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Movie Downloads: Why 
This Model Won't Work 

BY MICHAEL GREESON 

On April 3, six major Hollywood studios 
announced plans to sell movies over the 
Internet -not rentals, mind you, but pur- 
chases of full -length movies in digital 
format that consumers can download and 
watch anytime they chose. 

This was heralded as a `watershed mo- 
ment" for Movielink and Cinemallow, 
the two online movie services that will be 
selling these video downloads. Movielink 
offers some 300 titles for purchase, while 
Cinemallow lists about 75 titles. (These 
are just initial offerings.) Pricing for new 
titles is $20 -$30 per download, w rile older 
titles cost around $10. 

SO WHY WON'T IT WORK? 
While it is noteworthy that Hollywood is 
finally ready to release its most prized 
content for Internet distribution, th 
model wrapped around this effort wil 
ultimately undermine its chances of 
success. I will discuss two of the many 
reasons why this model will prove inef- 
fective and require a significant overhaul 
within the first 12 months of operation. 
1) Paying 99 cents for a song or $1.99 
for a TV program is not analogous to 
spending $20 -$30 for a digital copy of 
a movie. The studios are only too eager to 
point to the success of iTunes as proof of 
concept and to validate market timing. 
Yet the most relevant insight the iTunes 
experience offers is the one Movielink and 
Cinemallow are ignoring even before they 
sell their first download: Determine the 
lowest price point needed to sustain the 
business model, and then go one step 
lower. This holds for almost any Internet 
vendor, but certainly applies to novel Inter- 
net -based media services. 

Why pay 2X for a book at Barnes & 

Noble when you can get the same book 
at Amazon.com for lX? Why pay $16 for 
a new CD at Best Buy when you can get 
the same 10 songs for 99 cents each at 
iTunes? Why pay $16 for a DVD at Tar- 
get when you can pay $30 for a movie 
download at Movielink? Oops, that didn't 
work out so well. 

Little wonder this strategy appears 
so counterintuitive. Movielink and 
Cinemallow are (a) rationalizing their 
new services by appealing to a business 
model that is but dangerously analogous 
to their own, yet (b) ignoring one of the 
key assumptions that has made this busi- 
ness model such as success -that is, pric- 
ing content below that of comparable 
retail products. 

2) The usage models that Movielink 
and Cinemallow permit are severely 
restricted. Movielink allows consumers 
to down 'ad the digital movie file to their 
PCs, co i it onto a DVD and download the 
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Why pay 
twice the 
price of a DVD 
to download 
a movie that 
can be seen 
only on a PC? 

DVD content onto two separate PCs. How- 
ever, this DVD copy cannot be played on a 
regular DVD player except in those cases 
where the living room TV is connected to a 

home network. 

Cinemallow is even more restrictive, 
only allowing the digital movie file to be 
played on one PC. No copies of any kind 
are allowed. 

Are you kidding me? Why would I pay 
twice the price of a DVD to go through 
the hassle of downloading a digital movie 
file that can be viewed only on a PC? 
Movielink and Cinemallow (and the stu- 
dios that dictated these business models) 
either believe (a) they can convert the cur- 
rent audience of online movie renters 
(those who pay $2 -$5 for a rental down- 
load) to online movie buyers (at $20 -$30 
a pop); or (b) they can attract a new audi- 
ence of users who, though not current 
online movie renters, will be eager to 
spend $20 -$30 for a digital movie file they 
can view only on their PC. 

Think of the collective mind -set, the 
group -think behind this strategy. 

PARTING THOUGHTS 
Can we be frank? If you want me to use 
the Internet as an entertainment conduit 
and the PC monitor as a viewing screen, 
you have to make the experience more 
compelling than my traditional media ex- 

periences-or make it virtually risk -free 
by setting the cost of this experience well 
ëlow my traditional media experiences. 

The strategies of Movielink and Cine- 
mallow fail on both accounts. First, the 
content is not uniquely compelling; in fact, 
the movie titles look very similar to what 
I will see at my local retail store. Second, 
the $30 price tag is significantly higher 
than a DVD from my local retail store, yet 
I can view it only on my PC. In other words, 
you are asking me to take a greater risk to 
try out this new media experience. 

These sticking points (among others) 
will confine the use of such services to a 

small group of consumers who already 
rent movies from these services and are 
willing to try the purchase option. That's 
hardly the market that could have been 
tapped if the Internet connection that en- 

ables these services could make it to the 
TV set -but that's another issue. , 

Michael Greeson is founder and CEO of 
Diffusion Group, a Plano, Texas -based 
strategic research and consulting firm. 
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»> BEATLES 
MUSIC ONLINE? 

The Beatles are 
preparing to sell their 

songs online after 
years of refusing to 

take part in the 
Internet music boom, 

according to 
testimony given by 

Neil Aspinall, 
managing director of 

Apple Corps. As a 

witness in the 
company's trademark 
lawsuit against Apple 
Computer, he said the 
company was digitally 
remastering the entire 
Beatles catalog, which 

would pave the way 
for selling the songs 

online. A 
spokeswoman for 

Apple Corps 
confirmed Aspinall's 

statement and said 
the company is 

preparing to make the 
Beatles' catalog 

available through 
online music services. 

» >MTV 
RETOOLS 

'DOWNLOAD' 
MTV2's 1- year -old 

"Discover and 
Download" program 

will evolve, beginning 
April 17, to encompass 

all MTV platforms 
(MTV, MTV2, mtvU, 
Overdrive, mtv.com 

and Wireless). Artist 
interviews, live 

performances, videos 
and photos will be 

part of the mix. Artists 
involved in the 
relaunching of 
"Discover and 

Download" include Da 
Backwudz, Rick Ross, 
Flyleaf, Cheyenne and 

Arctic Monkeys. 

» >WARNER/ 
CHAPPELL 
LAUNCHES 

INCUBATOR 
Warner /Chappell 

Music has launched 
Perfect Game 

Recording, a new 
incubator designed to 
promote and develop 

emerging 
songwriters /artists 

who do not have 
record deals. The 

songwriters, who will 
be signed to W /C, will 
be able to record and 

release recordings 
through Perfect 

Game, with Warner 
Music Group's East 

continued on »p6 
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Denim Deal 
Teddy Geiger fits into 
Levi's jean campaign 

MOBILE BY BRIAN GARRITY 

Sanctuary Secured? 
Hit Morrissey album 
signals turnaround 

Retail Trend 
James Blunt sells better 
at mass -market chains 

Still On Top 
Mary J. Blige helps UMG 

keep market -share crown 

Mobile Music 
Motorola drives 
iRadio service 
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Money On The Move 
Cell Phones Are The New ATMs 

orget about cash and credit cards. There's 
a new payment alternative for buying CDs, 
DVDs and other such entertainment pleas- 

ures -your cell phone. 
Online payment specialist PayPal, a unit of In- 

ternet auction giant eBay, has introduced PayPal 
Mobile to North America -a wireless version of 
its service that allows users to buy goods and ex- 

change money using their phones. Already, music 
heavyweights Universal Music Group and MTV 

are supporting the technology. 
UMG will use PayPal Mobile to sell CDs from 

the Pussycat Dolls, Mary J. Blige and Daddy Yan- 

kee in direct -marketing initiatives. Rollout is im- 
minent. Fulfillment will be handled in conjunction 
with logistics specialist Justdeals.com. And MTV 

plans to use it to sell basic merchandise from its 

Web store including T -shirts and DVDs. 
The text to buy codes will be embedded in print, 

Web and electronic marketing messages. 
Transactions are conducted by secure text mes- 

sage. As part of the service, PayPal has established 
a "Text to Buy" feature for companies that want to 

sell goods via short codes. 
Other big -name media and entertainment 

brands, including 20th Century Fox Home En- 

tertainment, Bravo and the NBA Store, hope to 
drive similar impulse buys by offering items for 

purchase via PayPal Mobile. 
"With the overwhelming popularity of mobile 

phones, the time has never been better for the 
merging of e- commerce and wireless devices," 
PayPal president Jeff Jordan says. 

To be sure, the opportunity is huge. Pay Pal 

claims more than 100 million members. 
In addition to purchasing goods, PayPal mem- 

bers can send money to other individuals as well 

as to participating charities and merchants. 
"PayPal Mobile is an important indicator of the 

broader changes now occurring in the mobile con- 
tent /payments space," says Ed Kountz, senior fi- 
nancial services analyst with Jupiter Research. 

Sophisticated mobile phones can already be used 
to buy digital products, induding music downloads, 
ringtones, pictures and videos. But the ability to use 
a phone as a digital wallet for buying physical goods 
is a new phenomenon in the United States. 

PayPal's technology figures to be just one of a 

number of mobile payment solutions. 
Motorola is said to be targeting the market as 

are startups Obopay and TextPayMe. And credit 
card companies, including Visa, are testing a con - 
tactless payment technology in phones called near 
field communication, that uses radio waves to 
transmit transaction data. In the NFC trials, par- 
ticipants use their phones to make purchases at 

a coffee shop, download a movie trailer in a DVD 

store, shop from their home TV and buy con- 
cert tickets from a smart poster. 

"You're going to start to see retailers em- 
brace [mobile) as another payment op- 
tion," Universal Music Mobile VP /GM Rio 

Caraeff says. 
Analysts say mobile payment technol- 

ogy creates new sales opportunities for the 
music business including CD pre- orders, 
ticketing and concert merchandise. 

Look for new mobile payment solutions 
to expand the number of merchants selling 
digital products for use on phones. In a move 
unrelated to PayPal Mobile, UMG in May 

is expected to launch a new premium short- 
message service that will allow consumers 
to use codes to buy ringtones, wallpapers 
and videos for their phones. Billing will be 
handled by participating carriers includ- 
ing Cingular, Sprint and T- Mobile. 

Analysts are divided over what the 
music business should expect from these 
new mobile payment options. 

"To the extent that digital money doesn't 
feel like real money, it may increase spon- 
taneous purchasing," says Aram Sinnreich, 
an analyst with Los Angeles -based research firm 
Radar Research. However, Sinnreich argues that 
"carriers have a very simple and transparent billing 
relationship with consumers, and adding a sec- 

ond billing platform only confuses things." 
Kountz cautions it will take 12 -18 months to 

see what traction solutions like PayPal Mobile can 
gain in North America. "User habits and aware- 
ness don't shift overnight." 

NICOLE SCHERZINGER will see CDs of her 
group THE PUSSYCAT DOLLS sold via cell 
phone through new service PayPal Mobile. 
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PFI'o THE 
LAJEST 

NE' VU()Iit 
FROM 

West Records providing 
marketing and promotion 

resources, and WMG's 
Alternative Distribution 
Alliance distributing the 

recordings. Howie 
Abrams will head the 

operation as GM based 
in New York. Its first 

signing is hip- hop /punk 
band the Lordz. 

»>ITUNES ON 
A PLANE? 

In- flight entertainment 
system providers are 

courting Apple Computer 
for the ability to offer 

iTunes music and video 
downloads to airline 

passengers. According to 
Flight International, 

executives from leading 
in- flight providers Thales 
and Panasonic disclosed 
ongoing talks with Apple 

for such a service during a 

trade event in Germany. 
Apple would not confirm 
or deny any negotiations. 

» >SIRIUS 
SURPASSES XM 

ON THE WEB 
Since Howard Stern 

joined Sirius Satellite 
Radio in January, traffic to 
Sirius' Web site surpassed 

the site of XM Satellite 
Radio, according to 

Nielsen /NetRatings. In 
March, Sirius' Web traffic 

grew 188% compared 
with a year ago from 

666,000 unique visitors 
to 1.9 million. XM's traffic 

grew 47% to nearly 1.7 

million. Sirius' traffic first 
surpassed XM's in 
January when the 

subscription radio service 
had 2.3 million visitors to 

its site, compared with 
XM, which had 1.5 million. 

XM continues to lead 
Sirius with service 

subscribers, with 6.5 
million to 4 million, 

respectively. 

»:REPORT: NEW 
ACTS BOOST 

U.K. SALES 
Releases from 

newcomers Arctic 
Monkeys, James Blunt 

and Corinne Bailey Rae 
helped push first -quarter 

artist CD album sales in 
the United Kingdom to a 

record 27.9 million units, 
according to sales 

figures issued April 12 by 
British record industry 

trade association the 
BPI. The volume of artist 

albums rose by 1.5% 
year -on -year to nearly 28 

million units, 
representing the best - 

ever first -quarter sales at 

continued on »p8 

DIGITAL BY ANTONY BRUNO 

Rum And Coke With Digital Tunes 
Bacardi And Coca -Cola Each Place Online Music At Forefront Of New Marketing Extensions 
Beverage giants Coca -Cola and 
Bacardi -regular glassmates at 
bars around the globe -have 
launched separate marketing 
campaigns that use digital music 
to connect with consumers. 

Coca -Cola has created the en- 
tertainment Web site Stageside 
.tv, from which fans can download 
exclusive videos from select acts 
using peer to-peer file- sharing net- 
works. The first artist featured on 
the site is Island DefJam's Ne -Yo, 

whose label debut, "In My Own 
Words," entered The Billboard 200 

at No. 1 six weeks ago. 
Bacardi, meanwhile, unveiled 

plans for a worldwide Internet 
radio station called Bacardi B Live 

Radio that will be available on- 
line and via mobile phones. The 
station will primarily stream 
dance music -with exclusive 
mixes provided by popular DJs - 
and live streams from Bacardi - 
sponsored concerts and events. 

These are two more examples 
of brands using music to carry 
their marketing messages over 
digital channels. The music in- 
dustry is jumping at the chance 
to participate as the sponsoring 
brands notnnly bankroll the cre- 
ation of new services that more 
widely distribute music and ex- 

pose artists but also pay labels li- 

censing fees to access content. 

Bacardi, for instance, is spend- 
ing as much as $40 million to 
fund the online and mobile radio 
station, paying standard Internet 
radio licensing fees. Coca -Cola is 

paying Ne -Yo's label, publishers 
and the artist himself for the right 
to exclusively film a 15- minute 
"day in the life" minidocumen- 
tary interspersed with two min- 
utes of music. 

The video is available not only 
as a free download from Stage - 
side, but also has been distrib- 

uted throughout chat rooms, so- 

cial networking sites and has 
even appeared on youtube.com. 

According to Jeff Straughn, Is- 

land DefJam VP of strategic mar- 
keting, the partnership allows the 
music industry to utilize the mar- 
keting power of free P2P net- 
works -and realize a revenue 
stream while doing so. 

"We see this as the first step in 
the direction of embracing P2P 
networks," he says. "It's given us 
tremendous viral exposure we 

wouldn't have gotten through tra- 
ditional means." 

Coca -Cola also hopes to pig- 
gyback on this exposure by fea- 
turing its logo in each video. Each 
clip will be replaced after 90 days, 
and only one artist will be fea- 
tured at a time. Coca -Cola and the 
Jun Group already are negotiat- 
ing with labels for the next artist. 
Reichgut says Coca -Cola is look- 
ing for acts it feels match the "up- 
beat and positive" message 
conveyed via its new "Coke Side 

of Life" marketing effort. 
Marketing experts like Re- 

ichgut expect to see more such 
partnerships in the future. 

"The bar for advertising gets 
higher as consumers get more 
control over what they see and 
hear," he says. "It's not enough 
just to wrap an ad around some- 
thing. So you're seeing compa- 
nies looking for ways to deliver 
something of value and connect 
with the consumer in ways that 
are really meaningful." 

Digital Music Gives Beverage Biz A Buzz 
Music has long been a core component for most lifestyle marketing campaigns, particularly for those waged by the bev- 
erage industry. Below are some of the industry's most notable digital music initiatives: 

'PEPSI SMASH': Originally conceived as a live show- HEINEKEN /REALNETWORKS: 1 May 2004, Dutch 
case TV series on the WB network in July 2003, brewer Heineken offered promotional codes on 12 

"Pepsi Smash" was canceled in its second season. packs in the United States for two free downloads 
Yahoo resurrected it last summer -redesigning it from the then- RealPlayer 10 music store. Heineken 
as the live music feature of its Yahoo Music service. also sponsors the Amsterdam music festival. 

THE SCENARIO: In March 2005, Sprint teamed with MYCOKEMUSIC.COM: Coca -Cola beat Apple to 
MSN for the launch of this Sprite- branded online kQ the punch in several countries in early 2004, 
music service, the key feature of which is Thirst 

%' launching an online à la carte download music 
Radio -the first branded radio station available on 

SQ 
service in Austria, Greece, Ireland, Italy, Switzer - 

the MSN network. Other elements include a music _ land and the United Kingdom. Powered by Loud - 
discovery service hosted by the country's top DJs. eye, the service has suffered in countries where iTunes has 

PEPSI /ITUNES: Pepsi and Apple Computer teamed since emerged. 
to offer 100 million free iTunes music downloads via RED BULL MUSIC ACADEMY RADIO: Originally a 

promotional codes offered under bottle caps. The series of workshops for club DJs to communicate 
first effort in the spring of 2004 was a bust, result- and share knowledge, the Red Bull Music Academy 
ing in only 5 million downloads. The 2005 campaign last year began to stream online radio service fo- 
proved much more successful, but was still plagued: cused on dance music and DJ beats, with up to 120 

Cheaters tilted unopened bottles to see winners. new hours of music added per month. 

MARKETING BY MICHAEL PAOLETTA 

BEHIND GEIGER'S DENIM DEAL 
Teddy Geiger is sitting pretty 
these days: His first album, "Un- 
derage Thinking" (Cred /Co- 
lumbia), recently debuted at No. 
8 on The Billboard 200, and his 
single "For You I Will (Confi- 
dence)" is a top 40 hit. 

However, his perch is about 
to become loftier: He has been 
tapped to help with the world- 
wide launch of Levi's RedWire 
DLX Jeans, the first iPod- 
compatible jean (Billboard, 
March 25). Though the ink has 
yet to filly dry, Geiger's camp and 
Levis are beginning to lay down 
the partnership's foundation. 

The launch kicks off in the fall 

with a Geiger- fronted print cam- 
paign, complemented by some 
online activity-a free Geiger 
download at Apple's iTunes 
Music Store with a RedWire pur- 
chase is a possibility -and other 
nontraditional media. A TV 

component and retail extensions 
may arrive next year. 

"Underage Thinking" will be 
tagged in print ads. 

"We're looking at all possi- 
ble value adds for Levi's as well 
as new distribution channels 
for us," says David Santaniello, 
senior VP of strategic market- 
ing and business development 
at Sony Music Label Group. 

Sources say the overall deal, 
including Geiger's compensa- 
tion, is worth $12 million. Levi's 

director of presence and pub- 
licity Amy Jasmer, meanwhile, 
confirms that it is a multimil- 
lion -dollar campaign. 

This is the latest phase of the 
denim brand's Style for Every 
Story ad platform, which 
launched two years ago with a 

focus on "real people," not celebri- 
ties, Jasmer notes. It is undear if 
other celebrities will participate. 

By connecting with Geiger, 
Levi's is making a major effort 
to reintroduce music into its 
fold. In the past, acts like the 
Rolling Stones and Elvis Pres- 
ley championed Levi's simply by 
wearing the company's jeans, 
but Jasmer says this new deal is 
Levi's way of "taking back own- 
ership of music." 

During the last several years, 
one of Levis major competitors, 
the Gap, has utilized artists from 
Willie Nelson, Joss Stone and 
Keith Urban to Alanis Moris- 
sette and John Legend to mar- 
ket its fashions. 

To help with this "owner- 
ship," Levi's hired New York - 
based brand imaging and 
consulting company Transla- 
tion to help find the right talent 
for the RedWire campaign. Ac- 

cording to Translation music 
strategy director Jonathan 

Cohen, Levi's desired an emerg- 
ing, authentic -not manufac- 
tured- artist; a singer, songwriter 
and musician with wide pop ap- 
peal, yet not too pop. 

"Teddy is in his own skin," Jas - 
mer says. "He's the real deal - 
a true musician." 

Cohen stre ssedthattimingwas 
also key. Ey the campaign's 
launch, Columbia will be work- 
ing "These Walls," the second sin- 
gle from "Underage Thinking." 

Though cross -marketing de- 
tails are not fully realized, all in- 
volved say they are discussing 
ways to work together to make 
the partnership bigger. 

"As Teddy's star rises, Levi's 
may want to do more," San - 
taniello says. In the process, 
"Levi's taps into Geiger's eq- 
uity, while Ceiger's visibility 
in the marketplace grows and 
expands." . 
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Exciting and unique programs 
focused on Songwriting and 
composing include: 

fPanels j Workshops ( Master Classes 

d Keynotes ) Mentoring /Song Critiquing 

d State of the Art 
Technology Demonstrations 

,r'Performances and More. 

Panelists currently scheduled 
to participate include: 
Alan & Marilyn Bergman, Glen Ballard, Eric Bazilian, 

ermudez, Philip Blackburn, Stephen Bray, 

n, Gary Burr, Desmond Child, 

mond, Mike Elizondo, Dan Folíart, 

arsh, Elizabeth Hinckley, 

Jimmy Jam, 

Marc 

Stephen Pau u 

Monty Powell, DJ Qui 

Stephen Schwartz, Jill Scott, Jo 

Alex Shapiro, Morton Subotnick, Timbala 

Jaci Velasquez, Jimmy Webb, Matthew Wilder, 

Paul Williams, Doug Wood 

EXPO open to 
all music creators. 
To make reservations visit 
ascap.cona t. 

Sponsor: 

Travel Partner: 
We kikom, why you fly 

mericanAirlines" 

The First and Only National Conference 
100% Dedicated to Songwriting and Composing. 
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THE 
LATEST 

HEWS 
FROM 

my 

U.K. retail. The trade 
body cites "softness" of 

the compilations market 
as a key contributing 

factor to an overall 3% 
decline in the total 

albums market's volume. 

»>ASCAP HONORS 
(SHAM 

Mark (sham was 
presented with the 
prestigious Henry 
Mancini Award at 

ASCAP's 21st annual Film 
and Television Music 

Awards gala earlier this 
month at the Beverly 

Hilton Hotel in Beverly 
Hills, Calif. (sham was 

honored for his work on 
such films as Academy 
Award winner "Crash" 

and "A River Runs 
Through It." The event 

honored the composers 
of 2005's film and TV 

music. The Life in Music 
Award was presented to 

Laurence Rosenthal in 
recognition of his six 

decades of work. 

» >STUDY: 
LIMBAUGH, STERN 

DOMINATE 
Rush Limbaugh and 

Howard Stern continue to 
be talk radio's 
predominant 

personalities, according 
to a study by research 

firm Benchmark Co. But 
there was a general 

decline in the ability of 
regular talk radio listeners 

to identify other 
nationally syndicated 
hosts, the report says. 
Limbaugh is the most 
readily identified talk 

show host in the United 
States, with 94% 

familiarity, followed by 
Stern at 89 %. 

» >WEB RADIO 
LISTENING UP 50% 

The percentage of 
Americans who regularly 

listen to Internet radio 
rose sharply this year to 
12% (approximately 30 

million listeners) up from 
8% last year, according to 

a study by Edison Media 
Research and Arbitron. 

The online radio 
audience is closing in on 
critical mass among 18- 

to 34- year -olds, with 
roughly one in five 

listening every week. 

Compiled by Chris M. 
Walsh. Reporting by 
Katy Bachman, Lars 

Brandie, Antony Bruno, 
Susan Butler, Brian 
Garrity, Paul Heine, 

Melinda Newman, 
Michael Paoletta, Chuck 

Taylor and Reuters. 

® BY LARS BRANDLE 

Stronger Sanctuary 
Morrissey's No. 1 U.K. Debut Highlights Group's Turnaround 

LONDON -What a difference 
a year makes. Just 12 months 
ago, Morrissey was openly call- 
ing time on his recording career 
with Sanctuary Group, a com- 
pany that then appeared buried 
under a growing debt pile. 

With Sanctuary having se- 
cured its financial lifeline and 
revamped its executive struc- 
ture, the independent music 
company's relationship with its 
front -line artist also looks 
healthier, with Morrissey taking 
a slice of history by topping the 
inaugural integrated U.K. al- 
bums chart. 

Morrissey's "Ringleader of 
the Tormentors" album opened 
April 9 at the crest of the new - 
look Official U.K. Albums 
Chart, the first to incorporate 
physical units with digital 

downloads (see story, this page). 
Executives at Sanctuary are 

suggesting the company's 12- 

month revolution is complete. 
"The loyalty with Morrissey, as 
with all of our artists, has been 
phenomenal," Sanctuary CEO 
Andy Taylor says. 

"He was touting [leaving] at 
one point, but once he realized 
the problems that we were 
going through, the last thing 
he wanted to see was the end 
of Sanctuary." The artist, Tay- 
lor explains, re- signed with the 
company at the height of its fi- 
nancial problems. 

As part of his current world 
tour in support of the album, 
the outspoken former Smiths 
frontman will launch a 30 -date 
U.K. stretch April 18 with a 
homecoming concert in Sal- 

ford, northwest England. 
"It's great to have a No. 1 to 

move forward with. It shows 
that we're back to doing what 
we do best -making music, 
selling music and making 
artists happy," Taylor says. 
"That's what we should have 
done last year, but unfortu- 
nately we got sidetracked." 

Taylor spoke to Billboard 
from New York in the midst 
of a worldwide "meet and 
greet" tour with the com- 
pany's scaled -back staff of 
600. The Sanctuary co- 
founder has reverted to the 
CEO role following the ap- 
pointment earlier this month 
of Bob Ayling as group non - 
executive chairman, a move 
that ended a recruitment 
drive that began last year. 

Half A Century Old, Britain's 
Album Chart Goes Digital 
LONDON -In the midst of its 
50th anniversary year, Britain's 
albums chart has entered a 

new era. 
For the first time, the Offi- 

cial U.K. Charts Co. published 
a weekly albums list integrat- 
ing physical and digital sales. 

Morrissey's "Ringleader of 
the Tormentors" (Attack/ 
Sanctuary) opened at the top 
of the new -look British albums 
chart, published April 9. Of its 
62,000 -plus, first -week sales, 

about 1,200 came from full - 
album downloads. 

Embrace's "This New Day" 
( Independiente) was the week's 
biggest -selling download al- 
bum with slightly fewer than 
2,000 units. 

Although sales of full - 
length album downloads re- 
main a niche market in Britain 
with roughly 60,000 total 
sales each week, the OCC and 
its joint parent the BPI say the 
new chart will grow more rel- 
evant as digital sales increase. 

In 2006's first quarter -tra- 
ditionally a quiet sales period - 
more than 825,000 albums 

Looking forward, former 
British Airways CEO Ayling 
has pledged to "ensure proper 
standards of corporate gover- 
nance and financial trans- 
parency" in light of the 
financial problems that nearly 
crippled the company. 

"Ayling is undoubtedly a 

good name to have at board 
level from a city perspective," 
one London -based media ana- 
lyst comments. 

Sanctuary will convene its an- 
nual general meeting April 28 
to seek shareholder approval of 
a raft of appointments, includ- 
ing that of new group finance 

director Paul Wallace. The 
company will also propose 
switching auditors to KPMG 
from Baker Tilly, which last 
year qualified Sanctuary's ac- 

counts. Some analysts sug- 
gest that shareholders may 
question this move. 

Ayling's recruitment caps 
a flurry of developments that 
has seen the company's hi- 
erarchy create a "plc board" - 
whose structure would be 
closer to that of listed music 
major EMI Group- along- 
side an "operating board," 
which regroups the com- 
pany's top management. 

The operating board man- 
ages shareholders and the fi- 

nancial structure of the group. 
The management team effec- 
tively runs the business. 

Sanctuary's new dual con- 
figuration is expected to pres- 
ent a more sophisticated 
market -facing setup as the 30- 

year -old company enters a new 
phase of its existence. 

The light at the end of the 
proverbial tunnel is looking 
less like an oncoming train, 
Sanctuary executives say. 
"We're going towards the light 
now rather than it come to- 
wards us," Taylor says. 

were legitimately downloaded, 
or roughly half the total for all 
of 2005, OCC charts director 
Omar Maskatiya says. 

The publication of a new 
albums chart comes on the 
heels of another digital down- 
load landmark in Britain: One 
week earlier, Warner Music act 
Gnarls Barkley's "Crazy" 
achieved the first Official U.K. 

Singles Chart No. 1 based 
solely on download sales. 

The single debuted at the 
top with help from criteria al- 
lowing download sales into 

chart computation one week 
before a physical CD equiva- 
lent is released. The OCC re- 
launched its singles chart April 
17, 2005, to incorporate phys- 
ical and digital singles sales. 

"We thought it would take 
three years, but in just 30 
months the U.K. record indus- 
try has transformed itself from 
one that was 100 %focused on 
physical product to the most 
advanced digital music mar- 
ket in Europe," BPI chairman 
Peter Jamieson says. 

-Lars Brandie 

BY GAIL MITCHELL 

Pointer Sister June, 52, Dies 
June Pointer will forever be remembered for hits like 
"Slow Hand," "Automatic" and "Jump (For My Love)," 
recorded while a member of the Grammy Award -win- 
ning Pointer Sisters. June contributed to a string of '70s 
and '80s hits and also delivered solo success. The 52 -year- 

old singer died April 11. 

David Rubinson, the group's original manager, de- 
scribes her as a "creative woman who had a sly, ironic but 
warm wit, and a wonderful charm." 

Pointer succumbed to cancer after being hospitalized 
at Santa Monica University of California, Los Angeles, 
Medical Center since late February. She was the youngest 
of four sisters, including Ruth, Anita and Bonnie, who 
established the Pointer Sisters in the early '70s. 

Born and raised in Oakland, Calif., these daughters 
of church ministers segued from gospel to backup 
singing as a trio (June, Bonnie and Anita). Sessions with 
Taj Mahal, Boz Scaggs and Elvin Bishop led to an At- 
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lantic Records deal. 
When that ended, the Pointers signed with Rubinson 

and the Blue Thumb label. Ruth joined the group a year 
before its self-titled debut album was released in 1973. 
The set spawned the sisters' first crossover hit with Allen 
Toussaint's "Yes We Can Can." Sporting a nostalgic '40s 
image accenting Andrews Sisters -veined harmonies, the 
group charted an R &B No. 1 in 1975 with "How Long 
(Betcha Got a Chick on the Side)." The act's unique style 
encompassing R &B, jazz, country and pop claimed a 

Grammy in 1974 for best country group vocal perform- 
ance on "Fairytale." 

Bonnie left the group in 1977, and the remaining mem- 
bers signed with producer Richard Perry's Planet label. 
They had a hit with the Bruce Springsteen- penned "Fire" 
in 1979 followed by "He's So Shy," "Slow Hand" and two 
more Grammy -winning songs in 1984: "Jump" and "Au- 

tomatic." The Pointers' repertoire also includes "Neu- 

JUNE POINTER, left, who vi 
part of the hitmaking POINTER 
SISTERS, died of cancer April 11. 

tron Dance" and "Dare Me." 
A moonlighting June notched her own top 30 R &B 

single in 1983 with "Ready for Some Action." Owing 
to substance abuse problems, she was replaced in the 
group by Ruth's daughter Issa. 

At deadline, funeral arrangements were still 
pending. 

Additional reporting by Susan Butler in New York. 
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BY RAY WADDELL 

Confessions 
Of A Tour 
M ]donna's Trek May Be Top 
Grosser For Female Artist -Ever 

i 
IIII o plot what could be the top -grossing trek ever by a 

female artist, Madonna's Confessions tour strategists had 
to navigate a global landscape in a narrow window of time. 

Initial on -sales for Madonna's outing, which starts May 

21 in Los Angeles, saw quick sellouts with shows added in 
the United States and Europe (billboard.biz, April 10) for 
markets fortunate enough to snag dates. 

The tour is produced worldwide by Arthur Fogel, president of 
TNA International, Live Nation's global touring arm. (Madonna 
will also perform April 30 at the Coachella Valley Music & Arts 
Festival in Indio, Calif.) 

Following the model of the $125 million Re- Invention tour in 
2004 and the $75 million Drowned World tour in 2001, both also 
produced by TNA, Confessions will play a limited number of 
cities -up to 60- rather than visit 100 global markets à la U2's 
Vertigo tour. 

Despite the short schedule, with a gross potential in the $200 
million range, Madonna's closest rival in terms of the top gross 
ever for a female artist would be fellow icon Cher, whose never - 
ending farewell tour grossed $192.5 million from an endurance - 
testing 273 shows between June 2002 and April 2005. 

Put simply, fans often must come to Madonna rather than 
she to them. And come they will: In the first four days of ticket 
sales, she sold out four shows in Paris, seven in London, two in 
Amsterdam and five at New York's Madison Square Garden, as 
well as doubles in Los Angeles, Montreal, Miami, Chicago and 
Fresno, Calif. 

There has apparently been no "sticker shock" from fans to ticket 
prices that top out at $385. "Our rationale was to keep the prices 
consistent with the last tour," says Guy Oseary, who co- manages 
Madonna with Angela Becker. "I've never heard a complaint that 
people didn't get their money's worth from a Madonna show." 

TRUE CONFESSIONS 
TNA's track record with Madonna was a major factor in the com- 
pany nailing down the global promotional rights for the tour. 
"There's no question that our prior history with Arthur Fogel and 
TNA have inspired us to continue the winning team," Becker says. 

Fogel and his team began laying out the tour last fall while still 
deeply entrenched in their role as worldwide producers of U2's 
massive Vertigo tour. All TNA decisions are made based on pa- 
rameters set forth by Madonna. 

Fogel's Tour Trade Tricks 
As worldwide promoter for such acts as Sting, David Bowie, 
U2 and Madonna, TNA president ARTHUR FOGEL is the 
most active tour producer on the globe. He seldom 
gives interviews, but provided a rare glimpse into 
the touring world of Madonna: 
On playing arenas in North America versus sta- 
diums in Europe: We could've looked at doing 
stadiums here [in North America], but the reality 
is the ticket -pricing structure in America is so much 
greater than it is in Europe. For example, that in an 

arena here your gross is substantial, and it eliminates a lot 
of the issues that one can encounter playing outdoors, from 
weather to whatever. 

I also think that there is a bigger outdoor culture in Europe 
than there is in America. While there are certainly a handful 
of very successful festivals here, there are dozens in Europe. 
On Madonna's huge initial on- sales: Let's face it, when you 
sit there and go, "How many shows am I going to slot for 
London ?," as an example, you've got to be pretty secure 
when you're into that number of shows [seven] that the de- 
mand is there, otherwise your routing is seriously impacted. 

But that's part of what we have to do, assess all the factors: 
the history for her, the conditions in the market, etc. 

On choosing one market over another for Confes- 
sions: It's tough. There are any number of markets 
that we're not playing that we certainly could play, 

but when it comes down to it, you've only got so 

much time, avails and routing possibilities. It 
would be nice [to have more dates], but I'm thank- 

ful for what we have. 
On taking on Madonna's Confessions tour while in 

the middle of U2's massive Vertigo tour: Let's put it this 
way: You don't take on a major project like [Confessions] 
unless you're in a position to see that it's taken care of as 

it should be for an artist of this stature, or any artist, re- 
ally. If you're going to take it on, you better be prepared to 
do the proper job. But it's been a busy couple of years, I 

gotta tell you. 
On the lack of resistance to Confessions ticket prices as 

high as $385: What you have is a recognition that she cre- 
ates and delivers a big, spectacular show every time she 

goes on the road. And this tour will be no different. 

The Little Arena 
That Could 
At 12,800 capacity for its July 16 Madonna show, 
ATLANTIC CITY (N.J.) BOARDWALK HALL is the small- 
est venue on the Confessions tour route. 

The building, managed by Philadelphia -based facility 
management firm SMG, tapped into Atlantic City's gaming 

industry to make the date financially viable -no small task 

for a tour intent on maximizing a limited run. 

A partnership with Caesars Palace sweetened the pot. More 

important, the smaller venue capacity was primarily offset by 

scaling the house with a significantly higher percentage of 
top -scale tickets, which are in the $385 range. At a typical 
show, top -dollar seats are fewer than 10% of the house. 

"Throwing Caesars into the mix as a partner on the whole 

thing was a key to it," Boardwalk Hall assistant GM Greg Tes- 

sone says. "They became a promoter partner, so to speak." 

Caesars is owned by Harrah's, which operates four casinos 

in Atlantic City. Boardwalk Hall has a seat -licensing plan that 
allows all 10 casinos in town first shot at tickets on all shows. 

Boardwalk Hall was the top -grossing arena of its size 

last year, according to Billboard Boxscore, but Madonna 
is a marquee date in any year. "It's a great shot for us, and 

it's getting some attention throughout the industry, which 
is always good," Tessone says. 

"The 'when' is certainly her call," Fogel says. "If you look at the 
last two tours and this one, the time frame is pretty consistent, late 
May through early September. That's the time that works for her." 

It turns out the values of the once self -described Material Girl 

may have changed. "Madonna's family commitments are a prior- 
ity," Becker says. "Her children's school schedules needed to be 

factored into the tour plans." 
Once the commitment for the time period is in place, "we [sub- 

mit] ideas of where we might go and go back and forth any num- 
ber of times while the process of the routing evolves," Fogel explains. 

With a limited time frame and workload, the idea is first to max- 
imize draw and revenue, and second to hit markets Madonna may 
have missed on previous tours. 

For Confessions, Madonna will play Fresno; Phoenix; Atlantic 
City, N.J.; and Montreal, but skip East Rutherford, N.J.; Toronto; 
Worcester, Mass.; and Atlanta. 

"We basically traded a few markets we didn't play last time, if 
ever, for markets we did play last time," Fogel says. 

The best an arena manager can do to secure a date is try to stay 
in the loop and hope for the best. After previously reeling in tour 
stops for Paul McCartney, the Rolling Stones and U2, the new Char- 

lotte (N.C.) Arena was on the TNA radar but could not nail down 
a Madonna date. "We certainly would love to host her, and we told 
TNA that, but ultimately in terms of how they route it, that's TNA's 

call," arena GM Marty Bechtold says. 
In Canada, Toronto lost out to Montreal this time around. TNA 

VP Gerry Barad "was upfront with me from the beginning," says 

Patti-Ann Tarlton, director of event programming at Toronto's Air 

Canada Centre. "We did hold dates for a minute, but Madonna 
goes where Madonna wants to go, and I have to respect that." 

Conversely, the SMG- managed Atlantic City Boardwalk Hall, 
with a capacity of 12,800, was able to capture a first -ever Madonna 
date. "We took a shot at it, we made the numbers work and it paid 
off for us," says Greg Tessone, the venue's assistant GM. "Being 
the smallest venue on the tour, I'm thrilled to have it." 

In Europe, Madonna will play several stadiums, following a trend 
of acts like U2 and Bon Jovi of playing arenas in North America 
and stadiums in Europe. This time, Madonna opts for U.K. venue 
Millennium Stadium in Cardiff, Wales, and eschews the Man- 

chester (England) Evening News Arena. Japan's dates in Osaka 
and Tokyo will follow Europe in mid -September. 

Madonna says, "This summer, I'm going to make the world my 
own private disco." Becker adds that the tour has a mission state- 
ment: "The soul objective of the Confessions tour is to get the au- 

dience up on their feet from the start of the show until the end of 
the last song," she says. "No resting allowed!" 
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BY LARRY LeBLANC 

Mass Appeals To Shoppers 
Canada's Big National Chains Grab A Higher Percentage Of Retail Music 

TORONTO -Mass merchants 
in Canada are gaining ground on 
traditional record retailers. 

National chains like Wal -Mart 
Canada, Zellers, Price Club and 
Costco accounted for 32% of 
music purchases in Canada for 
first -quarter 2006, according to 

Nielsen SoundScan. 
Industry insiders say that rep- 

resents three times the mer- 
chants' estimated share 10 years 
ago. (Nielsen SoundScan did not 
start collecting data in Canada 
until 1997; mass merchants were 
added later.) 

According to the IFPI, the 
Canadian music market tal- 
lied $732 million (U.S.) in 
sales in 2005. 

The rise of the mass mer- 
chants has been achieved 
through aggressive marketing 
and an increase in the number 
of stores, plus improved product 
range. But competitors complain 
the chains simply cherry-pick 
best sellers. 

"They're selling music to en- 
courage people to come in and 
buy their refrigerators," says Tim 
Baker, buyer for 30 -store Ontario- 

of whether it cost a little more 
than traditional music retailers. 

But the past decade has seen 
the sector become a preferred 
destination for music buyers. 
Despite selling new titles in line 
with music specialists' prices - 
$12.99- $14.99 Canadian ($11.33- 

$13.08) -mass merchants' 
market share has soared. 

This is in stark contrast to the 
United States, where mass mer- 
chants often sell titles at much 
lower prices than traditional 
record retailers. 

Insiders credit the tremen- 
dous growth partly to the emer- 
gence of mainstream pop, which 
appeals to family shoppers, as a 
major seller in Canada in the 
1990s. The chains have also 
widened their product range be- 
yond their traditional pop and 
country base. 

"There's not much they don't 
sell anymore," Sony BMG Music 
Canada VP of sales Steve Simon 
says. "Country and pop are 
strongest, but they do decent 
shares on everything." 

Handleman Entertainment 
Canada services Wal -Mart 

Sales 

G I_C)I3A1_\ EWS I_I N I 

Ina trend that has specialty 
retailers co erned =more 
C,inadianWr buying albums 
f rr,rn , it h star', TIM 
McGRAW and JAMES BLUNT 
.it mn,,,,- market clrsin , 

3 9 % 
Music purchases made in 
Canada in the first quarter 
from national chains 

based music chain Sunrise Rec- 

ords. "How many CDs did the 
mass merchants sell of James 
Blunt's [`Back to Bedlam "] in the 
first six weeks of release ?" 

Canada's mass merchant sec- 

tor was long perceived as a con- 
venience model where buyers 
could pickup music while shop- 
ping for other goods, regardless 
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Canada's 280 stores and Zellers' 
280 outlets nationally. 

"The power of Wal -Mart to at- 

tract all shoppers -not just 
music buyers [in Canada] -is 
considerable," Handleman VP/ 
GM Ned Talmey says. "We've 
paid attention to that consumer 
by stocking the product they want 
at a decent price, marketing it 

with ads, fliers and in -store 
[point -of- purchase advertising]. 
This has converted what nor- 
mally would not be a music shop- 
per into a music shopper." 

Leading music specialists like 
HMV Canada, CDP1us,Archam- 
bault Musique and Sunrise Rec- 

ords, plus consumer electronics 
chains Future Shop and Best Buy, 

still take the lion's share ofthe re- 

maining 68% of music sales. 
"The Canadian music indus- 

try is very fortunate; we have sus- 
tained a very strong market 
balance between full line retail 
and mass merchants," Univer- 
sal Music Canada president /CEO 
Randy Lennox says. 

Even though Canada's mass 
merchants do not heavily dis- 
count top titles, Humphrey 
Kadaner, president of 107 -store 
HMV Canada, suggests that by 
significantly featuring new titles 
in weekly advertising cam- 
paigns, "they are taking top ti- 
tles people are looking for and 
using the category to drive traf- 
fic in their stores." 

And, despite competitors' 
claims that the merchants cherry - 
pick, Talmey insists otherwise. 
"The labels recognize we per- 
form a certain level of service in 
breaking artists," he says, "and 
that service has broadened in the 
past few years." 

Talmey declines to provide 
sales figures but says Wal -Mart 
Canada and Zellers accounted for 
up to 32% oftotal Canadian sales 
for Michael Bublé's 143 /Reprise 
album "It's Time" and at least 30% 
of Johnny Cash's "The Legend of 
Johnny Cash" and Tim McGraw's 
"Greatest Hits Vol. 2: Reflected." 

"We were just shy of 20% on 
[the new] Rob Zombie [album 
"Educated Horses"] and had 25 %- 

30% of James Blunt," he adds. 
The mass marketers' progress 

also reflects changes in Canada's 
retail landscape over the past 
five years. 

Notably, retail giant Sam the 
Record Man filed for bankruptcy 
in 2001. At its mid -1980s peak, 
the chain dominated Canada's 
music retail market with 106 
stores, claiming 25% share, but 
the rise of HMV Canada and in- 
creasing mass merchant corn - 
petition saw its prominence 
diminish in the 1990s. 

Another key change carne 
when U.S. -owned Wal -Mart en- 
tered Canada in 1994. 

"Wal -Mart doesn't have a lot 
of penetration in the core of 
major cities," Kadaner says, "but 
they have gone into smaller 
towns which traditional music 
retailers once had to themselves. 
That has changed the dynamics 
of the marketplace." 

» >SPANISH COPS TARGET P2P 
Spanish police have closed 17 Web sites and arrested 15 

people as part of an operation described as "unprecedented 
in Europe." According to local police, the Web sites 
encouraged peer -to -peer trading in music and movies by 
offering "illicit" access to P2P networks. 

Among those blocked in the ongoing "Downloads in the 
Web" operation, which began last October, are 
indicedonkey.com, spanishare.com and emule24horas.com. 

The sites did not contain any songs or films but they 
offered links to such P2P services as eMule, eDonkey or 
Bittorrent. The Web sites collectively brought in a total 
annual income close to 900,000 ($1.08 million), gathered 
largely from advertising banners, local authorities claim. 

The operation follows complaints by three rights 
collecting societies -authors' and publishers' society SGAE, 
intellectual property federation FAP and intellectual rights 
association Agedi. -Howell Llewellyn 

» >BT CALLS UP CONTENT 
U.K. telecommunications giant BT has clinched deals to 
distribute more than 500 concerts and documentaries on BT 
Vision, its new on- demand interactive TV service. The 
programs will comprise performances and documentaries on 
high -profile acts supplied by U.K. -based music video 
specialists i- concerts and Eagle Rock Entertainment's Eagle 
Vision division. Eagle Vision's portfolio features content from 
Alice Cooper, the Beach Boys, Fatboy Slim, Miles Davis, Usher 
and the Who. 

l- concerts' offerings could include programs featuring 
Franz Ferdinand, Keane, the Pixies and Bon Jovi. BT Vision is 

due to launch this fall. -Juliana Koranteng 

» >BERGER ELEVATED AT SONY BMG 
Edgar Berger has taken on full responsibilities for Sony BMG's 
German company. In his new role as Sony BMG Germany 
CEO, Berger adds duties for sales, Gun Records, human 
resources /corporate communications and legal and business 
affairs. In September 2005, Maarten Steinkamp, president of 
Sony BMG Continental Europe, appointed Berger president 
of Sony BMG Germany with responsibility for repertoire, 
international, strategic marketing /media and catalog. 

Steinkamp assumed responsibility for BMG Germany 
at the beginning of 2004 and completely restructured 
the company before it was integrated in the Sony -BMG 
joint venture. - Wolfgang Spahr 

» >YOXALL EXITS BMR 
Henri Yoxall exited as GM of British Music Rights April 7 after 
seven years' service. Yoxall has played a central role in 
overseeing the London -based BMR office. She took on duties 
as acting director general following the surprise departure in 
February 2004 of its then -director general Kate Fulton. 
Yoxall handed over responsibilities to Emma Pike, who joined 
as director general in September 2004. 

Yoxall will continue to advise on communications for the 
Music Publishers Assn., which will celebrate its 125th birthday 
with a party July 6 at London's Old Billingsgate Market. 

BMR is an umbrella body representing authors' societies 
the British Academy of Composers and Songwriters, the 
MPA, the Mechanical- Copyright Protection Society and the 
Performing Right Society. -Lars Brandie 

» >IVY GROWS ON MUSHROOM 
Australian independent music company Mushroom Group 
has bought a 50% stake in Sydney -based indie Ivy League 
Records for an undisclosed sum. The label becomes the 12th 
imprint to operate under the Mushroom Group umbrella. 

Ivy League was jointly set up in 1997 by Pete Lusty, Andy 
Cassell and Andy Kelly. They remain directors, providing all 
A &R functions for the label, which has offices in Sydney, 
London, New York and Los Angeles. The trio also run artist 
management firm Winterman & Goldstein, which represents 
Jet, the Vines and the Sleepy Jackson. 

Mushroom Group chairman Michael Gudinski became 
involved with Ivy League in 2004 through a deal to 
administer its acts' publishing through his company 
Mushroom Music. Since 2004, the label has been distributed 
through Mushroom's Liberation Music label. Chris Maund, 
previously GM of Gudinski's Slanted Recordings imprint, is 

named GM of Ivy League. -Christie Eliezer 
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U p 1:1.0 lit 
Copyright Showdown In File- Sharer Suit 
The eyes of those who own sound 
recordings should be focused on 
New York's federal District Court. 

Powerful technology, digital 
media and entertainment groups 
are turning an RIAA- initiated 
suit against an alleged peer -to- 

peer (P2P) file- sharer into a 

loaded copyright question. 
Earlier this year, lawyers for 

defendant Tenise Barker, a so- 

cial worker, filed a motion to 
dismiss the labels' complaint. 
The labels alleged that she in- 
fringed the reproduction and 
distribution rights under copy- 
right law by downloading, 
distributing to the public (up- 
loading) or making unautho- 
rized recordings available to the 
public through an online media 
distribution network. 

In February, the Electronic 
Frontier Foundation (EFF) and 
computer groups filed amicus 
(friend of the court) briefs, using 
the opportunity to challenge ex- 

isting copyright law. 

They want the court to rule that 
transmitting a sound recording 

from computer to computer over 
the Internet (uploading) is not a 

"distribution" under copyright law. 

If successful, the ruling could 
ultimately affect licensing dis- 
cussions involving the music in- 
dustry, digital media companies 
and satellite broadcasters -and 
future legislation. Ifa federal ap- 

peals court then agreed with the 
position, it could affect thousands 
of pending suits the labels filed 
against P2P file- sharers. 

The EFF acknowledges in its 

brief that copyright holders may 
lawfully sue individuals who use 
P2P software to make unautho- 
rized copies of recordings. That 
copying could violate a copyright 
owner's reproduction right. 

The group primarily focuses 
its arguments on the right of ex- 

clusive distribution. 
The Copyright Act grants a 

sound recording copyright 
owner the exclusive right to dis- 
tribute "copies or phonorecords" 
of the recording -no one else 
may distribute copies or phono- 
records without the owner's per- 

mission unless the activity falls 

under a legal exception to that 
exclusive right. 

In the 2001 Napster court 
opinion, the Ninth Circuit Court 
ofAppeals wrote, "Napster users 
who upload file names to search 
index for others to copy violate 

"copies or phonorecords" of the 
recording -not distributing the 
copyrighted work itself -the law 
requires that a "physical, tangi- 
ble, material object change 
hands" before there can be a dis- 

tribution -right infringement. 
The Motion Picture Assn. of 

The Electronic Frontier 
Foundation says uploading 
is not a `distribution' 
under copyright law. 

plaintiffs' distribution rights." 
The EFF argues that the par- 

ties in that case did not dispute 
direct infringement; as a result, 
the statement is not binding law. 

The EFF says the Copyright 
Act defines copies and phono- 
records in terms of material ob- 

jects. The group claims that since 
the statute prohibits distributing 

America also filed an amicus 
brief for itself and six other copy- 

right trade groups supporting the 
labels' position and challenging 
the EFF position. 

They argue that proving in- 
fringement of the distribution 
right does not require proof that 
a copy or phonorecord was ac- 

tually transmitted from one 

point or person to another. Mak- 

ing the file available for others 
to download and authorizing 
others to download it violate the 
distribution right. 

Further, the group essentially 
argues that Congress acknowl- 
edged that a copyright owner's 
exclusive right to distribute a 

recording includes the right to 
transmit it digitally. In 1995, Con- 

gress created a compulsory 
license for compositions 
embodied on phonorecords 
delivered through a digital trans- 
mission-a digital phonorecord 
deliver (DPD) license. That li- 

cense created an exception to the 
exclusive distribution right, so it 
was acknowledging that digital 
transmission was a distribution. 

It may seem that the parties 
are being overly legalistic in 
their arguments, which indude 
several other points not men- 
tioned here. But the EFF writes 
in its brief that the issue is not 
just a formality; it affects an in- 
creasing number of activities 
involving "transmit and repro- 

duce "functions. 
The EFF cites satellite radio 

broadcasters as examples of serv- 

ices that transmit music to sub- 
scribers. The satcasters secure a 

compulsory license covering the 
public performance right in 
sound recordings. The new re- 

corders that enable subscribers 
to store music transmitted from 
satellite broadcasters may trig- 
ger the distribution right iftrans- 
missions are a distribution. 

This would "effectively render 
the statutory license a dead let- 

ter," and broadcasters "would be 
forced to negotiate with copyright 

owners for distribution rights," 
the EFF argues. 

These devices are, of course, 
at the center of heated discus- 
sions on Capitol Hill (Billboard, 
March 18). And with lawmak- 
ers in some other countries be- 

lieving that downloads are 
permissible fair use, rights per- 
taining to uploads become all 

the more important to copyright 
owners. The hearing date hasn't 
been set yet. 

You strive for excellence onstage. Reunion Blues 
delivers it oackstage. For more than 30 years, our 
instrument bags have upstaged the rest with luxury 
and functionality you won't find anywhere else. 
Visit us today at www.reunionblues.com. 
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Despite Small Slip, Major Retains Market -Share Crown 

NEW YORK -Universal Music 
Group remains entrenched as 
the major label with the No. 1 

market share, even though its 
cut is down to 30.7% from 2005's 
31.8% first -quarter share. 

UMG slips a bit, despite get- 
ting market -share contribution 
from Fontana, the independent 
distribution company that con- 
tributed hardly any share in first - 
quarter 2005, since it did not 
launch until mid -March. On the 
other hand, UMG was on a tear 
during that quarter with two huge 
records: 50 Cent's "The Massacre" 
(which scanned 2.8 million units, 
according to Nielsen SoundScan) 
and the Game's "The Documen- 
tary" (1.8 million). As ofApril 2- 
the end of the first quarter -the 
company has two million- sellers, 
Mary J. Blige's "The Break- 
through" and the soundtrack to 
"High School Musical." 

UMG scanned about 3 million 
fewer units for first- quarter 2006, 
a slide that can be partially at- 
tributed to the overall U.S. in- 
dustry being down 3.3% in scans. 
Within the album totals, digital 
albums equaled almost 7.4 mil- 
lion units, a 143.5% increase 
from the 3 million garnered in 
the earlier corresponding period. 
CD album scans dipped 6.1% to 
132.4 million units from the 
nearly 141 million units in 2005's 
first quarter. 

In other industry data, digital 
track downloads- nearly dou- 
bled in volume from last year's 
first quarter - topped the volume 
of first -quarter album scans. This 
marks the first time that has hap- 
pened. When all musical con- 
figurations are counted, the U.S. 
industry generated 285.3 million 
units in scans in first -quarter 
2006, up 28.2% from the corre- 
sponding period last year. 

Within album sales, catalog 
albums are nearly holding their 
own, with sales down 0.5 %, 
while current albums are down 
5 %. Nielsen SoundScan calcu- 
lates current -album market 
share by counting sales occur- 
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ring in the first 18 months of an 
album's release (12 months for 
jazz and classical) or longer if an 
album remains in the top half 
of The Billboard 200. 

"Considering the lack of big 
new releases, the whole (U.S.] 
industry had a remarkable quar- 
ter," Universal Music & Video 
Distribution president Jim Urie 
says. He attributed catalog sales 
with stopping what could have 
been a steeper decline. 

Market -share rankings are 
based on point -of -sale informa- 
tion collected from retailers, rack 
accounts and nontraditional mer- 
chants, which account for 85% 
of U.S. music sales. Based on this 
data, Nielsen SoundScan esti- 
mates totals for the full market. 

Getting back to the rankings, 
Sony BMG Sales Enterprise re- 
mained in second place for mar- 
ket share, with 26.8 %, despite 

declines in unit sales and share. 
Indie distributor RED accounted 
for 2.25 percentage points of 
overall share. Warner Music 
Group, ranked third, enjoyed a 
jump in market share to 18.1 %, 
mainly because of the growth of 
Alternative Distribution Al- 
liance, which racked up 3.01 per- 
centage points of that total, up 
from the 2.34 percentages points 
ADA contributed in first -quar- 
ter 2005. Meanwhile, WEA is up 
slightly from 14.94% to 15.08 %. 
WMG also scored one ofthe first 
quarter's million -selling albums: 
James Blunt's "Back to Bedlam." 

The independent sector fin- 
ished fourth with a 14.1% mar- 
ket share. If the independent 
distributors of the four majors 
were included, the sector's share 
would have totaled 20.3 %. 

EMI Music finished fifth, but 
had a slight uptick in market 

SCANNING RETAIL 

Universal Music Group's 'High 
School Musical' was at the 
top of 01's class, one of only 
three million -selling albums. 

share: 10.3% compared with the 
10.1% it had in the correspon- 
ding quarter of last year. Of its 
total, EMI Music Marketing ac- 

counted for 9.42 percentage 
points while Caroline had 0.86 
percentage points. In units, it 
had a slight decline to 14.4 mil- 
lion copies from the 14.7 million 
it had in the same period in 2005. 

Looking at current market 
share, UMG finished first with 
34.8 %, followed by Sony BMG 
with 27.7 %. 

Viewing market share by gen- 
res, Sony BMG finished first in 
country with 35.7 %, up from 
34.9% in last year's first quarter. 
UMG dominated the field in 
R &B (43.4 %), rap (52.5 %) and 
Latin (50 %), with its market 
share growing in each. 

UMG was also the No. 1 dis- 
tributor in classical, hard rock, 
jazz and soundtracks, as well as 
for placing albums on Bill- 
board's Heatseekers chart. It 
ranked second in alternative 
rock, catalog and music video. 
Meanwhile, Sony BMG finished 
second in classical music and 
soundtracks and first in gospel, 
catalog and music video. WMG 
ranked first in alternative rock 
and new age and second in hard 
rock and jazz. Indie distributors 
finished second in gospel and 
new age. 

A fast look at the first quarter's market -share shifts and sales breakdowns 

Market 
Share 

Units 
Sold 
(In Millions) 

01 2006 

37.6 

43.2 

INDIES -17 

25.4 

WMG 19.8 

14.4 

SONY 

BMG .? 

1 
EMI INDIES WM6 SONY BMG UMG 

UM6 30.7% 

01 01 

2005 1006 

Tracks vs. Albums 

Sales by 
.Store Type 

(In Millions) 46.Z 

51.8 

NONTRADITIONAL INDIES MASS MARKET CHAIN 

Examples: Examples: Examples: Examples: 

Amaton.com, Aron s, Rhino Wal -Mart, Tower, Best Buy, 

¡Tunes, (both now closed) Target Barnes 8, Noble 

04 01 
2004 2005 

DIGITAL TRACKS 

02 03 04 
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Trans World Not Only 
Musicland Suitor 
As it turns out, Trans World wasn't the only bidder for Music - 
land. While Value Music would have been unable to buy, 
let alone digest the 400 stores Trans World ultimately 
bought, the chain nevertheless put in a 

bid on nine of the Musicland stores. 
"I cherry -picked the stores that fit our 

chain," says Rob Perkins, president of 
the 67 -unit, Marietta, Ga. -based chain. 
According to Perkins, Value Music bid on 
nine of the On Cue stores -Musicland's 
small -town, multimedia play. They now 
operate under the Sam Goody logo. 

The creditors committee was not about 
to risk losing the Trans World bid in order to try and accom- 
modate both offers. So now, Value Music is in a wait -and -see 
mode as Trans World decides which stores it will keep. 

Although Trans World bought 400 Musicland stores, it im- 
mediately turned over 45 to liquidators, leaving it with 355 
stores. But the chain is also seeking rent concessions, and if it 
doesn't get them, it has 90 days to reject the leases under the 
Musicland Chapter 11 proceedings. So if Trans World ultimately 
decides to get rid of any of the stores coveted by Perkins, it 
could mean that Value Music might yet pick them up. 

EXIT, STAGE LEFT: Boscov's, a Reading, Pa. -based 
department store chain with 40 stores in six states, has 
decided to stop selling music, vendors say. The chain's 
stores have multimedia departments, and sources say 
they are maintaining a presence in video and video - 
games. But the company's buyer has apparently told 
vendors that he can no longer justify carrying the "prof- 
itless" music category. 

Boscov's, which buys some product direct but also relies 
on wholesalers, has switched from buying video from Al- 
liance Entertainment Corp. to Ingram, sources say. 

Meanwhile, major vendors are nervously waiting to see if 
Borders Books & Music further shrinks store space for music, 
in the wake of disappointing fourth- quarter numbers for the 
category and the departure of VP of multimedia Peter Far - 
icy. That department has been rolled up into a non -books cat- 
egory, headed by senior VP Linda Jones (Retail Track, April 8). 

FIELD CUTS: 
Capitol Records has eliminated its three -person regional 
staff, apparently as a reaction to the shrinking account base, 
sources say. The move puts the label on par with Virgin, 
which has been operating without a regional sales staff since 
it was reorganized and moved to New York four years ago. 
In that setup, Virgin head of sales Dominic Pandiscia has 
been directing EMI Music Marketing staffers to fulfill the re- 
sponsibilities normally handled by regional sales represen- 
tatives. And it looks like Capitol head of sales Joe McFad- 
den and VP of field sales Joy Feuer will be relying more 
heavily on the EMM staffers too. 

MAKING TRACKS Caroline Hoffman, one of the cut 
Capitol regionals who handled East Coast accounts, is 

looking for a gig; she can be reached at 917 -407 -4645 
... Steve Hicks, formerly head of purchasing at Hastings 
Entertainment in Amarillo, Texas, says he's ready to re- 
turn to work after a three -month hiatus. He can be reached 
at 806- 674 -2076 ... Mike Khouri, formerly the Boston 
marketing director with Universal Music & Video Distri- 
bution, is a free agent and looking for a gig. He can be 
reached at 781 -504 -3118. 
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U p FI ont 
ART BRUT is among 
the acts slated to 
appear at the Pitchfork 
Music Festival. 

TODD MARTENS tmartens ä billboard.com 

Indie Rock Festivals 
Duke It Out In Chicago 
Indie rock fans in Chicago are 
benefitting from a good old - 
fashioned catfight between In- 
tonation and Pitchfork, which 
are producing competing mu- 
sic festivals in the Windy City 
this summer. 

Even Lollapalooza is getting 
in on the indie action, with 
such acts as the New Pornog- 
raphers and Iron & Wine 
among the many representing 
the indie sector during its Au- 
gust run in Chi -town. 

Last year, Windy City indie- 
flavored Web site Pitchfork cu- 
rated Intonation -a duty that 
has since been taken over by 
New York -based record label/ 
magazine /DVD company 
Vice. Pitchfork decided to go 
it alone, setting up a battle of 
the brands by staging its own 
two -day event in same park a 
month later. 

Or maybe not completely 
alone. Booking the Pitchfork 
Music Festival is Mike Reed, one 
of the founders of Intonation, 
who left the festival last fall. 

Reed declines to talk about the 
breakup, but the Intonation 
folks are more vocal. 

Pitchfork "wanted com- 
plete creative control and In- 
tonation had worked hard to 
create a brand for itself," In- 
tonation co- founder Jonathan 
Singer says. "There's been a 

tremendous amount of con- 
fusion [to the public]. We 
didn't contractually preclude 
them from doing their own 

festival. We just didn't know 
that it would happen." 

At the June 24 -25 Intonation 
festival, such Vice acts as the 
Streets and Bloc Party will head- 
line, with key support coming 
from stoner rock act High on 
Fire and up- and -coming hip -hop 
artists Lady Sovereign and 
Chicago's Lupe Fiasco. A num- 
ber of acts are still to be an- 
nounced, and Singer has his 
fingers crossed on some big 
names: "We've been heavily 
courting Leonard Cohen and 
Brian Eno," he says. 

For the July 29 -30 Pitchfork 
event, Spoon, Mission of Burma, 
Art Brut and Devendra Banhart 
are among the notables. Reed 
says more than a dozen artists 
have yet to be announced, 
mainly those who will appear on 
a side stage booked by Pitch- 
fork's publicity firm, Biz3. 

Lollapalooza happens the 
week after Pitchfork, and while 
Reed says he admires the Lolla 
lineup, which includes Red 
Hot Chili Peppers, Kanye West 
and Death Cab for Cutie, he 
takes a swipe at it, calling the 
festival suitable for a "30 -year- 
old broker." 

Whether it's Vice subscribers 
or Pitchfork followers that 
show up in larger numbers, few 
festivals are as big a bargain. 
Two -day tickets to Pitchfork sell 
for $30, and weekend Intona- 
tion passes go for $30. On the 
other hand, a three -day pass for 
Lolla is $130. 

REVOLVER TAPS TOPPE: 
Michael Toppe has been named 
GM of San Francisco -based dis- 
tributor Revolver USA. He was 
most recently the national di- 
rector of sales for Caroline Dis- 
tribution, and left the company 
after nearly 11 years last winter 
(Billboard, Nov. 12, 2005). 

Revolver handles exclusive 
U.S. distribution rights for ap- 
proximately 50 small, inde- 
pendent labels, including the 
hip- hop- focused Anticon, 
avant -folk label Young God 
Records and the electronic - 
leaning Mush Records. Toppe 
steps into a new position de- 
signed to help Revolver owner 
Gary Held. 

Toppé s relationship with Car- 
oline surely played a part in the 
hiring. Revolver uses the EMI - 
owned distributor for access to 
big -box retailers, and labels in 
subdistribution agreements 
often complain that they're 
viewed as second -class citizens 
next to the larger company's own 
exclusive roster. 

Toppe acknowledges it is a 
concern for Revolver labels. "It 
remains to be seen if it's just a 

matter of missed opportunities, 
or if more information needs to 
be brought to Caroline for them 
to be able to react," he says. "That 
said, solidifying what we have 
with independent retail is my 
primary focus." 

Toppe is also looking to in- 
crease Revolver's presence in the 
digital space. 
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MICHAEL PAOLETTA mpaoletta @billboard.com 

Elan Seizes On Op-portunîty To 
Promote Album With Clothing Deal 

o Doubt's Tony Kanal launches his Kingsbury Studio im- 

print with the May 23 release of Elan's debut album, "To- 

gether As One." Though Kingsbury is not exclusively 
distributed by any major, Elan's disc will travel through 
Interscope, which will certainly do all it can to strategi- 

cally market the reggae artist. 
But Elan and his managers, Al Hassas and Reza Izad of Box En- 

tertainment, fully understand the realities of breaking a new artist 
today -and are doing their part. We know the value of brand mar- 
keting and what it can do for an artist," Hassas says. 

During brainstorming sessions, artist and managers discussed 
possibilities. "Who would we want to be in business with ?" Hassas 
recalls wondering aloud during a meeting. For Elan, who is on 
tour with UB40, the answer was simple: Op. "It's the clothing 
brand I wore growing up in California," he says. "It co- exists with 
me and my beliefs." 

Days later, Op senior director of marketing Gary Siskar received 

a cold call from Hassas. One thing led to another, and- voila- 
Elan is the new spokesmodel for the clothing company's new cam- 
paign, which debuts in the summer. Print ads, spotlighting Elan, 
will be tagged with "Together As One" artwork and possibly a free 
download offer. 

"Music is important to the overall marketing of Op," Siskar says. 

And Elan's reggae vibe fits in well with the brand's core sunning 
and surfing audience. 

Over the years, Op has partnered with numerous acts, including 
Greyboy, Andy Caldwell, Fu Manchu and, most recently, Trevor 
Hall and Mt. Egypt. 

Each deal is structured differently, Op senior VP /creative direc- 
tor Eric Crane notes, and can include marketing support and media 
activity across a variety of platforms (print, online efforts, 
videos /DVDs, live events). 

In November, the Op Pro Hawaii cultural festival will touch down 
in Haleiwa Beach Park on Oahu's North Shore. It's a good bet that 
Elan will take part. Fox's Fuel Network is scheduled to broadcast 
the event, which Op will later repackage for DVD distribution. 

"To be able to access Op's marketing muscle, in addition to In- 

GLOBAL BY TIM CULPAN 

terscopé s, only helps us in our quest to get Elan's music to the peo- 
ple," Hassas says. 

WHO'S A DIRTBAG? Apparel brand Dirtbag- favored by 

such heavy metal acts as Mercy Clinic, Shadows Fall and Decon- 
struct-has signed an exclusive deal with Spencer's. Beginning 
April 28, Spencer's, with 616 locations, becomes the only national 
retailer to carry the 10- year -old lifestyle brand. 

Dirtbag's licensing agent, Signatures Network, negotiated 
the deal. 

To introduce the line to its customers, the Spencer's Web site 
(spencersonline.com) is running a Dirtbag sweepstakes. 

A second promotion, Be a Dirtbag Band, will follow next month. 
The contest will give unsigned bands the opportunity to have 
their music judged by a celebrity panel of Dirtbag bands. The 
grand -prize winner will be featured on a forthcoming Dirtbag- 
branded compilation. 

THE HAPPENING: By now, you have surely made your 
travel arrangements for the 47th Clio Awards & Festival, which 
takes place May 13 -16 in Miami's hip South Beach district. If 
not, do so now -particularly if you desire a room in one of the 
event's host hotels, the Delano and the Shore Club. To register 
for the Clios, log on to clioawards.com. 

Like last year, Billboard will co -host the What Teens Want East 
conference. The one -day confab -July 13 at the Grand Hyatt 
New York -brings together a global contingent of brand, media 
and entertainment execs. Panels and presentations will concen- 
trate on the best and most creative ways to reach tweens and teens. 
For more info, log on to whatteenswant.com. 

Finally, the 13th annual Billboard Dance Music Summit touches 
down Sept. 17 -20 at Las Vegas' Palms Resort & Casino. Sure, it's a 

must -attend event for those in the trenches of dance and electronic 
music. But as the genre's reach continues to expand in film, TV, ad- 

vertising and videogames, the summit has become equally essen- 
tial for brand marketers, music supervisors and agency creatives. 
Log on to billboardevents.com for additional info. 

INDUSTRY AWAITS IP COURT IN CHINA 
New Legal Remedies May Help Curtail Overwhelming Prevalence Of Piracy 

The music industry is hailing the establishment of 
a national intellectual property court in China as 

a positive step for a piracy- ravaged market. 
In March, the Chinese government announced 

the new civil court, which will handle piracy on a 

national level. The Judicial Court of Intellectual 
Property, which will operate under the auspices 
of China's Supreme Court, will hear IP lawsuits 
filed by local and international companies. 

Although the new court's operation details are 

still unclear, IFPI Asia regional director Leong May - 

seey says the move is "a positive step because 
there might be certain cases where we'd want to 
take a case out of the local [court] system 

At the announcement in Beijing, Supreme Court 

officials said they would reform the judicial 
process, update judges on IP issues and possibly 
increase the number of judges dealing with such 

concerns. No details or timetable was provided. 
According to Supreme Court officials, more 

than 16,000 civil cases and 3,500 criminal cases 

of IP rights violations were handled by Chinese 
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courts last year, up 20% from 2004. More than 
2,900 people were jailed for IP rights infringe- 
ments in 2005, up 24% from the previous year. 

Only 5% of China's IP cases last year were 
brought by overseas companies. However, 
Supreme Court justice Jiang Zhipei says, 

"China is also anxious about this situa- 
tion, and we hope that foreign com- 
panies and personnel can send IPR 

violators to the courts in good time." 
Currently, 90% of music con- 

sumed in China is pirated, accord- 
ing to international labels group IFPI. 

And digital piracy appears to be 
growing. 

Last fall in the Beijing People's 
Local Court, Beijing -based Web 
portal Baidu lost a civil case al- 

leging copyright infringement 
brought by Shanghai Bu -sheng 
Music Culture Media, which dis- 

tributes EMI's product in main- 

land China. The judge fined Baidu $8,000, far less 

than the $70,000 Bu -sheng sought. 
IFPI filed seven similar cases against Baidu at 

the same time for its members, which remains be- 

fore the Beijing Number One Intermediate Court 
with no word on a ruling. 

Industry sources say they hope the new 
court will foster greater consistency in IP 

case judgments; some say the initiative 
indicates that the Chinese government 
realizes the significance of IP crimes. 

"China understands it must work with 
everyone internationally in order 

to be competitive in the music 

business," says Sam Duann, 

managing director and co- 

founder of Taipei, Taiwan - 

based Rock Records, 
which has a strong main- 
land presence. 

IFPI's Leong says the 
record industry's long -term 

hope is that the Chinese government will intro- 
duce criminal IP courts, which could issue more 
severe punishments. Most IP cases are now heard 
in civil courts that only assess fines. A criminal 
court could levy larger fines and prison terms. 

Billboard has identified at least three major 
Web portals in China suspected of piracy 
(Baidu, Yahoo China and top100.cn), with legal 
action taken against Baidu. The IFPI has not 
decided whether to take action against the 
other two sites. 

China entered the World Trade Organization 
in 2001 with the support of the United States after 
Beijing assured that it would take more action 
against IP infringements. 

However, the country remains on the U.S. Trade 

Representative's Special 301 Priority Watch List for 

IP enforcement. After a review last year, the USTR 

reported that "there has not been a significant re- 

duction in IPR infringements" in China. 

The annual Special 301 list will be released at 

the end of April. 
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Piticco Move Sets Dew 
Process In Motion 
MELBOURNE, Australia -"Everything we've done 
is a gamble, but most of it has worked," says Paul 

Piticco, director of Brisbane, Australia -based label 
Dew Process. 

Piticco's latest gamble saw him relocate in Jan- 
uary from Brisbane to Los Angeles where he over- 
sees international plans for the label's five -strong 
roster of domestic signings. 

Through his artist management company Se- 

cret Service, Piticco manages Australia's biggest - 
selling rock band of recent years, Powderfinger. 
He set up Universal Music Australia- distributed 
Dew Process in 2003, and has since enjoyed chart 
albums with three acts. 

Piticco says being in Los Angeles and simul- 
taneously setting up a London office will aid his 

strategy to find international partners for his sign- 
ings on an act -by -act basis. 

"Multinationals in Australia want [to sign] you for 
the world," he explains, "but can never confirm re- 
leases overseas. Ours is a longer way round, but 
more satisfying. Look at the Grates. We sent them 
on trips playing in Los Angeles, New York and Lon- 
don, and waited for the right person to see them." 

For the Grates, the "right person" was Inter - 
scope senior VP of A &R Martin Kierszenbaum, 
who signed ajoint venture deal with Dew Process. 

Under it, the act will be internationally released 
through Universal by Kierszenbaum's Cherrytree 
Records imprint. 

He saw them, thought they had charisma 
and unique songs -likened them to Judy Gar- 
land fronting Sonic Youth -and signed them," 
Piticco says. 

The Grates' debut album, "Gravity Won't Get 
You High," was released April 8 in Australia and 
will roll out internationally June to August. The 
band is touring the United States in early spring, 
returning to Australia for late -April dates. It plays 
shows in Europe from May to June followed by 
North America through July. Piticco says a pub- 
lishing deal is imminent. 

Dew Process' biggest -selling release has been 
Powderfinger singer Bernard Fanning's October 
2005 debut solo album, "Tea and Sympathy." 

The album has been certified four -times plat- 
inum by the Australian Recording Industry Assn. 
(ARIA), for more than 280,000 shipments. 

Lost Highway will release the album in the 
United States in August and Dew Process /Uni- 
versal in Canada. Fanning will visit North America 
for promotional work in July. 

Rock band Drag's July 2005 debut album, `The 
Way Out," went top 10 on the ARIA chart, while 
singer /songwriter Sarah Blasko's October 2004 
debut, "The Overture and the Underscore," made 
the top 50 and has been certified gold by ARIA 
for shipping 35,000 units. 

National youth radio network Triple J drive - 
time presenter /programmer Robbie Buck agrees 
that Dew Process' strength lies in a willingness 
to gamble. "They've made some good bets," Buck 
says. "They're good at working out which direc- 
tion the indie -rock market is heading in." 

The network has recently been giving the 
Grates hefty airplay, as it did earlier, now -defunct 
Dew Process signings the Tremors and the Fer- 
gusons in 2003 and 2004. 

Blasko's manager Bill Cullen, co- director of 
Sydney -based One Louder Management, con- 
firms having "heated" discussions with Dew 
Process ahead of Blasko's album release, but says 

the label understood that she had strong ideas 
on how to present herself. 

The result was "a low -key build through non- 
commercial radio and press presence, and tours 
with artists who connected with Sarah's music," 
Cullen says. 

Blasko's album was released in June 2005 by 
New York -based Low Altitude and by Mercury in 

the United Kingdom. Piticco says international 
shipments have passed 50,000 units, following 
overseas tours with Martha Wainright, James 
Blunt and Ray La Montagne. Blasko's second 
album is due in late 2006. 

The remaining domestic act on the label is al- 
ternative trio Expatriate. According to the label, 
negotiations with a Canadian Universal affiliate 
are nearing completion for the June release of 
the act's debut EP, "Lovers Le Strange." 

U p FiX) lit 
LITTLE STVEN'S UNDERGROUN ' ARAGE 

(IAl AG E RccK 
WELCOME to Freaks Are Us (we never close). 

Pearl Jam might not be the first band to come 
to mind when you're thinking garage rock, but 
the latest record certainly qualifies. Let the album 
be 10 more of these three -minute beauties, and 
the world will start to heal itself. The band's eighth 
album, which drops May 2, is self -titled, which 
means it is rebirth time. 

Two more great albums are coming soon. The 
Raconteurs' "Broken Boy Soldiers" comes out May 
16 (Jack White and Brendan Benson share lead 
vocals to the fabulous rhythm section of the Green - 
homes), and Joan Jett & the Blackhearts' "Sinner" 
will be released June 6. 

It's fun to hear White in a different context, and 
the songs translated into an amazing live show 
the other night in New York. White wants to be 
home for his baby's birth, but then they'll be back 

on the road throughout the summer. 
It's been a while for Joanie, but this album is 

worth it. I'll tell you more closer to its release, but 
these songs will make her already fabulous live 
show even better on the Vans Warped tour. 

Caught the Romantics in Hollywood, Fla. They 
continue to set the bar for quality rock'n'roll. Every- 

one remembers "What I Like About You," but this 
whole show was hits that should have happened. 
They're going right back into the studio to follow 
up their most recent album -and maybe their 
best -"61/49." Do not miss their next tour. 

"Hey! It's aTeenacide Pajama Party!" is emerg- 
ing as party album of the year. Just in time for a 

Bikini Beach Party Summer! I can taste it. 

See you next week. 

For more of this column, go to billboard.com. 
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Here Comes Double Trouble 
Lynyrd Skynyrd, 3 Doors Down Pair For Summer Tour 

Id- school Southern rock 
meets new school 
when Lynyrd Skynyrd 
and 3 Doors Down hit 

the road this summer. 
Skynyrd and 3DD are team- 

ing for the 15 -date Double Trou- 

ble tour (billboard.biz, March 
20), which begins June 24 at 
the Aberdeen (Md.) Proving 
Ground U.S. Army base. 

Shooter Jennings joins the 
tour beginning June 25 at the 
Riverbend Music Center in 

Cincinnati. VH1 Classic is pre- 
senting Double Trouble and will 
tape a June 23 show in Atlantic 
City, N.J., at Trump Taj Mahal 

Hotel & Casino for later airing 
on the network's "Decades 
Rock Live" program. 

The tour will primarily play 
Live Nation sheds. "Skynyrd 
fans really have a good time in 

those sheds, so we enjoy play- 
ing them no matter what," says 

Greg Oswald, Skynyrd's agent 
at the William Morris Agency, 
who booked the tour with Ken 

Fermaglich, 3DD's agent at the 
Agency Group. 

"But this is extra special be- 
cause for the past three years 
we've tried to figure out a way 
to get together with 3 Doors 
Down, knowing that 3 Doors 
wanted to do it, and Skynyrd re- 

ally wanted to do it," Oswald 
adds. "So when you work on 

something for three years, does 
it not just tickle the crap out of 
you when it finally happens ?" 

Fermaglich says, "These two 
bands have enjoyed a friend- 
ship and a kinship over the past 
several years, and we've been 
talking about them touring to- 
gether for a while." 

Double Trouble is a bit of a 

side venture for both bands. The 

tour skips several major mar- 
kets and protects prime areas 

for both bands to keep them 
clean for future dates. 

"We made an agreement up- 

front that certain markets 

should be excluded at this point 
because they are so big for 
Skynyrd -and 3 Doors Down 
have the exact same situation," 
Oswald says. "We'd either be 
looking at a couple of nights, or 
be putting ourselves in a posi- 
tion where we could diminish 
our strength in the marketplace 
by going in too big. If I can sell 

out Starwood Amphitheater in 

Nashville with Skynyrd alone, 
it's better than going in there 
with 3 Doors and selling it out." 

Likewise from the 3DD camp, 

which did not want to play 
major markets without a new 

album to promote. "We figured 
if we're going to work, it's not 
the entire country," Fermaglich 
says. "We're playing a bunch of 
Southern markets, some Texas 

markets and a few in the Mid- 
west, but we're not playing 
Chicago, Philadelphia, Boston, 
New York, Detroit, Milwaukee. 
We tried to stay out of a lot of 
the same markets we play 
every summer to preserve 
them for next summer with a 

new album." 
Besides, Oswald says, "if it re- 

ally kicks ass, north of 12,000- 
15,000 every night, that means 

On Ilie Roadl 
RAY WADDELL rwaddell @billboard.com 

Neuer Orleans Festival Ponderosa 
Stomp Moves To Memphis 
New Orleans -based music fes- includes Elvis Presley sideman three -night period, and the 
tival the Ponderosa Stomp will Scotty Moore, Memphis guitar Stomp will also feature ancillary 

take place May 8 -10 at the Gib- slinger Travis Wammack, Sleepy events including a DJ night and 
son Guitar factory in downtown LaBeef, Howlin' Wolf /Bo Did- a record show. 

Memphis. The festival, which dley bandleader Jody Williams, 
took to the road because ofHur- New Orleans bluesman /San DENVER SHUFFLE: 
ricane Katrina, is organized by Francisco pimp Fillmore Slim, House of Blues Concerts has 
the Mystic Knights of the Mau Lady Bo, Nashville -based R &B named senior VP Dave Hart 
Mau, a nonprofit organization guitarist Johnny Jones, James and talent buyer Paola Palazzo 

benefiting the New Orleans Mu- Blood Ulmer, Clifton Chenier as primary talent buyers for the 

sicians Clinic and MusiCares. guitarist Lil Buck Sinegal, De- Coors Amphitheatre near Den - 

The factory builds Gibson s Croit guitarist Dennis Coffey, for- ver. The venue is exclusively 
ES Series of electric guitars- mer Wilson Pickett Midnight managed and promoted by 

specifically, the B.B. King "Lu- Mover Skip Pitts and blues /soul HOB Concerts. 
cille" model and the Chet Atkins star Syl Johnson. In addition, Hart and Palazzo 

Country Gentleman model. As- The fest's promoter is Ira "Dr. will oversee H OB's efforts in 

sembly lines will be shut down Ike" Padnos and the Mystic booking several venues in the 

for the Stomp. Capacity is 1,200, Knights of the Mau Mau. Pon- Denver region, including Red 

and the factory has served as a derosa Stomp rickets are $40 per Rocks Amphitheatre, Magness 

venue in the past. night. More than 60 artists will Arena and Showcase Theatre, 

The lineup of Gibson pickers perform on three stages over a Pepsi Center and CityLights 
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Pavilion, the Lecture Hall at Col- 

orado Convention Center, the 
Ogden Theatre, the Bluebird 
Theatre and the Gothic Theatre. 
Hart and Palazzo are based in 
Los Angeles. 

Hart will continue to book the 
Smirnoff Music Centre in Dal- 

las and all other HOB -related ac- 

tivities in Texas. He also serves 
as the executive producer of 
Ringo Starr's ninth All Starr 
Summer Tour. Hart came to 
HOB Concerts from the Agency 
Group and began his career in 
the concert business under the 
tutelage of Bill Graham at the 
Fillmore East. 

In tandem with HOB Con- 
certs senior VPs Bob Shea and 
Emily Simonitsch and director 

it's stronger than a garlic milk- 
shake, and maybe we will do 
Nashville and Philly with it next 
year and play somewhere that 
holds 40,000 people." 

DOUBLING DOWN 
Skynyrd will close every night. 
"Skynyrd has to close, because 

they're in the Rock and Roll Hall 

of Fame, and we're not," Fer- 
maglich says of the recently in- 

ducted band. "But it's 100% a 

co- headline tour," he says, with 
each act having equal set 
lengths and production values. 

Oswald points out the pack- 
age is unique this summer. "If 
you look around, you won't see 

anything that really looks like 
this out there, the true classic 
rock band that's got 30 -plus- 
year history, just inducted into 
the Hall of Fame, playing with 
one that's only been around a 

few years and is a true contem- 
porary rock band," he explains. 

"What happens is if you're a 

big classic rock band you think 
you need to do everything in 

your power to protect your 
position, and therefore you 
wouldn't want to give up 
billing or other things like that 
to some new band," Oswald 
continues. "You're spending 
so much time trying to pro- 
tect your own ass that you 
can't see the forest for the 

of special events Jill Przelenski, 
Palazzo will continue to pro- 
gram Gibson Amphitheatre in 
Los Angeles. In addition, she 
books other southern California 
venues including the Los Ange- 
les Sports Arena and Bren 
Events Center at the University 
of California at Irvine and sev- 
eral HOB -produced events at 
various venues in Las Vegas. Be- 

fore joining the HOB talent team 

trees. The flip side is, if you're 
3 Doors Down, these guys re- 
alize the power of doing this." 

Oswald says Live Nation 
Houston president Bob Roux 
"really stepped up and believed 
in this," when others were hes- 

itant about the package. 
"Everybody gets used to 

doing things the way they used 

to be done," Oswald says, "and 
they think 3 Doors Down ought 
to be with the Black Crowes and 

Skynyrd ought to be with the 
Doobie [Brothers]." 

For Roux, buying Double 
Trouble was an easy decision. 
"I have enjoyed the privilege of 
working with both Lynyrd 
Skynyrd and 3 Doors Down in 

the markets where I promote 
for quite some time now," Roux 
says. "This package came to- 
gether with relative ease, be- 
cause both acts respected one 
another, and all camps shared 
a common vision. We were able 
to quickly line up a few weeks' 
worth of dates, so the only thing 
I regret is the bands didn't have 

the time do more." 
The last show will be July 

22 in Biloxi, Miss., at the grand 
reopening of the Mississippi 
Coast Coliseum, which was 
damaged by Hurricane Kat- 
rina. It will be a sweet home- 
coming, as 3DD hails from the 
Biloxi area. 

Elvis sideman SCOTTY 
MOORE will be among 
the performers at the 
Ponderosa Stomp. 

in 2004, Palazzo served as a 

music agent with Creative 
Artists Agency. 

HOB's Denver reorganiza- 
tion comes after longtime HOB 
Denver talent buyer Jason 
Miller moved to Los Angeles to 
become senior VP of touring at 
Live Nation. Miller's focus for 
Live Nation will be in the de- 
velopment of national arena 
touring projects, reporting to 
Live Nation president of music 
Charlie Walker. 

Miller joins Live Nation after 
a nine -year stint at HOB Con- 
certs, where he most recently 
served as senior VP of talent, 
overseeing every aspect of the 
company's operations in the 
Denver area. 
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10 

30 

GROSS/ 

$6,642,075 

$2,913,963 
gi;.. .,. ?9/ 
$70.99/$45.99 

$1,878,581 
I 

$1,866,283 

$1,795,638 

sác,r, 

$1,710,882 

$1,502,919 
$64.50ï 354 $0 

$1,332,260 

$1,275,607 

$1,262,638 
$9; 

$1,175,643 

$1,165,254 
>0 

$1,135,877 

$1,135,200 

$1,024,794 
59'9.56/$69 SO 

$905,587 

$739,575 

$718,213 

$666,735 

$511,166 

$486,245 

$409,292 

ARTIST(S) 
Venue, Date 

ELTON JOHN 

Attendance 
CAnaclty 

Colosseum at Caesars Palace. tas 4 ),026 
Vegas, Math 28- 29,31- Api124 -5, 7 -9 t ;euout 

THE ALLMAN BROTHERS BAND 
Beacon Theatre, New oak March 41,913 
9 -11, 13 -14, 6-18, 20-21 2426 fourteen sellouts 

BILLY JOEL 
MGM Grand Garden, Lat. Vegas, 1;,769 
April 8 sellout 

Promote 

n ll rsO d Media. 

be suomitted ta Bob Allen Nashville 

FDR MORE BOXSCORES GO TO: 
BILLBOARD.BIZ 

Caesars Palace, Concerts West /AEG Live 

Live Nation 

MGM Mirage Entertainment & Sports 

LJI)FiOflt 
CIRQUE DU SOLEILS DELIRIUM 
Philips Arena, Atlanta <pril 2 -4. 17,941 

2 3,325 three shows Live Nation, Cirque du Soleil 

COLE/PLAY, RIC-IAi2D ASHCROFT 
Nassau Coliseum, Unibrrdele 
N.Y., March 26 -27 

22,267 
tvo sellouts Live Nation 

KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 
Xcel Energy Center, S. maul, 
Minn., April 7 -8 

28,480 
t-vo sellouts GAME Inc., The Messina Group /AEG Live 

KENNY CHESNEY, SUGARLAND, DIERKS BENTLEY 
Owest Center, Omaha. Neb., 
April 5 -6 

36,192 TBA Entertainment, The Messina Group /AEG 
I vo sellouts Live 

DAVID GILMOUR 
Radio City Music Hall hew York, 11,920 
April 4 -5 t vo sellouts 

CPI, Radio City Entertainment, Metropolitan 
Talent Presents 

BILLY JOEL 
Staples Center, Los Angeles, 
April 5 

18,343 
allout 

LUIS FONSI 
Coliseo de Puerto Rico Hato 
Rey, Puerto Rico, Apü 26 4,041 

two sellouts 

COLDPLAY, RICI-.GRD ASHCROFT 
Continental Airlines .r -_ra, East T7,934 
Rutherford, N.J., Marchi25 .,no.n 

BILLY JOEL 
US Airways Center, Pice-rix, 
April 3 

6,357 
ellout 

COLDPLAY, RICFARD AS-ICROFT 
United Center, Chicago, March 30 6,461 .ellout 

AEG Live 

Tony Mojena Entertainment 

Live Nation 

Live Nation 

Live Nation 

GLOBAL GATHER NG: NINE INCH NAILS, ROB ZOMBIE & OTHERS 

Bicentennial Park, Miarrt, *larch 18 8,920 
000 Track Entertainment 

CIRQUE DU S(3LEiL'S DE_IRIUM 
BJCC Arena, Birminçhan, Ala., 1,857 
March 30 -31 5.672 two shows 

-we Nation, C ,quo du Snloil 

KENNY CHESNEY SUGARLAND, DIERKS BENTLEY 
Ford Center, Oklahoma amity, 
April 1 

14,809 
sellout The Messina Croup /AEG Live 

KENNY CHESNEY SUGARLAND, DIERKS BENTLEY 
Frank Erwin Center, Armin, 12,903 The Messina Group /AEG Live March 31 ;ellout 

Cox Arena, San Diem. eprl 9 8,118 
enout House of Blues Concerts 

QUEEN + PAUL RODGERS 
Arrowhead Pond, Anheim, Calif., 9,085 

14.373 April 3 Nederlander 

KENN," CHESNEII, SUGARLAND, DIERKS BENTLEY "< 

United Spirit Arena,Letbock, 9,752 
Texas, March 30 11.696 

The Messina Group /AEG Live 

Theatre at Madison Scuere 5,424 Cardenas Marketing Network Garden. New York, Matti 31 sellout 

MELISSA O'NBL, REX GOUDIE 
Mile One Stadium, 9[. J Ahn's, 13,033 Gillett Entertainment Group Newfoundland, March 22 -23 13.430 two shows 

$383,832 

$383,492 
Ford Amphitheatre,Terapa, Fla., 5,480 Live Nation, La Ley Rado March 25 9.498 

$371,111 

$365,066 
$42.50, 319_. :. 

$354,373 
$75/$25 

$346,435 
$125/$10/$85/ 
$65 

$328,522 
$;,, 

Agganis Arena, Bost r, March 26 4.960 ,610 NYK Productions 
5 

Verizon Wireless Arena 9,490 The Messina Group & Concerts West /AEG Live. 
Manchester, N.H., Mar-.1- 30 sellout Fastlane Concerts 

Allstate Arena, Rosemont, Ill., 
March 30 

9,479 
se.out Live Nation 

FISH FEST: TI-E NEWSBOYS, JEREMY CAMP & OT 
Verizon Wireless Amphitheater, 
Irvine, Calif., March 26 

9,886 
16.030 Live Nation, Transparent Productions 

BOB DYLAN, MERLE HAGGARD 
Aladdin Theatre, Les J :gas, 
April 7 

3,571 
5,018 

in-house 

NICKELBACK, CIIIEVELLE, TRAPT 

$323,894 
C35 
$4.. 

$316,062 
$40.50 Continental Airlines amena, East 8,586 

Rutherford, N.J., Mart 28 sellout 

Wachovia Arena, Voiles- Barre, 8,795 
Pa., March 28 sellout 

The Messina Group & Concerts West /AEG Live, 
Fastlane Corcerts 

BRYAN ADAMS, KATHLEEN EDWARDS 
Mile One Stadium, St _ohm's, 
Newfoundland, Ma ci 30 -31 

7,665 Gillett Entertainment Group, House of Blues 
11,264 two shows Canada 

KORN, MUDVAYNE, 10 YEARS 

$314,670 

$294,816 

$293,967 

$293,354 

DREAM THEATER 
Radio Oity Music I->at, New York, 5,828 
April 1 sellout 

KORN, MUDVA`rNE, 10 YEARS 
Reno Events Center, Reno, Nev., 7,104 
Feb. 25 sellout 

Live Nation 

Radio City Entertainment, Live Nation 

Another Planet Entertainment 

GRETCHEN WL3ON, BIG & RICH, COWBOY TROY 
Breslin Center, Eam Lessing, 
Mich., March 30 

7,843 
8.700 Misthell Productions 

NINE INCH NA LS, SAU_ WILLIAMS 
Frank Erwin Cente -, > cstin, 
March 24 

6 9,2 
10,500 

5 Live Nation 

TOURING BY CHRISTA TITUS 

NEW ENGLAND METAL 
FEST'S PROFILE RISING 
If it ain't broke, don't fix it. 
That's how John Peters, 
founder of indie promotion 
company Mass Concerts, 
views the New England Metal 
and Hardcore Festival set for 
April 28 -30. 

In its eighth year, the festi- 
val will feature up to 80 un- 
derground, regional and 
established bands at the Palla- 
dium in Worcester, Mass., for 
a marathon weekend of metal 
and hardcore music. 

Headliners April 28 are Be- 

tween the Buried and Me, the 
Black Dahlia Murder and La- 

cuna Coil; April 29 it's Exodus, 
Chimaira and Arch Enemy; 
and April 30 DragonForce and 
Gamma Ray. Single -day tick- 
ets are $35 -$40. A three -day 
pass is $109.50. 

Mass Concerts manages and 
operates the two- stage, 2,100 - 
capacity Palladium. Since its 
launch in 1999, the event has 
been a hit. Peters says, "It sells 
out every year in this place. It 
works well for us ... Maybe 
that's part of the reason for its 
longevity is that we haven't put 
it in too big a place." 

He attributes its immediate 
success to his and festival co- 
creator Scott Lee's (the in -house 
booker at Mass Concerts) 
knowledge of the music as well 
as to having "the confidence of 
the whole business to send stuff 
our way" since he is an estab- 
lished promoter. 

Peters is not looking to in- 
crease the festival's capacity or 
extend it beyond Worcester 

given the work involved, the 
lack of appropriate venues and 
his primary business being re- 
gional concert promotion -an 
idea that has been put into 
fruition anyway. 

"Sounds of the Under- 
ground is really based on this 
festival," Peters says of the 
multi -act tour of rising bands 
that debuted last summer. 
"The idea of taking this and 
putting it on the road as a tour- 
ing thing was something we 
[he and Tim Borror of the 
Agency Group] had talked 
about, but I really didn't have 
any interest in doing it." 

Borror calls the New Eng- 
land festival "a revered 
event" that is "certainly part 
of the foundation of Sounds 
of the Underground ... It's 
been a major catalyst for the 
music, period." 

Asked what makes the 
event different from similar 
gatherings like Milwaukee 
Metalfest, Borror says New 
England's festival "is in a good 
venue. It's run well. The bands 
are paid in a solid manner. I 

think the bands look forward 
to playing it every year as well 
as the fans." 

Ozzfest, now in its 11th 
year, is the summer's premier 
metal gathering. In addition 
to SOTU, another multi -act 
package, Gigantour, debuted 
in 2005, leading some to won- 
der if the market was oversat- 
urated. According to Billboard 
Boxscore, SOTU sold 49% of 
its tickets; Gigantour sold 

46 %. But with the New Eng- 
land festival being an estab- 
lished springtime event in one 
location, it does not really com- 
pete with summer tours and 
thus is not concerned with a 

possibly flooded market. 
"A lot of bands that you see 

on the [Ozzfest second stage] 
are bands that play here first, 
and now a lot of bands that are 
on the main stage are bands 
that played the [New England] 
metal festival first," Palladium 
GM Gina Migliozzi says. "The 
same for Sounds [of the Un- 
derground]. It's a testing 
ground of a lot of those bands 
with the kids, and they go on 
to bigger and better things. 

"Festivals keep going out. 
They must be doing the num- 
bers that they need to do," 
she adds. "With ours just 
being a one -weekend event 
and not a touring thing, it's 
a little different." 

The New England festival's 
profile is also rising. Its title 
sponsors this year are ESP Gui- 
tars and Krank Amps. Among 
its many other sponsors are 
Prosthetic Records, Facedown 
Records, Revolver magazine 
and Fuse TV. 

According to Peters, the de- 
mand for a vendor's booth 
has grown to where there is 
an annual waiting list. Dozens 
of metal -related companies 
will have a presence, among 
them Trustkill Records, 
Metal Blade Records, Fuse 
TV /Uranium and Oak Knoll 
Productions. 
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Handset Companies Dial Up Music 
With entertainment content 
emerging as a priority for the 
wireless industry, the mobile 
phone is becoming an important 
element of the value chain -a 
consumer electronic device in its 

own right rather than just a de- 

vice to access a network. 
Wireless phone manufactur- 

ers like Motorola, Nokia, Sam- 
sung and others are taking an 
aggressive approach to score ex- 

clusive content by partnering 
with record labels and creating 
their own music -centric services 
to elevate their products over 
those of their competitors. 

Historically, wireless devices 
were fairly standard items -they 
made voice calls. Only pedes- 
trian functions like the address 
book or call logs differentiated 
one from another. As a result, 
wireless operators largely ran 
the show, dictating what they 
wanted and buying the devices 
that best delivered. 

Now that content like full -song 
downloads and video are avail- 

able mobile phones can do a lot 
more. Phone manufacturers 
have room to innovate. 

Perhaps the most aggressive 
handset manufacturer in the mo- 

bile music market is Motorola. 
The company is building iRadio, 

a service that consists of Inter- 
net- streamed radio stations of 
music that Motorola directly 
licenses from record labels. 
Warner Music Group and Uni- 
versal Music Group formed deals 
with the company last year, and 
Sony BMG joined in April. 

"We need to explore new busi- 
ness models and deliver new 
areas of revenue and growth be- 

yond just selling more phones," 
says Mike Gaumond, VP /GM of 
digital media services for Mo- 

torola. "Yes, we believe this will 

make our devices more valuable 
and sell more phones, but in ad- 

dition, Motorola is aggressively 
investing in areas like iRadio to 
generate new sources of growth 
and new sources of revenue." 

Device manufacturers are tak- 

ing this route because they are 
not content with carrier develop- 
ment of certain services. Manu- 
facturers think they can do better. 

"Operators haven't necessar- 
ily done a really good job of mar- 
keting the applications and 
services to the end user, and the 
experience for purchasing them 
is usually through a browser, 
which isn't a very pleasant expe- 
rience," says Lee Epting, VP of 
Forum Nokia, the company's ap- 

plication developer arm. "So we 
wanted to do something to make 
that experience really good." 

Nokia built a content acquisi- 
tion and delivery service called 
Preminet, a digital mall of sorts 
designed to make it easier to find 
and buy content on Nokia phones 
that the company "rents" to ap- 

plication and con- 
tent providers. 

Manufacturer 
efforts carry over 
into more tradi- 
tional support 
means as well, 

THIN IS IN FOR MOBILE PHONES 
Responding to the enormous popularity of 
Motorola's RAZR and SLVR phones, and to 
a certain degree the iPod nano's slim pro- 
file, device manufacturers are scrambling to 
roll out their own anorexic handsets. 

Samsung offers the latest, which won 
best of show at CTIA's Wirless confab April 
6 in Las Vegas for its t509 phone. The 
device beat 200 competitors with its ultra - 
thin 9.8 millimeter size- thought to be the 
slimmest mobile phone ever. 

The solid -bar device features high -speed wireless 
access for streaming video and music, Bluetooth con- 
nectivity and advanced multimedia features such as 
MP3 playback capability. Samsung also introduced 
two other super -thin devices -a clamshell and a slider. 

The t509 hits stores in May. Wireless operators will 
set the price. - Antony Bruno 

Motorola's iRadio will offer Internet - 
streamed radio stations with music 
directly licensed from record labels 
through its devices. 

such as sponsoring artists' tours 
and special events. Motorola 
teamed with the Gorillaz to make 
live ringtones, exclusive anima- 
tion and other content from the 
act's Demon Days Live concert 
series in New York. Samsung col- 

laborated with Verizon Wireless 
to sponsor Gwen Stefani's tour 
last fall and made exclusive con- 

tent available. 
Nokia, the world's largest 

handset provider, sponsored Ne- 

Yó s album release parties in Los 

Angeles and New York in Febru- 
ary. It also partnered with UMG, 
parent of Ne -Yó s label Def Jam, 
to create mobile -specific videos 
and ring-tones. 

Epting says that soon device 
manufacturers will release new 
phones preloaded with master 
ringtones of songs not yet com- 
mercially available, similar to 
how videogames break new mu- 
sic in their soundtracks. 

"That's a great example of one 
area where we can connect 
with the branded media folks 
and really figure out how to 
raise the value for both here," 
Epting says. 

Wireless operators simul- 
taneously praise these efforts 
and harbor reservations over 
device- specific services. 

"Device manufacturers are 
doing a great job of trying to 
differentiate their products," 
Verizon Wireless head of 
music Ted Casey says. "But we 

don't want to see device - 
specific services either." 

Operators have an entire 
user base to monitor and want 

to avoid services that are limited 
to only one type of phone. If the 
service is compelling, they want 
it to work across all appropriate 
phones on their networks in 
order to give consumers choice. 
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Carriers still carry a powerful 
veto over the devices and features 
that ultimately make it onto their 
networks. In many cases, carri- 
ers have forced device manufac- 
turers to disable capabilities that 
counter their strategic goals. 

For example, many carriers in- 

sisted that sideloading -syncing 
music to a mobile phone from a 

computer -be disabled before 
authorizing Motorola's popular 
RAZR phone on their networks. 

"The carriers are the ones de- 
ciding feature functionality," 
Universal Music Mobile VP /GM 
Rio Caraeff says. 

Now sideloading is consid- 
ered a must -have feature for any 
music -enabled phone due to 
consumer demand. Therefore, 
to the degree that handset man- 
ufacturers create designs and 
features that align with con- 
sumer demand, they will enjoy 
a greater degree of clout in the 
value chain. 

If one were to create a mo- 
bile phone as popular and dis- 
tinctive as an iPod, for instance, 
the device manufacturer will 
have much more leverage in ne- 

gotiations. And once phones 
with built -in Wi -Fi become 
more widespread -allowing 
users to directly purchase con- 
tent from the Internet not using 
the carrier network -the issue 
will be amplified. 

"It's not about us taking over 
control from the carriers," Gau- 
mond says. "Any time you have 
an industry where there's some 
fundamental disruption under 
way, it alters the balance of power. 

Whether you're an artist, label, 
broadcaster, carrier or device 
manufacturer, your role in the 
value chain is changing. If you 
try to hold onto the old model, 
you're likely going to lose." 

131'S & 1311II=1=S 
MÖTLEY MOBILE 
Mötley Crüe drummer /reality 
TV star Tommy Lee is develop- 
ing a series of wireless enter- 
tainment applications in part- 
nership with Hands On Mobile, 
formerly mForma. Few details 
are available as to what sort of 
content Lee will create, or 
when it will become available, 
but a release warned all to "be 
afraid. Be very, very afraid." 

Lee is not the first artist to 
use mobile to expand his 

image. Hands On Mobile also 
features singer Pat Boone 
reading prayers. 

SPACE FOR RINGTONES 
Unsigned acts on myspace.com 

now have the opportunity to 
sell ringtones on their profile 
pages thanks to a partnership 
among MySpace, wireless op- 
erator Cingular and mobile con- 

tent developer InfoSpace. 
The Cingular Mobile Music 

Studio lets artists submit a track 
via a dedicated link on MySpace. 

InfoSpace converts the track 
into a master ringtone and gives 

the artist a link to add to its My- 

Space profile to sell it. The ring - 

tones will be available only on 

Cingular phones. Cingular will 
have exclusive access to the ring - 

tone for a year and will share 25% 

of the proceeds with the artist. 
Artists will be limited to one 

ringtone each, and Cingular will 
screen all submissions to ensure 

each is an original recording. 

HEARD AT CTIA .. . 

Sprint has facilitated more than 
2 million song downloads since 

launching its mobile music serv- 

ice in October. The company 
stopped offering free promo- 
tional downloads in January .. . 

Verizon Wireless now has 1 mil- 
lion tracks available for purchase 

via its VCast Music service. No 

data yet on sales figures or down- 
load numbers ... The Orchard, 
an aggregator /distributor of in- 

dependent music, reached a deal 

with InfoSpace to convert more 
than 800,000 indie tracks into 
master ringtones. The tones will 
be available via such InfoSpace 

partners as Cingular, Virgin Mo- 

bile USA and T- Mobile. The Or- 

chard also will provide full -song 
downloads, master ringtones, 
ringback tones and music videos 

to Amp'd Mobile -a youth - 
focused wireless operator. 
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TITLE 
ORIGINAL ARTIST 

cottwna~ Nielsen 

#1 
2 K MS. NEW BOOTY 

BUBBA SPAR= FEATURING PING YANG TWINS 8 MR. COLLIPARK 

GRILLZ 
NELLY FEATURING PAUL WALL. ALI 8 GIPP 

SUPER MARIO BROTHERS THEME 
KOJI KONDO 

SO SICK 
NE -YO 

TEMPERATURE 
SEAN PAUL 

BEST FRIEND 
CENT 8 OLIVIA 

MY HUMPS 
THE BLACK EYED PEAS 

LAFFY TAFFY 
04L 

LOVE 
KEYSHIA COLE 

GIRL 

11 

th LJ 
9 

12 13 

13 16 

14 19 61 

1IS1A 76 

16 15 16 

17 

12 

16 9 

50 Cent & Olivia team up for the top two gain- 
ing titles by percentage. At No. 6. "Best Friend" 
Is up 23% to 13,000 downloads while their for- 

mer No. 1 "Candy Shop" rebounds 19 -14 off a 
25% spike in downloads. 

BETCHA CAN'T DO IT LIKE ME 

TOUCH IT 
BUSTA RHYMES 

FRESH AZIMIZ 
BOW WOW FEATURING J -KWON 8 JERMAINE DUPRI 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

THE PINK PANTHER THEME 
HENRY MANCINI 

GASOLINA 
DADDY YANKEE 

STICKWITU 
THE PUSSYCAT DOLLS 

MISSION- IMPOSSIBLE 
LALO SCHIFRIN 

HALLOWEEN 
JOHN CARPENTER 

LOVERS AND FRIENDS 
LIL JON 8 THE EAST SIDE BOYZ FEATURI . 

BaSed on polyphonic rIngtonsialininiernINIPMErraider 
gsquared, Diijl, Faith WestModlones, InfoSpace Mobile, MICORIngtones: AG 

Interactive, XRinger, ZIngy and Ztango, A WlderThan Company. Chart endorsed 
by CTIA - The Wireless Association and Mobile Entertainment Forum. 

CTIA 
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BY TOM FERGUSON 

few weeks back, EMI Music U.K. & Ireland chairman /CEO 
Tony Wadsworth might have been disappointed when 
one of his brightest hopes was knocked off the top of the 

British album chart after just one week. 
But for Wadsworth, the blow was softened by the fact that Corinne Bailey Rae's self -titled debut 

was replaced by another EMI title: "On an Island" by Pink Floyd veteran David Gilmour. And 
Bailey Rae was back at No.1 a week later. 

The sequence clearly pleases Wadsworth, who gives great weight to EMI's history. "You work 
for the company that produced the Beatles, launched Pink Floyd, Radiohead, Damon Albarn and 
so on," he says. "If you're an A &R man and you don't get inspired by that, you're not going to 
be here too long." 

Wadsworth was appointed to his current position in January 2002. His introduction to the 
music industry came in 1976 when a band he formed with friends released an independent sin- 
gle. He subsequently worked at several labels before joining EMI in 1982. 

His decision not to pursue life as a guitarist has been EMI's gain since. 

Q: Did your experience as a mu- 
sician help you as an executive? 
A: Definitely. Being success- 
ful in the music industry is 
partly business, but it's ab- 
solutely crucial that you've got 
a passion and an instinct for 
music. Having schlepped 
around in the back of a van after 
graduating from university, 
doing gigs all over the country, 
I know what it's like for one 
type of musician. What I also 
learned in those years was ways 
of dealing with creative people. 

Q: What first turned you on to 
music? 
A: I was 6 or 7 when "Love Me 
Do" came out, and there's no way 
you don't get swamped by a phe- 
nomenon like that. Then when 
I was 11, I had a neighbor who 
taught me how to play guitar, and 
I was in bands all the way 
through school and university. 

After my band [the Young 
Bucks] broke up and I decided 
I didn't have the talent to make 
that my profession, I started in 
production at an independent 
TV marketing label called War- 
wick Records, where I learned 
the rudiments of getting 
records made, dealing with fac- 
tories and printers. 

Q: Who do you pay most at- 
tention in the U.K. indie sector 
these days? 

A: You can't fail to be impressed 
by Beggars /XL. And GeoffTravis 
at Rough Trade has proved he's 
still a force to be reckoned with. 
And it's nice to see someone like 
Domino coming through. 

A strong indie sector keeps 
the U.K. music industry on its 
toes. One of our strengths is 
A &R, and most of the compe- 
tition out there is from inde- 
pendent labels. 

Q: How do you see EMI's rela- 
tionship with the indies developing? 

A: Where it works creatively and 
where indies feel we can bring 
something to the party -money, 

TONY WADSWORTH 

1982: Joins EMI Records 
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Group U.K. & Ireland 
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chairman of the BRIT 
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three years 

2002: Named chairman/ 
CEO of EMI Music U.K. 
& Ireland 

infrastructure, business advice, 
international distribution or 
marketing -then we'll continue 
to do deals. I hope it's seen as a 

two -way relationship. 
We've also got direct rela- 

tionships with several inde- 
pendents. There's Brille, set 
up by [ former XL A &R exec] 
Leo Silverman, who signed 
the White Stripes there. 
That's a relatively new joint 
venture. And there's Mute - 
I've got major respect for 
[ founder] Daniel Miller - 
Heavenly and Relentless, who 
brought us KT Tunstall. 

Q: Why should KT Tunstall 
make it in the United States 
where other U.K. singer /song- 
writers have failed? 
A: She's the real deal. Almost 
everybody that sees her live 
grasps that this is not a manu- 
factured [artist]. She's mas- 
sively talented; someone who 
writes and can perform with 
an acoustic guitar in the cor- 
ner of a room. 

Q: Can EMI do better with U.K. 

acts in the United States? 
A: Quite consistently over the 
last few years, we have had suc- 
cesses in the states: Radiohead, 
Fatboy Slim, Kylie Minogue, 
Gorillaz and Coldplay. 

That's because we get un- 
derstanding, support and co- 

operation from our American 
labels. Maybe other [U.K.] ma- 
jors don't do so well in such a 
sustained way because their 
[U.S.] companies don't give 
them the same. 

They also need to have the 
patience and time to set [acts] 
up properly. With Coldplay and 
Gorillaz we were setting them 
up nine to 12 months ahead of 
release. And Corinne Bailey Rae 
has already done showcases in 
L.A., New York and SXSW. 

[But] you also have to look at 
what sells in America; the per- 
centage taken by domestic 
music is probably higher than 
almost any other territory in 
the world, so there's a relatively 
small percentage left for non - 
American artists. 

Q: How do you deal with the 
pressure of the U.K. company 
being EMI's main repertoire sup- 
plier globally? 
A: What more could anybody 
ask for than to have their artists 

being focused on properly in 
territories around the world? 

And actually, we've had 
some pretty damn good proj- 
ects coming to the U.K. from 
America. Norah Jones, Joss 
Stone -an American sign- 
ing- Stacey Orrico, Kelis, 
Pharrell Williams. That's a 

pretty good list, which we've 
made work for us in the U.K. 
Breaking Keith Urban's also a 

big focus for us. 

Q: How do you aim to sustain 
EMI's U.K. AO efforts? 
A: By making A &R absolutely 
core to everything we do. By em- 
ploying people who may be man- 
aging directors, but are also music 
people. Most recently, we em- 
ployed Ferdy Unger -Hamilton at 
Virgin U.K., who's an A &R per- 
son through and through but was 
ready in his career to be an [man- 
aging director]. 

There's a lot of healthy in- 
ternal competition between the 
labels. And we try to sign artists 

that we know will be produc- 
ing albums in years to come 
that will be selling in more 
than just the U.K. 

Q: How frustrating is it that 
America still does not "get" Rob- 

bie Williams? 
A: That may change if all the 
stars align in the right way and 
he decides to devote the time and 
effort to breaking America. 

At the moment it's not really 
an issue. It became apparent 
pretty early on that his time, 
energy and resources were bet- 
ter spent outside of America. 
The results are there to see. 
Here's an artist who has a sales 
base of 6 million albums. Are 
there any American artists who 
can consistently do that with 
every release? 

Q: We have seen artists' state- 
ments recently affect EMI's share 
price; could being publicly listed 

force "safer" AO signings? 
A: 'fever we feel that being a pub - 
liccompanyin some way mitigates 
against taking chances in A &R, 

we'll have completely got it wrong. 
The only way to be consis- 

tently successful in A &R is to 
take chances and be prepared 
to fail. I don't think the invest- 
ment in Gorillaz was a safe bet, 
but it turned out to be im- 
mensely profitable. Likewise 
Radiohead. Whenever you play 
safe, you're less likely to win big. 

Q: How much ofyourfocus is on 
developing your online business? 
A: A huge amount. You embrace 
online and digital fully, or you die. 

It's not just something you 
look at as a percentage of sales, 
it's also a communications and 
marketing medium that is 
much more exciting than the 
ways we've traditionally used. 
It's integral to every part of our 
business, and we're adapting 
as fast and as enthusiastically 
as anybody can. 
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Pearl Jam's New 'World' Order 
By Jonathan Cohen 

Photograph by Danny Clinch 

Eddie Vedder chuckles when he looks 
-Dack on the early years of Pearl Jam's lifecyde and how the group 
balanced the press-Ares of success: "You get growing pains when 
you taller, but we got teem when we were trying to shrink." 

The Seattle quintet's 1991 Epic debut, "Ten," remains a 

moderr -rock touchstone. having sold 9.4 million copies in 
the United States. But Pearl Tam grew famously uneasy 
with Its sudden success. refusing to compromise its integrity 
in ex:I-I:Inge for enduring mass popularity. No videos. 
No endorsements. A bare minimum of media interaction. 

Instead, the band released a series of increasingly 
experimental albums tha: shook off nearly all but its most 
devotela fans. Even at Pearl Jam's no-two-the-same concerts, 
10-miriute jams, obscure B-sides and covers were given equal 
imper-ance as the hits. As guitarist Stone Gossard notes, 
"We'i.fe gone through a period of rejecting what comes the 
most easy fo: us and try:rig for something beyond that." 

Bu: cn the band's new self-titled eighth album, Pearl Jam 
sounds more at home ir. -As skin than ever. The 13-track set 
probes the human toll of the post-Sept. 11 world via a rich 
tapestry of characters and narrators set to some of the band's 
best songwriting in years. The album arrives May 2 via 
E Records, Pearl Jam's first for the label after ending its 
career-long association with Epic in 2003. 

Step7ing back from the unvarnished. anti-President 
Bush sentiments of 20027s "Riot Act" and the 2004 
Vote for Change tour, the new set finds Tvedder 
re-embracing the storytelling of classics like 
"Alive" and "Black." For a time, the artist 
considered using segues and narra:ion to 
tie the project together under a single 
concept. but ultimately he says a less- 
structured theme "just fell right into 
place without even thinking about it." 
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"Through telling stories, you may be able to trans- 
mit an emotion or a feeling or an observation of mod- 
em reality rather than editorializing, which we've seen 
plenty of these days," Vedder says, adding that writing 
from perspectives other than his own was "a right that 
I'd forgotten that I had." 

Gossard, guitarist Mike McCready, bassist Jeff Ament 
and drummer Matt Cameron have also upped the musi- 
cal ante on standouts like the breathless punk of "Co- 

matose," the gripping rocker "Life Wasted," the brooding, 
psychedelic doser "Inside Job" and "Come Back," an R &B- 

drenched love song that builds to an anthemic finish. 
"This record feels like a coming together again in terms 
of accepting our natural strengths and also incorporat- 
ing the best of our experiments," Gossard says. 

That recipe has revitalized Pearl Jam at modern rock 

radio, a format it dominated in the early 1990s alongside 
Seattle brethren Nirvana, Alice in Chains and Soundgar- 
den. First single "World Wide Suicide" became the fastest - 

charting song of the group's career, reaching No. 1 on 
Billboard's Modern Rock chart in just two weeks. 

In another unusual move, the song was made available 

`I don't know if any label could have kept up with us 
because of the way things evolved.' -EDDIE VEDDER 

for free download a week ahead of its radio -add date via 

Pearl Jam's Web site and its myspace.com page. Several stations 
also began spinning album track "Unemployable," the B -side to 

the "World Wide Suicide" single on iTunes. 
"We thought, 'Why not play both of them ? " says Dave Welling- 

ton, PD at WBCN Boston. "The audience went nuts. We're playing 

them both in heavy rotation right now. To have a core artist like this 
come back with such strong records is really big in a time where 
rock and alternative need some great music." 

Asked why he thinks the track has exploded out of the gate, 
Gossard replies, "It sounds very raw. The hook is really 
immediate. Plus, everybody can relate to the concept of the 
world seeming very out of control." 

CHAMPIONING THE BAND 
By all accounts, Pearl Jam needed a fresh 
start following the expiration of its Epic 
deal. The relationship deteriorated over a 

protracted time period, beginning with the 
1997 departure of the band's A &R man, 
Michael Goldstone. 

"Not having that one person in the trenches 
every day was a big factor," Pearl Jam manager 
Kelly Curtis says. Sony Music Label Group U.S president "Michele 
Anthony is not in the trenches every day. She loved the band and she's 
awesome, but she's not going department to department just about 
Pearl Jam." 

"I don't know if any label could have kept up with us because of 
the way things evolved," Vedder admits. "If right at the outset we 

were selling 10 million records, and years down the road we were 

selling 1 million, and we were fine with it, I can understand why 

they'd feel a little crazy when they wanted to achieve past successes." 
According to J Records VP ofmarketing/A&R Matt Shay, who spent 

four years helping run Gossard's now -defunct Loosegroove imprint, 
the label began inquiring about Pearl Jam's availability as far back as 

2001. After a long series of meetings, the band proposed a trial part- 

nership between J and its own Ten Club label for the summer 2004 

release of "Live at Benaroya Hall," which has sold 168,000 copies. 

Once a formal agreement was in place, J executives left Pearl Jam 

alone for more than a year while the band finished the album. 
"J was open to our style from the get -go," Gossard says. "They weren't 

expecting us to do something that was unnatural for us." 
When it came time to put together a promotional and market- 

ing campaign, communication was key. "What has worked for us 

is having a lot of dialogue with them about what we thought were 

really important, top -line things for the band to get the music out 
there," Shay says, citing an April 15 appearance on "Saturday Night 

Live" (the band's first since 1994) and a May 4 visit to "Late Show 

With David Letterman" as examples. 
"I'm very careful before I get involved with a major artist who 

has been prominent," says BMG North America chairman Clive 

Davis, who was won over after seeing the band live in Cleveland 

during Vote for Change. "I was very taken with their work ethic and 
their attitude toward the material they were writing for this album." 

It was also paramount for J to continue working with the band's 

Ten Club fan organization, which oversees Pearl Jam's official boot- 

leg program. Since 2000, the band has sold 1.8 million copies of 

physical bootleg CDs in the United States; thousands more have 

been downloaded since the initiative went all- digital last year. 

Ten Club head Tim Bierman says fans who pre -order the new set 
through pearljam.com will receive a bonus disc of the band's Jan. 

31, 1992, opening set for Keith Richards in New York as well as a 

special code that allows for a full download of "Pearl Jam" at 12:01 

a.m. EDT on street date. 
Additional pre -order campaigns are rolling out with iTunes, 

amazon.com and Best Buy, with each retailer receiving an exclusive 

behind- the -scenes or rehearsal clip shot by photographer 
Danny Clinch. Pearl Jam also performed the new songs for 
"Sessions @AOL," which will begin streaming the week of release. 

In a move aimed to strengthen its ties with 
the independent retail community, the band 
will release the seven -song EP "Live at Easy 

Street" exdusively through the Coalition of In- 

dependent Music Stores' Junket Boy imprint 
on June 20. As a teaser, fans who purchase 
"Pearl Jam" at CIMS outlets will receive a free 
download card for a cover of X's "The New 

World" with John Doe taken from the EP, CIMS 

president Don Van Cleave says. 

Band and label declined to reveal specifics about their deal going 
forward, but Shay says, "The key to the deal is that it gives the band 
freedom and control of its career. They have a big hand in approv- 

ing everything we do as a partnership, and it's a true partnership." 
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ROADSHOW ROYALTIES 
Even as its record sales eroded, Pearl Jam remained a concert jug- 

gernaut, grossing $36 million from 68 shows reported to Billboard 

Boxscore since 2003. Ament is particularly excited to feature the 
new songs on the band's world tour, which begins May 9 in Toronto 

and features a series of co- headlining dates with Tom Petty & the 
Heartbreakers in July. Opening acts include My Morning Jacket, 

Sonic Youth and Robert Pollard. 
"We've actually rehearsed more for this tour than we've ever re- 

hearsed in our lives," he says. "Matt is singing a lot of the vocal har- 
monies, and he's just killing it. The benefit of playing in a Kiss cover 

band when you're 12 is that you learn to sing!" 
Following a one -off April 20 show in London, Pearl Jam's first 

European tour in six years will get under way in August. It encom- 
passes the group's maiden festival gigs since June 30, 2000, when 
nine fans were killed during a crowd surge at the beginning of its 

set at Denmark's Roskilde Festival. Gossard says, "We have a height- 

ened awareness of what needs to happen every night so people are 
as safe as they can possibly be." 

Once the itinerary wraps in November in Australia, the band will 

choose between additional roadwork in 2007, or starting a new 
album. From Pearl Jam's perspective, emerging from a period of 
uncertainty with an album its members love was the best of all pos- 

sible outcomes at this stage. 
"We're going to make better and better records as we get older, 

especially considering this one kind of rocks harder," Gossard says 

with a tinge of bemusement. "Why should we be rocking harder 
now? Isn't this when we're supposed to ease into the whole 
Pink Floyd groove ?" 

The Peaah. ag PeaAl jam 
Frontman Eddie Vedder and guitarist Stone 
Gossard discuss some of their favorite songs 
from the new album. 

"Gone ": A midtempo Vedder rocker chroni- 
cling a man desperate for a fresh start. 
Vedder: "[We were in Atlantic City, N.J., and] I wanted to play 

a song the next night. I went to learn it and it didn't come 
right away, so I started playing something else, and it was 

[ "Gone "]. What's nice about it was that it was done in an hour 
or so, with backgrounds. I played it the next night at the show. 

The idea was that this guy was leaving Atlantic City and need- 

ing to find a new life without his past, without his posses- 

sions, and not really looking for more possessions. Because 
it takes place in a car, it's probably very similar to 'Rearviewmir- 
ror' in a way. But I think this car is a hybrid because I think 
he's only got one tank of gas, so I want him to go far." 

"Come Back ": A simple love song, whose subject aches for 
the presence of an absent partner. 
Gossard: "Ed had a really strong lyric. It's e powerful emotional 
state for him to be singing about. He really felt like it had to be 

perfect. We didn't spend a lot of time cutting it. But in terms of 
getting the guitars right, the thing that kept happening was 

that we kept pulling everything off. As soon as we'd put 
something down, it was like, 'No, just Ilet it be the drums, 
bass, vocals and these simple chords.' We've been playing 
it in rehearsal, and we're still learning it and exploring it." 

"Severed Hand ": A surprisingly funky tune about a man 
hell -bent on doing whatever he pleases. 
Vedder: "I started writing that one in a hotel room in Vir- 
ginia the same night I wrote [the "Riot Act" track] 'I Am 
Mine.' It was before we played our first American show after 
Roskilde. I was just kind of holed up in a room and it was 

lightning outside. I had it around for years and didn't know 
where it was supposed to go next. I think we even tried doing 
a bit of it for "Riot Act," but probably didn't spend more than 
an hour or two on it. It had been sitting in port for awhile. I 

just wanted to get the thing out on the water. We finally got 
it going, and then it turned into a fucking speedboat " 

"Inside Job ": The album's epic c loser, featuring Mike 
McCready's first lyrics to appear on a Pearl Jam album. 
Vedder: "When you get overwhelmed by the current state of 
affairs and the time we're living in, it seems like one way out 
is to kind of look within. If nothing else, affect some change 

in yourself. If you're in a position of feeling pretty together, 
at that point then you feel like you can make a contribution 
to society as opposed to being a fucking wreck and just 
adding to the pile of destructive forces you can find yourself 
surrounded by. And that's exactly, verbatim, what's in the 

song really, like 'shining a human light.' That's all from Mike." 
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HIP -HOP RULES RADIO'S TOP 40 ROOST. 
BUT NOW POP CULTURE'S PENDULUM 
IS SWINGING STRAIGHT TOWARD POP 

No, it's not the fresh fragrance of spring- that's change you smell 
in the air. 

After nearly five years of focusing almost exclusively on hip - 
hop and rock, top 40 radio is allowing more pop and balladry 
to seep onto playlists than it has since the glory days of youth 
pop, the era of 'N Sync, Backstreet Boys and Britney Spears. 

The Billboard Hot 100 -combining radio airplay and digital track 
sales to rank the top hits -today showcases more pop titles than 
at any other point thus far in the new century. In the past two 
months, Daniel Powter's "Bad Day" and James Blunt's "You're 
Beautiful" hit No. 1, the first time since Nickelback's "How You Re- 
mind Me" in December 2001 that a radio -driven chart -topper was 
not also on R &B /hip -hop or rhythmic top 40 radio. Currently, 
Natasha Bedingfield's "Unwritten" and Cascada's "Everytime 
We Touch" are in the top 10. 

Among programmers, opinions vary as to what's causing the 
shift. Some say rap -an undeniable fixture of the format -is grow- 
ing stale. Others say record labels are simply releasing better 
quality music that radio has been searching for all along. 

BY CHUCK TAYLOR ILLUSTRATION BY ZELA LOBB 
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Record companies, not surprisingly, herald the change, say- 

ing greater variety benefits radio and consumers. It doesn't hurt 
their bottom line, either: For all the talk of new digital promo- 
tional channels, label executives still acknowledge that the best 
way -still pretty much the only way -to land an unequivocal 
smash hit is through the FM dial. 

ZAPOLEON'S RETURNS 
Top 40 radio consultant Guy Zapoleon has long trumpeted his 
theory that top 40 radio follows a 10 -year cycle: It discovers the 
riches of variety as ratings surge, obsesses on a specific musi- 
cal genre until it falters into the "doldrums,'" then digs itself out 
and rediscovers variety. Wash. Rinse. Repeat. Rock. Rap ... Pop? 

Zapoleon's trend has been defined by pop acts for the past 50 

years: the Beatles and Motown in the 1960s; Fleetwood Mac and 
Stevie Wonder in the 1970s; Madonna and Michael Jackson in 
the 1980s; and 'N Sync et al. in the 1990s (see time line, above). 

"We've been in the doldrums for the past two years," Zapoleon 
says. "But we're at the beginning of a rebirth." 

Zapoleon's theory is conventional wisdom in the radio world. 
Tod Tucker, OM /director of programming for Renda Broadcasting's 
KHTT (K -HITS) Tulsa, Okla., says that top 40 has been in a 10- 

year cycle for quite some time. "In 1996, the boy bands came on 
the scene and gave the format the glue that holds the extremes to- 

gether," he says. "Recently, top 40 has had hip -hop and alterna- 
tive, but nothing in the middle. Daniel Powter, James Blunt, 
Natasha Bedingfield, Cascada and Rihanna are now the glue." 

THE RISE OF RHYTHMIC 
Hip -hop began its steady climb at mainstream and rhythmic 
top 40 radio in the mid -1990s as a complementary flavor to 

much of the youth pop that pervaded the airwaves. But when 
the formats' audience outgrew the 
Britneys and 'N Syncs and those acts 
fell out of favor, hip -hop became top 
40's dominant genre. Eminem was 
the centerpiece, along with a sprin- 
kling of harder rock titles. 

"When we lost the boy band world 
in top 40, it seemed like a natural 
shift to hip -hop because it was 
there," says Dave Johnson, APD /MD 
of CBS Radio's KSRC (Star 102) 
Kansas City and interim PD of sis- 
ter KMXV (Mix 93.3). 

But Johnson acknowledges that hip - 
hop's dominance creates problems of 
its own. "Top 40 is most successful 
when we have many genres all put to- 

gether," he says. "If we don't have pop 
songs from Justin Timberlake or 
dance songs from the likes of DJ 

Sammy, then it severely limits how 
well the format does because it puts 
us in a rut." 

Programmers agree that as long as 

hip -hop continues to step forward in terms of creativity, the 

BEATLES 
MOTOWN 
ROLLING STONES 

genre will remain a staple at top 40. Hip -hop is a definitive genre 
for a generation of top 40 listeners. "It is their music, so they 
want a steady dose of hip -hop and R &B in their mix," Zapoleon 
says. "Also, there is a bigger proportion of black and Hispanic 
young adults in America, and they prefer rhythmic to pop and 
certainly rock." 

But it's possible that the first signs of hip -hop missing a beat 
are starting to appear. It appears that hip -hop may be subject to 

the same fickle taste cycles as other styles of music. 
"We tested a lot of the pure pop a few years ago and couldn't 

pay anyone to like it," says Erik Johnson, assistant OM /PD of 
Journal Broadcast Group's KQCH Omaha, Neb. "Now, our top 
10- testing songs contain quite a few pure -pop titles. Hip -hop is 

still a strong part of it and will continue to be as long as we are 
in the broad period of the cycle." 

Ryan Sampson, program coordinator /on -air host for Sirius 
Satellite Radio's Sirius Hits channel, echoes the sentiment. "Hip - 
hop is not going anywhere -nor are hard /heavy rock records. 
However, it won't be as dominant." 

Some programmers say they are sensing a lull in the quality 
of releases from the genre. "Strong hip -hop records continue to 

test and do so quicker than their non -hip -hop counterparts," 
says Jimmy Steele, PD of Clear Channel's KHTS San Diego. "But 
it's getting harder to find fresh hip -hop and R &B. More and more, 
titles are sounding too similar." 

This may underscore the reality that not even all- powerful hip - 
hop can remain above radio's cycle. Hip -hop may simply be start- 
ing to wear its welcome a bit thin. 

"Many of the hip -hop records do test, but there is a clear line 
between 16 -24s and 25 -34s in test scores," says Mike Donovan, 
a partner with radio consultancy Vallie Richards, who also notes 

STEVIE WONDER 
EAGLES 
FLEETWOOD 
MAC 
ROLLING 
STONES 

that hip -hop can drive down listening times. "A few Kanye West 
'Gold Digger' -types are big with both demos, but when you try 

to force more, it tends to hurt the station over time. If you want 
to be the popular mass -appeal top 40, balance is a key ingredi- 
ent for the long term." 

"Labels should wake the hell up," says Russ Allen, PD at Jour- 
nal Broadcast Group's WKHT Knoxville, Tenn. "Top 40 stations 
need more pop music and less of the extremes, whether it's hip - 
hop or rock. Send out versions of songs without rappers in them, 
and they may get quicker consideration at top 40. You can't tell 
me that there isn't a rapless version of 'Say Something' by Mariah 
Carey or 'Say I' by Christina Milian. Take the rapper out of those 
songs, and you have an uptempo female pop record." 

Top 40 "will play only the best of the best," says Mike McVay, 

president of radio consultancy McVay Media, who also notes that 
fewer urban songs are testing well. "We need cume to overcome 
the wobbles of the ratings, and one way to do that is to be broader 
in appeal." 

LEMMINGS 
Perhaps one reason why label executives and radio program- 
mers are so quick to cite the idea of a natural cycle in pop music 
is because the theory neatly implies that business decisions aren't 
to blame for radio ruts. 

Of course, the cynic could see something darker than a natu- 
ral cycle in top 40's loop. The format has a tendency to "over- 

commit to certain styles or artists, burn the artists out and play 
weaker product to try to stay on the style that is hot," Vallie 
Richards president Dan Vallie says. "Often, any format ends up 
shooting itself in the foot." 

Indeed, some programmers acknowledge that they could worry 
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NEXT UP: JUST 'BREATHE 3 

Given pop's re- emergence at top 40 radio, Billboard asked programmers who the forma 's next great 

discovery might be. Their hands -down pick: California singer /songwriter Anna Nalick, whose "Breathe 

(2 a.m.)" was prominently featured in the Feb. 11 episode of ABC -TV's "Grey's Anatomy." Viewer re- 

action was fervent enough to stir radio interest -and a renewed push -from Columbia Records. 

The comforting ballad was originally offered to programmers in mid -2005, where, unusually 

enough, it broke at AC. "Breathe" peaked at No. 4 at the format in October after 28 weeks on the chart. 

Adult top 40 also sniffed a hit, taking the song to No. 7 in August, and similarly embraced follow -up 

"In the Rough," which reached No. 15 in February 2006. 
Nalick's debut album, "Wreck of the Day," peaked at No. 20 on The Billboard 200 in May 2005. It 

has sold 560,000 copies, according to Nielsen SoundScan. 

"I believe the label worked top 40 on the song too early," suggests Tod Tucker, OM /director of 

programming for KHTT (K -HITS) Tulsa, Okla. "But due to its exposure on 'Grey's Anatomy,' I think 

it is poised to grow a face." 
Consultant Guy Zapoleon agrees that "Breathe" is "another great pop song" that likely would not 

have gotten its shot without exposure on the TV show. 

"Grey's Anatomy" has now seemingly deemed Nalick its house artist, featuring an acoustic ver- 

sion of album track "Catalyst" on the show's March 19 episode and the title track April 2. "Wreck 

of the Day" was also licensed for play on "One Tree Hill" and the since -canceled "Joan of Arcadia." 

Meanwhile, "Breathe" continues to enjoy a new life. On March 4, the song debuted at No. 20 on 

Billboard's Hot Digital Songs chart, and it remains among iTunes' top downloaded tracks. 
-Chuck Taylor 
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more about giving a variety of sounds more of a chance, and 
worry less about what other stations are playing, or how certain 
songs test. 

"Too many stations are still lemmings, worried about what 
was added at some major," says Jerry Noble, PD of Citadel's 
WIOG Saginaw, Mich. "Even though said major isn't doing did - 
dly in the ratings." 

J.J. Rice, PD of WBLI Long Island, N.Y., and Cox Radio top 40 
format manager, agrees. "I was in Argentina last week, and I heard 
U2 and Coldplay on the radio," he says. "These are awesome bands 
that should have more top 40 success in the U.S., but for some 
silly reason, we brand them as adult top 40. If top 40 can play Nick - 
elback and 3 Doors Down, why can't we play them ?" 

Dave Johnson says that "we have to get back in the business 
of breaking pop acts. Maybe we're such a researched world that 
when we're faced with the choice of playing a new, unproven pop 
record or a rock record that's worked pretty well at that format, 
we choose the rock one because it has a little history behind it." 

Allen points out that label executives "get caught up in the 
thought that since [Clear Channel top 40 powerhouses WHTZ 
(Z100) New York and KIIS -FM Los Angeles] play something, every 
top 40 station can play it. Not so. In that vast area between L.A. 

and N.Y.C. that the label execs think is a fly -over territory, the rest 
of us know it as America. What a pop station there can play may 
not work in Knoxville, Omaha, Boise [Idaho] or Dayton [Ohio]." 

The record labels don't escape culpability, either. When it 
comes to the variety and quality of pop that has been available 
for the past few years, programmers were happy to point the fin- 
ger elsewhere. 

"Let's call an ugly baby ugly," says Tony Travatto, PD of Clear 
Channel's KXXM (Mix 96.1) San Antonio. "Until now, aside from 
Kelly Clarkson, what pop songs have been out over the past cou- 
ple of years that were worth our listeners' time ?" 

Tucker agrees, saying top 40 depended upon hip -hop because 
there was little else in the shopping cart. 

"For too long, the labels were releasing lackluster, wimpy pop 
product, while the hip -hop side was releasing superior product," 
he says. "Top 40 is about hipness, and most of the product being 
released on the pop side was anything but hip." 

KHTS' Steele says, "The labels are simply working an increased 
volume of pop -rock artists and titles. If we play enough of some- 
thing, some of it will test. I believe much of the pop -rock prod- 
uct being worked stems from non -rhythmic -leaning top 40 
stations demanding more titles that they can play. Perhaps la- 
bels are trying to expedite a return to center. We don't need more 
pop -rock product as much as we need for it to be hot." 

WORSHIPPING IDOLS 
Pop may have been retooling in radio's backrooms for a few years, 
but it was center stage in at least one crucial way. A number of an- 
alysts and programmers cited "American Idol" as an important 
ally for pop -and for the idea of musical diversity in general. 

"All I can say is thank God for Kelly Clarkson and 'American 
Idol,' " Zapoleon says, "for keeping pop front and center in the 
public eye for the past four years." 

Singer /songwriter Powter is a perfect example of the pop 
power of the nation's No. 1 TV show. The singer was largely ig- 

HANSON 
BACKSTREET 
BOYS 
'N SYNC 
BRITNEY 
SPEARS 

NATASHA 
BEDINGFIELD 
DANIEL POWTER 
JAMES BLUNT 
CASCADA 

nored by U.S. radio -until he was featured for successive weeks 
on "American Idol," which, as McVay says, ignited interest at 
radio after the song had been released six months earlier by 
Warner Bros. and pretty much fell on deaf ears among top 40 
programmers. 

" 'American Idol' has done a lot to make various music types 
higher profile," McVay says. "It's not just radio doing this. Radio 
is following the lead of TV and the weekly pop publications. 
We're reflecting where society is today." 

And society today, it seems, is digging variety. In the terms of 
that 10 -year cycle, this is when things start to get really inter- 
esting for top 40 radio. 

"Think back 10 years ago," KQCH's Erik Johnson says. "Mod- 
ern AC was huge. We're seeing that again now with Fall Out 
Boy, All- American Rejects and Teddy Geiger. The pure -pop ex- 

that "top 40 radio is now back to pretty much playing the best 
of many genres. 

"Having corresponded with radio over the years however," he 
adds, "I have felt top 40 programmers are most comfortable 
when playing a wide variety of music, in hopes that they're reach- 
ing the largest audience possible. From a label perspective, it's 
important that artists as far ranging as Three 6 Mafia to Teddy 
Geiger to Matisyahu get heard by the masses. With top 40 radio 
currently leaning toward more variety, their audience grows 
broader and larger." 

Frank Murray, VP of promotion for Cascada's label, Robbins 
Entertainment, agrees, noting that he was able to convince pro- 
grammers that her top 40 hit "Everytime We Touch " -a dance 
track -would work for them. "It wasn't easy," he says. "A few 
were kicking and screaming all the way, but when they saw that 

'TOP 40 IS `COST SUCCESSFUL 
WHE\ WE HAVE vA \Y 
GENRES. IF WE DO \'T HAVE POP 
ADD 3A\CE, IT PUTS US I\ A RUT.' 

-DAVE JOHNSON, CBS RADIO /KANSAS CITY 

plosion always follows that period. Here comes Daniel Powter, 
Natasha Bedingfield and Cascada. Next, we'll see the bubble - 

gum stuff explode." 
Sean Ross, VP of music and programming for Edison Media 

Research, notes that top 40 is, for the first time in a great while, 
looking to its softer sister formats and the album charts to cull 
hits. "James Blunt was a top 10- selling album before top 40 air- 
play really kicked in," he says. "That is hard for top 40 pro- 
grammers to ignore." 

Most programmers surveyed feel the format is ushering in a 
period that is less static and more adventurous for radio in gen- 
eral -and they view the new hit artists as a conduit to reinvigo- 
rate playlists that have perhaps become staid. 

"Programmers are finally giving a chance to these acts," WBLI's 
Rice says. "These artists are all young, hip and good -looking. 
The first time we heard James Blunt at WBLI, we were like, 'What 
an awesome Euro record that won't be given a chance in the U.S.' 
But it broke through." 

Label executives recognize the shift at top 40 radio, and they 
couldn't be happier. 

"There's no question the trend has swung back towards more 
variety at top 40 radio," says Bruce Tyler, executive VP of pro- 
motion /market strategy for Sony Music Label Group U.S., which 
has scored two top 10 U.S. hits with Epic's Bedingfield: "These 
Words" and "Unwritten." 

Tyler cites the success of many of his labels' acts -Geiger, 
the Fray, Shakira, Anna Nalick, Three 6 Mafia and Matisyahu- 

variety was returning to the format, they were willing to give it 
a shot. When the record came back in research as a huge phone 
record, I think most were pleasantly surprised." Robbins also 
broke D.H.T.'s dance remake of "Listen to Your Heart" at top 40 
in 2005. 

"When you hear a really quality top 40, it's like, 'Wow, this is 
great radio,' " Vallie says. "That is because of the songs, how they 
are rotated and balanced as well as all the production elements, 
the jocks and imaging. A station should always strive to be qual- 
ity first and trendy somewhere way behind." 

In the coming months, it will be interesting to watch how far 
top 40 radio goes in embracing diverse styles. 

"Top 40 is healthier today than it was six months ago," KHTT's 
Tucker says. "And I expect it to really be hot this summer. Top 
40 will always be the most exciting format in radio, because it's 
all about trends and what is hot -and pop culture rules." 

"Top 40 could still use a little more uptempo variety," Ross 
says. "Kelly Clarkson has been valiantly providing uptempo 
medium -weight pop rock, but it would be nice to have a ' Semi - 
Charmed Life' [by Third Eye Blind] or something from the rock 
world that is neither a ballad nor teen punk." 

After all, historically, variety has been a profitable spice for 
top 40. "In 1997 -1998, we had Chumbawamba, Notorious B.I.G., 
Sheryl Crow and Brandy at the same time," Ross adds. "Boom 
periods don't come when top 40 backs away from legitimate R &B 

and hip -hop hits. Top 40 booms come when there's great stuff 
from every genre." 
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Artist Group International, the booking agency that marks 
its 20th anniversary this year, has grown through the past 
two decades with the same business philosophy: quality 
before quantity. Dennis Arfa started AGI in New York 
a 3 QBQ Entertainment in 1986, armed with a star client - 
Billy Joel -and a disillusionment with the major agency 
system. Today, AGI books an expansive roster of rock and 
pap acts ranging from superstars to artists on the rise. But 
Arfa's success was not fast or easy in coming. 

A native of Bayside, in the New York borough of Queens, Arfa was an early 

concert fan, catching such acts as the Rolling Stones, Led Zeppelin, Jimi 
Hendrix, Janis Joplin and the Doors at venues like the Fox Theatre in 
B:ooklyn and the Fillmore East. 

Arfa observed the music business from the outside and knew he wanted 
in_ He entered the business as a nadie for the band of a college buddy, Corky 

Abdo, guitarist for the late, great Salvation Navy. 

As a guy who wasn't too good with his hands, I soon became their man- 
ager, which involved booking local gigs," Arfa says. 

As fate would have it, the Salvation Navy opened for an up- and -coming 

bar band out of Long Island, the Hassles, which featured a wt pianist named 
Billy Joel. Joel and Arfa instanly hit it off. "We were both 19, he was in the 
Hassles and I was a struggling manager, anc we had a vibe," Arfa says. 

Arfa's early days as a manager were less than explosive, but he saw the po- 

tential in the business. "I went to the gigs anc said, 'Jesus, there's music and 
there's girls here and this is m' job ?' I had a real passion v ien I first got in- 

volved that I could do this for real," Arfa says_ "It wasn't ust a game that I 

could play in my room, there as this real world out there. I was fascirated 
by it and attracted to it and I wanted it. I wanted to be a rest_ player in this." 

Arfa became a keen observer of the business and model ad his moves after 
those he viewed as successful including Teri Knight, manager of Grand 
Funk Railroad and an early rola model. 

"This guy was able to capture three guys that weren't really considered 
hip at the time and didn't get radio play, and next thing yo-i know, they were 

selling out Shea Stadium," Arfa marvels. "I would take all this in, and 1 was 

a real student of the game." 
Arfa's next gig was managing popular Detroit band the i rost, but his ca- 

reer failed to gain much traction. After the Frcst melted, Arfa put together 
a power -trio project, Ursa Ma or, with Frost guitarist Dick Wagner, Greg 
Arama from the Amboy Dukes and Rick Mangone. He spent a year fruit- 

lessly trying to get them signed to Premier Talent, con:inued on »p32 
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then the world's top booking agency. 

Ursa Major put out a record produced by Bob Ezrin and toured 
with Alice Cooper. But the management gig and Ursa Major ulti- 
mately flopped, and Arfa next tried his hand as a college market 
promoter in upstate New York, partnering again with Abdo. 

"We bought Frank Zappa, Poco and Julie Collins, but we lost on 
almost all the shows because I was a bad buyer," Arfa says. Still, 
Arfa continued as a college booker and in 1972 added an agency 
job to his résumé with a company called Sutton Artists. 

"I worked with a guy named Frank Modica, kind of an old- school 
guy, at that time the only agent I knew that would get in at 10:30 
and at 6:30 he was on the train," Arfa says. "They represented Dave 

Brubeck and Herbie Mann, mostly jazz acts. Arlo Guthrie was their 
big contemporary act. He gave me a job, and I was 
making $100 a week, supplementing my income 
by booking these colleges." 

By 1976, Aria's salary was up to $150 a week, but 
his life was about to change. "In life you plant seeds, 
sometimes they grow and sometimes they don't," 
Arfa muses. But one of the seeds I planted was I 

kept a relationship with Billy Joel because I really 
believed Billy was this great talent. I really believed 
I should be involved with this guy." 

Joel had no :ched a hit single with "Piano Man," 
but things really had not taken off at that point. As 

a buyer for the colleges, however, Arfa kept book - 
ir g Joel, who eventually offered Arfa a gig as road manager for 
$750 a week. 

"I turned it down because I just felt being a road manager would 
be a dead -end street," Arfa says. "Six months later, I became their 
agent. Billy said, 'Talk to my wife.' I met with [ Joel's former man- 
ager and wife] Elizabeth, and we hit it off." 

As actor Gary Busey once told Arfa, "Success is when oppor- 
tunity meets preparation." So when the opportunity came, Arfa 
was prepared. 

"I understood the game, I was self -taught," he recalls. "As I spoke 
to Elizabeth there were some rumblings about moving Billy to a 

different agency, and I was prepared. Nobody knew me, and I had 
no recognition, but I was a guy who was prepared for the oppor- 
tunity, and they gave me that opportunity on Aug. 16, 1976." 

An artist /agent relationship that lasts 30 years is all but unheard - 
of in the music business. Joel says b.o. - box office -- has a lot to do 
with their longevity. "It's been a really good, copacetic relation- 
ship," Joel adds. "He relies on me to deliver the goods and I rely 
on him to set it all up properly. Why fix it, if it ain't broke." 

The Joels and Arfa formed the Home Run Agency, a spinoff of 
their Home Run Management. 

"We started working out of Billy's townhouse in 1976, and I 

booked Billy's first major tour," Arfa says. "When I started, we 
didn't open for anybody. That was the rule. We started in October, 

his ability to sustain his business, Arfa took Joel and other clients 
to the secure confines of the William Morris Agency in 1981, a stint 
that did not work out for various reasons. 

So in 1986, Arfa and his assistant Adam Kornfeld went on their 
own, forming QBQ Entertainment -Quality Before Quantity. With 
that credo, Arfa began assembling a staff and roster. 

Arfa has placed a priority on building his staff with promotions 
from within and strives for continuity. And that is evident in his 
agent lineup -Kornfeld, Michael Arfin, Justin Hirschman and 
Pete Pappalardo. 

"Adam Kornfeld has been with me over 20 years," Aria says. 
"Michael Arfin, Justin Hirschman and Pete Pappalardo all have 
very different niches in the business." 

The agents are positioned to reap the rewards 
of success. "The office is very much set up where 
these guys don't just work with me, they also work 
for themselves," Arfa explains. "Their success re- 
ally helps determine their pay, not me guessing or 
[deciding] did I like them this year. They have the 
best of both worlds: They work for a company and 
have some of the assets that provides, and they 
work for themselves." 

As a veteran of large and small agencies, Korn- 

feld enjoys AG l's hands -on nature. "I like knowing 
where everyone is, what they're doing, why they're 
doing it," he says. "I like the team effort here. A 

team of five agents is a nice, manageable number." 
Arfin finds this year's 20th anniversary significant "because 

AGI has maintained a consistent level of success in a climate 
where most agencies have gone away or have been swallowed up 
by bigger companies or have consolidated in order to compete," 
he says. "We're not Wal -Mart, nor do we ever want to be. We are 
the boutique shop that won't go away because we provide a fo- 

cused, personalized service that many artists and managers still 
demand and appreciate." 

The younger agents benefit from years of experience avail- 
able just steps away, but are free to chart continued on »p34 

`We started Billy Joel's first 
major tour in October 1976, 

ended in May with three nights 
at Carnegie Hall, and we 

had lines around the block 
to buy tickets.' -DENNIS ARFA 

ended in May with three nights at Carnegie Hall, and we had lines 
around the block to buy tickets." 

Arfa was floundering no more. "I was now an entity. We were 
successful from the get -go," he says. "Billy went out there, we sold 
out our venues, and we built something." 

Home Run took on the Beach Boys, Harry Chapin, Phoebe Snow 
and Garland Jeffries. "We had a little bit of a stable," Arfa says. 
"Billy was my partner in the agency, and as the years went by they 
gave me the agency unto myself. They didn't want to be in the 
agency business." 

As it turns out, neither did Arfa at that time. Concerned about 

AGI 
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their own courses. Hirschman notes: "You can 
get on the phone with Dennis at any hour and 
have his ear." 

Today AGI is a streamlined machine. In addi- 
tion to the five agents, the 12- strong staff includes 
VP of operations Amy Bennett along with a book- 
keeper and receptionist. 

At AGI, the agents grow into their position. 
"They're agents not because we had a slot open, 
they have evolved and their talent has created a slot," 

Arfa says. "These five guys really worked out, and 
for a small agency we have a good amount ofmajor 
attractions. I think of us as kind of the underdog." 

For QBQ, growth was rapid, spurred by the sign- 
ing of another superstar client, Metallica in 1991. 
Metallica was brought to QBQ by Cliff Burnstein 
and Peter Mensch, principals in the über -man- 
agement firm Q Prime. 

"We came across QBQ in the late 1980s when 
we were offered office space by the now -defunct 
merchandiser, Brockum," Mensch recalls. 

"The space had been QBQ Entertainment's and 
we noticed that if we scratched off a 'Q' and part 
of the 'B', as well as various letters in the word 'en- 
tertainment,' off the front door, we were well on 
our way to saving some time and expense in the 
painting of 'Q Prime' on said door. We thought 
that was a great omen. 

"Seriously," Mensch adds, "once we were in- 
troduced to Dennis in 1990 [and] understood that 
he had been booking Billy Joel for years, and there- 
fore knew his way around an arena deal or two, 
and that he had the same kind of office aesthetic, 
we felt that it was a match made in heaven," Men - 
sch explains. "Dennis was our kind of guy." 

Hearing from Q Prime was "one of those 
dream calls from somebody who recognized our 
quality of work," Arfa says. Other clients soon 
followed, and AGI now boasts one of the most 
impressive rosters in the business, major or in- 
dependent. In addition to Joel, the agency boasts 
a vibrant mix of established stars like Rod Stew- 
art, Mötley Crüe, Linkin Park and Def Leppard 

'DENNIS ARFA was 
cur kind of guy,' 
Metallica manager 
Peter Mensch says. 

and developing artists in a variety of genres. 
Today the AG I roster includes some 50 clients. 

According to numbers reported to Billboard Boxs- 

core, AGI was the third -highest- grossing agency 
in 2004 and fourth in 2005. 

Arfa describes the difference between what 
he calls "real" clients and "air" clients. "The real 
client is where you have a mutual understand- 
ing of what you do for them and there's a real 
connection," he says. "Then there's the air client, 
and that client wants to make $100,000 a night 
and can't sell 1,000 seats or went from this man- 
ager to that manager. You always have to know 
there's a certain amount of air out there. You 
still do your best for them, but you focus on the 
meat and the potatoes, and hopefully you have 
more of those." 

While always open to new signings, the QBQ 
mantra of quality over quality remains. 

"I realize one thing, if I had 250 acts, I couldn't 
do the job, nobody could do the job," Arfa says. 
"Nobody can handle 10 stars at one time and do 
it well. You can't deal with the detail, it's just im- 
possible, and you can't delegate it out. It has to be 
your mission." 

On the road for AGI this year in addition to 
Joel, are a Def Leppard /Journey package, Möt- 
ley Crue, Blondie, Papa Roach, Sevendust, Tesla, 
Ted Nugent, Slave to the System, Queensryche 
and HIM. 

Next year is shaping up as a big one, as well, 
with potential tours from Metallica, Joel, Stewart, 
Linkin Park and others. 

As AGI enters its third decade, Arfa reflects on 
how this milestone has been reached. 

"I'm amazed when people tell me I'm honest," 
he says. "I thought you were supposed to be hon- 
est, you don't get points for being honest. I was 
always one who wasn't counting how much money 
I was making, I was counting what I was doing 
for my artist. I found that if I did the right thing 
for them, made the right moves and suggestions, 
most of the time I would win." 
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R O U 1 E 
bout midway through a rol- 
licking Billy Joel set at Madi- 
son Square Garden, Dennis 
Arfa could barely contain his 
enthusiasm. This was the 

eighth of a record 12 sellouts Joel would 
ring up at the Garden, breaking Bruce 
Springsteen's mark of 10 and setting an 
all -time arena gross record in the process. 

As Joel broke into "Keeping the Faith" to tremen- 
dous crowd approval, Arfa beamed to this reporter 
and declared, ̀ He's killin' 'em, Ray. He's killin' 'em." 

Arfa's enthusiasm for his clients -a roster that in- 
cludes Joel, Rod Stewart, Metallica, Mötley Criie and 
Linkin Park -helps explain the success of his book- 
ing agency, Artist Group International. AGI traces it 
roots back 20 years to Arfa's founding of the booking 
agency QBQ in 1986. 

Earlier that day before Joel's show, Arfa spoke to sen- 
ior touring correspondent Ray Waddell about his career 
and the evolution ofAGI in the agency's New York offices. 

What was it like working with Billy Joel just as his 
touring career took off in the late '70s? 
It was great to be part of the making of a superstar. 
My dream was, before I was 30 years old, to have an 
act sell out Madison Square Garden. When I was 29 
and a half, Billy did it three times. In 1978 we went 
from a theater act to an arena act on one song, "Just 
the Way You Are." 

You were with a successful independent firm in Joel's 
in -house Home Run Agency, but in 1981 you took 
your roster to the William Morris Agency. Why? 
I think it was out of nervousness that I wouldn't be 
able to sustain my business. I was scared, that's all 
there was to it. 

So why did you go back into the independent ranks 
in 1986, when you set up QBQ? 
I discovered that both financially and culturally me 
and William Morris weren't for each other. QBQ was 
formed with the title "Quality Before Quantity." 

William Morris at the time had a huge roster and 
the amount of care, attention and energy toward most 
of the roster was nil, and it was very disappointing. 

In those days you had agents that didn't care so 
much about signing acts but rather about beating 
management. They knew how to dance with man- 
agement; that was their success. 

It was very hard for me to co -exist and try to bust 
my balls for an act and see another guy getting ahead 
because he took this guy out to lunch who kissed that 
guy's ass. 

Did you consider moving to another agency? 
I went to visit all the agencies, and everyone had prob- 
lems. There is no free ride. So anyone who thinks, 

"I'm going to the big agency, life's going to be easier," 
no, you get into their world of politics, their culture, 
their issues.. 

If you go on your own, the problems are your own 
and you create your own culture. At least you have that 
advantage -if you're OK yourself. Ifyou're fucked up 
as a human, you take that culture into your game. 

So QBQ was the beginning of doing things your way? 
QBQ was about being hands -on, focused, intricately 
involved in all the deals, all the marketing, with a 
tremendous passion for doing it well and being a good 
technician. 

It's always thinking about doing something today 
and how it affects tomorrow. And having had the ex- 

perience at William Morris at the time, a lot of the phi- 
losophy came from learning what not to do. 

What do you look for in building a roster of clients? 
You're looking for quality, people who can sell tickets. 
Without people who can really sell tickets, you're lim- 
ited. How far can you go in a car without gas? Some 
of the people you represent you may passionately mu- 
sically love them. Some of them, you may not pas- 

DENNIS ARFA, pictured here 
with AGI VP cf oo =rations 
AMY BENNETT, reflects on 
two decades as ar 
independent hocking agent. 

sionately musically love them. But you respect what 
they do and you do the best for them. We want to be 
an agency with taste and class, but I'm not a snob. 

QBQ was the only booking agency acquired by Bob 
Sillerman and SFX when his company bought many 
local promotion companies in 1997. 
We were the orphan. We weren't in the inner family, 
but we were certainly very close. 

Did you guys just sit around the table and say, "Who 
are we gonna buy this week "? 
There was a strategy of who to bny. Bob Sillerman 
made a lot of people very, very, very wealthy. To me, 
some of these people should be kissing his tushy. There 
should be Bob Sillerman Day on their calendar. He le- 
gitimized this whole live business on Wall Street. We 
are still being affected tremendously by what this one 
man did. He has been the most dominant person in 
changing the way we do business in the last 20 years. 
We're still living in it and we still don't know where 
it's going. 

Then you left SFX when Siller- cortinued on»p38 
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man sold it to Clear Channel in 2000. 
Part of the plan was to roll up agencies under 
the Artist Group International banner. I had an 
option of staying or leaving. I chose to leave 
when Bob sold the company. 

Why do you think the industry is not devel- 
oping as many superstars? 
I was in a generation that grew up going to con- 
certs as the norm. I don't believe that's [true for] 

this generation. I don't believe music is as im- 
portant to them. 

The Woodstock generation was an aberration 
in time. When our time passes, we'll be in a his- 
tory lesson: "Oh, yeah, the baby boomers went 
to concerts all the time." 

The urban business is really what dominates 
the music business today, and there is no urban 
touring business. I'm not saying there's not 
money in it. I'm saying it is not the Eagles, the 
Rolling Stones, Paul McCartney, Billy Joel, U2, 
Elton John, Rod Stewart, Jimmy Buffett, Aero- 
smith, Fleetwood Mac and Phil Collins. 

Do artists have reasonable expectations from 
booking agencies? 
There are some artists that are very reasonable 
and come with a plan. And then there are artists, 
whether it's at my company or other companies, 
that switch around a lot. 

Sometimes an artist comes to you and says, "I 

want to be playing 3,000 -seat theaters earning 
$150,000 a night," and you may say, "Well, you 
really can't sell that." They don't want to hear 
that. They want to hear that you can help them 
get there, because if they haven't been there they 
want to believe sometimes that it's not their fault. 

Sometimes we deal with expectations we're 
not going to fill. You can get lucky, while you're 
the agent, something could happen -a hit 
record, a TV show, a commercial, whatever. But 
most of the time the artist becomes disillusioned 
or unhappy with you because you didn't give 
them what they were hoping for. You didn't make 
them a bigger star. 

I really don't believe in most cases an agent 
makes someone a star. An agent is a tool to 
be used. Sometimes the tool is greater than 
other times. 

I-I OW 
0130 
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Do you like it when artists are hands -on or do 
you prefer it if they just turn their touring over 
to you? 
Let's put it this way: I'm comfortable sharing 
my thoughts and vision with anybody. I wel- 
come that, be it from management or the artist. 
That's part of the job. 

But this is a specialty. In my business, all we 
have are the bare bones. We can't say we've got 
the commercial business. I can't get you TV. We 
have to depend on what we do being significant 
and offering enough. 

Are larger agencies with film and TV divisions 
tough to compete with? 
That other stuff is a lot of smoke and mirrors. 
That's a part of the folklore. But there's a lot of 
things in the folklore. There are people that don't 
want to leave the big agencies because they may 
miss on opportunities that they think maybe there. 

They may be unhappy with the service, but 
they may not want to leave a big agency feeling 
if they do they may miss on an opportunity, even 
though it's not working. We have to compete 
with the perception. 

How much of the responsibility for high ticket 
prices falls on the agents? 
As an agent, you're just an adviser. It depends on 
what the artist wants to accomplish and their 
own comfort zone. If an artist wants to sell all 
the seats, price might be something they have to 
deal with. I really believe it's the artists, espe- 
cially the star artists, that really have the control. 
They usually make a point of what they want to 
make per night, per week, per month, per tour, 
and you adjust the ticket price in accordance. 

Considering the consolidation among pro- 
motion companies in recent years, some pro- 
moters would say agents have taken advan- 
tage of the seller's market. 
I don't agree with that at all. 

Sometimes you have to be really careful be- 
cause you only have one big buyer on the na- 
tional level and if the big buyer, Live Nation, 
closes you down, what do you do? 

We had a situation with Motley Crue when 
nobody wanted to pay continued on »p40 

During the wild days of concert industry consoli- 
dation in the late 1990s, it seemed like a new pro- 
moter was snapped up by Robert Sillerman and 

SFX Entertainment each week. 

In all, SFX spent about $2.5 billion on a shop- 
ping spree that forever changed the live enter- 
tainment business, with the bulk of the acquisitions 

concentrated among concert promotion companies and their real 

estate holdings, mostly amphitheaters. 
But one booking agency was acquired in the rollup, Dennis Arfa's 

QBQ Entertainment. SFX bought QBQ in 1997. 

We were the only agency Bob Sillerman ever bought," Arfa says. QBQ was acquired relatively 
early in the rollup and as such Arfa was influential in advising Sillerman, particularly in Europe. 

"Bob felt that I had a point of view from my experience as an agent globally," Aria says. "I decided 
to embrace that relationship and be part of the team. That not only paid off for me on many levels, 

but it also enhanced my knowledge of the world and of business." 
The Sillerman master plan involved consolidating international booking agencies along with the 

promoters under the Artist Group International banner. But the concept was cut short when Clear 

Channel Communications purchased SFX in 2000 for more than $4 billion. 
Arfa opted to exercise an option to become independent again. But he has no regrets about his 

days with Sillerman. "It became a very good friendship and still is today," he says. "I was able to do 
things on a much different level in a much different way." 

Today, the promoters consolidated by SFX operate independently under the corporate umbrella 
of Live Nation. Sillerman is in the process of creating a content -oriented company in CKX. And 
Arfa's AGI is back to operating as an independent booking agency. 
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AGI overcame promoter 
resistance and worked directly 
with venues to book MOTLEY 
CRÜE'S successful 2005 tour. 

from »íp38 
the money Motley Crue wanted to make. 

There was a moment coming off the summer of '04 where promot- 
ers were beaten up, and now here comes another agent with another 
band that he says is gonna do well, and everyone was going "Bullshit" 
and [said], "Let's show him it's bullshit." Everybody walked away, and 
they all judged wrong. 

But then the buildings bought [the tour] and won and everything 
changed. I looked at [what happened with that tour] as good for the busi- 
ness. It made everyone a little more bullish going forward. But there 
was a hiccup moment. 

How has the role of the agent changed as national touring deals have 
become corm monplace? 

To some degree I do what a national promoter does. I don't necessarily 
write the check, but to a great degree, depending on the act, I am the 
promoter: when they should play, where they should play, why they 
should play, how they should be advertised. 

I do things that more correspond to what a national or global pro- 
moter does than somebody who's working at an agency handling 15 acts 
or a territory and who can't get the whole world. They're too busy. 

If a promoter can come with a pre- routed tour of 40 venues, why do 
you need an agent? 
There are agents who get free rides, there's no doubt about it. There's 
also the thing of "Hey, let's not fuck the system." There are agents with 
people on their roster but they're making minimal money because they 
really have more of a "paper" relationship, where they're issuing the 
paper but they have very little to say about the artist. 

This is a business where sometimes you build the car and sometimes 
you just put the gas in it. Sometimes people just help keep the agency 
system alive. 

Why do you think an agent might leave the independent ranks to go 
with a major agency? 
Fear. Fear that they can't succeed without a bigger parent. The polite 
thing would be to say they think they have more opportunities. But I 

would say most agents have gone to the bigger picture because they're 
not confident that they can do it themselves. 

How has the relationship between promoters and agents evolved? 
It's more homogenized. We're at the end of an era. Now we're in the twi- 
light days of [pioneering promoters like] Ron Delsener, Larry Magid, 
Don Law, the people who really built the business. Now you're getting 
the sons of, the daughters of ... You're not getting the street people. 
The fight is different. They're working for big brother. You have people 
running territories that never would be able to run a territory without 
big brother. They don't have the real talent. There are holes out there. 

What is the key to AGI's longevity? 
I think doing your job with integrity and passion. And being stable fi- 
nancially, emotionally and professionally. And then you're rewarded in 
all those areas. - 

J 
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"Dennis is tough but fair, and extremely loyal to those promoters 

who consistent y do a first class job for the artists he represents. 

I always consider it a priv iege to work with him and his clients." - Bob Roux 

"Dennis has been an industry leader and policy - maker for 

twenty five years. Internally we have referred to Dennis as 'the teacher', 

and rightly so. He knows the answers to the information he needs before 

he even asks the questions. You better have your homework done when he calls!" - Rick Franks 

Congratulations From Your Team at Live Nation 
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IVIAPPI NG our 
AGI'S AGENTS KEEP 

DIVERSE ROSTER BUSY 

rtist Group International's team of four 
agents, under president Dennis Arfa, books 
one of the strongest rosters in the business, 
a diverse mix of arena -level headliners like 
Billy Joel, Metallica, Rod Stewart and Linkin 

Park and up- and -comers HIM, Evans Blue and Alexa Ray 
Joel. The four agents at AGI are also all "home- grown." 
Each agent, dating back to Arfa's original assistant Adam 
Kornfeld, started as an assistant to another agent at AGI. 
Here is a look at the AGI agents and their clients. 

ADAM KORNFELD 
After working on the concert board at Syracuse University, Adam 
Kornfeld jumped into the agency game right out of college in 1982, tak- 
ing a job in the mailroom at International Creative Management. 

Kornfeld was promoted to assistant to ICM club agent Jeff Kramer (now 
manager of Bob Dylan and Paul Simon), and then became assistant to 
arena agent Bruce Eisenberg before taking a job as Dennis Arfa's assis- 
tant at the William Morris Agency in the spring of 1984. When Arfa left 
WMA to start QBQ in April of 1986, Kornfeld went with him. 

Today, Kornfeld is responsible for booking Metallica, Def Leppard, 
Rush, Ted Nugent, Tesla and Richard Marx. But, continued on »p44 

ADAM KORNFELD, agent for 
Metallica, among others, has 
worked with Dennis Arfa since 
the launch of C1BO in 1986. 
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from »p42 
as a senior agent, "my role here is also to over- 
see everyone else on different levels," Kornfeld 
says. "I'm their sounding board." 

A quick look at Kornfeld's clients would lead 
one to believe he's a hard -core headbanger. "I 

love the bands I represent, but it's more coin- 
cidence than anything else," he says. "I would 
just call it rock. Metallica is certainly heavier 
than Def Leppard, but they're still both rock 
bands and they're treated as such." 

Kornfeld has been responsible agent for Metal - 
lica since 1991, with his first project being the 
mega 1991 -1993 Metallica world tour. 

Kornfeld enjoys the challenges of working 
with developing and superstar clients. "Cer- 
tainly they have different concerns, but a lot of 
the concerns are very similar," he says. "Every- 
one wants to play the right rooms on the right 
nights in the right cities and be routed properly, 
charging the right price, with the room full and 
all the promotions running right." 

Kornfeld has acquired his personal credo from 
the late agent Bobby Brooks, with whom he 
worked at ICM. Brooks was killed in a helicopter 
accident in 1990 that also took the life of guitarist 
Stevie Ray Vaughan. Kornfeld quotes Brooks: " 'I 

truly love what I do, I respect my clients, and I re- 
alize that life is too short. While I take my job very 
seriously, I try to have as much fun as possible.' " 

MICHAEL ARFIN 
Michael Arfin started at AG I in March 1996 after 
working at a number of different entertainment 
companies, soaking in all aspects ofthe business. 

"My first job was at Concrete Marketing," 
Arfin recalls. "I then went to work for U2's 
merchandiser and had continued on »p46 

A'orking at an independent 
agency gives an opportunity 
for your voice to oe heard,' 
MICHAEL ARFIN says. 

Conratu1at ions 
Dennis Arfa for 20 
great years of AGI! 
And thanks to: Adam, Peter, 
Justin, Michael, Amy, Leigh, 
Nicole, Cliff, Mike, Cathie 
and Scott 

From your good friends 
Ted Nugent & Doug Banker 

"A nearly 50 -year, gravite -de ying career 

takes warriors. Lermis and everyone at AGI 

are my B1oodBrothers." - Ted Nugent 
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from »p44 
the opportunity to travel on the Zoo TV sta- 
dium tour of North America. That experience 
inspired me to get into management and try 
to find my own U2." 

After Zoo TV, Arfin pursued independent 
artist management out of his New York apart- 
ment for several years before landing a job at 
MCT Management, home of Moby. 

"Coincidentally, one of the employees at AGI 
was a big fan of the band I was managing and 
the relationship developed and eventually led to 
a job as Adam Kornfeld's assistant," Arfin says. 

Arfin's primary list of clients is a heavy one, 
with Linkin Park, Papa Roach, Sevendust, 10 
Years, Type O Negative, Rammstein, Mindless 
Self Indulgence and others. He likes the flexi- 
bility of an independent agency. 

"I believe working at an independent agency 
gives more of an opportunity for your voice to 
be heard, and it gives you more freedom to take 
chances that you might not get with a major 
agency," Arfin says. 

"I like the fact that I can develop bands from 
the ground up but at the same time I also have 
the resources, information and knowledge from 
working with some of the biggest career bands 
in the world," he continues. 

Arfin is setting up and confirming interna- 
tional dates for Linkin Park's 2006 -2007 tour- 
ing cycle. "In regard to new acts I am really 
excited about 10 Years, the Red Jumpsuit Ap- 
paratus, Evans Blue, Hollywood Undead and 
Faktion. All of these acts have new CDs out or 
will be releasing albums this year." 

PETE PAPPALARDO 
New Jersey native Pete Pappalardo began 

working at AGI in 1997 as Dennis Arfa's sec- 
ond assistant. 

Today he handles day -to -day booking duties 
for Mötley Crüe, Meat Loaf, Yes (along with band 
members' individual projects), Everclear, comics 
Andrew Dice Clay and Jim Norton, Pat McGee 
Band, Josh Kelley, Happy Endings, Michael 
Tolcher and Alexa Ray Joel. 

Booking acts ranging from hard rock to corn - 
edy requires some flexibility, but the mechan- 
ics are more similar than different, Pappalardo 

says. "For the most part, booking is booking. 
It's all the same except where the decimal points 
and the commas are. 

"Sometimes developing bands are a lot harder 
to book, you're begging, borrowing and stealing 
to get them on shows," he continues. "An extra 
hundred bucks here or there can make or break 
a baby band's income for the month." 

While there is some crossover between 
agents, Pappalardo thinks it is a plus that AGI 
agents tend to book acts exclusively. "I know 

We taie the overall national 
and sometimes global picture 
o= our :Iients at a I times; 
PETE PAPPALARDO says. 

what all my clients are doing at all limes, I don't 
need to wait on another agent to tell me in the 
Midwest these dates are avai :able or not avail- 
able," he says. "We have the overall national and 
sometimes global picture of our clients at all 
times and can talk to the clients and managers 
about every single date on the tour." 

Each client gets plenty of TLC, Pappalardo 
says. " 'Quality Before Quantity' is still a motto 
we live by here," he says. "We only take on things 
we are passionate about continued on »p48 

46 APRIL 22, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


QBQ ENTERTAINMENT 
QP, ENTERTAINMENT 

ENTE TAINMENT 
QPR 

ENTE TA NMENT 
QPRI 

ENTE ENT 

QPRIM 

QPRIME 

CONGRATS & THANKS 
TO DENNIS, ADAM AND EVERYONE AT AGI. 

LOVE & RESPECT 
QPRIME 

METALLICA 

www.americanradiohistory.com

www.americanradiohistory.com


'We've been able to develop 
the next c-op of rock acts,' 
says JUSTIN HIRSCHMANN, 
the newel_ AGI agent. 

from >>p46 
and that we can give our attention to. I think 
that's what sets us apart." 

Pappalardo is enthusiastic about up -and- 
coming clients like Norton, J Records act 
Happy Endings and Joel, daughter of star 
AGI client Billy Joel. 

"It's more challenging to find the next 
big thing," he says. "You have to be more 
creative in working with other agents and 
packaging and looking for alternative ways 
to tour bands. Bands almost have to break 
on the road, which makes our job more im- 
portant than it used to be. 

"I've spent my whole professional career 
here," Pappalardo adds. "The company is 
great. All the agents are home -grown. We've 
all worked here as assistants and grown 
through the process. The fact that we've all 
been around a long time says a lot about 
the company." 

JUSTIN HIRSCHMAN 
Justin Hirschman started at AGI in May 
1998 as Michael Arfiri s assistant, and within 
two years was tapped to search for new acts 
and work with Arfin in developing artists. 

"Pretty quickly after that I started work- 
ing with Days of the New and Shaggy, then 
I started building an up- and -coming, de- 
veloping act department," Hirschman says. 
"The company always had lots of big head- 
liners, but over the past five to seven years, 
we've been able to bring in and develop the 
next crop of rock acts." 

Day -to -day, Hirschman works with HIM, 
the 69 Eyes, Meshuggah, Soulfly, Strata and 
Mushroomhead. He splits duties with Arfin 
on Cradle of Filth and Evans Blue. "We've 

built a nice little culture between our two 
offices. We work off each other and share 
as much information as possible, like Den- 
nis has taught us along the way," he says. 

"I can't speak for Mike, but we come to 
this business as rock fans, music fans," 
Hirschman says. "It's always fun for me to 
feel like I've found something before the 
general public has, to see a little something 
in an artist that I hope will work with a lit- 
tle bit of hard work. It's about playing the 
right tours, or if they're doing their own 
tour, packaging them properly and charg- 
ing the right ticket price." 

It is a busy roster. "The beauty of it is all 
these bands have a great work ethic," 
Hirschman says. "That's why a lot of rock 
bands started in the first place, to play shows, 
even if it's the local shithole in town. 

"When you get a band together for the 
first time you want to go play and see if peo- 
ple get into your music and meet chicks," 
he quips. 

"From the level of opening for someone 
for $100 to being a headliner and making 
a lot more than that, rock bands get to- 
gether to play because it's something they 
enjoy doing." 

Hirschman is optimistic about the health 
of the business. "A lot of times people want 
to point out the negatives, but it's such a 

broad stroke to paint on a more specific 
piece of art," he says. "Some things don't 
work because they're too expensive or 
they've been out too much or they're over- 
exposed. Every act and every person that 
works with every act has different march- 
ing orders that they have to follow." - 
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s high -profile tours roll out year 
after year and savvy bookings 
become routine, Dennis Arfa, 
founder of Artist Group Inter- 
national and self -proclaimed 
student of the game, has 

turned into a teacher. 
"I can remember going to see the man we call 

'the Teacher' in his New York office 20 years ago 
right after he went out on his own," says Rick 
Franks, president of Live Nation Detroit. "He had 
a pile of eight -track tapes on the floor in the cor- 
ner. I said, 'Dennis, they don't even make eight - 
track players anymore, what good are those tapes ?' 

He said, 'That's part of my music, man. You got to 
have passion for your craft' " 

Franks calls that observation 
insightful to a man who ap- 
proaches his job with unbri- 
dled enthusiasm. "He once 
told me you need to be 'obses- 
sively neurotic on the details 
to survive and make a living in 
this business,' " Franks says. 
"His own diligence, drive and 
obsessions have served him 
well for some 30 years of rock." 

Managers appreciate this 
attention to detail. "Dennis, 
Adam [Kornfeld] can route a 

tour as well as, if not better 
than, anyone," says Peter Men - 
sch of Q Prime Entertainment, 
whose clients, including Metal - 
lica, are booked by AG I. "They 
cut a stunning deal and in gen- 
eral have been fonts of great 
wisdom and inspired advice." 

Pioneering promoter /venue 
operator Jimmy Nederlander 
Sr. says he has worked with 
Arfa for more than 30 years. 
"He is a great agent and always 
a pleasure to do business with, 
and in addition to which, he's 
a gentleman," Nederlander 
says. "Usually you get one or 
the other." 

Allen Kovac at 10th Street Entertainment has 
management clients Mötley Cri.ie, Yes, Blondie 
and Everclear at AGI. "They've been consistent 
and constantly looking at things from 10,000 feet," 
Kovac says. "They're helicopters, not just tanks, 
routing and booking a tour." 

AGI agents have built a reputation as tough ne- 
gotiators. "When you are negotiating with Den- 
nis, what you think is your best and final offer is 

only a starting point," promoter Andy Hewitt says, 
"and in the end he has made you rethink the deal 
many times. And because of that, you always end 
up with a successful engagement." 

Building managers, often on the receiving end 
of Arfa and company's negotiating stamina, can- 
not help but admire. "To say he is a 'fierce repre- 
sentative ofhis clients' is an understatement, but 
he is also a creative and attentive strategist who is 

always out in front of his competitors," says Jay 

`DRIVE, DILIGENCE 
AND OBSESSION' 
SERVE ARFA WELL 

Marciano, president of Madison Square Garden 
Entertainment. "His game plans are well thought 
out and, although he has his own ideas, he will 
take the time to listen to yours." 

Peter Luukko, chairman of Philadelphia -based 
venue management firm Global Spectrum, calls 
Arfa an "incredible human being," and says their 
relationship transcends making deals -AGI client 
Billy Joel alone has played Global's Philly build- 
ings 46 times. 

"Our relationship is more than business," 
Luukko says. "Whether it's Billy Joel or any of 
his other acts, when he's in our facility, it's a 

great excuse for us to get together to cut a new 
deal for one of our other Global Spectrum ven- 

ues, book another one of his 
shows or just try to solve the 
world's problems." 

Arfa and Howard Rose, 
president of the Howard Rose 
Agency, have plotted several 
runs by the most successful co- 

headlining duo of all time in 
Joel and Elton John's Face to 
Face tours. 

"Working with Dennis was 
a very productive and profes- 
sional experience," Rose notes. 
"He was very artist- oriented for 
both Elton and Billy, and our 
individual goals were mutually 
beneficial. I always look forward 
to working with Dennis Arfa. 
He is a class act." 

Promoters and venues 
have appreciated the Rose/ 
Arfa collaboration. 

"In January 2003, when I 

opened up the AEG Live New 
York office, Dennis Arfa and 
Howard Rose gave me my first 
two shows: Billy Joel and Elton 
John at the Pepsi Arena in Al- 

bany," AEG Livé s Debra Rath - 
well says. "I will always be in 
their debt and thankful for 
their support, and their vote 
of confidence." 

Arfa's reputation also has circled the globe. 
Michael Gudinski, founder of Mushroom 

Records and Frontier Booking in Australia, first 
met Arfa in the mid -1970s when he was running 
the Home Run Agency for Joel. 

Frontier has presented most of Joel's recent 
tours in Australia, as well as tours by Rod Stew- 
art, Richard Marx and Debbie Gibson. 

"Dennis was one of the first American agents to 
go international and find out how the rest of the 
world worked," Gudinski says. 

"He's been an alternative to the major agen- 
cies," Gudinski adds. "Through his relationships, 
he books a lot of bigger acts and has done a lot 
more turnover than a small situation [would]. He's 
shown that the bigger agencies don't have the 
whole business." 

`Dennis is a 
creative and 

attentive 
strategist 

and alwa s 
in fron 
of his 

competitors.' 
-JAY M ARCIANO 

Additional reporting by Christie Eliezer in Sydney. 
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`Dennis 
does not 
like to leave 
tickets 
unsold.e 

-BILLY JOEL 

YEARS OF 
ICI =I =PIC 

BILLY JOEL ON LOYALTY TO HIS AGENT 

n a business known for constantly shifting professional relationships 
and a lack of loyalty, the tie between Dennis Arfa and Billy Joel stands 
apart. In addition to the box- office connection, Joel says much of the 
relationship with Arfa, his booking agent for three decades, is based on 
a similar world view about the concert experience. 

"We come from the same understanding founding QBQ Entertainment, the booking 
about what booking should be, what shows 
should be and what the arc of a career should 
be, Joel says. And we're both fans: We recog- 
nized early on that the audience has so much 
to do with how successful a show is." 

Part of that understanding means never tak- 
ing the audience for granted. "You can't assume 
because we've had hit records that the audience 
will appreciate you," Joel says. "You have to go 
in and do the work." 

Arfa began working with Joel a decade before 

agency that has evolved into Artist Group In- 
ternational. Arfa and Joel are committed to the 
fact that a packed house makes for a much bet- 
ter gig than if tickets are left at the box office. 

"Dennis does not like to leave tickets unsold," 
Joel observes. A sold -out show "is an event for the 
audience, an event for the artist and, in Dennis' 
case, an event for the booking agent. If the audi- 
ence is happy to be there, happy to have a ticket, 
it makes for a better show." 

Joel says he "feeds off" continued on »p54 
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from »p52 
the fans. "People ask me how I get psyched up 
for a show," he says. "When I walk out and I'm 
standing on the stage when the lights go up and 
there's this huge roar, you're psyched up." 

Joel has built up enough equity from his 
decades of high- intensity shows that he does 
not depend on current hits to sell out. 

"There has to be heat going in," Joel explains. 
"We don't rely on albums giving us heat any- 
more. I've been playing for so long now, since 
the mid -'60s, that's 40 years for me, 30 with 
Dennis. In a way, the music business has come 
full circle. We've gone back to live performance 
being the most important thing. You can't re- 
ally replicate a live performance except for being 
there. That's where the state of the art is in the 
music business today. Can you do it or not ?" 

Now Joel has done it at every level, from 
the smallest of clubs to stadiums. "We basi- 

cally haven't changed our philosophy from 
the early days," Joel says. "Whether we're play- 
ing clubs, colleges, arenas or stadiums, ter- 
tiary markets or major cities, the focus is on 
that particular concert." 

Earlier this year, the focus was on a remark- 
able run of dates at Madison Square Garden, 
where Joel's 12 sellouts topped a record of 10 

set by Bruce Springsteen. 
Joel says Arfa had faith in Joel's clout in the 

Big Apple and called each sellout for the Gar- 
den run "almost to a T," nailing the sellout times 
practically to the minute. 

"In Dennis' case, I don't think it's about tech- 
nology or demographics, I think he does it by the 
seat of his pants," Joel says. "He has a feel for it, 
just like he can pick up on a sports audience's ex- 

citement. When you come down to it, it's really 
not that different." 

AGI client BILLY JOEL has known 
Dennis Arfa before his success with 
"Piano Man" in 1973, upper left, and 
has been booked by Arfa through 
his arena tours and dates with 
ELTON JOHN, bottom. 
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Here is an alphabetical I st of booking agency Artist Group International's roster. 

10 YEARS 

THE 69 EYES 

APARTMENT 

BLINDSIDE 

BLONDIE 

CLASSIC CASE 

ANDREW 
"DICE" CLAY 

EAR CRADLE OF FILTH 

DEF LEPPARD 

EVANS BLUE 

EVERCLEAR 

THE EXILES 

FAXTION 

FIVESPEED 

FORT MINOR 

DEBORAH GIBSON 

GOSLING 

HAPPY ENDINGS 

HIM 

HOLLYWOOD 
UNDEAD 

JACKYL 

ALEXA RAY JOEL 

BILLY JOEL 

JOSH KELLEY 

LINKIN PARK 

RICHARD MARX 
SLAVE TO 

MEAT LOAF THE SYSTEM 

MESHUGGAH SOIL 

PAT MCGEE BAND 

PROGRAM THE DEAD 

RA 

RAMMSTEIN 

THE RED JUMPSUIT 

APPARATUS 

RUSH 

SEVENDUST 

METALLICA 

MINDLESS SELF 
INDULGENCE 

MÖTLEY CRUE 

MUSHROOMHEAD 

JIM NORTON 

TED NUGENT 

OBITUARY 

PAPA ROACH 

SOULFLY 

ROD STEWART 

STRATA 

TESLA 

MICHAEL TOLCHER 

TYPE O NEGATIVE 

WHITESNAKE 

YES 

YES 
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SECRET MACHINES BUILD BASE ONLINE 
The more things change, the more they stay the same for psyc cede is rock 

act the Secret Machines. 
When the band released "Now Here Is Ncwhere" in 2004 on F eprise 

Records, the label worked it as if it were an indie release. The albL m was 

made available to iTunes three months ahead of its physical release and 
was also serviced to a number of blogs (Bilboard, Feb. 21, 2004). The 

move was heralded as the first time a major used blogs to share an act's 
music, and while there was some online derision, the promotion did help 

build an early audience for the band. 
For the Secret Machines' second majo- -label release, "Ter Silver 

Drops," due April 25, the act wanted a similar marketing setup. This time 

around, however, Reprise was in a less giving mood. "Now Here Is 

Nowhere" has sold almost 90,000 copies, after all. 

"We were like, 'This record is done. Put it out,' " vocalist /guitarist Bran- 

don Curtis says. "We wanted it on our Web site and on MySpace right 
away. They said, 'No, not this time.' " 

But Reprise's marketing plan fell apart in February when "Ten Silver 
Drops" was leaked to peer -to -peer networks. 

Curtis has words for the perpetrator: "Thank you, whoever you are." 
Reprise made the album available to online retailers, where it has sold 

1,500 copies so far in the United States, according to Nielsen Sound - 

Scan. Curtis does not believe any sales were lost continued on »p58 

Label: Reprise /Warner 
Bros. 

Management: Mike Luba, 
Madison House 

Booking: Sam Kirby, 
William Morris Agency 

Publishing: Secret 
Machines Music /Chrysalis 
Music (BMI) 

Last /best -selling album: 
Now Here Is Nowhere" 

(2004), 87,500 

I3lJ%l 
» >SOUL ASYLUM RETURNS 
Soul Asylum will release its first studio 
album in eight years July 11 on Legacy 
Recordings. "The Silver Lining" will 
mark the Minneapolis band's first album 
since the death of bassist Karl Mueller in 
June 2005. Mueller's contributions are 
on the album, which the band's Dan 
Murphy calls "a guitar record." The 
Replacements' Tommy Stinson stepped 
in for Mueller. -Melinda Newman 

» >GOLDEN SMOG TOO 
Also releasing its first album in eight years 
one week later is Golden Smog, which has 
signed with Lost Highway. The collective 
includes members of Soul Asylum, the 
Jayhawks, Wilco and Run Westy Run. The 
album was recorded in Minneapolis and 
Spain, and is the group's fourth release. 

-Melinda Newman 

» >DEGOLLADO TO SESAC 
In a significant move into the regional 
Mexican genre, SESAC has signed 
Degollado Publishing, home to several 
catalogs of groups including Control and 
La Onda. The deal also includes Degollado 
writers Sergio Degollado, Rodolfo "Rudy" 
González and Norma Leticia Salinas. 
Degollado's interests include not only 
publishing, but also recording studios, 
booking and a newly launched label, Dego 
Records. Other writers /artists under 
Degollado Publishing include Forasteros 
de San Luis, Súper Llamas, Notable and 
Noé y sus Campeones. -Leila Cobo 

» >ARTISTS WITH HONORS 
Melissa Etheridge, Aretha Franklin, 
saxophonist /educator Andy McGhee and 
Grammy Award -winning producer/ 
engineer Elliot Scheiner will receive 
honorary doctor of music degrees from 
Berklee College of Music on May 13 at 
Boston University's commencement 
ceremonies. Etheridge will also give the 
commencement address. 

-Melinda Newman 

APRIL 22, 2006 www.billboard.biz i 57 

www.americanradiohistory.com

www.americanradiohistory.com


MACHINES from »p57 
by releasing it online. 

Perry Watts -Russell, senior 
VP of A &R at Warner Bros., 
says, "We think they stand 
apart from most bands today, 
and the intention was that 
using online tools could help 
convey that message. My own 
impression is that we have cre- 
ated a cult audience for this 
band, and that we don't yet 
know when or if that cult will 
expand to a larger number." 

If the band forever stays a 

cult act, it isn't due to a lack of 
ambition. "Ten Silver Drops" 
features heavily layered gui- 
tars, with melodies and har- 
monies drifting in and out of 
largely midtempo songs. Pink 
Floyd is the band the Secret 
Machines are most often com- 
pared to, but the band's wash 
of guitars perhaps owes a big- 
ger debt to such acts as My 

Bloody Valentine and Ride. 

To help promote "Ten Silver 
Drops," the band shot a film in 

Marfa, Texas, based on the 
songs on the album. Watts - 
Russell hasn't seen it yet, but 
says the act pitched it as a cross 

between the Wim Wenders 
film "Wings of Desire" and Pink 
Floyd's "Live at Pompeii." 

"Time will tell whether they 
pull it off, but it's certainly a cre- 

ative endeavor," he says. 

It is also the kind of promo- 
tional tactic major labels do not 
usually indulge in, especially 
for a budding rock act that has 

yet to sell more than 100,000 
copies. Yet Curtis says Reprise 
won him over by discussing his 

band in non -major -label ways, 

even if he's not fully convinced 
the industry knows how to uti- 
lize the Internet. 

"When we first started talk- 
ing to Warner Bros., something 
they said that was really inter- 
esting was that they really be- 
lieved they could do everything 
an independent can do, and do 
it better," he says. "On one level, 

they have money and a lot of 
clout when it comes to occu- 
pying shelf space in stores. But 

that's about it. I don't necessar- 

ily think they have the ability to 
market bands in the new era of 
the way bands are marketed." 

And that, Watts -Russell says, 

is where he hopes the Pink 
Floyd comparison holds true. 

" 'Dark Side of the Moon' 
wasn't Pink Floyd's second, 
third or fourth album," he says 

of the band's seventh album. 
"One hopes that today's mar- 
ket accommodates that kind of 
ever -evolving fan base." 
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REGIONAL MEXICAN'S GIRL POWER 
Regional Mexican music is a Latin chart- -opping genre 
closely associated with very macho, mustachioed men in 
boots and hats. 

But over the last few months, several very feminine women - 
in boots anc hats -have encroached on this traditionally male - 
dominated -erritory. 

Straight -talking Jenni Rivera, the more romartic Diana Reyes 
and the fun- -oving Horóscopos de Durango represent a younger 
generation of regional female singers who sing about a wide 
breadth of topics. 

While female regional Mexican acts are not new, their con- 
current preponderance on the chart stands out. 

Also worth noting is that these are women with established 
careers who -lave earned the attention of their labels, says Miguel 
Trujillo, VP/GM of Sony BMG's regional Mexican division, not 
one -hit wonders. 

"There hasn't been a lack ofwomen," Reyes says. "There has 
been a lack cf stability. Many women come, they have a hit and 
disappear. While the men tend to last longer." 

In Latin pop, for example, men and women share the spot- 
light. But in regional Mexican music, men tend to hog it -and 
the charts. So for the past several months, the prevalence of 
charting female names has been an anomaly. 

Aside from Reyes, Rivera and Horóscopos duranguense 
group fronted by two women), those on Billboard's Top Latin 
Albums chart also include veteran singer Ana Gabriel, who has 
two albums in the top 25. From the newer generation, there is 
ranchera singer Graciela Beltrán and grupero "queen" Ana Bár- 
bara. And the multifaceted Alicia Villarreal, who has recorded 
norteño, grupero and ranchera, is expected to debut high with 
her April 18 release, " Orgullo de Mujer" (Universal), a collec- 

tion of Joan Sebastian covers. 
Villarreal's first single, "Insensible a Ti," is climbing the 

airplay charts and is No. 38 on the Latin Regional Mexican 
Airplay tally. 

Other females on the chart include Lidia Avila and 
Anaís, with the regional Mexican version of her 
single "Lo Que Son las Cosas." 

Pete Salgado, who manages Rivera, 
says the number of women on the 
chart reflects a cultural shift. "The 
generation has changed and [ fe- 
male artists] have become 
more acceptable," he says. "It 
was a machismo -dominated 
genre before. It's a sign of 
the independent women's 
movement, in music and 
day -to -day living." 

And yet it's women -cus- 
tomers and radio listeners - 
that may provide the biggest 
hurdle for female Mexican 
stars. Conventional wisdom 
says that women are the pri- 
mary music buyers, and they 
tend to buy music by artists of 
the opposite sex. 

"It is harder to promote 
women than male groups or 
soloists," says Trujillo, whose 
new female acts include up -and- 

L1í111 Notas 
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Shakira Plans 
Live (Latin) Aid 

SHA 
teame 
fellow Latin 
artists to st 
a benefit to 
address pover 
in Latin Ame ica. 

olombian star 
Shakira says she 

has teamed with 
a group of Latin 

artists to organize 
a "revolutionary" event to raise 

consciousness and provide aid. 
The event will be similar to 

Live Aid, but will focus on Latin 
America, whose ills have largely 
fallen off the international radar 
since Sept.11, 2001. 

"We want this to be an event 
that brings world attention to 
poverty in Latin America," 
Shakira says, "which is virtually 
invisible to the rest of the world." 

Formal word of the event, 
which is tentatively slated for 
2007, is not expected for sev- 
eral months. Sources say the 
artists involved include Juanes, 
Alejandro Sanz and Miguel 
Bose, who all have track records 

of working for worthy causes. 
For example, unrelated to the 

2007 event, Juanes will play a 

benefit concert called Colom- 
bia Sin Minas that will raise 
money for children who have 
fallen victim to land mines. The 
acoustic show will take place 
May 24 at the Gibson Am- 
phitheater in Los Angeles and 
will feature a slew of guests, in- 
cluding Sanz and Carlos Vives. 

4TIN GRAMMYS TO NYC: 
The Latin Grammy Awards are 
hoping for an infusion of vital- 
ity when the awards go to New 
York for the first time. 

The seventh annual Latin 
Grammys will take place Nov. 2 at 

Madison Square 
Garden. Also a first: 
The public will be 
able to purchase 
tickets to the awards 
show. 

The event was 
lured from Los An- 
geles with promises 

of artistic and gov- 

www.billboartl. 

ernmental support as well as the 
spoisorship opportunities that 
will open the door to Grammy - 
rela -ed events. 

Because New York is the 
country's biggest metropolitan 
area and a majcr Latin center 
some expect the ratings for the 
show, which will eir on the Uni- 
vision Network, xill also rise. 

New York will develop part- 
nerships with major sponsors, 
much as it does with other 
events like the Country Music 
Assr .Awards. The Latin Record- 
ing Academy w I continue tc 
deal directly with its two major 

sporsors Heineker 
and C inique. 

Academy presi- 
dent :labile! Aba roa 

says he hopes tc 
increase ancillary 
everts, including 
Latin Grammy street 

parties, special con - 

certs and lectures. 

Iatino.m:n.com 

n are 
ONLINE EXCLUSIVE 
For 24/7 coverage of 
the Latin music world, 
Billboard has partnered 
with MSN. Go to 
Billboard.Latino.MSN 
.com for a complete 
roundup in Spanish. 

www.americanradiohistory.com

www.americanradiohistory.com


comer La Chido. "It has to do with [radio] research that indi- 
cates that women listen more [than men]." 

Indeed, many promoters say they really do not see increased 
airplay for women. 

"What I do see is that a lot of good albums have coin- 
cided," says Gabriel Fregoso, director of promotion and 
marketing for Universal's regional Mexican division. "And 
if they have a hit, radio will play them." 

Where women do have an edge is on TV, where looks 
matter. And this particular crop of regional Mexican 
singers happens to be very good- looking and highly cov- 

eted by music- and gossip- driven shows. 
"I do try to give a more contemporary look to the 

genre," says Reyes, who sports a tattoo of a scorpion - 
the symbol of duranguense music -near her navel. 

"It's a more refreshing [take] on the music," she says. 
"Even if I'm playing the same style, we try to give fans 

different things within the same genre." 
Most duranguense acts, for example, are known for covering 

older Latin standards. Reyes covers more contemporary Latin 
pop songs, most of it originally recorded by female- fronted 

groups like La 5a Estación and La Oreja de Van Gogh. 
Perhaps due to the change in repertoire, Reyes' 

following is different as well. 
"It's amazing, because these aren't heavy 
songs, but they're not kid songs either. 

But my biggest fans are children and 
women," she says. "Usually, as a 

woman, you think that other women 
won't be your fans. But that hasn't 
been the case." 

NEW LATIN GRAMMY"' In 

other Latin Grammys news, the 
awards may soon add a cate- 
gory dedicated to cumbia and 
vallenato, two of Colombia's 
most traditional musical styles. 
The uninitiated will have, with- 
out a doubt, heard cumbia at 
some point, as it is Colombia's 
most recognizable export (and 
as a Colombian, I can happily 
say this sans irony), while the 
accordion -based vallenato 
sound has also transcended 
borders. Although cumbia has 

been heard around the world, 
its most popular revamp comes 
via Mexico, which now has its 

own breed of the music. Mexi- 

can- American Selena's music 
is a prime example. 

For years now, the Latin Re- 

cording Academy's board of 
directors has debated the mer- 
its of a cumbia /vallenato cat- 
egory. This year, it finally green - 
lighted the new category, and 

almost immediately, a Colom- 
bian journalist /musician found 
out, took credit for the devel- 
opment and went to the press 
with the news. 

Not so fast, academy presi- 

dent Gabriel Abaroa says. 

Yes, the category is ap- 
proved, but that is thanks to the 
academy's work for the last 
couple of years. And for the 
category to have real import, 
there must be enough cumbia 
and vallenato submissions to 
make it fly. 

This means the academy will 
aggressively look for a boost in 

Colombian membership (ex- 
perts are needed to vote with 
authority on the subject), and to 
that effect, will hold an informa- 
tion meeting April 20 in Bogotá. 

While lobbying for a cumbia/ 
vallento category has been 
fierce, the actual submissions 
of nominations have tradition- 
ally been weak. In the main- 
stream Grammys, cumbia and 

vallenato have virtually disap- 
peared from the traditional 
tropical category, and not one 
eyebrow has been raised. 

In other words, some good 
will is necessary to make this 
work -from the Grammys, and 
from all those who pushed for 
this petition and who will now 
have to deliver the product and 
the votes to back it up. 

IVI sic; 
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Mondo Marcio's Rap Italiano 
Virgin Records Italy Artist Finally Gets His Country On The Hip -Hop Map 

"At last, an Italian who can rap!" Virgin 
Records Italy GM Mario Sala says this 
is the typical reaction to Mondo Marcio 
from his European colleagues. 

The rapper's 18 -track debut "Solo Un 
Uomo" debuted at No. 10 on the Feb. 6 

FIMI chart and has stayed in the top 40 
ever since, with Virgin shipping gold 
(40,000 units) along the way. 

Mondo Marcio -which translates as 
Rotten World -is the alias of 19- year -old 
Gianmarco Marcello, who Sala says was 
"saved by rap after a difficult upbring- 
ing, which often saw him in trouble with 
the law." 

Sala admits that the raw language of 
Mondo Marcio's songs, published by 
EMI Music Publishing Italy, initially lim- 
ited airplay. "We were obliged to build 
on word -of- mouth, starting with the 
artist's Web site," which is mondo- 
marcioweb.it. "Then the music press got 
interested, radio eventually followed and 
when the single 'Dentro Alla 
Scatola' was released [Jan. 
20], it went straight into 
the top 10." 

Sala says the album 
has produced more in- 
terest from colleagues 
in other territories 
than any other cur- 
rent Virgin Italy proj- 
ect, although no 
releases outside Italy 
are yet scheduled. "In 
the past," he says, "Ital- 
ian hip -hop was a poor, 
pop- oriented imitation 
of the United States. Here 
at last is an artist who 
comes from the street -and 
there are several similar acts 
in the pipeline." 

-Mark Worden 

BMG across Europe, preceded a week 
earlier in the United Kingdom, Ger- 
many, Switzerland and Austria by the 
"Look Into My Eyes" single. 

"Closer Than Veins" cuts back on the 

sampling that dominated its predeces- 
sor while retaining its mixture of hip - 
hop and world music with politically 
aware lyrics. "We moved to a 'feel' way" 

of working, says Wagas Qadri, one of the 
act's three vocalists. "Some people might 
have expected more hip-hop, hardcore 
world -party banging. [But] it's all about 
the lyrics -think soul, life -and what 
we listen to." 

Outlandish is published by Copen- 
hagen -based EMI Music Publishing 
Denmark and booked by Aarhus -based 
Scandinavian Booking. 

-Charles Ferro 

BAYWATCHING SWEDES: The un- 
likely combination of a massively 
successful U.S. TV show and a pair 
of Swedish DJs has delivered Eu- 
rope's biggest crossover dance hit so 
far this year. 

"I'll Be Ready" is a house remake of 
"I'm Always Here," the theme song to 
the globally syndicated "Baywatch" 
(1989- 2001). The single was a top five 
U.K. hit in January on Universal's Man- 
ifesto imprint, remaining on the Official 
U.K. Charts Co. listing for the next nine 
weeks. "Our U.K. office did a fantastic 
job," Universal Sweden managing direc- 
tor Márten Aglander says. "They loved 

it, worked it and broke the record." 
In Sweden, "I'll Be Ready" peaked 
at No. 12 on the Feb. 2 GLF chart, 

with success in Austria, Den- 
mark, Flanders, Ireland and the 

Netherlands sustaining a 

three -month run on Bill- 
board's European Hot 100. 

Stockholm -based DJ/ 
producer duo Magnus 
Nordin and Martin Pihl 
sampled the original of 
"I'm Always Here" (pub- 

lished by Palan Music) by 
former Survivor vocalist Jimi 

Jamison for their debut single as Sun - 
block. "When we played the original 
as DJs," Nordin says, "it always cre- 
ated a massive response, but the beats 

ounded a bit dated. So we started 
fooling around with the sample in 
the studio." 

Universal Sweden reports inter- 
est in releasing the track from sev- 
eral U.S. labels. Follow -up single 
"First Time" is planned for U.K./ 
Swedish release in May, with Sun - 
block's debut album following 
shortly after. - Jeffrey de Hart 

VEIN HOPES: Following suc- 
cess at home, Sony BMG Den- 
mark will launch eclectic hip -hop 
trio Outlandish's third album, 
"Closer Than Veins," across Europe. 

The critically acclaimed album was 
released in Denmark in November 
2005, peaking at No. 3 on the IFPI 
Denmark -sanctioned album chart 
and shipping gold (20,000), accord- 
ing to Sony BMG. The label says pre- 
vious album "Bread and Barrels of 
Water" (2003) shipped more than 
250,000 units globally. 

The new album will be re- 
leased June 26 through Sony 
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BROMBERG KNOCKS AGAIN 
Bassist Makes Fun And Funky 'Adult Music' On `Wood Il' 

Bassist Brian Bromberg's 2002 
all- acoustic album, "Wood," is 
one of the biggest hits of a mul- 
tifaceted career that spans 
from straight -ahead jazz to 
smooth plugged -in fusion. 

" 'Wood' sold really well in 
Japan," the Los Angeles -based 
Bromberg says. "In fact, it won 
best jazz album award there, 
and it's still on the charts." 

The concept for "Wood" was 
suggested by Japan -based King 
Records A &R exec Susumu 
Morikawa whose idea was to 
record a live bass record. "We 

a genius writer, and I'm into 
simpler harmonies that are eas- 
ier to listen to and allow for 
freer improvisation." 

Bromberg says Artistry 
came about when his manager, 
Lucille Hunt, was looking to 
secure a deal for her other 
client, urban AC artist Rahsaan 
Patterson, following MCA's 
fold into Geffen Records. 
"Rahsaan had his master, and 
I had control of most of the 
masters in my catalog, so we 
decided to go out on our own," 
Bromberg says. 

a ceremony at the National Mu- 
seum of American History in 
Washington, D.C. The latest 
donations to its jazz collection, 
including objects donated by 
the families of Miles Davis and 
Thelonious Monk, were un- 
veiled at the event. 

Donations from the Davis 
family included a Versace suit 
that the trumpeter wore at his 
triumphant Montreux Jazz 
Festival appearance in 1991, 
and an original arrangement 
of the tune "Summertime" 
that Gil Evans wrote for Davis' 

Rhythm &13lues 
GAIL MITCHELL gmitchell(billboard.com 

Parker Is `Free' 
For A Comeback 
Veteran artist Ray Parker Jr. is taking the 
plunge into indie waters. 

Parker is best -known for such '80s hits with 
the group Raydio as "You Can't Change That," 
"A Woman Needs Love (Just Like You Do)" 
and his solo efforts like "The Other Woman" 
and the title song for "Ghostbusters," a No. 1 

pop hit in 1984. 
His new album's title, on the Raydio Music 

label, befits his state of mind: "I'm Free." 
" `I'm Free' really says it all," the Detroit - 

raised guitar man says. Parker originally 
planned to call the album "Middle Age Crisis," 
later dismissing it as too negative. 

"A major record company would try to make 
you add a rapper or a hip -hop beat as if you're 
20 years old. I couldn't picture me singing that 
kind of song. For at least once in my life, I 

wanted to record what I wanted to record." 
That freedom resulted in a partly autobio- 

graphical jaunt that integrates Parker's various 
influences from R &B and jazz to reggae and 
Latin. The selections include three instrumen- 
tals that reflect Parker's background as a ses- 

sion man for Herbie Hancock, Stanley Turren- 
tine and the Crusaders. The best of those is 

the single "Mismaloya Beach," a soothing num- 
ber named after a locale in the Baja Califor- 
nia resort town Puerta Vallarta. 

"Many people expected this to sound like 
the old Raydio," Parker says. "I knew that 
would be the kiss of death if I did that." 

It's been 14 years since Parker last made an 
album. "Some kids grew up in that time," he 
notes with a laugh, "including mine." 

His hiatus was self- imposed. Parker decided 
to spend time with his ailing parents in De- 
troit. After staying there 18 months and then 
opting to devote more time to his children, 

made it, it was serious and in- 
troverted, and it was special," 
Bromberg says. "But when it 
came time for a follow -up, I felt 
a little insecure." 

As it turns out, Bromberg 
decided to just have fun with 
"Wood II," released March 21 

on his own Artistry Music label, 
featuring pianist Randy Wald- 
man and drummer Vinnie 
Calaiuta. "It's more of a recre- 
ational album," Bromberg says. 

"I may not be a Miles or 'Trane 
changing the face of the music, 
but I'm still being true to jazz 
and improvisation." 

On "Wood II," Bromberg 
ranges from a funky take on 
Duke Ellington's "Caravan" to 
a four -part whistling version of 
Woody Herman's "Four Broth- 
ers" to a spin through Paul and 
Linda McCartney's lightweight 
but catchy "Let Him In." He 
performs solo on Earth, Wind 
& Fire's "Shining Star," noting 
that it's a "song that everyone 
can relate to." He adds, "I'm not 
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So he, Patterson, Hunt and 
another business partner, 
Denny Stillwell, formed Art- 
istry Music Group two years 
ago. The Bromberg -produced 
"Round Midnight" by pianist 
Alan Broadbent on Artistry 
was a 2006 Grammy Award 
nominee for best jazz solo. 

The company now also dis- 
tributes jazz labels Mack Av- 

enue and Cryptogramophone, 
and licenses King Records in 
the United States. "We want to 
make adult music," says 
Bromberg, whose Artistry title 
is senior VP of A &R. "We're 
small but evolving. And it's 
great to be in control. Every 
recording deal I had before I 

got burned, and my career was 
held hostage. Now, if the ship 
goes down, I'll be the driver in- 
stead of a passenger." 

SMITHSONIAN SWING: 
The Smithsonian Institution 
launched its fifth annual April 
Jazz Appreciation Month with 

1958 "Porgy & Bess" album. 
From the Monk family 

came one of his signature 
skull caps and the handwrit- 
ten manuscript for one of his 
classic compositions, "Four in 
One," first recorded in 1951. 

THREE DOT LOUNGE: 
The Playboy Jazz Festival cel- 
ebrates its 28th anniversary 
June 17 -18 at the Hollywood 
Bowl with yet another impres- 
sive lineup representing 
many jazz stripes, including 
the Stanley Clarke /George 
Duke Project, Branford 
Marsalis, Ron Carter's Golden 
Striker Trio, Jamie Cullum, 
McCoy Tyner, Elvis Costello 
with Allen Toussaint, Hiromi 
and Eddie Palmieri ... On 
April 17, Joan Rosenberg, for- 
mer marketing director for 
Live Nation's Bill Graham 
Presents, joins Yoshi s jazz 
club in Oakland, Calif., as the 
new director of marketing 
and publicity. - 

Real 'lalk ' 

Parker found himself without a label. 
"It was one of the most rejuvenating mo- 

ments of my life," he notes, "because I got to 
see what happens when the 'money machine' 
stops. Everybody associated with that ma- 
chine says, 'We love you, we love you,' but they 
didn't quite love me as much as I thought they 
did. But I wouldn't trade that experience fcr 
the world." 

He re- entered the game a few years ago 
when he played guitar with Tom Scott in Japar . 

Next came an international tour with his own 
group and then a recording stint /tour for the 
Crusaders' 2003 album "Rural Renewal." Grad- 
ually the urge to record resurfaced. 

Parker plans to put together a band anc 
tour this summer to promote "I'm Free." ThE 

album is available through major online ac- 

counts as well as Parker's Web site (raypark- 
erjr.com). He can also be heard on upcoming 
records by Boz Scaggs, Smokey Robin- 
son and Aaron Neville. 

Being independent "is a bigger undertaking 
than I thought," Parker admits. "Answering e- 

mails, mailing things out, making press kits. 
But the positive radio airplay and positive con- 
sumer reaction is outdoing the negative." 

TAKE NOTE: The Motown sound and Philly 
soul's enduring legacies will be saluted June 
15 when Sylvia Moy, Henry "Hank" Cosby and 
Thom Bell are inducted into the Songwrit- 
ers Hall of Fame. Among them, the trio is re- 
sponsible for penning such R &B classics as 

"My Cherie Amour," "Tears of a Clown" and 
"Could It Be I'm Falling in Love." The cere- 
mony, also honoring Mac Davis and Will Jen- 
nings, will take place at the Marriott Marquis 
in New York. 

HILLARY CROSLEY hcrosley,a billboard.com 

Rapper's `Revenge' 
Relative Unknown Murs Content With `One -Off' Deals 

Being a Los Angeles rapper is a precarious 
thing. Local fans want either a singalong cho- 
rus or drive -by threats à la Ice Cube in his jheri 
curl days. Meanwhile, national audiences rarely 
understand L.A. MCs who don't fit their pre- 
conceived gangster -rap stereotype. 

And then there's Murs. 
Born Nick Carter, the 28- year -old inde- 

pendent rapper has rhymed since he was 17, 
yet hip -hop heads still barely recognize him. 
Regardless, his March 21 release "Murray's 
Revenge" showcases his diverse lyrics over 
producer 9th Wonder's soulful beats. Murs 
says, "I knew him before his rise to fame, so 
to speak." 

This is the pair's second album together fol- 

lowing 2004's "Murs 3:16: The 9th Edition." 
9th Wonder gained critical acclaim for produc- 

ing each of Little Brother's 
three albums. But his 
fame exploded when he 
proved he could produce 
mainstream tracks with 
Destiny's Child ( "Girl ") 

and Jay -Z ( "Threats "). 

"Murray's Revenge" 
came out via Record 
Collection, which has 
a distribution deal 
with Warner Bros. Rec- 

ords. And while a major - 
label push will sell more 
of Murs' back catalog, the 
longtime fringe MC, who 
owns seven of his previous 
albums, is not actively seek- 
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A ing the big time. 
"I would love to just do one -off albxms for 

the rest of my career," Murs says. "I did this 
album, if you guys want to buy it, great. I'm not 

obligated to give you anything else." 
"Murray's Revenge" touches on every- 

thing from a gangbanging OG's inner 
thoughts to pop culture's new favorite 
think tank, the black barbershop. "LA is 

his harmonica- driven first single, and 
he's just wrapped the accompanying 
video. Murs will be taking "LA" to West 

Coast radio throughout ApriL The al- 

bum's content is also completely profan- 
ity -free, so he hopes radio will embrace 

its ready -made status. 
Murs also has a few side hustles that will 

keep the lights on, including a Hurley cloth- 
ing endorsement deal, an A &R position at his 
Record Collection label home and a spot on for- 
mer Vice President Al Gore's Current cable net- 
work as a host. 

ABSTAINING: Diplomat Records VP ofA &R 

DukeDaGod is taking former Roc -a -Fella CEO 
Damon Dash's "I'm not a rapper" approach to 
hip -hop. Even though he can rap, he abstains 
nonetheless. 'Tm a businessman," he says. "I 

prefer to stay on my side of the fence." Duke 
dropped his second Dip Set compilation, 
"Cam'ron Presents, DukeDaGod: The Move- 
ment Moves On," April 11. He recruited pro- 
ducers Pro -V, the Heatmakers, Dame Grease, 
Skitzo and even himself for the project, which 
features each Dip Set crew member. 

SWITCH: New Orleans rapper B.G., whose 
recent release "The Heart of Tha Streetz, Vol. 

2" debuted at No. 6 on The Billboard 200, has 
left Koch Records for Atlantic Records. T.I. is 

executive- producing B.G.'s first Atlantic release, 
tentatively slated for fourth- quarter 2006. B.G.'s 
Mannie Fresh -produced single "Move Around" 
is No. 56 on Billboard's Hot R &B /Hip -Hop 
Songs chart. 

IVI sic, 
I3eatl3ox 
KERRI MASON kmason @billboard.com 

Ladies Night 
Four Femmes With Different Styles Have New Albums 

Belters, whisperers, moaners: There's a place for 

every breed of female vocalists in dance music. 
Four chicks with pipes -two icons stepping out- 

side their usual genres and two fresh faces trying 
to find footholds -are preparing new attacks. 

Dance chart- topper Kristine W, recently pro- 

filed in this space for her involvement with new 
garage band project DJs Are Alive, is putting the 
finishing touches on an original jazz album. She 

initially aimed to record versions of American 
standards, in the Ella Fitzgerald and Sarah 
Vaughan vein (Kristine listened to both as a girl). 

But, she says, "I have so many great lyrics just 
lying around" (meaningful words have always 
been a Kristine W hallmark), that it made sense 
to pen new music to accompany the words. The 
singer is currently weighing label options. 

However, she's not giving up on dance: Vic 

Latino's new mix of her 2- year -old release, "Won- 

der of It All," has been added by dance station 
WKTU New York. 

STATON SINGS SOUL: She might be known 
to dance fans as the vocalist of blithe disco hit 
"Young Hearts Run Free," but no voice cracks 
with raw heartbreak quite like Candi Staton's. 
The lady doesn't sing the blues, but she has surely 
lived them, weathering toxic men, spousal abuse 
and a long bout with alcoholism. She returned to 

her church roots 20 years ago and had not made 
secular music since. 

But last year, producer Mark Nevers (of 
alt- country band Lambchop) convinced 
the 61- year -old Staton to record new ma- 

terial in the style that launched her ca- 

reer- Southern soul. The result is 

"His Hands," released April 4 on As- 

tralwerks. Each of the album's 11 

songs resonates with so much power 
and pain that the listening experi- 
ence is unnerving ... a definite mark 
of greatness. 

LOOK OUT: New girl on the 
block Danielle Bollinger has 
brighter moments on her mind 
with the release of her debut full- 

length, "When the Broken Hearted 
Love Again" (EsNtion). The title 
track peaked at No. 9 on Billboard's 
Hot Dance Music /Club Play chart. 

The sweet -voiced Flint, Mich., na- 

rive is honestly excited to be called a 

dance artist. And with her team's sup- 

port, spearheaded by Gary Salzman 
of Big Management, she has de- 
manded industry- tastemaker attention. 
She made the press rounds in New York, 

shook the appropriate radio hands dur- 
ing the Winter Music Conference in 
Miami and even withstood the ultimate 
test -a live acoustic performance. 

Next up is a video for second single "Kiss 

the Sky," release parties and more pavement 

pounding. A new artist this polished and willing 
to work -and with a full album behind her -is 
hard to dismiss. 

Ultra Records artist Kim Sozzi might just have 

to sit back and watch her career unfold with a sin- 

gle like "Alone." The show -stopping cover of the 
1987 Heart ballad not only highlights the former 
Mynt singer's chops, it also portrays her as vul- 

nerable, passionate and young, all strong char- 

acteristics for a long -term radio hitmaker. 
The track, already added at six dance radio sta- 

tions, will be exclusively available on iTunes for 

one month starting April 18. And wisely follow- 

ing the successful formula of D.H.T.'s smash "Lis- 

ten to Your Heart," the remix of "Alone" contains 
club and ballad versions. 
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QUESTIONS 
with IGGY POP 

by TAMARA CONNIFF 

Punk icon Iggy Pop says 
he has been holed up in 
"a little cottage in the 
boonies on a little river" 
in Florida writing music 
with his old band the 
Stooges. Yes, the much - 
talked about reunion 
record is finally happen- 
ing. (The Stooges re- 
leased only three albums 
between 1969 and 1973, 

before Pop went on to 
have a solo career.) He ex- 

pects the album will come 
out next year on his solo 
work label Virgin Records 
and be produced by Steve 
Albini, but will also include 
a package of songs produced 
by Jack White. 

The band will also plan its first 
full-blown reunion tour. To date, 
it has only done the festival cir- 
cuit and one -offs. Pop will also 
be feted April 17 when the Florida 
chapter of the Recording Acad- 
emy presents the Recording 
Academy Honors 2006. 

The I3eat 
MELINDA NEWMAN mnewman@billboard.com 

U.S. Labels (Go Global 
Menu Of Artists With Overseas Flavor In Market No. 1 

Has the near total dominance of rap and hip -hop artists 
on the pop charts over the last few years left a 

void of new U.S. mainstream pop acts? 
Let's look at The Billboard Hot 100 in the 

April 15 issue. Seven ofthe acts in the top 
10 are R &B, rap or hip -hop artists; the 
three pure pop acts in the top 10- 
Daniel Powter, James Blunt and 
Natasha Bedingfield -all broke in other 
territories long before they experienced 
success in the United States and none 
are American. 

Unless you are an "American Idol" 
like Kelly Clarkson or an exotic dancer, 
oops, we mean a Pussycat Doll, those 

with U.S. passports need not apply. 
The success from other shores extends 

beyond the top 10. On the rock charts, do- 
mestic artists still reign, but the United King- 

dom's Arctic Monkeys, Australia's Wolfmother 
and Finland's HIM also have taken hold. 
On the Triple -A chart, British is clearly being 

spoken as KTTunstall, Beth Orton, Coldplay, David 
Gray and David Gilmour are all in the top 20. 

It is not surprising that the lack of home -grown acts is glaring in a 

genre where radio is still king. Other formats, such as rock, are not 
as dependent on radio play to break acts since many ofthem can build 
through touring or other means. But if pop acts aren't going to get 
layed on top 40 radio or have strong TV exposure, then it's reason- 

Q: What does the Florida chapter 
honor mean to you? 
A: It's a peer group honor. It 
comes down to a nod to your 
work and your stature in the in- 
dustry. It used to be called the 
Florida Heroes Awards. Wow, a 

Florida hero. That would be 
Mickey Mouse, the astronauts 
and me! It means a lot. I always 
felt guilty for not going to the 
Grammys more often. 

Q: You moved from New York to 

Miami seven years ago. Do you miss 

New York? 

A: I moved from there to an old 
house in Miami Beach, and 
things got too terribly groovy. 
There are birds here. I go to New 
York from time to time, and it's 
really exciting when I go. Miami s 

never been more than a spit from 
New York anyway. 

Q: Hasn't New York changed a lot 

in the past 10 years? 
A: It goes through phases. It 
seems to be in its prosperous 
phase right now. A lot of pod peo- 
ple. It's pure pod. Hey, that's OK, 

I'll swing a little pod. 

Q: What's it like writing with the 

band again? 
A: All the same passions and 
problems are there. But the prob- 
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lems are in a more muted style. 
I'm still the showoff in the group 
that gets all the attention. Every- 

one has their role. It's pretty much 
the way it was in high school. 

Q: What direction are you going 
in musically? 
A: We experimented a lot. We're 
stubborn people. We could have 
just started out and in 10 min- 
utes we would have sounded like 
us, but that would have been too 
easy. We experimented a lot. We'd 
have these get -togethers every 
two or three months for four or 
five days and bang out stuff. As 
time went on it started to sound 
more and more like us. 

Q: Why reunite now? 
A: I'd sort of run out of ideas. I 

ran through everything, all the 
permutations. I got to the point 
on my last [solo] record, "Skull 
Ring" [in 2003] where I just threw 
it open and did a guest- oriented 
album. I had resisted doing a 
Stooges reunion, but when I was 
putting "Skull Ring" together, the 
two brothers [Stooges founding 
members Ron and Scott Ashe- 
ton] were getting really active 
on the road playing Stooges 
songs. Suddenly they were in 
sight and in mind. I thought, 
"If I'm going to try a couple 
tracks with Green Day, why not 
get the original band ?" 

ri 
able to see why labels would cut back on signing them. This then 
leaves room for the imports once the inevitable stylistic shift happens 
until U.S. A &R execs can catch up. 

And there are plenty more international acts of all stripes corn- 
ing on U.S. labels this year, including Australia's Airbourne and 
England's Corinne Bailey Rae and Art Brut. 

All this international activity will surely be fodder for discussion 
at the second annual Mus Expo, which takes place April 30 -May 3 in 
Los Angeles at the Bel Age Hotel. 

The conference draws attendees from 28 countries. Close to 30 
acts from 12 countries will perform, including one of our new faves, 
Ella Rouge from Sweden. 

Speaker Thorsten Konig, managing director of Universal Music 
International Germany, says German repertoire is still not finding 
open arms in the United States, but he observes, "The dominance of 
urban music has opened new fields and it seems that due to weak- 
ness in A &R in pop and rock, there's more interest from the U.S. in 
U.K. repertoire." 

Fellow speaker Nick Gatfield, president of Island Universal Records 
Group U.K., feels ̀ competition for acts is more intense than it's ever 
been and record companies need to fish in as large a pond as possi- 
ble. To a certain extent, big overseas sales success provides some 
level of comfort [and] market research for U.S. execs wanting to take 
a shot in their domestic market." 

But Garfield stresses it still comes down to the power of the song, 
whether, as he says, "you're from Birmingham, Ala., or Birming- 
ham, England." 

Among the territories Konig is mining for music are Sweden, Fin- 
land and Norway. ... 

Nashville Scene 
PHYLLIS STARK pstark,abillboard.com 

Backstage At The CMT Awards 
A Glimpse Behind The Scenes At Country's Dominant Video Awards Show 

ith new CDs 

in the works, 
Keith Urban, 

Sugarland and 
Wynonna were 

eager to talk about their proj- 
ects backstage at the CMT 
Music Awards, held April 10 

in Nashville. 
Urban was set to begin re- 

cording his new album April 
11. Afterjoking that it would be 
a polka album because he 
wants to "get ahead of the 
curve," Urban said he hopes 
the new record will be defined 
by "strong songs." While he 
has some already selected, 
Urban added he typically likes 
to "get in the studio and see 
what happens." 

Sugarland singer Jennifer 
Nettles and bandmate Krist- 
ian Bush are writing songs for 
their new album, due in either 
the last quarter of this year or 
the first quarter of next. 

"It feels rootsy and organic 
and very much Sugarland," she 

said of their new material. 

The pair are not writing with 
ex- bandmate Kristen Hall, who 
left the group in January, iron- 
ically, to focus on her songwrit- 
ing. Nettles said the new CD 

may contain some older songs 
they previously wrote with Hall 

"if it fits the vibe" of the new 
project. "We'll see where the 
journey leads." 

Wynonna is meeting with 
producer Brent Maher to dis- 
cuss plans for her new album, 
which she said "may go tradi- 
tional, may go blues." 

Asked about the current crop 
of new female artists, Wynonna 
said much of their music tends 
to sound "a little vanilla." While 
she feels "American Idol" win- 
ner Carrie Underwood is "really 
good," Wynonna added, "I'm 
waiting for someone to come 
out and blow the doors off and 
be really different." 

Then, in one of the evening's 
weirder press room moments, 
Wynonna returned to join a 

suddenly sniffly Underwood 
onstage to clarify that her 

comments were not specifi- 
cally aimed at Underwood. The 
two artists then posed for pic- 
tures together. 

Actress Kelly Preston, a pre- 
senter on the show, called her 
"Broken Bridges" co -star Toby 
Keith "very much a natural," 
chalking up his acting ability to 
his numerous videos. Preston 
added that she found him to be 
"emotionally really available." 
As for their onscreen kiss (the 
pair play former lovers in the 
film) Preston said, "That was 
good too." 

Underwood was the top win- 
ner at the CMT Music Awards. 
"Jesus, Take the Wheel" netted 
her the female video and break- 
through video of the year prizes. 

Unlike Kelly Clarkson at the 
Grammy Awards, Underwood 
was careful to thank "Ameri- 
can Idol" in her acceptance 
speech. Backstage, Under- 
wood explained, "I tried to take 
over Nashville quite a while 
ago and it didn't work ... I re- 
ally believe 'American Idol' was 

[my] gateway." 
Urban took home the biggest 

prize, video of the year for his 

"Better Life" clip. The touching 
"Skin (Sarabeth)," about a teen- 
age girl battling cancer, netted 
Rascal Flatts the group /duo 
video of the year prize at the 
show, held at the Curb Events 
Center at Belmont University. 

Kenny Chesney's 'Who You'd 

Be Today" won in the male video 
category. Brad Paisley won the 
most inspiring video of the year 
award for "When I Get Where 
I'm Going." The award was 
shared with Paisley's duet part- 
ner on the song, Dolly Parton. 

Bon Jovi won its first CMT 
award for "Who Says You Can't 
Go Home," the group's joint ef- 
fort with Nettles. It won the col- 
laborative video prize, which 
Nettles was on hand to accept; 
Bon Jovi is on tour in Japan. 

Not surprisingly, the fre- 
quently shirtless Billy Curring- 
ton won the hottest video prize 
for his "Must Be Doin' Some - 
thin' Right" clip. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

JUNKIE XL 
Today 
Producer: Tom 
Holkenborg 
Ultra 
Release Date: April 18 

On his new studio 
album, Dutch 

DJ /producer Tom "Junkie XL" Holkenborg 
does away with the big -name theatrics that 
populated his previous collection, "Radio 
JXL -A Broadcast From the Computer Hell 
Cabin." This time around, XL spotlights one 
voice only, newcomer Nathan Mader. Like 
others in the electronic world, XL has likely 
been paying attention to bands like Bloc 
Party and the Killers, which effortlessly 
intertwine rock and dance to great effect. A 
song like the blistering "Mushroom" could 
be mistaken for a New Order outtake if it 
contained vocals -and chunky guitars, 
played by Holkenborg himself, are heard 
loud and clear throughout. "Youthful" and 
"Yesterdays," both with Mader, await club 
and modern rock radio play, respectively. 
Luckily, there's a healthy dose of top - 
shelf, dreamy electronica, particularly 
"Such a Tease. " -MP 

CANDI STATON 
His Hands 
Producer: Mark 
Nevers 
Honest Jons/ 
Astralwerks 
Release Date: April 4 
Candi Staton has 

covered much musical ground in her 
decades -long career, from blues and soul 
to R &B and disco. Since the '80s, she has 
concentrated on gospel, but on "His 
Hands," Staton returns to her Southern 

E-yII![0:111aE`111 

soul roots. Joining her for the ride is 

Lambchop's Mark Nevers, who produced 
the sublime set. He lovingly surrounds 
Staton's signature whiskey- and tear - 
soaked voice with organ, upright bass and 
steel guitar. Consider it the ideal musical 
backdrop for these tales of heartache and 
heartbreak. Staton tackles songs penned 
by Merle Haggard, Will Oldham (aka 
Bonnie "Prince" Billy) and Charlie Rich, 
and puts her own pen to paper on four 
songs, including the ever -hopeful "I'll Sing 
a Love Song to You." A through -and- 
through classic. -MP 

THE FIERY 
FURNACES 
Bitter Tea 
Producer: Matthew 
Friedberger 
Fat Possum 
Release Date: April 18 

After going off the 
deep end on last year's "Rehearsing My 
Choir," an impenetrable vanity project 
starring their grandmother, Matthew and 
Eleanor Friedberger take a stab at 
accessibility on this proper follow -up to 
2004's "Blueberry Boat." The densely 
produced layers of previous works are 
gone in favor of a big and bright fun -house 
feel. The album is filled with twitchy synths 
and carnival organs ( "Bitter Tea," 
"Nevers "), danceable beats ( "Oh Sweet 
Woods ") and twisted hulas ( "In My Little 
Thatched Hut "). The Friedbergers still like 
to eschew short verse -chorus 
constructions, but this cup of tea goes 
down easier than the title suggests. If only 
this sibling duo would tackle classic 
formulas more often -Eleanor's vocals 
have never sounded better. -BG 

AVANT 4 Minutes 
(4:00) 
Producers: Underdogs 
Writers: M. Avant, 
H. Mason Jr., D. Thomas, 
A. Dixon, K.L. Nilson, 
J. Que 
Publishers: various 
Geffen (CD promo) 

"4 Minutes," the lead single from Avant's 
upcoming fourth album "Director," is an 
earnest, pressing ballad and just the cut 
he needs after struggling for years to 
make an impression. The singer has all of 
four minutes to plead his case to a 

departing lady, who is off for another 
man. By hastening his vocals alongside a 

ticking clock and soft piano tinkles, he 
seems to literally stumble over his lyrics. 
And when he starts veering off topic, his 
conscience (his "last lifeline ") brings 
him back to reality. Like such other 
capable -yet -overlooked crooners as 
Joe and Ginuwine, Avant may never 
reach superstar heights, but he 
continues to quietly carve his niche 
with solid music. -CH 

MIbU IVI vb 

MARK KNOPLER & 

EMMYLOU HARRIS 
This Is Us (4:36) 
Producers: Mark 
Knopfler, Chuck Ainlay 
Writer: M. Knopfler 
Publisher: Will D. Side 
Limited, ASCAP 

Nonesuch/Warner Bros. (CD promo) 
For the past seven years, Mark Knopfler, 
the voice and guitar of Dire Straits, and 
country legend Emmylou Harris have 
been quietly working together -who 
knew? The lead single from their 
upcoming duet album is a relaxed, 
romantic folk- rocker with lush guitar 
licks and soulful call- and -response. 
Harris' gorgeous voice melts Knopfler's 
hillbilly coolness as both flash back 
through a montage of an "old" couple's 
favorite snapshots. It is a breezy slice of 
21st century Americana, uptempo and 
yet refreshingly unhurried, a simple 
melody that allows the two veteran 
voices to be themselves. The song is 

destined for triple -A radio and poised to 
make inroads at country. -SP 

R&B 

AVANT 
Director 
Producers: various 
Magic Johnson /Geffen/ 
lnterscope 
Release Date: April25 

aChanneling romance 
maestros like Barry 

White and Marvin Gaye, 
Avant dresses the stage for 
a night of lovemaking on his 
fourth CD. Without losing 
his seductive sound, he 
seeks to broaden his scope 
via first -time collaborations 
with A- listers Rodney 
Jerkins and Jermaine Dupri. 
The Dupri -helmed 
midtempo "You Know 
What" featuring Lil' Wayne 
paved the way for current 
R &B top 20 hit "4 Minutes," 
a searing ballad produced 
by the Underdogs that 
relates a man's desperate 
attempt to keep his woman. 
Keying in on romantic 
fantasies, "Imagination" is 

set off at the end by tasty 
rhythmic guitar. Despite 
these choice nuggets 
and Avant's soothing 
tenor, the album doesn't 
break much ground. One 
step in that direction is 

the consciousness - 
raising closer "GPSA 
(Ghetto Public Service 
Announcement)." The 
message is admirable 
but sorely out of place 
given the romantic 
backdrop. -GM 

ROCK 

MATTHEW SWEET & 

SUSANNA HOFFS 
Under the Covers, Vol.1 
Producers: Matthew Sweet, 
Susanna Hoffs 

>. Shout Factory 
Release Date: April 11 

Purists may argue there's 
no point in recreating 
classics, but "Under the 
Covers" has just the right 
mix of reverence and fun to 
be enjoyable even on 
repeat listens. Sweet's 
sugary power -pop has 
always revealed a fondness 
for the "golden era" of '60s 
music, as has lead Bangles 
chanteuse Hoffs. Here, the 
pair settles on hits like Neil 
Young's "Cinnamon Girl" 
and the Stone Poneys' 
"Different Drum" as well as 
lesser -known cuts like the 
Left Banke's "She May Call 
You Up Tonight." They 
mainly stick to the script, 
melding shimmering 
harmonies and ringing 

guitars with nostalgia, but 
have enough respect for 
the songs that few come off 
as cloying. A definite 
highlight is the only song 
not from the '60s, an 

uplifting take on the Bee 
Gees' 1972 "Run to Me. " -TC 

PRETTY GIRLS MAKE 
GRAVES 
Élan Vital 
Producer: Colin Stewart 
Matador 
Release Date: April 11 

©Challenging has 
always been Pretty 

Girls Make Graves' calling 
card, and that doesn't 
change on this aptly titled 
entry. Opener "The 
Nocturnal House" finds 
heavily delayed, angular 
guitars mingling with siren - 
like whistle and mouth 
organ. "Pyrite Pedestal" 
takes a turn toward '80s 
new wave with its 
prominent keyboards and 
glossy finish, but only 
bolsters the band's MO: 
getting the cool kids to 
shake it. Ultimately 
integrating everything from 
disco to free jazz, this is the 
thinking person's dance 
music with lyrical content 
to match. If Tom Verlaine 
had been the love child of 
Madonna and Thom Yorke, 
Television might have been 
PGMG, and who can really 
argue with that ? -SV 

CALEXICO 
Garden Ruin 
Producer: JD Foster 
Touch & Go 
Release Date: April 11 

Calexico's work is a long, dry 
desert and "Garden Ruin" is 

its oasis. For 10 years, the 
band has recorded lonely, 
ambling Southwestern rock 
tunes. This new set fills in the 
spaces with sweeter, fuller 
arrangements, but the 
songs are hit and miss. The 
dense, gothic darkness of 
"Roka" features a beautiful 
vocal performance by Joey 
Burns, but "Nom de Plume," 
with Burns singing in 
French, is sunk by cheesy 
execution. In a return to the 
coldness of 2003's "Feast of 
Wire," the album finishes on 
a high note with "All 
Systems Red," which 
decomposes into a 

gorgeous, noisy climax. 
"Garden Ruin" injects life 
into Calexico's musical 
badlands, but it 
occasionally kills the 
habitat. -KH 

DEL CASTILLO 
Brotherhood 
Producers: various 
Smilin' Castle Records 
Release Date: April 11 

©This Austin -based 
sextet has become 

one of the happening 
bands in a town where 
catching ears is no small 
feat. The del Castillo 
brothers, Rick and Mark, 
play Spanish guitars, 
which gives the group a 

distinctive string sound, 
underwritten by a 

heavyweight rhythm 
section. "Brotherhood" 
features songs in English 
and Spanish, and includes 
Willie Nelson on a tune he 
wrote, "I Never Cared for 
You." Whether Del Castillo 
works in Spanish or 
English, it rocks 
righteously. The Spanish 
guitars' flamenco vibe 
gives a dramatic flair, 
abetted by Alex Ruiz's 
passionate vocals. They 
pull together Latin 
music's romance and 
rock's grit. The result is 

such blistering tracks as 
"Vida Latina" and "Arena 
Al Viento. " -PVV 

BLUES 
ROBERT BRADLEY'S 
BLACKWATER SURPRISE 
What About That: New 
Year's Eve in Bloomington 
Producers: Robert Bradley, 
Wes Orshoski 
Kufala Recordings 
Release Date: April 11 

©In case you can't 
remember your last 

New Year's, here is a chance 
to relive the evening with 
Bradley and a muscled -up 
Blackwater Surprise. This 
live double -CD was tracked 
at the Bluebird in 
Bloomington, Ind., and it's 
powerful. Bradley and his 
fine band have always 
managed an uncanny blend 
of soul, rock, blues and funk 
in the studio, but when they 
take it onstage, they throw 
down. Disc one highlights 
the band's pre- midnight set 
and includes killer covers of 
Joe South's "The Games 
People Play" and Elmore 
James' "Something Inside 
Me." Disc two chronicles 
what went down after the 
ball dropped as well as the 
soundcheck, highlighted 
by electric and acoustic 
versions of "Once Upon 
a Time."-PW 

continued on »p66 
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ANAÍS 
Así Soy Yo 
Producer: Sergio George 
Univision 
Release Date: April 18 

ElJudging from the 
push she's getting 

from her label, Puerto 
Rican -born, Bronx -raised 
Anaís may become the 
first winner of a U.S. music 
reality show ( "Objetivo 
Fama ") who has a serious 
impact on Latin charts. 
This debut album builds 
on the single "Lo Que Son 
las Cosas," a cover of an 
Ednita Nazario hit. It's a 
safe bet that has already 
hit No. l on Hot Latin 
Songs and also highlights 
Anaís' truly spectacular 
vocals. Despite her good 
looks, she is no 
prefabricated talent. With 
this voice, Anaís could 
have gone beyond the run - 
of -the mill ballads that 
dominate this album or the 
more contrived 
reggaetón /bachata of 
tracks like "Suelta." 
Instead, she's at her best 
on songs like the R &B- and 
piano- tinged "No Quiero 
Sufrir." There is definitely a 
future here. -LC 

GOSPEL 

THE SINGLETONS 
Better Than That 
Producer: Fred Hammond 
fHammond Music /Verity/ 
Zomba Gospel 
Release Date: April 18 

CISecond outing by this 
eight -voice family 

ensemble is a captivating, 
complete realization of the 
group's "in the blood" 
vocal blend, hook -heavy 
material and Hammond's 
dead -on production. The 
family brings together 
generation- spanning 
influences, creating a 

distinct, compelling 
signature all its own. With 
all equally gifted soloists 
and ensemble singers, the 
group offers a seemingly 
endless array of sounds, 

textures and grooves. 
"Dance in the Spirit" is a 

driving, no- nonsense 
rocker, while "Better Than 
That" finds various 
Singletons laying down 
incendiary lead lines off the 
towering wall of backing 
vocals. "You're Welcome 
Here" teases with a 

gorgeous solo piano motif 
before erupting into 
intense, commanding rock. 
The Singletons are 
defining, and refining, a 

new brand of "fusion - 
gospel" that will have a 

profound effect on the 
entire genre. -GE 

WORLD 

VARIOUS ARTISTS 
Turkish Groove 
Producers: various 
Putumayo 
Release Date: March 21 
Turkish culture blends old 
and new worlds, a bridge 
between ancient Greek 
civilization up to modern 
corporate culture. Here,11 
current artists channel 
sounds that have defined 
the Balkan, Central Asian 
and Middle Eastern musical 
landscapes for hundreds of 
years. Staple acts like 
Sertab, Tarkan and Mustafa 
Sandal deliver sexy 
uptempo grooves and 
catchy hooks that could 
easily fill dancefloors 
stateside, and yet the 
home -grown darbuka beats 
personify the novel style 
and instrumentation that 
mark Turkish pop music. 
The region's most 
cherished female 
singer /songwriter, Sezen 
Aksu, closes the disc with 
her standard, "Sanima 
Inanma." As usual, 
Putumayo's packaging is 
exquisite, with detailed 
liner notes that explain the 
relevance and reasoning 
behind the collection. 
"Turkish Groove" is a 

source of pride for native 
listeners, while an overall 
revelation that no matter 
the origin, music remains 
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EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Troy Carpenter, Leila Cobo, Gordon 
Ely, Brian Garrity, Katie Hasty, Clover Hope, Gail 
Mitchell, Michael Paoletta, Sven Philipp, Deborah Evans 
Price, Ayhan Sahin, Chuck Taylor, Christa L. Titus, 
Anastasia Tsioulcas, Philip Van Vleck, Susan Visakowitz 

PICK : A new release predicted to hit the top half of 
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an adventurous inspiration 
for all. AS 

VARIOUS ARTISTS 
Music of Central Asia, Vols. 
1 -3 (Vol. 1: Tengir -Too: 
Mountain Music of 
Kyrgyzstan; Vol. 2: 
Invisible Face of the 
Beloved: Classical Music of 
the Tajiks and Uzbeks; Vol. 
3: Homayun Sakhi: The Art 
of the Afghan Rubab) 
Producers: Theodore Levin, 
Joel Gordon 
Smithsonian Folkways 
Release Date: March 14 

CISmithsonian Folkways 
is sweeping away the 

veil from Central Asian 
music with this new series 
exploring the richly diverse 
and entirely beautiful 
musical traditions of the 
region. Each gorgeously 
packaged set contains a 

disc of newly recorded 
music performed by 
master 
musicians, 
excellent liner 
notes 
(including full 
English 
translations 
of song texts) 
and a DVD 
that brings 
vivid context 
to the 
performances 
(the Kyrgyz 
film offers 
particularly 
stunning 
footage with 
breathtaking scenery). 
While the Afghanistan 
set, featuring rubab 
(stringed lute) virtuoso 
Homayun Sakhi and tabla 
player Toryalai Hashimi, is 
probably the most 
immediately entrancing 
for new listeners, these 
first three entries of a 

planned 10- volume series 
will make novices and 
experts alike hungry for 
the next installment. In 
the meantime, all three 
are must -haves for 
anyone interested in 
world music. -AT 
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THIS WEEK ON 

X)M 
ADDITIONAL 
REVIEWS: 

Bubba 
Sparxxx, 
"The Charm" 
(Purple Ribbon/ 
Virgin) 

The Coup, 
"Pick a Bigger 
Weapon" 
(Epitaph) 

Various 
Artists, "The 
Best of Studio 
One" (Heartbeat) 

the chart in the corresponding format. 
CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Bi / /board, 770 Broadway, Sixth Floor, New York, N.Y. 

10003) or to the writers in the appropriate bureaus. 

KENNY CHESNEY 
Summertime (3:07) 
Producers: Kenny Chesney, 
Buddy Cannon 
Writers: S. McEwan, 
C. Wiseman 
Publishers: EMI Blackwood, 
BMI; Big Loud Shirt, ASCAP 
BNA Records (CD promo) 

®Kenny Chesney 
ushers in summer 

with a single that is 
chock -full of seasonal 
images: bare feet on the 
dashboard, cheap shades, 
a sip of wine and a Yoo- 
Hoo bottle on the 
floorboard. Chesney 
sounds like he's enjoyed 
every one of these cool 
summer moments and he 
is confident and playful as 
he delivers the song's fun 
elements. This will 
undoubtedly be another 
big hit as he continues to 
push radio's buttons and 
give listeners exactly 
what they want. -DEP 

THEORY OF A DEADMAN 
Santa Monica (4:03) 
Producer: Howard Benson 
Writers: T. Connolly, 
D. Brenner, D. Back 
Publishers: various 
604 /Roadrunner (CD promo) 

©Although Theory of a 
Deadman debuted on 

the Billboard charts in 
2002, the Canadian band 
still has not caught fire in 
the States. But it is 
making progress, as its 
singles keep pushing into 
the rock charts' upper 
reaches. The group's 
commercial rock has 
obvious appeal, "Santa 
Monica" standing as a 

good example. Almost 
jaunty clips of acoustic 
guitar and staccato drums 
tell the age -old story of 
how life sucks when your 
lover walks out, especially 
when you never saw it 
coming. Tyler Connolly's 
opening lyric is, "She fills 
my bed with gasoline /You 
think I woulda noticed." 
The lady takes off for 
Santa Monica, dismissing 
her past one triumphant 
mile at a time. -CLT 

KORN Coming Undone 
(3:19) 
Producers: Jonathan Davis, 
the Matrix 
Writers: Korn, the Matrix 
Publishers: various 
EMI /Virgin (digital video) 

Korn trades in the 
propulsive, jacked -up 
rhythms of previous hit 
"Twisted Transistor" for 
the polar opposite on the 
latest single from 
platinum -selling "See You 
on the Other Side." 
"Coming Undone" is 
dominated by a sludgy 
overtone and thick boom - 
boom -whack of David 
Silveria's percussion. The 
lean production drops the 
electro tweakings that 
made "Transistor" a 

dancefloor success, 
exchanging the distortion 
commonly heard on Korn's 
guitars. It's an easy -to- 
swallow track with a 

straightforward lyric about 
singer Jonathan Davis 
feeling like he's going nuts. 
But it comes across like a 
hard -rock lullaby instead 
of an infuriated rant. We sit 
on the fence with this one. 
Not the greatest in the 
band's catalog, but it has 
its charms. -CLT 

LUCAS PRADA & REINA 
Love of My Life (3:59) 
Producer: Jack D. Elliot 
Writers: J.D. Elliot, 
J. Robinson 
Publishers: G Tank, ASCAP; 
Riccolina /EMI April 
Ultra (CD promo) 

Call it freestyle, call it 
high energy, even call 

it old- fashioned, but "Love 
of My Life" absolutely rallies 
within its genre. New York 
radio mainstays Lucas 
Prada and Reina have 
released a song custom - 
made for the WKTUs and 
WNEWs of Gotham and 
beyond that fills the heart 
with joy and forces the feet 
to flurry across the floor 
(whether in a Manhattan 
nightclub or living room of 
a modest fifth -floor walk- 
up). This is a true 
throwback, but it possesses 
a catch -all melody and 
prize vocal performances 
that are missed by the 
minions who treasure the 
'80s and its radio fun. This 
may be a niche song, but 
those who extol the style 
will revel in its conjuring of 
George Lamond, Corina, 
Cynthia and Coro. You 
know who you are. -CT 

DEBBIE LOEB Faraway 
(3:35) 
Producer: Valetin 
Writers: D. Loeb, Valetin 

Publisher: not listed 
Ultra (CD single) 
You can't blame Debbie 
Loeb for trying to take 
advantage of her exposure 
on sister Lisa's E! reality 
show, " #1 Single," along 
with the sudden, surprising 
commercial success of 
high- energy music by the 
likes of Cascada and D.H.T. 
While Debbie may be a true 
talent, this homogenized 
beat box -driven track 
exemplifies why radio and 
consumers have failed to 
take this genre seriously for 
the past decade. The ballad 
version is lovely, though 
again, not distinctive. Then 
there's the commercial 
single cover art, parading 
Debbie in Daisy Dukes and 
a turquoise bikini top, 
which does not exactly 
inspire confidence in the 
singer's vocal talents. 
Sorry, but this comes 
across as a trailer -park 
redux of Lisa. -CT 

CHRIS ISAAK King 
Without a Castle (3:06) 
Producer: Chris Isaak 
Writer: C. Isaak 
Publisher: C. Isaak, ASCAP 
Reprise (CD promo) 

©For all the whimsy 
that surrounds Chris 

lsaak's enduring career, it's 
hard to fathom that he has 
logged only one top 10 
hit- 1990's visually 
stimulating "Wicked 
Game." He has tickled the 
outer reaches of the 
airwaves enough times to 
foster his own Showtime 
series and now a greatest - 
hits collection, which, 
while it may not contain 
many radio staples, 
certainly deserves 
"greatest" status for his 
consistent output of 
inspired, melodic 
compositions. New single 
"King Without a Castle" is 
pretty typical fare: a Roy 
Orbison -like vocal; 
midtempo, organic 
production; and a chorus 
that adheres after a spin or 
two. Isaak may never be 
the next Ricky Martin, but 
he remains an elegant 
musical presence. His 
management needs to 
study Harry Connick Jr.'s 
career path and align 
those chops with that 
handsome face, natural 
talent and good humor. 
Hello, Broadway ? -CT 
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MI III 

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Gorillaz post their 31st career 
.week at No.1 on Top Electronic 
Albums, tying a chart record set 
by Louie DeVito. All of Gorillaz's 
chart- topping weeks belong to 
one album, while DeVito set that 

-mark with seven different titles. 
"Demon Days" has held the 
chart's pole position for 23 
straight weeks, also a record. 

Red Hot Chili Peppers 
become only the second act to 
debut at No.1 on Modern Rock, 
matching the start by R.E.M 's 
"What's the Frequency, 
Kenneth ?" in 1994. "Dani 
California" is the Peppers' ninth 
No.1 on this list, a new record, 
and breaks a tie it had shared 
with Green Day and U2. 

Over' the CoLinter 
GEOFF MAYFIELD gmayfield@billboard.com 

Rascal Flatts Rolls Year's Biggest Sales Week 
Considering that album sales have been 
down in four of the last five years and are 
off by 2% from 2005, it might seem like 
faint praise to trumpet that Rascal Flatts 

pumps the biggest sales week of 2006. 

I could, after all, brag that I'm the tallest 

guy in my family, which might impress 

JUAN-D1=R1=tt: 
tin 

icon Juan Gabriel's first visit to 
the top half of The Billboard 
200 (No. 92), and with 11,000 
sold, earns his best Nielsen 
SoundScan week. It enters Top 
Latin Albums at No. 4. 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Rascal Flatts' 13th chart 
entry on The Billboard Hot 
100 proves lucky. "What 
Hurts the Most" (Lyric Street) 
is the group's first top 10 hit, 
as the single rockets 52 -8. It's 
the seventh song to soar into 
the top 10 from the bottom 
half of the chart since Jan. 1, 

2000, and the ninth by a 

country act to appear in the 
top 10 since that same date. 

»Fred Bronson also reports 
on two veteran metal bands 
debuting in the top 20 of The 
Billboard 200, both having 
their highest- charting sets 
since the early '90s, and Nine 
Inch Nails earning its first No.1 
on Hot 100 Singles Sales. 

you if you did not know that closest com- 

petition comes from my dad and brother, 
neither surpassing 5 feet 7 inches. 

In this case, an opening week of 
722,000 copies for "Me and My Gang" 
genuinely entitles Rascal Flatts to brag- 

ging rights. The opening tally is the 
biggest since Mary J. Blige rang 727,000 
copies when "The Breakthrough" arrived 
in Christmas week 2005 and the largest 

week by a country album since Tim Mc- 

Graw opened with 766,000 in September 
2004 with "Live Like You Were Dying." 

Further, in the 15 years that Nielsen 
SoundScan has tracked sales, only five 

country albums accomplished larger first 
weeks. That puts Rascal Flatts in the rar- 

efied air of Garth Brooks (twice, with "Dou- 

ble Live" reaching 1.1 million units in 1998), 

Shania Twain, Dixie Chicks and McGraw. 

In these newfangled times, the trio's 
latest also sets a record for digital copies 

sold in a week by a country set, with 30,000. 

Among all genres, "Me and My Gang' 
owns the sixth- largest week, behind the 
digital frames rung by Coldplay's "X &Y," 

Jack Johnson's "Curious George" sound- 
track, Kanye West's "Late Registration," 
Madonna's "Confessions on a Dance 
Floor" and U2's "How to Dismantle an 
Atomic Bomb." The largest sum among 
those was 62,000 for the Coldplay title. 

Rascal Flatts' last album, "Feels Like 

Today," was country's best- selling digi- 

tal set of 2005, posting 23,000 copies. 
"Me and My Gang" marks Rascal 

Flatts' second No. 1 on The Billboard 200 

and its third trip into that chart's top five. 

"Feels Like Today" was the trio's first 
No. 1 on the big chart, selling 201,000 
when it arrived in October 2004. 

This is also the group's third consecu- 

IVlarket Watch 
WEEKLY UNIT SALES 

tive No. 1 on Top Country Albums. Its first, 

self -titled set peaked at No. 3 on that list 

in 2002, almost two years after its release. 

"What Hurts the Most," the lead track 
from "Gang," chalks up its third week 

at No. 1 on Hot Country Songs, its fifth 

No. 1 on that list. 

SHOWDOWN: Rascal Flatts might 
emerge from the Easter frame with a sec- 

ond chart- topping week, or it may lose a 

close battle to another country artist that 
has previously held The Billboard 200's 
throne, Toby Keith. 

The former's distributing label, Holly- 

wood, projects a second -week decline in 

the vicinity of 58 % -60 %. 

A slide like that would put "Me and My 

Gang" at around 310,000 copies, which 
is where pundits think Keith's new 
"White Trash With Money" will start, 
based on chains' first -day sales. Easter 
weekend traffic is a factor that makes it 
difficult for chart watchers to predict ei- 

ther album's sum with certainty. 
Aside from Rascal Flatts' new album, 

six other country sets began at 600,000 or 
more in the Nielsen SoundScan era. Three 
had declines of less than 50 %, with the 
smallest erosion, 28 %, belonging to Sha- 

nia Twain's "Up!" (from 874,000 to 

626,000 in 2002). Three had steeper drops, 

A Weekly National Music Sales Report 

YEAR -TO -DATE 
STORE DIGITAL 

ALBUMS SINGLES TRACKS 2005 2006 CHANGE 

the sharpest a 70% dip by Tim McGraw's 
"Live Like You Were Dying" (which fell to 

227,000 in its second week in 2004). 

Keith's last one, "Honkytonk Univer- 

sity," sold 283,000 units 11 months ago 

during its opening frame, but his pre- 
vious two had bigger starts. His fattest 
ever, 585,000, happened with 2003 set 
"Shock'n Y'All," his second No. 1 on 
The Billboard 200. 

Regardless of which of those takes next 

issue's crown, look for the "High School 

Musical" soundtrack to bounce back to 

No. 3, possibly scoring its first week north 
of 200,000. That would continue a streak 
that has seen it post a gain in each of the 
13 weeks since it bowed. 

Veteran rapper LL Cool J seems on 

course to begin with 100,000 or more. 
Daniel Powter, current king of The 

Billboard Hot 100, is projected at 70,000 

copies. The Canadian would have likely 

drawn an even larger start had his album 
not already sold 26,000 digital downloads 

since May 2005, with "American Idol" - 

adopted track "Bad Day" selling another 
693,000 downloads. 

Street -date violations at brick -and- 
mortar retail entitle Powter's self -titled 
set to appear on Top Heatseekers this 
week, although 96% of its current sales 

come from digital merchants. 

For week ending April 9, 2006. Figures are rounded. 
Compiled from a national sample of retail store and Arie Nielsen 
rack sales reports collected and provided by SoundScan 

2005 2006 CHANGE 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

11,154,000 

10, 801,000 

3.3% 

9,689,000 

15.1% 

57,000 

64,000 

-10.9% 

80,000 

-28.8% 

10.242,000 

10,342,000 

-1.0% 

6,358,000 

61.1% 

OVERALL UNIT SALES 

Albums 154,899,000 

Digital Tracks 82,515,000 

Store Singles 1,176,000 

Total 238,590,000 

Albums w/TEA* 163,150,500 

151,598,000 

154,192,000 

956,000 

306,746,000 

167,017.200 

-2.1% 

86.9% 

-18.7% 

28.6% 

2.4% 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 95,182,000 92,150,000 -3.2% 

Catalog 59,717,000 59,448,000 -0.5% 

Deep Catalog 40.903,000 41,365,000 1.1% 

Current Album Sales 

WEEKLY ALBUM SALES 
35 million units 

'Includes track equivalent album sales (TEA) with 10 track downloads 

equivalent to one album sale. 05 

06 

aç 2 afen% 

30 

25 

20 

15 

2005 
1 2006 

M J J A S O N D 

Album 

05 

'06 

SALES 

CD 

Digital 

Cassette 

Other 

Sales 
Catalog Album Sales 

.05 _ 59. millioirj 
151.6 million 

BY ALBUM FORMAT 

150.350,000 

3.264.000 

948,000 

337.000 

142,953,000 -4.9% 

7,962,000 143.9% 

417,000 -56.0% 

266,000 -21.1% 

06 59.4 million 

Nielsen SoundScan counts as current only sales with- 
in the first 18 months of an album's release (12 
months for classical and jazz albums). Titles that stay 
in the top half of The Billboard 200, however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 
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W c, ARTIST o W 

ís-3 á3 Há 8tó IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE) 

MT NOT 
DEBUT 

RASCAL FLATTS 
LYRIC STREET 165058. HOLLYWOOD (1898) 

VARIOUS ARTISTS 
UNIVERSAL/EMI:SONY BMG MUSIC ZOMBA 006201 UME (18.981 

T.I. 
GR-ND HI:FTIE AT,ANTD' 83801 4G ,18 98' + 

o 

16 15 11 

® 
27 18 

19 17 20 

33 33 

32 24 29 

33 19 -3 

34 28 27 

35 30 28 

36 26 

37 25 

16 

'.1,9 22 

SOUNDTRACK 
WALT DISNEY 861426 12 98 

TIM MCGRAW 
CURB 78891 (18 -98) 

PINK 
LAFACE 80320 / ZOMBA (18.981 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250/AG (18.981 

SHAKIRA 
EPIC 81585 /SONY MUSIC (18.98) 

BUBBA SPARXXX 
NEW SOUTH/PURPLE RIBBON 47163" /VIRGIN (18.981 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281: RLG (18.981 

THE FLAMING LIPS 
WARNER BROS. 49966 (18.98) 

ROB ZOMBIE 
GEFFEN 006331 /INTERSCOPE (13.98) 

PRINCE 
UNIVERSAL REPUBLIC 006296 /UMRG (13.98) 

QUEENSRYCHE 
RHINO 73306" (18.98) 

NE-YO 
DEF JAM 004934" / IDJMG (13.981 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.981 

POISON 
CAPITOL 49510 (18.98) 

W 3o Ma ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE1 

HEATHER HEADLEY 
RCA 64492)RMG (18.98) i 
HAWTHORNE HEIGHTS 
VICTORY 265 & 266 (15.98 CD /OVD) O+ 

Me And My Gang 1 

Now 21 

King 

High School Musical B 

Greatest Hits Vol 2: Reflected 

ANDREA BOCELLI 
SUGAR SECCA 006069 /UNIVERSAL CLASSICS GROUP (13.98) 

NICKELBACK 
ROADRUNNER 618300/IDJMG (18.98) 

I'm Not Dead 

Back To Bedlam 

Oral Fixation Vol. 2 

The Charm 

Precious Memories 

At War With The Mystics 

Educated Horses 

3121 

Operation: Mindcrime II 

In My Own Words 

Some Hearts 

The Best Of Poison: 20 Years Of Rock 

Amore 

All The Right Reasons 

JOHNNY CASH The Legend Of Johnny Cash LEGACY /COLUMBIA (NASHVILLE) /AMERICAN /ISLAND 005288 /UME (13.98) 

VARIOUS ARTISTS Disneymania 4: Music Stars Sing Disney ...Their Way! WALT DISNEY 861453 (18 98) 

PACE 
SETTER 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 18.9 

GHOSTFACE KILLAH 
DEF JAM 006155': IDJMG (11.98) 

KELLY CLARKSON 
RCA 64491 /RMG (18.98) 

JACK JOHNSON 
BRUSHFIRE /UNIVERSAL REPUBLIC 006116 /UMRG (13.98) 

BARRY MANILOW 
ARISTA 74509 /RMG (18.98) 0 
MORRISSEY 
ATTACK 86014 /SANCTUARY (18.98) OO 

LACUNA COIL 
CENTURY MEDIA 8360 (15.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262/UMRG (9.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722" /INTERSCOPE (13.98/8.98) 

RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD (18.98) 

PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

SOUNDTRACK 
FOX 13109 /WIND -UP (18.98) 

SEAN PAUL 
VP /ATLANTIC 83788 " /AG (18.98) 

THE PUSSYCAT DOLLS 
A&M 005374 /INTERSCOPE (13.98) 

EMINEM 
SHADYAFTERMATH 005881 NINTERSCOPE (13.98/8.98) 

JOSH TURNER 
MCA NASHVILLE 004744 /UMGN (13.98) 

MATISYAHU 
OR /EPIC 97695" /SONY MUSIC (18.98) 

THE BLACK EYED PEAS 
A&M 004341 " /INTERSCOPE (13.98/8.98) 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 004140" /IDJMG (13.98) 

YEAH YEAH YEAHS 
DRESS UP 006337 /INTERSCOPE (13.98) 

KEYSHIA COLE 
ABM 003554" /INTERSCOPE (13.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89112 (18.98) 

MICHAEL BUBLE 
143 /REPRISE 48946 /WARNER BROS. (18.98) O 
THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791/INTERSCOPE (13.98) 

ATREYU 
VICTORY 267 (16.98 CD /DVD) Al 

CHAMILLIONAIRE 
UNIVERSAL MOTOWN 005423"/UMRG (13.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

1t bows at 

Ii1o. 1 on Top 

Compilation 

bums 

034,000 
c spies), 

vtlere eight 

E top 10 are 

fpm "Now" 
`AVOW" or 

[ ney 
bonds. 

51 

62 

1r53 

T-o notches 
it_ best 

sales week 
(49,000) and 

ntiv chart 
p ateau. 

88 

Be Here © 3 

FishSca , 

Breakaway D 

Curious George (Soundtrack) 

The Greatest Songs Of The Fifties 

Ringleader Of The Tormentors 

Karmacou, 

Foiled r 

The Breakthrougr B 

Feels Like Toda. D 

A Fever You Can't Sweat Out 

Walk The Line 

The Trinity 

PCD U 

Curtain Call: The Hits B 

Your Man 

Youth 

62 553 

55 3B 

NEW 

73 56 51 

Rack bands 
BL e October 
Ipi-Jtured) 
art Lacuna 
Col (No. 28) 

scare career- 
sales 

Ai 33,000 
End 34,000, 
n ectively. 

74 57 50_ 

76 74 

77 54 

78 64 

79 67 

80 71 

ÌM1 58 

Monkey Business El 

From Under The Cork Tree B 

Show Your Bones 

The Way It l:, 6 

Kidz Bop 

It's Tim( 

Move Aloni 

A Death -Grip On Yesterday 9 

The Sound Of Reveng' 

Chris Brown 21F 

he :o- hosted 

the GMA 
NL 3ic 

Awards 

pp -I 5 with 
Re:ecca St. 
Jar-es. The 

show will air 
in Eradication 
tf rough May. 

JUVENILE 
UTP /ATLANTIC 83790 " /AG (18.98) 

E -40 
SICK WID' IT /BME 49963'WARNER BROS. (18.981 

Reality Check 4 
My Ghetto Report Card 

THE BILLBOARD 200 ARTIST INDEX JUANITABYNUM 146 

10 ',SAWS. 140 ATREYU 46 

TRAxE ALMS 60 

JAS_ N A /JEAN 95 O 
THE ALL- AMERICAN NATASHA BEDINGFIELD ..58 
REACTS 45 DIERKS BENTLEY 76 

GAF ALLAN 157 B.G. 63 
ALY . AJ ..... . . _ .65 BLACK SABBATH 185 

ARC -IC M)NKEYS 94 THE BLACK EYED PEAS ..39 

AVENGED SEVENFOLD ..129 
MARY J. BLIGE 30 

BLUE OCTOBER .... 29 

EVANS BLUE 173 

JAMES BLUNT 7 

ANDREA BOCELLI ..18, 153 

BON JOVI 68 
BROOKS 8 DUNN 79 

CHRIS BROWN 48 
MICHAEL RUBLE 44 

MARIAN CAÖ 
CASCARA 
NEKO CASE 

JOHNNY CASH 
CASTING CROWNS 
CELTIC WOMAN 
CHAMILLISNAIRE 
KENNY CHESNEY 

KELLY CLARKSON 24 

COLDPLAY 102 
KEYSHIA COLE 42 
DANE COOK 133 

115 CREED 128 
130 SHERYL CROW 155 
20 BILLYCURRINGTON 167 

113 

107 MIIMICIMMIN 
47 TAL 179 

67 DADDY YANKEE 98 

68 Go to www.billboard.biz for complete chart data 

Oueensryche 
(tkc. 14) 
arc Poison 
(NO_ 17), 
at ere, see 

thai highest - 
crarting sets 
sin(3 the 
early '90s. 

DAVID GILMOUR .P1 

DEATH CAB FOR CUDE 1 
DEM FRANCHIZE BOYZ 

DESTINY'S CHILD 13 
DISTURBED 1it 
DONALD LAWRENCE 
PRESENTS THE TRI -C T 
SINGERS 149,1 D 

HILARY DUFF 195 
ROCCO DURCAL 113 

73 

60 

84 66 

60 

75 

TEDDY GEIGER 
CRED. /COLUMBIA 94964/SONY MUSIC (15.98) a. 

DEM FRANCHIZE BOYZ 
S0 50 DEF 53423"NIRGIN (18.981 (D 

BEN HARPER 
VIRGIN 57446 (18.98) 

THE FRAY 
EPIC 93931/SONY MUSIC (11.98) 

KENNY ROGERS 
CAPITOL (NASHVILLE) 63614 (18.98) 

Title 

In My Mind 

If Only You Were Lonely 

Underage Thinking 

On Top Of Our Game _5 

Both Sides Of The Gun 

How To Save A Life 

NATASHA BEDINGFIELD 
EPIC 77515 /SONY MUSIC (11.98) 0 
VARIOUS ARTISTS 

NOW Latino THE EMI GROUP /UNWERSAI/ZOMBASONY BMG NORTE 72440/SONY BMG STRATEGIC MARKETING GROUP (18.98) 

TRACE ADKINS 
CAPITOL (NASHVILLE) 64512 (18.981 

Water & Bridges 

Unwritten ,25 

KT TUNSTALL 
RELENTLESS 50729NIRGIN (12.98) 

JAMIE FOXX 
J 71779"/RM5 (18.98) 

B.G. 
CHOPPA CITY 5849 /K0CH (17.98) 

SHOOTER JENNINGS 
UNIVERSAL SOUTH 005499" (13.98) 

ALY & AJ 
HOLLYWOOD 162505 (18.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69642/RIG (18.98) 

KENNY CHESNEY 
BNA 72960/RIG (18.98) 

BON JOVI 
ISLAND 005371 /IDJMG (18.98) 

PASSION WORSHIP BAND 
SIXSTEPS 48094 /SPARROW (17.98) 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE/UNIVERSAL REPUBLIC 004149NUMRG (13.98) 

Songs About Me 

Eye To The Telescope 

Unpredictable © I 
I 

The Heart Of Tha Streetz, Vol. 2 (I Am What I Am) 

Electric Rodeo 

Into The Rush . 
Time Well Wasted . 

The Road And The Radio ©. 
Have A Nice Day . 

Passion: Everything Glorious . 
In Between Dreams ©. 

DAVID GILMOUR 
COLUMBIA 80280 /SONY MUSIC (18.98) 

LOS TIGRES DEL NORTE 
FONOVISA 352290'UG (14.98) Al 

MARIAH CAREY 
ISLAND 005714.10JMG (13.98) Al 

T PAIN 
KONVICT MUZIK/JIVE 73200 /ZOMBA (18.98) 

HAWK NELSON 
TOOTH 8 NAIL 45613 (15.98) 

On An Island 

Historias Que Contar 

The Emancipation Of Mimi o. 
Rappa Ternt Sanga . 

Smile, It's The End Of The World 

DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 (18.98) O+ 

IL DIVO 
SYCO /COLUMBIA 76914 /SONY MUSIC (18.98) 

KORN 
VIRGIN 45889 (18.98) 

BROOKS & DUNN 
ARISTA NASHVILLE 69946/RIG (18.98) 

GORILLAZ 
PARLOPHONE 73838"/VIRGIN (18.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124" /UMRG (13.98) 

MADONNA 
WARNER BROS. 49460 (18.98) 

57 

®VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY BMG / ZOMBA 005959/UME (18.98) 

72 

® 
CD04 95 

CD89 80 

88 87 86 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 94724/SONY MUSIC (18.98) 

TITO EL BAMBINO 
EMI LATIN 49552 (13.98) 

KIRK FRANKLIN 
FO YO SOUL GOSPO CENTRIC 71019 /ZOMBA (18.98) 

111 
Modern Day Drifter . 

Ancora . . . 
Demon Days . 
Tha Carter II . 

Confessions On A Dance Floor . 
NOW #1's . 

Most Known Unknown . 
Top Of The Line . 

Hero 

a. 
111 . 

Get Rich Or Die Tryin' . 

See You On The Other Side 

Hillbilly Deluxe 

KENNY ROGERS 
CAPITOL (NASHVILLE) 40469 /CAPITOL (18.98) 

GUNS N' ROSES 
GEFFEN 001714 /INTERSCOPE (16.98) 

ARTISTS m ® WORD- CURB/EMICMG /PROVIDENT-INTEGRITY 10814 /SONY MUSIC (22.98) 

FLYLEAF 
DCTONE 50005 (9 98 

90 90 91 
) 

SUGARLAND 
MERCURY 002172 UMGN (13.98) 

91 88 82 

® 
93 79 137, 

94 69 52 

Q 105 103 

96 78 62 

97 77 

98 81 

99 97 

100 75 

E-40 
EMINEM 36 
ENPA 152 

SARA EVANS 176 

DONALD DONALD FAÖ 
FALL OUT BOY 40 
THE FLAMING LIPS 11 

FLYLEAF 90 

68 

94 

66 

21 Number Ones 

Greatest Hits 

WOW Worship (Aqua) 

Flyleaf 

Twice The Speed Of Life 

JUAN GABRIEL 
SONY BMG NORTE 81079 (15.98) La Historia Del Divo 

SOUNDTRACK 
G -UNIT 005605" /INTERSCOPE (13.98/8.98) 

ARCTIC MONKEYS 
DOMINO 086" (13.98) 

JASON ALDEAN 
BROKEN BOW 7657 (12.98) 

SOUNDTRACK 
WALT DISNEY 861427 (18.98) 

VARIOUS ARTISTS 
RAZOR 8 TIE 89107 (18.98) 

DADDY YANKEE 

Whatever People Say I Am, That's What I'm Not 

Jason Aldean 

That's So Raven Too! 

Monster Ballads: Platinum Edition 

Barrio Fino: En Directo EL CARTEL 005792 /INTERSCOPE (13.98 CD /DVD) C 

LITTLE BIG TOWN 
EQUITY 3010 (13.98) 

VARIOUS ARTISTS 
WARNER MUSIC GROUP /SONY BMG MUSIC 77145/SONY MUSIC (18.98) 

FOU FIGHEERS 191 

JAMIE EC > 62 
KIRK FRANKLIN 86 
THE ERAS 56 
FROM RRSTTO LAST .. 151 

JUAN GAERÖ 
TEDDY GEIGER 53 
GHOSTFA2E KILLAH 23 

GORILLAS 80 

GREEN DAY 108 
GRUPO BRYNDIS 135 

GUNS N' ROSES 88 

ANTHONY NTHONY H 

BEN HARPER 55 
HAWK NELSON 75 
HAWTHORNE HEIGHTS 52 
HEATHER HEADLEY 51 
FAITH HILL 124 

Data for week of 

HILLSONG '62 
HIM 125 

HINDER 150 

VAN HUNT 123 

IL DVÖ 
ALAN JACKSON 

101 

APRIL 22, 2006 

. I 
I 

The Road To Here . 
Totally Country 5 

JACK JOHNSON ....25, 70 
JUVENILE 49 

TORYTOBY KEITH 

ROCK 8 THE TWISTED 
BROWN TRUCKER 
BAND 117 

KIDZ BOP KIDS 43 
SONYA KITCHELL 172 
KORN 78 

KUTLESS 118 

LACUNA LACUNA COIL 

LAMBERT ,139 
JOHN LEGEND 188 
LIL WAYNE 81 

THE LITTLE WILLIES 143 
LITTLE BIG TOWN 99 
LUDACRIS AND DTP 161 

CHARTS LEGEND on Page 82 
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IN APR 

ADULT TC)P 40TM 

o 
2 

o 
o 
o 
o 
o 

8 

9 

m 

12 

m 
15 

e 
19 

m 
o 
24 

f3 ó 
1 29 

2 31 

3 22 

4 18 

5 23 

6 14 

7 13 

9 34 

8 34 

15 11 

12 9 

Ila 29 

16 9 

1i 14 

11 29 

l' 11 

13 7 

2) 16 

13 18 

21 6 

25 9 

2a 10 

24 13 

22 18 

28 15 

TITLE 
ARTIST / PROMOTION LABEL) 

BAD DAY 
DANIEL POWTER WARNER BROM_ 

YOU'RE BEAUTIFUL 
JAMES BLUNT 

EVER THE SAME 
ROB THOMAS (MELD . ANTIC¡ 

UNWRITTEN 
NATASHA BEDINGFIELD (EPI(;) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

WALK AWAY 
KELLY CLARKSON (RCA,RMG) 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI (IS(,N) 

PHOTOGRAPH 
NICKELBACK /AOAAHIINNLR. IJ.IMGI 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS /VIRGIN) 

ALWAYS ON YOUR SIDE 
SHERYL CROW 8 STING (ABM / INTERSCOPI 

BETTER DAYS 
G00 G00 DOLLS (WARNER BROS 

SAVIN' ME 
NICKELBACK (ROAORUNNER/IDJMU 

TALK 
COLOPLAY (CAPITOL) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA'RMG) 

UPSIDE DOWN 
JACK JOHNSON (ARUSHFIRE: UNIVERSAL REPLIAI 

AGAIN AND AGAIN 
JEWEL (ATLANTIC) 

LOVE AND MEMORIES 
OA.R. (EVERFINE!LAVA) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS ^ -a)USEINIEVSI 

IF I WERE YOU 
HOOBASTANK _ 

FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CRLI - 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL 1NA ' PEME) 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE UNIVERSAL REPUBLIC 

SOME HEARTS 
CARRIE UNDERWOOD ( ARISTA, ARISTA NASH.'. . 

DANCE, DANCE 
FALL OUT BOY ¡ I' I. ... 

3.7 

17 

ti*t 

l*t 

L7 

LI 

Lt 

Tt 

AIR'LAY dlONITORED BY SALES DATA COMPILED BY 

Vl:elsen 
3Aoadcast Data 
Smstems 

Nielsen 
SoundScan 

LEGEND FOR HO-100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports.cotlected and provided by Nielsen SoundScan. This data 

is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 75 adult top 40 stations, 82 adult contemporary stations and 75 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. rc 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

' HOT 100 AIRPLAYTM 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

awes 
BE WITHOUT YOU 
MARY J. BUGE ÇULFI EH 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ ISO SO DEF /VIRGINI 

4 5 16 
YO (EXCUSE ME MISS) 
CHRIS BROWN /OMBA) 

5 3 20 

7 8 

6 15 

SO SICK 
NE -00 (DER JAM /IDJMG) 

WHAT YOU KNOW 
Ti GRAND HUSTLE /ATLANTIC( 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

0 NATA9 
16 

SHA BEDINGFIELD (EPIC) 

UNWRITTEN 

8 12 
MS. NEW BOOTY 
BUBBA SPARXXX NEW SOUTH :PURPLE 0150(EN VIIwIF, 

A!1 SOS 
12 10 

RIHANNA (SAP DEF JAMIIDJMG) . 16 5 
HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC( 

lA 
15 7 

BAD DAY 
DANIEL POWTER (WARNER BROS 

13 10 12 
LOVE 
KEYSHIA COLE (A &M /INTERSCOPE) 

1.4 11 23 
CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

15. 13 16 
I'M N LUV (WIT A STRIPPER) 
T.PAIN FEAT. MIKE JONES IKONVICT MUZIK/JIVEZOMI''A 

16 14 21 
UNPREDICTABLE 
JAMS FOXX FEATURING LUDACRIS IJ /RMGI 

25 5 WHEN YOU'RE MAD 
NE -YO (DEF JAM /IDJMG) 

(ID 20 6 
RIDIN' 
CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

O 18 12 WHO SAYS YOU CAN'T GO HOME 
BON JOVI (ISLAND /IDJMG) 

2C 1' 13 WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

C 21 18 
TOUCH IT 
BUSTA RHYMES (AFTERMATH /INTERSCOPE) 

22 19 20 
ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

24 6 
POPPIN' MY COLLAR 
THREE 6 MAFIA (HYPNOTIZE MINDS /COLUMBIA( 

24 26 13 
EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

25 22 24 
GRILLZ 
NELLY FEAT. PAUL WALL, ALI A GIP(' 

26 23 33 

O 34 6 

28 27 19 

29 

o 
o 
ti1Er' 

33 

34 

28 13 

35 12 

32 21 

46 4 

29 34 

30 7 

35 31 T5 

LiM 53 

CD40 

38 33 

39 

41 

42 

5 

18 

39 49 

51 5 

37 T2 

36 7 

42 8 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

GIRL 
PAUL WALL ISWISHAHOUSE'ASYLUM/ATLANTIC) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

GET DRUNK AND BE SOMEBODY 
TOBY KEITH (SHOW DOG NASHVILLE) 

LOOKING FOR YOU 
KIRK FRANKLIN (ET YO SOULGOSPO CENTRIC ,ZOMBA, 

GETTIN' SOME 
SHAWNNA (DTP /DEF JAM /IDJMG) 

RUN IT! 
CHRIS BROWN (JIVE: ZOMBA) 

TELL ME WHEN TO GO 
E -40 FEAT KEAK DA SNEAK (SICK WIT IL/MI -i ( 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NASHVILLE)) 

SNAP YO FINGERS 
LIL JON (AME /TVT) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

FRESH AZIMIZ 
BOW WOW FEAT. J -KWON 8 JERMAINE DUPRI LI il 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

4 MINUTES 
AVANT (MAGIC JOHNSON /GEFFEN) 

NOBODY BUT ME 
BLAKE SHELTON (WARNER BROS. (NASHVILLE) :,''9N¡ 

BEST FRIEND 
50 CENT 8 OLIVIA (G- UNIT /INTERSCOPEI 

BEEP 43 
THE PUSSYCAT DOLLS FEAT. WILLIAM (ABM / INTERSCOP!. 

Q 62 3 
IT'S GOIN' DOWN 
YUNG JOC (BLOCK /BAD BOY SOUTH'ATLANTIC ¡ 

52 5 WHY 
JASON ALOEAN (BROKEN BOW) 

o 50 6 WHEREVER YOU ARE 
JACK INGRAM (BIG MACHINE) 

47 43 7 

48 49 51 

49 38 21 

M/ 65 3 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEHZOMBA 

BELIEVE 
BROOKS 8 DUNN ( ARISTA NASHVILLE) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE INILSACUPEI 

SAY I 

CHRISTINA MILIAN FEAT- YOUNG JEEZY II,LI. AND /IDJMG) 

1.027 stations, comprised of top 40. adult contemporary, R &B/híp -hop, country, rock, gospel, Latin, and Christian formats, 

are electronically monitored 24 hours a day, 7 days a week. This data is used to compile The Billboard Hot 100. 

OHOT I)IGIIAL SONGSTAA 

o 
o 

TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

q TM BAD DAY 
DANIEL POWTER (WARNER RODS 

WHAT YOU KNOW 

O WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

4 2 13 
TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

E YOU'RE BEAUTIFUL 
3 24 

JAMES BLUNT (CUSTARD /ATLANTIC) 

6 5 20 
UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) O 

14 9 STUPID GIRLS 
PINK (LAFACE /ZOMOA) 

o 

8 7 8 
BEEP 
THE PUSSYCAT DOLLS FEAT. WILL I.AM (A8M/INTERSC 

9 8 8 
MS. NEW BOOTY 
BUBBA SPARXXX (NEW SOUTH /PURPLE RIBBON /VIRGIN) R.W41 

1 6 11 
MOVE ALONG 

THE ALL -AMERICAN REJECTS (00GH0USE /INTERSCI-' 

11 9 18 
EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

12 12 10 WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

16 6 
RIDIN' 
CHAMIWONAIRE FEAT. KRAYZIE BONE (UNIVERSAL M// I 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

18 6 

13 11 

1 

17 15 4 

le 10 6 

19 

20 

21 

CD 
23 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ (SO SO OEF /VIRGIN¡ 

DANI CALIFORNIA (ALBUM VERSION) 
RED HOT CHILI PEPPERS (WARNER BROS 

SAVIN' ME 
NICKELBACK (ROADRUNNERfIOJMG) 

SO SICK 
NE -00 (DEF .IAH /IDJMG) 

I'M N LUV (WIT A STRIPPER) 
11 14 

T -PAIN FEAT. MIKE JONES ( KONVICT MUZIK JIVE ZOMBA) 

17 g TOUCH IT 
BUSTA RHYMES )AFTERMATH / INTERSCOPE) 

19 20 
GRILLZ 
NELLY FEAT- PAM NALL AD 6 SOP IDIBRIYIFO' REAL/UNIVERSAL M/111.'. ' 

23 5 
POPPIN' MY COLLAR 

THREE 6 MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

21 10 
FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CRED. COLUMBIA( 

SHAKE THAT 24 20 16 
EMINEM ISHADV /AFTERMATH / INTERSCOPE) 

PUMP IT 25 22 29 
THE BLACK EYED PEAS (ABM / INTERSCOPE) 

26 26 39 

27 24 6 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DIRTY LITTLE SECRET 
THE ALL- AMERICAN REJECTS IUOGHOUSE,'INTERSCOPI 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO IOECAYDANCE /FUELED BY RAMEN L. 

O 32 12 
FRESH AZIMIZ 
BOW WOW FEAT J -KWON 8 JERMAINE OUPRI (CO( IINr' ", 

O 62 3 

30 25 17 

31 29 25 

32 27 36 

31 7 

34 30 13 

44 

28 21 

57 7 

60 2 

35 9 

36 13 

47 29 

37 7 

42 7 

BEAUTIFUL LOVE 
THE AFTERS (SIMPLE.'INO EPIC) 

BE WITHOUT YOU 
MARY J. BUGE (GEFFEN) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMENISLAND,IOJML: 

MY HUMPS 
THE BLACK EYED PEAS (A &M'INTERSCOPEI 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE /UNIVERSAL REPUBI 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE /ZOMBA) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NA - 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB) 

RUSH 
ALT 8 AJ ¡HOLLYWOOD) 

ROMPE 
DADDY YANKEE (EL CARTEL / INTERSCOPE) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI (ISLAND/SING) 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE /ZOMBA) 

33 23 
JESUS, TAKE THE WHEEL '- 
CARRIE UNDERWOOD ( ARISTA 

BECAUSE OF YOU 
KELLY CLARKSON (- 

DON'T CHA 
THE PUSSYCAT DOLLS (ABM/INTERSCOPE 

GOLD DIGGER © 71 
KANYE WEST FEAT JAMIE F0)01 (ROC -A- FELLNDEF JAM 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBL, 

48 44 31 
PHOTOGRAPH © 73 
NICKELBACK(ROADRUNNER IDJMG) 

,nW 

51 

52 

53 

n 56 

61 

62 

63 

64 

65 

66 

67 

34 33 

45 40 48 

4e 39 32 

47 43 13 

69 

70 

72 

49 38 11 
KING WITHOUT A CROWN 74 
MATISYAHU (JOUB /OR /EPIC) 

50 41 2 
DROPS OF JUPITER (TELL ME) 
TRAIN (COLUMBIA) 

rs 
3ó 

49 3 

45 43 

48 34 

59 23 

'4 43 

71 48 

54 30 

28 

58 4 

15 

54 26 

56 25 

63 2 

50 6 

67 5 

61 2 

55 20 

1 

71 3 

53 4 

65 71 

63 60 

46 6 

73 8 

0 12 

TITLE 
ARTIST (IMPRINT t PROMOTION LABEL) 

A LITTLE LESS SIXTEEN CANDLES, A LITRE MORE TOUCH ME 

FALL OUT BOY (FUELED By RAMEN ISL A NU 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN ISLAND IH.IMGA 

BREATHE (2 AM) 
ANNA NALICK (COLUMRIA) 

HONKY TONK BADONKADONK 
TRACE ADKINS (CAP(' ( EU 

BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC SIR:': 

FEEL GOOD INC 
GORILLAZ IPARLOPHONE /VIRGIN) 

100 YEARS 
FIVE FOR FIGHTING AWARE,COLUMAIAI 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (SONY HMG NORIE I 

THE REAL THING 
BO BICE (RCA /RMG) 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

LAFFY TAFFY 
DOL (DEEMONEY /ASYLUM /ATLANTIC) 

STICKWITU 
THE PUSSYCAT DOLLS (ABM,INTERSCOPE.I 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

EVER THE SAME 
ROB THOMAS (MELISMA /ATLANTIC( 

ALWAYS ON YOUR SIDE 
SHERYL CROW 8 STING (A &M/INTERSCOPE) 

LOVE 
KEYSHIA COLE (ABM / INTERSCOPE) 

L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

STAY WITH YOU 
GOO GOO DOLLS (WARNER BROS.) 

THE ONLY DIFFERENCE BETWEEN MARTYRDOM AND SUICIDE IS 

PANIC! AT THE DISCO (DECAVDANCE FOOLED BY RAMEN I 

, 

TELL ME WHEN TO GO 
E -40 FEAT KOOK DA SNEAK (SICK WIT IT AME RI 

SINCE U BEEN GONE 
KELLY CLARKSON 413,4 HMG, 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

TOUCH THE SKY 
KANYE WEST FEA. WPE FIASCO (ROCA -FELLA DEL JAM ID 

RIGHT HERE 
STAINS (FLIP /ATLANTIC) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

El 

© 

© 

© 

© 

Data for week of APRIL 22, 2006 I For chart reprints call 646.654.4633 

22 

C; AI)lJL_ I 
COV l'L-IVIPC)RARY, 

o 
3 

o 
o 

3ó 

3 15 

1 42 

4 26 

5 13 

6 15 

TITLE 
ARTIST '.I =HINT ( PROMOTION LABEL) 

®YOU'RE BEAUTIFUL 
JAMES BLUNT ISTARD /ATLANTIC) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

BECAUSE OF YOU 
KELLY CLARKSON (RC, c.:, 

SAVE THE LAST DANCE FOR ME 
MICHAEL RUBLE (143 - 
MAKING MEMORIES OF US 
KEITH URBAN ICAPI1 ) -- VIL_EI'EMCI 

7 7 61 
LONELY NO MORE átl ROB THOMAS (MELISNIA ;,I LA.NTICi 

9 

10 13 
PROBABLY WOULDN'T BE THIS WAY 
LEANN RIMES (CURB) 

9 30 
I'M FEELING YOU 

1*l 
SANTANA FEAT. MICHELLE BRANCH IARISTA RMGI 

HOME 1 8 64 
MICHAEL BUBLE 1143 /REPRISE itr 

1° 

13 6 
UNWRITTEN 
NATASHA BEDINGFIELD P`I 

11 28 
LIKE WE NEVER LOVED AT ALL 
FAITH HILL ( WARNE- 

12 17 

14 9 

16 8 

EVER THE SAME 
ROB THOMAS ,': :I - 'ANTIC, 

SOME HEARTS 
CARRIE UNDERWOOD :, ARISTA NASH. 

ALWAYS ON YOUR SIDE 
SHERYL CROW 8 STING (A0M-INTERSCOPEI 

15 9 WHEN DID YOU FALL (IN LOVE WITH ME) 
1t, CHRIS RICE . NO/COLUMBIA) 

17 21 

18 20 

20 5 

PHOTOGRAPH 
NICKELBACK ROADRUNNER; IDJMG 

BETTER DAYS 
GOO GOO DOLLS (WARNER BROS I 

FEEL 
CHICAGO (RHINO) 

CAB 
19 10 

TRAIN (COLUMBIA) 

GET OUT OF MY MIND 
HOSTIE 8 THE BLOWFISH ,.'LEAKY LONGZVANGUA F. 

21 9 WHO SAYS YOU CAN'T GO HOME tr 
BON JOUI 

22 5 

24 11 

27 3 

26 5 

COLOUR EVERYWHERE 
DIAN DIAZ 

WHAT'S LEFT OF ME 
NICK LACHER ¡.(TUE 

JESUS, TAKE THE WHEEL 
CARRIE UNDERWOOD ' . H-' II 

IVIOI)1=RN ROCK. 

o 
o 
o 

4 2 11 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS 

WORLD WIDE SUICIDE 
PEARL JAM -. . 

1 5 

3 11 

O 7 
10 

3 4 23 

T 6 18 

8 5 17 

HATE ME 
BLUE OCTOBER l',I, ERSAL MOTOWNI 

NO WAY BACK 
POS FIGHTERS 

THE ONLY DIFFERENCE BETWEEN MARTYRDOM INC SUICIDE IS 

PANICI AT THE DISCO 

DANCE, DANCE 
FALL OUT BOY (FUELED AU 

TEAR YOU APART 
SHE WANTS REVENGE IPERFEC 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING. INTERSCOPE 

O 9 11 
SAYING SORRY 
HAWTHORNE HEIGHTS (VICTORY( 

110 8 35 
WASTELAND 
10 YEARS UNIVERSAL REPUBLIC( 

O 10 9 
SPEAK 
GODSMACK ¡UNIVERSAL REPUBLIC) e 

12 11 
CROOKED TEETH 
DEATH CAB FOR CUTIE (ATLANTIC( 

O 16 6 
I BET YOU LOOK GOOD ON THE DANCEFLOOR 
ARCTIC MONKEYS (DOMINO) 

O 20 3 
STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MAN.V2) 

O 15 8 
LONELY DAY 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) A 

14 
y GOLD LION 

{1(7 YEAH YEAH YEARS (DRESS UP /INTERSCOPE) 

e 18 8 
I DARE YOU 
SHINE00WN (ATLANTIC) 

to 17 27 
PERFECT SITUATION 
WEEZER (GEFFEN) 

O 21 22 WINGS OF A BUTTERFLY 
HIM (SIRE t1- ! H BROS 

o 22 5 
YOUTH 
MATISYAHU 

o 26 3 
THE ADVENTURE 
ANGELS AND AIRWAVES , /1FEN, 

22 13 19 
THE DENIAL TWIST 
THE WHITE STRIPES - ( MANrV2) 

!!!1 29 3 WOMAN ¡ WOLFMOTHER(MODULAR, INTERSCOPEI 

o 23 8 
THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL/VIRGINI 

24 9 
JUST STOP 
DISTURBED (REPRISE) 

1*t 

1út 
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See chart I:gene for rulos and explanations. Yellow indicae; recelW 
tested t6lr, indicates Nerd Release. 

ARTIST/Tlle¡LFHEL (ScC'el 

POP 10) A RPLM' 
Chit Ran« 

You`e Beautiful ATLANTIC (65.2) 5 

Hips Don't Lie EPIC) (670) 
Walk Away RMG 03.8) 

Ead Day WARNER BIOS. (68.7) 

Savin Me IDJMG (79.5) 

Whars Lett Of Me zott o (68.3) 

6 

7 

9 

17 

22 

Move Alan' INTERSCOPE 66.9) 28 

Brea he (2 AM) coLUMUA (69.6) 

A Little Less Sixtæn Candes. A Little More To-ICh Me IILMO (77 0) 

ADULT -OP 40 

Unwritten EPIC (65.9) 

Walk Away RMG (68.3) 

Woo Says You Can't Go Hone IDJMG (73.6) 

II I Vere You !OJMG (6L2) 
Making Memories 01 Ls EMC (78.2) 

Atte glow EPIC (6L2) 
The Real Thng RMG (75.7) 

' -. -. `EAA Stay With You WARNER BROS (77.1) 

Out Of Ay Wed VANGUARD (71.8) 

ADULT CONTEMPORARY 

4 

6 

7 

20 

22 

28 

32 

37 

Unwritten EPIC (72.3) 11 

Like We Nader Loved AI All WARNER BROS. .82.3) 12 

III When Did You Fall In Lo-e With Me COLUMBIA (75.2) 16 

Ca3 COUMBIA (8'..9) 20 

IA Little Less ìixteen Candles. A Little More Toed) Me IILIMG (â.3) - 

Who Says 'wu Canif Go lame IDJMG (75 7 22 

MODERN ROCK 

Dani Calito.sia WARNER BAOS. (60.5) 1 

No Way Back RMG (67 5) 4 

These Things GEFFEN (S1.2) - 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

APR 
22 2 :s: 

Nielsen 
Broadcast Data 
c, vems 

Nielss 
SounLFxan 

E 4 A 

Ma- 1v 
TITLE 

aill Ng ARTIST (IMPRINT ' PROMOTION LABEL( 

o 1 9 

15 

16 

17 

19 
7 

27 7 

20 10 24 

21 16 33 

22 13 15 

C) 23 13 

24 21 13 

25 20 20 

26 26 36 

27 25 12 

28 28 32 

32 10 

CD33 7 

36 14 

35 7 

1.83 30 2E 

j 34 31 15 

- 1 

36 34 17 

et1 
41 6 

42 16 

37 6 

40 9 

t41 39 '0 

88 2 

43 38 2 

44 43 27 

64 4 

Q 44 -0 

45 7 

18 11 

14 26 

17 16 

BAD DAY 
OANIE! 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

IUNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC; 

IBE WITHOUT YOU 
MARY J. BLIGE (GEFFEN) 

WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (A&M /INTERSCOPE) 

ISOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE /ATLANTIC) 

IWHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

SO SICK 
4 NE -Y0 (DER JAM /IDJMG) 

D 

MS. NEW BOOTY 
BURDA SMRXXX (NEW SOUTH /PURPLE RIBBON /VIRGIN) 

STUPID GIRLS 
PINK (LAFACE / ZOMBA) 

MOVE ALONG 
THE ALE- AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE / ZOMBA) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

DIRTY LITTLE SECRET 
THE ALL- AMERICAN REJECTS (DOGHOUSE /INTERSCOPE) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK /JIVE / ZOMBA) 

LEAN WIT IT, ROCK WIT IT 
OEM FRANCHIZE BOYZ (SO SO DEF /VIRGIN) 

SHAKE THAT 
EMINEM FEAT. NATE DOUG (SHADY /AFTERMATH /INTERSCOPE) 

GRILLI 
NELLY FEAT PALL MALL ALI & GIPP (DERRTYÆO REEWNNERSAL MOTOR) 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) 

FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CRED. /COLUMBIA) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

RIDIN' 
CHAMILUONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

WHAT'S LEFT OF ME 
NICK SACHET (JIVE/ZOMBA) 

STICKWITU 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE/UNIVERSAL REPUBLIC) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

TOUCH IT 
BASTA RHYMES (AFTERMATH /INTERSCOPE) 

WHEN YOU'RE MAD 
NE -VO (DEF JAM /IDJMG) 

FRESH AZIMIZ 
BOW WOW FEAT. JKWON S JERMAINE DUPRI (COLUMBIA) 

POPPIN' MY COLLAR 
THREE S MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

THE REAL THING 
BO BICE (RCA/RMG) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

KING WITHOUT A CROWN 
MATISYAHU (JOUB /OR/EPIC) 

THERE IT GOI (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

BEAUTIFUL LOVE 
THE AFTERS (SIMPLE/INO /EPIC) 

RUSH 
ALY 8 Al (HOLLYWOOD) 

WHO SAYS YOU CANT GO HOME 
BON JOVI (ISLAND /IDJMG) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING/INTERSCOPE) 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NASHVILLE)) 

WHEN THE STARS GO BLUE 
TIM MCORAW CURB 

W6 TITLE 
á3 3ó ARTIST (IMPRINT PROMOTION :P! /. 

51 f 26 
ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

_G 4E 16 

57: 47 2: 

.y 
51 3 

I) 5E 3 

56 5C 2f 

57 52 14 

SB 56 2; 

SD 54 8 

BO 55 2E 

51 57 5 

71 

62 24 

34 53 22 

no20 

<W 73 

3 

67 65 3 

ì8 49 8 

69 67 6 

'0 60 29 

71 66 6 

1 

173 68 6 

® 82 2 

81 22 

T6 70 8 

99 7 

O 100 2 

k:ï9 75 25 

E-0 74 29 

El 59 12 

E'2 79 22 

94 2 

85 3 

85 78 18 

86 77 19 

® 84 12 

86 89 29 

W 90 24 

93 69 16 

Ate_ 

93 80 21 

94 86 11 

95 95 27 

95 98 21 

39 

4 

76 11 

100 92 22 

EVER THE SAME 
ROB THOMAS (MELISMA /ATLANTIC) 

JESUS, TAKE THE WHEEL 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

A UTILE LESS SIXTEEN CANDLES, A LITRE MORE TOUCH ME 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

SAY SOMETHIN' 
MARIAN CAREY FEAT. SNOOP DOGG (ISLAND /IDJMG) 

IF ITS LOVIN' THAT YOU WANT 
RIHANNA (SRP /DER JAM /IDJMG) 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC( 

DONT FORGET ABOUT US 
MARIAN CAREY (ISLAND /IDJMG) 

LOVE 
KEYSHIA COLE (AAM /INTERSCOPE) 

LAFFY TAFFY 
NIL IDEEMONEY /ASYLUM /ATLANTIC) 

TELL ME WHEN TO GO 
E -40 FEAT. KEAK DA SNEAK (SICK WID' IT /BME /REPRISE' 

GIRL 
PAUL WALL (SWISHAHOUSE /ASYLUM /ATLANTIC( 

HONKY TONK BADONKADONK 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

BLACK HORSE & THE CHERRY TREE 
KT TONSTALL (RELENTLESS /VIRGIN) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

TOUCH THE SKY 
KANYE WEST FEAT. WTI FIASCO (ROC- A- FELLAVDEF JAM/IDJMG) 

ALWAYS ON YOUR SIDE 
SHERYL CROW A STING (A&M /INTERSCOPE( 

BETTER DAYS 
G00 G00 DOLLS (WARNER BROS.) 

THE ONLY DIFFERENCE BEIWIBT MARTYRDOM AND SUICIDE IS... 

PANIC/ AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA) 

STAY WITH YOU 
GOO GOO DOLLS (WARNER BROS.) 

GOLD LION 
YEAH YEAH YEARS (DRESS UP /INTERSCOPE) 

LET U GO 
ASHLEY PARKER ANGEL (BLACKGROUND /UNIVERSAL MOTOWN) 

SHAKE 
PING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

SORRY 
MADONNA (WARNER BROS.) 

BEST FRIEND 
50 CENT I OLIVIA (G- UNIT / INTERSCOPE) 

RIDE WIT ME 
T.I. (GRAND HUSTLE /ATLANTIC) 

HUNG UP 
MADONNA (WARNER BROS.) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAMAOJMG) 

BREAKING FREE 
ZAC ERICK MEW SEEM' & VANESSA ARE NWGBB (WALT IUOBEY) 

TURN IT UP 
CHAMILLIONAIRE FEAT. UV FLIP (UNIVERSAL MOTOWN) 

GONE GOING GONE 
THE BLACK EYED PEAS FEAT. JACK JOHNSON (A &MINTERSCOPE) 

GET DRUNK AND BE SOMEBODY 
TOBY KEITH (SHOW DOG NASHVILLE) 

WHEN I GET WHERE IM GOING 
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE) 

GONE 
KELLY CLARKSON (RCA/RMG) 

HOME 
MICHAEL BUBLE (143 /REPRISE) 

STAY FLY 
THREE S MAFIA (HYPNOTIZE MINDS /COLOMBIA) 

DARE 
GORILLAZ FEAT. SHAUN RYDER (PARLOPHONENIRGIN) 

UNPREDICTABLE 
JAMIE FOXX FEAT. WOACRIS (J /RMG) 

MY WISH 
RASCAL FLATTE (LYRIC STREET) 

GIMME THAT 
CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA) 

WHO I AM HATES WHO I'VE BEEN 
RELIENT K (GOTEE /CAPITOL) 

YOUR MAN 
JOSH TURNER (MCA NASHVILLE) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ (SO SO DEENIRGIN) 

LIKE WE NEVER LOVED AT ALL 
FAITH HILL (WARNER- CURB/WRN/WARNER BROS.I 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

TALK 
C OUTPLAY (CAPITOL) 

GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

WHEN I'M GONE 
EMINEM (SHADY /AFTERMATH /INTERSCOPE) 

POP 100: The top Pop singles & tracks, according to mainstream top .O radio audience impressions measured by Nielsen 
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. S® Chart Legend for rules and explanations. © 2006, VNU 
BLSiness Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pop 103. See Chart Legend for rules and explanations. © 2006. 
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Cl-at Legend for rules and explanations. © 2006, Promosquad 
and HitPrediclor are trademarks of Think Fast LLC. 
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HY x V 
tia á3 3ó ARTIST 

# TEMPERATURE 
a e;rcc SEAN PAUL (VP /ATLANTIC) 

2 1 

o 4 11 

4 3 22 

5 5 13 

12 8 

7 6 17 

8 19 

o 15 6 

10 '0 21 

11 11 12 

12 9 24 

13 7 

14 14 16 

15 16 16 

16 13 27 

19 7 

18 17 30 

19 18 28 

20 20 12 

21 23 17 

Co) 25 8 

W 31 5 

24 21 18 

27 5 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN) 

SOS 
RIHANNA (SRP /DER JAM /IDJMG) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

WALK AWAY 
KELLY CLARKSON (RCA'RMG) 

EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE / ZOMBA) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

SO SICK 
NE -Y0 (DER JAM /IDJMG) 

BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (ASM/NTERSCOPE) 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

SAVIN' ME 
11 NICKELBACK )ROADRUNNER /IDJMG) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

STICKWITU 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVEROMBA) 

SHAKE THAT 
EMINEM FEAT. NATE DOGG (SHADY /AFTERMATWWTERSCOPE 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE /ZOMBA) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

GRILLZ 
NELLY FEIT. PAIA WAIL AO & OW (OBWTYHO BFEIJUIMISAL MOIONNI 

WHEN YOU'RE MAD 
NE -YO (DEF JAM /IDJMG( 

'20 mainstream top 40 stations are electronically monrt 
days a week. This data Is used to compile the Pop 100. 

Q 
© 

2E 6 
MS. NEW BOOTY 
BUBBASPANO(X (NEW SOUT) /PURPLE RIBROW IRGIN) 

2E 17 
FOR YOU I WILL 'CONFIDENCE) 
TEDDY 3EIGER (CRED. /COLUMBIA) 

MO1.E ALONG 
THE AL- AMERICAN REJECTS DOGHOUSEANTEFSCOPE) 

WHERE'D YOU GO 
FONT NNOR (MACHINE SHOP /WARNER BRO:.I 

SAY SOMETHIN' 
MARIAI CAREY FEAT. SNOOPDOGG (ISLAND/113W) 

31 32 in THEME IT GO! (THE WHISTLE SONG) 
:;yy : JUELZ ,ANTANA (DIPLOMATE /DEF JAM /IDJMG) 

26 1ff GIRL NEXT DOOR 
SAVING JANE (TOUCAN COV/UNIVERSAL RELBLIC) 

34 g THE REAL THING 
BO BICI (RCA /RMG) 

38.11 LEAN WIT IT, ROCK WIT IT 
OEM FFANCHIZE BOYZ (S0 5) DEF /VIRGIN) 

35 33 21 
ONE WISH 
RAY J ( _NOCKOUT /SANCTUPRYI 

DONT FORGET ABOUT US 
MARIAF CAREY (ISLAND / IDJMG) 

3E 4 

44 2 

37 3 

32 

36 

37 

38 

41 

39 

35 

30 

40 

43 

IF ITS LOVIN' TT YOU WANT 
RIHANM (SRP /DEF JAM /IDJMG) 

III HJ'- 

STUPID GIRLS 
PINK (LAFACE /ZOMBA) 

LET J GO 
ASHLEY SWUI ANGEL (BLACRGJOUJDUNNHiSAL ACTOWT'O 

SHANE 
TING YANG TWINS FEAT. PRBBLL (COLLIPARN/Yl'T) 

41 4 KING WITHOUT A CROWN 
MATISYsHU (JOUR /OR /EPIC) 

42 Al lit M. KELLY CUIRKSON (RCA/RMG) 

47 3 
OVER MY HEAD (CABLE CAP) 
THE ERN (EPIC) 

46 2 
GONE GOING GONE 
DE BUD( EYED PEAS FEAT. JACK MOON (ASMIMEFCOPE) 

1 RIDIM' 
CHAMILMONAIRE (UNIVERSAL MOTOWN) 

EVEF THE SAME 
ROB THEWS (MELISMA/ATL, NTIC) 

1 GIRL 
PAUL WALL (SWISHAHOUSE /.SYLUM /ATLANTCI 

FRESH AZIMIZ 
BOW WOW (COLUMBIA) 

ME & U 
CASSIE NEXT SELECTION /BAS BOY /ATLANTIC 

AND SHE SAID... 
LUCAS MAYA (ULTRA) 

tuiTi TITLE 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

2 2 8 

3 1 2 

o 12 6 

5 3 16 

6 5 7 

7 6 13 

8 4 7 

9 7 24 

10 8 14 

11 9 5 

14 10 

13 10 7 

14 15 21 

111) 32 6 

16 13 5 

17 11 7 

18 18 18 

27 61 

20 17 3 

21 19 3 

22 28 14 

23 22 16 

24 25 3 

25 2(ì 13, 

SISTER 
SCOUNDREL SQUAD FEAT. BUN -B (INVISIBLE) 

YOU HAVE KILLED ME 
MORRISSEY (ATTACK/SANCTUARY) 

SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

SORRY 
MADONNA (WARNER BROS.) 

TOUCH IT 
BUM RHYMES (AFTERMATH /INTERSCOPE) 

GOLD LION 
YEAH YEAH YEARS (DRESS UP /INTERSCOPE) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

HEARTBREAK HOTEL 
ELVIS PRESLEY (RCA/SONY OMS STRATEGIC MARKETING GROUP) 

THE W.A.N.D. 
THE FLAMING LIPS (WARNER BROS.) 

HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

MS. NEW BOOTY 
BUBKA SPARXXX (NEW SOUTH /PURPLE RIBBON /VIRGIN) 

HUNG UP 
MADONNA (WARNER BROS.) 

SHOULDER WORK 
GEL FEAT. STAT DUO (FORESEEN LEGENDS /SUPERNATURAL) 

STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE (METROPOLIS) 

BLACK SWEAT/BEAUTIFUL, LOVED & BLESSED 
PRINCE (UNIVERSAL REPUBLIC) 

I AM NOT MY HAIR 
INDIA.ARIE (UNIVERSAL MOTOWN) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

SHAKE 
YINC YANG TWINS FEAT. PITBULL (COLLIPARKRVT) 

WELCOME TO MY PARTY 
AHMIR ( AHMIR) 

EVERYTIME WE TOUCH 
CASCADA ¡ROBBINS) 

TE AMO CORAZON 
PRINCE (UNIVERSAL REPUBLIC) 

ITS WHATEVER 
FREDDY P FEAT. RAYZOR A PRESSURE (MOMAX/PMG) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ (SO SO DEFNIRGIN) 

Data for week of APRIL 22, 200E I CHARTS LEGEND on Page 82 
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Title, 
Songlines 

Greatest Hits: 30 Years Of Rock 

People Gonna Talk 

Hope And Desire 

Cost Of Living 

The Ultimate Collection 

The Definitive Collection 

Bronx In Blue 

35 X 35: 35 Songs, 35 Years Of Genuine Houserockin' Music 

Throw Back Days 

B.B. King & Friends: 80 

Bring 'Em In 

Golden Legends: Ray Charles Live 

Change In The Weather 

His Hands . 

SALES DMA COMPIIIED BY 

ti. 
Nie Isen 
S(.11,.s,,, 

See Charts Legend for rules and explanations. <' 2006, VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

MON 

ARTIST 
MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

#s 
1 69 3 T.I. 

GRAND HUSTLE /ATLANTIC 83800 " /AG (18.98) 0+ 

t VARIOUS ARTISTS 
JNIVERSAL/EMVSONY BMG MUSIC /ZOMBA 006201 /UME (18.98) 

12 

33 

34 

.. 

24 

2C 

3C 

3: 

3- 

15 

2`. 

2 

2_ 

6' 

37 

4" 

3¢ 

ffi 

BUBBA SPARXXX 
VEW SOUTH /PURPLE RIBBON 47163"/VIRGIN (18.98) 

GHOSTFACE KILLAH 
JEF JAM 006155 " /IDJMG (11.98) 

NE -YO 
DEF JAM 004934" /IDJMG (13.98) 

PRINCE 
UNIVERSAL REPUBLIC 006296 /UMRG (13.98) 

GREATEST 
GAINER 

B.G. 
CHOPPA CITY 5849 /KOCH (17.98) 

JUVENILE 
UTP /ATLANTIC 83790 " /AG (18.98) 

KEYSHIA COLE 
ABM 003554 * /INTERSCOPE (13.98) 

MARY J. BUGE 
MATRIARCH /GEFFEN 005722 * /INTERSCOPE (13.98/8.98) 

JAMIE FOXX 
J 71779 * /RMG (18.98) 

DEM FRANCHIZE BOYZ 
SO SO DEF 53423./VIRGIN (18.98) 0+ 

CHAMILLIONAIRE 
UNIVERSAL MOTOWN 005423* /UMRG (13.98) 

E -40 
SICK WID' IT /BME 49963/WARNER BROS. (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) © 

SEAN PAUL 
VP /ATLANTIC 83788 * /AG (18.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124* /UMRG (13.98) 

ANTHONY HAMILTON 
SO SO DEF 74278 /ZOMBA (18.98) 

JAHEIM 
DIVINE MILL 48802/WARNER BROS. (18.98) 

SOUNDTRACK 
UNIVERSAL MOTOWN 006212 /UMRG (13.98) 

VAN HUNT 
CAPITOL 74851 (18.98) 

T PAIN 
KONVICT MUZIK/JIVE 73200 /ZOMBA (18.98) 

SCARFACE 
J PRINCE 68516 /RAP -A -LOT 4 LIFE (18.98) 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

THREE 8 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 94724/SONY MUSIC (18.98) 

THE BLACK EYED PEAS 
A &M 004341 * /INTERSCOPE (13.98/8.98) 

EMINEM 
SHADY /AFTERMATH 005881 * /INTERSCOPE (13.98/8.98) 

MARIAH CAREY 
ISLAND 005784* /IDJMG (13.98) O 

SOUNDTRACK 
G -UNIT 005605 /INTERSCOPE (13.98/8.98) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 004421 * /IDJMG (13.98) 

PAUL WALL 
SWISHAHOUSE /ATLANTIC 83808 /ASYLUM (18.98) 

REMY MA There's 
SRC /UNIVERSAL MOTOWN 005122 * /UMRG (13.98) 

LUDACRIS AND DTP 
DTP /DEF JAM 005786* /IDJMG (13.98) O 

THE NOTORIOUS B.I.G. 
BAD BOY 838856/AG (19.98) 

MARY MARY 
MY BLOCK /COLUMBIA 77733/SONY MUSIC (18.981 

HEATHER HEADLEY 
RCA 64492/RMG (18.98) 3)0 

Th 

Title 

King 

NOW 21 

The Charm 

FlshScale 

In My Own Words 

3121 

In My Mind 

e Heart Of Tha Streetz, Vol. 2 (I Am What I Am) 

6 

2 

17 

59 ,RE-EMTRY 26 

60 

Reality Check 

The Way It Is 

The Breakthrough 

Unpredictable 

On Top Of Our Game 

The Sound Of Revenge 

My Ghetto Report Card 

Chris Brown 

The Trinity 

Tha Carter II 

Ain't Nobody Worryin' 

PACE 
SETTER 

URBAN MYSTIC 
SOBE 49998 /WARNER BROS. (13.981 

DESTINY'S CHILD 
COLUMBIA 97765 /SONY MUSIC (18.98) 

JUELZ SANTANA 
DIPLOMATS /DEF JAM 005426* /IDJMG (13.98/8.98) O 

CHARLIE WILSON 
JIVE 69429/ZOMBA (18.98) 

KANYE WEST 
ROC- A- FELLA/DEF JAM 004813" /IDJMG (13.98) 

SOUNDTRACK 
GRAND HUSTLE /ATLANTIC 83822 " /AG 18.98) 

YING YANG TWINS 
COLLIPARK 2790/TVT (11.98 CD /DVD) O+ 

BUN -B 
RAP -A -LOT 4 LIFE 68539 /ASYLUM (18.98) 

RAY J 
KNOCKOUT 87521 /SANCTUARY (18.98) 

D4L 
DEEMONEY /ASYLUM 83890/AG (18.98) 

JOHN LEGEND 
G.0.0.0. /COLUMBIA 92776./SONY MUSIC (18.98) 006 

DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS/TUFF GONG /UNIVERSAL REPUBLIC 005416 * /UMRG (13.98) 

KEM 
UNIVERSAL MOTOWN 004232 /UMRG (13.98 

NELLY 
FO' REEL/DERRTY /UNIVERSAL MOTOWN 005825" /UMRG (13.98) 

WARREN G 
HAWINO /G -FUNK 54707" /LIGHTYEAR (18.98) 

DO OR DIE 
J PRINCE 68548 /RAP -A -LOT 4 LIFE (17.98) 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 83789/AG (18.98) 

FLOETRY 
ERVINGWONDER /GEFFEN 005609 /INTERSCOPE (13.98) 

VARIOUS ARTISTS 
RAZOR 8 TIE 89121 (18.98) 

Ghetto Classics 

Tyler Perry's Madea's Family Reunion 

On The Jungle Floor 

Rappa Ternt Sanga 

My Homies Part 2 

Hero 

Most Known Unknown 

Monkey Business 

Curtain Call: The Hits 

The Emancipation Of Mimi 

Get Rich Or Die Tryin' 

Let's Get It: Thug Motivation 101 

The Peoples Champ 

Something About Remy: Based On A True Story 

Ludacris Presents...Disturbing Tha Peace 

Duets: The Final Chapter 

Mary Mary 

Ghetto Revelations: II 

#1's 

What The Game's Been Missing) 

Charlie, Last Name Wilson 

37 

86 

20 

) 32 

66 

28 

15 

21 

68 ! RE-ENTRY 9 

73 

5 

39 

34 

28 

RE-EH-RT I 2 

j 26 

2$ 

Late Registration 

Hustle & Flow 

U.S.A. Still United 

Trill 

Raydiation 

Down For Life 

Get Lifted 

Welcome To Jamrock 

Album II . 
Sweatsultj. 

In The Mid -Nita Hour 

Get That Paper ®. 
Day By Day 

Flo' Ology r 
Slow Motion 2 

Data for week of APRIL 22, 2006 I For chart reprints call 646.654.4633 
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ARTIST 
IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE) 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

SCARFACE PRESENTS... THE PRODUCT 
UNDERGROUND RAILROAD 5828" /KOCH (17.98) 

YOUNGBLOODZ 
LAFACE 73175 * / ZOMBA (18.98) 

K -CI & JOJO 
GEFFEN /CHRONICLES 004059 /UME (13.98) 

TREY SONGZ 
SONG BOOK/ATLANTIC 83721/AG (15.98) 

SOUNDTRACK 
GEFFEN 006366 * /INTERSCOPE (13.98) 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) 00) 
PURPLE RIBBON ALL -STARS 
PURPLE RIBBON 12207 "/VIRGIN (18.98) 

RIHANNA 
SRP /DEF JAM 004937/IDJMG (13.98) 

LIL' KIM 
QUEEN BEE /ATLANTIC 83818 " /AG (18.98) 

GOAPELE 
SKYBLAZE /COLUMBIA 92910/SONY MUSIC (11.98) 

PITBULL 
DIAZ BROTHERS 2750/TVT (11.98 CD /DVD) O+ 

THE TEMPTATIONS 
NEW DOOR 005170 /UME (13.98) 

SHOW N' TELL 
CUT THROAT ENTERTAINMENT 77 /OMNI (15.98) 

BOW WOW 
COLUMBIA 93505" /SONY MUSIC (18.98) $$ 
SOUNDS OF BLACKNESS 
SLR 54693 /LIGHTYEAR (17.98) 

SOUNDTRACK 
VERITY 71620/ZOMBA (18.98) 

BOBBY BROWN 
GEFFEN /CHRONICLES 006111 /UME (13.98) 

ALICIA KEYS 
J 67424/RMG (18.98) OQ 

RAHEEM DEVAUGHN 
JIVE 53723/ZOMBA (11.98) 

)O( 

w I` 

Greatest Hits] Olo 
One Hunid 

,111k 

. i 

. i 
I Gotta Make It 

Dave Chappelle's Block Party. 
Lyfe 268 -192 

Big Bol Presents...Got Purp? Vol. 11 

111111 

The Naked Truth 
111111 

7 

11111 

111 

Title 

Ev'rybody Know Me 

All My Life: Their Greatest Hits 

Music Of The Sun 

Change It All 

Money Is Still A Major Issue 

Reflections 

Blood, Sweat & Tears 

Wanted 

Unity 

The Gospel 

The Definitive Collection 

Unplugged 

The Love Experience 

FOR A COMPLETE LISTING OF THE HOT R &SHIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

22 

TOP 

BLUES ALBUMS.. 
W ARTIST 3 33: IMPRINT & NUMBER 7 DISTRIBUTING LABEL 

7 # THE DEREK TRUCKS BAND 
,w*s COLUMBIA 92844/SONY MUSIC 

GEORGE THOROGOOD & THE DESTROYERS 
CAPITOL 98430 

JAMES HUNTER 
GO 612187/ROUNDER 

264 
SUSAN TEDESCHI 
VERVE FORECAST 005111/VG 

4 DELBERT MCCLINTON 
NEW WEST 6079 

SE 
B.B. KING 

EFFEN /CHRONICLES 003854 /UME 

ETTA JAMES 
HIP -0 /CHRONICLES 004010/UME 

DION 
DIMENSIONAL/THE ORCHARD 82960 /RAZOR & TIE 

VARIOUS ARTISTS 
ALLIGATOR 2021 

MEL WAITERS 
WALDOXY 2842 /MALACO 

B.B. KING 
GEFFEN /CHRONICLES 005263/UME 

BUDDY GUY 
BILVERTONE 72426 /ZOMBA 

RAY CHARLES 
MADACY SPECIAL PRODUCTS 51843 /MADACY 

ERIC LINDELL 
ALLIGATOR 4908 

CANDI STATON 
HONEST JONES 49832 /ASTRALWERKS 

BETWEEN THE BULL 

SPARXXX FLYING ON CHARTS 
Bub3a Sparxxx takes his third consecutive top 

10 bow on Top R&B /Hip -Hop Albums with 

the No. 3 open of "Charm." 
The set matches the start 

of rookie. album "Dark Days, 

Bright Nights" and out- 

shines the No. 10 opening of 
"Deliverance" in 2003. 

"Charm" also earns No. 9 on 
The Billboard 200 (51,000 

copies), his third straight 

top 10 appearance on that list. 

At radio, "Ms. New Booty" peaked at No. 3 

on Rhythmic Airplay for a 

career high on that chart. 
The track also marks his 
first venture into The 
Billboard Hot 100's top 10. 

"Charm" was priced for 

$9.99 at Circuit City, Best 

Buy and K -Mart. 

-Raphael George 

Go to www.billboard.biz for complete chart data i 73 

www.americanradiohistory.com

www.americanradiohistory.com


HOT R&B HIP -HOP AIRPLAY* ' _ s'._n.: 

AIRPLAY MONITORED BY 

2006 a t OA. . Nleisen 
Broadcast Data 

SALES DATA COMPILED BY 

2 10 WHAT YOU KNOW 
Ti. (GRAND HUSTLE/ATLANTIC) 

9 

8 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN/INTERSCOPE) v LEAN WIT IT, ROCK WIT IT 
OEM FRANCHIZE BOYS (SO SO DEFNIRGIN) 

27 
UNPREDICTABLE 
JAMIE FOXX FEAT. LUDACRIS (J /RMG) 

16 
TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

23 
SO SICK 
NE40 (DEF JAM /IDJMG) 

26 TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

))gg YO (EXCUSE ME MISS) a CHRIS BROWN ( JIVE/ZOMBA) 

2á 

1E 

8 

18 

LOVE 
KEYSHIA COLE (A &M /INTERSCOPE) 

POPPIN' MY COLLAR 
THREE S MAFIA (HYPNOTIZE MINDS /COLUMBINSUM) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA) 

MS. NEW BOOTY 
BUM SPARKXK (NEW SOUTH /PURPLE RIBBONNIRGIN) 

111 . 21 11 

X25 23 

32 I 

ARTIST (IMPRINT / P 

JUST CAME H 
THE ISLEY BROTHERS (DEF SODUDEF JAM/IDJMG) 

SNAP YO FINGERS 
LIL JON (BME /TVT) 

TORN 
LETOYA (CAPITOL) 

. , 

BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

. - - 

REMY MA (SRC/UNIVERSAL MOTOWN) 

CHAMILLIONAIRE (UNIVERSAL MOTOWN) 

MARIAN CAREY (ISLAND /IDJMG) 

33 

GETTIN' SOME 
SHAWNM (DTP /DEF JAM/IDJMG) 

4 MINUTES 
AVANT (MAGIC JOHNSON /GEFFEN / INTERSCOPE) 1 
CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF/ZOMBA) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

IN MY MIND 
HEATHER HENLEY (RCA/RMG) 

WHEN YOU'RE MAD 
NE -YO (DEF JAM /IDJMG) 

GOTTA GO 
TREY SONGS (SONG BOOK/ATLANTIC) 

41 
ENOUGH CRYIN 
MARY J. ELIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES ( KONVICT MUZIIVJIVE/ZOMBA) 

IGOOD LUCK CHARM 
JAGGED EDGE (COLUMBINSUM) 

SAY I 

CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLAND /IDJMG) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBINSUM) 

T.I. (GRAND HUSTLE/ATLANTIC) 

FRESH ALIMIL 
BOW WOW FEAT. J -KWON B JERMMNE DUPER (COLUMBINSUM) 

50 CENT FEAT. OLIVIA (G- UNIT / INTERSCOPE) 

RODEO 
JUVENILE (UTP /ATLANTIC) 

NELLY FEAT. PAUL WALL, ALI & GIPP )DERRTY /FO' REEL/UNIVERSAL MOTOWN) 

WHOA 
LIL' KIM (QUEEN BEE/ATLANTIC) 

45' 

RICK ROSS (SLIP -N -SLIDE /DEF JAM /IDJMG) 

LL ME WHEN l O GO 
E -40 FEAT. KEAK DA SNEAK (SICK WID' IT /BME/WARNER BROS.) 

HUbI LEH MUSIK 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

l HU LOVE 
FAITH EVANS (CAPITOL) 

GIMME THAT 
CHRIS BROWN FEAT. LIE WAYNE (JIVE/ZOMBA) 

DJ PLAY A LOVE SONG 
JAMIE FOXX FEAT. TWISTA )J /RMG) 

44 -GIRL 
PAUL WALL (SWISHAHOUSE/ASYLUM /ATLANTIC) 

36 
UNBREAKABLE 
ALICIA KEYS (J /RMG) 

HOLLA AT ME 
DJ KHALED FEAT. LIL WAYNE (TERROR SQUAD /KOCH) 

50 WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN / INTERSCOPE) 

BACK LIKE THAT 
ONOSTFACE KILLAH FEAT. NE -YO (DEF JAM /IDJMG) 

- GET THROWED 
BUN -B (RAP -A -LOT 4 LIFE/ASYLUM) 

I LOVE'YOU 
CHERI DENNIS (BAD BOY /ATLANTIC) 

R&13I i I P I-I { P 
SHOT SI\GLhS SALES 

1 1 6 

ARTIST (IMPRINT / PROMOTION LABEL) 

SISTER 
SCOUNDREL SQUAD FEAT. BUN -B (INVISIBLE) 

GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

SHOULDER WORK 
GEL FEAT. STAT DUO (FORESEEN LEGENDS /SUPERNATURAL) 

IT'S WHATEVER 
FREDDY P FEAT. RAYZOR & PRESSURE (MOMAX/PMG) 

IWELCOME TO MY PARTY 
AHMIR (AHMIR) 

THINKIN' BOUTCHOO 
GARY ESCOE (TCB /ESCOTICA PRODUCTIONS) 

ONLY LIVE ONCE 
TIMBUK II (RAW NAKED) 

4 I TRADE IT ALL 
ORLANDO BROWN (UP ONE ENTERTAINMENT) 

000H... 
ALYZE ELYSE FEAT. CEUNSKI (SOUL CITY/TRUMP) 

THE NEXT ONE (GITIT2GETHA) 
JOSEPHINE SINCERE (KIXX) 

CHECK ON IT 
BEYONCE FEAT. SUM THUG (COLUMBINSUM) 

SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

BOOM DRAH 
Y.0.0. )NEGRIL WEST /ORPHEUS) 

I AM NOT MY HAIR 
INDIA.ARIE (UNIVERSAL MOTOWN) 

I REMEMBER... 
MELBA MORGAN (LU ANN /ORPHEUS) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES ( KONVICT MUZIK/JIVE/ZOMBA) 

I REFUSE 
URBAN MYSTIC (SOBE/WARNER BROS.) 

BEST FRIEND 
50 CENT A OLIVIA (G- UNIT / INTERSCOPE) 

SAY I 

CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLAND /IDJMG) 

CONTROL MYSELF 
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM /IDJMG) 

LEAN WIT IT, ROCK WIT IT 
BEM FRANCHIZE BOTO (SO SO DEFNIRGIN) 

UPGRADE 
CITY BUI (HYPE CITY) 

SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN/INTERSCOPE) 

ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

GETTIN' SOME 
SMWNNA (DTP /DEF JAM /IDJMG) 

74 I Go to www.billboard.biz for complete chart data 

ARTIST (IMPRINT !PROMOTION LABEL) 

1 11 
gl LEAN WIT IT, ROCK WIT IT 

DEM FRANCINZE BOTZ (SO SO DEFNIRGIN) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

RIDIN' 
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL MOTOWN) 

MS. NEW BOOTY 
BUBBA SPARXXX (NEW SOUTH /PURPLE RIBBONNIRGIN) 

S 4 BE WITHOUT YOU 
MARY J. ELIGE (GEFFEN/INTERSCOPE) 

8 
R 

PAUL 

GI 
WALL (SWISHAHOUSE/ASYLUM /ATLANTIC) 

YO (EXCUSE ME MISS) 
CHRIS BROWN ( JIVE/ZOMBA) 

LOVE 
KEYSHIA COLE (A &M /INTERSCOPE) 

10 11 
TELL ME WHEN TO GO 
E-40 FEAT. KEAK DA SNEAK (SICK WID' IT /BME/WARNER BROS.) 

9 ; I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA) 

F WHAT YOU KNOW 
TI. (GRAND HUSTLE/ATLANTIC) 

1 
$FRESH AZIMIZ 

BOW WOW FEAT. JKWON & JERMAINE DUPRI (COLUMBIA/SUM) 

14 10 
SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

12 aid SO SICK 
NE -YO (DEF JAM /IDJMG) 

liROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

4 SO WHAT 
FIELD MOB FEAT. CIARA (DTP /GEFFEN /INTERSCOPE) 

8 WHEN YOU'RE MAD 
NE -YO (DEF JAM /IDJMG) 

BEST FRIEND 
50 CENT A OLMA (G- UNIT / INTERSCOPE) 

ISNAP YO FINGERS 
LIL JON (BME/TVT) 

17 CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBWSUM) 

POPPIN' MY COLLAR 
THREE 0 MAFIA (HYPNOTIZE MINDS /COLUMBIA/SUM) 

HIPS DON'T LIE 
SHAERA FEAT. WYCLEF JEAN (EPIC /SUM) 

DOING TOO MUCH 
PAULA DEANOA FEAT. BABY BASH (ARISTNRMG) 

1 CHRISTISAY 

I 

NA MILIAN FEAT. YOUNG JEEZY (ISLAND /IDJMG) 

GIT IT 
TING YANG TWINS FEAT. BUN-II (COLLIPARK/TVT) 

7 6 

7 

ADULT R&I3 
- - 

NMI sOE 
YEENOH A MARIE (CASH MONEY /UNIVERSAL MOTOWN) 

BE WITHOUT YOU 
MANY J. RUBE GEFFEN/INTERS 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

JUST CAME HERE TO CHILL 
THE ISLET BROTNERS FEAT. RONALD ISLEY (DEE SOUL/DEF JAM /IDJMGI 

IN MY MIND 
HEATHER HEADLEY (RCA/RMG) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA) 

UNPREDICTABLE 
JAMIE FODO FEAT. WDACFJS (J /RMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

go SO SICK 
NE40 (DEF JAM /IDJMG) 

9 
(J /RMG) 

UNBREAKABLE 
AIGU KEYS 

11118 I MAGIC 
CHARLIE WILSON ( JIVE/ZOMBA) 

1 REFUSE 
12 

URBAN MYSTIC (SOBE/WARNER BROS.) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

GOD'S GIFT 
JEFF 'WORE FEAT. KELLY PRICE (MUSIC ONE /EPIC /SUM) 

PRETTY BABY 
ERIC BENET (FRIDAY /REPRISE/WARNER BROS.) 

LOVE 
KEYSHIA COLE (A &M /INTERSCOPE) 

INTO YOU 
KEM (UNIVERSAL MOTOWN) 

I AM NOT MY HAIR 
INDIAJIRIE (UNIVERSAL MOTOWN) 

FIRST LOVE 
GOAPELE (SKYBLAZE/COLUMBIA/SUM) 

LAY DOWN 
FLOETRY ( ERVINGWONDER/GEFFEN/INTERSCOPE) 

YOU 
RAHEEM DEVAUGNN (JIVE /ZOMBA) 

WOMAN FIRST 
KINDRED THE FAMILY SOUL (EPIC /HIDDEN BEACH) 

II'M GONNA BE 
DOM/ JONES (LAFACE/ZOMBA) D 28 
CHARACTER 
VAN HUNT (CAPITOL) 

BLACK SWEAT 
PRINCE (UNIVERSAL REPUBLIC) 

vt H I1' P R I=1) I c -rQ 13 

AV 
NE- 
MA- 
JAG 
CHRISTINA 
LI L 

LET 
MA 

CHR 
JAMIE F 

PAU 
FIE 

DO 
RAY - 

1 MISSES FEAT. PIMP 

DATA PROVIDED BY 

See chart legend for roles and explanations. Yellow indicates receAtly tested title. 
indicates New Release. 

TIST/Tm V/LABEU(Score) 

B /HIP -HOP AIRPLAY 

Char: lank 

4 Routes INTERSCOPE (71.1) 

When loure Mad IDJMG (79.8) 

Enough Cryin INTERSCOPE (93.0) 
Good Luck Charm sure (85.4) 

Say I IDJMG (82.8) 

Snap Yo Fingers YVT(74.9) 

Tom CAPITOL (73.8) 

Fly Like A Bird IDJMG (90.1) 
Why Yeu Wanna ATLANTIC (77.9) 

Gimme That ZOMBA (86.3) 

DJ Play A Love Song RMC (85.3) 
30 ATLANTIC (69.9) 

So What INTERSCOPE (78.6) 
I Love You ATLANTIC (64.4) 

lien Gonna Be ZOMBA (68.9) 

(77.0) 

Love Song INTERSCOPE (82.9) 

The One You Need IDJMG (69.1) 

RHYTHMIC AIRPLAY 

14 

18 

20 

22 

23 

27 

28 

32 

33 

43 

44 

45 

48 

50 

58 

61 

NE- 
50 C 

SHAKIRA FEA 
PAULA DEAN 
CHRIS. 
RAY 
MA 
CH 
MIL 
MARI. 
MARY J BLIG- 
Q KELIS FEAT 
1J JAMIE FOXX F 

CHE ! ' 

SO; IDJMG (95.0) 

So What INTERSCOPE (71.3) 
When lou're Mad IDJMG (77.6) 

Best Friend INTERSCOPE (73.1) 

Hips Don't Lie (sum) (72.0) 
Doing Too Much EVIDENT (69.3) 

Say I IDJMG (76.2) 
What I Reed SANCTUARY (81.1) 

Say Somethini IDJMG (68.4) 

Gimme That ZOMBA (83.9) 

Complete UNIVERSAL MOTOWN (69.4) 

Gallery RMG (65.7) 

Enough Cryini INTERSCOPE (93.9) 
Bossy ZOMBA (66.4) 

DJ Play A Love Song RMG (82. 2) 

APITOL (66.9) 

Love Song INTERSCOPE (615) 

13 

ADULT R &B AND RHYTHMIC AIRPLAY: 63 adult R&B stations and 64 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 clays a week. 

2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R &B/HIPHOP 
SINGLES SALES: this data is used to compile Hot R &B/Hip -Hop Singles & Tracks. © 2006 
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006, 
Prnmosquad and HitPredictor are trademarks of Think Fast LLC. 

Data for week of APRIL 22, 2006 I CHARTS LEGEND on Page 82 
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AIFTLN dONITOREO BY 

Nlelsen 
3s3adcast Data 
Systems 

C 

4 

5 

6 

o 

t 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

HOT 

COUNTRY. SONGS 

5 7 

13 16 

15 17 

16 18 

17 19 

18 21 

19 20 

21 25 4 

o 

TITLE 
ODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

WHAT HURTS THE MOST 
HUFF,RASCAL FLATTS (J. STEELE,S.R0BS0N) 

Rascal Flatts 
OO LYRIC STREET 

WHO SAYS YOU CAN'T GO HOME 
IIANKS,J.BON JOVI,R.SAMBORA (J.BON JOVI,R,SAMBORA) 

GET DRUNK AND BE SOMEBODY 
NHITE,T.KEITH (T. KEITH,S.EMERICK) 

TONIGHT I WANNA CRY 
U.HUFF.K.URBAN (M.POWELL,K.URBAN) 

NOBODY BUT ME 
B. BRADDOCK (RB.WHITE,S. CAMP) 

SHE DON'T TELL ME TO 
R.RUTHERFORD,M.WRIGHT ( B, DIPIERO,T.SHAPIRO,R.RUTHERFORD) 

WHEREVER YOU ARE 
J.STOVER (J.STOVER,S.BOGARO) 

BELIEVE 
T.BROWN,R,DUNN,K.BROOKS (R.DUNN.C.WISEMAN) 

WHY 
M.KNOX (J.RICH,V.MCGEHE,R.CLAWSON) 

THE LUCKY ONE 
B GALLIMORE,F.HILL (B.WARREN,B.WARREN,J,JOYCE) 

LIVING IN FAST FORWARD 
B. CANNON,K.CHESNEY (D.L.MURPHY,R.RUTHERFORD) 

SETTLE FOR A SLOWDOWN 
B.BEAVERS (T,MARTIN,B.BEAVERS,D. BENTLEY) 

SOMETHING'S GOTTA GIVE 
O. HUFF (C. WISEMAN,TMULLINS) 

WHEN THE STARS GO BLUE 
B. GALLIMORE,T.MCGRAW,D.SMITH (R.ADAMS) 

SIZE MATTERS (SOMEDAY) 
Is. CANNON (B.HILL,M.DEKLE) 

THE SEASHORES OF OLD MEXICO 
BROWN,G,STRAIT (M.HAGGARD) 

LAST DAY OF MY LIFE 
ROGERS (PVASSART RYAN) 

Bon Jovi Duet With Jennifer Nettles 
10 ISLAND /MERCUR, 

Toby Keith 
OO SHOW DOG NASHVILLE 

Keith Urban 
O CAPITOI 

Blake Shelton 
OQ WARNER BROS./WRIJ 

Montgomery Gentry 
fB COLOMBI - 

Jack Ingram 
OO BIG MACHI. 

Brooks & Dunn 
O' ARISTA NASHVIL. 

Jason Aldean 
BO BROKEN Bi ;. 

Faith Hill 
O WARNER BROS, /WAr. 

Kenny Chesney 

Dierks Bentley 
RD CAPITDI 

LeAnn Rimes 
e ASYLUM-CURE 

Tim McGraw 
Co cUAP 

Joe Nichols 
00 UNIVERSAL SOUTE 

George Strait 
O MCA NASHVIL! I 

Phil Vassar 
¿ ARISTA NASHVILLi 

EVERY TIME I HEAR YOUR NAME Keith Anderson 
J. STEELE (K. ANDERSON THAMBRIDGE.J. STEELE) OO ARISTA NASHVILLE 

AIR 
POWER 

THE WORLD Brad Paisley 
F.ROGERS ( B .PAISLEY,K.LOVELACE,L.T.MILLER) OO ARISTA NASHVILLE 

I GOT YOU 
MORGAN.PO'DONNELL (C. MORGAN,P..O'DONNELL,T.OWENS) 

Craig Morgan 
OO BROKEN BOW 

I'M TAKING THE WHEEL SheDaisy 
HANKS (K OSBORN,.1 SHANKS) 0 LYRIC STRI I I 

GREATEST 
GAINER 

SUMMERTIME Kenny Chesney 
B.CANNON,K.CHESNEY (S.MCEWAN,C.WISEMAN) OO BNA 

DON'T FORGET TO REMEMBER ME Carrie Underwood 
BRIGHT (M.HAYES,K,LOVELACE,A.GORLEY) O ARISTA/ARISTA NASHVILLE 

POLITICALLY UNCORRECT Gretchen Wilson Featuring Merle Haggard 
0 EPIC JILSON,J.RICH,M.WRIGHT ( L. SATCHER,D.STEAGALL,B.HENDERSON) 

LIFE AIN'T ALWAYS BEAUTIFUL 
tVRIGHT,G.ALLAN (C.G00DMAN,T.L.JAMES) 

I CAN'T UNLOVE YOU 
KIRBYwROBINSON) 

BRING IT ON HOME 
E II,KPATRICK,LITTLE BIG TOWN ( W ,KIRKPATRICK,G.BIECK,T,H,BIECK) 

HOW 'BOUT YOU 
J. JOYCE (E.CHURCH,E.CHRUCH,B.BEARERS) 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) 
T.HEWITT (S.TATE.A,TATE,D,BERG) 

I LOVE MY LIFE 
K.STEGALL (J.D'NEAL,S.SMITH,T.NICHOLS) 

Gary Allan 
O MCA NASHVILI 

Kenny Rogers 
O CAPITOL 

Little Big Town 
0 EDUIT= 

Eric Church 
OO CAPnUI 

Rodney Atkins 
OCCII 

Jamie O'Neal 
0 CAPITOL 
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3 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 
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S 20th 
0 gains 
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pressions . 
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1, 

Single 
achieves 

Airpower in its 

fourth chart 
week, draw- 
ing 12.8 mil- 

lion audience 

impressions. 
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Up more than 
4 million 

impressions, 

single swipes 

biggest gain 

in third chart 
frame. 
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TITLE 
PRODUCER(SONGWRITER) IMPRINT F. NUMBER / PROMOTION LABEL 

WHY, WHY, WHY 
C.CHAMBERLAIN (B.CURRINGTON.T. MARTIN,M.NESLER) 

DOWN IN MISSISSIPPI (UP TO NO GOOD) 
G.FUNDIS (K.BUSH,K.HALL.J. NETTLES) 

FAVORITE STATE OF MIND 
M.WILLIAMS (M.CHAGNON,B.DALY) 

YEE HAW 
J. RITCHEY (J.OWEN.C.BEATHARD.K. MARVELL) 

NEVER MIND ME 
R. KENNY,J.RICH,P.WORLEY (B.KENNY,J.RICH,E.CLAWSON) 

ON AGAIN TONIGHT 
FROGERS (M.GREEN,J,MELTON,RB.WHITE) 

NOT READY TO MAKE NICE 
R. RUBIN (E.ROBISON,M.MAGUIRE,N. MAINES,D.WILSON) 

THE LAST OF A DYING BREED 
E.SILVER ( T.CONNERS,D.ROLLINS,D.WILLIAMS) 

AIN'T WHAT IT USED TO BE 
M.BRIGHT (T.MARTIN,M.NESLER) 

FINDIN' A GOOD MAN 
J. STOVER (J.STOVER,B.D.MAHER.C.KOESEL) 

I DON'T KNOW WHAT SHE SAID 
T.JOHNSON.R.L.FEEK (C.BATTEN,K.BLAZYLTURNER) 

BRAND NEW GIRLFRIEND 
L. MILLER (S.MINOR,B.ALLMAND.J. STEELE) 

THAT'S HOW THEY DO IT IN DIXIE Hank Williams Jr. With 
D. JOHNSON (C.TOMPKINS.J.KEAR,M.IRWIN) 

SATISFIED 
M.WRIGHT (A.MONROE,S.BARRIS) 

NOT GOING DOWN 
B. GALLIMORE,T.MCGRAW (K.SAVIGAR,S.BOLTON) 

LEAVE THE PIECES 
J. SHANKS,M. BRANCH (J. HANSON,B.AUSTIN) 

WAL -MART PARKING LOT 
R. WRIGHT. C CAILLE IB JAMES1 

Billy Currington 
OO MERCURY 

Sugarland 
Co MERCURY 

Josh Gracin 
LYRIC STREET 

Jake Owen 
O RCA 

Big & Rich 
oO WARNER BROS, /WRN 

Trent Willmon 
O COLUMBIA 

Dixie Chicks 
COLUMBIA 

Neal McCoy 
OO 903 MUSIC 

Megan Mullins 
BROKEN BOW 

Danielle Peck 
O BIG MACHINE 

Blaine Larsen 
OO GIANTSLAYER /BNA 

Steve Holy 
OQ CURE 

Gretchen Wilson, Big & Rich & Van Zant 
e ASYLUM -CURB 

Ashley Monroe 
O COLUMBIA 

Jo Dee Messina 
0 CURB 

The Wreckers 
OQ MAVERICK /WARNER BROS, /WRN 

Chris Cagle 
o CAPITOL 

THAT GIRL IS A COWBOY 
A. REYNOLDS (G.OR00KS,J.L.NIEMAN,R.BROWN) 

Garth Brooks 
PEARULYRIC STREET 

COUNTRY MUSIC LOVE SONG 
C. HOWARDE. PITTARELLI (BOF.E. PITTARELLI,R.ROVER) 

THIS TIME AROUND 
M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA,R.ROGERS) 

GOD ONLY CRIES 
M. D.CLUTEDIAMOND RIO (TJOHNSON) 

GOOD TO GO 
D. S.MILLER.T.NOVICK (T.NICHOLS,R.CLAWSON) 

EASY DOES IT 
R.LANDIS (K.PLUSH,A,DORFF) 

BACKWARDS 
D HUFERASCAL FLATTS (M. CHAGNON.T.MULLINS) 

ME AND MY GANG 
D.HUFF,RASCAL FLATTS (J.STEELE,T.MULLINS.J.STONE) 

BEFORE HE CHEATS 
M. BRIGHT (C. TOMPKINS,J.KEAR) 

LOCAL GIRLS 
K.STEGALL (B.DIPIERO,R.RUTHERFORD) 

A GOOD MAN 
B. ALLEN.K.FOLLESE (K.POLLESE,A.FOLLESE,V,SHAW) 

NEW STRINGS 
F LIDDELL,M.WRUCKE (M.LAMBERT) 

COALMINE 
S.EVANS,M. BRIGHT (R.DEAN,R.HARBIN,RMCDONALD) 

Bomshel 
O CURB 

Cross Canadian Ragweed 
0 UNIVERSAL SOUTH 

Diamond Rio 
ARISTA NASHVILLE 

John Corbett 
OO FUNRONE /COS 

Hot Apple Pie 
OQ MCA NASHVILLE 

Rascal Flatts 
OO LYRIC STREET 

Rascal Flatts 
OO LYRIC STREET 

Carrie Underwood 
O ARISTA/ARISTA NASHVILLE 

Ronnie Milsap 
Co RCA 

Emerson Drive 
MIDAS 

Miranda Lambert 
O EPIC 

Sara Evans 
co RCA 

22 
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v añ 
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34 
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40 
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46 
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48 

49 

49 

60 

LRTISTfrale /L AOE4 (Score j 

COUNTRY 

r IiITPRl=1)IC:I'C)R 

t Rank 

a.t v. What Hurts The Most LYRIC STREET (87,3) 

Who Says You Can't Go Home ISJMG (61.7) 

Get Drunk And BE Somebody SHOW DOG (83.2) 

Believe ARISTA NASHVILLE (78.8) 

Why BROKEN BOW (76.9) 

The Lucky One WARNER BROS. (77.4) 

Settle For A Slowdown CAPITOL (87.8) 

Something's Gotta Give ASYLUM -CURB (75.0) 

When The Stars Go Blue CURB (78.5) 

3 

8 

9 

10 

12 

13 

14 

ARTIST/ride/LAB E U(Score) 

JOE NIC 
GEORGE 
PHIL VA 
BRAD PAI 
CRAIG MORG 
Let KENNY CHE 

DUI PROVIDED BY 

o 
See dla t legend or rules and explanations. Yellow indicates recently tested title, 

irdicates Rex Release. 

Chart Rank 

Size Matters (Someday) UNIVERSAL SOSTI 192.2) 

The Seashores Of Old Mexico MCA NASHVILLE (860) 
Last Day Of My Life ARISTA NASHVILLE (96.4; 

The World ARISTA NASHVILLE (87.5) 

I Got You BROKEN BOW (83.3) 

Summertime BOA (86.9) 

Donit Forget To Remember Ne ARISTA NASHVILLE (93.7) 

itically Uncorrect EPIC (76.1) 

Life Ain't Always Beautiful MCA NASHWLL E 067.6) 

I Can't Unlove You CAPITOL (90.3) 

15 

16 

17 

19 

20 

22 

23 

24 

25 

26 

ARTIST/Tide/LABEL (Score) Chart Rank 

AMIE O'N 
EAL MCC 
LAINE LAR 
HE WRECK 
IAMOND R 

tr MIRANDA 

I Love My Life CAPITOL (80.3) 

The Last Of A Dying Breed so3 Music (82.6) 

I Don't Know What She Said BRA (75.1) 

Leave The Pieces WARNER BROS. (79.1) 

God Only Cries ARISTA NASHVILLE (94.7) 

New Strings EPIC (89.1) 

30 

38 

41 

46 

51 

59 

Don't miss another important 

COUNTRY IVI. S IC 

ltJ P I/1 ' I 1= 
V st www.BiliboardRadioMonitor.com to sign up to register for 
your free Country Radio Blast. 

BillboarclRacliolVlonitor.c,or 
HLT COUNTRY SONGS: 123 country stations are electronically monitored by 
ti Eisen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed lc songs appearing in the top 20 on both the BDS Airplay and Audience charts 
fcrtte first time with increases in both detections and audience. © 2006 VNU 
Bjs(Tess Media, Inc. All rights reserved. 
I-I PREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
AL_ CHARTS: See Chart Legend for rules and explanations. 

' WEEN THE wjesse, -iard,cam 

BROOKS' `GIRL' GALLOPS TO 
"That Girl Is a Cowboy," the third singl from 

Garth Brooks' The Lost Sessions," takes Hot 

Shot Debut at No. 48 with 1.3 million audi- 

ence impressions at 64 monitored stations. 
The album's lead single, "Good Ride Cow- 

boy" peaked at No. 3 during the holiday week 

in December when Billboard did not p-iblish, 
but the follow -up single didn't fare as well. 

Despite a fast start, Brooks' duet with Trisha 

Yearwood, "Love Will Always Win," spent 
just 11 weeks on the chart, stopping at No. 23 

HOT SHOT DEBUT 
in the March 11 issue, 

Brooks last topped Hot Country Songs 
when "To Make You Feel My Love" reigned 
in the Aug. 1, 1998, issue. 

Also noteworthy is the second consecutive 

top 10 for rookie Jason Aldean. His "Why" 

rises 11 -9 and marks the first time a new 
male act has scored back -to -back top 10 sin- 

gles since "American Idol" finalist Josh 
Gracin did so in the Feb. 5, 2005, issue. 

-Wade Jessen 

Date for week of APRIL 22, 2006 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 77 
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Artist 
IMPRINT PROMOTION LABEL 

-TOT LATIN SONGS: A panel of 102 stations (29 Latin pop. 12 tropical. 15 Latin rhythm, 51 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. ,ç. 2006 VNU Business Media, Inc. 
Al rights reseried. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. te 2006, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

APR 
22 

1 
Nielsen 
Broadcast Data 
Systems 

Nielsen 
SouncScan 

(:),' HOT 

LATIN SONGS.. 
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O 5 2 

4 4 4 

5 2 5 

6 6 9 

o 1514 

8 8 

t> 1 

12 22 

Y, 1 7 7 
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TITLE 

121 LO QUE SON LAS COSAS 

LLAME PA' VERTE 
_INY TUNES,NL, . K;,YANDEL) 

MACHUCANDO 
UNY TUNES (R,AYALA.E. DAVILA) 

ROMPE 
MONSERRATE,OJ URBA,S.FISHER (R.AYALA.V. CA811 LR 

Artist 
IMPRINT / PROMOTION LAVI W6 

Anais 1 

UNIVISION 

Wisin & Mandel 1 

MACH ) 

LO QUE ME GUSTA A MI 
SANTAOLALLA,JUANES (JUANES) 

NOCHE DE SEXO 
',ELY (WISIN ,YANDEL .A. SANTOS NELLY) 

GREATEST 
GAINER 

UN BESO 
L.SANTOS,A.SANTOS (A.SANTOS) 

DOWN 
:'AMBO KINGS (G.CRUZ,K.VASOUEZ,J.NIEVES) 

CAILE 
._ANT TUNES.TINY (TITO EL BAMBINO) 

SENOR LOCUTOR 
TIGRES DEL NORTE (M.E.TOSCANO) 

ALGO DE MI 
(O.VILLARREAL) 

ALIADO DEL TIEMPO 

Daddy Yankee 2 

EL CARTEL /INTERS( 

Daddy Yanke, 
EL CARTEL /INTERSCFg' 

Juanal. 2 

SURCO /UNIVERSAL LAT 

Wisin & Yandel Featuring Aventure 

Aventura 
PHEMIUM LT 

Rakim & Ken -Y 
PINA /UNIVERSAL LAP'. 

Tito El Bambino g 

EMI LA' 

Los Tigres Del Norte 
18 

FON)) 

Conjunto Primavera 7 

FONO'. 

Mariano Barba 
THREE SOUII.: 

22 27 
HIPS DON'T LIE Shakira Featuring Wyclef Jean r13 

r.IEBARAK R. (W.JEAN,J.DUPLESSIS,S.MEBARAK R.,O.ALFANNO,L.PARKER) EPIC /SONY BMG NORTE " 

NA NA NA (DULCE NINA) A.B. Quintanilla Ill Presents Kumbia Kings 
A. B.OUINT/ A III,C.'CK MARTINEZ (A.B.OUINTANILLA III,C. CK MARTINEZ.L.GIRALDO) EMI LA1 I.. 

TEMPERATURE Sean Paul 
R. FULLER IIENRIOUES,A.MARSHALL,R.FULLER) VP 'ATLANTIC 

f15 

CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG) Voltio Featuring Calle 13 
NESTY ( J. RAMOS ,R.PEREZ,E.F.PADILLA,R.GOMES BOLANOS) WHITE LION /EPIC /SONY BMG NOT 

14 13 11 

16 25 

W 14 15 

19 26 

18 11 6 

19 10 10 

20 24 18 

21 18 20 

22 20 17 

29 31 

23 16 

TE ECHO DE MENOS 
F PINERO JR.,C.PONCE (C.PONCE,F.PINERO JR.) 

ELLA Y YO 
E LIND,L.SANTOS (W.O.LANDRON,A.SANTOS) 

COMO SI NO NOS HUBIERAMOS AMADO 
C VALLI (L.PAUSINLCHEOPE,L TRISTAN,DANIEL) 

LIBERTAD 
R MERCENARIO (M.I.PESANTE) 

QUE VIDA LA MIA 
A vAZOUEZ. K.CIBRIAN (K.CIBRIAN,M.ROIZ) 

SI YO FUERA TU AMOR 
URBINA JR.,R.URBINA (NOT LISTED) 

PARA QUE REGRESES 

VOLVERTE A AMAR 

POR UNA MUJER 

Chayanne 
17 

SONY BMG NON' 

Aventura Featuring Don Omar 2 

PREMIUM LA' 

Laura Pausing 
1D 

WARNER LAIR. 

Ivy Queer. 13 
LA CALLE /UNIVISI'. 

Reif, 
18 

SONY BMG NO" 

Alacranes Musical 
14 

UNIV150 

El Chapo De Sinaloa 
23 

rII 

Alejandra Guzman 24 

LUIS Fons) 
16 

Reggaeton 

star Tao El 

Bambino, at 

No. 9, also 

enters the 
Billboard 200 
at No. 85 
(13,000 

. 

Group scores 

12th No. 1 

on Regional 

Mexican 

Airplay; new 

set bows at 

No. 72 on 

The Billboard 

200 (15,000). 

3 n 33c3ó 
26 21 29 

28 30 

31 37 

29 26 13 

39 

35 42 

46 46 

33 

TITLE 
...i P (SONGWRITER) 

DE CONTRABANDO 
SEBASTIAN) 

DIAMOND GIRL 
+1VEL,J.CHAN (A.LAMMOGLIA,J.A.GRANDA) 

QUE ME ALCANCE LA VIDA 
AOUEIRO (L.GARCIA,N.SCHAJRIS) 

CONTRA VIENTO Y MAREA 
. I JNOZ,R.MARTINEZ (J.E.MURGIA,M.L. ARRIAGA) 

Jenni Rivera 
FONOVISA 

KMW 
BALBOA 

Sin Bandera 
SONY BMG NORTE 

Intocable 
EMI LATIN 

r 

NO TE APARTES DE MI Yahir 
IRACA MELLO (R.CARLOS,E.CARLOS,L.GOMEZ ESCOLAR) WARNER LATINA 

VIVA EL AMOR 
o EGOLLADO,S.DEGOLLADO (M.A SOLIS) 

AUN HAY ALGO 
ARA,M.DI CARLO (C.LARA,K.SOKOLOFF) 

3T 40 
ATREVETE TE, TE! 

_.A A FORNARIS (R.PEREZ) 

DÉJATE LLEVAR 
. LLU PAJON JR.,WILL.I.AM,G.NORIEGA ( D. LOPEZ .S.LAMILLA,J.GARCIA,G.PAJON, JR.) 

ME PREGUNTO 
AREZ (D.GUERRERO) 

PERDICION 
`TILA (N.JIMENEZ) 

OJOS DE CIELO 
ANTIESTEBAN (EL SUENO DE MORFEO) 

QUE VOY A HACER CON MI AMOR 
.AUVEIRO (L.C.MONROYR.ORNELASI 

UNO Y UNO ES IGUAL A TRES 
A55 (C.E.LOPEZ AVILA) 

ABRAZAME 
-',OMM (M.DOMM) 

QUE LASTIMA 
EAMIREZ CORRAL (NOT LISTES) 

COMO DUELE (BARRERA DE AMOR) 
'JURGIA,M.L.ARRIAGA (M.L.ARRIAGA,J.E.MURGIA) 

4 MI 
35 34 34 

36 30 24 

CD 38 47 

Q 43 39 

39 37 43 

Guzman's new 

album debuts 

at No. 22 

on Top Latin 

Albums and 

marks her first 

appearance on 

Heatseekers 

at No. 21 

(4,000). 

32 36 

e 
O © 
O ® 
44 40 45 

0 = 
46 42 33 

m® 
48 44 - 

O 
50 27 21 

Control 
UNMSION 

RBD 
EMI LATIN 

Calle 13 
WHITE LION /SONY BMG NORTE 

Ricky Martin 
COLUMBIA /SONY BMG NORTE 

Belanova 
UNIVERSAL LATINO 

La 5A Estadon 
SONY BMG NORTE 

El Sueno De Moaleo 
WARNER LATINA 

Alejandro Fernandez 
SONY BMG NORTE 

Jeremias 
UNIVERSAL LATINO 

Camila 
SONY BMG NORTE 

Alfredo Ramirez Corral 
UNIDOS /DISA 

Noelia 
EMI LATIN 

SE LE VE Andy Montanez Featuring Daddy Yankee 
A. MALDONADO .S.GEORGE,J.L.PILOTO,R.AYALA) SGZ / UNIVISION 

NO HAY NADIE Hector "El Father" Featuring Yomo & Victor Manuelle 
H. LOADO (H.DELGADO,J.TORRES,P..HERNANDEZ GOLD STAR /MACHETE 

PENSANDO EN TI 
n RCIA (A.GARCIA,C.GONZALEZ) 

DIA DE ENERO 
h R. ,L.MENDEZ (S.MEBARAK R.) 

Beto Y Sus Canarios 
DISA 

Shakira 
EPIC /SONY BMG NORTE 

SI TE PERDIERA Luis Miguel 
L.MIGUEL (M.ALEJANDRO) WARNER LATINA 

TAKE THE LEAD (WANNA RIDE) Bone Thugs- N- Harmony & Wisin & Yandel Featuring Fat Man Scoop & Melissa Jimenez 
BEATZ ( K. DEAN. S. HOWSE, A. HENOERSON ,C.SCRU66S,M.JIMENEZ,LFREEMAN III,WISINYANDEL) MACHETE/LATIUM /UNIVERSAL REPUBLIC 

PINGUINOS EN LA CAMA 
,RRES (R .ARJONA) 

SIN TU AMOR 
C. LOPEZ (C.SOROKIN) 

Ricardo Arjona 
SONY BMG NORTE 

Christian Castro 
UNIVERSAL LATINO 

LATI \ ALI3tJIVIS 

1 

3m 3 rgl VARIOUS ARTISTS 

ARTIST 
IMPRINT 8 NUMBER 1 DISTRIBUTING LABEL )PRICE) 

o MI LOS TIGRES DEL NORTE 

O D 
O © 

5 33 2 

6 2 9 

TITO EL BAMBINO 
'.11 LATIN 49552 (13.98) 

Title 

NOW Latino 

Historias Clue Contar 

Top Of The Line 

JUAN GABRIEL 
ONY BMG NORTE 81079 (15.98) 

DADDY YANKEE 
I CARTEL 005792/INTERSCOPE (13 

ROCIO DURCAL 
,ONY BMG NORTE 77124 (15.981 O+ 

R BD 
MI LATIN 58122 ") 98) 4J 

GRUPO BRYNDIS 
191, 720786 09 . 

GREATEST 
GAINER 

La Historia Del Divo 

Barrio Fino: En Directo 
.98 CD /DVD) O 

Amor Eterno 

RBD: Live In Hollywood 

Recordandote 

ANDREA BOCELLI Amor 
AUSAF pENEMOsil, UÚA144 UNIVERSA- 

10 6 
RAKIM & KEN -Y Masterpiece: Nuestra Odra r,1ae va 

. , 2, 5183 /UNIVERSAL LATINO (15.98) 

EDNITA NAZARIO 
SONY BMG NORTE 80636 (18.98) 

R BD 
`_IJI LATIN 35902 (14.98) 

WISIN & YANDEL 
',1aCHETE 561402 (15.98) 

REGGAETON NINOS Reggaeton Ninos Vol. 1 

r AGO /URBAN BOX OFFICE 46957/EMI LATIN (13.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey Vol î 
4EDDIE 1940 (16.98) 

DON OMAR Da Hitman Presents Reggaeton Latino 
MACHETE 005850 /UMRG (13.98) 

MONCHY & ALEXANDRA Exitos Y Mas 
':N 50078 /SONY BMG NORTE (16.98) 

RBD Rebelde 
411 LATIN 75852 (14.98) 

ANA GABRIEL Historia De Una Reina 
,ONV BMG NORTE 95902 (15.98) 

A.B. OUINTANILLA Ill PRESENTS KUMBIA KINGS Kumbia Kings Lrye 

MI LATIN 12189 (16.981 OO 

SHAKIRA Fijacion Oral Vol. 1 

-PIC 93700 /SONY MUSIC (18.98) 

ALEJANDRA GUZMAN Indeleble 
.011V BMG NORTE 78534 (15.98) 

VOZ A VOZ En Presencia Del Futuro 
RBAN BOX OFFICE 1019 (13.98) 

JUANES Mi Sangre 
'IJRCO 003475 /UNIVERSAL LATINO (17.98) OO 

ó 14 17 
JOSE JOSE La Historia Del Principe 

'INY BMG NORTE 77517 (15.98) 0O 

® 
2 5 3 

3 7 6 

c 8 10 

© 
E 11 8 

-7 10 

e 9 5 

1& 12 13 

O ® 
21 13 12 

O m 
® 21 27 

S-0 15 14 

Apasionada Live 

Nuestro Amor 

Pal Mundo 

26 16 11 

ARTIST Title 
- a'STRIBUTING LABEL (PRICE) 

CONJUNTO PRIMAVERA 
FONOVISA 352250 

2 27 17 21 
VARIOUS ARTISTS Boy ¡tender & Chencho Records Present: El Draft 2005 

CHENCHO /CHOSEN FEW EMERALD 1056 /URBAN BOX OFFICE (9.98) 

3 28 19 18 
LUNY TUNES Reggaeton Hits 
MAS FLOW 230010 /MACHETE (17.98 CO /OVO) O 

4 29 18 16 
YURIDIA La Voz De Un Angel 
SONY BMG NORTE 76550 (12.98 CD /DVD) O 

1 30 22 19 
RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un RE) 
r REDDIE 1890 (16.98) 

DADDY YANKEE Barrio Fino 

Algo De MI 

2 

7 

2 

2 

11 

'. 1 

5 

15 

10 

2 2 

31 

32 

28 

20 

29 

22 

33 25 55 

34 24 15 

35 33 32 

mm 
I® 44 71 

38 23 24 

39 26 26 

51 51 

41 27 36 

EL CARTEL/VI 450639 /MACHETE (15.98) 

RICARDO ARJONA 
SONY BMG NORTE 67549 (18.98) 

Adentro 

ANA GABRIEL Dos Amores Un Amante 
EMI LATIN 46956 (15.98) 

GILBERTO SANTA ROSA Directo Al Corazon 
SONY BMG NORTE 96814 (16.98) 

CALLE 13 Calle 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

JAE -P Pa Mi Raza 
ONIVISION 310386/ÚG (14.98) 

GUARDIANES DEL AMOR Corazon Romantico: Los Exito 
SONY BMG NORTE 78625 (13.98) 

ANDY ANDY Ironic 
WEPA 1060 /URBAN BOX OFFICE (9.98 CD /OVO) O+ 

LAURA PAUSINI Escucha Atento 
WARNER LATINA 61896 (17.98) 

VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos 
DISA 726977 (14.98 CD /DVD) O+ 

SELENA /ANA BARBARA Dos Historias 
UNIVISION 310872/UG (12.98) O 

42 30 47 
LOS ORIGINALES DE SAN JUAN El Tequilero 
EMI LATIN 50400 (14.98) 

43 29 25 
INTOCABLE k 

EMI LATIN 98613 (16.98) 

5 44 31 28 
A.B. OUINTANILLA Ill PRESENTS KUMBIA KINGS Fuegc 
EMI LATIN 90595 (15.981 

20 Q 50 41 

1 46 37 45 

22 47 45 48 

21 Q 
1 

12 

62 60 

49 39 37 

50 34 35 

MONCHY & ALEXANDRA 
JAN 95422/SONY BMG NORTE (15.981 

Hasta El Fir 

EL CHICHICUILOTE 
LIDERES 950808 (13.98) 

LOS TIGRES DEL NORTE 
FONOVISA 351480 UG 1' 3.981 

PACE 
SETTER 

La Pluma Negra 

20 Nortenas Famosas 

28 
LUIS FONSI 
UNWERSAL LATINO 004881 (14.98) 

AVENTURA 
PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 

VARIOUS ARTISTS 
INY BMG NORTE 96902 (17.98) 

Paso A Paso 

God's Project 

Top Latino 

2 51 

4 52 

15 53 

16 54 

11 55 

1 56 

3 57 

22 58 

10 59 

36 

41 42 

40 31 

46 50 

42 39 

57 62 

35 23 

47 40 

49 46 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

LUPILLO RIVERA 15 Exitos 
.r5EMUSIC 653071 /UNIVERSAL LATINO (14.98) 

VARIOUS ARTISTS Grupo Montez De Durango E Invitados 
HA 720765 (11.98) 

K -PAZ DE LA SIERRA Mas Capaces Que Nunca 
11150 720626 (11.98) 

LOS CAMINANTES Tesoros De Coleccion: Lo Renanlico De Los Caminante, 
SONV BMG NORTE 95637 (9.98) 

JENNI RIVERA Parrandera, Rebelde Y Atrevida 
I ONOVISA 352165/UG (13.98) O 
EL CHAPO DE SINALOA Tu, Yo, Y La Luna 
PISA 720359 (11.98) 

TONO Y FREDDY Morenita Labios Rojos 
DISA 720777 (10.98) 

LUNY TUNES & BABY RANKS 
MAS FLOW 230007 /MACHETE (14.98) 

VOLTIO 
WHITE LION /EPIC 96526 /SONY MUSIC (11.98) 

Mas Flow 2 

Voltio 

36 

28 

22 

10 

56 

23 

17 

6 60 48 38 
GRUPO EXTERMINADOR Ahora Con Los Huevos En La Mano 

36 61 

37 62 

4 63 

20 64 

5 

52 54 

38 33 

43 34 

FONOVISA 352263/ÚG (12.98) O 
VICENTE FERNANDEZ 
SONY BMG NORTE 95241 (9.98) 

JOSE ALFREDO JIMENEZ 
SONY BMG NORTE 96888 (13.98) 00 

LOS HOROSCOPOS DE DURANGO 
! DISA 720701 (11.98) 00 

58 58 
GRUPO MONTEZ DE DURANGO 
1515Á 720464 (12.98)0 

ALEXIS & FIDO 
ANY BMG NORTE 95913 (15.98) 

REIK 
5ONY BMG NORTE 95680 (14.98) 

GRUPO MONTEZ DE DURANGO 
DISA 720689 (11.98) 

SIN BANDERA 
Xl SONY BMG NORTE 96872 (17.98) 

INDIA 
SGLNNIVISION 340004 /UG (14.98) 

JAVIER SOLIS 
SONY BMG NORTE 95328 (9.98) 

EL COYOTE Y SU BANDA TIERRA SANTA 
J45515159 310741/U5 (12.98) 

LOS ORIGINALES DE SAN JUANIGRUPO EXTERMINADOR 

uNIVISION 310875/ÚG (12.98) 00 

73 61 61 
VARIOUS ARTISTS Premio Lo Nuestro A La Musita Latina 2000 
FONOVISA 352242/ÚG (14.98) 00 m `VARIOUS ARTISTS Gold Star Music: Reggaeton Hits 
GOLD STAR 180016 /MACHETE (14.98 CD /DVD) OO 

LOS TEMERARIOS La Mejor... Coleccion 
DISA 720719 (10 98) 

m® 
21 66 

30 67 

68 

69 

7 70 

33 

4 

55 53 

54 43 

60 57 

59 65 

64 

CD ® 
72 65 44 

Tesoros De Coleccion 

La Historia Del Rey 

Antes Muertas Oue Sencillas 

Y Sigue La Mata Dandc 

The Pitbulls 

Reik 

Los Super Éxitos: Lagrimillas Tontas 

Mariana 

Soy Diferente 

Tesoros De Coleccion 

Prohibido 

Los Mas Pesaaos 

B 

1 

1 

1 

4 

F.2 
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K 
tielsan 
3oad. ast Data 
ysteris 

Nielsen 
SounaScan 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 
LO QUE ME GUSTA A MI 
JUANES (SURCO /UNIVERSAL LATINO) 

2 4 

3 2 

6 

3 

O24 

7 7 

TE ECHO DE MENOS 
CHAYANNE (SONY BMG NORTE) 

COMO SI NO NOS HUBIERAMOS AMADO 
LAURA PAUSINI (WARNER LATINA) 

LO QUE SON LAS COSAS 
AMOS (UNIVISION) 

QUE VIDA LA MIA 
REIK (SONY BMG NORTE) 

VOLVERTE A AMAR 
ALEJANDRA GUZMAN (SONY BMG NORTE) 

POR UNA MUJER 
LUIS FONSI (UNIVERSAL LATINO) 

O 11 QUE ME ALCANCE LA VIDA V SIN BANDERA (SONY MG NORTE) 

O 5 
SIN BANDER (SONY BMG NORTE) 

SUELTA MI MANO 

19 

Fig 14 

21 

` 8 

AUN HAY ALGO 
RBD (EMI LATIN) 

NO 
SHAKIRA (EPIC /SONY BMG NORTE) 

DEJATE LLEVAR 
RICKY MARTIN (COLUMBIA/SONY BMG NORTE) 

ME PREGUNTO 
BELANOVA (UNIVERSAL LATINO) 

PERDICION 
LA 5A ESTACION (SONY BMG NORTE) 

5 
OJOS DE CIELO 
EL SUENO DE MORFEO (WARNER LATINA) 

1 

LATIN ALBUMS 

PUN.. 
ARTIST 11,.-Li 33 TITLE (IMPRINT / DISTRIBUTING LABEL) 

i 1 
VARIOUS ARTISTS 
IOW .A910 --F EW 6'r:otiti'ERSAL2W80010 BME MR1EßM1 BMG SIMTE6C ILIME11N6 GOP) © JUAN GABRIEL 
LA HISTORIA DEL DIVO (SONY BMG NORTE) 

3 2 
ROCIO DURCAL 
AMOR ETERNO (SONY BMG NORTE) O RBD 
RBD. LIVE IN HOLLYWOOD (EMI LATIN) O ANDREA BOCELLI 
AMOR (SUGARNENEMUSIC /UNIVERSAL LATINO) 

O EDNITA NAZARIO 
APASIONADA LIVE (SONY BMG NORTE) 

7 4 

E 5 

E 6 

ti 7 

RBD 
NUESTRO AMOR (EMI LATIN) 

RBD 
REBELDE (EMI LATIN) 

ANA GABRIEL 
HISTORIA DE UNA REIR (SONY BMG NORTE) 

A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 
KUMBIA KINGS LIVE (EMI LATIN) 

SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

tR ALEJANDRA GUZMAN 
INDELEBLE (SONY BMG NORTE) 

AD 12 

1W 9 

15 8 

VOZ A VOZ 
EN PRESENCIA DEL FURBO ( URBAN BOX OFFICE) 

JUANES 
MI SANGRE (SURCO/UNIVERSAL LATINO) 

JOSE JOSE 
LA HISTORIA DEL PRINCIPE (SONY BMG NORTE) 

2 2 

3 

O4 

6 

TITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

LLAME PA' VERTE 
WISIN 8 YANDEL (MACHETE) 

ROMPE 
0000Y YANKEE (EL CARTEL/INTERSCOPE) 

MACHUCANDO 
DADDY YANKEE (EL CARTEL /INTERSCOPE) 

NOCHE DE SEXO 
WISIN 8 YANDEL FEATURING AVENTURA (MACHETE) 

DOWN 
RAMM 8 KEW( (PINA/UNIVERSAL LATINO) 

3 
HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN (EPIC /SONY BMG NORTE) 

9 
TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

F 8 5 

8 

15 

17 

LO QUE SON LAS COSAS 
ANAIS )UNIVISION) 

CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG) 
VOLTIO FEATURING CALLE 13 (WHITE LION /EPIC /SONY BMG NORTE 

UN BESO 
AVENTURA (PREMIUM LATIN) 

VEN BAILALO 
ANGEL 8 KHRIZ (LOAR /MVP /MACHETE) 

LIBERTAD 
IVY QUEEN (LA CALLE /UNIVISION) 

CALLE 
TITO EL BAMBINO (EMI LATIN) 

4 DIAMOND GIRL 
KMW (BALBOA) 

1E SO HH...II 
ALE EXIE 8 PIDO )SONY BMG NORTE) 

ReCaIONAL IVII=XICAN.M 

G TITLE 
QjW ARTIST (IMPRINT / PROMOTION LABEL) 

SENOR LOCUTOR 
LOS TIGRES DEL NORTE ( FANATISA) O 

2 
ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

C 1 

O 7 

ALGO DE MI 
CONJUNTO PRIMAVERA (FONOVISA) 

PARA QUE REGRESES 
EL CHAPO DE SINALOA (BISA) 

E SI YO FUERA TU AMOR 
ALACRANES MUSICAL ( UNIVISION) 

DE CONTRABANDO 
JETUNI RIVERA (FONOVISA) 

PERO TE VAS A ARREPENTIR 
K-PAZ DE LA SIERRA WITH JOSE MANUEL ZAMACONA (DISA) 

LO QUE SON LAS COSAS 
ANAIS ( UNIVISION) 

NO PUEDO OLVIDARTE 
8E70 Y SUS CANARIOS (DISA) O VIVA EL AMOR 
CONTROL (UNIVISION) O OUE LASTIMA 
ALFREDO RAMIREZ CORRAL (UNIDOS /DISA) 

O 1: 
PENSANDO EN TI 
BETA Y SUS CANARIOS (DISA) 

1- 

FRUTA PROHIBIDA 
LOS ELEGIDOS (FONOVISA) 

LAGRIMILLAS TONTAS 
GRUPO MONTEZ DE DURANGO (DISA) 

TU SOMBRA 
PESADO (WARNER LATINA) 

UM ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) O TITO EL BAMBINO 
TOP OF THE LINE ( EMI LATIN) 

2 1 

2 

4 3 

B 4 

5 

6 

e 7 

e 8 

10 9 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEUINTERSCOPE) 

RAKIM & KEN -Y 
MASTERPIECE. NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

WISIN & YANDEL 
PAL MUNDO (MACHETE) 

REGGAETON NINOS 
REGGAETON NINOS VOL. 1 (AFUEGONRBAN BOX OFFICE/EMI LATIN) 

DON OMAR 
DA HITMAN PRESENTS REGGAETON LATINO (VI /MACHETE/UMRG) 

VARIOUS ARTISTS 
XNMBIIMISIiNBHIBMII/(OFNCIPSHM IE M AMBON ORLE) 

LUNY TUNES 
REGGAETON HITS (MAS FLOW /MACHETE) 

DADDY YANKEE 
BARRIO FINO (EL CARTEWVMACHETE) 

CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

OO_ JAE -P 
PA MI RAZA (UNIVISION /UG) 

LUNY TUNES & BABY RANKS 12 10 
MAS FLOW 2 (MAS FLOW /MACHETE) 

13 11 

CD17 

15 13 

VOLTIO 
VOLTIO (WHITE LION /EPIC /SONY MUSIC) 

ALEXIS & FIDO 
THE PITBULLS (SONY BMG NORTE) 

VARIOUS ARTISTS 
GOLD STAR MUSIC: REGGAETON HITS (GOLD STAR /MACHETE) 

See chart Spend for Hot Dance Club Play and Hot Dance Singles Saks rules avkl eAlanallors. s 2006. VNU Business Media. Inc 

and Meleen SoundScan, Inc. Atl rights reserved. HOT DANCE AIRPLAY: S da Ce stations are electronically monitored by Nielsen 
Eroadcast Data Systems. See chart legend Nor rules and explanations ZOOS. VNU Business Media Inc. All rights reserved. 

1 
` 

uc.; TITLE 
3c ARTIST IMPRINT U NUMBER i PROMOTION LABEL 

flOOH LA LA 
GOLDFRAPP MUTE 35813 

GIVE ME YOUR LOVE 
CARL COX FEATURING HANNAH ROBINSON KOCH 9893 

I3 8 

4 7 

5 7 

7 6 

ili 13 5 

11111 8 

111110 i 14 

12 8 

18 5 

IT MAKES A DIFFERENCE 
KIM ENGLISH NERVOUS 20571 

FEVER (L.E.X. MIXES) 
BETTE MIDLER COLUMBIA 81803 

I WANT MORE (CLING ON TO ME) 
AMUKA KULT 174 

SOS (J. NEVINS /CHRIS COX MIXES) 
RIHANNA SRP /DEF JAM PROMO /IDJMG 

STARS ABOVE US 
SAINT ETIENNE SAVOY JAll PROMO 

OH YEAH, OH SIX 
VELLO DATASOUND IMPORT 

LOVE WILL FIND A WAY 
VERNESSA MITCHELL JVM 029 

WHY SHOULD I BELIEVE YOU 
JENNA NET AUDIO ONE PROMO 

THE WINGS (THEME FROM BROKEBACK MOUNTAIN) 
GUSTAVO SANTAOLALLA VERVE FORECAST PROMO/VERVE 

2 9 13 
TALK (JUNKIE XL/FRANCOIS K/J. LU CONI MIXES) 
COLOPLAY CAPITOL PROMO 

KISS YOU 
110 MADE PROMO 

15 10 

6 11 9 

GLORY OF LIFE 
MINK RHYTHM ZONE 1124 /KING STREET 

SORRY 
MADONNA WARNER BROS. 42892 

16 

26 

HELLO 
ALEX SANIER TWISTED 50048 

RAPTURE RIDERS 
BLONDIE VS. THE DOORS CAPITOL PROMO 

WALK AWAY (R. ROSARIO /CHRIS COXICRAIG J MIXES) 

KELLY CLARKSON RCA PROMO /RMG 

SO SPECIAL (STROBE/EUPHORIAIMW PROJECT MIXES) 

JUDGE JULES KOCH PROMO 

TAKE A GOOD LOOK 
ALYSON PM MEDIA 2309 

27 8 

27 17 13 

24 12 

21 12 

ick, 33 6 

Thr35 3 

iiik 20 12 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

TO LIFE, TO LOVE 
ANDY HUNTER SPARROW PROMO 

NICE DAY 
PERSEPHONFS BEES COLUMBIA PROMO 

BE WITHOUT YOU 
MARY J. BLIGE GEFFEN PROMO 

JUKEBOX 
BENT FABRIC HIDDEN BEACH IMPORT 

DREAMS 
DEEP DISH FEATURING STEVIE NICKS DEEP DISH PROMO/THRIVE 

YOU KNOW HOW TO LOVE ME 
LORI JENAIRE DAUMAN PROMO 

37 34 

42 2 

cp 44 2 

40 41 4 

11 

° 31 13 

LET EVERYTHING THAT HAS BREATH 
CECE WINANS PURESPRINGS GOSPEL/INO PROMO /EPIC 

SUFFER WELL 
OEPECHE MODE SIRE/MUTE PROMO /REPRISE 

NEVER ENDING 
RONNIE VENTURA FEATURING LATRICE TROTT NUUF PROMO 

CHA CHA (L.E.X. /D. AUDE MIXES) 
CHELO SONY BMG NORTE PROMO 

DANCE, DANCE 
FALL OUT BOY FUELED BY RAMEN /ISLAND PROMO'IDJMG 

LET ME BE (B. HALLQUISTXAO MIXES) 
OZZIE BONGIOVI PROMO /ZONE 

HANDS UP TO HEAVEN 
HEAVEN 17 NINTHWAVE 10040 

TAKE ME OR LEAVE ME (T. YOUNGN. CHRISTIEIG.D. VINE MIXES) 

IRINA MENZEL 8 TRACIE TNOMS WARNER BROS. PROMO 

INCREDIBLE 
SHAPE. UK NOCTURNAL GROOVE IMPORT /POSITIVA 

KISS THE SKY 
DANIELLE BOLLINGER ESNTION SILVER PROMO / ESNTION 

15 9 DISCO LIBIDO (D. AUDE/J. HARRIS MIXES) 
JESSICA VALE EXPLICIT PROMO 

CONTROL MYSELF (J. NEYINS /J. BERMUDEZ MIXES) 
LL COOL J FEATURING JENNIFER LOPEZ DER JAM PROMO/UN 

BRING IT ON 
DEBBY HOLIDAY NEBULA 9 1355 

POWER 
PICK 

SAY SOMETHIN (D. MORALES MIXES) 
NORM COY FFAINM HOP MM SAD P1M104146 

YOU WANT ME 
CHANTAL CHAMANDO NINE MUSE /AEZRA IMPORT /EMI 

THE ONE THAT GOT AWAY 
NATASHA BEOINGFIELD EPIC PROMO 

SUPASTAR 
FLOETRY FEATURING COMMON ERVINGWONDER PROMO / GEFFEN 

CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 80277 

STUPID GIRLS 
PINK LAFACE PROMO/ZOMBA 

FALLING APART 
THE LOVEMAKERS CHERRYTREE PROMO /INTERSCOPE 

SAY I 

CHRISM IMO MATURING YOUNG JEW ISLAND PROMO /IDJMG 

DREAMER (J.J. SANCHELJ. BERMUDEZIIWISTED DEE MIXES) 

LANICE ROBINSON RED ZEBRA PROMO 

PEOPLE ARE PEOPLE 
RUPAUL RUCO 039 

DOCTOR PRESSURE 
MILD VS TIE MIAMI SWIM MACHNE BREASTFEO /RCA PROMO/RIM 

TITLE 
ARTIST IMPRINT / DISTRIBUTING LABEL 

1 9 

2 7 

21 

3 5 

5 3 

ka6 61 

2° R EG IONAL IVI EXICANT,, 

ARTIST 
:53 TITLE (IMPRINT DISTRIBUTING LABEL) 

LOS TIGRES DEL NORTE 
HISTORIAS OWE CONTAR (FONOVISA/UG) © GRUPO BRYNDIS 
RECORDANDUTE (DISA) 

O RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY VOL. 2 (FREDDIE) 

CONJUNTO PRIMAVERA 
ALGO OE MI (FONOVISA/UG) 

4 1 

5 2 

O O 17 VARIOUS ARTISTS 
LOS 20 SENCILLOS DEL ANO Y SUS VIDEOS (DISA) 

e 3 

O 5 

18 

Di 7 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY (FREDDIE) 

ink 1: TO 

GUARDIANES DEL AMOR 
CORAZON ROMANTICO: LOS EXITOS (SONY BMG NORTE) 

10 4 

11 1L 

12 7 

13 1( 

14 9 

MS 1! 

SELENA /ANA BARBARA 
DOS HISTORIAS (UNIVISION /UG) 

1... 8 

LOS ORIGINALES DE SAN JUAN 
EL TEOUILERO (EMI LATIN) 

INTOCABLE 
X (EMI LATIN) 

LOS TIGRES DEL NORTE 
20 NORTEIUAS FAMOSAS (FONOVISA/UG) 

LUPILLO RIVERA 
15 OROS (VENEMUSIC /UNIVERSAL LATINO) 

VARIOUS ARTISTS 
GRUPO MONTEZ DE DURANGO E INVITADOS (DISA) 

K -PAZ DE LA SIERRA 
MAS CAPACES SUE NUNCA (DISA) 

LOS CAMINANTES 
TESOROS RE CSLECCION: LO BOMANTICO DE LOE CAWNANIES (SONY BMG NORTE) 

Daft for week of APRIL 22, 2006 I For chart reprin-s call x546.654.4633 

17 REINTFY 

1 B ! RE-tx1FY 

120 11 r 
20 E 

TITLE 
c ARTIST (IMPRINT / PROMOTION LABEL) 

BE WITHOUT YOU 
MARY J. BLAGE `r. '. 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS NOTHING 006589 / INTERSCOPE O 

CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 80277 /SONY MUSIC O 
SORRY 
MADONNA WARNER BROS. 42892 00 
HUNG UP 
MADONNA WARNER BROS. 42845 00 
STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE METROPOLIS 409 0 
SHAKE (X -PRESS 2 MIXES) 
TING YANG TWINS FEATURING PITOOLL COLLIPARK 0536/IVT 00 
WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 70656 00 
EVERYTIME WE TOUCH 
CASCADA ROBBINS 72130 043 
CRAZY 
GNARLS BARKLEY DOWNTOWN 70002 O 

SEASONS OF LOVE 
CAST OF RENT WARNER BROS. 42866 0 
NUMBER 1 

GOLDFRAPP MUTE 9304 0 
TEARY EYED 
MISSY ELLIOTT THE GOLD MIND /ATLANTIC 94161/AG 00 
PRECIOUS 

REPECHE MODE SIRE/MUTE/REPRISE 42831/WARNER BROS. 00 
WHAT ELSE IS THERE? 
ROYKSOPP WALL OF SOUND 47546 /ASTRALWERKS 00 
HELICOPTER 

BLOC PARTY DIM MAK 095NICE 00 
OVER AND OVER 
HOT CHIP ASTRALWERKS 47230 8 51278 O0 
WHITE HORSE 
WONDERLAND AVENUE ULTRA 1389 0 
DON'T CHA (R. ROSARIO /KASKADE/DJ DAN MIXES) 
THE PUSSYCAT DOLLS NAIVEM BUSH NRMS ARM 0052E5411TERSCOPE O 
ENJOY THE SILENCE...04 
OEPECHE MODE MUTE/REPRISE 42757/WARNER BROS. 00 

I GOT YOUR LOVE 
DONNA SUMMER MERCURY 006043 /UME O 
HUMANITY 
BIB WATER MUSIC DANCE 060509NARESE SARABANDE 0 
GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN COLUMBIA 72898/SONY MUSIC 00 
STRICT MACHINE (REMIXES) 
GOLDFRAPP MUTE 9215 00 
THE HAND THAT FEEDS 
NINE INCH NAILS NOTHING 005127 6 005129/INTERSCOPE O 

CRAZY 
MANIS MORIS8ETTE MAVERICK/REPRISE 42855/WARNER BROS. 00 

2 6 

ICI 4 6 

I 
6 16 

12 4 

11 15 

13 5 

.11 1(1 12 

E 9 

5 

14 

11 

16 3 

4 8 32 

1111 2C 3 

SOS 
RIHANNA SRP /DEF JAM/IDJMG 

WALK AWAY 
KELLY CLARKSON RCA/RMG 

WAITING 
TAXI DOLL WWW.TAXIDOLL.COM 

SORRY 
MADONNA WARNER BROS. 

RAINDROPS 
STUNT ULTRA 

UNWRITTEN 
NATASHA BEDINGFIELD EPIC 

00H LA LA 
GOLDFRAPP MUTE 

DANCIN 
AARON SMITH FEATURING LUVLI MOODY 

FIRE 
FERRY CORSTEN ULTRA 

CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 

KISS YOU 
110 MADE 

WATERMAN 
OLAV BASOSKI FEATURING MICHIE ONE ROBBINS 

EVERYTIME WE TOUCH 
CASCADA ROBBINS 

KISS THE SKY 
DANIELLE BOLLINGER ESNTION SILVER/ESNTION 

SO SPECIAL 
JUDGE JULES KOCH 

FARAWAY 
DEBBIE LOEB ULTRA 

16 
ALRIGHT 
RED CARPET SUBLIMINAL 

DARE 
GORILLAZ FEATURING SHAUN RYDER PARLOPHONE/VIRGIN 

TALK 
COLDPLAY CAPITOL 

INCREDIBLE 
SHAPE: UK NOCTURNAL GROOVE/POSITIVA 

EVERY SINGLE DAY 
BENASSI BROS. FEATURING DHANY ULTRA 

AND THEN WE KISS 
BRITNEY SPEARS JIVE/ZOMBA 

LOVE OF MY LIFE 
LUCAS PRATA A REINA ULTRA 

RUN IT! 
CHRIS BROWN JIVE /ZOMBA 
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2006 

23 (SOUNDSCAN JAPAN) APRIL 11. 2006 

t 1 
EXILE 
ASIA (CO /SVO) AVER TRAX 

2 NEW 
AQUA TIMEZ 
NANAIRONO RAKUGAKI EPIC 

3 3 SPITZ 
CYCLE HIT 1997 -2005 (FIRST LTD EDITION) UNIVERSAL 

4 2 
SPITZ 
CYCLE HIT 1991 -1997 (LTD EDITION) UNIVERSAL 

5 4 
EXILE 
ASIA AVER TRAX 

6 6 KUMI KODA 
BEST SECOND SESSION (CD +DVD) AVER TRAX 

7 22 
CYCLE 

SPITZ 
HIT 1991 -1997 UNIVERSAL 

8 5 
KAT -TUN 
BEST OF (KAT -TUN) J -STORM 

9 
7 

MINMI 
NATURAL (LTD EDITION) VICTOR 

10 8 
KUMI KODA 
BEST SECOND SESSION AVER TRAX 

FRANCE 

:53 (SNEP /IFOP/TITELIVE) 

LES ENFOIRES 
LE VILLAGE DES ENFOIRES 2006 ULM 

APRIL 11, 2006 

SINIK 
SANG FROID UP MUSIC 

PATRICK BRUEL 
DES SOUVENIRS DEVANT RCA 

BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 

DIAM'S 
DANS MA BULLE CAPITOL 

ANAIS 
THE CHEAP SHOW V2 

PINK 
l'M NOT DEAD LAFACE/ZOMBA 

RAPHAEL 
CARAVANE CAPITOL 

PLACEBO 
MEDS VIRGIN 

UN DOS TRES 
UN, DOS, TRES... ULM 

UNITED KIiVCaI)C)IVI ; ̂ 

ME 

ALBUMS 

á3 (THE OFFICIAL UK CHARTS CO.) 

NEW 
MORRISSEY 
RINGLEADER OF THE TORMENTORS ATTACK/SANCTUARY 

APRIL 9, 2006 

2 2 
MASSIVE ATTACK 
COLLECTED - BEST OF VIRGIN 

3 NEW 
PINK 

PM NOT DEAD LAFACE /ZOMBA 

4 1 EMBRACE 
THIS NEW DAY INDEPENDIENTE 

5 9 ` KOOKS 
INSIDE IN /INSIDE OUT VIRGIN 

6 NEW 
THE FLAMING LIPS 
AT WAR WITH THE MYSTICS WARNER BROS. 

7 6 
JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSON /BRUSHFIRE /UNIVERSAL 

8 5 
CORINNE BAILEY RAE 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

9 3 JOURNEY SOUTH 
JOURNEY SOUTH SYCO 

10 4 
ANDY ABRAHAM 
THE IMPOSSIBLE DREAM PHONOGENIC 

AUSTRALIA 
ALBUMS 

HW W 3 
1 NEW 

2 3 

3 2 

6 

(ARIA) APRIL 9, 2006 

HILLTOP HOODS 
THE HARO ROAD OBESE RECORDS 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

W ESTLI FE 
FACE TO FACE S 

BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 

ROGUE TRADERS 
HERE COME THE DRUMS COLUMBIA 

HUMAN NATURE 
REACH OUT: THE MOTOWN RECORD COLUMBIA 

THE VERONICAS 
SECRET LIFE OF US WARNER BROS. 

- NICKELBACK 
ALL THE RIGHT REASONS ROADRUNNER 

6 

PINK 
PM NOT DEAD LAFACE/ZOMBA 

BERNARD FANNING 
TEA AND SYMPATHY UNIVERSAL 

1 1 

2 2 

3 NEW 

4 3 

5 4 

6 13 

7 5 

8 8 

9 7 

10 6 

IFIMI /NIELSEN) 

GIANNA NANNINI 
GRAZIE POLYDOR 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

CLAUDIO BAGLIONI 
GLI ALTR, TUTTI SUI COLUMBIA 

DAVID GILMOUR 
ON AN ISLAND EMI 

BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 

MASSIVE ATTACK 
COLLECTED - BEST OF VIRGIN 

CAPA REZZA 
HABEMUS CAPA VIRGIN 

ANDREA BOCELLI 
AMORE POLYDOR 

NOMADI 
CON ME 0 CONTRO DI ME ATLANTIC 

RICCARDO COCCIANTE 
TURI MIEI SOON! COLUMBIA 

APRIL 10. 2006 

Y 

(RERUNS GANG NORWAY) 

1 i RESPEKT FOR GRANIOSA 
GRANDIOSA WHISTLE S HUM 

APRIL 10. 2006 

2 3 STUPID GIRLS 
PINK LAFACE / ZOMBA 

BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM A&M/INTERSCOPE 

KJAERUGHET ER MER ENN FORELSKELSE 
GAUTE ORMASEN TYLDEN 

5 4 
DONT SAVE ME 
MARIT LARSEN CAPITOL 

1 DUMDUM BOYS 
GRAVITASJON OH YEAH! 

2 NEW 
MORRISSEY 
RINGLEADER OF THE TORMENTORS ATTACK/SANCTUARY 

GAVIN DEGRAW 
CHARIOT STRIPPED J 

4 NEW PINK 
PM NOT DEAD LAFACE /ZOMBA 

5 5 
ANDREA BOCELLI 
AMORE POLYDOR 

1 

2 

3 

4 

5 

153 (PROMUSICAE /MEDIA( 

NEW 
LA OREJA DE VAN GOGH 
LOVG SONY BMG 

ERREWAY 
EL DISCO DE REBELDE WAY WARNER MUSIC 

1 

3 

2 

8 16 

7 

B 4 
ANCORA SYCO /SONY BMG 

9 7 

APRIL 12. 2006 

ROSARIO 
CONTIGO ME VOY SONY BMG 

NINA PASTORI 
JOYAS PRESTADAS SONY MG 

ROCIO DURCAL 
ME GUSTAS MUCHO TODOS SUS GRANDES EXITOS SONY BMG 

BATUKA 
BATUKA XTREME VALE MUSIC 

NEW QUIQUE GONZALES 
AJUSTE DE CUENTAS DRO 

IL DIVO 

LUCIE SILVAS 
BREATHE IN MERCURY 

t0 NEW 
LA FUGA 
EN DIRECTO DRO 

DIENMARI( -F 

2 

3 5 

4 

yl,tNEr 
. 1MINIIII 

3 (IFPUNIELSEN MARKETING RESEARCH) 

MR. NICE GUY 
TRINE DYRHOLM CMC 

SUFFER WELL 
UEPECHE MODE MUTE 

APRIL II. 2006 

LOVE GENERATION 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

ARGHHH 
DOLPHIN R. NBTB EMI 

SORRY 
MADONNA WARNER BROS- 

1 1 DANSER MED DRENGE 
VORES BEDSTE RECART 

2 

3 

4 

5 

2 

NEW 

5 

NEW 

KELLY CLARKSON 
BREAKAWAY RCA 

MORRISSEY 
RINGLEADER OF THE TORMENTORS ATTACK/SANCTUARY 

RASMUS NOHR 
LYKKELIG SMUTNING COPENHAGEN 

KIRA AND THE KINDRED SPIRITS 
KIRA A THE KINDRED SPIRITS MOO 

80 Go to www.billboard.biz for complete chart data 

FY 
á3 

1 NEW 

2 1 

3 3 

4 2 

IS 6 

6 11 

7 4 

8 NEW 

9 8 

10 NEW 

(MEDIA CONTROL) 

PINK 
I'M NOT DEAD LAFACE /ZOMBA 

APRIL 11, ZOOS 

ROSENSTOLZ 
DAS GROSSE LEBEN ISLAND 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

TOKIO HOTEL 
SCHREI ISLAND 

KELLY CLARKSON 
BREAKAWAY RCA 

US 5 
HERE WE GO UNIVERSAL 

PRINCE 
3121 NPG /UNIVERSAL 

AZAD 
GAME OVER URBAN 

BANAROO 
AMAZING NA KLAR 

SCHANDMAUL 
MIT LEIB UND SEELE EDEL 

:53 

CANADA 
ALBUMS 

(SOUNDSCAN) APRIL 22, 2006 

1 1 
JAMES BLUNT 
BACK TO BEDLAM CUSTARD /ATLANTIC /WARNER 

2 NEW 
PINK 
l'M NOT DEAD LAFACE /SONY BMG MUSIC 

3 RE 
MICHAEL BUBLE 
ITS TIME 143 /REPRISE /WARNER 

4 

6 

e 

NEW 
RASCAL FLATTS 
ME AND MY GANG LYRIC STREET /UNIVERSAL 

2 PIERRE LAPOINTE 
FORET DES MAL AIMES LA AUDIOGRAM /SELECT 

3 
TIM MCGRAW 
GREATEST HITS VOL 2: REFLECTED CURB/WARNER 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER 

8 NEW 
CRAZY FROG 
CRAZY FROG PRESENTS CRAZY HITS NEXT PLATEAU /UNIVERSAL 

VARIOUS ARTISTS 
JUNO AWARDS 2008 SONY BMG MUSIC 

RE 
NICKELBACK 
ALL THE RIGHT REASONS EMI 

11HI=NI_ ITIERLANI)S 
SINGLES 

(MEGA CHARTS BV) 

RIGHT HERE RIGHT NOW 
RAFFAELA ARISTA 

APRIL 7. 2006 

BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM A&M/INTERSCOPE 

NO WORRIES 
SIMON WEBBE INNOCENT 

BECAUSE WE BELIEVE 
ANDREA BOCELLI/MARCO DORSATO UNIVERSAL 

TEMPERATURE 
SEAN PAUL VP /ATLANTIC 

ALBUMS 
BLOF 
UMOJA EMI 

ANDREA BOCELLI 
AMORE POLYDOR 

PRINCE 
3121 NPG /UNIVERSAL 

MARIANNE WEBER 
LICHTJES IN JOUW OGEN SONY BMG 

PINK 
PM NOT DEAD LAFACE / ZOMBA 

MD PORTUGAL 
ALBUMS 

r3 3 (RIM) 

lr, 1 

2 MASSIVE ATTACK 
COLLECTED - BEST OF VIRGIN 

MELANIE C. 
BEAUTIFUL INTENTIONS RED GIRL 

APRIL 11, 2000 

3 4 
ILONA MITRECEY 
UN MONDE PARFAIT SCORPIO 

5 

8 

6 

3 

16 

10 

10 19 

COLDPLAY 
XBYPARLOPHONE 

GORILLAZ 
DEMON DAYS PARLOPHONE 

ANDREA BOCELLI 
AMORE POLYDOR 

BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 

PAULO GONZO 
PAULO GONZO COLUMBIA 

IL DIVO 
ANCORA SYCO /SONY BMG 

RITA GUERRA 
RITA FAROL 

EURO 61 Nielsen 

DIGITAL TRAC,ICS Sot °e ndsoáal 

4 5 

5 NEW 

6 7 

7 8 

8 4 

9 6 

10 9 

11 11 

12 10 

13 NEW 

14 12 

15 13 

16 15 

17 16 

18 NEW 

19 18 

(NIELSEN SOUNOSCAN INTERNATIONAL) MONTH XX, 2006 

CRAZY (SINGLE VERSION) 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

ONE 
MARY J. ELIGE AND U2 MATRIARCH /GEFFEN 

NO TOMMORROW 
ORSON MERCURY 

PUMP IT 
THE BLACK EYED PEAS A&M/INTERSCOPE 

DANI CALIFORNIA (ALBUM VERSION) 
REO HOT CHILI PEPPERS WARNER BROS. 

NAIVE 
THE KOOKS VIRGIN 

STUPID GIRLS 
PINK LAFACE / ZOMBA 

NATURES LAW (ALBUM VERSION) 
EMBRACE INDEPENDIENTE 

SO SICK 
NE-TO DEE JAM 

BECAUSE OF YOU 
KELLY CLARKSON RCA 

BEEP 
THE PUSSYCAT DOLLS FT. WILLIAM A&M/INTERSCOPE 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE/EMI 

DANCE, DANCE 
FALL OUT BOY FUELED BY RAMEN /ISLAND 

SORRY (ALBUM VERSION) 
MADONNA WARNER BROS. 

WHEN YOU WASN'T FAMOUS (ALBUM VERSION) 
THE STREETS 679 RECORDINGS 

TEMPERATURE (ALBUM VERSION) 
SEAN PAUL VP /ATLANTIC 

TOUCH THE SKY 
KANYE WEST FT. LUPE FIASCO ROC- A- FELLA/DEF JAM 

WHY WONT YOU GIVE ME YOUR LOVE? 
THE ZUTONS DELTASONIC 

THUNDER IN MY HEART AGAIN 
NECK FT. LEO SAYER FREE2AIR 

SOMEBODY'S WATCHING ME (HI TACK REMIX) 
BEATFREAKZ DATA 

AUSTRIA 
SINGLES 

(AUSTRIAN IFPI,AUSTRIA TOP 40) 

I STILL BURN 
TOBIAS RENNER HANSA 

APRIL 10, 2006 

7 SUENDEN 
OJ OETZUMARC PIRCHER POLYDOR 

JUST BE GOOD TO ME 
KARMAH ZEITGEIST 

DING 
SEEED DOWNBEAT/WARNER MUSIC 

BECAUSE OF YOU 
KELLY CLARKSON RCA 

ALBUMS 

1 

2 

3 

4 

41 PINK 
PM NOT DEAD LAFACE/ZOMBA 

BANAROO 
AMAZING NA KLAR 

TOKIO HOTEL 
SCHREIISLAND 

ROSENSTOLZ 
DAS GROSSE LEBEN ISLAND 

MICHAEL MITTERMEIER 
PARANOID (AUSTRIA EDITION) SPASSG 

g3 (IFPI GREECE,'DELOITTE 8 TOUCHE) APRIL 9. 2006 

IMOUN AGGELOS TOU TSARLI 
DANA! FAVILLI LEGEND 

1 2 

2 1 

3 3 

4 5 

5 . 

SAN PETALOYDA 
KALIA BENETZ MELON MUSIC 

MAMBO! 
HELENA PAPARIZOU COLUMBIA 

AUTO STOP /MONO I AGAPI 
ANNA VISSI MINOS 

LA NOSTRA VITA 
EROS RAMAZZOTTI ARIOLA 

ALBUMS 
PLACEBO 
MEDS VIRGIN 

CESARIA EVORA 
ROGAMAR RCA 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

THE BLACK EYED PEAS 
MONKEY BUSINESS A&M /INTERSCOPE 

DAVID GILMOUR 
ON AN ISLAND EMI 

Data for week of APRIL 22, 2006 I CHARTS LEGEND on Page 82 
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EUROCHARTS 
A 

i3 
ur.. EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

sa SALES CHARTS OF 20 EUROPEAN COUNTRIES. 

B 
TEMPERATURE 
SEAN PAUL VP /ATLANTIC 

APRIL 12, 2006 

2 SO SICK 
RE -YO DEF JAM 

3 2 
BECAUSE OF YOU 
KELLY CLARKSON RCA 

4 6 
CRAZY 
GNARLS BARKLEY WARNER BROS. 

4 
I STILL BURN 
TOBIAS REGNER HANSA 

6 
THE BLACK EYED PEAS A &M /INTERSCOPE 

PUMP IT 

7 

8 

ih 

9 
BEEP 

1 
THE PUSSYCAT DOLLS FT. WILL I AM A &M /INTERSCOPE 

LE PAPA PINGOUIN 
PIGL00 SCORPIO /MB INTERACTIONS 

9 
LA BOULETTE 
DIAM'S CAPITOL 

10 3 
STUPID GIRLS 
PINK LAFACE /ZOMBA 

LOVE GENERATION 11 11 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

z, 12 66 
ONE 
MARY J. BLIND FT. U2 MATRIACH /GEFFEN 

P 

13 0 
SORRY 
MADONNA WARNER BROS. 

14 14 
BAILA MORENA 
ZUCCHERO POLYDOR 

AIL 13 
I BELONG TO YOU ;, EROS RAMAllOTTI /ANASTACIA ARIOLA 

APRIL 12, 2006 

PINK 
IN NOT DEAD LAFACE /ZOMBA 

MASSIVE ATTACK 
COLLECTED BEST OF VIRGIN 

MORRISSEY 
RINGLEADER OF THE TORMENTORS ATTACK/SANCTUARY 

KELLY CLARKSON 
BREAKAWAY RCA 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

PRINCE 
3121 NPG /UNIVERSAL 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

DAVID GILMOUR 
ON AN ISLAND EMI 

ANDREA BOCELLI 
AMORE POLYDOR 

PLACEBO 
MESS VIRGIN 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

ROSENSTOLZ 
DAS GROSSE LEBEN ISLAND 

CORINNE BAILEY RAE 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

TOKIO HOTEL 
SCHREI ISLAND 

THE BLACK EYED PEAS 
MONKEY BUSINESS A&M /INTERSCOPE 

1 

2 

4 

5 

e 7 ADVERTISING SPACE 
ROBBIE WILLIAMS CHRYSALIS 

1 

NE -YO DEF JAM 

RADIO AIRPLAY 
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. 

APRIL 12, 2000 

SO SICK 

2 SORRY 
MADONNA WARNER BROS 

4 
BECAUSE OF YOU 
KELLY CLARKSON RCA 

3 
STUPID GIRLS 
PINK LAFACE/20MBA 

8 
S.O.S 
RIHANNA SRP /DEF JAM 

Es , 

7 

8 

1, 9 

5 
PUMP IT 
THE BLACK EYED PEAS A &M /INTERSCOPE 

6 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

HIPS DONÍT LIE 
11 

SHAKIRA FT. WYCLEF JEAN SONY BMG 

10 9 STICKWITU 
THE PUSSYCAT DOLLS A&M /INTERSCOPE 

911 10 CHECK ON IT 
BEYONCE FT. SLIM THUG COLUMBIA 

12 15 
CRAZY 
GNARLS BARKLEY WARNER BROS. 

#13 14 
TEMPERATURE 
SEAN PAUL VP /ATLANTIC 

14 18 
ONE 
MARY J. BUSE MATRIARCH / GEFFEN 

15 16 LA BOULETTE 
DIAHIS CAPITAL 

Niclscn 

ARTIST ÑW y= 
S3 W TITLE IMPRINT NUMBER / DISTRIBUTING LABEL cSa El 

1 

1 
6 

ALAN JACKSON 
PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY 

o 
o 

PASSION WORSHIP BAND 
PASSION. EVERYTHING GLORIOUS 51 %STEPS /SPARROW 8094 /EMICMG 

HAWK NELSON 
SMILE. IT'S THE END OF THE WORLD TOOTH S NAIL 5613 /EMICMG 

o 4 27 
KIRK FRANKLIN 
HERO F§ YO SOUL/GOSPO CENTRIC 71019/PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD- CURB/EMICMG/SONY OMG MUSIC 10B14/PROVIDEM- INTEGRRY . 3 

15 
FLYLEAF 
FLYLEAF OCTONE 50005 /PROVIDENT- INTEGRITY 

6 

2 

7 27 

11 

3 
114 

tle 

1e 4 
19 a64 

28 P28 

29 24 

16 73 

® 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT- INTEGRITY 

KUTLESS 
HEARTS OF THE INNOCENT BEC 3906 /EMICMG (: 

VARIOUS ARTISTS 
WOW HITS 2008 EMICMG /PROVIDENT- INTEGRITY/WORD -CURS 1247 

CHRIS TOMLIN 
ARRIVING SIXSTEPS /SPARROW 4243 /EMICMG 

HILLSONG 
UNITED WE STAID HILLSONG/INTEGRITY 3905 /PROVIDENT -INTEGRITY 0 
SANCTUS REAL 
FACE OF LOVE SPARROW 1574 /EMICMG 

THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 3860 /PROVIDENT -INTEGRITY 

MORMON TABERNACLE CHOIR 
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 

MARY MARY 
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT- INTEGRITY 

P.O.D. 
TESTIFY ATLANTIC 63857/WORD -CURB 

BUILDING 429 
RISE WORD -CURB 86405 

RELIENT K 
MMHMM GOTEE/CAPITOL 2953 /EMICMG 

VARIOUS ARTISTS 
NSPIRED BY 11E MOMS OF NAM THE URI. THE WART NA 11E WARMKKIE SPMKIW 1457/C CMG 

VARIOUS ARTISTS 
OPEN THE EYES OF MY HEART INO /EPIC 3649 /PROVIDENT -INTEGRITY 

JEREMY CAMP 
RESTORED BEC 6615 /EMICMG 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 3647 /PROVIDENT -INTEGRITY 

THE CRABB FAMILY 
BLUR THE LINES CLEAR COOUDAYWIND 71477 /WORD -CURB 

s 3ó 
26 23 2 

1.27 1 J 30 

.. 
NEV 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

DAVID CROWDER BAND 
A COLLISION OR (3 + 4 7) SI %STEPS /SPARROW 1229 /EMICMG 

SWITCHFOOT 
NOTHING IS SOUND COLUMBIA/SPARROW 1383 /EMICMG OD 

VARIOUS ARTISTS 
%2006 BEC/TOOTH F. NAIL 5605 /EMICMG 

SHAWN MCDONALD 
RIPEN SPARROW 1569 /EMICMG 

JEREMY CAMP 
LIVE -- UNPLUGGED: FRANKLIN, TN BEC 7661 /EMICMG 

31 

13 

-E6TRY 

39 26 

:4 

PLUMB 
CHAOTIC RESOLVE CURB 78882/WORD -CURB 

VARIOUS ARTISTS 
WOW MIS PROVIDENT/WORD- CURB /EMICMG 10769 /PROVIDENT- INTEGRITY 

TODD AGNEW 
REFLECTION OF SOMETHING ARDENT /SRE 2526/PROVIDENT- INTEGRITY OD 

VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO/TIME LIFE 19223 /PROVIDENT- INTEGRITY 

NATALIE GRANT 
AWAKEN CURB 78860/WORD -CURB 

AVALON 
STAND SPARROW 4733 /EMICMG 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017/WORD -CURB 

NICHOLE NORDEMAN 
BRAVE SPARROW 3575 /EMICMG 

TOBYMAC 
WELCOME TO DIVERSE CITY FOREFRONT 6417 /EMICMG 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEUINO 3634 /PROVIDENT -INTEGRITY 

28 

:7 9 

18 1 

33 

7 36 

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
CANADIAN HOMECOMING GAITHER MUSIC GROUP 2844 /EMICMG 

BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 86446/WORD -CURB 

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS 
GAITHER HOMECOMING TOUR: UVE PROM TORONTO GAITHER MUSIC GROUP 264OWMICMG 

GUY PENROD 
THE BEST OF GUY PENROD GAITHER MUSIC GROUP 2612 /EMICMG 

CHRIS TOMLIN 
LIVE FROM AUSTIN MUSIC HALL SIXSTEPS /SPARROW 2448/EMICMG 

JARS OF CLAY 
REDEMPTION SONGS ESSENTIAL 10758 /PROVIDENT- INTEGRITY 

SUPERCHIC[K] 
BEAUTY FROM PAIN INPOP 1279 /EMICMG 

HILLSONG 
48 

ULM71 NANO MOW Krug =Me NIB111M NWOB MaMGASIRYAMOHTFMWPM MM HM 

KUTLESS 
STRONG TOWER BEC 5391 /EMICMG 

GAITHER VOCAL BAND 
GIVE IT AWAY GAITHER MUSIC GROUP 2848 /EMICMG 

VARIOUS ARTISTS 
THE BEST WORSHIP SONGS ...EVERT WORSHIP TOGETHER/LIBERTY 7177 /EMICMG 

E ARTIST 
NZ TITLE IMPRINT S NUMBER / DISTRIBUTING LABEL 

#1 
0 INK 

28 
GREATEST KIRK FRANKLIN 
GAINER HERO FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 

13 
JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

11 
VARIOUS ARTISTS 
WOW GOSPEL 2006 EMICMG /WORD -CURB 75160 / ZOMBA 

ONET SNOT DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
REBUT FINALE. ACT ONE EMI GOSPEL 33345 4 

115 .JEW 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 

0119 FINALE: ACT TWO EMI GOSPEL 54835 O+ 

4 MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 77093 /SONY MUSIC 

E 38 
MARY MARY 
MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC 

E 32 
YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

28 
SOUNDTRACK 
THE GOSPEL VERITY 71620/ZOMBA 

110 I 25 ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 94893/SONY MUSIC 

11) 2 
BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

12 30 
CECE WINANS 
PURIFIED PURESPRINGS GOSPEUINO 93997/SONY MUSIC 

SHEKINAH GLORY MINISTRY 
Now LIVE KINGDOM 1011 /BOOKWORLD 

O9 BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/ZOMBA 

118 

DONNIE MCCLURKIN 
PSALMS, HYMNS S SPIRITUAL SONGS VERITY 64137/ZOMBA 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: LIMITED COLLECTORS EDITION EMI GOSPEL 54967 O 
SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 77795 4 
HEZEKIAH WALKER & LFC 
20\85 THE EXPERIENCE VERITY 62829/ZOMBA 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

KAREN CLARK -SHEARD 
ITS NOT OVER WORD -CURB 86379/WARNER BROS. 

SHIRLEY CAESAR 
I KNOW THE TRUTH ARTEMIS GOSPEL 51635 

i 
I 
I 

122 
8 7I BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR 

A NEW BEGINNING EMI GOSPEL 31706 

ß4 0 5 

'5 78 

VARIOUS ARTISTS 
WOW GOSPEL 2006 WORD- CURB /EMICMG/VERITY 65344 /ZOMBA 

GRITS 
7 GOTEE 42655 

J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /ZOMBA 

y W 

22 2 

26 1 
16 

29 24 3 
30 27 S 
® 32 

32 28 ( 
® 

ARTIST 
TITLE IMPRINT NUMBER / DISTRIBUTING LABEL 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL 3 INTEGRITY GOSPEUANTEGRITY /GOSPO CENR6C'EIC 9442ß5L NY MUSIC 

SOWETO GOSPEL CHOIR 
BLESSED SHANACHIE 66038 

TAKE 6 
FEELS GOOD TAKE 6 3018 

SOUNDS OF BLACKNESS 
UNITY SLR 54693 /LIGHTYEAR 

KURT CARR PROJECT 
ONE CHURCH GOSPO CENTRIC 70058 /ZOMBA 

OLEVIA WILLIAMS 
NO LIMITS KING DAVID 3822/PGE 

JEFF MAJORS 
SACRED CHAPTER 0 MUSIC ONE/EPIC 83743 /SONY MUSIC 

MARK ST. JOHN 
GOING AROUND THE WORLD CHILL 76523 

3- 100 
ISRAEL & NEW BREED 
LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC 

PETTIDEE 
THUG LOVE BEATMART 44011 = ® 
LYNDA RANDLE 

GOD ON THE MOUNTAIN GAITHER MUSIC GROUP 42611 

VARIOUS ARTISTS 
STELLAR AWARDS 2006 ARTEMIS GOSPEL 51790 

38 3,3 18 
NEW LIFE COMMUNITY CHOIR FEATURING JOHN P KEE 
THE REUNION NEW LIFE/VERITY 71623 /ZOMBA 

o NEW 

40 33 

41 33 

42 23 

VARIOUS ARTISTS 
GOSPEL MUSIC HYENA 9346/THE MUSIC FORCE 

TYE TRIBBETT & G.A. Bi/ 
LIFE INTEGRITY GOSPEL/COLUMBIA 90549 /SONY MUSIC 

VICKI YOHE 
HE'S BEEN FAITHFUL PURESPRINGS GOSPEL 86353/EMI GOSPEL 

FRED HAMMOND 
SOMETHIN "BOUT LOVE VERITY /JIVE 58744/ZOMBA 

BEN HARPER AND THE BLIND BOYS OF ALABAMA 
THERE WILL BE A LIGHT VIRGIN 71208 

LEE WILLIAMS AND THE SPIRITUAL DC'S 
TELL THE ANGELS: LIVE IN MEMPHIS MCG 7034 /MALACO 

THE GOSPEL MIRACLES 

2 

43 33 5 

44 37 3 

45 44 
BREAK THROUGH AMEN 1505 

48 424 TAMELA MANN 
GOTTA KEEP MOVIN' TILLYMANN 10117 

MICAH STAMPLEY 
THE SONGBOOK OF MICAH DEXTERITY SOUNDS 68933/EMI GOSPEL 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! VOL. 2 INTEGRITY GOSPEL/GOSPO CENTRIC 70072/ZOMBA 

LISA MCCLENDON 
WE FROM THE HOUSE OF BLUES: NEW ORLEANS IXTEGROY GOSPEL/ERC 76585SONO MUSE 

THE BROOKLYN TABERNACLE CHOIR 
l'M AMAZED LIVE IRO 96415/SONY MUSIC 

47 4 54 

49 '3 

50 .D 

Data for week of APRIL 22, 2006 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 81 
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CI-1ARIS 

M IN C /t,1:i4` 
Seas data compiled from a comprehesive pool of U.S. musk merchants by Nielsen 
So 4ndScan. Sales data for R &B /hí >hoo retail chats Is compiled by Nielsen 
So And Scan from a national subset of co.e stores that speciaize in those genres. 

Albums with the greatest sales ga ra this week. 

9AC" 
,ET ER 

® Where included, this awed indicates the title 
with the chart's largest L.rit increase. 

Where Included, this award indrates the title with 
the chart's biggest percen age gowth. 

TEA - SEEKER 
;RA UATE 

Indicates album entered tot 00 of The Billboard 200 

and has been removed from Heatseekers chart. 

PR CINC CONFIGURATION 
CD,Cassette prices are suggested list sr equivalent prices, which are projected 
horn wholesale prices. t after price in icates album only available on DualDisc. 
CDr7VD atter price indicates CD /CVD c anbo only available. ® DualDisc avail- 
able. C CD /DVD combo available. indicates vinyl LP is avalable. Pricing and 
vtny LP availability are not included on ail charts. 

E41rü0.11*-10]C/_1ti4 
RADIO AIRPLAY SINGLES C-,AF TS 

Compiled from a national sample of daa supplied by Nielses Broadcast Data 
F.ystems. Charts are ranked by number cf gross audience irr pressions, comput- 
ed ty cross -referencing exact times of at -play with Arbitron lstener data. The 
megatons are the Rhythmic Top 4) Actit Top 40, Adult Contemporary, Modern 
Foc: and Adult R &B charts, which are tanked by Dotal detectors. 

Songs showing an increase in audehce (or detections) 
werthe previous week, regardless of dart movement. 

REC UFRENT RULES 
Sonos a-e removed from the Hot 100 arc -lot 100 Airplay charts simultaneously 
U thew have been on the Hot 100 for more han 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop songs and Hot R &B /H p -Hop Airplay charts 
srntztaneoLsly if they have been on the Hct R &B /Hip -Hop Singes & Tracks for more 
than 20 weeks and rank below 50. Sfrgs are removed from the Pop 100 and Pop 
100 airplay :bats simultaneously if they live been on the Pop- 00 for more than 30 

weeks and rank below 30. Titles are -emcvsd from Not Country Songs if they have 

been on the chart for more than 20 week: and rank below 15 in detections or audi- 
ence proviced that they are not still gaining enough audience points to bullet Songs 
are removed from the Adult Top 40, Adult-Contemporary, Adult R &B, and Hot Dance 
Airple_y chars if they have been on the chat for more than 20 Weeks and rank below 
15 (2 t fo- Modem Rock and Latin) or if that have been on the mart for more than 52 

weeds and below 10. 

SINGLES SALES CHARTS 
The bp selling singles compiled from a rational sample of reail store, mass 
merman, and nternet sales reports coll:ted, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Sirgles Sales, sales data is compiled 
frcm 3 national subset panel of core R& /,+-lip -Hop stores by Nielsen Soundscan. 

Si Titles with the greatest sales gaits. 

CONFIGURATIONS 
CC single available. O Digital Download available. © DVD single available. 
Viryl Maxi- Single available. O Vinyl SFTgle availaole. O CD Maxi- Single 

available. Configurations are not inc ude-d on all singles chart.. 

HtTPREDICTOR 
if Indicates title earned HitPredictor stags in that particular format based on 
resea ch data provided by Promosquad. ì rags are tested online by Promosquad 
us ng mu tiple listens and a nationwide sample of carefully protled music con - 
sume s. Songs are rated on a 1-5 scare; Aral results are based on weighted posi- 
tives. Sorgs with a score of 65 or morn ('á or more for count are judged to 
haie Hit Potential; although that benchmsr: number can fluctuate per format 
basec on the strength of available music. For a complete and Lpdated list of cur - 
rert songs with -lit Potential, commentary rolls and more, please visit www.hitpre- 
didobom. 

DANCE CLUE PLAY 

Compled frcm a national sample of reporta from club DJs. 

Titles with the greatest club play increase over the previous week. 

ti IDzOi ati Al PIava0, 
ALBLM CHARTS 

Recording Industry Assn. Of America (i.AA) certification for net shipment of 
500,000 a bums (Gold). RIM certification for net shipment 
for 1 million units (Platinum). RIAA ce irication for net shipment of 10 million 
unis (Diamond). Numeral within Plat run- or Diamond symbol ndicates album's 
mu ti- platinum level. For boxed sets, and rouble albums with a running time of 
10C mnutes or more, the RIM multiples slipments by the number of discs and/ 
or tapes. o Certification for net shipment of 100,000 units (Oro). Certification 
of 20000C urSs (Platino). 31 Certification sf 400,000 units (Mutt- Platino). 

SINGLES CHARTS 
FIAA. certification for 100,000 paid downloads (Gold). RIM certification for 

200004 paid downloads (Platinum). Numenhwithin platinum symbol indicates song's 
nudpla inum level. O RIRA certification or set shipment of 500,00 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
FIM gold certification for net shiprrenl cf 25,000 Jilts for video singles. 

0 FIAs. gold certification for net shiprrenl cf 50,000 raits for shorlform or 
cngforn videos. RIM platinum certifiaton for net shipment of 50,000 units 
for video singles. RIAA platinum certificaion for sales of 100.300 units for 
sho-tfcrm or loncform videos. 

DVD SALES VI-S SALES VIDEO RENTALS 

PIA; go d certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum cefñcation for sales of 100,000 units or $2 

rtillixt n sales at suggested retail price O IRMA gold certification for a minimum 
sale of 125.000 units or a dollar volume of 55 million at retail for theatrically released 

brans; or of at least 25,000 units and $ million at suggested retail for non -the- 

afriel tiles. IRMA platinum certification fora minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for Ihearcally released progems, and of at 

Has, 54,000 units and $2 million at sugges ed retail for non-theatical titles. 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

`l5 ARTIST 
3Kó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

LACUNA COIL 
KARMACODE CENTURY MEDIA 8360 (15.98 

PANIC! AT THE DISCO 
A FEVER YOU CAN'T SWEAT OUT DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

ATREYU 
A DEATH -GRIP ON YESTERDAY VICTORY 267 (16.98 CD /DVD) C 

HAWTHORNE HEIGHTS 
IF ONLY YOU WERE LONELY VICTORY 265 

B.G. 
THE HEART OF THA 5195512. VOL. 2 (I AM WHAT I AM) CHOPPA CITY 5849/KOCH (17.98) 

ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM, THAT'S WHAT I'M NOT DOMINO 086" (13.98) 

I 
O 

6 

3 

37 
GREATEST JASON ALDEAN 
GAINER JASON ALDEAS BROKEN BOW 7657 (12.981 

RAMON AYALA Y SUS BRAVOS DEL NORTE 

8 8 27 LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

9 9 
s NEKO CASE 

FOX CONFESSOR BRINGS THE FLOOD ANTI- 86777 /EPITAPH (16.98) 

10 9 
RON WHITE 
YOU CANT FIX STUPID IMAGE 3061 (16.98) 

11 12 3' DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18.98 CD /DVD) O+ 

12 11 12 
JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.98) 

13 6 3 
FROM FIRST TO LAST 
HEROINE EPITAPH 86779 (13.98) 

SONYA KITCHELL W WORDS CAME BACK TO ME HEAR 0501NELOUR (13.98) 

15 14 1: YING YANG TWINS 
U.S.A. STILL UNITED COLLIPARK 2790/TVT (11.98 CD /DVD) O+ CD UMPHREY'S MCGEE 

. SAFETY IN NUMBERS SCI FIDELITY 1032 (15.98) 

17 13 3 

ANTOLOGIA DE UN REY VOL. 2 FREDDIE 1940 (16.98) 

MORMON TABERNACLE CHOIR ® 
19 16 96 

HAWTHORNE HEIGHTS 
THE SILENCE IN BLACK AND WHITE VICTORY 220 (13.98) 

THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 (' 

20 17 73 BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

Cil 
22 15 3 

23 18 21 

JOHN CORBETT 
JOHN CORBETT FUNBONE 0021 (16.98) 

THE SOUNDS 
DYING TO SAY THIS TO YOU SCRATCHIE 39060 /NEW LINE (11.98) 

PITBULL 
MONEY IS STILL A MAJOR ISSUE DIAZ BROTHERS 2750/TVT (1198 CD /DVD) C 

® DEAD TO FALL 
THE PHOENIX THRONE VICTORY 264 (13.98) 

O 26 5 
KRIS KRISTOFFERSON 
THIS OLD ROAD NEW WEST 6088 (17.98) 

31 15 
VOZ A VOZ 
EN PRESENCIA DEL FUTURO URBAN BOX OFFICE 1019 (13.98) 

27 20 28 VARIOUS ARTISTS 
BOY N3106aaeon MOMS ROW : EL Ia1FTaAaDeo16oOSEN FEW EMER4 D10%1rmeax wmNat 

Q 011MATT NATHANSON 
AT THE POINT ACROBAT 05 /HIGH WIRE (11.98) 

29 22 21 
VARIOUS ARTISTS 
CRONE HITS TVT 2505 (18.98) EF) 

CIE BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 (14.98) 

31 25 8 
BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

32 

33 

9 
BELLE AND SEBASTIAN 
LIFE PURSUIT MATADOR 687 (15.98) ( +) 

3 
EDITORS 
THE BACK ROOM KITCHENWARE 0905 /FADER (11.98) 

34 23 JENNY LEWIS WITH THE WATSON TWINS 
RABBIT FUR COAT TEAM LOVE 08" (13.98) 

ANI DIFRANCO 
CARNEGIE HALL 4.6.02 RIGHTEOUS BABE 0 51 (15.98) 

38 

Q 

33 SB' RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY FREDDIE 1890 (16.98) 

27 8 

24 3 

MATCHBOOK ROMANCE 
VOICES EPITAPH 86774 (13.98) 

MURS AND 9TH WONDER 
MURRAY'S REVENGE RECORD COLLECTION 49412' (13.98) 

E-131T11Y 
RAY DAVIES 
OTHER PEOPLE'S LIVES V2 27285 (16.98) 

40 12 9 
IN FLAMES 
COME CLARITY FERRET 062 (13.98) O+ 

CAT POWER 
THE GREATEST MATADOR 626* (15.98) 

SOUNDTRACK 
AKEELAH AND THE BEE LION'S GATE 19629 (14.98) 

AARON WATSON 
SAN ANGELO BIG LABEL 5737727 (15.98) O+ 

CANNIBAL CORPSE 
KILL METAL BLADE 14560 (13.98) 

SOUL POSITION 
THINGS GO BETTER WITH RJ 8 AL RHYMESAYERS ENTERTAINMENT 0073" (15.98) 

4e :4 40 
ANDY ANDY 
IRONIA WEPA 1060 /URBAN BOX OFFICE (9 98 CD /DVD) O 
AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 (13.98) 

48 ; 56 
CRAIG MORGAN 
MY KIND OF LIVIN' BROKEN BOW 75472 (17 98) 

49 A THE ACADEMY IS... 
riALMOST HERE FUELED BY RAMEN 071 (11.98) 

THE TEAM 
WORLD PREMIERE REX 00676 (15.98) 

TOP INMPENDENT ALBUMS: Independent Albums are current titles that are sold 
via inde:3ndent distribution, including those that are fulfilled via major branch distrib- 
utors. To6TEMAKERS: Top selling albums from a core panel of trend -setting inde- 
penden and small -chain stores. WORLD: See charts legend for rules and explana- 
tions. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are 
updatec weekly on billboard. biz, including ones that are exclusive to Billboard's web 
sites. 0;006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved 

SALES DATA COMPILES BY 

ran 

Nielsen 
SoundScan 

TASTEMAKERS.. 

3iá 
ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

2 2 
T.I. 
KING GRAND HUSTLE /ATLANTIC 83800 " /AG O 

1:I-MORRISSEY 
RINGLEADER OF THE TORMENTORS ATTACK 86014 /SANCTUARY O+ 

THE FLAMING LIPS 
AT WAR WITH THE MYSTICS WARNER OROS. 49965 

4 2 2 
YEAH YEAH YEAHS 
SHOW YOUR BONES DRESS UP 006337 /INTERSCOPE 

5 3 
1 

GHOSTFACE KILLAH 
FISHBCALE DEF JAM 006155" /IDJMG 

RASCAL FLATTS 
ME ANO MY GANS LYRIC STREET 165058 /HOLLYWOOD O © 

OQUEENSRYCHE i/ OPERATION: MINDCRIME II RHINO 73306' 

e 5 3 
BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 57446 

O D PINK 
` I'M NOT DEAD LAFACE 80320 /ZOMBA 

10 

11 4 

PRINCE 
3121 UNIVERSAL REPUBLIC 006296 /UMRG 

ROB ZOMBIE 
EDUCATED HORSES GEFFEN /INTERSCOPE 

I 

13 8 

14 '0 

15 9 
ä= 

LACUNA COIL 
KARMACODE CENTURY MEDIA 8360 

MATISYAHU 
YOUTH OR /EPIC 97695" /SONY MUSIC 

E -40 
MY GHETTO REPORT CARD SICK WID' IT /BME 49963/WARNER BROS. 

NEKO CASE 
FOX CONFESSOR BRINGS THE FLOOD ANTI- 86777 /EPITAPH 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 

1 9 

i;© 

3 1: 

6 11 

2 11 

7 2C 

11 

4PEaTR 

LILA DOWNS 
LA CANTINA NARADA 34248 

CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

MARY DUFF 
WHEN YOUR OLD WEDDING RING WAS NEW BMC 1012 

SOWETO GOSPEL CHOIR 
BLESSED SHANACHIE 66038 

LADYSMITH BLACK MAMBAZO 
LONG WALK TO FREEDOM GALLO 3109 /HEADS UP 

JORGE SEU 
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: BRAZILIAN LOUNGE PUTUMAYO 247 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: TURKISH GROOVE PUTUMAYO 248 

ALI FARKA TOURE & TOUMANI DIABATE 
IN THE HEART OF THE MOON WORLD CIRCUIT /NONESUCH 79920 /WARNER BROS. 

g 
WALKING 

CHLOE 
IN THE AIR MANHATTAN 42961 

CHRISTINA BRANCO 
ULISSES DECCA 9645 /UNIVERSAL CLASSICS GROUP 

CIRQUE DU SOLEIL 
VAREKAI CIRQUE DU SOLEIL 20017 

CESARIA EVORA 
ROGAMAR RCA VICTOR 78993 

SEU JORGE 
CRU WRASSE 160 

Billboar 1 

R ARTIST 
TITLE (IMPRINT / OLSTNBUTING LABEL) 

#1 
s wxs 2 15 

JAMES BLUNT t 
BACK TO BEDLAM (CUSTARD /ATLANTIC /AG) 

THE FLAMING LIPS 
AT WAR WITH THE MYSTICS (WARNER BROS.) 

3 1 
ROB ZOMBIE 
EDUCATED HORSES (GEFFEN /INTERSCOPE) I QUEENSRYCHE PM. OPERATION: MINDCRIME II (RHINO) 

7_41111 POISON 
THE BEST OF POISON: 20 YEARS OF ROCK (CAPITOL) 

K// $ 6 4 NICKELBACK 
ALL THE RIGHT REASONS (ROADRUNNER /IDJMG) 

17 7 al JACK JOHNSON 
CURIOUS GEORGE (SOUNDTRACK) (BRUSHFIRE /UNIVERSAL REPUBLIC /UMRG) 

Co X g MORRISSEY 
RINGLEADER OF THE TORMENTORS )ATTACK /SANCTUARY) . LACUNA COIL 
KARMACODE (CENTURY MEDIA) 

10-19141111 BLUE OCTOBER 
'OILED (UNIVERSAL MOTOWN /UMRG) 

e 
.11 PANIC! AT THE DISCO r A FEVER YOU CANT SWEAT OUT (DECAYDANCE/FUELED BY RAMER) 

fi MATISYAHU 
YOUTH (OR/EPIC/SONY 

2 
NY MUSIC) 

13 10 
FALL OUT BOY 
FROM UNDER THE CORK TREE (FUELED BY RAMEN /ISLAND /IDJMG) 

14 .i 
YEAH YEAH YEAHS 
SHOW YOUR BONES (DRESS UP /INTERSCOPE) 

THE ALL -AMERICAN REJECTS 
MOVE ALONG )DOGHOUSE/INTERSCOPE) 

82 i Go to www.billboard.biz for complete chart data Data for week of APRIL 22, 2006 
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HOT V'IDEOCLUPS&. NOEO SALES DATA 
MONITOR COMPILED BY 
COMFIER' BY .. 

Nielset 
Broodc -st Dala 
Systerr3 

Nielsen 
VUl(USr.1r1 

Based on audience -weighted plays from MTV, VH1, BET and CMT and non- 
weighted plays from eight other channels, as monitored by Nielsen Broadcast 

Data Systems. See Chart Legend for rules and explanations. c1J 2006, VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

TOP 

IVIUSIC, \llDE()S,M 

NEW 

NEW 

.17 11 

12 

kt19 20 

20 

ip,21 16 ma LIVE AT MONTREUX 1994 
EAGLE VISION 39042 (14.98 DVD) 

r, 22 18 10' NUMBER ONES 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56999 (14.98 DVD) 

- 23 15 22 
TOUR GENERACION: RBD EN VIVO 
EMI LATIN VIDEO 44234 (14.98 DVD) 

24 27 Sgt GREATEST HITS 1978 -1997 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56032 114.98 DVDJ 

-ITLE 
LABEL I DISTRIBUTING LABEL 8 NUMBER (PRICE) 

DESTINY'S CHILD: LIVE IN ATLANTA 
. I BMG VIDEO 52061 (14.98 DVD) 

NANILOW: MUSIC & PASSION: LIVE FROM LAS VEGAS 
ìHINO HOME VIDEO 71624 (24.98 DVD) 

3REATEST HITS 
HIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD /DVD) 

WE ARE... THE LAURIE BERKNER BAND 
HEAR /RAZOR 8 TIE /SONY BMG VIDEO 86009 (16.98 DVD) 

FINALE: ACT ONE 
=MI GOSPEL/EMM MUSIC VIDEO 33345 (19.98 CD /DVD) 

LIFE ON THE MURDER SCENE 
REPRISE MUSIC VIDEO /WARNER MUSIC VISION 49476 (2518 DVD /CD) 

Principal Performers 

Destiny's Child 

Barry Manilow 

Creed 

The Laurie Berkner Band 

Donald Lawrence Presents The Tri -City Singers 

My Chemical Romance 

LIVE EN EL COLISEO 
SONY MUSIC VIDEO /SONY MUSIC ENTERTAINMENT (14.98 OVO) 

FINALE: ACT TWO 
EMI GOSPEL/EMM MUSIC VIDEO 54835 (19.98 CD /DVD) 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (18.98 CD /DVD) 

RBD: LIVE IN HOLLYWOOD 
EMI LATIN VIDEO 58122 (16.98 DVD) 

0 

SALES NTACOMPILED BY 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Nielsen 
SoundScan 

JAI 1ß'I -1 l'AI) 2 06 0 

TOI=' 

HEArSi_i_ici_RS 

#1 

APR 
22 

VAN HUNT 
i vvK CAPITOL 74851 (18.98) 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
eM GOSPEL 33345 19.98 CO /DVD C+ 

3 

PEW 

3 MEW 

Ednita Nazario 

Donald Lawrence Presents The Tri -City Singers 

Rob Zombie 

GORILLAZ: DEMON DAYS LIVE AT THE MANCHESTER OPERA HOUSE 
VIRGIN MUSIC VIDEO /EMI VIDEO 56243 (19.98 DVD) 

THE SILENCE IN BLACK AND WHITE 
VICTORY 250 (15.98 CD /DVD) 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DVD) 

FREAK 'N' ROLL... INTO THE FOG: ALL JOIN HANDS, THE FILLMORE, SAN FRANCISCO 
EAGLE VISION 30151 (14.98 DVD) 

ALY & AJ: ON THE RIDE 
HOLLYWOOD MUSIC VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 62554 (14.98 DVD) 

RBD 

GOrillaz 

RBD: QUE HAY DETRAS 
EMI LATIN VIDEO 55894 (1198 DVD) 

Hawthorne Heights 

Eagles 

The Black Crowes 

Aly & AJ 

RBD 

CAUGHT IN THE ACT 
REPRISE MUSIC VIDEO/WARNER HOME VIDEO 49444 (29.98 DVD /CD) 

Michael Buble 

126 
LIVE AT DONINGTON 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) 

LIVE AT WOODSTOCK (SPECIAL EDITION) 
GEFFEN HOME VIDEO 28309 (19.98 DVD) 

9 21 
BULLET IN A BIBLE 
REPRISE MUSIC VIDEO /WARNER MUSIC VISION 49466 (24.98 CD /DVD) 

4114 
ROCK OF AGES: THE DEFINITIVE COLLECTION 
ISLAND VIDEO 47309 (14.98 DVD) 

AC /DC 

Jimi Hendrix 

Green Day 

Johnny Cash 

Michael Jackson 

RBD 

Journey 

Def Leppard 

4EN 

HEW 

YEW 

NEW 

NEW 

NIW 

MEW 

NEW 

NEVI 

On The Jungle Floor 

Finale: Act One 

Extreme Behavior 

United We Stand 

Face Of Love 

MINDER 
LNIVERSAL REPUBLIC 005390 /UMRG (9.98) 

MILLSONG 
t ILLSONG /INTEGRITY 80535 /SONY MUSIC (18.98 CD /DVD) C' 

SANCTUS REAL 
PARROW 11574 12.98 

SONYA KITCHELL 
BEAR 0501/VELOUR 13.98 

Words Came Back To Me 

EVANS BLUE 
H E POCKET 162585 /HOLLYWOOD (11.98) 

RAKIM & KEN -Y 
'INA 270183 /UNIVERSAL LATINO (15.98) 

2LACEBO 
ELEVATOR 53035 /ASTRALWERKS (17.98) C+ 

CASSANDRA WILSON 
SLUE NOTE 63398 (18.98) 

UMPHREY'S MCGEE 
SCI FIDELITY 1032 (15.98) 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
EMI GOSPEL 54835 (19.98 CD /DVD) C+ 

REGGAETON NINOS 
AFUEGO /URBAN BOX OFFICE 46957/EMI LATIN 13.98 

The Melody And The Energetic Nature Of Volume 

Masterpiece: Nuestra Obra Maestra 

Meds 

thunderbird 

Safety In Numbers 

Finale: Act Two 

Reggaeton Ninos Vol. 1 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1940 (16.98) 

MONCHY & ALEXANDRA 
J8N 50078 /SONY BMG NORTE (16.98) le 

THE 5 BROWNS 
RCA RED SEAL 78719/SONY BMG MASTERWORKS (18.98) 

GIRL AUTHORITY 
ZOE 431088ARUUNDER (15.98) 

ANA GABRIEL 
SONY BMG NORTE 95902 (15.98) 

JOHN CORBETT 
FUNBONE 0021 (16.98) 

THE SOUNDS 
SCRATCHIE 39060 /NEW LINE (11.98) 

ALEJANDRA GUZMAN 
SONY BMG NORTE 78534 (15.98) 

DANIEL POWTER 
WARNER BROS. 49332 (18.98) 

S 
W TITLE 

f% `3 ARTIST IMPRINT / PROMOTION LABEL) 

1 El WHAT YOU KNOW 
T.I. GRANO HUSTLE /ATLANTIC 

CONTROL MYSELF 
LL COOL J FEATURING JENNIFER LOPEZ DEE JAM /IDJMG 

TOUCH IT 
BUSTA RHYMES AFTERMATH / INTERSCOPE 

POPPIN' MY COLLAR 
THREE 6 MAFIA HYPNOTIZE MINDS /COLUMBIA 

5 13 

3 

4 

13 8 15 

ARTIST TITLE 

WALK AWAY 
KELLY CLARKSON RCA/RMG 

SAY I 

CHRISTINA MILIAN FEATURING YOUNG JEEZY ISLAND /IDJMG 

TEMPERATURE 
SEAN PAUL VP /ATLANTIC 

SOS 
RIHANNA SRP /DEF JAM /IDJMG 

LOVE 
KEYSHIA COLE A8M /INTERSCOPE 

BAD DAY 
DANIEL POWTER WARNER BROS, 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN EPIC 

UNWRITTEN 
NATASHA BEDINGFIELD EPIC 

YOU'RE BEAUTIFUL 
JAMES BLUNT CUSTARD /ATLANTIC 

p5 20 

[16 

17 

4 

6 11 

16 7 

18 15 12 

19 9 3 

20 10 2 

MOVE ALONG 
THE ALL -AMERICAN REJECTS DOGHOUSE /INTERSCOPE 

A LITTLE LESS WWI CANDLES, A LITTLE MORE TOUCH ME 
FALL OUT BOY FUELED BY RAMEN /ISLAND /IDJMG 

SO SICK 
NE -Y0 DEF JAM /IDJMG 

WHO SAYS YOU CANT GO HOME 
BON JONI DUET WITH JENNIFER NETTLES ISLAND /IDJMG 

LEAN WIT IT, ROCK WIT IT 
DEM RHN1O ZE BENZ FEAT. LA PEANUT A CIIARLAY SO SO DEFMRGIN 

HUSTLER MUSIK 
LIL WAYNE CASH MONEY /UNIVERSAL MOTOWN 

RIDIN' 
CHAMILLIONAIRE FEAT. KRAYZIE BONE UNIVERSAL MOTOWN 

21 THE REAL THING 
BO BICE RCA/RMG 

22 17 3 

23 24 9 

24 12 2 

ALWAYS ON YOUR SIDE 
SHERYL CROW 8 STING A8M /INTERSCOPE 

STUPID GIRLS 
PINK LAFACE /ZOMBA 

GETTIN' SOME 
SHAWNNA DTP /DEF JAM /IDJMG 

BREAKOUT 
SEAN PAUL VP /ATLANTIC 

4 

O 

DANIEL POWTER, BAD DAY 

NATASHA BEDINGFIELD, UNWRITTEN 

JAMES BLUNT, YOU'RE BEAUTIFUL 

MARY J. BLIGE, BE WITHOUT YOU 

BON JOVI, WHO SAYS YOU CAN'T GO HOME 

NICKELBACK, SAVIN' ME 

KT TUNSTALL, BLACK HORSE 8 THE CHERRY TREE 

PINK, STUPID GIRLS 

KELLY CLARKSON, WALK AWAY 

BO BICE, THE REAL THING 

CMT 
1 BROOKS & DUNN, BELIEVE 

2 JASON ALDEAN, WHY 

t3 KEITH URBAN, TONIGHT I WANNA CRY 

4 KENNY CHESNEY, LIVING IN FAST FORWARD 

5 BRAD PAISLEY, WHEN I GET WHERE I'M GOING 

6 RASCAL FLATTS, WHAT HURTS THE MOST 

7 DIERKS BENTLEY, SETTLE FOR A SLOWDOWN 

8 LEANN RIMES, SOMETHING'S GOTTA GIVE 

9 TOBY KEITH, GET DRUNK AND BE SOMEBODY 

10 SHERYL CROW & STING, ALWAYS ON YOUR SIDE 

;hMÜsic Canada 

GREATEST 
GAINER 

CEDARMONT KIDS 
CEDARMONT KIDS 80335 /SONY MUSIC (418) 

Antologia De Un Rey Vol. 2 

Exitos Y Mas 

No Boundaries 

Girl Authority 

Historia De Una Reina 

John Corbett 

Dying To Say This To You 

Indeleble 

Daniel Powter 

Easter Favorites 

DEAD TO FALL 
VICTORY 264 13.98 

VOZ A VOZ 
URBAN BOX OFFICE 1019 (13.98) 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

JOSE JOSE 
SONY BMG NORTE 77517 15.98 C+ 

The Phoenix Throne 

En Presencia Del Futuro 

Speak For Yourself 

La Historia Del Principe 

HURT 
CAPITOL 41137 (1218) 

MATT NATHANSON 
ACROBAT 05 /HIGH WIRE (11.98) 

THE VERONICAS 
ENGINEROOM /SIRE 49913 /WARNER BROS. (13.98) 

BISHOP G.E. PATTERSON & CONGREGATION 
PODIUM 2505 (14.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

YURIDIA 
SONY BMG NORTE 76550 (12.98 CD /DVD) O 

THE CRABB FAMILY 
CLEAR COOUDAYWIND 71477 /WARNER BROS. (17.98) 

GOLDFRAPP 
MUTE 9296' (15.98) O 
EDITORS 
KITCHENWARE 0905 /FADER (11.98) 

THE DEREK TRUCKS BAND 
COLUMBIA 92844 /SONY MUSIC 118.98) 

;1 RAMON AYALA Y SUS BRAVOS DEL NORTE 
-EDDIE 1890 (16.98) 

MATT COSTA 
BRUSHFIRE /UNIVERSAL REPUBLIC 006264 /UMRG (13.98) 

29 13 
SIA 
GO, BEAT 48103 / ASTRALWERKS (16.98) 

r MURS AND 9TH WONDER 
RECORD COLLECTION 49412 (13.98) 

RAY DAVIES 
V2 27285 (16.98) 

SHAWN MCDONALD 
SPARROW 11569 (12.98) 

3 ANA GABRIEL 
MI LATIN 46956 (15.98) 

GILBERTO SANTA ROSA 
SONY BMG NORTE 96814 (16.98) 

CALLE 13 
WHITE LION 96875 /SONY BMG NORTE 15.9 

URBAN MYSTIC 
SOBE 49998 /WARNER BROS. (13.98) 

PLUMB 
CURB 78882 (13.98) 

J-P 
UNIVISAE ION 310386/ÚG (14.98) 

AARON WATSON 
BIG LABEL 5737727 (15.98) C 

4 

6 
7 
8 

PINK, STUPID GIRLS 

RIHANNA, sos 

HEDLEY, 321 

KELLY CLARKSON, WALK AWAY 

THE BLACK EYED PEAS, PUMP IT 

THE PUSSYCAT DOLLS, BEEP 

PANIC! AT THE DISCO, I WRITE SINS NOT TRAGEDIES 

NICKELBACK, SAVIN' ME 

CITY AND COLOUR, SAVE YOUR SCISSORS 

JAMES BLUNT, WISEMEN 

Data for week of APRIL 22, 2006 I For chart reprints call 646.654.4633 

Vol. 1 

At The Point 

The Secret Life Of... 

Singing The Old Time Way Volume 2 

The Poison 

La Voz De Un Angel 

Blur The Lines 

Supernature 

The Beck Room 

Songl Ines 

Antologia De Un Rey 

Songs We Sing 

Colour The Small One 

Murray's Revenge 

Other People's Lives 

Ripen 

Dos Amores Un Amante 

Directo Al Corazon 

Calle 13 

1 

Ghetto Revelations: II 

Chaotic Resolve 

Pa Mi Raza 

San Angelc 

BREAKING & ENTERING iIEyTiJt NEC I 
Tie self -titled debut from Girl Authority, a group of nine girls ages 8 -13, enters Top 

HeaRSedkers at No. 17. Discover developing artists making their inaugural Billboard chart 
runs each week in Breaking & Entering on billboard.com. 

-h3 Dest- soling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
201 If a Hatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
leatseeke-n chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 

Go to WWW.billboard.biz for complete chart data I 83 
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SINGLES & TRAcKs 
_=gis SONG INDEX.. Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 So 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

4 MINUTES (Grindtime BM erst Avenue PRS/BMG 
Songs, ASCAP/DemisHot, Songs ASCAP /Antonio 
Dixon Y Muzk ASCHj1(en Music, 
ASCAP/Christopher aM trees VH{dco Music, 
BMVEMI ApriL ASCH), HL H1 64; RBH 14 

ABRAZAME ,_ Latin BMI) LT 40 
AIN'T REALLY (Marv(. BI i ASCANniver- 

sal -MCA ASCAP /WBM SE SAC yboys Little 
SESAC/Noontime South, SESA /Naked Under My 
Clothes, ASCAP/Chrysalis Music ASCAP/Shoe 
Money ASCAP), HL(wBM RBH 83 

AIN( WHAT R uUStEDD TO BE (Mosaic Music, 
BM try /AN Tree, BMVGlitterfish, BMVBuna Boy, 
BM , HL CS 39 

ALG DE MI (Ser -Ca BMI) LT 11 

DEL TIEMPO (Three Sound, BMI) LT 12 
ALWAYS ON YOUR SIDE amer - Tamerlane, 

BBBWId Crow Music, BMI ).WBM, H100 73; POP 

ATREVEBTNEkITE h Amer-Tamerlane, l mer- Tamerlane, BMVRene 
Perez 

AUN HAY ALGO (San Angel, ASCAP) LT 32 

BACK LIKE THAT Rich Kid, BMA Starks, 

BMVMi aL r Say in g, 

BMomba Sanna, VSe 
BMI WBM,H100 81;RBH25 

BACKWARDS (Gotlahaveable, BMVSonnggs Of 
Windswept Pacific. BMVAImo Music. ASCAP), HL. 
CS 

BAD DAY (Song 6 Music BMI) H1001; POP 1 

BEpAUTIFUL 
LOpV 

/SEC(Smelllss 
Like Music ASCAP/Sim- 

Nettwor 
AASSCCAF 

, WBM(, H1 
Mimes, 

POP 
4455/Rumvdy 

BECAUS OF (¡EMI April, ASCAP Ply 

Songs, ASCAP/12:06 Publishing AS AP/Smells 
Like Metal, SOCAN/Dwight Frye, BMI), HI/WBM. 
H100 32 

BEDROOM BOOM (ColliPark Music, BMVEMI Black- 
wood BMVEWC Music, BMVDa Crippler Music, 
BMVCrindtime, BMVPersevere, BMVDrive -in, BMI), 
HL RBH 67 

BEEP(will.i.am,BMI/('Stuff BMVArtHouse BMVEMI 
Blackwood BMI HBM H100 14, POP 8 BEFORE HE CHEATS (That Little House, 
ASCAP/Mighty 

erdp9 
ASCAP/Sony/ATV Cross 

BELIEVE (Sony /ATV Tree 56BMVShowbillyy BMIBig 
Loud Shirt Industires, ASCAACG, ASCAP), HL CS 
8 F110062 

BEST FRIEND ¡50 Cent Music, ASCAP /Universal, 

ASCAP/DJ Hi-Tek, BMVSongs Of Windswept Pacific, 
BM/Jonathan Rotem Music BMVO'LovelyMusic. 
ASCA/Southside Independent Music BMVCotif(ion 
Music BMVWalden Music ASCAP/Warner-Tamer- 
lane BMI) HL WBM H100 54 POP 77 RBH 33 

BETCHA CATIT DO IT UKE ME 1Peny Home Music 
ASCABLK -ID ASCAP RBH 7Z 

BETTER DAYS (Cana Of Clark And Kent Music. 
ASCAP I Von ASCAP), HL, POP 70 

BE 141.TT YUÚ J. BIi e, ASCA/Universai- 
MCA, ASCAP/WBM, S C ys Little, 
SESAC/Noontime South, SE C Jacta And Jaden's 
Publishing, SESAC/Naked Under My Clefts, 
ASCAP/Chrysalis Music, ASCAP), HUWBM, H100 
5; POP 5 RBH 2 

BLACK HORSE THE CHERRY TREE (Sony/ AN 
Timber SESAC ) HL H100 75; POP 66 

BLOW THE VARSTLk (Zomba Songs, BMVVT¡ Shaw, 
BMVSongs 01 M, BMVEMI Blackwood BMV8th 
Grade Music Publishing, BMVSwizole Music, 
BMI/C'Amae Music BMVMe & Mang Music, 
ASCAP/Cookies And Milk ASC Lamba, 
ASCAP/EMI April, ASCAP) H M, RBH 86 

BODY ROC K (Crown w Pub BM Ol B o 
y Music, Music, ASCAP/The Royalty 

c, SCAP 
us 

BRAND HEW GIREND (EMI Blackwood, 
BMVShane Minor, BMV3 Ring Circus. BMVSonps Or 
Windswept Pacific, BMVJeffrey Steele Music. 8Ml), 
HL CS 42 

BREAKING FREE (¡WWa(lWt Disney, ASCAP) POP 81 
BRING wONCWEASCAP/Bieck,ASCCAPBl0000m, 
The Cow,BMUWB SC 
ASCAP), WBM CS 27 

BUMPIN MY MUSIC ¡Ray Cash Musik 
ASCAP /Cypherclelf Music ASCAP/EMI April. 
ASCAP/Brad Jordan ASCAP/BB The Skee The 
Chump, ASCAP/Ruthless Attack Muzick 
ASCAPAleech Global Songs. BMVSongs Of Univer- 
sal, RV). HL RRH 69 

CAl E A) 9C TAKE YOU HOME.yLe 
'pol, ASCH lack Foun- 

tain 
WPublishin 

ASCAP /Herbilicious usic, ASCAP), 

CAN i LET 
RBH 

01 Universal BMVTaspv 
1V5g4e 's, BMVBat Future, BMI), HL, H100 78; RBH 

CHECK ON R (Christopher Garretrs Publishing, 
ASCAP/Hitco Music, 

(Christopher 
s Of Windswept 

Pacific BMVBeyonce, ASCH wizz Beau, 
SESAC niversal Tunes, SE C7EMI April, 
ASCAP/Angela Beyince, ASCAP/Slim Thug Lblish- 
ing BMVENMIBlackwood BMVSon AN Tunes, 
ASCAP,,HL H10019 POP 20;RBH21 

CH uicBH(t 
lntile nse 

A 
Co. 

Protect MV3Buts Ll Al Once, SC, 
WBM RBH 82 

THE CHOSEN ONE (Divine Mill Music ASCAP/WB, 
ASCAP/B Funk Music. ASCAP/Line 4 Line, ASCAA 
Want tvly Daddys Records, ASCAP/Jahgae Joints, 

SESAC/Monsseoon MuSSESAC/Dem Draws Musik, 
BMVJobete Music ASCAP) RBH 70 

CHUUN CUUN CNUNFLY (THE RATTLESNAKE 
SONG) (EMI Blackwood, BMI/Leon Blanco, 
BMVRene tarez BMVBIue Kraft BMVWamer- Tamer- 
lane BMI) LT 16 

n r.5 Music, ASCAP/Chaos & COrder 
ASCAP) RBH 68 

lCle 

SÉSSACg/1C( 

Mon - 

COMO DULLS I.47AIDE AMOR( (San Angel, 
ASCAP BMG s ASCH LT 42 

COMO 
ASCAP,/BMG 

NO UBIER OS AMADO (WB, 
ASCAP ny /AN Tunes ASCAP) LT 19 

CONC (THERE'S SOMETHING ABOUT 
NEM`) Scot Storch ASCAP NT, 
ASCAP myonrisco Music ASCABeach Global, 
ASCM 

VIENWTO95YRMAREA (San Angel, ASCH) LT 

2CONTROL MYSELF (LL Cool J, ASCAP/Sony /AN 
Tunes, ASCA/Shaniah Cymone Music, ASCAP/EMI 
April ASC (Bass jambs AS CA lades Music, 
ASCAP/Nuyoriran, BMtnAlamer- Tamerlane 
BMVShaon' Baker. BMII. HUWBM, RBH /4 

COUMRY MUSIC LOVE SONG (Midas Magic, 

A 
CA49MI April, ASCAP/Robroy West Music. BMI), 

Songs, Ìih10029 PÓP 6e' 
BMVSony/ATV 

DANI CALIFORNIA (Moebetoblame, BMI) H10024; 

DARE (EMI Blackwood BMIL/Gorillaz BMVUnder- 
c ound Animals, ASCAP/Chrysalis Music, ASCAP), 
FIL POP 89 

DE CONTRABANDO (Edimusa. ASCAPNander 
America, BMI ) LT 26 

DBM jI'am M sic Publishing, rBCubbanno Music, 

DIA DEnEN rERO (Sonyy/ /A /AN Latin BMVtñe Caramel 
House BM jNomad, 6BMI) LT 46 

DIAMOND GIRL (Universal Musics, ASCAP /Joe 
Granda BMI) LT27 

DIME PfECE (N -Can -N Music, ASCAP/Hip City 
Music BM('HI -Frost Publishing, BMII RBH 84 

DIRTY LITTLE SECRET (Smells Like Plays Ed 
ASCAP/BMG Songs ASCAP), FIL H100 36. POP 21 

DJ PLAY A LOVE SONG (Universal ASCAP/Team S 
Dot Publishing, BMLMKco Music. AMVSongy Of 
Windswept Pacific, BMVJason's Lyrics, SESAC), HL 
RBH 45 

DO R TO IT (Publishing Designee. BM/Rags II 

Richard Music BMVIJncle VYilmese Music 
ASCAP_/110W Ya Lw Dal Music ASCAP) RCH 57 

DONT ORGET ABOUT US (Rye Sags, BMVSongs 
Of Universal. BMVShaniah Cymone Music. 
ASCAP/EMI April, ASCAP s Little 
SESAC oonbme South E C B ASCAP/Naked 

Under My Cllootthgess 

ASCAP/Chrysalis Music, 

DONTFORGETTO REMEMBER ME ' ? Songs. 
BMVEMI Blackwood - Music, 
AS AP/EMIApril A`: 

ASCAP usic 0111 1 ;n. ASCAf9. HL, CS 23 
DOWN 
DOWN N MISSSISSIPPI UP TO NO GOOD) 

(Dirkpit BMVGreatergoocsongs, ASCAP/Jennifer 
Nettles, ASCAP) CS 32 

EASY DOES R (Soul Of Eye Music, ASCAA-Iaber 
Comoration BMVFather To Son Music, B CS 53 

ELLA Y YO (premium Latin, ASCAP /Crown ., BMI) LT 

ENOUGH CRYIN (Universal, ASCAP. BOpqee 

ASCAP/Rodney Jerkins Productions B MI Black- 
wood BMVTeam S Dot Publishing BM)(VFHIdco Music, 
BM/bo s 01 Windswept Pacific, 13MVEMI April, 
AS A er Boys Publishing, ASCAAPP), HL H100 
90 RB 22 

EVER THE SAME 
lu 

Rule Music, ASACP/EMI April, 

EVVEERY DAHL, S 1EXACTLY THE SAME )Leavirnrog 

Hoppee, ASCA/IVT ASCH H100 59 POP 48 
EVERY TIME I HEAR YOUR NAME (EMI April 

ASCH /Romeo C Music ASCAP/Tom Ham - 
brid e Tunes. ASCAP ones Of Windswept Pacific, 
BMgGottahaveable , HL CS 18 H 99 

EVE ME WE TOUCH (Mambo Musikverlags -nu. 
Inktions es, M.B.H/ppidgge Music BMVSounds 
,;prier Music, BMI) H10016; POP 7 

F 
FAR AWAY 'Asir er- Tmerane, BMVArm Your Dille, 

SOCA'.. , SOCANRIack Diesel SOCAN/Black 
Adder. SOCAN) WBM POP 9) 

STATE OF MIND /Universal 
ASC' ,IgY BussASCAP/Musiç O) Combos- 
lion is Of Windswept Pacific, BMI), HL CS 

FINDIN A GOOD MAN (Hits And Smashes Music. 
ASCAP/Zomba Enterprises. 

ASAP /Göou Counify Momie' ASCAP/West 
Moraine ASCAP/Welk, ASCAPiLichelle, 
ASCA/Ma a Bob ASCAP), WBM CS 40 

FIND MTYSEP IN YOU Cancelled Lunch, 
ASCAP niversal-PolyG(ram International, ASCAP), 
HLRBH31 

FIST LOVE (Life Is What We Music, ASCAP/Above 
The Line, BMI RBH 87 

FLY LIKE A BI (Rye Songs,BMVSongs Of Univer- 
sal BMVFIyteTyme Iones.ASC /EMI April 
ASCAP/Minneapolis Guys Music, ASC,An. HL RBH 

FOR YOU I WILL ¡¡CONRDENCE) (Teddy Geiger 
Publishinq,BMVSony /ANTimber SESAC/Turtle 
Victory, SESAC)) HLH10040gPpO) 27 

FRESH AACA 
//Air CSI Cymone 

ASCAP), HL H100 31; POP 38: RBH 36 

GAHGSTA PARTY (EMI April ASCAP/C. Broady 
Music ASCAP/Give Me Me Publishing, 
ASCAP/Pimp My Pon International, AKA /Zomba 
Enterrpprises ASCH /All My Publishing, BMI), HB, BBH 100 

G 

ApnDRUNK 

AND BE SOMEBODY okeco Tunes, s , 

BMVFlorida 
GET THROWD JF mMPerr International. 

eryMuiBMVCain Enterprises, 
SCTEMI Music, 

Water, ASCAH), HL1WBM. RBH 

GETTIN SOME (Zomba Songs BMI2omba Enter- 
prises ASCAP). WBM, H10065 RBH 13 

GHETTO (Mr. Malt Music, ASCAP /Cutter Music, 
BM1Vigp2_M-ussic ASCAP) RBH 47 

GHEEIITROBF STORY (EMI Blackwood, BMVMadhouse, 
85 

GIMME THAT (Scott Storch, ASCH 
ASCAP/Team S Dot Publishing B itco Music, 
BMVSongs s 0f Windswept Pacific, B I) H100 BO; 
POP 92; BBH 43 

GIRL Paul Wall ASCAP/2 Kingpins Publishing, 
ASCAP/WB ASCAP//Unichappell Music, BMI, 
WBM 

GIRL NEXT OD40OR 

POP 62; RBH 46 
H100 51; POP 

34 
GO AHEAD (Street Certified Publishing, BMVtrap 

House Publishing BM) RBH 71 
GOD ONLY CRIES (Dimensional Songs Of Rye, 
SESAC /Ce Jack Music, SESAC/Cherry Blesson. 
SESAC] CS 51 

GODS GIFT (Avoeah, ASCAP/WB, ASCAP), WBM, 
RBH 61 

GOLD DIGGER (Please Gimme My Publishing, 
BM MI Blackwood, BM AJni pell Music, 
BM i ac BMI), HUVVB , H1 50 

GO LION (Chrysalis Songs, BMI) H100 92; POP 
73 

GONE KStuff, BMVArtHouse BMVEMI Blackwood B tan Jackson, ASCANJB, ASCH), HL/WBM, 

GONE GOING GONE (will.i.am, BMVCherry River. 
BMVBubble Toes, ASCAP/Universal, ASCAP), 
CL L POP 83 

GOODBYE MY LOVER ¡EMI Blackwood, BMVDavid 
Platz BMI HL POP 99 

GOOD LUCK CHARM (EMI April, ASCH /Air Control, 
ASCAP/Them Damn Twins ASCAP/353 Music Pub- 

nEAC 

u International , s SSC/Hags R chard Music, M l 

Willmese Music AStA), H H100100; RBH 26 
A GOOD MAN (Midas Magic AP/Animal Planet, 

ASCH //AvaRu Music, SESAC/Mulgsngs BMG, 
SESAC) CS 58 

GOOD IrlO GO (Wamer - Tamerlane BMVNew Worm 
Sons. BM,VCus Of Cedar, BMVCedar Music, BMI), 
WBM Cs o2 

GOTTA GO !April's Boy Music BMVWamerTamer- 
lane. S1,1 ^,o Ouincydence Music PPuublishing, 

84 I Go to wwwbillboard.biz for complete chart data 

BMVIDR Music, ASCAP/Chappell & Co., ASCH), 

yÑyOg ASCAJSripreeme tee, 
CCAP 

/1JHvver- 
sal, ASCAP/Mutant Mlndframe, BM haniah 
Cymone Music ASCAP/EMI MO, CAP/Basajam- 
ba, ASCH /Air Control, ASCAP/EMI Blackwood, 
BM ani Rich Music, BMVMoonnevy Mack 

AM AP/Kelendria ASCAP/Michelle A W, 
AP/Domani And Ya Maiesty s Music 
AP/Mu is Of Windswep(, ASCg' AP/Hitco Sah 

/C sto er tis Pub fishing, ASCAP 
HL/WBM, H100 22; POP 25; RBH 37 )' 

( r unes . .'uss 
Zwingli ASC4' /EMI :lackwood, BM e 
Music, SMVThe Caramel BC gn Music, 
BM franco Music, q$C lea Songs 

elia Music SCH/ N Music Publishing. 
A HL H100 33; LT 13; POP 19 

HMM H M (Springvale Music Publishing, 
ASCAP/150 tafarelllt Music, ASCA? JSongs 01 Uni - 
verál FOI ram International BM on Kelly. 
ASCAP unite Gregory, BMI) HL, RnH 80 

HOLLA T ME (Not Listed) RBH 50 
HOME (Michael Buble 

AS 

Publishinngg Designee, 
BMUI/Almost October Songs, BMVUreversal -MCA, 
ASÇP/,AylBB ACA? H(L(I 

WWBgUUPOP87' 

HONKY TONK BADONKADONK (Music Of 
Windswept, ASCAP /Big Borassa Music BM /Third 

HM AeBl POP OWOUU Tree, MÙCopn 
63 

E 
A L HOW UFE Aaron Edwards Publishing, 

ASCA?//EEMIVAEpriI 
ASCAP) HL H100 96; POP 67 

HUNG UP (W8, ASCAebO bid Publish ing, 
A ANnwersal- Pol ram International, 

i(/Universal AAnion Songs Musc Fa- 
laosaldiebolag, AB/EMI 

Waterford, 
ASCAP/Polar 

Chappell, /DarkdancorgPRRSS)den, 

HUSTLER MUSIK (Young Money Publishing 
BM/Warner-Tamerlane, 8MVMoney Mack, BM), 
INIXRBH 42 

NÚ,,11 uN (3 Blunts Lite At Once, ASCAP /First N' 
Gold, BM J. Branco, ASCAP MI Apel ASCAP /No 
Question Entertainment, ASCAP/Desert Storm, BMI) 
HL, RBH 39 

AM NOT MY HAIR Vane BMVWang 
Out, BMVCombustion Sengs 0f Windswept 
Pacific, BMIL WBM RBH 64 

I CANT UNLAVE YOU (WB ASCAP/Scott And Soda, 
ASCAANamer- Tamerlane BMVWrilters E>aeme, 
BMlyyarningDanoer BM WBM, CS 26 

I DONT KNOW WHAT SHE SAID (Create Real, 
ASCAP/( Want To Hold Your Songs, BMVMajor Bob, 
ASCAP) WBM CS 41 

IF ITS LAWN' THAT YOU WANT (EKOP 
BMVSon /AN Songs, BMVENOT, ASCAP/yS AN 
Tunes, ASCAP/Janice Combs Publishing, BMMMI 
Blackwood, BMVYoga Danes Music, 
BMVAlaxsander Mosely, ASCAP/Zomba Enterprises, 
A,SC,AP,HL/WBM PUP 

IF GOING tH H HELL BEFORE THE 
DñL EVEN KNOWS) ( ravitron SESA /Whad- 
dayádef SESAC/Camival Music SESAC/Cal M, 

AP Brain, ASCAP) CS 29 
I GOT is Mustang BMVTriple Sheees BM? 

Town Music, A CA/Philbifly Songs, ASC 
19f Bud ASCAP usic 01 Windswept, t AP) 
Cg 20 

Dog, /M P. 

I LOW MY UFE (EMI April, ASCAP loon 
Music, BM MI Blackwood, BMhayyee Smith 

LMpusic, 

BM arner- Tamerlane, I)). 

HHL/WBM, 

CS 
30 

I 
ASCAP1//Ay 

(Nead 
eos, SCAP/LattifMusicolRiblish- 

ina.ASCAP RBH 
!TAMARA BE , ASCA/Checkrnan, BMVTyme 4 

Flytes BMI), W M RBH 63 
re IN (Milk Chocolate Factory 

ASCAP /Sony /AN Tunes, ASCAP/Jaedon Christo- 
pher, ASCAP In My Pocket ASCAP/Music 01 
Windswe MAIL RBH 89 

I'M N A (Nappy Publishing, 
BM arner- TamerláBMlgPlayas Publishing, 
BM Is Mike Jones Music, BMI), WBM, HT00 
17 OP 22' RBH 19 

IMPOSSIBLE Please Gimme Mn Publishing, 
BMI/EMI Blac BI) HL RBH 76 

IM TXAKING THE EEL (Emetic) ASCHANB 
ASCAP/John Shanks Music ASCAP), WBM, CS 21 

IN MY MceINNpttD (Combustion BM OOPS Of 

Winggdsgwe t P1 act HBppMpp Wg R ßuß 
BMVSony/AN 

I REFUSE Barker, ASCAP/Scoff Starch, ASCA/IVT, 
ASC( H 58 

I REMEMBER... Abendot Music, ASCAP /Joymel 
Music ASCAP RBH 88 

I THINK THEY UKE ME (Franchise Recordz Publish - 
ing,ASCAP /S haniah Cymone Music ASCAP/EMI 

MA d ASCAP/Throw' Tantrums ASCAP /Air CConto', 

usiccAASSCA),HL POP96ACAShdeThal 
I T95RADE R ALL (Everything's Fah Music, BMI) RBH 

RSSGOORJ 

DOWN (Grano Maas Publishing, 

ASC I HL ans sr iicOH SCW'/EMI 

Music, 

16 
ITS 
I WRITE SINS NOT 

10a _Pester 
TRAGEDIES 

BBHC 0 

Musicc, ASCAP/EMI April, ASCAP),, 
(Sweet 

1 ÓO 57; 

J TAKE THE WHEEL (Sony /AN Tunes 
AP /OralyyBMVRaylene Music, ASCAP/No Such 

Music, SOCAN/Passing Stranpe ASCH/1609 
Songs, 

AAAP 
usic DI Windswept, ASCH), HL 

53 
JIGGOL1LE IT (Csovnish Control) RBH 97, 
JUST CAME HERE TO CHILL (No QuincYdente 

Music Publishing, BMVOctober 121h, ASCAP/Hitco 
South. ASCAP). WBM, RBH 27 

ASC 

rigour A CROWN (Neither Na Music, 
vlosl ach Now ASCH /Jashua Music, 
H100 63; POP 43 

LAPPINTAASiCsYh(nq Home Music, 
Willman 
CAP/Dennis 

Pub- 
lishing, 

AP/Warlock 
Music, 

JB /ostonInter- Music, CC AS 
tional ASC,A7 olgems -EMI, ASCH /EMI April, 
A rice tan ASCAP), HL. POP 60 

LAAVSTe yD AY F LIFE (Phylvester, ASCAP/Mission 

T1ILASTg OOFFWAaDDYING BREED ¡P ermusic BMVR. 
38 

LFJW'NUT R, ROCK WRTIT F aochise RecMadz Pub - 
lishins3ASCA?/EMI April, ASCH), HL H100 7; 

LEEAAVE THÉ PIECES (WB, ASCAP/Sony/AN Acuff 

CRoosee BMVSongs Of ff 

eR. 

Joseph, ASCAP), HL/WBM, 
46 

LMUiR(a 
Money Publishing, 

ASCAP) P 774e A8 

UBERRM (Filtr i S MI] LT 20- 
ASCAP) PO 

LIFE AINT ALWAYS MAI rFUL (Say/AN Cross 
Keys ASCAP till Working For The Man, BMVBallad 
Boy SM(qC BI1 HL CS 25 

UKE WE NEVER LOVED AT ALL (WO 
ASCA/ScotSaxSonaas'' ASCAP/Pen, ASCAP/Wamer- 
Tamerlane BMI), WBM POP 96 

A LITTLE LESS SIXTEEN CANDLES, A LITTLE 
MORE TOUCH ME (Chicago X Softcae, BMI) H100 
77 POP 54 

LIVING IN FAST FORWARD (Old Desperados, 
ASCAP 2D ASCAP/Universal ASCAP/Memphers- 
lield EASCAP) HLL CS 11; H100 71 

VERTE (Universal -Musica Unica, BMI) LT 

2 
LOCAL GIRLS (Love Monkey, BMVSony/AN Tree, 

CS 
157mversal, ASCA/Memphersfield, ASCAP), HL. 

LOOKING FOR YOU (Zomba Songs, BMVI/LLilly Mack 
BMVBaby Fingers, ASCAP/Mims ASCAP/Shown 
Berree, ASCA/Freddie Dee, BMI), WBM, H100 61; 
RBH 11 

LO 011E ME GUSTA A MI (Camaleon, BMVPeermu- 
sicIll [WILT 5 

LO OUE S LAS COSAS (Don Cat, ASCAP/Brehm, 
ASCAP) H10097 LT 1 

LO.V.E (Sig A__Nikki ASCAP/EMI April, 
ASCA/K'SWt BM(/AAHouse BM John Shanks 

Mus 
cc,, ASCAP/Ws, ASCAP), HLANBM, H100 98; 
64 POP 

LOVE (Card ee), SESACSBMG Sons ASCAP/She 

THE 
Wrote 

ONE 
H100 25. 

TreeSBMvVSony /AN 
Songs. BMVJohnny0 Music, BM)). HL CS 10; H100 
84 

MACHACANDO (Los ngris, ASCAP/Eddie Dee, 
ASCAP) LT 3 

MAKING MEMORIES OF FFULS (ony /AN Milene. 

ME AN MY GANG (Jeffrey Steele e6Music BMVAImo 
Music, ASCA/Mullintone Music ASCAPBreaking 
New Ground Ì Administration 

MOAALLLOONG Smells Like Phys 
35 

MOVE 
Songs ASCAP , HL, H100 20; POP 15 

MOVE 
Songs,. 

(Chopper City, BMVChubby Boy, 
ASCAP RBH 56 

MS. NON BOOTY (Soar Loser Music BMVEMI 
Blackwood BM /ColliPark Music BMBDaCrippler 
Music, BMVEW. Music, BMI), HL H100 9; POP 13; 
RBH 12 

MY HUMPS William BMVSugar Hill, BMVCherry 
Rive BMI), CLM, H160 44 

MY WISH N2 Music Publishing BMVJeltey Steele 
Music, BMMMVSony /AN Tree, BMVBPI, BMI), HL POP 
91 

NA NA NA DOLCE MW1' (King Of Bing, BMVC.K; 
Joinà, BM "arner- Tamerlane, MWniversal- usi 
ca Unica MI LT 14 

NEVER MIND ME (Big Love, BMVWB ASCAP/Rich 
Texan, ASCANyarner Tamertane, BMI), WBM, CS 

NEW STRINGS ¡Sony /AN Tree, BM(Bill Reveille, 
BMI) HL CS 59 

NEW YORK SHIT (Not Listed) RBH 81 
NOBODY BUT ME (Sony /ATVTree, BMVtravelin' 

H1ansaa7wyer, 
BMVBig Yellow Dog, BMI), HL, CS 5; 

ROCHE DE SEXO (Universal- Musica Unica, BMI) LT 

NO HAY NADIE (Universal- Musica Unica, BMI LT 44 
NO TE APARTES DE MI (Sony /AN Discos, ASCAP) 

LT 30 
NOT GOING DOWN (Almo Music ASCAP/Kevin 

Savi err ASCAP 
E 

il MI ASCAP haunnaSongs. 
ASCAPICS45 

's 

NBTVREAADY TTOo 

MAKE NICE (Woolly 
Puddin, 

ASCAP/Sugar Lake Music, ASIA), HL, CS 37 

Jobete usic, 
ASCAMI Blackwood, B (Stone Agate, BMI), HL, 

OJOS DL222E CIELO SGAE BMI) LT 37 
ON AGAIN TONIGHT Warner- Tamerlane BM ur- 
rah BMVfexabama Music, BM/Katank MB usic 
BMVCircle C, ASCAP/Full Circ e, ASCAP), WBM, CS 

ONE WISH (Stop Trying To Copy Mn Music 
BMVRodney Jerlrins Productions, BMI/Fred Jerkins 
Ill, BMVEnsippn Music BMVLaShawn Daniels Pro- 

dduuction1s, 
ASCAP MI)RBlackwood, BMVEMI April, 

pBpMVEMMIBlackwod, 
BMVJ. 
(Rodney 

ASCAP/EMI 

P StosEL H 75 ASCA/edrm0MlHRB 
THE ONLY DIFFERENCE if_EI4 MARTYRDOM 

AND SUICIDE IS PRESS COVERAGE (Sweet Chin 
Music, ASCAP/EMI April, ASCAP), HL H100 83; 
POP 71 

ONLY LIVE ONCE (Raw Naked Entertainment, 
ASC( RBH 94 

00H WL (Alia Rose Music BMVAmerican Dague 
_Music, BMVJulie Moosekick BMI) RBH 54 
000H... (Substance Music, BMVTmmp Music RI- 

RBH 99 
OVER MY HBO (CABLE CAR) (EMI April 

ASCAP/Aaron Edwards Publishing, ASCAP), HL, 
H100 26; POP 29 

PARA DE RE BESES (Making Aguirre BMI) LT 23 
PEN 00 11 (Edimonsa ASCAP) Lt 45 PERDICION (EMI April, ASCAP) LT 36 PHOTOGRAPH (WamerTamerlane, BMVArm Your 

Dills SOCAN/Zero-G SOCAWBlack Diesel 
SOCAN/Black Adder Music, SOCAN), WBM. H100 

PINGUINOS EN LA CAMA (Sony /AN Discos 
ASCAP/Mona Musical ASCAPI LT 49 

POLMCAUY UNCORNEL'T (EMI April 
ASCAP/Sound Island Publishing ASCA/Mop Up 
Music BMLi htwoodknot, BMVEnsign Music, 
BMI). fL¡W 

COLLAR 
CS 24 

N 
CS 

24(Tgelnoise, BMUMusic 

AAResources, A) 00 21; POP 3S ROHAP 
/Jobele Music, 

POR UNA MWER (WBM, $ESAC/W0amer- Tamerlane, 
BMI LT25 

PRE BABY (India B. Music BMVSongs Of Uni- 
versal PolyGram International, 9MVDemonte's Music 
Publishing, BMVParadise Forever Music, BM), HL 
RBH 55 

PUMP IT (EMI, April ASCA/will.i.am BMVJeepneo, 
BMVChenv River, BMVAvenue gl1 BMVReach Glob- 
al Sangs BBMVHead hone Juche Publishingg`` 
ASCAP MI Grove 

leu 
Ir, BMI CLM/HL, Ht DO 41 

PUTE IN THEIR PLACE (221 Music, 
ASCA/K eme Miller ASCAP /Careers -BMG 
BMBMG Songs, ASCAP /Juvenile Hell, ASCAP), 
WBM RBH 59 

QUE LASTIMA LO te 
QUE ME ALCANCE A (Sony /AN Discos, 

QUE VIDA LA MIA (Kiko Ivan, BMVEMI Blackwood, 
BMI LLTY21 

p 
BM Rvla to 

HACER CON 
BMVSOgnrryv 

AMOR 
Discos, 

AS AS ANniversal Musica, ASCAP) LT 38 

Ws?' ss 

OM$ny 
/ATV Songs, M(,H 

H1 p 
BDE (Club ngPMH 
House Music, ASCAP/EMI April, ASCAHL, POP 

RAM 
A 
ASC1Chm 

itaus Cap Mussi , ASCA Nniiversal, 

Pavil um 
cCAqopi 

AP/1oalalceeMusic. ASCAP), HL, H10013; 
30. 

m 

RI HT HERE Greenfund, ASCAI.m.nobpdoy 
ASCAP/My Blue Car ASCAP /pimpYug, ASCA P,WB, 
ASA WBM, POP 26 

RODEO ,EMI Blackwood BMVBreka Music, 
BMVVDDade Co. Project Music, BMVZsmba Songs. 
BMUR.Kelly, BMI),.HL WOM RBH 40 

RO (Los Canaris ASCAP/Eddie Dee 
ASCAP /Blue Kraft, BMII H100 28' LT 4 )'OP 31 

RUN R! Scott Storch CAP/1V(, ASCAP/team S 
Dot Publishing, BMbFhtco Music BMI/Sono Of 
Windswept Pacific BMI) HL H190 38; POP 28 

RUSH Half Head Music 13M1/Seven Summits 
BM ream Lab Music, SMVCareers -BMG, BMq, HL. 
HIWWWWWW69; POP 46 

te 

O 

ASCAPI C 
eynsong, : r' yden, : Y Trrrensong, 

SAWN' ME (Warner-Tamerlane BMVArm Your Dille, 

ddMusicSANrl 
Diesel SOCAN/Black 

OC(,WBM.H1(02 
SAY I Dade Co. Project Music, BMVZomba Songs, 

BM aoyV Puddy, ASCAP/Zomba Enterprises, 
AP/Young Jeezy Music, BMV(/Cohllion Music, 

BMVEMI April, ASCAP), HLJWBM. H100 85; RBH 
23 

SAY SOMETHIN' (Rye Songs, BMVSongs Of Univer- 
sal, BMI/The Waters Of Nazareth BMVEMMI Black- 
wood B VCareers-BMG BMVBayynncher, 
gOMpVtprre((s/suuree Music ASCAP/My Own Chit Music, 

THÉ SEASHORES OF OLD MEXICO (Sony /AN 
Tree BMI HL CS 16 

SE LEE Sir G ASCAP/ñloto, 
ASCAP niversal Musica, ASCAP/Los Cangris, 
ASCAP LT 43 
ENUR 

George, ASCAP/ B 

UTOR TN Ealiçione , BMI LT 10 
SETTLE FOR A SLOWDOWN Sony /A1V Tree, 

BMVGoIO Watch, BMVSony/AfV Cross Keys, 
ASCAP HL CS 12; H10068 

SHAKE BolliPark Music BMVEMI Blackwood, 
BM Music BM(a Crippler Music, 
BM MHI, ASCAP/Marimbero Music, 
AS APBudde B q POP 75 

SHAP E niAT Shroom Shady Musi BM esto 
World Music, (ASCAP/Di Steve' Music, M te 

SHE DONT TELL ME TO (SoniVc //ATV Tree, B VLove 
Monkey BMVEMI Blackwood BMVPano Wire 
Music BMVUniversal ASCAP/Memphersfield, 
ASCAP) HL S ; H100 76 

SHOULDER LEAN Nol Listed) RBH 79 
SHOULDER WORK (Jellyfield, ASCAP) .RBH 78 
SIN TU AMOR (Doble Acuarela Songs, ASCAP/WB, 

ASCAP) LT 50 
SISTER (Mr. Malt Music, ASCAP uta Music, 

g$0M TE MRDIERA 
Alaci Music 

ApgAAMSCA(P) 

RB 4 

CC 

S OC R(SOMEDAY R CC ri i Music 47 
OflSongs, ,right Control) LT 22 

ASCAP/Great Esca e. ASCAP/Square D, ASCAP), 
HL CS15H00 

SBMgVVZo baSonngs, BMVDrsgstori. ASCAP), WBM, 

SOMMINNRf S GOTTAgSGIVE (Mrs. Wm kens Poo- 
dle, 

low BASCAP , VOB1v1A CS CS H100 
ASCAP/Plat- 

learn 
S SORRY (Webo Girl lishmq ASCAP/Darkdancer. 

SOB ASCAP), WBM, POP 76 
S Jonathan Belem Music BMVSouthside.Inde- 
en ent Music, BMVHere's Lookin' At You Kidd 

$Musil, 

BBMMVReucch Global BMI) H100 30; 

BMVZomba 

SSono P HVSOOny /AP luun1s AOC 12; 
CAP/EMI 

7ril, 
SOUL SURVIVOR (Young JeeeezzryMusiC. BMVByefall 

Music ASCAP/Famous, ASCAP/EMI Blackwood. MAL POP 80 
SO VATAT (Bubba Gee, BMVNoontime Tunes, 

BM arner - Tamerlane BM otting Hill Music, 
BM 415 Publishing, BM <untry Slim Publishing, 
BM Ced Key[ Music, ASCAP shmoot Music 
BM 

oyalty 
Ri g BggngsBAH.S4C8 /Universal, ASCAP), 

SPEAK )(Universal, ASCAP/Meeeneya Music 

9H3 

ammerclaw Music, ASCAP/Mick Dog Music ASCA/Devil's Diaries Music, ASCAP). HL 

STAY FLY (Tefnoise BM/Music Bosourçes BM VAII 
My Publishing BMVHo d My Own, ASCAP /Mouth 
Full 0 Gold ASCAP /Jobeteldusic ASCAP/EMI 

ASCAWP)SCAPPÓP 
er l,, /50 Cent Music, 

SASCAP//EEMIVirggin ASLAF / /AerostáIton ASCAPAJni- 
vegrsal -MCA, ASCAP). HL H100 89: PCP 72 

S11CKWf 'U (Frano Gee 9M arner- Tamerlane 
BMI/Dad's Dreamer BM rchi Music. BMVNotfing 

spa Win 
WBM, P 33 Hill 

STUPID GIRLS MI Blackw0000d 
RBH 

Inside 
Publishing BM on /AN Songs BMVTurtle Victo- 
ry SESAC/NB, ASCAP /FisheacTMusic, STIM), 

SUMMEH¡,WBM HAS tpp 

P15), 

' P 14 
RTIME (EEMIFBlaCkwosd, BMVBig Loud Shirt 

TAKE THE LEAD ( WANNA RIDE.). 3wi eat, 
SESAC,Universal Tunes SESAC ongs Ulf Universal, 
SESAC Assasin Muzik, ASCAPMathaface Music, 
ASCAPp//StrBjacket Musik. ASCAAPANY. BMVMeI J. 
Unit 

iBMVMoñm 
Music, 

%SAC LT 48 
Musics 

TALK (BMG Songs, ASCAP/Sony /AN Music Publish - 
PpgPGggmbWWamer /Chappell, GmbH), HL/ BM, 

TE ECHO DE MENOS (Pop Media, BMVF.IF.P, BMI) 
LT 17 

'TELL ME WHEN TO GO (Lit Jiael Music Publishing, 
BM ea On The Grind.Enler4ament Publishin 
BM Da Sneak Publishin -Des) nee, BM B, 
AS A ilJon00017Music -BMVon sOfM, 
BMI WBM F1100 43; POP 61' RBH 4T 

TEMPERATURE (Dotty Rock, PBS/EMIgACoril. 

Music ASCH? 
eCHLLn 2. Music 

116 
oPÓOP 

. RBH 5 
BATkI000d, 

BMVFiiraotCWind MuSic, BMHABaale yn Bug, 
BMI/Songs f Sea Gayle. MI. HL, CS 48 
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THAIS HOW THEY DO IT IN DIXIE That Litte 
House ASCAP/Words & Music ASCAP/Sony /AN 
Cross ASCAP/Mighry Underdog, 
ASCH crambler. ASCAP /Camival, ASCAP), HL. 
CS 43 

THERE R GO1(THE WHISTLE SONG) (Darin 
Joseph, ASCAP/Terrence Anderson Publishing 
Designee, ASCAP/Young World, BMIMoftingHill 
Music BMI POP 44 

THINKIN' BOUTCHOO (Escotica Productions. BMI) 
RBH 93 

THIS TIME AROUND ¡ShanCan, BMVLonely Motel, 
BMVSteel Wheels, BMI CS 50 

TONIGHT I WANNA CRY (Universal ASCAP/Lanark 
lla e Tunes ASCH /Coburn BM uitar Monkey. 

BMI HL/WBM, CS 4- H100 B7; P 49 
TO (Hotteathanu, ASCAP /Noontime. 

ASCAP/1.eToya Music, ASCH /October Eighth, 
BMVWarner- Tamerlane, BMI), WBM, RBH 29 

TOUCH R (TZiah's Music, BMVEnsign Music, 
BMVSon s Of Universal, BM oriza Rona 
SESAC niversal Tunes. SESAC). HL. 1110018; POP 
36 RB 6 

TOUCH THE SKY (Please Gimme My Publishing, 
BMVEMI Blackwood, BMVN.O.C., ASCAP/F.O.B.. 
ASCAP/Peasy Au Heaven Music BM(Warnor -T r- 
lane BMI HUwöM, H100 87; POP 68 

TRAP STAR oungJeezyMusic BMVColliPark 
Music BM MI Blackwood, BMI HL. RBH 98 

MU LOVE ( oys Little,SESAC/NOOntme South. 
SESAC/Faith Evans Publishing SCAP/Naked Under 
My Clothes, ASCAP/Chrysalis Music. ASCABhani- 
ah Cymone Music ASCAP/EMI April, ASCAP/WBM, 
SESAC) HL/WBM, RBH 44 

TURN IT UP (Scott Storch, ASCAP/NT 
ASC 

POP a illitary Camp Music, ASCAP/Clover G. 

UN BESO (Premium Latin ASCAP) LT 7 

UNBREAKABLE (fellow Productions. ASCAP/EMI 
AA8ppMrril ASCAP/Please Gimme My Publishing. 

BMVVFuII 
Blackwood. 

ASCAP)^ HL RBH 49ys 
Music. 

UNO Y UNO ES IGUAL A TRES (WB. 
ASCAP 

//Guamra, 
A SCAP) LT 39 

UNPREDICTABLE 
sMüc,BMVEMI Hatchet 

BMVLudacris Music Publishing, ASCAPrNetlwerk 
Tunes BMVUniversal, ASCH) HL H100 39: POP 
90' RBH 4 

UNYYRCnEN (EMI Blackwood BMVGator Baby 
BM)yyyySRJ Music, ASCH). FIL, H100 6; POF 

UCDEE)DOOWNIBueTooe% ASCAP/Universal, 

VIVA 
AM 

R (Crisma, SESAC) LT 31 
VOLVERTE AMAR (Not Listed) LT 24 

WALK AWAY (Nevenvouldhavelhouaght Music, 
SOCANSmeIfay Songs, ASCAP/KSfuff, BMVAd- 
House BMVEMI Appril, ASCAP/Copyright Control), 
HAVEN H10012 POP 6 

WAN. -MART PARKING LOT (Sony /AN Cross Keys, 
ASCAP/Ona)Y, BMI , HL CS 47 

WANNA LOVE YOU GIRL (The Waters Of Nazareth 
BMVEMI Blackwood. 0MV' Like Em Thicke. ASCAP), 
HL RBH 

WELCOME TO MY PARTY (Roynet Music. ASCAP) 
RBH 91 

WHAT HURTS THE MOST (Gottahaveable, 
BMVSongs Of Windswept Pacific, BMVAImo Music. 
AS AP). NL CS 1. H100 8; POP 11 

WHAT I NEED ¡¡Rodney Jerkins Productions. BMVEMI 
Blackwood BANVEnsign Music, BMVFamous 
ASCAP/LaShawn Daniels Productions. ASCAP/EMI 
Aqpril ASCAP) HL RBH 66 

WFIATS HAPPENIN' (EMI Blackwood, BMVBreka 
Music BMI HL RBH 62 

WHAT'S LEFT OP ME Ikenator Music, ASCAP/Right 
Bank Music ASCAP/My Getaway Driver 
ASCABoditis Music, AAASCA niversal -Pol Gram 
International ASCAP/ngelou Music. ASCAP). HL 
11100 52 POP 32 

WHAT THEY WANNA HEAR (Copyright Control) 
RBH 77 

WHAT YOU KNOW (Crown Club Publishing. 
BMVVBToom stone Publishii/ngg, BMVWarner- Tamerlane, 

ASCAP/EMI Blackwood PBM ), HIS BM, 
BM 

t 00 B 
POP 10. RBH 1 

WHEN I6ET WHERE I'M GOING (Universal, 
ASCAP empherslield. ASCAP/House Of Full Cir- 
cle B I HL POP 85 

WHEN PM GONE )¡Shroom Shady Music. BMVResto 
World Music ASCAP POP 100 

WHEN THE STARS GO BUJE (Bu 
, BMVBarland, 

BMI, WBM CS 14 H100 42 POP 50 

WHEN YOU'RE MAD (Super Sa in Publishing 
BMVV2¿omba Enterprises, ASCA / 22nd Publishing, 
ASCAP WBM, H100 34' POP 37; RBH 18 

WHERE YOU GO (Fort Minor Music BMUZomba 
Songs' B_MI) WBM F100 86 POP 42 

WHEREVER YOU ARE (WB ASCAP /Platinum Plow. 
ASCAP WBM, CS 7; F10 

P 
Ó 74 

WHOA (Notorious K.I.M., BMVJonathan Rotem 
Music, BMVSout aide Independent Music, 
BM encess Publishing, ASCAP/Blotter, 
ASCAP/Music Of Windsweeppt'' ASCAP) RBH 38 

WHO I HATES WHO I'VE BEEN (Smack 
ASCAP/Red Coats Are Coming` BMI) POP 93 

WHO SAYS YOU CAN'T GO NOME (Universal -Poly- 
Gram International. ASCAp/Bon Jovi 
ASCAP/Aggressive, ASC /Sane /API Tunes. 
ASCAP RL CS 2 H100 27: POP 47 

WHY (WB ASCAPrarner- Tamerlane BMVWriters 
Extreme 9MI WBM CS 9 F100 66 

WHY WHY, (Universal. ASCAP/Off My Rocker, 
ASCAP/Sony/ATV Tree. BMVGoId Watch, BMUNEZ, 

WHY YOU WANRA (Club Crown Publishing, 
BMVCrumb Snatchaz Music. ASCAP/Universal-Poly- 
Gram International, ASCAP/New Kids In Yoshimoto, 
JASRAC/WRBBHAS3CAP/Zomba Enterprises. ASCAP), 

THE WORLD (Didnt Have To Be Music ASCAP/EMI 
April 

ppASCAP/Sea 
SttagG Three. 

ASCAP/Hold 
C 

Jack. 

VÁSCAP)W 
WIDE SUICIDE (Innocent Bystander, 

YEE HAW (Shilake Maki, BMVSon AN Acuff Rose, 
BMVLavondes Zoo Music, BMI) ILL. CS 34 

YO (EXCUSE ME MISS) (Dirty Ore ASCAP/Univer- 
sal, ASCAP/Lil Vidal Music. ASCAP/Naked Under 
My Clothes, ASCAP Chrysalis Music. ASCAP), HL. 
H10011; POP 17; RBH 8 

YOU (Zomba Songs, BMVAhmad's Wald 
ASCAP7Tems 83Sí Music, ASCAP), WBM RBH 65 

YOU AND ME (G- Chills, BMVColeision, BMVDimen- 
sional Songs Of The Knoll, BMVuCher Y River, 
BMVWamer- Tamerlane BMI). CLMM'BM H100 49 

YOU'RE BEAUTIFUL ÉMI Blackwood, BMVBucks, 
BM avid Platz BMI , HL H100 4; POP 4 

YOUR (EM) Apri , ASCAP/Sea GaaYIIe Music 
ASCAP/EMI Blackwood. BMI. HL H1Ú0 66: POP 94 
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GE I ANri JME HL[Y 

_` 

000 BEPOBIEB rrtst'i 

AND 

SUMMIT 
MM MM MM MM MMS SOON IMM MMI:MMMMM NOON NUM SMI 
MM MMMMMMMMM Or MM MMM*.rMMMAMM! MMwMMMMM 
MMMMMMMM Mt SUSS Il`MMMMMMMMMMMMMMMM MMMMM MMMMM , - in-MMMp'- - IMMM`MMMM 
MM MMMMMMMM:; W 
MM MOM M 

MMMMMMMwM MM' MMMMMMMMMM M MM MOMS 
MOMO MM 

M M R MMMMMMlMMMM 
M11V 

ai 
1MM 

.MMM 

A session in funding models, methods and 

budgets with , President and CEO, 

Village Roadshow Pictures, and AVE PERRY, founder, 

Shiny Entertainment, Atari 

"'r" ' " ̂ ' Vice President & General Manager, 

Electronic Arts Los Angeles, giving pointers on the who, 

when, why, where and how of pitching projects 

KEVIN FEIGF, President of Production at Marvel 

Studios, Inc., looking al a property that has retained its 

identity across all platforms 

Mâ` II MO MM MM 
MORO M VON' MOOS MMSMMMMMMMMMMMMMM 

MOOSE MOM MMMMM e i. WM . aMMMM M r. 

A discussion on establishing buzz for collaborative 

franchises led by -ORDON PADDISON, Executive 

Vice President Integrated Marketing, New Line Cinema 

The future of distribution and movie and game 

revenue featuring 3REG NivESSA, General Manager, 

Xbox Live Arcade, Microsoft Corporation, and 

f ENN "c GUINN, Executive Vice President, 

Business Development, Turner Network Sales 

STEv iliti' Executive Producer, LORD OF THE RINGS 

Franchise, Electronic Arts Los Angeles, discussing the 

"cross- pollination" of creative techniques 

REGISTER TODAYAND SAVE 25% 

JUÑE 2], 2111111 EVELY MLLS MOTEL iA 
ULLY\/UA\fflGAMESCgM GameDevelopers 

Conference PORTER J 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKE PLACE 
For ad placement write to classifieds @billboard.com or call 800- 223 -7524 

Billbearel 

HELP WANTED 
VNU Business Media publishes over 44 business publications, stages over 60 trade shows and 70 conferences and operates more than 150 busi- 
ness-to- business electronic products. We operate around the gl obe, covering some of the most powerful industries in the world in entertainment, 
marketing, media and travel. Some of our brands include Billboard, Adweek, The Hollywood Reporter, National Jeweler and Architecture 

We currently have rewarding career opportunities for experienced professionals to join Billboard. 

Event Registration Manager 
We have an outstanding career opportunity for an Evert Registration Manager in our Ñ'ew York office. This position will work with the Executive 
Director of Events and will manage all aspects of attendee event registration from sales, to implementation of process including database man- 
agement, on -line system, marketing partnerships and on site logistics. 

Responsibilities include management of attendee registration sales with a goal to increase registration year over year providing reports to man- 
agement concerning registration tracking & analysis to improve processes; conducting competitive event analysis and incorporating new tech- 
niques into the Billboard system; maintenance and management of database and registration lists; telemarketing to potential attendees; negoti- 
ation of industry trades & partnerships for cross -promotion; providing excellent customer service and answering conference registration 
inquiries; revenue management and reconciliation for each event; on -site logistics and management for registration; coordination of pre -event 
logistics. 

Qualified candidate must demonstrate proven success in managing registrations systems for high -end events; excellent customer service and abil- 
ity to work with conference attendees; proven ability to provide creative solutions to increase attendee registration year over year. Must be ener- 
getic, highly organized and an aggressive self -starter. Will need 2 -3 years of registration experience, preferably in the music industry. A college 
degree in a relevant area of study is required. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas. 

Marketing Brand Manager 
In this exciting New York based role you will be primarily responsible for managing the overall brand essence as it relates to Billboard and 
Billboard Radio Monitor. You will work with the Promotion Manager on the creative development, production and implementation of all promo- 
tional collateral, including media kits, brochures, rate cards, house ads, one sheets, direct mail packages, trade show flyers and other materials. 
In addition, you will work with the Executive Director Marketing and Brand Development on sales proposals and promotions, sponsorship devel- 
opment and collateral, customer development, and in exploring new business opportunities. 

A minimum of 3 -5 years of creative management experience in Newspaper /Magazine Publishing, or at a Creative Agency /Design Firm /Publicity 
Firm required. Knowledge of digital and e-media platforms preferred. Some exposure to the entertainment industry preferred but not required. A 

degree in a relevant area of study is necessary. 

Please send résumé and a cover letter indicating which position you are interested in and including salary 
requirements to: Email: entertainrecruitpvnubuspubs.com. 

Only candidates selected for interviews will be contacted. No phone calls or agencies please. VNU Business Media g I 
I I r offers a competitive salary with excellent benefits. VNU is an equal opportunity employer. 

VICE PRESIDENT OF SALES 

VICTORY 

RECORDS 
THE #1 INDEPENDENT RECORD LABEL 
is looking to fill its VICE PRESIDENT OF SALES 

position. This person would interface with 
our US (RED) and Canadian (Universal) dis- 
tributors and retail. Five years of experience 

in similar position along with great relation- 

ships in the retail community is required. 

Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs @victoryrecords.com 
fax: 312.873.3889 

www.victoryrecords.com 
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MUSICRAMA DISTRIBUTION & MARKETING 

V.P. of Sales 
Leading independent music distributor is seeking 

V.P. of Sales. 

In this New York based position, the qualified 
candidate will be responsible for managing the 

overall company's sales. 

A minimum of 5 years of sales experience to 
national accounts is required. 

For consideration, please submit your resume to 
markj @musicrama.com 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

$990! 
Call today for 
your free catalog! 

1- 800 -468 -9353 
www.discmakers.com /bb 

DISC MAKERS`' 

REAL ANALOG MASTERING 
No "Plug -ins" 

Listen to our samples 
RAP, ROCK, R &B, DANCE, 

LATIN, REGGETON, 
tremendosmusic.com 

718 -793 -0966 

REAL ESTATE 

BEAUTIFUL 
JUNIPER HILLS, 

CALIFORNIA 
LOCATED IN SAN GABRIEL 
MOUNTAINS ON 10 ACRES WITH 
SPECTACULAR VIEW OF ANTE- 
LOPE VALLEY AT 4500 ELEVA- 
TION WITH MILD FOUR SEASON 
CLIMATE. ECLECTIC 3 +3 HOME 
WITH SALTILLO TILE THROUGH 
OUT, FIREPLACES AND PELLET 
STOVE AND WOOD DECK. ACCESS 
TO WRIGHTWOOD AND MOUNTAIN 
HIGH SKI RESORT. IDEAL 
HORSE PROPERTY WITH RIDING 
TRAILS. $700,000. CALL TO 
SCHEDULE PERSONAL VISIT. 
661 -944 -5537 

RECORDING 
STUDIOS 

RECORDING BUSINESS FOR 

SALE: Prime Manhattan location, 

fully equipped, unique 

construction, high -profile clients, 

views, light. Call 917- 538 -3444. 

INDIE PRODUCER'S CORP. 

Manhattan HDQ 

Work -Record -Live 

Dbl Twnhse. Large open 

area + Garage + Ofcs 

Call 201 -282 -8493 

Email: Rockhalljc @aol.com 

REGISTRATION HAS 
ITS PRIVILEGES. 

EXCLUSIVE OFFERING 

-e/GISGiG Q/(,l.CdMb2itI/rlcS 

PARK SLOPE SOUTH 
For more information and 

to register for the upcoming 
pre -public purchasing 

opportunity visit our web site at: 

www.21123condo.com 
Own-A-Horre Realty Corp. 

(718) 370 -8800 

BILLBOARD MAGAZINE 
LUXURY LIFE: REAL ESTATE 

Be a part of Billboard Magazine's special feature. Luxury Life: Real Estate. with 
in -depth coverage on the hottest places for the most upscale homes, and directly 
reach the music and entertainment industry's most affluent trendsettters, stars. 
media moguls and VIPs who desire the finest that life has to offer, possess the 

power to attain it and influence the opinions of others. 

ISSUE DATE: MAY 13 AD CLOSE: APRIL18 
MATERIALS DEADLINE: APRIL 24 

FOR ADVERTISING CONTACT: ARKADY FRIDMAN 
afridman @billboard.com 646- 654 -4636 

PUBLICATIONS 

THE INFORMATION YOU 
NEED FOR SUCCESSFUL 

TOUR PLANNING 

Billboarol 

' . 

'iYNURLNG 
k$l '. ...ardi- ...... 

Thousands of 
New Listings 

Over 30,000 listings: 
Artists Agents & Ma-lagers 
Concert Promoters 
Sound & Lighting Services 
Venues Clubs 
Equipment Rentals 
Security Services 
Staging & Special Effects 
Charter Transportation 
Merchandisers 
Insurance Companies 

Order online: www.orderbillboard.com 
OR CALL 800- 562 -2706 818- 487 -4582 
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Sotheby's 
INTERNATIONAL. REALTY 

Southern California Properties 

3970 BRUNSTON COURT $30,000,000 
Westia <e Village. 27,000 sqft cmpnd on over 16 
acres cf gmds. Mahogany & cherry inter, 25ft ceil, 
lib,spa. beau salon, gym. www.brunstoncourt.com. 

Alcini /McGrai1310.266.7929 

61 -AC EQUESTRIAN ESTATE $23,900,000 
Summerland. Ca ifomia/Monterey -Style 6bd /5ba , 

"Great" liv rm w/19' ceil, gst hse, 12 -stall stable. 
6-car garage. 2 gal parcels/10 ac & 51 ac. 

Suzanne Perkins 805.969.9993 

COMPOUND IN BIRD STREETS $14,900,000 
Sunset Strip. Villa dsgnd by Offenhauser w /cty- 
oceanvuson apprx0.75acresite, 3bd /4.5ba +gsthse, 
tennis ct, pl /spa, www.orioledrive.com 

Mimi Starrett 310.275.8686 

1308 LAUREL WAY $5,700,000 
Beverly Hills. Newly constructed 5bd/7ba 6100sgft 
Span Villa. 1200sgft mstr, 3fpl, chefs kit w /ss app, 
fdr w /hd painted cell, pvt heat'd pl. 

Aaron Montelongo 310.205.0305 

WWW.241NINETEENTH.COM $4,500,000 
Sarta Monica. Irreplaceable Irg 5bd /5.5ba of 
quality w/ volume & privacy. Gorgeous rich dark 
firs, showcase kit, luxurious mstr, media mi &pl. 

James Respondek 310.255.5411 

220 N. SMI RAFAELAVENUE $4,000,000 
Pasadena Exciing possibilities! Almost 3 acre 
gated compound. Former site of the Richter 
Laborator. Appmx 6400 sqft + gst qtrs. 

Mark Ogden 626.229.0909 

SLEEK CONTEMPORARY WNIEWS$2,695,000 
Sunset Strip. Sexy, sophisticated contemporary wl 
4bd /3.5ba, pool &hugevus! Maple floors, spa, lawn, 
patios, deck & screening room. Move -in condition. 

Carmody /Segal 310.481.6266 

1061 VILLA WOODS DRIVE $2,650,000 
Pacific Palisades. Charming country ranch w/ 
beamed ceil, Irg Ir, fam rm, fdr, 2bd /2ba + 2bd 
guest house, offc & beautiful canyon views. 

McGoohan/Fujinaka 310.454.0080 

OPEN 2 -5 04116106 

KOREA TOWN CONDO SITE $1,925,000 
Hancock Park. Prime condo site 2 lots side by 
side. B900sgft lot 1 3bd lot 2 2bd. Live or build 
cond mit xlnt location LAR3. 

Martin Weiss 310.205.0305 

DONALD WEX_ER DESIGN $1,695,000 
Palm Swings. Stunning mid -century post -and- 
beam, 46d /3ba, ofc, big open fir plan. Completely 
redone tc the 9's. Prof kitchen. Pool /spa/firepit. 

Brian Hatch 760.333.3137 

PARADISE IN THREE SPRINGS $1,370,000 
Westlake Village. Magnificent 3,315 sqft per 
assessor w/ 4bd /3ba plus bonus/game room, 
hdwd firs & entertainer's backyard w/ pool & spa. 

NeustadtAlfonso 818.416.5457 

5669 TUXEDO TERRACE $1,325,000 
Los Feliz Oaks. "Lifestyle" Rare archit by award 
winning designer. Privacy, open spaces, dramatic 
lighting, lush vus. 4 busy entrepreneurs. 

Patricia Ruben 323.671.2310 

VENICE ARCHITECTURAL $1,298,000 
Venice. Unique arch'I 3bd /2.5ba twhm w/ loft, 
scaring ceilings, fpl, open granite kit, rftp deck w/ 
3E0 degree vws, close to Abbot Kinney. 

Mamy Maslon 310.260.8200 

3072 MP NNIN 3 AVENUE $999,000 
Cheviot Hills. Charming Spanish w/ 3bd /2ba, hrwd 
firs, coo's kit coved clngs, Icvely living room, 
formal dhing room, backyard. 

Kirshner /O'Brien 310.260.8200 

4232 MCCONNELL BLVD $779,000 
Marina Del Rey Adj. Storybook charnier Calif 
Bungalow wl custom touches thru -out. Close to 
the Marina & Venice. 

Sharona Alperin 310.888.3708 

HOT HOLLYWOOD DESIGNER $775,000 
Sunset Strip. Mason G decorator 2 +2, Dwntn vus 
from every mi. Hi ceilings located on the most 
famous st in the world! 2 balconies, W &D in unit ++. 

Jeffrey Hobgood 310.786.1841 

2781 W KINGS ROAD $719,000 
Paln Spings. 3bd /2.5ba. Krisel arch] in sought 
after Kings Point, adj to Indian Cyns Golf Resort. 
Wals of glass w /mnt vus, blk gmt firs. 

Starrett/Clark/Hally 310.385.7237 

7732 WE STLAND AVENUE $589,000 
North -fwd. Pride -of- ownership property w/ 
fantastic indr /outdr spaces. 2bd /1.75ba, hdwd firs 
+ many rnprvemnts thruout. Pvt big lot. A must see. 

Andrew Morison 323.665.1700 

DRAMATIC NY STYLE PH $497,500 
Westwood. NY style PH in prime WW. Redone. 
Sec bldg, 2bd /1 ba & loft or den. Open floor plan w/ 
hi ceilings, exercise room w /sauna & spa. 

Usher /Platz 310.860.4524 

2 +2.5 TWNHSE MOVE-IN $469,000 
Pasadena. 2bd /2.5ba townhouse built 82 low dues 
great location turnkey great floorplan cathedral 
ceiling in master new appliances and more. 

Sylvia Dunbar 310.481.4377 

Beverly Hills I Brentwood I Camarillo I Hollywood Beach Los Alamos Los Feliz I Los Olivos I Malibu I Montecito I Pacific Palisades 

Palm Desert Palm Spr ngs I Pasadena I Santa Barbara I Santa Monica I Santa Ynez I Sunset Strip I Westlake Village 
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ARTIST /LABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 

NEED VIDEOS? 
erb -webdevelopment.com 
NEWS VIDEOS MUSIC 

PRIZES & CASHS 
e- radiobiz.com 

LEGAL NOTICE 

NOTICE OF PUBLIC SALE 

TEXTRON FINANCIAL CORPORATION, or its nominee - Secured Party SOURCE 
ENTERPRISES, INC. AND SOURCE MAGAZINE, LLC - Debtors DAVID MAYS - Pledgor 
On April 26, 2006 at 10:00 a.m., at the offices of Paul, Hastings, Janofsky & 

Walker LLP, 75 East 55th Street, New York, NY 10022 (Attention: Kristine 
Shryock, Esq.), to enforce the rights of Textron Financial Corporation: (i) under 
(a) a Securities Pledge Agreement dated as of July 31, 2002 between Secured 
Party and Pledgor, and (b) Trademark and Copyright Security Agreement dated as 
of July 31, 2002, between Secured Party and Debtors; and (ii) pursuant to Section 
9 -610 of Revised Article 9 of the UCC, the following collateral, will be offered for sale 
and sold at public auction with reserve in accordance with the terms of sale to be 
distributed at the auction: 976,146.95 shares of Ordinary Common Stock of Source 
Enterprises, Inc., 28,851.05 shares of Ordinary Common Stock of Source 
Entertainment, Inc., and certain trademarks and copyrights owned by Debtors 
THE SALE SHALL BE "AS IS, WHERE IS, WITH ALL FAULTS," WITHOUT 
EXPRESS OR IMPLIED WARRANTIES OF MERCHANTABILITY, QUALITY 
OR FITNESS OR ANY OTHER EXPRESS OR IMPLIED WARRANTIES. 
THERE ARE NO WARRANTIES RELATING TO TITLE, POSSESSION, QUIET 
ENJOYMENT OR THE LIKE OR ANY OTHER MATTER IN THIS DISPOSITION, 
WHICH IN ANY WAY EXTEND BEYOND THE DESCRIPTION OF THE FACE 
HEREOF, AND NO REPRESENTATION OR WARRANTY IS OR WILL BE MADE 
AS TO ANY OF THE COLLATERAL. 

Contact Kristine Shryock at Paul, Hastings, Janofsky & Walker LLP, 75 East 
55th Street, New York, NY 10022, (212) 318 -6961 

for terms of sale or additional information. 

T- SHIRTS 

Sat'1O 
Day 

Specialitog 

iri Discoli°f 

piciag 

174'igai 

,BROKITAGE FA .Ski 1O.N 
Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 
STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 
or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

DUPLICATION /REPLICATION r 
11 

UR PRICES NUKE THE C .. PETITION 

D 

Odds On Blow -Out Discounts! 
Includes on -disc printing, full-color printed 

booklet, barcode and cello wrapping. 

cos 7Ftigr's prrigsr 
5299 s499 x699 1,099 $1,999 

d manufacturing 
14 Sunset Way 

Henderson, NV 89014 

www.0dds0nRerording.com 

FOR SALE 

2005 Newell Coach 45' 
w /Quad Slide, 2 baths, immaculately maintained inside and out. Used by 

Penske -Jasper Racing. 48836 miles. Features granite tops, in -motion 
satellite plus Satellite Internet, 42" plasma display in the bedroom. 

Bedroom can easily be converted into a mobile office and two bunk beds 
in very rear can be converted into a closet. Many more outstanding 

amenities. Never smoked in. Sold with or without observation deck and 
with or without trailer. Package price for the coach and trailer is 

$829,799. The cost for the coach alone is $775,000. 2004 Champion 28' 
stacker trailer with 2 electric ramp doors. Trailer has rubber tile floor, 

generator, air ride suspension, elevator, insulation package and is air -con- 
ditioned. The cost for the trailer alone is $58,799. For photos call - 

800- 827 -1041 ext. 3070 
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BUSINESS 
OPPORTUNITIES 

VINYL PRESSING 

12" Vinyl Pressings 

We manufacture at lowest prices! 

0 
National & International 
Promotion & Distribution 

PURE VINYL, INC. 

Tel: 954 -757 -8455 

purevinyl @myacc.net 

COLLECTABLES 
CASH for Records, 

CD's, Coins and DVD's. 

Rock, Jazz, Disco and so 

on. Collector travels to 

you since 1970 

Free info: 203 -377 -3449 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 8904000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

small: scorplomus @eol.com 

TALENT 
LOOKING FOR BANDS & ARTISTS 

Who performed at Club Hurrahs during 
1980 -81. The video tapes produced by the 
Club are planned to be released on DVD. 

Contact Marshall Blonstein at Morada 
Music, 805 -648 -5599 

mb @audiofidelity.net 

FOR SALE 

VIDER CARDS 
LANK OR PRINTED 

BY GOPHER 
00- 648 -0958 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 

BILLBOARD CLASSIFIED 
TODAY 

i- 800. 223.7524 
OR 

646-654-4697 

IVI i leposts 
COMPILED BY SARAH HAN Shan abillboard.com 

D12's Proof Shot To Death 
Detroit rapper DeShaun Holton, aka Proof, suffered fatal gunshot wounds to 
the head April 11 after an incident outside Detroit's CCC Club. The rapper was 
taken to a clinic located near the nightclub, but was pronounced dead on arrival. 

He was 32. 

Proof was best -known for his work in the 
hip -hop collective D12 and was also a long- 
time friend and hype man to multiplatinum 
artist Eminem. 

Many credit Proof with creating the D12 
moniker. The group consisted of members in- 
cluding himself, Eminem, Kuniva, Kon Artist, 
Bizarre and Swift. According to Nielsen 
SoundScan, D12's 2001 debut album, "Devil's 
Night" on Interscope Records, has moved 
more than 2.1 million units. The group's 2004 
Shady /Interscope release, "D12 World," has 

sold more than 1.8 million units. In 2005, Proof released a solo project, "Search- 
ing for Jerry Garcia," on his own Iron Fist label in 2005. 

Proof was a community pillar within the Detroit hip -hop scene. At Mo Mas- 
ter studio, where he began working as an assistant engineer in 1991, he opened 
its doors to members of the local scene. He also hosted Saturday- afternoon MC 

battles at the since - shuttered Maurice Malone's Hip Hop Shop for five years. 
Proof won the 1999 Source Magazine Unsigned Hype freestyle competition 
and encouraged Eminem to do the same, which led Eminem to a Dr. Dre /Af- 
termath record deal. D12 was set to begin work on its third album this month. 

Proof is survived by his wife and five children. -Hillary Crosley 

I31111-HS BOY: Louis Erick White- 
head, to Nancy Tunick and Scott 
Whitehead, March 22 in Nashville. 
Mother is a managing partner at 
GrassRoots Promotion. Father is 
member of duo Hometown News. 

BOY: Harlan Perry Howard III, to Jill 

and Perry Howard, March 24 in 
Nashville. Father is an associate 
director of writer /publisher relations 
at BMI Nashville. 

DEATHS Gene Pitney, 65, of 
unspecified causes, April 5 at a hotel 
in Wales. Pitney was a member of the 
Rock and Roll Hall of Fame whose 
hits included "Town Without Pity" 
and "Only Love Can Break a Heart." 

Born in Hartford, Conn., Pitney 
had his first success as a songwriter 
with "Rubber Ball," a hit for Bobby 
Vee that reached No. 6 on the 
Billboard Pop Singles chart in 1961. 

It was only a few months before 
Pitney's work hit the chart again, this 
time at No. 9 for Ricky Nelson's 
"Hello Mary Lou." 

Pitney had multiple successes as a 

performer with "Love My Life Away" 
and "The Man Who Shot Liberty 
Valance." In 1962, he had his biggest 
U.S. hit with "Only Love Can Break a 

Heart," taking the No. 2 spot on the 
Billboard Pop Singles chart. He was 
beaten to the top of the chart that 
week by his own handywork, as the 
No. 1 song was the Crystals' "He's a 

Rebel," which he wrote. 
He even paired with George Jones 

for country offerings "I've Got Five 

Dollars and It's Saturday Night" and 
"Louisiana Man." In 1990, he scored 
his first U.K. No. 1 single with the 

Marc Almond duet "Something's 
Gotten Hold of My Heart." 

He is survived by his wife, Lynne, 
and three sons. 

Jackie McLean, 74, of unspecified 
causes, March 31 at his home in 
Hartford, Conn. McLean was an alto 
saxophonist who recorded for Blue 
Note Records during a 42 -year span. 

McLean was raised in Harlem's 
Sugar Hill neighborhood, a hotbed of 
bebop activity. His first Blue Note 
appearance was as a sideman on 
pianist Sonny Clark's "Cool 
Struttin' " session in 1958. 

McLean made his own label 
debut with "Jackie's Bag" in 1959. 
He recorded 31 sessions as a leader 
for Blue Note during the next four 
decades. His 1960s output 
epitomized the hard bop 
movement with such hard - 
swinging records as "Bluesnik." 

McLean was a featured performer 
on "One Night With Blue Note," the 
concert celebrating the relaunch of 
Blue Note in 1985 that the label 
captured as a record. He made 
several Blue Note records in the late 
'90s, including his last, "Nature Boy," 

in 2000 with the Cedar Walton trio. 
After moving to Hartford in 1970, 

he began teaching at the University 
of Hartford's Hartt School of Music, 
founding its African- American 
music program as well as his own 
community cultural center in 
downtown Hartford called the Artists 
Collective, which he ran alongside 
his wife, Dollie. 

In addition to Dollie, McLean is 

survived by his sons Rene and 
Vernon and daughter Melonae. 
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SARAH HAN 

Brothers W 
Barry, left, 
and Robin Gibb 
reunited onstage 
to raise money for 
the Diabetes 
Research Institute at 
their annual Love aid 
Hope event at the 
Diplomat Hotel in 
Florida. They perfo-med 
songs including 
"Staying Alive" and 
"How Deep Is Your 
Love" and dedicated 
"Don't Forget to 
Remember" to 
their late 
brother 
Maurice. 

i -Ed 31 
A- ceti'ied gold 
. c for his album 
\.ing durrg a 

ion at ASC >P's 
do Ja~t?rs in Nas lville. 

hf are = reati Artist= 
-rcyie John Huie manag 

Giglio. Passi in 
firer css' buie Giglio. Ti nlin, 

I CMG _abcl Group's Peter 
A`AD's Dan Keen. Eft 
Puol shin s Eddie DeGarmo 

ansi ZT'G's 

Former TLC member anc 
natioral spokeswoman for the 

Sickle Cell Disease Assn. o- 
America Tonne' T Boz" 

Watkins was recently honoree 
at the fifth annual NBA Wives 
Luicheon as a 2006 Womar. 

of Influerce at the Houston 
Club in Texas. From lef- 

are art st Tina, event co- 
has': Joel Wilson Reid 

and Watkins. (Pt otc 
Jack Dempsey., 

Champion Canadian race 
rdriver Jacques Villeneuve 

Ind ted English rock act Hungover Stuntmen 
to perform a his Formula Charity event in Villars, 

Switzerlanc. The band is also donating 50% of royaltes 
from its singe One Reason" to the charity. From let 

are band member lain Anderson; Villeneuve; band 
members James l aselhurst, Martin Said and Craig Oxbewy; 

and Hungove Stunt ..rg.anager Angie Jenkison 

=ron left are Polf Schmidt -Holtz of Sony BMG 
Entertainment; D>ie Chicks member Emily Robison; Michele 

Anthony of Sony Music Label Group U.S.; Dixie 
Chicks members Natalie Maims and Martie 

Magui-e; and Don lenner of Sony Music 
Label Group U.S. 

McRycropped b 
Billborc's Los Angeles 

1 fice Match 31 fo- a three -song 
, Jstic peroenance in a lvance 3' 

Americer cput, "_ust -ly Luck 
roc eh are 13rá members Harry uudd 

. and Bougie Painter Billboard direcbr of 
arts /iior an lys 3eoff Mayfield arc band 

t mem a rs Dam/ Je nes and bm Fletcher 

Frorr aft, Hoobastank's Dan Estrin, Doug 
Rab and Civil Hesse and mastering 

enagreer Beam '0g Bass" Gardner cu= 
finising touches on the act's new Isard 

Let Jam release 'Every Man for 
Himself' 3tEerie Grundman 

Masterna ñ Los Anceles. 
(Rrstc Daid 33ggir' 

Sony BMG racer ly held its Global Management Meeting for two days at the Ritz Carlton 
Key Biscayne in = loida. Management from every corner of the globe convened to show- 
case perfortranoes by acts mcluding Dixie Chicks, Teddy Geiger and Matisyahu. 

t . 
. 

From le=t are 
manager Johnny Wright; 

3arry Weiss of Zomba Label 
Gaup; Clive Davis of BMG Label 

Group U.S.; Justin Timberlake; 
(lades Goldstuck of BMG Label 

Grc_p U.S.; and Rolf Schmidt -Holtz 
of Sony BMG Music Entertainment. 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go tob'7 
www.billboard 

DEM KORN BOYZ 
Linkin Park and Jay -Z have done it together. So have Kylie 

Minogue and New Order. Now along comes Dem Franchize 
Boyz and Korn, who have created a mash -up of their respec- 
tive hits, "Lean Wit It, Rock Wit It" and "Coming Undone." 
With this beautiful, unlikely pairing- modern rock pinups 

and Southern "snap" kings -two multiformat jams cleverly 
become one; although the fact that they share a label may have 

helped arrange this marriage. Sure, mash -ups aren't as fresh 
or novel as they once were. (Remember the nonsanctioned, hal- 

cyon days of Danger Mouse /Jay -Z and Destiny's Child /Nirvana 
musical hookups ?) Still, two creative minds that don't necessarily 

think alike becoming one can be a powerful thing. 

`BOY' ROMEO TALKS NUMBERS 
After playing the Coachella Festival later this month, U.K. 

rock act the Magic Numbers will hunker down at upstate 
New York's Allaire Studios to record their sophomore 
Capitol album. Among the tracks due to make the cut are 

the Motown -styled "Boy" and "You've Never Had It," front - 
man Romeo Stodart tells Track. "There's going to be brass 

and strings on a few songs and a lot of space on the slower 
stuff so we've got a lot of texture," he promises. 

HE MATZOH MIX 
Take a novelty record, infuse it with the perfect holiday, 
toss in a bit of "Fresh Air" and, voila, What I Like 
About Jew has its first hit. The duo - Rockapella 
founder /former leader Sean Altman and 
Blender music editor Rob Tannenbaum-self - 
released its debut album, "Unorthodox," April 
10. The next day, it ranked a pitiful 34,598 
on the Amazon sales chart. However, later 
that day, after Terry Gross played the pair's 
Passover song, "They Tried to Kill Us (We 

Survived, Let's Eat)," on her NPR program, 
"Fresh Air," sales at Amazon started to 
soar. By April 12, the album was ranked 
at No. 45 -ahead of such acts as Coldplay, 
the Black Eyed Peas and Morrissey. What 
I Like About Jew is on a Passover tour that 
concludes April 21 in Los Angeles. With 
tongue planted firmly in cheek, Tannen- 
baum is sure the chart rise will continue: 
"After Passover comes Shavuot and, uh, 
Tisha B'Av, which I'm sure will keep us 
on the chart. And then we have three 
Hanukkah songs ... Right now, we're 
the top -selling Jews on Amazon -big- 
ger than Matisyahu and even Ma- 
donna." Oy vey! 

BEHIND THE LENS 
It may not be the Academy Awards, 
but the Music Video Production Assn. 

Awards mean just as much to its re- 

cipients. Top directors like Sophie 
Muller, Diane Martel and the Malloys will 
compete against newcomers like Adria 
Petty (yes, she's Tom's daughter) and Cat 
Solen for trophies at the May 11 ceremony, 
held at the Orpheum Theater in Los Ange- 
les. Awards will be given in 25 cate- 
gories, including direction of a male 
artist and direction of a female artist ... 
Hmmm, Track didn't realize they re- 
quired separate skills. Fiona Apple's 
clip for "O' Sailor," directed by Floria 
Sigismondi, received a whopping 
eight nominations, while the White 
Stripes garnered the most nomina- 
tions of any act with a total of 10 nods 
for the three clips "My Doorbell, "Blue 
Orchid" and "The Denial Twist." 

VARVATOS GOES POP 
Classic yet oh -so contemporary clothing designer 
John Varvatos lives for fashion and music. The 
brand's current ad campaign features Audioslave 
frontman Chris Cornell. Past campaigns spot- 
lighted roots rocker Ryan Adams and Aero- 
smith guitarist Joe Perry. Track now hears that 
iconic rocker Iggy Pop has been tapped to be 

the Varvatos spokesmodel for the upcom- 
ing fall line. 

MANSON SNAGS KUPPER 
DJ /producer Eric Kupper sure gets 

around. Sources tell Track that Kup- 
per, who has remixed his fair share of 
Garbage tracks (as well as songs by 
Goldfrapp, Shakira, Cher, Korn, New 
Order; the list goes on), is set to work 
with Shirley Manson on the Garbage front - 
woman's solo project. 

WHOO HAS MYSPACE TV SHOW 
From what Track hears, 50 Cent's DJ, Whoo 
Kid, is launching a new show through Inter- 
net meeting ground MySpace. The show, 
"Pow! tv," will air online approximately every 
four days. The show's content will focus on 

all that is hip- hop -and Hollywood. 

TALKIN "BOUT A REVOLUTION 
The Kalifowitz brothers -that would be Justin and 

Steven (of Spirit Music Group and HBO, respec- 
tively) -are launching their very own campaign to 
rock the vote during the upcoming midterm elections. 

The goal of Midterms Matter is basic enough: to 
get voters -particularly college students -so psy- 
ched (and worked up) about the midterm elec- 
tions that they simply must go to the polls. 

To help raise awareness for Midterms Mat- 
ter, the Kalifowitzes are producing a compila- 
tion that features artists covering songs by 

political activists. Track hears the project 
is without a label to call home. Surely, that 
won't last long. (Paging Jason Flom!) By 

the way, a Web site (midterms - 
matter.com) is scheduled to launch 

the week of April 24. 

ExecLitive 
TLJRNTAI3'_1= 

EDITED BY SARAH HAN 

RECORD COMPANIES: Asylum Records president 
Todd Moscowitz expands his responsibilities as presi- 
dent of Warner Music Group's newly created Indepen- 
dent Label Group. He is based in New York. 

Zomba Label Group in New York names Eric Levine 
VP of business and legal affairs. He was senior VP of 
operations at the Metropolitan Entertainment Group. 

Island Def Jam Music Group in New York promotes 
Erik Olesen to senior VP of top 40 promotion. He was 
VP of promotion. 

Show Dog Nashville names Denise Johnson director 
of new media, sales and marketing. She was director 
of national field sales and new media at Capitol Rec- 
ords Nashville. 

Equity Music Group in Nashville names Jensen 
Sussman publicity manager. She handled tour marketing 
and publicity at Insight Management. 

PUBLISHING: BMG Music Publishing in New York pro- 
motes Sean Melia to senior director of legal and business 
affairs. He was director of legal and business affairs and 
new media. 

Cherry Lane Music Publishing in New York promotes 
Mike Connelly to executive VP of business development. 
He was senior VP. Cherry Lane Music Publishing also ups 
Keith Hauprich to VP of business and legal affairs. He 
was senior director. 

TOURING /VENUES: Live Nation in Los Angeles names 
John Loken senior VP of tour marketing. He was partner 
at Ride Management. 

DIGITAL: Snocap in San Francisco names Jennifer 
Burke Sylva senior director of business and legal 
affairs. She was director of business and legal affairs 
at Sony Connect. 

Urban Box Office in New York names Regla Gonzalez 
VP of marketing. He was associate manager of pro- 
gramming at Music Choice. 

HOME VIDEO: Paramount Home Entertainment in Holly- 
wood names Dina Marovich VP of media. She was partner 
at Mediaedge:cia. 

Send submissions to sharnâ)billboard.com. 

GOOI)W() R I(S 
ON THE BLOCK 
The Grammy Charity Online Auctions -presented in part- 
nership with online auction agency Kompolt -is holding an 
auction to raise funds for MusiCares and the Grammy Foun- 
dation. For a complete list of available items -and to place 
a bid -log on to ebay.com /grammy. The auction is open 
through April 20. 

CLASSROOM JAM 
The Country Music Assn. is launching a new charity pro- 
gram, Keep the Music Playing, to raise money for music ed- 
ucation in Nashville's public schools. This new initiative -a 
partnership with the Nashville Alliance for Public Educa- 
tion-is part of the 2006 CMA Music Festival (June 8 -11). For 
more info, log on to cmafest.com. 
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Bill SePTe.luISEIL 6-8 

Join Billboard for the premier event to 
networks share knowledge, make deals and 
discover new talent with the key industry 
players in the R&B Hip Hop community! 

- SVY>:R-S1'áIL itttER-YieWS 
- P4RtiiES 
- SHOWGASES 

- idf4VS111-'1 EXPERI' ROVtIQt'A81.E giSGVSSiOt1S 
- P'ROYOGAI'iYE GOtltfEt:Et1GE SESSiOt1S 

-114E STAR- STVMEg AWAR-17S SHOW 

artist, A &R reps, label execs, 
managers, producers, songwriters, media execs, 
publishing rights organizations, filmmakers, radio 
programmers, Internet companies, DJs, booking 
agents. touring companies, distributors & more! 

-,1146. BiLi.BOaILV GOP1VEP-6.r4GE is 0t1t Of TM. MOST p1eGESSe,ILh 
GOp1lgeRStIGAS Po¢ MVSiG EIMGVTiyM, Ma-TiSTS M1q LOOMS. 

W140 iS Mi`I van ittLivTev 1'O TK0. MVSiG SVSiP1M." 

e BiIlbsardEvents.com 
Karl Vontz 415338.0745 

111la -garet O'Shea 646.654.4693 
Renaissance Waverly 800.468.3571 
FESERVE 3 14 UG 11 FOP CISCOUNTED RATE OF S149 

!'01: SGIEqVLE, Of EYEAfiS. q t0 F-teriSfiE.R- tOgA`1 -t-o 

www.americanradiohistory.com

www.americanradiohistory.com


BMILatin Awards 
4:30 A.M. 
Sebastian <rys 
Foreign Impü Lr Productions 

and Publish ng Irc. 

A Pierna Suba 
Martín Uniste_ solano (SACM) 
SER -CA PJbishnç, Inc. 

Anrazar La Vida 
JLan Carlos Ferez Soto 
Denise Rich 
Denise Ricin Stings LLC 
Pérez Sotc visit Corp. 
Warner -Tare - re ?ublishing 

Corp. 

Aire 
Josué E. Contras 
Johnny Lee Rosas 
SER -CA Publshing Inc. 

Amigo Mío 
Norge Nor ega 
Noriega MLSic PJb:ish ng 

Andar fnn-rig.o 
Jul eta Venegas- CSGAE) 
EMI- Blackyn.ocd Music, Inc. 

Antes DaQfieTe 
Vayas 

Marco Antori= =ors 
peermir.ic ill, Lt.-. 

Aquí En Cortito 
Rubén Villar^eel v1 ichalar 
Promoe.ongs I^ta- national 

BE Sts 
Ramón Gorzáez (Vlora 
Seg -Son MuEì=, I c 

BLIería 
Kike Santander 
Kike Santander - lusic LLC 

Como Tú 
Carlos Iván Wed = -ra =lorez 
Carlos Vives 
Pichaca Entertainment 
Sorgs By Gare 

Contigo Yc Aprendí 
A Olvidar 

Reyes Lugo iíz 
Relui MJSic 

Dame Otro -Tequila 
Emi-40 Estefer, J- 
Alberto 3aitán 
Ricardo Gaitán 
Tony Mardir.i 
Ton- McWillisr s 
Foreign Impo -tac Productions 

and Puolishing. ínc 

El Virus Del Amor 
Maro Quintero 
Canciones Primo Music 

EI Za, Za, Zé 1a Mesa 
(Due Más Aplsuda) 

Oskar Lobbe 
Vander Ame^ica Music 

Enamcrada 
José E. Gavias 
Bernardo J Dssa 
Ferrando Too 
Ensign Music L_C 
Santander Slone 

Esté Llorardc 1V1ì 

Cor'azán 
CUaL htérnoc Gonzalez García 
Dises Latin Pub i ng LLC 

Esto', Enamorada 
Jcsé "Pepe' Garra 
Juan Ca ̂ toE Razo Magaña 
Eotora Arpa Musical 

Fuego 
Lu gi Gi,aldc 
Cruz N.'srtírez 
A.B. Quanta-1111a ill 
.72;kJoirtz MJSic 
DHG 14isic 
Ensign .lusic LL 
<ir.g of Sling Music 
Jriversrl-MJsica Unica 

FvbliEh ng 
'Nenner--Tame.rtare Fubishing 

Corp. 

Hoy Corno Ayer 
María "Coco." Vilsl000s 
Meximo Aguirre P/l.ar=ic 

PJblistrñg, Inc. 

La Cs -lisa Negra 
Juanes 
peermcs c ill, Ltc 
Songs cf Cana eon 

La Ne=ra Tor -rasa 
Gui -term= Rcdríguez Fiffé 

(CACEVI) 
Peer International Corp. 

La -s spas 
,_usn LLÉ GLerre- 

Lento 
..ulieta `renegas (SGAE 
EV1 -Bla_k.wood nc. 

l`/leniaido La =;e 
Rarión D^lardo Valcy 
Cibao Music Corrpanv 

Mi Funeral 
Jair-re Fo-es 
LJie Cars+s Nvlorr- y 
PaiJ Orr-rslas 
Lniversa-vlúaica LJrrca 

PLblishr,g 

Mi Peor Enemigo 
Rabarto Martínez Alvarez 
SEF -CA =ublshina, inm. 

Miedo 
Fata (SACM} 
Vander , merca Music 

Nada Valgo Ein TL 
Amo 

Juanes 
peermuse_ Ill, Ltd. 
Songs o` Camalecn 

No Me Quie ,o 
Enamorar 

Mara Be -nal Hernández 
CSACM1 

peermusd Ill, Ltc. 

No Tergas MisdD 
Enamorarte 

LL s "LoLre" Padilla 
SER -CA Publishing Inc. 

Oye \jl, Canto 
N.O R.E. 
Off OE Ye zabL b Music 
Warne .Tarns-Isne Rub' shins 

Co-p. 

Pa-a T 
Jua- Luis Suer-a 

BILLBOARD LATIN 

Pa -a TCdE _a Vida 
Jua-- Jbsé Leyte HipLe,as 
LOA Musc PJdishirc 

Perdidos 
Jaime =ov ra 
Cibao Music Company 

¿Pe ̂ c Que Tal Ei Te 
Core- pro'' 

Cornelis Reyra Cisneros 
(SAOM) 

Rightsonç MLsd, Inc. 

Pobre Ciaba 
Don Durar 
Grp/v-1 P. Music. Pub fishing 

Sin Pocente Hadar 
Willie C_lá-- 
Fania h1JEi 

Sólp Pcr Ti 
Soraa 
Yam Musc Pubishing 

Soy Tu ` i_jen 
Cruz VV rtínez 
CKJoint_ Musa 
Ensign Music _I- 
Tances Neg -as 
Tiziano Farro AE) 
Crisedo -Fublisnñg Corp. 
EMI- Bíacewooc Music. Irc. 

Aksìd 
Andy Andy 
Angel & Khriz 
Eaoy Eash 
Eaoy Fanks 
fina Barbara 
Eeo Y Eus Carlerios 
=a =é Tacuba 
_tes Caminantes 
=onjur To Primavera y Coocer 
E Iel 
Fat Joe 
F,enkie J 
Cuauht. oc Gonzalez 
Juan G.ltti 
Grupo Montez Oa 

Durango 
Juan Luis Guerra 
Arthur' Hanlon 
Hactor El Father 
Los Ho,dscopo_ De 

:urargo 
India 
Iniccable 
Jaguares 
Juanes 
K -Raz De La Sierra 
Luis Lopez 
LLn,r Tunes 
Rizky IVrtin 
LLÌE F. Ckhoa 

AWARD NOMINEES 
Don Omar 
R =rlcn Orlando 
Edioüe Palmieri 
Pet-Lila 81 
Ivy D.Aee- 
Rarcn Ayala Y Sus 

E rateos Del Norte 
Re-y1 

Lup Ilo Rivera 
Poncño Sánchez 
La Eecte Alistar 
Shakira 
Ee:,o Terrazas 
Thalia 
Tcnry Tus-1 Tun 
Rird<y Vets 
JJ epa Venegas 
Maria "Coco" Villalobos 
V sin S. `vandal 
'%locos Witt A 

Te Fe-doné Jns Vez 
GuacalLpe Garce 
Gar-r:."eK M.Jsid 

Títere En TL.E Manos 
Fredde Flartíre=_, Sr. 
Marf 'e MLsic 

Today a 
Johanna Men©_..a (SPAC) 
Talemos VI_sic3les PDinin_ 

Tode El Año 
Elsten Cr=oie "FLano" Tores 
Warne_r -Ter arlare Publshint 

Cor_. 

Vahio La Pena 
Estéfano 
José Luis Pagái 
Worlc Deep. 1usz. Publishing 

Corpor ati = n 

No Tiende La C,_,Ipa El 
Indio 

Francisca Duinte -o Cr.egs 
Tigres De Norte Edicdc nes 

Musicales 

Vaniccsa 
Alma Rosa Cuevss Flores 
Sol R carde Mer=les MJñcz 
Editore Ara Iv-Laical 

Volver A ver 
Juanes 
peermusic pl, L,c 
Songs of C.ernaEOn 

CHE YEAR 

O ala Que Te Mueras 
Felipe de Jesús, Jr. 
SEP-CA Fublishìng. Irc. 

Mig00 
SONG D 
VJritte'1 
p 

E' YEAR 
- :SACN/0 
VANDER AMd 

MORE POWER TO YO 
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