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In memory of Brian Williams 
June 14, 1961 - July 8, 2006 

We join lands with Brian's family; 

friends, clients, and colleagues whose 

lives were eiriched by his many gifts. 

He inspired us with his vision, 

believed in the potential of people, 

and worked tirelessly to build a 

stronger, be :ter commLnity. 

Brian's Legacy lives on in all of us. 

SunTrust Bank. Member FDIC. © 2006, SunTrust Banks, Inc. SunTrust and Seeing beyond money are registered service marks of SunTrust Banks, Inc. mkt 36402 -06 
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24 OLD SCHOOL 
Christina Aguilera gets 
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album. 
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GOOD Can emerging 
R &B star Cassie lead 
a label renaissance? 
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27 JOHN MAYER 
Building upon chart 
success and critical 
acclaim with "Continuum. ". 
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photographed by Ellen Von Unwerth 
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Celebrating the top -selling 
Latin genre, Billboard's 
Regional Mexican Music 
Summit hits L.A. Nov. 13 -14. 

Come for the networking 
and learn all about this 
lucrative market. Register 
today for early -bird savings. 
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HEAR 111M NOW 
_` Sprint Nextel's 

' Paul Reddick will 
keynote Billboard's 
annual MECCA 

confirence, Sept. 11 in L.A. 
Reddick and other key influ- 
ence's will discuss the future 
of mobile entertainment. 
billboardevents.com 

GOT I3LJZZ? 
CBS and Billboard have 
teamed to provide music 
news and charts on the CBS 
Showbuzz Web site. It's a 

new way for music fans to 
get the buzz on the biz 
and discover each week's 
chart- topaing titles. 
< howbuzz.cbsnews.com 
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JADED INSIDER 
The future Mr. and Mrs. 
Kid Rock's wedding gift 
registry. Nelly Furtado's 
take on sexual balance. 
Weezer's famous last 
words. Its all there for the 
taking at Billboard's blazing 
blog. Get your daily dose. 
jadedinsider.com 
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AT LAST, DIGITAL DETENTE 
The National Music Publishers' Assn. and 
the Digital Media Assn. have linked arms 
to support a long- awaited copyright reform 
bill that is intended to simplify the licens- 
ing of previously recorded compositions 
to digital music services. 

Not everyone likes the bill. Last week on 
this page, attorney Wallace Collins ex- 
pressed a concern that copyright owners 
would no longer have the option to grant 

their own compulsory licenses and collect 
their own royalties. Yet we must ask: What 
is the difference between this blanket li- 
cense and that long granted to radio? 

The bill establishes a license for "inci- 
dental copies (such as server copies) and 
that has XM, Sirius and others worried 
about collateral damage to their own busi- 
ness models. The Electronic Frontier Foun- 
dation sees the bill as a Trojan horse hiding 

an attempt to limit the traditional notion 
of "fair use." But language in the bill as- 
sures that fair use is not affected. 

No legislation addressing such a com- 
plex issue can fully satisfy all interested 
parties. But the parties that have buried the 
hatchet to support this bill have taken an 
essential step that should help the digital 
music marketplace reach its full potential. 
And that's good news for everyone. 

SIRA Provides Framework 
For Digital Music Future 
BY DAVID ISRAELITE 

and JONATHAN POTTER 

The next five years will be the most im- 
portant period in the history of the music 
industry. Recognizing that we are at a wa- 
tershed moment, music publishers, song- 
writers, artists, digital music providers 
and record labels have done something 
unprecedented. We have joined together 
to support legislation that will allow the 
music industry to jump aboard the digi- 
tal revolution, providing music fans with 
more choices, creators with more oppor- 
tunities and royalty -paying innovators 
with more freedom. 

The proposed Section 115 Reform Act 
of 2006 (SIRA) would replace a nearly 
century -old system that grants the right 
to reproduce or distribute a composition 
only on a song -by -song basis. This sys- 
tem, originally created in 1909 for piano 
rolls, has not kept pace with technolog- 
ical and business -model innovation, in- 
cluding the emergence of legal online 
services seeking to offer consumers ac- 
cess to millions of songs. 

The lack of an efficient licensing sys- 
tem has resulted in problems that keep 
songwriters from getting paid, prevent 
the legitimate music market from flour- 
ishing and limit the amount and variety 
of music that fans can enjoy. Congress 
has made it clear that it intends to 
change Section 115 -the only question 
is, Is that change good or bad for the 
music industry? 

SIRA solves the problems with the ex- 
isting system by creating a statutory blan- 
ket licensing method that will allow 
digital music services to make a simple 
filing for all musical works. It establishes 
a flexible framework that allows for quick 
licensing of new business models. The 
neutral Copyright Royalty Board will set 
rates for digital uses, based upon an in- 
dependent evaluation of what each activ- 
ity is worth. 
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Songwriters in particular benefit from 
this proposed legislation. First, SIRA will 
ensure copyright owners their guaran- 
teed rights in the digital world, including 
those associated with interactive stream- 
ing of their works. This means that song- 
writers will protect their performance and 
mechanical rights in business models that 
implicate both rights. Because interactive 
streaming could someday be the domi- 
nant method of delivering music to con- 
sumers, this victory could be one of the 
most significant for songwriters in the 
history of copyright protection. 

SIRA also establishes a direct licens- 
ing relationship between music publish- 
ers and digital music services, largely 
ending the practice of pass- through li- 
censing by record labels. These direct re- 
lationships will become even more crucial 
as third -party digital providers -such as 
cellular phone companies, satellite radio 
services and webcasters- become the 
dominant music providers. 

In addition, SIRA provides for a cost - 
sharing mechanism so that licensees who 
benefit from blanket licensing share the 
expenses of operating the system. Finally, 
SIRA offers a better system for collect- 
ing and distributing royalties. Knowing 
that compensation will be forthcoming, 
writers can focus on what they do best - 
creating great songs the world can enjoy. 

The biggest winner, however, will be 
music fans. Legitimate digital music 
providers will dramatically expand the 
number of songs they offer consumers. 
New, innovative music services will join 
the market, no longer daunted by ineffi- 
cient licensing procedures and the risk 
of costly infringement litigation. A more 
competitive digital music market will 
drive even greater innovation and greater 
choice for music fans. 

SIRA also helps the entire music in- 
dustry fight its biggest threat -piracy. 
With an entire universe of copyrighted 
songs at their disposal, digital music 

providers will be better able to compete 
with illegal networks that today offer a 
wider variety of music. Fans will enjoy 
songs legally that previously were only 
available illegally. 

Some critics of the proposed legisla- 
tion claim SIRA would not be good for 
small, independent music publishers. 
Nothing could be further from the truth. 
SIRA allows music publishers to band to- 
gether to form additional designated 
agents if they do not wish to be repre- 
sented by the statutorily created general 
designated agent. And recent proposed 

amendments will ensure songwriter rep- 
resentation on the governing board of di- 
rectors of the general designated agent 
as well as on dispute resolution commit- 
tees of all designated agents. 

This legislation benefits everyone who 
loves music, from creator to fan. The music 
industry will be able to embrace the digi- 
tal revolution, ensure that music creators 
get paid and cultivate exciting alternatives 
to piracy. Digital music providers get a 

manageable licensing system that will en- 
courage growth and innovation. And most 
important, music fans will have an ever- 
growing array of exciting legal music op- 
tions from which to choose. 

David Israelite is president /CEO of the 
National Music Publishers' Assn. Jonathan 
Potter is executive director of the Digital 
Media Assn. 
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THE 
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» >TOWER 
NAMES NEW CEO 

Tower Records has 
named a new top 

executive. Joe 
D'Amico replaces 

CEO Allen 
Rodriguez, who had 
been overseeing the 

West Sacramento, 
Calif. -based chain 

for the last year. 
According to 

sources, Rodriguez 
apparently left the 

prior week when his 
contract expired. At 

press time, little 
about D'Amico is 

known, but sources 
indicate he has been 

hired to shepherd 
the business while 
suitors continue to 

negotiate to buy the 
chain. 

»>iPOD BOOSTS 
APPLE RESULTS 

Apple Computer 
says fiscal third - 

quarter iPod 
shipments increased 

32% year- over -year 
to 8.1 million units, 

while revenue from 
the portable music 
player grew 36% to 
$1.4 billion. Sales of 
music products and 

related services 
increased 90% to 

$457 million. Overall 
company profits for 

the quarter, which 
ended July 1, 

increased 47.5% 
year- over -year to 

$472 million. 

>>>JAPANESE 
BIZ UP IN FIRST 

HALF 
The Japanese music 
market -the world's 

second- biggest- 
saw a modest rise in 

the first half of 
2006, according to 

labels body the 
Recording Industry 

Assn. of Japan. 
Production of 

physical 
prerecorded audio 

product by the 
RIAJ's 42 member 
companies in the 

first six months 
totaled 142.7 million 

units, up 3% from 
the corresponding 
period in 2005, the 

RIAJ says. During 
the period, the 

market generated a 

wholesale value of 
V166.9 billion ($1.4 

billion), up 2 %. 

continued on »p6 
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BY MICHAEL 

U.S. - . o Hangs Up On 
Her Tour Is Hot, But Airwaves Are Cold For `Confessions' Albu 

Madonna is in the midst of a 

sold -out North American trek 
th a t may end up being the top - 
grossing tour ever by a female 
artist. But this on- the -road suc- 
cess is not carrying over to 
American radio airwaves. In 
the United States, the three sin- 
gles from Madonna's latest 
Warner Bros. album, "Confes- 
sions on a Dance Floor," have 
not been embraced by main- 
stream top 40 radio. 

"Hung Up" got middling air- 
play, "Sorry" was barely played, 
and "Get Together" has been 
all but ignored by pop stations. 

Naturally, this state of affairs 
has left executives at her 
Warner Bros. label -and more 
than a few fans -wondering, 
what gives? 

More than 3,300 fans have 
signed an appeal at petition - 
online.com. The "End the 
Madonna on U.S. Radio Boy- 

cott" petition is addressed to 
Clear Channel Communica- 
tions CEO Mark P. Mays. 

Message boards at Enter- 
tainment Weekly and VH1, 
among others, are rife with 
everything from support for 
Madonna to conspiracy theo- 
ries about why she can't crack 

the radio dial. 
Warner Bros. was aware that 

the songs on "Confessions" 
could present challenges at 
mainstream top 40 radio, ac- 
knowledges Tom Biery, senior 
VP of promotions at Warner 
Bros. "Top 40 radio is so hip - 
hop- driven," he says. "We were 
coming in with a global pop 
star who made a dance record." 

Guy Zapoleon, president of 
radio consulting firm Zapoleon 
Media Strategies, calls it an "in- 
teresting dilemma for the 
woman who certainly held the 
'Queen of Pop' title for almost 
15 years." Madonna's ability to 
redefine herself is well - 
documented, and Zapoleon says 

that this has helped her keep a 

"leading edge" to the new group 
of pop music fans that comes 
along every three to five years. 

But this time, Madonna may 
have turned left while the pop 
climate was turning right. Other 
pop chameleons such as Nelly 

Furtado and Mariah Carey rein- 
vented themselves with recent 
rhythmic /hip- hop -leaning sin- 
gles. Madonna opted instead to 
return to her dance -pop roots. 
There is a disconnect with a new 
generation of music fans 

weaned on R &B, hip -hop and 
rock -the foundation of today's 
mainstream top 40 radio. 

According to Dom Theodore, 
regional VP of programming 
for Clear Channel and PD of top 
40 W KQ I Detroit, today's 
programmers consider each 
Madonna song on a case -by- 
case basis to determine if it fits 
mainstream top 40, adult top 
40 or both. Or neither. 

For Theodore, the sound of 
"Confessions on a Dance Floór" 

skews more retro -adult top 40 
than mainstream top 40, while 
recent dub tracks like Rihanná s 

"SOS" have "more hip -hop cred- 
ibility." The Rihanna jam may 
reference an early -'80s dance hit 
(Soft Cell's "Tainted Love ") but 
Theodore believes it does not 
have the same "retro '70s feel" 
as the Madonna tracks. 

Madonna has had no such 
problems internationally. Since 
its release last November, "Con- 
fessions on a Dance Floor" has 
topped the charts in 29 countries 
and sold more than 8 million 
copies worldwide, according to 

Warner Bros. 
George Ergatoudis, head of 

music at BBC Radio 1 in the 
United Kingdom, says that while 

J 

U.S. mainstr 
may be driven 
and straight -ahe 

top 40 radio 
ban. rock 

pop, dance 
records -house music. io par- 

ticular -are very much part of 
the top 40 radio culture in the 
United Kingdom and Europe. 

For the week ending July 15, 

the album's third single, "Get 
Together," had a radio audience 
of fewer than i million listen- 
ers in the United States (aggre- 
gate, based on market size and 
station share). Conversely, in 
the United Kingdom, where all 
three singles have been A- listed 
by BBC Radio 1, the single had 
38.4 million listeners. 

Except for dance radio out- 
lets like KNGY San Francisco, 
KNRJ Phoenix and KNHC 
Seattle, Madonna is missing 
from the terrestrial radio land- 
scape in the United States. 

On Billboard's Hot Dance Air- 

play chart, "Hung Up" logged 
eight weeks at No. 1, while 
"Sorry" held the top spot for 
seven weeks. In this issue, "Get 
Together" spends its fourth week 

in the chart's pole position. 
John Peake, PD at KNGY, be- 

lieves that mainstream top 40 
radio programmers have com- 
pletely missed the boat on this 

project. "When 'Hung Up' 
didn't get instant callout, the sta- 

tions gave up on it," he says. "If 
they had given it more time, the 
callout would've come home." 

"Confessions" has been 
healthy at retail: It has moved 
1.5 million copies, already dou- 
ble that of its predecessor, 2003's 
"American Life," which has sold 
666,000, according to Nielsen 
SoundScan. File- sharing stats 
from BigChampagne and sup- 
port from MTV's "TRL" are also 
solid. But, Biery says, "Radio still 

looks at callout research." 
As Warner Bros. gears up for 

the release of the album's 
fourth single, "Jump," Biery re- 
mains optimistic, especially 
since the song was heard in TV 

and radio spots for the film 
"The Devil Wears Prada." 

The label will take a differ- 
ent strategy with this single, 
Biery says. "We'll begin with 
AC and hot AC formats," he 
notes. "Our goal is to have a 

true hit record with callout and 
then bring it back to the main- 
stream top 40 world." 

Additional reporting by Keith 

Caulfield in Los Angeles and 
Paul Pomfret in London. 
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» >BURN, BABY, 
BURN 

In a first for the 
entertainment industry, 

Cinemallow made it 
possible July 18 for 

consumers to legally 
burn downloaded movies 

that can be played on 
standard DVD players. 
The service launched 

with about 100 titles from 
Buena Vista Home 

Entertainment, 
Lionsgate, MGM 

Worldwide Digital Media, 
Sony Pictures Home 

Entertainment, Universal 
Studios Home 

Entertainment, 
EagleVision and 

Sundance Channel. 
Prices for the DVDs start 

at $8.99 and include a 
printable DVD label and 

cover art. 

» >YOUTUBE SUED 
Journalist Robert Tur, 

who filmed the beating 
of Reginald Denny 

during the 1992 Los 
Angeles riots, has filed a 

copyright infringement 
suit against YouTube, 

the popular video - 
sharing Web site. Tur 
claims footage of the 

beating was posted to 
the site without his 
consent. He seeks 

$150,000 for each time 
the video is uploaded to 

the service and an 
injunction against any 

additional use of his 
work. YouTube has taken 
the video off the service 

and asserts that the 1998 
Digital Millennium 

Copyright Act protects it 
from being sued based 

on the actions of its 
customers. 

» >FANS TO 
CREATE JANET'S 
ALBUM COVERS 

Janet Jackson is turning 
over the artwork for her 

upcoming Virgin Records 
album, "20 Years Old," to 

fans via a contest with 
Yahoo Music. Jackson will 

choose four finalists, 
whose creations will 
appear on "selected 
publicly distributed 

copies" of the album, 
according to the label. 

Sixteen finalists will win 
Jackson's complete 

album discography on 
CD. Jackson's "20 Years 

Old" -due Sept. 26 -was 
produced by the artist's 
boyfriend, Virgin Urban 

president Jermaine 
Dupri, as well as longtime 
collaborators Jimmy Jam 

and Terry Lewis. 

continued on »p8 
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DIGITAL BY ANTONY BRUNO 

ZONE GETS 
IN THE RING 
Microsoft Preps 
Music Player, 
Service To Rival 
Apple's Wares 
Microsoft officials for the first 
time have confirmed that the 
Redmond, Wash. -based com- 
pany is readying a portable 
music player and integrated 
service, shedding new light on 
a topic that has fueled rampant 
speculation in news reports and 
blog postings for weeks. 

In an exclusive first interview 
with Billboard, Chris Stephen- 
son, Microsoft's new GM of 
marketing for MSN Entertain- 
ment Business, says the com- 
pany will later this year launch 
Zune, an umbrella brand for 
what he says is "a family of hard- 
ware and software products" 
targeting various digital enter- 
tainment services. 

The first implementation of 
this will be the portable music 
player and digital music serv- 
ice, in what is the company's 
strongest effort yet to rein in 
Apple Computer's iTunes /iPod 
juggernaut, currently respon- 
sible for about 70% of the dig- 
ital music market and 75% of 
the portable digital music 
player market. 

Additional Zune -branded de- 
vices will follow, including a 
portable video player and, po- 
tentially, a portable game device, 
although Stephenson would not 
comment on the videogame el- 
ement of the initiative. 

Because the product lines 

have not yet been finalized, Mi- 

crosoft would not discuss spec- 
ifications. However, Stephenson 
did confirm that the initial 
music device will contain a hard 
drive and the much- discussed 
Wi -Fi connection for wireless 
Internet access. 

Exactly how Microsoft in- 
tends to utilize this wireless 
Internet capability remains un- 
dear. Stephenson says the corn - 
pany is examining "seven or 
eight" different wireless scenar- 
ios. They range from allowing 
users to view and sample music 
from other Zune devices in the 
same hot spot, to accessing con- 
tent stored in an online digital 
locker, to buying and download- 
ing music directly to the device. 

Stephenson says that wire- 
less Internet access is necessary 
for the portable devices to fit into 
Microsoft's grander plan. That 
scenario is to provide ubiqui- 
tous access to digital media 
from a wide range of Windows - 
powered devices in what ulti- 
mately aspires to be one part 
MySpace, one part iTunes and 
one part Xbox Live. 

Zune users will be able to 
view each other's playlists, rec- 
ommend music and sample 
tracks in what Stephenson de- 
scribes as a multifaceted music 
discovery experience. This ca- 
pability will extend to the Xbox 
360 game console, PCs running 
Windows Media Center and mo- 
bile phones using the Windows 
Mobile operating system. 

"The ability to connect the dif- 

ferent devices is a key part of the 
strategy," Stephenson says. 
"Whether it's a portable media 
device, or a phone, or the Xbox 
or Media Center PC, the idea is 

you can access your entertain- 
ment from anywhere." 

Music will be the primary 
content at first, but will even- 
tually expand to include 
video and other types 
of media. Microsoft 
and music industry 
sources say there cur- 
rently are not any li- 
censing deals in place. 

Record label executives 
briefed on the device and serv- 
ice give high marks to this com- 
munity strategy. 

"We're incredibly excited by 
it," Warner Music Group senior 
VP of strategy and product de- 
velopment George White says. 
"It's something that we hoped 
peer -to -peer services would 
bring to the digital retail space." 

But unlike the early P2P 
space, this sharing will have lim- 
itations. Early speculation is that 
this community- sharing feature 
would be limited to 10 users 
in the same hot spot at a time. 
Virgin Records executive VP 
Jeff Kempler, while not con- 
firming any specific details of 
the pending service, says a de- 
gree of "controlled sharing" is 
necessary, as is a willingness 
to experiment with new busi- 
ness models. 

"We're going to have to think 
about evolving licensing 
schemes that have some flexi- 

360 DEGREES OF BILLBOARD 

BEN -YEHUDA, PETERS 
JOIN BILLBOARD LATIN, 
TOURING STAFFS 
In a sign of its continued corn - 
mitment to the Latin and tour- 
ing markets, Billboard Informa- 
tion Group is adding two new 
members to its editorial team 
in Los Angeles. 

Starting July 24, Ayala Ben - 
Yehuda joins Billboard as Latin 
correspondent. She most re- 
cently served as a reporter and 

6 JULY 29, 2006 

public radio producer in Los 
Angeles and New York, cover- 
ing such issues as immigration 
and the arts for such outlets as 

NPR's "All Things Considered" 
and "Marketplace," as well as 

for Newsday and Time Out New 
York. It marks the first time Bill- 
board has had a full -time Latin 
reporter in Los Angeles. 

Ben - Yehuda will work closely 
with Latin bureau chief Leila 
Cobo, who is based in Miami. 

The above image, leaked to blogs in mid -July, 
reportedly depicts an actual device in Microsoft's 
upcoming Zune multimedia product line; at left is 
the official Zune logo. 

bility in them," he says. 
"There's going to be a balanc- 
ing of the benefits of discovery 
and remuneration of paid con- 
tent acquisition." 

What may have the music in- 
dustry most enthused is that Mi- 

crosoft is finally putting its deep 
pockets and industry clout be- 
hind a new digital music expe- 
rience that competes with Apple. 

While publicly praising 
Apple's success in building the 
digital music space, music 
industry executives have ex- 
pressed frustration at the com- 
pany's my- way -or- the -highway 
tactics. Competition means 
more opportunities to sell dig- 
ital music in ways Apple won't 
allow. For instance, Microsoft is 
more open to variable pricing, 
whereas Apple is not. 

"We definitely see the need 
for really strong competition in 
the marketplace," White says. 
"We'd love to see more players 
getting in and offering more 

types of digital content. We 
think that having more, stronger 
competition is more likely to 
yield that outcome." 

Microsoft will support the 
Zune launch with a massive ad- 
vertising and marketing cam- 
paign expected to be heavily 
artist- centric, including several 
live performances nationwide. 
Stephenson says the total effort 
will be on par with that of the 
Xbox 360 launch, which cost a 
reported $500 million. 

Left hanging in all this is the 
fate of the existing MSN Music 
service. According to Stephen- 
son, Zune is not a relaunch of 
the MSN service, but rather a 
new branded service altogether. 
While he says Microsoft will 
continue to support the service, 
it won't be included in the Zune 
advertising efforts. 

With all the company's re- 
sources focused on Zune, it ap- 
pears likely MSN Music will be 
left to die on the vine. 

"Ayala brings to the 
table what we were 
looking for in a Latin 
music writer: fluency in 

Spanish, an under- 
standing of the music 

and, above all, a passion for all 
things Latin," Cobo says. "She 
will also play a vital role as we 
launch our new Regional Mexi- 
can summit, Big Music, Big Busi- 
ness." The Nov.13 -14 conference 
will take place in Los Angeles. 

Mitchell Peters joins Bill- 
board July 31 as a general as- 
signment reporter with an em- 
phasis on touring. He will also 
be the Los Angeles correspon- 
dent for billboard.biz. Peters, 

who was a news and features 
writer for Pollstar magazine, 
will work with Nashville -based 
senior touring correspondent 
Ray Waddell. "Mitchell's un- 
derstanding of this evolving 
business and his awareness 
and appreciation of develop- 

ing artists will be a great asset 
to our touring coverage and 
across all platforms," Waddell 
says, adding that Peters will 
play a key role in Touring '06, 
Billboard's annual touring con- 
ference, held Nov. 8 -9 in New 
York. 
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» >DEATH ROW 
GOING MOBILE 

2Pac is finally coming 
to a mobile phone near 
you. Koch Records has 

licensed the entire 
Death Row Records 
catalog to Hudson 

Entertainment, which 
plans to make master 

ringtones and ringback 
tones from the catalog 

available on nationwide 
carriers by August. The 
Death Row catalog also 
includes recordings by 

Tupac Shakur, Snoop 
Dogg, Dr. Dre and 

others. 

» >INXS, 
EX- MANAGERS 

HEAD TO COURT 
INXS and the band's 

two ex- managers, 
David Edwards and 

Michael Murchison of 
Odd Couple 

Productions, will go to 
mediation July 27 at the 

urging of the New 
South Wales Supreme 

Court's Justice Patricia 
Bergin. Edwards and 

Murchison are seeking 
$10 million Australian 

($7.5 million) in 
allegedly unpaid 

earnings from INXS for 
their roles as producers 

of the reality TV show 
"Rock Star." In the 

United States, INXS 
lawyer Kenneth 

Freundlich has made a 

request to the 
California Labor 

Commission for the 
contract between INXS 

and Odd Couple to be 
declared void. He 

argued the pair illegally 
helped produce the 
show without being 

licensed talent agents. 

» >BMG ACQUIRES 
COMPLETE 

BMG Music Publishing has 
acquired U.K. publisher 

Complete Music from lain 
McNay and Martin 

Costello. Complete was 
formed in 1984 by 

combining Cherry Red 
Music and Bayswater 

Music. The catalog 
includes songs from the 

'60s -'90s from such 
writers and artists as the 

Stranglers, Buzzcocks, 
Everything but the Girl 

and Primal Scream. 

Compiled by Chris M. 
Walsh. Reporting by 

Antony Bruno, Susan 
Butler, Jonathan Cohen, 

Ed Christman, Christie 
Eliezer, Brian Garrity, 

Steve McClure, Chris M. 

Walsh and The 
Hollywood Reporter. 

BY LARS BRANDLE 

LIVE 8'S LEGACY 
One Year Out Leaders Ask: Did It Make A Difference? 

LONDON -The heads of the 
world's most powerful 
economies- collectively known 
as the Group of Eight (G8)- 
convened their annual forum 
July 15 -17 in St. Petersburg, Rus- 

sia. As the dust settles on that 
gathering, some of those who 
were most intimately involved 
with last year's Live 8 concerts 
are left pondering the event's 
ultimate impact. 

Live 8, simultaneous events 
held in 10 cities around the 
globe on July 2, 2005, in the 
days leading up to last year's 
G8 summit at Gleneagles in 

Scotland, lobbied the world's 
leaders to accept a proposal to 
double aid to Africa, drop the 
continent's debt and "make 
trade laws fair." 

A year later, some are still 
waiting. 

"Very little [action] hap- 
pened in St. Petersburg, which 
was frustrating," comments 
Oliver Buston, European direc- 

tor of Debt, AIDS, Trade in 
Africa (DATA), a lobby and 
charity organization co-founded 
in 2002 by U2 frontman 
Bono; U2 performed at Live 
8 in London. 

Bob Geldof, the former 
frontman of Irish punk -era 
band Boomtown Rats, con- 
ceived and crafted the Live 8 

concerts. Moire than 1 billion 
people worldwide tapped into 
the event either in person or 
watching it via TV, mobile or 
digital broadcast, estimates 
Kevin Wall, Network Live 
founder and CEO and a Live 8 

executive producer. 
"I think most of the goals of 

Live 8 were accomplished," 
says Harvey Goldsmith, the pi- 
oneering British concert pro- 
moter who oversaw Live 8 as 
co- producer. "The leaders cer- 
tainly dealt with the debt issue. 

All the G8 countries have com- 
mitted to aid. The only issue 
they haven't got to grips with 

is the trade issue, which is a 

global problem." 
Geldof admits music alone 

will not change the status quo. 
"Did Live 8 work? Yes, it did," 
Geldof told reporters at a re- 
cent press conference to launch 
a DATA report. "More people 
are being fed, more children are 
in school. But it's not enough." 

Geldof will continue to 
closely monitor progress 
through an Africa Progress 
Panel, on which high -level play- 
ers from Africa and the G8 will 
sit. The independent panel will 
be chaired by UN Secretary - 
General Kofi Annan and funded 
by Microsoft founder Bill Gates. 
It will produce an annual report 
to be submitted to the G8, 
United Nations and the Africa 
Partnership Forum. 

Moreover, German chancel- 
lor Angela Merkel has put 
Africa on her agenda for 2007, 
when the country's seaside 
town of Heiligendamm hosts 

the G8. Germany will take the 
reins of the European Union 
(EU) on Jan. 1, 2007, and as- 
sume leadership of the G8. 

"In a way, we have 12 months 
to sort this out," Buston says. 
"Campaigning goes in cycles. 
It really feels like next year is 

going to be a really big one to 
get these people back on track 
to keep their promises." 

Meanwhile, during this year's 
summit, the participating coun- 
tries committed to a work 
plan on tackling piracy and 
counterfeiting. 

Those initiatives include in- 
vestigating the potential for 
strengthening the international 
legal framework on intellectual 
property law enforcement; es- 
tablishing a Web site outlining 
each G8 nation's intellectual 
property and their enforce- 
ment regime; and increasing 
co- operation among interna- 
tional authorities such as the 
World Intellectual Property Or- 

ganization, the World Trade Or- 
ganization and Interpol. 

The G8 has also commis- 
sioned the Organization for 
Economic Co- Operation and 
Development to compile a re- 
port outlining the costs and 
damage caused by piracy and 
counterfeiting. 

The British recorded music 
industry applauds the G8's 
promise on illicit goods. BPI 

chairman Peter Jamieson says, 

"In an increasingly global mar- 
ketplace and with the phenom- 
enal rise of the Internet, intellec- 
tual property law enforcement 
increasingly needs to take place 
at an international level. That's 
why we welcome the priority 
given to piracy and counterfeit- 
ing by the G8 countries." 

The G8's reaffirmation on 
piracy follows a joint effort an- 
nounced June 20 between the 
EU and the United States to 
quash the global counterfeit- 
ing trade. 

KASKADE'S new album 
is among the first 
releases under Ultra's new 
distribution deal with ADA. 
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BY MICHAEL PAOLETTA 

Ultra Hands Distrib 
Reins To ADA 
Label Will Also Collaborate On Remix Sets With WMG's Rhino 

Ultra Records is waving good- 
bye to Caroline Distribution 
and saying hello to Alternative 
Distribution Alliance. Effective 
Sept. 1, the New York -based 
dance /electronic label will be 
handled by the independent 
distribution arm of Warner 
Music Group (WMG). 

After traveling through EM I- 
owned Caroline for nearly nine 
years, Ultra CEO Patrick Moxey 
says it was time to embark on 
new adventures. "ADA is an in- 
novator and leader in traditional 
and digital sales-they've devel- 
oped an online presence," he 
says. "That appeals to me." 

Ultra follows other labels, in- 
cluding Narnack and Southern, 
that have defected from Caro- 
line in recent months. 

According to Moxey, Ultra 
had more than $10 million in 
billing last year, accounting for 
11% of Caroline's overall total. 

Though Caroline was un- 
available for comment, ADA 
president Andy Allen con- 
firms these figures. 

As part of its arrangement 
with ADA, Ultra will collabo- 
rate with WMG's Rhino label 
on remix packages of WMG 
catalog artists as well as an an- 
nual compilation aimed at the 
direct -response TV market. 

In these instances, Moxey will 
work closely with Rhino presi- 
dent Scott Pascucci and Lyor 
Cohen, WMG chairman /CEO 
of U.S. recorded music. 

Spearheaded by Moxey and 
Allen, the three -year, "distribu- 
tion- plus," exclusive U.S. deal 
kicks off Sept. 12 with "Armin 
Only -The Next Level," a DVD 
from DJ /producer Armin Van 
Buuren, and "Sound Advice," the 
debut album from Shape:UK. A 

new studio set from Kaskade 
( "Love Mysterious ") and a new 
installment in the DJ -mix com- 
pilation series "Ultra.Trance" will 

follow Sept. 26. 

Kaskade is a new addition 
to Ultra's roster, as are Tiësto 
and Victor Calderone, who 
will release a new artist album 
and DJ -mix, respectively, early 

next year. (A new Tiësto sin- 
gle, "Dance4Life," is expected 
this fall.) Additional big -name 
dance /electronic artist sign- 
ings are in the works. 

Ultra's deal with ADA also ex- 

tends to its two imprints: Se- 
quence (urban and reggae) and 
Escondida (world music). 

Allen says he is excited about 
working with Ultra's first -rate 
roster of artists. He is confident 
that ADA's strong relationships 
with retailers, physical and dig- 
ital, "will accelerate Ultra's 
growth in America and assist 
in extending the brand on a 
global basis." 

Year to date, Nielsen Sound - 
Scan figures rank Ultra as the 
No. 1 Dance Airplay Label, No. 
5 Top Electronic Album Im- 
print and No. 6 Top Electronic 
Album Label. 

In Billboard's 2005 year -end 
issue, Ultra was the No. 1 

Dance Airplay Label, No. 2 Top 
Electronic Albums Imprint 
and No. 3 Top Electronic Al- 
bums Label. - - 
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BY ED CHRISTMAN 

s*+N-HE WHITE STRIPES 

Sheridan Square Gets 
More Buying Power 
Owner Of Such Indie Labels As V2 Has New Backers, Financing 

Sheridan Square has a new lease 
on life with fresh financing that 
should allow it to resume its re- 

cent buying spree of independ- 
ent labels and catalogs. 

The New York -based corn- 
pony has orchestrated a two -step 
deal that will bring in new, 
undisclosed backers, according 
to co- chairmen Joe Bianco and 
Anil Narang. 

During the last three years, 
Sheridan Square has spent an 
estimated $43 million acquir- 
ing indie labels V2 North 
America, Compendia and Art- 
emis; distributor Musicrama; 
and certain catalog assets of 
Tone -Cool Records, Triloca, Ro- 

peadope Records and Van- 
guard Classical. 

To execute the refinancing, 
Bianco and Narang (and origi- 
nal investor Joe Pretlow, a for- 
mer partner at Bain Capital) 
first had to buy back the major- 
ity stake of New York -based 
Kinderhook Industry, their ini- 
tial private -equity backer. 

Narang says Sheridan Square 
then signed deals to sell a large 
minority share to new, undis- 
closed private- equity backers 
and to bring in a new lender to 
pay off the initial loan provided 
by New York -based Fortress 
Investment Group. Narang 
declines to disclose terms of 
those deals. 

The new deals are expected 
to close by the end of July. 
Sources indicate that the new 
equity and debt amount to more 
than $25 million. 

Sources suggest that music 
industry veteran Charles Kop- 

pelman, backed by GTCR Gold- 
ner Rauner, made a play for 
Sheridan Square during this 
process. Koppelman denies he 

was involved. 
With completion of the deals, 

the corporate name will revert 
to Redux Records, the brand 
Bianco and Narang used in their 
return to the music industry in 
early 2003. 

Bianco founded Alliance En- 

tertainment Corp. in 1990 
when he bought Bassin Distrib- 
utors and built a wholesaling 
giant through a series of 
acquisitions orchestrated with 
Narang's help. But in 1997, 
AEC filed for Chapter 11; even- 
tually Bianco and Narang ex- 

ited the music industry. 
While Narang refuses to dis- 

close the company's valuation, 
he says Redux is expected to 
generate $10 million in earn- 
ings before interest, taxes, de- 
preciation and amortization 
this year on revenue estimated 
at $60 million -$70 million. 

BAND IN DEMAND 
Two of the biggest sources of 
revenue for V2 are the White 
Stripes and the Raconteurs. 
The latter group, which has 
scanned 204,000 units of its 
debut album, includes Jack 
White of the White Stripes, a 

band that is expected to be hotly 
pursued when its contract with 
V2 expires. 

It's unclear when that will 
occur, but some sources sug- 
gest that the White Stripes 
have fulfilled their current 
deal. V2 has most of the 
band's catalog on a long -term 
license of about 10 years, al- 
though the licenses on a cou- 
ple of records like "White 
Blood Cells" are due to expire. 
Narang says the label is work- 
ing to extend the license for a 

few more years. 

Others suggest that the band 
might be free to negotiate a new 
deal now because of a clause in 
its V2 contract that says if its lat- 

est album, "Get Behind Me 
Satan," did not ship 1 million 
units within 13 months of its 
June 7, 2005, release, the band 
would be free to withdraw from 
the contract. According to 
Nielsen SoundScan, the title has 
scanned 817,000 copies, but that 
does not represent how many 
have shipped. 

Sources within the Redux 
camp say the opposite is true. 
They claim V2 would have had 
an escape hatch if it did not 
reach that sales level. In any 
event, Redux does not plan to 
exercise that option and very 
much would like to re -sign the 
White Stripes for more al- 
bums. Also, it says V2 has 
matching rights on any deal of- 

fered to the group. 
The band's manager /lawyer, 

Ian Montone, who heads Mo- 

notone Management, did not 
return a call for comment. 

In the meantime, Redux has 
been in trimming mode, reduc- 
ing the 150 employees it had 
after the V2 acquisition to about 
100. Further cuts are expected 
to reduce that to 80 -90 staffers. 
The two biggest chunks of lay- 

offs came from rationalizing 
V2 with Artemis and exten- 
sively cutting back the Music - 
rama staff by outsourcing 
distribution, credit, collections 
and some other backroom 
functions to Koch Entertain- 
ment Distribution. 

Koch also will handle Artemis, 
Compendia and the catalog as- 

sets. V2 releases are distributed 
by either W EA or Alternative Dis- 

tribution Alliance. 

LATIN BY LEILA LOBO 
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DISA SUIT SAYS 
UNIVISION BALKS 
Indie Claims Change In Non -Compete Clause Stalls Buyout 

The fate of powerful Mexican 
indie Disa Records -suddenly 
tossed into legal limbo -could 
determine the future U.S. 

Latin market -share leader. 
Univision Music Group has 

held that spot for the last sev- 
eral years thanks to its 50% 
acquisition of Disa in 2001. A 

binding agreement laid out at 
the time calls for Univision to 
purchase the remaining 50% 
of Disa from its founders, the 
Chávez family of Monterrey, 
Mexico, by this summer. 

Now the nearly $200 mil- 
lion deal is at an impasse, with 
Univision Music seeking 
changes in the original terms. 

The last- minute dispute 
over non -competition provi- 
sions in the deal has led the 
Chávez family to file a lawsuit 
against Univision Music for al- 
leged breach of contract. The 
lawsuit, filed July 17 in Fed- 
eral District Court in Califor- 
nia, calls the dispute "as un- 
fortunate as it is mystifying." 

"I hope Univision comes to 
its senses," says Disa attorney 
Peter Paterno, of Los Angeles 
firm King, Holmes, Paterno & 

Berliner. "If they choose not 
to perform their obligation, 
the Chávez family continues 
to run Disa Records, and the 
lawsuit continues until Univi- 
sion continues its purchase." 

Disa is home to such Latin 
stars as Grupo Montez de Du- 
rango, Patrulla 81 and Beto Y 

Sus Canarios. Like Univision, 
Disa is distributed by Univer- 

sal Music Group Distribution 
and benefits from exposure 
throughout the Univision media 
network. However, it maintains 
its own marketing, promotion, 
A &R and sales departments, 
separate from Univision's. 

So far this year, Disa's share 

of the U.S. Latin market stands 
at an astounding 14.9 %. It is 

second among individual 
Latin album imprints only to 
Sony BMG Norte, according 
to Nielsen SoundScan. 

Looking at market share 
by label group, Univision 
Music, which includes Disa's 
share, is the leader with 
31.9 %. Without Disa, Univi- 
sion's share would fall just 
short of 17 %, well below Sony 
BMG's 21.97 %. 

Univision paid $75 million 
for its 50% of Disa in 2001. 
But, under terms of the deal, 
strong earnings for 2005 
pushed the balance for the re- 

maining 50% to approxi- 
mately $120 million. 

According to the lawsuit, 
Univision did not balk at the 
price, but at the broad, three - 
year non -compete clause that 
applies to Disa and all its own- 
ers. Specifically, Univision in- 
sists that, before paying the 
final $120 million, the 2001 
non -competition agreements 
and any legal proceedings 
brought under them "be 
changed from California to 
New York." 

But some legal analysts 
speculate that the price tag 

is a factor. 
"The question is, What is 

going on in the Univision 
group that they want to stall 
the marriage ?" one attorney 
not related to the case asks. 

The pending sale of Univision 
Communications to an invest- 
ment group could be an issue, 

with the potential new own- 
ers unwilling to inherit the ob- 
ligation. Or, "maybe they're 
afraid the Chávez family will 
go back and dip into the mar- 
ket too early." 

Either way, the Chávez fam- 
ily says it will not bow to Uni- 
vision's demands. 

Instead, the suit seeks ac- 
tual damages for at least the 
$120 million, plus a declara- 
tion stating the Chávez fam- 
ily is not obliged to follow the 
non -compete provisions until 
Univision pays up. 

Paterno is confident the 
sale will go through. "The only 
thing this agreement contem- 
plates is that [Disa] would be 
sold to Univision," he says. 

Univision did not return 
calls for comment. 

If Disa is sold, it could mean 
a change in management 
philosophy. 

"It was run as a family com- 
pany, because there were de- 
cisions to be taken as a fam- 
ily," Disa president Domingo 
Chávez told Billboard in June. 

"It will now be a company 
run like the big companies. 
More traditional, colder, run 
by numbers." 

BETO Y SUS CANARIOS 
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Will Euro Court Undo Sony BMG? 
Legal Matters Looks Into The Ruling That Has Roiled The Biz On Both Sides O The Atlantic 

Immediate reactions to the 
Court of First Instance an- 
nulling the European 
Commission's 2004 ap- 
proval of the Sony -BMG 

merger landed at opposite ends 
of the spectrum. 

Impala, the independent 
music trade group that filed the 
case (represented by Scott 
Crosby, Jane Golding and Is- 
abelle Wekstein- Steg), predicted 
that the problems in the record 
market are too fundamental to 
repair for the joint venture to 
ever get approval. Some music 
industry lawyers- especially 
those with a major label his- 
tory- shrugged, saying that the 
decision just means more legal 
expense for another EC review 
that will ultimately be approved. 

But not so fast, guys. The 
court opinion does not fore- 
shadow a dismantling of Sony 
BMG or a simple task of re- 
review for the company. It slams 
the EC for its review of the pro- 
posed merger and the resulting 
statement of reasons, which 
means there will be a lot of ex- 

plaining and educating to do for 
another approval. But it also pro- 
vides enough information to 
guide company lawyers on what 
facts and arguments are impor- 
tant for approval when they re- 
submit to the EC. 

EU VS. US 
The European merger approval 
process can be unwieldy, 
lawyers say. In the United 
States, either the Department 
of Justice or the Federal Trade 
Commission clears potential 

mergers. They do not write a 
statement of reasons for their 
opinions, and third parties can- 
not appeal the decisions, says 
Barry Hawk, an international 
antitrust partner with Skadden, 
Arps, Slate, Meagher & Flom in 
New York. If third parties want 
to challenge the decision in 
court, Hawk explains, they must 
start from scratch to prove that 
the merged companies are a 

In the EU, competition law is 
supposed to prevent dominance 
or its negative effects on a mar- 
ket. While there may be a sin- 
gle company that dominates a 
market, there may also be "col- 
lective dominance." This occurs 
when two or more companies 
have economic links that place 
them in a dominant position. 

In evaluating a proposed 
merger, the EC must determine 

In markets like recorded 
music where there are a small 
number of players, low barri- 
ers to entry and fairly homog- 
enous products, there may be 
a high level of market trans- 
parency. As explained in the 
court's opinion, this trans- 
parency -being able to figure 
out what the competitors are 
doing -makes the actions of 
the players highly predictable, 

Impala says Sony -BMG's days are 
numbered, while some major - 
label sources shrug off the rulin 
The truth is far less absolute. 

threat to competition. 
In the European Union, the 

EC must provide a statement of 
reasons that sufficiently ex- 
plains the basis for its decision. 
Rather than build a case from 
scratch, third parties attack that 
written decision in the EU Court 
of First Instance. The judgment 
may then be appealed to the 
Court of Justice or, if approval 
was annulled, the EC may begin 
another review. 

It is that EC decision -and the 
reasons the EC provided for mak- 
ing it -that the court attacked in 
its July 13 judgment. But the 
court then went on to challenge 
the evidence relied on by the EC, 

saying it was insufficient to sup- 
port the ultimate decision. 

whether there is a risk that the 
merger will result in a collec- 
tive dominant position, the 
court wrote in its opinion. Col- 
lective dominance is present 
when three conditions are 
found: (1) the market is suffi- 
ciently "transparent" for the 
merged companies to be able 
to monitor whether the rules of 
coordination are being observed 
by others; (2) there is a deter- 
rent mechanism that can be 
used if other companies do not 
follow those rules; and (3) cur- 
rent or future competitors, who 
do not participate in the coor- 
dination, and customer reac- 
tions probably won't be able to 
jeopardize the results expected 
from the coordination. 

which may allow each of them 
to adapt to the others' strategies 
in things like pricing. As they 
move in parallel with one an- 
other, they are unwittingly re- 
ducing the incentive to compete 
on price, which has the effect 
of constraining competition. 

THE FINDINGS 
The EC's decision and a large 
portion of the court's opinion 
focused on transparency in 
record industry pricing in Eu- 
rope by the then -five major la- 
bels. The EC found that the 
major labels' published prices 
to dealers (PPDs, which are 
comparable to U.S. wholesale 
prices) could be used as a refer- 
ence point for "tacit coordina- 

tion "; they are available to the 
public in the labels' catalogs. But 
there were two types of obsta- 
des to use these figures in that 
way. One obstacle was the de- 
gree of complexity in setting 
multiple PPDs for various al- 
bums, and the other was the 
complexity of the relationship 
between PPD and net prices 
after discounts. 

The EC decided that the five 
majors did not hold a collective 
dominant position in the re- 
corded music market. In ana- 
lyzing the first condition, it 
noted that each company only 
needed to monitor the pricing 
points of a limited number of 
best -selling albums to figure out 
most of the other companies' 
sales; however, further monitor- 
ing of albums would be needed 
to sufficiently monitor any co- 
ordination. This was especially 
true in light of campaign dis- 
counts that were provided to 
customers for certain album ti- 
tles; these discounts made tacit 
collusion among the labels 
more difficult. 

THE ANNULMENT 
The court criticized the EC's 
conclusion, especially since its 
statement of reasons only set 
out three points to support its 
decision. The court then pointed 
out eight factors that showed a 

"strong transparency" in pric- 
ing that may allow competitors 
to learn about -and coordi- 
nate- pricing. They include the 
public nature of PPDs, long- 
term stable relationships be- 
tween retailers and all the 

majors, a large part ofthe major 
labels' sales channeled to a 
ited number of customers and 
their weekly monitoring of the 
retail market. 

The court held that the EC's 
assertion that the markets for 
recorded music are not suffi- 
ciently transparent to permit a 
collective dominant position 
was wrong. The decision was 
not supported by the statement, 
it did not meet legal standards, 
and the evaluation was incom- 
plete -the EC did not review or 
include all the relevant data that 
should have been considered. 

In its 77 -page opinion, the 
court also explored other aspects 
of the decision. It annulled ap- 
proval because the decision 
lacked sufficient reasoning and 
evidence to support that reason- 
ing under legal principles. 

Sony BMG is expected to sub- 
mit another application for ap- 
proval, but it is unclear whether 
the company must include evi- 
dence of the market as it exists 
today rather than in 2004. There 
may be negotiations to restrict 
certain activity to get approval, 
but industry lawyers and 
executives are not offering pre- 
dictions on what types of re- 
strictions may come into play. 

Based on the court's analysis, 
however, perhaps the most chal- 
lenging and important job will 
be explaining the intricacies of 
the business to the commission- 
ers. After all, the commission- 
ers will be responsible for 
adequately portraying the evi- 
dence and reasoning to with- 
stand another legal attack. . - 

BY JILL MENZE I 

Lundvall Leads New Blue Note Group 
EMI Music is fine -tuning its ap- 
proach to the adult pop, jazz and 
classical markets with a new label 
group under Bruce Lundvall. 

Lundvall has been named 
president /CEO of the new Blue 
Note Label Group, which up- 
dates and expands the EMI Jazz 
& Classics operation he previ- 
ously helmed. 

"We've been able to put to- 
gether what, I believe, will be the 

10 I JULY 29, 2006 

most extensive, dedicated adult 
music label group in the indus- 
try," says Lundvall, who contin- 
ues to report to David Munns, 
chairman /CEO of EMI Music 
North America. "We're represent- 
ing really every genre of music 
that is aimed at this audience." 

Key to the formation of the 
new structure is the move of 
EMI's Narada label to New York 

from its longtime home in Mil- 

waukee. EMI has owned Narada 
since 1997. With the relocation, 
an unspecified number of posi- 
tions at Narada will be lost. 
Among those leaving is David 
Neidhart, Narada senior VP of 
sales and marketing. 

Lundvall says new hires will be 
brought onboard in New York to 
accommodate the new structure. 

The division will be organ- 
ized into three A &R and mar- 

keting streams, each headed by 
a GM. Ian Ralfini, senior VP/ 
GM of the adult pop Manhattan 

label, will also assume GM du- 
ties for Narada. Ralfini also will 
oversee the marketing of all clas- 
sical crossover artists. 

A &R and marketing for what 
Lundvall calls "serious" classi- 
cal artists will continue to be 
overseen by GM Tom Evered. 

Jazz falls under GM Zach 
Hochkeppel, formerly VP of mar- 
keting, who will supervise all re- 
leases on the Blue Note, Metro 

Blue and Narada Jazz labels. 
To service these three streams, 

the sales, promotion, digital, cre- 
ative and international depart- 
ments are expanding. These 
departments will report to Lund- 
vall and newly appointed COO 
Dave D'Urbano, who had been 
CFO. Kevin Carroll, previously 
the head of promotion for EMI 
Music Collective, has been 
named VP of promotion. 
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LITTLE STEVEN'S UNDERGROUND ARS, 

It is a bizarre coincidence that our coolest song 
in the world this week is by the Anderson Coun- 
cil, a group that took its name from the last 
names of blues musicians Pink Anderson and 
Floyd Council as a tribute to Syd Barrett, who 
used the first names for Pink Floyd. 

Syd was the second -most -famous drug casu- 
alty after Brian Jones even though both were 
fired from the bands they started. Even with 
Jimi, Janis, Jim Morrison and Brian dying, some- 
how Syd living to see the massive success of 
Pink Floyd seemed all the more tragic. 

Floyd's first record, "The Piper at the Gates 
of Dawn" in 1967, was all Syd. It was both so- 

phisticated and surprisingly visionary for a band 
playing American R &B just like everyone else 
only a year or two earlier, establishing an artis- 
tic and adventurous template for the entire 
British psychedelic era. It is not surprising to 

hear it was recorded next door, virtually simul- 
taneously, with the Beatles' "Sgt. Pepper's Lonely 

Hearts Club Band." 
Silent since the mid -'70s, most fans thought 

Syd had gone a long time ago. Some fates are 
worse than death. 

And here comes another . . . 

The Four Seasons music in "Jersey Boys ": 

Great! The Beatles in Vegas: Amazing! Bob 
Dylan on Broadway: They better be kidding! 

Rumors are circulating about a Broadway mu- 
sical called "The Times They Are A- Changin'." 
If the rumor is true, let me be the first to point 
out -they ain't changed that much, baby! 

No chance, trust me. Investors, please con- 
tribute to Woody Guthrié s home for indigent 
laborers, a homeless shelter, anything but this. 

We're open- minded, but enough is enough. 
See you next week. 

COOLEST GARAGE SONGS 

COOLEST 1 SONG PINKERTON'S ASSORTED 
IN 

ORLD 
THE COLOURS W 

THIS WEEK Groove Disques 

2 NEW YEAR 
Jive 

THE ANDERSON COUNCIL 

LIVING THINGS 

3 BANG BANG YOU'RE DEAD 
Universal International 

DIRTY PRETTY THINGS 

4 
5 
6 

IF IT TAKES A LIFE TIME 
Big 3 Records 

CHEAP TRICK 

COUNTRY GIRL 
Columbia Records U.K. 

EVERYONE KNOWS 
Blackheart 

PRIMAL SCREAM 

JOAN JETT & THE BLACKHEARTS 

7 
8 
9 

LIFE WASTED 
J Records 

HANDS 
V2 

PEARL JAM 

KING OF THE FREAKS 
Screaming Apple 

10 LA LA LAND 
Beyond 

THE RACONTEURS 

THE MAGGOTS 

GO-GO'S 

COOLEST GARAGE AI_I3 U IVI S 

1 ROCKFORD 
Big 3 Records 

2 SINNER 
Blackheart 

3 
4 
5 
6 
7 

FLAT -PACK PHILOSOPHY 
Cooking Vinyl 

BROKEN BOY SOLDIERS 
V2 

CHEAP TRICK 

JOAN JETT & THE BLACKHEARTS 

BUZZCOCKS 

THE RACONTEURS 

RIOT CITY BLUES 
Columbia Records U.K. 

PRIMAL SCREAM 

WATERLOO TO ANYWHERE 
Universal International 

DIRTY PRETTY THINGS 

GOD BLESS THE GO -GO'S 
Beyond 

GO-GO'S 

8 AHEAD OF THE LIONS 
Jive 

LIVING THINGS 

9 THE FALL PARADE 
Groove Disques 

THE ANDERSON COUNCIL 

10 ROCKIN' BONES: '50s PUNK AND ROCKABILLY 
Rhino 

VARIOUS ARTISTS 

Little Steven's Underground Garage column is produced exclusively for Billboard. 
For more information go to UNDERGROUNDGARAGE.COM. 

=1tt`- 
1117. 

A captivating CD and 25 -city concert tour featuring leading 
African singer- songwriters Habib Koité,Vusi Mahlasela and others. 

Release Date: September 5th 

Also available: 

Visit www.putumayo.com /acousticafrica for CD and tour information 
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hie Inches 
TODD MARTENS tmartens @billboard.com 

New Fix For Rock Geeks 
Anthology Records To Offer Rare, Out -Of -Print Titles Online 

There is plenty of new indie 
and mainstream music avail- 
able on legal download sites, 
but the obscure, the out -of- 
print and the experimental 
often remain relegated to used 
vinyl bins at indie retail. Ke- 

mado Records' Keith Abra- 
hamsson aims to change that. 

He'll launch his Anthology 
Records online store this fall. 
His initial releases may not be 
household names, but there is 
plenty for music enthusiasts to 
get excited about. 

There's the funk -inspired 
punk of China Shop's "21 Puffs 
on the Cassette," the Midwest- 
ern garage rock of the Suicide 
Commandos' "Make a Record," 
the scorching swamp -goth of 
the Scientists' debut LP and the 
spacey rock of My Solid 
Ground's self -titled effort. He 
plans to have about 15 titles by 
early 2007. 

"If Anthology is able to be- 
come successful with the digi- 
tal stuff, I'd like to do some vinyl 
stuff," says Abrahamsson, who 

works in Kemadó s A &R depart- 
ment. "I don't know that I'll ever 
do a CD release. Digital and vinyl 

are the only two formats I'm re- 
ally interested in." 

He's secured exclusive dig- 
ital licenses for three years, and 
will use TuneCore to distribute 
music to the likes of iTunes and 
eMusic if the acts request it. 
Abrahamsson hopes the An- 
thology Web site will score 
most of the business, where he 
will provide videos, extended 
free audioclips and extensive 
liner notes. 

The site was designed with 
the help of freelance tech de- 
signer Matthew Gillespie. Abra- 
hamsson raised money for the 
site from private investors -he 
declines to give a figure. 

Single MP3 tracks will cost 98 
cents, and album prices will be 
close to the standard online rate 
of $9.99, but some may vary. For 
instance, one ofAbrahamsson's 
choicest finds, the self -titled two - 
CD set from Sweden's psyche- 
delic Pärson Sound, will sell for 

$11.99. Otherwise, it is available 
as an import from Subliminal 
Sounds for 200 Swedish kronor 
(about $28). 

"They are the Sweden equiv- 
alent of what Pink Floyd was to 
the U.K.," Abrahamsson says. 
"It is some serious head music." 

There is an online audience 
for this kind of music, eMusic 
CEO David Pakman says. His 
site has made available a num- 
ber of deleted titles from K 

Records, blues label Blacktop 
Records and some heretofore 
unreleased music from the Sun 
Records catalog, including such 
artists as Charlie Rich, Rosco 
Gordon and Bill Justis. 

"All that stuff is in our sweet 
spot," Pakman says. "Any indie 
rock from the last 20 years or 
so does really well. The more 
obscure it is, the better we do 
with it." 

Abrahamsson says no act 
he's working with pushed for 
a CD release, and he has no in- 
terest. That being said, he 
doesn't think digital will kill 

Malring The Bind 
MICHAEL PAOLETTA mpaoletta @billboard.com 

'*¡ -ï 
MY SOLID ROUND 

the used LP business either. 
"This is more cost -effective, 

but for the people who are 
purists and gung -ho about col- 
lecting old, rare LPs, you're al- 
ways going to be able to buy the 
LP," he says. "That's the true 
format people will want this 
stuff in. But I just don't see a 

difference between a CD reis- 
sue and a digital reissue." 

SIRE'S CANVAS: Pop -punk 
act the Spill Canvas will be up- 
streamed into the Warner Bros. 
system. The band's 2005 al- 
bum, "One Fell Swoop," was 

released on 111 Records, which 
is part of Warner Music 
Group's rock incubator um- 
brella group East West. The lat- 
ter is headed by Fred Feldman. 

The Spill Canvas' next album 
is slated to come out on WMG's 
Sire imprint, Feldman notes. 
"One Fell Swoop" has sold 
42,000 copies in the United 
States since its release, accord- 
ing to Nielsen SoundScan. 

In other East West news, 
the label group has just signed 
McKinney, Texas -based Pluto 
Records. A metal label, Pluto 
released the first As I Lay 

Dying album, 2001's "Be- 
neath the Encasing of Ashes." 
The group then went onto 
Metal Blade. 

Also on the horizon, East 
West will work the upcoming 
album from singer /songwriter 
Jesse Malin, to be released on 
Billie Joe Armstrong's Adeline 
Records. Rumor has it that 
Armstrong and Ryan Adams 
appear on the set. Feldman 
had no word on whether 
Green Day's new -wave side 
project, the Network, would 
be releasing another album 
via Adeline. 

Vintage Cravings Resurrect Hendrix In Retail 
Earlier this year, Epic Records reintroduced its classic Epic logo 
via a limited -edition T -shirt from Trunk, the high -end merchan- 
dise line that specializes in classic pop culture imagery. 

Elsewhere, fashion brands like Lucky Brand Jeans and Worn 
Free have created successful clothing lines that spotlight clas- 
sic rock imagery. And what about the new Candie's campaign 
for Kohl's that features Cheyenne Kimball -and Pat Benatar? 

Indeed, everything old is new again -and so are the revenue 
streams generated from licensing art of iconic rock figures. 

To be sure, this retro trend, embraced by baby boomers and 
teens, is not going away. Come fall, the Jimi Hendrix Collection, 
a line of high -end leather jackets and handbags, will make its 
presence known in department and specialty stores. 

Similarly, Signatures Network has secured the exclusive li- 
cense to the Woodstock brand and is developing a lifestyle line. 
Debuting fall 2007, the Woodstock Lifestyle Brand will encom- 
pass fashion, home decor and accessories. 

Tina Wells, CEO of New York -based youth - geared marketing 
agency Buzz Marketing Group, credits the iPod for much of this 
sartorial flashback activity. 

She says the iPod has accelerated the discovery of music - 
new and old. "Kids have a strong desire to tap into the origina- 
tors of much of today's music," Wells says. "They're looking 
beyond MTV to find artists to connect with. This generation is 

being given options like never before. And they're embracing 
those options." 

Look at someone like Jimi Hendrix, she says. "He was and re- 
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mains a music and fashion icon. Young adults pick up on this." 
The Jimi Hendrix Collection -a collaboration between de- 

signer Gina Alexander, Janie Hendrix (Jimi's sister and the ex- 
ecutor of his estate) and rock photographer Robert M. Knight - 
premiered July 16 -18 at the Project Show in New York. 

The line consists of five jackets, 12 better designer handbags 
and 16 junior market handbags, according to Alexander. Each 
item will feature one of three rare images of the legendary gui- 
tarist, including onstage shots from his 1968 shows at San Fran- 
cisco's Winterland venue. 

According to Janie Hendrix, president /CEO of Experience 
Hendrix, fans have been asking for high -end fashions for quite 

some time. "And we now have more women as fans," she adds. 
Which helps to explain a luxury women's line like this one. 

Pausing, she says, "Giná s created the leather jacket I've al- 
ways wanted to buy." 

"With this line, we're giving the Jimi Hendrix name some- 
thing stylish and couture, and not just another T- shirt," Alexan- 
der says. Smart move, considering the number of Hendrix 
T- shirts- legally sanctioned or not -sold around the world. 

Janie credits the abundance of bootlegged Hendrix merchan- 
dise to an "old administration that didn't care about licensing." 
Since taking over the "family business," Janie's goal has been 
"to create and help put Jimi's music and image out there in cre- 
ative, original ways." 

Janie acknowledges that, between publishing and sync li- 
censes, it is the music that brings in the lion's share of income. 
"But merchandising does well for us, too," she notes. "Of course, 
we're usually in five different litigations at any one time." 

Knight says he has a lot of unreleased photos of Hendrix, which 
could find their way into forthcoming lines in the Jimi Hendrix 
Collection. "By fortune, in 1968, I happened to be around Jeff 
Beck, Jimmy Page and Jimi Hendrix," he notes. 

The photos could also find their way into other licensing op- 
portunities. "We're very selective with the licensing of Jimi," 
Janie says. That said, she admits that the "family company" did 
not always make the right licensing choices. "When my dad was 
alive, he wanted Jimi's name attached to certain things. Now, we 
listen to the fans and try to make it happen." - 
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NARM Plans Confab 
Packed With Music. 
Convention Mixes Biz With Top Talent, Panels And Parties 

With the NARM conference a few weeks away - 
Aug. 2 -6 in Kissimmee, Fla. -I thought I would 
ring up NARM prez Jim Donio and see what's 
cooking for this year's meet. 

First off, Donio tells me that once again there 
will be plenty of music at NARM, and it sounds 
like there won't be a shortage of parties either. 

Universal Music Group Distribution carries for- 
ward its product presentation tradition again 
this year. 

"The product presentation used to be the cen- 
terpiece of the convention, but then went away 
for a couple of years, until UMGD brought it back 

last year," Donio says. 

UMGD doesn't announce artists in advance, 
but Donio says the company will probably fea- 
ture more live acts this year during its presen- 
tation. The product presentations "pack the 
house," Donio says. 

WEA has opening night at Club NARM, which 
I still think of as the old PGD (PolyGram Distrib- 
ution) Zone because that's what it's modeled 
after. Anyway, that night will see a performance 
by legendary songwriter P.F. Sloan (the Turtles' 
"You Baby," the Grassroots' "Let's Live for Today" 

and Barry McGuire's "Eve of Destruction "). 
Also on the bill are Tego Calderon, Lupe Fi- 

asco and Paulo Nutini. "WEA always goes out 
of their way to throw a great party the first night," 
Donio says. 

Last year, EMI LIVE was one of the highest - 
rated events, Donio says, and this time the com- 
pany will return with performances by the Sum- 

mer Obsession, Amos Lee, the Starting Line and 

Grand Funk Railroad. 
Not many people realize this nowadays, but 

Grand Funk Railroad was a bigger act in the early 
'70s before it had hit singles by the middle of 
that same decade. Retail Track saw the band at 
a sold -out Shea Stadium in 1971, and by the time 
the group finally had hit singles -the ones still 
heard on the radio -the band was only selling 
out arenas like Madison Square Garden. 

EMI's Capitol Records is also bringing in 

Corinne Bailey Rae for a featured performance 
on opening day. 

It's a coveted slot as many successful acts have 

made their debuts at the convention just as they 
were breaking through, says Donio, who names 

Josh Groban and Mariah Carey as examples. 
On the other hand, "We always have had 

acts like Chick Corea and Etta James in 

the past, so it's great to have bands like 

Grand Funk and Kool & the Gang," Donio 
says. The latter band, which has a new 
album coming out through Bayside Dis- 
tribution, will receive the chairman's 
award at the close of the convention. 

The Scissor Sisters will also play at the 
closing night award show. "So, we have 

turned it into a 'saturday night dance 
party,' and are encouraging people to 
have fun and dress festive," Donio says. 

By the way, Kathleen Madigan, the comedian on 

Warner Bros. /Jack Records, is the MC that night. 
What's more, there will be a red carpet recep- 
tion sponsored by Absolut before the awards 
dinner finale with a Mr. B performance, courtesy 
of Megawave Records. 

Thursday night, Club NARM will feature Five 

Star Iris, Jurassic 5, Missez and Powerman 5000. 
The last of which is a metal band, a genre not 
often represented at NARM, so that should be 

fun. Speaking of that genre, the Rhino -sponsored, 

opening -night party will feature the Section Quar- 

tet, a classical act that plays heavy metal music. 

Rhino also plans to bring a 25- foot -tall Rhino, a 

former mainstay in the old Rhino Records store. 

Also for parties, Sony BMG Music Entertain- 
ment and Blu -ray are co- sponsoring the Schol- 
arship Cocktail Party, while Trans Continental 
Records, in conjunction with Rocket Science, 
will sponsor the Mix It Up Cocktail reception, 
where former New Kids on the Block member 
Jordan Knight will perform. 

That's the nighttime and the music. During 
the day, or at least the first three, speed dating 
will be back, where all the companies that signed 

up will get a chance to meet with one another. 
The marketplace, where product and related 
suppliers will have booths showing their wares, 

will now get staggered hours packaged with dif- 
ferent events to generate more traffic. 

See ya there and don't forget the go -to con- 
versation starter for all socially inept convention 
attendees: "When did ya get in ?" 

BAILEY RAE 
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An iTunes For Licensing? 
Two New Online Services Slice Through Red Tape 
The process of licensing music 
for a TV commercial, show or 
movie is notorious for being a 
time -consuming and often 
hair -pulling exercise in frus- 
tration. There's no uniformity 
of rates, it requires extensive 
negotiations at times and, with 
the explosion of new media for- 
mats, is entering a new era of 
pricing uncertainty. 

But what if licensing a song 
were as easy as buying it on- 
line? 

That's something a handful 
of licensing experts are about 
to find out. Music licensing 
companies Pump Audio and 
Rumblefish this summer in- 
troduced different flavors of 
Internet -based licensing serv- 
ices where anybody from an 
amateur podcaster to a TV 
music supervisor can go to 
search, sample and license 
music for their productions. 

Both companies pre -clear 
the rights for all music in their 
catalogs for a variety of differ- 
ent uses. License costs vary 
based on the size of the proj- 
ect, the use of the song and 
other predetermined criteria 
that users fill out in a sort of 
online questionnaire /rate card. 
Costs run from as low as $5 for 
a podcast license to $50,000 for 
nationwide TV use. 

Once paid, the license is au- 
togenerated and e- mailed as 
a PDF file. There are no phone 
calls, price haggling or 
lawyers involved. According 
to Rumblefish CEO Paul An- 
thony, what normally takes 
between 30 to 100 man -hours 

NANO JOGGING 
Apple and Nike 
finally just did it. The 
two brought the Nike 
+ iPod Sport Kit to mar- 
ket, the first product in 
an ongoing partnership 
announced in May. 

The Sports Kit con- 
sists of a sensor that fits 
into certain Nike shoes and a 
receiver for the iPod Nano. 
Together, they allow Nike 
shoes to communicate with 
Apple's iPod Nano. Runners listening to music will 
be able to get audible updates on their speed, dis- 
tance and calories burned via the iPod. 

Nike also introduced the Air Zoom Moire+ and 
the Air Zoom Plus+ shoes, the first of six styles 
designed to work with the Sports Kit. The kit is 
available at both Apple and Nike retail stores, 
while the shoes are available only at Nike retail 
outlets. 

The Nike + iPod Sports Kit retails for $30, and 
the shoes will range between $80 -$100. - Antony Bruno 

of effort is reduced to 10 min- 
utes online. 

"We learned that music su- 
pervisors were going into 
iTunes to find songs and then 
figure out a way to license 
them later," he says. "Their 
dream scenario was to have a 

license button next to the buy 
button. So we wanted to make 
licensing music as easy as buy- 
ing it." 

Of course, there's a catch: 
major -label publishers don't 
participate in either service. 

Rumblefish boasts a catalog of 
about 4,000 tracks, Pump 
Audio about 15,000, all inde- 
pendent acts or artists with ex- 
pired contracts who now own 
their masters. 

Online licensing requires 
pre -clearance and standard- 
ized, transparent pricing con- 
cepts that don't help drive up 

rates like the direct negotiation 
method preferred by most 
publishers. 

"There's no drop -down 
menu that asks, 'How bad do 
you want it ?' " Anthony says. 
"We split the money 50 -50 with 
the artist, so it's our incentive 
to charge as much as we can 
and at the same time set a fair 
price so our customers keep 
coming back." 

Rather than accept it as a 

limitation, these companies 
tout their indie -only catalog as 
a feature. 

"A famous piece of music is 
not always the best thing for 
your brand," says Pump Audio 
CEO Steve Ellis, who advertises 
his service as "an alternative to 
stock music." 

Both Rumblefish and Pump 
Audio are run by former mu- 
sicians sympathetic to the 
plight of struggling artists. 

They hope their new online 
licensing structure will re- 
sult in yet another digital 

avenue for indie acts to gain 
exposure and revenue. 

"Music licensing sup- 
ports the working -class 
musician," Anthony 
says. "The future of the 

music business is about the 
rise of the independents: 
hundreds of thousands of 
smaller artists making 

$20,000 to $100,000 a year." 
This is particularly impor- 

tant when held against the ex- 

pected explosion of online 
video. Research group IDC 
predicts Internet video will be- 
come a $1.7 billion business 
by 2010, a $1.5 billion increase 
over 2005. Additionally, Inter- 
net video advertising spend- 
ing in the United States is 
forecasted to triple by 2007 to 
$640 million, according to 
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eMarketer. 
The major TV and film stu- 

dios are expected to capture 
the bulk of the Internet video 
market as large corporate ad- 
vertisers will likely contribute 
the lion's share of Internet 
video advertising. 

But sites and services like 
YouTube and MySpace are de- 
mocratizing Internet content, 
and search engines like 
Google and Yahoo Search are 
providing more tools to small 
and local business advertisers. 

As more "semiprofession - 

als" turn to Internet video as 
a source of content distribu- 
tion and advertising, the de- 
mand for music is expected to 
increase. These online licens- 
ing services are well -posi- 
tioned to provide a cheap and 
easy -to -use service to home- 
grown producers priced out of 
the major -label game. 

Additionally, the larger TV 
and film studios creating 
Web -only episodes may not 
see the value in paying for 
high -priced hit songs when 
developing for a decidedly 
low -cost medium. 

The result is more licens- 
ing opportunities (read: 
money) for indie artists. 

"I don't think going for- 
ward there's going to be any 
less video in the world, and as 
a result all that video is going 
to need audio," Ellis says. 
"There are many ways to pro- 
mote yourself and generate 
some interest in what you're 
doing, but I still think it's very 
difficult to make money. Our 
market needs this music. Our 
clients pay. Our artists get 
paid. I don't know that it's 
helped them sell a lot of 
records, but it's certainly 
helped them get paid." - 

13I1'S & I313I1=FS 
HOT BANDS VIA TEXT 
Cingular Wireless has teamed 
with Condé Nast Media Group 
to offer a contest allowing fans 
to pick the "hottest band in 

America." Cingular has se- 

lected six bands that sub- 
scribers can vote for via text 
messaging. The band receiv- 
ing the most votes will per- 
form on top of the Radio City 
Music Hall marquee in New 
York during the Third Annual 
Condé Nast Media Group's 
Fashion Rocks concert. 

The winning band's name 
will be revealed just prior to 
the performance by Sugar Ray 

frontman Mark McGrath. 
The six bands in the running 

are 30 Seconds to Mars, An- 
gels & Airwaves, Blue October, 
IMA Robot, the Pink Spiders 
and Red Jumpsuit Apparatus. 
The voting deadline is Aug.15. 

BLOG AWAY 
In an effort to encourage music 
bloggers, Web site developers 
and others to use its free Rhap- 
sody Web services software, 
RealNetworks has launched the 
"Rhapsody Web Jam" compe- 
tition. Rhapsody's Web soft- 

ware allows programmers to in- 

clude links to the free online 
Rhapsody service so site visi- 
tors can freely listen to songs 
and Internet radio stations, as 

well as creates mash -ups and 
other musical innovations. 

The winning developer 
scores a trip for two anywhere 
in the world to see the band of 
their choice, as well as a San - 

Disk Sansa MP3 player and 
one -year subscription to the 
Rhapsody service. 

GLOBE GETS TRACKS 
National Geographic has started 
an online music service to edu- 
cate users on world cultures. Na- 

tional Geographic World Music 

combines 99 -cent track down- 
loads with interactive maps, 
videos, photos and editorial 
from the organization's 
archives. Calabash Music pow- 
ers the music store with former 
Global Rhythm magazine edi- 
tor Tom Pryor overseeing the 
programming. Featured artists 
at launch include Touareg music 
act Tinariwen and Brazilian artist 
Seu Jorge, most recently fea- 
tured in "The Life Aquatic With 
Steve Zissou." 
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TITLE 
ORIGINAL ARTIST 

#1 
8WKS 

Fonuaav -: Nielsen 
X14 Mob, ; 

SUPER MARIO BROTHERS THEME 
KOJI HONDO 

MS. NEW BOOTY 
BUBBA SPARXXX FEATURING YING YANG TWINS A MR. COLLIPARK 

RIDIN' RIMS 
DEM FRANCHIZE BOYZ 

BEST FRIEND 
50 CENT A OLIVIA 

LAFFY TAFFY 
D4L 

MY HUMPS 
THE BLACK EYED PEAS 

GASOLINA 
DADDY YANKEE 

WHAT HURTS THE MOST 
RASCAL FLATTS 

1p 
90 

THE PINK PANTHER THEME 
HENRY MANCINI 

I WRITE SINS NOT TRAGEDIES 
PANIC' AT THE Pion 

15 17 g 

16 18 92 

17 19 75 

18 

Panic! At The Disco inches into the top 10 for 
the first time as "I Write Sins Not Tragedies" 

moves 11 -10. "Sins" sports the largest unit 
increase of any title as it gains more than 500 

downloads from a week ago. 

MISSION -IMPOSSIBLE 
LALO SCHIFRIN 

DOWN 
RAKIM A KEN -V 

GIMME THAT 
CHRIS BROWN 

UNPREDICTABLE 
JAMIE FOXX FEATURING LUDACRIS 

RIDE WIT ME 
NELLY FEATURING CITY SPUD 

HALLOWEEN 
JOHN CARPENTER 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

WHERE'D YOU GO 
FORT MINOR FEATURING HOLLY BROOK 

BECAUSE I GOT HIGH 
AFROMAN 

SWEET HOME ALABAMA 

Based on polyphonic onglons data provided by. in alphabetical order. 9squared. 
Faith West'Modtones, Infospace Mobile. MIDIRIngtonesAG Interactive. XRinger. 
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less Association' and Mobile Entertainment Porten. 
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Chile Opens First Indoor Venue 
Arena Santiago Will Host Concerts During Winter Season 

For decades, Arena Santiago 
sat in the midst of Chile's cap- 
ital like a white elephant, un- 
gainly and unfinished. 

Now, 52 years after construc- 
tion first began, the arena fi- 

nally opened its doors in May, 

becoming the country's first 
state -of -the -art indoor venue. 

With a seating capacity of 
15,000, Arena Santiago is ex- 

pected to boost Chile's tour cir- 
cuit, long hampered by the lack 
of an enclosed venue for win- 
ter concerts. 

"Constructing a closed 
venue was something that 
needed to be done in order to 
work in Chile between March 
and November," which is 
Chile's winter season, says 
Jorge Ramirez Arrayás, exec- 
utive director of event 
promotion company Multi - 
música S.A. 

Neighboring Argentina, 
which is on a similar calen- 
dar, is fertile ground for con- 

certs year- round. 
Already, Arena Santiago 

hosted a sold -out show June 12 

by reggaetón star Daddy Yan- 

kee, co- produced by the arena 
and Multimúsica. Shows in the 
coming weeks include Lord of 
the Dance and Chilean band 
Los Tres. 

"It will become the home of 
ballads and soft pop, rock and 
jazz," Ramirez Arrayás says of 
the venue, which also will han- 
dle sports and ice events. He 
adds that the arena will be ideal 
for such artists as Ricardo Ar- 

jona and Ricky Martin. 
Such optimism is tempered 

by the fact that with a popula- 
tion of 16 million, Chile is a rel- 

atively small event market with 
limited possibilities. Still, it is 

economically and politically 
stable -unlike many other 
countries in South America - 
and this makes it appealing to 
outside promoters. 

Carolina Mery, the arena's 

commercial director, says she 
is approaching these first 
months of operation as a learn- 
ing curve. 

"We weren't sure how the 
venue would behave and how 
promoters would behave with 

the venue," she says. "As we un- 
derstood it, we should be the first 
to try out the arena instead of 
giving that task to a third party." 

Thus, many of the arena's 
scheduled events are co- 
productions between the venue 

and promoters. 
Mery says her goal is to 

have 130 shows between May 

and December; she is already 
40% booked. 

For the first four months of 
2007, the venue is already en- 
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After 52 years, Arena 
Santiago finally puts 
Chile's capital on the 
winter touring map. 

tirely booked. 
Arena Santiago technically 

belongs to the Chilean gov- 
ernment, which has granted 
a 20 -year concession for its 
operation to investment group 
Hiller Inversiones, whose 
holdings include entertain- 
ment and food properties. 

The company won the bid to 

finish the arena's construction. 
"It's a wonderful place," 

says María Ignacia Edwards, 
manager of local group Las 

Jaibas, who played at the open- 
ing and will perform at the 
arena in September. "We have 
a massive audience, and the 
winter months were always a 

challenge. This place is corn - 

fortable and well- equipped, 
and it is wonderful for local 
groups as we can bring to- 
gether a big audience at af- 
fordable prices." 

Edwards says there is an 
extra bonus: "It even has a 

Jacuzzi." 

We are proud to have been 
a part of your career since 1999. 

Congratulations, John. 

J. Reid Hunter 
and Your Friends at 

SERLING ROOKS & FERRARA LLP 

A T T O R N E Y S AT L A W 
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»>MERCURY SHORTLIST REVEALED 
Radiohead frontman Thom Yorke's solo debut "The Eraser" 
(XL) is a favorite for the 2006 Nationwide Mercury Prize, as is 
alternative rock quartet Arctic Monkeys' "Whatever People 
Say I Am, That's What I'm Not" (Domino). 

The two emerged as 5 -1 favorites with U.K. bookmakers 
chain William Hill when the shortlist for the annual 
British /Irish album of the year award was announced July 18 
at London's Commonwealth Club. The 200 albums 
submitted by labels were whittled down to a final dozen by 
the prize's 12 judges from the media. Qualifying albums had 
to be released between July 25, 2005, and July 17, 2006. 

This year's shortlist contains fewer long shots than in 
previous years; odds vary from 5 -1 to 10 -1, according to 
William Hill (for a full list, go to billboard.biz). The winner will 
be announced Sept. 5 at a gala evening in London, with 
broadcast coverage being shared among BBC Radio 1, 

national TV network BBC 2 and digital TV channel BBC 4. 
-Tom Ferguson 

»>HMV HIRES FOX 
HMV Group has named Simon Fox as its incoming chief 
executive. Fox joins the U.K. -based chain Sept. 4 as group 
chief executive- designate, and will succeed current 
incumbent Alan Giles at the company's Sept. 28 annual 
general meeting. Giles is retiring. 

Fox joins HMV from goods retailer Kesa Electricals, 
where he was COO. In a statement, HMV Group 
nonexecutive chairman Carl Symon said Fox had a "strong 
strategic mind combined with a first -rate track record in all 
aspects of retailing." 

Following the announcement, HMV stock rose 2.68% to 
163 pence ($3) in morning trading July 18 on the London 
Stock Exchange. -Lars Brandie 

»>FRANCE LOWERS GOLD STANDARD 
French labels body SNEP has lowered its album certification 
thresholds. Effective July 1, 75,000 album shipments are 
required for gold status, down from 100,000. Platinum status 
is now 200,000, down from 300,000. Diamond certification 
is 750,000 units, down from 1 million. 

SNEP director general Hervé Rony says that although 
digital sales will shortly be taken into account in the 
certification process, lowering the thresholds was necessary 
to address the downturn in the market. 

SNEP members include France's four major -label affiliates 
and some of the biggest French indies. - Aymeric Pichevin 

»>RUSSIAN PIRATE FINED 
In a July 13 ruling, the Arbitration Court of the Moscow 
Region ordered Russian pirate -disc manufacturer Russobit- 
Soft to pay 4 million rubles ($148,000) in statutory damages 
to IFPI member companies for producing and distributing 
illegal CDs. 

The ruling is the result of a December 2003 lawsuit filed on 
behalf of eight labels: Arista Records, BMG U.K. & Ireland, 
CJSC Universal Music (Russia), EMI Music International 
Services, Mute Records, Sony Music Entertainment (Russia), 
Sanctuary Records Group and Warner Music Austria. 

The 30 CD albums cited in the lawsuit included titles by 
Depeche Mode, Destiny's Child, Michael Jackson, Radiohead 
and Whitney Houston. Russobit -Soft was ordered to cease 
manufacturing further copies and has to pay further 
compensation to cover court/legal costs. 

According to the IFPI, Russia's 56 active optical -disc 
factories produce about 700 million discs annually in a 

country where 58 million legal music CDs were sold in 2004. 
-Juliana Koranteng 

»>CJ GROUP INKS UNIVERSAL DEAL 
Universal Music South East Asia has inked a local marketing 
and distribution deal with leading South Korean 
entertainment company CJ Music, part of Seoul -based media 
conglomerate CJ Group. In partnership with Universal Music 
Korea, CJ will use its clout in the domestic market to push 
selected international titles. 

The CJ Group's business activities include online and 
offline distribution, a record label, artist management and 
restaurants. It will act as a wholesaler to service convenience 
stores and mass merchants with product shipped to CJ by 
UMK, which continues to handle its own distribution and 
marketing in the territory. The agreement is the first of its 
kind for Universal Music South East Asia. -Mark Russell 
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Beethoven RoIIsOver 
Modern Mar e mg ' e 
HAMBURG- German music fans are boning up on their clas- 
sics. Label executives are applauding a transformation in A &R. 
marketing and promotion strategies, which is winning classi- 
cal artists new fans and boosting sales. 

"Fortunate' y, a new generation of classical stars is managing 
to reach wider target groups," says Stefan Piendl, managing di- 
rector of EMI Classics Deutschland. 

Leading the comeback are artists such as Anna Netrebko, 
Rolando Villazón and Nigel Kennedy, who have bypassed the "ob- 
stacle, as it is still sometimes seen, of classical music," Piendl 
says. "Luckily this trend applies both to live music and CD sales." 

Deutsche Gramm ophon /Universal has scored platinum 
(200,000) sales success with the October 2005 opera album re- 
lease "La Traviata," starring Netrebko. 

"Opera Proibita" (Decca /Universal), performed by Cecilia Bar - 
toli, is expected to pass the 100,000 mark in the fall. Deutsche Gram - 
mophon- signed Chinese pianist Lang Lang is close to 60,000 units 
with his January 2006 release "Memory." Each of those albums 
made the top 60 of Germany's weekly Media Control Top 100 album 
sales chart this year- Bartoli reached as high as No. 16- rubbing 
shoulders with mainstream pop and rock acts. 

Greater cross -industry cooperation has opened up marketing 
possibilities for classical artists that were previously seen as taboo, 
even though they were widely used to promote other genres. 
Deutsche Grammophon violinist Anne Sophie Mutter ap- 
peared on' Wetten Das... ?" a game show on Germany's ZDF- 
TV that highlights pop acts, to present her album of Mozart 
sonatas. Following her appearance on the TV show, which 
draws 13 million viewers, the album surpassed the live- 
figure sales mark, says her label. 

Other German channels such as 3sat and Arte have 
also increased their coverage of classical music over the 
last two years, and in 2004, pay -TV channel Premiere 
launched a 2L -hour classical music channel. 

Borrowing another tactic primarily reserved for pop 
artists, German magazines are now cover -mounting free clas- 
sical CDs. 

"Completely new customers are now coming into my store 
who are young but have enough money to buy sophisticated 
classical music CDs," says classical music retailer Albert Wag- 
ner from L +P Classics in Berlin. 

Industry data suggests that the genre, which suffered sales de- 
clines of roughly 50% since 1994, is well on the path to recovery. 

Where classical accounted for 6.9% of market revenue in 
2003, the Nuremberg -based market research institute GfK fore- 
casts that figure to top 9% in 2006. And it's not simply a case of 
classical staying buoyant in a diminishing market. The German 
I FPI in Berlin projects sales of classical music in 2G06 to reach 
euro 150 million ($190 million), up from euro 130 million ($160 
million) last year. In the first quarter of 2006, the total classical 
music market rose by 17% over the same period in 2005, ac- 
cording to I FPI data. Universal Classics, recognized as the clas- 
sical music market leader with a 25% share, boasts a 50% rise in 
comparable revenue in the first quarter of 2006. At one stage ear- 
lier in the year, the label had seven classical albums in the na- 
tional albums chart. 

Classical is also receiving a facelift in the live market. Over 
the past five years, Universal Classics has regularly brought 
its Yellow Lounge classical event to nightclubs in Germany's 
bigger cities. Clubs in Berlin, Cologne and Hamburg that typ- 
ically deliver house music, techro and electro beats, have been 
pumping classical sounds. 

"Kids who normally listen to techno or rock are coming to 
our club and are now being exposed to classical music," says 
Ben Di Biel, who owns Berlin cub Maria am Ostbahnhof. Di 

Biel adds that Universal's sponsorship of the evenings means 
a friendly ticket price of euro 4 ($5). "Young people," he says. 

are very interested in hearing new sounds. 

.. 

A TV appearance on a German pop show by violinis: ANNE 
SOPHIE MUTTER helped boost sales of her new Mozart disc. 
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U p FiX) lit 
UMGI REVAMPS CD JEWEL BOXES 
LONDON -The unloved CD jewel box is getting a makeover. 
Universal Music Group International is throwing its clout be- 
hind a new three -tiered CD packaging and pricing system, 
which it hopes will galvanize European consumer demand 
for physical product. 

While the media loves to fixate on the growth of the digital 
medium, London -based UMGI executive VP of marketing and 

A &R Max Hole says, "Ninety percent of what we still sell, though, 
s in the CD format, which we felt needed a 'reboot.' " 

In September, UMGI will upgrade the jewel box with Super 
Jewel Box packaging -essentially the same as the current Super 
Audio CD case -for all new releases in European territories. 

The first albums to be issued in what UMGI claims is stronger, 
more durable packaging will be the Scissor Sisters' "Ta- Dah! "; 

the Killers' sophomore set, "Sam's Town "; and "The Dutchess," 
the first solo album from Black Eyed Peas member Fergie. All will 
be released Sept. 18. 

From then on, "We will be releasing all of our standard of- 
ferings in Super Jewel Box," Hole says. "As this represents the 
vast majority of our sales, we will be using the [traditional] jewel 
box less and less." 

UMGI anticipates shipping more than 100 million albums 
across Europe in the format during the 12 months following 
the switchover. 

At the top end of the new structure, the company will 

offer a "deluxe" version for all major artist album releases, 

containing an exclusive, limited- edition bonus CD or DVD 

with additional audio or video content. 
Selected albums that were released more than one year ago 

will be available in a "basic" format, packaged in a streamlined 
slide -pack CD case. 

Upcoming titles in the basic format that will arrive in Septem- 

ber or October include Limp Bizkit's "Greatest Hitz," Made- 

line Peyroux's "Careless Love," Ronan Keating's "10 Years of 
Hits" and Zucchero's "Zu & Co." 

In continental Europe, UMGI is recommending the three for- 
mats be priced at, on average, 19.99 ($25) for deluxe, 14.99 
($19) for standard and 9.99 ($12.70) for basic. UMGI declined 
to disclose dealer prices. 

In the United Kingdom, the recommended retail prices are 

between £15.99 ($29) and £17.99 ($32) for deluxe, £9.99 ($18) 

and £13.99 ($25) for standard and £5.99 for basic ($10). 

UMGI's three 
new tiers of 
CD packaging: 
Basic, Deluxe, 
and Super 
Jewel Box. 

Hole says UMGI is conducting consumer research in other 
markets to establish whether the new structure could be 

rolled out elsewhere. 
Despite the digital revolution, consumers have largely con- 

tinued their love affair with the CD format. A recent Nielsen Net - 

Ratings study of Internet users in the United Kingdom revealed 

that the CD is the preferred music format for 75% of music users. 

According to IFPI statistics, the CD album accounted for 82% of 

the retail value of global recorded -music market in value. 

Retailers and the industry welcome the major's new layered 

structure. British market -leading music and entertainment 
merchant HMV Group has vowed to support the initiative. "It's 
still important to get pricing and marketing right, but if it takes 

off, we can expect other labels to follow suit," HMV head of 
music Gary Rolfe says. 

"Because they have the biggest market share, when Universal 

does something, it's going to be looked at by everyone," notes 

Keith Jopling, IFPI director of strategic analysis and research. 

The jewel box was designed and developed jointly by 

Phillips and Sony Corp., who introduced the CD in 1982. How- 

ever, since hitting the market, the packaging has been widely 
derided for its fragility. Few personal CD collections can 

boast mint -condition status, where the cases are not cracked, 
the front has not detached from the back or the disc -holding 
center is not broken. 

"Every piece of research I've seen which goes anywhere 
near [CD packaging] shows that people hate the 

jewel box," Jopling notes. "If this [initiative] 
eventually leads to an abandonment of the jewel 

box as the standard packaging for CDs, then it has 

to be a good thing." 
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MADONNA 
TD 8anknorth Garden, Boston, 36,741 
July 6, 1-10 three sellouts The Next Adventure 

MADONNA 
Wachovia Center, Philadelphia. 

two 
29,749 

July 12 -13 sellouts The Next Adventure 

KENNY CHESNEY, GRETCHEN WILSON, BIG & RICH & OTHERS 
Gillette Stadium, Foxboro, Mass., 55,124 
July 16 sellout 

New England Country Music Fest, The Messina 
Group /AEG Live 

MADONNA 
Boardwalk Hall, Atlantic Ciity, 
N.J., July 16 

12 322 
sellout The Next Adventure, Caesars Atlantic City 

CROSBY, STILLS, NASH & YOUNG 
Air Canada Centre, Toronto, 
July 10 -11 

23,598 
25.270 two shows 

The Next Adventure 

TOM PET1Y & ?HE HEARTBREAKERS, PEARL JAM 
Pepsi Center, Denver, Juiy 23 23,058 

two sellouts 
Live Nation, Another Planet, Kroenke Sport 
Enterprises 

TIM IotcGRAW & FAITH HILL 
Savvis Center, St. Louis, July 14 17,870 

sellout Live Nation 

CIRQUE DU SOLEIL'S DELIRIUM 
Mellon Arena Pittsburgh, 
Jure 29 -July 1 

16,542 Live Nation, Cirque du Soleil 24.760 three shows 

CROSBY, STILLS, NASA & YOUNG 
Tweeter Center Waterfront, 
Camden, N.J., Juty 6 

16,611 
24,895 

TIMI MCGR4W & FAITH HILL 
Consece Reidhouse, 
Indianapolis, July 12 

14,840 
16,152 

CROSBY, STILLS, NAS8I & YOUNG 
MTS Centre, Winnipeg, 
Manitoba, July 14 

11,929 
sellout 

TIMI McGRAW & FAITH HILL 
Bradley Center, Milwaukee, July 16 14 575 

16.589 

11M! M'cGR11CW & FA TH HILL 
Wells Fargo Arena, Des Moine., 15,035 
Iowa, July 15 sellout 

CROSBY,, STILLS, NASH & YOUNG 

14,811 
sel lout 

TIM MicGRAW & FAITH' HILL 
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OXS COR I:- Concert Grosses 
GROSS/ ARTIST(S) 

Venue. Date 

$6,337,115 
$350/$55 

`Idol' Remains 
Touring Superpower 
Hit TV Show Still Spurs Sold -Out Treks 
Anyone who ever doubted that 
the "American Idol" TV phe- 
nomenon would not have legs 
as a touring entity was wrong 
as 60 sellouts for the 2006 Amer- 
ican Idols Live tour attest. 

"On one hand it surprises 
me, on the other it doesn't," 
says Creative Artists Agency's 
Jeff Frasco, responsible agent 
for the tour. "The television 
show is so popular, the audi- 
ence is vested with the kids 
throughout the entire season, 
and they just want to see them." 

This is year five for the tour, 
begging the question as to 
whether the audience changes 
based on who the contestants 
are. "We change the show 
every year, and we probably 
draw a lot of the same people 
each time," Frasco says. "I 
think the audience is just grow- 
ing. The ratings are bigger, and 
it's just embedded in the cul- 
ture at this point." 

Few tours have the benefit 
of a hit TV show to promote 
its artists week after week. "It 
definitely helps to be able to 
reach 30 million viewers," 
Frasco says. 

Why does the tour keep 
working? "It's the success of 
the television show first and 
foremost, but it's also the way 
[producer] Simon Fuller has 

handled what comes after the 
show as far as the kids and the 
records and the careers and 
such," Frasco points out. "That 
keeps the brand going." 

Then there's the Soul Patrol 
factor this year. 2006 winner 
Taylor Hicks, whose fervent fan 
base is known as the Soul Pa- 
trol, may be rootsier and live - 
performance- oriented than 
many contestants. Hence, his 
fans may be the type who turn 
out for concerts. 

"I think people are invested 
in the kids they rooted for," 
Frasco says. "If you look at 
[previous winners] Kelly Clark- 
son, Carrie Underwood and 
Fantasia, they've all got great 
careers, too." 

The tour is produced by 
AEG Live and presented by 
Kellogg Pop- Tarts. 

THOSE RASCALS: While 
Kenny Chesney draws acco- 
lades for filling stadiums and 
the Tim McGraw /Faith Hill 
tour steams toward one -year 
country gross records, Rascal 
Flatts is not -so- quietly solidi- 
fying its country touring su- 
perstar status this summer. 

"Flatts is breaking records 
left and right," says the band's 
agent, Rob Beckham at the 
William Morris Agency. "They 

have broken five Chesney 
records this summer so far and 
more are coming." 

Beckham says Rascal Flatts 
currently averages slightly 
more than 18,000 per night in 
attendance and is notching an 
average gross of more than 
$700,000 per show. 

"The grosses could be 
much higher if the ticket 
prices were higher," Beckham 
says. "In a day where tickets 

Rascal Flatts' average 
nightly audience on its 
current tour 

are so high, they refuse to go 
higher than $54 reserved and 
$25 on the lawn." 

Beckham says that with a 

big summer and fall still to 
come Rascal Flatts will move 
more than 1 million tickets 
and will gross about $50 mil- 
lion for 2006. "They are white 
hot, not even red hot any- 
more," he says. 

Rascal Flatts was named 
breakthrough act at the Bill- 
board Touring Awards in 
2005. . 

$4,136,945 
$85.50/$72.50/ 
$37.50 

$3,246,100 
$350/$55 

$2,443,797 
($2737053 Canad,an) 

$224.33/$4531 

$1,794,672 
$94/544 

$1,471,310 
$87/567/547 

$1,389,914 
$110 50/569 

$1,247,771 
$201/$38 

$1,230,720 
$87/567/547 

$1,225,084 
($1372095 Canadan) 
$157.37/$45.31 

$1,160,945 
$88.50/$68.50/ 
$48.50 

$1,153,360 
$86/$56 

$1,110,603 
($1243,876 (..anaáian) 

$179.69/545.31 

$1,036,378 
$84.50/$64.50 / Madison Square Garden, New 
$44.50 York, July 14 

Scotiabank Place, Ottawa, July B 10 432 
11.6'23 

The Next Adventure 

Live Nation 

The Next Adventure 

Frank Productions, G.A.M.E. 

Live Nation 

The Next Adventure 

KENNY CHESNEY, DIE RKS BENTLEY, CARRIE UNDERWOOD 

$1,035,603 
$88/$63 

I$987,431 

20 

m 

m 

$176/553.50 

$795,995 
$58.50/$39.50 Toyota Pavilion, Scranton, Pa., 17213 

July 5 sellout 

U.S. Banc Arena, Cincinnati, Jury TI 12,174 
z sea 

CROSBY, STILLS, NASH & YOUNG 
Xcee Energy Center, St.. Paul, 
Minn., July 15 

9,594 
12.949 

The Messina Group /AEG Live 

Live Nation 

The Next Adventure 

DAVE MATTHEWS BAPD, UMPHREY'S MCGEE 

$781,772 

Live Nation 

CIRQUE DU SOLEIL'S DELIRIUM 
$125/$69.50 Boardwalk Bata. Atlantic City 9,644 Live Nation, Cirque du Soleil July 10.999 two shows 

$761,816 
$4750/542 

$700,133 
.:519 89 

$690,884 
$49/525 

$680,811 

$674,716 
78.50/525 

$657,208 
$85/550 

$639,870 
$75/$35 

$572,728 
571.50/$21.50 

$567,885 
$51 

$545,858 
$69.50/$49.50 

$497,651 
$89/$58 

King of the road: RASCAL 
FLATTS has already broken 
five records set by tour giant 
Kenny.Chesney. 

1111 18 JULY 29, 2006 

$44/$2! 

IM$400,490 
$125/$ss. 

RING CHEESE INCIDENT, KELLER WILLIAMS & OTHERS 
Redl Rocks Amphitheatre, 
Morrison, Cole., July 1 -2 

17,302 16.921 two Live Nation, Kroenke Sport Enterprises shows one sellout 

CKF1e'. T' STAIND, SHINEDOWN & OTHERS 
Liberty Memorial Park, Kansas. 
City, Mo., June 1O 

26,00 
sellout 

6 AEG Live 

RASCAL FLAT'S, GARY ALLAN, THE WRECKERS 
Cricket Pavilion, Phoenix, July 13 18 

llout 
608 Live Nation 

se 

Staples Center, Los Angeles, 13,506 Live Nation July 14 sellout 

OZZFEST: SYSTEM CIF A DOWN, DISTURBED & OTHERS 
Journal Pavilion,. Albuquerque, 13,628 

14,996 NM., July 4 Live Nation 

RP.S.A_ FLAT'S, GARY ALLAN, THE WRECKERS 
Mandalay 3ay Everts Center 
Las Vegas Juy15 8,821 

sellout 

DEF LE-WARD, JOURNEY 
Hersh atperk 'ta:lure, Har:ha 

.,1 11 3 
11,807 
18244 

KELLY CLARMSiON 
Nssar rasJIon, Brisbw, Va., 
July 5 

16,167 
22,502 

PEARL JAN, SONIC I'CUTH 
M3N 31erd Ge-dan, _aslAgpa. 11,547 
JLiy 6 13,544 

COUNT NG CROWE, G -00 GOO DOLLS 
Rec Rbckf Amp theatre, 
Moen aol, July 5 

9,484 
sel lout 

Live Nation 

Live Nation, In -house 

Live Nation 

Live Nation 

Live Nation, Kroenke Sport Enterprises 

RASA_ FLAT 'S, GARY ALLAN, THE WRECKERS 
Harre.: Ct.tcoor Froth, Laze 7,4 
Tehoe e -', J.i ' lE sellout 

21 

PHIL LESE- & FRIENDS 
Tweeter Center WaRafon-, 
Candor, Y.J., -Line 30 

12,422 
24.934 

PHIL LESI- It FRIENDS 
PNC Ean<Q-rG =enter, I-oenie[ 11,484 
NJ. ,Lily 1 16.444 

in -house 

Live Nation 

Live Nation 

DEF LEN,ARD,JOLRh=Y, STOLL VAUGHAN 
Tcyota Pawl ivt Scranbn, 9,842 Jim 'X 1528 Live Nation 

BRAD FAI3LEY- DAN E_LE PECK, RODNEY ATKINS, ERIC CHURCH 
D'E ElerccyyMin C Centel 
Ctwkicn,14ic1. July 15 

11,082 
15,247 Live Nation 

STEELY DAM, IC3iAE_ MCDONALD 
NO <'u Tbeatis Graral Berle, 4,380 
Texas, Jail, -2 4,435 AEG Live 
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BY RAY WADDELL 

Talent, Not Size, 
Rules Virgin Fest 
Chili Peppers, The Who Will Anchor Event's U.S. Debut 
In producing a major music fes- 

tival, Seth Hurwitz knew he 
couldn't be the biggest, so he 
shot for being the best. 

Hurwitz, president of Wash- 
ington, D.C. -based promoter 
I.M.P. and owner of the 
renowned 9:30 Club there, is 

booking and promoting the Vir- 

gin Music Festival at Pimlico 
Race Course in Baltimore, set 
for Sept. 23. 

The Red Hot Chili Peppers 
and the Who will headline the 
U.S. version of the Virgin Music 
Festival. The Baltimore event, 
as well as a two -day V Fest in 
Toronto, marks the first time the 
Virgin Music Festival brand has 
left the United Kingdom, where 
it will mark its 11th run this year. 

Virgin Mobile U.S. chief mar- 

keting officer Howard Handler 
says the U.S. version has been 
in the works for a few years. 

"The V Fest in the U.K. is 
such a powerful anchor event 
and allows Virgin Mobile to 
make such a deep connection 
with music fans, it's just very 
natural to have this type of as- 

piration [to bring it to the United 
States]," Handler says. 

Sir Richard Branson, founder 
and chairman of the Virgin 
Group, agrees: "Because Virgin 
is an international brand and we 

continue to look for the right 
type of events in each of the 
countries in which we operate, 
we believe that Canada and the 
U.S. are totally logical extensions 
for something tied to music." 

Hurwitz says he was very con- 

cerned about putting together a 

talent lineup that resonates with 
music lovers. "I did not want to 
book every band I could find and 
put up as many stages as I could 
and do a smaller version of 
Coachella or Austin City Limits 
or these other great festivals," 
says Hurwitz, who will produce 
the event under the I.M.F. ban- 
ner. "My concept was to book the 
absolute best, most power - 
packed, quality- versus -quantity 
lineup I could. I wanted to make 
this the most prestigious festi- 
val to play on for bands." 

Among the others on the bill 
are the Killers, the Flaming Lips, 

the Raconteurs, Scissor Sisters, 
Gnarls Barkley, Keane, Thiev- 
ery Corporation, Clap Your 
Hands Say Yeah, New Pornog- 

I1=Cä/13I1_I_13C)ARD TOUR SPONSORSHIP 
SPONSOR/TOUR ESTIMATED FEE LEVERAGE DEALMAKERS 

Honda $500,000 

American Honda Motor 

House of Blues 

Entertainment clubs, June 

ING 

ING North America 

Murano 
Presenting, Juntos en 

(oncierto featuring Marc 

Anthony and other artists, 

July- August, 20 stops 

Honda partnered with House of Blues Entertainment to cre- 

ate a monthlong "Fit in the House" promotion to 

introduce its new premium -entry Fit automobile. The 

promo culminated in an auction of a Fit customized 

by folk artist Jack Poppitz. Honda also leveraged with 

on -site displays, nightly giveaways and branding at HOB 

clubs. Touted the promo through fitinthehouse.com. 

$800,000 Dutch financial services company aligned with the tour to build its 

presence and promote financial planning in front of the country', 

rapidly growing Hispanic population, a segment tradi- 

tionally underserved by the financial services industry. 

ING is leveraging the sponsorship with a community out- 

reach program that awards a $5,000 scholarship in each 

of the tours 20 markets. ING replaces Verizon Wireless, 

which presented the tour's inaugural run in '05. 

Bill Benjamin, VP of sponsorship 

sales, HOB; Tom Peyton, senior 

manager of Honda National 

Advertising; Maritz Inc. 

Kate Ramos, senior VP of Latin 

touring, Live Nation; and 

Ricardo Lopez 

Valencia, senior VP 

and head of diver - 

sity markets, ING 

MaxxForce International $85,000 

Diesel Power 

Int'I Truck and Engine 

Rhythm on the River music 

series, lune 8-10, Nashville 

Truck and engine manufacturer sponsored a stage at (MA Music 

Festival's outdoor music series to promote its new MaxxForce 

diesel engine. Activated with an on -site truck wrapped up in 

MaxxForce branding, product dissemination and premium distri- 

bution. The event generated Web site exposure and local and 

national media coverage. 

Scott Welch, president, Scott 

Welch Management; John 

Dykas, marketing manager, 

and Bob Corso, director of 

marketing and global brand 

strategy, Int'l Engine Group 

Rush! Energy Drink 

Monarch Beverages 

Title, Rock Bus music tour, 

July- August, 21 stops 

$125,000 Energy drink aligned with national music tour to raise its profile 

in the cluttered energy drink category, reach Rock Boat alumni in 

their own communities and sample product. Co- sponsors include 

Tovaritch Vodka, AirTran Airways and alternative newspaper 

Creative loafing. 

Andy Levine, co- principal, 

Sixthman; and Katie Ryan 

Strimban, VP of marketing, 

Monarch 

Verizon $150,000 

Verizon Communications 

Kenny Chesney & Friends, 

Tampa, Fla., June 29 -July 1 

Telecom expands its involvement in music by presenting Tampa's 

three -day country music fest featuring Chesney, Gretchen 

Wilson, Big & Rich and other stars. The event kicked off with 

two -day Verizon Country Nights at Skipper's Smokehouse 

in Tampa, culminating with the Chesney -headlined show 

at Raymond James Stadium. Verizon leveraged the tie by 

hosting a free pre-concert tailgate party. 

Jerri DeVard, senior VP of mar- 

keting and brand manage- 

ment, Verizon 

Verizon Wireless 

Verizon Communications 

Dew Action Sports Tour, 

June -October, five stops 

$450,000 Verizon aligned with action sports tour as an associate sponsor 

and presenting sponsor of Dew Tour Music, where it sponsors a 

stage in the tour's festival village. The telecom is using the spon- 

sorship to promote its V Cast and V Cast Music product; Verizon 

will leverage the tie by recording video and music content from 

concerts to offer exclusively to V Cast subscribers. The deal also 

affords client hospitality and inclusion in the tour's million -dollar 

marketing campaign. 

Suzy Deering, director of 

media and sponsorships, 

Verizon; and Wade Martin, GM, 

Dew Action Sports Tour 

Compiled by William Chips, senior editor, IEG Sponsorship Report 

sponsorship.com U 

raphers, Wolfmother, Drive -By 

Truckers, Kasabian, John Dig - 

weed and Brazilian Girls. Hur- 
witz booked the two talent 
stages and promoter Andrew 
Dreskin, who initially brought 
Hurwitz to Virgin's attention, 
booked the DJ tent. 

Hurwitz says that when as- 

sembling the lineup he wanted 
to nail down the key anchor 
bookings first. "We booked it 
from the top down, and we did 
not agree to go ahead with the 
festival until I knew what kind 
of show we could put together," 
he says. "I was ready to walk 
away from it, I did not want to 

do a mediocre show." 
After the Peppers came the 

Who, a "dream booking" for 
Hurwitz due to the group's pop- 

ularity with kids, half of whom, 
Hurwitz says, listen to classic 
rock. "When I first brought up 
the Who, nobody got it, I fought 
everyone on this," Hurwitz says. 

"The people at Virgin wanted to 
skew this thing young, and I am 
looking to bring in the kids who 
have never seen the Who but re- 

ally want to." 
The Who's management un- 

derstood the importance of 
playing V Fest, but when the 
tour was sold to Michael Cohl 
and Live Nation's TNA, Hur- 
witz says he worried he might 
not be able to get the Who since 

he's independent. 
"But to [TNA VP] Gerry 

Barad's credit he actually did say 

from day one this is the coolest 
thing for them to do and our fi- 
duciary duty is to the Who and 
we're going to do what's best for 

the Who," Hurwitz says. 
Virgin was keen to have a two - 

day event in Baltimore, as it is 

in Toronto and the United King- 

dom. However, Hurwitz says, 
"I fought tooth and nail to keep 
it to one day because I felt that 
it would be against my strategy 
to stretch something to two days 

when I'd rather produce a 

power -packed one -day event that 
sells out quickly and turns peo- 
ple away." Again, Hurwitz got 

his wish. 
Tickets, priced at $97.50, go 

on sale July 22. Capacity at the 
Pimlico infield will be 60,000. 
A very limited number of VIP 
tickets will be available. Hurwitz 
says that as the talent budget, 
which was more than $2 mil- 
lion, became glitzier, the ticket 
price began to inch up. 

"It started at $75, and then we 

realized if we can book the Who 
and raise the price $10, isn't it 
better for everyone ?" Hurwitz 
says. "And it kept going up with 
every great addition we put on 
there, and at some point, we said 
we don't want to go over $100." 

The festival will be promoted 

in Cleveland, Pittsburgh, 
Philadelphia, New York, Rich- 

mond, Va., and many other 
regional markets. "We're adver- 
tising anywhere within driving 
distance," Hurwitz says. 

Virgin Mobile's Handler adds 
that with major festivals already 
in place on the West Coast 
(Coachella), Texas (Austin City 

Limits Music Festival), the South 
(Bonnaroo) and the Midwest 
(Lollapalooza), the East Coast is 

a perfect fit geographically. 
"We don't really have some- 

thing here that can give people 
in Boston, D.C., Philadelphia, 
New York and even cities farther 
south this type of opportunity," 
he says. "So Baltimore and Pim- 
lico were just perfect." 

Virgin Mobile's objective in 
investing seven figures into 
such an event is broad. "We 
want Virgin Mobile to stand for 
satisfying music fans' passions," 
Handler says. "We want to have 

a great venue to give our fans 
unique access to all different 
types of experiences. We'd love 

to have a great venue for some 
of our business partners. Ky- 

ocera, for example, a very im- 
portant handset partner of ours, 
jumped in right away." 

Virgin has 4 million cus- 
tomers and captures more than 
8% of the ringtone market, ac- 

cording to the company. 

V Fest's U.K. And Canadian Lineup 
UNITED KINGDOM 
Dates: Aug. 19 in Chelmsford; 
Aug. 20 in Staffordshire 
Produced by: Simon Moran's SJM Ltd. 

On the bill: Radiohead, Morrissey, 
Faithless, Beck, Razorlight, Kasabian, Paul 

Weller, Hard -Fi, Keane, Bloc Party, Fatboy 
Slim, Groove Armada, the Charlatans, the 
Magic Numbers, Editors, the Ordinary 
Boys, Starsailor, We Are Scientists, the Go! 

Team, Rufus Wainwright, the Cardigans, 
Sugababes, James Dean Bradfield, Kubb, 

Orson, the Feeling, Gavin DeGraw, Delays, 

Girls Aloud, Daniel Powter, Phoenix, the 
Rifles, the Saw Doctors & Bic Runga 

CANADA 
Dates: Sept. 9 -10 at 
Toronto's Island Park 

Produced by: Jacob Smid at 
Emerge Entertainment 
On the bill: Gnarls Barkley, 
Alexisonfire, Eagles of Death 
Metal, the Dears, the Hidden 
Cameras, Buck 65, Phoenix, 
Starsailor, Plaster (9), Massive 
Attack, the Raconteurs, the 
Sam Roberts Band, Wolfmother 
(singer Andrew Stockdale, above), 
Thrice, K'Naan, Zero 7, Jose Gonzales, 
We Are Wolves and Mickey Avalon 
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hen Microsoft implemented a massive reorganization of 
its business units last September, the tech giant's strug- 

gle with digital entertainment was a key motivator. 
The company had found itself in the unfamiliar position of being marginalized in the grow- 

ing digital media industry by Apple Computer's iPod and iTunes Music Store. Microsoft's 
MSN Music service remained barely a blip on the digital music radar and the portable media 
players utilizing its Windows Media Audio software had not made any impact whatsoever in 
the consumer electronics market. 

So Microsoft merged all its device- centric product units and entertainment initiatives 
under one roof -the new Entertainment & Devices Division. Leading that group is Robbie 
Bach, who was responsible for ushering in the Xbox games system, Microsoft's most suc- 
cessful entertainment initiative to date. Along with Xbox partner in crime J Allard, Bach is 
staffing his new unit with fresh blood straight from the entertainment industry. He is also 
presiding over another major initiative, the Zune digital music service and player (see story, 
page 6). 

The Xbox and the Zune illustrate how digital entertainment is transforming today's tech- 
nology companies. Bach spoke with Billboard about the impact of this convergence of the 
entertainment and tech industries. 

Q: What was the motivation be- 

hind the executive shuffling at 
Microsoft in the last year? 
A: We have for a time been 
on a path to make entertain- 
ment an important part of 
what we're doing. Digital 
technology, connected homes 
and other opportunities in 
the marketplace [are] going 
to make entertainment more 
a software and service -driven 
experience. The more recent 
changes have been about get- 
ting more in sync across the 
company and have a more 
consistent and consolidated 
leadership view in what's 
happening in the entertain- 
ment space. 

Q: How does this change the 
way the entertainment industry 
interacts with Microsoft now? 
A: Over time you're going to 
get a more unified strategy 
from us. You're going to be 
able to track how we are ap- 
proaching entertainment on 
a consistent basis, and people 
are going to see a lot more 
from us on that in the next 
three to six months. There 
will be a set of people you 
know you can talk to who are 
driving this strategy and exe- 
cution. Historically, one of the 
challenges was that if you 
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wanted to talk to Microsoft 
about entertainment, you 
didn't always know who to 
talk to and get a story that's 
consistent. 

Q: What lessons have you 
learned from the Xbox experi- 
ence that you can apply to 
your broader entertainment 
initiatives? 
A: It starts with the experience 
people get. In general, what 
gets people excited about 
things is when they have a 
great experience. It involves 
the hardware, the software, 
the service, the brand we cre- 
ated. All of that as an inte- 
grated experience is very 
important, so I'd say that's the 
first thing we learned. The sec- 
ond is that entertainment is 
not a solitary activity. It is a 
community activity. The game 
is the context. The entertain- 
ment that takes place is in the 
community in the time that 
they spend together playing 
it, and we think that carries 
across all forms of entertain- 
ment and will be a hallmark 
of the things we're doing 
going forward. 

Q: But isn't the digital music 
different from videogames? 
A: I think we've learned 

things from the Xbox experi- 
ence, and we want to apply 
those lessons. But the play - 
book is completely different. 
The business model worked 
differently, our role in the 
ecosystem is completely dif- 
ferent, and the publishing 
environment and content in- 
frastructure is different. So 
what I think you'll see in the 
music and video space is a 

blending of all of that. 

Q: How do you expect to nar- 
row Apple's lead in digital enter- 
tainment? 
A: The most important thing 
of all the things we're doing 
is the idea of connected en- 
tertainment and what that 
can bring. People want to be 
connected, they want to 
share, manage and control 
the experience themselves, 
and we have to enable that. 
It's a very rich approach. It's 
much broader than just 
"Here's a store, buy music 
and then play it." We've gone 
through one generation of 
[digital] music, and I think 
we are now entering another 
generation of innovation 
around music. I think it's 
very early in the cycle. 

Q: How is digital media forc- 
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ing the technology old guard 
to adapt? 
A: The experience is essential 
and critical. There are places 
where for the experience to be 
great, we're going to do soft- 
ware, we're going to be in- 
volved in hardware, and we're 
going to be involved in serv- 
ices. There'll be other places 
where that experience will be 
better coming from multiple 
people. We're going to mix 
and match. There are people 
that are going to want to have 
choice, depending on the 
medium and the customer 
you're talking about, and 
we're going to support that. 
Depending on the situation, 

we're going to pick our role 
very carefully. 

Q: How do you address the 
consumer complaints arising 
over restrictive digital rights 
management? 
A: The value of DRM is in the 
eye of the content holder. It's 
their job to decide how they 
want to protect their content. 
Clearly one of the challenges 
we have today is making sure 
the content is protected as de- 
signed by the provider but 
without changing the all - 
important experience for the 
consumer. That is a very com- 
plicated, tricky balancing act. 
I think it's quite possible 

where the content holders are 
comfortable, consumers feel 
they have the flexibility and 
freedom they need and the 
economics of the business can 
be well protected. But it's 
going to take the industry 
some time to work through. 

Q: What is the impact of the 
"Web 2.0" user -generated 
content phenomenon such as 
YouTube and MySpace? 
A: That you can be in contact 
with somebody without phys- 
ically being in their presence 
... that's ephemeral. That's not 
going away. The real question 
there isn't whether people will 
want to create their own con- 
tent and distribute it. I think 
the real question is what are 
the economics and business 
that evolves around that. The 
real challenge in the whole 
Web 2.0 space is understand- 
ing the business model -how 
you can have the great commu- 
nity experience people want 
and how to monetize it. 

Q: So given all these new busi- 
ness models and technologies, 
how do you think the entertain- 
ment industry can best capital- 
ize on such developments? 
A: All of these forms of enter- 
tainment are going to change. 
That's a reality that everybody 
has to accept. Are people will- 
ing to experiment and try new 
things and move quicker to 
keep up with the pace that our 
consumers are defining? That 
to me is the challenge we must 
all face. Our job is to figure out 
how to get ahead and be bold 
in certain areas. It's a tricky 
trade -off. When you have an 
established business, decid- 
ing that you're going to chal- 
lenge basic principals and 
push into new areas is always 
hard. But we have to do it be- 
cause our customers are going 
to do it for us. 
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0 0 0 
Everyone from tiny clubs to huge promoters 

is using the Web to reach more fans - 
and new revenue streams -with concerts 

BY ANTONY BRUNO AND RAY WADDELL 

Singer SARAH KELLY'S 
show at Los Angeles 
club the Gig is now 
'most watched' of the 
club's webcasts. 
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T'S 9:00 IN THE EVENING AT THE GIG IN HOLLYWOOD AND A CROWD OF L.A. HIPSTERS 

is trickling in to catch tonight's act. The bar itself is just one of several 
live music venues scattered throughout the city that caters to emerging 
artists hungry for a stage- however small -to hone their skills and 
attract a following. Attendance tonight is sparse, maybe 30 patrons 
hang on the bar or linger on the beer- stained dancefloor. But the band on 
the dinner -table -sized stage plays to a much larger audience. Practically 
unnoticed to all but the performers are four domed, Vegas -style security 

ameras hanging from different areas of the ceiling capturing their every 
move. The Gig films all performances -three a night, seven nights a week - 
and broadcasts them the next day from its Web site, liveatthegig.com. 

The Gig is riding a tide of revolution in the concert business. The ongoing 
explosion of high- speed, broadband Internet penetration in the United States 
has sparked a growing need for quality, exclusive multimedia content. 
Live performances fit this bill perfectly, and everyone from small clubs to major 
media companies are getting hip to this fact. 

The huge success of AOL's delivery of the Live 8 

concerts last summer made it clear that both con- 
sumer demand and the potential to offer compelling 
product exist. For Gig owner Peter O'Fallon -a film 
and TV director -recording and broadcasting shows 
is a way to not only marry his twin passions of video 
and music, but also an attempt to develop new rev- 
enue streams made possible by the Internet. 

For the acts that pass through his doors, it's free 
online exposure that rivals any multicity tour, allow- 
ing them to post links to their performances on My- 

Space or send to friends, fans and promoters. 
For the industry, it's a rapidly growing business 

model that is changing the dynamics among artist, 
label, venue and digital music services. 

THE BIG BOYS 
AOL hosted its first originally produced live concert 
in 2003 featuring the Foo Fighters from the Black Cat 
in Washington, D.C. Since then AOL Music Live has 
delivered exclusive live webcasts by such artists as 
Usher, Rod Stewart, Nelly, Avril Lavigne, Josh Groban 
and,Ashlee Simpson. 

Erik Flannigan, VP /GM of AOL music, movie and 
TV, says venues are far better equipped to accom- 
modate digital delivery these days. Back in 2003, "We 
were essentially bringing in all the crew and all the 
facilities and capabilities to the venues to make [dig- 
ital delivery] happen," Flannigan says. "But you're 
seeing buildings built in the last 24 months, as well 
as those on the horizon, already presuming that ca- 
pability is going to be desired and needed." 

The cost and difficulty of digitally wiring a venue 
is waning, Flannigan believes. "I think it's fair to say 
that the cost of putting in T1 lines and a lot of back- 
bone pieces you need to do this stuff has come down 
dramatically in the last year as have the bandwidth 
costs simply to deliver this programming," he says. 

The world's largest promoters, AEG Live, Live 
Nation and House of Blues, which Live Nation ac- 
quired just weeks ago, have all bought into this con- 
cept, some more aggressively than others. HOB was 
the pioneer with live webcasts from its clubs dat- 
ing back to 1995. 

"We first focused on live digital delivery of shows 
because nobody else was doing it," says Jim Cannella, 
national director of corporate partnerships for HOB. 
"The whole world was mesmerized by the infinite op- 

portunity the Web represented, there were widely ac- 

cepted technology standards to put your arms around 

-some of 
the 
biggest 
consumer 
product 
advertisers 
in the 
world are 
starting to 
feel like 
digital live 

i music is a 
fantastic 
showcase 
for their 
brand.' 
-Erik 
Flannigan, 
AOL 
Music, 
Movie and 
TV 

and a market of hungry consumers which was dou- 
bling in size every few months." 

Then the dot -corn bubble burst and things got com- 
plicated. "Digital initiatives started to be viewed as 
high -risk use of capital, and there were no devices 
that could transport the content people spent hours 
trying to fmd," Cannella observes. "By the time MP3 
players got easier to use, the two -page artist release 
had turned into a 10 -page long -form agreement." 

Today Live Nation, also the world's largest venue 
operator with its 40 -plus amphitheaters, is making a 

"substantial commitment" to wire 120 venues and 
festival sites throughout North America and Europe 
with the ability to capture and repurpose thousands 
of live concerts. Live Nation currently has 36 wired 
venues in the States and broadcasted more than 350 
concerts from around the world last year. 

And Live Nation has been creative in the outlets 
for these concerts, including TV, mobile phone car- 
riers, terrestrial and satellite radio, online and other 
digital music distribution avenues. "There's no end 
to the uses once [the content is] captured," says Bruce 
Eskowitz, president of global venues and sponsor- 
ship for Live Nation. "It opens up tremendous op- 
portunities with 3G, SDTV, HDTV, live ringtones, 
etc. The problem up to now has been the ability to 
capture it cost effectively." 

Eskowitz says his company's current digital ini- 
tiative is about extending Live Nation's relationship 
with its customers. "An important new way to expand 
this relationship is through the recording and dis- 
tribution of the live concert," he says. 

From AEG Live's standpoint, the success of the 
Live 8 broadcast led to a major programming and 
marketing collaboration among AEG Live, AOL, XM 
Satellite Radio and Live 8 executive producer Kevin 
Wall, a joint venture called Network Live. 

Since its inception, Network Live has broadcast 
live performances by Bon Jovi, Madonna, the 
Rolling Stones, Green Day, Keith Urban and 
Gretchen Wilson. 

"We essentially will work with an artist in any 
venue, traditional or nontraditional, and I would say 
right now we're seeing a real sea change in that most 
venues are moving towards making themselves avail- 
able for wiring," says Aaron Grosky, VP of music for 
Network Live. "You don't get a large preponderance 
of venues being prewired, however, they are all ex- 
tremely amenable and excited about us coming in 
and making the broadcast available from their ven- 
ues, essentially extending their local presence to a 

national or even global level." 
A venue that is wired to the max, such as AEG Live's 

Nokia Theatre in New York, "not only allows you a 

great amount of efficiencies in not having to bring in 
digital production elements, but also in having an 
amazing production. It really makes for a beautiful 
delivery to the end consumer." 

And, at least at these still -early stages of the wired - 
venue game, cannibalization of the live music cus- 
tomer hasn't been an issue, according to executives 
interviewed for this report. "You're creating addi- 
tional relationships between an artist and a con- 
sumer," Grosky says. "For a music fan, there's nothing 
that can replace going to a show, the communal en- 
vironment, the energy, the vibe, the heat in the room, 
everything that comes out of being there firsthand." 

CLUB BY CLUB 
Today, clubs such as Los Angeles' Roxy or Washing- 
ton, D.C.'s 9:30 Club outsource the recording process 
and air the content on existing Web sites like My- 
Space or NPR.com, respectively. 

Increasingly, venues like the Gig take this a step 
further by not only spending millions to retrofit their 
establishments with their own recording equipment 
and production facilities, but also justify this invest- 
ment by launching their own Web sites that serve as 
the exclusive online home for this content. 

Across town from the Gig, nestled amid palm tree - 
lined film studios and the Bob Hope Airport, lies 
CenterStaging Musical Productions -a 150,000 - 
square -foot facility housing 11 rehearsal studios and 
a sound stage. 

sS,MOI.SI,NELYBoYS 

Texas rockers LOS LONELY BOYS recently played 
a show at New York's Bowery Ballroom that was 
webcast on AOL via a partnership with Network 
Live. 
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lieve there are a wide variety of potential revenue 
streams for this live content." 

Cannella says digital delivery is easier and cheaper 
than ever, but getting clearance to offer the product to 
ans is tougher. "That's why we believe our technol- 
gy partners like Motorola are key to the equation by 

encouraging innovation and not being afraid to help 
underwrite a good idea," he says. "It's rare, but if a 

la r-1 can see you more as a promotional partner than 
a th eat, then those good ideas can become profitable." 

R hearsals.com's Nast figures it will take about six 

mon, s to reach its traffic goal of i million -2 million 
hits a . ay, which he feels are the numbers needed to 

sell ad ertising on any real scale. 
Swe= tening the deal is that they retain exclusive 

rights t. the content, in most cases, as artists aren't 
paying e t, a for the shoot. Participating acts can freely 
use the fo tage for their own purposes, such as DV D 

B -Roll, et.., but don't share in the advertising rev- 

enue gaine from the site. 
"The arti -ts are recognizing the promotional value 

of it that's g. ing to spike their tour sales, CD sales, 
and DVD sales," Nast says. 
"We're able to amass mil- 
lions of eyeballs with all 
these platforms, making us 
a great promotions and mar- 
keting partner." 

Consumers are respond- 
ing to this digital content in 
a big way, Eskowitz says. "At 

the moment there is a 

tremendous thirst for con- 
tent on a number of plat- 
forms, including mobile 
phones, online, television, 
satellite radio and more." 

As more venues get wired, 
more artists want to put their 

concerts out there in cyberspace, according to Grod- 
sky. "Now we're at a point where they're coming to 
us, really seeing the value and offering their con- 
tent," he says. "We're getting a lot of positive feed- 
back, almost to the point where we're filtering more 
than we pitch." 

At the Gig and Rehearsals.com, many of the acts 
being recorded are unsigned. Rehearsals.com has 
a mix of well -known acts such as the Cars, Tom Petty 
and the Pussycat Dolls, but also a host of relative 
unknowns. The Gig is exclusively focused on un- 
signed artists. 

Although a long shot, both hope to capture the per- 
formance of an act that one day may make it big, thus 
bringing great value to such an early "before -they- 
were -stars" performance. 

"Just imagine if one of these guys becomes the next 
Nirvana," O'Fallon says. 

This gives these venues a vested interest in the 
artists they work with, investing in them the way la- 

bels once did. 
"We have an A &R process," Nast says. "We spend 

a lot of time listening to these artists and looking at 

their potential, their history. I'd put the emerging 
artists on our site against any A &R exec." 

It's this nurturing of young talent that drives 
O'Fallon more than anything else. He's even started 
to promote the idea to other venues across the coun- 
try, possibly establishing a network of smaller ven- 
ues with recording capabilities -with all footage 
aired on the Gig's Web site. 

"The thing that's so great about the Web right now 
is that it's the Wild West," he says. "There's a tremen- 
dous amount of freedom for expression and show- 
casing artistic ability." - 
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In the last year, the verhauled the en- 
tire establishment to capture and broadcast 
formances taking place within its walls. 

CenterStaging's outlet is Rehearsals.com, a Web 
site where fans can stream rehearsal footage of their 
favorite acts as they prepare for their upcoming tours. 

On the surface it couldn't look more different than 
the Gig. Whereas the Hollywood bar is a decidedly 
DIY affair with exposed wires and a makeshift con- 
trol room housing two Dell computers and a rickety 
air conditioner, CenterStaging's upscale production 
boasts a multimillion -dollar state -of -the -art facility 
that spares no expense. 

Each rehearsal room can be quickly equipped with 
up to 14 high -definition remote -controlled cameras 
and multiple mics. There's one control room just to 
manage the lighting, with separate production and 
editing rooms for audio and video. 

Yet another room boasts 160 terabytes of server ca- 

pacity for video and another 20 just for audio. Ac- 

cording to executive VP of business development 
Tommy Nast, the facility is equipped to capture more 
than 300 hours of content a day. 

With such recording and broadcasting capabilities, 
a venue as small as the Gig or as large as Center - 
Staging can expand its capacity to the world. 

The benefits are many. The promotional opportu- 
nities make it easier to book acts and at the same time 
inspires artists' best performances. 

"After about four or five takes, you almost forget 
the cameras are there," says Dryden Mitchell, lead 
singer for Alien Ant Farm, during a session to be aired 
soon on Rehearsals.com. "But it's always in the back 
of your mind. You still watch what you say and re- 
member to suck your belly in." 

A CONCERT CASH COW? 
Although neither the Gig nor Rehearsals.com has 
started doing so, both companies plan to sell adver- 
tising on their sites to recoup their investments. 

"Ultimately, the idea is to monetize it," O'Fallon 
says. °At the moment, there's not a tremendous 
amount of money to be made until there's tens of 
thousands of people visiting the site." 

Live music is "definitely" a revenue producer for 

AA L, according to Flannigan, with such heavyweights 
s Intel, Nissan, Chevy, Lexus and Absolut onboa -rd 

as advertiser 
"There is certainly a large co ec i : . - tisers 

o.it there who want to associate their brands with hie 
performance," he says. "Some of the biggest con- 
sumer- product advertisers in the world are starting 
to feel like digital live music is a fantastic showca3e 
for their brand." 

AOL has a ready -made "billboard" of sorts on each 
computer screen where advertisers can reach con- 
sumers. Flannigan thinks live webcasts could also be 
an "enormous" ancillary revenue stream for artists, 
"especially artists like Pearl Jam or Bruce Springsteen 
that are mixing up their shows every night," he says. 
"There really are 10,000 -15,000, even 20,000, people 
who are interested in what's happening at every sin- 
gle show, and if you add that up it could result in some 
very meaningful money." 

Grodsky says the primary value of a Network Live 

broadcast is the "simultaneous launch across these 
multiple platforms that really creates an unprece- 
dented impact from a visibility perspective." Then 
there is the resulting product. 

"This asset that we create, this hi -def, Dolby 5.1 

sound, piece oflive concert footage, is something that 
[the artists] own," Grodsky says. "It's a copyright we 
don't take ownership of, nor a master we get control 
of, so it's something they can use for live DVD, live 
audio CD, exclusive product for retail, bonus content 
on the Web, really the things they can do with it are 
endless. So you're creating a high -quality asset for 
them to leverage down the line." 

Lastly there is a revenue possibility through a rev- 
enue -share on the backside, Grodsky says. "The busi- 
ness model is pretty standard as it relates to the 
revenue that an artist shares in from the distribu- 
tion of the exhibition of the content," he adds. "But 
the ability for them to create additional revenues 
through their own exploitation of the master after 
the fact is unprecedented." 

It seems the financial breakdown of this new rev- 
enue stream is still evolving. "Obviously, this is a com- 
plicated area because there will be rights issues that 
need to be figured out," Eskowitz says. "But we be- 
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ALIEN ANT FARM, 
top, rehearse at 
CenterStaging 
Musical Productions, 
a Los Angeles -based 
studio that 
broadcasts such 
material at 
Rehearsals.com, 
bottom. 
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ile recording "Back to Basics," a project inspired by music and 
20s, '30s and '40s, Christina Aguilera had a secret weapon- bright red lipstick as 
ine. "Just to get into the song," she says, "to convey that emotion and high energy, 

out some notes, the red lipstick helped me get to that mind frame." Saluting artists 
m the - as a role Aguilera was born to play. Since her RCA debut seven years ago, she has talked 
out he for such torch and blues singers as Etta James. As she prepared for the album, "I would 

urround self with old imagery of your Billie Holidays and your Pearl Baileys and people like that," 
she says. Those photos accompanied her into the studio, as did "tear sheets and pictures of Louis 
Armstrong and [John] Coltrane and Miles Davis. I just wanted to get into the heart and soul of 
the music, literally. Actors call it `method acting.' It was my way of method singing." 

Aguilera's vision for the album was born from a poem she 
wrote while on her last tour. "I was like, 'What is it that really 
makes me want to sing? What is it that makes me want to 
dance? What makes me love and enjoy music ?' And it's really 
that old blues and soul and jazz music -music that really had 
heart. Not to say that music today doesn't have heart, but it's 
really few and far between, because technology has advanced 
itself so much that anybody can be a singer. Back in the day, 
you had to know how to sing." 

With the new two -CD, 22 -song set, executive -produced and 
co- written by Aguilera, her aim is no less ambitious than to 
pay homage to her musical heroes while inventing something 
completely new. The first disc, primarily produced by DJ Pre- 
mier, combines old -song sensibilities with hip -hop elements, 
samples and modern technology (Billboard, March 17). Disc 
two, produced by Linda Perry (with whom Aguilera most fa- 
mously collaborated on "Beautiful "), features all live instru- 
mentation with no samples: Old -timey sounds were captured 
using vintage microphones sometimes covered with cloth to 
get a muffled effect. Geffen /A &M head Ron Fair, who signed 
Aguilera while he was at RCA, A &R'd the project. 

Aguilera solicited producers for the album via a letter ex- 

plaining her vision. Also enclosed was a compilation of more 
than 30 songs spanning the '20s through the '60s that had in- 
fluenced her, including contributions from Otis Redding, Mil- 
lie Jackson, Ray Charles, Nina Simone, Eartha Kitt and even 
Screamin' Jay Hawkins. 

"I sent [the letter] out to producers that I thought might be 
able to get into this world with me," she says. "I wanted to get 
obscure pieces of music and get people who would really, really 
use their imaginations in creating something new. I didn't want 
any covers." She encouraged producers to take the songs on the 
CD and "chop things up, feel free to experiment." 

In February, Aguilera called a Los Angeles meeting with her 
team at RCA to play portions of her record and to express her 
desires for "Back to Basics." 

"I said, 'I want to be very hands -on in all the meetings that we 
take and the decision -making, because I'm very specific in my 
vision of this record,' " she recalls. "I wanted to start putting [the 
music] in their heads so they had time to brainstorm." She stressed 
a continuity that would run through all facets ofthe project from 
the songs, imaging, videos and touring that would combine the 
music with visuals that were a "throwback to old Hollywood glam, 
that kind of old, retro, pinup style of sexuality." 

Aguilera's deep level of involvement in all facets of her ca- 
reer is spurred by her own admitted workaholic tendencies ( "I 
feel like I always need to work," she says) and also borne from 
past bad experiences. "The first record was an uphill battle for 
me, and I really feel like I paid my dues on that first record. 
Being part of a huge pop explosion, I was very pushed by the 

toe -tapping declaration of love. The song soared to No. 6 on The 
Billboard Hot 100 and is No. 8 this issue. 

Radio was ready for new Aguilera. Her last appearance in the 
top 10 of the Hot 100 was in February 2003 with "Beautiful." 

"It's got a great groove, the horns are unique, the produc- 
tion value is unlike anything that's been out for a little while," 
top 40 KSLZ St. Louis PD Tommy Austin says of "Ain't No 
Other Man." He adds, "She's just hot, man." 

As is the song, says James Baker, PD at adult top 40 KIOI San 
Francisco. "It's a great pop record. It sounds like fun, sounds like 
summer ... She fills the bill for what pop is all about in 2006." 

Baker also notes that Aguilera's audience extends to "soc- 
cer moms," a trend RCA VP of marketing Caron Veazey 
has noticed. Her core, Veazey says, is 12- to 34 -year- 
olds, but her collaboration with Herbie Hancock on his 
2005 album "Possibilities" expanded her demo upward 
and into the smooth -jazz audience. Her work with DJ 

Premier has also broadened her appeal among urban 
audiences. "We're hearing from urban indie [retailers] 
that kids who are buying Chamillionaire and Young 
Jeezy are coming into stores asking for her album." 

"We are sensing a buzz on the record. The single is 
smoking hot," says Mike Fratt, buyer for Omaha, Neb., 
chain Homer's. Although Fratt compares her career to 
that of Beyoncé's, Aguilera has a head start on the former 
Destiny's Child leader, whose "B'Day" streets Sept. 5. 

Newbury Comics buyer Carl Mello has only one corn - 
plaint: "It would be better if it wasn't a double [album]. 
She should've learned her lesson from Nelly. Pop should 
be just one album." 

To that end, RCA has added value to the package by 
including an exclusive 10- minute "making of" documentary. 
Veazey admits the label had initial concerns when it heard the 
project was a double album because of "today s marketplace," 
but "when the music was turned in and you look at the music 
you're getting for S21.98," she says all doubts were quashed. 

Aguilera's reintroduction started with her performance at 
MTV's Movie Awards in June to introduce "Ain't No Other 
Man." She debuted the video on "TRL," a 30- minute interview 
with John Norris begins running on MTV in August, and she 
will also host an hourlong launch special on the network Aug. 
14. She's slated to appear at sister station VH1's "Fashion 
Rocks" concert Sept. 9. 

Aguilera, who is booked by Creative Artists Agency and rep- 
resented by Azoff Management, plans to kick -start the album 
by playing a limited number of intimate U.S. jazz clubs, followed 
by a European tour that will include private showcases in Lon- 
don and Paris sponsored by Sony Ericsson s Orange phone, with 
whom she has an international tie -in outside of the United States. 
(A worldwide association with Pepsi [excluding the States] con- 
cluded at the end of the World Cup.) "We're working on some 
[tie -ins] in the U.S.," Veazey says. "It's important to choose the 
right partnership and have strategic platforms" for exposure. 

A full -scale U.S. tour will start next year that will tie in the 
imagery and music. And that's where those pictures that ac- 
companied her into the studio come back in. They are still 
near and dear to Aguilera. She totes them around in a small 
suitcase. "I wheel it around for larger -scale meetings. I'm still 
getting ideas for the tour, for all the visuals, the dancers, char- 
acters, things I want to portray onstage, so, yeah, it's still to- 
tally a part of the creative process." 

Even with more than 23 million records sold worldwide, 
Aguilera feels like she's just getting started, but admits she 
can already feel the wear and tear. And, without a trace of irony, 
the 25- year -old confesses, "I realize that I don't have the same 
stamina I had when I was 17." 

But she knows she has a long way to go before she rests. "I look 
at people like Madonna, I saw her last tour, I go to check out her 
visuals, and I'm thinking, 'Wow, I'm looking at this woman, she's 
got two kids at home, she's still able to do it, she's got the stam- 
ina to be up on that stage, she looks amazing,' and it's just really 
inspiring. And so I look at that and go, 'Wow, I'm 25, what am I 

complaining about? I better get off my butt.' " 

CHRISTINA AGUILERA stepped back into the spotlight by 
performing 'Ain't No Other Man' at the 2006 MTV Movie Awards 
in June. Producer DJ PREMIER (photo right) shared Aguilera's 
interest in working with authentic jazz sounds and samples. 

label to be, act, dress a certain way, and it was tough." 
While she may seem eager to distance herself stylistically from 

her 1999 self -titled debut now, the album did sell 12.5 million 
copies worldwide, according to her label, and launched the 
teenager into instant stardom via such songs as "Genie in a Bot- 

tle," "What a Girl Wants" and "Come On Over (All I Want Is You)." 

She followed with "Mi Reflejo," primarily a Spanish remake of 
her debut album, which sold 2.2 million copies worldwide. 

Breaking away from the restraints she felt on her first album 
informed 2002's "Stripped," where she says she was "strip- 
ping all the elements I felt weren't me on that [ first] record 
away." Through the sexualized "Dirrty," rocker "Fighter," 
touching ballad "Beautiful" and "I'm OK," which addressed 
growing up watching her father abuse her mother, she un- 
flinchingly expressed different sides of her personality. World- 
wide sales reached 9.5 million. 

On this, her third English -language studio album, Aguil- 
era says, "I still feel the need to open myself up." 

Indeed, on "Back to Basics," she sings poignantly about 
walking down the aisle alone on her November wedding day 
in "The Right Man." 

"I never really had this father figure, which never bothered 
me," she says. "I had my mom, I had people that did love me 
and care for me." With what turned out to be false bravado, 
she thought, "I'm a performer. I can totally walk myself down 
the aisle." But when the time came, "I just realized it would 
be really nice to have that male protector in your life, to have 
felt that your entire life and to have that one person give you 
away to the next man that's going to take care of you." 

On "Oh Mother," she praises her mother's bravery and 
courage in the face of her father's abuse. When asked about 
her mother's reaction to the song, Aguilera pauses and says, 

"What's interesting is I haven't really been 
able to play it for her yet." 

Aguilera has no qualms about revealing 
her most vulnerable feelings, and, in fact, 
draws strength from it. "I feel a responsibil- 
ity almost to share some of these things that 
aren't kind of the brighter sides of my life," 
she says. "If I can give [people] something 
that they can relate to they might not feel as 
alone in the circumstance." 

First single "Ain't No Other Man" bows with 
old -time horn blasts and a sample from "Hippy, 
Skippy, Moon Strut" by the Moon People be- 
fore exploding into an irresistibly fast -paced, 

`I feel a responsibility 
liilost to share some 

of these things that 
aren't kind of the 
brighter sides of my life.' 
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The JOHN MAYER TRIO, from left, PINO 
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BY CRAIG ROSEN 

"The first day we met, he told me, 'All I want to do is play,' "artist manager 
Michael McDonald recalls of his initial meeting with future client John 
Mayer. " `Just help me get in a position where I can just play music.' " 

More than six years later, Mayer isn't only just playing music, he's playing 
with some of the best, from B.B. King, Buddy Guy, Eric Clapton, Herbie 
Hancock and his ace trio (featuring drummer Steve Jordan and bassist 
Pino Palladino) to guest shots with the Dixie Chicks, Common and Kanye 
West. He has performed at the Grammy Awards -while taking home three 
of his own during the past four years -and at sold -out venues from 
nightclubs to arenas. Along the way Mayer has become a rarity for a young 
artist. At 28. he's one of the few that has achieved multiplatinum mainstream 
success and also been accepted and embraced by the legends he idolizes. 

He has also shown that he's not afraid to take 
commercial risks and follow his creative muse. 
His 2001 album "Room for Squares" has sold 
4.1 million copies, according to Nielsen Sound - 
scan, and "Heavier Things," released in 2003, 
topped The Billboard 200 and went on to sell 
more than 2.7 million copies. "Daughters," a 

track on that album, won Mayer Grammys for 
song of the year and best male pop vocal per- 
formance. (He also won the award in the latter 
category for his first hit, "Your Body Is a Won- 
derland," in 2002.) 

Yet instead of returning with a similar fol- 
low-up, the singer /songwriter followed his pas- 

sion for the blues by forming the John Mayer 
Trio. With the rhythm section of Jordan and Pal- 
ladino, Mayer mounted a club tour and recorded 
a live album, "Try!" It sold modestly. Yet it gave 
Mayer additional credibility and direction as he 
worked on his next studio effort, "Continuum," 
which arrives Sept. 12 on Aware /Columbia. 

"The trio was a big influence on John," says 
Jordan, who co- produced "Continuum" with 
Mayer and played drums on the record. "Sev- 
eral songs on the album were borne out of the 
trio. It's now a part of him, whether he's play- 
ing in the trio or not." 

Mayer concurs: "The trio thing is a complete 

success on a musical level. It's just when that was 
over then I started listening to soul music and 
tunes, and I went, `I'm a songwriter. Why am I 

trying to run so far off from being a songwriter ?' 

"Once I tagged home on the trio thing and 
put a record out with me playing guitar, and was 
seen playing guitar and heard playing guitar, I 

went, 'OK, now at least I've [done] the record, 
now I'm not neglecting it.' 

"It really opened me up to go back, and that 
was only after that that I'd write the beautiful 
ones, because I wasn't ashamed of it anymore. 
'OK, now I've got that out, people know I could 
do that.' " 

While it remains to be seen if Mayer can take 
his soul -influenced material into the main- 
stream, executives at Columbia are confident 
that he will maintain his success with "Con- 
tinuum," beginning with the album's first sin- 
gle, "Waiting On the World to Change." 

"The trio thing for him was an evolution as 
an artist," says Barbara Jones, senior VP of mar- 
keting at Columbia Records. "He really wanted 
a chance to show his guitar playing. A lot of peo- 
ple had no idea what an amazing guitar player 
he was. With this album it's kind of a mixture." 

Columbia VP of marketing Greg Linn adds, 
"In many ways you can hear things on this 
record that were coming continues on »p32 
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to surface on 'Heavier Things.' You can watch and hear his devel- 
opment from 'Room for Squares' to 'Heavier Things' and 'Heavier 
Things' to this." 

Mayer is supporting the album with a 27 -city co- headlining tour 
with Sheryl Crow, which will begin later this month. 

As its title suggests, "Continuum" is a natural progression for 
the artist who briefly studied at the Berklee College of Music in 
Boston but first gained notice on the Atlanta club scene. 

McDonald, his future manager, met Mayer through his friend 
John Alagia, known for his production work with Dave Matthews. 

At that point in his career Mayer was without a manager, but that 
didn't stop him from frequently flying up to New York, hoping to 
land a recording contract with the aid of his attorney Reed Hunter. 

McDonald and Mayer wanted to work together, but the timing 
was not right. Having recently launched ATO Records, McDonald 
was not ready to completely dedicate himself to management, but 
he did offer to help Mayer, including assisting him in negotiating 
his deal with Aware Records. 

Once ATO was off the ground, McDonald was able to take the 
management reins full time and help nurture the young artist. "He 
was 22 when we first met," McDonald recalls. "I've watched him 
live through pretty formative years and watched him try to navigate 
fame and his personal life with touring and being on the road. It's 
been amazing to be a part of. He's weathered every challenge with 
flying colors." 

Even before McDonald became involved in his career, Mayer had 
developed a healthy following in the Southeast under the guidance 
of his first agent, Scott Clayton. McDonald built upon that base 
since Mayer's charisma and talent enabled him to take a low -cost 
approach to touring. 

It's Mayer's musicianship, personality and communication with 
his audiences that helped him to build his fan base exponentially 
with virtually nonstop touring. "That allowed him to turn 50 peo- 
ple into 100 the next time he came through, and 350 the next time 
to 1,200 the next," McDonald says. 

On the recording front, Mayer generated a buzz with his 1999 
solo debut, "Inside Wants Out." He signed to Aware in 2000, fol- 

lowing an appearance at South by Southwest. "Room for Squares," 
released initially on Aware Records, featured Mayer backed by a 

full electric band. By the summer of 2001, the title was upstreamed 
to Columbia, with executives at the major label noting Mayer's po- 
tential to become a long -term catalog artist. 

Steve Jordan remembers a conversation he had with former Sony 
Music Label Group chairman /CEO Don Zenner. "He believed that 
John was going to be here a long time and had a big future, and I 

believe whole -heartedly that Donnie was right." 
Columbia's current regime retains that faith. "Just as a player, 

he's incredible," Columbia Records chairman Steve Barnett says. 
"When you listen to this new record you really get the sense of how 
he has matured as a guitarist. It's been quite a while since the mar- 
ketplace really embraced a guitar hero that had hit records. He has 
the opportunity to be that. 

"I think this record is really going to solidify his place in the in- 
dustry," Barnett adds. "He's an absolutely incredibly important 
artist to Columbia. While I'm respectful of what's gone on in the 
past, we're so excited about the future." 

Aside from impressing executives, Mayer has also won over some 
of the best players in the business. The Who recruited ace bassist 
Palladino to replace the late John Entwistle, and Palladino has played 
sessions with hundreds of artists, including Paul Simon, Eric Clap - 
ton and Seal. He didn't have to think twice when he got the call from 
his longtime friend Jordan to play with Mayer on NBC's tsunami 
relief telethon in January 2005. That high -profile gig led to the cre- 
ation of the John Mayer Trio. 

"He can really play the guitar, he can write, he's super smart and 
he's very sure of his abilities," Palladino says of Mayer. "It's very 
rare for an artist to be in charge of his own destiny. John knows the 
business side and the record company side. It's very rare for an 
artist of his age to have all those things going for him." 

The other half of the trio's rhythm section, Jordan has an equally 
impressive résumé, which includes work with James Taylor, Sheryl 
Crow and Keith Richards. He's not afraid to mention Mayer in the 
same breath of some of his famous friends. 

"He does remind me a little of James in his pursuit of songwrit- 
ing," Jordan says. "He can really play an acoustic, and he's talented 
like Clapton. He has the ability both vocally and musically to go in 

that direction. He's got all the tools to be there. There's no doubt 
about that." , 
Additional reporting by Melinda Newman in Los Angeles. 
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At Village Recorder studios in 
Los Angeles, JOHN MAYER 
reflected on the making of his 
new album 'Continuum.' 
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BY MELINDA NEWMAN MAYER MUSES ON 
PHASES, AWARENESS 
AND SOUL POWER 

ohn Mayer is an addict and he is not afraid to admit it. His fix of choice? Sugar- 
free, 15- calorie popsicles. They have been his constant companions while making his 
third studio album, "Continuum, "arriving Sept. 12 on Aware /Columbia. When 
he's not hilariously rhapsodizing about the frozen treats, Mayer is talkative in an al- 
most stream -of- consciousness way, lacing his answers with political references. 
For example, when asked about first single "Waiting on the World to Change," he 

delivers an entertaining, expansive discourse that somehow involves Dick Cheney shooting 
his hunting partner, the Democrats looking for the tide to turn and the axis of evil. 

Mayer first burst on the scene in 2001 with "Room for 
Squares" on Aware /Columbia. The album immediately 
established him as a potent young singer /songwriter, a 

notion confirmed in June when he was awarded the Hal 
David Starlight Award at the annual Songwriters Hall of 
Fame ceremony. The award honors gifted songwriters 
early in their careers who are making a significant im- 
pact in the music industry. 

Mayer is no stranger to awards. He first won a Grammy 
Award for best pop male vocal performance in 2002 for 
his track "Your Body is a Wonderland." 

His 2003 album, "Heavier Things," saw Mayer further 
exploring the singer /songwriter motif. And the multi - 
format hit "Daughters" won him another best male pop 
vocal performance award as well as song of the year hon- 
ors at the 2004 Grammys. 

Never one to be pigeonholed, Mayer next collaborated 
with two elder statesmen, bassist Pino Palladino and 

drummer Steve Jordan on "Try!" an impressive musical 
journey that focused on Mayer's guitar work. 

While "Continuum" was incubating, Mayer played 
Billboard a number of tracks at the Village Recorder in 
Los Angeles and talked about life after making albums. 

How is "Continuum" coming? 
The process is so protracted. There was no one full record- 
ing session for this album: it was all write three, take it into 
the studio, flush them out, go home. So it's just this col- 
lection of songs that I started writing two years ago. And 
it's the best of many different phases that I've been through. 

You've always stressed that your albums, whether it 
be "Room for Squares" or "Heavier Things," are a re- 
flection of where you are at the moment. 
This one is a reflection of where I am and where I think 
I'lI be also. This record is mood continues on »p34 
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and soul music and blues music; these things 
don't go anywhere for me. So hopefully, there's 
a little bit of that mentality, a little bit of that 
essence that will staple the songs into whatever 
time I find myself in. 

You said first and foremost you wanted to 
make a soul record. 
There's something about soul music that I just 
adore. When I started to get so tired, soul music 
was kind of there. There's something very com- 
forting about it, and I have a great love and af- 

fection for that music. In a way. the continuum 
is, you know the way Elvis Costello makes records 
that are love letters to certain styles? It's not me 
putting a cowboy hat on, but it's me trying to put 
together a new sound using soul power. 

Have you raised the bar since the first record? 
Yeah, absolutely. It's a tricky t:riing because at 
every level of the career there are gonna be pit- 
falls: Level one is, like, don't bang a celebrity, 
don't say stupid shit; it's really like basic stuff. 
The need for change is essential, but it's very 
interesting when you try to start. It's like a se- 

lective suicide. You have to kind of pick the right 
spot to kill the things you don't need anymore 
while keeping the things that made you you. 

Hence the continuum. 
There's a lot of unresolved frustration in me. 
And a lot of people think it's because of the suc- 
cess I've had from "Daughters." I didn't really 
want it to be a single, that was a giant stain. To 

make it a single, that was one of the worst mis- 
takes of my career. Who is this 24- year -old guy 
telling me that I should be good to my girl when 
he's the one going around kissing them? 

STEVE JORDAN, left, and JOHN MAYER 
co- produced 'Continuum' at the Village 
Recorder in Los Angeles. 

So you didn't like "Heavier Things "? 
The only thing I didn't like about it was that I 

had a really short window of time to write a lot 
of songs. But if I had double the time to write 
that record, it would have been 100% right in- 
stead of 65 %. 

What other lessons have you learned? 
Record company people are not family. That's not 
a terrible thing to say ... the worst thing I ever 
did for my career was believe that I was in the Co- 

lumbia Records "family." You go out to dinner 
and you think, "Oh, family, I get it, I get it. Al- 

most by blood." Enough life goes by that differ- 
ent things take place, and you realize like, "Whoa." 

So how do you see them now? 
I see them the same way I've always seen them, 
which is I want to do right by them, and I want 
to be done right by them. 

The first single from the new album, "Waiting 
On the World to Change," marks a change for 
you in that this song is from a political stand- 
point. Previously, your songs were mainly from 
a personal view. Were continues on »p36 
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you comfortable making that change? 
Yes, because I'm just about to leave the "me" 
phase, not quite in the "you" phase, but I'm in 
the "us" phase. I'm on the way out of my 20s, 
there's a gravitational pull into my 30s, and I've 
got a lot out of "me." I'm transitioning [to] where 
I really think I have the perfect combination of 
passiveness and excitement. What that means 
is I can approach something without getting so 
embroiled in it that I can't see both directions. 

What I say in this song is not that we don't 
care. We just know that the fight ain't fair. We're 
waiting. We're just waiting for the game board 
to change, the number of the squares to change 
... something we can engage in. I'll tell you the 
truth, the only thing we can really do is on an 
environmental level right now. Everything else 
is plotted out, after hours, or happy hour. That's 
why we're about to get very engaged. 

To that end, you want to make the album pack- 
aging environmentally friendly, right? 
We're going to make sure they do the whole 
thing post- consumer recycling. Maybe even 
100% breakdownable. There's this methodol- 
ogy called cradle to cradle, which is kind of 
downside free. Completely beyond biodegrad- 
able, to the point where there's nothing in it that 
can kill you. 

So if we get hungry? 
You can take a bite out of it. And it's cool looking. 

What did you get out of the John Mayer Trio's 
"Try!" album? 
I was swinging day to day, back and forth, like 
a pendulum: Who I was, who I expect to be, who 

I want to be, who I need to be. And the trio 
helped me [ figure] that all out. What is my call- 
ing? What comes naturally? If you take your 
hands off, where does the car go? 

The trio thing was so incredibly difficult for 
me. On every level, I love it. My trouble is, I don't 
naturally live there, and I got that out of my sys- 
tem somewhere, and I also got to a point in my 
life over the last couple years where I don't need 
as much satisfaction from that stuff. 

I have a life. I've never had a plan B until 
now. If this doesn't work out, I'm ready to walk 
at any moment and go to design school because 
I have a great love for design. When I figured 
all that out, I feel like I want to be the truest 
version of myself. 

On the first two studio albums, your guitar 
playing stands out, but not like it does on 
"Try!" It's as if you have something you had 
to say on "Try!" 
Yeah. I like structure. I like being subtle and very 
kind of inside. I don't need everybody to like me 
anymore. When you're younger, you need every- 
body to like you, but at this point, I just want the 
people who might like me to hear it. 

Given that you didn't want "Daughters" re- 
leased as a single, do you have a say with your 
label in what songs are singles now? 
If I was told I couldn't pick my singles or at least 
couldn't pick the songs eligible for singles, I 

would be half done with this record instead of 
fully done with my record ... [I'11 say to the 
label], "Here are the songs I'm willing to use as 
commercials. What is the commercial for the 
record? When you put them out as singles, I am 
right there." continues on »p38 
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one of the many grants made by The Back To You Fund. 

Thanks for inspiring the next generation... 
from your friends at Cal Financial Group. 

The Back To You Fund is a donor- advised fund 
made possible by the wonderful people at the 

Fairfield County Commt,nity Foundation. 

Fairfield County 
Community Foul elation 

Cal Financial Group 70C. Harris Street, Suite 201 Charlottesville, VA 22903 
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Some of your songs seem very personal. Do 
you worry about people second guessing who 
they are about? 
The song is the last remaining kind of enter- 
tainment art form where you have immunity. If 
the song is good, it's maybe one of the last really 
good illusions because everything else is picked 
apart so much. The song, if it's successful, if it 
does its job, the last thing you're going to ask is 
who is that about because it lives in its own paint- 
ing. So I've had very few people ask who the songs 
were about, except for "Wonderland," because 
that's such a novelty in and of itself that people 
want to know ... that was [about] a girlfriend I 

had when I was 14 and she was 15. 

You said early in your career that you hoped you 
can always stay accessible. Do you feel you can? 
I bought an apartment in New York. They gave 
me the keys, they decorated it, and I sat there, 
and I turned miserable because I'm in this high - 
rise apartment and I'm like, "I don't know any 
of my neighbors." I just sold it, and I rent a place 
out here with a roommate. I've written the best 
songs for this record since I returned back to 
the way it used to be- living with a roommate, 
going to the grocery store, having some real bal- 
ance in my life. 

How do you balance a career with a life? 
I learned a lot when I came off the road [after] 
the four years I had been on it. I learned that I 

didn't have any connection with anybody. I had 
a connection with my friends on the road, and 
that's in no way meant to discount them, but 
when you come off the road the last thing you 
want to do is talk to them. 

I've made friends in the last two years, real 

friends. I don't want to lose them from going 
on the road. I don't want to lose the rooting that 
I have and if I start to feel it, guess what? I'm 
gonna go home. 

Do you still care about radio hits? 
Sure. The only people who will tell you they don't 
want radio hits are the people who've never had 
them. That's like saying, "I don't want my movie 
to get released. I just want it on DVD." 

What musical stage are you in? 
I'm still very self-aware, except I'm so motivated 

right now to really have a larger and deeper ef- 
fect on certain parts of people. The music thing 
I've done, the first two records kinda started and 
now I really feel like I'm going for the gut. 

The next time I put a record out, I have no 
guarantee that I'll be in the same head space. 
How am I supposed to know that? Three years 
from now, I'm married with a kid and another 
on the way, and I'm writing from 7 o'clock to 
8 o'clock when they're taking a nap? I don't 
know if I'll ever have this focus again. 

At the 2004 Grammy Awards in Los 
Angeles, JOHN MAYER took home two 
awards for his hit single `Daughters' 

SHOWCO 

Mr. John Mayer 
a 

BILLBOARD TRIBUTE 
"An amazing artist, an amazing person" 

John and Michael for the Loyalty, the Music, the Inspiration, the Leadership! 

From: Everyone at Showco & Clair Brothers 

SHOWCO 8204 Elmbrook Drive, Suite 143 Dallas, Texas 75247 214- 630 -1188 
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John ... 

Whatever coast you 
find yourself on, 
our studio doors are 
always open for you. 

Thanks and 
Congratulations! 

www.studioinstrumentrentals.com 

John 
s 

proud to be your special live envoy in Europe 

Here's to your continued success! 

Mike Dewdney and all at /TB 

International 
Talent 

Booking 
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MAYER'S AUDIENCE 
GREW GRADUALLY, 
BEFORE RADIO PLAY 

BY RAY WADDELL 

or John Mayer, the touring landscape has been a wonderland from 
the very start. Before the radio hits and huge record sales, the 
singer /songwriter was already building his career through tour- 
ing. Michael McDonald, Mayer's manager, says the road was al- 
ways an emphasis. And it still is. Ahead of the Sept. 12 release 

of his new Aware /Columbia Records album "Continuum," he is sharing the 
bill of a 27 -city summer tour with Sheryl Crow, backed by his current band. 

But in the earliest days of his 
career, Mayer played live as a solo 
guitarist. "Then we added a bass 
player, then as we could afford it, 

other musicians," McDonald re- 
calls, adding that Mayer never felt 
the need to tap into label tour sup- 
port dollars. 

"His audience numbers were 
going very naturally, so we never 
really felt the need to find the big 
support slot," McDonald says. "We 
really felt from the start that we 
could build this -at least for the 
foreseeable future -on our own, and that's es- 
sentially what happened." 

As the buzz increased, so grew Mayer's au- 
dience, and the artist's willingness to allow tap- 
ing at his shows helped spread the word. 

"His live show really grew to the point that 
when he had the hit [ "Your Body Is a Wonder- 
land" in 2002] he was already doing decent live 
numbers," McDonald says. "It wasn't like his 
entire fan base was hit -generated. Once things 
really did take off we had a solid base built, and 
then we continued to grow from there." 

Label: Aware /Columbia 
Records 
Management: Michael 
McDonald 
Booking: Marc Geiger 
and Sam Kirby, William 
Morris Agency 
Publishing: Sony ATV 
Top -selling album: 
"Room for Squares" 
(2001), 4 million 
Current album: 
"Continuum" (2006) 

Touring was as much a 

focus as recording and writ- 
ing. "With or without such 
success at radio he was def- 
initely on a path to be a 

strong touring artist," Mc- 
Donald says. "Obviously, the 
radio success probably ex- 
pedited that, but he was def- 
initely a live artist first, and 
that's how he generated his 
initial following." 

But the hits from his first 
two albums, "Room for 

Squares" in 2001 and "Heavier Things" in 2003, 
juiced his live career, as the venues got larger 
and the crowds bigger. 

The first hit "definitely sped it up and put 
more bodies in the seats," McDonald says. 
"What we tried to do while all the radio success 
was going on was to continue to build a genuine 
fan base based on his live work, and I think we've 
done a good job of doing that." 

According to Billboard Boxscore, Mayer grossed 
$25.8 million in 2004 and drew 751,686 people, 
24th among all touring continues on »p42 

At an Atlanta club date in 
2004, JOHN MAYER takes 
DAVID RYAN HARRIS' guitar 
into his own hands. 
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CONGRATULATIONS ON "CONTCNUUM" FROM YOUR FRIENDS Al f-ENDER 
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EppIES 
ATTIC 

RESTAURANT TAVERN MUSIC VENUE 

Congratulations 
John Mayer 

on your success, and 
thank you for your 
continued support. 
-from your friends and 

former colleagues at the Attic 

* * * * * * * * * * * * * * * * * * * 

Eddie's Attic is Atlanta's premiere 
listening room and home for the 

performing songwriter, 
bringing national and regional talent 

to our stage while helping to 
develop local talent. 

* * Songwriters Open Mic every Monday * * 

www.eddiesattic.com 
404- 377 -4976 

515 -B North McDonough St. / Decatur, GA 30030 

Congratulating 

john Mayer 
on his continuing 

musical innovation and success 

Freight Forwarding 
Logistics Support 

Live Concert 

Entertainment Industries 

www.soundmoves.com 
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artists for the year. In 2003, he grossed $28 mil- 
lion and drew 768,351. 

In 2005, Mayer opted to pursue a more blues - 
influenced style, and in the fall of that year, with 
his producer Steve Jordan on drums and studio 
mate Pino Palladino on bass, toured under the 
John Mayer Trio banner. The act opened several 
dates for the Rolling Stones and then embarked 
a slate of intimate venues, including several 
House of Blues clubs. 

"The idea was to get dirty and intimate again 
and show John in a little 
bit of a different light, and 
not worry about the size 
of the rooms but just the 
right rooms with the right 
feel," McDonald says. The 
trio tour grossed $1.5 mil- 
lion from 21 small -venue 
shows that drew 37,596. 

"John has always ad- 
mired the power trios and 
blues trios of the past, and 
the timing was right," Mc- 

Donald continues. " He 
was working with Steve 
Jordan co- producing the 
album and Pino Palladino was playing on the 
album, and they were writing tunes that weren't 
necessarily going to be on the album but John 
felt needed a life of their own." 

Besides, McDonald explains, Mayer simply 
does not like to be off the road for too long. "So 
this was a nice way for him to go back and play 
some more live shows with musicians that he 
really had never played with but had tremen- 
dous respect for. It was also a chance to just pro- 
mote the guitar side of him and his abilities as 
a guitar player." 

In the first years of his career, Scott Clayton 
at Creative Artists Agency (CAA) handled 

BUDDY GUY, left, and JOHN 
MAYER share a laugh backstage 
at Farm Aid 2005 at the Tweeter 
Center in Tinley Park, Ill. 

Mayer's booking. Last November, Mayer signed 
with the William Morris Agency (WMA), where 
Marc Geiger and Sam Kirby oversee his touring. 

"We viewed John not just as a music and tour- 
ing artist, but as a very potent, meaningful brand 
of which music was one component that John 
could be very successful in," Geiger says. "We 
very much saw John as a brand where, if we do 
our jobs well, we could help him touch a lot of 
different media areas." 

Geiger says WMA president Dave 
Wirtschafter signed Mayer to the agency. "John 

was really a company pri- 
ority from the top 
down," Geiger notes. 
"He wasn't signed be- 
cause of music only." 

While there are a lot of 
projects in development 
for Mayer at WMA, "the 
truth is, when he came 
over he was recording 
this record with dead- 
lines, and we jumped 
right into the booking of 
this tour," Geiger ex- 
plains. "So we're actively 
working very much on 

two fronts. One is long -term brand extension 
and the other is right now as a core third -album 
touring and recording artist." 

No matter what the future may hold, "John 
is very clear that he wants to be a perennial tour- 
ing artist and to build and have a regular fan 
base that isn't tied to a hit record," Geiger says. 

After Mayer took the summer of 2005 off from 
the road, his team wanted to put the artist in a 

strong situation timed around the release of the 
new record in September. 

"We had to find the right time for John to go 
out, but also get him out there with the right 
package," McDonald continues on »p44 

`John was 
really a 

company 
from rom 

the top clown. 
-DAVE WIRTSCHAFTER, 

WILLIAM MORRIS 
AGENCY 
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Congratulations, John 
on your upcoming album! 

CONTINUUM 
John Mayer 
in stores 9/12/06 

From the entire staff at 
1111011110 

www.tms-omaha.com 

DESIGNED BY HERO DESIGN STUDIO HEROANOSOUND.COM 
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says. "Sheryl's a great combina- 
tion with a lot of respect and a 

great fan base, and they're fans of 
each other. And it made sense tim- 
ing -wise for them to do some- 
thing together." 

Mayer has always been pack- 
aged well, including runs with Ma- 

roon5 in 2004 and Counting Crows 
in 2003. So the pairing with Crow 
falls in line with that objective. 

"John has already been on two 
very strong packages. CAA on the 
booking side did a great job," 
Geiger says. "So we had to put 
something up equally exciting or 
better. As plans kept shifting, we 
realized we were touring earlier 
and earlier on the album cycle, so 
we had to have a stronger and 
stronger package. Truthfully, we 
tried a lot of different things, and 
Sheryl is the one that, luckily for 
all of us, worked out." 

Geiger says he would have 
liked to have had more dates to 
work with on the shed tour. But 
as many as 40 arena shows in sec- 
ondary markets may follow head- 
ing into next year, as well as 
international dates. 

"He's going to take a really good 
swing at Europe for the first time," 
Geiger says. "He broke in Aus- 
tralia and he does well in Japan, 
so we'll spend a lot of time in Aus- 
tralasia. He's a great brand to 
work for, and his management 
very much understands the value 
of taking this brand globally and 
having a long third cycle." 

More shed dates will likely follow next sum- 
mer. "We'll probably have three or four legs to 
this tour," Geiger says. 

"John is a long -term artist, so what we're able 
to do for him as an agency is probably going to 
happen over the long term as well," Geiger con- 
tinues. "For us, the clear message we try to send 
that I know that John wants out in the market 
is, 'I'm here to stay.' I think he looks at the Clap - 
tons, Neil Youngs and Tom Pettys and says, 'I'm 

JOHN MAYER'S summer shed 
tour with Sheryl Crow will 
precede arena shows and 
international dates next year . 

gonna get there,' and that's a good goal to have." 
Asked what qualities Mayer possesses that 

will make him an enduring touring artist, Geiger 
replies, "Have you seen him play? I think per- 
formers either have magic and connect with an 
audience or they don't, and John clearly has it, 
it's as simple as that. There are lots of people 
we've all worked with who have had hit records. 
There are not that many people that can go gal- 
vanize a big audience." 

1 No Such Thing 

2 Your Body Is A Wonderland 
3 Daughters 

4 Bigger Than My Body 
5 Why Georgia 

6 Clarity 
7* Stitched Up 

8 ** Who Did You Think I Was 
9 Come Back To Bed 

10 Only Heart 

Aware /Columbia 
Aware /Columbia 
Aware /Columbia 
Aware /Columbia 
Aware /Columbia 
Aware /Columbia 
Hear /Hancock/Vector 
Aware /Columbia 
Aware /Columbia 
Aware /Columbia 

'Herbie Hancock Featuring John Mayer * *John Mayer Trio 
This exclusive chart. compiled by Nielsen Broadcast Data Systems. ranks John Mayer's top 10 most -played songs ever 
(through June 6, 2006). The list, ordered by detections, surveyed all formats of U.S. radio. (including classic rock, col- 
lege and oldies stations), video channels (like MTV and VH1), satellite radio (Sirius and XM) and cable music service 
Music Choice. 
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The New 'Loon' 
Tapes 'N Tapes find 
XL label a perfect fit 

Steven Bernstein 
Trumpeter unveils four 
projects in one week 

Watt Is `Buzzin' ' 
DJ Ben Watt digs deep 
for third remix collection 

Malo Moves On 
Raul Malo's new solo 

CD bows on Sanctuary 

Big `Imperfection' 
Jazz /pop Marlango's 
new CD goes global 

R&B/HIP-HOP BY CLOVER HOPE 

Bad 
soy's 
Done 
Good 

Can Emerging R &B star 
Cassie Lead A 

Label Renaissance? 

Newcomer Cassie Ventura's 
demo -turned -lead single "Me 
& U" has already collected 115 

million gross audience impres- 
sions, according to Nielsen 
BDS. As it booms from jeeps 
and iPods alike, the pulsating 
dance beat sounds an awful lot 
like the song of the summer, 
heralding not only a new tal- 
ent, but also perhaps the return 
of Bad Boy. 

Written and produced by hit - 
maker Ryan Leslie (Cheri Den- 
nis' "I Love You," Loon's 
"Down for Me "), "Me & U" is 

No. 3 on The Billboard Hot 100 

and No. 2 on Hot 100 Airplay. 

Its viral growth, which started 
before Ventura joined Bad Boy 

earlier this year, can be attrib- 
uted to vigorous online mar- 
keting (MySpace, specifically) 
and word -of- mouth. 

"The song grew pretty or- 
ganically," Ventura says. 
"Radio stations added it before 
I even got signed, and clubs 
were playing it three and four 
times a night," she says. "It was 

already established by the time 
labels started noticing me." 

The 19- year -old model -cum- 
singer first performed "Me & 

U" in May at dubs in Germany. 
Early last year, Leslie, a Bad Boy 

in -house producer, signed her 
to his production company 
NextSelection, which is distrib- 
uted by Tommy Mottola's 
Casablanca /Universal. Since 

posting the song on her My- 

Space page in November, Ven- 

tura has generated more than 
6.5 million profile views. 

"The Web played a huge role 
in her appeal," Leslie says, call- 

ing MySpace "the MTV of the 
Internet" due to its artist break- 
through potential. "Our notion 
was, 'If you build it, they will 
come.' We built it in the form of 
video blogs, broadband and 
other online media." 

Web surfers may have also 
recognized Ventura from ads 
for Abercrombie & Fitch, 
Deliá s or Missy Elliott's Adidas 

Respect M.E collection. At 14, 

she signed to Wilhelmina Mod- 

els and used that success as her 
springboard into music. 

"I don't deny the modeling 
because it was m- stepping- 
stone, but we want ?eople to re- 

sped me as an artist," Ventura 
says. "I already wcrk twice as 
hard to get away from the 'pretty 
girl syndrome.' People think 
I'm just singing what people 
feed me, but I've worked hard." 

Meanwhile, Ventura may be 
part ofa Bad Boy renaissance. 
Despite a few near -:-nits (Shyne, 
Loon, Dream), Bad Boy has 

been slow to recover from the 
loss of the late Notorious B.I.G. 

and the departure of such mul- 
tiplatinum acts as Faith Evans, 

Mase and 112. Other acts like 
Carl Thomas, Black Rob and G. 

Dep simply faded away. 
The label's last platinum act 
was 112 in 2001. 

But with the addition of Ven- 
tura, the newly minted Bad Boy 

Latino (Christian Daniels) and 
Bad Boy South (Yung Joc, Boyz 

N Da Hood) and a relocation 
from Universal to Atlantic, Bad 

Boy is mounting an acros s-the- 
continues on »p46 
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»>YORKE INKS 
DEAL 
Thom Yorke has inked a 

worldwide publishing 
deal with Chrysalis Music 
Group for his new album, 
"Eraser." The XL 
Recordings solo debut 
from the Radiohead 
leader enters the 
Billboard 200 at No. 3 

this issue. While 
Chrysalis is keeping 
mum on whether the 
deal will extend past this 
album, the company's 
Kenny MacPherson and 
Alison Donald said in a 

statement, "We also 
have a terrific, 
longstanding 
relationship with 
Courtyard Management 
[who manages Yorke] 
and are looking forward 
to working with them 
again." 

-Melinda Newman 

» >ANOTHER 
`A.I.' VET SNAGS 
A DEAL 
Kellie Pickier, the folksy, 
season five "American 
Idol" finalist, has signed 
a record deal with 19 

Recordings and 
Nashville -based BNA 
Records, a Sony BMG 
Nashville imprint. 
The first single from the 
20- year -old North 
Carolina native goes to 
country radio in 
September. Her debut 
album will follow on 
Nov.14. 
She is recording the 
album with producer 
Blake Chancey in 
between dates on the 
current American Idols 
Live tour. 
Sony BMG Nashville is 

also home to season four 
"American Idol" winner 
Carrie Underwood, who 
signed with 19 

Recordings and Arista 
Nashville following her 
win last year. - Phyllis Stark 

» >USHER 
`CHICAGO' 
BOUND 
Usher will mark his 
Broadway debut on 
Aug. 22 when he joins 
the cast of "Chicago," 
stepping into the role of 
Billy Flynn. He will 
continue in the show 
until Oct. 1. "Chicago" 
celebrates its 10th 
anniversary on 
Broadway this year, 
having opened there in 
November 1996. 

-Gail Mitchell 
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board comeback. Joc's debut album, "New Joc City," bowed atop 
the Top R &B /Hip -Hop Albums and has shifted 365,000 units in 
five weeks. His single "It's Goin' Down" and Ventura's "Me & U" 
have held the top two slots on Rhythmic Top 40 for the past four 
issues. This issue, the two songs swap spots, with "Me & U" tak- 
ing pole position. 

"It does feel like we're heating up, but we don't get overexcited," 
Bad Boy executive VP Harve Pierre says. "Before Joc, we had a 

slow down period where we didn't have too many releases, but 
right now it's full steam ahead. You'll see releases nonstop until 
summer of '07." Those will include Diddy's solo effort "Press 
Play" (due in October) as well as projects by the "Making the Band 
3" girls (now named Danity Kane), Cheri Dennis, 8Ball & MJG 
and recent signee Elephant Man. 

"We just have to keep breaking new artists and keep the mo- 
mentum going," Pierre says. "We've been working on this for 
awhile, but the Atlantic /Warner Bros. partnership definitely gives 
us more manpower." 

Bad Boy head of marketing Jason Wiley agrees that the label is 
in a prime position to reclaim its top spot. "The focus is back on 
how hot the music is rather than what an artist did or said," he 
says. "Now it's about, 'Oh, that new song that's playing on the 
radio is a Bad Boy hit.' " 

It might not be one Diddy signed, however. Ventura and Yung 
Joc are signed to subsidiaries of Bad Boy -NextSelection and 
Block Entertainment, respectively. "Puff helps groom some of the 
music and the sound, but if the artist is already signed some- 
where, their people have already been working with them," Wiley 
explains. "But he still has that vision and that eye to bring the right 
talent to Bad Boy." 

"Puff has to take a back seat because right now he's an artist," 
Pierre adds. "We all work on these projects together and that added 
help really gives us a boost." 

All parties involved are hoping Ventura's popularity translates 
into physical sales when her self -titled debut drops Aug. 8 via 
NextSelection /Bad Boy /Atlantic. Second single "Long Way 2 Go," 
which finds her rapping, goes to radio this month. "All the Bad 
Boy artists bring something different to the table," Ventura says. 
"But at the end of the day, it's all about building the brand." 

Bad Boy's Back 
Three Hot New Acts To Watch 

CHERI DENNIS 
"Cheri Dennis." 
(No release date.) 
A longtime Bad Boy 
signee and contributor, 
Cheri Dennis offers 
upbeat, sexy R &B i.e. 
her cheery lead single 
"I Love You." 

DANITY KANE 
"Danity Kane," Aug. 22 
With aid from power- 
house producers like 
Rodney Jerkins and 
Scott Storch, the 
"Making the Band 3" 
girls are out to prove 
they are more than just 
a manufactured act. 

CHRISTIAN DANIEL 
"Christian Daniel," Sept.12 
The Puerto Rican singer, 
22, will be Bad Boy 
Latino's premiere 
release, supplying a 

blend of hip -hop, 
reggaetón and pop a la 

Shakira and Ricky Martin. 

Rhythm &13lues l GAIL MITCHELL gmitchell @billboard.com 

Top Acts May Boost 
Sales In Late '06 
Six months into 2006, and so 

far overall R &B /hip -hop album 
sales have suffered a 22.4% 
drop to 53.8 million units from 
the 69.3 million units scanned 
during the same six -month pe- 
riod in 2005. (Note: These 
Nielsen SoundScan R &B fig- 
ures include hip -hop sales.) 

Taken alone, rap sales for 
2006's first half stand at 29.5 
million units versus 35.1 mil- 
lion units for the same period 
a year ago, a 15.9% drop. 
(Looking at all genres, album 
sales for the first six months 
of 2006 are down 4.2% to 
270.6 million from 282.6 mil- 
lion in 2005.) 

Though such drops are a 

concern -especially in an in- 
dustry that's witnessed more 
downward movement than up- 
swings in recent years -the 
alarm is tempered when you 
look back at release schedules. 

This time last year, R &B/ 
hip -hop was celebrating 
major -league blockbusters 
from three artists: the Game, 
whose album had the best 
week of any January release 
in Nielsen SoundScan history; 
50 Cent, who had the only 
million -selling week last year; 
and Mariah Carey, who re- 
leased her best -selling album 
in 10 years. 

In the first half of 2006, 
R &B /hip -hop counts several 
million -plus sellers in the top 
10: Mary J. Blige (1.5 million), 
T.I. (1.3 million), Ne -Yo (1 mil- 
lion) and Jamie Foxx (1 mil- 
lion). Although those num- 
bers are strong, they don't 
compare to the tune played 
by the 50 Cent /Carey /Game 

troika last year. 
When you subtract the 8.4 

million that those three Uni- 
versal Music Group projects 
sold in the first half of last 
year, R &B /hip -hop's 2005 
sales would remain ahead of 
the 2006 number but by a 

more narrow margin. And re- 
member, there are still a few 
superstar releases coming in 
late third quarter into the 
fourth quarter, including Be- 
yoncé, Ludacris, OutKast, 
Janet Jackson and the 
Game's long- awaited follow - 
up. Factoring in those sales 
may help level the sales pic- 
ture by year's end. 

Sounding a higher note for 
this six -month period is gospel. 
Sales in the genre rose 5.9 %, 

from 3.7 million to 3.9 million. 

PHILLY FETE: The Rhythm 
& Blues Foundation appears 
to be headed in the right di- 
rection. Some 700 people 
attended the foundation's 
2006 Pioneer Awards June 29 
in Philadelphia. A total of 
$70,000 in grants was 
awarded to the honorees, a 

group that included Bettye 
LaVette, producer Thom Bell, 
Maze featuring Frankie Bev- 
erly and industry pioneer 
Berry Gordy. An additional 
$5,000 Legacy Scholarship 
will be awarded in the fall. 

Hosted by Smokey Robin- 
son and Patti LaBelle, the 
evening at the Park Hyatt 
Bellevue featured presenta- 
tions by Ashford & Simpson, 
Jerry Butler and Gamble & 

Huff. During the awards after - 
party, rapper Beanie Sigel 

made a surprise contribution 
of $3,200 to the foundation's 
Doc Pomus Financial Assis- 
tance Program. Throwing in 

$6,400 of their own was pro- 
duction duo Andre Harris and 
Vidal Davis. 

According to board chair- 
man Kendall Minter, the foun- 
dation has distributed 
$825,000 in grants for medical 
and nonmedical purposes to 
distressed artists since 2000. 

This year's Pioneer cere- 
mony was the first since 
2003. Beset by financial dif- 
ficulties, the foundation relo- 
cated from New York and 
Washington, D.C., to Philadel- 
phia, hired new executive di- 
rector Kayte Connelly and 
elected a new treasurer, artist 
manager /financial consultant 
Shawn Gee. 

MUSICAL NOTES: The first 
International Soul Music Sum- 
mit strolls into Atlanta Aug. 
11 -12 at the downtown Mar- 
riott. Dedicated to keeping 
the soul vibe alive, the two - 
day event is being overseen 
by Soul Lounge founder Terry 
Bello. For more details, visit 
soulsummitonline.com. 

Now a practicing Los An- 
geles -based preacher, veteran 
R &B singer Mable John ( "Your 
Good Thing Is About to End ") 
has published her first novel, 
the faith -inspired mystery 
"Sanctified Blues," via Harlem 
Moon /Random House. 

Additional reporting by Ed 
Christman in New York and 
Keith Caulfield and Geoff 
Mayfield in Los Angeles. 
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Tapes 'N Tapes Finds XL The Right Size 
Mere days after Minneapolis 
quartet Tapes 'N Tapes self - 
released its debut album, "The 
Loon," last November, the 
band received an unexpected 
call from Capitol Records. 

"It was really bizarre," lead 
singer Josh Grier says. "We 
were just like, 'What? What's 
going on ?' " 

Much to the disbelief of the 
quirky art- rockers,whose sound 

is rooted in '90s alternative acts 
Pavement and the Pixies, the 
instant blog buzz following the 
release of the album led record 
labels to express interest right 
off the bat. 

"We kept getting contacted 
by labels, and it was like, 'Oh 
crap, this might actually be 
going somewhere,' " Grier says. 

After fielding calls from la- 

bels big and small, Tapes 'N 

Tapes signed in May with XL 

Recordings, which will rere- 
lease "The Loon" July 25. 

The decision to sign with a 

label arose after the band's 
grass -roots operation grew 
unwieldy. Like other Internet - 
hyped bands such as Clap 
Your Hands Say Yeah, Tapes 
'N Tapes experienced an ex- 
plosion in popularity quicker 
than anyone manning the 
band's bedroom office in Min- 
neapolis could accommodate. 

"Signing with XL was re- 
ally more of a business deci- 
sion," band manager Keri 
Weise says. "We were de- 
signing the Web site, making 
our own T- shirts and doing 
all the distribution -every 
single aspect of it. We couldn't 
function anymore." 

As Tapes 'N Tapes worked 
out a deal with XL, the band 
partnered with the Coalition 
of Independent Music Stores 
for temporary distribution. 
"They were about to do a na- 

tional tour and needed rec- 
ords in the right stores," CIMS 

president Don VanCleave 

says. "We were able to sell 
thousands of copies into indie 
retail. Everyone feels it was a 

successful partnership." 
By the time Tapes 'N Tapes 

reached a deal with XL, the in- 

dependent release of "The 
Loon" had sold more than 
12,500 copies, 3,000 via 
iTunes. In addition to a swarm 
of media attention, the band 
was one of the highlights at 
this year's South by South- 
west festival, wowing crowds 
at no less than eight shows in 

four days. 
The band says that, ulti- 

mately, XL best enabled the 
band to remain independent 
while taking its current oper- 
ation to the next level. 

"The whole reason for us 

signing to a label was so that 
we could extend our resource 
base. [XL] has great re- 
sources," Grier says. "They 
have a great roster of really 
diverse artists who all have an 
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amazing amount of artistic 
freedom, which for us was re- 

ally important. So it was kind 
of one of those things where 
you get the benefits of hav- 
ing the built -in resources and 
support of a label, but at the 
same time you're still allowed 
to do all the things you had 
been doing beforehand." 

Although the new release 
of "The Loon" is slated for July 
25, XL label manager Liz Hart 
says 400 stores across the 
country already have the new 
edition in stock. "We wanted 
to keep [the album] commer- 
cially available," she says, 
adding that sales have seen a 

steady growth from week to 
week. To date, the XL edition 
has sold 5,000 copies, accord- 
ing to Nielsen SoundScan. 

Because the XL version 
does not contain any new 
tracks or extra features, it is 

being targeted toward first - 
time buyers. "I don't expect 

[current owners] to want to 
purchase it again. I just want 
them to go to shows, tell their 
friends about it and hopefully 
people who don't have it are 

going to want to buy it," she 

says. "That's probably terri- 
ble to say from a business 
standpoint, but we just want 
people to hear it." 

Black Milk Delivers Detroit's Fresh New Sound 
I have a new favorite song in 
"About Me," built around a 

Main Ingredient sample loop, 
by an MC /producer named 
Black Milk from Detroit. The 
Motor City is more than a little 

nervous with Proof's and J 

Dilla's passings and the vio- 
lence that seems to follow Em- 
inem and his crew. But 
fortunately, newbie Black Milk 
(aka Curtis Cross) is pumping 

fresh air into the Midwest's his- 
toric hip -hop scene. 

"I'm a producer first and MC 

second," the 22- year -old Black 
Milk says. "I first got into pro- 
duction around 1999 -2000, my 

cousins were into production 
real big. I hung around them 
and took a liking to it. Finally, 
the guy who was A &R for Slum 
Village's album found me." 

Working with another pro- 
ducer named Rice, Black Milk 
went on to produce most of 
the last two Slum Village al- 
bums, "Detroit Deli" and 
"Slum Village." After folks 
heard his soulful sound - 
reminiscent of J Dilla -other 
projects began to roll in. He 
did a few tracks on Proof's 
solo project, "Searching for 
Jerry Garcia," including 
"Gurls Wit Da Boom." And he 
also has a few joints on Lloyd 
Banks' next album, "The Rot- 

ten Apple." But right now, 
Black Milk's most excited 
about Pharohe Monche's re- 
cently leaked single titled 
"Let's Go." 

"My favorite song that I've 
produced so far is this new 
Pharohe Monche," Black Milk 

says. "I've wanted to do some- 
thing for Pharohe for so long, 
and people are really anticipat- 
ing his new project." 

Black Milk's successful pro- 
duction career aside, he's also a 

nice MC. Releasing his first 
album "Popular Demand" 
through Fat Beats later this year, 

Black Milk has produced the en- 
tire project and already has 14 

tracks finished. Gathering buzz 
from releasing one-off tracks in- 

ternationally in Europe and 
Japan, Black Milk's also releas- 
ing an EP called "Broken Wax." 

As for "About Me," the song 
hasn't been officially released - 
it's up for listen at his MySpace 
page, and Black Milk says he 
might add it at the end of "Pop- 
ular Demand." 

"I'm going to keep spitting 
just to prove producers can 
rap," Black Milk says. "I'm the 
best of the best on the produc- 
ing side, but I want people to 
forget that I'm a producer when 
I'm rhyming." 

CASHING OUT: Cleveland 
native Ray Cash made his debut 
with "C.O.D.: Cash on Delivery" 
last week at No. 8 on Billboard's 
Top R &B /Hip -Hop Albums 
chart. Not bad for an MC whose 

city's last exciting track was 
"Thuggish Ruggish Bone" by 
Bone Thugs -N- Harmony in 
1994. Discovered by Sony exec- 

utive VP /head of A &R Kawann 
Prather, Cash's album was orig- 
inally slated for last year but was 
pushed back. Still, he had a quiet 
hit in 2005's hilarious single 
"Sex Appeal," which introduced 
the bespectacled MC to hip - 
hop's mainstream through ho- 
stroll rhymes, proclaiming he 
was "a pimp in my own mind." 

Regardless of the delay, his 
2006 second single "Bumpin' 
My Music " -featuring Scarface, 
with the two of them listing the 
numerous MCs they listened to 

growing up -is a catchy joint 
produced by Rick Rock. Mid- 
westerner Cash is a solid MC 

who actually raps in a day when 
simply repeating words is, while 
amusing, far too common. 

"I never wanted to be a rap- 
per from the time I was 13," 

Cash says. "It just came on me 
when I hadn't even been 
thinking about it. I'm here for 
a reason ... I want to be 
respected." - 
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Bernstein Deals 
Four Aces 
In sports, free agency liberates a player to roam from one team to another when the contract ex- 
pires. In the music world there is no waiting for a season to conclude as evidenced by upstate 
New York -based trumpeter /arranger Steven Bernstein, who is taking free agency to a whole dif- 
ferent level with four major recording projects all hitting within a week of each other. 

"It's all Bernstein, all the time," he jokes. "Maybe it's bad timing. I haven't put an album out 
in a year and a half, and now I guess I've reached critical mass." 

The soundtrack to the documentary film "Leonard Cohen: I'm Your Man," with Bernstein serv- 
ing as musical director /supervisor, streets July 25 on Verve Forecast. The 2005 live tribute record- 
ing at the Sydney Opera House features, among others, Rufus Wainwright, Nick Cave and Laurie 
Anderson. The backing band is Bernstein's Sex Mob ensemble. 

On Aug. 1, Bernstein's triplets arrive, including the schlocky- sounding but hip recording 
"Go Baby Go" (Verve), part of the "Baby Loves Jazz" series co- produced by the trumpeter and 
Ropeadope Records owner Andy Blackman Hurwitz. Think "Sesame Street" for a future jazz 
generation. The group includes vocalist Sharon Jones, keyboardist John Medeski and saxo- 
phonist Briggan Krauss. 

"This was an arranging challenge because there's no fat on it," says Bernstein, who singles out 
the "Banana Boat Song" re- envisioned with the feel of Miles Davis' "In a Silent Way." 

Bernstein for adults blasts off with Sex Mob, his crazed 11- year -old electronic- meets -acoustic 
group, and its fifth commercially available CD, "Sexotica" (Thirsty Ear). There are grooves, speed- 
ing tempos, snaky chases, instrumental crosscurrents and improvisation meanderings that un- 
predictably morph from the lyrical to industrial crunch. 

In an entirely different vein, Bernstein unveils his 7- year -old big band, Millennial Territory 
Orchestra, with its debut "MTO Vol. 1" (Sunnyside). It is inspired by Bernstein's musical con- 
sulting work on Robert Altman's 1995 film "Kansas City," set in 1934 when so- called territory big 
bands traversed the Midwest. 

"I've studied big band music where Duke Ellington is the root as well as funk horn charts from 
the JBs to the Tower of Power," Bernstein says. "But this is so different. I became 

infatuated with it." He says the instrumentation (guitar, banjo, violin, clar- 
inet, horns) and intent (individuals playing with their personalities) 

has been "missing for 80 years. I wanted to bring it back to life." 
With residencies at New York clubs Tonic and the Jazz Stan- 

dard, MTO developed a repertoire that ranges from territory 
band -era tunes (the swinging "Boy in the Boat ") to contempo- 

rary pop (the Beatles' "Cry 
Baby Cry "). But Bernstein 

says the tune that un- 
BERNSTEIN 
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Watt Captures Brave New 
Sounds On Latest Comp 
U.K. -based Buzzin' Fly is a 

label, a compilation series, 
a club night, a merchandise 
line and, for the worldwide 
fans who ascribe to its 
genre -flouting musical pol- 
icy, a way of life. Just don't 
call it the b -word. 

"I really hate the word 
'brand,' " Buzzin' Fly founder 
and president Ben Watt says. 

"I try very hard not to use it 
these days because 

everyone just seems so 
obsessed with it. I'm in- 
terested in just building 

a really great little record 
label that has no agenda 

but just responds to the 
times that it lives through." 

Watt knows a thing or two 
about capturing zeitgeist. He 

was the production half of 
platinum -selling duo Every- 
thing but the Girl (with singer 
Tracey Thorn), which shifted 
from a 10 -year career of gui- 
tar- driven light jazz to emo- 
tive electronic pop on the 
landmark 1996 release "Walk- 
ing Wounded" (Atlantic). The 

pair's retrospective remix col- 
lection, released last year, was 

titled "Adapt or Die." 
On Watt's latest DJ release, 

"Buzzin' Fly Vol. 3" (Buzzin' 
Fly), the adaptation is in re- 
sponse to electro- minimalism 
from Europe, especially Ger- 
many -what he calls "the 
most interesting music that's 
out there now." 

He says this new music 

locked the MTO concept 
for him was Stevie Won- 

der's "Signed, Sealed, Delivered." 
It is slowed down to a crawl and 
features guest guitarist Doug 

Wamble on delicious slide guitar. 
"I knew once I could work Stevie's 

song into a '20s blues sound, I could do 
anything," Bernstein says. 

It's been a busy year for Bernstein who just re- 
turned from the Jewish Culture Festival in Krakow, 
Poland; has been working with Levon Helm's 
Woodstock -area band for the past two years; and 
recently turned down tour offers from Bruce 
Springsteen, Jay -Z and Garth Hudson. 

Bernstein's recipe for success? "I've been in 
New York for 25 years, and I've worked with a 

variety of people who have a wide variety of in- 
terests," he says. "The root of my musical re- 

ligion is that I always want my concerts to be 
consistent with my studio trumpet playing 
but mixed with that invent -as- you -go out- 
look of Don Cherry." 
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has made the "more deep, 
soulful sounds" that were 
central to the series' first 
two installments "sound a 

little suburban and dated in 

some ways." 
"I wanted to spend time 

sifting through everything that 
was coming out and try to find 
the stuff that I could really link 
together through my own sen- 
sibility," Watt adds. "I didn't 
want to just put out the five 
hottest tracks from Tief- 
schwarz, Trentemoller, John 
Dahlbäck, whatever." 

Indeed, "Buzzin' Fly Vol. 3" 
does more on a single CD 
than most DJ comps do in 

two or more. All at once, Watt 
introduces brave new sounds, 
comforts the less adventur- 
ous with familiar soulful un- 
derpinnings and grooves 
enough to fill a dancefloor. 
It's a virtuoso performance, 
and Watt is hitting the road 
for a five -city North Ameri- 
can tour that includes two 
nights at New York house 
haven Cielo. 

Even though he is inher- 
ently adaptive, Watt under- 
stands that clubgoers might 
be a bit stubborn. "With the 
younger generation, the ten- 
dency is to dismantle, to dis- 
pense with melody at the ex- 
pense of energy. And you'll 
often find that the more 
melodic stuff is appreciated 
by a slightly more long- in -the- 
tooth crowd," he says. 

"So when you play in clubs, 
you have to look at who's out 
there; you have to look out 
and see who's come to see 
you. And if you see 19 -year- 
old faces and 45- year -old 
faces, you take them on a 

journey that suits them. You 
offer them energy and 
sparseness and minimalism 
and aggression, and then you 
offer them beauty and depth, 
and somehow you try to give 
it all a meaning." 

Buzzin' Fly recently went 
with Prommer /Caroline for 
North American distribution, 
leaving longtime partner As- 
tralwerks. "Buzzin' Fly Vol. 3" 
is the first release under the 
new deal. 

SUMMER PICK: Look no 
further than the top of Bill- 
board's Club Play chart to 
find this week's summer 
song. With its give- peace -a- 
chance lyrics, "World, Hold 
On" might have captured as 

much of the World Cup spirit 
as producer Bob Sinclar's last 
worldwide hit, "Love Gener- 
ation" (the official 2006 FIFA 
theme song). The hopeful 
record recalls Lighthouse 
Family's "Free," which was 
popular around another less 
joyous time of international 
unity: fall 2001. 

The trancey Axwell mix ap- 
pears as a bonus track on 
Sinclar's "Western Dream" 
(Yellow /Tommy Boy). 
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`Triunfaré' Latest Immigrant Song 
While the immigration debate languishes in Congress, the issue 
continues to inspire new songs by Latin artists and regional Mex- 

ican acts in particular. 
The latest high -profile example is "Sé Que Triunfaré" ( "I Will 

Triumph "), a song written by producer brothers Omar and Adolfo 
Valenzuela (known as Los Twiins) and Pepe Garza, PD for re- 
gional Mexican KBUE (La Que Buena) Los Angeles. 

Envisioned as a sort of brotherhood hymn, the track boasts 
straight -ahead lyrics ( "I'm the one who fixes your car, without hav- 
ing a driver's license /It's me who night after night asks the heav- 
ens for an opportunity") intended to stir an emotional response. 

Audiences will probably take it seriously because the people 
behind the song have all witnessed firsthand the trials and tribu- 
lations of immigrant life. 

The song basically stems from my everyday interaction 
with the undocumented working community," says Garza, 
who aside from his work as a radio programmer is an es- 
tablished songwriter who has penned previous tracks 
touching on immigration. 

Garza's involvement with "Sé Que Triunfaré" 
was prompted by radio colleagues and by the 
Valenzuela brothers, who have worked with 
some of the market's top acts. 

The track was recorded June 28 by a group 
of prominent regional Mexican artists, includ- 
ing Jenni Rivera, Conjunto Primavera lead 
singer Tony Meléndez, Tucanes de Tijuana 
lead singer Mario Quintero, Los Horóscopos 

de Durango singers Vicky and Marisol Terrazas and El Chapo. 
All are contemporary acts with easily recognizable voices - 

and all have links to the subject. 
"El Chapo was a dishwasher," Garza says. "Mario Quintero 

crossed the border several limes as a wetback. The Horóscopos 
girls' father had problems with immigration, and [Rivera's fa- 

ther] Don Pedro Rivera crossed the border with his wife, who 
was pregnant with Jenni at the time. Basically, the artists them- 
selves are immigrants who have achieved success in the United 

Artists participating in 'SE Que Triunfaré' include, from left, 
EL CHAPO, JENNI RIVERA, TUCANES DE TIJUANA'S 
MARIO QUINTERO and CONJUNTO PRIMAVERA'S TONY 
MELÉNDEZ. 

States, and this is their message." 
Fonovisa Records plans to release the track as part of a corn - 

pilation related to the issue of immigration. There is no release 
date yet, but the tentative track listing includes Marco Antonio 
Solis' "Casas de Cartón" ( "Cardboard Houses," a song about 
poverty in Latin America) and Los Horóscopos de Durangó s 

"Adiós a Mi Tierra." 
Another duranguense group, Patrulla 81, has also included 

an immigration -themed song as the title track on its latest album, 
"Tierra Extraña" (Strange Land). It is No. 29 on the Top Latin 
Albums chart this issue. 

ALTERNATIVE CALLING: The annual Latin Alternative 
Music Conference (LAMC), to be held Aug. 2 -5 in New York, 

promises an impressive array of performers in what may be 
the gathering's strongest lineup to date. 

Highlights include Chile's Los Tres, Mexico's 
electro -pop trio Belanova and Mexican Institute 

of Sound, Puerto Rico's Calle 13, Venezuela's 
Los Amigos Invisibles and Argentina's 
Gustavo Cerati. 

Also slated to perform is new Mexican act 
Allison. The group's self -titled debut has 

climbed to a surprising No. 2 on Mexico's Am- 

profon sales chart for the week ending June 25. 

For a complete list of LAMC panels and per- 
. ormances as well as registration information go 
to LatinAlternative.com. 

\ ; d' 
PHYLLIS STARK pstark @billboard.com 

Raul Malo A Maverick No More 
Let's make one thing clear, 
Raul Malo is no longer the 
lead siinger for the Mavericks. 

With the July 25 bow of his 
second solo album, "You're 
Only Lonely," Malo is firmly 
putting that chapter of his ca- 
reer behind him. 

"I have officially and legally 
resigned from my post. It's 
over for me and the Maver- 
icks," he says of the critically 
acclaimed group he fronted 
for well over a decade. 

Malo felt that if he didn't 
bow out of the group now, 

he'd "never be taken seriously 
as a solo artist." 

"I'm proud of the records 
we did and what we achieved 
as a band, but there just 
comes a time to move on," he 
says. "They still hound [Paul] 
McCartney about getting the 

Beatles back together. It's like, 

Jesus, how many Beatles have 
to die before they stop ?" 

Malo's new album for Sanc- 
tuary Records, an eclectic col- 
lection of covers, marks the 
start of a fertile and creative 
period in his career. He al- 
ready has a second covers 
album in the can and plans to 
record a Christmas project 
this year. He just wrapped a 

new album he produced and 
co -wrote for Warner Bros. 
Nashville artist Rick Trevino. 

Meanwhile, Malo continues 
to tour nearly nonstop, quip- 
ping, "I have no other mar- 
ketable skills." 

When Malo plays gigs in his 

Nashville hometown, local 
clubs have taken to billing him 
as "the Voice," and with good 
reason. Flat -out one of the best 
singers in the business, Malo 
showcases his gift to great ad- 
vantage on the songs he and 
producer Peter Asher picked 
for "You're Only Lonely." 

They include Etta James' 
"At Last," Willie Nelson's 
"Angel Flying Too Close to 
the Ground" and Harry Nils- 

son's "Remember," along 
with more unexpected choices 
like the Bee Gees' "Run to 
Me" and Randy Newman's 
"Feels Like Home." The album 
includes two versions of the 
latter song, one a duet with 
Martina McBride. 

The CD's sole new song is 

a Malo- composed Latin num- 
ber, "For You," which was in- 

cluded to give the ballad - 
heavy album an uptempo jolt. 

The plan for this album 
was to "make a record that 
showcased my interpretive 
vocal stylings," Malo says, im- 

mediately mocking his own 
"cheesy" word choice. 

The singer was impressed 
with veteran producer Asher. 
"Nothing was left to chance, 
and nothing got in the way of 
the vocals," he says of Asher's 
methods. "He broke every- 
thing down to a very minimal- 
ist pace, and it was a beautiful 
way to work." 

While he could convinc- 
ingly sing the phone book, 
Malo says recording a collec- 
tion of covers was a challenge 
for him. "When you're singing 

your own songs, you can 
pretty much do whatever the 
heck you want," he says. "All 

those years with the Maver- 
icks I never really thought 
about how I was going to sing 
a song. I just did it. 

"But in this scenario, be- 
cause we were doing a lot of 
famous songs, and songs that 
meant a lot to people, we re- 
ally put some time into the 
arrangements and I put some 
time into how I was going to 
approach each song." 

His follow -up covers album, 
which Malo recorded with his 
touring band, is due out early 
next year. On that project, 
which he alternately describes 
as "gorgeous" and "groovy," 
Malo sings only country stan- 
dards including "For the Good 
Times," "Crying Time" and 
"Cold, Cold Heart." 

Despite the subject matter, 
Malo says, "I wouldn't say it's 
a country record by today's 
standards. [Like] with every- 
thing I do, it's not that simple. 
It's country covers done as if 

Tony Bennett were doing a 

country album." 
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Marlango's ̀ Imperfection 
Goes Worldwide 
Universal Classics & Jazz Rereleases Jazz -Pop Act's Album 

Leonor Watling is best -known 
outside her native Spain as the 
star of such movies as Pedro 
Almodovar's "Talk to Her." 
She may soon be known for 
her music now that "Auto- 
matic Imperfection," the sec- 
ond album by Watling's 
jazz -pop ensemble Marlango, 
is receiving a global release 
through Universal Classics & 

Jazz. The album went gold 
(50,000 units) after it was first 
issued in Spain in September 
2005 by Madrid indie label 

Maya Nieto says. The act is 
booked worldwide through 
RLM International and pub- 
lished by Warner /Chappell/ 
Pizza Pop. 

-Howell Llewellyn 

ROOSTER CROWS: After 
playing 150 shows in 2005, 
U.K. rock quartet Rooster 
couldn't wait to get back into 
the studio to record its second 
album, "Circles and Satellites" 
(Brightside /Sony BMG). 

The band's experience on 

Subterfuge Records and is li- 
censed for international dis- 
tribution to Universal Music 
Spain. 

In May, Marlango was 
signed directly to Universal 
Music Spain. During July, Uni- 
versal Classics & Jazz began 
rereleasing the album in Eu- 
rope, Latin America, Japan, 
Singapore and Australia on 
Emarcy /Verve. The reissue 
carries six bonus tracks and a 

DVD of a live Barcelona per- 
formance. Verve is expected to 
handle the album in the 
United States. 

Watling, whose mother was 
British, writes the act's Eng- 
lish- language lyrics. She fronts 
a trio that includes Alejandro 
Pelayo (piano) and Oscar 
Ybarra (trumpet /flugelhorn), 
augmented in the studio by 
five other musicians for "Au- 

tomatic Imperfection. 
"We are very satisfied with 

Marlango's first international 
steps," Universal Music 
Spain local product manager 
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the road with a variety of acts 
from Franz Ferdinand to 
Robert Plant as well as through 
its own headlining shows is re- 
flected in the accomplished 
approach of the album's 12 
tracks. It has a stronger 
melodic edge than Rooster's 
2005 self -titled debut, vocalist 
Nick Atkinson says. "I know 
this album's better than the 
last one. We're better musi- 
cians, and we've got better 
songs." 

Guitarist Luke Potashnick 
is particularly enthusiastic 
about the album's producer, 
Matt Wallace (Faith No More, 
Maroons), who he says was at 
the top of the band's "wish 
list." 

According to the label, 
"Rooster" has sold 500,000 
units globally, half of those in 
Britain. "Circles and Satellites" 
arrived June 19 in Japan and 
will be issued in the United 
Kingdom in September /Octo- 
ber. An international rollout 
for "Circles" will follow, al- 

though a U.S. release date is 
yet to be confirmed. The band's 
publishing is through Bluesky 
Music Publishing, and it is 
booked by Helter Skelter. 

-Tom Ferguson 

FERRO'S HIGH HOPES: 
Italian pop singer Tiziano 
Ferro's third album " Nessuno 
è Solo" (EMI Capitol Nisa) is 
making a splash away from 
home. 

EMI has high hopes for its 
breakout success after the set 

was given a simultaneous 
June 23 release in 44 territo- 
ries. "This is an album with 
at least five singles and one 
that we expect to work for at 
least a year," says Fabrizio Gi- 
annini, GM of EMI Italy's 
music division. 

After opening at No. 1 in 
Italy, " Nessuno" has charted 
in various European territo- 
ries and has sold 130,000 
units in Latin America. It has 
shifted more than 30,000 
copies in Mexico alone, sug- 
gesting the public has for- 
given his poorly received 
commentary on the facial hair 
of local women (Billboard, 
June 24). 

The 26- year -old Ferro's 
2001 debut "Rosso Relativo" 
and 2003 sophomore set "111" 
have each shifted more than 
1 million units internation- 
ally. Ferro is published by EMI 
Music Publishing Italy /Nisa, 
while his touring is handled 
by Maurizio Salvadori. 

-Mark Worden 
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`High School' Rules 
Popular Acts' Sales Soar While Rock Deflates 

We would have all laughed out loud if someone 
had told us at the beginning of 2006 that the 
best -selling album at the midyear point would 
be the soundtrack to "High School Musical," an 
original movie made for the Disney Channel. Un- 
less, of course, you were working for its releasing 
label Walt Disney Records. But even those 
staffers, undoubtedly, have been astonished by 
its success -they just won't admit it. 

Billboard examined the broadstrokes of Nielsen 

SoundScan's midyear report last issue, but this 
week we want to examine a few other points. 
THE DEATH OF COOL: While critics and hip- 
sters are all too willing to dismiss artists like 
"American Idol" champ Carrie Underwood or 
classical -lite singers like Andrea Bocelli, the pub- 
lic has spoken. They're unhip and they're proud. 
Both artists landed in the top 10 with sales of 
more than 1 million copies each. And just like the 
stats for the first half of 2005 reveal, a "Now" 
compilation also makes it into the top 10. In 2005, 
it was "Now 18," with 1.2 million. This half year, 

the successor to the beloved K -Tel collections of 
our youth is represented by "Now 21," which has 

racked up sales of 1.36 million. No album had the 
sustaining power to land in the top 10 both years 
running, but Kelly Clarkson's "Breakaway" comes 
close. It was No. 5 in 2005's half -year tally. It only 
slips to No.18 for the first half of 2006. 
ROCK, WHERE ART THOU? Alternative rock 
sales are down 14.9% from the first half of 2005. 
That's also reflected in the top 10. (SoundScan 
does not have a rock genre; the format's sales are 

divided into alternative and metal categories.) 
Only one act, Nickelback, squeaks into the top 
10 with "All the Right Reasons" coming in at No. 

10 with slightly more than 1 million sold. In last 
year's stats, the top 10 included Green Day, Gwen 
Stefani (who straddles the alternative line, we 
admit), Coldplay and the Killers. When we look 
at the Modern Rock chart, which registers radio 
play, it is loaded with new acts, but clearly few 
of them are gaining significant sales trac- 
tion with fans. 

RASCAL FLATTS: We have one word: 
Believe. We can't imagine there are 
many folks out there who haven't no- 
ticed just how popular this trio 
is -at radio, retail and on the road. 
Rascal Flatts is the only act to 
land in the top 20 of the first 
half of 2005 and 2006 with 
new studio albums. "Me and 
My Gang" is 2006's No. 2 

seller at a sliver under 2 mil- 
lion, while last year boasted 
"Feels Like Today" at the 
No. 14 spot with a little 
more than 1 million. 
Eminem is the only other 
artist to make the top 20 of 
both half -year charts with 
separate albums, but his 
"Curtain Call," which lands 

at No. 11 for 2006, was 
a greatest hits package. 
(For more on rap/ 
R &B half -year figures, 
see Rhythm & Blues, 
page 46.) 

A FEW MORE THOUGHTS: "High School 
Musical" achieved its pole position with virtually 
no mainstream radio play (although Radio Disney 
certainly did its part). What does that say? It 

means, as folks have said for quite some time, TV 
is the new radio. It can provide extended media 
exposure that penetrates across demo lines and 
repeated plays of "High School Musical" on the 
Disney Channel, plus a fast move to DVD, meant 
continuous impressions. We'll be watching to see 
how individual kids from the cast do when their 
albums start rolling out later this year. James 
Blunt, who lands at No. 4 with "Back to Bedlam," 
certainly got significant radio airplay, but much 
of his exposure also came from TV placements. 
Natasha Bedingfield and Daniel Powter, both of 
whom got plenty of radio airplay, don't show up 
until No. 55 and No. 59, respectively, on the half - 
year tally. Powter's "Bad Day" topped Billboard's 
Adult Contemporary, Adult Top 40 and Hot Adult 
Contemporary Tracks charts, which are all based 
on airplay, while Bedingfield's "Unwritten" 
reached No. 2 on the Pop 100 Airplay and Adult 
Top 40 charts. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

TOM PETTY 
Highway Companion 
Producers: Tom Petty, 
Jeff Lynne, Mike 
Campbell 
American Recordings/ 
Warner Bros. 
Release Date: July 25 

Tom Petty's new album is a surprisingly 
moody affair. Showing a growing 
disillusionment with the promise of 
freedom, "Highway Companion," Petty's 
first solo effort in 12 years, is also his most 
personal and heartfelt to date. Melancholic 
road anthems like the blues -powered 
"Saving Grace" and hard -edged "Turn This 
Car Around" don't stick to the usual script - 
they cast a dark shadow on the Great Wide 
Open instead of romanticizing it. 
Heartbreakingly sparse, "Square One" may 
be Petty's most beautiful song ever, while 
melodic standout "Damaged by Love" 
offers a bittersweet coda to his '80s classic 
"Here Comes My Girl." Here's an icon 
stripped to his emotional core, armed with a 

last- man -standing voice full of loneliness 
and inner peace. Petty has come a long way, 
but he's never sounded closer to home. -SP 

JURASSIC 5 

Feedback 
Producers: various 
Interscope 
Release Date: July 25 
Since 2002's "Power 
in Numbers," Jurassic 
5 has cultivated the 

sizable chunk of its fan base outside the 
barricades of hip -hop. "Work It Out" 
includes a vocal hook from Dave 
Matthews and is the group's liveliest yet 
lunge for spins. For the first time, there 
are outside producers such as Scott 

JESSE McCARTNEY 
Right Where You 
Want Me (3:06) 
Producers: Adam 
Watts, Andy Dodd 
Writers: A. Dodd, 
A. Watts, D. Lobel, 
J. McCartney 

Storch, covering for the departed DJ Cut 
Chemist. As a result, "Feedback" is more 
organic and less cohesive than usual. 
Storch's Miami -flavored "Brown Girl" 
sounds like some other (less inventive) 
group, and the relationship -themed 
Matthews track may split fans down the 
middle. "Feedback" is a great argument 
for the theory of if it ain't broke ... When 
J5 gets back to the basics of tag -team 
rhyming ( "Red Hot," "Radio "), its broad, 
organic bang remains potent. -JV 

NEW YORK DOLLS 
One Day It Will Please 
Us to Remember Even 
This 
Producer: Jack 
Douglas 
Roadrunner 
Release Date: July 25 

With Arthur Kane gone, it's just David 
Johansen and Sylvain Sylvain from the 
original glam -bam brat pack, and some 
cultists may have a problem with 
"authenticity." But get over it: This first new 
Dolls album in 32 years is not just a 

legitimate entry in their catalog, it's a great 
one. Johansen, apparently having bathed 
in the fountain of youth, still spits out 
syllables like a teen with the munchies 
eating beef jerky. Having acquired decades 
of wisdom, his new lyrics manage to 
capture an adult sense of rock'n'roll 
community one had forgotten could even 
exist in this, as one title puts it, "Punishing 
World." Few lyricists are as shrewd as 
Johansen, making the potential radio /club 
hit "Dance Like a Monkey" a mocking 
statement about intelligent design, while 
"Fishnets & Cigarettes" pungently evokes 
the sexy recklessness of the youthquake 
the Dolls facilitated in the early '70s. -WR 

Publishers: various 
Hollywood 
Jesse McCartney puts his pretty -boy 
pout to good effect on "Right Where You 
Want Me," a jangly pop -rock insta -hit 
that is destined to steamroll the top 40 
airwaves in one hot summer second. The 
song adds a bit of edge to previous 
efforts along with a falsetto refrain and a 

singalong chorus that somewhat 
conjures heyday 'N Sync. Meanwhile, 
Hollywood is leaving no promotional 
stone unturned, linking the "Beautiful 
Soul" singer with Yahoo, AOL, MTV, 
Nickelodeon, even an ABC Family 
concert special. No question, it's all 
systems go for McCartney. Here he 
makes hitmaking seem simple. -CT 

RED HOT CHILI 
PEPPERS Tell Me 
Baby (4:07) 
Producer: Rick Rubin 
Writers: Red Hot Chili 
Peppers 
Publisher: Moebeto- 
blame, BMI 
Warner Bros. 

As the unstoppable "Dani California" 
continues its run on rock radio, the Peppers 
unleash a sun -drenched, bass -heavy cut 
from "Stadium Arcadium." Bringing back 
the funk, "Tell Me Baby" is driven by Flea's 
bass -slapping salvos and gushes a catchy 
pop chorus over a crisp feel -good shuffle. 
It's a classic funk -rocker, featuring one of 
Anthony Kiedis' madcap raps ( "Chitty, 
chitty baby /When your nose is in the nitty 
gritty /What a pity "). Über- guitarist John 
Frusciante takes a back seat, yet still moves 
from Motown to metal to Hendrix like a 

spaced -out jukebox. "Tell Me" lacks the 
rock power of "Dani," but overflows with 
melody and energy and is closer to the 
Peppers' hard -grooving core. -SP 

AI_13LJ IVIS 

PHARRELL WILLIAMS 
In My Mind 
Producer: Pharrell Williams 
Star Trak /Interscope 
Release Date: July25 

QPharrell Williams fully 
flexes his artistic 

license on this 15 -track solo 
debut "In My Mind," split 
almost evenly between rap 
and R &B. But the Neptunes' 
hitmaker proves he is more 
believable as a producer or 
guest than as a starring 
attraction. It is easy to 
imagine more capable 
artists draped over the 
album's jazzy 
arrangements and intense 
drum sequences: Nas 
would flow flawlessly on 
You Can Do It Too," for 

example. And the actual 
guest rappers -including 
Jay -Z ( "Young Girl /I Really 
Like You ") and Snoop Dogg 
( "That Girl ") -rhyme 
effortlessly while Williams 
struggles with his timing 
and delivery. He is creative 
in some places ( "How Does 
It Feel ? ") but his beats are 
simply more alluring than 
his often inscrutable lyrics. 
While he is certainly an 
innovative producer, that 
originality fails to translate 
on "In My Mind."-CH 

POP 

EDIE BRICKELL & NEW 
BOHEMIANS 
Stranger Things 
Producers: Bryce Goggin, 
Edie Brickell, New 
Bohemians 
Fantasy /Concord 
Release Date: July25 
Edie Brickell's enormously 
underrated "Volcano," 
released two years ago, 
marked an exciting 
departure even though it 
was not a hit album. Now, 
the singer /songwriter 
attempts to recapture the 
past by reuniting with the 
New Bohemians, the band 
behind her 1988 calling card 
"What I Am." One can hear 
that these old friends are 
having a lot of fun, but 
"Stranger Things" turns out 
to be excruciatingly 
unproduced. While 
"Volcano" sparkled with 
acoustic guitars and lush 
licks courtesy of Charlie 
Sexton, here the musicians 
simply jam without ever 
creating mood. Loose, 
jazzed -up garage improvs 
with '80s rock guitars and 
percussion leave little room 

for Brickell to breathe real 
life into her escapist, 
nature -loving tales. With 
the right production, songs 
like the catchy title track or 
the outdoor reverie 
"Buffalo Ghost" could have 
been magical. -SP 

SCRITTI POLITTI 
White Bread Black Beer 
Producer: Green Gartside 
Nonesuch 
Release Date: July 25 

©Green Gartside, aka 
Scritti Politti, is such a 

musical chameleon that 
he's hard to follow, though 
his release schedule has 
included gaps of 11 and now 
seven years between new 
albums. The band's U.K. 
punk -era beginnings 
mutated into synth -pop 
perfection in the '80s. After 
a long hiatus,1999's 
"Anomie & Bonhomie" 
blended hip -hop with 
Gartside's fluffy vocal 
harmonies. Now we get 14 

tracks recorded solo in 

Gartside's Wales 
apartment; perhaps the 
first pure Scritti Politti 
album. "The Boom Boom 
Bap" is a smoothly textured 
ode to Gartside's beloved 
hip -hop, but its sparse 
arrangement is a better hint 
of what's to come. Gartside 
gets playful with melody 
and structure, resulting in 
such variegated efforts as 
"Robin Hood" and the 
haunting epic "Dr. 
Abernathy." The chameleon 
has come home and still 
sounds like no one else. -TC 

RAUL MALO 
You're Only Lonely 
Producer: Peter Asher 
Sanctuary 
Release Date: July25 
The title song by J.D. 
Souther is so derivative of 
"Only the Lonely" that Roy 
Orbison and Joe Melson 
should get co- writing 
credits; there are two 
versions of Randy 
Newman's "Feels Like 
Home" (one pop, one a 

country duet with Martina 
McBride); production is by 
Peter Asher. Yes, for his 
second solo set, Malo has 
made a'70s Linda Ronstadt 
album. While his 2001 solo 
debut, "Today," showed the 
former Mavericks leader to 
be an artist of courage and 
imagination, this is a tepid 
fallback. Among the few 
pluses are the ghostly 
organ pulsations on Willie 

Nelson's "Angel Flying Too 
Close to the Ground," and 
Ron Sexsmith's "Secret 
Heart," which has at least 
not been done to death. 
But aside from the one 
original co- write, the 
rhythmically alive "For 
You," Malo doesn't bring 
much depth or passion to 
Don Everly's "So Sad" or 
the Bee Gees' "Run to Me." 
A sleepwalking version of 
now- overexposed "At Last" 
is particularly disappointing 
as Malo does not embrace 
the song's dramatic 
challenge. -WR 

LATIN 

LENINE 
Lenine 
Producers: various 
Six Degrees 
Release Date: July25 

©Brazilian singer/ 
songwriter Lenine 

belongs to the new 
generation of MPB 
(Brazilian popular music), 
which he infuses with 
electronica, funk, soul, rap 
and most anything he can 
think of. His first album 
released in the United 
States is a compilation of 
hits from his three Brazilian 
releases, designed as an 
introduction to U.S. fans 
who may also know the 
name Lenine from tracks 
penned for stars like Sergio 
Mendes and Milton 
Nascimento. While Lenine's 
pedigree and fusions are 
often lauded, his melodies 
make him truly appealing. 
Songs range from the lilting 
"Nem o Sol, Nem a Lua, 
Nem Eu" to the catchy, 
almost -rock'n'roll of 
"Lavadeira Do Rio" to the 
sultry of "Rosebud" and the 
melancholia of "Distantes 
Demais." This is 

sophisticated world music, 
but should appeal to all 
kinds of listeners. -LC 

DAVID ROLAS 
Mi Mundo 
Producers: various 
Fonovisa 
Release Date: July25 

113 
Rapper David Rolas' 
third album is more 

aggressive than his 
previous efforts. It is also 
more far -reaching, bilingual 
and contains collaborations 
with the likes of Sporty 
Loco and Rogelio Martínez. 
Bicultural Rolas is proud of 
his West Coast roots, but 
we continued on »p52 
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RIVI ÍVVS 
from »p51 
don't need to hear it stated 
track after track. The 
album vacillates between 
depth and sheer fun, with 
the sound of gunshots 
alternating with comedic 
skits. It's just one of many 
twists, including the 
accordion of guest artist 
Homero Vela on "Mi 
Mundo," the crunchy 
cumbia beat of "Morena," 
the acoustic /Spanish 
guitar of "La Lección," the 
sheer glee of "Bienvenidos 
al Oeste" (with Akwid) 
and the R &B edges of 
"Junto a Tí. " -LC 

FOLK 

LINDA RONSTADT WITH 
ANN SAVOY 
Adieu False Heart 
Producer: Steve 
Buckingham 
Vanguard 
Release Date:July25 

©Ronstadt and Savoy 
previously recorded 

together on the Grammy 
Award -nominated Cajun 
album "Evangeline Made." 
This time around, they've 
combined with such 
players as Sam Bush, Dirk 
Powell, Stuart Duncan, 
Joel Savoy, Byron House 
and Sam Broussard to 
track a project that's more 
a pure folk -roots album 
than a specifically Acadian 
effort. Songs range from 
Richard Thompson's 
"Burn's Supper" to Bill 
Monroe's bluegrass nugget 
"The One I Love Is Gone" 
to the Cajun waltz 
"Tournes, Tournes Bébé 
Créole" and a lovely cover 
of the Left Banke's "Walk 
Away Renee." Given the 
quality of musicianship 
involved, if this CD were 
anything short of 
extraordinary it would be a 

disappointment. Luckily, 
"Adieu False Heart" is a 

special album: a moving 
collection of essential folk 
tunes, forged via a 

meeting of gifted 
musicians and equally 
adept songwriters. -PVV 

WORLD 

AZAM ALI 
Elysium for the Brave 
Producers: Azam Ali, 
Carmen Rizzo 
Six Degrees 
Release Date: July25 

©"Elysium for the Brave" 
is Ali's second solo 

project, the follow -up to her 
stunning 2002 solo debut, 
"Portals of Grace." The new 
set is a gripping fusion of 
electronica, traditional 
Middle Eastern instruments 
such as frame drum and 
ney flute, and Ali's exquisite 
voice. Most material is sung 
in English, a first for Ali, 
which adds to the rich 
exoticism that always 
characterizes her work. 
Begin with the sublime 
groove of "Spring Arrives," 
which pulls Ali's influences 
into sharp focus. The nine 
songs here unfold like the 
petals of a rare, perfumed 
flower, making the most of 
the uncanny synergy 
between Middle Eastern 
music and electronica. Ali's 
voice, one of the most 
evocative in modern music, 
seems to rise from the 
collective unconscious, 
simultaneously new and 
ancient. -PVV 

NEW & NOTEWORTHY 

TAPES 'N TAPES 
The Loon 
Producer: Erik Appelwick 
XL Recordings 
Release Date: July25 

CIAfter self -releasing 
"The Loon" last 

November, Minneapolis 
quartet Tapes 'N Tapes have 
skyrocketed to indie rock's 
Next Big Thing status, 
thanks in part to a blog- 
fueled buzz and an album 
that actually lives up to the 
hype. The group has 
managed to harness 
obvious Pixies /Pavement 
influences into a tight 
package, best heard on 
opener "Just Drums" and 
first single "Insistor," which 
is as brilliantly unnerving as 
it is catchy. Elsewhere, the 

stripped -down "Omaha" 
shows the band's 
adeptness with scant 
drumming and off -kilter 
harmonies. On first listen, 
"The Loon" is not as 
immediate as several key 
tracks are individually. But 
after further study, the 
pieces eventually fall into 
place, and it becomes clear 
that this foursome has a 

solid debut on its hands 
and, at this rate, a very 
promising future. -JM 

GOSPEL 

THE MIKE BOWLING 
GROUP 
Graceland 
Producer: Mike Bowling 
Daywind Records 
Release Date: June 27 
Bowling is a Southern 
gospel music veteran who 
has spent time with the 
LeFevres, the New Hinsons 
and the Perrys. After a 

successful season as a solo 
act, he's put together a new 
group, with his brother Jeff, 
Jeff's wife Kim and their 
cousin Karen Parker. 
Bowling has a warm, 
powerful voice that shines 
on this 
collection, but 
he graciously 
lets other 
members 
share lead 
vocal duties. 
The result is a 

potent disc 
that combines 
Southern 
gospel and 
country 
influences. 
"Mercy and (Ipecac) 

Grace" is a 

buoyant anthem while 
"There Is Power in the Name 
of Jesus" is a gorgeous 
ballad that could be a hit on 
multiple Christian radio 
formats. On the Karen 
Harding -penned title cut, 
the group conjures a cool, 
swampy vibe, thanks to 
creative lyrics and an 
appearance from the 
Jordanaires. -DEP 
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CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 
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Taylor (both at Billboard, 770 Broadway, Sixth 
Floor, New York, N.Y. 10003) or to the writers in the 
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PANIC! AT THE DISCO But 
It's Better If You Do (3:25) 
Producers: Matt Squire, 
Panic! at the Disco 
Writer: Panic! at the Disco 
Publisher: Sweet Chin, 
ASCAP 

With visions of disco 
balls and cabaret 

dancers still swirling in our 
heads from summer 
sleeper hit "I Write Sins Not 
Tragedies," Panic! at the 
Disco has every intention 
of holding us in its spell. 
Without missing a beat, 
"But It's Better If You Do" 
graciously picks up where 
"Sins" left off. Its bouncy, 
lovelorn lyrics -ah, emo- 
and delirious, carnival -like 
mix of drums and synths 
will surely whip fans into a 

writhing, sweaty mess on 
the dancefloor. Fueled by a 

sold -out tour and a flashy 
burlesque video that has 
quickly become a mainstay 
on MTV's "TRL," "Better" 
should easily catapult 
Panic! into the stratosphere 
and leave listeners wanting 
more. -KK 

THE VERONICAS When It 
All Falls Apart (3:13) 
Producers: Josh Alexander, 
Billy Steinberg 
Writers: J. Alexander, 
B. Steinberg, J. Orgliasso, 
L. Orgliasso 
Publishers: various 
Sire /Warner Bros. 

©At home in Australia, 
the Veronicas are 

unstoppable with five top 
10 smasheroos, including 
new U.S. single "When It 
All Falls Apart," an utter 
harmonic delight. Identical 
twins Lisa Marie and 
Jessica Louise Orgliasso 
are giving it their best 
shot, touring across the 
United States this summer, 
following previous outings 
with Ashlee Simpson, the 
Click Five, Ryan Cabrera 
and the Jonas Brothers. 
These young ladies are the 
real deal with a catchall 
song that merits chart 
triumph. -CT 

HEARTLAND I Loved Her 
First (3:30) 
Producer: Walt Aldridge 
Writers: W. Aldridge, 
E. Park 
Publishers: various 
Lofton Creek 
pill might think you 

have "I Loved Her 

First" all figured out after 
the first few lines, but then 
it throws a delightful 
curve. As you listen to lead 
vocalist Jason Albert sing 
about a couple dancing, 
you initially think it's a guy 
watching his ex- girlfriend. 
Then as the song 
progresses, you realize it's 
a father watching his 
daughter. Penned by Walt 
Aldridge and Elliot Park, 
it's a beautifully written 
tearjerker that will hit 
home with dads 
everywhere who can't 
believe their little girls 
have grown up so soon. 
Albert's wonderful vocal 
performance wrings every 
drop of emotion from the 
tender lyric. This talented 
band hails from Huntsville, 
Ala., and makes its 
national bow with this 
terrific single. It has major 
hit slapped across every 
note and should take 
these boys from regional 
acclaim to the national 
spotlight. -DEP 

CHINGY FEATURING 
TYRESE Pullin' Me Back 
(3:27) 
Producers: Jermaine Dupri, 
LROC 
Writers: J. Dupri, J. Phillips, 
H. Bailey, B. Morgan, 
J. Pastorious 
Publishers: Universal MCA/ 
Jaco Pastorious, ASCAP 
Slot -A- Lot /Capitol 
Sans the Ludacris/ 
Disturbing Tha Peace 
affiliation, Chingy's 2004 
album, "Powerballin'," 
pretty much tanked. The 
St. Louis rapper will 
attempt to regain his 
status (remember his No. 2 

hit "Right Thurr " ?) with 
third disc "Hoodstar" due 
in September. Lead single 
"Pullin' Me Back," featuring 
charismatic crooner 
Tyrese, is a smart move. It 
aims straight for the ladies 
and has a likable hook - 
right up Chingy's alley. 
We'll excuse his nasal 
rhymes; he and Jermaine 
Dupri are right on the 
money with this cut. -CH 

DISTURBED Land of 
Confusion (4:49) 
Producers: Johnny K, 

Disturbed 
Writers: T. Banks, P. Collins, 
M. Rutherford 

Publishers: various 
Reprise 
Disturbed has spruced up 
Genesis' 1986 hit "Land of 
Confusion" with a modern 
coat of hard rock to good 
effect. The more you listen 
to the lyric about global 
unrest (sadly, even more 
accurate all these years 
later), the more sense it 
makes for a group of 
Disturbed's ilk to revise it. 
The band left the original 
pretty much intact, giving 
the guitars more attitude 
with some distortion and 
Dan Donegan throwing in 
a solo without going over 
the top. Most listeners 
probably won't realize it's 
not Genesis performing 
the song until they hear 
David Draiman's voice, his 
grittier style well- suited to 
the words. The novelty 
and familiarity of "Land of 
Confusion" will give it an 
easy lift on the charts, but 
Disturbed making it cool 
for the rock crowd will 
keep it there. -CLT 

NATALIE GRANT The 
Real Me (4:31) 
Producer: Bernie Herms 
Writer: N. Grant 
Publisher: Nat in the Hat, 
ASCAP 
Curb 

113 
Christian -turned -AC 
supertalent Natalie 

Grant is on the cusp of 
becoming a mainstream 
star, thanks to current 
album "Awaken," which is 
replete with universal 
themes concurrent with 
the latter format's need to 
sniff out new talent to 
revamp its identity. First, 
Grant is a world -class 
singer, giving AC the 
ballads it needs to 
connect with grown -up 
listeners; and second, this 
song is just lovely in its 
vulnerable message of 
recognizing the magic 
inside all of us. "The Real 
Me," which she wrote, is 
already charting at the 
format so no hard sell is 
necessary, but Grant 
deserves to catapult to 
format staple status. She's 
done her job and has all 
the tools ready to hammer 
home. Will she ultimately 
be another champ at 
satellite radio that 
terrestrial didn't get? This 
will be the telling 
moment. -CT 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

AC- IIEVEMENTS 

r! Oveu the CoLinter 

RIED CA13PIET RUN 

m os utrEn- 
tud event. but the show's best 
spike on Top Latin Albums 
belongs to Don Omar's "King 
of Kings" (2 -1, Greatest Gainer, 
up 23 %). Aventura (26 -11, 

46 %) and Calle 13 (14 -8, u 

34 %) also make jumps; RB 
rises 17 -14 ( 8% 

RECORD HOLDER 

becomes Louie DeVito's 15th 
entry on -op Electronic 
Albums (No. 12; 3,000 sold). 
That pads his lead as the 
artist with the most charted 
titles in the list's five -year 
history. 

secon 

The 
Killers' 
Young" (No. 27 on Modern 
Rock) revives "Hot Fuss," 
which entiers Top Pop Catalog 
Albums with a 27% increase 
(No. 42). The song is from t 
band's second set, which 
due OSt. i, _- 

ERS' KICI«)FF 

GEOFF MAYFIELD gmayfieldra%billboard.COm 

Sony BMG Reaches Weird Turn; Now' Leads Pack 
Just when I was convinced that the 
music industry of the new millennium 
could become no more dramatic came 
news that a European court had ruled 
against the 2004 merger of Sony 
Music and BMG. 

Guess I had always assumed that you 
only get "do overs" in children's games 
like kickball or hide -and -seek. Appar- 
ently the European Court of First In- 
stance in Luxembourg, acting on the 
challenge made by Impala, a Brussels - 
based trade group of independent la- 

bels and publishers, has other ideas 
(Billboard, July 22). 

The ruling that overturned European 
Commission (EC) approval of the 
merger that created Sony BMG Music 
adds yet another twist to the odd saga 
that began in November 2003, when 
Sony Music and BMG announced their 
intent to partner. 

The union of two companies with 
such different cultures always felt like 
a shotgun wedding, minus the preg- 
nancy. But where such weddings at least 
start in passion, the dance that brought 
these two together felt more like a re- 
sponse to perfunctory needs, resembling 
the dynamic of an arranged marriage. 

Fact is since 1998, when Universal 
Music Group became the world's largest 

music company through its acquisition 
of rival PolyGram -with barely a regu- 
latory hitch from either the Federal 
Trade Commission or the EC -each of 
the remaining four major music con- 
glomerates felt pressure to expand 
through merger or takeover. Those pres- 
sures have only increased since 2001, 
when album sales began to lag. 

With thousands of layoffs already ef- 

fected to create Sony BMG, what hap- 
pens if Europe's blessing does not 
happen this second time around? Will 
Don Ienner and Michele Anthony be 
called back to 550 Madison Ave.? Will 
BMG's West Coast staff have to move 
from Santa Monica back to Beverly 
Hills? Unchartered waters indeed. 

Yet smart as I try to be, and as often 
as I've read Impala's assertions, I still 
have trouble figuring out how consol- 
idation hurts independent competitors, 
especially since Sony BMG Music's 
U.S. market share has turned out to be 
smaller than the combined shares those 
companies rang before the merger. 

Prior to the wedding, Nielsen Sound - 
Scan put the combined assets of Sony 
and BMG at 31.27% in 2002 and 30.14% 
in 2003. But the newly formed Sony 
BMG Music slipped to 29.82% in 2004 
and dipped again to 24.83% last year. 

In that same time frame, SoundScan 
shows independently distributed albums 
growing. Indies hovered around 13.5% 
in 2002 and 2003, and slipped to 13.41% 
in 2004, but 2005 saw the sector grow to 
18.32 %. Ifyou add major -distributed but 
independently owned labels like Buena 
Vista Music Group, Curb, Rounder and 
Razor & Tie to the mix, the indie share 
looks even more vibrant. 

When six majors became five and 
later four, cuts to artist rosters and pay- 
rolls meant independents suddenly had 
access to acts with developed fan bases 
as well as experienced music executives 
to enhance their teams. 

Given those potential resources and 
the numbers that have played out in 
the United States since BMG and Sony 
got hitched, I would imagine indie la- 

bels might be tempted to en- 
courage, rather than thwart, 
further consolidation among 
the majors. 

though the new chart -topper posts 
398,000 copies, it offers little relief from 
summer doldrums for traditional music 
stores and chains. 

The multilabel series' latest edition, 
which includes Rihanna, the Fray, Kelly 

Clarkson and Sean Paul among its 20 

songs, saw 83% of first -week sales come 
from mass merchants like Wal -Mart 
and Target. That's consistent with re- 
cent behavior. Each edition since "Now 
18" has had at least 79% of opening 
sales come from department stores. 
Since July 2002, when mass merchants 
logged 66% of the start for "Now 10," 

none has seen the sector own less than 
71% of first -week sales. 

This becomes the ninth "Now" to 
reach No. 1 and the 10th to start with 
at least 350,000 copies. 

VW 4 

IN THE `NOW': TheNo.1 
bow by hits compilation "Now 
22" makes The Billboard 200 
look healthier than it did a 

week ago, when a posthumous 
Johnny Cash album led the 
page with 88,000 sold. But al- 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

>>"Bad" is the new good when 
it comes to the Adult 
Contemperary chart, where 
Daniel Pouter's "Bad Day" is 

now in a four -way tie as the fifth 
longest- running No. 1 by a solo 
male vocalist in history. It is also 
the longest- running AC No. 1 by 
a solo mala singer on the 
Warner Bras. label. To become 
the all -time Warner Bros. AC 
champ, Powter will have to 
surpass Faith Hill's 17 -week 
reign with "Breathe." 

>>Fred Bronson reports on the 
highest Bi (board Hot 100 
debut of JJhn Mayer's career, 
where Alai Jackson's "Like Red 
on a Rose' stands among his 
debuts on Hot Country Songs 
and how Michelle Branch 
rewrites history by reaching the 
top 10 of Fot Country Songs 
with her d.lo the Wreckers. 

IVI rlcet Watch `ch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
ALBUMS 

STORE 

SINGLES 

DIGITAL 

TRACKS 

This Week 

last Week 

Change 

TNsWeeklastWar 

Change 

9,309,000 

9,000,000 

3.4% 

10,281,000 

-9.5% 

97,000 

120,000 

-19.2% 

145,000 

-33.1% 

Weekly Album Sales 
35 million units 

30 
2005 

25 2006 

20 

15 

10 

10,022,000 

10,474,000 

-4.3% 

6,349,000 

57.9% 

2005 2006 CHANGE 

OVERALL UNIT SALES 
Albums 303,419,000 288,924,000 -4.8% 

Digital Tracks 171,705,000 301,479,000 75.6% 

Store Singles 2,999,000 2,263,000 -24.5% 

Total 478,123,000 592,663,000 24.0% 

Albums wfTEA 320,589,500 319,068,900 -0.5% 

F M 

'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'05 

'06 288.9 million 

SALES BY ALBUM FORMAT 

(D 294,109,000 271,910,000 -7.5% 

Digital 7,055,000 15,778,000 123.6% 

Cassette 1,604,000 738,000 -54.0% 

A M J J A 5 O N D Other 651,000 498,000 -23.5% 

For week ending July 16, 2006 Figures are rounded. 
Compiled from a national sample of retail store and rack Nielsen 
sales reports collected and provided by SoundScan 

Year -To -Date Album 
Sales By Store Type 

150 million units 

120 

90 

60 

1E3 

Non- Mass 
traditional Merchant 

Chain 

Go to www.billboard.biz for complete chart data I 53 
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ARTIST 
IMPRINT 8 NUMBER; DISTRIBUTING LABEL (PRICE) 

Title 

L23I 
5 5 6 CI 
6 1 - II 
7 8 9 IN 
8 7 ' is 
O 101111 
IO 6 5 Cli 

i1 4 4 i 12 11 11 

e18 19 41 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP EMI /UNIVERSAL ZOMBA 83563 SONY 

THOM YORKE 
XL 200' /BEGGARS GROUP (16 98) 

uslc (1e 98) 
NOW 22 

Eraser 

PIMP C 
WOOD WHEEL /RAP -A -LOT 4 LIFE 68634ASYLUM (18.98) 

Pimpalation 

NELLY FURTADO 
MOSLEY /GEFFEN 006300' /INTERSCOPE (1318) 

Loose 

GNARLS BARKLEY 
DOWNTOWN 70003` /ATLANTIC (13.98) 

St. Elsewhere 

JOHNNY CASH 
AMERICAN /LOST HIGHWAY 002769` /UMGN (13.98) 

American V: A Hundred Highways 

SOUNDTRACK 
-t,NEY 861426 (12 -98) 

High School Musical 

14 

IB 

17 

IB 

19 

20 

2y 

23 

24 

o 
27 

eB 

29 

30 

o 
32 

33 

o 
39 

36 

37 

36 

319 

40 

o 
43 

44 

45 

i6 

47 

48 

® 
14 10 

15 17 

13 14 

16 12 

20 18 

23 27 

24 - 

19 29 

22 23 

NNW 

17 8 

25 2t-, 

9 2 

12 15 

21 22 

NNW 

27 30 

10 

43 56 

26 21 

29 43 

28 21 

32 42 

35 52 

41 46 

50 E7 

40 27 

42 45 

30 24 

33 26 

31 0 

39 28 

34 :8 

RASCAL FLATTS 
- z' /EET 165058 /HOLLYWOOD (18 98? 

Me And My Gang 

MUSE 
ABOS. 44284 (15.98) O8 

RIHANNA 
.14M 006165.1DJMG (13.98 

DIXIE CHICKS 
^.1USIC 118.9 / 

Black Holes And Revelations 

YUNG JOC 

GREATEST 
GAINER 

A Girl Like Me 

Taking The Long Way 

New Joc City 

47 

Radiohead 

frontmar 
starts wit 
90,000. 
Album's sales 
aided by 

healthy cover- 
age on 

National 

Public RNdic. 

35 

53 45 51 

57 

44 

ARTIST 
IMPRINT 8 NUMBER DISTRIBUTING LABEL (PRICE) 

Title 

KELLY CLARKSON 
RCA 64N91.AVG 118 981 

T.I. 
GRAND HUSTLE /ATLANTIC 83800'/AG (18.98) W 

THE PUSSYCAT DOLLS PCD 

Testimony: Vol. 1, Life & Relationship INDIA.ARIE 
UNIVERSAL MOT ', ",HG (13.98) 

CHEYENNE KIMBALL 
DAYLIGHT /EPIC 81126 ï)C (11 98) 

The Day Has Come 

SOUNDTRACK 
WALT DISNEY 861349 (18.981 

Cars 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

A Fever You Can't Sweat Out 

13 
RED HOT CHILI PEPPERS 
WARNER BROS. 49996 (22 98) J 

©AFI 
TINY EVIL 006854 /INTERSCOPE (13.98) 

inCORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

NICKELBACK 
ROADRUNNER 618300 /IDJMG (18.98) 

SOUNDTRACK 
WALT DISNEY 861447 (18.98) 

Stadium Arcadium 

Decemberundergro u nd 

Corinne Bailey Rae 

All The Right Reasons 

Pirates Of The Caribbean: Dead Man's Chest 

THE FRAY 
EPIC 93931/SONY MUSIC (18.98) 

SHAKIRA 
EPIC 81585/SONY MUSIC (18.98) 

THE DIPLOMATS PRESENTS JR WRITER 
DIPLOMATIC MAN 5939 KOCH (17.98) 

BUSTA RHYMES 
ArTERMATH 001: - ERSCOPE (13.98) 

CARRIE UNDERWOOD 
. - _ . _ .._LE 71197/RMG (18.98) 

DASHBOARD CONFESSIONAL 
VAGRANT 00606' IT. F. SCOPE (13.98) 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY BMG MUSIC / ZOMBA 00620VUME (18 98) 

NE-Y0 
OFF JAM 0049341/IDJMG (13.98) 

How To Save A Life 

Oral Fixation Vol. 2 

History In The Making 

The Big Bang 

Some Hearts 

Dusk And Summer 

NOW 21 

In My Own Words 

Parlays per- 

formance on 
Fox's "So You 

Think YoJ 

Can Dane" 
into 17% ga n 

and best rark 
since alhm 
bowed lest 

year. 

THE EARLY NOVEMBER 
DRIVE -THRU 83F 98) 

The Mother, The Mechanic, And The Path 

TIM MCGRAW Greatest Hits Vol 2: Reflected 

RISE AGAINST 
GEFFEI. INTERSCOPE (11,98( 

HINDER 
005390 /11MRG (9.98) 

ICE CUBE 
L !'... 939 (18.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262JUMRG (9.98) 

CHAMILLIONAIRE 
UNIVERSAL MOTOWN 005423` /UMRG (13.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 006270 (18.98) 

The Sufferer & The Witness 

Extreme Behavior 

Laugh Now, Cry Later 

Foiled 

The Sound Of Revenge 

White Trash With Money MI 

Critics' db ling 

returns wit 
an album 
worth of left- 

overs fitm 
his breaF- 
through 

"Illinois" set: 
14,000 sold 

49 37 16 I 
sillir 

KT TUNSTALL 
RELENTLESS 50729 /VIRGIN (12.98) 

THE WRECKERS 
MAVERICK/WARNER BROS. (NASHVILLE) 48980'WRN (18.98) J 
JOSH TURNER 
MCA NASHVILLE 004744 /AMGN (13.98) 

TOOL 
TOOL DISSECTIONALNOLCANO 81991/ZOMBA (18.98) 

BUCKCHERRY 
ELEVEN SEVEN 001 (13.98) 

UNDEROATH 
SOLID STATE 42658' /TOOTH 8 NAIL I15. 98) 

THREE DAYS GRACE 
JIVE 83504/ZOMBA (18.98) 

KEANE 
INTERSCOPE 006855 (13.98) 

JOHNNY CASH 
LEGACY /COLUMBIA (NASHVILLE) /AMERICAN /ISLAND 005288IUME (13.981 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250'1A8 (18.98) 

HANK WILLIAMS JR. That's How They Do It 
CURB 78881 (18.98) 

SEETHER 
MUSKETEER 13121 /WIND -UP (18.98 CD /DVO)' +.' 

Eye To The Telescope 

Stand Still, Look Pretty 

Your Man 

10,000 Days 

15 

Define The Great Line 

One - X 

Under The Iron Sea 

The Legend Of Johnny Cash 

Back To Bedlam I© 

In Dixie: The Essential Collection 

One Cold Night 

Ambltiois 
three-di,v 
studio abum 
comes Nish 

appealing 
$18.98 lst 
price, band's 
best sales 
week ever 

(26,000 
copies). 

59 44 47 

60 51 54 

62 49 39 

63 64 66 

64 55 34 

65 65 63 

66 53 25 

67 66 74 

68 60 69 

69 36 13 

70 58 59 

m 
72 48 32 

73 63 64 

74 67 68 

m 
76 

m 
78 57 50' 

79 70 58 

TAKING BACK SUNDAY 
WARNER BROS. 49424 (18.98) 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281 /SBN (18.98) 

ANGELS AND AIRWAVES 
SURETONE /GEFFEN 006759 /INTERSCOPE (13 98) 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

DON OMAR 
VI 006662 /MACHETE 115 981 

KENNY CHESNEY 
BNA 72950i55:. 16 

NICK LACHEY 
JIVE 83257 /ZOMBA I. 

Breakaway l© 3 

King 1 

Louder Now 2 

Precious Memories 

We Don't Need To Whisper 

Be Here El 3 

4 

King Of Kings 7 

The Road And The Radio D 1 

RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD 118.98 

RHYMEFEST 
ALLIDO/J 70371'/RMG (11.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722'3NTERSCOPE (13.98/8.98) 

41 

3 

13 

11 

BRAD PAISLEY 
ARISTA NASHVILLE 69642 /SBN (18.98) 

VARIOUS ARTISTS Hector Bambino "El Father" Present 
ROC- LA- FAMILIA/MACHETE/GOLD STAR 006888' /IOJMG (13.98) 

LITTLE BIG TOWN 
EQUITY 3010 (13.98) 

JULIE ROBERTS 
MERCURY 006327 /UMGN (13.98) 

30 SECONDS TO MARS 
IMMORTAL 90992 /VIRGIN (12.98) 

WOLFMOTHER 
.OVULAR 041 /INTERSCOPE (11.98) 

What's Left Of Me 2 

Feels Like Today E 1 

Blue Collar 61 

The Breakthrough D 1 

Time Well Wasted N 2 

34 

51 

Los Rompe Discotekas 

The Road To Here 

Men & Mascara 

A Beautiful Lie 

Wolfmother 

SHAWNNA 
DTP /DEF JAM 0069091II0JMG (13.98) 

Block Music 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 /INTERSCOPE (13.98) 

SUFJAN STEVENS 
ASTHMATIC KITTY 022 (15,981 

13 

Move Along MI 6 

The Avalanche: Outtakes And Extras From The Illinois Album 

FIELD MOB 
DTP /GEFFEN 006790' /INTERSCOPE (13.98) 

Light Poles And Pine Trees 

80 74 

81 76 

82 

83 

80 

72 

78 65 

72 75 

62 

96 85 88 

At No. 9 U.K. 

rock bard 
Muse breaks 
into top half 

of chart 'or 
first time as 

fourth abum 
bows wit' 
48,000. 

81 77 

84 87 

88 79 85 

89 83 88 

90 85 76 

91 87 79 

93 

m 97 94 

56 40 

68 71 

MICHAEL BUBLE 
143 /REPRISE 48946 /WARNER BROS (18.98) 

DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 (18.98) 18 

It's Time I 
Modern Day Drifter 

ALL THAT REMAINS 
PROSTHETIC 62956 /RAZOR 8 TIE (13.98) 

The Fall Of Ideals 

VARIOUS ARTISTS 
SIDEONEDUMMY 1291 (9.98) 

Vans Warped Tour 2006 Compilation 

THE FORMAT 
THE VANITY LABEL 30592 /NETTWERK (15.98) 

ANDREA BOCELLI 
SUGAR /DECCA 006069 /UNIVERSAL CLASSICS GROUP (13.98) 

Dog Problems 

BRUCE SPRINGSTEEN 
COLUMBIA 82867' /SONY MUSIC (19.98 DD) prî 

GUNS N' ROSES 
GEFFEN 001714/INTI 'ET- 116.98) 

71 

7 

7 

6 

77 

Amore 3 

We Shall Overcome: The Seeger Sessions 3 

Greatest Hits © 3 

GODSMACK 
UNIV UMRG (13.98) 

SOUNDTRACK 
Rcn 

IV 1 

SEAN PAUL 
V P Al 8 9 8) 

American Idol Season 5: Encores 

The Trinity 

NATASHA BEDINGFIELD 
EPIC I SONY MUSIC (11.98) 

Unwritten 

E -40 
SICK WID IT EWE 49963 /WARNER BROS. (18.98) 

JACK JOHNSON 
BRUSHFIRE /UNIVERSAL REPUBLIC 006116 /UMRG (13.98) 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE /UNIVERSAL REPUBLIC 004149'/UMRG (13.98) 

SNOW PATROL 
POLYDOR /A8M 008875 /INTERSCOPE (13.98)8/ 

VARIOUS ARTISTS Disneymania 4: Music Stars Sing Disney ...Their Way! 
WALT DISNEY 861453 (18 98) 

3 

7 

26 

My Ghetto Report Card 3 

Curious George (Soundtrack 1 

In Between Dreams D 2 

Eyes Open 34 

THE RACONTEURS 
THIRD MAN 27306'/V2 (16.98) 

Broken Boy Soldiers 

PHIL VASSAR 
ARISTA NASHVILLE 78729/SBN (18.98) 

Greatest Hits Volume 1 

DANE COOK 
COMEDY CENTRAL 0034 (18.98 CD /DVD) 

Retaliation MI 4 

DONELL JONES 
LAFACE 52138 ZOMBA (18.98) 

DANIEL POWTER 
WARNER BROS. 49332 (18.98) 

95 86 86 
THE BLACK EYED PEAS 
SAM 004341' /INTERSCOPE (13.98/8.98) 

CHRIS BROWN 
JIVE 82876/ZOMBA (18.98) 

PEARL JAM 
J 71467 /RMG (18.98) 

LOSTPROPHETS 
COLUMBIA 96531 /SONY MUSIC (15.98) 

73 

97 73 60 

98 62 33 

99 90 92 

100 89 61 

BROOKS & DUNN 
ARISTA NASHVILLE 69946/SBN (18.98) 

Journey Of A Gemini 15 

Daniel Powter 9 

Monkey Business © 2 

Chris Brown U 2 

Pearl Jam 2 

Liberation Transmission 33 

Hillbilly Deluxe 3 

MARK KNOPFLER AND EMMYLOU HARRIS 
NONESUCH 44154' /WARNER GROS. (18.98) 

All The Roadrunning 17 
I 

HE BILLBOARD 200 ARTIST INDEX 
3, SEAIDSO T1 MARE 67 

TOCCE AUKINE .... . 09 

AI. 19 

J. SON 4OEAI.... .42 
TIE ALLAMERCAN 
EEJEC15 .. ..... 70 

GARY ALLAN 28 

ALL TRW REMAINS . 75 

ALYBAJ 150 

KEITH ANDERSON 160 
ANGELS AND AIRWAVES ..55 
MARC ANTHONY 110 
AVANT 137 

.11.1.01111.111.1 
NATASHA BE[NNGRELD ..84 
DIERKS BENTLEY 74 

THE BLACK EYED PEAS 

120 

.95 

MARY). BLIGE 62 

BLUE OCTOBER 

JAMES BLUNT 

ANDREA BOCELLI 
MICHAEL BOLTON 

BONE THUGS -N- 
HARMONY 

BIG 8 RICH 

36 

48 

78 

166 

190 

BONJOVI 115 CARTEL 175 SHERY_CROW ....180 DISTURBD 135 

BROOKS 8 DUNN 99 JOHNNY CASH 6, 47 BILLY CUFRNGTO4 ...185 HICIE CHICKS 11 

CHRIS BROWN 96 RAY CASH 122 hJ KFALE) 143 

MICHAEL BUBLE 73 CASTING CROWNS ...125 0 DFAGONF-JRCr 152 

BUCKCHERRY 43 CELTIC WOMAN 181 DADDY YANKEE ....121 
BURY YOUR DEAD ....129 CHAMILLIONAIRE 37 DASHICAA0 
BUSTA RHYMES 26 KENNY CHESNEY .... 58 CONFESSIONAL 28 1 -40 ...... ... ... 85 

KELLY CLARKSON 51 DEF LPPAR J .. ..131 -1f EARL1 NOVEMBER 31 

COLDPLAY 188 OEM FFANCHIZEBFl2 ..139 ENINEM 114 

CALLE 13 194 KEYSHIA COLE 112 DIAMOND RO .. ... 178 ENNA . ..170 
CAM'RON 164 DANE COOK 92 THE DPLOMATS RESENTS 

MARIAN CAREY 147 CREED 113 JR WRITER .... _ ...25 

111111111111101111111111 
FALL OUT BOY 116 

FIELD MOB 72 
FLYLEAF 101 

THE FORMAT 77 

FORT MINOR 117 

JAMIE FO)0( 158 

KIRK FRANKLIN 159 

THE FRAY 23 
NELLY FURTADO 4 

0 
TEDDY GEIGER 189 

GNARLS BARKLEY 5 

GODSMACK 81 

G00 G00 DOLLS 123 

GORILLAZ 133 

GREEN DAY 183 
GUNS N' ROSES .... 80 

GUSTER 145 

1/111110111111111111 
BEN HARPER ...,....197 
HEATHER HEADLEY 163 

FAITH HILL 130 
HINDER 34 
HOOBASTANK 151 

ICE ICE CUBE 35 
IL ONO 198 

INDIA.ARIE 14 

CHRIS [SAM 127 
THE ISLE. BROTHERS 

FEATURING RONALD 

ISLE. 103 

11111111.10111111 11 
ALAN JACKSON 54 

JAGGED EDGE 187 

JEWEL 179 
BILLY JOEL..., 171 

JACK JOHNSON .86, 87 

DONELL JONES 93 

KEANE 46 
TOBY KEITH 38-115 
KIEZ BOP KIDS 105 182 
CHEYENNE KIMEALL _ TO 

MARK KNOPFLE R AND 
EMMYLOU HARRIS . _10C 

KORN 104 

MIRANDA LAMBERT _177 
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FOR PROMOTERS, PRODUCERS, AGENTS, 
MANAGERS AND EVENT PLANNERS. 
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entlra 
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the lacin y super'. Guide 

Complete dada or over 4,430 vences worldwide, 
ncludin9 Ampiitheaters, Arenas, Stadium, 

Sports Facilities, Concert Halls ard New Constructions. 

YOU GET DETAILED VENUE 
INFORMATION INCLUDING: 
> CONTACT INFORMATION 
> FACILITY CAPACITIES 

> STAGING CONFIGURATIONS 
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> TICKETING RIGHTS 

> PLUS, the complete FACILITY BUYER'S GUIDE 
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"THIS ONE IS HOT!" 
CHICAGO SUN -TIMES 

J Pt italy . . . 

A Grammy contender" 
URBAN NETWORK 

"A New Spin! 
Smooth and Soothing." 

MTV RADIO 

"Refreshing... Sassy" 
WTCC RADIO. Boston 

it 

"Sensuous... Dreamy" 
SMOOTHJAZZCOM 

Featuring Performance. by 

GRAMMY AWARD WINNER 

RAMSEY LEWIS 

.MMi.ASit 
moo 

s-MOB *AM M . -..w 
NW 

Q lJ JOtT1'L'Qtf i f 
JAZZ /DANCE 

Double -CD Set includes a 

stunning Photo & Lyric 

Montage Art Book 

"Heart anrt'`" 
BLACK STAR NEWS 

"A Pure Gift From God." b 
VOICE OF AMERICA 

IN-STORES NATIONWIDE 
melodysongs.com 
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131 100 100 

102 95 108 

103 77 70 

104 94 95 

105 104 139 

136 69 28 

187 98 104 

108 91 83 

109 96 99 

® 
93 89 

112 110 103 

113 109 115 

114 101 102 

115 99 84 

102 106 

103 91 

111 

116 

117 

118 

119 106 113 

120 114 144 

121 105 101 

122 

123 

124 

126 119 131` 

`Ni 
S31 112 105. 

T32 '18 125 

1C33 129 143 

124 117 127 

135 130 147 

Z36 113 109 

1:37 115 93 

135 141 

139 116 114 

82 41 

107 112 

92 78 

124 128 ' 

125 135 

161 153 10 

131 137. 

138 

® 
141 138 119 

142 127 132 

143 111 97 

121 81 

CI) 
147 133 120 

148 145 160 

149 126 138 

134 133 150 

34 

50 

15 

60 

10 

12 

35 

23 

1 

8 

51 

4 

60 

28 

M 

IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 
W 

FLYLEAF 
OCTONE 50005 (9.98) 

PINK 
LAFACE 80320 /ZOMBA (18.98) N- 

THE ISLEY BROTHERS FEATURING RONALD ISLEY 
DEF SOUL CLASSICS /DEF JAM 004812 /IDJMG (13.98) 

KORN 
VIRGIN 45889 (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89112 (18.98) 

THA DOGG POUND 
DOGGYSTYLE 5919/KOCH (17.98) 

SUGARLAND 
MERCURY 002172/UMGN (13.98) 

VARIOUS ARTISTS 
JACK/WARNER BROS. (NASHVILLE) 44252/WRN (18.98) 

TRACE ADKINS 
CAPITOL (NASHVILLE) 64512 (18.98) 

MARC ANTHONY 
SONY BMG NORTE 81251 (18.98) 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 84400 /SONY MUSIC (18.98) 

KEYSHIA COLE 
A8M 003554/ INTERSCOPE (13.98) 

CREED 
WIND -UP 13103 (18.98 CD /OVA) O+ 

EMINEM 
SHADY /AFTERMATH 005881' / INTERSCOPE (13.98/8.98) 

BON JOVI 
ISLAND 005371/IDJMG (18.98) 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 004140' /IDJMG (13.98) 

FORT MINOR 
MACHINE SHOP 49388 /WARNER BROS. (18.98) / 
TOBY KEITH 
DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

SOUNDTRACK 
FOX 13109 /WIND -UP (18.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 49470 /WRN (18.98) 

DADDY YANKEE 
EL CARTEL 007035 / INTERSCOPE (12.98)* 

RAY CASH 
GHET -O- VISION /COLUMBIA 92685 /SONY MUSIC (11.98) 

GOO GOO DOLLS 
WARNER BROS. 49748 (18.98) 

SOUNDTRACK 
UNIVERSAL MOTOWN 007092 /UMRG (13.98) 

CASTING CROWNS 
BEACH STREET 10770 /REUNION (17.98) O 
SOUNDTRACK 
UNIVERSAL MOTOWN 006212 /UMRG (13.98) 

Flyleaf 

I'm Not Dead 

Baby Makin' Music 

See You On The Other Side 

Kidz Bop 9 

Cali Iz Active 

Twice The Speed Of Life 

Blue Collar Comedy Tour: One For The Road 

Songs About Me 

Sigo Siendo Yo 

Most Known Unknown 

The Way It Is 

Greatest Hits 

Curtain Call: The Hits 

Have A Nice Day 

From Under The Cork Tree 

The Rising Tied 

Greatest Hits 2 

Walk The Line 

Comin' To Your City 

Barrio Fino: En Directo 

Cash On Delivery 

Let Love In 

The Fast And The Furious: Tokyo Drift 

Lifesong 

Tyler Perry's Madea's Family Reunion 

PACE 
SETTER 

CHRIS ISAAK 
WICKED GAME/REPRISE 49418 /WARNER BROS. (18.98) * 

GARY ALLAN 
MCA NASHVILLE 50371 LUMGN (13.98) 

BURY YOUR DEAD 
VICTORY 300 (1598) 

FAITH HILL 
WARNER BROS. (NASHVILLE) 48794/WRN (18.98) 

DEF LEPPARD 
BLUDGEON RIFFOLA/ISLAND 005340/UME (13.98) 

POISON 
CAPITOL 49510 (18.98) O 

GORILLAZ 
PARLOPHONE 73838'NIRGIN (18.98) 

HUEY LEWIS & THE NEWS 
CAPITOL 62996 (18.98) O+ 

DISTURBED 
REPRISE 49433/WARNER BROS. (18.98) O* 

PAUL SIMON 
WARNER BROS. 49982 (18.98) 

AVANT 
MAGIC JOHNSON /GEFFEN 005875' /INTERSCOPE (13.98) 

MADONNA 
WARNER BROS. 49460' (18.98) 

DEM FRANCHIZE BOYZ 
SO SO DEF 53423'/VIRGIN (18.98) GJ 

BUTCH WALKER MOM LETS -GO. OUT- TOMTES! 

ONE HAVEWEPIC 84124/RED INK (13.98) 

ORIGINAL BROADWAY CAST RECORDING 
RHINO 73271 (18.98) 

6 

15 

1 

2 

9 

51 

3 

7' 

24 

Best Of Chris Isaak 54 

Tough All Over 

Beauty And The Breakdown 

Fireflies 

Yeah! 

The Best Of Poison: 20 Years Of Rock 

Demon Days 

Greatest Hits 

Ten Thousand Fists 

Surprise 14 

Director 

Confessions On A Dance Floor 

On Top Of Our Game 

3 

R &B lgend 
re- enters 

chart with 
54% ircrease 
following 
$6.99 ;ale 
pricing at 

Circuit 7ity. 

Third album 

from tte out - 

spoker singer 
climbs in with 

career -sigh 
week cl 
5,000 3opies, 

her firs visit 

to the hig 

chart. 

Releas- of 

new edtion, 
with remá 
and bonus 
tracks, 
promps No. 

165 re entry 
for Anra 
Nalick. 

The Rise & Pal! Of Butch Walker And The Lets-Go-Out-Tontes! 

Jersey Boys 

JASON ALDEAN 
BROKEN BOW 7657 (12.98) 

DJ KHALED 
TERROR SQUAD 4118 /KOCH (17.98) 

VARIOUS ARTISTS 
RUBRIC 89120 /RAZOR 8 TIE (16.98) 

GUSTER 
REPRISE 49965 /WARNER BROS. (18.98) 

SOUNDTRACK 
FOX 44383/WARNER BROS. (18.98) 

MARIAH CAREY 
ISLAND 005784' /IDJMG (13.98) C+) 

WISIN & YANDEL 
MACHETE 561402 (15.98) -H, 

Succe!sful 
produtrr 
(Bowlieg For 

Soup, avril 
Lavign 3)- 
and foyer 
Marvebus 3 

leader - 
enters with 
third solo set 

(6,000sold). 

Jason Aldean 

Listennn: The Album 

Worship Jamz 2 

Ganging Up On The Sun 

The Devil Wears Prada 

The Emancipation Of Mimi l® 

Pa'l Mundo EI 

ROB ZOMBIE 
GEFFEN 006331 /INTERSCOPE (13.98) 

ALY & AJ 
HOLLYWOOD 162505 (18.98) 

Educated Horses 

Into The Rush 

SoundTack 
from tte hit 

Meryl Steep 
film features 

U2, Madonna, 

many ethers. 

151 

152 

154 

'i 
156 

157 

158 

159 

160 

161 

163 

164 

166 

167 

169 

171 

172 

173 

175 

176 

177 

178 

179 

181 

185 

186 

187 

188 

189 

190 

191 

192 

193 

196 

196 

KID 
198 

99 

5 
Ño W5 ARTIST 

$ IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

159129 ^ HOOBASTANK 
ISLAND 006162 /IDJMG (13.98) 

Title 

Nielsen 

Every Man For HimseP 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

12 

Inhuman Rampage 103 

SMOKEY ROBINSON 
NEW DOOR 006641 /UME (13.98) 

VARIOUS ARTISTS NOW Latino 
THE EMI GROUP/UNIVERSAL/ZOMBA/SONY AN1G NOHTE 72441150NY BMG STRATEGIC MARKETING GROUP (1898) 

Timeless Love 109 

36 

155 

8 

112 
128 124 

152 158 

123 122 

121 145 

153 175 

152 12 

SOUL ASYLUM 
LEGACY 75161 /SONY MUSIC (18.98) 

SOUNDTRACK 
WWE/COLUMBIA 82559/SONY MUSIC (18.98) 

VARIOUS ARTISTS 
WORD- CURB /EMICMG /PROVIDENT- INTEGRITY 10814 /SONY MUSIC (22.98) 

The Silver Lining 

WWE: Wreckless Intent 

WOW Worship (Aqua) 

JAMIE FOXX 
J 71779/RMG (18.98) 

157 159 

122 123 

KIRK FRANKLIN 
FO v0 SODUGOSPO CENTRIC 71019/ZOMBA (18.98) 

KEITH ANDERSON 
ARISTA NASHVILLE 66294 /SBN (16.98) 

NEIL YOUNG 
REPRISE 44335/WARNER BROS. (18.98) 

Unpredictable 1 

Hero 13 

Three Chord Country And American Rock & Roll 71 

Living With War 

PHISH 
JEMP 79535/RHINO (25.98) 

HEATHER HEADLEY 
RCA 64492/RMG (18.98) 

RI-ENTRY 

120 151 

1L4 14 

155 146 

181 194 

137 117 

150 171 

149 142 

197 183 

160 167 

163 155 

154 166 

171 173 

142 136 

192 - 

156 189 

169 - 

173 186 

CAM'RON 
DIPLOMATIC MAN 68589 /ASYLUM (18.98) 

ANNA NALICK 
COLUMBIA 86262 /SONY MUSIC (18.98) 

MICHAEL BOLTON 
PMG 30038 /CONCORD (18.98) 

LIL WAYNE 
CASH MONEY UNIVERSAL MOTOWN 005124/UMRG (13.98) 

PEACHES 
XL 201' /BEGGARS GROUP (15.98) 

MERCYME 
INA /COLUMBIA 80646 /SONY MUSIC (18.98) 

ENYA 
REPRISE 49474 /WARNER BROS. (18.98) 

Live In Brooklyn 

In My Minc 

Killa Season 

Wreck Of The Day 20 

162 

5 

2 

Bolton Swings Sinatra: The Second Time Arounr 

Tha Carter I 

Impeach My Bush 

Coming Up To Breathe 

Amarantine 

BILLY JOEL 
COLUMBIA 85176 /SONY MUSIC (23.98) 

TEENA MARIE 
CASH MONEY CLASSICS /UNIVERSAL MOTOWN 006468 /UMRG (13.98) 

TRENT WILLMON 
COLUMBIA (NASHVILLE) 74938/SBN (12.98) 

CHRIS TOMLIN 
SIXSTEPS 94243 /SPARROW (17.98) 

CARTEL 
THE MILITIA GROUP /EPIC 530501SONY MUSIC (15.98) 

TYE TRIBBETT & G.A. 
COLUMBIA 77526/SONY MUSIC (11.98) 

MIRANDA LAMBERT 
EPIC (NASHVILLE) 92026/S8N (12.98) 

DIAMOND RIO 
ARISTA NASHVILLE 80981/SBN (18.98) 

JEWEL 
ATLANTIC 83799/AG (18.98) 

SHERYL CROW 
A8M 005229 / INTERSCOPE (13.98) O+ 

CELTIC WOMAN 
MANHATTAN 60233 (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89115 (13.98) 

51 

2 

168 

13 

6 

12 Gardens Live 14- 

Sapphire 24i 

A Little More Livir T1 

Arriving 39 

Chrome 148 

Victory Live' 64 

Kerosene 18 

Greatest Hits II 62 

Goodbye Alice In Wonderland 8 

Wildflower I 2 

RE-ENINY 

162 184 

167 164 

136 148 

172 185 

170 156 

174 188 

166 152 

165 193 

178 176 

GREEN DAY 
REPRISE 48777' /WARNER BROS. (18.98) 

RAKIM & KEN -Y 
PINA 270183 /UNIVERSAL LATINO (15.98) 

BILLY CURRINGTON 
MERCURY 003712 /UMGN (13.98) 

Celtic Woman 53 

More Kidz Bop Gold 176 

American Idiot © 1 

101 

Doin' Somethin' Right 11 

Masterpiece: Nuestra Obra Maestra 

MATISYAHU 
OR /EPIC 97695 /SONY MUSIC (18.98) 

JAGGED EDGE 
COLUMBIA 93616 /SONY MUSIC (18.98) 

Youth 4 

Jagged Edge 

COLDPLAY 
CAPITOL 74786 (18.98) 

4 

X&Y © 1 

TEDDY GEIGER 
CRED. COLUMBIA 94984 /SONY MUSIC (15.98) 

Underage Thinking 8 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

Greatest Hits 95 

MARY MARY 
MV BLOCK/COLUMBIA 77733/SONY MUSIC (18.98) 

Mary Mary 8 

KENNY ROGERS 
CAPITOL (NASHVILLE) 40469 /CAPITOL (18.98) 

BARRY MANILOW 
ARISTA 74509/RMG (10.98) 10 

21 Number Ones 24 

The Greatest Songs Of The Fifties 1 

U8 154 

158 174 

CALLE 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

BUBBA SPARXXX 
NEW SOUTH /PURPLE RIBBON 47163'/VIRGIN (18.98) 

Calle 13 C. 194 

The Charm 

II NW 

179 180 

151 107 

VARIOUS ARTISTS 
UNIVERSAUEMI /SONY BMG /ZOMBA 005959/UME (18.98) 

BEN HARPER 
VIRGIN 57446 (18.98) 

9 

NOW #1's 6 

7 

II Divo 4 

I'm Going To Tell You A Secret (Soundtrack) 

The New Black 

Both Sides Of The Gun 

IL DIVO 
SYCO /COLUMBIA 93963/SONY MUSIC (18.98) 10 

MADONNA 
WARNER BROS. 49990 (32.98 CO /OVD: + 

STRAPPING YOUNG LAD 
CENTURY MEDIA 8427 (15.98) 

HLEY LEWIS & 11M MCGRAW 32 

TIE NEWS 134 MERCYME 169 JERSEY BOYS 141 

LILWAYNE 167 MUSE 9 

LIT-LE BG TOWN 65 MININCIII 
LO= TPRCPHETS 98 111111111111=IM BRAD PAISLEY 63 

ANNA SAUCE 165 PANIC! AT THE DISCO ..17 

IIMIIIIIIIZIMIIIIIIIII NE -YO 30 PEACHES 168 

MfONNR 138, 199 NICK LACHEY 59 PEARL JAM 97 

BARRY MANILOW ....193 NICKELBACK 21 PHISH 162 

TUNA MARIE 172 PIMP C 3 

MFRY MARY 191 PINK 102 

MATISYA -I1 186 DON OMAR 57 

POISON 132 
DANIEL POINTER 94 
THE PUSSYCAT DOLLS 13 

THE RACONTEURS 90 
CORINNE BAILEY RAE 20 
RAKIM & ICEN -Y 184 

RASCAL PLAITS 8,60 
RED HOT CHU PEPPERS .18 
RHYMEFEST 61 

RIHANNA 10 

RISE AGAINST 33 SCUL ASYLUM .. ....155 THEDEVILJVEARS INTENT 156 

JUUE ROBERTS 66 BLBBA :SPAR.= ....195 PRADA ...... .. ..146 
SMOKEY ROBINSON 153 BEUCE SPRINGST'5N , .79 THE EAST A.DTIE FURIOUS: 

KENNY ROGERS 192 SLFJAN STEVENS 71 TOKYO DRFT 124 TAKING BACK SUNDAY ...53 
STRAVRNG 10883 HIGH SCHOOL NLSICAL 7 THA DOGG FOUND ....106 

IIIMMENIIIME LAD ... . ... ....200 PIRATES OF THE THREE 6 MAFIA 111 

SEAN PAUL 83 SLGMRLAND ... ....107 CARIBBEAN: CEAD THREE DAYS GRACE ...45 
SEETHER 50 MAN'S CI-EST .. .. 22 T.I. 52 
SHAKIRA 24 TYLER PER1Y5 MACEAS CHRIS TOMLIN 174 

SHAWNNA 69 AMEFICAN ICOL EA50N FAMILY RFUNI )14 . ..126 TOOL 42 

PAUL SIMON 136 5: ENCORES ... .....82 WALK THE LINE .119 TYE TRIBBETT & G.A...176 
SNOW PATROL 88 CARS .. .. ... .....16 NAVE: WRECKLESS KT TUNSTALL 39 

JOSH TURNER 41 

UNOEROAÖ 
CARRIE UNDERWOOD 27 

KEITH URBAN 56 

PHIL VASSAR 

COLLAR COMEDY 

TOUR: ONE FOR THE 

ROAD 108 

DISNEYMANIA 4: MUSIC 

STARS SING DISNEY 

.THEIR WAYI 89 
HECTOR BAMBINO' EL 

FATHER" PRESENT: LOS 

ROMPE DISCOTEKAS 64 
NOW #1'S 196 
NOW 21 29 
NOW 22 1 

NOW LATINO 154 

VANS WARPED TOUR 2006 
COMPILATION 76 

WORSHIP JAMZ 2 144 

WOW WORSHIP 
(AQUA) 157 

BUTCH WALKER 

140 
HANK WILLIAMS JR 49 

TRENT WILLMON 173 

WISIN & YANDEL .... 148 
WOLFMOTHER . .... .68 
THE WRECKERS .... .40 

THOM YORKÖ 
NEIL YOUNG .. ... . 161 

YUNG JOC 12 

MEIONEMI 
ROB ZOMBIE 149 
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rä 

o 
3 
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o 
7 

á3 3ó 

2 20 

3 49 

5 56 

4 40 

7 17 

6 31 

8 27 

TITLE 
ARTIST OMOTION LABEL) 

#1 
ITWNS 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

UNWRITTEN 
NATASHA BEDINGFIELO (EPIC) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

BECAUSE OF YOU 
KELLY CLARKSON IRCA/AMC) 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE / ZOMBA) 

EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

8 SAVE THE LAST DANCE FOR ME 
MICHAEL BUBLE (143 /REPRISE) 

o 12 23 
BON JOIN (ISLAND/TONG) 

SAYS YOU CAN'T GO HOME itt G) 

10 23 WHEN DID YOU FALL (IN LOVE WITH ME) 
1tf CHRIS RICE (INO /COLUMBIA) 

LIKE WE NEVER LOVED AT ALL 
FAITH HILL )WAR'JEF -C RP 1'.AP',/V, 

11 

12 

1 

! 

1£ 

9 42 

11 29 

13 9 

15 11 

16 12 

14 8 

18 13 

19 15 

17 14 

20 17 

21 12 

22 5 

24 5 

23 10 

26 13 

MAKING MEMORIES OF US 
KEITH URBAN I L: 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBI;, 

BLACK HORSE & THE CHERRY TREE 
KT TONSTALL (RELENTLESS/VIRGINI 

WHAT HURTS THE MOST 
RASCAL PLATT'S (LYRIC STREET /HOLM, 

DO I MAKE YOU PROUD 
TAYLOR HICKS )ARISTA/RMG) 

SO LONG SELF 
MERCYME ONO/COLUMBIA) 

CRAZY IN LOVE 
NICOL SPONBERG (CURB( 

THE REAL THING 
BO BICE (RCA HMG' 

WALK AWAY 
KELLY CLARKSON (RCA! RMG) 

LOVE WILL COME BACK 
CHICAGO (RHINO) 

FREE 
JON SECADA (BIG3) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND IDJMG 

UPSIDE DOWN 
JACK JOHNSON( BRUS -.I 

OVER MY HEAD (CABLE CAR) 
THE FRAY 

itr 

1? 

Ct 

l*J 

ABPBAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 
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29 
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HOl' 100 AIRPLAY,. 

a 
o 3 10 

3 1 17 

4 4 18 

5 5 16 

6 11 

O 7 5 

o 10 11 

TITLE 3 3ó ARTIST (IMPRINT/ PROMOTION LABEL) 

o 
12 

8 19 

11 7 

ME & U 
LASSIE (NEXT SELECTION /BAD ROY /ATLANTIC 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN, 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

SNAP YO FINGERS 
LIL JON (BME /TVT) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN AV 

13 8 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE , 

RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

9 20 

24 5 
SEXY LOVE 
NE.Y01 DEF JAMADJMG) f 14 9 BOSSY 1 KELIS FEAT. TOO SHORT (JIVE ZOMBA 

14 12 14 

o 15 14 

21 9 

o 18 7 

o 20 8 

19 13 

21 16 15 

o 25 16 

C) 28 7 

24 23 13 

25 22 30 

TORN 
LETOYA 

Í CAPITOL) 

WHY YOU WANNA 
T.I. (GRAND HUSTLE /ATLANTIC) 

U AND DAT 
E -40 FEAT. T -PAIN 8 KANDI GIRL (SICK WID' IT /BME/REPRISE) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN /LAVA 

SHOULDER LEAN 
YOUNG ORO FEAT T.I. (GRAND HUSTLE /ATLANTIC) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

GIMME THAT 
CHRIS BROWN FEAT. LIL WAYNE (JIVE /ZOMBA) 

ENOUGH CRYIN 
MARY J. ALICE FEAT BROOK -LYN (MATRIARCH /GEFFEN) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA /RMG) 

WHAT'S LEFT OF ME 
NICK LACHEY JIVE ZOMBA) 

UNWRITTEN 
NATASHA BEDINGFIELD 

27 

29 

INK' 

'ANr 43 6 

34 31 19 

35 27 27 

35 12 

37 34 14 

36 10 

29 5 

17 14 

38 5 

26 21 

30 12 

32 13 

33 15 

40 

39 9 

37 12 

46 9 

42 42 8 

O 54 2 

44 47 27 

o 51 9 

C' 49 9 

47 45 24 

48 44 22 

49 40 13 

56 5 

TITLE 
ARTIST .IMPRINT / PROMOTION LABEL) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

WHERE'D YOU GO 
FORT MINOR FEAT. HOLLY BROOK (MACHINE SHOP /WARNER BROS 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A- LOT /CAPITOL( 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

DOING TOO MUCH 
PAULA DEANDA FEAT. BABY BASH (ARISTARM 

THE WORLD 
BRAD PAISLEY I ARISTA NASHVILLE) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER OROS 

BUTTONS 
THE PUSSYCAT DOLLS (ABM / INTERSCOPE) 

SAVIN' ME 
NICKELBACK )ROADRUNNER/IDJMG) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

DON'T FORGET TO REMEMBER ME 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVIL(:: 

SUMMERTIME 
KENNY CHESNEY(BAIA) 

A LITTLE TOO LATE 
TOBY KEITH (SHOW DOG NASHVILLE) 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) 

RODNEY ATKINS 'CURB) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS )DOGHOUSE /INTERSCOPE) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

I LOVE MY B * * ** 
BUSTA RHYMES FEAT. KEW 8 WILLIAM (AFTERMATH /INTERSCDPE 

SEXYBACK 
JUSTIN TIMBERLAKE )J)VE /ZOMBA) 

WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

ME AND MY GANG 
RASCAL FLATTE (LYRIC STREET) 

LIFE AIN'T ALWAYS BEAUTIFUL 
GARY ALLAN (MCA NASHVILLE) 

SOS 
RIHANNA (SRP/DEF JAM /IDJMG) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE /ATLANTIC: 

DJ PLAY A LOVE SONG 
JAMIE FOXX FEAT. TWISTA 

LEAVE THE PIECES 
THE WRECKERS 

1,023 stations, comprised of top 40, adult contemporary, R &B/hip -hop, courory, rock, gospel. Latin. and Christian formats, 
are electronically monitored 24 hours a day, 7 days a week. This data is used To compile The Billboard Hot 100. 

ADULT TOP 40.. 

W TITLE 
t3 á? 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

KMBLACK HORSE & THE CHERRY TREE 
KT TUIISTALL,RELENTLESS /VIRGIN) 

2 23 
SAVIN ME 
NICKELBACK RUADRUNNER /IDJMG) 

3 3 32 
UNWRITTEN 
NATASHA BEOINGFIELD (EPIC( 

8 13 

4 43 

7 6 28 

8 7 15 

5 37 

o 9 9 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

STAY WITH YOU 
GOO G00 DOLLS (WARNER BROS .I 

CRAZY 
GNARLS BARKLEY (DOWNTOWN: LAVA. 

10 25 
UPSIDE DOWN 
JACK JOHNSON (BRUSHFIREUNIVERSAL REPUBLIC, 

11 11 36 
EVER THE SAME 
ROB THOMAS (MELISMA /ATLANTIC) 

12 13 14 

13 12 17 

o 10 1 

o 
o 16 

15 

ta 18 

20 

20 19 17 

o 21 7 

23 7 

e 25 9 

22 12 

C 

HIGH 
JAMES BLUNT (CUSTARD /ATLANTIC) 

THE REAL THING 
BO BICE (RCA /RMG) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE'COLUMBIA) 

T1 

1v 4 WAITING ON THE WORLD TO CHANGE 
UI JOHN MAYER (AWARE 'COLUMBIA) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE, INTERSCOPI 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE,ZOMBA) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

11 

14 

12 

12 

26 6 

SOS 
RIHANNA (SRP,'DEF JAM /IDJMG) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD 

IS IT ANY WONDER? 
KEANE )/ NTERSCOPE) 

WHERE'D YOU GO 
FORT MINOR FEAT HOLLY BROOK (MACHINE SHUP,WARNER BRC 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

CHASING CARS 
SNOW PATROL (POLYDCR - .CI INTERSC)) 

IJ 

®HOT DIGITAL SONGS,. 

TITLE á 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

PROMISCUOUS 
NELLY FURTADO FEAT TIMBALAND (MOSLEY!GEFFENI 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

2 1 11 

3 3 8 

o 6 10 

5 4 6 

5 7 

7 7 20 

8 12 

9 9 9 

10 12 7 

6 

8 

rL' - 1 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOW (ABM /INTERSCOI" 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA I011A R(AG) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

ME & U 
CASSIE (NEXT SELECTION /BAD BOY /ATLANTIC) 

IT'S GOIN' DOWN 
YUNGJOC (BLOCKBAD BOY SOUTHATLANTIC) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

RIDIN' 12 10 20 
CHAMILUONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOW':'I 

13 11 15 

14 20 

15 13 12 

15 15 23 

17 16 11 

18 17 3 

19 19 25 

20 18 4 

C) 22 9 

'AL' 24 11 

23 23 18 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELE /) -. 
SOS 
RIHANNA 

( SRP: DEE JAM,'IDJMG) 

BAD DAY 
DANIEL POWTER (WARNER BROS-) 

SNAP YO FINGERS 
LIL JON (BME/TVT) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. ¡GRAND HUSTLE /ATLANTIC) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE 

STARS ARE BLIND 
PARIS HILTON (WARNER BROS.) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE ZOMBA) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS VIRGIN) 

SAVIN' ME 
NICKELBACK (ROADRUNNER IDJMG) 

28 2 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

25 20 8 
SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN) 

TITLE 
F. f,3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

31 6 
DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

WHERE'D YOU GO 
FORT MINOR FEAT HOLLY BROOK (MACHINE S/I 

27 21 14 

28 25 3 

C 
30 27 9 

33 4 

31 26 34 

32 29 27 

33 30 21 

39 4 U AND DAT 
ril#T EdO FEATT -PHIN B KANDI GIRL (SICK WID ILBME: REZRIAI 

A PUBLIC AFFAIR 
JESSICA SIMPSON (EPIC) 

HANGING ON 
CHEYENNE KIMBALL (DAYLIGHT /EPIC) 

MISS MURDER 
AFI (TINY EVIL'INTERSCOPE) 

UNWRITTEN 
NATASHA GEGINGFIELG (EPIC) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE / ZOMBA) 

Cit 36 13 
MAKEDAMNSURE 
TOEING BACK SUNDAY (WARNER BROS.) 

3'5 34 15 

o 
43 5 

41 14 

1 

57 2 

41 38 24 

42 42 11 

43 35 13 

Ci 51 9 

45 40 38 

46 44 12 

47 48 8 

48 47 8 

58 8 

50 50 62 

WHAT HURTS THE MOST 
RASCAL FLATTE (I YRIC STREET) 

CRAZY BITCH 
BUCKCHERRY(ELEVEN SEVEN. LAVA) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

SCOTTY DOESN'T KNOW 
LUSTRA (XOFF) 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN. 

GIMME THAT 
CHRIS BROWN FEAT. LIC WAYNE (JIVE /ZOMBA) 

CHASING CARS 
SNOW PATROL IPOLYDOR /ABM / INTERSCOPE) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

SUMMERTIME 
KENNY CHESNEY (BHA' 

WHY YOU WANNA 
T.1. (GRAND HUSTLE /ATLANTIC) 

LEAVE THE PIECES 
THE WRECKERS )MAVERICWARNER BRAS. (NASHVILLE): WAN 

DON'T CHA 
THE PUSSYCAT DOLLS (ABM / INTERSCOPE) 

o 
© 

51 45 22 

52 49 16 

56 9 

54 53 7 

55 52 32 

37 6 

66 2 

_ 1 

55 5 

1 

71 2 

54 43 

65 5 

1 

70 21 

1 

60 48 

38 62 53 

74 2 

70 61 4 

11 67 21 

13 

73 (ì8 27 

74 73 12 

75 69 44 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MS. NEW BOOTY 
BUBBA SPARXXX(NEW SOU( H.PURPLE RIBBON /VIRGIN 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB) 

STAY WITH YOU 
SSO G00 DOLLS (WARNER BROS.) 

I LOVE MY B * * ** 
BUSTA RHYMES FEAT. WILLIAMS KRIS IAFTERMATH/INTEASCOM 

EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

SINGLE 
NATASHA BEDINGFIELS (EPIC) 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) 

RODNEY ATKINS (CURB) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS) 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE /ZOMI 

SOMEWHERE OVER THE RAINBOW 
ISRAEL KAMAKAWIWO'OL E 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAP( IU.. 

PUMP IT 
THE BLACK EYED PEAS (A &M /INTERSCOPL 

ME AND MY GANG 
RASCAL FLATTS (LYRIC STREET) 

BRAND NEW GIRLFRIEND 
STEVE HOLY (CURB) 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE /UNIVERSAL REPUBLIC 

HUSTLIN' (REMIX) 
RICK ROSS FEAT. BUSTA RHYMES (DESERT STORM) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE 'INTERSCOPE 

SWING 
TRACE ADKINS (CAPITOL (NASH... 

IS IT ANY WONDER? 
KEANE INTERSCOPE) 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI (ISLAND /IDJMG) 

LET U GO 
ASHLEY PARKER ANGEL (BLACKGROUNONNNERSAL MOTOWN 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC) 

THE ADVENTURE 
ANGELS ANO AIRWAVES (SURETONE /GEFFEN) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER:' IDJMG) 

Q 

o 

Data for week of JULY 29, 2006 I For chart reprints call 646.654.4633 

MODERN RC)CIC,. 

a 
o 
a 

5 

o 
7 

8 

9 

1C 

11 

`3 3c 

1 15 

3 13 

4 15 

5 13 

11 22 

6 17 

7 12 

8 25 

9 16 

10 8 

12 17 

13 14 

14 6 

17 9 

1 

15 19 

TITLE 
ARTIST IMPRINT' PROMOTION LABEL) 

.STEADY AS SHE GOES 
THE RACONTEURS 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BI-WS I 

MISS MURDER 
AFI (TINY EVIL'INTERSCOPEI 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE 

VICARIOUS 
TOOL (IL DL 1' 5(,:. 110NAL/VOLCANO / ZOMBA, 

THE KILL (BURY ME) 
30 SECONDS TO MARS IMMORTALJVIRGIN) 

THE ADVENTURE 
ANGELS AND AIRWAVES (SURETONE /GEFFEN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN'LAVA) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

MAKEDAMNSURE 
TAKING BACK SUNDAY (WARNER BROS 

LIFE WASTED 
PEARL JAM (J RMG) 

WOMAN 
WOLFMOTHER (MODULAR, INTERSCOPI 

CRAZY BITCH 
BUCKCHERRY ¡ELEVEN SEVEN /LAVA 

THE DIARY OF JANE 
BREAKING BENJAMIN IHOUVWOTIDI 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAY(( (, 

ORIGINAL FIRE 
AUDIOSLAVE )INTERSCOPE/EPIC I 

COMING UNDONE 
KORN (VIRGIN) 

U7 

IJ 

L7 

16 9 ROOFTOPS (A LIBERATION BROADCAST) et 
LOSTPROPHETS (COLUMBIA) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER/TONG) 

18 6 

19 5 
KNIGHTS OF CYDONIA 
MUSE (TASTE MEDIA /WARNER BROS I 

20 8 
DON'T WAIT 
DASHBOARD CONFESSIONAL (VAGRANT / INTERSCOPE. Itr 
IS IT ANY WONDER? 
KEANE ( INTERSCOPE) 

26 5 

21 14 

24 6 

HANDS OPEN 
SNOW PATROL IPOLYDOR /ABM /INTERS 

READY TO FALL 
RISE AGAINST (GEFFEN, 11 

23 12 
THESE THINGS 
SHE WANTS REVENGE ¡PERFECT RIED '!n'A'LESS,GEFFENI F`+ 

Go to www.billbca-d.biz for complete chart data 59 

www.americanradiohistory.com
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SEE .BELOW FOR COMPLETE LEGEND INFORMATION. 

29 2 3 
CM 

TITLE W 

3 c ARTIST (IMPRINT PROMOTION LABEL) 

1 1 12 
PROMISCUOUS 
WELLY RKRAD FEAt TNNALAND (MOSLEY/GEfFEN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

ME & U 
CASSIE (NEXT SELECTION /BAD BOY /ATLANTIC) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &M /INTERSCOPE) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

RIDIN' 
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWNI 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP /WARNER BROS.) 

MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

ITS GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

WHAT'S LEFT OF ME 
NICK LACHET (JIVE /ZOMBA) 

STARS ARE BLIND 
PARIS HILTON (WARNER BROS.) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY /LYRIC STREET) 

BAD DAY 
DANIEL POWER (WARNER BROS.) 

SNAP YO FINGERS 
UL JON FEAT. E-40 8 SEAN PAUL OF THE YOUNGBLOOOZ (BMF/NT) 

2411 
DO IT TO IT 
CHEMSII FEAT SEAN PAIL OF TIE NLNANBIDODZ (SFiOMEF/CAPTTOL) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

10 24 

8 24 

10 7 21 

11 11411 

12 12 

IND 14P11 

14 13 25 

15 17,. 
16 16 6 

20 21 

18 416 

25 

20 15 
21 1911i 

22 

31 31 

32 30 15 

o 
35 3 

47 2 

35 29 5 

36 36 5 

37 37 16 

41 6 

39 24 3 

42 5 

41 39 12 

42 38 23 

43 40 39 

43 14 

53 4: 

46 44 13 

47 46 15 

e 48 13 

52 9 

51 6 

A PUBLIC AFFAIR 
JESSICA SIMPSON (EPIC) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESSNIRGIN) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

DOING TOO MUCH 
PAULA DEANOA FEAT. BABY BASH (ARISTA/RMG) 

GIMME THAT 
CHRIS BROWN FEAT. LIL' WAYNE (JIVE /ZOMBA) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

DO I MAKE YOU PROUD 
TAYLOR HICKS (ARISTA/RMG) 

DEJA VU 
BEYONCE FEAT. JAY -2 (COLUMBIA) 

LET U GO 
ASHLEY PARKER ANGEL (BLACKGROUND/UNNERSAL MOTOWN) 

U AND DAT 
E-40 FEAT. T-PAIN 8 KANDI GIRL (SICK ND' IT/BME/REPRISE) 

SOMEWHERE OVER THE RAINBOW 
KATHARINE MCPHEE (RCA/RMG) 

HANGING ON 
CHEYENNE KIMBALL (DAYLIGHT /EPIC) 

MISS MURDER 
An (TINY EVIL/INTERSCOPE) 

MS. NEW BOOTY 
BURSA SPAR/OM (NEW SOUTH /PURPLE RIBBONNIRGIN) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

SEXY LOVE 
NE -YO (DEE JAM /IDJMG) 

CROWDED 
JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

MAKEDAMNSURE 
TAKING BACK SUNDAY (WARNER BROS.) 

CHASING CARS 
SNOW PATROL (POLYDOR/A &M /INTERSCOPE) 

GALLERY 
MARIO VAZOUEZ ARISTA/RMG 

II3 3c 
ill50 17 

54 14 

89 2 

54 49 12 

55 55 9 

56 

60 

61 

62 

71 

92 

45 

62 

60 

65 

59 

58 

61 

16 

14 

16 

8 

to 

TITLE 
ARTIST . - . 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA) 

SCOTTY DOESN'T KNOW 
LUSTRA OFF) 

NOT READY TO MAKE NICE 
DIXIE CHICKS (COLUMBIA) 

WHY YOU WANNA 
T.I. (GRAND HUSTLE /ATLANTIC) 

SINGLE 
NATASHA BEDINGFIELD (EPIC) 

STAY WITH YOU 
GOO GOO DOLLS (WARNER BROS.) 

SUMMERTIME 
KENNY CHESNEY (BRA) 

LEAVE THE PIECES 
THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN) 

I LOVE MY B * * ** 
BUSTA RHYMES FEAT. WSLIAM 8 KELIS (AWTERMATHANIERSCOPE) 

WHO SAYS YOU CANT GO HOME 
BON JOVI (ISLAND /IDJMG) 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB) 

LONDON BRIDGE 
FERGIE (A8M/INTERSCOPE) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE /ATLANTIC) 

-F YDIIRE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) 

RODNEY ATKINS (CURB) 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE /ZOMBA) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS /VIRGIN /EMI) 

3" FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

63 2E 
FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CRED. /COLUMBIA) 

75 3 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

1 HUSTLIN' 
RICK ROSS (SLIP -N- SLIDE /DEf JAM /IDJMG) 

8 
ME AND MY GANG 
RASCAL FLATTS (LYRIC STREET) 

2 
BRAND NEW GIRLFRIEND 
STEVE HOLY (CURB) 

68 5 
IS IT ANY WONDER? 
KEANE ( INTERSCOPE) 

77 4 
SWING 
TRACE ADKINS (CAPITOL (NASHVILLE)) ILLE)) 

76 72 27 
UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC) 

77 74 15 GETTIN' SOME 
SHAWNNA (DTP /DEE JAM /IDJMG) 

78 

79 

88 

W 

70 4 

76 14 

78 3 

87 3 

81 6 

79 9 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

THE ADVENTURE 
ANGELS AND AIRWAVES (SURETONE /GEFFEN) 

THAT GIRL 
FRANKIE J FEAT. MANNIE FRESH 8 CHAMILLIONAIRE (COLUMBIA 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

THE WORLD 
BRAD PAISLEY (ARISTA NASHVILLE) 

I DARE YOU 
SHINEDOWN (ATLANTIC) 

88 7 
BEST OF BOTH WORLDS 
HANNAH MONTANA (WALT DISNEY) 

66 27 
LEAN WIT IT, ROCK WIT IT 
DEM FRANCHISE BOYS (SO SO DEFNIRGIN) 

84 3 WHO KNEW 
PINK (LAFACE/ZOMBA) 

83 4 COMING UNDONE 
KORN (VIRGIN) 

91 30 
EVER THE SAME 

ROB THOMAS (MELISMNATLANTIC) 

99 
2 LIPS OF AN ANGEL 

HINDER (UNIVERSAL REPUBLIC) 

91 67 

100 Jà 

1 WHO SAID 
HANNAH MONTANA (WALT DISNEY) 

5 
DON'T WAIT 
DASHBOARD CONFESSIONAL (VAGRANT /INTERSCOPE) 

2 THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAWIRGIN) 

95 11 

1 

95 86 5 

96 85 2 

- 1 

80 2 

99 93 8 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MANN2) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

REAL GONE 
SHERYL CROW (WALT DISNEY) 

SAVING GRACE 
TOM PETTY (AMERICAN/WARNER BROS.) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

BOJANGLES 
PITBULL (DIAZ BROTHERS/TVT) 

ONE 
MARY J. ELIGE AND U2 (MATRIARCH /GEFFEN) 

100 96 
KICK PUSH 
LUPE FIASCO 1ST 8 15TH /ATLANTIC 

POP 130: The :op Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
Eroadcast )ate Systems, and sales compiled by Nielsen SoundScar. See Chart Legend for rules and explanations. ® 2006, VNU 
Eusiiess tredia, Inc. and Nielsen SoundScan, Inc. All rights reservec. POP 100 AI LAY: Legend located below chart. SINGLES 
SALES: Tl-s data is used to compile both the Billboard Hot 100 and Pop 100. Sae 

Thart Legend for rules and explanations. © 2006, 
VNU óisiness Media, Inc. All rights reserved. HITPREDICTOR: See =hart Legend for rules and explanations. © 2006, Promosquad 
aid HlPre4ictcr are trademarks of Think Fast LLC. 

60 I Go :o www.billboard.biz for complete chart data 

AIRPLAY MONITORED BY SALES DATA .OMPILETI BY 

Nielsen 
Eroadcast Data 
Systems 

Nielsen 
SoundScar 

íz-3 
W W TITLE 

s3 3c ARTIST (IMPRINT l PROMOTION LABEL) 

2 2 14 

7 1C 

6 15 

5 5 22 

4 15 

8 17 

9 7 

3 1E 

12 6 

11 9 

12 10 22 

13 1E 

30 2 

15 14 5 

16 17 11 

17 15 2E 

18 16 *W . 
19 19 2f 

21 8 

18 25 

25 fi 

20 

22 

6 

3E 

el PROMISCUOUS 
ALLY FURTADD FEAT nOBALAND DADS EY/C$T5B 

UNFAITHFUL 
RIHANNA (SAP /DEF JAM /IDJMG) of 
I WRITE SINS NOT TRAGEDIES 

PANIC) AT THE DISCO (DECAYDANCEflJELED RY RAAEWLAVA( 1111 

ME & U 
CASSIE (NEST SELECTION /BAD BOY /ATLANTIC) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

BUTTONS 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

WHAT'S LEFT OF ME 
NICK LACHET (JIVE /ZOMBA) 

MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOUSEJNTERSCOPE) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

DEJA VU 
BEYONCE FEATURING JAY -Z (COLUMBIA) 

DOING TOO MUCH 
PAULA DEANDA FEAT. BABY BASH (ARISTA/HMG) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

(WHEN YOU GONNA) GNE R UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

STARS ARE BLIND 
PARIS HILTON (WARNER BROS.) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

A PUBLIC AFFAIR 
JFSSIDA SIMPSON IFPIr.I 

119 rainstean top 40 stations are electronically monito,,. -.I 
7 da-n a wee). This data is used to compile the Pop 100 

N 
Y TITLE 

29 7 

27 26 

Alt, 27 

24 

-I 32 

17 

20 

ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIS) 

LET U GO 
ASHLEY PARKER AMS (&Aq(GROU A INVERSAL 

BAD DAY 
DANIEL FOWTER (WARNER BROS.) 

12 
GIMME THAT 
CHRIS BROWN FEAT. LIL' WAYNE (JIVE / ZOMBA I 8 
SNAP YO FINGERS 
LIL JON ,BME/TVT) 

31 13 
CROWDED 

III JEANNIE ORTEGA FEAT. PAPOOSE (HOLLYWOOD) 

1 LONDON BRIDGE 
111 FERGIE (A &M /INTERSCOPE) 

8 BLACK HORSE 8 THE CHERRY TREE Il TUNSTALL (RELENTLESSNIRGIN) 

- 0 36 

10 34 5 
L 

MARGAIO 

LERY 
VAZDUEZ (ARISTA/RMG) 

i:3E 33 9 BREATHE (2 AM) 
ANNA NAAICK (COLUMBIA) 

41 
BOSSY 
KELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

39 4 
THAT GIRL 
RWBEJFE/a MME FRESH 8 CIMAIJJIKMLE (OLLF.IBN) 

40 3 
U AND DAT 
E-40 FEAT T-PAIN 5 KANSI GIRL (SICK DAD R/BME, EPRISE) 

37 20 
MS. NEW BOOTY 
BUBBA SPAR (NEW SOUTH/PURPLE RIBBOVIRGIN) 111 

41 4 
DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) I 
FAR AWAY . 
NICKELBACK (ROADRUNNER /IDJMG) 

42 3 
HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

ill 
44 3 

I DARE YOU I SHINEDOWN (ATLANTIC) 

SEXY LOVE - 
NE -YO (DEE JAM /IDJMG) 

WHAT YOU KNOW 
111 T.I. (GRAND HUSTLE /ATLANTIC) 

48 16 EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

45 12 WHO SAYS YOU CANT GO HOME* 
BON JOV (ISLAND /IDJMG) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MCTOWN) 

THE REAL THING 
BO BICE ;RCA/RMG) 

1244 38 

37 

3E 

35 

35 1 

1 

46 2 

MILF 43 12 

45 1 

2 2 

3 1/' 

8 9 

6 2 

1 

7 7 15 

azt. 5 3 

13 5 

10 9 7 

11 10 1- 

12 11 9 

13 14 3 

14 16 2 

15 12 19 

22 3 

30 3 

18 18 4 

24 9 

I 23 2. 

17 3 

19 4 

29 15 

21 2 

22 

24 

39 2 

TITLE 
Alil IST (IMPRINT ' PROMOTION LABEL) 

®D0I MAKE YW9109 WJPRIDTEESTREET 
TAYLOR HICKSARISTNRMG) 

SOMEWHERE OVER THE RAMBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

ME & U 
CASSIE (NEXT SELECTION /BAD BOY /ATLANTIC) 

BUTTONS 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

KOOL AID 
LIL' BASS FEATURING JT MONEY (PIPELINE) 

DOROTHY AT FORTY 
CURSIVE (SADDLE CREEK) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING/INTERSCOPE) 

SHOULDER LEAN 
YOUNG NO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

WORLD WIDE (V.I.P.) 
SAINE JONES (VIRANT) 

GET TOGETHER 
MADONNA (WARNER BROS.) 

ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

GOOD VIBRATIONS 
THE BEACH BOYS (CAPITOL) 

WANNA BE HAPPY 
ADRIENNE FEAT. R. LUNA (GLOBAL VILLAGE) 

SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

OH 
KAYO FEAT. ALEXANDRIA HEARD (MALOUF) 

GET EM, GOT EM 
WILLIE JOE (WATABOY) 

NUMBER ONE 
PHARRELL FEAT. KANYE WEST (STAR TRAK/INTERSCOPE) 

PROMISCUOUS 
WELLY FURTADD FEAT. TIMBALAND (MOSLEY /GEFFEN 

HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

THE YOUNGEST WAS THE MOST LOVED 
MORRISSEY (ATTACK/SANCTUARY) 

SYMPHONY OF BROTHERHOOD 
MIRI BEN -AM (MIRIMODE PRODUCTIONS /STREET PRIDE) 

STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE (METROPOLIS) 

SORRY 
MADONNA (WARNER BROS) 

BING BING BAM BAM 
2 GURA (OKTOPUS) 

1-1 ITP R I;- DI cTp R 
OATH FROVIOEO KY 

'Cm nart tegef d for rules and explanations. Yellow indicates rec:nth 
tested !di 3, indicates New Release. 

ASTST/T'ale' BELAScore) 

P')p 100 AIRPLAY 

(]fart Rank 

Ain't No Other Man RMG (76.3) 8 

What Hurts The Most HOLLYWOOD .83.7) - 
Who K few ZOMBA (70.3) 

Thse Walls COLUMBIA (68.3) 

A)YLT TOP 40 

Stay With You WARNER BROS. (73.4) 8 

W TOLng On The World o Change COLUMBIA (67.7) 15 

What Hurts The Most HOLLYWOOD (`5.1) 21 

A)ULT CCNTEMPORARY 

Who Says You Can't Go Home IDJMG (752) 9 

Waea Did You Fall In LOVe With Me COLUMBIA (75.2) 10 

The Riddle COLUMBIA (65.3) '3 
Blacl Horse & The Cherry Tree VIRGIN 75.7) 14 

What Hurts The Most HOLLYWOOD (09.6) 15 

So Long Sell COLUMBIA (69.5) '7 

IVIO3ERN ROCK 

l )Jrte Sins fist Trageties FUELED BY RUMEN (58.2) 

Criginal Fire EPIC (70.6) 

altops COLUMBIA (55.5) 

eedy To Fall GEFFEN (58.7) 

Ted )LAINER BIOS. (69.0) 

Inside Of You IDJMG (58.0) 

Land Of Contusion REPRISE (66.2) 

The Pet zone (72.0) 

I Nil Follow *au In The Dark ATLANTIC (65.5) 

Lips 01 An Angel UNIVERSAL REPUBLIC (61.0) 

Invincible COLUMBIA (63.1) 

Ftily Alive RMG (62.8) 

Or H For Me NOW GEFFEN (73.8) 

Teen Don't Fett COMBA 160.8) 

Graduation Day REPRISE (678) 
Chasing Cars INTERSCOPE (69.2 -) 

'5 
'6 

'8 
24 

26 

2B 

34 

36 

38 

Data for week of AI `" 29, 2006 CHARTS LEGEND on Page 7C 
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SALES JATA COMPUD BY 

hie sen 
scu.dScan 

4111;13/1-11P-HOP ALBUMS,. 
ARTIST 
IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE) 

IMP C 
000 WHEEURAP -A -LOT 4 LIFE 68634 /ASYLUM (18.98) 

Title 

Pimpalation 1 

gTHE DIPLOMATS PRESENTS JR WRITER 
DIPLOMATIC MAN 5839 /KOCH (17.98)_ 

History In The Making 2 

_ 

- 

YUNG JOC Ci ty New Joc 
BLOCK/BAD BOY SOUTH 83937`/AG 18.98 

INDIA.ARIE Testimony: Vol. 1, Life & Relationshi 
.98 

p -- 
BUSTA RHYMES 
AFTERMATH 0067481/INTERSCOPE 13.98 

The Big Bang ' 
6 W GNARLS BARKLEY St. Elsewhere ;...,.. 4 

DOWNTOWN 70003' /ATLANTIC 13.98 -..: --a 

Q RIHANNA A Girl Like Me 
SRP /DEF JAM 006165' /IDJMG 13.98 

2D NE -YO In My Own Words 11 
DEF JAM 0049341/IDJMG 13.98 

ICE CUBE Laugh Now, Cry Later 
LENCH MOB 65939 1198 

10 NEN RHYMEFEST Blue Collar 0 
ALLIDO /J 70371/RMG 11.98 

3 SHAWNNA Block Music 
DTP /DEF JAM 0069091/IDJMG 13.98 

3 
DONELL JONES Journey Of A Gemini 
LAFACE 52138/ZOMBA 18.98 

3 FIELD MOB Light Poles And Pine Trees 
DTP /GEFFEN 006790' / INTERSCOPE 13.98 

-17 T.I. 
GRAND HUSTLE/ATLANTIC 83800' /AG 18.98 O 

King 

>n 

76 Z7 

.1 

1 t 

THE ISLEY BROTHERS FEATURING RONALD ISLEY Baby Makin' Music 
DEF SOUL CLASSICS /DEF JAM 004812' /IDJMG 13.98 

SOUNDTRACK Tyler Perry's Madea's Family Reunion 4 
UNIVERSAL MOTOWN 006212 /UMRG 13.98 

MARY J. BLIGE The Breakthrough © 1 

MATRIARCH /GEFFEN 0057221/INTERSCOPE 13.98/8.98 

RAY 
COLUMBIA 92685 /SONY MUSIC 11.98 

Cash On Delivery 8 

_ 
20 1 t0 

CHAMILLIONAIRE The Sound Of Revenge 
UNIVERSAL MOTOWN 005423' /UMRG 13.98 

TEENA MARIE Sapphire 16 
CASH MONEY CLASSICS /UNIVERSAL MOTOWN 006468 /UMRG 13.98 

22 

3 

t 

. 

tß 

THA DOGG POUND Cali Iz Active l DOGGYSTYLE 5919 /KOCH 17.98 

ECK 
WI D' IT /BME 49963 /WARNER BROS. 18.98 

My Ghetto Report Card 

23 :,3 CHRIS BROWN Chris Brown:, '1 
JIVE 82876/ZOMBA 18.98 ® .- _ 

24 

MAGIC 

26 

I 

t2 

4 

KEYSHIA COLE The Way It Is 2 
A &M 003554 / INTERSCOPE 13.98 

AVANT Director 
JOHNSON /GEFFEN 005875' / INTERSCOPE 13.98 5m. 

HEATHER HEADLEY In My Mind 
RCA 64492/RMG 18.98 

i DJ KHALED Listennn: The Album 
TERROR SOUAD 4118 /KOCH 17.98 

58 52 3 
PACE 
SETTER 

SMOKEY ROBINSON 
NEW DOOR 006641 /UME (13.98 

Timeless Love 18 

TO" 
CAM'RON 
DIPLOMATIC MAN 68589/ASYLUM (18181 

Killa Season 

4.2 

- 

SEAN PAUL 
VP /ATLANTIC 837881/AG (18.98) 

D -BLOCK 
0 -BLOCK 5885 /KOCH (15.98 CD /DVD) O+ 

The Trinity 

D- Block: The CD /DVD Mixtape II 31 NEW 

----- 
- i 
'2 THREE 6 MAFIA 

HYPNOTIZE MINDS /COLUMBIA 84400 /SONY MUSIC 18.98 
Most Known Unknown II 

1 
JAMIE FOXX 
J 717791/RMG 18.98 

Unpredictable 111 

__ 

35 
_ 

aye 

33 

36 

37 

40 !i 
. 

" 
`- 

.0 

c1 

JAGGED EDGE 
COLUMBIA 93616 /SONY MUSIC 18.98 

Jagged Edg e 11 
MARY MARY 
MY BLOCK/COLUMBIA 77733/SONY MUSIC 18.98 

Mary Mary . 
YO GOTTI 
MOUTH Of THE SOUTH /INEVITABLE 26801/TVT (17.98) 

Back 2 Da Basics 

36 
s 

16 ÿ 9 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124 /UMRG (1198) 

Tha Carter II 1 
KIERRA KIKI SHEARD 
EMI GOSPEL 32483 17.98 

This Is Me 16 

:1 ANTHONY HAMILTON 
SO SO DEF 74278/ZOMBA 18.98 

Ain't Nobody Worryin' 4 

F; .1 KIRK FRANKLIN 
FO YO 5ODUGOSPO CENTRIC 71019 / ZOMBA 18.98 

Hero 4 

41 NEW ¡ 1 BIZZY BONE 
REAL TALK 25 (17.98 

The Midwest Cowboy 41 

I 
7 

:3 
I 

URBAN MYSTIC 
SORE 49998 /WARNER BROS. (13.98) 

Ghetto Revelations: II -., 28 

DEM FRANCHIZE BOYZ 
SO SO DEF 53423'NIRGIN 18.98 O+ 

On Top Of Our Game 

.5. 

- 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY BMG MUSIC /ZOMBA 006201 /UME (1198) 

NOW 21 

45 _,; RAHEEM DEVAUGHN 
_ 

JIVE 53723/ZOMBA (11 98) 
The Love Experience _... 

r 

_ 

4 

; 
VARIOUS ARTISTS 
VP 1759 16.98 CD /DVD O* 

Reggae Gold 2006 17 

47 

4E3 

i_ 2 

ì 3 

G5 

MOBS DEEP 
G -UNIT 006376' / INTERSCOPE 131 8 

Blood Money 
CHRISTINA MILIAN 
ISLAND 006481` /IDJMG (1318) 

MARIAH CAREY 
ISLAND 005784/IOJMG 13.98 OO 

So Amazin' 

The Emancipation Of Mimi 

5 
i- 

BUBBA SPARXXX 
NEW SOUTH /PURPLE RIBBON 471631NIRGIN (1198) 

The Charm 

51 ;1 YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 004421/I0JMG (13.98) 

Lets Get It: Thug Motivation 101 

52 i -S 
__. 

VAN HUNT 
CAPITOL 74851 (18.98) 

On The Jungle Floor 

53 -4 

-- 54 i ; t7 
I 

CHARLIE WILSON 
JIVE 69429 / ZOMBA (18.98) 

Charlie, Last Name Wilson 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

Greatest Hits 

4 
SOUNDTRACK 
UNIVERSAL MOTOWN 007092 /UMRG (13.98) 

The Fast And The Furious: Tokyo Drift 

Data for wed: ,f JULY 29, 2006 I For chart reprints call 646.654.4633 

5E 60;; 

67 IE W 

21 

16 

56 

32 

61 

47 

17 

x2 

100 

44 

14 

8 

9 

19 

5 

32 

47 

75 6 

ARTIST 
IMPRINT IL NUMBER I DISTRIBUTING LABEL (PRICE 

Title 

FORT MINOR 
MACHINE SHOP 49388 /WARNER BROS. (18.98) C 

GHOSTFACE KILLAH 
DEF JAM 006155' /IDJMG (11.98) 

THE BLACK EYED PEAS 
A &M 004341 /INTERSCOPE (13.98/8.98) 

EMINEM 
SHADY /AFTERMATH 005881' /INTERSCOPE (13.98/8.98) 

The Rising Tied 

Monkey Business 

. 

.. 

.1 
Todd Smith.. 
Gangstress.11 

Da Muzicianz. 

.' 

.. 

Curtain Call: The Hits 

KEM 
UNIVERSAL MOTOWN 004232/UMRG (13 98) 

SOUNDS OF BLACKNESS 
SLR 54693 /LIGHTYEAR (17.98) 

Album II 

Unity 

PRINCE 
UNIVERSAL REPUBLIC 006296 /UMRG (13.98) 

3121 

JAHEIM 
DIVINE MILL 48802/WARNER BROS. (18.98) 

Ghetto Classics 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) O® 

Lyfe 268-192 

PAUL WALL 
SWISHAHOUSE /ATLANTIC 83808 /ASYLUM (18.98) 

LL COOL J 
DEF JAM 0061581/I0JMG (13.98) 

The Peoples Champ 

KHIA 
PHASE ONE COMMUNICATIONS/TME 7001/WARLOCK (15.98) 

DA MUZICIANZ 
COLLIPARK 2800'/TVT (17.98) 

TONY TERRY 
STUDIO 25 /JEG 5912/KOCH (17.98) 

Changed! 

JUVENILE 
UTP /ATLANTIC 83790'/AG (18.98) 

Reality Check 

SOUNDTRACK 
RSMG 006592/IDJMG (11.98) 

Waist Deep 

T PAIN 
KONVICT MUZIK/JIVE 73200/ZOMBA (18.98) 

Rappa Ternt Sanga 

UNCLE LUKE 
LUKE 11120 /URBAN BOX OFFICE (11.98) 

My Life & Freaky Times 

KANYE WEST 
ROC- A- FELLA/DEF JAM 004813 /I0JMG (13.98) 

Late Registration 

WILL DOWNING The Best Of Will Downing: 20th Century Masters The Millennium Collection 
HIP -0 004869/UME (9.98) 

N FDR A CZMPLETE LISTING OF THE HOT R &B /HIP -HOP ALBUMS, CHECK OUT WWW. BILLBOARD. COM 

TOP 

SLUES ALBUMS. 
y W ARTIST :i 3 I 

IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

B 

5 

#1 
5 

Title 

KEB' MO' 
ONE HAVEN /EPIC 77621/RED INK 

Suitcase 

2.1 HE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

14 

^ 

JAMES HUNTER 
GO 612187 /ROUNDER 

JOE BONAMASSA 6I 
PREMIER ARTISTS 60282 

ETTA JAMES 
HP -0 /CHRONICLES 004010 /UME 

Al WALTER TROUT AND FRIENDS 
RIP 1117 

INDIGENOUS 
VANGUARD 79800 

76:? 
B.B. KING 
GEFFEN /CHRONICLES 003854/UME 

SUSAN TEDESCHI 
VEFVE FORECAST 005111/VG 

12 NEW 

1 3 RE -ENTRY 

14 NEW 

1 5 FIE-141-10 

Songlines 3 

People Gonna Talk , 
You & Me II 

The Definitive Collection . 
Full Circle II 

Chasing The Sun . 
The Ultimate Collection 111 

Hope And Desire . 
Rattleshake 

The Hard Stuff 

After The Rain 

Delta Hardware 

Gold 

B.B. King & Friends: 80 

UL' ED & THE BLUES IMPERIALS 
ALLIGATOR 4909 

GEORGE THOROGOOD & THE DESTROYERS 
EAGLE 20039 

IRMA THOMAS 
ROUNDER 612186 

CHARLIE MUSSELWHITE 
REAL WORLD 58547 /NARADA 

B .B. KING 
GEFFEN/CHRONICLES 006587 /UME 

B .B. KING 
GEFFEN/CHRONICLES 005263 /UME 

BETMEEt THE BULLETS rgeorge )billboard.com 

PIMP C LANDS FIRST NO. 1 ALBUM 
Pimp C . _kes a firm grip of his first No. i on 

To R. &BIHip -Hop Albums and highest rank 
yet on Thy Billboard 200 with "Pimpalation." 
With 37,000 to enter the latter 
chart at No. 3, the Texan out - 
sh-nes hiv chart performance 
wi h last year's "The Sweet 

James Jones Stories" or any of 
his fi e tiles with UGK. 

.Mier nis release from 
pr_son, Pimp C hit the stu- 

dio with Scarface, Bun B, Mike Jones, 8 Ball 

& MJG, Chamillionaire and Slim Thug. 

Single "Pourin' Up" is doing well in Austin, 

Houston and Memphis but 
has mostly been ignored 
outside the South. The set 
was priced for $9.99 at Best 

Buy, and a limited -edition 
two -CD set went for less 
than $12 at four price -driven 
chains. -Raphael George 

Go to www.billboard.biz for complete chart data I 61 
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JUL 
29 MN 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

N!elsen Nielsen 
SoundScan 

T HOT - 

13&13/HIP-HOP AI13P1_Al'. 

iflULJOJI(BME/WI) 

TORN 
LETOYA (CAPITOL) 

SO WHAT 
FIELD MOB FEAT CUM (DTP /GEFFEN /INTERSCOPE) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA /SUM) 

WHY YOU WANNA 
T.I. (GRAND HUSTLE /ATLANTIC) 

IT'S GOIN' DOWN 
YUNG JOC ( BLOCK/BAD BOY SOUTH /ATLANTIC) 

ME & U 
CASSIE (NEXT SELECTION /BAD BOY /ATLANTIC) 

SEXY LOVE 
NE -Y0 (DEE JAM /IDJMG) 

ENOUGH CRYIN 
MARY J. ELIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN /INTERSCOPE) 

BOSSY 
KELIS FEAT. TOO SHORT ( JIVE/ZOMBA) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

DO IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

DJ PLAY A LOVE SONG 
JAMIE FOX% FEAT. TWISTA (J /RMG) 

CALL ON ME 
JANET S NELLY (VIRGIN) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSNIA COLE (VP /ATLANTIC) 

GIMME THAT 
CHRIS BROWN FEAT. LIC WAYNE ( JIVE/ZOMBA) Emi I LOVE MY B * * ** 
BUSTA RHYMES FEAT. KELIS S WILLIAM (AFTERMATH / INTERSCOPE) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF / ZOMBA) 

HUSTLIN' 
RICK ROSS (SLIP- N- SLIDE/OEF JAM /IDJMG) 

I KNOW YOU SEE IT 
YUNG JOC FEAT. BRANDY 'MS. D. HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN /INTERSCOPE) 

U AND DAT 
E-40 FEAT. T -PAIN A KANDI GIRL (SICK WID' IT /BME/WARNER BROS.) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

1JT Ì Pao 
# 

27 

WHEN YOU'RE MAD 
NE -YO (DEF JAM /IDJMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE /ATLANTIC) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SODUGOSPO CENTRIC /ZOMBA) 

31 

32 

33 ; 

34 

35 

36 

FEELS SO GOOD 
REMY MA FEAT. NE -YO (SRC /UNIVERSAL MOTOWN) 

HMM HMM 
BEENIE MAN (SHOCKING VIBESNIRGIN) 

SHINE 
LUTHER VANDROSS (LEGACY /J /RMG) 

ENTOURAGE 
OMARION (T.U.G. /EPIC /SUM) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

GHETTO STORY 
CHAM (MADHOUSE /ATLANTIC) 

PROMISCUOUS 
ÿb NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN / INTERSCOPE) 

milGOOD 

IN MY MIND 
HEATHER HEADLEY (RCA/RMS) 

LUCK CHARM 
JAGGED EDGE ( COLUMBIA/SUM) 

I REFUSE 
URBAN MYSTIC (SOBE /WARNER BROS.) 

- 

00H WEE 
TEENA MARIE (CASH MONEY CLASSICS /UNIVERSAL MOTOWN) 

42 GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE / JIVE/ZOMBA) 

46 

I'M GONNA BE 
DONELL JONES (LAFACE/ZOMBA) 

JUST CAME HERE TO CHILL 
THE ISLET BROTHERS (DEF SOUL CLASSICS /DEF JAM /IDJMG) 

1 RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

NUMBER ONE 
PHARRELL FEAT. KANYE WEST (STAR TRAK/INTERSCOPE) 

SHAWNNA (DTP /DEF JAM /IDJMG) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHRE BOYZ (SO SO DEHVIRGIN) 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II) 

UNPREDICTABLE 
JAMIE FOXX FEAT. LUDACRIS (J /RMG) 

ME & U 
CASSE (NEXT SELECTION/BAD BOY /ATLANTIC) 

KOOL AID 
Lr BASS FEAT. J.T. MONEY (PIPELINE) 

GET EM, GOT EM 
WILLIE JOE (WATABOY) 

OH 
KAYO FEAT. ALEXANDRIA HEARD (MALOUF) 

SYMPHONY OF BROTHERHOOD 
MIRI BEN -ARI (MIRIMODE PRODUCTIONS /STREET PRIDE) 

WORLD WIDE (V.I.P.) 
SAIRE JONES ('ABANT) 

BING BING BAM BAM!!! 
2 GIRTH (OCTOPUS) 

REGRETS 
HEAVEN DAVIS (WILDCHILD DAVIS) 

LAY BACK RELAX (THE MASSAGE SONG) 
PTA MON (OCTOPUS) 

SWING LOW 
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR /RPM CONSULTING) 

SOLDIER SONG 
SAPO (TEE -N -TEE) 

SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

SISTER 
SCOUNDREL SQUAD FEAT. BUN -B (INVISIBLE) 

I TRADE IT ALL 
ORLANDO BROWN (UP ONE ENTERTAINMENT) 

1111 REMEMBER 
RENA SCOTT (AMOK /K.E.S.) 

BOOM DRAH 
Y.G.O. (NEGRIL WEST /ORPHEUS) 

I REMEMBER... 
MELI'SA MORGAN (LU ANN /ORPHEUS) 

ENOUGH CRYIN 
NARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

PICK IT UP 
K'PRIS (OPHIR) 

131 1 W AT THE LICK READ? 
TRIPLE J (BIG SCALE) 

GRIND WINTERS OUT 
MIKE WATTS FEAT. AZ NICKLEZ A PAUL WALL (WATTS) 

241 I REFUSE 
URBAI MYSTIC )SOBE/WARNER BROS.) 

STEPPIN' INTO LOVE 
KOOL A THE GANG (KTFA) 

46 2 
000H... 
ALYZE ELYSE FEAT. CELNSKI (SOUL CITY/TRUMP) 

LIKE ME 
BOIINSCAR (MLAR) 

62 r Go to www.billboard.biz for complete chart data 

J 
R l' "1 "WIVIIC: A113P1_Al'.,, 

ARTIST IMPRINT PROMOTION LABEL) 

2 18 

10 

ME & U 
CASSIE (NEXT SELECTION /BAD BOY /ATLANTIC) 

IT'S GOIN' DOWN 
YUNG JOC ( BLOCK/BAD BOY SOUTH /ATLANTIC) 

1(0 PROMISCUOUS 
,( NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN / INTERSCOPE) 

19 SNAP YO FINGERS 
LIL JON (BME/NT) 

4 DO IT TO IT i7 
CHERISH (SHO'NUFF /CAPITOL) 

U AND DAT 6( 
E-40 FEAT. T-PAIN A KANDI GIRL (SICK WID' IT /BME /WARNER BROS.) 

10q UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

9 14 ` 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE /ZOMBA) 

19 SO WH 
FIE LO MOB 

AT 
FEAT. CUM (DTP /GEFFEN / INTERSCOPE) 

DEJA VU 
5,5 BEYONCE FEAT. JAY -Z ( COLUMBIA/SUM) 

min(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSNIA COLE (VP /ATLANTIC) 

11 14'' GIMME THAT 
CHRIS BROWN FEAT. UD WAYNE (JIVE/ZOMBA) 

131 
WHY YOU WANNA 
T.I. (GRAND HUSTLE/ATLANTIC) 

20 6 
SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

201 DOING TOO MUCH 
gig 1 PAULA DEANOA FEAT. BABY BASH (ARISTA/RMG) 

26' 
RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

TORN 
8 

% LETOYA (CAPITOL) 

tit( 5 
PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A- LOT /CAPITOL) 

5 
CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA) 

5 SHOULDER LEAN 
YOUNG ORO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

III 
HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC /SUM) 

CALL ON ME 
JANET A NELLY (VIRGIN) 

1f'ß 
I LOVE MY B * * ** 

t BUSTA RHYMES FEAT. WILLIAM A KEUS (AFTERMATH / INTERSCOPE) 

1l 

WHAT YOU KNOW 
T.1. (GRAND HUSTLE /ATLANTIC) 

VANS 
THE PACK (UP ALL NITE/JIVE/ZOMBA) 

1 19 
FLY LIKE A BIRD 
MANAN CANEY (ISLAND /IDJMG 

' 

< 

¡ 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

I 

f 

®00H WEE 
TEEM MARIE (CASH MONEY CLASSICS /UNIVERSAL MOTOWN) 

I 
SHINE 
LBTXER VANDROSS LEGACY /J /RMG) ® I REFUSE 
URBAN MYSTIC (SOH/WARNER BROS.) 

BE WITHOUT YOU 
MARY J. BUGE (GEFFEN /INTERSCOPE) 

JUST CAME HERE TO CHILL 
THE ISLET BROTHERS (DEF SOUL CLASSICS /DEF JAM /IDJMG) 

ImmiPRETTY BABY 
ERIC BENET (FRIDAY'REPRISE /WARNER BROS.) 

IN MY MIND 
HEATHER HEADLEY CACA/RMS) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

NO WORDS 
GIURIE WILSON (JCVE/ZOMBA) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SODUGOSPO CENTRIC /ZOMBA) 

I'M GONNA BE 
DBNELL JONES (LAFACE /ZOMBA) 

ENOUGH CRYIN 
MARY J. BLAGE FEAT BROOK -LYN (MATRIARCH /GEFFEN/INTERSCOPE) 

ME TIME 
HEATHER HEADLEY (RCA/RMG) 

g' YESTERDAY 
MARY MARY (MY BLOCK/COLUMBIA/SUM) 

3 
TORN 
LETOYA (CAPITOL) 

TAKE CARE OF U 
SHANICE (IMAJAH /PLAYTYME) 

THE CHOSEN ONE 
JAHEIN (DIVINE MILL/WARNER BROS.) 

THERE'S HOPE 
INOIA.IIRIE :UNIVERSAL MOTOWN) 

YOU 
RANEEM DEVAGGHN ( JIVE/ZOMBA) 

THE FACT IS (I NEED YOU) 
ALL SCOTT (EPIC/HIDDEN BEACH) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

DEJA VU 
BEVONCE FEAT. JAY -E ( COLUMBIA/SUM) 

vt Ei I1"P13 E1) 1C',1"O13 
DATA PRC -IOEO . ;i,,promosquad 

5er chin lams( fur pules ar I explanations. Yellow indicates recently tested title, 
indicates New Release. 

A415.5. T,Ttly'LARE - (Score' 

FIEB: FIP -HO3 AIRPLAY 

Pu lie' Me Back CAPITOL (82.5) 

Call On We -IFGIN (92.2) 

Mel !or 63.15 Give It Up To le) ATLANTIC (74.7) 

I Know You See It IDJMG (68.4) 

S.E.X. SUM 3E.2: 

ó1t0 BE55E SUM (79.- ) 

UalaíhhII IOM (86. :)__ 

L'= J 
ON-1 
RHA' 
N3LJ- 
C ,AR> =c4-. CHAMILLIQ. 
P iF.F FS_ FEST. KANYE 

PrOmISCUOUS INTERSCOPE (70.0) 

Get Up ZOMBA(66.8) 

Number One INTERSCOPE (74.7) 

Need A Boss IDJMG (75.0) 

YDL Should Be My Gir MOTOWN UNIVERSAL (73.7) 

Eraftm: rte Berl Drop VMS 61 

Good Lookin Out UNIVERSAL MOTOWN (76.6) 

Side 2 f ide lUM (66.8) 

R!-1Y -NMiC AIRPLAY 

VALE 1 (or Sema Give It Up TI Re) ATLANTIC (75.8) 

UI Iy YR. Varna ATLANTIC (65 8) 

:Es/ LOW IDJMG (82.4) 

Tcr CA IT"JL(72.8) 

Pullin' Me Back CAPITOL (83.2) 

Call De Me JIFGIN (92.1) 

Van: ZUM3A(71.9) 

L 

C-IN^ 
JA 
T`E P 

C A.3Y 
FReN 
Y KhC 

BaC+ 

OVa 
T F;'c P 

Bß 
S 

ilia Girl am (65: 

Slpernen AVE Ii5.4) 
Erato Yrege sum (75.l) 

Get Up ZOMBA (90.4) 

15 

16 

21 

24 

33 

34 

37 

42 

46 

49 

59 

67 

72 

11 

13 

14 

17 

18 

22 

25 

26 

27 

I Know You See It IDJMG (68.4) 31 

32 

35 

36 

39 

40 

Buttons INTERSCOPE (70.0) 

AbCUI Us WARNER BROS (82.7) 

Need A Boss IDJMG (73.3) 

Item Hang LORI GEFFEN 1 13.7) 

ADULT R&B AND RHYTHMIC AIRPLAY 67 adult R&B stations and 65 rhythmic stations are 
elecronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
ß 2006 W U Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&BMIPHOP 
SINGLES SALES: Pis data is used to compile Hot R&M-tip-Hop Singles & Tracks. © 2006 
VNL Busnees Media Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006, 
Pronosguadand HitPredictor are trademarks of Think Fast LLC. 
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SEE BELOW FOR COMPLETE LEGEND INFOR.AATIOP 

V1PU1 MONI-ORD EM 

Nielsen 
aroaacast Date 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

) HOT 

COUNTRY . SONCaS 
TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

1011 

110 r 

11) E. 

1 

ID11 12 

` 1 

IF f 

EL1S 1 

Ilate2 I ! T.BROWN,R.DUNN,K.BROOKS (H.DEVITO.L.WILLOUGHBY) 

In" ..w 

HOW 'BOUT YOU 
J. JOYCE (E. CHURCH .E.CHRUCH.B.BEAVERS) 

L WHEN THE STARS GO BLUE 
SMITH (R. ADAMS! 

e. SUNSHINE AND SUMMERTIME 

2WKS 
THE WORLD Brad Paisley 
F.ROGERS ( B.PAISLEY,K.LOVELACE,L.T.MILLER) O ARISTA NASHVILLE 

SUMMERTIME Kenny Chesney 
B.CANNON,K.CHESNEY (S.MCEWAN,C.WISEMAN) O BNA 

DON'T FORGET TO REMEMBER ME Carrie Underwood 
M.BRIGHT M.HAYES,K.LOVELACE,A.GORLEY) O ARISTA/ARISTA NASHVILLE 

A LITTLE TOO LATE Toby Keith 
T.KEITH,L.WHITE (T.KEITH,S.EMERICK,D.DILLON) O SHOW DOG NASHVILLE 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Atkins 
T.HEWITT (S.TATE,A.TATE,D.BERG) O CURB 

LIFE AIN'T ALWAYS BEAUTIFUL 
M.WRIGHTG.ALLAN (C.G000MAN,T.L.JAMES) 

ME AND MY GANG 
D.HUFF,RASCAL FLATTS (J.STEELE,T.MULLINS,J.STONE) 

LEAVE THE PIECES 
J.SHANKS,M.BRANCH (J.HANSON,B.AUSTIN) 

BRING IT ON HOME 
W.KIRKPATRICK,LITTLE BIG TOWN ( W.KIRKPATRICK,G.BIECK,T.H.BIECK) 

LAST DAY OF MY LIFE 
F.ROGERS (P..VASSAR,TRYAN) 

BRAND NEW GIRLFRIEND 
L.MILLER (S.MINOR,B.ALLMAND,J.STEELE 

EVERY TIME I HEAR YOUR NAME 
J.STEELE K .ANDERSON,T.HAMBRIDGE,J.STEELE) 

Gary Allan 
O MCA NASHVILLE 

Rascal Flatts 
O LYRIC STREET 

The Wreckers 
O MAVERICK/WARNER BROS. /WRN 

Little Big Town 
O EQUITY 

Phil Vassar 
O ARISTA NASHVILLE 

Steve Holy 
O CURE 

Keith Anderson 
O ARISTA NASHVILLE 

BUILDING BRIDGES Brooks & Dunn With Sheryl Crow & Vince Gill 
O ARISTA NASHVILLE 

Eric Church 
O CAPITOL 

Tim McGraw 
BOB CUR)) 

Faith Hill 
O WARNER BROS./WRN 

AIR 
POWER 

YI 2 

is 2. 

cD: 1: 1 

pip 2: 

24 : ! 8TH OF NOVEMBER 
B.KENNYJ.RICH,P.WORLEY (B.KENNYJ.RICH) 

ED 2_ FINDIN' A GOOD MAN 
J.STOVER (J.STOVER,B.D.MAHER,C.KOESEL) 

IF 21 1 19 
G.FUNDIS (K.BUSH.K.HALL,J.NETTLES) 
DOWN IN MISSISSIPPI (UP TO NO GOOD) 

2:: C 12 
F.ROGERS (C.STAPLETON,EROGERS) 

SWING 

28 4 

WHY, WHY, WHY 
C.CHAMBERLAIN ( B.CURRINGTON,T.MARTIN,M.NESLER) 

WOULD YOU GO WITH ME 
F. ROGERS (S. CAMR.J.S. SHERRILL) 

GREATEST 
GAINER 

GIVE IT AWAY 
T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNSON) 

FEELS JUST LIKE IT SHOULD 
D. GERMAN (P..GREEN,B.JAMES,J.POLLARD) 

YEE HAW 
J.RITCHEY J.OWEN,C.BEATHARD,K.MARVELL) 

FAVORITE STATE OF MIND 
M.WILLIAMS (M.CHAGNON,B.DALY) 

Er? 

ON AGAIN TONIGHT 
F.ROGERS (M.GREEN,J.MELTON,P.B.WHITE) 

NEW STRINGS 
FLIDDELL,M,WRUCKE (M,LAMBERT) 

I DON'T KNOW WHAT SHE SAID 
T.JOHNSON.R.L.FEEK (C.BATTEN,K.BLAZYL.TURNER) 

CALIFORNIA GIRLS 
G. WILSON,J.RICH,M.WRIGHT (G.WILSON,J.RICH,M.WRIGHT) 

2 

11 

14 

4 

16 

Billy Currington 
16 O MERCURY 

Josh Turner 
17 

O MCA NASHVILL 

George Strait 
O' MCA NASHVILLE 

Pat Green 
BNA 

Jake Owen 
e RCA 

Josh Gracin 
LYRIC STREET 

Big & Rich 
O WARNER BROS./WRN 

Danielle Peck 
O BIG MACHINE 

Sugarland 
O MERCURY 

Trace Adkins 
O CAPITOL 

Trent Willman 
O COLUMBIA 

Miranda Lambert 
O EPIC /COLUMBIA 

Blaine Larsen 
O GIANTSLAYER /BNA 

Gretchen Wilson 
O COLUMBU. 

19 

20 

18 

22 

23 

24 

17 

25 

27 

28 

29 

30 

With spins at 

60 monitored 
stations, duo 
takes :hart's 
biggest jump 
in third week 
on list 

(2.8 million 

impressions). 

Lead single 

from autumn 
release earns 

Greatest 

Gainer With 

chart's 
biggest 
boost 
(3.4 million). 

Single collects 
943,000 
impressions; 

bows on 

HitPredictor 

list with 

81.1 score. 

3Q ic 
33 39 

32 30 31 

34 34 

_11) 37 45 

38 

35 36 

37 32 32 

36 38 

49 55 

42 46 

40 41 

Irit 43 52 

elp 44 43 

w 46 47 

ti) 
C. 

*If) 60 60 

TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

MOUNTAINS 
M. BRIGHT (R.MCDONALD,L.BOONE,P.NELSON) 

GOD ONLY CRIES 
M. D.CLUTE,DIAMOND RIO (T.JOHNSON) 

LOVE YOU 
J.STOVER (J.KNOWLES,T.SUMMAR) 

Lonestar 
BNA 

Diamond Rlo 
O ARISTA NASHVILLE 

Jack Ingram 
O BIG MACHINE 

EVERY MILE A MEMORY Dierks Bentley 
B.BEAVERS (D. BENTLEY.B.BEAVERS.S.BOGARD) CAPITOL 

Heartland 
O LOFTON CREEK 

Sheoaisy 
O LYRIC STREET 

AIN'T WHAT IT USED TO BE Megan Mullins 
M.BRIGHT (T.MARTIN,M.NESLER) BROKEN BOW 

A GOOD MAN Emerson Drive 
B.ALLEN,K.FOLLESE K.FOLLESE,A.FOLLESE,V.SHAW O MIDAS /NEW REVOLUTION 

SOME PEOPLE CHANGE Montgomery Gentry 
M.WRIGHT,T.GENTRY,E. MONTGOMERY ( M.DULANEY,J.SELLERS,N.THRASHER) COLUMBIA 

GET OUTTA MY WAY Carolina Rain 
C. BLACK,CAROLINA RAIN (R.E.ORRALL,C.WRIGHT) O EQUITY 

NOTHIN' BUT A LOVE THANG Darryl Worley 
' ROGERS (C.STAPLETON,S. LESLIE.D.WORLEY) RD 903 MUSIC 

LIKE RED ON A ROSE Alan Jackson 
A.KRAUSS (R,LGASTLEMAN,M,,ASTLEMAN). ARISTA NASHVILLE 

TIM MCGRAW Taylor Swift 
v CHAPMAN (T.SWIFT,L.ROSE) O BIG MACHINE 

LIFE IS A HIGHWAY Rascal Flatts 
D.HUFFRASCAL FLATTS (T.000HRANE) O WALT DISNEY /LYRIC STREET 

AMARILLO SKY Jason Aldean 
..1. KNOX (J. RICH ,B.KENNY,R,CLAWSON,B.PURSLEY) CO BROKEN BOW 

UNBROKEN GROUND Gary Nichols 
>.HENDRICKS,J.STROUD (J.P. WHITE, J.LEBLANC,K.BERGSNES,G.NICHOLS) O MERCURY 

DO WE STILL Rookie Lynne 
3. CHANCEYT.BROWN,K.LAW (R.LYNNE,R.CROSBY,W.RAMBEAUX) O UNIVERSAL SOUTH 

ONE WING IN THE FIRE Trent Tomlinson 
REYNOLOS,T.TOMLINSON (T.TOMLINSON,B.PINSON) O LYRIC STREET 

BEFORE HE CHEATS Carrie Underwood 
M.BRIGHT (C.TOMPKINS,J.KEAR) O ARISTA/ARISTA NASHVILLE 

TENNESSEE GIRL Sammy Kershaw 
(B.DIPIERO,C.WISEMAN) O CATEGORY 5 

IT'S TOO LATE TO WORRY Jo Dee Messina 
P.1. BRIGHT,J.D.MESSINA (D.WELLS,A.L.SMITH,R.HARBIN) O CURB 

KILL ME NOW Rio Grand 
A.SMITH,H.GRAHAM (J.RICH,A.L.SMITH,V.MCGEHE) O ASYLUM -CURB 

AIN'T MY DAY TO CARE Bomshel 
C.HOWARD,E.PITTARELLI (BUF,E.PITTARELLI,A.RUSSELL) O CURB 

LIVE TO LOVE ANOTHER DAY Keith Urban 
D.HUFF,K.URBAN (D BROWN,K.URBAN) O CAPITOL 

42 low I LOVED HER FIRST 
'N.ALDRIOGE (W.ALORIDGE,E.PARK) 

IN TERMS OF LOVE 
J.SHANKS (K.OSBORN,D.SCHLITZ) 

41 

39 

40 

44 

NOT íN01 
OMIT 

45 

55 

47 

58 

48 

50 

49 

57 

51 

48 

50 

55 53 58 

56 56 

54 

52 51 

33 

34 

35 

35 

32 

36 

39 

40 

39 

42 

42 

40 

43 

46 

KISS ME IN THE DARK 
R FOSTER IT LIT A G D "CAS) 

GOOD GOOD LOVIN' 
B.M000LB. AGCOMAS) 

WAIT FOR ME 
R SEGER (B. SEGER) 

ANYWHERE BUT HERE 
WRIGHT,C.CAGLE (W.MOBLEYD.V.WILLIAMS) 

YOU DON'T KNOW A THING 
AZAR (S ATAR, R.FOSTER) 

ONE SECOND CHANCE 
FABI "ER I A. ALBRITTON.C. DUBOIS. D TURNBULL) 

The Randy Rogers Band 
O MERCURY 

Brian McComas 
O KATAPULT 

Bob Seger 
O HIDEOUT /CAPITOL 

Chris Cagle 
O CAPITOL 

Steve Azar 
e DANG /MIDAS /NEW REVOLUTION 

Jeff Bates 
O RCA 

42 

50 

50 

53 

56 

54 

52 

59 

59 

A 4T1S-/ritt /uc 7L(Score) 

OOUhTRY 

The World ARISTA NASHVILLE (87.5) 

Don't Forget To Remember Me ARISTA NASHVILLE (93.7) 

A Little Too Late SHOW DOG (87.0) 

If You're Going Through Hell CURB (75.0) 

Life Ain't Always Beautiful MCA NASHVILLE (87.6) 

Leave The Pieces WARNER BROS. (79.1) 

Building Bridges ARISTA NASHVILLE (85.9) 

1 

3 

4 

5 

6 

8 

13 

ARTIST/Tdle/LABE u ( Scare) 

DM 'ADVISED Et 

See :hart legenr for rule Y and explanations. Yellow indicates recently tested title. 
ndicates hay Ftb asz. 

C lál( Rn 

Sunshine An Summertime WARNER BRAS. (757) 

Would You Go N ith Me MCA NASHVILLE (30.5) 

Give t Away JCA NASHVILLE (95.51 

Feels Just Like I: Should BRA (78.5) 

New Strirgs EPIC (89.1) 

I Don't Know achat She Said BNA (7S1 

California Girls COLUMBIA (81.0) 

Mountains am (8!.6) 

16 

18 

19 

20 

28 

29 

30 

31 

ARTIST/Tttle/LABEL (Score) Chart RaTk 

I Loved Her First LOFTON CREEK (82.6) 

Tim McGraw BIG MACHINE (76.1) 

Life Is A Highway LYRIC STREET (86.9) 

Amarillo Sky BROKEN Bow (81.0) 

One Wing In The Fire LYRIC STREET(89.4) 

Good Good Lovin' KATAPULT (81.1) 

35 

43 

44 

45 

43 

56 

Don't ntiss another important 

COUNTRY IVI JSIC; 

LJPI)Ai' I= 
Visit www.E,ilooardRadioMonitor.com to sign up to register for 
!out free CDu-try Radio Blast. 

13illboartlRatlioIVlonitor.corn 
13T COUATR. SONGS: 131 country stations are electronically monitored by 
v elsei Btoedcas- )ata Systems, 24 hours a day, 7 days a week. Airpower award - 
a! tc songs appea ng in the top 20 on both the BDS Airplay and Audience charts v the first SmeWitt increases in both detections and audience. 4O 2006 VNU 
3Jsiness Madia. Ii-. All rights reserved. 
-I TPREDICTOM: (C 2006, Promosquad and HitPredictor are trademarks of Think 
rast _LC. 
a_L MAR'S: See Chart Legend for rules and explanations. 

2 -1E BULL 

WRECKERS DO NE Of DUOS PROUD IN TOP 10 
Michelle Branch makes cow _ try chart h story 

as half of new country duo the Wrecker,, her 
union with Jessica Harp. 

The pair takes "Leave the Pieces` 11 -8, 

marking the first time a rookie duo lands a 

top 10 with a track from a debut album since 
Montgomery Gentry did so with second sin- 

gle "Lonely and Gone" in October 1999_ That 
song peaked at No. 5 in the Nov. 6, 1559, is- 

sue, and remains the most recent top five en- 
try from a new twosome's debut set 

No duo has taken a debut to No. 1 sir_ce 

Brooks & Dunn spent two weeks at the bp 
with "Brand New Man" in September 1991. 

Also of note on this week's Hot Coun -ry 

Songs is that Brad Paisley's "The World" 
spends a second week atop the chart. Half of 
Paisley's six chart- toppers have now spen_ 

more than one week atop the page. Form- at 
veteran Alan Jackson also registers his high- 

est solo bow in three years with "Like Red on 

a Rose" at No. 42. -Wade _lesser: 

Data for week cf JULY 29, 2006 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 65 
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JULY 
29 

1 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScam 

HOT 

LATIN SONGS- 

s3 

Yx, 
W s3 c 3 á 

2 1 3 

3 3 

5 12 

b 4 L 

O 8 7 

7 6 5 

10 13 

16 

14 

1- 9 9 

12 7 6 

13 12 13 

1c 13 14 

15 

23 

15 17 16 

20 17 

11 11 10 

15 21 23 

(r) 
20 19 19 

31 36 

22 15 22 

2' 22 24 

24 26 

27 43 

TITLE 
PRODUCER (SONGWRITER) 

DOWN 
MAMBO KINGSjG .CRUZ,K.VASOUEZ,J.NIEVES) 

ANGELITO 
W.O.LANDRON (W.O.LANDRON,E.LIND) 

HIPS DONT LIE 
W.JEAN,J.DUPLESSIS.S.MEBARAK R. (W.JEAN.J.OUPLESSIS.S.MEBARAK R..O.ALFAN 

Artist 
IMPRINT /PRONO - IOV LABEL 

F akim 3,Ken -Y 
PINA -UNIVEF,EAt LATINO 

Dcn Omar 
\VIIIACHETE 

Shakira Featuring Wycer Jean 
NO.L.PARKER) EFC /SOY' í314 NORTE 

NO, NO, NO 
APENA (A.SANTOS) 

CAILE 
LUNY TUNES,TINY (TITO EL BAMBINO) 

MAS ALLA DEL SOL 
J. SEBASTIAN (J.SEBASTIAN) 

MACHUCANDO 
LUNY TUNES (R.AYALA.E.DAVILA) 

DIGANLE 
J. GUILLEN (J.GARCIA) 

ESTOY CON EL Y PIENSO EN TI 
S.GEORGE,B.BENOZZO (A.MONTALBAN) 

ESTE CORAZON 
A.AVILA (A.AVILA) 

ME VOY 
C.LOPEZ,J.VENEGAS (J.VENEGAS) 

ALIADO DEL TIEMPO 
M.BARBA (M.BARBA) 

UN BESO 
L. SANTOS,A.SANTOS (A.SANTOS) 

LA BOTELLA 
G.000SIN (M.MACHORE) 

UNA CANCION QUE TE ENAMORE 
NOT LISTED (S.PRIMERA,Y.MARRUFO) 

PENSANDO EN TI 
F.J.BAUTISTA,H.PEREZ (F.J. BAUTISTA ,A.OUINN,M.FIGUEROA,H.PEREZ) 

NUESTRO AMOR SE HA VUELTO AYER 
J.M.L000 (C. BRANT,A.LERNER) 

Thalia Featuring Anthony "Fbmeo" Santos 
EV ELEVISA 

Ti-o EI Sarbino 
EV ELEVISA 

Jean Sebastian 
MUSAFT BALBOA 

Daddy Yankee 
EL CARTEL /IFTBRSCOPE 

Conju-Ito Prtr avera 
F4NOVISA 

Anass 
UJIVISION 

RBD 
EV ELEmA 

JL lieta V & tegas 
SONS EM: NORTE 

Marian Barba 
THIEI SOUND 

Pventura 
PREAILT1 LATIN 

Mach E Daddy 
I)NIVEFLAI LATINO 

Servand3 Y Flerantino 
4EIEMUSIC 

F'ankie J 
COLUMBIA/SON" BA: NORTE 

Victor Manuelle Featuring'muridle 
SONY EM: NORTE 

Ficarir ..rjona A TI 
i':IOR". R. ARJONA (R. ARJONA) 

GREATEST 
GAINER 

FUE MENTIRA 
G.GARCIA (O.RODRIGUEZ) 

QUE LASTIMA 
A.RAMIREZ CORRAL (S.LOPEZ GONZALEZ) 

CHA CHA 
JEEVE (JEEVE,J.O.MEJIA,N.SEROUSSI) 

HERE WE GO YO Hector "El Father" 
H.DELGADO,S.C.CARTER,A.CALO,A. PENA (H. DELGADO,S.C.CARTER) 

TE COMPRO 
¡?. O.I.TREVINO,D.LOPEZ JR. (E.PAZ) 

PAM PAM 
LUNY TUNES,TAINY ( WISIN ,YANDEL.F.SALDANA,M.E.MASIS) 

ALGUIEN TE VA A HACER LLORAR 
R.MUNOZ,R.MARTINEZ (L.PADILLA) 

Los Huracales D 'I Norte 

A fredo Famire 3orral 
U VLDAS /DISA 

chelo 
SON', EM: NORTE 

Bambino Featuring El Presdente 
ROC- LA- FAMIUA/DEF JAL /IDJMG 

Duelo 
U IIVISION 

Wisin S `Sande! 
LACHETE 

Irtccable 
EV ELEVISA 

4 

2 

6 

2 

8 

9 

10 

9 

6 

6 

13 

13 

16 

8 

18 

19 

11 

21 

15 

18 

24 

17 

Reggaeton 

duo scores 

first No 1 on 

th s chart. 

Mum re- 

enters The 

Bilboard 200 

atNo. 184 

(up 29 %). 

Colombian 

singer /song- 
witer's first 

appearance 

or this chart. 

Song moves 

inb the top 

10 on Tropical 

Ai-play. 

Anthony's 

new greatest - 
his set bows 

at No. 3 on 

Top Latin 

Abums; No. 

110 on The 

Bilboard 200. 

á3 3á 3ó 

18 11 

23 25 

TITLE 
oRODUCER (SONG NRTER. 

VOLVERTE A AMAR 
CER)NI (A.GUZttAY A.DOMM) 

ADIOS A MI AMANTE 
L TERRAZAS J.VELAEOUEZ AGUIi A 

28 25 8 
COMO DUELE (BARRERA DE AMOR) 

POSSE.M.L.ARRIA6A,J.E MURGIF (L.L.ARRIAGA,J.E.MURGIA) 

MARIPOSAS 
NOT L STED (STAITI) 

CHEVERE 
TINY ( J. RAMOS,M.E.MASIS.N.HOWILLJNOTCH) 

LO QUE SON LAS CORMS 
s GEORGE,B.BENO2O' LA.MAROLEZ' 

Artist 
IMPRINT . PROMOTION LABEL 

Alejandra Guzman 
SONY BMG NORTE 

Grupo Montez De Durango 
DISA 

Noelia 
EMI TELEVISA 

Enanitos Verdes 
UNIVERSAL LATINO 

Voltio Featuring Notch 
WHITE LION /EPIC /SONY BMG NORTE 

Anale 
UNIVISION 

29 28 42 

31 

32 29 

26 21 

45 - 
RIOT SNOT 

DEBUT 

34 33 38 

LAS NOCHES SON TR'SIT'ES Noriega Featuring Angel & Khriz & Divino 
NORIEGA (A.RIVEPAPJ. ORTIZ AFVE .0 FCROZ MORA,J J. ALVAREZ SOTO MAJOR) LA CALLE / UNIVISION 

(WHEN YOU GONNA) GWE IT UP TO ME 
BENVETT ( S. P.. HERFID UE 3,J.HENRIOJES,D.BENNETTN.STAFF) 

DEJALE CAER TO EL SESO 
I:YH.DELGA00 (II)BLGADO,J.TOAR S 

35 37 28 
INSENSIBLE A TI (ME PONE A MIL) 

'SEBASTIAN (A.VI_LAAREAL) 

NO QUIERE NOVIO 
',ELY ß4EJO,J.DE L1 CRUZ) 

VOY A LLORAR POR 11 
_OS R' ELEROS DEL RCATE (9.GON.AL =Z MORA) 

PAYASO LOCC 
NOT L OTEO (J.L.RODIRGUEZ) 

DETALLES 
G. GAACA MELLO (R...RLDS,E.CARLOu) 

MUCHACHI -A DE OJCSTRISTES 
0 GONEZ (J.M.GAU.AFDO 7ERA,J.1IAE FOFTET) 

TE MANDO cLJRES 
B OSS4 (J.F.FONSEA) 

ABRAZAME 
,,I DOMM (M.DOL%) 

NO ES UNA NOVELA 
'.I DELEON (D.CRUZ #HCI -EZ) 

TE EXTRANO 
DELEON,M.RIVENP.r.HICALGO (LMEJIA) 

QUE PRECIO -IENE EL CIELO 
GEORGE (A.MATHELS) 

DE RODILLlASTE PIDO 
GARCIA IBARRA FSDSA; 

LOS MATE 
LSTYNALDO (T.CALDERON,E.F.PAIILI A A.3ANTORAL GARCIA,R. CANTORAL) 

DETRAS DE LA PUERTA 
IA.CEJ000) 

CONTIGO SE A 
IA.BACILOS (J VILLPMIZAR 

I N G 3ATITUD 
u5 TIGRES DEL NONE (PC9STROk 

42 41 

37 30 27 

40 

41 

44 39 

36 46 

m® 
42 38 32 

43 40 37 

44 34 31 

, 45 43 - 

o ® 
m© 
48 4 49 

0 = 
50 46 35 

Sean Paul Featuring Keyshia Cole 
VP /ATLANTIC 

Yomo Featuring Hector "El Father° 
GOLD STAR /MACHETE 

Alicia Villarreal 
UNIVERSAL LATINO 

Nejo Featuring Tego Calderon 
FLOW /UNIVERSAL LATINO 

Los Rieleros Del Norte 
FONOVIS= 

Patrulla 81 
DIS- 

Yahir 
WARNER LATIN= 

Sergio Vega 
SONY BMG NORTE 

Fonseca 
EMI TELEVISE. 

Camita 
SONY BMG NORTE 

Monchy & Alexandra 
JA'. 

Xtreme 
SGZ /UNIVISIO I 

Marc Anthony 
SONY BMG NORTE 

Alegres De La Sierra 
VIV' 

Tego Calderon 
JIGGIRI /ATLANTIC 

El Chapo De Sinaloa 
DTs, 

Bacilos 
WARNER LATITG 

Los Tigres Del Norte 
22 FONOVISA;. 

33 

31 

31 

43 

48 

47 

47 

42 

IIII 
TOP 

LATIN ALBUMS_ 

i3 `;3 3'c 3ó 

4 9 

2 1 1 

3 : 

5 E 

6 L 

11 13 

14 15 

9 E 

26 24 

4 

ARTIST Title 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 GREATEST 
6WKS GAINER 

DON OMAR King Of Kings 
006662/MACHETE (15.98) 

VARIOUS ARTIS'_ - .c' Bambino 'El Father Present: Los Rowe O s:melas 
ROC-LA -FAMI- -OLD STAR 008888' /CMG (13.98) 

MARC ANTHONY Sigo Siendo Yo 
SONY Fr^ - - . a. 

DADDY YANKEE Barrio Fino: En Directo 
EL CARTEL Cc I.TERSCOPE (12.98) ) 
WISIN & YANDEL Pal Mundo 
MACHETE 561402 (15.98) O 

VARIOUS ARTISTS NOW Latino 
EMI 5AWPNIMASWL016ASONY BMG KOR1t 72NNSON BMG STRATEGIC 5 :.r 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra o 
PINA 270183/UNIVERSAL LATINO (15.98) 

CALLE 13 Calle 13 o 
WHITE LION 96875 /SONY BMG NORTE (15.98) 

DIANA REYES Las No. 1 De La Reina 
MUSIMEX 708502/UNIVERSAL LATINO (13.98) 

EMMANUEL Historias De Toda La Vida...Los Exitos 
SONY BMG NORTE 84971 (15.98) )4 

64 
AVENTURA God's Project i 

PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 
PACE 
SETTER 

1 8 E 
GRUPO MONTEZ DE DURANGO Barron Y Cuenta Nuev 

DISA 720799 (11.98) O 

1:. 12 11 
JUAN GABRIEL 

3i SONY BMG NORTE 81079 (15.98) 

e 17 13 
RBD 
EMI TELEVISA 35902 (14.98) 

15 13 10 
JULIETA VENEGAS 
SONY BMG NORTE 83420 (14.98) 

16 10 6 
ALACRANES MUSICAL 
UNIVISION 310839/UG (13.98) O+ 

17 16 12 ' 
JOAN SEBASTIAN 

-á MUSART 3771/BALBOA (13.98) 

t5 7 
VICENTE FERNANDEZ 
SONY BMG NORTE 84243 (15.98) 

16 

19 7 

La Historia Del Divo 

Nuestro Amor 

Limon Y Sal 

A Paso Firme 

Mas Alla Del Sol 

The Living Legend 

VARIOUS ARTISTS Alfredo Ramirez Corral: Libres 
DISA 720878 (11.98) 

20 20 2J 
RICARDO ARJONA 
SONY BMG NORTE 67549 (18.98) 

22 21 
MONCHY & ALEXANDRA 
JAN 50078 /SONY BMG NORTE (16.98) 

22 18 17 
SHAKIRA 
EPIC 93700 /SONY MUSIC (18.98) ® 

FRANKIE J Un Nuevo Dia 
33 24 (i 

COLUMBIA 96494/SONY BMG NORTE (18.98) 

DON OMAR Da Hitman Presents Reggaeton Latino 
VI /MACHETE 005850 /UMRG (13.98) 

CUISILLOS Amor Gitano 
MUSART 3777 /BALBOA (11.98) 

Adentro 

Exitos Y Mas 

Fljacion Oral Vol. 1 e 

24 29 23 

d 

3 

1 

1 

i 

2 

6 

4 

9 

3 3c 3 c 

26 19 19 

27 24 16 

31 32 

29 23 14 

28 25 

31 30 27 

33 

35 

5 36 

4 

8 

3 41 

7 42 

® 

o 
40 

7 43 

7 44 

3 0 
9 46 

1 

9 

21 

34 33 

35 29 

27 40 

32 30 

41 

45 42 

49 43 

37 22 

42 35 

36 31 

38 37 

25 28 

55 48 

40 34 

m 
5© 

49 50 47 

50 47 38 

ARTIST 
IMPRINT 8 NUMEER DISTRIBUTING LABEL (PRICE) 

Ti-1e 

ANDREA BOCELLI A-nor 
SUGAR'VENEMUGIC 106144 /UNIVERSAL LATINO (18. 8) 

DUELO Relaciones Conflict vas 
UNIVISION 3107:4/U3 (12.98) O+ 

LOS CAMINANTES Tesoros De CdECiCr: Lo Aomaoto De Los Canna ties 

SONY EMG NORTE 95637 (9.98) 

PATRULLA 81 Terra Extraía 
DISA 720852 (1-.98; 

VICTOR MANUELLE 
SONY EMG NORTE 75390 (16.98) 

ROCIO DURCAL Amor Etern: Los Exilas 
SONY EMG NORTE 7 -124 (15.98) O+ 

VARIOUS ARTISTS Greatest Hits Duranguanses 200).2005 
DISA 720877 11-.98; 

ANA GABBIE_ Historia Ce Una Rei la 
SONY EMG NORTE 95902 (15.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 

FREDDE 1940 ('6.95) 

VARIOUS ARTISTS Luny Tunes: Mas Flow I: The Beginn ng 

MAS FLOWNENEMUEIC 653077 /MACHETE 16.98) 

RBD RBD: Live n Hollywood 
EMI TELEVISA 5E122 (13.981 O+ 

ENANITOS VERDES Pescado Original 
UNIVERSAL LATIVO E91202 (14.98) 

LUNY TUNES & BABY RANKS Mas FIc 2 

MAS FLOW 230007 /MACHETE (14.98) 

LOS TUCANES DE TIJUANA En Vivo -Siempre Cost go 
UNIVISION 3109'4/U3 (13.98) 

LOS HURACANES DEL NORTE F uro Pa' Arriba 
UNIVISION 310858/U3 (13.98) O 

JUANES MI Sangre 
SURCO 003475 /BNIVERSAL LATINO (17.98)0 

LOS TIGRES DEL NORTE Historias Oue Coman 
FONOVISA 35221P U 3 (14.98) O+ 

TITO EL BAMBINO 
EMI TE_EVISA 4E552 (13.98) 

VARIOUS ARTISTS 
URBAN BOX OFF CE 100 (9.98) 

ALICIA VILLARREAL 
UNIVERSAL LATVIA 006605 (14.98) 

RBD 
EMI TE_EVISA 71852 (14.98) 

REIK Sesion Netropolitasa 
SONY EMG NORTE 85110 (18.98 CD /ORD) QQ 

JOSE JOSE La Historia Del Principe 
SONY EMG NORTE 7'517 (15.98) O+ 

Decision Unanime 

MOO De Un Rey Vol 2 

Top Of The Lise 

Somos Americans 

el 

© 57 i3 

39 19 

54 46 

C 2 56 

37 

` 2 

23 

22 E5 

1 e6 

2 E'7 

O 3 eB 

51 46 

48 44 

54 i4 

'38 44 36 

53 i5 

Q 67 i7 

69 46 

4 © 
q 

Orgullo De Mujer O 

Rebelde 

LOS TIGRES DEL NORTE 
FONOVISA 3514E0/U3 (13.98) 

LA OREJA DE VAN GOGH 
SONY EMG NORTE 72923 (18.98) O+ 

20 Nortanas Famosas 

Gua pa 

12 

4 

439 

70 

58 :4 

66 ,5 

64 40 

59 49 

60 

65 i1 

62 :1 

72 '2 

70 ;7 

! ® 
T"4 74 49 

68 - 

ARTIST 
MPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

BRONCO: EL GIGANTE DE AMERICA 30 Historias De Un Gigante 
FONOVISA 352532/UG (14.98) 

REIK Reik o 
SONY BMG NORTE 95680 (14.98) 

CONJUNTO ATARDECER Amor Duranguense 
MUSIMEX 653103 /UNIVERSAL LATINO (14.98) 

VICENTE FERNANDEZ The Living Legend (Box Set) 
SONY BMG NORTE 84244 (47.98) 

LOS CADETES DE LINARES Las Mas Canonas 
. BCI 41260 (6.98) 

GUARDIANES DEL AMOR Corazon Romantico: Los Exitos 
' SONY BMG NORTE 78625 (13.98) 

YURIDIA La Voz De Un Angel o 
SONY BMG NORTE 76550 (12.98 CD /DVD) O+ 

GLORIA TREVI La Trayectoria 
UNIVISION 310879/UG (16.98 CD /DVD) $ 
ANAIS Asi Soy Yo 
UNIVISION 310884/ÚG (11.98) T.- 

A.B. OUINTANILLA Ill PRESENTS KUMBIA KINGS Kota Kings Live o 
EMI TELEVISA 12189 (16.98) i+ 

ALEJANDRA GUZMAN Indeleble 
SONY BMG NORTE 78534 (15.98) 

RIGO TOVAR La Historia De Un (dolo 
SONORISA 351939/ÚG (14.98) 

ANA GABRIEL Dos Amores Un Amante o 
EMI TELEVISA 46956 (15.98) 

INTOCABLE 
EMI TELEVISA 98613 (16.98) 

JENNI RIVERA Parrandera, Rebelde Y Atrevida 1e 
FONOVISA 352165/ÚG (13.98) O 

CONJUNTO PRIMAVERA Algo De Mi 2 
FONOVISA 352250/U6 (13.98) O+ 

LOS TEMERARIOS Las 30 Super Pegaditas 
DISA 720902 (12.98) 

K -PAZ DE LA SIERRA Los Super Exitos 
DISA 720831 (10.98) 

GRUPO MONTEZ DE DURANGO Lo Mejor De La Mejor... Coleccion 
DISA 720848 (10.98) 

JAVIER SOUS Tesoros De Coleccion 
SONY BMG NORTE 95328 (9.98) 

LOS RIELEROS DEL NORTE Siempre Imitado, Jamas Igualado 
FONOVISA 352502/ÚG (12.981 O+ 

DIANA REYES La Reina Del Pasito Duranguense o 
MUSIMEX 005158 /UNIVERSAL LATINO (11.98) 

MARCO ANTONIO SOUS La Historia Continua... Parte II 

FONOVISA 351643/ÚG (13.98) O 
EL CHAPO DE SINALOA El Jaripeo 
DISA 720858 (11.98) 

TIZIANO FERRO Nadie Esta Solo 
EMI TELEVISA 66489 (16.98) 

17 

34 

22 

X 2 
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Nielsen 
Broad.ast Data 
Systems 

Nielsen 
Soc ndScsr 

L/m\ AIRPLAY 

POP,. 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

ME VOY 
JULIETA VENEGAS (SONY BMG NORTE) 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN (EPIC /SONY BMG NORTE) 

ESTE CORAZON 
RBD (EMI TELEVISA) 

NO, NO, NO 
THALIA FEATURING ANTHONY "ROMEO' SANTOS (EMI TELEVISA) 

A TI 
RICARDO ARJONA (SONY BMG NORTE) 

VOLVERTE A AMAR 
ALEJANDRA GUZMAN (SONY BMG NORTE) 

COMO DUELE (BARRERA DE AMOR) 
NOELIA (EMI TELEVISA) 

MARIPOSAS 
ENANITOS VERDES (UNIVERSAL LATINO) 

TE ECHO DE MENOS 
CHAYANNE (SONY BMG NORTE) 

QUE ME ALCANCE LA VIDA 
SIN BANDERA (SONY BMG NORTE) 

LO QUE SON LAS COSAS 
ANAIS ( UNIVISION) 

NUESTRO AMOR SE HA VUELTO AYER 
VICTOR MANUELLE FEATURING YURIDIA (SONY BMG NORTE) 

UNA CANCION QUE TE ENAMORE 
SERVANDO Y FLORENTINO (VENEMUSIC) 

DETALLES 
YAHIR (WARNER LATINA) 

ESTOY CON EL Y PIENSO EN TI 
ANAIS (UNIVISIONI 

R I-I1' f H IVI - 

5 5 

O 6 

O 8 

O 10 

O 14 

10 7 

o 
o 
o 

12 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DOWN 
RAKIM & KENT (PINA/UNIVERSAL LATINO) 

ANGELITO 
DON OMAR NI /MACHETE) 

CAILE 
TITO EL BAMBINO (EMI TELEVISA) 

MACHUCANDO 
DADDY YANKEE (EL CARTEL /INTERSCOPE) 

UN BESO 
AVENTURA (PREMIUM LATIN) 

HERE WE GO YO 
RECTOR' EL FATHER DJINNO FEATURING EL MESDENR (ROCLA- MMILWDEF JAM5DJMG) 

PAM PAM 
WISIN 8 YANDEL (MACHETE) 

CHEVERE 
VOLTIO FEATURING NOTCH (WHITE LION/EPIC /SONY BMG NORTE) 

LAS NOCHES SON TRISTES 
NORIEGA FEATURING ANGEL A KHRIZ & DIVINO (LA CALLE/UNIVISION) 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN I EPIC /SONY BMG NORTE) 

DEJALE CAER TO EL PESO 
Y0MO FEATURING HECTOR "EL FATHER" (GOLD STAR /MACHETE) 

20 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE (VP /ATLANTIC) 

LOS MATE 
TEGO CALDERON (JIGGIRI /ATLANTIC) 

21 

14 11 
NOCHE DE SEXO 
WISIN A YANDEL FEATURING AVENTURA (MACHETE) 

O 13 
ME &U 
CASSIE (NETT SELECTION /BAD BOY /ATLANTIC 

REGIONAL IVI I_ \ I C:A I\ , M 

O 2 

3 3 

4 4 

O 15 

8 5 

7 7 

6 

8 

10 

11 9 

OD17 

13 13 

14 12 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

DIGAN LE 
CONJUNTO PRIMAVERA (FONOVISA) 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

QUE LASTIMA 
ALFREDO RAMIREZ CORRAL (UNIDOS /DISA) 

FUE MENTIRA 
LOS HURACANES DEL NORTE ( UNIVISION) 

ALGUIEN TE VA A HACER LLORAR 
INTOCABLE (EMI TELEVISA) 

TE COMPRO 
DUELO 

( UNIVISION) 

ADIOS A MI AMANTE 
GRUPO MONTEZ DE DURANGO (DISA) 

VOY A LLORAR POR TI 
LOS RIELEROS DEL NORTE (FONOVISA) 

PAYASO LOCO 
PATRULLA 81 (DISA) 

MUCHACHITA DE OJOS TRISTES 
SERGIO VEGA (SONY BMG rIORIEI 

DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA) 

DETRAS DE LA PUERTA 
EL CHAPO DE SINALOA (DISA) 

INGRATITUD 
LOS TIGRES DEL NORTE (FONOVISA) 

ME QUEDAN TODAS 
fS 16 

VICENTE FERNANDEZ (SONY BMG NORTE) 

1 

5-ee cat legend for Hot Dance Club Play and Hot Dance Singles Sacs rules and explanations r 2006. VNU Business Media. Inc. 
and NLen SoundScan. Inc. All rights reserved. HOT DANCE AIRPLAY: 9 dance stations are electronically monitored by Nielsen 

Bce:last Data Systems. See chart legend tor rules and explanaeions. is 2006. VNU Business Media. Inc. All nghts rescr. -,1 
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C) LAPIN ALBUMS 

POP, 
ARTIST 
TITLE (IMPRINT I DISTRIBUTING LABEL) 

VARIOUS ARTISTS 
/10.: ,,,:1 .,:]MSNtOM BUGNRTEISONY IN STRATEGIC MARKET GBWP) 

E la TITLE -t ;W ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

UNFAITHFUL 
RIHANNA SRP /DEF JAM PROMO IOJMG 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND MOSLEY PROMO, GEFFEN 

FACE THE MUSIC 
CONJURE ONE NETTWERK PROMO EMMANUEL 

HISTORIAS DE TODA LA VIDA...LOS EDITES (SONY BMG NORTE) 

JUAN GABRIEL 
LA HISTORIA DEL DIVO (SONY BMG NORTE) 

RBD 
NUESTRO AMOR (EMI TELEVISA) 

JULI ETA VENEGAS 
LIMON Y SAL (SONY MG NORTE) 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

FRANKIE J 
ON NUEVO DIA (COLUMBIA/SONY BMG NORTE) 

ANDREA BOCELLI 
AMOR (SUGARNENEMUSIC /UNIVERSAL LATINO) 

ROCIO DURCAL 
AMOR ETERNO: LOS EXITOS (SONY BMG NORTE) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

R BD 
ROO: LIVE IN HOLLYWOOD (EMI TELEVISA) 

ENANITOS VERDES 
PESCADO ORIGINAL (UNIVERSAL LATINO) 

JUAN ES 
MI SANGRE SURCO /UNIVERSAL LATINO) 

VARIOUS ARTISTS 
SOMOS AMERICANOS 1, :' AN BOX OFFICE) 

R H l' I H IVI .,. 

0 2 

2 1 

3 

4 

5 

6 

7 8 

8 7 

10 

10 9 

12 

12 14 

113 13 

16 

18 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

VARIOUS ARTISTS 
I: DRBE100K LFAIOIP PRISM LDS MANDSt01&{ (MFU4WILIAMCIITI.i :. 
DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE) 

WISIN & YANDEL 
PAL MUNDO (MACHETE) 

RAKIM & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

DON OMAR 
DA HITMAN PRESENTS REGGAETON LATINO (VI /MACHETE/UMRG) 

VARIOUS ARTISTS 
LUNY TUNES: MAS FLOW 1: THE BEGINNING (MAS FLOW/VENEMUSICRIACHETE) 

LUNY TUNES & BABY RANKS 
MAS FLOW 2 (MAS FLOW /MACHETE) 

TITO EL BAMBINO 
TOP OF THE LINE (EMI TELEVISA) 

REGGAETON NINOS 
REGGAETON NINES VOL 1 (AFUEGO /URBAN BOX OFFICE /EMI TELEVISA) 

VOLTIO 
VOLTIO (WHITE LION /EPIC /SONY MUSIC) 

LUNY TUNES 
RE GGAETON HITS (MAS FLOW /MACHETE) 

MACH & DADDY 
DESDE ABAJO (UNIVERSAL LATINO) 

IVY QUEEN 
FLASHBACK (LA CALLE /UNIVISION /UG) 

REGIONAL MEXICAN_ 
ARTIST 

nj; TITLE (IMPRINT / DISTRIBUTING LABEL) 

DIANA REYES 

3 

4 

6 

5 

8 2 

LAS NO. 1 DE LA REINA (MUSIMEX/UNIVERSAL LATINO) 

GRUPO MONTEZ DE DURANGO 
BARRON Y CUENTA NUEVA (DISA) 

ALACRANES MUSICAL 
A PASO FIRME (UNIVISION /UG) 

JOAN SEBASTIAN 
MAS ALLA DEL SOL (MUSART /BALBOA) 

I6 

22 

4 

7 

11 

14 5 

11 6 

6 9 

10 8 

WORLD, HOLD ON (CHILDREN OF THE SKY) 
B08 SINCLAR YELLOW /SILVER LABEL 2505/TOMMY BOY 

STARS ARE BLIND 
PARIS HILTON WARNER BROS. PROMO 

C'EST LA VIE 
KIM ENGLISH NERVOUS PROMO 

I WILL 
DOLCH PURCHASE PROMO 

YOU CAN TURN ME ON 
MUZZAIK FEATURING MIA SILVER LABEL 2500/TOMMY BOY 

1".I 10 
LOOK ON THE FLOOR (HYPNOTIC TANGO) 
EIANANARAMA THE LAB IMPORT /FUEL 2000 

I WILL STAND 
CLAUDJA BARRY DONNAJEAN PROMO 

4 11 

8 12 

16 7 

17 7 

9 11 

13 9 

21 5 

MAKE A MOVE ON ME 
JOEY NEGRO SILVER LABEL 2503/TOMMY BOY 

THE TIME 
CHRIS THE GREEK PANAGHI DJG PROMO 

CAFE CON ALEGRIA 
TONY MORAN a DEEP INFLUENCE SILVER LABEL 2499/TOMMY BOY 

GET TOGETHER 
MADONNA WARNER BROS. 42935 

NOW THAT WE'VE FOUND LOVE 
BUNNY RUGS GLOBAL PROMO 

HIGHER 
SUNNY X FEATURING TINA CHARLES WIZARD 0006 

23 5 
JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE) 
INOIA SGZ PROMO /UNIVISION 

FAITH 
LEANA SWEDISH DIVA PROMO 

19 8 

25 6 
TO CALL MY OWN 
BARTON NETSPHERES PROMO 

22 7 
LEAVIN' U (CHICO /MIKE DA WIZARDITWISTED DEE MIXES) 

CHICO FEATURING ASHLEE RIZZ -ONE 001 / FLAVA MUSIC 

24 4 SUPERMODEL (REMIXES) 
RUPAUL RUCO PROMO 

15 12 

21 3 

18 12 

12 13 

ITS OVER 
01 MINE CRUZ PRESENTS JSI CARDWELL L 6EOA61E PORE LIVE 010/MUSIC PLANT 

HE'S A PIRATE 
PIRATES OF THE CARIBBEAN WALT DISNEY PROMO 

I AM NOT MY HAIR 
INDIA.ARIE UNIVERSAL MOTOWN PROMO 

TRACKING TREASURE DOWN 
GABRIEL & DRESDEN ORGANIZED NATURE 005 

HOT DANCE 
SINGLES SALI=S .. 

N TITLE 
3c ARTIST IMPRINT / DISTRIBUTING LABEL 

#1 5 
EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS NOTHING 006589/INTERSCOPE O 

7 GET TOGETHER 
MADONNA WARNER BROS. 4293500 

4 19 
STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE METROPOLIS 4090 

3 21 
SORRY 
MADONNA WARNER BROS. 42892 00 

5 5 75 WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 7065600 

6 i 35 
HUNG UP 
MADONNA WARNER BROS. 42845 00 

3 17 
SHAKE (X -PRESS 2 MIXES) 

YANG YANG TWINS FEATURING PITBULL COLLIPARK 2536/TVT 00 
13 

FASTER KILL PUSSYCAT 
i/ /ENFOLD FEATURING BMW NNW MAWADFIREPSISE MANNER 00 

23 
CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 60277 /SONY MUS O 

6 
GET YOUR BODY BEAT 
COMBICHRIST METROPOLIS 804210 

VICENTE FERNANDEZ 
THE LIVING LEGEND (SONY BMG NORTE) 

VARIOUS ARTISTS 
ALFREDO RAMIREZ CORRAL: LIBRES (DISA) 

CUISILLOS 
AMOR GITANO (MUSART /BALBOA) 

8 9 
DUELO 
RELACIONES CONFLICTIVAS (UNIVISION /UG) 

LOS CAMINANTES 
TESOROS DE COLECCION. LO ROMANTICO DE LOS CAABMNIES (SONY BMG NORTE) 

PATRULLA 81 
TIERRA EXTRAM (DISA) 

VARIOUS ARTISTS 
GREATEST HITS DURANGUENSES 2000 -2005 (DISA) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY VOL. 2 (FREDDIE) 

LOS TUCANES DE TIJUANA 
EN VIVO - SIEMPRE CONTIGO (UNIVISION /UG) 

LOS HURACANES DEL NORTE 
PURO PA' ARRIBA (UNIVISION /UG) 

12 11 

14 

16 12 

16' 

19 BEPITIT 

20 BF Al 

? 1 BOW 

S 2? 

HOLD ME NOW 
LASGO ROBBINS 721490 

SILENT SHOUT 
KNIFE MUTE 9325 0 
KEEP THE FAITH 
SUZANNE PALMER STAR 69 13180 

EVERYTIME WE TOUCH 
CASCADA ROBBINS 72130 00 
THAT OLD PAIR OF JEANS 
FATBOY SLIM SKINT 66278 /ASTRALWERKS OS 
WATERS OF NAZARETH 
JUSTICE ED BANGERNICE 63397 /ATLANTIC 00 
THE WINGS (THEME FROM BROKEBACK MOUNTAIN) 
GUSTAVO SANTAOLALLA FOCUSNERVE FORECAST 006615NG O 
NUMBER 1 

GOLDFRAPP MUTE 93000 
CRAZY 
GNARLS BARKLEY DOWNTOWN 70002 /ATLANTIC O 
TAKEN AWAY 
DJ ICEY A MARLOW ZONE 001 O 

LOS TIGRES DEL NORTE 
HISTORIAS OUE CONTAR (FONOVISA/UG 

Data for week of JULY 29, 2006 I For chart reprir 3 call 646.654.4633 

ITS MY LIFE (FINALLY) 
SEAN ENSIGN TITAN SOUNDS 0001 0 
WHAT ELSE IS THERE? 
ROYKSOPP WALL OF SOUND 47546 /ASTRALWERKS 00 
SATELLITES 
SEPTEMBER ROBBINS 72148 0 
DISCOTEKA 
STARKILLERS STAR 89 13210 
TAKE ECSTASY WITH ME 
III (CHK CHI( CHE) TOUCH AND GO 20987 00 

4e F. TITLE ;ó ARTIST IMPRINT A NUMBER PROMOTION LABEL 

SANCTUARY 
SYLVIA TOSUN SEA TO SUN PROMO 

27 4 

35 3 

28 4 

36 3 

38 

20 

45 

37 

3 

13 

4 

29 6 

30 6 

42 3 

47 2 

34 8 

49 2 

50 2 

26 14 

33 14 

41 6 

J 

LET ME HEAR THE MUSIC 
L.E.X. FEATURING NIKI HAMS 3MP PROMO 

FOREVER 
LAKE STREET PROJECT FOREVER SOUL 2011 /ESNTION 

UNDERGROUND BABY 
ADAM FREEMER TWISTED 50056 

STRUT 
KEVIN AVIANCE LIZA PROMO 

FADE AWAY 
SARAH ATERETH BEGUILE PROMT/LIGHTYEAR 

POWER 
PICK 

LOST 
ROGER SANCHEZ STEALTH PIR_'.bl', IRA 

CALLING 
KUISHII S HUSH CORDLESS PROMO 

THE REJECTION 
DANGEROUS MUSE CORDLESS PROMO 

DISCOTEKA 
STARKILLERS STAR 69 1321 

CRAZY 
GNARLS BARKLEY DOWNTOWN 70002/LAVA 

THE GLAMOROUS LIFE 
MR TIMOTHY AND MAYA DAY SILVER LABEL 2506/TOMMY BOY 

MY LOVE IS YOU 
EYES OF LOVE ACT 2 011 /MUSIC PLANT 

MOVIN ON 
DYNAMIX FEATURING JASON WALKER KULT PROMO /JVM 

SOMEBODY 
RICHARD VISSION MATURING STRANGER OATS SPMATIG 1079 SYSTEM 

I FEEL FOR YOU 
JOHN KANO PROJECT FEATURING GIB 7 LIVE 011 /MUSIC PLANT 

INSTIGATOR 
KACI BROWN THE SAS LABEL 006916 /INTERSCOPE 

FASTER KILL PUSSYCAT 
OAKENFOLO FEATURING BRITTANY MURPHY MAVERICK 42906/REPRISE 

ALL I GAVE TO YOU '06 
TABORAH CATZ 4062 

AIN'T NO OTHER MAN 
CHRISTINA AGUILEM RCA PROMO /RMG 

TRYING TO GET TO YOU 
JASON & DEMARCO RJN 30001 /CENTAUR 

FREE YOUR MIND 
011SHA KAI ACT 2 012 /MUSIC PLANT 

MY FREEDOM 
CHRIS WILLIS PEACE BISCUIT PROMO /CURVVE 

CUBICLE 
RINOCEROSE V2 PROMO 

THE ONE THAT GOT AWAY (WAMDUEIVALENTIN MIXES) 
NATASHA BEDINGFIELD EPIC PROMO 

eólr .yWa TITLE 
53 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 11 #1 GET TOGETHER 
4 WKS MADONNA WARNER BROS. 

3 5 
UNFAITHFUL 
RIHANNA SRP /DEF JAM /IDJMG 

2 10 WHAT'S LEFT OF ME 
NICK LACHEY JIVE /ZOMBA 

5 6 
CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

6 10 
LOOK ON THE FLOOR (HYPNOTIC TANGO) 
BANANARAMA THE LAB /FUEL 2000 

PROMISCUOUS 
NELLY FUFTADO FEATURING TIMBALAND MOSLEY /GEFFEN 

FASTER KILL PUSSYCAT 
OAKENFOLO FEATURING BRITTANY MURPHY MAVERICK/REPRISE 

STARS ARE BLIND 
PARIS MILTON WARNER BROS. 

THE ONE THAT GOT AWAY 

8 3 

4 14 

9 4 

7 9 

12 6 

13 16 

11 1C 

NATASHA BEDINGFIELD EPIC 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA/RMG 

TRACKING TREASURE DOWN 
GABRIEL A DRESDEN ORGANIZED NATURE 

MIRACLE 
CASCADA ROBBINS 

10 8 WORLD, HOLD ON (CHILDREN OF THE SKY) 
BOB SINCLAR YELLOW /SILVER LABELROMMY BOY 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC 

15 3 

14 14 
HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN EPIC 

CUT 
eguilei PLUMB CURB 

21 12 
SAY SOMETHIN' 
MARIAN CAREY FEATURING SNOOP DOGG ISLAND'IDJMG 

16 1F 
FIRE 
FERRY COR8TEN ULTRA 

17 1c WAITING 
TAXI DOLL WWW.TAXIDOLL.COM 

22 5 
MAKE A MOVE ON ME 
JOEY NEGRO SILVER LABEUTOMMY BOY 

18 11 WAITING FOR YOU 
NARCOTIC THRUST YOSHITOSHUDEEP DISH 

19 8 
FADE AWAY 
SARAH ATERETH BEGUILE /LIGHTYEAR 

S.O.S. (MESSAGE IN THE BOTTLE) 
FILTERFUNK ULTRA 

SEXYBACK 
JUSTIN TIMBERLAKE JIVEiZOMBA 

PIECE OF HEAVEN 
AKIRA SASSO 

Go to www.bi Iboard.Oiz for complete chart data 67 
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Has of the World is compiled at Billboard /London. RE =Re -Entry 

JUL 
29 

2006 
JAPAN 

ALBUMS 

UNITED KINGI)C)IVI =" 
ALBUMS 

GERMANY 
ALBUMS 

úNEW 

4_,; 11 

ß > 2 

MNEW 

4 

(SOUNOSCAN JAPAN) 

MEGARYU 
GAHYU SEMPU CUTTING EDGE 

FIRE BALL 
SOUNDS OF REVOLUTION TOSHIBA/EMI 

JULY 18. 2006 

SOWELU 
24 TWENTY FOUR (LTO EDITION) DEFSTAR 

VARIOUS ARTISTS 
BEAUTIFUL SONGS KOKORO DE KIKU UTA WARNER 

TUBE 
B.B.O SONY 

B'Z 
MONSTER VERMILLION RECORDS 

HIKARU UTADA 
ULTRA BLUE TOSHIBA/EMI 

NAMI TAMAKI 
SPECIALITY (LTD EDITION) SONY 

AYA KAMIKI 
SECRET CODE GIZA STUDIO 

ANGELA AKI 
HOME EPIC 

FRANCE 
ALBUMS 

1 

2 

3 

(SNEP /IFOP /TITE -LIVE) 

1 LAURENT VOULZY 
LA SEPTIEME VAGUE RCA 

JULY 18, 2006 

2 MUSE 
BLACK HOLES AND REVELATIONS AGE 

6 
OLIVIA RUIZ 
LA FEMME CHOCOLAT UNIVERSAL 

3 
DIAM'S 
DANS MA BULLE CAPITOL 

4 
GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN /LAVA 

NEW 
THOM YORKE 
THE ERASER XL 

7 5 
NADIYA 
NADIYA COLUMBIA 

8 9 
FLORENT PAGNY 
ABRACADABRA MERCURY 

12 

10 8 

GRAND CORPS MALADE 
MIDI 20 AZ 

JUANES 
MI SANGRE SURCO 

3 NEW 

4 3 

5 8 

8 11 

7 7 

8 4 

9 6 

10 16 

THE OFFICIAL UK CHARTS CO.) 

MUSE 
BLACK HOLES ANO REVELATIONS ASE 

KOOKS 
INSIDE IN/INSIDE OUT VIRGIN 

THOM YORKE 
THE ERASER XL 

THE ZUTONS 
TIRED OF HANGING AROUND DELTASONIC 

RIHANNA 
A GIRL LIKE ME SRP /DEF JAM 

SNOW PATROL 
EYES OPEN FICTION /POLYDOR 

NINA SIMONE 
THE VERY BEST OF RCA 

KEANE 
UNDER THE IRON SEA ISLAND 

JULY 18, 2006 

FATBOY SLIM 
WHY TRY HARDER THE GREATEST HITS SKINT 

RAY LAMONTAGNE 
TROUBLE ECHO 

AUSTRALIA : 
ALBUMS 

(ARIA) JULY 16, 2006 

1 NEW 

2 NEW 

2 

3 

NEW 

3 

4 

e 

MUSE 
BLACK HOLES AND REVELATIONS AGE 

THOM YORKE 
THE ERASER XL 

ESKIMO JOE 
BLACKFINGERNAILS, REO WINE WARNER 

CHRIS ISAAK 
BEST OF: STANDARD EDITION WARNER 

EVERMORE 
REAL LIFE WEA 

RONAN KEATING 
BRING YOU HOME POLYDOR 

SOMETHING FOR KATE 
DESERT LIGHTS MURMUR 

ROGUE TRADERS 
HERE COME THE DRUMS COLUMBIA 

SOUNDTRACK 
HIGH SCHOOL MUSICAL EMI 

PINK 
I M NOT DEAD LAFACE /ZOMBA 

ALBUMS 

3 
1 

2 

3 

4 

IFIMI/NIELSEN) 

1 
TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

JULY 17, 2006 

3 
GIANNA NANNINI 
GRAZIE POLYDOR 

2 
MUSE 
BLACK HOLES AND REVELATIONS AGE 

7 LIGABUE 
NOME E COGNOME WARNER BROS. 

5 NEW 
THORA YORKE 
THE ERASER XL 

O 
SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

4 
EROS RAMAZZOTTI 
CALMA APPARENTE ARIOLA 

G 
FINLEY 
TUTTO E' POSSIBILE CAPITOL 

ALBUMS 

(PROMUSICAE/MEDIA) 

RBD 
REBELDE VIRGIN 

JULY 19, 2066 

1 
EL CANTO DEL LOCO 
PEGUENOS GRANDES DIRECTOS SONY BMG 

NEW 
MARC ANTHONY 
SIGO SIENDO YO SONY BMG In LA OREJA DE VAN GOGH 
GUAPA SONY BMG 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

AMARAL 
PAJAROS EN U CABEZA VIRGIN 

JULIETA VENEGAS 
LIMON Y SAL SONY BMG 14 BUSTAMANTE 
PENTIMENTO VALE 

9 RED HOT CHILI PEPPERS 
. 

ERREWAY 
STADIUM ARCADIUM WARNER BROS. ; EL DISCO DE REBELDE WAY WARNER 

10 6 
FABRI FIBRA t KEANE 
TRADIMENTO UNIVERSAL ,, UNDER THE IRON SEA ISLAND 

SWITZERLAND + 

F-; 
1 

2 

3 

4 

5 

53 

1 

3 

4 

6 

1 1 

2 4 

3 2 

4 3 

(MEDIA CONTROL) 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

HIPS DONT LIE 
SHAKIRA Ft WYCLEF JEAN EPIC 

BRING EN HEI 
BASCHI UNIVERSAL 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

MAS QUE NADA 
SERGIO MENDES FT.THE BUCK EYED PEAS HEAR /CONCORD 

JULY 17, 2006 

MUSE 
BLACK HOLES ANO REVELATIONS ABE 

TIZIANO FERRO 
NESSUNO E' SOLO CAPITOL 

LOVEBUGS 
IN EVERY WAKING MOMENT GADGET RECORDS 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

5 NEW 
PINK FLOYD 
PULSE EMI 

`^ 
3 (MEDIA CONTROL) 

1 NEW 
PINK FLOYD 
PULSE EMI 

JULY 10, 2006 

2 1 LAFEE 
LAFEE CAPITOL 

8 7 

BILLY TALENT 
BILLY TALENT II ATLANTIC 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

THE PUSSYCAT DOLLS 
PCD ABM /INTERSCOPE 

RED HOT CHILI PEPPERS 
STAOIUM ARCADIUM WARNER BROS. 

JOHNNY CASH 
AMERICAN V - A HUNDRED HIGHWAYS AMERICAN /LOST HIGHWAY 

sivKATIE MELUA 
PIECE BY PIECE DRAMATICO MI 

32 
XAVIER NAIDOO 
TELEGRAMM FLIER X NAID00 RECORDS 

F3 

2 

3 

4 

5 

6 

7 

8 

9 

33 (SOUNDSCAN) 

1 

BILLY TALENT 
BILLY TALENT II WARNER 

JULY 29, 2006 

NEW 
THOM YORKE 
ERASER XL /BEGGARS GROUP 

2 
NELLY FURTADO 
LOOSE MOSLEY /GEFFEN /UNIVERSAL 

3 
DIXIE CHICKS 
TAKING THE LONG WAY COLUMBIA/SONY BMG MUSIC 

4 
JOHNNY CASH 
AMERICAN V A HUNDRED IIri1WAYS AIEAICAJNBST HGHWAYNMVERSAL 

7 SHAKIRA 
ORAL FIXATION VOL. 2 EPIC /SONY BMG MUSIC 

6 
THREE DAYS GRACE 
ONE - X JIVE /SONY BMG MUSIC 

8 
RIHANNA 

A GIRL LIKE ME SRP /DEF JAM /UNIVERSAL 

5 
RISE AGAINST 

THE SUFFERER A THE WITNESS GEFFEN / UNIVEFSAL 

10 RE 
GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN /ATLANTIC 

IVII=XIC',O 

:53 ( BIMBA) 

4 
VARIOUS ARTISTS 
SECTOR BUT 100.9 VOL. 3 WARNER /MAS 

JULY 18, 2006 

2 
ALLISON 
ALLISON SONY BMG 

3 
MADONNA 
IM GOING TO TELL YOU A SECRET WARNER BRCS. 

1 
JULIETA VENEGAS 
LIMON Y SAL SONY BMG 

7 
SHAKIRA 
ORAL FIXATION VOL 2 EPIC 

8 
THE BLACK EYED PEAS 
MONKEY BUSINESS AAM /INTERSCOPE 

5 
ALEJANDRA GUZMAN 
INOELEBLE SONY BMG 

6 
DIVISION MINUSCULA 
DEFECTO PERFECTO UNIVERSAL 

15 
KEANE 
UNDER THE IRON SEA ISLAND 

10 23 
PANDA 
PARA TI CON DESPRECIO WARNER 

W 3 3 
1 1 

2 3 

3 2 

4 4 

5 5 

1 

2 

3 

5 

5 6 

(YLE) 

MIKA KESA 
VALVOMO UNIVERSAL 

JULY 19, 2006 

MAXIMUM INTENSITY 
THE SCOURGER STAY HEAVY 

SEKAISIN 
ANTTI TUISKU HMC 

RAKASTELE MUA 
ZEN CAFÇ EVIDENCE 

ETERNAL PYRE 
SLAYER AMERICAN 

LORDI 
THE AROCKALYPSE RCA 

JUANES 
MI SANGRE SURCO 

ALBUMS 

NE 

1 

2 3 

MUSE 
BLACK HOLES ANO REVELATIONS AGE 

KATRI YLANDER 
KATRI `UNDER RCA 

13 

2 

5 

4 

6 

(ZWI ZEK PHODUCENTOW AUDIO VIDEO) 

VARIOUS ARTISTS 
RADIO ZET PRZEBOJE NA LATO 2006 MAGIC 

JULY 14, 2006 

VARIOUS ARTISTS 
RMF FM NAJLEPSZA MUZYKA NA WIOSNE SONY 3MG 

POETS OF THE FALL 
CARNIVAL OF RUST POFT /PLAYGROUND 

68 I Go to www.billboard.biz for complete chart data 

12 

10 8 

VARIOUS ARTISTS 
BRAVO HITS UTO 2006 MAGIC RECORDS 

VIRGIN 
FICCA MERCURY 

VARIOUS ARTISTS 
THE BEST SMOOTH JAll...EVERI VOL.3 POMATOr 

MIECZYSLAW SZCZESNIAK 
ZWYKLY CUD POLSKI RADIO 

VARIOUS ARTISTS 
TU ES PETRUS - TY JESTES SKALA MAGIC 

PIOTR RUBIK 
RUBIKON MJM 

VARIOUS ARTISTS 
URODZINOWE LATO 2 RADIEM POLSKI RADIO 

VARIOUS ARTISTS 
ANTYRABIO: NIEGRZECNE DZIECI... SONY 8MG 

EURO : Nielsen 

DI ' IIAL TRACK 
So 

So al 

WILY 

1 

tiW 

2 3 

3 5 

4 2 

5 7, 

6 4 

7 8 

8 6 

9 9 

410 NEW 

(NIELSEN SOUNDSCAN INTERNATIONAL) JULY 29, 2006 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

CRAZY (SINGLE VERSION) 
GNARLS BARKLEY DOWNTOWN /LAVA 

SMILE (RADIO EDIT) 
LILY ALLEN REGAL/PARLOPHONE 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

MANEATER 
NELLY FURTA00 MOSLEY /GEFFEN 

VOODOO CHILD 
ROGUE TRADERS COLUMBIA 

IN THE MORNING 
RAZORLIGHT VERTIGO 

MAS QUE NADA 
SERGIO MENDES FT. THE BUCK EYED PEAS HEAR 'CONCORD 

STARS ARE BLIND (ALBUM VERSION) 
PARIS HILTON WARNER BROS. 

111 
1C MONSTER 

THE AUTOMATIC B- UNIQUE /POLYDOR 

11 
SHE MOVES IN HER OWN WAY 
THE KOOKS VIRGIN 

17 
VALERIE 
THE ZUTONS DELTASONIC 

14 16' LAST REQUEST (ALBUM VERSION) 
PAOLO NUTINI ATLANTIC 

15 13 
WHO KNEW 
PINK LAFACE / ZOMBA 

MANEATER (ALBUM VERSION) 
NELLY FURTADO MOSLEY /GEFFEN 

SUPERMASSIVE BLACK HOLE 
MUSE ATLANTIC 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP DOGG ABM /INTERSCOPE 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

DANI CALIFORNIA (ALBUM VERSION) 
RED HOT CHILI PEPPERS WARNER BROS. 

WALLONIA 1 
SINGLES 

(PROMUVI) 

1 1 
CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

2 2 WE ARE THE CHAMPIONS (DING A DANG DONG) 
CRAZY FROG MACH1 RECORDS 

3 3 
HIPS DONT LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

4 

5 

JULY 19. 2008 

5 
ROC 
NADIYA COLUMBIA 

6 
LIVING ON VIDEO 
PAKITO PANIC /ULM 

ALBUMS 
LAURENT VOULZY 
PLAGES RCA 

MUSE 
BUCK HOLES AND REVELATIONS ASE 

DIAM'S 
DANS MA BULLE CAPITOL 

NADIYA 
NADIYA COLUMBIA 

RAPHAEL 
CARAVANE CAPITOL 

HUNGARY -I 
SINGLES 

33 

4 

IMANASZ) 

GET TOGETHER 
MADONNA WARNER BROS. 

JULY 14, 2006 

CUBA 
CUBA CLUB CIS 

RECORD STRAIGHT 
NEO MAGNEOTON 

SUFFER WELL 
DEPECHE MODE MUTE 

WHITE HORSE 
WONDERFUL AVENUE MOSTIKO 

ALBUMS 

llr' 1 

2 2 

3 4 

4 6 

8 8 

RUSZA MAGDOLNA 
A DONTOKBEN ELRANGZOTT OALOK UNIVERSAL 

TANKCSAPDA 
MINDENKI VAR VALAMIT CLUBSOLUTIONS 

REPUBLIC 
GYDRI KEX EMI 

FULES MACKO 
FULES MACKO ENEKEL SONY BMG 

TOKIO HOTEL 
SCHREIISLAND 

Data for week of JULY 29, 2006 I CHARTS LEGEND on Page 70 

www.americanradiohistory.com
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36 10 
NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 II 

67 
JEREMY CAMP II BEC 8615 /EMICMG 

ISRAEL & NEW BREED I 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 3647 /PROVIDENT- INTEGRITY 

29 4 VARIOUS ARTISTS 
WORSHIP: THE ULTIMATE COLLECTION SPARROW 5098 /EMICMG I 

Il 
25 

15 
BILL GAITHER II BILL GAITHER GAITHER MUSIC GROUP 2646 /EMICMG 

39 6 
RED 

ENO OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY Il 
VARIOUS ARTISTS I 
WOW #15 PROVIDENT/WORD -CURB /EMICMG 10769 /PROVIDENT -INTEGRITY 

46 
42 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEUINO 3634 /PROVIDENT -INTEGRITY 

43 42; SWITCHFOOT 
111 NOTHING IS SOUND COLUMBIWSPARROW 1383 /EMICMG 

18 '` 
ARTHA MUNIZZI Ill NO LIMITS...LIVE MARTHA MUNIZZI /INTEGRITY 3860 /PROVIDENT- INTEGRITY 

:is ARTIST 
n3 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
4 WKS DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658' /EMICMG 

2 20 
GREATEST ALAN JACKSON J GAINER PRECIOUS MEMORIES AOWARISTA NASHVILLE 81R81/R ONDENT$ITEGRI I' 
FLYLEAF 
FLYLEAF OCTONE 50005 /PROVIDENT- INTEGRITY 

46 
CASTING CROWNS 

1 1 ^ 
UNDEROATH 

LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY' 

15 
VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD- ;tRB,EMICMG50NY BMG MUSIC 10814PROVIDENTaMEGRI l. 

41 
KIRK FRANKLIN 
HERO FO YO SODUGOSPO CENTRIC 71019 /PROVIDENT- INTEGRITY 

12 
MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRITY 

95 
CHRIS TOMLIN 
ARRIVING SIXSTEPS /SPARROW 4243 /EMICMG 

52 
MARY MARY 34 
MARY MARY MY BLOCKANTEGRITY GOSPEUCOLUMBIA 3537 /PROVIDENT- INTEGRITY 

12 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE/COLUMBIA/INPOP 1380 /EMICMG 

26 

31 

33 

3 
KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 2483 /EMICMG 

41 
VARIOUS ARTISTS 38 
WOW HITS 2006 EMICMG /PROVIDENT -INTEGRITY /WORD -CURB 1247 

37 
THIRD DAY 37 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

16 38 

35 

3E 

35 
KUTLESS 
STRONG TOWER BEC 5391 /EMICMG 

32 15= 
HILLSONG 
UNITED WE STAND HILLSONG /INTEGRITY 3905 /PROVIDENT- INTEGRITY O+ 

33 4_ 
BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 86446/WORD -CURB 

37 

8 

17 

22 15 

3 

19 11 

28 77 

20 14 

48 69 

23 89 

24 21 17 

26 30 15 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017/WORD -CURB 

VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 3649 /PROVIDENT -INTEGRITY 

JOHNNY CASH 
PERSONAL FILE LEGACY /COLUMBIA (NASHVILLE) 94265 /SONY MUSIC 

KUTLESS 
HEARTS OF THE INNOCENT BEC 3906 /EMICMG O+ 

HAWK NELSON 
SMILE. IT'S THE END OF THE WORLD TOOTH & NAIL 5613 /EMICMG 

DAVID CROWDER BAND 
B COLLISION SIXSTEPS /SPARROW 8093 /EMICMG 

BRIAN LITTRELL 
WELCOME HOME REUNION 10098 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO/TIME LIFE 19223 /PROVIDENT -INTEGRITY 

MARK HARRIS 
THE LINE BETWEEN THE TWO INO 3365 /PROVIDENT- INTEGRITY 

NATALIE GRANT 
AWAKEN CURB 78860 /WORD -CURB 

RELIENT K 
MMHMM GOTEE /CAPITOL 2953 /EMICMG 

ERNIE HAASE & SIGNATURE SOUND 
ERNIE HAASE 8 SIGNATURE SOUND GAITHER MUSIC GROUP 2619 /EMICMG 

PASSION WORSHIP BAND 
PASSION: EVERYTHING GLORIOUS SIXSTEPS /SPARROW 8094 -EMICMG 

47 fit JARS OF CLAY 
REDEMPTION SONGS ESSENTIAL 10758 /PROVIDENT -INTEGRITY 

41 31 3E 
DAVID CROWDER BAND 
A COLLISION OR 13 + 4 = 7) SIXSTEPS /SPARROW 1229 /EMICMG 

43 

44 

CHRIS TOMLIN 
LIVE FROM AUSTIN MUSIC HALL SIXSTEPS /SPARROW 2448 /EMICMG 

45 1C 
ON MY KNEES: THE BEST OF JACI VELASOUEZ WORD -CURS 86568 
JACI VELASQUEZ 

VARIOUS ARTISTS 
. TOP 25 PFWSE 8 WORSHIP SONGS 2007 EDITION MARANATIVWCORWTHAN 71883/VOLD-CURB 11 

45 40 85 
TOBYMAC 
WELCOME TO DIVERSE CITY FOREFRONT 6417 /EMICMG 

MARK SCHULTZ 
STORIES 8 SONGS WORD -CURB 86410 

SELAH 
GREATEST HYMNS CURB 78890/WORD -CUR8 

DAY OF FIRE 
CUT 8 MOVE ESSENTIAL 10794 /PROVIDENT- INTEGRITY 

j 
11i 
48 41 6 

49 49 7 

34 1E 

VARIOUS ARTISTS 
THE BEST WORSHIP SONGS ...EVERI KINGSWAY /EMI 7177NIRGIN 

SANCTUS REAL 
THE FACE OF LOVE SPARROW 1574 /EMICMG 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

See Chart Legend for rules and explanation © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights resen/ec 

EUROCHARTS S 

1 13 

2 2 

3 4 

4 3 

5 5 

6 NEW 

7 9 

8 15 

9 6 

10 55 

11 8 

12 11 

13 7 

14 NEW 

15 20 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 
SALES CHARTS OF 20 EUROPEAN COUNTRIES. JULY 19, 2006 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

WE ARE THE CHAMPIONS (DING A DANG DONG) 
CRAZY FROG MACHT RECORDS 

SMILE 
LILY ALLEN REGAL /PARLOPHONE 

ZIDANE Y VA MARQUER 
CADET ULM 

ZEIT DASS SICH WAS DREHT 
HERBERT GRONEMEYER FT. AMADOU COLUMBIA 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP OOGG A&M /INTERSCOPE 

ROC 
NAOIYA COLUMBIA 

VOODOO CHILD 
ROGUE TRADERS COLUMBIA 

WORLD HOLD ON 
BOB SINCLAR FT. STEVE EDWARDS YELLOW PRODUCTION 

MAS QUE NADA 
SERGIO MENDES FT.THE BLACK EYED PEAS HEAR /CONCORD 

'54, '74, '90, 2006 
SPORTFREUNDE STILLER VERTIGO 

SUNNY 
CHRISTOPHE WILLEM VOGUE 

I WISH I WAS A PUNK ROCKER 
SANDI THOM RCA 

ALBUMS 

1 1 

2 NEW 

4 2 

5 5 

6 6 

7 4 

8 7 

9 8 

10 NEW 

11 9 

12 10 

13 12 

14 19 

15 36 

JULY 19. 2006 

MUSE 
BLACK HOLES AND REVELATIONS A8E 

THOM YORKE 
THE ERASER XL 

SHAKIRA 
ORAL FIXATION VOL. 2 EPIC 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

JOHNNY CASH 
AMERICAN V A HUNDRED HIGHWAYS AMERICAN /LOST HIGHWAY 

KEANE 
UNDER THE IRON SEA ISLAND 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN /LAVA 

THE PUSSYCAT DOLLS 
PCD A&M/INTERSCOPE 

PINK FLOYD 
PULSE EMI 

LAFEE 
LAFEE CAPITOL 

KOOKS 
INSIDE IN /INSIDE OUT VIRGIN 

JUANES 
MI SANGRE SURCO 

RIHANNA 
A GIRL LIKE ME SRP /DEF JAM 

BILLY TALENT 
BILLY TALENT II ATLANTIC 

RADIO AIRPLAY 
MUYQ' 

1 

2 

15 

3 

4 

6 12 

6 

8 7 

9 5 

10 16 

11 10 

12 30 

13 8 

14 14 

15 11 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. 

JULY 19. 2006 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN SONY BMG 

CRAZY 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

WORLD HOLD ON 
BOB SINCLAR YELLOW PRODUCTION 

MANEATER 
NELLY FURTADO MOSLEV /GEFFEN 

DANI CALIFORNIA 
RED HOT CHILLI PEPPERS WARNER BROS. 

MAS QUE NADA 
SERGIO MENDES FT. THE BLACK EYED PEAS HEAR /CONCORD 

IS IT ANY WONDER? 
KEANE ISLAND 

WHO KNEW 
PINK LAFACE /ZOMBA 

SIN SIN SIN 
ROBBIE WILLIAMS CHRYSALIS 

DANCE! 
GOLEO VI /P.LUMIDEE/FATMAN SCOOP MACH1 /MOS 

BECAUSE OF YOU 
KELLY CLARKSON RCA 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

UPSIDE DOWN 
JACK JOHNSON JACK JOHNSON /BRUSHFIRE/UNIVERSAL 

BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM A&M /INTERSCOPE 

ONE 
MARY J. BLAGE MATRIARCH /GEFFEN 

u 

2 

3 

4 

5 

6 

7 

6 

eJ3 3ó 
42 1 

2 

4 

3 

5 

6 

7 

9 

8 

52 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

11 
28 K8 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 

TYE TRIBBETT & G.A. 
VICTORY LIVE! COLUMBIA 77526 /SONY MUSIC 

MARY MARY 
MARY MARY MY BLOCK /COLUMBIA 77733/SONY MUSIC 

3 
KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 32483 

27 
JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

25 
VARIOUS ARTISTS 
WOW GOSPEL 2006 EMICMG/WORD -CURB 75160 /ZOMBA 

16;, BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

46 YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY UOAPELLPIC_9 893 SONY MUSIC 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD 11ME WAY PODIUM 2504 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEL/INO 93997/SONY MUSIC 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC 

NORMAN HUTCHINS 
WHERE I LONG TO BE JDI 1270 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT ONE EMI GOSPEL 33345 O 
BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281 / ZOMBA 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 O 
SHEKINAH GLORY MINISTRY 
LIVE KINGDOM 1011 /1300KWORLD 

SOUNDTRACK 
THE GOSPEL VERITY 71620 /ZOMBA 

DONNIE MCCLURKIN 
PSALMS, HYMNS 8 SPIRITUAL SONGS VERITY 64137/ZOMBA 

SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 77795 O+ 

7 , JUDITH CHRISTIE MCALLISTER 
IN HIS PRESENCE: LIVE! JUDAH 51834 /ARTEMIS GOSPEL 

51 
SOUNDS OF BLACKNESS 
UNITY SLR 54693 /LIGHTYEAR 

HEZEKIAH WALKER & LFC 
20185 THE EXPERIENCE VERITY 62829 /ZOMBA 

ANDRAE CROUCH 
MIGHTY WIND SLAVE/VERITY 73645/ZOM8A 

13 8 

14 13 

15 11 

18 20 

17 17 

18 21 

19 16 

20 18 

21 22 

18 

9 

15 

33 

15 

81 

42 

68 

93 

.3 
26 

W ARTIST 
3c TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL. áìy 

24 9 
TONY TERRY 
CHANGED! STUDIO 25 /JEG 5912/K0CH 

27 32 16 
DAE 1 WON 

NO TIME 4 GAMEZ BORN AGAIN 43930 /NEUHAUS 

28 29 8 
IZZY 

IN AWE OF YOU VGR /JEG 5906 /KOCH 

29 27 4 
VIRTUE 
TESTIMY DARKCHILD GOSPEL/INTEGRITY GOSPEL 82184/SONY MUSIC 

A 39 14 
MARK ST. JOHN 
GOING AROUND THE WORLD CHILL 76523 

31 33 6 
CHOZEN 

CD 
33 30 67 

34 35 5 

31 7E 

37 10 

37 42 2E 

39 

BOT SNOT 

DEBUT 

NEW WINE NEW WINE 2006 

DARIUS BROOKS 
MY SOUL JMG 1000/KOCH 

THE GOSPEL MIRACLES 
BREAK THROUGH AMEN 1505 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACY/VERITY 81605 /ZOMBA 

VARIOUS ARTISTS 
WOW GOSPEL 2005 WORD- CURB /EMICMGNERITY 65344 /ZOMBA 

GRITS 
7 GOTEE 42655 

RAMSEY LEWIS 
WITH ONE VOICE NARADA JAll 60699 / NARADA 

NICOLE C. MULLEN 
EVERYDAY PEOPLE WORD -CURB 86317/WARNER BROS 

38 92 
J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /ZOMBA 

46 6 
YOUTH FOR CHRIST 
THE STRUGGLE IS OVER EMIRO GOSPEL 931512/LKS 

41 47 5 
AYIESHA WOODS 
INTRODUCING AYIESHA WOODS GOTEE 2966 /EMICMG 

42 36 q5 SHIRLEY CAESAR 
I KNOW THE TRUTH ARTEMIS GOSPEL 51635 = NEW DIRECTION 
SEND THE PRAISE GOSPO CENTRIC 73034/ZOMBA 

44 41 42 
VARIOUS ARTISTS 
GOTTA HAVE GOSPEL 3 INTEGRITY OOSPHMTEGRIN/GOSPO CENTRCi5RC 94426SONV MUSIC 

IFS BISHOP JOSEPH W. WALKER, III PRESENTS JUDAH GENERATION il BISHOP JOSEPH W. WALKER. III PRESENTS JUAN GENERATION .13/LIGHT 6523/ARTEMIS GOSPEL 

48 49 10 
BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR 

NEIWTRr 

NE-ENTRY 

NE-ENTRE 

1iE-ENTRY 

A NEW BEGINNING EMI GOSPEL 31706 

JOE PACE 
MIGHTY LONG WAY INTEGRITY GOSPEUCOLUMBIA 77098 /SONY MUSIC 

VARIOUS ARTISTS 
STELLAR AWARDS 2006 ARTEMIS GOSPEL 51790 

JESSY DIXON 
TOUCH ME, LORD JESUS GAITHER MUSIC GROUP 42656 

LEE WILLIAMS AND THE SPIRITUAL QC'S 
TELL THE ANGELS: LIVE IN MEMPHIS MCG 7034 /MALACO 

Data for week of JULY 29, 2006 I For chart reprints call 646.654.4533 Go to www.billboard.biz for complete chart data I 59 
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CHARTS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

FL1I=1111Y1 t1tt-y 
Sales data compiled iron a comprehesve pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R &B /hip -hop reail charts is compiled by Nielsen 

SoundScan tom a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gaits his week. 

GREATEST 
GAINER 

PACE 
SETTEE 

Wt ere included, this award ind cates the title 
MN win the chart's largest unit increase. 

Where included, this award inicees the title with 
the chart's biggest percentage grc wth. 

NEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from I- atseekers chart 

PRICING CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices which are projected 
from wholesale pices. ® after price indicates album on y available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. (j; DualDisc avail- 

able. r CD/DVD combo available. * indicates vinyl LP is available. Pricing and 
vinyl LP availability are rot included or al charts. 

14111101 ii:E4-101 
RAD O AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of air lay with Arbitron listener data The 

exceptions are the Rhythmic Top 40, Ajul Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are rarkec by total detections. 

Songs slowing an increase in audience f or detections) 
over Me previous week, regardless of chat movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and I- of 100 Airplay clarts simultaneously 
if they have been on the Hot 100 for more tean 20 weeks and rank below 50. Songs 
are removed Tom the Hot R &B /Hip -Hop Songs and Hot R &B /Hio -Hop Airplay charts 

simultaneous y if they have been on the Ha R &B /Hip -Hop Singles & Tracks for more 

than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously if they hase teen on the Pop100 for more than 30 

weeks and rank below 3C. Titles are removed from Hot Country Songs A they have 

been on the chart for more than 20 weeks aid rank below 15 in detections or audi- 

ence, provided that they are not still ga rinç enough audience paints to bullet. Songs 
are removed Tom the Adult Top 40, Ad. t Contemporary. Adult R &B, and Hot Dance 

Airplay charts if they have been on the tar for more than 20 weeks and rank below 
15 (20 for IV o iem Rock and Latin) or H hey have been on the chart for more than 52 

weeks and Below 10. 

SINGLES SALES CHARTS 
The top sel irg singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen Sour -dScan. For R &B /Hip -Hop Sir gles Sales, sales data is compiled 
from a national subset panel of core R &Briip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGUFATIONS 
CD single available. O Digital Downbad available. © DYD single available. 
Vinyl Ma <I- Single available. O Vinyl Single available. O CD Maxi -Single 

available. Configuration=_ are not inclucedon all singles charts. 

HITPRED CTOR 
itr Indicates title eamec HitPredictor Matt s it that particular format based on 

research data provided by Promosquad. Songs are tested onlhe by Promosquad 
using multiple listens and a nationwide sample of careful y oroiled music con- 
sumers. Songs are rated on a 1 -5 scale; filial results are baser on weighted posi- 
tives. Songs with a score of 65 or more (75 or more for country) are judged to 
have -nit Potential although that benchmair number can fluctuate per format 

based on the strength of available mus c. For a complete and updatec list of cur- 
rent songs wth H t Potential, commentary, polls and more, please visit www.hitpre- 

dictor.com. 

DANCE CLJB LAY 

Compiled from a national sample of repors from club DJs 

Titles witl the greatest club play increase over the previous week. 

FGUVG1tiMZ*J tin. WAWA- 
ALBUM CHAR'S 

Recording Industry Assn. Of America (MIRA) certificat on fo- net shipment of 
500,070 albums (Gold). RIM certification for net shipment 
for 1 million units (Platinum). 4> RIAS cerification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbo indicates album's 
multi -platinum level. For boxed sets, and double albums with a running time of 

100 minuter or more, the RIAA multip ias ;hipments by the number of discs and/ 

or tapes. Certification for net shipmx nts of 100,000 units (0.0). ii Certification 

of 200,000 units (Platin). 3, Certification cf 410,000 units (Mutt- Platino). 

SINGLES CHARTS 
RIAA certifiation for 100,000 paid downlc ads (Gold). RIM certification for 

200,000 paid downloads ¡Platinum). Numeral within platinum synbol indicates song's 

multiplatinum level. RIAA certification for set shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

G RIM gold certiication for net shipnent of 50,000 units for shortform or 

longform videos. RIM platinum certification for net shipment of 50,000 units 
for video singles. RIM platinum certifiatiol for sales of 100000 units for 

shortform or longform videos. 

DVD SALES VHS SALES VIDEO RENTALS 

RIM gold certification for net shipment of 50,000 units or $1 million n sales at 

suggested reail price. RIAA platinum certification for sales o 100,000 units or $2 

million in sales at suggested retail price. ,:HRMA gold certification for a minimum 

sale of 125,000 units or a dollar volume of c.9 million at retail for theatrically released 

programs; or of at least 25,000 units and $ million at suggested retail or non -the- 

atrical titles. IRMA platinum certificaticn hr a minimum sa e of 250,0(0 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 

least, 50,007 units and $2 million at sug 3eeed retail for non -theatrical t ties. 

gr. 

Eí 
ARTIST 
TITLE,I4PR1111 K N'41HLH DISTRHI::,N( LAFE 

laTHOM YORKE 
ERASHtxt 2W,/BEGGARS GROUR.S18.V8) 

THE DIPLOMATS PRESENTS JR WRITER 
HISTORY IN THE MAKING DIPLOMATIC MAN 5839 /KOCH (17.98) 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 113.98) 

SUFJAN STEVENS 
THE AVALANCHE OUTTAKES AND EXTRAS FROM THE BINOIS ALBUM ASOA1ATS KIRY 022 (1) 

' VARIOUS ARTISTS 
1 6 

VANS WARPED TOUR 2006 COMPILATION SIDEONEDUMMY 1291 (9 98) 

GREATEST 
GAINER 

51 
DANE COOK 
RETALIATION COMEDY CENTRAL 0034 118 98 CD'DVD) '+ 

7 3 3r THA DOGG POUND 
CALI IZ ACTIVE DOGGYSTYLE 5919 /KOCH (17.98) 

10 6 51 

BURY YOUR DEAD 
BEAUTY AND THE BREAKDOWN VICTORY 300 (15.98) 

BUTCH WALKER AND THE LET'S- GO- OUTTONITESI 
THERM a FALL OF BITCH WAL1081 AIO nELETS-00-WFMNREIR Ors H2ve4TPC61124ce)NK)13910 

JASON ALDEAN 
JASON ALDEAN BROKEN BOW 7657 (12.98) 

11 5 6 
DJ KHALED 

Li STEM: THE ALBUM TERROR SQUAD 4118 /KOCH (17.98) 

12 q DRAGONFORCE 
INHUMAN RAMPAGE SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

Cil 
14 8 87 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

PEACHES 
IMPEACH MY BUSH XL 201 /BEGGARS GROUP (15.98) 

19 

21 

22 

23 

24 

25 

26 

27 

28 

29 

30 

31 

32 

9 

19 21 

11 

10 

18 

16 

STRAPPING YOUNG LAD 
THE NEW BLACK CENTURY MEDIA 8427 (15.98) 

D -BLOCK 
D- BLOCK: THE CD /DVD MIXTAPE D -BLOCK 5885 /KOCH (15.98 CD /DVD) O+ 

BIZZY BONE 
THE MIDWEST COWBOY REAL TALK 25 (17.98) 

BOONDOX 
THE HARVEST PSYCHOPATHIC 4061 (12.98) 

VARIOUS ARTISTS 
REGGAE GOLD 2008 VP 1759* (16.98 CD /DVD) O+ 

ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM, THAT'S WHAT IN NOT DOMINO 086 (13.98) 

2.. HAWTHORNE HEIGHTS 
IF ONLY YOU WERE LONELY VICTORY 265 8 266 (15.98 CD /DVD) O+ 

2$ JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.98) 

AARON SHUST 
15- 

ANYTHING WORTH SAYING BRASH 0017 (13 98) 

15 

17 16 

23 5 

12 6 

26 40 

15 

20 

14 

21 

LACUNA COIL 
KARMACODE CENTURY MEDIA 8360 (15.98) 

ATREYU 
A DEATH -GRIP ON YESTERDAY VICTORY 267 (16.98 CD /DVD) O 
JOAN SEBASTIAN 
MAS ALLA DEL SOL MUSART 3771 /BALBOA (13.98) 

LIVE 
SONGS FROM BLACK MOUNTAIN EPIC 96539/RED INK (16.98) 

MOTION CITY SOUNDTRACK 
COMMIT THIS TO MEMORY EPITAPH 86765 (13.98) O 

5 SHADOWS FALL 
FALLOUT FROM THE WAR CENTURY MEDIA 8428 (15.98) 

WAYMAN TISDALE 
WAY UPI RENDEZVOUS 5118 (17.98) 

8 ' YO GOTTI 
BACK 2 DA BASICS MOUTH OF THE SOUTH /INEVITABLE 2680* /TVT (17.98) 

EW HEAE 
2,!t: BET USED TO 

BRAND 
DELICINOUS VINYL 007007VI 

S 
(18.98) 

LOUIE DEVITO 
DANCE FACTORY: LEVEL 4 DEE VEE 0016 (15.98) 

34 13 
7.':. DJ LIL' CEE/TREVOR SIMPSON 

ULTRA.WEEKEND 2 ULTRA 1411 (19.98) 

GREG GRAFFIN 
COLD AS THE CUT ANTI- 86809 /EPITAPH (16.98) 

KEB' MO' 36 21 ?- SUITCASE ONE HAVEN /EPIC 77621 /RED INK (15 98) 

37 22 6 
KOTTONMOUTH KINGS 

'I BOAST II BOAST SUBURBAN NOIZE 60 (15.98) 

38 25 6 5 
SOUNDTRACK 

. A PRAIRIE HOME COMPANION NEW LINE 36066 (15.98) 0 

39 37 1ST 
BULLET FOR MY VALENTINE 

THE POISON TRUSTKILL 74 (13.98) 

40 32 14 
BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOWME 2 PODIUM 2505 (14.98) 

CUISILLOS 
AMOR (IDANO MUSART 3777 /BALBOA (11.98) 

THE LIVING ENO 
STATE OF EMERGENCY ADELINE 30034 /EAST WEST (13.98) 

43 30 5 
VARIOUS ARTISTS 
HOPELESSLY DEVOTED TO YOU VOL. 6 SUB CITY 685 /HOPELESS (6.98 CD /DVD) O 

44 28 7 
VIC LATINO 
THRIVEMIX 02 THRIVEDANCE 90748 /THRIVE (21.98) 

45 35 6 
THE HUSH SOUND 
LIKE VINES DECAYDANCE 085 /FUELED BY RAMEN (13.98) 

®SET YOUR GOALS 
MUTINY EULOGY 073 (13.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLODM DE UN REY VOL 2 FREDDIE 1940 (16.98) 

CHRIS KNIGHT 
ENOUGH ROPE DRIFTER'S CHURCH PRODUCTIONS 760003 (16.98) 

VARIOUS ARTISTS 
PURR A LTBINNININ 101410FOISON AMMAN ROOM MOM 12019134IERGE7T(18 i> 

50 38 35 
PITBULL 

4 MONEY 18 STILL A MAJOR ISSUE DIAZ BROTHERS 2750/TVT (11.98 CD /DVD) O+ 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold 
via independert distribution, including those that are fulfilled via major branch distrib- 
utors. TASTEMAKERS: Top selling albums from a core panel of trend -setting inde- 
pendea and small -chain stores. WORLD: See charts legend for rules and explana- 
tions. ROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are 
updated weekly on billboard.biz, including ones that are exclusive to Billboard's web 
sites. C 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved. 
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Nielsen 
SounttScan 

TASTEMAKERS 
ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

THOM YORKE 
ERASER XL 200' /BEGGARS GROUP 

MUSE 
BLACK HOLES AND REVELATIONS ASE 44284 /WARNER BROS. O 

JOHNNY CASH 
AMERICAN V: A HUNDRED HIGHWAYS AMERICAN /LOST HIGHWAY 002769 * /UMGN 

4 2 ( GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003* /ATLANTIC 

7 3 ? 

4 C 

SUFJAN STEVENS 
THE AVALANCHE OURANES AND EXTRAS FROM THE IWNOM ALBUM ASTHMATIC KITTY 022 

PIMP C 
PIMPALATION WOOD WHEEL/RAP -A -LOT 4 LIFE 68634 /ASYLUM 

RISE AGAINST 
THE SUFFERER 8 THE WITNESS GEFFEN 006976 /INTERSCOPE 

RED HOT CHILI PEPPERS 
STADIUM ARCADIUM WARNER BROS. 49996 O+ 

PEACHES 
IMPEACH MY BUSH XL 201 * /BEGGARS GROUP 

AFI 
DECEMBERUNDERGROUND TINY EVIL 0068541/INTERSCOPE 

THE FORMAT 
DOG PROBLEMS THE VANITY LABEL 30592 /NETTWERK 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 006300* / INTERSCOPE 

YUNG JOC 
NEW JOC CITY BLOCK/BAD 80Y SOUTH 83937/AG 

CORINNE BAILEY RAE 
CORINNE BAILEY RAE CAPITOL 66361 

VARIOUS ARTISTS 
NOW 22 SOW BMG STRATEGIC MARKETING GROUPEMI/UNIVERSAL20N®A 83563/SON' MUHE 

1 :2 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

W 

CELTIC WOMAN 
CELlIG WOMAN MANHATTAN 60233 

SEU JORGE 
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: PARIS PUTUMAYO 249 

GOTAN PROJECT 
LUNATICO XL 195' /BEGGARS GROUP 

-' CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

9 2 

10 11 3 

11 5 

12 6 

ante 

15 .c' 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC BRAZIL PUTUMAYO 234 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: BAILA A LATIN DANCE PARTY PUTUMAYO 251 

LILA DOWNS 
LA CANTINA NARADA 34248 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: MUSIC FROM THE WINE LANDS PUTUMAYO 252 

HENRY KAPONO 
WILD HAWAIIAN ECLECTIC 2006 

PATRIZIO 
THE ITALIAN NEXT PLATEAU /UNIVERSAL MOTOWN 006240/UMRG 

SEU JORGE 
CRU WRASSE 160 

AMADOU & MARIAM 
DIMANCHE A BAMAKO NONESUCH 79912/WARNER BROS. 

VARIOUS ARTISTS 
THE 50 GREATEST HAWAII MUSIC ALBUMS EVER MOUNTAIN APPLE 2105 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: BRAZILIAN LOUNGE PUTUMAYO 247 

4 

8 5 

9 7 

10 9 

EC 

T I DISTRIBUTING LABEL) 

GNARLS BARKLEY 
ST. ELSEWHERE (DOWNTOWN/ATLANTIC) 

GORILLAZ 
DEMON DAYS (PARLOPHONE/VIRGIN) 

MADONNA 
`E? CONFESSIONS ON A DANCE FLOOR (WARNER BROS.) 

I' SOUNDTRACK 
1HE DEVIL WEARS PRADA (FOX/WARNER BROS.) 

PEACHES 
-, IMPEACH MY BUSH (XL/BEGGARS GROUP) 

- SHE WANTS REVENGE 
`!l SHE WANTS REVENGE (PERFECTKISS /FLAWLESS /GEFFEN / INTERSCOPE) 

t CUT CHEMIST 
THE AUDIENCE'S LISTENING (BEATDOWN/WARNER BROS.) 

PET SHOP BOYS 
FUNDAMENTAL (RHINO) 

CASCA 
EVENYTIME WE 

DA 
TOUCH (ROBBINS) 

.P IMOGEN HEAP 
SPEAK FOR YOURSELF (RCA VICTOR) 

11 8 1 
FATBOY SLIM 

THE GREATEST HRS: WHY TRY HARDER (SKINT /ASTRALWERKS) ® 
1 

LOUIE DEVITO 
DANCE FACTORY: LEVEL 4 (DEE VEE) 

13 44 DJ LIL' CEE/TREVOR SIMPSON 
ULTRA.WEEKEND 2 (ULTRA) 

14 11 - 
OAKENFOLD 
A LIVELY MINO (MAVERICK/WARNER BROS.) 

18 10 ï 4 ZERO 7 
THE GARDEN (ULTIMATE DILEMMA/ATLANTIC /AG) 

Data for week of JULY 29, 200E 

www.americanradiohistory.com
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lEHllr 

ARTIST 
LABEL & NUMBER; DISTRIBUTING LABEL (PRICE) 

BURY YOUR DEAD Beauty And The Breakdown 
VICTORY 300 (15.98) 

BUTCH WALKER AND THE LETS -GO- OUT- TONITES! 
ONE HAVEN/EPIC 84124/RED INK (13.98) 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 618034 /IDJMG (17.98) 

PEACHES 
xL 201' /BEGGARS GROUP (15.98) 

CARTEL 
THE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.98) 

E 22 
RAKIM & KEN -Y 
PINA 270183: UNIVERSAL LATINO (15.98) 

The Rise & Fall Of Butch Walker And The Lets- Go-Out-Tonites! 

Inhuman Rampage 

Impeach My Bush 

Chroma 

Masterpiece: Nuestra Obra Maestra 

Calle 13 O 

The New Black 

Las No. 1 De La Reina 

D- Block: The CD /DVD Mixtape 

Historias De Toda La Vida...Los Exitos 

The Harvest 

Danielle Peck 

Begin To Hope 

God's Project 

The Audience's Listening 

Anything Worth Saying 

Limon Y Sal 

Piece By Piece 

A Paso Firme 

Mas Alla Del Sol 

The Living Legend 

Speak For Yourself 

The Melody And The Energetic Nature Of Volume 

Almost Here 

Way Upl 

Exitos Y Mas 

Ultra.Weekend 2 

Cold As The Clay 

Suitcase 

The Poison 

All The Stars And Boulevards 

Singing The Old Time Way Volume 2 

The Line Between The Two 

Amor Gitano 

Move By Yourself 

Blowin' Up 

State Of Emergency 

Billy Talent II 

Ghetto Revelations: II 

Relaciones Conflictivas 

Tesoros De Coleccion: Lo Romantico De Los Caminantes 

Awaken 

ThriveMix 02 

Historia De Una Reina 

Like Vines 

Mutiny 

Antologia De Un Rey Vol. 2 

Enough Rope 

Catch That Train' 

® u 24 
GREATEST CALLE 13 
GAINER WHITE LION 96875/SONY BMG NORTE 15.98 

L 

NEW 

STRAPPING YOUNG LAD 
CENTURY MEDIA 8427 15.9 

DIANA REYES 
MUSIMEX 708502 /UNIVERSAL LATINO (13.98) 

D -BLOCK 
D -BLOCK 5885 /KOCH (15.98 CO /DVD) O+ 

E 3 
EMMANUEL 
' UUV BMG NORTE 84971 (15.98) O+ 

®BOONDOX 
CHOPATHIC 4061 (12.98) 

o 
6 

DANIELLE PECK 
G MACHINE 010160 (11.98) 

REGINA SPEKTOR 
44112 /WARNER BROS. (15.98) 

AVENTURA 
PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 

CUT CHEMIST 
BEATDOWN 48559 /WARNER BROS. (13.98) 

AARON SHUST 
BRASH 0017 (13.98) 

JULIETA VENEGAS 
°'NY BMG NORTE 83420 (14.98) 

KATIE MELUA 
DRAMATICO;UNIVERSAL MOTOWN 006868/UMRG (13.981 

ALACRANES MUSICAL 
UNIVISION 310839iUG (13.98)0+ 

JOAN SEBASTIAN 
MUSART 3771 /BALBOA (13.98) 

VICENTE FERNANDEZ 
SONY BMG NORTE 84243 (15.981 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

EVANS BLUE 
THE POCKET 162585 /HOLLYWOOD (11.98) 

THE ACADEMY IS... 
FUELED BY RAMEN 071 (11.98) 

WAYMAN TISDALE 
+ENDEZVOUS 5118 (17.98) 

MONCHY & ALEXANDRA 
JAN 50078 /SONY BMG NORTE (16.98) 

9 DJ LIL' CEE /TREVOR SIMPSON 
ULTRA 1411 (19.98) 

GREG GRAFFIN 
ANTI- 86809 /EPITAPH 

5 E. KEB' MO' 
ONE HAVEN /EPIC 77621/RED INK (15.98) 

3, 14 
BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

2r 4 
AUGUSTANA 

PIC 93433SONY MUSIC (11.98) 

4 

26 

5 

11- 

1: 

7 

lE 

6 

6 

4', 

5" 

162 

o 

1, 

2r 14 
BISHOP G.E. PATTERSON & CONGREGATION 
PODIUM 2505 (14.98) 

33 12 
MARK HARRIS 
NO'EPIC 93827/SONY MUSIC (18.98) 

CUISILLOS 
.1USART 3777 /BALBOA (11.98) 

2` 6 
DONAVON FRANKENREITER 
_OST HIGHWAY 006402' (13 -98) 

JAMIE KENNEDY & STU STONE 
JKSS 44331 (15 -98) 

THE LIVING END 
ADELINE 30034 EAST WEST (13.98) 

BILLY TALENT 
ATLANTIC 83941/ÁG (13.98) 

2E 17' URBAN MYSTIC 
SOBE 49998 /WARNER BROS. (13.98) 

22 6I DUELO 
UNIVISION 310724/ÚG (12.98) C 

31 18 LOS CAMINANTES 
SONY BMG NORTE 95637 (9.98) 

NATALIE GRANT 
CURB 78860 (17.98) 

24 7 
VIC LATINO 

THRIVEDANCE 90748/THRIVE (21.98) 

ANA GABRIEL 
" /1Y BMG NORTE 95902 (15.98) 

THE HUSH SOUND 
ECAYDANCE 085 /FUELED BY RAMER (13.98) 

EllSET YOUR GOALS 
EULOGY 073 (13.98) 

36 15 
RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1940 (16.98) 

CHRIS KNIGHT 
DRIFTER'S CHURCH PRODUCTIONS 760003 (16.98) 

41 9 
DAN ZANES AND FRIENDS 
FESTIVAL FIVE 009 (16.98) 

35 49 

32 6 

Z 
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29 
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HOT VIDEOCUPS & VIDEO SALES DATA 
MONITOR COMPILED BY 
COMPILED BY 

Nielsen 
Bondcast Data 
S- sterns 

Nielsen 
VideoScan 

Based on audience -weighted plays from MTV. VH1, BET and CMT, and now- 
weighted plays from eight other channels, as monitored by Nielsen Broadcaot 

Data Systems. See Chart Legend for rules and explanations..c. 2006, VNJ 
Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

SALES DATA COMPILED BY 

SEE BELOW FOR COMPLETE LEGEND INFORMAT ON. 

Nielsen 
SoundScan 

NM 

TOP 

MUSIC ViDr_a. ;.. ... 

z TITLE 
4,, i LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

3 1 86 

4 2 2 

5 4 5 

#1 
6WKS 

PULSE 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 54171 (24.98) 

PHISH: LIVE IN BROOKLYN 
RHINO HOME VIDEO 2970486 (29.98 DAD) 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13 98 CD/DVD) 

WE ARE... THE LAURIE BERKNER BAND 
TEAR /RAZOR & TIE /SONY BMG VIDEO 86009 (16.98 DVD) 

THE LONG ROAD HOME 
ISUAL ENTERTAINMENT 7022 (19.98 DAD) 

Principal Performers 

Pink Floyd Q 

Phish 

Creed 

The Laune Berkner Band fj 
John Fogerty 

8 3 4 
I'M GOING TO TELL YOU A SECRET 
ViARNER MUSIC VIDEO /WARNER MUSIC VISION 49990 (32.98 DVD /CD) 

Madonna 

7 
®SONGLINES LIVE 

TONY MUSIC VIDEO /SONY BMG VIDEO 86263 (14.98 CD /DVD) 

8 5 13? 
PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (18.98 CJ /DVD) 

S 7 5i FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DAD) 

10 8 5 REPLAY X3 
MERCURY VIDEO /UNIVERSAL MUSIC & VIDEO DIST. 856085 (39.96 DVD) 

11 
®MAN IN BLACK: LIVE IN DENMARK -1971 

SONY MUSIC VIDEO /SONY BMG VIDEO 85662 (14.98 DAD) 

12 10 125 
THE REST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 

I EKTRA /RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.98 CD /DVD) 

13 6 5 
CHRIS BROWN'S JOURNEY 
.I JE/ZOMBA VIDEO /SONY BMG VIDEO 81290 (18.98 DVD /CD 

14 CI ALIVE IN SOUTH AFRICA 
?ONV MUSIC VIDEO /SONY BMG VIDEO 77316 (14.98 DVD) 

15 12 14) 
LIVE AT DONINGTON 
L PIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) 

The Derek Trucks Band 

Rob Zombie 

Eagles 

Rush 

Johnny Cash 

Pantera 

Chris Brown 

Israel & New Breed 

AC /DC 

Destiny's Child 

Korn 

Motion City Soundtrack 

Def Leppard 

Eric Clapton 

Jimi Hendrix 

Jim Jones 

Bob Marley And The Wailers 

Ernie Haase & Signature Sound 11) 

16 9 1E 

17 11 4 

18 14 4 

19 13 35 

20 

121 
122 23 3 

1123 

24 

P25 
22 68 

17 9 

DESTINY'S CHILD: LIVE IN ATLANTA 
`. OLUMBIA MUSIC VIDEO /SONY BMG VIDEO 52061 (14.98 DVD) 

LIVE ON THE OTHER SIDE 
IMAGE ENTERTAINMENT 001189 (19.98 DAD) 

COMMIT THIS TO MEMORY 
FPIIAPH VIDEO 86802 (16.98 CD /DVD) 

ROCK OF AGES: THE DEFINITIVE COLLECTION 
LAST VIDEO 47309 (14.98 DAD) 

CREAM: FAREWELL CONCERT: SPECIAL EXTENDED EDITION 
IMAGE ENTERTAINMENT 02859 (14.98 DAD) 

15 44 
LIVE AT WOODSTOCK (SPECIAL EDITION' 
GEFFEN HOME VIDEO 28309 (19.98 DVD) 

19 2E 

16 9 

A DAY IN THE FASTLIFE 
KOCH VISION VIDEO 5941 (12.98 DAD) 

LIVE AT THE RAINBOW 
ISLAND VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 82409 (44.98 DVD) 

ERNIE HAASE AND SIGNATURE SOUND 
GAITHER MUSIC VIDEO /EMM MUSIC VIDEO 44667 (14.98 DAD) 

FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 58843 (19.98 DVD) 

AC/DC 

TITLE 4; w ARTIST IMPRINT / PROMOTION LABEL) 

UNFAITHFUL 
RIHANNA SRP /DEF JAM /IDJMG 

2 12 

10 7 4 

11 15 4 

ii612 19 4 

Ik3,13 B 

114 10 10 

M5 16 2 

18 20 5 
oh. 

17 6 

re 14 3 

Ilki 

12 14 

*0 
Pii 

22 

23 

22 2 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND MOSLEY /GEFFEN 

WHY YOU WANNA 
T. I. GRAND HUSTLE /ATLANTIC 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA/RMG 

ME & U 
CASSIE NEXT SELECTION /BAD BOY /ATLANTIC 

DEJA VU 
BEYONCE FEATURING JAY -Z COLUMBIA 

DO IT TO IT 
CHERISH FEAT SEAN PAUL OF THE YDUNGa.002 SFWFAAFFCAPlr01. 

INVISIBLE 
ASHLEE SIMPSON GEFFEN 

OVER MY HEAD (CABLE CAR) 
THE FRAY EPIC 

NUMBER ONE 
PHARRELL FEAT. KANYE WEST STAR TRAK/INTERSCOPE 

SHOULDER LEAN 
YOUNG DRO FEATURING T.I. GRAND HUSTLE/ATLANTIC 

PULLIN' ME BACK 
CHINGY FEATURING TYRESE SLOT -A -LOT /CAPITOL 

CRAZY 
GNARLS BARKLEY DOWNTOWN /LAVA 

TORN 
LETOYA CAPITOL 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE CAPITOL 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DON A &IMNTERSCOPE 

BOSSY 
KELIS FEATURING TOO SHORT JIVE/ZOMBA 

SIDE 2 SIDE 
THREE 6 MAFIA HYPNOTIZE MINDS /COLUMBINSUM 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS WARNER BROS. 

SEXY LOVE 
NE -Y0 DEF JAM /IDJMG 

RE-ENTRY 

RE-ENTRY 

24 24 3 

MISS MURDER 
AFI TINY EVIL/INTERSCOPE 

CHEMICALS REACT 
ALY & AJ HOLLYWOOD 

THE WORLD 
BRAD PAISLEY ARISTA NASHVILLE 

KICK PUSH 
LUPE FIASCO 1ST & 15TH /ATLANTIC 

25 LEAVE THE PIECES 
THE WRECKERS MAVERICK /WARNER BROS. /WRN 

RIHANNA, UNFAITHFUL 

ASHLEE SIMPSON, INVISIBLE 

NELLY FURTADO, PROMISCUOUS 

CHRISTINA AGUILERA, 
AFI, MISS MURDER 

CASSIE, ME & U 

T.I., WHY YOU WANNA 

TAKING BACK SUNDAY, MAKEDAMNSURE 

THE PUSSYCAT DOLLS, BUTTONS 

THE FRAY, OVER MY HEAD (CABLE CAR) 

AIN'T NO OTHER MAN 

5 

6 

7 

8 

9 
10 

CHERISH, De IT TO IT 

LETOYA, TORN 

YOUNG DRO, SHOULDER LEAN 

T.I., WHY YOU WANNA 

PHARRELL, NUMBER ONE 

CHINGY, PULLIN' ME BACK 

KELIS, BossY 

THREE 6 MAFIA, SIDE 2 SIDE 

CASSIE, ME & U 

GNARLS BARKLEY, CRAZY 

PANIC! AT THE DISCO, BUT ITS BETTER IF YOU YO 

AFI, MISS MURDER 

THREE DAYS GRACE, ANIMAL I HAVE BECOME 

GNARLS BARKLEY, CRAZY 

TAKING BACK SUNDAY, MAKEDAMNSURE 

SEAN PAUL, GIVE IT UP TO ME 

BUSTA RHYMES, I LOVE MY CHICK 

T.I., WHY YOU WANNA 

ATMOSPHERE, SAY HEY THERE 

KANYE, DRIVE SLOW 

Data for weak of JULY 29, 2006 I For chart reprints call 646.654.4633 

BREAKING & ENTERING 
Propelled by its recent release on iTunes, Lustra's "Scotty Doesn't Know," 

from the 2004 movie " Eurotrip," debuts at No. 75 on The Billboard Hot 100. 
Discover developing artists making their inaugural Billboard 

chart runs each week in Breaking & Entering on billboard.com. 

The beet- selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. U a Haatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatse4ters chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 
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SINGUES & TRACKS 
SONG IN DEX.. Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

8TH OF NOVEMBER (Big Love Music, BMVWB, 
ASCAP. Rich texan Music. ASCAP). WBM. CS 23. 
-1100 94 

A 
ABRAZAME ~ I,11j 

ADIOS A MI AMANTE (BMG Songs, ASCAP) LT 27 
THE ADVENTURE (Fun With Goats ASCAP niver- 

ASJAII is. H10089; POP 79 

AINT GON LET UP (Da Great. ASCAP) RBH 75 
AINT MY DAY TO CARE (Midas Magic. ASCAP/EM 

Mason Music, SESAC /Angelinalou Music, 
SESAC /4T4 Music, SESAC/Pacific Wind, SESAC) 
CS 53 

AINT NO OTHER MAN (Xtina Music, BMVCareers- 
BMG, BMVGifted Pearl Music, ASCAP/Works Of 
Mart, ASCAP/K'Stuff, BMVArIHouse, BMVrricia 
Sounds Music, ASCAP/IZa Music BMVThe Clyde 
Otis Music Group ASCAP), WBM, H100 8, POP 6 

AINT WHAT R USED TO BE (Mosaic Music, 
BMVSony/AN Tree, BMVGIitterfish, BMVBuna Boy. 
BMI HL, CS 37 

ALGUIEN TE VA A RACER LLORAR (Ser -Ca, BMI) 
LT 25 

ALIADO DEL TIEMPO (Three Sound. BMI ) LT 12 

AMARILLO SKY (Rich Texan Music ASCAP/Bound 
Sound Music, ASCAP/WB. ASCAP/Big Love 

Music BMVCaroI Vincent kid Associates 
SESAC` /Grinnin' Gid Music, BMVBer Two Beat One 
Music ASCAP), WBM CS 45 

ANBECOME B( I!l, ANIMAL I HAVE EMApril, ASCAP /3 
Days Grace. ASCAP/Noodles For Everyone, 

SOCANBMI Blackwood. BMVBIast The Scene, BMI). 
HL H10064 : POP 66 

ANYWHERE BUT HERE (Warne Tamerlane 
BMVLexi's Palm Tree Music, BMI(, WBM, CS 58 

b MUSIC, 
BEFORE HE CHEATS (That Li le House. 

ASCAP/Mighty Underdog. ASCAP/Sony/AN Cross 
Kew ASCAP), HL, CS 49 

BEST OF BOTH WORLDS (Seven Peaks Music, 
ASCAP/Sixteenth Streel Songs. ASCAP/R Nevi! 
Music ASCAP POP 84 

BE WITHOUT YOU Mary J Blige,ASCAP/tJniversal- 
MCA, ASCAP/WBM, SESACBabyboys Little. 
SESAC/Noontime South, SESAC /Jada Md Jaden's 
Publishing, SESAC/Naked Under My Clothes, 
ASCAP/Chrysalis Music, ASCAP /Jason's Lyrics. 
SESAC/Reach Global Tunes, SESAC), HL/WBM, 
RBH 22 

BING BING BAM BAM!!! (OkTopUs Entertainment 
Group, BMI RBH 88 

BLACK HORSE & THE CHERRY TREE (Sony/ AN 
Timber SESAC/Sony /AN Tunes, ASCAP), HL H100 
27 POP 29 

BLOW THE WHISTLE (Zomba Songs. BMVE Shaw. 
BMVSongs Of M, BMVEMI Blackwood BMVBth 
Grade Music Publishing, BMVSwizole Music, 
BMVC'Amore Music BMVMe & Marq Music. 
ASCAP/Cookies Md Milk, ASCAPBasa(Iuamba 
Music. ASCAP/EMI April, ASCAP), HLNVBM, RBH 

BOJANGLES (Songs Of M BMVMarimbero Music, 
ASCAP/BMG Songs, ASCAP), WBM POP 98 

BOSSY (Isly & Nemo Tunes, ASCAP/levegas Music 
Publishing, ASCAP/EMI April, ASCAP/Zomba Songs, 
BMVT Shaw BMVTeam S Dot Publishing, BMVHitco 
Music, BMVSongs Of Windswept Pacific. BMVEMI 
Blackwood, BML/Lost Poet Music, BMVSoundtron 
Tunes, BMVJasppeerr Cameron ()slat Song, BMI), 
HL/WBM H10017 POP 30; RBH 11 

BRAND NEW GIRLFRIEND (EMI Blackwood 
BMVShane Minor, BMV3 Ring Circus, BMVSongs Of 

Windswept Pacific, BMVJefkey Steele, BMI), HL. CS 

11 H10058. POP 73 

BREATHE (2 AM) (MniBonnaMusic, ASCAP) -1100 
65; POP 43 

BRING R ON HOME (Warner- Tamerlane, BMI/Sell 
The Cow, BMVWB ASCAP/Bieck, ASCAP/Bloom, 
ASCAP) WBM CS 9; H100 70 

BUILDING BRIDGES (Drunk Monkeyy, BMVBug. 
BMVWB ASCAP/Granite, ASCAP/GOldline, 
ASCAP /Criterion, ASCAP), WBM, CS 13 

BUTTONS (Team S Dot Publishing, BMVHitco Music, 
BMVSongs 01 Windswept Pacific, BMV2590 Music 
Publishing, ASCAP/Universal, ASCAP/Zone 4 

ASCAP/She Rights Music BMVMy Own Chit Music, 
BMVJason's Lyrics, SESAC/Reach Global Tunes. 
S E SAC), HL H1007 ; POP 7 

orgy /AIVUiscbs,ASt:AP LIS 
CALIFORNIA GIRLS (Sony/ATV ross Keys, 

ASCAP/WB, ASCAP/Rich 
Texan Music ASCAP), HL/WBM, CS 30 

CALL ON ME (¡Shaniah Cymone Music, ASCAP/EMI 
April, ASCAPANaked Under My Clothes, 
ASCAP/Chrysalis Music, ASCAPBasajamba Music, 
ASCAP /Jackie Frost ASCAP/BMG Songs 
ASCAP/Flyte Erne tunes, ASCAP /Avant Garde, 
ASCAP/Universal, ASCAP /Air Control Music, 
ASCAP ) H(00 63 POP 

SOUnweL8Mtoby- 
Wyte's..BMMVBat Future, BMI( HL H100 9B; RBH 
20 

CHA CHA (Where's My Cut ASCAP/Pacific Latin, 
ASCAPMtusichelo, BMVTvtaximo Aguirre, 
BMVLinkser BMI LT 21 

CHAIN HANG LOW (Not RBH 98 
CHASING CARS (Big Life, BMI H100 71; POP 49 
CHEVERE (EMI Blackwood B Mon Blanco, 

BMVStratigo Co Lin o BMVBIue Kraft Music, 
BMVDesiaanee.BMI Lt 30 

CHEVY RUE HIG (Zomba Songs BMVDade Co. 
Project Music, BMV3 Blunts Lite Al Once. 
ASCAP/First N' Gold, BMVWamerTamerlane, BMI), 
WEM RBH 100 

COMING UNDONE (Zomba Songs. BMI/Fieldysnuttz, 
BMVMusik Munk, BMVStratosphericyoness, 
BMVCareers -BMI, BMVLauren Christy Songs, 
BMVScott Speck Songs BMVGraham Edwards 

Songs ASCAP( WBM H100 86 POP 87 

COMO DUELS (UTARRERA DE AMOR) (San Angel, 
ASCAP/BMG n s, ASCAP) LT 28 

CONTIGO SE VA (Warner- Tamerlane BMI) LT 49 
CRAZY (Chrysalis Music, ASCAP/WB. ASCAP /God 

Given, BBMVBMG Ricordi Music Publishing, 
SPA/Atmosphere Music SPABMG Zomba Produc- 
tions SPA), WEM, H10B 2 POP 2; RBH 56 

CRAZY BITCH (Famous. ASCAP), HL, H100 60; POP 

52 
CROWDED (EMI April, ASCAP/Sony/ATV Tunes, 

ASCAP/Copyright Contro(Bushwicks Finest. 

ASCAP/thugation Maiic, ASCAP), HL POP 46 

DAM man ASCAPÍNbttiñg Hill Music. 
-411/2 15 Publishing. BMVRat Hole Publishing. 

,CAP Copyright Control) RBH 91 

DALAI CALIFORNIA (Moebetoblame. BMI) H10018, 

POP 25 
DEJALE CAER TO' EL PESO i1 ',wsal- Musica 

Unica, BMINniversal Mus... AP LT 34 
DEJA VU (EMI Blackwood b1,1 

., 
o South. 

ASCAPBeyonce ASCAP/Music Of Windswept, 
ASCAP/23, 000 Music, BMVYoga Flames Music. 
BMVJanice Combs Publishing, BMVEMI April, 
ASCAP /Carter Boys Publishing, ASCAP/Pnce Inter- 
national Music Publishing, ASCAP/Rodney Jerkins 
Production BMI HL. H100 30; POP 36 RBH 6 

DE RODILLAS TE PIDO (Not Listed) LT 46 
DETALLES FMI Blackwood, BMI LT 39 
DETRAS DE LA PUERTA (Arpa BMI) LT 48 
DIGAN LE San Antonio, BMI) LT 8 
DJ PLAY A LAVE SONG (Universal, ASCAP/ream S 

Dot Publishing, BMVHilco Music, BMVSongs Of 

Windswept Pacific BMVJason's Lyrics 
SESAC/Reach Global Tunes, SESAC), HL, H100 79; 
RBH 14 

DO I MAKE YOU PROUD 19. ASCAP/BMG Songs, 
ASCAP /Chrysalis Music, ASCAP). HL, H100 39; 
POP 35 

DOING TOO MUCH ( Amaya- Sophia, ASCAP/Latino 
Velvet, BMVSongs 01 Universal BMVBungalo Made 
Music, ASCAP/Morenita Publishing. ASCAP), HL 
H100 43' POP 31 

DO R TO IT (Publishing Designee, BMVRags Il 

Richard Music, BMWncle Wilmese Music, 
ASCAP/How Ya Lure Dat Music, ASCAP) H100 14: 
POP 23' RBH 13 

DONT FORGET TO REMEMBER ME (WZ2 Songs. 
BMVEMI Blackwood BMVDidn't Have To Be Music, 
ASCAP/EMI April, ASCAP /1609 Songs, 
ASCAP/Music Of Windswept, ASCAP), HL, CS 3; 

H100 56 
DONT WAIT (Hey, Did She Ask About Me? Music, 

ASCAP/Universal, ASCAP). HL, POP 91 
DO WE STILL (Carolina Blue Sky Music, BMVJohn's 

Island, BMVBayou Bo , BMI) CS 47 
DOWN (Maier ASCAP H100 90' LT 1 

DOWN IN MISSISSIPPI (UP TO NO GOOD) 
(Dirkpit, BMVGreatergoodsongs. ASCAP /Jennifer 
Nettles ASCAP) CS 25 

DUTTY WINE (Copyright Control/Pop Style Music 
Publishing, ASCAP)RBH 89 

f WULiH GRTIN (unwersal. AJI;AfMary J. Barge 

ASCAP/Rodney Jerkins Productions BMVEMI Black - 

BMVVonMgoOi WindswePublishing t a i, BMVEMI April, 
ASCAP /Carter Boys Publishing, ASCAP), HL H100 
52' RBH 10 

ENTOURAGE (Mr. Grandberry 0's Music, SESAC/E. 
Hudson Music. BMVDdre 78 Publishing, 
SESAC/Lyric Publishing. SESAC/ForayMusic, 
SESAC RBH 33 

ESTE CORAZON EMI April ASCAP LT 10 
ESTOY CON EL Y PIENSO EN TI (WE ASCAP) LT 9 
EVER THE SAME (U Rule Music. ASAAP/EMI April, 

ASCAP1 HL. POP 88 
EVERY MILE A MEMORY (Dierks Bentley Publishing 

Designee. ASCAP/Brett Beavers Publishing 
Designee, BMVEnsign Music, BMVRAncho Papa 

Music, BMI)) CS 34 
EVERY T1ME I HEAR YOUR NAME (EMI April, 

ASCAP/Romeo Cowboy Music ASCAP/Tom Ham- 
bridge Tunes, ASCAP/Songs Of Windswept Pacific, 
BMVGottahaveable, BMI, HL CS 12; H100 72 

EVERYTIME THA BEAT DROP (Shaniah Cymone 
Music ASCAP/EMI April, ASCAPBasalf'amoa Music, 
ASCAP/Naked Under My Clothes. ASCAP/Chrysalis 
Music, ASCAP/Dem Franchize Boyz, ASCAP fide 
That Music, ASCAP/Buck One Publishing, ASCAP) 
RBH 68 

e Hen Jumpsuit Apparatus 
Designee POP 94 

THE FACT IS I NEED YOU) (¡Universal, ASCAP /Jat- 
cat. ASCAPB ue's Baby, ASCAP/Sexual Vanilla 
Music ASCAP), HL RBH 71 FAR AWAY (Warner- tamerlane, BMVArm Your Dillo, 
SOCAWZero-G, SOCAWBIack Diesel SOCANBIack 
Adder Music SOCAN). WBM. POP 68 

FAVORITE STATE OF MIND (Universal, 
ASCAP/Chaggy Buss. ASCAP/Music Of Combus- 
tion, BMVSongs Of Windswepl Pacific, BMI(, HL CS 

FEELS JUST LIKE R SHOULD (EMI Blackwood, 
BMVGreenhorse Music BM('Comman, 
ASCAP /Drum Groove, SESAC), HL, CS 20 

FEELS SO GOOD (Remynisce Music, ASCAP/Reach 
Global ASCAP/Sounds 0f Da Red Drum, 
ASCAP/Steady On The Grind. ASCAP/Super Sayin 
Publishing, BMVZombe Songs, BMI(, WEM, RBH 30 

RNDIN' A GOOD MAN (Hits And Smashes Music, 
ASCAP/2820 Music, ASCAP/Zomba Enterprises, 
ASCAP/Good Country Momin', ASCAP/West 
Moraine ASCAP/Welk, ASCAP/Lichelle, 
ASCAP/Major Bob, ASCAP), WEM CS 24 

FIND MYSELF IN YOU (Cancelled Lunch, 
ASCAPNniversal- PolyGram International, ASCAP), 
HL RBH 27 

FLY UKE A BIRD (Rye Songs' BMVSongs Of Univer- 
sal, BMVEMI April ASCAP/Minneapolis Guys Music, - ASCAP /JI Branda Music Works, ASCAP), HL, RBI' 
25 

FOR YOU I WILL (CONFIDENCE) (Teddy Geiger 
Publishing BMVBony/ AN Timber, SESAC/Turtle 
Victory SESAC). HL POP 69 

FREEZE (EMI hoHl ASCAP/LL Cool J. ASCAPAyfe In. 

ATCAP1 ßl1 

FUE MENTIRA 

G 

Sonyys BMV Son ,iATV Songs, BMVEMI April. 
ASCAP), HL/WBM H100 99; POP 50 

GET EPA, GOT EM (16 Bars Of Gold, ASCAP) RBH 72 

GET OUTA MY WAY (Songs Of Peer, ASCAP/Fixa- 
lion ASCAP) CS 40 

GETTIN' SOME (Zomba Songs, MVZomba Enter - 

prises ASCAP), WBM H100 t7; POP 77; RBH 47 
GET UP ( Bubba Gee, BMVNoontime Tunes, 

BMbWamer- Tamerlane, BMVRo 

d,I 

Rightings, 
ASCAP/Universal 

STORY (EMI Blackwood, BB VMau se, 

BMI RBH 37 
GIMME THAT (Scott Storch, ASCAP/Ni, 

ASCAP/ream S Out Publishing BM /Hitco Music, 
BMVSongs Of Windswept Pacific. BNI) H100 33; 

17 

GIVE IT AWAY (Run Slow Music, ASCAP/ICG 
ASCAP/Sony/ATV Tree BMVMr. Bubba, BMVEMI 

Blackwood. BMI(. HL, CS 19 

GO AHEAD (Street Certified Publishin g, BMVErap 
House Publishing BMI) RBH 73 

GOD ONLY CRIES (Dimensional Songs Of Rye, 

SESAC /Cey Jack Music, SESAC/Cherry Blosson, 
SESAC/The Bigger They Are SESAC) CS 32 

GODS GIFT (Avoeah, ASCAP/W8, ASCAP), WBM, 

RBH 61 

GOOD GOOD LOAN' (Spinning Hat Music, BMI) CS 

72 Go to www.billboard.biz for complete chart data 

GOOD GOOGLY M00GLY (Tefnoise, BMVMusic 
Resources EMI) RBH 90 

GOOD LOOkIN OUT (E. Hudson Music BMVDdre 78 
Publishing, SESAC/Lyric Publishing, SESAC) RBH 
74 

GOOD LUCK CHARM (EMI April, ASCAP /Air Control 
Music, ASCAP/Them Damn Twins, ASCAP/353 
Music Publishing, SESAC/Universal- PolyGram Inter- 
national Tunes, SESAC/Rags II Richard Music 
BMVUncle Willmese Music, ASCAP). HL, RBH 40 

A GOOD MAN (Midas Magic, ASCAP /Animal Planet, 
ASCAP /AvaRu Music, SESAC/Multisongs BMG, 
SESAC( CS 38 

GO TO CHURCH (Gangsta Boogie, ASCAP/Universal. 
ASCAP/My Own Shit Md Brittolesse, ASCAP/EMI 
Blackwood, BMVSongs Of WE BMI). HL, RBH 67 

GRILL 
R((BW82rs 

Block, ASCAP/Biza Publishing, 

IU1nGTNG Un SO ny /ARV Ions. ASI:AY/l: 
Music, ASCA /Under Zenith Music SOCA ever - 
wouldhavethought Music SOCAN/Sony /AN Cana- 
da SOCAN) HE. H10053 ; POP 40 

HATE ME (Paris On Paper Publishing. ASCAP) H100 
54; POP 44 

HERE WE GO YO (Gold Star, BMVCarter Boys Pub - 
lishing, ASCAP/Universal Musica, 
ASCAP/Rompediscoteca, BMVUniversal -Musics 
Unica BMI) LT 22 

HIPS DONC LIE (Sony /AN Tunes ASCAP/Huss 
Zwingli, ASCAP/EMI Blackwood. 

Tunes, 

Music, BMVThe Caramel House, BMVEnsign Music, 
BMIAanfranco Music, ASCAP/Samalea Songs, 
ASCAP/Nelia Music, ASCAP /JNR Music Publishing, 
ASCAP), HL H100 4; LT 3; POP 3 

HMM HMM 
HL, 

Music Publishing, 
ASCAP /1501afayelt Music, ASCAP/Songs Of Uni- 
versal PolyGram International BMVTonY Kelly, 
ASCAPMIaurice Gregory. EMI), HL RBH 31 

HOW 'BOUT YOU (Sony/ATV Tree, 

HL, 

HOW SMIIAnnI,ASCAP) HL, 

H1006Publishing, P51 
HUSTLIH (3 Blunts Lite At Once, ASCAP/First N' 

Gold, BMVJ. Brusco. ASCAP/EMI April, ASCAP/No 
Question Entertainment, ASCAP/Desert Storm, 
BMVWamer - Tamerlane, BMVYoung Jeezy Music, 
BMVEMI Blackwood BMVCarter Boys Publishing, 
ASCAP), HL. H100 57; POP 71; RBH 19 

CALL EI WVE Sony /A lunes, ASCAP/EMI A 
ASCAP/Wathe Music Publishing, shing, ASCAP). HL. RBpnH 

I, 

I DARE YOU (Driven By Music, BMVEMI Blackwood, 
BMVLithiumglass Music, ASCAP/EMI April, 
ASCAP/Big Ant Music, ASCAP/Universal, ASCAP), 
HL, POP 83 

I DONT KNOW WHAT SHE SAID (Create Real, 
ASCAP/1 Want To Hold Your Songs, BMVMajor Bob, 
ASCAP), CS 29 

IF YOU'RE GOING THROUGH HELL (BEFORE THE 
DEVIL EVEN KNOWS) (Gravitron SBSAC/lMrad- 
dadel, SESAC/Camival Music SESAC /Cal IV, 

I KNOWBYW SEE D' 
ASCAP) 

Marl Riblishing,,, 
65 

BMVMaIik -Mekhi Music BMI/Basement Funk 
ASCAP/Basement Funk South, ASCAP/Diamoncut 
Flawless Recordings Publishing, ASCAP/Hot Sauce 
Music, ASCAP/Three Nails And 2 Crown, BMVAzuna 
Music BMI) H100 66' REH 21 

I LOVED HER FIRST (Sony /AN Cross Keys. 
ASCAP/Songs Of Extreme. ASCAP /Cedar Sides, 
ASCAP), HL, CS 35 

I LOVE MY B "' (TZiah's Music. BMVEnsign 
Music BMVwill.i.am, BMVBroke Spoke And Gone 
Publishing. ASCAP), HL H100 47' POP 60; RBH 18 

I'M GONNA BE (WB. ASCAP /Checisnan, BMVryme 4 

FIy es, BMI) WBM. RBH 43 
IMPOSSIBLE (Please Gimme My Publishing, 

BMVEMI Blackwood BMVAImo Music 
ASCAPBtayin High Music, ASCAP/BMG Songs 
ASCAP/BMG Music Publishing MCPSO, HL, RBH 96 

INGRATE'S) (TN Ediciones BMI) LT 50 
IN MY MIND (Combustion BMVSongs Of 

Windswept Pacific BMVWang Out, BMIBony /AN 
Songs, EMI HL RBH 39 

INSENIBLEATl (ME PONE A MIL) (Universal 
Music Mexico. S.A./Universal- Musica Unica, BMI( 
LT 35 

IN TERMS OF LOVE (Emerto, ASCAP /Gehri Music, 
ASCAP /Carol Vincent And Associates, SESAC) CS 

36 
I REFUSE (Barker, ASCAP/Scott Storch, ASCAP/NT, 

ASCAP RBH 38 
IS IT Mif WONDER? (BMG, PRS) H100 84; POP 

74 
ITS COIN' DOWN (Granny Man Publishing, 

BMVMalik -Mekhi Music, BMVR ina5 Son Music, 
ASCAP/Slide That Music, ASCA MI April, 
ASCAP , HL H100 5' POP 13; R H 8 

ITS TOO LATE TO WORRY (Sony /AN Tree, 

BM(Bonggs Of Terecel, BMUWorks To Music 
ASCAPBCG, ASCAP/Harbinism.com, SESAC), HL 
CS 51 

GEDIES (Sweet Chin 
Music, ASCAP/EMI April, ASCAP), HL, H100 13; 
POP 8 

J 
JUST CAME HERE TO CHILL 'P ,, Oumççyyiience 

"tr ASCAPMitco 

KICK PÚBN (ís18158 Riblishing ASCAP/BMG 
ungs, ASCAP), WBM, POP 100; REH 92 

THE KILL (BURY ME) (Apocraphex Music, ASCAP) 
POP 92 

KILL ME NOW E, ASCAP/Rich Texan Music, 
ASCAP/Wamer- amerlane, EMI), WBM, CS 52 

KISS ME IN THE DARK (Unversal- PolyGram Inter- 
national. ASCAP/Spunker Songs, ASCAP/Ducas, 
ASCAP) HL, CS 55 

KOOL AID ¡LIT' Bass Music, ASCAP/Money Man, 

BMVDrop Music, BMI) RBH 66 

LA BU'1 U.A (BMG SOgqs ASCAP LI 14 
LAS NOCHES SON TPoSTnES (Ven iialo. ASCAP) 

LT 32 
LAST DAY OF MY UFE Ph Ivester, ASCAP/Mission 

Valley, ASCAP) CS 10 H100 73 
LAY BACK RELAX (THE MASSAGE SONG) (OkTo- 

pUs Entertainment Group, BMVCs. Loretta Music, 
BMI RBH 94 

LEAN WIT n; ROCK WIT IT (EMI April ASCAP/Slide 
That Music, ASCAP/Honeys Baby Bo Music 

ASCAP/Parlae DFB Publishing, ASCAP /Jamall Will- 
ingham Publishing. ASCAP), HL POP 85; RBH 48 

LEAVE THE PIECES (WB, ASCAP/Sony/ATV Acuff 
Rose, BMVSongs Of R. Joseph, ASCAP). HUWBM, 
CS 8; F1100 48; POP 59 

LET U GO (Weencopter Music, ASCAP/Maratone AB, 

STIM/Kasz Money Publishing. ASCAP) H100 74; 
POP 37 

LIFE AINT ALWAYS BEAUTIFUL (Sony /AN Cross 
Keys, ASCAP/Still Working For The Man, BMVBallad 
Boy, BMVICG BMI) HL, CS 6; H100 67 

UFE IS A HIGHWAY (BMG Canada, SOCAWSkkyy Is 

Falling 
BM, CSEntertainment, 11009 

SOCAN/BMG Songs, ASCAP), 

LIKE RED ON A ROSE (Farm Use Only, BMVCas- 
samel ASCAP) CS 42 

LIPS OF AN ANGEL (Hinder Publishing 
ASCAP /High Buck Publishing, ASCAP/EMI April, 
ASCAP), HL H100 97' POP 89 

A LITTLE TOO LATE (tokeco Tunes BMVFlorida 
Room. BMVSony/AN Acuff Rose, 

Tunes, 

BMI, HL, CS 4.'11100 55 
LIVE TO LOVE ANOTHER DAY Coburn, BMVGuitar 

Monkey, BMVBrand New Sky, ASCAP/Right Bank 
Music, ASCAP1 CS 54 

LONDON BRIDGE (Not Listed) POP 63 
LOOKING FOR YOU (Zomba Songs. BMVLiIIy Mack, 

BMVBaby Fingers. ASCAP/Mims, ASCAP/Shown 
Brume, SCAP/Freddie Dee EMI), WBM RBH 29 

LO OUE SON LAS COSAS (bon Cat, ASOAPBrehm, 
ASCAP) LT 31 

LOVE SONG (EMI Blackwood. BMVShanica Jones 
Publishing Designee, BMVDotosho Music. BMI), HL 
RBH 62 

LOVE YOU (EMI Blackwood, BMIMew Songs Of Sea 
Gayle Music ASCAP/Sony/ATV Tree, BMVForrest 
Hills Music, BMI), HL, CS 33 

N ANIIU LOS Can Is ASCAP Odle Dee 
ASCAP) 7 

(I MAC 
ÁDB, ASCAP] 

Feel Like 
100 

Taking 
1' POP 48 

Fills, 

MARGARITA (Sleelys Kids Music, BMVThe Waters 
Of Nazareth BMVEMI Blackwood, BMVCareers- 
BMG, BMI/Baynchaser, BMVGnal Booty, 
ASCAP /Chrysalis Music, ASCAP), HL/WBM, RBH 

MARIPOSAS (Not Listed ) LT 29 
MAS ALLA DEL SOL (Edimusa, ASCAP) LT 6 
LOS MATE (Mato. ASCAP/Ernesto F. Padilla. 

BMI/Peer International, BMI) LT 47 
ME AND MY GANG (Jeffrey Steele, BMI /Alma 

Music, ASCAP/Mullintone Music, ASCAP/Breaking 
New Ground Publishing, BMVSony /AN Cross Keys. 

ASCAP). HL, CS 7; H100 51 ' POP 72 
ME TIME (ECAF Music, BMVtom's Kid Music, 

BMVHypekeez Musik, ASCAP) RBH 54 
ME & U (Neat Selection, ASCAP /Mottola, ASCAP) 

H100 3; POP 5; RBH 2 
ME VOY (EMI Blackwood BMVManzano BMI( LT 11 

MIGHTY "0' (We Dont Play Even When Ne Be 

Playin', BMVChrysalis Songs, BMUMisquito Puss, 
ASCAP/Divadsnibbor Music, BMVEMI Mills, 
ASCAPMi -De -Ho Man Music. ASCAP), HL RBH 59 

MISS MURDER (Ex Noctem Nacimur Music. BMI) 
H10041 ; POP 41 

MOUNTAINS (Loremoma Music, BMVBIack To Black 
Songs, BMVPatrick Stuart Music, BMVLyrical Mile 
Music BN MI CS 31 

MOVE Alma Smells Like Ph s Ed, ASCAP/BMG 
Songs, ASSCAPS HL H100 21; POP 12 

B 

MR. ME TOO (EMI Blackwood BMVThe Waters Of 

Nazareth, BMVGeMarc, ASCAP/Terradome, 
ASCAP/EMI April, ASCAP), HL. RBH 65 

MS. NEW BOOTY (Soar Loser Music, BMVEMI 
Blackwood BMVColliPark Music BMUDa Crippler 
Music BM C Music. BMI) FIL POP 42 

MUCHACH A DE OJOS TRISTES (BMG Songs, 
ASCAP) LT 40 

C OD , 

BMVMacris ! (usic !TUbfishing, ASCAP/Universal, 
ASCAP/Music Sales Corporation, ASCAP/l.aShawn 
Daniels Productions ASCAP/Roney Jerkins Pro- 
ductions, BMI , HL, 

Productions, 
49 

NEW STRINGS (Sony /ATV Tree, BMVNashville Star, 

BMI), HL. CS 28 
NO ES UNA NOVELA (Juan & Nelson. ASCAP) LT 43 
NOS COP NO (Mayimba. ASCAP/Palabras De Romeo, 

LT 4 
NO OUIERE NOVIO (Universal -Musica Unica. BMI) 

LT 36 
NOTHIN' BUTA LOVE THANG (EMI April, 

ASCAP/New Songs Of Sea CAyle Music, 
ASCAP/Son Of A Miner, ASCAP/Pickwick Landing, 
ASCAP/Music Or Stage Three, BMI), HL, CS 41 

NOT READY TO MAKE NICE (Wooly Puddin', 
BMVScrapin' Toast, ASCAP/Chrysalis Music 
ASCAP/Sugar Lake Music, ASCAP), HL/WBM, H100 
80 POP 54 

NO WORDS (Zomba Songs, BMVR.Kelly, EMI), 
WBM RBH 51 

NUESTRO AMOR SE HA VUELTO AYER Maximo 
Aguirre BMVThe Fly And The Bee, ASCAP( LT 17 

NUMBER ONE (Rie Waters Of Nazareth, BMVEMI 

Blackwood BMVPlease Gimme My Publishing. 
BMI), HL, 
Blackwood, 

46 

n'o ace rising,: r 'aou ecorrs 
AS AP RBH 76 

ON AGAIN TONIGHT (blamer- Tamerlane, BMVMur- 
rah, BMVrexabama Music, BMVKatank Music 
BMVCircle C, ASCAP/Full Circle, ASCAP), WBM, CS 

27 
ONE (82, ASCAP/WB, ASCAP/Universal- PolyGram 

International ASCAP WBM, PAAOOpP 99 
ONE 

Song eaa Gayle Music ASCAP AHL. CS 60 
ONE WING IN THE FIRE (Malaco, BMVMusic Of 

Stage Three, BMI) CS 48 
DOH WEE (Alia Rose Music, BMVAmerican League 

Music, EM(/Julie Moosekic BMI RBH 41 

OVER MY HEAD (CABLE 
CAR) (E 

Ap, 
Edwards ASCAP ), HL, 

H10010; POP 9 

niversal- Musica Unica, 
wood, BM LT 24 

PAYASO 11 .(Copyright Control LT 38 
TTE PEANUT BUR & JELLY (3535 Entertainment, 

BMVAnna Jean's Baby Boy Music, ASCAP) RBH 58 
PENSANDO EN TI (SoulSick Musik BMVAmaya - 

igto Sophia, ASCAP/Fnes. ASCAP /Ouinnsizermusic, 
ASCAP /Jumping Bean Songs, BMI) LT 16 

POP MY TRUMP (Drunk People Publishing. BMI) 
RBH 81 

PRETTY BABY (India B. Music BMVSongs Of Uni- 
versal PolyGram International, 

Music, 
Music 

Publishing. BMVParadise Forever Music, EMI/Warn- 
er- Tamerlane, BMI HL, RBH 55 

PROMISCUOUS ((star, SOCANNirginia Beach, 

ASCAPAVBM, SESAC/DanjLya Handz Muzik, 
SESAC/Stix I'm Stoned. ASCAP/EMI April 
ASCAP/Universal. ASCAP), HUWBM, H1 i)01; POP 
1. RBH 34 

A PUBLIC AFFAIR (Sweet Kisses, ASCAP/EMI April. 
ASCAP/Naked Under My Clothes ASCAP /Chrysalis 
Music. ASCAP urstin Music ASCAP/Breakthrough lI( 
Creations ASCAPBon /AN tunes, ASCAPB M.Y.. 

ASCAP/EMI Blackwood BMVSouthem Oscillations 
Music. BMVJobete Music ASCAP /Apollinaire 
Music EMI), HL H100 38; POP 26 

PULLIN' ME BACK (Basapmba Music. 
ASCAP/Chingy Music, ASCAP /Jaco Pastorius. 
ASCAP/Shaniah Cymone Music, ASCAP/EMI April. 
ASCAP/Universal-MCA, ASCAP /Air Control Music. 
ASCAP), H100 44; POP 81 RBH 12 

PUT YOUR RECORDS ON (Global Talent Publishing. 
PRS/Songs Of Windswept Pacific, BMVGood Groove 
Songs, BMI( H100 78; POP 70 

OUMECÇI051 E CIELO B. ASCAP/10am. 

HEAL LUNE (Wonoerlan0 Music ompany BMVPIxar 
Music. BMVWaIt Disney ASCAP/ßxar Talking Rc- 
tures ASCAP), WBM, POP 95 

REGRETS (Richard Flemming, BMVSongs Of Ham - 
stein Cumberland, BMI( RBH 93 

THE RIDDLE (EMI Blackwood, BMVPive For Fighting. 
EMI), 

RIDE (Chamillitary Camp Music, ASCAP/Universal, 
ASCAP/Play For Play- N- Skillz,ASCAPBMI April 
ASCAP/Leathaface Music. ASCAP //S$killz For Skillz 
Md Play Musik, ASCAP). HL, 'f1001 t; POP 10; 
RBH 44 

RIDIN' HIGH (All My Own Publishing, BMVHald My 
Own Publishing ASCAP/SeanlMusic, BMVEMI 
Blackwood, BMI Marked Entertainment, ASCAP/Rs- 
capo Music, ASCAP), HL, RBH 99 

RIDIN' RIMS (Slide Thal Music, ASCAP/EMI April, 
ASCAP /Jove Juice Publishing, That Music, 
BMVDem Franchize Boyz. ASCAP =MI Blackwood 
BMI), HL. RBH 69 

SWWNG UHAGE (Adria ASGAP/K Music, 
ASCAP /Wizen Music, ASCAP) POP 96 

SAVIN' ME (Warner-Tamerlane, BMVArm Your Dillo, 
SOCAN/Zero -G, SOCANBIack Diesel SOCAWBIack 
Adder Music, SOCAN), WEM. H100 26: POP 17 

SAY (Fi Six Hope Road, ASCAP/Fairwood Music 
USA, ASCAP/Blue Mountain Music PRS/Pinky Phat 

Phat. BMVBMG-Careers, BMVL.I.T.E. Recording Stu- 
dios ASCAP WBM RBH 70 

SCOTTY DOESN'T KNOW (Lustra Music. 
ASCAP/Lustra Bo BMVSKG ASCAP /Cherry Lane, 
ASCAP) CLM, H100 75. POP 53 

SETTLE FOR A SLOWDDOWN (Sony /AN Tree, 

ASCAP(, HL, Hi to 93 
ony /AN Cross Keys, 

S.EJ( (L e In ASCAP) RBH 24 
SEMACK ((tomba Enterrpprises, ASCAP/rennman 

Tunes ASCAP/ B, ASCAP/Virginia Beach, 
ASCAP/WBM, SESAC/Danla Handz Muzik, SESAC), 
WBM H1001;P POP 34 

SEXY LOVE (Super Sayin Publishing, BMVZomba 
Enterprises, ASCAP/Sony/ATV Tunes ASCAP/EMI 
April ASCAP), HUWBM,'1100 24; POP 45; RBH 9 

SHINE (EMI April, ASCAP/Flyle Tyme Tunes, 
ASCAP/Bernard's Other Music BMVWamerTamer- 
lane, B n AN Songs, BMI(, HL/WBM, RBH 32 

SHOULDER LEAN (Cordele Quinn Publishing, 
BMW'Juan Hart Riblishing, BMI/Crown Club Pub - 
lishing BM/Warner-Tamerlane, EMI), WBM, H100 
15 POP 33; RBH 5 

SINGLE (EMI Blackwood BMVIn- Genius Songs 
HM I 1.11 ' SCAP/Sonic Graffiti. ASCAP(. HL. 

SNAP YO FINGERS ïWhite Rhino, BMVE -40, 
BM _ BMVDwgstore, ASCAP), WBM, 
Hic »» 'RH1 

SOLDIER SONG Ir;reenehits Publishingg, 
ASCAP /Hannabu Publishing, ASCAP/Danger Times 
Publishing, ASCAPNVeidner Block Publishing, BMI) 
RBH 97 

SOME PEOPLE CHANGE (Famous. ASCAP/Liggfits 

Of Denver, ASCAP/Songs 01 Bud Dog, ASCAP/Funky 
Junk Music, ASCAP/Music Of Windswept, 
ASCAP/Sweet Summer, ASCAP/Major Bob, 
ASCAP) HL, CS 39 

SOMEWHERE OVER THE RAINBOW EMI Feist 
Catalog, ASCAP) HL H100 50; POP 39 

SOS (Jonathan Rotem Music BMVSouthside Inde - 
pendent Music, BMVHere's 

Music, 
At You Kidd 

Music, BMVReach Global Songs, BMI) H100 23. 
POP 14 

SO WHAT (Bubba Gee, BMUNoontime Tunes, 
BMVWarer- Tamerlane BMIMotting Hill Music, 
BMV2415 Publishing, BMI/Kuntry Slim Publishing, 
BMVCed Ke yz Music ASCAP shmoot Music 
BM/Royalty Righting ASC Nnversal, ASC AP), AP), 

HL/WBM H10012 :TOP 18 RBH 4 
STARS ARE BLIND (Fernando Garibay Music, 
ASCAP/V2 Music Publishing, BMVSnny /AN Songs, 
BMVZutelt Music, ASCAP HL, H100 34; POP 16 

STAY WITH YOU (Comer Ut Clark And Kent Music, 
ASCAP/EMI i r ' m ASC AP / r osta tion Corporation oration 
ASCAP/Universal-MCA, ASCAP), HL, H1CO 68; POP 
57 

STEADY, AS SHE GOES (Chrysalis Music, 
ASCAP/Third String Tunes, BMI), HL. H100 85: POP 
93 

STnUgNTIN' LIKE MY DADDY (Young Money Publish - 

iira, B1 VW m 
Tamerlane, BMINToney Mack, BMI(. 

52 
SUDDENLY I SEE (Sony/ AN Timber, 

SESAC/Sony /AN Tunes, ASCAP), HL, H100 88; 
POP 67 

SUMMERTIME (EMI Blackwood, BMVBig Loud Shirt 
Industries ASCAP/Birds With Ears Music, BMI), HL, 

CS 2' H100 37- POP 58 
SUNSHINE AND SUMMERTIME (WB, 

ASCAP/Warner- Tamerlane, BMVWriters Extreme, 
BMVSteel Wheels, EMI , WEM CS 16' H100 9 

SWING (EMI April ASCAP/Sea Gayle Music. 
ASCAP(. HL CS 26' H100 82; POP 75 

SWING LOIN Steel Pole Publishing, BMI) RBH 95 
SYMPHONY OF OF (Songs Of Univer- 

sal, EMI), HL RBH 83 

TAKE CARE OF U Shame usic, 
sal Md Covered Music. ASCAP/Fat 

I re uenaes, ASC AP //RaaoopYpop amuzic, 
ASCAP/Ommie M us i c, A SG AP a Music, 

SAP1 80 
TE COMPRO (papa BMI LT 23 
TE EXTMNO (SGZ ASAP) LT 44 
TELL 'EM WHAT THEY WANNA HEAR ((Klott Pub - 

lishing, ASCAP /Crown Club Publishing, BMVD'Juan 
Han Publishing, BM/Unfo0ettable Music, PRS/Per- 
fect Songs Limited, RS) RBH 87 

TE MANDO FLORES (Copyright Control) LT 41 

Data for week of JULY 29, 2006 

TEMPERATURE (Dully Rock. PRS/EMI April, 
ASCAP,Jencone- SnowconeMusic ASCAP/STB 
Music ASCAP), HLH 100 35- POP 24 

TENNESSEE GIRL ( ny /AN7ree, BMVLove Mon- 
key, BMVBig Loud Shirt Industries, ASCAP, HL, CS 

THATO GIRL (SoulSick Muzik BMVJump inngq Bean 

Songs BMVPIay Fee Play-N- Skillz ASCAP/Skillz For 
Skillz And Play Musik, ASCAP/EMI April, 
ASCAP/King Reyes Music. ASCAP/Chubby Boy 
Music ASCAP /Chamillitary Camp Music 
ASCAP /Song Of Universal, EMI HL P 80 POP 

THEWS HOPE (Not Listed) REH ( 7 
A TI (Sony /AN Discos, ASCAP /Arlon Musical. 

ASCAP) LT 18 
TIM MCGRAW (Sony ATV Timber SESAC/Hillsboro 

Valley, SESAC/So AN Tree, BMVTaylor Swift 
Music BMI(, HL 43 

TORN (Notleathanu, ASCAR/Noontime. 
ASCAP4.ToYa Music. ASCAP /October Eighth, 
BMVWarer- Tamerlane, BMI(, WEM. H100 36; RBH 
3 

0ANODA7(Frea llhThëDrindEnfergamentPub- 
lishing BMVLiI Jizzel Music Publishing, BMVKanda- 
ccyy,, ASCAP /Air Control Music ASCAP/EMI April 

. 

Music, 
Boy Pub - 

lishing, BNtpIp HL H100 22. POP 38; RBH 23 
UNA CANdION GUE TE ENAMORE (DeepSea 

Music. BMWniversal- Musics Unica, BMVSongs Of 

Castillo EMI) LT 15 

UN BESO Premium Latin ASCAP) LT 13 

UNBROKEN GROUND (EMI April, ASCAP /Chief 
Black Cloud ASCAP/House Of Fame AS AP/Hope- 
N -Cal BMI/PckThem Maters, BMVCaI M, 
ASCAP/Fame, BMI(, HL, CS 46 

UNFAITHFUL (Super Sayin Publishing BMVZomba 
Songs BMVSony/AN Tunes ASCAP/EMI April. 
ASCAP) HLUJWyyBM H100 6; POP 4; RBH 35 

UNPREDICTABLE (Uncle Bobbys Music, BMVEMI 
Blackwood, BMI/Ludacris Music Publishing. 
ASCAP/Nethverk Tunes, BMI/Universal, 
ASCAP/SeanlMusic, BMVJimipub, BMI. HL, RBH 

UNWRITTEN (EMI Blackwood BMVGator Bab 
BMVWSRJ Music, ASCAP). FIL. H100 29: P0 27 

UPSIDE DOWN (Bubble Toes. ASCAP/Universal, 
ASCAP). HL, POP 76 

VULVtIt It A ANAN EMI , escor U LC 

VOY A LLORAR POR (Seg 
ApriiSon, 

BMI LT 37 

ea 

WAMNG ON THÉ WORLD T0 CHANGE (So AN 
Tunes ASCAP/Specitic Harm, ASCAP), HL H100 25 POP 28 

WALK AWAY Neverwouldhavethou M Music. 
SOCAWSmeIy Songs, ASCAP/KStbII. BMVM- 
House BMVEMI April. ASCAP/Copyright Control), 
H M,H10040 

W LOVE YOU GIRL e Waters Of Nazareth 
BMVEMI Blackwood, EM Like Em Thicke, ASCAP), 
HL REH 84 

WHAT HURTS THE MOST (Gottahaveable, 
BMVSongs Of Windswept Pacific, BMVAImo Music. 
A AP) HL H10046 ; POP 47 

WHATS LEFT OF ME 
46; 

(Ikenator Music, ASCAP/Right 
Bank MUSIC ASCAP Getawayy Driver 
ASCAP/Roditis Music CAP/Universal- PolyGram 
International ASCAP /Angelou Music, ASCAP). HL, 
H100 32; POP 15 

WHAT YOU KNOW (Crown Club Publishing. 
BMVToompstone Publishing, BMVWamer- Tamerlane, 
BMVBMG Songs ASCAP /Careers-BMG, BMW/B 
ASCAP/EMI Blackwood, !(MI(. HUY/BM, H1 u15ß; 
POP 64, RBH 28 

WHEN THE STARS GO BLUE (Bug. BMVBarland, 
BMI WBM CS 15 H10062 - POP 62 

(WHEN YOU GONNA) GIVE ITUP TO ME (Dully 
Rock PRS/EMI April ASCAP /Jigzag Music, 

ASCAP /Greensleeves, PRS/LMn st- 
ing, ASCAP), HL H10016; LT 33; POP 19; RBH 16 

WHEN YOU 'RE MAD (Super Sayin Publishing, 
BMVZomba Enterprises, ASCAP/14 22nd Publishing, 
ASCAP /1996 Music Lane. ASCAP(, WBM. H100 83; 
RBH 26 

WHEREO YOU GO (Fort Minor Music BMVZomba 
Sons BMI(, WBM H100 28; POP 11 

WHO-MPH (EMI Blackwood BMVVPp!nk Inside Pub - 
lishing. BMVMaratone AB, SttMMobalt Music 
ASCAP/Kasz Money Publishing, ASCAP). HL. POP 

MHO SAID II POP 90 
WHO SAYS YOU CANT GO HOME (Universal -Poly- 

Gram International, ASCAP onJovi 
ASCAP /Aggressive ASCAP/Sony/AN Tunes, 
ASCAP ) HL POP 81 

WHY ASCAP/Name Tamerlane, BMVWriters 
Extreme, BMI) WBM. H100100 

WHY WHY, WHY ((Universal, ASCAP /Off My Rocker, 
ASCAP/Sony/ATV Tree BM Gold Watch, BM EZ 

I HL S17 V 

WHY)YOÙ WANNA (Club Crown Publishing. 
BMVCrumb Snatchaz Music, ASCAP/Universal-Poly- 
Gram International, ASCAP/New Kids ln Yoshimoto. 
JASRAC/NB, ASCAP/Zomba Enterprises_ 
ASCAP/Wamer- Tamerlane, BMI(. HIJWB, H100 
31: 55' RBH 7 

THE WORLD (DidnT Have To Be Music, ASCAP/EMI 
April ASCAP/New Songs Of Sea Gayle Music, 
ASCAP/Hold Jack, BMVMusic 01 Stage Three, BMg, 
HL CS1.H10045 POP82 

WD WID(NUi) baut R5blishing, t Jones W 
Music 

8 
WOULD YOU GO WITH ME (Som /AN Tree, BMVAII 
MON Dog Music BMVGavelin' Mransawwer, 
BMVCity Wolf, BMI), HL CS 18' H100 76; POP 97 

WUZ UP (Buddy Dewberry, BMO8th Grade Music 
Publishin _BMVSwizoleMusic BMVEMI Black- 
wood, BMRJI Jizzel Music Publishing, BMVAoyal 
Throne Publishing. ASCAP/Diamond Publishing. 
BMVPerry Home Music, ASCAP), HL, RBH 78 

BMV(averrder Zoo Music. BMÌ , FÌI. CS 211; H100 91 

YESTERDAY (EMI April, ASCAP/Wet Ink Red Music, 
ASCAP/rhats Plum Song, ASCAPAts Tea Tyme, 
ASCAP), HL. RBH 57 

YOU (Not Listed) RBH 63 
YOU (Zomba Songs. BMVAhmad's World 

ASCAP/Tern/z8351 Music ASCAP). WBM, RBH 53 
YOU DON'T KNOW A THING (Cotton City Music 

Publishing. BMVRiverrar Music, BMlNniversal -Poly - 
Gram International, ASCAP/Spunker Songs. ASCAP), 
HL CS 59 

YOU'RE BEAUTIFUL (EMI Blackwood, BMVBucks, 
BMWavid Platz, BMWnwersal -Songs Of WWlyGram 

International BMI( HL,H10049 
YOU SHOULD BE MY GIRL ( Bubba Gee, BMVWarn- 

er- Tamerlane. BMVKlassic Lee Music, SESAC/How 
Ya LIN Dat Music, ASCAP/Ostaf, BMVSoundiron 
Tunes. BMI. WBM. RBH 60 

CHARTS LEGEND on Page 70 
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Meeti 
of Mobile and 
Entertainment 

2006 ADVISORY BOARD 

Make the Right Connections at this year's 
Mobile Entertainment, Content, Commerce 
and Applications Conference! 

\ 

Michael Prrieta 
SVP Digita Sale=. 

& Marking 
Sony Pictures Digital 

Rio Caraeff 
VP & GM 

Universal Music 
Group 

Gina Centoni 
SVP, Product Dr 

Ted Coien 
Partner 

TAG Strategic 

Richard Conlon 
VP Marketing 
& Bus. Dev. 

BMI 

Fred Davis 
Founder, Davis, 
Shapiro. Lewit, 

Montone & Hayes 

KEYNOTE ADDRESS 

Paul Reddick 

Rob Chandhock 
JP, Engineering 

Qualcomm 
MediaFLO 

Mark Desautels 
VP, Wireless Internet 

Development 
CTIA 

VP Business Development & Product Innovation, 
Sprint Nextel 

BE PART OF THESE CUTTING EDGE PANEL SESSIONS... 
State of the Mobile Entertainment Industry 
The Producers: Creating Worthy Content for the Small Screen 
Mobile Web 2.0: Best Merchandising Strategies 
for Mobile Entertainment 
Commerce Strategies for Mobile Entertainment 
Content Horizons Workshop: The Future of Music, 
Gaming, Video & TV 

Real World Wireless: Fans and the Entertainment Experience 
International Workshop: Overseas Best Practices 
Technology Workshop: Building Blocks to Success 

John Harrobin 
VP I;.. 

Verizon Wreless 

l 

Robert Kraft 
President 
Fox Music 

tiì R"an 
SVP Mobile & 

Digital Deveopment 
EMI 

PLU' 

Larry Shapiro 
Lxec. VP Bus. Dev. 

& Operations, Watt 
Disney Internet Group 

Paul Reddick 
VP Bus.Dev. & 

Product Innovation 
Sprint Nextel 

Cyriac Roeding 
VP Mobile 

CBS 

Robert Tercek 
Venture Intellect 

Sprint 

David Ulmer 
Director of 
Marketing 
Motorola 

t'eg afttfan 
VP Wireless 

Operations & 
Strategy, MTV 

Michael Gallelli 
:;rector of Product 

Marketing 
I-Mobile 

i 
Jim Ryan 

VP, Consumer 
Data Products 

Cingular 

Tom Wheeler 
Managing Partner 

Core Capital 
Partners 

Nib l Rundstrom, VP Multimedia. Nokia & Chris White, Sr. Dir. Global Product Mktg. /Music , Motorola 

SEPTEMBER 11, 2006 THE WESTIN BONAVENT 

....,..ww..w. ". 

BiIIbrrl. CTIA 
The Wireless Association" 

RegisterToday! 
TITLE SPONSOR 

S .,wes 

iRADIO CAR DISPLAY 

THE OFFICIAL ENTERTAINMENT CONFERENCE FOR 
CTIA - MECCA 2006 FALL will shed rew light on the evolv- 
ing mobile entertainment industry. Network. with over 800 
key influencers and gain development, marketing and con- 
sumer insights from leading analysts and end users from all 
corners of the converging mobile and entertainment fields. 

Learn the latest trends, innovations and insights through 
MECCA's compelling programming, guided by Billboard's 
expert editorial team and an advisory board panel represent- 
ing carriers, content providers, developers and more! 

Ear$375 
Ybird Rate 

REGISTER 
auGUSrey 

EXTRA VALUE! MECCA FOR GAMES What's 
Next for Mobile Games? All MECCA attendees 
get access to this definitive mobile gaming track, 
consisting of three concurrent sessions. Get 
connected with industry professionals as they 
present their knowledge of the exploding mobile 
gaming sector. Poweratl by 

GameDevelopers 
Conference 

For more info including 

Www B i I I board Events co m sponsorship opp ort rtunttles 
and how to register visit: 

PRESS ROOM SPONSOR 

*Ora wireless 
BASH SPONSOR 

CORPORATE SPONSORS ^JULY 

v ty/WapOneline CoRE:n1EDIR 

étD ADAMIND 

rrt:''f1Pt ICS 

mobilv 

AOL 

mBlóx::' bango 

GREYSTRÌPE rlellymoser 

MEDIA SPONSORS 

-.... mobile r,erketv,e 
assv;aev, 

:: 
Industry 
mpeg 

Forum Wirelën MobileWirelessJobs 
content driven. 

CTIA WIRELESS I.T. & Entertainment 2006 

One Show. Two Personalities. The largest wireless data event in the industry that truly 
embou es the ever -changing, dynamic and innovative world of wireless data in Enterprise and Entertainment. 

September 12 -14, 2006 i Los Angeles Convention Center 
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r' 

Billbearel 

i 

MAR ICE 1)LACIE 
For ad placement write to classifieds @billboard.com or call 800 -223 -7524 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

T-SHIRT 

7.4id0 

Same 

P211 
Sh!pp'eg 

SpeCialiticg 

is Discot1ef 

pticifig 

/MC'K1'TAGE FASHION 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520-443 -0100) 

NOTICES /ANNOUNCEMENTS 

Billboard "We Hear the Future" 
Showcase & Competition 

Showcase your artist at the Billboard R &B Hip -Hop 
Conference. Get maximum exposure by performing 

live in front of A &R reps, label executives, radio, 
conference attendees, Billboard editors and press! 

Log on today & submit your artist: 
www sr.>rr],i atrrr, /Billboard) 3HipHoD 

UNSIGNED BANDS & 

SINGLE ARTISTS 
NOW YOU CAN SPEAK TO THE EN -IRE MUSIC AND 

ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 

BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION 

BRIEFLY STATING WHAT YOU ARE 

LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE /PRINT 
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY. 

LETS TALK TODAY! - classifieds@billboard.Com 

Volunteers Needed 
Interested in volunteering at the most important 

music industry events? 
Please contact: Courtney Marks cn-arksabillboard.com 

646.654.4652 

Billboard R &B Hip -Hop Conference & Awards, September 4 -8, 
Atlanta GA 

Billboard MECCA @ CTIA, September 9 -12, 
Los Angeles, CA 

Billboard Dance Music Summit, September 15 -20, 
Las Vegas, NV 

For more information p ease visit: 

www.BillboardEvents.com 
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PROFESSION 
SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com/bb 

DOMAIN & 
TRADEMARK 

DOMAIN & TRADEMARK 

FOR SALE: 

NuclearRacing.com - Take the Ball 

& Run with it!! Contact Mark - 

email: salema nudearskull.com 

BUSINESS 
OPPORTUNITIES 

ARTIST /LABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 

NEED VIDEOS? 
erb -webdevelopment.com 
NEWS VIDEOS MUSIC 

PRIZES & CASHS 
e- radiobiz.com 

Celebrity Hosted 

ADDITION RADIOTM' 
Breaking New Artists, Biz Talk, 

Interviews wl Industry Pros & Legends .. . 

This Weekend: 

R & R Hall of Famer 
Doug "COSMO" Clifford of 
CREEDENCE CLEARWATER 

REVISITED 

On Daytona, FL's most powerful station 
WELE 1380 AM 

w /live intemet streaming 

www.AuditionRadio.com TM 

Domain for Sale 

Echo.com 

Price Includes all company assets 

Premier Digital Music Site 

Contact: sholmes @walkernell.com 

SARA EVANS 

12 SONG SET. NEVER RELEASED. 
DISTRIBUTE AS IS OR REMIX AND 

RELEASE. 100% OWNERSHIP - 5400k 
858 -756 -9729 

GARY 

REAL ESTATE 

NASHVILLE, TN. ESTATE 

Beautiful "Hill Top" estate with Gatlinburg setting located on 8 acres 
in Williamson County. Each of 4 bedrooms features private bath. 
Master suite with large his & her closets and walk -out screened 
porch overlooking endless view of sunrise, sunset and wildlife. 
Designed by internationally known architect. Only $1,375,000. 

1110B 

PARKS 
REALTY. 

Call Brenda Tindall for 
private showing. 615 -812 -0711. 

Bob Parks Realty 615 -370 -8669 x1050 

PERFECT PITCH 
This recently renovated 4700' 4 bedroom loft 
has enough bells and whistles for an orchestra 
section including a custom stereo system, 6 

zone heating and air, Australian lacewood 
paneling and built -ins, a plasma TV with 
SurroundSound and a woodburning fireplace. 
This sophisticated home is located in the New 
Museum Building, downtown's premier full 
service condominium, which enjoys an envi- 

able resale track record and has a staff which is used to dealing with the special 
needs of high profile tenants. 

Eileen Robert, Executive Vice President 
212 -418 -2070 

erobert@elliman.com 

Prudential 
Efuma 

fled Gotale 

NOTICES /ANNOUNCEMENTS 

BILLI3OARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 

REACH THE HIGH- POWERED \WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323 -525 -2395 

Billboard @ musician.org 
1- 800 -223 -7524 

Reach all the movers & shakers every week through 
the pages of Billboard 

a force in the music/entertainment 
industry for over 100 years 

FOR SALE 

TheßiuboardStore 
www.orderbillboard.com 

YOUR ONE STOP STORE FOR... 
Billboard Directories Billboard Merchandise 

Billboard Books Magazine Subscriptions 
Sale Items And much more... 
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NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender 
and as agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 
1, 2004, as amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited 
liability company, as borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales 
scheduled for November 4, 2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, 
June 6, 2006 and July 18, 2006, intends to sell at public sale in accordance with the provisions of the New 
York Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all 
of the Debtor's right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit 
accounts, documents, electronic chattel paper, equipment, general intangibles, goods, instruments, inventory, 
investment property, payment intangibles and software belonging to the Debtor, in each case whether 
tangible or intangible, wherever located or situated, including all rights to a portfolio of musical 
compositions, including, in some instances, copyrights of the musical compositions, the right to and interest 
in any and all revenues and licenses derived from such musical compositions, and all claims and causes of 
action related to the musical compositions accruing at any time and all other rights of the Debtor of any nature 
whatsoever in the musical compositions (the "Collateral "). A more detailed description of the Collateral 
will be provided to you upon execution of a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New 
York 10019, on Tuesday, August 29, 2006 at 11:00 a.m., New York time. The Agent reserves the right to 
cancel the sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further 
adjourn the sale herein described to another date from time to time, before, during or after commencement 
of bidding, without written notice, by announcement at the time and place appointed for such auction, or 
any adjournment thereof, and, without further notice, such auction may be made at the time and place to 
which the auction may have been so adjourned. 
Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 
1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price 

against the expenses of sale and principal, interest and any and all other amounts due and payable to the 
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any 
offer which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute 
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting 
one of the person's identified in the final paragraph of this notice, containing terms of sale and conditions 
precedent to the Agent's obligation to sell, in each case, in addition to those set forth herein, including, 
without limitation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement 
be consummated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") 

with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall 
only be refunded to such prospective purchaser as, and to the extent, provided in the Asset Purchase 
Agreement. In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the 
Collateral is consummated with such prospective purchaser, the full amount of such Deposit shall be applied 
to the purchase price. If such sale is not consummated, the Agent shall have the right, but shall have 
no obligation, to reoffer the Collateral for sale, without further notice. The prospective purchaser shall not 
be entitled to any interest on the Deposit held by the Agent, whether or not the Deposit is required to be re- 
funded to such prospective purchaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or 

for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment 
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid 
made at the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional 
bids, or notify any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without 
further notice, in each case, at the Agent's option. Notwithstanding anything contained herein to the contrary, 
the Agent shall not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, 
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously 
paid to the Agent. 

9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of 
the public sale. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral 
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale 
of the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evi- 
denced by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF 
SALE, WITHOUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTH- 
ER TAX, AND WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL 
DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and 
conditions to be announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up 
for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In all 
cases, the Agent's decision shall be final. 

13. All bidders and other persons attending this auction agree that they have full knowledge of the terms 
set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof 
and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent 
provided for, under applicable law. 

Persons desiring further information as to the public sale of the Collateral, and the terms and condition re- 
lating thereto, and /or desiring to obtain copies of the confidentiality agreement or the Asset Purchase 
Agreement, may contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 Seventh Avenue, 
New York, New York 10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 California 
Street, San Francisco, California 94104, counsel for the Agent. 

July 22, 2006 

LEGAL NOTICE 
NOTICE TO CREDITORS AND 
OTHERS REGARDING THE 
WINDING UP OF PASQUA 
MUSIC LTD., Pasqua Music Ltd., 
was incorporated pursuant to the 
provisions of the Ontario Business 
Corporations Act on February 5, 

1986. On May 17, 2006, the share- 
holders of Pasqua Music Ltd., at a 
meeting called for that purpose, by 
special resolution, voted to wind 
up the corporation voluntarily pur- 
suant to the provisions of the 
Ontario Business Corporations 
Act. David Marcovitch was appoint- 
ed Liquidator of the estate and 
effects of the Corporation. Anyone 
having a claim against Pasqua 
Music Ltd., shall deliver proof of 
such claim to Liquidator, David 
Marcovitch, at the address below, 
on or before September 30, 2006, 
thereafter. the liquidator will dis- 
tribute the assets of Pasqua Music 
Ltd. having regard only to the 
claims then filed. David 
Marcovitch, Liquidator of Pasqua 
Music Ltd., Suite 201, 3199 
Bathurst St., Toronto, ON., M6A 
2B2, Canada 

PROMO & 
MARKETING 

WHITE EAGLE MUSIC PROMOTIONS 

Promoting Recording Artists Worldwide! 

Radio, Distribution, World Music 

Conferences, Licensing, TV /Film 

Placement. www.whiteeaglemusic.com 

Phone: 800- 839 -1066. 

STORES FOR SALE 
SUCCESSFUL Los Angeles 

CD /DVD /LP store for sale - $1.2 

million revenue, asking $575K - 

email Steve at cdtrader @aol.com 

SINGERS WANTED 
FEMALE SINGERS 

AGE 25 -35 WANTED 
FOR ALL GIRL GROUP. 

APPLICANTS MUST HAVE A 

DEEP UNDERSTANDING OF 
HOW TO SING SONGS 

FROM THE AMERICAN 
SONGBOOK. 

Call (212) 803 -5477 
for more information. 

DO YOU HAVE A PROFESSIONAL 

SERVICE YOU WOULD LIKE THE 

MUSIC INDUSTRY 

TO KNOW ABOUT? 

WRITE TO 

CLASSIFIEDS @BILLBOARD.COM 

OR CALL 1-800 -223 -7524 

AND GET A FREE LISTING ON 

BILLBOARD.BIZ 

EDUCATION 
OPPORTUNITIES 

MANAGEMENT 
WANTED 

Award winning songwriter, versatile 
singer, passionate artist. An original 
performer sound and style driven to 

take her career to new heights! 
Seeking Management - 

905- 747 -0846 
www. thepa s sio n show. co m 

ofiràthepassionshow.coui 

LEGAL SERVICES 

FATHER'S RIGHTS!! 
Protecting fathers locally, 

nationally and internationally. 
Call attorney Jeffery Leving 

for consultation at: 

312 -356 -DADS or visit 
www.dadsrights.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 504. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: ecorpiomusgeol.com 

FOR SALE 

DIVIDER CARDS 
LANK OR PRINTED 

BY GOPHER 
800- 648 -0958 

HAVE A POSITION TO FILL? 
WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST? 

LOOK NO FURTHER 
CALL 

IIILIOAID 

CWSIVIIIS 
1800- 223 -7524 

OR CALL 

ARKADY FRIDMAN 

646- 654 -4636 

ADAM GROSS 
646- 654 -4691 

JEFF SERRETTE 

646 -654 -4697 

OR EMAIL US AT 
classifieds'Ebillboard.com 
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Billboard DM s 
DPflOE music summit 
Sept 17- 20.2006 

RemiKed & 

Remastered For Vagal 
kin Billboard at this must -attend event, attracting 
an international and domestic contingency to 
ciscuss the latest trends in dance /electronic music. 

GET FACE -TO -FACE WITH 
INDUSTRY LEADERS! 

KFYMO., TE SPEAKER 

Eric Hirshberg 
President /CC, Deutsch LA 
Eric has worked )n ad campaigns for Mitsubishi. O d Navy 

anc others. Join him as he discusses the ns and cuts - 
anc evolving landscape -of partnerirg bands with brands. 

ANANAAAM. 

RegisterToday! 

THE LOOSE CANNONS JODY WATLEY 

life ruht 

JUNKIE XI 

CONFIRMED SPEAKERS SUBJECT TO CHAVC,= 

.iohn Baboitt. Talent Manager & Marketing 

_onsultat, Tsunami Entertainment 

3randon 3akshi, Director of Writer -Publisher 

telations for Europe, BMI 

Dluck Barrett, Executive Producer, Promo Only 

Maurice Bernstein, CEO /President, Giant Step 

SuzAnn Brantner, GM, 3 Artist Management 

_ainie Coçicotto, President, Aurelia Entertainment 

'atrick D )ddy, VP of Brand Imaging, Armani Exchange 

3onny Dolan, VP /Music Producer, Leo Burnett 

Simon Di nmore, A &R Director, Defected Records 

4osh Gureli, VP of A &R, RCA Music Group 

. ennifer Masset, U.S. Label Manager, !K7 Records 

'atrick Moxey, President, Ultra Records 

`}iris Mu -phy, Founder, Petrol Records 

. ohn Peake, Program Director, KNGY San Francisco 

,",ary Salzman, President, BIG Management 

. effrey Straughn, VP of Strategic Marketing, 

esland De-` Jam 

. ared Wi®ig, Director of Music Programming 

& Industry Relations, AOL Music 

LAS VEGAS' PREMIERE, CITYWIDE DANCE MUSIC EVENT 
Party each r igit at the hottest dubs durng Vegas' premiere citywide dance music event! 

ALL DANCE MUSIC SUMMIT BADGEHOLDER3 WILL BE ADM T-ED AS 

VIP GUESTS TO THESE EXCLUSIVE PARTIES WITH HE HO-I 1 DJS! 

$250 
Pre 

Rate 

23Sv 

(g stbar. T, \boDoo I' l 

For more info including B i I 
bona rd Eve nts co m sponsorship opportunities wwwv and how to register visit: 

1 it,,4101, 
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EDITED BY SARAH HAM (,I 

a( , - eavr meta act Judea Prest - was presented with gold plaques or live DAD 
Rsing in the Eat" at be Mandalay Eay Hotel ii Las 

Veces. From left are JJcII= Priest's Rob Raiford aid K.K. 
Downing Rhino Enterteinme -ts Sig SigMroith and Liz Goodman; 

Jugs Priest's GlennTiptcr, Scott Travis and lar Hill; Rhino 
tale nn- wit's Mike Engstom; ,des Priest's manager, .ayne Andrews: 

and Rhino E._ertaument's Mason Will are 

British pop star 
Robbie Williams 
took time out from his 
current world tour to 
celebrate his reachirg of 
the 20 million album sales 
mark for Continental Europe. 
Pictured after his performance 
at Paris' Parc des Pr nces are, 
from left Capitol /EMI Music '?- 

France managing director v 
Benjamin ChuNanlj. EMI Recorded 1. 

Music chairman Alain Levy, 
Williams EMI Recorded Music vice 
chairman David Mums and EMI 
Music Continental Europe chairman 
Jean Francois Cecii on. 

JO R DAN TR I 3 UTE TO ANTHONY HAMLTON:Brand Jordan recently saluted 
Anthony Hamilton s creativity and persev33ance as en art st by posting the Jordan Tribute to 
Anthony -lanilton event held at the Kataua in West -iolhnvood, Calif. 

ABOVE Sto vn, frem left, are Hamilton's rP list, Miciisel McMillan; United Talent Agency's Nikki 
Wheeler; Faniton s wife, Tàrsha; Hari to Hamiltor's manager Special Assignment Operations' 
Eli Davits; anc Specal Assignment Coeratons' Kimrie Lewis. 

BELOW: Enjoying tie night's festivites, from left, are Vibe's Marar Ensley, Hamilton anc Brand 
Jordan diecbr of communications Thermo Tian. 

John Corbett end his 
band lung out vita Bi Ibc.ard 

staffers following his J- e19 appearance at 
Bil board Underground Live From the Knitting 

=actory in Los Angeles. From et are Billboard's Aid 
Kaneko, Gail Mitchell and Ge3f Mayfied; Billboard Radio 
Monitor s Greg Mafte; Billboa d's Melinda Newman; band 

member Tara Novick: Corbett; band Tneriter Hawk; Corbett's 
menacer, Ree Guyer Buchanan; band -narrer Luis Vincent; and 

Billboard's Diane Jcinsen. 

The 6erslee 
2Dllege pf Music's 
2005 commencement's 
nonorer, doctor of mus c 
degrees were presented to 
sexcphahist Andy McGhee 

amrr Award- winninc producer 
_fiat Sdieiner, singer /soncwriter 
Elissa Etheridge and sau songstress 
,"etie Franklin at Northern 

y's Matthews Arena n Bosto 

a Berkl 
alumra challeng- 

r-n-e than 80 
çraduates t 

"reinvigorat= her hope i 

the mu9c industry.' 
Pictured, from IeF, are McGhee 
Scheirer, Etheroge, Frankli 

and Berklee prescient 
Brown. pro L N 

Sc-y BM 3 executives anarded 
Shakira win plaques for the sucess of 'Fiacion 

Oral Vol.1" anc 'Ora .",,xation V)i. Z July 9, pror to her 
pet-. at the Work Cup final i h Berlin. Each album has sold 

mo e :han 1 million copies a- E urope. Frort left are Sony BMG Music 
Eler-ainment chief marketirr officer Tim Prescot, Sory BMG Music Entertainment 

Corinentel Evrc pe president Meaner Steinkamp, c any EMCi Music Entertainment CEO 
Rolf Schmiit+loitz, Shakira and S - j BMG husic Entetainment COO Tim Bowen. 

The survivirg forndin3 
members cf the Beach Boys, Al Jardine, 

Mike Love and Brian Waal, a org with Bruce 
Johnston (a Beach Bcy since 1965: apoeared together for the 

first time in 10 years to celebrate t e ca.ible- platinum awards of the 
band's most recent his compilation, 'Sou-ids cf Summer. The Very Bast 

of the Beach Boys," on the rooftop Df he Capitol Records building in 
Hollywood, Calif Pictured in front, from left ere Johnston, EMI Music North 

America's Phil Quartararo, _andin=, Love, Vflscnandformer Beach Boy David Marks. 
Standing in back from left, ere EMI Music Marletng's Michael Ruthig, John Owen, Bill 

Gagnon, Herb .Agner and AN-ái Stiegd. PHOTO: LESTER COHEN 

JULY 29, 2006 www.billboard.oiz I 77 

www.americanradiohistory.com

www.americanradiohistory.com


EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go to 
www.billboard 

REID RAISES CASH (LOTS), GETS PROPS 
"I don't understand why it's L.A. who's getting the visionary 
award when I was the one who had the vision to hire him," 
joked Universal Music Group chairman /CEO Doug Morris 
at the 2006 Music Visionary of the Year Award Luncheon. Is- 

land Def Jam Music Group chairman Antonio "L.A." Reid 
was honored for his 25 years of excellence in music. Part 

schmooz- and congratulatory -fest, lunch and auction, the July 
18 event, held at the Pierre in New York, raised money for U JA- 

Federation of New York and the Music for Youth Foundation. 
More than $800,000 was raised, setting a record for the annual 

event. While industry vets Steve Bartels, Daniel Glass, Shawn "Jay- 

e" Carter and others waxed poetic about Reid from the podium, an im- 
promptu auction, courtesy of Reid's artist Mariah Carey, paved the way for 

a normally staid industry crowd to let loose in a major way. Since she couldn't 
be in New York (girl is 

in Los Angeles rehearsing for her 
upcoming tour), Carey offered the next best thing: "A din- 
ner with Mariah auction." Some fierce bidding followed. 

At one point, Virgin Records chairman /CEO Jason Flom 
yelled, "I'11 take her for $15,000 if she promises not to men- 
tion that she was on Virgin." Pausing for a moment, he re- 

minded those in the room that Virgin already "lost $40 
million" on its deal with the singer -"what's $17,000 more ?" 

The auction topped at just that figure, with Flom the proud 
owner of a dinner with Carey. Attendees were then treated 
to a performance by Rihanna, who sang "Unfaithful" and 
"SOS." But between "put your hands together for Rihanna" 
and her actual arrival on the stage, what seemed like an 
eternity passed. Naturally, this prompted the too -happy 
Flom to shout, "I'll pay another $5,000 for dinner with Ri- 

hanna." Following Rihanna's passionate performance, the 
laughter continued. Before leaving the stage, the 18 -year- 

old Rihanna commented on Reid's 25 years in the busi- 
ness, saying, "That is a very, very long time." When it came 
time for Reid to give his award acceptance speech, thoughts 
of Flom's forthcoming dinner with Carey were embedded 
in his brain: "Jason, you got off cheap on the Mariah din- 
ner." Not missing a beat, Flom shot back, "Cheaper than 
my bosses did." 

Switching into serious mode, Reid said he felt "most hon- 
ored and lucky to come into the world of Doug Morris" and 
that it was "an inspiration being around Jay -Z." Seconds later, 

Reid called Bertelsmann Music Group U.S. president /COO 
Charles Goldstuck "the future." A visionary, indeed. 

LOHAN NEW PROACTIV BABE 
Lindsay Lohan has been tapped by Proactiv to be its 

next celebrity spokeswoman. She follows in the foot- 
steps of Sean "Diddy" Combs, Britney Spears, Alicia 
Keys and Jessica Simpson, who have each hawked 
the acne medicine. Lohan's contract with Proactiv is 

reportedly worth $2 million. Such a bank deposit 
should lessen Lohan's stress levels, which could make 

her need for Proactiv a thing of the past. 

A GROOVY KIND OF DEAL 
Track hears that legendary song- 
writer Carole Bayer Sager has 
signed an exclusive, worldwide ad- 

ministration agreement with Uni- 
versal Music Publishing Group. 
Sager, who was previously with 
Warner /Chappell, is in her fifth 
decade of writing hit songs. She 
wrote her first hit, 1966's "A Groovy 
Kind of Love," when she was still a 

teen. The UMPG deal includes 
Sager's past works, which include 
"That's What Friends Are For," "Don't 
Cry Out Loud," "On My Own" and "No- 

body Does It Better." 

From left: UMPG's TOM S 
SAGER; and UMPG's ROB 

to go into the studio to record a track for the Kumbia 
Kings' upcoming album on EMI Televisa. They are also 
slated to record with Mexican pop duo Sin Bandera for 
Wisin & Yandel's own set, due in September. That album, 
"Los Vaqueros," will be the first release via Wisin & Yan- 

del's own imprint, WY Records /Machete. 
Additionally, Track has been hearing much talk of a col- 

laboration with David Bisbal for the Spanish star's next re- 

lease on Universal. And what about "Pam Pam," the bonus 

track included in the deluxe edition of Wisin & Yandel's 
current album, "Pa'l Mundo"? We hear it's being recorded 
as a remix with Wyclef Jean and Aventura. 

VOICES CARRY 
DJ AM turned it out at the July 15 grand opening ofmur.mur, 

the club within the Borgata Hotel Casino & Spa in At- 

lantic City, N.J. According to a New Jersey Track 
correspondent, partygoers like actors Shannon 
Elizabeth, Danny Masterson, Jamie Lynn Sigler 
and Wilmer Valderrama couldn't get enough of 
AM's eclectic sonic journey. One second he was 

playing the Killers, then it was Gnarls Barkley. 
Twenty seconds later, the revelers were screaming 
for "Oh, Pretty Woman" by Roy Orbison. On and 

on it went, until five tequila shots later, Track 
decided to call it a night. 

ALL BECAUSE OF TALENT 
Come July 23, at the annual African - 

American Ethnic Night, dance 
music veteran Carolyn Harding 
will be honored by Nassau 

County, N.Y., officials for her 
outstanding achievements in 

the performing arts. 
Held at Eisenhower Park in 

East Meadow, N.Y., the event will 
also honor actress Carolyn Brown, play- 
wright Louis Carter and poet /spoken 
word performer David McLean. The four 
honorees will be cited by Nassau County 
Executive Thomas Suozzi. If we're lucky, 
Harding may even perform her new 
Deep Haven Music single, "All Because 
of You," or perhaps her 20- year -old clas- 

sic, "Memories." 

DYNAMIC DUO 
Reggaetón power duo Wisin & Man- 

del are smoking with collabora- 
tions. Sources say the pair is about 

Executive \ "l.A 13 I_ I_ 
EDITED BY SARAH HAN 

RECORD COMPANIES: Independent Label Group in 

New York names Matthew Flott CFO. He was COO at 
Jack of All Games. 

SRC Records in New York names Nova Perry GM. She is 

co- founder of Catalyst Group Entertainment Consulting. 
Montage Music Group in Nashville names Anthony 

Martin head of A &R. He was president /CEO of Anthony 
Martin Productions. Montage Music Group also taps 
Bob Reeves as Northeast radio marketing team mem- 
ber. He was national director of radio promotions at 
Midas Records Nashville. 

Capitol Records Nashville promotes Brent Jones to 
senior manager of promotion. He was manager. 

Category 5 Records in Nashville names Jennifer 
Thorpe director of Southeast promotion. She was direc- 
tor of Northeast promotion at Lyric Street Records. 

Ten Ten Music Group in Nashville names Nate Don - 
chez catalog manager. He had worked in a catalog man- 
agement capacity at Dimensional Music Publishing. 

C05 Music in Atlanta names John Nagara director of 
South East promotion. He was local promotion manager 
at Aezra Records. 

PUBLISHING: BMI in New York promotes John Coletta 
to assistant VP of legal affairs. He was senior attorney. 

Dimensional Music Publishing in Nashville names 
Sara Cameron publishing administrator. She was A &R 
coordinator at Warner /Chappell. 

DISTRIBUTION: Universal Music Group Distribution in 

Universal City, Calif., names Julie Gibbs VP of sales for 
new business development. She was director of sales at 
Electronic Arts. 

MEDIA: MTV Networks in New York promotes Marnie 
Black to senior VP of communications of MTV: Music 
Television. She was VP. 

RETAIL: Handleman Co. in Troy, Mich., promotes Jeff 
Hodak to rock product manager. He was a product fore- 
caster /distribution analyst. 

RELATED FIELDS: The Motion Picture Assn. of 
America in Los Angeles names Steve Weinstein presi- 
dent /CEO of Motion Picture Laboratories (Movielabs). 
He was executive VP /chief strategy and technology offi- 
cer at Macrovision. 

Fox Mobile Entertainment in Hollywood names 
Natalie Farsi senior VP of content and m- commerce for 
Mobizzo. She was VP of media at m -Aube. 

Send submissions to shan @billboard.com. 

GOODWOR I(S 
KEEPING MUSIC IN THE SCHOOLS 
Ciara and Lyfe Jennings will perform at the fourth annual 
VH1 Save the Music Hamptons Benefit. The July 28 fund- 
raiser, held at the home of Jaci and Morris L. Reid in East 
Hampton, N.Y., will raise money for the VH1 Save the Music 
Foundation, which is dedicated to restoring musical - 
instrument instruction in public schools. For more info, log 
on to vhlsavethemusic.com. 
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SELECTED 
PROPERTIES 

Local Experts Worldwide 

STUNNING WHITEWATER VIEWS: Malibu:Out- 1932 WALLACE NEFF HACIENDA: Pasadena.Taste- 415 MESA: Santa Monica. Gated tropical getaway. 1410 TANAGER WAY: Sunset Strip. Best value 
standing whitewater views of Malibu Coastline.4 +4.5 
on approx 1.5 acres.Grassy lawn & infinity pool. 

fully restored on almost 2 acres. 180 degree views, 
6bd/6.5ba, pool, gym, fam rm, 6 fpl, gourmet kit, gst 

Sophisticated finishes, rich mangueras firs flow in & 
out to prvt lush grounds & waterfalls. 4bd +guest. 

on best Bird Street. Downtown LA jetliner views, 
3bd /3.5ba, pool, gym, som much potential. 

$7,925,000 WEB: 017 1 247 hse, and more. $7,900,000 WEB: 0272518 $4,898,000 WEB: 0341525 $3,995,000 
Amy Alcini 310.317.2803 Seager & Seager 626.229.0909 James Respondek 310.255.5411 Jeffrey Hobgood 310.786.1841 

10064 TOLUCA LAKE AVE: Toluca Lake. Done, pvt, 
gated. Sbd /4.5ba Lakefront estate w/ it's own dock. 
Sound studio, pl /spa, chefs kit, viking range, 3 fpl, 3 car 
grg. $3,895,000 WEB: 0303036 
Schramm / Javid 310.205.0305 

OPEN 2 -5 07/23/06 

2120 WESTRJDGE RD: Brentwood.Views of SM Bay, 
downtown & Getty highlight this sprawling I story 
pool home.ln /outdoor spaces create the ultimate Ca 
lifestyle. $2,499,000 WEB: 0341526 
Susan Montgomery 310.255.5441 

ARCHITECTURAL GEM: BHPO. Pvt & tranquil. 
Indoor /outdoor flow. Fabulous details. Grmt kit, den, 
office, Ig yd, 4bd /4ba. Please visit www.bettyln.com. 
$2,995,000 WEB: 029 
Adrienne LaRussa 310.729.2841 

10460 LE CONTE: Westwood. "Classic Americana" 
on the greenest of knolls in Prime little Holmby Hills, 
authentic 2 stry, 4bd /3.5ba & Irg swimmer's pool, ter- 
race & pool. $2,950,000 

"Tucker Elm 310.860.4508 

_ d: 

3025 ELLINGTON DR: Hwd Hills. New construction 
w /fine details. Gatd, quiet, secluded. Enclave w /treetop 
vus. Close to everything.Tasteful Sbd /5.5ba, grmt kt. 
$2,895,000 WEB: 029 
Joseph Treves 3 1 0.385.7248 

LAKE VIEW ESTATE: Lake Sherwood.Approx 4,100 
sqft, 3bd /4ba, great rm overlooking lake, gourmet 
kit, game rm, office & 3 fireplace. One -of -a -kind. 
$2,499,000 805.495.2000 
Nicki LaPorta 805.390.6591 

BALLARD CANYON: Santa Ynez Valley. Wonderful 
home on 10 acres overlooking Ballard Canyon. Horse 
property, 4stall barn & arenas. $1,965,000 WEB: 
0112143 
Brady / Brady 805.688.3757 

18429 CLIFFTOP WAY: Pacific Palisades. Upgraded 
4bd hm w/ mtn vws, bnus rm, grt rm, bamboo firs, prof 
Indscap'g w/ outdr fire pit, deck, grass yd, Malibu Sch. 
$1,795,000 WEB: 03 1 1620 
Kirshner /O'Brien 310.260.8230 

7995 BRIAR SUMMIT URIV1i: Hwd Hills. Former 
celebrity owned 1960 Mid -Cent offers 1g open spaces 
for exceptional modern day living.4bd /4ba Prvt pl. 
www.BriarSummit.com. $1,779,000 
Karen Lower 323.804.8043 

2114 ROCKFORD RD: Silver Lake. Casa Del 
Lago. Just shy of 5,000 sq ft of casual upscale 
modern day living w/ multi -functional spaces. 
www.2 114Rockfordroad.com $1,775,000 
Karen Lower .323.804.8043 

2001 N. CURSON AVE: Hwd Hills. Clean & very cool 
Mid -Centruy w/ atrium entry & dramatic floating stair- 
case. Move in condition 3bd /2.5ba. Not to be missed. 
$1,499,000 W EB: 0303085 
Fields /Yarbrough 310.205.0305 

2871 HOLLYRIDGE DRIVE: Hwd Hills. Mid - 
century 3bd /2ba gem restored and updated with 
spectacular walls of glass and expansive canyon views. 
www.287 I Hollyridge.com $1,349,000 
Karen Lower 323.804.8043 

13173 PACIFIC PROMENADE 102: Gorgeous Playa 
Vista condo located across from Center Pointe Club, 
built -ins,3 pat.2 firepl.+ more.2,53I sq ft,2 Bed, Den, 
2.5 Ba. $1,329,000 W EB:0352038 
Cherniss / Hellberg 310.481.6262 

LUXURY HOME LOT: Palm Springs. Incredible lot 
in most exlcusive Palm Springs community, includes 
s I00K in grading & plans /permits from noted SoCal 
Architect. $995,000 WEB: 0320000 
Greg Gray 760.833.5434 

1453 PRINCE'T'ON ST: Santa Monica.Very pvt & 
stylish CA bungalow w/ I bd/ I ba, open fir pl, hrwd firs, 
fpl, tons of windows, ludry rm, gated & walled crtyd. 
$789,000 
Kirshner /O'Brien 310.260.8230 

12621 WASHINGTON BLVD 302: Brand new 
conversion in MarVista. 2bd /2bath. 1 159 sq ft. 
Top floor, high ceilings,balcony &views. New 
appliances,floors, &more! $529,000 
Jack Bitton 310.481.6262 

SOCALSIR.COM 
BEVERLY HILLS I BRENTWOOD I CAMARILLO I HOLLYWOOD BEACH I LOS ALAMOS I LOS FELIZ I LOS OLIVOS I MALIBU I MONTECITO 
PACIFIC PALISADES I PALM DESERT I PALM SPRINGS I PASADENA I SANTA BARBARA I SANTA MONICA I SANTA YNEZ I SUNSET STRIP I WESTLAKE VILLAGE 
Sotheby International Realty. Inc. is Owned and Operated by NAT Incorporated Sotheby's International Realty®s a registered trademark. Sotheby's International Realty does not guarantee the accuracy of squat t -'oor: , c s ,she- .nfarmat on corcer, ng the cone tion or features of the property provided by the seller or obtained from public records or other sources. ene the buyer is advised to independently verify the accuracy of that information through personal inspection with appropriate licensed professionals. Farm of Jas de Bouffan. used with permission. 
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STAPLES CENTER 
OVER 23 MILLION 

HAVE EXPERIENCED THE EXCITEMENT.... 
HAVE YOU? 

WE'RE LOOKING FORWARD 
TO SEEING YOU IN LOS ANGELES. 

47r:i 
Center 

FOR BOOKING INFORMATION CONTACT 
CHRIST" CASTILLO 213.7427272 CCASTILLO @STAPLESCENTER.COM 

www.staplescenter.com www.aegworldwide.com * 
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