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T Fi’rs& network appkarance at
Ming“of the BET Soundstage Club

). Jes chills on Teen Sum}_'_ |
Desting's Chdd makes their First appearance of many on D6 & Park =
Desting's Child represents at the Ist BET Awards, and wins For Best Group

Tom Cruise meets the Top Seling Female Group of All Time on I06 & Park

Beyonce’, Kelly & Michelle, Cater 2’ Terrence Howard, Nelly & Magc Johnson
at the 200S BET Awards, and wins Best Group again

Desting Fulfilled & Louviy’ It Tour Kicks off in St. Louls, co-sponsored by BET
BET's Special The Impact of Desting's “hid Ars 3.30.0S
Desting's Child vignettes For BET ExHposure Campaigy Debut 8.30.0S5
Access Granted: Desting FuUlfillec Ars 122305

We are honored to have been part of your destiny from Day One.
IO years of incredible heart—pounding hits and
20 eye-poppirng appearanices oN BET.

IT'S MY THING. We congratulate Beyonce’, Kelly, and Michelle o ten years at =he top!

wWww . americanradiohistorv.com
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THE WOMEN. THE MUSIC. THE STYLE.

The decade of ‘Destiny’s Child

©
HOUSE OF DEREON

congratulates
‘Destiny’s Child

on their record-breaking achievements.

COUTURE. KICK. SOUL.

HOUSEDFDEREDN.COM
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CONFERENCE & AWARDY 2005 » ®

Y@C JANUARY 14, ZOOGJ
BIL_BOARD LATIN MUSIC VOLUME 118, NO. 2
CONFERENCE & AWARDS

ON THE CHARTS

CONTEN]S |

UPFRONT
7 News

14 Making The Brand

15 Legal Matters

16 Touring, Boxscore

17 On The Road
‘ 18 The Indies

21 Retail Track

22 Digital Entertainment
| 24 Global
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26 PIRATES BEWARE Billboard’s Susan
Butler witnesses first-hand how law
enforcers take action in the battle
against piracy

ADULT TOP 40
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49 OUR GRAMMY AWARD PREVIEW
continues with a look at top contenders

o1 o] GEORGE STRAMT/
HOT COUNTRY 69 SHE LET HERSELF GO

HOT DANCE CLUB PLAY 71 ﬂ:(')vg géxgﬁx!&FEATURING GARY PIRE

HOT DANCE AIRPLAY 71 DT et us like John Legend, who has eight nomi-
HOT DANCE SINGLES SALES 71 mﬂ’;"“ nations, including best new artist and

HOT DIGITAL SONGS 63 [ty

Hot 100 | 62| B8/,

MAR!AH CAREY
HOT 100 AIRPLAY | 63 l_mm FORGET ABO{/JY us

HOT SINGLES SALES | 64 ,’,‘U‘}fé‘ff;"”

HOT LATIN soncsl?O 2{,‘3,2' YANKEE /-

MODERN ROCK - 63 ;gOFIGHTms

“NICKELBACK /
PHOTOGRAPH

CHRIS BROWN /
RUNIT‘
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52 ROOTS RAPPER TALIB KWELI caters to
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featured on the finale of HBO show
‘Six Feet Under.
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ee page 29.
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PAGE 3:

Destiny's Child photo:

Frank Micelotta/Getty Images.
NYPD photo: Susan Butler
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SUSAN BUTLER
Legal/Publishing Editor
Billboard
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PIRACY A FIGHT FOR ALL

After working as an industry lawyer for
two decades, I am well aware of the per-
ils of piracy. But like most of us, I never
realized the immensity of the problem.
Thousands of pirate CDs, millions in il-
legal profits, billions in lost sales. These
were just numbers.

Then 1joined a stakeout for a suspected
CD pirate (see story, page 26). As we sat
and waited . . . and waited . . . 1 pondered
the resources being used for a single bust.
Why, I wondered, should anyone care'this
much about CD piracy?

The answers are compelling. Every
dollar spent on a pirate CD is a dollar
lost for legitimate goods or services.
That means a loss of tax revenue that
could be used for teachers’ salaries,
school supplies and cops, firemen and

other emergency workers.

Narcotics investigators say that CD
piracy operates like the illegal drug
trade—Dbut is more profitable. Orga-
nized crime syndicates (not necessarily
mafia families) typically run manufac-
turing and distribution networks. Prof-
its fund other criminal activities,
spawning violence.

On the music front, CD piracy means
fewer record deals and less incentive to

invest in genres that attract pirates, like

Latin and urban.

Yet many members of the music in-
dustry are blasé about CD piracy, some
believing law enforcement agencies will
handle the problem.

But governments alone cannot con-
quer this global epidemic. The music in-

The Next

BY JEFF POLLACK

Rock is dead . . . again. In the early "90s,
heritage stations abandoned the rock for-
mat, and we heard the cry, “Rock is dead.”
But the concern was mostly tempered by
the burgeoning popularity of alternative—
a new, younger rock format that wasn’t
afraid to play new things.

In the late "90s, the same thing hap-
pened. Only this time it was alternative sta-
tions flipping formats.

Early last year, we saw more rock sta-
tions abandoning the format. Much of this
could be attributed to a new competitive
landscape: Markets simply could not sus-
tain two contemporary rock stations.

But it goes deeper than that. With
WXRK’s flip to talk, New York does nothave
one full-time contemporary rock station as
we enter 2006. And the “contemporary”
rock stations in many other markets con-
tinue to become less contemporary and
more gold-based, with no rock-based youth
format waiting in the wings to take over.

Younger fans in general are dissatisfied
with radio, but rock fans are particularly
alienated. And no wonder: When songs
with primarily youth appeal are released,
rock radio refuses to consider them or, at
best, dayparts them so severely that most
of the airplay is overnight, a time when
even college kids are sleeping.

Radio has alienated young fans before,
but it has always had the luxury of time to
win them back. Today, that luxury does not
exist. Young rock fans are discovering other

6 | JANUARY 14, 2006

dustry must help itself.

The record labels, through their local
and international trade groups, actively
identify piracy hot spots and train law en-
forcement officials to detect pirate and
counterfeit goods. The labels won’t reveal
how much they are spending on anti-piracy
initiatives, but we're sure it’s a bundle.

The industry has suffered from bad
press because of its legal campaign
against file sharers. But such coverage
ignores the far greater efforts to combat
truly criminal elements.

[t’s time for other segments of the busi-
ness to wake up and pitch in. This in-
cludes artists, writers and publishers.
Participate in educational efforts. Con-
tribute hard cash. After all, a lot of cops
have put on vests for you. oo

Billsoard
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Rock Radio: Talking "Bout
Generation

places to find their music. In fact, while
some people, as usual, blame the quality
of the new music, that’s not the problem.
There is actually a lot of great music out
there . . . but it is not aimed at the people
that rock radio currently targets.

This may end up being the first gener-
ation of rock fans that grows up discover-
ing its music primarily outside of terrestrial
radio, whether it is the Internet, satellite
radio or TV that fills the role. This does not
bode well for rock radio’s future. Radio
simply must find a way to make room for
youth-based rock formats.

While it is convenient to dismiss the
challenge by pointing out only the obsta-
cles, each of them can be overcome. Here
are a few things that will be key:

« Accept the fact that the formatis young.
Be aware of that going in and be prepared
for the growing pains . . . and the rewards.
Inevitably this means new stations flipping
to the format. Itis unrealistic to assume that
any existing rock station would go younger.

+ Just like 1991 and 1992, the focus should
be ona new generation of artists. The grunge
era was fine, but that’s of a different gener-
ation. If you want to commit to a new audi-
ence, you have to commit to its music.

« Don'tignore women. Rock formats will
always skew male, but why leave any num-
bers on the table?

« Think new, not hard. Play the hits,
but don’t be afraid to play something in-
teresting or quirky.

- Presentation is critical. You must talk
to the demos about what interests them,

and you have to utilize the technology that
they use to interact with their world: tex-
ting, instant messaging, blogs, ringtones,
gaming, podcasting, etc.

Overcoming obstacles requires new and
creative thinking and embracing uncom-
fortable truths. For sales teams, not being
able to sign a big Budweiser order is
painful—Dbut not the end of the world. For
music programmers, trying to stay on top
of the fickle and varied tastes of young lis-
teners will always be a struggle.

POLLACK

It won't be easy, but it has to be done.
Rock radio’s future depends on it. Besides,
there is something liberating about being
partof something new. The first person in

that door gets to turn on the lights and |

crank up the volume. oo

Jeff Pollack is chairman/CEO of Pollack
Media Group, a Los Angeles-based radio, TV
and music consulting company.
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>>>GOO0OGLE
BUNDLES REAL
Google is planning to
distribute a bundle of
more than a dozen
proprietary and third-
party Internet
applications, many of
which compete with
leading messaging,
entertainment and
search tools

from Microsoft.
Among the software
the “Google Pack”
bundle will offer is
RealNetworks’
RealPlayer jukebox.
The bundle will
include an installer
application that
keeps all Google Pack
software updated.

>>>CLEAR
CHANNEL CASE
SETTLED

The high-profile
case between

Clear Channel
Communications
and JamSports

was quietly settled
just prior to

the spinoff of

Clear Channel’s
live-entertainment
division, Live Nation.
The settlement was
reached Dec. 20; the
spinoff took place
two days later. Terms
of the settlement
were not revealed.

>>>EMI, NAXOS
SUIT RESOLVED
EMI and its Capitol
label settled their
U.S. copyright
infringement lawsuit
against Naxos of
America. The deal
resolves issues over
classical recordings
Naxos releasedin
the United States
that fell into

the public domainin
the United Kingdom.
Naxos has agreed

to discontinue

U.S. sales of

certain classical and
other recordings
sold under its
various labels. The
remaining terms of
the agreement

are confidential.

>>>MAJOR RAID
IN COLOMBIA

A joint operation
among police,
prosecutors and
anti-piracy teams in
Colombia resulted in
the seizure of 210,000

continued on >>p8
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~ BY BRIAN GARRITY

Digital Music’s Dream Week R~

Post-Christmas Sales Of 20 Million Tracks Breaks Nielsen SoundScan Record

There was so much legitimate downloading in the final week of « Ezch of the top 11 titles on the Hot Digital
2005, it recalled the impossible tallies such analysts as Jupiterand ~ Songs chart sold more than 100,000 downloads.
Forrester Research used in the late 1990s to dazzle venture capi- For the year, the digital track sales G
talists and scare the daylights out of major-label executives. tally reached 352 million—a 147% 7 -

In the seven-day stretch between Christmas and the new year, mil-  increase over 2004’s total of 142.6 ';  §
lions of consumers armed with new MP3 players (primarilyiPods)  million.
and stacks of gift cards gobbled up almost 20 million tracks from In comparison to the volume of
iTunes and other download retailers, Nielsen SoundScan reports. music that is downloaded through

In the process, consumers shattered the one-week Nielsen  peer-to-peer networks, those numbers
SoundScan record for download sales. may not seem like much. P2P monitoring
A look inside the numbers shows just how unprecedented a  service Big Champagne estimates that at least
week it was for the download business: 250 million tracks are downloaded worldwide
« Prior to the week ending Jan. 1, 2006, the mostdownloads sold ~ each week from file-swapping services.
in seven days were 9.5 million tracks sold the week prior. But a dramatic rise in the tide of author-
+ Sales of 20 million songs are almost three times the amount  ized cownload sales in recent weeks sug-
of digital tracks sold in the same seven-day span a year ago. gests that changes may be afoot in the
- Fifteen songs on this issue’s Hot Digital Songs chart surpass  consumer’s relationship to digital music.

the former one-week record for sales of a single track. The important question for the music
- D4Ls “Lafty Taffy” took the top spot with 175,000 tracks sold,  business is whether 20 million down-

more than doubling the mark of 80,500 downloads Kanye West's  loads represents the new baseline

“Gold Digger” set the week of Sept. 17. fordigitaltrack continued on >>p8
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At CES 06, Entertainment |
Is Serious Business

LAS VEGAS—The annual cacophonic orgy of  them into playlists with other music files.
sight and sound that is the International Con-  Sirius introduced a similar, MP3-play-

sumer Electronics Show this year solidified en-  ing, satellite music-storing device in Au-
tertainment as the driver of the digital future. gust. Labels contend that since such
Some joked that the event’s acronym—  capabilities essentially replace the need
CES—should now mean “Consumer Enter- to buy music, they are tantamount to
tainment Show.” piracy (see story, page 22).
The official kickoff of CES was Jan. 5, just after The other major music announce-

press time. But in pre-show media briefings, ment was the launch of Verizon’s mo-
keynotes and press conferences, digital media  bile music service, called V Cast Music
was pervasive. (see story, page 8).

On the gadget front, the biggest news was XM Motorola revealed more detail about
> Satellite Radio’s unveiling of four portable XM its iRadio service, first demonstrated at
satellite devices with MP3-player capabilities.  CES last year. Although still not live, the serv-
Pioneer’s Inno and Samsung’s Helix connectdi-  ice will feature more than 400 channels of
rectly with XM'’s programming feed, while two  music and talk shows that can be accessed
less expensive devices from Samsung’s Nexus  via various Motorola phones and streamed
line require a docking station. Alldouble asMP3  to Bluetooth-enabled stereos. Motorola will
players, so users can listen to their existing files.  custom program most of the channels, with

The devicesalsolet users save upto 50 hours  Clear Channel Communications providing
of programming as individual songs and mix  additional content. continued on >>p8
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recorded-music CD-Rs,
nearly 100,000
counterfeit DVDs, 1.1
million inlays and more
than 300,000 jewel
boxes. The seizures were
the result of 90 search
warrants, executed at
San Andresito de la 20, a
covered market of
hundreds of vendor staiis
near downtown Bogota.
In addition to the
confiscated product, four
arrests were made.

>>>MUSIC ZONE
BUYS MVC

Corporate advisory and
restructuring firm Kroll
completed the sale of
41 MVC stores to

British retailer Music
Zone Jan. 4. The sale
has secured the jobs of
437 MVC employees,
Kroll said in a statement.
Financial terms of the
deal were not disclosed.

>>>STARZ GOES
VONGO

Starz Entertainment
Group has launched
Vongo, its new movie
download service.

For $9.99 per month,
Vongo subscribers

can download

movies and other video
content over the
Internet for playback
on PCs, laptops and
select portable media
devices. More than 1,000
movies, music videos
and sports selections
will be available, as
well as a live feed of
the Starz TV channel.

>>>ROTH, CAROLLA
MAKE RADIO
DEBUTS

Former Van Halen
frontman David Lee
Roth and West Coast
counterpart Adam
Carolla made their
debuts Jan. 3 as
replacements for
syndicated radio
personality Howard
Stern. Roth is being
broadcast on
CBS-owned WFNY
New York and
simulcast in Dallas,
Philadelphia, Boston,
Pittsburgh, Cleveland
and West Palm Beach,
Fla. Carolla’s program
originates at KLSX Los
Angeles and is
beamed to stations in
Seattle; Phoenix; Las
Vegas; Portland, Ore.;
Reno, Nev.; and

San Francisco,

San Diego, Sacramento
and Fresno, Calif.

continued on >>pl10
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sales. A year ago, a 33% pop in
download sales in the week fol-
lowing Christmas permanently
raised the bar on weekly down-
load volume by 2 million tracks.

Technology and distribution
executives at the major labels
are not holding their breath
that download sales will now
run at a rate of almost triple
the 7 million tracks that were
being sold on average in De-
cember. They say big sales of
gift cards are likely creating
the current volume of such sig-
nificant downloads.

Yet gift cards were available
in 2004, too. If the market can
retain volume gain as it did last
year, the numbers are tantaliz-
ing. Last year, sales fell by about
20% in the wecks following
New Year’s; such a drop this
year would yield a weekly vol-
ume baseline close to 16 mil-
lion tracks. That would put the
download market on pace for
sales of 750 million to 1 billion
tracks in 2006.

Likely to drive the download
business is the fact that the
number of iPods and other MP3
players in distribution have ex-
ploded in the last year. The Com-

puter Electronics Assn. esti-
mates that MP3 player revenue
increased 200% to more than
$3 billion in 2005.

Apple claims to have sold
more than 30 million iPods to
date, but will likely have shipped
a total close to that number in
2005 alone.

NPD Group estimates MP3
player revenue at leading re-
tailers topped $500 million on
sales of more than 3.3 million
units for the five weeks be-
tween Thanksgiving and
Christmas—a 65% jump in
dollar volume from the 2004
holidays. Sales of MP3 acces-
sories were big too, topping
$160 million during the five-
week period.

NPD figures exclude direct

Computer and online sales.

of MP3 players are surpassing

“We have definitely moved,”
says Stephen Baker, VP of ana-
lyst services for NPD, “from
MP3 players being a computer-
oriented product to a consumer-
directed product.” ee

TR By ANTONY BRUNO

Verizon Launches

'Mobile Music Store

' New Service Undercuts Sprint Pricepoint

sales of iPods through Apple |
© videogames.
And for the first time, sales |

sales of personal CD playersand |
CD shelf systems, NPD reports. |

Comparing The Pops:

Weekly Download Sales
04-05 versus 05-06
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Verizon Wireless has introduced a mobile music
download service in partnership with Microsoft,
forming an alliance designed to take on Apple
Computer’s digital music market dominance.

When it goeslive Jan. 16, the VCast Music serv-
ice will become the second mobile music effort
started in the United States. Sprint unveiled the
first U.S. mobile download store Oct. 31, 2005.

Like the rival Sprint service, the VCast Music
store lets users browse, preview and download
songs to and from select wireless phones. But Ver-
izon will charge $1.99 per track, undercutting
Sprint by 50 cents. For customers willing to forgo
downloading over the air, Verizon also offers
a 99-cent per-track option that delivers the
songtoa PC,and it can later be transferred
to the phone viaa USB cable.

In addition to the per-track charges,
Verizon subscribers must pay an extra
$15 per month to access the broader ]

. N . Pi Groy
provides streaming video and

The VCast Music service will offer a
500,000-track library at launch, double
Sprint’s 250,000, and says it expects
toreach 1 million tracks by this spring.
Verizon negotiated the licensing with
each major label individually, and
tapped independent digital aggre-
gator the Orchard to handle that task
for independent labels.

Plans for the service include em-
bedding master ringtones with full
tracks, complete album downloads
and a variable-pricing system fa-
vored by labels, charging more for
some tracks and less for others.

Verizon’s VCast Music phones feature a mo-
bile version of Microsoft’'s Windows Media Player
10 as the underlying digital-rights-management
technology. This means users can transfer WMA-
protected music purchased from such online serv-
ices as MSN Music, Rhapsody, Napster and pretty
much every other digital retailer other than iTunes
to their mobile phones.

Microsoft has struggled to gain a significant
foothold in the mobile phone market to date, and
its relationship with Verizonis considered its best

| chance of reversing that trend.

At launch, only three phones will be available
thatsupport the new service: one from Samsung,
one from LG and a Verizon-branded device made

—
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by UT Starcom. The LG model is sold on Veri-
zon’s Web site for $150. Pricing for the other two
phones was not available at press time.

VCast Music is just the latest effort by the wire-
less industry tocommand a greater portion of the
portable music market.

“We are looking at this as competing with the
iPod,” Verizon spokesman Jeffrey Nelson says.
“This is the most important service launch we've
ever had.”

But while record labels share enthusiasm for
the potential of wireless music services in the long

term, concerns over Cost remain an issue.
Analysts generally agree that $1.75 is
the optimal “sweet spot” for the cost
of over-the-air music delivery. And
there are substantial challenges
to meeting that price.

The cost of moving data across
wireless networks is greater than
on the traditional Internet, despite
the recent upgrades wireless oper-

ators have made.

“The economics of delivering

14
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music over cellular networks is very
difficult,” says Rio Caraeff, GM of
Universal Music Group’s mobile di-
vision. “I don’t think [third-generation]
networks are well-suited for music de-
livery on a large-scale, affordable basis
right now.”

Meanwhile, record labels charge car-

riers higher wholesale licensing rates than
they do online services; publishers de-
mand royalties on wireless and PC deliv-
eries from dual downloads.
Finally, the price of suitable mobile de-
vices is another potential barrier. Although the
mobile industry looks to its 200 million U.S. sub-
scribers as a captive audience for new entertain-
ment services, color screens, increased storage
and better battery life are needed, which drive up
the cost.

“It's one thing to say, ‘There’s going to be a mil-
lion devices,” and another thing to say, ‘A million
devices that are going to sell for $399,”” Caraeff
says. “It's definitely a factor when we try to figure
out what portion of the music market is going to
be enabled by wireless devices.” .ee

Currently, only three phones are on the
market that can support the V Cast Music
service. One of them is from Samsung.

CES (cont.)

from >>p7

The music industry is already
seeking aiternative methods of
delivering content to mobile
devices. Of the greatest interest
are mobile phones with WiFi
connectivity, which would let
users access existing music

Goo Goo Dolls at its booth to
help showcase the music-on-
demand phones. WiMax is sim-
ilar to WiFibut with a far greater
range and capacity.

In other news, at least one
prominent music publishing ex-
ecutive told Billboard that the
market for ringtones may flat-
ten or even decline this year
after a record-setting 2005,

services.

Samsung unveiled what is
thought to be the first dual wire-
less/WiMax device, and had the

8 | JANUARY 14, 2006

putting more pressure on full-
song downloads and other
wireless music services to pick
up the expected slack.

And in his annual pre-CES
keynote address, Microsoft
chairman Bill Gates gave a
sneak peek into the new Vista
operating system, expected to
ship at the end of this year.

It is clear that with the new

www.americanradiohistorv.com

operating system, along with
the new Windows Media Player
10, Microsoft
Apple’s dominance in the dig-
ital music space. Gates brought
out MTV Networks president
Van Toffler to give the first pub-
lic demonstration of MTV’s
previously announced Urge
music service, which MTV de-
veloped with Microsoft, and of-

fers via WMP 10.

Justin Timberlake made a
surprise appearance, hinting
that his upcoming album may
hold some exclusive elements
for the Urge service.

“The technology is getting
to the point where the con-
sumer experience is really com-
pelling,” he said. “That’s why
MTV is here in numbers.” ...
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flawless design

sublime amenities

what can we do for you?
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overnight or over time

203 impeccable guest rooms and deluxe suites

interior design by David Rockwell

flat-screen TVs in all bedrooms,
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24-hour room service from Riingo® and

award-winning chef, Marcus Samuelsson
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>>>MOTOROLA
UNVEILS iRADIO
Motorola, the world’s
No. 2 cell phone maker,
revealed details Jan. 3
for iRadio, a subscription
music service that will
go on sale this year.

It also unveiled a new
home phone that
consumers couid

link with celiphone and
Web phone services.

>>>JONES MEDIA
SIGNS KINGSLEY
COUNTDOWN

Jones Media Group has
signed on to distribute
“Bob Kingsley’s Country
Top 40.” The four-hour
weekly countdown
debuted Jan. 1on more
than 300 affiliates.
Kingsley previously
hosted the ABC Radio
Networks-owned
“American Country
Countdown With

Bob Kingsley” from
1978 until the end of
2005. ABC Radio
announced plans to
replace Kingsley with Kix
Brooks of Brooks & Dunn
as host of “American
Country Countdown.”
The Brooks-hosted
version of the show
debuts Jan. 21.

>>>MADONNA
POURS NEW
WINE DEAL
Madonna has entered
a licensing deal with
West Coast-based
Celebrity Cellars to
create and distribute a
commemorative,
limited-edition
collection of wines.
Priced from $25-%$40,
the line of red and
white wines will be
available Jan. 12

at stores nationwide
and on the Celebrity
Cellars Web site.

>>>CANADIAN
SONGWRITERS
GALA

Willie Nelson, k.d. lang
and Rufus Wainwright
are among the
performers tapped

to perform Feb. 5

at the Canadian
Songwriters Hall

of Fame Third

Annual Gala in Toronto.

Compiled by Chris M.
Walsh. Reporting by
Katy Bachman,

Lars Brandle, Susan
Butler, Leila Cobo, Brian
Garrity, Paul Heine, Jill
Kipnis, Larry LeBlanc,
Michael Paoletta,
Phyllis Stark, Ray
Waddell and Reuters.
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Biz Finds Silver Lining
In Year-End Sales Numbers

NEW YORK—While the U.S.
music industry laments that
album sales dipped 7.2% in 2005,
executives see hope for the fu-
ture in the billion units of music
consumed last year, the highest
unit total for any year in the
Nielsen SoundScan era, which
began in May 1991.

The unit total includes music
video as well as 352.7 million dig-
ital track downloads. The down-
loads number far surpasses
singles sales in any configura-
tion for the last 20 years, based
on sales data from Nielsen
SoundScan and shipment data
from the RIAA.

“Even given the declines the
industry has seen, the real take-
away from 2005 is that con-
sumers made more than 1 billion
music purchase decisions,” says
Rob Sisco, Nielsen Music presi-
dent/Nielsen Entertainment
East Coast operations COO. “It
is an unprecedented level of
music purchasing.”

Industry executives also are
stoked by the 20 million tracks
downloaded in the week ending
Jan. 1. It was the highest weekly
count ever for digital downloads,
let alone the first time any con-
figuration topped album sales in
the same week.

For the year ending Jan. 1,
album sales totaled 618.9 mil-
lion, the lowest sales level since
1994 when the configuration
generated 614.7 million scans.

The 7.2% downturn is based
on an adjusted 52-week com-
parison, with 2004 album sales
pegged at 666.7 million units.
But in 2004, Nielsen SoundScan
actually reported a 53-week year.
On that basis, album sales were

actually down 9.2% from a 2004
total of 681.4 million. Either way,
itis the second-worst downturn
in the SoundScan era, trailing
only 2001, when album sales
dropped 10.7%.

Universal Music Group re-
mains the U.S. industry leader
in total album market share with
31.7%, followed by Sony BMG
Music Sales Enterprise, which
had 27.5%; the Warner Music
Group with 17.3%; and EM1
Music with 10.4%. The inde-
pendent sector, excluding Caro-
line, ADA, Fontana and RED,
had a 13.2% share.

In current album market
share, UMG garnered 34.8% in

MARIAH CAREY
had the best-
selling album of
2005. The
Emancipation of
Mimi’ ended the

year just shy of 3
mitl nits

2005, followed by Sony BMG
with 27.7%; WEA with 16%; and
EMI with 9.2%. Independents
collectively posted 12.2%.

In the last weeks of 2005,
Mariah Carey’s “The Emancipa-
tion of Mimi” finished strong
enough to become the best-sell-
ingalbum of the year with scans
0f4.97 million, topping 50 Cent’s
“The Massacre,” which garnered
4.85 million scans. Those were
the only two albums to top the 4
million mark in 2005.

A total of 48 titles achieved
sales of 1 million units in 2005.
That's down from the 65 titles
thatdid so in the prior year—and
represents less than half the 100

albums that surpassed the 1 mil-
lion milestone in 2000.

Similarly, the top 10 best sell-
ers of 2005 scanned a combined
32 million units, which is not
only down from the previous
year’s total of 34.6 million, but is
only slightly more than half the
60 million units the full-year top
10 generated in 2000.

The decline in hit albums is
seen in the overall current album
category, which was down 8.9%
from the 2004 total. Catalog ti-
tles, which now account for 37%
of allalbum sales, had a stronger
year than current albums, falling
only 3.9%. (These rates are dif-
ferent than those in this issue’s
Market Watch, on page 59, which
are computed againsta 53-week
year for 2004.)

Moving over to the growing
digital universe, the 352.7 track
downloads SoundScan counted
in 2005 far more than doubles
the 142.6 million detected in
2004. The top-selling digital
songs for the year were “Hol-
laback Girl” by Gwen Stefaniand
“Gold Digger” by Kanye West,
featuring Jamie Foxx.

Digital album sales also en-
joyed explosive growth: 16.2 mil-
lion units in 2005, up 194% from
the 5.5 million units scanned in
2004. For the year, digital albums
accounted for 2.6% of all album
purchases.

Examining sales by genre,
Latin music was the only cate-
gory to postan increase insales,
growing 12.6% to 35.9 million
units in 2005, vs. 31.9 million
scans in 2004. Country albums
bucked industry trends some-
what, only falling 3.3% to 75.3
million units in 2005—and that

Smith Takes New Latin Sales Role

NEW YORK-—Longtime Bill-
board sales executive Gene
Smith is turning a new page in
his career with the magazine.

Smith is launching a mar-
keting firm, Gene Smith En-
terprises, with offices in Mont-
clair, N.J., and Miami Beach.
Through the new company, he
will serve the magazine as
managing director of Bill-
board Latin sales.

In his new capacity, Smith
will drive Latin marketing and
sales initiatives for Billboard

10 | JANUARY 14, 2006

and will be responsible for de-
veloping new special feature
projects in the Latin market. He
will continue to work on these
efforts with Miami-based Latin
American sales manager Mar-
cia Olival.

The move, which is effective
Feb. 1, marks Smith’s retirement
as associate publisher, interna-
tional, for Billboard.

“Gene has been atrailblazer
for Billboard in the Latin mar-
ket and has been a valuable
contributor to Billboard’s

growth over the past 20 years,”
Billboard president and pub-
lisher John Kilcullen says. “We
look forward to continuing to
work with him in maintaining
our leadership position in the
Latin market.”

Smith joined Billboard in
1985 as associate publisher for
sales and marketing. He imme-
diately set out to build a new
international advertising sales
staff, with offices in Tokyo, Lon-
don, Paris, Milan, Hamburg,
Sydney and Kingston, Jamaica.

wWWwW.americanradiohistorv.com

In time, his focus shifted
mainly to international sales
and the Latin music market.
Under his leadership, Bill-
board’s Latin ad business
boomed. In 2005 alone, Latin
advertising grew 64%.

Smith was part of the cre-
ation of the Billboard Latin
Music Conference & Awards. He
also has been a driving force
behind the Billboard Latin
Music Quarterly and Billboard’s
quarterly Latin music compila-
tion CDs. ose

does not include the sales of
Garth Brooks’ albums that Wal-
Mart has offered exclusively
since Thanksgiving.

Practically all the other gen-
res fell harder than the overall
album downturn of 7.2%. For
example, R&B titles (which in-
cludes rap albums) generated
143.4 million scans, down
11.6% from 2004’s total. The
alternative category (which in-
cludes metal) dropped 8.1% to
120.8 million units. Classical
fell 15% to 15.9 million units,
jazz 8.8% to 17.1 million units
and soundtracks 16.5%t022.8
million units. Christian al-
bums (including gospel titles)
were off 8.1% to 38.2 million
units, based in part on data
from the Christian Music Trade
Assn.

Looking at the store sector, tra-
ditional chains and independ-
ents continued to lose market
share to mass merchants and
nontraditional outlets. Mass-
merchant account sales only
dropped 2.8% for the year and
are now responsible for 40.3%
of all album sales, an increase of
37.6% from 2004. Nontraditional
outlets (including online stores,
concert venues and TV direct
marketing) garnered album sales
of 48 million units and now ac-
count for 7.7% of the configura-
tion’s total.

Meanwhile, chains saw album
sales drop 15.7% to 275.9 mil-
lion units. The segment now ac-
counts for 44.6% of total album
sales.

Independent stores suffered
the biggest decline, with album
sales decreasing 28.1% to 45.9
million units in 2005.

Mariah Carey Photo: Michael Caulfield/Wirelmage.com
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Bigger Bang May Bring Biggest Bucks

Rolling Stones Tour Competes With U2’s Vertigo For Highest Gross Of All Time

The Rolling Stones’ A Bigger Bang tour ex-
ploded in 2005, and could end up as the
top-grossing tour ever, pending an epic box
office battle with U2’s Vertigo tour.

The Stones hold the record, from their 1994-
1995 Voodoo Lounge tour, which grossed
nearly $320 million.

A Bigger Bang is more than halfway to
Voodoo’s total, with a summer of stadium
dates to come. In 2005, the Stones sold 1.2
million tickets, grossing more than $162
million from 42 North American dates on
the tour’s first leg (billboard.biz, Dec. 30,
2005).

“Forty-three [dates] if you include the
club show,” says Stones’ promoter Michael
Cohl, referring to a special show last Au-
gust at the Phoenix in Toronto. “That was
probably about $5,000 [gross].” Cohl has
produced every Rolling Stones tour since
1989’s Steel Wheels

As big as they banged in North America,
the Stones were second for the year world-
wide to U2’s Vertigo, which was the top-
grossing trek of 2005, according to figures
from Biliboard Boxscore (Billboard, Dec. 24,
2005). Vertigo reported grosses of $260 mil-
lion and drew more than 3 million people to
90 concerts, all sellouts.

Vertigo, produced by Arthur Fogel at TNA,
will resume in March, having sold another
750,000 tickets to stadium shows in Mex-
ico, South America, Australia and New
Zealand. All told, U2 could gross a stagger-
ing $390 million from 130 shows and 4.4 mil-
lion tickets sold.

Impressive as the potential gross is, U2’s

hold on the top tour trophy could be short
lived, as the Stones have a slate of stadium
dates awaiting in South America, Japan and
Europe for this year and a higher ticket price
than U2. The $400 million mark could be
within reach, but Cohl is more impressed
with the attendance the band is achieving
than the revenue.

BT 8Y BRIAN GARRITY anp SUSAN BUTLER

“The dollars are the dollars, we’re charg-
ing just slightly more than we were charg-
ing last time,” Cohl tells Billboard. “The fact
that shocks the hell out of me is we went
from 10 stadium shows up to 18 stadium
shows. We went from doing 25,000-30,000
[people] a night in the stadiums to doing
40,000-50,000. That is incredible.”

Copy Protection’s Future Unclear

With Sony BMG Plagued By Legal Problems, Industry Mum On Next Move For DRM

Texas action.

The Stones are also notching more than
$17 per head in merchandise sales, bringing
in more than $20 million in 2005.

The European swing—all the stops are sta-
diums—begins May 27 in Barcelona and runs
through the end of August. “Right now we’ve
got about 36 of them booked,” Cohl says.

Before that, the band will play more North
American dates, beginning Jan. 10 in Mon-
treal, followed by stadium concerts in Mex-
ico and South America. The Feb. 18 kickoff is
afree show on Copacabana Beach in Rio de
Janeiro, Brazil, projected to draw 1.5 million
people. The tour is targeted to wrap Aug. 29
at Millennium Stadium in Cardiff, Wales,and
sales are “on pace or ahead in every city but
one from last time,” Cohl says.

Topping Voodoo Lounge does not seem
to be a priority for Cohl. “l don’t even know
what Voodoo Lounge did,” he says. “| know
that people keep track of it, and it’s not that
I don’t. But | really don’t know what the gross
was, and it’s kind of unfair. How do you com-
pare something at a 1994 ticket price to
something at a 2005 ticket price?”

Still, a world record is a world record. “I'm
sure we’ll beat it,” Cohl says. “More important
than anything else, | think the fans are en-
joying it more, | think the shows are better,
and | think the band is playing better than
ever.”

Even when the Voodoo Lounge gross
record inevitably falls, that tour’s atten-
dance mark appears safe for the foresee-
able future. Voodoo played only stadiums,
selling out 123 of 128, and drew a remark-
able 6.4 million people. .

Sony BMG’s proposed settle-
ment of at least 20 class action
lawsuits connected to its use of
CD copy-protection technology
does not spell the end of the
major label’s woes.

Not only does the company
still face heat from attorneys
general and the threat of addi-
tional suits, but the fate of all
copy-protection initiatives is
now uncertain.

The preliminary settlement
dealissetforaJan. 6 hearing
in New York. That court will
likely put other class action
suits around the country—
which allege Sony BMG'’s copy
protection compromised
users’ computers—on hold for
atleast 90 days, until the New
York settlement can be vetted
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in a hearing.

Class actions have been filed
in Oklahoma, California, and
other states. The Jan. 6 court
date will reveal which parties
have signed on to the terms of
the New York settlement. As-
suming the settlement is ap-
proved by the New York court,
class members everywhere
could either accept those terms
or withdraw from the class and
file individual suits.

New suits could still spring
up from users claiming actual
damages to their computers.

The company also faces
legal problems with Texas At-
torney General Greg Abbott,
and attorneys general in New
York and Florida are investi-
gating the issue. Those cases

are not part of the settlement
deal, though they could end in-
quiries if satisfied with the re-
sponse by consumers opting
in to the settlement. Other
state law agencies may also

Where copy-protection ini-
tiatives from the major labels
go from here remains to be
seen.

As part of the proposed set-

Sony BMG’s N.Y.

settlement does not
cut any ice with Texas.

still file inquiries.

Abbott is going forward
with his case. A representative
says that the New York settle-
ment is “not relevant” to the

tlement, Sony BMG agreed to
cease production of CDs
using XCP digital-rights-tech-
nology from First 4 Internet
or MediaMax DRM from

www.americanradiohistorv.com

SunnComm, and to injunc-
tive measures governing any
CDs manufactured with con-
tent-protection software dur-
ing the next two years. The
company, which has stead-
fastly denied allegations that
its copy-protection software
monitors consumers, will also
use an independent auditor
for the next two years to ver-
ify that claim.

As for EMI, the company re-
mains in a test phase with its
DRM vendor, Macrovision.
There is no word yet on
whether EMI will introduce
new protected discs this year,
as originally scheduled.

The Electronic Frontier
Foundation released a Jan. 4
statement calling on EMI to

publicly vow not to take any
legal action against computer
security researchers testing its
copy-protected releases. The
EFF is one of the parties that
sued Sony BMG over its DRM,
and is now supporting the
terms of the New York settle-
ment agreement

Universal Music Group and
Warner Music Group have not
announced support for copy-
protected discs. A high-rank-
ing executive at one of the
companies says Sony BMG’s
woes confirm that the tech-
nology is not ready for con-
sumer adoption.

For a clarification of last week’s
story on the digital-rights-man-
agement settlement, see page 78.

Photo: Kevin Mazur/Wiretmage.com
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DAVE ATTELL
JAMES AVERY
CHARLES BARKLEY
BIG & RICH
HAROLYN BLACKWELL
STEVEN BYRNE
DREW CAREY

KELLY CLARKSON
CHELSEA COOLEY
Miss USA 2005
DALLAS COWBOYS
CHEERLEADERS
DARRYL DAWKINS
DIANA DeGARMO
DROWNING POOL
WARRICK DUNN
JOHN ELWAY

TY ENGLAND

AL FRANKEN

LARRY GATLIN
ARTIS GILMORE
GAIL GOODRICH
ROY GREEN

ROBERT HAWKINS
SPENCER HAYWOOD
SHELLEY HENNIG
Miss Teen USA 2005
HOOTIE & THE BLOWFISH
TRAYLOR HOWARD
LARRY 1ZZO

TOBY KEITH

ROBERT KELLY
SCOTT KENNEDY
JIMMY KIMMEL
DON KING

KATHY KINNEY
JOHNNY KNOXVILLE
LA MAFIA

NICK LACHEY
DAVID LETTERMAN
RICH LITTLE
LONESTAR

HOWIE LONG
BOBBY LOPEZ

THE LT. DAN BAND
CHRISTIA MANTZKE
DARNERIEN McCANTS
NEAL McCOY
REGGIE McFADDEN
BRIAN McKNIGHT
CRAIG MORGAN
WILLIE NELSON
WAYNE NEWTON
SHAQUILLE O'NEAL
MICHAEL PETERSON
KELLY PRESTON
TITO PUENTE, JR.
COLIN QUINN
RASCAL FLATTS
HENRY ROLLINS
LARRY ROMANO
ROME

STEPHEN ROOT

JEFF ROSS

DANNY ROUNDFIELD
GALE SAYERS
SEANN WILLIAM SCOTT
SAM SIMON
JESSICA SIMPSON
GARY SINISE

ALEX SKUBY

CARL SMITH
SOULJAHZ

KENI THOMAS

FRED TRAVALENA
LEEANN TWEEDEN
THE U.S. ARMY BAND
“Persning’s Own*
THE U.S. MARINE BAND
“President's Own"
VINCE VAUGHN
TINA WESSON

RON WHITE

MARK WILLS
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Clear Channel
Readies VOD

Music Video Battle Looms For Yahoo, AOL

Clear Channel is ramping up
its Web presence again, with
a planned launch this month
of video-on-demand capa-
bilities for 17 station Web sites
in five major markets.

The radio conglomerate
will begin its VOD initiative
in New York, Los Angeles,
Boston, St. Louis and Wash-
ington, D.C., customizing
archive access to thousands
of videos to the branding of
respective stations.

“An urban station in St.
Louis will look very different
from a country stationinD.C.,”
says Evan Harrison, Clear
Channel executive VP of on-
line music and radio. “We want
to take advantage of the ex-
tent to which stations can cus-
tomize the product locally.”

For Harrison, that’s not
just PR schmooze, but a
point of differentiation from
the VOD services that AOL,
Yahoo and MSN already
offer, to great effect.

AOL representatives say
they serve roughly 3 million-5
million music video streams
daily. Yahoo Music head of
artist and label relations Jay
Frank places his company’s
number at “easily over 10 mil-
lion per day.” Both services
have benefitted substantially
from explosive one-off events:
AOL webcast the July 2 Live 8
concert to 5 million people, and
Yahoo served 4.4 million
streams of Howard Stern’s Dec.
16 terrestrial radio farewell.

Clear Channel has not yet
experienced such a water-
shed moment, but its VOD ini-
tiative follows a year in which
the company dramatically in-
creased its online offerings
and traffic.

According to Harrison, the
company began 2005 with
200 stations streaming online
and ended with more than
450, with average weekly lis-
teners growing from 300,000
to 950,000. Midyear, Clear
Channel launched Stripped,
its online-only concert series,
on 125 Web sites, as well as
podcasts. The company has
since served some 6.5 million
podcasts, a number that Har-
rison says is growing by 10%
per week.

Viewed in terms of unique
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visitors to a brand’s network
of music properties, Clear
Channel still trails AOL, Yahoo
and MSN substantially. Ac-
cording to the most recent
numbers from comScore Me-
diaMetrix, in November, Clear
Channel experienced roughly
9.3 million visitors, compared
with Yahoo’s 20.6 million,
AOL’s 16.1 million, and MSN’s
13.2 million. (Other online net-
works, including MTV’s and
ARTISTDirect, also snuck in
ahead of Clear Channel.)

There’s more than just Web
traffic at stake. Online adver-
tising continues to explode,
up about 30% in 2005 to
around $11billion. And, Frank
says, the ad market for vOD
is tremendous. “People are
much more willing to have 30
seconds of their time paid for
if it means they will get what
they want for free. And be-
cause the eyeballs are atten-
tive at that point, you can
charge a premium.”

Harrison expects Clear
Channel’s momentum to
carry into VOD. “Year one, we
laid the foundation and
proved to be the most ag-
gressive radio company on
the Web,” he says. “Now with
VOD in effect, that will enable
us to compete with the online
portals who have been in
video on demand.”

Clear Channel plans to ex-
pand VOD to other markets
during the year, and Harri-
son says that such on-air
promotions as radio DJs di-
recting listeners to vote on-
line in video “battles” will
also fuel growth.

But Frank says online por-
tals, by virtue of the demo-
graphics they already pos-
sess for users of their vast,
respective networks, have a
substantial advantage over
Clear Channel’s VOD efforts.
“Clear Channel can’t—and if
they can, will take a long
time to—truly identify their
audience,” he says. “They
don’t know if that person
watching VOD is a 14-year-
old male or a 55-year-old fe-
male. | cango to a beer com-
pany and tell them | can
select only 21-year-old males
and give them a beer ad on
Friday afternoon.” ece
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Making The Brand

MICHAEL PAOLETTA mpaoletta@billboard.com

Rocking The Winter Games

Flipsyde’s ‘Someday’ Is Chosen As The Theme Song To Upcoming Olympics

Cherrytree/Interscope group
Flipsyde has the upcoming
Olympic Winter Games to

| thank for the relaunch of its

album, “We the People,”
which originally debuted last
summer.

The album’s rerelease in De-
cember (with new track “Happy
Birthday”) coincided with NBC
naming lead single “Someday”
the theme song of its Winter
Olympics coverage.

The infectious rap-rock track
isheard—and ID’d—in TV spots
for the games that began airing
on NBC a few weeks ago. Cre-
ated in-house by the NBC
Agency, the music video-like ads
intertwine footage of the band
and such athletes as Apolo Anton
Ohno and Michelle Kwan.

At press time, the band was
scheduled to make its national
TV debut Jan. 5 on “The Tonight
Show With Jay Leno.’

“This a great way to get our
music heard,” Flipsyde front-

-

man Piper tells Billboard of
the band’s partnership with
NBC and the Olympics. “It’s
also a great way to cut through
the clutter.”

Indeed. “We the People”
sold 500 units in the week end-
ing Dec. 25, 2005, according
to Nielsen SoundScan. The CD
doubled its sales in the week
ending Jan. 1. Since its rere-
lease, “We the People” has sold
2,000 of its 8,000 total.

For its part, NBC was looking
for an edgy song filled with hope
and achievement, says Barbara
Blangiardi, the network’s VP of
marketing and special projects.
Perhaps more important, it de-
sired a song that would resonate
with the much-coveted 18- to
34.year-old demographic.
“When we heard ‘Someday,” we
knew it was the song,” she says.

In addition to the TV spots,
NBC hopes to reach its target
audience through off-channel
platforms, including the Inter-

net and in-store play.

Interscope is using the “di-
rector’s cut” version of the spot
as a tool to push the song and
group at radio and retail, Inter-
scope VP of film and TV mar-
keting Tony Seyler says.

Seyler, Blangiardi, Cherrytree
president Martin Kierszen-
baum, Flipsyde manager Robert
Hayes and NBC director of
music supervision Alicen
Schneider were instrumental
in putting this deal together.

With NBC and the Olympics
on its side, Seyler says he and
his Interscope colleagues un-
derstand that they must now
connect the dots between Flip-
syde, “the Winter Olympics
band,” and Flipsyde, the prom-
ising Cherrytree/Interscope act.
Stay tuned.

ON BROADWAY: Sports
arenas are heavily branded and
sponsored. So why not music
venues? Enter the Nokia The-

One way to rekindle interest
in_a record is to go the

Iy
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FLIPSYDE route: have your
song ‘Someday’ chosen as

the'theme for NBC's Winter
Olympics coverage.

atre Times Square.

Though the $21 million,
state-of-the-art, AEG Live-
owned and -operated theater has
been open since September
(Billboard, Oct. 1, 2005}, we only
recently experienced the space
when British acts Morcheeba
and Goldfrapp stopped by on
separate nights.

The brand associations do
not stop with the building’s
name. In addition to Nokia,
Emerson Radio and Heineken
are well-represented. In fact,
AEG’s brand partners helped
design the theater. This offered
innovative opportunities for
each brand to connect with
music fans.

Inaddition to naming rights,
primary partner Nokia created
the Blue Lounge in the venue’s
main lobby. Here, consumers
can check out new Nokia gear.

Similarly, Emerson’s kiosk in
the main lobby area allows folks
to interact with new products.
Emerson also supplied the
venue with its numerous
plasma TV screens.

As the exclusive beer of
the venue, Heineken is the
main sponsor of the theater’s
three bars.

Additional brand exposure is
delivered by way of the venue’s
85-foot-long LED marquee,
which is an integral part of the
Times Square landscape.

According to AEG VP of busi-
ness development Todd Gold-
stein, the venue’s “founding
partners” have multiyear agree-
ments with renewal options.

“From a consumer and
branding standpoint, it is ben-
eficial to have real estate in the
form of theaters,” says Silvio
Bonvini, senior manager of
Nokia Unwired. Especially real
estate that encompasses a dig-
ital studio.

Brands like Nokia and Emer-
son could, in essence, capture
performances and then—with
proper license deals in place—
disseminate and leverage the
content across other platforms.

At the sametime, brand reps
that man the kiosks are able to
interact directly with con-
sumers. “The feedback is im-
mediate,” Emerson senior
executive VP/COO John Raab
says of the products on display.
“This is a big plus for us.” -
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Legal Matters

SUSAN BUTLER sbutler@billboard.com

Riding Shotgun With The RIAA

Last October, | had the unusual
experience of riding along with
an investigator for the RIAA
when New York detectives set
out to bust a suspected CD pi-
rate at his CD-R burning lab (see
story, page 26). | sat in Bob
Barchiesi’s car for more than four
hours—without coffee. Then |
thought of the additional indus-
try investigators and the dozen
detectives also waiting nearby
for the suspect to appear.

I heard a sound in my head:
“Ka-ching.” It was a virtual cash
register ringing up the cost of
this undercover investigation.

Indeed, fighting piracy isan
expensive undertaking. But the
major record companies—who
foot most of the music indus-
try’s bill for this even though
the work benefits the entire in-
dustry—and many government
agencies are taking on the
challenges.

Such record-label trade
groups as the IFPl and the RIAA
employ full-time investigators
for enforcement. They also have

a slew of lawyers, who litigate
cases to enforce anti-piracy
laws and help officials develop
legislation where needed.

Protecting intellectual prop-
erty is also a high priority with
President Bush’s administration,
Chris Israel says. He was ap-
pointed in 2005 to the newly
created position of U.S. Coor-
dinator for International Intel-
lectual Property Enforcement.

“Our role is to make sure that
the U.S. federal government is
leveraging and utilizing all of
our resources and capacities to
build a safe, predictable and ef-
fective environment for intel-
lectual property protection
around the world,” Israel tells
Billboard. It is the first time that
any federal office has been es-
tablished to focus full time on IP
enforcement.

Israel’s office works with—
and coordinates the IP en-
forcement efforts of—the U.S.
Trade Representative, the De-
partment of Commerce, the
Department of Justice, the

State Department and the De-
partment of Homeland Secu-
rity, which includes Customs
and Border Protection, and Im-
migration and Customs En-
forcement. His office also works
directly with the White House.

“When USTR deals with
countries around the world to
develop trading rules and in-
frastructures, they bring in-
tellectual property enforce-
ment to the table as one of
their leading priorities,” Israel
says. “It’s also our point of en-

ISRAEL

gagement with the World
Trade Organization.”

Last October the Trade Rep-
resentative sent questions to
China asking for detailed infor-
mation about that country’s IP
enforcement efforts for the pre-
vious four years. China must re-
spond under treaty obligations
soon within this new year. Ac-
cording to a Dec. 11, 2005, re-
port to Congress, the United
States is prepared to take
“whatever action is necessary
and appropriate” to ensure that
China develops and implements
effective IP enforcement.

Within the Commerce De-
partment is the U.S. Patent and
Trademark Office.“They are our
key assets around the world in
offering guidance, training and
support to other governments
as they implement IP protec-
tions,” Israel says. The Interna-
tional Trade Administration also
plays a leading role in making
sure that countries are comply-
ing with IP rules.

Trademark laws oftenhelpin

prosecuting pirates, RIAA in-
vestigators say. For example,
record-company logos on coun-
terfeit CDs add trademark in-
fringement to other claims.

The Justice Department’s
criminal division has stepped
up its efforts to enforce IP rights.
Attorney General Alberto Gon-
zales proposed a legislative
package in 2005 to toughen
anti-piracy enforcement, im-
plementing recommendations
from the DOJ’s 2004 Intellec-
tual Property Task Force Re-
port. Congressional leaders are
expected to address the pro-
posal early this year.

“The global footprint of the
State Department, through its
embassies around the world,
provide a tremendous tool to
work with foreign governments
and U.S.companies,” Israel says.

The U.S. Embassy played a
large part in gaining govern-
ment support for the music in-
dustry in Pakistan, says lain
Grant, IFP| head of enforcement.
That country’s replication plants

‘UplFront

were flooding the market with
counterfeit CDs, which were also
exported into Western Europe
and the United States. Last May
successful raids shut down sev-
eral plants, significantly reducing
the molded-goods piracy prob-
lem, says Matt Drew, IFPl en-
forcement staff officer.
Homeland Security’s Cus-
toms Border Protection is the
first line of defense, Israel says.
“They utilize technology and in-
telligence to stay one step
ahead of the criminal enter-
prises that are attempting to
get fake and counterfeit goods
intothe U.S.” ICE is particularly
effective in investigating and
preparing cases against crimi-
nal organizations, he adds.
Israel looks forward to work-
ing with all the IP industries.
“One of the key priorities of our
office is to be a portal for thein-
dustry, an efficient place to
come within the federal gov-
ernment to talk about their
problems [so] we can work with
them to find solutions.” oo

>, Avai/ab/é “at
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APPearing Live at
the Knitting Factory
In Ho”gwoocl
January 18th, 2006
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Fall-ing To The Top

Indie Rock Band Headlines Its First Arena Tour

LOS ANGELES-—It has been
a slow and steady climb to Fall
Out Boy’s first North Ameri-
can headlining arena tour.

Since the rock group—voc-
alist/guitarist Patrick Stump,
bassist Pete Wentz, guitarist
Joe Trohman and drummer
Andy Hurley—formed in
2000, it has performed in in-
creasingly larger venues.

“We've gradually played in
front of 50 to 8,000 people due
to demand,” Wentz says. “We
wanted to play arenas at this
point to give everybody a
chance to see us, but our next
U.S. tour after this will prob-
ably be a small club tour.”

The arena tour, also fea-
turing the All-American Re-
jects, Hawthorne Heights and
From First to Last, kicks off
March 15 and will hit at least
40 markets. More dates will
soon be announced on fall-
outboyrock.com.

The group just completed a
fall headlining stint on the Nin-
tendo Fusion tour, which
grossed $1.8 million and was
attended by more than 85,000,
according to Billboard Boxscore.
Fall Out Boy is touring Europe,
in mostly theater-size venues,
in January and February.

The Nintendo tour mainly
stopped at theaters, but also
included a few arenas. Wentz
says that the arena stops
were a learning experience
that the group will apply to
its new tour.

“We took a poll on our Web
site asking fans what about
our shows is most important
to them. The things that came
up the most were floor space
and ticket price,” Wentz says.
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“We wanted to make sure that
these concerns were met on
our arena tour.”

Andrew Simon, the act’s
booking agent at Agency for
the Performing Arts in Los
Angeles, says that arenas
were specifically chosen to
allow for the most general-
admission floor space.

Wentz adds that the band
will also focus attention on
fans in seats farthest from the
stage.

“For ‘Sugar, We're Goin’
Down,” we're going to grab a
bunch of people from nose-
bleed sections and take them
down to the stage,” Wentz
says. “We want to keep the
fans in the mix.”

ACCESSIBLE PRICE
A $30 ticket is also expected
to attract concertgoers.

“The fans will say that they
just saw this act in a club for
$20,” Simon says. “Being able
to do this with an affordable
seat is important to these fans.”

Charging a low price
means that the band has to
“travel smart,” Simon says.
“It’s probably going to be a
four-truck tour, but a really
great production.”

Wentz also notes that
though the band isn’t “taking
away a big chunk [of money]
on this tour, we will get fans
on the next tour. It's impor-
tant to not skip steps in your
career and make sure you tour
in the right way.”

The strategy involves work-
ing with local promoters who
have been with the band since
its early days when it released
its albums independently, de-

spite offers of full tour buys
from national promoters. The
group’s major-label debut—
“From Under the Cork Tree”
{Fueled by Ramen/Island)—
has sold 1.6 million units since
its spring 2005 release, ac-
cording to Nielsen SoundScan.

“A lot of the promoters have |

taken a liking to the band fi-
nancially, but also they really
like the guys,” Simon says.
“We feel they will work harder
for us.”

Perry LaVoisne, a talent
buyer/promoter for Ritual
Detroit in Farmington Hills,
Mich., says the decision was
asmartone. LaVoisne is pro-
moting some Michigan dates,
including a stop at the Delta-
Plex Entertainment & Expo
Center in Grand Rapids.

“They have gotten to this
point wisely,” LaVoisne says.
“They know what is going on
with their fan base, and it’s the
right time to make the leap.”

LaVoisne is approaching
his dates like smaller Fall Out
Boy shows he has promoted
in the past by focusing on
local radio and print buys and
street marketing, which will
include Internet chat room
posts and other online pro-
motions.

Simon and Wentz hope
that the arena dates will reach
fans who might not have
made it to Nintendo Fusion
or Fall Out Boy’s other previ-
ous concerts.

“The Nintendo shows sold
out so quickly that we defi-
nitely left a lot of fans outside
of the doors,” Simon says.
“The reason to go big now is
to not shut out any fans.” «-
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OXSCORE concert grosses

Copyright 2006, VNU Business Media,
inc. Al rights reserved. Boxscores should
be submitted to: Bob Allen, Nashville.
Phone: 615-321-9171. Fax. 615 321-0878.
For research and pricing, call Bob Aflen
FOR MORE BOXSCORES GO TO:
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ICKET PRICE(S)  Venue, Date
oLt THE ROLLING STONES

$500/%60 SBC Park. San Francisco,
Nowv. 13,15

Attendance
Capaciy

Premoter

87054

33567 two shows  Concert Productions Int'l, The Next Adventure

THE ROLLING STONES
MGM: Grand Garden, Las Vegas,
Now. 18

|

$4,053,289
$475/$135 13,392

SROUL Cancert Productions Int’l, The Next Adventure

THE ROLLING STONES

American Airlines Center, Dallas,
Nov.

$2,792,740
$350/$75

N
0

!5351 Concert Productions int’l, The Next Adventure
seloLk

THE ROLLING STONES
Pepsi Center, Derver, Nov. 24 15097

1585
THE ROLLING STONES

Toyota Center, Houston, Dec. 1

THE ROLLING STONES

Glendale Arena, Glendale, Ariz.,
Now. 27

THE ROLLING STONES

Save Mart Center, Fresno, Calif.,
Now

$2,707,590

$350/%75 Concert Productions Int’l, The Next Adventure ‘

$2,616,385
$350/$75 15,251

2 Concert Productions Int'l, The Next Adventure
seloLt

$2,553,855
$350/$75 14,78«

sehoLt Concert Productions Int'l, The Next Adventure ‘
H

$2,324,305

$350/$75 13,37¢

selout
POPTE Tl THE FOLLING STONES i |

$350/$75 FedEx Forum, Memphis, Dec. 3 !:’—ggt& Concert Productions int'l, The Next Adventure

GREENI DAY, JIMMY EAT WOFLD, MY CHEMICAL ROMANCE ’

(32680000 Austrahan) 24 300 )
$62.42/357.9 Telstra Dome, Mzlbourne, Dec, 17 30560 Frontler Touring Co.

$1,966,545 L A e i

$52.50 Madison Square Garden, New 37,550 Ron Delsener Presents
weC s2houts

GREEN DAY, JIMMY EAT WODKLD, MY CHEMICAL ROMANCE

gye%n'fz Cricket Ground, Sydney, ;gggg Frantier Touring Co.

Concert Productions Int'l, The Next Adventure

N
|

$2,015,601

York, Dec. 9-10

$1,924,281
($2558000 Austrafian)
$62.44/357.92

THE ROLLING STONES
Delta Centar, Sait Luke City, Now. 22 13897

$1,854,465

$350/$75 Concert Productions Int'l, The Next Adventure

$1,470,693
(51,744,387 Canadian)
$100.75/$50.16

AEROSM TH, LENNY KRAY TZ

17,434
.ellout

Air Canada Centre, Toronto, Nov. 18

NEIL DIAMOND
MGM Grand Garden, Las Vegas,
Dec. 30

Clear Channel Entertainment

$1,235,693
$183.75/$52.50 joi08 in-house, Goldenvolce/AEG Live

$1,232,763 FOO FIGHTZRS, KAISER CHIEFS, THE NATION BLUE
(31647000 Austraban)

Rod Laver Arena, Meibourne, 21,30C 22,000 two =
$5763 Dec. 6-7 e relsellout Frontler Touring Co.
$976,290

AEROSMITH, LENNY KRAVITZ
(81163636 Canadian)

$100.26/$58.31 gg:fllgemre, Ottawa, Ontario, T163 1000

TRANS-S'BERIAN ORCHESTRA

Van Ancel Arena, Grand Rapids, 19,568
Mich., Dec 17 (inchudes matinee) tuc selfouts

DAVE MATTHEWS BAND, MIKE DOUGHTY |
ED B_?gknonh Garden, Boston, 17,310
ec.

Clear Channel Entertainment

$903,158

$49.50/$39.50 The Celiar Door Companies

$901,320
$52.50

Tea Party Concerts

sedlaut

TRANS-SIBERIAN ORCHESTRA

$824,031 J ]
$50.50/$30.50 Toyota Center, Houston, Dec. 18 23,345

(includes matinee) PACE Concerts

twa selouts

| TRANS-S'BERIAN ORCHESTRA

$743,857
$45/%33 Savvis Carte;, 3 18,953 Clear Channel Ent., Steve Litman Presents,

(inchude. maci 03 rwo shows in-house

- FOT FISHTERS, KAISER CHIEFS, THE NATION BLUE

Etlcesan S aciLm, Auckland, 12,00C .
New Zedand Mev 26 senout Frontier Touring Co.

GWEN STEFANI, CIARA

St _ouis, Dec.
=]

$664,890
(3$954.000 New
Zealand) $53.67

$652,645

LIS Z‘:\?v s)i)r:xs ;Dltz.eé’”den' 3577?9 Ron Delsener Presents

$651,750 NEIL DIAMTHD

$75/$42.50 ipayOne Center, San Diego, Dec. 21 ;1‘3(’3( Avalon Attractions, Viejas Entertainment
$628,725 AEROSMITH, LENNY KRAVITZ

Bl27/ 38750 Bradley Center, Milwaukee, Dec 13 %047 Elevated Concerts

$613,710 MARCOD ANTONIO SOLIS, ANA GABRIEL

$85/$65/$45

nzf%hm" San Jose, Calif., 1‘83(;‘78 Marquez Brothers Int'l

$600,804 FOO FIGHTERS, KAISER CRIEFS, THE NATION BLUE l
{$816.000 Australian)

Entertainment Cantre, Brisbane, 10,60C
$56.69 Australia, Nov. 28 i Fronatier Touring Co.

$591,195
$55 1,591
121857

TRANS-SIBEFIAN ORCHESTRA

ARCD Amema, Sacramento, 15150 i
Dec. 3 (incuces retinee) 22922 two shows Bill Graham Presents

GWEN STE=ANI, CIARA

TC Wate house Cantre, Orlando, 12,600
Fla, Dec 20 sehaut

DAVE A" TH=WS BAND, MIKE DOUGHTY

Verizon Wirekss Arena,
Manches e, M.F. Cec. 12

gz:a]gilion, San Juse, Calif., Andre Rieu Productions

$581,081
$47.75/$27.75

$569,669

$34.50 House of Blues

$565,760
$52

Tea Party Concerts

10,93
sellcut

MARTINA MTBRIDE, LEAKWN RIMES, CARRIE UNDERWOOD

Palace ot £uburn Hills, Auburn
Hilis, Mich,, D2c. 8

$559,018
$275/$250/$85/

$19.95 S‘%‘éo Palace Sports & Entertainment

GWEN: STEFANI, M.I.A.

Save Mart Centet, Fresno, Calif.,
Nov. 25

$558,480
$65.50/$35.50

11,356
sellcut
TRANS-51BERIAN ORCHESTRA

Ervin J. Mutter Center, Dayton, 15,157
Ohio. Dec. 4 (inciudes matinee) two sellouts

Anather Planet Entertainment

$553,244
$39.50/$29.50

Belkin Productions

TRANS-5IBERIAN ORCHESTRA

Madison Square Garden,
New York, Dec. 19

$550,554
$61/$31 1292

selicut

TRANE-513ERIAN ORCHESTRA

SBC Center, San Amtonio, Dec. 16 ;E{gdstg Stome City Productions/Jack Utsick Presents ‘

Ron Delsener Presents

$546,358
$56/$36
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On The Road

RAY WADDELL rwaddell@billboard.com

Hip-Hop Concerts Rock
United Arab Emirates

Hip-hop concerts are not always what they are
cracked up to be in the United States, but rap
is exceeding expectations in Dubai.

A December concert at Dubai Media Center
Amphitheatre in the United Arab Emirates by
Missy Elliott and Busta Rhymes attracted around
9,500 fans, ranking it a major success.

The show was booked by Jeremiah “lce”
Younossi, agent at Emmel Communications,
the booking arm of Violator Management. Dur-
ing the past few years, Younossi has made a
name for himself booking such Violator clients
as Rhymes, Elliott and 50 Cent into interna-
tional markets well off the traditional hip-hop
path.

Younossi calls Dubai one of the elite tourism

\
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BUSTA
RHYMES is
one hip-hoo
artist who
recently
performed
in under-
the-radar
market

of Dubai

»

cities in the world, with “seven-star hotels,
world-class golf courses and a great night life,
all surrounded by beautiful desert oasis scenery.”

The Elliott/Rhymes concert was promoted
by Done Events, a subsidiary of the UAE’s Arab
Media Group. It was the first rap double bill the
city has hosted. Tickets were priced at $42-
$108—steep by U.S. standards but apparently
in line with the Dubai market.

“While Dubai attracts many talents of high
international stature, Dubai has never experi-
enced a ‘double-header’ before,” Done Events
COO Chetan Shah says. According to Shah, the
twin bill was “a definite innovative twist to the
country. The spirit and aura of the arena was
filled with excitement and excellent vibrations.”

The market may be misunderstood, Younossi
says. “What is not so obvious about Dubai is the
large population of young people between the
ages of 18 and 35 from all over Western Europe,
as well various parts of the Middle East, Africa
and Asia,” he says. “According to my conversa-
tions with the producers from Done, Chetan
Shah and [Done partner] Colin Davie, the young
adult population in Dubai has shown a signifi-
cant growing appreciation for American R&B
and hip-hop music.”

Such acts as 50 Cent, Mariah Carey, Destiny’s
Child, Alicia Keys, Sean Paul and the Black Eyed
Peas have all recently played the region. How-

b ever, despite the increased interest, not all

acts met the expectations of the agents and
producers, Younossi says.

“Our goal was to collectively find a way
to change this trend without necessarily
spending more dollars on talent,” he
adds. “After a few days of negotiations,
won il the folks at Done were sold on my pro-
posed Violator package: a male and fe-

male superstar, both with established
international careers, representing

positive values for young people and
with a mutual admiration for onean-
other’s talent.”

Asked if the show was profitable, Shah
responds, “Our objective was
achieved,” adding that other hip-hop
shows would be booked in the market.
“Dubai has proved its success in many
ways . . . and we are always prepared for
the next big thing.”

According to Younossi, the concertalso
succeeded on another level. “The fans ex-
pressed great joy and appreciation from
the moment Missy kicked off the show
until over two hours later when Busta

closed the show with his incredible en-
core,” he says. “The artists, management,
producers and agents were satisfied that
we could all come together and reach a fair
/ compromise on this deal. [t's not just about
the money.”

Younossi says Emmel and Violator will
continue to explore international markets.
“In the future, we have some great ideas in
mind for Dubai,” he says.
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The werld's musk market - 40th editign m

Tune in to the people
who make music move

(4]

40 YEARS
OF MUSIC

N

40midem.com

In a rapidly evolving industry, MIDEM's 40th edition
will be one to remember!

This is your last chance to register to MIDEM 2006
and boost your music business for a full year!

If it has anything to do with music you'll find it at
MIDEM. This is where all the key decision makers
come to meet, talk and deal non stop for 5 full days.

It is not too late to register to MIDEM & MidemNet Forum!

You can even register in Cannes during the market.
To find out more and register now, go to www.midem.com

Alternatively call Paul Barbaro or Christophe Chiappa on
+ 33 1 41 90 44 60 or e-mail us on

info.midem@reedmidem.com

Reed

A member of Reed Exhibitions

MIDEM: 22-26 january 20C6
MidemNet & MidemNet Mobile: 21-22 January 2006

Palais des Festivals, Cannes, France * www.midem.com
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Virgin’s Big Tour
On Campus

Yellowcard To Headline Third Annual ‘Mega’ Trek

The Virgin College Mega Tour
is going back to school for a
third year.

The outing, launched in
2004, visits colleges to help fa-
miliarize students with the
Virgin brand. Its route is
shaped by Virgin Megastore lo-
cations.

This year, the Mega Tour
will make 18-20 stops in April
and May. Punk-pop band Yel-
lowcard will headline the
main stage, supported by rock
group Mae. Routing is still
being set.

The interactive village that
comes along with the tour is
just as crucial as the music.
The village features giveaways
like Virgin Recommends
music samplers and activities
like karaoke.

Attendees can also see bands
play on the Emerging Artist
stage. For the first time, Vir-
gin is enlisting local per-
formers to play that stage
instead of up-and-coming na-
tional performers.

Virgin Entertainment Group
senior manager of partnerships
and promotion Ann Egelhoff
says VEG decided to feature
local artists since the retailer
wanted to support the college
communities and showcase
good talent. “It's something fun
for them to do, as well as help

drive traffic to our village to
kind of see what the tour’s all
about,” she says.

Jaime Kelsall of Agency for
the Performing Arts books the
Mega Tour. VEG and Dentyne
Fire and Dentyne Ice are pre-
senting it, with Pontiac return-

ing as a supporting sponsor.
Egelhoff says VEG seeks
sponsors who have “the same
thought processes as far as
how great music is and utiliz-
ing music” to bring a brand to
the consumer. At press time,

Fontana, TompKkins Square
Use Their ‘Imaginational’

An album of largely obscure
acoustic virtuosos from a
startup label is not an obvi-
ous choice for a new distrib-
utor trying to make a name
for itself. Yet there is more to
Fontana’s deal with Tompkins
Square Records than the
lovely instrumentals of “Imag-
inational Anthem.”

An expansive single-disc col-
lection, “Anthem” seamlessly
pairs the work of younger and
elder artists, working almost as
aprimer on the acoustic, folksy

www americanradiohistorv.com

sort of music pioneered by John
Fahey. The album was compiled
by Josh Rosenthal, former VP
of alternative sales and distri-
bution at Sony Distribution.

In addition to Fahey, the
record features such artists
as Harry Taussig, the late
Sandy Bull and Max Ochs.

Upcoming releases on Tomp-
kins Square include albums from
jazz improvisers Charles Gayle
and Ran Blake, both due March
7. A second “Anthem” album is
in the works.

Rosenthal is also sub-distrib-
uting Dovecote Records, home
torock act Aberdeen City.

“l wanted a partner who
could do a lot of different things
and maybe had the muscle who
could move a project through
that was more mainstream,”
Rosenthal says. “I’'m also close
to closing a big catalog deal
with somebody. Between the
catalog, this other label and my
label, | wanted a home that
would have versatility.”

Rosenthal is vague on which
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there were two sponsor spots
still open.

Pontiac decided to partner
with VEG for similar reasons.
Advertising manager Dino

catalog he is after, but Fontana
director of marketing Tom
Overby says the likely-to-be-
finalized acquisition was inte-
gral to bringing Rosenthal into
Fontana. When and if com-
pleted, it would give the inde-
pendent distribution division
of Universal Music & Video Dis-
tribution a slew of jazz and
blues artists, Overby says.

NONSTOP: It's getting to the
point where this column could
simply document indie store
closings and still not have
enough space. The latest to fall
is 12-year-old NYCD at 173 West
81st St. in New York.

NYCD closed its doors for
good Dec. 24, but the outlet
will live on via the Internet. Co-
owners Tony Sachs and Sal
Nunziato will offer their wares
(primarily used CDs) as a third-

Bernacchi says, “Virgin is a 360
[degree] marketing effort with
us. They are really inextricably
linked with what we’re doing
from an advertising and mar-

Capitol Records act
YELLOWCARD will gét a
spring break headling the
Virgin College hg_,ega Tour
in April and-May

party seller on amazon.com.
The two say amazon.com sales
have essentially kept the store
afloat for the past two years.

“We have to go to where the
people are now,” Sachs says.
“We’'re hoping to make more
money online than we were in
the store. Even if we made the
same amount of money online,
we’re cutting our expenses,
and we don’t have $50,00 to
$100,00 worth of inventory sit-
tingin the store.”

Nunziato says the volume
NYCD sells online is so great
that albums can carry a lower
markup. The two will operate
out of what Sachs describes as
a “large office” and will retain
one other employee. Sachs says
NYCD has lost money annually
since 2000. He points to the
high cost of CDs, digital sales
and a changing neighborhood

UplFront

keting perspective, especially
when it pertains to music.”

Pontiac will have wrapped
vehicles visit each campus
prior to and the day of the con-
certs. It is also sponsoring the
Virgin Recommends sampler.

For Yellowcard, the Virgin
tour presents a two-fold oppor-
tunity. Bassist Pete Mosley says
the group was looking for a
spring tour to help promote the
Capitol act’s new album, “Lights
and Sounds,” out Jan. 24.

The outing also provides fi
nancial backing that young
bands might not oth-

erwise have to en-
hance their stage

productions. Plans
have not been fi-
nalized, but Yel-
lowcard will likely
br.ng some addi-
tional musicians on
the Mega Tour.
“Touring on this
reco-d, we want to be
able to bring out
more strings with us,
and we’ve got a cellist
and a violist that have
worked with us on every
record,” Mosley says.
“We would definitely like
tobe asle to bring them
out on the road with us
to add that texture to our

live side.” .

that outgrew the outiet.

“My father calls it being ‘a
piggyback entrepreneur,’ ”
Sachs says, “since we're just
riding on Amazon’s coattails.
But if it makes us a living,
that’s great.”

A LITTLE SOUL: New York-
based Zealous Records wili
issue a collection of rare soul
tracks compiled by blog-
ger/writer Oliver Wang (soul-
sides.com). The 14-song col-
lection will include Clarence
Reid’s “Master Piece,” Johnny
“Guitar” watson’s “Loving
You” and Erma Franklin’s
“Piece of My Heart.”

The album will be released
March 16 as “Zealous Records
Presents: Soul Sides Volume
One.” Zealous is an imprint of
Velour Music, which is distrib-
uted via ADA. .

MARCH 15-19 2006 |

SXSW 2006 Keynote:
Neil Young

HE SXSW MUSIC AND
EDIA CONFERENCE

snowcases hundreds of musical

. acts from around the globe on fifty

Go to sxsw.com for
registration discounts,

stages in downtown Austin. By day,
conference registrants do business
in the SXSW Trade Show in the
£.ustin Conventlon Center and

conference updates
and a list of
showcasing

artists.

gartake of a full agenda of
iaformative, provocative panel
ciscussions featuring hundreds of
epeakers of international stature.
SXSW Music celebrates its 20th
anniversary in 2006.
WWW.SXsw.com
512/467-7979
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MTV

Deadline: January 30, 2006
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tate of music today. Sound o
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This Music Sounds Like Country

Tim Nichols, Connie Harrington Start Publishing Venture With Warner/Chappell

NASHVILLE—Top Music Row
songwriters Tim Nichols and
Connie Harrington are
launching a publishing com-
pany, to be called This Music.
The new firm is a joint ven-
ture with publishing giant
Warner/Chappell Music.

Warner/Chappell has re-
signed Grammy Award win-
ner Nichols to a worldwide
publishing agreement and
purchased one of his back
catalogs from EMI, one of his
former publishers, as part of
the deal. Nichols has been af-
filiated with Warner/Chappell
since 2002,

Harrington previously wrote
for Song Garden Publishing, an
independent company owned
by country liberproducer By-
ron Gallimore. Former Song
Garden GM Rusty Gaston joins

This Music in the same capac-
ity and takes a small equity
stake in the company.

The agreement calls for
Warner/Chappell to co-pub-
lish and administer This Music’s
output. Nichols and Harring-
ton will write for This Music.
They plan to sign other writers
in the future, although no sign-
ings are immediately on the
horizon.

Harrington and Nichols are
longtime collaborators. Hits
they have written together
include Terri Clark’s “Girls Lie
Too” and Joe Nichols’ “She
Only Smokes When She
Drinks.”

Tim Nichols says Harrington
was the first person he ap-
proached about a potential
partnership. He describes her
work ethic as “really strong”

TR T [ A
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BY BRIAN GARRITY

and says their coliaboration is
“a good fit.”

As for Gaston, Nichols calls
him “a go-getter” and says,
“He has a really bright future
in this business.”

NICHOLS

No other staffers have been
hired, and Nichols says, “We’ll
start out pretty lean and
mean.” The company will be
housed in Warner/Chappeli’s
Music Row offices.

Nichols’ biggest hit is “Live
Like You Were Dying,” a song
he co-wrote with Craig Wise-
man. Recorded by Tim Mc-
Graw, it spent seven weeks at
No. 1 on the Billboard Hot
Country Songs chart last year
and earned Nichols and Wise-
man a Grammy for best coun-
try song, as well as numerous
other major industry song-
writing awards.

Nichols says he has been
working with Warner/Chap-
pell on putting the deal to-
gether for a year. The runaway
success of “Live Like You
Were Dying” gave him the

confidence and the finances
to secure the agreement,
which was inspired, in part, by
the success of pal Wiseman’s
own Big Loud Shirt publish-
ing company.

Nichols says this kind of
joint venture “seemed like the
next step for me career-wise,
beyond just another straight
publishing deal.” And “Live
Like You Were Dying,” he
says, “allowed me to have the
kind of credibility to be able
to go to [Warner/Chappell
Music senior VP] Dale Bobo
and say, ‘Here’s what b'd like
to do.” And he was excited
about making it work.”

Other top five hits Nichols
has written include Alan Jack-
son’s “That’d Be Alright,” Jo-
Dee Messina’s “Heads Carolina,
Tails California,” Trace Adkins’

“(This Ain’t) No Thinkin’
Thing,” Lee Ann Womack’s “Pll
Think of a Reason Later,” Reba
McEntire’s “I’d Rather Ride
Around With You,” Keith Whit-
ley’s “I'm Over You” and
“Brotherly Love” and Clark’s “|
Wanna Do It AlL"

Nichols currently has two
songs on the Hot Country
Songs chart: Jamie O’Neal’s “I
Love My Life” and Van Zant’s
“Nobody’s Gonna Tell Me
What to Do.”

Harrington is a Gospel
Music Assn. Dove Award-win-
ning writer who has penned
numerous Christian music hits.
On the country side, her
biggest hits include Brooks &
Dunn’s “My Heart Is Lost to
You,” Chad Brock’s “Ordinary
Life” and SheDaisy’s “This
Woman Needs.” .

APPLE BLOSSOMED, BUT YEAR WAS
SOUR FOR MOST MUSIC STOCKS

NEW YORK—The music business posted mixed results on Wall
Streetin 2005 as the industry continued to grapple with the painful
transition from physical to digital formats.

Apple Computer once again was the year’s big winner. Strong
demand for the iPod and iTunes helped its stock price more than
double in the last 12 months. Shares in Apple ended 2005 at $71.89—
a gain of 127% after a stock split.

Underscoring Apple’s growth was strong financial performance.
Through the first nine months of the year the company shipped al-
most 18 million iPods, generating over $3 billion in revenue.

In the label business, Warner Music Group’s initial pub-
lic offering was the stock story of the year. WMG raised $554.2
million inthe May 11 deal—20% less than what it hoped for.
The stock limped out of the gate at $16.40, amid pessimism |
over the company’s A&R prospects in the wake of aggres-
sive cost cutting. Also a question: could digital revenue off-
set slumping CD sales? However, a string of hits and some
shrewd bets in the mobile space helped power the stock to
end the year up 18% at $19.27.

WMG financials also showed improvement. In its fiscal
year ended Sept. 30, the company posted a reduced net loss
of $169 million on revenues of $3.5 billion.

Big market-share gains at Universal Music Group did not
do much for the stock price of parent Vivendi Universal.
After a comeback year in 2004 in which Vivendi stock rallied
32%, the French conglomerate saw its share price end 2005
down 3% at $31.40. Through the first nine months of the |
year UMG posted earnings from operations of $252 million
on revenues of $3.8 billion.

Sony Corp., which spent the year bickering with Bertels-
mann over control of Sony BMG and running far behind
Apple Computer in the MP3 player market, saw its stock
price rise slightly, up 5% to $40.80. Sony BMG posted a net
loss of $60 million on sales of $936 million for the fiscal sec-
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ond quarter ended Sept. 30. In its fiscal first quarter ended June 30,
the joint venture reported a netloss of $18 million on sales of $1.02
billion.

EMI shares returned 5% during the course of 2005, minus
significant restructuring efforts or pressing speculation of a
merger with WMG to fuel the stock. EMI’s stock ended the year
at £2.43 ($4.18), after opening 2005 at £2.57 ($4.42). For the six
months ended Sept. 30, EMI reported earnings of £23.6 million
($41 million) on revenues of £924.6 million ($1.6 billion).

Broadcasters and live-entertainment specialists turned to re-
structuring efforts to help revive their struggling businesses.
Stock in radio and touring giant Clear Channel Communications
ended 2005 down 5% at $31.45 after spinning off its live-enter-
tainment businesses into a separately traded entity called Live Na-
tion. Stock in MTV and Infinity Radio parent Viacom dropped more
than 11% to $32.76. At the end of 2005 Viacom split itself into two
companies. The cable networks and movie division retained the Vi-
acom name, while the broadcast radio and TV businesses were re-
named CBS. Shares in Univision Communications

2005 STOCK PERFORMANCE

increased 2% year over year to $29.39.
Satellite radio, one of the industry’s hottest stock stories
of 2004, cooled significantly in 2005. Shares in Sirius Satel-

3 Dec. 30, 2005
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Annual stock price change for a numbar of industry benchmars.
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lite Radio slipped 10% to $6.70in a year when the company
found itself prepping for the arrival of syndicated radio per-
sonality Howard Stern. Rival XM Satellite Radio also gave
up ground in 2005. Shares in the company declined 25% to
$27.28.

Music retail also reversed its 2004 gains, as CD sales sput-
tered. Shares in FYE parent Trans World Entertainment slid
53% to $5.70. Handleman, rackjobber to Wal-Mart and
Kmart, saw its shares slide 41% to $12.42. Hastings Enter-
tainment stumbled 33% to $5.48.

Outside of Apple Computer, other companies trying to
sell digital music services to consumers delivered mixed re-
sults. RealNetworks’ stock jumped 19% to $7.78 thanks in
part to a big settlement deal with rival Microsoft, which will
now promote RealNetworks’ Rhapsody subscription serv-
ice in a variety of its MSN properties.

Napster, which came out of the gates swinging in 2005
with a Super Bowl commercial touting its new portable sub-
scription offering, stumbled badly, falling 61% to $3.52.
And digital distributor Loudeye saw its stock drop 82% to
38 cents by the end of 2005.
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Will Industry Let CD Fade
With A Bang Or Whimper?

So welcome to the new year: a great opportunity
to look forward, and to reflect.

Let’s start with the former, and the notion that
2006 will be the first year merchandisers will re-
ally contend with digital distribution. Until now,
the digital world has largely affected the sales of
physical music goods mainly through subtrac-
tion, via unauthorized file-sharing, piracy and
CD burning. In 2005, about 333 million digital
tracks and 16 million digital albums were sold,
according to Nielsen SoundScan.

But everyone knows by now that the iPod was
the must-have gift item of the holiday selling sea-
son. Asone merchant puts it, “Everyone owns an
iPod now, even itty bitty kids.” And Nielsen
SoundScan’s numbers bear that out. In the week
ending Dec. 25, digital track sales jumped nearly
2 million units to almost 9.6 million downloads.
The following week ending Jan. 1, the numbers
doubled again, to almost 20 million.

For the first time since the mid-1980s, mer-
chants must contend with a multiformat busi-
ness. Many are closely watching how the majors
handle this shift.

A little history may be relevant. The cassette
surpassed vinyl album sales in 1983, moving
237 million units versus 210 million; the CD
was also introduced that year. Vinyl albums were
only able to remain a factor until 1988, when 72
million were sold, and the format finally went
below the 10 million mark in 1991, according
to the RIAA’s shipmentdata. That means viny!'s

Sony BMG
found itself jug-
gling to keep
some titles in
stock during
the holidays,
such as a
JOHNNY CASH
boxed set.

downfall took nine years.

Meanwhile, the CD surpassed the cassette
in 1992 (407 million to 366 million), according
to the RIAA. But the cassette remained a fac-
tor in album sales until 2000, when 76 million
units were sold. The format dipped below 10
million units in 2004, making that a 12-year
downturn cycle.

Will the majors treat the CD like they did the
cassette in its decline? The cassette was nurtured,
as the majors tried to get as much mileage as pos-
sible out of the format, prolonging its life.

Or will the CD be treated like vinyl? Once the
consumer had spoken and the end was in sight,
the majors did everything they could to acceler-
ate vinyl’s decline.

The difference this time will mean more than
how the format shift will play out. It also will have
serious ramifications for the different retail chan-
nels. And though the majors may think they are
in a no-lose position, no matter how the format
shift transpires, what happens at retail will cer-
tainly have consequences for labels, whether they
want to acknowledge it or not.

LOOKING BACK: During the closing weeks
of the holiday selling season, overall music sales
were disappointing. But there was a little bit of
excitement, particularly in Christmas week.

That week the top 10 was fueled by three new
releases, including Mary J. Blige’s No. 1 album
“The Breakthrough” (which scanned about
727,000 copies, according to Nielsen SoundScan)
and Jamie Foxx’s No. 2 debut of “Unpredictable”
(which logged 598,000 scans).

Universal Music & Video Distribution and Sony
BMG Music Entertainment Sales had to scram-
ble to keep the top two titles in stock. By its Dec.
20 street date, UMVD had shipped 736,000 units
of “The Breakthrough,” with most accounts sell-
ing through quickly and some store outages oc-
curring. UMVD managed to get another 664,000
units in the field by the Friday before Christmas,
for a total shipment of 1.4 million units. That left
most stores in good shape with stock in place
through Dec. 26 and beyond, retail executives say.

Meanwhile, Sony BMG shipped 640,000 units
of Foxx’s album, which quickly sold, leaving most
stores out of stock by Wednesday. The distribu-
tor sent out another 600,000 units so that stores
had it for the weekend. But by the Tuesday after
Christmas, many stores were reporting outages
again, which means that Sony BMG continued
to chase the record. Retailers say that by the Fri-
day before New Year’s Eve, the title was restocked
in most outlets.

While Sony BMG handled the challenges of
a hit album, it had problems keeping up with
demand for some boxed sets, including one from
Johnny Cash, which got alift from the “Walk the
Line” biopic.

“We couldn’t get enough Johnny Cash,” one
music merchandiser says. “We never learn, nei-
ther us or the labels. When a movie hits, you
don’t think it will more than double sales, but
it always does.”
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DAYV e BY ANTONY BRUNO

‘Analog Hole’ Bill A Digital Chasm

You may not have seen the
news, buried as it was amid the
holiday retail frenzy. But on
Dec. 16, with the introduction
of the Digital Transition Con-
tent Security Act in the U.S.
House Judiciary Committee,
the bell rang on the latest round
of an increasingly difficult pol-
icy fight.

On one side is an entertain-
ment industry, still basking in
the glow of a favorable Grokster
Supreme Court ruling, now
asking Congress to press for
additional protections against
copyright infringement. Op-
posing are technology compa-
nies and Internet rights
organizations, claiming gov-
ernment-mandated digital-
rights-management rules
restrict innovation and harm
the free market of ideas.

Caught in the middle, as is
often the case, is the consumer.

The entertainment indus-
try’s strategy includes a multi-
tiered legislative agenda backed
by intense lobbying pressure
designed to create laws to dic-
tate how Internet networks and
consumer electronic devices in-
teract with digital media.

Specifically, the industry
wants to require all digitally
transmitted programming to
be encrypted before broadcast
so that only devices with the
proper key can interpret it.

It also wants to place limita-
tions on what these receivers
can do with such content, like
restricting the length of record-
ings and their transfer.

The DTCSA is otherwise
known as the “Analog Hole”

™ :MediaREADY 5006

bill, referring to the moment
when analog TV programming
is converted into digital files.
The bill seeks to require that
any devices converting analog
programming into digital files
are capable of recognizing
copyrighted content and sub-
sequently restricting how that
content is used.

The Analog Hole bill and
others like it have been met
with strong resistance by tech-
nology companies.

“Nobody wants technology
at the speed of government,”
says Morgan Reed, VP of pub-
lic affairs for the Assn. for
Competitive Technology. “By
putting a technology mandate
in place, you really hamper the
market economy and hamper
the opportunities for technol-
ogy businesses to provide a bet-
ter product.”

With both sides slinging
sky-is-falling rhetoric, the
bill’s sponsor, Rep. James
Sensenbrenner Jr., R-Wis.
pleaded for all involved to find
common ground.

“lurge all interested parties
to continue to negotiate to see
if a private-sector solution can
be fully developed,” he said in
a statement when the bill was
introduced. “This issue is sim-
ply too important.”

But the conflict is unabated.
Entertainment industry lobby-
ists are now pressing Congress
to revive the Broadcast Flag
rule—a 2003 Federal Commu-
nications Commission man-
date thata U.S. appeals court
overturned in May 2005 on the
grounds that it exceeded the

READY FOR ANYTHING

version of its MediaREADY line of Linux-based dig-

’ Video Without Boundaries has introduced a new

ital media centers.

The new version now supports the iTunes Music
| Store, Yahoo Music, Google Video and AOL |
Optimized 9.0, as well as video and audio transfer
‘ capabilities to Apple Computer’s iPod.
Existing features of the MediaREADY set-top |
box include DVD/MP3/CD recording and playback,
an Internet browser, e-mail, VOiIP/video conferenc-
ing capabilities and a karaoke application. |
Essentially a Swiss Army knife of digital enter- |
tainment capabilities, the MediaREADY media cen-
ter also includes a 200 GB hard drive and func- |
| tions as a digital video recorder with support for
‘ high-definition programming.
The MediaREADY 6000 is scheduled to be avaii-
@ able in second-quarter 20086, retailing for $1,249.
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—Antony Bruno

FCC’s authority. If successful,
it would require any device ca-
pable of receiving digital TV
signals to “actively thwart”
piracy and block any modifica-
tions by its owner.

The music industry has been
active on its own legislative
fronts. RIAA chairman/CEO
Mitch Bainwol testified before
Congress in Novemnber for sim-
ilar restrictions on devices and
services that automatically
record digital radio broadcasts
and save individual songs,
which users can then manage
like any other download.

Bainwol's fears are not un-
founded. The X-OOM MP3
Radio Recorder for the iPod, for
example, is marketed as a way
to “add hundreds of songs to
your music collection daily”
with “no recurring or monthly
music subscriptions or con-
fusing pricing schemes.”

XM Satellite Radio and Sir-
ius Satellite Radio plan to in-
troduce similar devices.

“These services will replace
the sale of downloads or sub-
scriptions by competitive dis-
tribution services, such as
Napster, Rhapsody and iTunes,”
Bainwol testified.

Critics, like the Electronic
Frontier Foundation and Pub-
lic Knowledge, say such leg-
islative efforts are designed to
overturn the Supreme Court’s
landmark Betamax ruling,
which the court let stand in this
summer’s Grokster decision.

The Betamax doctrine holds
that if a product is capable of
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REAL RHAPSODY
Eager to get the Rhapsody

loading content. The company
found that wireless subscribers
with the Sanyo SCP-800 phone
buy more wireless content on
average than those owning any
other phone model. Motorola’s
popular RAZR phone came in
second.

In all, Motorola had five
models in the top 10 phones
most used to download mobile
games, ringtones and other

music subscription service
in front of more potential
users, RealNetworks has
forged deals with Hewlett-
Packard and Cox Communi-
cations. HP will promote the
Rhapsody service on select
consumer desktop and lap-
top PCs, as well as making
the Rhapsody music player

the default application forall content.
audio files, replacing iTunes.
Meanwhile, Cox will offerthe MP3S TO GO

Rhapsody service to its high-
speed Internet subscribers
in 2006, allowing them to
add the cost of the service
to their monthly bill.

Demand for integration kits
that connect MP3 players to
car stereos is expected to ex-
plode in the next five years.
According to the Telematics
Research Group, 28 million
cars in the United States and
73 million cars worldwide
will be equipped with some
type of MP3 integration de-

SENSENBRENNER

FAVORITE PHONES

According to research from
mobile analysts M:Metrics, not
all wireless phones are created

substantial or “commercially
significant” noninfringing
uses, the manufacturer and
seller will be liable for sec-

ondary copyright infringement equal whenit comestodown-  vice by 2011.
only if they knew of specificin-
fringing activities and failed to

JAN

act to prevent infringement.
If passed, the Analog Hole
bill or the Broadcast Flag rule
will certainly close off major
sources of pirated material
flooding P2P networks and Bit-
Torrent postings. But doing so

Billbeard
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for personal use.
“Is it possible that it may in-
hibit certain uses that might

7 95 DON'T CHA
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9 47 CANDY SHOP
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otherwise be considered fair W EBEBURNING
use? Yes, it probably will,” says 5 DANCE, DANCE

FALL QUT BOY

69

Dean Marks, VP of intellectual
property for Warner Bros. “The
issue is, how much fair use is
potentially being choked off
versus reducing the risk of
rampant piracy?”

The overriding fear, though,
is that in its zeal to eliminate
sources of piracy, the enter-
tainment industry may sap the
life out of what makes digital
such a promising distribution

Fall Out Boy scores its second top 10 ringtone as
“Dance, Dance” jumps 15-8 and is the week's

highest-ranking rock title. The seven-point move

is fueled by a 16% increase to 1.000 downloads.
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‘Integral’ Assistance

New PIAS Operation Will Help U.K. indies Compete

BY LARS BRANDLE

LONDON—TFledgling British independents have
yet another ally to help them compete with the
bigger players.

Leading independent firm Vital Distribution
and its parent Play It Again Sam have established
Integral, a stand-alone label support service com-
mitted to helping its clients deliver on their break-
ing acts.

Swedish artist José Gonzilez becomes the first
act to tap into the setup through a deal with his
U.K. independent label Peacefrog.

Primarily a marketing tool, Integral will offer
financial assistance to take its projects for-
ward, PIAS U.K. CEO Nick Hartley
says. “There’s not enough strong, big
independents in the marketplace,”
Hartley says. “We're trying to enable
an independent to develop into the
future Domino [Franz Ferdinand] or
XL [the Prodigy].”

Some 12 months in the planning, the
new service comes on the heels of
other initiatives aimed at giving
indies more muscle.

In November, Sony BMG
established its international
label network Red Ink in Eu-
rope. Earlier, in September,

Richard Branson’s Lon-
don-based independent p!
V2 Group launched the
Cooperative Music ven-

ture. Both aim at provid-
ingindielabels a platform to
exploit their repertoire.

Integral, Vital Group man-
aging director Peter Thompson
empbhasizes, reflects labels’ needs
in the ever-challenging market-

ley says.

recoup from sales.

™,

place. “From a distribution perspective at Vital
we can see the problems labels have when an act
becomes successful and the impact that can have
on both resource and finance,” he says.

He adds, “What we're trying to do is to provide
something that will allow U.K. independent la-
bels a bit of breathing space and the ability to grow
at a pace that they’'re comfortable with.”

PIAS’ extensive global network also means a
project could benefit on an international level.
“There is definitely potential to expand,” Hart-

Gonzalez's single “Heartbeats,” due Jan. 9,
has already benefited from its synchro-
nization in a memorable commercial for
Sony’s Bravialine of LCD TV sets. Hart-
ley says Integral will put up a “large por-
tion” of the artist’s marketing and

Based in London, Integral is helmed
by lan Dutt, who will combine the
role with his position as labels
director at Vital. Luke Selby

% will switch from his cur-
rent role as Vital label
manager to work full time
for the new setup as mar-

keting manager.

“If we're successful . . .
labels will then go out
and become self-suffi-
cient and not require the

services of Integral,”

Thompson says. “If three
years down the line, they be-
come a fully formed, solidly
\/ financial independent in the
U.K., then Integral will have
done its job properly.” ..

TORONTO—Canada’s inde-
pendent alternative rock la-
bels are raising their profiles
in Japan, the world’s second-
largest music market.

Canadian indies have tra-
ditionally done little business
in Japan, which is dominated
by domestic repertoire and
major label international
stars. But Last Gang Records,
Arts & Crafts, Paper Bag and
Maple Recordings, all based
in Toronto, are attempting to
change that picture.

Indie alternative acts from
Canada with releases due
through Japanese labels in
2006 include Magneta Lane
and Controlier Controlier on
Pony Canyon, Boy and Mar-
ble Index on Imperial and
Mstrkrft on JVC.

Arts & Crafts act Broken
Social Scene’s self-titied third
album was released Dec. 13
through Japanese indie Pony
Canyon. “Japan is a market
filled with passionate fans,”
Arts & Crafts co-owner Jef-

BY LARRY LeBLANC

Canadian Indies Pursue
Japanese Breakthrough

frey Remedios says. “While
there are [sales] ceilings, Bro-
ken Social Scene can sell
20,000 records there.”

Remedios says a January
promotional visit by the band
will be followed by a tour later
this year.

“Japan is a developing mar-
ket, where so many bands can
sell 5,000 to0 15,000 records,”
says entertainment lawyer
Chris Taylor, president of Last
Gang Records. “They can
[also] have anincredible time
touring there.”

Last Gang’s Death From
Above 1979 was one of five
Canadian bands featured at
the 2005 Canada Wet festi-
vals in Osaka and Tokyo, or-
ganized by promoter Kyodo
Tokyo with the support of the
Canadian Embassy (Billboard,
Sept. 17, 2005).

The act’s two albums have
been released through Victor
Entertainment in Japan.
“We’re popular there because
we’'re so ‘not Japanese,’ ” the

5 BY CHRISTIE ELIEZER

AUSTRALIAN ACTS AIM

band’s bassist Jesse F. Keeler
jokes. “We're very hairy, loud
and abrasive!”

Last year also saw Cana-
dian alt-rockers Arcade Fire,
No Warning, Stars, Gob and
Alexisonfire making headway
in Japan, which remains a
strong market for major-label
Canadian acts Avril Lavigne,
Bryan Adams, Sum 41 and
Simple Plan.

International labels body
IFPI estimates the 2004 re-
tail value of Japan’s music
market at $5.2 billion, sec-
ond only to the United
States globally.

The IFPI also says that the
Japanese market share for in-
ternational repertoire in value
terms steadily rose from 23%
in 2000 to 28% in 2004.

More recent market fig-
ures are not available, but
IFPI affiliate the Recording
Industry Assn. of Japan says
international product in the
first 11 months of 2005 ac-
counted for 26% of ship-

TO ROCK U.S. MARKET

EEXM) 5Y JEFFREY DE HART
Political Pirates

In Sweden, File Sharers Seek Parliamentary Seats

STOCKHOLM—Swedish vot-
ersin September’s general elec-
tion may have the option of
choosing to dump the country’s
intellectual property laws.

A group of Swedish file
sharers announced Jan. 1 that
it is starting a new political
party, Piratpartiet {Piracy Party)
to provide alegal environment
for exchanging copyrighted
property for free.

“File sharers in Sweden feel
bitter, angry [and] ignored,” Pi-
ratpartiet founder Rickard
Falkvinge says.

The putative party pub-
lished its manifesto online at
piratpartiet.se. Spokesman Se-
bastian Sjilin claims Pirat-
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partiet represents Sweden’s
800,000-plus active file shar-
ers, who are “tired of being
called criminals.”

The manifesto promises to
alter existing intellectual prop-
erty legislation and prevent im-
plementation of the December
2005 European Union Data Re-
tention directive.

To gain parliamentary
seats, a party needs at least 4%
of the vote under Sweden’s
proportional representation
system, equal to around
225,000 votes. “We think it’s
doable,” Sjilin says.

Piratpartiet must present the
authorities with 1,500 signa-
tures to become a formally rec-

ognized political party. Sjalin
says it already has 4,700 com-
mitted online, with its efforts
coordinated by 12 national or-
ganizers until formal leader-
ship elections take place. Sjilin
says a nominal membership
fee of “a few Swedish kronor
each” will fund the party if it
becomes a recognized entity.
“It’s rather strange to form
a political party of people who
encourage others to break the
law,” IFPI Sweden managing
director Lars Gustafsson says.
“But perhaps it’s better they
work within the legal system as
a political party instead of pi-
rates . . . Now they will have to
show their pretty faces.” .-«

SYDNEY—*“Australian rock is
getting back on the map in
2006,” EMI Music Australia
managing director John O’-
Donnell declares.

But the map in question is
not one of the land Down
Under: It’s the United States.

The next 12 months will see
albums by Aussie rockers Jet,
Silverchair, the Living End,
Airbourne and Wolfmother re-
leased in America.

Since the international
breakthrough of Jet and the
Vines, Aussie rock acts have
received more attention from
U.S. A&R execs. But rather
than wait for these acts to
prove themselves at home,
U.S. majors are signing them
directly.

The U.S. labels work closely
on developing acts with their
Australian affiliates and often
release them in the home mar-
ket first. But major decisions
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regarding A&R, budgets and
marketing are made in the
United States.

“Australia has always been
a breeding ground for great
music, but recently it seems
that the [U.S.] majors are par-
ticularly interested in the ter-
ritory,” says Tony George,
GM of Austrade’s Los Ange-
les office.

Austrade, the Australian
government’s export body,
opened the L.A. office in 2005.
It assists acts from Down
Under in getting U.S. record-
ing or touring deals.

“The music coming from
Down Under is fresh and in-
novative, with tremendous
commercial appeal,” George
says. He adds that rock, pop
and country—areas where
Australian acts have previously
enjoyed international suc-
cess-—are drawing attention
from U.S. labels.

O’Donnell says that Aussie
acts are particularly appealing
because of their reputation for
being “great live and not being
shy of hard work.”

Capitol Records has been
one of the most active U.S. la-
bels, signing new guitar
bands Airbourne and End of
Fashion to six-album deals
during 2005.

EMI Australia says End of
Fashion’s self-titled album
has shipped gold (35,000
units) since its August do-
mestic release. The band will
showcase in North America
during March ahead ofa U.S.
release in June.

Airbourne will cut its debut
album for Capitol early this
year and tour the Northern
Hemisphere before the
record drops globally later in
the year.

Capitol also pitched for psy-
chedelic-metal trio Wolf-
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UpFront

Canadian rock
act DEATH
FROM ABOVE
1979 has
released
albums in
Japan
through Victor
Entertainment.

mother, which ater signed to
Universal-distributed Modu-
lar in Australia and its label
partners Interscope (United
States) and Island (the United
Kingdom).

Modular says the act’s self-
titled album has shipped
100,000 units in Australia
since its November issue; a
U.S. release is set for April.
Label founder and managing
director Steve Pavlovic says
the act’s Aussie origin is nei-
ther help nor hindrance as a
marketing angle for the
United States.

“It’s irrelevant to kids where
Wolfmother come from,”
Pavlovic says. “What is rele-
vant is they play dynamic live
shows and sound different.’

George notes that the
prospect of larger recording
budgets is a key element en-
couraging artist managers to
seek direct U.S. deals.

Andrew Klippel, managing
director of Sydney-based pro-
duction and management
company Engine Room, sug-
gests another reason. “Aus-
tralian record companies

seldom deliver their promise
to break their acts abroad,”
he says.

Klippel previously signed
the Vines directly to Capitol in
the United States and pop
singer Holly Valance to Warner
in the United Kingdom.

Another U.S.-based im-
print, Sire Records, signed pop
act the Veronicas, which Klip-
pel co-manages with New
York-based David Sonenberg
of DAS Communications.

The duo’s debut album,
“The Secret Life of the Veron-
icas,” has shipped double-
platinum (120,000 units) at
home, according to Warner
Music Australia. It is set for
U.S. release Feb. 14. Japanese
and European releases are
tentatively set for March, Klip-
pel says.

The benefits for Australian
acts of tapping into an inter-
national budget rather than
a domestic one are clear,
Klippel says. “The album
would have been less edgy
and interesting if we hadn’t
been funded by an American
company.” .o

ments’ trade value.

That leads some Canadian
industry veterans with ex-
perience in tne territory to
suggest the Japanese mar-
ket’s appetize for interna-

| tional repertoire is waning.

That may bode iil for alter-
native rockers, Vancouver-
based artist manager Bruce
Allen says.

“The business isn’t there
for alternative,” Allen claims.
“They have a very good do-
mestic scene now, [which]
has taken a big chunk out of
the market for acts who
travel there.’

Allen orig nally forged ties
with Japan it the 1980s with
Bachman-Turner Overdrive
and later with Adams and
Michael Buslé. Despite his
misgivings Japanese pro-
moters and labels are en-
thusiastic about the new
wave of ‘Zanadian acts’
prospects.

“I’ve bee to Canada four
times in the past four years;
each time | see over 50

} bands,” savs Masayoshi Za-

itsu, the Tckyo-based head
of international for Imperial
Records. “The artists | like to
work with are Canadian.”

\‘ i

AIRBCURNE
is one of many
Austrdian acts
releasng an
album in the
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Imperial’s Canadian acts
include Alexisonfire, Sloan,
the Weekend, Boy, Marble
Index and Four Square.

Zaitsu says that FM radio
opportunities for such acts
are limited. Instead, Imper-
ial concentrates its promo-
tional activities on the
booming online/digital mar-
kets alongside print and
music TV outlets.

“Canadian bands fit well
with Japanese audiences,”
notes Shiroh Kawaguchi, in-
ternational relations exec-
utive for Tokyo promoter
Creativeman.

“Many people don’t think
Canadian musicians are from
Canada,” he adds. “They be-
lieve they’re from the U.K.”

Yuji Takahashi, head of in-
ternational at Tokyo-based
Pony Canyon, concludes that
there are strong business
reasons for dealing with |
Canadianindependents.

“It's not so difficult to do
[licensing] contracts with
Canadian acts on indie la-
bels,” Takahashi says. “Ad-
vances are not so high—with
acts from the United King-
dom or United States, ad-
vances are usually big.” -

>>>VITAL DEAL FOR VICTORY

Vital Distribution has struck an exclusive pact to handle
repertoire from Chicago-based independent label Victory
Records in the United Kingdom and Ireland, effective Feb. 1.

Victory product is currently distributed in the U.K. by
Oxfordshire-based Plastic Head Distribution. The U.S. label
recently renewed terms at home with RED Distribution.
According to Victory, new albums from Hawthorne Heights,
Action Action and Waterdown will be among the the first
releases under the new U.K. deal.

Brussels-based independent labels group/distributor
Play It Again Sam owns Vital, which distributes U.K. labels
such as XL, Domino and Big Brother, as well as U.S. imprints
including Saddlecreek and Matador.

Sales and marketing is through Vital's London office;
physical distribution is by Newcastle under Lyme-based
Total Home Entertainment. —Lars Brandle

>>>AUSSIES ON TOP DOWN UNDER

The current strength of homegrown talent Down Under is
underscored by year-end charts published by the
Australian Recording Industry Assn. The ARIA charts show
domestic acts accounted for a record 30 of the top 100
albums in 2005, up from 24 in 2004.

Singer/songwriter Missy Higgins took the top slot with
her 2005 debut album, “The
Sound of White”
(Eleven/EMI), which the label
says has logged domestic
shipments of more than
560,000.

The top-selling single and
music DVD of 2005 also came
from Australian artists—pop
vocalist Anthony Callea (Sony
BMG) and veteran hard rock
band AC/DC
(Alberts/FMR/Warner),
respectively.

ARIA is still compiling full-year shipment figures for
2005, but says that in the first half, shipments totalled 22.7
million, down 7.54% from the comparable period in 2004.

—Christie Eliezer

>>>LA FALCE EXITS UNIVERSAL

Company veteran Piero La Falce has quit as president/CEO
of Universal Music Italy.

Billboard has learned that La Falce resigned in late
December, some 12 months before his contract was due to
expire. The resignation was effective immediately.

Universal Music Group International declined to
comment on La Falce’s departure; La Falce was not
available.

Universal Music France chairman/CEO Pascal Negre, who
heads UMG/I’s Mediterranean division, is expected to
oversee the Italian affiliate’s operation until a successor is
named. Universal Music Italy CFO Marco Blasi is handling
day-to-day administration.

La Falce had been president/ CEO of Universal Music
Italy since the PolyGram/Universal merger in 1998. Prior to
that he had been president of MCA Italy. —Mark Worden

>>>ARISE SIR TOM

Welsh singer Tom Jones and veteran jazz musician John
Dankworth were knighted in Queen Elizabeth II’'s New Year
Honours list.

Jones enjoyed the first of nearly 50 U.K. hit singles in
February 1965 with “It’s Not Unusual” (Decca). Dank-
worth has been a fixture on the U.K. jazz scene since the
late 1940s as a saxophonist and bandleader. He also
composed the scores for a string of British films, including
“Saturday Night and Sunday Morning” (1960) and “The
Servant” (1963).

The Queen hands out the accolades each Dec. 31on the
government’s recommendations. Jones and Dankworth
were honored for services to music.

Singer/songwriter Eddi Reader was made a Member (of
the Order) of the British Empire. There were also MBEs for
Babette, Joy and Teddie Beverley, better known as 1950s
hitmakers the Beverley Sisters. —Lars Brandle

HIGGINS
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eavy rain beat against the wind-
shield. The record industry operative sat in his
car, the motor idling. Nearby, a dozen New York
cops crowded together on benches in a Brooklyn
police station, exchanging small talk. All were
waiting for a suspected music pirate to arrive at
his storefront and begin burning CDs of hit music.

Five hours passed. Just as the crew was about
to give up for the day, word came that the sus-
pect was on the move. Everyone shifted into
high gear, taking positions around the suspected
CD burning lab.

But before reaching the stakeout, the suspect
entered a nearby copy store. Within minutes
NYPD detectives arrested the man as he exited
the store with 1,000 printed CD inserts. Mov-
ing inside the burning lab, they executed their
search warrant, seizing five CD-R towers with
43 burners, 6,400 CD-Rs and related material.

Six days earlier on Oct. 6, nearly 100 federal,
state and local law enforcement officers simul-

taneously raided 13 locations in California and
Texas. Their main target after a two-year un-
dercover investigation was an underground repli-
cation facility where CDs and DVDs were
molded, manufactured and packaged to look like
legitimate entertainment and software products.

Investigators found more than 500,000 CDs,
1 million CD inserts, thousands of DVDs and
3,500 stampers used to press multiple copies of
the same number of recording, movie and soft-
ware titles. The raids cumulatively amounted
to the largest seizure of counterfeit CDs in U.S.
history. Five individuals were arrested.

On any given day, the record industry’s 250
or so full-time investigators are directly in-
volved with 250-350 major investigations into
the manufacture of illegitimate physical goods
around the world, says lain Grant, the former
head of narcotics investigations in Hong Kong
who runs the anti-piracy operations for the
IFPI in London.

“We’re now dealing with a 50/50 split [in the
two methods of manufacture]—CD-Rs and
pressed discs,” he says.

CD pirates generate hundreds of millions of
dollars in profits from illegal CD sales. They
often use these profits to fund other criminal
enterprises, says Brad Buckles, former director
of the Bureau of Alcohol, Tobacco, Firearms and
Explosives who heads the anti-piracy division
of the RIAA.

Experts say the criminal activities include nar-
cotics, guns and terrorism. Organized crime is
right in the middle of it, firmly entrenched at the
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manufacturing and distribution levels, Grant says.

The pirates are endangering lives, siphon-
ing sales tax and income tax revenue from the
public coffers and severely damaging the
record industry.

During the past four years, annual U.S. sales
for the top 10 albums have dropped 20.7%, ac-
cording to Nielsen SoundScan. “The top 10 in
any year, in the aggregate, should sell the same
[number of units] or grow,” says David Ben-
jamin, Universal Music Group senior VP of con-
tent protection and anti-piracy. He believes that
the decline is directly related to piracy.

“Sometimes I refer to piracy as ‘the fifth
major,” ” Buckles says. “If you pull all of the pi-
rates together, they add up to a pretty sizeable
competitor to legitimate music” produced by
the four major record companies.

As more law enforcement agencies have
begun supporting the record industry’s anti-
piracy efforts, they are finding creative ways to

fight the battle. Still, they face a formidable foe—
a shadow business—that continually shifts its
strategies to take advantage of the industry’s
weaknesses and to benefit from its strengths.

The explosion of CD-R technology in the last five
years has transformed the nature of piracy, says
Chuck Lawhorn, RIAA senior VP of anti-piracy
legal affairs. CD-Rs are the predominant form
of illegal product in the Eastern United States,
Latin America and Western Europe.

“The speed of CD-R burners has increased
while the cost of piracy operations has dropped,”
Buckles says. Burners operating at 52x can now
copy 40 minutes of music in less than one
minute. Burner towers that once cost around
$4,000 can now be purchased for a few hundred
dollars. “Ten towers with six burners on each can
turn out CDs by the thousands,” Buckles says.

Very little space is now needed to run a pirate
operation. “Very good equipment is readily avail-
able that can be used in a small amount of
space—even in somebody’s bedroom,” says Dave
Rubenstein, president/COO of Cinram Inter-
national, the giant optical disc manufacturer.

Pirates can burn on demand, keeping very
low inventory. Robert Barchiesi, RIAA director
of investigations for the Northeast region, says
that raids on manufacturers once netted 30,000-
40,000 pieces. “Now if someone orders 5,000
pirate CDs, they burn them and get the CDs out
of there right away.”

This makes it difficult for the industry and
the government to know exactly how many pi-
rate and counterfeit CDs—the former referring

to obviously fake product, the latter packaged
to closely resemble CDs manufactured by
record companies—consumers are purchas-
ing worldwide. It also presents challenges in
law enforcement.

For example, Spain was historically a key mar-
ket for the music industry, says Matt Drew, an
IFPI enforcement staff officer. With its in-
creasing level of CD-R piracy—especially in
cities like Madrid and Barcelona—and its inef-
fective deterrence, Spain is now on the IFPI’s
top 10 list of priority countries.

When Benjamin visited the Mediterranean
beachfront town of Alicante last year, his group
counted 50 men selling pirate CDs on blankets.
Authorized retailers were nowhere in sight, pre-
sumably unable to compete with these pirates,
none of whom were Spanish.

In the last two years, all of those arrested in
Spain for music piracy were illegal immigrants,
says Antonio Guisasola, president of the Span-

ish record industry trade group Promusicae.
When illegal immigrants are arrested, they give
false names and do not have residence or work
addresses. They are detained for a couple of days
and then are set free to await trial.

Since the judicial process is very slow in Spain
(sometimes taking six months to one year for a
trial to be set) the pirates disappear, Guisasola
says—at least, until they show up again in con-
nection with other crimes.

The alleged terrorists accused of bombing
the trains in Madrid earlier last year are now on
trial. “The police found that some of the people
who were involved in this crime were also ar-
rested for selling CDs,” Guisasola says. “The
police have concluded that this money goes to
these kinds of activities.” If this link between
piracy and other crimes is proven, he believes
the judges and prosecutors will understand that
pirates should receive stronger punishment.

In India, CD-R piracy is so prevalent that record
companies cannot compete in selling CDs, Grant
says. Instead they rely on audio cassette sales.
The IFPI reports that corruption is an unfortu-
nate reality in this country. Frequent leaks to pi-
rates result in unsuccessful raids.

Preliminary IFPI figures confirm a trend to-
ward burning. CD-R seizures nearly doubled to
17.1 million in the first half of 2005, compared
with 9.2 million in the same period during 2004;
counterfeit CD seizures fell to 3.4 million from
10.5 million. RIAA figures show U.S. arrests
rose 7.5% for that 2005 period.

Piracy in molded goods—pressed through the
same replication process as legitimate CDs—
present different challenges for the record in-
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dustry and law enforcement. Since they can be
mistaken for the real thing, counterfeit product
is sold for much higher prices than burned CDs.
They can also confuse legitimate retailers and
end up as credited returns to record companies.

Asaresult, the record industry has made shut-
ting off replication facilities dealing in counter-
feit goods a major priority. Molded goods
predominate in the pirate markets of Russia, East-
ern Europe, Asia and the Western United States.

There are two ways pirates enter this type of
trade. One is by taking a master recording—
made from a recorded CD—and giving it to a
replicator that does not have a good anti-piracy
screening program, Rubenstein says. Another
is to set up a factory—a replication facility—to
make the pressed discs.

Putting together a state-of-the-art replication
facility with used equipment capable of mak-
ing 20,000 CDs per day costs less than $500,000,
says Serge Bozin, alicensed appraiser and used
equipment broker. A facility with new equip-
ment costs almost $1 million.

Buckles says that molded product in the
United States mostly comes from smaller plants

Photo: Susan Butler
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Undercover detectives in Brooklyn, N.Y,, seize a
tower of CD-R burners during an October raid.

on the West Coast. Some of them are legitimate
plants that produce pirate music on the side.
Others are underground facilities that do not
handle any legitimate business.

“When CD-ROMs came about, independent,
small producers were growing [worldwide] like
mushrooms after the rain,” Bozin says.

Some governments are not doing much to
stem the tide. In Russia, liberal licensing by the
government of replication plants—currently at
48—is a serious problem, says Igor Pozhitkov,
IFPI regional director for Russia and the Com-
monwealth of Independent States. “Notably
their annual production capacity well exceeds
demand for legitimate product.” This means
that they are making illegal copies.

Since mid-2003, the IFP! has forensically
traced pirate product of more than 1,100 dif-
ferent titles, which were seized or purchased in
27 countries, back to 21 of the 48 licensed Russ-
ian plants. Somewhere between nine and 18 of
these plants are Restricted Access Regime En-
terprises—known as RARE—Ilocated on former
military bases, sources say.

“When government land is used for the pro-

duction of pirate product, it implicates the gov-
ernment in more than mere negligence. Itisan
implication of complicity,” says Neil Turkewitz,
RIAA executive VP for international affairs.

Russia wants to join the World Trade Orga-
nization. But intellectual property holders and
many government officials say that IP reforms
must take place first. “We should learn from
China,” one source says.

China was admitted to the WTO before re-
sponding to concerns over piracy. It is still the
world’s largest pirate market.

“We see more action in China—raids—and
government officials are talking about the im-
portance of [P protection, but the piracy rate
is still at 85%,” says May-seey Leong, IFPI re-
gional counsel and deputy regional director
for Asia. “There hasn’t been a big change. There
is no deterrence.

“Alarmingly we're also seeing increased pro-
duction in rogue states like Pakistan and Nige-
ria,” Grant says. The IFPl is aware of at least 12
plants opening in Nigeria—where anti-piracy
legislation and law enforcement are weak—Dby
investors linked to Asia.

The record industry recognizes that it will
take more than law enforcement to overcome
piracy. “You can’t just solve this problem with
copsand lawyers,” UMG’s Benjamin says. “They
can help identify the problem, but at that point
we also have to come to the table {to] create not
justalegal response but a commercial response.
I try to spend as much time—and give as much
thought to—that commercial area.”

Two creative approaches have been set up in
Guadalajara, Mexico, and New York.

The metropolitan area of Guadalajara has a
population of nearly 7 million. Licensed street
vendors selling cheap, pirate CDs dominate the
music market.

“They’re Mexicans who are feeding their fam-
ilies and putting roofs over their heads,” Ben-
jamin says. “It’s very difficult to ask local
government to do something. If it weren’t for
the kind of goods they’re selling, they would be
model citizens.

In response, the record industry began a con-
version program a little more than a year ago.
First it convinced the government that the kind
of goods the vendors sell is important. Then it
began working with the government to convert
the vendors—on the threat of taking their ven-
dors’ licenses—to sell goods specially created
for poor populations, Benjamin says

One step involved distribution. “We're a
multinational corporation,” Benjamin says. “We
can only sell to [vendors] if they pay by check or
have a credit line, which these vendors don’t
have. We took a holistic view of the problem and
set up a distributor to serve as a co-op for the
vendors so we could sell to them.

Raul Vazquez, [FPI regional director for Latin
America, says there are now two or three whole-
salers working with vendors, offering them
small credit lines. The industry has met with
about 1,000 vendors regarding the initiative.

The threat of pulling vendors’ licenses has
proven effective, Vazquez says. “A lot of the legal
locations in Mexico where vendors sell are li-
censed locations worth a lot of money. Some are
worth $50,000-$200,000 and have been inher-
ited from family members.

In New York, successful law enforcement activ-
ities on the streets forced many pirate CD ven-
dors to leave open-air markets for darker corners.

However, their distributors often work out of
high-rise buildings and present more of a chal-
lenge. Even though law enforcement officers
hit those buildings repeatedly—seizing hun-
dreds of thousands of CDs and making hun-

dreds of arrests—the problem remained.

“We would assist the police in raiding some
of these buildings,” Barchiesi says, “but the peo-
ple would be right back, or there would be 10
more right behind to replace them.”

Sothe RIAA initiated an idea a few years ago
with the City of New York—which tweaked and
improved the program—and 32 other trade-
mark holders from a variety of industries. They
formed a team to put pressure on landlords who
harbor pirates and profit from rent they pay.

The city uses its resources ranging from build-
ing inspectors (checking for building code vio-
lations) to police officers (executing nuisance
abatement and other civil orders) to firemen
(enforcing fire codes). They seize any pirate or
counterfeit products found.

Buildings are sometimes closed down and
landlords fined. When the landlords respond
to the citations, settlements with the city may
include agreements to permit unannounced in-

spections and accept increased fines and other
penalties if counterfeit products are again found
on the premises.

“To date they’ve raided 16 locations in Man-
hattan, and they’ve gotten significant judgments
against these people,” Barchiesi says.

But while arrests occur around the world, very
few pirates serve more than a couple of days in
jail. All too often they are merely fined or lose
some of their products or equipment. As a re-
sult, CD piracy continues to be a low-risk, high-
profit business.

Still, record industry representatives, in
vestigators, government agencies and lawyers
continue working around the clock to plug the
piracy leaks through legislation, law enforce-
ment and commercial programs (see Legal Mat-
ters, page 15).

The highest hurdle they have to overcome is
public perception. Even those i1 positions of au-
thority—such as prosecutors, judges and legis
lators—often view CD piracy as a victimless crime.

“When you see music piracy, if you look the
other way or certainly if you support it, what
you are ultimately doing is affecting the over-
all quality of life for a lot of people in the coun-
try,” Lawhorn says.

The U.S. government is not looking the other
way, taking a stronger stand than ever before

Congress passed a joint resolution in the final
months of 2005. It called on the Russian Fed-
eration to provide effective protection for in-
tellectual property or risk not being accepted
into the WTO and losing its duty-free trade ben-
efits. Sources say that China may also face legal
action in 2006.
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BEYONCE

As a litt e girl, you once looked me in the eyes with that joy and sparkle that only a ‘ather would know. You
told me that you loved to sing. | asked you if it was your passion and you answered, “yes!” I've seen you work
so hard over the years to see your dreams come true. I've seen you smile, I've watched you fall and get up
even stronger, I've watched you take on the role of leader, of which I'm so proud. Wit that responsibility I've
watched you set an example for all of us, kindness but firm, strength with compassion, focused yet flexible
and threugh it all, applauding others.

KELLY

At 10 years old, because music was what you loved so much, you moved into our home to be able to get
to practice. 15 years later, our home is your home and you our family. I've watched vou grow with so much
confidence. I've watched you be unselfish i1 all you do. Over the years what I've had the opportunity to
appreciate most in you is the love. Not only t1e love that you give to Michelle and Beyonce, but the love that
you give to the world. Unconditional love! Now may you discover your own special abilities and contribute
them to the world.

MICHELLE

Five years ago you came with such a positive attitude. You came with such a willingness to be a member of
a team. Never selfish and wanting what was best for all. You came willing to accept whatever role given but
through your hard work, recognized that the best way to contribute was to learn and grow. You've done just
that. You came not wanting to change things but to be a part of something already at the door of success.
Today, you will be remembered for hard work and all you've contributed.

I can’t b2gin to tell you how proud | am of each of you and feel blessed to begin this journey together.

Over the years Destiny’s Child has had tremendous success. What you’ve taught us all is that the true measure of
success ies not so much in what you have achieved, but in knowing that you have touched the lives of others!

s

Mathew Knowles

MUSIC
WaRLD)

Records « Management « Productions * 2ropertic:

MUSIC WORID ENTIERTAINMINT o 1505 HADLEY STREET « HousTOoN, TEXAS 77002 « 71EL713.772.5175 « FAXx713.289.5777
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DESTINY'S CHILD

1998

#* Soul Train Lady of Soul Awards Best R&B
Soul Album of the ¥ear (group)

#* BRE New Artist of the Year

1999
# MOBO Awards Best International R&B Act

2000
# Soul "rain Lady of Soul Awards Best
R&B/>0ul Album o the year (group)
for “"The Writing’s On The Wall”
* MTV’5 Awards Best R&B Video for ~’Say My Name*
#* Billboard Music Awards Artist of the Year

2001
#* Grammy’s Best R&3 Song for ’Say My Name”’
#* Soul Train Sammv Davis Jr. Award for
Entertainer of the Y=ar - Female
#* Choice Pop Group at the Teen Choice
Awards 8/20/01 on FOX
#* Radic Music Awards Artist of the Year -
Top 40-Pop and Hip-Hop/Rhythmic
#* Billbaard Awards Artist of the Year

2002

* Amer can Music Awards Favorite
Pop/Rack Album “Survivor”

#* Grammy’s Best R&B Performance by a Duo
or Group with Vocals for “Survivor”

#* \World Music Award World’s Best-Selling
Overall Artists/Group of the Year

2003

#* Various solo accanplishments
including six Gramimy’s, four Billboard
Awards, and five MTV Awards

#* Kelly #1 Solo Album (International)

#* Michelle #1 Gogpel Album
#* Beyonce #1 Sclc Album (Wcrld Wide)

20C4

#* Sclo accomplishments inclueling
Redio Music Awards

#* P=oples Choize Award for Fevorite
Female Musicel 2erformer

#* BET Best Female R&B Artist

2005

#* Anerican Mus.c Awards:

#* Favorite Band/Cuo/Group,

#* R&B and Favarite Album, Destiny Fulfilled.

#* Bi'lboard Music Awards:
#* R&B/H p Hop 4rtist - Destinv’s Child
#* Duo/Goup - Destiny’s Child

Warld Music Awerds:
Waorlds Best Sell ng Female Group

2005 Grammy ncwrinations:

#* Best R&B Perfcnmance By A Duo Or Group With
Vecals - “So Amazing” Beyoncé & Stevie Wonder
Track from: So Amazing - An All Star Tribute To
Luther Vandrcss Various Arfists) [J Records)

#* Best R&B Perfzmance By A Duo Or Group With
Vaocals: “Cater 2 U” (track fram: Destiny Fulfilled)

#* Best R&B Sonz “Cater 2 U” - Rodney Jerkins,
Beyoncé Know les, Ricky Lewis, Kelly Rowland,
Roebert Waller & Michelle Williams, songwriters

* Best R&B Album Destiny Fu filled

#* Best Rap/Sung Collaboration “Soldier”

- Destiny’s Chi d featuring T.I. & Lil
Wayne (track from: Destiny Fulfilled)

* B=st Fenale R&E Vocal Perfarmance:
“Misaing On 4 Star” (track from: Roll
Bzunce [Music World/Sanctuary Urban])

CONGRATULATIONS

ON SIXTY MILLION
RECORDS SOLD WORLDWIDE

FOUR ff1 ALBUMS
THIRTEEN F##1 SINGLES

AND BEING

THE MOST

SUCCESSFULL FEMALE

GROUP

FISTORY

DESTINY'S CHILO
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gold record. That was
the one goal a young
female group from
Houston hoped to
achieve after signing
with Columbia Records in 1997.

Not only did Destiny’s Child realize
its golden dream, but during the past
decade, Beyoncé, Kelly Rowland and
Michelle Williams made history as one
of the world’s top-selling female acts.

That history includes platinum
plaudits and international acclaim—
selling 50 million records worldwide,
according to Sony BMG—as well as a
host of Grammy Awards and other
industry accolades.

“Ever since we were little, we were
so on fire for our dreams,” Rowland
says. “We never let anyone blow our
flames out.”

And those flames are still burning,
although now they smolder under
the burgeoning solo endeavors of
the group’s members.

Signing off as a trio last year in the

wake of their successful “Destiny Ful-
filled” farewell album anc tour, the
three ladies are busily pursuing their
individual careers in music, theater,
TV and film.

This year will bting new solo albums
from Rowland and Williams, plus
Beyoncé’s anticipated co-starring
roles in the feature films “The Pink
Panther” and *Dreamgirls.”

In announcing its retirement,
Destiny’s Child did what few acts In
any genre, of either gender, have
been able to accomplish: bowing out
while still on top. The group’s current
Sony Urban Music/Columbia album, the
hit compilation “#7’s,” debuted at No. 1
on The Billboard 200 and the Top
R&B/Hip-Hop Albums chart.

“Destiny Fulfilled,” the group’s
final studio album issued in 2C04,
received a nomination for best con-
temporary R&B album for the upcom-
ing 48th annual Grammy Awards.
Two of the alkum’s tracks, “Cater 2
U” and “Solgier,” contimuad on >>p34

A GOLDEN
DREAM SHINES
ON FOR THREE
SOLO STARS,
WITH FILM AND
MUSIC PLANS

ON THE HORIZON

W
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SOME MAY SAY THAT FOR A MANAGEMENT
COMPANY 70 HAVE AN ARTIST THAT
SIXTY MILLION RECORDS IS

WHO ELSE ZOULD FILL THESE SHOES?

FROM YOUR FAMILY AND FRIENDS AT
MusiIcC WorRLD ENTERTAINMENT, WE
WOULD LIKE TO SAY THANKS FOR TEN
AMAZING YEARS OF SUCCESS!

MUSICE ST
WaRLD

Records » Management » Producticns + Properties

MUSIC WORLD ENTER'AINMENT « 1505 HADLEY STRE=ZT

« HousToNn, TExASs 77002 . T7EL713.772.5175 « FAX713.289.5777
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SOLO STARS DREAM ON (cont.)

from >>p29

are up for best R&B song and best rap/sung col-
laboration, respectively.

Ask those who have worked with the group
for the reasons behind its phenomenal success,
and the following factors are invariably ticked
off: talent, passion and determination.

Robert Waller, who co-wrote “Cater 2 U” and
penned songs (including “Me, Myself and 1”)
for Beyoncé’s solo album “Dangerously in Love,”
credits the group’s strong work ethic and focus.

“They are always trying to be better in addi-
tion to the initial talent they have and the strong
people behind them,” he says. “It wasn’t a game,
about trying to be cute or stepping on each
other’s toes. They were all committed to a com-
mon goal: success.”

Don Ienner, CEO of the Sony Music Label
Group, says, “We’ve gained three independent
and savvy solo artists who are among the hard-
est-working kids in show business.

“They can sing, so their destiny wasn’'t man-
ufactured by some Svengali or done by com-
mittee to capture this or that market. Each stride
they made was a creative stride that took them
from [their] teens to where they are now.”

Original group members Beyoncé and her
friend LaTavia Roberson were only 9 when Des-
tiny’s Child was initially established in 1990.
With Beyoncé’s father, Mathew Knowles, as
manager, the fledgling act sang and rapped.
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Beyoncé's cousin Kelendria “Kelly” Row-
land signed on in 1992, after which the trio
appeared on “Star Search.” The threesome
morphed into a quartet a year later with the
addition of LeToya Luckett.

The group underwent several name
changes—Girls Time, the Dolls and Cliché—
before sticking with Destiny’s Child (a phrase
that appears in the book of Isaiah in the Bible).
But one thing didn’t change: the youngsters’ en-
thusiasm for this musical venture.

“The key thing is this was always their pas-
sion,” Knowles says. “This wasn’t a parent or
manager putting together a group to see about
getting a record deal. This was young girls say-
ing, “This is what we want.” ”

Stoking that passion, Knowles booked them
for everything from luncheons to fashion shows
to church gigs. And practice became a way of
life. In sessions he tagged as “boot camp,”
Knowles helped the preteens develop their cho-
reography and vocal skills. Also on the agenda:
stamina building and media training.

“Itwas fun, but I wouldn’t call it ‘boot camp,’
though,” Beyoncé says during a rehearsal break
on the “Dreamgirls” set. “That sounds a little
crazy for kids. But all we wanted to do was sing
and have somebody watch us. We’d go to my
mother’s hair salon and perform at times when
I know they [the customers] didn’t feel like

Sony Music Label Group CEO Don fenner and Sony Urban president Lisa Ellis champi-
oned the trio. lenner calls its membaears some of the hardest workers in show business.

watching us. But we would make them.”

“We were weird kids, performing and prac-
ticing all the time,” Rowland adds. “We had
childhoods, because we did get the chance to
play outside and visit theme parks. But when
all of our friends were in cheer squads, we were
in rehearsal and loving it.”

All the practicing and performing paid off.
Graduating from the Houston club scene, the
group began opening for such acts as SWV, Dru
Hill and Immature. The quartet had also caught
the ear of Atlanta producer/songwriter Darryl

‘Destiny Fulfilled’ is up for
a Grammy Award for best
conterhporary R&B a bum.

4

wWWwW . americanradiohistorv.com

Simmons of Silent Partner Productions, which
eventually led to a record/production deal
through Elektra Records. When that liaison ended
after two years and no record, Knowles reap-
proached an earlier suitor, Columbia Records.
The label signed Destiny’s Child in 1997.

Still in their mid-teens, the girls made their
first recorded appearance on the 1997 “Men in
Black” soundtrack with the song “Killing Time.”
A year later, the group’s self-titled debut album
arrived, featuring such guest producers as Wyclef
Jean and Jermaine Dupri. Those early dreams of
agold record came true when the Jean-produced
lead single “No, No, No” ascended to No. 1 on the
Billboard Hot R&B/Hip-Hop Songs chart.

Sony Urban Music president Lisa Ellis recalls
that early on, the girls’ talent and determina-
tion left a lasting impression. She witnessed
both qualities during the group’s first radio
promo show for top 40 WJJS Roanoke, Va.

“They were in a parking lot in front of a de-
partment store on a one-foot riser with a stage,”
she says. “Yet those girls came prepared like
they were playing Madison Square Garden. They
were doing their own hair and makeup, com-
plete with costume changes. Tina [Beyoncé’s
mother] literally sewed all the clothes back then.
There were no lights or cameras. Just them and
a crowd of people. And they killed it.”

Working with producer Kevin “She’kspere”
Briggs, Destiny’s Child scored its first No. 1 pop
hit and second R&B chart-topper in 1999 with
“Bills, Bills, Bills.” Itjoined “Say My Name” and
“Jumpin, Jumpin” as the three R&B/pop out-of-
the-ballpark hits from the group’s sophomore
album, “The Writing’s on the Wall.”

Despite the success, seeds of dissension were
sprouting. In December 1999, Roberson and
Luckett sought different management, ques-
tioning Knowles’ share of profits and alleging
preferential treatment for Beyoncé and Rowland.

When two new members, Michelle Williams
and Farrah Franklin, appeared in the “Say My
Name” video, Roberson and Luckett filed suit
against Knowles, Beyoncé and Rowland for
breach of partnership, among other charges. By
July 2002, the pair had settled their cases against
their former group mates as well as a separate
suit against Knowles.

In the meantime, Franklin left Destiny’s Child
five months after joining, returning the group
toa trio format. And the burden was on Williams
to prove her singing tal- continued on >>p36

Destiny’s Child: Frank Micelotta
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The members of
Destiny’s Child
do not rule out
a future reunion.

SOLO STARS DREAM ON (cont.)

from >>p34

ent could make the grade.

“It was hard for me to come in,” Williams
remembers. “I was coming into an organiza-
tion already in existence. I couldn’t show my-
self weak, but it's hard when you know God
has given you a talent and you want everybody
to accept it. It turns out you can be stronger
than what you think you are.”

Ellis says, “Michelle stepped in and didn’t
miss a beat. These ladies kept it moving and
never looked back.”

Destiny’s Child became a more potent mu-
sical force following the 2000 release of “In-
dependent Women Part 1,” the theme song
for the film version of “Charlie’s Angels.” The
single, which spent 11 weeks at No. 1, marked
Beyoncé’s emergence as a writer.

“Still to this day my father and I argue about
him playing my songs for people,” Beyoncé
says with a laugh. “I was so mad at my father
then for sneaking off and playing ‘Indepen-
dent Women’ for the Columbia executives.
But I'm so happy he did.”

Beyoncé also added production credits to
her résumé with the release of the third Des-
tiny’s Child album, “Survivor,” in 2001. De-
buting at No. 1, the album featured two more
R&B/pop hits, the title track and “Bootyli-
cious.” That same year, the trio issued a hol-
iday record, “8 Days of Christmas.”

Three years would elapse before Destiny’s
Child released another group studio album.
During this hiatus, they released their first
solo albums.

First up was Williams with the inspira-
tional/gospel project “Heart to Yours” in April
2002. Rowland hit No. 1 in her own right with
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the single “Dilemma” featuring Nelly, which
appeared on her solo album “Simply Deep.”
Beyoncé’s “Dangerously in Love,” released in
2003, netted multiple Grammy Awards.

“When our first single hit No. 1 R&B, we
were happy,” Beyoncé says, “because going
gold had been so much of a dream. But never
did I think we’d be the biggest girl group ever.
To this day, I can’t swallow that. It's just that
each time we went back into the studio, we
thought we could grow and maybe be a little
bigger than just gold. I started writing, and
we've all grown vocally and personally. As soon
as we accomplished a goal, we thought of a
new goal to accomplish.”

Besides upcoming solo albums, the ladies’
new goals include a variety of projects. Row-
land, still a spokeswoman for hair care prod-
uct maker Soft Sheen, has wrapped a guest
stint on UPN's “Girlfriends” that is slated to
air in February/March. Her romantic comedy
“Seat Filler,” also starring Duane Martin, ar-
rives on DVD in February.

Rowland’s sophomore solo album is due in
April. Describing the project as “very per-
sonal,” she is doing more writing in collabo-
ration with Williams, Sean Garrett, Beyoncé’s
sister Solange Knowles and Rich Harrison,
among others. “I want a new sound,” Row-
land says of the album. “So I've got everybody
thinking about clever lyrics, new beats and
new instruments.”

Williams has completed taping episodes of
the UPN series “Half & Half.” After stepping
into the role of “Aida” a couple of years ago,
she is contemplating some new Broadway of-
fers. This month, she’s due to go back into the

studio to record an album currently targeted
for a summer release. “This album will still
have an inspirational twist, but it will be R&B,”
Williams says.

Beyoncé is concentrating on her “Dream-
girls” role right now. Discussions are under
way about her possibly shifting back into
recording mode in May, with an eye toward a
September release date. That hinges, natu-
rally, on when the “Dreamgirls” filming ends.

“I'm not going to write for the album until
I finish doing the movie,” Beyoncé says. “I've
never been so excited about a movie in my life.
I want to give 100% to this film, because I
know I was born for this role.”

As for the chances of a Destiny’s Child re-
union down the road, the ladies aren’t shut-
ting that door.

“We haven’t said that we’ll never perform
together,” Beyoncé points out. “It’s not ‘the
end’ like we're never going to perform together
or be on each other’s records.”

The one outcome of the Destiny’s Child ex-
perience that all three are proudest of is their
enduring friendship.

“The best thing I take away is that I've gained
two sisters who have my back,” Williams re-
marks. “Ilearned about love and loyalty through
good and bad, thick and thin.”

Right now, though, Rowland says, it’s about
“growing and coming into our own, just like
with any friendship. By the grace of God, we've
made our mark. We wish nothing but success
for the female groups who will come behind
us. But the most important thing is that we
still support each other. It goes deeper than
just Destiny’s Child.” oo
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Ranking The
op Albums

A ranking of the top five albums released
by Destiny’s Child or individual group
members gives Beyoncé the No. 2 spot on
the rundown, behind the group’s 2001 set
“Survivor,” which spent two weeks atop
The Biliboard 200.

These tities are ranked by peak posi-
tion on The Billboard 200 through the
Dec. 24, 2005, issue. If more than one
title peaked at the same position, ties
were broken by the number of weeks a
title spent at the peak.

If ties still remained, they were broken
by the number of weeks on the chart,
then in the top 10 and/or the top 40,
depending on where the title peaked.

This chart information was compiled

by Keith Caulfield.
TITLE Debut
ART|ST Peak Position  Date Label
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Destiny's Child: Frank Micelotta
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KNOWLES ON

NURTURING

THE TRIO

“The girls and myself started out
with one goal and one goal only,”
the group’s manager Mathew

Knowles says. "And that was for them to be the
No. 1 female group ever.”

But that does not mean there weren't a few
fits and starts along the way.

Destiny’s Child first formed in 1990 in Houston
and consisted of Knowles’ daughter Beyoncé
and her friend LaTavia Roberson. Beyoncé’s
cousin Kelly Rowland joined in 1992, followed
by LeToya Luckett in 1993.

The group went through several names, in-
cluding Girls Time, the Dolls and Cliché—and a
failed deal with Elektra—before signing with Co-
lumbia Records in 1997 as Destiny’s Child.

“No, No, No,” the first single from the act’s
1998 self-titled debut album, hit No.1on the Hot
R&B/Hip-Hop Songs chart, and the path to star-
dom was set.

The lineup may have wavered through the
years, but the mission never changed. To date,
the group has sold 50 million albums worldwide,
according to Sony BMG.

Knowles, who is president of Music World
Entertainment, an umbrella company he sold to
Sanctuary Group in 2003, took his experiences
from the corporate world and transported them
to the record industry, always focusing on qual-
ity and excellence. Although “the Destiny’s
Child brand,” as he calls it, may now be in re-
tirement, he continues to oversee the solo ca-
reers of jts members—Beyoncé, Rowland and
Michelle Williams—as well as those of Beyoncé’s
younger sister Solange and a number of baby
acts he is developing.

- rom the start, Destiny’s Child
aimed straight for the top.

While the girls were still very young, 11 or
12, they were playing every gig you could
get them. You also designed a boot camp
for them to train them to be stars. What
was the purpose of that?

They were able to build their confidence, and
they were able to understand what being an en-
tertainer is versus being a singer. We would sit
and look at Mariah Carey, Whitney Houston,
Michael Jackson, Madonna, Janet Jackson and
Tina Turner; those were the six artists that we
studied. I would go and get every tape and per-
formance that you can imagine, and we would
literally sit down and study from the beginning
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BY MELINDA
NEWMAN

of those performances and just go back and
break every component apart.

When they first signed to Columbia in
1997, acts like TLC, SWV and Escape were
still so strong. How did you convince
Columbia there was room for another
R&B girl group?

I think it was a combination of the relationship
I had established with [then-Dallas-based Co-
lumbia A&R scout] Teresa LaBarbera Whites,
[who] built her alliance with [then-Columbia
Records A&R exec] Randy Jackson, who ab-
solutely got it, he got the vocal ability. I think
the label saw that, [and] that the whole team of
folks that we had the girls surrounded with were
strong. I undoubtedly know that they saw, and
I keep saying this, because people to this day
haven’t got how talented these girls are. They
saw the imaging also, because it was different.

You think to this day that people did not
see that?

I don’t think people still understand how indi-
vidually and collectively, they’re not [just] tal-
ented, they’re extremely talented.

“No, No, No” hit No. 1, but the next two singles
did not do as well. Were you concerned that
you had a one-hit wonder on your hands?
No, you know what the concern was? That |
would never allow the record label to dictate to
me who was going to make the [second] record.
That if we failed on the next album, it would be
because we failed.

That first {album] was the label saying, “You
need to work with this person, you need to work
with that person, and they’re going to write the
songs and the girls will just sing it.”

It was after that [album] that me and the girls
sat down and said that moving forward, 1 was
going to get more involved with making the
record [and] they were going to get more in-
volved; the second record was writing more and
the third record was producing and writing.

Destiny’s Child sells more albums inter-
nationally than it does domestically. Was
that orchestrated from the start?

We have been international from day one. The
girls understood that there were equal opportu-
nities outside of America. They’ve actually done
studies inside of Sony to understand what Des-

‘They had a passion for
what they did every day,
Mathew Knowles says.

tiny’s Child has done to make them consistently
sell more records outside the U.S., and the one
formula that they came up with was the period
of time that Destiny’s Child spent outside of Amer-
ica was almost triple that of the No. 2 artist’s sales
outside of America. So the group traditionally,
from day one, was spending two to three months
minimum a year outside of America promoting
their record.

You had great success with the second
album, and then Roberson and Luckett
left the group. Was there a point where
you thought that Destiny’s Child would
not continue?

No, because I knew the vocal power of Beyoncé
and Kelly, and I knew who was singing on those
records. I always use the example of if you had
Michael Jordan and Scotty Pippin, would you be
concerned if you had to make changes with a cou-
ple members of the team? I think you would say,
“[No), aslong as I have that core, that foundation.”
And that's nothing disparaging to the other ladies.

How did things change with the success
of the second album?

We started building the brand of Destiny’s Child.
After the second record, we said we would take
the marketing dollars from Sony, and then we
would go and find at least one strategic partner
to partner up with [so] we could also have greater
marketing dollars, and we could all go together
marching in the same direction for success.

Was that part of the tie-in with “Charlie’s
Angels” and the song “Independent
Women Part |,” which spent 11 weeks at
No. 1?

That was a huge strategic tie-in, because we had
the film dollars and marketing that brought mar-
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keting and awareness to the [group], including a
great video. So those are the strategic types of re-
lationships we were building.

You get many more branding/endorse-
ment offers than you can accept. How do
you decide what to take?

We say “no way” way many more times than we
say yes. We're very strategic in that we don’t just
go out there because somebody dangles a dollar
and say, “Oh, OK, let’sdo it.” It’s got to make strate-
gic sense. And so we've tried to make those deci-
sions that were in the best interest of the ladies
and their careers, both individually and collectively.

The group’s final album, “#1's,” came in at
No. 1 on The Billboard 200 this past fall.
That must be a sweet swan song.

You can get no better. It surprised the girls. To-
tally surprised them. When they were little girls,
I just remember saying, “Hey, guys, we want to
end when we’re on top, not going down.” And ob-
viously, they saw the value of that. The beauty of
thatis by ending on a positive note, you can con-
tinue the integrity of the brand because there are
still opportunities with the Destiny’s Child brand,
and hopefully—at some point, it might be five
years, it might be 10, it might be 20—because of
the way that we’ve retired the brand, you can go
back to it at any time.

Do you think the girls are going to record
together again?
I'm certainly hopeful that that will happen.

What do you think their legacy will be?
Their legacy will be that they were good people
with both professional and personal integrity
who had a passion for what they did every day.
And their fans came No. 1. .


www.americanradiohistory.com

tulations on 10 Amazing Years.

ono ed to have been with you since day one



www.americanradiohistory.com

b . estiny’s Child and McDonald’s.
© . Destiny’s Child and Wal-Mart.

Destiny’s Child and Pepsi.

- The women of Destiny’s Child—

J Beyoncé, Kelly Rowland and

Michelle Williams—are very aware of the synergy

that can exist between band and brand. In fact,

duringits successful run asa trio, Destiny’s Child

opened many people’s eyes to the ins and outs of
brand marketing.

Beyoncé, Rowland and Williams—along with
their manager Mathew Knowles (Beyoncé’s fa-
ther)—have shown that branded entertainment
platforms can be embraced without selling out.

And now that each member has a solo career,
the branding will only continue.

“They are becoming something that we never
thought of before,” Sony Urban Music VP of
marketing Stephanie Gayle says of the three
group members. Sure, “it’s a changed dynamic,
but it is no less dynamic.”

Beyoncé, who maintains multi-year deals with
Tommy Hilfiger Toiletries/Estée Lauder (for True
Star perfume) and L'Oreal, is expected to launch
her own line of cosmetics through L'Oreal this year.

In February, her movie career will continue
with the arrival of Columbia Pictures’ “The Pink
Panther,” where she stars opposite Steve Mar-
tin and Kevin Kline.

Come December, Beyoncé will be seen in the
DreamWorks/Paramount film adaptation of the
Broadway musical “Dreamgirls,” which will
surély involve a soundtrack.

On the fashion front, Beyoncé created the
clothing brand House of Dereon with her
mother, Tina. It offers jeans and casual wear.
HOD had a soft launch in November. Its hard
launch will coincide with Beyoncé’s sophomore
solo album and the release of “Dreamgirls.”

Meanwhile, Williams, who recently appeared
in Gap’s “Favorites” ad campaign, is taping
episodes of the UPN TV show “Halfand Half.”
Additionally, she is contemplating two offers
from Broadway, which is still praising her lead-
ing role in “Aida.”

According to Williams, she will also open a
beauty spa and launch her own line of bath and
body products in the future.

Rowland is keeping busy too. She has been
filming several episodes of the UPN show “Girl-
friends.” Her second solo album is due in April,
justas her new campaign for Soft Sheen’s Dark
& Lovely hair care products begins. (Soft Sheen
is owned by L'Oreal.)

This activity will be preceded, in February, by
the DVD release of the film “Seat Fillers,” which
stars Rowland and Duane Martin.

Expect the album, DVD and Dark & Lovely
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products to be available under one roof at big-
box retailers like Wal-Mart. Cross-promotional
tie-ins, anybody?

“The possibilities are definitely there,” says
Quincy Jackson, VP of marketing at Sony
Urban Music.

“It offers great retail positioning,” Sony Urban
Music president Lisa Ellis says. “Each product
can piggyback on the other.”

For Knowles and the girls’ attorney Ken Hertz,
each branding partner must be a strategic fit.
Knowles depends on corporate relationships to
drive the marketing, as well as film and TV.

“We don’t just go out there because some-
body dangles a dollar,” he says. “We've tried to
make those decisions that were in the best in-

terest of the ladies and their careers—Dboth col-
lectively and individually.”

Ellis concurs and adds that each group mem-
ber has only scratched the surface of their ca-
reers and their branding possibilities. “They’re
just getting going,” she says.

Throughout, music has been at the founda-
tion of Destiny’s Child. Brand analysts agree
that Destiny’s Child made its sound ubiquitous
by partnering with the right brands.

“The girls made it all seem so natural,” says
Morris Reid, managing director of Westin Rine-
hart, a Washington, D.C.-based company that
specializes in brand-building partnerships.

Musically, Destiny’s Child was never pigeon-
holed in a particular genre. This is important,
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because it gave the group more opportunities
to extend into different brand categories.

“There’s alot of leverage there, as well as alot
of believability,” says Robert Passikoff, founder
and president of Brand Keys, a brand and cus-
tomer loyalty consulting firm in New York.

Destiny’s Child is a case of one plus one plus
one equaling four, Passikoff adds. “For brands,
that's a win-win. There is no barrier of disbelief.
They have a high level of acceptance as enter-
tainers and spokespersons.”

The branding of Destiny’s Child was putinto
high gear with the 2000 Columbia Pictures film
“Charlie’s Angels.” The film’s accompanying
soundtrack featured the group’s “Independent
Women Part 1,” which continued on >>p42

Kevin Mazur/Wirelmage.com
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spent 11 weeks in the pole position of The Bill-
board Hot 100.

Consider this pairing a prime example of
strategic partnership. The group, its manage-
ment team and label, with the help of Colum-
bia Pictures, created a major marketing
campaign that delivered much awareness about
the song’s three voices.

According to Knowles, the “Charlie’s Angels”
deal resulted from the relationship he had nurtured
with Sony Music Label Group CEO Don lenner.
Knowles made sure that [enner understood the di-
rection the group was headed, as well as the direc-
tion he was trying to take them in as their manager.

“If you look back at Destiny’s Child, it’s a text-
book [example] of how it should be between
management, artist, record label and enter-
tainment attorneys,” Knowles says.

With the trio’s third album, 2001’s “Survivor,”
branding partnerships reached another peak.

A tour supported an album, and vice versa.
The album supported a then-new relationship
with Pepsi, which in turn supported the album
and tour. It’s this type of strategic effort that
“brings upon a win,” Knowles says.

The group was dealt its first branding deal in
the late "90s when it partnered with Hasbro for
its Hit Clips game, Knowles says. Around the
same time, Beyoncé connected with L'Oreal for
the group’s first “real corporate tie-in,” Knowles
adds. Destiny’s Child dolls from Mattel followed,
and then came “Charlie’s Angels.”

When looking at the many brand partners of
Destiny’s Child, it becomes very evident that
the deals cover a wide demographic, ranging
from toddlers to those 45 and up. Knowles
wouldn’t have it any other way.

So, what makes a postcard-perfect brandingal-
liance for the group and its individual members?

First and foremost, the demographic of the
brand must be on point. “Does it align and
match our demographics, and does it offer an
opportunity to grow our demographic?” Knowles
asks. Also, does it reach a domestic or interna-
tional audience? “And what about timing?”

Knowles looks for opportunities that can tie
in with a tour or a new album. He eschews one-
off deals for extended partnerships. To illustrate,
Knowles points to the Pepsi deal. “From day one,
we discussed how we could expand this into being
global rather than just domestic,” he says. What
began initially as a one-off domestic deal with
Beyoncé evolved into a three-year global part-
nership for the group.

“The lesson here is coordination and planning,”
Ellis says. This is something the label is currently
doing for the next 12 months and beyond, for each
member’s solo career.

While none of this strategic planning is lost on
the women formerly known as Destiny’s Child,
Beyoncé prefers to keep her eyes on her creative
side. “It’s my job to be creative, to be an artist, to
perform and to work on my craft,” she says.

Still, Beyoncé says, “we all decide what we

want to do and what we want to
be a part of.”

Williams goes one step further. “I
look for what's right for me and my
image,” she says of her endorse-
ment deals. “I don’t want to do
anything | would regret later.” |

With Knowles and Hertz f
on their sides, this will not
happen any time soon. In |
fact, it is each member’s girl- §
next-door image that has
served them well, and will
continue to. |

“They’ve done a phenom- ¢
enal job of playing the
celebrity game withoutletting
celebrity go to their heads,” e
says Tina Wells, CEO of Buzz | _ '
Marketing Group, which spe-
cializes in the youth market. “They have class,
style and sophistication, the kind that is not
threatening to anybody.”

Looking ahead, Reid believes Beyoncé needs to
use her power like Oprah Winfrey to brand herself.
“The House of Dereon is a great start,” he says.

Similarly, “Michelle and Kelly will succeed in
their own niche, which they need to exploit,” Reid
says. “They have lots of chips—relationships in
the music industry—that will be important for
their futures. They can be powerful earners.”

Independent women. Partthree. Getready. -

Beyoncé has
a multi-year

deal with
Tommy Hilfiger
Toiletries/Estée
Lauder for True
Star perfume.

Photo by Jonathan
Atcorn/Wirelmage.com
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“Your Honor, if it please the court 1d like to deliver my
opening comments in the form of a power ballad.”

BEYONCE, KELLY, MICHELLE

Don’t Worry Ladies......

We Aren’t Giving Up Our Day Job!

ALL OUR LOVE AND CONGRATULATIONS

FROM YOUR FRIENDS AT

GOLDRING, HERTZ & LICHTENSTEIN LLP
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Il - though the group made its
debut on The Billboard Hot 100

[ eight years and two months ago
with a song called “No, No, No,”

Il only thing the members of
Destiny’s Child have heard since is a resounding
“ves, yes, yes” to almost a decade of chart success.

The story began the week of Nov. 29, 1997,
when “No, No, No” was the third-highest of four
new entries on The Billboard Hot 100. Hanson’s
“I Will Wait for You” opened at No. 15, Metal-
lica’s “The Memory Remains” bowed at No. 31,
“No, No, No” was new at No. 64 and Twista’'s
“Get It Wet” entered at No. 96.

Of the four singles, the only one to reach the
top five was “No, No No,” which peaked at No.
3 the week of March 28, 1998.

A little more than a year later, Destiny’s Child
achieved pole position for the first time with an-
other repetitive title, “Bills, Bills, Bills.”

The song was co-written by someone who
knew a lot about being in a “girl group.” Kandi

Burruss had been a member of Atlanta-based
quartet Xscape. The producer of the single was
Kevin Briggs, aka She’kspere, who had worked
with TLC and Blaque when he was asked to helm
production for Destiny’s Child. “Bills, Bills,
Bills” spent the week of July 17, 1999, at No. 1.

The follow-up, “Bug a Boo,” was a rare mis-
step for the group. The single only went to No.
33. It was the third release from the album “The
Writing’s on the Wall” that returned the women
to the top spot.

“Say My Name” began a three-week reign the
week of March 18, 2000. Rodney Jerkins pro-
duced the single and wrote it with his brother
Fred and members of Destiny’s Child. A fourth
single from “The Writing’s on the Wall,” titled
“Jumpin, fJumpin,” peaked at No. 3.

Before the group’s third album was released,
a single from a soundtrack became its biggest
hit on the Hot 100.

The team behind “Charlie’s Angels” liked
Destiny’s Child, and it didn’t hurt that the act

ATES A LEGACY

BY FRED
BRONSON

had sold 4 million albums by this time. Feeling
the need to express her independence, group
member Beyoncé went in the studio by herself
and came up with a song that, with help later
on from producers Poke & Tone and Cory
Rooney, became “Independent Women Part 1.”

The song moved into first place the week of
Nov. 18, 2000, and remained there for 11 weeks.
One of only 15 songs in the rock era to retain
the top spot for 11 weeks or more, it made Des-
tiny’s Child one of only three girl groups to be
No. 1 on the Hot 100 for more than five weeks—
in fact, it holds the record as the longest-run-
ning chart-topper by a female group.

For a follow-up, Columbia Records released
what would be the title track to the third Des-
tiny’s Child album. The song “Survivor” arrived
before the album came out and spent seven
weeks at No. 2 on the Hot 100.

The next single began as a track written by
Falonte Moore and Robert Fusari. They started
with a drum groove on an MPC2000 sequencer,

and Fusari suggested they sample Survivor’s “Eye
of the Tiger.” It turned out he didn't have the song
in his CD collection, so he temporarily substi-
tuted a song with a similar guitar part, knowing
they would replace it later with “Eye of the Tiger.”

But the incessant beat of Stevie Nicks’ “Edge
of Seventeen” proved too alluring. “When 1
heard the Stevie Nicks sample, it made me want
to dance,” says Beyoncé, who listened to the
track on a flight to London so she could write
lyrics. It was during that flight that the title
“Bootylicious” popped into her head.

On Aug. 4, 2001, “Bootylicious” became the
fourth Destiny's Child song to head up the Hot
100. That put the trio into a tie with TLC for sec-
ond place among girl groups with the most No.
1s, behind the 12 No. 1 hits scored by Diana
Ross & the Supremes. With “Bootylicious,” the
trio spent its 17th week on top, behind the
Supremes’ 22 and TLC's 18.

The album “Survivor” was so hit-laden that
it was a sure shot for No. 1 on The Billboard 200.
The CD entered the chart in pole position the
week of May 19, 2001, and remained there for
two weeks. Destiny’s Child was only the sixth
girl group to collect a No. 1 album in the rock
era, following the Supremes, Go-Go's, Spice
Girls, TLC and Dixie Chicks.

The week of Nov. 12, 2005, Destiny’s Child’s
hits collection “#1s” became the group’s second
No. 1 album. That made the trio only the third
girl group in the rock era to have two or more
No. 1 albums, after the Supremes (with three)
and Dixie Chicks (also with two). .

CONGRATULATIONS,
Beyoncé, Kelly and Michelle.

You sang “Jesus Loves Me"” when we needed it the most.

Thank you.

Tom and Kelly Fulkerson

and

WirsoNn FULKERSON LLP
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Congratulations
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DESTINY’S CHILD
for making
10 years of

beautiful music
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HYATT TRANSPORTATION, INC.

A Corporate Transporiation Company

It has been great riding along with Destiny’s Child during their journey.
They are the consummate entertainers and clients.
Wishing you great success in all your endeavors.

RS S

888-781-8911
Corporate and Entertainment transport
specialists since 1993

Destinations Fulfilled.

Thamk you for allowing Rock-It Cargo to be a part
of your touving legacy .

CAND
5 D,s“

Rock-It Cargo USA | S43¢ W. 104th Stveet | Los Angeles, CA 90045
West coast: 1-800-773-1529 | East coast: |-§00-9T3-1727 | www.veckitcargo.com

LAX o JFK » ORD » PHL » SFO « MiA « ATL « DEN
LHR « TYO « MEX & more than 100 agents worldwide
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Ranking The
[op Singles

@ rom its first hit single, “No, No,

No,” in 1997 through the close of

- 2005, the members of Destiny’s

Child have reached the top 10 on

The Billboard Hot 100 15 times, either as a

group or as solo artists. And Beyoncé has

since upped that ante. At press time, her

latest single, “Check On It,” featuring Slim
Thug, was also rising through the top 10.

The titles on this chart are ranked by peak

TITLE
ARTIST Peak Position
Destiny's Chiid
1 (11 wks.)
Nelly Featuring
Kelly Rowland 1(10 wks.)
Beyoncé
Featuring
Sean Paul 1(9 wks.)
Beyoncé
Featuring
Jay-Z 1(8 wks.)
Destiny’s Child )
1(3 wks.)
Destiny’s Child -
1(2 wks.)
Destiny’s Child
: 1
Destiny’s Child
3
Destiny’s Child
3
Beyoncé :
3
Destiny’s Child
3
Destiny’s Child
Featuring T.i.
& Lil Wayne £
Jay-Z ;
Featuring pp—
Beyoncé &
Beyoncé
4
Destiny’s Child
10
Destiny’s Child —
14
" Trina Featuring
Kelly Rowland 17
Beyoncé 4
Featuring
Slim Thug 18
Destiny’s Child
23
Kelly Rowland
27

www americanradiohistorv.com

position on The Billboard Hot 100 through the
Dec. 24, 2005, issue. If more than one title
peaked at the same position, ties were broken by
the number of weeks a title spent at the peak.

If ties still remained, they were broken by
the number of weeks on the chart, then in the
top 10 and/or the top 40, depending on
where the title peaked.

This chart information was compiled by

Keith Caulfield. e

Debut
Date Lab?I
Sept. 23, 2000 Columbia

July 13, 2002 Fo’ Reel/Universal
Aug. 16, 2003 Columbia

May 24, 2003 Columbia

Dec. 25, 1999 Columbia

June 9, 2(:01 Columbia

June 19, 1999 Columbia

May 13, 2000 Columbia
Sept. 25, 2004 N Columbia

P
March 27, 2004 Columbia

Nov. 29, 1997 Columbia

Nov. 27, 2004 Columbia

Oct. 26, 2002 — Roc-A-Fella/Def Jam
Nov. 15:2003 Columbia

Sept. 29, 2001 Columbia

No:’/. 27,2004 Columbia

5

Oct. 8, 2005 W Slip-N-Slide/Atlantic
Nov. 19, 2005 Columbia

April 2, 2005 Columbia
Sept. 28, 2002 Music World/Columbia
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yonce,
Michelle,
and Kelly,

Congratulations
on 10 amazing years:
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' Los'Angeles * New York
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Congratulations
' Destiny's Child!
SCARLET PRODUCTIONS :

Congratulate DESTINY’S CHILD on 10
years of groundbreaking success

SHOWCO

We are proud to have worked with you over the years
on

DESTINY FULFILLED p
DVD & TV SPECIAL (2006) 7

A FAMILY AFFAIR < ' Ny
DOCUMENTARY (2006) A

BEYONCE LIVE IN WEMBLEY . ay,
DVD & TV SPECIAL (2004) N N o

DESTINY'S CHILD LIVE gg ?ONDON \\ 'T’
MTV TV SPECIAL (2001 NN\ Q*gl
NN, UL \i
in i jons.com N\ Thanks for letting us be
a part of it.

-all your fans at SHOWCO
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Invading Hollywood Musical Habitat A Single Trigger The 10th Choice

Artists like Keith Branford Marsalis hel Sia’s single leads to DJ Danny Howells spins
Urban hit big screen house Katrina victims sophomore US. release next UK. dance series

JANUARY 14, 2006
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Best New Artist
Nominees Have
Tasted Success

This year’s nominees for the best new artist Grammy Award
represent acts ranging from rock and R&B to rap and coun-
try. In addition to the critical acclaim many of the acts have
received, each has released a solid, commercially success-
ful album, boding weli for their continued careers, regard-

less of who takes home the trophy.

« CIARA
Ciara has quickly established herself as a go-to girlin
the R&B/hip-hop community through high-profile col-
laborations and chart-topping dance hits. Her
Sho’Nuff/LaFace debut, “Goodies,” bowed at No. 3 on
The Billboard 200, while the title track, featuring Petey
Pablo, held the No. 1 spot on The Billboard Hot 100 for
seven straight weeks. The album has sold 2.5 million
copies, according to Nielsen SoundScan.

As Ciara told Billboard last year, she is also very proud
of her collaborations with Missy Elliott on “Lose Control”
and “1, 2 Step.”

“I turned around and did ‘Lose Control’ with Missy after
we did 1, 2 Step.’ With [her hit song] ‘Oh,’ | felt [Ludacris]
would give it that hard feel that | needed,” she says.

Gwen Stefani also hand-picked Ciara to open several
dates on Stefani’s Harajuku Lovers 2005 tour fast winter.

* FALL OUT BOY

Chicago pop-punk band Fall Out Boy made major noise
this year with its major-tabel debut, “From Under the Cork

Tree” (Fueled by Ramen/Island), which bowed at No. 9 on

J  The Billboard 200. The disc has sold more than 1.3 million

copies in the United States. Lead single “Sugar, We're Going
Down” peaked at No. 8 on the Hot 100.

Bassist/lyricist Pete Wentz told Billboard last year of the
group’s top 10 debut, “I never would have expected us to be sur-
rounded by the artists we’re surrounded by.”

The band headlined the third Nintendo Fusion tour, and will
kick off its first headlining arena tour this year.

* KEANE

With its debut, “Hopes and Fears” (Polydor/Interscope),
bowing at No. 1on the U.K. album chart, pop-rock trio Keane
led a new wave of British acts looking to break into the U.S.
market. One obvious difference from its compadres? Its guitar-
free sound and lead vocalist Tom Chap- continued on >>p50

BY JILL KIPNIS

Best Song Noms
From All Over

Legend, Rascal Flatts Nominated With
Veterans Springsteen, Carey, U2

LOS ANGELES—Country, rock and R&B are all vying for
the Grammy Award for song of the year.

The nominated tunes explore the workings of romantic
relationships, family and surviving in a difficult world,
and are performed by a range of established artists and a
best new artist nominee.

Here is a look at the nominated songs and their success
on the Billboard charts.

« “Bless the Broken Road”"—Rascal Flatts

Country trio Rascal Flatts scored its biggest hit on the
Hot Country Songs chart with “Bless the Broken Road,”
from its Lyric Street Records album “Feels Like Today.”
The song, which tells how a broken road can lead to love,
was No. 1 on that chart for five weeks.

The tune—written by Bobby Boyd, Jeff Hanna and Mar-
cus Hummon—is the group’s favorite ballad on “Feels
Like Today,” with band member Gary LeVox proclaiming
it a “masterpiece.”

The song also earned the trio its first Grammy nomi-
nation this year for best country performance by a duo
or group with vocal.

« “Devils & Dust"—Bruce Springsteen

Spare guitars and lyrics about survival come together
on a track that had been in Springsteen’s soundcheck
catalog for several years before it was finally recorded.
The song reached most fans first on the 2004 Vote for
Change tour.

“Devils & Dust” is the title track to Springsteen’s 2005 Co-
lumbia Records album. It spent a week on The Billboard Hot
100 at No. 72. The album debuted at No. 1 on The Billboard 200.

Springsteen previously wona Grammy in this category in 1994
for “Streets of Philadelphia.” (He also won an Academy Award
for the song, as it was featured in the Tom Hanks film “Philadel-
phia.”)

e “Ordinary People”—]John Legend

Best new artist nominee Legend wrote this track (under his
real name, John Stephens) with the Black Eyed Peas’ Will.[.LAm
for his debut album, “Get Lifted” (Getting Out Our Dreams/Sony
Urban Music/Columbia).

“It’s just the quintessential relationship song,” Legend told
Billboard last year. “My parents were di- continued on >>p50
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SONG OF THE YEAR (cont)

from >>p49
vorced for 12 years, and they got back together. The song shows
that there are ups and downs in any relationship.”

The piano-centric ballad with a Stevie Wonder-style sound
peaked at No. 4 on the Hot R&B/Hip-Hop Songs chart. Leg-
end was the first artist signed to Getting Out Our Dreams,
Kanye West’s Sony BMG imprint.

« “Sometimes You Can’t Make It on Your Own"—U2

Atribute to Bono's father, this track is the third single from
last year’s “How to Dismantle an Atomic Bomb” (Interscope
Records). The tune features such touching
lyrics as “you are the reason the opera is in

me,” a reference to his father’'slove of op- b
#_ g P.ﬂ*

Stephens (John Legend)

“Bless the Broken Road”
Bobby Boyd, Jeff Hanna and
Marcus Hummon (performed
by Rascal Fiatts)

“Sometimes You Can’t Make
It on Your Own

U2 (U2)

“Devils & Dust”

Bruce Springsteen (Bruce
Springsteen)

“We Belong Together”
Johnta Austin, Mariah Carey,
Jermaine Dupri and Manuel
Seal, songwriters (Mariah
Carey)

“Ordinary People”
william Adams and John

BEST NEW ARTIST (cont,) |

from >>p49
lin’s sweet vocals.

“Hopes and Fears” peaked at No. 45on The
Billboard 200 and has sold 820,000 copies
in the United States. The album generated
three top 10 U.K. chart hits: “Somewhere Only
We Know” (No. 3), “Everybody’s Changing”
(No. 4) and “Bedshaped” (No. 10). The band
played some dates on the North American leg
of U2’s 2005 Vertigo tour and performed at
the Coachella festival.

¢« JOHN LEGEND

With eight nods, John Legend joins Kanye
West and Mariah Carey in leading this year’s
Grammy contenders. Legend’s debut, “Get
Lifted” (Getting Qut Our Dreams/Colum-
bia/Sony Urban), has sold more than 1.5 mil-
lion copies in the United States.

Nominated for best male R&B vocal per-
formance and best R&B song, “Ordinary Peo-
ple” peaked at No. 4 on the R&B/Hip-Hop Air-
play chart.

Legend told Billboard in 2005, “We had to

In support of the album, Legend toured
primarily small venues in 2005, first with
Alicia Keys, then as a headliner.

* SUGARLAND

Sugarland’s debut, “Twice the
Speed of Life” (Mercury), spent nine
consecutive weeks in the top 10 on
the Billboard Top Country Albums
chart. The album peaked at No. 16
on The Billboard 200 and has sold
more than 1.3 million copiesin the
United States.

Lead single “Baby Girl” set a Bill-
board Hot Country Songs chart
record (46 weeks) for longest chart run
in the Nielsen BDS-monitored era. As
frontwoman Jennifer Nettles told Bill-
board last year of her and bandmates
Kristen Hall and Kristian Bush, “We’ve
all been [separately] doing this for at
least 10 years each. Don’t get me
wrong—it’s fast and furious, but it feels

eratic music and singing.

The song reached No. 29 on the Modern Rock Tracks chart
and No. 97 on the Hot 100.

U2—also featuring the Edge, Adam Clayton and Larry Mullen
Jr.—previously won in this category for “Beautiful Day” in 2000.

« “We Belong Together”—Mariah Carey

Carey wrote this track with Johnta Austin, Jermaine Dupri
and Manuel Seal. It spent 14 weeks at No. 1 on the Hot 100 and
was the No. 1 Hot 100 single of 2005.

The song, about hopes for a long-lasting relationship, fea-
tures samples from the Deele tune “Two Occasions” (written
by Darnell Bristol, Kenneth Edmonds and Sidney Dewayne)
and the Bobby Womack track “If You Think You're Lonely Now”
(written by Womack, Patrick Moten and Sandra Sully).

Carey told Billboard last year that at this point in her ca-
reer, it’s not about “showing off so everybody can hear me

singing at the top of my lungs. But truth be told, | feel

that my voice is in a better place than it has been
for years.” .

o

SPRINGSTEEN

With their U2
bandmates,
BONO and
ADAM CLAYTON
are up for song
of thg year.

-:‘..“

STBUZZ

SPRINGSTEEN SERVED ‘COLD’
In one of the most extensive uses of his musicon TV,
Bruce Springsteen will have nine songs featured in the
Jan. 8 edition of CBS’ crime drama “Cold Case.” The
story, which involves a 1988 case, was crafted around
Springsteen songs from 1980-1988. Among the
featured tunes are “No Surrender,” “Bobby Jean”
and “Drive All Night.” —Melinda Newman

PINMONKEY ON BACK PORCH
Country act Pinmonkey has signed with Back Porch
Records, and will release its label debut, “Big Shiny
Cars,” March 7. The band, which previously
recorded one album for BNA Records in 2002,
received a nomination for best new group from the
Academy of Country Music that same year.
—Melinda Newman

>>>NEW ‘NASHVILLE STAR’ HOSTS
Veteran artist Wynonna and “hick-hop” country
rapper Cowboy Troy have signed to co-host the
USA Network talent search series “Nashville Star.”

The show’s fourth season is slated to premiere

March 7 on the cable network. The pair follow in
the footsteps of LeAnn Rimes, who hosted this
year’s third season. Singer/songwriter Phil Vassar
and music/movie executive Anastasia Brown will

return to anchor the judging panel this season, with
a celebrity judge joining them each week.

>McCREADY GETS BOOKING
ACTS Nashville has signed an exclusive booking deal with
country singer Mindy McCready. The agency’s Marty
Martel tells Billboard that the artist is able to travel
outside of Nashville, despite her recent legal issues.

BEST NEW
ARTIST
NOMINEES

Ciara

>>>FLORIDA-BOUND

spend a lot of time convincing people who  right . . . The climate was right for a Fall Out Boy Billy Ray Cyrus, Raven Symone, Riders in the Sky, Trout.
didn’t get it to get it, and then once we hada  group like Sugarland to come onto the Keane Fishing in America and the Bellamy Brothers have been
team of people who werereadytogo...we scene...People wanted something ;3“::'39:"" tapped to perform at the Orlando World’s Fair for Kids,
put it out there, [and] it just did so well.” new and fresh.” .ee pesia v which will take place April 15-23. —Melinda Newman
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—Barry A. Jeckell

—Ray waddell

Ciara Photo: Michael Caulfield/Wirelmage.com

Bruce Springsteen and U2 Photo: Kevin Mazur/Wirelmage.com
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Veteran U.S. R&B act the
Pointer Sisters have been en-
joying unexpected chart ac-
tion in Belgium.

The Pointers teamed with
Ariola/Sony BMG Flemish
pop vocalist Natalia to remake
Eurythmics’ 1985 hit “Sisters
Are Doing It for Themselves.”
The Ariola single peaked at
No. 2 on the Nov. 2 Flanders
Ultrapop chart.

The two acts subsequently
announced nine joint dates at
Antwerp’s 15,000-capacity
Sportpaleis, booked by Merk-
sem-based PSE, beginning
Jan 6.

The unsigned Pointer Sis-
ters now consist of original
members Anita and Ruth
Pointer, plus Ruth’s daugh-
ter Issa. Natalia first joined

MELINDA NEWMAN mnewman@billboard.com

show, after which PSE co-
founder Jan Van Esbroeck
suggested uniting for full-
length concerts. “I was a big
Pointer Sisters fan,” Natalia
says. “To be onstage with
them was one of the mile-
stones in my career.

Natalia was a 2003 finalist
in Flemish commercial TV
channel VIM’s “Pop ldol”
franchise, “Idool.” Her 2003
debut album, “This Time,”
shipped platinum (30,000
units). Sony BMG says 2004’s
follow-up “Back for More” has
shipped nearly 100,000 units.

Natalia debuted in the Neth-
erlands with the single “Ris-
in” " in October 2005, and
Sony BMG Belgium product
manager Philippe Coppens re-

ports positive local media

EDITED BY TOM FERGUSON tferguson@eu billboard.com

SISTERS ARE DOING
IT AGAIN—IN BELGIUM

way there,” he says. “We know
we have to be patient.
—MARC MAES

DIG THIS: The U.K.’s run-
away surprise hit of the holiday
season has been acoustic bal-
lad “JCB Song” by previously
unknown folk-oriented duo
Nizlopi on its own FDM label.
The title refers to the construc-
tion machinery company JCB.

After picking up widespread
media support, the track bull-
dozed its way through the pre-
Christmas competition to
debut at No. 1 on the Dec. 18
Official U.K. Charts Co. sin-
gles chart. The chart reports
that week’s sales were 81,000.

Nizlopi comprises Luke
Concannon and John Parker,
former schoolmates from

Toby Keith Photo: Kevin Mazur/Wirelmage.com

Going Hollywood

Keith, West Among Artists With Screen Roles Planned

In his 1963 hit “Act Natu-
rally,” Buck Owens sang,
“They’re gonna put me in the
movies/They’re gonna make
a big star out of me.”

More than 40 years later, a
whole new crop of music artists
better known for their singing
skills than their acting chops are
looking to make their mark on
the big screenin 2006.

Toby Keith plays the lead role
in the drama tentatively titled
“Angel From Montgomery,” due
in the fall. Paramount and MTV
Networks’ new CMT Films divi-
sion are producing it (Billboard,
Nov. 12, 2005).

Keith is Bo Price, whom he
describes as a “broke-down
songwriter/singer for about
17 years, pretty much border-
line alcoholic.” Kelly Preston
plays the mother of his child
in the movie, which is set in
Georgia. Other stars include
Burt Reynolds, Tess Harper
and Lindsay Haun as Keith’s
teenage daughter.

“It was the most creative
thing I’ve done in a decade,”
Keith tells Billboard. “It mas-
saged my soul and my mind. |
sunk into it and found a place
I'd never been before, and it was
really rewarding. It was like
jumping out of an airplane for
the first time.”

The movie’s soundtrack in-
cludes some new tunes from
Keith, and will come out on his
new fabel, Show Dog Records.

R&B singer Mario is working

52 JANUARY 14, 2006

onanew albumin 2006, but he
is also ready for his close-up.

He will appearin “Freedom
Writers,” starring Hilary Swank
and Scott Glenn. The drama,
directed by Richard LaGrave-
nese, stars Swank as a teacher
leading a classroom of at-risk
students.

In her first major movie role,
Alicia Keys portrays an assas-
sin in “Smokin’ Aces,” an ac-
tion drama.

Chingy, whose next album,
“Hoodstar,” is slated for a
March release, has a pair of
movies in the can.

First up is February’s urban
street drama “The System
Within,” about a former male
model who gets caughtupina
web of corporate corruption.
Chingy plays Nick, whom he de-
scribes as “a little street thug.
He’s got a boss who telis him
what to do, and he just does it.”

Later in the year, Chingy will
appear in the horror movie
spoof“Scary Movie 4.” The film,
which also features OutKast’s
Andre Benjamin, brings Chingy
to a quick end in a takeoff on
the alien-invasion blockbuster
“War of the Worlds.”

A number of other artists are
just starting to explore their cel-
luloid opportunities.

Kanye West tells Billboard
his plans for 2006 include
“breaking into film, which is my
new love. | actually had a meet-
ing with Quentin Tarantino” in
December.

reaction. “Natalia
is making her

them onstage during a
May 2004 Antwerp

Leamington Spain England’s
West Midlands. Concannon is

“American Idol” winner Car-
rie Underwood met with her
representatives at Creative
Artists Agency the same month
about taking her from the small
screen to the big screen.

“I would like to try new
things and do it while you can,
so getting in there and hav-
ing some little bit role some-
where would be awesome,”
she says. “l love horror mov-
ies, so if | were the first per-
son killed off in a horror
movie, that would be awe-
some. I'm there!” Maybe she
should talk to Mario.

Turning to the tube, Pretty
Ricky’s Baby Blue tells Bill-
board the act has two poten-
tial projects: a reality show and
a cartoon series.

“We just filed a pilot of our
reality show for MTV,” Baby
Blue says, but he is most ex-
cited about the animated se-
ries. “It’s called ‘Pretty Babies,
and we’re going to be little ba-
bies with super powers.”

Neither show is a goyet, but
Baby Blue is already thinking
ahead to the branding possi-
bilities for the cartoon.

“The merchandising would
be ridiculous, from Pampers
to skateboards to roller skates;
Pretty Baby everything every-
where. To be honest with you,
we're some hustlers, in the best
way. [

TALIB KWELI
AND MC JEAN
GRAE

Additional reporting by Jonathan
Cohen in New York.
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asinger/songwriter who also
plays guitar and percussion;
“human beatbox” Parker
handles double bass.

Parker says FDM'’s staff of
four, headed by Concannon’s
father Kieron, has been “strug-
gling to keep up with orders”
for Nizlopi's 2003 album “Half
These Songs Are About You,”
which includes the hit.

“We've been offered all sorts
of licensing deals,” Parker
says. Nizlopi is likely to choose
independent licensees for
overseas release and is, Parker
says, “open to anything.”

The duo plans U.S. dates
for 2006, including a South
by Southwest appearance in
March. Nizlopi is published
by Nuxx/Warner Chappell.

—PAUL SEXTON

FAMILY MAN: Australian
singer/songwriter Alex Lloyd has
no regrets about taking a nearly
two-year hiatus prior to the re-
lease of his self-titled fourth
album in October of last year.
“It was never about giving

up the music,” he says. Lloyd
simply wanted to spend time
at home following the birth of
his son in February 2004.
However, the break also saw
him split with former label
EMI Music Australia and his
management. “Not having any
deadlines gave me a freedom
which unleashed the [new]

songs,” Lloyd says.

Sony BMG Australia issued
“Alex Lloyd” Oct. 10. It debuted
on the Australian Recording In-
dustry Assn. chart the follow-
ing week at No. 7. Lloyd’s new
manager (and wife) Amelia
Wasiliev says shipments are
close to platinum (70,000).
EMI says Lloyd shipped a

o
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total of 500,000 units in Aus-
tralia across his first three al-
bums “Black the Sun” (1999),
“Watching Angels Mend” (2001)
and “Distant Light” (2003).
Sony BMG plans March
U.S. showcases ahead of a late-
2006 release. Lloyd’s publish-
ing is with Universal Music.
CHRISTIE ELIEZER
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Kweli Keeps The Buzz Going With
Fan Friendly ‘Right About Now’

As he begins writing his first Warner Bros.
album, revered rapper Talib Kweli is char-
acteristically frank about the reception ac-
corded his 2004 release, “The Beautiful
Struggle” (Rawkus/Geffen).

Featuring collaborations with Mary J.
Blige, Anthony Hamilton, the Neptunes
and Kanye West, the set considerably upped
the commercial ante following Kweli's 2002
brush with mainstream success, via the
West-produced single “Get By.”

“ “The Beautiful Struggle’ wasn't as well-
received by my core fan base,” he admits.
“What I was feeling artistically wasn’t what
they were feeling. They considered it as
me trying to get a bigger record. | just
wanted to work with those artists because
I respect them. Nothing otherwise.” That
title has sold 288,000 units, according to
Nielsen SoundScan.

Kweli has since logged guest gigs with
Paul Wall, Slim Thug and Nick Cannon (“a
positive role model I like a lot”). But he has
not forgotten his fans. To tide them over, he
accepted a “lucrative” one-album offer from
Koch. “Right About Now,” released in No-
vember 2005, found Kweli trading verses
with Black Star comrade Mos Def and crit-
ically acclaimed female MC Jean Grae.

“This album is closer to what core fans

want from me,” Kweli says. “I had a bunch
of songs | wanted to put out. It wasn't for
the money but to keep the buzz out there
and for the fans who support me whether
they like the music or not.” “Right About
Now” has sold 40,000 copies in the weeks
since its release.

The conundrum over critical acclaim ver-
sus commercial appeal aside, Kweli is jazzed
about the prospects posed by Warner Bros.’
pact with Blacksmith Music, the label he
heads with business partner Corey Smyth.
Now off the road following Sony PlaySta-
tion’s recent Breed Love Odyssey tour (with
Mos Def and others), Kweli plans to scale
back his annual schedule of 200-250 dates
to spend more time in the studio. The first
release under the Blacksmith/WB part-
nership will be Grae’s solo album (Billboard,
Dec. 24, 2005).

“She’s a complete artist who is always
going to be a commodity,” Kweli says of
South African-born Grae, who generated
initial buzz as part of the group Natural
Resource.

“Constantly creating material, she also
sings and makes beats. Her ambilion ex-
tends beyond just being an MC, having put
out her own records with no management
and signing her own deals. It's that kind of

drive that artists will need in 2006.”
Also on Kweli's docket is a reunion with
his Reflection Eternal colleague Hi-Tek. Do
not be surprised if the project winds up
under the Blacksmith/WB umbrella.

[n the meantime, fans can satisfy their
cravings with “Rawkus: Best of Decade |
(1995-2005).” Before shutting its doors in
2004, seminal indie Rawkus Records
spurred a conscious-rap roots revival whose
influential missionaries included Mos Def
and Kweli. The pair, together with Hi-Tek,
made Rawkus roar in 1998 with the still-
impressive “Black Star” album.

“There were listeners for whom hip-
hop was more than about the bling, and
they were being ignored,” Kweli recalls.
Co-founders Jarret Myer and Brian Brater
“were visionaries who had the resources
to fill that void. We were the heart and soul
of what they were doing. Those are good
memories.”

With the release of “Right About Now,”
Kweli says he likes the creative vein he is
in as he refines songs for his WB debut.
“My job has always been to show you don’t
have to change who you are. Youdon'thave
to be a character of some rapper. You can
be honest with who you are and be suc-
cessful.”
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Habitat To Build
Homes For
Katrina Victims

The devastation that Hurri-
cane Katrina spawned is no
longer commanding front-
page attention, but its rami-
fications are still profound.
Especially conspicuous are
the seemingly insurmount-
able problems inresurrecting
New Orleans economically
and culturally.

To that end, Crescent City
natives Harry Connick Jr. and
Branford Marsalis recently pre-
sented an initiative to helpre-
store the city’s musical her-
itage. The honorary chairs of
Habitat for Humanity’s hurri-
cane rebuilding program an-
nounced plans for a musicians’
village that will consist of Habi-
tat-built homes for displaced
artists.

1t will also house the Ellis
Marsalis Center for Music, a
performance and education
facility named after the piano-
playing Marsalis patriarch.

The seed money comes
from proceeds of benefit con-
certsin New York (at Madison
Square Garden and Radio City
Music Hall) and recordings, in-
cluding the RIAA’s “Hurricane
Relief: Come Together
Now” (jointly issued by the
EMI, Sony BMG, Universal,
Warner and Concord
music groups) and None-
such Records’ “Our New Or-
leans: A Benefit Aloum for the
Gulf Coast.”

In addition to working with
the music community on

MARSALIS
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more fund raising, Habitat will
team with the chairs and
other musicians to identify lo-
cals who wish to return to
New Orleans.

In related news, Marsalis
Music is introducing the
Honor Series, recordings by
influential but under-the-
radar jazz artists. Drummers
Jimmy Cobb and Michael
Carvin will each deliver quar-
tet discs March 7.

“We want to put the spot-
light on musicians who have
contributed so much, yet
often get taken for granted,”
label head Branford Marsalis
said in announcing the series,
which will feature young
artists backing the vets.

ABOUT TIME: Finally, Miles
Davis will officially get well-
deserved rock recognition. A
pioneer continued on >>p54
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Sia’s Album Gets Resuscitated

Sleeper Hit ‘Breathe Me’ From HBO Series ‘Six Feet Under’ Injects New Life Into ‘Colour The Small One’

Just a few months ago, Sia
feared her second full-length
album would never see an of-
ficial U.S. release.

After Go Beat/Island issued
her “Colour the Sinall One” in
the United Kingdom in Janu-
ary 2004, she was informed
that the label’s U.S. counter-
part would not pick up the
album. Then the set’s dwin-
dling sales forced her to
move on to new projects
without a label in the
United States or elsewhere.

The Australia native hoped
the album could be resurrected
if one of the songs were in-
cluded in a movie. While she
hasn’t had a Hollywood ending
just yet, Sia is starting to come
pretty close.

Single “Breathe Me” was
featured in the closing scene
in the series finale of HBO’s
“Six Feet Under” last spring;
Astralwerks released it in
June on a “Six Feet Under,
Vol. 2: Everything Ends”
soundtrack. Despite such
company on the album as Ra-
diohead, the Arcade Fireand
Interpol, retailers point to
Sia’s melancholic piano bal-
lad as the song that customers
came asking for.

“I really had high hopes for
‘Breathe Me," ” Sia says. “I
had a feeling that one day
someone could maybe slip it
into a film. This wasn’ta film,
but it worked.”

The soundtrack has sold
71,000 units in the United
States, according to Nielson
SoundScan. “Breathe Me” has
earned play on such rock sta-
tions as KDLD Los Angeles

JAZZ NOTES (cont)

from >>p53

of the pop-jazz fusion move-
ment of the early ’70s who was
inspired by the likes of Sly
Stone, James Brown and Jimi
Hendrix, Davis will be in-
ductedinto the Rock and Roll
Hall of Fame at the founda-
tion’s 21st annual ceremony
March 13 at New York’s Wal-
dorf-Astoria Hotel.

CAUGHT IN THE ACT: Un-
derscoring the creative vital-
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and KNDD Seattie. Todd Rob-
inson, who owns Luna Rec-
ords in Indianapolis, was
excited to hear that Astral-
werks had licensed “Colour
the Small One” for a Jan. 10
release in the United States.
It was previously only avail-
able as an import.
“We had loads of people
coming in after ‘Six Feet Under’
aired and
wondering

Label (U.S.):
Astralwerks

Management: Juliet-
Lioyd Price, |E:Music

Booking (U.S.): Little
Big Man

Publishing: EMI Music
Publishing (APRA)

Last album: “Healing
Is Difficult”
(Sony Australia)

ity of New York’s live jazz
scene, on a Thursday night in
December, two exceptional
performances took place si-
multaneously only a few
blocks apart.

At the Blue Note, trum-
peter Chris Botti, a hit-mak-
ing smooth operator on disc,
unleashed his stellar touring
band, which includes pianist
Billy Childs, drummer Billy
Kilson and the flame-throw-

what that song was,” Robinson
says. “It definitely drove our
sales of the soundtrack. I've
bagged off stocking the import
the last few weeks in anticipa-
tion of the album.”

Astralwerks GM Errol Kolo-
sine says the label began dis-
cussions to license “Colour the
Small One” a few weeks before
the release of the “Six Feet
Under” soundtrack.

“We picked up the rights to

&
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ing star of the show, guitarist
Mark Whitfield. In addition
to his safe, straight-up mel-
odic material, Botti blew
funk and fire.

The special guest was

Blue Nile vocalist Paul
Buchanan, who cameoed on
the heartbreak beauty “Are
You Lonesome Tonight?”
from Botti's CD “To Love
Again.”

In the audience was an-

it for North America, and
we're in discussions with her
right now to sign her globally
for the future,” Kolosine says.
“One man’s trash is another
man'’s treasure.”

MAJOR-LABEL SUITORS
The success of “Breathe Me”
has gratified and amused Sia.
And she finds it ironic that
she is now very much in de-
mand: All of the major labels

other special guest: TV talk-
show host Tony Danza, who
has featured Botti on his pro-
gram several times.

Nearby in the West Village
at the Cornelia Street Cafe,
vocalist Dominique Eade
continued her resurfacing
act after taking a hiatus to
raise a family. A faculty
member of the New England
Conservatory of Music in
Boston, Eade played with
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have come calling.

“This includes the people
who dropped me, who have of-
fered to re-sign me and match
any offer,” she says. “I find that
so peculiar, yet satisfying at the
same time.”

Even though it took two
years for “Colour the Small
One” to find a U.S. home, Sia
is also familiar to a number of
listeners as a contributing vo-
calist for Zero 7. She appeared

guitarist Brad Shepik on sev-
eral new originals, exhibit-
ing a wide vocal range (in-
cluding sustained high
notes) and scatting with
tasteful abandon.

ON THE HORIZON: Prov-
ocative genre-bending vet
Kip Hanrahan, who recently
worked out U.S. distribution
for his American Clavé label
with Synergy, will deliver

on the group’s Mercury Prize-
nominated debut, “Simple
Things,” as well as the follow-
up, “When It Falls,” and also
toured with the electro-groove
act. She says her time with
Zero 7 has influenced her cur-
rent sound, which is slightly
removed from the hushed,
low-key vibe of “Colour the
Small One.”

“The next [album]is going
to be totally different,” Sia
says. “Doing [“Colour the
Small One”] live is really
hard. It’s all about keeping
things small. But touring
with Zero 7, | realized how
much I enjoy singing big
songs, like shouty singing.”

Kolosine says Astralwerks is
just getting started in working
“Breathe Me,” and will con-
tinue to focus on bringing the
song to modern rock stations.
The U.S. Astralwerks edition
differs from the import in that
it comes with two B-sides and
WO remixes.

The label will also keep
milking the “Six Feet Under”
connection. Kolosine says As-
tralwerks is hoping to position
the soundtrack and “Colour
the Small One” together at re-
tail. The forthcoming DVD re-
lease of the show’s final
season will come with an in-
sert tagging Sia’s album.

Sia says the “Six Feet Under”
success has gone unnoticed in
Australia, and that’s just fine
with her.

“I like it,” she says. “It
means | can come back here
and | could do a wee by the
side of the road, and no one

would care.” .
three new albums this
month.

Hitting the shelves are the
two-CD “Bad Mouth” by his
band Conjure; “Every Child
Is Born a Poet,” the sound-
track to Jonathan Robin-
son’s documentary on writer
Piri Thomas; and “My Home
in Anger,” asolo album with
plenty of top-drawer guests
including Steve Swallow and
Andy Gonzalez. o
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Programmers Agree:
Country Is Healthy

It is a good indicator of the
health of the country format
that when Billboard’s sister
publication, Billboard Radio
Monitor, asked radio pro-
grammers for their top five
new country artists and their
top five overall country artists
of 2005, more than 40 differ-
ent acts were cited.

Still, there are some clear fa-
vorites. In the new-artist cate-
gory, the hands-down winner
is Sugarland.

A whopping 31 of the 50
programmers who responded
to Monitor’s annual year-end
country radio poll named the
group the breakthrough act of
2005. Several even listed it
among their top overall most
valuable acts for the year. One
PD calls the band “by far the
head of the class.”

Following Sugarland in the
new-artist category is Carrie
Underwood, who received 23
votes. Jason Aldean netted 21,
followed by Miranda Lambert
with 19. Rounding out the top
five is Van Zant, with 15 votes.

Kenny Chesney dominates
the top overall artist category
in the poll. He was cited by 36
of the 50 programmers sur-
veyed. Hot on his heels is
Keith Urban with 34 votes, fol-
lowed by Toby Keith with 30.
(One PD notes: “Toby could
sing about an M&M tree and
people would go out and buy
it.”) Rascal Flatts takes fourth
place in the poll with 22 votes,
just barely edging out Tim Mc-
Graw’s 21.

That was not all the good

news for country radio in the
year-end poll. Asked to agree
or disagree with the state-
ment “The country format is
healthy,” a whopping 90%
agreed. Just 6% disagreed,
and the balance did not have
any response.

Asked if country radio is in
better or worse shape than it
was a year ago, 62% said it is
better off. Twenty-four percent
said it is about the same. Only
6% think country radio is in
worse shape, with the re-
mainder not answering.

One PD thinks country is
“becoming cool again” and
drawing fringe listeners “out
of the closet.”

Asked about their top busi-
ness concerns, 15 program-
mers cited issues related to the
payola probe by New York At-
torney General Eliot Spitzer
and its impact.

Programmers were also
asked to agree or disagree with
the statement “The Eliot
Spitzer payola probe, and the
resulting settlements with
Sony BMG and Warner Bros.,
were good for the radio in
dustry.” Fifty-four percent dis-
agreed with that statement
while 44% agreed. When
asked whether the same issue
was good for the record in-
dustry, the answers were re-
versed, with 54% agreeing and
42% disagreeing.

Asone consultant put it, the
Spitzer probe gave the record
industry a “good excuse to
change the business model.”
In 2005, independent
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country labels like Broken
Bow Records and 903 Music
had some serious airplay suc-
cess with such artists as
Aldean, Craig Morgan and
Neal McCoy. Monitor asked
if those successes—and the
launch of new labels Big Ma-
chine Records and Show Dog
Nashville—make program-
mers more willing to consider
music from indies or to take
them more seriously.

Thirty-two percent copped
to paying more attention to
indies as a result of 2005’s
success stories. Most of the
rest claimed they never let
label size or status determine
their airplay choices.

One PD sums up the feel-
ings of many by saying,
“Great music needs to be on
the radio no matter where it
comes from.”

Another says, “These indie
labels have turned some heads.
There are some promotion vet-
erans at some of these indie la-
bels, and they’ve released some
great music. I'm happy to see
their success.”

One programmer notes,
“It’s really cool to see these lit-
tle labels step up and take on
the big dogs, and get No. 1and
top 10 records.

Billboard Radio Monitor
polled 50 responding country
radio programmers, operations
managers, group PDs and con-
sultants from across the United
States for the survey, which was
conducted by e-mail. They were
promised anonymity to en-
courage candor. »ee
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Number of programmers
who named Sugarland as
2005’s breakthrough act.
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DJs’ Favorites

Despite its modern and
sometimes futuristic sheen,
dance is one of the most nos-

and report, in beefy liner
notes, just why each track
rocked his world.
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The 10th installment, out
Feb. 21, was compiled by
Danny Howells, one of the
few young DJs able to com-
mand as much respect as
dance’s old guard.

‘I actually went out and
bought every Choice,” How-
ells says. “I was honored just
to be asked.

The series’ previous con-
tributors are quite literally
the godfathers of house.
Frankie Knuckles kicked off
the collection in 2000 (his in-
stallment is the best seller of
the series worldwide), fol-
lowed by Francois K, Danny
Tenaglia, Tony Humphries,
Derrick Carter and Louie
Vega. Techno legend Jeff
Mills, production team X-
Press Il and progressive

talgia-heavy genres. Young
lives are changed forever on
nightclub dancefloors, creat-
ing eternal bonds between
fans and the first tracks they
could recognize.

The emotion of that initial
experience often causes them
to dub any record that moved
them “a classic.” Therefore
dance is littered with thou-
sands of classics in the
rough, countless little rec-
ords that meant everything
to someone.

The only compilation series
to capture that quirk is Choice,
released on U.K. label Azuli
and newly picked up stateside
by Studio Distribution.

Choice invites a different
big-name D] to expose his
private collection of classics
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Choice CDs Spotlight

maestro John Digweed round
out the elite crew.

As with most Choices, How-
ells’ selections run the gamut
from obscure (“Oracion” by
Chito’s Revenge) to obvious
(the Temptations’ “Papa Was a
Rolling Stone”) to surprising
(Carly Simon’s “Why”). But
more than anything, it shows
areal knowledge of his genre’s
roots—something rare for a
newer D] known for his mod-
ern style.

“There’s a lot to [Howells]
as a DJ,” Azuli label head
Paul Glancey says. “He plays
really long sets—eight hours
or more—and any D] who
does that on a regular basis
knows a thing or two about
selecting records and the
breadth of a genre.”

The distribution of Choice
stateside is part of a larger
deal between Azuli and Stu-
dio, started in March 2005. It
also includes the LateNight-
Tales series, which is format-
ted similarly to Choice, but
focuses on laid-back instead
of life-changing grooves

Studio president Dave
Watkins points to Azuli’s “es-
tablished brand image and
strong consumer appeal” as
the reasons for the pickup. “It
was the right time for them
to have proper representation
in the U.S.,” he says.

DIGGING IT: Choice con-
tributor John Digweed is
blazing a new trail with dig-
ital record label INgrooves
and AOL Music. INgrooves
released the DJ’s “AOL
Music DJ Sessions,” com-
prised solely of music from
Bedrock (the seminal label
he founded), Nov. 15 on
iTunes. The release went
wide to more online outlets
including AOL Music Now,
in December.

While other DJs like Sasha,
Hybrid and Roni Size have
mixed sets for AOL Radio,
“DJ Sessions” marks the first
time that AOL has partnered
with a digital label to pro-
duce and market a full
length album. ooe
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Compelling Tale

Christian Rock Band StorySide: B Starts New Chapter

Such talent competitions as
“American Idol” have produced
several of today’s most suc-
cessful artists. In the faith-
based music community, there
are similar contests serving as
a vehicle to launch new acts.
Among them is the Exalting
Him National Artist Talent
Search, which has already in-
troduced Atlanta rockers Julian
Drive and Southern gospeldiva
Karen Harding. (The 2005 edi-
tion of the contest will air
Thursdays this month on Trin-
ity Broadcast Network.)

With the release of Story-
Side: B’s incredible new Silent
Recordings/Gotee album
“Everything and More,” con-
sumers will finally get a full
taste of what this talented
Florida band has been work-
ing on since founding mem-
bers Lucio Rubino and Jordan
Mohilowski were named first
runners-up during the Exalt-
ing Him 2003 finals.

“We were kind of doing it
like on a whim. Jordan’s
mother had entered us in it,’
Rubino says of Exalting Him.
Nevertheless, the duo won the
regional competition in Or-
lando, Fla., and advanced to
the finals in Nashville.

“There were so many good
artists, and we were like, ‘Wow,
what are we doing here?’ Then
to take it as far as we did, it’s
great encouragement for us,”
Rubino says.

Following the competition,
Rubino and Mohilowski had

two of their songs included on
an Exalting Him compilation
CD. They returned home to
Florida and connected with Jeff
Hanson’s Silent Majority Rec-
ordings and Off the Ground
Entertainment. They also
began putting together a full
band, and StorySide: B took
shape with guitarists Matt
Lande and Preston Pohl as well
as Ron McClelland, who con-
tributes bass and piano.

The group then took its ca-
reer to another level, signing
with Gotee Records.

“This industry is such arela-
tionship-type [business] and
people at the other labels were
really nice, but we didn’t seem
to have the immediate connec-
tion that we did with Gotee,”
Rubino says. “When we met
[president] Joey Elwood, he just
seemed so sincere.”

Two weeks later, Toby McK-
eehan (aka tobyMac), who
founded Gotee with Elwood,
was in Jacksonville, Fla. “He
wanted to hear us sing. We
ended up on his tour bus be-
tween sets, and we just really
hitit off,” says Rubino, who pro-
duced the band’s debut disc.

In addition to his work with
StorySide: B, Rubino also has
his own studio, the Fish Tank,
where he produces other acts.
He was signed to a publishing
deal with EMI in New York by
Evan Lamberg, EM] Music
Publishing executive VP of
creative for North America.

Booked by the William Mor-

Florida-based Christian band STORYSIDE: B is
the newest act to benefit from a strong showing
in the Exalting Him National Artist Talent Search.

ris Agency, StorySide: B has
been out on tour with Matthew
West and Paul Wright. The
band’s single, “Miracle,” reen-
ters the Billboard Hot Christ-
ian Songs chart at No. 28.
Like labelmates Relient K,
StorySide: B is a band with
broad-based appeal, and it would
not be surprising to see it be-
come the next Christian group
to find mainstream success.
“I'm very thankful to be in
the Christian market, and [
don’t ever feel like I want to
leave it,” Rubino says. “But I
think if we have the opportu-
nity to be exposed to a larger
market—if that's God's will—
then we’ll do it. We would
love to be able to cross over.
That would be a wonderful
experience and opportunity.”

TRAILBLAZERS: The
Hawkins Family and Bishop
Paul Morton will be honored
Jan. 20 at the seventh annual
Trailblazers of Gospel Music
Awards luncheon in Nashville.
During the event, BMI will
honor its top gospel song-
writers, artists and executives.

The invitation-only gath-
ering will be held the day be-
fore the Stellar Awards take
place at Nashville’s Grand Ole
Opry House.

Previously honored BMI
Trailblazers of Gospel Music
include Rance Allen, Pastor
John P. Kee, Kurt Carr, Take 6,
Teresa Hairston, Cissy Hous-
ton and the Clark Sisters. -«
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HOT, AND NOT

A Look At Latin Trends That Should Stay Or Should Go Away

As we take one last look at
2005, we review trends in the
Latin music world we hope
will continue to be hot in
2006 and will keep making
our hearts beat faster, as well
as the ones we hope are left
behind.

HOT: Progressive reggaetén
that dares to blend multiple
rhythms and delves in lyrical
content that goes beyond the
size of someone’s booty or the
temperature in the bedroom.
NOT: Reggacton songs that
depend on dated computer
programming and even more
dated references to booty,
dancing and prowess in bed.
These are valid topics, but en-
tire albums based on these
subjects are simply boring, no
matter how good anyone is in
the sack.

HOT: Satellite radio, Internet
radio and, in small doses,
Latin hip-hop and reggaeton
stations. Also heating up:
Latin oldies.

NOT: Latin pop radio. Oops!
Sorry, the Latin pop stations
have actually become Latin
oldies. Which would make
them hot . . . for some people.
Younger listeners? The as-
sumption is they tune in to
reggaeton. Which leaves the
powerful 25- to 45-year-old fan
with nothing to listen to.

HOT: Personality-driven pop.
NOT: Slick tracks where vo-
cals are overpowered by heavy
arrangements (that includes
the ubiquitous sax and fla-
menco guitar solos) and ab-
solutely any song that in any
way likens any kind of state of
love to any kind of bird, either
wounded or soaring. Unless,
of course, you are Luis Miguel,
in which case, you can sing
anything you want and always
sound hot.

HOT: The Latin Grammys.
NOT: The Latin categories in
the mainstream Grammy
Awards.

HOT: Investing the bulk of a
project’s marketing dollarsin
all-encompassing efforts that
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give the artist exposure across
a variety of platforms.

NOT: Investing the bulk of a
project’s marketing dollars in
forcibly pushinga track up the
radio charts and not getting
any sales as a result.

HOT: The development of the
digital marketplace in Latin
America.

NOT: The stall in negotations
with publishers in dif"erent
countries in the Latin 1egion
over digital rates.

HOT: Bargain-priced CDs.
NOT: Expensive fromt-line
product and, particulady, ex-
pensive front-line product in
Latin countries. At the e-juiva-
lent of $15 a pop in countries
like Colombia, is it any wonder
that fans buy counterfeit CDs?
Yeah, yeah, we know there are
marketing and production
costs, but losing the bull ofan
artist’s fans to pirates is equiv-
alent to cutting your nose off
to spite your face.

HOT: Regional Mexican music
that evolves. Think durarguese
music with a twist, miisica de
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Progressive reggaeton
act ALEXIS & FIDO
deserves to be

hot in 2006.

tierra caliente or progressive
bandas like Banda Jérez and
nortefio groups like Intocable.
Forever hot: Los Tigres del
Norte and Conjunto Primavera.
NOT: Poorly produced re-
gional Mexican music. In
today’s climate, it simply does-
n’tcut itanymore. Sometimes,
auto tuning really does not ruin
the essence of the group.

HOT: Mainstream newspa-
pers and magazines thatactu-
ally cover Latin music on a
regular basis—meaning at
least weekly or biweekly. Lat-
est addition? Justino Aguila’s
weekly column at the Orange
County Register in California.
NOT: Everyone who still does
not get it.

HOT: Music stores with com-
prehensive Latin sections,
where music is neatly arranged
by subgenre, making it easy to
find and easy to buy.

NOT: Music stores—and this
goes for digital stores as
well—where Latin music is
still bunched together in one
big mass under the “world
music” category.
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SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Biliboard chart potential.

C ALBUIVES s

THE STROKES

First Impressions

of Earth

Producers: David
Kahne, Gordon
Raphael

RCA

Release Date: Jan. 3
There was something beautifully simple
about the rock’n’roll thrills the Strokes
purveyed on their 2001 debut, “Is This It?,”
a potent blend of catchy tunes and oh-so-
cool attitude that struck a major chord with
listeners. But too frequently on the band’s
third album, the fun gets lost in difficult
song structures and chord changes that
deliver less than we have come to expect.
The quirky, intense “Fear of Sleep” and the
Mellotron-only “Ask Me Anything” are
worthy new experiments, and it’s nice that
Julian Casablancas’ vocals are finally
audible atop the band’s frothy playing. But
the best tunes, like the genial opener “You
Only Live Once,” the ultra-poppy “Razor-
blade” and the pounding single “Juicebox,”
return to the visceral pleasures of the
debut. Ourimpression? A flawed but often
enjoyable effort.—JC

NELLIE McKAY
Pretty Little Head
Producer: Nellie McKay
As press time, word
came that Nellie
McKay had parted
ways with Columbia
and that this album,
planned for a Jan. 3 release, has been
shelved. Let’s hope another label picks up
on it right away, because we need to be
thankful for an artist like McKay. Her 2004
two-disc debut, “Get Away From Me,”
found rock, hip-hop, disco and cabaret

happily frolicking side by side. "Pretty Little
Head" continues this iPod-shuffle
sensibility to music making. Sure, McKay is
a sonic chameleon, but perhaps more
important, she is one deft (and witty)
songwriter/musician. Themes on the new

disc range from gay marriage (“Cupcake™) |

to tenants’ rights (“"The Big One”). On “Bee
Charmer” and “We Had It Right,” McKay
receives vocal assists from Cyndi Lauper
and k.d. lang, respectively. Though 2006
has only just begun, consider “Pretty Little
Head" an early contender for one of the
year's best.—MP

The Cellar Door
Sessions

MILES DAVIS Producers: Bob
Belden, Adam Holzman
Columbia/Legacy

| Release Date: Dec. 27

Thirty-five years after
it was recorded and five years after it was
first set for release, this six-CD set flings
open a new portal on the restless and
intrepid vision of Miles Davis. Recorded
during a weeklong gig at Washington, D.C.'s
Cellar Door, this five-hour package reveals
the trumpeter/bandleader in prime form
just as he was diving into his often
misunderstood electric funk/rock jazz
period. With a group of master improvisers
including Keith Jarrett on Fender Rhodes
and guitarist John McLaughlin, Davis
embarks on a fast, exhilarating adventure.
Included are such flame-thrower tunes as
“Sanctuary” and “It's About That Time”
from the previous year’s “"Bitches Brew”
album and such new compositions as

“Inamorata” and “What | Say.” Remarkably, E

“Cellar Door” captures a Miles band that
was never recorded in a studio.—DO

MICHAEL BUBLE
Save the Last Dance
for Me (3:36)
Producers: David
Foster, Humberto
Gatica

Writers: D. Pomus,

M. Shuman

Remixer: Peter Hoff

Publisher: Unichappell (BM[)

Reprise (CD promo)

With savvy marketing and tenacity at radio,
Reprise has turned Michael Bublé into a
mainstream AC hitmaker. That's a big deal,
considering that he has carved one of few
recent male niches at the format. Based on
its instant fun factor, Bublé’s craftily
delivered, flamenco-styled cover of “Save
the Last Dance for Me” has the potential to
evoke wider interest from radio, media,
venues and adult consumers—but wait,
there's more. The Peter Hoff remix amps up
the rumba, adds some novel instrumental
touches and tosses glitter across the horn
section. The result is a daring radio song
that dance stations, smooth jazz outlets,

michael bublé

ACs and top 40s with a penchant for the
whimsical could all share.—CT

ALICIA KEYS Every
Little Bit Hurts (3:58)
Producer: John Harris
Writer: £. Cobb
Publisher: Stone
Agate (BM)

J Records (CD promo)
Alicia Keys' previous
single “Unbreakable” was a rewarding tour
de force, that rare chart and artistic success
that scores despite it being a live per-
formance. (Nothing personal.) Follow-up
“Every Little Bit Hurts" is assured to
maintain the momentum of Keys’
“Unplugged” disc. The magic here is the
track’'s sensitive simplicity: primarily the
singer, a piano, subtle strings and a gospel
choir. Keys utilizes her voice in a novel, less
polished manner than usual, and the
raspiness and ache make this a soulful
number. Perhaps not a catalog classic, but
another convincing testament to one of the
superb singers of the day.—CT

MILES DAVIS {

{

GOAPELE

Change It All

Producers: various
Skyblaze/Columbia
Release Date: Dec. 27

On her major-label

debut, Goapele
manages to breathe
emotion and depth into
weighty topics like politics
and poverty, something
that has distinguished her
from her neo-soul peers.
But with as much ease and
compassion, the Bay Area
songstress calmly delves
into love/relationship
issues on tracks like “First
Love” and “4 AM.” On the
latter, she vows to stay by
her partner’s side despite

| their tribulations. While

the groovy, organ-infused
melody of “Love Me Right”
conjures classic '80s soul,
the uptempo “Find a Way”
offers a serious message
(“I wonder how far things
could escalate/before the
streets light up in rage”).
Elsewhere, Goapele
collaborates with
newcomers Dwele (“You”)
and rapper Clyde Carson

1 (“Different”). Though the

album’s overall produc-
tion doesn’t astound, its
live, intimate feel com-
plements Goapele’s
serene vocals, which
enliven some otherwise
dreary songs. —CH

rock

MORNINGWOOD

- Morningwood

Producer: Gi/ Norton

Capitol

Release Date: Jan. 10

* New York indie rock
act Morningwood

romp through its self-titled

debut with a high-gloss,

sleazy guitar sound and

the irreverent attitude of a

- John Waters movie. The

undeniable star is
frontwoman Chantal
Claret, who delivers her

- vocals in araspy wail with

moxie to spare. On tracks
like “Take Off Your
Clothes” and “Babysitter,”
she electrifies with an
over-the-top, bad girl
persona fueled by
aggressive sexuality and
bratty humor. Adding extra
oomph to the hooks on
standout tracks like
“Jetsetter” and “Nth
Degree” is producer Gil
Norton, whose work with
the Pixies is a clear source
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of inspiration here. It's hard
to take the band too
seriously, but the songs are
debaucherous fun.—BG

[ POP |
SAINT ETIENNE
Tales From Turnpike
House
Producers: /an Catt,
Saint Etienne
Savoy Jazz
Release Date: Jan. 24
* Sixteen years on,
Saint Etienne’s Sarah
Cracknell, Bob Stanley
and Pete Wiggs still craft
songs that owe as much
to'60s pop and '70s disco
as they do to
contemporary dance
beats. It is a musical
marriage that has served
the trio well, albeit with a
few bumps along the way.
On the musically savvy
“Tales From Turnpike
House,” which plots the
goings-on of tenants in an
apartment complex in
London, the trio has fine-
tuned its sound, making it
more complex and
compelling. Throughout,
though, a Doris Day-
infused positivity radiates.
“Sun in My Morning”
recalls the 5th Dimension,
while "Stars Above Us” is
a Studio 54 flashback.
“Milk Bottle Symphony”
merges both worlds. That
Saint Etienne is now part
of the Savoy Jazz family in
the United States may
confuse some, but others
will see it as making
complete sense. Either
way, this is one “"House”
that feels like a home.
Gorgeous.—MP

VARIOUS ARTISTS
Rent—Original Motion
Picture Soundtrack
Producer: Rob Cavallo
Warner Bros.

Release Date: Dec. 73
While there are ambitious
moments on the movie
soundtrack to Jonathan
Larson's long-running hit
Broadway show “Rent,”
much of the music on this
two-disc set has not aged
well. Production is current
enough, but creatively,
the album offers nothing
better or worse than its
original Broadway sound-
track, save for the bonus
cut “Love Heals.” Director
Chris Columbus suggests
each of the compositions
feels like “three-, four-

JANUARY 14, 2006

minute symphonies,”
which is a vast
overstatement. Still, the
cast brings expertise,
especially Adam Pascal,
and songs “Without You”
and “Seasons of Love”
are well on their way to
becoming classic
theater-bred anthems.
Commercially, these
songs hardly have the
mainstream potential of
“Mamma Mia!” or
“Hairspray.” But perhaps
for those exposed to
musical theater for the
first time, a little variety
on the iPod is never a
bad thing.—AS

ORI

SUSHEELA RAMAN
Music for Crocodiles
Producer: Sam Mills
Narada
Release Date: Jan. 10
* This is without a
doubt the most
accessible album
Susheela Raman has
released. More than half
the songs are sung in
English; the remainder are
in French, Tamil and South
Indian. Raman has a
remarkably flexible, sultry
voice, comfortable with
Indian traditional music
("Sharavana”), the
eccentric pop of the title
track and the French
ballad “L’Ame Volatile.”
She also has the good
fortune to work with
players like percussionist
Djanuno Dabo, tabla
player Aref Durvesh and
keyboard master Chek
Tdjen Seck. Brilliant stuff
from a vocalist who has
never failed to challenge
herself and her
audience.—PVV

FRANK LONDON'’S
KLEZMER BRASS
ALL-STARS
Carnival Conspiracy: In
the Marketplace All s
Subterfuge
Producer: Frank London
Piranha
Release Date: Jan. 70
* The first Jews to
arrive in America
came to New York from
Recife, Brazil, more than
350 years ago. That little-
known fact fuels this
exuberant, happily nutty
cross-cultural mash-up.
Helmed by trumpeter
Frank London with
continued on >>p58
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from >>p57

musicians from eight
countries, the group
takes Eastern European
klezmer through a
dizzyingly paced global
spin: Just listen to “Who
Knows One?,” in which an
Ashkenazic song meets
the percussion of a
Brazilian carnival street
band, or “A Time of
Desire—Cura Mix,” in
which a traditional
Jewish wedding tune
receives a dubbed-out
electronica remix. This
thoroughly raucous disc
will goose the welcome
to any new year.—AT

YURIDIA
La Voz De Un Angel
Producer: Jose Luis
Villareal
Sony BMG
Release Date: Dec. 13
* Are good pop singers
so scarce these days
that when one finally
comes along, the sheer
excitement leads to an
atbum titled “La Voz De
Un Angel” (which
translates to “the voice of
an angel”)? Luckily,
Mexican newcomer
Yuridia, who placed
second on Mexican reality
show “La Academia,” does
have a great voice. This
all-covers debut is
soaring, powerhouse pop,
which may be one of the
reasons several of the
songs (“Lo Siento Mi
Amor,” “Maldita
Primavera”) were popular-
ized by big Latin divas of
yore. The choice of
repertoire, coupled with
Yuridia’s voice, has made
the album a sales success
in Mexico, and there
should be a reaction
stateside as well.
Surprisingly, the best
track here may be “Angel”
a Spanish version of the
Robbie Williams single
thatis rich and complex,
but still allows Yuridia to
shine.—LC

L LEGEND & CREDIS 3

EDITED BY JONATHAN COHEN (ALBUMS)

AND CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Brian
Garrity, Clover Hope, Dan Quellette, Michael Paoletta,
Deborah Evans Price, Ayhan Sahin, Chuck Taylor,
Christa L. Titus, Anastasia Tsioulcas, Kristina Tunzi,

Philip Van Vlieck, Jeff Vrabel.

PICK »: A new release predicted to hit the top half of

the chart in the corresponding format.
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HIP-HOP

MICHAEL FRANTI
AND SPEARHEAD
Live in Sydney
Producer: Michael Franti
Music Video Distributors/
Guerrilla Management
Release Date: Dec. 6
* With the Disposable
Heroes of Hiphoprisy,
Darth Vader-voiced
rapper Michael Franti tore
into all manner of
politicians and prejudices
with chaotic, hard-
banging noise. In the
years since, he has cooled
as a fire-breathing MC,
becoming a gifted
songwriter with an ear
toward organic soul and
an all-inclusive peace. It is
this Franti who is the
frontman on “Live in
Sydney”—at one point, he
even brings up a game
Australian fan to furnish a
little six-string. The two-
sided CD/DVD docu-
ments a 2003 gig that
concerns itself with his
later fruits: the soulful,
acoustic-based funk of
‘What | Be,” “Never Too
Late” and the sweetly
meandering “Stay
Human.” It’s Franti at his
most relaxed, assured and
approachable. —JV

(JAZZ |
RICK BRAUN
Yours Truly
Producer: Rick Braun
ARTizen Music Group
Release Date: Jan. 3
* Smooth jazz
trumpeter Rick Braun
serves up a potluck mix of
covers on his latest
album, “Yours Truly.”
While each is restyled
with his usual noninvasive
instrumental template,
the sheer diversity makes
the collection surprisingly
adventurous. Whether he
is doing a laid-back take
on Simply Red’s “Holdin'
Back the Years,” a playful
reading of Deee-Lite’s
“Groove Isin the Heart” or
a lovely, swaying

reinterpretation of John
Mayer’s “Daughters,”
Braun brings something
new to his hand-picked
choices. That is a rare feat
among the tide of cover
albums in the market-
place. Artistry and
commerce: Braun
certainly hits all the right
notes here. —CT

STORYSIDE: B
Everything and More
Producer: Lucio Rubino
Silent Majority/
Gotee Records
Release Date: Dec. 27
* By the strength of
this impressive
debut disc, this five-piece
band of Florida-based
rockers is poised to be
one of the breakthrough
acts of 2006. Founding
members Lucio Rubino
and Jordan Mohilowski
first stepped into the
national spotlight as first
runners-up at Exalting
Him National Talent
Search in 2003, a
Christian talent com-
petition. They deliver on
that early promise with

the excellent

collection _
“Everything THIS WEEK ON

and More.” -(X)I

“Miracle” is
already a hit ADDITIONAL
at Christian REVIEWS:

i * Queens of the
radlo,' Stone Age,
boasting a “Over the
thoughtful, Years and

Through the
vulnerable Woods”
lyric and (Interscope)

production * Simon Joyner,

“Beautiful
that Aencases Losers”
the listener (Jagjaguwar)
ina
beautiful,

swirling wall of sound.
Other highlights include
single-in-waiting
“Everything and More,”
“Off the Ground” and
“You're Not Alone.” Like
labelmates Relient K, this
is a band destined for
success in the Christian
market and beyond.—DEP

bureaus.

All albums commercially available in the United States |
are eligible. Send album review copies to Jonathan
Cohen and singles review copies to Chuck Taylor
(both at Billboard, 770 Broadway, Sixth Floor, New
York, NY. 10003) or to the writers in the appropriate

JOSH KELLEY Almost
Honest (3:19)
Producer: not /isted
Writers: J. Kelley, J. Firstman
Publishers: various
Hollywood (CD promo)
Singer/songwriter Josh
Kelley has one thing
that so many of today’s
troubadours do not: a truly
compelling voice to
accompany his heartfelt
lyrics and acoustic
strummings. “Almost
Honest” draws the listener
to a defeatist message of
knowing how good he has
had it, despite giving into

. temptation: “In the

evening/Raise a glass and
tell some lies/Make a
pass/Impress another
girl/She’s so easy on the
eyes.” Now this is an adult
top 40 release that we can
pin some real hopes upon.
Kelley, with “Almost Honest,”
is now speaking truth. At
last, a player that stands
apart from the increasingly

. generic pack.—CT

JEREMY CAMP Open Up
Your Eyes (3:15)
Producers: Adam Watts,
Andy Dodd
Writer: J. Camp
Publishers: Thirsty Moon
River/Stolen Pride/
EMI CMG (ASCAP)
EM! (promo CD)
Jeremy Camp has been
riding a wave of success at
Christian radio for the past
couple of years and is now
courting the mainstream via
the “The Chronicles of
Narnia: The Lion, the Witch

. and the Wardrobe.” In
“Open Up Your Eyes,” which
he wrote, Camp conjures the
vocal imprint and, to some

- degree, the instrumental
backdrop, of Nickelback.
But is that enough to
connect filmgoers with the
song, despite the flick's

Christian affability? “Eyes” is
an obvious attempt to

bolster attention for the
movie and the artist, but it’s

. unclear whether either is

enough of a pull to bring

. glory to both.—CT

i GINUWINE I’'minLove
CRITICS’ CHOICE *: A new release, regardless of chart
potential, highly recommended for musical merit.

(4:08)
Producer: Troy Oliver
Writers: 7. Oliver, E. Lumpkin
Publishers: various
: Epic (CD promo)
| A parched R&B
scenario is in need of

www americanradiohistorv com

some good old-fashioned
soul music to offset the
endless assault of cartoon-
like hip-hop records.
Ginuwine returns with a
track that complements
Kanye West's artistic
output, featuring a sensual
lovesick lyric, layered
vocals that make their mark
and a hip-swaying track
that should seduce the
minions. Ginuwine has had
his share of hits and misses,
but “min Love” feels like a
solid return. His spoken
shout-out at the midsection
alone should help ease the
winter chill, from Maine to
Montana. From “Back Il Da
Basics."—=CT

SERGIO MENDES
FEATURING WILL.I.LAM
Yes, Yes, Y’All (5:10)
Producer: will.iam

Writer: not listed

Publisher: not /isted
Hear/Concord (CD track)
The multicultural/talented
Sergio Mendes, who has
cheated time before
(scoring a top five hit with
“Never Gonna Let You Go” in
1983, 15 years after his initial
run of success), has aligned
with the Black Eyed Peas’
will.i.am on new album
“Timeless,” due Valentine's
Day. The disc features up-
dated versions of instru-
mental compositions, with
vocals from such artists as
John Legend, Jill Scott,
India.Arie and Erykah Badu.
But the reworking of 1968
track “Yes, Yes, Y'all,” which
features a cadre of hip-
hoppers, turns Mendes’
work into a sing-songy
novelty bordering on folly.
Imagine linking Miles Davis
with the Teletubbies: Not
only is it disparate, it’s
disrespectful. There’s a point
at which hip-hop stops
being artistic and becomes
cartoonish and irritating.
We're way past it here.—~CT

IN FLAMES Take This

Life (3:35)

Producers: Anders Fridén,
Bjérn Gelotte, Jesper
Strémblad

Writers: A. Fridén,

B. Gelotte, J. Strémblad
Publisher: Prophecies
Publishing (ASCAP)

Ferret Music (album track)
After diving deep into its
melodic side on 2004
album “Soundtrack to Your
Escape,” In Flames tips the

scales in favor of its more
aggressive tendencies for
upcoming album “Come
Clarity.” The band has
toured America for the last
six years, and after a
profile-raising stint at
Ozzfest, this might be the
album that breaks it on
U.S. shores. First single
“Take This Life” is a speed-
metal blitz, where Bjérn
Gelotte and Jesper
Stroémblad sear the air with
their guitars and drummer
Daniel Svensson launches
a flurry of detonating
beats. The powerful track
is a good choice to
introduce “Come Clarity,
although Peter lwers' bass
gets lost in the assault. In
Flames serves the melody
at the chorus, where
vocalist Anders Fridén
alternates between
gravelly shouts and
singing. Keep your ears
open for this one.—CLT

DEPECHE MODE

A Pain That I’'m Used

To (Remix) (3:28)
Producer: Ben Hiller
Writer: M. Gore

Publisher: EM/

Remixers: Jacques Lu Cont,
Goldfrapp, Telex, Bitstream
Sire (CD promo)

The remixes of Depeche
Mode’s “A Pain That I'm
Used To”—whose original
version is found on album
“Playing the Angel”—
transform the song into a
midnight Ritalin overdose.
Though this certainly isn’t
Depeche Mode'’s first foray
onto the dancefloor, the
remix does take the band
into deeper experimental,
electronic waters. The Telex
remix is a highlight, simple
but beautifully dark, with
added moodiness and
electro-flash, making it an
ideal anthem for club kids.
Despite the wow factor of
the Goldfrapp remix, the
original essence of the track
is perhaps stripped out too
much; the Bitstream remix
is equally experimental and
may not please purists. For
progressive dance radio,
the Telex remix is the way
togo.—KT

FOR THE RECORD
Celine Dion’s “Dance
With My Father” was
produced by Jimmy
Jam & Terry Lewis.
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

TRAVELIN’ MAN

STRAIT UP

AFTER CHRISTMAS

CHART
BEAT

READ FRED BRONSON

EVERY WEEK AT
BILL3OARD.COM/FRED

>>It’s back to the candy shop
on The 3iliboard Hot 100,
where Atlanta quartet D4L (it
stands for “Down for Life”)
advancas 4-1 with its debut
single, "Laffy Taffy”
(Deemoney/Asylum/Atiantic).
While the reference to sweets
is metaphorical, “Laffy Taffy” is
the 17th No. 1in the history of
this chart to mention food in

the title, and Fred Bronson lists
the entire menu in Chart Beat.

>>Bronson also chronicles a
record that has stood
unchallenged for aimost 20
years on Hot Country Songs.
Eisewhere on the country
tally, Dolly Parton is back in
the top 10 for the first time in
more than 14 years, and on
Top Country Albums, Johnny
Cash tizs his highest peak
position in nearly 35 years.
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Foxx Echoes Charles; Il Divo, Krall Lead Holiday Race

In the latest example of life imitating art,
the new Jamie Foxx album moves to No.
1 on The Billboard 200.

That not only gives him common
ground with Ray Charles, whom he por-
trayed in the 2004 film “Ray,” but italso
puts Foxx in rare company.

FOXX

Beyond the fact that Foxx and Charles
now both have had chart-topping al-
bums, the music-making actor’s “Un-
predictable” shares a deeper bond with
Charles’ posthumous “Genius Loves
Company.” Those were the only two al-
bums of the 36 that reached No. 1 in
Nielsen SoundScan’s 2005 tracking year
that did not bow there in first place.

Market Watch

“Genius” moved to No. 1 in its 25th
chart week, right after that album col-
lected multiple Grammy Awards (Bill-
board, March 5, 2005). At that point, no
other title had moved to No. 1 from a
lower start since Josh Groban’s “Closer”
did so in the Jan. 24, 2004, issue.

Further, with his post-Christmas rise
to the top (200,000 copies), Foxx becomes
one of only four stars whose résumé in-
cludes an Academy Award for acting and
a No. 1 album.

No, Cher isn’t on that short-list, be-
cause she has never had a chart-topping
set, either asasolo artist or as part of the
duo Sonny & Cher. Foxx joins the elite
circle of Bing Crosby, Frank Sinatra and
Barbra Streisand.

Meanwhile, The Billboard 200 con-
cludes a year of significant milestones,
as 36 No. 1 albums within a calendar
year, with 33 of those bowing in the top
slot, are both chart records.

The largest prior crop of No. 1 albums
arose in 2003, when 33 titles shared that
real estate. In the chart’s 61-year history,
2004 held the prior record for debuts at
No. 1, with 27.

DOWN, BUT NOT OUT: For the
record, album volume for Christmas
week would indeed have been lower than

A Weekly National Music Sales Report

the same frame from the prior year had
it not included 1.7 million-plus units
from new albums by MaryJ. Blige, Jamie
Foxx and the Notorious B.I.G. But that
gap would have been 3.7% rather than
the larger margin cited here last issue.
That just shows what can go wrong if [
attempt math during a holiday week.

In this post-Christmas tracking pe-
riod, very few of the titles on our sales
charts show growth during the prior
week. In fact, the Pacesetter on The Bill-
board 200—for HIM (172-89)—actually
rewards a 6.8% erosion, the smallest dip
among titles on last issue’s chart.

While the year-end numbers for 2005
might be sobering, the calendar at least
ends on a positive note, with two con-
secutive weeks in which album sales beat
those of the holiday frames that con-
cluded 2004.

While I will concede that Christmas
moving from Saturday in 2004 to Sun-
day in 2005 probably yielded a positive
impact on last issue’s numbers, I can
think of no benefit that stores derived by
New Year’s Day shifting from Saturday
to Sunday.

JINGLE BELLS: Diana Krall's second
seasonal offering, “Christmas Songs,”
has been No. 1 for six of the nine weeks

that Top Holiday Albums has resided on
billboard.biz. Yet hers is not the best-sell-
ing Christmas title of 2005.

That distinction belongs to 1l Divo’s
“The Christmas Collection,” which hit
stores a week earlier than Krall's. Both
surpassed the half-million mark—the
group rang 544,000 copies, while the jazz
singer moved 530,000, according to
Nielsen SoundScan.

Of'the two, Krall had the bigger sales
frame. In the week that ended Dec. 18
her “Songs” sold 112,000 copies, in what
was also the fattest stanza for Il Divo’s
“Collection,” at 107,000.

Both fell about 50% shy of the best-
selling holiday set 0f 2004, Clay Aiken’s
“Merry Christmas, With Love,” which
rang 1 million copies during that year’s
last eight weeks (and another 179,000
during the 2005 season).

Thanks in part to Aiken, holiday
album sales were stronger in 2004, with
the year’s top 50 Christmas sellers (in-
cluding fare released in earlier years)
reaching 8.2 million copies, compared
with 7 million for the recent holiday crop.

SoundScan tracked 166 new holiday
albums (including Hanukkah and Kwan-
zaa fare) released in 2005, compared to
170in 2004 and 198 in the closing weeks
of 1995. voe

For week ending Jan.1, 2006. Figures are rounded. N .
Compiled from a national sample of retail store and Nielsen
rack sales reports collected and provided by SoundScan

WEEKLY UNIT SALES YEAR-TO-DATE
STORE DIGITAL
ALBUMS SINGLES __ TRACKS 2004 2005 s YEAR-TO-DATE ALBUM
This Week 16,770,000 77,000 19,906,000  OVERALL UNIT SALES SALES BY STORE TYPE
Last Week 33,244,000 94,000 9,563,000  Albums* 681,437,000 618,951,000  -9.2%
Change —496% -18.1% 108.2% Store Singles 7,443.000 5,009,000 -32.7% 350 million units
This Week Last Year 15,941,000 112,000 6,690,000 ?if“l"" Ll ;gfisjggg gg’igi’:ggg ‘;‘;g";’ o @
Change 52% -313% 197.5% '3034 data beginning with week ending Jan. 4, =74 300 i
ADJUSTED SALES** 2
WEEKLY ALBUM SALES Albums 666,735,000 618,951,000 -7.2% 250 y i
35 million units Albums w/TEA*** 680,994,400 654,216,500 -3.9% ?8_ 0
**2004 data beginning with week ending Jan. 11 for a 52-week comparison. ‘\Il
“**Includes track equivalent album sales (TEA) with 10 track downloads 200
30 } equivalent to one album sale.
2004
& 2005 .
25 Digital Tracks Sales 150
20 '04 sl 142.6 million
.5 ‘05 352.7 million 100 %g
s
SALES BY ALBUM FORMAT 0 +
co 665,445,000 598,918,000 -10.0% 2
Cassette 8,869,000 2,667,000 -69.9%
; s Digital 5,536,000 16,251,000 193.6% 0— No g Indies ™ e . cran -
SEMAM S A S O N D e 1587,000 1,116,000 -29.7% traditional Merchant
Go to www.billboard.biz for complete chart data | 59
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

SALES DATA COMPILED BY
N
Nielszn
SoundScan

Title

ARTIST
IMPRINT & NUMBER 7 DISTRIBUTING LABEL (PRICE)

JAMIE FOXX SOUNDTRACK

J71779*/AMG (18.98) © Unpredictable FOX 13109/MWIND-UP (18.98) Walk The Line |
MARY J. BLIGE COLDPLAY
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.96/8.98) The Breakthrough CAPITOL 74786 (18.98) X&Y
EMINEM

SHADY/AFTERMATH 005881*/INTERSCOPE (13.96/8.98)

04 111 [TJ THREE 6 MAFIA

Curtain Call: The Hits : HYPNOTIZE MINDS/COLUMBIA 94724/SORY MUSIG (18.98) ®

Most Known Unknown

THE NOTORIOUS B.I.G.
BAD BOY 83885*/AG (19.98)

5 L n BON JOVI Have A Nice Day

'3 CARRIE UNDERWOOD
ARISTA/ARISTA NASHVILLE 71197/AMG (18,98)

Chart queen ISLAND 005371/1DIMG (16.98) ®

o iae I DL
has sold m 2z 88 n DEEMONEY/ASYLUM 83890/AG (18.98)

Down For Life |

VARIQUS ARTISTS
|_SONY BMG/ZOMBA/EM! 005740/UME (18.98)

920,000 u DIERKS BENTLEY

copies in just CAPITOL (NASHVILLE) 66475,(18.98) @ Modern Day Drifter

P NICKELBACK
ROADRUNNER 618300/10JMG (18.98)

w0 weeks. SOUNDTRACK The Chronicles Of Narnia: The Lion, The Witch And The Wardrobe

All The Right Reasons
Appeare d on WALT DISNEY 861374 (18.98) ®

MARIAH CAREY
ISLAND 005784*/10JMG (13.98) @

. VENGED SEVENFOLD
Carson Daly's o

The Emancipation Of Mimi | City Of Evil

THE BLACK EYED PEAS
A&M 004341 +/INTERSCOPE {13.96/8.98)

" € HOPELESS 48613*/WARNER BROS. (15.98)
New Year's

MY CHEMICAL ROMANCE
Fve special. REPRISE 48615/ WARNER BROS. (18.96)

Three Cheers For Sweet Revenge

Monkey Business | ]

» 14 Pl CHRIS BROWN
JIVE 82876/70MBA (18.98) ®

MATISYAHU

ORVEPIC 96464/SONY MUSIC (13.98) Live At Stubb's

Chris Brown

] FALL OUT BOY
e FUELED BY RAMEN/ISLAND 004140"/10JMG (13.98)

LINDSAY LOHAN

From Under The Cork Tree CASABLANCA/UNIVERSAL 005782/UMRG (13.98)

A Little More Personal (Raw)

10 8 0] KELLY CLARKSON

KEYSHIA COLE

[
Breakaway | A&M 003554*/INTERSCOPE (13.98)

The Way It Is

_RCA 64491/RMG {18.98)

LIL' WAYNE
CASH MONEY 005124*/UMRG (13.98)

BILLY CURRINGTON

. = |
MERCURY 003712/UMGN (13.98) Doin' Somethin' Right

Tha Carter Il

'S SYSTEM OF A DOWN
AMERICAN/COLUMBIA 93871*/SONY MUSIC (18.98) ®

GRETCHEN WILSON

EPIC (NASHVILLE) 94169/SONY MUSIC (18.98) ® All Jacked Up |

""_:—5' JOHNNY CASH
= LEGACY/COLUMBIA/AMERICAN/ISLAND 005288/UME (13.98)

DEATH CAB FOR CUTIE

The Legend Of Johnny Cash e Sel has BARSUK/ATLANTIC 83834*/G (15.98)

Plans |

KORN

2.8 7 VIRGIN 45889 {18.98)

See You On The Other Side smallest | MIRANDA LAMBERT Kerosene

EPIC (NASHVILLE) 92026/SONY MUSIC (12.95) ®
b percentage JACK JOHNSON

A&M 005374/INTERSCOPE (13.98)

LUDACRIS AND DTP . . 4
Bl 07P/0EF S 005786°/10uMG (13.98) ® Ludacris Presents...Disturbing Tha Peace g drap in top JACK JORNSON/BRUSHFIRE 004149+ /UMRS (13.98) In Between Dreams |
THE PUSSYCAT DOLLS PCD - 25 (down VARIOUS ARTISTS

THE EMI GROUP/UNIVERSAL/SONY BMG/ZOMBA 12133/CAPITOL (18.98) Now 19

37%). It was

: ﬁf%%ﬁaﬁ%y &Y ThelRoadlAndiThelRadio discounted at Il;::lﬁ:ITh:qu/JlVE 73200/0MBA (18.98) Rappa Ternt Sanga |

gf—;ﬁ‘gsm gaﬁsr?)vE cgggﬁou (18.98 CD/DVD) @ Retaliation|§

= ms"?ﬁ?"'x"“" 18.98 iRl B A ERTED e - nES h RGEEIEEEI:ME/I\:IXRNER BROS. {25.98 CO/OVD) ® MBI AERD)
=4 \mxlulls.:‘ a:;'stAsnwua 48794/WRN (18.98 Fireflies _. &:_ 1y 48 &gﬁ”ﬁﬁg#ﬁ.ﬂ?ﬁm) ® Evirybody Know Me

‘BT DESTINY'S CHILD
Bl COLUMBIA 97765/SONY MUSIC (18.98) ®

ALICIA KEYS

J 67424/RMG (18.98) @ Unplugged

TRACE ADKINS
CAPITOL (NASHVILLE) 64512 (18.98)

s
Songs About Me | M

WEEZER 1
= GEFFEN 004520*/INTERSCOPE (13.98)

Make Belleve

3 Bl SOUNDTRACK
G-UNIT 005605*/INTERSCDPE (13.96/8.98)

100 GUNS N' ROSES
o GEFFEN 001714/INTERSCOPE {16.98)

Greatest Hits “

Get Rich Or Die Tryln' ]

i -
_ mﬂ;’eﬁﬂgiﬁ 004813°/IDIMG (13.98 Late Reglstration ﬁg\ls ecrhg)rgts 2 Q,Ifg,wioﬁ}jszm (18.98) Into The Rush . .
13 12 L ENYA nncn o (1896, amarantine I high as sale T ) The Trintty L
e m RGEE\;EE ::77'3f/\xmum BROS. (18.98 American Idiot 1l %ég? aantd ﬁ.ﬁ:ﬁﬂauﬁg (11‘:9‘;) The Great Divide Il
%Z‘_l_ﬁ ﬁw&x:%&%mﬁﬂlﬂnﬁfw%) T O e @ support M;/ﬁgfgfhsegwiknfn BROS. (16.98) ® its Time |

JAMES BLUNT

49 x4 2 CUSTARD/ATLANTIC §7250/AG (15.98

a - _

from VH1
assist leap.

PAUL WALL

Back To Bedlam SWISHAHOUSE/ATLANTIC 83808/ASYLUIM (18.98)

The Peoples Champ IR

DADDY YANKEE
EL CARTEL 005792/INTERSCOPE (13.98 CD/OVD) @

THE KILLERS

ISLAND 002468*/10JMG (13.98) Hot Fuss

-

Barrio Fino: En Directo

mll
2

PARLOPHONE 73838*/VIRGIN (18.98)

YOUNG JEEZY . . I = HAWTHORNE HEIGHTS Il
CORPORATE THUGZ/DEF JAM 004421+/1DSMG (13.98) Let's Get it: Thug Motivation 101 | ] 127 136 VICTORY 220 (13.98) The Slience In Black And White
GORILLAZ SYSTEM OF A DOWN

Demon Days Mezmerize

AMERICAN/COLUMBIA 90648/SONY MUSIC {18.98)

JUELZ SANTANA
DIPLOMATS/OEF JAM 005426*/10JMG {13.98/8.98) ®

What The Game's Been Missingl

F &3
" ﬁi BRAD PAISLEY

ARISTA NASHVILLE 69642/RLG (18.98) Time Well Wasted

SUGARLAND
MERCURY 002172/UMGN {13.98)

’\'_67 6 m
Oriy album Lk

JOHN FOGERTY The Long Road Home: The Utimate John Fogerty-Creedence Collection

Twice The Speed Of Life . FANTASY 9686/CONGORD (18.98)

KEITH URBAN
CAPITOL (NASHVILLE) 77489 (18.98)

from fast -ESH

weex's chart 102 12¢

MONTGOMERY GENTRY

COLUMBIA (NASHVILLE) 77512/50NY MUSIC (18.98) Something To Be Proud Of: The Best Of 1999-2005

THE ALL-AMERICAN REJECTS
DOGHOUSE 004791/INTERSCOPE (13.98)

BROOKS & DUNN
ARISTA NASHVILLE 69946/RLG (16.98)

fo post an = E —
increase E Hillbitly Deluxe @

Move Along

'S BO BICE
RCA 71196/RMG (18.98) ®

HIFWAM LI I{3] PANICI AT THE DISCO
LTS eV [TT. Y 3 OECAYDANGE 077/FUELED BY RAMEN (13.98)

The Real Thing _ this week 185 182 4 A Fever You Cant Sweat Out 88 i

‘P DISTURBED
REPRISE 49433/WARNER 8R0S. (18.98) ®

47 []} ASHLEE SIMPSON
GEFFEN 005436/INTERSCOPE (13.98)

(20.000; up PACE
] HiM
4%). Will play PIAR{E] sine 49264/warnER BROS. (15.98) Dark Light 18
Carson Daly 90 139116 ] DON OMAR Da Hitman Presents Reggaeton Latino =

NELLY
FO' REEL/DERRTY- 005825 */UMRG (13.98)

Sweatsult i Beautiful Soul

" 24 30 I} REBA MCENTIRE

Extraordinary Machine

Reba: #1's .._ m CLEAN SLATE B6683*/EPIC (18.98) ®

GWEN STEFANI
INTERSCOPE 003469* (13.98)

Jan 20 VI/MACHETE 005850/UMRG {13.98)
o
LITTLE BIG TOWN

JESSE MCCARTNEY
5 o e
'w | EQUITY 3010 (13.98) The Road To Here |

BIG & RICH
WARNER BROS. {NASHVILLE) 49470/WRN {18.98)

MCA NASHVILLE 005366/UMBN (19.98)
29 25 '
1 YING YANG TWINS

HOLLYWOOD 162470 (18.98)
. ; Tk BUN-B
Comin' To Your City ﬂ e n RAP-A-LOT 4 LIFE 68530/ASYLUM (18.98) Tril .

FIONA APPLE
-
: SANTANA All That | Am |

U.S.A. Still United 45 Album is

COLLIPARK 2790/TVT {11.98 CD/DVD) ® 2005'3 ARISTA 58773/RMG (18.98) |
i 3 MARTINA MCBRIDE : 2 ! ROD STEWART » 2
27 23 _!1 RCA NASHVILLE 72425/RLG (18.96) Timeless sezond- ﬂ 37 38 n 1 65286/RMG (18.98) Thanks For The Memory... The Great American Songbook Vol. IV =

SHAKIRA ixati B i GRETCHEN WILSON a
EPIC 97708/SONY MUSIC (16.98) Oral Fixation Vol. 2 &= ?Agggsrtniﬁ:)n) 7878 EPIC (NASHVILLE) 90903/SONY MUSIC (18.98) ©® Here For The Party l.,_
£ ANTHONY HAMILTON o i . e JOHN MAYER TRIO n
$0 S0 DEF 74278/20MB4 (18.96) AlpNoBody Woryin traiing Mariah el n AWARE/COLUMBIA 95115/SONY MUSIC (16.96) Try! Live in Concert .

E?8 HILARY DUFF
) HOLLYWOOD 162524 {18.98

Carey's .“ 102 B K'RK FRANKLIN

4.97 million FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA (18.98)

Hero I.-

Most Wanted ;'

2 BLINK-182
E 82380 BB Gerren 005607/INTERSCOPE (13.98)

et
Greatest Hits

The Massacre "ﬂ.

AT ’W 1 50 CENT
fOr MIm" [ . 125m 1 27m SHAOY/AFTERMATH 004092 /tNTERSCOPE (13.98/8.98) ®

e e S N e e S 0N OV o L 54 MARIAH CAREY ........ 8 'KEYSHACOE.. ||| 62 DEPECHEMOD: ... 53 ST FATHHLL ]
THE BILLBOARD 200 ARTIST INDEX cuassom 479 JOHNNYGASH . . 15 o BaRe NI - bl B TOBCETH "8, 152
£k " 7

A T . .66
o 3 JOHNLEGEND . ... 186

BOWWOW..........105 CASTING CROWNS ...168 NEILOIANDND. ... 26 FLOETRY ..... ... 133 GOAPELE ..........139 ALK .
1CYEARE ... 15 DIERKS BENTLEY ... .. 56 1DNIBRAXTON 185  CELTIC WOMAN . ..... DISTURBED . ...... ..39 JOHNFOGERTY ....... 85 GORLLAZ ........... 33 KIDZ BOPKIDS .. ... 134 LIFEHOUSE ... .. 437
SUCENT . 100 BOBICE .............38 gROOKSAOUNN......87 CHAMILLIONAIRE . ... .. HILARY DLFF ... .49 =00 FIGHTERS .. ... 123 DAVID GRAY.........198 {LDNO......... 6. 161  THE KILLERS 81 LL'WANE . .. .13
L BIGERICH ... 44117 CHRISBROWN ... .....10 KENNY CHESNEY ...... JAMIE FOXX ... . GREENDAY ...... 28,71 INKS............... 107 KORN ............. 16 LTTLEBIGTOWN .. .93
A7AN ADAMS 7 THE BLACK EYED PEAS . .9 \pGHAFY BUBLE ..79.190 CIARA ......... L 148 RANKIES ... GUNSN'ROSES .. ... 75 DIANA KRALL FEATURING  LINDSAYLDHAN ... 61
TRACEAZKINS ... 2 MARY 4. BLIGE BUNB .. ... 94 KELLY CLARKSON ... .12 EMNEM . ........5 74 <IRKFRANKLIN 99 THE CLAYTONHAMILTON  LUDACRIS ANDETP .17
JFSON ADEARE. ... 12 BLINK-182 ... THE CLICK FIVE ... 1490 DAL ... ENYA ... ........ .27 FRANZFERDINAND ...114 [EEMMEEENTEENNENNEE LYFEJERNINGS ...... 147 JAZZI ORCHESTRA ...135
THE ALLAMERCAN F JAMES BLUNT COHEED AND GAMBRIA . 111 DADDYYANFEE MELISSA FTHERIOGE . 9 ANTHONY HAMILTON .. .48 JACK JOHNSON ., . - &
REJESTS ... .3 BEASTIEBOYS . 61 BONE THUGS-N- CHRIS CAGLE 155 COLDPLAY ...... 52 [EATHABFORCUTE ..65 SARAEVASS _..... .03 HAWTHORNE HEIGHTS . 82 MIKE JONES .. ... . ... 138 MADONNA ....... . 1

BARY SL_AN 135 NAASHABEDNGRELD ..172 . HARMONY ........189 = "~ o

30 Go tc www.billboard.biz for complete chart data Data for week of JANUARY 14, 2006 | CHARTS LEGEND on Page 74
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| LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top seliing paid download songs compiled from Internet sales rexworts Sollected and provided by Nielsen SoundScan. This data
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 79 adult top 40 stations, 83 aduk contemporary stations and 78 moderm rock stations are

{
AIRPLAY MONITDRED 8Y

Nielsen
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Systkms

HOT 100 AIRPLAY.

N

|

SALES DATA COMPILED BY
N
Nielsen
SoundScan

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2006, VNU Business Media, Imc. and Nielsen SoundScan, Inc. All rights reserved.

DULT TOP 40.

ADULT

CONTEMPORARY.

i ok E ] wk & 1 <3~ E
£ 5555 TITLE & 5E IS TITLE 28 5E 55 TITLE & nE CEES TITLE I0a
§; <= & ARTIST (IMPRINT / PROMOTION LABEL) 5; =32 25 ARTIST (IMPRINT/ PROMDTION LABEL) £E2  =Z L X ARTIST IMPRINT / PROMOTION LABEL) £& £5 =322 ARTIST (MPRINT / PROMOYION LABEL) EES
DON'T FORGET ABOUT US ! | SHOULD HAVE CHEATED PHOTOGRAPH LONELY NO MORE
d 113 A00EY MARIAH CAREY (ISLAND, IDJMG) 26 %5 1 KEYSHIA COLE (A&M/INTERSCOPE o § 120 | | NICKELBACK (ROADRUNNER/IDJIG) ﬁ 1 B 47 J ROB THOMAS (MELISMA/ATLANTIC 13!
RUN IT! S SHAKE IT OFF BECAUSE OF YOU HOME
< R _CHRIS BROWN (JIVE/ZOMBA 2 MARIAH CAREY (ISL a 2 KELLY CLARKSON (RCA/RMG) g o B |15 50 'MICHAEL BUBLE (143/REPRISE - b
% GRILLZ @ WE BELONG TOGETHER o BETTER DAYS a YOU AND ME
‘0 810 ey st enu WALL. ALI & GiPP (DERRTY/FO" REE 38 40 yyumian caner ND/IDJM 4 315 oo 60D DOLLS (WARNER BROS ) w o _LIFEHOUSE (GEFFEN)
o @ § SOSICK 2a 26 11 IF IT'S LOVIN' THAT YOU WANT o 4 17 WAKE ME UP WHEN SEPTEMBER ENDS 4 o 17 21 YOU'RE BEAUTIFUL
NE-YO (DEF JAM/IDIME -+ _RI_HAL«N_A (SRP/DEF JIE DJMG) L GREEN Oi\V_(REPﬁl SE) - JAMES BLUNT (CU! RO/ATL
ONE WISH UNBREAKABLE : YOU'RE BEAUTIFUL e I’'M FEELING YOU
8 g e _RAY J (KNOCKOUT/SANCTUARY) < ALICIA KEYS | o Q ol JAMES BLUNT (CUSTARD/ATLANTIC) - 12 SANTANA FEAT. MICHELLE BRANCH & THE WRECKERS (ARISTARMC ﬁ
BECAUSE OF YOU WHEN I'M YOU AND ME O 3 WINDOW TO MY HEART
8 8 19 yeyoiamkson (RCA/RMG: St 28 8 piem ol 1011 148 LIFEHOUSE (GEFFEN) - Bk B o SECADA (BIG3) 0= piid
7 § g BEWITHOUT YOU @ 35 g JESUS, TAKE THE WHEEL o 7 21 SHE SAYS a 33 ya BECAUSE OF YOU
v MARY J. BLIGE {GEFFEN E CARRIE UNDERWOOB {ARISTA ARISTA “ASrWILLE’PL(_i - HOWIE DAY (EPIC ﬁ ® KELLY CLARKSON (RCA RMG =
CHECK ON IT 5 GIRL TONITE EVER THE SA BEAUTIFUL
o 9 g BEYONCE FEAT. SLIM THUG g JMBIA g 27 19 TWISTA FEAT. TREY SONGZ (AT 1C) o 8 8 ROB THDM_AE EE_LiS[V ) ﬁ 8 2 16 4IM BRICKMAN FEAT. WAYNE BRADY (WALT DISNEY/F YWOOD ﬁ
STICKWITU Q SHE LET HERSELF GO e PRETTY VEGAS a SAY WHAT YOU WILL
e 5 8 THE PUSSYCAT DOLLS (A&M/INTERSCOP 3 2 _GiORGE STRAIT (MCA NASHVILLE) B - 9.8 INXS (BURNETT EPIC) ﬁ 30 18 E_RIC CLAPTON (DUt REPRISE SO
10 7 13 THEREIT GO! (THE WHISTLE SONG) @ 33 19 MUST BE DOIN' SOMETHIN' RIGHT @ 10 12 CRAZY @ 23 13 | RUN FOR LIFE
JUELZ SANTANA (DIPLOMATS/OEF JAM/IDJMG) BILLY CURRINGTON (MERCURY) ALANIS MORISSETTE (MAVERICK/REPRISE) MELISSA ETHERIOGE (/SLAND, M
: | THINK THEY LIKE ME DIRTY LITTLE SECRET YOU’LL THINK OF ME 1 HELD
1 116 DEM FRANCHIZE BOYZ (S0 SO DEF/VIRGIN 3¢ 2 7 THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE g 2 2 _KEITH URBAN (CAPITOL (NASHVILLE)/EMC) = w éﬁ ELIY NATALIE GRANT (CURB!
PHOTOGRAPH TURN IT UP @ HAVE A NICE DAY @ AMARANTINE
12 12 19 NICKELBACK (ROADRUNNER/IDJMG 3% 349 _CHAMILLIONAIRE FEATURING LIL FLIP (UNIVER IMRG) no __BON JOVI (ISLAND IUMG) ﬁl’ i ENYA (REPRISE) i ﬁl’
i GOLD DIGGER 1 FIREMAN @ BEVERLY HILLS @ WAKE ME UP WHEN SEPTEMBER ENDS
13'3 1525 KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJMG € 33 8 LIL WAYNE (CASH MONEY/UMRG; 13 24 WEEZER (GEFFEN) i e GREEN DAY (REPRISE)
14 16 20 M SPRUNG @ 45 13 GOOD RIDE COWBOY @ 14 79 GOOD IS GOOD tr @ _ 4o TIME AFTER TIME
- T-PAIN |MIC MI‘ZIK/JIVE/ZOMBA GARTH BROOKS (PEARL/LYRIC STREET) = SHERYL CROW (A&M, INTERSCOPE ) CYNDI LAUPER FEAT. SARAH MCLACHLAN (OAYLIGHT/EPIC)
45 13 {7 LAFFY TAFFY ,@-, 41 0 WAKE ME UP WHEN SEPTEMBER ENDS 15. g9 RIGHT HERE #% _ |, WHERE IS YOUR HEART TONIGHT
% H D4L (DEEMONEY/ASYLUM/ATLANTIC kil GREEN DAY (REPRISE) _STAIND {FL P/ATLANTIC) . 1 JOROAN KNiGHT (TRAN- E NTINENTAL
16 14 15 BEREWEGO @ 4 21 SHAKE @ 16 10 SUGAR, WE'RE GOIN' DOWN & @ _ 5 PERFECT LOVE
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC YING YANG TWINS FEAT PITBULL (COLLIPARK/TVT) _FALL OUT BOY (FUELED BY RAMEN/ISLAND/IOJMG) SIMPLY RED 1SIMPLYREQ.COM/VERVE FORECAST/VERVE)
=y STAY FLY - BEVERLY HILLS @ HUNG UP @ - FOREVER
L7 e THREE 6 MAFIA (HYPNOTIZE #INDS/COLUMBIA @ o WEEZER (GEFFEN W11 fnoowna (waRKER BROS) = 19 Verncat Homizon (HYBRID o
G o0 7 UNPREDICTABLE a 43 5 DANCE, DANCE @ 18 1o 'N THE ROUGH @ 25 45 GOOD IS GOOD
JAMIE FOXX FEAT. LUDACRIS {J/RMG - FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDIMG) ANNA NALICK (COLUMBIA) _SHERYL CROW (A&M/INTER! COP_F
49 18 20 SOUL SURVIVOR Q 49 g HONKY TONK BADONKADONK @ 49 1 !'M FEELING YOU m _ I’'VE GOT A CRUSH ON YOU
- & YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG, . TRACE ADKINS (CAPITOL {NASHVILLE)) SANTANA FEAT. MICHELLE BRANCH & THE WRECKERS (ARISTA/AMG) - __ROD STEWART FEAT. DIANA ROSS [ J/RMG)
16 WE BE BURNIN’ @ 47 44 COME A LITTLE CLOSER @ 97 43 HOW DO YOU LOVE? g @ _ EVER THE SAME
SEAN PAUL (VP ATLANTIC, ) DIERKS BENTLEY (CAPITOL (NASHVILLE}) ELLECTIVE SOUL (EL} _ R _ROB THOMAS (MELISMA ATLANTIC)
og MY HUMPS a6 35 {3 HEARD EM Say @ 21 g OVER MY HEAD (CABLE CAR) & 5 BETTER DAYS
THE BLACK EYED PEAS (A&M/INTERSCOPE =7 KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAM:!DJM@ THE FRAY (EPIC) e G0D 600 DOLLS (WARNER BROS
35 YOU AND ME 47 4 22 FEEL GOOD INC @ 23 7 CAB @ i LIKE WE NEVER LOVED AT ALL
LIFEHOUSE (GEFFEN) 1 GORILLAZ (PARLOPHONE VIRGIN) TRAIN (COLUMBIA) FAITH HILL ,WARNERvCURB/\_NARNER BROS.}
44 LUXURIOUS m 51 7 LOOKING FOR YOU 29 21 FEEL GOOD INC @ _ 44 COOL
GWEN STEFANI [INTERSCOPE) L -~ KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA) ;,7 GORILLAZ {PARLOPHONE/VIRGIN) GWEN STEFANI (INTERSCOPE
g KRYPTONITE (FM ON IT) @ 59 5 WHENIGET WHERE I'M GOING ] 24 15 BAD DAY @ « REMEMBERING YOU
PURPLE RIBBON ALL-STARS (PURPLE RIBBON VIRGIN) _BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE) * 4 DANIEL POWTER (WARNER BROS.) STEVEN CLIRTIS CHAPMAN (WALDEN MEDIA/EMI REACTIVE)
1g SUGAR, WE'RE GOIN' DOWN @ 52 14 TEQUILA MAKES HER CLOTHES FALL OFF 3 o7 4 JUST FEEL BETTER { _ DREAMLAND
FALL OUT BOY (FUELED BY RAMEN/ISLANO 1DJMG) JOE NICHOLS (UNIVERSAL SOUTH) =z SANTANA FEAT. STEVEN TYLER (ARISTA/RMG) BRUCE HOANSBY FEAT. ELTON JOHN (COLUMBIA)

. i =) | B b &
waEn g g mEn W O e E
1 =3 =S AATIST (IMPRINT / PROMOTION LABEL) . Z3 3T ARTIST (IMPRINT / PROMOTION LABEL) & . =<3 T ARTIST (IMPRINT / PROMOTION LABEL) 8 . Sz xF ARTIST (IMPRINT / PROMOTION LABEL) =&
5 LAFFY TAFFY 5o YOU AND ME % AMERICAN IDIOT ] DOA
,Q_._‘,_‘Z XS] 4L (DEEMONEY/ASYLUM/ATLANTIC) o ” 26 46 | reyouse (gerren) . @ = 3 GReen pay AEPRISE) = 3 FOO FIGHTERS (ROSWELL/RCA/RMG) ‘ﬁ_
; PHOTOGRAPH ; I'M SPRUNG SWITCH d SAVE ME
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- KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAMIDIME) e ASHLEE SIMPSON (GEFFEN) . . PAPA ROACH (EL TONAL/GEFFEN Ko SYSTEM OF A DOWN (AMERICAN/COLUMBIA)
° 6 2 MY HUMPS @ 29 9 HONKY TONK BADONKADONK 54 51 3 PERFECT SITUATION a 5 13 PERFECT SITUATION
b THE BLACK EYED PEAS (A&M/INTERSCOPE) b TRACE ADKINS (CAPITOL (NASHVILLE)) b WEEZER (GEFFEN) [ WEEZER (GEFFEN)
3 DANCE, DANCE . JUST THE GIRL - WINDOW SHOPPER e ONLY
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3 > GRILLZ 3 UNWRITTEN r LET'S GET IT STARTED - TALK
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@ 15 99 SUGAR, WE'RE GOIN' DOWN 35 34 2 LOSE YOURSELF ] @ 7 CONFESSIONS OF A BROKEN HEART (DAUGHTER TO FATHER) m 44 py WASTELAND
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG) : EMINEM (SHADY, INTERSCOPE) r LINDSAY LOHAN (CASABLANCA/UNIVERSAL/UMRG 10 YEARS (REPUBLIC/UNIVERSAL/UMRG)
et CHECK ONIT @ 'MR. BRIGHTSIDE = BETTER DAYS - THE GHOST OF YOU
s 8 7 BEYONCE FEAT. SLIM THUG (COLUMBIA) 45 5 THE KILLERS (ISLAND/IDJMG) iM_l' 3 G600 GOO DOLLS (WARNER BROS ) - LY CHEMICAL ROMANCE (REPRISE) . ﬁ
BEVERLY HILLS ‘ GEORGIA HAVE A NICE DAY k I FEEL GOOD INC
@_; 19 140 ez (GEFFEN) ® 87" 27 3 | 0ACRIS & FIELD MOB FEAT JAMIE FOXX (OTP/IDIMG) @ = 5 o Jovi SLAND 1DJMG) 1212 37 gopiaz (PARLOPHONE VIRGIN)
@; 17 12 THEREIT GO! (THE WHISTLE SONG) 38 31 o JESUS, TAKE THE WHEEL a3 4: 2 NASTYGIRL @: 14 DANCE, DANCE r
JUELZ SANTANA (DIPLOMATS/OEF JAM/IDIMG) = CARRIE UNDERWDDD (ARISTA/ARISTA NASHVILLE) i 1 THE NOTORIOUS B.1.G. (BAD BOY/ATLANTIC) - FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDIMG) M
@ 18 14 SOUL SURVIVOR @ 47 g ONE WISH @ 33 BEST OF YOU a @ 13 KING WITHOUT A CROWN
YOUNG JEEZY FEAT AKON (CORPORATE THUGL/DEF JAM/IOJMG) RAY 1 (KNOCKOUT/SANCTUARY) R~ FOO FIGHTERS (ROSWELL/RCA/RME) g MATISYAHU (JDUB/OR/EPIC)
= DON’'T FORGET ABOUT US ] YEAH! PUMP IT JUICEBOX
2 15 2 3 MARIAH CAREY {ISLAND IDJMG) p 56 61 USHER FEAT. LIL JON & LUDACRIS (LAFACE/ZOMBA) ﬂ @ - B THE BLACK EYED PEAS (5_&M INTERSCOPE 15 15 14 THE STROKES (RCA/RMG)
WHEN I’'M GONE 3 LOSE CONTROL =% UNPREDICTABLE @ DARE
16 16 6 EMINEM (SHADY. AFTERMA) H, INTERSCOPE) G 68 29 MISSY ELLIOTT (THE GOLD MIND/ATLANTIC) 2 68 46 2 JAMIE FOXX FEAT. LUDACRIS (J/RMG) 16 10 GORILLAZ FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN)
™ WAKE ME UP WHEN SEPTEMBER ENDS @ HOLIDAY @ COLLIDE OUT OF EXILE
@. 2 20 goreypay (REPRISE) - 60 35 ;oeen pay (REPRISE) = 42 owie oar (EPIC) B o 16 AUDIOSLAVE (EPIC/INTERSCOPE)
HUNG UP :@ BEHIND THESE HAZEL EYES TURN IT UP STRICKEN
i . gl MADONNA (WARNER BRDS.) 1 48 36 KELLY CLARKSON (RCA/RMG) E 63 61 6 CHAMILLIDNAIRE FEAT. LIU FLIP (UNIVERSAL/UMRG 1 B- 723 DISTURBED (REPRISE)
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NASTY GIRL
THE NOTORIOUS B.1.G. (BAD BOY/ATLANTIC)

LIKE YOU
80w WOW FEAT. CIARA (COLUMBIA)

RUNIT!
CHRIS BROWN (JIVE/ZOMBA)

LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ATLANTIC)

BELLY DANCER (BANANZA)
AKON (SRC/UNIVERSAL/UMRG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

GOLD DIGGER
KANYE WEST FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAWIDIMG)

DON'T LIE
THE BLACK EYED PEAS (ABM/INTERSCDPE)

STICKWITU

YOU'LL THINK OF ME
KEITH URBAN (CAPITOL (NASHVILLE))

DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

WHO | AM HATES WHO I'VE BEEN
RELIENT K (GDTEE CAPITOL)

DON'T BOTHER
SHAKIRA (EPIC)

SHAKE THAT
EMINEM FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)

CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)

TEQUILA MAKES HER CLOTHES FALL OFF
JOE NICHOLS (UNIVERSAL SOUTH)

- DON'T FORGET ABOUT US
| _MARIAH CAREY (ISLAND/IDJMG)

HYPNOTIZE
SYSTEM OF A DOWN (AMERICAN/COLUMBIA)

/| SUGAR, WE'RE GOIN' DOWN
L _FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDIMG)

BAT COUNTRY
AVENGED SEVENFOLD (HOPELESS/WARNER BROS )

- GRILLZ
~_NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO' REEL/UMRG)

. BECAUSE OF YOU
KELLY CLARKSON (RCA/RMG)

SO SICK
NE-YD (DEF JAM/IDIMG)

SEASONS OF LOVE
CAST OF RENT (WARNER BROS.)

BEVERLY HILLS
WEEZER (GEFFEN)

BOONDOCKS
~_LITTLE BIG TOWN (EQUITY)

WHEN I'M GONE
EMINEM (SHADY/AFTERMATH/INTERSCOPE)

MUST BE DOIN' SOMETHIN' RIGHT
BILLY CURRINGTON (MERCURY)

SOUL SURVIVOR
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/DJMG)

MORE THAN WORDS
FRANKIE J (COLUMBIA)

THERE IT GO! (THE WHISTLE SONG)
& JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

~ COME A LITTLE CLOSER
DIERKS BENTLEY (CAPITOL (NASHVILLE))

WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY {REPRISE)

cooL
GWEN STEFANI (INTERSCOPE)

WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)

HUNG UP
© _MADONNA (WARNER BROS )

LIKE WE NEVER LOVED AT ALL
FAITH HILL (WARNER-CURB/WRN/WARNER BROS.)

I'M SPRUNG
T-PAIN (KDNVICT MUZIK/JIVE/20MBA)

FEEL GOOD INC
GORILLAZ (PARLOPHONE/VIRGIN)

SOUL MEETS BODY
DEATH CAB FOR CUTIE (ATLANTIC)

TWISTED TRANSISTOR
KORN (VIRGIN)

REMEDY
SEETHER (WIND-UP)

YOU AND ME
LIFEHOUSE (GEFFEN)

STAY FLY
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA)

SKIN (SARABETH)
RASCAL FLATTS (LYRIC STREET)

H.' UNWRITTEN PLAY
NATASHA BEDINGFIELD (EPIC) DAVID BANNER (SRC/UNIVERSAL/UMRG)
YOU'RE BEAUTIFUL RIGHT HERE

JAMES BLUNT (CUSTARD/ATLANTIC) STAIND (FLIP/ATLANTIC)

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)

THE GHOST OF YOU
MY CHEMICAL ROMANCE (REPRISE)

KRYPTONITE {(I'M ON iT)
PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN)

IF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)

y ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

LUXURIOUS
GWEN STEFANI (INTERSCOPE)

L.O.V.E. WALK AWAY

ASHLEE SIMPSON (GEFFEN) KELLY CLARKSON (RCA/RMG)

JUST THE GIRL DARE

THE CLICK FIVE (LAVA) GORILLAZ FEAT. SHAUN RYDER (PARLOPHONE/VIRGIN)
BOYFRIEND KEROSENE

ASHLEE SIMPSON (GEFFEN)
HONKY TONK BADONKADONK
TRACE ADKINS (CAPITOL (NASHVILLE
| THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)
PUMP IT

__THE BLACK EYED PEAS (A&M/INTERSCOPE)
GEORGIA

. _LUDACRIS & FIELD MDB FEAT. JAMIE FOXX (DTP/IDJMG)
SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)
EVERYTIME WE TOUCH
CASCADA (ROBBINS) . - BiG & RICH {(WARNER BROS. (NASHVILLE)/WRN)
JESUS, TAKE THE WHEEL I'M N LUV (WIT A STRIPPER)
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) - L T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
HERE WE GO ol ! BEST | EVER HAD

MIRANDA LAMBERT (EPIC (NASHVILLE))
FRESH AZIMIZ

BOW WOW FEAT. J-KWON & JERMAINE DUPRI (COLUMBIA)
FIX YOU

COLOPLAY (CAPITOL)

CATCH YOUR WAVE

THE CLICK FIVE (LAVA)

STARS

SWITCHFOOT (COLUMBIA)
PRESIDENTIAL

YOUNGBLOODZ (LAFACE/ZDMBA)
COMIN' TO YOUR CITY

~_TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC) __GARY ALLAN (MCA NASHVILLE)
HEARD 'EM SAY GIRL NEXT DOOR
KANYE WEST FEAT. ADAM LEVINE (ROC-A-FELLA/DEF JAMIDJMG) SAVING JANE (ALERT/TOUCAN COVE)
BE WITHOUT YOU CRAWLING BACK TO YOU
MARY J. BLIGE (GEFFEN) BACKSTREET BOYS (JIVE/ZDMBA)
FIREMAN WELCOME 2 DETROIT
LIL' WAYNE (CASH MONEY/UMRG) TRICK-TRICK FEATEMINEM (WONDERBOY/MOTOWN/UMRG)
PERFECT SITUATION WHO YOU'D BE TODAY
WEEZER (GEFFEN) KENNY CHESNEY (BNA)

WINDOW SHOPPER DOA
50 CENT (G-UNIT/INTERSCOPE) FOO FIGHTERS (ROSWELL/RCA/RMG)

YOUR BODY BEEP

PRETTY RICKY (ATLANTIC) THE PUSSYCAT DOLLS FEAT. WILL.LAM (A&M/INTERSCOPE)
BETTER DAYS TOUCH IT

600 GOO DOLLS (WARNER BROS.) L BUSTA RHYMES (AFTERMATH/INTERSCOPE).

TURN IT UP . LIGHTS AND SOUNDS

i YELLOWCARD (CAPITOL)
WHEN | GET WHERE I'M GOING
BRAD PAISLEY FEAT. DOLLY PARTON (ARISTA NASHVILLE)

4 MISS ME BABY
_ CHRIS CAGLE (CAPITOL (NASHVILLE))

- _CHAMILLIONAIRE FEAT. LIL' FLIP (UNIVERSAL/UMRG)
HAVE A NICE DAY
BON JOVI (ISLAND/IDJMG)

CONFESSIONS OF A BROKEN HEART (DAUGHTER TO FATHER)
INDSAY LOHAN (CASABLANCA/UNIVERSAL/UMRG)

FOP 100: The top Pop singles & tracks, according to mainstream to= 40 radio aud ance impressions measured by Nielsen
Eroadicast Data Systems, and sales compiled by Nietsen SoundScan See Chart Le jend for rules and explanations. © 2006, VNU
Eusiness Meda, Inc. and Nielsen SoundScan, Inc. All rights reserved POF 100 AIF PLAY: Legend located below chart. SINGLES
SALES: Tt cata is used to compile both the Billboard Hot 100 and 2op 100. See £hart Legend for rules and exptanations. © 2006,
WNU Busiress Media, inc. All rights reserved. HITPREDICTOR: See Chart _egend Sr rules and explanations. © 2006, Promosquad
and ifPrecicbr are trademarks of Think Fast LLC.
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RUN IT!
jldaicl] CHRIS BROWN (JIVE/ZOMBA)
STICKWITU
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
BECAUSE OF YOU
KELLY CLARKSON (RCA/RMG)
DON'T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)
PHOTOGRAPH
NICKELBACK (ROADRUNNER/IDJMG)

CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA)

GOLD DIGGER
KANYE WEST FEAT JAMIE FIOX (ROC-AFELLATDEF JAMIDUNG)

IF IT'S LOVIN' THAT YOU WANT
RIHANNA (SRP/DEF JAM/IDJMG)
. DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/NTERSCOPE)

SUGAR, WE'RE GOIN' DOWN
FALL QUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCOPE)

WHEN I'M GONE
EMINEM (SHADY/AFTERMATH/INTERSCOPE)

- .. I'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

! LUXURIOUS
1 ~  GWEN STEFAN! (INTERSCOPE)
WE BE BURNIN'
SEAN PAUL (VP/ATLANTIC)
SO SICK
NE-YO (DEF JAM/IDJMG)
DANCE, DANCE
@ FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
! YOU AND ME
L LIFEHOUSE (GEFFEN)
LAFFY TAFFY
D4L @EEMONEV/ASVLUM/ATLANTIC)
UNWRITTEN
NATASHA BEDINGFIELD (EPIC)
HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
SOUL SURVIVOR
YOUNG JEEZY FEAT. AKON {CORPORATE THUGZ/DEF JAMADUMG)
ONE WISH
| RAY J (KNOCKOUT/SANCTUARY)
, BEVERLY HILLS
" WEEZER (GEFFEN)
PUMP IT
THE BLACK EYEQ PEAS (ABM/INTERSCOPE)

115 mainsteeam top 40 stations are electronically monitoraa
7 days a week This data is used to compile the Pop 100.

il MADONNA (WARNER BROS.)

—

e

JUICEBOX
THE STROKES (RCA/RMG)

TE AMO CORAZON
PRINCE (NPG/UNIVERSAL/UMRG)

INSIDE YOUR HEAVEN/VEHICLE
BO BICE (RCA/RMG} O

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

RUN IT!
CHRIS BROWN (JIVE/ZDMBA)

I THINK THEY LIKE ME
DEM FRANCHIZE BOYZ (S0 50 DEF/VIRGIN)

INSIDE YOUR HEAVEN/INDEPENDENCE DAY
CARRIE UNDERWOOD (ARISTA/RME) O

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)

GO CRAzZY
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAMIDJMG)

REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS
JEFF FOXWORTHY/BILL ENGVALL (WARNER BROS. (NASHVILLEYWRN)

LONELY
AKON (SRC/UNIVERSAL/UMRG)

OICHE CHIUM (SILENT NIGHT)
" _ENYA (REPRISE)

¢ 7 IT'SYOU
- _URBAN MYSTIC (SOBE/WARNER BROS )

NUMBER 1
GOLDFRAPP (MUTE}

AMARANTINE
ENYA (REPRISE/WARNER BROS.)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDIMG)

WE BELONG TOGETHER

MARIAH CAREY (ISLAND/IDIMG)

TEAR YOU APART

SHE WANTS REVENGE (PERFECTKISS/FLAWLESS/GEFFEN)
LUA

BRIGHT EYES (SADDLE CREEK)

WE BE BURNIN'

SEAN PAUL (VP/ATLANTIC)

I AM NOT MY HAIR

INDIA.ARIE (MOTOWN/UMRG)

S.8.T.

PRINCE (NPG/COLUMBIA)
DON'T CHA

THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (A&M/NTERSCOPE)
IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5)
R. KELLY (JIVE/ZOMBA)

Data for week of JANLAR™ "4, 2C06 |
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AIRPLAY MONITORED BY SALES DATA COMPILED EY

" N

Nielsen

Nielsen
Broadca: SoundScar
b

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)
SHAKE IT OFF

MARIAH CAREY (ISLAND/IDJMG)

FEEL GOOD INC

GORILLAZ (PARLOPHDNE/VIRGIN)

STAY FLY

THREE § MAFIA (HYPNDTIZE MINDS/COLUMBIA/SUM)
MORE THAN WORDS

FRANKIE J (COLUMBIA)

WAKE ME UP WHEN SEPTEMBER ENDS
GREEN DAY (REPRISE)

YOUR BODY

PRETTY RICKY (ATLANTIC)

EVERYTIME WE TOUCH

CASCADA (ROBBINS)

WALK AWAY

KELLY CLARKSON (RCA/RMG)

GRILLZ

 NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO' REEL/UMRG
HUNG UP

MADONNA (WARNER BROS.)

BELLY DANCER (BANANZA)

AKON (SRC/UNIVERSAL/UMRG)

WHO | AM HATES WHO I'VE BEEN
RELIENT K (GOTEE/CAPITOL)

L.O.V.E.

ASHLEE SIMPSON (GEFFEN)

CRAWLING BACK TO YOU
BACKSTREET BOYS (JIVE/20MBA)

SHAKE

YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)
LIKE YOU

BOW WOW FEAT. CIARA (COLUMBIA)

DON'T BOTHER

_SHAKIRA (EPIC)

DON'T LIE

THE BLACK EYED PEAS (A&M/INTERSCOPE)
SHAKE THAT

EMINEM FEAT, NATE DOGG (SHADY/AFTERMATH/INTERSCOPE,
RIGHT HERE

STAIND (FLIP/ATLANTIC)

BEEP

THE PUSSYCAT DOLLS FEAT. WILLIAM (ASMANTERSCOPE)
GIRL NEXT DOOR

SAVING JANE (ALERT/TOUCAN COVE)
JUST THE GIRL

THE CLICK FIVE (LAVA)

cooL
GWEN STEFANI (INTERSCOPE)

N

r HITPREDICTOR

promosquad

1* KELLY CLARKSON

THE AL AMERICAN REJECTS

EVINEM

FALL DJT BOY

NATASHA BEDINGFIELD
oy g

C232AA

RE.ENT .

AS4.SES MPSON

SAYING JANE

SATIANA FSAT. STEVEN TYLER

GO ZD20-DOLLS
HOM IE DAY

RUB T+ OMAS

IM£E

BON JGv!

FALL OJT BOY

CXa _ECTWE SOUL
BETTER THAN EZRA
3 ECORS J0WN

N.TASHA BEDINGFIELD

SANTAKMA FEAT. MICHELLE BRANCH

JTN SECFDA
E\vA
BCNNIE RAITT

KORN
™ CHEM CAL ROMANCE

L OUT BOY

GFEEN DAY
AMBERLIM
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R&B/HIP- H () P ALB UNS.

#1 JAMIE FOXX
R 71779*/RMG (18.98) ©

Unpredictable

MARY J. BLIGE
MATRIARCH/GEFFEN 005722+/INTERSCOPE (13 98/8.98)

T

The Breakthrough =

THE NOTORIQUS B...G.
BAD BOY 83885°/AG (19.98)

Duets: The Final Chapter

" LIl WAYNE
@ CASH MONEY 005124*/UMRG (13.98)

Tha Carter Il ﬁ

EMINEM
SHADY/AFTERMATH 005881+/INTERSCOPE (13.98/8.98)

Curtain Call: The Hits s

CHRIS BROWN
JIVE 82876/20MBA (18.98) ®

Chris Brown ﬂ.

MARIAH CAREY
ISLAND 005784*/IDJMG (13.98) ®

The Emancipation Of Mimi ..

LUDACRIS AND DTP
DTP/DEF JAM 005786+/IDJMG (13.98) ®

Ludacris Presents...Disturbing Tha Peace

JUELZ SANTANA
DIPLOMATS/DEF JAM 005426*/IDJMG (13.98/8.98) ®

What The Game's Been Missing!

& ANTHONY HAMILTON
SO SO DEF 74276/Z0MBA (18.98)

Ain't Nobody Worryin

CHAMILLIONAIRE
UNIVERSAL 005423*/UMRG (13.98)

The Sound Of Revenge -.

= YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/iDJMG (13.98)

Let's Get It: Thug Motivation 101 gl

SOUNDTRACK
G-UNIT 005605*/INTERSGOPE (13.98/8.98)

Get Rich Or Die Tryin' i'

THE BLACK EYED PEAS
A&M 004341*/INTERSCOPE (13.96/8.98)

Monkey Business Q.

DESTINY'S CHILD
COLUMBIA 97765/SONY MUSIC (18.98) ®

YING YANG TWINS
COLLIPARK 2790/TVT (11.98 CO/DVD) @

Rl

U.S.A. Still United 16

KANYE WEST
ROC-A-FELLA/OEF JAM 004813*/IDJMG (13:98)

Late Registration

KEYSHIA COLE
A&M 003554*/INTERSCOPE (13.98)

The Way It Is g.

NELLY
FQ' REEL/QERRTY 005825*/UMRG (13.98)

Sweatsuit

T-PAIN
§ KONVICT MUZIK/JIVE 73200/20MBA (18.98)

Rappa Ternt Sanga EI

D4aL
DEEMONEY/ASYLUM B3890/AG (18.98)

Down For Life .'

YOUNGBLOODZ
LAFAGE 73175*/20MBA (18.98) ®

Ev'rybody Know Me g}

! THE PUSSYCAT DOLLS
A&M 005374/INTERSCOPE (13.98)

=

THREE 6 MAFIA

HYPNOTIZE MINDS/COLUMBIA 94724/SONY MUSIC (18.98) ®

Most Known Unknown |

BUN-B

RAP-A-LOT 4 LIFE 68539/ASYLUM (18.98) rill
ALICIA KEYS &
B U 67424/RMG (18.98) ® Unplugged g.
FLOETRY
ERVINGWONDER/GEFFEN 005609/INTERSCOPE (13.98) Flo' Ology &
KIRK FRANKLIN Hero
FO YO SOUL/GOSPO GENTRIC 71019/20MBA (18.98)
PURPLE RIBBON ALL-STARS . .
| PURPLE RIBBON 12207/VIRGIN (18.98) Big Boi Presents...Got Purp? Vol. Il 3.
2 LR The Trinity

VP/ATLANTIC 83788+/AG (18 98)

PAUL WALL
SWISHAHOUSE/ATLANTIC 83808/ASYLUM (18.98)

The Peoples Champ

GOAPELE
SKYBLAZE/COLUMBIA 92910/SONY MUSIC (11.98)

Change It All ﬁ.

TRINA
SLIP-N-SLIDE/ATLANTIC 83710*/AG (18.98)

Glamorest Life

PITBULL
B DIAZ BROTHERS 2750/TVT (11.98 CO/OVO) ®

Money Is Still A Major Issue

GINUWINE
EPIC 93455/SONY MUSIC (18.98)

Back Il ba Basics

- TREY SONGZ
SONG BOOK/ATLANTIC 83721/AG (15.98)

| Gotta Make It

RAY J
KNOCKQUT 87521/SANCTUARY (18.98)

Raydiation

LYFE JENNINGS
COLUMBIA 90946/SONY MUSIC (12 98) ®®

Lyfe 268-192

BOW wOwW
COLUMBIA 93505*/SONY MUSIC (18.98) ®®

Wanted

. TRICK-TRICK
i WONDERBOY/MOTOWN 005934°/UMRG (13.98)

The People Vs. *

CHARLIE WILSON
JIVE 69429/20MBA (18.98)

Charlie, Last Name Wilson

. TWISTA
ATLANTIC 83820*/AG (18.98)

The Day After ﬁ

. DAMIAN "JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG 005416*/UMRG (13.98)

Welcome To Jamrock

STEVIE WONDER
MOTOWN 002402/UMRG (13.98)

A Time To Love @.

! TONI BRAXTON
§ BLACKGROUND 005441/UMRG (13.98)

ASHANTI
THE INC. 005924*/IDJMG (13.98)

Coilectables By Ashanti

PRETTY RICKY
ATLANTIC B3786/AG (18.98)

Bluestars

A Change Is Gonna Come

RIHANNA
SRP/DEF JAM 004937/IDJMG (13.98)

Music Of The Sun

50 CENT
| SHADY/AFTERMATH 004092*/INTERSCOPE (13.98/8.98) ®

§ﬁ=
42
The Massacre

KEM
MOTOWN 004232/UMRG (13.98) ®

Album [l .

* MIKE JONES
SWISHAHOUSE/ASYLUM 49340°/WARNER BROS. (18.98)

Who Is Mike Jones? ﬁ

. YOLANDA ADAMS
ELEKTRA/ATLANTIC 83789/AG (18.98)

Day By Day .

LIL' KIM
QUEEN BEE/ATLANTIC 83818*/AG (18 98)

The Naked Truth .

COMMON
G6.0.0.D./GEFFEN 004670*/INTERSCOPE (13.98/8.98) ®

Sl

Data for ~veek =f JANUARY 14, 2006 | For chart reprints call 646.654.4633

S3¢ Tharts Leg=n4for rules and explanations. € 2006, VNU Business Media. Inc and Nielsen SoundScan. Inc. All nghts rzserved

i DWELE
8 VIRGIN 71410 (17.98)

Some Kinda...

B SHO'NUFF/MUSICLINE/LAFACE 62819*/ZOMBA (18.98/12.98)

" R. KELLY —
JIVE 74688/Z0MBA (18.98) Remix City Volume 1
R. KELLY
JIVE 70214/20MBA (18.98/12.98) ® TP.3 Reloaded

R Goodies

BONE THUGS-N-HARMONY
RUTHLESS 25423 (18.98)

Greatest Hits

YING YANG TWINS
f COLLIPARK 2520+/TVT (17.98/11.98)

U.S.A.: United State Of Atlanta

" SOUNDTRACK

G.0.0.0./COLUMBIA 32776"/SONY MUSIC (18.98) ®®

VERITY 71620/Z0MBA (16.98) The Gospel
JOHN LEGEND any

WARREN G
HAWINO/G-FUNK 54707 /LIGHTYEAR (18.98)

In The Mid-Nite Hour

VARIOUS ARTISTS
TVT 2505 (18.98) ®

Crunk Hits

VARIOUS ARTISTS
J 62472*/RMG (18.98)

TONY YAYO
G-UNIT 004873"/INTERSCOPE (13.98/8.96) ®

So Amazing: An All-Star Tribute To Luther Vandross

Thoughts Of A Predicate Felon

~

LAFACE 63982/Z0MBA (18.98/12.98)

Confession

w'

SHEEK LOUCH
B 0-BLUCK 5833/KOCH (17.98)

After Taxes

! THREE 6 MAFIA
HYPNOTIZE MINDS/COLUMBIA 75007/SONY MUSIC (18.98)

Most Known Hits

MARQUES HOUSTON
T.U.G /UNIVERSAL 004696/UMRG (13.98)

Naked

VARIOUS ARTISTS
KOCH 5869 (18.98) ®

Funkmaster Flex: Car Show Tour

s DAVID BANNER
i SRC/UNIVERSAL 004975*/UMRG (13.98) ®

Cenmed

4

ﬁlﬂ

% ERIC BENET
FRIDAY/REPRISE 47970/WARNER BROS. (18 .98)

Hurricane §

“ SOUNDTRACK

G
smmmmmwum =

MUSIC WORLD/FOX/SANCTUARY URBAN 87539/SANCTUARY {18.98)

GEORGE THOROGOOD & THE DESTFIOYEFIS

Roll Bounce: The Album

ﬁi

SL SAN TEDESCHI
V! FYE FORECAST 005111/VG

Greatest Hits: 30 Years Of Rock @
Hope And Desire

G_~EN/CHRONICLES 003854/UME

E 3. KING ) -
6 =EN/CHRONICLES 005263/UME B.B. King & Friends: 80
BLDDY GUY i

SL*ERTONE 72426/Z0MBA Bring 'Em In
g The Ultimate Collectian

CELBERT MCCLINTON
N ' WEST 6079

Cost Of Living

EBETTYE LAVETTE
ARW- 86772*/EPTAPH

I've Got My Own Hell To Raise

MORTH MISSISSIPPI ALLSTARS
ATC 21541*

Electric Blue Watermelan

AEROSMITH
C=_JMBIA 87025*/SONY MUSIC

- \™RIOUS ARTISTS
Mab ACY 50799

Best Of Blues: 50 Hits

EFIC CLAPTON
DF JK/REPRISE 48423*/WARNER BROS.

Me And Mr Johnson

EFIC CLAPTON
0¥ ZK/REPRISE 48926/WARNER BROS. %

Sessions For Rober: J

S1. SAN TEDESCHI
Ni% WEST 6065

Live From Austin TX

» SLSAN TEDESCHI

The Best Of Susan Tedeschi

Honkin' On Bodo =

 TCHE-COOL 51781/ARTEMIS

'BAUES BROTHERS
FL&SHBACK 73234

BETWZEN THE BULLETS rgeorge@biliboard.com

Gimme Some Lovin' & Other Hits

YING YANG REMIX ‘UNITED STATFE’

¥ing “anz Fwins open at No. 16 with Hot Mr. Collipark remix of “Wait (The Whispe-
%20t Detu: stripes on Top R&B/Hip-Hop Song)” and “Ms. New Booty,” the duo’s col
Albums “or the latest adaptation of their laboration from the upcoming Bubba Sparxx

“Unit2d S-ate of Atlanta”
»elzase,

The CD;,DVD combo of
“1J.S.A. 5ti | United” also
claims N>. 45, with 35,000
¢cams. on Th= Billboard 200.

Inchud=c are five previ-
cusly un-el2ased tracks, a

album. The bonus DVD of-
fers live performances and
behind-the-scenes footagz.
To date, “United State o
Atlanta” and its “Chopped &
Screwed” companion have
sold 891,000 copies.
—Raphael Georgz

Go to www.billboard.biz for complete chart data | 65
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- i

| e

MW BE wiITHOUT YOU
L5 MARY J. BLIGE GEFFENHNTERSCOPE)

DON’T FORGET ABOUT US
MARIAH CAREY (ISLAND/IDJMG)

GRILLZ
NELLY FEAT. PAUL WALL, ALl & GIPP (DERRTY/FO' REEL/UMRG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

" 1 THINK THEY LIKE ME
| DEM FRANCHIZE BOYZ (SO SO DEF/VIRGIN)

ONE WISH
RAY J (KNOCKOUT/SANCTUARY)

RUNIT!
CHRIS BROWN (JIVE/ZOMBA)

| SHOULD HAVE CHEATED
KEYSHIA COLE (A&M/INTERSCOPE)

KRYPTONITE (I'M ON IT)
PURPLE RIBBON ALL-STARS (PURPLE RIBBON/VIRGIN)

UNBREAKABLE
ALICIA KEYS (J/RMG)

THERE IT GO! (THE WHISTLE SONG)
[ JUELZ SANTANA (DIPLOMATS/DEF JAM/IDJMG)

SO SICK
NE-YO (DEF JAM/IDJMG)

GIRL TONITE
TWISTA FEAT. TREY SONGZ (ATLANTIC)

HERE WE GO
TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)

FIREMAN
LIL WAYNE (CASH MONEY/UMRG)

GOTTA GO
TREY SONGZ (SONG BOOK/ATLANTIC)

CHECK ON IT
BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)

HEARD 'EM SAY
KANYE WEST FEAT. AOAM LEVINE (ROC-A-FELLA/DEF JAM/IDJMG)

LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

I’'M SPRUNG
T-PAIN (KONVICT MUZIK/JIVE/ZOMBA)

STAY FLY
THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM)

MUST BE NICE
LYFE JENNINGS (COLUMBIA/SUM)

SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)

SOUL SURVIVOR
YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG)

LAFFY TAFFY
DAL (DEEMONEY/ASYLUM/ATLANTIC)

1ot R&B/HIP HOP
SINGLES SALES

RUN IT!
_CHRIS BROWN (JIVE/ZOMBA)

ONE WISH
RAY J (KNOCKOUT/SANGTUARY)

. 1 THINK THEY LIKE ME
. _DEM FRANCHIZE BOYZ (SO 5O DEF/VIRGIN)

' TE AMO CORAZON
PRINCE (NPG/UNIVERSAL/UMRG)

NO STRINGS
| _LOLA (SOBE/WARNER BROS.)

RAIN'S FALLIN’
STORMTROOPERZ (IMPERIAL ENTERTAINMENT)

© WHAT YOU GOT
VIRGINIA'S FRONTLINE F

PORSHCA (GNI ENTERTAINMENT)

ALWAYS
SPAIDE R.IPRE.R. (HASSLE LIFE)

I AM NOT MY HAIR
INDIA.ARIE (MOTOWN/UMRG)

WE CAN HANDLE THAT
SLICK 23 (MANCINI WEAR)

GO CRAZY
YOUNG JEEZY FEAT. JAY-Z (CORPORATE THUGZ/DEF JAM/IDJMG)

DON'T TEST US
MR. POOKIE (CRAWL 2 BAWL/BOSS)

GRILLZ
NELLY FEAT. PAUL WALL, ALI & GIPP (DERRTY/FO" REEL/UMRG)

BACK TOGETHER AGAIN
MELI'SA MORGAN & FREDDIE JACKSON (LU ANN/ORPHEUS)

GHETTO LUV
| _MIKE WATTS INTRODUCING HASAN (WATTS)

CHECK ONIT
BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)

CLAP
CINQUE (BIG GRIP)

REMY MA (TERROR SQUAD/SRC/UMRG)

. CONCEITED (THERE’'S SOMETHING ABOUT REMY)

. LAFFY TAFFY
DL (DEEMONEY/ASYLUM/ATLANTIC)

| TURN IT UP
CHAMILLIONAIRE FEAT. LIL FLIP (UNIVERSAL/UMRG)

UNPREDICTABLE
JAMIE FOXX FEAT. LUDACRIS (J/RMG)

PADLOCK
STARR BLAZZ (STARR BLAZZ/EMPIRE)

SHAKE
YING YANG TWINS FEAT. PITBULL (COLLIPARK/TVT)

WINDOW SHOPPER/HUSTLER’S AMBITION
50 CENT (G-UNIT/INTERSCOPE)

66 | Go to www.billboard.biz for complete chart data

YO (EXCUSE ME MISS)
CHRIS BROWN (JIVE/ZOMBA)

TOUCH IT
BUSTA RHYMES (AFTERMATH/INTERSCOPE)
NASTY GIRL
THE NOTORIOUS B.1.G. (BAD BOY/ATLANTIC)
GOLD DIGGER
KANYE WEST, FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJMG)
LEAN WIT IT, ROCK WITIT
DEM FRANCHIZE BOYZ FEAT. LIL PEANUT & CHARLAY (SO SO DEF/VIRGIN)
- FRESH AZIMIZ
BOW WOW FEAT, J-KWON & JERMAINE DUPRI (COLUMBIA/SUM)
RODEO
JUVENILE (UTP/ATLANTIC)
IN MY MIND
HEATHER HEADLEY (RCA/AMG)
LIKE YOU
BOW WOW FEAT. CIARA (COLUMBIA/SUM)
WE BELONG TOGETHER
MARIAH CAREY (ISLAND/IDJMG)
MAGIC
CHARLIE WILSON (JIVE/ZOMBA)
WE BE BURNIN’
SEAN PAUL (VP/ATLANTIC)
GOTTA GO GOTTA LEAVE (TIRED)
VIVIAN GREEN (COLUMBIA/SUM)
I’'M N LUV (WIT A STRIPPER)
T-PAIN FEAT. MIKE JONES (KONVICT MUZIK/JIVE/ZOMBA)
TURN IT UP
CHAMILLIONAIRE FEAT, LIL' FLIP (UNIVERSAL/UMRG)
CHARLIE LAST NAME: WILSON
CHARLIE WILSON (JIVE/ZOMBA)
WINDOW SHOPPER
50 CENT (G-UNIT/INTERSCOPE)
EVERYTIME | THINK ABOUT HER
JAHEIM FEAT. JADAKISS (OIVINE MILL/WARNER BROS.)
GEORGIA
LUDACRIS & FIELO MOB (DTP/IDJMG)
SLOW WIND
R. KELLY (JIVE/ZOMBA)
FIND YOUR WAY (BACK IN MY LIFE)
KEM (MOTOWN/UMRG)
TRU LOVE
£ FAITH EVANS (CAPITOL)
WHERE WOULD | BE (THE QUESTION)
KINDRED THE FAMILY SOUL (EPIC/HIDDEN BEACH)
MY HOOD
\_YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
CAN'T LET GO
ANTHONY HAMILTON (S0 SO DEF/ZOMBA)

. A NELLY FEAT. PAUL WALL, ALl & GIPP (DERRTY/FO' REEL/UMRG)
" DON'T FORGET ABOUT US

MARIAH CAREY {ISLAND/IDJMG)

RUN IT!

CHRIS BROWN (JIVE/ZOMBA)

. ONE WISH

* RAY J (KNOCKOUT/SANGCTUARY)

THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA (DIPLOMATS/OEF JAM/IDIMG)

SO SICK

§ NEYO (DEF JAM/IDJMG)

STAY FLY

THREE 6 MAFIA (HYPNOTIZE MINDS/COLUMBIA/SUM)

{ THINK THEY LIKE ME

OEM FRANCHIZE BOYZ (SO SO OEF/VIRGIN)

LAFFY TAFFY

04t (DEEMONEY/ASYLUM/ATLANTIC)

STICKWITU

THE PUSSYCAT OOLLS, (A&MIINTERSCOPE)

TURN IT UP

CHAMILLIONAIRE FEAT. LIL FLIP (UNIVERSAL/UMRG)
CHECK ON IT

BEYONCE FEAT. SLIM THUG (COLUMBIA/SUM)
LUXURIOUS

GWEN STEFANI {INTERSCOPE)

SOUL SURVIVOR

YOUNG JEEZY FEAT. AKON (CORPORATE THUGZ/DEF JAM/IDJMG)
HERE WE GO

TRINA FEAT. KELLY ROWLAND (SLIP-N-SLIDE/ATLANTIC)
I'M SPRUNG

T-PAIN (KONVICT MUZIK/JIVE/ZOMBA}

MY HUMPS

THE BLACK EYED PEAS (A&M/INTERSCOPE}

SHAKE THAT

EMINEM FEAT. NATE DOGG (SHADY/AFTERMATH/INTERSCOPE)
RODEO

JUVENILE (UTP/ATLANTIC)

WHEN I'M GONE

EMINEM (SHADY/AFTERMATH/INTERSCOPE)
UNPREDICTABLE

JAMIE FOXX FEAT. LUDACRIS (J/RMG)

HIT THE FLOOR

TWISTA FEAT. PITBULL (ATLANTIC)

BE WITHOUT YOU

MARY J. BLIGE (GEFFEN/INTERSCOPE)

I'M N LUV (WIT A STRIPPER)

T-PAIN FEAT. MIKE JONES (KONVICT MUZHK/JIVE/ZOMBA),

] WE BE BURNIN’
SEAN PAUL (VP/ATLANTIC)

DREMERR NSRS E e 2 ]

AIEPLAY MONITORED BY SALES DATA COMPILED BY
N N
Nielsen Nielsen

Broadcast Data
Systems

? ADULT R&B..

108

% ll UNBREAKABLE

Rl ALICIA KEYS (JIRMG]
MAGIC

_Eﬁillt ﬂILSDN (JIVE/ZDNI}_A)

| WANNA BE LOVED

ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

IN MY MIND

. HEATHER HEADLEY (RCA/RMG)

BE WITHOUT YOU

MARY J. BLIGE {GEFFEN/INTERSCOPE)

FIND YOUR WAY (BACK IN MY LIFE)

KEM (MOTOWN/UMRG)

GOTTA GO GOTTA LEAVE (TIRED)

VIVIAN GREEN (COLUMBIA/SUM)

. LOOKING FOR YOU

& _KIRK FRANKLIN (1 0 YO SOUL/GOSP0 CENTRIC/ZOMBA)

GROWN & SEXY

BABYFACE (ARISTA/AMG)

CHARLIE LAST NAME: WILSON

CHARLIE WILSON (JIVE/ZOMBA)

MUST BE NICE

LYFE JENNINGS (:;_OLUMBIAiSUM}

WE BELONG TOGETHER

MARIAH CAREY (ISLAND/IDJMG)

SHAKE IT OFF

MARIAH CAREY (ISLAND/ID.MG)

I CAN'T STOP LOVING YOU

KEM (MOTOWN/UMRG)

WHERE WOULD £ BE (THE QUESTION)

KINDRED THE FAMILY SOUL {EPIC/HIDDEN BEACH)

TRU LOVE

FAITH EVANS (CAPITOL)

CRAZY LOVE

WILL DOWNING (GRP/VERVE)

CAN'T LET GO

ANTHONY HAMILTON (SO SC DEFZOMBA)

I AM NOT MY HAIR

INDIA.ARIE (MOTDWN/UMRE:)

TO YOU

EARTH, WIND & FIRE (SANC TUARY}

TRIPPIN’ (THAT’S THE WAY LOVE WORKS)

TONI BRAXTON (BLACKGROUND/UMRG)

EVERYTIME | THINK ABOUT HER

JAHEIM FEAT. JABAKISS (DIVINE iMI_L/WARNER BROS.)

YES I'M READY

JEFFREY OSBORAE (KOCH)

DON'T FORGET ABGUT US

MARIAH CAREY (ESLAND/IDJMG)

55 % CURSED
VIVIAN GREEN (CDLUMBIA/SUM)

1 HITPREDICTOR

promosquad

1r KIRK FRANKLIN

NARY J BLIGE
NELLY

JOMIE FOXX FEAT. LUDACRIS

NE-YO

BEYONCE FEAT. SLIM THUG

ELSTA RHYMES

CEM FRANCHIZE BOYZ

FMTH EVANS

CONELL JONES FEAT. JERMA NE DUPRI

NELLY

ME-YO

CEM FRANCHIZE BOY2

THE PUSSYCAT DOLLS
EEYONCE FEAT. SLIM "HUG
JAVIE FOXX+FEAT. LUGACRIS
MaRY J. BLIGE

EOW WOW

YCUNG JEEZY

SEAN PAUL

KEYSHIA COLE

TWISTA FEALIMARIAH SAREY
WLDACRIS & FIELD MCB
AVANT FEAT. LIL" WAYRE

ADULT R&B AND RHYTHMIC AIRPLAY: 60 adult R&B stations and 67 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week.
® 20D6 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPH!

SINGLES SALES: this data is used to campite Hot R&B/Hip-Hop Singles & Tracks. © 2006
VNU Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006,
Promosquad and HitPredictor are traderarks of Think Fast LLC.
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TITLE
PRODUCER (SONGWRITER)

PA B SHE LET HERSELF GO
JALLSN T.BROWN,G.STRAIT (K.K.PHILLIPS.D.DILLON)

IMPRINT & NUMBER / PROMOTION LABEL

Artist

George Strait 1
©® MCA NASHVILLE

JESUS, TAKE THE WHEEL
M.BRIGHT (B.JAMES H.LINOSEY.G. SAMPSON)

® ARISTA/ARISTA NASHVILLE

@ @

=]

Carrie Underwood

SEE BELOW FOR COMPLETE LEGEND INFORMATION

Artist >
PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL i

COMIN’ TO YOUR CITY Big & Rich
J.RICH.B.KENNY.PWORLEY (B.KENNY.J.RICH) ® WARNER BROS./WRN =

- WHEREVER YOU ARE

Jack Ingram

J.STOVER (J.STOVER.S.BOGARD) © BIG MACHINE/SHOW 00G NASHVILLE

= MUST BE DOIN’ SOMETHIN’ RIGHT
=1 = C.CHAMBERLAIN (PJ.MATTHEWS M .DODSON)

Billy Currington
© MERCURY

Ly
4Ly

~ GOOD RIDE COWBOY
?_i. A.REYNOLDS (B.KENNEDY.J.L.NIEMAN,R.BROWN B.0OOYLE)

=

Garth Brooks
PEARL/LYRIC STREET

g

Trace Adkins |
® CAPITOL

. COME A LITTLE CLOSER
"= B.BEAVERS (B.BEAVERS,D BENTLEY)

3 !j TEQUILA MAKES HER CLOTHES FALL OFF
2 0 B.CANNON (G.HANNAN J.W.WIGGINS)

13 18 (U3 WHEN | GET WHERE I'M GOING
L1139 FROGERS (R.RUTHERFORD,G.TEREN)

-“"1 HONKY TONK BADONKADONK
e o D.HUFF (R HOUSER.D.DAVIDSON,J.JOHNSON)

Brad Paisley Feat. Dolly Parton

Dierks Bentiey
© CAPITOL

~ Joe Nichols |
©O UNIVERSAL SOUTH |

3 3l
et

Createst i

Trent Tomlinson
® LYRIC STREET

DRUNKER THAN ME
TTOMLINSON HILLBILLY (T.TOMLINSON,A.UNOERWOOD)

| M.KNOX {J RICH.V.MCGEHE.R.CLAWSON)

Jason Aldean
® BROKEN BOW

WHY

| T.BROWN K.LAW.B.CHANCEY (R.LYNNE.M.PRENTICE)

I DON'T Danielle Peck =~
B.GALLIMORE (D.PECK,C.MILLS,B.COLLINS) ® BiG MACHINE/SHOW 00G NASHVILLE
LIPSTICK Rockie Lynne

@® UNIVERSAL SOUTH

SheDaisy |
LYRIC STREET

I'M TAKING THE WHEEL
J.SHANKS (K.OSBORN.J.SHANKS)

Gainer. It's
his 12t top

© ARISTA NASHVILLE

. BOONDOCKS
W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK LITTLE BIG TOWN)

10, and
Pa-ion’s

Little Big Town |
@ EQUITY

s

WHO YOU'D BE TODAY
B.CANNON.K CHESNEY (B LUTHER,A MAYO)

Kenny Chesney
@ BNA

:@ Ll s |

first since

Lee Ann Womack
@ MCA NASHVILLE

TWENTY YEARS AND TWO HUSBANDS AGO
B.GALLIMORE (L.A.WOMACK.D.DODSON.D.DILLON)

NOT GOING DOWN Jo Dee Messina

B.GALLIMORE, T MCGRAW {K SAVIGAR,S .BOLTON) ® CURS |
(I NEVER PROMISED YOU A) ROSE GARDEN Martina McBride 8
M.MCBRIDE (J.SOUTH) @ RCA

MY OLD FRIEND
B.GALLIMORE,T.MCGRAW,D.SMITH (C.WISEMAN.S MCEWAN)

Tim McGraw
@ CURB

B eul

LeAnn Rimes
@ ASYLUM-CURB

SOMETHING’S GOTTA GIVE
D.HUFF (C.WISEMAN,T.MULLINS)

~ LIKE WE NEVER LOVED AT ALL
D.HUFE.FHILL {J.RICH.S. SAX,V.MCGEHE}

Faith Hill W« 36

© WARNER-CURB/WRN

JUST MIGHT (MAKE ME BELIEVE)
G.FUNDIS (K.HALL)

Sugarland
@ MERCURY

o R0 &

MISS ME BABY
R.WRIGHT.C.CAGLE (C CAGLE.M.POWELL)

Chris Cagle
@ CAPITOL

et
. L, =

THEY DON’'T UNDERSTAND
M.A.MILLER (D.CHANGE.T.CHANGE.S.MILLER.J.WOOD)

Sawyer Brown
® CURB

| GOT YOU Craig Morgan
C.MORGAN, PO'OONNELL (C.MORGAN.PO'DONNELL, T.OWENS) @ BRDKEN BOW J_ e
FIGHTIN' FOR Cross Canadian Ragweed

M.MCCLURE,CR0OSS CANADIAN RAGWEED (C.CANADA.M.MCCLURE) @ UNIVERSAL SOUTH

TONIGHT | WANNA CRY
O.HUFF.K.URBAN {M.POWELL K.URBAN)

[

Keith Urban
@ CAPITOL

| LOVE MY LIFE

.._Il
Jamie O’'Neal

@ CAPITOL g

K.STEGALL {J.0'NEAL,S.SMITH,T.NICHOLS)

' YOUR MAN
F.ROGERS {C STAPLETON.C.OUBQIS.J.EVERETT)

SHE DON'T TELL ME TO
R.RUTHERFORD M. WRIGHT (B.DIPIERO, T.SHAPIRD,R. RUTHERFORD)

“Nashwille

S-ar” “inalist

Josh Turner
© MCA NASHVILLE

CHEATIN’
& S.EVANS,M.BRIGHT (B.JAMES.D.SCHLITZ)

_ J.STEELE (K.ANDERSON, .HAMBRIOGE.J.STEELE)

EVERY TIME i HEAR YOUR NAME Keith Anderson |

@® ARISTA NASHVILLE

BELIEVE
T.BROWN R.DUNN.K.BROOKS (R.DUNN,C.WISEMAN)

KEROSENE
[A043 M. WRUCKE.FLIDDELL (M.LAMBERT)

Montgomery Gentry 2ams MY KIND OF MUSIC Ray Scott =
©® COLUMBIA |1 Airpower PMOORE, B.CANNON (R.SCOTT) © WARNER BROS/WRN ||
Sara Evans i P ; - IF I DON'T MAKE IT BACK Tracy Lawrence 47
® RCA :tnpes,_gams © J.STROUD.T.LAWRENCE (8.PINSON,B.JONES) @ MERCURY |
Brooks & Dunn 2.4 mlilon " AIN'T WASTIN' GOOD WHISKEY ON YOU Trick Pony

|
-

@ ARISTA NASHVILLE audisrce

5 C.HOWARD (B.MOORE.W.WILSON)

@ ASYLUM-CURB |

Miranda Lambert

i mpressions

- NOBODY BUT ME
8.BRADDOCK (PWHITE,S.CAMP)

Blake Sheiton =
® WARNER BROS./WRN

- ATTITUDE

Wynonna 30

D.HUFF {W.JUDD.J.RICH) @ ASYLUM-CURB =

! CAN'T UNLOVE YOU

D.HUFF (W.KIRBY,W.ROBINSON) CAPITOL &

Kenny Rogers i

BIG BLUE NOTE
J.5TROUD. T.KE(TH (T.KE(TH,S.EMERICK}

® DREAMWORKS/SHOW 00G NASHVILLE

Toby Keith

DOWN AND QUT
R.FDSTER (R.ROGERS)

Randy Rogers Band
©® SMITH MUSIC GROUP/SMITH ENTERTAINMENT

54- 50 fers

%& " 1 DON'T FEEL LIKE LOVING YOU TODAY
i & G.WILSON.J.RICH,M.WRIGHT {M.BERG.J.COLLINS)

r

F ey e

Gretchen Wilson
® EPIC

Lonestar
@ BNA [F

I’LL DIE TRYIN®
J.NIEBANK (S.BOGARD,J.STOVER)

Z_H THE DOLLAR

% B.CANNON (J.JOHNSON)

Q=

Jamey Johnson
@ BNA

Rascal Flatts
® LYRIC STREET

HERE'S TO YOU
RASCAL FLATTS.M.WILLIAMS.M.BRIGHT (J.DEMARCUS N.THRASHER. W.MOBLEY)

GET DRUNK AND BE SOMEBODY
L.WHITE, TKEITH (T.KEITH.S EMERICK)

Toby Keith =
® SHOW DOG NASHVILLE &

LIVING IN FAST FORWARD
B.CANNON.K.CHESNEY (D.L. MURPHY.R. RUTHERFORD)

e

SHE DIDN'T HAVE TIME
J.STROUD (N.WITT.PBUNCH)

. NOBODY GONNA TELL ME WHAT TO DO

hart waek
Kenny Chesney “ .
® BNA sces trio
Terri Clark | drax most
G\’/a””:"zc"“% R acv stations
an
® COLUMBIA z 29). gain

WHO SAYS YOU CAN'T GO HOME
J.SHANKS J.BON JOV(,R.SAMBORA (J.BON JOVI.R.SAMBORA)

Bon Jovi Duet With Jennifer Nettles =

4 million

© ISLAND/IOSMG audience

WHAT HURTS THE MOST
~ D.HUFF,RASCAL FLATTS {J.STEELE.S.ROBSON)

tr HITPREDICTOR

CAFRIE JNERWOOD

BILEY CLRFINGTON

GAFTH EFOOKS

TRACE ADIINS

BRAD PAISLEY FEAT, ®OLLY PARTON

TiM MCGRAW
SUGARLARD
CHRIS Cas
KBTH UREAN
JOS- TURNER

Don't mriss another important

i()l] NTRY MUSIC

JPDATE

Visit waw.Bi lboardRadioMonitor.com to sign up to register for
your frae Cogniry Radio Blast.

BillboardRadioMonitor.com

HOT CCUNTRY SONGS: 116 country stations are @lectronically monitored by
Nieisen Bsoadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts
for the first time withinCreases in both detections and audience. © 2006 VNU
Business Media, . All rights reserved. COUNTRY SINGLES SALES: © 2006
VNU Busiriess Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
?ITPFLECDICTOR.-(D 2006, Promosquad and HitPredictor are trademarks of Think
ast 5
ALL CHARTS: See €hart Legend for rules and explanations.

Data for week of JANUARY 14, 2006 |

Rascal Flatts

o
LYRIC STREET LUl

MONTGOMERY GENTRY
SARA EVANS

BROOKS & DUNN
MIRANDA LAMEERT
BLAKE SHELTON
GRETCHEN WILSON
JAMEY JOHNSON
KENNY CHESNEY
TERRI CLARK
VAN ZANT
BON JOVI WITH JENNIFER NETTLES

-

BETWEEN THE BULLETS wijessen@billboard.com

Shannon Brown
® WARNER BROS./WRN &

CORN FED
J.RICH (S.BROWN.V.MCGEHE,J.RICH)

e =

DRINKIN’ IN MY SUNDAY DRESS Susan Haynes 56 |
D.HUFF.M.WRIGHT (M.MCKEE) ® EPIC
ANYWHERE BUT HERE Brice Long i
K.STEGALL.M.WRIGHT (D .V.WILLIAMS W.MDBLEY) CDLUMBIA
- NO SHAME Jeff Bates 57
ko K.BEARD.B.CHANCEY (J.BATES,K.BEARD.J.YEARY) RCA
" LET'S GET {T ON Carolina Rain | ﬁ
~ CAROLINA RAIN,C BLACK (R.BOYER.G.LOYD.S.SHEEHAN) EQUITY 508 =
BRAND NEW GIRLFRIEND Steve Holy

L.MILLER (J.STEELE,B.ALLMAND,S MINOR) CURB ,”

promosquad

JASON ALDEAN
LEE ANN WOMACK
CRAIG MORGAN
JAMIE O’NEAL

‘RAY SCOTT

TRACY LAWRENCE
TRICK PONY. ( [/fx
¥ KENNY ROGERS
LONESTAR
RASCAL FLATTS
BRICE LONG

STRAIT MEETS TWITTY IN THE RECORD BOOKS

As the chart begins its annual post-hol day
adjustment, George Strait greets 2006 wih a
new chart feat on his 40th trip to the sam-
mit. Up 5.5 millien imdressions, “She Let
Herself Go” rises 2-1, as Strait ties Conaay
Twitty’s all-time record fo- the most N2. 1
country singles.

Strait first reached the top with “Fool
Hearted Memory” in th= Aug. 28, 1982 is-
sue. Twitty’s lock on the crown began waen
he logged his 40th Nc. . country somg,

For chart reprints cali 646.654.4633

www.americanradiohistorv.com

“Desperado Love,” in the Sept. 6, 1986, iz-
sue. He scored eight more consecutive
country top 10s before his untimely deata
in 1993.

But Twitty’s first Billboard No. 1 was nct
on the country list. His 1958 pop chestnut
“It's Only Make Believe” ruled The Billboard
Hot 100 for two weeks in November of thzt
year. He first topped the country chart 1)
years later with “Next in Line” in the Now. &,
1968, issue. —Wade Jessen

Go to www.billboard.biz for complete chart data | 69
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HOT LATINI SONGS: A panel of 108-stations (33 Latin pop, 12 tropical,

16 Latin rhythm, 53 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business.Media, Inc.

All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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w g | ]
=
§8 g8 TiTLe Artist | Group grabs H-‘;» TITLE Artist &8
=2 =& PAODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL Eﬁ Greatest & PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL
o 11 3 ROMPE Daddy Yankee Gaine LAGRIMILLAS TONTAS Grupo Montez De Durango =5
A AN MONSERRATE,DJ URBA.S.FISHER (R AYALA.V.CABRERA) _EL CARTEL /INTERSCOPE ainer JL TERRAZAS (J VELAZOUEZ AGUILAR) ¢
e o RAKATA Wisin & Yandel hOf]OI'S on BAILANDO " Yaga & Mackie Featuring Nina Sky 3
LUNY TUNES (WISIN, YANDEL)  MAS FLOW /MACHETE Latin Alburns, YAGZ. MACKIE (J. A MARTINEZL E PIZARRO) LA CALLE /UNWISION
g MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector i R DIRECTO AL CORAZON Los Tigres Del Norte
s R moving 38-17 =3
el LUNY TUNES (LUNY TUNES.R.AYALA WISIN.YANOEL.H.DELGADO} MAS FLOW /UNIVERSAL LATINO. with a 19% LOS TIGRES DEL NORTE {PCASTRO) oNOVISA %
B ELLA Y YO Aventura Featuring Don Omar b a 2 JELURL CHULIN CULIN CHUNFLY Voltio Featuring Calle 13
L SANTOS (W O.LANDRON.A. ROMEO SANTOS) PREMIUM LATIN Increase. LU NESTY (J.RAMOS R.PEREZ,E FPADILLA) WHITE LION/EPIC /SONY BMG NORTE
-i"_l i B VEN BAILALO Angel & Khriz MALO Bebe .
Lk J A.C.COLON.J. TORRES) LUAR/MVP /MACHETE C.JEAN (BEBE) - o _EMILATIN 8
&l 7 5 LA TORTURA Shakira Featuring Alejandro Sanz QUE ME VAS A DAR Jenni Rivera 1
i, S.MEBARAK R.L MENDEZ (S MEBARAK R L FOCHOA) EPIC /SONY 8MG NORTE_ PRIVERA (A GARCIA.R ORTEGA) B FONOVISA
= CUENTALE lvy Queen OIGA Los Horoscopos De Durango 2%
1" 8.MERCENARIO (M. PESANTE) LA CALLE /UNNVISION _LOS HOROSCOPOS DE DURANGO (4. M FIGUEROA) -
0' 10 9 ACOMPANAME A ESTAR SOLO Ricardo Arjona CCOSAS DEL AMOR Serg|o Vega 1
- = SONY BMG NORTE S.VEGA (L.G.PAOILLA) . — - o SONY BMG NORTE
o 1 1 ESO EHH Alexis & Fido FRUTA PROHIBIDA Los Elegldos
b ALEXIS.FIDO (ALEXIS FIDO) SONY BMG NORTE At No. 29, A.BERBARA (A BARBARA) FONOVISA
@ 13 ¢ SUELTA MI MANO Sin Bandera Voltio also SE TE OLVIDO Pablo Montero e
\ 2 A.BAQUEIRO (L.GARCIA) SONY BMG NORTE sees debut 1M.SALCEDO, M CAZARES (K SANTANDER,G.SANTANDER) UNIVISION
ol b NO PUEDO OLVIDARTE Beto Y Sus Canarios : PARA TU AMOR Juanes
A 12 _G.GARLIA |C GONZALEZ) DisA on Latin G SANTAOLALLA.JUANES (JUANES) SURCO /UNIVERSAL LATINO | L
12§ 1z NO TE PREOCUPES POR MI Chayanne Albums at LOCO POR TI victor Garcia 3
~ FPINERD JR..C PONGE (G PONCE.F PINERO JR . T.MCWILLIAMS) SONY BMG NORTE G.GIL {E.GALLEGOS) SONY BMG NORTE
No. 20 . -
e 18 4 LLAME PA' VERTE Wisin & Yandel (4,000) DCNCELLA Zion & Lennox
A ) MACHETE ! J E.LIND {ZION.LENNOX) WHITE LION /SONY BMG NORTE
1 22 | TE HE QUERIDO, TE HE LLORADO Ivy Queen courtesy NADA CONTIGO Los Huracanes Del Norte
'R.MERCENARIO (M 1 PESANTE) LA CALLE /UNIVISION of crossover LOS HURACANES DEL NORTE (F.CORCHADO,PBRAMBILA) o R UNIVISION
'l. i g 8 AMOR ETERNO Christian Castro . appeal NOVIEMBRE SIN TI eik 2
| ] - C.LOPEZ (V.JOTA) R UNIVERSAL LATINO of single _AVAZQUEZK.CIBRIAN (6.VAZQUEZ/A VAZOUEZ) SONY BMG VORrE
m' 23 18 PERO TE VAS A ARREPENTIR K-Paz De La Sierra With Jose Manuel Zamacona i "BANDOLEROS Los Bandoleros Featuring Don Omar & Tego Calderon 24
< -PAZ DE LA SIERRA (M.A.SOLIS) DISA _ECHO.DISEL (W O LANDRON) ALLSTAR/VI /MACHETE &
17 15 2 YO vOY “Zion & Lennox Featuring Daddy Yankee 12 a2 37 37 MISTERIOS DEL AMOR Luis Mnguel .
£ LUNY TUNES (R.AYALA ZION,LENNOX) —— WHITE LION /SONY BMG NORTE - L.M GUEL (F.LOYO,A.ASENSI L. MIGUEL) WARNER LATINA &5
8 7 16 NO Shakira 44 @ 49 41 MIL AMORES Master Joe & O.G. Black o7
3 S.MEBARAK R.,L.MENDEZ (S MEBARAK R. L. MENDEZ) EPIC /SONY BMG NORTE MASTER JOE,0.6. BLACK (MASTER JOE,0.G. BLACK) OLE
g@ 24 -9 A CHILLAR A OTRA PARTE Pesado 14 @ 3 - QUE VOY A HACER CON Ml AMOR Alejandro Fernandez
’ _PESADO (M.APEREZ) WARNER LATINA | - A BAQUEIRD (L C MONROY.R.ORNELAS) SONY BMG NORTE

‘@ 2 2 MUERO Conjunto Primavera g @ 4% 46 LA CAZADORA Tito “El Bambino" 4o
o _J.GUILLEN (4 LARRINAGA.TMORA-ARRIAGA) FONOVISA R.MERCENARIO (TITO “EL BAMBINO*) e PLATINUM /SONY BMG NORTE
@ 21 2% NUESTRO AMOR RBD 54 Tt La ok DARIA La 5A Estacion s
| AAVILA (A AVILA) EMI LATIN 52 AAJILA (A REYERO PONTES,PDOMINGUEZ VILLARRUBIA) SONY EMG NORTE 145
(o2 ) "POR TU MALDITO AMOR Los Temerarios g,  MiUAUREY 10 m 35 NO LE TEMAS A EL Trebol Clan g
& AA ALBA (FMENDEZ) FONOVISA. hit. WKAQ J.ROSARIO (G MATIAS.H.PAGAN J ROSARIO) GOLO STAR /UNIVERSAL LATINO
- ESTOY PERDIDO Luis Fonsi 253t AS| COMO HOY Alegres De La Sierra
_ 21 | 5.KRYS,L.FONS! (5.KRYS.J.C PEREZ 50T0) UNIVERSAL LATING |8 e A.GARCIA IBARRA (0.ALFANNO) iy
@ 3 32 CONTRA VIENTO Y MAREA Intocable NO TE APARTES DE MI Yahir
d R.MUNOZ,R MARTINEZ ({.E.MURGIA M L.ARRIAGA) EM! LATIN NO™ LISTED (R.CARLOS.E.CARLOS,L GOMEZ ESCOLAR) WARNER LATINA =5
NA NA NA (DULCE NINA) A.B. Quintanilia Ill Presents Kumbia Kings 4g ES MEJOR DECIR ADIOS Intocable
A.B.QUINTANILLA 111,C.“CK* MARTINEZ (A.B. C."CK* MARTINEZ,L GIRALDO) EMI LATIN | RMUNOZ,R.MARTINEZ (L.PADILLA) EMI LATIN

1

ARTIST
IMPRINT & NUMBER / OISTRIBUTING LABEL (PRICE)

P31 RDADDY YANKEE  Barrio Fino: En Directo

Title

CERT.

y 1 - l e _‘3 ERRl EL CARTEL 005792/iNTERSCOPE (13 98 C/DVD) L al
2 g 2 DON OMAR Da Hitman Presents Reggaeton Latino
= VMACHETE 005850/UMRG {13.98)
7 . WISIN & YANDEL Pa'i Mundo
S MACHETE 561402 (15.98)
= SHAKIRA Fijacion Oral Vol. 1
S EPIC 93700/SONY MUSIC (18.98) ® o E'.
S = RBD Rebelde
=B R 3 EMI LATIN 75852 (14.98) o
B as 5 RBD Nuestro Amor
EMI LATIN 35902 (14.98) il
T < JUANES Mi Sangre
€ 5 SURCO 013475/UNIVERSAL LATINO (17.98) @ o
8 B VARIOUS ARTISTS Gotd Star Music: Reggaeton Hits
- __GOLD STAR 180016/UNIVERSAL LATIND (12.98 CD/0VD) &
= DADDY YANKEE Barrio Fino |
g s EL CARTEL VI 450038/MACHETE (15.98) .
‘0 ¢ 7 RICARDO ARJONA Adentro
s SONY BMG NGRTE 67549 (18.98) -
1 15 - LOS HOROSCOPOS DE DURANGO  Antes Muertas Que Sencillas
J DISA 720701 (12.98) &
12 17 4 LUNY TUNES & BABY RANKS Mas Flow 2 0
_ MAS FLOW 230007/UNIVERSAL LATINO (14.98) 2
13 # 12 ANA GABRIEL Historia De Una Reina
-y SONY BMG NORTE 95902 (15.98)
; 14 B 15 VICENTE FERNANDEZ Mis Duetos
SONY BMG NORTE 96895 (14.98) @
el SIN BANDERA Manana
15 B 1 SONNY BMG NORTE 96872 (17.98) ®
@ Z 2% IVY QUEEN Fiashback
= LA CALLE/UNIVISION 310546/UG (13.98) @
Q B 43 7 LOS TIGRES DEL NORTE ~ Cumbias Y Algo Mas...
- o’ _FONOVISA 352301/UG {13.98) ®
@ 5 20 GRUPO MONTEZ DE DURANGO  Los Super Exitos: Lagrimtllas Tontas
DISA 720689 (11.98)
r K-PAZ DE LA SIERRA Mas Capaces Que Nunca
,19 2 19 DISA 720626 (11.98) ®
@ D SHOT VOLTIO Voltio
bkl /(HITE LION.EPIC 96526/SONY MUSIC (11.98)
21 -0 10 LUIS MIGUEL Grandes Exitos
WARNER LATINA 62753 (18.98)
. VARIOUS ARTISTS Homenaje A Don Antonio Aguitar
2 8.8 FONOVISA 352118/UG (13.98) -
23 0 17 " RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey
£ _FREDDIE 1890 (16 98) _
@ ‘4 24 JOSE ALFREDO JIMENEZ  La Historia Del Rey
4 __SONY BMG NORTE 95888 (13.98) &

VARIOUS ARTISTS
DISA 720710 (12.98) @

Agarron Duranguense 2006

Go to www.billboard.biz for complete chart data
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4 a0 s a7
10 ar 1 4
17] el 40 %
8 a3 32 &
14.4 136 126
20! a5 3.3
8 a6 4 4
2 a7 65 56
1 L@ '70 59
2 | 49 48 53
f sa 2 M

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
VARIQUS ARTISTS Boy Wonder & Chencho Records Present: Ef Draft 2005 &

|_CHENCHO/CHOSEN FEW EMERALD 1056/UBD (9.98)

"VARIOUS ARTISTS Reggaeton Ninos Vol. 1

EMI LATIN 46957 {13.98)

VARIOUS ARTISTS
SONY BMG NORTE 96902 (17.98)

Top Latino

GILBERTO SANTA ROSA & VICTOR MANUELLE
SONY BMG NORTE 95615 (13.98)

Das Soneras, Una Historia

CALLE 13 Calle 13

WHITE LION 96875/SONY BMG NORTE (15.98)

VARIOUS ARTISTS
MACHETE 450778 (15.98)

Buddha's Family 2: Desde La Prision

AVENTURA
PREMIUM LATIN 94082/SONY BMG NORTE (13.98)

A.B. QUINTANILLA IIl PRESENTS KUMBIA KINGS
EMI LATIN 90595 (15 98)

Fuego

INTOCABLE

|UBO 1019 (13.98)

ALEJANDRO FERNANDEZ Mexico-Madrid: En Directo Y Sin Escalas

SONY BMG NORTE 96864 (17.98) @
GRUPO BRYNDIS
| DISA 720561 (H 98)

LOS TEMERARIOS

DISA 720719 (11.98)

La Mejor... Coleccion

GMejor...boleccion

X
'_ﬂ LATIN 98613 (16.98)
LOS CAMINANTES

SONY BMG NORTE 95637 (9.98)

RBD
EMI LATIN 32384 (15.98)

En Vivo

LOS TEMERARIOS

AFG SIGMA/FONOVISA 352171/UG (13.98) @
JENNI RIVERA Parrandera, Rebelde Y Atrevida
FONOVISA 352165/UG (13.98) @

Sueno De Amor

REIK
SONY BMG NORTE 95680 (14.98)

Reik

vOz AVOZ En Presencia Del Futuro

ANDY ANDY

WEPA 1060/U80 (9.98 CD/DVD) ®
MARCO ANTONIO SOLIS
FONDVISA 351643/UG (13.98) @

Ironia

La Historia Continua... Parte Il

REYLI En La Luna
SONY BMG NDRTE 93414 (15.98)

ANGEL & KHRIZ Los MVP's
LUAR/MVP 375207/MACHETE (14.98) _ 0
CONJUNTO PRIMAVERA 2En1t
FONOVISA 352323/UG (14.98)

LA 5A ESTACION Acustico
>ONY BMG NORTE 96878 (18.98 CD/DVD) @

CHAYANNE Cautivo

SONY BMG NORTE 95886 (16.98) ®

www.americanradiohistorv.com

God's Project

a

Tesoros De Coleccion: Lo Romantico De Los Caminantes

2

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

VICENTE FERNANDEZ Tesoros De Coleccion

PSIE S0 LR sonv ov woRTE 95241 (9.98)
LOS TIGRES DEL NORTE Las Mas Pedidas
u Bl (0873 FONOVISA 351668/UG (13.98) ®
= = .| ALEXIS & FIDO The Pitbulls
L5 i 104 SONY BMG NORTE 95913 (15.98)
18 - LA 5A ESTACION Flores De Alquiler
18 54 .59 70 _SONY BMG NORTE 62127 {12.98)
s 1 =03 IVY QUEEN The Best Of lvy Queen
8 56 60 | UNIVERSAL LATINO 570171 (16.98 CD/DVD) ®
g VARIOUS ARTISTS Reggaeton Hitmakers Vol. 2
17 56 i 61 Vi 005840 MACHETE (14.98)
VARIOUS ARTISTS Reggaeton Vs. Urban
MADACY LATINO 1813/MADACY {12.98)
LAURA PAUSINI Escucha Atento
2 | 58 52 55 WARNER LATINA 61896 (17.98) B
1 W JAVIER SOLIS Tesoros De Coleccion
1 59 46 46 SDNY BMG NORTE 95326 (9.98)
i - LA AUTORIDAD DE LA SIERRA Gracias Rigo
J | i DISA 720688 (11.98) ® .
6 g ] BEBE Pafuera Telaranas
= < 1 EMI LATIN 43178 (9.98}
2 :@ DIANA REYES La Reina Del Pasito Duranguense
E L o8 g MUSIMEX 005158/UNIVERSAL LATINO (11.98)
5 ' MARCO ANTONIO SOLIS & PEPE AGUILAR  Dos Idolos
22 = 47 52 UNIVISION 310540/UG (13.98) & 8
LOS REHENES 30 Recuerdos
2 @ PLATING FONOVISA 352008/UG {10.98)

- @ BRONCO 2En1
! FONOVISA 352326/UG (13.98) 1
10 @ ANA BARBARA 2En1
v FONOVISA 352325, U (13.98)
MARC ANTHONY Valio La Pena
L 6“ 55 66 SONY BMG NORTE 95310 (16.98) i
34 . LOS REHENES La Mejor... Coleccion
= DISA 720569 (10.98) R 1
1 5 YURIDIA La Voz De Un Angel
_l 68 61 o7 _SONY BMG NORTE 76550 (12.98 CO/DVD) @
2 70 75 S4 CONJUNTO ATARDECER Desde La Sierra De Durango
MUSIMEX 005731/UNIVERSAL LATINO (12.98 CD/DV0) @
CHAYANNE Desde Siempre
16 U A _SDNY BMG NORTE 95678 (17.98)
2 @ VARIOUS ARTISTS Duranguense Al Maximo
] _MADACY LATINO 51437/MADACY (14.98)
4 'VARIOUS ARTISTS  Vive Al Maximo Con El Duranguense
B a’. » MADACY LATIND 51438/MADACY (12.98) -
2 74’ 66 64 MARCO ANTONIO SOLIS 2Ent

FONOVISA 352316 UG {13.98)

' LOS TUCANES DE TIJUANA
UNIVERSAL LATIND 382602 (13.98 CD}

Fiesta En La Sierra

Data for week of JANUARY 14, 2006

@ 7
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© LATIN AIRPLAY

Nielsen
SoundScan

POP.

TITLE
. ARTIST (PRINT / PROMOTION LABEL)

- ACOMPANAME A ESTAR SOLO
" _RICAROD ARJONA (SONY BMG NORTE)
- SUELTA MI MANO
SIN BANDERA (SONY BMG NORTE)
NO TE PREOCUPES POR MI
|_CHAYANNE (SONY BMG NORTE)
* AMOR ETERNO
__CHRISTIAN CASTRO (UNIVERSAL LATINO)
- NO
*_SHAKIRA (EPIC/SONY BMG NORTE)
SOLO QUEDATE EN SILENCIO
~_RBD (EMI LATIN)
LA TORTURA
|_SHAKIRA FEATURING ALEJANDRO SANZ (EPIC/SONY BMG NORTE)
» NUESTRO AMOR
_ RBD (EMI LATIN)
4. ESTOY PERDIDO
" LUIS FONSI (UNIVERSAL LATINO)
MALO
BEBE (EMI LATIN)
ALGO MAS
LA 54 ESTACION (SONY BMG NORTE)
NOVIEMBRE SIN Ti
REIK (SONY BMG NORTE)
, MISTERIOS DEL AMOR
. LUIS MIGUEL (WARNER LATINA)
- PARA TU AMOR
JUANES (SURCO;UNIVERSAL LATINO)

.= QUE VOY A HACER CON MI AMOR
ALEJANDRO FERNANDEZ (SONY BMG NORTE}

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

RAKATA
. WISIN & YANOEL (MAS FLOW/MACHETE)
- "ROMPE
DADOY YANKEE {EL CARTEL/INTERSCOPE)
"ELLA Y YO
g AVENTURA FEATURING DON OMAR (PREMIUM LATIN)

- "MAYOR QUE YO

| SABY RANKS, DAODY YANKEE, TOAN® TUN TUR WISIN YANDEL § HECTOR (MAS FLOW/UNNVERSAL LATINO)
s CUENTALE
"0 IVY QUEEN (LA CALLE/UNIVISION)

“VEN BAILALO
ANGEL & KHRIZ (LUAR/MVP/MACHETE)

ESO EHH..!!

ALEXIS & FIDD {SONY BMG NORTE)
Yo voy
ZI0N & LENNOX FEATURING DARDY YANKEE (WHITE LION/SONY BMG NORTE}
| REGGAETON LATINO
 DON OMAR (CHOSEN FEW EMERALO/MACHE TE/UBO)
'y ESTA NOCHE DE TRAVESURA

~ HECTOR "EL BAMBING" FEATURING DIVINO {FLOW/UNIVERSAL LATING)
LLAME PA' VERTE
- WISIN & YANDEL (MACHETE)
- TE HE QUERIDO, TE HE LLORADO
~ VY QUEEN {LA CALLE/UNIVISION)
BAILANDO
~ YAGA & MACKIE FEATURING NINA SKY (LA CALLE/UNIVISION)

. CHULIN CULIN CHUNFLY
VOLTIO FEATURING CALLE 13 (WHITE LION/EPIC/SONY BMG NORTE)

REGIONAL MEXICAN..

| TITLE
ARTIST (IMPRINT / PROMOTION LABEL}
NO PUEDO OLVIDARTE
5 BETO Y SUS CANARIOS (DISA)
» PERO TE VAS A ARREPENTIR
: R K-PAZ DE LA SIERRA WITH JOSE MANUEL ZAMACONA (DISA)
" A CHILLAR A OTRA PARTE
- PESADO (WARNER LATINA)
) . POR TU MALDITO AMOR
= LOS TEMERARIOS (FONOVISA}
| LAGRIMILLAS TONTAS
GRUPO MONTEZ DE OURANGO (DISA)
'4p DIRECTO AL CORAZON
~ LO0S TIGRES DEL NORTE (FONOVISA)
" QUE ME VAS A DAR
JENNI RIVERA (FONOVISA)
- ERES DIVINA
| " PATRULLA 81 (DISA)
3 MUERO
CONJUNTO PRIMAVERA (FONOVISA)

g OIGA
n L L0S HORDSGOPOS OF OURANGO (DISA)

COSAS DEL AMOR
| SERGID VEGA (SONY BMG NORTE)

- FRUTA PROHIBIDA
~ LOS ELEGI00S (FONOVISA)

. MI CREDO
: K-PAZ DE LA SIERRA (DISA)
nﬁﬂl NADA CONTIGO

LOS HURACANES DEL NORTE (UNIVISION)

LOCO POR TI
[ VICTOR GARCIA (SONY BMG NORTE)

Data for week of JANUARY 14, 2006 |

© 2006, VNUI Business Media, Inc. and Nielsen SoundScan, Inc. All nghts reserved.

@ LATIN ALBUMS

POP.
TITLE (IMPRINT / DISTRIBUTING LABEL)

SHAKIRA

FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC)

RBD

REBELDE (EMI LATIN)

- RBD

NUESTRO AMOR (EMI LATIN)

JUANES

M1 SANGRE (SURCO/UNIERSAL LATINO)

RICARDO ARJONA

ADENTRO (SONY BMG NORTE)

ANA GABRIEL

HISTORIA OF UNA REINA (SONY BMG NORTE)

SIN BANDERA

~ MANANA (SONY BMG NORTE)

- LUIS MIGUEL

= GRANDES EXITOS (WARNER LATINA)

- VARIOUS ARTISTS

~ TOP LATINO (SONY BMG NORTE)

A.B. QUINTANILLA 1ll PRESENTS KUMBIA KINGS

" FUEGO (EMI LATIN}

- ALEJANDRO FERNANDEZ

= MEXICO-MADRIO: EN DIRECTO Y SIK ESCALAS (SONY BMG NORTE)
- RBD

EN VIVO (EMI LATIN)

‘4a ¢ REK
" REIX (SONY BMG NORTE}

- VOZ AVOZ
EN PRESENCIA OEL FUTURO (UBO)

" MARCO ANTONIO SOLIS
" LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG)

~ RHYTHN

=
ARTIST
| TITLE {IMPRINT / OISTRIBUTING LABEL)

DADDY YANKEE
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE)
DON OMAR
DA HITMAN PRESENTS REGGAETON LATINO (VI/MACHETE/UMRG)
WISIN & YANDEL
PAL MUNDO (MACHETE)
. VARIOUS ARTISTS
GOLD STAR MUSIC: REGGAETON KITS (GOLD STAR/UNIVERSAL LATINO)
. DADDY YANKEE
BARRIO FINO (EL CARTEL/VI/MACHETE)
- LUNY TUNES & BABY RANKS
_ MAS FLOW 2 (MAS FLOW/UNIVERSAL LATINO)
. "IVY QUEEN
FLASHBACK (LA CALLE/UNIVISION/UG)
VOLTIO
~ VOLTIO (WHITE LION/EPIC/SONY MUSIC)
- VARIOUS ARTISTS
801 WONDER 5 CHENCHE RECORDS PRESEAT 1 DRAFY 2405 CHENCHVCHOSEN FEH EMERALDY50)
VARIOUS ARTISTS
REGGAETON NINOS VOL, 1 (EMI LATIN)
- CALLE 13
'=" CALLE 13 (WHITE LION/SONY BMG NORTE)
= VARIOUS ARTISTS
~ BUDDHA'S FAMILY 2: DESDE LA PRISION (MACHETE}

© ANGEL & KHRIZ
LOS MVP'S (LUAR/MVP/MACHETE)

mlgf ALEXIS & FIDO
~ THE PITBULLS (SONY BMG NORTE)

. IVY QUEEN
! THE BEST OF IVY QUEEN (UNIVERSAL LATINO)

¥ ARTIST
3 TITLE (IMPRINT / DISTRIBUTING LABEL)

. LOS HOROSCOPOS DE DURANGO
. ANTES MUERTAS QUE SENCILLAS (DISA)

- VICENTE FERNANDEZ
MI$ DUETOS (SONY BMG NORTE)

# . 10S TIGRES DEL NORTE
~ CUMBIAS Y ALGO MAS... (FONOVISNUG)
g GRUPO MONTEZ DE DURANGO
P - L0S SUPER EXITOS: LAGRIMILLAS TONTAS (DiSA)

« K-PAZ DE LA SIERRA
MAS CAPACES QUE NUNCA (DISA)
“ @& 5 VARIOUS ARTISTS
~ HOMENAJE A DON ANTONIO AGUILAR (FONOVISA/UG)

. RAMON AVALA Y SUS BRAVOS DEL NORTE
i £ ANTOLOGIA DE UN REY (FREDDIE)

m g JOSE ALFREDO JIMENEZ
. LAHISTOR!A DEL REY (SONY BMG NORTE)

VARIOUS ARTISTS
" AGARRON DURANGUENSE 2006 (DISA)
0. GRUPO BRYNDIS
" LAMEJOR... COLECCION (DISA)

' LOS TEMERARIOS
_ LAMEJOR._.COLECCION (0ISA)
: ";p?’ INTOCABLE
X (EMI LATIN)
LOS CAMINANTES
TESORDS DE COLECCION: L& ADMANTICO DE LOS CAMINANTES {SONY BMG KORTE)
-“: LOS TEMERARIOS
. SUENO DE AMOR (AFG SIGMA/FONOVISA/UG)

z JENNI RIVERA
! = PARRANDERA, REBELDE Y ATREVIDA (FONOVISA/UG)

For chart reprints call 646.654.4633

Sée cnart iegend for Hot Dance Club Play and Hot Dance Singles Sa'es nsfes and explanations. € 2006, VNU Business Media, Inc.
and Nietsen’SoundScan, Inc. All righls reserved. HOT DANCE AIRPLAY: 9 dance stations are electronically monitored by Nieisen
Broadcast Data Systems. See chart legend for rules and explanatiors. £ 2008. VNU Business Media, Inc. All rights reserved

elille, 0|
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BIPDANCE

28 TITLE
ARTIST IMPRINT & NUMBER / PgoMQTIONJ.ABEL
LOVE GENERATION
C ‘308 SIRCLAR FEaT. GARY PINE YELLOW/TOMMY S0 SAVER LABEL 2490 DY 80Y
HOUSE IS NOT A HOME (T. MORANW. RIGG'DIO MIXES)
g DEBORAH COX OECO PROMO/NERVOUS

CLUB PLAY.

"= DON'T FORGET ABOUT US
MARIAH CAREY ISLANO 006059/104MG

6 : '35. SEASONS OF LOVE
' _ CAST OF RENT WARNER BROS. PROMO

. PERFECT LOVE
SIMPLY RED SIMPLYREO COM/VERVE FORECAST 005701/VERVE

10 IVE GOT A LIFE (iT'S THE ONLY THING THAT'S MINE)
" EURYTHMICS ARISTA PROMOD/RMG

CRAZY
ANOY BELL SANCTUARY 84776

1o SLEEPLESS
~_SYLVIA TOSUN DUSK PROMO

HUNG UP
MADONNA WARNER BROS. 42845

CRAZY
ALANIS MORISSETTE MAVERICK 42855/REPRISE

~ _GOLDFRAPP MUTE 9304
m 18 7. WORK THAT BODY (OH REALLY)
- 1 GOT YOUR LOVE
n 2 7 RELENTLESS (JUST A GAME)
2 AMBER JMCA PROMO/SOUND ADVISORS
mﬁ@ SUNSHINE
JACINTA CHUNKY 005
-@ | WATCH YOU
LEE-CABRERA FEATURING MIM NEUTONE PROMO
DARE
TITLE
MADGNNA WARNER BROS. 42845 QO
NUMBER 1
1_, . _DEPECHE MODE SIRE/MUTE/REPRISE 42831/WARNER BROS. @€
_:f | GOT YOUR LOVE
ALANIS MORISSETTE MAVERICK/REPRISE 42855/WARNER BROS. @€
m EVERYTIME WE TOUCH
CASCADA 72130 00
m 111 (CHK CHK CHK} TOUCH AND GO 203887 ©Q
~ ADAGIO FOR STRINGS
JODY WATLEY WATER MUSIC OANCE 060583/VARESE SARABANDE €3
GOTTA GO GOTTA LEAVE (TIRED)
~DEPECHE MODE MUTE/REPRISE 42757/WARNER BROS. OO
@“‘ LISTEN TO YOUR HEART
KELLY OSBOURNE SANCTUARY B4751 @@

NUMBER 1
| NATASHA BEDINGFIELD EPIC PROMO
*%‘Q IN MY MIND
€9 | HEATHER HEADLEY RCA PROMO/RMG
g MAKE-UP SEX
%" CLEAR STATIC MAVERICK 42843/REPRISE
JUST LIKE THAT
- NEW OROER WARNER BROS. PROMO
14 92 (oapeLE SKYBLAZE 75721/COLUMBIA
JASON WALKER JVM 028
i Sciia
NS sALEs
» Al o I_ e .
HUNG UP
THE POSTAL SERVICE SUB POP 70656 ®Q
2 PRECIOUS
LOLA SOBE 42841/WARNER BROS. @
CRAZY
16 (INE INCH NAILS NOTHING 005465/INTERSCOPE @
" NINE INCH NAILS NOTHING 005127 & 005129/INTERSCOPE @
TAKE ECSTASY WITH ME
I'LL BE YOUR LIGHT
KRISTINE W TOMMY BOY SILVER LABEL 2483/TOMMY BOY Q0
LOOKING FOR A NEW LOVE {2005 REMIXES)
THE PUSSYCAT DOLLS FEATURING BYSTA RKYMES AgM 005205/ KTERSCOPE @)
ENJOY THE SILENCE...04
DJ ICEY DUB PLATE 0001/ZONE €@
ONE WORD
BT HUMAN IMPRINT 8017/SYSTEM @

FAITHFULLY
JUDY TORRES ROBBINS 72137 @

MusIC
LEELA JAMES WARNER BROS. 42806 ©©

UNWRITTEN
FRISCIA & LAMBOY PRESENT ANTHONY LAMONT LIVE PROMO/MUSIC PLANT
i 12 DONNA SUMMER MERCURY 006043/UME
TiM REX EXPERIMENT FEATURING VERONICA REXHOUSE PROMO/SHEAKY KOGD
E 24 5 GUILT IS A USELESS EMOTION
ﬂ " FIRST LOVE (LEX.THE MOVES/S. AUGELLO MIXES)
B 15 13 NO MORE (T. YOUNG/C. JACKTOMER G. MIXES)
GORILLAZ FEATURING SHAUN RYDER PARLOPHONE PROMO/VIRGIN
| RTIST IMPRINT / DISTRIBUTING LABEL
47 WE WILL BECOME SILHOUETTES
GOLDFRAPP MUTE 9304 ©
NO STRINGS
DONNA SUMMER MERCURY 006043/UME @
ONLY (RICHARD X/EL-P MIXES)
- 42 25 THEHAND THAT FEEDS (PHOTEK/DFA MIXES)
i "#" THE OTHER SIDE
“E" - PAUL VAN DYK FEATURING WAYNE JACKSON VANDIT 9292/MUTE ©Q
. TIESTO BLACK HOLE 33252/NETTWERK @03
DONT CHA {R. ROSARIO/KASKADE/DJ DAN MIXES)
VIVIAN GREEN COLUMBIA 72898/SONY MUSIC Q©
TASTERS
0.H.T. ROBBINS 72116 QO
m HUMAN TECHNOLOGY

BELIEVE IN ME
ATB WATER MUSIC DANCE 060507/VARESE SARABANDE @

S TITLE
Z ARTIST IMPRINT & NUMBER / PROMOTION LABEL
| SHOULD HAVE CHEATED
KEYSHIA COLE A&M PROMO/INTERSCOPE
-, I'LL BE YOUR LIGHT
| KRISTINE W TOMMY BOY SILVER LABEL 2481/TOMMY BOY
WAITING
TAXI 00LL WWW TAXIOOLL.COM PROMO
- CAN'T LET GO
JOHNNY VICIOUS FEATURING JUDY ALBANESE NERVOUS PROMO
MY HOUSE IS YOUR HOUSE
CHRIS THE GREEK PANAGHI UJG PROMO
BOYFRIEND
ASHLEE SIMPSON GEFFEN 005574
Z 148 RHYTHM INTOXICATION |
(1% QI ROSAGEL TOMMY BOY SILVER LABEL 2498/T0MMY BOY
- MUSIC
' LEELA JAMES WARNER BROS. 42606
CELEBRATION
_THE SWEET INSPIRATIONS FRIXION PROMO
LOVE ME
ROBIN ELEVEN 11 001
BECAUSE OF YOU
KELLY CLARKSON RCA PROMO/RMG
4EVER
THE VERONICAS ENGINEROOM/SIRE PROMO/WARNER BROS.
AUTOMATIC
RICHARD VISSION FEATURING STRANGER OAYS SYSTEM 1067
BEAUTY QUEEN
SNAP MINISTRY OF SOUND PROMO
NEED YOU TONIGHT (REMIXES)
INXS RHINO PROMO
UNBELIEVABLE
KACI BROWN THE DAS LABEL PROMO/INTERSCOPE
TWISTED TRANSISTOR (E. KUPPERA. HARRIS/DUMMIES MIXES)
KORN VIRGIN PROMO
OUT OF MY MIND
SARAH ATERETH BEGUILE PROMO/LIGHTYEAR
Lugllic RAIN FALL DOWN
LU THE ROLLING STONES VIRGIN PROMO

NEW A PAIN THAT I'M USED TO

DEPECHE MODE SIRE/MUTE PROMO/REPRISE
= PRECIOUS

2 9

| DON'T CARE
" RICKY MARTIN FEATURING FAT JOE & AMERIE COLUMBIA 80358

DIRTY AND SWEET

TERI BRISTOL LIVE 005/MUSIC PLANT

1 STILL BELIEVE

RACHEL PANAY ACT 2 8010, MUSIC PLANT
ENDS OF THE EARTH

SUN JH PROMO/BML

CE AIRPLAY.

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
DONT FCRGET ABOUT US
MARIAH CAREY ISLAND/IOJMG

HUNG UP

MADONNA WARNER BROS.

EVERYTIME WE TOUCH

CASCADA ROBBINS

- HOUSE IS NOT A HOME
" DEBORAH COX OECO/NERVOUS

DREAMS
DEEP DISH FEATURING STEVIE NICKS OEEP OISH/THRIVE
- - DARE
A GORILLAZ FEATURING SHAUN RYDER PARLOPHONE/VIRGIN

LOVE ON MY MIND
FREEMASONS FEATURING AMANOA WILSDN ULTRA

4, BECAUSE OF YOU
: | KELLY CLARKSON RCA/RMG

SOMEONE
0.H.T. FEATURING EOMEE ROBBINS

}{T;z’f. THE OTHER SIDE
'S "€ PAUL VAN OYK FEATURING WAYNE JACKSON VANDIT/MUTE
JUST LIKE THAT
AMBER JMCA/SOUND ADVISORS
. 4 ONE WISH
" RAY J KNOCKOUT/SANCTUARY
LOVE GENERATION
508 SINCLAR FEATURING GARY PIKE YELLOW/TOMMY B0Y SILVER LABEL/TOMMY 80Y
- MESMERIZED
§ [ FAITH EVANS CAPITOL

NO STRINGS
LOLA SOBE'WARNER BROS.

MORE THAN WORDS
FRANKIE J COLUMBIA

CRAZY

"DOCTOR PRESSURE

MYLO vS. THE MIAMI SOUNO MACHINE RCA/RMG
UNWRITTEN

NATASHA BEDINGFIELO EPIC

DANCIN

AARON SMITH FEATURING LUVLI MOODY

- TAKE ME AWAY
| _STONEBRIDGE FEATURING THERESE ULTRA

IVE GOT A LIFE {IT'S THE ONLY THING THAT'S MINE)
Eunvmwcs ARISTA/RMG

FAITHFULLY
JUOY TORRES ROBBINS

I'LL BE YOUR LIGHT
KRISTINE W TOMMY BOY SILVER LABEL/TOMMY BOY

Go to www.billooard.biz for complete chart data | 71
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JAPAN

ALBUMS

(SOUNDSCAN JAPAN)
AYUMI HAMASAKI
(MISS)UNDERSTOOD (CD +DVD) AVEX TRAX

I AYUM! HAMASAKI
2 NEW TOOD AVEX TRAX

m g KOBUKURO

NAMELESS WDRLD WARNER
4 2 MIKA NAKASHIMA
3 BEST SONY

JANUARY 4, 2006

1 KOBUKURO
£ NAMELESS WORLD (LTD EDITION) WARNER

KEN HIRAI
10TH ANNIVERSARY COMPLETE SINGLES 95-05 DEFSTAR

8 4
Im 3‘{ Al OOTSUKA
| 3 - LOVE COOK (CD +0VD) AVEX TRAX
2 THE HIGH LOWS
8  NEW FLASH BEST BMG FUNHOUSE

5 B'Z
B'Z THE BEST PLEASURE Il VERMILLION RECORDS

i KUMI KODA
11‘2 NEW UNDER: COVER (LTD EDITION) AVEX TRAX

FRANCE
A MS

 (SNEP/IFOP/TITE-LIVE)
INDOCHINE

ALICE & JUNE EPIC
JOHNNY HALLYDAY
MA VERITE MERCURY

~ JAMES BLUNT

BACK TO BEDLAM ATLANTIC
MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS.
NOLWENN LEROY

HISTOIRES NATURELLES MERCURY
RAPHAEL

CARAVANE CAPITOL

ROBBIE WILLIAMS

INTENSIVE CARE CHRYSALIS

VARIOUS ARTISTS

LE ROI SOLEIL WARNER BROS.

MYRIAM ABEL
LA VIE DEVANT TOI RCA

JANUARY 3, 2006

THE CORRS
HOME ATLANTIC

ITALY

{FIMI/NIELSEN) JANUARY 2, 2006

RENATO ZERO
IL DONO TATTICA
2 3 ROBBIE WILLIAMS
aiige INTENSIVE CARE CHRYSALIS
> 1 1 FABRIZIO D'ANDRE
| ~IN DIREZIONE OSTINATA E CONTRARIA RICORDI
4 4 VASCOROSSI
i BUON1 D CATTIVI LIVE ANTHOLDGY CAPITOL
- 5 CLAUDIO BAGLIONI
TUTTI QUI COLUMBIA
MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS.
EROS RAMAZZOTTI
CALMA APPARENTE ARIOLA
ANASTACIA
PIECES OF A DREAM EPIC
~ LAURA PAUSINI
~ LIVE IN PARIS 2005 ATLANTIC

MICHAEL BUBLE
CAUGHT IN THE ACT REPRISE

SWEDEN +

SINGLES

(GLF) DECEMBER 20, 2005

- RIGHT HERE RIGHT NOW
. _AGNES COLUMBIA

BALLA DA-LI

ANDREAS DA MAN COLUMBIA

HUNG UP

MADDNNA WARNER BROS.

THE HJARTA & SMARTA EP
KENT RCA

wa 3
. 5 YOURE BEAUTIFUL
y JAMES BLUNT ATLANTIC

ALBUMS

+ . AGNES
> ~ AGNES COLUMBIA
"2 , BJORNSKIFS
=5 DECENNIER SANGER FRAN EN ANNAN TID CAPITOL

z 4 MADONNA
 CONFESSIONS ON A DANCE FLOOR WARNER BROS.

‘4 3 SONOF APLUMBER
SON OF A PLUMBER CAPITOL

sl g ILDIVO
3 ANCORA SYCO/SONY BMG

ALBUMS

{THE CFFICIAL UK CHARTS €0.}

! 1 EMINEM
: CURTAIN CALL - THE HITS INTERSCOPE

JANUARY 1, 2006

UNITED KINGDOM =<

2 JAMES BLUNT
BACK TO BEDLAM ATLANTIC

e, .0
GERMANY

ALBUMS

{MEDIA CONTROL)

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

JANUARY 3, 2006

g KELLY CLARKSON
BREAKAWAY RCA

XAVIER NAIDOO
TELEGRAMM FUER X NAIDOO RECOROS

HARD-FI
STARS OF CCTV ATLANTIC/NECESSARY

ENYA
AMARANTINE WARNER BROS.

T o ROBBIE WILLIAMS
| GREATEST HITS CHRYSALIS

JAMES BLUNT
BACK TD BEDLAM ATLANTIC

N 7 GORILLAZ
DEMON DAYS PARLOPHONE

DIE TOTEN HOSEN
UNPLUGGED I'™ WIENER BURGTHEATER WARNER

. KAISER CHIEFS
EMPLOYMENT B UNIQUE/POLYDOR

MADONNA
CONFESSIONS ON A DANCE FLODR WARNER BROS.

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

EMINEM
CURTAIN CALL - THE HITS INTERSCDPE

'@ 4y MADONNA
T CONFESSIONS ON A DANCE FLOOR WARNER BROS

MARIO BARTH
MAENNER SIND SCHWEINE FRAUEN ABER AUCH ZAMPAND

THE PUSSYCAT DOLLS
PCD A&M/INTERSCOPE

AUSTRALIA —~

ALBUMS

{ARIA) JANUARY 1, 2006
- 3 EMINEM
= = CURTAIN CALL - THE HITS INTERSCOPE
2 4 JAMES BLUNT

BACK TO BEDLAM ATLANTIC
4 HUMAN NATURE
e REACH OUT: THE MOTOWN RECORD COLUMBIA
a4 ¢ KELLY CLARKSON

BREAKAWAY RCA

i—-—ﬂ 7 THE BLACK EYED PEAS
al ey MONKEY INTERSCOPE
IL DIVO
ANCORA SYCO/SONY BMG

BERNARD FANNING
TEA AND SYMPATHY UNIVERSAL

TOKIO HOTEL
SCHREI ISLAND

(SOUNDSCAN)

SARAH CONNOR
CHRISTMAS IN MY HEART X-CELL/SDNY BMG

JANUARY 14, 2006

EMINEM
CURTAIN CALL: THE HITS SHADY/AFTERMATH/INTERSCOPE/UNIVERSAL

THE BLACK EYED PEAS
MONKEY A&M/INTERSCOPE/UNIVERSAL

MADONNA
CONFESSIONS DN A DANCE FLODR WARNER

JAMES BLUNT
BACK TO BEDLAM CUSTARD/ATLANTIC/WARNER

SYSTEM OF A DOWN

~ HYPNDTIZE AMERICAN; COLUMBIA/SONY BMG MUSIC

JOHNNY CASH
THE LEGEND OF JOHNNY CASH LEGAGY/COLUMBIVAMERCANISLAND/UNVERSAL

MADONNA
CONFESSIDNS ON A DANCE FLOOR WARNER BROS

THE VERONICAS
THE SECRET LIFE OF.. WARNER BROS.

WOLFMOTHER
WOLFMOTHER MODULAR

SPAIN

ALBUMS
[ =<3 (PROMUSICAE/MEOIA) JANUARY 4, 2006
; LDIVO
ANCORA SYCO/SONY BMG
2 4 MECANO

GRANDES EXITOS SONY BMG
“" 3 MANOLO GARCIA
- SINGLES DIRECTOS Y SIROCOS SONY BMG
a4 o ESTOPA
VOCES DE ULTRARUMBA SONY BMG
B 5 BATUKA
2 BATUKA LATIN VALE MUSIC

& 5 MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS.

2 7 MK
o bl LAS TABLAS OE MULTIPLICAR WARNER

8 11 BATUKA JUNIOR
o BATUKA JUNIDR 2005 VALE MUSIC
i 14 EL ARREBATO
o GRANDES EXITOS CAPITOL
BT MARIA ISABEL
D NUMERD 2 VALE MUSIC

IRELAND

SINGLES

(JRMA/CHART TRACK)

JCB SONG

NIZLOPI FOM

THAT'S MY GOAL
SHAYNE WARD SYCO/SONY BMG
GEORGE BEST - A TRIBUTE
BRIAN KENNEDY CURB

FAIRYTALE OF NEW YORK

THE PDGUES FT. KIRSTY MCCOLL WARNER BROS.

MY HUMPS
THE BLACK EYED PEAS A&M/INTERSCOPE

ALBUMS

% 4 EMINEM
£ CURTAIN CALL - THE HITS INTERSCOPE

2 3 KELLY CLARKSON
BREAKAWAY RCA

i 4 ILDIVO
ANCORA SYCO/SONY BMG

a MARIO ROSENSTOCK
GIFT GRUB 6 - THE SPECIAL ONE EMI

DECEMBER 30, 2005

KELLY CLARKSON
BREAKAWAY RCA/BMG

SOUNDTRACK
GET RICH OR DIE TRYIN' G-UNIT/INTERSCOPE/UNIVERSAL

VARIOUS ARTISTS
MUCHDANCE 2006 SONY BMG MUSIC

THE TRAGICALLY HIP
YER FAVORITES UNIVERSAL

ALBUMS

(SUCESSO MAGAZINE)

ROBERTO CARLOS
ROBERTO CARLOS COLUMBIA

JANUARY 3, 2006

ANA CAROLINA
PERFIL SONY BMG/SOM LIVRE

ANA CAROLINA/SEU JORGE
ANA & JORGE SONY BMG

BANDA CALYPSO
VOL. 8 MD

BRUNO & MARRONE
MEU PRESENTE E VOCE SONY BMG

VARIOUS ARTISTS
REBELDE - PORTUGUESE EDITION EMI

I(VETE SANGALO
AS SUPER NOVAS VOL. 01 UNIVERSAL

VARIOUS ARTISTS
SAMBAS ENREDO 2006 - RIO DE JANEIRO SONY BMG

O RAPPA
ACUSTICO MTV WARNER

KID ABELHA
ACUSTICO MTV UNIVERSAL

MEXICO g

ALBUMS

(BIMSA) JANUARY 2, 2006

RICARDO ARJONA
ADENTRO SONY BMG

LUIS MIGUEL
GRANDES EXITDS WARNER BROS.

~ ALEJANDRO FERNANDEZ

MEXICO - MADRID EN DIRECTD Y SIN ESCALAS SONY BMG

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

"~ YURIDIA

LA V0Z DE UN ANGEL SONY BMG

SIN BANDERA
MANANA SONY BMG

SHAKIRA
ORAL FIXATION VOL. 2 EPIC

MADONNA
CONFESSIONS ON A DANCE FLOOR WARNER BROS

JAMES BLUNT
A BACK TO BEDLAM ATLANTIC

72 | Go to www.billboard.biz for complete chart data

YAHIR
NO TE APARTES DE MI WARNER

RBD
NUESTRO AMOR EMI

(NIELSEN SCUNDSCAN (!ITERNATIHAL)x - JANUARY 14, 2006
THAT'S MY GOAL

- SHAYNE WARD SYCO

HUNG UP (ALBUM VERSION)

MADONNA WARNER BROS.

JCB

NIZLOPI FDM

MY HUMPS

THE BLACK EYED PEAS A&M/INTERSCOPE

PUSH THE BUTTON

SUGABABES ISLAND

STICKWITU

THE PUSSYCAT DOLLS A&M/INTERSCOPE

UGLY

SUGABABES ISLAND

WHEN I'M GONE

EMINEM SHADY/AFTERMATH/INTERSCOPE

YOU'RE BEAUTIFUL

 JAMES BLUNT ATLANTIC

"1 BET YOU LOOK GOOD ON THE DANCEFLOOR
= ARCTIC MONKEYS DOMINO

BAD DAY

OANIEL POWTER WARNER

GOODBYE MY LOVER

JAMES BLUNT ATLANTIC

" FAIRYTALE OF NEW YORK

THE POGUES WARNER

BECAUSE OF YOU

KELLY CLARKSON RCA

DONT CHA (ALBUM VERSION)

THE PUSSYCAT DOLLS FT. BUSTA RHYMES A&M/INTERSCOPE
GOLD DIGGER (EXPLICIT ALBUM VERSION)
KANYE WEST FT. JAMIE FOXX ROC-A-FELLA/DEF JAM
TRIPPING (ALBUM VERSION)

ROBBIE WILLIAMS CHRYSALIS

ADVERTISING SPACE

ROBBIE WILLIAMS CHRYSALIS

HUNG UP (RADIO VERSION)

MADONNA WARNER BROS.

NINE MILLION BICYCLES
KATIE MELUA DRAMATICO

FILANDERS

SINGLES

(PROMUVI) JANUARY 4, 2006
KIPPENSOEP VOOR IEDEREEN
__KIPPENSOEP ALLSTARS EMI
ISNT IT TIME
UDO ARIOLA
. LOVE GENERATION
BOB SINCLAR FT. GARY PINE YELLOW PRODUCTIONS
HUNG UP
MADONNA WARNER BROS.
5 JINGLE BELLS/LAST CHRISTMAS
~ CRAZY FROG MACH1 RECORDS

LAURA LYNN

- _DROMEN ARS

ENYA

AMARANTINE WARNER BROS.
IL DIVO

{_ANCORA SYCO/SONY BMG
FRANS BAUER

10 JAAR HITS SONY BMG

. COLDPLAY
= X&Y PARLOPHONE

ARGENTINA &=

ALBUMS

(CAPIF)
RICARDO ARJONA
" ADENTRO SONY BMG
CARLOS LA MONA JIMENEZ
_TRILDGIA 1ER ACTD DISCO 5.

ANDRES CALAMARO
__EL REGRESD DRO
MADONNA
CONFESSIONS ON A DANCE FLODR WARNER BROS.
LUIS MIGUEL
¥ GRANOES EXITOS - WORLOWIDE VERSION WARNER BROS.
7 JAMES BLUNT

BACK TD BEQLAM ATLANTIC

SHAKIRA
ORAL FIXATION VOL. 2 EPIC
ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS
VARIOUS ARTISTS
BOSSA "N MARLEY PMB/MUSIC BROKERS
MIRANDA
SIN RESTRICCIONES PELO MUSIC/SECSY DISCOS/LOCOMO

DECEMBER 20, 2005.

Data for week of JANUARY 14, 2006 | CHARTS LEGEND on Page 74
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EUROC

:gﬁ EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM
_‘! SALES CHARTS OF 20 EUROPEAN COUNTRIES. JANUARY 4, 2006
. HUNG UP
Ef MADONNA WARNER BROS
MY HUMPS
THE BLACK EYED PEAS A&M/INTERSCOPE
" WHEN I'M GONE
. EMINEM (NTERSCOPE
THAT'S MY GOAL
) SHAYNE WARD SYCO
. BIG CITY LIFE
. MATTAFIX BUDDHIST PUNK
g STICKWITU
THE PUSSYCAT DOLLS A&M/INTERSCDPE

, MON PLUS BEAU NOEL

. JOHNNY HALLYDAY MERCURY
JCB SONG
NIZLGPI FOM
. GOODBYE MY LOVER
. JAMES BLUNT ATLANTIC
LA CAMISA NEGRA
JUANES UNIVERSAL
. DIESER WEG
. XAVIER NAIDDO NAIDOO RECORDS

JINGLE BELLS/LAST CHRISTMAS
CRAZY FROG MACH1 RECORDS
' FIRST DAY OF MY LIFE
MELANIE C. RED GIRL RECORDS

YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

|k

B

TRIPPING
ROBBIE WILLIAMS CHRYSALIS

AlLBUWM

- WEEK

JANUARY 4, 2006

ROBBIE WILLIAMS
INTENSIVE CARE CHRYSALIS

MADONNA

CONFESSIONS ON A DANCE FLOOR WARNER BROS.
i’." .
IE'EE
|
|

EMINEM

CURTAIN CALL - THE HITS INTERSCOPE
ENYA

AMARANTINE WARNER BROS.

IL DIVO

ANCORA SYCO/SONY BMG

KATIE MELUA

2
3 JAMES BLUNT
. BACK TO BEDLAM ATLANTIC
- -
ey
2 |

6

- """ PIECE BY PIECE DRAMATICO
17 KELLY CLARKSON

BREAKAWAY RCA

.'Li-‘ XAVIER NAIDOO

~_TELEGRAMM FUER X NAIDOO RECORDS

g COLDPLAY
X&Y PARLOPHONE

22 ROBBIE WILLIAMS
" GREATEST HITS CHRYSALIS
11 GREEN DAY
BULLET IN A BIBLE REPRISE
o THE BLACK EYED PEAS
MONKEY BUSINESS A&M/INTERSCOPE
14 'NDOCHINE
ALICE & JUNE EPIC

HARD-FI
STARS OF CCTV ATLANTIC/NECESSARY

RADIO AIRPI.AY

RADIO AIRPLAY INFORMATION FROM 17 EURO
ﬁ TABLATEO BY NIELSEN MUSIC CONTROL.

AN COUNTRIES AS MDNITORED AND

JANUARY: 4,°2006

| HUNG UP
MADONNA WARNER BROS.
ADVERTISING SPACE
ROBBIE WILLIAMS CHRYSALIS
TALK
COLDPLAY PARLOPHONE
DON'T BOTHER
SHAKIRA EPIC
PUSH THE BUTTON
SUGABABES ISLANO
TRIPPING
ROBBIE WILLIAMS CHRYSALIS
GOODBYE MY LOVER
JAMES BLUNT ATLANTIC
YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC
GET YOUR NUMBER
MARIAH CAREY FT. JER DUPRI ISLAND/DEF JAM
STICKWITU
' THE PUSSYCAT DOLLS A&M/INTERSCOPE
UGLY
SUGABABES ISLAND
13 BELLY DANCER (BANANZA)
AKON SRC/UNIVERSAL
DON'T CHA
THE PUSSYCAT DOLLS A&M/INTERSCOPE
14 CRAIG DAVID
DON'T LOVE YOU NO MORE (I'M SORRY) WARNER BROS.

cooL
GWEN STEFANI INTERSCOPE

B

Data for week of JANUARY 14, 2006 |

See Chart Legend for rules and axdlarations. © 2036, VNU Business Media, Inc. and Nielsen SoundScan. inc. All rights reserved
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ARTIST

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

KIRK FRANKLIN

HERQ FO YO SOUL/GOSPO GENTRIC 71019/PROVIDENT-INTEGRITY
VARIOUS ARTISTS

WOW HITS 2006 EMICMG/PROVIOENT-INTEGRITY/WORO-CURB 1247

RELIENT K

MMHMM GOTEE/CAPITOL 2953/EMICMG

THIRD DAY

WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY

SWITCHFOOT

NOTHING IS SOUND COLUMBIA/SPARROW 1383*/EMICMG ®

CASTING CROWNS

LIFESONG BEACH STREET/REUNIDN 10770/PROVIDENT-INTEGRITY

UNDEROATH

THEY'RE ONLY CHASING SAFETY SOLID STATE/TOOTH & NAIL 3184/EMICMG

VARIOUS ARTISTS

| INSPIRED BY THE CHADNICLES OF NARNUA: THE LION. THE WITCH AND THE WARDROBE SPARROW 1457/EMICMG
. VARIOUS ARTISTS

WOW CHRISTMAS (GREEN) WORD-CURB/EMI/PROVIDENT-INTEGRITY 86414

STEVEN CURTIS CHAPMAN

ALL | REALLY WANT FOR CHRISTMAS SPARROW 1231/EMICMG

JEREMY CAMP
LIVE--UNPLUGGED: FRANKLIN, TN BEC 7661/EMICMG

MERCYME
THE CHRISTMAS SESSIONS INO 365 1/PROVIDENT-INTEGRITY

i MARY MARY K
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT-INTEGRITY B

CHRIS TOMLIN
LIVE FROM AUSTIN MUSIC HALL SIXSTEPS/SPARROW 2448/EMICMG

CHRIS TOMLIN

ARRIVING SIXSTEPS/SPARROW 4243/EMICMG

JEREMY CAMP

RESTORED BEC 8615/EMICMG

RELIENT K

APATHETIC EP GOTEE/CAPITOL 200%/EMICMG

ISRAEL & NEW BREED

ALIVE [N SOUTH AFRICA INTEGRITY GOSPEL/EPIC 3647/PROVIOENT-INTEGRITY
DAVID CROWDER BAND

A COLLISION OR (3+4=7) SIXSTEPS/SPARRDW 1228/EMICMG
VARIOUS ARTISTS

MORE THAN 50 MOST LOVED HYMNS LIBERTY 0812/EMICMG
BARLOWGIRL

ANOTHER JOURNAL ENTRY FERVENT 86446/WORD-CURB

CECE WINANS

PURIFIED PURESPRINGS GOSPEL/INO 3634/PROVIOENT-INTEGRITY
VARIOUS ARTISTS

) CAN ONLY IMAGINE INO/TIME LIFE 19223/PROVIDENT-INTEGRITY

RANDY TRAVIS
GLORY TRAIN: SONGS OF FAITH, WORSHIP AND PRAISE WORD-CURB 86402

ARTIST
TITLE IMPRINT & NUMBER / 0ISTRIBUTING LABEL

F3 | KIRK FRANKLIN

MEALs] HERD FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA
YOLANDA ADAMS

! DAY BY DAY ELEKTRA/ATLANTIC 83789/A6

¥ MARY MARY

MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC
SOUNDTRACK

" THE GOSPEL VERITY 71620/Z0MBA

- ISRAEL & NEW BREED

" ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY MUSIC
CECE WINANS

PURIFIED PURESPRINGS GOSPEL/INO 93997/SONY MUSIC
BYRON CAGE

AN INVITATION TO WORSHIP GOSPQ CENTRIC 71281/Z0MBA

VARIOUS ARTISTS
GOTTA HAVE GOSPEL 3 INTEGRITY GOSPEL/NTEGRITY/GOSPO CENTRIC/EPIC 94426/SONY MUSIC

HEZEKIAH WALKER & LFC
20\85 THE EXPERIENCE VERITY 62829/20MBA

DONNIE MCCLURKIN
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA
SMOKIE NORFUL
NOTHING WITHOUT YOU EMI GOSPEL 77795 ®
VARIOUS ARTISTS
WOW GOSPEL 2005 WORD-CURB/EMICMG/VERITY 65344/Z0MBA
SHIRLEY CAESAR
1 KNOW THE TRUTH ARTEMIS GOSPEL 51635
AARON NEVILLE
CHRISTMAS PRAYER TELL IT 73631/EMI GOSPEL
NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
THE REUNION NEW LIFE/VERITY 71623/Z0MBA
J MOSS
THE J MOSS PROJECT GOSPO CENTRIC 70068/20MBA
E BISHOP G.E. PATTERSON & CONGREGATION
> SINGING THE OLD TIME WAY PODIUM 2504
¢ ISRAEL & NEW BREED
LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC
i GEORGE HUFF
£ MIRACLES WORD-CURB 86380/WARNER BROS.
TYE TRIBBETT & G.A.
LIFE INTEGRITY GOSPEL/COLUMBIA 90549/SONY MUSIC
FLAME
L REWIND CROSS MOVEMENT 30018

KURT CARR PROJECT
i ONE CHURCH GOSPO CENTRIC 70058/20MBA
¥ DORINDA CLARK-COLE
LIVE FROM HOUSTON-THE ROSE OF GDSPEL GOSPO CENTRIC 70611/Z0MBA
TAMELA MANN
GOTTA KEEP MOVIN' TILLYMANN 10117

SOUNDS OF BLACKNESS
UNITY SLR 54693/LIGHTYEAR

-] e e

s
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
EMERY
THE QUESTION TOOTH & NAIL 0604/EMICMG
THOUSAND FOOT KRUTCH
HE ART OF BREAKING TOOTH & NAIL 481S3/EMICMG
FALLING UP
DAWN ESCAPES BEC 0364/EMICMG
FLYLEAF
FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY
REBECCA ST. JAMES
IF | HAD ONE CHANCE TO TELL YOU SOMETHING FOREFRONT 1566/EMICMG &
DELIRIOUS?
MISSION BELL SPARROW 1567/EMICMG
VARIOUS ARTISTS
WOW #1S PROVIDENT/WORD-CURB/EMICMG 10769/PROVIDERT-INTEGRITY
POINT OF GRACE
WINTER WONOERLAND WORD-CLRB 86413
NATALIE GRANT
AWAKEN CURB 78860/WDRD-CURB
 KUTLESS
STRONG TOWER BEC 5391/EMICMG
TOBYMAC
WELCOME TG DIVERSE CITY FOREFRONT 6417/EMICMG
SUPERCHIC[K]
BEAUTY FROM PAIN INPOP 127%/EMICMG
HILLSONG
ULTIMATE WORSHIP: THE VERY BEST LIVE WORSHIP
JARS OF CLAY
| RECEMPTION SONGS ESSENTIAL 10758/PROVIDENT-INTEGRITY
DEMON HUNTER
g TRIPTYCH SOLID STATE 1606/EMICMG
DEREK WEBB
MOCKINGRIRD IND 3817/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
o wow HITS 2005 WORD-CURB/PROVIDENT-INTEGRITY 1106/EMICMG
" SELAH
| GREATEST HYMNS CURB 788%30/WORD-CURB
NICHOLE NORDEMAN
: BRAVE SPARRDW 3575/EMICMG
FFH
VOICE FROM HOME ESSENTIAL 10777/PROVIDENT-INTEGRITY
& VARIOUS ARTISTS
INTEGAITY'S IWORSHIP A TOTAL WORSHIP EXPERIENCE: NO BOUNDREES INGNTEGRITY 2644/PROMDENT-INTEGRITY
MAE
THE EVERGLOW TOOTH & NAIL 5394/EMICMG
SMOKIE NORFUL
NOTHING WITHOUT YOU EMI GOSPEL 7795/EMICMG @
ZOEGIRL
WITH ALL OF MY HEART: THE GREATEST HITS SPARROW 1572/EMICMG

TOBYMAC
RENOVATING--DIVERSE CITY FOREFRONT 2644/EMICMG

PO 7 1

s

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

THE BROOKLYN TABERNACLE CHOIR
I'™M AMAZED...LIVE INO 96415/SONY MUSIC

! MICAH STAMPLEY
THE OF MICAH DEXTERITY SOUNDS 66933/EMI GOSPEL

SHEKINAH GLORY MINISTRY
LIVE KINGOOM 1011/BOOKWORLD
VARIOUS ARTISTS
‘ GOTTA HAVE GOSPEL! VOL. 2 INTEGRITY GOSPEL/GOSPO CENTRIC 70072/Z0MBA

LEE WILLIAMS AND THE SPIRITUAL QC'S
TELL THE ANGELS: LIVE IN MEMPHIS MCG 7034/MALACO
DR. CHARLES G. HAYES AND THE WARRIORS
THE REMIX ICEE INSPIRATIONAL 7206/ICEE
FRED HAMMOND
SOMETHIN: ‘80UT LOVE VERITY/JIVE 58744/Z0MBA
MYRON BUTLER & LEVI
SET ME FREE EM) GOSPEL
VICKI YOHE
HE'S BEEN FAITHFUL PURESPRINGS GOSPEL 86353/EMI GOSPEL
DA T.R.U.TH.
THE FAITH CROSS MOVEMENT 30017
SHADRACH
| WONT WDRRY NO MDRE JUANA/KNIGHT 2012/MALACO
. VARIOUS ARTISTS
HIP HOPE HITS 2006 GOTEE 11693 ®
DARWIN HOBBS
WORSHIPPER EM! GOSPEL 77797
MARVIN SAPP
BE EXALTED VERITY 69951/Z0MBA
RUBEN STUDDARD
| NEED AN ANGEL J 62623/RMG
KIERRA KIKI SHEARD
JUST UNTIL... EM) GOSPEL 74632
AARON NEVILLE
GOSPEL ROOTS TELL IT 60897/EMt GOSPEL
DEITRICK HADDON
JUST THE HITS TYSCOT 4148 ®
VARIOUS ARTISTS
WOW GOSPEL 2004 WORD-CURB/EMICMG/VERITY 57494/Z0MBA
NICOLE C. MULLEN
i} EVERYDAY PEOPLE WORD-CURS B6317/WARNER BROS.
MISSISSIPPI MASS CHOIR
| NOT BY MIGHT, NOR BY POWER MALACO 6035
THE WILLIAM MURPHY PROJECT
..ALL DAY EPIC 94420/SONY MUSIC
LAMAR JAMES
KICKIN' STONES JE'LAM 70023
BEN HARPER AND THE BLIND BOYS OF ALABAMA
™% THERE WILL BE A LIGHT VIRGIN 71206*

JOANN ROSARIO
NOW MORE THAN EVER..WORSHIP F HAMMOND/VERITY 58473/20MBA

TIL1 i RE-ENTRY
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CHARTS
)

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is comoiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

® Albums with the greatest sales gains this week.
REATEST
AIPER

Where included, this awarc indicates the title with
the chart’s biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

T [ndicates album entered top 100 of The Billboard 200
LOTNid and has been removed from Heatseekers chart

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
from whotesale prices. O after price indicates album only available on DualDisc.
CD'DVD after price Indicates CD/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP Is available. Pricing and
vinvt LP availability are not included on all charts.

SINGLES CHARIS e

RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample cf data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience mpressions, comput-
ad Jy cross-referencing exact times of airplay with Arbitron listener data. The
3axceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Sorgs are removed from the Hot 10J and Hot 100 Airplay charts simultaneously

¥ they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removad from the Hot R&B/MHip-Hop Singles & Tracks and Hot R&B/Hip-Hop
Alrplay charts simuttaneously if they have been on the Hot R&B/Hip-Hop Singles &
Tracks for more than 20 weeks and rank below 50. Songs are removed from the Pop
100 and Pop 100 Airplay charts simultaneously if they have been on the Pop100 for
more than 30 weeks and rank below 30. Tities are removed from Hot Country Songs
if they hav2 been on the chart for more shan 20 weeks and rank below 15 in detec-
fions or aLdience, provided that they are not still gaining enough audience points to
bullet. Songs are removed from the Adutt Top 40, Adult Contemporary, Adult R&B,
and Hot Dance Airplay charts if they have been on the chart for more than 20 weeks
and rank telow 15 (20 for Modem Rock and Latin) or if they have been on the chart
for more than 52 weeks and beiow 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nietsen SoundScan. For R&B/Hip-Hop Singles Sales, sal2s data is compiled
from a natonal subset pane! of cors R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

© CD single available. ® Digital Dcwn oad available. @ DVD single available.
0 vinyl Maxi-Single available. @ Vinyl Single available. €@ CD Maxi-Singie
available. Configurations are not included on all singles €harts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research cata provided by Promosquad. Songs are blind tested online by
Promosquad using multiple listens and a nationwide sample of caretully profiled
music consumers. Songs are rated on a t-5 scale; final results are based on
weighted postives. Songs with a score of 65 or more (75 or more for country) are
judged to Kave Hit Potential; although that benchmark number can fluctuate per
format based on the strength of availatle music. For a complete and updated list
of carrent songs with Hit Potential, commentary, polls ang more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of resorts from club DJs.
@ Tities with the greatest club play increase over the previous week.

AWARD CER L LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500.000 alaums {Gold). B RIAA certification for net shipment

for = million units (Platinum). O RiAA zertification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
muti-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units 4Oro). [J Certification
of 200,000 untts (Platino). 2] Certificaticn of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 100,000 paid downioads (Goid). Bl FIAA certification for
200,000 paid cownloads (Platinum). Numeral within platinum symbol indicates song’s
rutiplatinum levet. O RIAA certification for net shipment of 500,000 singles (Gold).

1AUSIC VIDEO SALES CHARTS

@ RIAA gcld certification for net shipmant of 25,000 units fer video singles.

O RIAA geld certification for net shipmant of 50,000 units for shortform or
lengform videos. I RIAA platinum cert fication for net shisment of 50,000 units
for video s ngkes. [_] RIAA platinum certification for sales of 100,000 units for
shortform or longform videos.

DVD SALES,VHS SALES/VIDEO RENTALS

@ R AA god certification for net shipment of 50,000 units or S1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA goid certification for a minimum
sale of 125 000 units or a dollar volume of $9 million at retall “or theatrically released
frocrams; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. (] IRMA platinum certificaticn for a mimmum sale of 250,000 units or a
oollar volume of $18 million at retail for theatrically released programs, and of at
leas:, 50,000 units and $2 million at suggested retail for non-theatrical titles.

3EE BZLOW FOR COMPLETE LEGEND INFORMATION.
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z5 55 ARTIST -
=2 =S  TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 3
YING YANG TWINS |

U.S.A. STILL UNITED COLLIPARK 2790/TVT (11.98 CD/DVD) & =
2 1 gz DANE COOK =
"= RETALIATION CDMEDY CENTRAL 0034 (18.98 Cc0/DVD) ®
3 3 g HAWTHORNE HEIGHTS ®
= L) THE SILENCE IN BLACK AND WHITE VICTORY 220 (13.98}

3
° 5 14 pewadal] PANIC! AT THE DISCO 1
- 21113, FEVER YOU GANT SWEAT OUT DECAYDANGE O77/FUELED BY RAEN (1396) __|
o

> 4z LITTLE BIG TOWN
= 5 THE ROAD TO HERE EQUITY 3010 (13.98)
6 7 7 PITBULL
a2 . MONEY IS STILL A MAJOR ISSUE DIAZ BROTHERS 2750/TVT (11.98 CD/DVD) & |
. JASON ALDEAN

=5 4 2:;' _JASON ALDEAN BROKEN BOW 7657 (12.98) -
s 7 VARIOUS ARTISTS

CRUNK HITS TVT 2505 (18.98) ®

; SEVENDUST
A BEST OF SEVENOUST (CHAPTER ONE 1997-2004) TVT 6051 159&

g YING YANG TWINS
E 1? e _U.SA: UNITED STATE OF ATLANTA COLLIPARK 2520*/TVT (17.98/11.98) =
' 13 14 53 BONE THUGS-N-HARMONY

GREATEST HITS RUTHLESS 25423 (18.98)

@_ 17 20 SILVERSTEIN
DISCOVERING THE WATERFRONT VICTORY 257* (15.98

~ MOTION CITY SOUNDTRACK

i 19 38 Commr s 10 MEMORY EPITAPH 86765 (13 98 =
SUFJAN STEVENS
1‘. 13 20, ILLINDIS ASTHMATIC KITTY 014* (15.98)
f_—"‘ 12 CRAIG MORGAN

MY KIND OF LIVIN' BROKEN BOW 75472 (17.98)
42 SENSES FAIL
LET IT ENFOLD YOU DRIVE-THRU 403/VAGRANT (13.98) ®
, SEVENDUST I
|_NEXT 7BROS 07/WINEDARK (15.98) @ 2

o5 AS I LAY DYING
SHADOWS ARE SECURITY METAL BLADE 14522 (13.98)

i B

3
3

R

- THE ACADEMY IS...
ALMOST HERE FUELED BY RAMEN 071 (11.98)
31 NICKEL CREEK
E WHY SHOULO THE FIRE DIE? SUGAR HILL 3990 (17.98)
2 3 18 - FROM FIRST TO LAST
B ~_DEAR DIARY, MY TEEN ANGST HAS A BODY COUNT EPITAPH 86707 (14.98)
L 40 BLOC PARTY
" SILENT ALARM VICE/DIM MAK 93815*/ATLANTIC (13.98)
192 DANGER DOOM
" _THE MOUSE ANO THE MASK EPITAPH 86775* (13.98) !
LIL JON & THE EAST SIDE BOYZ
CRUNK JUICE BME 2690*/TVT (17.96/11.98) ® g
7 JIMMY BUFFETT
: __LIVE AT FENWAY PARK MAILBOAT 2115 (25.98 CD/DVD) @ _ “
26 9 12-‘ JACKSON BROWNE

L

SOL0 ACOUSTIC VOL. T INSIDE 5251 {16.98)
|a 43 g YOUNG BUCK
gl © TP MASS APPEAL 0016 (17.98)

- VARIOUS ARTISTS
BIGG SHOOP DOGG PRESENTS: WELCOME TO THA CHUUCH - DA ALBUM DOGGYSTYLE 5874/K0CH (17.98)

-
m AIDEN
b NIGHTMARE ANATOMY VICTORY 259 (13.98)
3

o0 VARIOUS ARTISTS
o = - FUNKMASTER FLEX. CAR SHOW TOUR KOCH 5869 (18.98) ®
ﬁ; 43 24 ARMOR FOR SLEEP

i *WHAT T0 00 WHEN YDU ARE DEAD EQUAL VISION 104 (13.98)

32 35 § TALIB KWELI
1 | RIGHT ABOUT NOW. THE OFFICIAL SUCKA FREE MIX CO BLACKSM“WSlRESﬂTW(DCH(ﬂ%L

m 13 _155_ NEAL MCCOY

i = THAT'S LIFE 903 MUSIC 1001 (17.98)
. THE ARCADE FIRE
a2 56 FUNERAL MERGE 255* (15.98)

m 33 igg BRIGHT EYES
= " I'M WIDE AWAKE, IT'S SADDLE CREEK 0072* (11.98

@ ATREYU
THE CURSE VICTORY 218 (15.98) ®

37 45 § CLAP YOUR HANDS SAY YEAH
&' 2 CLAP YOUR HANOS SAY YEAH CLAP YOUR HANDS SAY YEAH 01 (12.98)
e o SHEEK LOUCH

38 A 8 renmaxes 0-6LOCK 5833/KOCH (17.98)

% 2 ‘4,1]7'; RAMON AYALA Y SUS BRAVOS DEL NORTE
= [ is

ANTOLOGIA DE UN REY FREDDIE 1890 (16.98)
INSANE CLOWN POSSE
. FORGOTTEN FRESHNESS: VDLUME 4 PSYCHOPATHIC 4055 (17.98)
. DOLLY PARTON
~ THOSE WERE THE DAYS BLUE EYE 4007/SUGAR HILL {17.98)
JIM JONES
HARLEM: DIARY OF A SUMMER DIPLOMATS 5B30/KOCH (18,98 DD) ®
NONPOINT
2 TO THE PAIN BIELER BROS. 70007 (15.98)
~ VARIOUS ARTISTS
BOY WONDER & CHENCHO RECORDS PRESENT: £ DRAFT 2005 CHENCHIYCHOSEN FEW EMERALD 1056/UB0 (9.98)

., DEFAULT
m 39 ﬁ ONE THING REMAINS TVT 6060 (17.98) =

| FROM AUTUMN TO ASHES

- _ABANDON YOUR FRIENDS VAGRANT 414 (12.98)

m 45 11 ATMOSPHERE

CFT TR T YOU CANT IMAGINE HOW MUCH FUN WERE HAVING RHYMESAYERS ENTERTANMENT 0063 (15.96) -
~ BROKEN SOCIAL SCENE

BROKEN SOCIAL SCENE ARTS & CRAFTS 014* (15.98)

STRAYLIGHT RUN i
PREPARE T0 BE WRONG (EP) VICTORY 281 (11.96)

! THE NEW PORNOGRAPHERS
TWIN CINEMA MATADOR 621° (15.98)

a0 ¥ 7

0P INDEPENDENT ALBUMS: Independent Albums are current tittes that are sold
wa independert distribution, including those that are fulfilled via major branch distrib-
Ltors. TASTEMRKERS: Top selling albums from a core panel of trend-setting inde-
rendent anc small-chain stores. WORLD: See charts legend for rules and explana-
tons FIOM B LLBOARD.BIZ: A weekly spotlight on one of the charts that are
updated weekly on bitlboard.biz, including ones that are exclusive to Billboard’s web
ates. © 2006, VNU Business Media, Inc. and Nislsen SoundScan, Inc. All rights
rserved.

| Got> www.billboard.biz for complete chart data

www.americanradiohistorv.com

SALES DATA COMPILED BY
N
Niels2n
SoundScan

sE S ARTIST e

SER=  Ti7Le WPRINTANUMBER/DISTRIBUTING L ABEL s
2 JAMIE FOXX }
UNPREOICTABLE J 71779°/RMG ® {

3 3 THE NOTORIOUS B.1.G.
DUETS: THE FINAL (ENAPTER BAD BOY 83885*/A6
', MARY J. BLIGE
THE BREAKTHROUGH MATRIARCH/GEFFEN 005722*/INTERSCOPE -

EMINEM
CURTAIN CALL: THE HITS SHADY/AFTERMATH 005881°/INTERSCOPE

a4

G; LIL' WAYNE

= | ¥ THA CARTER Il CASH MONEY 005124*/UMRG

"6 12 2 MATISYAHU

L. LIVE AT STUBB'S OR/EPIC 96464/SONY MUSIC

7 g § SYSTEM OF A DOWN

| | HYPNOTIZE AMERICAN/COLUMBIA 93871*/SONY MUSIC ®
a0 KORN
8 . u 4 SEE YOU ON THE OTHER SIDE VIRGIN 45889

| 5 7 g DEATH CAB FOR CUTIE

. T

z"

PLANS BARSUK/ATLANTIC 83834*/AG
o RYAN ADAMS

29 LOST HIGHWAY 005872
JAMES BLUNT
BACK T0 BEDLAM CUSTARD/ATLANTIC 97250/AG
KANYE WEST a
LATE REGISTRATION ROC-A-FELLA/DEF JAM 004813*/IDIMG

LUDACRIS AND DTP
LUDACRIS PRESENTS...DISTURBING THA PEACE DTP/DEF JAM 005786*/IDJMG @

44 11 7 MADONNA =
"

10 6

CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460

|]E_ 5 7 JOHNNY CASH
: " THE LEGEND OF JORNNY CASH LEGACY/CDLUMBIA/AMERICAN/ISLANO 005288/UME =

ARTIST
TITLE IMPRINT&NUMBER/DISTRIBUTING L ABEL

" CELTIC WOMAN o

LCELTIC WOMAN MANHATTAN 60233

"2 & 21 AMADOU & MARIAM
DIMANCHE A BAMAKG NONESUCH 79912/WARNER BROS.

i 3 ?!i ‘ZUCCHERO
» | ZUCCHERD & CO. UN(VERSAL ITALIAVHEAR 2301/CONCORD

KEALI'l REICHEL
KAMAHIWA: THE KEALIH REICHEL COLLECTION PUNAHELE 11128

EKOLU
~ EKOLU MUSIC WAIERU 004/ALDHA
"ALI FARKA TOURE & TOUMANI DIABATE
f IN THE HEART OF THE MOON WORLD CIRCUIT/NONESUCH 79920/WARNER BROS.
RY COODER
CHAVEZ RAVINE PERRO VERDE/NONESUCH 79877/WARNER BROS.
'@ 2 45 THEIRISH TENORS
o ~_SACREO: A SPIRITUAL JOURNEY RAZOR & TIE 82929
JORGE SEU -
- THE LIFE AQUATIC STUDID SESSIONS HOLLYWOOD 162576
' NA LEO
FEEL THE SPIESECﬂD TWEN_TY 3D19/NLP
ANOUSHKA SHANKAR
'-_HIS_E }_iNGEL 80295
4y SEU JORGE

= CRU WRASSE 160
DANIEL O'DONNELL
SONGS OF FAITH DPTV MEDIA 225
I TWELVE GIRLS BAND
ROMANTIC ENERGY DOMO 73055
KIRAN AHLUWALIA
KIRAN AHLUWALIA TRILOKA 82055

£ NG LAL . L] 11 = |
DIANA KRALL FEATURING THE CLAYTON/HAMILTON JAZZ ORCHESTRA 1
3 CHRISTMAS SONGS (VERVE/VE) i
TRANS-SIBERIAN ORCHESTRA
| THE ST CHRISTMAS EVE (LAVA/AG)
L DIVO
WHE HRISTMAS COLLECTION (SYCO/COLUMBIA/SONY MUSIC)

45 VARIOUS ARTISTS

H 30 YRARS: A CHARLIE BROWN CHRISTMAS (PEA&/QONCORD) L
THZ BRIAN SETZER ORCHESTRA
"5 DiG WHAT CRAZY CHRISTMAS (SURFDOG)
- VIMCE GUARALDI TRIO
~ A CHARLIE BROWN CHRISTMAS (FANTASY/CONCORD)
TRANS-SIBERIAN ORCHESTRA
SHRIETMAS EVE AND OTHER STORIES {LAVA/AG)
 MANNHEIM STEAMROLLER
SHR®TMAS CELEBRATION (AMERICAN GRAMAPHONE)
KIL Z BOP KIDS
‘A VEXY MERRY KI0Z BOP (RAZOR & TIE)
on YARIOUS ARTISTS
" WOW CHRISTMAS (GREEN) (WORD-CURB/EMI/PROVIOENT-INTEGRITY/WARNER BROS.)
! TRANS-SIBERIAN ORCHESTRA

THE 8HRISTMAS ATTIC (LAVA/AG)

STEVEN CURTIS CHAPMAN
ALL BREALLY WANT FOR CHRISTMAS (SPAHROW)
/ARIOUS ARTISTS
SARE BEARS: HOLIDAY HUGS! (MADACY KIDSI/MADACY)
30 JNDTRACK
THE POLAR EXPRESS (WARNER SUNSET/REPRISE/WARNER BROS.)

CLAY AIKEN
AERSY CHRISTMAS WITH LOVE (RCA/RMG)

7
k¢
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HOT VIDEOCLI3S & VIDED SALES DATA
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SALES DATA COMPILED BY
x
Nielsen
SoundScan

Based on audience-weighted plays from MTV, VH1, BET and CMT, and non-
weighted plays from eight other channels, as monitored by Nielsen Broadcast
Data Systems. See Chart Legend for rules and explanations. © 2006, VNU
Business Medla. Inc. and Nietsen SoundScan, Inc. All rights reserved.

MON/|
COMPILED BY
ielsen
Foadcast Data
Systems

SEE BELOW.FOR COMPLETE LEGEND INFORMATION.

Nielsen
VideoScan

TOP
HEA'I'SEEKERSE

ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL gpmt ;

TRICK-TRICK
WONDERBOY/MOTOWN 005934 */UMRG (13,98)

W GOAPELE

SKYBLAZE/COLUMBIA 92910/SONY MUSIC (11.98)
- =

A

TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

Principal Performers

GERT.

# Green Day The People Vs.
RACLEN REPRISE MUSIC VIDEO/WARNER MUSIC VISION 49466 (24.98 CD/DVD)

- THE SILENCE IN BLACK AND WHITE
| _VICTORY 250 (15.98 CO/DVD)

Hawthorne Heights Change It All

i Xi?s%f&i%ﬂﬁfv?gfmﬁzg !:MVI&(})-‘ ll)grl_\ ggog (32.98 DVD) i g)tlll? SETgEotQL?ITOOTH & NAIL (13.98) - They're Only Chasing Satety E
5 2 mﬂimfhhé ;I;J?zlsjzs ;IXVE)FROM i Fagles ¥ 3 EI‘ EEEEEN (ﬁgfsmrfgscops (9.98) Siréh SchglOMThelC o uliure
2 % ggRﬁ’S?;‘L;EI(!’:IJ;SSAQERTHOME VIDED 49444 (29.98 DVD/CD} WACDZS Elue } n@__ ] Lx?STEOE 72Hs§zl}1F: 98) ELCE T G ig
LB rﬁ)?;gom 31082 (39.98 DVO) Rush 3 _?Sl{'nmcrj K|$:;E1\{1‘E”5§98) ool
‘s TRAPPED IN THE CLOSET: CHAPTERS 1-12 R Kely © , :gm&)tmgl\ E— Strange And Beautitul
12 38 ﬁ:‘fﬁﬁf&ﬂ'ﬂ?ﬂa VIDEO 13103 {13.98 CD/DVD) e 0 22 CAINER | VIDERENL-RAB:O‘S\.“QS)g (13.98) R€lnige & Cone Coms

LIVE 8
CAPITOL VIDEQ 41982 (50.98 DVD)

THE FRAY
8 EPIC 93931/SONY MUSIC (11.98)
THE ACADEMY IS...
FUELED BY RAMEN 071 {11.98)
ANA GABRIEL
souv BMG NORTE 95902 (15 98)
"FROM FIRST TO LAST
EPITAPH 86707 (14.98)

Various Artists J How To Save A Life

ROYAL ALBERT HALL: LONDON MAY 2-3-5-6 05
" _RHINO HDME VIDEO 70421 (29 98 OVD)

PAST, PRESENT & FUTURE

" GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDED OIST. 001043 (18.98 CD/DVD:
PARABOLA

TOOL DISSECTIONAL/VOLCANO/SONY BMG ViDED 57591 (8.98 DVD)

Cream Almost Here

Rob Zombie = = Historia De Una Reina |

Tool

g 9
- E:Q_ JIVE/TOMBA VIDED 73481 (19.98 DVD) : i

Dear Diary, My Teen Angst Has A Body Count

y' THE CONCERT FOR BANGLADESH ; i BLOC PARTY : E
U APPLE/CAPITOL/RHIND HOME VIDED 70480 (29,98 DVD) Gearge Harrison And Friends e 0.1 VICE/DIM MAK 93815 °/ATLANTIC (13.98) Silentiglanm E =
- BORN TO RUN (30TH ANNIVERSARY EDITION} i HINDER :
SONY MUSIC VIDED/SONY MUSIC ENTERTAINMENT 84175 (39 98 CD/OVO) B SEOsIEED UNIVERSAL 005390/UMRG (9.98) Extreme]Beliaviop
A WEEKEND AT THE GREEK - LIVE IN JAPAN 4 RAY SCOTT Ki f 3
* UNIVERSAL/UNIVERSAL MUSIC & VIDED DIST. 83749 (24.98) gkl WARNER BROS. (NASHVILLE) 48827/WRN (13.98) Sy MOsic L’
SCHISM AIDEN :
TDOL DISSECTIONAL/VOLCANO/SONY BMG VIOEO 57590 (9.98 DVD) o] VICTORY 259 (13.98) Nightmare Anatomy
LIVE IN CUBA i 1 ' VICENTE FERNANDEZ q g
| EPIC MUSIC VIDED/SONY BMG VIDED 54091 (19.98 OVO) AutipSlave -g SONY BMG NORTE 96895 (14.98) ® Mis Duetos (g
THE MASSACRE: SPECIAL EDITION CD/DVD ARMOR FOR SLEEP
SHADY/AFTERMATH/G-UNIT/INTERSCOPE/UNIVERSAL MUSIC & VIDED DIST. 005361 (18.98 CO/OVD) ] EQUAL VISION 104 (13.98) What To Do When You Are Dead
THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS Pantera SIN BANDERA Manana
Ml ELEKTRA/RHIND HOME VIDED/WARNER MUSIC VISION 73932 (18.98 CO/0VO) SONY BMG NORTE 96872 (17.98) ® B -
" TOUR GENERACION EN VIVO RED IVY QUEEN C——

EMI LATIN VIDED 44234 (14.98 DVD)

- AMERICAN IDOL: THE WORST OF SEASONS 1-4
. _CAPITAL ENT. INC /KOCH VISION VIDEO 01012 (19.98 DVD)

- CARNIVAL OF SINS

LA CALLE/UNIVISION 310546/UG (13.98) &

- GRUPO MONTEZ DE DURANGO
DISA 720689 (11.98)

Various Artists - Los Super Exitos: Lagrimillas Tontas

THE ARCADE FIRE
_CLEAR CHANNEL ENTERTAINMENT/VENTURA DISTRIBUTION 00104 (24.98 DVO! ot i , MERGE 225° (15.98) Bunsral
ROCK THE NATION LIVE . BYRON CAGE o -
IMAGE ENTERTAINMENT 03058 (29 98 DVD) ey ] GOSPO CENTRIC 71281/Z0MBA (17.98) An Invitation To Worship
LIVE AT DONINGTON 5 VOLTIO i
EPIC MUSIC VIDED/SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) ACDC 1Bk WHITE LION/EPIC 96526/SONY MUSIC (11 98) Voltio
. LIVE AT WOODSTOCK (SPECIAL EDITION) Jimi Hendrix CLAP YOUR HANDS SAY YEAH

Clap Your Hands Say Yeah

N 7-1Bﬂ . .k
.] i LET ﬁﬁ 1] i

. GEFFEN HOME VIDEO 28309 (19.98 DVD) CLAP YOUR HANDS SAY YEAH 01 {12.98)

RAMON AYALA Y SUS BRAVOS DEL NORTE
FREDDIE 1890 (16.98)

THE BABY EINSTEIN MUSIC BOX ORCHESTRA
BUENA VISTA 861085/WALT DISNEY (7.98)

FALLING UP

| _BEC 60364 {12.98)

FLYLEAF

i
I

Antologia De Un Rey

Baby Einstein: Lullaby Classics

Dawn Escapes

Flyleat

TITLE
25 ARTIST {IMPRINT / PROMOTION LABEL)
BE WITHOUT YOU I
MARY J. 8LIGE GEFFEN
- & - NASTY GIRL
THE NOTORIOUS BLG. FEAT, DIDDY, NELLY, JAGGED EDGE & AVERY STORM BAD BOY/ATLANTC
. DON'T FORGET ABOUT US
MARIAH CAREY ISLAND/IDJMG
s GEORGIA
LUDACRIS & FIELD MDB FEATURING JAMIE FDXX DTP/IDJMG
‘2= | KNOW YOU DON'T LOVE ME
= TONY YAYO G-UNIT/INTERSCOPE
UNPREDICTABLE
JAMIE FOXX FEATURING LUDACRIS J/RMG
GRILLZ
NELLY FEAT. PAUL WALL, ALY & GIPP DERRTY/FO' REEL/UMRG
HEARD 'EM SAY
KANYE WEST FEAT. ADAM LEVINE ROC-A-FELLA/DEF JAMADJMG
YO (EXCUSE ME MISS)
~ CHRIS BROWN JIVE/ZOMBA
" . STILLON IT
~ ASHANTI FEAT. PAUL WALL & METHOD MAN THE INC /I0JMG
FIREMAN
: LiL’ WAYNE CASH MONEY/UMRG
TOUCH IT
- BUSTA RHYMES AFTERMATH/INTERSCOPE

"
1 Re-anTRY

-@
i 8
&

S

~ BEYONCE F
ONE WISH
| RAY J KNOCKOUT/SANCTUARY

HERE WE GO

TRINA FEATURING KELLY ROWLAND SLIP-N-SLIDE/ATLANTIC
| THINK THEY LIKE ME

DA BRAT & BOW WOW

SHE DON'T TELL ME TO

_________ MONTGOMERY GENTRY COLUMBIA

f STAY FLY

THREE 6 MAFA FEAT. YOUNG BUCK & BIGHTEALL & MG HYPNOTZE MINDS/COLUMBIA'SUM
THERE IT GO! (THE WHISTLE SONG)
JUELZ SANTANA DIPLOMATS/DEF JAM/I0JMG
SOMETHING TO BE PROUD OF
MONTGOMERY GENTRY COLUMBIA (NASHVILLE)

' EVERYTIME | THINK ABOUT HER
JAHEIM FEATURING JADAKISS DIVINE MILL/WARNER BROS.
ﬁ»ﬁf HONKY TONK BADONKADONK

" ™ TRACE ADKINS CAPITOL

LOOKING FOR YOU

KIRK FRANKLIN FO YO SOUL/GOSPO GENTRIC/ZOMBA
LIKE WE NEVER LOVED AT ALL

3 FAITH HILL WARNER-CURB: WARNER BROS.

DON'T BOTHER
SHAKIRA EPIC

SLIM THUG COLUMBIA

FEAT,

Data for week of JANUARY 14, 2006 |

SHAKIRA,
ALL-AMERICAN REJECTS,

DON'T BOTHER

DIRTY LITTLE SECRET
KANYE WEST,  HeaR0 ‘€M SAY

FALL OUT BOY, DANCE, DANCE

THE NOTORIOUS B.I.G., NASTY GIRL

GWEN STEFANI,  Luxurious

WEEZER, PERFECT SITUATION

MARY J. BLIGE, BE WITHDUT YOU

MARIAH CAREY, DON'T FORGET ABDUT US
MADONNA,  HunG uP

BEYONCE KNOWLES, CHECK ON 1T
JAMIE FOXX, UNPREDICTABLE

MARY J. BLIGE, BE wiTHOUT You
ANTHONY HAMILTON, ¢AN'T LET GO
KANYE WEST, HEARD ‘EM SAY
DONELL JONES, BEVTER START TALKING
ROBIN THICKE,  wANNA LDVE YDU GIRL
MARIAH CAREY, DON'T FORGET ABDUT US
BLACK BUDDAFLY, RDCK-A-BYE
TRINA, HERE WE GO

BRAD PAISLEY, WHEN | GET WHERE I'M GOING
CARRIE UNDERWOOD,  JESUS TAKE THE WHEEL
GARY ALLAN,  BEST I EVER HAD

DIERKS BENTLEY, COME A LITTLE CLOSER

LITTLE BIG TOWN, BooNDOCKS

FAITH HILL, LIKE WE NEVER LOVED AT ALL
MONTGOMERY GENTRY, SOMETHING TO BE PROUD OF
BROOKS & DUNN,  BeLIEvE

LEANN RIMES, PROBABLY WOULDN'T BE THIS WAY
RASCAL FLATTS,  BLESS THE BRDKEN ROAD

For chart reprints call 646.654.4633

OCTONE 50005 (9.98)

DELIRIOUS?
SPARROW 11567 (17.98)

Mission Bell

HELLOGOODBYE
B ORIVE-THRU 83620 (7.98)

Hellogoodbye (EP)

i BROKEN SOCIAL SCENE
ARTS & CRAFTS 014" (15.98)

Broken Social Scene

SHOOTER JENNINGS
UNIVERSAL SOUTH 003816 {13.98)

Put The O Back In Country

TRIVIUM
ROADRUNNER 618251/IDJMG (17.98)

Ascendancy

NATALIE GRANT
CURB 78860 (17.98)

Awaken

s AMOS LEE
BLUE NOTE 97350 (12.98)

Amos Lee

" SUPERCHIC[K]
INPOP 71279 (12.98)

Beauty From Pain

HILLSONG
HILLSONG AUSTRALIA/EPIC 97798/SONY MUSIC (17.98)

Ultimate Worship: The Very Best Live Worship Songs From Hillsong

DEMON HUNTER
J§ SOLID STATE 31606 (13.98)

Triptych

PARAMORE
j FUELED BY RAMEN 076 (13.98)

All We Know Is Falling

CHIODOS
EQUAL VISION 111 (13.98)

All's well That Ends Well

DEREK WEBB
INO/EPIC 97796/SONY MUSIC (17.98)

Mockingbird

GILBERTO SANTA ROSA & VICTOR MANUELLE
SONY BMG NORTE 95615 (13.98)

Dos Soneros, Una Historia

HIM
JIMMY FRANKS/UNIVERSAL 003363/UMRG (13.98)

g s VT Y ) e Fd
[ A 1 % u ¢ i

Love Metal

CALLE 13
WHITE LION 96875/SONY BMG NORTE (15.98)

Calle 13

 AVENTURA
PREMIUM LATIN 94082/SONY BMG NDRTE {13.98)

God's Project .

N M.IA
XL 004844*/INTERSCOPE (13.98)

WOLF PARADE
SUB POP 70655 (13.98)

Apologies To The Queen Mary g

CIRCA SURVIVE
EQUAL VISION 103 (12,98)

Juturna

NICHOLE NORDEMAN
SPARROW 63575 (17.98)

BREAKING & ENTERING

Say “hello” to Hellogoodbye. The Southern California band’s self-titled EP
enters Top Heatseekers at No. 31. Discover developing artists making their
naugural Billboard chart runs each week in Breaking & Entering on billboard.com.

All rights reserved.

www.americanradiohistorv.com

The kest selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200. If a Heatseekers title reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the
Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc.

Go to www.billboard.biz for complete chart data |
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NGL
NG

JAN
14
20061

S0

ACOMPANAME A ESTAR SOLO (Arjona Musical
ASCAP/Sony/ATV Discos, ASCAP) LT 8

AINT WASTIN' GOOD WHISKEY DN YOU (Dimen-
sional Songs 0f The Knoll. BMVPrrncetta BMyUno
Mas. BMUCherry River, BMI), CLM. CS 49

ALWAYS (Joey ome Publishing, ASCAP) RBH

AMDH ETERNO (¥VB ASCAP/Warner Chappell Edi-
coes Musmars&L

AND | (Royaity rgmmgs ASCAP/EMI April
ASCAP/Justin ombs AP/Phoenleve Music
Publishiny ASCAIR H B84

ANYWHERE BUT HERE (WamerTamerIane
BMILexi= Palm Tree Music, BMI), WBM, CS 57

ASI C(JM[] HOY (EMOA, ASCAP) LT 48

ATTITUDE (A Little Grace Music, ASCAP/WB,
ASCAP/Rich Texan, ASCAP), WBM, CS 50

BAILANDD UnIvISIOn ASCAP) LT 27
BANDULER (Crown P, BMVEMI April, ASCAP) LT

BAT COUNTRY (Oarkness Coats Us Publishin %
ASCAP/EM! April, ASCAP) HL, H100 60; PO 62
BECAUSE OF YOU EMMI vil, ASCAP/Smelly
W‘I\A s, ASCAP/121 shmg ASCAP/SmeIIS
etaI SOCAN/DwrghI Frye. BMI), HLWBM,

BEDRUUM BOOM (ColiiPark Music, BMVEMI Black-
wood, BMVEWC Music, BM/Da Crippler Music,
BMU/Grindtime, BMUPersevere, BMI/DJnve in, BM),

HL RBH 66

BEEP (will i am, BMKStuff, BMVArIHOuSE BMVEMI
Blackwood, BMVEMI April, ASCAP). HL, PX
BELIEVE (Sony/ATV Tree, BM/Showbilly, BMVBI%
Loud Shirt Industires, ASCAPACG, ASCAP), HL, TS

19

BELLY DANCER {BANANZA) (Byefall Music,
ASC{}(I)’/Fggnous ASCAP/Plangent Visions, PRS),

BEST | EVER HAD (SWB ASCAP/Mascan, ASCAP),
WBM H100

BETCHA CAN'T DO IT LIKE ME (Perry Home Music,
ASCAP/BLK-ID, ASCAP) RBH 59

BETTER DAYS (Comer Of Clark And Kent Music,
ASCAP/EMIV in, ASCAP), HL, H100 50; POF 47

LIFE Boy ASCAP/Guitar Monkey BMI),

WB

BETTER START TALKING (Aspen Songs,
ASCAP/Next Selection, ASCAP/Team Dot Publish-
ing, BMIHitco Music, BMI/Son /gs Of Windswept
Paciic, BMVEMIA r|| ASCAP haniah Cymone

Music ASCAP), H
BEVERLY HILL £0. Smth BMI) H100 15; POP 14
BE WITHOUT N?Mag Irge ASCAP/UnlversaI
MCA, ASCAP/WB AC/Babyboy's Litlle,
SESAC/Noontime South, SESAC Jada And Jaden's
Publrshm% SESAC/Naked Under My Clothes,
pohe rysalls Musrc ASCAP), HLAWBM, H100

BIG BLUE NbTE (Tokeco Tunes, BMISony/ATV Tree,
IzigAVBrg Yellow Dog, BMUFiorida Cracker, BMI) CS

BOONDOCKS (WamerTarmeriane, BMI/Sell The Cow,
BMTower One, BMI/WB, ASCAP/Tower Two,
/éSCAP/BLA ASCAP), WBM, CS 9, H100 55 POP

5
BOYFRIEND (Big A Nikki. ASCAP/EMI April,
ASCAP/KStutf, BMVAItHouse, BMI/EM Blackwood
BMLJohn ShanIG Music, ASCAP/W
HL/WBM. H100 34; POP 32

BRAND NEW GIRLFRIEND (Gottahaveable,
BMU/Songs Of Windswept Pacific. BMV3R|ngBC|r~
ICILUS gSMG MI Blackwood, BMU/Shane Minor, BMI),

CAN I HAVE IT LIKE THAT egIlaIerS Of Nazareth,

CANT LET GO {Songs Of BInlversaI BMI/Tappy
Whyte's, BM/Bat F ure BMI), HL, RBH 51

CAN YOU BELIEVE IT (Ui Jon 00017 Music.
BMWhite Rhino, BMU/Paniro's Publrshmsq
BMVJustin Combis, ASCAP/EM) April, ASCAP/Bye-
fall Music, ASCAP/Famous, ASCAP/CAmore Music,
BMU/Bth Grade Music Publishing, BMY/Swizole
Music. BMVEMI Blackwood, BMMe & Marg,
ASCAP/Basa]k/mba, ASCAP/Ground Control,
BMVSOIII/A Songs. BMUWamer-Tamerlare, BMI),

CATCH YdUR WAVE éSmrIernaker Music, BMI/Gai-
loping Goose Music, BM/Pa Dutch Ditlies, BMI)

POP 85

CHARLIE LAST NAME: WILSON (Zomba Songs,
BMIR. KellgOBMI ), WBM, RBH 42
CHEATIN' ny/ATVCross Keys, ASCAP/Onaly,
BMVGehn Musrc ASCAP/ScrambIer ASCAP/Car-
nival, ASCAP), Hf

CHECK ONIT ChrrsIo her Garett's Publishing,
ASCAP/Hitco Music. ngs Of Wrndswept
Pacific, BMiBeyonce, SCAP wizz Beatz,
SESAC/Universal Tunes, SESAC/EMI ;%
ASCAP/AngeIaBe nce, ASCAP/SIi l{gPubIlSI‘l

BMVEMI Blackwood, BMVSony/ Unes,
AP), LHIOU 10: POP ; RBH 16

A CHILLAH OTRA PARTE é’%ler—(‘,a, BMI LT 19
CHULIN CULIN CHUNFLY (EMI

gM:/lfTogg lanco, BMURene Perez, BMBlue Kraft,
COME A LITTLE CLOSER (Song/ATV Tree,
BMVSonx/AW Cross Keys, ASCAP), HL, 56, H100

51,
COMIN TO VOUR cmy gBla Love, ASCAP/CarOI Vin-
cent And Assocrates SESAI AP/Rich
Texan, ASCAP) WBM . CS 31 H100 89 POP 88
CONCEITED (THERE'S SOMETHING ABOUT
REM Scatt Storch, ASCAP/TVT,
Qggﬁp m nrsce Music, ASCAP/Reach Giobal,
CONFESSIDNS OF A BROKEN HEART (OAUGH-
TERTO FATHER) (CrossHeart, ASCAP/K Stuff,
BMVArHouse, BMUSen Of Reverend Bill Music,
EMVEMI Biackwood, BMI), HL/WBM, H100 62; POP

0
CONTRA VIENTO Y MAREA (San Angel, ASCAP) [T

24

CODL Harajuku Lover Music, ASCAP/Cyptron Music,

| Blackwood, BMI), HL. POP 6

CORN FEO |}BIue Oval Music, ASCAP/EMI Black-
wood, BMVOklahoma Girl Music, BMUWB,
ASCAP/RICh Texan, ASCAP), HL/WBM, S55

COSAS DEL AMOR (Huina. BMI) LT 33

CRAWLING BACK TO YOU (Faroni Music
ASCAPMusic Of Windswe, t ASCAP/Songs Of
Windswept Pacfic, BMI/Dal %Groove Music,
BMUMusic Of Combustion, BMI) POP 82
EFIAIY Dwight Mario Thompson, BMURal
ater.

CUENTALE)(FiIm BM)LT7
76 |

[ ]
o G

DANCE, DANCE («,hrcaogo X Soncore. BMI/Sany/ATV
Son [}, HL. H1{!
DAR (EMI Jackwood, BMVGorrIIaz BMYUnder-
a round AnrmaIs ASCAP/Chrysatis fusic. ASCAP)
L H100 87: POP 81
DARIA (EMI A 'II ASCAP) LT 46
DIAMONDS Y NECK (That's What's Up.
ASCAP/SWIZZ Beatz SESAC/TVT, ASCAP/UnIversaI
Tunes, SESAC/Songs Of Universal, SESACANarner-
Tamerlane, BMYTZiahs Music, BMU/The Royalty Net
work. BMVTeamstas, BMIEM! April, ASCAP/EMI
Blackwood, BMIMy Own Chit Music, BMUdustin
Combs, ASCAP/Brg Poppa Music. ASCAP).
HLAWBM RBH
DIRECTO AL CURAZUN gN Ediciones, BMI) LT 28
DIRTY LITTLE SECRET (Smeiis Like Phy 5 Ed
ASCAP/BMG Songs. ASCAP) H100 11, POP 7
DOA IIMJ Twelve, BMIA Love The Punk Rock Music
BMV/Sangs Of Universal BMILiving Under A Rock,
ASCAP/Universal, ASCAP/Flying Earform, BMI), HL,

H100 82: POP 95

THE DOLLAR {EMI Blackwood, BMI/Big Gassed Hit
ties, BM), HL. CS

D[%NCELLA (EMI April, ASCAP/EMI Blackwood, BMI}

DONT BOTHER (The Caramel House, BMI/Famous
ASCAPALauren CnrrsIg Son% BMU/Scatt S
Songs, BMY/Careers ML/Graham E wards
Sgngfs),gASCAP/BMG Songs ASCAP), HL, H10073;

DONT CHA (God Given, BM/TZiah's Music,
BMI/En.ﬂ%}Musrc BM|/Notting Hill. BMIMix-A-Lot,
BMDI BM, H100 29

DON'T FORGET ABOUT US (Rye Songs, BMI/Songs
Of Universal, BM| Shaniah Cymane Music.
ASCAP/EMIA ril, ASCAP/Babyboy's Little,

SESAC/Noont Ime South SES CWB ASCAP/Naked
Under My Clothes 8& is Musrc
ASCAP) HL/WBM, HIOO 1

DONT E(erI am BMINawasha Nerworks
BMV/Jeepney, BMV he River, BMHeadphone
Junkie Publrshmg APEMI A rII ASC P/Sasha
Poco Songs, ASCAP/Sony/ATV Tuny
ASCAP/Snn%s Of Universal, BMI) CLM/HL POP 55

DOWN AND Lonely Motel &

DO YOUR THING Ker roctor, ASCAP/M. Hip Am-
stead ASCAP) Rl
DRAPED UP (| X Hen International
ASCAP’Zomba ASC P/Camlvai Beats, ASCAP/Uni-
versal, A HLWBM, RBH

géNKIN IN MY SUNDAY DRESS (Little Diva, BMI)

DRUNKER THAN ME (Hope-N-Cal, BMI/Trert Tom-
Iarrésnn Songs, BM/Geormac Pubiishing, SESAC) CS

E%L'A Y YO (Prerium Latin, ASCAP/Crown P, BMI) LT

ES MEJOR DECIR ADIOS (Ser-Ca, BMI) LT 50

ESO EHH...!! (Wild Dogz, BMI) [T

ESTOY PERDIDO (Warne-Tamerlare, BMI/Perez
Soto BMI/MIdUSh BMI JLT

EVERY HEAR YOUR NAME (EMI Aprit
ASCAP/Romeo Cowboy Music, ASCAP/Tom Ham-
bridge Tunes. ASCAP/. ong‘so Windswept Pacific,

BM Gottanaveable BMI)

YTIME | THINK ABOUT HER E-Baliad Music,
ASCAP/Jasane Drama Music, ASCAP/Jaewons Pub-
Iishing, ASCAP/Justin Combs, ASCAP/EMI Apil,
ASCAP/One Shot Deal Muzak, SESAC/UnrchappeII
Music BMIWB ASCAP). HLAVBM

EVERYTIME WE TOUC (Mambo Mu5|kver|ags nu
Produktions Nges M.B.HRidge Music, BMI/Sounds
Of Jupiter Music, BMI) H100 56; POP 38

FEEL GOOD INC (EMI Blackwood, BMY/£U
Music, BMnderground Anirmals, ASCAP/ChrysaIrs
Music ASCAPR HT00 28, POP 22

FgSHBN‘ FOR (Captain Obvious, BMY/ShanCan, BMI)

FIND YOUR WAY (BACK N MY LIFE) {Kemunity
Song Chest, BMI), WBM, RBH 4i
FHBE ASN {Money Mack BM) HIOD 38 POP 43;

FIRST LOVE {Life Is What We Music, ASCAP/Above
The Line, Bl (2
HBX YOU (BM Songs ASCAP) HL, H100 97; POP

FRESH AZIMIZ (EM| AprII ASCAP/Shaniah Cymone
Musrc ASCAP/AIr Contm ASCAPBHaggIamba

FRUTA HRUHIBIDA (UanISlon ASCAP) LT 34

G

GEORGIA (Vudu Spellz Entertainment,
ASCAP/Ludacris Music Publishing, ASCAP/Univer-
sal, ASCAP/2415 Publishing, BMI/Kuntry Slim.
BMI/Peermusrc 1!, BMI), HL, Ht00 39; POP 36 RBH

GET DRUNK AND BE SOMEBODY (Tokeco Tunes.
BM\ Florida Room), BMI) CS 25

GETEIAN) SDME (Zomba Songs, BMiZomba,

THE GHIJST oF YDU (Blow The Doors Off The Jersey
Shore Muisc, BMI) H100 84; POP 78

GIRL NEXT DOOR (Tosha, ASCAP) POP 91

GIRL TONITE &S aying High Music, ASCAP/AImo
Music. ASCAP/Artist 101 Publishin GrouF
BMI/Warner-Tameriane, BMI/Biack Boy Hatchet
Music, BMVEMI Blackwood, BMI/Read F\;For The
WOnd BMVSongss Of Universal, BMI), RL/WBM,

H100 7
GOLO OIGGER (Please Gimme My Publishing,
BMUVEMI Blackwood BMI/Unicha 0({Jpell Music,
BMVMrac BMIi. HL/WBM, H100 4; POP 4; RBH 29
GOO0O RIDE COWBDY (Cowboy Hat Trick,
ASCAP/EM! Blackwood, BMi/Sangs Of Sea Gayle,
BMVFIrsthd Music, BM/Major Bob, ASCAP),

GDTTA G%Apnls Bay Music BM/Warner-Tamer-
lane, BMINo Quincydence Music PubIrshmg
WIgKAKizzr% 6\/IUSIC ASCAP/ChappeII & Co., ASCAP),
GOTTA GO GOTTA LEAVE SI'IRED) (Sony/ATV
T@SRP/;SCAPNSG Tunes, ASCAP/June ugSpade
GRILLZ {Jackie FrosI.SASCAP/BMG Songs,

ASCAP uI Wall, ASCAP/2 Kingpins Publrshlng,
ASCAPWB, ASCAP/Supreme Lee, ASCAP/Univer-
sal, ASCAP/MutamMrndIrame BMY/Shaniah
Cymone MUsic, ASCAP/EMI April, ASCAP/Basajam-
bd, ASCAP/Air Controi, ASCA M Blackwood,
BMYDam Rich Music, BMUMoney Mack,

BMY/Son /IIZAW Tunes, ASCAP/Beyonice,
ASCAP/Kelendria, ASCAP/Domani And Ya Ma esryrs
Music, ASCAPMusic Of Windswept, ASCAP,

Sauth, ASCAP/Christapher Garrettis Pubhshmg,
ASCAP), HLAWBM, H100 5; POP 12 RBH 3
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GROWN & SEXY (FAZE 2 Music, BMI/Boobie & DJ
Songs. BM/Warner-Tamerlane. BMI), WM, RBH 57

H

HAVE A NICE DAY (Uni versaI%IyGram Internation-
al, ASCAP/Ban Jovi, ASCAP/A Egre sive,
ASCAP/Snny/AIV Tunes ASCAPDylan Jackson

APWB ASCAP), HL/WBM, H100 58, POP 49

HAVE A PARTY SUnrversaI ASCAP/P Noid, BM/BMG

Son( s, ASCAP/Juvenile Hell, ASCAP/Nate Do r#g
BMI/K: ramLKrdsSongs ASCAPrAnHouseE er
fainment, ASCAP). HL, RBH 6

HEARD 'EM SAY (Please Glmme Mg Puplishin I/E

BMVEMI Blackwood, BMI/Caree ebru-
Twenty Second BMY/Screen Gem s
B I/BM Songs, ASCAP). HL, H100 40 POP 41;

HERE S TD YOU (Sony/ATV Tree. BMi/Major Bab,
SCAP/Sweet Summer, ASCAP/WarnerTameriane,
M| Lexi's Paim Tree Musr( BMI/DrmensronaI Songs
The Knoll. BMI), HLWBM, CS 54
H RE WE GO (Ras And Ta BI 11/Black Boy Hatchet
Music BMVEMI BIackwood BMIEMI A EI
ASCAIB/F%e T%/me Tunes. ASCAP) HL, H100 41;

HONKY TONK BADONKAOONK (Music Of
Windswept. ASCAP/BIIQ Borassa Music, BM{/Third
Ter Music, BMEMI Blackwaod, BMI), HL, CS 5

H100 30, POP 33

HUNG UP (WB, ASCAP/Webo Girl. ASCAP/Univer-
sal-FolyGram Intermational, ASCAP/Universal
ASCAFy/Unron Son%S usic Forla ’asakuebolag
AB/EMI Waterford, ASCAP/Polar Music International,
AB/Universal Music Sweden AB/Warner Chaggell
PHS/Dan(dancer PRS), HLAWBM

HYPNOTIZE (Sony/ATV Songs BMI/MaIakIan Pub-
IISLh” BMI Iunmn Supposrlory Sounds, BMI).

r|

HYRUTHETICALLY {Lyte In, ASCAP) RBH 54

IAM NOT MY HAIR {Warmer-Tameriane, BMI/Wang
Qut, BMIrCombusnon BMVSongsO Windswept
Pacific, BMI), WBM, RBH 5

1 CANT UNLOVE YUU (WB, ASCAP/Scott And Soda,
ASCAP/WarnerTamerlane, MVerIers reme.
BMIWarrin gDanger BMi). WBM,

1DONT (MX Music, ASCAP/St IIWorkIn For The
Woman, ASCAP/Belladiva Music. BMI/SHT Workmg
For The Man, BMI/ MX Songs, BMI/Burton B.
Collins, SESAC) C.

| DONT FEEL L KE LOVING YDU TODAY (Songs Of
Universal, BMi/Hannabi e BM|/Warner-Tamerlane.
BM/Makeshift BMI BM, CS 23

IF 1 DONT MAKE BACK éMusrcO Stage Three,
BMI/JonesBone Musrc AS AKITC

IF IS LOVIN' TH:

BMVSnng/ATV Songs BMI ENOT. ASCAP/Son ATV
Tunes, ASCAP/Janice Combs Publlshmg BMIEMI
Blackwood, BMUYoga Flames Musi

BMVAIaxsander Mosel ASCAP/Zomba ASCAP).
HL/WBM 5

1G0T YOU (Ma |c Mustang BMV/Triple Shoes, BMIA
Town Music, A CAP/PhanIICg Songs, ASCAP/Songs
CSBLf’id Dog. ASCAP/Music Of Windswept., ASCAP(I

t'LL DIE TRYIN' (WamerTamerIane BMVWB
ASCAP/Piatinum Plow, ASCAP), WBM, CS 53
| LOVE MY LIFE (EMI April, AS AP/Pang Toon
Music, BMI/EMI Blackwaod, BMVShal‘e Smith
Music. BMiWamer-Tameriane, BM[), HL/AWBM, CS

45
I'M N LUV (WIT A STRIPPER) HNap%PubIrshmg
BMV/Warner-Tamerlane. BMI2 P blrshmq
BMIWho Is Mike Jones Music, BMI), WBM, HT00
IMSSP(RU%% RI?H 36F’ubI hing, BMI), WBM. H100
1 app: ishing,

22. POP 21 HBII)ZIJ &

P
I'M TAKING THE WHEEL (Emerto ASCAP/WB,
ASCAP;.Jnhr Shanks Music, ASCAP% WBM, C5 37
(I NEVER PROMISED YUU A ROSE GARDEN
rSSon /ATY Tree, BMI). H
MIND (Combustron BM Son
ngdswe t Pacific, BMgWang VSony/AW
0ongs

I SHi IIAVE CHEATED (Tavaris Jones Music,
BMI/Janrce Comnbs Publishing, BMI/EMI Blackwood,
BMI/Da 12 Music, ASCAP/Justin Combs,
ASCAP/EMI Aé)rII ASCAP/She Wiote Il, ASCAP)
HL/WBM H100 63; RBH

TTHINK | LDVE u ngrke City. BMIMWarner-Tamerlane.
BMI) WBM FBH 86

)
I THINK THEY LIKE ME (Franchise Recordz HJbIlsh-
mg ASCAP Shaniah Cymone Music, ASCAP/EMI
ASCAP/Thrown Tantrums, ASCAP/Air Control
A CAP/T he Kid Stim Music, ASCAP/Slide That
H100 24: POP 34 RBH 4

ASCAP/Spirit Two, ASCAP/Non-Afflia
SESAC/Jahqae Joints, SE AC)RBH 64

JESUS TAKE THE WHEEL I/I y/AW Tunes
ASCA| /Onalx BMVRaerne USIC, ASCA No Such
Music, SOC N/Passm% trangerA AP/1609
Songs ASCAP/Musrc f Windswept, ASCAP), HL,

JusT TDUCH UnrversaI ASCAP/50 Cent Musrc
ASCAP/Paul Wall, ASCAP/WB, ASCAP/A
MWBASCAPH fie Royalty Network, ASCAP)

JUST MIGHT %MAKE ME BOEOLIEVE) (GreatGood

Songs, ASCA
JUS‘ISTHE GIHL (Vaguely Familiar. ASCAP) POP 31

KEROSENE O&]Sony/ATVTfee' BMU/BIll Revertte, BMI)
€S 20 H1 P82

KRYPTONITE (BM ONIT) /Wesl Savannah Music.
ASCAPMWhite Leroys Soul Shop, ASCAPMis-
ﬂuroPuss ASCA| /Ch salis Music

SCAP/Aniyah's Music, ASCAP/RE Up
A(S)CAP/KIIIISI%DIIEIPB&IISV, ASCAP), HL HIUU 53;
POP 79

CAZADOFIA Platinum, BMI) T 45
LAFFY TAF 1y Home Music, ASCAP/Dennis
Butier Publrshm Designee, ASCAP/Stuntman Pub-
Ilshrng ASCAP/30318 Publishing, ASCAP/AR!
Music, ASCAPWarlock Music. A CAP/Boston Imer-
national, ASCAP/Calgems-EMi, ASCAP/EMI
ASCAP/Maurice Stamr, ASCAP), HL, H100 1; P P3

RBH 21
LAGRIMILLAS TONTAS (BMG Songs, ASCAP) LT

26
LA TORTURA (The Caramel House BMI/Sony/ATV
Latin BMI/Nomad I‘r

LEAN WIT [T, R CKW IT {Franchise Recordz Pub-
lishing. ASCAP H 30
LETS GET IT O ’}Back In The Saddte, ASCAP/Reyn-

song, BMU/Scared Stiff, BMI), WBM, 65 59

LIGHTS ﬁgg SUUNDS (Bromuda ASCAP/BMG
LIKE NEVE L(JVEU ATALL (WB

AP/ScotSaxSongs, ASCAP/Pen, ASCAP Warner-
TamerIane BMI), W M, CS 12, H100 59 POP 70
LIKE YOU {Universal, ASCAP/EMI April, AGCAP/Sha-
nian Cgmone Music, ASCAP/Chrysalis Music,
ASCAP/Naked Under My Clothes ASCAP/The Kid
ggm Musrc AgEAP Jump And Shoot, ASCAP}. HL.
LIBPsgrck ICaroImCaSBIue Sky Music, BMU/Careers

LIVING IN FAST FORWARD (0ld Desperados,

N2D Al SCAP/UnrversaI ASCAPMemphers-
Ileld ASCA Pi CS 2
LLAME PA' VERTE {Universal-Musica Unica, BMi} LT

13
LOCO POR ! (BIG Songs, ASCAP) [T 37
LOOKING FOR YOU omba Songr BMVLrIIy Mack
BMi/Baby Fmgen P/Show
Breree ASCA Freddie Dee BMII WEM, H100 99,

L.D V E IK& A Nikki ASCAP/EMI Aoril,
tutt, ByIArHouse, BMU/John Shanks
Musrg ASCAI‘/WB ASCAP), HLWBM, H100 36;

P
LOVE (Card gee SESAC/BMG Songs, ASCAP/She

Wiote It AS
LUXURIOUS ra]uku Lover Musrc ASCAP/Pirate
Ship Music, ASCAP/EM CAP/Bovina

Music. ASCAP), HL. H1 00 35 POP29 RBH 52

o

MA\GICéZOmba Songs, BMI/R Kelly, BMI), WBM,

MALU IIEM' April ASCAP) LT 30
DUE Y0 rUnLrveLrngI -Musica Unica, BMVEMI

MIL AMDRES (Nm Listed) LT 43

MISS ME BABY (Her Beautiful Song, ASCAP/Flood,
Bumstead. McCready & McCarthy, SRR anark
Vrllage Tunes, ASCA /Umversal \SCAP), HL, CS

MISTEHIDS DEL AMDH Copyright Control) LT 42
MORE THAN WORDS (Aimo Music ASCA /Cotor
Me BIlr‘r,e ASCAP HL, H100 90; P

BOOTY (Soar Loser Music. BMVEMI
BIackwood BMI/CoIIrPark Musrc BMI/Da Crippler
51, BMVEWC Music, BMI), HL, RBH 61
MUEHD {Universal Mus»ca A CAF;anrversaI St-
dios ASCAP/larrmala‘a
MUST BE DOIN' SOMETHIN' RIGHT (EMI April
ASCAP/SongI IIIh er MusiC, ASCAP/BacﬁGn e Sad-
MUST BE NICE Ler In ASCAP RBH 23
MY HOOD (Youn /BJeezy Music, BMI/One Life Pub-
lishing, ASCAP/Domani And Ya Majesty's Music,
ASCAI /CrumpT h PubIIshmg,A CAP/EMI Black-
wood, BI\g H 50
MY HUMP! wIII Iam BMI/SugarHIII BMUCherry
River RM{) LI_NI H100 6; P
MY KIND OF MUSIC (Jethro olitunes, BMI) csa7
MY DLD FRIEND Big Loud Shirt Industires
ASCAP/ICG, ASCAP/BMG Musrc Publishing
MCPS/TnanoId PRS) csn
o 5
=k
N}{IDA CDNTIgO (Vander America, BMJ/Edimusa,
NA NA hIA DULCE NINA? {King Of BIlng BM/CK
Joiniz BMiWamerTamerlane, gMI) 2
NASTY GIRL (Big Poy a Music, ASCAP/Justin
Combs ASC prrI ASCAP/Steven A. Jordan,
ASCAPWB, ASCAP/Jackre Frost, ASCAP/Them
Damn Twins, ASCAP/Air Contro}, ASCAP/Aniay
Nicole Publxshmg BMUJanice Combs PunIrshrn%
BMVEMI Blackwood, BMI), HLWEM. H100 48, POP

51: RBH 28
NP Saony/AW Latin, BMVEM Blackwood, BMI), HL,

NOBODY BUT MEASOQ(/AW Tree. BMU/Travelin
Arkansa;,éer BMIFEI eliow DO% BMI) HL CS

NOBODY GONNA
Music, ASCAP/MuIIIntone Musrc ASCAP amerT
Tamerlane, BMI/BMG SWS ASCAP/Mrs. Lumpking
PoodIe ASCAP HLAWBM €S 28

MAS A EL Mo Listed) LT 47

Nl] PUEDU oLyl IDARTE (Edimansa, ASCAP) LT 11
NO SHAME (Warner-Tamerlane, BMI/Smiln Haven,
BMI/Big Re: raclor ASCAP/How Bout That Skyline

Music
NO STRI NG& léGad Son ASCAP/CIrer Lare,
ASCAP/L0(a Kilkea, SESAC/Barker, ASCAP) REH 97
NO TE APARTES DE MI (Not Lrsled 749
N& rds PEEll])CUPES POR MI (F1 2%, BM/Fop

edid,
NOT GOING DOWN (AImo Music, ASCAP/Kevin
gavr%g IESSC:;AQP/EMI April, ASCAP/Shaunna's Songs,

SC)

NOTHING BUT A NUMBER (Marco Bleu Publishing,
BMI/Blue Star Pub[rshm]g BMI/Blue Carrott Diamond
Publishing, BMI/Silvery atmukaijllshm
BMI/The Nickel Publishing, BMi/Black Boy Hatchet

Music BMLEMI Blackwood, BME, HL. REH

NOVIEMBRE SIN TI (EMI April, ASCAP/Sony/ATV
Discos ASCAP) LT 4

NUESTRO AMOR (San Angel, ASCAP) LT 21

OH YES (AKA PDSTMAN! ?Joberemsic,
ASC/})F; MI Biackwood, BM{/Stone Agate, BMI), HL,

RBH

OIGA (Vander America, BMI) LT 32

ONE WISH (Stop Trymg To Copy My Music.
BMI/Rodney Jerkins Productions, BMyFred Jerkins
IIl. BMIZEnsign Music, BMLaShawn Danjels Pro-
ductions, ASCAP/EMI Blackwood, BMI/EMI April,
ASCAP), HL, H100 21; POP 28, RBH 6

P

PARA TU AMOR (Camalcon, BM/Peermusic T, BMI)
PERFECT SITUATION (E.0. Smilh, BMI) H100 54,
Pego TE VAS A ARREPENTIR (Crisma, SESAC) LT

PHOTOGRAPH (Wamer -Tamerlane, BMI/Arm Your
Dillo, SOCAN/Zero-G, SOCAN/Black Diesel
gopc(x)xg/e lack Adder Musrc SOCAN). WBH. H100

PLAY (Cmmp I’;ﬂht PUDIISIIII’IQ ASCAP/COIIIPark
Music, Bl kw0od. POP 75
PDSRCTU MAIZ.gITO AMOR (Zomba GOIden Sands,

T
PRESIOENTIAL (White Rhino, BMILil Jon 00017
Music, BMITVT, BM/Drugstore. ASCAP/CAmare
Music. BMSwizole Music. BMIEMI Blackwoad,
BMi/Me & Marg, ASCAP/Basajamba, ASCAP/Ben
HrIIT%er Musrc ASCAP&MI ril, ASCAP/Air Con-

trol, A CAP&AHL 0P 8
S (XL PubIrsIung, APRAVEMI April
AgCAP/Kucha Music Publishing. ASCAP), HL. H100
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PUMPIT (EMI April, ASCAP/will..am, BMI/Jeepney.

BMvcrremg iver, BMVAvenue XIl, BMIReach Gioo-
MUHeadphone Junkie vxblrshrna

35/EMI Grove Fark, BMI), CLMAHL, H100 52

QUE ME VAS A DAR (intersong U.S A, ASCAP) LT

QUE VDY A HACER CON Mt AMOR (Copyright
Control) LT 44

R%rgs FALLIN' (Patterson Projects, ASCAP) RBH

RAKATA (Brown Marble, ASCAP/EMI Blackwood.
8MI/Blue Kratt, BMI

ﬁmsnv (SeetIer BMI/Dwight Frye, BMI), WBM,
RIGHT HERE iGreenIund ASCAP/A.m.nobody,
ASCAP/M\X}B ue Car, ASCAP/pimpYug, ASCAP/WB

ASCAP), WBM POP 76
RODED (EMI Blackwood BMI/Breka Music,

BMVDade Co. Prorec Music, BManba Snngs

BMI/R Kelly, BM), H ; RBH 3
ROMPE (Lns Cangris, ASCAP/Eddre Dee, ASCAP/EMI
Blackwood, IIBIue Kraft, BMI) H100 85, [T
RUNIT! ScoﬁSomh ASCAP/IVT, AS AP/TeamS
Dot Publishing. BMIHitco Music, BMI/Songs
Windswept Pacific, BMI), HL, H100 2: POP RBH7

S

SAVE ME (Drrven By Music, BMI/Big Ant Music,
CAP/EMI Blackwood, BMyUniversal, ASCAP), HL,

0093
SEASDNS OF LDVEéFInsIer & Lucy Music,
SCAP/EMIAprII ASCAP). HL, H100 65: POP 64
SE TE OLVIDO (EMI Blackwood BMI/Kike Santander
Music. BMIFamous, ASCAP/Santander Melodies
ASCAP.}H 35
SEX WITH YOU (First Avenue. PRS/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds Usic.
ASCAP/EMI April, ASCAP/Underdogs S
Bvina BMVE D Dt BMVTATR 1176 Music.
ASCAP/Black Fountain PuIJIrshmg ASCAP/Strange
Molel Music, ASCAP/Antonio Dixdn's Muzik,
ASCAP/Anthony Nance Muzik. ASCAP), HL, RBH 81
SHAKE (ColliPark Music. BMIEMI Blackwood
BMI/EWC Music BMV/Da Crippler Music,
BMI/PMHI. ASCAPMarimbero Music
ASCAP/Budde, BM1) H100 91; RBH 48
SHAKE IT OFF (Rye Songs, BM/Son '9%0 Umversal
BMI/Shaniah Cymone Music, ASCAP/EMI April
A CAP/BasaErmba ASCAP/Air Control
0

SCAP/Babyboy's Litile, SESAC/Noontrme South,
SESAC £SAC/Naked Under My Clothes,
BM, H100

ASCAP/ChrvsaIrs Music, ASCAP). H
42: POP 37" RBH 24

SHAKE THAT {Shroom Shady Music, BMI/Resto
World Music. ASCAP/Dirty Steve's Music. BMI/Nate
OEQB BMI) H100 61 POP 59

SHE DIDNT HAVE TIME (Curb Sor;gs
ASCAP/Sweet Manic Music, ASCAP/Create Real,
ASCAP/Pat Prce, BMI, WBM.

SHE DONT TELL ME TU (Snn JATV Tree, BMVLDve
Monkey, BMI EM! Blackwood, BM/Piano Wire
Musrc BMI/Unrver;aI ASCAI‘/Mempnersfreld

CS1
SHE LEI HERSELF GO (Zomba Songs, BMVSuIIenn
Succotash ASCAP’Sony/ATV Tree, BM#), HLAWBM

CS
SKIN (SARABETH)AMII(B Curb Music, BMI/Sweet
Eadlcal BMV/Cool Hand, ASCAP), WBM. H100 77,

0P 74
SLOW WIND (Zomba Songs, BMI/R Kelly. BMI} RBH

SNAP YA FINGERS (White Rhino, BM/E-40
BMVéomba Songs. BMI/Dnugstore, ASCAP), WBM

SOMEONE WATCHING OVER YOU (Ba
Melodres ASCAP/Universal, ASCAP/Octol rIZIh
CA7P/H|Ico South, ASCAP/Kazzoom, ASCAP), HL,

RB

SOMETHING'S GOTTA GIVE (Mrs. Lumpkins Poo-
die, ASCAP/BMG Sorws ASL,AP/WB ASCAP/Plat
inum Plow ASCAP

SO SICK (Super Sayi m Pubhshxn BMI/Zomba
Songs, B I/ 0 TV Tunes, ASCAP/EMI April,
C%\ H100 45; POP 63, RBH 12

AS
SOUL IVIEETS BUDY (EMI BIaCkwood BMI/W
I‘m Calling From Music, ASCAP), HL, H100 67; POP

SOUL SURVIVOR (Young JeeszPMusw BMVByeIaII
usrc ASCAPfFamous, ASC)
HL H100 14; POP 16; RBH 25
eadow%reen ASCAP/Su ar Pete.

ASCAP ASCAP) 86
STAY FLY (Tefnoise BMVMusrc Bosources BMUAIl
My Publishing, BMIHold My Own. ASCAP/Moth
FuIIO Gnld SCAP/Jobete Music. ASCAP/EMI
Ag ril, ASC AP/UnrversaI ASCAP/SD Cent Music,
A CK/IEII’I'U 00 18; POP 24: RBH 22
STIC Franne Gee, BMI/Warner-TamerIane
BMI/Dad's Dreamer BM cm Musrc BMINotfing
Hill B, WBM,
STILL IN LOVE GG&L R Reri 65
STILLON IT Pookretoots ASCAP/Universal
ASCAP,Paul Wall, ASCAP/2 Ki Kn%grns Publishing,
ASCAP/D Iry, BMVRn Phat Phat, BMI/Careers-
BMG BM). HL RBH
STRICKEN (MOIIIEI Culture, ASCAP/WB, ASCAP),

WBM H100 95

SUELTA Ml MANO SorB//AIV Discos, ASCAPI% T10

SUGAR, WERE GOIN' DOWN (Chicago X Softcore,
BMU/Sony/ATV Songs, BMI), HL, H100 13; POP 11

TE ASA(IIII; CORAZON éControvefsy ASCAPAUniversal,
TEARIT' IIP (EMI BIackwood BMirYoung Jeezy
MUSIL BM ’2 L, RBH
HE QUERIOO, TE HE LLORADO (Filtro, BM)) LT

TEMPERATURE {Dutty Rock, PRS/EMI April,
ASCAP/Jencane- Snowmne Music, ASCAP/STB
Music, ASCAP) HL RBH 68

TEQUILA MAKES HER CLOTHES FALL OFF (Heavy
Leather, BMI/Chobe, BMI/Notewrite, BMI/Fiddie-
stock BMI) CS 7 H100 49; POP 6

TESTIFY (Songs UmversaI BMI/Senseless,
BMU/Plgase Gimme My Publishing. BMIEM! Black-
wood, BMY/Gold Forever Musrc N) HL, RBH91

THERE IT GO! (THE WHISTLE SO sz Dann
Joseph, ASCAP/Terrence AndersonPu Irshm
Dgsyrgonee ASCAPEHIUU 12: POP 17,

TAND (Coburn, BMI/Ien Ten
Tunes, ASCAP), WBM, CS 42

TONIGHT! WANNA CRV (Universal, ASCAP/Lanark
VrIIage Tuunwes AS(%?AP/C%burn 9I%MI/Gurtar Monkey,

BMI b

T0U HING Bubba Gee, BMINoantime South.
SESAC/CrumpTgIIPu'bIrshrn ASCAP) RBH 89
TOUCH IT (TZiah's Music. BMIEnsign Music,

Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

BMI/Songs Of Universal, BMI/Monza Ronza,
S%ESA[? g;versaf Tunes. SESAC). HL, H100 80; POP

T0 YOU (Cancelled Lunch, ASCAP/Un versal Poly-
Gram International, ASCAP) RBH 73
TRAP STAR (Youn: Jeezy Music, BMI/Co \Park
Music. BMIEMI od. BMI). HL RBH 76
TRIPPIN' (THAT'S THE WAY LOVE WORKS)
BM SESAC/Bab boys Little, SESAC/Noontime
outh, SESAC/Ken rick Dean Publishiny A%Desrgnee
SESAC/Naked Under My Clotnes AS| C Iuysahs
Musrc ASCAP/Braxtoni, BMI
TRU LOVE (Babyboy's Littie ESAC/Nnomrme South,
SESAC/Faith Evans PubIrshmg ASCAP/Naked Under
My Clothes, ASCAP, rXsaIrsMusrc ASCAP/Shani
ah Cymone Music. ASCAP/EMI April, ASCAP/WBM
SESAC), HL/AWBM, RBH 47
TURN IT UP (Scon ‘Storch, ASCAP/TVT,
ASCAP/Charniliia CamRo Music. ASCAP Clover G,
BMI) H100 44 POI
TWENTY YEARS AND TWO HUSBANDS AGO
I\Dr (? Rock Creek. ASCAP/Sony/AV Cross Keys
Sony ATV Acufi Rose, BMI/Unwound, BI),

TWISTED TRANSISTOR Fietdysnutiz. BMI/Musik
Munk BMI/Evileria. BMI Iratosgherrcyoness
BMV/Careers-BMG, BMI/Lauren hnst Songs,
BMY/Scott Spock Songs, BMIB AI%S
GASC}I)A(I_)’/Graham Edwards Snngs ASC HL. H100

UNBREAKABLE {Letlow Productions, ASCAP/EMI
April, ASCAP/Please Gimme My Publishing,

B VEMIBac 0od, BMIAncie Bobby's Music
BMI/Full Force ASCAP), HL, H100 68; RBH 10
UNPREDICTABLE (Lncle Bobby's Music, BMUEMI

Blackwood, BMI/Black Boy Hatchet Musie,
BMI/Ludacris Music Pudlishing, ASCAP/Nettwer
Tunes, BMI3. HL, H100 33; POP 54; RBH 5
UNWRITTEN {EMI Blackwood. BMI/Gator Bal
BMIWSRJ Music, ASCAP), HL, H100 32, POI’ %

=

VEN BAILALQ (Liar, ASCAP) [T 5

w

WAKE ME UP WHEN SEPTEMBER ENDS (WB,
ASCAPGroen Oz ASCAP), WEW. 100 15, 70P

WALK AWAY ;Neverwouldhavethougm Music,
SOCAN/SmeI&SongS ASCAP/KSHut, BM/ATt
House BMI/E IBIackwood BMI/Copyright Con-

&E BURNIN‘ (Dut’!y Rock, PRS/EMI Apri,
ASCAP Diwali Music, ASCAP/DelanoRenaissance
ASCAP/150 Lata en Musrc ASCAP/Ullra
ASCAP/Chalwa, ASCAP/Pop Style Music Publishm%
ASCAP/COFPgngm Comrnl MI Blackwood, BMI), HE,

WE BELONG TDGEI'HEH (Rye Songs, BMYSon s OI

Unrversal BMi/Shaniah Cymone Musrc A CA
April, ASCAP/Seal Music. ASCAP/BMG
A CAP/Naked Under _K/CImhes ASCAP/ChrysaIrs
Music, ASCAP/Snny/A Songs, BMUHip Chic,
BMIABKCO, BM/WamerTameriane, BMI/Ballads By
Des N Music, BMyMister Johnson's Jams
)rcSoIar BM & HL/WBM. H100 37, RBH 38

WEL ME 2 DETR rT(LIIImonr H DII.) mg
ASCAP: Shroom Shady Music, BMI

WHAT HURTS THi THE MOST (Gonah(
Eg/l(l:/iongﬁ of Wmdswepl Pacitic, EMVAImo Music,

WHAT [T DO Careers BMG, BMI/CIover G,
BMJ/Chub! E‘Iy II ASCAP) RBH

WHEN I GET WHERE I'M GOING (UnlversaI
ASCAP/Memphersfield, ASCAP/House Of Full Cir-

cle BMN HL CS 8; H100 7

WHEN I'M GONE ésnroom Snady Musrc BMUResto

ol Music ASCAR HIQO 17, P P15
LDVE PIaIInum Flrm

ASCAP/WC Solomon SCAP/Zomba, ASCAP)
RBH 83

VIAEEC?\E’\)’ER YOU ARE (WB, ASCAP/Platinum Plow,

WHERE WDULIJ 1 BE (THE QUESTION) (Family
Soul Music, ASCAP gH

WHOA (NoIorrous Kl M BMI/Rotem Music.
BMU/Southside Independent Music, BMiPencess
Publishing, ASCAP, 'I%Ie%XSCAP/Musrc of

Windswept

WHO | AM HATES WHO I'VE BEEN Emac
g?CAP/Red Coats Are Coming, BMIYH100 79; POP

WHO SAYS YOU CANT GO HOME (UnlversaI Poly-
Gram International, ASCAP/Bon Jovi

CAP/Aa%msswe ASCAP/ "Sony/AIV Tunes,

ASCA& €S 29

WHO YOU'D BE TODAY (Careers-BMG. BMI/Evans-
ville, BMI/LmIe Bluey riter Music, BMI), WBM
€S 10: H100 76: POF 94

WHY (WB_ASCAPWarerTamerlane, BMUWriters
Extreme M, CS 34

WILLIE BDUIICE éGreensleeves PRSIl Jon 00017
Music BMI/TVT, 3

WINDOW SHOPPER (50 Cent Music, ASCAP/Uni-

versaI ASCAP/?OO Music, ASCAP/Sire Publlshlngp

rfg/ -Six Hope Road, ASCAP/OanI ASCAP),

HL HIOO 7. POP 45; RBH 41

YES I'M READY (Jamre BMI/DandeIron BMVSIrlran
Music PubIrsnmEq ) RBH

YO (EXCUSE ME MIS: )(Drrry Dre ASCAP/Univer-
sal, ASCAP/LII Vidai Music, ASCAP/Naked Under

M{ Clothes, ASCAP/ghr)Z%ahs Music., ASCAP), HL,

You AND ME GChrIIs BMUColeision. BMU/Dimen-
sional Songs Of The Knofl, BMI/Cherry River,
BMIWarnerTamerlane, BMI), CLI M, H100 26

POP 23
YOU KNOW WHAT (Grindtime, BMI/Shaniah
Cymane Music, ASCAP/Seal Music, ASCAP/BMG
Sangs. ASCAP/MOney Mack, BMVEMI April,

ASCAP), HL. RBH 74
YOULL INK OF ME (Almo Music, ASCAP/Origi-
nal Bliss, ASCAP/EMI April, ASCAP/Ty Me A River
Music, ASCAP/JesKar Music, ASCAP), HL, POP 56
YOUR BOOY (Marco Bleu Publishing, BM/Blue Star
Publishing, BMI/Biue Carrott Diamond Publishing,
BMV/Sitverpiatinumy2k Publishing, BM/The Nicke!
Publishing, BMI/Black Boy Hatchet Music, BMVEMI
Blackwood, BMIHerbilicious Music, ASC AP/Black

Fountain Publishing, ASCAP/EMI A
ASCAPMWarner-Tamerlane, BMI). H BM POP 46
YOU'RE BEAUTIFUL (EMI Blackwood, BMVBUCIG
BMVDavrd Plalz BMI? HL, H100 25; POP 26
YOUR MAN (EM! Apri ASCAP/Sea Gaer Music,
ASCAP/EMI Blackwood B Ik S 16
YOUTH ARE SO COLD (Fifih Iemem) RBH 92
YO VOY (EMI Apr!l ASC P/Los Cangris, ASCAP/EM)
Blackwood, BMI) LT

?i
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

Vi ARIG=TPLACE

For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

HELP WANTED REAL ESTATE T-SHIRTS

VNU Business Media publishes over 40 business publications, stages more than 70 trade shows and
conferences and operates approximately 200 business-to-business electronic products. We operate
around the globe, covering some of the most powerful industries in the world including entertainment,
retail, media, travel and design.

Billboard, a VNU Publication, currently has the following openings for qualified candidates with a passion
for music:

Director of Integrated Marketing & Brand Development - This New York based position will direct the
public relations, marketing, and promotional efforts for the Billboard Information Group portfolio of products. This
individual will also be responsible for developing new business opportunities. Additionally this individual will manage
the Billboard brand market message by utilizing both internal and external media as well as through the development of
partnerships and event promotions. The qualified candidate will be responsible for developing sales tools for the
Billboard world-wide sales team as well as assisting the development of new revenue generating ventures.

We are seeking someone who is adept at managing numerous projects simultaneously, able to manage a team, has a
strong knowledge of emerging and traditional media, able to maneuver in both creative and business environments,
knows advertising and marketing industry operations, is a skilled copywriter and has a strong knowledge of media
sales. Ideal candidate should have a minimum of 5-7 years experience.

Eastern Sales Director - This position is responsible for advertising sales across all Billboard Information Group
properties - Billboard magazine, Billboard.com, Billboard.biz on the eastern coast. Responsibilities include, but are not
limited to phone sales, in-person sales appointments, and preparing sales presentations. Individuals will service exist-
ing business and cultivate new accounts. Emphasis will be on selling of frequency advertising schedules as well as cul-
tivating large “portfolio partnership” accounts.

Qualified candidate must have a minimum of five years sales experience, preferably for publications with weekly dead-
lines, familiarity with on-line sales helpful. Must have exceptional verbal and written communication skills, competency
with ACT and Excel preferable. Must have a college degree in a relevant area of study.

Please send resume and a cover letter including salary requirements to: entertainrecruit@vnubuspubs.com.

Billooard

Only candidates selected for interviews will be contacted.
No phone calls or agencies please. VNU Business Media
offers a competitive salary with excellent benefits. VNU
is an equal opportunity employer.

PUBLICATIONS

1,000CDs

in full-color jackets for just

"Billbeard

GOMPLETE
DIRECTORY
OF MUSIC
INDUSTRY
GONTAGTS

ONLY $15.95 -

includes shipping ($18.95 overseas)

{o'fouring & promoti

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

) DISC MAKERS®

NOTICES/ANNOUNCEMENTS
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-.,!':_';
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>
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! ‘
: BILLBOARD CLASSIFIEDS
" 25th Edition=, el MOVE LUXURY REAL ESTATE
A —— TO THE STARS
- REACH THE HIGH-
POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood -

Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @musician.org
1-800-223-7524
Reach all the movers & shakers
every week through the
pages of Billboard
a force in the music/
entertainment industry
for over 100 years

Includes: « City-by-city club directory « Tape/disc services ¢ A&R directory ¢ Music
services directory » Music industry websites « PLUS-Exclusive: Why 4 is Still Fab:
40 years after the Beatles, foursomes are still the heart of rock 'n’ rolf » And much more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

wWWw.americanradiohistorv.com

2500 SF RECORDING
STUDIO AVAILABLE

TAKE YOUR EQUIPMENT AND
MOVE RIGHT IN TO A RENOV.
AIRY 2500 SF RECORDING
STUDIO WITH 2 CONTROL
ROOMS, 4 VOCAL BOOTHS,
LOUNGE, KITCHEN AND 1 1/2
BATHS. OWN THIS BLDG. AND

DEAL DIRECT
3 day CAVE Time & &8¢

turnaround 718-726-8085
S0 Black +-shirts
'75ea.
inclodes 2 color front & 1 color back
www.PROTANYC.com
STUDIOS

RECORDING BUSINESS FOR

COLLECT RENTAL INCOME OF | |:Dithg fear
APPROX. $100,000/YR. Curperate. appars!

PROPERTY CONTAINS 1 APT,
1 OFFICE, 2 RECORDING
STUDIOS (ONE FOR YOU TO
USE, THE OTHER STUDIO IS
RENTED) AND 2 OTHER COMM.
TENANTS. STEPS FROM
SUBWAY TO MANHATTAN.

A RARE AND
FABULOUS OPPORTUNITY!!!

CALL DENISE: 917-533-5507

SALE: Prime Manhattan location,

fully equipped, unique

Billboard Advertising

construction, high-profile clients,

646-654-4697
views, light. Call 917-538-3444.

DUPLICATION/REPLICATION

= — M
OUR PRICES NUKE THE COMPETITION

RE=BONED=R

0dds On Blow-Out Discounts!

includes on-dlsc printing, full-color printed

o

&

booklet, barcode and ceilo wrapping. 5 l‘ Q ) \ I
W 2 d ' u a:Lur n
ETETETETE - g

14 Sunset Way
Hendsrson, NV 89014

www.0ddsOnRscording.com

_ VISA | -i;_: ‘\,.w\ii‘ ‘“‘

MEDIA//ORKS’ 1000 "5z

%1045

299499 3699 1,09 199 4.
Toll-Free 877-0DDS ON 1

1-800-211-4689
www.mediaworksed.com INCLUDES GRAPHICS

SFB‘%Vsc
DVD

ISampling Station

» Steel armoured cable (rubber-coated)
* Reinforced covered steel headband

* Replaceable ear-pads
= Virtually unbreakable

dbi international

(807) 468-8494
Email us at: info@dbiint.com

Worldwide Distributor of

7 AANakamichi’

CD/DVD Sampling Stations ¢ ibi P

Listening Station
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THE INFORMATION
YOU NEED
FOR SUCCESSFUL
TOUR PLANNING

Bilbeare

2006
International

recording artists
managers
promoters

agents

Tﬁousunds of
New Listings

venues

touring services

Over 25,500 listings:

* Artists * Agents & Managers
Concert Promoters * Sound & Lighting Services
Venues ° Clubs ¢ Equipment Rentals
Security Services ¢ Staging & Special Effects
Charter Transportation
Merchandisers * Insurance Companies

Order online:

www.orderbillboard.com
or call 800-562-2706 » £€§18-487-4582

By Mail: Send payment of $139 plus $9.95 shipping ($14.95 Canada/$19.95 infernational
orders) per directory with this ad to: Billboard Directories, PO Box 15158, North Hollywood,
CA 91615-5158. Please add appropriate sales tax in CA, DC, FL, GA, I, MD, MA, MN, MO,
NJ, NY, OH, SC, TN, TX & CANADA. Orders payable in U.S. funds oaly. All sales are final.

Also available on mailing labels, for info. email: mwiesner@vnubuspubs.com

For advertising opportunities, call 800-223-7524 or email jserrette@billboard.com
AGTTI2V
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COMPILED BY SARAH HAN shan@billboard.com

Label Vet Ray Anderson Dies

Ray Anderson, a major figure in record promotion who rose to become president of Epic Records,
died of an apparent heart attack Dec. 15 at his home in San Clemente, Calif. He was 65.

A native of Pittsburgh, Anderson got his start in the business at Hamburg Brothers, a local dis-
tributor. He joined RCA Records as a regional promotion man in the early *70s and later moved to UA

w Records, before going to Columbia Records.

Anderson reigned over Columbia’s promotion efforts through much
of the 1980s, eventually becoming senior VP of promotion. Late in the
decade, he was tapped to head Epic Records.

A flamboyant and popular figure, Anderson is revered as a mentor
for the many promotion executives who served under him.

“He was a big part of so many people’s lives,” recalls Paul Rappaport,
who was Anderson’s VP of album rock promotion at Columbia.

Rappaport characterizes Anderson as having the leadership qualities of’
a Gen. George Patton and the “class and panache” of Humphrey Bogart.

Leaving Epic, he started a management company, Ray Anderson Enter-

tainment, in 1988, and enjoyed international success with his first client, pop artist Tommy Page. An-
derson continued to manage acts, but resurfaced in the label world in the late 1990s as senior VP of radio
promotion at Red Ant, a company launched by Anderson’s former Columbia Records boss Al Teller.

Anderson’s career was clouded by his indictment in 1989 on charges of taking kickbacks from
independent promotion man Joe Isgro. The case was brought to trial in federal court, but the charges
| against both men and an alleged Isgro associate were later dismissed.

Anderson retired from the business five years ago. He is survived by his wife, Elizabeth, and a
son, Raymond. Donations can be made in Anderson’s name to the T.J. Martell Foundation. Call

212-833-5444 for information.

—Ken Schlager

CAGAGER GIRL: Maya, to Jayanthi and Satya
Govindu, Nov. 17, 2005, in Edison, N.]. Father
is senior developer at the Harry Fox Agency.

' BOY: Ralph Edmond Stanley 111, to Kristi and

Ralph Stanley II, Dec. 14, 2005, in Coeburn,
Va. Father is an artist at Rebel Records.

BOY: Barkley Chase, to Jessica and Terry
Helms, Dec. 20, 2005, in Lineville, Ala. Father
is a Morningstar/Signature recording artist.

UEGTIEEIER Selene vigil to Brad Wilk,

Dec. 10, 2005, in Lake Tahoe, Calif. Bride is a
singer for Seven Year Bitch. Groom is
drummer for Audioslave.

Enzo Stuarti, 86, of heart failure,
Dec. 16, 2005, in Midland, Texas. A tenor who
focused on [talian-American repertoire,
Stuarti’'s albums included “Great Italian Love
Songs,” “Bravo Stuarti” and a tribute album to
tenor Mario Lanza.

In the 1960s, Stuarti became a familiar face
to American TV audiences as a frequent guest
on variety and talk shows hosted by Ed
Sullivan, Mike Douglas and Johnny Carson.
His voice was also heard in commercials for
Ragu spaghetti sauce, delivering the “that’s a
nice” line about the product.

He is survived by his second wife,
Thelma, their two children and three
grandchildren.

INDUSTRY EVENTS
JAN. 11-14 International Assn. of Jazz Educa-

tors Conference, Hilton New York and Sheraton
New York Hotel & Towers. 785-776-8744. iaje.org.

The Next Big Idea: Future of Branded
Entertainment—West, Renaissance Hollywood
Hotel, Los Angeles. 646-654-5169.
thenextbigidea.com.

L JAN. 19-22 INyYVI¥I Show, Anaheim Conven-

tion Center, Anaheim, Calif. thenammshow.com.

2L MIDEM 2006, Palais Des Festivals,
Cannes. midem.com.

@ MusiCares Person of the Year Tribute
honoring James Taylor, Los Angeles. 310-392-3777.

FEB. 8 2006 Grammy Awards, Staples Cen-
ter, Los Angeles. 310-392-3777. grammy.org.

FOR THE RECORD

Contrary to a story in last week’s issue on Sony
BMG’s preliminary digital-rights-management
settlement, the company is only recalling CD
titles featuring XCP DRM from First 4 Inter-
net. Consumers in possession of XCP CDs are
entitled to either a refund of $7.50 or an ex-
change for an MP3 download version of the title
in question.

Additionally, owners of XCP CDs with a re-
ceipt of exchange are entitled to three free album
downloads through a major download service.
XCP owners can pick from a select group of ti-

tles provided by Sony BMG.

Owners of CDs featuring SunnComm Me-
diaMax 3.0 or 5.0 technology purchased prior
to Dec. 31, 2006, are being offered a tiered ex-
change program. Owners of CDs featuring
MediaMax 3.0 can exchange their discs for MP3
downloads of the album in question. Owners
of CDs featuring MediaMax 5.0 can exchange
their discs for MP3 downloads of the album as
well as an additional album download from a
select group of titles through a major down-
load service. In both cases, proof of purchase
is required.

wWww . americanradiohistorv.com
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Jami= Poax, left,
ongratulatas Stevie Wonder
on Jis schavements.

Universzl Music Pudi=hing Group
recenty sigred a wordwicz pLblishing deal
wit1 T ultpatinam artist Ciara. ®ogezher before Ciara's
sheot b0 3PN magaz ne at New York’s Chelsea Piers studics
“rom lefl, are JMPC's Robert A lea, Tam Sturges, Ethiopia
Habtersariam, UMPG chairman/C=C Cawd Renzer, Ciara, Island [sef Jam
Music Grous's Phlllama Williams ard iz-a’s attorney Londell Mcvillan.

GRANNMY JAM

Big acts like Jamie Foxx and Mary Mary serformad Dec. 1C 3t the Entertainmerit Indus-ry
Foundation and the Recording Acadkerv's second annual Erammny Jam, an evening cee-
brak ng the distinguished warks ot Stave Wonder, at the Orcheurm Tneatre in Lcs Angel2s.
Prcceeds from Grammy Jamr suppcr-ed EIF’'s Netional Arts Sducarion Initiative >eneficiar-
es, ncluding For the Arts, the GraTmy Foundetion, InnerSparksCelifornia State2 Summer
School for the Arts, Inner-City Arts and the Museum of Contempasa-y Art.

Def Jam ard Roc-a Fedlla
Records presdert/CEDC —ay-Z.
right, Jurapedinto NASE2R
driver Rasz, Wallaze Now 30
at = kaske ba | Jame

detween thee Newv Jarsey, Nets
anc Det-ont Pistons at the
Meacowbrcs’ Conzinerdel

A Aerlin2s Arzne. Fhwo:
-~ f § Jesse B. Gerrabrant/

NSAE ve Secty
| 4 o . r ..

v
4 ¥ k ‘“ - T e

&7

>

Vocalist Lzlah ™ g * . -

‘ f‘oeb'g-a" g\-'\ .

Fathaway, center, |
congratulates Mary
Mary members e . "

Erica Campbel, eft, | g . -
and Tira Campbeli on . e d ’?u;\"
thdr two Grenmy . . By
non~rations after the
com remorative gala

!

Grammy Sv=ard-wining artist Elvis Costelio,
right, andiagandarv New Orleans R&B song-
writer’zranger/asod_cer/pianist Allen
Toussawx collaboate on an upcoming
praedt at the Mew York home of
NYTIO Recorcs co-founder and
president Joshua
Feigenkaum.

Alternative metal ac "
Korn treatec lucky fen: tc a pri- ’
vate performance [*ez. 6 at Fuse
Hetwork’s “Daily Cownloac™ set &t the cabi2

channel's New York s:udios. Kor paformed three

songs for the studio audien=, 'r<itdng new single
“Twisted Transistor” from its Vrc r rddease “See “ou on
the Oter Side.” From left, band mante=ars Munky David
Silvena, Jonathan Davis and Fidcy chat with Fuse Vs

Marianela and Steven Smith during anint= view. (Fhoto: Dave Rubin)

Bliboard legal and

publishing editor Susan

Burler attended 3MG Music
Publishing’s holiday party Dec.
9& the Cutting Room in New
Yok The party faatured perform-

amces by the Pierces and Gypsy

Back Door, featuring BMG Music
Publishing's Peter Brodsky and Amne
P=Al. Enjoying the gathering, from eft,
a<« Brodsky, Butler, BMG Music
Pslishing chairman/CEO Nicholas
Frzh and Pohl. ¢>hoto: Gary Gershoif)

Country Music Assn.
Sward attendees enjoyed a
performance by UK. artist Cliff Richard at
Joe's Fukir Nev= York. Shown, from lefz, are Cv £
glota mar«<es task force chairman Jef Malker, EHI
Mus<cGoLp /P/dhairman Dave Munne chard and
Capitol Recarels Nsshville president/CEC vike Dumgan
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The Black Eyed Peas’ Will.1.Am will soon be penning more
than hit songs: The man has signed on to write a monthly
column {Rap Sheet) for Los Angeles Confidential maga-
zine. Of course, where he’ll find time to eke out a monthly
column—Dbetween touring, representing brands in ad cam-

paigns and producing other artists (Sergio Mendes and Macy
Gray, among others)—remains to be seen. But the man does
have our attention.

DOWN LOW

As 2005 came to a close, billboard.biz reported on the rift be-
tween singer/songwriter Nellie McKay and Columbia Records. The
falling out left the artist’s wickedly smart sophomore album, “Pretty Lit-

tle Head,” without a label to call home (see review, page 57).

Well, days after the ball dropped in Times Square, the wacky and talented
McKay offered the following official statement: “Tone-deaf songstress Nellie McKay claims

her recent breakup with Sony had ‘nothing to do with Steve
Martin.’ ” Explaining the split, she said, “It ain’t no use to
sit and wonder why—they kept the coffee pot, | got the
dog.” She concluded: “AHl that matters to me is that | can
continue to make irritating music which will baffle and
enrage.” What a gal!

JONSIN JOINS SOUTHBEAT

Producer Jim Jonsin, who has had success with Twista,
Trina and Jamie Foxx, has been tapped by Miami's South-
Beat Records to become an equity partner in the label as
well as its executive VP of A&R. He will report to South-
Beat CEO Gregory Frankel. Jonsin will initially work with
the label's current roster (J-Shin, Wrekonize, Rayito and
Mayday). His first project is R&B singer 1-Shin’s sopho-
more album, due in the spring. Lead single “1f | Fall in
Love” is on its way to urban radio.

A

Two years after Johnny Cash’s death, Barry Gibb and his
wife, Linda, have purchased the home where Cash and
June Carter Cash lived during their marriage. The Gibbs
have plans to restore and preserve the Hendersonville,
Tenn., homestead. According to a press release, they in-
tend to use it as an inspirational place to write songs.

IENT

Mega TV. a new music and entertainment channel from
the Spanish Broadcasting System, has let go more than
20 staff members and pushed its planned January launch
back to March, sources say. Radio network SBS announced
plans for Mega TV late last year. Miami-based Mega TV
is described as a local channel that will eventually expand
nationally. Sources say the station is restructuring. At
press time, managers at Mega TV had not returned calls
or comment

MEGA MOVE

¥

DROPPING NAMES

Live Nation, the newly independent concert promotion
company spun off from Clear Channel Communications,
will abandon some of the historic promoter names it res-
urrected in 2005, sources say. Such vintage promoter
brands as PACE Concerts, Cellar Door, Electric Factory,
Ron Delsener Presents, Bill Graham Presents and Evening
Star were dusted off in fall 2004 as part of a company-
wide reorganization orchestrated by Live Nation CEO
Michael Rapino (Billboard, Nov. 6, 2004). It is unciear
which names will be folded under the Live Nation ban-
ner, but Ron Delsener Presents in New York is already
promoting shows as Live Nation. Meanwhile, Rapino and
Live Nation CFO Alan Ridgeway will make a presentation
Jan. 11 at the 16th annual Citigroup Global Entertainment,
Media and Telecommunications Conference at the Ari-
zona Biltmore Resort in Phoenix, laying out some of the
company’s plans for 2006.

Will.LAm Photo: Steve Granitz/Wireimage.com: Nellie McKay Photo: Edward Dougherty/Wirelmage.com
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RECORD COMPANIES: Sony Music Label Group U.S.
senior VP of sales Michael Block expands his responsi-
bilities as the new head of the label group’s sales force.
He is based in New York

Wind-up Records in New York names Andrew
Schneider senior VP of marketing. He was senior
VP/GM at Sony Pictures Digital.

Midas Records Nashville names Shari Roth Midwest
regional manager. She was director of A&R at Columbia
House. Midas Records Nashville also names Clay Hen-
derson Southeast regional manager. He was Southeast
regional manager at Universal South.

PUBLISHING: BMIJ in New York ups Christine Iglesias to
senior director of government relations. She was direc-
tor of Internet licensing for BMI's new-media team.

\&
A

IGLESIAS

SCHNEIDER

DISTRIBUTION: Entertainment Distribution Co. in
New York names John V. Madison executive VP of busi-
ness development, sales and marketing. He was execu-
tive VP at WEA Corp.

RELATED FIELDS: Propelier Consulting in Nashville
names Andy Peterson director of marketing. He held the
same position at children’s. book and media imprint
Tommy Nelson.

Send submissions to shan@billboard.com.

—

GOODWOF

TEE TIME

The 10th annual Skylar Neil Memorial Charity Golf Tourna-
ment and Auction 1s scheduled for May 5 at the Malibu Coun-
try Club 1n Malibu, Calif. Founded and hosted by Métley Crize
frontman Vince Neil, the event raises funds for cancer
leukemia and AIDS research. 1t is named after Neil’s daugh-
ter, who succumbed to stomach cancer in 1995. Last year. au-
tographed memorabilia from Metallica, Franz Ferdinand, the
Killers, Motlev Crite and others helped the fund-raiser take
in more than $100,000. For more info, Jog on to skylarneil.org.

DREAMS CAN COME TRUE

The | Have a Dreamn Foundation—Los Angeles will hold its
eighth annual gospel brunch Jun. 29 at the House of Blues
Actor Samue! L. Jackson and Anschutz Entertainment Group
president/CEO Tim Leiweke will be honored with Dream
Keeper Awards. Jennifer Garner is confirmed to host the
event, which will include honoree introductions by George
Lucas and Magic Johnson. The foundation motivates and em-
powers children from disadvantaged communities to fulfill
their scademic dreams. For additional info, go to ihadla.org.

FROM THE HEART

The Heart Truth, a national awareness campaign for women
about heart disease. will hold its fourth annual Red Dress
Collection fashion show during Olympus Fashion Week in
New York. The Feb. 3 event, held in the main Olympus tent
in Bryant Park, wiil feature Deborah Harry, Avril Lavigne,
Lee Ann Womack and other artists sashaying down the run-
way in the fashions of Calvin Klein. Narciso Rodriguez, Ralph
Lauren and others. For more info, go to hearttruth.gov.
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Beyonce Kn owles

- The Hip-Hop Summﬂ ) etwa
salute Destiny's Child on the COMmMm |
entertainment, as well as effective community serwce

May you continue to be a blessing to the world.

"With great love all things are possible"... Russell Simmons

Rush Philanthropic

BAGING BACK RESPONSIBESTY

For morz2 information. pleas= visit HSAN.org & RushPhilanthropic.org
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Not All Nominations
Are Controversial

WEIL roUNG

BIG & RICH

CHUCK AINLAY

AMAPOU & MARIAM

JOHN AVPERSON & PAVID LEAF
CHRIS LORP-ALGE

GLEN BALLARY & ALAN SILVESTRS
HUGH EROW I & SHERYL FARBER.
RY COCPER

ALAN POUGLAS & mMick qUZAUSK!
PAVE goeT2

STEVEN EPSTEIN

PAVID FOSTER & JOHN CLAYTON JK.

ER/C cLarTon

GREEW PAY

FAITH Hlit

RoE CAVALLO

AMY GRANT

APAM GUETTEL

HEREIE HANCOCK
EMMYLOY HARRSS
MEAT EEAT MANIFESTC
KRONOS BUARTET & ASHA EHOSLE
STEVE LIGERMAN

BOL LUPWIG

MAGGIE MAGEE

MARK KINOPFLER.
LARRY THE CABLE qUY

LINKIN PARK/ JAY-2

Tom PETTY

PAT METHENY GROUP

MANUEL "GUASIRD" MIRABAL
wWEW ORPER.

JOSHUA RELMAN ELASTIC BANE
poUG mckEAN

JOHN SCHEINELELY

CASEY SIPES

ALt FARKA TOURE & TOUMANI PIABATE
RICHARD WALTZER

BRIAN wiLSow

SEAL

FAITH HILL & TIM MCGRAW
MICHAEL BUBLE
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