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EL PREMIO

CANCION LATINA BEL ANO
“Lo Que Pasd Pasd”
compositor:

Daddy Yankee

editora:

Cangris Publishing

CANCION DEL ANO ROCK
“Algo Mas”

compositora:

Natalia Jiménez Sammiento (SGAE)
editora:

EMI April Music

ROCK

“Algo Esta Cambiando”
compositor:

Coti Sorokin

editoras:

Doble Acuarela Son3s
WB Music Corp.

“Lento”

compositor.

Coti Sorokin

editoras:

Doble Acuarela Songs
WB Music Corp.

TELEVISION

“Viveme”

compositores:

Biaggio Antonacci (SAE)

lgnacio Diaz Ballest2ros (SGAE)

Laura Pausini (StAE)

editoras:

Basta Edioni Musicali (siag)

WB Music Corp.

programa’ Telendvesa ‘La Madrastra’

“Dan Franclisco Presenta”
con.positor:

Gerrdo Flores

editcra:

Nuestro Music

programa: ‘Don Francisco Presenta’

CANCION DEL ANO REGIONAL MEXICANO
“El Autobls”

com positor:

Enrizue ‘Fato’ Guzman (SACM)

editra:

Vanier Music

REGIONAL MEXICANO
“Adios Amor Te Vas”
com positor:

Juan Gabriel

editora:

BM& Songs

“As’ Como Hoy"”

cofr positor:

Omar Atffanno

editras:

EMOA Music Publishing

Sony/ATV Discos Music Publishing

“Atm Slgues Skiendo Mia”
cofr positor:

Juar Antonio Meléndez
edira:

Teocal Music

“Cosas Del Amor”

comnr positor:

Luig Gerardo Padilla Riojas (sacv)
editra:

Huina Publishing

www americanradiohistorv com

“Dicen Por Ahi™

compositores:

Claudia Brant

Ramiro Teran

editoras:

Brantunes

Pacific Latin Copyright

Sony/ATV Discos Music Publishing

“Eres Divina”
compositor:
Juan Gaor-iel
editora:

BMG Songs

“La Mesa Que Mas Aplauda (Za Za Za)”
compositores:

Winston Rosa

Rafael vargas

editora:

Vander Music

“La Uitima Cancién”
compositores:
Roberto Carlos ;usc)
Erasmo Esteves

w.Buddy Mery McClushkey (SADAIC)

editora:
EMI Aprit Music

“Lastima Es Mi Mujer”
compositor:

Juan Gabriel

editora:

BMG Sogs

“Loca”

compositor:
Alejandro Vezzan!
editora:

ET Music Publishing

“Ml Credo”

compositor:

Enrique ‘Fato’ Guzman (SACM)
editora:

Vander Music

“Nada Contige”

compositores:

Rogelio Bramtzia Pelayo (SaCm)
Francisco Corchado Vasquez (SaSMm;
Ramon Ortega Contreras (SACM)
editora:

Vander Music

“Qulero Saber De TI”

compositor:

Wilfran Castilic: (savco

editoras:

Promotora Colanmoiana De Mdsiza
Unlversal Mus Publishing

“Volveré”
compositores:

Claudio Natill @iap)
Carbonelli Polizzy (StAE)
Marcello Ramcina (SiAg)
editoras:

Essex Music

Gabric Ediz MLs GIAE)
IDM Music Ltd

Televiz Ediz MLS SIAE)

“Y Las Mariposas”
compositor:

Joan Sebastiam
editora:
Vander Music
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Sony/ATV Music

EDITORA DEL ANO

Sony/ATV Music
Publishing

PREMIO A LA HERENCIA LATINA
Ricardo Arjona

COMPOSITOR DEL ANO

Daddy Yankee

Yo Me Quedé Sin Nadie™
mpositor:

larco Fidel Eusse Totdeo {Savcu
abio Ledn Restrepo Villegas (3avcot
ditoras:

romotora Colombiara De Musica
niversal Music Publishing

ANCION DEL ANO TROPICAL
{asta El Fin”

ympositor:

ienvenido Morillo

ditora:

1an & Nelson Publishing

ROPICAL

Amor De Una Noche”

ympositor:

maury Gutiérrez

ditora:

ony/ATV Discos Music Publishing

3andolero”

ympositores:

)s€ Luis Morin

iga Tanén

ditoras:

ia Mussa

pny/ATV Discos Music Publishing
B Muslc Corp.

Yerdldos”

ympositor:

aniel Cruz

itora:

1an & Neison Publishing

5e Fue Y Me Dejo™
ympositores:

ergio George

rge Luis Piloto

Jitoras:

loto Music Publisher

ir George Music

niversal Music Publishing
'B Muslc Corp.

ven TO”

ympositor:

‘ason Brazoban

ditora:

remium Latin Publishing

lete Vete”

ympositora:

Iga Tan6n

ditoras:

lia Mussa

ony/ATV Discos Music Publishing

ANCION DEL ANO URBANO
VMayor Que Yo"

ympositor:

addy Yankee

Jitora:

angris Publishing

URBANO

“Fuego”

compositores:

Richard Lee Fowler

Charles Pettiford

Gregory Carltorr Wigfall
editoras:

Publjshing Three's Music
Stacey and Brothers Publishing
US Music & Media

“Gasolina”
compositor:

Daddy Yarkee
editora:

Cangris Publishing

“Mil Amores”™
compositares:
Master Joe
OG Black

“No Me Dejes Solo”
compositor:

Daddy Yankee
editora:

Cangris Publishing

“Qye MI Canto"
compositeres:

Natalie Albine

Nicole Altino

Edwin Almonte

Rolphy Ramirez

Leonardo Vasquez

Daddy Yarnkes

editoras:

Cangris Publishing
Famous Mus:c Corporation
My Soulmate Songs
Roynet Musie

Sony/ATV Music Publishing
SP Beatz In Tha Hood

“Yo Voy"
compositor:
Daddy Yankee
editora:

Cangris Publishing

CANCIONES DEL ANO POP/BALADA
“Me Dedique A Perderte”
compositor:

Leonel Garcia

editora:

Sony/ATV Discos Music Publishing

“Porque i£s Tan Cruel Et Amor”
compositor:

Ricardo Arjona

editoras:

Nueva Era Musical

Sony/ATV Discos Music Publishing

POP/BALACA

“Contra Vientos Y Mareas”
compositor:

Franco De Vita (SGAe}
editora:

WB Musiz Corp.

=
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“Cuando A Mi Lado Estas”
compositores:

Pablo Manavelio (SGAE)
Ricardo Montaner (SGAE)
editoras:

EMI April Music

Manavello Music

Universal Music Publishing

“De Viaje™

compositores:

Leonetl Garcla

Nahuel Schajris (SGAE)

editora:

Sony/ATV Discos Music Publishing

“Mi Mayor Sacrificio”
compositor:

Marco Antonio Solis
editora:

Crisma, Inc.

“Nada Es Para Slempre”
compositor:

Amaury Gutiérrez

editora:

Sony/ATY Discos Music Publishing

“Obsesién (No Es Amor)”
compositor:

Anthony Santos

editora:

Premium Latin Publishing

“Precisamente Ahora™

composlior:

David Pinteno Jiménez (SGAE)

editoras:

Clipper SSL Ediclones Musicales (SGAE)
Larala Music (SGAE)

Warner Ghappell Music Spain (SGAE)
WB Music Corp.

“Qué Ironia”
compositores:
Norberto Alfredo Gurvich

‘El Paz Martinez’ (SADAIC)
Juan José Novaira ({SADAIC)
editora:
EMI April Music

“Siempra Ta A Ml Lado”
compositor:

Marco Antonlo Solis
editora:

Crisma, Inc.

We CxeaZe Wasic

ASCAP

www.ascap.com
MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BOARD

A M

“Solo Quédate En Silencio™
compositor:

Mauricio Arriaga

editora:

BMG Songs

“Te Buscaria”
compositores:

Osvaldo Iribarren (SADAIC)
Daniel Montes (SADAIC)
editora:

Simon Music Temple

“focando Fondo”

compositor:

Mario Domm

editofa:

Sony/ATV Discos Music Publishing

“Todo El Ano”
compositor:
Obie Bermudez
editora:

EMI April Music

“Vengada”
compositora:

Claudia Brant
editoras:

Brantunes

Pacific Latin Copyright

“Viveme”

compositores:

Biaggio Antonacci (SIAE)
ignacio Diaz Ballesteros (SGacy
Laura Pausini (SIAE)

editoras:

Basta Edioni Musicali (SIAE)
WB Music Corp.

“Yo Quislera”
compositor:
Jorge Amaya
editora:

EMI Aprii Music
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year's South by Southwest Music
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as larger competitors hatch
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affordable for small labels.
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are turning to fresh acts
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ratings fortunes.
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Rock and Roll Hall of
Fame and Museum gets
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| Lynyrd Skynyrd.
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about to land its U.S.
debut album, “"As Far as
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ABOVI:
After more than 30
years, Debbie Harry and
her Blondie bandmates are
still rockin’—and heading
for rock’s Hall of Fame.

See page 33.
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Dear Retel One Drinker
If only everyone had such
qood taste.
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Billsoard

Musicians: Keep The
Politics In Your Songs

BY JAMES McMURTRY

Once at a show of mine in Plano, Texas, a woman took it upon
herself to dance around in front of the stage with a handwrit-
ten sign that read, “Keep Politics Out of Music.” She had not
liked the anti-Bush rant that | had inserted into the song “Level-
land.” I wonder what she thought of the works of Woody Guthrie,
John Lennon or Bob Dylan? And would she have been equally
as offended by the sentiments expressed in the songs of Merle
Haggard, Toby Keith or Clint Black? Was it politics in music
that she objected to, or more specifically, my politics in my
music? I probably lost a fan that day, not the first or the last.

I used to try to keep politics out of my music not for fear of
losing fans—1I had no fans—Dbut rather for fear that my songs
would become sermons. | did not want to be seen as another
mediocre folkie up there preaching with righteous conviction
to mask the fact that his songs sucked.

It was a while before I realized that it is possible to write a
good politically motivated song. Steve Earle’s “The Ballad of
Billy Austin,” written from the point of view of a death-row in-
mate, showed me that it could be done. It is a great song first,
a biting social commentary second. Kris Kristofferson’s work
has the same quality—it gets his point across without sacri-
ficing his art. Oddly, when I first heard Kristofferson’s songs,
[ did not notice the political statements in them. | was a child
then, and the Vietnam War so thoroughly colored the world I
came into that I could not even see it. The war was like your
grandmother’s kitchen wallpaper you had seen since you were
3 and no longer noticed. The sight of those glum-faced, young
soldiers in the airport was perfectly normal to me.

The soldiers are back in the airports, but they are older now.
1 did not want my son’s generation to grow numb to the sight
of them, to become “blasé about war,” as Lennon once said. So
I took a chance and put out a song called “We Can’t Make It
Here”—put it out first as a free download. 1 received a lot of
nasty e-mails right off the bat, but the download got more at-
tention than anything I have put on a CD in the last 10 years.

Now, a year and a half later, WXRT Chicago, a station that
has not added a James McMurtry song since the early ’90s, is
playing its own edit of “We Can’t Make It Here” and doing quite
well with it. (Yes, | am indeed blowing my own horn here. Some-
body has to since my last manager threw up his hands and ran
screaming back to Connecticut.)

WKIT, Stephen King's classic rock station in Bangor, Maine,
was on the song as soon as it hit the Internet. Maine has lost
30,000 jobs to outsourcing, one of the facets of modern Amer-
ican life that the protagonist in my song complains about.

You could say that my little song became a hit in Bangor.
That is good for me, but not so good for Bangor. “We Can’t Make
It Here” is not popular in Bangor or anywhere else by virtue of
it being a great song. Its popularity, like that of most popular
songs, lies in the fact that people are hearing their own lives in
it. The lives they are hearing in this song cannot be much fun
right now.

In arecent article in The Austin Chronicle, interviewer Andy
Langer said to Kris Kristofferson, “Some people say the smart
thing for folks like you and the Dixie Chicks is just to shut up
and sing.”

Kristofferson’s response was, “I would say back, ‘Shut up
and listen.” ”

6 | MARCH 18, 2006

Kristofferson is not the darling of country radio that he once
was, but he has not gone away. He has continued to use his
voice, and his power as a performer has only increased. Last
year at South by Southwest, the Continental Club was dead
silent when he sang. Even the people on the sidewalk watch-
ing through the open door were silent.

McMURTRY

‘Most of us so-called arlists
are afraid Lo use our voices,
afraid to lake a stand for fear
of commilling career suicide.
We have lo gel over thal fear.’

But, sadly, most of us so-called artists are afraid to use our
voices, afraid to take a stand for fear of committing career sui-
cide. We have to get over that fear because in succumbing to
it we become invisible, and invisibility, for an artist, is true
career death.

We cannot please everybody and we should not bother
trying. It is not our job to be loved. 1t is our job to be
remembered. “oe

James McMurtry is an Austin-based singer/songwriter whose
current album, “Childish Things,” is out on Compadre Records. He
will perform March 16 at South by Southwest at Antone’s as part
of the Americana Music Assn. showcase and will tour the United
States throughout spring and summer.

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770
Broadway, 6th Floor, New York, NY., 10003, or e-mail to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All submissions published shall
become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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Developer's conceptual rendering. Estimated date of completion is November 2007.
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¢ LIKE FINE, OLD BRANDy .
IN NEW CRYSTAL, THIS

WIHLIL B A LIFIE

WORTIH SAVORING.

9

P 1 ORE THAN BRICKS AND MORTAR, there is @ the full array of building amenities, with onc welcome

magic here. The rebirth ol a San Francisco icon
as The Ritz-Carlton Club® and Residences showcases the combined

genius of men who built their legends scpatately: the architeets Burnham

& Root, whose skyscrapers shaped a landscape of optimism at the dawn ot

the 20th Century; and César Ritz, whose hotels were the embodiment of

Golden Age opulence. Hidden for decades behind a steel fagade, the 1890
Romanesque tower once again commands the corner of Market and Kearney

Streets, following a $90 million renovation. The 21st Century 1s cvident in

Now ACCEPTING
RESERVATIONS

exception: the timeless grace of Ritz-Carlton® service.
Amenities include valet-atiended garage parking, busmess and conference
tacilities, Residents” lounge, a private spa and (tness center, in-residence dining,
a private chef and a 24-hour, full-service Concierge. Fifty-two Residences,
some with protected views of San Francisco Bay, are offered for Private
Ownership from approximately $1.1 million to over $4.5 million'. To add your
name to our VIP list of interested parties, please telephone 415.247.1140
or toll free 383.425.55335.

PRIVATE OWNERSHIP

DEEDED FRACTIONAL
OWNERSHIP

THE RiTZ-CARLTON CLUB® AND RESIDENCES
SAN FRANCISCO

690 Market Street, San Francisco, California

"Prices subject to change. A fact sheer on facilities. including association assessments is available upon request. The Ritz-Carlron Club and Residences. San Francisco is not owned or developed by
The Ritz-Carlton Hotel Company. L.L.C. R.C. Chronicle Building, L.l in which an affiliace of The Ritz-Carlton Hotel Company, L.L.C. owns an interest, uses the Ritz-Carlton rrademuarks under
w4 license fiom The Rirz-Carlron tHotel Company. L.L.C. which may be terminated or revoked according co its rerms. R-SF-06-022a
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The Natural Resources Defense Council

N and Warner Music Group o
:
L Invite you to celebrate the 8th Annual e
~ Forces for Nature
| HONORING
John Esposito, President & CEO, WEA Corporation \
N Stop Global Warming Virtual March founded by Laurie David \
Ss—
A Thursday, April 6, 2006
7R Cipriani 42nd Street, New York City /

For ticket information call: 212.727.2700 or email: jmeyer@nrdc.org
For more information please visit: www.nrdc.org
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THE
LATEST
NEWS
FROM

>>>BILLBOARD
PARENT AGREES
TO $8.9B BID
Billboard parent VNU,
a global information
and mecia company
based in the
Netherlands, has
agreed to be acquired
by a consortium of six
private equity
investors. The offer
values VNU’s equity at
7.5 billion euros ($8.9
billion) or 28.75 euros
per common share.
The deal, which is
targeted for
completion in May, is
subject to shareholder
approval. The buyers
say they will keep

the company
“substantially
together” after
completion of the
deal. In addition to
Billboard, VNU owns
AC Nielsen, Nielsen
Media Research and
numerous trade
magazines including
Adweek and The
Hollywood Reporter.
The consortium
includes Thomas H.
Lee Partners, a key
investor in Warner
Music Group.

>>>TRIBUNE
ADDS THE TUBE
Tribune Broadcasting
and the Tube unveiled
a distribution deal
March 9 that greatly
expands the music
network from roughly
2.9 million to 17 million
households and
includes such markets
as New York, Los
Angeles and Chicago.
Tribune owns and
operates 26 TV
stations in 22 markets
and will begin
broadcasting the
Tube—which focuses
its programming on
music videos—in
markets in May and
continues the rollout
throughout the
summer.

>>>INTERNET
POSTERS
INDICTED

A grand juryin
Nashville indicted two
men for posting
prerelease music by
Ryan Adams & the
Cardinals on the
Internet. Robert
Thomas, 24, of
Milwaukee, and Jared
Bowser, 21, of

continued on >>p10
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Coachella Connection

Acts like Matisyahu
are big on blogs

Jpi

BY SUSAN BUTLER
itzer Sues Entercom

New York AG Targets Radio Group, Extending Payola Probe

Sp

In a two-pronged attack, New
York Attorney General and gu-
bernatorial hopeful Eliot Spitzer
has hit a major radio group with
alawsuitand chided federal reg-
ulators to take action, based on
mountains of payola evidence.

Describing the music-radioin-
dustry as “a black market for the
illegal sale of ‘spins,” ” Spitzer
ratcheted up his push into the
world of payola when his office
filed a March 8 lawsuit against
Entercom Communications, the
nation’s fifth-largest radio con-
glomerate. [t is the first suit filed
in the investigation, which began
in 2004.

But Spitzer’s probe has a
much broader focus than just
direct pay-to-play activities

It’s All Ludacris

Rapper gets creative

with Pontiac, Puma

prohibited by federal law, the
suit reveals. His office wants
to clamp down on some radio
stations’ promotional pro-
grams, which the suit called
“window-dressing” for chart-
position manipulation and
another means for labels to
pay for airplay.

“What makes this case espe-
cially egregious is the extent to
which senior management
viewed control of the airways as
an opportunity to garner illegal
payments from record labels,”
Spitzer says.

Entercom created three pro-
motional programs, according to
the suit: The CD Preview pro-
gram letlabels purchase spinsto
increase theairplay detected

~ SPECIAL REPORT XL VN

2005 Sales Data:

Long Tail Is Wagging

NEW YORK—The “Long Tail” is getting longer—
exponentially so, Billboard has discovered. But
the attached body appears to be on quite a diet.

So emerges the picture of the music industry
when viewed through the crunched numbers

of 2005.

According to Nielsen SoundScan, last year saw
the record-breaking total of 60,331 albums re-
leased. That marks a 35.6% increase over the
44,476 titles issued in 2004, and that year was
up 16.2% from 2003’s total of 38,269 albums.

The Long Tail theory goes that, in a market-
place featuring low-cost virtual shelf space, such
slower-moving albums as deep catalog, niche
genres and independent releases can collectively
equal or outsell the best-selling titles. Imagine
all sales plotted on a graph, with huge spikes for
platinum sellers and tiny markers for records that
sell in fits. But those tiny markers keep extend-
ing, seemingly forever—hence, the Long Tail.

Last year’s increase in releases is driven by

Ben Folds.

D 15 B 20 |

an influx of digital-only, indie-released
product. Nielsen SoundScan defines
digital-only album releases as titles
where 99% or more of their sales only
occur through digital services. Last
year, SoundScan counted 16,580
such titles, of which 2,935 were from
major labels'and 13,645 releases were
from independents.

All told, digital-only releases sold a
combined 865,424 units, an average that
slightly exceeds 52 sales per release. The
majors’ 2,935 releases averaged almost 155
copies per album, while the independents’ 13,645 X - A : .
releases produced total sales of 410,863, about .
30 sales per title. Last year’s best-selling digital-
only album was Sarah McLachlan’s “iTunes Orig-
inal,” a 25-track compilation of her work that
scanned 12,000 units. Other digital-only top sell-
ers came from Jason Mraz, Jack Johnson and

Farewell Touré

Ali Farka Touré dies
at home in Mali

84 iy

1
A Digital Bell
Bell Canada's Burke
supports Puretracks

Mr. Big Shot

Billy Joel—box-office hit
with no recent releases

2220

MARCH 18, 2006

by Nielsen BDS and Clear
Channel-owned Mediabase,
the charting data services used g i
by the industry; CD Challenge
involved selling “detections” un-
der the guise of a song compe-
tition to manipulate the charts;
and Total Access, shelved after
Spitzer’s investigation began,
for Entercom to sell labels the
opportunity to hold a conference
call with PDs to pitch asong. It
was merely another method for
labels to buy adds to the
playlists, the suit contends
On the local level, three
Entercom stations within
Spitzer’'s New York ju-
risdiction were identi-
fied in the suit. Buffalo
continued on >>p10

SARAH MzLACHLAN?’S ‘iTunes Original’ compilation

continued on >>p10 was the best-selling digital-only album of 2005.

MARCH 18, 2006
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Jacksonville, Fla., were
charged under the federal
Family Entertainment and
Copyright Act signed into

law last year. If convicted
on all counts, they each
faceupto Ml yearsin
prison.

>>>022Y GOING
SOLO TO OZZFEST
The main-stage lineup for
Ozzfest 2006 will boast
founder and namescke
Ozzy Osbourne for 10
shows, along with System
of a Down, Disturbed,
Hatebreed, Lacuna Coil
and another major actto
be announced May 23.
The tour, produced by
Live Nation and booked
by MVO, begins July 1in
San Francisco and will
play 20 cities. The Ozzfest
dates will be Osbourng’s
first solo performancesin
three years, as the artist
has performed with Black
Sabbath in 2004 and
2005 on Ozzfest.

>>>UNIVISION’S
STRONG RESULTS
Univision
Communications on
March 2 reported a €%
increase in its 2005 net
revenue, which totalled
$1.95 billion, up from
$1.79 billion for 2004.
Total income for 2005
was reported as $669.3
million. Univision’s music
operation, Univision
Music Group, reported
net revenue of $206.4
million, up from $178 6
million for 2004. The
company, which
comprises Fonovisa
Records, Univision
Records and Disa, posted
a profit of $31.5 million,
up from $23.3 million for
2004. The combined unit
sales of the three labels
make Univision Music
Group the top Latin music
company in the United
States, according to
Nielsen SoundScan.
Univision’s financial
report comes in the wake
of the company’s
announcement that itis
for sale. No suitors have
been confirmed.

>>>WMG LINKS
WITH CINGULAR,
MUSIC CHOICE

Music network provider
Music Choice said March 7
it reached a deal with
Warner Music Group to
provide Cingular Wireless
customers music videos
and other content. Thea
Music Choice offering wiil
feature a streaming music

continued on >>pi2
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SPITZER (cont.)

from >>p9

top 40 station WKSE-FM al-
legedly solicited benefits from la-
bels in return for playing songs.
Buffalo adult contemporary sta-
tion WTSS-FM and Rochester
country station WBEE-FM ul-
legedly received funds or incen-
tives from either independent
promoters funded by labels or di-
rectly from labels.

The complaint highlights e-
mails from former WKSE-FM
PD David Universal, sent from
December 1999 to January 2005.
“Do you need help on Jessica
[Simpson] this week? 1250?” he
wrote to a Columbia Records

representative, the complaint re-
veals. “If you don’t need help, I
certainly don't need to play it.”

New York state wants Enter-
com to turn over all direct and
indirect profits made from the
unlawful practices to the state.

In December 2004, Entercom
ended its relationships with
most indie promoters because
of Spitzer’s investigation. “We
are confident that the issues will
be fully and fairly resolved by the
court,” Entercom said in a state-
ment. “Entercom . . . believes in
playing by the rules and does so.
We have firm policies prohibit-

SALES (cont.)

from >>p9

Most of the major-label dig-
ital-only releases appeared to
be from labels repackaging
songs from different albums
or picking tracks to form dig-
ital bundles. But the majority
of the digital-only releases in
the independent sector are
from artists who market their
own music and cannot afford
to compete in the physical-
goods world.

“Any little band can digitally
put product out there with
very little effort,” Nielsen En-
tertainment director of retail
relations and research serv-
ices Chris Muratore says.

Reissued albums are in-
cluded in new-release totals,
which can also include albums
from labels that switch distrib-
utors, if the change results in
new bar codes being applied
to each title.

From the time SoundScan
began tabulating new-release
data in 1995 through 2003, the
major labels consistently re-
leased a combined 6,500-
7,500 titles per year, except
for a dip in 2000 when they
collectively issued about
6,200 titles. But in the last two
years the majors’ new-release
total has jumped up to 9,404
in 2004 and 11,070 in 2005.

Independent labels and art-
ists have always accounted for
a majority of new releases. But
the annual, aggregated indie
total grew from 22,000 al-
bumsin1995 to 49,261 issued
last year. In 1995, indies were
responsible for 75% of total re-
leases. Last year, that number
jumped to 81%.

In 2005, 32 new titles gen-
erated sales of more than1
million units, and collectively,

10 | MARCH 18, 2006

those sold about 57.2 million
copies. Those totals are
down from 2004 when 42
new releases sold more than
1 million units, collectively
selling 83.9 million copies.
Not only did 10 fewer titles
achieve the million-unit goal
last year, collectively sales of
top-selling new
dropped 31.8%.
Another 62 titles achieved
sales of 500,000 units or
greater, which was pretty

releases

close to the previous-year |

total of 58 albums achieving

that distinction. Also, 103 ti- |

tles each sold in the 250,000-
499,999 range, while another
213 achieved scans between
100,000 and 249,999 units.

Addedtogether, that is 410
albums that achieved sales of
more than 100,000, fora com-
bined total of 169.2 million
units. In other words, last year,
less than 1% of all releases—
0.7%—generated 70% of all
sales of new releases.

In total, the new releases is-
sued by the majors accounted
for 204.3 million units, or
nearly one-third of the 618
million albums sold in the
United States last year. The
majors issued 11,070 albums
last year, yielding an average
of 18,454 sales per release. In-
dependent labels and artists
last year issued 49,261 al-
bums, which collectively sold
38.8 million, or an average of
787 copies per album. But if
releases that sold less than
100 are excluded—largely
comprising albums distrib-
uted by the artists that made
them—than independent fa-
bels averaged almost 2,880
units per release. [

ing payola and requiring com-
pliance with the federal sponsor
identification rules, and we en-
force them. We have cooperated
fully with the Attorney General's
office in this investigation.”

Entercom is one of nine
major broadcasters subpoenaed
by Spitzer’s office.

Last August, the FCC
launched a broader investiga-
tion of payola practices. FCC
commissioner Jonathan Adel-
stein has said that Spitzer pro-
vided the commission with
“voluminous documents
pointing to . . . violations of
FCC rules.”

But Spitzer is not satisfied with
the federal agency’s response,
which can reach far beyond

Spitzer’s New York state borders.
He called on the FCC to consider

revoking Entercom’s licenses.

“Almost a year after payola was

exposed in significant de-
tail, the FCC has yet to
respond in any mean-
ingful way,” Spitzer
said March 8.

Sony BMG agreed
to pay the state $10
million in July,
and WMG $5 mil-
lion in November
to settle Spitzer’s
investigations. Uni-
versal Music Group
and EMI Music Group,
which also received
subpoenas last year, have
not settled. .es

-

Payola suit cites
"4 atleast one
® programmer willing
to help hype
"} JESSICA SIMPSON ¢
- LA

X4

‘What Is Fair Market Share?

‘ Indies Say It Is Based On Ownership, Not Distribution

‘ Don Rose speaks for more than
| 100 indie labels, and lately, his
| favorite topic of conversation is
| collective indie market share.
‘ Rose, president of the

American Assn. of Indepen-
‘ dent Music, and many indie

executives feel strongly that
1 their share of the market
should be based on label own-
ership, regardless of who dis-
tributes the music.

A quick look at the 2005 num-
bers explain Rose’s position: Ac-
cording to AAIM figures
provided to Billboard this week,
indie market share is a resound-
ing 28.21%, 10 percentage
points higher than Nielsen
| SoundScan’s 18.14%.

Sowhatis indie? Depends on

who you ask.

’ According to Billboard and
SoundScan, indie market share
comprises all releases with indie
distribution. This includes the
indie distribution arms of the
major labels—Warner Music

30

Group’s Alternative Distribu-
tion Alliance, Sony BMG’s RED,
EMI’s Caroline and Universal
Music Group’s Fontana. Rose,
in a commentary published in
Billboard last year, cailed this
“an old, obsolete paradigm.”

AAIM arrives at its 2005 fig-
ure by starting with the Sound-
Scan number and adding 10%
from the sales of labels like
Curb, Razor & Tie, Sanctuary
and Hollywood Records, which
are distributed by the major la-
bels’ indie distribution compa-
nies. In AAIM’s world, the
majors only have a 71.79%
market share.

The majors count market
share in a different way from
AAIM, or SoundScan and Bill-
board. The majors include any
sale from any distribution com-
pany they own, including their
indie distribution arms. From
this perspective, independents
have only 13.18% market share,
while the majors are credited

INDIE MARKET SHARE, 2000-2005

Blue represents Billboard's model, and green the AAIM’s,

B indie By Distributor

Indie By Ownership

N
w

Percent of Market
N
o

2001 2002
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2004 2005 ‘

2003
Source: American Assn. of Independent Music based on Nielsen SoundScan data
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with 86.82%.

It is not a black and white
issue, because each new deal be-
tween a major and an indie
seems to introduce a new shade
of grey. For instance, in 1992,
WMG formed ADA, which dis-
tributes independent labels, in-
cluding Sub Pop, which is now
49% owned by WMG.

Biliboard long ago decided
to track labels by distributor,
and when SoundScan was
founded in 1991, it carried on
the tradition. But today, the line
between indie and major dis-
tribution is a bit blurred. The
four major-owned independ-
ent distributors have grown to
reside among the six largest
U.S. indie distributors—the
other two being Koch Enter-
tainment Distribution and the
self-distributed Madacy. And
so the argument continues.

Billboard agrees that there
is more than one way to define
“independent.” But a fact of
retail life is that albums in-
cluded 1in a major distributor’s
catalog have a distinct advan-
tage over indie-distributed ti-
tles in terms of gaining shelf
space and ad programs from
large chains.

Rose, however, seems res-
olute in fighting for what he
believes to be the indies’ due.
“Inanideal world, there would
be no need to distinguish be-
tween majors and indies,” he
argues. “But indies are prag-
matic as well as idealistic. So,
since the marketplace tends to
segregate on the basis of size,
let’s allow the market share re-
port to reflect truthfully the
considerable size and impact
of the indie sector.” oee

Photo: Kevin Mazur/Wirelmage.com
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Thanks, y'all.
We're here every night.

The Grand Ole Opry® uses JBL loudspeakers to de iver country’s best music to country's biggest fans.
We also do smaller venues, like your ca-, truck or hame. jbl.com

®

H A Harman intermational® Company

£2006 Harman international industries, Incarporated. All rights reserved. JBL and Harmae internationel are trademarks of Harman Intamnational tndustries, Incorporated, registered
in the United States ard/or other countnas. Grand Ole Opry is a registened frademark of Caylord Emestainment Company. Chris Holio photograph courtesy of the Grand Cle Opry.
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BY MICHAEL PAOLETTA

video-cn-demand
service. Customers can
continuously watch a
wvariety of preselected
music videos from WMG
artists.

>>>ADS FORCED
QAN XM

An arbitration panel has
ruled that XM Satellite
Radio will have to
introduce advertising on
some of its commercial
free music channels. The
ruling resolves a legel
dispute with Clear
Channel, which made a
1998 investment in the
satcaster, gaining control
over four of XM’s 160
music channels.

>>>UNIVERSAL
MUSIC FRANCE,
MUSIWAVE PARTNER
Universal Music France
has agreed to license its
catalog for a wireless
music subscription
service run by mobile
entertainment techndlogy
firm Musiwave. The
service allows users tc
select the songs to store
and play on their mobile
phones for a flat monthty
fee, as opposed to paying
per download. Universal is
the only major so far to
license its content to
Musiwave.

>>>TOWER
EMBRACES
PODCASTING

Tower Records is getting
into the podcasting game.
The struggling retailer will
introduce its TowerPod
service—a serizs of frea
downioadable podcasts—
at the South by Southwest
Music Music and Media
Conference in Austin. The
first phase of the service
being unveiled will consist
of 10-15 podcasts
produced by Tower from a
library of 6,00Q pre-
clecred tracks, mostly
provided by the
Independent Online
Distribution Alliance.
Later this summer, the
company hopsas to
expand the service to let
customers create their
own podcasts from a
library of songs
aggregated by Tower.
TowerPod features an
advertising revenue
model that all invalvec
will share.

Compiled by Chris M.
Welsh. Reporting by
Antony Bruno, Susan
Butler. Leila Cono, Sven
Philipp, Ray Waddell,
Chris M. Walsh ano
Reuters.

=
c
IS

3
o
<
s3]
°
o
@
]
5
2

£
o

Studio’s Last Dance

Reverberations From Musicland Filing Force Distributor’s End

The Feb. 21 shuttering of Stu-
dio Distribution’s New York op-
eration createsa big void in the
global dance community.
Nearly 100 labels are left in the
lurch, at least for now.

Sources close to Studio
blame the closing on a chain
of events that began with Mu-
sicland’s recent Chapter 11
filing and ended with distribu-
tion partner Navarre unable to
purchase Studio.

Navarre was essentially the
distributor behind Studio’s dis-
tribution business, handling
fulfillment. According to Stu-
dio president Dave Watkins, in
early January, Studio was in the
11th hour of being acquired by
Navarre when the Musicland
news hit.

Navarre already was carry-
ing $117.5 million in notes and
bank debt as of Dec. 31, 2005
and it had just written off an-
other $4.1 million balance

from an unnamed independ-
ent label, according to its 10-Q
SEC filing.

Musicland’s bankruptcy
meant another hit of $12.7 mil-
lion in unsecured credit that
Navarre is unlikely to recover.
This made it tough for Navarre
to justify the acquisition of Stu-
dio to creditors.

The 9-year-old Studio part-
nered with Navarre in 2002. Ac-
cording to one source close to
the situation, Studio had a line
of credit with Navarre.

“We were finding a solution
to our business model,” Watkins
says. “There was a total commit-
ment at all times from Navarre
to come to a resolution.”

Late last year, two highly
prized labels—K7! Records and
Global Underground—defected
from Studio. K7! is owned by
Berlin-based Horst Weiden-
mueller, who co-owned Studio
with longtime friend and CEO

BY ANTONY BRUNO
Top Execs Cry For
New Biz Models

To give customers what they
want, the music industry must
change its very foundations.
That was the loud and clear
message sent to the industry by
attendees of Billboard’s Music
& Money Symposium March 2
at New York’s St. Regis hotel.
“The myth of major distribu-
tor muscle is going to end,” said
CKX Inc. president/chairman
Robert Sillerman during his
keynote speech. “The people
who are the true muscle in mu-
sic—the creators of it—will as-
sume their logical position in
the economic food chain. They
create it. They deserve the lion’s
share of the wealth fromiit.”
As for consumers, at various
panels discussing digital plat-
forms, mobile music and even
venture capital investments into
music properties, the idea was
put forth that customers do not
want digital rights management.
The lack of DRM interoperabil-

£ ity between competing services,

devices and platforms continues
to be responsible for prohibiting
this “anywhere, anyhow” vision.
As such, calls rose throughout
the day to do away with DRM
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and release unprotected MP3s,
playable on all devices.
“Ninety-five percent of what’s
on iPods are MP3 files ripped
from CDs or taken from [peer-
to-peer] sites,” said Jim Griffin,
managing director of Cherry
Lane Digital, speaking at a panel
earlier in the day. “Haven't cus-
tomers chosen their format?”
But major labels see DRM as
a necessity for protecting their
content from piracy, and still
view a music download as a
product that can be priced, mar-
keted and sold. Critics say that in
the digital age, music is a service
to promote the artist. The prod-
uct of the future is not recorded
music, but rather live events and
merchandise. Artists will release
digital music to drive concert at-
tendance. Bands like Clap Your
Hands Say Yeah and Arctic Mon-
keys have launched their careers
via free digital distribution.
“Recognize that the creators
and the consumers can now
connect directly,” Sillerman said.
“What’s happening today is the
final death rattle of the struggle
of those who create it, with
those who distribute it”  «--

Erich Moenius and Watkins.

A source close to Weiden-
mueller blames K7!'s split
from Studio on a fractured
friendship between Weiden-
mueller and Moenius. K7! is
now distributed by Caroline.

Studio represented nearly
100 domestic and interna-
tional labels—including Black
Hole, Fabric, King Street
Sounds, BBE, Bedrock and
Output. Electronicartists like
Tiésto, John Digweed and Jaz-
zanova traveled through Stu-
dio’s system.

Though there is much in-
terest from distributors for the
labels jeft in Studio’s dust, the
labels are unlikely to be able
to sign with another distribu-
tor until Studio takes some
type of legal action (filing for
Chapter 7, for example).

Watkins would not comment
on Studio’s future legal dealings.

Two displaced Studio staffers

I.L-'n."

BY BRIAN GARRITY

TIESTO

—head of sales Jon Gray and
head of export and manufactur-
ing Charles Tremblay—are in
the process of forming, along
with Kevin Shand, the HBD
Label Group. Like Studio, HBD
will offer independent labels
worldwide distribution.

In the meantime, labels af-
fected by Studio’s closing hope
to protect their shipped prod-
uct. King Street Sounds pro-
motions and A&R director Joe
Berinato says his company has

.

sent a cease-and-desist to
Navarre, to stop them from
selling such recordings;
Navarre will then be asked to
return catalog or, if Studio’s
legal picture resolves, labels
can ask Navarre to send cata-
log to new distribution part-
ners. Berinato says, “We're
looking into ways to resolve
this situation.” .

Additional reporting by Ed
Christman in New York.

CD-SWAPPING SITES:

THE NEW NETFLIX?

Myspace.com proved that large
Web communities could be
built around people sharing a
common interestin musicand
other forms of entertainment.
Now a new generation of sites
is taking the concept a step fur-
ther with networks that allow
users to trade the CDs, DVDs
and games they enthuse about.

T.4€

The cost to receive a CD from
Lala.com, a new CD swapping
community

Hyping the trend most re-
cently is Palo Alto, Calif.-
based lala.com, a used CD
and e-commerce business
that launched March 7, apply-
ing a Netflix-meets-MySpace
concept to swapping second-
hand albums.

Users of the site, currently
in beta, can create profiles, post
pictures, list CDs they own and
create a wish list of music ti-
tles they want. They then ex-
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change CDs through the mail
in prepaid envelopes that the
company supplies to all regis-
tered users.

Members pay a shipping
charge of $1.49 for every disc
they receive. There is no charge
to users shipping discs.

A handful of other compa-
nies, including barterbee.com,
TitleTrader and Peerflix, are pur-
suing similar models. Barter-
Bee and TitleTrader are geared
toward a broad array of enter-
tainment products, while oth-
ers like Lala and Peerflix focus
on specific categories like music
and movies.

“The idea of used merchan-
dise is heating up,” says Robert
Alvin, president of Los Gatos,
Calif.-based BarterBee. “We're
doing what brick-and-mortar
stores have been doing for a
long time.”

The prospect of social net-
working sites and other online
services allowing music fans to
swap their CDs at below retail
cost is receiving a cool reception
in music industry circles—even
if the practice is sanctioned
under copyright law.

Butanalysts like Rich Green-
field from Pali Capital are high
on the concept’s potential to
help drive increased music
purchasing.

If people are expanding their
musical tastes and buying more,
not just swapping CDs, then this
is good,” he says.

Investors like it too. Lala has
received $9 million in venture
funding from Warner Music
Group financial backer Bain
Capital and [gnition Partners.

To avoid the wrath of the la-
bels, these sites ban users who
traffic in burned or pirated ma-
terial. And in the case of Lala
the company is not only pledg-
ingto give 20% of its revenue to
artists but also planning to sell
new CDs and downloads. Li-
censing deals with the majors
still need to be negotiated.

“Trading CDs is an affordable
way to experiment and try new
music,” Lala co-founder Bill
Nguyen satys, “but when you
find that album you can’t wait to
enjoy, we offer itasanew CD or
as a download and, often with
additional bonus material, at
retail price.” ses
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Broadcast Flag Bill
Flies Into Controversy

The question of how to make
music devices that protect
copyright has been an oft-
ignited powder keg. Rep. Mike
Ferguson, D-N.]., simply pro-
vided the latest spark, with the
March 2 introduction of the
RIAA-supported Audio Broad-
cast Flag Licensing Act of 2006.

The bill is the latest attempt
to mandate that devices must
build in copy-protection tech-
nology. But those opposed,
largely voicing concerns about
protecting fair use rights and
government-regulated tech-
nology, may want to save their
energy: Even more strongly
worded legislation could be on
the way.

vocates, the audio broadcast
flag is a hot-button issue. Some
decry government-mandated
technology or restrictions that
could interfere with a possible
fair use of copyrighted works.

The Home Recording Rights
Coalition, chaired by the Con-
sumer Electronics Assn. chair-
man Gary Shapiro, called the
Ferguson bill a “fundamental
attack on traditional home tap-
ing practices that consumers
have engaged in since the first
analog cassette recorder.”

Critics may be reacting more
to a chain of events than just
to Ferguson’s bill.

In 2003, the FCC approved
aregulation that all digital TV

The RIAA wants copy
rotection, but
igital device makers
are crying foul.

At the heart of the matter are
devices that receive—and au-
tomatically compile, store and
play—hours of music delivered
from high-definition radio and
satellite radio.

The RIAA says that “plat-
form convergence”—with de-
vices like the Sirius §50, the
XM Helix and the HD radio
with a hard drive—is turning
radio and satellite broadcasts
into download services. With-
out reasonable content
protection, users could redis-
tribute personal libraries—
automatically compiled from
all recordings available on
radio stations—over the In-
ternet or on removable media
without compensating the
creators and copyright hold-
ers, the RIAA says.

The broadcast flag system
is two-pronged. The “flag” is
actually a technical method
to mark content as copy-
protected. The second aspect
involves the creation of stan-
dards and rules that define
how devices must handle
flagged content (e.g., re-
stricting or allowing certain
uses like multiple copying
or playback).

For consumer electronics
groups and digital rights ad-

devices would have to incor-
porate broadcast flag tech-
nologies, but the U.S. Supreme
Court said in May 2005 that the
FCC did not have the author-
ity to regulate consumer elec-
tronic devices.

Now, it seems, Congress
is moving to give the FCC
that authority.

Ferguson’s bill focuses on
the required licensing process
between HD radio manufac-
turers and iBiquity, the com-
pany whose IBOC (In-Band
On-Channel) technology was
chosen by the FCC to be the un-
derlying standard of HD radio.

Under Ferguson’s bill, the
FCC would have the authority
to stipulate certain terms in li-
cense agreements between
digital radio providers and
companies that provide the
underlying technology to cre-
ate an up-to-standards device.
The bill covers HD and satel-
lite radio.

The license provisions must
include the prohibition of
unauthorized copying and re-
distribution of content, and
the use of a broadcast flag or
similar technology in connec-
tion with that copying and re-
distribution restriction. The
licenses must also require HD

-Upkront

radio, satellite radio and the
device manufacturers to de-
cide on the specific technology
and figure out how to make it
work within the boundaries of
any FCC rules.

The RIAA hopes that the bill
will pave the way for the FCC
to create an environment in
which digital radio services will
face similar licensing terms as
download and portable sub-
scription business models. As
stipulated in the bill, the FCC
regulations must permit per-
forming and mechanical rights
organizations to monitor uses
of music they license.

Greg Orlando, Ferguson’s
counsel who wrote the bill,
says fair use and other legal ex-
ceptions to the rights of the
copyright holder were built
into the bill.

Meanwhile, Ferguson is no.
lone copyright soldier. Sen.
Gordon Smith, R-Ore., amem-
ber of the Senate Commerce
Committee, has drafted a bill
that gives the FCC authority to
require manufacturers to
adopt video and audio broad-
cast flags on their digital de-
vices. Ferguson has said he
hopes all involved and affected
parties will be able to hammer
out a compromise that could
define legislation.

But a contentious Jan. 24
hearing—featuring the widely
disparate (and sometimes in-
flammatory) opinions of the
RIAA, the National Assn. of
Broadcasters and the CEA—
made it clear that compromise
may be difficult to reach. The
committee ordered the three
parties to continue negotiating
a solution and to report back
every three weeks on their
progress. A source says they
are doing so.

Rep. Lamar Smith, R-Texas,
a member of the House Judi-
ciary Committee, last fall
prompted the RIAA, CEA and
others to prepare proposals
and participate at a hearing on
the broadcast flag. They did,
but nothing further is cur-
rently scheduled.

Ferguson hopes that the
House Energy and Commerce
Committee will hold a hear-
ing on HR 4861 soon, but
none is scheduled. see

Additional reporting by Tony
Sanders in Washington, D.C.
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BY LARS BRANDLE
ORANGE DEAL JUICY

FOR AGUILERA

LONDON—Christina Aguilera may not have secured a release date or a title for
her nextalbum, but at least in Europe she has some heavy-duty promotion lined
up. The singer has agreed to an exclusive sponsorship with mobile opera-

tor Orange and handset manufacturer Sony Ericsson.

The nine-month marketing campaign is planned around Aguilera’s sin-
gle, album and European tour dates to be announced later this year. Orange
customers with Sony Ericsson Walkman phones will have access to exclusive mo-
bile content such as downloads, remixes, clips and ringtones. Although the dol-
lar value of the campaign is yet to be revealed, the tech firms say the deal includes

the “largest joint marketing commitment by both parties” to date.

Behind the scenes, the tech partners will collaborate across such core business
interests as cell phones, marketing communications, sales and distribution, music
services and content. Both parties report the collaboration and sponsorship agree-

ment marks their largest joint-marketing commitment to date.

The mobile music industry has welcomed the alliance as a catalyst to bring the
emerging mobile music business up to speed with the download-to-PC space. “This
is an important paving stone in the developing road for cross-platform mobile
and digital music development and sales,” says Ralph Simon, chairman of the

Mobile Entertainment Forum for the Americas.

Jupiter Research data indicate that the nascent mobile music business is

&)

AGUILERA

ﬁ TODD MARTENS tmartens@bﬂlboard.com
The Digital Rights Decision

What Is In An Indie Label’s Best Interest When Physical Distributors Want Download Revenue?

Physical distributors are in-
creasingly asking labels to part
with their digital rights. And why
shouldn’t they?

Todate in 2006, 4.5 million al-
bums have been purchased via
download sites. Compare that
with 1.8 million for the same pe-
riod lastyear, and itis clear that,
even though the music biz will
continue to focus on traditional
retail for years, the sales growth
story is being told online.

It is not always clear, though,
if the labels are being asked or
told: On the record, executives
for the major-owned inde-
pendent distributors typically
claim digital rights are part of
a service that does not have to
be in a deal.

Labels are far more frank.
“Physical distributors are re-
quiring on many occasions for
labels to give up their digital
rights or they will discontinue
doing the label’s physical distri-
bution,” SpinArt’s Jeff Price says.
Ifalabel signs with a distributor
for three years and the digital
market continues to grow, alabel
will have lost a good chunk of
change for a service many believe
can be done in-house.

“Labels should definitely try
to hang on to their digital
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rights, but that option is be-
coming more and more im-
possible as distributors insist
on them being part of the
package,” Definitive Jux CEO
Amaechi Uzoigwe says.

Even when distributors are
not flat-out demanding a cut
of alabel’s digital sales for the
duration of a deal, label
sources who have met with the
major independent distribu-
tors—Warner Music Group’s
Alternative Distribution Al-
liance, Sony BMG’s RED Dis-
tribution, Universal Music &
Video Distribution’s Fontana
and EMI’s Caroline—all report
that they were offered signifi-
cantly better terms on their
physical distribution if digital
rights were included.

Price says it is not necessar-
ily unfair for distributors to
demand digital rights. The mar-
keting and sales muscle of a
major supplier will likely con-
tribute in some fashiontoan in-
crease in online sales.

Which leaves the big ques-
tion: Should indies cut out the
digital middleman?

Yes, if at all possible. But
there are probably two scenar-
ios in which a label should allow
a distributor to have a cut of its

digital sales.

One s if alabel needs the re-
tail reach of a major supplier.
There are worse things, Price
says, than losing a percentage of
digital sales for a few years.

The second is if an indie has
time to deal with, well, the deals.
Anindie holding on to its rights

p

P
-
-

obviously varies from label to
label, but Price says iTunes is
SpinArt’s largest account.
SpinArt is relatively small, and
Price says his label is bringing
in $9,000-$12,000 per month on
iTunes alone. He is notabout to
split that with a distributor and
signed with Ryko Distribution

The majors initially told
IODA that they would
handle digital rights for
indies. ‘Then we started to
see some gaps, [ODA’s

better be prepared for added pa-
perwork and time spent making
sure every siteis in compliance.
“Unless a label is really prepared
to engage in the digital world
and do the proper due diligence
and administrative work, they
may as well let a distributor have
the rights,” Uzoigwe says. “The
larger distributors are first in
line to get paid, so at least you
know you'll get your money.”
How much money is at stake

Kevin Arnold says.

because, he says, it did not de-
mand a digital share.

The majors are not the only
onesangling for theserights. In-
creasingly, they find themselves
competing with digital music ag-
gregators seeking similar terms
such as the Orchard or IODA.
Kevin Arnold, IODA president,
says he is prepared.

“Within the first six months
of our existence, we were hav-
ing conversations with major-
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owned independent distribu-
tors,” Arnold says. “What we
heard was, ‘Oh, we're going to
do that. You won’t have any legs
to stand on.” Then we started to
see some gaps.”

Arnold says major-affiliated
distributors are often restricted
to the digital rights management

rules of their parent company.
This gives such businesses as
IODA a more global, less re-
strictive reach, Arnold says.
Price is offering a cheaper
solution for those not ready to
commit to a larger distributor.
He recently launched TuneCore
as an alternative to the aggre-
gators. Instead of an aggregator
model that takes a percentage
from each sale, TuneCore
charges a one-time delivery fee

poised for rapid growth. By 2010, Jupiter analysts predict the European mobile music
business will exceed 500 million euros ($600 million), up from an estimated 70 mil-
lion euros ($84 million) in 2006.
“Music is a key strategic priority for Orange in 2006,” explained Frank Boul-
ben, Orange executive VP of brand consumer marketing, ata launch event
March 3 in London. Hervé Fontaine, Sony Ericsson VP in charge of sales

in Europe, Middle East and Africa, says the partnership’s purpose is to
“establish the [mobile] phone as a credible music player.”

New handsets within the Sony Ericsson Walkman phone line will
be customized to work with Orange’s Signature framework, which of-
fers a consistent music interface across various makes of handsets.
Seven such models have been announced or are in the works, the
most powerful of which will hold 4,000 songs. The United King-

dom, France, Spain, the Netherlands, Belgium, Switzerland, Poland,
Romania and Slovakia are covered under the agreement. Sony Er-
icsson says it has shifted more than 3 million Walkman-branded
phones since last August.
In July 2005, Orange competitor T-Mobile International forged
agroundbreaking Pan-European partnership with EMI Music
and its British star Robbie Williams. That deal enabled 60 mil-
Hon customers in nine European markets exclusive access to
Williams content via third-generation T-Mobile handsets. The
following month, Orange and Sony Ericsson joined forces with
Sony BMG U.K. to launch an integrated Pan-European market-
ing campaign for British dance-oriented act Jamiroquai.
“We'll see more deals like this,” Jupiter Research analyst
Thomas Husson says about the linkup between technology and a frontline
artist. “Particularly with artists who appeal to a younger market.” oo

of 99 cents per song or album,
as well as an annual fee of $7.98
per album title.

“1 despise the economic
model of aggregators,” Price
says. “They’re morally repug-
nant. TuneCore allows anyone
to gain access to those chan-
nels, but doesn’t ask for any
rights or any exclusivity.”

In response, Arnold says
TuneCore lacks the promotional
cloutof an IODA and doubts it
can maintain its low prices as
more sign up. For those at-
tending South by Southwest,
Arnold and Price will air their
differences at a panel March 18.

If this all seems confusing,
that is exactly what the major-
owned distributors are betting
on. Unlike the retail world,
most digital promotions are ed-
itorially driven, so distributors
are mainly pitching themselves
as one-stop shops.

“If you receive a distribu-
tion fee on something, it’s be-
cause youearn it,” Price says.
“On the physical side, dis
tributors work their asses off.
They provide co-op opportu-
nities, they have regional sales
reps. In the digital world, they
don’t provide that service.
They're an aggregator.”
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Jazz. Returns To Weekly TV
Via ‘Legends’ Show

Jazz, once a staple of early
black-and-white TV program-
ming, is returning to the tube
with what is described as the
first weekly national network
series in 40 years.

“Legends of Jazz,” which de-
buts April 2 on PBS, will feature
conversations with and studio
performances by arange of jazz
stars. Theinitial 13 installments,
already shot, include Clark Terry,
Roy Hargrove, Chris Botti,
Benny Golson, Pat Metheny, Lee
Ritenour, Marcus Miiler, George
Duke, Phil Woods, David San-
born, Kurt Elling, Al Jarreau,
Ivan Lins, Oscar Castro-Neves,
Robert Cray, Keb’ Mo’, Tony
Bennett, Chick Corea and the
late Ray Barretto.

Hosted by pianist Ramsey

tionwide. “Five million people
tune in each week,” says Lewis,
best-known for his 1965 jazz-
pop instrumental hits “The ‘In’
Crowd” and “Hang On Sloopy.”
“Not all are diehard jazz fans.
Some people are just curious
about guality music. We re-
searched broadening the radio
ideato television, and we think
interest will explode.”

Rosen, the founder of the
GRP and N2K labels, agrees, cit-
ing the success of Ken Burns’
televised 2001 jazz documen-
tary and the sales of its related
CD compilations—as well as the
success of “American I[dol”—as
proof that “people are inter-
ested in seeing musicon TV.”

Each“Legends of Jazz” show
is theme-based and features a
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The program'’s first episode—with a trumpet
theme—will feature, from left, CLARK TERRY
ROY HARGROVE and CHRIS BOTTI.

Lewis and produced by LRS-
media and WTTW in Chicago,
the half-hour shows are shot in
high definition with 5.1 surround
sound. An additional 13 episodes
are greenlighted for next year,
and a deal is already in place
with WEA to distribute DVDs
and CDs from the performances.

“This show will succeed in
bringing jazz back to the pub-
lic’s attention,” says Lewis, who
co-founded LRSmedia with mu-
sic entrepreneur Larry Rosen
and investor Lee Rosenberg,
who also serves as president/
CEO of the venture.

Lewis’ confidence stems
from hosting his two-hour
weekly radio program “Leg-
ends of Jazz,” which is syndi-
cated to nearly 70 stations na-

montage of historical footage
and in-studio guests who share
anecdotes and perform. The
first show focuses on the trum-
pet’s role in jazz, with featured
performers Terry, Hargrove and
Botti, who play solo and then
as agroup.

Rosen understands that mu-
sic on TV today is highly pro-
duced and often augmented by
dancers and electronics. He ad-
mits that jazz does not conform
to those production values, but
nonetheless can be presented
to audiences in a creative way.

“The music will speak for it-
self,” Rosen says. “Each tune
played is four minutes in length
without long choruses and is
something that an audience can
relate to. We're trying to find a
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line between being true to the
music and not dumbing it down.”
Rosenreports that more than
80% of PBS affiliates plan to air
the series. “That’s huge and rep-
resents a lot of potential eyeballs,”
he says, and hastens to add, “one
challenge is when the stations
will program the show.” But, he
says, so far, so good. For exam-
ple, WETA in Washington, D.C.,
and WTTW will give the show top
billing in its kickoff week.
“Legends of Jazz” DVDs and
companion CDs of the show’s
performances will be distrib-
uted by WEA. The first volume
(shows one through five) will
be available in May, the second
(shows six through nine) in
June and the third (shows 10-
13) in July. A three-volume

boxed set will be available for
the holiday season.

“This will be a body of work
that sells,” WEA president John
Esposito says. “Anything that
Larry Rosen has done is class.
When | heard about the TV
launch, | said sign me up. We do
a healthy business in jazz. The
occasional jazz record may go
through the roof, but it’s like
Nonesuch’s heritage artists that
continually sell over the years.”

Esposito says TV exposure
will help the genre. “l have a 20-
year-old daughter who tells me
that alot of kids on college cam-
puses are getting into jazz,” he
says. “So I'm feeling pretty good
about this deal. My jobis to sell
records, and | believe we’re
going tosellalot.” oo
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BY ANTONY BRUNO

Coachella Gets Wired, Blogged

Navigating more than 80 bands
across five stages in two days
amid 50,000 fans is a tall order
for anyone attending the an-
nual Coachella Valley Music &
Arts Festival.

Coachella organizer Golden-
voice envisions helping out
with that dilemma. This year,
a partnership with Buzznet will
allow fans at one stage to use
their mobile phones to access
photos and fan feedback from
concerts at other stages at the
same time. The deal is part of
a broader strategy for Golden-
voice and other promoters to
use blogs to enhance fan inter-
action before, during and after
the event.

“Music festivals are all about
community,” says Paul Tollett,
founding partner of Golden-
voice, “and blogs are a great
way for that community to ex-
press itself.”

Although the festival estab-
lished a MySpace profile to in-
teract with the 54-plus million
registered users of the most
popular blog site on the planet,
Tollett wanted something
unique to Coachella as well.

So he turned to Buzznet, a
blog community of about
200,000 members that special-
izes in multimedia content like
photos, videos and mobile.
Buzznet built a Coachella-
specific online community
available only to festival atten-
dees. Once fans buy a ticket,
they will receive an e-mail with
a unique registration code of-
fering them access to the site.

Buzznet’s Coachella com-
munity member profiles differ
from those on MySpace. Ques-
tions skip personal details like

marital status that are geared
for hookups and instead focus
on information specific to the
event, such as listing their fa-
vorite Coachella artists or years
attending the event.

Since fans travel from every
state to attend Coachella, Tol-
lett hopes they will post pho-
tos, videos and journals of their
road trips for other members
to follow. And all the site’s con-
tent can be accessed via tagged
links through MySpace and
other blogs.

Participating acts arealso in-
volved, including Hasidic reg-
gae phenom Matisyahu, who is
posting a mobile blog tour diary
leading up to Coachella. Tollett
says he would like to eventually
convince participating acts to
use the system already estab-
lished by Goldenvoice rather
than look for their own blog-
ging opportunities.

Whether fans use the blog
to meet up at the event is al-
mostirrelevant. “Thisisn’ta
hookup site,” Tollett says.
The point is to experience the
festival through the eyes of
other fans with whom a geo-
graphical or musical connec-
tion is shared.

As for the mobile element,
anything posted to the Buzznet-
powered service can also be ac-
cessed via any Internet-enabled
mobile phone. This combination
of real-time blogging and access-
anywhere viewing is expected to
bring an even greater element of
interactivity tolive events, some
of which already embrace text-
to-screen messaging.

But wireless access may neg-
atively affect
the initial ex-

SAMSUNG UPS MUSICPHONE ANTE

Just as U.S. gadget freaks are coming to
grips with the wait for Samsung’s 4GB
i300x musicphone, the company has now
doubled down with an 8GB version.

{n addition to the 2,000-song storage
capacity, the mobile phone also fea-
tures Windows Mobile 5 software, giv-
ing it support for WMA-formatted
music files in addition to MP3 and AAC.

It also sports dual stereo speakers,
dedicated music playback controls,
microSD card for additional storage and
a Bluetooth connection with A2DP

stereo support.

And if music is not enough, there is a

SAMSUNG

2 megapixel camera with flash and video record- |

ing/playback capabilities.

The phone does not hit sheives until the second |
haif of this year and then only in Europe. But with |
its EDGE wireless transmission technoiogy—used '

‘ by Cingular—expect a U.S. entry sometime soon
@ after. Pricing details have not yet been unveiled.

—Antony Bruno |
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perience. Like many festivals,
Coachella takes place in an
area—a desert—where a strong
signal is difficult to find.
Coachella aside, the wire-
less industry is keenly
interested in these sorts
of community-driven,
multimedia sharing—
read: billable—opportu-
nities. Operator Sprint
recently launched a new
element to its Picture
Mail service that lets
subscribers create an
online community
about any subject and
invite friends to add
pics, videoclips and text
to drive multimedia
messaging traffic on its
networks. And MySpace is
working with youth-focused
upstart operator Helio to cre-
ate a mobile extension of its
online community.
Meanwhile, Buzznet hopes
to create more custom blog

services for ongoing tours and
other entertainment events.
This is the company’s first of-
ficial partnership. At other
events, including the annual
South by Southwest Musicand
Media conference in Austin,
the company has posted fliers
encouraging attendees to up-
load pics to the Buzznet site
for others to view.

Depending on how this
first implementation works,
Tollett says he may include a
custom blog as a standard
part of all Goldenvoice events,
including Hootenanny and
the New Orleans Jazz Fest,
and is recommending the ex-
perience to other promoters
for events like Lollapalooza
and Bonnaroo.

“It’s a way to make the ex-
perience better,” Tollett says.
“Idon’t think it’s going to help
sell another ticket, but it will
make you more invested in
the event.” .
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BITS & BRIEFS

IN SNOOP’S LEAGUE

Following up on his youth foot-
ball league efforts, Snoop
Dogg has turned to the virtual
sporting arena, forming the
Hip-Hop Gaming League in
conjunction with the Global
Gaming League. Hip-hop art-
ists competing in the league
include Paul Wall, B-Real of Cy-

© press Hill and Wu-Tang Clan

founder Method Man. Profes-
sionalathletes like soccer star
Cobi Jones and the NBA’s
Jalen Rose will also participate.

Videogame matches be-
tween the players will run
March through May, with a live

Bl finals eventin Las Vegas. Play-

ers will have a custom Xbox
360 console installed in the
location of their choice, and
all games will take place via

| the Xbox Live network. Fans

will be able to follow all the
games, check stats and leave
comments at the league’s
Web site, hhgl.com.

Snoop says he formed the
league to foster the growing
intersection of hip-hop and
video gaming. An avid gamer,
Snoop also hosts Spike TV’s
Video Game Awards show.

DJs GET THE MESSAGE

Calling radio stations is about
to get a whole lot easier.
WXKS-FM Boston (Kiss 108)
is allowing listeners to inter-
act with its DJs via mobile

Pink debuts at
No. 6 for the
month with
“Stupid Girls.”
Her new
album “I'm
Not Dead”
drops April 4.

1 T-PAIN

& PINK

7 RAY J

10 NE-YO

James Blunt

YAHOO! MUSIC

ToP 20 STREAMS

r'm in Love Wit A Stapper JIVE

2 BEYONCE
Check On It COLUMBIA

3 SEAN PAUL
Temperature VP/ATLANTIC

4 MARY J. BLIGE
Be With You GEFFEN

5 CHRIS BROWN
Run I ZOMBA

Stupid Girls ZOMBA

One Wish SANCTUARY

§ CHRIS BROWN
Yo! {Excuse Me Miss) JIVE

9 THE PUSSYCAT DOLLS
Stickwitu INTERSCOPE

So Sick ISLAND/DEF JAM

11 NATASHA BEDINGFIELD
Unwritten EPIC

12 JAMES BLUNT
You're Beautiful ATLANTIC

13 BOW WOwW
Fresh Azimiz COLUMBIA

14 KELLY CLARKSON

phone text messaging. DJ
Dashboard is a wireless pro-
gram that enables listeners to
text in to ad hoc polls, make
song requests or answer trivia
questions. An additional pro-
gram, Text Club, lets them reg-
ister to receive alerts, special
promotions and other invita-
tions from the Clear Channel
station. WXKS is working with
mobile marketing company
Enpocket to manage the inter-
active program.

ONLINE ‘IDOL’ CHAMPS
As the “American Idol” TV
show continues its weekly trek
to the finals, the franchise’s
online edition has announced
its first winners. Run by Los
Angeles-based Fluid Audio
networks, “American Idol Un-
derground” allows aspiring
musicians to digitally submit
songs to the site where view-
ers can vote for their favorite
unknowns. Celebrity review-
ers include Isaac Hayes, Collin
Raye and David Benoit.

Winners are selected in each
of 13 genre categories, includ-
ing Bettina (pop), Dominiq
(rap), Deadwood Revival (folk),
Matt Roberts Quartet (jazz),
Jab (R&B), Katie Minor (faith-
based), Tony Ramey (country),
Orchestronics (classical), Mitch
Fatel (comedy), Chris Burton
Jacome (world) and Such a
Lazy Snob (electronica).

2008

3,364.682
3,206,766
2,253.893
2.115.776
2,031,814
1,997,775
1,936.861
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1,652,818
1.635,328

1,629,749

Because 0f You RCA 1,593,756
was a featured 15 NELLY
artist on Yahoo Grifz UNIVERSAL 1,562,399
[PPRE g 16 HEATHER HEADLEY

MUS'E s “Who's In My Mind J 1.515,970
Next” program.  ; gait out BOY
“You're Dance, Dance ISLAND 1,475,030
Beautiful” 18 SEAN PAUL
recently We Be Burnin’ VP/ATLANTIC 1,452,671
b 19 DAL

ecame the Latty Tafty ASYLUM 1,451,989
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U K artist Since Source: Niefsen Braadcast Data Systems
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HFA EXPLAINS DECLINE
IN 2005 COLLECTIONS

= nd-of-year results are
in from the Harry Fox
Agency. [n 2005, the
mechanical rights
agency collected
$371.5 million for its publisher
affiliates. That is down 11.9%
from 2004.

Explaining the decline in
2005 collections, HFA points
to reduced revenue from
record clubs and royalty com-
pliance examinations (gen-
erally known as audits) and
the general decline in re-
corded music sales.

“Despite the overall mar-
ket downturn, we actually had
a slight increase in regular
mechanical collections for
physical and digital prod-
ucts,” president/CEO Gary
Churgin says. He attributes
that increase to proactive ef-
forts to collect on a current
basis, “rather than solely
through a later royalty com-
pliance exercise.”

With almost 275 more pub-
lishers signing on last year,
HFA represents more than
28,000 publishers worldwide,
which hold rights in nearly 1.5
million registered songs.

The figures for 2005 collec-
tions do not represent calen-
dar-year sales; they more
closely reflect the retail period
from fourth-quarter 2004
through third-quarter 2005,
because fourth-quarter royal-
ties are not due until the first
quarter of the following year.

Collections resulting from
royalty compliance exams to-
talled more than $6.3 million
in 2005, a decrease of 88%
from the previous year. HFA
says a number of exams com-
pleted the previous year cov-
ered audits of a longer range
of time and included several
“high-dollar settlements,”
pushing up the 2004 figures.
HFA’s focus in 2005 also
shifted to conducting more
frequent exams covering
shorter time periods.

Taking compliance-exam
collections out of the mix,
HFA's results for 2005 show
total mechanical collections
of almost $364 million, down

less than 1% from 2004.

HFA also explained that
record club sales are down, re-
sulting in reduced collections.

The number of license re-
quests in 2005 to record and
release songs on physical
media, such as CDs, increased
slightly to 233,946. The num-
ber of license requests for dig-
ital product was almost 5.7
million. HFA issued more
than 1.92 million licenses, in-
cluding those for digital
music products such as ring-
tones, permanent downloads
(DPD licenses), on-demand
streams and tethered (tem-
porary) downloads.

However, the figures show
that HFA has not issued li-
censes in response to more
than 4 million requests
made last year. This comes
against a backdrop of online
companies that say the
music industry is slow in
granting licenses.

HFA says there are anum-
ber of reasons why it has not
issued the licenses in certain
cases.

In many instances, the re-
quest requires a publisher’s
permission, which has not yet
been granted. In other cases,
the appropriate information
was not provided by the per-
son or company requesting
the license. In still others,
HFA does not represent some
or all of the publishers who
hold rights in a particular song
listed in a request.

On the technology side,
HFA launched last October a
new version of HFA Songfile,
its online song search and me-
chanical licensing tool de-
signed for those who plan to
make 2,500 copies or less of
their recordings. In the two
months after the site went live,
more than 4,200 user accounts
were created. More than
39,000 licenses were issued
using this tool in 2005.

With other technology and
management improvements,
by the end of 2005 HFA was
able to process more than 95%
of license requests that re-
quired manual handling

within 30 days, an improve-
ment over the 60%-70% at the
start of the year.

The Harry
Fox Agency has launched a
standardized bulk mechani-

cal licensing program for
physical product, such as CDs.

The program allows record
labels that require a high vol-
ume of licenses to transfer
basic information from their
computer systems without
manually entering the infor-
mation for each of their thou-
sands of requests.

The system then returns to
the labels a file with license
numbers and “request status”
information. The labels can
track their requests through
HFA’s eMechanical online li-
censing system.

Once the licenses are ready
to sign, the label can complete
the transaction through eMe-
chanical with a digital signature

-reducing a license process
that used to take weeks to a few
minutes, HFA reports.

With the launch of the bulk
physical licensing program,
HFA now offers three tiers of
online licensing services: HFA
Songfile for up to 2,500 prepaid
licenses; eMechanical for es-
tablished HFA accounts to re-
quest and sign licenses online;
and the bulk physical and dig-
ital licensing systems for high-
volume HFA accounts.  «»

Bucks Music Group Ltd

Simon Platz
on behalf of

David Platz Music Inc.
and

Bucks Music Group Ltd.

congratulate singe--songwriter
Amanda Ghost
and songwriter

Sacha Skarbek

on achieving with

James Blunt

what no other British songwriters
have achieved for ten years:
the number one single in the USA

with

“You’re Beautiful”

www.bucksmusicgroup.com
ThreeFour Music Ltd.
www.amanda-ghost.com

Bucks Music, independent and international music publisher for over thirty years.

www.cubesoundtracks.co.uk

www.flyrecords.co.uk
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Chris Bridges, better-known in
the music biz as Ludacris—as
wellas co-CEO of Disturbing Tha
Peace Records—is one busy man
these days. Though his sixth solo
album, “Release Therapy” (Dis-
turbing Tha Peace/DefJam), does
not drop until the summer, his
face is everywhere.

For the past several months,
fans have been lining up to see
Ludacris in two films: “Crash”
(winner of the Academy Award
for best picture) and “Hustle &
Flow.” Now, the hip-hopartist ap-
pears in two recently launched
ad campaigns for Puma Suedes
and the Pontiac Solstice.

And on March 28, Ludacris
makes a guestappearance on
“Law & Order: SVU.” He will
play a sociopathic relative of
the detective played by an-
other rapper/actor, Ice-T.
“For me, it's about being
versatile and doing the un-
expected,” Ludacris says.
When it comes to linking
with brands, he says he
looks for those brands he
uses everyday.

Island Def Jam handled
all the creative for the color-
fantastic Puma campaign,
which includes a print com-
ponent. Zenith Media handled
the ad buys.

According to Ludacris, his
Puma partnership will grow in

LUDACRIS the coming months with the

debut of Ludacris-branded
Puma products.

Shoes are first in line, Ludacris
says. He is developing a model
that has the Atlanta skyline on
the side with the Disturbing Tha
Peace logo on the back.

Ludacris appears in the Sol-
stice spot, which features the
sounds of the Ludacris track “Two
Miles an Hour,” from his 2004
chart-topping album “The Red
Light District.”

The campaign was created by
New York-based urban ad/mar-
keting agency Vigilante’s chief
creative officer Valerie Graves,
art director/assistantcreative di-
rector Paul Osen and copy-
writer/assistant creative director
Jack McGoldrick.

Graves calls the ad “Luda-
friendly,” and says that “when
you’'re working with hip-hop
artists, it’s important to uphold
their creative standard”—while
atthe same time making sure the
client’s product looks great.

This spot is surely targeted at
a young, hip, tastemaking au-
dience. And itis generating alot
of opinions in the blogosphere.
Many people are questioning
the Ludacris/Pontiac Solstice al-
liance; others doubt the sincer-
ity of his appearance, yet find
the ad hot.

One prominent hip-hop pro-
ducer views itas a big disconnect.
“It'sall check,” he says. “Don’t be

4. MICHAEL PAOLETTA mpaoletta@billboard.com

surprised if you see [Lu.dacris]
mentioning the brand in a future
track—or if you see the car in an
upcoming video.”

Ludacris, who says he drives a
Solstice, disagrees. “I nzver do
anything for the check—1I have
enough money,” he says

Whether Ludacris name-
checks Pontiac on a future
track—or features a Solstice in
a video—remains to be seen.
Stay tuned.

A GIRL LIKE HER: SRP/Def
Jam artist Rihanna has a very cool
track on her hands with the Soft
Cell-sampling “SOS.” The dance-
pop jam-—currently ascending
The Billboard Hot 100 end the
Pop 100—helped launch Nike’s
new women’s dance-inspired
clothing line and the “Nike Rock-
star Workout—Hip-Hop” inter-
active music video.

Rihanna is also the new face
of JCPenney’s juniors line, Miss
Bisou. In addition to beiag part
of a national ad campaign, Ri-
hanna’s “SOS” video and music
will be played in all JCPenney jun-
iors departments.

The partnerships are a prel-
ude to the April 11 releas= of Ri-
hanna’s sophomore album, “A
Girl Like Me.”

Fitness and music enthusiasts
logging on to nikewomen.com
can watch an interactive “SOS”

BY ED CHRISTMAN

MP3s Ready To Go

Madacy To Market Prepackaged CDs For The Download Shy

LUDACRIS BEHIND THE WHEEL

Rapper/Actor Drives Campaigns For Pontiac, Puma

video featuring Rihanna. While
the pop/R&B artist sings and
shakes what her mama gave her,
consumers can purchase the
Nike gear she is wearing—right
then and there, with a simple
click of the mouse—and learn
her dance moves.

Fitness buffs who then want
to take the full, hourlong “Nike
Rockstar Workout” can do so at
24 Hour Fitness health clubs
nationwide.

The video was created by MTV
and celebrity choreographer
Jamie King, who has worked with
Madonna, Mariah Carey, Prince,
Pink, Shakira and others.

Partnering with Rihanna was
a no-brainer for Nike.

“Rihanna embodies the
strength and beauty of the Nike
fitness dance initiative,” Nike di-
rector of U.S. communications
for women’s fitness Kellie
Leonard says.

But there is more: Rihanna
also brings authenticity to the
“Nike Rockstar Workout—Hip-
Hop” theme. And her worldwide
appeal comes in mighty handy
for a global brand like Nike.

Pausing for a moment,
Leonard adds, “We couldn’t be
happier that Rihanna’s single
‘SOS’is so hot right now. That
makes the music video on nike-
women.com that much more
appealing. oo

Photo: John Sciulli/Wireimage.conm

NEW YORK—Madacy Entertainment Group will
launch a packaged-good Instant MP3 Library se-
ries in an attempt to target older demos intimi-
dated by downloading.

The company plans to release CD packages
with 72 MP3 tracks priced between $19.99 and
$29.99. Madacy, a budget label based in Mon-
treal, chose the MP3 format so it would be com-
patible with whatever devices consumers use,
including the iPod.

As a marketing-oriented company, “this is in
line with what Madacy does, coming up with con-
cepts and themes to address lifestyles,” says Har-
ris Sterling, executive VP of Madacy Entertain-
ment Group. The first titles are expected to hit
the street April 4.

Others have tried this before. Dublin, Ireland-
based Promo Sound has a 100 Megahits MP3 se-
ries, each devoted to a different genre or theme;
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“Blues Anthology,” for example, has tracks by
B.B.King, Big Boy Crudup, Bukka White and oth-
ers. Priced at 12.99-14.99 euros ($15.50-$18), the
MP3 CDs work out as a bargain.

For consumers, the CDs sidestep the need to
download songs and load them on MP3 players.
And the discs play in DVD players, computers,
ard car CD decks, says Andreas Wemschen, a
ccnsultant to the Promo Sound label. And since
peying royalties on 100 songs is expensive, Promo
Sound uses public domain music. It has plenty
to choose from since copyrights only have 50
years of protection in Europe as opposed to 70
years in the United States.

Stateside, Madacy is sticking to public do-
main music, cover songs and masters it owns
for release. This works out well for some com-
pilations, such as the two-disc “200 Best of the
Classics” package, priced at $19.99, or “72 Big

Band Favorites,” $29.99, both full of pub-
lic domain material.

But on the “100 Workout Music Collec-
tion,” $29.99, it works out less than fine.
The compilation is divided into 10 work-
out themes, and on such playlists as
“Workout to the '70s” or “Workout to the
'80s,” practically every song is a cheesy
cover version done by the Starlite Singers.

One retailer said his company would
consider carrying the Madacy product,
but it would depend on what the label is doing
to introduce and support the product, whichis
a new concept for consumers.

In Europe, Promo Sound discovered its prod-
uct sells better in computer stores than record
stores, Wemschen reports. Itis a lesson not lost
on Madacy executives, who hope to sell their
compilations in the hardware aisle.
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more...

“If someone spent a couple of hundred bucks
buying an MP3 player, in a department where
thereis aton of accessories for the device, this
is something that customers may want to pur-
chase,” Sterling says. “You can load 200 clas-
sical songs without being on the Internet. It's
about making life easier.” oo
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Victory E-Mail A Flashback
To Record Biz’s Past

The first week of March should
have been a triumphant one for
Victory Records and its contro-
versial leader Tony Brummel.
The company shipped more than
800,000 units of Hawthorne
Heights’ “If Only You Were
Lonely,” an almost unheard-of
number for an independent label
release. In its opening week, the
album scanned 113,000 units, ac-
cording to Nielsen SoundScan,
good enough toland at No. 3 on
The Billboard 200.

But because Brummel forgets
he isalready asuccess and s still
hungry enough to fiercely fight
for every advantage he can gain,
Victory Records has evolved into
alabel that some love to hate and
others love to love. And that
means all Brummel's moves are
subject to public scrutiny.

Even though Hawthorne
Heights’ album came in at No.
3, one prominent chain execu-
tive labeled itan “unmitigated
disaster” that had been way
overshipped. “We boughtinto
the hype,” he says. Hindsight
suggests a more reasonable
initial outlay should have been
about 250,000-300,000 copies
of the album.

Still, it is not like Victory is the
only label that ever overshipped
a record. Unlike major labels—
which often have the attention
span of a gnat and will move on
to the next easy sale as soon as it
presents itself—independent la-
bels in general, and Victory in
particular are tenacious about
working records for as long as it
takes to reach sales objectives.

To some, Victory’s bigger prob-
lem last week was the e-mail sent
by street team director Abby
Valentine that somehow found
its way to the Velvet Rope online
message board. That e-mail di-
rected the street team to move
Hawthorne Heights to the front
of chain stores and to move Ne-
Yo CDs so they would be difficult
to find, let alone buy. Victory’s
Brummel and Valentine were
apologetic and quickly labeled
the e-mail a joke. But many of the
retail, sales and distribution ex-
ecutives that I spoke to last week
were not buying the Victory ex-
planation. All said they had never
heard of one label specifically tar-
geting another’s records, and

some even condemned the tac-
tic as going “beyond the pale.”

Whether such a tactic was in-
tended or just ajoke, there is no
place for itin the modern record
business. But the righteous in-
dignation that came with the
condemnations were from peo-
ple who, in my view, had short
memories. | joined Billboard in
September 1989, but before that
1 logged eight years working in
two independent record stores
in Astoria, N.Y., and putina
short stint at Win One-Stop, all
sadly defunct.

I may not know anything
about heroes and zeros, but I re-

member when the industry’s
credo could be summed up by
the phrase “whatever it takes.”
And T still work in an industry
where the mantra nowadaysis to
get your “unfair share.”

| remember in the early days
of the parental advisory sticker
that some labels would put it on
albums whether they deserved it
or not just so they would sell
more records tc kids looking for
forbidden fruit. I also remember
an industry where people ac-
cused Wal-Mart of censorship
just to drum up publicity for an
album that might otherwise have
fell under the radar.

I remember when free goods
were the coin of the realm, and
slush funds were created to pay
for activities that could not stand
the light of day.

I guess we all forget that be-
fore SoundScan began in 1991,
the industry’s idea of marketing
was to convince retailers to in-
flate sales when reporting to Bill-
board just to geta hit record with
a bullet. When SoundScan was
established, many industry lead-
ers assigned their troops the task
of finding out whether the sys-
tem could be cheated when it
came to determ:ning the rank-

ing of The Billboard 200. (It can-
not, and they failed.)

I remember one incident when
an artist closely identified with a
certain label left for greener pas-
tures, and the former label's staff’
did everything they could in-store
tosabotage theartist's firstrelease
at the nextlabel, including taking
down displays and hiding the
album in bins, misfiled no less.

And speaking of overshipping,
does anyone remember when la-
bels were known to occasionally
give retailers free goods to stop
returns just long enough to qual-
ify for platinum and gold certifi-
cations? I wonder how many
platinum albums really only sold
400,000 units at the time they
were certified.

I still work in a business where
whenever some sales reps come
into a store, the store manager,
if he is sharp, has to assign a
staffer to act as a secret shopper
and follow them around. That
way, if the reps move around
their labels’ productand displays,
the staffer can put everything
back the way it was.

But during the first week of
March, [ was apparently the only
one who remembered the bad,
old days. In order to find some-
one who remembered when tac-
tics like those outlined in the
Victory e-mail might have been
more commonplace, I called a
few retired sales and distribu-
tion executives.

Not surprisingly, those former
executives, indeed, do remember
suchaday. Onesaid, “I love it. We
used todo itall the time, move our
recordsto the front and make sure
you would have to be an explorer
to find the other guys’ records.”

We are all glad the music in-
dustry is no longer like the Wild
West it once was. Butmany of the
same people condemning the Vic-
tory act—whether it was a joke or
just an overly aggressive mistake
—at one time or another either
issued orders, followed them or
looked the other way when the ac-
tivities outlined above took place
backin the day. So, before you hit
the sanctimonious-indignation
button, remember we all make
mistakes along the way. In the
end, let’s hope incidents like these
raise the industry’s business stan-
dards even higher.
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eiNe]-:T.{M BY MARK WORDEN

MILAN—Italian independent labels used the coun-
try’s annual music showcase as a platform to ap-
peal for government help to save their businesses.
1 The 56th edition of the Sanremo Festival in North-
b west Italy (Feb. 27-March 4) was the first to be held
| since the launch of independent labels body PM1.

Caterina Caselli, PMI’s honorary president,
told executives in Sanremo March 1 that Italy’s
music industry is “undergoing a frightening cri-
sis, and independent production risks extinction.”

The festival took place only weeks before Italy’s
§ April 9-10 general election. In her speech, Caselli
¢ asked the attending deputy cultural heritage min-
ister, Antonio Martusciello—whose brief covers

the music industry—or whoever might replace
\ him after April 10 to act quickly.

Caselli outlined several proposals at a forum
hosted by local IFPI affiliate FIMI and authors’
society STAE.

One proposal was reducing value added

tax—the European Union-wide sales tax set

\ atdifferent levels by each member country—
on recorded music from 20% to 15%.

Long term, PM1 wants recorded music re-
classified as “cultural goods,” attracting the
lower VAT level of 4% applied to books in
[taly. However, such reclassification has to
be EU-wide and requires consent from fi-

nance ministers of all member states.
Casellialso asked for tougher govern-
ment action to tackle Italy’s rampant
piracy problem.
FIMI president Enzo Mazza points
out that “these are measures [FIMI]

BOCELLI
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BY LARRY LeBLANC

BELL DIALING FOR DOWNLOADS

Canada’s Telecom Giant Buys Majority Share Of Puretracks Digital Music Service

has been calling for over several years. These pro-
posals are not just about the indies: we're all in
the same boat.”

PMI currently has 71 members. It was formed
in July 2005 after 73 of FIMI’s 85 members quit
the association (Billboard, July 16, 2005).

Caselliis also president of the Sugar label, home
to tenor Andrea Bocelli. She claimed in her speech
that the work force in Italy’s music industry shrank
by 40% between 1999 and 2004.

During that same period, IFPI estimates that
Italian recorded music sales dropped 35% from
58.3 million units in 1999 to 37.8 million in 2004,
with retail value dropping 17% to $625 million.

Retail figures for 2005 are not yet officially avail-
able, but Mazza says the trade value of the Italian
market dropped 4.5% last year to $350 million;
shipments fell 5.6% to 31 million units.

Caselli also called for the government’s adop-
tion of a five-point action plan consisting of radio
quotas for Italian repertoire; tax breaks for com-
panies digitizing catalog; the creation of a gov-
ernment department to promote Italian music
abroad; encouragement of synergy between the
music and cinema industries; and the addition of
music to the list of cultural activities receiving fi-
nancial support from EU funding programs.

Responding to Caselli, Martusciello defended
the government’s anti-piracy record, citing the
passage of the Urbani Decree on copyright and
file sharing (billboard.biz, May 19, 2004).

The minister said he shared the industry’s de-
sire to reduce VAT, but the 4% target was “too com-
plicated at this stage.”

Italian Indies Voice Plea
At Sanremo Festival

For several years, FIMI lobbied for the intro-
duction of legislation to help the industry, but
eventually abandoned those efforts (Billboard,
Oct. 4, 2003). Martusciello described the music
industry proposal as “the mother of all issues” and
conceded that the government “should have had
the courage to do more.”

He added, however, “we intend to lend the
music industry a hand—it is our duty to do so.”

PMI members unanimously expressed en-
thusiasm for Caselli's proposals. Edel Italy pres-
ident Paolo Franchini calls her speech
“impassioned and practical, offering measures
that could be put into effect immediately.”

Caselli “came up with several new proposals
that were not made when we were members of
FIMI,” Carosello GM Claudio Ferrante adds.

Such comments are echoed by Bocelli's man-
ager Michele Torpedine, who praises Caselli’s
“highly productive” speech. “This government
has done nothing for music,” he adds. “I hope the
forthcoming elections produce a new one.”

On Sanremo’s final day, PMI presented a spe-
cial award to Bocelli for his “contribution to the
success of independent [talian music in the world.”

The overall winner of the 2006 festival came
from the independent sector. TV viewers gave the
most votes to vocalist Povia (signed to PMI mem-
ber Target) with the song “Vorrei Avere Il Becco.”

State-owned national TV channel Rai Uno
says the final night had an average TV audi-
ence share of 48% in its time slot, with 10.8
million viewers, down from 55% and 13.6 mil-
lion viewers in 2005. ves

TORONTO=—Industry insiders
here are weighing the impact
of telecommunications giant
Bell Canada’s acquisition of a
majority stake in Toronto-based
digital music service provider
Puretracks.

Bell Canada confirmed March
2 that it had bought the stake
in Puretracks for an undisclosed
sum. Full details of the deal
were not disclosed.

Charlotte Burke, senior VP of
Bell Canada’s consumer Inter-
net services, calls the deal “an
important acquisition for us,
which deepens our commit-
ment to the music industry.”

Toronto-based music stream-
ing company Moontaxi Media
launched Puretracks, Canada’s
first legitimate music download
service, as an a la carte down-
load supplier in October 2003.

A number of music and
media companies took stakes
in Puretracks either at launch
or later. Following the Bell
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Canada acquisition, Moontaxi
retains a reduced minority
equity stake along with
Toronto-based Standard
Broadcasting and audio/
video distributor Entertain-
ment One plus the local affil-
iates of major labels Universal
Music, EMland Sony BMG.

“With Bell comes more than
just cash,” Puretracks presi-
dent/CEO Alistair Mitchell says.
“With them comes substantial
distribution and a team of com-
mitted people.”

Puretracks will operate as
a stand-alone subsidiary of
Bell Canada and will retain its
25-strong staff. Bell’s signifi-
cant financial and strategic re-
sources are expected to boost
Puretracks’ efforts to grow its
digital music business in
North America.

The telecom brings with it
a sizable marketing and dis-
tribution network, claiming
more than 2 million Internet

service provider customers
in Canada and more than 17
million unique visitors per
month to its Internet portal
sympatico.msn.ca.

Sources suggest Bell Canada’s
investment is intended to as-
sist expansion of Puretracks in
the Canadian and U.S. markets
and increase its ability to de-
liver digital music and video
content via Internet and wire-
less platforms.

“Bell can leverage all of its
other businesses to multiply the
effect of Puretracks,” Universal
Music Canada president/CEO
Randy Lennox says.

Burke says the Puretracks
purchase will help Bell develop
multiple music-focused mobile
business models as it brings
new mobile phones into the
marketplace. “While we see the
opportunity to provide a
greater breadth of offering on
our portal, we recognize that as
more of our mobile cellular

phones become MP3 players it
will be important for us to have
content,” she says.

Billboard understands that
prior to the Bell Canada deal,
Universal Music Canada’s stake
in Puretracks was more than
30%, although that has now
been reduced.

Burke says she and Lennox
worked “very closely” with
Mitchell on the Puretracks ac-
quisition. “We’re excited this
deal brings [Lennox’s] expertise
—and other label executives—
to the table,” she adds.

In 2005, Universal Music
Canada and Bell struck a deal
to make master ringtones of
more than 700 Universal tracks
available to Bell customers. It
also worked closely with Bell
in 2004 to introduce the show-
case streaming series, Live
@The Orange Lounge, through
sympatico.msn.ca.

Puretracks has licensed
more than 1 million tracks for
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Canada and the United States
from major and independent
labels for download to Win-
dows Media-based devices. It
also provides tracks to a num-
ber of other Canadian tele-
com clients including Telus,
SaskTel and Aliant plus retail
chain Future Shop’s Bonfire
download service (bonfire
.puretracks.com).

Consumer interest in legiti-
mate digital distribution serv-
ices here intensified with the
October 2004 launch of
Apple’s iTunes Music Store in
Canada, joining existing digital
download services Puretracks,

U.S.-based Napster and Que-
bec’s Archambault.

Sources suggest the iTunes
Music Store had a heavy impact
on Puretracks, which has been
seeking venture capital to bol-
ster its business. In February,
Yahoo Music launched in
Canada (ca.music.yahoo.com),
further increasing the pressure
on Puretracks.

“Puretracks certainly lost
market share when iTunes came
in,” EMI Music Canada VP Rob
Brooks says. “But [labels] need
new, more opportunities and
more storefronts for our music.
There can’t be enough.”

Mitchell agrees there is room
for several players in the Cana-
dian digital market.

“No one digital provider has
yet to fully tap the opportuni-
tiesin the marketplace,” he says.
“How much opportunity is there
forus? There’s a wealth of play-
ers out there that support Win-
dows Media.” .

£

Bocelli Photo: Larry Busacca/Wireimage.co
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U.K. Indies Scout Trade
Deals Down Under

MELBOURNE—The U.K.
music industry’s inaugural
government-backed trade mis-
sion to Australia in February
has yielded some swift re-
sults—and plans for several
return visits.

Nine representatives from
Britain’s indie music sector
went on the trip organized by
British independent labels
body AIM and U.K. Trade & In-
vestment, a government or-
ganization that provides
financial, practical and advi-
sory aid to U.K. companies
looking to trade abroad.

“Australia is not only a viable
market for British acts, butan
important gateway into the
Asia-Pacific,” London-based
UKTI music export promoter
Phil Patterson says. The
AIM/UKTI mission was the
second such initiative by the
two bodies; in June 2005, the
groups brought 26 delegates to
New York.

“We [now] plan closer ties
with Australia,” AIM’s London-
based international and mem-
bership manager Judith Govey
says. AIM has about 900 U.K.
independent labels and dis-
tributor members.

As aresult of the Feb. 8-15
visit, members of the delega-
tion report at least one dis-
tribution deal has already

been struck with a Sydney
label with otaer offers under
cons.deration.

Several de egates and their
Auss e counterparts expect to
finalize further label and tour
dealsinitiated during the Aus-
tralian visit at South by South-
west in Austin this month.

During the Australian visit,
delegates were briefed on label,
publishing, m-edia, promotion,
digital and retail sectors Down
Under, and Feld discussions
with local ind=pendents about
the potential for acts in this
markeatplace.

“Clearly, the fact that [the
U.K. delegation] came here
to scout the market gave
them credibility with local ex-
ecutives,” says Brisbane-based
Stuart Watters, executive of-
ficer of Australian body the
Assn. of Independent Rec-
ord Labels.

Watters says that AIR has
invited a delegation from the
French indie sector to visit
Oz by the end of 2006 and is
investigatirg Australian
trade missions to the United
Kingdom, Japan and South-
east Asia.

“We'd be very interested in
such initiatives, given the re-
sponse to the U.K. mission,”
says Jonathan Williamson,
GM of Melbourne indie Rub-

ber Records. Williamson says
Rubber is in talks with three
U.K. labels about licensing
deals for their acts through
Rubber, and vice versa, as are-
sult of the visit.

The British delegates en-
thuse about several aspects of
the Australian music business.
In particular, they cite the op-
portunity to break acts through
the live scene and the abun-
dance of venues. Other assets
include comparatively easy ac-
cess to TV and radio, strong
sales for indie acts and the
buoyancy of the hip-hop and
roots music sectors.

“Australia is an inspiring
place,” declares Allison Mc-
Gourty, managing director of
London-based Lo-Max Rec-
ords. “Thereis an enthusiasm
and joy about new music in
Australia that is a real tonic.”

McGourty is the first British
delegate to strike a deal for an
act as a result of the trip. She
has licensed San Francisco
band the Court and Spark’s
current album “Witch Season”
to Sydney’s Laughing Outlaw
Records. Lo-Max has rights to
the album outside North Amer-
ica through a licensing deal
with Berkeley, Calif.-based Ab-
solutely Kosher Records, which
also covers New Jersey alter-
native rock quartet the Wrens.

U.S. act THE COURT

AND SPARK will be
distributed Down
Under, thanks to an
initiative to assist UK.
independent music
firms in Australia

Three Australian labels are
vying to issue the Wrens’
album, “The Meadowlands,”
McCourty says. Lo-Max issued
the album in the United King-
dom in September 2005, al-
though it initially appeared in
the United States in 2003.

McGourty says she isalso in
talks with promoters for a tour
by the Wrens and Lo-Max U.K.
act the Favours in Australia
this year.

Several other U K. delegates
say they plan to return to Aus-
tralia. Carl Stiansen, founder
of Northumberland-based
Chevstar Records, will return
to check out tour possibilities
for his five-act roster. He says
he also intends to discuss with
local authorities a “band in-
terchange” between the cities
of Newcastle in New South
Wales and Newcastle Upon
Tyne in northeast England.

Other delegates say they are
following up a string of leads,
including producing music
for TV and film companies,
synchronization offers and
deals with touring and distri-
bution partners.

Encouraged by the response
to the February expedition, Pat-
terson confirms that a second
trade mission is expected to re-
turn Down Under in February
or March 2007. o
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>>>MCPS-PRS BOWS PODCAST LICENSE
U.K. authors’ rights body MCPS-PRS Alliance has
introduced its first trial license for podcasting, offering
access to more than 10 million works represented by the
two linked collecting societies.

The royalty rate applied under the Alliance Music
Podcast Scheme will be 12% of gross revenue from the
downloaded podcast or a minimum fee per track
downloaded; the latter fees are 1.5 pence per full track,
or 0.75 pence for a half track (defined as less than 50%
of duration). The license is being made available until
Dec. 31, after which a more complete system is planned
to roll out.

MCPS-PRS Alliance managing director Steve Porter
says the Alliance is “introducing this license as quickly as
possible to enable music podcasters to trade legitimately
over the next year.” —Lars Brandle

>>>MTV CANADA SETS LAUNCH DATE
The MTV brand will return to Canadian TV March 21
through a joint venture by MTV Networks and
Canadian broadcaster CTV. As previously reported
(Billboard, Oct. 22, 2005), MTV Canada will be offered
on cable to 4.4 million households and will replace
CTV’s Talktv channel.

The MTV and MTV2 channels disappeared from
Canadian airwaves in June 2005 following the
acquisition of Calgary-based Craig Media in December
2004 by Toronto-based broadcaster CHUM. MTV
Networks International exercised its right in May 2005 to
end its agreement with CHUM, which operates music
channels MuchMoreMusic, MuchLoud, MuchVibe,
MuchMoreRetro and PunchMuch—plus youth lifestyle
channel Razer—in Canada. —Larry LeBlanc

>>>EMI ADDS SPUNK

EMI Music Australia has struck a deal to distribute Sydney-
based independent label Spunk Records in Australia and
New Zealand. The label previously went through Inertia
Distribution, also based in Sydney.

Spunk was formed in 1999 by owner/director Aaron
Curnow; the majority of its catalog consists of licensed
U.S. alternative rock titles. During the past 12 months, it
has released albums by Antony & the Johnsons, the
Arcade Fire, Smog, Sufjan Stevens, Animal Collective and
Australian singer/songwriter Jack Ladder.

The Spunk tie-in is the third label pact struck by EMI
Australia in recent weeks following a distribution and
marketing deal with Melbourne-based Rubber Records
and a licensing deal with Sydney world music imprint
Petrol Records. —Christie Eliezer

>>>FEENEY IS IRISH CHOICE

Classically trained Galway singer/songwriter Julie Feeney
was the surprise winner of Ireland’s inaugural Choice
Music Prize for Irish album of the year during a Feb. 28
ceremony at Dublin music venue Vicar Street.

The unsigned Feeney beat bookmakers' favorites Bell
X1 (Island/Universal) and Hal (Rough Trade) to scoop the
10,000 euros ($12,000) winner's check for her self-
released 2005 debut album “13 Songs.”

The prize money was donated by labels group the
Irish Recorded Music Assn. and authors body the Irish
Music Rights Organization. Feeney also collected 5,000
euros ($5,900) worth of advertising time on national
top 40 radio station Today FM, which broadcast the
ceremony live.

The prize was voted on by a panel of 12 media
representatives. —Nick Kelly

>>>PPCA PICKS O'DONNELL AGAIN
The Phonographic Performance Co. of Australia has
named John O’Donnell chairman of the board for a third
consecutive 12-month term.

O’Donnell, who is managing director of EMI Music
Australia, says the collecting society’s priorities for the
next year will include lobbying for the removal of the
statutory cap on broadcast license fees paid by
commercial radio and raising the society’s profile in the
business and artist community.

The PPCA was established in 1969 to grant licenses on
behalf of recording labels and artists for public
performance and broadcast of sound recordings and
music videos. —Christie Eliezer
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Backstage at the Garden. from left. are Radio City
Entertainment’s JAY MARCIANO, BILLY JOEL, Billboard’s
RAY WADDELL and Joel's agent DENNIS ARFA.

On The Road

RAY WADDELL rwaddell@billboard.com
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BILLY JOEL TENDS |
TO HIS GARDEN

omewhere between pick-

ing up an axe for “A

Matter of Trust” and a

note-perfect rendition

of AC/DC’s “Highway to

Hell” led by an imposing roadie

known as Chainsaw, Billy Joel
found another gear.

It was night eight—the big
ocho—of the Piano Man’s
historic 12 sellouts at New
York’s Madison Square Gar-
den, and Joel had already
been kicking butt through 19
songs, beginning with a
manic “Angry Young Man.”
He had blended classics like
“The Entertainer” and “Cap-
tain Jack” with obvious crowd
pleasers like “New York State
of Mind” and “Billy the Kid”
and such rarely played chest-
nuts as “Vienna” and a posi-
tively swinging “Zanzibar.”

This was a classic portrait
of a musician’s love affair
with a city and a venue. What
Joel has accomplished in best-
ing Bruce Springsteen’s 10.
Garden sellouts is remark-
able on many levels. But, at
nearly $20 million in gross,
it will not break the biggest
one-act box-office stand in
history, which goes to the
Rolling Stones at the Tokyo-
dome in 1995 ($27.6 million).
Joel will not have the biggest
North American boxscore ei-
ther, which belongs to Wood-
stock '99 ($28.8 million).

What Joel is likely to set is
the top arena gross ever. And
this from an artist who does
not have current radio hits and

Photo: George Kalinsky/Madison Square Garden
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a hot album perched atop The
Billboard 200. Though he has
the current rarities boxed set
“My Lives” out now and wrote
the classical album “Fantasies
and Delusions” (2001), Joel has
not released a studio album of
new pop/rock material since
1993’s “River of Dreams.”

Regarding his current box-
office success in a backstage
discussion with his agent
Dennis Arfa and Radio City
Entertainment president Jay
Marciano, Joel quipped, “I
should do fewer albums
more often.”

Joel was every bit the rock
star Feb. 27 as he charged
through a fiery “Big Shot” and
an encore of “Only the Good
Die Young,” “Scenes From an
Italian Restaurant” and, of
course, “Piano Man.” The
message here, really, is about
enduring songs that are en-
ergetically performed by a
band that can pull it off with
flair and a frontman with star
power. That’s still rock’n’roll
to me.

DBT IN THE CANNERY:
Two nights before Billy Joel
rocked Madison Square
Garden, Alabama’s Drive-By
Truckers reached a milestone
of their own by notching their
first Nashville sellout by draw-
ing 1,000-plus at the city’s Can-
nery Ballroom. The sweaty,
explosive three-hour Trucker
fest had the crowd, the bar and
the merch tables jumping.
The show was promoted by

Flashpoint Entertainment’s |
Brian Wagner. “The Drive-By |
Truckers are rock stars,” says
Wagner, who has presented
roughly half a dozen Truck-
ers shows. “Everytime it’s as
if we have a young Lynyrd
Skynyrd or Allman Brothers
Band performing. I say that
because of the energy and
chemistry onstage, the songs
and the response the band
gets from the crowd.”

Wagner calls DBT “a new
classic rock band who have
somehow formed a sound and
have material with substance
that makes them a very con-
temporary band that working-
class Americans can relate to
immediately. It’s real rock-
‘n’roll with songs, and not the
cookie-cutter rock band that
spends two hours on their hair
and plays a 45-minute set with
no songs and no solos like so
many I see today.”

With their next New South
album, “Blessing and a
Curse,” set for release in
April, Wagner thinks the
Truckers’ time has come.
“DBT is blowing up,” he says.
“Every jukebox in town has
one of their CDs, and the
songs get played. They’ve got
one of the greatest live shows
out there, and the sick thing
is they just keep getting bet-
ter. And people are talking.”

The Drive-By Truckers are
booked by Frank Riley at High
Road Touring in the United
States and Paul Fenn at As-
gard for Europe. e

I
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New Orleans’ Live

Scene Reemerging

Calendars Filling Up, Albeit Slowly, For Crescent City Clubs, Promote-s

hile the jour-
ney back to
normalcy after
Hurricane Kat-
rina remains
difficult, two signs point to a
recovering New Orleans:
Mardi Gras took place, and
concerts are being booked.

It is also worth noting that
veteran New Orleans-based
promoter Don Fox has re-
opened his Beaver Produc-
tions in one of the hardest-hit
areas of the city.

“Six months after Katrina,
Beaver Productions is back at
their original address, 236 West
Harrison,” Fox says. “There’s
no one else around us within
two miles, but we're here.”

The Beaver offices are in
New Orleans’ Lakeview area.
“I'm a block from the 17th
Street Canal, which flooded
the city, and I got pounded,”
Fox says. “I decided in De-
cember that I was going to
build my office back, because
it was completely destroyed,
and put myself back in the city
and prepare myself to do
shows as soon as the facilities
are open.’

Fox says Beaver, which also
operates a Memphis office, is
the first business to reopen
in Lakeview, but, “we can’t do
any shows here yet. The State
Palace Theatre is just now
available. The Lakefront
Arena hasn’t given me the OK
yet to start booking shows,
but I'm hoping soon they’ll

give me the go-ahead.”

House of Blues New Or-
leans, however, has been pre-
senting shows at its club in
the French Quarter since a
New Year’s Eve gig featuring
hometown acts Cowboy
Mouth, Better Than Ezra and
Dr. John.

“In between New Year’s and
Mardi Gras we've been at
about two, maybe three, shows
a week, a lot of that being lo-
cals and benefits,” says Sonny
Schneidau, director of tour-
ing/talent buyer for HOB New
Orleans. He counts HOB-pro-
duced tours by the Academy
Is and Flogging Molly among
the few national shows that
have come through.

“We've really been working
aggressively in trying to build
a calendar from nothing,”
Schneidau says.

And that calendar is filling
up: HOB New Orleans has a
slate of acts in March, in-
cluding George Thorogood,
Juvenile, Sevendust, Nickel
Creek, Kem (sold out), Lu-
cinda Williams (sold out), the
Go-Go’s and two nights of
Bonnie Raitt.

“We finally had an oppor-
tunity to get into the touring
cycle for a number of artists
in March and April heading
into Jazz Fest,” Schneidau
says. “It’s certainly looking a
little bit more normal than
what it’s been.”

Schneidau says locals are
supporting his shows. “Peo-

TOURING 'BY RAY WADDELL

Agency Plans To Serve
Hip-Hop’s A-List

Rap touring agent Jeremiah
“lce” Younossi has made
the A-list.

Younossi is launching A
List Talent Agency, a hip-
hop booking agency based
in New York (billboard.biz,
March 2).

He will work closely with
50 Cent’s G-Unit Records
and label president Sha
Money (aka Michael Cler-
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voix) in pursuing touring and
live concert opportunities
for G-Unit acts like Lloyd
Banks, Young Buck and
Mobb Deep.

Sha Money also operates
Money Management Group,
which oversees the careers
of Banks, Young Buck and
Tony Yayo. All these entities
plan to share office space.

“It’s a unique situation

pleare just ready to try and -e-
sume a normal life, and en-
tertainment is part of that,” he
says. “Music is such an inze-
gral part of our culture here
that people of the city have -e-
ally been embracing it sirce
clubs like Tipitina’s, the Maole
Leaf Bar and House of Blres
have reopened.”

Superfly Promotions presi-
dent Jonathan Mayers is a so
looking ahead to the New Or-
leans Jazz & Heritage Festival.
In the past, the New Orleaas-
based promoter has been vary

where you’li find a very suc-
cessful record label, a man-
agement company anc an
agency all in one house,”
Younossi says. “It’s three sep-
arate entities, but there will
be a constant circulation of
information with the idea
that we're better developing
these artists’ careers b all
being in the same building.”

Younossi recently ex ted
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successful in presenting music
around Jazz Fest. The event
will return April 28-30 and May
5-7, and Mayers says his com-
pany will be active by then.

“I think Jazz Fest will have
alot of support and a good
year,” Mayers says. “We are still
figuring out exactly what we
are doing. But we plan to be ac-
tive and have a good presence.”

RISING UP

The New Orleans Arena, ad-
jacent to the Superdome, is
also slowly coming back on-
line. The arena hosted Placido
Domingo in a theater config-
uration March 4, with atten-
dance near its 5,000 capacity.
The event was produced in
conjunction with the New Or-
leans Opera Society.

Emmel Communications, the
booking arm of top rap man-
agement firm Violator Man-
agement, where he was in-
volved on various levels in
tours and high-profile inter-
national concerts by such acts
as 50 Cent, Busta Rhymes,
Missy Elliott and G-Unit.
Younossi says A List will
seek partnering opportu-
nities with film and inter-
national booking agencies.
He believes that his brand
of hands-on representation
is often a better fit for
many hip-hop artists than

UplFront

“We're anxious to put
[more] shows on sale so we can
prove to the talent community
that we’re back,” says Glenn
Minard, GM of the New Or-
leans Arena for Philadelphia-
based facility management
firm SMG.

According to Beaver’s Fox,
SMG executive Glenn Mon
“was in New Orleans for
Mardi Gras on tae balcony
with some women throwing
beads, and he told me the New
Orleans Arena would be ready
for shows in Apri..

These early indicators do not
mean New Orleans is any-
where near fully returned as
an entertainment market, pro-
moters caution. “The city is still
not what it was,” Fox says. “I'm
abigbooster, I didu’t leave, I'm

IRMA THOMAS performs
at the House of Elues in
New Orleans. The club
has seen a recenf surge
in new bookings.

alarge agency.

“Rap tradition has acer-
tain model that works for
their talent,” Younossi says.
“You’'re sort of caught be-
tween worlds where the
artist is selling millions of
records, but they’re from
the streets. You con’t want
to abandon their core au-
dience, but at the same
time if they’'re so mar-
ketable, you want to pro-
vide bigger opportunities
[to] put them in front of
mainstream American au-
diences. It’s a balance.”

back in the same location,
ready to do entertainment. But
there’s a lot of people that still
aren’t back yet.”

The fact that the city was
even able to pull off a Mardi
Gras is impressive. “The
crowds were smaller, but
everybody had a great time,”
Fox says. “A lot of people came
from out of town to support
New Orleans. And alot of peo-
ple that are from hereand are
now evacuees living in Hous-
ton, Austin or Dallas came
back to support the city. [Now]
they’ll go back to where they’re
living until they can build
their homes back.

OPEN FOR BUSINESS
Fox wants to inform agents,
managers and artists that
they can return New Orleans
to their touring routes. “A lot
of people are skipping over
New Orleans because they
think we’re not ready,” Fox
says. “I had to put 311 in
Memphis and Sheryl Crow in
Memphis, I had to take Mar-
tina McBride and Mdétley
Criie and put them in Baton
Rouge [La.]. Now we're ready
to bring entertainment back
to New Orleans.”
Schneidau, a New Orleans
native, says the HOB national
team “has been doing a great
job of convincing the artists
that now is a more important
time than ever for New Or-
leans to be included. Our
message is, ‘We have a long
way to go, and we need a lot
of help.” Qur first priority has
to be getting our levees
straight and getting our peo-
ple home. But aside from
that, the spirit of New Orleans
will not be defeated.” ...

Younossi serves as CEO of
A List and is in the process of
putting together his team. He
expects the new office to be
up and running this month.
The company’s first major
project will be a large club tour
for Mobb Deep, whose new
album, “Blood Money,” will be
in stores in early April on G-
Unit Records/Interscope.

As the year progresses,
Younossi will explore tour-
ing opportunities to support
the sophomore releases of
G-Unit acts Banks and
Young Buck. ore
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Smaller Labels Are Gaining Access To Big-Box
Chains. Will They Turn Their Backs On Old Indie
Retail Friends? BY TODD MARTENS AND ED CHRISTMAN

Patrick Monaghan was not trying to create a
panic. But when he saw Best Buy was selling
two dozen independently distributed CDs for
$7.99, he could not help himself.

The Best Buy endcap is real estate reserved
for the very rich, and in his view the very rich
are the major labels. Yet here were titles by
Antony & the Johnsons and Cat Power, each
priced for less than a full-album download at
Apple’s iTunes store, let alone the wholesale
cost of each of those CDs.

Monaghan, who runs Carrot Top Records in
Chicago, went to the first place most music fans
turn these days: the Internet. His blog—a rant
against the labels that bought into Best Buy’s pro-
gram—generated responses from Matador, Merge
and Secretly Canadian, among others, and began
adialogue about a label’s obligations to its artists
and its traditional retail base (Billboard, Feb. 18).

The discussion comes as independently dis-
tributed music enjoys a resurgence, with cur-
rent-album market share increasing to 17.5%
in 2005 from 15.8% the previous year.

At the same time, the retail base thathas nur-
tured the independent labels is in trouble. For
the year to date, sales at independent retailers
are down 27.4% from the same period from last
year. That is on top of the 28.1% sales decline
retailers experienced in 2005, according to
Nielsen SoundScan.

“It’s the U.S. affairs and the economy we're
in,” Eric Levin of Criminal Records in Atlanta
says. “Tire stores and nail salons are going out
of business. I don’tunderstand why a few indie
stores going out of business is news.”

Levin, who heads the Alliance of Independent
Media Stores, has a right to be upset. The media
has essentially pronounced independent retail
dead, even though his store has recently expanded,
and such outlets as Amoeba in Los Angeles and
Good Records in Dallas are as strong as ever.

But while Levin and other independent mer-
chants argue that their surviving indie stores
are among the best the U.S. industry has to offer,
he might be downplaying the actual number of
such store closures. According to the Almighty
Institute of Music Retail, which offers a store
database online, almost 650 indie stores—and
nearly 1,200 chain outlets—have gone out of
business in the past two-and-a-half years.

As the number of indie stores has declined,
Best Buy and other large merchants have shown
greater receptivity to independently distributed
titles, offering smaller or one-off marketing pro-
grams that are more affordable for cost-
conscious labels.

That is good news for the labels, but puts them
in the difficult position of sometimes turning their
backs on their traditional retail partners, justata
time when the indie stores need them most.

Sub Pop GM Megan Jasper is a proponent of
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using indie-label marketing dollars to position
CDs at independent retail. “The reason | don’t
mind paying for it is because these stores have
supported us for over 20 years,” she says.
“They’re the reason we’ve stayed in business.
It’s our responsibility right now to move for-
ward in the digital world and simultaneously
find a way to keep these stores relevant.”

But as indie sales shift to larger merchants,
it becomes harder for labels to place and pro-
mote their product in indie stores. That is be-
cause the shrinking account base limits the
opportunities to secure premium space.

What is more, the diminishing availability of
shelf space helps cooperative advertising retain
a high pricing structure, even though overall
U.S. album sales have dropped 21.2% from
2000’s total of 785.1 million units to last year’s
618 million units.

The Internet is also a factor. Labels looking for
a way to forgo underwriting retail ad campaigns
are increasingly turning to online solutions.
Today, records can geta bounty of Web attention
from the top online retailers for little money.
However, it is likely that the days of free or cheap
online store promotion will not last forever.

‘MORE RELEASES, LESS SPACF’

In its textbook definition, cooperative advertis-
ing occurs when retail and manufacturers equally
share the cost of advertising a product. Butin the
record business, it usually means that the labels
and/or distributors foot the bill for any adver-
tising, albeit through programs set up by stores.
The retailer kicks in its share by placing the title
on sale, taking a hit on the profit margin. The
album is also given prime in-store real estate—
such as hit walls, endcaps and kiosks—and re-
tailers commit to ordering enough product to
anticipate the expected boost in sales.

Label executives often forget the stores’ con-
tribution. One company head for an East Coast-
based distributor angrily calls cooperative
advertising “a misnomer,” while the owner of
a New York-based indie label disparages co-op
as a “necessary evil.”

Cooperative programs with national retailers
are a massive investment for independent labels.
Best Buy’s smallest national program is $20,000
for a two-week hit wall; its top program costs
$55,000, sources say. Trans World’s programs in-
cludea $12,500 price-and-position package. Tar-
get recently raised its cost to $57,000, pointing
out that the chain now has more stores, and has
upped the program by one week to 10 weeks, but
it also has a new-release wall priced at $34,200.
Tower’s new-release wall costs about $15,000 for
30 days. And the Gondola listening stations at
Borders Books & Music cost about $6,500.

“There’s this never-ending thing of more re-
leases and less space,” Kill Rock Stars president

Slim Moon says. “It feels like we need to spend
more now to get people to bring in more than
one copy. That’s not the way it used to be.”

And itis not getting any cheaper. Eventually,
independent labels will either be priced out of
national co-op plans or be forced to find new av-
enues to drive retail traffic.

“If anything, cooperative advertising pricing
has gone up,” says Bruce Iglauer, owner of blues
label Alligator. “A huge number of programs
are simply priced over our head.”

Redeye Distribution and its Yep Roc label no
longer buy into cooperative advertising pro-
grams. “The rate cards just don’t make sense,”
says Tor Hansen, head of marketing and sales
for the Chapel Hill, N.C.-based company.

AFFORDABLE PROGRAMS

Yet independent labels with the money to spend
are finding big-box retailers suddenly opening
their doors for releases by lesser-known artists—
at least when it comes to regional or theme-
driven programs.

“Retail has been offering some great pro-
grams recently,” says Missi Callazzo, VP of New
York-based Megaforce Records. The big-box
stores have been very responsive to the indies,
and some accounts have even customized pro-
grams for the label, she reports.

Kill Rock Stars’ Moon agrees. He cites
themed programs, such as the one that pro-
voked Monaghan’s ire, as well as a girls-in-rock
promotion at Best Buy, in which he placed punk
act the Gossip.

“If you want to go whole hog and do a nation-
wide, store-wide sale, the price has gone up,”
Moon says. “But [the big chains] have more cool,
price-conscious options for indies. It feels to me
like there’s more affordable options to do tar-
geted retail than there were for us 10 years ago.”

But ifthe affordable options have increased,
so has the competition for limited space.

“We get very frustrated with Barnes & Noble
because we think they hit our adult demos,” one
indie-label executive says. “We believe in them
as aretailer. But we have been turned down quite
a bit for their programs, which we can afford.”

Dealing with the larger chains can also back-
fire on an indie. To invest in such programs a
label must be confident its releases will ulti-
mately sell through. If not, the label soon will
be eating returns.

And if the big boxes decide independent
music is no longer cool, the labels will again be
dependent on a weakened indie store universe.

“The chain stores will focus on what’s bring-
ing in business, and they’ll try to go the extra
mile,” Sub Pop’s Jasper says. “If and when the
day comes when independent records like Death
Cab for Cutie are slowing down and another
genre emerges, the independent stores will con-
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tinue servicing this audience.”

Indie labels still like to work with Tower
Records, Virgin Megastore, Bordersand Barnes
& Noble—chains that carry catalog and have
long supported indies—as well as the indie re-
tail community, particularly the store coalitions.

“We love the indie coalitions,” Kill Rock
Stars’ Moon says. He also cites indie retailers
Amoeba, Other Music and Newbury Comics
as “our cornerstones.”

But finding space at the coalitions is just as
competitive as the chains. Independent retail
has to be selective: Levin says the AIMS coali-
tion usually gets upwards of 70 submissions for
about 30 listening-station slots. Likewise, Don
VanCleave, who heads up the Coalition of in-
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dependent Music Stores, says, “We are 3e-ting
rore than we zan use.” He says CIMS progiams
such as the meal listerzing booth and its DVD
stations sell out every month.

CIMS’ listening kiosx program runs 53 300;
its top prograrn is $8,000. At AIMS, the lizten-
ing post costs $1,600. The Monitor Ttis pro-
gram at Music Monitor Network, anot-er
coalition, runs $4,750.

CIMS and AIMS rely on a vote amor g “heir
respective stores to de ermine which lbums
will win the opoortunity to pay for spacz.

THE INTERNET THREAT
The Internet also plays a role in the ma-keting
dynamic, sometimes susp_ementing and same-

times replacing cooperative programs.

Sub Pop’s Jasper nctes that on the rare occa-
sion that the coalitions rejecta Sub Pop artist, she
can promote the artist online for almost nothing.

“That’s the beauty of amazon.com,” Jasper
says. “When you go online, there are more op-
tions to actually have your CD release visible.
There are sc many mere options that just don’t
~equire phvsical space.”

Indeed, as Jasper notes, the fan base for Sub
Qop act the Postal Service was built largely via
he [nternet.

In fact, many label executives cite iTunes as a
>igger threa- to independent retail than anything
3est Buy w-ll do. Like CIMS, they say, iTunes has
~on over an indie aud-ence by snaring exclusive
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content for independent artists, including on-
line-cnly EPs and add-cns to album purchases.

“There’s another group of kids, even larger
than -he kids who tought the Postal Service at
independent stores who bought that album on-
line,” Jasper says. “They’re going to Amazon and
iTunes. There’s ahage cbligation we have to con-
tinue the health of independent stores. At the
same time, we would be fools not to support the
business of these companies. It's a constant ques-
tion, and it’s hard to predict where it willend up.”

But the economrizs of the Internet may soon
provide the answer With retail space at such a
premium, many f2ar it is only a matter of time
before such Web stores as iTunes follow in the
footsieps of traditional retailers and begin charg-
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ing for marketing programs.

Lesli= Ransom, head of sales for Chicago
based ir die Touch & Go, says, “Brick-and-mortar
retail is obviously supparting their bottom line
through ad programs, sc 1 don’t see why the In
ternet wouldn’t start doing that at some point.

This too will change ~he equation for labels
and retailers. No labzl islooking forward to the
time when co-op dollers must be balanced
among the Internet, ind2pendent retail and the
Best Buys of the world.

“The importance is rerr embering why you need
to do right by each orgamization,” Jasper says.
“The independent stores are the heart and soul,
and if you forget that, you lose the reason you
even took a job ata label in the first point.
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ast year was a tough one for rock radijo. Following a

string of major-market format flips, questions arose

about the format’s health. The consumer press piled

on with a spate of “what’s wrong with rock radio”

stories. Meanwhile, Jack and Hispanic formats
grabbed most of the headlines. Rock was relegated to a sort of
second-class radio citizenship.

Ironically, programmers had a bumper crop of releases from
format superstars to choose from last year, including fresh titles
from Foo Fighters, Nine Inch Nails, Green Day, Audioslave,
Staind, Disturbed and Mudvayne.

But in 2006, many of these same programmers have turned
to a new generation of rock bands to re-energize their stations.
Most are pleased with the results.

“There’s a plethora of great product, an embarrassment of
riches,” says Ron Valeri, PD atactive rock WAAF Boston. “I have
stuff I want to get to and just don’t have the room for it right now
because there’s so much great stuff.”

Among the new acts to hit top 10 pay dirt on Billboard Radio
Monitor’s Modern Rock or Active Rock chart this year are 10
Years, Matisyahu, Avenged Sevenfold, Hinder and Evans Blue.
Avenged Sevenfold logged three weeks at No. 1 on Active Rock;
10 Years hit the pole position at both formats.

For most of 2006 so far, 11 new artists have hunkered down on
the 40-position Active Rock chart, which reflects airplay at hard-
edged, current-based rock stations. The format has not embraced

Radio Opens
Playlists To Fresh
Crop Of Artists

BY PAUL HEINE

that many new acts since 2003. In fact, there are four new artists
in the current top 10. That has not happened for at least three years.

The situation is similar on the Modern Rock chart: 13 new acts
on the 40-position listand two in the top 10—three if you include
the new track from Fall Out Boy.

The simple explanation for rock playing more new acts: sup-
ply and demand. The format is running out of new songs to play
from last year’s superstar releases.

“That created opportunity for some of the new bands,” says
Jim Fox, station manager at active rock KRXQ (98 Rock} Sacra-
mento, Calif. “As a result, bands like Hinder got a shot they may
not have otherwise.”

With two new bands—10 Years and Hinder—in active rock’s
top 10, you would expect Universal Records national director of

rock promotion Dave Downey to be optimistic. “The stars are
aligning for new artists,” he says. “We’re experiencing success
now because we're getting more reactive records”—that s, records
that test well and generate phone reaction from listeners.

“Rock music is as vital as it’s been,” Columbia Records senior
VP of alternative and rock promotion Ron Cerrito says. “There is
an underground.” Coheed and Cambria, which is No. 27 at Active
Rock with “Welcome Home,” “can sell 2,000-3,000 tickets in a mar-
ket three tours in a row,” Cerrito says. “Now, they’re out with Avenged
Sevenfold and playing 7,000-seaters in a lot of markets. Rock music
is very healthy and very much in demand. It’s just a matter of rock
radio recognizing and supporting those artists.”

Rock radio’s ability to drive sales has been confirmed by System
of a Down, Cerrito says. The band’s back-to-back, thematically
linked “Mesmerize” and “Hypnotize” sets have sold a combined
2.7 million units without crossover airplay. “Every other band sell-
ing that kind of tonnage gets played at pop, t0o,” Cerrito says. “That’s
a source of pride for modern and active rock radio.”

Indeed, the outlook has improved for rock radio. For now, the
station defections from the format have subsided, and year-to-
year ratings are up. Rock (including active, heritage, classic and
’70s) had an 8.2 12-plus share in the fall 2005 Arbitron ratings,
up from 7.8 in fall 2004, but down from the loftier 8.7 posted in
the spring and summer of last year.

Active rock was flat at 2.3 for most of 2005, while modern
rock declined consistently: 3.5-3.0-3.0-2.9. The slide is at least
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LOOK WHOS: 0 CKING THE CHARTS

10 YEARS

“Wasteland,” the latest single by 10
Years, is sitting pretty at No. 3 onthe
Modern and Active Rock charts. The
Knoxville, Tenn., foursome is tour-
ing with Korn. Republic/Universal/
UMRG released the group’s album
“The Autumn Effect” last August. It
has sold almost 216,000 copies.
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AVENGED SEVENFOLD

Avenged Sevenfold’s major-label
debut, “City of Evil” (Hopeless/
Warner Bros.), has sold more than
520,000 units. The SoCal quintet’s
single “Bat Country” is on the Active
and Modern Rock charts (No. 6 and
No.12, respectively). The Vans Warped
veterans are on the Cities of Evil tour.

BLUE OCTOBER

Blue October’s single “Hate Me”
(Universal/UMRG) is bulleted at No.
13 on Modern Rock. The Texas band
will perform March 17 at South by
Southwest. The quintet’s album
“Foiled” will be released April 4, and
has already garnered attention as a
feature on VH1.
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EVANS BLUE

Evans Biue’s-album “The Melody and
the Energetic Nature of Volume”
(the Pocket/Hollywood) debuted at
No.1on Top Heatseekers last issue.
The foursome’s single “Cold (But I'm
Still Here)” is bulleted at No. 7 on Ac-
tive and is No. 36 on Modern. Gigs
are booked through May 13.

FLYLEAF

Flyleaf’s seif-titied debut album (Oc-
tone) is No. 3 on Top Heatseekers
after 12 weeks, with 66,000 units
sold. The quartet’s single “I’'m So
Sick” is bulleted at No. 14 at Active
Rock and No. 31at Modern Rock. The
band has toured extensively and is
currently out withthe SnoCore tour.
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Hinder: kDennis Kleiman/Retna; Avenged Sevenfold: Kelly A.Swift/Retna; Fiyleaf: Dimitrios Kambouris/WireiMage.com

New acts including,
AVENGED SEVENF
are re-energizing rock 1

partially due to the loss of key modern rock stations in several
major markets.

WHERE’S THE PASSION?

Of course, not every rock station is playing more new bands. At
active rock WRIF (the Riff) Detroit, the response to fewer major
releases has been replacing some current positions in its playlist
with recurrents. “We have taken a more conservative approach,”
WRIF operations manager Doug Podell says. “But 2006 looks
promising musically.”

The Rifl’s conservatism is a product of its market longevity
and older audience. “Their definition of new music is still Au-
dioslave and Linkin Park,” Podell says. “We still sometimes get
too far out in front of that and may go a little too far, a little too
fast with new releases. Last year caused us to be a little more pa-
tient and to take what we have and conserve it a little longer. Tt
paid off for us and the listener.”

Podell, Fox and other programmers say that in auditorium test-
ing, the format’s listeners have shown less passion for current rock
during the past three years. One oft-cited reason is that by relying
exclusively on hard rock, active rock became too musically narrow.

“It was no different than what disco stations did in 1978,” Fox
says. “They branded themselves with a fad that passed. Some ac-
tive rock stations only played music that positioned themselves
as devil-worshipping, animal-sacrificing, baby-killing stations.
When that fad passed, it became difficult for those stations to

from left, HINDER,
OLD and FLYLEAF,
adio.

continue to pull big numbers.”

Instead of this narrow focus, active rock stations are turning
to new acts and greater variety. Still, the format has more palette-
expanding work to do, some say.

“Rock radio is very narrow right now. It needs to be broader,” a
major-label rock promotion executive says. Applauding the heavy
airplay given to such distinctive-sounding acts as System of a Down
and Avenged Sevenfold, the exec says radio has not gone far enough
to embrace new and different sounds and textures. Other left-of-
center, decidedly rock bands, like the Mars Volta and Coheed and
Cambria, have not received significant airplay, he notes.

The executive says radio plays bands that “seem safe” while
avoiding edgy or outside-the-box artists. Yet rock radio’s textural
variety cup runneth over when it comes to gold titles. Ethereal,
synth-driven Pink Floyd and acoustic Led Zeppelin tracks are
abundant on the airwaves, but such sonic departures are largely
verboten for new, unproven acts.

“I honestly believe that if Led Zeppelin came out today, it would
never take off,” the exec says. “I don’t think any [programmer]
would listen to it today and go, ‘Yeah, that’s going to research.” ”

OBSTACLES REMAIN

Rock programmers face other obstacles. Pop, R&B/hip-hop and
country dominate The Billboard 200, while demographic trends—
including the aging of the U.S. population and the growth of the
Hispanic community—and aspects of Arbitron methodology

The following acts currently appear in the top 20 of the Active Rock or Modern Rock charts or
both. Also sharing that distinction is British band Hard-Fi, which is profiled on page 54. All sales

figures are according to Nielsen SoundScan.

have worked against the format.

Others say rock radio has blown opportunities to create events
out of high-profile new releases from Disturbed, Korn, Godsmack
and other core bands, and that active rock should have come to the
party for buzz acts like My Chemical Romance and Fall Out Boy.

Despite the challenges, Cerrito notes there are still many sta-
tions “playing new music and doing quite well in the ratings.
WXDX [Pittsburgh] lost [Howard] Stern one year ago, and they
continue to be solid. Houston, Dallas and Salt Lake City have vi-
brant current rock stations.”

Podell says some radio companies knee-jerked in dropping
rock. “I still can’t find a format that has better 18-44 or 25-54 male
numbers than rock. Why you’d abandon that for a format that
doesn’t have the same impact was beyond a lot of us,” he says.

Valeri says WAAF'’s franchise is “built on an adventurous spirit,”
and has given the station solid ratings and strong sales results.

“There really is ne excuse to completely abandon rock,” Valeri
contends. “But the brand has to transcend the music. You need
a great morning show. You have to have the breakthrough, splashy
promotional effort both on the air and on the street. You've got
to have fun. If you're just going to be the 10-in-a-row station,
good luck, because now you're competing with my iPod, and I've
got my 5,000 favorite songs on there. It’s got to be a full-service
entertainment product.” soe

Additional reporting by Anthony Colombo in New York.

HINDER

Hinder’s album “Extreme Behavior”
(Universal/UMRG) is bulleted at No.
7 on Top Heatseekers, with more than
96,000 units sold. The Oklahoma
City quintet’s single “Get Stoned” is
No. 5 on Active Rock after 31 weeks.
Hinder is playing U.S. dates, and “Get
Stoned” czn be seen on Yahoo Music.

HURT

Hurt’s debut album, “Vol. 1” (Capi-
tol), will hit U.S. stores March 21. The
quartet’s single “Rapture” is bulleted
at No.19 on Active Rock after seven
weeks. The video premiered in late
February, and the song has been
gaining XM and Sirius airplay ever
since. Hurt is also touring the States.

MATISYAHU

Matisyahu’s surprise hit album, “Live
at Stubb’s” (JDub/Or/Epic), is up
four spots to No. 30 on The Billboard
200 after 17 weeks, with more than
458,000 units sold. The New York
artist’s single “King Without a
Crown” is No. 11on Modern Rock. He
will play Coachella and Bonnaroo.

www americanradiohietorv com

PANIC! AT THE DISCO

Panic! at the Disco’s single “The Cnly
Difference” (DecayDance/Fueled by
Ramen) is No. 14 with a bullet on
Modern Rock. Its album “A Fever You
Can’t Sweat Out” is No. 44 on The
Billboard 200 and has moved
285,000-plus copies. The Las Vegas
quartet is touring the West Coast.

MARCH 18, 2006 |

SHE WANTS REVENGE

She Wants Revenge’s single “Tear
You Apart” (PerfectKiss/Flawless/
Geffen) is bulleted at No. 9 on Mod-
ern Rock after 13 weeks. The act’s
self-titled album is No. 95 on The Bill-
board 200 with almost 82,000 sold.
The duo will tour with Depeche Mode
starting April 27. —AMY GAVELEK
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HEN THE ROCK AND ROLL HALL
of Fame and Museum
staged its 10th annual
American Music Masters
concert last November at
Cleveland’s State Theater as a tribute to Sam
Cooke, even the performers were star-struck.
Elvis Costello, for one, walked offstage in a haze,
leaving behind Solomon Burke and Aretha
Franklin to sing “A Change Is Gonna Come.”

Costello admitted that he had to keep pinch-
ing himself, says Warren Zanes, VP of educa-
tion at the museum, who was standing in the
wings that evening. The singer—a Rock and
Roll Hall of Fame inductee in 2003—could not
believe he was performing with his heroes on
such a once-in-a-lifetime bill.

These are the moments the museum’s staff
works toward.

“If youdo it right,” Zanes says, “you then have
someone of Elvis Costello’s stature, who is an
ambassador, that goes and says [the Rock Hall
is] about the music, about teaching the lessons
that you can teach from the music.”

On March 13, the Rock and Roll Hall of Fame
will hold its annual induction dinner in New
York. Black Sabbath, Blondie, Miles Davis,
Lynyrd Skynyrd, the Sex Pistols and the founders
of A&M Records—Herb Albert and Jerry Moss—
are this year’s honorees.

Meanwhile, at some point this year, the hall’'s
6 millionth visitor will walk into the angular $84
million facility, which was designed by noted ar-
chitect1.M. Pei and opened in September 1995.

That milestone will merit a brief celebration,
perhaps a few balloons and local TV coverage.
But otherwise it will be just another day for the
museum, which is scenically perched on the
shores of Lake Erie.

There is little time for reflection for the in-
stitution, which has been strengthening its pro-
grams, expanding its facilities and enhancing
its image.

“I think one of our biggest challenges is to
remind people that this is an art form that
changed the world, one that continues to sort
of be the platform for many idealists on how the

ROCK
ON EXHIBIT

A Decade After Opening,
The Rock And Roll Hall Of Fame
And Museum Teaches Musical Lessons

BY JOHN BENSON

world can be different,” Rock Hall president/
CEO Terry Stewart says.

Just as the hall has drawn tourists to North-
east Ohio, it also has brought together a unique
staff: unabashed rock’n’roll believers, dedicated
to not only promoting the institution but spread-
ing its gospel. They include Stewart, former
president of Marvel Entertainment Group and
extensive memorabilia collector; Zanes, former
Del Fuegos band member-turned-academic; and
VP of exhibitions and curatorial affairs Jim
Henke, a former writer/editor for Rolling Stone.

The staff brings rock’s past alive for, among
others, the fans of tomorrow. In addition to
reaching roughly 50,000 schoolchildren each
year, from elementary to high school age, with
various programs held in-house, the hall also
offers a distance-learning program via video

conferencing, as well as dozens of symposiums
and concerts by music industry veterans.

The latest chapter in the hall’s educational
efforts is coming to fruition this year, with the
opening of a 20,000-square-foot archive and li-
brary, located on the Cuyahoga Community Col-
lege downtown Cleveland campus.

“It’s a library and archives [that are] unique in
the world,” Stewart says. It will offer the oppor-
tunity “to study original source material and other
documents, trying to understand where this art
form came from, how it rose to such prominence.”

The Rock and Roll Hall of Fame Foundation
was founded in 1983 and subsequently licensed
the concept of the hall of fame and museum to
the City of Cleveland.

The hall is funded by contributions from in-
dividuals and foundations, from state and fed-

e IR AT R o

Renowned architect [.M. Pei designed the striking building that houses the Rock and
Roll Hall of Fame and Museum on the shores of Lake Erie. The museum opened in 1995.
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eral sources, and via subscriptions from its
13,000-strong membership base. Overall, Stew-
art says the hall is doing well financially in a dif-
ficult climate for nonprofit organizations.

The museum’s vitality depends on its pres-
entation of artifacts and an ever-changing list
of notable exhibits, which are either loaned to
or owned by the facility.

As for competition within the rock’n’roll mem-
orabilia market, which has proliferated expo-
nentially during the last decade with eBay and
other such entities as the Hard Rock chain seek-
ing items, Stewart says there are plenty of items
to go around, and more than likely, collectors
view donations to the hall as a source of prestige.

The current featured exhibit is “Tommy:
The Amazing Journey,” and an extensive Bob
Dylan collection is due later this year. Even
though diehard fans may find interest in spe-
cialized displays, Stewart says focus groups
reveal that the desire to pay homage to the art
form rather than specific exhibits attracts first-
time and repeat visits.

The hall has created another draw for visitors
with the CM]J/Rock Hall Music Fest. Debuting
late last spring, the multiple-day, multiple-venue
festival attracted more than 18,000 music fans.

That is great news for the Greater Cleveland
Convention and Visitors Bureau, which esti-
mates the hall’s annual 400,000-500,000 visi-
tors generate more than $100 million in tourism
for Northeast Ohio. More important, 90% of the
facility’s visitors come from outside of the area,
making the hall a first-day destination.

“From the city’s point of view, that’s why the
Rock Hall was built: to attract people from lit-
erally around the world,” says Dennis Roche,
president of the bureau.

Roche says his organization often supports
advertising and marketing efforts for the hall
to draw visitors from beyond Cleveland. And
that is good news for Stewart and his team of
true believers.

“It's not a question of being successful, it's a
question of being more successful,” Stewart says.
“We're talking about [telling] the whole world . . .
to come to Cleveland. It’s a very big deal.” <.
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BY KEN SCHLAGER

ou could say that Jim Henke has the
perfect job.
Trained as a journalist and raised
on rock’n’roll—in a suburb of Cleve-
land, no less—Henke is VP of exhibitions and
curatorial affairs at the Rock and Roll Hall of
Fame and Museum.

In other words, he is the guy who convinces
rock stars—and the families of rock stars—to
lend or donate their career artifacts to the mu-
seum. He is also the guy who decides what to
display and how to display it.

Beginning in 1976, Henke spent almost 18
years at Rolling Stone, 10 as music editor. He
wrote cover stories on rock legends including
Bruce Springsteen, Eric Clapton, Jerry Garcia
and the Clash and edited two of the magazine’s
historical anthologies.

As akey member of the Rolling Stone staff, he
was present at some of the early planning meet-
ings for the Hall of Fame thanks to the involve-
ment of the magazine’s publisher, Jann Wenner.
So, when the hall needed a curator, the Ohio na-
tive was a natural candidate. Ironically, Henke
had made a career change the year before, leav-
ing Rolling Stone in 1993 to become VP of prod-
uct development for Elektra Entertainment.

But the Rock Hall gig was a once-in-a-lifetime
opportunity, and Henke has made the most of
it by leaving his stamp on every inch of the mu-
seum, helping to create an institution that in-
forms, inspires and entertains its visitors.

Was there an existing museum collection
when you signed on as curator in 1994?
There wasn’t really too much. It was more like
some stuff from fans. There was very little of
any substance.

What was your first move to change that?

Because Jann had a relationship with Yoko Ono
and John Lennon, he had called Yoko and said,
“Jim is going to be the curator now.” I had met
her a few times when I was at Rolling Stone.
Through Jann’s arrangements, we got Yoko to
give us a nice collection of John Lennon memo-
rabilia. It is on a long-term loan, but it was his
“Sgt. Pepper” uniform and the leather jacket that
he wore when the Beatles played in Hamburg and
also some early song lyrics and school report cards.
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So that was the first big collection we got after
I got onboard, and that sort of opened the door
to trying to get more.

What were some other early challenges?
One of the things that I thought was very im-
portant was that it couldn’t be a dull museum.
You actually had to hear music and video and
things like that, and thathadn’t been really fig-
ured in so prominently [by the design team].
We had to try and add those elements and then
other stuff too. It had to somehow be serious
and also be fun and somehow represent the
spirit of rock’n’roll.

I also thought it would be fun to include things
like stage props, and no one had really thought
about that before. So, we basically had to take
[the design] plans and get things to work in there.
Then, the other obvious thing was that we really
didn’t have a budget to buy things . . . It was re-
ally a matter of convincing primarily the artists
or their managers to either loan us stuff or give
us stuff. It was really a big sales job.

How did you handie that?

I put together a little staff that was, for the most
part, other journalists that I had known. 1 had
selected them from either geographic location—
like someone who was out in California and
someone who was down in Nashville—or sort
of by their area of expertise. If someone knew
a lot about the blues and folk, stuff like that.
That was another one of the things I thought
was really important—to go back and cover the
roots of rock’n’roll, let it not be all about iconic
artists of the "60s.

In terms of the sales job, the thing we started
doing even as the building was being built,
whenever artists would come through Cleve-
land I'd invite them down to the museum and
the construction site and show them the blue-
prints and try to explain what we wanted to do.
And, to this day, we still do that. It's probably
our most successful thing.

Once we get artists to come through here, even
though it's been open for 10 years now, a lot of
them don’t quite know what it is. They may think
it's just a glorified Hard Rock Cafe type of thing.
Ninety-nine times out of 100, artists who come
through here end upreally liking itand are much

HENKE ON CURATING:
-UN AN

-

more likely to give us stuff.

What is it like when artists visit the museum?
It sort of varies. We offer them our guided tour
and sometimes they’ll ask us if they can do it after
hours. Green Day was here this past summer and
they came down after the show. A couple of peo-
ple on my staff took them around. It was just
them and the security people and that was it. And
there are other people that don’t mind walking
through when there are visitors here.

Do you walk around the museum yourself to
see how people react to the exhibits?

We try to do that. We also get e-mails sent to our
Web site from people who have been here with
ideas and suggestions. We've also got a visitor com-
ment thing. I do try to get out and walk around. I
mean, it's fun out here during a busy day. During
the summer when it’s really busy and sort of noisy
and there’s music playing all over.

What have you learned from this?
Ialways imagined it would be more iconic stuff
like the John Lennon “Sgt. Pepper” uniform that

people would care about and the esoteric stuff
they wouldn’t really care about.

But what really impresses me is that most of
the visitors, I'm always amazed, because they
pore over these handwritten lyrics or memos
and things like that that we have in our cases.

Is there a kind of Holy Grail out there? Some-
thing you really want for the collection?

Bob Dylan is one person we've tried over the
years to get stuff from and haven’t gotten too
much stuff from him. Although now we are
going to have a Bob Dylan exhibit that was cu-
rated by the folks out at [Experience Music Pro-
jectin Seattle]. He was the one guy we have been
consistently going after and haven’t had a whole
lot of luck with.

You now have to compete for objects with
other museums like EMP. And then there is
eBay, which has given people a new sense of
the value of memorabilia. Has this made your
job more difficult?

It's sort of gone both ways. In a lot of ways it's
alittle bit easier for us now because we've been
around for 10 years and have a reputation. If
we call someone they’re more inclined to co-
operate with us. Likewise, when bands come
through they want to do stuff with us. People
are always interested in giving us stuff.

One thing I have noticed is that the bands
themselves are becoming more aware of the
value of this stuff. A couple of bands even have
an archivist on staff. There’s a more awareness
in general of the value of this stuff.

Overwhelmingly the collection seems to be
about clothing and guitars. What does that
say about rock’n’roll?

That’s one of the tricky things about this mu-
seum. It’s one thing I always talk about. We're
a different kind of museum in the sense that
the actual art is available online or in the CD
store. It's not like they’re going into an art mu-
seum where you look at the painting and it’s
the original Picasso. If you want to hear the orig-
inal U2 song you can go buy it in a store.

So, that’s a tricky thing in that we're dis-
playing the ephemera of the subject, although
we do try to tell as much of a story as we can.
That was one of the reasons for including more
audio and video stuff. I do like seeing the hand-
written lyrics where you can see how John
Lennon or Bono crossed this verse out, rewrote
itin and then rewrote something else in. I tend
to like that kind of stuff. o

Former music journalist JIM HENKE, now chief curator at the Rock and Roll Hall of Fame
and Museum, is impressed by the attention that visitors pay to exhibit details.
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Shout! Factory is delighted to see
Herb Alpert and Jerry Moss
get their just desserts!

Congratulations on your
Rock and Roll Hall of Fame
Lifetime Achievement Award!

Herb Alpert’s Tijuana Brass’ Whipped Cream & Other Delights Rewhipped in stores now. Emmmn!

The iconic #1 album remixed by John King (The Dust Brothers), Mocean Worker, Thievery Corporation, Anthony Marinelli g
(featuring Ozomatli), DJ Foosh, Medeski Martin & Wood and Camara Kambon. shoutfactory.com
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londie. Who knew one word could be
so colorful. :
Ask anyone wh

popular music dp‘;’:‘: "ﬁevlast 30 years,
friby L
and the mere m é; ‘'of Blondie is syn-

KH L1
;"rs experienced

¥

onymous with a band th;-rﬁ ‘ d itself along the
dark edges of punka(_:k t,ll,’_“"reinvented the voice
of the mainstream, un'a‘g‘;'ﬂogetically turning new
wave into top 40. o

On March 13, more than three decades after form-
ing in New York, Blondie will be inducted into the
Rock and Roll Hall of Fame. A week earlier, the
two-disc album “Greatest Hits: Sound & Vision”—
featuring a mash-up of “Rapture” and the Doors’

“Riders on the Storm”—was releasedon C

By this point, Blondie’s 5ccomplishme i
become folklore: The first rap song to hit No. 10
The Billboard Hot 100 was the group’s “Rapture,”
a composition that hol p amid so many hip-hop
novelty hits all these ye later. And all the hit songs
in between—“Heart o » “The Tide Is High”
and “Call Me”’—are s in many a post-bab
boomer’s personal dtrack.

To this day, Blon top 40 catalog maintai
sterling sophistica though at the time, the
foray into pop—real band singing disc
appeared to be a betraya ts roots. Even so,
bands are ableto | continued on >>p
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BLONDIE (cont.)

from >>p33

court “cool” from the time they achieve pub-
lic consciousness through their peak of pop-
ularity and beyond. But vocalist Debbie Harry
remains as much a musical icon today as she
did when she and her bandmates—including
the current lineup of Chris Stein on guitar,
Clem Burke on drums and Jimmy Destri on
keyboards—were just getting started in the
mid-’70s.

Before Blondie, Harry was the backup vocal-
ist for a folk group called Wind in the Willows.
When Stein met the former Playboy Bunny, they
not only became romantically involved but also
formed a group, the Stilettos. As they gained
popularity at New York-mainstay punk club
CBGB, the name was changed in honor of its
lead singer’s bleached blond locks.

In 1977, Blondie’s self-titled debut was re-
leased on Private Stock Records, as was the sin-
gle “X Offender.” Neither charted.

That same year, Chrysalis bought the label,
issued “Plastic Letters,” and the band toured
Europe and Asia. Single “Denis” took them to
the upper reaches of the U.K. singles chartand
boosted the album to No. 10 there.

“Chrysalis had such a strong belief in Blondie
that they paid over $1 million—an unheard-of
price back [then]—to buy the band’s contract
from Larry Utall at Private Stock. Their belief
paid off,” says Richard Gottehrer, who initially
signed Blondie and produced “Denis.”

Aft=r gedniting in 1999,
BLONDIEIaunched one of

its ‘mo_s'.f‘:wccessful tm“

'-_’-

Blondie then collaborated with producer Mike
Chapman for the third album, “Parallel Lines,”
the first of three consecutive projects to top the
U.S. album chart. The single “Picture This” hit
No. 12 in the United Kingdom, and follow-up
“Hanging on the Telephone” scored at No. 5.

Stateside, it took “Heart of Glass” to turn
Blondie into a household name—a song the
label was hesitant to release because of its overt
disco beat. It became not only the group’s first
No. 1 hit on the Hot 100 in 1979 but propelled
the album to sell 20 million copies worldwide.
Singles “One Way or Another” and “Dream-
ing” followed, both making the U.S. top 30.
But the biggest break of the band’s career was
vet to come.

In 1980, Blondie teamed with producer Gior-
gio Moroder for another audacious disco song,
“Call Me,” the theme from the film “American
Gigolo.” Originally, the song was intended for
Stevie Nicks who turned it down, so Moroder
turned to Harry, who wrote the lyrics and
recorded it over the already completed instru
mental track. The title remained at the top of
the singles chart for six weeks and became the
No. 1 song of the year.

“Blondie helped create a new scene that
was the beginning of a whole musical move-
ment,” former Ramones drummer Tommy
Ramone says.

Despite its increasingly mainstream, singable
hits, Blondie was still accepted as a new wave

band whose pop success did little to dampen its
hip image, even as Harry courted her fame along
Main Street USA, appearing on “The Muppet
Show” at the turn of the decade while Harpear’s
Bazaar named her one of the 10 Most Beautiful
Women in America.

The fifth Blondie album, “Autoamerican,”
was released at the beginning of 1981, preceded
by the tropical-reggae pop romp “The Tide Is
High,” which gave the group another No. i in
the United States and the United Kingdom.
“Rapture” followed, the group’s fourth and final
chart-topping hit, whose videoclip featured a
cameo appearance by New York artist and Andy
Warhol disciple Jean-Michel Basquiat.

After that, Blondie continued on >>p36
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Congratulationsién 30 years of unparalleled creativity, sound and vision
and on Bl_ohdie ’s.induction irito the Rock and Roll Hall of Fame.
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EerNDlE (cont.)

scored only one more top 40 hit before break-
ing up—*Island of Lost Souls™ at No. 37 in 1982.

Soon after, Harry embarked on a solo career
and recorded a batch of songs that remain beloved
in the dance community including “Backfired,
“French Kissin’ ” and “In Love With Love.” She
released five solo albums, including “Koo Koo”
and “Def, Dumb & Blonde.” She has appeared
in nearly 40 films during the past 28 years, in-
cluding John Waters’ 1988 hit “Hairspray.”

It would be 17 years before Blondie would re-
turn with the remarkably relevant album “No
Exit,” which sold more than 2 million copies
worldwide. Single “Maria”—which fueled two
tours of the United States, the United Kingdom
and Europe—reunited the band with the charts,
accompanied by a videoclip that showed how
kind time had been to the long-lived group.

Allen Kovac, CEO of Tenth Street Entertain-
ment, has seen Blondie through its second life.
When Kovac met Harry and Stein, he already
had under his belt the formidable comebacks
of Meatloaf, Duran Duran and other heritage
artists that he brought back to life.

“Debbie was intrigued that there was the pos-
sibility that a band could reunite—get the people
togetherin a room to heal and sort out their issues
and really come back together,” Kovac says. “I con-
vinced them that there is no greater path that any
individual is going to take that will succeed more
than climbing the mourrtain together. Just seeing
them rehearse, [ knew the magic was still there.

“When we shopped the new album, no label
wanted it,” Kovac recalls of the comeback effort.

So he essentially created a boutique company
to release the album and single “Maria.” The ef-
fort sold more than 1.5 million copies, hitting
No. 1in 14 countries, according to Kovac.

“There just aren’t many bands that are will-
ing to break the mold,” he says. “When you look
at what they have done—helping rap [move] into
the mainstream, along with reggae, rock, disco
and pop—they opened a lot of doors. Everyone
tries to fit into a pipe and that’s why we have a
generic industry. But with Blondie, people saw
that women could take on anything. Before there
was Madonna, there was Debbie Harry.

Kovac says it has taken a frustratingly long
time for Blondie’s body of work to be given the
kudos that it deserves.

“People are just now beginning to realize the
brilliance of Debbie Harry and the creativity of
Chris Stein,” along with the songwriting and
instrumental prowess of the band, he says. “I
learned when we were working to get the Bee
Gees into the Rock and Roll Hall of Fame that
it takes more than a body of work and talent, it
takes mounting a political campaign. Debbie
went out there and shook everybody’s hand.
That’s just what you have to do.”

That degree of commitment is why Blondie
remains a testament to just how far raw tal-
ent and hands-on management can take an
ambitious troupe of musicians with the ver-
satility to adapt. In this case, the power of
music is ageless.

Additional reporting by Debbie Galante Block.

ARTIST GROUP INTERNATIONAL

CONGRATULATES

BIL.ONDIE

ON THEIR INDUCTION TO
THE ROCK & ROLL HALL OF FAME

WE ARE PROUD TO BE PART OF THE TEAM!
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RIDE THE WAVES (cont.

from >>p38
that. Being an underdog, a dark horse—with no-
body really tooting our horn for us and saying
how great we were—worked in our favor. It gave
us this great groundswell that was very natural
and genuine. That excited the music industry.
Stein: “Heart of Glass” going to No. 1 in
America is definitely one of those moments.
The first time we played live in England stands
out, too. Also, I'll never forget [ChrysalisRecords
co-founder] Terry Ellis telling us that he didn’t
hear any No. 1s on “Autoamerican” and then
having two singles from the album [“Rapture”

and “The Tide Is High”] go No. 1.

Blondie, indeed, broke much musical ground.
When the group experienced success with
disco and rap, did that change your outlook at
the time, or isit only when you look back?

Harry: We knew it was different. We were al-
ways experimenting and trying different
things—it was a blessing and a curse. In the
very beginning, it left us without a strong iden-
tity or strong direction. But in later years, it stood
well for us, because we did break some ground.

You also paved the way for other artists to
experiment with different musical styles.
Did you realize how visionary Blondie was
at the time?

Harry: I knew that we were changing people’s
attitudes to music. We were very urban. [Music]
was very segmented around the country. We
couldn’t tour in certain markets in those days,
because there were no audiences for us. Our
music wasn’t being heard everywhere.

There is a decidedly raw, imperfect quality on

Then and now: ‘Blondie did a lot of
credible, groundbreaking work,’ DEBBIE
HARRY says. ‘To be recognized with this
induction makes it official’

Blondie’s first two albums. Was this deliberate?
Stein: No. In those early days, we just went in
and played to the best of our abilities and then
did overdubs, and that was it. When we met [pro-
ducer] Mike Chapman, it was a whole different
reality. He was a perfectionist. Today, “Heart of
Glass” could be done digitally in five to 10 hours.
Then, it took us about a week to do it manually.
It's crazy how we did it. It was endless rep-
etition until Mike was satisfied. This drove
me crazy initially, but then I realized the
value of it.

Harry: Well, that’s when things start to
sound unique. Being recognizable and
having a sound is not easy to do. Today,
it's more difficult because so much has
gone before.

Many of Blondie’s songs have not only
stood the test of time but in fact have
increased in popularity. What do you
attribute this to?

Burke: The songs. The image of Blondie is
irrelevant. Sure, it's what got us in the door, but
we wouldn’t be around today if that’s all there was.

Harry: 1 don’t know if we were ever terrifi-
cally talented or technical musicians. We're bet-
ter musicians today than we were then. But we
always paid attention to songwriting.

In recent years, Blondie’s music has been li-
censed for third-party usage. How do you feel
about such branding opportunities?

Harry: We don’t really have any control [over]
the early Blondie material. That’s all licensed
through continued on >>p42
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RIDE THE WAVES (cont.)
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Chrysalis Music. Most of the time they don’t
even ask us. We definitely make money fromiit.
I can’t really complain about that. It's not as if
we were licensing it ourselves, though.

We do, however, hold the licensing ourselves
for our last two [studio] albums. So, that will be
a different world for us if anybody gets inter-
ested in that stuff.

Stein: We get a lot of e-mails from teenagers,
which means people are discovering our music
for the firsttime. But we don’t have any say over
these opportunities. You know, the general mis-
conception is that we made a lot of money.

Are there any discussions regarding a new album?
Harry: Yes. But at the moment, we don’t have a
label deal.

Burke: We're definitely talking about a fol-
low-up to “The Curse of Blondie.” Being in-
ducted into the Hall of Fame was a great shot
in the arm for us.

Stein: The next record we do has to be a raw
rock record. That’s the trend now. It's come
around full cycle—again.

What about the rumors surrounding the an-
nouncement of a big U.S. tour?
Harry: We're planning a post-induction tour of

R
&, 'Fﬁ -

the U.S.

Burke: [It is] tentatively scheduled for May
and June. We're looking at 40 cities.

Stein: We're overdue for shows in the States.
The band is the best it’s ever been. It's funny,
because I wonder what the fuck we sounded like
back in the old days. It was probably pretty
wretched. | know it was pretty rude compared
to where it’s at now. Everybody’s musicianship
is in a different place.

So many acts that debuted when Blondie did
are no longer around. How has Blondie survived?
Harry: It’s been very serendipitous. We're able
to ride the waves. One of the reasons we were
able to get back on our feet this last time was
because we really found an interesting and in-
terested management company [Tenth Street
Entertainment]. That was instrumental.

Burke: Popular culture has aged, and we've aged
along with it. It has to do with the generation we're
from. People still have an interest in art and music,
and it carries through at more of a mass level than
before. We're all interested in many different as-
pects of the media. This enables us to keep going.
Now, Blondie is a home base for all of us. I wish
we would've seen it that way before.

wwWwW americanradiohistorv com

Also, maybe our extended break helped us to
continue. We got back together for monetary
and artistic reasons. But it wasn't like someone
handed us a big pile of money and said, “You
can have this.” We wanted to get back together.
We asked ourselves how we would go about
being a band again. We were never interested
in being purely a nostalgia act. Yes, we play our
hits, but we needed to make the “No Exit™ album
before touring. It put the focus on being a band.

Of all the Blondie albums, which one still
speaks to you the most today?
Harry: “Autoamerican,” actually. Though “Par-
allel Lines” is pretty important to us, too.
When we put out the first album, everything
was fun for us. The firstalbum, traditionally, is
easy for bands to do, because it features music
that they’ve been playing for a long time. And
then, when they finally get to record the mate-
rial, it's a breeze because everything has been
worked out. But things change after you've been
out there for a while. You've become a part of
the industry. You're trying to write material at
the same time you're doing other business. At
that point, it sort of becomes like work rather
than just fun. It becomes more serious; there
are expectations.

Stein: I really like “Autoamerican.” I was heav-
ily involved with that one myself. I had that crazy
instrumental [“Europa”] at the beginning. “Au-
toamerican” was the closest we ever came to a
concept album, which is something we had al-
ways talked about before.

Burke: We had a good time making “Eat to the
Beat.” | always say “Dreaming” would've been a
bigger hit had it not been for those crazy drums.
Those drums were a run-through version. I was
kind of wailing away on the drums, just outlin-
ing ideas—which ended up appearing on the fin-
ished track.

“Autoamerican” was all over the place musi-
cally. I never grew tolike it until I heard it, years
later, in a bar in London.

I'll never forget when we delivered the album
to the label. They said, “What do we do with this?
There are no hits.

What is left for Blondie to conquer?

Stein: We are still trying to get into the A-level of

rock artists. Regardless of what everybody thinks,

Blondie is still not in the same league as Aerosmith.
Harry: I was going to say, “Nasty habits.” But I

think we've already conquered that. I guess to write

new songs—to write another great hit.

Frank Mullen/Wireimage.com
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BLONDIE’'S SONGS

HAVE STOOD THE

' I ew bands can boast having
had top 40 hits on The Bill-
I board Hot 100, Hot R&B/Hip-
Hop Songs, Mainstream Rock,
e Adult Contemporary and Hot
Dance Club Play charts.

But Blondie can.

The genre-bending act’s first Hot 100
hit was “Heart of Glass.” The disco clas-
sic peaked at No. 1, the first of four chart-
toppers for the act. In fact, no other New
York rock band can claim as many No. 1s.

Of course, “Heart of Glass” was not
the band’s first single—just the first to
dent the charts. Earlier releases like
“Hanging onthe Telephone” and “In the
Flesh” simply never charted.

Forits second No. 1,1980’s “Call Me,”
Blondie paired with producer Giorgio
Moroder for the theme from the film
“American Gigolo.”

The driving rock tune spent six weeks
at No. 1, helping make it Billboard’s No. 1
Hot 100 song of 1980. Soon after, the
band’s reggae-influenced “The Tide Is
High” also shot to the top of the chart,
spending 26 weeks overall on the tally.

Then, in early 1981, the land-
mark “Rapture” spent two weeks
atop the Hot 100. Not only is it
notable for being the chart’s first
No. 1to contain any rapping, but
the track also crossed over to a
number of other Billboard charts. 1
It hit the top 40 on the R&B/Hip-
Hop Songs and Mainstream Rock
charts and spent a month at No.
1onthe Hot Dance Club Play chart
(as a double-sided hit paired with
“The Tide Is High”).

Blondie also hit the top 40 of
the Hot 100 with “One Way or An-
other” (No. 24), “Dreaming” (No.
27), “Atomic” (No. 39) and “Island 9
of Lost Souls” (No. 37). The act 10
disbanded in 1982 following the
release of the album “The Hunter.”

After the group re-formed for
the 1999 album “No Exit,” the set’s

O N A WN
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RANK TITLE

ar BY KEITH

TEST OF TIME i

first single, “Maria,” became a surprise
hit in the United States and overseas.

In the United States, it gave Blondie
its first Hot 100 entry since 1982, and it
was a top 10 hit on the Adult Top 40 and
Hot Dance Club Play charts.

In the United Kingdom, “Maria” debuted
at No. 1on the Official U.K. Singles Chart,
making it the band’s sixth No. 1there. The
group also reached the top with “Heart
of Glass,” “Sunday Girl,” “Atomic,” “Call
Me” and “The Tide Is High.”

All told, Blondie has notched 20 top
40 hits in the United Kingdom, with the
most recent being 2004’s “Good Boys”
(No. 12).

Below is an exclusive chart, compiled
by Nielsen BDS, which proves the band’s
enduring popularity on the airwaves. The
list ranks, by detections, the group’s 10
most-played songs of 2005.

The chart surveyed all formats of U.S.
radio (including classic rock, college
and oldies stations), video channels
(like MTV and VH1), satellite radio (Sir-
ius and XM) and cable music service
Music Choice. oo

Blondie’s Most-Played

Songs Of 2005

LABEL
Heart Of Glass Chrysalis
Call Me Chrysalis
One WayQr.Another Chrysalis
The Tide Is High Chrysalis
Rdpture Chrysalis.
Dreaming Chrysalis
Good Boys Sanctuary
Hanging On
The Telephone Chrysalis
Maria Logic/Bey&nd
Rip Her To Shreds Chrysalis

This chart ranks. by detections, Blondie's 10 most-played songs

of 2008, according to Nielsen BDS. it includes ali formats of U.S.
radio that Nielsen BDS monitors (including classic rock. college

and oldies stations), video channels (like MTV and VH1), satellite
radio (Sinus and XM) and cable music service Music Choice
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Look for complete coverage of SXSW
on Billboard's newest blog, the JADED
INSIDER, on biliboard.com, along
with an expanded special feature.

South By Southwest Marks A Milestone In Propelling Acts Toward Discovery BY CRAIG ROSEN

in America for acts oan the cusp of breaking into the mainstream. For artists
from independent labels, SXSW has leveled the playing field, building criti-

. uring the past two decades, the South by Southwest Music and Media Con-
' )ference has earned a reputation as the premier showcasing opportunity

cal word-of-mouth that is as valuable as any major-label marketing budget.

Last year the conference and its music festi-
val brought that boost to Hasidic reggae singer
Matisyahu, who appeared at SXSW just weeks
before Or Music released his album “Live at
Stubl’s,” with distribution by Sony-owned RED
Distribution. The title was subsequently “up-
streamed” to Epic Records and has become a
fixture on modern rock radio.

In 2004, it was hot Scots Franz Ferdinand
who broke out, also moving from an indie label
to a major and onto mainstream success, in part
because of the buzz the band generated at SXSW.

When the music conference, festival and trade
show opens March 15, the 20th anniversary of
the event will once again bring high expecta-
tions for key bands set to showcase. Critical ears
await, among others, Arctic Monkeys and Grand
National from the United Kingdom, rock duo
Deadboy & the Elephantmen, British rapper
Lady Sovereign and Minneapolis-based rock act
Tapes 'n Tapes.

In addition, the Welsh alt-rock act People in
Planes is set to headline a Billboard showcase
March 16 at the Dirty Dog Bar (see story, page 53).

Yet for every attention-grabbing break-
through, there are dozens of other stories of
how appearing at SXSW at the right time can
alter a band’s career, thanks to the conference’s
mix of tastemaker attendees, comprising label
executives, radio programmers, journalists and
other music professionals.

“Their opinion can truly shape what the rest
of the audience thinks of you,” says Wayne
Coyne, frontman of the Flaming Lips, who re-
leased their debut album on independent Rest-
less Records in 1985.

Coyne should know. The Flaming Lips’ SXSW
appearances during the past 10 years illustrate

how an act can use the festival as a development
platform, running the gamut from outrageous
experimentation to career revitalization.

By 1997, the Flaming Lips had made the move
from Restless to Warner Bros. Records, but was
stalled at a crossroads marked by personnel
changes and personal tragedies. Then Coyne

staged the Parking Lot Experiment, in which he

led SXSW attendees to an Austin parking struc-
ture and instructed 30 people to simultaneously
play on their car stereos cassettes of music he
composed. The result was a bizarre symphony
that reinvigorated the act and thrilled attendees.

“It was an absurd thing to tell a couple thousand
of people to come to a parking lot and see this
thing,” he recalls. “To call this thing an ‘experi-

sl

*ARCTIC MONKEYS
Jarrive at SXSW after
“scoring the fastest-
“eelling UK! album debut,,
. b British ehprt, histoty.

ment’ would be kind . . . But people showed up
with their minds wide open. I think that enthusi-
asm spread from Austin to the rest of the world.”

And that response opened the door for Warner
Bros. to release “Zaireeka,” the Lips’ four-CD
concept album that extended the experiment
into the homes of fans.

The Lips returned to SXSW as a trio a few
months prior to the release of “The Soft Bulletin”
in 1999. Coyne has been a featured speaker at
SXSW and last year a documentary about the
band, “The Fearless Freaks,” was screened there.

The promise of musical discoveries and the
heady environment of downtown Austin have
lead industry professionals to keep returning
to SXSW. Sub Pop co-founder Jonathan Pone-

www americanradiohicstorv com
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man’s first visit to SXSW was in 1992, and the
indie-label veteran has been back seven or eight
times through the years.

“I love Austin, and 1 like the feeling of the
event,” he says. “There’s more merriment and
chance for good-old fashion hijinx and some-
thing spontaneous to happen, instead of more
calculated industry-driven events you'd find in
other places.”

Poneman recalls standout SXSW perform-
ances from such Sub Pop acts as the Shins, Hot
Hot Heat and the Pernice Bothers, even though
the last two acts have left the label. “There’s been
so many that it's hard to remember them all,”
he says. “But it’s done us right.” This year, the
Brunettes, Flight of the Conchords, Kelley Stolz,
Band of Horses, the continued on >>p46

SOUTH BY SOUTHWEST MUSIC
AND MEDIA CONFERENCE

WHAT: An annual international gath-
ering of the music industry with a focus
on artist development, featuring panel
discussions, key speakers, a trade show
and an extensive live music festival.

WHERE: Austin
WHEN: March 15-19

WHO: An estimated 9,000 attendees
representing all facets of the music
business participate in the conference
and trade show, with as many as 16,000
expected for the music festival events.

WEB: sxsw.com

www.billboard.biz | 45
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Elected and Rogue Wave will perform March 17
at Sub Pop’s showcase at Red Eyed Fly.

Poneman admits to grousing about the expense
of putting on the seemingly required showcase.
“But at the end of the day, | guess we don’t really
have to be there,” he reasons. “We really come
back of our own volition and love for the event.”

Astralwerks GM Errol Kolosine concurs that
SXSW'’s location plays a tremendous part in its
longevity. “The success of the event and the geo-
graphical location of the event are not mutually
exclusive at all,” says the executive who first at-
tended SXSW in the late "80s when he was work-
ingin college radio. “Austin is very much a music
town. There is a wide array of music venues that
operate year-round. It’s a thriving and very real
music community, and that’s a big part of it.”

As such, the venues usually have good sound
and top-notch crews. “Those things are crucial,”
Kolosine adds. “You can spend a ton of money
and put your heart and soul into bringing a whole
slew of artists down, but if the people who are
facilitating the audience’s experience, if those
people aren’t professional and don’t have their
act together, it can all be for naught. There’s noth-
ing worse than going through all that trouble
and then you're at the gig and it sounds like crap.”

Another plus, Kolosine adds, is that SXSW tends
to draw music lovers with open minds. “Once it
was more of a rootsy event, more indicative of the
Austin vibe than it is today,” he says. “They’ve
expanded what they do. Now we can do a gig with
bands like Hot Chip and the Juan McClean, who
are a bit more rhythmic, and people are more up
for it. We had Fatboy Slim close out our big party
last year, and it was rammed.” (This year,
singer/songwriter Beth Orton will headline one
of two Astralwerks showcases.)

It was Austin’s open-minded environment
that led Or Music co-founder Michael Caplan
to suggest that Matisyahu record his debut for
thelabel at legendary hot spot Stubb’s and later
appear at SXSW prior to its release.

“He delivered, and the timing was perfect,”
recalls Caplan, who is now senior VP of A&R
for Sony Music Label Group and president of
the upstart NuHaven Music label. “We couldn’t
have timed it any more perfect.”

While SXSW’s growth has opened the doors
to more international acts through the years,
some veterans complain that it has left some
early supporters feeling squeezed out.

“I hate to say it, but it was sure fun when it
was smaller,” Frontier Records founder Lisa
Fancher says. “It’s overwhelming now.”

Fancher remembers the days in the early '90s
of seeing great bands in small venues and meet-
ing the rock critics who gave positive reviews to
the albums on her label, but now finds the
crowds unbearable and the price of a flight, hotel
room and registration prohibitive to her small
indie budget.

But just as some indie veterans have decided
to forgo SXSW, others will be returning to the
festival for the first time in years. Jay Faires, who
once regularly attended the conference as the
founder of Mammoth Records, will return to
SXSW after a hiatus in his new role as president
of Lions Gate Music and Publishing.

“1 always used to call it ‘spring break for the
music industry,’ ” he says. “There are still great
bands and healthy deal-making. And it’ll be a
really good opportunity to let people know what
you're up to.” .
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GREAT EXPECTATIONS PRECEDE SXSW GIGS BY JONATHAN COHEN

mong the thousands of

bands booked to showcase

[ at the South by Southwest
/ Music and Media Conference

and Festival, a handful have
earned significant pre-event buzz.
Here is a look at some of the acts that
arrive with high expectations.

ARCTIC MONKEYS

Much like Franz Ferdinand’s 2004 rapturously
received South by Southwest debut at Buffalo
Billiards, the Arctic Monkeys descend on this
year’s festival as one of the hottest bands in re-
cent memory, British or otherwise.

Sparked by an undeniable energy filtered
down from punk forefathers like the Clash and
the sharp lyrical jabs of 19-year-old frontman
Alex Turner, the group’s first Domino set,
“Whatever People Say I Am, That's What I'm

ot,” became the fastest-selling U.K. debut of
all time last month. It bowed at No. 1 with
360,000 copies sold.

In addition, the Monkeys have already racked
up two No. 1 U .K. singles with the infectious
“I Bet That You Look Good on the Dancefloor”
and “When the Sun Goes Down.” So far, nei-
ther tune has made a major impact on U.S.
radio, but intense media coverage helped pro-
pel the album to a No. 24 debut on The Bill-

| LOVE YOU BUT I'VE
CHOSEN DARKNESS
will play a hometown
date at SXSW.

board 200 earlier this month.

For now, the Monkeys are playing only a
handful of North American shows surround-
ing SXSW, allowing their buzz to build while
the band focuses more on international tour-
ing throughout the summer.

| LOVE YOU BUT 'VE CHOSEN
DARKNESS

Austin’s own I Love You But I've Chosen Dark-
ness is certainly no stranger to SXSW. But for
the first time this year, the band will play the
festival in support of a full-length album, “Fear
Is on Our Side,” released March 7 via inde-
pendent label Secretly Canadian.

Through the years, two members of Chosen
Darkness have been affiliated with fellow Se-
cretly Canadian act Windsor for the Derby, with
whom it shares a deliberate, often-instrumental
approach. And while Chosen Darkness’ 2003
self-titled EP hinted at its potential, “Fear Is on
Our Side” reveals a dramatically improved band
wielding songs that are impossible to unlatch
from memory.

On standouts like “Last Ride Together,” “Ac-
cording to Plan” and “We Choose Faces,” the
influence of mood-driven 1980s rock outfits,
like the Chameleons and Talk Talk, shade the
sweeping, cinematic material with a dark edge,
underscored by production from Ministry

www americanradiohietorv com

bassist Paul Barker.
After SXSW, the band will embark on a
spring U.S. tour.

GRAND NATIONAL

Grand National’s 2004 Sunday Best debut,
“Kicking the National Habit,” was eaten up in
the band’s native United Kingdom as well as
in France and Australia. Until now, it has been
available only as an import in North America,
but its March 14 domestic release via Recall
Records coincides nicely with Grand National’s
appearance at SXSW.

The album’s new edition features four addi-
tional songs plus three remixes, including
Sasha’s dazzling take on “Talk Amongst Your-
selves.” Thanks to exposure via music snippets
on “CSI: Miami” and “Six Feet Under” and sup-
port from West Coast radio DJs like Nic Har-
court and Jason Bentley, Grand National is not
a completely unknown entity across the Atlantic.

Also working in the band’s favor is its di-
verse sound, informed in equal parts by clever
samples (“Cherry Tree”), dance-friendly
rhythms (“Playing in the Distance”) and a
pop/rock sensibility (“Daylight Goes,” “North
Sound Off”) that brings vintage Police to mind.

The band plans to tour internationally for
most of the spring and summer.

LADY SOVEREIGN
What would SXSW be without a hotly tipped
British rapper?

With such alumni as M.1.A. and Dizzee Ras-
cal, the event has become one of the first stops
for U.K. hip-hop acts, and this year is no dif-
ferent. Nineteen-year-old Lady Sovereign is the
latest rapper from across the Atlantic to be
granted “next big thing” status. But she has
one thing going for her that her forebears
lacked—a cheerleader as powerful as Jay-Z.

The superstar signed Lady Sovereign to Def
Jam, and a full-length is planned for later this year.
Right now, the rapper has an EP out on Chicago’s
Chocolate Industries, “Vertically Challenged,”
which has sold nearly 10,000 copies in the United
States, according to Nielsen SoundScan.

Like the Streets, Lady Sovereign’s raps find
great humor in the everyday, and with pro-
duction help from Basement Jaxx, her music
is club-ready. Pitching herself as a linguisti-
cally tricky “white midget,” assembling a rep-
utation for crazy live gigs and already able to
boast remixes by the Beastie Boys’ Ad-Rock and
Ghislain Porter, the continued on >>p48

Photo by Aubrey Edwards
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BATTLE TO END ALL BATTLES.

ONE MILLION DOLLARS

Calvin Ayre, Founder and CEO of Bodog Entertainment, has created the Bodog Battle of the Bands, with a
grueling 150 show Indie band explosion across America. The winning band will be awarded a One Mitlion
Dollar contract including international distribution, touring, promotion, and marketing services.

No Gimmicks, No Sign Up Fees, just Calvin’s quest to find America’s next best Indie band, At Any Cost.

SIGN UP NOwW

MUSIG .com
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from >>p46
artist has wasted little time negating her auto-
applied “Feminem” tag.

DEADBOY & THE ELEPHANTMEN

Like their Fat Possum labelmates the Black Keys,
Deadboy & the Elephantmen are a two-piece
rock band. But that is where the comparisons
to the Keys and fellow boy-girl duo the White
Stripes end.

Guitarist Dax Riggs and drummer Tessie
Brunet cover quite a bit of stylistic ground on
their debut album, “We Are Night Sky,” released
Feb. 7. Although there is little evidence of Riggs’
formative time fronting the late Louisiana hard
rock act Acid Bath, there is plenty of sweaty, no-
nonsense rock’n’roll like “Blood Smoke,” “Stop,
I'm Already Dead” and the David Bowie-tinged
“How Long the Night Was” to be found in the
group’s repertoire.

But Riggs and Brunet are just as effective on
such harmony-laden acoustic numbers as “No
Rainbow” and “Evil Friend.”

In the run-up to SXSW, Deadboy & the Ele-
phantmen were on the road with a similar quirky
duo, the Fiery Furnaces. As for that name? It
was indeed inspired by the film “The Elephant
Man,” which Riggs saw as a 10-year-old and says
was the source of his nightmares for years.

ART BRUT

It would be easy to lump Art Brut in as part of
the Franz Ferdinand/Bloc Party “art wave” scene
(considering the name), but the spunky quin-
tet's obsession with pop music proves too be-
fuddling for simple categorization.

The South London-based band blends plenty
of silly in with the serious, from midsong
shoutalongs to snarky lyrics.

Art Brut's initial demo, “Brutlegs,” was strong
enough to lead to a deal with Rough Trade in
2003, which released the band’s first single,
“Formed a Band,” the following year. Shifting
to Fierce Panda, Art Brut brought forth the dou-
ble A-sided single “Modern Art”/“My Little
Brother,” which reached No. 49 on the U K. sin-
gles chart, the label’s best showing on the tally.

The band’s debut U.K. album, “Bang Bang
Rock & Roll,” arrived in mid-2005, but Art Brut
remains unsigned in North America.

Following SXSW, the group will embark on
a U.S.headlining tour that begins March 19 in
Los Angeles.

— e

DEADBOY & THE ELEPHANTMEN. above
right, and ART BRUT, below, will follow
SXSW showcases with upcoming tours
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TAPES N TAPES

Accurately described as the illegitimate red-
headed stepchild of the Pixies’ Frank Black and
former Pavement frontman Stephen Malkmus,
Minneapolis-based rock act Tapes 'n Tapes
formed in the winter of 2003 and self-released
aself-titled EP in 2004.

During the past six months, blog-fueled buzz
has ratcheted up interest in the band, and it will
play no fewer than eight performances at SXSW.

Last fall, the band self-released its debut
aJbum, “The Loon,” which will be racked at re-
tail via the Coalition of Independent Music
Stores in time for SXSW, according to group
manager Keri Wiese.

After SXSW, Tapes 'n Tapes will head to the
West Coast for a short tour and has its eye on a
visit to Europe in May, to be followed by exten-
sive roadwork this summer. The band is also
working on new material it hopes to unveil at
SXSW and upcoming shows.

Word is that labels big and small have been
sniffing around and that preliminary discus-
sions have taken place with both. .ee

Additional reporting by Katie Hasty and Todd
Martens.

‘WE WERE
JATCHING

LIGHTNING
NABOTTLE

South by Southwest Co-Founder Reflects
on Two Decades of Premier Music Event.

BY TODD MARTENS

oland Swenson has devoted 20 years of his life to a

music festival.

And there is no end to that commitment in sight.
Inspired by the pioneering New Music Seminar in New
York, Swenson and his partners—Austin Chronicle editor
Louis Black, promoter Louis Meyers and Chronicle publisher Nick
Barbaro—considered, but soon jettisoned, the idea of persuading
the music industry to come to Austin.

Instead, the four put the emphasis on live music, inviting bands
from nearby cities to perform showcases.

At the time, Swenson, the “promotion person” at The Austin
Chronicle, expected maybe 150 to come. More than 700 regis-
tered. And the South by Southwest Music and Media Conference,
boasting the now-familiar acronym SXSW, became a yearly event.

During the past two decades, the conference has expanded to
embrace the creative worlds of film and interactive media. But
the music festival remains its heart.

Swenson took a break from preparing the 2006 event to discuss
the festival’s history and how the vision for it has changed now
that total attendance tops 16,000.

Talk about your original vision and how that
has changed as the festival has grown.

As far as our original idea, it was to create an
event that the artists and the companies they
work with could use to promote themselves.

There [are] various myths about our origi-
nal intent. Some people say it was only sup-
posed to be for Austin bands. No, it was never
intended to be for only Austin bands. In fact,
one of the things we worked hardest on in the
beginning was drawing in artists from other
parts of the country.

Some people say it was just supposed to be
for unsigned bands. But that’s not true either.
At various times, [ worked with bands who
were signed to major labels, and I knew they
had needs that could be met by an event like
this. This was always designed to work for
those artists as well.

So the same idea is there. It’s just on a
grander scale today.

What were the discussions you and your
partners had immediately after the first
year like?

Well, we started with very modest goals. We
were hoping we would get 150 people to come,
and we had about 700 people who registered
for this thing. It surpassed our expectations
right away. We realized we were catching light-
ning in a bottle. It was now incumbent on us
to not let it out and keep making this work.
It was tricky. We thought we understood what
we were doing, but each year taught us we
had more to learn.

www americanradiohistorv com

What was your day job prior to starting
SXSW?

I was the promotion person, among other
duties, at The Austin Chronicle. Prior to that,
I had managed some local bands and had a
little indie label. I had a working-class, music
business experience.

When did this become a full-time position
for you?

I started working full time [on the festival] in
1991. Louis Meyers left in 1994. Louis Black
and Nick Barbaro are still my partners. It’s
been the three of us for the last 12 or 13 years.
It meant a big drop in my income for several
years, but it was getting to the point where [
wasn’t able to work on anything other than
SXSW for a good chunk of the year.

I began to see that this is a year-round
proposition. After we finish in March, it takes
us a good six weeks to finish all the business
from the conference—collect all the money
and pay all the bills. . . Then we spend a lot
of time compiling all the feedback we get
from the registrants.

Each year seems to set a new attendance
record. Have you given any thought as to
why SXSW is doing so well if the industry is
in a perpetual slump?

‘We grow during tough times for the musicin-
dustry. When money is tight, we become more
attractive. We're a relatively inexpensive way
to promote artists, rather than having a show-
case where you fly in a continued on >>p50
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‘CATCHING LIGHTNING’ (cont.)

bunch of media people and executives. You
can have it here and get that audience.

The acts that come here to play are being ex-
posed to the press from around the world. We
have a good representation from radio, both
commercial and noncommercial. We have a
good turnout from talent buyers. We have TV
people. Then we have the industry itself.

Would you ever put a cap on registration?
People think we have some control over how
many people come, and we don’t. People say
we should cut off registration, but that does-
n’t stop people from coming. They'll just come
and not be registered. That partly has to do
with the growth of the fringe events.

The other side of the coin is that with more
business people coming to the conference,
the opportunities for the acts have also risen.

You bring up the fringe events. There is es-
sentially a shadow SXSW now, with all the
daytime parties and VIP events at night.
It’s a double-edged sword for us. Undoubt-
edly, all the parties and events going on around
us is part of what draws people to our events.
The other side of that is that we find ourselves
competing for an audience with all these day-
time events. It's put the onus on us to come
up with really strong programming in our pan-
els and to bring traffic into our trade show.

You have had your share of detractors. It
seems to have died down, but almost im-
mediately there were anti-SXSW events.

How did that affect you?

You know, rebelling against authority is pretty
basic in rock’n’roll. We went through a long pe-
riod where we were perceived as “the estab-
lishment,” or something silly like that.

Now that we’ve been around as long as we are,
people have justkind of accepted that this is what
we do. The furor has definitely died down, but
that's not to say there won’t be future backlashes.
It seems silly to me, because they wouldn’t be
doing their event if we weren’t doing ours.

What happened when you tried to replicate
the modelin Portland, Ore., in the late 1990s?
That's when we learned we really weren’t all that
smart. We did that for seven years. It was the
kind of thing that was really fun and we loved
Portland, but every year was kind of like play-
ing chicken.

‘When money
is tight, we
become more
attractive as a
relatively inex-
pensive way to

promote acts.’
—ROLAND SWENSON

What happened is we were working with a
weekly paper there, and it didn’t turn out the
way they wanted. They told us they wanted to
do something themselves, and we said, “OK,
then we're out.”

It turned out to be a good thing for us. If we
had gone ahead with the event, it would have
occurred Sept. 15, 2001. If we had gone ahead,
it could have sunk the company.

Can the film and interactive events ever earn
the stature of the music event?
We didn’t want it to just be that film event that
had a lot of music stuff in it. We really wanted
itto be an event that could stand on its own and
have its own reputation. We've succeeded on
that level.

Whenever writers put together a list of the
top 10 film festivals in the world, we're always

included in that. Every year we're seeing more
world premieres and films that are in serious
contention for distribution deals.

The interactive media event was tied to the
tech boom in that it grew really fast and then
dropped off. Now it’s kind of picked up steam
again. [t was us looking to the future trying to
figure out where entertainment was going to be
in the next century. It seemed obvious enough
it was going to be some combination of sound
and images and interactivity.

Can SXSW get too big? Any talked-about
show seems to fill up quite early in the evening
these days, and each year it gets harder to
club hop.

It's always been about choices. You can’t see
everything you might want to see. The thing is
that even when we were a third the size we are
now we had the same problem of people not
being able to get into every show they want to
getinto. To a certain extent, that’s the nature of
the beast.

If we're bringing bands people want to see
and putting them in club-type settings, it’s going
to fill up. What we’ve tried to do, and it's kind
of a vicious circle, but we keep expanding the
number of venues we use to accommodate the
attendance.

But that drives attendance, so it’s a balanc-
ing act. At the same time, there [are] kind of
built-in brakes on the event in that there are so
many seats on airplanes and there are only so
many hotel rooms. It does get to a point where
people just can’t get here. .

Randall Michelson/Wirelmage.com
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Live on KROX @ SOHO LOUNGE @ THE DIRTY DOG Performing Live
rom BUFFALO BILLIARDS ~  217€ 6™ steer 2:00PM 505 & 6 staeer 12:00 MIDNIGHT @ WATERLOO RECORDS
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I 5 | his special feature on Independent Music includes year-to-date recaps cov-
ering a 12-month period, starting with the Feb. 5, 2005, issue and continu-
ing through Jan. 28, 2006.
More than 33 additional recaps of independent albums, imprints and labels
across multiple genres are available at billboard.biz/indiecharts, including new
categories based on the weekly Hot Digital Songs chart.

The Top Independent Albums chart below is limited to tities not sold by a major distrib-
utor. But this year, we have also added the recap of Top Independently Owned Labels,
shown here. Labels that have distribution through a major are eligible for this recap as long
as they are independently owned.

All recaps here are based exclusively on point-of-sale information compiled by Nielsen
SoundScan.

Insome cases, titles are first independently released and are later picked up by major dis-
tributors. In those incidents, titles receive credit for points only for the period of time they
were sold independently.

A list of the No. 1titles and labels that appear exclusively in our online recaps appears this
issue in Over the Counter (see page 61). .

Top Independent Albums °

THE ROAD TO HERE Little Big
Town-Eqguity

Pos. TITLE -Artist /miornt/Label 10 HARLEM: DIARY OF A SUMMER
% U.S.A.:UNITED STATE OF ATLANTA Ying Jim Jones-Diplomats/Koch
Yang Twins-CollPark/TVT 11 VANS WARPED TOUR 2005

2 CRUNK JUICE L/ Jon & The East Side
Boyz-BME/TVT

3 THESILENCE IN BLACK AND WHITE 12
Hawthorne Heights-Victory
RETALIATION Dane Cook-Comedy Central 13
JASON ALDEAN Jason Aldean-Broken Bow

COMPILATION Various
Artists-SideOneDummy

M.LLA.M.I. (MONEY IS A MAJOR ISSUE)
Pitbuli-Diaz Brothers/TVT

SILENT ALARM Bloc Party-Vice/Dim
Mak/Atlantic

GREATEST HITS Bone Thugs-N- 14 WHY SHOULD THE FIRE DIE?
Harmony-Ruthless Nickel Creek-Sugar Hill
7 MY KIND OF LIVIN’ Craig Morgan- 18 FUNERAL The Arcade Fire-Merge
Broken Bow 16 DIGITAL ASH IN A DIGITAL URN Bright
8 I’'M WIDE AWAKE, IT’'S MORNING Eyes-Saddle Creek
Bright Eyes-Saddle Creek 17 MONEY IS STILL AMAJOR ISSUE

Pitbuli~-Diaz Brothers/TVT

38 LIVEIN HAWAIl J/immy Buffett-Mailboat

18 MAFIA Black Label Society-Artemis 39 ILLINOIS Sufjan Stevens-Asthmatic Kitty

19 SHADOWS ARE SECURITY As/Lay 40 MY BROTHER & ME Ying Yang
Dying-Metal Blade Twins-ColliPark/TVT

20 COMMIT THIS TO MEMORY Motion City
Soundtrack-Epitaph =

21 AFEVER YOU CAN'T SWEAT OUT Panic!/ I(?p I_ndepenCIently
At The Disco-Decaydance/Fueled By DIStnbUtEd LahEIE
Ramen

22 THAT’S LIFE Nea/ McCoy-903 Music Pos. LABEL (No Charted Titles)

23 THE HEART OF THA STREETZ TVT (12)
B.G.-Choppa City/Koch 2 KOCH (24)

24 CHOSEN FEW: EL DOCUMENTAL Various 3 VICTORY (76)
Artists-Chosen Few Emerald/Urban Box 4 BROKENBOW (2)
Office S COMEDY CENTRAL (4)

25 DISCOVERING THE WATERFRONT 6 EPITAPH (77)
Silverstein-Victory 7 SADDLE CREEK (3)

26 NAPOLEON DYNAMITE 8 SIDEONEDUMMY (4)
Soundtrack-Lakeshore 9 URBAN BOX OFFICE (5)

27 THE SOURCE PRESENTS HIP-HOP HITS 10 RUTHLESS (2)
VOLUME 9 Various Artists-Source/Image

28 IRONIA Andy Andy-Wepa/Urban Box Office ==

B v ey Top Independently
Parton-Blue Eye/Sugar Hill OWHECI LﬂbElS

30 NEXT Sevendust-7Bros/Winedark

31 ANTICS /nterpo/-Matador Pos. LABEL (Vo Charte )

32 TWELVE EIGHTEEN: PART 1 ./ 7 HOLLYWOOD (23)
Rob-Upstairs 2 TVTJ0)

33 FAIR & SQUARE John Prine-Oh Boy 3 CURB (70)

34 CRUNK HITS Various Artists-TVT 4 CONCORD (7)

35 SOLO ACOUSTIC VOL.1Jackson S WIND-UP (70)
Browne-Inside 6 ASYLUM (&)

36 LIVE AT FENWAY PARK Jimmy 7 RAZORS&TIE (8
Buffett-Mailboat 8 WALTDISNEY (72)

37 ANTOLOGIA DE UN REY Ramon Ayala Y 9 MACHETE (70)

Sus Bravos De/ Norte-Freddie

10 V22

BOME OF THE LATEST FROM RIGETEOUS BABE

Eamall on Trial
Bongs for Parents Who Enjoy Drugs

4...his finest studio release... funny, furious,
intense and full of good stories.”
— Robert Christgau, Village Voice

52 |

Experience the historic April 2002 live solo show at Carnegie Hall,

featuring the first NYC performance of the epic poem “self evident.”

Ani delivers a must-have recording to the listening world. In stores April 4.

MARCH 18, 2006

Toshi Reagon
Fave You Feard

“Have You Heard soars to heights of
spiritual and erotic longing few artists can
even attempt to scale.” — Dirty Linen

Drums & Tuba
Battles 016

Don’t miss Drums & Tuba’s SXSW Showcase
on Friday, March 17 at 11 pm
at Opal Divine’s Freehouse.

Michasl Meldrum
Open Ended Question

A -teste of Buffalo from the singer,
writern, guitarist; and impresario
(with a little help f'rom his friends).

Righteous Babe Records
Making independent music for over 15 years.

www.righteousbabe.com

www americanradiohietorv com


www.americanradiohistory.com

Leaving The Majors

lracy Byrd's new CD
carries an indie name

Ooh La La

Catch indie acts like
Goldfrapp at SXSW

Vi

B @ Y TAMARA CONNIFF

oA
’ 7 A

Martha Munizzi

Gospel’s hot talent
offers ‘No Limits’

More MySpace

Latin acts like Miss
Issa are logging on

PEOPLE IN PLANES TAKES FLIGHT IN U.S.

NEW YORK—As kids, Peter Roberts threw
the ball across the playground and itacciden-
tally smashed into the side of Gareth Jones’
head. The two became fast friends. Roberts
sitting in the Coffee Shop in New York’s Union
Square, laughs at the memory. “I really hit
him hard,” he says. After such a beginning,
what else would grammar school buddies from
Wales do but start a band?

Comprised of Jones on vocals, Roberts on
guitar, Kris Blight on bass, John Maloney on
drums and lan Russell on keyboards, alt rock
act People in Planes has landed stateside.

This year’s South by Southwest Music and
Media Conference marks the band’s one-year
anniversary of signing to indie label Wind-up
Records. People in Planes headline a Billboard
showcase at SXSW March 16 at Austin’s Dirty
Dog, which will serve as the kickoff for its U.S.

tour with Blue October. The group’s U.S. debut
album, “As Far as the Eye Can See,” hits stores
March 28.

Signing an atmospheric alt-rock band, ala
Radiohead and Snow Patrol, marked a major
A&R shift for Wind-up Records, which is best-
known for such hard-rock acts as Evanescence,
Finger Eleven, Drowning Pool and Creed.

“The musical landscape is changing, there
is a wider range of music penetrating con-
sumers,” Wind-up president Steve Lerner says.
“It was a four-lane highway, now it has 16 lanes.
Signing People in Planes and the Exit marked
amove for us to evolve from a hard-rock label
to a broader rock, alternative and pop label.”

Jones sips his coffee as the band members
prepare for a long day of promotion for the
album. But they are ready. They have been
here before. Previously signed to Chrysalis

—— e,

e

. FACT ’

Label: Wind-up
Management: Jo Hunt and Jake
Beaumont-Nesbitt, M4 Artist
Management

Booking: Monterey Peninsula

Artists (United States), X-Ray
Touring (U.K.)

Publishing: Wicked Broth & Viovodes
Music Publishing (ASCAP)

PEOPLE IN PLANES

www americanradiohistorv com

Records in the United Kingdom under the
name Tetra Splendour, Jones says he and
Roberts went through the textbook label hor-
ror stories akin to a “car crash,” including
label management changes, musical differ-
ences, and eventually being dropped. “We
were only 20 years old,” Jones says. “It was a
good lesson. I think it grounded us and taught
us that friends and family are the most im-
portant thing.”

For a still relatively unknown band, People
in Planes have friends in high places. Actor
Joaquin Phoenix is such a fan, he directed the
group’s first video for “If You Talk Too Much
(My Head Will Explode).” The forthcoming
video for the second single, “Falling by the
Wayside,” was helmed by Mark Pellington,
whose credits include directing the feature
“Arlington Road” as well as videos for U2 and

continued on >>p54
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TWAIN TO ZOMBA
Zomba Music Publishing has signed an
exclusive worldwide administration deal with
Shania Twain through her company Loon
Echo. The deal covers Twain’s future
compositions as well as her catalog, including
such hits as “You’re Still the One,” “Man! | Feel
Like a Woman!,” “That Don’t Impress Me
Much” and “(If You’re Not in It for Love) I'm
Outta Here.” Twain primarily writes with her
record producer husband Robert John “Mutt”
Lange, whose catalog has been administered
by Zomba Music Publishing for close to 30
years. Twain’s catalog was previously with
Universal Music Publishing.  —Susan Butler

>>>AGUILERA’S OLD SOUL
Christina Aguilera gave a few details about
her forthcoming RCA album during a March 7
press conference for her new European deal
with Sony Ericsson and Orange (see story, p.
14). “Some of the songs are kept authentic,
sticking to a really raw, old-soul sound, where
others combine elements of old blues, jazz
and soul with a hard modern-day edge,” she
said. Norelease date yet, although it is
expected later this year. —Lars Brandle

>>>PEARL JAM DISC, TOUR
_ Pearl Jam will return to the road
May 9 in Toronto, a week after
the release of its eighth studio
album. The self-titled set will be the
band’s first for J Records. First single
“World Wide Suicide” is availabie for free
download from pearljam.com.

—Jonathan Cohen

SLAYER REDUX
The four original members of Slayer have
reunited to record their first album together
since 1990’s “Seasons in the Abyss.”
Founding drummer Dave Lombardo returns
to the fold for the project, which will be
executive-produced by Rick Rubin, who
produced the band’s 1986 disc “Reignin
Blood.” The album will be out this fall on
Rubin’s Warner Bros.-distributed American
Recordings. —Melinda Newman

www.billboard.biz 53

Photo: Michael Seabrook


www.americanradiohistory.com

PEOPLE (cont.)

from >>p53

Internet as a key 100l to mar-
ket People in Planes. The
label created a People in
Planes flash game, which
fans can personalize. “People
inplanes.com gzets over
20,000 unique hits a week,”
Lerner says, “wh:ch is huge
for a debut artist. We’ve also
bridged the offline and online
worlds—there is a mysteri-
ous clue in the video ‘If You
Talk Too Much.” When fans
figure it out, they can access |
a secret area of tt e Web site
and find an onlin= game.”

A few weeks ago, People in

Bruce Springsteen.

Retailers are also bullish
about the release. Setup began
last year when the bend re-
leased a self-titled EP, which
Wind-up promoted at indie re-
tail and college radio while Peo-
ple in Planes was on tour with
the Bravery.

Mike Fratt, president of
indie retailer Homer’s in
Omaha, Neb., says, “We sold
almost 100 EPs, which for us
is really good. We expect Peo-
ple in Planes to do very well
with their album; they have a
big U.S. support base already.
We bought 60 to start, and for  Planes played a so d-out show
a developing artist, thisisa at New York’s Mercury
Lounge. The venu-= filled with
hipsters, the band was hailed
as the “next big thing.” Ironi-
cally for Jones ard Roberts,
they are not gettir g the same
kudos in the Unite Kingdom.
“It’s funny that we 1ad to come
to the States to »e heard,”
Roberts says. “We don’t mind. |
Eventually, we’ll ge: credit back
home too.” oce

fair amount.”

Virgin Entertainment Group
is also solidly behind the band.
VEG product manager
Stephanie Ford says she will
include People in Planes as
part of the store’s “Best of
British: The New British Inva-
sion” promotion, which kicks
off March 30.

Lerner adds that Target and
Trans World are also planning
promotions for the band.

Wind-up has also used the

Additional reporting by Amy
Gavelek in New Yorz.

BY PAUL SEXTON |

Hard-Fi Looks To ‘Cash’ In

U.K. Act Follows Up Homeland Success With U.S. Bow

When London rock band Hard-
Fi hits the American road this
month, it marks the continua-
tion of a journey that began ex-
actly one year ago.

Duringits first U.S. visit for
shows at Austin’s South by
Southwest Music and Media
Conference in March 2005, the
quartet—{rom Staines in Mid-
dlesex, on the outskirts of Lon-
don—was largely unknown
even in the United Kingdom.
Now, its debut album, “Stars of
CCTV” (Necessary/Atlantic),
is certified double-platinum in
Britain for shipments of
600,000 units. Atlantic marks
the stateside anniversary
March 14 with its U.S. release.

In late January, the album hit
No. 1 in the United Kingdom in
its 28th chart week. This was in
part spurred by continued aggres-
sive discounting of the title at re-
tail and after Hard-Fi had earned
a BRIT Award nomination.

Butthis is no everyday tale of
first-time-lucky teenagers. Lead
singer/songwriter Richard
Archer had been on the periph-
ery of the industry for several un-

successful years, and Hard-Fi
recorded the album for next to
nothinginlow-fi locations before
securing a modest release on the
independent Necessary.

Necessary label owner and
subsequent band manager War-
ren Clarke then secured a two-
album worldwide licensing deal
with Atlantic in November 2004.
Atlantic gave “Stars of CCTV” a
full release last july.

Itsexperience at the sharp end
of the music business gives the
band an unusually hard-nosed
outlook about its U.K. success
and U.S. prospects, even with
lead track “Cash Machine” per-
forming well at modern rock
radio. It is No. 17 this issue on
Billboard’s Modern Rock chart.

“Atthe end of theday, the U.S.
label didn’t sign us,” Archer says,
“but we're quite lucky, because
they seem to be genuinely up for
it. But all the money doesn’t count
for anything if you haven't got
some passion.”

The band’s label patrons on
both sides of the Atlantic certainly
express enthusiasm. “They're
tremendous workers and incred-

Nashville Scene

ible songwriters,” says Atlantic
U.S. CEO Craig Kallman, who
traveled to London to see Hard-
Fi several times before the deal
was signed.

“They’re self-starters with a
point of view and great influ-
ences. Their appreciation for
everything from punk rock todub
reggae and being a kick-ass rock-
'n’roll band, it’s all there.”

Hugo Bedford, director of A&R
at Atlanticin London, adds, “You
usually getone British act per year
that’s the ‘zeitgeist' band. Last year
it was the Kaiser Chiefs, the year
before Franz Ferdinand, this year
Arctic Monkeys. If you're
not that band, you have
to work a little bit
harder for your radio §
play and front covers,

but in the long term
itcanbe quitea good
thing, because
you're not hyped be-
yond belief.”
Bedford sayshe
heard early demos
of the Hard-Fi al-
bum about a year
before Atlantic

signed the band. Much later, he
saw a gigat London’s Borderline,
and remembers, “Very rarely in
A&R do you say, ‘That’s every-
thing.” The look, the sound, the
songs; it was a home run.”
Clarke previously worked in
A&R at London Records, where
he had signed Contempo, of

FACT FILE

Label: Necessary/
Atlantic

Management: Warren
Clarke

Booking: William Morris
Agency (United States),
X-Ray Touring (United
Kingdom)

Publishing: BMG Music
Publishing (MCPS)

J PHYLLIS STARK pstark@billboard.com

BYRD FLIES ON WITH HANDLEMAN INDIE

After more thana decadeand 10
albums on major labels, country
star Tracy Byrd decided it was
time to go the independent route.

Since splitting with RCA
Label Group lastyear, Byrd says,
“Another major-label deal didn’t
hold a whole lot of promise for
me. .. Iwanted todo something
on my own, and something
where I had a lot of control.”

As aresult, he has partnered
with Artist to Market Distribu-
tion, the Handleman Co.’s inde-
pendent distribution subsidiary,
to release his next album, due
in July.

Byrd’s CD will be the third re-
lease from ATMD, which issued
albums by Tommy Lee and
Sinéad O’Connor last year, and
itis the company’s first foray into
country music. ATMD was
launched last year to work with
well-known artists and their
managers to streamline the sup-
ply chain and, thus, sell music
at a lower cost. Byrd's CD will
carry a suggested list price of

$9.99 everywhere Handleman
racks product, including Kmart.

Byrd’s manager, Joe Carter of
Carter & Co. Artist Manage-
ment, says an ATMD-style deal
“gives artists whoare considered
mid-level a home where they can
control their own careers.”

Carter says major labels are
“finding it increasingly difficult,
if not impossible, to keep mid-
level acts who sell 300,000-
650,000 units . . . profitable in
their current business plans.
The model we're following does
just that.”

Byrd’s last two studio albums,
“Ten Rounds” and “The Truth
About Men,” sold 306,000 and
319,000 copies respectively, ac-
cording to Nielsen SoundScan.

“For majors, that’s enough
units for them to make money
but not enough for [the artist] to
get out of debt,” Byrd says.

“I’ve been doing this for 15
years now and we have a good,
marketable name,” Byrd contin-
ues. “I feel like I should take con-
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trol of it myself.”

Under his new deal, Byrd pock-
ets both the artist’s share of album
sales and the record company
share, and from that piece of the
pie is responsible for handling
the project’s promotion and mar-
keting. Byrd and Carter will hire
independent promoters to work
the record to country radio, be-
ginning with a first single in April.

While he knows it will be a lot
more work than under the stan-
dard label model—“Me and my
manager have to do it all,” he
says—Byrd believes that with
ATMD he can start making money
atsales of just 100,000 units.

From 1993 to 1999, Byrd re-
corded for MCA Nashville, where
his output included the double-
platinum set “No Ordinary Man”
and four gold albums. From 1999
until last year he was signed to
RCA (later shifting to sister label
BNA). On the Hot Country
Songs chart, Byrd has notched
13 top 10 hits.

He has already begun re-

cording tracks for the CD, which
he is producing with songwriter
Mike Geiger. Byrd says the new
album will feature more of his
self-penned songs than his pre-
vious releases.

SIGNINGS: Independent pub-
lisher Cal IV has signed song-
writer Jim Collins and has
purchased his Make Shift Music
catalog, which includes such hits
as Kenny Chesney’s “The Good
Stuff” and Trace Adkins' “Then
They Do.”

Collins’ songs have also been
cut by Keith Urban, Gretchen
Wilson, Joe Nichols, John
Michael Montgomerv and Little
Big Town, among others. As an
artist, Collins has recorded for
the White Gold, TKM and Arista
Nashville labels . . . Big Loud
Shirt Industries has signed
singer/songwriter Betsy Ullmer.
She is the second staff writer to
join the 2-year-old publisher,
which is owned by hit songwrite
Craig Wiseman. aie
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which Archer was a member.
Clarke sometimes finds it hard
to believe that the Hard-Fialbum
has now exploded to total world-
wide shipments to date that he
puts at 800,000.

“Eighteen months ago, 1 was
£1,000 [$1,757] overdrawn re-
leasing this record, my

budget for putting out [the al-
bum] was 500 quid [$879],”
Clarke says. “While we lacked in
money, it's the same team of peo-
pleworking the record as before
we signed to Atlantic.”

They include X-Ray Touring
agent lan Huffam, who books
the act in the United Kingdom,
and William Morris Agency’s
Kirk Sommer.

Of the U.S. release,
Clarke adds, “We couldn’t
want for a more fired-up
record company in America.
I structured the deal so we
had our choice of

Warner Music Group
labels [for the
United States],and
AtlanticU.S. were fly-
ing over to see them
before we even
signed to Atlantic in
the U.K.”

In addition to the
radio support, Kall-
man says U.S.

§ media coverage of
i/ Hard-Fi already in-
~ cludes ink in Rolling
Stone, Spin, Blender, Peo-

BY PHYLLIS STARK

ple, Jane, The New York Times
and the Los Angeles Times.

Of the U.K. success, Archer
says, “There are still times where
I think we're nothome and dry yet,
that it could all go wrong at any
minute.” Ahead of its March U.S.
dates, Hard-Fi toured Europe,
where the album and “Cash Ma-
chine” are gaining momentum.

“Success breeds success,” he
notes. “As soon as Europe sees
what the U.K. is doing, they want
apartofit.”

Kallman says, “There are lots
of bands that are not as easily
traveled because they’re very in-
digenous. In this case, as U.K.-
centric as a song like [album
track] ‘Feltham Is Singing Out’
is, it’s an incredible song. The
Clash cited many [British]
things, and there are interesting
musical similarities. [ was struck
by how [Hard-Fi] was a global
band, musically unlike anything
else out there.”

Or, as Bedford puts it, “What
[Archer]is singingaboutin Lon-
don—having no money or los-
ing his girlfriend--could apply
to a guy in Ohio.” oee

Paisley, Sugarland Lead ACM Noms

NASHVILLE—Brad Paisley
and Sugarland are the top
nominees for the Academy of
Country Music Awards an-
nounced March 8 in Nashville.
“American Idol” winner Car-
rie Underwood makes a strong
showing with four nomina-
tions, and Bon Jovi nets its first
ACM nod.

The awards will be pre-
sented May 23 at the MGM
Grand Garden Arena in Las
Vegas, airing live on CBS.

Paisley is nominated for six
awards, including three he
shares with ACM favorite
Dolly Parton for their collab-
oration “When | Get Where
I’'m Going.” The song appears
on Paisley’s album, “Time
Well Wasted.”

Sugarland earned five nom-
inations, and its singer Jen-
nifer Nettles netted a sixth in
the vocal event category for her
hit duet with Bon Jovi, “Who
Says You Can’t Go Home.’
Brooks & Dunn also scored

five nominations.

Rascal Flatts earned four
nominations and is the only
act with nods in the top two
categories—entertainer and
album of the year—the latter
for its “Feels Like Today” set.
Joining Rascal Flatts in the en-
tertainer category are Brooks
& Dunn, Keith Urban, Toby
Keith and last year's winner,
Kenny Chesney.

Top male vocalist nominees
are Dierks Bentley, Chesney,
Paisley, George Strait and last
year’s winner, Urban. The
ACM’s top female vocalist
contenders are Sara Evans,
Martina McBride, Gretchen
Wilson, Lee Ann Womack and
Underwood. Wilson won the
award in 2005.

In addition to Lyric Street
Records’ Rascal Flatts, nomi-
nees in the album of the year
category are Womack’s
“There’s More Where That
Came From” (MCA Nashville),
Paisley’s “Time Well Wasted”

(Arista Nashville), Gary
Allan’s “Tough All Over”
(MCA Nashville) and Sugar-
land’s “Twice the Speed of
Life” (Mercury).

Broken down by label, Arista
Nashville is this year’s top
nominee by a wide margin
with 15 nods based on the suc-
cesses of Paisley, Brooks &
Dunn and Underwood. Mer-
cury notched seven nomina-
tions while sister label MCA
Nashville has six.

Among the most interesting
categories this year is top new
male vocalist. Independent
label Broken Bow Records
scored two of the three nomi-
nations there for its artists
Jason Aldean and Craig Mor-
gan. Mercury’s Billy Curring-
ton snagged the third.

Nominees are selected by
the ACM’s voting members.
Winners will be announced
during the telecast. Fora com-
plete list of nominees, go to
billboard.com/awards. -
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Although many folks still grumble over the num-  ago in their native Australia, but it is new to us.
ber of major-label acts that play South by South- This trio is either a fun novelty or the future of
west every year, there are hundreds of indieactsto  music given that the oldest member is only 13.
choose from. In fact, you could go to ashow every  The punk pop on this import is charmingly un-
hour on the hour and never see a major-label act.  sophisticated, butitis impossible to dismiss the

Here are a few indie acts with new releases spunk and burgeoning talent displayed on this
we are hoping to catch in Austin during the four-song EP—although sometimes these pop
tots are more Brady Bunch than Ramones on
such cuts as “Rockin’ On.”

March 15-19 festival:

Goldfrapp, “Supernature” (Mute): British dance

duo has already hit No. 1 on the dance charts I Love You But I've Chosen Darkness, “Fear
with “Ooh La La,” which received prominentex- Is on Our Side” (Secretly Canadian): A few
posure from its placement in a Diet Coke com- years ago, we decided to go see this band based
mercial. The album, which came out March 7, solely on the great name and were not disap-
has far more depth than that track reveals, in- pointed by its musical ability. [ILYBICD re-
cluding the luscious “Time Out From the leased its first full-length album March 7. The
World,” slinky “Lovely 2CU” and dreamy “Let projectis atmospheric and moody and clearly
shows the band’s British mid-'80s influences,
but some of its previously displayed pop ele-
Tim Easton, “Ammunition” (New West): Eas- ments thankfully creep in on the almost jaunty

It Take You.” Enchanting stuff.

ton’s fourth album, out May 16, was recorded “At Last Is All.”
during the course of two years, and the diver-

MELINDA NEWMAN mnewman@billboard.com

In_die Essentials

Can’t-Miss Acts To Catch At South By Southwest

Marsland/Wireimage.com/Goldfrapp Photo: Wirelmage.com

Speaking of picking acts to see strictly on ¢

sity of styles shows he was a master at catching their names, we have already started our list of =

the mood on any given day. The Jayhawks’ Gary a few faves for this year including the Number
Louris co-produced a number of tracks, which Twelve Looks Like You, Skeletons & the Girl-
is always a nice stamp of approval for the Faced Boys, Bible of the Devil and Stardeath &

Americana crowd. the White Dwarfs.

Easton sounds like Peter Gabriel and Michael

 Penn rolled into one on opening track “Black

Dog,” but then veers a little too much into Bob
Dylan territory on “News Blackout.”

Easton writes nice melodies, but his real
strength is his gentle, knowing way with a turn
of phrase such as on “Not Today” when he sings,
“You've got everyone’s attention, but nobody’s
heart.” “Back to the Pain,” a duet with Lucinda
Williams, is ready for its close-up, it paints such ; _\" h
cinematic images.

GOLDFRAPP

Tres Chicas, “Bloom, Red & the Ordinary Girl”
(Yep Roc): This is the second go-round for this
trio, which comprises Whiskeytown’s Caitlin
Cary, Hazeldine’s Tonya Lamm and Glory Foun-
tain’s Lynn Blakey. Following 2004’s “Sweetwa-
ter,” the folk-country troika delivers sweet,
harmony-filled sounds on such tracks as the
swaying “Red” and “400 Flamingos.” Al-
though there is a little too much sim-
ilarity among the songs on the
March 7 release, we bet they re-
ally come alive in concert.

Merz, “Loveheart” (Gronland):
We had never heard of him, but
Merz, aka Conrad Lambert, appar-
ently signed to Epic in the late "90s
and then disappeared. This album,
available on import only, marks his re- /
turn. Quirky, yet accessible, Merz combines ¥
electronica undertones with a singer/song-
writer’s heart. Highlights are the biting so-
cial commentary on “Mentor” and the
bittersweet “Warm Cigarette Room.”

The Flairz, “Rock and Roll Ain’t Evil” (Lefroy
Records): OK, the EP came out more than a year
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Whitacre’s Ace Space

Composer’s MySpace Site Boosts Album’s Visibility

We all know that myspace.com
is popular with the kids these
days, but who would have ex-
pected that it could boost a
contemporary classical com-
poser’s career as well?

Eric Whitacre—who has set
up a page on the popular on-
line destination—can tell other
young composers just how
much the Web site is doing for
his career and visibility these
days. With “Cloudburst and
Other Choral Works,” his first
recording for renowned
British independent label Hy-
perion that was released Feb.
14, Whitacre seems to be dis-
covering a whole new audi-
ence online.

At age 35, Whitacre has al-
ready enjoyed tremendous
success, particularly among
choral and wind band music afi-
cionados, performers and au-
diences. The Nevada-born, Los
Angeles resident’s music has
been hailed for its gorgeous
and unexpected harmonies. His
instrumental work Ghost Train,
written when he was just 23,
has already been featured on
40 recordings, and his choral
piece Water Night has soared
to become one of the most
popular choral works written
in the last decade.

No wonder, then, that the
Hyperion disc experienced
huge pre-order numbers that
seemed to be a surprise, how-
ever welcome, to the label and
its U.S. distributor, Harmonia
Mundi, or that the disc landed
at a solidly respectable No. 11
position on the Top Classical
Albums chart in its first week,
edging out many of its major-
label competitors.

Still, the easygoing Whitacre
seems surprised by his online
popularity. “A few weeks ago,”
he recounts, “l was at North-
western University in Chicago
to conduct concert perform-
ances of Paradise Lost, a new
piece whichis kind of an opera/
musical/electronica hybrid. The
craziest thingwas whenalot of
listeners started singing along
to one of the arias in the piece—
and the only place that they
could possibly have heard it yet
ison MySpace.”

CH-CH-CH-CHANGES:
Former Sony Classical presi-
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dent Peter Gelb has some in-
trepid ideas to re-energize one
of the world’s most drestigious
opera houses as he takes the
helm of the Metropolitan
Opera in August. In his desire
to make the Met’s offerings
more accessible and “recon-
nect the Met to the world,”
Gelb recently announced a raft
of new initiatives.

Among his ideas: a plan to
offer live, high-definition
broadcasts of Met produc-
tions via satellite to major
movie theater chains, to make
digital streams and down-
loads of Met performances
available to fans aad to “sig-
nificantly modernize” the
venue’s beloved weekly
radio broadcasts, adding
behind-the-scenes elements
and interviews that would
make them “more like sports
broadcasts.”

He is also introducing quite
a few widely reported new
repertoire and markzting initia-

tives, including commissioning
high-profile composers from
the worlds of jazz, Broadway
and pop (as well as classical)
to create new works; amping
up the number of new produc-
tions to seven per year; offer-
ing family-geared matinees;
opening a visual arts gallery
within the Met; and reducing
the price of the house’s cheap-
est tickets to $15.

Although, as Gelb ac-
knowledges, plans like the
satellite broadcasts and dig-
ital delivery are still being
discussed with the unions
whose current agreements
would have to be renegoti-
ated in order to make them a
reality, he imagines that the
Met will have to create prod-
ucts that “will work across the
entire digital landscape—
whether it’s on our Web site,
through broadband services,
iTunes and all the digital de-
livery platforms. We’d even
like to offer ringtones.” .-

WHITACRE
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‘No Limits’ For Munizzi

NASHVILLE—“No Limits,”
the title of Martha Munizzi's
March 14 double CD, aptly
sums up the way the diminu-
tive blonde approaches her ca-
reer. In a few short years, she
has become one of the gospel
community’s most acclaimed
new talents. She even won the
2005 Stellar Award for best
new artist, becoming the first
white performer to do so.

“She’s the Charley Pride of
gospel music,” ABC Radio
personality Cedric Bailey
says, comparing Munizzi to
the country singer who sur-
prised '60s audiences when
they discovered he was
African-American. “Every-
body heard Charley Pride and
loved his music, then he came
out on the Grand Ole Opry
and he was a black man,” Bai-
ley says. “They didn’t know
what to expect. Now here we
are listening to Martha Mu-
nizzi, thinking, ‘“That sister
sure can sing!” And here she
comes, this beautiful lady
with long, blonde hair and a
beautiful smile.”

Munizzi is pleased to be a
member of the gospel music

community. “Gospel is my
home, my family, the people
who I go to church with every
Sunday,” Munizzi says. “It's
never about a color—it's about
heart. I think that that’s what
God istrying to do. He's trying
to say, ‘I'm your daddy. You are
all my kids. Now act like it.’
Music is such a great tool to
join us and unify us, and that’s
what I love about it.”

Munizzi was a well-known
worship leader in Florida when
she and her husband, Dan Mu-
nizzi, decided to form their
own label and issue her CDs
through Nashville-based dis-
tributors Central South and
New Day.

In 2001, she first gained at-
tention with “Say the Name.”
Then her 2003 release, “The
Best Is Yet to Come,” became
a phenomenon that kept sell-
ing and selling. The project
peaked at No. 2 on Billboard’s
Top Gospel Albums and re-
mained on that chart for 77
weeks. The title has sold
279,000 copies, according to
Nielsen SoundScan.

Following the success, major
labels came calling, looking to

sign the singer and purchase
her company. Instead, Munizzi
and her husband opted to sign
a marketing/distribution deal
with Mobile, Ala.-based In
tegrity Music. (Integrity is dis-
tributed to the Christian
market through Provident-In-
tegrity Distribution and to the
mainstream through Colum-
bia/Sony.)

“We felt like it was a perfect
fitat Integrity,” Dan says. “We
connect with the leadership
team there.”

Martha adds, “Everybody is
very spiritually minded, praise
and worship-minded.

From a business standpoint,
the Munizzis say they appreci-
ate Integrity’s distribution ca-
pabilities in foreign territories
and the Sony relationship,
which will afford greater op-
portunities in the mainstream.

To widen the scope of their
company, the Munizzis are
launching Hands Strait Up Music,
a division of Martha Munizzi
Music Group. Dan says they plan
to add artists to the roster by fall.

Right now, the counle is con-
centrating on “No Limits.”
ABC’s Bailey is already playing

A

"I GAIL MITCHELL gmitchell@billboard.com

CLASSIC R&B THRIVES

The success of youngsters
like Chris Brown, Keyshia
Cole and Ne-Yo has many
folks trumpeting the refrain
“R&B is back.”

But R&B never went any-
where. All one had to do was
dig deep beyond major-label
boundaries, mainstream
radio’s format constraints
and media indifference. The
reward for diligent diggers
has been a wealth of inde-
pendent R&B/soul projects
just waiting for the chance to
be heard.

Now the sands are shifting.
Thanks to technology’s im-
pact, one does not have to
forage quite as deeply nowa-
days to sample R&B'’s thriv-
ing underground scene. More
so than in years past, my desk
is covered with a diverse
array of indie products.

During the next months, |
will highlight the more de-
serving projects, but at a
glance, 2006 is shaping up as
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the return of the classic soul
artist. The Persuaders—best-
known for the 1971 No. 1 R&B
hit “Thin Line Between Love
& Hate”—are sparking consid-
erable interest with their first
new album in almost 20 years,
“Made to Be Loved” (on the
aptly named It’s Soul Time
Records). Also jumping into
the indie waters are the Whis-
pers with “For Your Ears Only”
(Satin Tie Productions).

Add to that list the Chair-
men of the Board (on mem-
ber General Johnson’s Surf-
side Records),Take 6 (“Feels
Good” on Take 6 Records, out
March 21), Chris Jasper of
Isley, Jasper, Isley fame
(“Amazing Love” on Gold City
Records) and Ray “Ghost-
busters” Parker Jr. (“I'm Free”
on Raydio Music). In addition,
Phil Petty, Ann Nesby and
Maysa will have new albums
on Shanachie.

Blasts from the more recent
past are also serving up albums:

Ralph Tresvant (“Rizzwafaire,”
Xzault Media Group); Shanice
(“Shanice,” Imajah/Playtyme);
former City High principal Ryan
Toby (“Soul of a Songwriter,”
OverFlow Entertainment); and
ex-Motown artist Donnie (the
forthcoming “The Daily News,”
SoulThought Records).

Noteworthy up-and-coming
talent plumbing the indie
depths include Jovan Dais
(“Gotta Get My Baby,” Anotha
Dais), Steve Butler (“Some-
thing for the People,” Pull ’'Em
Up Records), lan Martin (“The
Way,” Expansion Records in
the United Kingdom and lan
Martin Music in the United
States) and Randevyn (“Sol-
train,” Solville Music).

Still maintaining momen-
tum from 2005 are such con-
temporary R&B acts as Frank
McComb, Angela Johnson,
PJ Morton, Tortured Soul,
Gordon Chambers, Billy
Miles, Anthony David, Ray J
and the Rebirth.
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George Littlejohr, a found-
ing partner of New York-
based indie label Purpose
Records, welcomes the in-
flux. “For the first time, a
lot of R&B acts—especially
the veterans—are finding
they can make a Bving in-

Label: Martha Munizzi
Music Group
Management: Dan
Munizzi, Say the Name
Booking: Martha
Munizzi Ministries
Publishing: Say the
Name (ASCAP)

Last album: “When He
Came” (Christmas
album, 2004), 31,000
Best-selling album: “The
Best Is Yet to Come”
(2003), 279,000

dependently,” Littlejohn
says. “Major labels aren’t
equipped to work with this
type of adult artist.”

He also notes that people
intheir mid-30s who grew up
on De La Soul and A Tribe
Called Quest feel the hip-hop

THE PERSUADERS

the title track and is getting
great response. He anticipates
the entire album will be
warmly received. “It’s off the
chain,” he enthuses.

The two-CD set was recorded
live last June at the Bethany
World Prayer Center in Baton
Rouge, La. “From the begin-
ning of the first CD to the end
of the second CD, there is a
flow,” Martha says. “We didn’t
change anything, we didn’t
chop anything up, we didn’t
move anything. That's what we
experienced that night. You are
hearing the actual crowd and
experience. It’s real and that’s,
what we wanted to do.”

A DVD filmed that evening
will be released June 16. One of
the highlights is a duet between
Martha and her twin sister Mary
on the song “Always Welcome.”

“l leave and go change
clothes, and she steps out,”
Martha says. “People thought
it was me, and she starts the
song. Then I step out, and
everybody in the audience was
whispering and in shock and
didn’t expect that. So, it was
definitely a big surprise.”

Integrity chief marketing of-

that is out now is not appeal-
ing. “They’re looking for
something different now, like
an Eric Roberson or the Re-
birth. More live instrumenta-
tion, strong vocals and sub-
stantive songs.”

After five years of running

i

ficer Danny McGuffey says
consumers can expect to see
Martha everywhere as the new
release hits the shelves. “She’s
doing conferences, cruise pro-
motions, and Christian televi-
sion will be strong. She’s a
favorite on TBN,” McGuffey
says, adding that she also re-
cently taped a show for BET.
The promo push includes a
show March 16 at New York’s
famed Apollo Theater.

The campaign also includes
a three-week promotional bus
trip in March. According to
Dan, Martha will make 20
stops, visiting radio and retail
in key markets including At-
lanta; Dallas; Washington
D.C.; New York; Baltimore;
and Charlotte, N.C. “Through-
out the growth of the company,
we've tried to stay connecled
to the people who've sup-
ported us,” he says.

Martha credits much of her
success to her husband. With
most record companies, “it's
easy to get lost in the shuffle,”
she says. “When you have one
person [and] all their focus is
you, it’s easy to make so much
more happen.” soe

Purpose—whose catalogin-
cludes output from Tortured
Soul, Angela Johnson and
the “25 Strong” soundtrack
—Littlejohn laments that
one challenge still remains
for the indie operator: get-
ting deserved exposure
from TV, mainstream radio
and the press.

“Online sites like soul
tracks.com and soulpatrol
.com, satellite radio and In-
ternet radio are very support-
ive,” he says. “But we don’t
have the same support of-
fline. It’s difficult to get any
features or reviews. The
media needs to let people
know what’s happening in
this indie scene.”

Littlejohn predicts the
flow of music will only grow
stronger. “More quality art-
ists are going independent,”
he says, “and the music is
getting better. That’s excit-
ing. That’s what keeps us
encouraged.” oo
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%7 QUESTIONS
with VAN MORRISON

by PAUL SEXTON

Few long-term recording artists remain as enigmatic as Van Mor-
rison. The Belfast, Ireland-born creator of countless classicalbums
and songs is notoriously media-wary and prefers to focus his en-
ergy on a prodigious recording output since leaving the ranks of
the influential Northern Irish beat band Them in the 1960s.

More than 36 years after his 1970 breakthrough “Moondance,”
Morrison, 60, continues his tireless exploration of his musical
heritage. March 7 saw the release of “Pay the Devil” (Lost High-
way), a collection of a dozen covers of his favorite vintage country
songs plus three new, complementary compositions.

On the eve of a performance at Nashville's Ryman Auditorium on
the album’s release day—his first-ever visit to the city—Morrison
gave Billboard rare insight into his current work and future plans.

Q: Why make a full-on, old-school country album now?

A: 1 have done some country stuff before in the '70s, it just didn’t
come out. But it seems like the right time to put it out, and we're
having fun. But on “Tupelo Honey” [1971], a couple of songs on
there were straight country: “When That Evening Sun Goes Down,”
“Starting a New Life” and “Tupelo Honey” itself is very country.

Q: You cover such artists as Hank Williams and Webb Pierce on “Pay
the Devil.” Did their music hold a special mystique for you growing up?
A:No, I was lucky because it was
in my household. My father had
the records. He also had jazz
records and blues and gospel . . .
1 was hearing this music all the
time when I was a kid.

I call it being brainwashed in
the right way. Also, a lot of my
friends in the area had various
music: There was the pop music
of the day then, people like Louis
Prima, which was a different take
on rock’n’roll and rhythm and blues. Johnnie Ray was like the back-
drop, hearing his music on the radio during that period, and a lot
of people were playing country then too. We tend to forget there
wasn’t a lot of electric music going on then . . . If someone had an
electric guitar, that was a major event.

MORRISON

Q: Is Hank Williams a particularly significant artist for you?

A: He's very important because he influenced not only country peo-
ple, he influenced a lot of black artists t0o, which is what a lot of
people don't realize.

Q: Why is it that you have never even visited Nashville before?

A: It just never came up before, or it came up but it didn’t happen.
The thing is, [ don’t really tour . . . I stopped touring for all intents
and purposes, in the true sense of the word, in the late '70s, early
'80s possibly. | just do gigs now, [ average two gigs a week. Only in
America do | do more because you can't really do a couple of gigs
there, so [ do maybe 10 gigs or something there.

Q: When you playlive, do you feel obligated to play your best-known songs?
A: Of course you do in certain situations, especially with bigger
gigs, [but] I'm not really a big-gig act. [At] some of the larger places
outdoors in the summer, [ feel obligated to play [hits] . . . If you get
into introspective blues or something where you're stretching out
a bit, large audiences don’t respond to this, so you have to give them
what they want basically.

Q: What comes next for you?

A: I've got unreleased stuff that I've been mixing for years, it's end-
less. .. There’s country stuff in that, [ might put out some of that
next. But I'm just thinking about this at the minute, I'm just
thinking about today, tomorrow, next week. That'sas faras [ can
go at the minute. e
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DIE! DIE! DIE! EYES
DEAL! DEAL! DEAL!

ailed at home as New
Zealand’s most excit-
ing new band, uncom-
promising art-punk
trio Die! Die! Die! aims
tolock in label and agency deals
for the United States and Europe
during its stateside visit around
South by Southwest time.

“We've been talking to about
10 labels,” guitarist/singer An-
drew Wilson says. “So far, they
haven’t given us exactly what we
want.” The Auckland-based band
is self-published and self-man-
aged, but Wilson says it hopes to
sign a co-management deal dur-
ing the March U.S. jaunt.

Die! Die! Die! formed in late
2003 when Wilson met bassist
Henry Oliver and had an in-
tense argument over which
seminal U.S. hardcore act—
Black Flag or Minor Threat—
was more important.

After building a reputation
through constant live work, Die!
Die! Die! released a six-track EP
on Wellington, New Zealand-
based independent Capital
Recordings in April 2005. The
band also visited the United
States and Europe that year to
play shows and to record its self-
titled debut album with pro-
ducer Steve Albini in Chicago.
“Diel Die! Die!” was released
last August in New Zealand by
Capital and on Jan. 22 in Aus-
tralia through Sydney-based
OK! Relax.

The band played Australian
club dates March 2-5 before
heading to San Francisco for the
first of a six-week string of U.S.
shows (March 7-April 19), in-
cluding the SXSW Australian/
New Zealand showcase March
18 at the Lava Lounge Patio.

Booked through Sydney-
based IMC, Die! Die! Die! plans
to tour Japan and Europe later
this year.

—CHRISTIE ELIEZER
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HOT PURSUIT: Belle and
Sebastian’s lead singer and
songwriter Stuart Murdoch
considers his band to be a “late-
blooming” act. Formed 10
years ago in Glasgow, Scotland,
Murdoch believes the group is
only now finding its feet—in-
deed, he compares Belle and
Sebastian’s current position
with that of the Rolling Stones
circa 1969.

“This may seem extremely
presumptuous, buta boy has to
dream,” he says. “It seems [the
Stones] started making some of
their best records around that
time. I add {them] to my mental
list of groups that had been kick-
ingaround for a while but some-
how still had to make their
decisive move.”

Belle and Sebastian’s Los An-
geles-recorded, critically ac-
claimed seventh album, “The
Life Pursuit,” was released by in-
dependent Rough Trade Feb. 6
in the United Kingdom and en-
tered the Official U.K. Charts
Co. album chartatNo. 8 the fol-
lowing week. Matador issued the
album Feb. 7 in the United
States where it entered The Bill-
board 200 at No. 65.

In January and February,
the seven-piece band played a
17-date U.K. and Ireland tour.
On Feb. 25 in Toronto, it saw
the first of 22 North Ameri-
can gigs, which includes the
Matador SXSW showcase
March 15 at Stubb’s. In May,
it kicks off a 17-date European
tour in Paris followed by June
shows in Japan, Australia and
New Zealand.

Belle and Sebastian’s publish-
ing is through Sony ATV.
London-based Helter Skelter
handles worldwide booking, ex-
cluding North America, where
dates are booked by Ground
Control in Carrboro, N.C.

—STEVE ADAMS

© Latin Notas

ah LEILA COBO Icobo@billboard.com

Latin musicians iniits ranks.

According to Roslynn Cobarrubias,
urban coordinator for music, comedy
and fashion at MySpace (Latin also
falls under her purview), as of March 2,
MySpace has 13,080 Latin music acts—
a veritable explosion from the 1,000 i
Latin acts on MySpace in August. e ’

On MySpace, most Latin acts also - e ,4(:, -
place themselves in other musical cat- \»‘-4.»-»‘ 3 i
egories, Cobarrubias says. For exam-
ple, Sony BMG pop trio Reik is under
Latin, pop and acoustic, which osten-
sibly opens the door for a broader
mainstream audience to hear its stuff.

The more genres an act places on
its music, the more hits that act will
get when a search is launched.

Cobarrubias estimates the over-

¥

w.

MISS TSSA

LR

MySpace’s Latin Explosion

Part Latina, part Philipina, the singer Miss Issa de-
scribes her music as “a combination of R&B and
Latin music” and records onindie label Soundon-
Sound Entertainment. You may not have heard
of Miss Issa, as | had not, but on myspace.com
she is mighty popular. Her page has been
viewed 157,342 times, and she counts 15,808
users as “friends”—people who sign up to
send or receive information from her.

While this degree of popularity is now
common on MySpace, in the Latin music
realm the MySpace phenomenon has
gone largely unnoticed even as the on-
line community continues to amass

whelming majority of Latin MySpace acts are indie artists. Per-
haps the Latin king of MySpace is Pitbull, who records for

indie TVT. According to Cobarrubias, the Miami rapper has
1.2 million profile views and 163,000 friends.

Even with all this Latin growth in MySpace, the numbers
are underwhelming when compared with the site’s ap-

proximately half a million acts (yes, half a million).
So, how does an act cut through the clutter?

By December 2005, there were 4.5 million Latin My-
Space members (again, they identify themselves as
Latin), with 14,000 new members logging on every
day. They were split between male (50.2%)
and female (49.8%), with most falling be-
tween 14 and 34.

In other words, there is an audience
for Latin. The trick is drawing them to
your site.

Cobarrubias works with other coor-
dinators to feature various artists,
videos and events on the MySpace

. home page. Eight acts and eight
videos are featured every week.

Driving people to specific sites falls
mostly on the artists themselves.

“Every time they’re on the radio or
on TV [and] they invite people to My-

Space, you see a jump in numbers,”

Cobarrubias says.

Although MySpace does not cat-
egorize Latin music by subgenres,
such as regional Mexican or tropi-
cal, such a move is one of her 2006

objectives, Cobarrubias says. -+

DEBORAH EVANS PRICE dprice@billboard.com

spel Indies Grow

Slew Of New Independent Labels Pop Up, Plan Releases

Though mainstream corpora-
tions have become a major pres-
ence in Christian music as EMI,
Warner Bros. and Sony BMG
have all staked claims on the
Christian/gospel landscape dur-
ing the last decade, independ-
ents manage tostillenjoy ashare
of the pie. And even though the
climate is difficult, new compa-
nies keep springing up.

The Crabb Family recently
launched a new imprint, Clear
Cool Music, which will issue the
group’s March 28 release, “Blur
the Lines.” Another new venture
recently bowed in Franklin, Tenn.,
Union Street Records, which is
launching an impressive new
rock band, Roads to Rome.

On the gospel side, industry
veteran Shawn Tate has
launched Univocal Records. Dis-
tributed by Central South, the
label’s first release is Malcolm
Williams and Great Faith’s live

set “Walking in My Destiny.”
An indie already enjoying
success on the gospel side is Icee
Records, a Chicago-based com-
pany that is hometo Dr. Charles
G. Hayes & the Warriors. The
group took home choir of the
year honors at this year’s Stellar
Awards. Icee Records’ Dianne
Williams netted the female vo-
calistof the yearaward and Icee
also won in the music video cat-
egory for Hayes’ “The Remix.
“We were excited that we were
able to accomplish those three
wins because we worked very,
very hard to accomplish our
goals,” says Dr. Charles T. White,
who heads up Icee Records.
The choir has been around for
more than 40 years but enlisted
producers Percy Bady, DeAndre
Patterson, Darius Brooks and
Adrienne B. King to work on its
Icee debut. The result was one of
gospel's most-talked-about re-

www americanradiohistorvy com

leases in 2005.

Hayes & the Warriors’ current
single, “Love You So,” written and
produced by Grammy Award
winner Brooks, is being worked
to gospel and adult R&B stations.

Prior to starting the label,
White found success in real es-
tate and he notes the vast differ-
ences between the two fields. “1
love the record label,” he says.
“Unfortunately, it doesn’t make
the money that real estate makes.
One can hope that it will grow so
big that it will take care of itself.”

White is negotiating with dis-
tributors and admits that lack of
strong distribution has hurt the
label, but he is optimistic about
Icee’s future. They are working
onanew project by Williams and
looking to sign additional artists.

“We are hard-working indi-
viduals with a common goal,
White says of his team, which
includes executive VP Damon

“D” Stewart. “All of our players
on this team have the artist’s best
interest in mind.”

SESAC HONORS: Pete Kip-
ley was named SESAC’s song-
writer of the year during a Feb.
21 awards dinner in Nashville
recognizing the orgenization’s
top writers and publishers in the
Christian field. Wordspring
Music, a division of Word Music
Publishing, and Kipley’s com-
pany Songs From the Indigo
Room, were named SESAC’s
Christian publishers of the year.
In addition to his work with
MercyMe, Kipley also received
performance awards for songs
with Mark Harris and ZoeGirl.
Steve Taylor, Andy Chrisman,
Krystal Meyers, Stellar Kart, Pro-
ject86 and Tiffany Arbuckle Lee
(the latter is better-known as
Curb artist Plumb) were also
honored during theevent. - -

Photo: Lester Cohen/WIlrelmage.com
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Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.
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DONALD FAGEN
Morph the Cat
Producer: Donald
Fagen

Reprise

Release Date: March 14
A guarter-century since
he lit up the airwaves
with his enduring solo debut, “The Nightfly;”
(and 13 years since its follow-up,
“Kamakiriad”), Steely Dan co-founder Fagen
takes his third solo journey with an album
that only he could conceive: a late-night song
cycle populated by such characters as a sexy
airport security screener, a blob-like feline
presence that hovers over Manhattan, the
ghost of Ray Charles, an army of thugs who
overtake the government and a bygone bar
band (on the irresistible single “H Gang”).
Unified by Fagen'’s crisp melodies and lush,
jazzy pop arrangements, these far-flung
stories form a cohesive tableau that amounts
to a musical meditation on the underbelly of
the urban jungle. It is some of Fagen'’s finest
work to date and proof of the good things
that happen when a great musical mind lets
his imagination take flight.—PV

MATISYAHU

Youth

Producers: Bill Laswell,
lll Factor, Jimmy
Douglass
JDub/Or/Epic
Release Date: March 7
Matisyahu does not
reinvent the wheel, but he connects the dots
with virtuoso skill on his first major studio
album following the still-hot “Live at Stubb’s.”
The Hasidic reggae singer/rapper is from
Crown Heights, a dense square mile of
Brooklyn, NY., shared by thousands of
orthodox Jews, West Indians and more than

NICK LACHEY What’s
Left of Me (4:06)
Producer: Emanuel
Kirikakou

Writers: N. Lachey,

J. Cates, E. Kiriakou,

L. Robbins

Publisher: not listed
Jive/Zomba (CD promo)
Not to be crass, but divorce seems to suit
Nick Lachey well. Never has he sounded so
impassioned or more mature. Arguably, the
studly former boy band singer got the short
end of the stick in terms of career
advancement via his marriage with Jessica
Simpson. She earned A-level fame, including
her first No. 1hit, “With You,” on Columbia,
while Lachey’s equally formidable output—
particularly his ballad “This | Swear”—went
nowhere on Universal. “What'’s Left of Me” on
Zomba offers a potent bid to make things
right. The song is powerfully produced,
melodically memorable and opulent in lyrical
pain and regret. “Left” is exceptional; it takes
one listen to know that Lachey has been
underestimated for quite some time.—CT

a few reggae-loving Rastafarians. It is easy to
hear the give-and-take between Jewish vocal
tradition, scripture and Rasta iconography in
Matisyahu’s words and music: Opener “Fire
of Heaven/Altar of Earth” is replete with
widely, though perhaps differently,
understood references to Zion and Babylon.
Themes of exile, hope and redemption
suffuse this musically varied collection.
Permeating the songs is the search for life’s
meaning in a dangerous, material world.
Matisyahu's vehicle for exploration is classic
reggae, dub and toasting, elevated by his
Roots Tonic band and his own authoritative,
richly nuanced delivery. —WR

WILLIE NELSON

You Don’t Know Me:
The Songs of Cindy
Walker

Producer: Fred Foster
Lost Highway

Release Date: March 14
Living legend Willie
Nelson’s latest foray is a tribute to fellow
Texan Cindy Walker, a Country Music Hall
of Fame songwriter who penned a string
of hits for the likes of Bob Wills and His
Texas Playboys, Ray Charles and Bing
Crosby. As a teenager, Nelson idolized
Wills and performed many of his best-
known hits, including the Walker-written
“Cherokee Maiden” and “Bubbles in My
Beer” In addition to those cuts, other
highlights of this set include the Wills
staple “Dusty Skies,” the Ernest Tubb
classic “"The Warm Red Wine,” the Eddy
Arnold hit “Take Me in Your Arms and Hold
Me” and the title track made famous by
Charles. Backed by a fine western swing
band featuring Texas Playboys veteran
Johnny Gimble, Nelson has rarely sounded
more comfortable in his skin.—PV

PEARL JAM World
Wide Suicide (3:27)
Producers: Pear/ Jam,
Adam Kasper

Writer: E. Vedder
Publisher: not listed

J Records (digital
download)

The world has changed for the worse
since Pearl Jam’s 2002 Epic swan song,
“Riot Act,” a fact Eddie Vedder affirms on
the band’s self-titled debut for J (due May
2). Vedder has become increasingly vocal
about his political opinions in recent
years, but luckily “World Wide Suicide” is
not just an anti-Bush tirade. Instead, atop
a propulsive beat and a thick, three-guitar
attack, Vedder personalizes his anger that
the U.S. occupation of Iraq has reached
the three-year mark. After recognizing a
fallen soldier’s face in an obituary, he
imagines “medals on a wooden mantle
next to a handsome face that the
president took for granted.” Rock radio
should jump on this despite the delicate
subject matter.—JC

[ HIP-HOP |

VARIOUS ARTISTS

Dave Chappelle’s Block

Party

Producers: various

Rogue Pictures/Geffen

Release Date: March 14
Those who do not see
“Dave Chappelle’s

Block Party” in theaters can

still experience the

comedian’s September

2004 concert in Brooklyn,

N.Y., on this soundtrack.

Absent without explanation

. is the Fugees reunion that

stole the show and anything
by Kanye West. The CD
does spotlight Dead Prez
(“Hip-Hop™), Talib Kweli
(“The Blast”) and Jill Scott
(“Golden”). Kweli and Mos
Def reteam as Black Star for
“Definition” and “Born &

- Raised,” while Common

deftly runs through his
relationship ode, “The
Light,” featuring Erykah

| Badu and Bilal. Also notable

is the Roots’ guitar-laden
rendition of “You Got Me,”
featuring Scott (the song’s
original vocalist) and Badu
(who was on the radio
single). Though the
performances seem less
coherent near the end, the
goal of applauding the
raw, uncompromised side
of hip-hop is well
executed.—CH

- DEVO 2.0

Devo 2.0

Producer: Gerald V. Casale
Disney Sound

Release Date: March 14
Devo, in conjunction with
Disney Sound, has recast

- itself with five kids age 10-

13 as Devo 2.0. Devo’s adult
members play on the entire
record along with three-
fifths of the new lineup, and
the package includes two
new songs, Devo’s first in
years. Some lyrics have
been changed, as “Girl U

- Want” becomes “Boy U

Want” due to singer Nicole
Stoehr's gender. This
endeavor works as fun,
electro pop for the tween
generation, butit isup for
debate whether parents will
view it as a welcome
change from kids shrieking
along with pop hits or as a
stunt to regain relevance by
a band that used to speak
out against conformity.

(More projects like this are

planned, with the Go-Go's

| up next.)—BT
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ETTA JAMES
All the Way
Producers: Sametto James,
Donto James, Joshua Sklair
RCA Victor
Release Date: March 14
* Several well-known
artists have reignited
their careers by covering
treasured songs from
generations past. Insome
cases, it works; in others, it
smacks of desperation.
James' foray fits into the
former niche. Still a vital
concert draw 45 years
after her signature R&B hit
“At Last,” James bites into
an interesting cross-
section of R&B and pop
standards. Her seasoned
been-there, done-that
vocals lend substantive
shadings to the Sammy
Cahn/Jimmy Van Heusen
timeless title track, Prince’s
dynamic “Purple Rain,”
Marvin Gaye’s “What's
Going On” and John
Lennon's “Imagine.” The
arrangements and musical
accompaniment accent
rather than overshadow
James, who pulls out the
stops on the Bobby
Womack-co-written “Stop
On By.” A valuable lesson
to wannabe singers: You do
not have to always scream
and shout to get your
message across.—GM

HARD-FI
Stars of CCTV
Producers: Richard Archer,
Wolsey White
Necessary Records/Atlantic
Release Date: March 14
* Already having hit the
top of the U.K. album
chart and snagged a
nomination for the
esteemed Mercury Music
Prize, “Stars of CCTV" is
that rare British import
that lives up to the
advance billing. Led by the
great “Cash Machine” and
the brilliant “Unnecessary
Trouble,” the disc has the
potential to rock the club
and the frat house with
equal fervor. Filled with
left turns, the playing is
inspired and inspiring: an
unexpected acoustic
guitar rhythm here, a
Breeders-worthy electric
guitar snort there, a muted
trumpet and electro beats
on the lone ballad over
there. And there are as
many vocal styles as there

MARCH 18, 2006

are musical, with singer
Richard Archer recalling
“The Great Escape”-era
Damon Albarn. America,
meet your new favorite
British band.—WO

JOE SATRIANI
Super Colossal
Producers: Mike Fraser,
Joe Satriani
Epic
Release Date: March 14
* Combining technical
mastery and pop
brilliance, Satriani stands out
as the most lyrical of the old-
school, rock-guitar heroes.
His sustain-drenched, 21st-
century bluestoneis
vigorous and hard-hitting on
“Super Colossal,” a new
instrumental set packed with
catchy hooks, driving riffs
and jaw-dropping solos.
Whether ripping through a
finger-picked Jeff Beck
tribute (“Just Like
Lightnin’ ), Eastern-tinged
scales ("Redshift Riders™) or
big-hearted power ballads
(“Ten Words"), the virtuoso
finds moments of pure
melodic bliss. Emotion often
wins over technique, even if
megalomaniac anthems like
the title track invite cynical
smiles. While much of the
album is pumped-up easy
listening, soulful
compositions like “The
Making of Love,” which sets
cosmic volume swells over a
7/8 beat, make up for the
'80s-style pyrotechnics.
Fretboard heroics may be
anything but cool these
days, but this six-string
workout lives up to its
name.—SP

[ LATIN |
MICHAEL STUART
Back to Da’ Barrio
Producers: Guillermo
Calderon, Michael Stuart
Machete Music
Release Date: March 14
* The norm of late in
Latin music is albums
with reggaeton versions of
pop or salsa tracks. Here,
the reverse is true. On his
first album with Machete
after a stint with Universal
Music Latino, Stuart
delivers salsa versions of
reggaeton hits like "Mayor
Que Yo” and “Pobre
Diabla.” As much as thisis a
ploy, we have to admit it
works. These are essentially
dance tracks and putting
them into another dance
format continued on >>p60
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from >>p59

is rhythmically natural as
well as catchy for the
listener who already knows
the songs. It also helps that
Stuart’s salsa is old-school
aggressive, the percussion
is in your face, and there is
a total absence of
sappiness. “Ellay Yo,”
performed here as a
soneo-laden duet with Tito
Rojas, is a throwback to an
earlier, less slick sound that
is most welcome for this
sanitized genre.—LC

'ORLD
SAMITE
Embalasasa
Producer: Samite Mulondo
Triloka
Release Date: March 14
One does not have to
8 be proclaimed a
purveyor of chill music to
track a superbly chilled-out
piece of work, and that is
precisely what Ugandan
artist Samite has done
here. A writer of moving,
seductive melodies, Samite
is also a fine vocalist and an
adept kalimba (thumb
piano) and flute player. The
ruling vibe of this CD is
often reminiscent of Vusi
Mahlasela's laid-back
material or the dub reggae
of Augustus Pablo. Tunes
such as “Olusoka” and
“Nalubale” blend a keen
melodic sense and intense,
intricate percussion, laying
urgent rhythms beneath
elliptical flute passages.
Drums and kalimba are the
ever-present rhythmic
heart, while Samite’'s flute
reflects a more abstract
sensibility. —PVV

MARTHA MUNIZZI

No Limits

Producer: Noel Hall

Integrity/Columbia

Release Date: March 14
With her last, self-
marketed release,

Munizzi remained in or

near the gospel chart’s top

10 for 77 weeks.

CLEGEND & CREDIIS |

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

Expectations are high as
she makes her first leap to
the majors, and she does
not disappoint. In fact, the
album’s 17 songs (nearly all
written or co-written by
Munizzi) showcase her
finest, most inspired work
to date. While Munizzi
clearly knows her way
around a solid
gospel/R&B groove tune
(“Jesus Is the Best Thing,”
“You've Been So Good”), it
is on the abundance of
transcendent choral
ballads that she truly soars
(“Forever You're My King,”
“Always Welcome,” “Come
Holy Spirit”). Hit-heavy
from start to finish, “No
Limits” should find
immediate acceptance in
the sanctuaries as well as
on the airwaves. Munizzi’s
explosive talent makes her
the brightest new star in
the gospel firmament. —GE

'VITAL REISSUES |
THE PRETENDERS
Pirate Radio
Producers: various
Sire/Warner Bros./Rhino
Release Date: March 14
* This five-disc
collection (four CDs,
one DVD) is a lot of
Pretenders: 81 tracks
(nearly one-quarter
previously unavailable)
and 19 videos. The group’s
eight studio albums and
one EP, from 1980 to 2002,
are well represented, and
shine the light on fearless
leader Chrissie Hynde's
swaggering, yet
beautifully vulnerable,
vocals and lyrics. Also
figuring into the mix are B-
sides and soundtrack
moments like “What You
Gonna Do About It” and
“Everyday Is Like Sunday,”
originally made famous by
Small Faces and Morrissey,
respectively. Typical of
such a hefty collection,
hits and classics are
placed alongside misses.
That said, do not be
surprised if you find

yourself embracing tracks
from 1999’s much
overlooked “Viva el Amor.”
And 26 years later,
“Mystery Achievement”
still stands tall. Like Hynde
and the other original
members (drummer
Martin Chambers, bassist
Pete Farndon and guitarist
James Honeyman-Scott),
itis special.—MP

| NEW & r‘: ITi

GRAND NATIONAL
Kicking the National Habit
Producer: Grand National
Recall

Release Date: March 14
Out since 2004
nternationally,
“Kicking the National
Habit” has, for some
reason, eluded U.S. release
until now. Believe the hype:
The 10-track set is a real
treat, rewarding repeated
listens with fun, groove-
driven tunes. Stylistic
comparisons to the Police
are unavoidable due to the
Sting-ly pitch of Ruppert
Lyddon’s voice and the
band’'s penchant for
zooming bass/reggae-fied
guitar
interplay. But
standouts like

=WORT!

“Daylight

Goes” "Talk  AppITIONAL

Amongst REVIEWS:

Yourselves” . pilated

and “Drink to 'F"Zeg/pzlg%

Moving On” o)

work their « Vitalic. “OK

way into Cowboy” (rias)

heavy « Hillsong,

rotation “Songs for
. Communion

despite that (Integrity)

reference

point, while the electro-
funky “Playing in the
Distance” and the sample-
addled "Cherry Tree” nod
to the long-gone
Manchester craze of the
early '90s. This new U.S.
version features seven
extra tracks, the most
essential of which is
Sasha’s deliciously dark
disco remix of “Talk
Amongst Yourselves.”—JC

CRITICS’ CHOICE *: A new release, regardiess of chart

potential, highly recommended for musicai merit.

CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Gordon

Ety, Clover Hope, Gail Mitchell, Wes Orshoski, Dan Ouellette,
Michael Paoletta, Sven Philipp, Wayne Robins, Chuck Taylor,
Bram Teitetran, Christa L. Titus, Philip Van Vieck, Paul Verna

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.

60 | MARCH 18, 2006

All albums commercially available in the United
States are eligible. Send album review copies to
Jonathan Cohen and singles review copies to Chuck

Taylor (both at Billboard, 770 Broadway, Sixth

Floor, New York, NY. 10003) or to the writers in the

appropriate bureaus.
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DANIEL POWTER Bad Day
(3:53)
Producers: Michael Froom,
Jeff Dawson
Writer: D. Powter
Publisher: Song 6 (BMI)
Warner Bros. (CD promo)
Last year, James Blunt
and Daniel Powter
exploded across Europe
with rich debut pop
singles. Both were then
released in the United
States, and by golly, one of
them actually broke. While
Blunt enjoys gargantuan
success with his Billboard
Hot 100 No.1“You're
Beautiful,” Warner Bros. is
wise enough to smell the
potential for a second
chance for the French-
Canadian Powter as the
airwaves at last open up to
more singer/songwriter
pop. “Bad Day” is an
instantly memorable song,
with a hook that lasts and
lasts and instrumentation
that sets Powter apart from
the scores of adolescent
thrust-rockers currently
dominating the scene.
Elegant, timeless pop/rock
that deserves all the
success his 2005 classmate
has reaped.—CT

FALL OUT BOY A Little
Less “Sixteen Candles,” A
Little More “Touch Me”
(2:49)

Producer: Nei/ Avron
Writers: P. Sturnp, Fall Out
Boy, P. Wentz

Publisher: Chicago X

. Softcore (BM/)

Fueled by Ramen/Island
Def Jam (CD promo)
Pop-punk act Fall Out Boy
has a knack for mixing
polished hooks,
hyperactive guitars and
clever pop culture
references. Here, the
hilarious throwback title, a
tribute to teen movie
“Sixteen Candles” and
Samantha Fox’s 1986
make-out hit, is more
exciting than the song
itself. Calling all teenagers
suffering from an
unattainable crush, this
emo-ish relationship drama
does little to update the
uptempo-breakdown-
uptempo formula, but it
certainly honors it. The
quartet rips angsty, I'm-so-
messed-up confessions
into catchy riffs and a
melodic chorus that soars
despite its déja vu feel.
However, top 40 radicis a

www americanradiohietorv com

long shot this time; “A Little
Less” is not as infectious as
"Dance, Dance” and less
anthemic than “Sugar,
We're Goin’ Down.” But
after two top 10 singles, a
multiplatinum album and a
Grammy Award nomination,
these guys can afford a
momentary break from
mainstream success.—SP

RAY J What | Need (3:33)
Producer: Rodney Jerkins
Writers: R. Jerkins, F. Jerkins,
L. Daniels

Publishers: various
Sanctuary (CD promo)
“One Wish” was like the
little brother (Brandy's,
in fact) you could never get
rid of, but that radio hit put
the spotlight back on Ray J
just as his music career
seemed to be waning. The
uptempo follow-up, “What |
Need,” also from his latest
set “Raydiation,” should be
enough to maintain the
momentum. Here, Ray J's
vocals once again seem
strained (a technique he
has somehow made his
own) as he cops another
plea to the woman he has
done wrong (“I knew/You
had quite enough/But |
feel brand new/And I'm
fessin’ up™). Despite its sap
factor, “What | Need” will
likely lap up radio play
based on the success of
the first single.—~CH

BLUE OCTOBER Hate Me
(6:20)

Producers: Chuck Reed,
Justin Furstenfeld

Writer: J. Furstenfeld
Publisher: Paris on Paper
(ASCAP)

Universal (CD promo)

*y The last and only time
el Blue October saw any
Billboard chart action was
two years ago on adult top
40 when “Calling You"”
peaked at No. 35. Now the
Texas rock band is scaling
the Modern Rock list with
"Hate Me.” Boldly
addressing a relationship’s
collapse in the face of
addiction, guitarist/singer
Justin Furstenfeld
encourages his former love
to “Hate me for all the
things/1 didn’t do for you.”
His dry-eyed acceptance
that he has driven his ex
away and that she hasto do
what it takes to heal gives

his intense vocal delivery
(reminiscent of Peter
Gabriel) even more impact.
The painfully honest lyrics
and soaring arrangement
knock the breath out of
you. From upcoming album
“Foiled,” due April 4. —CLT

MATISYAHU Youth (4:18)
Writers: Matisyahu Miller,
Josh Werner

Producer: Bill Laswell
Publishers: various

Epic (CD promo)

On the heels of his surprise
hit “King Without a Crown,’
which climbed to No. 7 on
Billboard Radio Monitor's
Modern Rock chart and
continues to build top 40
airplay, Matisyahu readies
the title track from “Youth,
his first major release.
Sounding wildly authentic,
the frumster MC switches
from otherworldy chant to
Brooklyn-meets-Kingston
flow while his band throws
in a phat bassline and
screaming rock guitar solo.
Lyrically, the bouncy, roots-
reggae tune examines the
artist’s own tumultous past,
weaving tales of teenage
frustration into a
passionate chorus: “Fan
the fire for the flame of the
youth/Got the freedom to
chose/Better make the
right move.” The singleis
not quite as catchy as
“King,” but it showcases a
powerful voice that is here
to stay well beyond the
novelty of seeing a Hasidic
Jew rocking and rhyming
on MTV.—SP

SHERYL CROW & STING
Always on Your Side (4:11)
Producers: John Shanks,
Shery! Crow
Writer: not listed
Publisher: not /isted
A&M (CD promo)

It seems like any time

Sheryl Crow or Sting
gurgle they win a Grammy
Award. Over time, their
efforts have become less
and less exceptional, making
the grandiose praise ring
false. But this pairing is
noteworthy because the
tune is actually a beautiful,
inspired love song,
unexpectedly fulfilling and
convincingly shared. Itis a
pleasure to see that these
two names can still
showcase moments of
purity. This song actually has
the makings of a classic.—CT
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>>The turnover rate at the
top of The Blllboard Hot 100
continues to acxelerate, as
Ne-Yo’s “So Sick” (Def Jam)
becomes the seventh single
in the rock erz to jump 9-1.
The pace at wh ch new No.1
hits are arriving is the fastest
In eight years.

>>Fred Bronsom also reports
on the continting success of
the A&M label. this time not
with new acts like the Black
‘Eyed Peas anc fhe Pussycat
Dolls, but label vets Sheryl
Crow and Sting Their
collaboration on “Always on
Your Side” giwes Sting the
highest new Hot 100 entry of
his career, including his
singles with tke Police—
though the marginis as

narrow as It possibly could be.

CHART

4

1S

& @l GEOFF MAYFIELD gmayfield@billboard.com

Ne-Yo’s Big Start; Billboard Salutes Independents

When Ne-Yo delivered his short yet
charmir g turn during the Universal
Music & Video Distribution presenta-
tion last August at tae NARM conven-
tion, I knew he had star power. Key
retailers there agreed, and it turns out

consumzrs do, too as proved by the
rookie’s yow at No. | on The Billboard
200 with the biggest zales week of 2006.

In a hmge chart week, the singer also
hits No. 1 on Top R&B/Hip-Hop Albums
while second single “So Sick” reaches
No. 1 on The Billboard Hot 100, Pop 100
and Hot Digital Songs (see Between the
Bullets, [-age 66).

Tha first-week tak= of 301,000 copies
for “In My Own Woeds” is the biggest
week tracked by Nizlsen SoundScan
since Ma-y]J. B]ige's “The Breakth rough”

arrived during Christmas week 2005 with
an opener of 727,000 copies.

Island Def Jam pulled out all the stops
for this one. “So Sick,” a huge radio hit,
was withheld from the digital market
until the album hit stores, and the label
invoked UMVD’s rebate program for de-
veloping acts to bring the set’s sale tag
to as low as $7.98 at price-driven chains
Target, Best Buy and Circuit City.

“We know we're living in and dealing
with different times, so we’re just trying
different things,” Def Jam president
Shawn “Jay-Z” Carter says. “But, | be-
lieve at the end of the day, it was the music
that sold this album.

“] was hoping it would do this well,
but didn’t think it would connect like
this,” Carter says.

SHADOW BOXING: Despite Ne-Yo's
fast start and handsome bows by indie-
distributed rock band Hawthorne
Heights {No. 3, 114,000 copies) and a re-
ligious albumn by country star Alan Jack-
son (see Between the Bullets, page 72),
album sales fall 9.4% shy of the same
week last year.

That is the frame when 50 Cent’s
“The Massacre” bowed with 1.1 million,
the only million-plus week by any album
in 2005.

| IVIaI I(et \A’at(‘l.‘ A Weekly National Music Sales Report |

INDEPENDENTS’ DAY: To com-
plement the indie label chart recaps that
appear in this issue’s spotlight on the
South by Southwest Music and Media
Conference (see page 45), another 33 re-
caps appear on billboard.biz.

Below you will find selected No. 1s
from those recaps.

In most cases, the top label for each
category is the same as the one that owns
that chart’s top independent album. For
example, the No. 1 indie label on the Top

R&B/Hip-Hop Albums chart is TVT.
host of the Ying Yang Twins’ genre-lead-
ing album, while Mannheim Steam-
roller’s label American Gramaphone is
the No. 1 indie company on Top Pop Cat-
alog Albums.

For the complete array of indie recaps.
visit billboard.biz/indiecharts.

Additional reporting by Anthony
Colombo in New York and Gail
Mitchell in Los Angeles.

INDIE CHART LEADERS

Top Independent Imprints

Top R&B/Hip-Hop Albums

Top Country Albums

Hot Country Songs

Top Latin Albums

Hot Dance Singles Sales

Top Pop Catalog Albums

Top Combined Classical Albums
Top Jazz Albums

Top Contemporary Jazz Albums
Top Electronic Albums

Top Bluegrass Albums

Top Blues Albums

Top Reggae Albums

Top World Albums

Jop Gospel Albums

Victory

Ying Yang Twins, “US:A.: United State of Atfanta” (ColliPark/TVT)

Jason Aldean, “Jason Aldean"” (Broken Bow)

(raig Morgan, “That's What | Loye About Sunday™{Broken Bow)

Ramon Ayala Y Sus Bravos Del Norte, “Antologia De Un Rey” (Freddie)

The Postat Service, “We Will Become Silhouettes” (Sub Pop)

Mannheim Steamroller, “Christmas Cefebration” (American Gramaphone)

The Mormon Tabernacle Cholr, “Love Is Spoken Here" (Mormon Tabernacle Cholr)
Various artists, “Putumayo Presents: New Grleans” (Putumayo)

Bobby Caldwell, “Perfect isiand Nights” (Sin-Drome)

Thievery Corporation, “Cosmic Game” (Eighteenth Street Lounge)

Nickel Creek, “Why Should the Fire Die?” (Sugar Hilf)

Delbert McClinton, “Cost of Living" (New West)

Various artists, “Chosen Few: £l Documerital” (Chosen Few Emerald/Urban Box Office)
Various artists, “Putumayo Presents: Acoustic Brazil” (Putumayo)

Mississippi Mass Choir, “Not by Might, nor by Power” (Malaco)

For week ending March 5, 2006. Figures are round- k
ed. Compiled from a national sample of retail store Nielsen
and rack sales reports collected and provided by SoundScan
WEEKLY UNIT SALES YEAR-TO-DATE
STORE DIGITAL
ALBUMS S| TRACKS 2005 2006 CHANGE 2005 2006 CHANGE
This Week 11,001,000 78,000 10,369,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
Last Week 11,105,000 85,000 11,453,000 Albums 100,819,000 97,776,000 -3.0% Current 62,061,000 58,974,000 -5.0%
Change -09% -82%  -95%  Digital Tracks 49,998,000 101403000 1028%  catalog 38,759,000 38,802,000  0.1%
This Week Last Year 12,144,000 82,000 6,067,000 :‘;”r Sifies - gzsggg - gsgggg ";f'gz//" Deep Catalog 26,656,000 26,869,000  0.8%
ota ) ’ ’ ’ 0/0
Change ~9.4% —4.9% 70.9%
e Atbhums w/TEA* 101,318,800 107,916,300 6.5% Current Album Sales
*Includes track equivatent album sales (TEA) with 10 track downloads
WEEKLY ALBUM SALES equivalent 1o one album sate. ‘05 62.1 million’
'06 59.0 million
35 millian units
Digital Tracks Sales
30 2005 e . Catalog Album Sales
25 2006 ’ —-wmm-! ‘05, 38.8 m||||gu‘
g 10tamilion IR 38.8 million |
20
Nielsen SoundScan counts as current only sales with-
SALES BY ALBUM FORMAT in the first 18 months of an album’s release (12
i months for classical and jazz albums). Titles that stay
cp_ R R S0 M in the top half of The Billboard 200, however, remain
Digital 2,097,000 5,141,000 145.2% as current. Titles older than 18 months are catalog.
Cassefte 668,000 286,000 -57.2% Deep catalog is a subset of catalog for titles out more
— than 36 months.
b ' J A s O N D Other 209,000 176,000 -15.8%
Go to www.billboard.biz for complete chart data | 61
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See Charts kegeadfor rules and explanations.
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Friend, if you've beer fantasizing about a new set

I—S) g@g_E aUIC- loam ratﬂ of wheels, you can stop your dreaming and slip into
weak and Mimped overdriv2. Apply for an outo loan with a truly fly rote

as low as 4.99% APR. Want to buy a previously-

QE tEUl A ’i'm‘ _e,dJ? owned ride2 No proklem. Our rates ore as low as
J 5

5.75% APR for that. Is your current auto loan rate,
in banker’s terms, larre2 Apply for an auto loan to

Now 'JC'U can get e rate as .ow as refinan=e” it and save some serious green.
Our tecm ot First Entertainment has chopped, welded

and tricked out the utimate auto loan. Act today,
there’s mever been a better fime to get into a new ride.

Apply now: 888.800.3328

so ditc any other loser loan and Instant loan decisions 24/
hop aboard. Your new ear is waiting. Offer encs May 31, 2006.

== Cirst Entertainment
mem _redit Union

“AR = Annual Parcentoge ate. 4.95% APR is the prafested rate for maw vehicles up © 60 months ot 0 TErhly Foyment of approximately $18.87 per $1,000 borewec. Rate of 5.75% AFR is f=r ssed Maximum oge 6 wears old) vahicles up to 60 months ot 0 nonth y payment of oppreximately $19.2° per $1.000 borrowed. Rates shown
insdude a 0.25% discout fer poyroll d rect deposit isto a First Enteria yment checkirg or savings accoen. e €0.25% discount for outomatic payment, Acditons! -cres and terms may apph, <l for Betails. Amount faanced may not exceed the MSRP or 124% of the high Keiley Bive ook NADA vake for new (115% for used), i
e ?ﬁond Mechanicol Breakdown Protection. Ralet ore sutject to caange without sarice. Al loans suiect 30 ceadit appraval. Offer expires May 31, 2006. **Existng First Enterfainment auto bbes ma- not be refinanced under the terms of this offar. i

Yes, ycu're eligible to join! Apply today! wwwlfirstent.org » 888.800.3328
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The only acvthorized and complete
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See Charts Legerd for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights resarvec.

SALES DATA COMPILED BY
N
Nielsen
Soundscen

. ARTIST

ARTIST

Title: 8 Title &
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) > IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8
VARIOUS ARTISTS Open The Eyes Of My Heart SARA EVANS Real Fine Place @

RCA NASHVILLE 69486/RLG (18.98)

THE STROKES
ACA 73177*/AMG (18.98)

ING EPIC 83648/SONY MUSIC (19.98)

YING YANG TWINS
COLLIPARK 2790/TVT {11.98 CD/DVD) @

U.S.A. Still United First Impressions Of Earth

< nz

§
¥

8 STAIND z i ANDREA BOCELLI
106 E FLIP/ATLANTIC 62982/AG (18.98) @ Chapter v @ ;\llé)usnﬂarl]lﬁ:tllud SUGAR/VENEMUSIC 006144/UNIVERSAL LATINO (18.96) Amor
SOUNDTRACK . A i 3 i g EVANS BLUE :
9 G G-UNIT 005605 /INTERSCOPE (13.96/8.98) Get Rich Or Die Tryin' Ml ing some THE POCAET 162585/0LLvwooD (1198 1€ Melody And The Energetic Nature Of Volume
o4 10 YEARS “Amore” cuts NINE INCH NAILS "
L 126 139 BB oeusLIC/UNIVERSAL 005018/UMRG (9.98) The Autumn Effect plus new NOTHING 004553*/INTERSCOPE (13.98) ® With Teeth '@
106 78 SCARFACE PRESENTS... THE PRODUCT One Hunid tracks, opens 156 133 146 RBD Rebelde [2]

UNOERGROUND RAILROAD 5828/KOCH (17.98)

TOBY KEITH
_DREAMWORKS {NASHVILLE) 002323/UMGN (13.98)

Greatest Hits 2

'CELTIC WOMAN
MANHATTAN 60233 (18.98)

Celtic Woman

% 99 %0 n ATLANTIC 83857/AG (18,98)

Testify

@ 128 147 n THE FRAY

How To Save A Life

REMY MA

EPIC 93931/S0NY MUSIC (11,96}
3 95 & SRC/UNIVERSAL 005122*/UMRG (13.98)

There's Something About Remy: Based On A True Story

; U2
Jiles 96 56 E INTERSCOPE 003613 (13.98)

MWQ 93

@ 141 104 l

Qﬁm 94§

116 108 115 E COMEDY CENTRAL 0034 (18.98 CD/DVD) ®

How To Dismantle An Atomic Bomb |
iL DIVO .
SYCO COLUMBIA 93963/SONY MUSIC (18.98) ® I Divo .
SHERYL CROW )
A&M 005229/INTERSCOPE (13.98) @ wildflower
DEATH CAB FOR CUTIE )
BARSUK/ATLANTIC 83834 * /AG (15.98) Plans @
DANEJCOOK Retaliation Il

Mﬁns il 2 "VARIOUS ARTISTS

EMICMG/PROVIDENT-INTEGRITY/WDRO-CURB 11247/SPARROW (22.98)

WOW Hits 2006

138 167 E

GEFFEN 005436/INTERSCOPE (13.98)

ﬁé?—ngma

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98) Mary Mary .
ASHLEE SIMPSON 1AamMe

THIRD DAY
ESSENTIAL 10795 (17.98)

Wherever You Are

5
120 125 120n
f 110 89 n

VARIOUS ARTISTS
WALT DISNEY 861429 {15.98 CD/DVD) ®

Radio Disney Jams 8

RICKY NELSON
CAPITOL 12262 (18 98)

Greatest Hits

'@ 1 156 )

90 109 MARTINA MCBRIDE

RCA NASHVILLE 72425 ALG (18.98)

Timeless

RBD
EMI LATIN 35902 (14 98)

124 126 136 a

Nuestro Amor

REBA MCENTIRE
MCA NASHVILLE 005366/UMGN (19.98)

25 w2 o [

CHnl |

Reba: #1's

JOHNNY CASH & JUNE CARTER CASH
LEGACY/COLUMBIA {NASHVILLE) 77087/SONY MUSIC (12.98)

16 Biggest Hits

o=

127 1212 ﬂ svﬁsl:k«mé/kkwnc 83808/ASYLUM (18.98) The Peoples Champ L

128 118 -~ vsvgzoysegsngg;(nase) Rent: Selections From The Original Motion Picture

B BT oo s o oo Rent

130117 103 (\;'!rszﬁtﬁgo INTERSCOPE (13 98) Make Believe !

131 132 111 E ey The Real Thing @ '
146 143 CASTING CROWNS

132

BEACH STREEY 10770, REUNION (17.98)

Lifesong ' @ ’

ROB THOMAS
MELISMA/ATLANTIC B3723/AG {18.98 DD) ®

...Something To Be W .

TIM MCGRAW
CURB 78658 (18.98)

Live Like You Were Dying E¥ !

BETH ORTON
ASTRAUWERKS 43847 (18.98)

Comfort Of Strangers

DON OMAR
VI/MACHETE 005850/UMRG {13.98)

Da Hitman Presents Reggaeton Latino

DAMIAN "JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG 005416°/UMRG (13.98)

Weicome To Jamrock @

RHETT MILLER
VERVE FORECAST 005616 VG (15.98)

The Believer

HILARY DUFF ¢
123 115 HOLLYWOOD 162524 (18.98) Most Wanted Il .
FLYLEAF
@ i n OCTONE 500('5 (9 98) Flyeat E
141 84 - VARIOUS ARTISTS Fired Up! 3 I

RAZOR & TIE 89118 (18.98)

GRETCHEN WILSON
EPIC (NASHVILLE) 90903/SONY MUSIC (18.98) ®E

@ 169 155

Here For The Party & .

SOUNDTRACK
GRAND HUSTLE/ATLANTIC 83822°/AG (18.98)

'@ 174 165, n

Hustle & Flow

at 7,000
copies.

Produced by
Big & Rich's
John Rich
she opens
with almost
7,030 units,
bowing at
No. 34 on
Top Country
Albums.

One-woman
rock act
Tiffany
Arbuckle

Lee sees

first ink on
the big chart:
6,000 copies.

Third solo

album from
01d 97's
fromman
starts with
sales of
8,000.

EMI LATIN 75852 (14.98)

RAKIM & KEN-Y
PINA 270183/UNIVERSAL LATING (15.98)

7 901

Masterpiece: Nuestra Obra Maestra

1@ 152 149 E EXEPLOBTli UIFE 68539/ASYLUM (18.98) T
ﬂ 157 150 ?rﬂns:/g?‘slmm 004092*/INTERSCOPE (13.98/8.98) ® The Massacre B
160 151157 {18 SOUNDTRACK The Gospel
ﬁ‘“_‘ﬂ g.ﬁﬁfﬁﬁggmgﬁmus.c (18.98) ® AlipacKkedidD,| .
62 158 159 u 323@2‘7’;‘85“%;5“ Black Cadillac
63] m Egrﬁ:lgoos’\lm?sﬁﬁyvs)%awwnw (13.98) Corn Fed
164 153 141 m I-IS’E\NED :](I)L%GLBEIIIl:)‘fﬂG (13.98) Hot Fuss [
H 128 107 (B BELLE AND. QSBF_EAST'AN Life Pursuit
166 155 126 ﬂALICIA KEYS Unplugged @

J 67424/RMG (18.98) &

Money |s Still A Major Issue

BIZZY BONE
PMC 900094/B-DUB (17.98)

PITBULL
Cm 180 177 u 01AZ BROTHERS 2750/TVT (11.98 CD/DVD) @

Thugs Revenge

JUANES
&~ SURCO 003475/UNIVERSAL LATINO (17.98) ®

Mi Sangre

_ 170 166
@ 191 HINDER
by UNIVERSAL 005390/UMRG (9.98)

Extreme Behavior

@] 194 - BIG & RICH
N WARNER BROS. {NASHVILLE) 48520/ WRN (18.98)

]

Horse Of A Different Color

MATCHBOOK ROMANCE

“& VY EPITAPH 86774 (13.98) Voices
@ 166129 n zIASg«‘I.’:QA?:la/ARMG (18.98) All That | Am @
174 154 145 |8 SOUNDTRACK ees Elizabethtown
r~-’ : 173 - n m’:ﬁ;ﬁg?ﬁ;z (15.98) Historia De Una Reina
17“_ A= m iI![I\lR)rsESTT/EPlc 97727/SONY MUSIC (18 98) ® Switch
'fm gx%?m;?z (13.98) Chaotic Resolve

BONE THUGS-N-HARMONY
RUTHLESS 25423 {18 98)

178 184 188 47
=

Greatest Hits

DILATED PEOPLES
ABB (1783/CAPITOL (18.98)

97

20/20

BIG & RICH

176 132 WARNER BROS. (NASIVILLE) 49470/WRN (18.98)

180

Comin' To Your City

tj'm 182 - ﬁﬁ?ﬁﬁsﬂg%gwgﬁm EMI LATIN (13 98) Reggaeton Ninos Vol. 1
1821 175 104 E28 010N Sossarinu 13.08) MusiclOFTheSun
C‘fﬂ{;—ihsg 112 n R il Come Clarity
184 172 151 SAﬁTnos?zzyE?%) The Greatest
W8S e 170 53 Stinemown Us And Them
- R 18 GBErLrlewoKo-slgamgascorE (13.98) Greatest ljits
|1§? ' 162; 96 TRISHA YEARWOOD Jasper County @

MCA NASHVILLE 006202/UMGN (13.98,

© ISREN -5 COSIEL0 WITH THE METROPOLE ORKEST 11 iame urns bius
Sﬂ‘“ B2 15 n g&mlxggvsowv MUSIC (18.98) $® wanted
= 165 189 gx?r?s’lfggg/&k;:éw (17.98) Arriving @
'3331 179 173 E EYLS#FQTTB@T@BDCQ'QMASG_ (18.98) Day'BviDay,
192 190 - . 1}:’5 Eg?:sgwlalﬂ)ﬁd\g’%s;g BOX ORCHESTRA Baby E_instein: Lullaby Classics @
%&" 156,158 n mﬂgﬁomggﬂﬁsﬁ}:EEJARS Big Boi Presents...Got Purp? Vol. Il

" HAWTHORNE HEIGHTS . ; g SHAKIRA Y
135 142 28 N0 o0 13.98) The Silence In Black And White @ . 19# 193 161 Bl cric o77om/son music (18.98) Oral Fixation Vol. 2 @
------ MONTGOMERY GENTRY  Something To Be Proud Of: The Best Of 1999-2005 185 197 BLAKE SHELTON i i
148 143 135 [ COLUMBIA (NASHVILLE) 77512/SONY MUSIC (18.98) AtNo 188 (195 197191 WARNER 8R0S (NASHVILLE) 48728/WAN (18.98) Blake Shelton's Barn & Grill @
SOUNDTRACK One Tree Hill Volume 2: Friends With Benefit i SYSTEM OF A DOWN ’
146 80 60 WARNER SUNSET/MAVERICK 49425/WARNER BROS (18.98) E'(\)llsstello's lve el 187 172 AMERICAN/COLUMBIA 90B48/SONY MUSIC (18.98 - Mezmerize [
NEIL YOUNG P 197 CHRIS BOTTI in:
lﬂ 107:310 n REPRISE 49593*/WARNER BROS. (18.98) @ Prairie Wind @ set enters Top T@: gl COLUMBIA 77505/SONY MUSIC (18.98) To Love Again: The Duets
SOUNDTRACK ; Jazz Albums - GEORGE STRAIT :
148 147 137 FOCUS VERVE FORECAST 005604/VG (18.98) BoKebacK Mogntain at No. 2 with > L MCA NASHVILLE 000459/UMGN (25.98) 50 Number Onef 6]
I : JOE NICHOLS . T RELIENT K !
T@ gD o n UNIVERSAL SOUTH 004796 (13.98) " almost 6,000. | 488" 178 164 GOTEE 72953/CAPITOL (14.98 MMHMM @
| WISIN & YANDEL gy ' BAYSIDE f
(150 1491180 MACHETE 561402 (15.98) RallMundo m VICTORY 293 (15.98 CO/OVD) ® Acoustic
LUDACRIS ANDWTP . S7 MARTINAMCBRIOE .. 123" JOE NICHOLS 149 RELIENT K 199 SHE WAZTS EEVEFGE . %5 IENERT 146 THREE 6 MAFIA 70 S HCART 101 HANK WILLAMS Bt .. 73
REBA MCENTIRE NICKELBACK 18 RIHANNA B2 SHINEDCWN ... ...185 BROKEBACK e et = At 129 CHRIS TOMLIN 190 RADIO DISNEY JAMS 8 121 GRETCHEN
TIM MCGRAW . . NINE INCH NALS . ... 155 KENNY ROGERS ... ... 84 ASHLEESIMPSON-...118 MOUNTAM .. . . .148 FZNT SELECTIONSFROM  T-PAN 23 TOTALLY COUNTRYS .38  WALSON ... 142,61
VADONH 33 SERGID MENDES THE NOTORIOUS B8, .50 80 BRUCE SPRIGSTEENA  ELZABETH OWH ....174  THE ORIGINALMOTION  TRAI ‘ 99 2006 GRAM WOW GOSPEL 2006 . 63 WISIN & YANDEL ... 50
BARRY MNILOW 4 RHETT MILLER . ALL-STARS . 1 THE E STRELT BAND . €3 GET RICH CR DIE TURE .......... KTTUNSTALL . ......54  NOMINEES . WOW HITS 2006 ... 117
SEUY MA_ 11 MONTGOMERY TEPRCA D0 10 T e Stpnp et o TRYN 104 TALERPERRVSWADERS . Joon TORNER 16 RREDUPI3 . — —
DALIAN R GONG™ GENTRY 145 OON OMAR 136 SANTANA 173 GWEN SEFAS! E5  THE GOSPE. 160 AMILY REUNION . ... .25 MONSTER BALLA =
MARI 137 BETH DRTON 1 —— SCARFACE PRESENTS..  GEORGESTRMT —...458  HIGH scrooL MISICAL .2 VALK THELINE ... .. 11 PLATINUM EDITION. PAUL WALL 127 VELLOWCARD ...... 75
MARY MARY 18 SKENY . 157  THEPRODUCT ...... 106 THESTROKES .. -...182 HUSTLE&ELOW ... 02 212 NOW #15 WEEZER 130 YING YANG TWINS | -02
MATCHBCOK NELLY 42 RASCAL FLATIS ... 37 SEAN PAUL 31 SUGARLAND ..—.... 25 ONE TR WL VOLUNE 2 CARRIE UNDERWOOD . 8 NOW 20 , A7 KANYE WEST . 58 NELYOUNG . ....... 47
ROMANGE 172 RICKYNELSON ... 122 BRAD PAISLEY 68 RED . 124,156 SHAKIRA 194 SYSTEMOF @ FRIENDS WITH THRODAY ... .120 KEITH URBAN 32 OPENTHEEVESOFMY  RONWHITE 48 YOUNGJEEZY ... 6
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Data for week of MARCH 18, 2006 |

*_CHRIS BROWN (JIVE/ZOMBA)

LEGEND FOR HCT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from (nternet sal

is Used to comgile coth The Billboard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 75 adull top 40 statio

D BY SALES DATA COMPILED BY

N
Nielsen
SoundScan

HOT 100 AIRPLAY.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BE WITHOUT YOU
| MARY J. BLIGE (GEFFEN)
SO SICK
NE-YO (DEF JAM/IDJIG

YO (EXCUSE ME MISS)

CHECK ON IT

< _BEYONCE FEAT. SLIM THUG (COLUMBIA)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)
GRILLZ

NELLY FEAT. PAUL WALL, ALI & GIPP (DERATY/FD' REEL/UMRG)
UNPREDICTABLE

JAMIE FOXX FEAT. LUDACRIS (J/RMG)

LEAN WIT IT, ROCK WIT IT

DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

I'M N LUV (WIT A STRIPPER)

_T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)
YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC
TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
BECAUSE OF YOU
_KELLY CLARKSON (RCA/RME) _
MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBONVIRGIN)
UNWRITTEN
_ NATASHA BEDINGFIELD (EPIC)
STICKWITU
_ THE PUSSYCAT DOLLS (ASM/INTERSCOPE)
ONE WISH
RAY J (KNOCKOUT/SANGTUARY
RUN IT!
CHRIS BROWN (JIVE/ZOMBA)
S0s
RIHANNA (SRP/OEF JAM/IDIMG)
DANCE, DANCE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDUMG)
WALK AWAY
_KELLY CLARKSON (RCA/RMG)
SHAKE THAT
EMINEM FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE
WHO SAYS YOU CAN'T GO HOME
BON JOVI (ISLAND/IDJME)
LIVING IN FAST FORWARD
KENNY CHESNEY (BNA)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

SO SICK

NE-YQ (OEF JAM/IDIMG)
YOU'RE BEAUTIFUL
JAMES BLUNT (CUS IARD/ATLANTIC)
TEMPERATURE
SEAN PAUL (VP/ATLANTIC)
I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JWEZOMBA)
UNWRITTEN
NATASHA BEDINGFIELO (EPIC)
EVERYTIME WE TOUCH
_CASCADA (ROBBINS)
SHAKE THAT
_EMINEM (SHAOY/AFTERMATH/INTERSCOPE)
GRILLZ
NELLY FEAT. PAUL WAL, ALI & GIPP (OERRTY/FO" REAL/UMRG)
BAD DAY
DANIEL POWTER (WARNER BROS.) |
CHECK ONIT BH
BEYONCE FEAT. SLIM THUG (COLUMBIA) *
STUPID GIRLS
PINK (LAFACE/ZOMBA) o
LEAN WIT IT, ROCK WIT IT
OEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)
PUMPIT
THE BLACK EYED PEAS (A&M/INTERSCOPE)
MY HUMPS
THE BLACK EYED PEAS (A&M/INTERSCOPE)
ALWAYS ON YOUR SIDE
SHERYL CROW & STING (4&M/INTERSCOPE)
BEEP
THE PUSSYCAT DOLLS FEAT. WILL 1AM (A8M/INTERSCOPE)
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTEISCOPE)
DANCE, DANCE
FALL OUT BOY (FUELED BY HAMEN/ISLAND/IBIME)
YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)
JESUS, TAKE THE WHEEL
_CARRIE UNDERWOOD (ARISTA/ARISTA NASHV LLE)
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)
MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)
GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJME)

RUSH
ALY & AJ (HOLLYWODO)

L.O.V.E.
ASHLEE SIMPSON (GEFFEN)

CERT.

s reperts solectadd and provided by Niglsen SoundScan. This data
. 83 adult contemporary stations and 76 modern rock stations arer

electronically monitored 24 hours a day, 7 days a week. See Charnt Legend lor additional rules and explanations. & 2006. VNU Businoss Modic. tnc. and Nielsen SoundScan, Inc. All nghts reservad
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL}
EVERYTIME WE TOUCH
_CASCAOA (ROBBINS)
ROMPE
DADOY YANKEE (EL CARTEL/INTERSCOPE)
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET)
TONIGHT | WANNA CRY
KEITH URBAN (CAPITOL (NASHVIELE))
FRESH AZIMIZ
_ BOW WOW FEAT. J-KWON & JERMAINE OUPRI (COLUVBIA)
YOUR MAN
JOSH TURNER (MCA NASHVILLE)
YOU AND ME
_LIFEHOUSE (GFY (EN)
PHOTOGRAPH
NICKELBACK {(ROADRUNNER/IDJMG)
JESUS, TAKE THE WHEEL
CARRIE UNDERWDOD (ARISTA/ARISTA NASHVILLE/PLG)
WHEN | GET WHERE I’'M GOING
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE
OH YES (AKA '‘POSTMAN’)
JUELZ SANTANA (1IPLOMATS/DEF JAM/IDJMG)
LOOKING FOR YOU
KIRK FRANKLIN (FD YO SOUL/GOSPO CEN_T_R_IC /I0MBA)
RODEO
JUVENILE (UTP/ATLANTIC)
SHE DON'T TELL ME TO
__MONTGOMERY GENTRY (COLUMBIA (NASHVILLE))
WHAT YOU KNOW
Y. (GRAND HUSTLE/ATLANTIC)
GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDIMG)
NOBODY BUT ME
BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WRN)
GOTTA GO
TREY SONGZ (SONG BOOK/ATLANTIC)
SUGAR, WE'RE GOIN' DOWN
_FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
TELL ME WHEN TO GO
E-40 FEAT. KEAK DA SNEAK {SICK WiD' IT/BME/WARNER BROS
BEEP
_ THE PUSSYCAT DOLLS FEAT. WILL.A.AM (A&M/INTERSCOPE)
GET DRUNK AND BE SOMEBODY
TOBY KEITH (SHOW DOG NASHVILLE)
CONTROL MYSELF
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IDJMG)
CHEATIN’
SARA EVANS (RCA NASHVILLE)
TOUCH THE SKY
KANYE WEST FEAT, LUPE FIASCO (ROC-A-FELLA/DEF JAM/IDJMG)
nd Clristian formats,
hoard Hot 100.

TITLE 14
ARTIST (IMPRINT / PROMOTION LABEL) =1
HEMORRHAGE (IN MY HANDS)
FUEL (550 MUSIC/EPIC)
LAFFY TAFFY 3]
D4L (NEEMONEY/ASYLUM/ATLANTIC)
UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UMRG)
TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
FOR YOU | WILL (CONFIDENCE)
TEDOY GEIGER (CRED ,COLUMBIA)
PERFECT SITUATION
WEEZER (GEFFEN) 1l
MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
WALK AWAY
KELLY CLARKSON (RCA/RMG)
RUN IT! ®
CHAIS BROWN (JIVE/ZOMBA)
PHOTOGRAPH (2]
NICKELBACK (ROAORUNN@-‘«DJMG)
KING WITHOUT A CROWN
MATISYAHU (JDUB/OR/EPIC)
BREATHE (2 AM) F
_ANNA NALICK (COLUMBIA) =
GIRL NEXT DOOR
SAVING JANE (ALERT/TOUCAN COVE/UMRG})
SUGAR, WE'RE GOIN' DOWN 4]
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDIMG)
FRESH AZIMIZ
BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA)
FEEL GOOD INC
GORILLAZ (PARLOPHONE/VIRGIN)
ROMPE
DADDY YANKEE (EL CARTEL/INTERSCOPE) !
WE BE BURNIN’ 2]

SEAN PAUL (VP/ATLANTIC)

HUNG UP

MADONNA (WARNER BROS )

BREAKING FREE

ZAC EFRON. AN_DREW SEELEY & VANESSA ANNE HUDGENS (WALT DISNEY)
WHAT'S LEFT OF ME

NICK LACHEY (JIVE ZOMBA)

SAVE A HORSE (RIDE A COWBOY) =]
BIG & RICH (WARNER BROS. (NASHVILLE) WRN)
HONKY TONK BADONKADONK .
TRACE ADKINS (CAPITOL (NASHVILLE)) :
BETTER DAYS

60O GOO DOLLS (WARNER BROS

LIGHTS AND SOUNDS
YELLOWCARD (CAPITOL)

For chart reprints call 646.654.4633
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC
EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)
PHOTOGRAPH
NICKELBACK (RDAORUNNER/IDJMG)
BAD DAY
DANIEL POWTER (WARNER BROS)
BECAUSE OF YOU
KELLY ELARKSON (ACA/RME
BETTER DAYS
600 GO OLLS (WARNER BROS)
RIGHT HERE
STAINO (FLIP/ATLANTIC)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
CAB
TRAIN (COLUMBIA)
YOU AND ME
 LIFEHOUSE (GEFFEN)
SUGAR, WE'RE GOIN' DOWN w
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG
UNWRITTEN w
NATASHA BEDINGFIELD (EPIC)
WHO SAYS YOU CAN'T GO HOME D
LON_-M(!':’L.‘(ND ‘DJE‘
1

T2
?H%ICT

WALK AWAY
_ KELLY CLARKSON (RCA/RIG)
JUST FEEL BETTER
wANA FEAT. STEVEN TVLE‘_ (Mﬁ TA/RMG 1
PRETTY VEGAS
INXS (BURNETT/EPIC) -
DIRTY LITTLE SECRET
_THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
ALWAYS ON YOUR SIDE
SHERYL CROW & STING (A&M/INTERSCOPE)
TALK
COLDPLAY (CAPITOL)
BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)
UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UMRG)
SOME HEARTS
CARRIE UNDERWO0O (ARISTA/ARISTA NASHVILLE/RMG).
LOVE AND MEMORIES
0.A.R. (EVERFINE/LAVA)
SAVIN’ ME
ﬂKELBACK ROA_DR_UM. pJMG) -
AGAIN AND AGAIN
JEWEL (ATLANTIC)

T
&

-
ARTIST (IMPRINT / PROMOTION LABEL) E{
STICKWITU
_THE PUSSYCAT DOLLS (A&M/INTERSCOPE) L
BECAUSE OF YOU B

KELLY CLARKSON (RCA/RMG)

CRASH

GWEN STEFANI (INTERSCOPE) -

WHO SAYS YOU CAN'T GO HOME
BON JOVI (ISLAND 1DJMG)
|DON'T CHA

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

THERE IT GO! (THE WHISTLE SONG) g
JUELZ SANTANA (DIPLDMATS/DEF JAM/IDJMG)
UNPREDICTABLE

JAMIE FOXX FEAT LUDACRIS (JAMG)
OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC

SINCE U BEEN GONE

KELLY CLARKSON (RCA/RMG)

SORRY

MADONNA (WARNER BROS.)

EVER THE SAME

ROB THOMAS (MELISMA/ATLANTIC)

YOU AND ME

LIFEHOUSE (GEFFEN)

TOUCH THE SKY

KANYE WEST FEAT. LUPE FIASCO (ROC-A-FELLA/DEF JAM)
TONIGHT | WANNA CRY

KEITH URBAN (CAPITOL (NASHVILLE))

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN)
100 YEARS

FIVE FOR FIGHTING (AWARE/COLUMBIA)

WHEN | GET WHERE I’'M GOING
BRAO PAISLEY FEAT. 00LLY PARTON (ARISTA NASHVILLE)
BEVERLY HILLS

WEEZER (GEFFEN)

RODEO

JUVENILE (UTP/ATLANTIC)

WINGS OF THE BUTTERFLY

HIM (SIRE/WARNER BROS ) |
BLESS THE BROKEN ROAD

RASCAL FLATTS (LYRIC STREET)

THESE WORDS

NATASHA BEOINGFIELO (EPIC)

RIDIN’

CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL/UMRG)
YOUR MAN

_JOSH TURNER (MGA NASHVILLE)

HOLLABACK GIRL

GWEN STEFAN! (INTERSCOPE)

a

Go to www.billboard.biz for complete chart data
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2% 3 ALWAYS ON YOUR SIDE

MODERN ROCK..

LT
TEMPORARY.

TITLE 5

ARTIST (IMPRINT / PROMOTION LABEL) =
YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC)

YOU AND ME

LIFEHOUSE (GEFFEN

BECAUSE OF YOU
KELLY CLARKSON (RCA/RME) 0
LONELY NO MORE

_ROB THOMAS (MELISMA/ATLANTIC)

HOME

MICHAEL BUBLE (143/REPRISE)

MAKING MEMORIES OF US

KEITH URBAN (CAPITOL (NASHVLLE)/EMC)
SAVE THE LAST DANCE FOR ME
MICHAEL BUBLE (143/REPRISE
BAD DAY

DANIEL POWTER (WARNER BROS
I’'M FEELING YOU

| SANTANA FEAT. MICHELLE BRANCH (ARISTA/RMG)
WINDOW TO MY HEART
JON SECADA (BIG3) -
PROBABLY WOULDN'T BE THIS WAY
LEANN RIMES (CURS

BEAUTIFUL 1 e
JiM BRICKMAN FEAT. WAVNEERA_I?!(WA‘ OISNEY/H YW 0}

EDaALL

PRED!

i
ot

e, B
o

LIKE WE NEVER LOVED AT ALL
FALTH HILL (WARNER-CURB/WARNER BROS.)
ONE LOVE
HOOTIE & THE BLOWFISH (SNEAKY LONG/VANGUARD)
EVER THE SAME
_ROB THOMAS (MELISMA/ATLANTIC)
SOME HEARTS
CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE/RMG)
WHERE IS YOUR HEART TONIGHT
JORDAN KNIGHT (TRANS CONTINENTAL
AMARANTINE
ENYA (REPRISE)
BETTER DAYS
GO0 GOO DOLLS \I_/AFNER BROS.)
UNCHAINED MELODY
_ BARRY MANILOW (ARISTA/RME)
WHEN DID YOU FALL?
_CHRIS RICE (EB+FLO/IND EPIC) 1
WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REPRISE
PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJME)
" CAB
TRAIN (COLUMBIA}

vr

SHERYL CROW & STING (A&M/INTERSCOPE

 TITLE 5
| ARTIST (IMPRINT / PROMOTION L ABEL) ES
EVERY DAY IS EXACTLY THE SAME

| NINE INCH NAILS (NOTHING/INTERSCOPE)

15 DANCE, DANCE ﬁr
FALL OUT BOY (FUELED BY RAMEN SLAND/IDJMG) 1
40 WASTELAND
10 YEARS (REPUBLIC, _UN_IVEI}S&L/UMRG, =
46 LIGHTS AND SOUNDS
VELLUWCA_RD (CAPITOL
NO WAY BACK
6 FOO FIGHTERS (RDSWELL/RCA/RMG) m
14 THE DENIAL TWIST
THE WHITE STRIPES (THIRD MAN/V2)
55 PERFECT SITUATION
ZEEZER :":FFEN: -
1o DARE
GORILLAZ FEAT. S_HAUN RYDER PﬂRLOPFoNE/ﬂ\INJ
13 TEAR YOU APART
—SHE WANTS REVENGE (PERFECTK‘SS/FLAWLE: S, GEFEN)
HYPNOTIZE
22 SYSTEM OF A OOWN (AMER'CAN. COLUMBIA) ﬁ
18 KING WITHOUT A CROWN
MATISYAHU (1011 OR EPIC)
25 BAT COUNTRY
AVENGED SEVENFEL_U (HOPELESS/WARNER Elio
s HATE ME
BLUE OCTOBER (UNIVERSAL/UMRG L
5 THEOMLYDFFERENCE BETWEEN HARTYROON A0 SUCDE S
PAlNlu A_T THE DISCO (DECAYOANCE/FUELED BY RAMEN_
15 TALK
CULU?LA! CAPITOL)}
4 SPEAK
GDDSMACK (REPUBLIC/UNIVERSAL/UMRG)
41 CASH MACHINE
-ﬂRDvFI (NECESSARY/ATLANTIC)
s SAYING SORRY
} HAWTHORNE HEIGHTS MCTGHY)
TWISTED TRANSISTOR
24 CoRn (vIRGI) o
4, GOLD LION
YEAH YEAH YEAHS (DRESS UP |NTEHSC_\JPE)
s CROOKED TEETH
OEATH CAB FOR CUTIE {(ATLANTIC)
.7 WINGS OF A BUTTERFLY
HIM (SIRE/WARNER BROS. |
; HEART IN A CAGE
THE STROKES (RCA/RMG)
a3 LONELY DAY
SYSTEM OF A OWN (AMERICAN/COLUNBI)
4s ANIMALS
~  NICKELBACK (ROADRUNNER‘ 1DJIMG)
67
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SEE EELC'W FOR COMPLETE LEGEND INFORMATION.

BETTER DAYS
G600 GOO OOLLS (WARNER BRDS.)

NE-YO (DEF JAM/IDJMG

PERFECT SITUATION
WEEZER (GEFFEN)

HUNG UP

MADONNA (WARNER BROS }

TOUCH THE SKY

KANYE WEST FEAT. LUPE FIASCO (ROC-A-FELLA/OEF JAM/IDJMG)
OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

FRESH AZIMIZ

BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA)
WHEN I'M GONE

EMINEM (SHADY/AFTERMATH/INTERSCOPE)

SAVIN' ME

NICKELBACK (ROADRUNNER/IDJME)

EVER THE SAME

ROB THOMAS (MELISMA/ATLANTIC)

BREAKING FREE

ZAC EFRON, ANDREW SEELEY & VANESSA ANNE HUDGENS (WALT DISNEY)
WHO | AM HATES WHO I'VE BEEN
RELIENT K (GOTEE CAPITOL)

HONKY TONK BADONKADONK

TRACE ADKINS (CAPITOL (NASHVILLE))
LUXURIOUS

GWEN STEFANI (INTERSCOPE)

WHO SAYS YOU CAN'T GO HOME
BON JOVI (ISLAND/IDJMG)

LIGHTS AND SOUNDS

YELLOWCARD (CAPITOL)

SOUL SURVIVOR

YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAMADJMG)

YOU'RE BEAUTIFUL
"} JAMES BLUNT (CUSTARD/ATLANTIC)
TEMPERATURE
SEAN PAUL {VP/ATLANTIC)
CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)}
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)
EVERYTIME WE TOUCH
CASCADA {ROBBINS
BE WITHOUT YOU
MARY J. BLIGE (GEFFEN)
GRILLZ
NELLY FEAT. PAUL WALL, ALl & GIPP (DERRTY/FO' REEL/UMRG)
I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

SHAKE THAT
EMINEM FEAT. NATE DDGG (SHADY/AFTERMATH/INTERSCOPE)

“ DANCE, DANCE
FALL OUT BOY (FUELED BY RAMEN/ISLANO/IDJMG)

WALK AWAY

KELLY CLARKSON (RCA/RMG)

PUMP IT

THE BLACK EYED PEAS (A&M/INTERSCOPE)

STUPID GIRLS

H. PINK (LAFACE/ZDMBA)
WS e
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

YO (EXCUSE ME MISS) NASTY GIRL
CHRIS BROWN (JIVE/ZOMBA) THE NOTORIOUS B.LG. (BAD BOY/ATLANTIC)
RUN IT! TURN IT UP

CHRIS BROWN (JIVE/ZOMBA)

BEEP
THE PUSSYCAT DOLLS FEAT. WILL.IL.AM (A&M/INTERSCOPE)

CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)

TONIGHT | WANNA CRY
KEITH URBAN (CAPITOL (NASHVILLE))

BECAUSE OF YOU I'M SPRUNG
KELLY CLARKSON (RCA/RMG) T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)
SOS RODEO

JUVENILE (UTP/ATLANTIC)

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN)
HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

WHEN | GET WHERE {'M GOING
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE)
THE REAL THING

BO BICE (RCA/RMG)

WINGS OF A BUTTERFLY
HIM (SIRE/WARNER BROS.)

RIHANNA (SAP/DEF JAM/IDJMG)

BAD DAY

DANIEL POWTER (WARNER BROS.|

MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCDPE)

ONE WISH

RAY J (KNOCKOUT/SANCTUARY)

GOLD DIGGER

KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/DJMG;

PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJMG)

GONE

| KELLY CLARKSON (RCA/RMG)

RIDIN’

CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL/UMRG)
I THINK THEY LIKE ME

DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)
YOUR MAN

JOSH TURNER (MCA NASHVILLE)

STAY FLY

THREE 6 MAFIA (HYPNDTIZE MINDS/COLUMBIA)
BEST FRIEND

50 CENT & OLIVIA (G-UNIT/INTERSCDPE)
BLACK SWEAT

PRINCE (NPG/UNIVERSAL/UMAG)
KEROSENE

MIRANDA LAMBERT (EPIC (NASHVILLE))
GOODBYE MY LOVER

JAMES BLUNT (CUSTARD/ATLANTIC)

DARE

GORILLAZ FEAT. SHAUN RYDER (PARLOPHDNE/VIRGIN)
WE'RE ALL IN THIS TOGETHER
HIGH SCHOOL MUSICAL CAST (WALT DISNEY)
WHEN YOU'RE MAD

NE-YO (DEF JAM/IDJMG)

LOVE

KEYSHIA COLE (A&M/INTERSCDPE)

GEEK IN THE PINK

JASON MRAZ (ATLANTIC)

GET'CHA HEAD IN THE GAME
ANDREW SEELEY (WALT DISNEY)

SEASONS OF LOVE

CAST OF RENT (WARNER BROS.)

POPPIN' MY COLLAR

THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA)
START OF SOMETHING NEW

ZAC EFRON, ANDREW SEELEY & VANESSA ANNE HUDGENS (WALT DISNEY)
SHAKE

YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
WHAT I'VE BEEN LOOKING FOR
LUCAS GRABEEL & ASHLEY TISDALE (WALT DISNEY)
GOLD LION

YEAH YEAH YEAHS (ORESS UP/INTERSCOPE)
BRING OUT THE FREAK IN YOU
LIL ROB (UPSTAIRS)

SO LONELY

TWISTA FEAT. MARIAH CAREY (ATLANTIC)

BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)

LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGI_N)
. SUGAR, WE'RE GOIN' DOWN
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
RIGHT HERE
STAIND (FLIP/ATLANTIC}
THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG
GIRL NEXT DOOR
SAVING JANE (TOUCAN CDVE/UMRG)
WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)
FOR YOU | WILL (CONFIDENCE)
TEDDY GEIGER (CRED./COLUMBIA}
L.O.V.E.
ASHLEE SIMPSON (GEFFEN)
MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBDNNIRGIN)
ALWAYS ON YOUR SIDE
SHERYL CROW & STING (A&M/INTERSCDPE)
UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS {J/RMG]
CRASH
GWEN STEFANI (INTERSCOPE)
JESUS, TAKE THE WHEEL
CARRIE UND {ARISTA/ARISTA NASHVILLE)
WHAT'S LEFT OF ME
NICK LACHEY (JIVE/ZDMBA)}
DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)
IF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)
LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ATLANTIC}
RUSH
ALY & AJ (HOLLYWOODO)
TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE
SORRY
MADONNA (WARNER BROS.)
MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
ROMPE
DADDY YANKEE (EL CARTEL/INTERSCOPE)
UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UMRG)
KING WITHOUT A CROWN
MATISYAHU (JOUB/OR/EPIC

POP 100: ~1e Dp Pop singles & tracks, according to mainstream top 40 radid audience impressions measured by Nielsen
Broadcast ['ata Systems, and sales compiled by Nielsen SoundScan. See C:-art Legend for rules and explanations. © 2006, VNU
Busiress Madia Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 130 AIRPLAY: Legend located below chart. SINGLES

SALES: This data is used to compile both the Billboard Hot 100 and Fop 10& See Chart Legend for rules and explanations. © 2006,
VU Businass Media, Inc. All rights reserved. HITPREDICTOR: See Chart L=3Jend for rules and explanations. © 2006, Promosquad
znd Hit>redictor are trademarks of Think Fast LLC.
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| NE-YO (DEF JAM/IDJMG)
CHECK ONIT

BEYONCE FEAT. SLIM THUG (COLUMBIA)
BE WITHOUT YOU

MARY J. BLIGE (GEFFEN)
UNWRITTEN

~_NATASHA BEDINGFIELD (EPIC)

. DIRTY LITTLE SECRET
THE ALL REJECTS (DOGHOUSE/INTERSCOPE)
WALK AWAY
KELLY CLARKSDN (RCA/RMG)

DANCE, DANCE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

SUGAR, WE'RE GOIN' DOWN
FALL OUT BAY (FUELED BY RAMEN/ISLAND/IDJMG)
MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCOPE) 1
DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)
IF IT'S LOVIN' THAT YOU WANT

RIHANNA (SRP/DEF JAM/IDJMG)

GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAMADUMG)

WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)

GIRL NEXT DOOR
SAVING JANE (TOUCAN COVE/UMRG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RME)

TEMPERATURE

SEAN PAUL (VP/ATLANTIC)
STICKWITU

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
GRILLZ

EVERYTIME WE TOUCH
- CASCADA (ROBBINS)
YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC)
BECAUSE OF YOU
KELLY CLARKSOK (RCA/RMG)
RUN IT!
(=5 CHRIS BROWN (JIVE/ZOMBA)
. ONE WISH
RAY J (KNOCKOUT/SANCTUARY)
YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)
I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
SHAKE THAT
" EMINEM FEAT. NATE 00GG (SHADY/AFTERMATHINTERSCOPE)
. PUMP iT
. THE BLACK EYED PEAS (A&M/INTERSCOPE)
BEEP
THE PUSSYCAT DOLLS FEAT. WILL.LAM (ARMINTERSCOPE)
RIGHT HERE
STAIND (FLIP/ATLANTIC)
PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJMG)
STUPID GIRLS
PINK (LAFACE/ZOMBA)

THERE IT GO! (THE WHISTLE SONG)
B ISR JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG) e
rmanst3am top 40 ions are electronically monitorea 24 houss & day,

7 days £ w3ek. This data is used to compile the Pop 100,

FOR YOU | WILL (CONFIDENCE) =
B0 BICE (RCA/RMG)

TEDDY GEIGER (CRED./COLUMBIA)
" SHAKE

CRASH

. GWEN STEFANI (INTERSCOPE}

HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)
LUXURIOUS

GWEN STEFANI (INTERSCOPE)

L.O.VE.

ASHLEE SIMFSON (GEFFEN}

WHAT'S LEFT OF ME

NICK LACHEY (JIVE/ZOMBA)

SAVIN' ME

NICKELBACK (RDADRUNNER/IDJMG)

GONE

KELLY CLARKSON (RCA/RMG)

THE REAL THING

YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
WHEN I'M GONE

EMINEM (SHADY/AFTERMATH/INTERSCOPE)
HERE WE GO

TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
MS. NEW BOOTY

BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBONAVIRGIN)
NASTY GIRL

- THE NOTORIOUS B.1.G. (BAD BOY/ATLANTIC)

BAD DAY

DANIEL POWYER (WARNER BROS.}

. SO LONELY

TWISTA FEATBRING MARIAH CAREY (ATLANTIC)
TOUCH THE SKY

KANYE WEST FEAT. LUPE RASCO (ROC-A-FELLADEF JAMIDMG)

Tr HITPREDICTOR

promosquad

RET28 MaDONNA (wARNER BROS )
BLACK SWEAT
| PRINCE (NPG/UNIVERSAL/UMRG)
CHECK ONIT
BEYONCE FEAT. SLIM THUG (CDLUMBIA)
GOLD LION
| YEAH YEAH YEAHS (DRESS UP/INTERSCOPE)
TE AMO CORAZON
PRINCE (UNIVERSAL/UMRG)
SISTER
SCOUNDREL SQUAD FEAT. BUN-B (INVISIBLE)
TOUCHIT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
HEARTBREAK HOTEL
ELVIS PRESLEY (RCA/SONY BMG STRATEGIC MARKETING GRDUP)
HUNG UP
(WARNER BRDS )

HEAD LIKE A HOLE
NINE INCH NAILS (RYKODISC)
GOTTA GET TO MY BABY
JOVAN DAIS (ANOTHA DAIS)
ONE WISH
RAY J (KNOCKOUT/SANCTUARY)
| AM NOT MY HAIR
INDIA ARIE (MOTOWN/UMRG)
LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)
| REFUSE
URBAN MYSTIC (SOBE/WARNER BROS )
NUMBER 1
GOLDFRAPP (MUTE)
DELUSIONS OF GRANDEUR
THE J PROJECT FEAT. LASALLE GABRIEL (SLR)
EVERYTIME WE TOUCH
| CASCADA (ROBBINS)
SWEAT
JES (CELESTIAL ARTS PUBLISHING)
INSIDE YOUR HEAVEN/VEHICLE
BO BICE (RCA/AMG) O
GO CRAZY
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAMIDIMG)
LONELY
AKON (SRC/UNIVERSAL/UMRG)
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)
. MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN}

LIPSTICK
ROCKIE LYNNE (UNIVERSAL SQUTH)

ME-YO
MATASHA BEDINGFIELD
ELLY CLARKSON
ZALL OUT BOY
ASCADA
JAMES BLUNT
SAVING JANE
EHAKIRA FEAT. W

THE ALL-AWERICAN R

KEITH URBAN

FOOBASTANK

Data for week of MARCH 18, 2005 | CHARTS LEGEND on Page 78
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+07 SA0T NE-YO
DEBUT | FRCLS DEF JAM 004934°/IDJMG (13.98)

2008. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

Sae Charts Legesd for rules and explanations,

R&B/HIP-HOP ALBUMS.

AR e

& ReM / DISTR L = =) rerd L =
DILATED PEOPLES /20
ABB 11783/CAPITOL (18.98)

In My Own Words 11

0 MARY J. BLIGE
4 MATRIARCH/GEFFEN 005722*/INTERSCQPE (13.98/8.98)

WARREN G
HAWINO/G-FUNK 54707 */LIGHTYEAR (18.98)

In The Mid-Nite Hour ..

The Breakthrough

JAHEIM
DIVINE MILL 48802/WARNER BROS. (18.98)

SHANICE

IMAJAH 90001/PLAYTYME {16.98) Every Woman Dreams

Ghetto Classics..

50 CENT
SHADY/AFTERMATH 004092*/INTERSCOPE (13.98/8 98) @

Tyler Perry's Madea's Family Reunion 4 The Massacre |

DEM FRANCHIZE BOYZ
S0 SO OEF 53423*/VIRGIN (18.98) ®

THE TEMPTATIONS
NEW ODOR 005170/UME (13.98)

Reflections .l

On Top Of Our Game

KEYSHIA COLE
A&M 003554*/INTERSCOPE (13.98)

GOAPELE

The Way It Is | SKYBLAZE/COLUMBIA 92010/SONY MUSIC {11.98)

JAMIE FOXX
J 71779*/RMG (18.98) ®

Change It All g ‘
Some Kinda... .

Unpredictable |

HEATHER HEADLEY
RCA 64492/RMG (18.98) ®

SERGIO MENDES
HEAR 2263/CONCORD (18.98)

Timeless -.

In My Mind

CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ®

MARQUES HOUSTON

T.U.G./UNIVERSAL 004696/UMRG (13.98) Naked

Chris Brown

£

RE

=
. I(-)NP\;?(!TNMUZIK/JIVE 73200/20MBA (18.98) Rappa Ternt Sanga ?HIP%‘E\F%:‘MAOMQNADJMG (13.98) Music Of The Sun |
-. (Ii-/:é-H Yﬁvﬂﬁ:I":)OEﬁZd'/UMRG (13.98) Tha Carter Il 766 ﬂFsA'gEEG?QBZIZOMBA (18.98/12.98) C°"f955i°“5-
\ﬁ’iﬁﬁnﬁﬁghaws (18.98) The Trinity ‘ 72 W5 :v':rﬁ)EzEE 3|Nng$c%{ﬁME|A 75007/SONY MUSIC (18.98) Most Known Hits n
Q)gggg%}glﬁlm:lgs%g Ain't Nobody W°"V""'.. mﬁ%?slzfmsvmm (18.98) Savage '-"j_
SEt'{'\:[)IVr;IAET'\é‘RMATH 005881+/INTERSCOPE (13.98/5.98) Curtain Call: The H"S Lﬁﬁ:ﬁaazo-ms (18.98) The Day After
e Duets: The Final Chapter R8N WAEAER 303, 4907 (1358 MehanggalaflonnalSmeg
THE BLACK EYED PEAS CECE WINANS Purified | 2

A&M 004341*/INTERSCOPE (13.98/8.98}

Monkey Business

PURESPRINGS GOSPEL/INO 93997/SONY MUSIC (18.98)

MARIAH CAREY
ISLAND 005784*/IDJMG (13.98) ®

R. KELLY

JIVE 74688/20MBA (18.98) Remix City Volume 1

The Emancipation Of Mimi

". KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/20MBA (18.98)

COMMON Be @
G 0 0D./GEFFEN 004670*/INTERSCOPE (13.98/8.98) ® "

Hero

YOUNG JEEZY
CORPORATE THUGZ/OEF JAM 004421°/1DJMG (13:98)

73
N :
Let's Get It: Thug Motivation 101 . S A s Sos Unity

' THREE 6 MAFIA
HYPNOTIZE MINDS/COLUMBIA 94724/SONY MUSIC (18.98) ®

DAVID BANNER Certified

Most Known Unknown . SRC/UNIVERSAL 004975°/UMRG (13.98) ®

SCARFACE PRESENTS... THE PRODUCT
UNDERGROUND RAILRDAD 5828/KOCH (17.98)

One Hunid » FOR A COMPLETE LISTING OF THE HOT R&B/HIP-HOP ALBUMS, CHECK OUT WWW.BILLBOARD.COM

REMY MA
SRC/UNIVERSAL 005122*/UMRG (13.98)

There's Something About Remy: Based On A True Story

JUELZ SANTANA
OIPLOMATS/OEF JAM 005426*/IDJMG (13.98/8.98) ®

TOP

What The Game's Been Missing!

CHAMILLIONAIRE
B UNIVERSAL 005423/UMRG (13.98)

The Sound Of Revenge

NELLY
FO' REEL/DERRTY 005825%/UMRG (13.98)

REGGAE ALBUMS.

Sweatsuit

KANYE WEST
ROC-A-FELLA/DEF JAM 004813*/10JMG (13.98)

- I 'I i i = Z“-

Late Registration &I |
4 Live At Stubb's @

DESTINY'S CHILD
COLUMBIA 97765/SONY MUSIC (18.98} ®

#js, SEAN PAUL

LUDACRIS AND DTP
DTP/DEF JAM 005786°*/10MG (13.98) ®

VP/ATLANTIC 83788*/AG The Trinity

DAMIAN "JR. GONG" MARLEY

Ludacris Presents...Disturbing Tha Peace

Welcome To Jamrock

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

A e

CHETTO YOUTHS/TUFF GONG 005416*/UMRG
BOB MARLEY AND THE WAILERS

Mary Mary

DaL
DEEMONEY/ASYLUM 83890/AG (18.98}

«

\SLAND/TUFF GONG 005723/UME/IDIMG Africa Unite: The Singles Coilecton

| BOB MARLEY AND THE WAILERS

Down For Life

o}
2
a

YING YANG TWINS
COLLIPARK 2790/TVT (11.98 CO/DVD) ®

i TUFF GONG/ISLAND/CHRONICLES 004008/UME
us4o

U.S.A. Still United

BUN-B
RAP-A-LOT 4 LIFE 68539/ASYLUM (18.98)

- ”
EHINO 73305 Who You Fighting For?

SINEAD O'CONNOR

Trill

Throw Down Your Arms

SOUNDTRACK
G-UNIT 005605*/INTERSCOPE (13.96/8.98)

THAT'S WHY THERE'S CHOCOLATE AND VANILLA 001
VARIOUS ARTISTS

Get Rich Or Die Tryin'

CHARLIE WILSON
JIVE 69429/ZDMBA (18.98)

Reggae Gold 2005

vP 1729
BOB MARLEY

Charlie, Last Name Wilson
20 Best Of Bob Marley

JOHN LEGEND
6.0.0.0./COLUMBIA 92776*/SONY MUSIC (18.98) @G

MADACY SPECIAL PRODUCTS 50541/MADACY
T.0.K.

Get Lifted

PAUL WALL
SWISHAHOUSE/ATLANTIC 83808/ASYLUM (18.98)

Unknown Language

: ¥P1T711*
The Peoples Champ

BOB MARLEY

Golden Legends: Bob Marley

PURPLE RIBBON ALL-STARS
PURPLE RIBBON 12207"/ViRGIN (18.98)

IAADACY SPECIAL PRODUCTS 51850/MADACY

Big Boi Presents...Got Purp? Vol. [

TREY SONGZ
SONG BOOK/ATLANTIC 83721/AG (15.98)

L

SHAGGY =
ﬁ BIG YARD/GEFFEN 004180+/INTERSCOPE Clothes Do

WILLIE NELSON

| Gotta Make It
Countryman

BIZZY BONE
PMC 900094/B-DUSB (17.98)

LOST HIGHWAY 004706°/UMGN
VARIOUS ARTISTS

Thugs Revenge

YOLANDA ADAMS
ELEKTRA/ATLANTIC 83789/AG (18.98)

Strictly The Best 33

0 vp 1730
MATISYAHU

Day By Day

Youth

SOUNDTRACK
GRAND HUSTLE/ATLANTIC 83822*/AG (18.98)

0R/EPIC 97695/SONY MUSIC

Hustle & Flow

DAMIAN "JR. GONG" MARLEY
|_GHETTO YOUTHS/TUFF GONG 005416*/UMRG (13.98)

Welcome To Jamrock

FLOETRY
ERVINGWONDER/GEFFEN 005609/INTERSCOPE (13 98)

Flo' Ology

KEM
MOTOWN 004232/UMRG (13 .98) ®

BETWEEN THE BULLETS rgeorge@billboard.com

Album Il g

PITBULL
DIAZ BROTHERS 2750/TVT (11.98 CO/DVD) &

BRAXTON TOURS, ALBUM GROWS

Money Is Still A Major Issue

LYFE JENNINGS
COLUMBIA 90946/SONY MUSIC (12.98) @B

As R&B upstart Ne-Yo reigns at No. 1 with “Libra” has seen lukewarm support from

Lyte 268-192
= the chart’s Hot Shot Debut, Toni Braxton radio, the best showing a No. 36 peak for

shines with Pacesetter stripes on Top R&B/ lead track “Please” on Hot R&B/Hip-Hep

Hip-Hop Albums. Songs. Even so, the set

VERITY 71620/Z0MBA {18.98)

ALICIA KEYS

J 67424/RMG {18.98) ® Unplugged
YOUNGBLOODZ . , 5
LAFACE 73175*/Z0MBA (18.98) ® Ev'rybody Know Me
SOUNDTRACK

The Gospel Rising 62-52 with a 32% marked Braxton’'s best debut

BONE THUGS-N-HARMONY
RUTHLESS 25423 (18.98)

p— improvement at core R&B in five years when it opened

RAY J
KNOCKOUT 87521/SANCTUARY (18.98)

stores, Braxton's “Libra” picks at No. 4 on The Billboard

Raydiation

TONI BRAXTON
i1 BLACKGROUND 00544 1/UMRG (13.98)

, up steam as she kicks off her 200 in October with 114,000
Libra @ 2

BOW WOwW
GOLUMBIA 93505*/SONY MUSIC (18.98) ®®

GINUWINE
EPIC 93455/SONY MUSIC (18.98)

| LIL KiM
i QUEEN BEE/ATLANTIC B3818*/AG (16.98)

Data for week of MARCH 18, 2006 |

first tour in 10 years. sold. It has moved 365,000
Wanted Headlining dates  begin to date, according to Nielsen
 Back Il Da Basics | March 10 in Atlantic City, N.J., SoundScan.
1l —— n wrapping April 3 in Houston. —Raphael George
For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | €9
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See Charte Legend for rules and explanations. All nghts reserved. HOT R&B/HIP-HOP AIRPLAY: 14S stations are electronically monitored 24 hours a day, 7 days a week. This data s used to
compi'e tha Hot R&B/HIp-Hop Songs chart. & 2006, VNU Business Media, Inc. and Nielsen SoundScan. Inc. Legend information continues at bottom of page.
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%@_} HOT
R&B/HIP-HOP AIRPLAY.

1
1
i

|
B BE WITHOUT YOU
1 MARY J. BLIGE (GEFFEN/INTERSE_QPE)
YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)
SO SICK
NE-YD (DEF JAM/IDJMG)
UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)
LOVE
KEYSHIA COLE (A&M/INTERSCOPE)
LEAN WIT IT, ROCK WIT IT
" DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SO DEF/VIRGIN)
TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCDPE)
CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)
TEMPERATURE
SEAN PAUL (VP/ATLANTIC)
GRILLZ
NELLY FEAT. PAUL WALL, ALi & GIPP (DERRTY/FD' REEL/UMRG)
I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA})
RODEO
= JUVENILE (UTP/ATLANTIC)
LOOKING FOR YOU
| KIRK FRANKLIN (FO YO SDUL/GOSPD CENTRIC/ZOMBA)
" GOTTA GO
TREY SONGZ (SONG BODK/ATLANTIC)
WHAT YOU KNOW
T.l. (GRAND HUSTLE/ATLANTIC)
OH YES (AKA ‘POSTMAN’)
JUELZ SANTANA (OIPLOMATS/DEF JAM/IDJMG)
IN MY MIND
HEATHER HEAOLEY (RCA/RMG)
MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)
CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)
" FRESH AZIMIZ
5 BOW wOw FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA/SUM)
POPPIN’ MY COLLAR
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM)
. BETCHA CAN'T DO IT LIKE ME
DAL (DEEMONEY/ASYLUM/ATLANTIC)
| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO S0 DEF/VIRGIN)
4 MINUTES
& AVANT (MAGIC JOHNSON/GEFFEN/INTERSCDPE)

TOUCH THE SKY
KANYE WEST FEAT. LUPE FIASCO (ROC-A-FELLA/DEF JAM/IDJMG)

B OBEBR s BaE (2

SINGLE

S

CHECK ON IT
v BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM}
| REFUSE
8 URBAN MYSTIC (SOBE/WARNER BROS.)
' GHETTO
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE)
GET LOOSE
% BLU CRUSH (BLU CRUSH)
OOOH...
ALYZE ELYSE FEAT. CELINSKI (SOUL CITY/TRUMP)
RAIN'S FALLIN’
STORMYROOPERZ (IMPERIAL ENTERTAINMENT)
GOTTA LOVE
. AARON KANE (INVIGORATOR RECORDZ)
SWEAT
JES (CELESTIAL ARTS PUBLISHING)
' THE HOOCHIE SONG
{ D4K (HAVING YOURS/SOWELL ENTERTAINMENT)
| AM NOT MY HAIR
INDIA.ARIE (MOTDWN/UMRG)
TE AMO CORAZON
PRINCE {UNIVERSAL/UMRG)
LEAN WIT IT, ROCK WIT IT
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SO DEF/VIRGIN)
IT'S YOU
URBAN MYSTIC (SOBE/WARNER BROS.)
BEST FRIEND
1. 50 CENT & OLIVIA (G-UNIT/INTERSCOPE)
BABY GIRL
TRE' (SEL'SUM)
BOOM DRAH
Y,G.0. (NEGRIL WEST/ORPHEUS)
ONE WISH
RAY J (KNOCKOUT/SANCTUARY)
CONTROL MYSELF
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IDJMG)
YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)
WHAT YOU GOT
VIRGINIA'S FRONTLINE FEAT. PORSHCA (CNI ENTERTAINMENT)
SO SICK
NE-YO (DEF JAM/IDJMG)
. BACK LIKE THAT
GHOSTFACE KILLAH FEAT. NE-YO (DEF JAM/IDJMG)
TOUCHIT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
ALWAYS
SPAIDE R.L.PPE.A. (HASSLE LIFE)

GO CRAZY
YOUNG JEEZY FEAY. JAY-Z (CORPORATE THUGZ/DEF JAM/IDJMG)

70 | Geo to www.billboard.biz for complete chart data

TRU LOVE
FAITH EVANS (CAPITOL)

BEST FRIEND
50 CENT FEAT. OLIVIA (G-UNIT/INTERSCOPE)

® RHYTHMI

GETTIN' SOME
SHAWNNA (DTP/DEF JAM/IDJMG)

UNBREAKABLE
ALICIA KEYS (J/RMG)

DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)

' CONTROL MYSELF
LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IDJMG)

JUST CAME HERE TO CHILL
THE ISLEY BROTHERS (DEF SOUL/OEF JAM/IDJMG)

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

KRYPTONITE (I'M ON IT)
PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN)

CONCEITED (THERE’'S SOMETHING ABOUT REMY)

REMY MA (SRC/UNIVERSAL/UMRG)

SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)

SNAP YA FINGERS

§ LIL JON (BME/TVT)

MAGIC
CHARLIE WILSON (JIVE/ZOMBA)

| SHOULD HAVE CHEATED
KEYSHIA COLE (A&M/INTERSCOPE)

GOOD LUCK CHARM

§ JAGGED EDGE (COLUMBIA/SUM)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (MOTOWN/UMRG)

GOIN’ DOWN
YUNG JOC (BLOCK ENTERTAINMENT/BAD BOY SOUTH/ATLANTIC)

- MY HOOD

YOUNG JEEZY (CORPORATE THUGZ2/OEF JAM/I0JMG)

HYPOTHETICALLY
LYFE JENNINGS (COLUMBIA/SUM)

WE BELONG TOGETHER
MARIAH CAREY (ISLAND/I0JMG)

STILL IN LOVE
TYRA (GG&L)

BACK LIKE THAT
GHOSTFACE KILLAH FEAT. NE-YO (DEF JAM/IDJMG)

TELL ME WHEN TO GO
E-40 FEAT, KEAK DA SNEAK (SICK WID’ IT/BME/WARNER BROS.)

| LOVE YOU

| CHERI DENNIS (BAD BDY/ATLANTIC)

SAY |

. CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLANO/IDJMG)

e

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

C AIRPLAY.

SO SICK

) NE-YO (DEF JAM/IDJMG)

I'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)

CHECK ONIT
BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)

LEAN WIT IT, ROCK WIT IT

DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SD DEF/VIRGIN)

MS. NEW BOOTY
BUBBA SPARXXX (NEW SOUTH/PURPLE RIBBON/VIRGIN)

GRILLZ
NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO’ REEL/UMRG)

TEMPERATURE
SEAN PAUL (VP/ATLANTIC)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

BRING OUT THE FREAK IN YOU
LIL ROB (UPSTAIRS)

RIDIN’
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAL/UMRG)

TELL ME WHEN TO GO
E-40 FEAT. KEAK DA SNEAK (SICK WID' IT/BME/WARNER BROS )

SHAKE THAT
EMINEM FEAT. NATE D0GG (SHADY/AFTERMATH/INTERSCOPE)

FRESH AZIMIZ
BOW WOW FEAT. J-KWON & JERMAINE OUPRI (COLUMBIA/SUM)

. CONTROL MYSELF

LL COOL J FEAT. JENNIFER LOPEZ (DEF JAM/IDJMG)

TURN IT UP
CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)

GITIT

. _YING YANG TWINS FEAT. BUN-B (COLLIPARK/TVT)

RUN IT!
CHRIS BROWN (JIVE/ZOMBA)

STICKWITU

* THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

LOVE
KEYSHIA COLE (A&M/INTERSCOPE)

. SOS

RIHANNA (SRP/DEF JAM/IDJMG)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)

ROMPE
DADDY YANKEE (EL CARTEL/INTERSCOPE)

GIRL
PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)

www americanradiohistory com
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BE WITHOUT YOU
MARY 4 BLIGE (GEFFEN/INTERSCOPE)

UNPREDICTABLE

JAMIE FDXX FEAT. LUDACRIS (J/RMG)

IN MY MIND

HEATHER HEADLEY (RCA/RMG)

LOOKING FOR YOU

Ki2K FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

CAN'T LET GO

ANTHORY HAMILION (SO SO DEF/ZOMBA)

JUST CAME HERE TO CHILL

THE ISLEY BROTHERS FEAT. RONALD ISLEY (DEF SOUL/DEF JAM/IDJMG)

MAGIC

CHARLIE WILSON (JIVE/ZOMBA)

UNBREAKABLE

ALICIA KEYS (J/AMG)

FIND MYSELF IN YOU

BRAN MCKNIGHT (MOTDWN/UMRG)

TRU LOVE

FAITH EVANS (CAPITOL)

| WANNA BE LOVED

FRIC BEWET (FRIBAY/REPRISE/WARNER BRDS.)

WHERE WOULD | BE (THE QUESTION)

KINDREG THE FAMILY SOUL (EPIC/HIDDEN BEACH)

I AM NOT MY HAIR

INBIAARIE (MOTOWN/UMRG)

DON'T FORGET ABOUT US

§ MARIAH CAREY (ISLAND/IDJMG)

| REFUSE

URBAN WYSTIC (50BE/WARNER BRDS.)

S0 SICK

MENO (TEF JAMADIMG)

TO YOU

EARTH, WIND & FIRE FEAT. BRIAN MCKNIGHT (SANCTUARY)

HYPCTHETICALLY

LYRE JENNINGS FIAT.

INTO YOU

KEM (MITTOWN/UMRG)

OO0OH WEE

TEENA MARIE (CASH MONEY/UMRG)

FIRST LOVE

GOAPELE (SKYBLAZE/COLUMBIA/SUM)

GOD’S GIFT

LEFF MAJORS FEMS. KELLY PRICE (MUSIC ONE/EPIC/SUM)

LOVE

MEYSHIA COLE (A%M/INTERSCOPE)

| REMEMBER

MELI'SA IHORGAN (LU ANN/ORPHEUS)

WEEKEND LOVE
DWELE (VIRGIN)

(COLUMBIA/SUM)

¥ HITPREDICTOR

promosquad

4 PAUL WALL

4 LETOYA

4 NE-YO

“r THE NOTCFIOLS B.IG.

CHRIS BROWAN
NE-YO

KEYSHIA COLE
DEM FRANCHI,
BUSTA RHYMES3
SEAN PAUL
<UVENILE

FIRK FRANKLIN
L&

UELZ SANTANA
EVANT

FAITH EVANS
FEMY MA

LIL JON FEAT E-4C & SEAN PAL
JAGGED EDGZ

T-PAIN FEAT. M KE .JONES

CHRIS BROWN

SEAN PAUL

EOW wWOow

LL COOL J FEAT. JINNIFER LOPEZ
KEYSHIA COLE

FIHANNA

FAUL WALL

) CENT & OLS™IA

KANYE WEST FEAT LUPZ FIASCO
THE PUSSYCAT DCLLS FEAT. WILL.1.AM
£aL

NE-YO

FAULA DEANL ¢ FEAT BABY BASH

ADULT R&B AND RHYTHWMIC AIRPLAY: 63 adutt R&B stations and 64 rhythmic stations are
elecironically monitored by Nieisen Broadcast Data Systems, 24 hours a day, 7 aweek.
© 2006 VNU Business Media, Inc. and Nietsen SoundScan, Inc. HOT R&B/MIPH

SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, inc. and Nietsen SoundScan, inc. HITPREDICTOR: © 2006,
Promosquad and Hi#Predictor are rademarks of Think Fast LLC.
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COUNTRY.SONGS

TITLE

Artist

PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL

SEE BELOW FOR COMPLETE LEGEND INFORMATON

TITLE Artist E

PRODUCER {SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &

+ 4 13 [FJLVING IN FAST FORWARD Kenny Chesney ¢ | @9 . 5 LIFE AINT ALWAYS BEAUTIFUL Gary Allan ¢
IS B CANNON,K.CHESNEY (D.L MURPHYZ.RUTHERFORD) @® BNA i -2l M.WRIGHT,G.ALLAN (C.G0DOMAN,T.L.JAMES) ® MCA NASHVILLE
-9 YOUR MAN Josh Turner 1 ] @ 33 42 POLITICALLY UNCORRECT Gretchen Wilson Featuring Merle Haggard 32
FROGERS (C.STAPLETON,C.DUBOIS,J.EVERET™) @ MCA NASHVILLE 4 1 = G WILSON,J RICH,M WRIGHT (L .SATCHER,D.STEAGALL.B.HENDERS IN} ® EPIC
4 5 WHAT HURTS THE MOST Rascal Flatts ‘Sl Cover of Ryan @ = a7 | LOVE MY LIFE Jamie O'Neal 2
.. D.HUFF.RASCAL FLATTS (J.STEELE.S.ROBSON @ LYRIC STREET |r 1 Adams SOng P K.STEGALL (J.D'NEAL.S.SMITH,T.NICHOLS) @® CAPITOL }
556k TONIGHT | WANNA CRY Keith Urban 4 takes Hot @ 4 38 | CAN'T UNLOVE YOU Kenny Rogers m
D.HUFF.K.URBAN (M.POWELL.K.URBAN) @ CAPITOL = 0.HUFF (W.KIRBY.W.ROBINSON} @ CAPITOL
ol WHEN | GET WHERE I'M GOING Brad Paisley Featuring Dolly Parton " ShotDebut @ 1 WHEN THE STARS GO BLUE Tim McGraw 40|
FROGERS (R RUTHERFORD,G.TEREN) © ARISTA NASHVILLE and Greatest . B.GALLIMORE, TMCGRAW,D SMITH (R.ADAMS) CURB e |
T 8 SHE DON'T TELL ME TO Viontgomery Gentry 5 Gainer (@4 @ 3° 40 IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)  Rodney Atkins 36
" R.RUTHERFORD,M.WRIGHY (B.DIPIERO.T.SHAFIRO.R.RUTHERFORD) ©® COLUMBIA ¥ " 3 B = T.HEWITT (S.TATE.ATATE.D.BERG) ® CURB i
"3 & 3 | JESUS, TAKE THE WHEEL Carrie Underwood . B in); one P ., NEVER MIND ME Big & Rich 49
E¥w M.BRIGHT (B.JAMES .H.LINDSEY,G.SAMPSON) © ARISTA/ARISTA NASHVILLE of fomr new Sef B.KENNY.J.RICH,PWORLEY (B.KENNY.J.RICH,E.CLAWSON) © WARNER BROS./WRN <
e' - 15 WHO SAYS YOU CAN'T GO HOME Bon Jovi Duet With Jennifer Nettles "Wl tracic from @ & 50 HOW "BOUT YOU Eric Church 18
J.SHANKS,J.BON JOVI.R.SAMBORA {J.BON JO¥I.R.SAMBORA} ©® ISLAND/IDIMG $eC0o 1d hfts J.JOYCE (E.CHURCH.E,CHRUGH.B.BEAVERSL @® CAPITOL
¢ c RTERT NOBODY BUT ME Blake Shelton 9 t € oo I ON AGAIN TONIGHT Trent Willmon 39
g B.BRADOOCK (PB.WHITE,S.CAMP) ® WARNER BROS./WRN S€ s ue = | FROGERS (M.GREEN.J.MELTON.PB.WHITE) @ COLUMBIA
% ., o  GET DRUNK AND BE SOMEBDDY Toby Keith 5 [LACCLFAS £ o m  BRINGITON HOME Little Big Town 49
- L.WHITE TKEITH (T.KEITH.S.EMERICK} ©® SHOW DOG NASHVILLE _W.KIRKPATRICK‘LITTLE BIG TOWN [W.KIRKPATRICK.G.BIECK.T.H.BIECK) © EQUITY
a8 13 | CHEATIN’ Sara Evans 1 m 5 54 THE LAST OF A DYING BREED Neal McCoy a1
> . 5.EVANS,M.BRIGHT (B.JAMES.D SCHLIT?) ® RCA 3 E.SILVER (T.CONNERS,D.ROLLINS D .WILLIAMS) @ 903 MUSIC
@ 1= 17 BELIEVE Brooks & Dunn 12 e 5 - WHY, WHY, WHY Billy Curringion 42
e T.BROWN,R.DUNN K.BRQOKS {R.DUNN C.WISEVAN) ® ARISTA NASHVILLE C.CHAMBERLAIN (B.CURRINGTON, T.MARTIN M.NESLER} ® MERCURY E
: ~ JUST MIGHT (MAKE ME BELIEVE) Sugarland TWENTY YEARS AND TWO HUSBANDS AGO Lee Ann Womack
g 2 7 " G.FUNDIS {K.HALL) ® MERCURY 7 ':;n B 3 B.GALLIMORE (L.A WOMACK.D.DODSON.D.DILLON) @ MCA NASHVILLE 32’
: THE DOLLAR Jamey Johnson . ; GOOD TO GO John Corbett
m [E ~ B.CANNON (J.JOHNSON) © BNA u Singl2 @ o) 160 D.S.MILLER.TNOVICK (T.NICHOLS,R.CLAWSON) ® FUN BONE/COS 4
1 R WHEREVER YOU ARE Jack Ingram achieves : WAL-MART PARKING LOT Chris Cagle
B =20 J.STOVER (J.STOVER.S BOGARD) ® BIG MACHINE 15 4 56 R.WRIGHT,C.CAGLE (B JAMES) @ CAPITOL a8
@- 19 NOBODY GONNA TELL ME WHAT TO DO Van Zant 1% 5 59 | DON’T KNOW WHAT SHE SAID Blaine Larsen 46
M.WRIGHT,J. SCAIFE (T.MULLINS, T.NICHUL S, C_NISEMAN} @® COLUMBIA » T.JOHNSON.R.L.FEEK (C.BATTEN.K.BLAZY.L.TURNER) ® GIANTSLAYER/BNA
G 2 WHY Jason Aldean " a 5 53 JUST THIS SIDE OF HEAVEN (HAL-LELUJAH) Hal Ketchum o
g M KNDX (I RICH,V.MCGEHE .R.CLAWSON) ® BROKEN BOW - 0.JOHNSON (0.JOHNSON J.MCELROY) ® ASYLUM-CURS
@ > 24 8 SETTLE FOR A SLOWDOWN Dierks Bentley 18 @ & 58 THAT'S HOW THEY DO ITIN DIXIE  Hank Wiliams Jr. \Vith Gretchen Wilson, Big & Rich & Van Zant &
L0 f31] 6 BEAVERS (TMARTIN.B.BEAVERSDLBENTLEY) [oRLIL T —— 0.JOHNSON (C.TOMPKINS,J. KEARM JRWIN) ASYLUM-CURB
1 . 1 -} .
@ = » u I O e o PSR Vo.res! a0 -2 Bl Lo e 8
’@ » 2 DRUNKER THAN ME Trent Tomlinson 2 frack inside 50 4 46 BRAND NEW GIRLFRIEND Steve Holy m
. TTOMLINSON,HILLBILLY (T.TOMLINSON,A.UNCERWOOD) ® LYRIC STREET [he tgp 20 L. MILLER (S.MINDR,B.ALLMAND.J.STEELE) ® CURB
i SIZE MATTERS (SOMEDAY) Joe Nichols : a YEE HAW Jake Owen
@- 2= 2 B.CANNON {B.HiLL.M.DEKLE) ®O UNIVERSAL SOUTH 2 : o ® - J.RITCHEY {J.OWEN,C BEATHARD K MARVELL ® RCA 51
THE LUCKY ONE Faith Hill T AIN'T WHAT IT USED TO BE Megan Mullins "
@ > 36 B.GALLIMORE,FHILL (B.WARREN‘B.WARREN_‘.LJOVCE) (® WARNER BROS /WRN 2 @ M.BRIGHT /T.MARTIN‘M.NESL_ER\ BRDKEN BOW_ 92
- EVERY TIME | HEAR YOUR NAME Keith Anderson ; —oh | STILL MISS SOMEONE Martina McBride With Dolly Parton
| _" = 28 J.STEELE (K.ANDERSDN,THAMBRIDGE.J STEE.E) @ ARISTA NASHVILLE 3 K} 8 5 M.MCBRIDE {J.CASH.R.CASH. JR.) ® RCA -50
LOVE WILL ALWAYS WIN Garth Brooks & Trisha Yearwood DON'T FORGET TO REMEMBER ME Carrie Underwood
e z % AREYNOLDS (G.KENNEDY.W.KIRKPATRICK) PEARL/LYRIC STREET 23 . 54 Q 82 M.BRIGHT (M.HAYES.K.LOVELACE.A.GORLEY) @ ARISTA/ARISTA NASHVILLE 49
L R Sens U NN B s TN S0NGE 8 918 05 cir s
e = "M TAKING HETT LD SheDaisy g5 gets “irst -~ e TaERIENDS THAT B Tim McGraw s
. J.SHANKS (K.OSBURN..J.SHANKS) LYRIC STREET nat!mal chart 3 B.GALLIMORE.T.MCGRAW,D.SMITH (B.BEAVERS.B WARREN.B.WARFEN T.MCGRAW) CURB :
@: > 30 © 1 GOT YOU Craig Morgan 2 action exclu- ?# 3 a8 IF | DON'T MAKE IT BACK Tracy Lawrence @
| . # C.MORGAN,PO'OONNELL {C.MORGAN PO'OON JELL,T.OWENS) ® BROKEN BOW sive|v in 3 ;. J.STROUD.T.LAWRENCE (B.PINSON.B.JONES) @® MERCURY =
€ » s LASTDAvOR MV LIFE outti o I O B fonvasoopman o Daniells Peclc g
3 " LIPSTICK Rockie Lynne == ~ THIS TIME AROUND Cross Canadian Ragweed ;
& 3 311 T.BROWN,K.LAW,B.CHANCEY (R.LYNNE,M.PREATICE) ®EO UNIVERSAL SOUTH a 966,000 %ﬁ B 4 M.MCCLURE,CROSS CANADIAN RAGWEED (C.CANADA.R.ROGERS) @ UNIVERSAL SDUTH n
: NOT GOING DOWN Jo Dee Messina impressions. : " I'LL DIE TRYIN’ Lonestar
3 % B.GALLIMORE.T.MCGRAW (K.SAVIGAR.S.BOLTIN) ® CURB 30 p mﬂ % 42 J.NIEBANK (S.BUGARD,J.STOVER) @ BNA ~

r HITPREDICTOR

<ENNY CHESNEY

JOSH'TURNER

AASSAL FLATTS

<E{1 URBAN

MOPTIGOMERY GENTRY

30N JOVI WITH JENNIFER NETTLES

3LAKE SHELTON

TOBY KEITH
SARA EVANS

Eont miss another important

UPDATE

| Wisi: www.BillboardRadioMonitor.com to sign up to register for
rou- feee Country Radio Blast.

BillboardRadioMonitor.com

HOT COUNTRY SONGS: 123 country stations are electronically monitored by
Nietsen Brcadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed tc songs appearing in the top 20 on both the BDS Airplay and Audience charts
far the first time with increases in both detections and audience. © 2006 VNU
Business Media, Inc. All rights reserved.

HITFHECDICTOH © 2006, Promosquad and HitPredictcr are trademarks of Think
Fast LL

ALL CHARTS: See Chart Legend for rules and explanations.

BROOKS & DUNN

JAMEY JOHNSON

VAN ZANT

JASON ALDEAN

DIERKS BENTLEY

LEANN RIMES

JOE NICHOLS

1y FAITH HILL

GARTH BROOKS & TRISHA YEARWOOD

GEORGE STRAIT

BETWEEN THE BULLETS w]essen@biflboard com

promosqguad:

CRAIG MORGAN

PHIL VASSAR

1Y GARY ALLAN

GRETCHEN WILSON FEAT. MERLE HAGGARD

JAMIE O'NEAL
KENNY ROGERS
RODNEY ATK!NS
NEAL MCCOY
1 CHRIS CAGLE
BLAINE.LARSEN

CHESNEY MOVES ‘FAST FORWARD’ TO NO. 1

The seemingly unstoppable Kenny Chesney
gets his ninth No. 1 with the chart’s second-
fattest gain, 4.4 million audience impressions,
for “Living in Fast Forward.” The song hops 3-
1in its 18th chart week.

With Nielsen BDS detecting spins at all 123
stations on this chart’s panel, Chesney’s single
chronicles the fast living that comes with being
a “hillbilly rock star out of control.” It collects
35.7 million impressions during the tracking
week and is the second single and first chart-

Data for week of MARCH 18, 2006 | For chart reprints call 646.654.4633

www americanradiohistory com

topper from “The Road and the Radio.” Lead
single “Who You'd Be Today” peaked at No. 2,
a position it held for five weeks while trying to
unseat Keith Urban’s “Better Life” and Dierks
Bentley’s “Come a Little Closer.” Chesney
most recently topped the chart with “Anything
but Mine,” which spent two weeks at the sum-
mit starting in the April 23, 2005, issue. The la-
bel plans to service “Summertime” as the third
single from “Road” in early April.

—Wade Jessen

Go to www.billboard.biz for complete chart data |
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HOT LATIN SONGS: A panel of 104 stations (29 Latin pop, 12 tropical, 16 Latin rhythm, 52 regional Mexican) are electronically monitored 24 hours a dav, 7 days a week. © 2006 VNU Busimess Mecia, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Ihc. and Nielsen SoundScan, Inc. Al: rights reserved.
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x 4 I>- . 2 1
i' 55 8o ! TITLE Artist 25 ﬁ;:gs‘g TITLE Artist is
E | <% 32 £& PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL ; 53 a2 PRODUCER {SONGYRITER:. IMPRINT / PROMOTION LABEL
ROMPE Daddy Yankes ‘ Tz HE QUERIDO, TE HE LLORADO vy Queen
d 71_ __L_‘i MONSERRATE DJ URBA,S.FISHER (R.AYALA V.CABRERA) L = ____EL CARTEL /INTERSCOFT _' .28 - 18 2" R.MERCENARIO (M.LPESANTE) LA CALLE /UNIVISION "
LLAME PA' VERTE Wisin & Yandel @ [T POR UNA MUJER Luis Fonsi
e 20 LUNY TUNES (WISIN YANDEL) MACHETE T___ﬁf_’___‘w_ _3 CLVUTSiR 5 #7305 (M CHAN.E TORRES) — _UNIVERSAL LATING
1 ELLAY YO Aventura Featuring Don Omar & : DE CONTRABANDO Jenni R|vera
. 32 £ LIND,L.SANTOS (W.0.L ANDRON,A.SANTOS) PREMIUM LATIN £55 Norte{m 8 2 27 | PRIVERA (J SEBASDIAN FONOVISA »
4 4 4  CONTRAVIENTO Y MAREA intocable 5  [UCOCHEIUNN 5  DIA DE ENERO Shakira 5
R.MUNOZ.R. MARTINEZ (J.E.MURGIA.M.L.ARRIAGA) EMI LATIN top 10 hit on S.MEBARAK R..L.MENOEZ ¢ MEBARAK R. B EPIC /SONY BMG NORTE
s (IR s R o terd A s chart 11" e i Chapo De Sl 28
L 2 (K. LA L. ]
- = s Album bows -
NOCHE DE SEXO Wisin & Yandel Featuring Aventura 3 LAGRIMILLAS TGNTAS Grupo Montez De Durango
ﬂ el _ NELLY (WISIN YANOEL.A SANTOS,NELLY) - MACHETE. at No. 82 on oA 0 125 J.L TERRAZAS (J VELAZQUEZ AGUILARY DISA i
: Wim ALGO DE MI Conjunto Primavera The Billboard & u oo ANGEL Yuridia g9
J.GUILLEN (O VILLARREAL) . FONOVISA 200. its b | FUMAGOSA (G.C-AMBER:: R WILLIANS SONY BMG NORTE
LO QUE ME GUSTA A MI Juanes : @ QUE ME ALCANCE LA VIDA Sin Bandera
o Tow _ G.SANTAOLALLA JUANES (JUANES) ) SURCO /UNIVERSAL LATING second 8 - A.BAQUEIRQ (L.GARCIA.N SCHAJRIS) SONY BMG NORTE |90
o e RAKATA Wwisin & vandel |, BLEUEIE @ il BAILANDO Yaga & Mackie Featuring Nina Sky 4
~ LUNY TUNES (WISIN,YANDEL) MAS FLOW /MACHETE in the tOp half - YABAMACKIE (J.A MARTINEZ L.E.PIZAFRO) LA CALLE /UNIVISION 558
10 6§ 9 NA NA NA (DULCE NINA) A.B. Quintanilla lll Presents Kumbia Kings § of that chart. 35 35 24 SENOR LOCUTOR Los Tigres Del Norte 24
£.B.QUINTANILLA 111.C."CK* MARTINEZ (A.B.QUINTANILLA Ill,C.“CK* MARTINEZ,L GIRALDD) EMI LATIN | : LO5 TIGRES OEL NORTE (M E.TOSCANGH FONOVISA
11 13 10 CUENTALE Ivy Queen 3 @ LUl | AUN HAY ALGO RBD 45
: R.MERCENARIO (M.].PESANTE LA CALLE /UNIVISION B8 Gustavo DEBUT C.LARA,M.0 CABLL (C.LARA K. SOKOLEFF) EMI LATIN {
e PR TE i e A J
@ 17 14 UN BESO . Aventura | Santaolalla, @ & 13 SIN TU AMOR Christian Castro gz
SANTOS,A SANTOS {A.SANTOS, PREMIUM LATIN ; €.1.0PEZ (C.SOROKIN) UNIVERSAL LATINO
‘ s Sl WHO produced [ : = -
@ 20 15 E:OMO Sl NO_NOS HUBIERAM‘OS AMADO Laura Pausini 12 Juanes’ track i 40 40 SEDUCCION ' Thalia 38
C.VALLI (L PAUSINI.CHEOPE,L TRISTAN, DANIEL) WARNER LATINA ESTEFAND (ESTEFARO J L.PAGAN) o EMI LATIN 55
4 12 6 VEN BAILALO Angel & Khriz at No. 8, won 38 31 3 QUE vOY A HACEZR CON MI AMOR Alejandro Fernandez 3
_J.TORRES (A RIVERA,CCOLONJTORRES) — LUAR MVP /MACHETE the best score A BAQUEIRO (L C.MONROY::. ORNELAS] SONY BMG NORTE
m 21 2 NO HAY NADIE Hector "El Father” Featuring Yomo & Victor Manuelle g NYI2Ia o @ ] DIAMOND GIRL KMW g
4 H.DELGADO (H DELGADD,J. TORRES,PHERNANDEZ) GOLD STAR /MACHETE | “Brokeback D.PAVEL.J CHAN (A LAMMOGLIA,J.A GRANOA) BALBOA
m 1 33 SI YO FUERA TU AMOR Alacranes Musical g-rae m @7 43 ATREVETE TE, TE! Calle 13 5
0 URBINA JR..R.URBINA (NOT LISTED) UNIVISION i g E.LABRA.D.FDRNARIS (R.FEREZ) WHITE LION /SONY BMG NORTE
17 19 7 MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector 3 @ PERDICION La 5A Estacion A
LUNY TUNES (LUNY TUNES.R AYALA, WISIN YANDEL H.DELGADO) _ MAS FLOW /MACHETE & AAVILA (N IIMENEZ) o SONY BMG NDRTE
18 8 8 CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG) Voltio Featuring Calle 13 &4 @ 42 44 ACOMPANAME A ESTAR SOLO Ricardo Arjona
NESTY (J.RAMOS R PEREZ,E.FPAOILLA.R.GOMES BOLANOS) WHITE LION/EPIC ‘SONY BMG NORTE .. _.TORRES (RARJOMA) SONY BMG NORTE
PERO TE VAS A ARREPENTIR K-Paz De La Sierra With Jose Manuel Zamacona 44 | 'NO TE APARTES DE M| Yahir
s 18 W K-PAZ DE LA SIERRA (M.A.SOLIS) DISA 15 @ 92: 38 6.8RACA MELLO (R.CARLOS,E.CARLOSL .GDMEZ ESCOLAR WARNER LATINA
@ 27 34 LIBERTAD Ivy Queen 20 @ 49 - TE EXTF'lANCl Xtreme 5
RMERCENARID (M.1.PESANTE) LA CALLE JUNIVISION 1M.DELEON W RIVERA,A.HIEALGO (D.MEJIA) 562
NUESTRO AMOR RBD ist's fi 1 ENSENAME A OLYIDAR Graciela Benran
21 152 AAVILA (A.AVILA) EMI LATIN AmStsmsl.( de 331 LE.PAYAN (R.CAVAZOS) UNIVISION
@ 23 30 ALIADO DEL TIEMPO Mariano Barba entry on this @ UNA CONFUSION B T
M.BARBA (M.BARBA) THREE SOUND chart. Song A BAQUEIRDLM SANDOVAL (M.SANDOV:L) WARNER LATINA
TE ECHO DE MENOS [EVELLCIT B was previous! m COMO UNA MARIPOSA Diana Reyes
@ % 3 _FPINERO JR..C ponce «C PONCE,FPINERO JR) SONY BMG NORTE 2 recor[:ied by Y 46 50 NGT LISTED (D.VARELA LLAVONA,J MMUNETA GOMEZ MUSIMEX /UNIVERSAL LATIN |
"ESO EHH...!! Alexis & Fido PENSANDO EN Ti Beto Y Sus Canarios
@ 2410 ALEXIS FIDO (ALEKIS FID0) SONY BMG NORTE Ed“'ta. G.3ARCIA (A BARCIA.C.BQNZALEZ) o DISA
@ 20 29 QUE VIDA LA MIA Reik o5 Nazario. LO QUE SON LAS COSAS Anais
" A.VAZQUEZ K CIBRIAN (K CIBRIAN,M RUIZ) SONY BMG NORTE | &% | S.3EORGE E RUFFINENGD 1 A.MARQUEZ) UNIVISION

o
£ 28 arTisT Title & % 2§ |
~Z =3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 ¢ =i
1112 BB s asssoom s 1 82
2] | ook orsone (390G NooPeW 2| [Nt
. { E—— T
a2 ° ?MIBB\TIN 35902 (14.98) Nuestro Amor [ 4 =l 20
a 455 32?0}2%%&8507”%::::?:; Presents Reggaeton Latino 1 29 28
° m ANDREA BOCELLI , Amor s = I
SUGAR/VENEMUSIC 006144/UNIVERSAL LATINO (18.98)
R EFL?BMN 75852 (14.98) Repelde g] 2 @ “m
8 6 2 RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra 2 @ 40
__PINA 270183/UNIVERSAL LATINO (15.98)
N 76 ‘sjulrjté\or\:mEjm UNIVERSAL LATINO (17.98) ® MiSangre @ 4 gas »
10 8 11 &wﬁeﬁ,‘:ﬁnﬁéssboz . Historia De Una Reina 5 35 23
L R TFS&G U‘:BEATN%(;‘( J:Fllrc\lggu o 313092 DSS L J 20 RS
(12 JRFIREAS! _ Zﬁ?ﬁﬁg&“&'ﬂ?‘%mfm&a@? 4w ow
L e pmorfero g e ®
14 12 1 ngﬁﬁglfﬁ%)_ X2 |3 u
15 13 12 goonfﬁﬁg&émm%) 5 La Historia Del Pnncipi 12 j@ 50
16 16 19 FRII:EMD?)?‘ExgleJGSgBS) BRAVOS DEL NORTE Antologia De Un Rey 1 =41 36
:;?7 7gsd ;’DldvRaln?GIﬁomE 76550 (12.98 CD/OVD) La VEHERIER e .. : a2 %
@ @ e Qgﬂ\;sﬁlﬁ% BOX OFFICE (9.98 CD/OVD) ® t g ) genl
19 18 17 e ;SP:F::/:;?(I;EQ)NV MUSIC (18.98) ® Fijacion Oral vol. 1 [Sg aa w
B 58 o one s oo frente M [N
21 .‘ T uquL\/félc(m'?gss4SJthgggch Slmplemente Lo Mejor 8 . 46 39
Q l?Ni'lrsﬁ)wé\t/lf:gﬁGB(sgﬂBeRA Dos Historias 22 : 4-,.‘ 47
@ EORNUOF"AOS E);'gggel\gl\rjé?gg) . Ahora Con Los Huevos En La Mano 23 l.._ 48 3
B 21 20 L 0O asosvsnmcrer s on Parofro M 4
L e R - | | |
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L. EMILATIN 3178.{9.98)

E ARTIST Title % wl X
& IMPRIN™ & JUMEER / OISTRIBUTING LBEL (PRICE) f;_ -2'5 ig
VOZ A /0Z En Fresencia Del Futuro L
URBAN BOX OFF CE 1019 (13.98) 23 81 52
JOSE A_FREDO JIMENEZ La Hitoria Del Rey 1 52 53
SONY BMG VOR £ 9688 (13.98) '+ .
LAURA PAJSINI Escucha Atento
_WARNER L.TINA 61896 (17.98) D2 e
A.B. QUINTANILLA 11l PRESENTS 1QUMBIA KINCS Fuego
EMI LATIN 0595 (15.98) - - I8 e 22
K-PAZ [E LA SIERRA Vias Capases Que Nunca ¥ 55 51

DISA 720626 (1° 96) ®
LUIS FONSI Pazo A Paso - 2
UNIVERSAL LATIND 004881 (14.98) -
AKWID / JAE-P Still Kickin' It

52

40

49

2
ARTIST Title £ %5
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) & 8%
REYLI En La Luna 16
SONY BMG NORTE 93414 (15.98 o
LOS TIGRES DEL NORTE 20 Nortenas Famosas 4
FONDVISA 351480/U6 (13.98) -
REIK Reik -
ONY BMG NORTE 95680 (14.98) o O x
VARIOUS ARTISTS Historia Musical Del Pasito Duranguense 2 2
DISA 720741 (11.98) o
LOS TEMERARIOS La Mejor... Coleccion 32
i DISA 720719 (10.98) 2
LA ARROLLADORA BANDA EL LIMON La Otra Cara De La Moneda 56
DISA 720761 (10.98) .
VARIOUS ARTISTS Gold Star Music: Reggaeton Hits i
GOLD STAR 180016/MACHETE (14.98 CD/DVD) & ialln
VICENTE FERNANDEZ  Tesoros De Coleccion 8

MONCHY & ALEXANDRA Hasta EI Fin
J&N 95422/SONY BMG NORTE (15 98] ]
- GRUPO BRYNDIS La Mejor... Coleccion

. DISA 720561 (11.98)

"\ MACHETE 006124 (9 98 CO/DVD ®

| UNIVISION :10737/UG (13.98) ® 3z 37 80
EL CHIZHICUILOTE La Pluma Negra
LIDERES 95080 (13 98) 33 58 60 53
INDIA 3oy Diferente 5
2 SGZ/UNIVIS ON 240004/UG (14.98) 1 59 64 59
VARIOJS sRTISTS Premio Lo Juestro A La Jusica Latina 2006 20, @ 65 71
_FONOVISA - 522:2/UG (14.98) @ %
ANA GaBRIEL £ 0s Amores Ln Amante - 3
EMI LATIN - 6956 (15 98) 2 61 49 4
VICENTE FERNANDEZ Vis Duetcs
SONY EMG YOR™E 96895 (14.98) ® ] 2 e > S
VARIOUS ARTISTS “op Latino ;i i 1
SONY £MG VOR™E 96002 {17.98) - | 28 83 55 34
GRUPC MCNTEZ DE DURANGO  Los Supsr Exitcs: Lasrimillas Tontas 8 @ 75
DISA 720689 (1°.98) -
AVENTIRA Soc's Project 5 =
PREMIUM LA4TIN 84082/SONY BMG NORTE {13.98) -
GRACIELA 3ELTRAN Fancherisinas Son Banca 7 5
UNIVISION 103336 (14.98)® ) Ny
JENNI 3IVERA Parrandera, Rebetle ¥ Atrevida = 45 m
_ FONOVISA 52165/UG (13.98) + e -4
LOS HORGBCOPOS DE QURANGO Antes Mmertaz Que Sencilizs
DISA 7207C1 {1-.98) ® 1 68 4 -
LOS OFIGINALES DE SAM JUAN E Tequilero [ T
EMI LATIN 0400 (14 98) az W - 62 69
MARCO ANTONIO SOLIS La Historia Centirua... Parte |l 2 @ 72 65
FONOVISA 51623/UG (13 98) ® .
VOLTIC Voltio W ,g
WHITE LiOF EPIC 96526/SONY MUSIC '11.98
SIN BANDZRA Manara 4 3
SONY EMG VOR™E 96872 {17.98) ®
VARIOLS ARTISTS  Agzrron Duranguense 2006 =25
DISA 72070 {17 .98) & 18 73 58 41
LOS CAMINANTES  Tesoros De Coleccan: Lo Romani 0 De -0s Caminanies
SONY EMG NOR™E 95637 (9.98) B 32_, ) : 70 64
BEBE Pafuera Telaranzs 23 _‘;.,5 69 67

Data for week of MARCH 18, 2006

www americanradiohistorv com

SONY 8MG NORTE 95241 19.98)

IVY QUEEN
LA CALLE/ JNIV\S(ON_GTOMG UG {13 93)>L

RBD Tour Generacion: RBD En Vivo

EMI LATIN 32384 (15.98)
- LUIS MIGUEL

WARNER LATINA 62753 (18.98
ISABELA
DISA 720733 (11.98) ®
GRUPO MONTEZ DE DURANGO
DISA 720464 (12 98) &
LOS RIELEROS DEL NORTE

Completamente Tuya

20 Rieles De Oro

FONOVISA 362267/UG {12 98) &

VARIOUS ARTISTS 30 Reggaeton Superhits 2006

VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos
DISA 726977 (14.98 CD/OVD) @

DIANAREYES  La Reina Del Pasito Duranguense
MUSIMEX 005158/UNIVERSAL LATINO (11.98)
CALLE 13 Calte 13

_WHITE LION 96875/SONY BMG NORTE (15.98)

EL CHAPO DE SINALOA Tu, Yo, Y La Luna

Grandes Exitos |

Y Sigu—eTa Mata Dzndo |

CHRISTIAN CASTRO Nunca Voy A Olvidarte...Los Exitos
SONY BMG NORTE 96837 (17.98) ®

BRONCOILOS BUKIS Cronica De Dos Grandes: Los Inicios De Nuestra Historia
FONOVISA 352231/U6G (13.98)®
 GILBERTO SANTA ROSA & VICTOR MANVELLE
_SONY 8MG NORTE 95615 (13.98)
“JOSE ALFREDO JIMENEZ
SONY 8MG NORTE 95209 (9.98)

Tesoros Musicales

Dos Soneros, Una Historia

(0}

Flashback ) 10

24

7%

20

18

24
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Systens

@ LATIN AIRPLAY
POP.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

~, LO QUE ME GUSTA A MI
1& JUANES (SURCO/UNIVERSAL LATINO)
COMO SI NO NOS HUBIERAMOS AMADO
~ LAURA PAUSINI (WARNER LATINA)
"4 TE ECHO DE MENOS
i CHAYANNE (SONY BMG NORTE)
| 5 QUEVIDA LA MIA

REIK (SONY BMG NORTE)

'8 & SUELTA MI MANO
% SIN BANDERA (SONY BMG NORTE)
@™ (3 POR UNA MUJER
~ LUIS FONSI (UNIVERSAL LATINO}
' DIA DE ENERO
SHAKIRA (EPIC/SONY BMG NORTE)

- NUESTRO AMOR
© RBD (EMI LATIN)

3
g NO
5 SHAKIRA (EPIC/SONY BMG NORTE)
16 QUE ME ALCANCE LA VIDA
SIN BANDERA (SONY BMG NORTE)
AUN HAY ALGO
| RBD (EMI LATIN)
ANGEL
YURIDIA (SONY BMG NORTE)
" QUE VOY A HACER CON MI AMOR
_ ALEJANDRD FERNANDEZ (SONY BMG NORTE)
~ SOLO QUEDATE EN SILENCIO
RBD (EMI LATIN)

PERDICION
LA 5A ESTACION (SONY BMG NORTE)

ARTIST (IMPRINT / PROMOTION LABEL)

FRANK REYES (J&N)
- MACHUCANDO
~._DADDY YANKEE (EL CARTEL/INTERSCDPE}
-
: TU AMOR ME HACE BIEN
7' MARC ANTHONY (SONY BMG NORTE)
~ LLORO
= ANTONY SANTOS (OESCARGA)
~ ROMPE
_' DADDY YANKEE (EL CARTEL/INTERSCOPE)
, A QUIEN LE IMPORTA
- ANDY ANDY (WEPA/URBAN BOX OFFICE)
NO HAY NADIE
. HECTOR *EL FATHER" FEATUAING YOMO & VICYOR MANUELLE (GOL) STAR/MACHETE
~ LLAME PA' VERTE
= WISIN & YANDEL (MACHETE)
ATREVETE TE, TE!
CALLE 13 (WHITE LiON/SONY BMG NORTE)
UN BESO
AVENTURA (PREMIUM LATIN}
' SI YO FUERA EL
TITO NIEVES (SGUU_NLII_SION)
.~ POR LA HERIDA DE UN AMOR
GH.BERTO SANTA ROSA (SONY BMG NORTE)
. EL BAILE PEGAO
LIMI-T 21 {UNIVISION}
S| ME FALTAS TU
__TITO RDJAS (M.P)

' AMOR DE UNA NOCHE
NKLABE (NU/SONY BMG NORTE!

ARTIST (IMPRINT / PROMQTION/LABEL)
ALGO DE M|
| _CONJUNTO PRIMAVERA (FONOVISA)

2’;‘ SI YO FUERA TU AMOR
! ALACRANES MUSICAL (UNRIVISION)

MARIANO BARBA (THREE SOUND)
JENNI RIVERA (FONOVISA)

PERO TE VAS A ARREPENTIR
K-PAZ DE LA SIERRA WITH JOSE MANUEL ZAMAGONA (0iSA)
CONTRA VIENTO Y MAREA
INTOCABLE (EMI LATIN)
. PARA QUE REGRESES
. ©._EL CHAPO DE SINALDA (DISA)
LAGRIMILLAS TONTAS

n § ALIADO DEL TIEMPO
s DE CONTRABANDO
(DISA)

w’ 8 - GRUPO MDNTEZ DE

'y, SENOR LOCUTOR
LOS TIGRES DEL NORTE (FONOVISA)

& NO PUEDO OLVIDARTE
"= BETO Y SUS CANARIOS {0iSA)
COMO UNA MARIPOSA
"~ DIANA REYES (MUSIMEX/UNIVERSAL LATIND}
47 PENSANDO EN TI
3 BETO Y SUS CANARIOS (DISA)
ENSENAME A OLVIDAR
GRACIELA BELTRAN (UNIVISIDN)
?-ﬂ;} HAY AMOR
"= BANDA EL RECODO {FONOVISA)

22 FRUTA PROHIBIDA
10S ELEGIDOS (FONOWSA)

Data for week of MARCH 18, 2006 |

For chart reprints zal 646.654.4633

HOT

@ LAnIN ALBUMS
POP.

TITLE _
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

SORRY
MADONNA WARNER BROS. 42892

TALK (JUNKIE XL/FRANCOIS KiJ. LU CONT MIXES)
COLDPLAY CAPITOL PROMO

ARTIST
TITLE {IMPRINT / OISTRIBUTING LABEL)

RBD

See chart egend for Hot Dance Club Play and Hot Dance Singies Sales rul3s and explanations. J ;
and Aielzen SoundScan, inc. All rights reserved. HOT DANCE AIRIPLAY: 3 dacs Stations are electronically monitored by Nielsen
Broadcsst Data Systems. See chart legend for rules ang explarations. © 2003, VNU Business Media, Inc. Alt rights reserved.

DANCE CLUB PLAY.

NUESTRO AMOR (EMi LATIN)
- ANDREA BOCELLI

BE WITHOUT YOU
. MARY J. BLIGE GEFFEN PROMO

~ AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)
RBD

GLORY OF LIFE
MINK RHYTHM ZONE 1124/KING STREET

REBELDE (EM! LATIN)
- JUANES

NiCE DAY
: | _PERSEPHONE'S BEES COLUMB!A PROMO

MI SANGRE (SURCO/UNIVERSAL LATINO)
ANA GABRIEL

% g 5 OHYEAH, OH SIX
;A8 YELLO DATASOUND iMPORT

HISTORIA DE UNA REINA (SONY BMG NORTE)
ROCIO DURCAL

- " JUKEBOX
P -~ ~ BENT FABRIC HIODEN BEACH IMPORT

AMOR ETERNO (SONY BMG NORTE)
JOSE JOSE

LET EVERYTHING THAT HAS BREATH

LA HISTORIA DEL PRINCIPE (SONY BMG NORTE)
- YURIDIA

LA VOZ DE UN ANGEL (SONY BMG NORTE)
SHAKIRA

FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC)
RICARDO ARJONA

-~
W

ADENTRO (SONY BMG NORTE)
VOZ A VOZ

EN PRESENCIA DEL FUTURO (URBAN BOX OFFICE}

'p} LAURA PAUSINI
~ ESCUCHA ATENTO (WARNER LATINA)

A.B. QUINTANILLA Il PRESENTS KUMBIA KINGS

FUEGO (EMI LATIN)

LUIS FONSI
PASD A PASO (UNIVERSAL LATINO)

EL CHICHICUILOTE
LA PLUMA NEGRA (LIDERES)

KOCH 3893

ARTIST

TITLE (IMPRINT / DISTRIBUTING LABEL)

ANDY ANDY
IRONIA (WEPA/URBAN BOX OFFICE)

» INDIA

SOY DIFERENTE (SGZ/UNIVISION/UG)

1_2 7 CECE WINANS PURESPRINGS GOSPEL/INO PROMO/EPIC
gm CHECK ONIT
~ BEYDNCE FEATURING SLIM THUG COLUMBIA 80277
RHYTHM INTOXICATION
ROSABEL StLVER LABEL 2498/TOMMY BOY
7 43 CANT LET GO
ﬁi KRISTINE W SILVER LABEL 2481/TOMMY BOY
. HELLO
20 4 ALEX SANTER TWISTED 50048
MYLG VS. THE MEAMI SOUND MACHINE BREASTFED/RCA PRONO/RMG
ig A PAIN THAT I'M USED TO
1 - DEPECHE MODE SIRE/MUTE PROMO/REPRISE
n_ 27 & GIVE ME YOUR LOVE
CHANTAL CHAMANDY NINE MUSE/AEZRA IMPORT/EMI
STARS ABOVE US
~ SAINT ETIENNE SAVOY JAZZ PROMO
, FEVER (L.E.X. MIXES)
~ BETTE MIDLER COLUMBIA PROMO
| WASN'T KIDDING
_ JESSICA VALE EXPLICIT PROMO
{3 OOH LA LA
GOLDFRAPP MUTE 35613

16,7 PEOPLE ARE PEOPLE
JOHNNY VICIOUS FEATURING JUOY ALBANESE NERVOUS PROMO
g SUPASTAR
-~ FLOETRY FEATURING COMMON ERVINGWONDER PROMO/GEFFEN
CARL COX FEATURING HANNAH
TAKE A GOOD LOOK
ANGIE STONE J 76274/RMG
’ ‘e 121 20T N
,.mp thfl'l RONIC
ALBUMS .

RUPAUL RUCO 039
I'LL BE YOUR LIGHT
DOCTOR PRESSURE
YOU WANT ME
ALYSON PM MEDIA 2309
- DISCO LIBIDO (D. AUDE REMIXES)
ARTIST I
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

MONCHY & ALEXANDRA

~_HASTA EL FIN (J&N/SONY BMG NORTE)

GILBERTO SANTA ROSA & VICTOR MANUELLE

00 UNA HISTORIA (SONY 8MG NORTE)

MARC ANTHONY

VALIO LA PENA (SONY BMG NORTE)

JUAN LUIS GUERRA

PARA TI (VENEMUSIC/UNVERSAL LATINO)

INDIA

__GRANDES EXITOS + (UNIVERSAL LATINO)
N'KLABE

1 LOVE SALSA! (NU/SONY BMG NORTE)

AVENTURA
60D'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
4

. TITO NIEVES o a7 MADONNA a2
e HOY. MANANA Y SIEMPRE (SGZ/UNIVISION/UG) CONFESSIONS ON A DAMCE FLOUR WARNER BROS. 49460
VARIOUS ARTISTS 1+ GORILLAZ !
BACHATA HITS 2006 (J&N/SONY BMG NORTE) ~ DEMON DAYS PARLOPHONE 73838 /VIRGIN &
4, TITO ROJAS CASCADA

BORRON Y CUENTA NUEVA (M.P)

- VARIOUS ARTISTS
BACHATA DE AMOR VOL. 2 (J&N/SONY BMG NORTE)

VARIOUS ARTISTS
2006 AND DE EXITOS: BACHATA Y MERENGUE (UNIVERSAL LATING)

LIMI-T 21
RANKEAD (UNIVISION/UG)

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

CONJUNTO PRIMAVERA
ALGO DE MI (FONOVISA/UG)

- ", INTOCABLE
X (EMI LATIN}
- RAMON AYALA Y SUS BRAVOS DEL NORTE
: ANTOLOGIA DE UN REY (FREDDIE)
- E‘é ALACRANES MUSICAL
&_% GRUPO EXTERMINADOR
~_AHDRA CON LOS HUEVOS EN LA MANO (FONOVISA/UG)

SIMPLEMENTE LO MEJOR (UNIVISION/UG)

EVERYTIME WE TOUCH ROBBINS 75064

- SHE WANTS REVENGE

" SHE WANTS REVENGE PERFECTKISS/FLAWLESS/GEFFEN 005587*/TERSCOPE
VARIOUS ARTISTS

FIRED UP! 3 RAZOR & TIE 89118 g
DEPECHE MODE ]
 PLAYING THE ANGEL SIRE/REPRISE 49348°/WARNER BROS.® ©
IMOGEN HEAP 1
SPEAK FOR YOURSELF RCA ViCTOR 72532 :
BAD BOY JOE & JOHNNY BUDZ

O

76

VARIOUS ARTISTS 2.
COMPOUNDS AND ELEMENTS ALL SAINTS 151O/THIRSTY EAR
THE PRODIGY
THEIR LAW - THE SINGLES 1990-2005 XL 190/BEGGARS GROLP
59 M.LA.
- ARULAR XL 004844*/INTERSCOPE
BRITNEY SPEARS
B IN THE MIX: THE REMIXES JIVE 74062/Z20MBA
" WILLIAM ORBIT
© HELLD WAVEFORMS SANCTUARY 84772
MYLO
DESTROY ROCK & ROLL BREST FEO/RCA 72666/RMG
19 24 JAMIROQUAI
. © DYNAMITE EPIC 97716*/SONY MUSIC®
.- THE HAPPY BOYS
DANCE PARTY (LIKE 1T'S 2006) ROBBINS 75063
5 VARIOUS ARTISTS
OM: 10 - A DECADE DF FUTURE MUSIC OM 30500

SARAH MCLACHLAN

SELENA/ANA BARBARA
D0 HISTORIAS (UNIVISION/UG)

JOSE ALFREDO JIMENEZ
LA HISTORIA DEL REY (SONY BMG NORTE)
. K-PAZ DE LA SIERRA
MAS CAPACES QUE NUNCA (DISA)
VARIOUS ARTISTS
"= PREMIO LO NUESTRO A LA MUSICA LATINA 2006 (FONOVISA/UG)
. g VICENTE FERNANDEZ
" MIS DUETOS (SONY BMG NORTE)
GRUPO MONTEZ DE DURANGO
LOS SUPER EXITOS: LAGRIMILLAS TONTAS (DISA)

GRACIELA BELTRAN
| _RANCHERISIMAS CON BANDA (UNIVISION/UG)

.l JENNI RIVERA
! PARRANDERA, REBELOE Y ATREVIDA (FONOVISA/UG)
~ LOS HOROSCOPOS DE DURANGO

3
- """ _ANTES MUERTAS QUE SENCILLAS (DISA)

LOS ORIGINALES DE SAN JUAN
EL TEQUILERD (EMI LATIN

! “ MIKE RIZZO/ST. JOHN

- THRIVEMIXD1 THRIVEDANCE 90734/THRIVE

L, LISTEN TO YOUR HEART ROBBINS 75061
, T VARIOUS ARTISTS

G5 Sl Fireo upt 2 RazoR & TIE 89091

THIEVERY CORPORATION

COSMIC GAME EIGHTEENTH STREET LOUNGE 0081

LOUIE DEVITO

NYC UNDERGROUND PARTY VOL. 7 DEE VEE 15

THE CHEMICAL BROTHERS
PUSH THE BUTTON FREESTYLE DUST 63282*/ASTRALWERKS

www americanradiohistorvy com

= ULTRADANCE.O7 ULTRA 1358 5
VARIOUS ARTISTS ,
DISNEYREMIXMANIA WALT DISNEY 861354

D.H.T. FEATURING EDMEE "i

2006, VNU Business Media, inc.

18
2006

' L

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL
(N 1Y MIND (FREEMASONS/D. HERNANDEZ MIXES)
HEATHER HEADLEY RCA PROMO/RMG
BRING IT ON
~ DEBBY HOLIDAY NEBULA 9 1355
IT MAKES A DIFFERENCE
KM ENGLISH NERVOUS 20571
WHY SHOULD | BELIEVE YOU
- JENNA DREY AUDIO ONE PROMO
DANCE, DANCE
X FALL OUT BOY FUELED BY RAMEN/ISLAND PROMO/I0JMG
18 14 DARE
GORILLAZ FEATURING SHAUN RYDER PARLOPHONE PROMO/NVIRGIN

GUILT IS A USELESS EMOTION
" _NEW ORDER WARNER BROS. PROMO

* ¢ GO DADDY-O

~ T0D MINER LIVE 007/MUSIC PLANT

' RAIN FALL DOWN
] THE ROLLING STONES VIRGIN PROMC

.3: H NEED YOU TONIGHT (STATIC REVENGERKOISHII & HUSH MIXES)

=Y INXS RHINO PROMO
; " TO LIFE, TO LOVE
ANDY HUNTER SPARROW PROMO
35 - AFTER DARK 2006
- PATTIE BROOKS NU & IMPROVED 3903
TEARY EYED
_ MISSY ELLIOTT THE GOLO MINO 94161/ATLANEC

| WANT MORE (CLING ON TO ME)
. AMUKA KULT 174
. 25 14 UNWRITTEN
NATASHA BEDINGFIELD EPIC PROMO
g UN ALWA SENTENCIADA (HEX HECTOR & MAC QUAYLE MIXES)
4 THALIA EMI LATIN PROMO

DREAWER (J.. SANCHEZI. BERMUDEZ TWISTED DEE MIXES)
JSANICE RED ZEBRA PROMO
KISS THE SKY

) . DANIELLE BOLLINGER ESNTION SILVER PROMO/ESNTION

49 2 LET ME BE (B. HALLQUIST/XAQ MIXES)
A "= S 022IE BONGIOVI PROMO/ZONE

RAPTURE RIDERS
7 = BLONDIE VS. THE DOORS CAPITOL PROMO
‘ 39 {1 UNBELIEVABLE

KACI BROWN THE DAS LABEL PROMO/INTERSCOPE

DREAMS
DEEP DISH FEATURING STEVIE NICKS DEEP DISH PROMO/THRIVE

NUMBER 1
B VM: GOLDFRAPP MUTE 9304
DON'T FORGET ABOUT US
MARIAH CAREY ISLAND 006059/1DJMG

44 -

E AIRPLAY.

} ARTIST (IMPRINT / PROMOTION LABEL)
SORRY
MADONNA WARNER BROS.
UNWRITTEN
NATASHA BEDINGFIELD EPIC
BE WITHOUT YOU
MARY J. BLIGE GEFFEN

CHECK ONIT
BEYONCE FEATURING SLIM THUG COLUMBIA

ALRIGHT
REQ CARPET SUBLIMINAL
6 18 DREAMS
-, DEEP DISH FEATURING STEVIE NICKS DEEP OISH/THRIVE

EVERY SINGLE DAY
BENASSI BROS. FEATURING DHANY ULTRA
» EVERYTIME WE TOUCH
~_CASCADA ROBBINS

- DOCTOR PRESSURE

©_MYLO VS. THE MIAMI SOUND MACHINE BREASTFED/RCA/RMG
.5 10 DANCIN
12 10" 2RO SMITH FEATURING LUYLI MOODY

RAINDROPS
STUNT ULTRA

1 ‘-'; LOVE OF MY LIFE
}. LUCAS PRATA & REINA ULTRA
SOS

1 . RIHANNA SRP/OEF JAM/IDIMG
10 15 DARE

2 1

GORILLAZ FEATURING SHAUN RYDER PARLOPHONE/VIRGIN

NEW WALK AWAY
KELLY CLARKSON RCA/RMG
I'LL BE YOUR LIGHT
KRISTINE W SILVER LABEL/TOMMY BOY
SAY SAY SAY (WAITING 4 U)
HI_TACK ULTRA
AND THEN WE KISS
z | BRITNEY SPEARS JIVE/ZOMBA
NIW TIME AFTER TIME
CYNDI LAUPER FEATURING SARAH MCLACHLAN DAYLIGHT/EPIC
KISS YOU
110 MADE
18 5 WINDOW TO MY HEART
¥ JON SECADA BIG3
DANCE, DANCE
25 - e = FALL OUT BOY FUELED BY RAMEN/ISLAND/I0JMG
SO SPECIAL
""’» JUDGE JULES KOCH

LOVE OF MY LIFE
MDRRISSON NO LABEL

Go to www.billboard.biz for complete chart data | 75
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{SOUNDSCAN JAPAN) MARCH 7, 2008
TAIYO NO SHITA (LTD EDITION)

. REMIOROMEN VICTOR

YES! (CD+DVD)

EXILE AVEX TRAX

BOKU NOTO (LTD EDITION)

SUKIMASWITCH BMG FUNHOUSE

AROUND THE WORLD

MONKEY MAJIK AVEX TRAX

KEEP TRYIN'

HIKARU UTADA TOSHIBA/EMI

I BELIEVE

AYAKA HIRAHARA WARNER

FAITH/PUREYES

YUNA ITO SONY

MY PLACE

SUNSET SWiSH MUSIC RAYN INC.

KONAYUKI
VICTOR

SOMEDAY/BOYS GIRLS
KUMI KODA AVEX TRAX

'FRANCE

SINGLES

MARCH 7, 2006

BAILA MORENA

~_ZUCCHERO FORNACIARI POLYDOR

TOUS CES MOTS

NADIYA FT. SMARTZEE COLUMBIA

LE PAPA PINGOUIN

PIGLOD SCORPIO/MBG INTERACTIONS

LA BOULETTE

DIAM'S CAPITOL

"JVOULAIS

_ AMINE VIRGIN

UN ANGE FRAPPE A MA PORTE
NATASHA ST-P{ER COLUMBIA

GABRIEL

NAJOUA BELYZEL SCORPIO

LES FRERES EXISTENT ENCORE
K-MARD UP MUSIC

SORRY

MADONNA WARNER BROS.

DE RETOUR
MATT POKORA ULM

ITALY
SINGLES

MARCH 6, 2006

- SORRY

MAOGNNA WARNER BROS.

TEACH ME AGAIN

ELISA & TINA TURNER SUGAR
BECAUSE YOU LIVE

JESSE MCCARTNEY VIRGIN

HUNG UP

MADONNA WARNER BROS.

SONG TO SAY GOODBYE
PLACEBO ELEVATOR

DENTRO ALLA SCATOLA
MARCIO MONDO VIRGIN

- WAKE UP

. KILARY DUFF HOLLYWOOD RECORDS
TE AMO CORAZON

PRINCE UNIVERSAL

, JUST LET THE SUN

SKIN V2

SVEGLIARSI LA MATTINA
ZERO ASSOLUTO UNIVERSO

SWEDEN

SINGLES

10 NEW

-

| (GLF)
DO WHAT YOU'RE TOLD

SEBASTIAN RCA

THAT'S THE WAY MY HEART GOES

MARIE SERNEHOLT ULTRACHROME

CHIPZ IN BLACK (WHO YOU GONNA CALL)
CHIPZ ZEITGEIST/UNIVERSAL

: LOSING

o TAKIDA NINETONE

3  DET GAR BRA NU
PETTER UNIVERSAL

ALBUMS

ﬁ,‘@w MAGNUS UGGLA
ETT BEDARANDE BARN AV SIN TID CUPOL
s 1

MARCH 3, 2006

THE KNIFE

SILENT SHOUT RABID
CHRISTER SJOGREN
KING CREOLE NMG

JAMES BLUNT

BACK TO BEDLAM ATLANTIC

~ SUPERTRAMP
RETROSPECTACLE: SUPERTRAMP ANTHOLOGY UNIVERSAL

76 |

SINGLES

(THE OFFICIAL UK CHARTS CO.}

IT'S CHICO TIME
" _CHICO SONY BMG

MARCH 5, 2006

BEEP
THE PUSSYCAT DOLLS FT. WILL | AM A&M/INTERSCOPE

. PUT YOUR RECORDS ON
CORINNE BAILEY RAE GODD GRODVE/EMI

SORRY
MADONNA WARNER BROS

; NO TOMORROW
ORSON MERCURY

3 THUNDER IN MY HEART AGAIN
MECK FT. LED SAYER APPOLO/FREE 2 AIR

=
cw SEWN
WNE)W THE FEELING ISLAND
s NASTY GIRL
THE NOTORIGUS B.1.G BAD BDY/ATLANTIC

DON'T BOTHER
SHAKIRA EPIC

RUN IT!
CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA

AUSTRALIA =

SINGLES

e
ey
<Z (ARIA)
'27 FLAUNT IT!
TV ROCK SONY BMG

1 LOVE GENERATION

BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION,

a  RUNIT!

y i CHRIS BROWN FT. JUELZ SANTANA JIVE/ZDMBA
GOODBYE MY LOVER
JAMES BLUNT ATLANTIC
L.O.VE

7 ASHLEE SIMPSON GEFFEN

g PUMPIT

THE BLACK EYED PEAS A&M/INTERSCOPE

- WATCHING YOU

- ROGUE TRADERS COLUMBIA

4 YOU RAISE ME UP

WESTLIFE S RECORDS

1'0; WHEN I'M GONE

" EMINEM INTERSCOPE

8
J:aﬂ FAR AWAY

4 NICKELBACX ROADRUNNER

MARCH 5, 2006

SPAIN

SINGLES

gE
X3 (PROMUSICAE/MEDIA)

E SORRY

{ MADONNA WARNER BROS.
"~ 2 new DONT STOP TILL YOU GET ENOUGH
’_ & = MICHAEL JACKSON EPIC
ﬁ | VISIONARY - THE VIDEO SINGLES

~ MICHAEL JACKSON SONY BMG
FLY
aotg NEW BLIND GUAROIAN WARNER
mm HOY TOCA SER FELIZ

MANGO DE OZ DRO

w5 A RAS DE SUELO
‘8 NEW ek capiroL

ﬁﬁﬁ@ SONG TO SAY GOODBYE
" _PLACEBO ELEVATOR

e , HUNGUP
MADONNA WARNER BROS.

MARCH 8, 2006

m g FIRST DAY OF MY LIFE
MELANIE C. RED GIRL RECORDS
10 g JEALOUSY

MARTIN SOLVEIG DEFECTED

IRELAND

SINGLES

(IRMA/CHART TRACK)

w 1 | JUMBO BREAKFAST ROLL
= . PAT SHORTT SONY BMG

= BEEP
: 2""'1 NEW 116 PUSSYCAT DOLLS FT.WILL | AM ASM/INTERSCOPE

o . IT'S CHICO TIME
ﬁmfw CHICD SONY BM&
TRl 5 THAT'S MY GOAL
SHAYNE WARD SYCO/SONY BMG
¥ 4 RUNIT!
1 CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA

ALBUMS

2 JOHNNY CASH
RING OF FIRE - THE LEGEND OF COLUMBIA/UMTY

2 ¢ RODRIGO Y GABRIELA
RDDRIGO Y GABRIELA RUBYWORKS

- ARCTIC MONKEYS
WHATEVER PEDPLE SAY ) AM, THAT'S WHAT I'M NDT DOMINO
JACK JOHNSON
IN BETWEEN DREAMS JACK JOHNSON/BRUSHF(RE/UNIVERSAL
CORINNE BAILEY RAE

i CDRINNE BAILEY RAE GOOD GROOVE/EMI

MARCH 3, 2006

g

Go to www.billboard.biz for complete chart data

SINGLES

(MEDIA CONTROL)
. LOVE GENERATION

- _BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION
| BELONG TO YOU

EROS RAMAZZOTTV/ANASTACIA ARIOLA

ICH BIN ICH (WIR SIND WIR)
ROSENSTOLZ ISLANO

HAPPY BIRTHDAY

FLIPSYOE INTERSCOPE

; SORRY

MADONNA WARNER BROS .

DING

SEEED DOWNBEAT/WARNER MUSIC

- RUNIT!

CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA
BIG CITY LIFE

MATTAFIX BUDDHIST PUNK

UH MAMMA

BANAROO NA KLAR

1001 ARABIAN NIGHTS
CHIPZ UNIVERSAL

>ANADA

DIGITAL SINGLES

MARCH 7, 2006

10 6

&
<% (souNosCAN)
YOU'RE BEAUTIFUL
" _JAMES BLUNT CUSTARD/ATLANTIC/WARNER
2 STUPID GIRLS
PINK LAFACE/SONY BMG MUSIC
~ SORRY
| MADONNA WARNER
new ALWAYS ON YOUR SIDE
SHERYL CROW & STING ABM/INTERSCOPE/UNIVERSAL

MARCH 18, 2006

= TEMPERATURE
" SEAN PAUL VP/ATLANTIC/WARNER

DANCE, DANCE

FALL OUT BOY FUELEQ BY RAMEN/ISLAND/UNIVERSAL
SO SICK

NE-YO DEF JAM/UNIVERSAL

HUNG UP
WARNER

BEEP
THE PUSSYCAT DOLLS FT. WILL.|.AM ABM/INTERSCOPE/UNIVERSAL

CHECK ON IT
BEYONCE FT. SLIM THUG COLUMBIA/SONY BMG MUSIC

£ (SUCESSO MAGAZINE)
.~ DJ MARLBORO

~_BEM FUNK BRASIL SOM LIVRE

BANDA CALYPSO

vOL. 8 MD

. ANA CAROLINA/SEU JORGE

" _ANA & JORGE SONY BMG

RBD

NUESTRO AMOR EMi

; JOTA QUEST

' _MTV AD YIVO SONY BMG

VARIOUS ARTISTS

SUMMER ELETROHITS TVZ 2 SOM LIVRE
VARIOUS ARTISTS

_SAMBAS ENREDO 2006 - RiD OF JANEIRO SONY BMG
VARIOUS ARTISTS

REBELDE - EDICAO BRASIL EMI

4 ALCIONE

HOVELAS SOM LIVRE

u2
HOW TO DISMANTLE AN ATOMIC BOMB (LTO ED) UNIVERSAL

NEW ZEALAND=

" SINGLES

MAACK 8, 2006

(RECORD PUBLICATIONS LTD.)
RUN IT!
. CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA
LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION
FAR AWAY
*NICKELBACK ROADRUNNER
¢ DOWN TIME
AARADHNA DAWNRAID

UGLY
SUGABABES ISLAND

MARCH 8, 2006

N% y

JAMES BLUNT
| BACK TO BEDLAM ATLANTIC

; JACK JOHNSON & FRIENDS

SING-A-LONG AND LULLABIES:CURIOUS GEORGE JACK
4 JOHNNY CASH
RING OF FIRE - THE LEGEND DF COLUMBIA/UMTV

5 FAT FREDDY'S DROP

} BASED DN A TRUE STORY THE DROP/RHYTHMETHOD

';3'!‘ , s ARCTIC MONKEYS
S WHATEVER PEDPLE SAY | AM, THAT'S WHAT I'M NDT DDOMIND

- 4

Data for week of MARCH 18, 2006 |

www americanradiohietorv com

Elj I‘ () N Nielsen

DIGITAL TRACKS nermers

(NIELSEN SDUNDSCAN INTERNATIONAL|
NO TOMMORROW
ORSON MERCURY
SO SICK
NE-YO DEF JAM
SORRY (ALBUM VERSION)
©  MADONNA WARNER BROS.
PUMP IT
THE BLACK EYED PEAS A&M/INTERSCOPE
PUT YOUR RECORDS ON
CORINNE BAILEY RAE GDOD GROOVE/EMI
BEEP
THE PUSSYCAT DOLLS FT. WILL.|AM A&M/INTERSCOPE
TOUCH THE SKY
KANYE WEST FT. LUPE FIASCO ROC-A-FELLA/DEF JAM
THUNDER IN MY HEART AGAIN
MECK FEATURING LED SAYER FREEZ2AIR
BECAUSE OF YOU
KELLY CLARKSON RCA
SEWN (RADIO EDIT)
. THE FEELING ISLAND
CHECK ON IT
BEYONCE FT. SLIM THUG COLUMBIA
HUNG UP (ALBUM VERSION)
MADONNA WARNER BROS.
' "NASTY GIRL
THE NOTORIOUS 8.1.6. BAD BOY/ATLANTIC
SUGAR, WE'RE GOIN DOWN
FALL OUT 80Y FUELED BY RAMEN/ISLAND
STUPID GIRLS
PINK LAFACE/ZOMBA
, PUT YOUR RECORDS ON
CORINNE BAILEY RAE GOOD GROOVE/EMI
GOLD DIGGER (EXPLICIT ALBUM VERSION)
KANYE WEST FT. JAMIE FOXX ROC-A-FELLA/DEF JAM
WHEN THE SUN GOES DOWN
ARCTIC MONKEYS DOMINO
RUN IT!
~ CHRIS BROWN JIVE/ZOMBA
BETTER TOGETHER
JACK JOHNSON JACK JDHNSON/BRUSHFIRE/UNIVERSAL

MARCH 18, 2008

FLANDERS 1

SINGLES

(PROMUWI)
' EL MUNDO BAILANDO
BELLE PEREZ APR

JE T'ADORE

KATE RYAN 2BRAINS

PROFILE

KAYE STYLES MOSKITO

4 WONDERLAND

LA SAKHAA ARS

" CRAZY
| BARBARA DEX TIBUR

MARCH B, 2006

g

SPRING
__OPEN JE HART STUDIO 100

ANDREA BOCELLI
| AMORE POLYDOR

. KELLY CLARKSON
BREAKAWAY S RECORDS
JAMES BLUNT
CHASING TIME:THE BEDLAM
MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS

WARNER

ARGENTIN

ALBUMS

(CAPIF)

RICARDO ARJONA
. __ADENTRO SONY BMG

MARCH 8, 2006

_ 2 , ANDRES CALAMARO
b o £ __EL REGRESD DRO
_--'5- MADONNA
= CONFESSIONS ON A DANCE FLOOR WARNER BROS.
4 8 2

HOW TD DISMANTLE AN ATOMIC BOMB UNIVERSAL
IL DIVO
ANCORA SYCO/SONY BMG
i 6 4 JAMES BLUNT
BACK T0 BEDLAM ATLANTIC

W&W THE ROLLING STONES
A BIGGER BANG VIRGIN
8 ¢ JOAQUIN SABINA
ALIVIO DE LUTO SONY BMG

-8
U2
Eﬂm THE BEST OF 1980 - 19%0 ISLAND

! THE ROLLING STONES
= *“l_. JEw FORTY LICKS VIRGIN

CHARTS LEGEND on Page 78
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b T VAR
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
HERBIE HANCOCK
POSSIBILITIES HEARFHANCOCK 70013/VECTDR

JAMIE CULLUM

CATCHING TALES VERVE FORECAST/UNIVERSAL 00547B/VG/UMRG &
BELA FLECK & THE FLECKTONES

THE HIDDEN LAND COLUMBIA 96417/SONY MUSIC ®

KIRK WHALUM

.~ KIRK WHALUM PERFORMS THE BABYFACE

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

|

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
. SALES CHARTS OF 20 EUROPEAN COUNTRIES. MARCH 8, 2006

~ SORRY

. MADONNA WARNER BROS

LOVE GENERATION

BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION
" RUN IT!

ELVIS COSTELLO WITH THE METROPOLE ORKEST
MY FLAME BURNS BLUE DG 005994/UNIVERSAL CLASSICS GROUP

CHRIS BOTTI
T0 LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ®

MICHAEL BUBLE
CAUGHT IN THE ACT 143/REPRISE 49444/WARNER BROS. ®

RENDEZVOUS 5112

| BELONG TO YOU
EROS RAMAZZOTTI/ANASTACIA ARIOLA

OUR NEW DRLEANS 2005: A BENEFIT ALBUM NONESUCH 79934/WARNER BROS

CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA THELONIOUS MONK QUARTET WITH JOHN COLTRANE SPYRO GYRA §
IT'S CHICO TIME AT CARNEGIE HALL THELONIOUS 35173*/BLUE NOTE WRAPPED IN A OREAM HEADS UP 3107 =
CHICO SONY BMG VARIOUS ARTISTS KENNY G

THE ESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG

DIANNE REEVES

BAILA MORENA
ZUCCHERO POLYOOR

G000 NIGHT, AND GOOD LUCK. (SOUNDTRACK) CONCORD JAZZ 2307/CONCORD

VARIOUS ARTISTS
HIDDEN BEACH RECORDINGS PRESENTS: UNWRAPPED VOL 4 HDDEN BEACHEPIC 75466/S0NY MUSIC

o

CHRIS BOTTI

BEEP

THE PUSSYCAT DDLLS FT. WILL | AM A&M/INTERSCOPE

WHEN | FALL IN LOVE COLUMBIA 92872/SONY MUSIC ®

INCOGNITO
ELEVEN NARADA JAZZ 31B97/NARADA

MADELEINE PEYROUX

TOUS CES MOTS
NADIYA FT. SMARTZEE COLUMBIA

CARELESS LOVE ROUNOER 613192

BRIAN CULBERTSON
IT'S ON TONIGHT GRP 004535/VG

=

STEVE TYRELL

8 ~ PUT YOUR RECORDS ON
__CORINNE BAILEY RAE GOOD GROOVE/EM!

=

THE DISNEY STANDARDS WALT DISNEY 861441

BOB JAMES
URBAN FLAMINGO TAPPAN ZEE §979/KDCH

LOUIS ARMSTRONG

LE PAPA PINGOUIN

NEW 46100 SCORPIO/MB INTERACTIONS

THE DEFINITIVE COLLECTION HIP-O/VERVE/CHRONICLES 004893/UME

JAMIE CULLUM
rwzmvsommmc UNIVERSAL/VERVE 002273/V6 ®

NASTY GIRL
THE NOTORIOUS B.1.G BAD BOY/ATLANTIC

ICH BIN ICH (WIR SIND WIR)

ROSENSTOLZ ISLAND

CHICK COREA KENNY G
THE ULTIMATE ADVENTURE STRETCH 9045/CONCORO | AT LAST... THE DUETS ALBUM ARISTA 62470/RMG
DIANA KRALL NAJEE

THE GIRL IN THE OTHER ROOM VERVE 001826/VG ®

MY POINT OF VIEW HEADS UP

STEVE TYRELL

ﬁ ‘
m g HUNG UP
MAOONNA WARNER BROS.

SONGS OF SINATRA HOLLYWOOD 162550

e

NICK COLIONNE
KEEPIN' T COOL NARADA JAZZ /NARADA

; J23:l

VARIOUS ARTISTS

13 LA BOULETTE

PUTUMAYQ PRESENTS: NEW ORLEANS PUTUMAY(Q 0232

VARIOUS ARTISTS
WE GET A KICK 0UT OF JaZZ VERVE 004202/V6

ANDREW HILL

HAPPY BIRTHDAY
FLIPSYDE INTERSCDPE

DIAM'S CAPITDL

ALBUMS

LAST
WEEK

9 - JAMES BLUNT

TIME LINES BLUE NOTE 35170

2

5

2

VARIOUS ARTISTS
NO. 1 SMDOTH JAZZ HITSI SHANACHIE 5135

RENEE OLSTEAD 143/REPRISE 48704/WARNER BROS.

CYRUS CHESTNUT STREETWIZE

GENUINE CHESTNUT TELARC JAZZ B3634/TELARC STREETWIZE DOES DRE SHANACHIE 5134 =03
HIROMI RICK BRAUN
SPIRAL TELARC JAZZ 83631/TELARC @ YOURS TRULY ARTIZEN 10011 o
CHRIS POTTER LIZZ WRIGHT i
UNDERGROUND SUNNYSIOE 3034 DREAMING WIDE AWAKE VERVE FORECAST 004069/VG

RENEE OLSTEAD KIM WATERS ok

ALL FOR LOVE SHANACHIE 5133

CHARLIE HUNTER TRIO
COPPEROPOL!S ROPEADOPE 0601

MARCH 8, 2006

VARIOUS ARTISTS
DEF JAZZ GRP 004890/VG

RICHARD ELLIOT
METRO BLUE ARTIZEN 10010

KENNY G

THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG
VARIOUS ARTISTS

40 YEARS: A CHARLIE BROWN CHRISTMAS PEAK 8534/CONCORO

VARIOUS ARTISTS
SMOOTH 4AZZ DOES THE OIVAS SHANACHIE 5137

DR. JOHN AND THE LOWER 911

SIPPIANA HERICANE (EP) BLUE NOTE 45687

JOHN COLTRANE

ONE DOWN, ONE UP: LIVE AT THE HALF NDTE IMPULSE' 002380/VG |
DIANA KRALL FEATURING THE CLAYTON/HAMILTON JAZZ ORCHESTRA i
CHRISTMAS SONGS VERVE 004717*/VG
WYNTON MARSALIS

LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132

___BACK T0 BEDLAM ATLANTIC
2 g MADONNA
-2 CONFESSIONS ON A DANCE FLOOR WARNER BROS.
- KELLY CLARKSON
BREAKAWAY RCA
KATIE MELUA
PIECE BY PIECE DRAMATICO

ARCTIC MONKEYS
WHATEVER PEOPLE SAY | AM, THAT'S WHAT I'M NOT DOMING

5=t

.' 10 EROS RAMAZZOTTI

mL

8

CALMA APPARENTE ARIOLA
4 JACK JOHNSON
IN BETWEEN DREAMS JACK JOHNSON/BRUSHFIRE/UNIVERSAL
' JACK JOHNSON & FRIENDS
SING-A-LONG AND LULLABIES:CURIOUS GEORGE JACK JOHNSON/BRUSHFIRE/UNIVERSAL
DEUTSCHLAND SUCHT D. SUPERSTAR
LOVE SONGS HANSA
w CORINNE BAILEY RAE

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

) ll ANDREA BOCELLI

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

10 Ned

ANNA NETREBKO/ROLANDO VILLAZON ___J
CORINNE BAILEY RAE GOQO GROOVE/EMI 2 B8/UNNVERSAL CLASSICS GROUP 5 WK MMA 006069/UNIVERSAL CLASSICS GROUP
Em ANDREA BOCELLI ANDRE RIEU IL DIVO
=" AMDRE POLYDOR THE FLYING OUTCHMAN DENON 17570 ANCORA SYCD/COLUMBIA 76914/SONY MUSIC
12 20 XAVIER NAIDOO Y0-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) IL DIVO

% =

IL DIVO SYCU COLUMBIA 93963/SONY MUSIC ®

ANDREA BOCELLI

AMOR SUGAR VENEMUSIC UNIVERSAL LATINO

JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMAN
MEMOIRS OF A GESHA (SOUNDTRACK) SONY CLASSICAL 74708/SONY BMG MASTERWORKS

ANDREA BOCELLI
ANDREA PHILIPS 003513/UNIVERSAL CLASSICS GROUP

YO-YO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY BMG MASTERWORKS ®
ROLANDO VILLAZON

OPERA RECITAL VIRGIN CLASSICS 44733/ANGEL

YO-YO MA/THE SILK ROAD ENSEMBLE

SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 33362/SONY BMG MASTERWORKS

JOSHUA BELL/BERLIN PHILHARMONIC (THOMAS)
TCHAIKOVSKY: VIOLIN CONCERTO SONY CLASSICAL 94832%/SONY BMG MASTERWORKS

TELEGRAMM FUER X NAIDOO RECOROS
ROBBIE WILLIAMS

m\'" |_INTENSIVE CARE CHRYSALIS

NEIL DIAMOND
14 12 12 SONGS COLUMBIA

E 9 THE BLACK EYED PEAS
1 MDNKEY BUSINESS INTERSCOPE
Nlelsen

RADIO AIRPLAY Netsen

RACIO AIRPLAY INFORMATION FROM 17 EURCPEAN COUNTRIES AS MONITORED AND
| TABLATEO BY NIELSEN MUSIC CONTROL

L]

,‘t’
>

RENEE FLEMING SOUNDTRACK -
SACRED SONGS DECCA 005193/UNIVERSAL CLASSICS GROUP PRIDE & PREJUDICE DECCA 005620/UNIVERSAL CLASSICS GROUP ]
N ANDRE RIEU | SOUNDTRACK B

STAR WARS EPISODE II: REVENGE OF THE SITH SONY GLASSICAL 422(YSONY BMG MASTERWORKS &)
HAYLEY WESTENRA
ODYSSEY OECCA D05440/UNIVERSAL CLASSICS GROUP

SARAH BRIGHTMAN

THING: TrE ANDREW LLOYD

TUSCANY DENON 7431

CECILIA BARTOLI

OPERA PROIBITA DECCA 005151/UNIVERSAL CLASSICS GROUP
YO-YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) =
VIVALDI'S CELLD SONY CLASSICAL 90916/SONY BMG MASTERWORKS
. YUNDI LI

\ VIENNA RECITAL DG 006090/UNIVERSAL CLASSICS GROUP
ANDRE RIEU

| NEW YEAR'S IN VIENNA DENON 17572

MORMON TABERNACLE CHOIR
EACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188

"’

\.—
|

=
“
=
- SORRY

MADDNNA WARNER BROS
ADVERTISING SPACE
ROBBIE WILLIAMS CHRYSALIS
STICKWITU

THE PUSSYCAT DOLLS A&M/INTERSCOPE
RUN IT

CHRIS BROWN JIVE/ZOMBA

TALK

COLDPLAY PARLOPHONE

PUMP IT

THE BLACK EYED PEAS A&M/INTERSCOPE
CHECK ON IT

BEYONCE FT. SLIM THUG COLUMBIA

SO SICK
NE-YO UNIVERSAL

MARCH 8, 2006 FCTONVOL a

CHLOE
WALKING IN THE AIR MANHATTAN 42961

MORMON TABERNACLE CHOIR
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017

SISSEL

INTO PARADISE DECCA 006140/UNIVERSAL CLASSICS GROUP

THE IRISH TENORS

SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929

IL DIVO

_ THE CHRISTMAS COLLECTION SYCO/COLUMBIA 87715/SONY MUSIC

THE CELTIC TENORS

REMEMBER ME TELARC 80667

BOND

EXPLOSIVE: THE BEST OF BOND MBO/OECCA 004748/UNIVERSAL CLASSICS GROUP ®

AMICI FOREVER
"\ DEFINED RCA VICTOR 68883/RMG

s

WINGS OF SONG DG 003024/UNIVERSAL CLASSICS GROUP

ANGELA GHEORGHIU

PUCEINI: OPERA ARIAS EMI CLASSICS 57955/ANGEL

DAWN UPSHAW & ANDALUCIAN DOGS

GOLIJOV: AYRE, BERIO: FOLKSONGS 0G 0047682/UNIVERSAL CLASSICS GROUP
HILARY HAHN/NATALIE ZHU

MOZART: VIOLIN SONATAS DG 004771/UNIVERSAL CLASSICS GROUP

EVGENY KISSIN/JAMES LEVINE
SCHUBERT: PIANO MUSIC FOR FOUR HANDS RED SEAL 69282/SONY BMG MASTERWORKS

. BE WITHOUT YOU
MARY J. BLIGE GEFFEN

Bl - 1

STUPID GIRLS
PINK LAFACE/ARISTA

SOUNDTRACK TIM JANIS
MATCH POINT MILAN 36145 COASTAL AMERICA TIM JANIS ENSEMBLE 1116
BRYN TERFEL/LONDON SYMPHONY (WORDSWORTH) ~ ANDRE RIEU

SIMPLE GIFTS G 004772/UNIVERSAL CLASSICS GROUP

AT THE MOVIES OENON 17348

BECAUSE OF YOU
KELLY CLARKSON RCA

ANGELA GHEORGHIU
DIVA EMj CLASSICS 57706/ANGEL

HAYLEY WESTENRA
PURE OECCA 001866/UNIVERSAL CLASSICS GROUP

WE U

=

PUT YOUR RECORDS ON
CORINNE BAILEY RAE GOOD GROOVE/EM!

.~ THE ENGLISH CONCERT (MANZE)
MOZART: VIOLIN CONCERTOS 216, 218, & 219 HARMONIA MUNDI 907385

RONAN TYNAN
RONAN OECCA 003863/UNIVERSAL CLASSICS GROUP

NASTY GIRL
THE NOTORIOUS B.1.6 BAD BOY/ATLANTIC

JANINE JANSEN

VIVALDI: THE FOUR SEASONS DECCA 005507/UNIVERSAL CLASSICS GROUP

SARAH BRIGHTMAN
LIVE FROM LAS VEGAS NEMO STUDIO 57801/ANGEL

PUSH THE BUTTON
SUGABABES ISLAND

BRYN TERFEL/PAUL GROVES/YING HUANG
ROGER WATERS: CA IRA SONY CLASSICAL 96439/SONY BMG MASTERWORKS

VARIOUS ARTISTS
STRING QUARTET TRIBUTE TO FALL OUT BOY VITAMIN 9085

ni&f
=

DON'T BOTHER
_ SHAKIRA EPIC

Data for week of MARCH 18, 2006

For chart reprints call 646.654.4633

THE SIXTEEN (CHRISTOPHERS
RENAISSANGE: MUSIC FOR INNER PEACE DECCA 004531/UNIVERSAL CLASSICS GROUP

RUSSELL WATSON
AMORE MUSICA DECCA 004439/UNIVERSAL CLASSICS GROUP
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CHARTS

ALBUM CHARITS]

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.
cANER

Where included, this award indicates the titie with
the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

YT Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. @ after price Indicates album only available on DualDisc.
CD;DVD after price indicates CD/DVD combo only available. ® DualDisc avail-
anle. ® CD/DVD combo available. * Indicates vinyl LP is available. Pricing and
vinyl LP availability are not included on all charts.

SINGLES CHARIS |

RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sampie of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceplions are the Rhythmic Top 40, Adult Top 40, Aduit Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an Increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simuitaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simultzanecusly if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs ii they have
been on the chart for more than 20 weeks and rank below 15 in detecticns or audi-
ence, provided that they are not still gaining enough audience polints to bullet. Songs
are removed from the Adult Top 40, Adult Conternporary, Adult R&B, and Hot Dance
Arrplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modem Rock and Latin} or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single avaliable. @ Digital Download available. @ DVD single available.
@ Vinyl Maxi-Single available. @ Vinyl Single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁr Indicates title eamed HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are bfind tested online by
Promosquad using multiple listens and a nationwide sample of carefully profiled
music consumers. Songs are rated on a 1-5 scale; final resuits are based on
welghted posttives. Songs with a score of 65 or more (75 or more for country) are
judged to have Hit Potential; afthough that benchmark number can fluctuate per
format based on the strength of available music. For a complete and uodated list
of current songs with Hit Potential, commentary, polls and more, please visit
www_hitpredictor.com.

DANCE CLUB PLAY
Compiied from a national sampie of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERT. LEVETS B

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment

for 1 million units (Platinum). O RIAA certification for net shipment ofi 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
multi-piatinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. U Certification for net shipments of 100,000 units (Oro). [I Certification
of 200,000 units (Platino). ) Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 100,000 paid downloads (Goid). ll RIAA certification for
200,000 paid downloads (Platinum). Numeral within platinum symbol indicates song’s
muftiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA goid certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. Bl RIAA platinum certification for net shipment of 50,000 units
for video singles. (| RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

DVD SALES,VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50.000 units or $1 million in sales at
suggested retall price. Bl RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. [ IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 miflion at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JOHNNY CASH

1gg MICHAEL BUBLE
; MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS. (18.98)

- JOHNNY CASH
JOHNNY CASH AT FOLSOM PRISON LEGACY/COLUMBIA (NASHVILLE) B5955/50NY MUSIC (11987 96)
. AC/DC
BACK IN &B_K_LE\CV/EPIC EOZE'LSONV MUSIC (18.98) ® o
2 pgg BON JOVI
CROSS ROAD MERCURY 526013/UME (18.98/11.98)
g4 SHERYL CROW
THE VERY BEST OF SHERYL CROW A&M 00152 1/INTERSCDPE (16.98)
"5 72 TIM MCGRAW
£l GREATEST HITS CURB 77978 (18 96/12.98)

CE-N-1

: 4 25 JOHNNY CASH
= THE ESSENTIAL JOHNNY CASH | EGACY/COLUMBLA (NASHVILLE) B6290/SONY MUSIC (24.98/17.98)

i KEITH URBAN
! " e GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98)

g 149z PINK FLOYD
“ DARK SIDE OF THE MOON CAPITOL 46001° (16.98/10.98)

1
,m“ JOHNNY CASH
5 - SUPER HITS LEGACY/COLUMBIA (NASHVILLE) 66773/SDNY MUSIC (19815.98)

12 & 23 DANE COOK
5 » HARMFUL IF SWALLOWED COMEOY CENTRAL 0017 {16.98 CD/DVD) &

14 5gg BOB SEGER & THE SILVER BULLET BAND
9 GREATEST HITS CAPITOL 30334 {15.98)

m 21 114 STEVIE WONDER
THE DEFINITIVE COLLECTION MOTOWN/UTV 066164/UME (18.98)

m 18 70 LYNYRD SKYNYRD
i ' ALL TIME GREATEST HITS MCA 112229/UME (18.96/12 98)

m 20 487 CREEDENCE CLEARWATER REVIVAL
CHRONICLE THE 20 GREATEST HITS FANTASY 2',’CONCOE17‘SB,12.98)

v JOURNEY
.!7 E 15 ‘652 JOUHNEV‘_S GR_E‘ATEST HITS COLUMBIA 44493/SONY MUSIC (18.98/12.98)

| 1, 47n COLDPLAY
1 T ARUSH OF BLOOD TO THE HEAD CAPITOL 40504* (18.98/11.98)

5 ! THE BEATLES
SVTR 0 207 | opy e ga3osicapiTOL (18.98/12.98)

QUEEN
20 1 23 628 chrurey wirs HoLLYwo0O 161265 (18.98/11.98)

THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.98) ®

a 28 143 THE BEACH BOYS
é 29 3 SAM COOKE
- PORTRAIT GF A LEGEND 121-1964 ABKCO 792642 {18.98)

23 17 47 ORIGINAL BROADWAY CAST RECORDING
WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98)

, [P JOHNNY CASH
3 BB AMERICAN IV: THE MA_NC_OMES AROUND AMERICAN 063339*/L0ST HIGHWAY (13.98)
25

14 gz JACK JOHNSON
_ ON AND ON JAGK JOHNSON 075012*/UMRG (18.98)
179 NORAH JONES

;e ‘w‘_cume AWAY WITH ME BLUE NOTE 32088° (17.98)

JACK JOHNSON
27 16 153 4ysHFIRE FAIRYTALES ENJOY 860994 °/UMAG (18.98)

GREEN DAY

28 1 27 100 | repuanionat SUPERHITS! REPRISE 48145/ WARNER BROS. (18.98)

S . RASCAL FLATTS
= 22 '59‘_ MELT LYRIC STREET 16503 1/HOLLYWOOD (18 98/12.98)

30 31 537 JOM PETTY AND THE HEARTBREAKERS

! GREATEST HITS MCA 110813/UME (18.98/12.98)

"9 5 131 LED ZEPPELIN

" 5 3 »..E‘E'V DAYS & LATTER DAYS: TME_BESTOFLB)ZEPPELINVOLUMES ONE AND TWO ATLANTIC B3619/AG (19 98)

JOSH GROBAN

S 21 _CLOSER 143/REPRISE 48450/WARNER BROS. (18.98) &

740 METALLICA
| METALLICA ELEKTRA 61113°/46 (18.98/11.98)

! ! 50 CENT
34 35 029 5o pic R DIE TRYIN SHADY/AFTERMATH 493544* INTERSCOPE (13 98/6.98)

i

De oD eI ODNFIDOEe DB DNS DEBRS BHES

_-3373&)

35 95 159 JIMI HENDRIX
EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRD( EXPERIENCE HENDRIX 111671*/UME (18.98/12.98)

BON JOVI
i _SLIPPERY WHEN WET MERCURY 538089/UME (11.98/6.98) ©

KELLY CLARKSON

37 32 B

THANKFUL RCA 68159/RMG (18.98)
NICKELBACK
38 38 99 11e hnG ROAD RDADRUNNER 618400/1DIMG (18.98/12.98)
= COLDPLAY
3‘_’ 34 189 purachuTes NETTWERK 30162/CaPITOL (18.98)
EAGLES

3% 8 THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 {25.98)

40
a1l LIONEL RICHIE
=, - 3 TFE DEFINITIVE DOLL_EDTM MOTOWN/UTv 068140/UME (18.98)
@ AL GREEN
GREATEST HITS HI/THE RIGHT STUFF 30800/CAP(TOL {17.98/10.98) l-_ N
e KID ROCK
e COCKY LAVA 83482*/AG {18.968/12.98)

: ELTON JOHN
SN i _GREATEST HITS 1970-2002 ROCKET/UTV 063478/UME (19.98)

Es on U2
,ﬁ 3 “\80 _IHE BEST OF 1980-WﬂISLANO 524613/(DIMG {18.98/12.98)

P LEANN RIMES

@ GREATEST HITS CUR 78829 {18.98)

B BEYONCE

S87 3007 Y IN LOVE COLUMBIA 86386%/SONY MUSIC (18.98/12.98)

44 45 LUTHER VANDROSS
GREATEST HITS LEGACY/EPIC 66068/SONY MUSIC {14.98/3.98)

@"' KID ROCK
B : DEVIL WITHOUT A CAUSE TOP DOG/LAVA 83119*/AG (12.98/18.98)

THE BLACK EYED PEAS
30 41 128 ¢\ ok akm 002854/ NTERSCOPE (18.98)

t

[ Lerr

16 BIGGEST HITS LEGACY/COLUMEA (NASHVALLE) 69739/ SONY MUSKC (11.96/7.96)

? b

DE e De ODEERG@H+

TOP POP CATALOG: Catalog Albums are 2-year old tities that have fallen below No.
100 on The Biliboard 200 or re-issues of older albums. Total Weeks column reflects

eombined weeks title has appeared on The Billboard 200 and Top Pop Catalog
Abums. TOP INTERNET: Reflects physical aibums ordered through Internet mer-

ehants, based an data collected by Nielsen SoundScan. Catalog titles are included.
TOP DIGITAL: Release sold as a complete album bundle through digital download

services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations.

© 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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SALES DATA COMPILEE BY

N

Nielsen
SouncScan

Title *

RANKING

88 200
CERT

JACK JOHNSON

1 1 ¢ Curious George (Soundtrack) 7
LEal BRUSHFIRE /UMRG
2 JOHN WILLIAMS & YO-YOMA  Live Sessions EP (iTunes Exclusive)
SDNY CLASSICAL /SONY BMG MASTERWORKS
: JAMES BLUNT Back To Bediam | ]
3 22 CUSTARD/ATLANTIC /AG s B
a NE-YO In My Own Words 1
DEF JAM /IDIMG ) N
g 3 ARCTIC MONKEYS Whatever Peopie Say | Am, That's What fm Not a9
s _DOMIN
- MATISYAHU Live At Stubb's
8 5 8 rieeic /sony MUsic B 0 &
: SOUNDTRACK High School Vusical "5 |
0 DISNEY 2 .E
8 3 4 KTITUNSTALL Eye To The Te escope |gg "
1 RESTLESS VIRGIN
A PANIC! AT THE DISCO A Fever You Can't Sweat Out
O WO AYDANCE /FUELED BY RAMEN — M
: CARRIE UNDERWOOD Some Hearts
101 _ARISTA/ARISTA NASHVILLE /RMG g !I
44 > JACK JOHNSON In Between Jreams 4
“ = JACK JOHNSON/BRUSHFIRE /UMRG - 2 g
e SOUNDTRACK Walk The Line 44 gy

FOX /WIND-UP i
ALAN JACKSON
ACR/ARISTA NASHVILLE /RLG
SHERYL CROW
A&M /INTERSCOPE @

Precious Memaries P

Wildflower yyu |

15 20 4

"BARRY MANILOW

THE FRAY

How To Save A Life 113
EPIC /SONY MUSIC

-~
ARTIST Title 8% ¢
IMPRINT & NUMBER / DISTRIBUTING LABEL 2z 8
SOUNDTRACK High School Musical > W |
WALT DISNEY 861426 o S}
JACK JOHNSON Curious George (Soundtrack) = 5 :

BRUSHFIRE 006116/ UMRG

'ANDREA BOCELLI
SUGAR DECUA DUEGHY UNIVERSAL CLASSICS GROUP

The Greatest Songs Of The Fifties “w e

Amore 1

ARISTA 74509/RMG @

ARCTIC MONKEYS ~ Whatever People Say | Am, That's What fm Not 3
DOMINO 086*

JAMES BLUNT

"Back To Bedlam s =
CUSTARD/ATLANTIC 97250/A6

MICHAEL BUBLE
143/REPRISE 48946/ WARNER BROS. @
NE-YO

DEF JAM 004934*/IDJMG

Its Time 2 B
In My Own Words

BRUCE SPRINGSTEEN & THE E STREET BAND

Harnmessmith Odeon, London 75 2z
COLUMBIA 77995/SONY MUSIC >

— 2ta
i EE
1 2 6
2 I 34
Bl & 5
i 416
<-4 e
o s 19
| - c
- K2
o = |

o |

" o5

ALAN JACKSON

~ Precious Memories 4
ACR/ARISTA NASHVILLE 80281/RLG

MARY J. BLIGE

The Breakthrough s W
MATRIARCH/GEFFEN 005722°/INTERSCOPE

KiDZ BOP KIDS

Kidz Bop 9 23
RAZOR & TIE 89112

VARIOUS ARTISTS Compounds And Elements

ALL SAINTS 1510/THIRSTY EAR

MICHAEL BUBLE

Michael Buble __ g
143/REPRISE 18376/WARNER BROS

Tedl 1|32
o 21
14 11 4
15 13 37A

P COUNTRY

CATALOG ALBUMS

JACK JOHNSON
JACK JOHNSON/BRUSHFIRE 004149*/UMRG

In Between Dreams 52 I

ARTIST

 TITLE (IMPRINT / DISTRIBUTING t ABEL

JOHNNY CASH ]
16 BIGGEST HITS (LEGACY/COLUMBIA/SONY MUSIC)

JOHNNY CASH

_ JOHNNY CASH AT FOLSOM PRISON (LEGACY/COLUMBIA/SONY MUSIC)

TIM MCGRAW
GREATEST HITS (CURB)

JOHNNY CASH
THE ESSENTIAL JORNNY CASH {LEGACY/COLUMBIA/SONY MUSIC,

KEITH URBAN
'GOLOEN ROAD (CAPITOL)

JOHNNY CASH
SUPER HITS (LEGACY/COLUMBIA/SONY MUSIC

JOHNNY CASH
AMERICAN [V: THE MAN COMES AROUND (AMERICAN/LOST HIGHWAY)

RASCAL FLATTS (LYRIC STREET/HOLLYWODD)

E . 8 320
10 9 2
nﬁ—- 59
12 13 B

3 1 264
14
o

15 15 %09

12 233

_GREATEST HITS (RCA/RLG)

RASCAL FLATTS

MELT (LYRIC STREET/HOLLYWOOD)
LEANN RIMES

GREATEST HITS (CURB)

RASCAL FLATTS

JOHNNY CASH
JOHNNY CASH AT SAN QUENTIN (LEGACY/COLUMBIA/SONY MUSIC)

JOSH TURNER
LONG 8LACK TRAIN (MCA NASHVILLE/UMGN

KENNY CHESNEY
GREATEST HITS (BNA/RLG)

MARTINA MCBRIDE

KENNY CHESNEY
WHEN THE SUN GOES DOWN (BNA/RLG)

Data for week of MARCH 18, 2006
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SALES DATA COMPILED BY

o
See Chart Legend for rules and 3xplanations. © 2006, VNU Business Media, Inc anc k SEE BELOW FOR COMPLETE LEGEND INFORMATION.
Nielsen SoundScan, Inc, All rights resesved Nielsen
SoundScan
18

SALES DETA €OMPILED BY
TOP

:‘: Nielsen 1 =
videoScan - I L .
v HEATSEEKERS.

A . |
gﬂ & TITLE Principal Performers ARTIST Title -‘l
LABEL / DISTRIBUTING LABEL & NUMBER {PRICE) y LABEL & NUMBER / DISTRIBUTING LABEL (PRICE) - ‘

RENT (WIDESCREEN SPECIAL EDITION) i i .
msglvg@mss HOME ENTERTAINMENT 11155 (23.98) = Rosario Dawson/Taye Diggs 3 = il How To Save A Life

LERHI.

. RENT (FULL SCREEN SPECIAL EDITION) Rosario Dawson/Taye Diggs [l Fens The Believer
SONY PICTURES HOME ENTERTAINMENT 14237 gﬂﬂ U —— ————— s
ULTIMATE AVENGERS: THE MOVIE Animated £ R Flyleat |

LIONS GATE HOME ENTERTAINMENT 18789 (19.98) I OCTONE 50005 (9.98) . . o

. . . BAMBII , EVANS BLUE ) A
= ¥ WALT DISNEY HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 35242 (2 .98) Animated g THE POCKET 162585/HOLLYWOOD (11.98) The Melody And The Energetic Nature Of Volume
= . GREY'S ANATOMY: SEASON ONE i RAKIM & KEN-Y N ]
e 3 = TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 41735 (2 .98) Ellen Pompeo/Patrick Dempsey = i | PINA 270183/UNIVERSAL LATINO (15.98) Masiepieceqhuestra DbraIMacsia
DOMINO (WIDESCREEN) g i A SHANNON BROWN
5 m NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIOED 10136 (27 38) Keira Knightley/Mickey Rourke ! WARNER BROS. (NASHVILLE) 49323/WRN (13.98) Corn Fed
5 1 : SAW Il (WIDESCREEN) 7 i HINDER .
[."gi T 52 1ONS GATE HOME ENTERTAINMENT 18850 28.98) Donnie Wahiberg/Tobin Bell i UNIVERSAL G05390/UMRG (9.98) Extreme Behavior
s STUART LITTLE 3: THE CALL OF THE WILD : ANA GABRIEL . . .
8 SONY PICTURES HOME ENTERTAINMENT 06113 (24.98) Animated - SONY BMG NORTE 95802 (15.98) Historia De Una Reina
1 . . ZATHURA (SPECIAL EDITION) ] . PLUMB :
QR 5 T2 Sonv PICTURES HDME ENTERTAINMENT 13475 (26.98) Janah Bobo/Tim Rabbins 1 CURB 78862 {13.98) Ehaotic Hesolve
SAW Il (FULL SCREEN) : A = REGGAETON NINOS H
10 42 s GATE(HOME ENTERTAINMENT 18955 (28.98) Donnie Wahiberg/Tabin. Bell z ‘é,ﬁ' 119 FUEGO/URBAN BOX OFFICE 46957/EM1 LATIN (13.98) Reggaeton Ninos Vol. 1
g NORTH COUNTRY (WIDESCREEN A "~ THE BABY EINSTEIN MUSIC BOX ORCHESTRA ! =" : 1
.,;F:g A A fzess) ) Charlize Theron/Frances McDormand (1 m o 2 BUENA VISTA 861085/WALT DISNEY (7.96) Baby Einstein: Lullaby Classics ®
- NORTH COUNTRY (FULL SCREEN) f o BAYSIDE .
1Z; m WARNER HOME VIDEQ 59339 (28.98) Charlize Theron/Frances McDormand k J VICTORY 293 (15.98 CD/OVD) & Acoustic
T THE WEATHER MAN (WIDSCREEN i : . o THE VERONICAS A
,.{"_:m PARAMOUNT HOME ENTERTA!NME(NT 43654 (29.98) : Nicotas Cage/Hope Davis - ENGINEROOM/SIRE 49913/WARNER BROS. (13.98) The Secret Life Of...
. WALLACE & GROMIT: THE CURSE OF THE WEFE-RABBIT (WIDESCREEN) A BULLET FOR MY VALENTINE .
85 6 3 e AMWORKS HOME ENTERTAINVIENT 94342 (29.98) Animated : 12 TRUSTKILL 74 (13 88) The Poison
-
] THE WEATHER MAN (FULL SCREEN) f i ROCIO DURCAL
et PARAMOUNT HOME ENTERTAINMENT 46264 (29 98) Nicolas Cage/Hope Davis f 9 SONY BMG NORTE 77124 (15.98) & Amor Eterno
= DOMINO (FULL SCREEN) K : THE DEREK TRUCKS BAND .
ie= NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIDEO 10135 (27 98) Keira Knighlley/Mickey Rourke : I 5112 | COLUMBIA 92844/SONY MUSIC (18.98) Songlines
o] WAITING: UNRATED AND RAW (WIDESCREEN 2 DISC EDITION) i SAY ANYTHING
BTN 0 3 (101 cae row ENTERTANVENT 16942 (26.98) Ryan Reynolds/Amna Faris s DOGHOUSE/J 71805/AMG (11 98) ...Is A Real Boy
A BECAUSE OF WINN-DIXIE f / ; RAY DAVIES I A
45 m FOXVIDED 28971 (19.98) AnnaSophia Robb/Jeff Daniets ¥ 12 2 7065 (16.98) Other People’s Lives
T DOOM: UNRATED EXTENDED (WIDESCREE V) NINE BLACK ALPS .
] E_I 8 3 UNVERSAL STUDIOS HOME VIDED 20312 (29.98) The Rock/Karl Urban " INTERSCOPE 006244 (9.98) e hina]S
- | JUST LIKE HEAVEN (WIDESCREEN i & 8 IMOGEN HEAP
20 7 3 'DREAMWORKS HOME ENTERTAINMENT 91973 (29.98) ) Reese Witherspoon/Mark Rifal_o_ 1y 2R 1498 Lca vicToR 72532 (11.98) Speak For Yourself
| PROOF c | o JOSE JOSE . .
: ﬁ_ 9 2 | RAMAX HOME ENTERTAINMENT/BUENA ViSTA HOME ENTERTAINMENT 4 ©366 (20.98) Gwyneth Paltrow/Jake Gyllennaal !’,_W u 15‘3_ SONY BMG NORTE 77517 (15.98) ® La Historia Del Principe
E = MADEA'S FAMILY REUNION 4 RAMON AYALA Y SUS BRAVOS DEL NORTE 8
| 2!_ ;Wuous GATE HOME ENTERTAINMENT 17841 (19.98) TerRery s E 6 _33 FREDDIE 1890 {16.98) Antologia De Un Rey
Ty WALLACE AND GROMIT: THE CURSE OF THE VFERE-RABBIT (FULL SCREEN) A - o YURIDIA
i:ﬂ AU 3 DREANWORKS HOME ENTERTAINVENT 94343 (29.98) Animaled J " FBL SonY MG NDRTE 76550 (12.98 CO/DVD) @ La Voz De Un Angel
S .. TIM BURTON'S CORPSE BRIDE (WIDESCREEN’ i 1 ANDY ANDY .
28 15 4\ RNER HOME VIDEO 50351 (28.98) { Animated ] | 25135 \Epn 1060/URBAN BOX DFFICE (9.98 CD/OVD) @ Ironia
iz o CRASH (WIDESCREEN : ALACRANES MUSICAL 7 ' h
: 5 0 LIONS GATE r(mME ENTEHTMNMENT)WQSB (19.98) DEE et NI g T UNIVISION 310704/UG (13.98) ® Simplemente Lo Mejor iy
Tl AQUALUNG )
" m 181136 0 ummia 93671+/30NY MUSIC (16.98) ® StrangelAndiBeautiful
mmgﬁ&ggﬁ;&s&x%ﬁoon Ahora Con Los Huevos En La Mano
AR B VOZ AVOZ )
Y ' REN \1c5an Box oFricE 1019 (13.98) En Presencia Del Futuro
L i 1 = ~ 1n GOAPELE
"-5'3 TITLE e 2 ] 28 1T = 220101 yvBLAZE/COLUMBIA 92910/SONY MUSIC (11,98 Change It Al
Ex §¥§§' LABEL/DISTRIBUTING LABEL & NUMBER 5 E S LABEL DISTRIBUTING LABEL L LAURA PAUSINI Escucha Atento O
WARNER LATINA 61896 (17.98) €l 4
1 1 20 REQUIEM FOR A DREAM N 1 1 2 SAW I A :
LA Fige? LIONS GATE 11793 (7.98) LIONS GATE HOME ENTERTAINVENT = § 14 BYRON CAGE  wes T An Invitation To Worship
- GO DIEGO GO! THE GREAT DINOSAUR RESCUE ] COUN = g -
2 | PARAMOUNT 80983 (12 98) s 7 wg,f;:’:oMEo\”DEDTRY & 2z BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR A New Beginning
" & g 5 20.000LEAGUES UNDERTHE SEA (SPECIALEDMON) 3l THE WEATHER MAN i 3 EMI GOSPEL 31706 (17 98)
S ] WALT DISNEY/BUENA VISTA 17179 (9.98) 1 i PARAMOUNT HOME ENTERTAINMENT 8 MORNINGWOOD Morningwood
A e SHREK 2 & 5GHNG — CAPITOL 64753 (12.98)
4 33 DREAMWORKS/UNIVERSAL STUQIOS 90874 (24 98) i '?" NEW LINE HOME ENTERTAINMENT/NEW LINE HOME \JDEO 33 ;\JICHOLE NORDEMAN Brave
=11 SPONGEBOB SQUAREPANTS: LOSTINTIVE W, . FLIGHTPLAN vam PARROM EA578 12920 =
i PARAMOUNT 89543 (14.98) TOUCHSTONE HOME VIDEG/BUENA VISTA HOME ENTERTAINYENT : & ARMOR FOR SLEEP To Do When You Are D
; EQUAL VISION 104 (13.98) What o YT ead
53 SHARK TALE " . JUST LIKE HEAVEN ey 0.
DREAMWORKS 91879 (24.98) DREAMWORKS HOME ENTERTAINMENT @n ;i’f{ﬁg@;‘&?ﬁyso o 1708 Sacred Chapter 6
WY LITTLE PONY: PRINCESS PROMENADE ¢ lll | 3 ELIZABETHTOWN e ! o s s s 1
PARAMOUNT 89263 (9.98) » PARAMOUNT HOME ENTERTAINMENT % 8 ) Colour The Small One
5; SCOOBY D00 2 MONSTERS UNLEASHED 8 g o ZATHURA w SOUBEATE4 103/ ASTRALWERKSI (1 6198)
WARNER 28397 (9.98) | SONY PICTURES HOME ENTERTAINMENT # 3 16 ak:\zu!?::g ?eNDSZBSQY LE&AH Clap Your Hands Say Yeah
g THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING w0 > § WAITING A i AY YEAH 26494" (1299)
NEW LiNE/WARNER 5415 (20.98) N LIONS GATE HOME ENTERTAINMENT AKWID / JAE-P Still Kickin' It
e EEE— UNIVISION 310737/ UG (13.98) & tinKickin
2 DORA THE EXPLORER: SUPER BABIES - 0 4 3 DOOM [ ;
PARAMOUNT 77413 (14.98) b UNIVERSAL STUDIOS HOME VIDEO 3t 3 SUFJAN STEVENS Iilinois
PARTY TIME WITH MAX AND RUBY - Frovided By Home Essentials. © 2006 Rentragk Corporalign. All Rights FeSersed. ASTHMATIC KITTY 014" (15 98)
PARAMOUNT 80993 (9 98) ) mHICHICUILOTE La Pluma Negra
15 AUSTIN POWERS IN GOLOMEMBER 7 - EIDERESI95081811358)
NEW LINE/WARNER 5723 (9.98) Qi 2t 18 THE ACADEMY IS... Almost Here |
5 GREASE (ANNIVERSARY EDITION) ™ : :lfj‘flLDEIDABV e
PARAMOUNT 54463 (9 98 :
o u S5 sozuvision 340004706 (14.98) Soy Diterente

DORA THE EXPLORER: BIG SISTER OORA
PARAMOUNT 86643 (9 98) - THE SUBWAYS

4 a3 Young For Eternity

) THOMAS THE TANK ENGINE & FRIENDS: CALLING ALL ENGINES P ITLE % - SIRE/AEFRISE 49518/ WARNER BAOS, {13 9%)
HIT 08995 (12.98) ANUFACTURER = 4a NATALIE GRANT Awaken
CURB 78860 (17.98)
3 THE WORLD IS NOT ENOUGH o 1 PS2: EA SPORTS FIGHT NIGHT ROUPD 3 1 e “ANA GABRIEL
MGM 08103 (9.98) IS ELECTRONIC ARTS D m . 6 ATIN 46956 (15 98) Dos Amores Un Amante
s BARNEY: LET'S GO TO THE FARM i 2 1 45 PS2:NEED FOR SPEED: MOST WANTE) ~ " JIM GAFFIGA
. HIT 20117 (12.98) L ELECTRONIC ARTS - B o ENTR'AL 00’;‘9 (13.98) Beyond The Pale
48 4 3 BaAmBII P r XBOX: EA SPORTS FIGHT NIGHT ROUMD 3 ¢ _LEELA JAMES -
1 WALT DISNEY /BUENA VISTA 35248 (29.98) 1 ELECTRONIC ARTS S . NER BROS 48027 (13.98) A Change Is Gonna Come
»‘.mBEAN ) a 3 {7 PS2: STAR WARS BATTLEFROMF Il 1 RISE AGAINST
ELE 1 UNIVERSAL STUDIOS 61025 (9.98) i LUCASARTS ENTERTAINMENT S e T . 08 Siren Song Of The Counter Culture
0 13 gc  THOMASTHETANK ENGNE HOORAY FOR THOMAS (WTDY gy ;! 5 5 PS2:25TO LIFE " ~ICENTE FERNANDEZ
= HIT 08992 (12.98) = EIDOS Al 3 15 SONY BMG NORTE 96895 (14.98) & Mis Duetos
n:ﬁ E 20' 7 DDRA THE EXPLORER: DORA SAVE THE DAY " 6 4 15 XBOX: NEED FOR SPEED: MOST WANED ¢ —— —

PARAMOUNT 88_9023 (9.98) ELECTRONIC ARTS

g’ 1g {7 THELORD OF THE RINGS: RETURN OF THE KING e s X360: EA SPORTS NIGHT ROUMD 3 |
: NEW LINE/WARNER 06927 (20.98) ELECTRONIC ARTS

m RUSH HOUR 2 == a ,mX36°= FULL AUTO '
NEW LINE/WARNER 5402 (9.98) o SEGA

BREAKING & ENTERING

Independently released In 2004, Say Anything’s “. . . Is a Real Boy" finally lands on the
Top Heatseekers chart at No. 17, thanks to help from a new partnership with J Records.
D-scover developing artists making their Inaugural Billboard chart runs each week in 1l

EA SPORTS

24 3z THOMAS & FRIENDS: SODOR CELEBRATION - jﬂ. 5 9 PS2: WWE SMACKDOWN! VS. RAW 206 ¢+ Breaking & Entering on billboard.com.
HIT 02989 114 98) 309 THO .
- SPEC = . The best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
15 Z2 BAMBI ( IAL EDITION) G 1> 6 3 PS2: EA SPORTS ARENA FOOTBALL F 20). If a Meatseekers title reaches that level, It and the act’s subsequent albums are immediately ineligible to appear on the

ALT DISNEY/BUENA VISTA 36336 (19 98 h
i ! ) Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, inc.

All rights -eserved.

Data For week of MARCH 18, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 79

www americanradiohistorvy com


www.americanradiohistory.com

S INGLES & TRACKS .

Chart Codes: CS (Hot Country Songs}); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

= SONG INDEX

4 MINUTES Grindtime, BMI/First Avenue, PRS/BMG
CAP/Demis Hot songe ASCAP/Antonio
nxon .Munk ASCAP/Keriokey Music
ASCAP/ Christopher Mathew, BMI/Hitco Music, BMI)

ACOMPANAME A ESTAR SOLO (A:(ona Musits:
ASCA-"'Son‘{‘ATVDsoos ASCAP) LT 43
AINT WHAT TUS T0 BE {Mosaic Music,
EML Sﬂrlwy / Tree. BMI/Glitterfish, BMUBuna Boy.
ALGC} DE MI Ser Ca BMI 7
ALIADO DEL TIEMPO | e Sound, BM|) LT 22
ALWAYS ON YOUR SIDE \Jamer Tameriane
BMI/0ld Crow Music. BMI), WBM, H100 35: POP

AN;;EL (EM)I Biackwood, BMVBMG Songs, ASCAP)

ATREVETE TE, TE! (Warrer-Tamerlane, BMI/Rene
Perez. BMK 1

AUN HAY ALGO (San Angel ASCAP) LT 36

BABY GIRL | SIm Producllons ASCAP) RBH 99
BACK LIKE TH
BMINiahhst. BM Su er deII'I RJbllsm""
ng/ZOmDa Son X Mi/Stone Diamond Music.

BAD AYéSong 6 MU' ic, BMI) HT 00 14; POP 22
AILANDO (Uri ‘llblon
BECAUSE OF YOU (EM II ASCAP/SmeIIy
Songs. ASCAP/12 on.ng ASCAP "me s
Like EIBIPSO%AN/DWIQHI Frye, BM), HLAWBM

H100 22
BEDROOM BOOM (COIIIPBIK Music, BMVEMI Black-
wood, BMEWC Music, BMDa Crippler Music
BMU/Crindlime. BMUPersevere. BMIDrive-in, BM),

HL RBH 63
BEEP (wm an BM St BMI/ArtHOIse BMIEMI
Blackwood L/WBM, H100 25; POP 19
BELIEVE(Son Tiee, BMI/Snowou BMVB%
Loud Shirt Industires. ASCAPACG, ASCAP), HL

BEST FRIEND (50 Cent Music, ASCAP/ Inversal
ASCAP/D Hi-iek, BMU/Songs Of Win swe t Pacific.
BML/Jonathan Rotem Music, BMY/O'Lovel L/I usiC
ASCAP/Southside Independent Music, BM/Calillion
Music, BMVWaIden Musuc ASCAP/WameITamev
{ane, BM), H 1100 60 RBH 24

BETCHA CAN’T D(] IT LIKE ME g’eng Home Music
ASCAP BLF-ID, ASCAP H1007

B TER DAYS (Corner Clark And Kent Musw

ASCAPERY Yire POP 51

BE WITHDUT Y(LU MMaeéJ Bllgc ASCAP/Universal-
MCA, U%SLI e

SESAC/Noomume South, SES C/Jada And Jaden's

Publishing, SESAC/Naked Under My Clothes
ASCAP/C sa ,Musm ASCAP), HL/WBM. H100

4, POP7

BLACK H(]RSE & THE CHERRY TREE (Sony/ ATV
Timber SESAC), HL, POP 100

BLACK SWEAT ConIroversy ASCAPUniversal,
ASCAP) HL. POP 83, RBH 86

BODY ROCK (Crown Kingz Fubhahrn?]L BMLOI Boy
Music. BMi/Aniyah's Music, ASCAP/The Royalty
Network ASCAP) RBH

BOOM DRAH (Negril Wes!, ASCAP/UIM, ASCAP)

BRANU NEW GIRLFRIEND (EMi Blackwood,
BMI/Shane Minor, BMU/3 Ring Circus, BMY/Songs Of
Wmdsweot Pacific. BM Jeﬁrey Steele Music. B 'III

BROESIéIJNG FREE (Wait Disney. ASCAP) H100 85

BRING IT ON H(]ME gNamerTamerIane BMI/Sell
The Cow BMIAB, ASCAP/Bieck, ASCAP/Bloom

ASCAF; WBM. C
BRING (]UT THE FREAI( IN YOU (U
ASCAPLit Rab Ralas. BMyMooxwor
H10090; POP 98

irs Music,
Muziq. BMI)

c

CAN | TAKE YOU HOME

ASCAPWB. ASCAP/EMIApnI ASCAP/BIack Foun-
tain Fuby mnn ASCAPHerbilicious Music, ASCA P)
HLWBM RBH 73
CANT LET GO (Songs Of Universal, BMVTagoE
Whyte's BMI/Bat Future. BMY). HL, H100 93; RBH

CHEATIN' (Son /ATVC(DSSK s, ASCAP/QOnal
BMIl’GehrL%FI;AIymc AS A /Segramoef ASCAFY/Car
nva

CHECK ON I‘I) hnsm her Ga:re1t< %bIIsh ng.
ASCAPMitco Music. 8MI/Songs Of Windswept
Pacific, BMUBeyonce, ASCAP, quzz BeaIz
SESAC/UmversaI Tunes, SES ]p
AS AP/An&ela Bemce ASCAP/S..m h%g Publish-

_ BMIEMI Blacl ooo B VSon%/ATV Unes.
’\ CAPY. HL. H1005
CHOP C UP xDru%sIore ASCAP/Scon Storch,

ving M..Mu ic, ASCAP;

CA| PBFunk Music ASCAP/Ling 4 Line, ASCAP/|
Want M/YJDaddy‘ S Records, ASCAP/Jangag Joints
SESAC niversat- PonGram Internationdl Tunes,

ACMonsoon M.sic, SESAC/Dem Dravz Muzik,
BMi/Jobete Music. ASCAP) RBH 7

CHULIN CULIN CHUNFLY ERATTLESNAI(E
SONG) {EMI Blackwood. BMiegn Blanct
FMI .nnela PerezE BMI/Blue Kraft, BM|/Warner-Tamer
ane BMI 1]

COMD S| NO NDS HUBIERAMOS AMADD (WE
ASCAP 'Sony ATV Tunes. ASCAP) LL 713

COMO UNA MARIPOSA (No' | (sted) (T 48

CONCEITED (THERE'S SOMETHING ABOUT
REMVF) (Scolt Storch ASCAPTVT,

AP Remynisce Music, ASCAP/Reach Gobal,

REH
conm VIENTO Y MARER (S2n Angel. ASCAP) LT

CUNTRUL MYSELF (LL Coot J, ASCAP/Sony/ATV
Tune< ASCAP/Shaniah Cymone Music, ASCAP/EMI
nI ASCAP/Basajamba, ASCAP/Pladis Music

ASCAPMNuyorican. BMIMWarner-Tamerlane
BMI/Shakm Baker, BM1). HLAWBM, H100 89; RBH

28
CRASH (Haral uku Lover Music. ASCAP/Pirate Ship
Music. ASCAP) H100 70; POP38
CUENTALE (Filfro, BMI)

DANCE, DANCE (Cmcaoqo X Soﬂcore BMI/Sony/ATV

oon s, BMH).
RE (EMI Iackwood BMVGonIIaz BMV/Under-
round Animals, ASCAP/Chrysalis Music, ASCAP

POP 8f
DE CO NTHBABANTDU (Edimusa, ASCAP/Vander
mer
DlA DEE ENERO (Sonyv i B/ Caamel
0USE
DIAMOND GIRL (UnlversaI Mu< ca. ASCAP/Joe

Granda BM ELT
DIRTY LITTLE SECRET (Smells Like Phys Ed.

SCAP/BMG Songs, ASCAP), HL, H100 18; POP 10
THE DOLLAR (EM Blackwood, BMI/Big Gassed Hil

80 |

ties. BMI) HL. CS 14
DONT FURGET ABUUT US (Rye Songs, BMI/Songs
Of Unwersal BMI/Shaniah CymOne Music.
ASCAP/EMI April, ASCAP/Babyboy's Litlle
SESACNo0nme Soulh, o SRR ACCAP Naked
Under My Clothes, ASCAP/Chrysalis Music.
ASCAP) HL/WEM POP 41" RBH
DONT FDRGET TO REMEMBER ME (1/22 Songs
BMI/EMI Blackwaod, BMU/Didnt Have To Be Music.
ASCAP EMI April ASCAP/1609 Songs,
ASCAP. Music Of Windswept ASCAF), HL, CS 54
DRINKIN' SONGS & OTHER LOGIC (Blackened,
BMI Steve Wariner, BMI), WBM, CS 55
DRUNKER THAN ME (Hope-1l Cai BMVTrenI Tom
lInSOn Songs BMI’Georma‘ Publishing. SESAC) CS

ELLAY YO (Premium [atin, ASCAP/Crown P. BMIT1T
EESENAME A OLVIDAR (EMI Blackwood, BMI) LT

ESO EHH..!! (Wild Dogz, BMI) LT 2
EVER THE SAME IU Rule Mu‘ C ASACP/EMI Apil
ASCAP; H

L H
EVERY TIME | HEAR YOUR NAME &MI April,
ASCAP/Rome Cowboy Music, ASCAP/Tom Ham-
bnd i Tunes, ASCAP/: ng{s o} Wmdswept Pacific.
Gonahaveable B
E TUUC \Mamoo MUSIkvenags-nu

Produkxlon BH, Id eMu ic, BMV'Sounds

Of Jupiter usm BMI 0T S
F

FAVORITE STATE OF MIND

ASCAP/Chaggy Buss. ASCAP/Music Of Combus-
tion, BMI/Songs Of Windswegt Pacific, BMI), HL, CS

FEEL GOOD INC (EMI Blackwood, BMI/80's Kid
Music. BM| nder round Animals, ASCAP/Chrysalis
Music. ASCAP) HT0G 44

FINDIN' A GOOD MAN (Hits And Smashes Music,
ASCAP/2820 Music. ASCAP/Zomba Enterprises.

ASCAP/Good Couns Momln ASCAP/West
Moraine, ASCA| /w ASCAP/Lichelle.
ASCAP/Maior Rob ASCAP), WH CS

FIND MYS ELFIN YOU (Cancell

ASCAP Universal-PolyGram Int ernanonal ASCAP),

HL RBH 43
FITRS'II' LUVE LIfe| Whal We Music, ASCAP/Above
he Line B
FLIY LIKEA BIRD R Songs BMI/SongsO Univer
sal, BMi Flyte Tyme unes, A
ASCAP Mitneapols Gus U oS L RaH

FOR YOU I WILL CUNFIDENCE) (Teddx Geiger
PubIIshln uMI/ ((ATVTmber SESAC/Turtle

VICIOW
H MI April ASCAP/Shanlah Cymone
ASCA'L:{AII Control, ASCAP/Basajamba
ASCAP) HL. H100 32; POP 56; RBH 19

G

GANGSTA PARTY (EM| April, ASCA'/
Music, ASCAP/Give Me Me Pudlishing,
ASCAP/Pimy My Pen Intemational, he CAP/Zomba
ﬁntehrlaesﬂé\s AP/All My Publisiing, BMI)

VBl
GEEK IN THE me (Goo Eyed. ASCAP/SIowguy
g AP CAP/Sco
iddle usm

ASCAP/NO Bs Pubhsmng X‘SCAP) WBM, PDP 90

GEORGIA (Vudu Spellz Enteriainment

ASCAP, dacns u5|c PubI shi n? ASCAP/UnIver—
sal, ASCAP/2415 Publishing, BM(Iun Slim Pub-

IIShIﬂ%BMI/NOgISHQ Hill Music, BMIPeermusic Il

GET'CHA HEAD IN THE GAME (Wali Disne

ASL,AP Fwe Hundreo South Songs SESACLPOP g1
GETD D BE SOM BO Y TokecoTunes
BMI/FIonda Ronm BMI) CS 1

GET LOOSE (B11» Crush Puhlhhlng ASCAP) RBH 78
GET THROWED (Pimp My Pen international

ASCAP. Zomba nIeranES ASCAPNoun: Jee
Music BMVCarIerB s Publishing, ASCAP

April, ASCAP/N-The aLEI ASCA HL/WBM RBH

GETTIN' SOME Zomba Son Hqs BMI/Zomba Enter-

Einses ASCAP). Wi
GHETTO (Mv alt Musm ASCAP/CuIIa Music.
BMI/902 Music, ASCAP) RBH

GIRL (Paul WaI ASCAP Kin InsPubhsan
ASB(’IVL‘\P, B, ASC 0

Broaty

AP/Unichappell Music. BMI)
10095 Bl 61
GIRL NEXT DOOR (Tosha. ASCAP) H100 54; POP

GUDSGIFT(Avoeah ASCAP/WB, ASCAP). WBM

GOIN DUWN Granny Man PubIIshmg BMIMalik-

Mekh« Music, BMI/Regina's Son Music
ASCAP/Dieniahmar Music. ASCAP) RBH 42

GOLD DIGGER (Please Gimme My Publishing,
BMVEMI Bla,kwood BMI Jmcnaoogeﬂ Music
BMIMi Mige c BMI). HWBM 0p 25
GOLD (Chrysalis Songs. BMi) POP 97

GONE (K Siuf! BMVAnHouse BMU/EM Blackwood,
BMI;” ;Ian Jackson. ASCAP/WB. ASCAP), HL/AWBM,

GOODBYE MY LOVERéEMI Blackwood. BMI/David
Platz BM{I:) HL. POP 8
GOOD LUCK CHARM (EM| Apil, ASCAP/AIICOnIVOI
ASCAP Them Damn Twins, ASCAP/353 Music Pub-
iishing. SESAC/Universai-PolyGram InIemanonaI
Tunes. SESAC/Ra'%s Il Richard, BMiUncle Willmese
Musm ASCAP) HL, RBH 41

000 TQ GO (Warner-Tamer/ane, BMI/New Extreme
San’gds CBSL.\ALLACULS 0f Cedar, BMVCedar Music, BMI}

GOTTA GO (Apnil's Boy Music, BMI/Warner-Tamer-
fane. BMINo Quincydence Music PubIIshmg
WgIKIZZI% %sm SCAP/ChapneII & Co., ASCAP),

GOTTA LOVE (Inwgorator PUbIlshmgsASCAP) RBH 90

GRILLZ (JackIe FrosI ASCAP; P%
ASCAP, ASCAP/2 ngplns blishing,

ASC P/W AS AP/Supreme Lee, ASCAPAUniver-

sal. ASCAP/Mutant Mindfiame, BMU/Shaniah

Cymone Music, ASCAP/EMI PanI ASCAP/Basajam-

ASCAPF< /Air Control. ASCAP/EMI Blackwood,
ich Music, BMI/Money Mack,
ny/ATV Tunes, ASCAP/Be?(once

As i elendria, ASCAP/Michefle MWW,

ASCAP/Domani And Ya Majestyis Music,

ASCAP/Music Of Windswepl. ASCAPHitco South,

ASCAP ChnsIoghEI Garrettis Pubfishing, ASCAP),

H10G 7 POP 8:RBH 10

HAVE A PARTY (Universal. ASCAP/P Nosd, BMYBIT
Songs, ASCAP/Juvenile Hell, ASCAPNate Dogg
BAI/Reach Global Songs. BMIKaram's Kids Songs
%g AP/ArHouse Enter II'IITTEHI ASCAP), HL. R

HIPS DON’T LIE (Not Listed) POP 73
HOLLA E :Not Listed! 70
HONKY TONK BADONKADONK (Music Of

Go to www.billboard.biz for complete chart data

Windswept, ASCAP/BI? Borassa Music, BMI/Third
Tier Music, BMVEMI Bfal

POP 62 )
"/LSCHDDCHIE SONG (Having Yours Entertainment.
HOW 'BOUT YCUSU 8Sony/ATV Tree. BMI/Copyright

Conlrod

P (WB. ASCAP/Webo Girl Pubhshmg

ASC/ '/UnqversaI PolyGram International

ASCAP/Universal, ASCAP/Union Son%s Music For

lagsaktiebolag, AB/EM! Waterford, ASCAP/Folar

ucvc International, AB/Universal Music Sweden
arner Chaé)geh PRS/Ddrkdancer PRS)

HUSTLER MUSIK oun MoneyPubl.xhlng
BMI/Warner-Tamerfane, 8MI/Money Mack, BMI),

WBM, RBH 72

H(l;JslTLIN‘ i3 %unls Lite At Once. ASCAP/FirstN
0l

HYPUTHETICALLY {Lyte In, ASCAP) RBH 45

1 AM NOT MY HAIR (Warner-Tamer{ane, BMY/vang

Out. IBMIls/IL/:I?mDUSUOH BMfI_)/Songs Of Windswept
Pacific

I CANT UNL L)VE YOU (WB, ASCAP/Scott And Soda,
ASCAP/Warmer Tamerlane, BMIWT fos b Exireme

BMI/Wan m( D(I et BM(; WBM

1 0ONT SHE SAID' (Creale Real,

AgCAP/I WITII To HoId Your Songs. BMI/Major Bob

ASCA)

IF T DON'T MAKE IT BACKéMUSICOI Stage Three
BMI/JonesBorie Music, AS

IF ITS LOVIN' THAT YOU

MI/Sony/ATV Songs, BMI/ENOT ASCAP/Son/{ATV
Tune., ASCAP/Janice Combs PubIIsnng BMI
Blackwood. BMI/Yoga Flames Music.
R\EA&\P ndeIB Mosely, ASCAP/Zomba Enterprises.
1 H

IF YOURE .‘OING THROUGH HELL éBEFURE THE

DEVIL EVEN KNOWSY) (Gravitron, SESAC/Whad-
dayadef SESAC/CamwaI Music, SESAC/Cal V.

ASCAP/BergBrain. ASCAP) CS 36

1GOT YOU (Magic Mustang, BMVTnoIe Shoes, BMVI
Town Music, A CAP/PHIIDIIB ongs, ASCAP/Songs
0f Bud Dog, ASCAPMusic Of Windswept, ASCA

CS27
I'LL DIE TRYIN' {Warner-Tamerlane, BMI/WB
ASCAP Patinum Pigw, ASCAP), WBM, CS 60
| LOVE MY LIFE EMIApnI ASCAP/Pang Toon
Music BMIEMI Blackwood BMI/Sha&e Smith
Music BMIWarner-Tamerlane. BMI), HLAVBM, CS

33
| Ll]vE Y(]U ‘Next Selection, ASCAP/Mottola,
g ASCAP/La fit Music Publish-

IJ>

i n W Pocil ASCAP i of
INASW

I'MN LU\f(WIT A SLIRIPPER) A’Nappﬁqubl-smng
BMI/Warner-Tamerlane, BMY/2 blish miq
BMI/Wh oIs Mike Jones Music. BMI). WBM. HT6O

6 POP9-RBH 11
I'M SPRUNG {Nappy Publishing, BMI), WBM, POP

I'M TAKING THE WHEEL (Emer o ASCAP/WB
ASCAP/.Iohn Shanks Music. ASCAP), WBM. C5 26
IN MY MIND (Com ustion, BMI/S BGLVI
Wmdswek)A | Pacific. BMI/Wang Out,_8MU/Sony/ATV
| H100 84, RBH

SO%
SE arker ASCAP/SCOI Storch, ASCAP/TVT,

ASCAP) RBH 50
1 SHOULD HAVE CHEATED (Tavaris Jones Music,
BMIAlanice Combs Pubhshrng BMI/EM! Blackwood,
BMI/Da 12 Music. ASCAP/Justin Combs,
ASC g’&w’g AQEL ASCAP/Sne WroIe It ASCAP),

| STILL MiSS SOMEONE (Chappe!! & Co . ASCAP)
WBM CS 53

| THINK THEY LIKE ME (Franchise Recordz Publish-
Iﬂg ASCAP/Shamah mone Mus;c ASCAY PC/E |
Agril. ASCAP/Thiown Tantrums, ASCAP/Air Control
ASCAP/The Kid Shm Music. ASCAP/Slide That
Music, ASCAP), HL H100 49 POP 79; RBH 22
ITS YOU éDtvme Mill Music, ASCAP/WB, ASCAP/Chi
Trend, ASCAP/Spirit Twg, ASCAP/Non AIIIIIa ed
SESAC/Jahqae omls, SESA
INE GOT FRIENDS THAT 0O (<on /ATVTree
EMI/L ile Des Aéjluers ASCAP/Bucky And Clyde,

HL, CS 5|
| WRITE SINS NOT TRAGEDIES (Sweel Chn
Music, ASCAP) H100 98, POP 7

JESUS, TAKE THE WHEEL *Aony/ATV Tunes
ASCAP/Onai I BMIRaylene Music, ASCA /No Such
Music. SOCAN/Passing Stranger. ASCi
Song ASCI%P/Musm 9I Windswept, ASCAP) HL,

JUST CAME HERE TO CHILL (No Quincydence
g/In lI ITJbIlshInoNBMI/OcIooer 12th, ASCAPHitco
uulh Al
JUST MIGHT (MAKE ME BELIEVE) (GreatGood
Singe ASCAPT TS 13 H100 8
JUSTTHIS SIDE (]F HEAVEN &HAL LELUJAH)
Mike Curb Musiv, BML Sweet Radical. BMI/Songs
IM 0ty Isis Music, BMI/MI%K tsis Music
Ista Larga Music, BMI), WBM. CS 47

KEROSENE Sony/ATV Tree, BMIBII Rsvexlle BMI)
H10G 81 EOP 84
KING WITHOUT A CROWN (Neither Nor MusiC
ASCAP Mo,mar.h Now!, ASCAP/Jashua Music
ASCA P H100 61, POP 50
KRYPTONITE (IM ON IT) (Wes! Savannah Music,
ASCAP White Boy Leroy's Soul Shop, ASCAP/Mis-
R 110 Puss, ASCAP/Chrysalis Music,
SCAP/Amyans Music, ASCAP/Re-Up Music
égCAP/KhnsIopno P Bailey, ASCAP). HL, H100 86

LAFFY TAFFY Perr Home Music, ASCAP/Denms
Butler Pubhsmn s nee. ASCAP/Stuniman Pub-
lishing, ASCAP/30318 Publishing, ASCAP/AR|
Music, ASCAP/WarIock Music. ASCAP/Boston Imer
national, ASCAP/Colgems-EMI, ASCAP/E IAB
ASCAP/Maurice Starr ASCAP), HL, H100 42;

43
LgGRIMILLAS TONTAS (BMG Songs. ASCAP) LT

LAST DAY OF MY LIFE (Phylvester, ASCAP/Mission
Valley ASCAP&CS 28

E LAST OF A DYING BREED éPeeTmUSI" BMI/R
JosooI' BMI/WarnorTarnerIane MI). WBM
LEAN WIT IT, ROCK WIT IT (Franchise Hecordz Pub-
IF;SOhIn%ASBCAP/EMIApnI ASCAP), HL, H100 8;

LBERTATJ Filiro BMI 1T 20

LIFE Al LWAYS BEAUTIFUL (Sony/ATV Cross

Ko\(r ASCAP SIIII Working For The Man, BMi/Ballad
BMIILG EAM) HL CS 31

LIGHTS AND SOUNGS (Bromuds. ASCAP/BMG

Songs, ASCAP). HL, H100 77; POP 65

ckwood, BMI), HL, H100 53.

LIKE THAT (Trill Productions, ASCAP) RBH 87
LIP! STICK aro |na Blue Sky Music. BMI/Careers

BMG
LIVING m FAST F[]RWARD {0ld Desperados,
ASCAP/N2 ASCAPéUmversal ASCAP/Memphers

field, ASCAP), H
LLAME PA' VERTE (Universal- MlJSlca Unica, BMI) (T

LOOKING FOR YOU (Zomba Songs BMI/Litly Mack
BMI/BaDy FIng CAP/Mims, ASCAP/Shown

g:&e ASCAP/Freddie Dee. BMII WBM, H100 71

QILIJEBMIE EUESTA A MI (Camaleon. BMi/Peermu-
SIC
LO QUE SON LAS CO 88 ol 1560y T 50
LUVE}KgAlekIA MI April,

1uff, BM ArtHouse BMldohn Shanis

g/IusIgAASCAP/WB ASCAP), HLWBM, H100 50

LOVE (Cardraxgee SESAC/BMG Son% BASCAP/She

LOVE wILL vs wm (UmversaI PolyGram
Internati onaI ASCAP/Sonoance Kid, ASCAP/Wamer
Tameriane, SM/Sell The Cow BM g CS24

THE LUCKY ON! SonIYII/AW fee, I/Sony’A
wnIﬁh BM JohnnyO usic. BMI), 22

10US L\ larajuku Lover Mu3|c ASCAP/PIrate
ShIp Music, ASCAP/EMI April, ASCAP/Bovira
Music. ASCAP ), HL, H100 100 POP 63, RBH 59

MK\S%IX[’;CANDO (Los Cangris, ASCAP/Eddie | iee,
MAGHI%Zomba Songs. BMIAR Kelly, BMI), WBM

R

MAYOR QUE YO (Universal-Musica Unica, BMVEMI
Blackwood BMY/Rompediscoteca. BMIQ FiL, LT 17
OVE ALONG (SmeIIs Uike Phys Ed, ASCAP/BMG
Sorigs. ASCAP H100 75, POP 47
M(]S\(I:AA)R[?UND (Chopper City. BM)/Chubby Boy.

MS. NEW BOOTY (Soar Loser Music, BMI/EMI
BIackwood BMYColliPark Music. BMI/Da Crippler
Iv15u5|c BMIEWC Music, BMI), HL, H100 15, POP

MY H(](]D foung Jeezy Music, BMI/Ore Life Pub-
IIShII‘I% AP/Domani And Ya Majesty's Music.
ASCd éCrump Tlﬁhl F’uolxshln CA JEMI Black-
WOO|
MY HUMPS (will am, BMI/S 8ar H|II BMI/Chery

River, BMI), CLM, H100 28, POP

N

LIA NA NA (DULCE NINA) (King Of Bling, BMI/C.K.
Jointz, BM /\I/amerTamerane M/ Universal-Musi-

NASTY GIRL 5\% ;Epop Music, ASCAP/Justin
Combs, ASCAP/EMI Aprit, ASCAP/Steven A. Jordan,
ASCAP/WB. ASCAP/Jackie Frost. ASCAP/Them
Damn Twins. ASCAP/Air Conirol, ASCAP/ Aniay
Nicote Publishing, BMI/Janice Combs PUDIIShIII%
BMV/EM! Blackwood, BMI), HLAWBM, H100 78. PoP

67 RBH
NEVER MIND ME (Big Love, BMIAVE ASCAP/RIch
Te7xan ASCAP/WamerTamerIane BMI), WEBM, C!

3
NOBODY BUT ME (Sony/ATV Tree, BMY/Travelin
mgs%«yer BMUig Yellow Dog, BMI), HL, CS 9

NOBODY GONNA TELL ME WHAT T0 DO (AImo
Music. ASCAP/Mulhntone Musuc ASCAP/Warner-
Tamerlane, BMI/BMG Sonas, ASCAPMMss. Lumpkins

odle, ASCAP) H S 16
NOCHE DE SEX0 (Universal-Musica Unica, BMI) LT

NO HAY NADIE (Universal-vusica Unica, BMI) LT 15
0 TE APARTES DE MI (Sony/ATV Discos, ASCAP)

NOT G(]ING DOWN (Aimo Music, ASCAP/Kevin
,3\6%[ I(\:SSCéIOP/EMI April, ASCAP/Shaunna's Songs,

A

NOTHING BUT A NUMBER (Marco Bleu Publishing,
BMI/Blue Star Publishing, BMi/Blue Carrott Diamond
PublIshmEI BMI,SIIvemamuRHZkPu |ish II#]
BMV/The Nicke! Publishing, B /Black BogI atchet
Music, BMI/EMI Blackwood, BMI

NUESTRO AMOR (San Angel. ASCAP) 121

0

OH YES (AKA 'POSTMAN') (Jobete Music,
ASCAP6 MIBBIaCEI;wood BMI/Stone Agate. BMI), HL

ON AGAIN TONIGHT (WarnerTamerIane BMIMur
rah, BMI/Texabama Music, BMI/Katank Music.
BMI/CIrcIeC ASCAP/Full Circle. ASCAP), WBM, CS

ONE WISH (Stop Trying To Copy My Music,
BM|/Rodney Jerking Productions, BMUFred Jerkins
M, BMVEnsv‘n Music. BMItaShawn Danels Pro-
ductions. AST A({EMI Blackwood BMI/EMI April,
ASCAP). HL. H100 30, POP 24,

00H WEE (Aliarose Music. BMI/JuIIe Moosekmk

M) R
(]Pg Substar ceBIé/Iusm BMI/Trump Music Pub-
ISHin:;
OVER MY HEAU {CABLE CAR) (EM| Aé)nl

ﬁSgA /Aar%r}) Esdgfards Publishing, ASCAJ

g

P

PARA QUE REGRESES (Maximo Aguire, BMI) LT 30
PENSANDO EN T (Fdimonsa, ASCAP) LT 49
PERDICION (M| Apri, ASCAP) [T 42

PERFECT SITUATION (E 0. Smifh Bil) H100 59;

P
PERO TE VAS A ARREPENTIR {Crisma, SESAC) [T

19

PHOTOGRAPH (Warner-lamerlane, BMI/Arm Your
Dillo, SOCAN/Zero-GSOCAN/Black Diesel
SO%N/BL"@CK Adder Music. SOCAN). WBM, H100

33

POLITICALLY UNCORRECT EMIA ril.
ASCAP/Sound Island Pubhshln ASCAP/Mop Up

MWICH?MI/LILhmoodkno t. BMIEnsign Music,

B _CS32
PUPRIN MY CJLLAR (Tefnoise. BMIMusic

Resources, M %s ASCAP/JobeIe Music,
AR h00 72 PO

PgM‘ LTAZ I7VIUJER (WBM. SESAC/Wamer Tamerlane,
PUML’ T (EM) April, ASCAP/will | am, BMLJeeprey.
BM| Cher RIV&I BMI/Avenue Xiil, BMI/Reach Glob-
al Song Fg hone Junkie qusnlng

ASCA /EMIGrove k. BMI). CLMHL. H100 21:

POP 14

PUT EM IN THEIR PLACE (221 Music.
ASCAP/KGyeme Miller, ASCL\P/CareeuBMG
BMIBM Songs ASEAP Juveniie Hell. ASCAP),

QUE ME ALCANCE LA VIDA (Sony/ATY Discos,
ale E-VigA LA Mia {Kiko Man, BMIVEMI Blackwood.

www americanradiohistorv com

BM)) LT 25
QUE LIUY A HACER CON MI AMOR (Red Wire
BMi/Maximo Aguirie BMI/Sony/ATV Discos.
ASCAP/Universal Musica, ASCAP) LT 39

R

RAIN'S FALLIN Panerson PrOECLS ASCAP) RBH 88
RAKATA (Bro AP/EMI Blackwood
BNBILG Kl BMI H
THE REAL THING (| St BMI/AI‘IHOUS& BMI/WIIILE
Pearl Songs. BM| I“mny/A'IV Songs. BMI. HLWE

RIDIN' (Chamillitary Camp Music. ASCAP/Play For
Play-N-Skillz, AS AP/EMIA m ASCAP/IﬁaI aface
Music ASCAP). H

RIGHT HERE 'eenIund ASCAP/

ASCAPM Blue Car, ASCAP/DII’ITDYUQ AS(APANB

ASCAP), WBM. POP

RUDED (EMI Blackwood, BMU/Breka Music,
BMyDade Co Pro|ecI Music, BM{/Zomba Sor

BMI/RKeI BM), HUWBM. H100 41, POP7

}B Los Cangis, ASCAP/Edd Dee,

ASCAP ue Krat, BMIY H100 31, 1T 1 POP 48
RUN T (Scott Storch Asc P/IVT. ASCAP/Team S
Dot Publishing. BMIHitco Mqur BM So ngs Of
WIndsweFl Pacific, BMI), HL, H

RUSH (Half Heart Music, MI/Seven Summlls
BMI|/Dream Lab Musrc 'BMI/Careers-BMG. BMI), HL,
H100 62. POP 44

S

SAVIN' ME (Warner -Tamerlane, BMI/Arm Your Dillo
SOCAN/Zero-G, SOCAN/Black Diesel SOCAN/B iack
Adder Music, SOCAN), WBM, H100 94; PO

SAY | Daoe Co Proxect Music. BMVZomba Songs
BM| ASCAP/Zomba Enterprises,

AS C Ef oo Muuc BMI/Cotillion Music
BMI/EMI IL) BM RBH 47

T%IE A q\ E[S (]F LD MEXICO (Sony/ATV

SEASONS OF L(]VE FImIer & Lu Mumc
ASCAP EMI A rlI ASCAP), H

sETouccmN( orld Deep, BMVSony/ATV Latin, BM)

SENOR LOCUTUR Edlcmnes BMI 35
SETTLE FORA S| Tree,
BMCyGold Watch, BMVSony/A Cmss Keys,

SHAKE 2Co|nPark Music. BMVEMI Blackwood
I/E Music. BM/Oa Crippler Music.
BMI/PMHI ASCAP/Manmbero Music,
ASCAP/Budde 1) POP 9
SHAKE IT OFF (Rye ongs, BMU/Son sOI Universal,
BMI/Shaniah Cymone Lsic, ASCAP/EM! April
ASCAP/Basagrmua, ASCAP/Air Conrol
ASCAP/Ba NI oys Liftle. SESAC/Noonnme South,
ESAC/Naked Under My Clothes,
ASCAP/Chrysahs Music. ASCAP), HL/WBM, RBH

7
SHAKE THAT (Shioom Shady Music, BMI/Resto
World Music, ASCAP/DIrg teves Music. BMi/Nate
Dogg BMI/Reach Glohal Songs. BMI) H100 1

SHE U(]N'T TELL ME TO (SOI%/ATV Tree, BMVLDVE
Mon ey, BMI/EMI Blaciw MI/Piano Wi
Music., BMVUmversaI ASCAPMemphersf IeIrI
AP) HL CS6; H1

AS|
SINTU MOR {Doble Acuarela Songs, ASCAP/WB.
ASCAP) LT 37

SI.YO FUERA TU AM(]R ICOpéngm COnIrOI) 716

SIZE MATTERS (SOM AY}.
AP/Great Escape ASCA! quareD ASCAP)

1
SNAP YA FINGERS (White Rhino, BMI/E-40
B: ‘I Zomba Songs, BMIDrugstore, ASCAP). WBM

SO L(]NELY (Staying Hi ,\ﬂh Music, ASCAP/ROndOr

ASCAPRye Songs Songs Of Universal,
BMI/Rodn %’Jerkms Srodocions BMI/EMI Black-
wood. BMI/Phoenix Ave. Music Pul ||sh|ng
ASCAP/Justm Comb,, ASCAP/EMI pnl

hawn Daniels Producn

ASCAP/Makeeba Riddick MI/YoI\%a 2 Fames Musc
EI&AI’JanIce Combs Publishing, BMI), HL. POP 99,

SOMETHING'S GOTTA GIVE (Mrs. Lumpkins Poo-
de CAP/BMG Son AS CAPMWB, ASCAP/Plal-
inum Plow, ASCA| Flu ,CS 1

S(] RY gWebo Gl bhshmo ASCAP/Darkdancer

sos éJonathan Ro erm) Music BMI/SouthIde Inde-
endent Music gMI/Heres Lookin® At You Kidd

usic BMI)H1
SO SICK (M in Punnsnm BMZomba
Son s, B I}Se T\q&l)nles APCAP/EMIBApnl
S(]UL SLJRVIV(]R {Young JEG}Z‘VPML..IC BM/Byefail
Musm ASCAP/Famous ASCAP/EM! Blackwood

Ml
SPITYOUR GAM MBIQ Poppa Music, ASCAP/Justin
Combs, ASCAP/EMI April ASCAP/Steven A. Jordan,
ASCAP/WB, ASCAP/SeII Music. ASCA P/Lacﬂ
Bone, ASCAP/Bizzy Bone Product] Ions AS AP/Stay—
Ian h Music. Al CAP Rondor, ASCAP/Unicha
usic BMI. BM_RBH
S ART OF S(]METH ING NEW (Wali Disney
SCAP) POP 9

] 4
STAV FLY (Teinoise BMI/Musuc Bosources BMI/AII
My Publishing, BMIHold M Mwn ASCAPMot
Full G Goid, ASCAP Jobete Music. ASCAP/EMI
gnI ASCAP/UnwngsaI ASCAP/50 Cent Music,

P!

STICKWITU (Franne Gee. BMIWarner-Tamerlane
BMI I)a(IsDreamer BMl/%rcnl Music, BMI/Nottin:
Hill Music BVI) WBM. H100 27: POP 16; RBH 6

STILL IN LOVE GG&L ASCAP)R \BH 48

STUPID GIRLS {EMI Blackwood, BIIPInk nside
Pubnshmg BMI/SonxlATV Songs, BMI/Turtle Victo-

CAP Franead Music . STIMY),

ILWBM. H100 19; POP 15
SUGAR, WERE oom o {Chicago X Softcore
BMY/Sony/ATV Songs BMI) R0 PR
SWEAT (Celestial Arfs Publishing. ASCAP) RBH 91

TE AMO CURAZUN SConIroversy. ASCAP/Universal,
TETECHl%' DE MENUS (Pop Media, BMI/F.|. PP, BMI)

TE EXTRANO (SGZ ASCAP) LT 45
TEGHE QUERIDO, TE HE LLORADO (Filiro, BMI) LT

TELL ME WHEN T0 GO (Ll Jizel Music Pubiishing.
On The Grind Entergament Pubgishin
MI ak ia Sneak Publishin Deﬁ%r_\fee BM
ﬁSgé\P/LIIHJéﬁ 00017 Music, BM), WBM

73
TEMPERATURE(DUIIy Rock. PRS/EMI April,
ASCAP- Jeneane- Snowcone Musw A AP B
Music AS( \% 00 2; P!
THAT'S HOW THEY DO ITIN DIXIE gh(‘l Little
House, ASCAP ords & Musw ASC P/Sony/ATV
Cross Keys, ASCAPMi h;y (_1\
ASCAP/Scrambler, ASCA /CarnIvaI SCAP), HL.

THERE IT GO! (THE WHISTLE SONG) (Darin

Data for week of MARCH 18, 2006

Joseph. ASCAP/Terrence Anderson Pubiishing
Desuynee, ASCAP1 H100 43; POP 3
THIS TIME A UNDIShanCan BMW/Lonely Mote!
BMU/Steel Wheel F(YCS
TONIGHT | WANNA C {Universal, ASCAP/Lanark
Vullage Tunes ASCAP/Cobum BMI/ Guitar v

- HLAWBM, CS 4 10036 P P69

TORN gioneamanu ASCAF/
ASCAP/LeToya Music, AS( AP/OctoberEIgﬁmn
BI\/IVIarner amerIane BMI). Wi

TOUCHING (Bubba Gee, BMI/Noontime South
SESAC/Crump Tgm Pubhsh 0, ASCAP) RBH 80

T (TZ1ah's Music. BMU ns ign Music

BMV"on s Of Universal, BMI/Monza Ronza
SESA niversal Tunes, SESAC) HL HIUU 17,POP

RBH
TOUCH THE SKY (Please meme M Publlshm
BMVEMI Blackwood, BMIN.Q § AP/F.Q
ASC P/I ea AsHeaWnogus;cP%MVWanerTamer
TU YOU lemoelled Lunch, ASCAPégnwersaI Poly-
Gram Iniermational. ASCAP)
TRAP STAR (Young Jeezy Music. BMI/ColliPark
Music BM Mi Blackwood, BMI), HL. RBH 57
TRU LOVE (Babyboy's Little, SESAC/Noontime South.
SESAC/Fauh Evans F’ubnshmg ASCAP/Naked Under
My Clothes, ASCAP/Chrysalis Music, ASCAP/Shanti
ah gxmone usic ASCAP/EM! April. ASCAP/WBM
ESAC! HLW 27

M, RBH
TURNIT UP (Scoﬁ ‘Storch, ASCAP/TVT,
ASCAP/Cham| |F|) ay Cgmp Music, ASCAP/Clover G

RS AND TWO HUSBANOS AGO
& I Rock Creek, ASCAP/Sony/ATV Cross Keys.
AP/Sony/ATV Acutt Rose, BMIAUnwound, BMI)

U

UNA CONFUSION (W8, ASCAP) LT 47
N BESO Premtum Latin, ASC, P) 12
UNB EAKABLE (Lellow Productions, ASCAP/EMI
il ASCAP/PIease Gimme My Publishing,
Bl VEMI BI ckwood BMVUncIe Bobby's Music,
BMI/Full Force ASCAP 3
UNP! EDICTABLE UncIe Bobby'o MuSlc BMI/EMI
Elackwood BMI/Black Boy Hatchet Mus
BMI/Ludacris Music Publishing, ASCAP/N ettwerk
7n%sBEI\2II/UmversaI ASCAP), HL. H100 13; POP

UNWRITTEN (EMI Blackwood BMI/Galrr Ba
BIIWSRJ Music, ASCAP), HL. H100 10; POP 5
UPSIDE DOWN (EUbble Toes, ASCAP/Unlversa
ASCAP). HL_, H100 51; POP 49

VEN BAILALO (Luar. ASCAP) LT 14

w

WALK AWAY (Neverwouldhavetnought Music,
SOCAN/Smel 6y/|Songs ASCAPACSIUR, BMUAT-
I-'(LJ/uvsve BMIE | April ASCAP ‘Copyright Contros),

WAL-MART PARKING LUT (Sony/ATV Cross Keys

ASCAP/OnaIé I H

WANNA LOVE YOU GIFL (The Waters Of Nazareth.
BI&AI%E[M géackwood BMI/I Like Em Thicke. ASCAP)

WE BE BURNIN' (Dutty Rock. PRS/EM) April,
ASCAPDiwali Mo usic, ASCAP/DelanoRenaissance.
ASCAP/150 Lafaxen Music, ASCAP/UItra,
ASCAP/Chialwa. ASCAP/Pop Style Music PubIrshmE
/}_\‘SISAP/CO night Control/EMI Blackwaod, BMI}, H

045 POP
WE BELONG TOGETHER (Rye Songs BMY ’Son9Es Of
hnwersal BMILShamah Cymane Music, A &
gn ASCAP/Seal Music, ASCAP/RMG Soi
AP/Naked Under T(/()Io hes, ASCAP/Cnrysalls
Musnc ASCAP/S Songs, BM gHBBa
KCO, BMI/ arnerTamerIane MI/Bailads By
Des n Muswc BMIMister JohnsomsJams
BMUEpic Sofar, BM‘Lr B
WE RE ALL IN8TH S TOGETHER (WaII Disney,

WHAT MURTS THE MOST (Coltahaveable
BgAI'Snn(ﬁO Wgadﬁ«e%l cific, BMI/Almo Music

1
WHAT I'VE BEEN LOOKING FOR IWaII Dmr
kn : Eyo- ASCAP/Dodd. A 50b 96
WHA‘I"SH PPENIN"SEMI Blackwood B |/Breka
Mu5|c BMI H!
S LEFT OF ME SIkenanr Music, ASCAP/Right
Bank Music, ASCAP/My Getaway Driver
ASCAP/Roditis Music, ASCAP/Universa Pola/Gram
International, ASCAP/Angelou Music. ASCAP), HL
H100 67 POP 4

WHAT YOU KNOW (Crown Ciub Pubis hxng
BMI/Toompstane Pubhshm BMI/Wamer amerIane
MI/BMG Songs. ASCAP areers-BMG
EHA‘R‘/EMI Biackwood. BMI). HUWBM HIOO 83

Rl
WHEN | GET WHERE I'M GOING (Universal
ASCAP Memphersfield, ASCAPP/HOUSE 0f Full Cir-
cle BMI HL CS5:H 0 POP 74
WHEN I'M GONE Smoom Shady Music, BMI/Resto
World Music ASCAP) H100 91° POP 57
WHENCTSH:’E STARS GO BLUE (Bug BM1/Barland,

BMI 5
WHEN YOU'RE MAD ( Suger Sayin Publishing.
BMIZomba Er\nl eronses SCA NZZEﬂ Fgéb shing,

ASCAP:
(ws AsoAP/Plaunum Plow.

WHER E YOU A
ASCAP) WBM. CS 15
WHOA (fitorion K | M., BMIZJonathan Rotem
Music. BMI/Sou thside Independent Music.
BM{VR:.ICESS Publishing ASCAP/Blotter
c Of Wlndswgel ASCAP RBH 95
WHU | AM HATES WHO (H
ASCAP/Red Coals Are Commg BMI) 10097, POP

WH[] SAYS YOU CAN'T GO HOME {Universal-Foly-
Gram Infemational, ASCAP/Bon Jovi
ASCAP/Ag?resswe RSCAPISORACY Tunes

P&
WHY (WB A% CAPMarnerTamevIane BMI/Writers
Extreme. BMI) WBM, CS 17, H100 96

WHY, WHY, WHY (Uriiversal o MKARocker
ASCAP Song/ATV ree. BMI/Goid Watch, BMINEZ,

BMI H. CS 42
WINGS OF A BUTTERFLY (Heartagram, STIM/EMI
Egckweood BMUHeartgram OY. Bl\ﬁl) HL H100 87

Y

YEE HAW (Shrtake Mak, BMI/Son'_Y/ATV Acuff Rose

ender 700 Musi
ME MISS) IDI Dre ASCAP/Univerr

ASCAP/CTIySaIS Nk, ACCAP
AT ysale Mus e

YOU AND ME (G-Chilis. BMI/Coleision. BMI/DImen
sional Songs Of The Knoll, BM/Cl M?\ﬁ%
BMIWarner Tameriane, BM). M. H100 37

YOU'RE BEAUTIFUL (EM IBackwood BMI/Bo\,ks
BMI/Dawid Platz, BV, HL, H100 3; POP 2
YOUR MAN (EMI April, ASCAP/Sea Gayle Music,
ASCAP/EMI Blackwood, BMI), AL, CS 2; H100 38
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‘j SENNARI

|IN ASSOCIATION SPONSOR

B.I" d ( TIA Special Performances by
I r The Wireless Association™ ‘ 4 ( ( '

THE OFFICIAL CTIA MOBILE ENTERTAINMENT CONFERENCE
MOBILE ENTERTAINMENT CONTENT COMMERCE APPLICATIONS

PRESENTED BY " SENNARI )

SOAPBOX

| IRADIO AUTO DISPLAY SPONSOR

i associaTion witk ggffiteractive MUTAYTOR CORPORATE SPONSORS
n | '  (@verspaint
APRIL 4, 2006 - LAS VEGAS HILTON CENTER
The music, film and TV industries are starving for clarity on mobile platforms that can energize consumers. SIZZ:;:::”;
Those new platforms need dynamic content. MECCA is the meeting point — a marketplace TAKING YOU FOZM;
enpocke

whose currencies are information, insight and ideas.

A JuULY

VISIT WWW.BILLBOARDEVENTS.COM FOR THE MOST UP-TO-DATE PROGRAMMING. ON-,{lEﬂS]ngAy mobitv
]

PANEL SESSIONS...be part of the cutting-edge discussions:

- State of the Mobile Entertainment Industry - The Battle For The Mobile Platform * Mobile Gaming Innovation I GuE
- Mobile Music: Trends and Fads - Mobile TV, Film & Video/Multimedia - Mobile Marketing i PN/
- Connecting Content to Consumers * International Mobile Entertainment - VC &aoD
E'Tl-y:-—ma—
KEYNOTES smarffigideo
i ; ‘|osico@.M@
| . | Q)
-y - = e
A QuickPlay
AIR
Mobile
365

Kevin Wall &%:

Chuck D Jason Fiber Jac Holzman Lucy Hood Jim Ryan

Founder, Chuck D Mobile President Chairman President VP Consumer Data Products CEO mBloxsxs
Co-Founder, Public Enemy Cordless Recordings Cordless Recordings Fox Mobile Cingular Network Live "_'K"; 'Ta'
[

mobile content in your hand

s P E A KE R s * Stewert Alsop, Partner, Alsop Louie Partners
* Jon Auerbach, General Partner, Highland Capital Partners b anqo

* Bill Barhydt, Chairman & CEO, Sennari

' * Matthew Bellows, GM& VP of Marketing, Floodgate Entertainment o
* Bryan Biniak, SVP & GM, American Greetings Mobile
* Michael Boyd, Senior Director, Programming, MediaFLO USA, Inc. A DACIV\ !. N D)
< Simon Buckingham, CEQ, Mobile Streams — i e
* Gina Centoni, SVP and GM, Transformational Applications Group, Mxtelecom
4 MFORMA Group Inc T
“', 3 - * Rajeev Chand, Director of Research, Rutberg & Company
. * Ted Cohen, SVP Digital Development and Distribution, EMI %
Ray Anderson Jiil Braff Rio D. Caraeff David J. Del Beccaro Richard Conion Jason Ford Vernon Irvin « Lauren Cole, President, Cole Media (3
( GM, The Amencas VP& G President & VP & Business Deviopment G S 3 GM. * Scott Oebson, VP of Licensing & Publishing, Zingy )
Bango Giu Mobile Universal Music Mobile Music Choice BMI riainmen, Sprint Jamster/Verisign » Emily Della Maggiora, Vice President, Nielsen Interactive Entertainment ﬂ"li’

* Thomas Fellger, CEQ and Partner, Iconmabile LLC - Germany
* Mark Fitzgerald, Managing Director, MX Telecom
* Eric Goldberg, Managing Director, Crossover Technologies e =
* Aaron Henry, Decade Mobile [ IDJ-A_QPONSORS = <
* Eran Hertzmann, Director, New Markets Development and

Product Management, Adamind “‘W;!’ E m
* John Huffman, Founder & CEO, Bully Vision i [ ;

* Shailendra Jain, CED, Adamind "

) !

. e — 3 3 - A * Peter Lebow, CEQ, Instant Films TV
Jeff Hallock Laura Marriott Andy Nulman Mitch Oliver, Cyriac R. Roeding Tom Wheeler Mike Yuen « Jim ManistVP Carrier Relations and ndustry Development, m-Qube oz.r.‘ﬂn"la | m E m
P Co ot & xecutive Director. Mobile President and CEQ Procuict Management, P Wirele: fonagie y o P . . . 90 0usr MOLAS MErkebng
” ¢ Sprint Marketing Association Airbome Entertainment Inc.  Quaicomm Internet Services CBS Corporation Core Capital Partners Qualcomm Internet Services : gzgn’?:sn:\rd‘;: X‘{Zggvglngpgazf:f:ggl%t:g I?:;ZT;‘? Iyst, M:Metrics MMOORT WHAT'S NEXT
* Nihal Mehta, CEQ & Co-Founder, IPSH! . i
* Scott Mills, CFO, BET g@ Ertertoinment ADWEEK
> Forum

* Paul Paimieri, Venture Partner, Acta Wireless

* Al Ramadan, SVP Mobile & Devices, Adobe | '
* Mike Ramke, Vice President, Marketing & Business Development, Modeo BMMEK MDMHEEK
* Stan Reiss, Partner, Matrix Partners

*» Neeraj Roy, Managing Director & CEO, Hungama Mobile — India

» Stefan Rust, Vice President, Sun Microsystems Mobile/Chairman, 0 |~ ARIP
Mobile Entertainment Forum, Aisa- Pacific W Ireless -
treys

IRELE S S 200 * Paul Scanlan, Co-Founder & COO, MobiTV
» Adam Sexton, VP Marketing & Product Managment, Groove Mobile ADWER
* Larry Shapiro, £VR Business De and Operations, S
A Department of CTIA-The Wireless Association Walt Disney Internet Group N e]r N

* Neil Sharma, Group Manager, Microsoft T prer enererregiap
* Jodi Sherman Jahic, Principal, Voyager Capital

SPONSORSHIPS . REGISTRATIONS . PRESS CREDENTIALS S Mo, Goup arager Java WE Procict

e H
The most important
tec‘]no‘gy event Mobile Entertainment eXpo - The show within a show. * Dan Shugrue, Sr. Product Marketing Mgr., Technology Platforms, Nokia M M=
— - * Ralph Simon, Chairman, Mobile Entertainment Forum, Americas o ENTERTAINMENT

1 ) m o . * Anthony Stonefield, Founder & CEO, USA Wireless/Decade Mobile
°f the yar’ Dedicated entirely to the dynam|c world of mobile * Jim Straight, VP Wireless Data Products & Bus. Dev., Verizon o = MoC
entertainment. Featuring the hottest technology fashion * Bill Stratton, VP of Business Development, Turner CTIA smartBrief FiercelvioL.o
. . . N Broadcasting System, Inc.
show, Fashion in Mation, the M-Tertainment Pavilion, * Neil Strother, Research Director for Mobile Devices, The NPD Group P———

. i 5 2 B 5 * Rob Tercek, Co-Founder, Multimedia Networks, LLC e Min _
Mobile Entertainment eXpo ~ Accessories Pavilion, and the Wireless Imaging Gallery. * Dick Wingate, President, Media Dev. & Chief Content Officier,

Nellymonster, Inc. 575 AlwaysOn

* Ryan Wuerch, Chairman of Board & CEO, Motricity

www americanradiohistorv com
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VAR

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI

For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

HELP WANTED DUPLICATION/R PLICATION

VNU Business Media publishes over 44 business publications, stages over 60 trade shows and 70 conferences and operates more than 150 busi-
ness-to-business electronic products. We operate around the globe, covering some of the most powerful industries in the world in entertain-
ment, marketing, media and travel. Some of our brands include Billboard, Adweek, The Hollywood Reporter, National Jeweler and Architecture

We currently have rewarding career opportunites for experienced Sales professionals to join Billboard.

Account Manager, Digital Media
This New York based position will oversee all Billboard onlin= accounts, ensure effective and efficient turn-around of RFP’s to field sellers,
proactively push Billboard online programs to sellers and inte1active agencies, keep sales team up-to-date on Billboard.com extensions (VOD,
mobile, e-commerce} and applications.

The Account Manager will function as a “daily specialist” for the field-force and make face-to-face calls (solo or jointly). Maintain and grow
business relationships with top decision makers at interactive agencies through in-person meetings, phone and e-mail contact.

Develop ideas for special Billboard print issues and Billboard.com by identifying and developing business opportunities, events and pro-
grams that occur in and around “music-platformed” clients.

Generate weekly report on sales activities and prospects for the upcoming 90 days.

Create customized powerpoint presentations for key client meetings.

Education/Experience/Skills:

College graduate strongly preferred At least two years solid advertising sales experience with online and integrated media sales required.

Must have robust understanding of online advertising market. Strong knowledge of interactive sales (tools, REP deliverables, strategy) a
must.

Please email résumé and cover letter including salary requirements to: bfinton @vnubusinessmedia.com. Please visit our website- www.vnubusi-
nessmedia.com

Senior Event Sales Associate
This New York based position will work with the Director of Sponsorships to generate new sales revenue for Billboard Events.
We are seeking someone who is a strong sales person with proven success in making major sales presentations, developing
agreements and executing sponsor deliverables, and cultivating relationships with high-level clients.

Qualified candidates must have 3 to 5 years of sales experiences, preferably in the event or music industry. A college degree in
a relevant area of study is required. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and Las
Vegas.

Event Sales Associate
This NY based position will work with the Director of Sponsorships to generate new sponsorship revenue. Must have profes-
sional telephone selling skills. Making a large volume of telephone prospecting calls is a MUST.

We are seeking someone who has excellent phone/presentations skills and the ability to develop relationships. Candidates will
need 1-2 years of sales experience in the event or music industry. A college degree in a relevant area of study is required. Travel
required in the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas.

Please send résumé and a cover letter indicating which position you are interested in and including salary requirements to:

Email: entertainrecruit@vnubuspubs.com.
Billeoard

Only candidates selected for interviews will be contacted. No phone calls or agencies please.
VNU Business Media offers a competitive salary with excellent benefits. VNU is an equal
opportunity employer.

STATE UNIVERSITY OF NEW YORK, COLLEGE AT ONEONTA
ASSISTANT PROFESSOR OF MUSIC

DO YOU LOVE MUSIC?

The College at Oneontia invites applications for a tenure-track position at the rank
of Assistan: Professor in the Department of Music. The position begins with the
Fall 2006 semester. For a full position description, please visit: http://www.oneon-
ta.edu/administration/humanresources/employment.asp. Send application letter,
résumé, copies of graduate transcripts (official at time of appointment), and
names, addresses, and phone numbers of three professional references to: Dr.
Robert Barstow. Chair, Search Committee, Music Department, Box Bl, #1060-O,
SUNY Orneonta, 115A Fine Arts Building, Oneonta, NY 13820-4015.
Email:barstors@oneonta.edu SUNY Oneonta is an EEO/AA/ADA employer.
*Women, minorities, and persons with disabilities are encouraged to apply.

warner music or music  group

“Attomey

Warner Music Group has a new opportunity for an
Attorney with strong Music Industry experience. |

You will negotiate artist deals, contract terms,
and focus on a variety of new business initia-
tives. Great working environment!

fiss T

OUR PRICES NUKE THE COMPETITION

BB fiRE=BONE=RE

0dds On Blow-Out Discounts!

tnctudes on-disc printing, full-color printed
bookiet, barcode and celio wrapplng \

(41 CDs msﬁ -

2995499 3699 ‘51,099 51,999
Toll-Free 877-0DDS ON 1

€0 » DVD » COROM * SHAPED CD « CASSETTE » PACKAGING

NEED CDs?

the choice is

CRYSTALCLEAR

OISC & TAPE
Jrusted experience for over 30 years.

@'® dvd manufacturing
14 Sunset Way
Henderson, NV 89014

www.0ddsOnRecording.com

BUSINESS

OPPORTUNITIES

ARTIST/LABELS HAVE YOUR MUSIC
VIDEOS SEEN WORLD WIDE
NEED VIDEOS?
erb-webdevelopment.com
NEWS VIDEOS MUSIC
PRIZES & CASH$

1000 CDs » $999! e-radiobiz.com

{Complete! Retail Ready)
1000 Promo CD Pack * $599!
1000 DVDs » 514991

{Compietet Retail Ready)

MUSIC

MERCHANDISE

H.B00-880-0073

e AWWWL.Crystalciaarcds.com

RECORDING
STUDIOS

RECORDING BUSINESS FOR

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.0.Box A Trenton, N.J, 08691-0020
email: scorplomus@aol.com

SALE: Prime Manhattan location,
fully equipped, unique

construction, high-profile clients,

views, light. Call 917-538-3444.

NOTICES/ANNOUNCEMENTS

BILLBOARD CLASSIFIEDS
MOVE ILUXURY REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-239
Billboard @ musician.org
1-800-223-7524

Reach all the movers & shakers every week through
the pages of Bjllboard
a force in the music/entertainment
industry for over 100 years

Significant experience in music, trademark and
copyright law, with strong understanding of
royalty, licensing and various promotional
agreements is required. The successful candi-
date must have a JD or equivalent, Min 3-5
years of post-bar experience in a combination
of law firm and corporate settings and must be
admitted to New York or California state bar.

LICENSING MUSIC AND MORE! "} MUSICRAMA DISTRIBUTION & MARKETING, LL.C., NY

WANTS YOU ON OUR TEAM!
SAVVY SENIDR LEVEL NEGOTIATOR - 3-4
IMPORT POP
YEARS EXPERIENCE IN LICENSING MUSIC, CD.IMEORT EROCKRIBUER
Applicants must have a proven track record with minimum of
3 years of experience & a steadily increasing sales history
in the entedainment industry.
To applz; please send cover letter and resumé to:

umanresources@musicrama.com

CLIPS ETC. FOR ESTABLISHED RIGHTS
CLEARANCE SERVICE. WE LICENSE MUSIC,
TV & FILM CLIPS, PHOTOS, CELEBRITIES

Position in California.

ETC. SMALL COMPANY. INTERESTING JOB. e GVIER Slol6 oolo

RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED
TODAY
1-800-223-7524

We offer a competitive compensation and ex- HEALTH BENEFITS. FAX RESUME TO:

cellent benefits. Please forward résumé to:

Dwight.Bartiey@WMG.com BZ/Rights at 212-924-2525 or email to
EOE bz@bzrights.com

646-654-4697

Volunteers
Needed

If you will be in the Miami
area April 22-27 and would
like to volunteer for the
Billboard Latin Music
Conference & Awards,
please contact:
Courtney Marks
cmarks @billboard.com
646.654.4652
For more information visit:

Af you will be in the Lds

Vegas arca April 3-4 and
“would like to volunteer al
.~ Billboard MECCA,

please contact:
Courtney Marks
cmarks@billboard.com
646.654.4652
mo (g_ilnformalion

www. blllboardeveqh_.,cnm
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Sothebys

INTERNATIONAL REALTY

PROMONTORY ESTATE $5,250,600
BHPO. Drop dead views! Gated & pvt enterainer’s
estate on 1+ acre lot. 2guest hse, 2pk, 3pl, gmt
kit, 3bd + ofc / 3ta + 2 half bas, gym.
Lehmkuhi/Howard 3- 0.275.8686

GRAND SCA_EVILLA $3,4£9,00C
Los Feliz. Remodeled drive or estate wilolc
Hollywood glamour & "movie st luzuy 4bd.
4 5ba, mediafam rm. Hy yd w/pool & spa+ pergola

Carter/Orlanc 315 205.0308

8514 HILLSIDE AVENUE $2,%00,000
Sunset Strip. Hip & stylish renovatec ntemp
wijet-liner vus. 45d/4.5ba. App 4300s3ft Bxqu site
spa-like mstr suite, grand LR, chefs lit.
Filice/Maltas 310.205.G305

REDONE TRAD'L W/ POOL §2,299,003
Los Feliz. 2 story entry w/ loggia. huge LR w/ fpl +
Fr drs to pi. "/iking kit. 4bdM.5ba. Rurepus rm w/
fpl + wet bar. Elevator + 3car grg.

Carter/Orlard 378.205.0305

6477 ZUMA VIEW PLACE #127 $1,295,000
Malibu. Lovely 3bd/2.5ba townhorme wsumken
spa & 2 fpl, marble firs, & granite countertops.
Decorator touches throughout.

Willis / Jacobsen 319.454.8080

Bewverly Hills | Brentwood

Pam Jesert

Camarlo

Local Experts Worldwide

ST INNING NEW MEDIT $4,495,0)
Maiibu. Gated qality 1-sty bitin 2003. Irg flat =21
owerlooking ocean. Sbd+det gst hs. Hi cell thru, dl
s lead to irg lewn, inf pool, spa.

Meiinda Riddell 310.724.7(00

4’?'. LI
.4‘?‘ e

PVT CELEBRITY COMPOUND $3,450 000
.ake Hollywcod. Elegantly restored 1939 cessic
Paul Wiliiams Colondal perfectly sited on mearly
3/4 of an acre wilush grounds, pool & views
Posin/Bonk 310.83% 8500

FACIFIC VIEW RANCH $2,800,800
Cjai Panaramic scenic views of vast mntn ranges
& >cean to Chennel islands.+/- 45 acres, 3bd gst
& Bt 02, equestrian facilities.

Manaile/Knapp 310.724.7360

LARGE VIEEN HOME $1,849,000
Mar Vista. Fantastic redone 4bd/4.5ba contemp at
the top of M Hill, spasious rooms, newly Irdscap
yard, spa, a serfect 1C.

Kirshner/O'Brien 310.269.8230

-=24 N. OGDEN DRIVE $1,295000
Mest Hwd. Charming CA Bungalow 4-plex,
Eemodeled frort 2 units, back upper & lower Lrits
w/ original cham, grezt own/use or 1031 exch.

Solo Scott 310.260.£200

~Jollywood Beach

AMAWN ameri

Los Alamos

WWW.1067CQORSICA.COM $4,195,000
Pacific Palisades. Zlegant 1 story CT country w/
classic lines & detdils. 3bd, ofc. lib, grmt kit opens
to fr, fdr & yrc wipl. Good entertaining.

Jarnes Respondek 310.454.0080

235 TILDEN AVENUE $3,295,000
Westwooc. Engiish Tudor by Perci Lewis Architect,
renovated goummet kit w/Viking & Subzero, 4bd/
3.5ba, der, formal din rm, ail systems upgaded.
Sondra Oft 310.724.7000

WALLACE MEFF ESTATE $2,795,000
LosFeliz. Reducec . Wallace Neffestate w/ dntwn to
oceanvus. Rastored &updtd. 3bd suites, den,media
m. Resort-like pool/spa.www.1946gramercy.com

Boni Bryant 323.665.1700

2505 KERILWORTH AVENUE $1,375,000
Siiver Lale. Beautifully uptd contemporary English
2 story Morenc Highlands. Chefs kit, frmi dinfliv,
3bd/2.5be www.2505kenitworth.com

Kirk & Karen 323.665.1700

OPEN 1-4 03/11-12/06

15515 W.SUNSET BLVD #207 $629,000
Pacific Palisades.Sophisticated single-story living,
blcny/lvg ama overlooking ocean & mntn vus.
2bd/1.7

Sba. Remodi'd bath & kit. Fpl, inside wid.
Tanya Memoli 310.481.4382

Los Feiz Los Olivos Malib
Pair Springs | Pasadena | SartaBarbaa | SantaMomca | SantaYnez | SunsetStip | Westlake Village

Montecito

socalsir.com

2690 BARRYMORE DRIVE $3,795,000
Malibu. Romantic estate 5bd/Sba 5 fpl over 11
acres. This post & beam home while extremely
private has amazing views.

Low/ Jim & Carol Shogren 310.481.6262

2661 ABERDEEN AVENUE $3,200,000
Los Feliz. Modemist Mid Cent showcase hme.
5hd/4.5ba. 4500sqft featuring a dramatic pool/spa
as a centerpiace.Grmt kit, media rm. Colisted.
Boni Bryant 323.665.1700

2192 BANYAN DRIVE $2,549,000
Brentwood. E egant blend oftrad+mod w/ sweeping
vuws. 4bd, fam+den. Expansive remodel w/ finest
finished. Grmt kichen, large yard.

Michael Greenwald 310.481.6262

VENICE ARCHITECTURAL $1,298,000
Venice. Unique arch'l 3bd/2.5ba twhm wi loft,
soaring ceilings, fp!, open granite kit, rftp deck w/
360 degree wws, close to Abbot Kinney.

Marny Maslon 310.260.8200

L =o

5128 MOUNT ROYAL $789,000
Eagle Rock. Vintage sun-filled 3bd/2ba California
craftsman North of Colorado. Lrg liv rm w/pl, frmi
din rm ,gmt kit +huge grassy rear yd.

Posin/Bonk 310.839.8500

Pacific Palisades
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Includes: 1-color booklet &
I-color (D label from print-ready
film, jewelbox, shrinkwrap

Includes: 4-color booklet &
2-color (D label from print-ready
film, jewelbox, shrinkwrap

'1000.S2..$1099.00

D.J. VINYL PROMO
100 127 vinvi $799.00 additional tP’s: $1.30 each
500 127 vinvi $1,279.00 reorotr $710.00

N WJ |
Same ber iy
TO000 12”7 vinyi $1,889.00 rroroeR - $1319.00
PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING  FULL PROCESSING *
TEST PRESSINGS = 2-COLOR LABELS (stock background) » SHRINKWRAP » QUICK TURN ARGUND  ASK FOR OUR FREE BROCHURE

Park_on e Rool o
Rainbo Records co:ovo - vinvi - casserTe
1738 Berkeley St.*» Santa Monica, CA 90404 - (310) 829-3476

Fax: (310) 828-8765 * www.rainborecords.com ¢ info@rainborecords.com

The beart
isterns

id'd the

REAL ANALOG MASTERING
No “Plug-ins”

Listen to our samples
RAP, ROCK, R&B, DANCE
LATIN, REGGETON
tremendosmusic.com
718-793-0966

PUBLICATIONS

BILLBOARD
CLASSIFIEDS

www.billboard.com
for more info call: 800-223-7524

' Bilbeard

COMPLETE
DIRECTORY
OF MUSIC
INDUSTRY
CONTAGTS

ONLY $15.95 -

includes shipping ($18.95 overseas)

Includes: ¢ City-by-city club directory  Tape/disc services * A&R directory « Music
services directory ¢ Music industry websites ¢ PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rack 'n’ roll « And much more!

ORDER BY PHONE: 800-526-2706 "

tortouring & promotion

40 years after the Beaties.
foursomes are sl the
heart of rack ol

OR ORDER ONLINE: www.orderhillboard.com

- DUPLICATION
REPLICATION -

- VINYL PRESSING -
- CD ROM SERVICES-

- DVD SERVICES
FOR SALE -

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTODRS -
- AUCTIONS -

- RECORDING STUDIOS -
- REAL ESTATE -
-INVESTORS WANTED -
- STORES FOR SALE -

1,000CDs

in full-color jackets for just

Call today for
your free catalog!

1-800-468- 9353

www.discmakers.com/bb

O DISC MAKERS'

HAVE A
POSITION
TO FiLL?
WANT TO
REACH HIGHLY
QUALIFIED
PEOPLE FAST?

LOOK
NO
FURTHER
CALL

BlLLBOARD
CLASSIFIEDS

1800-223-7524
OR CALL
ARKADY FRIDMAN
646-654-4636

ADAM GROSS
646-654-4691

JEFF SERRETTE
646-654-4697

OR EMAIL US AT

classifieds@billboard.com

e ————

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SOFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMENT
SERVICES -

- PROFESSIONAL SERVICES -

- DJ SERVICES -
- FINANCIAL SERVICES -
- LEGAL SERVICES -
- LEGAL NOTICE -
- ROYALTY AUDITING -
- TAX PREPARATION -

- EQUIPMENT FOR SALE -
- STDRE SUPPLIES -
- FIXTURES -
- CD STORAGE CABINETS -
- DISPLAY UNITS -
- PUBLICITY PHOTOS -

- INTERNET/WEBSITE
SERVICES -

- BUSINESS SERVICES -
- MUSIC INSTRUCTION -

- BANKRUPTCY SALE -
- COLLECTABLE -
- PUBLICATIDNS -
- TALENT -
- SDNGWRITERS -

- SONGS FDR SALE -
- DEALERS WANTED -
- RETAILERS WANTED -
- WANTED TO BUY -

MARCH 18, 2006

- CONCERT INFO -
- VENUES -

- NOTICES/
ANNOUNCEMENTS -

- VIDEO -
- MUSIC VIDEO -
- POSITIDN WANTED -
- LISTENING STATIONS -
- FOR LEASE -

- DISTRIBUTION NEEDED -
- EDUCATION OPPORTUNITY -
- HELP WANTED -

- MASTERING -

- AUDIO SUPPLIES -

- RDYALTY PAYMENT -

- PRINTING -

- MUSIC PRODUCTION -
- METAMUSIC -

- STAGE HYPNOTIST -

- CD FAIRS & FESTIVALS -
- MUSIC WEBSITES -

- NEW PRODUCTS -

- DOMAIN NAMES -

www americanradiohictorv com

¥

- PROFESSIONAL SERVICES
|
300 Paellase. s775 oo

— Mileposts

COMPILED BY SARAH HAN shan@billboard.com

Mali’s Ali Farka Touré Dies

Blues singer and guitarist Ali Farka Touré, one of Africa’s best-known musi-

cians, died in his sleep March 7 at his Mali home after a long fight with bone
|| cancer. He was believed to be in his late 60s.

According to “The Rough Guide to World
Music,” Touré was born into a family of noble
origins. As a youth, he learned to play nu-
merous traditional stringed instruments be-
fore picking up the guitar. In time, he
developed a unique rhythmic picking style,
which, along with his nasal, lonesome-
sounding vocals, earned him comparisons to
American bluesman John Lee Hooker.

Touré became one of the most interna-
tionally successful West-African musicians.
According to his current label, World Circuit/
Nonesuch, he “transposed the traditional

music of his native north Mall and single-handedly brought the style known

as desert blues to an international audience.”

Touré emerged on the global scene with a bluesy, self-titled 1988 release on
I Island’s Mango label, which also was the recording home of his countryman
= Salif Keita. The two would become world music stars along with another Malian
i contemporary, Mory Kante.

After moving to the Hannibal label, Touré won a best world music album
L Grammy Award for his 1994 album “Talking Timbuktu,” recorded with Texas
guitarist Ry Cooder. The album debuted at No. 1 on Billboard’s Top World
Music chart and held that position for 16 weeks. His prior Hannibal release,
“The Source,” topped the same chart for nine weeks.

Touré’s World Circuit recording with countryman Toumani Diabate, “In
the Heart of the Moon,” won Touré a second Gramimy last month for best tra-

ditional world music album.
Touré had just finished work on a new solo album when he died, accord-
. ing to World Circuit.
Inrecent years, music had largely taken a back seat to Touré’s life as a farmer
dedicated to improving conditions in his native Niafunké region. He was such
a revered figure in his homeland that he also served as the region’s mayor.
“He will be buried in the village where he was born, Niafunké,” Malian state
" radio reported.
Touré is survived by three wives, 11 children and numerous grandchildren.
—Sarah Han with reporting by Reuters

m BOY: Miles Dylan to Erika

- and Gregg Barron, Feb. 26 in New
I York. Father is director of licensing
| at Cherry Lane Music Publishing.

Anthony Burger, 44, of a
heart attack suffered Feb. 22 while
playing piano on a Gaither
Homecoming Caribbean cruise.
Burger was an award-winning

| gospel pianist long associated with

| the performing groups of gospel

| music giant Bill Gaither.

Born in Cleveland, Tenn., Burger

§ joined gospel quartet the Kingsmen
while still in his teens. For 10 years,
from 1980 to 1989, Burger was voted a
top-five gospel pianist by the readers

of The Singing News magazine. The
honor was eventually referred to as the
Anthony Burger Award.

Burger performed in various
settings, from small country churches
to sold-out arenas and concert halls.
He played at the White House and at
several Billy Graham Crusades.

After leaving the Kingsmen to
embark on a solo career, Burger began
performing with Gaither’s groups,
including the Gaither Vocal Band, the
Gaither Trio and the Gaither
Homecoming Friends.

Burger is survived by his wife
LuAnn; sons A] and Austin; daughter
Lori; parents Richard and Jean; and
brothers Randy and Clinton.

' FOR THE RECORD

A report in the March 11 issue headlined “Yahoo’s China Problem” requires
several clarifications. The article should have been datelined Taipei, Taiwan.
In addition, Yahoo China is not a wholly owned subsidiary of U.S.-based
Internet portal Yahoo. Rather, Yahoo owns 40% of alibaba.com, which owns
and operates Yahoo China. Yahoo's purchase of its stake in Alibaba was
completed in October.

In the Feb. 25 issue, the wrong photo ran with a story headlined “Sony
BMG Is Tops in Brazil.” The photo depicts model Ana Carolina da Fonseca
not Sony BMG recording artist Ana Carolina.
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From left,
Jarome tevy of

Media Entertainment
Sirategy Advisors,

Carolyn Blanstock of
Carlin America and Mark
Jacobson of Greenburg
Traurig mingle at the
closing cocktail reception
sponsored by Loeb & Loeb.

Billboard legal/music
publishing editor Susan Eu-ler, second
from right, with her panelists o firancing and
zcquiring music publishing catalogs Th2- are, from eft
Nicolas Firth of BMG Music Publishirg. Jeraome Levy of Media
Enterzainment Strategy Adviscrs, Joel A. Kats Of Greenber-g Travrig
avd Mark Levinsohn of Epstein Levinsohn Bodin2 Hurwitz & Weinstein.

Billboasd busin2ss editor
Brian Garrits pauses to take a
picture with his pareists before they
discussed how b usines trends in media

*

Enjoying .
the closing cocktail
reception are, from left,
Roger Cameron Wood of
AirMedia. Billboard executive
editor/associate publisher Tamara

Conniff and Brock Muir of Endtone.

Industry

mogul John
“Jellybean”
Benitez, left,

ar<d Tom Silverman
of Tommmy Boy
Recores chat during
a Dane! brak.

The music industry’s
most influential
decision-makers
and entrepreneurs
exchanged ideas
and information
March 2 during
Billboard’s fifth
annual Music &
Money Symposium
at the St. Regis in
New York.

(Photos: Gary Gershoff/
Wirelmage.com)

%

Billboare serior rmews editor

JohnT.

Frankenheimer of

Loeb & Loeb moderated

an in-depth discussion of hot

tips for venture capitalists

during the “Money Changes
Everything” panel. From left are
panelist Erik Brooks of ABRY,
Frankenheimer and panelists Jerry
Godd of FTi Consulting and Bruce
Rauner of GTCR Golder Rauner.

entertainment and technolagy will affect labels and
publishers in 2006. Frcrr leftare Harold Voged of Vogel
Capital Management, Danca Reid of Ing=nious, John
Rudolph of Music Analy-ic, Garity, Rich Greenfield of Pali
Research and Hilary Rosem cf Ber nan Rosen Global Strategies

i ,
Taptiza of BitTorrent, Shawmn Gold of myspace.com, Jim Griffin

of Onelouse, Greg Scholl of she Drchard ana Dimensional Assoxates,
Thewsas V. Ryan of EMI Music and Jack Iscuith of AOL Music

Bill Werde, thirc from richt, joins members
of his mobile music pan2l. “hey incudec, from left, Brian

b

Billboard ezecuti=e editor/associate
as ! publisher Tamara Conniff conducted
3 a live one-on-one nterview with
y ¥ Universa Music Greup chairman/
) CEQ Doug Mcrris, then

to=k questicns from

A= his keynote,
Robert F.X. Sillerman
cf CKX Inc. discusses
how to best position

music in an ever-changing
distribution environment.

Billoard
dgital/mcbile editor
Anthon¢ Bruno, second from left,
readi2s to lead a dscussion on how tc
make roney in the mobile space with, from
left, parelists Shzhic Kham of Interactive Broadband
Consultirg Group Mark Desautels of CTIA, Ted Casey
of Verizon Wirzless.and Greg Clayman of MTv Networks.

MARCH 18, 2006

| !
: L | B | = M B
the audience. v Bilbeasl
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Does the five-track EP have a future in the music business?
Universal Music Group is ruminating onthe idea of using
mini-albums to introduce baby bands, multiple sources say.
Company execs have been kicking the tires on the possi-
bility in meetings with top artist reps, a management source
briefed on the matter adds.

But the plan, which has been gestating in its current form
for the better part of eight months, has yet to receive formal
backing from the recorded music giant due to cost concerns.
And unless executives can figure out a way to make EPs generate
profits more in line with full-album sales, the idea may likely wither
on the vine, label sources caution.

The concept of releasing shorter albums, especially from developing

artists, has been long discussed in industry circles. But label and distribution

sources note that the EP business, as it currently stands, is “lousy.” These sources

say that manufacturing, production and marketing costs for artists are the same under the five-

'JH[ track model as they would be for a full album. The only things that change are the margins. And with the bulk of music

) sales still rooted in CDs, a digital-only approach is not considered an option at this point. Some execs also are uncom-

fortable with the prospect of sacrificing future full-album sales to an introductory product featuring many of the same
! songs. “It’s all in the numbers,” says one source close to UMG. “Right now, they don’t work.”

For more INSIDE TRACK go toI
www.billboard s

LIFE IS SWEET
Def Jam Recordings president/CEO Shawn “Jay-2”
Carterisriding high these days. In this issue, newcomer
Ne-Yo delivers a trifecta: His debut album, “In My Own
Words,” opens at No. 1 on The Billboard 200, with
301,000 copies sold, while his single, “So Sick,” tops
The Billboard Hot 100 and Pop 100,

Jay-Z tells Track that there are more success stories on
the way. He points to Rihanna’s current single, “SOS,” and
forthcoming album (“A Girl Like Me”), which he calls “a
total maturation” from her last one. He is also excited
about the new Roots album, due in September via new
imprint Def Jam Left.

As for Nas, Jay-Z says the artist is “trying to get his foun-
dations before he lets anyone into the studio.” That said,
Jay-Z and Nas will go into the studio together in the com-
ing days to look at the shape of the album. “We’ll
figure out what we’'re going to do,” Jay-Z says.

No rubber chicken, vows Larry Einbund, who along with
Bill Vuylsteke, his partner at Provident Financial Man-
agement, is launching a West Coast chapter of Nord-
off-Robbins Music Therapy. The London-based
organization is well-known forits annual Silver Clef
ceremony, which raises money to help autistic chil-
dren and adults as well as others with a variety of
disabilities who may respond to music therapy.
The pair, along with Headplay CEO Glen
Ward and Robertson Taylor Insurance Brokers
founder Willie Robertson, are hosting a
March 22 event in Los Angeles to drum
up awareness for the charity.
Einbund wants to keep the fund-
raising events unique. “In London,
they have horse races and soccer
games. We don’t want to do ban-
quets where you get rubber chicken
and spend $10,000 on a table.”

EL PREMIO, PT.1
Tejano/pop singer Jennifer Pefia showed up
at the El Premio ASCAP Latin Music Awards
March 7 in Los Angeles with her boyfriend,
singer /songwriter Obie Bermudez.

Bermudez, who won an award for his
song “Todo El Afo,” is working on an up-
coming album for Televisa/EMI, due this
summer. He has also been helping
Pefia with her music affairs.

Bermudez’s manager, David
Maldonado, is helping manage
Pefia’s career and Bermudez has
been assisting with her song-
writing skills. “It’s something
I've always wanted to do,” a ra-
diant Pefia tells Track. Pefia
will release an album on Uni-
vision Records later this year.
While songs are still being
chosen, Track is confident that
some of Pefia’s own compositions
will make the cut.

FIVE YEARS OLDER
R&B singer/songwriter Case is
making up for lost time. It has
been five years since the former
Def Jam artist’s last album, “Open
Letter,” which featured the No.1R&B
hit “Missing You.” Now, he plans toissue
two new albums this year through Indigo
Blue, an independent label operated by his
manager, Blue Williams. The first album, “The
Rose Experience,” is due in June, with “Turns
Me On” as the first single. The second disc—
still untitled—is scheduled for a November
release. Indigo Blue is distributed by
Navarre. Case recently wrapped the Ladies
Night Out tour with fellow contemporary
soulsters Jagged Edge, Ginuwine and

Donell Jones.

EL PREMIO, PT. 2
Ricardo Arjona, winner of the
ASCAP Latin Heritage award,
handed out at the El Premio
ASCAP Latin Music Awards, is
set to kick off his worldwide
tour in support of his album
“Adentro.” The tour will
launch in Mexico in May, and
will travel throughout Latin
America. It will come to the
United States in August.

RIHANNA

. |
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EDI}EzD BY SARAH HAN

| RECORD COMPANIES: Wind-up Entertainment in

New York names Jim Cooperman COO/executive VP of
business and legal affairs. He was executive VP of busi-
ness and legal affairs.

! Warner Music International in London elevates Eric
g Daugan to VP of digital marketing. He was director of
digital business development at Warner Music France.
Warner Music France names Julie Demarigny director of
digital business. She was GM of global digital business
at Sony BMG France.

Concord Music Group in Los Angeles ups Margi Cheske
to senior VP of marketing. She was VP of marketing.

Roadrunner Records in New York promotes Ray Garcia
to VP of business and legal affairs. He was senior direc-
tor of business affairs. Roadrunner also ups Jamie
Roberts to VP of media and artist relations. She was sen-
ior director of media and artist relations.

Curb Records in Nashville promotes April Rider to VP
of promotion. She was director of national promotion.

Artemis Gospel Records in Nashville names Benita
Bellamy-Richardson VP of national radioc promotions.
She was label manager of reggae and catalog at
Sanctuary Records Group.

Zomba Label Group in New York promotes Max
Nichols to VP of video production. He was senior direc-
tor of video production.

Category 5 Records in Nashville names Courtney
Grimes Southwest regional promotion manager. She
was senior editor at Gibson Guitar.

ol di

BURKHALTER HARRIS

COOPERMAN

NICHOLS

Jay-Z Photo: Stephen Lovekin/Wirelmage.com; Rihanna Photo: Theo Wargo/Wirelmage.com

PUBLISHING: warner/Chappell Music in New York
promotes Jane Dyball to senior VP of international legal
and business affairs. She is based in London. Dyball was
senior VP of European legal and business affairs.

Sony/ATV Music Publishing Nashville names Abbey
Burkhalter manager of creative services. She was pro-
fessional manager at Blacktop Music Group.

%

DIGITAL: Napster in Los Angeles promotes Dana M.
Harris to VP of corporate communications and public
relations. She was director of corporate communications.

Send submissions to shan@billboard.com.

| GOODWORKS

FAMILY FUN IN NYC

The T] Martell Foundation Family Day, recently held at New
York’s Roseland Ballroom, raised a record $332,669. Honor-
ing Columbia Records president Steve Greenberg, the an-
nual event attracted more than 1,200 people, including
Columbia artists the Jonas Brothers, Tiffany Evans and Frankie
J as well as “Sopranos” star James Gandolfini.

. KIDS IN NEED

John Varvatos’ fourth annual Stuart House Benefit takes
place March 19 at the Varvatos boutique on Melrose Avenue
in West Hollywood. Varvatos spokesman Chris Cornell of
Audioslave is scheduled to perform. The afternoon event will
raise funds and awareness for the Stuart House, a Rape Treat-
ment Center at the Santa Monica UCLA Medical Center that
helps child victims.
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IF IT'S THE DEV
MUSIC, SATAN
MUST BE
- AWFULLY PROUD 20

To download the greatest collection of independent music ever assembled, from blues to hip hop to indie rock, 30 . . '
emusiz.com. Download titles for just 25 cents and it all works with your iPod® player. And now receive 50 free sor.gs
that you keep forever just for checking cut the site. Visit eMusic and tell friends, the devil’s music made you do it. e m u S I C

GET 50 FRE \GS FOR CHECKING OUT EMUSIC.COM/HOOKER #1 Site for Independent Music

~Vorks with your iPod™ player. © Copyright eMissic.com, Inc 2006. eMusic is & r2gistered trademark of eMusic.comt, Inc. AllRights 3eserved. Pod® is a registered trademark of Apple Campu t2r, fC. Appl2 i€ not 3 partner oK ponsor of eMusic.
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[HE MOST EXGITING MUSIGAL ON BROADWAY
[HE #1 CAST ALBUM INNEW YORK
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SOUNDTRAGK TO THE HIT BROADWAY MUSICAL
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RAG DOLL » WALK LIKE A MAN  BIG GIIIS DGN'T CRY  SHERRY « DECEMBER, 1983 (IIII WHAT A NIGHT)
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