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EL PREMIO 

CANCIÓN LATINA GEL AÑO 
"Lo Que Pasó Pasó" 
compositor: 
Daddy Yankee 
editora: 
Cangris Publishing 

CANCIÓN DEL AÑO ROCK 
"Algo Más" 
compositora: 
Natalia Jiménez Sarmiento (SGAE) 

editora: 
EMI April Music 

ROCK 
"Algo Está Camblasdo" 
compositor: 
Coti Sorokin 
editoras: 
Doble Acuarela Songs 
WB Music Corp. 

"Lento" 
compositor: 
Coti Sorokin 
editoras: 
Doble Acuarela Songs 
WB Music Corp. 

TELEVISIÓN 
"Víveme" 
compositores: 
Biaggio Antonacci (SAE) 

Ignacio Diaz Ballesteros (SGAE) 

Laura Pausini (s(AE) 

editoras: 
Basta Edioni Musicali (s)AE> 

WB Music Corp. 
programa: Telenove 'La Madrastra' 

"Don Francisco Presenta" 
con positor: 
Gerardo Flores 
editora: 
Nuestro Music 
programa: 'Don Francisco Presenta' 

CAPCIÓN DEL AÑO REGIONAL MEXICANO 
"El Autobús" 
con positor: 
Enri ue 'Fato' Guzmán (sACM) 
editora: 
Vanier Music 

RE( ZONAL MEXICANO 
"Adós Amor Te Vas" 
con posito: 
Juan Gabriel 
editora: 
BM% Songs 

"As Como Hoy" 
con- positon. 
Omar Mann() 
editaras: 
EMOA Music Publishing 
Sony /ATV Discos Music Publishing 

"Aún Sigues Siendo Mía" 
con positor: 
Jump Antonio Meléndez 
edibra: 
Teocal Music 

"Cosas Del Amor" 
corpositor: 
Luis Gerardo Padilla Riojas (SACM) 

editora: 
Huina Publishing 

"Dicen Por Ahí" 
compositores: 
Claudia Brant 
Ramiro Terán 
editoras: 
Brantunes 
Pacific Latin Copyright 
Sony /ATV Discos Music Publishing 

"Eres Divina" 
compositor: 
Juan Gao-iel 
editora: 
BMG Songs 

"La Mesa Que Más Aplauda (Za Za Za)" 
compositores: 
Winston Rosa 
Rafael Va *gas 
editora: 
Vander M.asic 

"La Última Canción" 
compositores: 
Roberto Carlos :uec> 

Erasmo Esteves 
Buddy Mary McCluskey (SAOArC) 

editora: 
EMI April Music 

"Lástima Es MI Mujer" 
compositor: 
Juan Gaoriel 
editora: 
BMG Songs 

"Loca" 
compositor: 
Alejandro Vezzan 
editora: 
ET Music Publishing 

"MI Credo" 
compositor: 
Enrique 'Fato' Guzmán (SACM) 

editora: 
Vander Music 

"Nada Contlgc" 
compositores: 
Rogelio Bramtila Pelayo (SACM) 

Francisco Cordiado Vásquez (sAM; 
Ramon Ortega Contreras (SACM) 

editora: 
Vander Music 

"Quiero Saber De Ti" 
compositor: 
Wilfran Castille (snvco> 

editoras: 
Promotora Coi imoiana De Músi :a 
Universal Music Publishing 

"Volveré" 
compositores: 
Claudio Natili ram) 
Carbonelli Poli_zy (s(AE) 

Marcello Ramcino (s(AE) 

editoras: 
Essex Music 
Gabric Ediz Mis (31AE) 

IDM Music Ltd 
Televiz Ediz Mt s slAE) 

"Y Las Mariposas" 
compositor: 
_oan Sebastia 
editora: 
Vander Music 
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COMPOSITOR DEL AÑO 

Daddy Yankee 
PREMIO A LA HERENCIA LATINA 

Ricardo Arjona 

fo Me Quedé Sin Nadie" 
)mpositor: 
larco Fidel Eusse Tadeo (savc 
abio León Restrepo Villegas es:)YCO) 

Jitoras: 
omotora Colombiarra De Música 
niversal Music Publishing 

ANCION DEL AÑO TROPICAL 
casta El Fin" 
impositor: 
ienvenido Morillo 
Jitora: 
Ian & Nelson Publishing 

ROPICAL 
mor De Una Noche" 

impositor: 
naury Gutiérrez 
Jitora: 
ony /ATV Discos Music Publishing 

3andolero" 
)mpositores: 
)sé Luis Morin 
Iga Tañón 
Jitoras: 
lia Mussa 
ony /ATV Discos Music Publishing 
'B Music Corp. 

'erdidos" 
)mpositor: 
aniei Cruz 
Jitora: 
)an & Nelson Publishing 

3e Fue Y Me Dejo" 
)mpositores: 
ergio George 
)rge Luís Piloto 
Jitoras: 
loto Music Publisher 
ir George Music 
niversal Music Publishing 
B Music Corp. 

/en Tú" 
)mpositor: 
'ason Brazobán 
iìtora: 
-emium Latin Publishing 

ANCIÓN DEL AÑO URBANO 
Mayor Que Yo" 
)mpositor: 
addy Yankee 
Jitora: 
angris Publishing 

ilote Vete" 
)mpositora: 
Iga Tañón 
Jitoras: 
lia Mussa 
ony /ATV Discos Music Publishing. 

URBANO 
"Fuego" 
compositores 
Richard Lee Fowler 
Charles Pettiford 
Gregory Carlton Wigfall 
editoras: 
Publishing Thee's Musc 
Stacey and Brothers Publishing 
US Music & Media 

"Gasolina" 
compositor: 
Daddy Yarécee 
editora: 
Cangris Publishing 

"Mil Amores" 
compositores 
Master Joe 
OG Black 

"No Me Dejes Solo" 
compositor: 
Daddy Yankee 
editora: 
Cangris Publishing 

"Oye Ml Canto" 
compositores: 
Natalie Albino 
Nicole Albino 
Edwin Alirnon'e 
Roiphy Ramírez 
Leonardo Váscuez 
Daddy Yankee 
editoras: 
Cangris Publishing 
Famous Mus c Corporation 
My Soulmate Songs 
Roynet Music 
Sony /ATV Music Publishing 
SP Beatz In Tha Hood 

"Yo Voy" 
compositor: 
Daddy Yankee 
editora: 
Cangris Publoshing 

CANCIONES DEL AÑO POP /BALADA 
"Me Dedique A Perderte" 
compositor: 
Leonel García 
editora: 
Sony /ATV Discos Music Publishing 

"Porque Es Tan Cruel El Amor" 
compositor: 
Ricardo Arjona 
editoras: 
Nueva Era Musical 
Sony /ATV Discos Music Publishing 

POP /BALACA 
"Contra Vientos Y Mareas" 
compositor: 
Franco De Vita (SGAE 

editora: 
WB Music Corp. 

"Cuando A Ml Lado Estás" 
compositores: 
Pablo Manavello (SGAE) 

Ricardo Montaner (SGAE) 

editoras: 
EMI April Music 
Manavello Music 
Universal Music Publishing 

"De Viaje" 
compositores: 
Leonel García 
Nahuel Schajris (sGAE) 

editora: 
Sony /ATV Discos Music Publishing 

"Mi Mayor Sacrificio" 
compositor: 
Marco Antonio Solis 
editora: 
Crisma, Inc. 

"Nada Es Para Siempre" 
compositor: 
Amaury Gutiérrez 
editora: 
Sony /ATV Discos Music Publishing 

"Obsesión (No Es Amor)" 
compositor: 
Anthony Santos 
editora: 
Premium Latin Publishing 

"Precisamente Ahora" 
compositor: 
David Pinteno Jiménez (SGAE) 

editoras: 
Clipper SSL Ediciones Musicales (SGAE) 

Larala Music (SGAE) 
Warner Chappell Music Spain (SGAE) 

WB Music Corp. 

"Qué Ironía" 
compositores: 
Norberto Alfredo Gurvich 

'El Paz Martínez' (sAOAic) 

Juan José Novaira (SADAIC) 

editora: 
EMI April Music 

"Siempre Tú A MI Lado" 
compositor: 
Marco Antonio Solis 
editora: 
Crisma, Inc. 

EDITORA DEL AÑO 

Sony/ATV Music 
Publishing 

"Solo Quédate En Silencio" 
compositor: 
Mauricio Arriaga 
editora: 
BMG Songs 

"Te Buscaría" 
compositores: 
Osvaldo Iribarren IsAOA)c) 

Daniel Montes (SADAIC) 

editora: 
Simon Music Temple 

"Tocando Fondo" 
compositor: 
Mario Domm 
editora: 
Sony /ATV Discos Music Publishing 

"Todo El Año" 
compositor: 
Obie Bermúdez 
editora: 
EMI April Music 

"Vengada" 
compositora: 
Claudia Brant 
editoras: 
Brantunes 
Pacific Latin Copyright 

"Víveme" 
compositores: 
Biaggio Antonacci (SIAE) 

Ignacio Diaz Ballesteros (SGAE) 

Laura Pausini (s(.AE) 

editoras: 
Basta Edioni Musicali (SIAE) 

WB Music Corp. 

"Yo Quisiera" 
compositor: 
Jorge Amaya 
editora: 
EMI April Music 

Nie cvieae odic 
www.ascap.com 

MARILYN BERGMAN I PRESIDENT & CHAIRMAN OF THE BOARD 
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UPFRONT 
9 News 

14 The Indies 
16 Digital Entertainment 
17 The Publishers' Place 
18 Making The Brand 
19 Retail Track 
20 Global 
22 On The Road 
23 Boxscore 
30 Q &A: Jim Henke 
48 Q &A: Roland Swenson 

COVER STORY 
45 SXSW'S INDIE- PALOOZA This 

year's South by Southwest Music 
and Media Conference showcases 
indie acts with an eye on the 
mainstream, including Deadboy 
& the Elephantmen. 

HIGHLIGHTS 
24 INDIE RETAILERS face a new threat 

as larger competitors hatch 
promotional programs more 
affordable for small labels. 

26 ROCK RADIO STATIONS 
are turning to fresh acts 
like Flyleaf to boost 
ratings fortunes. 

29 SWEET HOME OHIO: The 
Rock and Roll Hall of 
Fame and Museum gets 
ready for its new class 
of inductees, including 
Lynyrd Skynyrd. 

53 PEOPLE IN PLANES is 

about to land its U.S. 
debut album, "As Far as 
the Eye Can See." 

MUSIC 
54 Nashville Scene 
55 The Beat 
56 Classical Score, 

Rhythm & Blues 
58 Global Pulse, Latin Notas. 

Higher Ground 
59 Reviews 

DEPARTMENTS 
6 Opinion 

61 Over The Counter 
61 Market Watch 
62 Charts 
82 Marketplace 
84 Mileposts 
85 Backbeat 
86 Inside Track, Executive Turntable 
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LATIN MUSK 
CONFERENCE A AWARDS 2006 
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13 I I_I_13OAR D LATIN 
IVIl1SIC CONFERENCIE 
& AWARDS 
April 24 -27 
The Ritz -Carlton Miami Beach 
billboardevents.com 

» Join Billboard at the Latin Music Conference & Awards, 
recognized as the definitive and biggest gathering of Latin 
music executives worldwide! For more details and to 
register go to billboardevents.com. 
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X13()\ I;: 
After more than 30 
years, Debbie Harry and 
her Blondie bandmates are 
still rockin' -and heading 
for rock's Hall of Fame. 
See page 33. 
Photo: Kevin Mazur/ 
Wirelmage.com 
Flyleaf Photo: Dimitrios 
Kambouris/ 
Wirelmage.com 

('OVER: 
Illustration: Ellen Weinstein 
I Love You But I've Chosen 
Darkness Photo: Aubrey Edwards 
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TOP BLUEGRASS 

TOP CLASSICAL 

TOP CLASSICAL CROSSOVER 

TOP COUNTRY 

TOP DIGITAL 

TOP ELECTRONIC 

PAGE ARTIST / TITLE 

62 

72 

77 

77 

NE -YO / 
IN MY OWN WORDS 

ALISON KRAUSS + UNION STATION / 
LONELY RUNS BOTH WAYS 

ANNA NETREBKO /ROLANOOVILLAIONI 
VIOLETTA: SELECTIONS FROM LA TRAVIATA 

ANDREA BOCELLI I 
AMORE 

ALAN JACKSON / 
PRECIOUS MEMORIES 

78 JACK JOHNSON / 
CURIOUS GEORGE (SOUNDTRACK) 

75 
MADONNA / 
CONFESSIONS ON A DANCE FLOOR 

I 79 I THE FRAY / 
HOW TO DAVE A LIFE 

78 SOUNDTRACK/ 
HIGH SCHOOL MUSICAL 

TOP HEATSEEKERS 

TOP INTERNET 

TOP JAZZ 77 MICHAEL BUBLE / 
T'S TIME 

TOP CONTEMPORARY JAZZ 77 
HERBIE HANCOCK / 
POSSIBILITIES 

TOP LATIN [74 I 
DADDY YANKEE / 
BARRIO FINO. EN DIRECTO 

TOP POP CATALOG 78 JOHNNY CASH! 
- 16 BIGGEST HITS 

TOP R &B /HIP -HOP 69 NE-TO / 
IN MY OWN WORDS 

TOP REGGAE 69 MATITYAHU! 
LIVE AT sruBB s 

git SINGLES 

ADULT CONTEMPORARY 

PAGE ARTIST / TITLE 

67 BLUNT / 
YOURS 6eaunFUL 

ADULT TOP 40 67 JAMES 
YOU'RE 

/ 
V' BEAUTIFUL 

HOT COUNTRY ' 73 KENNY CHESNEY / 
LIVING IN GAST FORWARD 

HOT DANCE CLUB PLAY 75 MADONNA / 
SORRY 

HOT DANCE AIRPLAY 75 MAR 
SORRY 

/ 
SORRY 

HOT DIGITAL SONGS 67 NE -YO! 
SO SICK 

HOT 100 66 NE -YO / 
SO SICK 

HOT 100 AIRPLAY 67 MARY J. ELIGE / 
BE WITHOUT YOU 

HOT SINGLES SALES RR 
MADONNA / 
SORRY 

HOT LATIN SONGS 74 DADDY YANKEE / 
ROMPO 

MODERN ROCK 67 NINE INCH NAILS / 
EVERY DAY IS EXACTLY THE SAME 

POP 100 68 NE -YO! 
SO SICK 

POP 100 AIRPLAY 68 NE-Y0 
DO SICK 

HOT R &B /HIP HOP 71 MARY J. BLIGE / 
BE WITHOUT YOU 

HOT R &B /HIP HOP AIRPLAY 70 MARY J. ELIGE / 
BE WITHOUT YOU 

R &B /HIP HOP SINGLES SALES = 70 BEYONCE FEATURING SLIM THUG / 
CHECK ON IT 

R &BiADULT 70 MARY J. ELIDE / 
BE WITHOUT YOU 

RHYTHMIC 70 MARY J. BLIGE! 
BE WTHOUT YOU 

0 VIDEOS 
PAGE TITLE 

TOP DVD SALES 79 RENT 

TOP VHS SALES 79 REQUIEM FOR A DREAM 

VIDEO RENTALS 79 SAW N 

GAME RENTALS 79 PS2: EA SPORTS FIGHT NIGHT ROUND 3 

THIS WEEK ON .biz ARTIST / TITLE 

TOP BLUES #1 
THE DEREK TRUCKS BAND / 
SUNALINES 

TOP CHRISTIAN #1 
ALAN JACKSON / 
PRECIOUS MEMORIES 

TOP DANCE SALES #1 
MSORRY ADONNA! 

TOP GOSPEL #1 VARIOUS ARTISTS / 
WOW GOSPEL 2006 

TOP INDEPENDENT #1 
HAWTHORNE HEIGHTS / 
IF ONLY YOU WERE LONELY 

HOT RINGTONES #1 
NELLY FEAT. PAUL WALL, ALI A GIPP / 
ORILLO 

TASTEMAKERS #1 NE -YO / 
IN MY OWN WORDS 

TOP WORLD #1 
CELTIC WOMAN / 
CELTIC WOMAN. 

TOP MUSIC VIDEO #1 
THE LAURIE BERKNER BAND / 
WE ARE... THE LAURIE BERKNER BAND 

HOT VIDEOCLIPS #1 
MARY J. BLIGE ! 
BE WITHOUT YOU 

www.americanradiohistory.com

www.americanradiohistory.com


Dear Retel One Drinker 

lfOnJV everyone had such 

good taste. 
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O PIN Io N EDITORIALS I COMMENTARY I LETTERS 

Billboarc! 

Musicians: Keep The 
Politics Ill Your Songs 
BY JAMES McMURTRY 

Once at a show of mine in Plano, Texas, a woman took it upon 
herself to dance around in front of the stage with a handwrit- 
ten sign that read, "Keep Politics Out of Music." She had not 
liked the anti -Bush rant that I had inserted into the song "Level - 
land." I wonder what she thought of the works of Woody Guthrie, 
John Lennon or Bob Dylan? And would she have been equally 
as offended by the sentiments expressed in the songs of Merle 
Haggard, Toby Keith or Clint Black? Was it politics in music 
that she objected to, or more specifically, my politics in my 
music? I probably lost a fan that day, not the first or the last. 

I used to try to keep politics out of my music not for fear of 
losing fans -I had no fans -but rather for fear that my songs 
would become sermons. I did not want to be seen as another 
mediocre folkie up there preaching with righteous conviction 
to mask the fact that his songs sucked. 

It was a while before I realized that it is possible to write a 

good politically motivated song. Steve Earle's "The Ballad of 
Billy Austin," written from the point of view of a death -row in- 
mate, showed me that it could be done. It is a great song first, 
a biting social commentary second. Kris Kristofferson's work 
has the same quality -it gets his point across without sacri- 
ficing his art. Oddly, when I first heard Kristofferson's songs, 
I did not notice the political statements in them. I was a child 
then, and the Vietnam War so thoroughly colored the world I 

came into that I could not even see it. The war was like your 
grandmother's kitchen wallpaper you had seen since you were 
3 and no longer noticed. The sight of those glum- faced, young 
soldiers in the airport was perfectly normal to me. 

The soldiers are back in the airports, but they are older now. 
I did not want my son's generation to grow numb to the sight 
of them, to become "blasé about war," as Lennon once said. So 

I took a chance and put out a song called "We Can't Make It 
Here" -put it out first as a free download. I received a lot of 
nasty e-mails right off the bat, but the download got more at- 
tention than anything I have put on a CD in the last 10 years. 

Now, a year and a half later, WXRT Chicago, a station that 
has not added a James McMurtry song since the early '90s, is 
playing its own edit of "We Can't Make It Here" and doing quite 
well with it. (Yes, I am indeed blowing my own horn here. Some- 
body has to since my last manager threw up his hands and ran 
screaming back to Connecticut.) 

WKIT, Stephen King's classic rock station in Bangor, Maine, 
was on the song as soon as it hit the Internet. Maine has lost 
30,000 jobs to outsourcing, one of the facets of modern Amer- 
ican life that the protagonist in my song complains about. 

You could say that my little song became a hit in Bangor. 
That is good for me, but not so good for Bangor. "We Can't Make 
It Here" is not popular in Bangor or anywhere else by virtue of 
it being a great song. Its popularity, like that of most popular 
songs, lies in the fact that people are hearing their own lives in 
it. The lives they are hearing in this song cannot be much fun 
right now. 

In a recent article in The Austin Chronicle, interviewer Andy 
Langer said to Kris Kristofferson, "Some people say the smart 
thing for folks like you and the Dixie Chicks is just to shut up 
and sing." 

Kristofferson's response was, "I would say back, 'Shut up 
and listen.' " 

Kristofferson is not the darling of country radio that he once 
was, but he has not gone away. He has continued to use his 
voice, and his power as a performer has only increased. Last 
year at South by Southwest, the Continental Club was dead 
silent when he sang. Even the people on the sidewalk watch- 
ing through the open door were silent. 

`Most of us so- called artists 
are afraid to use our voices, 
afraid to take a stand for fear 
of committing career suicide. 
We have to get over that fear.' 

But, sadly, most of us so- called artists are afraid to use our 
voices, afraid to take a stand for fear of committing career sui- 
cide. We have to get over that fear because in succumbing to 
it we become invisible, and invisibility, for an artist, is true 
career death. 

We cannot please everybody and we should not bother 
trying. It is not our job to be loved. It is our job to be 
remembered. 

James McMurtry is an Austin -based singer /songwriter whose 

current album, "Childish Things," is out on Compadre Records. He 

will perform March 16 at South by Southwest at Antone's as part 
of the Americana Music Assn. showcase and will tour the United 

States throughout spring and summer. 

Let your colleagues know what's on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770 
Broadway, 6th Floor, New York, N.Y., 10003, or e-mail to letters @billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All submissions published shall 

become the sole property of Billboard, which shall own the copyright in whole or part, for publication. 
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LATIN AMERICA/MIAMI: Marcia Olival 305 -864 -7578. Fax 305 -864 -3227 
ASIA- PACIFIC /AUSTRALIA: Linda Matich 612- 9440 -7777. Fax: 612 -9440 -7788 
JAPAN: Akl Kaneko 323 -525 -2299, CARIBBEAN: Betty Ward 954 -929 -5120 
ADVERTISING COORDINATORS: Minna Gomez 646 -654 -4695, Stephanie Horst 646 -654 -4622 
EXECUTIVE DIRECTOR, CONFERENCES & SPECIAL EVENTS: MICHELE JACANGELO 
SPONSORSHIP SALES EXECUTIVE: Karl Vontz 415 -738 -0745 
SPECIAL EVENTS REGISTRATION SALES /MARKETING MANAGER: Kelly Peppers 646- 654 -4660 
SENIOR SPECIAL EVENTS ASSOCIATE: Margaret O'Shea 
EVENT CLIENT SERVICES COORDINATOR: Courtney Marks 
EXECUTIVE DIRECTOR, MARKETING AND BUSINESS DEVELOPMENT: DOUGLASS TRUEBLOOD 
ART DIRECTOR, MARKETING & SALES: Melissa Subatch 
PROMOTION MANAGER: Mary Ann Kim 646 -654 -4644 

LICENSING & REPRINTS 
VICE PRESIDENT, LICENSING & EVENTS: HOWARD APPELBAUM 
SPONSORSHIP /BUSINESS DEVELOPMENT MANAGER: Cebele Marquez 
MARKETING /PROMOTIONS MANAGER, LICENSING & EVENTS: Barbara Grieninger 646- 654 -4675 
MANAGER, LICENSING, SALES & REPRINTS: Angeline Biesheuvel 646 -654 -4677 

INFORMATION MARKETING 
INFORMATION MARKETING DIRECTOR: DAWN TOLAN 
ASSOCIATE INFORMATION MARKETING DIRECTOR: Linda Lam 
INFORMATION MARKETING MANAGER: Robert Berner 
INFORMATION MARKETING MANAGER (GROUP): Michele Larsen 
INTERNATIONAL INFORMATION MARKETING DIRECTOR: Stephanie McNamara (London) 
INTERNATIONAL INFORMATION MARKETING EXECUTIVE: Seema Gaglanl (London) 
INTERNATIONAL INFORMATION MARKETING MANAGER (GROUP): Paul Brigden (London) 
SUBSCRIPTIONS: 818- 487 -4582 (U.S /Canada) 44- 1858 -438887 (International) 

PRODUCTION 
PRODUCTION DIRECTOR: TERRENCE C. SANDERS 
ADVERTISING PRODUCTION MANAGER: Chris Dexter 
EDITORIAL PRODUCTION SUPERVISOR /OPS ADMINISTRATOR: Anthony T. Stallings 
SPECIALS PRODUCTION EDITOR: Marc Giaquinto 
SYSTEMS/TECHNOLOGY SUPERVISOR: Barry Blshin 
SENIOR COMPOSITION TECHNICIAN: Susan Chlcola 
COMPOSITION TECHNICIAN: Rodger Leonard 

, 
ADVERTISING GRAPHIC ARTISTS: Ray Carlson, Ken Diamond 

II DIRECTORIES PRODUCTION MANAGER: Len Durham (Nashville) 

PUBLISHING & OPERATIONS 
PRESIDENT & PUBLISHER: JOHN KILCULLEN 
GROUP EXECUTIVE ASSISTANT /SPECIAL PROJECTS COORDINATOR: Kristin Tunzl 
VICE PRESIDENT /GENERAL MANAGER: P. ANDREW BILBAO 
HUMAN RESOURCES DIRECTOR: BILL FINTON 
DISTRIBUTION DIRECTOR: Lou Bradfield 
BILLING: Liza Perez, CREDIT: Shawn Norton 

NEW YORK: 770 Broadway, 
:'i York. NY. 10003 

ne- 646- 654 -4400 
646- 654 -4681 
646- 654 -4799 

NASHVILLE: 49 Music Square 
Nashville. TN 37203 
ine. 615- 321 -4290 

615- 320 -0454 
LOS ANGELES: 5055 Wilshire 

BILLBOARD OFFICES 
Blvd.. Los Angeles, CA 90036 
Phone: 323 -525 -2300 
Fax: 323 -525- 2394/2395 

WASHINGTON, D.C.: 910 17th St 
N.W.. Suite 215. Wash.. D.C. 20006 
Phone 202- 833 -8692 
Fax: 202- 833 -8672 

LONDON: Endeavour House, 
189 Shaftesbury Ave.. London 
WC2H 8TJ, 
Phone 011 -44 -207 -420 -6003; 
Fax: 011 -44 -207- 420 -6014 

MIAMI: 101 Crandon Blvd., Suite 
466, Key Biscayne, FL 33149 
Phone: 305- 361 -5279 
Fax 305- 361 -5299 

President & CEO. Michael Marchesano: Group Presidents: Mark 'l vnu business publications Holdreith (Retail): John Kllcullen (Music & Literary): Richard 
ras O'Connor (Travel and Performance): Michael Parker (Market- 

ing /Media & Desgn), Tony Uphoff (Film & Performing Arts): 
r 1 'oriel Director. Sid Molt; Vice Presidents John Lamer ( eMedia): Karen Palmieri (Manufacturing & Distrib- 

on), Joanne Wheatley (Information Marketing). 

vnu business media President & CEO Michael Marchesano; Chief Financial Officer: 
Derek Irwin; President -VNU Expositions: Greg Farrar: Presi- 
dent- eMedia & Information Marketing. Toni Hewitt, Senior 

P /Human Resources. Michael Ali eo; Vice President /Business Management: Deborah Patton. Vice Presi- 
3 dent/Licensing and Events: Howard Appelbaum: Vice President, Business Development Jonathan Gordon 
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MORE THAN BRICKS AND MORTAR, there is 

magic here. The rebirth of a San Francisco icon 

as The Ritz -Carlton Club® and Residences showcases the combined 

genius of men who built their legends separately: the architects Burnham 

& Root, whose skyscrapers shaped a landscape of optimism at the dawn of 
the 20th Century; and César Ritz, whose hotels were the embodiment of 
Golden Age opulence. Hidden for decades behind a steel façade, the I890 
Romanesque tower once again commands the corner of Market and Kearney 

Streets, following a $90 million renovation. The 21st Century is evident in 

FINE9 OLD BRANV, 
IN NEW CRYSTAL, TIiIS 

WILL BE A LIFE 
WORTII SAVORING. 

Now ACCEPTING 
RESERVATIONS 

the full array of building amenities, with one welcome 

exception: the timeless grace of Ritz -Carlton® service. 

Amenities include valet- attended garage parking, business and conference 

facilities, Residents' lounge, a private spa and fitness center, in- residence dining, 

a private chef and a 24 -hour, full- service Concierge. Fifty -two Residences, 

some with protected views of San Francisco Bay, are offered for Private 

Ownership from approximately $I.I million to over $4.5 million'. To add your 

name to our VIP list of interested parties, please telephone 4I5.247.1140 

or toll free 888.425.5585. 

THE RITZ- CARLTON CLUB® AND RESIDENCES 
SAN FRANCISCO 

690 Market Street, San Francisco, California 

PRIVATE OWNERSHIP 

DEEDED FRACTIONAL 
OWNERSHIP 

'Prices subject to change. A fact sheet on facilities, including association assessments is available upon request. The Ritz -Carlton Club and Residences, San Francisco is not owned or developed by 

The Ritz -Carlton Hotel Company, L.L.C. R.C. Chronicle Building, L.P., in which an affiliate of The Ritz -Carlton Hotel Company, L.L.C. owns an interest, uses the Ritz -Carlton trademarks under 

a license from The Ritz -Carlton Hotel Company, L.L.C. which may be terminated or revoked according to its terms. R- SF- 06 -022a 
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The Natural Resources Defense Council 

and Warner Music Group 

Invite you to celebrate the 8th Annual 

Forces for Nature 
HONORING 

John Esposito, President & CEO, WEA Corporation 

Stop Global Warming Virtual March founded by Laurie David 

Thursday, April 6, 2006 

Cipriani 42nd Street, New York City 

For ticket information call: 212.727.2700 or email: jmeyer @nrdc.org 

For more information please visit: www.nrdc.org 

C11) ((WO 
warner Ï music 1 group N RDC 
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»> BILLBOARD 
PARENT AGREES 

TO $8.9B BID 
Billboard parent VNU, 

a global information 
and media company 

based in the 
Netherlands, has 

agreed to be acquired 
by a consortium of six 

private equity 
investors. The offer 

values VNU's equity at 
7.5 billion euros ($8.9 
billion) or 28.75 euros 

per common share. 
The deal, which is 

targeted for 
completion in May, is 

subject to shareholder 
approval. The buyers 

say they will keep 
the company 
"substantially 

together" after 
completion of the 
deal. In addition to 

Billboard, VNU owns 
AC Nielsen, Nielsen 

Media Research and 
numerous trade 

magazines including 
Adweek and The 

Hollywood Reporter. 
The consortium 

includes Thomas H. 

Lee Partners, a key 
investor in Warner 

Music Group. 

» >TRIBUNE 
ADDS THE TUBE 

Tribune Broadcasting 
and the Tube unveiled 

a distribution deal 
March 9 that greatly 

expands the music 
network from roughly 

2.9 million to 17 million 
households and 

includes such markets 
as New York, Los 

Angeles and Chicago. 
Tribune owns and 

operates 26 TV 
stations in 22 markets 

and will begin 
broadcasting the 

Tube -which focuses 
its programming on 

music videos -in 
markets in May and 

continues the rollout 
throughout the 

summer. 

»INTERNET 
POSTERS 
INDICTED 

A grand jury in 
Nashville indicted two 

men for posting 
prerelease music by 

Ryan Adams & the 
Cardinals on the 
Internet. Robert 
Thomas, 24, of 

Milwaukee, and Jared 
Bowser, 21, of 

continued on »pl0 

Coachella Connection 
Acts like Matisyahu 

are big on blogs 

LEGAL BY SUSAN BUTLER 

It's All Ludacris 
Rapper gets creative 
with Pontiac, Puma 

A Digital Bell 
Bell Canada's Burke 
supports Puretracks 

Spitzer Sues Entercom 
New York AG Targets Radio Group, Extending Payola Probe 

In a two -pronged attack, New 
York Attorney General and gu- 
bernatorial hopeful Eliot Spitzer 
has hit a major radio group with 
a lawsuit and chided federal reg- 

ulators to take action, based on 
mountains of payola evidence. 

Describing the music -radio in- 

dustry as "a black market for the 
illegal sale of 'spins,' " Spitzer 
ratcheted up his push into the 
world of payola when his office 
filed a March 8 lawsuit against 
Entercom Communications, the 
nation's fifth -largest radio con- 
glomerate. It is the first suit filed 
in the investigation, which began 
in 2004. 

But Spitzer's probe has a 

much broader focus than just 
direct pay -to -play activities 

SPECIAL REPORT 

prohibited by federal law, the 
suit reveals. His office wants 
to clamp down on some radio 
stations' promotional pro- 
grams, which the suit called 
"window- dressing" for chart - 
position manipulation and 
another means for labels to 
pay for airplay. 

"What makes this case espe- 
cially egregious is the extent to 

which senior management 
viewed control of the airways as 

an opportunity to garner illegal 
payments from record labels," 
Spitzer says. 

Entercom created three pro- 
motional programs, according to 

the suit: The CD Preview pro- 
gram let labels purchase spins to 

increase the airplay detected 

BY ED CHRISTMAN 

2005 Sales Data: 

Mr. Big Shot 
Billy Joel- box -office hit 
with no recent releases 

Farewell Touré 
Ali Farka Touré dies 

at home in Mali 

MARCH 18, 2006 

by Nielsen BDS and Clear 
Channel -owned Mediabase, 
the charting data services used 
by the industry; CD Challenge 
involved selling "detections" un- 
der the guise of a song compe- 
tition to manipulate the charts; 
and Total Access, shelved after 
Spitzer's investigation began, 
for Entercom to sell labels the 
opportunity to hold a conference 
call with PDs to pitch a song. It 

was merely another method for 
labels to buy adds to the 
playlists, the suit contends. 

On the local level, three 
Entercom stations within 
Spitzer's New York ju- 
risdiction were identi- 
fied in the suit. Buffalo 
continued on »p1O 

Long Tail Is Wagging 
NEW YORK -The "Long Tail" is getting longer - 
exponentially so, Billboard has discovered. But 

the attached body appears to be on quite a diet. 
So emerges the picture of the music industry 

when viewed through the crunched numbers 
of 2005. 

According to Nielsen SoundScan, last year saw 

the 'ecord- breaking total of 60,331 albums re- 

leased. That marks a 35.6% increase over the 
44,476 titles issued in 2004, and that year was 

up 16.2% from 2003's total of 38,269 albums. 
The Long Tail theory goes that, in a market- 

place featuring low -cost virtual shelf space, such 

slower- moving albums as deep catalog, niche 
genres and independent releases can collectively 
equal or outsell the best -selling titles. Imagine 
all sales plotted on a graph, with huge spikes for 
platinum sellers and tiny markers for records that 
sell in fits. But those tiny markers keep extend- 
ing, seemingly forever -hence, the Long Tail. 

Last year's increase in releases is driven by 

an influx of digital -only, indie- released 

product. Nielsen SoundScan defines 
digital -only album releases as titles 
where 99% or more of their sales only 
occur through digital services. Last 

year, SoundScan counted 16,580 
such titles, of which 2,935 were from 
major labels and 13,645 releases were 
from independents. 

All told, digital -only releases sold a 

combined 865,424 units, an average that 
slightly exceeds 52 sales per release. The 

majors' 2,935 releases averaged almost 155 

copies per album, while the independents' 13,645 

releases produced total sales of 410,863, about 
30 sales per title. Last year's best -selling digital - 
only album was Sarah McLachlan's "iTunes Orig- 
inal," a 25 -track compilation of her work that 
scanned 12,000 units. Other digital -only top sell- 

ers came from Jason Mraz, Jack Johnson and 
Ben Folds. continued on »p1O 

SARAH McLACHLAN'S hunes Original' compilation 
was the best- selling digital -only album of 2005. 

MARCH 18. 2006 I www.billboard.biz I 9 
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Jacksonville, Fla., were 
charged under the federal 
Family Entertainment and 
Copyright Act signed into 
law last year. If convicted 

on all counts, they each 
face up to 11 years in 

prison. 

» >OZZY GOING 
SOLO TO OZZFEST 

The main -stage lineup for 
Ozzfest 2006 will boast 
founder and namesake 
Ozzy Osbourne for 10 

shows, along with System 
of a Down, Disturbed, 

Hatebreed, Lacuna Coil 
and another major act to 

be announced May 23. 
The tour, produced by 

Live Nation and booked 
by MVO, begins July' in 

San Francisco and will 
play 20 cities. The Ozzfest 

dates will be Osbourne's 
first solo performances in 

three years, as the artist 
has performed with Black 

Sabbath in 2004 and 
2005 on Ozzfest. 

» >UNIVISION'S 
STRONG RESULTS 

Univision 
Communications on 

March 2 reported a S% 

increase in its 2005 net 
revenue, which totalled 

$1.95 billion, up from 
$1.79 billion for 2004. 
Total income for 2005 

was reported as $669.3 
million. Univision's music 

operation, Univision 
Music Group, reported 
net revenue of $206.4 
million, up from $178.6 

million for 2004. The 
company, which 

comprises Fonovisa 
Records, Univision 

Records and Disa, posted 
a profit of $31.5 million, 

up from $23.3 million for 
2004. The combined unit 

sales of the three labels 
make Univision Musc 

Group the top Latin music 
company in the United 

States, according to 
Nielsen SoundScan. 
Univision's financial 

report comes in the wake 
of the company s 

announcement that it its 

for sale. No suitors have 
been confirmed. 

» >WMG LINKS 
WITH CINGULAR, 

MUSIC CHOICE 
Music network provider 

Music Choice said March 7 

it reached a deal with 
Warner Music Group to 

provide Cingular Wireless 
customers music videos 

and other content. The 
Music Choice offering will 
feature a streaming music 

continued on »p12 

U PFI'Oflt 
SPITZER (cont.) 
from »p9 
top 40 station WKSE -FM al- 
legedly solicited benefits from la- 

bels in return for playing songs. 
Buffalo adult contemporary sta- 
tion WTSS -FM and Rochester 
country station WBEE -FM al- 

legedly received funds or incen- 
tives from either independent 
promoters funded by labels or di- 

rectly from labels. 
The complaint highlights e- 

mails from former WKSE -FM 
PD David Universal, sent from 
December 1999 to January 2005. 
"Do you need help on Jessica 
[Simpson] this week? 1250 ?" he 
wrote to a Columbia Records 

representative, the complaint re- 

veals. "If you don't need help, I 

certainly don't need to play it." 
New York state wants Enter- 

corn to turn over all direct and 
indirect profits made from the 
unlawful practices to the state. 

In December 2004, Entercom 
ended its relationships with 
most indie promoters because 
of Spitzer's investigation. "We 
are confident that the issues will 
be fully and fairly resolved by the 
court," Entercom said in a state- 
ment. "Entercom ... believes in 
playing by the rules and does so. 
We have firm policies prohibit- 

SALES (cont.) 
from »p9 

Most of the major -label dig- 
ital -only releases appeared to 
be from labels repackaging 
songs from different albums 
or picking tracks to form dig- 
ital bundles. But the majority 
of the digital -only releases in 

the independent sector are 
from artists who market their 
own music and cannot afford 
to compete in the physical - 
goods world. 

"Any little band can digitally 
put product out there with 
very little effort," Nielsen En- 

tertainment director of retail 
relations and research serv- 
ices Chris Muratore says. 

Reissued albums are in- 
cluded in new -release totals, 
which can also include albums 
from labels that switch distrib- 
utors, if the change results in 

new bar codes being applied 
to each title. 

From the time SoundScan 
began tabulating new -release 
data in 1995 through 2003, the 
major labels consistently re- 
leased a combined 6,500- 
7,500 titles per year, except 
for a dip in 2000 when they 
collectively issued about 
6,200 titles. But in the last two 
years the majors' new -release 
total has jumped up to 9,404 
in 2004 and 11,070 in 2005. 

Independent labels and art- 
ists have always accounted for 
a majority of new releases. But 

the annual, aggregated indie 
total grew from 22,000 al- 
bums in 1995 to 49,261 issued 
last year. In 1995, indies were 
responsible for 75% of total re- 

leases. Last year, that number 
jumped to 81 %. 

In 2005, 32 new titles gen- 
erated sales of more than 1 

million units, and collectively, 
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those sold about 57.2 million 
copies. Those totals are 
down from 2004 when 42 
new releases sold more than 
1 million units, collectively 
selling 83.9 million copies. 
Not only did 10 fewer titles 
achieve the million -unit goal 
last year, collectively sales of 
top -selling new releases 
dropped 31.8 %. 

Another 62 titles achieved 
sales of 500,000 units or 
greater, which was pretty 
close to the previous -year 
total of 58 albums achieving 
that distinction. Also, 103 ti- 
tles each sold in the 250,000- 
499,999 range, while another 
213 achieved scans between 
100,000 and 249,999 units. 

Added together, that is 410 

albums that achieved sales of 
more than 100,000, for a com- 
bined total of 169.2 million 
units. In other words, last year, 

less than 1% of all releases - 
0.7%- generated 70% of all 
sales of new releases. 

In total, the new releases is- 

sued by the majors accounted 
for 204.3 million units, or 
nearly one -third of the 618 

million albums sold in the 
United States last year. The 
majors issued 11,070 albums 
last year, yielding an average 
of 18,454 sales per release. In- 

dependent labels and artists 
last year issued 49,261 al- 
bums, which collectively sold 
38.8 million, or an average of 
787 copies per album. But if 
releases that sold less than 
100 are excluded -largely 
comprising albums distrib- 
uted by the artists that made 
them -than independent la- 
bels averaged almost 2,880 
units per release. 

ing payola and requiring corn - 
pliance with the federal sponsor 
identification rules, and we en- 
force them. We have cooperated 
fully with the Attorney General's 
office in this investigation." 

Entercom is one of nine 
major broadcasters subpoenaed 
by Spitzer's office. 

Last August, the FCC 
launched a broader investiga- 
tion of payola practices. FCC 
commissioner Jonathan Adel- 
stein has said that Spitzer pro- 
vided the commission with 
"voluminous documents 
pointing to ... violations of 
FCC rules." 

But Spitzer is not satisfied with 
the federal agency's response, 
which can reach far beyond 

Spitzer's New York state borders. 
He called on the FCC to consider 
revoking Entercom's licenses. 

"Almost a year after payola was 
exposed in significant de- 
tail, the FCC has yet to 
respond in any mean- 
ingful way," Spitzer 
said March 8. 

Sony BMG agreed 
to pay the state $10 
million in July, 
and WMG $5 mil- 
lion in November 
to settle Spitzer's 
investigations. Uni- 
versal Music Group 
and EMI Music Group, 
which also received 
subpoenas last year, have 
not settled. 

Payola suit cites 
at least one 

air programmer willing 
NIL to help hype 

JESSICA SIMPSON. 

ri 

What Is Fair Market Share? 
Indies Say It Is Based On Ownership, Not Distribution 

Don Rose speaks for more than 
100 indie labels, and lately, his 
favorite topic of conversation is 

collective indie market share. 
Rose, president of the 

American Assn. of Indepen- 
dent Music, and many indie 
executives feel strongly that 
their share of the market 
should be based on label own- 
ership, regardless of who dis- 
tributes the music. 

A quick look at the 2005 num- 
bers explain Rose's position: Ac- 

cording to AAIM figures 
provided to Billboard this week, 
indie market share is a resound- 
ing 28.21 %, 10 percentage 
points higher than Nielsen 
SoundScan's 18.14 %. 

So what is indie? Depends on 
who you ask. 

According to Billboard and 
SoundScan, indie market share 
comprises all releases with indie 
distribution. This includes the 
indie distribution arms of the 
major labels- Warner Music 

Group's Alternative Distribu- 
tion Alliance, Sony BMG's RED, 

EMI's Caroline and Universal 
Music Group's Fontana. Rose, 
in a commentary published in 
Billboard last year, called this 
"an old, obsolete paradigm." 

AAIM arrives at its 2005 fig- 

ure by starting with the Sound - 
Scan number and adding 10% 
from the sales of labels like 
Curb, Razor & Tie, Sanctuary 
and Hollywood Records, which 
are distributed by the major la- 

bels' indie distribution compa- 
nies. In AAIM's world, the 
majors only have a 71.79% 
market share. 

The majors count market 
share in a different way from 
AAIM, or SoundScan and Bill- 

board. The majors include any 
sale from any distribution corn - 
pany they own, including their 
indie distribution arms. From 
this perspective, independents 
have only 13.18% market share, 
while the majors are credited 

30 
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INDIE MARKET SHARE, 2000 -2005 
Blue represents Billboard's model, and green the AAIM s 

/ 
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Source: American Assn. of Independent Music based on Nielsen SoundScan data 

with 86.82 %. 
It is not a black and white 

issue, because each new deal be- 
tween a major and an indie 
seems to introduce a new shade 
of grey. For instance, in 1992, 
WMG formed ADA, which dis- 
tributes independent labels, in- 
cluding Sub Pop, which is now 
49% owned by WMG. 

Billboard long ago decided 
to track labels by distributor, 
and when SoundScan was 
founded in 1991, it carried on 
the tradition. But today, the line 
between indie and major dis- 
tribution is a bit blurred. The 
four major -owned independ- 
ent distributors have grown to 
reside among the six largest 
U.S. indie distributors -the 
other two being Koch Enter- 
tainment Distribution and the 
self -distributed Madacy. And 
so the argument continues. 

Billboard agrees that there 
is more than one way to define 
"independent." But a fact of 
retail life is that albums in- 
cluded in a major distributor's 
catalog have a distinct advan- 
tage over indie- distributed ti- 
tles in terms of gaining shelf 
space and ad programs from 
large chains. 

Rose, however, seems res- 
olute in fighting for what he 
believes to be the indies' due. 
"In an ideal world, there would 
be no need to distinguish be- ó 

tween majors and indies," he m 

argues. "But indies are prag- 
matic as well as idealistic. So, 

3 
since the marketplace tends to 
segregate on the basis of size, 
let's allow the market share re- . 

port to reflect truthfully the 
considerable size and impact ó 
of the indie sector." á 
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Thanks, y'all. 

We're here every night. 

The Grand Ole Opry uses JBL loudspeakers to de fiver country's best music to country's biggest fans. 
We also do smaller venues, like tour ca-, truck or hcme. jb .com 

JBL 

H A Harman International Company 

;02006 Harman International Industries. Incorporated. All rights reserved. JBL and Hannan Intrr::ationel are trademarks of Harman International Industries. Incorporated, registered 

in the United States aed /or other countnes. Grand Ole Opry is a registered trademark of Caylord Entertainment Company. Chris Hoilo photograph courtesy of the Grand Cie Opry. 
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video -an- demand 
service. Customers can 

continuously watch a 

variety of preselected 
music videos from WMG 

artisti. 

» >ADS FORCED 
ON XM 

An arbitration panel has 
ruled that XIM Satellite 

Radio will have to 
introduce advertising on 
some of its commercial- 

free music channels. The 
ruling resolves a legal 

dispute with Clear 
Channel, which made a 

1998 investment in the 
satcaster, gaining control 

over four of XMi's 160 
music channels. 

» >UNIVERSAL 
MUSIC FRANCE, 

MUSIWAVE PARTNER 
Universal Music France 

has agreed to license its 
catalog for a wireless 

music subscrlpticn 
service run oy mobile 

entertainment technology 
firm Musiwave. The 

service allows users tc 
select the songs to store 
and play on their mobile 

phones for a flat monthly 
fee, as opposed to paying 
per download. Universal s 

the only major so far to 
license its content to 

Musiwave- 

>>>TOWER 
EMBRACES 

PODCASTING 
Tower Records s getting 

into the podcasting game. 
The struggling retailer will 

introduce its TowerPod 
service -a series of free 

downloadable podcasts- 
at the South by Southwest 

Music Music and Media 
Conference in Austin. The 

first phase of the service 
being unveiled will consist 

of 10 -15 podcasts 
produced by Tower from a 

library of 6,000 pre - 
cleared tracks, mostly 

provided by the 
Independent Online 

Distribution Alliance. 
Later this summer, the 

company lopes to 
expand the service lo let 

customers create their 
own podcasts from a 

library of songs 
aggregated by Tower. 
TowerPod features an 

advertising revenue 
model that all involved' 

will share.. 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Susan 

Butler, Leila Cobo, Sven 
Philipp, Ray Waddell, 

Chris M. Walsh and 
Reuters. 
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Studio's Last Dance 
Reverberations From Musicland Filing Force Distributor's End 

The Feb. 21 shuttering of Stu- 
dio Distribution's New York op- 

eration creates a big void in the 
global dance community. 
Nearly 100 labels are left in the 
lurch, at least for now. 

Sources close to Studio 
blame the closing on a chain 
of events that began with Mu- 
sicland's recent Chapter 11 

filing and ended with distribu- 
tion partner Navarre unable to 
purchase Studio. 

Navarre was essentially the 
distributor behind Studio's dis- 
tribution business, handling 
fulfillment. According to Stu- 
dio president Dave Watkins, in 
early January, Studio was in the 
11th hour of being acquired by 
Navarre when the Musicland 
news hit. 

Navarre already was carry- 
ing $117.5 million in notes and 
bank debt as of Dec. 31, 2005, 
and it had just written off an- 
other $4.1 million balance 

DIGITAL 

from an unnamed independ- 
ent label, according to its 10 -Q 

SEC filing. 
Musicland's bankruptcy 

meant another hit of $12.7 mil- 
lion in unsecured credit that 
Navarre is unlikely to recover. 
This made it tough for Navarre 
to justify the acquisition of Stu- 
dio to creditors. 

The 9- year -old Studio part- 
nered with Navarre in 2002. Ac- 

cording to one source close to 
the situation, Studio had a line 
of credit with Navarre. 

We were finding a solution 
to our business model," Watkins 
says. "There was a total commit- 
ment at all times from Navarre 
to come to a resolution." 

Late last year, two highly 
prized labels -K7! Records and 
Global Underground -defected 
from Studio. K7! is owned by 
Berlin -based Horst Weiden- 
mueller, who co -owned Studio 
with longtime friend and CEO 

BY ANTONY BRUNO 

Top Execs Cry For 
New Biz Models 
To give customers what they 
want, the music industry must 
change its very foundations. 

That was the loud and clear 
message sent to the industry by 
attendees of Billboard's Music 

& Money Symposium March 2 

at New York's St. Regis hotel. 
"The myth of major distribu- 

tor muscle is going to end," said 

CKX Inc. president /chairman 
Robert Sillerman during his 

keynote speech. "The people 
who are the true muscle in mu- 
sic -the creators of it -will as- 

sume their logical position in 

the economic food chain. They 

create it. They deserve the lion's 

share of the wealth from it." 
As for consumers, at various 

panels discussing digital plat- 
forms, mobile music and even 
venture capital investments into 

music properties, the idea was 

put forth that customers do not 
want digital rights management. 
The lack of DRM interoperabil- 
ity between competing services, 

devices and platforms continues 
to be responsible for prohibiting 
this "anywhere, anyhow" vision. 

As such, calls rose throughout 
the day to do away with DRM 
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and release unprotected MP3s, 

playable on all devices. 
"Ninety-five percent of what's 

on iPods are MP3 files ripped 
from CDs or taken from [peer - 
to -peer] sites," said Jim Griffin, 
managing director of Cherry 
Lane Digital, speaking at a panel 

earlier in the day. "Haven't cus- 

tomers chosen their format ?" 

But major labels see DRM as 

a necessity for protecting their 
content from piracy, and still 
view a music download as a 

product that can be priced, mar- 

keted and sold. Critics say that in 

the digital age, music is a service 

to promote the artist. The prod- 
uct of the future is not recorded 
music, but rather live events and 
merchandise. Artists will release 

digital music to drive concert at- 

tendance. Bands like Clap Your 
Hands Say Yeah and Arctic Mon- 

keys have launched their careers 

via free digital distribution. 
"Recognize that the creators 

and the consumers can now 
connect directly," Sillerman said. 

"What's happening today is the 
final death rattle of the struggle 

of those who create it, with 
those who distribute it." 

Erich Moenius and Watkins. 
A source close to Weiden- 

mueller blames K7!'s split 
from Studio on a fractured 
friendship between Weiden- 
mueller and Moenius. K7! is 
now distributed by Caroline. 

Studio represented nearly 
100 domestic and interna- 
tional labels- including Black 
Hole, Fabric, King Street 
Sounds, BBE, Bedrock and 
Output. Electronic artists like 
Tiësto, John Digweed and Jaz- 

zanova traveled through Stu- 
dio's system. 

Though there is much in- 
terest from distributors for the 
labels left in Studio's dust, the 
labels are unlikely to be able 
to sign with another distribu- 
tor until Studio takes some 
type of legal action (filing for 
Chapter 7, for example). 

Watkins would not comment 
on Studio's future legal dealings. 

Two displaced Studio staffers 

IMBUBY BRIAN GARRITY 

-head of sales Jon Gray and 
head of export and manufactur- 
ing Charles Tremblay -are in 
the process of forming, along 
with Kevin Shand, the HBD 
Label Group. Like Studio, HBD 
will offer independent labels 
worldwide distribution. 

In the meantime, labels af- 
fected by Studio's closing hope 
to protect their shipped prod- 
uct. King Street Sounds pro- 
motions and A &R director Joe 
Berinato says his company has 

sent a cease -and -desist to 
Navarre, to stop them from 
selling such recordings; 
Navarre will then be asked to 
return catalog or, if Studio's 
legal picture resolves, labels 
can ask Navarre to send cata- 
log to new distribution part- 
ners. Berinato says, "We're 
looking into ways to resolve 
this situation." 

Additional reporting by Ed 

Christman in New York. 

CD- SWAPPING SITES: 
THE NEW NETFLIX? 
Myspace.com proved that large 
Web communities could be 
built around people sharing a 

common interest in music and 
other forms of entertainment. 
Now a new generation of sites 
is taking the concept a step fur- 
ther with networks that allow 
users to trade the CDs, DVDs 
and games they enthuse about. 

1.49 
The cost to receive a CD from 
Lala.com, a new CD swapping 
community 

Hyping the trend most re- 
cently is Palo Alto, Calif. - 

based lala.com, a used CD 
and e- commerce business 
that launched March 7, apply- 
ing a Netflix- meets -MySpace 
concept to swapping second- 
hand albums. 

Users of the site, currently 
in beta, can create profiles, post 
pictures, list CDs they own and 
create a wish list of music ti- 
tles they want. They then ex- 

change CDs through the mail 
in prepaid envelopes that the 
company supplies to all regis- 
tered users. 

Members pay a shipping 
charge of $1.49 for every disc 
they receive. There is no charge 
to users shipping discs. 

A handful of other compa- 
nies, including barterbee.com, 
TitleTrader and Peerflix, are pur- 
suing similar models. Barter - 
Bee and TitleTrader are geared 
toward a broad array of enter- 
tainment products, while oth- 
ers like Lala and Peerflix focus 
on specific categories like music 
and movies. 

"The idea of used merchan- 
dise is heating up," says Robert 
Alvin, president of Los Gatos, 
Calif -based BarterBee. "We're 
doing what brick- and -mortar 
stores have been doing for a 

long time." 
The prospect of social net- 

working sites and other online 
services allowing music fans to 
swap their CDs at below retail 
cost is receiving a cool reception 
in music industry circles -even 
if the practice is sanctioned 
under copyright law. 

But analysts like Rich Green- 
field from Pali Capital are high 
on the concept's potential to 
help drive increased music 
purchasing. 

"If people are expanding their 
musical tastes and buying more, 
not just swapping CDs, then this 
is good," he says. 

Investors like it too. Lala has 
received $9 million in venture 
funding from Warner Music 
Group financial backer Bain 
Capital and Ignition Partners. 

To avoid the wrath of the la- 

bels, these sites ban users who 
traffic in burned or pirated ma- 
terial. And in the case of Lala, 

the company is not only pledg- 
ing to give 20% of its revenue to 
artists but also planning to sell 
new CDs and downloads. Li- 

censing deals with the majors 
still need to be negotiated. 

"Trading CDs is an affordable 
way to experiment and try new 
music," Lala co- founder Bill 
Nguyen satys, "but when you 
find that album you can't wait to 
enjoy, we offer it as a new CD or 
as a download and, often with 
additional bonus material, at 
retail price." 
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LEGISLATION BY SUSAN BUTLER 

Broadcast Flag Bill 
Flies Into Controversy 
The question of how to make 
music devices that protect 
copyright has been an oft - 
ignited powder keg. Rep. Mike 
Ferguson, D -N.J., simply pro- 
vided the latest spark, with the 
March 2 introduction of the 
RIAA- supported Audio Broad- 
cast Flag Licensing Act of 2006. 

The bill is the latest attempt 
to mandate that devices must 
build in copy -protection tech- 
nology. But those opposed, 
largely voicing concerns about 
protecting fair use rights and 
government -regulated tech- 
nology, may want to save their 
energy: Even more strongly 
worded legislation could be on 
the way. 

vocates, the audio broadcast 
flag is a hot -button issue. Some 
decry government- mandated 
technology or restrictions that 
could interfere with a possible 
fair use of copyrighted works. 

The Home Recording Rights 
Coalition, chaired by the Con- 
sumer Electronics Assn. chair- 
man Gary Shapiro, called the 
Ferguson bill a "fundamental 
attack on traditional home tap- 
ing practices that consumers 
have engaged in since the first 
analog cassette recorder." 

Critics may be reacting more 
to a chain of events than just 
to Ferguson's bill. 

In 2003, the FCC approved 
a regulation that all digital TV 

The RIAA wants copy 
protection, but 
digital device makers 
are crying foul. 

At the heart of the matter are 
devices that receive -and au- 
tomatically compile, store and 
play -hours of music delivered 
from high -definition radio and 
satellite radio. 

The RIAA says that "plat- 
form convergence " -with de- 
vices like the Sirius S50, the 
XM Helix and the HD radio 
with a hard drive -is turning 
radio and satellite broadcasts 
into download services. With- 
out reasonable content 
protection, users could redis- 
tribute personal libraries - 
automatically compiled from 
all recordings available on 
radio stations -over the In- 
ternet or on removable media 
without compensating the 
creators and copyright hold- 
ers, the RIAA says. 

The broadcast flag system 
is two -pronged. The "flag" is 
actually a technical method 
to mark content as copy - 
protected. The second aspect 
involves the creation of stan- 
dards and rules that define 
how devices must handle 
flagged content (e.g., re- 
stricting or allowing certain 
uses like multiple copying 
or playback). 

For consumer electronics 
groups and digital rights ad- 

devices would have to incor- 
porate broadcast flag tech- 
nologies, but the U.S. Supreme 
Court said in May 2005 that the 
FCC did not have the author- 
ity to regulate consumer elec- 
tronic devices. 

Now, it seems, Congress 
is moving to give the FCC 
that authority. 

Ferguson's bill focuses on 
the required licensing process 
between HD radio manufac- 
turers and iBiquity, the com- 
pany whose IBOC (In -Band 
On- Channel) technology was 
chosen by the FCC to be the un- 
derlying standard of HD radio. 

Under Ferguson's bill, the 
FCC would have the authority 
to stipulate certain terms in li- 
cense agreements between 
digital radio providers and 
companies that provide the 
underlying technology to cre- 
ate an up -to- standards device. 
The bill covers HD and satel- 
lite radio. 

The license provisions must 
include the prohibition of 
unauthorized copying and re- 
distribution of content, and 
the use of a broadcast flag or 
similar technology in connec- 
tion with that copying and re- 
distribution restriction. The 
licenses must also require HD 

radio, satellite radio and the 
device manufacturers to de- 
cide on the specific technology 
and figure out how to make it 
work within the boundaries of 
any FCC rules. 

The RIAA hopes that the bill 
will pave the way for the FCC 
to create an environment in 
which digital radio services will 
face similar licensing terms as 
download and portable sub- 
scription business models. As 

stipulated in the bill, the FCC 
regulations must permit per- 
forming and mechanical rights 
organizations to monitor uses 
of music they license. 

Greg Orlando, Ferguson's 
counsel who wrote the bill, 
says fair use and other legal ex- 

ceptions to the rights of the 
copyright holder were built 
into the bill. 

Meanwhile, Ferguson is no 
lone copyright soldier. Sen. 
Gordon Smith, R -Ore., a mem- 
ber of the Senate Commerce 
Committee, has drafted a bill 
that gives the FCC authority to 
require manufacturers to 
adopt video and audio broad- 
cast flags on their digital de- 
vices. Ferguson has said he 
hopes all involved and affected 
parties will be able to hammer 
out a compromise that could 
define legislation. 

But a contentious Jan. 24 
hearing -featuring the widely 
disparate (and sometimes in- 
flammatory) opinions of the 
RIAA, the National Assn. of 
Broadcasters and the C EA- 
made it clear that compromise 
may be difficult to reach. The 
committee ordered the three 
parties to continue negotiating 
a solution and to report back 
every three weeks on their 
progress. A source says they 
are doing so. 

Rep. Lamar Smith, R- Texas, 
a member of the House Judi- 
ciary Committee, last fall 
prompted the RIAA, CEA and 
others to prepare proposals 
and participate at a hearing on 
the broadcast flag. They did, 
but nothing further is cur- 
rently scheduled. 

Ferguson hopes that the 
House Energy and Commerce 
Committee will hold a hear- 
ing on HR 4861 soon, but 
none is scheduled. 

Additional reporting by Tony 

Sanders in Washington, D.C. 
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MOBILE BY LARS BRANDLE poised for rapid growth. By 2010, Jupiter analysts predict the European mobile music 

business will exceed 500 million euros ($600 million), up from an estimated 70 mil- 
lion euros ($84 million) in 2006. 

"Music is a key strategic priority for Orange in 2006," explained Frank Boul- 
ben, Orange executive VP ofbrand consumer marketing, at a launch event 

March 3 in London. Hervé Fontaine, Sony Ericsson VP in charge of sales 
in Europe, Middle East and Africa, says the partnership's purpose is to 
"establish the [mobile] phone as a credible music player." 

New handsets within the Sony Ericsson Walkman phone line will 
be customized to work with Orange's Signature framework, which of- 
fers a consistent music interface across various makes of handsets. 

Seven such models have been announced or are in the works, the 
most powerful of which will hold 4,000 songs. The United King- 

dom, France, Spain, the Netherlands, Belgium, Switzerland, Poland, 
Romania and Slovakia are covered under the agreement. Sony Er- 

icsson says it has shifted more than 3 million Walkman- branded 
phones since last August. 

In July 2005, Orange competitor T -Mobile International forged 
a groundbreaking Pan- European partnership with EMI Music 
and its British star Robbie Williams. That deal enabled 60 mil- 
lion customers in nine European markets exdusive access to 

Williams content via third -generation T -Mobile handsets. The 
following month, Orange and Sony Ericsson joined forces with 

Sony BMG U.K. to launch an integrated Pan- European market- 
ing campaign for British dance- oriented act Jamiroquai. 
"We'll see more deals like this," Jupiter Research analyst 

Thomas Husson says about the linkup between technology and a frontline 
artist. "Particularly with artists who appeal to a younger market." 

ORANGE DEAL JUICY 
FOR AGUILERA 
LONDON-Christina Aguilera may not have secured a release date or a title for 
her next album, but at least in Europe she has some heavy -duty promotion lined 
up. The singer has agreed to an exclusive sponsorship with mobile opera- 
tor Orange and handset manufacturer Sony Ericsson. 

The nine -month marketing campaign is planned around Aguilerá s sin- 
gle, album and European tour dates to be announced later this year. Orange 
customers with Sony Ericsson Walkman phones will have access to exdusive mo- 
bile content such as downloads, remixes, clips and ringtones. Although the dol- 
lar value of the campaign is yet to be revealed, the tech firms say the deal includes 
the "largest joint marketing commitment by both parties" to date. 

Behind the scenes, the tech partners will collaborate across such core business 
interests as cell phones, marketing communications, sales and distribution, music 
services and content. Both parties report the collaboration and sponsorship agree- 
ment marks their largest joint- marketing commitment to date. 

The mobile music industry has welcomed the alliance as a catalyst to bring the 
emerging mobile music business up to speed with the download -to -PC space. "This 
is an important paving stone in the developing road for cross - platform mobile 
and digital music development and sales," says Ralph Simon, chairman of the 
Mobile Entertainment Forum for the Americas. 

Jupiter Research data indicate that the nascent mobile music business is 

lie Inches 
TODD MARTENS tmartens @billboard.com 

The Digital Rights Decision 
What Is In An Indie Label's Best Interest When Physical Distributors Want Download Revenue? 

Physical distributors are in- 
creasingly asking labels to part 
with their digital rights. And why 
shouldn't they? 

To date in 2006, 4.5 million al- 

bums have been purchased via 

download sites. Compare that 
with 1.8 million for the same pe- 
riod last year, and it is dear that, 
even though the music biz will 
continue to focus on traditional 
retail for years, the sales growth 
story is being told online. 

It is not always dear, though, 
if the labels are being asked or 
told: On the record, executives 
for the major -owned inde- 
pendent distributors typically 
claim digital rights are part of 
a service that does not have to 
be in a deal. 

Labels are far more frank. 
"Physical distributors are re- 
quiring on many occasions for 
labels to give up their digital 
rights or they will discontinue 
doing the label's physical distri- 
bution," SpinArt's JeffPrice says. 

Ifa label signs with a distributor 
for three years and the digital 
market continues to grow, a label 

will have lost a good chunk of 
change for a service many believe 

can be done in- house. 
"Labels should definitely try 

to hang on to their digital 
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rights, but that option is be- 
coming more and more im- 
possible as distributors insist 
on them being part of the 
package," Definitive Jux CEO 
Amaechi Uzoigwe says. 

Even when distributors are 
not flat -out demanding a cut 
of a label's digital sales for the 
duration of a deal, label 
sources who have met with the 
major independent distribu- 
tors- Warner Music Group's 
Alternative Distribution Al- 
liance, Sony BMG's RED Dis- 
tribution, Universal Music & 

Video Distribution's Fontana 
and EMI's Caroline -all report 
that they were offered signifi- 
cantly better terms on their 
physical distribution if digital 
rights were included. 

Price says it is not necessar- 
ily unfair for distributors to 
demand digital rights. The mar- 
keting and sales muscle of a 

major supplier will likely con- 
tribute in some fashion to an in- 
crease in online sales. 

Which leaves the big ques- 
tion: Should indies cut out the 
digital middleman? 

Yes, if at all possible. But 
there are probably two scenar- 
ios in which a label should allow 
a distributor to have a cut of its 

digital sales. 
One is if a label needs the re- 

tail reach of a major supplier. 
There are worse things, Price 
says, than losing a percentage of 
digital sales for a few years. 

The second is if an indie has 
time to deal with, well, the deals. 
An indie holding on to its rights 

The majors initially told 
IODA that they would 
handle digital rights for 
indies. `Then we started to 
see some gaps,' IODA's 
Kevin Arnold says. 

obviously varies from label to 
label, but Price says iTunes is 
SpinArt's largest account. 
SpinArt is relatively small, and 
Price says his label is bringing 
in $9,000 -$12,000 per month on 
iTunes alone. He is not about to 
split that with a distributor and 
signed with Ryko Distribution 

better be prepared for added pa- 
perwork and time spent making 
sure every site is in compliance. 
"Unless a label is really prepared 
to engage in the digital world 
and do the proper due diligence 
and administrative work, they 
may as well let a distributor have 
the rights," Uzoigwe says. "The 
larger distributors are first in 
line to get paid, so at least you 
know you'll get your money." 

How much money is at stake 

because, he says, it did not de- 
mand a digital share. 

The majors are not the only 
ones angling for these rights. In- 
creasingly, they find themselves 
competing with digital music ag- 

gregators seeking similar terms 
such as the Orchard or IODA. 
Kevin Arnold, IODA president, 
says he is prepared. 

"Within the first six months 
of our existence, we were hav- 
ing conversations with major- 

owned independent distribu- 
tors," Arnold says. "What we 
heard was, 'Oh, we're going to 
do that. You won't have any legs 
to stand on.' Then we started to 
see some gaps." 

Arnold says major -affiliated 
distributors are often restricted 
to the digital rights management 

rules of their parent company. 
This gives such businesses as 
IODA a more global, less re- 
strictive reach, Arnold says. 

Price is offering a cheaper 
solution for those not ready to 
commit to a larger distributor. 
He recently launched TuneCore 
as an alternative to the aggre- 
gators. Instead of an aggregator 
model that takes a percentage 
from each sale, TuneCore 
charges a one -time delivery fee 

of 99 cents per song or album, 
as well as an annual fee of $7.98 
per album title. 

"I despise the economic 
model of aggregators," Price 
says. "They're morally repug- 
nant. TuneCore allows anyone 
to gain access to those chan- 
nels, but doesn't ask for any 
rights or any exclusivity." 

In response, Arnold says 
TuneCore lacks the promotional 
clout of an IODA and doubts it 
can maintain its low prices as 
more sign up. For those at- 
tending South by Southwest, 
Arnold and Price will air their 
differences at a panel March 18. 

If this all seems confusing, 
that is exactly what the major - 
owned distributors are betting 
on. Unlike the retail world, 
most digital promotions are ed- 
itorially driven, so distributors 
are mainly pitching themselves 
as one -stop shops. 

"If you receive a distribu- 
tion fee on something, it's be- 
cause you earn it," Price says. 
"On the physical side, dis- 
tributors work their asses off. 
They provide co -op opportu- 
nities, they have regional sales 
reps. In the digital world, they 
don't provide that service. 
They're an aggregator." 
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Jazz Returns To Weekly TV 
Via `Legends' Show 
Jazz, once a staple of early 
black- and -white TV program- 
ming, is returning to the tube 
with what is described as the 
first weekly national network 
series in 40 years. 

"Legends of Jazz," which de- 
buts April 2 on PBS, will feature 
conversations with and studio 
performances by a range of jazz 

stars. The initial 13 installments, 
already shot, include Clark Terry, 

Roy Hargrove, Chris Botti, 
Benny Golson, Pat Metheny, Lee 

Ritenour, Marcus Miller, George 
Duke, Phil Woods, David San- 

born, Kurt Elling, Al Jarreau, 
Ivan Lins, Oscar Castro -Neves, 
Robert Cray, Keb' Mo', Tony 
Bennett, Chick Corea and the 
late Ray Barretto. 

Hosted by pianist Ramsey 

tionwide. "Five million people 
tune in each week," says Lewis, 

best -known for his 1965 jazz - 
pop instrumental hits "The 'In' 
Crowd" and "Hang On Sloopy." 

"Not all are diehard jazz fans. 

Some people are just curious 
about quality music. We re- 
searched broadening the radio 
idea to television, and we think 
interest will explode." 

Rosen, the founder of the 
GRP and N2K labels, agrees, cit- 
ing the success of Ken Burns' 
televised 2001 jazz documen- 
tary and the sales of its related 
CD compilations -as well as the 
success of "American Idol " -as 
proof that "people are inter- 
ested in seeing music on TV." 

Each "Legends of Jazz "show 
is theme -based and features a 

line between being true to the 
music and not dumbing it down." 

Rosen reports that more than 
80% of PBS affiliates plan to air 
the series.'That's huge and rep - 
resents a lot of potential eyeballs," 

he says, and hastens to add, "one 
challenge is when the stations 
will program the show." But, he 

says, so far, so good. For exam- 
ple, WETA in Washington, D.C., 

and WTTW will give the show top 
billing in its kickoff week. 

"Legends of Jazz" DVDs and 

companion CDs of the show's 
performances will be distrib- 
uted by WEA. The first volume 
(shows one through five) will 
be available in May, the second 
(shows six through nine) in 

June and the third (shows 10- 

13) in July. A three -volume 

The program's first episode -with a trumpet 
theme -will feature, from left, CLARK TERRY, 
ROY HARGROVE and CHRIS BOTTI. 

Lewis and produced by LRS- 

media and WTTW in Chicago, 
the half -hour shows are shot in 

high definition with 5.1 surround 
sound. An additional l3 episodes 

are greenlighted for next year, 

and a deal is already in place 
with WEA to distribute DVDs 

and CDs from the performances. 

"This show will succeed in 

bringing jazz back to the pub- 
lic's attention," says Lewis, who 
co- founded LRSmedia with mu- 
sic entrepreneur Larry Rosen 

and investor Lee Rosenberg, 
who also serves as president/ 
CEO of the venture. 

Lewis' confidence stems 
from hosting his two -hour 
weekly radio program "Leg- 
ends of Jazz," which is syndi- 
cated to nearly 70 stations na- 

montage of historical footage 
and in- studio guests who share 

anecdotes and perform. The 
first show focuses on the trum- 
pet's role in jazz, with featured 
performers Terry, Hargrove and 
Botti, who play solo and then 
as a group. 

Rosen understands that mu- 
sic on TV today is highly pro- 
duced and often augmented by 

dancers and electronics. He ad- 
mits that jazz does not conform 
to those production values, but 
nonetheless can be presented 
to audiences in a creative way. 

"The music will speak for it- 
self," Rosen says. "Each tune 
played is four minutes in length 
without long choruses and is 

something that an audience can 

relate to. We're trying to find a 

boxed set will be available for 
the holiday season. 

"This will be a body of work 
that sells," WEA president John 
Esposito says. "Anything that 
Larry Rosen has done is class. 

When I heard about the TV 
launch, I said sign me up. We do 
a healthy business in jazz. The 

occasional jazz record may go 
through the roof, but it's like 
Nonesuch's heritage artists that 
continually sell over the years." 

Esposito says TV exposure 
will help the genre. "I have a 20- 
year -old daughter who tells me 
that a lot of kids on college cam- 
puses are getting into jazz," he 

says. "So I'm feeling pretty good 
about this deal. My job is to sell 

records, and I believe we're 
going to sell a lot." 
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Rocking the world's toughest audience. 
For over 50 years, Armed Forces Entertainment has brought the 

country's best entertainers to the world's largest theater. lain 
unrivaled exposure to a loyal audience of over 500,000 m I tary 

men and women and the satisfaction of Knowing you rocs+ e 

world's toughest audience. For more information on tour rig, 

visit www .armedforcesentertainment.com. 
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Coachella Gets Wired, Blogged 
Navigating more than 80 bands 
across five stages in two days 
amid 50,000 fans is a tall order 
for anyone attending the an- 
nual Coachella Valley Music & 

Arts Festival. 
Coachella organizer Golden - 

voice envisions helping out 
with that dilemma. This year, 
a partnership with Buzznet will 

allow fans at one stage to use 
their mobile phones to access 
photos and fan feedback from 
concerts at other stages at the 
same time. The deal is part of 
a broader strategy for Golden - 
voice and other promoters to 
use blogs to enhance fan inter- 
action before, during and after 
the event. 

"Music festivals are all about 
community," says Paul Tollett, 
founding partner of Golden - 
voice, "and blogs are a great 
way for that community to ex- 

press itself." 
Although the festival estab- 

lished a MySpace profile to in- 
teract with the 54 -plus million 
registered users of the most 
popular blog site on the planet, 
Tollett wanted something 
unique to Coachella as well. 

So he turned to Buzznet, a 

blog community of about 
200,000 members that special- 
izes in multimedia content like 
photos, videos and mobile. 
Buzznet built a Coachella - 
specific online community 
available only to festival atten- 
dees. Once fans buy a ticket, 
they will receive an e-mail with 
a unique registration code of- 

fering them access to the site. 
Buzznet's Coachella com- 

munity member profiles differ 
from those on MySpace. Ques- 
tions skip personal details like 

marital status that are geared 
for hookups and instead focus 
on information specific to the 
event, such as listing their fa- 
vorite Coachella artists or years 
attending the event. 

Since fans travel from every 
state to attend Coachella, Tol- 

lett hopes they will post pho- 
tos, videos and journals of their 
road trips for other members 
to follow. And all the site's con- 
tent can be accessed via tagged 
links through MySpace and 
other blogs. 

Participating acts are also in- 
volved, including Hasidic reg- 
gae phenom Matisyahu, who is 

posting a mobile blog tour diary 
leading up to Coachella. Tollett 
says he would like to eventually 
convince participating acts to 

use the system already estab- 
lished by Goldenvoice rather 
than look for their own blog- 
ging opportunities. 

Whether fans use the blog 
to meet up at the event is al- 
most irrelevant. "This isn't a 

hookup site," Tollett says. 
The point is to experience the 
festival through the eyes of 
other fans with whom a geo- 
graphical or musical connec- 
tion is shared. 

As for the mobile element, 
anything posted to the Buzznet- 
powered service can also be ac- 

cessed via any Internet -enabled 
mobile phone. This combination 
of real -time blogging and access - 
anywhere viewing is expected to 
bring an even greater element of 
interactivity to live events, some 
of which already embrace text - 
to- screen messaging. 

But wireless access may neg- 
atively affect 
the initial ex- 

SAMSUNG UPS MUSICPHONE ANTE 
Just as U.S. gadget freaks are coming to 
grips with the wait for Samsung's 4GB 
i300x musicphone, the company has now 
doubled down with an 8GB version. 

In addition to the 2,000 -song storage 
capacity, the mobile phone also fea- 
tures Windows Mobile 5 software, giv- 
ing it support for WMA- formatted 
music files in addition to MP3 and AAC. 

It also sports dual stereo speakers, 
dedicated music playback controls, 
microSD card for additional storage and 
a Bluetooth connection with A2DP 
stereo support. 

And if music is not enough, there is a 
2 megapixel camera with flash and video record- 
ing /playback capabilities. 

The phone does not hit shelves until the second 
half of this year and then only in Europe. But with 
its EDGE wireless transmission technology -used 
by Cingular- expect a U.S. entry sometime soon 
after. Pricing details have not yet been unveiled. 

-Antony Bruno 

perience. Like many festivals, 
Coachella takes place in an 
area -a desert-where a strong 
signal is difficult to find. 

Coachella aside, the wire- 
less industry is keenly 
interested in these sorts 
of community- driven, 
multimedia sharing - 
read: billable- opportu- 
nities. Operator Sprint 
recently launched a new 
element to its Picture 
Mail service that lets 
subscribers create an 
online community 
about any subject and 
invite friends to add 
pics, videoclips and text 
to drive multimedia 
messaging traffic on its 

networks. And MySpace is 
working with youth- focused 
upstart operator Helio to cre- 
ate a mobile extension of its 
online community. 

Meanwhile, Buzznet hopes 
to create more custom blog 

16 MARCH 18, 2006 

services for ongoing tours and 
other entertainment events. 
This is the company's first of- 

ficial partnership. At other 
events, including the annual 
South by Southwest Music and 
Media conference in Austin, 
the company has posted fliers 
encouraging attendees to up- 
load pics to the Buzznet site 
for others to view. 

Depending on how this 
first implementation works, 
Tollett says he may include a 

custom blog as a standard 
part of all Goldenvoice events, 
including Hootenanny and 
the New Orleans Jazz Fest, 
and is recommending the ex- 

perience to other promoters 
for events like Lollapalooza 
and Bonnaroo. 

"It's a way to make the ex- 

perience better," Tollett says. 
"I don't think it's going to help 
sell another ticket, but it will 
make you more invested in 
the event." 

I3 1"S & I3I1II=I'S 
IN SNOOP'S LEAGUE 
Following up on his youth foot- 
ball league efforts, Snoop 
Dogg has turned to the virtual 
sporting arena, forming the 
Hip -Hop Gaming League in 

conjunction with the Global 
Gaming League. Hip -hop art- 
ists competing in the league 
include Paul Wall, B -Real of Cy- 

press Hill and Wu -Tang Clan 
founder Method Man. Profes- 
sional athletes like soccer star 
Cobi Jones and the NBA's 
Jalen Rose will also participate. 

Videogame matches be- 
tween the players will run 
March through May, with a live 
finals event in Las Vegas. Play- 

ers will have a custom Xbox 
360 console installed in the 
location of their choice, and 
all games will take place via 
the Xbox Live network. Fans 

will be able to follow all the 
games, check stats and leave 
comments at the league's 
Web site, hhgl.com. 

Snoop says he formed the 
league to foster the growing 
intersection of hip -hop and 
video gaming. An avid gamer, 
Snoop also hosts Spike TV's 
Video Game Awards show. 

DJs GET THE MESSAGE 
Calling radio stations is about 
to get a whole lot easier. 
WXKS -FM Boston (Kiss 108) 
is allowing listeners to inter- 
act with its DJs via mobile 

Pink debuts at 
No. 6 for the 
month with 
"Stupid Girls." 
Her new 
album "I'm 
Not Dead" 
drops April 4. 

phone text messaging. DJ 

Dashboard is a wireless pro- 
gram that enables listeners to 
text in to ad hoc polls, make 
song requests or answer trivia 
questions. An additional pro- 
gram, Text Club, lets them reg- 
ister to receive alerts, special 
promotions and other invita- 
tions from the Clear Channel 
station. WXKS is working with 
mobile marketing company 
Enpocket to manage the inter- 
active program. 

ONLINE `IDOL' CHAMPS 
As the "American Idol" TV 
show continues its weekly trek 
to the finals, the franchise's 
online edition has announced 
its first winners. Run by Los 
Angeles -based Fluid Audio 
networks, "American Idol Un- 
derground" allows aspiring 
musicians to digitally submit 
songs to the site where view- 
ers can vote for their favorite 
unknowns. Celebrity review- 
ers include Isaac Hayes, Collin 
Raye and David Benoit. 

Winners are selected in each 
of 13 genre categories, includ- 
ing Bettina (pop), Dominiq 
(rap), Deadwood Revival (folk), 
Matt Roberts Quartet (jazz), 
Jab (R &B), Katie Minor (faith - 
based), Tony Ramey (country), 
Orchestronics (classical), Mitch 
Fatel (comedy), Chris Burton 
Jacome (world) and Such a 

Lazy Snob (electronica). 

YAHOO! MUSIC f 

1 T -PAIN 
l'm In Love W5 A Sapper JIVE 

2 BEYONCÉ 
Check On It COLUMBIA 

3 SEAN PAUL 
Temperature VP /ATLANTIC 

4 MARY J. BLIGE 
Be With You GEFFEN 

5 CHRIS BROWN 
Run II! ZOMBA 

6 PINK 
Stupid Girls ZOMBA 

7 RAY J 
One Wish SANCTUARY 

a CHRIS BROWN 
Yo! (Excuse Me Miss) JIVE 

9 THE PUSSYCAT DOLLS 
Shckweu INTERSCOPE 

10 NE-Y0 
So Sick ISLAND/DEF JAM 

tt NATASHA BEDINGFIELD 
Unwnden EPIC 

12 JAMES BLUNT 
You're Rowdier ATLANTIC 

13 BOW WOW 
Fresh Azimrz COLUMBIA 

14 KELLY CLARKSON 
Because Of You RCA 

15 NELLY 
Grill, UNIVERSAL 

16 HEATHER HEADLEY 
In My Mind J 

17 FALL OUT BOY 
Dance. Dance ISLAND 

1a SEAN PAUL 
We Be Burn, VP /ATLANTIC 

19 D4L 
LaTy Tatty ASYLUM 

20 JAMIE FOXX 
Unpredictable J 

2006 

James Blunt 
was a featured 
artist on Yahoo 
Music's "Who's 
Next" program. 
"You're 
Beautiful" 
recently 
became the 
first No. l on 
The Billboard 
Hot 100 for a 
U.K. artist since 
1998. 

3.364.682 

3,206.766 

2,253.893 

2,115,776 

2,031.814 

1,997,775 

1,936.861 

1,907,141 

1,756.945 

1,675,594 

1,652.818 

1,635,328 

1,629,749 

1,593,756 

1,562.399 

1,515.970 

1,475.030 

1,452,671 

1,451.989 

1,367,806 

The top 20 audd and video streams (combded) lo, ht lour weeks enddg Feb. 26 

Source. Nielsen Broadcast Data Systems 

www.americanradiohistory.com

www.americanradiohistory.com


LJI)FIC)flt 

11íe Publishers' Place 
SUSAN BUTLER sbutler @billboard.com 

HFA EXPLAINS DECLINE 
IN 2005 COLLECTIONS 

I 
nd-of-year results are less than 1% from 2004. 
in from the Harry Fox H FA also explained that _ Agency. In 2005, the record club sales are down, re- 

m e c h a n i ca l rights suiting in reduced collections. 
agency collected The number of license re- 

$371.5 million for its publisher quests in 2005 to record and 
affiliates. That is down 11.9% release songs on physical 
from 2004. media, such as CDs, increased 

Explaining the decline in slightly to 233,946. The num- 
2005 collections, HFA points ber oflicense requests for dig - 
to reduced revenue from ital product was almost 5.7 
record clubs and royalty com- million. HFA issued more 
pliance examinations (gen- than 1.92 million licenses, in- 
erally known as audits) and cluding those for digital 
the general decline in re- music products such as ring - 
corded music sales. tones, permanent downloads 

"Despite the overall mar- (DPD licenses), on- demand 
ket downturn, we actually had streams and tethered (terr- 
a slight increase in regular porary) downloads. 
mechanical collections for However, the figures show 
physical and digital prod- that HFA has not issued li- 
ucts," president /CEO Gary censes in response to more 
Churgin says. He attributes than 4 million requests 
that increase to proactive ef- made last year. This comes 
forts to collect on a current against a backdrop of online 
basis, "rather than solely companies that say the 
through a later royalty corn- music industry is slow in 
pliance exercise." granting licenses. 

With almost 275 more pub- HFA says there are a num- 
lishers signing on last year, ber of reasons why it has not 
H FA represents more than issued the licenses in certain 
28,000 publishers worldwide, cases. 
which hold rights in nearly 1.5 In many instances, the re- 
million registered songs. quest requires a publisher's 

The figures for 2005 collet- permission, which has not yet 

tions do not represent calen- been granted. In other cases, 
dar -year sales; they more the appropriate information 
closely reflect the retail period was not provided by the per - 
from fourth -quarter 2004 son or company requesting 
through third -quarter 2005, the license. In still others, 
because fourth -quarter royal- HFA does not represent some 
ties are not due until the first or all of the publishers who 
quarter of the following year. hold rights in a particular song 

Collections resulting from listed in a request. 
royalty compliance exams to- On the technology side, 
tailed more than $6.3 million HFA launched last October a 

in 2005, a decrease of 88% new version of HFA Songfile, 
from the previous year. HFA its online song search and me- 
says a number of exams com- chanical licensing tool de- 
pleted the previous year coy- signed for those who plan to 
ered audits of a longer range make 2,500 copies or less of 
of time and included several their recordings. In the two 
"high- dollar settlements," months after the site went live, 

pushing up the 2004 figures. more than 4,200 user accounts 
HFA's focus in 2005 also were created. More than 
shifted to conducting more 39,000 licenses were issued 
frequent exams covering using this tool in 2005. 
shorter time periods. With other technology and 

Taking compliance -exam management improvements, 
collections out of the mix, by the end of 2005 HFA was 
H FA's results for 2005 show able to process more than 95% 
total mechanical collections of license requests that re- 
of almost $364 million, down quired manual handling 

within 30 days, an improve- 
ment over the 60 % -70% at the 
start of the year. 

ADDING BULK: The Harry 
Fox Agency has launched a 

standardized bulk mechani- 

cal licensing program for 
physical product, such as CDs. 

The program allows record 
labels that require a high vol- 

ume of licenses to transfer 
basic information from their 
computer systems without 
manually entering the infor- 
mation for each of their thou- 
sands of requests. 

The system then returns to 
the labels a file with license 
numbers and "request status" 
information. The labels can 
track their requests through 
HFA's eMechanical online li- 
censing system. 

Once the licenses are ready 
to sign, the label can complete 
the transaction through eMe- 
chanical with a digital signature 
-reducing a license process 
that used to take weeks to a few 
minutes, HFA reports. 

With the launch of the bulk 
physical licensing program, 
H FA now offers three tiers of 
online licensing services: HFA 
Songfile for up to 2,500 prepaid 
licenses; eMechanical for es- 
tablished HFA accounts to re- 
quest and sign licenses online; 
and the bulk physical and dig- 
ital licensing systems for high - 
volume HFA accounts. , 

b 
Bucks Music Group Ltd 

Simon Platz 
on behalf pf 

David Platz Music Inc. 
and 

Bucks Music Group Ltd. 

congratulate singe- songwriter 

Amanda Ghost 
and songwriter 

Sacha Skarbek 
on achieving with 

James blunt 
what no other British songwriters 

have achieved for ten years: 
the number one single in the USA 

with 

"You're beautiful" 

www.bucksmusicgroup.com 
ThreeFour Music Ltd. 

www.amanda- ghost.com 

Bucks Music, independent and international music publisher for over thirty years. 

wwwcubesoundtracks.co.uk 
www.flyrecords.co.uk 
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LUDACRIS BEHIND THE WHEEL 
Rapper /Actor Drives Campaigns For Pontiac, Puma 

Chris Bridges, better -known in 
the music biz as Ludacris -as 
well as co-CEO of Disturbing Tha 
Peace Records -is one busy man 
these days. Though his sixth solo 
album, "Release Therapy" (Dis- 

turbingTha Peace /DefJam), does 
not drop until the summer, his 
face is everywhere. 

For the past several months, 
fans have been lining up to see 
Ludacris in two films: "Crash" 
(winner of the Academy Award 
for best picture) and "Hustle & 

Flow." Now, the hip -hop artist ap- 

pears in two recently launched 
ad campaigns for Puma Suedes 
and the Pontiac Solstice. 

And on March 28, Ludacris 
makes a guest appearance on 
"Law &Order. SVU." He will 

play a sociopathic relative of 
the detective played by an- 
other rapper/actor, Ice-T. 

"Forme, Ws about being 
versatile and doing the un- 
expected," Ludacris says. 
When it comes to linking 

with brands, he says he 
looks for those brands he 
uses everyday. 

Island Def Jam handled 
all the creative for the color - 

fantastic Puma campaign, 
which includes a print com- 

ponent. Zenith Media handled 
the ad buys. 

According to Ludacris, his 
Puma partnership will grow in 
the coming months with the 

debut of Ludacris- branded 
Puma products. 

Shoes are first in line, Ludacris 
says. He is developing a model 
that has the Atlanta skyline on 
the side with the Disturbing Tha 
Peace logo on the back. 

Ludacris appears in the Sol- 

stice spot, which features the 
sounds ofthe Ludacris track "Two 

Miles an Hour," from his 2004 
chart- topping album "The Red 
Light District." 

The campaign was created by 
New York -based urban ad /mar- 
keting agency Vigilante's chief 
creative officer Valerie Graves, 
art director /assistant creative di- 

rector Paul Osen and copy- 
writer /assistant creative director 
Jack McGoldrick. 

Graves calls the ad "Luda- 
friendly," and says that "when 
you're working with hip -hop 
artists, it's important to uphold 
their creative standard" -while 
at the same time making sure the 
client's product looks great. 

This spot is surely targeted at 
a young, hip, tastemaking au- 
dience. And it is generating a lot 
of opinions in the blogosphere. 
Many people are questioning 
the Ludacris /Pontiac Solstice al- 

liance; others doubt the sincer- 
ity of his appearance, yet find 
the ad hot. 

One prominent hip -hop pro- 
ducer views it as a big disconnect. 
"It's all check," he says. "Don't be 

surprised if you see [Li,:dacris] 

mentioning the brand in a future 
track -or if you see the car in an 
upcoming video." 

Ludacris, who says he drives a 

Solstice, disagrees. "I never do 
anything for the check -I have 
enough money," he says. 

Whether Ludacris name - 
checks Pontiac on a future 
track -or features a Solstice in 
a video -remains to be seen. 
Stay tuned. 

A GIRL LIKE HER: SRP /Def 
Jam artist Rihanna has a very cool 

track on her hands with the Soft 

Cell- sampling "SOS." The dance- 
pop jam -currently ascending 
The Billboard Hot 100 and the 
Pop 100 -helped launch Nike's 
new women's dance -inspired 
dothing line and the "Nike Rock - 

star Workout -Hip -Hop" inter- 
active music video. 

Rihanna is also the new face 
ofJCPenney's juniors line, Miss 
Bisou. In addition to being part 
of a national ad campaign, Ri- 

hanna's "SOS" video and music 
will be played in all JCPenney jun- 
iors departments. 

The partnerships are a prel- 
ude to the April 11 release of Ri- 

hanna's sophomore album, "A 

Girl Like Me." 
Fitness and music enthusiasts 

logging on to nikewomen.com 
can watch an interactive "SOS" 

video featuring Rihanna. While 
the pop /R &B artist sings and 
shakes what her mama gave her, 
consumers can purchase the 
Nike gear she is wearing -right 
then and there, with a simple 
click of the mouse -and learn 
her dance moves. 

Fitness buffs who then want 
to take the full, hourlong "Nike 
Rockstar Workout" can do so at 
24 Hour Fitness health clubs 
nationwide. 

The video was created by MTV 

and celebrity choreographer 
Jamie King, who has worked with 
Madonna, Mariah Carey, Prince, 
Pink, Shakira and others. 

Partnering with Rihanna was 
a no- brainer for Nike. 

"Rihanna embodies the 
strength and beauty of the Nike 
fitness dance initiative," Nike di- 

rector of U.S. communications 
for women's fitness Kellie 
Leonard says. 

But there is more: Rihanna 
also brings authenticity to the 
"Nike Rockstar Workout -Hip- 
Hop" theme. And her worldwide 
appeal comes in mighty handy 
for a global brand like Nike. 

Pausing for a moment, 
Leonard adds, "We couldn't be 
happier that Rihanna's single 
'SOS' is so hot right now. That 
makes the music video on nike- 
women.com that much more 
appealing." 

BY ED CHRISTMAN I 

MP3s Ready To Go 
Madacy To Market Prepackaged CDs For The Download Shy 

NEW YORK -Madacy Entertainment Group will 
launch a packaged -good Instant MP3 Library se- 

ries in an attempt to target older demos intimi- 
dated by downloading. 

The company plans to release CD packages 
with 72 MP3 tracks priced between $19.99 and 
$29.99. Madacy, a budget label based in Mon- 
treal, chose the MP3 format so it would be com- 
patible with whatever devices consumers use, 

oo 

including the iPod. 

v As a marketing -oriented company, "this is in 

line with what Madacy does, coming up with con- 

17) cepts and themes to address lifestyles," says Har- 

ris Sterling, executive VP of Madacy Entertain - 

ment Group. The first titles are expected to hit 
c the street April 4. 

Others have tried this before. Dublin, Ireland - 

based Promo Sound has a 100 Megahits MP3 se- 

á ries, each devoted to a different genre or theme; 
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rot 
WORKOUT 
MUSIC COLLECTION 

"Blues Anthology," for example, has tracks by 
B.B. King, Big Boy Crudup, Bukka White and oth- 
ers. Priced at 12.99 -14.99 euros ($15.50 -$18), the 
MP3 CDs work out as a bargain. 

For consumers, the CDs sidestep the need to 
download songs and load them on MP3 players. 
And the discs play in DVD players, computers, 
and car CD decks, says Andreas Wemschen, a 

ccnsultant to the Promo Sound label. And since 
paying royalties on 100 songs is expensive, Promo 
Sound uses public domain music. It has plenty 
to choose from since copyrights only have 50 
years of protection in Europe as opposed to 70 
years in the United States. 

Stateside, Madacy is sticking to public do- 
main music, cover songs and masters it owns 
for release. This works out well for some com- 
pilations, such as the two -disc "200 Best of the 
Classics" package, priced at $19.99, or "72 Big 

Band Favorites," $29.99, both full of pub- 
lic domain material. 

But on the "100 Workout Music Collec- 
tion," $29.99, it works out less than fine. 
The compilation is divided into 10 work- 
out themes, and on such playlists as 
"Workout to the '70s" or "Workout to the 
'80s," practically every song is a cheesy 
cover version done by the Starlite Singers. 

One retailer said his company would 
consider carrying the Madacy product, 
but it would depend on what the label is doing 
to introduce and support the product, which is 

a new concept for consumers. 
In Europe, Promo Sound discovered its prod- 

uct sells better in computer stores than record 
stores, Wemschen reports. It is a lesson not lost 
on Madacy executives, who hope to sell their 
compilations in the hardware aisle. 

Step Wo-kout Hi -Lo Training Circuit Training Walking / E c / Stair Climber to the 70s and more... 

"If someone spent a couple of hundred bucks 
buying an MP3 player, in a department where 
there is a ton of accessories for the device, this 
is something that customers may want to pur- 
chase," Sterling says. "You can load 200 clas- 
sical songs without being on the Internet. It's 
about making life easier." - - 
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Victory E -Mail A Flashback 
To Record Biz's Past 
The first week of March should 
have been a triumphant one for 
Victory Records and its contro- 
versial leader Tony Brummel. 
The company shipped more than 
800,000 units of Hawthorne 
Heights' "If Only You Were 
Lonely," an almost unheard -of 
number for an independent label 

release. In its opening week, the 
album scanned 113,000 units, ac- 

cording to Nielsen SoundScan, 
good enough to land at No. 3 on 
The Billboard 200. 

But because Brummel forgets 
he is already a success and is still 
hungry enough to fiercely fight 
for every advantage he can gain, 
Victory Records has evolved into 
a label that some love to hate and 
others love to love. And that 
means all Brummel's moves are 
subject to public scrutiny. 

Even though Hawthorne 
Heights' album came in at No. 

3, one prominent chain execu- 
tive labeled it an "unmitigated 
disaster" that had been way 
overshipped. "We bought into 
the hype," he says. Hindsight 
suggests a more reasonable 
initial outlay should have been 
about 250,000- 300,000 copies 
of the album. 

Still, it is not like Victory is the 
only label that ever overshipped 
a record. Unlike major labels - 
which often have the attention 
span of a gnat and will move on 
to the next easy sale as soon as it 
presents itself -independent la- 

bels in general, and Victory in 
particular are tenacious about 
working records for as long as it 
takes to reach sales objectives. 

To some, Victory's bigger prob- 
lem last week was the e-mail sent 
by street team director Abby 
Valentine that somehow found 
its way to the Velvet Rope online 
message board. That e-mail di- 

rected the street team to move 
Hawthorne Heights to the front 
of chain stores and to move Ne- 

Yo CDs so they would be difficult 
to find, let alone buy. Victory's 
Brummel and Valentine were 
apologetic and quickly labeled 
the e-mail a joke. But many of the 
retail, sales and distribution ex- 

ecutives that I spoke to last week 
were not buying the Victory ex- 

planation. All said they had never 
heard of one label specifically tar- 

geting another's records, and 

some even condemned the tac- 

tic as going "beyond the pale." 
Whether such a tactic was in- 

tended or just a joke, there is no 
place for it in the modern record 
business. But the righteous in- 

dignation that came with the 
condemnations were from peo- 
ple who, in my view, had short 
memories. I joined Billboard in 
September 1989, but before that 
I logged eight years working in 
two independent record stores 
in Astoria, N.Y., and put in a 

short stint at Win One -Stop, all 

sadly defunct. 
I may not know anything 

about heroes and zeros, but I re- 
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member when the industry's 
credo could be summed up by 
the phrase "whatever it takes." 
And I still work in an industry 
where the mantra nowadays is to 

get your "unfair share." 
I remember in the early days 

of the parental advisory sticker 
that some labels would put it on 
albums whether they deserved it 
or not just so they would sell 
more records to kids looking for 
forbidden fruit. I also remember 
an industry where people ac- 
cused Wal -Mart of censorship 
just to drum up publicity for an 
album that might otherwise have 
fell under the radar. 

I remember when free goods 
were the coin of the realm, and 
slush funds were created to pay 
for activities that could not stand 
the light of day. 

I guess we all forget that be- 
fore SoundScan began in 1991, 

the industry's idea of marketing 
was to convince retailers to in- 
flate sales when reporting to Bill- 

board just to get a hit record with 
a bullet. When SoundScan was 
established, many industry lead- 
ers assigned their troops the task 
of finding out whether the sys- 

tem could be cheated when it 
came to determining the rank- 

ing ofThe Billboard 200. (It can- 
not, and they failed.) 

I remember one incident when 
an artist closely identified with a 

certain label left for greener pas- 
tures, and the former label's staff 
did everything they could in -store 
to sabotage the artist's first release 

at the next label, including taking 
down displays and hiding the 
album in bins, misfiled no less. 

And speaking of overshipping, 
does anyone remember when la- 

bels were known to occasionally 
give retailers free goods to stop 
returns just long enough to qual- 
ify for platinum and gold certifi- 
cations? I wonder how many 
platinum albums really only sold 
400,000 units at the time they 
were certified. 

I still work in a business where 
whenever some sales reps come 
into a store, the store manager, 
if he is sharp, has to assign a 

staffer to act as a secret shopper 
and follow them around. That 
way, if the reps move around 
their labels' product and displays, 

the staffer can put everything 
back the way it was. 

But during the first week of 
March, I was apparently the only 
one who remembered the bad, 
old days. In order to find some- 
one who remembered when tac- 

tics like those outlined in the 
Victory e -mail might have been 
more commonplace, I called a 
few retired sales and distribu- 
tion executives. 

Not surprisingly, those former 
executives, indeed, do remember 
such a day. One said, "I love it We 
used to do it all the time, move our 
records to the front and make sure 
you would have to be an explorer 
to find the other guys' records." 

We are all glad the music in- 
dustry is no longer like the Wild 
West it once was. But many ofthe 
same people condemning the Vic- 

tory act-whether it was a joke or 
just an overly aggressive mistake 
-at one time or another either 
issued orders, followed them or 
looked the otherwaywhen the ac- 

tivities outlined above took place 
back in the day. So, before you hit 
the sanctimonious- indignation 
button, remember we all make 
mistakes along the way. In the 
end, let's hope incidents like these 
raise the industry's business stan- 

dards even higher. 
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GLOBAL BY MARK WORDEN 

Italian Indies Voice Plea 
At Sanremo Festival 
MILAN -Italian independent labels used the coun- 
try's annual music showcase as a platform to ap- 
peal for government help to save their businesses. 

The 56th edition ofthe Sanremo Festival in North- 
west Italy (Feb. 27 -March 4) was the first to be held 
since the launch of independent labels body PM I. 

Caterina Caselli, PMI's honorary president, 
told executives in Sanremo March 1 that Italy's 
music industry is "undergoing a frightening cri- 
sis, and independent production risks extinction." 

The festival took place only weeks before Italy's 
April 9-10 general election. In her speech, Caselli 
asked the attending deputy cultural heritage min- 
ister, Antonio Martusciello -whose brief covers 
the music industry-or whoever might replace 
him after April 10 to act quickly. 

Caselli outlined several proposals at a forum 
hosted by local I FPI affiliate FIMI and authors' 
society SIAE. 

One proposal was reducing value added 
tax -the European Union -wide sales tax set 
at different levels by each member country - 
on recorded music from 20% to 15 %. 

Long term, PM I wants recorded music re- 

classified as "cultural goods," attracting the 
lower VAT level of 4% applied to books in 
Italy. However, such reclassification has to 
be EU -wide and requires consent from fi- 
nance ministers of all member states. 

Caselli also asked for tougher govern- 
ment action to tackle Italy's rampant 
piracy problem. 

FIMI president Enzo Mazza points 
out that "these are measures [FIMI] 

BY LARRY LeBLANC 

has been calling for over several years. These pro- 
posals are not just about the indies: we're all in 
the same boat." 

PM I currently has 71 members. It was formed 
in July 2005 after 73 of FIMI's 85 members quit 
the association (Billboard, July 16, 2005). 

Caselli is also president of the Sugar label, home 
to tenor Andrea Bocelli. She claimed in her speech 
that the work force in Italy's music industry shrank 
by 40% between 1999 and 2004. 

During that same period, IFPI estimates that 
Italian recorded music sales dropped 35% from 
58.3 million units in 1999 to 37.8 million in 2004, 
with retail value dropping 17% to $625 million. 

Retail figures for 2005 are not yet officially avail- 

able, but Mazza says the trade value of the Italian 
market dropped 4.5% last year to $350 million; 
shipments fell 5.6% to 31 million units. 

Caselli also called for the government's adop- 
tion of a five -point action plan consisting of radio 
quotas for Italian repertoire; tax breaks for com- 
panies digitizing catalog; the creation of a gov- 

ernment department to promote Italian music 
abroad; encouragement of synergy between the 
music and cinema industries; and the addition of 
music to the list of cultural activities receiving fi- 
nancial support from EU funding programs. 

Responding to Caselli, Martusciello defended 
the government's anti -piracy record, citing the 
passage of the Urbani Decree on copyright and 
file sharing (billboard.biz, May 19, 2004). 

The minister said he shared the industry's de- 
sire to reduce VAT, but the 4% target was "too com- 
plicated at this stage." 

BELL DIALING FOR DOWNLOADS 
Canada's Telecom Giant Buys Majority Share Of Puretracks Digital Music Service 

TORONTO -Industry insiders 
here are weighing the impact 
of telecommunications giant 
Bell Canada's acquisition of a 

majority stake in Toronto -based 

digital music service provider 
Puretracks. 

Bell Canada confirmed March 

2 that it had bought the stake 
in Puretracks for an undisclosed 
sum. Full details of the deal 
were not disclosed. 

Charlotte Burke, senior VP of 
Bell Canada's consumer Inter- 
net services, calls the deal "an 
important acquisition for us, 

which deepens our commit- 
ment to the music industry." 

Toronto -based music stream- 
ing company Moontaxi Media 

launched Puretracks, Canada's 
first legitimate music download 
service, as an à la carte down- 
load supplier in October 2003. 

A number of music and 
media companies took stakes 
in Puretracks either at launch 
or later. Following the Bell 
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Canada acquisition, Moontaxi 
retains a reduced minority 
equity stake along with 
Toronto -based Standard 
Broadcasting and audio/ 
video distributor Entertain- 
ment One plus the local affil- 
iates of major labels Universal 
Music, EMI and Sony BMG. 

"With Bell comes more than 
just cash," Puretracks presi- 
dent /CEO Alistair Mitchell says. 

"With them comes substantial 
distribution and a team of com- 
mitted people." 

Puretracks will operate as 

a stand -alone subsidiary of 
Bell Canada and will retain its 
25- strong staff. Bell's signifi- 
cant financial and strategic re- 

sources are expected to boost 
Puretracks' efforts to grow its 
digital music business in 
North America. 

The telecom brings with it 
a sizable marketing and dis- 
tribution network, claiming 
more than 2 million Internet 

service provider customers 
in Canada and more than 17 

million unique visitors per 
month to its Internet portal 
sympatico.msn.ca. 

Sources suggest Bell Canada's 

investment is intended to as- 

sist expansion of Puretracks in 

the Canadian and U.S. markets 
and increase its ability to de- 
liver digital music and video 
content via Internet and wire- 
less platforms. 

"Bell can leverage all of its 
other businesses to multiply the 
effect of Puretracks," Universal 
Music Canada president /CEO 
Randy Lennox says. 

Burke says the Puretracks 
purchase will help Bell develop 
multiple music- focused mobile 
business models as it brings 
new mobile phones into the 
marketplace. "While we see the 
opportunity to provide a 

greater breadth of offering on 
our portal, we recognize that as 

more of our mobile cellular 

phones become MP3 players it 
will be important for us to have 
content," she says. 

Billboard understands that 
prior to the Bell Canada deal, 
Universal Music Canada's stake 
in Puretracks was more than 
30 %, although that has now 
been reduced. 

Burke says she and Lennox 
worked "very closely" with 
Mitchell on the Puretracks ac- 
quisition. "We're excited this 
deal brings [Lennox's] expertise 
-and other label executives - 
to the table," she adds. 

In 2005, Universal Music 
Canada and Bell struck a deal 
to make master ringtones of 
more than 700 Universal tracks 
available to Bell customers. It 

also worked closely with Bell 
in 2004 to introduce the show- 
case streaming series, Live 
@The Orange Lounge, through 
sympatico.msn.ca. 

Puretracks has licensed 
more than 1 million tracks for 

For several years, FIMI lobbied for the intro- 
duction of legislation to help the industry, but 
eventually abandoned those efforts (Billboard, 
Oct. 4, 2003). Martusciello described the music 
industry proposal as "the mother of all issues" and 
conceded that the government "should have had 
the courage to do more." 

He added, however, "we intend to lend the 
music industry a hand -it is our duty to do so." 

PMI members unanimously expressed en- 
thusiasm for Casein's proposals. Edel Italy pres- 
ident Paolo Franchini calls her speech 
"impassioned and practical, offering measures 
that could be put into effect immediately." 

Caselli "came up with several new proposals 
that were not made when we were members of 
FIMI," Carosello GM Claudio Ferrante adds. 

Such comments are echoed by Bocellí s man- 
ager Michele Torpedine, who praises Caselli's 
"highly productive" speech. "This government 
has done nothing for music," he adds. "I hope the 
forthcoming elections produce a new one." 

On Sanremo's final day, PMI presented a spe- 
cial award to Bocelli for his "contribution to the 
success ofindependent Italian music in the world." 

The overall winner of the 2006 festival came 
from the independent sector. TV viewers gave the 
most votes to vocalist Povia (signed to PM I mem- 
berTarget) with the song "Vorrei Avere Il Becco." 

State -owned national TV channel Rai Uno 
says the final night had an average TV audi- 
ence share of 48% in its time slot, with 10.8 
million viewers, down from 55% and 13.6 mil- 
lion viewers in 2005. 

Canada and the United States 
from major and independent 
labels for download to Win- 
dows Media -based devices. It 
also provides tracks to a num- 
ber of other Canadian tele- 
com clients including Telus, 
SaskTel and Aliant plus retail 
chain Future Shop's Bonfire 
download service (bonfire 
.puretracks.com). 

Consumer interest in legiti- 
mate digital distribution serv- 
ices here intensified with the 
October 2004 launch of 
Apple's iTunes Music Store in 

Canada, joining existing digital 
download services Puretracks, 

U.S. -based Napster and Que- 
bec's Archambault. 

Sources suggest the iTunes 
Music Store had a heavy impact 
on Puretracks, which has been 
seeking venture capital to bol- 
ster its business. In February, 
Yahoo Music launched in 
Canada (ca.music.yahoo.com), 
further increasing the pressure 
on Puretracks. 

"Puretracks certainly lost 
market share when iTunes came 
in," EMI Music Canada VP Rob 
Brooks says. "But [labels] need 
new, more opportunities and E 

more storefronts for our music. 
There can't be enough." 

Mitchell agrees there is room 2 

for several players in the Cana- 

`r," 
dian digital market. 

"No one digital provider has " 
yet to fully tap the opportuni- 
ties in the marketplace," he says. 

"How much opportunity is there ó 
for us? There's a wealth of play- E. 

ers out there that support Win- 
dows Media." m° 
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U.S. act THE COURT 
AND SPARK will be 
distributed Down 
Under, thanks to an 
initiative to assist U.K. 
independent music 
firms in Australia. 

I 11p 1 -rant 

GLb - AL BY CHRISTIE ELIEZER 

U.K. Indies Scout Trade 
Deals Down Under 
MELBOURNE -The U.K. 
music industry's inaugural 
government- backed trade mis- 
sion to Australia in February 
has yielded some swift re- 
sults -and plans for several 
return visits. 

Nine representatives from 
Britain's indie music sector 
went on the trip organized by 
British independent labels 
body AIM and U.K. Trade & In- 
vestment, a government or- 
ganization that provides 
financial, practical and advi- 
sory aid to U.K. companies 
looking to trade abroad. 

"Australia is not only a viable 
market for British acts, but an 
important gateway into the 
Asia -Pacific," London -based 
UKTI music export promoter 
Phil Patterson says. The 
AIM /UKTI mission was the 
second such initiative by the 
two bodies; in June 2005, the 
groups brought 26 delegates to 
New York. 

"We [now] plan closer ties 
with Australia," AIM's London - 
based international and mem- 
bership manager Judith Govey 

says. AIM has about 900 U.K. 
independent labels and dis- 
tributor members. 

As a result of the Feb. 8 -15 

visit, members of the delega- 
tion report at least one dis- 
tribution deal has already 

been struck with a Sydney 
label with otter offers under 
cons''-deration. 

Several de_egates and their 
Auss_e counterparts expect to 
finalize further label and tour 
deals initiated during the Aus- 
tralian visit at South by South- 
west in Austin this month. 

During the Australian visit, 
delegates were briefed on label, 
publishing, media, promotion, 
digital and retail sectors Down 
Under, and held discussions 
with local independents about 
the potential for acts in this 
marketplace. 

"Clearly, the fact that [the 
U.K. delegation] came here 
to scout the market gave 
them credibility with local ex- 
ecutives," says Brisbane -based 
Stuart Watters, executive of- 
ficer of Australian body the 
Assn. of Independent Rec- 
ord Labels. 

Wafters says that AIR has 
invited a delegation from the 
French indie sector to visit 
Oz by the end of 2006 and is 
investigating Australian 
trade missions to the United 
Kingdom, Japan and South- 
east Asia. 

"We'd be very interested in 
such initiatives, given the re- 
sponse to the U.K. mission," 
says Jonathan Williamson, 
GM of Melbourne indie Rub- 

ber Records. Williamson says 
Rubber is in talks with three 
U.K. labels about licensing 
deals for their acts through 
Rubber, and vice versa, as a re- 
sult of the visit. 

The British delegates en- 
thuse about several aspects of 
the Australian music business. 
In particular, they cite the op- 
portunity to break acts through 
the live scene and the abun- 
dance of venues. Other assets 
include comparatively easy ac- 

cess to TV and radio, strong 
sales for indie acts and the 
buoyancy of the hip -hop and 
roots music sectors. 

"Australia is an inspiring 
place," declares Allison Mc- 
Gourty, managing director of 
London -based Lo -Max Rec- 
ords. "There is an enthusiasm 
and joy about new music in 
Australia that is a real tonic." 

McGourty is the first British 
delegate to strike a deal for an 
act as a result of the trip. She 
has licensed San Francisco 
band the Court and Spark's 
current album "Witch Season" 
to Sydney's Laughing Outlaw 
Records. Lo -Max has rights to 
the album outside North Amer- 
ica through a licensing deal 
with Berkeley, Calif. -based Ab- 

solutely Kosher Records, which 
also covers New Jersey alter- 
native rock quartet the Wrens. 

Three Australian labels are 
vying to issue the Wrens' 
album, "The Meadowlands," 
McCourty says. Lo -Max issued 
the album in the United King- 
dom in September 2005, al- 
though it initially appeared in 
the United States in 2003. 

McGourty says she is also in 
talks with promoters for a tour 
by the Wrens and Lo -Max U.K. 

act the Favours in Australia 
this year. 

Several other U.K. delegates 
say they plan to return to Aus- 
tralia. Carl Stiansen, founder 
of Northumberland -based 
Chevstar Records, will return 
to check out tour possibilities 
for his five -act roster. He says 
he also intends to discuss with 
local authorities a "band in- 
terchange" between the cities 
of Newcastle in New South 
Wales and Newcastle Upon 
Tyne in northeast England. 

Other delegates say they are 
following up a string of leads, 
including producing music 
for TV and film companies, 
synchronization offers and 
deals with touring and distri- 
bution partners. 

Encouraged by the response 

to the February expedition, Pat- 

terson confirms that a second 
trade mission is expected to re- 

turn Down Under in February 
or March 2007. 

» >MCPS -PRS BOWS PODCAST LICENSE 
U.K. authors' rights body MCPS -PRS Alliance has 
introduced its first trial license for podcasting, offering 
access to more than 10 million works represented by the 
two linked collecting societies. 

The royalty rate applied under the Alliance Music 
Podcast Scheme will be 12% of gross revenue from the 
downloaded podcast or a minimum fee per track 
downloaded; the latter fees are 1.5 pence per full track, 
or 0.75 pence for a half track (defined as less than 50% 
of duration). The license is being made available until 
Dec. 31, after which a more complete system is planned 
to roll out. 

MCPS -PRS Alliance managing director Steve Porter 
says the Alliance is "introducing this license as quickly as 

possible to enable music podcasters to trade legitimately 
over the next year." -Lars Brandie 

» >MTV CANADA SETS LAUNCH DATE 
The MTV brand will return to Canadian TV March 21 

through a joint venture by MTV Networks and 
Canadian broadcaster CTV. As previously reported 
(Billboard, Oct. 22, 2005), MTV Canada will be offered 
on cable to 4.4 million households and will replace 
CTV's Talktv channel. 

The MTV and MTV2 channels disappeared from 
Canadian airwaves in June 2005 following the 
acquisition of Calgary -based Craig Media in December 
2004 by Toronto -based broadcaster CHUM. MTV 
Networks International exercised its right in May 2005 to 
end its agreement with CHUM, which operates music 
channels MuchMoreMusic, MuchLoud, MuchVibe, 
MuchMoreRetro and PunchMuch -plus youth lifestyle 
channel Razer -in Canada. -Larry LeBlanc 

» >EMI ADDS SPUNK 
EMI Music Australia has struck a deal to distribute Sydney - 
based independent label Spunk Records in Australia and 
New Zealand. The label previously went through Inertia 
Distribution, also based in Sydney. 

Spunk was formed in 1999 by owner /director Aaron 
Curnow; the majority of its catalog consists of licensed 
U.S. alternative rock titles. During the past 12 months, it 
has released albums by Antony & the Johnsons, the 
Arcade Fire, Smog, Sufjan Stevens, Animal Collective and 
Australian singer /songwriter Jack Ladder. 

The Spunk tie -in is the third label pact struck by EMI 

Australia in recent weeks following a distribution and 
marketing deal with Melbourne -based Rubber Records 
and a licensing deal with Sydney world music imprint 
Petrol Records. -Christie Eliezer 

» >FEENEY IS IRISH CHOICE 
Classically trained Galway singer /songwriter Julie Feeney 
was the surprise winner of Ireland's inaugural Choice 
Music Prize for Irish album of the year during a Feb. 28 
ceremony at Dublin music venue Vicar Street. 

The unsigned Feeney beat bookmakers' favorites Bell 
X1 (Island /Universal) and Hal (Rough Trade) to scoop the 
10,000 euros ($12,000) winner's check for her self - 
released 2005 debut album "13 Songs." 

The prize money was donated by labels group the 
Irish Recorded Music Assn. and authors body the Irish 
Music Rights Organization. Feeney also collected 5,000 
euros ($5,900) worth of advertising time on national 
top 40 radio station Today FM, which broadcast the 
ceremony live. 

The prize was voted on by a panel of 12 media 
representatives. -Nick Kelly 

» >PPCA PICKS O'DONNELL AGAIN 
The Phonographic Performance Co. of Australia has 
named John O'Donnell chairman of the board for a third 
consecutive 12 -month term. 

O'Donnell, who is managing director of EMI Music 
Australia, says the collecting society's priorities for the 
next year will include lobbying for the removal of the 
statutory cap on broadcast license fees paid by 
commercial radio and raising the society's profile in the 
business and artist community. 

The PPCA was established in 1969 to grant licenses on 
behalf of recording labels and artists for public 
performance and broadcast of sound recordings and 
music videos. -Christie Eliezer 
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Backstage at the Garden, from left, are Radio City 
Entertainment's JAY MARCIANO, BILLY JOEL, Billboard's 
RAY WADDELL and Joel's agent DENNIS ARFA. 

On hie Roadl 
RAY WADDELL rwaddell(0.dbillboard.com 

BILLY JOEL TENDS 
TO HIS GARDEN 

omewhere between pick - 
ing up an axe for "A 

Matter of Trust" and a 

note -perfect rendition 
ofAC /DC's "Highway to 

Hell" led by an imposing roadie 
known as Chainsaw, Billy Joel 
found another gear. 

It was night eight -the big 
ocho -of the Piano Man's 
historic 12 sellouts at New 
York's Madison Square Gar- 
den, and Joel had already 
been kicking butt through 19 

songs, beginning with a 

manic "Angry Young Man." 
He had blended classics like 
"The Entertainer" and "Cap- 
tain Jack" with obvious crowd 
pleasers like "New York State 
of Mind" and "Billy the Kid" 
and such rarely played chest- 
nuts as "Vienna" and a posi- 
tively swinging "Zanzibar." 

This was a classic portrait 
of a musician's love affair 
with a city and a venue. What 
Joel has accomplished in best- 
ing Bruce Springsteen's 10 
Garden sellouts is remark- 
able on many levels. But, at 
nearly $20 million in gross, 

v" it will not break the biggest 
one -act box -office stand in 

m 

history, which goes to the 
Rolling Stones at the Tokyo- 

2, dome in 1995 ($27.6 million). 

É 
Joel will not have the biggest 

à North American boxscore ei- 
ther, which belongs to Wood- 
stock '99 ($28.8 million). 

2 What Joel is likely to set is 
the top arena gross ever. And 

óthis from an artist who does 
E. not have current radio hits and 
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a hot album perched atop The 
Billboard 200. Though he has 
the current rarities boxed set 
"My Lives" out now and wrote 
the classical album "Fantasies 
and Delusions" (2001), Joel has 
not released a studio album of 
new pop /rock material since 
1993's "River of Dreams." 

Regarding his current box - 
office success in a backstage 
discussion with his agent 
Dennis Arfa and Radio City 
Entertainment president Jay 

Marciano, Joel quipped, "I 
should do fewer albums 
more often." 

Joel was every bit the rock 
star Feb. 27 as he charged 
through a fiery "Big Shot" and 
an encore of "Only the Good 
Die Young," "Scenes From an 
Italian Restaurant" and, of 
course, "Piano Man." The 
message here, really, is about 
enduring songs that are en- 
ergetically performed by a 

band that can pull it off with 
flair and a frontman with star 
power. That's still rock'n'roll 
to me. 

DBT IN THE CANNERY: 
Two nights before Billy Joel 
rocked Madison Square 
Garden, Alabama's Drive -By 

Truckers reached a milestone 
of their own by notching their 
first Nashville sellout by draw- 
ing 1,000 -plus at the city's Can- 
nery Ballroom. The sweaty, 
explosive three -hour Trucker 
fest had the crowd, the bar and 
the merch tables jumping. 

The show was promoted by 

BY RAY WADDELL 

New Orleans' Live 
Scene Reemerging 
Calendars Filling Up, Albeit Slowly, For Crescent City Clubs, Promotes 

Flashpoint Entertainment's 
Brian Wagner. "The Drive -By 

Truckers are rock stars," says 
Wagner, who has presented 
roughly half a dozen Truck- 
ers shows. "Every time it's as 
if we have a young Lynyrd 
Skynyrd or Allman Brothers 
Band performing. I say that 
because of the energy and 
chemistry onstage, the songs 
and the response the band 
gets from the crowd." 

Wagner calls DBT "a new 
classic rock band who have 
somehow formed a sound and 
have material with substance 
that makes them a very con- 
temporary band that working - 
class Americans can relate to 
immediately. It's real rock - 
'n'roll with songs, and not the 
cookie- cutter rock band that 
spends two hours on their hair 
and plays a 45- minute set with 
no songs and no solos like so 
many I see today." 

With their next New South 
album, "Blessing and a 

Curse," set for release in 
April, Wagner thinks the 
Truckers' time has come. 
"DBT is blowing up," he says. 
"Every jukebox in town has 
one of their CDs, and the 
songs get played. They've got 
one of the greatest live shows 
out there, and the sick thing 
is they just keep getting bet- 
ter. And people are talking." 

The Drive -By Truckers are 
booked by Frank Riley at High 
Road Touring in the United 
States and Paul Fenn at As- 
gard for Europe. 

hile the jour- 
ney back to 

normalcy after 
Hurricane Kat- 

rina remains 
difficult, two signs point to a 

recovering New Orleans: 
Mardi Gras took place, and 
concerts are being booked. 

It is also worth noting that 
veteran New Orleans -based 
promoter Don Fox has re- 
opened his Beaver Produc- 
tions in one of the hardest -hit 
areas of the city. 

"Six months after Katrina, 
Beaver Productions is back at 
their original address, 236 West 
Harrison," Fox says. "There's 
no one else around us within 
two miles, but we're here." 

The Beaver offices are in 
New Orleans' Lakeview area. 
"I'm a block from the 17th 
Street Canal, which flooded 
the city, and I got pounded," 
Fox says. "I decided in De- 
cember that I was going to 
build my office back, because 
it was completely destroyed, 
and put myself back in the city 
and prepare myself to do 
shows as soon as the facilities 
are open." 

Fox says Beaver, which also 
operates a Memphis office, is 

the first business to reopen 
in Lakeview, but, "we can't do 
any shows here yet. The State 
Palace Theatre is just now 
available. The Lakefront 
Arena hasn't given me the OK 
yet to start booking shows, 
but I'm hoping soon they'll 

TOURING 

give me the go- ahead." 
House of Blues New Or- 

leans, however, has been pre- 
senting shows at its club in 
the French Quarter since a 

New Year's Eve gig featuring 
hometown acts Cowboy 
Mouth, Better Than Ezra and 
Dr. John. 

"In between New Year's and 
Mardi Gras we've been at 
about two, maybe three, shows 
a week, a lot of that being lo- 

cals and benefits," says Sonny 
Schneidau, director of tour- 
ing /talent buyer for HOB New 
Orleans. He counts HOB -pro- 
duced tours by the Academy 
Is and Flogging Molly among 
the few national shows that 
have come through. 

"We've really been working 
aggressively in trying to build 
a calendar from nothing," 
Schneidau says. 

And that calendar is filling 
up: HOB New Orleans has a 

slate of acts in March, in- 
cluding George Thorogood, 
Juvenile, Sevendust, Nickel 
Creek, Kern (sold out), Lu- 
cinda Williams (sold out), the 
Go -Go's and two nights of 
Bonnie Raitt. 

"We finally had an oppor- 
tunity to get into the touring 
cycle for a number of artists 
in March and April heading 
into Jazz Fest," Schneidau 
says. "It's certainly looking a 

little bit more normal than 
what it's been." 

Schneidau says locals are 
supporting his shows. "Peo- 

BY RAY WADDELL 

ple are just ready to try and -e- 
sume a normal life, and en- 
tertainment is part of that," he 
says. "Music is such an in:e- 
gral part of our culture here 
that people of the city have B- 

ally been embracing it sir ce 
clubs like Tipitina's, the Maple 
Leaf Bar and House of BlLes 
have reopened." 

Superfly Promotions presi- 
dent Jonathan Mayers is a so 
looking ahead to the New Or- 
leans Jazz & Heritage Festival. 
In the past, the New Orleazs- 
based promoter has been v °ry 

Agency Plans To Serve 
Hip -Hop's A -List 
Rap touring agent Jeremiah 
"Ice" Younossi has made 
the A -list. 

Younossi is launching A 
List Talent Agency, a hip - 
hop booking agency based 
in New York (billboard.biz, 
March 2). 

He will work closely with 
50 Cent's G -Unit Records 
and label president Sha 
Money (aka Michael Cler- 

voix) in pursuing touring and 
live concert opportunities 
for G -Unit acts like Lloyd 
Banks, Young Buck and 
Mobb Deep. 

Sha Money also operates 
Money Management Group, 
which oversees the careers 
of Banks, Young Buck and 
Tony Yayo. All these entities 
plan to share office space. 

"It's a unique situation 

where you'll find a very suc- 
cessful record label, a man- 
agement company anc an 
agency all in one house," 
Younossi says. "It's three sep- 
arate entities, but there will 
be a constant circulatio, of 
information with the idea 
that we're better developing 
these artists' careers b, all 
being in the same building." 

Younossi recently ex ted 
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successful in presenting music 
around Jazz Fest. The event 
will return April 28 -30 and May 
5 -7, and Mayers says his com- 
pany will be active by then. 

"I think Jazz Fest will have 
a lot of support and a good 
year," Mayers says. "We are still 
figuring out exactly what we 
are doing. But we plan to be ac- 

tive and have a good presence." 

RISING UP 
The New Orleans Arena, ad- 
jacent to the Superdome, is 
also slowly coming back on- 
line. The arena hosted Placido 
Domingo in a theater config- 
uration March 4, with atten- 
dance near its 5,000 capacity. 
The event was produced in 
conjunction with the New Or- 
leans Opera Society. 

l 
"We're anxious to put 

[more] shows on sale so we can 
prove to the talent community 
that we're back," says Glenn 
Minard, GM of the New Or- 
leans Arena for Philadelphia - 
based facility management 
firm SMG. 

According to Beaver's Fox, 

SMG executive Glenn Mon 
"was in New Orleans for 
Mardi Gras on the balcony 
with some women throwing 
beads, and he told me the New 
Orleans Arena would be ready 
for shows in Apri:." 

These early indicators do not 
mean New Orleans is any- 
where near fully returned as 
an entertainment market, pro- 
moters caution. "The city is still 
not what it was," Fox says. "I'm 
a big booster, I didn't leave, I'm 

IRMA THOMAS performs 
at the House of Blues in 
New Orleans. The club 
has seen a recent surge 
in new bookings. 

Emmet Communications, the 
booking arm of top rap man- 
agement firm Violator Man- 
agement, where he was in- 
volved on various levels in 

tours and high -profile inter- 
national concerts by such acts 
as 50 Cent, Busta Rhymes, 
Missy Elliott and G -Unit. 

Younossi says A List will 
seek partnering opportu- 
nities with film and inter- 
national booking agencies. 
He believes that his brand 
of hands -on representation 
is often a better fit for 
many hip -hop artists than 

a large agency. 
"Rap tradition has a cer- 

tain model that works for 
their talent," Younossi says. 
"You're sort of caught be- 
tween worlds where the 
artist is selling millions of 
records, but they're from 
the streets. You don't want 
to abandon their core au- 
dience, but at the same 
time if they're so mar- 
ketable, you want to pro- 
vide bigger opportunities 
[to] put them in front of 
mainstream American au- 
diences. It's a balance." 

back in the same location, 
ready to do entertainment. But 
there's a lot of people that still 
aren't back yet" 

The fact that the city was 
even able to pull off a Mardi 
Gras is impressive. "The 
crowds were smaller, but 
everybody had a great time," 
Fox says. "A lot of people came 
from out of town to support 
New Orleans. And a lot of peo- 
ple that are from here and are 
now evacuees living in Hous- 
ton, Austin or Dallas came 
back to support the city. [Now] 

they'll go back to where they're 
living until they can build 
their homes back." 

OPEN FOR BUSINESS 
Fox wants to inform agents, 
managers and artists that 
they can return New Orleans 
to their touring routes. "A lot 
of people are skipping over 
New Orleans because they 
think we're not ready," Fox 
says. "I had to put 311 in 
Memphis and Sheryl Crow in 
Memphis, I had to take Mar- 
tina McBride and Mötley 
Crüe and put them in Baton 
Rouge [La.]. Now we're ready 
to bring entertainment back 
to New Orleans." 

Schneidau, a New Orleans 
native, says the HOB national 
team "has been doing a great 
job of convincing the artists 
that now is a more important 
time than ever for New Or- 
leans to be included. Our 
message is, `We have a long 
way to go, and we need a lot 
of help.' Our first priority has 
to be getting our levees 
straight and getting our peo- 
ple home. But aside from 
that, the spirit of New Orleans 
will not be defeated." 

Younossi serves as CEO of 
A List and is in the process of 
putting together his team. He 

expects the new office to be 
up and running this month. 
The company's first major 
project will be a large club tour 
for Mobb Deep, whose new 
album, "Blood Money," will be 
in stores in early April on G- 

Unit Records /Interscope. 
As the year progresses, 

Younossi will explore tour- 
ing opportunities to support 
the sophomore releases of 
G -Unit acts Banks and 
Young Buck. 

BOXSCORE Concert Grosses 
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$2,551,751 
$225/5175/ 
$12750/58750 

$2,070,898 
($2.380,453 Canadian 
$10875./$60 46 

$1,726,263 
$194 25/55775 
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$652,966 
566.66/536 

$602,700 
($696329 Canadian) 
$42.84/$34.19 

$587,484 
$46.50/529.50 
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$200/$67 American Airlines Arena, Miami, 5,897 
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CELINE DION 
The Colosseum at Caesars 
Palace, Las Vegas, March 1 -5 

18,736 _ ul' nl t ve Concerts West /AEG Live 

CIRQUE DU SDLEIL'S DELIRIUM 
Air Canada Centre, Toronto, Feb. 21 11 360 

AEROSMITH, _ENNY KRAVITZ 
MGM Grand Carden, Las Vegas, 13,199 
Feb. 18 sellout 

AEROSMITH, ! ENNY KRAVITZ 
Staples Center, Los Angeles, 
Feb. 22 

13,657 
14.973 

Live Nation 

Live Nation 

Live Nation, Goldenvoice /AEG Live 

CIRQUE GU SOLEIL'S DELIRIUM 
Nationwide Arena, Columbus, 17,629 Live Nation 
Ohio, Feb. 17 -18 includes matinee 29.907 three shows 

AEROSMITH, LEhNY KRAVITZ 
Save Mart Center, Fresno, Calif., 9,457 
Feb. 20 11 981 

Live Nation 

GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 
Freedom Hall Coliseum, 
Louisville, Ky., earth 4 

1.703 

BON JOVI 
HP Pavilion, San Jose, Calif., 
Feb. 27 

13,076 

BON JOVI 
Arrowhead Pond, Anaheim, 
Calif., Feb. 25 

13,056 
sellout 

COLDPLAY, FIONA APPLE 
Pepsi Center, Denver, Feb. 19 14,798 

sellout 

COLDPLAY, FIONA APPLE 
Owest Center Omaha, Neb., 
Feb. 20 

14,787 
sellout 

EON JOVI 
Save Mart Center, Fresno, Calif., 
March 1 

11,734 
sellout 

Varnell Enterprises 

Concerts West /AEG Live 

Concerts West /AEG Live 

Live Nation, Kroenke Sport Enterprises 

Live Nation 

Concerts West /AEG Live 

GEORGE STRAIT, TRACY LAWRENCE, MIRANDA LAMBERT 
Gvic Center, Charleston, W.Va., 
Feb. 25 

12,778 
5ellouC 

COLDPLAY, FIONA APPLE 
Freedom Hall Coliseum, 
Louisville, Ky., Feb. 23 

13,253 
sellout 

h:ICKELBACK, LIVE, DANKO JONES 
Air Canada Centre, Toronto, 
Feb. 15 

14,585 
sellout 

Varnell Enterprises 

Live Nation, Nederlander 

House of Blues Canada 

RASCAL FLATTS, BLAKE SHELTON, JASON ALDEAN 
Greensboro Coliseum, 
Greensboro, N.C. Feb. 24 

12,909 
sellout 

Live Nation 

QUEEN + 2AUL RODGERS 

$505,327 
$46.60/$29.50 

$470,952 
($544290 Canadian 
542.83/534.18 

$423,020 
$50/539.S0 

$411,100 
s Radio City Music Hall, New York, 5,798 

March 4 sellout 

Fantasma Productions 

RASCAL PLATTS, BLAKE SHELTON, JASON ALDEAN 
Bi -Lo Center, Greenville, S.C., 
Feb. 25 

10,951 
sellout Live Nation 

NICKELBACK, . LIVE, DANKO JODS 
SeotiabanE Plane, Ottawa, 
Ontario, Feb. 18 

11,650 
sellout House of Blues Canada 

PHIL LESI- & FRIENDS 
Hammerstein Ballroom, New 
York, Feb. 17 -19 

9,464 9.989 three Live Nation 
shows two sellouts 

MICHAEL !3UBLÉ 

$400,925 
($455,840 Canadian) 
$5717 

$392,460 
$39.75 St. Pete Times Forum, Tampa, 11,050 

Feb. 24 luut 

Radio City Entertainment, Beaver Productions 

MÖTLEY CRUE 
Metro Centre, lualifax, Nova 
Scotia, March 2 

7,013 Gillett Entertainment Group, House of Blues 
.606 Canada 
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$389,116 
$42/529.50 

$386,474 
$42/529.50 

$384,763 
$46/525 

$382,077 
$40.50 

Feb. E' 
Waterhouse Centre, Orlando, 9,5177 

KEITH URBAN, PAT GREEN 
Charlotte Bobcats Arena, 
Charlotte, Feb 16 

10,494 

KEITH URBAN;, NATURAL BROWN 
Dean E. Smith Center, Chapel 
Hill, N.C., Feb.17 

10,043 
sellout 

RASCAL FLATTS, BLAKE SHELTON 
Mrzzou Arena, Columbia. Mo., 
Feb. 19 

8,505 
`_ellOst 

$361,043 
$95/535 

$355,869 
549.75/53975/ 
$19.75 

$351,505 
$46.50/529.50 

$349,910 
$a/$zs il $343,223 

`75.50/$51.50/ 
$4150/$28 

I340,121 
F 

($385372 Canadian) 

$52 51/543.69 

$337,239 
$93/$56 

$336,983 
($456,890 Australan 
$6473 

FRANCO DE VITA, OLGA TAÑON 
Coliseo de Puerto Rico, Hato 
Rey, P.R., March 4 

5,750 
6.206 

GAITHER HOMECOMING 
TO Waterhouse Centre, Orlando, 
Jan. 28 

12,145 
17140 

Fantasma Productions 

Live Nation 

Live Nation 

Live Nation 

Live Nation 

Dueño Promotions 

Emery Entertainment 

RASCAL F: -ATTS, BLAKE SHELTON, JASON ALDEAN 
Pensacola Civic Center, 
Pensacola, Fla. Feb. 27 

7,837 
sellout Live Nation 

RASCAL F -ATTS, BLAKE SHELTON, JASON ALDEAN 
Blue Cross Arena, Rochester, 
N.Y., Feb. 12 

7,764 
5.000 Live Nation 

MARTINA NICBRIDE, WARREN BROTHERS 
Radio City Music Hall, New York, 5,947 F. 18 sellout 

NINE INCH NAILS, SAUL WILLIAMS 
John Labatt Centre, London, 
Ontario, March 6 

6,887 
8.346 

RICKY MARTIN 
James L. Knight Center, Miami, 4,699 
Feb. 14 sellout 

ROB THOMAS, THE HAMPDENS 
Entertainment Centre, Brisbane, 5,490 
Australia, Feb. 23 5.628 

Radio City Entertainment 

House of Blues Canada 

Live Nation 

Michael Coppel Presents 
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Smaller Labels Are Gaining Access To Big -Box 
Chains. Will They Turn Their Backs On Old Indie 
Retail Friends? 131 TODD MARTENS AND ED CHRISTIVIAN 

Patrick Monaghan was not trying to create a 

panic. But when he saw Best Buy was selling 
two dozen independently distributed CDs for 
$7.99, he could not help himself. 

The Best Buy endcap is real estate reserved 
for the very rich, and in his view the very rich 
are the major labels. Yet here were titles by 
Antony & the Johnsons and Cat Power, each 
priced for less than a full -album download at 
Apple's iTunes store, let alone the wholesale 
cost of each of those CDs. 

Monaghan, who runs Carrot Top Records in 
Chicago, went to the first place most music fans 
turn these days: the Internet. His blog -a rant 
against the labels that bought into Best Buy's pro - 
gram -generated responses from Matador, Merge 
and Secretly Canadian, among others, and began 
a dialogue about a label's obligations to its artists 
and its traditional retail base (Billboard, Feb. 18). 

The discussion comes as independently dis- 
tributed music enjoys a resurgence, with cur- 
rent -album market share increasing to 17.5% 
in 2005 from 15.8% the previous year. 

At the same time, the retail base that has nur- 
tured the independent labels is in trouble. For 
the year to date, sales at independent retailers 
are down 27.4% from the same period from last 
year. That is on top of the 28.1% sales decline 
retailers experienced in 2005, according to 
Nielsen SoundScan. 

"It's the U.S. affairs and the economy we're 
in," Eric Levin of Criminal Records in Atlanta 
says. "Tire stores and nail salons are going out 
of business. I don't understand why a few indie 
stores going out of business is news." 

Levin, who heads the Alliance of Independent 
Media Stores, has a right to be upset. The media 
has essentially pronounced independent retail 
dead, even though his store has recently expanded, 
and such outlets as Amoeba in Los Angeles and 
Good Records in Dallas are as strong as ever. 

But while Levin and other independent mer- 
chants argue that their surviving indie stores 
are among the best the U.S. industry has to offer, 
he might be downplaying the actual number of 
such store closures. According to the Almighty 
Institute of Music Retail, which offers a store 
database online, almost 650 indie stores -and 
nearly 1,200 chain outlets -have gone out of 
business in the past two- and -a -half years. 

As the number of indie stores has declined, 
Best Buy and other large merchants have shown 
greater receptivity to independently distributed 
titles, offering smaller or one-off marketing pro- 
grams that are more affordable for cost - 
conscious labels. 

That is good news for the labels, but puts them 
in the difficult position of sometimes turning their 
backs on their traditional retail partners, just at a 

time when the indie stores need them most. 
Sub Pop GM Megan Jasper is a proponent of 
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using indie -label marketing dollars to position 
CDs at independent retail. "The reason I don't 
mind paying for it is because these stores have 
supported us for over 20 years," she says. 
"They're the reason we've stayed in business. 
It's our responsibility right now to move for- 
ward in the digital world and simultaneously 
find a way to keep these stores relevant." 

But as indie sales shift to larger merchants, 
it becomes harder for labels to place and pro- 
mote their product in indie stores. That is be- 
cause the shrinking account base limits the 
opportunities to secure premium space. 

What is more, the diminishing availability of 
shelf space helps cooperative advertising retain 
a high pricing structure, even though overall 
U.S. album sales have dropped 21.2% from 
2000's total of 785.1 million units to last year's 
618 million units. 

The Internet is also a factor. Labels looking for 
a way to forgo underwriting retail ad campaigns 
are increasingly turning to online solutions. 
Today, records can get a bounty of Web attention 
from the top online retailers for little money. 
However, it is likely that the days of free or cheap 
online store promotion will not last forever. 

`MORE RELEASES, LESS SPACE' 
In its textbook definition, cooperative advertis- 
ing occurs when retail and manufacturers equally 
share the cost of advertising a product. But in the 
record business, it usually means that the labels 
and /or distributors foot the bill for any adver- 
tising, albeit through programs set up by stores. 
The retailer kicks in its share by placing the title 
on sale, taking a hit on the profit margin. The 
album is also given prime in -store real estate - 
such as hit walls, endcaps and kiosks -and re- 

tailers commit to ordering enough product to 
anticipate the expected boost in sales. 

Label executives often forget the stores' con- 
tribution. One company head for an East Coast - 
based distributor angrily calls cooperative 
advertising "a misnomer," while the owner of 
a New York -based indie label disparages co -op 
as a "necessary evil." 

Cooperative programs with national retailers 
are a massive investment for independent labels. 
Best Buy's smallest national program is $20,000 
for a two -week hit wall; its top program costs 
$55,000, sources say. Trans World's programs in- 

dude a $12,500 price- and -position package. Tar- 

get recently raised its cost to $57,000, pointing 
out that the chain now has more stores, and has 
upped the program by one week to 10 weeks, but 
it also has a new -release wall priced at $34,200. 
Tower's new -release wall costs about $15,000 for 
30 days. And the Gondola listening stations at 
Borders Books & Music cost about $6,500. 

"There's this never -ending thing of more re- 
leases and less space," Kill Rock Stars president 

Slim Moon says. "It feels like we need to spend 
more now to get people to bring in more than 
one copy. That's not the way it used to be." 

And it is not getting any cheaper. Eventually, 
independent labels will either be priced out of 
national co -op plans or be forced to find new av- 

enues to drive retail traffic. 
"If anything, cooperative advertising pricing 

has gone up," says Bruce Iglauer, owner of blues 
label Alligator. "A huge number of programs 
are simply priced over our head." 

Redeye Distribution and its Yep Roc label no 
longer buy into cooperative advertising pro- 
grams. "The rate cards just don't make sense," 
says Tor Hansen, head of marketing and sales 
for the Chapel Hill, N.C. -based company. 

AFFORDABLE PROGRAMS 
Yet independent labels with the money to spend 
are finding big -box retailers suddenly opening 
their doors for releases by lesser -known artists - 
at least when it comes to regional or theme - 
driven programs. 

"Retail has been offering some great pro- 
grams recently," says Missi Callazzo, VP of New 
York -based Megaforce Records. The big -box 
stores have been very responsive to the indies, 
and some accounts have even customized pro- 
grams for the label, she reports. 

Kill Rock Stars' Moon agrees. He cites 
themed programs, such as the one that pro- 
voked Monaghan's ire, as well as a girls -in -rock 
promotion at Best Buy, in which he placed punk 
act the Gossip. 

"If you want to go whole hog and do a nation- 
wide, store -wide sale, the price has gone up," 
Moon says. "But [the big chains] have more cool, 
price- conscious options for indies. It feels to me 
like there's more affordable options to do tar- 
geted retail than there were for us 10 years ago." 

But if the affordable options have increased, 
so has the competition for limited space. 

"We get very frustrated with Barnes & Noble 
because we think they hit our adult demos," one 
indie -label executive says. "We believe in them 
as a retailer. But we have been turned down quite 
a bit for their programs, which we can afford." 

Dealing with the larger chains can also back- 
fire on an indie. To invest in such programs a 

label must be confident its releases will ulti- 
mately sell through. If not, the label soon will 
be eating returns. 

And if the big boxes decide independent 
music is no longer cool, the labels will again be 
dependent on a weakened indie store universe. 

"The chain stores will focus on what's bring- 
ing in business, and they'll try to go the extra 
mile," Sub Pop's Jasper says. "If and when the 
day comes when independent records like Death 
Cab for Cutie are slowing down and another 
genre emerges, the independent stores will con- 

tinue servicing this audience." 
Indie labels still like to work with Tower 

Records, Virgin Megastore, Borders and Barnes 
& Noble- chains that carry catalog and have 
long supported indies -as well as the indie re- 
tail community, particularly the store coalitions. 

"We love the indie coalitions," Kill Rock 
Stars' Moon says. He also cites indie retailers 
Amoeba, Other Music and Newbury Comics 
as "our cornerstones." 

But finding space at the coalitions is just as 
competitive as the chains. Independent retail 
has to be selective: Levin says the AIMS coali- 
tion usually gets upwards of 70 submissions for 
about 30 listening-station slots. Likewise, Don 
VanCleave, who heads up the Coalition of In- 
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ERIC LEVIN y> his 
irïdependent store, 
Criminal Records in 
Atlanta, is doing. cc 
business desp 
erceptions 

retail is 

dependent Music Store >, says, "We are ;e -ting 
more than we use." He says CIMS programs 
such as the metal listeráng booth and its DVD 
stations sell out every month. 

CIM S' listening kiosr program runs s3 300; 
E its top program is $8,000. At AIMS, the listen- 
° ing post costs $1,600. The Monitor This pro- 
u 
Égram at Music Monitor Network, a-iot _er 

v coalition, rur $4,750. 
CIMS and AIMS rei) on a vote amorg :heir 

g respective stores to de-ermine which dllxxms 

g will win the opportumtr to pay for spa. 
ö 

THE INTERNET THREAT 

ó The Internet also plays a ro_e in the marketing 
E dynamic, sometimes suDpl ementing and sr~re- 

times replacing cooperative programs. 
Sub Pop's Jasper notes that on the rare occa- 

sion that the coalitions reject a Sub Pop artist, she 
can promote the artist online for almost nothing. 

"That's the beauty of amazon.com," Jasper 
says. "When you go online, there are more op- 
tions to actually have your CD release visible. 
There are sc many more options that just don't 
require physical space." 

Indeed, as Jasper notes, the fan base for Sub 
?op act the Postal Service was built largely via 

-he Internet. 
In fact, many label executives cite iTunes as a 

digger threa: to independent retail than anything 
3est Buy w_Il do. Like CIM S, they say, iTunes has 
Non over an indie aud_ence by snaring exclusive 

content for independent artists, including on- 
line -cnly EPs and aid -ans to album purchases. 

"There's another group of kids, even larger 
than :he kids who bought the Postal Service at 
independent stores who bought that album on- 
line," Jasper says. "They're going to Amazon and 
iTunes. There's a hage cbligation we have to con- 
tinue the health of independent stores. At the 
same time, we would be fools not to support the 
business of these companies. It's a constant ques- 
tion, and it's hard to predict where it will end up." 

But the economi:s of the Internet may soon 
provide the answer With retail space at such a 

premium, many fear it is only a matter of time 
before such Web sores as iTunes follow in the 
footsteps of traditional retailers and begin charg- 

ing for -marketing programs. 
Leslie Ransom, head of sales for Chicago - 

based ir_die Touch & Go, says, "Brick- and -mortar 
retail is obviously supporting their bottom line 
through ad programs, se I don't see why the In- 

ternet wouldn't start doing that at some point." 
This too will change :he equation for labels 

and retailers. No label is looking forward to the 
time when co -op dollars must be balanced 
among the Internet, independent retail and the 
Best Buys of the world. 

"The importance is remembering why you need 
to do right by each organization," Jasper says. 
"The independent stare: are the heart and soul. 
and if you forget that, pu lose the reason you 
even took a job at a label in the first point." 
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Last year was a tough one for rock radio. Following a 

string of major- market format flips, questions arose 
about the format's health. The consumer press piled 
on with a spate of "what's wrong with rock radio" 
stories. Meanwhile, Jack and Hispanic formats 

grabbed most of the headlines. Rock was relegated to a sort of 
second -class radio citizenship. 

Ironically, programmers had a bumper crop of releases from 
format superstars to choose from last year, including fresh titles 
from Foo Fighters, Nine Inch Nails, Green Day, Audioslave, 
Staind, Disturbed and Mudvayne. 

But in 2006, many of these same programmers have turned 
to a new generation of rock bands to re- energize their stations. 
Most are pleased with the results. 

"There's a plethora of great product, an embarrassment of 
riches," says Ron Valeri, PD at active rock WAAF Boston. "I have 
stuff I want to get to and just don't have the room for it right now 
because there's so much great stuff." 

Among the new acts to hit top 10 pay dirt on Billboard Radio 
Monitor's Modern Rock or Active Rock chart this year are 10 

Years, Matisyahu, Avenged Sevenfold, Hinder and Evans Blue. 
Avenged Sevenfold logged three weeks at No. 1 on Active Rock; 
10 Years hit the pole position at both formats. 

For most of 2006 so far, 11 new artists have hunkered down on 
the 40- position Active Rock chart, which reflects airplay at hard - 
edged, current -based rock stations. The format has not embraced 

Radio Opens 
Playlists To Fresh 
Crop Of Artists 
BY PAUL HEINE 

that many new acts since 2003. In fact, there are four new artists 
in the current top 10. That has not happened for at least three years. 

The situation is similar on the Modern Rock chart: 13 new acts 
on the 40- position list and two in the top 10 -three if you include 
the new track from Fall Out Boy. 

The simple explanation for rock playing more new acts: sup- 
ply and demand. The format is running out of new songs to play 
from last year's superstar releases. 

"That created opportunity for some of the new bands," says 
Jim Fox, station manager at active rock KRXQ (98 Rock) Sacra- 
mento, Calif. "As a result, bands like Hinder got a shot they may 
not have otherwise." 

With two new bands -10 Years and Hinder -in active rock's 
top 10, you would expect Universal Records national director of 

rock promotion Dave Downey to be optimistic. The stars are 
aligning for new artists," he says. "We're experiencing success 
now because we're getting more reactive records" -that is, records 
that test well and generate phone reaction from listeners. 

"Rock music is as vital as it's been," Columbia Records senior 
VP of alternative and rock promotion Ron Cerrito says. "There is 
an underground." Coheed and Cambria, which is No. 27 at Active 
Rock with "Welcome Home," "can sell 2,000 -3,000 tickets in a mar- 
ket three tours in a row," Cerrito says. "Now, they're out with Avenged 
Sevenfold and playing 7,000- seaters in a lot of markets. Rock music 
is very healthy and very much in demand. It's just a matter of rock 
radio recognizing and supporting those artists." 

Rock radio's ability to drive sales has been confirmed by System 
of a Down, Cerrito says. The band's back -to -back, thematically 
linked "Mesmerize" and "Hypnotize" sets have sold a combined 
2.7 million units without crossover airplay. "Every other band sell- 
ing that kind of tonnage gets played at pop, too," Cerrito says. "That's 
a source of pride for modern and active rock radio." 

Indeed, the outlook has improved for rock radio. For now, the 
station defections from the format have subsided, and year -to- 
year ratings are up. Rock (including active, heritage, classic and 
'70s) had an 8.2 12 -plus share in the fall 2005 Arbitron ratings, 
up from 7.8 in fall 2004, but down from the loftier 8.7 posted in 
the spring and summer of last year. 

Active rock was flat at 2.3 for most of 2005, while modern 
rock declined consistently: 3.5- 3.0- 3.0 -2.9. The slide is at least 

LOOK WHl 'ItOCKING THE CHARTS 
10 YEARS 
"Wasteland," the latest single by 10 

Years, is sitting pretty at No. 3 on the 
Modern and Active Rock charts. The 
Knoxville, Tenn., foursome is tour- 
ing with Korn. Republic /Universal/ 
UMRG released the group's album 
"The Autumn Effect" last August. It 
has sold almost 216,000 copies. 
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AV LNG ED SEVENFOLD 
Avenged Sevenfold's major -label 
debut, "City of Evil" (Hopeless/ 
Warner Bros.), has sold more than 
520,000 units. The SoCal quintet's 
single "Bat Country" is on the Active 
and Modern Rock charts (No. 6 and 
No.12, respectively). The Vans Warped 
veterans are on the Cities of Evil tour. 

BLUE OCTOBER 
Blue October's single "Hate Me" 
(Universal /UMRG) is bulleted at No. 

13 on Modern Rock. The Texas band 
will perform March 17 at South by 
Southwest. The quintet's album 
"Foiled" will be released April 4, and 
has already garnered attention as a 

feature on VH1. 

EVANS BLUE 
Evans Blue's album "The Melody and 
the Energetic Nature of Volume" 
(the Pocket /Hollywood) debuted at 
No.1 on Top Heatseekers last issue. 
The foursome's single "Cold (But I'm 
Still Here)" is bulleted at No. 7 on Ac- 
tive and is No. 36 on Modern. Gigs 
are booked through May 13. 

FLYLEAF 
Flyleaf's self -titled debut album (Oc- 
tone) is No. 3 on Top Heatseekers 
after 12 weeks, with 66,000 units 
sold. The quartet's single "I'm So 
Sick" is bulleted at No. 14 at Active 
Rock and No. 31 at Modern Rock. The 
band has toured extensively and is 

currently out with the SnoCore tour. 
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New acts including, from left, HINDER, 

AVENGED SEVENFOLD and FLYLEAF, 

are re- energizing rock radio. 

u< v 
Ü 
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partially due to the loss of key modern rock stations in several 
major markets. 

WHERE'S THE PASSION? 
Of course, not every rock station is playing more new bands. At 

active rock WRIF (the Riff) Detroit, the response to fewer major 
releases has been replacing some current positions in its playlist 
with recurrents. "We have taken a more conservative approach," 
WRIF operations manager Doug Podell says. "But 2006 looks 
promising musically." 

The Riff's conservatism is a product of its market longevity 
and older audience. "Their definition of new music is still Au- 

dioslave and Linkin Park," Podell says. "We still sometimes get 
too far out in front of that and may go a little too far, a little too 
fast with new releases. Last year caused us to be a little more pa- 

tient and to take what we have and conserve it a little longer. It 
paid off for us and the listener." 

Podell, Fox and other programmers say that in auditorium test- 
ing, the format's listeners have shown less passion for current rock 

during the past three years. One oft -cited reason is that by relying 
exclusivelyon hard rock, active rock became too musically narrow. 

"It was no different than what disco stations did in 1978," Fox 

says. "They branded themselves with a fad that passed. Some ac- 

tive rock stations only played music that positioned themselves 
as devil- worshipping, animal -sacrificing, baby -killing stations. 
When that fad passed, it became difficult for those stations to 

C 
x 

continue to pull big numbers." 
Instead of this narrow focus, active rock stations are turning 

to new acts and greater variety. Still, the format has more palette - 
expanding work to do, some say. 

"Rock radio is very narrow right now. It needs to be broader," a 

major -label rock promotion executive says. Applauding the heavy 
airplay given to such distinctive- sounding acts as System of a Down 

and Avenged Sevenfold, the exec says radio has not gone far enough 
to embrace new and different sounds and textures. Other left -of- 

center, decidedly rock bands, like the Mars Volta and Coheed and 
Cambria, have not received significant airplay, he notes. 

The executive says radio plays bands that "seem safe" while 
avoiding edgy or outside -the -box artists. Yet rock radio's textural 
variety cup runneth over when it comes to gold titles. Ethereal, 
synth- driven Pink Floyd and acoustic Led Zeppelin tracks are 
abundant on the airwaves, but such sonic departures are largely 
verboten for new, unproven acts. 

"I honestly believe that if Led Zeppelin came out today, it would 
never take off," the exec says. "I don't think any [programmer] 
would listen to it today and go, 'Yeah, that's going to research.' " 

OBSTACLES REMAIN 
Rock programmers face other obstacles. Pop, R &B /hip -hop and 
country dominate The Billboard 200, while demographic trends - 
including the aging of the U.S. population and the growth of the 
Hispanic community-and aspects of Arbitron methodology 

have worked against the format. 
Others say rock radio has blown opportunities to create events 

out of high -profile new releases from Disturbed, Korn, Godsmack 
and other core bands, and that active rock should have come to the 
party for buzz acts like My Chemical Romance and Fall Out Boy. 

Despite the challenges, Cerrito notes there are still many sta- 

tions "playing new music and doing quite well in the ratings. 
WXDX [Pittsburgh] lost [Howard] Stern one year ago, and they 
continue to be solid. Houston, Dallas and Salt Lake City have vi- 

brant current rock stations." 
Podell says some radio companies knee -jerked in dropping 

rock. "I still can't find a format that has better 18 -44 or 25 -54 male 
numbers than rock. Why you'd abandon that for a format that 
doesn't have the same impact was beyond a lot of us," he says. 

Valen says WAAF's franchise is "built on an adventurous spirit," 
and has given the station solid ratings and strong sales results. 

"There really is no excuse to completely abandon rock," Valeri 

contends. "But the brand has to transcend the music. You need 
a great morning show. You have to have the breakthrough, splashy 
promotional effort both on the air and on the street. You've got 
to have fun. If you're just going to be the 10 -in -a -row station, 
good luck, because now you're competing with my iPod, and I've 
got my 5,000 favorite songs on there. It's got to be a full- service 
entertainment product" 

Additional reporting by Anthony Colombo in New York. 

The following acts currently appear in the top 20 of the Active Rock or Modern Rock charts or 
both. Also sharing that distinction is British band Hard -Fi, which is profiled on page 54. All sales 
figures are according to Nielsen SoundScan. 

HINDER 
Hinder's album "Extreme Behavior" 
(Universal /UMRG) is bulleted at No. 

7 on Top Heatseekers, with more than 
96,000 units sold. The Oklahoma 
City quintet's single "Get Stoned" is 

No. 5 on Active Rock after 31 weeks. 
Hinder is playing U.S. dates, and "Get 
Stoned" can be seen on Yahoo Music. 

HURT 
Hurt's debut album, "Vol. 1" (Capi- 
tol), will hit U.S. stores March 21. The 

quartet's single "Rapture" is bulleted 
at No.19 on Active Rock after seven 
weeks. The video premiered in late 
February, and the song has been 
gaining XM and Sirius airplay ever 
since. Hurt is also touring the States. 

MATISYAHU 
Matisyahu's surprise hit album, "Live 
at Stubb's" (JDub /Or /Epic), is up 
four spots to No. 30 on The Billboard 
200 after 17 weeks, with more than 
458,000 units sold. The New York 
artist's single "King Without a 

Crown" is No. TI on Modern Rock. He 

will play Coachella and Bonnaroo. 

I 
PANIC! AT THE DISCO 
Panic! at the Disco's single "The Only 
Difference" (DecayDance /Fueled) by 
Ramen) is No. 14 with a bullet on 
Modern Rock. Its album "A Fever You 

Can't Sweat Out" is No. 44 on The 

Billboard 200 and has moved 
285,000 -plus copies. The Las Vegas 

quartet is touring the West Coast. 

SHE WANTS REVENGE 
She Wants Revenge's single "Tear 
You Apart" (PerfectKiss /Flawless/ 
Geffen) is bulleted at No. 9 on Mod- 

ern Rock after 13 weeks. The act's 
self -titled album is No. 95 on The Bill- 

board 200 with almost 82,000 sold. 
The duo will tour with Depeche Mode 

starting April 27. -AMY GAVELEK 
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WHEN THE ROCK AND ROLL HALL 

of Fame and Museum 
staged its 10th annual 
American Music Masters 
concert last November at 

Cleveland's State Theater as a tribute to Sam 
Cooke, even the performers were star -struck. 
Elvis Costello, for one, walked offstage in a haze, 
leaving behind Solomon Burke and Aretha 
Franklin to sing "A Change Is Gonna Come." 

Costello admitted that he had to keep pinch- 
ing himself, says Warren Zanes, VP of educa- 
tion at the museum, who was standing in the 
wings that evening. The singer -a Rock and 
Roll Hall of Fame inductee in 2003 -could not 
believe he was performing with his heroes on 
such a once -in -a- lifetime bill. 

These are the moments the museum's staff 
works toward. 

"If you do it right," Zanes says, "you then have 
someone of Elvis Costelló s stature, who is an 
ambassador, that goes and says [the Rock Hall 
is] about the music, about teaching the lessons 
that you can teach from the music." 

On March 13, the Rock and Roll Hall of Fame 
will hold its annual induction dinner in New 
York. Black Sabbath, Blondie, Miles Davis, 
Lynyrd Skynyrd, the Sex Pistols and the founders 
ofA &M Records -Herb Albert and Jerry Moss - 
are this year's honorees. 

Meanwhile, at some point this year, the hall's 
6 millionth visitor will walk into the angular $84 
million facility, which was designed by noted ar- 
chitect I.M. Pei and opened in September 1995. 

That milestone will merit a brief celebration, 
perhaps a few balloons and local TV coverage. 
But otherwise it will be just another day for the 
museum, which is scenically perched on the 
shores of Lake Erie. 

There is little time for reflection for the in- 

stitution, which has been strengthening its pro- 
grams, expanding its facilities and enhancing 
its image. 

"I think one of our biggest challenges is to 
remind people that this is an art form that 
changed the world, one that continues to sort 
of be the platform for many idealists on how the 

A 3ecace After Openinc, 
The Rock Anc Roll Hall Of Fame 

Anc Museum Teaches Musical Lessons 

BY JOHN BENSON 
world can be different," Rock Hall president/ 
CEO Terry Stewart says. 

Just as the hall has drawn tourists to North- 
east Ohio, it also has brought together a unique 
staff: unabashed rock'n'roll believers, dedicated 
to not only promoting the institution but spread- 
ing its gospel. They include Stewart, former 
president of Marvel Entertainment Group and 
extensive memorabilia collector; Zanes, former 
Del Fuegos band member -turned- academic; and 
VP of exhibitions and curatorial affairs Jim 
Henke, a former writer /editor for Rolling Stone. 

The staff brings rock's past alive for, among 
others, the fans of tomorrow. In addition to 
reaching roughly 50,000 schoolchildren each 
year, from elementary to high school age, with 
various programs held in- house, the hall also 
offers a distance -learning program via video 

conferencing, as well as dozens of symposiums 
and concerts by music industry veterans. 

The latest chapter in the hall's educational 
efforts is coming to fruition this year, with the 
opening of a 20,000 -square -foot archive and li- 
brary, located on the Cuyahoga Community Col- 

lege downtown Cleveland campus. 
"It's a library and archives [that are] unique in 

the world," Stewart says. It will offer the oppor- 
tunity "to study original source material and other 
documents, trying to understand where this art 
form came from, how it rose to such prominence." 

The Rock and Roll Hall of Fame Foundation 
was founded in 1983 and subsequently licensed 
the concept of the hall of fame and museum to 
the City of Cleveland. 

The hall is funded by contributions from in- 

dividuals and foundations, from state and fed- 
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Renowned architect I.M. Pei designed the striking building that houses the Rock and 
Roll Hall of Fame and Museum on the shores of Lake Erie. The museum opened in 1995. 

eral sources, and via subscriptions from its 
13,000- strong membership base. Overall, Stew- 

art says the hall is doing well financially in a dif- 

ficult climate for nonprofit organizations. 
The museum's vitality depends on its pres- 

entation of artifacts and an ever -changing list 
of notable exhibits, which are either loaned to 
or owned by the facility. 

As for competition within the rock'n'roll mem- 
orabilia market, which has proliferated expo- 
nentially during the last decade with eBay and 
other such entities as the Hard Rock chain seek- 
ing items, Stewart says there are plenty of items 
to go around, and more than likely, collectors 
view donations to the hall as a source of prestige. 

The current featured exhibit is "Tommy: 
The Amazing Journey," and an extensive Bob 
Dylan collection is due later this year. Even 
though diehard fans may find interest in spe- 
cialized displays, Stewart says focus groups 
reveal that the desire to pay homage to the art 
form rather than specific exhibits attracts first - 
time and repeat visits. 

The hall has created another draw for visitors 
with the CMJ /Rock Hall Music Fest. Debuting 
late last spring, the multiple -day, multiple -venue 
festival attracted more than 18,000 music fans. 

That is great news for the Greater Cleveland 
Convention and Visitors Bureau, which esti- 
mates the hall's annual 400,000- 500,000 visi- 
tors generate more than $100 million in tourism 
for Northeast Ohio. More important, 90% of the 
facility's visitors come from outside of the area, 
making the hall a first -day destination. 

"From the city's point of view, that's why the 
Rock Hall was built: to attract people from lit- 

erally around the world," says Dennis Roche, 
president of the bureau. 

Roche says his organization often supports 
advertising and marketing efforts for the hall 
to draw visitors from beyond Cleveland. And 
that is good news for Stewart and his team of 
true believers. 

"It's not a question of being successful, it's a 

question of being more successful," Stewart says. 

"We're talking about [telling] the whole world .. . 

to come to Cleveland. It's a very big deal." . 
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HE\'KE ON CURATING: 

SERIOUS, FUN AND 
FILLED WITH SPIRIT 

ou could say that Jim Henke has the 
perfect job. 

Trained as a journalist and raised 
on rock'n'roll -in a suburb of Cleve- 

land, no less -Henke is VP of exhibitions and 
curatorial affairs at the Rock and Roll Hall of 
Fame and Museum. 

In other words, he is the guy who convinces 
rock stars -and the families of rock stars -to 
lend or donate their career artifacts to the mu- 
seum. He is also the guy who decides what to 
display and how to display it. 

Beginning in 1976, Henke spent almost 18 
years at Rolling Stone, 10 as music editor. He 
wrote cover stories on rock legends including 
Bruce Springsteen, Eric Clapton, Jerry Garcia 
and the Clash and edited two of the magazine's 
historical anthologies. 

As a key member of the Rolling Stone staff, he 
was present at some of the early planning meet- 
ings for the Hall of Fame thanks to the involve- 
ment of the magazine's publisher, Jann Wenner. 
So, when the hall needed a curator, the Ohio na- 
tive was a natural candidate. Ironically, Henke 
had made a career change the year before, leav- 
ing Rolling Stone in 1993 to become VP of prod- 
uct development for Elektra Entertainment. 

But the Rock Hall gig was a once -in -a- lifetime 
opportunity, and Henke has made the most of 
it by leaving his stamp on every inch of the mu- 
seum, helping to create an institution that in- 
forms, inspires and entertains its visitors. 

Was there an existing museum collection 
when you signed on as curator in 1994? 
There wasn't really too much. It was more like 
some stuff from fans. There was very little of 
any substance. 

What was your first move to change that? 
Because Jann had a relationship with Yoko Ono 
and John Lennon, he had called Yoko and said, 
"Jim is going to be the curator now." I had met 
her a few times when I was at Rolling Stone. 
Through Jann's arrangements, we got Yoko to 
give us a nice collection of John Lennon memo- 
rabilia. It is on a long -term loan, but it was his 
"Sgt. Pepper" uniform and the leather jacket that 
he wore when the Beatles played in Hamburg and 
also some early song lyrics and school report cards. 
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So that was the first big collection we got after 
I got onboard, and that sort of opened the door 
to trying to get more. 

What were some other early challenges? 
One of the things that I thought was very im- 
portant was that it couldn't be a dull museum. 
You actually had to hear music and video and 
things like that, and that hadn't been really fig- 
ured in so prominently [by the design team]. 
We had to try and add those elements and then 
other stuff too. It had to somehow be serious 
and also be fun and somehow represent the 
spirit of rock'n'roll. 

I also thought it would be fun to include things 
like stage props, and no one had really thought 
about that before. So, we basically had to take 
[the design] plans and get things to work in there. 
Then, the other obvious thing was that we really 
didn't have a budget to buy things ... It was re- 
ally a matter of convincing primarily the artists 
or their managers to either loan us stuff or give 
us stuff. It was really a big sales job. 

How did you handle that? 
I put together a little staff that was, for the most 
part, other journalists that I had known. I had 
selected them from either geographic location - 
like someone who was out in California and 
someone who was down in Nashville -or sort 
of by their area of expertise. If someone knew 
a lot about the blues and folk, stuff like that. 
That was another one of the things I thought 
was really important -to go back and cover the 
roots of rock' ri roll, let it not be all about iconic 
artists of the '60s. 

In terms of the sales job, the thing we started 
doing even as the building was being built, 
whenever artists would come through Cleve- 
land I'd invite them down to the museum and 
the construction site and show them the blue- 
prints and try to explain what we wanted to do. 
And, to this day, we still do that. It's probably 
our most successful thing. 

Once we get artists to come through here, even 
though it's been open for 10 years now, a lot of 
them don't quite know what it is. They may think 
it's just a glorified Hard Rock Cafe type of thing. 
Ninety-nine times out of 100, artists who come 
through here end up really liking it and are much 

more likely to give us stuff. 

What is it like when artists visit the museum? 
It sort of varies. We offer them our guided tour 
and sometimes they'll ask us if they can do it after 
hours. Green Day was here this past summer and 
they came down after the show. A couple of peo- 
ple on my staff took them around. It was just 
them and the security people and that was it. And 
there are other people that don't mind walking 
through when there are visitors here. 

Do you walk around the museum yourself to 
see how people react to the exhibits? 
We try to do that. We also get e -mails sent to our 
Web site from people who have been here with 
ideas and suggestions. We've also got a visitor com- 
ment thing. I do try to get out and walk around. I 

mean, it's fun out here during a busy day. During 
the summer when it's really busy and sort of noisy 
and there's music playing all over. 

What have you learned from this? 
I always imagined it would be more iconic stuff 
like the John Lennon "Sgt. Pepper" uniform that 

people would care about and the esoteric stuff 
they wouldn't really care about. 

But what really impresses me is that most of 
the visitors, I'm always amazed, because they 
pore over these handwritten lyrics or memos 
and things like that that we have in our cases. 

Is there a kind of Holy Grail out there? Some- 
thing you really want for the collection? 
Bob Dylan is one person we've tried over the 
years to get stuff from and haven't gotten too 
much stuff from him. Although now we are 
going to have a Bob Dylan exhibit that was cu- 
rated by the folks out at [Experience Music Pro- 
ject in Seattle]. He was the one guy we have been 
consistently going after and haven't had a whole 
lot of luck with. 

You now have to compete for objects with 
other museums like EMP. And then there is 

eBay, which has given people a new sense of 
the value of memorabilia. Has this made your 
job more difficult? 
It's sort of gone both ways. In a lot of ways it's 
a little bit easier for us now because we've been 
around for 10 years and have a reputation. If 
we call someone they're more inclined to co- 
operate with us. Likewise, when bands come 
through they want to do stuff with us. People 
are always interested in giving us stuff. 

One thing I have noticed is that the bands 
themselves are becoming more aware of the 
value of this stuff. A couple of bands even have 
an archivist on staff. There's a more awareness 
in general of the value of this stuff. 

Overwhelmingly the collection seems to be 
about clothing and guitars. What does that 
say about rock'n'roll? 
That's one of the tricky things about this mu- 
seum. It's one thing I always talk about. We're 
a different kind of museum in the sense that 
the actual art is available online or in the CD 
store. It's not like they're going into an art mu- 
seum where you look at the painting and it's 
the original Picasso. If you want to hear the orig- 
inal U2 song you can go buy it in a store. 

So, that's a tricky thing in that we're dis- 
playing the ephemera of the subject, although 
we do try to tell as much of a story as we can. 
That was one of the reasons for including more 
audio and video stuff. I do like seeing the hand- 
written lyrics where you can see how John 
Lennon or Bono crossed this verse out, rewrote 
it in and then rewrote something else in. I tend 
to like that kind of stuff. 

o u 
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Former music journalist JIM HENKE, now chief curator at the Rock and Roll Hall of Fame ó 
and Museum, is impressed by the attention that visitors pay to exhibit details. á 
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13 
POP MUSIC 

TRAILBLAZERS 
ARE STILL 

COURTING 
`COOL' 

BY CHUCK TAYLOR 

LON DI E 
londie. Who knew one word could be 
so colorful. 

Ask anyone who has experienced 
popular music during the last 30 years, 
and the mere mention of Blondie is syn- 

onymous with a band that rooted itself along the 
dark edges of punk rock then reinvented the voice 
of the mainstream, unapologetically turninc new 
wave into top 40. 

On March 13, more than three decades after form- 
ing in New York, Blondie will be inducted into the 
Rock and Roll Hall of Fame. A week earlier, the 
two -disc album "Greatest Hits: Sound & Vision" - 
featuring a mash -up of "Rapture" and the Doors' 

"Riders on the Storm" -was released on 
By this point, Blondie's accomplishmen 

become folklore: The first rap song to hit No. 
The Billboard Hot 100 was the group's "Rapture," 
a composition that holds up amid so many hip -hop 
novelty hits all these years later. And all the hit songs 
in between -"Heart of Glass," "The Tide Is High" 
and "Call Me" -are standards in many a post -baby 
boomer's personal soundtrack. 

To this day, Blond top 40 catalog maintains a 

sterling sophisticati though at the time, the act's 
foray into pop -really, a punk band singing disco - 
appeared to be a betrayal of its roots. Even so, few 
bands are able to continued on »p34 
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BLONDIE (cont.) 
from »p33 
court "cool" from the time they achieve pub- 
lic consciousness through their peak of pop- 
ularity and beyond. But vocalist Debbie Harry 
remains as much a musical icon today as she 
did when she and her bandmates -including 
the current lineup of Chris Stein on guitar, 
Clem Burke on drums and Jimmy Destri on 
keyboards -were just getting started in the 
mid -'70s. 

Before Blondie, Harry was the backup vocal- 
ist for a folk group called Wind in the Willows. 
When Stein met the former Playboy Bunny, they 
not only became romantically involved but also 
formed a group, the Stilettos. As they gained 
popularity at New York -mainstay punk club 
CBGB, the name was changed in honor of its 
lead singer's bleached blond locks. 

In 1977, Blondie's self -titled debut was re- 
leased on Private Stock Records, as was the sin- 
gle "X Offender." Neither charted. 

That same year, Chrysalis bought the label, 
issued "Plastic Letters," and the band toured 
Europe and Asia. Single "Denis" took them to 
the upper reaches of the U.K. singles chart and 
boosted the album to No. 10 there. 

"Chrysalis had such a strong belief in Blondie 
that they paid over $1 million -an unheard -of 
price back [then] -to buy the band's contract 
from Larry Utall at Private Stock. Their belief 
paid off," says Richard Gottehrer, who initially 
signed Blondie and produced "Denis." 

: . 
+... síniIy a 

Aft_ r reu siting in 1999, 
BLONDIE launched one of 
its most successful toi 

Blondie then collaborated with producer Mike 
Chapman for the third album, "Parallel Lines," 
the first of three consecutive projects to top the 
U.S. album chart. The single "Picture This" hit 
No. 12 in the United Kingdom, and follow -up 
"Hanging on the Telephone" scored at No. 5. 

Stateside, it took "Heart of Glass" to turn 
Blondie into a household name -a song the 
label was hesitant to release because of its overt 
disco beat. It became not only the group's first 
No. 1 hit on the Hot 100 in 1979 but propelled 
the album to sell 20 million copies worldwide. 
Singles "One Way or Another" and "Dream- 
ing" followed, both making the U.S. top 30. 
But the biggest break of the band's career was 
yet to come. 

In 1980, Blondie teamed with producer Gior- 
gio Moroder for another audacious disco song, 
"Call Me," the theme from the film "American 
Gigolo." Originally, the song was intended for 
Stevie Nicks who turned it down, so Moroder 
turned to Harry, who wrote the lyrics and 
recorded it over the already completed instru- 
mental track. The title remained at the top of 
the singles chart for six weeks and became the 
No. 1 song of the year. 

"Blondie helped create a new scene that 
was the beginning of a whole musical move- 
ment," former Ramones drummer Tommy 
Ramone says. 

Despite its increasingly mainstream, singable 
hits, Blondie was still accepted as a new wave 

band whose pop success did little to dampen its 
hip image, even as Harry courted her fame along 
Main Street USA, appearing on "The Muppet 
Show" at the turn of the decade while Harper's 
Bazaar named her one of the 10 Most Beautiful 
Women in America. 

The fifth Blondie album, "Autoamerican," 
was released at the beginning of 1981, preceded 
by the tropical- reggae pop romp "The Tide Is 
High," which gave the group another No. 1 in 
the United States and the United Kingdom. 
"Rapture" followed, the group's fourth and final 
chart -topping hit, whose videoclip featured a 

cameo appearance by New York artist and Andy 
Warhol disciple Jean -Michel Basquiat. 

After that, Blondie continued on »p36 
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Congratulations on 30 years of unparalleled creativity, sound and vision 
and on Blondie's induction into the Rock and Roll Hall of Fame. 

You rock! Christine Lepera 
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BLONDIE (cont.) 
from »p34 
scored only one more top 40 hit before break- 
ing up- "Island of Lost Souls" at No. 37 in 1982. 

Soon after, Harry embarked on a solo career 
and recorded a batch of songs that remain beloved 
in the dance community including "Backfired," 
"French Kissin' " and "En Love With Love." She 
released five solo albums, including "Koo Koo" 

and "Def, Dumb & Blonde." She has appeared 
in nearly 40 films during the past 28 years, in- 
cluding John Waters' 1988 hit "Hairspray." 

It would be 17 years before Blondie would re- 
turn with the remarkably relevant album "No 
Exit," which sold more than 2 million copies 
worldwide. Single "Maria" -which fueled two 
tours of the United States, the United Kingdom 
and Europe- reunited the band with the charts, 
accompanied by a videoclip that showed how 
kind time had been to the long -lived group. 

Allen Kovac, CEO of Tenth Street Entertain- 
ment, has seen Blondie through its second life. 
When Kovac met Harry and Stein, he already 
had under his belt the formidable comebacks 
of Meatloaf, Duran Duran and other heritage 
artists that he brought back to life. 

"Debbie was intrigued that there was the pos- 
sibility that a band could reunite -get the people 
together in a room to heal and sort out their issues 
and really come back together," Kovac says. "I con- 
vinced them that there is no greater path that any 
individual is going to take that will succeed more 
than dimbing the mountain together. Just seeing 
them rehearse, I knew the magic was still there. 

"When we shopped the new album, no label 
wanted it," Kovac recalls of the comeback effort. 

So he essentially created a boutique company 
to release the album and single "Maria." The ef- 
fort sold more than 1.5 million copies, hitting 
No. 1 in 14 countries, according to Kovac. 

"There just aren't many bands that are will - 
ing to break the mold," he says. "When you look 
at what they have done -helping rap [move] into 
the mainstream, along with reggae, rock, disco 
and pop -they opened a lot of doors. Everyone 
tries to fit into a pipe and that's why we have a 

generic industry. But with Blondie, people saw 
that women could take on anything. Before there 
was Madonna, there was Debbie Harry." 

Kovac says it has taken a frustratingly long 
time for Blondie's body of work to be given the 
kudos that it deserves. 

"People are just now beginning to realize the 
brilliance of Debbie Harry and the creativity of 
Chris Stein," along with the songwriting and 
instrumental prowess of the band, he says. "I 

learned when we were working to get the Bee 
Gees into the Rock and Roll Hall of Fame that 
it takes more than a body of work and talent, it 
takes mounting a political campaign. Debbie 
went out there and shook everybody's hand. 
That's just what you have to do." 

That degree of commitment is why Blondie 
remains a testament to just how far raw tal- 
ent and hands -on management can take an 
ambitious troupe of musicians with the ver- 
satility to adapt. In this case, the power of 
music is ageless. - 
Additional reporting by Debbie Galante Block. 

Before 
here was 
adonna, 

here was 
ebbie 
arry.' 

-ALLEN KOVAC, TENTH 
STREET ENTERTAINMENT 

ARTIST GROUP INTERNATIONAL 

CONGRATULATES 

BLONDIE 
ON THEIR INDUCTION TO 

THE ROCK & ROLL HALL OF FAME 
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Then and now: ' Blondie did a lot of 
credible, groundbreaking work,' DEBBIE 
HARRY says. 'To be recognized with this 
induction makes it official.' 

Blondie's first two albums. Was this deliberate? 
Stein: No. In those early days, we just went in 
and played to the best of our abilities and then 
did overdubs, and that was it. When we met [pro- 

ducer] Mike Chapman, it was a whole different 
reality. He was a perfectionist. Today, "Heart of 
Glass" could be done digitally in five to 10 hours. 
Then, it took us about a week to do it manually. 

It's crazy how we did it. It was endless rep- 
etition until Mike was satisfied. This drove 
me crazy initially, but then I realized the 
value of it. 

Harry: Well, that's when things start to 

sound unique. Being recognizable and 
having a sound is not easy to do. Today, 
it's more difficult because so much has 
gone before. 

RIDE THE WAVES (cont. 
from »p38 
that. Being an underdog, a dark horse -with no- 
body really tooting our horn for us and saying 
how great we were -worked in our favor. It gave 
us this great groundswell that was very natural 
and genuine. That excited the music industry. 

Stein: "Heart of Glass" going to No. 1 in 
America is definitely one of those moments. 
The first time we played live in England stands 
out, too. Also, I'll never forget [ChrysalisRecords 
co- founder] Terry Ellis telling us that he didn't 
hear any No. is on "Autoamerican" and then 
having two singles from the album [ "Rapture" 

and "The Tide Is High "] go No. 1. 

Blondie, indeed, broke much musical ground. 
When the group experienced success with 
disco and rap, did that change your outlook at 
the time, or is it only when you look back? 
Harry: We knew it was different. We were al- 
ways experimenting and trying different 
things -it was a blessing and a curse. In the 
very beginning, it left us without a strong iden- 
tity or strong direction. But in later years, it stood 
well for us, because we did break some ground. 

You also paved the way for other artists to 
experiment with different musical styles. 
Did you realize how visionary Blondie was 
at the time? 
Harry: I knew that we were changing people's 
attitudes to music. We were very urban. [Music] 
was very segmented around the country. We 
couldn't tour in certain markets in those days, 
because there were no audiences for us. Our 
music wasn't being heard everywhere. 

There is a decidedly raw, imperfect quality on 

Many of Blondie's songs have not only 
stood the test of time but in fact have 
increased in popularity. What do you 
attribute this to? 

Burke: The songs. The image of Blondie is 
irrelevant. Sure, it's what got us in the door, but 
we wouldn't be around today if that's all there was. 

Harry: I don't know if we were ever terrifi- 
cally talented or technical musicians. We're bet- 
ter musicians today than we were then. But we 
always paid attention to songwriting. 

In recent years, Blondie's music has been Ii- 
censed for third -party usage. How do you feel 
about such branding opportunities? 
Harry: We don't really have any control [over] 
the early Blondie material. That's all licensed 
through continued on »p42 
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RIDE THE WAVES (cont.) 
from »p40 
Chrysalis Music. Most of the time they don't 
even ask us. We definitely make money from it. 
I can't really complain about that. It's not as if 
we were licensing it ourselves, though. 

We do, however, hold the licensing ourselves 
for our last two [studio] albums. So, that will be 
a different world for us if anybody gets inter- 
ested in that stuff. 

Stein: We get a lot of e -mails from teenagers, 
which means people are discovering our music 
for the first time. But we don't have any say over 
these opportunities. You know, the general mis- 
conception is that we made a lot of money. 

Are there any discussions regarding a new album? 
Harry: Yes. But at the moment, we don't have a 

label deal. 
Burke: We're definitely talking about a fol- 

low-up to "The Curse of Blondie." Being in- 
ducted into the Hall of Fame was a great shot 
in the arm for us. 

Stein: The next record we do has to be a raw 
rock record. That's the trend now. It's come 
around full cycle- again. 

What about the rumors surrounding the an- 
nouncement of a big U.S. tour? 
Harry: We're planning a post- induction tour of 

BLONDIE is preparing 
for a major U.S. tour 
this summer. 

Also, maybe our extended break helped us to 
continue. We got back together for monetary 
and artistic reasons. But it wasn't like someone 
handed us a big pile of money and said, "You 
can have this." We wanted to get back together. 
We asked ourselves how we would go about 
being a band again. We were never interested 
in being purely a nostalgia act. Yes, we play our 
hits, but we needed to make the "No Exit" album 
before touring. It put the focus on being a band. 

Of all the Blondie albums, which one still 
speaks to you the most today? 
Harry: "Autoamerican," actually. Though "Par- 
allel Lines" is pretty important to us, too. 

When we put out the first album, everything 
was fun for us. The first album, traditionally, is 
easy for bands to do, because it features music 
that they've been playing for a long time. And 
then, when they finally get to record the mate- 
rial, it's a breeze because everything has been 
worked out. But things change after you've been 
out there for a while. You've become a part of 
the industry. You're trying to write material at 
the same time you're doing other business. At 

that point, it sort of becomes like work rather 
than just fun. It becomes more serious; there 
are expectations. 

the U.S. 
Burke: [It is] tentatively scheduled for May 

and June. We're looking at 40 cities. 
Stein: We're overdue for shows in the States. 

The band is the best it's ever been. It's funny, 
because I wonder what the fuck we sounded like 
back in the old days. It was probably pretty 
wretched. I know it was pretty rude compared 
to where it's at now. Everybody's musicianship 
is in a different place. 

So many acts that debuted when Blondie did 
are no longer around. How has Blondie survived? 
Harry: It's been very serendipitous. We're able 
to ride the waves. One of the reasons we were 
able to get back on our feet this last time was 
because we really found an interesting and in- 
terested management company [Tenth Street 
Entertainment]. That was instrumental. 

Burke: Popular culture has aged, and we've aged 
along with it. It has to do with the generation we're 
from. People still have an interest in art and music, 
and it carries through at more of a mass level than 
before. We're all interested in many different as- 

pects of the media. This enables us to keep going. 
Now, Blondie is a home base for all of us. I wish 
we would've seen it that way before. 

Stein: I really like "Autoamerican." I was heav- 
ily involved with that one myself. I had that crazy 
instrumental [ "Europa "] at the beginning. "Au- 

toamerican" was the closest we ever came to a 

concept album, which is something we had al- 
ways talked about before. 

Burke: We had a good time making "Eat to the 
Beat." I always say "Dreaming" would've been a 

bigger hit had it not been for those crazy drums. 
Those drums were a run-through version. I was 
kind of wailing away on the drums, just outlin- 
ing ideas -which ended up appearing on the fin- 
ished track. 

" Autoamerican" was all over the place musi- 
cally. I never grew to like it until I heard it, years 
later, in a bar in London. 

I'll never forget when we delivered the album 
to the label. They said, "What do we do with this? 
There are no hits." 

What is left for Blondie to conquer? 
Stein: We are still trying to get into the A -level of 
rock artists. Regardless of what everybody thinks, 
Blondie is still not in the same league as Aerosmith. 

Harry: I was going to say, "Nasty habits." But I 

think we've already conquered that. I guess to write 
new songs -to write another great hit. 

( 
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"A journey of a thousand miles 
must begin with the first step" 

- Lao Tzu - 

Congratulations 
on your many steps 

Blondie 
r 
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Marla Wax Ferguson, Entertainment Division - mwax @lindentravel.com 

Sound Moves congratulates 

BLONDIE 
for 30 years of innovative music and style. 

oun i ' oves a so wis es to congratu ate on i ie 

for their induction to the Rock -N -Roll Hall of Fame. 

May there be many more years of continued success. 
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I _ ew bands can boast having 
had top 40 hits on The Bill - 
board Hot 100, Hot R &B /Hip- 
Hop Songs, Mainstream Rock, 
Adult Contemporary and Hot 

Dance Club Play charts. 
But Blondie can. 
The genre- bending act's first Hot 100 

hit was "Heart of Glass." The disco clas- 
sic peaked at No.1, the first of four chart - 
toppers for the act. In fact, no other New 
York rock band can claim as many No.1s. 

Of course, "Heart of Glass" was not 
the band's first single -just the first to 
dent the charts. Earlier releases like 
"Hanging on the Telephone" and "In the 
Flesh" simply never charted. 

For its second No. 1, 1980's "Call Me," 
Blondie paired with producer Giorgio 
Moroder for the theme from the film 
"American Gigolo." 

The driving rock tune spent six weeks 
at No.1, helping make it Billboard's No.1 
Hot 100 song of 1980. Soon after, the 
band's reggae -influenced "The Tide Is 
High" also shot to the top of the chart, 
spending 26 weeks overall on the tally. 

Then, in early 1981, the land- 
mark "Rapture" spent two weeks 
atop the Hot 100. Not only is it 
notable for being the chart's first 
No. 1 to contain any rapping, but 
the track also crossed over to a 

number of other Billboard charts. 
It hit the top 40 on the R &B /Hip- 
Hop Songs and Mainstream Rock 
charts and spent a month at No. 
1 on the Hot Dance Club Play chart 
(as a double -sided hit paired with 
"The Tide Is High "). 

Blondie also hit the top 40 of 
the Hot 100 with "One Way or An- 
other" (No. 24), "Dreaming" (No. 
27), "Atomic" (No. 39) and "Island 
of Lost Souls" (No. 37). The act 
disbanded in 1982 following the 
release of the album "The Hunter." 

After the group re- formed for 
the 1999 album "No Exit," the set's 

first single, "Maria," became a surprise 
hit in the United States and overseas. 

In the United States, it gave Blondie 
its first Hot 100 entry since 1982, and it 
was a top 10 hit on the Adult Top 40 and 
Hot Dance Club Play charts. 

In the United Kingdom, "Maria" debuted 
at No.1 on the Official U.K. Singles Chart, 
making it the band's sixth No.1 there. The 
group also reached the top with "Heart 
of Glass," "Sunday Girl," "Atomic," "Call 
Me" and "The Tide Is High." 

All told, Blondie has notched 20 top 
40 hits in the United Kingdom, with the 
most recent being 2004's "Good Boys" 
(No. 12). 

Below is an exclusive chart, compiled 
by Nielsen BDS, which proves the band's 
enduring popularity on the airwaves. The 
list ranks, by detections, the group's 10 
most -played songs of 2005. 

The chart surveyed all formats of U.S. 
radio (including classic rock, college 
and oldies stations), video channels 
(like MTV and VH1), satellite radio (Sir- 
ius and XM) and cable music service 
Music Choice. 

l3lonclie's IVlost-Played 
Songs Of 2005 

RANK TITLE 
1 Heart Of Glass 

2 Call Me 

3 One Way Or Another 
4 The Tide Is High 

5 Rapture 
6 Dreaming 

7 Good Boys 

8 Hanging On 
The Telephone 

9 Maria 

10 Rip Her To Shreds 

LABEL 
Chrysalis 
Chrysalis 

Chrysalis 
Chrysalis 

Chrysalis 
Chrysalis 

Sanctuary 

Chrysalis 

Logic /Beyond 
Chrysalis 

This chart ranks, by detections, Blondie's 10 most -played songs 
of 2005, according to Nielsen BDS. It includes all formats of U.S. 
radio that Nielsen BDS monitors (including classic rock. college 
and oldies stations). video channels (like MTV and VH1). satellite 
radio (Sirius and XM) and cable music service Music Choice. 
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EXCLUSIVE! 
Look for complete coverage of SXSW 

on Billboard's newest blog, the JADED 
INSIDER, on billboard.com, along 
with an expanded special feature. 

South By Southwest Marks A Milestone In Propelling Acts Toward Discovery 13V CRAIG ROSEN 

uring the past two decades, the South by Southwest Music and Media Con- 
ference has earned a reputation as the premier showcasing opportunity 
in America for acts on the cusp of breaking into the mainstream. For artists 
from independent labels, SXSW has leveled the playing field, building criti- 
cal word -of -mouth that is as valuable as any major -label marketing budget. 

Last year the conference and its music festi- 
val brought that boost to Hasidic reggae singer 
Matisyahu, who appeared at SXSW just weeks 
before Or Music released his album "Live at 
Stubb's," with distribution by Sony -owned RED 

Distribution. The title was subsequently "up- 
streamed" to Epic Records and has become a 

fixture on modern rock radio. 
In 2004, it was hot Scots Franz Ferdinand 

who broke out, also moving from an indie label 
to a major and onto mainstream success, in part 
because of the buzz the band generated at SXSW. 

When the music conference, festival and trade 
show opens March 15, the 20th anniversary of 
the event will once again bring high expecta- 
tions for key bands set to showcase. Critical ears 
await, among others, Arctic Monkeys and Grand 
National from the United Kingdom, rock duo 
Deadboy & the Elephantmen, British rapper 
Lady Sovereign and Minneapolis -based rock act 
Tapes 'n Tapes. 

In addition, the Welsh alt -rock act People in 
Planes is set to headline a Billboard showcase 
March 16 at the Dirty Dog Bar (see story, page 53). 

Yet for every attention -grabbing break- 
through, there are dozens of other stories of 
how appearing at SXSW at the right time can 
alter a band's career, thanks to the conference's 
mix of tastemaker attendees, comprising label 
executives, radio programmers, journalists and 
other music professionals. 

"Their opinion can truly shape what the rest 
of the audience thinks of you," says Wayne 
Coyne, frontman of the Flaming Lips, who re- 

leased their debut album on independent Rest- 
less Records in 1985. 

Coyne should know. The Flaming Lips' SXSW 

appearances during the past 10 years illustrate 

how an act can use the festival as a development 
platform, running the gamut from outrageous 
experimentation to career revitalization. 

By 1997, the Flaming Lips had made the move 
from Restless to Warner Bros. Records, but was 
stalled at a crossroads marked by personnel 
changes and personal tragedies. Then Coyne 
staged the Parking Lot Experiment, in which he 
led SXSW attendees to an Austin parking struc- 
ture and instructed 30 people to simultaneously 
play on their car stereos cassettes of music he 
composed. The result was a bizarre symphony 
that reinvigorated the act and thrilled attendees. 

"It was an absurd thing to tell a couple thousand 
of people to come to a parking lot and see this 
thing," he recalls. "To call this thing an 'experi- 

ment' would be kind ... But people showed up 
with their minds wide open. I think that enthusi- 
asm spread from Austin to the rest of the world." 

And that response opened the door for Warner 
Bros. to release "Zaireeka," the Lips' four -CD 

concept album that extended the experiment 
into the homes of fans. 

The Lips returned to SXSW as a trio a few 
months prior to the release of "The Soft Bulletin" 
in 1999. Coyne has been a featured speaker at 

SXSW and last year a documentary about the 
band, "The Fearless Freaks," was screened there. 

The promise of musical discoveries and the 
heady environment of downtown Austin have 
lead industry professionals to keep returning 
to SXSW. Sub Pop co- founder Jonathan Pone- 

ARCTIC MONKEYS 
r,rrive at SXSW after 
coring thQ Vastest - 

selling U.R.` debut,,,, 
i i British chart histofy. 

man's first visit to SXSW was in 1992, and the 
indie -label veteran has been back seven or eight 
times through the years. 

"I love Austin, and I like the feeling of the 
event," he says. "There's more merriment and 
chance for good -old fashion hijinx and some- 
thing spontaneous to happen, instead of more 
calculated industry- driven events you'd find in 
other places." 

Poneman recalls standout SXSW perform- 
ances from such Sub Pop acts as the Shins, Hot 
Hot Heat and the Pernice Bothers, even though 
the last two acts have left the label. "There's been 
so many that it's hard to remember them all," 
he says. "But it's done us right." This year, the 
Brunettes, Flight of the Conchords, Kelley Stolz, 

Band of Horses, the continued on »p46 

SOUTH BY SOUTHWEST MUSIC 
AND MEDIA CONFERENCE 

WHAT: An annual international gath- 
ering of the music industry with a focus 
on artist development, featuring panel 
discussions, key speakers, a trade show 
and an extensive live music festival. 

WHERE: Austin 

WHEN: March 15 -19 

WHO: An estimated 9,000 attendees 
representing all facets of the music 
business participate in the conference 
and trade show, with as many as 16,000 
expected for the music festival events. 

WEB: sxsw.com 
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20 YEARS (cont.) 
from »p46 
Elected and Rogue Wave will perform March 17 

at Sub Pop's showcase at Red Eyed Fly. 

Poneman admits to grousing about the expense 
of putting on the seemingly required showcase. 
But at the end of the day, I guess we don't really 

have to be there," he reasons. "We really come 
back of our own volition and love for the event." 

Astralwerks GM Errol Kolosine concurs that 
SXSW's location plays a tremendous part in its 
longevity. The success of the event and the geo- 
graphical location of the event are not mutually 
exclusive at all," says the executive who first at- 
tended SXSW in the late '80s when he was work- 
ing in college radio. "Austin is very much a music 
town. There is a wide array of music venues that 
operate year- round. It's a thriving and very real 
music community, and that's a big part of it." 

As such, the venues usually have good sound 
and top -notch crews. "Those things are crucial," 
Kolosine adds. "You can spend a ton of money 
and put your heart and soul into bringing a whole 
slew of artists down, but if the people who are 
facilitating the audience's experience, if those 
people aren't professional and don't have their 
act together, it can all be for naught. There's noth- 
ing worse than going through all that trouble 
and then you're at the gig and it sounds like crap." 

Another plus, Kolosine adds, is that SXSW tends 
to draw music lovers with open minds. "Once it 
was more of a rootsy event, more indicative of the 
Austin vibe than it is today," he says. "They've 
expanded what they do. Now we can do a gig with 
bands like Hot Chip and the Juan McClean, who 
are a bit more rhythmic, and people are more up 
for it. We had Fatboy Slim dose out our big party 
last year, and it was rammed." (This year, 
singer /songwriter Beth Orton will headline one 
of two Astralwerks showcases.) 

It was Austin's open- minded environment 
that led Or Music co- founder Michael Caplan 
to suggest that Matisyahu record his debut for 
the label at legendary hot spot Stubb's and later 
appear at SXSW prior to its release. 

"He delivered, and the timing was perfect," 
recalls Caplan, who is now senior VP of A &R 

for Sony Music Label Group and president of 
the upstart NuHaven Music label. "We couldn't 
have timed it any more perfect." 

While SXSW's growth has opened the doors 
to more international acts through the years, 
some veterans complain that it has left some 
early supporters feeling squeezed out. 

"I hate to say it, but it was sure fun when it 
was smaller," Frontier Records founder Lisa 
Fancher says. "It's overwhelming now." 

Fancher remembers the days in the early '90s 
of seeing great bands in small venues and meet- 
ing the rock critics who gave positive reviews to 
the albums on her label, but now finds the 
crowds unbearable and the price of a flight, hotel 
room and registration prohibitive to her small 
indie budget. 

But just as some indie veterans have decided 
to forgo SXSW, others will be returning to the 
festival for the first time in years. Jay Faires, who 
once regularly attended the conference as the 
founder of Mammoth Records, will return to 
SXSW after a hiatus in his new role as president 
of Lions Gate Music and Publishing. 

"I always used to call it 'spring break for the 
music industry,' " he says. "There are still great 
bands and healthy deal -making. And it'll be a 

really good opportunity to let people know what 
you're up to." 
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T:IESTIVAL 
GREAT EXPECTATIONS PRECEDE SXSW GIGS BY JONATHAN COHEN 

mong the thousands of 
bands booked to showcase 
at the South by Southwest 
Music and Media Conference 
and Festival, a handful have 

earned significant pre -event buzz. 
Here is a look at some of the acts that 

arrive with high expectations. 

ARCTIC MONKEYS 
Much like Franz Ferdinand's 2004 rapturously 
received South by Southwest debut at Buffalo 
Billiards, the Arctic Monkeys descend on this 
year's festival as one of the hottest bands in re- 
cent memory, British or otherwise. 

Sparked by an undeniable energy filtered 
down from punk forefathers like the Clash and 
the sharp lyrical jabs of 19- year -old frontman 
Alex Turner, the group's first Domino set, 
"Whatever People Say I Am, That's What I'm 
Not," became the fastest -selling U.K. debut of 
all time last month. It bowed at No. 1 with 
360,000 copies sold. 

In addition, the Monkeys have already racked 
up two No. 1 U.K. singles with the infectious 
"I Bet That You Look Good on the Dancefloor" 
and "When the Sun Goes Down." So far, nei- 
ther tune has made a major impact on U.S. 
radio, but intense media coverage helped pro- 
pel the album to a No. 24 debut on The Bill- 

board 200 earlier this month. 
For now, the Monkeys are playing only a 

handful of North American shows surround- 
ing SXSW, allowing their buzz to build while 
the band focuses more on international tour- 
ing throughout the summer. 

I LOVE YOU BUT I'VE CHOSEN 
DARKNESS 
Austin's own I Love You But I've Chosen Dark- 
ness is certainly no stranger to SXSW. But for 
the first time this year, the band will play the 
festival in support of a full -length album, "Fear 
Is on Our Side," released March 7 via inde- 
pendent label Secretly Canadian. 

Through the years, two members of Chosen 
Darkness have been affiliated with fellow Se- 
cretly Canadian act Windsor for the Derby, with 
whom it shares a deliberate, often -instrumental 
approach. And while Chosen Darkness' 2003 
self -titled EP hinted at its potential, "Fear Is on 
Our Side" reveals a dramatically improved band 
wielding songs that are impossible to unlatch 
from memory. 

On standouts like "Last Ride Together," "Ac- 

cording to Plan" and "We Choose Faces," the 
influence of mood -driven 1980s rock outfits, 
like the Chameleons and Talk Talk, shade the 
sweeping, cinematic material with a dark edge, 
underscored by production from Ministry 

408 

I LOVE YOU BUT I'VE 
CHOSEN DARKNESS 
will play a hometown 
date at SXSW. 

bassist Paul Barker. 
After SXSW, the band will embark on a 

spring U.S. tour. 

GRAND NATIONAL 
Grand National's 2004 Sunday Best debut, 
"Kicking the National Habit," was eaten up in 
the band's native United Kingdom as well as 
in France and Australia. Until now, it has been 
available only as an import in North America, 
but its March 14 domestic release via Recall 
Records coincides nicely with Grand National's 
appearance at SXSW. 

The album's new edition features four addi- 
tional songs plus three remixes, including 
Sasha's dazzling take on "Talk Amongst Your- 
selves." Thanks to exposure via music snippets 
on "CSI: Miami" and "Six Feet Under" and sup- 
port from West Coast radio DJs like Nic Har- 
court and Jason Bentley, Grand National is not 
a completely unknown entity across the Atlantic. 

Also working in the band's favor is its di- 
verse sound, informed in equal parts by clever 
samples ( "Cherry Tree "), dance -friendly 
rhythms ( "Playing in the Distance ") and a 
pop /rock sensibility ( "Daylight Goes," "North 
Sound Off") that brings vintage Police to mind. 

The band plans to tour internationally for 
most of the spring and summer. 

LADY SOVEREIGN 
What would SXSW be without a hotly tipped 
British rapper? 

With such alumni as M.I.A. and Dizzee Ras- 
cal, the event has become one of the first stops 
for U.K. hip -hop acts, and this year is no dif- 
ferent. Nineteen -year -old Lady Sovereign is the 
latest rapper from across the Atlantic to be 
granted "next big thing" status. But she has 
one thing going for her that her forebears 
lacked -a cheerleader as powerful as Jay -Z. 

The superstar signed Lady Sovereign to Def 
Jam, and a full- length is planned for later this year. 
Right now, the rapper has an EP out on Chicago's 
Chocolate Industries, "Vertically Challenged," 
which has sold nearly 10,000 copies in the United 
States, according to Nielsen SoundScan. 

Like the Streets, Lady Sovereign's raps find 
great humor in the everyday, and with pro- 
duction help from Basement Jaxx, her music 
is club- ready. Pitching herself as a linguisti- 
cally tricky "white midget," assembling a rep- 
utation for crazy live gigs and already able to 
boast remixes by the Beastie Boys' Ad -Rock and 
Ghislain Porter, the continued on »p48 
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BATTLE TO END ALL BATTLES. 

ONE MILLION D LLARS 
Calvin Ayre, Founder and CEO of Bodog Entertainment, has created the Bodog Battle of the Bands, with a 

grueling 150 show Indie band explosion across America. The winning band will be awarded a One Million 
Dollar contract including international distribution, touring, promotion, and marketing services. 

No Gimmicks, No Sign Up Fees, just Calvin's quest to find America's next best Indie band, At Any Cost. 

SIGN UP NOW 

www.bodoc- M U SI I . o M 
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CRITICAL EARS AWAIT ACTS (cont.) 
from »p46 
artist has wasted little time negating her auto - 
applied "Feminem" tag. 

TAPES 'N TAPES 
Accurately described as the illegitimate red- 
headed stepchild of the Pixies' Frank Black and 

DEADBOY & THE ELEPHANTMEN former Pavement frontman Stephen Malkmus, 
Like their Fat Possum labelmates the Black Keys, Minneapolis -based rock act Tapes 'n Tapes 
Deadboy & the Elephantmen are a two -piece formed in the winter of 2003 and self -released 
rock band. But that is where the comparisons a self -titled EP in 2004. 
to the Keys and fellow boy -girl duo the White During the past six months, blog- fueled buzz 
Stripes end. has ratcheted up interest in the band, and it will 

Guitarist Dax Riggs and drummer Tessie play no fewer than eight performances at SXSW. 
Brunet cover quite a bit of stylistic ground on Last fall, the band self -released its debut 
their debut album, "We Are Night Sky," released album, "The Loon," which will be racked at re- 
Feb. 7. Although there is little evidence of Riggs' tail via the Coalition of Independent Music 
formative time fronting the late Louisiana hard Stores in time for SXSW, according to group 
rock act Acid Bath, there is plenty of sweaty, no- manager Keri Wiese. 
nonsense rock'n'roll like "Blood Smoke," "Stop, After SXSW, Tapes 'n Tapes will head to the 
I'm Already Dead" and the David Bowie -tinged West Coast for a short tour and has its eye on a 

"How Long the Night Was" to be found in the visit to Europe in May, to be followed by exten- 
group's repertoire. sive roadwork this summer. The band is also 

But Riggs and Brunet are just as effective on working on new material it hopes to unveil at 
such harmony -laden acoustic numbers as "No SXSW and upcoming shows. 
Rainbow" and "Evil Friend." Word is that labels big and small have been 

In the run -up to SXSW, Deadboy & the Ele- sniffing around and that preliminary discus - 
phantmen were on the road with a similar quirky sions have taken place with both. . 
duo, the Fiery Furnaces. As for that name? It 
was indeed inspired by the film "The Elephant 
Man," which Riggs saw as a 10- year -old and says 
was the source of his nightmares for years. 

ART BRUT 
It would be easy to lump Art Brut in as part of 
the Franz Ferdinand /Bloc Party "art wave" scene 
(considering the name), but the spunky quin- 
tet's obsession with pop music proves too be- 
fuddling for simple categorization. 

The South London -based band blends plenty 
of silly in with the serious, from midsong 
shoutalongs to snarky lyrics. 

Art Brut's initial demo, "Brutlegs," was strong 
enough to lead to a deal with Rough Trade in 
2003, which released the band's first single, 
"Formed a Band," the following year. Shifting 
to Fierce Panda, Art Brut brought forth the dou- 
ble A -sided single "Modern Art " / "My Little 
Brother," which reached No. 49 on the U.K. sin- 
gles chart, the label's best showing on the tally. 

The band's debut U.K. album, "Bang Bang 
Rock & Roll," arrived in mid -2005, but Art Brut 
remains unsigned in North America. 

Following SXSW, the group will embark on 
a U.S. headlining tour that begins March 19 in 
Los Angeles. 

DEADBOY & THE ELEPHANTMEN, above 
ght, ano ART BRUT. below, will follow 

SXSW showcases with upcoming tours. ï 

Additional reporting by Katie Hasty and Todd 
Martens. 
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South by Southwest Co- Founder Reflects 
on Two Decades of Premier Music Event. 

13V TODD MARTENS 

oland Swenson has devoted 20 years of his life to a 
music festival. 

And there is no end to that commitment in sight. 
Inspired by the pioneering New Music Seminar in New 

York, Swenson and his partners- Austin Chronicle editor 
Louis Black, promoter Louis Meyers and Chronicle publisher Nick 
Barbaro -considered, but soon jettisoned, the idea of persuading 
the music industry to come to Austin. 

Instead, the four put the emphasis on live music, inviting bands 
from nearby cities to perform showcases. 

At the time, Swenson, the "promotion person" at The Austin 
Chronicle, expected maybe 150 to come. More than 700 regis- 
tered. And the South by Southwest Music and Media Conference, 
boasting the now -familiar acronym SXSW, became a yearly event. 

During the past two decades, the conference has expanded to 
embrace the creative worlds of film and interactive media. But 
the music festival remains its heart. 

Swenson took a break from preparing the 2006 event to discuss 
the festival's history and how the vision for it has changed now 
that total attendance tops 16,000. 

Talk about your original vision and how that 
has changed as the festival has grown. 
As far as our original idea, it was to create an 
event that the artists and the companies they 
work with could use to promote themselves. 

There [are] various myths about our origi- 
nal intent. Some people say it was only sup- 
posed to be for Austin bands. No, it was never 
intended to be for only Austin bands. In fact, 
one of the things we worked hardest on in the 
beginning was drawing in artists from other 
parts of the country. 

Some people say it was just supposed to be 
for unsigned bands. But that's not true either. 
At various times, I worked with bands who 
were signed to major labels, and I knew they 
had needs that could be met by an event like 
this. This was always designed to work for 
those artists as well. 

So the same idea is there. It's just on a 
grander scale today. 

What were the discussions you and your 
partners had immediately after the first 
year like? 
Well, we started with very modest goals. We 
were hoping we would get 150 people to come, 
and we had about 700 people who registered 
for this thing. It surpassed our expectations 
right away. We realized we were catching light- 
ning in a bottle. It was now incumbent onus 
to not let it out and keep making this work. 
It was tricky. We thought we understood what 
we were doing, but each year taught us we 
had more to learn. 

What was your day job prior to starting 
SXSW? 

I was the promotion person, among other 
duties, at The Austin Chronicle. Prior to that, 
I had managed some local bands and had a 
little indie label. I had a working -class, music 
business experience. 

When did this become a full -time position 
for you? 
I started working full time [on the festival] in 
1991. Louis Meyers left in 1994. Louis Black 
and Nick Barbaro are still my partners. It's 
been the three of us for the last 12 or 13 years. 
It meant a big drop in my income for several 
years, but it was getting to the point where I 

wasn't able to work on anything other than 
SXSW for a good chunk of the year. 

I began to see that this is a year -round 
proposition. After we finish in March, it takes 
us a good six weeks to finish all the business 
from the conference -collect all the money 
and pay all the bills ... Then we spend a lot 
of time compiling all the feedback we get 
from the registrants. 

Each year seems to set a new attendance 
record. Have you given any thought as to 
why SXSW is doing so well if the industry is 

in a perpetual slump? 
We grow during tough times for the music in- 
dustry. When money is tight, we become more 
attractive. We're a relatively inexpensive way 
to promote artists, rather than having a show- 
case where you fly in a continued on »p50 
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`CATCHING LIGHTNING' (cont.) 
from »p48 
bunch of media people and executives. You 
can have it here and get that audience. 

The acts that come here to play are being ex- 

posed to the press from around the world. We 
have a good representation from radio, both 
commercial and noncommercial. We have a 

good turnout from talent buyers. We have TV 

people. Then we have the industry itself. 

Would you ever put a cap on registration? 
People think we have some control over how 
many people come, and we don't. People say 
we should cut off registration, but that does- 
n't stop people from coming. They'll just come 
and not be registered. That partly has to do 
with the growth of the fringe events. 

The other side of the coin is that with more 
business people coming to the conference, 
the opportunities for the acts have also risen. 

You bring up the fringe events. There is es- 

sentially a shadow SXSW now, with all the 
daytime parties and VIP events at night. 
It's a double -edged sword for us. Undoubt- 
edly, all the parties and events going on around 
us is part of what draws people to our events. 
The other side of that is that we find ourselves 
competing for an audience with all these day- 
time events. It's put the onus on us to come 
up with really strong programming in our pan- 
els and to bring traffic into our trade show. 

You have had your share of detractors. It 
seems to have died down, but almost im- 
mediately there were anti -SXSW events. 

How did that affect you? 
You know, rebelling against authority is pretty 
basic in rock'ri roll. We went through a long pe- 
riod where we were perceived as "the estab- 
lishment," or something silly like that. 

Now that we've been around as long as we are, 
people have just kind of accepted that this is what 
we do. The furor has definitely died down, but 
that's not to say there won't be future backlashes. 
It seems silly to me, because they wouldn't be 
doing their event if we weren't doing ours. 

What happened when you tried to replicate 
the model in Portland, Ore., in the late 1990s? 

That's when we learned we really weren't all that 
smart. We did that for seven years. It was the 
kind of thing that was really fun and we loved 
Portland, but every year was kind of like play- 
ing chicken. 

`When money 
is tight, we 
become more 
attractive as a 
relatively inex- 
pensive way to 
promote acts.' 

-ROLAND SWENSON 

What happened is we were working with a 

weekly paper there, and it didn't turn out the 
way they wanted. They told us they wanted to 
do something themselves, and we said, "OK, 
then we're out." 

It turned out to be a good thing for us. If we 

had gone ahead with the event, it would have 
occurred Sept. 15, 2001. If we had gone ahead, 
it could have sunk the company. 

Can the film and interactive events ever earn 
the stature of the music event? 
We didn't want it to just be that film event that 
had a lot of music stuff in it. We really wanted 
it to be an event that could stand on its own and 
have its own reputation. We've succeeded on 
that level. 

Whenever writers put together a list of the 
top 10 film festivals in the world, we're always 

included in that. Every year we're seeing more 
world premieres and films that are in serious 
contention for distribution deals. 

The interactive media event was tied to the 
tech boom in that it grew really fast and then 
dropped off. Now it's kind of picked up steam 
again. It was us looking to the future trying to 
figure out where entertainment was going to be 
in the next century. It seemed obvious enough 
it was going to be some combination of sound 
and images and interactivity. 

Can SXSW get too big? Any talked -about 
show seems to fill up quite early in the evening 
these days, and each year it gets harder to 
club hop. 
It's always been about choices. You can't see 
everything you might want to see. The thing is 

that even when we were a third the size we are 
now we had the same problem of people not 
being able to get into every show they want to 
get into. To a certain extent, that's the nature of 
the beast. 

If we're bringing bands people want to see 
and putting them in club-type settings, it's going 
to fill up. What we've tried to do, and it's kind 
of a vicious circle, but we keep expanding the 
number of venues we use to accommodate the 
attendance. 

But that drives attendance, so it's a balanc- 
ing act. At the same time, there [are] kind of 
built -in brakes on the event in that there are so 
many seats on airplanes and there are only so 
many hotel rooms. It does get to a point where 
people just can't get here. 
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Defining Roots Music. 
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Records 

SXSW 2006 

WEDNESDAY, MARCH 15" 
Live on KROX 

from BUFFALO BIWARDS 
201 E. 6" STREET 4:30PM 

THURSDAY, MARCH 16" 

@ SOHO LOUNGE 

211 E. 6" STREET 2:00PM 

Presented by TagWorld 

THURSDAY, MARCH 18" 

@ THE DIRTY DOG 

505 E. 6" STREET 12:00 MIDNIGHT 

Presented by BILLBOARD 

T E SNIT 

in Stores 3.28.06 
POnnieinplanes.com 

FRIDAY, MARCH 17" 
Performing Live 

@ WATERLOO RECORDS 

600A N. LAMAR 5:00PM 

theexitrocN.cOm 

THURSDAY, MARCH 18" 

Live on KROX 

from BUFFALO BILLIARDS 

201 E. 6" STREET 2:30PM 

THURSDAY, MARCH 10" 

@ THE DIRTY DOG 

505 E. 6" STREET 11:OOPM 

Presented by BILLBOARD 

SATURDAY, MARCH 18" 

@ THE BEAUTY BAR 

7TH & RED RIVER 1:45PM 

Presented by The Village Voice /Jelly NYC 

Feu le In Pluses Phon_ Nalhon Sexhau 

Ti 
Develupulg Caleer Artists 

The xit Photo Ehet Ruhms O fi Wind Reeds. L C 
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SS\AI-------------- NMI ------------ 
' his special feature on Independent Music includes year -to -date recaps cov- 

ering a 12 -month period, starting with the Feb. 5, 2005, issue and continu- 
ing through Jan. 28, 2006. 

More than 33 additional recaps of independent albums, imprints and labels 
across multiple genres are available at billboard.biz /indiecharts, including new 

categories based on the weekly Hot Digital Songs chart. 
The Top Independent Albums chart below is limited to titles not sold by a major distrib- 

utor. But this year, we have also added the recap of Top Independently Owned Labels, 
shown here. Labels that have distribution through a major are eligible for this recap as long 
as they are independently owned. 

All recaps here are based exclusively on point -of -sale information compiled by Nielsen 
SoundScan. 

In some cases, titles are first independently released and are later picked up by major dis- 
tributors. In those incidents, titles receive credit for points only for the period of time they 
were sold independently. 

A list of the No. 1 titles and labels that appear exclusively in our online recaps appears this 
issue in Over the Counter (see page 61). . 

lop Independent Albums 
Pos. TITLE -Artist 

1 U.S.A.: UNITED STATE OF ATLANTA Ying 

Yang Twins- ColliPark /TVT 
2 CRUNK JUICE Li/Jon & The East Side 

Boyz -BM E /TVT 
3 THE SILENCE IN BLACK AND WHITE 

Hawthorne Heights- Victory 
4 RETALIATION Dane Cook -Comedy Central 
5 JASON ALDEAN JasonAldean- Broken Bow 

6 GREATEST HITS Bone Thugs -N- 
Harmony- Ruthless 

7 MY KIND OF LIVIN' Craig Morgan - 
Broken Bow 

8 I'M WIDE AWAKE, IT'S MORNING 

Bright Eyes -Saddle Creek 

9 THE ROAD TO HERE Little B, 

Town- Equity 
10 HARLEM: DIARY OF A SUMMER 

Jim Jones -Diplomats /Koch 
11 VANS WARPED TOUR 2005 

COMPILATION Various 
Artists- SideOneDummy 

12 M.I.A.M.I. (MONEY IS A MAJOR ISSUE) 

Pitbull -Diaz Brothers /TVT 
13 SILENT ALARM Bloc Party- Vice /Dim 

Yak/Atlantic 
14 WHY SHOULD THE FIRE DIE? 

Nickel Creek -Sugar Hill 

15 FUNERAL The Arcade Fire -Merge 
16 DIGITAL ASH IN A DIGITAL URN Bright 

Eyes -Saddle Creek 
17 MONEY IS STILL A MAJOR ISSUE 

Pitbull -Diaz Brothers /TVT 
18 MAFIA Black Label Society-A rtemrs 
19 SHADOWS ARE SECURITY As I Lay 

Dying -Metal Blade 

20 COMMIT THIS TO MEMORY Motion City 
Soundtrack -Epitaph 

21 A FEVER YOU CAN'T SWEAT OUT Panic! 
At The Disco -Decaydance /Fueled By 

Ramen 

22 THAT'S LIFE Neal McCoy -903 Music 
23 THE HEART OF THA STREETZ 

B.G. -Choppa City /Koch 
24 CHOSEN FEW: EL DOCUMENTAL Various 

Artists- Chosen Few Emerald /Urban Box 
Office 

25 DISCOVERING THE WATERFRONT 
Silverstein- Victory 

26 NAPOLEON DYNAMITE 
Soundtrack -Lakeshore 

27 THE SOURCE PRESENTS HIP -HOP HITS 

VOLUME 9 Various Artists- Source /Image 
28 IRONIA Andy Andy -Wepa /Urban Box Office 
29 THOSE WERE THE DAYS Dolly 

Parton -Blue Eye /Sugar Hill 

30 NEXT Sevendust- 7Bros /Winedark 
31 ANTICS Interpol- Matador 
32 TWELVE EIGHTEEN: PART I Lit 

Rob -Upstairs 
33 FAIR & SQUARE John Prine -Oh Boy 
34 CRUNK HITS Various Artists -TVT 
35 SOLO ACOUSTIC VOL. 1 Jackson 

Browne -Inside 
36 LIVE AT FENWAY PARK Jimmy 

Buffett- Mailboat 
37 ANTOLOGIA DE UN REY Ramon Ayala Y 

Sus Bravos Del Norte -Freddie 

38 LIVE IN HAWAII Jimmy Buffett-Mailboat 
39 ILLINOIS Sufjan Stevens -Asthmatic Kitty 
40 MY BROTHER & ME Ying Yang 

Twins- ColliPark /TVT 

To13 Independently 
Distributed Labels 

Pos. LABEL. 

1 TVT (12) 

2 KOCH (24) 
3 VICTORY (16) 

4 BROKEN BOW (2) 

5 COMEDY CENTRAL (4) 
6 EPITAPH (17) 

7 SADDLE CREEK (3) 
8 SIDEONEDUMMY (4) 
9 URBAN BOX OFFICE (5) 
lo RUTHLESS (2) 

"Iop Independently 
Owned Labels 

Pos. LABEL 

1 HOLLYWOOD (23) 
2 TVT (10) 

3 CURB (1O) 

4 CONCORD (7) 
5 WIND -UP (10) 

6 ASYLUM (8) 
7 RAZOR & TIE (8) 
8 WALT DISNEY (12) 

9 MACHETE (10) 

10 V2 (2) 

Noxell on Trial 
Songs for Parents Who Enjoy Drugs 

"-his finest studio release... funny, furious, 
intense and full of good stories." 
- Robert Christgau, Village Voice 

Toshi Beagon 
Pava !ou Peard 

"Have You Heard soars to heights of 
spiritual and erotic longing few artists can 
even attempt to scale." - Dirty Linen 

Experience the historic April 2002 live solo show at Carnegie Hall, 

featuring the first NYC performance of the epic poem "self evident." 

Ani delivers a must -have recording to the listening world. In stores April 1*. 
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Drums & Tuba 
Battles Olé 

Don't miss Drums & Tuba's SXSW Showcase 
on Friday, March 17 at 11 pm 

at Opal Divine's Freehouse. 

Michael Meldrun 
Open Ended Question 

A taste of Buffalo from the singer, 
writer, guitarist, and impresario 
(with a little help from his friends). 

Righteous Babe Records 

Making independent music for over 15 years. 
www.righteousbabe.com 
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Leaving The Majors 
Tracy Byrd's new CD 
carries an indie name 

ROCK 

Ooh La La 
Catch indie acts like 
Goldfrapp at SXSW 

BY TAMARA CONNIFF I 

55 

Martha Munizzi 
Gospel's hot talent 
offers 'No Limits' 

56 

More MySpace 
Latin acts like Miss 
Issa are logging on 

58 
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PEOPLE IN PLANES TAKES FLIGHT IN U.S. 
NEW YORK -As kids, Peter Roberts threw 
the ball across the playground and it acciden- 
tally smashed into the side of Gareth Jones' 
head. The two became fast friends. Roberts, 
sitting in the Coffee Shop in New York's Union 
Square, laughs at the memory. "I really hit 
him hard," he says. After such a beginning, 
what else would grammar school buddies from 
Wales do but start a band? 

Comprised of Jones on vocals, Roberts on 
guitar, Kris Blight on bass, John Maloney on 
drums and Ian Russell on keyboards, alt rock 
act People in Planes has landed stateside. 

This year's South by Southwest Music and 
Media Conference marks the band's one -year 
anniversary of signing to indie label Wind -up 
Records. People in Planes headline a Billboard 
showcase at SXSW March 16 at Austin's Dirty 
Dog, which will serve as the kickoff for its U.S. 

tour with Blue October. The group's U.S. debut 
album, "As Far as the Eye Can See," hits stores 
March 28. 

Signing an atmospheric alt -rock band, à la 

Radiohead and Snow Patrol, marked a major 
A &R shift for Wind -up Records, which is best - 
known for such hard -rock acts as Evanescence, 
Finger Eleven, Drowning Pool and Creed. 

"The musical landscape is changing, there 
is a wider range of music penetrating con- 
sumers," Wind -up president Steve Lerner says. 

"It was a four -lane highway, now it has 16 lanes. 
Signing People in Planes and the Exit marked 
a move for us to evolve from a hard -rock label 
to a broader rock, alternative and pop label." 

Jones sips his coffee as the band members 
prepare for a long day of promotion for the 
album. But they are ready. They have been 
here before. Previously signed to Chrysalis 

Records in the United Kingdom under the 
name Tetra Splendour, Jones says he and 
Roberts went through the textbook label hor- 
ror stories akin to a "car crash," including 
label management changes, musical differ- 
ences, and eventually being dropped. "We 
were only 20 years old," Jones says. "It was a 

good lesson. I think it grounded us and taught 
us that friends and family are the most im- 
portant thing." 

For a still relatively unknown band, People 
in Planes have friends in high places. Actor 
Joaquin Phoenix is such a fan, he directed the 
group's first video for "If You Talk Too Much 
(My Head Will Explode)." The forthcoming 
video for the second single, "Falling by the 
Wayside," was helmed by Mark Pellington, 
whose credits include directing the feature 
"Arlington Road" as well as videos for U2 and 

continued on »p54 

FACT FILE 

Label: Wind -up 
Management: Jo Hunt and Jake 
Beaumont -Nesbitt, M4 Artist 
Management 
Booking: Monterey Peninsula 
Artists (United States), X -Ray 
Touring (U.K.) 
Publishing: Wicked Broth & Viovodes 
Music Publishing (ASCAP) 

I_A'l'ES'I'I3lJ %% 

» >TWAIN TO ZOMBA 
Zomba Music Publishing has signed an 

exclusive worldwide administration deal with 
Shania Twain through her company Loon 
Echo. The deal covers Twain's future 
compositions as well as her catalog, including 
such hits as "You're Still the One," "Man! I Feel 
Like a Woman!," `That Don't Impress Me 
Much" and "(If You're Not in It for Love) I'm 
Outta Here." Twain primarily writes with her 
record producer husband Robert John "Mutt" 
Lange, whose catalog has been administered 
by Zomba Music Publishing for close to 30 
years. Twain's catalog was previously with 
Universal Music Publishing. -Susan Butler 

» >AGUILERA'S OLD SOUL 
Christina Aguilera gave a few details about 
her forthcoming RCA album during a March 7 

press conference for her new European deal 
with Sony Ericsson and Orange (see story, p. 
14). "Some of the songs are kept authentic, 
sticking to a really raw, old -soul sound, where 
others combine elements of old blues, jazz 
and soul with a hard modern -day edge," she 
said. No release date yet, although it is 

expected later this year. -Lars Brandie 

» >PEARL JAM DISC, TOUR 
Pearl Jam will return to the road 
May 9 in Toronto, a week after 

the release of its eighth studio 
album. The self -titled set will be the 

band's first for J Records. First single 
"World Wide Suicide" is available for free 

download from pearljam.com. 
-Jonathan Cohen 

» >SLAYER REDUX 
The four original members of Slayer have 
reunited to record their first album together 
since 1990's "Seasons in the Abyss." ó 
Founding drummer Dave Lombardo returns 
to the fold for the project, which will be Ñ 

executive -produced by Rick Rubin, who 
produced the band's 1986 disc "Reign in 
Blood." The album will be out this fall on 
Rubin's Warner Bros.- distributed American . 
Recordings. -Melinda NewmanE 
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PEOPLE (cont.) 
from »p53 

Bruce Springsteen. 
Retailers are also bullish 

about the release. Setup began 
last year when the band re- 
leased a self -titled EP, which 
Wind -up promoted at indie re- 
tail and college radio while Peo- 
ple in Planes was on tour with 
the Bravery. 

Mike Fratt, president of 
indie retailer Homer's in 
Omaha, Neb., says, "We sold 
almost 100 EPs, which for us 
is really good. We expect Peo- 
ple in Planes to do very well 
with their album; they have a 
big U.S. support base already. 
We bought 60 to start, and for 
a developing artist, this is a 

fair amount." 
Virgin Entertainment Group 

is also solidly behind the band. 
VEG product manager 
Stephanie Ford says she will 
include People in Planes as 
part of the store's "Best of 
British: The New British Inva- 
sion" promotion, which kicks 
off March 30. 

Lerner adds that Target and 
Trans World are also planning 
promotions for the bard. 

Wind -up has also used the 

Internet as a key tool to mar- 
ket People in Planes. The 
label created a People in 
Planes flash game, which 
fans can personalize. "People 
inplanes.com gets over 
20,000 unique hits a week," 
Lerner says, "wh: ch is huge 
for a debut artist. We've also 
bridged the offlinc and online 
worlds -there is a mysteri- 
ous clue in the video 'If You 
Talk Too Much.' When fans 
figure it out, they can access 
a secret area of tl.e Web site 
and find an online game." 

A few weeks ago, People in 
Planes played a sold -out show 
at New York's Mercury 
Lounge. The venue filled with 
hipsters, the band was hailed 
as the "next big thing." Ironi- 
cally for Jones ard Roberts, 
they are not gettirg the same 
kudos in the Unites Kingdom. 
"It's funny that we had to come 
to the States to -3e heard," 
Roberts says. "We lon't mind. 
Eventually, we'll ge: credit back 
home too." 

Additional reporting by Amy 

Gavelek in New Yor:. 

BY PAUL SEXTON 

Hard -Fi Looks To `Cash' In 
U.K. Act Follows Up Homeland Success With U.S. Bow 

When London rock band Hard - 
Fi hits the American road this 
month, it marks the continua- 
tion of a journey that began ex- 

actly one year ago. 
During its first U.S. visit for 

shows at Austin's South by 
Southwest Music and Media 
Conference in March 2005, the 
quartet -from Staines in Mid- 
dlesex, on the outskirts of Lon- 
don -was largely unknown 
even in the United Kingdom. 
Now, its debut album, "Stars of 
CCTV" (Necessary/Atlantic), 
is certified double -platinum in 
Britain for shipments of 
600,000 units. Atlantic marks 
the stateside anniversary 
March 14 with its U.S. release. 

In late January, the album hit 
No. 1 in the United Kingdom in 
its 28th chart week. This was in 
part spurred by continued aggres- 
sive discounting of the title at re- 
tail and after Hard -Fi had earned 
a BRIT Award nomination. 

But this is no everyday tale of 
first- time -lucky teenagers. Lead 
singer /songwriter Richard 
Archer had been on the periph- 
ery ofthe industry for several un- 

successful years, and Hard -Fi 
recorded the album for next to 
nothing in low -fi locations before 
securing a modest release on the 
independent Necessary. 

Necessary label owner and 
subsequent band manager War- 
ren Clarke then secured a two - 
album worldwide licensing deal 
with Atlantic in November 2004. 
Atlantic gave "Stars of CCTV" a 
full release last July. 

Its experience at the sharp end 
of the music business gives the 
band an unusually hard -nosed 
outlook about its U.K. success 
and U.S. prospects, even with 
lead track "Cash Machine" per- 
forming well at modern rock 
radio. It is No. 17 this issue on 
Billboard's Modem Rock chart. 

"At the end ofthe day, the U.S. 
label didn't sign us," Archer says, 
"but we're quite lucky, because 
they seem to be genuinely up for 
it. But all the money doesn't count 
for anything if you haven't got 
some passion." 

The band's label patrons on 
both sides ofthe Atlantic certainly 
express enthusiasm. "They're 
tremendous workers and incred- 

ible songwriters," says Atlantic 
U.S. CEO Craig Kallman, who 
traveled to London to see Hard - 
Fi several times before the deal 
was signed. 

"They're self -starters with a 
point of view and great influ- 
ences. Their appreciation for 
everything from punk rock to dub 
reggae and being a kick -ass rock - 
'nroll band, it's all there." 

Hugo Bedford, director ofA&R 
at Atlantic in London, adds, "You 

usually get one British actperyear 
that's the 'zeitgeist' band Last year 
it was the Kaiser Chiefs, the year 
before Franz Ferdinand, this year 
Arctic Monkeys. If you're 
not that band, you have 
to work a little bit 
harder for your radio 
play and front covers, 
but in the long term 
it can be quite a good 
thing, because 
you're not hyped be- 

yond belief" 
Bedford says he 

heard early demos 
of the Hard -Fi al- 

bum about a year 
before Atlantic 

Nashville Scene 

signed the band. Much later, he 
saw a gig at London's Borderline, 
and remembers, "Very rarely in 
A &R do you say, 'That's every- 
thing.' The look, the sound, the 
songs; it was a home mn." 

Clarke previously worked in 
A &R at London Records, where 
he had signed Contempo, of 

Label: Necessary/ 
Atlantic 
Management: Warren 
Clarke 
Booking: William Morris 
Agency (United States), 
X -Ray Touring (United 
Kingdom) 
Publishing: BMG Music 
Publishing (MCPS) 

PHYLLIS STARK pstark@billboard.com 

BYRD FLIES ON WITH 
After more than a decade and 10 

albums on major labels, country 
star Tracy Byrd decided it was 
time to go the independent route. 

Since splitting with RCA 
Label Group last year, Byrd says, 
Another major -label deal didn't 
hold a whole lot of promise for 
me ... I wanted to do something 
on my own, and something 
where I had a lot of control." 

As a result, he has partnered 
with Artist to Market Distribu- 
tion, the Handleman Co.'s inde- 
pendent distribution subsidiary, 
to release his next album, due 
in July. 

Byrd's CD will be the third re- 
lease from ATMD, which issued 
albums by Tommy Lee and 
Sinéad O'Connor last year, and 
it is the company's first foray into 
country music. ATMD was 
launched last year to work with 
well -known artists and their 
managers to streamline the sup- 
ply chain and, thus, sell music 
at a lower cost. Byrd's CD will 
carry a suggested list price of 

$9.99 everywhere Handleman 
racks product, including Kmart. 

Byrd's manager, Joe Carter of 
Carter & Co. Artist Manage- 
ment, says an ATMD -style deal 
"gives artists who are considered 
mid -level a home where they can 
control their own careers." 

Carter says major labels are 
"finding it increasingly difficult, 
if not impossible, to keep mid- 
level acts who sell 300,000- 
650,000 units ... profitable in 
their current business plans. 
The model we're following does 
just that." 

Byrd's last two studio albums, 
"Ten Rounds" and "The Truth 
About Men," sold 306,000 and 
319,000 copies respectively, ac- 
cording to Nielsen SoundScan. 

"For majors, that's enough 
units for them to make money 
but not enough for [the artist] to 
get out of debt," Byrd says. 

"I've been doing this for 15 

years now and we have a good, 
marketable name," Byrd contin- 
ues. "I feel like I should take con- 

HANDLEMAN INDIE 
trol of it myself." 

Under his new deal, Byrd pock- 
ets both the artist's share ofalbum 
sales and the record company 
share, and from that piece of the 
pie is responsible for handling 
the project's promotion and mar- 
keting. Byrd and Carter will hire 
independent promoters to work 
the record to country radio, be- 
ginning with a first single in April. 

While he knows it will be a lot 
more work than under the stan- 
dard label model -"Me and my 
manager have to do it all," he 
says -Byrd believes that with 
ATM D he can start making money 
at sales ofjust 100,000 units. 

From 1993 to 1999, Byrd re- 
corded for MCA Nashville, where 
his output included the double - 
platinum set "No Ordinary Man" 
and four gold albums. From 1999 
until last year he was signed to 
RCA (later shifting to sister label 
BNA). On the Hot Country 
Songs chart, Byrd has notched 
13 top 10 hits. 

He has already begun re- 

cording tracks for the CD, which 
he is producing with songwriter 
Mike Geiger. Byrd says the new 
album will feature more of his 
self -penned songs than his pre- 
vious releases. 

SIGNINGS: Independent pub- 
lisher Cal IV has signed song- 
writer Jim Collins and has 
purchased his Make Shift Music 
catalog, which includes such hits 
as Kenny Chesney's "The Good 
Stuff' and Trace Adkins' "Then 
They Do." 

Collins' songs have also been 
cut by Keith Urban, Gretchen 
Wilson, Joe Nichols, John 
Michael Montgomery and little 
Big Town, among others. As an 
artist, Collins has recorded for 
the White Gold, TKM and Arista 
Nashville labels ... Big Loud 
Shirt Industries has signed 
singer /songwriter Betsy Ulmer. 
She is the second staff writer to 
join the 2- year -old publisher, 
which is owned by hit songwriter 
Craig Wiseman. 
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which Archer was a member. 
Clarke sometimes finds it hard 
to believe that the Hard -Fi album 
has now exploded to total world- 
wide shipments to date that he 
puts at 800,000. 

"Eighteen months ago, I was 
£1,000 [$1,757] overdrawn re- 

leasing this record, my 

budget for putting out [the al- 

bum] was 500 quid [$879]," 
Clarke says. "While we lacked in 
money, it's the same team of peo- 

ple working the record as before 
we signed to Atlantic." 

They include X -Ray Touring 
agent Ian Huffam, who books 
the act in the United Kingdom, 

and William Morris Agency's 
Kirk Sommer. 

Of the U.S. release, 
Clarke adds, "We couldn't 

want for a more fired -up 
record company in America. 

I structured the deal so we 

had our choice of 
Warner Music Group 
labels [ for t h e 

United States], and 
Atlantic U.S. were fly- 

ing over to see them 
before we even 
signed to Atlantic in 
the U.K." 

In addition to the 
radio support, Kall- 

man says U.S. 
media coverage of 
Hard -Fi already in- 

cludes ink in Rolling 
Stone, Spin, Blender, Peo- 

BY PHYLLIS STARK 

ple, Jane, The New York Times 
and the Los Angeles Times. 

Of the U.K. success, Archer 
says, "There are still times where 
I think we're not home and dry yet, 

that it could all go wrong at any 
minute." Ahead of its March U.S. 

dates, Hard -Fi toured Europe, 
where the album and "Cash Ma- 

chine" are gaining momentum. 
"Success breeds success," he 

notes. "As soon as Europe sees 
what the U.K. is doing, they want 
a part of it." 

Kallman says, "There are lots 
of bands that are not as easily 
traveled because they're very in- 
digenous. In this case, as U.K. - 
centric as a song like [album 
track] 'Feltham Is Singing Out' 
is, it's an incredible song. The 
Clash cited many [British] 
things, and there are interesting 
musical similarities. I was struck 
by how [Hard -Fi] was a global 
band, musically unlike anything 
else out there." 

Or, as Bedford puts it, "What 
[Archer] is singing about in Lon- 

don- having no money or los- 
ing his girlfriend -could apply 
to a guy in Ohio." 

Paisley, Sugarland Lead ACM Noms 
NASHVILLE -Brad Paisley 
and Sugarland are the top 
nominees for the Academy of 
Country Music Awards an- 
nounced March 8 in Nashville. 
"American Idol" winner Car- 
rie Underwood makes a strong 
showing with four nomina- 
tions, and Bon Jovi nets its first 
ACM nod. 

The awards will be pre- 
sented May 23 at the MGM 
Grand Garden Arena in Las 
Vegas, airing live on CBS. 

Paisley is nominated for six 
awards, including three he 
shares with ACM favorite 
Dolly Parton for their collab- 
oration "When I Get Where 
I'm Going." The song appears 
on Paisley's album, "Time 
Well Wasted." 

Sugarland earned five nom- 
inations, and its singer Jen- 
nifer Nettles netted a sixth in 
the vocal event category for her 
hit duet with Bon Jovi, "Who 
Says You Can't Go Home." 
Brooks & Dunn also scored 

five nominations. 
Rascal Flatts earned four 

nominations and is the only 
act with nods in the top two 
categories- entertainer and 
album of the year -the latter 
for its "Feels Like Today" set. 
Joining Rascal Flatts in the en- 
tertainer category are Brooks 
& Dunn, Keith Urban, Toby 
Keith and last year's winner, 
Kenny Chesney. 

Top male vocalist nominees 
are Dierks Bentley, Chesney, 
Paisley, George Strait and last 
year's winner, Urban. The 
ACM's top female vocalist 
contenders are Sara Evans, 
Martina McBride, Gretchen 
Wilson, Lee Ann Womack and 
Underwood. Wilson won the 
award in 2005. 

In addition to Lyric Street 
Records' Rascal Flatts, nomi- 
nees in the album of the year 
category are Womack's 
"There's More Where That 
Came From" (MCA Nashville), 
Paisley's "Time Well Wasted" 

(Arista Nashville), Gary 
Allan's "Tough All Over" 
(MCA Nashville) and Sugar - 
land's "Twice the Speed of 
Life" (Mercury). 

Broken down by label, Arista 
Nashville is this year's top 
nominee by a wide margin 
with 15 nods based on the suc- 
cesses of Paisley, Brooks & 

Dunn and Underwood. Mer- 
cury notched seven nomina- 
tions while sister label MCA 
Nashville has six. 

Among the most interesting 
categories this year is top new 
male vocalist. Independent 
label Broken Bow Records 
scored two of the three nomi- 
nations there for its artists 
Jason Aldean and Craig Mor- 
gan. Mercury's Billy Curring- 
ton snagged the third. 

Nominees are selected by 
the ACM's voting members. 
Winners will be announced 
during the telecast. For a corn - 
plete list of nominees, go to 
billboard.com /awards. 
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Indie Essentials 
Can't -Miss Acts To Catch At South By Southwest 

Although many folks still grumble over the num- 
ber of major -label acts that play South by South- 
west every year, there are hundreds of indie acts to 

choose from. In fact, you could go to a show every 
hour on the hour and never see a major -label act. 

Here are a few indie acts with new releases 
we are hoping to catch in Austin during the 
March 15 -19 festival: 

Goldfrapp, " Supernature" (Mute): British dance 
duo has already hit No. 1 on the dance charts 
with "Ooh La La," which received prominent ex- 

posure from its placement in a Diet Coke corn - 
mercial. The album, which came out March 7, 

has far more depth than that track reveals, in- 
cluding the luscious "Time Out From the 
World," slinky "Lovely 2CU" and dreamy "Let 
It Take You." Enchanting stuff. 

Tim Easton, "Ammunition" (New West): Eas- 
ton's fourth album, out May 16, was recorded 
during the course of two years, and the diver- 
sity of styles shows he was a master at catching 
the mood on any given day. The jayhawks' Gary 
Louris co- produced a number of tracks, which 
is always a nice stamp of approval for the 
Americana crowd. 

Easton sounds like Peter Gabriel and Michael 
Penn rolled into one on opening track "Black 
Dog," but then veers a little too much into Bob 
Dylan territory on "News Blackout." 

Easton writes nice melodies, but his real 
strength is his gentle, knowing way with a turn 
of phrase such as on "Not Today" when he sings, 
"You've got everyone's attention, but nobody's 
heart." "Back to the Pain," a duet with Lucinda 
Williams, is ready for its close -up, it paints such 
cinematic images. 

Tres Chicas, "Bloom, Red & the Ordinary Girl" 
(Yep Roc): This is the second go -round for this 
trio, which comprises Whiskeytown's Caitlin 
Cary, Hazeldine's Tonya Lamm and Glory Foun- 
tain's Lynn Blakey. Following 2004's "Sweetwa- 
ter," the folk- country troika delivers sweet, 
harmony -filled sounds on such tracks as the 
swaying "Red" and "400 Flamingos." Al- 

though there is a little too much sim- 
ilarity among the songs on the 
March 7 release, we bet they re- 
ally come alive in concert. 

Merz, "Loveheart" (Gronland): 
We had never heard of him, but 
Merz, aka Conrad Lambert, appar- 
ently signed to Epic in the late '90s 
and then disappeared. This album, 
available on import only, marks his re- 
turn. Quirky, yet accessible, Merz combines 
electronica undertones with a singer /song- 
writer's heart. Highlights are the biting so- 
cial commentary on "Mentor" and the 
bittersweet "Warm Cigarette Room." 

ago in their native Australia, but it is new to us. 
This trio is either a fun novelty or the future of 
music given that the oldest member is only 13. 

The punk pop on this import is charmingly un- 
sophisticated, but it is impossible to dismiss the 
spunk and burgeoning talent displayed on this g 

four -song EP- although sometimes these pop 
tots are more Brady Bunch than Ramones on 
such cuts as "Rockin' On." 3 

I Love You But I've Chosen Darkness, "Fear á 
Is on Our Side" (Secretly Canadian): A few á 
years ago, we decided to go see this band based 
solely on the great name and were not disap- 
pointed by its musical ability. ILYBICD re- 
leased its first full -length album March 7. The [ 
project is atmospheric and moody and clearly ? 
shows the band's British mid -'80s influences, 
but some of its previously displayed pop ele- 
ments thankfully creep in on the almost jaunty Ñ 

"At Last Is All." f 
Speaking of picking acts to see strictly on s 

their names, we have already started our list of 
a few faves for this year including the Number 
Twelve Looks Like You, Skeletons & the Girl- 

LL 

Faced Boys, Bible of the Devil and Stardeath & á 
the White Dwarfs. 

GOLDFRAPP 

The Flairz, "Rock and Roll Ain't Evil" (Lefroy 
Records): OK, the EP came out more than a year 
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Whitacre's Ace Space 
Composer's MySpace Site Boosts Album's Visibility 

We all know that myspace.com 
is popular with the kids these 
days, but who would have ex- 

pected that it could boost a 

contemporary classical com- 
poser's career as well? 

Eric Whitacre -who has set 
up a page on the popular on- 
line destination -can tell other 
young composers just how 
much the Web site is doing for 
his career and visibility these 
days. With "Cloudburst and 
Other Choral Works," his first 
recording for renowned 
British independent label Hy- 
perion that was released Feb. 
14, Whitacre seems to be dis- 
covering a whole new audi- 
ence online. 

At age 35, Whitacre has al- 
ready enjoyed tremendous 
success, particularly among 
choral and wind band music afi- 
cionados, performers and au- 
diences. The Nevada -born, Los 

Angeles resident's music has 

been hailed for its gorgeous 
and unexpected harmonies. His 

instrumental work Ghost Train, 

written when he was just 23, 
has already been featured on 
40 recordings, and his choral 
piece Water Night has soared 
to become one of the most 
popular choral works written 
in the last decade. 

No wonder, then, that the 
Hyperion disc experienced 
huge pre -order numbers that 
seemed to be a surprise, how- 
ever welcome, to the label and 
its U.S. distributor, Harmonia 
Mundi, or that the disc landed 
at a solidly respectable No. 11 

position on the Top Classical 
Albums chart in its first week, 
edging out many of its major - 
label competitors. 

Still, the easygoing Whitacre 
seems surprised by his online 
popularity. "A few weeks ago," 
he recounts, "I was at North- 
western University in Chicago 
to conduct concert perform- 
ances of Paradise Lost, a new 
piece which is kind of an opera/ 
musical /electronica hybrid. The 

craziest thing was when a lot of 
listeners started singing along 
to one of the arias in the piece - 
and the only place that they 
could possibly have heard it yet 

is on MySpace." 

CH- CH -CH- CHANGES: 
Former Sony Classical presi- 
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dent Peter Gelb has some in- 
trepid ideas to re- energize one 
of the world's most prestigious 
opera houses as he takes the 
helm of the Metropolitan 
Opera in August. In his desire 
to make the Met's offerings 
more accessible and "recon- 
nect the Met to the world," 
Gelb recently announced a raft 
of new initiatives. 

Among his ideas: a plan to 
offer live, high- definition 
broadcasts of Met produc- 
tions via satellite to major 
movie theater chains, to make 
digital streams and down- 
loads of Met performances 
available to fans aid to "sig- 
nificantly modernize" the 
venue's beloved weekly 
radio broadcasts, adding 
behind -the -scenes elements 
and interviews that would 
make them "more like sports 
broadcasts." 

He is also introducing quite 
a few widely reported new 
repertoire and marketing initia- 

tives, including commissioning 
high -profile composers from 
the worlds of jazz, Broadway 
and pop (as well as classical) 
to create new works; amping 
up the number of new produc- 
tions to seven per year; offer- 
ing family -geared matinees; 
opening a visual arts gallery 
within the Met; and reducing 
the price of the house's cheap- 
est tickets to $15. 

Although, as Gelb ac- 
knowledges, plans like the 
satellite broadcasts and dig- 
ital delivery are still being 
discussed with the unions 
whose current agreements 
would have to be renegoti- 
ated in order to make them a 

reality, he imagines that the 
Met will have to create prod- 
ucts that "will work across the 
entire digital landscape - 
whether it's on our Web site, 
through broadband services, 
iTunes and all the digital de- 
livery platforms. We'd even 
like to offer ringtones." 

GOSPEL BY DEBORAH EVANS PRICE 

`No Limits' For Munizzi 
NASHVILLE -"No Limits," 
the title of Martha Munizzi's 
March 14 double CD, aptly 
sums up the way the diminu- 
tive blonde approaches her ca- 

reer. In a few short years, she 
has become one of the gospel 
community's most acclaimed 
new talents. She even won the 
2005 Stellar Award for best 
new artist, becoming the first 
white performer to do so. 

"She's the Charley Pride of 
gospel music," ABC Radio 
personality Cedric Bailey 
says, comparing Munizzi to 
the country singer who sur- 
prised '60s audiences when 
they discovered he was 
African -American. "Every- 
body heard Charley Pride and 
loved his music, then he came 
out on the Grand Ole Opry 
and he was a black man," Bai- 

ley says. "They didn't know 
what to expect. Now here we 

are listening to Martha Mu- 
nizzi, thinking, `That sister 
sure can sing!' And here she 

comes, this beautiful lady 
with long, blonde hair and a 

beautiful smile." 
Munizzi is pleased to be a 

member of the gospel music 

community. "Gospel is my 
home, my family, the people 
who I go to church with every 
Sunday," Munizzi says. "It's 
never about a color -it's about 
heart. I think that that's what 
God is trying to do. He's trying 
to say, 'I'm your daddy. You are 

all my kids. Now act like it.' 
Music is such a great tool to 
join us and unify us, and that's 
what I love about it." 

Munizzi was a well -known 
worship leader in Florida when 
she and her husband, Dan Mu- 
nizzi, decided to form their 
own label and issue her CDs 
through Nashville -based dis- 
tributors Central South and 
New Day. 

In 2001, she first gained at- 

tention with "Say the Name." 
Then her 2003 release, "The 
Best Is Yet to Come," became 
a phenomenon that kept sell- 
ing and selling. The project 
peaked at No. 2 on Billboard's 
Top Gospel Albums and re- 
mained on that chart for 77 
weeks. The title has sold 
279,000 copies, according to 
Nielsen SoundScan. 

Following the success, major 
labels came calling, looking to 

sign the singer and purchase 
her company. Instead, Munizzi 
and her husband opted to sign 
a marketing /distribution deal 
with Mobile, Ala. -based In- 
tegrity Music. (Integrity is dis- 
tributed to the Christian 
market through Provident -In- 
tegrity Distribution and to the 
mainstream through Colum- 
bia /Sony.) 

"We felt like it was a perfect 
fit at Integrity," Dan says. "We 
connect with the leadership 
team there." 

Martha adds, "Everybody is 

very spiritually minded, praise 
and worship- minded." 

From a business standpoint, 
the Munizzis say they appreci- 
ate Integrity's distribution ca- 

pabilities in foreign territories 
and the Sony relationship, 
which will afford greater op- 
portunities in the mainstream. 

To widen the scope of their 
company, the Munizzis are 
launching Hands Strait Up Music, 

a division of Martha Munizzi 
Music Group. Dan says they plan 
to add artists to the roster by fall. 

Right now, the couple is con- 

centrating on "No Limits." 
ABC's Bailey is already playing 
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CLASSIC R &B THRIVES 
The success of youngsters 
like Chris Brown, Keyshia 
Cole and Ne -Yo has many 
folks trumpeting the refrain 
"R &B is back." 

But R &B never went any- 
where. All one had to do was 

dig deep beyond major -label 
boundaries, mainstream 
radio's format constraints 
and media indifference. The 
reward for diligent diggers 
has been a wealth of inde- 
pendent R &B /soul projects 
just waiting for the chance to 
be heard. 

Now the sands are shifting. 
Thanks to technology's im- 
pact, one does not have to 
forage quite as deeply nowa- 
days to sample R &B's thriv- 
ing underground scene. More 
so than in years past, my desk 
is covered with a diverse 
array of indie products. 

During the next months, I 

will highlight the more de- 
serving projects, but at a 

glance, 2006 is shaping up as 

the return of the classic soul 
artist. The Persuaders -best- 
known for the 1971 No. 1 R &B 
hit "Thin Line Between Love 
& Hate" -are sparking consid- 
erable interest with their first 
new album in almost 20 years, 

"Made to Be Loved" (on the 
aptly named It's Soul Time 
Records). Also jumping into 
the indie waters are the Whis- 
pers with "For Your Ears Only" 
(Satin Tie Productions). 

Add to that list the Chair- 
men of the Board (on mem- 
ber General Johnson's Surf - 
side Records),Take 6 ( "Feels 
Good" on Take 6 Records, out 
March 21), Chris Jasper of 
Isley, Jasper, Isley fame 
( "Amazing Love" on Gold City 
Records) and Ray "Ghost - 
busters" Parker Jr. ( "I'm Free" 
on Raydio Music). In addition, 
Phil Petty, Ann Nesby and 
Maysa will have new albums 
on Shanachie. 

Blasts from the more recent 
past are also serving up albums: 

Ralph Tresvant ( "Rizzwafaire," 
Xzault Media Group); Shanice 
( "Shanice," Imajah /Playtyme); 
former City High principal Ryan 

Toby ( "Soul of a Songwriter," 
OverFlow Entertainment); and 
ex- Motown artist Donnie (the 
forthcoming "The Da ly News," 
SoulThought Records). 

Noteworthy up- and -coming 
talent plumbing the indie 
depths include Jovan Dais 
( "Gotta Get My Baby," Anotha 
Dais), Steve Butler ( "Some- 
thing for the People," Pull 'Em 
Up Records), Ian Martin ( "The 
Way," Expansion Records in 
the United Kingdom and Ian 

Martin Music in the United 
States) and Randevyn ("Sol - 
train," Solville Music). 

Still maintaining momen- 
tum from 2005 are such con- 
temporary R &B acts as Frank 
McComb, Angela Johnson, 
PJ Morton, Tortured Soul, 
Gordon Chambers, Billy 
Miles, Anthony David, Ray J 

and the Rebirth. 
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Label: Martha Munizzi 
Music Group 
Management: Dan 
Munizzi, Say the Name 
Booking: Martha 
Munizzi Ministries 
Publishing: Say the 
Name (ASCAP) 
Last album: "When He 
Came" (Christmas 
album, 2004), 31,000 
Best -selling album: "The 
Best Is Yet to Come" 
(2003), 279,000 

the title track and is getting 
great response. He anticipates 
the entire album will be 
warmly received. "It's off the 
chain," he enthuses. 

The two -CD set was recorded 
live last June at the Bethany 
World Prayer Center in Baton 
Rouge, La. "From the begin- 
ning of the first CD to the end 
of the second CD, there is a 

flow," Martha says. "We didn't 
change anything, we didn't 
chop anything up, we didn't 
move anything. That's what we 
experienced that night. You are 
hearing the actual crowd and 
experience. It's real and that's 
what we wanted to do." 

A DVD filmed that evening 
will be released June 16. One of 
the highlights is a duet between 
Martha and her twin sister Mary 
on the song "Always Welcome." 

"I leave and go change 
clothes, and she steps out," 
Martha says. "People thought 
it was me, and she starts the 
song. Then I step out, and 
everybody in the audience was 
whispering and in shock and 
didn't expect that. So, it was 
definitely a big surprise." 

Integrity chief marketing of- 

ficer Danny McGuffey says 
consumers can expect to see 
Martha everywhere as the new 
release hits the shelves. "She's 
doing conferences, cruise pro- 
motions, and Christian televi- 
sion will be strong. She's a 

favorite on TBN," McGuffey 
says, adding that she also re- 
cently taped a show for BET. 

The promo push includes a 

show March 16 at New York's 
famed Apollo Theater. 

The campaign also includes 
a three -week promotional bus 
trip in March. According to 
Dan, Martha will make 20 
stops, visiting radio and retail 
in key markets including At- 

lanta; Dallas; Washington 
D.C.; New York; Baltimore; 
and Charlotte, N.C. "Through- 
out the growth of the company, 
we've tried to stay connected 
to the people who've sup- 
ported us," he says. 

Martha credits much of her 
success to her husband. With 
most record companies, "it's 
easy to get lost in the shuffle," 
she says. "When you have one 
person [and] all their focus is 
you, it's easy to make so much 
more happen." 
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with VAN MORRISON 
by PAUL SEXTON 

Few long -term recording artists remain as enigmatic as Van Mor- 

rison. The Belfast, Ireland -born creator ofcountless classic albums 
and songs is notoriously media -wary and prefers to focus his en- 

ergy on a prodigious recording output since leaving the ranks of 
the influential Northern Irish beat band Them in the 1960s. 

More than 36 years after his 1970 breakthrough "Moondance," 
Morrison, 60, continues his tireless exploration of his musical 
heritage. March 7 saw the release of "Pay the Devil" (Lost High- 
way), a collection of a dozen covers of his favorite vintage country 
songs plus three new, complementary compositions. 

On the eve of a performance at Nashville's Ryman Auditorium on 
the album's release day -his first -ever visit to the city- Morrison 
gave Billboard rare insight into his current work and future plans. 

Q: Why make a full -on, old -school country album now? 

A: I have done some country stuff before in the '70s, it just didn't 
come out. But it seems like the right time to put it out, and we're 
having fun. But on "Tupelo Honey" [1971], a couple of songs on 
there were straight country: "When That Evening Sun Goes Down," 

"Starting a New Life" and "Tupelo Honey" itself is very country. 

Q: You cover such artists as Hank Williams and Webb Pierce on "Pay 

the Devil." Did their music hold a special mystique for you growing up? 
A: No, I was lucky because it was 
in my household. My father had 
the records. He also had jazz 
records and blues and gospel .. . 

I was hearing this music all the 
time when I was a kid. 

I call it being brainwashed in 
the right way. Also, a lot of my 
friends in the area had various 
music: There was the pop music 
of the day then, people like Louis 
Prima, which was a different take 

on rock'n'roll and rhythm and blues. Johnnie Ray was like the back- 

drop, hearing his music on the radio during that period, and a lot 

of people were playing country then too. We tend to forget there 
wasn't a lot of electric music going on then ... If someone had an 
electric guitar, that was a major event. George Littlejohr, a found- 

ing partner of New York - 
based indie label Purpose 
Records, welcomes the in- 
flux. "For the first time, a 

lot of R &B acts -especially 
the veterans -are finding 
they can make a lying in- 

dependently," Littlejohn 
says. "Major labels aren't 
equipped to work with this 
type of adult artist." 

He also notes that people 
in their mid -30s who grew up 
on De La Soul and A Tribe 
Called Quest feel the hip -hop 

THE PERSUADERS 

that is out now is not appeal- 
ing. "They're looking for 
something different now, like 
an Eric Roberson or the Re- 

birth. More live instrumenta- 
tion, strong vocals and sub- 
stantive songs." 

After five years of running 

Purpose -whose catalog in- 
cludes output from Tortured 
Soul, Angela Johnson and 
the "25 Strong" soundtrack 
-Littlejohn laments that 
one challenge still remains 
for the indie operator: get- 
ting deserved exposure 
from TV, mainstream radio 
and the press. 

"Online sites like soul 
tracks.com and soulpatrol 
.com, satellite radio and In- 
ternet radio are very support- 
ive," he says. "But we don't 
have the same support of- 
fline. It's difficult to get any 
features or reviews. The 
media needs to let people 
know what's happening in 

this indie scene." 
Littlejohn predicts the 

flow of music will only grow 
stronger. "More quality art- 
ists are going independent," 
he says, "and the music is 

getting better. That's excit- 
ing. That's what keeps us 

encouraged." 

Q: Is Hank Williams a particularly significant artist for you? 

A: He's very important because he influenced not only country peo- 

ple, he influenced a lot of black artists too, which is what a lot of 
people don't realize. 

Q: Why is it that you have never even visited Nashville before? 

A: It just never came up before, or it came up but it didn't happen. 
The thing is, I don't really tour ... I stopped touring for all intents 
and purposes, in the true sense of the word, in the late '70s, early 

'80s possibly. I just do gigs now, I average two gigs a week. Only in 3 

America do I do more because you can't really do a couple of gigs Ñ 

there, so I do maybe 10 gigs or something there. 

Q: When you play live, do you feel obligated to play your best -known songs? ö 
A: Of course you do in certain situations, especially with bigger L 
gigs, [but] I'm not really a big -gig act. [At] some of the larger places c 
outdoors in the summer, I feel obligated to play [hits] ... If you get 
into introspective blues or something where you're stretching out f 
a bit, large audiences don't respond to this, so you have to give them ó 

what they want basically. 
o 

Q: What comes next for you? 0 
A: I've got unreleased stuff that I've been mixing for years, it's end- f 
less ... There's country stuff in that, I might put out some of that 
next. But I'm just thinking about this at the minute, I'm just - 
thinking about today, tomorrow, next week. That's as far as I can 

7 
go at the minute. x 

MARCH 18, 2006 I 
www.billboard.biz 

I 57 

www.americanradiohistory.com

www.americanradiohistory.com


i 

IVI Si(, 
Global Pulse 

EDITED BY TOM FERGUSON 
tferguson @eu.billboard.com 

DIE! DIE! DIE! EYES 
DEAL! DEAL! DEAL! 

ailed at home as New 
Zealand's most excit- 
ing new band, uncom- 
promising art -punk 
trio Die! Die! Die! aims 

to lock in label and agency deals 
for the United States and Europe 
during its stateside visit around 
South by Southwest time. 

"We've been talking to about 
10 labels," guitarist /singer An- 
drew Wilson says. "So far, they 
haven't given us exactly what we 
want." The Auckland -based band 
is self -published and self -man- 
aged, but Wilson says it hopes to 
sign a co- management deal dur - 
ing the March U.S. jaunt. 

Die! Die! Die! formed in late 
2003 when Wilson met bassist 
Henry Oliver and had an in- 
tense argument over which 
seminal U.S. hardcore act - 
Black Flag or Minor Threat - 
was more important. 

After building a reputation 
through constant live work, Die! 

Die! Die! released a six-track EP 

on Wellington, New Zealand - 
based independent Capital 
Recordings in April 2005. The 
band also visited the United 
States and Europe that year to 
play shows and to record its self - 
titled debut album with pro- 
ducer Steve Albini in Chicago. 
"Die! Die! Die!" was released 
last August in New Zealand by 

Capital and on Jan. 22 in Aus- 
tralia through Sydney -based 
OK! Relax. 

The band played Australian 
club dates March 2 -5 before 
heading to San Francisco for the 
first of a six-week string of U.S. 

shows (March 7 -April 19), in- 
cluding the SXSW Australian/ 
New Zealand showcase March 
18 at the Lava Lounge Patio. 

Booked through Sydney - 
based IMC, Die! Die! Die! plans 
to tour Japan and Europe later 
this year. 

-CHRISTIE ELIEZER 

HOT PURSUIT: Belle and 
Sebastian's lead singer and 
songwriter Stuart Murdoch 
considers his band to be a "late - 
blooming" act. Formed 10 
years ago in Glasgow, Scotland, 
Murdoch believes the group is 
only now finding its feet -in- 
deed, he compares Belle and 
Sebastian's current position 
with that of the Rolling Stones 
circa 1969. 

"This may seem extremely 
presumptuous, but a boy has to 

dream," he says. "It seems [the 
Stones] started making some of 
their best records around that 
time. I add [them] to my mental 
list of groups that had been kick- 
ing around for a while but some- 
how still had to make their 
decisive move." 

Belle and Sebastian's Los An- 
geles- recorded, critically ac- 
claimed seventh album, "The 
Life Pursuit," was released by in- 

dependent Rough Trade Feb. 6 

in the United Kingdom and en- 
tered the Official U.K. Charts 
Co. album chart at No. 8 the fol- 

lowing week. Matador issued the 
album Feb. 7 in the United 
States where it entered The Bill- 

board 200 at No. 65. 

In January and February, 
the seven -piece band played a 

17 -date U.K. and Ireland tour. 
On Feb. 25 in Toronto, it saw 
the first of 22 North Ameri- 
can gigs, which includes the 
Matador SXSW showcase 
March 15 at Stubb's. In May, 

it kicks off a 17 -date European 
tour in Paris followed by June 
shows in Japan, Australia and 
New Zealand. 

Belle and Sebastian's publish- 
ing is through Sony ATV. 
London -based Helter Skelter 
handles worldwide booking, ex- 

cluding North America, where 
dates are booked by Ground 
Control in Carrboro, N.C. 

-STEVE ADAMS 

Latin Notas 
LEILA COBO Icobo @billboard.com 

MySpace's Latin Explosion 
Part Latina, part Philipina, the singer Miss Issa de- 
scribes her music as "a combination of R &B and 
Latin music" and records on indie label Soundon- 
Sound Entertainment. You may not have heard 

of Miss Issa, as I had not, but on myspace.com 
she is mighty popular. Her page has been 
viewed 157,342 times, and she counts 15,808 

users as "friends " -people who sign up to 
send or receive information from her. 

While this degree of popularity is now 
common on MySpace, in the Latin music 
realm the MySpace phenomenon has 

gone largely unnoticed even as the on- 
line community continues to amass 
Latin musicians in its ranks. 

According to Roslynn Cobarrubias, 
urban coordinator for music, comedy 
and fashion at MySpace (Latin also 
falls under her purview), as of March 2, 

MySpace has 13,080 Latin music acts - 
a veritable explosion from the 1,000 
Latin acts on MySpace in August. 

On MySpace, most Latin acts also 
place themselves in other musical cat- 
egories, Cobarrubias says. For exam- 
ple, Sony BMG pop trio Reik is under 
Latin, pop and acoustic, which osten- 
sibly opens the door for a broader 
mainstream audience to hear its stuff. 

The more genres an act places on 
its music, the more hits that act will 
get when a search is launched. 

Cobarrubias estimates the over- 

whelming majority of Latin MySpace acts are indie artists. Per- 

haps the Latin king of MySpace is Pitbull, who records for 
indie TVT. According to Cobarrubias, the Miami rapper has 

1.2 million profile views and 163,000 friends. 
Even with all this Latin growth in MySpace, the numbers 

are underwhelming when compared with the site's ap- 
proximately half a million acts (yes, half a million). 

So, how does an act cut through the clutter? 
By December 2005, there were 4.5 million Latin My- 

Space members (again, they identify themselves as 

Latin), with 14,000 new members logging on every 
day. They were split between male (50.2 %) 

and female (49.8 %), with most falling be- 
tween 14 and 34. 

In other words, there is an audience 
for Latin. The trick is drawing them to 
your site. 

Cobarrubias works with other coor- 
dinators to feature various artists, 
videos and events on the MySpace 
home page. Eight acts and eight 
videos are featured every week. 

Driving people to specific sites falls 
mostly on the artists themselves. 

"Every time they're on the radio or 
on TV [and] they invite people to My- 
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Space, you see a jump in numbers," 3 

Cobarrubias says. 

Although MySpace does not cat- 8 
egorize Latin music by subgenres, 
such as regional Mexican or tropi- 
cal, such a move is one of her 2006 ó 
objectives, Cobarrubias says. E 

DEBORAH EVANS PRICE dprice @billboard.com 

Gospel Indies Grow 
Slew Of New Independent Labels Pop Up, Plan Releases 

Though mainstream corpora- 
tions have become a major pres- 
ence in Christian music as EMI, 

Warner Bros. and Sony BMG 
have all staked claims on the 
Christian/gospel landscape dur- 
ing the last decade, independ- 
ents manage to still enjoy a share 
of the pie. And even though the 
climate is difficult, new compa- 
nies keep springing up. 

The Crabb Family recently 
launched a new imprint, Clear 
Cool Music, which will issue the 
group's March 28 release, "Blur 
the Lines." Another new venture 
recently bowed in Franklin, Tenn., 

Union Street Records, which is 

launching an impressive new 
rock band, Roads to Rome. 

On the gospel side, industry 
veteran Shawn Tate has 
launched Univocal Records. Dis- 

tributed by Central South, the 
label's first release is Malcolm 
Williams and Great Faith's live 

set "Walking in My Destiny." 
An indie already enjoying 

success on the gospel side is Icee 
Records, a Chicago -based corn - 
pany that is home to Dr. Charles 
G. Hayes & the Warriors. The 
group took home choir of the 
year honors at this year's Stellar 
Awards. Icee Records' Dianne 
Williams netted the female vo- 

calist of the year award and Icee 
also won in the music video cat- 

egory for Hayes' "The Remix." 
'We were excited that we were 

able to accomplish those three 
wins because we worked very, 
very hard to accomplish our 
goals," says Dr. Charles T. White, 
who heads up Icee Records. 

The choir has been around for 
more than 40 years but enlisted 
producers Percy Bady, DeAndre 
Patterson, Darius Brooks and 
Adrienne B. King to work on its 
Icee debut. The result was one of 
gospel's most -talked -about re- 

leases in 2005. 
Hayes & the Warriors' current 

single, "Love You So, "written and 
produced by Grammy Award 
winner Brooks, is being worked 
to gospel and adult R &B stations. 

Prior to starting the label, 
White found success in real es- 

tate and he notes the vast differ- 
ences between the two fields. "I 

love the record label," he says. 
"Unfortunately, it doesn't make 
the money that real estate makes. 
One can hope that it will grow so 
big that it will take care of itself." 

White is negotiating with dis- 
tributors and admits that lack of 
strong distribution has hurt the 
label, but he is optimistic about 
Iceé s future. They are working 
on a new project by Williams and 
looking to sign additional artists. 

"We are hard -working indi- 
viduals with a common goal," 
White says of his team, which 
includes executive VP Damon 

"D" Stewart. "All of our players 
on this team have the artist's best 
interest in mind." 

SESAC HONORS: Pete Kip- 

ley was named SESAC's song- 
writer of the year during a Feb. 

21 awards dinner in Nashville 
recognizing the organization's 
top writers and publishers in the 
Christian field. Wordspring 
Music, a division of Word Music 
Publishing, and Kipley's corn - 
pany Songs From the Indigo 
Room, were named SESAC's 
Christian publishers of the year. 
In addition to his work with 
MercyMe, Kipley also received 
performance awards for songs 
with Mark Harris and ZoeGirl. 

Steve Taylor, Andy Chrisman, 
Krystal Meyers, Stellar Kart, Pro- 
ject 86 and Tiffany Arbuckle Lee 

(the latter is better -known as 
Curb artist Plumb) were also 
honored during the event. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

DONALD FAGEN 
Morph the Cat 
Producer: Donald 
Fagen 
Reprise 
Release Date: March 74 

A quarter- century since 
he lit up the airwaves 

with his enduring solo debut, "The Nightfly," 
(and 13 years since its follow -up, 
"Kamakiriad "), Steely Dan co- founder Fagen 
takes his third solo journey with an album 
that only he could conceive: a late -night song 
cycle populated by such characters as a sexy 
airport security screener, a blob -like feline 
presence that hovers over Manhattan, the 
ghost of Ray Charles, an army of thugs who 
overtake the government and a bygone bar 
band (on the irresistible single "H Gang "). 
Unified by Fagen's crisp melodies and lush, 
jazzy pop arrangements, these far -flung 
stories form a cohesive tableau that amounts 
to a musical meditation on the underbelly of 
the urban jungle. It is some of Fagen's finest 
work to date and proof of the good things 
that happen when a great musical mind lets 
his imagination take flight. -PV 
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MAT AHU 

MATISYAHU 
Youth 
Producers: Bill Laswell, 
lil Factor, Jimmy 
Douglass 
JDub /Or /Epic 
Release Date: March 7 
Matisyahu does not 

reinvent the wheel, but he connects the dots 
with virtuoso skill on his first major studio 
album following the still -hot "Live at Stubb's." 
The Hasidic reggae singer /rapper is from 
Crown Heights, a dense square mile of 
Brooklyn, N.Y., shared by thousands of 
orthodox Jews, West Indians and more than 

a few reggae -loving Rastafarians. It is easy to 
hear the give- and -take between Jewish vocal 
tradition, scripture and Rasta iconography in 
Matisyahu's words and music: Opener "Fire 
of Heaven /Altar of Earth" is replete with 
widely, though perhaps differently, 
understood references to Zion and Babylon. 
Themes of exile, hope and redemption 
suffuse this musically varied collection. 
Permeating the songs is the search for life's 
meaning in a dangerous, material world. 
Matisyahu's vehicle for exploration is classic 
reggae, dub and toasting, elevated by his 
Roots Tonic band and his own authoritative, 
richly nuanced delivery. -WR 

WILLIE NELSON 
You Don't Know Me: 
The Songs of Cindy 
Walker 
Producer: Fred Foster 
Lost Highway 
Release Date: March 14 

Living legend Willie 
Nelson's latest foray is a tribute to fellow 
Texan Cindy Walker, a Country Music Hall 
of Fame songwriter who penned a string 
of hits for the likes of Bob Wills and His 
Texas Playboys, Ray Charles and Bing 
Crosby. As a teenager, Nelson idolized 
Wills and performed many of his best - 
known hits, including the Walker- written 
"Cherokee Maiden" and "Bubbles in My 
Beer." In addition to those cuts, other 
highlights of this set include the Wills 
staple "Dusty Skies," the Ernest Tubb 
classic "The Warm Red Wine," the Eddy 
Arnold hit "Take Me in Your Arms and Hold 
Me" and the title track made famous by 
Charles. Backed by a fine western swing 
band featuring Texas Playboys veteran 
Johnny Gimble, Nelson has rarely sounded 
more comfortable in his skin. -PV 

NICK LACHEY What's 
Left of Me (4:06) 
Producer: Emanuel 
Kirikakou 
Writers: N. Lachey, 
J. Cates, E. Kiriakou, 
L. Robbins 
Publisher: not listed 
Jive/Zomba (CD promo) 

Not to be crass, but divorce seems to suit 
Nick Lachey well. Never has he sounded so 
impassioned or more mature. Arguably, the 
studly former boy band singer got the short 
end of the stick in terms of career 
advancement via his marriage with Jessica 
Simpson. She earned A -level fame, including 
her first No.1 hit, "With You," on Columbia, 
while Lachey's equally formidable output - 
particularly his ballad "This I Swear" -went 
nowhere on Universal. "What's Left of Me" on 
Zomba offers a potent bid to make things 
right. The song is powerfully produced, 
melodically memorable and opulent in lyrical 
pain and regret. "Left" is exceptional; it takes 
one listen to know that Lachey has been 
underestimated for quite some time-CT 

PEARL JAM World 
Wide Suicide (3:27) 
Producers: Pearl Jam, 
Adam Kasper 
Writer: E. Vedder 
Publisher: not listed 
JRecords (digital 
download) 

The world has changed for the worse 
since Pearl Jam's 2002 Epic swan song, 
"Riot Act," a fact Eddie Vedder affirms on 
the band's self -titled debut for J (due May 
2). Vedder has become increasingly vocal 
about his political opinions in recent 
years, but luckily "World Wide Suicide" is 
not just an anti -Bush tirade. Instead, atop 
a propulsive beat and a thick, three -guitar 
attack, Vedder personalizes his anger that 
the U.S. occupation of Iraq has reached 
the three -year mark. After recognizing a 

fallen soldier's face in an obituary, he 
imagines "medals on a wooden mantle 
next to a handsome face that the 
president took for granted." Rock radio 
should jump on this despite the delicate 
subject matter. -JC 

ALI3LJ IVIS 
HIP -HOP 

VARIOUS ARTISTS 
Dave Chappelle's Block 
Party 
Producers: various 
Rogue Pictures /Geffen 
Release Date: March 14 

Those who do not see 
"Dave Chappelle's 

Block Party" in theaters can 
still experience the 
comedian's September 
2004 concert in Brooklyn, 
N.Y., on this soundtrack. 
Absent without explanation 
is the Fugees reunion that 
stole the show and anything 
by Kanye West. The CD 
does spotlight Dead Prez 
( "Hip- Hop "), Talib Kweli 
( "The Blast ") and Jill Scott 
( "Golden "). Kweli and Mos 
Def reteam as Black Star for 
"Definition" and "Born & 
Raised," while Common 
deftly runs through his 
relationship ode, "The 
Light," featuring Erykah 
Badu and Bilal. Also notable 
is the Roots' guitar -laden 
rendition of "You Got Me," 
featuring Scott (the song's 
original vocalist) and Badu 
(who was on the radio 
single). Though the 
performances seem less 
coherent near the end, the 
goal of applauding the 
raw, uncompromised side 
of hip -hop is well 
executed. -CH 

POP 

DEVO 2.0 
Devo 2.0 
Producer: Gerald V. Casale 
Disney Sound 
Release Date: March 14 

Devo, in conjunction with 
Disney Sound, has recast 
itself with five kids age 10- 
13 as Devo 2.0. Devo's adult 
members play on the entire 
record along with three - 
fifths of the new lineup, and 
the package includes two 
new songs, Devo's first in 
years. Some lyrics have 
been changed, as "Girl U 

Want" becomes "Boy U 

Want" due to singer Nicole 
Stoehr's gender. This 
endeavor works as fun, 
electro pop for the tween 
generation, but it is up for 
debate whether parents will 
view it as a welcome 
change from kids shrieking 
along with pop hits or as a 

stunt to regain relevance by 
a band that used to speak 
out against conformity. 
(More projects like this are 
planned, with the Go -Go's 
up next.) -BT 

R&B 

ETTA JAMES 
All the Way 
Producers: Sametto James, 
Donto James, Joshua Sklair 
RCA Victor 
Release Date: March 74 

©Several well -known 
artists have reignited 

their careers by covering 
treasured songs from 
generations past. In some 
cases, it works; in others, it 
smacks of desperation. 
James' foray fits into the 
former niche. Still a vital 
concert draw 45 years 
after her signature R &B hit 
"At Last," James bites into 
an interesting cross - 
section of R &B and pop 
standards. Her seasoned 
been -there, done -that 
vocals lend substantive 
shadings to the Sammy 
Cahn /Jimmy Van Heusen 
timeless title track, Prince's 
dynamic "Purple Rain," 
Marvin Gaye's "What's 
Going On" and John 
Lennon's "Imagine." The 
arrangements and musical 
accompaniment accent 
rather than overshadow 
James, who pulls out the 
stops on the Bobby 
Womack -co- written "Stop 
On By." A valuable lesson 
to wannabe singers: You do 
not have to always scream 
and shout to get your 
message across. -GM 

HARD -FI 
Stars of CCTV 
Producers: Richard Archer 
Wolsey White 
Necessary Records /Atlantic 
Release Date: March 74 

©Already having hit the 
top of the U.K. album 

chart and snagged a 

nomination for the 
esteemed Mercury Music 
Prize, "Stars of CCTV" is 
that rare British import 
that lives up to the 
advance billing. Led by the 
great "Cash Machine" and 
the brilliant "Unnecessary 
Trouble," the disc has the 
potential to rock the club 
and the frat house with 
equal fervor. Filled with 
left turns, the playing is 
inspired and inspiring: an 
unexpected acoustic 
guitar rhythm here, a 

Breeders -worthy electric 
guitar snort there, a muted 
trumpet and electro beats 
on the lone ballad over 
there. And there are as 
many vocal styles as there 

are musical, with singer 
Richard Archer recalling 
"The Great Escape" -era 
Damon Albarn. America, 
meet your new favorite 
British band. -WO 

JOE SATRIANI 
Super Colossal 
Producers: Mike Fraser, 
Joe Satriani 
Epic 
Release Date: March 14 

©Combining technical 
mastery and pop 

brilliance, Satriani stands out 
as the most lyrical of the old - 
school, rock -guitar heroes. 
His sustain -drenched, 21st - 

century blues tone is 

vigorous and hard -hitting on 
"Super Colossal," a new 
instrumental set packed with 
catchy hooks, driving riffs 
and jaw- dropping solos. 
Whether ripping through a 

finger -picked Jeff Beck 
tribute ( "Just Like 
Lightnin' "), Eastern -tinged 
scales ( "Redshift Riders ") or 
big -hearted power ballads 
( "Ten Words "), the virtuoso 
finds moments of pure 
melodic bliss. Emotion often 
wins over technique, even if 
megalomaniac anthems like 
the title track invite cynical 
smiles. While much of the 
album is pumped -up easy 
listening, soulful 
compositions like "The 
Making of Love," which sets 
cosmic volume swells over a 

7/8 beat, make up for the 
'80s -style pyrotechnics. 
Fretboard heroics may be 
anything but cool these 
days, but this six -string 
workout lives up to its 
name. -SP 

IESPY 
MICHAEL STUART 
Back to Da' Barrio 
Producers: Guillermo 
Calderón, Michael Stuart 
Machete Music 
Release Date: March 14 

©The norm of late in 
Latin music is albums 

with reggaetón versions of 
pop or salsa tracks. Here, 
the reverse is true. On his 
first album with Machete 
after a stint with Universal 
Music Latino, Stuart 
delivers salsa versions of 
reggaetón hits like "Mayor 
Que Yo" and "Pobre 
Diabla." As much as this is a 

ploy, we have to admit it 
works. These are essentially 
dance tracks and putting 
them into another dance 
format continued on »p60 
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from »p59 
is rhythmically natural as 
well as catchy for the 
listener who already knows 
the songs. It also helps that 
Stuart's salsa is old- school 
aggressive, the percussion 
is in your face, and there is 

a total absence of 
sappiness. "Ella y Yo," 
performed here as a 

soneo -laden duet with Tito 
Rojas, is a throwback to an 
earlier, less slick sound that 
is most welcome for this 
sanitized genre. -LC 

WORLD 

SAMITE 
Embalasasa 
Producer: Samite Mulondo 
Triloka 
Release Date: March 14 

©One does not have to 
be proclaimed a 

purveyor of chill music to 
track a superbly chilled -out 
piece of work, and that is 
precisely what Ugandan 
artist Samite has done 
here. A writer of moving, 
seductive melodies, Samite 
is also a fine vocalist and an 
adept kalimba (thumb 
piano) and flute player. The 
ruling vibe of this CD is 
often reminiscent of Vusi 
Mahlasela's laid -back 
material or the dub reggae 
of Augustus Pablo. Tunes 
such as "Olusoka" and 
"Nalubale" blend a keen 
melodic sense and intense, 
intricate percussion, laying 
urgent rhythms beneath 
elliptical flute passages. 
Drums and kalimba are the 
ever -present rhythmic 
heart, while Samite's flute 
reflects a more abstract 
sensibility. -PVV 

GOSPEL 
MARTHA MUNIZZI 
No Limits 
Producer: Noel Hall 
Integrity /Columbia 
Release Date: March 14 

SA 
With her last, self - 
marketed release, 

Munizzi remained in or 
near the gospel chart's top 
10 for 77 weeks. 

Expectations are high as 
she makes her first leap to 
the majors, and she does 
not disappoint. In fact, the 
album's 17 songs (nearly all 
written or co- written by 
Munizzi) showcase her 
finest, most inspired work 
to date. While Munizzi 
clearly knows her way 
around a solid, 
gospel /R &B groove tune 
( "Jesus Is the Best Thing," 
"You've Been So Good "), it 
is on the abundance of 
transcendent choral 
ballads that she truly soars 
( "Forever You're My King," 
"Always Welcome," "Come 
Holy Spirit "). Hit -heavy 
from start to finish, "No 
Limits" should find 
immediate acceptance in 
the sanctuaries as well as 
on the airwaves. Munizzi's 
explosive talent makes her 
the brightest new star in 
the gospel firmament. -GE 

VITAL REISSUES 

THE PRETENDERS 
Pirate Radio 
Producers: various 
Sire /Warner Bros. /Rhino 
Release Date: March 14 

©This five -disc 
collection (four CDs, 

one DVD) is a lot of 
Pretenders: 81 tracks 
(nearly one -quarter 
previously unavailable) 
and 19 videos. The group's 
eight studio albums and 
one EP, from 1980 to 2002, 
are well represented, and 
shine the light on fearless 
leader Chrissie Hynde's 
swaggering, yet 
beautifully vulnerable, 
vocals and lyrics. Also 
figuring into the mix are B- 
sides and soundtrack 
moments like "What You 
Gonna Do About It" and 
"Everyday Is Like Sunday," 
originally made famous by 
Small Faces and Morrissey, 
respectively. Typical of 
such a hefty collection, 
hits and classics are 
placed alongside misses. 
That said, do not be 
surprised if you find 

yourself embracing tracks 
from 1999's much 
overlooked "Viva el Amor." 
And 26 years later, 
"Mystery Achievement" 
still stands tall. Like Hynde 
and the other original 
members (drummer 
Martin Chambers, bassist 
Pete Farndon and guitarist 
James Honeyman- Scott), 
it is special. -MP 

GRAND NATIONAL 
Kicking the National Habit 
Producer: Grand National 
Recall 
Release Date: March 14 

Out since 2004 
internationally, 

"Kicking the National 
Habit" has, for some 
reason, eluded U.S. release 
until now. Believe the hype: 
The 10 -track set is a real 
treat, rewarding repeated 
listens with fun, groove - 
driven tunes. Stylistic 
comparisons to the Police 
are unavoidable due to the 
Sting -ly pitch of Ruppert 
Lyddon's voice and the 
band's penchant for 
zooming bass /reggae -fied 
guitar 
interplay. But THIS WEEK ON 
standouts like /X)' 
"Daylight 
Goes," "Talk 
Amongst 
Yourselves" 
and "Drink to 
Moving On" 
work their 
way into 
heavy 
rotation 
despite that 
reference 
point, while the electro- 
funky "Playing in the 
Distance" and the sample - 
addled "Cherry Tree" nod 
to the long -gone 
Manchester craze of the 
early '90s. This new U.S. 
version features seven 
extra tracks, the most 
essential of which is 

Sasha's deliciously dark 
disco remix of "Talk 
Amongst Yourselves. " -JC 
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ADDITIONAL 
REVIEWS: 

Dilated 
Peoples, 
"20/20" 
(Capitol) 

Vitalic, "OK 
Cowboy" (PIAS) 

Hillsong, 
"Songs for 
Communion" 
(integrity) 

EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Gordon 
Ely, Clover Hope, Gail Mitchell, Wes Orshoski, Dan Ouellette, 
Michael Paoletta, Sven Philipp, Wayne Robins, Chuck Taylor, 

Bram Teitelman, Christa L. Titus, Philip Van Vleck Paul Verna 

PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 
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CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth 
Floor, New York, N.Y. 10003) or to the writers in the 
appropriate bureaus. 

DANIEL POWTER Bad Day 
(3:53) 
Producers: Michael Froom, 
Jeff Dawson 
Writer: D. Powter 
Publisher: Song 6 (BMI) 
Warner Bros. (CD promo) 

121 
Last year, James Blunt 
and Daniel Powter 

exploded across Europe 
with rich debut pop 
singles. Both were then 
released in the United 
States, and by golly, one of 
them actually broke. While 
Blunt enjoys gargantuan 
success with his Billboard 
Hot 100 No.1 "You're 
Beautiful," Warner Bros. is 
wise enough to smell the 
potential for a second 
chance for the French - 
Canadian Powter as the 
airwaves at last open up to 
more singer /songwriter 
pop. "Bad Day" is an 
instantly memorable song, 
with a hook that lasts and 
lasts and instrumentation 
that sets Powter apart from 
the scores of adolescent 
thrust -rockers currently 
dominating the scene. 
Elegant, timeless pop /rock 
that deserves all the 
success his 2005 classmate 
has reaped. -CT 

FALL OUT BOY A Little 
Less "Sixteen Candles," A 
Little More "Touch Me" 
(2:49) 
Producer: Neil Avron 
Writers: P. Stump, Fall Out 
Boy, P. Wentz 
Publisher: Chicago X 
Softcore (BM!) 
Fueled by Ramen /Island 
DefJam (CD promo) 
Pop -punk act Fall Out Boy 
has a knack for mixing 
polished hooks, 
hyperactive guitars and 
clever pop culture 
references. Here, the 
hilarious throwback title, a 

tribute to teen movie 
"Sixteen Candles" and 
Samantha Fox's 1986 
make -out hit, is more 
exciting than the song 
itself. Calling all teenagers 
suffering from an 
unattainable crush, this 
emo -ish relationship drama 
does little to update the 
uptempo- breakdown- 
uptempo formula, but it 
certainly honors it. The 
quartet rips angsty, I'm -so- 
messed-up confessions 
into catchy riffs and a 

melodic chorus that soars 
despite its déjà vu feel. 
However, top 40 radio is a 

long shot this time; "A Little 
Less" is not as infectious as 
"Dance, Dance" and less 
anthemic than "Sugar, 
We're Goin' Down." But 
after two top 10 singles, a 

multiplatinum album and a 

Grammy Award nomination, 
these guys can afford a 

momentary break from 
mainstream success. -SP 

RAY J What I Need (3:33) 
Producer: Rodney Jerkins 
Writers: R. Jerkins, F. Jerkins, 
L. Daniels 
Publishers: various 
Sanctuary (CD promo) 

"One Wish" was like the 
little brother (Brandy's, 

in fact) you could never get 
rid of, but that radio hit put 
the spotlight back on Ray J 

just as his music career 
seemed to be waning. The 
uptempo follow -up, "What I 

Need," also from his latest 
set "Raydiation," should be 
enough to maintain the 
momentum. Here, Ray J's 
vocals once again seem 
strained (a technique he 
has somehow made his 
own) as he cops another 
plea to the woman he has 
done wrong ( "I knew /You 
had quite enough /But I 

feel brand new /And I'm 
fessin' up "). Despite its sap 
factor, "What I Need" will 
likely lap up radio play 
based on the success of 
the first single. -CH 

BLUE OCTOBER Hate Me 
(6:20) 
Producers: Chuck Reed, 
Justin Furstenfeld 
Writer: J. Furstenfeld 
Publisher: Paris on Paper 
(ASCAP) 
Universal (CD promo) 

13 
The last and only time 
Blue October saw any 

Billboard chart action was 
two years ago on adult top 
40 when "Calling You" 
peaked at No. 35. Now the 
Texas rock band is scaling 
the Modern Rock list with 
"Hate Me." Boldly 
addressing a relationship's 
collapse in the face of 
addiction, guitarist /singer 
Justin Furstenfeld 
encourages his former love 
to "Hate me for all the 
things /I didn't do for you." 
His dry -eyed acceptance 
that he has driven his ex 
away and that she has to do 
what it takes to heal gives 

his intense vocal delivery 
(reminiscent of Peter 
Gabriel) even more impact. 
The painfully honest lyrics 
and soaring arrangement 
knock the breath out of 
you. From upcoming album 
"Foiled," due April 4. -CLT 

MATISYAHU Youth (4:18) 
Writers: Matisyahu Miller, 
Josh Werner 
Producer: Bill Laswell 
Publishers: various 
Epic (CD promo) 
On the heels of his surprise 
hit "King Without a Crown," 
which climbed to No. 7 on 
Billboard Radio Monitor's 
Modern Rock chart and 
continues to build top 40 
airplay, Matisyahu readies 
the title track from "Youth," 
his first major release. 
Sounding wildly authentic, 
the frumster MC switches 
from otherworldy chant to 
Brooklyn- meets -Kingston 
flow while his band throws 
in a phat bassline and 
screaming rock guitar solo. 
Lyrically, the bouncy, roots - 
reggae tune examines the 
artist's own tumultous past, 
weaving tales of teenage 
frustration into a 

passionate chorus: "Fan 
the fire for the flame of the 
youth /Got the freedom to 
chose /Better make the 
right move." The single is 
not quite as catchy as 
"King," but it showcases a 

powerful voice that is here 
to stay well beyond the 
novelty of seeing a Hasidic 
Jew rocking and rhyming 
on MTV. -SP 

SHERYL CROW & STING 
Always on Your Side (4:11) 
Producers: John Shanks, 
Sheryl Crow 
Writer: not listed 
Publisher: not listed 
A &M (CD promo) 

oIt seems like any time 
Sheryl Crow or Sting 

gurgle they win a Grammy 
Award. Over time, their 
efforts have become less 
and less exceptional, making 
the grandiose praise ring 
false. But this pairing is 

noteworthy because the 
tune is actually a beautiful, 
inspired love song, 
unexpectedly fulfilling and 
convincingly shared. It is a 
pleasure to see that these 
two names can still 
showcase moments of 
purity. This song actually has 
the makings of a classic. -CT 
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A WEEKLY ROUNDUP 
OF NOTAELE CHART 

ACHIEViMENTS 

MADDY'S SWEEP. 
n 

orry, 
also stands at No. 1 on Hot 
Dance Single Sales and Hot 
Dance Airplay, Nhile her 
"Confessions of a Dance 
Floor" leads Top Electronic 
Albums. This marks the 
second time sie commands all 
four charts at nice, a feat no 

LIGHTS, CAMERA . 
- 

alk the Line' sparking that 
film's album, =cur different 
soundtracks ra ik among The 
Billboard 20C's top 25 (Nos. 
2, 7, 11 and 25,. It is the most 
soundtracks that part of the 
chart has see since the Aug. 
30, 2003, issue. 

GEOFF MAYFIELD grYlayfielCiQa%illbOarC).COtTI 

Ne -Yo's Big Start; Billboard Salutes Independents 
When Ne -Yo delivered his short yet 
charmir g turn during the Universal 
Music & Video Distribution presenta- 
tion last August at tote NARM conven- 
tion, I knew he had star power. Key 

retailers there agreed, and it turns out 

B 

Sugarla 
Jumps 11 -8 on Hot Country 
Songs, the first top 10 on th 
chart for either the band or 
lead singer Jon Bon Jovi, w 
peaked at No. 68 in 199 
Chris LeDoux's guest o 
Bang a Drum." 

C'HAR'T 
BEAT 

READ FRE) BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»The turnover rate at the 
top of The Billboard Hot 100 
continues to accelerate, as 
Ne -Yo's "So Sick" (Def Jam) 
becomes the seventh single 
in the rock ere to jump 9 -1. 

The pace at wh ch new No.1 
hits are arriving is the fastest 
in eight years. 

»Fred Bronso also reports 
on the continLing success of 
the A &M label this time not 
with new acts like the Black 
Eyed Peas anc the Pussycat 
Dolls, but label vets Sheryl 
Crow and Sting Their 
collaboration of "Always on 
Your Side" gives Sting the 
highest new Hot 100 entry of 
his career, including his 
singles with tte Police - 
though the margin is as 
narrow as it possibly could be. 

consumers do, too as proved by the 
rookie's 'ow at No. t on The Billboard 
200 with the biggest >ales week of 2006. 

In a h.ge chart week, the singer also 
hits No. 1 on Top R &B /Hip -Hop Albums 
while second single "So Sick" reaches 
No. 1 on The Billboard Hot 100, Pop 100 

and Hot Digital Songs (see Between the 
Bullets, page 66). 

The first -week take of 301,000 copies 
for "In My Own Words" is the biggest 
week tracked by Nilsen SoundScan 
since May J. Blige's "The Breakthrough" 

arrived during Christmas week 2005 with 
an opener of 727,000 copies. 

Island Def Jam pulled out all the stops 
for this one. "So Sick," a huge radio hit, 
was withheld from the digital market 
until the album hit stores, and the label 
invoked UMVD's rebate program for de- 

veloping acts to bring the set's sale tag 
to as low as $7.98 at price- driven chains 
Target, Best Buy and Circuit City. 

"We know we're living in and dealing 
with different times, so we're just trying 
different things," Def Jam president 
Shawn "Jay -Z" Carter says. "But, I be- 

lieve at the end of the day, it was the music 
that sold this album. 

"I was hoping it would do this well, 
but didn't think it would connect like 
this," Carter says. 

SHADOW BOXING: Despite Ne-Yo's 

fast start and handsome bows by indie- 
distributed rock band Hawthorne 
Heights (No. 3,114,000 copies) and a re- 

ligious album by country star Alan Jack- 

son (see Between the Bullets, page 72), 

album sales fall 9.4% shy of the same 
week last year. 

That is the frame when 50 Cent's 
"The Massacre" bowed with 1.1 million, 
the only million -plus week by any album 
in 2005. 

IVIarket Watch 
WEEKLY UNIT SALES 

This Week 

Last Werk 

Change 

This Week Last Year 

Change 

INDEPENDENTS' DAY: To com- 
plement the indie label chart recaps that 
appear in this issue's spotlight on the 
South by Southwest Music and Media 
Conference (see page 45), another 33 re- 

caps appear on billboard.biz. 
Below you will find selected No. is 

from those recaps. 
In most cases, the top label for each 

category is the same as the one that owns 
that chart's top independent album. For 

example, the No. 1 indie label on the Top 

R &B /Hip -Hop Albums chart is TVT. 

host of the Ying Yang Twins' genre -lead- 

ing album, while Mannheim Steam- 
roller's label American Gramaphone is 

the No. 1 indie company on Top Pop Cat- 

alog Albums. 
For the complete array of indie recaps. 

visit billboard.biz /indiecharts. 

Additional reporting by Anthony 

Colombo in New York and Gail 

Mitchell in Los Angeles. 

INDIE CHART LEADERS 
Top Independent Imprints 

Top R &B /Hip -Hop Albums 

Top Country Albums 

Hot Country Songs 

Top Latin Albums 

Hot Dance Singles Sales 

Top Pop Catalog Albums 

Top Combined Classical Albums 

Top Jazz Albums 

Top Contemporary Jazz Albums 

Top Electronic Albums 

Top Bluegrass Albums 

Top Blues Albums 

Top Reggae Albums 

Top World Albums 

Top Gospel Albums 

Victory 

Ying Yang Twins, "U.S.A.: United State of Atlanta" (ColIiPark/TVT) 

Jason Aldean, "Jason Aldean" (Broken Bow) 

Craig Morgan, "That's What I Love About Sunday" (Broken Bow) 

Ramon Ayala Y Sus Bravos Del Norte. " Antologia De Un Rey" (Freddie) 

The Postal Service, "We Will Become Silhouettes" (Sub Pop) 

Mannheim Steamroller. "Christmas Celebration" (American Gramaphone) 

The Mormon Tabernacle Choir, "love Is Spoken Here" (Mormon Tabernacle (hoir) 

Various artists, "Putumayo Presents: New Orleans" (Putumayo) 

Bobby Caldwell, "Perfect Island Nights" (Sin- Drome) 

Thievery Corporation, "Cosmic Game" (Eighteenth Street Lounge) 

Nickel (reek, "Why Should the Fire Die ?" (Sugar Hill) 

Delbert McClinton, "Cost of Living" (New West) 

Various artists, "Chosen Few: El Documental" (Chosen few Emerald /Urban Box Office) 

Various artists, "Putumayo Presents: Acoustic Brazil" (Putumayo) 

Mississippi Mass Choir, "Not by Might, nor by Power' (Maluco) 

A Weekly National Music Sales Report 

YEAR -TO -DATE 

For week ending March 5, 2006. Figures are round- 
ed. Compiled from a national sample of retail store 41, Nielsen 
and rack sales reports collected and provided by SoundScan 

ALBUMS 
STORE DIGITAL 

SINGLES TRACKS 2005 2006 CHANGE 2005 2006 CHANGE 

11,001.000 78,000 10,369,000 OVERALL UNIT SALES YEAR -TO -DATE SALES BY ALBUM CATEGORY 

11,105,000 85,000 11,453,000 Albums 100,819,000 97,776,000 -3.0% Current 62,061,000 58,974,000 -5.0% 

-0.9% 

12,144, 000 

-9.4% 

-8.2% -9.5% 

82,000 6,067,000 

-4.9% 70.9% 

Digital Tracks 

Store Singles 

Total 

Albums w/TEA* 

49,998,000 

750,000 

151,567,000 

101 318,800 

101,403,000 

628,000 

199,807,000 

107,916,300 

102.8% 

-16.3% 

31.8% 

6.5% 

Catalog 38,759.000 38,802,000 0.1% 

Deep Catalog 26,656,000 26.869,000 0.8% 

Current Album Sales 

WEEKLY ALBUM SALES 
35 millim units 

30 

25 

20 

15 

10 

2005 
tl 2006 

J F M A M J J A S O N D 

'Includes track equivalent album sales (TEA) with 10 track downloads 

equivalent to one album sale. 

Digital Tracks Sales 

'05 50.0 million 

'06 
..>..-'14174761Mdf1, 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

97,845.000 92.173,000 -5.8% 

2,097,000 5.141,000 145.2% 

668,000 286,000 -57.2% 

209.000 176,000 -15.8% 

'05 

'06 

Catalog Album Sales 

'05 

06 

.,3 8 millign, 
38.8 million 

i11Jön 

Nielsen SoundScan counts as current only sales with- 
in the first 18 months of an album's release (12 
months for classical and jazz albums). Titles that stay 
in the top half of The Billboard 200, however, remain 
as current. Titles older than 18 months are catalog. 
Deep catalog is a subset of catalog for titles out more 
than 36 months. 

Go to www.billboard.biz for complete chart data 61 
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See Charts Legeaátbr rules and explanations. c 2006. VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rigits -eseved. 

MAR 
18 

111 

SALES DATA COMPILED BY 

Niels 1 

Sountl3_a, 

43 3 Ná Ló 

O NOT MOT 
DEBIT 1 

I© 1 6 

O ® 
O m 

4 4 

O 
7 3 2 

9 7 

9 5 8 

10 7 5 

ARTIST 
IMPRINT & NUMBER ! DISTRIBUTING LABEL (PRICE) 

NE -YO 
DEE JAM 004934 IIDJMG 13.98 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

HAWTHORNE HEIGHTS 
VICTORY 265 8 266 (15.98 CD /DVD) A 

ALAN JACKSON 
4 STA NASHVILLE 80281 /RLG (18.98) 

Title 

In My Own Words 

High School Musical 1m 

If Only You Were Lonely , 
. 

Precious Memories 4 

MARY J. BLIGE 

GREATEST 
GAINER 

r 68! 8 981 
The Breakthrough R 1 

The Legend Of Johnny Cash JOHNNY CASH 
LAN0005288/UME(13981_ LEGACY; COLUMBIA NASHVILLE /AMERICAN /IStl 

JACK JOHNSON Curious George (Soundtrack) 
BRUSHFIRE 006 MRG (13 98) g 

CARRIE UNDERWOOD 
ARISTA. ARISTA NASH'l ILLE 71197 /RMG (18.98) 

JAMES BLUNT 
CUSTARDATLANTIC 97250/AG (18.98) 

ANDREA BOCELLI 
SUGAR DECCA 006069'UNIVERSAL CLASSICS GROUP (13.98) 

45 53 1E 
PACE SOUNDTRACK 
SETTER Fox 13109/WIND -0 118.98) ® KID ROCK & THE TWISTED BROWN TRUCKER BAND 

TGP DOG /ATLANTIC 83914 AG 118.98) 

13 8 10 
EMINEM 

+.iI AFTERMATH 005881 /INTERSCOPE (13.98/8.98) 

14 6 3 
BARRY MANILOW 
ARISTA 74509 /RMG (18.98) 1Fi 

15 11 14 ® THE BLACK EYED PEAS 
A8M 004341 " /INTERSCOPE (13.98/8.98) 

16 17 

17 15 12 

JOSH TURNER 
MCA NASHVILLE 504744 /UMGN (1368) 

DEM FRANCHIZE BOYZ 
so SO DEF 53423./VIRGIN (18.98) + 

18 17 16 
3 NICKELBACK 

ROADRUNNER 618300 /I0JMG (18.98) 

25 27 
THE PUSSYCAT DOLLS 
ABM 005374 /INTERSCOPE (13.98) 

20 10 1 
JAHEIM 
DIVINE MILL 48802 /WARNER BROS. (18 98) 

13 19 21 

22 

KEYSHIA COLE 

Some Hearts D 

Back To Bedlam III 

Amore 3 

Walk The Line 11 

'Live' Trucker 12 

5 

Curtain Call: The Hits 

The Greatest Songs Of The Fifties 

Monkey Business 

Your Man 

On Top Of Our Game 

All The Right Reasons 

PCD 

Ghetto Classics 

A8M 0035541/INTERSCOPE (13.98) 

18 20 
CHRIS BROWN 
JIVE 82876/ZOMBA (18.98) IO 

23 2 - KIDZ BOP KIDS 
RAZOR 8 TIE 89112 (18.98) 

24 12 9 3 JAMIE FOXX 
J 717796/RMG (18.98) 

26 _ CrSOUNDTRACK 
MOTOWN 006212 /UMRG (13.98) 

26 14 11 
KELLY CLARKSON 
RCA 64491/RMG (18.98) 

27 21 21 3 RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD (18.98) 

28 23 25 ® TRACE ADKINS 
CAPITOL (NASHVILLE) 64512 (18.98) 

MICHAEL BUBLE 
143 /REPRISE 48946/WARNER BROS.(18.98) OO O MATISYAHU 
OR /EPIC 96464/SONY MUSIC (13.98) 

31 27 33 2. SEAN PAUL 
VP, ATLANTIC 83788/AG (18.98) 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

T -PAIN 
KONVICT MUZIK/JIVE 73200/ZOMBA (18.98) 

MARIAH CAREY 
ISLAND 0057841/IDJMG (13.98) J 

35 31 
111 HEATHER HEADLEY 

RCA 64492/RMG (18.98) 

29 19 13 

34 40 

The Way It Is 

Chris Brown 

Kidz Bop 9 

Unpredictable 

32 

33 

34 

28 

33 

22 

26 

35 

15 

23 

28 36 29 

Tyler Perry's Madea's Family Reunion 

Breakaway 

Feels Like Today 

Songs About Me 

Its Time 

Live At Stubb's 

The Trinity 

Be Here 

Rappa Ternt Sanga 

The Emancipation Of Mimi 

In My Mind 

VARIOUS ARTISTS 
UNIVERSAL/EMI/SONY BMG /ZOMBA 005959/UME (18.981 

37 32 30 
FALL OUT BOY 
FUELED BY RAMEN /ISLAND 004140" /IDJMG (13.98) 

VARIOUS ARTISTS 
WARNER MUSIC GROUP /SONY BMG MUSIC 77145/SONY MUSIC (18.98) 

ARCTIC MONKEYS 
DOMINO 066 (13.98) 

44 3s KENNY CHESNEY 
BNA 72960 /9L0 (18.98) 

IIL DIVO 
SYCO /COLUMBIA 76914/SONY MUSIC (18.98) 

NELLY 
FO' REEUOERRTY 005825 /UMRG (13.98) 

43 36 f7 BON JOVI 
ISLAND 005371/IDJMG (18.98) 

11 
PANIC! AT THE DISCO 
DECAYDANCE 077 /FUELED BY RAMEN (13.98) 

SUGARLAND 
MERCURY 002172 /UMGN (13.98) 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 / INTERSCOPE (13.98) 

VARIOUS ARTISTS 
SONY BMG /ZOMBA/EMI 005740 /UME (18.98) 

RON WHITE 
IMAGE 3061 (16.981 

LIL WAYNE 
CASH MONEY 005124 /UMRG (13.98) 

THE NOTORIOUS B.I.G. 
41 BAD BOY 83885 -AG (19.98) 

38 

39 

35 29 

24 

NOW #1's 

41 

42 

30 

41 

18 

48 

From Under The Cork Tree 

Totally Country 5 

Whatever People Say I Am, That's What I'm Not 

At Nos. 6 and 

11, DVD bow 
of "Walk the 

Line," Oscar 

bun' and sale 5 

pricing push 

gains of 88% 
and 156 %, 

respectively. 

The Road And The Radio D1 

70 

44 

45 

46 

47 

46 

43 

50 

38 

68 

37 

51 

39 

48 37 24 

49 55 59 

Ancora 

Sweatsuit 

Have A Nice Day U 

34 
A Fever You Cani Sweat Out 

Twice The Speed Of Life D 

Move Along 

Now 20 D 

You Can't Fix Stupid 

Tha Carter II 

uuets: 1 ne rinal cnapter 

Water cooler 
chatter 
regarding his 
unauthorized 
adult video 
may have 
helped live 

set's debut 
(56,000). 

1114, 11104, P d 

t 

His third 
album strikes 
with his best 
sales week 

(14,000) 
and his 

highest chart 
position. 

New album, 

"Youth," will 

bow in top 10 

next week. 

Regional 

Mexican act 

lands at No. 2 

on Top Latin 

Albums, while 
title song 
rises 10 -7 on 

Hot Latin 

Songs. 

CD version 
of the 
DVD concert 
film found 
in the 30th - 
anniversary 
set of "Born 
to Run." 

RIM 
yw wo ú 

á3 .a a 

51 48 45 

52 54 49 

56 

54 52 

55 47 

56 42 

50 

57 

61 

38 

57 67 

58 39 42 

59 62 58 

71 74 

61 63 65 

79 86 

63 61 62 

ARTIST 
'JPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 
RAZOR & TIE 89107 (18.98) 

Title 

Monster Ballads: Platinum Edition 

II 
El 

R 

El 

El 

Wa 

18 

2 

1 

47 

26 

6 

24 

1 

18 

10 

3 

3 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE 004149./UMRG (13.98) 

In Between Dreams 

MADONNA 
WARNER BROS. 49460 (18.98) Confessions On A Dance Floor 

KT TUNSTALL 
RESTLESS 50729 /VIRGIN (12.98) Eye To The Telescope 

NATASHA BEDINGFIELD 
EPIC 77515/SONY MUSIC (11.98) Unwritten 

GORILLAZ 
+,RLOPHONE 73838/VIRGIN (18.98) Demon Days 

DADDY YANKEE 
ARTEL 805792 / INTERSCOPE (13.98 CD /DVD) Cr 

Barrio Fino: En Directo 

KANYE WEST 
ROC- A- FELLA/DEF JAM 004613" /IDJMG (13 -98) 

Late Registration 

MIRANDA LAMBERT 
EPIC (NASHVILLE) 92026/SONY MUSIC (12.98) 02) 

Kerosene 

CHAMILLIONAIRE 
UNIVERSAL 005423' /UMRG (13.98) 

The Sound Of Revenge 

KORN 
VIRGIN 45889 (18.98) See You On The Other Side 

1 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16.98) Greatest Hits 

VARIOUS ARTISTS 
EMICMG!WORD -CURB 75160 ZOMBA (19.98) 

64 58 52 
DESTINY'S CHILD 
COLUMBIA 97765 SONY MUSIC (18.98) 

49 AA, SERGIO MENDES 
HEAR 2263 /CONCORD (18.98) 

66 72 66 1 BROOKS & DUNN 
U ARISTA NASHVILLE 69946 /RLG (18.98) 

67 68 71 
YOUNG JEEZY 
CORPORATE THUGUDEE JAM 004421 /IDJMG (13.98) 

BRAD PAISLEY 
CIA NASHVILLE 69642 /RLG (18.98) 

68 74 69 

69 64 41 

70 65 82 

FAITH HILL 
to INER BROS. (NASHVILLE) 48794/WRN (18.98) 

THREE 6 MAFIA 
1 HYPNOTIZE MINDS /COLUMBIA 94724/SONY MUSIC (18.98) 

71 75 83 
KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 / ZOMBA (18.98) 

72 77 98 
HIM 
SIRE 49284 /WARNER BROS. (15.98) ® HANK WILLIAMS III 
CURB 76869 (18.96) 

74 73 63 

75 

76 

77 

78 

51 47 

76 76 

COLDPLAY 
CAPITOL 74786 (18.98) 

82 751 

85 78 

VELLOWCARD 
CAPITOL 70960 (18.98) O+ 

DISTURBED 
REPRISE 49433 /WARNER BROS. (18.98) 155 

DAL 
DEEMONEY /ASYLUM 83890/AG (18.98) 

LITTLE BIG TOWN 
EQUITY 3010 (13.98) 

66 55'. 
GREEN DAY 
REPRISE 48777 /WARNER BROS. (18.98) 

80 40 12511 JUANITA BYNUM 
FLOW 9301 (17.98) 

81 83 73 
MI ANTHONY HAMILTON 

SO SD DES 74278 /ZOMBA (18.98) 

Cli 
83 69 34 

101 88 

85 81 64 

86 59 31 

87 60 32 

Q 94 105 

89 67 - 

90 87 80 

91 70 77: 

92 86 72 

CONJUNTO PRIMAVERA 
FONOVISA 352250/UG (13.98) O 
ENPA 
REPRISE 49474 /WARNER BROS. (18.98) 

WOW Gospel 2006 In 20 

#1's I 1 

Timeless 44. 

Hillbilly Deluxe 3 

Let's Get It: Thug Motivation 101 u 2 

Time Well Wasted u 2 

Fireflies D 1 

Most Known Unknown 3 

Hero 13 

Dark Light 16 

Straight To Hell 73 

X&Y I© 1 

Lights And Sounds 5 

Ten Thousand Fists is 1 

Down For Life 22 

The Road To Here 63 

American Idiot © 1 

A Piece Of My Passion 40 

Ain't Nobody Worryin' 15 

82 

Amarantine 6 

Algo De Mi 

KENNY ROGERS 
CAPITOL (NASHVILLEI 40469 /CAPITOL (18.98) 

GWEN STEFANI 
INTERSCOPE 003469 (13 98) 

21 Number Ones 24 

Love. Angel. Music. Baby. © 5 

VARIOUS ARTISTS 
GRAMMY 74277 /SONY BMG STRATEGIC MARKETING GROUP (18 98) 

2006 Grammy Nominees 14 

JOHN LEGEND 
5.0.0D COLUMBIA 92776" /SONY MUSIC (18.98) +110) 

JASON ALDEAN 
BROKEN BOW 7657 (12.98) 

Get Lifted u 4 

Jason Aldean 37 

94 91 84 

95 100 10(1` 

96 98 85 

97 92 81 

98 93 102 

99 89 54 

1)5 1380 CREED 
14110 WIND -UP 13103 (18.98 CD /DVD) 15 

CASCADA 
ROBBINS 75064 (18.98) Everytime We Touch 67 

SYSTEM OF A DOWN 
AMERICAN /COLUMBIA 93871 " /SONY MUSIC (18.98) 

JUELZ SANTANA 
DIPLOMATS /DEF JAM 005426 /IDJMG (13.98/8.98) O 
BILLY CURRINGTON 
MERCURY 003712/UMGN (13.98) 

Hypnotize 1 

What The Game's Been Missing! ''9 

Doin' Somethin' Right 11 

BRUCE SPRINGSTEEN & THE E STREET BAND Hammersmith Odeon, London '75 DE COLUMBIA 77995/SONY MUSIC (19.98) 

AVENGED SEVENFOLD 
HOPELESS 48613` /WARNER BROS. (15.98) City Of Evil 3C 

SHE WANTS REVENGE 
PERFECTKISS /FLAWLESS / GEFFEN 005587 " / INTERSCOPE (9.98) 

She Wants Revenge 3E 

DIERKS BENTLEY 
CAPITOL (NASHVILLE) 66475 (18.98) C+ 

Modern Day Drifter u 6 

LUDACRIS AND DTP 
DTP /DEF JAM 0057861/I1)JMG (13.98) O Ludacris Presents...Disturbing Tha Peace 11 

ALY & AJ 
HOLLYWOOD 162505 (18.98) Into The Rush 3E 

TRAIN 
COLUMBIA 94472/SONY MUSIC (18.98) 

For Me, It's You 1C 

Greatest Hits u tE 

THE EILLBOARD 200 ARTIST INDEX 
10 YEARS ARCTIC MONKEYS 39 DIERKS BENTLEY 96 
50 GE . .... -53 AVENGED SEVENFOLD ..94 BO BICE 131 

BIG & RICH 171,180 
YOLANCA ADA.AS . .-41 1111111111113111111111111 THE BLACK EYED PEAS 15 

TRACE ADKINS .... . 29 THE BABY EINSTEIN MUSIC MARY J. BUGE 5 

JASON ALDEAN EC BOX ORCHESTRA ....192 BLINK -182 186 
THE All- AMERCAN BAYSIDE 200 EVANS BLUE 154 

REJECTS 45 NATASHA BEOINGFIELD ..55 JAMES BLUNT 9 

ALV & A) 99 BELLE AND SEBASTIAN ..165 ANDREA BOCELLI ..10. 153 

BIZZY BONE 168 JUANITA BYNUM 80 
BONE THUGS -N- 

HARMONY 178 

BON JOVI 43 MARIAH CAREY 34 
CHRIS WTI 197 CASCADA 89 
BOW WOW 189 JOHNNY CASH 6 

BROOKS 8 DUNN 66 JOHNNY CASH 8 JUNE 
CHRIS BROWN 22 CARTER CASH 126 
SHANNON BROWN... .163 ROSANNE CASH 162 
MICHAEL BUBLE 29 CASTING CROWNS ...132 
BUN-8 158 CAT POWER 184 

62 I Co t nww.billboard.biz for complete chart data 

CELTIC WOMAN 108 
CHAMELIO4AIRE 60 
KENNY CHESNEY 40 
KELLY CLARKSON 26 

COLDRAY .... 74 

KEYSIA COLE. 21 

CONJLMTO PRIMNERA 82 
DANE- :OOF.... 116 
CREEL 100 

SHER'. CIaW 114 
BILLY cURFINGTON ....92 

0 
D4L 77 
DADDY YANKEE 57 
DEATH CAB FOR CURE 115 
DEM FRANCHIZE BAST 17 

DESTINY'S CHILD 64 

DILATED PEOPLES ....179 
DISTURBED 76 
HILARY DUFF 139 

ELVIS MMELLO WITH 
THE NE TF OPOLE 

ORKEE- 188 
EMINEA 13 

ENPA 83 
SARA GAPS 151 

FALL OIT F 0 
FLYLEA 140 

JAMIE MOE 24 
KIRK FRANKLIN 71 

THE FRAY 110 

ANA GABRIEL 175 
GORILLAZ 56 
GREEN DAY 79 
GUNS N' ROSES 62 

ANTHONY HAMILTON ...81 
HAWTHORNE 
HEIGHTS 3, 144 

HEATHER HEADLEY ..35 
FAITH HILL 69 
HIM 72 
HINDER 170 

IL DNÖ 
Data for week of MARCH 18, 2006 

IN FLAMES 183 
INXS 176 0 
ALAN JACKSON 4 

JAHEIM 20 
JACK JOHNSON 7, 52 
JUANES 169 

TOBYTOBY KEIT 

ALICIA KEYS 166 

KID ROCK 8 THE TWISTED 
BROWN TRUCKER 
BAND 12 

KIDZ BOP KIDS .... - 23 
THE KILLERS 1B 
KORN B 

MIRANDAÖ 
JOHN LEGEND 

UL WAYNE 40 
LITTLE 86 TOWN 71 
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Wa111-to-Wa111 Hits 
WHITBURN 

WHITBURE 

C9 

WHITBURN 

Joel Whitburn's Record 
Research Collection 

The only authorized and complete 
histories of Billboard's major 

music charts. 
Only Joel Whitburn's Record Research 

Collection lists every charted artist... every 
charted song aid album...plus enough chart 

data to satis'y the most stat- hungry fan. 

And these top charters are just for 
starters - browse the complete collection, 

with detailed book descriptions 
and sample pages at: 

www.recordresearch.com 

J Is Sour auto loan rate 
weak End wirnped 

or truly pimped? 

Now uou can get a rate as ow as 

so ditc_1 anj other loser loan and 
hop aboard. Your new car is waiting. 

Friend, if you've beer fantasizing about a new set 

of wheels, you can step your dreaming and slip into 

overdrie. Apply for cn auto loan with a truly fly rate 

as low as 4.99% APR: Wart to buy a previously - 

owned ride? No problem. Our rates are as low as 

5.75% APR' for that. Is your current auto loan rate, 

n banlr's terms, larr e? Apply for an auto loan to 

refinan _e- it and save some serious green. 

Our tec m at First Entertainment has chopped, welded 

and tricked out the u timate auto loan. Act today, 

tiere's reve- been a Etter time to get into a new ride. 

Ap,15 now. 888.40,0.43:213) 

Instant loan decisions 24/7. 
Offer enes May 31, 2006. 

First Entertainment 
Credit Union 

M-12 = Annual Percentage Rote 4.95% APR is she pi-shaped rote for raw vehicles up o 60 months of a mnóh payment of approximately $18.87 per $1,000 benw.ec. Rate of 5.75% APR is f -r used Maximum age 6 -eons old) vehicles up to 60 months of o month y payment of opproarnoto y $19.2. per $1,000 borrowed. Rotes sho 

ins lode o 1125% lis.-ou et for payroll d red deposit oto o First Enter, wment checkir3 or savings c c 0.25% discount for automatic payment ycddonel mss and terms may apply oil for leads. Amount f ,anted may not exceed the MSRP or 12% of he bigh Kelley Blue 3ook NAPA value for new 11115 %for used),,i^°t 

liense and Mect,recoi Breakdown Protection. Rotes ore stied to oengs without rice. All loans sua¡.d'o credit approval Offer expires May 31, 2006. "rxi,my First Entertainment auto bms ma not be refinanc.d under the terms of this offer. - 

Yes, you're eligible to join! Apply today! www.firstent.org 888.800.3328 
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See Charts Legerd for rules and explanations. « 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights res3rvec. 

MAR 
18 

2006 

SALES DATA COMPILEI BY 

1 
Nielsen 

UunA icf n 

78 - 

129 119 

127 124 

109 99 90 

ID124 147 

111 

112 96 56 

113 109 93 

It141 104 

118 104 94 

116 108 115 

117 

119 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

VARIOUS ARTISTS 
!N0 'EPIC 83649 /SONY MUSIC (19.98) 

PING YANG TWINS 
COLLIPARK 2790/TVT (11.98 CD /DVD) O+ 

STAIND 
FLIP /ATLANTIC 62982/AG (18.98) O+ 

SOUNDTRACK 
G -UNIT 005605` / INTERSCOPE (13.98/8.98) 

10 YEARS 
REPUBLIC /UNIVERSAL 005018 /UMRG (9.98) 

SCARFACE PRESENTS... THE PRODUCT 
UNDERGROUND RAILROAD 5828/KOCH (17.98) 

TOBY KEITH 
OREAMWORKS (NASHVILLE) 002323 /UMGN (13.98) 

CELTIC WOMAN 
MANHATTAN 60233 (18.98) 

P.O.D. 
ATLANTIC 83857/AG (18.98) 

Title 5 
.. 4,3 ...ç 3E 

Open The Eyes Of My Heart 

U.S.A. Still United 

Chapter V 

Get Rich Or Die Tryin' R 

The Autumn Effect 

One Hunid 

Greatest Hits 2 El 

Celtic Woman 75 

144 108 

130 121 

All- Spanish 

album, includ- 
ing some 
'Amore" cuts 

plus new 

trades, opens 

at 7.000 
copes. 

Testify 

120 125 120 

121 

123 90 109 211 

I 
121 122 

128 118 - 

129 134 - 

130 117 103 

131 132 111 

132 146 143 

133 131 130 

Ylr 150 123 

135 103 92 

136 136 148 

137 

139 

141 84 

171 - 

CD 169 155 ca 
174 165 21 

144 135 142 6f 

145 143 135 m 
146 80 60 

147 

148 147 137 

160 154 

150 149 180 

THE FRAY 
EPIC 93931/SONY MUSIC (11.98) 

REMY MA 
SRC /UNIVERSAL 005122/UMRG (13.98) 

How To Save A Life 

There's Something About Remy: Based On A True Story 

How To Dismantle An Atomic Bomb 

II Divo 

Wildflower 

Plans 

Retaliation 

WOW Hits 2006 

Mary Mary 

I Am Me 

Wherever You Are 

Radio Disney Jams 8 

Greatest Hits 

U2 
INTERSCOPE 003613 (13.98) 

IL DIVO 
SYCO/COLUMBIA 93963/SONY MUSIC (18.98) 

SHERYL CROW 
AAM 005229 /INTERSCOPE (13.98) C+ 

DEATH CAB FOR CUTIE 
BARSUK/ATLANTIC 83834 /AG (15.98) 

DANE COOK 
COMEDY CENTRAL 0034 (18.98 CD /DVD) 8/ 

VARIOUS ARTISTS 
EMICMG /PROVIDENT- INTEGRITV/WORD -CURB 11247 /SPARROW (22.98) 

MARY MARY 
MY BLOCK/COLUMBIA 77733 SONY MUSIC (18.98) 

ASHLEE SIMPSON 
GEFFEN 005436 /INTERSCOPE (13.98) 

THIRD DAY 
ESSENTIAL 10795 (17.98) 

VARIOUS ARTISTS 
WALT DISNEY 861429 (15.98 CD /DVD) O 
RICKY NELSON 
CAPITOL 12262 (18.98) 

MARTINA MCBRIDE 
RCA NASHVILLE 72425 /RL6 (18.98) 

RBD 
EMI LATIN 35902 (14.98) 

REBA MCENTIRE 
MCA NASHVILLE 005366 /UMGN (19.98) 

JOHNNY CASH 8 JUNE CARTER CASH 
LEGACY; COLUMBIA (NASHVILLE) 77087 /SONY MUSIC (12.98) 

PAUL WALL 
SWISHAHOUSE/ATLANTIC 83808 /ASYLUM (18.98) 

SOUNDTRACK 
WARNER BROS. 49468 (18.98) 

SOUNDTRACK 
WARNER BROS. 49455 (29.98) 

WEEZER 
GEFFEN 004520 / INTERSCOPE (13.98) 

BO BICE 
RCA 71196/RMG (18.98) 

CASTING CROWNS 
BEACH STREET 10770 /REUNION (17.98) 

ROB THOMAS 
MELISMA/ATLANTIC 83723/AG (18.98 DD) 

TIM MCGRAW 
CURB 78858 (18.98) 

BETH ORTON 
ASTRALWERKS 49847 (18.98) 

DON OMAR 
VI /MACHETE 005850/UMRG (13.98) 

137 134 DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS/TUFF GONG 005416' /UMRG (13.98) 

RHETT MILLER 
VERVE FORECAST 005616NG (15.98) 

123 116 m HILARY DUFF 
HOLLYWOOD 162524 (18.98) 

FLYLEAF 
OCTONE 50005 (9.98) 

9 

158 

159 

© 

2 

4 

ti 4 

106 - 

148 153 

133 146 

159 101 

152 149 

157 150 

151 157 

163 12 

158 159 

Produced by 

Big & Rich's 
John Rich, 
she opens 
with almost 
7,030 units, 
bowing at 

No. 34 on 

Top Country 
Albums. 

- 54 153 141 

P86 128 107 

166 155 126 

56 

Timeless R 

Nuestro Amor F 88 

Reba: #1's R 12 

16 Biggest Hits 

The Peoples Champ 

Rent: Selections From The Original Motion Picture 

Rent 

Make Believe 

The Real Thing 

Lifesong 

.- .Something To Be 

Live Like You Were Dying 

Comfort Of Strangers 

MI711 

126 

1 

43 

2 

4 

9 

1 

® 1 

92 

One -woman 
rock act 
Tiffany 

Arbuckle 
Lee sees 

first ink on 
the big chart: 

6,000 copies. 

170 166 

4'191 - 

® 194 - 

172 111 43 

173 166 129 

174 154 145 

175 173 - 

161 114 176 

Da Hitman Presents Reggaeton Latino 61 

Welcome To Jamrock dis 

178 

179 

180 

181 

182 

183 

VARIOUS ARTISTS 
RAZOR 8 TIE 89118 (18.98) 

GRETCHEN WILSON 
EPIC (NASHVILLE) 90903 /SONY MUSIC (18.98) O® 
SOUNDTRACK 
GRAND HUSTLE /ATLANTIC 83822'/AG (18.98) 

HAWTHORNE HEIGHTS 
VICTORY 220 (13.98) 

The Believer 

Most Wanted 

Flyleaf 

Fired Up! 3 

Here For The Party 111 

Hustle & Flow 

The Silence In Black And White 

MONTGOMERY GENTRY Something To Be Proud Of: The Best Of 1999 -2005 
COLOMBIA (NASHVILLE) 77512/SONY MUSIC (18.98) 

SOUNDTRACK One Tree Hill Volume 2: Friends With Benefit 
WARNER SUNSET /MAVERICK 49425 /WARNER BROS (18.98) 

NEIL YOUNG 
REPRISE 49593' /WARNER BROS. (18.98) O 

SOUNDTRACK 
FOCUSNERVE FORECAST 005604NG (18.98) 

JOE NICHOLS 
UNIVERSAL SOUTH 004796 (13.98) 

WISIN & YANDEL 
MACHETE 561402 (15.98) 

MARTINA MCBRIDE ...123 
REBA MCENTIRE 125 

TIM MCGRAW 134 

SERGIO MENDES 65 

RHETT MILLER 138 

MONTGOMERY 

GENTRY 145 

LUUACRIE AND DTP 97 JOE NICHOLS 149 PITBULL 167 

NICKELBACK 18 PLUMB 177 © NINE INCH NAILS 155 R0.0. 109 
LIA]ONNA ì3 THE NOTORIOUS B.I.G. 50 PURPLE RIBBON 

CARRY M.NILO.V 4 ALL -STARS 193 
REMY NIA._ .. ... _ 1 1 0 THE PUSSYCAT DOLLS 19 

CAMIAN " -R. GM' DON OMAR 136 

MARLEY .... ......137 BETH ORTON 135 

MARY MARY 1 8 © RAKIM & KEN -Y .. .157 
YIATCHBCJK NELLY 42 111.1111=1111111111.1 RASCAL PLATES 27 
ROMANa 1 '2 RICKY NELSON 122 BRAD PAISLEY 68 ROD 124, 156 

LHATISYCI -J 10 NE -Y0 1 PANIC! AT THE DISCO ..44 REGGAETON NINOS ...181 

64 Co to www.billboard.biz for complete chart data 

Prairie Wind 

Brokeback Mountain 

III 

Pal Mundo 

RELIENT K 199 
RIHANNA 182 
KENNY ROGERS _ .84 0 
JUELZ SANTANA 91 

SANTANA 173 
SCARFACE PRESENTS 
THE PRODUCT 106 

SEAN PAUL 31 

SHAKIRA ..,, 194 
BLAKE SHELTON 195 

s 

Third solo 
album from 
Old 97's 
frontman 
starts with 
sales of 

8,000. 

139 11 

172 151?' 

167 17 

177 169 

ARTIST 
IMPRINT 8 NUMBER; DISTRIBUTING LABEL (PRICE) 

Title 

SARA EVANS 
RCA NASHVILLE 69486 /RLG (18.98) 

THE STROKES 
RCA 73177/RMG (18.98) 

ANDREA BOCELLI Amor 
SUGAR /VENEMUSIC 006144 /UNIVERSAL LATINO (18.98) 

EVANS BLUE The Melody And The Energetic Nature Of Volume 106; 
THE POCKET 162585 /HOLLYWOOD (11.98) 

NINE INCH NAILS With Teeth 
NOTHING 004553'IINTERSCOPE (13.98) 

RBD Rebelde i?. 95 
EMI LATIN 75852 (14.98) 

RAKIM & KEN -Y 
PINA 270183 /UNIVERSAL LATINO (15.98) 

BUN -B 
RAP -A -LOT 4 LIFE 68539 /ASYLUM (18.98) 

50 CENT 
SHADY /AFTERMATH 004092 / INTERSCOPE (13.98/8.98) O 
SOUNDTRACK 
VERITY 71620 /ZOMBA (18.98 

GRETCHEN WILSON 
EPIC (NASHVILLE) 94169 /SONY MUSIC (18.98) 

ROSANNE CASH 
CAPITOL 48738 (18.98) 

SHANNON BROWN 
WARNER BROS. (NASHVILLE) 49323/WRN (13.98) 

THE KILLERS 
ISLAND 002466' /IDJMG (13.98) 

BELLE AND SEBASTIAN 
MATADOR 687' (15.98) C+ 

ALICIA KEYS 
J 67424/RMG (18.98) C+ 

PITBULL 
DIAZ BROTHERS 2750/TVT (11 98 CD /DVD) C+ 

BIZZY BONE 
PMC 900094(B -0UB (17.98) 

JUANES 
SURCO 003475 /UNIVERSAL LATINO I17. 98) 5. 

HINDER 
UNIVERSAL 005390/UMRG (9.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 48520/WRN (18.98) 

MATCHBOOK ROMANCE 
EPITAPH 86774 (13.98) 

SANTANA 
ARISTA 59773/RMG (18.98) 

SOUNDTRACK 
VINYL FILMS /RCA 71410'/RMG (18.98) 

ANA GABRIEL 
SONY BMG NORTE 95902 (15.98) 

INXS 
BURNETT /EPIC 97727/SONY MUSIC (18.98) 

PLUMB 
CURB 78882 (13.98) 

É 
tE á 

Real Fine Place 

First Impressions Of Earth 

Masterpiece: Nuestra Obra Maestra 

Trill 

The Massacre 

The Gospel 

All Jacked Up R 

Black Cadillac 

Corn Fed 

Hot Fuss 

Life Pursuit 

Unplugged 

Money Is Still A Major Issue 

Thugs Revenge 

Mi Sangre 

Extreme Behavior 

El 

Horse Of A Different Color El 

Voices 

All That I Am 2! 

68 Elizabethtown 

Historia De Una Reina 172 

Switch 

Chaotic Resolve 

162 96 

At í'o.188, 
Elvis 

.Costello's live 

set enters Top . Jaa Albums 
.at No. 2 with 
almost 6,000. 

111 

SHE WAJTS CEVErGE ..f5 
SHINEDCWN .. ...1E5 
ASHLEE SIMPSON ....119 
BRUCE EPRI15 STEEN & 

THE E EIRE T BAND ..E3 
STAIND 1(3 
GWEN S -EFAJI _. E5 

GEORGE STRAK 168 
THE STFJKE: 152 

SUGARLTND . _ ._ 25 
SYSTENROF A 

DOWN ... .... -90. 1E6 

190 

191 

1192 

t93 
94 

182 17 

165 180 

179 17 

190 - 

156 158 

193 161r 

195 197 19 

+I96 187 17é 

97 181 1! 

22 

14 

14 

14 

50 

42 

RE-EITRY 62 

BROKEBACK 
MOUNTAIN 148 

ELIZABETH-OWN 174 
GET RICH 0,1 DIE 

ERVIN' 104 
THE GOSPE_ 160 

HIGH SCHOOL MJSICAL ..2 
HUSTLE & FLOW 143 

ONE TREE HILL VOLUME 2 

FRIENDS WITH 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

DILATED PEOPLES 
ABB 11783 /CAPITOL (18.98) 

BIG & RICH 
WARNER OROS. (NASHVILLE) 49470 /WRN (18.98) 

REGGAETON NINOS 
AFUEGO /URBAN BOO OFFICE 46957 /EMI LATIN (13.98) 

RIHANNA 
SRP /DEF JAM 004937 /IDJMG (13.98) 

IN FLAMES 
FERRET 062 (13.98) O 
CAT POWER 
MATADOR 626 (15.98) 

SHINEDOWN 
ATLANTIC 83817/AG (18.98) 

BLINK -182 
GEFFEN 005607. INTERSCOPE (13.98) 

TRISHA YEARWOOD 
MCA NASHVILLE 006202. UMGN (13.98) 

ELVIS COSTELLO WITH THE METROPOLE ORKEST 
DO 005994 /UNIVERSAL CLASSICS GROUP (18.98) 

BOW WOW 
COLUMBIA 93505 /SONY MUSIC (18.98) O91 

CHRIS TOMLIN 
SIXSTEPS 94243 /SPARROW (17.98) 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 83789/AG (18.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA B 
BUENA VISTA 861085/WALT DISNEY 7.98 

PURPLE RIBBON ALL -STARS 
PURPLE RIBBON 12207/VIRGIN (18.98) 

SHAKIRA 
EPIC 97708/SONY MUSIC (18.98) 

BLAKE SHELTON 
WARNER BROS. (NASHVILLE) 48728/WRN (18.98) 

SYSTEM OF A DOWN 
AMERICAN /COLUMBIA 90648 /SONY MUSIC (18.98) 

CHRIS BOTTI 
COLOMBIA 77505 /SONY MUSIC (18.98) 1991 

GEORGE STRAIT 
MCA NASHVILLE 000459 /UMGN (25.98) 

RELIENT K 
GOTEE 72953 /CAPITOL (14.98) 

BAYSIDE 
VICTORY 293 (15.98 CD /DVD) O 

Greatest Hits 

17 

177 

95 

20/20 97 

Comin' To Your City 7 

Reggaeton Ninos Vol. 1 146 

Music Of The Sun 10 

Come Clarity 58 

The Greatest 34 

Us And Them 23 

Greatest Hits 6 

Jasper County 4 

My Flame Burns Blue 188 

Wanted is 3 

Arriving 39 

Day By Day 23 

aby Einstein: Lullaby Classics 69 

49 

Oral Fixation Vol. 2 5 

Blake Shelton's Barn & Grill 211 

Mezmerize R 1 

To Love Again: The Duets 

50 Number Ones El I 
MMHMM 

Big Boi Presents...Got Purp? Vol. II 

3ENEFIT 146 
PENT 129 
FAIT SELECTIONS FROM 

THE ORIGINAL MOTION 
°ICTURE 128 

TILER PERRY'S MADEAS 
'AMILY REUNION 25 

TALK THE LINE 11 

NIMMISIRIME 
TURD DAY 120 
FJB THOMAS 133 

THREE 6 MAFIA 70 
CHRIS TOMLIN 190 

T -PAIN 33 
TRAIN 99 
KT TONSTALL 54 
JOSH TURNER 16 

U2 112 
CARRIE UNDERWOOD _B 
KEITH URBAN . 32 

111113111111111 

2006 RAIv1Ni` Y 

NOMINEES 86 
FIRED UP! 3 141 

MONSTER BALLADS: 
PLATINUM EDITION 51 

NOW #1'S 36 
NOW 20 47 
OPEN THE EYES OF MY 

HEART 101 

RADIO DISNEY JAMS 8 121 
TOTALLY COUNTRY 5 38 
WOW GOSPEL 2006 63 
WOW HITS 2006 117 

11.1111111011/11111111 
PAUL WALL 127 
WEEZER ....,.,... 130 

KANYE WEST 58 
RON WHITE ... 48 

Acoustic 

HANK WILLIAMS 11 .. 73 
GRETCHEN 
WILSON 142, -61 

WISIN &YANDEL .... -50 

TRISHA YEARWOOD -87 
YELLOWCARD 75 
YING YANG TWINE -02 
NEIL YOUNG -47 
YOUNG JEEZY 67 
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1,028 stations, comprised of top 40, adult contemporary, R 

are electronically monitored 24 hours a day. 7 days a wee 
:B/hip-hop, country. rock. gospel, Latin, and Christian formats, 
This data is uses to compile The Billboard Hot 100. 

(ti ADULT 
CONTEMPORARY,: 

sr, 

o 
mW Z. TITLE 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

YOU'RE BEAUTIFUL 
JAMES BLUNT ".II TARS ATLANTICI 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

2 30 

2 1 37 

O 
4 4 56 

3 21 

5 5 59 

O 6 10 

O 8 8 

9 10 

9 7 25 

10 29 

11 8 

12 12 25 

15 23 

14 14 31 

16 12 

20 4 

e 18 20 

18 17 18 

19 19 15 

22 7 

21 4 

23 18 

24 16 

26 5 

o 25 3 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

LONELY NO MORE 
ROB THOMAS (MELISMA /ATLANTIC) 

HOME 
MICHAEL RUBLE (143 /REPRISE) 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE) /EMC) 

SAVE THE LAST DANCE FOR ME r = ¡; 

MICHAEL BUGLE (143 /REPRISE) _- 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

I'M FEELING YOU 
SANTANA FEAT. MICHELLE BRANCH (ARISTA/RMG) 

WINDOW TO MY HEART 
JON SECADA (BIG3) 

PROBABLY WOULDN'T BE THIS WAY 
LEANN RIMES (CURB) 

BEAUTIFUL 
JIM BRICKMAN FEAT. WAYNE BRADY (WALT DISNEY /HOLLYWOOIJ 

LIKE WE NEVER LOVED AT ALL 
FAITH HILL (WARNER- CURB/WARNER BROS.) 

ONE LOVE 
HOOTIE 6 THE BLOWFISH (SNEAKY LONGNANGUARD 

EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

SOME HEARTS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG 

WHERE IS YOUR HEART TONIGHT 
JORDAN KNIGHT (TRANS CONTINENTAL) 

AMARANTINE 
ENYA (REPRISE) 

BETTER DAYS 
GOO GOO DOLLS (WARNER BROS.) 

UNCHAINED MELODY 
HARRY MANILOW (ARISTA/RMG) 

WHEN DID YOU FALL? 
CHRIS RICE (EB +FLO /INO /EPIC) 

WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

CAB 
TRAIN (COLUMBIA) 

ALWAYS ON YOUR SIDE 
SHERYL CROW 6 STING (A&M /INTERSCOPE) 

pa ADIJLr TOP 40_ 

0 
O 

3 3 29 

O 
5 4 24 

2 17 

5 24 

6 6 24 

7 29 

TITLE 
ARTIST ç,ROMOTION LABEL) ryl YOU'RE BEAUTIFUL 

JAMES IILIINT 

EVER THE SAME 
ROBTHOMAï 

PHOTOGRAPH 
NICKELBACK (RUADRUNNER,IDJMGI 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

BECAUSE OF YOU 
KELLY CLARKSON (RCNRMG) 

BETTER DAYS 
GOO G00 DOLLS (WARNER BROS.) 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) O 9 18 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

o 11 16 

10 8 57 

10 19 

16 13 

CAB 
TRAIN (COLUMBIA) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

15 8 WHO SAYS YOU CAN'T GO HOME it7 
BON JOVI (ISLAND /IDJMG) 

8 9 WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

14 13 
JUST FEEL BETTER 
SANTANA FEAT. STEVEN TYLER (ARISTA/RMG) 

le 2 18 
PRETTY VEGAS 
INXS (BURNETT /EPIC) 

17 13 
DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCO L. 

ALWAYS ON YOUR SIDE 
SHERYL CROW 6 STING (ABM / INTERSCOPE) 

2C 4 

12 9 

21 6 

22 6 

23 13 

2L 11 

26 4 

37 2 

TALK 
COLDPL AY (CAPITOL) 

BLACK HORSE & THE CHERRY TREE 
KT TONSTALL (RELENTLESSNIRGIN) 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UMRG) 

SOME HEARTS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RM1 

LOVE AND MEMORIES 
O.A.R. (EVERFINE /LAVA) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

AGAIN AND AGAIN 
JEWEL (ATLANTIC) 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Dala 
Systerns 

LEGEND FOR HCT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: lop selling paid download songs compiled from Internet sales reports ceteclnd and provided by Nielsen SoundScan. This data 
is Used to compile moth The Billboard Hot 100 and Pop 100 ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 75 adult top 40 stations, 83 adult contemporary stations and 75 modern rock stations are 

electronically monitored 24 hours a day, 7 days a weeh. See Chart Lr.gond for additional rules and explanations. is' 2006, VNU BusinessMorAa, Inc. and Nielsen SoundScan, Inc. All nyhts reserved. 

Nielsen 
SoundScan 

Ct HOT 100 AI R PI_ 
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© 
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1 17 

2 15 

4 11 

3 13 

7 8 

8 5 19 

7 6 16 

o 9 9 

O 8 11 

10 7 

11 13 

® 12 13 

13 13 28 

18 7 

® 21 11 

16 14 22 

17 16 24 

18 15 29 

23 5 

20 17 14 

22 8 

22 19 11 

16 

7 

8 

CD 

CD 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BE WITHOUT YOU 
MARY J ELIGE '.'_ ;IF', 1s 

SO SICK 
NE -Y0 (DEE JAM /IDJMG) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE/ZOMBA) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

GRILLZ 
NELLY FEAT. PAUL WALL ALI N GIPP (OERRTY /f0' REFL U L:II L 

UNPREDICTABLE 
JAMIE FOXX FEAT. WDACRIS (J /RMG) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHISE BOYS (SO SO DEF/VIRGIN) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE /ZOMDA) 

LOVE 
KEYSHM COLE (A&M /INTERSCOPE) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

MS. NEW BOOTY 
BUBBA SPARXXX (NEW SOUTH /PURPLE RIBBON/VIRGIN) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

STICKW ITU 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

SHAKE THAT 
EMINEM FEAT. NATE DOGG (SHADY /AFTERMATHiINTERSCOPE) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI (ISLAND /IDJMG) 

LIVING IN FAST FORWARD 
KENNY CHESNEY IBNA' 

f3 
CD31 8 

;f4 15 

35 8 

et 36 10 

30 28 13 

31 26 11 

32 27 44 

33 25 28 

34 29 17 

35 30 14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

EVERYTIME WE TOUCH 
CASCADA (BOBBINS) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NASHVILLE)) 

FRESH AZIMIZ 
BOW WOW FEAT. J -KWON 6 JERMAINE DUPRI (COLUMBIAI 

YOUR MAN 
JOSH TURNER (MCA NASHVILLE) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

JESUS, TAKE THE WHEEL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE /PLO) 

WHEN I GET WHERE I'M GOING 
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE) 

,19 6 
OH YES (AKA 'POSTMAN') 
JUEIZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

37 38 16 

39 15 

41 10 

(r) 56 3 

41 40 34 

CD48 7 

43 15 

44 42 27 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC / ZOMBA) 

RODEO 
JUVENILE (UTP /ATLANTIC) 

SHE DON'T TELL ME TO 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE/ATLANTIC) 

GOLD DIGGER 
KANYE WEST FEAT JAMIE FOSS (ROC -A- FELLNDEF JAM /IDJMG 

NOBODY BUT ME 
BLAKE SHELTON (WARNER BROS. (NASHVILLE) /WRN) 

GOTTA GO 
TREY SONGZ (SONG BOOK/ATLANTIC) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN/ISLAND /IDJMGI 

59 2 
TELL ME WHEN TO GO 
E -40 FEAT KEAK DA SNEAK (SICK WID' ITBME/WARNER BROS 

53 3 
BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (A&M /INTERSCOPEI f 47 7 
GET DRUNK AND BE SOMEBODY 
TOBY KEITH (SHOW DOG NASHVILLE) 

48 45 4 

(r) 51 9 

50 44 5 

CONTROL MYSELF 
LL COOL J FEAT. JENNIFER LOPEZ (DEE JAM /IDJMG) 

CHEATIN' 
SARA EVANS (RCA NASHVILLE) 

TOUCH THE SKY 
KANYE WEST FEAT LUPE FIASCO IROC A FELLNDEF JAW() ITT 

,=3 

o 
TITLE 

á3 %.1 ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
WK 

1 SO SICK 
NE -VU (DEE JAM /IDJMG) 

2 1 19 
YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

3 2 3 
TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

4 5 3 
I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVEYZOMBAI 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

5 3 

6 4 -3 

7 8 -1 

15 

8 6 -5 

O 14 4 

10 7 -6 

1t 9 4 

® 10 6 

13 11 24 

14 12 31 

EVERYTIME WE TOUCH 
CASCADA (BOBBINS) 

SHAKE THAT 
EMINEM (SHADY /AFTERMATH / INTERSCOPE) 

GRILLI 
NELLY FEAT PAUL WALL, All 6 GPP (DERRTY/FO' REAL/OM) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

STUPID GIRLS 
PINK (LAFACE /ZOMBA) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYS (SO SO DEF /VIRGIN) 

PUMP IT 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

MY HUMPS 
THE BLACK EYED PEAS (A &M/INTERSCOPE) 

1 ALWAYS ON YOUR SIDE { SHERYL CROW 6 STING (ABM / INTERSCOPE) 

17 

21 3 

12 34 

BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (A&M/INTERSCOPE 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOPF 

18 1E. 20 
DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

R 17 8 
YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE /ZOMBA) 

CD 2. 18 
JESUS, TAKE THE WHEEL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHV LLE) 

CD20 12 

® 22 3 

BE WITHOUT YOU 
MARY J. ELIGE (GEFFEN) 

MS. NEW BOOTY 
BUBBA SPHRXSX (NEW SOUTH/PURPLE RIBBOrJNIRG III 

16 27 
GOLD DIGGER Ei 
KANYE WEST FEAL JAME FOXX (ROCA-FELLA/DEE JAANDJBI 

RUSH 
ALT 6 AJ (HOLLYWOOD) CD 27 4 

25 19 15 
L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

43 

27 

TITLE 
á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

HEMORRHAGE (IN MY HANDS) 
FUEL (550 MUSIC /EPIC) 

LAFFY TAFFY 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

1 

18 21 

28 26 8 

29 25 4 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE /UMRG) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

36 5 FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CREO. /COLUMBIA) 

PERFECT SITUATION 
WEEZER (GEFFEN) 

3' 30 12 

40 6 

33 33 5 

34 28 24 

35 29 26 

47 6 

37 23 29 

61 2 

MOVE ALONG 
THE ALL-AMERICAN REJECTS (DOGHOUSE / INTERSCOPF 

WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

KING WITHOUT A CROWN 
MATISYAHU (JDUB /OR/EPIC) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

GIRL NEXT DOOR 
SAVING JANE (ALERT/TOUCAN COVE/UMRG) 

39 35 38 
SUGAR, WE'RE GOIN' DOWN CI 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMGI 

FRESH AZIMIZ 
BOW WOW FEAT. J -KWON 6 JERMAINE DUPRI (COLUMEP 

45 7 

41 31 43 

43 

63 8 

34 25 

32 20 

45 43 7 

74 2 

FEEL GOOD INC 
GORILLAZ (PARLOPHONE/VIRGIN) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

HUNG UP 
MADONNA (WARNER BROS.) 

BREAKING FREE 
MC SENOR, ANDREW SEEELEEY A VANESSA ANNE HUBGENS WALIDI 

WHAT'S LEFT OF ME 
NICK L ACHEY (JIVE /ZOMBA) 

Co - 38 
SAVE A HORSE (RIDE A COWBOY) 
BIG A RICH (WARNER BROS. (NASHVILLE)/WRN) 

HONKY TONK BADONKADONK 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

39 18 

) 50 22 
BETTER DAYS 
GOO GOO DOLLS (WARNER BROS.) 

- 

49 8 
LIGHTS AND SOUNDS 
YELLOWCARD (CAPITOL) 

st 
81 

trW ME TITLE 3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

STICKWITU 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

38 20 

52 41 28 

53 48 3 

ff:D 52 2 

55 44 43 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

CRASH 
GWEN STEFANI ( INTERSCOPE) 

WHO SAYS YOU CAN'T GO HOME 
BON JOVI (ISLAND /IDJMG) 

DON'T CHA 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

o 

66 3, 21 
THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

UNPREDICTABLE 
JAMIE FOXX FEAT. LUDACRIS (J /RMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

457 

69 

47 11 

1 

42 66 

53 2 

1 

51 55 

64 2 

_ 1 

SORRY 
MADONNA (WARNER BROS.) 

EVER THE SAME 
ROB THOMAS (MELISMNATLANTIC) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

TOUCH THE SKY 
KANYE WEST FEAT. WPE FIASCO (ROC -A- FELLNDEF JA`,1 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NASHVILLE)) 

I WRITE SINS NOT TRAGEDIES 
PANIC, AT THE DISCO (DECAYDANCE /FUELED BY RAMI r. 

54 25 
100 YEARS 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

71 3 

55 49 

69 60 3 

- 1 

71 58 40 

72 57 28 

1 

73 3 

75 66 51 

El 

WHEN I GET WHERE I'M GOING 
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE 

BEVERLY HILLS 
WEEZER (GEFFEN) 

RODEO 
JUVENILE (UTP /ATLANTIC) 

WINGS OF THE BUTTERFLY 
HIM (SIRE /WARNER BROS.) 

BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC STREET) 

THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

RIDIN' 
CHAMIWONAIRE FEAT KRAYZIE BONE (UNIVERSAL'UMH): 

YOUR MAN 
JOSH TURNER (MCA NASHVILLE) 

HOLLABACK GIRL 
GWEN STEFANI )I NTERSCOPE) 

a 

a 

Data for week of MARCH 18, 2006 I For chart reprints call 646.654.4633 

`I r IC)ILRN ROC,K ¡ l IV, 
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2 18 

3 30 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS ':LATHING / INTERSCOPE) 

#1 
3wKB 

DANCE, DANCE 
FALL OUT BOY. ". FI1 BY RAMEN /ISLAND /IDJMGI 

WASTELAND 
IS YEARS (REPUOLIC /UNIVERSAWMRG) 

O LIGHTS AND SOUNDS V YELLOWCARD (CAPITOL) 0 NO WAY BACK 
FOB FIGHTERS (ROSWELL/RCNRMG) 

THE DENIAL TWIST 
THE WHITE STRIPES (THIRD MAN/V2) 

PERFECT SITUATION 
WEEZER (GEFFEN) 

DARE 
GORILLAZ FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN) 

TEAR YOU APART 
SHE WANTS REVENGE (PERFECTKISS /FLAWLESS,GEFFEN) 

HYPNOTIZE 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

KING WITHOUT A CROWN 
MATISYAHU (JDUB /OR /EPIC) 

BAT COUNTRY 
AVENGED SEVENFOLD (HOPELESS /WARNER BROS.) 

HATE ME 
BLUE OCTOBER (UNIVERSAL /UMRGI 

THE ONLY DIFFERENCE BETWEEN MARTYRDOM AND SUICIDE IS... 

PANIC! AT THE DISCO (DECAYDANCE FUELED BY RAMEN) 545 

TALK 
COLDPLAY (CAPITOL) 

SPEAK 
GODSMACK (REPUBLIC /UNIVERSAUUMRG) J CASH MACHINE 

Yi HARD -FI (NECESSARY /ATLANTIC) 

SAYING SORRY w HAWTHORNE HEIGHTS (VICTORY) 

19 14 24 
TWISTED TRANSISTOR á' 
KORN (VIRGIN) t 25 4 
GOLD LION 

'V¡It YEAH YEAH YEARS (DRESS UP /INTERSCOPE 

O 
7 

O 
10 

11 

4 

6 

1C 

16 

6 

14 

5 22 

8 

11 

7 

9 

12 12 

® 16 

O 19 

15 13 

19 

13 

22 

18 

28 

6 

5 

18 

16 

15 

20 

4 

11 

6 

O 23 6 
CROOKED TEETH 
DEATH CAB FOR cum (ATLANTIC) 

WINGS OF A BUTTERFLY 
. HIM (SIRE/WARNER BROS ) 

C' 

HEART IN A CAGE ij THE STROKES (RCA/RMG) 

e 3- 3 LONELY DAY 
BEY+ SYSTEM OF A DOWN (AMERICAN: CULIJh161A 

25 2, 1= ANIMALS 
NICKELBACK (ROADRUNNER /IDJMG) 

Go to www.bil boalyd.biz for complete chart data 67 

www.americanradiohistory.com

www.americanradiohistory.com


SEE EELC N FOR COMPLETE LEGEND INFORMATION. 

AIRPLAY MONITORED BY 

MAR 
18 Nielsen 

Broadcast Data 
Svctemc 

SALES DATA COMPILED FY 

Nielson 
So,nu:>c. r 

2 tE' 

12 

37 

3 

16 27 

18 32 

6';!. 

4 

21 33; 

22 21. 

23 29 

IV 29 8 

6 39 

31I, 

30 25 22 

36 14- 

32 28 

20 28 

glSO SICK 
NE-Y0 (DEF JAM /IDJMG) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

EVERYTIME WE TOUCH 
CASCADA (ROBBINS) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN) 

GRILLZ 
NELLY FEAT. PAUL WALL, ALI A GIPP (DERRTY/FO' REEWMRGL 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

SHAKE THAT 
EMINEM FEAT. NATE DOGO (SHADY /AFTERMATWINTERSCOPE) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN/ISLAND /IDJMG) 

WALK AWAY 
KELLY CLARKSON (RCA/RMG) 

PUMP IT 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

STUPID GIRLS 
PINK (LAFACE/ZOMBA) 

STICKWITU 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE /ZOMBA) 

RUN IT! 
CHRIS BROWN (JIVE / ZOMBA) 

BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (A&M /INTERSCOPE) 

BECAUSE OF YOU 
KELLY CLARKSON (RCNRMG) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

MY HUMPS 
THE BLACK EYED PEAS (A &M/INTERSCOPE) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

GOLD DIGGER 
KANYE WEST FEAT. JAMIE FOSO (ROC- A- FELLNDEF JAMADJMG) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN) 

SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

RIGHT HERE 
STAIN° (FLIP /ATLANTIC) 

THERE IT GOI (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM /IDJMG) 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE /UMRG) 

WE BE BURNIN' 
SEAN PAUL (VP /ATLANTIC) 

FOR YOU I WILL (CONFIDENCE) 
TEDDY GEIGER (CRED. /COLUMBIA) 

L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

MS. NEW BOOTY 
BUBBA SPARKI X (NEW SOUTH /PURPLE RIBBON/VIRGIN) 

ALWAYS ON YOUR SIDE 
SHERYL CROW & STING (A &M/INTERSCOPE) 

UNPREDICTABLE 
JAMIE FOSS FEAT. LUDACRIS (J /RMG) 

CRASH 
GWEN STEFAN! ( INTERSCOPE) 

JESUS, TAKE THE WHEEL 
CARRIE UNDERWOOD [ARISTA/ARISTA NASHVILLE) 

WHATS LEFT OF ME 
NICK LACKEY (JIVE/ZOMBA) 

DONT FORGET ABOUT US 
MARIAN CAREY (ISLAND /IDJMG) 

IF ITS LOVIN' THAT YOU WANT 
RINANNA (SRP /DEF JAM/IDJMG) 

LAFFY TAFFY 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

RUSH 
ALY A M (HOLLYWOOD) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH/INTERSCOPE) 

SORRY 
MADONNA (WARNER BROS.) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

ROMPE 
DADDY YANKEE (EL CARTEUINTERSCOPE) 

UPSIDE DOWN 
JACK JOHNSON (BRUSHFIRE/UMRG) 

TITLE 
' 3; ;ó ARTIST (IMPRINT PROMOTION LABEL) 

PIE 52 24 
BETTER DAYS 

¡ GOO GOO DOLLS (WARNER BROS.) 

PERFECT SITUATION 52 48 14 WEEZER (GEFFEN) 

46 20t 

74 3 

72 5 æ'. 

58 11 

47 17 

77 2 

70 11 

60 7 

49 18 

57 19 

61 22 

64 2 

63 11 

66 24 

53 12 

68 17 

1: 73 4 

62 26 

69 

Eke 
73 

74 

75 

76 

77 

78 

E 

TI 
ARTIST (IMPRINT f PROMOTION LABEL) 

HUNG UP 
MADONNA (WARNER BROS.) 

TOUCH THE SKY 
KANYE WEST FEAT. LUPE FIASCO (ROC- A- FELLA/DEF JAM/IDJMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

FRESH AZIMIZ 
BOW WOW FEAT. J -KWON S JERMAINE DUPRI (COLUMBIA) 

WHEN I'M GONE 
EMINEM (SHADY /AFTERMATH /INTERSCOPE) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

BREAKING FREE 
MC ERICKAN0IEW SEELEY S VA ESSANEE WOOERS (WALT DGFEY) 

WHO I AM HATES WHO I'VE BEEN 
RELIENT K (GOTEE/CAPITOL) 

HONKY TONK BADONKADONK 
TRACE ADKINS (CAPITOL (NASHVILLE)) 

LUXURIOUS 
GWEN STEFANI ( INTERSCOPE) 

WHO SAYS YOU CANT GO HOME 
BON JOUI (ISLAND /IDJMG) 

LIGHTS AND SOUNDS 
YELLOWCARD (CAPITOL) 

SOUL SURVIVOR 
YOUNG JEEZY FEAT. BOON (CORPORATE THUGZ/DEF JAM/10JMG) 

NASTY GIRL 
THE NOTORIOUS B.I.G. (BAD BOY /ATLANTIC) 

TURN IT UP 
CHAMILLIONAIRE FEAT. LIL' FDP (UNIVERSAUUMRG) 

TONIGHT I WANNA CRY 
KEITH URBAN (CAPITOL (NASHVILLE)) 

I'M SPRUNG 
T -PAIN (KONVICT MUZIK/JIVE/ZOMBA) 

RODEO 41 
"2 JUVENILE (UTP /ATLANTIC) 

5 I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCE /FUELED BY RAMEN) 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

WHEN I GET WHERE I'M GOING 
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE) 

THE REAL THING 
BO BICE (RCNRMG) 

WINGS OF A BUTTERFLY 
HIM (SIRE/WARNER BROS.) 

GONE 
KELLY CLARKSON (RCNRMG) 

.RIDIN' 
CHAMILLIONAIRE FEAT. KRAYZIE BONE (UNIVERSAUUMRG) 

I THINK THEY LIKE ME 
OEM FRANCHIZE BOYS (SO SO DEF/VIRGIN) 

.YOUR MAN 
JOSH TURNER (MCA NASHVILLE) 

STAY FLY 
THREE 6 MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

80 

-- 
BEST FRIEND 
50 CENT A OLIVIA (G- UNIT / INTERSCOPE) 

BLACK SWEAT 
PRINCE (NPG /UNIVERSAUUMRG) 

SRl K 
MIRANDA 

EROSENE 
LAMBERT EPIC (NASHVILLE)) 

A . GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

1 ;DARE 
GORILLAZ FEAT. SHAUN RYDER (PARLOPHONENIRGIN) 

8,11 
a 6'E WERE ALL IN THIS TOGETHER 

{ HIGH SCHOOL MUSICAL CAST (WALT DISNEY) 

WHEN YOU'RE MAD 
NE -TO (DEF JAM /IDJMG) igin 31 LOVE 
KEYSHIA COLE (A&M / INTERSCOPE) 

2 
GEEK IN THE PINK 
JASON MW (ATLANTIC) 

7 { GET'CHA HEAD IN THE GAME 
ANDREW SEELEY (WALT DISNEY) 

90 

19 

1 

6 

SEASONS OF LOVE 
CAST OF RENT (WARNER BROS.) 

POPPIN' MY COLLAR 
THREE B MAFIA (HYPNOTIZE MINDS /COLUMBIA) 

START OF SOMETHING NEW 
ZAC ERKIN ANDREW SF EY a MUSA WE IAMBS (WALT DISNEY) 

SHAKE 

L(.39 

TING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 
19 

7 WHAT I'VE BEEN LOOKING FOR 
LUCAS GRABEEL & ASHLEY TISDALE (WALT DISNEY) 

1 GOLD LION 
YEAH YEAH YEARS (DRESS UP /INTERSCOPE) 

I BRING OUT THE FREAK IN YOU 
LIL ROB (UPSTAIRS) 

KING WITHOUT A CROWN 
MATISYAHU (JDUB /OR/EPIC) 

SO LONELY 
TWISTA FEAT. MARIAN CAREY (ATLANTIC) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESS/VIRGIN) 

POP 100: The bp Pop singles & tracks, according to mainstream top 40 radb audience impressions measured by Nielsen 
BADaic3st Data Systems, and sales compiled by Nielsen SoundScan. See Cart Legend for rules and explanations. © 2006, VNU 
Business Media Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 130 AIRPLAY: Legend located below chart. SINGLES 
SALES: Pia data is used to compile both the Billboard Hot 100 and Fop 104 See Chart Legend for rules and explanations. © 2006, 
GNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Lend for rules and explanations. © 2006, Promosquad 
End HN'redó to- are trademarks of Think Fast LLC. 
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1' 

22' 

1! 

SO SICK 
NE -Y0 (DEF JAM /IDJMG) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG (COLUMBIA) 

BE WITHOUT YOU 
MARY J. ELIGE (GEFFEN) 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC) 

DIRTY LITTLE SECRET 
THE ALL- AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

WALK AWAY 
KELLY CLARKSON (RCA /RMG) 

DANCE, DANCE 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

SOS 
RIHANNA (SRP /DEF JAM /IDJMG) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

STICKWITU 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

GRILLZ 
KELLY FEAT. FAIL WAIL AU A GIPP (DERRIYI1O REEL,WRG) 

EVERYTIME WE TOUCH 
CASCADA ( ROBBINS) 

YOU'RE BEAUTIFUL 
JAMES BLUNT (CUSTARD /ATLANTIC) 

BECAUSE OF YOU 
KELLY CLARKSON (RCNRMG) 

RUN IT! 
CHRIS BROWN (JIVE /ZOMBA) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE/ZOMBA) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIK/JNE/ZOMBA) 

SHAKE THAT 
EMINEM FEAT. NATE DOW (SHADY /AFTERMATIMNTERSCOPE) 

PUMP IT 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

BEEP 
THE PUSSYCAT DOLLS FEAT. WILLIAM (ASMINFERSCOPE) 

RIGHT HERE 
STAIND (FLIP /ATLANTIC) 

PHOTOGRAPH 
NICKELBACK (ROADRUNNER /IDJMG) 

STUPID GIRLS 
PINK (LAFACE / ZOMBA) 

THERE IT GO! (THE WHISTLE SONG) 
JUELZ SANTANA (DIPLOMATS /DEF JAM!IDJMG) 

'7 r-sharaarn top 40 stations are electronically monitor 
dag a vat*. This data is used to compile the Pop 100. 

27 24' 
28 32/- 
29 30 II 
20 27 IN 

it 33 té 
34 . 
35 1P 
386 

GOLD DIGGER 
KANYE WEST FEAT. JAME EOM (ROFAf EUJVDEF JAMG) 
SUGAR, WERE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

MY HUMPS 
THE BLACK EYED PEAS (ASIA / INTERSCOPE) 

DON'T FORGET ABOUT US 
MARIAH CAREY (ISLAND /IDJMG) 

IF IT'S LOVIN' THAT YOU WANT 
RIHANNA (SRP /DEF JAM /IDJMG) 

35 26: 

111131F 
' 

391 

37 37 

WE BE BURNIN' 
SEAN PAUL (JP /ATLANTIC) 

GIRL NEXT DOOR 
SAVING JANE (TOUCAN COVE /UMRG) 

UNPREDICTABLE 
JAMIE FORK FEAT. LUDACRIS (J /RMG) 

FOR YOU I WILL (CONFIDENCE) 
TEDDY BEIGE (CRED. /COLUMBIA) 

CRASH 
GWEN STEFANI ( INTERSCOPE) 

HIPS DONT LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

LUXURIOUS 
GWEN STEFANI ( INTERSCOPE) 

L.O.V.E. 
ASHLEE SIMPSON (GEFFEN) 

WHAT'S LEFT OF ME 
NICK LACKEY (JIVEROMBA) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

GONE 
KELLY CLARKSON (RCNRMG) 

THE REAL THING 
BO BICE (RCNRMG) 

SHAKE 
TING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT) 

WHEN I'M GONE 
EMINEM (SHADY /AFTERMATH / INTERSCOPE) 

HERE WE GO 
TRINA FEAT KELLY ROWLAND (SUP- N- SUDE/ATLANTIC) 

MS. NEW BOOTY 
BURSA SPARXDI (NEW SOUTH/PURPLE RIBBONMRGIN) 

NASTY GIRL 
THE NOTORIOUS B.I.G. (BAD BOY /ATLANTIC) 

BAD DAY 
DANIEL POWER (WARNER BROS.) 

SO LONELY 
TWISTA FEATURING MARIAN CAREY (ATLANTIC) 

50 

e z day 

TOUCH THE SKY 
KANTE WEST FELL UPE FIASCO (f IOC#H1MIEF JAM'D.MG) 

D 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

SORRY 
MADONNA (WARNER BROS.) 

BLACK SWEAT 
PRINCE (NPG /UNIVERSAUUMRG) 

11ìj CHECK ON IT 
Iv BEYONCE FEAT. SLIM THUG (COLUMBIA) 

2 
GOLD LION 
YEAH YEAH YEARS (DRESS UP /INTERSCOPE) 

TE AMO CORAZON 
PRINCE (UNIVERSAUUMRG) 

i 

SISTER 
SCOUNDREL SQUAD FEAT. BUN-B (INVISIBLE) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

9 
HEARTBREAK HOTEL 

ELMS PRESLEY (RCA/SONY BMG STRATEGIC MARKETING GROUP) 

16 HUNG UP 
MADONNA (WARNER BROS.) 

5 HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

GOTTA GET TO MY BABY 
7 

JOVAN DAIS (ANOTHA DAIS) Ilk 
13 15 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) Epp 13 I AM NOT MY HAIR 
INDIA.ARIE (MOTOWN /UMRG) 

111 5 8 
LEAN WIT IT, ROCK WIT IT 

¿ OEM FRANCHIZE BOYZ (SO SO DEFNIRGIN) 

I REFUSE 
URBAN MYSTIC (SOBE/WARNER BROS.) 

NUMBER 1 

GOLDFRAPP (MUTE) 

DELUSIONS OF GRANDEUR 
THE J PROJECT FEAT. LASALLE GABRIEL (SLR) 

EVERYTIME WE TOUCH 
CASCADA ( ROBBINS) 

SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

INSIDE YOUR HEAVEN/VEHICLE 
BO BICE (RCNRMG) O 

IGO CRAZY 
YOUNG JEW( FEAT. JAY -2 (CORPORATE THUGLDEF JAMWEJMG) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

WE WILL BECOME SILHOUETTES/HE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

MS. NEW BOOTY 
BUBBA SPARXXX NEW SOUTH/PURPLE RIBBON/VIRGIN) 

LIPSTICK 
ROCKIE LYNNE (UNIVERSAL SOUTH) 

T'! I_ D I C:TC) R 
()PTA ?NOVICE) BY 

Bee chart Meant for rules and explanations. Yellow indicate rl 
tasted Btle, indicates New Release. 

,4RTIST/111NL.BEU(Score) C1p 

POP 100 AIRPLAY 

,. Sa °äc miMG (651) 
`ATA ' Unwritten EPIC (70.2) 

- ELLY . Walk Away RMG (83.8) 

ALL OL T Dance, fiance awe (82.5) 
ASC ' ` -Eierytime We Touch ROBBINS (70.0) 

..AME = You're Beautiful ATLANTIC (65.2) 

Girl Next Door UMRG (65.4) 

Don't Lie 'EPIC) (67.0) 

What's Left Of Me Noma (68.3) 

Sevin' Me IDJMG (79.5) 

°DULT TOP 40 

1 

4 

6 

7 

12 

13 

32 

36 

39 

4S 

OtMy Mind DANGUAM} (71.8) 

Aterglow EPIC (66.2) 

Ever The Same ATLANTIC (84.5) 

Unwritten EPIC (65.9) 

IDJMG (73.6) 

3) 

tirly LItths3stret IHTERSCUPo (73.4) 

g Memories Of US EMC (782) 
ere YOU WAG (65.2) FOOBALTAHK . 

:_° 

SANTANA FEAT,, 

PORARY 

2 

12 

12 

14 

17 

28 

35 

71 9 

To My Heart 0103 (89.4) 10 

e Nsver _overt At All WARNER BROS. (82.3) 13 

e. Dance IEUMG (71.1) 

Way Back NNG (67.5) 
2 

38 
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SALES LIFTA COMPILED BY 

rUT d01 
DEBIT 

2 

8 NUMBER / DISTRIBUTING LABEL (PRICE) 

Ile 

# NE -YO 
i v+" DEF JAM 004934 /IDJMG (13.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722 / INTERSCOPE (13.98/8.98) 

JAHEIM 
DIVINE MILL 48802 /WARNER BROS. (18 9811 

27_ 14 24 

28 2' 23 

lit 38 40 

02 17 

111111 32 
11 

32 Ti 31 II 
33 3N le 

ig) 39'® 
IL: gel 

38 37 36 al 
_ 37 36 30a 

ial 

30 

47 47 41 

48- 4L 46 

49 46 48 

5: 51 CI 

leigfidiga 
t:;Y' 02 53 23 

JL 49 
5T ,o 

>V. 

GREATEST 
GAINER 

SOUNDTRACK 
MOTOWN 006212 /UMRG (13.98) 

In My Own Words 

The Breakthrough 

Ghetto Classics 
Tyler Perry's Madea's Family Reunion 4 

DEM FRANCHIZE BOYZ 
SO SO DEF 53423./VIRGIN (18.98) co 

KEYSHIA COLE 
ABM 003554' /INTERSCOPE (13.98) 

JAMIE FOXX 
J 71779'/RMG (18.98) CIF 

HEATHER HEADLEY 
RCA 64492/RMG (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

T PAIN 
KONVICT MUZIK/JIVE 73200 /ZOMBA (18.98) 

LIL WAYNE 
CASH MONEY 005124' /UMRG 13.98 

On Top Of Our Game 2 

The Way It Is 2 

Unpredictable 1 

In My Mind 1 

Chris Brown 1 

Rappa Ternt Sanga 8 

Tha Carter II 

SEAN PAUL 
VP /ATLANTIC 83788 " /AG (18.98) 

ANTHONY HAMILTON 
SO SO DEF 74278/ZOMBA (18.98) 

EMINEM 
SHADY /AFTERMATH 005881 / INTERSCOPE (13.98/8.98) 

THE NOTORIOUS B.I.G. 
BAD BOY 83885' /AG (19.98) 

THE BLACK EYED PEAS 
ABM 004341' /INTERSCOPE (13.98/8.98) 

MARIAH CAREY 
ISLAND 005784' /IDJMG (13.98) O 

The Trinity 

Ain't Nobody Worryin' 

Curtain Call: The Hits 

Duets: The Final Chapter 3 

Monkey Busines< B 1 

The Emancipation Of Mimi 1 op 

KIRK FRANKLIN Hero 4 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 18.98 

YOUNG JEEZY Let's Get It: Thug Motivation 101 
CORPORATE THUGZ/DEF JAM 004421'ADJMG (13.98) 

THREE 6 MAFIA Most Known Unknown 
HYPNOTIZE MINDS /COLUMBIA 94724/SONY MUSIC (18.98) 

SCARFACE PRESENTS... THE PRODUCT One Hunid 
UNDERGROUND RAILROAD 5828 /KOCH (17.98) 

REMY MA There's Something About Remy: Based On A True Story 
SRC /UNIVERSAL 005122'/UMRG (13.98) 

JUELZ SANTANA What The Game's Been Missing! 
DIPLOMATS /DEF JAM 005426' /IDJMG (13.98/8.98) O 

CHAMILLIONAIRE The Sound Of Revenge 
UNIVERSAL 005423' /UMRG (13.98) 

NELLY Sweatsuit 
FO' REEL/DERR7Y 005825' /UMRG (13.98) 

KANYE WEST 
ROC- A- FELLA/DEF JAM 004813' /IDJMG (13.98) 

DESTINY'S CHILD 
COLUMBIA 97765/SONY MUSIC (18.98) 

LUDACRIS AND DTP 
DTP /DEF JAM 005786' /IDJMG (13.981$ 

MARY MARY 
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98) 

D4L 
DEEMONEY /ASYLUM 83890/AG (18.98) 

YING YANG TWINS 
COLLIPARK 2790/PVT(11.98 CD /DVD) OO 

BUN -B 
RAP -A -LOT 4 LIFE 68539 /ASYLUM (18.98) 

SOUNDTRACK 
G -UNIT 005605 " / INTERSCOPE (13.98/8.98) 

CHARLIE WILSON 
JIVE 69429 /ZOMBA (18.98) 

JOHN LEGEND 
G.O.O.D. /COLUMBIA 92776'/SONY MUSIC (18.98) $$ 
PAUL WALL 
SWISHAHOUSE /ATLANTIC 83808 /ASYLUM (18.98) 

PURPLE RIBBON ALL -STARS 
PURPLE RIBBON 12207'/VIRGIN (18.98) 

TREY SONGZ 
SONG BOOK/ATLANTIC 83721/AG (15.98) 

BIZZY BONE 
PMC 900094 /B -DUB (17.98) 

YOLANDA ADAMS 
ELEKTRA/ATLANTIC 83789/AG (18.98) 

SOUNDTRACK 
GRAND HUSTLE/ATLANTIC 83822/AG (18.98) 

DAMIAN'JR. GONG" MARLEY 
GHETTO YOUTHS/TUFF GONG 005416' /UMRG (13.98) 

2006 

ARTIST 
1401118 >. 

Title 

Late 1 

#1's 1 

Ludacris Presents...Disturbing Tha Peace 

Mary Mary 
Down For Life 4 

U.S.A. Still United 

Trill 

Get Rich Or Die Tryin' 

Charlie, Last Name Wilson 

Get Lifted 

The Peoples Champ 

Big Boi Presents...Got Purp? Vol. Il 

I Gotta Make It - 6 

Thugs Revenge 

Day By Day 

Hustle & Flow 

Welcome To Jamrock 

FLOETRY 
ERVINGWONDER/GEFFEN 005609/INTERSCOPE (13.98) 

Flo' Ology 

KEM 
MOTOWN 004232/UMRG (13.98) ® 
PITBULL 
DIAZ BROTHERS 2750/NT (11.98 CO/DVD) O+ 

Album II 

Money Is Still A Major Issue 
. 

4'! 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) OD 
ALICIA KEYS 
J 67424/RMG (18.981$ 

YOUNGBLOODZ 
LAFACE 73175/ZOMBA (18.981 

SOUNDTRACK 
VERITY 71620/ZOMBA (18.98) 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

RAY J 
KNOCKOUT 87521 /SANCTUARY (18.98) 

Lyfe 268-192 OM 7 
t 

Unplugged', 11 

Ev'rybody Know Me 7 77 

The Gospel 221 

PACE 
SETTER 

TONI BRAXTON 
BLACKGROUND 005441/UMRG (13.98) 

BOW WOW 
COLUMBIA 93505" /SONY MUSIC (18.98) $15 

GINUWINE 
EPIC 93455/SONY MUSIC (18.98) 

LIL' KIM 
QUEEN BEE/ATLANTIC 83818 " /AG (18.98) 

Data for week of MARCH 18, 2006 I For chart reprints call 646.654.4633 

Greatest Hits 30 

.. 

Raydiation 13 

Libra 2 

Wanted 3 

Back II Da Basics 3 ' 

The Naked Truth 

DILATED PEOPLES 
ABB 11783 /CAPITOL (18.98) 

20, 20 

WARREN G 
HAWINO /G -FUNK 54707' / LIGHTYEAR (18.98) 

In The Mid -Nite Hour 

SHANICE 
IMAJAH 90001/PLAYTYME (16.98) 

Every Woman Dreams 

50 CENT 
SHADY /AFTERMATH 004092' / INTERSCOPE (13.98/8.98) O+ 

The Massacre 

THE TEMPTATIONS 
NEW DOOR 005170/UME (13.98) 

Reflections 

GOAPELE 
SKYBLAZE /COLUMBIA 92910 /SONY MUSIC (11.98) 

Change It All 

DWELE 
VIRGIN 71410 (17.98) 

Some Kinda... 

SERGIO MENDES 
HEAR 2263 /CONCORD (18.98) 

Timeless 

MARQUES HOUSTON 
T.U.G. /UNIVERSAL 004696 /UMRG (13.98) 

Naked 

RIHANNA 
SRP /DEF JAM 004937/IDJMG (13.98) 

Music Of The Sun 

USHER 
LAFACE 63982/ZOMBA (18.98/12.98) 

Confessions 

THREE 6 MAFIA 
HYPNOTIZE MINDS /COLUMBIA 75007 /SONY MUSIC (18.98) 

WEBBIE 
TRILL 83825 /ASYLUM (18.98) 

Most Known Hits 

Savage Life 

TWISTA 
ATLANTIC 83820/AG (18.98) 

The Day After 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

A Change Is Gonna Come 

CECE WINANS 
PURESPRINGS GOSPEL/INO 93997/SONY MUSIC (18.98) 

Purified 

R. KELLY 
JIVE 74688 /ZOMBA (18.98) 

Remix City Volume 1 

COMMON 
G.0.0.0. /GEFFEN 004670' / INTERSCOPE (13.98/8.98) O 
SOUNDS OF BLACKNESS 
SLR 54693 /LIGHTYEAR (17.98) 

Be 

Unity 

DAVID BANNER 
SRC /UNIVERSAL 004975' /UMRG (13.98) 

Certified 

FOR A COMPLETE LISTING OF THE HOT R &B HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

35 

15 

30 

14 

32 

10 

39 

5 

38 

4 

42 

12 

14 

2 46 r_ MATISYAHU 
OR/EPIC 96464 /SONY MUSIC 

k ArZöb's 

1 23 
SEAN PAUL 
VP /ATLANTIC 83788 " /AG Mir 

261 
DAMIAN "JR. GONG" MARLEY 
EHETTO YOUTHS/TUFF GONG 005416' /UMRG 

1111 4 17 
BOB MARLEY AND THE WAILERS 
ISLAND/TUFF GONG 005723 /UME /IDJMG 

60s BOB MARLEY AND THE WAILERS 
TUFF GONG /ISLAND /CHRONICLES 004008 /UME 

1111 UB40 
6 6 

RHINO 73305 

The Trinity 

Welcome To Jamrock 

Africa Unite: The Singles Collect on 

Gold 

Who You Fighting For? am 22" SINEAD O'CONNOR 
THAT'S WHY THERE'S CHOCOLATE AND VANILLA 001 Ills 37 ; 
VARIOUS ARTISTS 
\'P 1729' 

35' BOB MARLEY 
MADACY SPECIAL PRODUCTS 50541/MADACY 

36- O.K 
VT.P 1711. ' 

EW 

14 

15 . NEW 

Throw Down Your Arms 

Reggae Gold 2005 

20 Best Of Bob Marley 

Unknown Language 

BOB MARLEY 
MADACY ECIAL PRODUCTS 51850 /MADACY 

SHAGGY 
BIG YARD /GEFFEN 004180' /INTERSCOPE 

WILLIE NELSON 
LOST HIGHWAY 004706' /UMGN 

VARIOUS ARTISTS 
VP 1739 

Golden Legends: Bob Marley 

Clothes Dop 

Countryman 

Strictly The Best 33 

MATISYAHU 
OR/EPIC 97695/SONY MUSIC 

Youth 

BETWEEN THE BULLETS rgeorge a billboard.corn 

BRAXTON TOURS, 
As R &B upstart Ne -Yo reigns at No. 1 with 

the chart's Hot Shot Debut, Toni Braxton 

shines with Pacesetter stripes on Top R &B/ 

Hip -Hop Albums. 
Rising 62 -52 with a 32% 

improvement at core R &B 

stores, Braxton's "Libra" picks 

up steam as she kicks off her 

first tour in 10 years. 

Headlining dates begin 
March 10 in Atlantic City, N.J., 

wrapping April 3 in Houston. 

ALBUM GROWS 
"Libra" has seen lukewarm support from 

radio, the best showing a No. 36 peak for 

lead track "Please" on Hot R &B /Hip -Hop 

Songs. Even so, the set 
marked Braxton's best debut 
in five years when it opened 
at No. 4 on The Billboard 

200 in October with 114,000 

sold. It has moved 365,000 

to date, according to Nielsen 
SoundScan. 

-Raphael George 

Go to www.billboard.biz for complete chart data 69 
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AIRPLAY MONITORED BY 

2006 
Nielsen 
Broadcast Dat 
Systems 

SALES DATA COMPILED BY 

4, 
J 

AWL!. 13/413 ,. 

1 11 
BE WITHOUT YOU 
MARY J. ELBE (GEFFEN/INTERSCOPE 

2 YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE /ZOMBA) 

3 SO SICK 
NE -YO (DEE JAM /IDJMG) 

UNPREDICTABLE 
JAMIE FOXX FEAT. WDACRIS (J /RMG) 

5 

6 

LOVE 
KEYSHIA COLE AAM / INTERSCOPE) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE Bon FEAT. LIL PEANUT S CHARLAY (SO SO DEFNIRGIN) 

TOUCH IT 
BUSTA RHYMES (AFTERMATH / INTERSCOPE) 

9 

12 

13 

15 

16 

17 

18 

19 

CHECK ON IT 
BEYONCE FEAT. SUM THUG ( COLUMBIA/SUM) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

GRILLZ 
N ELLY FEAT. PAUL WALL, AU A GIPP (DERRTY /FO' REEUUMRG) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONVICT MUZIWJIVE/ZOMBA) 

RODEO 
JUVENILE (UTP /ATLANTIC) 

LOOKING FOR YOU 
KIRK FRANKLIN FO YO SOUL/GOSPO CENTRIC / ZOMBA) 

GOTTA GO 
TREY SONGZ (SONG BOOK/ATLANTIC) 

WHAT YOU KNOW 
T.I. (GRAND HUSTLE/ATLANTIC) 

OH YES (AKA 'POSTMAN') 
JUELZ SANTANA (DIPLOMATS /DEE JAM /IDJMG) 

IN MY MIND 
HEATHER HEADLEY (RCA/RMG) 

MS. NEW BOOTY 
B UBBA SPARXXX (NEW SOUTH /PURPLE RIBBONNIRGIN) 

CAN'T LET GO 
ANTHONY HAMILTON SO SO DEF /ZOMBA) 

ARTIST TIM 

TRU LOVE 
FAITH EVANS (CAPITOL) 

BEST FRIEND 
50 CENT FEAT. OUVIA (G- UNIT / INTERSCOPE) 

GETTIN' SOME 
DHAWNNA (DTP /DEF JAM /IDJMG) 

DON'T FORGET ABOUT US 
MARIAN CAREY (ISLAND /IDJMG) 

CONTROL MYSELF 
LL COOL J FEAT. JENNIFER LOPEZ (DEE JAM /IDJMG) 

i 
FRESH AZIMIZ 
B OW WOW FIAT. J -KWON S JERMAINE DUPRI ( COLUMBIA/SUM) 

POPPIN' MY COLLAR 
THREES MAFIA HYPNOTIZE MINDS /COLUMBIA/SUM 

BETCHA CAN'T DO IT LIKE ME 
DAL (DEEMONEY /ASYLUM /ATLANTIC) 

I THINK THEY LIKE ME 
DEM FRANCHIZE BOYZ SO SO DEFNIRGIN 

4 MINUTES 
AVANT (MAGIC JOHNSON /GEFFEN / INTERSCOPE) 

TOUCH THE SKY 
KANTE WEST FEAT. LUPE RASCO (ROC- A- FELLA/DEF JAM /IDJMG) 

1 

JUST CAME HERE TO CHILL 
THE ISLET SHOWERS (DEE SOUL/DEF JAM /IDJMG) 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

KRYPTONITE (I'M ON IT) 
PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN) 

40 

41 

42 

45 

46 

48 
1 

,-L R&13/HIP HOP 
SINGLES SALES-. 
IV TITLE 

2 11 

Antis ',,`RINT /PROMOTION 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG 

I REFUSE 
URBAN MYSTIC (SOBE /WARNER BROS.) 

161 GHETTO 
SCOUNDRELS FEAT. PASTOR TROY (INVISIBLE) 

COLUMBIA/SUM 

4 7 
GET LOOSE 
BW CRUSH (BLU CRUSH) 

OOOH... 
15 2 F 

ALYZE ELYSE FEAT. CELINSKI (SOUL CITY/TRUMP) 

12 10 
RAIN'S FALLIN' 
STORMIROOPERZ (IMPERIAL ENTERTAINMENT) 

7 5 3 

GOTTA LOVE 
AARON TUNE (INVIGORATOR RECORDZ) 

1 : SWEAT 
JES (CELESTIAL ARTS PUBLISHING) 

lo 
91THE HOOCHRIE SONG 

DAR (HAVING YOURS /SOWELL ENTERTAINMENT) 

21 13' I AM NOT MY HAIR 
INDIA.RIE (MOTOWN/UMRG) 

TE AMO CORAZON 
5 11 

PRINCE (UNIVERSAUUMRG) 

16 9 
LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT A CHARLAY (SO SO DEFNIRGIN) 

13 16 IT'S YOU 
URBAN MYSTIC (SOBE/WARNER BROS.) 

'9 2 BEST FRIEND 
50 CENT A OLIVIA (G- UNIT / INTERSCOPE) 

14 
no BABY GIRL 

I THE (SELSUM) 

16 '0 

4? 19 It )6 

4 ' BOOM DRAH 
- Y.G.O. (NEGRIL WEST /ORPHEUS) 

3 

ONE WISH 
RAY J (KNOCKOUT /SANCTUARY) 

CONTROL MYSELF 
LL COOL J FEAT. JENNIFER LOPEZ (DEE JAM /IDJMG) 

4 2 "T 
YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE/ZOMBA) 

20 9 

21 

23 

WHAT YOU GOT 
VIRGINIA'S FRONTLINE FEAT. POBSHCA (CRI ENTERTAINMENT) 

56 ? 

9 9 

SO SICK 
NE -YO (DEE JAWIDJMG) 

BACK LIKE THAT 
GHOSTFACE KILLAR FEAT. NE -TO (DEF JAWIDJMG) 

TOUCH IT 
BUSTA RHYMES (AFTERMATWINTERSCOPE) 

ALWAYS 
SPAIDE RIPPER. (HASSLE LIFE) 

GO CRAZY 
YOUNG JEEZY FEAT. JAY -Z (CORPORATE THUGZ/DEF JAM /IDJMG) 

70 I Go to www.billboard.biz for complete chart data 

50 

CONCEITED (THERE'S SOMETHING ABOUT REMY) 
REMY MA (SRC /UNIVERSAUUMRG) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

SNAP YA FINGERS 
LIL JON (BME/TVT) 

MAGIC 
CHARLIE WILSON (JIVE /ZOMBA) 

I SHOULD HAVE CHEATED 
KEYSHIA COLE (ASIA / INTERSCOPE) 

GOOD LUCK CHARM 
JAGGED EDGE ( COLUMBIWSUM) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (MOTOWN /UMRG) 

GOIN' DOWN 
YUNG JOC (BLOCK ENTERTAINMENT /BAD BOY SOUTH /ATLANTIC) 

MY HOOD 
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM /IDJMG) 

HYPOTHETICALLY 
LYFE JENNINGS ( COLUMBIA/SUM) 

WE BELONG TOGETHER 
MANUH CAREY (ISLAND /IDJMG) 

STILL IN LOVE 
TYRA (GGSL) 

BACK LIKE THAT 
GHOSTFACE KILIAN FEAT. NE -YO (DEE JAM /IDJMG) 

TELL ME WHEN TO GO 
E-40 FEAT. EME DA SNEAK (SICK WID' IT/BME/WARNER BROS.) 

I LOVE YOU 
CREW DENNIS (BAD BOY /ATLANTIC) 

SAY I 

CHRISTINA MILIAN FEAT. YOUNG JEEZY (ISLAND /IDJMG) 

13 

3 

22 

23 

24 

BE WITHOUT YOU 
MARY J. BUGE (GEFFEN / INTERSCOPE) 

SO SICK 
NE -TO (DEE JAM /IDJMG) 

I'M N LUV (WIT A STRIPPER) 
T -PAIN FEAT. MIKE JONES (KONWCT MUZIWJIVE/ZOMBA) 

YO (EXCUSE ME MISS) 
CHRIS BROWN (JIVE/ZOMBA) 

CHECK ON IT 
BEYONCE FEAT. SLIM THUG ( COLUMBIA/SUM) 

LEAN WIT IT, ROCK WIT IT 
DEM FRANCHIZE BOYZ FEAT. UL PEANUT S CHARLAY (SO SO DEFNIRGIN) 

MS. NEW BOOTY 
BUBBA SPARXXK (NEW SOUTH /PURPLE RIBBONNIRGIN) 

GRILLZ 
NELLT FEAT. PAUL WALL ALI A WPP (DERRTY /FO' REEUUMRG) 

TEMPERATURE 
SEAN PAUL (VP /ATLANTIC) 

UNPREDICTABLE 
JAMIE FORK FEAT. LUDACMS (J /RMG) 

BRING OUT THE FREAK IN YOU 
LIL MOB (UPSTAIRS) 

RIDIN' 
CHAMILLIONAIRE FEAT. KMYZIE BONE (UNIVERSAUUMRG) 

TELL ME WHEN TO GO 
E-40 FEAT. KFAK DA SNEAK (SICK WID' IT /BME/WARNER BROS.) 

SHAKE THAT 
EMINEM FEAT. NATE DOGG (SHADY /AFTERMATH/INTERSCOPE) 

FRESH AZIMIZ 
BOW WOW FEAT. J -KWON S JERMAINE DUPE ( COLUMBIA/SUM) 

CONTROL MYSELF 
LL COOL J FEAT. JENNIFER LOPEZ (DEE JAM/IDJMG) 

TURN IT UP 
CHAMILLIONAIRE FEAT. UL' FLIP (UNIVERSAUUMRG) 

GIT IT 
TING YANG TWINS FEAT. BUN-B (COLLIPARK/TVT) 

RUN IT! 
CHRIS BROWN (JIVE/ZOMBA) 

STICKWITU 
THE PUSSYCAT DOLLS (ASIA / INTERSCOPE) 

LOVE 
KEYSHIA COLE (AAM / INTERSCOPE) 

SOS 
MAUNA (SRP /DEF JAM/IOJMG) 

TOUCH IT 
BUSTA RHYMES (AFTERMATWINTERSCOPE) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

GIRL 
PAUL WALL (SWISHAHOUSE/ASYLUM /ATLANTIC) 

ui 

TITLE TITLE 
pITISi (IMPRINT t PROMOTION LABEL) 

BE WITHOUT YOU 
MARY J. ELIGE (GEFFEN /INTERSCOPE 

2 ` 

3 

UNPREDICTABLE 
JAMIE FOXX FEAT LUOACRIS (J /RMG) 

IN MY MIND 
HEATHER NEADLEY (RCNRMG) 

4 I 

5 

-1 6 

LOOKING FOR YOU 
KINK BUNKUM (FO YO SOUL/GOSPO CENTRIC /ZOMBA) 

CANT LET GO 
ANYHOW! HAMILON (SO SO DEF/ZOMBA) 

JUST CAME HERE TO CHILL 
THE ISLET BROTHERS FEAT. RONALD ISLET (DEF SOUL/DEF JAM /IDJMG) 

.UNBREAKABLE 

MAGIC 
CHARLIE WILSON (JIVE/ZOMBA) 

ALIIA KEYS (J /RMG) 

I 0 
111111 

FIND MYSELF IN YOU 
BMW MCKNIGH1 (MOTOWWUMRG) 

TRU LOVE 
FARM EVANS (CAPITOL) 

i ' 

I WANNA BE LOVED 
ERIC BERET (FRIBAY /REPRISE/WARNER BROS.) 

WHERE WOULD I BE (THE QUESTION) 
KINDRED THE FAMILY SOUL (EPIC /HIDDEN BEACH) 

I AM NOT MY HAIR 
INBM.AIKE (MOTOWWUMRG) 

DON'T FORGET ABOUT US 
MARIAN CARET (ISLAND /IDJMG) 

15 I REFUSE 
URBAN MYSTIC (SOBE/WARNER BROS.) 

16 

. i 

SO SACK 
RETO (GEE JAM/IDJMG) 

TO YOU 
LAM, WINO S RE FEAT. BRIAN MCKNIGHT (SANCTUARY) 

18 

20 

29 2 
ra. 

7 

6 

12 

22 5 

26 6 

17 

HYPOTHETICALLY 
LYSE JENNINGS FLAT. FANTASIA (COLUMBIA/SUM) 

INTO YOU 
KEW (MOTOWN /UMRG) 

OOH WEE 
TESTA MARIE (CASH MONEY /UMRG) 

FIRST LOVE 
GOAPELE (SI(YBLAZE/COLUMBIA/SUM) 

GOD'S GIFT 
JEFF MAJORS FEAR. KELLY PINCE (MUSIC ONE/EPIC /SUM) 

LOVE 
NEYSHIA COLE (A4M/INTERSCOPE) 

I REMEMBER 
MEU'SA MORGAN (LU ANWORPHEUS) 

WEEKEND LOVE 
uWELE (VIRGIN) 

H11"P131=DIC; l'OI 
uscl u a cl 

See chart legend is rules 3Rd explanations. Yellow Indicates recently tested title, 
indicates New Release. 

ARTIST/Tit(e /LABI LJScc.e) 

R&B /HIP -HCF AIRPLAY 

Chart Rank 

LETOYA 
NE-YO 
THE NO 

C 

n` 

F:- 
D't 

BUSTA RH" 
SEAN 
.l1VE,.,r:=. 

F.I ll 
.U` 
J VAN f; 

FAITH 
F EMY 

L IL JON ':` 

Girl ATLANTC 169.9) 

I CAPWOL (7381 

You eMad1LJMG(79.8) 

Spit Your Game (ATLANTIC) (79.0) 

Yo Excuse Me Miss) ZOMBA (90.9) 

So Sick 0,316 (I 1.4) 

Lava INTER.COPE(89.6) 

_ean Wit It, Rock Wit It VIRGIN (66.8) 

Teich It INTERSCOPE (68.6) 

Tarperzure AT.ANTIC (79.6) 

RocE( ATLANTIC (7 .2) 

Lo.king Fsr You tomes (84.9) 

What You Kn +v An. NIIC (7 i.1) 
Oa Yes (ab'Postman) !DRAG (93.8) 

Minot'S NTESSCOPEr71.1) 

TBJ LEWD CAPFUL (84.8) 

Collated There': Something About Remy) UMRG (71.6) 

Snap Ya Fingers TVT(74.9) 

Goss Luck :harm sum (85.4) 

F.HYTHMIC AIRPLAY 

59 

60 

63 

66 

2 

3 

5 

6 

7 

9 

12 

13 

15 

16 

24 

26 

35 

37 

40 

Ar1V'PE'A 

C HRIS 
SEAN 
EOW 
tl COOL 

FIHAN 
FAUL 
50 CENT & 

I'm N Luv (Wit A Stripper) Tom /68.2) 

Yo (Excuse Me Miss) ZOMBA (88.5) 

Teloera ure ATLANTIC (73.0) 

Fresk Azìaliz SUN (77.0) 

Low INTERSOPE (83.9) 

SOS o MG 15.0) 

GI "( ',TLAZTIC (779) 
lest Frend INTERSCOPE (73.1) 

Touch The Sky IDJMG (84.1) 

Beep INTERSCOPE (79.5) 

Control Myself IDJMG (68.8) 

Betcha Can Loo It _Ike Me ATLANTIC (75.3) 

When Yoe'e Mad IDJMG (77.6) 

Doing Too Much EVIDENT (69.3) 

4 

9 

15 

16 

21 

22 

25 

26 

27 

28 

35 

36 

39 

ADULT R&B AND RHYTHMIC AIRPLAY. 63 adult R&B stations and 64 rhythmic stations are 
electronically mcwitDred by Nielsen Broadest Data Systems, 24 hours a day 7days a week. ( 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIP. 
SINGLES SALES: this datas is used to compile Hot R&B/Hip -Hop Singles & Tracks. © 2006 
VNU Business Media, Inc. and Niesen SoundScan, Inc. HFTPREDICTOR: © 2006, 
Promosquad and HiY'IOdlcier are trademarks of Think Fast LLC. 

Data tor week of MARCH 18, 2006 I CHARTS LEGEND on Page 78 
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TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER / PROMOTION LABEL 

4 5 

24 8 

36 

25 

34 

29 

30 

35 

32 

LIVING IN FAST FORWARD 
B.CANNON,K.CHESNEY (D.L.MURPHY-î.RUTHERFORD) 

YOUR MAN 
F. ROGERS ( C.STAPLETON,C.DUBOIS,J.EVERET-) 

WHAT HURTS THE MOST 
D.HUFFRASCAL FLATTS (J.STEELE,S.ROBSON 

TONIGHT I WANNA CRY 
D.HUFF,K.URBAN (M.POWELL,K.URBAN) 

WHEN I GET WHERE I'M GONG 
F.ROGERS (R.RUTHERFORD,G.TEREN) 

SHE DON'T TELL ME TO 
R.RUTHERFORD,M.WRIGHT ( B. DIPIERO,'.SHAFIRO,R.RUTHERFORD) 

JESUS, TAKE THE WHEEL 
M.BRIGHT (B.JAMES,H.LINDSEYG.SAMPSON) 

WHO SAYS YOU CAN'T GO HOME 
J. SHANKS.J.BON JOVLR.SAMBORA (J.BON JO'I.R.SAMBORA) 

NOBODY BUT ME 
B.BRADDOCK (P..B.WHITE,S.CAMP) 

GET DRUNK AND BE SOMEBODY 
L WHITE,T KEITH (T.KEITH.S.EMERICK) 

C H EATI N' 
S.EVANS,M. BRIGHT (B.JAMES,D.SCHLITZ) 

BELIEVE 
T.BROWN,R.DUNN,K.BROOKS (R. DUNN.C.WISEMAN) 

Kenny Chesney 
1 

O BNA 
Josh Turner 1 

O MCA NASHVILLE 

Rascal Flatts 
O LYRIC STREET 

Keith Urban 
O CAPITOL 

Brad Paisley Featuring Dolly Parton 
O ARISTA NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Carrie Underwood 
O ARISTA/ARISTA NASHVILLE 

Bon Jovi Duet With Jennifer Nettles 
oO ISLAND /IDJMG 

Blake Shelton 
O WARNER BROS. /WRN 

Toby Keith 
0 SHOW 00G NASHVILLE 

Sara Evans 
O RCA 

Brooks & Dunn 
O ARISTA NASHVILLE 

JUST MIGHT (MAKE ME BELEVE) Sugarland 
G. FUNDIS (K.HALL) O MERCURY 

THE DOLLAR 
B. CANNON (J. JOHNSON) 

WHEREVER YOU ARE 
J. STOVER (J STOVER,S.BOGARD) 

NOBODY GONNA TELL ME WHAT TO DO 
M.WRIGHT.J.SCAIFE (T.MULLINS,T,NICHOLS.CIJISEMAN) 

WHY 
M.KNOX (J. RICH. V. MCGEHE. R.CLAWSOM 

AIR 
POWER 

AIR 
POWER 

Jamey Johnson 
O BNA 

Jack Ingram 
O BIG MACHINE 

Van Zant 
O COLUMBIA 

Jason Aidean 
0 BROKEN BOW 

3 

4 

6 

9 

8 

11 

12 

14 

15 

16 

17 

SETTLE FOR A SLOWDOWN Dierks Bentley 
B. BEAVERS (T.MARTIN,B.BEAVERaD.BENTLEY)._ O CAPITOL 

SOMETHING'S GOTTA GIVE LeAnn Rimes 
D.HUFF (C.WISEMAN,T.MULLINS) Co ASYLUM -CURB 

18 

19 

DRUNKER THAN ME 
T. TOMLINSON,HILLBILLV (T.TOMLINSON,A.UNEERWOOD) 

SIZE MATTERS (SOMEDAY) 
B.CANNON (B.HILL,M,DEKLE) 

THE LUCKY ONE 
B.GALLIMORE,F.HILL (B.WARREN,B.WARREN JOYCE) 

EVERY TIME I HEAR YOUR NAME 
J. STEELE ( K .ANDERSON,T.HAMBRIDGE,J.STEE_E) 

LOVE WILL ALWAYS WIN 
A.REYNOLDS (G.KENNEDY.W.KIRKPATRICK) 

THE SEASHORES OF OLD MEXICO 
T. BROWN,G.STRAIT (M.HAGGARO) 

I'M TAKING THE WHEEL 
J.SHANKS (K. OSBORN,J.SHANKS) 

I GOT YOU 
C. MORGAN,P.O'DONNELL (C.MORGAN,P.O'OONJELL,T.OWENS) 

LAST DAY OF MY LIFE 
F.ROGERS (P.VASSAR,T.RYAN) 

LIPSTICK 
T.BROWN,K,LAW,B.CHANCEV (R.LYNNE,M.PREJTICE) 

NOT GOING DOWN 
R. GALLIMORE.T.MCGRAW (K.SAVIGAR.S.BOLTON) 

Trent Tomlinson 
O LYRIC STREET 

Joe Nichols 
00 UNIVERSAL SOUTH 

Faith Hill 
0 WARNER BROS. /WRN 

Keith Anderson 
0 ARISTA NASHVILLE 

Garth Brooks & Trisha Yearwood 
PEARL /LYRIC STREET 

George Strait 
0 MCA NASHVILLE 

SheDaisy 
LYRIC STREET 

Craig Morgan 
0 BROKEN BOW 

Phil Vassar 
O ARISTA NASHVILLE 

Rockie Lynne 
000 UNIVERSAL SOUTH 

Jo Dee Messina 
e CURB 

20 

21 

22 

23 

23 

25 

26 

27 

28 

29 

30 

Cover of Ryan 

Adams song 

takes Hot 

Shot Debut 

and Greatest 

er (4.4 

); one 

four new 

tracks from 

secoid hits 

set, cue 

March 28. 

Single 

achio les 
Airpower wits 
13.7 million 

impressions. 

With eight 

chart weeks, 
it is the 

youngest 
track inside 

the tap 20. 

35 39 

33 42 

35 37 

33 38 

teRSNOr 
AEBUT 

3' 40 

33 41 

44 50 

42 45 

4) 44 

45 54 

5a - 

38 33 

43 60 43 0 

Aid 

50 43 4E 

47 5E 

51 59 

4, 58 

54 43 52 

Newcomer 
gets -first 

natio-al chart 
actioi exclu- 

sively in 

Billbcard, 

draWng 

966,000 
impressions. 

57 43 48 

CI 
58 5,3 46 

60 S 43 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT 8 NUMBER / PROMOTION LABS - 

LIFE AIN'T ALWAYS BEAUTIFUL Gary Allan 
M.WRIGHT,G.ALLAN (C.GOODMAN,T.L.JAMES) O MCA NASHVILLE 

POLITICALLY UNCORRECT Gretchen Wilson Featuring Merle Haggard 
G.WILSON,J.RICH,M.WRIGHT (L.SATCHER,5.STEAGALL,B.HENDERS IN) O EPIC 

I LOVE MY LIFE Jamie O'Neal 
K.STEGALL (J.0'NEAL,S.SMITH,T.NICHOLS) O 

Rog 
CAPIT01 

I CAN'T UNLOVE YOU Kenny Rogers 
D. HUFF (W. KIRBV.W. ROBINSON) O CAPITOL 

WHEN THE STARS GO BLUE Tim McGraw 
B. GALLIMORE,T.MCGRAW,D.SMITH (R.ADAMS) CURB 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Atkins 
O CURE 

Big & Rich 
O WARNER BROS Wer. 

Eric Church 
O CAPITOL 

Trent Willmon oM 
Little BigCOLU Town 

BIA 

O EUUITY 

Neal McCoy 
Co 903 MUST. 

Billy Currington 
O MERCURY 

Lee Ann Womack 
to MCA NASHVILLE 

John Corbett 
0 FUN BONEiCOS 

Chris Cagle 
O 

Blaine LarseCAPITOn 

O GIANTSLAYER BNA 

Hal Ketchum 
O ASYLUM -CURB 

Hank Williams Jr, kWh Gretchen Wilson, Big & Rich & Van Zant 
ASYLUM -CURB 

Josh Gracin 
LYRIC STREET 

Steve Holy 
O CURB 

Jake Owen 
O RCA 

Megan Mullins 
BROKEN BOW 

Martina McBride With Dolly Parton 
0 RC, 

Carrie Underwood 
0 ARISTA /ARISTA NASHVILI- 

Clint Black 
O EOUIFL 

Tim McGraw 
CURB 

Tracy Lawrence 
O 

Danielle 
MERCURY 

Peck 
BIG MACHINE 

Cross Canadian Ragweed 
0 UNIVERSAL SOUTH 

Lonestar 
0 BNA 

T HEWITT (S.TATE,A.TATE.D.BERG) 

NEVER MIND ME 
B KENNYJ.RICH,PWORLEY (B,KENNYJ.RICH.E.CLAWSON) 

HOW 'BOUT YOU 
J JOYCE (E.CHURCH.E.CHRUCH,B. BEAVERS) 

ON AGAIN TONIGHT 
FAUGERS (M.GREEN.J.MELTON,PB.WHITE) 

BRING IT ON HOME 
W. KIRKPATRICK.LITTLE BIG TOWN (W.KIRKPATRICK,G.BIECK T. H.BIECK) 

THE LAST OF A DYING BREED 
E. SILVER ( T.CONNERS,D.ROLLINS.D.WILLIAMS) 

WHY, WHY, WHY 
C. CHAMBERLAIN ( B.CURRINGTON,T.MARTIN,M.NESLER) 

TWENTY YEARS AND TWO HUSBANDS AGO 
B GALLIMORE (L.A- WOMACK.D.DODSON,D.DILLON) 

GOOD TO GO 
D S. MILLER,T.NOVICK (T.NICHOLS,R.CLAWSON) 

WAL -MART PARKING LOT 
R.WRIGHTC.CAGLE (B.JAMES) 

I DON'T KNOW WHAT SHE SAID 
TJOHNSON.R.L.FEEK (C,BATTEN,K.BLAZYL.TURNER) 

JUST THIS SIDE OF HEAVEN (HAL- LELUJAH) 
n JOHNSON (O.JOHNSON,J.MCELROY) 

THAT'S HOW THEY DO IT IN DIXIE 
IOHNSON (C.TOMPKINS.J.KEAR,M.IRWIN) 

FAVORITE STATE OF MIND 
WILLIAMS (M.CHAGNON,B.DALY) 

BRAND NEW GIRLFRIEND 
MILLER (S.MINOR.B.ALLMAND,J.STEELE) 

YEE HAW 
J RITCHEY )J.OWEN,C.BEATHARD,K.MARVELL) 

AIN'T WHAT IT USED TO BE 
M BRIGHT (TMARTIN,M.NESLER) 

I STILL MISS SOMEONE 
LI MCBRIDE (J.CASH,R.CASH. JR.) 

DON'T FORGET TO REMEMBER ME 
M. BRIGHT )M.HAYES,K. LOVELACE,A.GORLEY) 

DRINKIN' SONGS & OTHER LOGIC 
C BLACK (C. BLACK,H. NICHOLAS,S.WARINER) 

I'VE GOT FRIENDS THAT DO 
B GALLIMORE,T.MCGRAW,D.SMITH (R. BEAVERS ,B.WARREN,B.WAREEN,TMCGRAW) 

IF I DON'T MAKE IT BACK 
J.STROUD,T.LAWRENCE (B.PINSON.B.JONES) 

FINDIN' A GOOD MAN 
J.STOVER (J.STOVER,B.D.MAHER,C.KOESEL) 

THIS TIME AROUND 
M MCCLURE,CR055 CANADIAN RAGWEED (C.CANADA.R. ROGERS) 

I'LL DIE TRYIN' 
J NIEBANK (S.BOGARD,J.STOVER) 

31 

32 

33 

34 

35 

36 

37 

38 

39 

40 

41 

42 

32 

43 

44 

46 

43 

ARTET/Title /LABEU Scor 

OUNTRY 

Chart Rank ARTIST - Score 

JOSi TURN' 
3AS AL FLA 
KEITh URBA' 
V'O1.1GOMERV' "° 
30 

Living In Fast Forward BRA (94.7) 

Your Mall MCA NASHVILLE (76.7) 

What Hurts The Most LYRIC STREET (37.3) 

Tonight I Wanna Cry CAPITOL (92.E) 

She Don't Tell Me To COLUMBIA (91.7) 

3L 
T 76ir" . 

2 

3 

4 

son You Can't Go Home IDJMG (81.7) 

Nobody But Me WARNER BROS (85.5) 

Get Drunk And Be Somebody SHOW DOG ( 33.2) 

Cheatin RCA (87.3) 

BROOKS ,& DU 
JAMEY/ 

IVANZ 
JASON 

i DIERKS BE. 
' LEANN RI 

'. JOE NICH. 
tr FAITH H 

DATA PHOVILEIT BY 

See chart legend for roles and explanations. Yellow indicates recently tested title, 

Indicates New Release. 

Chart Rank 

Relieve ARIS -A NASHVILLE (78.8) 

The Dollar {f IA (86.6) 

Nobody Conna Tell Me What To Do cOLUMBIA177.8i 

Why BROKEN BOW (76.8) 

Settle Fer A Slowdown CAPITOL ;87.31 

Something's Gotta Give ASYLUM -CURB (75.0) 

Size Matters (Someday) UNIVERSAL soot (92.2F 

The Lucky One WARNER BROS. (77.4) 

9 

10 

11 

Love Will Always Win LYRIC STREET (79.4) 

The Seashores 01 Old Mexico MCA Aa1SHVILLE (WO) 

taìiwik. 
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CRAIG MORG 
PHIL VASSAR 

tGAR.Y A 

Chart Rank 

I Got You BROKEN BOW (83.3) 

t Day Of My Life ARISTA NASHVILLE (96.4) 

Life Ain't Always Beautiful MCA NASHVILLE (87.6) 

Politically Uncoiled EPIC (76.1) 

I Love My Life CAPITOL (80.3) 

I Can't Unlove You CAPITOL (90.3) 

If You're Going Through Hell CURB (75.0) 

The Last Of A Dying Breed 903 MUSIC (82.6) 

Wal -Mart Parking Lot CAPITOL (78.7) 

I Don't Know What She Said RNA (75.1) 
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41 
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BETWEEN THE BULLETS wjessen @bi'ilboard.com 

CHESNEY MOVES `FAST FORWARD' TO NO. 1 

The seemingly unstoppable Kenny Chesney 

gets his ninth No. 1 with the chart's second - 

fattest gain, 4.4 million audience impressions, 

for "Living in Fast Forward." The song hops 3- 

1 in its 18th chart week. 

With Nielsen BDS detecting spins at all 123 

stations on this chart's panel, Chesneÿ s single 

chronides the fast living that comes with beirc 
a "hillbilly rock star out of control." It collects 

35.7 million impressions during the tracking 

week and is the second single and first chart- 

topper from "The Road and the Radio." Lead 

single "Who You'd Be Today" peaked at No. 2, 

a position it held for five weeks while trying to 

unseat Keith Urban's "Better Life" and Dierks 

Bentley's "Come a Little Closer." Chesney 
most recently topped the chart with "Anything 

but Mine," which spent two weeks at the sum- 

mit starting in the April 23, 2005, issue. The la- 

bel plans to service "Summertime" as the third 

single from "Road" in early April. 

-Wade Jessen 
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3 3 2 
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O 11 16 

O 9 11 

10 13 

O 7 12 
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TITLE 
PRODUCER (SONGWRITER) 

#1 
1410K8 

ROMPE 
,JRBA,S.FISHER (R.AYALA,V.CABRERA) 

LLAME PA VERTE 
LUNY TUNES (WISIN,YANDEL) 

Artist 
IMPRINT I PROMOTION LABEL 

Daddy Yankee 1 

EL CARTEL /INTERSCOPE 

Wisin & Yandel 
MACH'' 

ELLA Y YO 
E.LIND,L.SANTOS (W.O.LANDRON.A.SANTOS) 

CONTRA VIENTO Y MAREA 
R.MUNOZ.R.MARTINEZ (J.E.MURGIA,M.L.ARRIAGA) 

.MACHUCANDO 
LUNY TUNES (R.AYALA,E.DAVILA) 

NOCHE DE SEXO 
NELLY (WISIN.YANDEL,A.SANTOS,NELLY) 

ALGO DE MI 
J.GUILLEN (O.VILLARREAL) 

LO QUE ME GUSTA A MI 
G. SANTAOLALLA,JUANES (JUANES) 

RAKATA 
LUNY TUNES (WISIN,YANDEL) 

10 6 9 
NA NA NA (DULCE NINA) 
A. B.OUINTANILLA III,C.CK MARTINEZ (A.B.OUINTANILLA 

CUENTALE 
R. MERCENARIO (M.I.PESANTE) 

UN BESO 
L.SANTOS,A.SANTOS (A.SANTOS) 

11 13 10 

17 14 

Aventura Featuring Don Omar 
PREMIUM L 

Intocable 
EMI LAUS 

Daddy Yankee 
EL CARTEL /INTERSCOPE 

Wisin & Yandel Featuring Aventura 
MACHETE 

Conjunto Primavera 
FONOVISA 

Juanes 
SURCO /UNIVERSAL LATINO 

Wisin & Yandel 
MAS FLOW /MACHETE 

A.B. Quintanilla III Presents Kumbia Kings 
III,C.'CK MARTINEZ,L.GIRAL00) EMI LATIN 

Ivy Queen 
LA CALLE / UNIVISION 

Aventura 
PREMIUM LATIN 

2 

2 

2 

5 

6 

7 

7 

2 

6 

3 

12 

20 15 
COMO SI NO NOS HUBIERAMOS AMADO Laura Pausini '12 
C.VALLI (L. PAUSINI ,CHEOPE,L.TRISTAN,DANIEL) WARNER LATINA 

14 12 6 
VEN BAILALO Angel & Khriz 3 
J TORRES (A.RIVERA,C.COLON,J.TORRES) LUAR /MVP /MACHETE , 

O 21 23 
NO HAY NADIE Hector "El Father" Featuring Yomo & Victor Manuelle 

15 
H DELGADO (R 5ELGADO.J.TORRES,P.HERNANDEZ) GOLD STAR MACH! I I 0 14 22 
SI YO FUERA TU AMOR Alacranes Musical 

14 
U URBINA JR.,R.URB i INA (NOT LISTED) UNIVI 

17 19 7 
MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel &Hector 

3 
LUNY TUNES (LUNY TUNES, R.AYALA,WISIN,YANDEL,H.DELGADO) MAS FLOW /MACHETE 

18 8 8 
CHULIN CULIN CHUNFLY (THE RATTLESNAKE SONG) Voltio Featuring Calle 13 

6 
NESTY (J. RAMOS. R. PEREZ,E.F.PADILLA.R.GOMES BOLANOS) WHITE LION /EPIC /SONY BMG NORTE 

PERO TE VAS A ARREPENTIR K -Paz De La Sierra With Jose Manuel Zamacona 19 16 17 

I,- 27 34 

21 15 20 

23 30 

O 26 33 

O 24 18 

29 29 

K -PAZ DE LA SIERRA (M.A.SOLIS) 

LIBERTAD 
R MERCENARIO (M.I.PESANTE) 

NUESTRO AMOR 
A AVILA (A.AVILA) 

ALIADO DEL TIEMPO 
M.BARBA (M.BARBA) 

TE ECHO DE MENOS 
FPINERO JR.,C.PONCE (C.PONCE,F.PINERO JR.) 

ESO EHH...!! 
ALEXIS,FIDO (ALEXIS,FIDO) 

QUE VIDA LA MIA 
A.VAZOUEZ.K.CIBRIAN (K.CIBRIAN,M.RUIZ) 

DISA 

Ivy Queen 
LA CALLE UNIVISION 

RBD 
EMI LATIN 

Mariano Barba 
THREE SOUND 

Chayanne 
SONY BMG NORTE 

Alexis & Fido 
SONY BMG NORTE 

Reik 
SONY BMG NORTE 

s14 

20 

6 

22 

s23 

7 

< Wo W 

E-3 á3 3á 3ó 
26 18 21 

TILE 
PFODUCER SON6'6RITER9 

Artist 
IMPRINT ' PROMOTION LABEL 

TE HE QUERIDO. TE HE LLORADO 

Norteño 
group's 13th 

top 10 hit on 

this chart. 
Album bows 
at No. 82 on 

The Billboard 

200, its 

second 
appearance 

in the top half 

of that chart. 

Gustavo 

Santaolalla, 

who produced 

Juanes' track 

at No. 8, won 

the best score 

Oscar for 

"Brokeback 

Mountain." 

28 

30 

31 

m 
® 

35 

© 
® 
0 
39 

22 27 

37 36 

28 39 

30 25 

34 41 

43 

36 37 

35 24 

NOT SNOT 
B®Br 

38 

40 40 

31 31 0= 
4ï 43 

Ca 

Artist's first 
entry on this 

chart . Song 

was previously 

recorded by 

Ednita 

Nazano. 

42 44 

32 38 

49 

46 33 35 

CB 

Q 46 50 

® 

DE CONTRABANDO 
I:ERA . 

D DE ENERO 
IVEBARAK R_I C. C'[RARAS V.) 

PARA QUE REGRESES 
EREZ (G,RAMIRE I L. 

LAGRIMILLAS TONTAS 
_. TERRAZAS (.1 VELAZO U,- i,c _ i. /',R L 

ANGEL 
)['AGOSA (G.CIi,AMBERJ.,R.WILLIAMS) 

QUE ME ALCANCE LA VIDA 
.uAUrIA (L.GARCIA,N.ZHAJRIS) 

Ivy Queen 
1o: 

LA LALLE NIVI.I :N 

Luis Fonsi 
27 

UNIVERSAL LATINO 

Jenni Rivera -11' ° -" 
FONOVISA 

Shakira 
EPIC /SONY BMG NORTE 

El Chapo De Sinaloa 
DISA 

Grupo Montez De Durango 
DISA 

Yuridia 
SONY BMG NORTE 

Sin Bandera 
SONY BMG NORTE 

BAILANDO Yaga & Mackie Featuring Nina Sky 
A MACKIE IJ A MARTINEZ. L.E.PIZARRO) LA CALLE /UNIVISION 

SENOR LOCJTOIR 
-. !VIE TOSCANOI 

AUN HAY ALGO ^ (C.LAffA,K.SOKOLBFF) 

S N TU AMOR 
d ;OKI'4) 

SE DUCCION 
;0 , FSTEFANO.J.L.PAGAN) 

QUE VOY A HACER CON MI AMOR 
r. INJNROY;Y.. ORNELAS) 

DIAMOND GIRL 
"AVEL.J.CHAN (A LAMMOGLIA,J.A.GRANDA) 

ATREVETE TE, TE! 
ABRA,D.FORNARIS R. FEREZ) 

PERDICION 
-VILA (N.JIMENEZ) 

A'2OMPANAME A ESTAR SOLO 
'ARES (R.ARJOP.A) 

NO TE APARTES DE MI 
IRACA MELLO (R.CARLO`=.E.CARLOS,I.GOMEZ ESCOLAR) 

TIE EXTRANO 
)ELEON,M.RIVERA,A.HICALGO (D.MEJIA) 

ENSENAME A OLVIDAR 
PAYAN (R.CAVAZOS) 

UNA CONFUSION 
,AOUEIRn r. ;ANDOVAL I'M SANDOVAL) 

COMO UNA IMARNPOSA 
I LYVONA.J.M.MUNETA GOMEZ) 

PENSANDO EN TI 

LO QUE SOR LAS COSAS 

Los Tigres Del Norte 
FONOVISA 

RBD 
36 

EMI LATIN 

Christian Castro 
UNIVERSAL LATINO 

Thalia 
EMI LATIN 

Alejandro Fernandez 
SONY BMG NORTE 

KMW 
BALBOA 

Calle 13 
WHITE LION /SONY BMG NORTE 

La 5A Estacion 
SONY BAG NORTE 

Ricardo Arjona 
SONY BMG NORTE 

Yahir 
WARNER LATINA 

Xtreme 
SGZ 

Graciela Beltran 
UNIVISION 

Lu 
WARNER LATINA 

Diana Reyes 
MUSIMEX /UNIVERSAL LATINO 

Belo Y Sus Canarios 
DISA 

Anass 
UNIVISION 

TOP 

LATIN ALBtJIVIS,", 

2 3 

4 .4 5 

5 5 7 

O © 
7 3 4 

8 6 2 

9 7 6 

10 8 l 
11 9 9 

' .4 13 

13 10 10 

14 12 14 

15 13 12 

16 16 19 

25 21 

19 18 17 

20 15 8 

21 19 16 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
loess 

Title 

DADDY YANKEE Barrio Fino: En Directo 

CONJUNTO PRIMAVERA 
FONOVISA 352250;55 (13 -98) W 

Algo De Mi 

RBD 
EMI LATIN 35902 (14.98) 

Nuestra Amur 

DON OMAR Da Hitman Presents Reggaeton Latino 
VI/MACHETE 005850 /ÚMß5 (13.98) 

WISIN & YANDEL 
-A) HETE 561402 (15 -98) 

Pal Mun,: , 

ANDREA BOCELLI Amor 
,LAR ,'VENEMUSIC 006144 /UNIVERSAL LATINO (18.98) 

RBD Rebelde 
EMI LATIN 75852 (14.98) 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
['INA 270183 /UNIVERSAL LATINO (15.98) 

JUANES Mi Sangre 
r 003475 /UNIVERSAL LATINO (17.98) C 

ANA GABRIEL Historia De Una Reina 
SONY BMG NORTE 95902 (15.98) 

REGGAETON NINOS Reggaeton Ninos Vol. 1 

AFUEGO'URBAN BOX OFFICE 46957 'EMI LATIN 113 981 

GREATEST 
GAINER 

toy Wonder 8 CM1cho Ila'adt P9S8T El 9a8 2005 

N FEW EMERALD 1056URBAN BOX OFFICE (9.9a) 

Amor Eterno ROCIO DURCAL 
SONY BMG NORTE 77124 (15.98) (, 

3 á3 3á 3ó 
26 27 23 

27 11 15 

20 26 

29 28 27 

1 30 30 28 

6 31 24 31 

a 2 ®112 
2 40 

1 34 29 18 

5 35 23 20 

5 36 35 29 

4 37 31 35 

8 38 33 48 

INTOCABLE 
EMI LATIN 98613 (16.98) 

24 21 24 

25 26 39 

JOSE JOSE La Historia Del Principe 
SONY BMG NORTE 77517 (15.98) 03 

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 

FREDDIE 1890 (16.98) 

YURIDIA La Voz De Un Angel 
SONY BMG NORTE 76550 (12.98 CD /DVD) OO 

ANDY ANDY Ironia 
WEPA 1060 /URBAN BOX OFFICE (9.98 CD /DVD) O 

SHAKIRA Fijacion Oral Vol. 1 

EPIC 937,n , ' .SIC (18.98) 

RICARDO ARJONA Adentro 
LV BMG NORTE 67549 (18.98) 

ALACRANES MUSICAL Simplemente Lo Mejor 
UNIVISION 310704/ÚG (13.98) O+ 

SELENA/ANA BARBARA Dos Historias 
UNIVISION 310872/ÚG (12.98) 0 
GRUPO EXTERMINADOR Mora Con Los Huevos En La Mano 
FONOVISA 352263/U6 (12.98) (- 

DADDY YANKEE Barrio Fino u 
EL CARTELNI 450639 /MACHETE (15 -98) 

LUNY TUNES & BABY RANKS Mas Flow 
MAS FLOW 230007 /MACHETE (14.98) 

T 39 

12 

11 41 

17 42 

4 4.3 

1 44 

34 33 

50 50 

36 25 

32 32 

1 38 

s2 

3 45 46 58 

8 48 

22 47 

23 48 

49 

39 43 

47 22 

38 36 

48 45 

2 50 45 37 

.762 

ARTIST 
IMPRIN' 8 RIME ER / DISTRIBUTING LABEL (PRICE) 

Title 

VOZ A /0Z Ei Presencia Del Futuro 
URBAN BO) OFF CE 1019 (13.98) 

JOSE A,.FREDO JIMENEZ La Htoria Del Rey 
SONY BMG NORTE 96888 (13.98) a. 

LAURA PAUSINI Escudna Atento 
WARNER LATINA 61896 (17.98) 

A.B. OUIN'ANILLA Ill PRESENTS 14JMBIA KINGS 
EMI LAIN 0595 (15.98) 

ál VI 

tá 

23 

11 

20 

Fuego - 2 

K -PAZ DE L4 SIERRA Mas Capases Que Nunca 
DISA 7206Z (1'.98) O+ 

LUIS FONSI 
UNIVERSAL LATINO 004881 (14.98) 

Paso A Paso 

AKWID / JAE-P 
UNIVISION :10737/UG (13.98) O* 

Stil Kickin' It 

EL CHIZ.HICUILOTE La Pllrna Negra 
LIDERES 98080E (13.98) 

INDIA Soy Diferente 
SGZ/UNIVISON :40004/ÚG (14.98) 

VARIOUS ARTISTS Premio Lo Vuestro A La Ausiea Latina 2006 
FONOVBSA :522'2/ÚG (14.98) O+ 

ANA GABRIEL Cos Amores lin Amante 
EMI LA'IN -6956 (15.98) 

VICENTE FERNANDEZ Mis Duetcs 
SONY BMG VOR'E 96895 (14 -98) O 
VARIOUS ARTISTS op Latino 
SONY BMG VOR -E 96902 (17.98) 

GRUPO MOITE! DE DURANGO Us SJp r EXAG: Larrimillas Tontas 

DISA 7206E9 (1'.98) 

AVENTURA 3oc's Project 
PREMIUM LATIN 94082/SONY BMG NORTE 03.98) 

GRACIELA 3ELTRAN Fancherisineas .on Banc 
INí. SION .10363/US (14.98) .O 

JENNI RIVERA Parrandera, Rebetie Atrevida 
F ONOVEA -52105/9G (13.98) C) 

LOS HORLBCOPOS DE DURANGO Antes Warta: Clue Senn 
DISA 720701 (1-.98) O 
LOS OFIGINALES DE SAA JUAN E Tequiler 
EMI LATIN 04011 (14.98) 

MARCO ANTONIO SOLIS La Historia Centime... Parte 
FONOVISA . 51633/UG (13.98) O+ 

VOLTIC Voltio 
WHITE LIOrJEPIC 96526 /SONY MUSIC '11.98 

SIN BANDERA Manar 
SONY EMG NOR -E 96872 (17.98) 

VARIOLS ARTISTS Agerron DuralgiJense 20C 6 
DISA 720713 (1' .98) O+ 

LOS CMIIMNTES Tesoros De Coleccon: Lo Romanti o De _os Cammrar r 
SONY EMGNOR-E 95637 (9.98) 

BEBE Paftrera Telaranc- s 
EMI LATIN -3170 (9.98) 

32 

x ARTIST 
3á 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

51 52 75 
REYLI 
SONY BMG NORTE 93414 (15.98) 

52 53 

53 57 52 

54 22 40 

55 

Title 

En La Luna 

LOS TIGRES DEL NORTE 20 Nortenas Famosa. 
FONOVISA 351400/UG (13.98) 

REIK 
DORY BMG NORTE 95680 (14.98) 

Red 

VARIOUS ARTISTS Historia Musical Del Pasito Ouranguense 
:71SÁ 720741 (11.98) 

51 49 
LOS TEMERARIOS La Mejor... Coleccior 
DISA 720719 (10.98) 

O ® 
57 37 60 

33 58 60 53 

11 59 64 59 

20 0 65 71 

22 61 49 46 

12 62 54 51 

28 63 55 34 

8 Q 
5 65 61 - 

7 4 ® m® 
11 68 4.1 

42 89 62 69 

2 (2) 72 65 

O 

10 

17 

4 72 

73 

22 74 

59 

58 41 

70 64 

75 69 67 

LA ARROLLADORA BANDA EL LIMON La Otra Cara De La Monet: 
DISA 720761 (10.98) 

VARIOUS ARTISTS Gold Star Music: Reggaeton Hit, 
GOLD STAR 180016 /MACHETE (14.98 CD /DVO) O+ 

VICENTE FERNANDEZ Tesoros De Coleccion 
SONY BMG NORTE 95241 (9.98) 

IVY QUEEN Flashback 
LA CALLE/UNIVISION 310546/UG (13.98) O+ 

MONCHY & ALEXANDRA Hasta El Fin 
I &N 95422/SONY BMG NORTE (15.98) 

GRUPO BRYNDIS La Mejor... Coleccion 
"A 720561 (11.98) 

RBD Tour Generation: RBD En Vivo 
32384 (15.98) 

LUIS MIGUEL 
Id 9= 

4 Eia ISABELA 

GRUPO MONTEZ DE DURANGO 
ISA 720464 (12.98) w 

16 

4 

34- 

22 

32 

56 

5 

8 

C 10 

7 

Grandes Exitos r: 
Completamente Tuya 

Y Sigue La Mata Dana.- 

LOS RIELEROS DEL NORTE 20 Rieles De Oro 
ONOVISA 352267/UG (12.98) OO 

VARIOUS ARTISTS 30 Reggaeton Superhits 2006 
:1ACHETE 006124 (9.98 CD /DVO e 

VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Vide :: 
1977 (14.98 CD /DAD, e 

DIANA REYES La Reina Del Pasito Duranguens: 
SIMEO 005158 /UNIVERSAL LATINO (11.98) 

CALLE 13 
i. HITE LION 96875/SONY BMG NORTE (15.98) 

Calle 1 

EL CHAPO DE SINALOA Tu, Yo, Y La Lum:. 
IDA 720359 (11.98) 

CHRISTIAN CASTRO Nunca Voy A Olvidarte...Los bite 
BMG NORTE 96837 (17.98) O+ 

BRONCO. LOS BUKIS Cranica De Dos Grandes: Los Inicia De Nuestra 

rl :l'ISA 352231/UG (13.98) OO 

GILBERTO SANTA ROSA 8 VICTOR MANUELLE Dos Sonoros, Una His : 

"Y WS NORTE 95615 (13.98) 

JOSE ALFREDO JIMENEZ Tesoros Musicale, 
IF NORTE 9,209 98) 

7 

22 

a 

60 

66 

67 

24 

6 

71 

20 

8 

18 

24 
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LAPIN AIRPLAY 

POPTM 

_u W TITLE 
5W ARTIST (IMPRINT / PROMOTION LABEL) 

O 
© 2 

LO QUE ME GUSTA A MI 
JUANES (SURCO /UNIVERSAL LATINO) 

COMO SI NO NOS HUBIERAMOS AMADO 
LAURA PAUSINI (WARNER LATINA) O 

4 
TE ECHO DE MENOS 
CHAYANNE (SONY BMG NORTE) O 

5 
QUE VIDA LA MIA 
REIK (SONY BMG NORTE) 

5 6 
SUELTA MI MANO 
SIN BANDERA (SONY BMG NORTE) O 

13 
POR UNA MUJER 
LUIS FONSI (UNIVERSAL LATINO) 

O 10 
DIA DE ENERO 
SHAKIRA (EPIC /SONY BMG NORTE) 

8 3 
NUESTRO AMOR 
RBD (EMI LATIN) 

9 20 
NO 
SHAKIRA (EPIC /SONY BMG NORTE) 

16 
QUE ME ALCANCE LA VIDA 
SIN BANDERA (SONY BMG NORTE) 

Q 28 AUN HAY ALGO W RED (EMI LATIN) ® 11 ANGEL 
YURIDIA (SONY BMG NORTE) 

13 7 

14 9 

QUE VOY A HACER CON MI AMOR 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

SOLO QUEDATE EN SILENCIO 
RBD (EMI LATIN) 

23 
PERDICION 
LA 5A ESTACION (SONY BMG NORTE) 

TROPICAL 

W 53 

2 

7 

1 

4 

5 3 

O 12 

O 14 

8 5 

O 18 

10 9 

21 

15 6 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

PRINCESA 
FRANK REYES (JAN) 

MACHUCANDO 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

TU AMOR ME HACE BIEN 
MARC ANTHONY (SONY BMG NORTE) 

LLORO 
ANTONY SANTOS (DESCARGA) 

ROMPE 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

A QUIEN LE IMPORTA 
ANDY ANDY (WEPA/URBAN BOX OFFICE) 

NO HAY NADIE 
HECTOR 4L FATHER FEANNNG TOMO A VICTOR MBISELIE (GOL) STAR /MACHETE) 

LLAME PA' VERTE 
WISIN 8 YANDEL (MACHETE) 

ATREVETE TE, TE! 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

UN BESO 
AVENTURA (PREMIUM LATIN) 

SI YO FUERA EL 
TITO NIEVES (SGZ/UNIVISION) 

POR LA HERIDA DE UN AMOR 
GILBERTO SANTA ROSA (SONY BMG NORTE) 

EL BAILE PEGAO 
LIMIT 21 (UNIVISION) 

SI ME FALTAS TU 
TITO ROJAS (M.P.) 

AMOR DE UNA NOCHE 
N'KLABE (NU /SONY BMG NORTE) 

R I_ Cá I O\ A I_ IVI I_ \ I CA \ 
53 

O 
© SI YO FUERA TU AMOR 

ALACRANES MUSICAL (UNIVISION) 

1 

2 

3 

6 

4 

5 

7 

8 

9 

TITLE 
ARTIST (IMPRINT / PROMOTION t AREL) 

ALGO DE MI 
CONJUNTO PRIMAVERA (FONOVISA) 

t3 

o 
is 
I8 

9 

10 10 

13 

17 

13 11 

12 

14 

PERO TE VAS A ARREPENTIR 
K -PAZ DE LA SIERRA WITH JOSE MANUEL ZAMACONA (DISA) 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

CONTRA VIENTO Y MAREA 
INTOCABLE (EMI LATIN) 

DE CONTRABANDO 
JENNI RIVERA (FONOVISA) 

PARA QUE REGRESES 
EL CHAPO DE SINALOA (DISA) 

LAGRIMILLAS TONTAS 
GRUPO MONTEZ DE DURANGO )DISA) 

SENOR LOCUTOR 
LOS TIGRES DEL NORTE )FONOVISA) 

NO PUEDO OLVIDARTE 
RETO Y SUS CANARIOS (DISA) 

COMO UNA MARIPOSA 
DIANA REYES (MUSIMEX/UNIVERSAL LATINO) 

PENSANDO EN TI 
BETO Y SUS CANARIOS (DISA) 

ENSENAME A OLVIDAR 
GRACIELA BELTRAN ( UNIVISION) 

HAY AMOR 
BANDA EL RECODO (FONOVISA) 

FRUTA PROHIBIDA 
LOS ELEGIDOS (FONOVISA) 

1 

1_AfI\ AI_I3UJIVIS 

PC)P 

ARTIST 
F TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 1 

o 
8 2 

4 3 

4 

6 5 

7 6 

8 8 

9 9 

10 7 

i1 12 

E2 10 

13 13 

14 11 

16 

RBD 
NUESTRO AMOR (EMI LATIN) 

ANDREA BOCELLI 
AMOR (SUGAFWENEMUSIC /UNIVERSAL LATINO) 

RBD 
REBELBE (EMI LATIN) 

JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

ROCIO DURCAL 
AMOR ETERNO (SONY BMG NORTE) 

JOSE JOSE 
LA HISTORIA DEL PRINCIPE (SONY BMG NORTE) 

YURIDIA 
LA VOZ DE UN ANGEL (SONY BMG NORTE) 

SHAKIRA 
FIJACION ORAL VOL 1 (EPIC /SONY MUSIC) 

See chart egend for Hot Dance Club Play and Hot Dance Singles S3(es rul3s and eKp(anaSons. !> 2006, VNU Business Media. Inc 
and Jíelsen SoundScan. Inc. All rights reserved. HOT DANK AIRPLAY: 7 daim stations are electronically monitored by Nielsen 

BroadcsK Data Systems. See chart legend for rules ans explarORSEITs. i. 2003, VNU Business Media. Inc. All rights reserved. 

1 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

VOZ A VOZ 
EN PRESENCIA DEL FUEURO (URBAN BOX OFFICE) 

LAURA PAUSINI 
ESCUCHA ATENTO ( WARNER LATINA) 

A.B. OUINTANILLA III PRESENTS KUMBIA KINGS 
FUEGO (EMI LATIN) 

LUIS FONSI 
PASO A MAO (UNIVERSAL LATINO) 

EL CHICHICUILOTE 
LA PLUMA NEGRA (LIDERES) 

1111 
2 

g 

1111 8 

10 10 

S» 
12 

VARIOUS ARTISTS 

y93 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

ANDY ANDY 
IRONIA (WEPNURBAN BOX OFFICE) 

INDIA 
SOY DIFERENTE (SGZ/UNIVISIOWAG) 

AVENTURA 
GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE) 

MONCHY & ALEXANDRA 
HASTA EL FIN (J8N /SONY BMG NORTE) 

GILBERTO SANTA ROSA & VICTOR MANUELLE 
DOS SOMEROS, UNA HISTORIA (SONY BMG NORTE) 

MARC ANTHONY 
VALLO LA PENA (SONY BMG NORTE) 

JUAN LUIS GUERRA 
PARA TI (VENEMUSIC /UNIVERSAL LATINO) 

8 
8 

Fr 1 7 

loi 4 8 

El 6 8 . 8 5 . 9 ® 12 7 

5 

7 

INDIA 
GRILLADES EXITOS + (UNIVERSAL LATINO) 

N'KLABE 
I LOVE SALSA! (NU /SONY BMG NORTE) 

TITO NIEVES 
HOY, MANAMA Y SIEMPRE (SGZIUNIVISIOWUG) 

VARIOUS ARTISTS 
BACHATA HITS 2006 (J8N /SONY BMG NORTE) 

TITO ROJAS 
BORRON Y CUENTA NUEVA (M.P.) 

BACHATA DE AMOR VOL. 2 (JAN/SONY BMG NORTE) 

VARIOUS ARTISTS 
2006 ANO DE EXITOS: BACHATA Y MERENGUE (UNIVERSAL LATINO) 

LIMI -T 21 
RANKEAO (UNIVISIOWOG) 

REGIONAL IVII_XIC,AVTM 

O 
N 

2 2 

3 3 

4 4 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

CONJUNTO PRIMAVERA 
ALGO DE MI (FONOVISNUG) 

INTOCABLE 
x (EMI LATIN) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
ANTOLOGIA DE UN REY ( FREDDIE) 

ALACRANES MUSICAL 
SIMPLEMENTE LO MEJOR (UNIVISIOWUG) A SELENA /ANA BARBARA 
DOS HISTORIAS (UNIVISION /UG) 

O GRUPO EXTERMINADOR 
AHORA CON LOS HUEVOS EN LA ARNO (FONOVISNUG) 

7 1 

8 7 

9 6 

10 8 

11 10 

12 11 

13 9 

14 13 

15 14. 

JOSE ALFREDO JIMENEZ 
LA HISTORIA DEL REY (SONY BMG NORTE) 

K -PAZ DE LA SIERRA 
MAS CAPACES 00E NUNCA (DISA) 

VARIOUS ARTISTS 
PREMIO LO NUESTRO A LA MUSICA LATINA 2006 (FONOVISWOG) 

VICENTE FERNANDEZ 
MIS DUETOS (SONY BMG NORTE) 

GRUPO MONTEZ DE DURANGO 
LOS SUPER EDITAS: LAGRIMILLAS TONTAS (DISA) 

GRACIELA BELTRAN 
RANCHERISIMAS CON BANDA (UNIVISION/UG) 

JENNI RIVERA 
PARRANDERA, REBELDE Y ATREVIDA (FONOVISWOG) 

LOS HOROSCOPOS DE DURANGO 
ANTES MUERTAS QUE SENCILLAS (DISA) 

LOS ORIGINALES DE SAN JUAN 
EL TEOUILERO (EMI LATIN) 

Data for week of MARCH 18, 2006 I For chart repri its 646.654.4633 

ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

SORRY 
MADONNA WARNER BROS. 42892 

9 

110 16 7 

14 . 7 

1.11 13 

20 4 . 19 

Pr 10 9 

!!7 13 

27 3 

=22 6 

25 4 

E1123 6 

336 2 

21 9 

In 29 4 

45 2 

13 

TALK (JUNKIE XUFRANCOIS KIJ. LU CONI MIXES) 
COLDPLAY CAPITOL PROMO 

BE WITHOUT YOU 
MARY J. BLIGE GEFFEN PROMO 

GLORY OF LIFE 
MINK RHYTHM ZONE 1124/KING STREET 

NICE DAY 
PERSEPHONE'S BEES COLUMBIA PROMO 

OH YEAH, OH SIX 
YELLO DATASOUND IMPORT 

JUKEBOX 
BENT FABRIC HIDDEN BEACH IMPORT 

LET EVERYTHING THAT HAS BREATH 
CECE WINANS PURESPRINGS GOSPEUINO PROMO /EPIC 

CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 80277 

PEOPLE ARE PEOPLE 
RAFAEL RUCO 039 

RHYTHM INTOXICATION 
ROSABEL SILVER LABEL 2498/TOMMY BOY 

CANT LET GO 
JOHNNY VICIOUS FEATURING JUDY ALBANESE NERVOUS PROMO 

I'LL BE YOUR LIGHT 
KRISTINE W SILVER LABEL 2481 /TOMMY BOY 

HELLO 
ALEX SAMTER TWISTED 50048 

SUPASTAR 
FLOURY FEATURING COMMON ERVINGWONDER PROMO /GEFFEN 

DOCTOR PRESSURE 
MELD VS. THE MIAMI SOIMD 1001101G BREASTFED/RCA PROMO/REAR 

A PAIN THAT I'M USED TO 
DEPECHE MODE SIRE/MUTE PROMO /REPRISE 

GIVE ME YOUR LOVE 
CARL COX FEATURING HANNAH ROBINSON KOCH 9893 

YOU WANT ME 
CHANTAL CHAMANDY NINE MUSE /AEZRA IMPORT /EMI 

STARS ABOVE US 
SAINT ETIENNE SAVOY JAll PROMO 

TAKE A GOOD LOOK 
ALYSON PM MEDIA 2309 

FEVER (L.E.X. MIXES) 
BETTE MIDLER COLUMBIA PROMO 

I WASN'T KIDDING 
ANGIE STONE J 76274/RMG 

DISCO LIBIDO (D. AUDE REMIXES) 
JESSICA VALE EXPLICIT PROMO 

POWER 
PICK 

00H LA LA 
GOLDFRAPP MUTE 35613 

.W 
sW IW Wó 

TITLE 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

26 15 13 
IN MY MIND (FREEMASONS /D. HERNANDEZ MIXES) 
HEATHER HEADLEY RCA PROMO /RMG 

da 31 

42 2 
IT MAKES A DIFFERENCE 
KIM ENGLISH NERVOUS 20571 

BRING IT ON 
DEBBY HOLIDAY NEBULA 9 1355 

CD 

0131 

HOT :HOT 
00H01 

NEW 

WHY SHOULD I BELIEVE YOU 
JENNA GREY AUDIO ONE PROMO 

DANCE, DANCE 
FALL OUT BOY FUELED BY RAMEN /ISLAND PROMO /IDJMG 

DARE 
GORILLAS FEATURING SHAUN RIDER PARLOPHONE PROMO/VIRGIN 

GUILT IS A USELESS EMOTION 
NEW ORDER WARNER BROS. PROMO 

GO DADDY-0 
TOD MINER LIVE 007 /MUSIC PLANT 

RAIN FALL DOWN 
THE ROLLING STONES VIRGIN PROMO 

NEED YOU TONIGHT STATIC REYENGERIKOISHII E HUSH MD(ES) 

INXS RHINO PROMO 

TO LIFE, TO LOVE 
ANDY HUNTER SPARROW PROMO 

AFTER DARK 2006 
PATTIE BROOKS NU 8 IMPROVED 3903 

TEARY EYED 
MISSY ELLIOTT THE GOLD MIND 94161 /ATLANTIC 

LOVE WILL FIND A WAY 
VERNESSA MITCHELL JVM 029 

I WANT MORE (CLING ON TO ME) 
AMUKA KULT 174 

41 

1:1t.47 

III 49 

UNWRITTEN 
NATASHA BEDINGFIELS EPIC PROMO 

UN ALMA SENTENCIADA (HEX HECTOR E MAC OUAYLE MIXES) 

THALIA EMI LATIN PROMO 

L DREAMER (J.J. SANCHEZ/J. BERMUDEZITWISTED DEE MIXES) 

JANICE ROBINSON RED ZEBRA PROMO 

KISS THE SKY 
DANIELLE BOLLINGER ESNTION SILVER PROMO /ESNTION 

LET ME BE (B. HALLQUIST/XAO MIXES) 
OZZIE BONGIOVI PROMO /ZONE 

RAPTURE RIDERS 
BLONDIE VS. THE DOORS CAPITOL PROMO 

46 NEW 

UNBELIEVABLE 
KACI BROWN THE DAS LABEL PROMO /INTERSCOPE 

DREAMS 
DEEP DISH FEATURING STEVIE NICKS DEEP DISH PROMO/THRIVE 

NUMBER 1 

GOLDFRAPP MUTE 9304 

DON'T FORGET ABOUT US 
MARIAN CAREY ISLAND 006059 /IDJMG 

8 
rots lé« ARTIST 
J3 BXC TITLE IMPRINT 8 NUMBER ! DISTRIBUTING LABEL ES 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER EROS. 49460 

GORILLAZ 
DEMON DAYS PARLOPHONE 73838/VIRGIN 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

SHE WANTS REVENGE 
SHE WHIU RRBIGE PERFECTKSS/RAWUSSGEREN 0055O7ANTERSCOPE 

VARIOUS ARTISTS 
FIRED UPI 3 RAZOR A TIE 89118 

DEPECHE MODE 
PLAYING ONE ANGEL SIRE/REPRISE 49348/WARNER BROS.O+ 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

BAD BOY JOE & JOHNNY BUDZ 
ULTRADANCE.07 ULTRA 1358 

VARIOUS ARTISTS 
DISNEYREMIXMANIA WALT DISNEY 861354 

3 2 

5 4 

4 2 

8 20 

6 18 

18 

116 

1117 

118 

9 

50 

13 15 

10 2 

14 4 

19 24 

15 17 

16 2 

18 26 

Ì. 20 17 24 
L: 

1 
'21 21 33 

pr 23 52 

h 24 24 

VARIOUS ARTISTS 
COMPOUNDS AND ELEMENTS ALL SAINTS 1510ITHIRSTY EAR 

THE PRODIGY 
THEIR LAW -THE SINGLES 1990-2905 XI. 190/BEGGARS GROUP 

M.I.A. 
ARULAR XL 004844 / INTERSCOPE 

BRITNEY SPEARS 
B IN THE MIX: THE REMIXES JIVE 74062 /ZOMBA 

WILLIAM ORBIT 
HELLO WAVEFORMS SANCTUARY 

MYLO 
DESTROY ROCK 8 ROLL BREST FED /RCA 72666/RMG 

JAM)ROQUAI 
DYNAMITE EPIC 97716'/SONY MUSIC® 

THE HAPPY BOYS 
DANCE PARTY (LIKE ITS 2006) ROBBINS 75063 

VARIOUS ARTISTS 
on 10 - A DECADE OF FUTURE MUSIC OM 30500 

SARAH MCLACHLAN 
BLOOM: REMIX ALBUM NETTWERK/ARISTA 69798 /RMG 

MIKE RIZZO /ST. JOHN 
THRIVEMIX01 THRIVEDANCE 90734/THRIVE 

D.H.T. FEATURING EDMEE 
LISTEN TO YOUR HEART ROBBINS 75061 

VARIOUS ARTISTS 
FIRED UPI 2 RAZOR 6 TIE 89091 

THIEVERY CORPORATION 
COSMIC GAME EIGHTEENTH STREET LOUNGE 0081 

LOUIE DEVITO 
NYC UNDERGROUND PARTY VOL. 7 DEE VEE 15 

THE CHEMICAL BROTHERS 
PUSH THE BUTTON FREESTYLE DUST 63282' /ASTRALWERKS 

84772 

eN W Wv TITLE 
%E ARTIST ¡IMPRINT / PROMOTION LABEL) 

_. 
2 

3 

4 

#1 
9WK5 

SORRY 
MADONNA WARNER BROS. 

11 
UNWRITTEN 
NATASHA BEDINGFIELD EPIC 

6 
BE WITHOUT YOU 
MARY J. BUGE GEFFEN 

CHECK ON IT 
BEYONCE FEATURING SLIM THUG COLUMBIA 

11 
ALRIGHT 
RED CARPET SUBLIMINAL 

18 
DREAMS 
DEEP DISH FEATURING STEVIE NICKS DEEP DISH/THRIVE 

B 
EVERY SINGLE DAY 
BENASSI BROS. FEATURING OHANY ULTRA 

27 
EVERYTIME WE TOUCH 
CASCADA ROBBINS 

8 12 
DOCTOR PRESSURE 
MYLO VS. THE MIAMI SOUND MACHINE BREASTFED /RCA/RMG 

10 
DANCIN 
AARON SMITH FEATURING LUVLI MOODY 

6 
RAINDROPS 
STUNT ULTRA 

3 
LOVE OF MY LIFE 
LUCAS PRATA A REINA ULTRA 

3 
SOS 
RIHANNA SRP /DEF JAM /IDJMG 

14 10 15 
DARE 
GORILLAS FEATURING SHAUN RYDER PARLOPHONENIRGIN 

8 7 12 
FAITHFULLY 
JUDY TORRES ROBBINS 

WALK AWAY 
KELLY CLARKSON RCNRMG 

7 /0 I'LL BE YOUR LIGHT 
KRISTINE W SILVER LABEL/TOMMY BOY 

2a NEW 

NEW 

SAY SAY SAY (WAITING 4 U) 
HI TACK ULTRA 

AND THEN WE KISS 
BRITNEY SPEARS JIVE/ZOMBA 

TIME AFTER TIME 
CORSI LAUPER FEATURING SARAN MCLACHLAN DAYLIGHT /EPIC 

KISS YOU 
HID G1.AI1 

WINDOW TO MY HEART 
JON SECADA BIG3 

DANCE, DANCE 
FALL OUT BOY FUELED BY RAMEN /ISLAND /IDJMG 

SO SPECIAL 
JUDGE JULES KOCH 

LOVE OF MY LIFE 
MORRISSON NO LABEL 

Go to www.billboard.biz for complete chart data 75 
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' ' ' C)1- .. _ 
2006 

JAPAN D 
SINGLES 

IIS13 (SOUNOSCANJAPAN) MARCH 7, 2006 

TAIYO NO SHITA (LTD EDITION) 
NEW 

REMIOROMEN VICTOR 

NEW 
YES! (CD +DVD) 
EXILE AVEX TRAX 

latEw BOKU NOTO (LTD EDITION) 
SUKIMASWITCH BMG FUNHOUSE 

.r 4 AROUND THE WORLD 
MONKEY MAJIK AVER TRAX 

KEEP TRYIN' 
;, HIKARU UTADA TOSHIBA/EMI Ir 7 

I BELIEVE 
/AKA HIRAHARA WARNER 

alpFAITH /PUREYES 
YUNA ITO SONY 

NEW 
MY PLACE 
SUNSET SWISH MUSIC RAYN INC. IN 1p KONAYUKI 
REMIOROMEN VICTOR 

SOMEDAY /BOYS GIRLS 
KUMI KODA AVER TRAX 

(SNEP /IFOP/TITE -LIVE) MARCH 7 2006 

BAILA MORENA 
ZUCCHERO FORNACIARI POLYDOR 

NEW 

MINEW it 3 

111 ,2 

TOUS CES MOTS 
NADITA FT. SMARTZEE COLUMBIA 

LE PAPA PINGOUIN 
P10100 SCORPIO /M6 INTERACTIONS 

LA BOULETTE 
DIAM'S CAPITOL 

J'VOULAIS 
AMINE VIRGIN 

WA 4 UN ANGE FRAPPE A MA PORTE 
NATASHA ST -PIER COLUMBIA 

GABRIEL Ir 
1111 6 

NAJOUA BELYZEL SCORPIO 

LES FRERES EXISTENT ENCORE 
K -MARO UP MUSIC 

SORRY 
MADONNA WARNER BROS. 

DE RETOUR 
MATT POKORA ULM 

33 
'"1 1 

2 2 

3 4 

3 

(FIMI /NIELSEN) MARCH 6, 2006 

SORRY 
MADONNA WARNER BROS. 

TEACH ME AGAIN 
ELISA 8 TINA TURNER SUGAR 

BECAUSE YOU LIVE 
JESSE MCCARTNEY VIRGIN 

HUNG UP 
MADONNA WARNER BROS. 

111 NEW 
SONG TO SAY GOODBYE 
PLACEBO ELEVATOR 

7 DENTRO ALLA SCATOLA 
MARCIO MONDO VIRGIN 

9 
WAKE UP 
HILARY DUFF HOLLYWOOD RECORDS 

8 27 
TE AMO CORAZON 
PRINCE UNIVERSAL 

9 NEW 
JUST LET THE SUN 
SKIN V2 

70 NEW SVEGLIARSI LA MATTINA 
ZERO ASSOLUTO UNIVERSO 

(OLF) 

DO WHAT YOU'RE TOLD 
SEBASTIAN RCA 

MARCH S, 2006 

THAT'S THE WAY MY HEART GOES 
MARIE SERNEHOLT ULTRACHROME 

4 CHIPZ IN BLACK (WHO YOU GONNA CALL) 
-C CHIPZ ZEITGEIST /UNIVERSAL 

LOSING 
TAKIDA NINETONE 

DET GAR BRA NU 
PETTER UNIVERSAL 

ALBUMS 

2 

3 

4 

5 

NEW 
MAGNUS UGGLA 
ETT BEDARANDE BARN AV SIN TID CUPOL 

THE KNIFE 
SILENT SHOUT RABID 

3 
CHRISTER SJOGREN 
KING CREOLE NMG 

6 
JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

14 
SUPERTRAMP 
RETROSPECTACLE: SUPERTRAMP ANTHOLOGY UNIVERSAL 

UNITED KINGDOM 
SINGLES 

vW 
:53 

NEW 

2 NEW 

3 2 

4 1 

5 NEW 

6 3 

7 NEW 

8 5 

9 NEW 

10 7 

(THE OFFICIAL UK CHARTS CO.) MARCH 5. 2006 

IT'S CHICO TIME 
CHICO SONY BMG 

BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM ABM / INTERSCOPE 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE/EMI 

SORRY 
MADONNA WARNER BROS. 

NO TOMORROW 
ORSON MERCURY 

THUNDER IN MY HEART AGAIN 
NECK FT. LEO SAYER APPOLO /FREE 2 AIR 

SEWN 
THE FEELING ISLAND 

NASTY GIRL 
THE NOTORIOUS 8.1.0 BAD BOY /ATLANTIC 

DONT BOTHER 
SHAKIRA EPIC 

RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE /ZOMBA 

AUSTRALIA 
SINGLES 

2 

3 

4 

5 

(ARIA) MARCH 5, 2006 

2 
FLAUNT IT! 
TV ROCK SONY MG 

LOVE GENERATION 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

T RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE /ZOMBA 

GOODBYE MY LOVER 
' JAMES BLUNT ATLANTIC 

EW L.O.V.E 
ASHLEE SIMPSON GEFFEN 

7 

8 -0 

9 10 

PUMP IT 
THE BLACK EYED PEAS A8M /INTERSCOPE 

WATCHING YOU 
ROGUE TRADERS COLUMBIA 

YOU RAISE ME UP 
WESTLIFE S RECORDS 

WHEN I'M GONE 
EMINEM INTERSCOPE 

FAR AWAY 
NICKELBACK ROADRUNNER 

SPAIN ERN 

2 

3 

4 

5 

6 

7 

8 

9 

10 

SINGLES 

á3 (PROMUSICAE/MEDIA) 

AA SORRY 
MADONNA WARNER BROS. 

NEW 
DON'T STOP TILL YOU GET ENOUGH 
MICHAEL JACKSON EPIC 

1 VISIONARY - THE VIDEO SINGLES 
MICHAEL JACKSON SONY BMG 

MARCH 8, 2000 

NEW 
FL 
BLINY D GUARDIAN WARNER 

HOY TOCA SER FELIZ 
MANGO OE OZ DRO 

NEW 
A RAS DE SUELO 
OBE CAPITOL 

... w SONG TO SAY GOODBYE 
PLACEBO ELEVATOR 

HUNG UP 
MADONNA WARNER BROS. 

GERMANY N 
SINGLES 

gi (MEDIA CONTROL) MARCH 7, 2006 

LOVE GENERATION 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

I BELONG TO YOU 
EROS RAMAllOTTI /ANASTACIA ARIOLA 

IHAPPY BIRTHDAY 
FLIPSYDE INTERSCOPE 

ICH BIN ICH (WIR SIND WIR) 
ROSENSTOLZ ISLAND 

W SORRY 
MADONNA WARNER BROS. 

9 
DING 

SEEED DOWNBEAT /WARNER MUSIC 

5 RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE / ZOMBA 

BIG CITY LIFE 
MATTAFIX BUDDHIST PUNK 

UH MAMMA 
BANAROO NA KLAR 

1001 ARABIAN NIGHTS 
CHIPZ UNIVERSAL 

NEW 

F 47 

" SO SICK 
,i NE -TO DEF JAM /UNIVERSAL 

HUNG UP 
MADONNA WARNER 

(SOUNDSCAN) 

YOU'RE BEAUTIFUL 
JAMES BLUNT CUSTARD /ATLANTIC /WARNER 

STUPID GIRLS 
PINK LAFACE /SONY BMG MUSIC 

SORRY 
MADONNA WARNER 

MARCH 18 2006 

ALWAYS ON YOUR SIDE 
SHERYL CROW 8 STING AAM /INTERSCOPE /UNIVERSAL 

TEMPERATURE 
SEAN PAUL VP /ATLANTIC /WARNER 

DANCE, DANCE 
FALL OUT BOY FUELED BY RAMEN /ISLAND /UNIVERSAL 

MINEW 

it 
BEEP 
THE PUSSYCAT DOLLS FT. WILLIAM AAM/INTERSCOPE/UNIVERSAL 

CHECK ON IT 
BETONCE FT. SLIM THUG COLUMBIA /SONY BMG MUSIC 

BRAZIL 

-. 

á3 
(SUCESSO MAGAZINE) 

DJ MARLBORO 
BEM FUNK BRASIL SOM LIVRE 

MARCH 6, 2006 

BANDA CALYPSO 
VOL. 8 MD 

ANA CAROLINA /SEU JORGE 
ANA 8 JORGE SONY BMG 

RBD 
NUESTRO AMOR EMI 

5 NEW JOTA QUEST 
MTV AO VIVO SONY BMG 

VARIOUS ARTISTS 
SUMMER ELETROHITS TVZ 2 SOM LIVRE 

VARIOUS ARTISTS 
SAMBAS ENREDO 2006 - RIO DE JANEIRO SONY BMG 

VARIOUS ARTISTS 
REBELDE EDICAO BRASIL EMI 

EURO) 
DIGI1AI_ TRACKS 

(NIELSEN SOUNOSCAN INTERNATIONAL) MARCH 18, 2006 

NO TOMMORROW 
ORSON MERCURY 

SO SICK 
NE -TO DEF JAM 

SORRY (ALBUM VERSION) 
MADONNA WARNER BROS. 

4 PUMP IT 
THE BLACK EYED PEAS ABM / INTERSCOPE 

5 2 , PUT YOUR RECORDS ON 
,.- CORINNE BAILEY RAE GOOD GROOVE /EMI 

BEEP 
THE PUSSYCAT DOLLS FT. WILLIAM AAM / INTERSCOPE 

TOUCH THE SKY 
KANTE WEST FT. LUPE FIASCO ROC- A- FELLA/DEF JAM 

IITHUNDER IN MY HEART AGAIN 
MECK FEATURING LEO SAYER FREE2AIR 

10 7 

11 9 

12 10 

13 11 

14 12 

15 15 

BECAUSE OF YOU 
KELLY CLARKSON RCA 

SEWN (RADIO EDIT) 
THE FEELING ISLAND 

CHECK ON IT 
BEYONCE FT. SLIM THUG COLUMBIA 

HUNG UP (ALBUM VERSION) 
MADONNA WARNER BROS. 

NASTY GIRL 
THE NOTORIOUS B.I.G. BAD BOY /ATLANTIC 

SUGAR, WE'RE GOIN DOWN 
FALL OUT BOY FUELED BY RAMEN /ISLAND 

STUPID GIRLS 
PINK LAFACE / ZOMBA 

16 NEW PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

17 14 GOLD DIGGER (EXPUCIT ALBUM VERSION) 
KANTE WEST FT. JAMIE FOXX ROC -A- FELLA /DEF JAM 

WHEN THE SUN GOES DOWN 
ARCTIC MONKEYS DOMINO 

18 16 

19 17 RUN IT! 
CHRIS BROWN JIVE /ZOMBA 

BETTER TOGETHER 
JACK JOHNSON JACK JOHNSON /BRUSHFIRE /UNIVERSAL 

FLANDERS LJ 

(PROMUVI) MARCH 6, 2806 

EL MUNDO BAILANDO 
BELLE PEREZ APR 

JE T'ADORE 
KATE RYAN MAINS 

PROFILE 
KAYE STYLES MOSNITO 

WONDERLAND 
LA SAKHRA ARS 

CRAZY 
BARBARA DEX TIBUR 

ALBUMS 
SPRING 
OPEN JE HART STUDIO 100 

ANDREA BOCELLI 
AMORE POLYDOR 

IlltKELLY CLARKSON 
BREAKAWAY S RECORDS 

FIRST DAY OF MY LIFE 50 ALCIONE JAMES BLUNT 
MELANIE C. RED GIRL RECORDS - NOVELAS 50M LIVRE CHASING TIME:THE BEDLAM SESSIONS WARNER 

JEALOUSY 
0/ 

U2 MADONNA 
MARTIN SOLVEIG DEFECTED 

10 
° HOW TO OISMANTLE AN ATOMIC BOMB (LTD ED) UNIVERSAL CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

IRELAND 
SINGLES 

:t3 
1 

2 

3 

4 

5 

á 3 URMA/CHART TRACK) MARCH 3, 2006 

JUMBO BREAKFAST ROLL 
1 

PAT SHORTT SONY BMG 

NEW 
BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM ABM / INTERSCOPE 

NE4 ZIT'S CHICO TIME 
CHICO SONY BMG 

THAT'S MY GOAL 
SHAYNE WARD SYCO /SONY BMG 

RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE /ZOMBA 

ALBUMS 

3 

4 

5 

1111.1.50, 

76 Go to www.billboard.biz for complete chart data 

JOHNNY CASH 
RING OF FIRE - THE LEGEND OF COLUMBIA/UMTV 

. RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA RUBYWORKS 

ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM. THAT'S WHAT iv NOT DOMINO 

JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSON /BRUSHFIRE /UNIVERSAL 

CORINNE BAILEY RAE 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

NEW ZEALAND 

5 

3 

SINGLES 

(RECORD PUBLICATIONS LTD.) MARCH 8 200 
RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE/ZOMBA 

LOVE GENERATION 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

FAR AWAY 
NICKELBACK ROADRUNNER 

DOWN TIME 
AARADHNA DAWNRAID 

UGLY 
SUGABABES ISLAND 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

JACK JOHNSON & FRIENDS 
SW-A-LONG NADLMIABIES:OUEM GEORGE JACK .04601 14USWFE4NeRSAL 

JOHNNY CASH 
' RING OF FIRE - THE LEGEND OF COLUMBIA/UMTV 

4 FAT FREDDY'S DROP 
" BASED ON A TRUE STORY THE DROP /RHYTHMETHOD 

5 5 
ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM, THAT'S WHAT I'M NOT DOMINO 

ARGENTINA O 
ALBUMS 

3 5 

4 , 

5 3 

6 . 

(CAPIF) MARCH 8, 2000 

RICARDO ARJONA 
ADENTRO SONY BMG 

ANDRES CALAMARO 
EL REGRESO DRO 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

U2 
HOW TO DISMANTLE AN ATOMIC BOMB UNIVERSAL 

IL DIVO 
ANCORA SYCO /SONY BMG 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

7 .,F,W THE ROLLING STONES 
A BIGGER BANG VIRGIN 

8 fi 
JOAQUIN SABINA 
ALIVIO DE LUTO SONY BMG 

9 IEW 
THE BEST OF 1980 - 1990 ISLAND 

10 NEW 
THE ROLLING STONES 
FORTY LICKS VIRGIN 

Data for week of MARCH' 18, 2006 I CHARTS LEGEND on Page 78 
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SrLES DATA COMPILED BY 

See Chart Legend for rules and explanations 50x6. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved 

EUROCHARTS S 

SINGLE SALIES 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

SALES CHARTS OF 20 EUROPEAN COUNTRIES. MARCH B, 2006 

1 SORRY 
MADONNA WARNER BROS. 

2 3 
LOVE GENERATION 
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTION 

3 2 
RUN IT! 
CHRIS BROWN FT. JUELZ SANTANA JIVE /ZOMBA 

4 NEW 
IT'S CHICO TIME 
CHICO SONY BMG 

5 

6 

I BELONG TO YOU 
EROS RAMAZZOTTI /ANASTACIA ARIOLA 

BAILA MORENA 
ZUCCHERO POLYDOR 

7 NEW 
BEEP 
THE PUSSYCAT DOLLS FT. WILL I AM A&M /INTERSCOPE 

8 NEW 
TOUS CES MOTS 
NADIYA FT. SMARTZEE COLUMBIA 

9 8 
PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

10 NEW 
LE PAPA PINGOUIN 
PIGLOO SCORPIO /M6 INTERACTIONS 

11 4 

12 13 

13 9 

14 11 

NASTY GIRL 
THE NOTORIOUS B.I.G BAD BOY /ATLANTIC 

ICH BIN ICH (WIR SIND WIR) 
ROSENSTOLZ ISLAND 

HUNG UP 
MADONNA WARNER BROS. 

ARTIST 
TITLE IMPRINT & NUMBER i DISTRIBUTING LABEL 

MICHAEL BUBLE 
IT'S TIME B° + 

ELVIS COSTELLO WITH THE METROPOLE ORKEST 
MY FLAME BURNS BLUE DG 005994 /UNIVERSAL CLASSICS GROUP 

LA BOULETTE 
DIAAS CAPITOL 

29 
HAPPY BIRTHDAY 

aá'-m'JF 
FLIPSYDE INTERSCOPE 

CHRIS BOTTI 
TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC 

MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444 /WARNER BROS. O 

THELONIOUS MONK QUARTET WITH JOHN COLTRANE 
AT CARNEGIE HALL THELONIOUS 35173' /BLUE NOTE 

VARIOUS ARTISTS 
OUR NEW ORLEANS 2005: A BENEFIT ALBUM NONESUCH 79934 /WARNER BROS. 

DIANNE REEVES 
GOOD NIGHT, AND 0000 LUCK. (SOUNDTRACK) CONCORD JAll 2307 /CONCORD 

CHRIS BOTTI 
WHEN I FALL IN LOVE COLUMBIA 92872/SONY MUSIC 

MADELEINE PEYROUX 
CARELESS LOVE ROUNDER 613192 

STEVE TYRELL 
THE DISNEY STANDARDS WALT DISNEY 861441 

11 9 g LOUIS ARMSTRONG 
. THE DEFINITIVE COLLECTION HIP- ONERVE /CHRONICLES 004893/UME 

S> 

12 10 4 
CHICK COREA 
THE ULTIMATE ADVENTURE STRETCH 9045 /CONCORD 

98 
{ DIANA KRALL 

THE GIRL IN THE OTHER ROOM VERVE 001826NG 

12 17 
STEVE TYRELL 
SONGS OF SINATRA HOLLYWOOD 162550 

16 
VARIOUS ARTISTS 
PUTUMAYO PRESENTS: NEW ORLEANS PUTUMAYO 0232 

78 13 2 ANDREW HILL 
TIME LINES BLUE NOTE 35170 

014 VII D 
24 W 

# MARCH 8, 2006 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 

4 

2 

KELLY CLARKSON 
BREAKAWAY RCA 

4 5 

5 3 

6 10 

7 4 

8 6 

9 8 

10 NEW 

11 NEW 

12 20 

13 11 

14 12 

15 19 

KATIE MELUA 
PIECE BY PIECE DRAMATICS 

ARCTIC MONKEYS 
WHATEVER PEOPLE SAY I AM, THAIS WHAT PM NOT DOMINO 

EROS RAMAZZOTTI 
CALMA APPARENTE ARIOLA 

JACK JOHNSON 
IN BETWEEN DREAMS JACK JOHNSON /BRUSHFIRE /UNIVERSAL 

JACK JOHNSON & FRIENDS 
SING -A -LONG AND LULLABIES:CURIOUS GEORGE JACK JOHNSON /BRUSHFIRE/UNIVERSAL 

DEUTSCHLAND SUCHT D. SUPERSTAR 
LOVE SONGS HANSA 

CORINNE BAILEY RAE 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

ANDREA BOCELLI 
AMORE POLYDOR 

XAVIER NAIDOO 
TELEGRAMM FUER X NAIDOO RECORDS 

ROBBIE WILLIAMS 
INTENSIVE CARE CHRYSALIS 

NEIL DIAMOND 
12 SONGS COLUMBIA 

THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

»W x TABLATEO BY NIELSEN MUSIC CONTROL 

1 1 
SORRY 
MADONNA WARNER BROS 

2 2 

3 5 

4 3 

6 4 

6 6 

7 8 

8 14 

9 7 

TO 11 

11 12 

12 16 

13 

14 15 

.15 10 

MARCH 8. 2006 

ADVERTISING SPACE 
ROBBIE WILLIAMS CHRYSALIS 

STICKWITU 
THE PUSSYCAT DOLLS A&M /INTERSCOPE 

RUN IT 
CHRIS BROWN JIVE/ZOMBA 

TALK 
COLDPLAY PARLOPHONE 

PUMP IT 
THE BLACK EYED PEAS A&M /INTERSCOPE 

CHECK ON IT 
BEYONCE FT. SLIM THUG COLUMBIA 

SO SICK 
NE -YO UNIVERSAL 

BE WITHOUT YOU 
MARY J. ELIGE GEFFEN 

STUPID GIRLS 
PINK LAFACE / ARISTA 

BECAUSE OF YOU 
KELLY CLARKSON RCA 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE GOOD GROOVE /EMI 

NASTY GIRL 
THE NOTORIOUS B.I.G BAD BOY /ATLANTIC 

PUSH THE BUTTON 
SUGABABES ISLAND 

DON'T BOTHER 
SHAKIRA EPIC 

Data for week of MARCH 18, 2006 

18 4 

CYRUS CHESTNUT 
GENUINE CHESTNUT TELARC JAll 83634 /TELARC 

HIROMI 
SPIRAL TELARC JAll 83631/TELARC $ 
CHRIS POTTER 
UNDERGROUND SUNNYSIDE 3034 

RENEE OLSTEAD 
RENEE OLSTEAD 143 /REPRISE 48704/WARNER BROS. 

CHARLIE HUNTER TRIO 
COPPEROPOLIS ROPEADOPE 0601 

DR. JOHN AND THE LOWER 911 
SIPPIANA HERICANE (EP) BLUE NOTE 45687 

15 24 JOHN COLTRANE 
ONE DOWN, ONE UP: LIVE AT THE HALF NOTE IMPULSE! 002380NG 

17 
DIANA KRALL FEATURING THE CLAYTOWHAMILTON JAll ORCHESTRA 
CHRISTMAS SONGS VERVE 004717 * /VG 

WYNTON MARSALIS 
LIVE AT THE HOUSE OF TRIBES BLUE NOTE 77132 

1 1 3 

2 2 23 

Q 6 75 

4 4 4 

:D 10 48 

D 8 

3 

7 

II 5 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
3VPKS 

ANNA NETREBKO /ROLANDO VILLAZON 
VIOLETTA: SELECTIONS FROM LA TRAVUGA DG 006188/UNIVERSAL CLASSICS L;ROII 

ANDRE RIEU 
THE FLYING DUTCHMAN DENON 17570 

YO -Y0 MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 
YONO MA PLAYS ENNIO MORRICONE SONY CLASSICAL 93456/SONY BMG MASTERWORKS 

ROLANDO VILLAZON 
OPERA RECITAL VIRGIN CLASSICS 44733 /ANGEL 

YO -YO MA/THE SILK ROAD ENSEMBLE 
SILK ROAD JOURNEYS : BEYOND 1HE HORIZON SONY CLASSICAL 93962/SONY BMG MASIEANORKS 

24 
JOSHUA BELL /BERLIN PHILHARMONIC (THOMAS) 
TCHAIKOVSKY: VIOLIN CONCERTO SONY CLASSICAL 94832/SONY BMG MASTERWORKS 

RENEE FLEMING 
SACRED SONGS DECCA 005193 /UNIVERSAL CLASSICS GROUP 

23 

76 

25 

e 15 99 

4. 

I 
1111. 

19 22;' 
HILARY HAHN /NATALIE ZHU 
MOZART: VIOLIN SONATAS DG 004771 /UNIVERSAL CLASSICS GROUP 

16 3 
EVGENY KISSIN /JAMES LEVINE 
SCHUBERT: PIANO MUSIC FOR FOUR HANDS RED SEAL 69282/SONY BMG MASTERWORKS 

12 8 
SOUNDTRACK 
MATCH POINT MILAN 36145 

D 24 21 
BRYN TERFEL/LONDON SYMPHONY (WORDSWORTH) 

IF SIMPLE GIFTS DG 004772 /UNIVERSAL CLASSICS GROUP 

eNEW ANGELA GHEORGHIU S DIVA EMI CLASSICS 57706 /ANGEL 

e25 
THE ENGLISH CONCERT (MANZE) ü MOZART: VIOLIN CONCERTOS 216, 218, 6 21B HARMONIA MUNDI 907385 

11 3 

13 19 

ANDRE RIEU 
TUSCANY DENON 7431 

CECILIA BARTOLI 
OPERA PROIBITA DECCA 005151 /UNIVERSAL CLASSICS GROUP 

YO -YO MA WITH AMSTERDAM BAROQUE ORCHESTRA (KOOPMAN) 
VIVALDI'S CELLO SONY CLASSICAL 90916 /SONY BMG MASTERWORKS 

YUNDI LI 
VIENNA RECITAL DG 006090 /UNIVERSAL CLASSICS GROUP 

ANDRE RIEU 
NEW YEAR'S IN VIENNA DENON 17572 

82 
MORMON TABERNACLE CHOIR 
PEACE LIKE A RIVER MORMON TABERNACLE CHOIR 6188 

JAMES GALWAY 
WINGS OF SONG DG 003024 /UNIVERSAL CLASSICS GROUP 

ANGELA GHEORGHIU 
PUCCINI: OPERA ARIAS EMI CLASSICS 57955 /ANGEL 

9 23 
DAWN UPSHAW & ANDALUCIAN DOGS 
GOLIJOV: ATRE, BERIO: FOLKSONGS DG 004782 /UNIVERSAL CLASSICS GROUP 

23 23E 
JANINE JANSEN 
VIVALDI: THE FOUR SEASONS DECCA 005507 /UNIVERSAL CLASSICS GROUP 

22 22 BRYN TERFEL /PAUL GROVES/YING HUANG 
ROGER WATERS: CA IRA SONY CLASSICAL 96439/SONY BMG MASTERWORKS 

111 14 28 THE SIXTEEN (CHRISTOPHERS) 
RENAISSANCE: MUSIC FOR INNER PEACE DECCA 004531/UNIVERSAL CLASSICS GROUP 

For chart reprints call 646.654.46:3.3 

1 1 27 

a3 

MI 2 

21 

3 

ARTIST 
TITLE IMPRINT S NUMBER / DISTRIBUTING LABEL 

HERBIE HANCOCK 
POSSIBILITIES HEAR /HANCOCK 70013NECTOR 

JAMIE CULLUM 
CATCHING TALES VERVE FORECAST /UNIVERSAL 005478/VG /UMRG C+ 

BELA FLECK & THE FLECKTONES 
THE HIDDEN LAND COLUMBIA 96417 /SONY MUSIC a 

4 

6 11 

r 5 6 

9 32 

7 2 7 

95 

n27 10 68 

rI3 28 

2 

23 

16 5 

KIRK WHALUM 
KIRK WHALUM PERFORMS THE BABYFACE SONGBOOK RENDEZVOUS 5112 

SPYRO GYRA 
WRAPPED IN A DREAM HEADS UP 3107 

KENNY G 
THE ESSENTIAL KENNY G LEGACY /ARISTA 75487/RMG 

VARIOUS ARTISTS 
HIDDEN BEACH RMNGS MB3BIIS: UNMKMPPED VOL 4 Hq]EN WACHERC 75466/SCONNBC 

INCOGNITO 
ELEVEN NARADA JAll 31897 /NARADA 

BRIAN CULBERTSON 
ITS ON TONIGHT GRP 004535/VG 

BOB JAMES 
URBAN FLAMINGO TAPPAN ZEE 9979/KOCH 

JAMIE CULLUM 
TWENTYSOMETHING UNIVERSAL/VERVE 002273NG 

KENNY G 
AT UST... THE DUETS ALBUM ARISTA 62470/RMG 

NAJEE 
MY POINT OF VIEW HEADS UP 

NICK COLIONNE 
KEEPIN' IT COOL NARADA JAZZ /NARADA 

VARIOUS ARTISTS 
WE GET A KICK OUT OF JAll VERVE 004202/VG 

19 

20 

VARIOUS ARTISTS 
N0. 1 SMOOTH JAll HITS( SHANACHIE 5135 

STREETWIZE 
STREETWIZE DOES ORE SHANACHIE 5134 

RICK BRAUN 
YOURS TRULY ARTIZEN 10011 

LIZZ WRIGHT 
DREAMING WIDE AWAKE VERVE FORECAST 004069NG 

KIM WATERS 
ALL FOR LOVE SHANACHIE 5133 

20 3[ VARIOUS ARTISTS 
an LIEF JAll GRP 004890NG 

22 23 
II RICHARD ELLIOT 

METRO BLUE ARTIZEN 10010 

17 
^IIKENNY G 

THE GREATEST HOLIDAY CLASSICS ARISTA 72234/RMG 
23 

22 15 
VARIOUS ARTISTS 
40 YEARS: A CHARLIE BROWN CHRISTMAS PEAK 8534 /CONCORD 

2 
VARIOUS ARTISTS 
SMOOTH JAll DOES THE DIVAS SHANACHIE 5137 

tie. ARTIST 
;iá TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
SWKS 

5 
ANDREA BOCELLI 
AMORE SUGAR / DECCA 006069 /UNIVERSAL CLASSICS GROUP 

2 2 7 
IL DIVO 
ANCORA SYCO /COLUMBIA 76914 /SONY MUSIC 

8 

9 7 

10 9 19 

11 10 8 

12 11 25 

_e 15 3 

14 

3 6 
IL DIVO 
IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC 

24 2 
ANDREA BOCELLI 
AMOR SUGAR/VENEMUSIC /UNIVERSAL LATINO 

IJOHN WILLIAMS/YO -YO MA /ITZHAK PERLMAN 
MEMOIRS OVA GEISHA (SOUNDTRACK) SONY CLASSICAL 74708/SONY EMS MASTERWORKS 

8 

ANDREA BOCELLI 
ANDREA PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

SOUNDTRACK 
PRIDE 6 PREJUDICE DECCA 005620 /UNIVERSAL CLASSICS GROUP 

6 44 
SOUNDTRACK 
STAR WARS EPISODE A REVENGE OF 11E SRN SONY CLASSICAL 94220SON/BMG MASTERWORKS C+ 

HAYLEY WESTENRA 
ODYSSEY DECCA 005440 /UNIVERSAL CLASSICS GROUP 

SARAH BRIGHTMAN 

29 

1E 

2C 

21 

22 

NEW 

LOW MONS WBNHNG IRE kAMïW LLOYD WON MUMS VOL 2 DECCA 00.5571KMBISAL OASSCS GROUP 

CHLOE 
WALKING IN THE AIR MANHATTAN 42961 

MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

SISSEL 
INTO PARADISE SECCA 006140 /UNIVERSAL CLASSICS GROUP 

THE IRISH TENORS 
SACRED: A SPIRITUAL JOURNEY RAZOR & TIE 82929 

IL DIVO 
THE CHRISTMAS COLLECTION SYCO /COLUMBIA 

THE CELTIC TENORS 
REMEMBER ME TELARC 80667 

18 36 
BOND 
EXPLOSIVE: THE BEST OF BOND MBO/DECCA 0047481UNIVERSAL CLASSICS GROUP 

16 37 
AMICI FOREVER 
DEFINED RCA VICTOR 68883 /RMG 

TIM JANIS 
COASTAL AMERICA TIM JANIS ENSEMBLE 1116 

20 9E ANDRE RIEU 
AT THE MOVIES DENON 17348 

25 1a) HAYLEY WESTENRA 
PURE DECCA 001866 /UNIVERSAL CLASSICS GROUP 

9 5c 
RONAN TYNAN 
RONAN DECCA 003863 /UNIVERSAL CLASSICS GROUP 

NE óNretr SARAH BRIGHTMAN 
LIVE FROM LAS VEGAS NEMO STUDIO 57801 /ANGEL 

97715/SONY MUSIC 

NEW 

21 1; VARIOUS ARTISTS 
STRING QUARTET TRIBUTE TO FALL OUT BOY VITAMIN 9085 

23 25 
RUSSELL WATSON 
AMORE MUSICA DECCA 004439 /UNIVERSAL CLASSICS GROUP 

Gc to www.billboard.biz for complete chart data I 77 
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CHARTS 

1 

F21Itlum[*]C1t, 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nelsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING CONFIGURATION 
CD:Cassette prices are suggested list or equivalent prices, which are projected 
irom wholesale prices. 0 after price indicates album only available on DualDisc. 
CD:DVD after price indicates CD /DVD combo only available. U DualDisc avail - 
aole. + CD /DVD combo available. * indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

M *AN ti i411 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross -referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B/Hip -Hop Songs and Hot R &B /Hip -Hop Airplay charts 
sinultaneously if they have been on the Hot R &B /Hip -Hop Singles & Tracks for more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 
100 Airplay charts simultaneously it they have been on the Pop100 for more than 30 
weeks and rank below 30. Titles are removed from Hot Country Songs N they have 
been on the chart for more than 20 weeks and rank below 15 in detections or audi- 
ence, provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40, Adrift Contemporary, Adult R &B, and Hot Dance 
Airplay charts if they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 
weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
© CD single available. O Digital Download available. at DVD single available. 
© Vinyl Maxi -Single available. O Vinyl Single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are blind tested online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1 -5 scale; final results are based on 
weighted positives. Songs with a score of 65 or more (75 or more for country) are 
judged to have Hit Potential; although that benchmark number can fluctuate per 
format based on the strength of available music. For a complete and updated list 
of current songs with Hit Potential, commentary, polls and more, please visit 
www. hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

I\`,V1ti ati II 011161- 
ALBUM CHARTS 

Recording Industry Assn. 01 America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment 
for 1 million units (Platinum). 4 RIAA certification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the number of discs and/ 
or tapes. Certification for net shipments of 100,000 units (Oro).:_ Certification 
of 200,000 units (Platino).1J Certification of 400,000 units (Multi- Platino). 

SINGLES CHARTS 
RIM certification for 100,000 paid downloads (Gold). RI/1A certification for 

200.000 paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level.. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

'_) RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIM platinum certification for net shipment of 50,000 units 
for video singles. I I RIM platinum certification for sales of 100,000 units for 
shortform or longform videos. 

DVD SALES VHS SALES VIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIM platinum certification for sales of 100,000 units or $2 

million sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for non -the- 
atrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 
least, 50,000 units and $2 million at suggested retail for non - theatrical titles. 

SEE. EELOW FOR COMPLETE LEGEND INFORMATION. 

2 

3 3ó TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

3 (23 JOHNNY CASH 
16 BBGESrIBIS LEGACY/CCU:1MA (NA9M3E) 6973950NY MUSIC (1194. 

I 90 
MICHAEL BUBLE 

36 136 
JOHNNY CASH 
JOHNNY CASH AT RISLM PRISON LEGACY/COLU.IBM LTIASFMli) 6595550NY MUSIC (1 i 98'. 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207' /SONY MUSIC (18.98) 

MICHAEL BUBLE 143 /REPRISE 48376/WARNER BROS. (18.98) 

4 4 719 

5 

0 
2 180 

8 94 

7 7 272 

a42 26 

9 5 1711 

10 9 1492 

11) RFFBTRY' 

12 6 23 

BON JOVI 
CROSS ROAD MERCURY 526013/UME (18.98/11.98) 

SHERYL CROW 
THE VERY BEST OF SHERYL CROW HAM 001521 /INTERSCOPE (16.98) 

TIM MCGRAW 
GREATEST HITS CURB 77978 (18.98/12.98) 

JOHNNY CASH 
HE ESSBRVILJOHNNY CASH LEGACYECOILINBN (NA9MLE) ari290SONY MUSIC (24.9W17 

KEITH URBAN 
GOLDEN ROAD CAPITOL (NASHVILLE) 32936 (18.98/10.98) 

PINK FLOYD 
DARK SIDE OF HE MOON CAPITOL 46001* (18.98/10.98) 

JOHNNY CASH 
SUPER HITS LEGACY /COLUMBIA (NASHVILLE) 66773 /SONY MUSIC (9.98/5.981 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD /DVD) O+ 

13 13 51$ BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98) 

21 114 
STEVIE WONDER 
THE DEFINITIVE COLLECTION MOTOWN /UTV 066164/UME (18.98) 

(ID 

42) 
17 

la 

20 

18 7O 
LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA t t 2229/UME (18.98/12.98) 

20 

15 

12 

482 CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2' /CONCORD (17.98/12.981 

652 JOURNEY 
JOURNEY'S GREATEST HITS COLUMBIA 44493/SONY MUSIC (18.98/12.98) 

178 
COLDPLAY 
A RUSH OF BLOOD TO THE HEAD CAPITOL 40504' (18.98/11.98) 

10 277 
THE BEATLES 

- 1 APPLE 29325 /CAPITOL (18.98/12.98) 

23 628 QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

28 143 
THE BEACH BOYS 
THE VERY BEST OF HE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.98)+ 

IE 29 3 
SAM COOKE 
PORTRAIT OF A LEGEND 1951 -1904 ABKCO 792642 (18.98) 

23 11 47 
ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98) 

0 I JOHNNY CASH 
AMERICAN IV: HE MA11 COMES AROUND AMERICAN 063339./LOST HIGHWAY (1198) 

25 14 92 JACK JOHNSON 
ON AND ON JACK JOHNSON 075012*/UMRG (18.98) 

26 17 21O 
NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088' (17.98) 

27 16 153_ JACK JOHNSON 
BRUSHFIRE FAIRYTALES ENJOY 860994' /UMRG (18.98) 

28 27 100 
GREEN DAY 
INTERNATIONAL SUPERHITSI REPRISE 48145/WARNER BROS. (18.98) 

29 22 759 
RASCAL FLATTS 
MELT LYRIC STREET 165031 /HOLLYWOOD (18.98/12.98) 

30 31 537 
TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA 110813/UME (18.98/12.98) 

25 

32 24 

33 30 

34 33 

26 

36 19 205 
BON JOVI 
SLIPPERY WHEN WET MERCURY 538089/UME (11.98/6.98) 

131 
LED ZEPPELIN 

EMA.Y DAR A LATTai DAYS THE BEST of LED ZEPPELIN VOLUMES ONE ANO 1W0 ATLANTIC 8361!í'n 

1)1 JOSH GROBAN 
CLOSER 143 /REPRISE 48450/WARNER BROS. (18.98) O 

740 META 
METAWG 

LLICA 
ELETTRA 61113 * /AG (18.98/11.98) 

128 50 CENT 
GET RICH OR OIE TWIN SHADY /AFTERMATH 493544' /INTERSCOPE (13.98/8.981 

153? 
JIMI HENDRIX 
EIEBBILfIBQpL:TFE BEST OFJMtepp(DPHiBiCEHENORN111671'ANE(1998'17'. 

32 9& KELLY CLARKSON 
THANKFUL RCA 68159/RMG (18.98) 

38 99 
NICKELBACK 
THE LONG ROAD ROADRUNNER 618400 /IDJMG (18.98/12.981 

34 
189 

COLDPLAY 
PARACHUTES NETTWERK 30162/CAPITOL (18.98) 

:5 81 
EAGLES 
THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98) 

LIONEL RICHIE 
HE DEFINITIVE COLLECTION MOTOWN/UTV 068140 /UME (18.98) 

40 102 

AL GREEN 
GREATEST HITS HI/THE RIGHT STUFF 30800 /CAPITOL (17.98/10.98) O+ 

KID ROCK 
COCKY LAVA 83482'/AG (18.98/12.98) 

ELTON JOHN 
GREATEST HITS 1970 -2002 ROCKET/UN 063478 /UME (19.98) 

37= 
THE BEST OF 1980 -1990 ISLAND 524613/I0JMG (18.98/12.981 

46_ RE-E4TRY 

47 43 107 

48 44 45 

50 

LEANN RIMES 
GREATEST HITS CURB 78829 (18.98) 

BEYONCE 
DANGEROUSLY IN LOVE COLUMBIA 86386' /SONY MUSIC (18.98/12.98) 

LUTHER VANDROSS 
GREATEST NITS LEGACY /EPIC 66068 /SONY MUSIC (14.98/3.98) 

NE-ENTR 
KID ROCK 
DEVIL WITHOUT A CAUSE TOP DOG/LAVA 83119'/AG (12.98/18.98) 

4) 128' THE BLACK EYED PEAS 
ELEPHUNK ABM 002854 /INTERSCOPE (18.98) 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 
100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
combined weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer- 
:.r anIs, based an data collected by Nielsen SoundScan. Catalog titles are included. 
TOP DIGITAL: Release sold as a complete album bundle through digital download 
services. BILLBOARD.B12 CHART: See Chart Legend for rules and explanations. 
X32006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Nieisen 
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ARTIST 
HINT / DISTRIBUTING LABEL 

Title 

JACK JOHNSON 
BRUSHFIRE /UMRG 

Curious George (Soundtrack) 7 

JOHN WILLIAMS & YO -Y0 MA Live Sessions EP (Tunes Exclusive) 
SONY CLASSICAL /SONY BMG MASTERWORKS 

20 
JAMES BLUNT 
CUSTARD /ATLANTIC /AG 

Back To Bedlam 

NE -YO 
DEE JAM /IDJMG 

In My Owr Words 

3 2 
ARCTIC MONKEYS Whatever People Say I Am, Thais WIrst I'm Not 
DOMINO 

8 
MATISYAHU 
OR/EPIC /SONY MUSIC 

7 1 7 

8 3 4 

Live At Stubb's 

SOUNDTRACK High School Musical 
WALT DISNEY 

KT TUNSTALL Eye To The Te escope 
RESTLESS /VIRGIN 

9 IC 10 
PANIC! AT THE DISCO A Fever You Cant Sweat Out 
DECAYDANCE /FUELED BY RAMEN 

10 11 14 CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE /RMG 

JACK JOHNSON 
JACK JOHNSON/BRUSHFIRE /UMRG 

SOUNDTRACK 
F00 /WIND -UP 

ALAN JACKSON 
ACR / ARISTA NASHVILLE /RUG 

9 
1 

39 

30 4, 

2 

54 

Some Hearts 8 Q 
In Between lreams 

52 
14 

Walk The Line 

Precious Memories 4 

SHERYL CROW 
A8M /INTERSCOPE O+ 

Wildflower 
114 

15 2-,-) q 
THE FRAY 
EPIC /SONY MUSIC 

How To Save A Life 
113 

TOP 

INTER NriM 
E x ARTIST 

.- s 115 3 3 c ' NT 8 NUMBER / DISTRIBUTING LABEL 

2 4 

3 6 5 

4 6 

1 SOUNDTRACK 
YíflT- 01810.451426 

JACK JOHNSON 
BRUSHFIRE 006116/UMRG 

o , 

Title = s «. 

ms 
High School Musical 2 up Imo" 

Curious George (Soundtrack) 7 

ANDREA BOCELLI 
SUGAR/DECCA 006069 /UNIVERSAL CLASSICS GROUP 

Amor, 

BARRY MANILOW 
ARISTA 74509/8MG 

The Greatest Songs Of The Fiftir 

5 5 2 
ARCTK 
DOMINO 0 8 

MONKEYS Whatever People Say I Am, 

Mare 
Whel hn N u 

3c 6' 

6 5 9 JAMES BLUNT 
CUSTARD /ATLANTIC 97250/AG 

7 - is MICHAEL BUBLE 
143/REPRISE 48946/WARNER BROS. O 

Back To Bedlar' 

Its Tim, a 
NE -YO In My Own Words 
DEF JAM 004934 /IDJMG 

BRUCE SPRINGSIEBI 8 TIE E STREET BAND Hamlasrrti Orties Lan o,. ; 
93 

COLUMBIA 77995/SONY MUSIC 

ALAN JACKSON Precious Memories 
ACR /ARISTA NASHVILLE 80281/RLG 

11 , ,r MARY J. BUGE 
MATRIARCH /GEFFEN 005722' / INTERSCOPE 

12 

13:. 

KIDZ BOP KIDS 
RAZOR 8 TIE 89112 

The Breakthrough 5 

Kidz Bop 9 
23 

VARIOUS ARTISTS 
ALL SAINTS 1510/THIRSTY EAR 

Compounds And Element 

14 i1 t4 MICHAEL BUBLE 
143/REPRISE 48376/WARNER BROS 

Michael Bub) 

JACK JOHNSON 
JACK JOHNSON /BRUSHFIRE 004149 /UMRG 

In Between Dreams 

14. 

5:F. ARTIST 
31 gr. TITLE (IMPRINT DISTRIBUTING LABEL) 

f61 
JOHNNY CASH 
16 BIGGEST HITS (LEGACY /COLUMBIA.SONY MUSIC) 

(16 
JOHNNY CASH 
JOHNNY CASH AT FOLSOM PRISON (LEGACY /COLUMBIA/SONY MUSIC) 

3 3 V7$ 
TIM MCGRAW 
GREATEST HITS (CURB) 

o 
5 

6 54 JOHNNY CASH 
THE ESSENTIAL JOHNNY CASH (LEGACY /COLUMBIA/SONY MUSIC) 

2 78 
KEITH URBAN 
GOLDEN ROAD (CAPITOL) 

7O0 JOHNNY CASH 
_ 

SUPER HITS (LEGACY /COLUMBIUSONY MUSIC) 

11 68 JOHNNY CASH 
AMERICAN IV: HE MAN COMES AROUND (AMERICAN/LOST HIGHWAY) 

8 4 75 RASCAL FLATTS 
MELT (LYRIC STREET /HOLLYWOOD) 

O iE/ 8 120 LEANN RIMES 
GREATEST HITS (CURB) 

10 9 292 
RASCAL FLATTS 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

12 

Sg' CASH 
JOHNNY 

JOHNNY 
CASH AT SAN QUENTIN (LEGACY /COLUMRINSONY MUSIC) 

1" 
82 JOSH TURNER 

LONG BLACK TRAIN (MCA NASHVILLE/UMGN) 

r. 13 14 84 KENNY CHESNEY 
GREATEST HITS (BNA/RLG) 

12 33 
MARTINA MCBRIDE 14 
GREATEST HITS (RCA/RLG) 

15 ,Oq- KENNY CHESNEY 
WHEN HE SUN GOES DOWN (BNA/RLG) 

78 I Go to www.billboard.biz for complete chart data Data for week of MARCH 18, 2006 

www.americanradiohistory.com

www.americanradiohistory.com


9 
r. PROOF Gwyneth Paltrow /Jake Gyllenhaal 

''' MIRAMAX HOME ENTERTAINMENT / BUENA VISTA HOME ENTERTAINMENT 41366 (29.98) 

MADEA'S FAMILY REUNION Tyler Perry 
I IONS GATE HOME ENTERTAINMENT 17841 (19.98) 

WALLACE AND GROMIT: THE CURSE OF THE V'ERE- RABBIT (FULL SCREEN) Animated 
DREAMWORKS HOME ENTERTAINMENT 94343 (29.98) 

TIM BURTON'S CORPSE BRIDE (WIDESCREEN; 
WARNER HOME VIDEO 59351 (28.98) 

j CRASH (WIDESCREEN) 
LIONS GATE HOME ENTERTAINMENT 17938 (19.98) 

Animated 

Zo ARTIST .; 3g LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

THE FRAY 
.3E 93931/SONY MUSIC (11.96) 

_0 
o 

RHETT MILLER 
OQ5616 /YG (15.981 

GREATEST 
GAINER 

FLYLEAF 
I ONE 50005 (9.98) 

EVANS BLUE 
'uCKET 162585 /HOLLYWOOD (11.98) 

Title 

How To Save A Life 

The Believer 

Flyleaf 

The Melody And The Energetic Nature Of Volume 

HAKIM & KEN -Y 
PIRA 270183 /UNIVERSAL LATINO (15.98) 

SHANNON BROWN 
WARNER BROS. (NASHVILLE) 49323/WRN (13.98) 

HINDER 
UNIVERSAL 005390 /UMRG (9.98) 

8 9O 
ANA GABRIEL 

SONY BMG NORTE 95902 (15.98) 

Masterpiece: Nuestra Obra Maestra 

Corn Fed 

Extreme Behavior 

Historia De Una Reina 

42 1E9 PLUMB 
CURB 78882 (13.98) 

REGGAETON NINOS 10 i l 9 AFUEGO /URBAN BOX OFFICE 46957/EMI LATIN (13.98) 

11 9 7ii THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085 /WALT DISNEY (7.98) ! © BAYSIDE 

. VICTORY 293 (15.98 CD /DVD) OO 

6 3 
THE VERONICAS 

ç ENGINEROOM /SIRE 49913 /WARNER BROS. (13.98) 

12 3' BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

IIIROCIO DURCAL 
73 5. 

SONY BMG NORTE 77124 (15.98) 4 Ir 5 2A THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC (18.98) 

. 

MEW 
SAY ANYTHING 
DOGHOUSE /J 71805/RMG (11.98) 

19-1 
2 2 

RAY DAVIES 
V2 27285 (16.98) 

20 14 184 

21 15 3 

16. 33 

23 17" 4. 

25 14 

NINE BLACK ALPS 
INTERSCOPE 006244 (9.98) 

Chaotic Resolve 

Reggaeton Ninos Vol. 1 

Baby Einstein: Lullaby Classics S 

Acoustic 

The Secret Life Of... 

The Poison 

Amor Eterno 

Songlines 

...Is A Real Boy 

Other People's Lives 

IMOGEN HEAP 
RCA VICTOR 72532 (11.98) 

JOSE JOSE 
SONY BMG NORTE 77517 (15.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1890 (16.98) 

YURIDIA 
SONY BMG NORTE 76550 (12.98 CD /DVD) O 

25 35 ANDY ANDY 
; WEPA 1060 /URBAN BOX OFFICE (9.98 CD /DVD) O 

ALACRANES MUSICAL 
.. UNIVISION 310704IUG (13.98) O 

19 3 &' AQUALUNG 
05 COLUMBIA 93671' /SONY MUSIC (16.98) 

28 

ICD 

Everything Is 

Speak For Yourself 

La Historia Del Principe 

Antologia De Un Rey 

La Voz De Un Angel 

Ironia 

Simplemente Lo Mejor 

Strange And Beautiful 

GRUPO EXTERMINADOR 
FONOVISA 352263/UG (12.98) 4 

28 27 11 
voz A VOZ 

-J, URBAN BOX OFFICE 1019 (13.98) 

1C 
GOAPELE 
SKYBLAZE /COLUMBIA 92910/SONY MUSIC (11.98) 

2C 3 *' 
LAURA PAUSINI 
WARNER LATINA 61896 (17.98) 

30 

Ahora Con Los Huevos En La Mano 

En Presencia Del Futuro 

Change It All 

Escucha Atento O 

BYRON CAGE An Invitation To Worship 
GOSPO CENTRIC 71281/ZOMBA (17.98) 

2 
BISHOP EDDIE L. LONG PRESENTS NEW BIRTH TOTAL PRAISE CHOIR A New Beginning 
E1,11 GOSPEL 31706 (17.98) 

MORNING WOOD 
CAPITOL 64753 (12.98) 

Morningwood 

NICHOLE NORDEMAN 
SPARROW 63575 (17.98) 

Brave 

ARMOR FOR SLEEP 
EQUAL VISION 104 (13.98) 

What To Do When You Are Dead 

JEFF MAJORS 
MUSIC ONE /EPIC 03743/SONY MUSIC (17.98) 

Sacred Chapter 6 

3; 
8.m SIA 

GO' BEAT 48103 /ASTRALWERKS (16.98) 
Colour The Small One 

3 16 
CLAP YOUR HANDS SAY YEAH 
CLAP YOUR HANDS SAY YEAH 26494' (12.98) 

Clap Your Hands Say Yeah 

AKWID / JAE -P 
iNIVISION 310737/ÚG (13.98) 0 

30 
SUFJAN STEVENS 
.19 THMATIC KITTY 014' (15.98) 

42 

43 

44 

45 

48 

47 

7I 

Still Kickin' It 

Illinois 

EL CHICHICUILOTE 
LIRERES 950808 (13.98) 

La Pluma Negra 

THE ACADEMY IS... 
,.FLED BY RAMER 071 (11.98) 

Almost Here 

38 5 
INDIA 
SGZ /UNIVISION 340004/ÚG (14.98) 

THE SUBWAYS 
'1 WE REPRISE 49918/WARNER BROS. (13.98) 

3 

Soy Diferente 

Young For Eternity 

4- 50. NATALIE GRANT 
CURB 78860 (17.98) 

4N 6. 
¡_ ;, ANA GABRIEL 

EMI LATIN 46956 (15.98) 

Awaken 

Dos Amores Un Amante 

3_ 4x JIM GAFFIGAN 
COMEDY CENTRAL 0039 (13.98) 

.. 
37 

LEELA JAMES 
.. ARNER BROS. 48027 (13.98) 

Beyond The Pale 

A Change Is Gonna Come 

RISE AGAINST 
GEFFEN 002967 /INTERSCOPE (9.98) 

VICENTE FERNANDEZ 
SONY BMG NORTE 96895 (14.98) O 

Siren Song Of The Counter Culture 

Mis Duetos 

See Chart Legend t r rules and axplanations. CC 2006, VNU Business Media, Inc anc 
Nielsen SoundScan, Inc. All rights res red 

SALES DITA QMPILED BY 

Nielsen 
VideoScan. 

_ 

MY 

TITLE 
LABEL / DISTRIBUTING LABEL 8 NUMBER (PRICE) 

RENT (WIDESCREEN SPECIAL EDITIO4) 
SONY PICTURES HOME ENTERTAINMENT 11155 23 98 

RENT (FULL SCREEN SPECIAL EDITION) 
SONY PICTURES HOME ENTERTAINMENT 14237 (28.981 

ULTIMATE AVENGERS: THE MOVIE 
LIONS GATE HOME ENTERTAINMENT 18789 (19.98) 

BAMBI II 
WALT DISNEY HOME ENTERTAINMENT/WALT DISNEY HOME VIDEO 35242 (2 .98) 

GREY'S ANATOMY: SEASON ONE 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 41735 (2 .98) 

6 DOMINO (WIDESCREEN) 
NEW LINE HOME ENTERTAINMENT /NEW LINE HOME VIDEO 10136 (2798) 

SAW II (WIDESCREEN) 
LIONS GATE HOME ENTERTAINMENT 18859 (28.98) 

STUART LITTLE 3: THE CALL OF THE WILD 
SONY PICTURES HOME ENTERTAINMENT 06113 (24 98) 

9 5 ZATHURA (SPECIAL EDITION) 
SONY PICTURES HOME ENTERTAINMENT 13475 (28.98) 

Oi SAW II (FULL SCREEN) 
1 

4 e 
I LIONS GATE HOME ENTERTAINMENT 18955 (28.98) 

NORTH COUNTRY (WIDESCREEN) 

8 

11 

12 

13 

14 6 3 

WARNER HOME VIDEO 59340 (28.98) 

NORTH COUNTRY (FULL SCREEN) 
WARNER HOME VIDEO 59339 (28.98) 

THE WEATHER MAN (WIDSCREEN) 
PARAMOUNT HOME ENTERTAINMENT 43654 (29.98) 

Principal Performers 

Rosario Dawson/Taye Diggs PS-13 

Rosario Dawson/Taye Diggs 1.11,13 

Animated 

Animated 

Ellen Pompeo /Patrick Dempsey 

Keira Knightley /Mickey Rourke 

Donnie Wahlberg/Tobin Bell 

Animated 

Jonah Bobo/Tim Robbins 

Donnie Wahlberg/Tobin Bell 

Charlize Theron/Frances McDormand 

Charlize Theron/Frances McDormand 

Nicolas Cage /Hope Davis 

48 

WALLACE & GROMIT: THE CURSE OF THE WEFE- RABBIT (WIDESCREEN) 
UHEAMWORKS HOME ENTERTAINMENT 94342 (29.98) 

THE WEATHER MAN (FULL SCREEN) Nicolas Cage /Hope Davis 
PARAMOUNT HOME ENTERTAINMENT 46264 (29.98) 

DOMINO (FULL SCREEN) Keira Knightley /Mickey Rourke 
(JEW LINE HOME ENTERTAINMENT /NEW LINE HOME VIDEO 10135 (27 98) 

WAITING: UNRATED AND RAW (WIDESCREEN : DISC EDITION) Ryan Reynolds /Anna Faris 
:IONS GATE HOME ENTERTAINMENT 18942 (28.98) 

Animated 

E -Er RY BECAUSE OF WINN -DIXIE 
FOXVIDEO 28971 (19.98) 

8' DOOM: UNRATED EXTENDED ( WIDESCREEV) 
UNIVERSAL STUDIOS HOME VIDEO 20312 (29.98) 

20 7 
3 

JUST LIKE HEAVEN (WIDESCREEN) 
'.: OREAMWORKS HOME ENTERTAINMENT 91973 (29.98) 

AnnaSophia Robb /Jeff Daniels 

The Rock/Karl Urban 

Reese Witherspoon /Mark Ruffalo 

Don Cheadle /Matt Dillon 

TITLE 
LABELiDISTRIBUTING LABEL 8 NUMBER 

#1 
3WKS 

I 1 ) REQUIEM FORA DREAM 
LIONS GATE 11793 (7 98) 

2 CI GO DIEGO GO! THE GREAT DINOSAUR RESCUE 

PARAMOUNT 80983 (12.98) 

3 6 15'. 20' LEAGUES UNDER THE SEA (SEW HL EOmON) 

,, WALT DISNEY /BUENA VISTA 17179 (9.98) 

3 59 SHREK 2 
DREAMWORKS / UNIVERSAL STUDIOS 90874 (24.98) 

SPONGEBOB SOUAREPANTS: LOST IN TIME 
PARAMOUNT 89543 (14.98) 

4 

s 

8 

7 

8 

9 

1C 

iftt 

2 33 

5 3 

SHARK TALE 
IIREAMWORKS 91879 (24.98) 

MY LR-ILE PONY: PRINCESS PROMENADE 
- ARAMOUNT 89263 (9.98) 

Pa 

PS 

7 57 
SCOOBY 0002: MONSTERS UNLEASHED PV 
', WARNER 28397 (9.98) 

e 29 
THE LOIU OFTIEPANGS: THE FELLOWSHIP OF THE ENG 160 
NEW LINE /WARNER 5415 (20.98) 

11 23 

14 2 

12 17 15 

DORA THE EXPLORER SUPER BABIES 
PARAMOUNT 77413 (14.98) 

PARTY TIME WITH MAX AND RUBY 
PARAMOUNT 80993 (9.98) 

AUSTIN POWERS IN GOLDMEMBER 
NEW LINE /WARNER 5723 (9.98) 

12 6 
GREASE (ANNIVERSARY EDITION) 
PARAMOUNT 54463 (9.98) 

IM 

*13 

19 43 DORA THE EXPLORER: BIG SISTER DORA 
NP 

PARAMOUNT 86643 (9.98) 

15 16 14 

18 10 3 

17 9 2E 

18 4 3 

THOMASfIETNN BONE 8 FFENDS: CALUNG ALL ENGINES 

nil 08995 (12.98) 

THE WORLD IS NOT ENOUGH 
.IGM 08103 (9.98) 

BARNEY: LETS GO TO THE FARM 
RIT 20117 (12.98) 

BAMBI II 
WALT DISNEY / BUENA VISTA 35248 (29.98) 

i9 BEAN 
UNIVERSAL STUDIOS 61025 (9.98) 

20 13 2 ç MOWS THE ma I ENGE HOORAY FOR THOMAS PV /TOY) 

HIT 08992 (12.98) 

21 20 7 
DORA THE EXPLORER DORA SAVE THE DAY 
PARAMOUNT 889023 (9.98) 

22 (9 17 
THE LORD OF THE RINGS: RETURN OF THE KING 

NEW LINE /WARNER 06927 (20.98) 

23 RUSH HOUR 2 
NEW LINE /WARNER 5402 (9.98) 

24 21 S' THOMAS & FRIENDS: SODOR CELEBRARON 
` HIT 08989 (14.98) 

ZS 15 22 
BAMBI (SPECIAL EDITION) 

8 au WALT DISNEY /BUENA VISTA 36336 (19 98) 

KA 

vva 

111 

MIS 

w 

M 

*13 

lai 

TOP 
VIDEO RENTALS.: 

o 
1 1 2 

2 

3 

e 

7 

8 

9 

10 

NEW 

NEW 

NEW 

3 5 

2 3 

5 3 

6 2 

7 3 

4 3 

TITLE 
LABEL' DISTRIBUTING LABEL 

SAW II 
LIONS GATE HOME ENTERTAINMENT 

NORTH COUNTRY 
WARNER HOME VIDEO 

THE WEATHER MAN 
PARAMOUNT HOME ENTERTAINMENT 

DOMINO R 

NEW LINE HOME ENTERTAINMENT /NEW LINE HOME 4OE0 

FLIGHTPLAN 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAIN-La I 

JUST LIKE HEAVEN 
UREAMWORKS HOME ENTERTAINMENT 

ELIZABETHTOWN 
PARAMOUNT HOME ENTERTAINMENT 

ZATHURA 
' (We PICTURES HOME ENTERTAINMENT 

WAITING 
I IONS GATE HOME ENTERTAINMENT 

DOOM 
UNIVERSAL STUDIOS HOME VIDEO 

FroylOol By Home Essentials. H. 2006 RenIrec( Corporation All Rlghls ssene9, 

O. 
Top VIDEO GAME 
RENTALS, 

TITLE 
MANUFACTURER 

#1 PS2: EA SPORTS FIGHT NIGHT ROW D 3 

ELECTRONIC ARTS 

15 PS2: Nib) FOR SPEED: MOST WANTE 
ELECTRONIC ARTS 

3 

2 

4 

17 

5 

15 

XBOX: EA SPORTS FIGHT NIGHT ROUIB3 3 , 

I LECTRONIC ARTS 

PS2: STAR WARS BATTLEFRON r II 
I UCASARTS ENTERTAINMENT 

PS2: 25 TO LIFE 
EIOOS 

XBOX: NEED FOR SPEED: MOST WANIED 
ELECTRONIC ARTS 

X360: EA SPORTS NIGHT ROUND 3 
ELECTRONIC ARTS 

X360: FULL AUTO 
SEGA 

PS2: WWE SMACKDOWN! VS. RAW 2 316 
THO 

1.- PS2: EA SPORTS ARENA FOOTBALL e 

-. EA SPOflTS 

Dala for week of MARCH 18, 2006 For chart reprints call 646.654.4633 

SALE DATA COMPILED BY 

Nielsen 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SoundScan 

LALJN 
MAR 

18 

BREAKING & ENTERING 
Independently released in 2004, Say Anything's "... Is a Real Boy" finally lands on the 
Top 4Heatseekers chart at No. 17, thanks to help from a new partnership with J Records. 

D stover developing artists making their inaugural Billboard chart runs each week in 
Breaking & Entering on billboard.com. 

-he best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
203. If a I leatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseelers chart. See Chart Legend for rules and explanations. CO 2006, VNU Business Media, Inc. and Nielsen SoundScan. Inc. 
All rights -eserved. 
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SINGLES & TRAcKs 
2006 SONG INDEX MAR 

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 
and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

4 MINUTES (Grindlime. BMVFirs1 Avenue. PRSBMG 
Songs. ASCAPDemis Hot Songs, ASCAP /Antonio 
Dixon's Muzik. ASCAP4(erioke Music. 
ASCAR'Chriot -nhrr ",^ nay.. PL.111 -'-iro Music. BMI, 

A 
ACOMPANAMEA ESTAR SOLE) 

I a 

AINT WHAT IT USED TO BE (Mosaic Music, 
BMI rtterfish. BMVBuna Boy. 
BMI 

ALGO DE MI 1Ser -Ca BM) LT 7 

ALIADO DEL TIEMPO (Three Sound, BM) LT 22 
ALWAYS ON YOUR SIDE (Warner - Tamerlane. 

BMI/Old Crow Music. BMI . WBM, H100 35 POP 
36 

ANGEL (EMI Blackwood. BMIBMG Songs. ASCAP) 
LT 32 

ATREVETETE TE! (Warner- Tamerlane BMI'Rene 

Y 
)S 

AUN HAILGO (San Angel, ASCAP) LT 36 

B 
BABY GIRL ,ia -: 
BACK LIKE THAT Tich KA, BMLStark,, 

- ,uper Saym Publishingg, 
S s BMVStoneDiamondMusic. 

WBM, RBH 39 
BAD DAY (Song 6 Music BMI) 1110014; POP 22 
BAI LANDO(Univision ASCAP) LT34 
BECAUSE OF YOU (E u) April, ASCAP/Smelly 

ASCAP /12 O6 Publishing, ASCAP/Smells - 
^ rl -I AN `Dwight Frye, BMI), HL/WBM 

BEDROOM BOOM CglliPark Music, BMVEM) Blac, 
woou BMI E/, C Music, BMVDa Crippler Music 
BMUGrindtime. BMVPersevere. BMVDrive -ìn. BMI, 
HL RBH 63 

BEEP (will.i.am. BMVK'Stufi, BMVArtHouse BMVEMI 
Blackwood. BM). Hl/INBM, H100 25- POP 19 

BELIEVE (Sony /ATV Tree BMVShowbi(y. BMVBig 
Loud Shirt Industires. ASCAPACG, ASCAP), HL, CS 
12. H100 69 

BEST FRIEND (50 Cent Music. ASCAP/Universal, 
ASCAP/DJ Hi -Tek, BMI/Songs Of Windswept Pacific. 
BMVJonathan Rotem Music. BMVOlovelyY Music. 
ASCAP/Southside Independent Music, BMVCotillion 
Music, BMVWalden Music ASCAP/Warner-Tamer- 
lane. BMI HtWBM H106 60 POP 82 RBH 24 

BETCHA DANS DO IT LIKE ME (perry Home Music. 
ASCAPBLK -ID ASCAP) H100 79; RBH 23 

BETTER DAYS (Caner Cl Clark Md Kent Music. 
ASCAPÆMI Virgin. ASCAP), HL. POP 51 

BE WITHOUT YOU (Mary J Blige, ASCAP/Universal- 
MCA. ASCAP/WBM, SEAC/Babyboys Little. 
SESAC/Noontime South, SESAC Jacta And Jaden's 
Publishine, SESAC/Naked Under My Clothes, 
ASCAP/Chlysalis Music, ASCAP), HL/WBM, H100 
4, POP 7; RBH1 

BLACK HORSE & THE CHERRY TREE (Sony/ ATV 
Timber, SESAC) HL, POP 100 

BLACK SWEAT(Controversy ASCAP/Universal, 
ASCAP HL, POP 83; RBH B6 

BODY ROCK (Crown King Publishing, BMVO) Boy 
Music. BMA/ ah's Music, ASCAP/The Royalty 
Network ASCAP) RBH 58 

BOOM DRAM (Negri) West, ASCAP/UIM, ASCAP) 
REIN 100 

BRAND NEW GIRLFRIEND (EMI Blackwood, 
BMVShane Minor. BMV3 Ring Circus, BMVSongs Of 
Windswept Pacific. BMVJeffrey Steele Music. BMq, 
HL. CS 50 

BREAKING FREE (Walt Disney. ASCAP) H100 85; 
POP 60 

BRING IT ON HOME (Warner - Tamerlane BMVSe)I 
The Cow, BMVWB ASCAP/Bieck, ASCAP/Bloom, 
ASCAP). WBM CS 40 

BRING OUT THE FREAK IN YOU (Upstairs Music, 
ASCAP/Li) Rob Rolas. BMVMooxwak Muziq. BMI) 
H100 90; POP 98 

,.I I cri 
rrgmia :. c 

ASCAP/WB, ASCAP/EMI April. ASCAP/Slack Foun- 
tain Publishing, ASCAP/Herbilicious Music, ASCAP). 
HUWBM. RBH 73 

(Songs p y CANT 
e's 

LET GO 
FuUuw. 

Universal, 
8 00 93; ROH 

CHEATIN (Sony /ATV Cross Keys. ASCAP /Orale 
BMVGehrig Music. ASCAP/Scrambler, ASCAP)Car- 
nival ASCAP), HL, CS 11: H100 80 

CHECK ON If Christopher Garrets Publishing. 
ASCAP/Hitco Music. BMVSo s 01 Windswept 
Pacific. BMVBeyonce. ASCAP wiz. Beat., 
SESAC/Universal Tunes, SES C/EMI April, 
AnSSgCAP /Anggela Beyince, ASCAP/Slim Thugg Publish- 
ing Blackwood, 

RBH7ANTunes. 
CHOP CHOP ASCAP/Scott Starch. 

ASCAP/NT ASCAP)RH 81 
THE CHOSEN ONE (Divine Mill Music ASCAP/WB, 

ASCAP /B Funk Music. ASCAP/Line 4 Line, ASCAPA 
Want My Daddys Records, ASCAP /Jahqae Joints, 
SESAC/Universai- PolyCram International Tunes 
SESAC/Monsoon Music SESAC /Dem Draws Muzik. 
BMI /Jobete Music ASCAP) RBH 79 

CHULIN CULIN CHUNFLY (THE RATTLESNAKE 
SONG) (EMI Blackwood. BMI /Leon Blanco. 
BMI/Rene Purer BMI/Blue Kraft BMI/Warner- Tamer- 
lane BMI) LT 1B COMO SI NO NOS HUBIERAMOS AMADO (WB. 
ASCAP/Sony /AN Tunes. ASCAP) LT 13 

COMO UNA MARIPOSA Not Listed) LT 48 
CONCEITED (THERE'S SOMETHING ABOUT 

REM (Scott Scorch. ASCAP/IVE 
ASCA /Remynisce Music, ASCAPBeach Global, 
ASCAP) RBH 35 

CONTRA VIENTO Y MAREA (San Angel, ASCAP) LT 

CONTROL MYSELF (LL Cool J. ASCAP/Sony /AN 
Tunes. ASCAP /$banish Cymone Music, ASCAP/EMI 
April ASCAPBasajamba ASCAP/Pladis Music, 
ASCAP/NuyoriCae, BMIANamer- Tamerlane, 
BMVShakin' Baker. BMI), HUWBM. H100 89; RBH 

CRASH RASH (Haraiuku Lover Music ASCAP/Rrate Ship 

CU 
MALE ASCAP) BMq Lt POP 38 

11 

DANCE, DANCE (Chitaqd X Softcore. BMVSony /AN 
Songs BMI). HL. H10016; POP 12 

DARE (EMI Blackwood, BMVGoriliaz, BMVUnder- 
ground Animals, ASCAP /Chrysalis Music. ASCAP). 
HL POP 86 

DE CONTRABANDO (Edimusa, ASCAPNander 
America BMI) LT 28 

DIA DE ENER (Sony /AN Latin, BMVThe Caramel 
House. BMVNomad. BMI) LT 29 

DIAMOND GIRL (Universal Musica, ASCAP /Joe 
Granda, BM) LT 40 

DIRTY LITRE SECRET (Smells Like Phvs Ed. 
ASCAP/BMG Songs, ASCAP), HL, Hí0018; POP 10 

THE DOLLAR (EMIBlackwood, BMVBig Gassed Hit- 

80 Go to www.billboard.biz 

AMI) HL CS 14 
DONT FORGET ABOUT US (Rye Songs. BMVSongs 
Of Universal. BMVShaniah Cymone Music, 
ASCAP/EMI April, ASCAPBabyybo y's Little 
SESAC/Noontime South SESAC/WB ASOAP/Naked 
Under My Clothes. ASCAP/Chrysalis Music. 
ASCAP HL/WBM, POP 41' RBH 32 

DON'T FORGET TO REMEMBER ME (WZ2 Songs, 
'.I, 'EMI Blackwood BMVDidnt Have o Be Music, 
SCAP/EMI April, ASCAP /1609 Son s. 

ASCAP/Music 01 Windswept, ASCA HL, CS 54 
DRINKIN' SONGS A OTHER LOGIC Slackened, 

BM /Steve Wanner, BM), WBM CS 5 
DRU BIER THAN ME (Hope -N -Cal BMVFrent Tom- 

linson Songs. BMI/Geormac Publishing. SESAC) CS 

E 
ELLA Y YO n rein ASCAP/Crown P BIM LT 

ENSENAME A OLVIDAR (EMI Blackwood, BMI) LT 

ESOEHH il.dflogs,BM))LT24 
EVER THE SAME (U Rule Music, ASACP/EMI April, 

ASCAP HL, H100 52: POP 59 
EVERY TIME I HEAR YOUR NAME (EMI April 

ASCAP/Romeo Cowboy Music ASCAP/Tom Elam- 
bridge Tunes. ASCAP/Songs Of Windswept Pacific. 
BMUGottahaveable BMII. HL, CS 23 

EVERYTIME WE TOUCH (Mambo Musikverlags -nu. 
Produktionsges M B.H./Ridge Music, BMVSounds 
Of linter r,Tir AMP H'O(111 POP6 

FAVORITE STATE OF MIND 

of Bh1I Song ul nrtswcpt rdahc. BMII. HL. CS 

FEEL GOOD INC (EMI Blackwood. BMV80's Kid 
Music. BMVUndergground Animals. ASCAP/Chrysalis 
Music. ASCAP HMO 44 

ANDIN' A GOOD MAN (Hits And Smashes Music, 
ASCAP/2820 Music. ASCAP/Domaa Enterprises. 
ASCAP /Good Country ry Monin ASCAP e st 
Mn mai e ASCAP/Welk, ASCAP/Li h II 

, r le Bob oSCAP), WBM CS 58 
FIND MYSELF IN YOU (Cancelled lunch, 

:ersal- PolyGram International. ASCAP), 

FIRST LOVE Life 
ROH 

Is What 
82 

We Music, ASCAP /Above 
I 

FLY LIKE A BIRD Rye Songs BMVSongs Of Univer- 
sal B' Tunes, ASCAP/EMI April 
ASCAP '.Liu Guys Music. ASCAP), HL, RBH 
64 

FOR YOU I WILL CONFIDENCE) (Teddy Geiger 
Publishing, BMI/Sony/ AN Timber SESAC/Turtle 
Victory SESAC) HL, H100 55 POP 33 FRESH Victory, 

(PMI April ASÓAP/Shaniah Cymone 
Music ASCAP /Air Control ASCAPRasa¡amba, 
ASCAP). HL. 610032: POP 56 R ' 

GANGSTA PARTY G:'i /1.i ,'d' ,L,rw;:, 
Music ASCAP,Give Me M.e Publishing, 
ASCAP/Pmp My Pen International, ASCA /Zomba 
Enterprises. 

/WB B1189 
/AIL My Publishing, BMq, 

GEEK IN THE PINK (Goo Eyed. ASCAP/Slowguy 
Songgs, ASCAP/WB ASCAP/Scott Storch. 
ASCAP/NT ASCAP/Dpnkeyliddle Music, 
ASCAP/No BS Publishing. ASCAP), WBM, POP 90 

GEORGIA (Vudu Spellz Entertainment, 
ASCAPAudacris Music Publishing` ASCAPNniver- 
sal, ASCAP./2415 Publishing, BNiVKuntry Slim Pub - 
lishing B otting Hilt Music, BMI/!èermusic Ill, 

BMI HL RBH 53 
GETHA HEAD IN THE GAME (Wall Disney, 

ASCAP /Five Hundred South Songs SESAC) POP 91 
GET DRUNK AND BE SOMEBODY (¡Tokeco Tunes, 

BMI/Florida Room BMq CS 10; H100 68 
GET SE Blue Crush Publishing, ASCAP) P) R BH 78 

GS A/ZE¡ rses 
International. 

Pommba Enterprises, ee 

Al Ce aPublishing, HLRpri ASÁP/N -Th Water. CP), HL/WBM, 
67 

G TTIN SOME (Zomba Songs BM(2omba Enter - 

prises, ASCAP), WBM, RBIT3b 
GHETTO (Mr Malt Music, ASCAP /Cotta Music. 

BMV902 Music, ASCAP) RBH 76 
GIRL (Paul Wall ASCAP /2 Kingpins Publishing, 

ASCAP/WB ASCAP/Unichappell Music. BM O. 

GIRL EXT DOOR (To sha. ASCAP) H100 54; POP 

GODS GIFT (Avoeah. ASCAP/WB, ASCAP), WBM. 
ßB1175 

GOIN' DOWN (Grannyy Man Publishing, BMVMalik- 
Mekhi Music, BMVRegina's Son Music 
ASCAP/Dieniahmar NMiusic. ASCAP RBH 42 

GOLD DIGGER (Please Gimme Publishin 
BMVEMI Blackwood. BMWnichaoppeell Music, 
BMID/Mi'ac 

(Chrysalis 
HUWBM. H100((íí129' POP 25 

GONEW (((KVSN I. BMVArtHoouse 
Songs. 

BMVEMII Blackwood, 

BCPOylan 
Jackson. ASCAP/WB. ASCAP), HUWBM. 

77 
GOODBYE MY LOVER (EMI Blackwood, BMVDavid 

Platz, BMb HL. POP 85 
GOOD LUCK CHARM (EMI April, ASCAP /Air Control 

ASCAP/Them Damn Twins ASCAP 53 Music Pub The ASCAP/353 
SESACNniversal- PtxlyQram International 

Tunes. SESAC/Rags II Richard. BMVUncle Willmese 
Music ASCAP), HL. ROH 41 

GOOD TO GO (Warner- Tamerlane BMVNew Extreme 
Songs. BMVCuts Of Cedar, BMVCedar Music, BM)), 
WBM, CS 44 

GOTTA GO (April's Boy Music BMVWarnerTamer- 
lane, BMVNo Quinccyydence Music Publishing 
BMVKioio Music ASCAP/Chappell & Co., ASCAP), 
WBM, H100 82; EBH 15 

GOTTA LOVE (Invigorator Publishing.ASCAP) RBH 90 
GRILLZ Jackie Frost, ASCAPBMG Songs, 

ASCAP/Paul Wall, ASCAP/2 Kingpins Publishing, 
ASCAP/WB, ASCAP /Supreme lee, ASCAP/Univer- 
sal, ASCAP/Mutant Mindframe, BMVShaniah 
Cymone Music ,ASCAP/EMI April, ASCAP/Basajam- 
ba. ASCAP //Air Control, ASCAP/EMI Blackwood, 
BMVDam Rich Music, BM/Money Mack, 
BMVSoorryy /AN Tunes, ASCAPBeyonce 
ASCAP/Kelendna, ASCAP //Michelle MIN, 
ASCAP/Domani And Ya Majesttyyís Music, 
ASCAP/Music Of Windswept. ASCAP/Hitcu South, 
ASCAP /Christopher Garrets Publishing, ASCAP), 
HLANBM,11100 7: POP 8: RBH 10 

HAVA F1Q(f( Uñiverya A CA oid.EMVBM1AG 
Sons, ASCAP /Jwemle Hell. ASCAP/Nate Dogg, 
BM each Global Songs. BMUKaram's Kids Songs, 
AS AP /AnHouse Entertainment, ASCAP). HL ROH 

HIPS DONT LIE Not Listed POP 73 
HOLLA AT ME l of ListeBH 70 
HONKY TONK DON NK (Music Of 

for complete chart data 

Windswept, ASCAP/Big Borassa Music. BMVThird 
Tier Music, BMVEMI Blackwood, BMI). HL, H100 53: 
POP 62 

THE HODCHIE SONG (Having Yours Entertainment, 

HOW BOUT YOU (Sony /ATV Tree, BMVCopyright 
Control) HL, CS 3 

HUNG P (WB. ASCAP/Webo Girl Publishing, 
ASCAP/Universal- PolyyGram International, 
ASCAP/Universal ASCAP/Union Songs Music For - 
Iagsaktiebolag, AS/EMI Waterlord. ASCAP/Polar 
Kist International 

Chappell, PRSn/Darkdduncer. 
Music den, 

HINJBM, H100 74; POP 53 
HUSSTTLLEER MUSIK (Young Money Publishing, 

BM(NVamer- Tamerlane. BMVMoney Mack, BMI), 
WBM, RBH 72 

HUSTLIN' (3 Blunts Lite At Once. ASCAP/First N' 
Gold RMh RAH 55 

HYPOTHETICALLY . 

I AM NOT MY HAIR 'úai, 
Out. BMI /Combustion, BMI; Song Of Windswept 

I CANT 
BMI), 

YOU 
RBH 

(WB ASCAP /Scott And Soda, 
ASCAP/Warner- Tamerlane, SMVWriters Extreme. 
BM/Warr-lino Danger BMI) WBM, CS 34 

WHAT I DONT KNOW AT SHE SAID (Create Real, 
ASCAPI Want To Hold Your Songs, BMVMajor Bob 
ASCAP) WBM CS 46 

IF I DONT MAKE IT BACK (Music Of Stage Three. 
BMVJonesBone Music ASCAP CS 57 

BMI//Seennyy/AATVSoAngs BMVE,(ÁSCAP/Sonv /AN 
Tunes, ASCAP /Janice Combs Publishing, BMVEMI 
Blackwood, BMVYoga Flames Music, 
BMVAlaxsander Mosely ASCAP/Zomba Enterprises. 
ASCAP HU'NBM POP 42 

IF YOU'RE GOING THROUGH HELL (BEFORE THE 
DEVIL EVEN KNOWS) (Gravitron SESAC/Whad- 
dayadef SESAC /Carnival Music SESAC/Cal M. 

ASCAP g /Be Brain. ASCAP) CS 36 
I GOT YOU (Magic Mustang BM n le Shoes, BM 
Town Music, ASCAP/PhilbiiÌly Songs, ASCAP /Songs 
OI Bud Dog, ASCAP/Music Of Windswept, ASCAP) 
CS 27 

l u. DIE TRYIN (Warner - Tamerlane BMVWO. 

I L 1 

ASCAP/Platinum 
(EMI AprSCASCAP/Pang 

CS 

Music, BMVEMI Blackwood, BMVShaye Smith 
Music, BMI/Warner- Tamerlane, BMI), HL/WBM, CS 
33 

I LOVE YOU (Next Selection, ASCAP/Mohola, 
ASCAP /As n Songs, ASCAPAatif Music Publish - 
ing. ASCAP) RBH 52 

?MN LOVE (Milk Chocolate Factory, 
ASCAP/Sony /AN Tunes. ASCAP /Jaedon Christo- 
pher, ASCAP Hand In My Pocket ASCAP/Music Of 
Windswept ASCAP HL RBH 64 

I'M N LIN (WIT A STRIPPER) (Nappy Publishing, 
BMI / Warner - Tamerlane. BMV2 Playas Publishr 
BMI/Who Is Mike Jones Music, BM). WBM. HTÒO 

6 POP 9- RBH 11 

I'M SPRUNG (Nappy Publishing, BMI), WBM, POP 

I'M TAKING THE WHEEL (Emento ASCAP /WB, 
ASCAP /John Shanks Music ASCAP), WBM. CS 26 

IN MY MIND (Combustion EMVSongs 0f 
Windswept Pacific, BMl/W!ang out. BMVSony /AN 
Songs BMI). HL. H100 84, RBI-117 

I REFUSE (Barker. ASCAP /Scott Storch. ASCAP/M, 
ASCAP) RBH 50 

I SHOULD HAVE CHEATED (Tavario Jones Music, 
BMI /Janice Combs Publishing, BMVEMI Blackwood. 
BMVDa 12 Music, ASCAP /Justin Combs, 
ASCAP/EMI April ASCAP/She Wrote IL ASCAP), 
HI./WBM RBH 40 

I STILL MISS SOMEONE (Chappell & Co.. ASCAP). 
WBM CS 53 

I THINk THEY LIKE ME (Franchise Records Publish- 
ASCAP/Shaniah Cymone Music ASCAP/EMI 

Aonl ASCAP/Ihrown'Tantrums ASCAP /Air Control, 
ASCAP/The Kid Slim Music ASCAP /Slide That 
Music ASCAP), HL H10049' POP 79' RBH 22 

ITS YOU (Divine Mill Music. ASCAP/WB, ASCAP/Chi 
Trend. ASCAP/Spirit Two ASCAP/Non-Affiliated, 
SESAC /Jahga Joints, SESAC) RBH 

IVE GOT FRIENDS THAT DO (Sony /AP/ Tree, 

BM /Lire Des Autuers. ASCAP/Bucky And Clyde, 
ASAP )HL CS 56 

I WRITE SINS NOT TRAGEDIES (Sweet Chin 
M, ,sic. ASCAPI Hi on 98 POP 72 

JESUS. TAKE THE WHEEL 

Muai SOUAN /11iiig Slrar gr, ASCAP 1609 
Songs. ASCAP/Music Of Windswept, ASCAP), HL. 
CS 7, H100 24 POP 39 

JUST CAME HERE TO CHILL (No QuintYBence 
Music Publishing, BMVOctober 12th, ASCAP/Hitco 
South, ASCAP). WBM. RBH 33 

JUST MIGHT (MALLE ME BELIEVE) (GreatGood 
Song, ASCAP CS 13 H10088 

JUSTTHIS SIDE OF HEAVEN (HALLELUJAH) 
(Mike Curb Music, BMVSweet Radical BMVSongs 
Of Mighty Isis Music. BMI/Mighty Isis Music. 
BMIAistalam4Mus'r BMI) WBM CS 47 

K 
KEROSENE 

KING WITHOUT A CROWN 11Ne tl er Nui i Au,ie. 
ASSAF '. Hach Now!, ASCAPeJashua Music. 
ASCAP ) b0 61, POP 50 

KRYPTONITE OM ON IT) (West Savannah Music, 
ASCAP/WhiteBo Leroys Soul Shop, ASCAP/Mis- 
quito Puss, ASCAyP/Chrysalis Music, 
ASCAP /Aniyahs Music, ASCAP/Re-Up Music 
ASCAP/Khnstopher P Bailey. ASCAP), HL, H100 86, 
RBH 34 

LAFFY TAFFY ( Home Music, ASCAP/Dennis 
Butler Publishing esrgnee ASCAP/Stuntman Pub- 
lishing, ASCAP /30318 Pub)ishing, ASCAP /ARI 
Music, ASCAP/Warlock Music ASCAP/Boston Inter- 
national ASCAP /Colgems -EMI, ASCAP /EMI April 
ASCAP/Maurice Starr, ASCAP). HL, H100 42. POP 
43 

LAGRIMILLAS TONTAS (BMG Songs. ASCAP) LT 

LAST DAY OF MY LIFE (Phylvester, ASCAP/Mission 
Valley. ASCAP CS 28 

THE LAST OF G DYING BREED (Fèermusic, BMI/R. 
Joseph BMVWamer- Tamerlane, BM)). WBM, CS 41 

LEAN WIT It ROCK WIT R (Franchise Record. Pub- 
lishing, SCAP/EMI April, ASCAP). HL, H100 9; 
POP 2)' RBH 6 

LIFEEIAIANTT ALWAYS BEAUTIFUL (Sony /AN Cross 
Keys, ASCAP /Still Working For The Man. BMI/Ballad 
Boy, BMVICG BMI), HL CS 31 

LIGI AND SOUNDS Bromuda, ASCAPBMG 
Songs, ASCAP), HL, H100 77: POP 65 

LIP(STICCK (Carolina BlueoSky 
ASCAP) RBH 

IN 
(FAST 

FORWARD (Old Desperados, 
ASCAP/N2D, ASCAP Universal, ASCAP/Memphers- 
lield ASCAP)), HL CS 1; H100 48 

LL2AME PA' VERTE (Universal -Musics Unica. BMI) LT 

LOOKING FOR YOU (Zomba Songs, BMVLiIIy Mack, 
BM/Baby Fingers, ASCAP/Mims ASCAP/Shown 
Broree, ASCAP/Freddie Dee, BMI(, WBM, H100 71; 
RBH 13 

LO QUE ME GUSTA A MI (Camaleon. BMUPoermu- 
sic Ill BMI LT 8 

LO QUE SON LAS COSAS (Nat Listed) LT 50 
LO.V.E. on A Nikki, ASCAP/EMI April, 

ASCAP 'Scutt, BMVArtHouse BMVJohn Shanks 
Music, ASCAP/WB, ASCAP), HL/WBM. H100 50: 
POP 34 

LOVE (Cardraygee. SESACBMG Songs ASCAP/She 
Wrote It ASCAP) H100 20: POP 89; RBH 5 

LOVE WILL ALWAYS WIN (Universal- PolyyGram 
International ASCAP /Sondante Kid, ASCAP/Wamer- 
Tamerlane, SMVSeIl The Cow BMI WBM, CS 24 

THE LUCKY ONE (Sony /AN tree, BMVSony /AN 
Song, BMI /Johnny0 Music, BMI), HL CS 22 

LUXIMIOBIS (Haraluku Lover Music ASCAP/ñrate 
Ship Music, ASCAP/EMI April ASdAPBovina 
Music. ASCAP). HL. H10010ó: POP 63: RBH 59 

MACHUCANDO (H CaM; AS tLaaio Coo. 
ASCAP) LT 5 

MAGIC (Zomba Songs, BMVR.Kelly, BMI). WBM, 
RBH 3666 

MAYOR QUE YO LUniversal- Musica Unica, BMVEMI 
Blackwood, BMV!iompediscoteca BMI HL LT 17 

MOVE ALONG ((Smells Like Ploys Ed, ASCAPBMG 
Son gs ASCAPI. HL H100 75, POP 47 

MOVE AROUNDD (Chopper City. BMVChubby Boy, 
ASCAP RBH 60 

MS. NEW BOOTY (Soar Loser Music BMVEMI 
Blackwood BMVColliPark Music BMI/Da Crippler 
Music, BMLEWC Music, BM), FIL, H100 15; POP 
35, RBH 18 

MY HOOD (Young Jeezy Music, BMVOne Life Pub - 
lishing, ASCAP /Domani And Ya Majesty's Music, 
ASCAP/Crump 

B), 
HLTH10092. RBH ASCAP/EMI Black - 

MY HUMPS will.i.am BMVSuggar Hill. BMVCherry 
River, BMI), CLM, Hló0 28: POP 23 

NANA(rULC IT (King cif Bring, BMVC.K, 
Joint. BMVWamer- Tamerane, BMWniversal -Musi- 
ca Unica BMI) LT 10 

NASTY GIRL (Big_Po pa Music ASCAP /Justin 
Combs. ASCAP/EMI April, ASOAP/Steven A. Jordan, 
ASCAP/WB, ASCAP /Jackie Frost. ASCAP/Them 
Damn Twins. ASCAP /Ail Control, ASCAP /Aniay 
Nicole Publishing, BMVJanice Combs Publishing, 
BMVEMI Blackwood, BMq, HUWBM, H100 78: POP 
67' 00H 49 

NEVER MIND ME (Big Love, BMVBB ASCAP/Rich 
Texan, ASCAP/Warner- Tamerlane. BMI). WBM, CS 
37 

NOBODY BUT ME (Sony /AN Tree, BMVTravelin' 
Arkansawyer, BMVBig Yellow Dog, BMq, HL, CS 9: 
H100 76 

NOBODY GONNA TELL ME WHAT TO DO (Almo 
Music. ASCAP/Mullintone Music ASCAP/Wamer- 
Tamerlane BMVBMG Songs ASCAP/Mrs. Lumpkins 
Poodle, ASCAP), HLWBIvt, CS 16 

NOCHE DE SEW (Universal- Musica Unica, BMI) LT 

NO HAY NADIE ¡Universal- Musica Unica, BMI LT 15 
NO TE APARTES DE MI (Sony /AN Discos, ASCAP) 

NOT G 
gar. 

DOWN (Almo Music ASCAP/Kevin 

ASCAP CS 30 BMI 
April, ASCAP/Shaunna's Songs, 

NOTHING BUT A NUMBER (Marco Bleu Publishing, 
BMVBIee Star Publishing, BMVBIue Carroll Diamond 
Publishing, BMVSilverplatinum 2k Publishin , 

BMI/The Nickel Publishing, BMVBlack Boy Hatchet 
Music BMI /EMI Blackwood. BMI) HL RBH 97 

NUESTRO AMOR (San Angel, ASCAP) LT 21 

OH YES (AKA 'POSTMAN') Ate:, Mr,..... 
ASCAP /EMI Blackwood, BMI/Stone Agate, BMI), HL, 

'1100 56; RBH 16 
ON AGAIN TONIGHT (Warner - Tamerlane, BMVMur- 
rah, BMVTexabama Music. BMVKatank Music 
BMVCircle C, ASCAP/Fu)I Circle, ASCAP), WBM, CS 

ONE WISH (Stop Trying To Copy My Music 
BMVRodney Jerkins Productions, BMVFred Jerkins 
Ill, BMVEnsign Music, BMVtaShawn Daniels Pro- 
ductions. ASCAP /EMI Blackwood, BMVEMI April. 
ASCAPI HL H100 30; POP 24, RBH 29 

00H WEE (Aliarose Music. BMI /Julie Moosekick. 
BMI RBH71 

ODOH... (Substance Music. BMI/Trump Music Pub- 
lishing, BMI) RBH 83 

OVER MY HEAD (CABLE CAR) (EMI April, 
ASCAP /Aaron Edwards Rihllshmg. ASAP), HL 

)P, 

PARA QUE REGRESES 
PENSANDO EN TI (Ldinonu,r ,,,1)r I 

PERDICION (EMI April, ASCAP) LT 42 
PERFECT SITUATION (E.O. Smith, BMI) H100 59; 

POP 52 
PERO TE VAS A ARREPENTIR Crisma. SESAC) ) LT 

19 
PHOTOGRAPH (Warner - Tamerlane, BMVAfrn Your 

Dillo. SOCAN/Zero -G SOCANBIack Diesel 
SOCAN lack Adder Music S CAN WBM Ht 
33; POP 

SO CAN), H100 

POLITICALLY UNCORRECT (EMI April. 
ASCAP/Sound Island Publishing, ASCAP/Mop Up 
Music BMVLightwoodknol, BMIVEnsign Musrc. 
BMh HL. CS 32 

POPPIN MY COLLAR (Tefnoise, BMVMusic 
Resources, BMVMr. Biggs, ASCAP /Jobete Music, 
ASCAP) H100 72; POP 93- RBH 21 

POR UNA MUJER (WBM, SESACMIamer- Tamerlane, 
r3Mb LT 27 

PUMP IT (EMI April ASCAPAvIII Lam BMVJeepney, 
BMVCherry River, 

April, 
XIII, BMVReach Glob - 

al Songs BMVHeadphone Junkie Publishing, 
ASCAP/EMI Grove Park, BMp, CLM/HL. H100 21: 
POP 14 

PUT EM IN THEIR PLACE (221 Music, 
ASCAP/Kyeme Miller ASCAP/Careers-BMG, 
BMVBMG Songs. ASCAP'Juvenile Hell. ASCAP). 
WBM. RBH 77 

DUE ME ALCANCE LA VIDA !Sony AN Discos, 
ASCAPI Lt 33 

DUE VIDA LA MIA (Kiko Man. BMIÆMI Blackwood. 

BMp LT25 
QUE VOY A HACER CON MI AMOR (Red Wine, 

BM /Maximo Aguirre, BMVSpnyNDisscos. 
ASCAP/Universal Musica, ASCAP) 

RAKATA (Brown Marble, ASCAP/EMI Blackwoodd, 
88 

0MVBElluuee Kratt BMI ), FL LT 9 
VWh THE 

Songs, OBMGVSony AtV Songs, BMIj.HMINJBM, 
POP 75 

RIDIN' (Cfwnillitary Camp Music, ASCAP/Play For 
Play -N- Skill., ASCAP/EMI April, ASCAP/Leathaface 
Music ASCAP), HL HIPO 57; POP 78; RBH 56 

RIGHT HERE reen)und, ASCAPA.m.nobodv 
ASCAP /My Blue Car, ASCAP /pimpYug, ASCAP/WB. 
ASCAP) WBM, POP 29 

RODEO (EMI Blackwood, BMVBreka Music, 
BMVDade Co. Project Music, BMVZomba Songs, 
BMVR.Kelly, BM), HLANBM, H100 41; POP 71; 
RBH 12 

ROMPE (Los Canaris ASCAP/Eddie Dee 
ASCAP/Blue Kraft, BMI) H100 31. LT 1 POP 48 

RUN IT! (Scott Storch ASCAP/IVT, ASCAP/Team S 
Dot Publishing, BMVf'itco Music BMVSonBs Of 
Windswept Pacific, BMI) HL, H1ó0 23; POP 18 

RUSH (Hall Head Music. BMI /Seven Summits. 
BMI Dream Lab Music. BMI /Careers BMG. BMI) HL. 

i1 

S 
SAVIN MEi! FL.r f rrfour Dillo, 

SOCAN,Zero G, SOLANBiack Uic el SOCAWBIack 
Adder Music, SOCAN), WBM H100 94, POP 58 

SAY I (Dade Co Project Music. BMVZomba Songs. 
BMUNaoy Podd , ASCAP/Zomba Enterprises, 
ASCAP/Youngg Jeezy Music. BMVColillion Music. 
BMVEMI gant ASCAP 1, HLM/BM RBH 47 

THE SEASHORES OF OLD MEXICO (Sony /AN 
Tree BMI), HL CS 25 

SEASONS OF LOVE ( Finster & Lucy Music, 
ASCAP/MI April, ASCAP) HL. PUY 92 

SEDUC ION (World Deep, 
ASCAP), 

Latin, BMI) 
LT 38 

SENOR LOCUTOR (TN Ediciones, BMI LT 35 
SETTLE FOR A SLOWDOWN ((Sony /ATV Tree, 

BMVGoId Watch, BMVSony /AN Cross Keys. 
ASCAP HL CS 18 

SHAKE ColliPark Music BMVEMI Blackwood, 
BM C Music BMVla Crippler Music, 
BMVPMBHI, ASCAP/Marimbero Music, 

95 
SHAKE R OFF (Rye 1So gs. BMVSongs Of Universal, 

BMVShaniah Cymone Music ASCAP/EMI April. 
ASCAPBasal'amba, ASCAP /Air Control. 
ASCAPBabyyboys Little, SESAC/Noontime South, 
SESAC/WBM, SESAC/Naked Under My Clothes, 
ASCAP /Chrysalis Music, ASCAP), HL/WBM, RBH 

SHAKE THAT (Shroom Shady Music, BMVResto 
World Music, ASCAP/Dir y Steve's Music, BMI/Nate 
Dogg, BMI/Reach Global Songs, BMI) 610012: 
POP 11 

SHE DONT TELL ME TO (Sony/AN Tree. BMVLove 
Monkey BMVEMI Blackwood BMVRano Wire 
Music. EMWniversal, ASCAP/Memphersfield, 
ASCAP), HL CS 6; H100 65 

SIN TU AMOR (Doble Acuarela Songs, ASCAP/WB, 
ASCAP) LT 37 

SI YO FUERA TU AMOR (Cop right Control) LT 16 
SIZE MATTERS (SOMEDAY) Almo Music 

ASCAP /Great Escape, ASCAP care D. ASCAP), 
HL, CS 21 

SNAP YA FINGERS (White Rhino, 0MVE -40, 
BMVZomba Songs, BMVDmgstore, ASCAP), WBM. 
RBH 38 

SO LONELY (Staying High Music ASCAP/Rondor, 
ASCAP/Rye Songs, BMI/Songs O1 Universal, 
BMIBodneEYJerkins Productions BMVEMI Black- 
wood, BMI/Phoenix Ave. Music Publishing, 
ASCAP /Justin Combs, ASCAP/EMI April, 
ASCAP/LaShawn Daniels Productions 
ASCAP/Makeeba Riddick. BMVYoga blames Music, 
BMVJanice Combs Publishing, BMI), HL. POP 99; 
RBH 74 

SOMETHING'S GOTTA GIVE (Mrs Lumpkins Poo- 
dle, ASCAP/BMG Songs, ASCAP/WB. ASCAP/Plat- 
inum Plow, ASCAP), WBM, CS 19 

SORRY 
7W, 

ebo Giri Publishing, ASCAP/Darkdancer, 

SOS (Jonathan Rotem Musc, 
H100 58; 

Inde - 
pendent Music BMVHere's 

Music, 
At You Kidd 

Music BMI) H100 46 POP 21 
SO SICK (Super Sayin Publishing, BMVZomba 

Songs, BMVSOnyy/AN Tunes ASCAP/EMI April, 
ASC7N HLJWBM H1001; POP 1; ROH 3 

SOUL SURVIVOR (Young Jeezv Music BMIByefall 
Music ASCAP/Famous, ASCAP/EMI Blackwood. 
BMI), HL, POP 66 

SPITYOUR GAME (Big Popppaa Music, ASCAP /Justin 
Combs, ASCAP/EMI April. ASCAP/Steven A. Jordan, 
ASCAP/WB, ASCAP /Seit Music, ASCAP/1a ie 
Bone ASCAPBiY Bone Productions ASCAP/Stay- 
ing High Music ASCAPBondor, ASCAPNnichap- 
pe11 Music BMI HUUWWBM RBH 68 

START OF 50M6'fFIING NEW (Walt Disney. 
ASCAP) POP 94 

STAY FLY (Tefnoise BMVMusic Bosources BMVAII 
My Publishing BM old My Own. ASCAP/MOuth 
Full 0' Gold ASCAP /Jobete Music ASCAP/EMI 
April, ASCAP/Universal, ASCAP /5D Cent Music. 
ASCAP HL POP 81 

STICKW (Frain Gee BMI/Wamer- Tamerlane, 
BMVDad's Dreamer BMVParchì Music BMVNotting 
Hill Music BMI) WBM H100 27; POP 16; RBH 65 

STILL IN LOVE (CG &L ASCAP) RBH 48 
STUPID GIRLS (ii(IEMI Blackwood. BMI/Pink Inside 

Publishing, BMVSony /ATV Songs, BMVTurtle Victo- 
ryry. SESAC/WB, ASCAP/Fishead Music, STIM), 
HUWBM, H100 19' POP 15 

SUGAR, WERE GOIN DOWN (Chicago X Sohcore, 
BMI/Sony /AN Songs, BMp. HL, H100 39; POP 28 

SWEAT (Celestial Arts Publishing, ASCAP) RBH 91 

TE AM r CORAZON (Controversy, ASCAP/Universal, 
ASCAP), HL. RBH 94 

TE ECHO DE MENOS (Pop Media, BMVF.I.FP, BMI) 
LT 23 

TE EXTRANO SGZ ASCAP) LT 45 
TEfi E QUERIDO, TE HE LLORADO ( Filtro, BMO LT 

TELL ME WHEN TO GO (Lit Jiael Music Publishing, 
BMI/Heavy On The Grind Entergament Publishing 
BMI/KeakDa Sneak Publishinngg Desigpnee BMVBB, ASCAPAi1 Jon 00017 Music,BM(/NT, BMp. WBM, 
H10073' RBH 51 

TEMPERATURE (Dusty Rock. PRSAMI April, 
ASCAP Jencone- Snowcone Music, ASCAAP/STB 
Music, ASCAP HL, H100 2 POP 3: RBH 9 3: 

HOW THEY DO IT IN DIXIE (That Little 
House ASCAP/Words & Music, ASCAP/Sony /AN 
Cross kg s, ASCAP/Mighty Underdog 
ASCAP/Scrambler. ASCAP /Camivat, ASCAP), HL. 
CS 48 

THERE IT GO! (THE WHISTLE SONG) (Darin 

Data for week of MARCH 18, 2006 

Joseph, ASCAP/Terrence Anderson Pohlishing 
Designee ASCAP) H100 43 POP 30 

THIS TIME AROUND (Shandan, BMVLonely Motel. 
BMVSteel Wheels. BMI) CS 59 

TONIGHT I WANNA CRY (Universal ASCAP/Lanark 
Vill e Tunes ASCAP /Cobum, BMV/Guitar Monkey. 
BMI , HL/WBM, CS 4 H100 36: POOP 69 

ASCAPHotteathanu, ASCAP/Noontime. 
fteTo3a Music, ASCAP/October Eighth. 

BMVVVamer- Tamerlane. 0M1 WBM, RBH 62 
TOUCHING (Bubba Gee, BMIMoontime South 

SESAC/Crump Tight Publishi ASCAP) RBFI 80 
TOUCH IT (T'Ziah's. Music, BM nsign Music. 

BMVSorr ggs 01 Universal. BMonza Ronza, 
SESAC/Universal Tunes, SESAC). HL. H10017; POP 
45 08118 

TOUCH THE SKY (Please Gimme My Publishingg, 
BMI.'£MI Blackwood. BMVN.O,C., ASCAP/F.O.B., 
ASCAP/Heavy As Heaven Music BMUWamer- Tamer- 
lane BMI , HUWBM, H100 47, SOP 54; RBH 26 

TO YOU (Cancelled Lunch ASCAP/Universal-Poly- 
Gram International. ASCAP) RBH 85 

TRAP STAR (Young Jeezy Music BMVColliPark 
Music BM MI Blackwood, BMI)1 HL. RBH 57 

TRU LOVE (¡ yboy's Lithe. SESAC/NNoontime South. 
SESAC/Faith Evans Publishing ASCAP/Naked Under 
My Clothes, ASCAP/Chrysalis Music. ASCAP/Shani- 
ah Cymone Music, ASCAP/EMI April. ASCAPANBM, 
SESACI, HLJ BM, RBH 27 

TURN IT UP (Scott Storch. ASCAP/1VT 
ASCAP/Chamillitary Camp Music, ASCAP /Clover G. 

TWENTY YEAAÁS AND TWO HUSBANDS AGO 
(Drib Rock Creek, ASCAP/Sony/AN Cross Keys 
ASCAP/Sony /AN Acuff Rose, BMWnwound, BMI), 
HL CS 43 

U rl`FU ION (WB ASCAP) LT 47 
UN BESO (Premium Latin ASCAP) LT 12 
UNBREAKABLE (Lebow Productions, ASCAP/MI 

April ASCAP/Please Gimme My Publishing, 
BMVRVFÉMI Blackwod. BMWncle Bobby's Music, 

UNPREDICTABLE 
BMVB! 

(Uncle 
Bubbch 

Music. BMlVOMI 

BMVLudacns Music Publishing, ASCAP/Nettwerk 
Tunes BMWniversal, ASCAP), HL. H100 13: POP 
37. REH 4 

UNWRITTEN (EMI Blackwood. BMVGator Ba 
WSRJ Music, ASCAP), HL H100 10; POP 5 

UPSIDE DOWN (Bubble 
ti . 

Toes ASCAP4lniversal. 
P, l nn 

Toes. 

V 
VEN BAILALO 

WALK AWAY Na -wouN Liven M,aic 
SOCAWSmeiiy Songs, ASCAP /KSfuf, , BMVArt- 
House BMVEMI April, ASCAP /Copyright Control), 
H(WBM H10026 - POP 13 

WAL -MART PARKING LOT (Sony /AN Cross Keys. 
ASCAP /OralY BMI), HL CS 45 

WANNA LOVE YOU GIRL (The Waters Of Nazareth 
BMVEMI Blackwood. BMVI Like Em Thicke, ASCAP). 
HL. RBH 92 

WE BE BURRO? (Duffy Rock,PRS/EMI April. 
ASCAP/Diwali Music ASCA /DelanoRenaissance, 
ASCAP /150 (alayYett Music. ASCAP/Ultra, 
ASCAP /Chalwa. ASCAP/Bui Style Music Publishing, 

ASC 45; 
pyrRg 2 ControVEMI Blackwood. BMI). HL. 

H100 
WE BELONG TOGETHER (Rye Songs, BMVSongs Of 

Universal BMVShaniah Cymone Music, ASCAPÆMI 
April, ASCAP/Seal Music. ASCAP/BMG Songs. 
ASCAP/Naked Under My Clothes. ASCAP/Chrysalis 
Music ASCAP/Sony/AN Songs, BMVHip Chic, 
BMVAEKCO BMVINameeTamerlane, BMVBallads By 
Design Music, BMVMister Johnsonis Jams, 
BMTEpic Solar B 1), HL/WBM RBH 46 

WE'RE ALL IN THIS TOGETHER (Walt Disney, 
ASCAPI POP 87 

WHAT HURTS THE MOST (Gottahaveable, 
BMVSongs 01 Windswept Pacific, BMVAlmo Music. 
ASCAP ), HL CS 3. H100 66 

WHAT 111E BEEN LOOKING FOR (Wall Disne 
ASCAP/Dyi_ngg C_ogo ASCAP/Dodd. ASCAP) POP 96 

WHAT'S HAPPENIN' (EMI Blackwood, BMVBreka 
Music BMI HL ROH 84 

WHAT$ LEH OF ME (Ikenator Music, ASCAP/Right 
Bank Music, ASCAP/MV Getaway Driver 
ASCAPBoditis Music ASCAP/UniversaÍ- PolyGram 
International ASCAP /Angelou Music. ASCAP), HL, 
H10067. POP 40 

WHAT YOU KNOW ((Crown Club Publishing, 
BMVToompstone Publishing, BMVWamer- Tamerlane.. 
BMVBMG Songs ASCAP //(seers -BMG, BMVWB 
ASCAP/EMI Blackwood. 8MI1. HLNVBM, H100 83: 
RBH 14 

WHEN I GET WHERE I'M GOING universal, 
ASCAPMeo . u e 0( Full Cir- 
cle. ^,11i ! CI' 74 

WHEN I'M GONE edy Music BMVResto 
Worin i i 91 POP Si 

WHEN THE STARS GO BLUE (Bug. BMVBar)and, 
BMI CS 35 

WHEN YOU'RE MAD (Suppeer Sa in Publishing. 
BMVZomba ['Semi ASCAPM22nd Pubrishing, 
ASCAP WBM, H100 99: POP 88; RBH 66 

WHEREVER YOU ARE (WB, ASCAP/Platinum Plow, 
ASCAP), WBM, CS 15 

WHOA (Notorious K.I.M., BMVJonathan Rotem 
Music. BMI /Southside Independent Music, 
BMVThncess Publishing, ASCAP/Blotter, 
ASCAP/Music Of Windswept, SCAP RBH 95 

WHO I AM HATES WHO INE BEEN (Emack 
ASCAP/Red Coals Are Coming. BMI) 100 97; POP 

WHO SAYS YOU CANT GO HOME (Universal -Poly- 
Gram International, ASCAP,/Bun Jovi 
ASCAP/Aggressive, ASCA /Sony /A'tV Tunes, 
ASCAP) HL CS 8' H100 34; POP 64 

WHY (WE. ASCAP/warner- Tamerlane BMI/Writers 
Extreme, BMI WBM, CS 17; H100 96 

WHY WHY, WHY (Universal, ASCAP /Off My Rocker. 
ASCAP/Sony/ATV /AN Tree, BMVGold Watch, BMVNEZ, 

WINGS OP A BUTTERFLY (Heartagram STINVEMI 
Blackwood. BMVHeadgram OY BMI), HL, H100 87, 
POP 76 

YEE HAW (Shilake Maki, BM /AN Acuff Rose. 
BM ender Zoo Music, BMq L. CS 51 

YO ( USE ME MISS) (Dirty ¿re ASCAP/Univer- 
sal, ASCAPAil Vidal Music. ASCAP /Naked Under 
My Clothes, ASCAP/Chrysalis Music, ASCAP). HL, 
H100 8' POP 17; RBH 2 

YOU ANb ME (G- Chills, BMVCaleision, BMVDimen- 
sional Songs Of The Knoll, BM herry River. 
BMI/Warner- Tamerlane. BMI). cuva BM H100 37 

YOU'RE BEAUTIFUL ¡(EMI Blackwood. BMVBucks, 
BMI /David Platz. BMI). HL H100 3, POP 2 

YOUR MAN (EMI April). ASEAP/Sea Gayle Music 
ASCAP/EMI Blackwood, BMI), HL, CS 2; H100 38, 
POP 80 

I CHARTS LEGEND on Page 78 
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T he Wireless Association'" 

THE OFFICIAL CTIA MOBILE ENTERTAINMENT CONFERENCE 

MOBILE ENTERTAINMENT CONTENT COMMERCE APPLICATIONS 

PRESENTED BY Cj SEN N A R I 

1 
IN ASSOCIATION WITH gjiAferactive l) 

Special Performances by 

MAVEN GEOFF BYRD 

MUTAYTOR 

APRIL 4, 2006 LAS VEGAS HILTON (ENTER 
The music, film and TV industries are starving for clarity on mobile platforms that can energize consumers. 
Those new platforms need dynamic content. MECCA is the meeting point -a marketplace 
whose currencies are information, insight and ideas. 

VISIT WWW.BILLBOARDEVENTS.COM FOR THE MOST UP -TO -DATE PROGRAMMING. 

PANEL SESSIONS...be part of the cutting -edge discussions: 
State of the Mobile Entertainment Industry 
Mobile Music:Trends and Fads 

Connecting Content to Consumers 

KEYNOTES 

The Battle For The Mobile Platform 
Mobile TV, Film & Video /Multimedia 
International Mobile Entertainment 

Mobile Gaming Innovation 
Mobile Marketing 
VC 

t e CTIA Keynotes 
& Exhibit i 

S 
access to 

Floor! REGISTER AT 
www.BillboardEvents,com 

pf/ 

Chuck D 

Founder, Chuck D Mobile 
Co- Founder, Public Enemy 

SPEAKERS 

Jason Fiber 
President 
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Jac Holzman 
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Cordless Recordings 

Lucy Hood 

President 
Fox Mobile 

Jim Ryan 

VP Consumer Data Products 
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MECCA is a proud part of 

The most important 
technology event 
of the year! 
April 5 -7, 2006 

Las Vegas Hilton Cent, 

Las Vegas, NV 

Li:11i1i l i 
A Department of CTIA -The Wireless Association' 

Mobile Entertainment OXp° 

Mobile Entertainment eXpo - The show within a show. 

Dedicated entirely to the dynamic world of mobile 

entertainment. Featuring the hottest technology fashion 

show, Fashion in Motion, the M- Tertainment Pavilion, 

Accessories Pavilion, and the Wireless Imaging Gallery. 

Kevin Wall 

CEO 

Network Live 

Stewert Alsop, Partner, Alsop Louie Partners 
Jon Auerbach, General Partner, Highland Capital Partners 
Bill Barhydt, Chairman & CEO, Sennari 
Matthew Bellows, GM& VP of Marketing, Floodgate Entertainment 
Bryan Biniak, SVP & GM, American Greetings Mobile 
Michael Boyd, Senior Director, Programming, MediaFLO USA, Inc. 

Simon Buckingham, CEO, Mobile Streams 
Gina Centoni, SVP and GM, Transformational Applications Group, 

MFORMA Group Inc 

Rajeev Chand, Director of Research, Rutberg 8 Company 

Ted Cohen, SVP Digital Development and Distribution, EMI 

Lauren Cole, President, Cole Media 

Scott Debson, VP of Licensing & Publishing, Zingy 
Emily Della Maggiora, Vice President, Nielsen Interactive Entertainment 
Thomas Fellger, CEO and Partner, Iconmobile LLC - Germany 

Mark Fitzgerald, Managing Director MX Telecom 
Eric Goldberg, Managing Director, Crossover Technologies 

Aaron Henry, Decade Mobile 
Eran Hertzmann, Director, New Markets Development and 
Product Management, Adamind 
John Huffman, Founder & CEO, Bully Vision 
Shailendra Jain, CEO, Adamind 
Peter Lebow, CEO, Instant Films TV .. 
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Scott Mills, CFO, BET 
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Paul Palmieri, Venture Partner, Acta Wireless 
Al Ramadan, SVP Mobile & Devices, Adobe 

Mike Ramke, Vice President, Marketing & Business Development, Modeo 

Stan Reiss, Partner, Matrix Partners 
Neeraj Roy, Managing Director & CEO, Hungama Mobile - India 

Stefan Rust, Vice President, Sun Microsystems Mobile /Chairman, I ,. R I P 
Mobile Entertainment Forum,Aisa- Pacific Wire é 
Paul Scanlan, Co- Founder & COO, MobiTV 

Adam Sexton, VP Marketing & Product Managment, Groove Mobile 11111M. 

Larry Shapiro, FIT Business Development and Operations, 
Walt Disney Internet Group 
Neil Sharma, Group Manager, Microsoft 
Jodi Sherman Jahic, Principal, Voyager Capital 
Dan Shugrue, Sr. Product Marketing Mgr., Technology Platforms, Nokia 
Ralph Simon, Chairman, Mobile Entertainment Forum, Americas 
Anthony Stonefield, Founder & CEO, USA Wireless /Decade Mobile 
Jim Straight, VP Wireless Data Products & Bus. Dee, Verizon 

Bill Stratton, VP of Business Development, Turner 
Broadcasting System, Inc. 

Neil Strother, Research Director for Mobile Devices, The NPD Group 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE PLACE 
For ad placement call 1 -800- 223 -7524 or write Jeff Serrette at classifieds a billboard.com or fax 646 -654 -4798/99 

VNU Business Media publishes over 44 business publications, stages over 60 trade shows and 70 conferences and operates more than 150 busi- 
ness-to- business electronic products. We operate around the globe, covering some of the most powerful industries in the world in entertain- 
ment, marketing, media and travel. Some of our brands include Billboard, Adweek, The Hollywood Reporter, National Jeweler and Architecture 

We currently have rewarding career opportunites for experienced Sales professionals to join Billboard. 

Account Manager, Digital Media 
This New York based position will oversee all Billboard online accounts, ensure effective and efficient turn- around of RFP's to field sellers, 
proactively push Billboard online programs to sellers and interactive agencies, keep sales team up -to -date on Billboard.com extensions (VOD, 
mobile, e- commerce) and applications. 

The Account Manager will function as a "daily specialist" for the field -force and make face -to -face calls (solo or jointly). Maintain and grow 
business relationships with top decision makers at interactive agencies through in- person meetings, phone and e-mail contact. 

Develop ideas for special Billboard print issues and Billboard.com by identifying and developing business opportunities, events and pro- 
grams that occur in and around "music -platformed" clients. 

Generate weekly report on sales activities and prospects for the upcoming 90 days. 

Create customized powerpoint presentations for key client meetings. 

Education/Experience/Skills: 
College graduate strongly preferred. At least two years solid advertising sales experience with online and integrated media sales required. 
Must have robust understanding of online advertising market. Strong knowledge of interactive sales (tools, RFP deliverables, strategy) a 
must. 

Please email résumé and cover letter including salary requirements to: bfinton @vnubusinessmedia.com. Please visit our website- www.vnubusi- 
nessmedia.com 

Senior Event Sales Associate 
This New York based position will work with the Director of Sponsorships to generate new sales revenue for Billboard Events. 
We are seeking someone who is a strong sales person with proven success in making major sales presentations, developing 
agreements and executing sponsor deliverables, and cultivating relationships with high -level clients. 

Qualified candidates must have 3 to 5 years of sales experiences, preferably in the event or music industry. A college degree in 
a relevant area of study is required. Travel required within the US. Events are currently held in Miami, Atlanta, LA, NY and Las 
Vegas. 

Event Sales Associate 
This NY based position will work with the Director of Sponsorships to generate new sponsorship revenue. Must have profes- 
sional telephone selling skills. Making a large volume of telephone prospecting calls is a MUST. 

We are seeking someone who has excellent phone /presentations skills and the ability to develop relationships. Candidates will 
need 1 -2 years of sales experience in the event or music industry. A college degree in a relevant area of study is required. Travel 
required in the US. Events are currently held in Miami, Atlanta, LA, NY and Las Vegas. 

Please send résumé and a cover letter indicating which position you are interested in and including salary requirements to: 
Email: entertainrecruit @vnubuspubs.com. 

Only candidates selected for interviews will be contacted. No phone calls or agencies please. 
VNU Business Media offers a competitive salary with excellent benefits. VNU is an equal 
opportunity employer. 

Billboard 
DO YOU LOVE MUSIC? 

o 
warner music group 

Attorney 
Warner Musk Group has a new opportunity for an 

Attorney with strong Music Industry experience. 

You will negotiate artist deals, contract terms, 

and focus on a variety of new business initia- 

tives. Great working environment! 

Significant experience in music, trademark and 

copyright law, with strong understanding of 

royalty, licensing and various promotional 

agreements is required. The successful candi- 

date must have a JD or equivalent, Min 3 -5 

years of post -bar experience in a combination 

of law firm and corporate settings and must be 

admitted to New York or California state bar. 

Position in California. 

We offer a competitive compensation and ex- 

cellent benefits. Please forward résumé to: 

Dwight.Battley@WMG.com 
EOE 
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STATE UNIVERSITY OF NEW YORK, COLLEGE AT ONEONTA 
ASSISTANT PROFESSOR OF MUSIC 

The College at Oneontia invites applications for a tenure -track position at the rank 
of Assistais: Professor in the Department of Music. The position begins with the 
Fall 2006 semester. For a full position description, please visit: http://www.oneon- 
ta.edu/ administration /humanresources /employment.asp. Send application letter, 
résumé, copies of graduate transcripts (official at time of appointment), and 
names, addresses, and phone numbers of three professional references to: Dr. 

Robert Barstow. Chair, Search Committee, Music Department, Box BI, #1060 -0, 
SUNY Oneonta, 115A Fine Arts Building, Oneonta, NY 13820 -4015. 
Email:barstors @oneonta.edu SUNY Oneonta is an EEO /AA /ADA employer. 
Women, minorities, and persons with disabilities are encouraged to apply. 

LICENSING MUSIC AND MORE! 

SAVVY SENIOR LEVEL NEGOTIATOR - 3 -4 

YEARS EXPERIENCE IN LICENSING MUSIC. 

CLIPS ETC. FOR ESTABLISHED RIGHTS 

CLEARANCE SERVICE. WE LICENSE MUSIC, 

TV & FILM CLIPS, PHOTOS. CELEBRITIES 

ETC. SMALL COMPANY. INTERESTING JOB. 

HEALTH BENEFITS. FAX RÉSUMÉ TO: 

BZ/Rights at 212-924-2525 or email to 

USICRAMA DISTRIBUTION t MARKETING, LLC., NV 

WANTS YOU ON OUR TEAM! 

CD IMPORT POP & ROCK BUYER 

Applicants must have a proven track record with minimum of 
3 years of experience a a steadily increasing sales history 

in the entertainment industry. 

To apply, please send cover letter and resume to 
humanresources @musiaama.com 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY -800-223-7524 
O R 

bz@bzrights.com 646-654-4697 

DUPLICATION /REPLICATION 

OUR PRICES NUKE THE COMPETITION 

110N1,164S 

Odds On Blow -Out Discounts! 
Includes on -disc printing, full -color printed 

booklet, barcode and cello wrapping. 

100 250 500 1,000 2,504' 
CDs CDs CDs CDs CDs 

4299 $499 $699 1099 1999 

Avd manufacturing 
14 Sunset Way 

Henderson, NV 89014 

www.0dds0nRerording.com 

co ovo CD-ROM SHAPED CD CASSETTE PACKAGING 

NEED CDs? 
the choice is 

CRYSTALCLEARR 
DISC & TAPE 

Trusted experience for over 30 yeats. 

1000 CDs $9991 
(Complete' Retail Ready) 

woo Promo CD Pack 5599! 

1000 DVDs S1499! 
(Complete, Retail Ready) 

7 -800-880-0073 www. orystalclesrcds. corn 

RECORDING 
STUDIOS 

RECORDING BUSINESS FOR 

SALE: Prime Manhattan location, 

fully equipped, unique 

construction, high -profile clients, 

views, light. Call 917- 538 -3444. 

BUSINESS 
OPPORTUNITIES 

ARTIST /LABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 

NEED VIDEOS? 
erb- webdevelopment.com 
NEWS VIDEOS MUSIC 

PRIZES & CASHS 
e- radiobiz.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 

and LP's as low as 500. Your choice from the 

most extensive listings available. 

For free catalog call (609) 890.6000. 

Fax (609) 890-0247 or write 

Scorpio Music, Inc. 

P,O.Box A Trenton, N.J. 08691-0020 

email: scorplomus@aol.com 

NOTICES /ANNOUNCEMENTS 
131L1_130ARD CLASSIFIEDS 

MOVE LUXURY REAL Es IArIE TO THE STARS 
REACH THE HIGH -POWERED WORI_I) OF 

IVIUSIC & E1NTER1AIN IVI ENT 

Call Mark Wood - Real Estate Manager 
661- 270 -0798- Fax: 323- 525 -2395- Billboard@ musician.org 

1- 800 -223 -7524 

Reach all the movers & shakers every week through 
the pages of Billboard 

a force in the music /entertainment 
industry for over 100 years 

Neede 
yole vv ill he in the Las 

!!gas area April i --1 and 
would like to volunteer at 

Billboard MECCA, 
please contact: 

Courtney Marks',' 
cmarkslü`billboard.com'' 

646.654.4652 
or more information visi 
ww.billboardevents.co t 

unteers 
Needed 

Tryon will be in the Miami 
rea April 22 -27 and would 
like to volunteer for the 
Billboard Latin Music 
Conference & Awards, 

please contact: 
Courtney Marks 

cula rk s Lciw b il I boa rd.com 
646.654.4652 

For more information visit: 
www.billboardevents.com 
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Sotheby's 
INTERNATIONAL REALTY 

Southern California Pro; erties 

PROMONTORY ESTATE $5,250,000 
BHPO. Drop dead views! Gated & pvt enterailer's 
estate on 1+ acre lot. 2guest hse, 2pm, 3fp1, gant 
kit, 3bd + ofc 13ta + 2 half bas, gym. 

Lehmkuhl/Howard 3.0.275.8686 

S-JNNING NEW MEDIT $4,495,1103 
Nóiibu. Gated q iality 1 -sty blt in 2003. Irg flat pai 
overlooking ocean. 5bd +det gst hs. Hi ceil thru, ál 
ms lead to erg lswn, inf pool, spa. 

Melinda Riddell 310.724.7107 

MYNA 067Q3RSCA.COM $4,195,000 
Pacific Palisades. E legant 1 story CT country w/ 
classic lines & details. 31d, ofc lib, grmt kit opens 
to fr, fdr & y c w /pl. Good entertaining. 

James Respondek 310.454.0080 

2690 BARRYMORE DRIVE $3,795,000 
Malibu. Romantic estate 5bd /5ba 5 fpl over 11 

acres. This post & beam home while extremely 
private has amazing views. 

Low/ Jim & Card Shogren 310.481.6262 

GRAND SCA_E VILLA 53,499,00E 
Los Feliz. Remodeled drive on estate w /olc 
Hollywood glamour & "movie sta" lu uy 4bd: 
4.5ba, mediaham rm. Hg yd w /pool & spa+ pergola 

Carter/Orlane 315 205.0305 

PVT CELEBRITY COMPOUND $3,450 000 
_ake Hollywood. Elegantly restored 1939 cassic 
'aul Wilriame Colonial perfectly sited on Beady 
3/4 of an acre w /lush grounds, pool & views 

Posin/Bonk 310.83&8500 

235 TILDEN AVENUE $3,295,000 
Westwooc Engish Tudor by Perd Lewis Architect, 
renovated gourmet kit wNking & Subzero, 4bd/ 
3.5ba, der , formal din rrn, all systems upgaded. 

Sondra Ott 310.724.7000 

2661 ABERDEEN AVENUE $3,200,000 
Los Feliz. Modernist Mid Cent showcase hme. 
5bd /4.5ba. 4500sgft featuring a dramatic pool/spa 
as a centerpiece.Grmt kit, media rm. Colisted. 

Boni Bryant 323.665.1700 

OPEN 1.4 03112i06 

8514 HILLSIDE AVENUE $2,100,000 
Sunset Strip. lip & stylish renovate ©rtemp 
w/jet -liner vus. 4od /4.5ba. App 4300st. Exqu site 
spa -like mstr suie, grand LR, chefs lit. 

Filice/Maltas 51010 

F ,CIFIC VIEW RANCH $2,800,600 
Panaramic scenic views of vast mntn ranges 

8 ocean to Channel islands. + /- 45 acres, 3bd gst 
is Blt 02, equestrian facilities. 

Manàile/Knapp 310.724.7.190 

WALLACE NEFF ESTATE $2,795,000 
Los Feliz. Reducec . Wallace Neff estate w /dntwn to 
ocean vus. Restored & updtd. 3bd suites, den,media 
rm. Resort -lice pciUspa.www.1946gramercy.com 

Boni Brya'}+ 323.665.1700 

OPEN 1 -4 03 "2 /0E 

2192 BANYAN DRIVE $2,549,000 
Brentwood. E egant blend of trad +mod wl sweeping 
vuws. 4bd, fam+den. Expansive remodel w/ finest 
finished. Grmt k.tchen, large yard. 

Michael Greenwald 310.481.6262 

REDONE TRiAD'L WI POOL 52,299,00) 
Los Feliz. 2 dory entry wl loggia. huge LR a/ fpl + 

Fr drs to pl. '!king kit. 4bd/4.5ba_ Ruarpue rm N/ 
fpl + wet bar. Elevator + 3car grg. 

Carter /Orland 3'&.205.0305 

LARGE VEN HOME $1,849,000 
Mar Vista. Fantastic redone 4bd/4.5ba contemp at 
the top of MY Hill, spacious rooms, newly Irdscap 
yard, spa, a perfect 10. 

Kirshner/O'Brien 310.26..8230 

2505 KENILWORTH AVENUE $1,375,000 
Silver Lake. Beautifully uptd contemporary English 
2 story tvbrenc Highlands. Chefs kit, frml din/liv, 
3bd/2.5ba www.2505kenilwerth.com 

Kirk & Karen 323.665.1700 

VENICE ARCHITECTURAL $1,298,000 
Venice. Unique arch'I 3bd /2.5ba twhm w/ loft 
soaring ceilings, fpl, open granite kit, rftp deck wr 
360 degree '.ws, close to Abbot Kinney. 

Maury Maslon 310.260.8200 

6477 ZUMA VIEW PLACE #127 $1 ,295,000 
Malibu. Lovely 3bd /2.5ba towntane .A/surken 
spa & 2 fpl, marble firs, & grande cou.tertops. 
Decorator touches throughout. 

Willis /Jacobsen 310.454.6080 

24 N. OGDEN DRIVE 51,295Á00 
",est Hwd. Charming CA Bungalow 4 -Flex, 
tmodeled frort 2 units, back upper & lower hits 
V original cha m, great own /use or 1031 exch. 

Solo Scott 310.260.E200 

15515 W.SUNSET BLVD #207 $629,000 
Pacific Palisades_Sophisticated single -story living, 
blcny/lvg eta overlooking ocean & mntn vus. 
2bd/1.75ba_ Renodl'd bath & kit. Fpl, inside w /d. 

Tanya Memoli 310.481.4382 

5128 MOUNT ROYAL $789,000 
Eagle Rock. Vintage sun -filled 3bd/2ba California 
craftsman North of Colorado. Lrg liv rm w/fpl, frml 
din mi ,gmt kit +huge grassy rear yd. 

Posin/Bonk 310.839.8500 

Beverly Hills I Brentwood I Can-arlo I -lollywood Beach I Los Alanos I Los Fe iz I Los Olivos I Ma ibL I 

Pa rr Jesert I Palr Springs I Pasadena I Sala Barbra I Santa Mon ca I Santa Ynez I Sunset Stip 
Montecito I Pacific Palisades 

I Westlake Village 
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BILLBOARD CLASSIFIED COVERS 

- DUPLICATION 
REPLICATION - 

- VINYL PRESSING - 

- CD ROM SERVICES- 
- DVD SERVICES 

FOR SALE - 

- PROMOTION & 
MARKETING SERVICES - 

- MUSIC DISTRIBUTORS - 
- AUCTIONS - 

- RECORDING STUDIOS - 

- REAL ESTATE - 

- INVESTORS WANTED - 

- STORES FOR SALE - 
- EQUIPMENT FOR SALE - 

- STORE SUPPLIES - 

- FIXTURES - 

- CD STORAGE CABINETS - 

- DISPLAY UNITS - 

- PUBLICITY PHOTOS - 

- INTERNET/WEBSITE 
SERVICES - 

- BUSINESS SERVICES - 

- MUSIC INSTRUCTION - 

- BUSINESS 
OPPORTUNITIES - 

- COMPUTER /SOFTWARE - 

- MUSIC MERCHANDISE - 

- T- SHIRTS - 

- EMPLOYMENT 
SERVICES - 

PROFESSIONAL SERVICES - 

- DJ SERVICES - 

- FINANCIAL SERVICES - 

- LEGAL SERVICES - 
- LEGAL NOTICE - 

- ROYALTY AUDITING - 

- TAX PREPARATION - 

- BANKRUPTCY SALE - 

- COLLECTABLE - 

- PUBLICATIONS - 

- TALENT - 
- SONGWRITERS - 

- SONGS FOR SALE - 

- DEALERS WANTED - 

- RETAILERS WANTED - 

- WANTED TO BUY - 

[a 

- CONCERT INFO - 
- VENUES - 

- NOTICES/ 
ANNOUNCEMENTS - 

- VIDEO - 

- MUSIC VIDEO - 
- POSITION WANTED - 

- LISTENING STATIONS - 

- FOR LEASE - 
- DISTRIBUTION NEEDED - 
- EDUCATION OPPORTUNITY - 

- HELP WANTED - 

- MASTERING - 

- AUDIO SUPPLIES - 

- ROYALTY PAYMENT - 

- PRINTING - 

- MUSIC PRODUCTION - 
- METAMUSIC - 

- STAGE HYPNOTIST - 

- CD FAIRS & FESTIVALS - 

- MUSIC WEBSITES - 
- NEW PRODUCTS - 
- DOMAIN NAMES - 

PROFESSIONAL SERVICES 

NOW MANUFACTURING DVD's IN -HOUSE CALL FOR DETAILS 

CD 300 Package: $ 775.00 

1 000 PaCekDe: $1099.00 

Includes: 1-rotor booklet & 
1 -color CD label from prim -ready 
film, jewelbox, shrinkwrnp 

Includes: 4 -rolor booklet & 
2 -color CD label from print -ready 
film, jewelbox, shrinkwrap 

D.J. VINYL PROMO 
100 12" VINYL $799.00 Additional LP's: $ 1.30 each 

500 12" VINYL $1,279.00 REORDER $710.00 

1 000 12" VINYL $1,889.00 REORDER - $1319.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND 

Che heart 
lAMnrd_- 
;t.tHx 
euaa. 

r11i- 
ASK FOR OUR FREE BROCHUREI 

Park en Ae Reel Rainbo Records CD DVD VINYL CASSETTE 
1738 Berkeley St. Santa Monica, CA 90404 (310) 829 -3476 

191R Fax: (3 10) 828 -8765 www.rainborecords.com info @rainborecords.com cp 

REAL ANALOG MASTERING 
No "Plug -ins" 

Listen to our samples 
RAP, ROCK, R &B, DANCE, 

LATIN, REGGETON, 
tremendosmusic.com 

718 -793 -0966 

BILLBOARD 
CLASSIFIEDS 

www.billboard.corn 
for more info call: 800 -223 -7524 

PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
ONLY $15.95 - 

BíllbcarJ 

40 rews after Ih BeaK 
` lecrczvI&Sae stil the 

sraielracknrotl 

tlqYlR @Otlln e Net Mm/Y CY W 
ne 

includes shipping ($18.95 overseas) 

Includes: City -by -city club directory Tape /disc services A &R directory Music 

services directory Music industry websites PLUS Exclusive: Why 4 is Still Fab: 

40 years after the Beatles, foursomes are still the heart of rock 'n' roll And much more! 

ORDER BY PHONE: 800 -52B -2706 

011 ORDER ONLINE: www.orderbillboard.com 

A6MGCL6 

1,000 CDs 
in full -color jackets for just 

$990! 
Call today for 
your free catalog! 

1 -800- 468 -9353 
www.discmakers.com /bb 

7) DISC MAKERS' 

HAVE A 
POSITION 
TO FILL? 

WANT TO 
REACH HIGHLY 

QUALIFIED 
PEOPLE FAST? 

LOOK 
NO 

FURTHER 
CALL 

111110111 

CLASSI Villi 
1800- 223 -7524 

OR CALL 

ARKADY FRIDMAN 

646 -654 -4636 

ADAM GROSS 

646- 654 -4691 

JEFF SERRETTE 

646- 654 -4697 

OR EMAIL US AT 
classifieds @billboard.com 
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Mali's Ali Farka Touré Dies 
Blues singer and guitarist Ali Farka Touré, one of Africa's best -known musi- 
cians, died in his sleep March 7 at his Mali home after a long fight with bone 
cancer. He was believed to be in his late 60s. 

According to "The Rough Guide to World 
Music," Touré was born into a family of noble 
origins. As a youth, he learned to play nu- 
merous traditional stringed instruments be- 
fore picking up the guitar. In time, he 
developed a unique rhythmic picking style, 
which, along with his nasal, lonesome - 
sounding vocals, earned him comparisons to 
American bluesman John Lee Hooker. 

Touré became one of the most interna- 
tionally successful West -African musicians. 
According to his current label, World Circuit/ 
Nonesuch, he "transposed the traditional 

music of his native north Mali and single -handedly brought the style known 
as desert blues to an international audience." 

Touré emerged on the global scene with a bluesy, self -titled 1988 release on 
Island's Mango label, which also was the recording home of his countryman 
Salif Keita. The two would become world music stars along with another Malian 
contemporary, Mory Kante. 

After moving to the Hannibal label, Touré won a best world music album 
Grammy Award for his 1994 album "Talking Timbuktu," recorded with Texas 
guitarist Ry Cooder. The album debuted at No. 1 on Billboard's Top World 
Music chart and held that position for 16 weeks. His prior Hannibal release, 
"The Source," topped the same chart for nine weeks. 

Touré's World Circuit recording with countryman Toumani Diabate, "In 
the Heart of the Moon," won Touré a second Grammy last month for best tra- 
ditional world music album. 

Touré had just finished work on a new solo album when he died, accord- 
ing to World Circuit. 

In recent years, music had largely taken a back seat to Touré's life as a farmer 
dedicated to improving conditions in his native Niafunké region. He was such 
a revered figure in his homeland that he also served as the region's mayor. 

"He will be buried in the village where he was born, Niafunké," Malian state 
radio reported. 

Touré is survived by three wives, 11 children and numerous grandchildren. 
-Sarah Han with reporting by Reuters 

131RTH BOY: Miles Dylan to Erika 
and Gregg Barron, Feb. 26 in New 
York. Father is director of licensing 
at Cherry Lane Music Publishing. 

I)1=ATIi Anthony Burger, 44, of a 

heart attack suffered Feb. 22 while 
playing piano on a Gaither 
Homecoming Caribbean cruise. 

Burger was an award -winning 
gospel pianist long associated with 
the performing groups of gospel 
music giant Bill Gaither. 

Born in Cleveland, Tenn., Burger 
joined gospel quartet the Kingsmen 
while still in his teens. For 10 years, 
from 1980 to 1989, Burger was voted a 

top -five gospel pianist by the readers 

of The Singing News magazine. The 
honor was eventually referred to as the 
Anthony Burger Award. 

Burger performed in various 
settings, from small country churches 
to sold -out arenas and concert halls. 
He played at the White House and at 
several Billy Graham Crusades. 

After leaving the Kingsmen to 
embark on a solo career, Burger began 
performing with Gaither's groups, 
including the Gaither Vocal Band, the 
Gaither Trio and the Gaither 
Homecoming Friends. 

Burger is survived by his wife 
LuAnn; sons AJ and Austin; daughter 
Lori; parents Richard and Jean; and 
brothers Randy and Clinton. 

FOR THE RECORD 
A report in the March 11 issue headlined `Yahoo's China Problem" requires 
several clarifications. The article should have been datelined Taipei, Taiwan. 

In addition, Yahoo China is not a wholly owned subsidiary of U.S. -based 
Internet portal Yahoo. Rather, Yahoo owns 40% of alibaba.com, which owns 
and operates Yahoo China. Yahoo's purchase of its stake in Alibaba was 
completed in October. 

In the Feb. 25 issue, the wrong photo ran with a story headlined "Sony 
BMG Is Tops in Brazil." The photo depicts model Ana Carolina da Fonseca 
not Sony BMG recording artist Ana Carolina. 
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EDITED BY 

From left, 
Jerome Levy of 
Media Entertainment 
Strategy Advisors, 
Carolyn Bienstock of 
Carlin America and Mark 
Jacobson of Greenburg 
T'aurig mingle at the 
dosing cocktail reception 
sponsored by Loeb & Loeb 

c Enjoying 
the closing cocktail 

reception are, from left, 
Roger Cameron Wood of 

AirMedia, Billboard executive 
editor /associate publisher Tamara 

Conniff and Brock Muir of Endtone. 

Industry 
mogul John 
"Jellybean" 
Benitez, left, 
and Tom Silverman 
of Tommy Boy 
Retorts ciat during 
a pane break. 

Bill 
muse 
r nc 
$ MP 

Billboard legal /music 
publishing editor Susan Su-Ier, cond 

fom right, with her panelists on financing and 
ecqui-ing music publishing catalogs Thar are, from eft. 

Nicolas Firth of BMG Music Publishing, Jennie Levy of Media 
Entertainment Strategy Advisors, Joel A. Katz of Greenbe -g -raL rig 

and Nark Levinsohn of Epstein Levinsohn Bodiia Hurwitz & Wein<_tein. 

The music industry's 
most influential 
decision- makers 
and entrepreneurs 
exchanged ideas 
and information 
March 2 during 
Billboard's fifth 
annual Music & 
Money Symposium 
at the St. Regis in 
New York. 
(Photos: Gary Gershoff/ 
Wirelmage.com) 

John T. 

Frankenheimer of 
Loeb & Loeb moderated 

an in-depth discussion of hot 
tips for venture capitalists 

during the "Money Changes 
Everything" panel. From left are 

panelist Erik Brooks of ABRY, 
Frankenheimer and panelists Jerry 
Gold of FT! Consulting and Bruce 

Rauner of GTCR Golder Rauner. 

BiIlboakdbusinasseditor 
3rian Garrity pai,es to take a 

picture with his pareísts before they 
discussed how b Jsines trends in media 

entertainment and technok,gy will affect labels and 
publishers in 2006. Frcrr left ae Harold Vogel of Vogel 
Capital Management, Duncan Reid of Ingenious, John 

Rudolph of Music Analy :i, Garity, Rich Greenfield of Pali 
Research and Hilary Roses cf Ber Ilan Rosen Global Strategies 

Billboarc senior news editor 
Bill Werde, thirc from richt, joins members 

cf his mobile music panel. They incudec, from left, Brian 
Tapti= of BitTorrent, Shawn Gold myspace.com, Jim Griffin 

of Onef-oase, Greg Scholl of the Orchard ano Dimensional Assooates, 
Thomas V. Ryan of EMI Music and Jade Iscukh of AOL Music 

Billboard ececuti -e editor /associate 
publisher Tamara Conniff conducte 

a live one-on-one nterview with 
Universa Music:Group chairman/ 

CEO Doug Mcrrls, then 
to( questicis from 

the audience. 

A: his keynote, 
Robert F.X. Sillerman 
of CKX Inc. discusses 
how to best position 

music in an ever -changing 
distribution environment. 

l/mcigìt31 /mdpi cbíle editor 
Anthony Bruno, second from left, 

readies to lead a dscussion on how tc 
mal-e money in tie nubile space with, from 

left, pamlistss Sh.hic Khan of Interactive Broadband 
Consultirg Goup Mark Desautels of CTIA, Tad Casey 

of Verizon Wirslessand Greg Clayman of MTV Networks. 
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INSIDE TRACK 
ww Jr w billboard 

THE NUMBERS DON'T ADD UP 
Does the five -track EP have a future in the music business? 

Universal Music Group is ruminating on the idea of using 
mini -albums to introduce baby bands, multiple sources say. 

Company execs have been kicking the tires on the possi- 
bility in meetings with top artist reps, a management source 

briefed on the matter adds. 
But the plan, which has been gestating in its current form 

for the better part of eight months, has yet to receive formal 
backing from the recorded music giant due to cost concerns. 

And unless executives can figure out a way to make EPs generate 
profits more in line with full -album sales, the idea may likely wither 

on the vine, label sources caution. 
The concept of releasing shorter albums, especially from developing 

artists, has been long discussed in industry circles. But label and distribution 
sources note that the EP business, as it currently stands, is "lousy." These sources 

say that manufacturing, production and marketing costs for artists are the same under the five - 
track model as they would be for a full album. The only things that change are the margins. And with the bulk of music 
sales still rooted in CDs, a digital -only approach is not considered an option at this point. Some execs also are uncom- 
fortable with the prospect of sacrificing future full -album sales to an introductory product featuring many of the same 
songs. "It's all in the numbers," says one source close to UMG. "Right now, they don't work." 

LIFE IS SWEET 
Def Jam Recordings president /CEO Shawn "Jay -Z" 
Carter is riding high these days. In this issue, newcomer 
Ne -Yo delivers a trifecta: His debut album, "In My Own 
Words," opens at No. 1 on The Billboard 200, with 
301,000 copies sold, while his single, "So Sick," tops 
The Billboard Hot 100 and Pop 100. 

Jay -Z tells Track that there are more success stories on 
the way. He points to Rihanna's current single, "SOS," and 
forthcoming album ( "A Girl Like Me "), which he calls "a 
total maturation" from her last one. He is also excited 
about the new Roots album, due in September via new 
imprint Def Jam Left. 

As for Nas, Jay -Z says the artist is "trying to get his foun- 
dations before he lets anyone into the studio." That said, 
Jay -Z and Nas will go into the studio together in the com- 
ing days to look at the shape of the album. "We'll 
figure out what we're going to do," Jay -Z says. 

EL PREMIO, PT.1 
Tejano /pop singer Jennifer Peña showed up 
at the El Premio ASCAP Latin Music Awards 
March 7 in Los Angeles with her boyfriend, 
singer /songwriter Obie Bermudez. 

Bermudez, who won an award for his 
song "Todo El Año," is working on an up- 
coming album for Televisa /EMI, due this 
summer. He has also been helping 
Peña with her music affairs. 

Bermudez's manager, David 
Maldonado, is helping manage 
Peña's career and Bermudez has 
been assisting with her song - 
writing skills. "It's something 
I've always wanted to do," a ra- 
diant Peña tells Track. Peña 
will release an album on Uni- 
vision Records later this year. 
While songs are still being 
chosen, Track is confident that 
some of Peña's own compositions 
will make the cut. 

ExecLitive 
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RECORD COMPANIES: Wind -up Entertainment in 

New York names Jim Cooperman COO /executive VP of 
business and legal affairs. He was executive VP of busi- 
ness and legal affairs. 

Warner Music International in London elevates Eric 
Daugan to VP of digital marketing. He was director of 
digital business development at Warner Music France. 
Warner Music France names Julie Demarigny director of 
digital business. She was GM of global digital business 
at Sony BMG France. 

Concord Music Group in Los Angeles ups Margi Cheske 
to senior VP of marketing. She was VP of marketing. 

Roadrunner Records in New York promotes Ray Garcia 
to VP of business and legal affairs. He was senior direc- 
tor of business affairs. Roadrunner also ups Jamie 
Roberts to VP of media and artist relations. She was sen- 
ior director of media and artist relations. 

Curb Records in Nashville promotes April Rider to VP 
of promotion. She was director of national promotion. 

Artemis Gospel Records in Nashville names Benita 
Bellamy- Richardson VP of national radio promotions. 
She was label manager of reggae and catalog at 
Sanctuary Records Group. 

Zomba Label Group in New York promotes Max 
Nichols to VP of video production. He was senior direc- 
tor of video production. 

Category 5 Records in Nashville names Courtney 
Grimes Southwest regional promotion manager. She 
was senior editor at Gibson Guitar. 

NOPD OFF.- O6 # _ GOES ' EST 

No rubber chicken, vows Larry Einbund, who along with 
Bill Vuylsteke, his partner at Provident Financial Man- 

agement, is launching a West Coast chapter of Nord - 
off- Robbins Music Therapy. The London -based 
organization is well -known for its annual Silver Clef 
ceremony, which raises money to help autistic chil- 
dren and adults as well as others with a variety of 
disabilities who may respond to music therapy. 

The pair, along with Headplay CEO Glen 
Ward and Robertson Taylor Insurance Brokers 

founder Willie Robertson, are hosting a 

March 22 event in Los Angeles to drum 
up awareness for the charity. 

Einbund wants to keep the fund- 
raising events unique. "In London, 
they have horse races and soccer 
games. We don't want to do ban- 
quets where you get rubber chicken 
and spend $10,000 on a table." 

EL PREMIO, PT. 2 

Ricardo Arjona, winner of the 
ASCAP Latin Heritage award, 
handed out at the El Premio 
ASCAP Latin Music Awards, is 

set to kick off his worldwide 
tour in support of his album 
"Adentro." The tour will 
launch in Mexico in May, and 
will travel throughout Latin 
America. It will come to the 
United States in August. 

FIVE YEARS OLDER 
R &B singer /songwriter Case is 

making up for lost time. It has 
been five years since the former 

Def Jam artist's last album, "Open 
Letter," which featured the No.1 R &B 

hit "Missing You." Now, he plans to issue 
two new albums this year through Indigo 

Blue, an independent label operated by his 
manager, Blue Williams. The first album, "The 
Rose Experience," is due in June, with "Turns 
Me On" as the first single. The second disc - 
still untitled -is scheduled for a November 
release. Indigo Blue is distributed by 
Navarre. Case recently wrapped the Ladies 
Night Out tour with fellow contemporary 
soulsters Jagged Edge, Ginuwine and 
Donell Jones. 

PUBLISHING: Warner /Chappell Music in New York 
promotes Jane Dyball to senior VP of international legal 
and business affairs. She is based in London. Dyball was 
senior VP of European legal and business affairs. 

Sony /ATV Music Publishing Nashville names Abbey 
Burkhalter manager of creative services. She was pro- 
fessional manager at Blacktop Music Group. 

DIGITAL: Napster in Los Angeles promotes Dana M. 

Harris to VP of corporate communications and public 
relations. She was director of corporate communications. 

Send submissions to shan @billboard.com. 

FAMILY FUN IN NYC 
The TJ Martell Foundation Family Day, recently held at New 
York's Roseland Ballroom, raised a record $332,669. Honor- 
ing Columbia Records president Steve Greenberg, the an- 
nual event attracted more than 1,200 people, including 
Columbia artists the Jonas Brothers, Tiffany Evans and Frankie 
J as well as "Sopranos" star James Gandolfini. 

KIDS IN NEED 
John Varvatos' fourth annual Stuart House Benefit takes 
place March 19 at the Varvatos boutique on Melrose Avenue 
in West Hollywood. Varvatos spokesman Chris Cornell of 
Audioslave is scheduled to perform. The afternoon event will 
raise funds and awareness for the Stuart House, a Rape Treat- 
ment Center at the Santa Monica UCLA Medical Center that 
helps child victims. 
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MILES 

To download the greatest collection of independent music ever assembled, from blues to hip hop to indie rock, go to 

emusk..com. Download titles for just 25 cents and it all works with your iPod® player. And now receive 50 freesor_gs 

that you keep forever just for checking out the site.visit eMusic and tell friends, the devil's music made you do it. 

GET 50 FREE SONGS FOR CHECKING OUT EMUSIC.COM /HOOKER 

music 
#1 Site for Independent Music 

'Yorks with your Pod player. ®Copyright eMusic.com, Inc 2006. eMusic is a régistered trademark of eMusic.com, Inc. All Rights Reserved. Pod' is a registered trademark of Apple CampLtar, Iec.Appb is not a partner o, sponsor of eMusic. 
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THE MOST EXCITING MUSICAL ON BROADWAY 

THE #1 CASTALBUM IN NEW YORK 

SOUNDTRACK TO THE HIT BROADWAY MUSICAL 
FEATURES #1 SONGS BY THE 4 SEASONS INCLUDING: 

RAG DOLL WALK LIKE A MAN BIG GIRLS DMY'T CRY *SHERRY *DECEMBER, 1983 (81, WHAT A NIGHT) 

THE STORY OF FRANKIE VALLI AND THE 4 SEASONS 
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