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MARIAH CAREY / 
WE BELONG TOGETHER 

MARIAH CAREY/ 
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16 Retail 
18 Global 
18 The Publishers' Place 
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22 On The Road, Boxscore 
23 Q &A: Bill Hearn 

COVER STORY 
24 WHERE ARE THE BLACK 

EXECS? While black executives 
like Jay -Z play key roles in the 
music business, overall their 
numbers have declined amid 
industry consolidation. 

HIGHLIGHTS 
21 RASCAL FLATTS HAS soared to 

superstar status with sold -out 
shows and platinum sales. 

26 NEW HARDWARE like the Xbox 360 
hitting stores this holiday season will 
determine the future usage of music, 
video and videogames. 

29 VIDEO ON DEMAND services are 
catching on with consumers but have 

yet to come up with a business model. 

31 SUMMER SIZZLERS: Highlighting the 
latest music trends and hottest acts 
of this year's summer season like 
Kelly Clarkson. 

MUSIC 
32 The Beat, Latin Notas 
34 Beats & Rhymes 
35 Global Pulse 
36 Rhythm & Blues, 

Nashville Scene 
37 In The Spirit 
38 Classical Score 
40 Reviews 
42 Scene & Heard 
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43 Market Watch 
44 Charts 
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66 Inside Track, Executive Turntable 
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h iphOp 
13E IHERE! 
Aug. 3 -5 
Intercontinental Hotel, 
Atlanta 

The industry's hippest conference is heating up with 
superstar attractions. Topping the list are Q &A keynoters 
Ying Yang Twins and Fouiders Awards honorees Chaka 
Khan and A Tribe Called Ouest. Join industry insiders for 
these highlights, plus nightly showcases, informative 
panels and great networking opportunities. 
Details: blllboardevents. cam 

AllO V E: 
Audioslave frontman Chris Cornell 
is riding the wave of strong rock 
album sales. 
See page 31. 
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OPINION 

Billboard 

EDITORIALS COMMENTARY LETTERS 

IJRM, LegtE P2Ps Will 
Bï'ing Life Back To Biz 
BY LARRY KENSWIL 

Cartman, that most recognizable face of 
"South Park" (who would probably grow 
up to be a '70s promo guy), defined the 
way to get rich in the new millennium: 
step one, steal underwear; step two (Cart - 
man shrugs his shoulders and puts his 
hands in the air, signifying "who knows ? "); 

step three, profit. Critics of content own- 
ers -that is, everyone who does not own 
content -wonder why no one in the busi- 
ness seems to recognize the obvious riches 
of the Internet. They say those riches would 
be ours if we'd only give in to it, let it en- 
velop us, let it steal our underwear, and 
then reap the profits generated by ... well, 
by who knows what? 

Fred Goldring is the latest to offer his 
advice in these pages (Billboard, July 16). 
Unlike many of our critics, Goldring has 
a real job at which he excels and offers his 
advice as a friend of the industry, not as 
one of the "death to the Man" or "the music 
business is full of idiots" bloggers. 

But that doesn't make him right. 
Goldring reasons that (1) 3 billion MP3s 
without digital rights management are 
traded each month on illicit peer -to -peer 
services (the greatest underwear stealers 
of all time), but (2) many, many fewer 
tracks are actually bought in DRM form 
on iTunes et al., therefore (3) DRM must 
be the reason legitimate services aren't 
growing faster. "Support initiatives that 
will allow unlimited access ... with no con- 
ditions or restrictions," Goldring suggests. 
Assuming he would agree that one con- 
dition we may want to invoke is that the 
downloaders pay for the music, DRM is 
the only difference between what he is ask- 
ing for and the offerings on current sub- 
scriptions services and download stores. 

After suggesting removing the DRM, 
Goldring offers no insights into why that 
would fix the problem, nor does he pro- 
vide a new business model that would com- 
pensate those who own and create content. 
Like Cartman, he is shrugging his shoul- 
ders and putting his hands in the air. 

The DRM on iTunes allows you to 
transfer the songs to an unlimited num- 
ber of iPods (the limitation to iPods is 
Apple's choice, not ours) and burn each 
song as many times as you like to a CD. 
If you want it in MP3 form, you can re- 
encode the CD into MP3. These restric- 
tions do one thing only: They stop a fair 

number of people from sharing the files 
on P2P services or with their freeloading 
friends, but only if they don't feel like 
going through the rip and re- encode 
process. This is why P2P has more file 
transfers than iTunes? Or why more peo- 
ple don't use legitimate subscription serv- 
ices? Wow, I thought it had something to 
do with the fact that getting music for free 
sure beats having to pay for it. 

But let's take Goldring's suggestion to 
its extreme, as advocated by a few -some 
well- meaning folk, some socialists and 
some copyright- policy exhibitionists. That 
extreme is the compulsory license for 
sound recordings. Let the music flow for 
free over the Internet and levy a per -user 
fee to be paid to the copyright holders, 
bringing an end to the copyright "mo- 
nopoly." The government will decide what 
is good for the owners to get paid. 

A royalty of five bucks a month per In- 
ternet household to be paid to sound- record- 
ing owners has been proposed by some 
generous souls. This would add up each 
month to something like $300 million - 
and more as the number of Internet house- 
holds grows. That's a deal; I'll take it. 

But wait, P2P is not just for music any- 
more. What's the levy for owners of copy- 
rights to the movies, TV shows, games, 
books, artwork, photos and, of course, 
pornography being traded? Do they each 
get their own five bucks? How much are 
we going to have to pay for Internet access? 
And what about my mother? All she does 
is send e-mails and play Snood. She has to 
pay all these levies because the socialists 
and the "music's gotta be free" chorus won 
the day? What happens if artists, like the 
Beatles, don't want their music online at 
all? Is it right that the government just order 
this? And don't try to suggest systems for 
filtering out that unauthorized stuff. The 
Internet service providers are on record as 
saying filters on that scale are technologi- 
cally impractical. 

Compulsory licensing means loss of all 
control, and not just for big, fat, cigar - 
chomping types like me who work from 
the beach on their cell phones. No, it means 
loss of control for those without record 
company advances as well. Want to be in 
a local band that makes a good living sell- 
ing 50,000 CDs to fans through its Web 
site? Forget about it. Now you're going to 
get your pro -rata share of a fixed pool of 
money based on some actuarial valuation 

of your tracks compared with the whole. 
Bet that share won't be 50,000 CDs worth. 

Let me be the first to tell you a secret: 
The legitimate online music business is 
exploding. There are multiple sources of 
revenue that are growing by double -digit 
percentages every month. The public has 
gone from not knowing wrong from right, 
to knowing what is wrong and knowing 
where to get what is right. All of this has 

been done, despite the propaganda being 
written, without suing customers -just il- 
legal distributors of music. 

The Grokster decision isn't "mean- 
ingless." We know it to be a very impor- 
tant decision, not because anyone who 
works at a record company thinks unau- 
thorized file- sharing will suddenly dis- 
appear, and not because anyone is so naive 
as to think we can sue into oblivion every- 
one who is illegally downloading. Rather, 
MGM v. Grokster is a unanimous affir- 
mation that society recognizes that busi- 
nesses should not be based on theft. The 
decision, along with the growing real- 
ization that stealing -even if it is "only" 
music -is just wrong, will further spur 
all the legitimate services that already are 
gaining traction. The Supreme Court has 
paved the way for all sorts of innovative 
services, like legitimate P2Ps. 

The music business is less similar to 
Cartman on "South Park" than to his 
Lazarus -like pal Kenny: You may think 
we're dead after reading all that is written 
about us, but we'll turn up alive the next 
week, looking better than ever. .. 
Larry Kenswil is president of Universal 
Music Group's eLabs. 

Let your colleagues know what's on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770 
Broadway, 6th Floor, New York, N.Y., 10003, or e -mail to letters @billboard.com. Include name, title, address and 
phone number for verification. Letters should be concise and may be edited. All submissions published shall 
become the sole property of Billboard, which shall own the copyright in whole or part, for publication. 
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soothing décor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL_>( 
overnight or over time 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwell 

flat- screen TVs in all bedrooms, 

bathrooms & living rooms 

24 -hour room service from Riingo" and 

award -winning chef, Marcus Samueisson 

The Alex Hotel 205 East 45th Street at Third Avenue New York, NY 10017 

212.867.5100 www.theatexhotel.com 
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The Hoffest Programs 
In Urban Radio! 

The #1 
Urban 
Young 
Adult 
morning 
show in 
America! 

RUSS 
parr 

trie 
-hOSt 

°{ tbiS Years 

giiib°ardlAURN Hip H°p 

AW ards \ 
Russ Parr will be BROADCASTING LIVE at the Billboard /AURN Conference 

America's first Hip Hop Radio Soap Opera. 
Bringing you a positive side of America's Urban 
youth. Stories of everyday people just trying 
to live. The stories include betrayal, single 
parenting, love, greed, tragedy, comedy, and 
best of all Hip Hop. 

"What's Poppin" is produced by BABYSITTERS 
PRODUCTIONS, the folks who bring you 
"The Cla'ence Update" and On the 
Phone with Tirane." 

MUSIC is 
MAGAZINE 

Weekends get rolling with 
John Monds as he counts 
down the week's top 20 
urban adult mega -hits! 

Award -winning superjock 
Skip Cheatham Delivers 

the 20 hottest hip hop and 
R &B Joints of the week! 

C O U N T D O W N 

6/1 y 

Dr. Bobby Jones hosts this 
weekend spectacular 

highlighting the top 20 
gospel tracks of the week. 

WE ENTERTAIN AMERICA 

R'M310 ' C NETWORKS® 
www.aurn.com 

New York Chicago Detroit Los Angeles Atlanta Pittsburgh Washington, D.C. 
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THE 
ATEST 
NEWS 
FROM i 

INXS on TV 
Band gets real in 

search of new singer 

Pot Shots Open Road Ahead 
Road Hammers drive 
Canadian country lapel 

A choice of cover art 
for Willie Nelson set 

»BUSH TO 
CHINA: 

RESPECT IP 
President George W. 

Bush addressed 
piracy in China July 
19 at a White House 

press conference. 
When asked about 
his views on trade 

with China, the 
president responded 

by citing problems 
with currency 

inequity and then 
moved on to piracy. 
"It's very important 

to emerging 
economies to 

understand that in 
order to be a fair 

trading partner, that 
you've got to honor 

somebody else's 
intellectual 

property. And 
sometimes that's a 

hard concept for 
countries to 

understand. And so 
we're working very 

c osely on that issue 
with China," Bush 

said. 
-Bill Holland 

»GRAMMYS 
STICK WITH CBS 

CBS and the 
Recording Academy 

have signed a five - 
year extension that 
will keep the annual 

Grammy Awards 
telecast on the 

network through 
2011. CBS has been 

the television home 
o' the awards show 

since 1973. 
-Chris M. Walsh 

»INDIE MEET 
SET FOR L.A. 

The American Assn. 
of Independent 

Music will hold its 
first West Coast 

meeting July 25 at 
the Knitting Factory 

in Los Angeles. 
Acting president 

Dori Rose will be on 
hand, as well as four 

of AAIM's seven 
interim board 
members. The 

meeting follows last 
moith's conclave in 

New York. Jared 
Hoffman, president 
of Knitting Factory 
Entertainment and 

an AAIM member, 
offered his venue for 

the Los Angeles 
meeting. 

-Todd Martens 

ccntinued on »p8 

BY BRIAN GARRITY 

Room For MySpace? 
Analysts Debate Staying Power Of Social Networking Site 

MySpace is thinking big. The online hot 
spot is gunning to become the Internet's 
next major consumer brand. 

Media titan Rupert Murdoch's News 
Corp. is rolling the dice that it has an 

emerging rival to the likes of Yahoo, eBay 

and other Web communities with its 
planned $580 million acquisition of the 
popular social networking site and its 
parent company, Los Angeles -based 
Intermix Media. 

But analysts are not so confident. 
Jupiter Media analyst David Card says 

that while there is evidence that MySpace 
has figured out the formula for success in 

social networking, it is still not clear that 
its popularity is sustainable. 

RETAIL BY LEILA COBO 

Inser: iPod Here 
Nev L enon media 

system has N1P3 port 

Card points out that other social net- 
working sites have enjoyed rapid jumps 
in traffic only to later lose ground to 
other flavor -of- the -week rivals. 

"I'm not sure anybody in the cate- 
gory has figured out how to make 
money yet," Card says. "MySpace is 

supposed to be about advertising. 
They've built a big audience, now they 
have to hold on to it." 

The 2- year -old MySpace has rapidly 
transformed itself from an also -ran to 
social networking rival Friendster to one 

of the most heavily trafficked destina- 
tions on the Internet (Billboard, July 2). 

MySpace in May generated more than 
15 million unique continued on »p8 

Latin Albums Surge 
Amid Industry Declines 

s the U.S. Hispanic population continues to grow, so does the 
importance of Latin releases to the music industry. 

For the first six months of 2005, sales of Latin albums grew 
a startling 17.6 %, or roughly 2.5 million units over the same 
period in 2004, according to Nielsen Sound Scan. 

The growth in Latin sales vastly outpaced the overall U.S. albums 
market, which was down 7.6% for the period. What's more, Latin 
music, defined as albums that are at least 51% in Spanish, was the 
only genre Nielsen SoundScan tracked that showed growth in the 
first half of the year. 

The genre remains strong going into the second half. For the 
week ending July 10, Latin titles moved 17.1 million units, up 
from 14.6 million for the same time period in 2004. 

The numbers are consistent with the steady Latin growth 
that Nielsen SoundScan has reported in the past two years. 
Until now, this trend has been generally attributed to the shift 
of sales to mass merchants and mainstream accounts from 
mom -and -pop retailers that SoundScan does not monitor. 

But an analysis of the top -selling Latin albums for the first 
half of 2004 and 2005 clearly indicates there are other factors at 
play. These include the emergence of reggaetón, a new retail focus 
on Latin consumers and promotion that goes beyond Spanish - 
language media. continued on »p8 
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Rascal Flatts builds 
fan base via touring 
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DADDY YANKEE'S 'Barrio 
Fino' scanned 525,700 
copies in first -half 2005. 
Photo: Rodrigo Varela/ 
Wirelmage.com 
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» >REEBOK RUNS 
WITH NELLY 

In its latest musical 
partnership, Reebok has 

teamed with hip - 
hop /rap artist Nelly for 

a signature collection of 
athletic footwear, 

apparel and 
accessories. Nelly's yet - 
to -be -named collection, 

to be priced between 
$75 and $85, debuts 

with a holiday 2005 line 
in select boutiques and 

athletic retailers. 
Distribution is expected 

to expand in 2006. 
-Michael Paoletta 

» >CAL SCHOOLS 
DIG CDIGIX 

The University of 
California and California 

State University 
systems have selected 

Cdigix as the official 
provider of legal digital 
entertainment services 

for their combined 33 
campuses statewide. 

Cdigix has also secured 
contracts with colleges 

and universities in 
Arkansas, Maine and 

Maryland, but the 
California deals are by 

far the largest for the 
company. Together, the 

U.C. and Cal State 
systems have an 

enrollment of 600,000 
students. 

-Antony Bruno 

» >KAISER CHIEFS 
CANDIDATES FOR 

MERCURY PRIZE 
The Kaiser Chiefs' debut 

album "Employment" 
(B Unique /Polydor) is 
the leading contender 

for the 2005 
Nationwide Mercury 

Prize, the short -list for 
which was unveiled July 

19 in London. The prize 
recognizes the best 

albums of British and 
Irish music. The Mercs 

are voted on by a panel 
of music industry 

experts, journalists and 
artists. Finalists are 

whittled down from a 

list of more than 170 
entries. The winner will 

be unveiled Sept. 6 at 
the "Albums of the 

Year" gala in London. 
BBC Radio 1, BBC 2 and 

BBC 4 will broadcast 
the event. 

-Stephanie Wittmer 

» >XM GOES 
GLOBAL WITH 
WORLDSPACE 

XM Satellite Radio has 
announced an initial 

$25 million investment 

continued on »p10 

U P Front 
M YS PAC E (cont.) 
from »p7 
users and more than 7.5 bil- 
lion page views, making it the 
fifth -largest domain in the 
United States, according to 
ComScore Media Metrix. 
Worldwide, MySpace claims 
more than 22 million users. 

Much of that transforma- 
tion has been fueled by the 
site's strong ties to music. In 

addition to well -publicized 
promotion deals where the 
site streams major releases 
before street date, MySpace 
hosts Web pages for more 
than 350,000 bands, most of 
them independent and many 
of which have made their My- 
Space destinations their de 
facto home pages. 

Now with the deep pock- 
ets of News Corp., MySpace 
wants to expand its vision. 

"We have plans to build My- 
Space into a next -generation 
portal where people interact 
around the features of our 
site," CEO Chris DeWolfe tells 
Billboard. "We think [News 
Corp.] can have an impact by 
providing the capital to make 
some pretty big moves." 

Among the initiatives in the 
works include MySpace cre- 
ating products and services 
for mobile devices. It also is 

looking to increase its audi- 
ence online by pushing My- 
Space into Europe and Asia. 

DeWolfe says U.K. expan- 
sion represents one of its 
biggest opportunities in the 
near term. The site already 
claims more than 700,000 
users in the region, without 
any marketing efforts. 

It is that type of organic 
growth, the bulk of which is 

coming from 18- to 34 -year- 
old consumers, that is fueling 
News Corp.'s interest. 

"We see a great opportu- 
nity to combine the popular- 
ity of Intermix's sites, partic- 
ularly MySpace, with our 

LATIN MUSIC 
from »p7 

In 2004, the top 10 Latin 
albums for the first six 
months were evenly distrib- 
uted between pop and 
regional Mexican releases. 

In contrast, for the first six 
months of 2005, the top 10 
records consisted of four reg - 
gaetón titles, four regional Mex- 
ican titles and two pop titles. 

The No. 1 seller was Daddy 
Yankee's "Barrio Fino" (El 
Cartel /VI). Released in July 
2004, it scanned 102,400 
copies in its first six months. 
In the past six months, the 
album scanned 525,700 
copies. That was more than 
the combined sales of last 
year's top five Latin albums 
for the time period. 

The No. 2 title so far for 
2005, Shakira's "Fijación Oral 
Vol. 1" (Epic), has sold 
356,110 copies, more than the 
combined sales of last year's 
top three albums. 

This first half was so 
strong for Latin at retail that 
the top four titles of the year 
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so far have each sold more 
than the best- selling album 
for all of 2004. 

Beyond the top 10, how- 
ever, most titles this year had 
sales similar to their 2004 
counterparts. 

Mainstream promotion 
appears to be a major factor in 
the strong performance of this 
year's hit titles. Yankee's sales 
rose dramatically once the 
single "Gasolina" garnered 
airplay on English -language 
stations and the album gained 
broader distribution. 

"The year before, reggaetón 
was on the map, but it wasn't 
embraced by a lot of the do- 
mestic accounts," Universal 
Music & Video Distribution 
senior director of sales Nydia 
Laner told Billboard in April. 
"And little by little, they've 
been opening up to it. 
Whereas before it was just 
Puerto Rico and the East 
Coast, now, it's all over the 
West Coast, and big accounts 
have come forth." 

existing online assets," News 
Corp. chairman /CEO Mur- 
doch said in a statement an- 
nouncing the agreement. 

DeWolfe points out that 
with a growing chunk of ad- 
vertising spending shifting 
to the Web, MySpace and In- 
termix will help improve 
News Corp.'s clout with mar- 
keters by more than dou- 
bling its online traffic to 45 
million monthly users in the 
United States. 

Richard Greenfield, a media 
analyst with Fulcrum Global 
Partners, believes that while 
the deal has tremendous po- 
tential, it is "impossible [and] 
unfair to judge today, as My- 
Space is just beginning to 
benefit from its recent surge 
in traffic." 

However, DeWolfe says 
MySpace has passed the crit- 
ical mass point in traffic and 
users that signals the site is 

definitely more than a flash 
in the pan. 

"A network of 22 million 
people has a lot of momentum 
with it," he says. "Everyone is 

inter -connected; there would 
be high switching costs for 
consumers to leave." 

Likewise, "Fijación Oral" 
has been marketed and pro- 
moted as a major release 
instead of as a Latin title, with 
all the effort that implies. 

Retailers are also more ag- 
gressively pursuing Latin sales. 

Handleman Co. group VP 
Scott Wilson says, "There's a 

high degree of focus" on Latin 
product among the rackjob- 

INDIES BY TODD MARTENS and SUSAN BUTLER 

For Navarre, New 
Hires, Lawsuits 

t has been a tumultuous 
couple of months for Min- 
nesota -based Navarre 
Corp., one the industry's 
largest independent dis- 

tributors. In June, the com- 
pany and key executives- 
including chairman/CEO Eric 
Paulson and CFO Jim Gilbert- 
son- became the targets of 
five lawsuits alleging federal 

17. 6% 
Percentage rise of Latin 
album sales in first -half 
2005 over first -half 2004 

ber's big -box customers. And 
Tower Records has launched 
a series of campaigns focused 
on the Latin consumer. 

"We are committed to the 
Hispanic consumer and are 
seeing amazing results by mak- 
ing this customer a priority," 
Tower CEO Allen Rodriguez 
said in a statement. 

securities violations. Then, on 
July 12, Gilbertson resigned. 

The three class -action suits 
and two stockholder- deriva- 
tive suits were filed in the 
U.S. District Court in Min- 
neapolis and claim that the 
defendants profited by mis- 
stating company revenue and 
misleading investors. 

Class- action lawyer Gregg 
Fishbein with Lockridge 
Grindal Nauen in Minneapo- 
lis tells Billboard that the 
claims are tied to the defen- 
dants' motive to profit, noting 
that Navarre "insiders," in- 
cluding Paulson and Gilbert- 
son, sold nearly 1.3 million 
personal shares in the com- 
pany during a two -year period 
for a total exceeding $16 mil- 
lion. "That's awfully high for 
any company, let alone a corn - 
pany the size of Navarre," 
Fishbein says. 

Counsel for Navarre did not 
return calls for comment. 

Fishbein's firm also han- 
dled a class- action suit filed in 
1999 against Navarre on se- 
curities claims. The court dis- 
missed the suit in 2001. 

In August, the separate law- 
suits may be consolidated into 
one, a standard practice under 
federal law. The court would 
then appoint a lead plaintiff 
and attorney to shape the liti- 
gation; the court generally 
chooses the party with the 
most shares of stock. 

A number of class- action 
lawyers around the country 
have posted notice of the suits 
online, hoping to attract 
large, institutional investors 
so the attorneys could become 
lead counsel for a consoli- 
dated suit. 

The legal actions followed 
Navarre's announcement that 
it would postpone the May 31 

filing of its fourth -quarter 
results. In a statement, the 
company said the delay resulted 
from the amount and timing of 
a deferred -compensation ex- 
pense relating to an employee 
agreement signed in 2001 by 
Paulson. Navarre said it was 
also "reviewing the recognition 
and classification of certain fis- 
cal 2005 tax items." 

In its June 2 filing, Navarre 
reported losses of $2.5 million, 
or 9 cents per diluted share, on 
sales of $141.9 million in the 
three -month period ended 
March 31. Still, the company 
had a record -breaking year in 
fiscal 2004, reporting $12.5 
million in net income. 

Sources close to the com- 
pany hesitate to draw a con- 
nection between Gilbertson's 
departure and the class- action 
suits. "A class- action suit 
almost seems like a normal 
procedure any time a com- 
pany has to refile a statement 
these days," one Navarre 
source says. 

Navarre -distributed labels 
do not seem too concerned 
about Gilbertson's departure 
or the pending suits. 

"I'm sure their CFO leaving 
isn't going to make our check 
bounce," says Vique Martin, a 

sales manager with Hunting- 
ton Beach, Calif. -based Reve- 
lation Records. "We've been 
with them for about three 
years, and I still have nothing 
bad to say about them." 

"It's off my radar," says Sid - 
diq Sayers, CEO of Minneapo- 
lis -based label Rhymesayers. 
"I'm not noticing any sort of 
cause and effect since [Gilbert- 
son] left." 

Navarre has named VP /con- 
troller Diane D. Lapp interim 
CFO. A Navarre representative 
did not return calls by press 
time, but the company is said 
to be seeking a permanent 
replacement. . 
Additional reporting by Ed 

Christman in New York. 
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in international satellite 
radio broadcaster 

WorldSpace, which 
currently targets Africa 

and Asia. The 
investment gives XM a 

strategic alliance on 
these continents with 
the industry's oldest 

satellite radio 
broadcaster. XM said it 
will receive warrants to 

acquire another $37.5 
million in WorldSpace 

stock "and an option to 
invest along with 

WorldSpace and other 
partners in various 

countries around the 
world." 

-Tony Sanders 

>>>SPANISH 
`SESAME' 

ON DVD 
Ventura Distribution 

has teamed with 
Sesame Workshop to 
release the Spanish - 
language version of 

"Sesame Street" - 
"Plaza Sésamo " -on 

DVD starting this fall. 
This is the first DVD 

release in the United 
States for a Spanish - 

language children's TV 
show, according to 

Ventura. 
-Jill Kipnis 

» >FAMOUS IN 
CANADA 

West Coast 
singer /songwriter Gary 

Fjellgaard, veteran 
broadcaster Paul 

Kennedy and Royalty 
Records founder R. 

Harlan Smith will be 
inducted into the 

Canadian Country Music 
Hall of Fame. The 

ceremony, held by the 
Canadian Country Music 

Assn., will take place 
Sept. 9 in Calgary, 

Alberta. 
-Larry LeBlanc 

» >NEAR MINT 
USES ITS 

IMAGINATIONAL 
The first release by new 

label Near Mint 
(distributed by 

Fontana) will be a 

compilation of acoustic 
guitar music dubbed 

"Imaginational 
Anthem." Due Oct. 25, 
the 16 -track set spans 

40 years of 
performances from 

1965 to 2005 and 
features tracks by John 

Fahey, Kaki King and 
Terry Riley. Near Mint 

founder and former 
Sony Music executive 

Josh Rosenthal 
compiled the album. 

-Greg Prato 

FILM BY IVORY M. JONES 

Rappers' Screen Test 
Will Smith, LL Cool J 

NEW YORK -One rapper 
wants to provide an outlet for 
creative African -Americans. 
The other wants to provide 
something for the ladies. Both 
hope to do it at the movies. 

Will Smith and LL Cool J 

each have unveiled plans to 
take on the movie industry be- 
hind the scenes. 

LL Cool J, aka James Todd 
Smith, has aligned himself 
with indie studio Lions Gate 
Films to produce movies tar- 
geting African -American 
women. 

The first film slated for 
release will be an African - 
American version of the 1987 
Michael Douglas and Glenn 
Close hit "Fatal Attraction." LL 

BY JILL KIPNIS 

Cross Over To Film Production 

Cool J will star as a man who 
finds himself in hot water after 
cheating on his wife. Two other 
projects are in the works. 

Lions Gate is looking to tap 
into what it considers to be 
the underserved African - 

American female market by 
using the rapper's sex appeal. 

Michael Paseornek, presi- 
dent of production at Lions 
Gate, said in a statement: "We 
are not looking to develop gim- 
micks, but make real movies. 
LL has a huge following and is 
very credible with women." 

On the flip side, Smith - 
who was nominated for an 
Academy Award for his role in 
the film "Ali " -is a top in- 
vestor in the Momentum Ex- 

perience, a new company that 
seeks to debut films in live 
venues rather than traditional 
movie houses. It would then 
distribute the titles on DVD. 

Momentum also intends to 
give a voice to independent 
African -American filmmakers. 

Smith (whose latest album, 
"Lost and Found," is No. 56 
on The Billboard 200) is ex- 
cited about the endeavor, Mo- 
mentum co- founder Duane 
Martin says. 

"I talked to Will about it, and 
he was like, 'You know what? 
This is revolutionary, and I'm 
always willing to be a part of 
something that's powerful.' 
He's a big -game hunter," Mar- 
tin tells Billboard. 

Music Category Exempt 
From DVD Sales Slowdown 
LOS ANGELES -While the 
growth curve for overall DVD 
sales appears to be returning 
from orbit, the music DVD cat- 
egory is just starting to take off. 

According to the Digital En- 
tertainment Group, a nonprofit 
trade consortium that meas- 
ures software and hardware 
sales, music DVD sales have 
doubled in the last two years. 

DVD sales are still growing, 
but not at the exorbitant rates 
of the format's early years. In 

2003 and 2004, DVD sales in- 
creased 33% each year, total- 
ing $11.6 billion and $15.5 bil- 
lion, respectively. In contrast, 
DVD sales increased 61% be- 
tween 2001 and 2002. 

"We're expecting a flatten- 
ing in overall sales," DEG ex- 
ecutive director Amy Jo Smith 
says. "Late adopters aren't 
buying titles at the same rate 
as early adopters." 

Lately, the most anticipated 
theatrical releases are not sell- 
ing as well as expected. Recent 
top DVD debuts from Dream - 
Works- "Shrek 2" (Nov. 5, 

2004) and "Shark Tale" (Feb. 
8) -and Pixar /Disney -"The In- 

credibles" (March 15)- report- 
edly were subject to unex- 
pected returns from retailers. 

Meanwhile, according to 
the Recording Industry Assn. 
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of America, the value of 
music DVD shipments was 
$561 million last year, up from 
$80 million in 2000. Plus, the 
number of music DVD re- 
leases increased more than 
220% between 2000 and 
2004, according to the DVD 
Release Report. 

Video Software Dealers 
Assn. president Bo Andersen 
says there is a growing appre- 
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ciation for high -quality audio 
and video as more consumers 
hook up home theater systems. 
"Music has a chance for its 
growth curve to turn upwards 
fairly dramatically," he says. 

Music will be a focus at the 
VSDA Home Entertainment 
conference July 25 -28 at the 

Bellagio Hotel and Casino in 
Las Vegas. The DEG will pre- 
sent its midyear DVD sales 
figures there July 27. 

A key music exhibitor will be 
Rhino Entertainment, which 
will premiere its fall DVD slate 
July 27 at the Light nightclub. 

A recent Rhino sales suc- 
cess is "The Eagles Farewell I 

Tour -Live From Melbourne" 
DVD. It sold 114,000 units in 

its first week in June, accord- 
ing to the company. Another 
Rhino title holds the first - 
week sales record in the music 
category: 2003's "Led Zep- 
pelin," which sold 120,00 units 
in that time frame. 

In an exclusive to Billboard, 
Rhino VP of home video Paul 
DeGooyer says Rhino's fall 
music DVD slate will include 
"Ramones Video Box" (Sept. 
27), "Cream Live" (Oct. 4), 
"Barbra Streisand Box Set" 
(Nov.15) and "The Concert for 
Bangladesh" (Oct. 25). 

Other music DVDS due this 
fall that are expected to be big 
sellers include a series of "Live 
8" titles (EMI, November), "VH1 

Storytellers -Bruce Spring - 
steen" (Columbia Music Video, 
Sept. 6) and "The Last Great 
Traffic Jam" (Epic Records, 
Sept. 20), which follows Traffic 
on its reunion tour. 
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DUANE MARTIN 
and KELLY 
ROWLAND 
will appear in 
'The Seat Filler.' 

Momentum's first project, 
"The Seat Filler," will star Kelly 
Rowland of Destiny's Child. 

Martin predicts it will be 
Rowland's breakout role. 

"People aren't going to just 
know her as 'Kelly from Des- 

tiny's Child' anymore," he says. 
"This is her breaking out on 
her own. She really stepped up 
to the plate. She's accessible 
and has innocence about her. 
At the end of the day, she's just 
a regular girl." 

LEGISLATION BY BILL HOLLAND 

Media Ownership 
Eyed By House 
WASHINGTON, D.C. - 
House Democrats are intro- 
ducing sweeping media - 
ownership regulations even 
as the Federal Communica- 
tions Commission has tabled 
the ownership question until 
next month. 

Rep. Maurice Hinchey, D- 
N.Y., introduced the Media 
Ownership Reform Act of 
2005, H.R. 3302, July 14 in an 
effort to bring back many of 
the rules jettisoned in the 
1996 Telecommunications 
Act. Hinchey and some of the 
15 Democratic co- sponsors 
of the bill have criticized what 
they see as efforts by conser- 
vative Republicans to take 
control of America's mass 
media, including public 
broadcasting. 

In a written statement, 
Hinchey said his MORA bill 
"seeks to undo the massive 
consolidation of the media 
that has been ongoing for 
nearly 20 years." 

The bill would reinstate a 
national cap on radio own- 
ership and lower the number 
of radio stations a company 
can own in an individual 
market. It would also restore 
the Fairness Doctrine, which 
was repealed in the '80s. That 
measure required broad- 

casters to ensure that indi- 
viduals on both sides of a 

controversial issue were of- 
fered airtime to express their 
viewpoints. 

MORA would also require 
stations to regularly submit de- 
tailed public- interest reports 
to the FCC. 

Hill insiders say it is doubt- 
ful that MORA will gain trac- 
tion in the Republican- majority 
Congress. No Senate compan- 
ion bill is expected, and a 

spokesman for the National 
Assn. of Broadcasters says the 
trade group opposes the bill. 

Meanwhile, the FCC has 
postponed consideration of its 
court mandate to rewrite the 
country's media -ownership 
rules until early August. 

The issue was pulled from 
the commission's July 14 
meeting because of disagree- 
ments on the number of out- 
reach field hearings, the 
conduct of independent stud- 
ies on the effects of consoli- 
dation and the length of a 
public comment period. 

A federal appeals court rul- 
ing in June 2004 required the 
FCC to throw out most of the 
2003 ownership changes that 
former chairman Michael 
Powell put forward and to start 
the process over again. 

www.americanradiohistory.com

www.americanradiohistory.com


BDSCertified Spin Awards June 2005 Recipients: 

700,000 SPINS 
In The End/ Linkin Park /WARNER BROS. 

500,000 SPINS 
The Game Of Love/ Santana Feat. Michelle Branch /ARISTA /RMG 

400,000 SPINS 
B R O A D C A S T D A T A S Y S T E M S 

SPIN 

AWARDS 

4114 

TO EVERY SPI'4 AWARD WINNER 

CO1GRATULATIONS 

Lose Yourself/ Eminem /INTERSCOPE 
You Sang To Me /Muy Dentro De Mi/ Marc Anthony /COLUMBIA /SONY DISCOS 
Ride Wit Me/ Nelly /UNIVERSAL 

300,000 SPINS 
Live Like You Were Dying/ ¡ern McGraw /CURB 
Harder To Breathe; Maroon 5 /OCTONE /J 
I Don't Want To Be/ Gavin DeGraw /J 

200,000 SPINS 
Let Me Go/ 3 Doors Down /REPUBLIC /UNIVERSAL 
We Belong Together/ Mariah Carey /'SLAND /IDJMG 
I Just Wanna Love U (Give It 2 Me)/ Jay -Z /DEF JAM /IDJMG 
Cold/ Crossfade /COLUMBIA 

100,000 SPINS 
Just A Lil Bit, ._)I-IADY /AFTERMATH / INTERSCOPE 
Wait (The Whisper Song)/ Ying Yang Twins /TVT 
Holiday/ Green Day /REPRISE 
Anything But Mine/ Kenny Chesney /BNA 
My Give A Damn's Busted/ Jo Dee Messina /CURB 
Baby I'm Back/ Baby Bash /UNIVERSAL 
If Heaven/ Andy Griggs /RCA 
Switch/ Will Smith /INTERSCOPE 
Grind With Me/ Pretty Ricky /ATLANT C 
Girlfight/ Brooke Valentine Feat. Lil Jon & Big Boi /VIRGIN 
If Nobody Believed In You/ Joe Nichols /UNIVERSAL SOUTH 
Up!/ Shania Twain /MERCURY 
Too Much Of A Good Thing Is A Good Thing/ Alan Jackson /ARISTA 
Superwoman/ Lil' Mo /ELEKTRA /ATLANTIC 
01' Red/ Blake Shelton /WARNER BROS. 

50,000 SPINS 
Behind These Hazel Eyes/ Kelly Clarkson /RCA 
Don't Phunk /Mess With My Heart/ Black Eyed Peas /A &M 
Incomplete/ Backstreet Boys /JIVE /ZOMBA 
Making Memories Of Us/ Keith Urban /CAPITOL 
Chariot/ Gavin DeGraw /J 
Speed Of Sound/ Coldplay /CAPITOL 
Fast Cars And Freedom/ Rascal Flatts /LYRIC STREET 
Happy?! Mudvayne /EPIC 
You'll Be There/ George Strait /MCA NASHVILLE 
Beverly Hills/ Weezer /GEFFEN 
I'm A Hustla/ Cassidy /J 
Long, Slow Kisses/ Jeff Bates /RCA 
Home/ Michael Buble /143 /REPRISE /WARNER MUSIC CANADA 
E -Pro/ Beck / INTERSCOPE 
Don't Cha/ Pussycat Dolls /A &M 
Sitting, Waiting, Wishing/ Jack Johnson /BRUSHFIRE /UNIVERSAL 
Best Of You/ Foo Fighters /RCA 
Give Me That/ Webbie /TRILL /ASYLLM 
Voice Of Truth/ Casting Crowns /BEACH STREET /REUNION /PLG 
Goodbye Time/ Blake Shelton /WARNER BROS. 
Ugly/ Exies /VIRGIN 
B.Y.O.B./ System Of A Down / COLUM3IA 
Still Trippin'/ Mike Jones Feat. Slim Thug & Paul Wall /WB /SWISHAHOUSE /ASYLUI 
Again/ Faith Evans /CAPITOL 
Fly Away/ FFH /ESSENTIAL /PLG 
Pickin' Wildflowers/ Keith Anderson /ARISTA 
You're My Everything/ Anita Baker ¡BLUE NOTE /VIRGIN 
Yo No Soy Esa Mujer/ Paulina Rubio /UNIVERSAL 
We Need A Resolution/ Aaliyah /BLA.CKG ROUND 
Me Vas A Extranar/ Pepe Aguilar /MUSART 

www.bdsonline.com 

N Nielsen 
Broadcast Data 
Systems 
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LATIN BY LEILA COBO 

EMI, Televisa 
Link For Labels 
Partnership Covers U.S., Mexico 

MIAMI -The recently an- 
nounced partnership between 
EMI and Mexican media giant 
Televisa marks a unique ap- 
proach to business in the Latin 
marketplace. 

EMI gains access to the 
massive reach of Televisa's 
magazine, TV and other media 
outlets. And Televisa gains the 
infrastructure of a major 
music label. 

Under the terms of the July 
19 deal, EMI changes the 
name of its U.S. Latin opera- 
tion to EMI Televisa Music and 
launches a joint venture label 
in Mexico -Televisa EMI 
Music -that will operate as a 

separate entity from the ex- 
isting EMI Mexico. 

The U.S. deal is described 
as a partnership, with Televisa 
enjoying "significant partici- 
pation" in the label operation. 
However, EMI says Televisa 
has no equity in the label. 

Televisa Music director 
Rodolfo López- Negrete and 
EMI Music Latin America 
president /CEO Marco Bissi 
spoke exclusively to Billboard 
regarding the venture. López- 
Negrete will oversee EMI Tele- 
visa and Televisa EMI, 
reporting jointly to Bissi and 
Javier Prado, general director 
of Televisa Entertainment. 

The EMI deal positions 
Televisa to compete with 
Univision, the largest Span- 
ish- language entertainment 
conglomerate in the United 
States. 

Televisa has a long history 
with Univision. Both compa- 
nies were started by members 
of the Azcarraga family, who 
sold the company that be- 
came Univision in 1986 be- 
cause of laws regarding 
foreign ownership of U.S. 
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media companies. 
In the '90s, Televisa's Fono- 

visa was the top U.S. indie 
Latin label before being sold 
to Univision in 2002. 

Meanwhile, just a few 
months before the Fonovisa 
sale, Univision and Televisa 
forged a deal that gave Tele- 
visa slightly more than a 10% 
ownership stake in Univi- 
sion and Univision rights 
to Televisa programming 
through 2017. 

Univision Music Group, 
which includes Fonovisa, is 
the country's leading Latin 
music company and has 
slightly more than 33% of the 
U.S. Latin market share. (EMI 
is currently at 8 %.) 

Earlier this year, a three - 

year non- compete clause with 
Univision expired, allowing 
Televisa to return to the 
music industry. 

Televisa will avail its con- 
siderable media platforms to 
its artists. In Mexico, that in- 
cludes the Televisa network, 
Editorial Televisa (the maga- 
zine group) and various cable, 
satellite and radio properties. 

In the United States, EMI 
Televisa will also enjoy media 
benefits, including preferen- 
tial rates on the Univision TV 
network. Televisa still owns a 

stake in Univision and pro- 
duces much of the U.S. net- 
work's TV programming. 

Digital and global devel- 
opment were also key to the 
deal for the two companies, 
Bissi says. 

In Mexico, the Televisa EMI 
startup will have a threefold 
strategy: sign artists, develop 
and market music from Tele- 
visa TV shows and stars and 
produce TV- advertised corn - 
pilation albums. 

In the United States, EMI 
Televisa will preserve its cur- 
rent roster of acts -including 
Fey, Thalia, Intocable and So- 
raya -and sign new talent. 

"Signing is a must," says 
Bissi, noting that the company 
will give priority to regional 
Mexican and reggaetón acts. 

Named senior VP of A &R 
for both labels is veteran exec 
Adrian Posse, who worked 
under López- Negrete at BMG 
U.S. Latin, where the latter 
was chairman. . 

BY ED CHRISTMAN 

Early TVT Titles On Auction Block 
NEW YORK -The music catalog assets used as collateral to secure 
a $23.5 million loan to TVT Catalog Enterprises LLC and sub- 
sidiaries are being put up for auction by the lender, Prudential 
Securities Credit Corp. 

The assets include rights to Nine Inch Nails' "Pretty Hate 
Machine," "Mortal Kombat" soundtracks, the first seven volumes 
of "Television's Greatest Hits" and a Wax Trax boxed set; certain 
publishing rights in compositions from KMFDM, Gil Scott-Heron 
and Nine Inch Nails, among others; and trademarks, including 
the "Television's Greatest Hits" logo. 

The public auction will take place in the New York of- 
fices of Proskauer Rose. The winning bidder must pro- 
vide a deposit of 20% of the bid in cash or certified check, 
with the balance due within seven days. 

The assets, served as collateral against a loan by UCC 
Lending, a predecessor of Newark, N.J. -based Pruden- 
tial Securities. The loans were made in 1999, when the 
music industry was growing. 

During the next three years, TVT paid more 
than $10 million toward the loan, but even 
as it was making those payments, rev- 
enue from the assets used as col- 
lateral was falling as overall 
industry sales began to slip. 
When asset revenue began 
to drop dramatically, TVT 
first put in its own funds 
to make up the shortfall 
in the cash collateral cov- 
erage ratio, and then 
sought to renegotiate its 
loan payments. Those 
negotiations proved 
unsuccessful, and in 
August 2002, Pruden- 
tial began litigation, 
alleging default. 

On Sept. 24, 2003, 

New York Supreme Court Judge Herman Cahn granted Pruden - 
tial's motion for summary judgment and directed that certain col- 
lateral assets held by TVT be turned over to the lender. 

That decision was upheld March 16, 2004, by the New York 
Appellate Division First Department, but other litigation con- 
tinues. A related lawsuit brought by TVT alleges that Pruden- 
tial violated the loan agreement by not appointing a "backup 
manager" from one of the majors before it terminated TVT's 
management of the collateral assets. TVT's suit also questions 

whether Prudential is entitled to the $1.1 million in 
cash collateral from TVT. 

Some potential bidders speculate that this 
suit is the reason the catalog was not put up for 
auction sooner. In fact, the auction is seen by 
some as a formality in the foreclosure process, 
since the "lender reserves the right to bid on 

the collateral," according to a legal notice in this 
week's Billboard. 
Around the time the appeal was upheld, TVT 

began telling retailers that it was no longer ful- 
filling orders on the relevant titles, according to re- 

tail sources. 
These have been unavailable in the United 

States since, although "Pretty Hate Machine" 
is imported from licensees in other territories. 

Sources say, with interest and legal costs, the 
lender values its loan at about 
$26.5 million and hopes to re- 
alize $16 million by the sale 
of the assets. But potential 
bidders say that price is un- 
realistic. TVT declined to 
comment but has positioned 
itself in court documents to 
retain matching rights to any 
bid, while Prudential is re- 
serving the right to reject any 
and all bids. ... 

nine inch naiIs. 

prattle hate rtrsahlrra 
TRENT REZNOR and 
Nine Inch Nails' 1990 
debut album is 
.,-among titles to be 

old at auction. 

'rrgs BY ANTONY BRUNO 

MTV's Toffler Will Visit MECCA 
For Keynote Q &A 

TV Networks 
Group presi- 
dent Van Tof- 
fler will par- 
ticipate in a 

keynote Q &A session with 
Billboard executive editor 
Tamara Conniff at Billboard's 
Mobile Entertainment Con- 

tent, Commerce and Appli- 
cations conference. 

MTV's embracing of emerg- 
ing media and technologies, 
such as the wireless platform, 
has helped the company re- 
main the top -rated cable TV 
destination for 12- to 24 -year- 
olds for 12 years. The company 
recently launched a mobile 
music service in Japan called 
Flux, and in the United States 
works with such popular hip - 
hop producers as Timbaland 
to create original ringtones via 
its "Made Hear" initiative. 

In his tenure with MTV, 
Toffler has overseen such 
programming hits as "The 
Osbournes," taken the "MTV 
Unplugged" franchise plat- 
inum, led mtv.com to become 
one of the top entertainment 
music sites and spearheaded 
the creation of MTV Films. At 

MECCA, he will share his in- 
sights into how the enter- 
tainment and wireless indus- 
tries can best partner to 
deliver on the promise of mo- 
bile entertainment. 

"Wireless networks and 
phones have evolved to the 
point where they're becom- 
ing a significant distribution 
platform for entertainment 
programming of all sorts, 
such as music, videos, games 
and movies," Toffler says. 
"Here at MTV Networks Music 
Group, we're constantly look- 
ing for new ways to reach 
consumers and use this ex- 
citing new technology across 
all our brands. I'm looking for- 
ward to presenting our music 
services perspective on both 
the opportunity and chal- 
lenges of mobile entertain- 
ment, and think Billboard's 

E 
o 

ó, 

MECCA is the perfect event 
to have this discussion." 

Another MECCA highlight 
features a round -table keynote ó 

U 
of mobile operators with Jim á 

Ryan, VP of consumer data for J 
Cingular; Bill Stone, VP of mar- ö 

ket strategy, planning and seg- 
mentation for Verizon Wire- 
less; and Peter Adderton, CEO 
of Amp'd Mobile. They join v 
several other high -level exec- 
utives from the wireless and ó 

entertainment industries , 
speaking at the event. For the 
most updated list of speakers 
and to view the program, visit ;5 

billboardevents.com. 
Taking place Sept. 26 at the 

Moscone Center in San Fran- 
cisco, MECCA is the official mo- ó 
bile entertainment program for á 
the Wireless I.T. & Entertain- 
ment conference, held by CTIA 
-The Wireless Assn. . > 

www.americanradiohistory.com

www.americanradiohistory.com


n the 
REGISTER BY 7/29 
ii splug $50!! 

ç. r j 
3-5 1401' ti .T 
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Artist, Gold Star Music 

Pounder /President, Rockstar Image 
Founder, Groouenation /Soul Lounge 

Rapper, Duck Down Records 

Songwriter /Producer, Chamber Mesi: 
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Ike remaining members 
of Aussie rook band INXS 
will pick a new singer 
during tle finale of reality 
show 'Rock Star: ItiXS.' 

BY CHRIS M. WALSH 

A New Reality For INXS 
Band Replacing Lead Singer Via Televised Competition 
The greatest question facing 
INXS since lead singer Michael 
Hutchence died of an apparent 
suicide in 1997 was how to re- 
place him. Now, the question 
many have for the band is, Why 
do it with a reality show? 

Ratings for CBS' "Rock 
Star: INXS" are low, and pre- 
dictably, some fans are dis- 
mayed by the band's decision 
to find a new frontman via a 

TV genre perhaps best sym- 
bolized by people willing to 
eat insects. "Doesn't anyone 
think it's in incredibly poor 
taste to have a reality show 
auditioning members for your 
band to replace your lead 
singer who hung himself ?" 
one post from thel5minute- 
hipster.blogspot.com asks. 

But for INXS, it may be a 

clever move. On national TV, 

even poor ratings translate into 
invaluable exposure for an act 
trying to re- establish itself. The 
week of the show's premiere, 
sales of "The Best of INXS" 
nearly tripled to more than 
5,000, according to Nielsen 
SoundScan. That represents 
the album's best week since its 
debut. And despite not releas- 
ing an album since 1997's "El- 
egantly Wasted," the band has 

a new record deal with Epic, 
thanks largely to the show. 

INXS guitarist and co- 
founder Tim Farriss believes the 
televised contest "promotes 
the band, promotes the singer, 
[and] it puts the singer through 
the rigors of what they're going 
to have to go through." 
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"In all seriousness," he adds, 
"what were we supposed to 
do? Put an ad in the paper ?" 

Ratings for "Rock Star" cer- 
tainly have been poor. Its July 11 

debut episode finished last in 

its time slot among the big four 
networks on a night when CBS 

won every other prime -time 
slot. But INXS manager Dave 
Edwards says he is not con- 
cerned. "It's a weird time of the 

"What 
were we 
supposed 
to do? Put 
an ad in 
the paper ?" 

-TIM FARRISS, 
INXS GUITARIST 

', ZWZA M PAA OMAVSW3 W$, 

year, a brand -new show and a 

whole new format," he says. 
"People still aren't sure what 
the show is." 

The idea for "Rock Star" 
came from INXS guitarist Kirk 
Pengilly during a band meet- 
ing seven years ago. But it was 
not until 2003 that the group 
approached producer Mark 
Burnett, the creator of "Sur- 
vivor" and "The Apprentice." 

"Rock Star" stands apart 
from other reality TV music 
shows -"American Idol," no- 
tably- because it is built around 
an internationally successful 

rock band. R &B group TLC will 
mount a similar effort with "R 
U the Girl," which debuts July 
27 on UPN. That show will fol- 
low remaining members T Boz 
and Chilli as they audition pos- 
sible replacements for Lisa 
"Left Eye" Lopes, who died in 

a car accident in 2002. 
INXS will choose a winner 

during the show's Oct. 5 finale. 
Then the band -new singer in 
tow -will record an album of 
new material. 

Farriss says INXS is excited 
to hit the studio. "We've got a 

shitload of great songs. We've 
been writing for a really long 
time now." 

The new Epic record will be 
followed by a tour at the end 
of the year. 

It remains to be seen who 
will buy the album. Plenty of 
longtime INXS fans have reg- 
istered their disapproval -at 
inxs.com and elsewhere on the 
Web -of the show's impact on 
Hutchence's legacy. 

Farriss says the band would 
never do anything to diminish 
Hutchence's memory. "Mich- 
ael was like a brother to me 
and part of our family. We'd 
never do anything to disre- 
spect his legacy." 

Farriss thinks Hutchence 
would find the situation amus- 
ing. "He always had a great 
sense of humor. But I also think 
he'd be kind of bummed, be- 
cause he's dead -he'd be re- 
ally disappointed that we 
had to make the show in the 
first place." 

If The Shoe Fits ... 
Organizers Deem Underwood's Skechers Deal A Natural 

C 
Ilk arrie Underwood is the latest 

"American Idol" graduate to enter 
the world of branded entertain- 
ment. Weeks after Underwood was 

11, crowned the winner of the hit 
show's fourth season, she signed on as the latest 
spokesmodel for fashion brand Skechers. 

Underwood also signed with Hershey. She will 
appear in new TV spots that are part of Hershey's 
vintage T -shirt promotion, singing such classic 
jingles as "Sometimes you feel like a nut ... Some- 
times you don't." The ad campaign and T -shirt 
designs were created by Hershey's ad agency, 
DDB New York. 

With her Skechers deal, Underwood is fol- 
lowing in the footsteps of Britney Spears and 
Christina Aguilera, both former spokesmodels 
for the footwear company. 

The global endorsement deal, which runs 
through December 2006, was brokered by Skech- 
ers president Michael Greenberg and 19 Mer- 
chandising Limited, an extension of the 19 
Entertainment franchise, which oversees the 
"American Idol" empire. 

Partnering with Underwood was a natural, 
Greenberg notes. "To young women, she is a very 
real role model," he says. "[She is] a small -town 
girl who made it big by pursuing her dreams and 
just going for it." 

Greenberg continues, When you couple this 
with a beautiful voice and equally beautiful face, 
she is a dream as a spokesperson." Greenberg 
has learned from past celebrity endorse- 
ments that "when you put two great things 
together, you achieve excitement and 
much success." 

Although financial terms of the deal 
were not disclosed, Greenberg ac- 
knowledges that the ad campaign will 
run into the multimillions. Print ads 
in leading consumer magazines will 
be the campaign's foundation, but 
Greenberg is also looking into mall 
kiosks, in -store appearances and 
other platforms. 

Underwood, whose debut single 
"Inside Your Heaven" recently de- 
buted at No. 1 on The Billboard Hot 
100 and Pop 100 charts, calls 
Skechers "a hip company with a 

great attitude and image." She 
says she has worn the brand for 
years, which gives this partner- 
ship a natural feel. "I can 
proudly endorse Skechers," she 
adds, "and happily add more 
pairs to my closet." 

The campaign, which 
launches in the fall and focuses 
on sport and fusion styles of 
footwear, arrives at an ideal 
time for Underwood. She is 
currently on the 41 -city Amer- 
ican Idols Live! Tour 2005, 
which commenced July 12, 

and her debut album arrives 
in November via 19 Record- 
ings /Arista. 

With the synergy be- 

tween fashion and music at an all -time high, 
Greenberg hopes to work with 19 Recordings/ 
Arista on promotional tie -ins -"just as we did in 
the past with Britney and Christina's labels in the 
U.S. or overseas," he says. 

A SPLASH OF LEMON -LIME: The re- 
branding of MTV2 continues with Sprite -en- 
hanced TV spots for the cable network. The ads, 
which revel in nifty product placement -and 
which run on MTV2 through mid -August -were 
created in -house by the MTV Promotions group. 

"The magic of these spots lies in the way the 
two brands blend," explains Tim Rosta, senior 
VP of integrated marketing /sponsorship devel- 
opment for MTV /MTV2 /mtvU. "So, it was es- 
sential that the people who created the new MTV2 
environment be the creative force behind these 
'entertisement' pieces." 

According to Rosta, MTV2 is considering other 
brands /partnerships that will result in similar 
content. He says discussions are under way with 
companies that have brand attributes that en- 
hance the MTV2 viewer experience. 

"Sprite has built tremendous brand equity in 
hip -hop and urban music," Rosta notes. "So, while 
they were a natural fit for our hip -hip program- 
ming blocks, you'll see more of these in the 
months to come with brands that work in some 
of our other programming destinations." 

BURN, BABY, BURN:Country singer /song- 
writer Phil Vassar is the new spokesman 

for Prilosec OTC, Procter & Gamble's 
over -the -counter heartburn medica- 
tion. The feisty TV spot was handled 
by ad agency Manning Salvage and 
Lee. The deal includes media ap- 
pearances and online tie -ins. Surely, 

Vassar is keeping Prilosec handy 
during his current trek in sup- 
port of his Arista Nashville E 

album "Shaken Not Stirred." 

CARRE 
UNDERWOOD 
says she h.s worn 
Skech S'for years 
and c :proudly 
endor'tieem. 

THIS 'N' THAT: Grammy 
Award winner Sheryl Crow and 
Dell have teamed for a new ad 
campaign. In the TV spots, Crow 
demonstrates the benefits of 
home technology -from Dell m° 

Media Center PCs to 42 -inch ó 
plasma TVs. The ads were devel- 
oped by Dell's ad partner, DDB. z 
A print and online campaign, as 
well as direct -mail catalogs and 8. 

newspaper inserts, will follow. g 
Lenny Kravitz and two partners 

have formed Kravitz Design, 
focusing on commercial, res- 
idential and product design. The 
Miami -based firm created the 
Casino Royale chandelier for Ñ 

Swarovski's Crystal Palace Col- 
lection. Custom orders for the E 

chandelier will be taken later this $ 
year. Meanwhile, Kravitz Design 
is working on a penthouse record- 3 
ing studio for Setai Resort and Res- 
idences in Miami Beach. 
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Retailers Sour On Exclusives For Indie Acts 
When a major retailer is given 
an exclusive window to sell a 

new album, there's a general 
outcry from the independent 
retail community. Of late, how- 
ever, a number of strong - 
selling artists for indie stores 
have seen their full albums re- 
leased for purchase at the 
iTunes store in advance of an 
album's physical street date. 

To say retailers are unhappy 
about the practice is an un- 
derstatement. Still, the uproar 
has been relatively muted 
compared with the hullabaloo 
raised when Starbucks sells 
an exclusive. 

This year alone, psychedelic 
rockers Mercury Rev and vet- 
eran folk artist John Prine have 
given iTunes a head start on 
new projects. Domino Records 
recently placed the debut full - 
length for buzz act Sons & 

Daughters -the scorching 
roots rock album "The Repul- 

sion Box" -for sale on iTunes 
a month ahead of its Aug. 9 

street date. 
"Nobody wants to see any- 

one else get an advantage," says 
Jim McGuinn, owner of Hot 
Poop in Walla Walla, Wash. He 
won't hold it against a label or 
an artist to sell an album on- 
line pre- street date, but he is 

concerned about the practice. 
"I'm hearing the word 'iTunes' 
thrown out in the store more 
and more. I didn't realize that 
we were sharing customers as 
much as we are." 

Indeed, since the idea of sell- 
ing an album online is rela- 
tively new, most seem unsure 
of exactly how much it is po- 

tentially taking away from their 
business. This much is known: 
According to Nielsen Sound - 
Scan, online sales of albums 
have jumped nearly fourfold 
from 1.78 million to 6.78 mil- 
lion year -to -date. On a new 

Retail -I iacac 

indie release such as "Illinois" 
from Sufjan Stevens, about 
20% of his first -week sales of 
9,000 came from the Web. 

"We're worried about it," 
says Quinn Bishop, GM of 
Cactus Music and Video in 
Houston. "I see both sides of 
the argument. The record 

companies say these are the 
kind of fans who will want the 
physical goods and they'll 
come in and buy the album. 
Yet if they're going to buy the 
tunes on iTunes ahead of 
time, it seems like it's double - 
dipping, like it's fleecing the 
fan base. But it's viewed as a 

SONS 
DAUG ERS' 
debut album 
was available 
at iTunes one 
month prior to 
street date. 

ED CHRISTMAN echristman@billboard.com 

promotional tool." 
That is how those at Domino 

Records see it, and the label is 

hoping fans will preview or buy 
a couple of Sons & Daughters 
tracks ahead of time to boost 
first -week sales. As a music 
fan, it is hard not to be pleased, 
as albums tend to find their 
way online weeks in advance 
of street date regardless of an 
official release. 

"I know a lot of store own- 
ers who are curmudgeons 
about this stuff, and maybe I 

haven't been in the game long 
enough to be jaded about it," 
says Doyle Davis, who owns 
Grimey's in Nashville. "If 
people are going out of their 
way to find it online early, I 

see it as a good thing that 
they're proactively interested 
in music." 

UPDATE: Those wishing to 
get their hands on a potential 

collectible should head out to 

their nearest indie retailer 
this week. The latest from 
singer /songwriter Sufjan 
Stevens, "Illinois," was ini- 
tially released by Asthmatic 
Kitty with an unlicensed 
image of Superman on its 
cover (Billboard, July 16). The 
label quickly contacted 
"Superman" publisher DC 
Comics in the hopes of re- 
solving its error. 

Bloomington, Ind. -based 
Secretly Canadian says that 
as of July 12, it shipped its 
final copy of the album con- 
taining the Superman image. 
New copies should be ship- 
ping the week of July 29. "Illi- 
nois" has sold more than 
15,000 units in the United 
States in its first two weeks of 
release, according to Nielsen 
SoundScan. 

DC Comics did not return calls 

or e -mails for comment. 

Merchants Are Missing More Than Just The Hits 

i 
n the July 16 issue, I 

wrote a story on the 
music industry's soft first 
half, which most key re- 
tailers blamed in part on 

a lack of hits. But at least one 
respected indie retailer sees 

the problem differently. 
For the last four or five 

weeks, despite a string of 
strong core releases, Brighton, 
Mass. -based Newbury Comics 
has had its weakest music 
numbers in 16 years. "We are 

down 16 % -18% in music on a 

[comparable] -store basis, year 
over year," Newbury CEO Mike 

Dreese says. 

Among the recent re- 
leases that normally would 
ensure strong sales for the 
chain are albums by the 
White Stripes, Coldplay, 
Foo Fighters, Gorillaz, Au- 
dioslave, Weezer, Nine Inch 
Nails, the All- American Re- 

jects and Fall Out Boy as 

well as local sensations 
Bronson Arroyo and Drop- 
kick Murphys. 

"It is significant that sales 
are down so much, because 
we didn't expect it," Dreese 

says. "It's the worst comp - 
store period since Tower 
Records opened its Back 
Bay store [in Boston] 16 

years ago. It has just been 
unbelievably ugly. And if it 
doesn't turn around by 
Labor Day, we will probably 
begin looking at a funda- 
mental restructuring of our 
business." 

Dreese says he was already 
concerned about Newbury's 
business, but that concern 
deepened when Trans World 
Entertainment announced 
that it would not meet its 
earnings guidance for the 
second quarter and Dream - 
Works announced that some 
of its video titles -including 
"Shrek 2," according to press 
reports -are not meeting 
sales expectations and will 
result in returns. 

Albany, N.Y. -based Trans 
World expects to suffer a 

decline in comparable -store 
sales in the low single digits 
for the second fiscal quar- 
ter, a reversal of its previous 
forecast of positive compa- 
rable -store sales for that pe- 

riod. It also announced that 
it expects a net loss of 15 -20 
cents per share in the sec- 
ond quarter and lowered its 
guidance for the year by 5 

cents, to 80 -85 cents per 
share. 

"Then, there was the Apple 
announcement that [it] had 
shipped 6.5 million iPods in 

90 days," Dreese says. "So, 
my operating theory is sum- 
mer [business] is being ru- 
ined for the first time in 

memory by Apple. When 
people go to the beach, it's 
no longer about buying CDs 

at Newbury, it's about iPods 
and hooking them up to the 
car stereo." 

Not all retailers feel the 
same way. Hastings Enter- 
tainment chairman /CEO John 
Marmaduke acknowledges 
that sales are soft but says, 

"based on the few -week 
trends, we are more opti- 
mistic. Adult rock sales are 
exceeding expectations. We 

are sure seeing people come 
in and buy one or two titles 
without much resistance 
right now, which is surpris- 

ing since business has been 
soft since gas went north of 
$2 a gallon." 

Marmaduke's optimism 
comes on the heels of a fis- 
cal first quarter when Hast- 

"If it doesn't turn 
around by Labor 
I)ay, we will 
probably look at 
restructuring our 
business." 

music than other merchants, 
Marmaduke cites the buying 
team. "We've just got a great 
team of buyers now, headed 
by Bryan Everitt, and they 
are making the difference," 

-MIKE DREESE of NEWBURY COMICS 

the Gulf Coast states this 
month. "We had up to seven 

stores close for one to three 
days last week," says Rob 
Perkins, president of the 
Value Music chain. 

ings outperformed most 
other merchants in music. Its 

sales were down only 1.3 %, 

while merchants like Borders 
Group and Best Buy were an- 
nouncing double -digit de- 
clines for the same period. 

Asked why Hastings ap- 
pears to be doing better in 

he says. "We are just so 
proud of them and the job 
we are doing." 

DISLIKE A HURRICANE: 
As if music merchants didn't 
have enough to worry about, 
hurricanes Dennis and Emily 
have been plowing through 

JULY 30, 2005 

Likewise, Trans World En- 

tertainment executive VP 

John Sullivan says some of 
his stores shuttered because 
of the storms: "On July 9, 

four stores didn't open; July 
10, six didn't open and three 
others closed early; and July 
11, two didn't open." 
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Some Retailers Not High 
On Nelson Album Art 
New Release `Countryman' Features Covers With Pot Leaf Or Palm Tree 

NASHVILLE -Pot leaves or palm trees? Re- 
tailers have a choice as to which of those images 
will grace their shelves as the cover of Willie 
Nelson's new Lost Highway project "Country- 
man," a reggae album a decade in the making. 

Though marijuana is a substance long asso- 
ciated with reggae and the 
red -headed stranger, the label 
is taking no chances in its 
push to attract as wide a con- 
sumer base as possible. 

"We made a decision 
months before the record 
came out," says Ben Kline, sen- 
ior VP of sales and marketing 
at Universal Music Group 
Nashville. He denies that the 
label bowed to pressure from 
Wal -Mart for a safer cover. 

"We anticipated that some 
customers might not want to 
carry the version that has a 

pot leaf on it. So we made two 
covers from day one, and in 
fact, the majority of our cus- 
tomers have chosen the al- 
ternate cover [the palm tree] 
... There's a perception that 
this was done for one cus- 
tomer. That was simply not 
the case." 

Kline declined to comment on what version 
of the album any particular retailer is carrying. 
"Countryman" streeted July 12. 

Virgin Megastores is carrying both covers. 
"We really feel it's up to the customer to decide 
which version they prefer to buy," says Virgin 
chief marketing officer Dave Alder, who ob- 
serves that both album covers are selling equally 
well. "When there are two versions offered, we'll 
usually carry both versions and let the customer 
decide ... We're located in considerably dif- 
ferent types of locations, from Salt Lake City to 
Los Angeles and New York's Times Square. We 

need to make sure we appeal to a very broad sec- 
tion of music buyers." 

According to Musicland spokeswoman Lau- 
rie Bauer, "We have the weed on the front. Gen- 
erally we tend to appeal to a little edgier audience, 
and we don't shy away from the controversy." 

Brian Smith, VP of store 
operations for Value Central 
Entertainment, sees the 
controversy as much ado 
about nothing. 

"His fans are seeking out 
the original cover, according 
to our store managers, and 
sales are proving that out," 
Smith says. "I imagine other 
traditional music retailers 
feel the same way. The true 
fans don't want the palm tree 
version. Hey, we're talking 
Willie here." 

"Countryman" sold 21,000 
units its first week, accord- 
ing to Nielsen SoundScan. 
"At the end of the day, we 
want this music to be heard," 
Kline says. "It's a very 
unique Willie record. I did- 
n't want anyone in America 
to not be able to walk in any 

store and buy this record. It was a pre -emptive 
move on our part to ensure that people could 
hear the music." 

Retailers understand the label's sensitivity. 
"People have different tastes, and you need to 
appeal to different preferences," Bauer says. 

Jon Kerlikowske, GM of Tower Records' down- 
town Nashville location, says his store is carry- 
ing the pot leaf version. He says it is not unusual 
for a label to offer different cover options, if there 
is a risk of alienating a potential sale. "There's 
always going to be someone out there like that," 
he says of people who take offense, "but that's 
not necessarily our customer base." ..- 
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Fifth Element will 
likely expand into 
such lifestyle 
products as clothing 
and DJ equipment. 
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BY TODD MARTENS 

Some might b4 surp sed 
by the marijuana lea on 
WILLIE NELSON'S n w 
album, but one retailer 
says, 'Fans don't want the 
palm tree version. Hey. 
we're talking Willie here.' 

Rhymesayers Grows Beyond Hip -Hop Roots 
When Rhymesayers CEO Sid - 
diq Sayers opened a hip -hop 
specialty store in the same build- 
ing that housed his label, he had 
more on his mind than gener- 
ating some extra retail revenue. 

As a relatively small under- 
ground rap label in Minneapo- 
lis, Sayers hoped his Fifth 
Element store would build his 
relationships with independ- 
ent distributors as much as it 
would fuel the Midwest's hip - 
hop scene. 

His plan is working. Fifth El- 

ement -which opened in 1999 

-and Rhymesayers are ex- 
panding. When a karate school 
next door went out of business, 
Sayers saw an opportunity to 
nearly double the size of Fifth 
Element and add a second floor 
to Rhymesayers' headquarters. 

New product lines are being 
brought in to Fifth Element, and 
the store is looking to expand 
beyond its hip -hop roots. 

As for Rhymesayers, the 10- 

year -old label -home to such 
acts as Atmosphere, Brother Ali 
and Eyedea & Abilities -re- 
cently launched an indie rock 

imprint, Women Records. Rap- 
per Murs and Slug, the latter the 
MC behind Atmosphere and a 
former clerk at Fifth Element, 
head the label. 

Sayers, who worked 13 years 
at Best Buy as an urban buyer 
and a store supervisor, says he 
modeled Fifth Element after 
New York's Fat Beats, long con- 
sidered a sort of ground zero for 
indie hip -hop. 

"It needed to have a pur- 
pose," Sayers says. "We couldn't 
just open a record store. The 
overall plan and concept was to 

bring that specialty store to Min- 
neapolis. If you were into that 
underground vinyl stuff, there ó 

were very few stores out here m 

carrying it. Chicago was the clos- 
est place to go." 

Sayers also believed Fifth El- 
3 

ement would keep Rhymesay- ó 
ers on the minds of his 
distributors. "It was a way of 
keeping them honest with us," ö 

Sayers says. "We had a retail á 
store that was doing a couple ó 
thousand a week with a handful 
of independent distributors. At v 
the end of the month, these were 
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New Marketing Outlets 
Driving DVDs Home 
LOS ANGELES -DVD market- 
ing campaigns are increasingly 
bucking tradition. 

Though print, radio and TV 

promotions still play a role in 

marketing, the Web -and 
soon cell phones -are be- 
coming a more prominent 
part of DVD advertising. 

"lt used to be that only big 
titles had a heavy online mar- 
keting campaign," says Dun- 
can Plexico, executive direc- 
tor of online marketing for 
Twentieth Century Fox 
Home Entertainment. "Now, 
every title has a good ad 

spend online. Budgets in the 
last five years have gone up 
quite significantly." 

Ken Graffeo, executive VP of 
marketing for Universal Studios 

Home Entertainment, notes 
that online advertising can be 

much more interactive than any 

traditional promotions. 
"Over the last year and a 

half, we have used a lot of rich 
media," he explains. "Our ads 

aren't stagnant. You're get- 
ting trailers and clips and ex- 
clusive content." 

Advertising online, through 
major portals like Yahoo, MSN 

and AOL and on specialty 
movie or lifestyle Web sites, is 

just the tip of the iceberg. 
Studios are offering exclu- 

sive content on each title's Web 

site prior to DVD street dates 
to generate interest. 

Plexico notes that in be- 
tween the theatrical and DVD 
release (May 24) of "Garden 
State," the film's star and cre- 
ator Zach Braff filed a blog to 

keep traffic coming to the 
Web site. 

"The blog was really im- 
pactful," Plexico says. "Usually 
there's a lag in consumer 
awareness between the the- 
atrical and DVD release, and 
this kept interest high." 

Fox may pursue the blog 
idea with a film's key crew 
members in the future. "If we 

got a renowned cinematog- 
rapher to do it, we might tar- 
get film schools with a blog," 
he notes. 

Graffeo says that offering 
special DVD -related events on- 

line has also been effective. 
For the May 17 DVD release 

of "White Noise," for exam- 
ple, the studio hosted a week- 
end event at Hollywood's 
Roosevelt Hotel that explored 
the film's theme: communi- 
cating with the dead. The 
event was streamed live on 

the movie's Web site. 
Cell phone marketing is still 

largely uncharted territory. 
Laura Saez, senior direc- 

tor of new media marketing 
for Warner Strategic Market- 
ing, notes that packaging 

could prove key in exploring 
mobile marketing. 

"We stickered a recent An- 

thony Hamilton CD with short 
codes for mobile content," she 

says. "We want to expand that 
idea to DVDs." 

Plexico says the Sept. 27 

direct -to -DVD title "Fam- 
ily Guy Presents Stewie Grif- 
fin: The Untold Story" 
($29.98) will be its first title 
to feature a large -scale cell 
phone marketing scheme. 

"The beauty of 'Family Guy' 

is that its audience is hungry 
for all things 'Family Guy,' " 

Plexico says. "We're looking to 
offer wallpapers, ringtones, li- 
censing /merchandising items, 

[instant messaging] environ- 
ments and e- cards." 

Graffeo says that Univer- 
sal has not pursued cell 
phone marketing tactics for 
any of its DVD releases as of 
yet, though it is looking into 
the strategy. 

Cell phones "don't have the 
overall penetration here yet," 
he says. "Moving forward, I do 
expect it to be a very impor- 
tant medium." 

also the people who owed us 
money. It was a good way to keep 

everyone on the up and up." 
Although Rhymesayers art- 

ists get preference, Fifth Ele- 

ment dedicates plenty of shelf 
space to like- minded artists 
and labels, such as Definitive 
Jux and Stone's Throw 
Records. The store generally 
shirks co -op programs with 
other labels, preferring to 
make its own decisions about 
what product is brought in and 

displayed. 
"Labels are basically paying 

for retail coverage, and we don't 
do a lot of co -ops," Sayers says. 

"We support the art and artists 

that we sell. The store was either 
going to be about Rhymesayers 

or whoever was paying us to take 

their shit. So it was going to be 

about [our] scene." 
To that end, the expansion of 

Fifth Element will likely see a 

larger focus on lifestyle prod- 
ucts, such as clothing and DJ 

equipment, says Jordan Daley, 

who oversees the store's day -to- 

day operation. "The initial idea 

was to make more space for the 

label," Daley says. "The label 
needed to expand more than we 

did, but the store has been 
doing well, even when it 

seemed like the retail business 
was down." 

With the opening of Women 
Records, Daley says Fifth Ele- 

ment may add a small indie -rock 

section, but the focus would 
likely be on local talent. "We're 

starting to see more of a cross- 

over audience and are just get- 

ting into carrying some titles 
outside of hip- hop," he says. 

With the remodeling, Fifth 
Element recently set up shop at 

fifthelementonline.com. He 

says that in just a couple of 
months the Web site has con- 

tributed nearly a quarter of Fifth 
Element's business. 
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Open Road Paves Way 
For Country Acts 
Canadian Indie Leading Outlet For Genre's 

TORONTO -With major la- 
bels no longer signing home- 
grown country acts, the indie 
sector has stepped into the 
breach. 

A case in point is Open Road 
Recordings and its band the 
Road Hammers. The act is 
fronted by 2004 Canadian 
Country Music Assn. top male 
vocalist Jason McCoy, along 
with Clayton Bellamy and 
Chris Byrne. 

Toronto -based entertainment 
company MapleCore launched 
Open Road two years ago as a 

sister label to alternative -styled 
MapleMusic Recordings, home 
to Kathleen Edwards, Pilate 
and the Dears. Universal 
Music Canada, a minority 
shareholder in MapleCore, dis- 
tributes both labels. 

Open Road has swiftly be- 
come Canada's leading outlet 
for domestic country music. 
Its roster also includes Cana- 
dian acts Doc Walker, the 
Wilkinsons, Jake Mathews, 
Johnny Reid and Australia's 
Adam Harvey. 

Open Road's birth came as 
the Canadian arms of the 
major labels, including Uni- 
versal, drew down their in- 
vestment in home -grown 
country music. 

There are currently no Cana- 
dian country acts directly signed 
to majors in Canada. The cream 
of Canada's country crop -in- 
cluding Shania Twain, Terri 
Clark and George Canyon -is 
signed to U.S. labels. 

"Today, the bulk of Cana- 
dian country product comes 

Domestic Artists 

from independent labels - 
mostly mom -and -pop opera- 
tions," says Bruce Leperre, 
PD /music director of country 
station CKDM in Dauphin, 
Manitoba. "Open Road is the 
only Canadian country label 
taking any risks." 

"We felt that there was a vac- 
uum in the country market," 
MapleMusic GM Kim Cooke 
says, "and that it was a good 
time to stake a presence." 

Veteran Canadian manager 
Ron Kitchener was enlisted to 
run the label. As head of RGK 
Management, he had been 
handling McCoy and Walker 
for more than a decade. 

"I was hesitant to do it," 
Kitchener admits. "But I didn't 
have a lot of options. I did not 
want to leave Universal, where 
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EC PROPOSAL COULD BENEFIT U.S. PUBLISHERS 
obbying European lawmak- 
ers is not a typical role for 
the American music indus- 
try. This could change after 

publishers discover a 

hidden gem in a European 
Commission proposal of- 
fered to promote online 
music licensing. 

At first glance, the proposal 
appears to deal only with Eu- 
ropean issues, sorting out prob- 
lems in licensing rights across 
borders within the European 
Union. Yet deep inside the re- 
port, it says that "international" 
rights holders could "opt for di- 
rect membership" in a collect- 
ing society of their choice. 

This means that American 
publishers could collect me- 
chanical and performance roy- 
alties directly from EU soci- 
eties rather than forming a 

European company or relying 
on European subpublishers or 
American collecting societies 
to do the job. 

Set out in the July 7 

"Study on a Community Ini- 
tiative on the Cross -Border 
Collective Management of 
Copyright," the proposal ex- 
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plains the music industry's 
"complex licensing arrange- 
ments" through the Euro- 
pean societies, which it calls 
collective rights managers, 
or CRMS (Billboard, July 23). 

Although there are more 
than 150 CRMS, the report fo- 
cuses on those that manage 
musical works for two groups 
of rights holders: composers, 
authors and editors (song- 
writers and publishers) for 
their mechanical and per- 
formance rights, and perform- 
ers and phonogram producers 
(artists and labels) for their re- 
production rights and "neigh- 
boring rights" (which allow 
artists and labels to receive 
royalties for analog perform- 
ances, such as radio broad- 
casts, and digital perform- 
ances, such as webcasts, of 
their recordings). 

In most EU countries, one 
CRM licenses mechanical and 
performance rights, collects 
royalties and distributes them 
to members or to CRMS in 

other countries for their mem- 
bers. In other EU countries, 
these rights are split between 

two CRMS. 

Most CRMS enter "bilateral 
agreements" with CRMS in 

other countries, authorizing 
local licensing and royalty col- 
lection for their repertoire. To 

facilitate these arrangements, 
CRMS have formed alliances - 
umbrella organizations -that 
have prepared "model agree- 
ments" for CRMS to use. For 
example, BIEM represents the 
mechanical -right interests of 
publishers and has a model 
agreement. 

The report noted that these 

bilateral agreements include a 

number of restrictions that do 
not promote certain funda- 
mental principles of the Euro- 
pean community. For example, 
many CRMS agree among 
themselves that they will not 
accept as a member anyone 
who is a member of another 
CRM or with a nationality of the 
country where the other CRM 
operates. They also often 
agree that they will only license 
rights for their country. 

In effect, a German publisher 
may only authorize a German 
CRM to handle its repertoire. 
That CRM authorizes CRMS in 

other EU countries to license 
rights and collect royalties, and 
then pay them to the German 
CRM, which then pays the local 
publisher. As the report notes, 
this means that there are mul- 
tiple deductions for fees within 
this reciprocal network before 
rights holders receive revenue. 

The EC also noted that in 

many agreements- either as 

written or as they are followed 
in practice -the distribution of 
royalties shows bias favoring 
domestic rights holders. For 

example, non -domestic reper- 
toire represents 55 % -62% of 
works exploited in Spain. Yet 
the royalties distributed from 
Spain to non -domestic CRMS 

have been below 12 %. The EC 

wrote that this is "not good for 
the performance of the EU 

music sector as a whole." 
Further, this system does 

not promote "cross- border" 
licenses necessary for online 
music offerings -and the EC 

wants to narrow the gap in on- 
line music revenue between 
Europe ($32.8 million ün 

2004) and the United States 
($250 million in 2004), espe- 
cially since 50% of mobi'e 
phone content revenue in the 
future is expected to come 
from music. 

By proposing that rights 
holders be permitted to se- 
lect -and change -their CRM 
and to grant them the right to 
issue multiterritorial licenses, 
the EC indicates a belief that 
free -market competition will 
create three or four powerful 
CRMS "who effectively defend 
rights -holders' interests vis -à- 
vis powerful commercial users 

at a pan- European level." The 
report noted concerns over 
the "vertical integration" of 
the media, which is expected 
to "evolve into an increasing 
threat to the collective power 
of right -holders and their 
ability to maximize their rev- 
enue, especially in the online 
environment." 

The EC also believes that 
competition among CRMS 
would force them to provide 
better services and to be more 
complete and transparent in 

their reporting of royalties. 
Jenny Vacher, general coun- 

sel to the International Con- 
federation of Music Publishers 
in Paris, tells Billboard that fur- 
ther EC action is expected by 
this fall. It may decide to issue 
a directive (enforceable by 
law) or a recommendation. She 
says that a directive would take 
at least one year -possibly up 
to three years -to clear the leg- 
islative process. A recommen- 
dation would be a more im- 
mediate response and, if not 
voluntarily followed in the next 
couple of years, could be the 
basis for a directive. . . 
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I had solid relations with Jason 
having three albums there. 
With encouragement from 
[Universal Music Canada pres- 
ident /CEO] Randy Lennox, I 

agreed to run Open Road." 
Today, Kitchener continues 

to manage McCoy and Walker, 
both headlining acts on 
Canada's tour circuit. He also 
handles the Road Hammers - 
with McCoy co- managing- 
and Alberta's Cora Lund Band. 

MapleCore's staff handles 
the day -to -day functions of 
Open Road, including mar- 
keting, publicity and ac- 
counting. Kitchener, working 
from a separate office along 
with two management em- 
ployees, is responsible for 
signing acts at Open Road, 
and for developing marketing 
strategies. 

"Ron is the king of country 
music in Canada today," 
CKDM's Leper-e says. "He 
has almost single -handedly 
built up the country music in- 
dustry in Canada from three 
years ago when it was really 

faltering. It is still faltering, 
but it's on an upswing from 
where it was." 

While Kitchener spends at 
least a week in Nashville each 
month, trying to further his 
contacts there, as well as 
working extensively in the 
United Kingdom and Aus- 
tralia, he also emphasizes the 
opportunities for Canadian 
country at home. 

"There's plenty of outlets for 
country at radio, at CMT 
Canada and in touring," he 
says. "If we create the best pos- 
sible music and develop strong 
long -term artist plans, then 
we'll start seeing a stronger do- 
mestic scene." 

The Road Hammers' self - 
titled debut has scanned 
15,000 units in Canada, ac- 
cording to Nielsen Sound - 
Scan, since its May 17 release. 
The album is slated for release 
in Australia in August by Uni- 
versal Music. 

The band was formed to 
pay homage to truckers. Last 
year, McCoy came up with the 

idea for a side project, an 
album of vintage trucking - 
related hits. 

"What I'd been searching 
for, and what fans seem to be 
looking for, sort of collided," 
says McCoy, who divides his 
time between Minesing, On- 
tario, and Nashville. "We want 
something different. The 
album encapsulates the fact 
that truckers and musicians 
have the same lifestyle. As 
musicians, we're always in 
truck stops at three in the 
morning eating alongside 
truckers." 

Prior to its album hitting 
Canadian retail, the band's 
profile was bolstered in 
Canada by a six -part weekly 
series, titled "The Road 
Hammers," on CMT Canada. 
It premiered April 23. 

"It's nice seeing something 
off -centered that is no: 100% 
country," says Casey Clarke, 
director of programming and 
production at CMT Canada. 
"Their music has a American 
Southern rock feel." 

13`r STEVE McCLURE 

Music Tops Japanese 
Mobile Content Sales 
TOKYO -With sales of master 
ringtones and downloads 
booming, music is quickly be- 
coming a significan: revenue 
source for the Japanese mobile 
phone business. 

Mobile content in tapan has 
been boosted by the advent of 
third -generation phone sys- 
tems, according lo a report that 
the Tokyo -based Mobile Con- 
tents Forum published July 4. 

The MCF represents 205 car- 
riers, manufactLrers and con - 
tent providers. 

The report star`s, "The 
growth of the market as a whole 
was due to rapid growth in en- 
riched content for third- gener- 
ation phones stch as master 
ringtones and gameE." 

Overall mobile content sales 
in Japan in 2004 -ose 22% from 
2003 to 260.3 billion yen ($2.3 
billion), according tc the MCF. 
Music services account for the 
vast majority of the revenue. 

The MCF report reveals that 
master -ringtone revenue in- 
creased a staggering 631% to 
20.1 billion yen (S179.2 million) 
in Japan in 2004 over 2003. 

A reason cited for that in- 

crease was the introduction of 
flat -rate subscriptions by Japan's 
three major mobile -phone com- 
panies -NTT DoCoMo, KDDI 
and Vodafone. 

In contrast, the mature poly - 
phonic-ringtone market grew at 
a much slower 6% rate to 116.7 
billion yen ($1.04 billion), while 
the mobile games market was 
worth 41.2 billion yen ($367.4 
million), marking a 53% rise 
over 2003. 

Steve Myers, president of 
Tokyo -based software developer 
Theta Music Technologies, says 
he expects polyphonic- ringtone 

STEVE MYERS 
expects master - 
ringtone sales 
to rise . 

sales in Japan to mark their first 
decline in 2005 and soon be 
overtaken by master ringtones. 

"For chakumero [ringtone] 
providers, the challenge is to 
maintain their subscriber 
bases by continuing to provide 
selected chaku -uta [master 
ringtone] and other types of 
content beyond standard 
chakumero files on their sites," 
Myers says. 

He predicts that this year's 
master -ringtone sales will rise 
2.5 times above 2004's levels. He 
also forecasts a fivefold increase 
in the fledgling full -song mo- 
bile -based downloads market. 

Japan's second -largest mo- 
bile operator KDDI says that 
its mobile -based full -song 
download service -Chaku -Uta 
Full -had racked up 10 mil- 
lion downloads as of June 15. 

That number had been 2 mil- 
lion in February. 

Chaku -Uta Full launched 
Nov. 19, 2004. It is currently 
Japan's only mobile -based full - 
song download service, featur- 
ing some 37,000 MP3 titles. 

The industry anticipates that 
mobile song download services 

face stiff competition from 
the Japanese version of iTunes, 
which is expected to launch 
here soon. 

Industry sources suggest 
Apple Computer's iTunes 

0 
Amount overall mobi e 

content sales grew in 
2004 over 2003 

0 

Music Store Japan will charge 
between 150 yen and 200 yen 
($1.34- $1.78) pertrack. Chaku- 
Uta Full charges 100 yen -400 
yen (89 cents -$3.57) for indi- 
vidual MP3 -quality tracks. 
Apple declined to comment. 

The download market 
should also benefit from the 
launch of NTT DoCoMó s own 
mobile song download service, 
expected this fall. 

Myers says the chaku -uta 
market represents a great 
new sales outlet for owners 
and aggregators of niche 
music content. 
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» >IRMA HAILS FILE -SHARING RULING 
Irish labels have hailed a July 8 court ruling as a landmark in 

their fight against illegal file- sharing. 
Justice Peter Kelly in the Commercial Division of the 

High Court in Dublin granted the local affiliates of EMI, 
Universal, Sony BMG and Warner an order compelling 
the country's two leading Internet service providers, 
Eircom and BT Ireland, to hand over names and 
addresses of 17 individuals accused of serial illegal file - 
sharing. Neither ISP opposed the order, which is the first 
of its type in Ireland. 

The Irish Recorded Music Assn. acted as an agent for the 
record companies in the case. IRMA director general Dick 
Doyle says the body is "very pleased" with the order. It is 

seeking damages from the 17 of up to 6,000 euros ($7,250) 
per person for breach of copyright law. -Nick Kelly 

» >JAPAN'S MUSIC MARKET SHRINKS 
The Japanese recorded -music market declined in first -half 
2005, based on wholesale shipments, according to the 
Recording Industry Assn. of Japan. 

January -June shipments of prerecorded audio software 
by the 42 RIAJ member companies totaled 138.2 million 
units, down 8% from the corresponding period in 2004. 
Value fell 7% to 163.5 billion yen ($1.5 billion). 

Domestic repertoire fell 12% in volume to 100.6 million 
units and 8% in value to 117 billion yen ($1 billion). Shipments 
of international repertoire rose 2% to 37.7 million units, 
although value fell 5% to 46.5 billion yen ($414 million). 

-Steve McClure 

» >AUSSIE SITE INFRINGED COPYRIGHT 
The Federal Court in Sydney found the operator of an 

Australian Web site guilty of copyright infringement for 
posting hyperlinks to other sites offering illegal MP3 
downloads. The decision also found the site's host Internet 
service provider liable for damages. 

Justice Brian Tamberlin ruled July 14 that, although the 
mp3s4free.net site had not hosted unauthorized 
downloads, it aided their distribution by linking to other 
sites. The decision is a first for Australia. 

Brisbane -based site operator Stephen Cooper, Sydney - 
based ISP ComCen Internet Services and its parent E -Talk 
Communications were all found guilty of copyright 
infringement, as were a director and an employee of E -Talk. 

Michael Kerin, GM of the Music Industry Piracy 
Investigations unit, says all five defendants will be pursued 
for damages. The case was brought by 31 music companies 
in October 2003. - Christie Eliezer 

» >U.K. LABELS SEEK TAX BREAKS 
The U.K. record business is asking the British government to 
consider granting tax credits for investment in recordings. 

Speaking at the British Phonographic Industry's annual 
general meeting July 14 in London, chairman Peter 
Jamieson said he hopes to open "a formal dialogue" with 
the government on the issue. "I can think of no better single 
action by which the government could extend their support 
to the music industry in the area it needs it most -the area of 
extreme risk reward, where currently the hits have to fund 
the misses," he said. 

Jamieson also called on the British government to lobby 
for changing the European term of copyright for recordings 
to bring it closer to the U.S. model. The term is 50 years from 
the date of recording in the European Union but 95 years in 

the United States. -EmmanuelLegrand 

» >JAPANESE UPLOAD CASES SETTLED 
The Recording Industry Assn. of Japan says five of its 
member companies have reached out -of -court 
settlements with five individuals for illegal uploading of 
music files. 

The RIAJ, which declined to name the five companies 
involved, says each user paid an average of 480,000 yen 
($4,274) in compensation. 

According to the trade body, each user submitted a 

written oath to never again commit similar infringements 
and agreed to pay damages. 

The settlements were the first to be reached with file - 
sharers in Japan. -Steve McClure 
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Multimedia Messaging, Just In Time 
The first steps in getting 
video, pictures and sound to 
cross from one carrier net- 
work to another -just as text 
messages do now -are under 
way. 

Cingular announced this 
month that its customers can 
share multimedia mes- 
sages -known as MMS - 
with any Sprint, T- Mobile, 
Verizon Wireless, Leap Wire- 
less or US Cellular subscriber 
who has an MMS- enabled 
phone. In addition, Sprint 
and T- Mobile announced that 
their subscribers could do the 
same, and Sprint will an- 
nounce a similar deal with 
Verizon shortly. 

All U.S. operators are ex- 
pected to achieve MMS inter- 
operability before the end of 
the year, a significant step in 
the evolution of mobile mes- 
saging services. 

While this type of interop- 
erability is possible today for 
simple text messages, the wire- 
less industry is placing large 
bets on the success of mobile 
multimedia. Without a fully in- 
teroperable wireless environ- 
ment, few in the content 
community saw much prom- 
ise in MMS. 

"It's about time and long 

overdue," Universal Music 
Mobile VP /GM Rio Caraeff 
says. "Everything in the mobile 
world is dead in the water with- 
out interoperability. It's a crit- 
ical factor that needs to be there 
for a market to take off." 

Even with MMS interoper- 
ability, users still cannot share 
ringtones or full -length songs. 
MMS services are like multi- 
media e- mails, but their low 
file -size limit allows for only a 

10- second song clip. 
But the process of achieving 

the current level of interoper- 
ability has laid groundwork for 
technology and partnerships 
that labels see as critical to mo- 

PORTABLE MP3 PLAYERS COME HOME 
Consumer electronics powerhouse Denon is push- 
ing forward with a mantra of convergence, intro- 
ducing two home entertainment systems that 
feature specific connections for leading portable 
MP3 players. 

The Denon S- Series comprises 2.1 channel 
surround sound DVD home theater systems that 
are among the first to incorporate connectivity - 
and dedicated controls -for MP3 players from such 
companies as Apple Computer and Rio. Users can 
play music stored on their portable devices through 
the system via a dedicated docking cable. The 
system also features a customized navigational 
function that allows users to view all track -selection 
and playlist- creation controls on their TV screen, 
using the system's remote control. 

iPod owners can use the customized connec- 
tion kit to charge their devices when docked and 
to view photos stored on iPod Photo devices. 
Other MP3 players are connected via a simple USB 
2.0 dock. 

The system includes a DVD player /receiver, two 
satellite speakers and subwoofers. The series will 
ship in August for between $1,000 and $1,600, 
depending on the model. -Antony Bruno 
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bile music's success. 
In particular, executives are 

excited at the prospects for 
mobile "superdistribution," 
where users can send one 
another legal, protected music 
files across multiple plat- 
forms -and make purchases 
on a whim. 

"This could be the begin- 
ning of a good thing," says 
Thomas Ryan, senior VP of 
mobile and digital develop- 
ment at EMI Music. "Regard- 
less of platform, we want to 
make it seamless for con- 
sumers to enjoy content on all 
devices. While MMS is not 

specifically at this stage a 

music product, we see MMS 
interoperability as a positive 
step in this overall direction." 

In the meantime, interop- 
erability is expected to make 
MMS a more powerful mar- 
keting channel for multimedia 
content, such as music. 

"Anything you can send as 
a text alert today you can send 
as rich media tomorrow," 
Sprint director of data com- 
munications services John 
Styers says. "Everything kicks 
up a few levels once you add 
multimedia." 

Until now, MMS traffic has 
been low because of inter- 
operability issues. For in- 
stance, the best- selling mobile 
phones today have cameras, 
yet platform incompatibility 
often hampers the ability to 
send photos to other phones. 
The industry hopes this will 
now change. 

"We don't know what the 
real applications are for this 
yet," says Mark Desautels, VP 
of wireless Internet develop- 

ment for CTIA -The Wireless 
Association. "What we do 
know is what happens to mes- 
saging when interoperability 
is in place." 

Just two years ago, text - 
messaging services suffered 
from the same lack of inter- 
operability. According to De- 
sautels, text -messaging traffic 
in the United States grew 
from an average of 600,000 
messages a month before 
there was interoperability to 
4.5 billion a month today. 

MMS traffic is not expected 
to reach those levels, because 
it requires more advanced 
phones. But interoperability 
is expected to raise the profile 
of MMS with users and con- 
tent providers. 

In addition to an expected 
spike in MMS usage, content 
owners conducting MMS 
campaigns can benefit from 
the viral nature of wireless 
messaging. 

Whereas before an MMS 
message hit a dead end once it 
reached the phone, now users 
can forward the messages they 
sign up for to others. 

"People being able to 
forward opted -in marketing 
messages with images or an- 
imations about their favorite 
artist could be good for the 

13illion 
Number of text messages 
sent per month in the U.S. 

promotion of our content," 
EMI's Ryan says. 

As younger generations 
increasingly view mobile 
phones as the preferred 
devices for accessing e-mail, 
sharing pictures and, po- 
tentially, sharing music, 
M M S interoperability brings 
phones one step closer to 
replicating the desktop com- 
puter experience. 

"It makes messaging a lot 
more compelling than it is 
today," Styers says. "I think 
it's really going to open the 
doors to a lot of fun, new 
applications." . 
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BLING GIVES LATIN 
A RING 
Wireless record label and con- 

tent aggregator Blingtones is 

expanding into the Latin music 
market with the launch of Bar- 
rio Mobile, a sister brand tar- 
geting urban Latin wireless 
subscribers. Blingtones has 

focused specifically on the 
hip -hop market, with such 
artist /producers as 0 -Tip and 
Lil Jon participating. Barrio 
Mobile is signing Latin artists 
to produce exclusive, original 
ringtones and full -length 
tracks created specifically for 
the mobile market. Participat- 
ing artists so far include Pit - 
bull, Tego Calderón, Don 
Dinero and Cuban Link. 

INDIE MUSIC MARKS 
THE SPOT 
Internet radio station Live 
365 has jumped into the pod - 
casting business. Its new 

"La Tortura" 
by Shakira 
becomes the 
highest -rank- 
ing Spanish 
title ever for 
Yahoo. 
Reggaetón 
mixes of the 
track are 
crossing over 
to various 
formats. 

initiative, SPOTcast, is a 

weekly series of seven pod - 
casts featuring independent 
music. Its July 15 podcast 
tapped the clientele of digital 
distribution service provider 
Iris Distribution, including 
Heartless Bastards from Fat 
Possum Records and String 
Cheese Incident from SCI 

Fidelity Records. 

10 YEARS OLD AND 
GOING STRONG 
The MP3 format celebrates its 
10th anniversary this year, 
which is shaping up to be the 
biggest yet for digital music. 
According to Nielsen Sound - 
Scan data, track downloads 
from January through June 
totaled 159 million. That is 

more than the entire 2004 
total of 143 million, and much 
more than the 54 million 
tracks downloaded by this 
time last year. 

YAHOO! IVIl1SIC 
TOP 20 STREAMS 

4 

The Black 
Eyed Peas 
will be next 
month's fea- 
tured artist 
on Smash on 
Yahoo. 

MARIAN CAREY 
338 Belong Togelhei ISLAIi[) 

2 SHAKIRA 
La Torture EPIC 

3 R. KELLY 
Trapped In The Closet ZOMBA 

4 KELLY CLARKSON 
Behind These Hazel Eyes RCA 

5 CIARA 
Oh ZOMBA 

6 GWEN STEFANI 
Hollaback Girl INTERSCOPE 

7 JESSICA SIMPSON 
These Boots Are Made For Welkin COLUMBIA 

B PRETTY RICKY 
Grind With Me ATLANTIC 

9 PUSSYCAT DOLLS 
Don't Cha INTERSCOPE 

10 BACKSTREET BOYS 
Incomplete ZOMBA 

11 WILL SMITH 
Switch INTERSCOPE 

12 AKON 
Lonely UNIVERSAL 

13 50 CENT 
Just A Lil BB INTERSCOPE 

14 MISSY ELLIOTT 
Lose Control ATLANTIC 

15 SIMPLE PLAN 
Untitled LAVA 

16 THE BLACK EYED PEAS 
Don't Ptumk With My Heart INTERSCOPE 

17 DESTINY'S CHILD 
Cater 2 U COLUMBIA 

18 ROB THOMAS 
Lonely No More ATLANTIC 

19 KELLY CLARKSON 
Since U Been Gone RCA 

20 JESSE MCCARTNEY 
Beautiful Soul HOLLYWOOD 

JUL 
30 

2005 ,. 

266 038 

4,102,658 

3,574,173 

3,110,063 

3,070,103 

3,042,898 

2,930,334 

2,611,424 

2,563,087 

2,509,734 

2,482,010 

2.463.901 

2,340,600 

2.282,614 

2,247,996 

2.116.791 

2,066.524 

2.057.552 

2,048,796 

The top 20 audio and 0Weo streams (combined) for Be lour weeks amain Jury 17 

Sancti: Nielsen Broadcast Data Systems 
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BY RAY WADDELL 

Rascal Flatts Is Looking Sharp 
Country Trio Has Risen From Opening Act To Headliner, But Best Is Yet To Come 

Headliners off and on since 2002, the members of country trio 
Rascal Flatts have seen their ticket -selling clout surge this year. 

"The guys are having one of those kinds of years that only 
comes around once in a while," says Trey Turner, manager of 
Rascal Flatts with Doug Nichols. "They've been elevated to 
superstar status, and that's great for them and great 
for country music." 

Slightly more than one -third of the way through the 
95 -date Here's to You tour, the Lyric Street act has 
grossed more than $11 million and moved more 
than 313,000 tickets. The band is averaging 
close to 14,000 a night in tickets sold. 

"Any time you can draw 20,000 peo- 
ple, it's absolutely a breakthrough," 
says Brian O'Connell, VP at Clear 
Channel Entertainment oversee- 
ing country music. "Not many 
acts can do that in any genre, 
and we've had seven or 
eight shows in that range." 

But the band's handlers 
believe the best is yet to 
come for the multiplat- 
jnum act. "I think what 
2005 really has shown all 
of us on the Rascal Flatts 

team is the real potential is there to grow into an elite, super- 
star level," says Rob Beckham, VP at William Morris Agency 
and responsible agent for Rascal Flatts for six years. "This has 
been a breakthrough year, but there is still a lot of room to grow." 

The members of Rascal Flatts -Gary LeVox, Jay DeMarcus 

U p FiO lit 

and Joe Don Rooney -released their first album in June 2000, 
and first headlined on the CMT tour in fall 2002. 

"We sold that tour out, and that opened up opportunities to 
go to the next level," Beckham says. But even though that tour 
proved the band was capable of topping marquees, the trio con- 
tinued to open for bigger country acts, notably Brooks & Dunn 
in 2002, Toby Keith in 2003 and Kenny Chesney in 2004. The 
Chesney tour, which also featured Uncle Kracker on the bill, was 
named top package at the Billboard Touring Awards last fall. 

"The guys excel at live performance, and we were able to get 
in front of a variety of audiences on those three tours," co -man- 
ager Nichols says. "It allowed us to create a buzz in front of 
people that hadn't seen us prior to that." 

According to Turner, "During all their success, the guys never 
lost sight that they weren't too big to open for Kenny or Toby. It 

came down to a business 
decision. They recog- 

='¡ nized this was an op- 
portunity to play in front 

of 15,000 here, 18,000 people there." 
"When we had to take a step back to take 

two steps forward, we did it," Beckham adds. 
Any more steps backward do not appear likely, at least 

for the foreseeable future. The band sold out the open- 
ing night of its second leg at Savvis Center in St. Louis, 

set attendance records in Dallas and Cleveland, and 
sold out two nights at the Gibson Amphitheatre in 
Universal City, Calif. 

CCE's O'Connell spoke with Billboard while on a 

West Coast run that included sellouts at SaveMart 
Center in Fresno, Calif., and Mandalay Bay in Las 

Vegas. He has worked with Rascal Flatts since the 
trio opened for Jo Dee Messina in 2001, right through 
stints on Brooks & Dunn's continued on »p22 
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Average number of tickets 
Rascal Flatts sells each 
night on its current tour 

BY JILL KIPNIS 

After` 
reaching 
headliner \ 

status, 
RASCAL 
FLATTS 

continued 
to open for 
bigger acts. 

Sponsorship On Venue Managers' Minds At IAAM Confab 
WASHINGTON, D.C. -Build a 

better mousetrap for spon- 
sors and ticket buyers, and 
the world will beat a path to 
your venue's door. So went 
the wisdom at the 80th an- 
nual International Assn. of 
Assembly Managers confer- 
ence and trade show, held 
here July 15 -19 at the Wash- 
ington Convention Center. 

Rene Boisvert, principal for 
event producer Rainy Day Pro- 
ductions, noted that facility 
sponsorship is "an opportu- 
nity ripe for the picking and 
leads to profits. Even though 
each venue is different, this 
works everywhere." 

To attract sponsors, venues 
need to provide more than just 
a place to post a sign, said Brad 

Mayne, president /CEO of 
American Airlines Center in 

Dallas. "Venues need to create 
experiences for sponsors, such 

as LED signs that include ani- 
mation and theme spaces in a 

lobby or restaurant," he said. 

"You need to deliver more than 
required to retain sponsors." 
In addition to ar American Air- 
lines- themed area, Mayne's fa- 
cility includes a Red Bull lounge 
and an interactive Nokia area. 

Venues may become more 
involved in their ticketing sys- 
tems in the coming months. 

Shaw Taylor, marketing di- 
rector for ticketing company 
Paciolan, said that venues want 

to take control of the second- 
ary ticket market, particularly 
sports arenas that are selling 
season ticket packages. 

The company is now rolling 
out a resale function allowing 
season ticket holders to sell 
unused tickets. The system is 

currently being utilized by 
10 % -15% of college Division 1 

football teams. 
Andrew Donkin, co- presi- 

American Airlines Center's president/ 
CEO says venues 'need tc create 
experiences ß0r sponsors. 

AMIL 

dent of tickets.com, said that 
the ticketing needs to help ven- 
ues "create a connection with 
the fan, and not just sell them 
a ticket." In the future, Donkin 
hopes that fans will have mul- 
tiple ticket delivery choices 
and will be able to pick the 
most convenient one for them. 

Tickets.com is exploring cell 
phone delivery, though secu- 
rity concerns are still high. Ad- 
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ditionally, print -at -home tech- 
nology will become more con- 
sumer- friendly in the future. 

The IAAM conference also 
included discussion about 
controlling fan behavior and 
a rundown of current legisla- 
tion that could affect venues. 

Stu Mayer, senior VP of 
Palace Sports and Entertain- 
ment in Auburn Hills, Mich., 
noted that his venue was not 
legally responsible for the 
brawl between the NBA's De- 
troit Pistons and Indiana Pac- 

ers last November, which ulti- 
mately led players into the 
stands, fists swinging. "This 
could happen anywhere," he 

noted. "We haven't changed 
security, but have added more 
education to the fans." 

Turner Madden, partner at 
Washington, D.C. -based law 
firm Madden and Patton (which 
represents the IAAM), said that 
the proposed Ohio Criminal 
Trespass Bill would make it a 

misdemeanor if a fan enters a 

clearly prohibited area in a 

venue. Violators could be fined 
up to $1,000 and be sentenced 
to six months in jail and 120 
hours of community service. 

"If Ohio passes this, this 
will be a model bill for IAAM," 
he said. 

Other pending legislation 
includes the Combat Meth Act 
of 2005, which would fine or 
imprison any promoter who 
"knows or reasonably ought 
to know that a controlled sub- 
stance will be used or distrib- 
uted" at an entertainment 
event. Madden said that this 
language might be taken out 
of the bill, but it could have 
serious consequences to 
venue managers if it is not. 

The conference was at- 
tended by more than 2,600 
people. The sold -out trade 
show featured 359 exhibitors. 
Gross revenue from the con- 
ference was $975,000, ac- 
cording to new IAAM president 
David Ross. 
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DAVE MATTHEWS BAND, BLUE MERLE 

IIJ P FIX) lit 
On The Road 
RAY WADDELL rwaddell @billboard.com 

Sky's The Limit For 
Network Live Venture 
If Live 8 was the watershed 
event that married live music 
with digital delivery, then Net- 
work Live could be the off- 
spring of that marriage. 

The joint venture among 
AOL, XM Satellite Radio and 
AEG Live (Billboard, July 23) is 
designed to bring live music 
into the digital age via live In- 
ternet and satellite radio 
broadcasts of mostly AEG Live - 

produced content. 
According to AEG Live pres- 

ident /CEO Tim Leiweke, "This 
is probably the most important 
thing we've done to date with 
AEG Live. We will spend more 
money on some other projects, 
facilities and initiatives, but I 

don't think any has the poten- 
tial of this." 

The well- documented suc- 
cess of AOL's handling of Live 
8 "proved there is explosive 
growth within this platform," 
Leiweke says. He adds that 
AOL's efforts surpassed every- 
one's expectations, and in 
many ways eclipsed the event's 
TV coverage. 

"Live 8 made it a lot easier 
for us to come back after the 
fact and say, ' For definition of 
vision, please see Live 8,' " 

Leiweke adds. 
The increasingly inter- 

national presence of AEG Live 

will be a key component in 
keeping Network Live pro- 
grammed 24/7. "Now people 

are going to begin to see what 
we're up to. [A presence in] 
London, Berlin, New York, 
L.A. and eventually Asia will 
give us the opportunity 24 
hours a day to have something 
going on somewhere in an 
AEG venue, and that's good 
news for Network Live," Lei - 

weke says. 
AEG Live seems ideally po- 

sitioned to be the premier 
provider of Network Live con- 
tent. "As aggressive as we are, 
the fact that we're an equity 
partner in [Network Live], and 
in particular that we are the in- 
novators of this field now, I be- 
lieve that we will have no 
problem feeding the majority 
of the pipeline," Leiweke says. 
"But we've made it clear to 
[Network Live CEO Kevin Wall] 
that the priority here is the 
pipeline, and we will take any 
and all good content and use it 
to fill the pipeline." 

Leiweke thinks the exposure 
Network Live will bring to 
artists is going to change the 
concert business paradigm. 
"We'll suddenly be able to go 
to an artist and say, 'Do this re- 
lease party or take your first 
night of the tour and we will 
give you a potential audience 
of well over 300 million peo- 
ple you can talk to about your 
music,' " he says. 

And any revenue derived is 
shared with the artists, Lei- 

B C)XS C 11 r Concert Grosses 

weke adds. "Maybe it will take 
a bit ofthe pressure off having 
to generate 100% of your rev- 
enue from ticket sales. I think 
there are ways for us to diver- 
sify live touring so we don't 
have to go to the consumer and 
ask for a $125 average ticket." 

SPRINGFIELD SOUNDS: 
Musicians from Springfield, 
Mo., which indeed has a great 
music scene, are on the road 
together with the Big Noise 

91áBeSf naR gig 
THE MORELLS 

THE BIEL AIRS 
THE DOMINO KINGS 

BRIAN CAMS 

From Springfield tour. Orga- 
nized by HighTone Records 
and in support of four Lou 
Whitney- produced records, 
the tour features the Morells, 
the Bel Airs, Whitney's 
Domino Kings and Brian 
Capps. The tour begins Aug. 
12 with a live broadcast on 
XM Satellite Radio from the 
Iota in Arlington, Va., and will 
play big of sweaty clubs head- 
ing into the fall. Brad Madi- 
son at Mongrel Music is 
booking the tour. 

RASCAL PLATTS (cont.) 
from »p21 
Neon Circus and Wild West 
Show and the opening slots 
for Keith and Chesney. "The 
build has been very strategic 
every step of the way," he says. 

A sold -out run of major fair 
dates awaits, with grosses al- 

most as high as those at arenas 
and amphitheaters, Beckham 
says. "We first headlined [the 
Illinois State Fair in] Spring- 
field three years ago and did 
2,800 people," he recalls. "We 

just sold it out at 14,000." 
Rascal Flatts also recently 

broke 'N Sync's sales record 
for the Ohio State Fair in 
Columbus, and the trio is on 
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its way to more than 21,000 
tickets sold and what could be 
the band's first million -dollar 
gross. With ticket prices in the 
$35 -$45 range, entry into the 
million -dollar club is tough. 

Even so, the Rascal Flatts 
team's objective is to break 
500,000 tickets sold and the 
$25 million barrier, which 
would likely be enough to 
place the act among the top 25 

tours of the year for the first 
time. A 24,000- ticket sellout 
July 29 at Nissan Pavilion in 
Bristow, Va., will help. 

The second leg of the 
Here's to You tour runs 

through mid -September, with 
a third leg set to run from 
Oct. 13 to mid -December. 
Blake Shelton has supported 
Rascal Flatts on the summer 
dates, with such artists as 
Keith Anderson, Blaine Lar- 
son and Lauren Lucas lined 
up for the fall. 

The trio will likely begin 
touring again in February in 
support of a new record. "There 
are other places we can still 
grow," Beckham says. "We con- 
tinue to add markets. Our goal 
for the future is to play all the 
SoundScan markets and con- 
tinue to grow as we go." 
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JIMMY 3UFFETT 
PNC Park, Pittsburgh June 26 41,021 

sellout Belkin Productions 

KENNY CHESNEY, GRETCHEN WILSON, PAT GREEN 
Philips Arena, Atlanta, July 16-18 42,283 

three selbcts The Messina Group /AEG Live 

CELINE DION 
The Colosseum at Caesars 
Palace, Las Vegas. July 6 -10 

17,156 18,929 `ive Concerts West/AEG Live show,. one sekout 

CELINE DION 
The Colosseum at Caesars 
Palace, La:; Vegas, July 14 -17 

15,470 15,626 four Concerts West /AEG Live shows two sellouts 

DAVE MATTHEWS BAND, G. LOVE & SPECIAL SAUCE 
Tweeter Center at the Waterfront, 49,897 

two sellout . 
Camden, N.J., July 5 -6. Electric Factory Concerts 

DAVE MATTHEWS BAND, GALACTIC 
Saratoga Performing Arts Center, 46,269 50054 tyro Ron Delsener Presents Saratoga Springs, NY., July 1 -2 show=- one sallout 

ELTON JOHNL LULU 
Reebok Stadium, Dolton, 
England, June 5 

21,013 
26.224 

Marshal Arts 

JAMES TAYLOR 
Tommy Hilfeger atJor es Beach 23,851 Ron Delsener Presents Theater, Wentagh, h.t, July 1 -2 27.10 tw-, thews 

JAMES TAYLOR 
Tweeter Center fortte Perform ng 26,015 
Arts, Mansfield, Mas, June 28 -29 39,800 Pan stows 

Hersheypark Stadium, Hershey, 26,458 
Pa., June 25 30.006 

DAVE MATTHEWS BAND, BLUE MERLE 
Nissan Pavillon at Stone Ridge, 24,811 
Bristow, Va, June 26 24,399 

Tea Party Cancers 

Electric Factory Concerts 

The Cellar Door Cos. 

JAMES TAYLOR 
PNC Bank Arts Center, 
Holmdel, NJ., June 25 -26 

24,154 
33,944 two shows 

Ron Delsener Presents 

DAVE MATTHEWS BAND, DRIVE-BY TRUCKERS 
Verizon Wireless Amphitheater, 18,912 
Charlotte, N.C, June 28 sellout The Cellar Door Cos. 

KENNY CHESNEY, GRETCHEN WILSON, PAT GREEN 
FedEx Forum, Memphis, July 15 14,444 

sellout The Messina Group /AEG Live 

TOM PETTY & THE HEARTBREAKERS, THE BLACK CROWES 
Darien Lake Performing Arts 21,331 
Center, Darien Center, N.Y., June 25 sellout 

BRUCE SPRINGSTEEN 
The Ahoy, Rotterdam, The 
Netherland, aune 19 

8,355 
SeIIJUt 

CHICAGO& EARTH, WIND & FIRE 

$756,136 
$53 50/536 

$752,865 
(5413.662) 
$88.18 

$745,463 
$8250/554 

$744,753 
$50/546 50 

$723,462 
$75 25/539 75 

$691,569 
(550 876 euros) 
$100.40 

$622,762 
(514.339 euros) 
$88.32 

$616,190 
(501,092 euros) 
$76.34 

$615,587 
(509.466 euros) 
$78.56 

$606,293 
(509,490 euros) 
$89.83/547.91 

$603,635 
(501,814 euros) 
$88.07 

$594,540 
(4,576,709 krona) 
$72.23 

$573,571 
(470,099 euros) 
$80.68 

$564,640 
(461,796 euros) 
$ 79.34 

$560,289 
(458,428 euros) 
$65.92 

$547,981 
(4,252,497 krona) 
$73.11 

Ron Delsener Presents 

Clear Channel Entertainment 

Ron Delsener Presents 

DAVE MATTHEWS BAND, DRIVE -BY TRUCKERS 
Alltel Pavilion at Walnut Creek. 19,226 
Raleigh, N.C., June 29 The Cellar Door Cos. 

BRUCE SPRINGSTEEN 
Royal Albert Hall, London, 
May 27 -28 

8,538 
I sellats Harvey Goldsmith 

EMINENT LUDACRIS, UL JON & THE EAST SIDE BOYZ & OTHERS 
Verizon Wireless Music Center, 14,445 
Noblesville, Ind., July 7 24,54y The Cellar Door Cos. 

BIG SUM NER CLASSIC: STRING CHEESE INCIDENT & OTHERS 
Red Rocks Amphitheatre, 
Morrison, Colo., July 2 -3 

16,849 18,900 two Chuck Morris Presents, 
shows one sellout Kroenke Sport Enterprises 

CHICAGO & EARTH, WIND & FIRE 
Charter One Pavilion, Chicago, 13,734 
June 24 -25 '5226 two stows_ 

Clear Channel Entertainment 

BRUCE SPRINGSTEEN 
Forest National, Bnassels, 
May 30 

6,888 
sel lout Clear Channel Entertainment -Belgium 

BRUCE SPRINGSTEEN 
Olympiahalle, Muni :t, June 13 

sell 
7,051 

out 
Marek Lieberberg < onzertagentur, 
Clear Channel Entertainment 

BRUCE SPRINGSTEEN 
Palais Omnisports de Faris 
Bercy, Paris June 20 

8 072 
sellout Gerard Drouot Productions 

BRUCE SP'TIN'STEEN 
Color Line Arena, I-em wrg, 
June 27 

7,835 
sellout 

Marek Lieberberg <onzertagentur, 
Clear Channel Entertainment 

ROD STEWART 
Pavilhao Atlantic,, ..bon, 
Portugal, Jtly 11 

11,633 
ut Ritmos E Blues 

BRUCE £ DRIN3STEEN 
Festhalle, Frankfurt . u-te 15 6,854 t 
BRUCES ?RIN3STEEN 
Scandinavium, GSteborg, 
Sweden, June 23 

8,231 
eellcut 

Clear Channel Entertainment, 
Thomas .ohanssor 

BRUCE SPRINGSTEEN 
Palacio de los Deperies, Madrid, 
June 2 

7,109 
sellout 

BRUCE SPRINGSTEEN 
PalaLottomatica, Reme, June 6 7,117 

sellout 

BRUCE SPRINGSTEEN 
PalaMalagulT, Bologna, Italy, 
June 4 

8,500 
sellout 

Doctor Music 

Barley Arts Promotions 

Barley Arts Promotions 

BRUCE SPRINGSTEEN 
Hovet, Stockholm, Jule 25 

$539,001 
(3,297,285 krone) 
$81.92 

$516,450 
(421,077 euros) 
$64.93 

7,495 Clear Channel Entertainment, 
sellout Thomas Johanssor 

BRUCE SPRINGSTEEN 

Forum, Copenhagee, June 22 6,580 
sellout 

Clear Channel Entertainment, 
Thomas Johanssor 

BRUCE SPRINGSTEEN 
Forum, Mean, June a 7,954 

sellout Barley Arts Promotions 
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I III Hearn is one of the foremost visionaries in contempo- 
rary Christian music. 

As president /CEO of EMI Christian Music Group since 
1996, Hearn has built a powerhouse. EMI CMG's labels 
placed first among Christian companies in the Billboard 
2004 wrap -up, with 102 charted titles -twice the number 
of its closest competitor. 

EMI CMG comprises a label 
group, a publishing company, 
a distribution arm and the 
EMI Gospel label. EMI CMG 

also has joint ventures with 
Gotee Records and Tooth & 

Nail /BEC Recordings. 
The label group includes 

Sparrow Records, ForeFront 
and a joint venture with Six - 

stepsrecords. It is also on the 
brink of reactivating the 
Re:think label, original home 
of breakout act Switchfoot 
(now signed to Sparrow for 
the Christian market and Co- 
lumbia for the general mar- 
ket). The EMI CMG stable of 
artists includes Steven Cur- 
tis Chapman, Kierra "KiKi" 
Sheard, Nichole Nordeman, 
Bethany Dillon, tobyMac and 
Smokie Norful. 

EMI CMG recently signed a 

deal to distribute select Dis- 

ney releases to the Christian 
Booksellers Assn. market, and 
will create two soundtrack 
albums for Disney's upcom- 
ing film "The Chronicles of 
Narnia: The Lion, the Witch 
and the Wardrobe" based on 
the classic C.S. Lewis novel. 

Hearn is a second -generation 

Christian label chief. His father, 

Billy Ray, launched the Myrrh 
label during his tenure with 
Word Records, then left to 
start Sparrow Records in 1976. 

The Hearn family sold Spar- 
row to EMI in 1992, initiating a 

trend toward mainstream 
music companies purchasing 
Christian labels. 

In 1996, the family patriarch 
retired, and the younger Hearn 

became CEO. Hearn has been 
involved in several key devel- 
opments in the growth of 
Christian music. He is one of 

the industry leaders who ad- 
vocated the use of Nielsen 
SoundScan to track Christian 
sales, a practice that began in 

1995. He also helped initiate 
the "WOW" series of Christ- 
ian compilation CDs, which 
have sold more than 15 million 
units since 1995. 

Q: What did you learn from 
your dad that equipped you to 

run the label? 
A: What my father taught me 
from the beginnings of Myrrh 
Records and on to Sparrow 
Records and now EMI is you 
have to really commit to artists 
and the development of artists. 
If you are really focused on 
supporting artists and their vi- 

sions and their music and cre- 
ating great music, the business 
will really take care of itself. 

HIGHLIGHTS 

BILL HEARN 
1977: Starts working in 
the warehouse at his 
father's label, Sparrow 
Records 

1991: Named president 
of Sparrow, he moves 
the label from California 
to Nashville. 

1992: EMI purchases 
Sparrow Records. 

1996: Named president/ 
CEO of EMI Christian 
Records Group 

Q: How did you enter the fam- 
ily business? 
A: I began when I was 17 years 
old. I worked part time at the 
end of each day. After school I 

would go by the warehouse and 
sweep floors and empty garbage 
cans, and that was literally my 

first job at Sparrow, in 1977. 
After that I was a warehouse 
worker for three years, and as I 

finished high school and went 
through the first couple of years 
of college out in L.A. 

Q: What prompted you to move 

the company from the West Coast 

to Nashville in 1991? 
A: There were really three rea- 
sons. One, to be closer to the 
artists and the creative com- 
munity where most of our 
music was coming from. Two, 
the cost of operating a family - 
owned business in L.A. had 
become very significant in the 
middle to late '80s, and so 
those were the two main rea- 
sons, and the other reason 
was just quality of life for our 
employees. 

Q: How did the sale of Sparrow 
to EMI come about? Did you 
foresee the wave of mainstream 
companies that would be invest- 
ing in Christian music? 
A: No, we didn't have any 
great vision about the future 
of the Christian music indus- 
try. We sold to EMI liecause we 

are committed to artists and 
artist development, and we 
knew in order to grow our 
company and in order to grow 
the business, we needed more 
resources and improved distri- 
bution to get our music out to 
the culture at large. 

We felt the best way to sup- 
port our artists and grow our 
business was to align ourselves 
with a major mainstream com- 
pany, and EMI shared the vi- 

sion for the potential of 
Christian music ... It has been 
an unbelievable relationship. 
The company has grown sig- 

lJpl =rant 
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Bill Hearn 

nificantly. Sales were just 
under 30 million when we sold 
to EMI, and now we are right 
at 100 million. 

Q: Some EMI CMG artists, such 

as Stacie Orrico, have found suc- 

cess on the mainstream side via an- 
other EMI label. [ Orrico is also on 

Virgin.] Switchfoot didn't go through 

the EMI system on the mainstream 
side and have been racking up huge 

sales for Columbia. Any regrets? 

A: We can always look back 
and then Monday- morning- 
quarterback our decisions. I 

think our decision to support 
Switchfoot in their need to 
grow and to partner with a 

mainstream label was right at 
the time. They are still signed 
with Sparrow for the Christian 
marketplace and signed with 
Columbia for the mainstream 
marketplace, and we enjoy a 

very healthy and successful 
relationship with the band to 
this day. 

I think what we've been able 
to do is go on and look at each 
individual relationship and 
artist -development story on a 

case -by -case basis. With Reli- 

ent K, we've now partnered 
with Capitol and are having 
tremendous success. Relient 
K was added to MTV yesterday, 
they'll be on the "TRL" show, 
and we are very excited about 
what MTV is doing to help us 
break that band. We are having 
success at top 40 radio. 

Q: What initiatives are you tak- 
ing to break additional acts in 
the mainstream? 
A: We're committed from this 
point forward that all of our 
artists at EMI stay within the 
system. That's why we are very 
excited about the new initiative 
that we are launching. 

We've just launched EMI 
Music Reactive, our own pro- 
motion team, to support the 
artists that we are developing 

on our Tooth & Nail, Gotee and 
EMI CMG labels. This is very 
important to our future, be- 
cause we believe that there are 
more artists that have the qual- 
ity of music, the quality of 
artistry, to reach the masses. 

We are going to become 
very aggressive in developing 
artists, not just in the Christ- 
ian marketplace, but in main- 
stream media as well, and we 
are looking at ourselves more 
than ever as a music company 
[rather] than just a Christian 
music company. 

Q: In recent years, sales of Chris- 

tian music have increased at main- 

stream retail. What do you see as 

the future of Christian retailers? 

A: Christian retailers are just 
facing the same challenges 
any other retail community is 
facing, but at the end of the 
day, I think there will be a need 
for strong independent and 
strong chained retail stores 
and those who really serve the 
consumer, create an environ- 
ment that the consumer wants 
to shop in and really focus on 
consumers' needs. 

Q: How do you feel about the fu- 
ture of Christian music? 
A: Our industry and our com- 
pany are going to continue to 

grow because of the quality of 
our music and what seems to 
be a new appetite from main- 
stream media to use our music. 
That's another reason why I'm 
excited about our relationship 
with Disney and "The Chron- 
icles of Narnia" soundtrack 
deal. They realize our ability to 
create great music, quality 
music, that appeals to the cul- 
ture at large and to tie in with 
their movie. It's going to be a 

huge blockbuster, one of the 
biggest movies of the year with- 
out question, and that rela- 
tionship with Disney is just 
another sign to me that the bar- 
riers are breaking down. 
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Almost one -quarter of the total album sales 

for 2005 are R &B, rap or hip -hop releases. 

To date, more than 74 million albums have 

been sold, worth more than $1 billion. 

However, as the major labels continue to 
downsize, African -American executives - 
who are largely responsible for signing, pro- 

moting and creating the careers of these top - 
selling artists -are often the first to be cut. 

Today, there are only a handful of African - 
American execs in key major -label roles. 
Some top players say black executives are 

first to be "downsized" because most of 
the financial decision- makers are white. 
"You're not going to cut one of your own if 
you can cut a black person," one African - 
America major -label exec says. On the flip 
side, manager /record executive Mathew 
Knowles said during his keynote at the Bill- 

board R &B /Hip -Hop Conference last year, 

maybe black executives themselves are at 

fault for not being as business -savvy as 

they need to be. 

Is it a black- and -white issue? 

Billboard's senior R &B editor 
Gail Mitchell investigates. 

C L O C K W I S E F R O M T O P LEFT: K E V I N L I L E S , J E R M A I N E D U P R I, MATH 
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hen Sanctuary Group's half -year 
earning results were reported in 
June, the company's underper- 

forming urban division was cited as 
one of the reasons behind Sanctu- 

ary's 40% drop in profits. That news launched in- 
dustry speculation about the future of Sanctuary 
Urban president Mathew Knowles. 

It especially fueled water -cooler talk among the 
industry's R &B /hip -hop cognoscenti. Would the 
dwindling ranks ofkey, decision -making African - 
American executives at major labels be losing an- 
other member? 

It is no secret that major -label consolidation 
has reduced the number of available executive 
posts across the board. However, R &B /hip -hop 
represents 24.5% of total album sales for 2005, 
about half of which is rap music. 

Yet despite black music's impressive gains and 
some of the talented executives spurring those 
sales, there are only a handful of African- Americans 
in key executive roles at the major labels. 

That list includes Island Def Jam chairman An- 

tonio "L.A." Reid, Motown Records CEO Sylvia 
Rhone, Warner Music Group executive VP Kevin 

Liles, Sony Urban Music GM Lisa Ellis, Inter - 
scope /Geffen /A &M senior VP of urban promo- 
tion Step Johnson, Virgin president of urban 
music Jermaine Dupri and Def Jam Recordings 
president /CEO Jay -Z. 

Can the limited number be attributed solely to 
consolidation and restructuring? Does it stem 
from racism? Or are African -American execu- 
tives themselves at fault for not being as busi- 
ness -savvy as their white counterparts? 

UNDER A MICROSCOPE 
"It just amazes me that there is so much to -do 
about a startup record label not being profitable," 
Sanctuary's Knowles says. "It's unrealistic to think 

you bear the burden of having to prove yourself 
past others' mistakes." 

"Any black man or woman in corporate 
America will unfortunately have more scrutiny 
placed on them," Knowles says. "That's reality, 
and it behooves all ofus to understand that. When- 
ever there is failure or perceived failure, the doors 
can close for you somewhat faster." 

Most of those who agreed to be interviewed for 
this story stopped short of accusing the music in- 
dustry of blatant racism. But others acknowledged 
that there are still some color barriers. 

"I want to say it's not a race thing, but it is to a 

degree," Michael Mauldin says. The former pres- 
ident of black music at Columbia Records oper- 
ates his own Atlanta -based firms, MBA (Mauldin 
Brand Agency) and Artistic Control Group. He's 
also Dupri s father. 

" 'Consolidation,' " Mauldin continues, "is the 
word everyone is using. That they are just pick- 
ing executives from the cream of the crop. But 
it's hard for me to believe not as many brothers 
or sisters are considered the cream of the crop." 

Or as former LaFace Records executive Dorsey 
James notes, "At the major labels in general, peo- 
ple have a tendency to hire people who look like 
them and do what they do. At some labels, African - 
Americans are a necessary evil; at others they're 
welcomed and embraced as part of the structure." 

Doug Morris acknowledges James' assessment. 
The Universal Music Group chairman /CEO is re- 

sponsible for bringing Reid and former Elektra 
Entertainment CEO Rhone into the Universal fold. 

"White executives don't always understand 
black culture," Morris says. "It makes them un- 
comfortable. They would rather go with what 
they're familiar with, and that's a mistake. Di- 

versity makes a company strong." 
Citing such trailblazers as the late CBS 

Records senior executive LeBaron Taylor, vet- 

even as white executives replaced black execu- 
tives who were not always given the tools to be 
successful at their jobs. 

"A lot of our ability was diluted," London says. 
"You don't have to do anything to anybody, you 
just don't help them," London says. "One way is 

not to give financial support." 
Restructuring also diminished the ranks of 

black executives, although Busby is skeptical about 
how the word is used. "Sometimes blacks get 
hung up in a great accounting process called 're- 
structuring,' " Busby says. "It allows you to write 
off everything." 

'MAKE MY OWN WORLD' 
The systematic lack of access, opportunity and 
support is the principal reason behind the en- 
trepreneurial spirit born out of hip -hop, contends 
WMG's Liles, previously co- president at Def Jam. 

"That's the reason why hip -hop became culture," 
he says. "And it's the same reason why hip -hop has 
more entrepreneurs like Puffy [Bad Boy chief Sean 

Combs], Damon Dash or Russell Simmons." 
It's the same motivation that propelled earlier 

African- American music pioneers. "People like [Mo- 

town founder] Berry Gordy and [Tabu Records and 
former Motown chairman] Clarence Avant said, 
'Look, I can't make it in that world,' " London says. 

" 'I'll make my own world so I can make money.' " 

Massenburg, who credits his 10 years at Uni- 
versal as a positive learning experience, says he 
is too busy running a new label, Kedar Enter- 
tainment, a wine company and various other en- 
terprises to consider accepting another major -label 

executive post. 
"Universal was the best schooling I could have 

gotten, so now I can run any company," he says. 
"It would be hard to come back in unless I was 
given some sort of equity. But I don't think any- 
one would be willing to do that for a black man. 

"Black people can't do anything wrong. We are under 
a microscope, and we automatically look like we're 
messing up when we're not. People will always say 
we don't know what we're doing." -MISSY ELLIOTT 

a label is going to be profitable in its first year. Is 
that a surprise to anyone ?" 

Knowles' situation calls to mind that of another 
high -profile African- American music executive: 
Reid, the former president /CEO of Arista. He 
was terminated in 2004 amid reports that the label 
had lost $100 million in 2003. Reid, however, 
quickly landed as chairman of Island Def Jam 
Music Group, now reaping double- platinum -and- 
counting success with Mariah Carey's "The Eman- 
cipation of Mimi." 

After he succeeded Clive Davis at Arista, the 
sentiment was that Reid -despite his earlier suc- 
cess with LaFace Records -was more scrutinized 
than a white executive would have been in the 
same situation. 

"Black people can't do anything wrong," rap- 
per Missy Elliott says. The songwriter /producer 
also operates the Atlantic- distributed label the 
Gold Mind. "We are under a microscope, and un- 
fortunately, we automatically look like we're mess- 
ing up when we're not. People will always say we 
don't know what we're doing." 

Kedar Massenburg, who exited as Motown 
president /CEO a year ago, says black executives 
can start off with a fair chance. "But the expec- 
tations of a turnaround can be unrealistic. You 

just don't have time on your side. It's sad that 

eran label executive Miller London, owner /pub- 
lisher of industry/consumer publication Urban 
Network, recalls a time 30 years ago when major - 
label black executives were being "hired for our 
abilities and paid at the same high salaries as 
our white counterparts." 

"Taylor and others, who came up when R &B 

music was first known as 'race records,' trained 
young people in this business how to hold down 
these jobs," continues London, a former executive 
VP /GM at Motown and also VP of sales for RCA, 

where he oversaw "all departments, not just urban." 
"And white executives saw the need to have us 

in these jobs and continued to elevate us." 
The Taylor era at CBS Records (later Sony) was 

the beginning of black executives getting their 
shots across the board, according to former Mo- 

town president Jheryl Busby. 
"LeBaron put together the first division inside 

of a major corporation where the signing of artists, 
the budget process and staffing were controlled 
by black executives," Busby says. "And everything 
from product managers to marketing to creative 
reported directly to him. And what you had were 
executives being groomed at every level." 

But through time, that climate changed as black 
music, especially hip -hop, became the new pop 
crossover music. The playing field became un- 

"We do it to ourselves," Massenburg says. "I 

don't know if it's ego or what, but we don't men- 
tor each other at all." 

"We have to start internal growth campaigns 
again. We have to have training systems. And who 
says the executive has to have a music background 
in order to run a record company ?" Busby says. 

Knowles adds, "We have to be careful that we 

don't always put it on race. We have to make sure 
we have all the necessary tools and skills. We have 

to be proactive. If we wait for it to happen, we'll 
still be waiting." 

A major training ground to learn those skills 
was lost because of consolidation, James says. 

Mergers and downsizing began to hit hard four 
years ago. During 2001 alone, BMG dismantled 
its entire black music department, Interscope 
took on urban promotion duties for Dream Works 
Records, and Capitol and Priority merged. Two 

years later, Sony consolidated its Epic and Co- 

lumbia R &B departments under the Sony Urban 
Music banner before Sony's momentous merger 
with BMG; Elektra was absorbed into the Warner 
Music Group; and Island Def Jam Music Group 
acquired the remaining 50% of joint venture Roc- 

a -Fella Records. These changes left a sizable num- 
ber of talented mid -level and higher promotion, 
marketing, A &R and distribution executives on 
the street. As former Universal Records execu- 
tive VP /GM Jean Riggins told Billboard in 2001, 

"It's sad that even as black music dominates the 

The only one who could pull that shit off, sell 
Arista and come back with J, was Clive Davis. 
There's only one story going down like that, and 
it won't be a black guy." 

But there are signs that the tide may be shift- 
ing. Earlier this year, Lisa Ellis was appointed GM 
of Sony Urban Music. Virgin tapped Dupri to head 
its urban music division. Plus veterans Rhone 
and Reid are back at major -label helms. 

"Kudos to Doug Morris," Busby says. "In both 
cases, he saw Sylvia and L.A.'s skill sets, knew these 
were qualified executives and didn't let one day go 
before he had placed them inside areas where they 
could affect the growth of his business." 

Also signaling a change in the industry 
paradigm, Jay -Z moved from the artist to the ex- 

ecutive ranks as president /CEO of Def Jam 
Recordings this year. Declining most interviews, 
Jay -Z seems to be letting his artists do the talk- 
ing. He is already a creating a buzz with such 
artists as Teairra Mari and Rihanna. 

"Right now, he's feeling everything out," El- 

liott says. "He knows talent, as he's a talent 
himself. Things have changed. It's not by the 
books anymore." 

One thing that has not changed and needs 
to, those who were interviewed agree, is the 
mentoring process. 

charts and generates a lot of money, so many black 
executives are no longer employed." 

Those who are back in the game have prima- 
rily hung out their own shingles as independent 
record promoters, artist managers and small -label 
owners. Massenburg acknowledges there is a new 
era of young executives, a contingent that includes 
J Records VP ofA &R Larry Jackson. 

For African -American execs who have major - 
label posts, it is also about understanding and 
being able to navigate its politics. "You have to 
mingle with the other execs," Dupri says. "You've 
got to continue to learn. You can't play the 'Big 
Willie in the club' role, going crazy with your cor- 
porate card. You can be fired." 

Without that mind -set, Dupri and others con- 
tend, African -Americans will remain stagnant in 
promotion and marketing jobs and never get the 
chance to break out of the urban music box into 
other mainstream, decision -making posts. 

"Why should a black executive be limited to 
signing black artists when a white executive can 
sign as many black artists as he wants to ?" Avant 
asks. "There are a whole lot of black kids who can 
do anything anyone else can do, but will they ever 
get that opportunity?" 

"It's time for our industry to stand up," 
Liles says. 
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CHRISTMAS 
SHOWDOWN 

When consumers enter the malls this holiday season, they will 
be confronted by a wide array of new technology. It will be in the 
form of new hardware vying for their dollars -satellite radio, Xbox 
360, cell phones, MP3 players, high- definition DVD and radio. 
What they spend their money on will determine how they use 
music, video and videogame content in 2006 and beyond. In this 
issue our team gives an overview of some key developments that 
will be evident in the electronics sections of stores later this year. 
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MP3 PLAYERS 
The holiday season is likely to offer MP3 players that claim more bells and whistles at in- 

creasingly competitive prices. 
Technology research firm the Yankee Group forecasts that digital audio player sales will 

top 33 million by year's end, up from slightly more than 10 million in 2004. 

The color screen -which allows for the display of photos and album art-is shaping up 
to be one of the biggest competitive features for hard -drive players this Christmas. 

Apple Computer set the bar on this trend, announcing in June that it is making the color 

screen standard on all its 20GB and 60GB white iPods. 
Toshiba and iRiver are among the other manufacturers marketing devices with 

color screens. 
"Color screens are going to be a required component on any average -priced digital audio 

player," Yankee Group analyst Nitin Gupta says. "Apple defines the market here. If Apple 

has color screens, the competitors will have to as well." 
Another potential feature is video playback. Talk is circulating of Apple preparing to in- 

troduce a video -capable iPod, though the company is not commenting. Industry observers 
point out that Apple supports video playback through iTunes and offers music video down - 

Apple Computer's loads as a value -add on some albums -practices viewed as hints 

color -screen iPod of things to come. 
Apple is also pushing the envelope on price. The 20GB and 

60GB iPods are $299 and $399, respectively. Meanwhile, its 1GB 

flash player, the iPod Shuffle, retails for $129. 
Price is likely to be one of the most important factors for con- 

sumers this holiday season. "Price points revolve around ca- 

pacity," Gupta says. "And right now it's about having the most 
gigabytes in the smallest package." 

For Apple's rivals, the biggest competitive difference will be 

whether they support Microsoft's Janus digital rights manage- 
ment technology. Janus allows users access to portable subscrip- 
tion services from Napster, Rhapsody, Yahoo, Virgin and FYE. 

Napster is touting 15 devices that support its Napster to Go 

service, including new models from Palm, Rio and Samsung. 
The industry also continues to watch Sony Electronics, which 

will try to boost interest in its offerings with a new slate of flash 

and hard -drive players. Price and compatibility with other for- 

mats and services remain potential sticking points. 
-BRIAN GARRITY 

HD DVD 
High -definition DVD players are debuting in the fourth quarter, but it is still unclear 
whether they will ring registers at retail. 

The two HD DVD formats -HD DVD and Blu- ray -will compete for consumers' 
attention. Toshiba, Sanyo and NEC will issue HD DVD hardware this fall, while Blu- 

ray hardware is expected early next year from Sony, Apple Computer, Dell, Hewlett 
Packard, Hitachi, LG, Mitsubishi, Panason_c, Pioneer, Philips, Samsung, Sharp, TDK 

and Thomson. 
The differences between HD DVD and Blu -ray may not be obvious enough to consumers. 

The main software variances are storage -HD DVD can hold 30GB, and Blu -ray has a 

50GB capacity. 
It is unclear whether HD DVD hardware will offer any features that differ from stan- 

dard DVD players, though HD DVD players are expected to have direct Internet and /or 
broadband connectivity. 

HD DVD players, when hooked up to HD TVs, will alsc offer much higher quality pic- 

ture and sound than standard DVD players connected to HD TVs. 

So far, the only hardware details the HD I7VD camp wil reveal are some release dates. 
Toshiba will issue HD DVD players and notebook PCs with =ID DVD drives in the fourth 
quarter, NEC will have HD DVD -ROM drives in September. and Sanyo also will debut 
HD DVD players in the fourth quarter. 

Pricing and marketing plans for these devices are hush -bush. Representatives for 

NEC and Sanyo could not be reached, and a Toshiba representative was unavailable. 
About 50 HD DVD titles will bow in the fourth quarter including such major releases 

as Warner Home Video's "Batman Begins." 
Meanwhile, each Blu -ray supporter has its own timetab_e for hardware releases. 
Philips, for example, plans a 2006 release for the PC -based Triple Writer, which reads 

and records Blu -ray, standard DVD and CD. 

"We've been supporting the product by demonstrating the technology at industry events," 

Philips Electronics VP Marty Gordon says. ' Consumers will look at the brands backing 
Blu -ray and will congregate around the brands they trust.` 

Sony's PlayStation 3 game console, debuting next spring, will also support Blu -ray. 

Consumers will determine who wins the format war. 

"If there are two formats," 
Circuit City spokeswoman 
Amanda Tate says, "we'll carry 
both of them and let consumers 
decide." -JILL KIPNIS 

Toshiba's 
pro -otype 
HD DVD 

CELL PHONES 
The wireless industry traditionally enjoys its greatest gains 
in the fourth quarter and tends to back its most exciting new 

devices more strongly during the holiday sales season. 
last year, the must -have wireless gadget was the camera 

phone. This year, phones with significantly enhanced multi- 
media capabilities, featuring video and music services, are 

expected to win the day. 
These devices are coming to prominence now because wire- 

less carriers have bulked up their networks to provide higher 
speeds and greater bandwidth, allowing for such multime- 
dia applications as downldads and streaming video and audio. 

But to access such services, subscribers will need new mo- 

bile devices that can handle them. 
Nokia, the leading provider of mobile phones worldwide, 

recently unveiled its first new line of mobile phones in years. 

The N series, which should hit retail shelves in time for hol- 

iday shoppers, features megapixel cameras, multigigabyte 
memory, VHS -like screen resolution and broadband net- 

work access. 
Most interesting to music fans, the N91 model boasts 

a 4GB hard drive that can store 3,000 tracks and a USB port for transferring content 
from existing music libraries. But there is a cost. In Europe, the N91 reportedly can 
run as much as 747 euros ($900), and even with carrier subsidies, the U.S. price is 

likely to exceed $500. 
And then there is the much -anticipated, long -delayed, controversy -filled iTunes- 

compatible phone from Motorola. Details remain sketchy, because Apple Computer did 

not want to introduce it before it was available for purchase, and wireless carriers were 

reluctant to carry it, fearing that Apple might steal their mobile music thunder. 

But at long last, the phone is due later this summer, reportedly from Cingular Wire- 

less. Meanwhile, other carriers will be introducing music services in conjunction with 

phones from LG, Samsung and Sony Ericsson, among others. 
Despite all the talk about music phones, carriers consider video to be the mobile mul- 

timedia killer app. Proponents believe video can more immediately transform how con- 

sumers view their mobile phones. Once mainstream subscribers see wireless phones as 

multimedia outlets on par with their home computers, some believe, all entertainment 
applications are expected to benefit. -ANTONY BRUNO 

IVOKIA 
Nseries 

Microsoft's 
°°° 60 

VIDEOGAMES 
Without a doubt, the most anticipated new videogame product for 

this holiday season is Microsoft's Xbox 360. 

Microsoft has not yet announced a street date or pricing for its 

follow -up to the original Xbox, but the company has indicated it 

expects the console to be available worldwide by November. It has 

set an aggressive goal of 10 million sales in the first year. 

If Microsoft follows this schedule, it will beat Sony and Nin- 

tendo to the punch with the first next -generation game console. 
Sony's PlayStation 3 will not be available until spring 2006 at the 

earliest -and likely only in Japan if history is any indicator -while 
Nintendo's Revolution is slated to arrive sometime next year. 

Microsoft's early release of the Xbox 360 is a clear bid to gain 
market share against Sony, which traditionally has dominated the 

videogame console market. Sony, however, is expected to ramp up the 

hype behind PlayStation 3 in time to put a dent in the Xbox's appeal. 

"More of the attention will be focused on turning up the marketing heat around 

the PS3 and trying to persuade consumers to hold off," NPD Group games ana- 

lyst Ross Rubin says. 
Sony already has shown a cunning ability to eat into Xbox hype. At this year's 

E3, the game industry's largest confab, Sony pre -empted the Xbox 360 unveiling 
with the first sneak peek of the PS3. The demonstration blew the audience away, 

showcasing games in development with such stunning graphic detail that attendees 
were tripping over their dropped jaws on the way out. 

Sony is expected to release additional details on pricing, availability and functionality 

for the PS3 this holiday season to make the Xbox 360 a less obvious choice. 

°Even though they don't have an actual product to sell them, if Sony can convince con- 

sumers not to buy a 360 when it's the only next -gen choice this holiday season, that's defi- 

nitely to their advantage," Rubin says. 
Sony's PlayStation Portable device is expected to enjoy a sales resurgence during the hol- 

iday season as well. 
But Microsoft has a few aces up its sleeve. Unlike the PS3, the Xbox 360 is being posi- 

tioned as a converged, connected multimedia device that transcends game play. It can act 

as a low -end media center, playing music and video files stored on the home PC through a 

connected TV, for instance. And Microsoft plans to release the next installment of its best- 

selling "Halo" series for the Xbox 360 in the same time frame as Sony's PS3 launch. 
-ANTONY BRUNO 
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SATELLITE RADIO 
As XM and Sirius ramp up for the crucial fourth -quarter buying season, they are cranking 
out smaller, sexier, more efficient radios that cost less and offer more than any models they 
previously offered. 

Banc of America Securities broadcasting analyst Jonathan Jacoby forecasts 1.5 million 
new subscribers in the fourth quarter. "Howard Stern helped people understand what satel- 
lite radio is," Barrington Research analyst Jim Goss says. "Now they have to decide if they 
want to buy it." 

The battle comes down to this: XM, with its more technologically advanced and versatile 
hardware, versus Sirius, with its megawatt talent deals. XM expects to end the year with more 
than 5.5 million subscribers. Sirius says it will surpass 2.7 million subscribers by year's end. 

One chipset -generation ahead of Sirius, XM introduced the world's first "wearable" satel- 
lite radio, the Delphi -produced MyFi, last October. Sirius plans to bow its own wearable 
products before the holidays. 

Much of the current Sirius product line consists of transportable "plug and play" units 
like the sleek Star Mate, which is about the size of a deck of cards. The new Sportster Instant 
Replay radio records up to 44 minutes of programming. 

Stern will play a pivotal role in Sirius marketing efforts. 
How big a draw will Stern be? "It definitely will be big," Jacoby says. "Stern has 7.7 million 

weekly listeners, 5.5 million daily. A percentage of them can't go a day without Howard, and 
they are going to follow him." 

Jacoby expects Sirius to add 2.4 million subscribers in 
2006. But it is difficult to attribute subscriber growth to 
just one element of an entertainment package. 

"People are coming for commercial -free music and 
the depth and breadth of the programming," Jacoby adds. 
"Stern will be big, but unless he starts shifting the mar- 
ket share toward Sirius, he's going to be a disappointment." 

"He's our nuclear weapon for sure, but we have other 
weapons in the arsenal," Sirius senior VP of commu- 
nications Patrick Reilly says. XM VP of corporate af- 
fairs Chance Patterson counters that XM is "happy not 
to be positioned as 'Stern satellite radio.' We're going 
to continue to talk about our offerings -not just one 
or two personalities." -PAUL HEINE 

Delphi's MyFi XM receiver 
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Satellite radio has already revolutionized the way radio is perceived. Now, we stand 
on the verge of the medium's next evolution in the way it is received: high definition. 

Digital radio promises to make FM radio CD- quality and AM sound like FM stereo. 
But the real allure is multicasting, allowing a station to split its primary signal two 
or more ways to broadcast additional programming. To date, 438 stations are broad- 
casting in HD, with 1,300 stations expected to sign on by the end of 2006, according 
to HD developer and licensor iBiquity. 

So far, around 20 audio manufacturers are hitched to the HD bandwagon, ranging 
from household brands like Panasonic, Sanyo, JVC and Yamaha to audiophile spe- 
cialists Vesteon, Rotel and Audio Design Associates. 

Among those raising the bar are Polk Audio, Boston Acoustics and Radiosophy. 
Each of their HD models is expected by the fourth quarter. All offer multicasting, 
text scrolling, standard AM /FM, an alarm clock and a stereo input connection for 
an iPod. 

Polk's I -Sonic offers a slick unit packed with functionality: HD radio, CD, MP3, 
DVD and an XM hookup. The system, which is the size of a bloated boom box, is 
priced at $599. 

"Being the cocky sorts that we are, we believe that we can do it better than anybody 
else," Polk Audio marketing manager Paul DiComo says. 

Boston Acoustics' Receptor HD Radio is more compact and designed for simplic- 
ity. The main unit has a speaker, text display and dials for volume and tuner. A sep- 
arate speaker allows stereo separation. The model will sell for $499. 

"The trump card here is additional channels, plus text display and great sound," 
says Stephen Shenefield, senior director of product development for Boston Acoustics. 

Radiosophy was founded on the idea that digital radio is going to supplant analog 
AM /FM. The company's tabletop MultiStream integrates all controls in a 4 -by -6 -inch 
receiver, with speakers towering behind. Its charm: The receiver detaches to become 
a portable player that operates anywhere there is 12V capability. The MultiStream 
also connects to the Internet to allow for software upgrades. 

"HD is going to take off way faster than the press 
thinks," Radiosophy president Richard Skeie 
says. "If broadcasters get their act together and 
present a united front, people will be talking, 
and that will sell products." 

-CHUCK TAYLOR 

Polk's I -Sonic HD radio receiver 
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RETAIL LIKES 
MP3 AT XMAS 

Consumer electronics stores that carry 
music and other home entertainment 
software are at the nexus of what the 
future holds for the industry, and they 
have no shortage of product offerings 
to lure holiday consumers. 

Meanwhile, record stores are 
diversifying into all areas of home 
entertainment and beyond, includ- 
ing portable electronics. Since such 
stores cannot go toe to toe with the 

Plik 
consumer electronics chains, they 
have to be more selective in choos- 
ing which items to back. For them, 
it is the MP3 player that holds the 
most promise for the holiday selling 
season. 

i 

MP3 players out there," the execu- 
tive adds, "I think Jobs just laughs 
them off." 

Apple has created a whole new ac- 
cessories business to feed the huge 
iPod market. Other electronics man- 
ufacturers are trying to get a piece 
of this business, which includes such 
products as high -end speakers. All 
of them will make great Christmas 
gifts, J &R marketing director Phil 
Tudanger says. 

Trans World expects that prepaid 
cellular phones and portable DVD 
players will also do amazingly well 
during the holidays, Fox says. 

This could be a good year for 

"We expect a huge lift 
for MP3 players." 

-MIKE BARETTA of TRANS WORLD 

Trans World Entertainment execu- 
tive VP Fred Fox says MP3 players 
are exploding. 

"Obviously, [Apple Computer's] 
iPods will remain strong, but other 
people are getting into MP3 players," 
he says. "We are seeing players from 
Memorex, SanDisc and Phillips." 

Mike Baretta, portable electronics 
and accessories divisional merchan- 
dise manager for Trans World, also 
predicts an MP3 boom. 

"Microsoft is subsidizing a lot of 
the marketing plans [of MP3] manu- 
facturers in order to push their plat- 
form going forward. So we expect a 

huge lift for MP3 players." 
But one buying executive at an 

electronics chain notes that compa- 
nies are continually trying to go up 
against Apple, and founder and CEO 
Steve Jobs is always one step ahead 
of them. 

"So, while there may be loads of 

videogames as well. With Sony 
PlayStation 3 not appearing until 
spring, some holiday consumers 
might jump on the Microsoft Xbox 
360 bandwagon. 

Baretta sees Sony PlayStation Port- 
able units doing well, thanks to their 
music -video capability. Tudanger ex- 
pects Xbox and Nintendo to do 
decent business, though he says the 
Play Station Portable will "still be the 
big winner." 

He also believes the Gizmondo 
game system, due this fall from Tiger 
Electronics, could be a surprise best 
seller. "lt has got phenomenal graph- 
ics and sound," he says. 

Still, an outside force could suck 
consumer dollars away. Tudanger 
points to price erosion on large - 
screen plasma and LCD TVs that 
might induce holiday consumers to 
buy TVs instead of other entertain- 
ment hardware. -ED CHRISTMAN 
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BY JILL. KIPNIS 
LOS ANGELES -As video -on- demand brings instant gratification 
to a growing number of home consumers, questions remain about 
the business model for a service in which most content is free. 

VOD via digital cable or the Internet allows consumers to access 
everything from music videos to full- length movies with extras 
with just a click of a remote or mouse. 

"Content and consumer awareness are finally starting to 
jell together" in the VOD arena, says Curt Marvis, CEO of Internet 
VOD service Cinemallow. "This is accelerating fairly quickly." 

The extent to which VOD will replace DVD "is something we all 

need to be thinking about," says Peter Worsley, managing director 
of licensing, worldwide for Eagle Vision, a division of Eagle Rock 
Entertainment. 

Because most VOD content is delivered free to Internet users or 
digital cable subscribers, monetizing the traffic is largely reliant 
on advertising revenue. However, for VOD providers, it is essen- 
tial that the ads do not encroach on the viewing experience. 

VOD distributors and content providers are grappling with a 

number of other issues, including release windows, which place 
VOD, like pay -per -view, after DVD street dates. 

"VOD will be a very important landscape in the future," says 
Steve Beeks, president of Lions Gate Entertainment. "We want to 
make sure that it happens in the right sequence." 

Other challenges on the distributor side include obtaining the 
rights to offer content and, with Internet VOD, convincing content 
providers that their material is protected from piracy. 

"Even if you have the most motivated content 
partners, it takes time to clear rights with video," 
says Rob Bennett, senior director of MSN Enter- 
tainment. "There's still hesitance by the content 
industry due to piracy." 

Additionally, consumer education has to become 
even more of a priority for VOD to become a truly 
strong competitor for consumers' home entertain- 
ment dollars. 

Although growing rapidly, VOD is a reality in only 
a small slice of U.S. homes. 

Jupiter Research forecasts that 24 million U.S. 
households will have the ability to watch VOD by year's end. 
That's 21% of the country's 115 million TV households. By 2009, 
it is expected that 41 million homes will have VOD access. 

But VOD access does not equal VOD use. Jupiter reports that 
50% of digital cable subscribers who have access to VOD have not 
watched or paid for VOD programs in the last year. Another 12% 
have not even heard of VOD. About 16% of digital cable sub- 
scribers have watched free VOD and about 22% have paid for indi- 
vidual VOD programs. Internet VOD figures are unavailable. 

The digital cable industry is making inroads, particularly as 

such major players as Comcast and Time Warner offer a range of 
free and subscription VOD to its subscribers. 

Page Thompson, Comcast's VP /GM of On Demand, says more 
than 95% of Comcast's VOD content is free. The remaining 5% is 
free to subscribers of such pay channels as HBO and Showtime. 
Actual PPV on- demand movie content ranges in price from $2.99 
for a library title to $3.99 for a new release. 

Thompson says that during March 2005, Comcast digital cable 
customers watched more than 100 million VOD programs. That is 

triple the number of programs viewed in the same month a year 
earlier. More than 276 million VOD programs were viewed in the 
first quarter of this year, and Comcast forecasts that by the end of 

the year that number will top 1 billion. 
Cable operators say they are not making money from the free 

VOD services. However, since most of this content is produced in- 
house by the likes of HBO and Fuse On Demand, they are not pay- 

ing extra for this content either. 
Joe Glenon, VP of affiliated sales and senior VP of distribution 

for Fuse On Demand, says his company is making nothing from 
VOD. "For us, it's not helping our bottom line at all but helps our 
relationship with the cable operators," he says. 

Eventually, the hope is that VOD technology will allow con- 
sumers to directly purchase products related to the content they 
are viewing and thus create a steady shared revenue stream. 
Glenon says, "It would be natural if they could click straight 
through and buy a CD" after watching a video. 

Thus far, cable operators are "resistant" to paying for content, 
says Amanda Marks, executive VP of Universal Music Group's 
eLabs. "It does keep my group extremely busy because you have to 

figure out how content is going to be monetized," she says. On the 
Internet side, Universal and other labels have struck licensing 
deals, but that model has yet to make the transition to cable. 

"We're in 10 millo 
plus homes . . . That' 

andjenee to reae 

Communications in Clearwater, Fla., says that advertisers seem to 

have a "wait- and -see attitude" about VOD. "We haven't had any of 
our clients on a local level request video -on- demand information," 
she says. "It makes more sense that the bigger brands like the 
Toyotas and Cokes would be looking to do this." 

Gotuit Media president Mark Pascarella says most ads will look 

like banner ads on Web sites. Gotuit Media provides software and 
indexing services to cable operators that enable consumers to nav- 

igate through available VOD content. 
"These ads will never disrupt the main viewing," Pascarella 

says. He expects his company to share ad revenue with content 
owners and cable operators. 

Advertising is more entrenched on the Internet side of the busi- 
ness, which indudes such major portals as MSN, Yahoo and AOL 

that offer free music videos, news and sports clips. 
AOL reports more than 100 million VOD streams per month. 

MSN has grown from 6 million VOD streams in January 2004 to 

more than 60 million in May 2005. 
When watching a music video on MSN, a 15- second ad typi- 

cally plays beforehand, and banners can be clicked on after play- 

back for more information. Links also lead consumers to MSN 
Music, where they can purchase singles or full -length CDs tied 
to that video. 

MSN and AOL recently signed deals that require them to pay 

UMG for access to its music videos for VOD. AOL also has an 
agreement to pay for Warner Music Group videos. 

Though MSN Video is free to consumers, such major advertis- 
ers as Procter & Gamble and McDonald's are "moving their TV 

budgets online," MSN's Bennett says. "There are other ways we 

can help monetize this, maybe a per- stream fee, 

maybe selling clips that are exclusives." 
Cable operators and PPV -style Web sites such as 

Movielink and Cinemallow, which offer full- length 
movies at a cost similar to renting, say that shorten- 
ing the VOD window may bring in more business for 
theatrical VOD product. 

"It would be beneficial to change the windows," 
Comcast's Thompson says. "That's an ongoing dis- 
cussion with the studios." 

"The major studios are always very, very cautious 
historically when any new distribution medium is 

being introduced," Cinemallow's Marvis says. Cinemallow and 
Movielink have studio financial backing. 

More clear -cut rights deals are also expected to emerge. 
Companies like Eagle Vision are trying to build VOD rights into 

contracts now. "By controlling both the video rights and television 
rights, we are in a good position," Eagle Vision's Worsley says. "We 
bridge the gap." 

Movielink CEO Jim Ramo says that clearing music is 
particularly hard when it comes to full- length content. Ramo adds 
that concern about potential piracy of VOD online is waning. He 
says improved digital rights management technology "is giving 
content providers more confidence." 

Some rental chains are also starting to get into the business. 
Netflix, for example, will offer VOD trials later this year or in early 
2006, though details about the plan are still being hammered out. 

"We want to shake out the bugs and figure out what works," 
says Neil Hunt, chief product officer for Netflix. "We think it's the 
right time to start exploring, though it won't be a big piece of rev- 
enue in the near future." 

"The main challenge in this industry is customer awareness," 
Comcast's Thompson says. "This is the type of service where the 
true benefit is difficult to understand unless you are using it." 

n- 
sa 
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-DAVID ASCH of IN DEMAND 

Some content providers are recognizing the value of VOD as 
"a promotional tool," Thompson says. "Music in particular 
works really well because it's very easy to find [a] particular artist 
or video." 

David Asch, head of programming for In Demand, which 
provides VOD content to cable operators, says that movie lovers 
are "using VOD like a video store ... We're distributing to 10 

million -plus homes, and studios are acknowledging that that's 
a big audience to reach." 

In the music area, digital cable subscribers can also go directly 
to such VOD channels as Music Choice (available in more than 8 

million homes) and Fuse On Demand (available in about 6 mil- 
lion homes). Both offer music videos and live performance clips. 
Fuse On Demand also provides behind -the- scenes footage and 
other extras. 

With so much free VOD content available on cable, advertising 
is needed to bring in cash 

David Del Beccaro, founder and president /CEO of Music 
Choice, says he is going after "A- level" accounts to advertise on the 
main Music Choice pages. 

It is unclear whether major advertisers are tuned in to VOD, 
however. Cherie Wenstrom, VP /media director for Wenstrom 
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C' 
BY BRAM TEITELMAN 

ROCK STILL HAS 
PLENTY OF FIRE 
It's an odd cast of characters: an Armenian -American thrash -rock quartet; 
a cartoon band that exists mainly in cyberspace; a pair of supposed siblings 
(or exes) with a strict red, black and white dress code; and a group that 
openly aspires to be the next U2. 

But those artists and others have made for a rock -heavy sunmer on The 

Billboard 200 this year. While the "rock is dead" debate continues, the past few 
months have shown these acts are, to quote Stevie Wonder, hotter than July. 

The success is all the more noteworthy given that it comes at a 

time when there are fewer radio stations playirg rock than a 

year ago and rap and hip -hop still rule the pop singles charts. 
That has not stopped the flow of strong -selling rock titles, 

though. A string of releases debuting at No. 1 for six weeks 
in May and June was the longest streak of rock n the pole 
position since Creed's "Weathered" reigned for eight weeks 
in 2001. Rock -leaning Rob Thomas started the assault, fol- 
lowed by Bruce Springsteen, Nine Inch Nails, Dave Matthews 
Band, System of a Down and Audioslave. After a week off, 
rock returned to the top with Coldplay. 

And it has not just been established acts in the upper 
reaches of the chart. Fall Out Boy, Seether, the Mars Volta, 
the White Stripes, Gorillaz and Mudvayne hays made 
strides toward greater mainstream success with top 10 

spring /summer debuts. 
In some ways, the moves are just continued mo- 

mentum. The market share for modern rock albums 
has increased every year since 1998, according to 
Nielsen SoundScan. In 2004, modern rock accounted 
for 135.9 million of the 681 million albums sold in the 
United States, or 19.9 %. Year -to -date in 2005, the cat- 
egory accounts for 62 million of the 293 million al- 
bums sold, or 21 %. 

Y While radio can take some credit for the gen-e's 
sales, the fact remains that there are fewer outlets 

ö for the music to be heard than there were a year ago. 
s Hispanic outlets have replaced rock stations in Wash- 

ington, ington, D.C., and San Francisco, and while modern 

rn rock mainstay WXRK (K -Rock) New York is still 
'ó playing many of the acts mentioned here, 

it has scaled back much of its current 
music, relegating it to an Internet side 

o stream. Last year at this time, 
Nielsen Broadcast Data Systems 

á monitored 84 modern rock and 61 

active rock continued on »p32 

» >EDER AN ANGEL 
Singer /actress Linda Eder has 

returned to Angel Records after a 

stint on Atlantic. Her first release will be 
"By Myself: The Songs of Judy Garland," 
out Oct. 4. Eder originally signed with 

Angel parent EMI Classics & Jazz in 
1993. Eder is also executive 
producer /host of a new Animal 

Planet program, "Trail Mix," which 
focuses on horses. It will debut 

in January 2006. 
-Melinda Newman 

FOO FIGHTERS 
FRONTMAN 
DAVE GROHL 

» >NEW 'FOOT 
Switchfoot will follow up 
its 2003 double -platinum 
breakthrough, "The 

Beautiful Letdown," with 
"Nothing Is Sound" (Columbia, 
Sept. 13). Available as a DualDisc 
and a traditional CD, the album is 

preceded by first single "Stars," which is 
climbing the Modern Rock chart. 

-Melinda Newman 

» >`SHOP' ON TV 
Ice Cube will serve as co- executive 
producer of the new Showtime series 
"Barbershop," based on the popular 
movie franchise. Ice Cube's movie 
character Calvin will be played by Omar 
Gooding in the series, which premieres 
Aug. 14. -Gail Mitchell 

»>WYNONNA CAN WRITE 
Wynonna Judd has written a candid 
memoir, "Coming Home to Myself," due 
Sept. 27 from New American Library. 
Judd is slated to promote the book with 
an appearance on "The Oprah Winfrey 
Show" during publication week. She 
also has a live CD and DVD slated for 
release this fall on Curb Records. 

- Phyllis Stark 
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ROCK STILL HOT (cunt.) 
from »p31 
stations. Now, it monitors 80 
and 59, respectively. 

While hesitating to call the 
past few months a new golden 
age of rock, modern rock radio 
is thrilled with the heavy flow 
from its biggest artists. "We 
needed this influx of new ma- 
terial from core artists," mod- 
ern rock KTBZ (the Buzz) 
Houston PD Vince Richards 
says. "It's probably the best 
time we've had in a long time 
in the format for these records. 
It's definitely better than it was 
a year ago, but it's not like it was 

seven to eight years ago when 
the format was smoking." 

WXRK OM Robert Cross 
agrees, adding that the for- 
mat's roll is attributable to 
solid albums from superstars, 
rather than some mythical 
modern rock listener who 
craves whatever he -and 
modern rock listeners are pre- 
dominately male- hears. 

"Most of the bands are at 
least on [their] third albums," 
he says. "It's hard to lump the 
Gorillaz in with System of a 

Down and Audioslave. I don't 
think the same person going 
out and popping down $15 for a 

Gorillaz record is the same guy 
who's buying the System of a 

Down and Audioslave records." 
Mudvayne's third album, 

"Lost and Found," debuted at 
No. 2, and has sold 438,000 
copies since its May release. Vo- 

calist Chad Gray also points to 
the raft of summer releases as 

a reason for rock's resurgence. 
"Maybe the market's been dull 
for a while," he says. "A lot of 
big rock releases just dropped. 
Generally, the big releases are 
in the fall or the spring, but it's 
been a huge summer for rock. 
It's a really good time for the 
rock fan base." 

Indeed, some believe the 
string is cyclical. "I think it's 
probably just a coincidence of 
larger names putting out re- 
leases in a relatively com- 
pressed period of time," active 
rock KQRC (the Rock) Kansas 

City, Kan., PD Bob Edwards 
says. "It's the bigger names that 
are driving those sales. There's 

certainly a lot of good product 
at rock radio right now, but I 

don't think anything has sig- 
nificantly changed in the last 

year or two as far as the overall 
quality or impact goes." 

But other executives believe 
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the current boom shows growth 
and is not just more of the same. 

Foo Fighters' RCA double - 
album "In Your Honor" debuted 
at No. 2 on The Billboard 200, 
selling more than twice what 
they did in their previous best 
opening week. 

"I have no problem with it 
being called 'a resurgence,' es- 

pecially given the beating that 
the format's taking, whether it's 
on the modern side where every 
other station's flipping, or the 
analogy that rock radio doesn't 
sell records," RCA VP of rock 
promotion Bill Burrs says. "Sys- 

tem of a Down's sales have been 

massive. Obviously, these are 
the biggest bands of the for- 
mat, but the good thing is that 
they're remaining the biggest 
bands and continuing to come 
out at a gangbuster pace." 

Retail is noticing rock ruling 
the charts as well. Bull Moose 
president Brett Wickard says 

strong marketing has helped 
push titles. "Labels have got- 
ten a lot more creative with a 

lot of the rock records," he says. 

"The marketing has been much 
more aggressive. With Cold - 
play, you could not exist on this 
planet and not know that their 
record is out." 

Burrs agrees that some rock 
acts work harder than artists 
from other genres to cultivate 
excitement around their new 
releases. "Rock acts tour and 
perform and do all these inter- 
esting things leading up to the 
release," Burrs says. "It's not 
like Shakira is coming into New 
York City to do an acoustic set 
or playing festivals." 

Value -added elements have 

increased demand for rock 
product as well at retail. 

"You've got a ton of addi- 
tional stuff added on to records, 

be it the add -ons they're doing 
at retail or the built -ins, like the 
DualDiscsand DVDs," Wickard 
says. "Who would have 
guessed five years ago that 
they would virtually give away 
a Dave Matthews Band DVD 
with a CD? That's content that, 
in the past, they might have 
split off separately and tried to 
sell. It makes all records seem a 

little more valuable. It gives 
people a reason to come into 
a store to check out something 
they can't download." 

Some acts benefiting from 
high debuts and strong sales 

have noticed a change in their 
audience. "I've noticed more fe- 
males at our shows," Gray says. 

"And not the typical female 
Mudvayne fans. Not that there's 
anything wrong with the dark - 
edged Goth girls, but actual 
girls that are just dressed nor- 
mally and rocked -up a little." 

LESS RADIO, MORE 
OUTLETS 
If there are fewer terrestrial 
radio stations that play rock, 
that loss is more than compen- 
sated for by satellite radio and 
digital outlets. 

"I guess that's what a lot of 
modern rock stations are hav- 

ing a hard time with," Cross 
says. "People have iPods and 
iTunes and digital cable, and 
there's just so many avenues to 
hear that music that it's leak- 
ing out of every electronic de- 
vice there is. It's not that people 
have decided they don't need 
music as much -the problem is 

that music is available so 
widely, and [the rock] audi- 
ences are the first ones to go 
grab it. They love it, they live it, 
they eat, sleep and breathe it." 
He mentions the "Garden 
State" soundtrack, which fea- 
tured a wealth of modern rock 
acts and has gone platinum 
with little to no radio airplay. 

Richards notices a difference 
as well. "The audience is a lit- 
tle more savvy, a little more dis- 
tracted than they've ever been, 
and they're being way more 
critical as to what it is they're 
going to spend their precious 
time with," he says. 

While other genres have re- 
vitalized themselves on The 
Billboard 200 in recent weeks, 
a slate of releases due before 
year's end promise that rock 
will roll on. Bon Jovi, Staind, 
Nickelback, Disturbed, Trapt 
and Shinedown all have al- 
bums coming in the next few 
months, and System of a Down 
will release "Hypnotize," the 
companion to "Mezmerize," in 

November. 
Gray says that whether 

rock continues on its roll is 

irrelevant to fans of the 
genre. "It's always going to 
be there, whether it's main- 
stream, partially mainstream 
or underground. I don't know 
if it will always top the charts, 
but there will always be a 

rock market." 

MELINDA NEWMAN mnewman(abillboard.com 

One -Hit Wonderland 
Feel -Good Summer Smashes 

While songs from throughout 
the year make up the soundtrack 
of our lives, there is something 
about a summer song that just 
seems a little sweeter than a hit 
from another season. 

Maybe it's because the songs 
hark back to school breaks 
spent lying by the pool glisten- 
ing with baby oil (OK, this was 
before we were all worried 
about skin cancer) or the glori- 
ous feeling of driving with all 

the windows down. 
For my money, the best sum- 

mer songs are one -hit wonders. 
With a one -hit wonder, your 
memory is unfettered by any 
other song from that act. Most of 
the time, you can't even remem- 
ber who performed the song, just 
the delectable memory it recalls. 

Among my top summer 
songs from my elementary 
through college years are (non - 
one -hit wonders included) 
"Brandy (You're a Fine Girl)," 
Looking Glass; "My Love," Paul 
McCartney &Wings; "Will It Go 

From Yesterday And Today 

Round in Circles," Billy Pre- 
ston; "Rock the Boat," Hues Cor- 

poration; "Beach Baby," First 
Class; "Shadow Dancing," Andy 
Gibb; "Hot Child in the City," 
Nick Gilder; "Magic," Pilot; "Bad 

Girls," Donna Summer; and 
"Don't You Want Me," the 
Human League. Clearly, I was 
a top 40 baby all the way. 

Even though it is only halfway 
through, summer 2005 has pro- 
vided us with quite a few tunes 
that have the scent of summer 
all over them. 

The biggest hit so far is 
Mariah Carey's "We Belong To- 

gether." The song, which has 
been No. 1 on The Billboard Hot 
100 for eight weeks, makes a lit- 

tle chart history this issue. The 
song is No. 1 at Adult R &B, 
R &B /Hip -Hop, Rhythmic Top 
40 and Mainstream Top 40, mak- 
ing it the first song to top those 
four charts at the same time. 

"We Belong Together" is 

Carey's biggest hit since 1995's 
"One Sweet Day," and ensures 

I_atm Ì Notas 
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that none of us will ever men- 
tion "Glitter" again and snicker. 
Well, almost. 

At Adult Contemporary, the 
clear winner is Kelly Clarkson's 
"Breakaway," even though it 
ends its stakeout at No. 1 on that 
chart this issue after a stagger- 
ing 20 weeks. That tally makes it 
the third -longest- running No. 1 

at AC. The song, which appeared 
in "The Princess Diaries 2: Royal 

Engagement," is the longest - 

running No. 1 from a movie or 
soundtrack on that chart. 

Any doubts that Clarkson is 

only an "American Idol" cre- 
ation have been erased. The 
show may have given her a start, 
but Clarkson has definitely 
proved she is here to stay, espe- 
cially with follow -ups "Since U 

Been Gone" and "Behind These 
Hazel Eyes" hitting the top five 

on the Mainstream Top 40 and 
Adult Top 40 radio charts. 

Sharing AC honors with 
Clarkson is Rob Thomas with 
his first solo shot, "Lonely No 

Reggaetón Rules 
Even Latin Pop Acts Are Doing Remixes To Join The Craze 

'Tis the summer of reggaetón. 
It's on the sales charts and 

on the Latin radio charts in all 
its forms, thanks to the latest 
trend: reggaetón remixes of 
straight -ahead pop tracks. 

Take the Billboard Latin 
Tropical Airplay chart. This 
week, seven out of 10 tracks 
on the chart belong to reg- 
gaetón acts. Of the three that 
do not, two of them -Shakira's 

"La Tortura" and Thalfa's 
"Amar Sin Ser Amada" -have 
reggaetón versions that give 
them additional clout. 

The third non -reggaetón 
act on the top 10 is Aventura, 
with the track "Ella y Yo," 
featuring reggaetón star 
Don Omar. 

Tracks like "La Tortura" are 
uptempo and as such, seem 
natural candidates for reg- 
gaetón remixes. "La Tortura," 
in fact, has a reggaetón un- 
dercurrent in its original ver- 
sion as well. 

But even acts whose sound 
has nothing to do with reg- 
gaetón are finding that the 
beat can fit into their mix. 
Whereas before those acts 
might have opted only for a 

salsa version to gain traction 
on the tropical chart, now 
they're going for reggaetón, 
which allows them airplay on 
traditional tropical stations as 

well as on reggaetón, urban 
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More." The track spent 10 weeks atop the 
Adult Top 40 chart, and we predict even 
bigger things for new single "This Is How 
a Heart Breaks." 

Ying Yang Twins are also obviously 
in it for the long haul. Their "Wait 
(The Whisper Song)" is the hip -hop 
song of the summer and their 
biggest hit to date. Even though I 

would never dare play it for my 
mother (or most of my friends), I 

love its hypnotic appeal. I suspect 
it is not going to wear particularly 
well as a catalog title, but that's not 
what summer hits are all about. 

On the rock front, we salute Foo 

Fighters' "Best of You," which is their 
biggest hit since 2002's "All My Life," 

my fave Foo tune. "Best" tops the Mod- 

em Rock, Active Rock and Heritage Rock 

charts this issue, making it only the third song to do so. 

Our pick for song of the summer? Gwen Stefani's 
"Hollaback Girl." It took it awhile to grow on us (which 
is a cardinal sin for a summer song -it should be in- 
stantly infectious), but now it is implanted in our brains 
and w =11 always remind us of 2005. 

Additional reporting by Keith Caulfield and Patrick 

McGowan in Los Angeles. 

and hurban stations. 
Most surprisingly, Luis 

Fonsi's very romantic new sin- 
gle, "Nada Es Para Siempre," 
also has a reggaetón remix, 
featuring up- and -coming fe- 
male reggaetón artist Adassa. 

"I'm surprised, very sur- 
prised," Fonsi says of the mix. 
"Because taking such a cut - 
your -veins ballad, it can sound 

strange with a remix. But the 
way they did it gave the song 
a new breath of fresh air that 
has made it work really well." 

So well that "Nada Es Para 

Siempre" is on the Latin Trop- 
ical Airplay chart, at No. 16 

this issue, thanks to the ben- 
efit of traditional salsa and 
reggaetón remixes. 

Reggaetón is also moving 
the needle beyond tropical 
airplay. 

The Billboard Hot Latin 
Songs chart features two reg- 
gaetón tracks in its top 10. 

Also in that pile are the afore- 

mentioned Shakira, Thalia and 
Fonsi, as well as Juanes' "La 
Camisa Negra," all with reg- 
gaetón remixes. 

More evidence of reg- 
gaetón's enormous clout: The 
best -selling Latin album of the 
year so far, according to 
Nielsen SoundScan, is Daddy 
Yankee's "Barrio Fino" (VI/ 
Universal), which has sold 
526,000 copies. Sales should 
continue to increase as Yan- 
kee embarks on his first U.S. 

tour next month. 
Touring, in fact, is the new 

frontier for reggaetón acts, 
who have been capitalizing on 

radio interest. 
Radio network Spanish 

Broadcasting System, for ex- 
ample, not only has flipped 
several of its stations to reg- 
gaetón, but is also actively 
supporting the genre through 
festivals. 

"All of SBS' summer pro- 
motional events are based 

on reggaetón acts," says 
John Sepulveda, VP /GM of 
SBS' entertainment division. 
SBS' reggaetón -themed 
concerts now include New 
York's Megatón (coordi- 
nated through radio station 
WSKQ) and Miami's Reg - 
gaetón Sol concert (with 
radio station WXDJ). SBS is 

also planning an awards 
show in October as part of 
its Megatón festivities. 

Just how long the reg- 
gaetón movement can last is 

the million -dollar question. It 
could be just the beginning as 

mainstream labels begin to 
seriously put their muscle be- 
hind the genre. Aside from re- 
leases by Tego Calderón and 
Daddy Yankee (on Atlantic 
and Interscope, respectively) 
expected this year, newly 
formed labels Bad Boy Latino 
and Wu Tang Latino are 
among those also preparing 
to enter the market. 

LEGAL NOTICE 

Notice of Public Auction - Sale of Collateral 

PLEASE TAKE NOTICE: By virtue of the occurrence of a Termination Event pursuant to 
that certain Loan Agreement dated as of February 19, 1999, as amended, between 
Prudential Securities Credit Corp., LLC (the "Lender "), TVT Catalog Enterprises, LLC (the 

"Borrower "), TVT Music II, LLC, White Rhino Music II, LLC and Dutchmastas II, LLC (col- 
lectively the "SPE Subsidiaries" and together with the Borrower, collectively the 
"Debtors "), the Lender, pursuant to that certain Security Agreement dated as of February 
19, 1999, as amended, between the Lender and the Debtors, will sell on August 17, 2005 
at 2:00 p.m., at the offices of Proskauer Rose LLP, 1585 Broadway, New York, NY 10036, 
at Public Auction to the highest bidder, conducted by Lisa Weiss, as the auctioneer (the 

"Auctioneer "), the following property (the "Collateral "): 

SEE SCHEDULE ATTACHED 

PLEASE TAKE NOTICE that the Lender will not consider any bid for a portion of the 
Collateral and that bids will be considered for all of the Collateral only. 

PLEASE TAKE NOTICE that the Lender reserves the right to bid on the Collateral, to set 
the minimum sale amount, and to reject any and all bids. 

PLEASE TAKE NOTICE that the Lender will (i) make available an information package on 

the Collateral and (ii) allow for physical inspection of the Collateral upon telephonic 
request by a prospective bidder to the Auctioneer at the following telephone number: 
(212) 251 -2858. 

PLEASE TAKE FURTHER NOTICE that the Lender makes no representations and war- 
ranties concerning the Collateral described herein. The Collateral will be sold "AS IS" 

and without recourse to the Lender. Each bidder must make his /her own inquiry regard- 
ing the Collateral and any liens or debts in connection therewith. The sale is subject to 
a twenty percent (20 %) deposit by cash or certified check at the auction, with the bal- 
ance due within seven (7) days thereafter. 

Dated: July 5, 2005 Prudential Securities Credit Corp., LLC 
c/o Prudential Investment Management, Inc. 
Two Gateway Center - 7th Floor 
Newark, NJ 07102 
Attn: Edward M. Schwartz, Jr. 

SCHEDULE 
COLLATERAL DESCRIPTION 

I. All rights held by Lender to the following albums, EPs and singles and the sound 
recordings therein, subject to the terms of the Artist recording agreements and other 
applicable licenses, recorded during the approximate dates below: 

Connells: 1987 -1998; KMFDM: 1986 -1999; and Nine Inch Nails: 1989 -1992, including 
Pretty Hate Machine. 

II. All rights held by Lender to the following compilation albums and the sound record- 
ings therein, subject to the terms and material restrictions of third party master -use 
license agreements and other applicable licenses, some of which may have already or 
may soon expire: 

Mortal Kombat: Original Motion Picture Soundtrack; Mortal Kombat: More Kombat; 
Mortal Kombat: Original Motion Picture Score; Mortal Kombat Annihilation: Original 
Motion Picture Soundtrack; Television's Greatest Hits, Vol. 1 -7 and CBS: The First 50 
Years (includes ownership of 131 re- recorded masters); TeeVee Toons: The 
Commercials; Black Box -- Wax Trax! Records: The First 13 Years; Black Box: A Video 
Retrospective Volume I; Black Box: A Video Retrospective Volume ll; Scream: Music 
from the Dimension Motion Picture; and Big Night: Original Motion Picture Soundtrack. 

III. Publishing rights held by Lender to artist- written compositions (or artist -written 
shares thereof) for the following Artists, subject to the terms of the publishing /adminis- 
tration agreements and other applicable licenses, recorded during the approximate 
dates below: 

Ben Schultz: 1991 -1996; Birdbrain: 1995 -2000; Chainsuck: 1995- expiration of record- 
ing term; Connells & George Huntley (solo): 1987 -1998; Cords: 1993- expiration of 
recording term; D'Note: 1994- expiration of recording term; EBN: 1992 -1997; Gil Scott - 
Heron: Exclusive administrator for songs from albums The First Minute of a New Day, 

From South Africa to South Carolina, Lt's Your World, Bridges, Secrets, The Mind of Gil 
Scott -Heron, Spirits, Winter in America; Gravity Kills: 1996- expiration of recording term; 
Hednoize: 1996- expiration of recording term; Juster: 1993- expiration of recording term; 
Kinsu: 1993 -1998 ; KMFDM, Excessive Force, Sister Machine Gun: Collection rights with 
respect to existirg synch and related soundtrack albums for songs from albums record- 
ed between 1986 -1999; Mic Geronimo: 1994 -1999; Nine Inch Nails: 1989 -1992 includ- 
ing songs from Pretty Hate Machine, as well as 25% non -administrative income partici- 
pation on all songs written between 1992 and expiration of artist recording agreement; 
Psykosonik: 1993- expiration of recording term; Rise Robots Rise: 1991 -1996; Royal 
Flush: 1995 -2003; Spookey Ruben: 1996- expiration of recording term; and Wildliffe 
Society: 1994-1999. 

IV. The following trademarks: 

Television's Greatest Hits logo (U.S. Reg. No. 2,190,339; Serial No. 75- 212,366); 
Television's Greatest Hits text (U.S. Reg. No. 2,190,340; Serial No. 75- 212,367); and 
Television's Greatest Hits (Community Trademark Reg. No. 000446518). 
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>>>LOURDS 
There's a certain audacity that's attached to a young 
band that places a song titled "Fuck" on its 
myspace.com page. Yet there's also an air of aplomb 
and intellect that embodies New York -based rock 
quartet Lourds. Its namesake lead singer howls and 
growls, but she's a musical prodigy who played 
Carnegie Hall at age 6. Lourds also possesses some 
wickedly dexterous hands, as exemplified when she 
plays an amplified violin and mandolin. The act's song 
"Victory" is airing during ESPN's coverage of women's 
basketball, and the group recently performed as part of 
Billboard's "Underground" series at the Knitting 
Factory in New York. "Fans run the spectrum of 
emotion, from fighting back tears to screaming to 
exaltation to out -and -out laughter, because in our set 
we move from pissed off to pensive, from quirky to 
flirty, from torn to triumphant," Lourds says. 
Contact: Lourds, lourds@lourdsmusic.com 

-Chuck Taylor 

»THE CHANGES 
For a young, unsigned Chicago pop act, the Changes 
have a powerful ally. Manager Chris Baronner books 
shows for the city's famed Cabaret Metro, which has 
helped the Changes play in front of the likes of Stephen 
Malkmus, the Futureheads and the Walkmen. But 
drummer Jonny Basofin says the quartet keeps things 
in perspective. "It's tough to be the opening act. People 
are sort of programmed to be annoyed by the opening 
act, so we try, at minimum, to get people to look like 
they're having fun." With bouncy keyboards, jangly 
guitars and easy -to -hum choruses, the Changes have 
become darlings of the city's pop scene. The group 
stands apart from its peers by adding a light touch of 
jazzy improvisation, à la Chicago's beloved Sea and 
Cake. The Changes will perform in their hometown July 
24 at Lollapalooza, the lone unsigned act on the 
festival's bill. 
Contact: Chris Baronner, chrisb @metrochicago.com 

-Todd Martens 

POP BY FRED BRONSON 

All -Time Hottest 
Songs Of Summer 
When it comes to the charts, 
summer is not just a season, 
but a state of mind: Some of 
the biggest hits with "Sum- 
mer" in the title have peaked 
in the dead of winter. The fol- 
lowing are the top 10 summer 
songs, according to chart per- 
formance on The Billboard Hot 
100. The list, based on a point 
system developed for the book 
"Billboard's Hottest Hot 100 
Hits," is led by the most suc- 
cessful instrumental in the his- 
tory of the Hot 100. 

1. "The Theme From 'A 
Summer Place,' " Percy 
Faith (No. 1 for nine 
weeks, 1960) 

It's not the heat of summer 
weather but the heat ofpassion 
that inspired Max Steiner's 
music for the 1959 film "A Sum- 
mer Place," starring Richard 
Egan, Dorothy McGuire, Troy 
Donahue and Sandra Dee. The 
movie was pure soap opera, a 

steamier "Peyton Place." 
Toronto -born orchestra leader 
Percy Faith recorded Steiner's 
main theme and released it as a 

single. A review appeared in the 
Sept. 28, 1959, issue of Billboard, 

but the song did not debut on 
the Hot 100 until Jan. 11, 1960. 
Six weeks later it was No. 1. 

2. "Summer in the City," 
the Lovin' Spoonful (No. 
1 for three weeks, 1966) 

Mark Sebastian wrote a poem 
about summer in the city and 

showed it to his brother John, 
frontman for the Lovin' Spoon- 
ful. John liked the chorus but 
thought it needed a grittier 
opening with more tension, so 
Spoonful bassist Steve Boone 
added a piano piece that had not 
fit into any other song. John 
thought the finished product 
sounded like something George 
Gershwin would have written 
for "An American in Paris." 

"We hired an old sound man 
... from the radio era, and he 
had old acetates of traffic jams 
and car horns," John recalls. 
"We found a pneumatic ham- 
mer ... to provide the payoff." 

The song had a second go at 
No. 1 when it was sampled in 
"Stutter," a 2001 chart -topper 
for Joe Featuring Mystikal. 

3. "In the Summertime," 
Shaggy Featuring 
Rayvon (No. 3, 1995) 

Already a hitmaker in the 
United Kingdom, Shaggy had 
his first U.S. hit with "Boom - 
bastic" in 1995. After the song 
had spent 10 weeks on the chart, 
this B -side gained enough air- 
play to join it. Shaggy's reggae 
remake of Mungo Jerry's 1970 
hit entered the chart the week 
of July 29, 1995, helping the sin- 
gle move 8 -4. Three weeks later, 
Shaggy's remake peaked at No. 

3, the same position achieved 
by the original. 

4. "Summer Girls," LFO 
(No. 3, 1999) 

"Summer Girls" was a 

summer hit, entering the Hot 
100 the week of July 17, 1999. 
LFO, a trio from Orlando, Fla., 
originally known as Lyte Funky 
Ones, relied on lyrics that bor- 
dered on nonsense: "Hip -hop 
marmalade, spic and span, met 
you one summer and it all 
began." Along the way, the band 
name -checks everyone from 
Kevin Bacon to Paul Revere, 
along with Abercrombie & 

Fitch, Michael J. Fox, New Kids 
on the Block, Larry Bird and 
William Shakespeare. 

5. "Hot Fun in the 
Summertime," Sly & the 
Family Stone (No. 2, 1969) 

Sly & the Family Stone per- 
formed at Woodstock Aug. 16, 

1969. Exactly one week earlier, 
the psychedelic funk /soul 
band's fifth single entered the 
Hot 100. Although Stone did 
not sing "Hot Fun in the 
Summertime" at Wood- 
stock, the single became 
the band's second - 
biggest hit by that 
point, spending 
two weeks in the 
runner -up spot. 

While the group 
had an album out at 
the time ( "Stand! "), 

"Hot Fun in the Sum- 
mertime" was not culled 
from the LP. It was purely 
a single and did not ap- 
pear on an album until a 

greatest -hits collection was 
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Dupri Goes South For Summer 
Artist /Exec Fires Up `Flashy' Start For So So Def /Virgin Imprint 

s the new president of Virgin Records Urban Music, 
Jermaine Dupri has no plans to just sit pretty in a 

cushy corner office. On July 19, he released "Jer- 
maine Dupri Presents ... Young, Fly & Flashy Vol. 

1," a compilation of acts hailing primarily from 
the South. 

The first single could be one of the summer's biggest hits: 
Dupri's own "Gotta Getcha" is gaining heat on the Billboard 
Hot R &B /Hip -Hop Songs chart, where it is No. 31 this issue. 

The compilation mixes older artists like Da Brat and Pastor 
Troy with newer names like Kavious and Kato. 

"I really wanted to introduce new artists to the world of 
music," Dupri says. "I wanted people to see that the South is 

going to keep doing what it has been doing. It's just a good 
collection of good Southern music." 

In addition to being the first release under the So So Def /Vir- 
gin imprint, "Young, Fly & Flashy" is the first content -protected 

disc issued by EMI Music in the United States. While the tech- 
nology hinders unauthorized copying and distribution, con- 
sumers who purchase the disc will be able to copy the tracks 
and transfer them to Windows Media -compatible devices - 
however, the CD is not compatible with iTunes or the iPod 

MORE SUMMER HEAT: So far, this summer has been a hot 
one. Hot releases and even hotter tours have kept fans in a wir- 
tual sweat. 

Newcomers like Mike Jones, Webbie and Boyz N Da Hood 
have staked a claim on the charts. Jones' "Who Is Mike 
Jones ?" (Swishahouse /Asylum), Webbie's "Savage Li'e" 
(Trill /Asylum) and the self -titled Boyz album (Bad Boy) all 
have reached the top 10 of the Billboard Top R &B /Hip -Hop 
Albums chart. 

For those who enjoy live shows, there are plenty to choose 
from. Eminem, 50 Cent, Lil Jon, G -Unit and D12 recently em- 
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released in the fall of 1970. 

6. "Endless Summer 
Nights," Richard Marx 
(No. 2, 1988) 

Almost two years after he 
wrote the music for the song 
that would become "Endless 

Summer Nights," Rich- 
ard Marx took his then - 
girlfriend Cynthia 

Rhodes to Hawaii for 
a short vacation. 
The trip home re- 

minded him of 
coming back 
from sum- 
mer vacations 
when he was a 

kid. While the 
lyrics were in- 
spired by his 
visit to Hawaii, 
he says he 
wrote the 
song as a 

theme to the 
summer love 

you cannot 
have because 

you go your sep- 
arate ways in the fall 

(even though he and 
Rhodes were married 
after their trip). 

7. "Summertime," DJ 
Jazzy Jeff & the Fresh 
Prince (No. 4, 1991) 

One of the earliest rap acts to 
have a hit on the Hot 100, DJ Jeff 
Townes and rapper Will Smith 
were friends from Philadelphia. 
Smith was still a teenager when 
they had their first hit, "Parents 
Just Don't Understand," in 
1988. Three years later, the duo 
scored its biggest hit (and only 
top 10 single) with "Summer- 
time," which sampled a 1975 
Kool & the Gang B -side, "Sum- 
mer Madness." "Summertime" 
entered the Hot 100 just before 
the official start of summer, dur- 
ing the week of June 15, 1991. 

8. "In the Summertime," 
Mungo Jerry (No. 3, 1970) 

Skiffle pop group Mungo Jerry 
is a one -hit wonder in the 
United States, thanks to the 
original "In the Summertime," 
which entered the Hot 100 the 
week of July 11, 1970. In its na- 
tive United Kingdom, the group 
had nine chart entries. Named 
for a cat in a T.S. Eliot poem, 
Mungo Jerry was led by Ray 
Dorset, who worked as a lab 
assistant when "In the Sum- 
mertime" hit but was soon able 

11. "Suddenly Last Summer," The Motels 
12. "Summer Nights," John Travolta & Olivia Newton -John 
13. "Summer of '69," Bryan Adams 
14. "Summer," War 
15. "Summer Breeze," Seals & Crofts 
16. "Summertime Blues," Eddie Cochran 
17. "Cruel Summer," Bananarama 
18. "A Summer Song," Chad & Jeremy 
19. "Those Lazy- Hazy -Crazy Days of Summer," 

Nat "King" Cole 
20. "Summertime Blues," Blue Cheer 

barked on their 20 -date, 51/2 -week tour. On the 
lighter side is a Black Eyed Peas trek, with Talib 
Kweli joining them on select dates. Those in 

New York can check out the eighth annual 
Black August Benefit Concert, featuring Mos 

Def and Smif -N- Wessun, Aug. 7 at B.B. King 
Blues Club & Grill. 

If you plan to hit the beach, there are a few 
new and noteworthy books geared toward the 
hip -hop community. 

Brian Coleman's "Rakim Told Me" (Wax 
Facts Press, April) delves into hip -hop's early 
years. Each of its 21 chapters examines an 
album released in the '80s and includes com- 
ments from the artists involved. 

Stacy Gueraseva revisits the history of one 
of hip -hop's most influential labels in "Def Jam, 

Inc." (One World, August). Readers will find 
insight into its grass -roots beginnings and how 

it became the empire it is today. 
Minya Oh, aka Miss Info of R &B /hip -hop 

to give up his day job. "In the 
Summertime" is the only song 
to appear twice in the summer 
songs top 10, thanks to the re- 
make by Shaggy. 

9. "The Boys of Summer," 
Don Henley (No. 5, 1985) 

Like "The Theme From 'A Sum- 
mer Place,' " Don Henley's "The 
Boys of Summer" was not a hit 
in the summer. The single de- 

buted on the Hot 100 the week 
of Nov. 10, 1984, preceding the 
release of its parent album, 
"Building the Perfect Beast." At 

first glance, one might think 
Henley was writing about base- 
ball, but the title serves as a 

metaphor for wanting to re- 
connect with someone from the 
past and realizing you cannot 
return to yesterday. 

10. "Cruel Summer," Ace 
of Base (No. 10, 1998) 

The original version of "Cruel 
Summer," by British girl group 
Bananarama, debuted on the 
Hot 100 the week of July 21, 
1984, and peaked at No. 9 that 
fall. Fourteen years later, 
Swedish quartet Ace of Base 
recorded the album "Flowers" 
for European release. But be- 
fore Arista would issue the CD 
in the United States, label chief 
Clive Davis wanted some 
changes: "Cruel Summer" was 
upped to title status and be- 
came the first American single. 
Ace of Base had its first top 10 

hit in four years when "Cruel 
Summer" peaked at No. 10 in 

August 1998. 

Fred Bronson writes billboard.com's 

Chart Beat column. 

WQHT (Hot 97) New York, speaks to the hip - 
hop culture's obsession with all things shiny 
in "Bling Bling" (Wenner Books, August). 
The book features a foreword by Ludacris 
and interviews with Slick Rick, Lil Jon, Chuck D 

and others. 

Global PLdse 
EDITED BY TOM FERGUSON tferguson @eu.billboard.Com 

European Heat 
Summer Sizzles, Thanks To A Frog, A Forró Band And A Festival Hit 

urope has a fondness for summer 
hits that provide a soundtrack to the 
long holiday months. Here is a 

glimpse at the songs that European 
audiences are creating memories to 

this very hot summer. 

A FROGGY SOUND: 2005 is proving to be 
the year Europe was invaded by frogs. 

"Axel F" by Crazy Frog has spent four weeks 
at No. 1 on the Billboard Eurochart Hot 100 Sin- 
gles list. The novelty song on Berlin -based indie 
Machl mixes the massively successful `Frog" 
ringtone with Harold Faltermeyer's 1985 hit 
theme to "Beverly Hills Cop." 

Combined European sales have reached 1 

million, according to Wolfgang Boss, manag- 
ing director of Machl, a joint venture with U.K. 
dance powerhouse Ministry of Sound. 

The disc was created from a popular ringtone 
sold by jamster.com, with frog sound effects by 
Swede Daniel Malmedahl. Boss says Malmedahl 
and jamster.com take a share of the record roy- 
alties, but all publishing royalties go to Falter - 
meyer, via Famous /BMG. 

Machl has lined up local label and distribu- 
tion partners across Europe for Crazy Frog; in 
the United Kingdom, where the track exploded 
in late May, it is on Pinnacle- distributed Gusto. 
It spent four weeks at No.1 there, amassing 
sales of 394,000, according to the Official U.K. 
Charts Co. 

"Axel F" has also hit No. 1 in France, Spain, 
Norway, Switzerland and Belgium's French - 
speaking Wallonia region. 

The album "Crazy Frog Presents Crazy Hits" 
will be released across Europe starting this 
month. It contains the follow -up single, a ver- 
sion of Hot Butter's 1972 hit "Popcorn." Boss 
says Machl recently licensed the project to 
Universal for the United States. 

-PAUL SEXTON 

THE AGE OF INNOCENCE: In Italy, the 
undisputed hit of the spring and summer is "I 

Bambini Fanno Ooh." The single by 33- year -old 
singer /songwriter Povia is a tribute to child- 
hood innocence. 

Released at the end of February by Milan - 
based indie Target and distributed by Delta Dis- 
chi, "I Bambini Fanno Ooh" has occupied the 
No. 1 spot on the Italian charts since March 4. 

Target managing director Angelo Carrara, 
who is also the song's producer, reports ship- 
ments of 110,000 units in Italy, in addition to 
300,000 downloads. Povia's simultaneously re- 
leased debut album, " Evviva I Pazzi Che Hanno 
Capito Cos'è L'amore," has sold 60,000 units. 

The single was released during this year's 
San Remo Festival, and festival director Paolo 
Bonolis liked it so much that he invited Povia 
to perform it in front of the festival's massive 
TV audience. 

Later this summer, Siebenpunkt will re- 
lease the tune (in Italian) to German -speaking 
territories, while Target is negotiating a 

Spanish -language version release with an- 

other major company. 
Carrara believes the song's success lies "in 

the childlike innocence of the artist himself." 
Carrara's Cronometro owns the publishing 

rights to Povia's work. -MARK WORDEN 

FRANCE DANCES: A Brazilian sound is 

filling the dancefloors in France. 
For the past two months, Parisian venue La 

Boule Noire has been converted every weekend 
into a forró ballroom, with a band playing all 
night long to a packed crowd. 

Forró, a genre born in Brazil's Nordeste re- 

gion 100 years ago, is "all about contact, with 
dancers switching from one partner to another 
every song," veteran French producer Daniel 
Vanguard says. 

The band behind the craze is O Karaíva, a 

Brazilian act that Vanguarde brought to France. 
He has signed a worldwide licensing deal for 
O Karaívá s recordings with Because, the French 
label founded in 2004 by former EMI Conti- 
nental Europe CEO Emmanuel de Buretel. 

The band's self -titled album was released 
June 20. First single "Xote das Meninas (Ela So 

Quer)" is a standard co- written by forró legend 
Luiz Gonzaga. Both are in the top 20 of the 
French charts. 

"It has taken off faster than I thought," de 
Buretel says of O Karaíva's music. "The world 
needs other rhythms, other sounds." 

"The single has the potential to become a 

summer hit," says Bernard Chérèze, head of 
music and programming at national radio sta- 
tion France Inter. 

De Buretel says international release plans 
are in the works. Because is distributed in France 
by Wagram and has a worldwide licensing deal 
with Warner Music International. 

"Xote das Meninas" is published by Irmabs 
Vitale S.A. in Brazil, with Peermusic holding 
the administration and subpublishing rights 
worldwide, except for Brazil and Mexico. 

-AYMERIC PICHEVIN 
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Rhythm &13lues 
GAIL MITCHELL gmitchell @billboard.com 

New Talent Enjoys Season Of Success 
1111 

ummertime and the listening is ... well, we can fill in the 
blank in one of several ways. 

Let's start with the incessant buzz swirling around a fresh 
crop of R &B talent surfing the waves of success in the wake 
of Ciara, Fantasia, Mario and Bobby Valentino. Dotting those 

waters are several teen newcomers, including two artists who are part 
of the first -phase rollout by Def Jam Recordings president /CEO Jay -Z: 
Teairra Mari ( "Make Her Feel Good ") and Rihanna ( "Pon De Replay "). 

Also just out of the starting blocks is Jive /Zomba teen recruit Chris 
Brown ( "Run It "), whose debut album is due this fall. Later this year, keep 
an ear out for Jessika Quynn (who has recorded a duet with Brown) and 
Columbia /Sony Urban Music's Tiffany Evans. Also weighing in on the 
teen front is Bad Boy's new boy group, B5. And though she is no longer 
a teenager, Keyshia Cole (A &M /Interscope) is another newcomer people 
should take note of. 

"It's time for a new crew in R &B, rap... in every genre really," says Tina 
Davis, a former Def Jam A &R VP who manages Brown. 

"Usher isn't a kid anymore," she says. "Labels are going for young acts 
because everyone is getting older." 

Davis also sees artist development coming back into play. "With strong 
artist development, you can get six to seven years of good albums from 
these acts." 

VETERANS' DAY: But don't count out veteran artists. Hooking up with 
R. Kelly, former Gap Band member Charlie Wilson finds himself ascending 
the Bi/ /boardR &B /Hip -Hop Songs chart with "Charlie, Last Name Wilson," 
the title track from his Jive /Zomba debut. The album, due in late August, 
follows his unfortunately overlooked 2000 project, "Bridging the Gap." 

There's also Babyface, whose anticipated return, "Grown & Sexy," bows 

Nashville Scene 
PHYLLIS STARK pstark @billboard.com 

July 26 via J Records. And look for Mary J. Blige's new Geffen proj- 
ect later this year. 

And here are a few other names in the R &B hopper to keep in 

mind: Johnta Austin (Virgin), Trey Songz (Atlantic), Dwele (Vir- 
gin) and Raheem DeVaughn (Jive). 

Standouts on the indie front include Wayna ( "Moments of Clar- 
ity, Book 1 "), Marlon Saunders ( "A Groove So Deep: The Live Ses- 

sions"), Vonyse ( "When Sleeping Giants Wake ") and P.J. Mor- 
ton ( "Emotions "). 

FAST FORWARD: Speaking of veterans, George Clinton 
isn't wasting any time following a recent court decision that 
awarded him ownership of the masters for four Funkadelic al- 

bums (Billboard, June 18). 

The king of funk is back in the mix with a new independent 
label, the C Kunspyruhzy (pronounced "conspiracy "), being 
handled by Big Daddy Music Distribution. The company also 
distributes NPG Music Club, the label founded by another pi- 
oneering legend, Prince. 

In addition to a new album, "How Late Do You Have 2 B B 

4 U R Absent ?," due in September, Clinton is prepping a na- 

tional tour celebrating his 50th year in music. 
A second volume of the Grammy Award -winning compi- 

lation "Night Train to Nashville: Music City R &B, 1945 -1970" 
pulls into stores Sept. 20. Like the first volume, it integrates hits 
and rarities by locals and nonlocals, including the Imperials, 
Jimmy Church and Esther Phillips. Both collections are jointly 
released by the Country Music Hall of Fame and Museum and 
Lost Highway Records. 

Songs Of The Summer In Ears Of Beholders 
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t says a lot about the health of country radio that when pro- 
grammers were asked to pick the summer's hottest songs, 
they had so many strong choices that they barely agreed on 
any of them. 

Billboard randomly polled 25 country programmers and 
music directors from all over the United States. They collectively 
named a whopping 37 different titles, with only a few emerging 
as consensus hits. 

Craig Morgan's funny "Redneck Yacht Club" and Sugarland's 
uptempo "Something More" were the singles most often cited. 

WKSJ Mobile, Ala., PD Bill Black says Morgan's song "just 
screams summer ... It's fun in the sun." Gwen Foster, music 
director for KNIX Phoenix and KUSS San Diego, adds, "I want 
to be a member of this club!" 

As for Sugarland, WWQM (Q106) Madison, Wis., music di- 
rector Mel McKenzie says the group's song "speaks to the work- 
ing person. Even if you can't give your two weeks' [notice] and 
give in to wild abandon, at least you can for the three minutes 
and 30 seconds that this one's crankin' on your radio." 

McKenzie calls Sugarland "the hottest new act of the year." 
KBKO Bakersfield, Calif., PD Lee Logan agrees that "the group 
is on a roll." And Brad Hansen, OM of Journal Broadcast Group's 
Springfield, Mo., cluster, says, "They represent the future of 
country." "Something More" is No. 3 on the Billboard Hot Coun- 
try Songs chart this issue. 

The next most -often cited title in our survey was Toby Keith's 
"As Good As I Once Was," now in its second week at No. 1. That 
was followed by newcomer Jason Aldean's debut single, "Hick - 
town," which was co- written by Big & Rich's John Rich. 

KILT Houston assistant PD /music director Greg Frey says 

"As Good As I Once Was" is "just going over huge with the au- 
dience. I think people really respond best to Toby when he's 
tongue -in- cheek." 

As for "Hicktown," WQYK /WYUU Tampa, Fla., music direc- 
tor Jay Roberts says "there's already been a huge listener re- 
sponse." And KZKX Lincoln, Neb., OM Brian Jennings says it 
"plays great with 95 degrees and a cooler full of beer." 

With Morgan and Aldean on its roster, Broken Bow Records 
has two of country radio's hottest four songs of the summer. 
Their singles are Nos. 20 and 21, respectively, on this issue's 
chart. 

Brooks & Dunn's "Play Something Country," rising to No. 6 

this issue, was also cited by several of the programmers. Oth`r 
frequently mentioned titles were Faith Hill's "Mississippi 
Keith Anderson's "XXL" and Trace Adkins' "Arlington." 

And even though the label won't even go for airplay on the 
song until July 26, Gretchen Wilson's "All Jacked Up," the first 
single from her upcoming sophomore album, was cited bi sev- 

eral programmers who saw Wilson do the song in concert to 
great audience response. 

"I think she will continue smokin'," WSLC Roanoke, Va., 
music director Robynn Jaymes says. 

ON THE ROW: Nashville -based 903 Music, the label launched 
earlier this year by country artist Neal McCoy and his mar.ager, 
Karen Kane, will be distributed by Navarre. The first release will 
be McCoy's album, "That's Life," due Aug. 23, followed by a hie 
concert DVD from McCoy, due in early 2006. 
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In 111e Spirit 
NS PR CE d[JI"ÍCe(aobillbOdYd.COm DEBORAH EVANS 

I NEAL LOOKS TO SCORE 
1 WITH DEBUT, TOUR 

What would summer be with- 
out sunshine, good friends, big 
parties and of course, hot sum- 
mer music? The gospel music 
community is definitely serv- 
ing up plenty of tunes. 

One of the most talked 
about new releases is Anto- 
nio Neal's EMI Gospel debut, 
"Days of My Life," due Aug. 2. 

Neal has previously issued 
two independent CDs and his 

songs have been recorded by 
numerous artists. He attended 
college on a basketball schol- 
arship and was heading for the 
NBA before an injury dashed 
his hopes and changed his 
career path. 

"I still love basketball more 
than music," he admits. "In my 
heart, I'm still a basketball 
player, but my body got to a 

point where I couldn't com- 
pete at a high level. It was dev- 
astating to me." 

Music proved to be a heal- 
ing force. He began writing 
songs, singing in church and 
was encouraged to see his 

music having an impact. 
"When I saw that, it really 

helped heal me," he says. "It 
helped me realize God had 
something else [planned] for 
my life ... He put something 
else in me that I didn't even 
know was there." 

During a visit to Nashville, 
Neal ran into Toby McKee- 
han (aka tobyMac) in a park- 
ing lot. McKeehan took him 
to Gotee Records, intro- 
duced him to friends and as- 
sociates and, before long, 
Neal was collaborating with 
writer /producer Todd Collins. 
His first cuts came when he 

landed five songs on the 
Katinas' "Destiny" album. 
He continued to have suc- 
cess as a songwriter and 
began gaining attention as 

an artist, signing first with 
producer Tedd T.'s produc- 
tion company and then with 
EMI Gospel. 

"I believe in the songs on 

the record," Neal says. " `Days 

of My Life' represents my life 
over the last 31/2 years, the 
struggles and the triumphs. 
There are so many things I ex- 

perienced while making this 
record. I wanted to present 
great music to people, not 
the flavor of the month, and 
wanted to say something be- 
yond what they might expect 
from a gospel artist. I have 
failures in my life and victo- 
ries. I'm a husband, father, 
brother and I feel like the 
album sums up who I am and 
what I have to say." 

The first single is "Jesus 
Will." Fans will get to see Neal 

in person when he hits the 
road this fall with Joann 
Rosario and Salvador. 

"I'm really pumped about 
that," he says of the tour. "It's 
going to be a mix of people 
from all cultures and back- 
grounds, and if you listen to 
my album, that's what it's like. 

It's not just one genre." 
Other highly anticipated 

gospel summer releases in- 

elude new projects from Mary 
Mary, both Ron Kenoly and 
his talented son Bingo, and a 

remix album dropping Aug. 
2 from teen singer Kierra 
"KiKi" Sheard. 

SUMMER GATHERINGS: 
August is going to be a lively 
month as several major con- 
ferences will keep gospel 
artists and execs busy. T.D. 

Jakes' Megafest will again be 
held in Atlanta Aug. 3 -6 and 
will Include performances 
from a who's who of top 
gospel acts. 

From Aug. 7 to Aug. 10, Dr. 

Bobby Jones will hold the first 
Urban Impact Summit a: Fox - 

woods Resort and Casino in 

Mashantucket, Conn. During 
the event the legendary 
Shirley Caesar will be honored 
for her immense contributions 
to the gospel community. 

The Gospel Music Workshop 
of America will be held Aug. 
13 -19 in Milwaukee and will 
showzase many of gospel's ris- 

ing talents. 
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ANASTASIA TSIOULCAS atsioulcas@billboard.com 

Ma Still Rising 
`Beyond The Horizon' 

The indefatigably adventurous cellist Yo -Yo Ma 
is a man for all seasons, at least as far as the clas- 
sical and classical crossover charts are concerned. 
"Silk Road Project: Beyond the Horizon" (Sony 
Classical) is his latest richly colored, culture- cross- 
ing release to lead the Top Classical Albums chart. 
Ma and his group continue their globe- trotting 
touring schedule this summer, including an Aug. 
7 date at the Hollywood Bowl. 

Ma's last two albums also continue to hold fast. 
His tribute to one of the greatest movie composers 
of all time, "Yo -Yo Ma Plays Ennio Morricone," 
released last September, is a fixture on the clas- 
sical chart, and his "Obrigado Brazil," a July 2003 
release, remains a staple on the Top Classical 
Crossover chart. 

This summer's sleeper hit has been by the Mor- 
mon Tabernacle Choir. Following its chart suc- 
cess this spring, a northwestern U.S. tour in June 
and July has helped continue sales. Three of the 
choir's self -released albums -including its newest 
effort, "Choose Something Like a Star " -are hold- 

ing strong on the Top Classical chart. 
The crossover story of the summer is un- 

doubtedly the Simon Cowell -assembled Il 
Divo. The quartet's self -titled Syco /Co- 
lumbia debut covers everything from Toni 
Braxton's " Un -Break My Heart" (reborn as 
the Italian -language "Regresa A Mi ") to 
Frank Sinatrá s signature "My Way" in a 

semi -operatic style. It has ruled not only 
the Classical Crossover chart, but peaked 
at No. 4 on The Billboard 200. 

Another opera- flavored vocal act reign- 
ing on the crossover charts this summer is 
RCA Victor's sultry quintet Amici forever. 
After the debut of a PBS special in June and 
with a U.S. tour scheduled for this fall, 
Amici forever's appeal is likely to have last- 
ing power. Of course, there are the solitary 
crossover crooners, too: namely, perennial 
faves Josh Groban and Andrea Bocelli. 

Speaking of PBS: Some longtime fa- 
vorites will be returning to the airwaves 

with new specials in time for pledge drive season in Au- 
gust, including RCA Victor crossover vocal trio Cook, 
Dixon & Young and Denon violinist Andre Rieu. 

Traditionally, the scores for blockbuster movies have 
also amped up the Classical Crossover chart, and sum- 
mer 2005 is no exception. The big winners this year? Sony 
Classical's "Star Wars Episode III: Revenge of the Sith" 
and Decca's "War of the Worlds." The common denomi- 

nator between these two releases is composer John 
Williams, who penned both scores -making him per- 
haps the biggest winner of all. 

While many labels are releasing their fall priority 
titles in September, a number of tasty new delights will 

be available sooner than that. Among them are two al- 
bums featuring music by Estonian composer Arvo Part 
( "Arvo Part: A Tribute" with the Estonian Philharmonic 
Chamber Choir and the Theatre of Voices, directed by 

(.1 

a; 
01 

É 

Paul Hillier on Harmonia Mundi, Aug. 9; and "Lamen- 
tate," featuring the Hilliard Ensemble and pianist Alexei 
Lubimov on ECM New Series, Aug. 30). 

There is also a recital album, "Lamento," by Czech 
mezzo Magdalena Kozena (Deutsche Grammophone, 
Aug. 9); a collaboration between the Kronos Quartet and ö 

Bollywood singing queen Asha Bhosle, "You've Stolen My á 
Heart" (Nonesuch, Aug. 23); and a new live recording of É 
Verdi's "Requiem" led by Nikolaus Harnoncourt on RCA >2 

Red Seal (Aug. 30). 

Ú 
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Distribution to 350 
Latin radio programmers 

FREE track with every ad placed 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

BABYFACE 
Grown & Sexy 
Producers: Babyface, 
Pagani, the Underdogs 
J Records 
Release Date: July26 
In addition to Anita 
Baker, the underserved 

adult R &B market has something else to 
cheer about: Babyface is back. Luther 
Vandross' heir apparent returns with the 
long- awaited follow -up to "Face2Face." 
That 2001 project found Babyface upping 
his hip quotient through collaborations 
with the Neptunes and Snoop Dogg, which 
left some fans scratching their heads. But it 
is the classic Babyface they'll encounter 
here: the sultan of smooth, whose ballads 
( "Tender Lover," "When Can I See You ") 
were '90s staples. Dipping back into his 
familiar love and relationship zone, 
Babyface orchestrates a pleasing collection 
of midtempo songs and ballads brushed 
with, but not obscured by, a contemporary 
sheen. The steppin' groove of the title track 
gives way to the tongue -in -cheek "Goin' 
Outta Bizness," with references to 
Vandross and Usher. Above all, Babyface 
proves he is still a force to be reckoned with 
when it comes to love songs ( "The 
Loneliness "). -GM 

THALÍA 
El Sexto Sentido 
Producer: Estéfano 
EMI Latin 
Release Date: July 19 

Following her 
modestly successful 
crossover effort, 

Mexican diva Tha ía returns to Spanish with 
an album that's alternately playful and 
soulful. "El Sexto Sentido" is dominated by 

uptempo, airy pop, easy to digest ( "24,000 
Besos") and easy to envision on airwaves 
and dancefloors. International- rather than 
Latin -in sound, it is deliberately accessible 
to European audiences and clubgoers, who 
can connect to either the Spanish tracks or 
their English counterparts and who will find 
that songs like "Sabe Bien" are sultry rather 
than bubble gum. With first single "Amar Sin 
Ser Amada," Thalia also seeks to satisfy 
Latin radio with an upbeat track that harks 
back to previous hit singles. But most 
distinctive are the two ballads -"Loca" and 
"Un Alma Sentenciada" -that highlight a 

surprising depth of expression, aided by fine 
lyrics. -LC 

ALARM WILL SOUND 
Performs Aphex 
Twin -Acoustica 
Producer: Lawson 
White 
Cantaloupe 
Release Date: July 12 

Richard James (aka 
Aphex Twin)has made some of the smartest 
and most deeply shaded electronica around. 
His fans include the 22 players of the New 
York new music ensemble Alarm Will Sound; 
the group has recorded some of Aphex 
Twin's music entirely on acoustic 
instruments. Is that idea just too quixotic? 
Maybe, but "Acoustica" reveals a staggering 
palette of colors and nuances, despite 
arrangements that hew as closely as 
possible to the electronically produced 
originals. Even those unfamiliar with Aphex 
Twin will be beguiled by the expert 
execution of such tracks as "Blue Calx," 
arranged by Caleb Burhans, in which 
ethereally serene, nearly medieval- sounding 
strings are layered upon a relentless march 
of percussive strikes marking time. -AT 

THE DANDY WARHOLS 
Smoke It (4:06) 
Producers: Courtney 
Taylor- Taylor, Gregg 
Williams 
Writers: The Dandy 
Warhols 
Publisher: not listed 
Capitol (CD promo) 

With chords borrowed straight from Blur's 
"Song 2" and a healthy dose of guitar 
gymnastics, "Smoke It," the lead single 
from the Dandy Warhols' upcoming LP 
"Odditorium or Warlords of Mars," will 
undoubtedly be the soundtrack to parties 
at liberal arts campuses this fall. A Prat 
anthem for the indie set, it doesn't really 
matter whether this ode to stoner 
escapism is serious; the Dandies' refrain of 
"People got problems /People got 
problems with people /I know what it is, 

give me that /Smoke It!" has enough 
shout -along value to prop a standard 
garage romp into something decently 
enjoyable. Rock radio could certainly do 
worse. -JHW 
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CRAZY íR08 - CRAZY FROG Axel F 
aw (Crazy Frog Song) 

(2:48) 
Producers: Bass 
Bumpers 
Writers: H. Faltermeyer, 
D. Malmedahl 
Publisher: not listed 
Universal (download) 

The ultimate in Eurotrash or a clever pop 
culture nanosecond? "Crazy Frog" started 
as an annoying sound effect in 1997; last year 
on the continent it became an enormously 
popular ringtone. That led to this merciless 
three -minute single, mashed with a trance 
pop cover of Harold Faltermeyer's grating 
1985 hit "Axel F," the theme to "Beverly Hills 
Cop." How did this song top the charts in 
seven nations? A couple of spins reveal what 
over -the -brink mental incapacity would 
sound like if put to music. The frog part 
comprises a round of sped -up nonsense, 
with "Axel F" racing alongside. This 
confounding creation more resembles a 

torture device than a novelty designed to 
elicit pleasure or amusement. -CT 

Ai_13LJ IVIS 
ROCK 

BOB MOULD 1) 

Body of Song 
Producer: Bob Mould 
Yep Roc 
Release Date: July26 

©Bob Mould's dalliance 
with electronica /dance 

music on his 2002 album 
"Modulate" left fans 
simultaneously intrigued 
and baffled. Luckily, the 
rock'n'roll master craftsman 
behind Hüsker DU and 
Sugar returns to more 
familiar territory on "Body 
of Song," bolstered by 
contributions from Fugazi 
drummer Brendan Canty 
and former Sugar bassist 
David Barbe. Tightly wound 
tracks like "Underneath 
Days" and "Missing You" 
would not have sounded 
out of place on Sugar's 1992 
debut "Copper Blue," and it 
is a treat to hear Mould 
summoning his signature 
angry wall of guitar sound 
on "Paralyzed" and 
"Circles." And while "(Shine 
Your) Light Love Hope" 
goes to the vocoder well 
one too many times, the 
downtempo groove of 
"Always Tomorrow" 
calibrates the rock -to -synth 
ratio just right. Bonus: 
Mould is touring this fall 
with a full band for the first 
time in seven years. -JC 

ARCH ENEMY 
Doomsday Machine 
Producers: Rickard 
Bengtsson, Arch Enemy 
Century Media Records 
Release Date: July26 

©Ozzfest has just started 
cranking its amplifiers. 

Who will be the breakout 
band for 2005? It's too early 
to call, but "Doomsday 
Machine" makes Swedish 
import Arch Enemy a solid 
contender. The quintet is 

several albums into its career, 
which explains how it 
developed its laudable 
writing skills. The dual attack 
of brothers Michael and 
Christopher Amott is the 
star -their rhythm and lead 
guitars blaze with wicked 
hooks and speedy, nimble 
solos that pay homage to 
late -'80s thrash. Death metal 
rears its head in the 
lightning -quick drums and 
guttural (but intelligible) 
vocals, yet Arch Enemy also 
lets the music refresh itself 
by allowing it a few deep, 
progressive breaths. 
"Nemesis," "My Apocalypse" 
"I Am Legend /Out for 

Blood" "Mechanic God 
Creation" -these are what 
make kids want to pick up 
instruments. A stellar effort 
all around. -CLT 

CHRIS WHITLEY (2) 
Soft Dangerous Shores 
Producer: Malcolm Burn 
Messenger 
Release Date: July26 

©It is comforting to hear 
Chris Whitley diversify 

his blues -based portfolio 12 

albums into his career. "Soft 
Dangerous Shores" departs 
from his usual raw, National 
steel guitar power in 
exchange for otherworldly 
production and heavy 
rhythms. Deliciously 
balancing between 
suffering and ecstasy, "Soft 
Dangerous Shores" is 

exactly what its title 
evokes: the tension 
between extremes. While 
he wholly connects to his 
steel- string, his guitar 
resonating loudly, Whitley's 
voice is droopy and 
detached, in a good way: 
Check out standout tracks 
like "Fireroad (For Two)" 
and the rhythmic, gutsy 
"Last Million Miles." While 
Whitley still remains a 

blues -based writer, he 
embraces dark pop and 
soul more readily with 
production that is thick and 
involved. "Soft Dangerous 
Shores," though at times a 

little too serious, is sexy and 
well -built, a triumph for the 
artist's long game. -KH 

POP 

CARLY SIMON (3) 
Moonlight Serenade 
Producer: Richard Perry 
Columbia 
Release Date: July 19 

oIn an era where so little 
true talent shines 

through, it is painful to 
come down on a timeless 
artist like Carly Simon. And 
while her mature lower 
range is utilized admirably 
throughout the 11 tracks on 
"Moonlight Serenade," the 
singer simply does not 
successfully carry off the 
fare here. For one thing, the 
signature- artist -takes -on- 
standards trend has worn 
itself ragged, making it a 
tiresome listen before a 

note has been uttered. 
Goodness, yet another 
reading of "I've Got You 
Under My Skin" and "In the 
Still of the Night ?" No 
thanks. The arrangements 

are lovely, and this set 
would probably be a 

delight in an intimate 
cabaret setting. But as part 
of Simon's catalog, this 
serenade simply does not 
shine. -CT 

HIP -HOP 

YOUNG JEEZY 
Let's Get It: Thug 
Motivation 101 

Producers: various 
Def Jam 
Release Date: July26 

It is rare for both a 

group's new album 
and a related side project to 
be released within a few 
weeks of each other, but 
Young Jeezy has done just 
that on "Let's Get It: Thug 
Motivation 101." Jeezy 
manages to slightly alter his 
style to distinguish himself 
as a solo artist from his 
work as a member of Boyz 
N Da Hood. He gets help 
from Akon on the radio - 
friendly "Soul Survivor" and 
Mannie Fresh on "My 
Hood." Other Southern 
rappers such as T.I., Bun B., 
Trick Daddy and Young 
Buck also lend their talents. 
And while he adopts a more 
laid -back approach on the 
Boyz' P. Diddy -influenced 
new release, Jeezy's 
delivery is much edgier 
when he stands alone. -/MJ 

BLUEGRASS 

THE DEL McCOURY BAND 
The Company We Keep 
Producers: Del and Ronnie 
McCoury 
McCoury Music 
Release Date: July 12 

DiSome 40 years into a 
sterling career, Del 

McCoury and company sit 
atop bluegrass music, 
equally appreciated by fans 
at the Grand Ole Opry and 
Bonnaroo. No matter how 
broad the audience though, 
this is pure, if progressive, 
bluegrass, and the themes 
here are friends and family. 
It's a joyous journey, from 
McCoury -penned cuts like 
the jaunty "Never Grow Up 
Boy" and the introspective 
"If Here Is Where You Are" 
to rousing covers like Gary 
Nicholson's superb 
"Fathers and Sons." It goes 
without saying that 
McCoury's tenor is a well - 
worn treasure, and the 
picking and harmonies are 
flawless. The instrumental 
"Seventh Heaven" features 
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jaw- dropping mandolin 
work by Ronnie McCoury, 
and (you'll feel better) 
"When It Stops Hurtin' " 
and "When Fall's Comin' 
Down" are high lonesome 
personified. When McCoury 
cries " Nothin' Special," he 
isn't talking about his band: 
this 'grass is gold. -RW 

JAZZ 
DANNY FEDERICI (4) 
Out of a Dream 
Producers: Danny Federici, 
Mike Cates 
V2 
Release Date: July 26 

©Best -known for adding 
gentle but effective 

instrumentation to every 
Bruce Springsteen & the E 

Street Band record, 
keyboardist Danny Federici 
has concocted an 
instrumental soundscape 
on his second release. "Out 
of a Dream" is indeed 
dreamlike and slightly 
funky, with well -drawn 
melodies that highlight 
Federici's B3 and piano 
work. Backed by stellar 
musicians, the gorgeous 
"Light Is Calling" and 
grooving "Fragments of an 
Afternoon" are cool, 
smooth jazz pieces; "Two 
Oceans" ebbs and flows 
with easy authority; and 
"Venus' Pearl" cooks with 
accordion and sax spice. 
"Maya" has a majestic East 
Coast feel to it, and the title 
cut owns a monster sax line 
from producer Cates. A 
take on the Rolling Stones' 
"Miss You" features brilliant 
Federici organ and tasty 
horns, while the album's 
other cover, Bob Dylan's 
"Knocking on Heaven's 
Door," utilizes tempo 
changes and a blend of 
keyboards to create a shiny 
recasting of a classic. -RW 

c c 

T.O.K. (5) 
Unknown Language 

Producers: Stephen 
Marsden, Tony Kelly, 
Richard Browne 
VP Records 
Release Date: June 28 
121 T.O.K. is to dancehall 

music what R &B group 
112 is to hip -hop. While both 
can make even the 
toughest guy party hard on 
the dancefloor, they can 
also set the mood for the 
party after the party. The 
Jamaican -based quartet 
provides listeners with a 

fusion of dancehall, soca 
and soul music. Sexy tunes 
like "Hey Ladies" and "Gal 
Yu Ah Lead" are odes to the 
female form that are sure to 
make the ladies "whine 
their hips." There is a more 
serious tone on 
"Footprints," a solemn tale 
of murder that pays tribute 
to one of the members' 
fallen brothers. In the blink 
of an eye, however, they are 
back in party mode with 
songs like "Music Pumpin' " 

and the standard tribute to 
marijuana, "I Get High." 
Things falter slightly on 
"Dejà Vu," which features a 

garbled appearance by 
Shaggy.-IMJ 

GOSPEL 

MARY MARY 
Mary Mary 
Producers: various 
My Block /Sony Urban/ 
Columbia 
Release Date: July 19 

CIMary Mary returns with 
its third outing, 

following the sisterly duo's 
2000 platinum crossover 
debut "Thankful" and its 
gold follow -up "Incredible." 
With its strong gospel sales 
base, the twosome makes 
no effort to chase the 
secular market by watering 
down its message. And 
with the strong creative 
hand of principal producer 
Warryn Campbell still 
steering the ship, the pair 
deliver its most diverse, 
adventuresome and 

EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Jonathan Cohen, 
Gordon Ely, Katie Hasty, Ivory M. Jones, Gail Mitchell, 
Deborah Evans Price, Maria Schoenfeld, Chuck Taylor, 
Christa L. Titus, Anastasia Tsioulcas, Philip Van Vleck, 
Ray Waddell, Jordan Heller Weissman. 

PICK : A new release predicted to hit the top half of 
the chart in the corresponding format. 

entertaining work to date. 
Lead single "Heaven" 
topped the Hot Gospel 
Tracks chart for eight 
weeks and is a lighthearted, 
funky joyride, with "made 
for summer" written all over 
it. "Believer" is a slammin', 
hooky hip -hop hit -to -come. 
But when stretching out on 
letter -perfect big band 
swing ( "Biggest Greatest 
Thing ") and torchy blues 
( "Yesterday "), Mary Mary 
shows a range and depth 
that portend even more 
daring, and delightful, 
things to come. -GE 

WORLD 

VARIOUS ARTISTS 
Italian Cafe 
Producer: Dan Storper 
Putumayo 
Release Date: July 5 
"Italian Cafe" is a cool and 
thoroughly enjoyable 
collection of Italian jazz, 
swing and old- fashioned 
pop that spans from the 
1950s through the present. 
Although these selections 
are Italian through and 
through, they're far from 
parochial. Listen to the 
cool, silky suaveness of 
Fred 
Buscaglione's 
insouciant 
"Juke Box," a 

1958 gem 
that recalls 
the songs of 
Bing Crosby 
and 
Rosemary 
Clooney, or 
the stylish, 
cosmopolitan 
sound of 
Vinicio 
Caposella's 
"Che Cosse 
L'amor," which is heavily 
spiced with Afro -Cuban 
rhythms. Other highlights 
include "Gne Gne," sung by 
Giorgio Conte, a song 
whose deeply sardonic 
lyrics are cut by a playful 
horn. AT 

THIS WEEK on 

AM! 
ADDITIONAL 
REVIEWS: 

Clap Your 
Hands Say 
Yeah, "Clap 
Your Hands 
Say Yeah" 
(self -released) 

Architecture 
in Helsinki, "In 
Case We Die' 
(Bar None) 

Goldrush, 
"Ozona" 
(Phantom) 

CRITICS' CHOICE *: A new release, regardless of 
chart potential, highly recommended for musical 
merit. 

All albums commercially available in the United 
States are eligible. Send album review copies to 
Jonathan Cohen and singles review copies to Chuck 
Taylor (both at Billboard, 770 Broadway, Sixth Floor, 
New York, N.Y. 10003) or to the writers in the 
appropriate bureaus. 

JEM Just a Ride (3:20) 
Producers: Jem, Yoad 
Nevo 
Writer: Jem 
Publisher: Universal Music 
Group 
RCA (CD promo) 

©While Jem is firmly 
established as a 

summer sensation in her 
native Great Britain, the 
quirky DJ- turned- 
producer- turned 
singer /songwriter has yet 
to make her mark in the 
United States. Featured 
on the first season of 
"The OC" and following 
two previous singles 
from debut album 
"Finally Woken," the 
rerelease of "Just a Ride" 
could finally provide Jem 
with deserved 
recognition. Jem's genre - 
defying electropop is 

perfectly represented by 
the song, while the 
nostalgia- inducing 
acoustic guitar riff that 
opens "Just a Ride" is 
matched by her silky 
vocals and pretty 
harmonies. Although it 
lacks the punch of an 
obvious summer hit, this 
song could be your 
favorite on the "Summer 
2005 Compilation" made 
for that road trip. -MS 

ANNA NALICK Breathe 
(2AM) (4:03) 
Producers: Eric Rossee, 
Brad Smith, Christopher 
Thorn 
Writer: A. Natick 
Publisher: Annibonna 
Music 
Columbia (CD promo) 

The very notion of an 
act crossing from 

adult radio to mainstream 
top 40 in 2005 is 
commendable. 
Newcomer Anna Nalick 
has truly beaten the 
multiformat odds with a 

song whose vocal edge 
continues to slice its way 
across the radio dial. 
Adult contemporary and 
adult top 40 took it top 
10 and now, Columbia is 
loading promotional guns 
to sell Nalick in the same 
vein as organic acts 
Gavin DeGraw or Howie 
Day. "Breathe" is 
admittedly one of those 
slow -grow songs that 
takes more than a minute 
to make its mark, but 
after a couple of spins, it 
sticks for good. Bless 
Columbia for insisting 
that the song reaches 
mass appeal. -CT 

FEFE DOBSON Don't Let It 
Go to Your Head (3:50) 
Producer: Howard Benson 
Writers: J. Alexander, 
B. Steinberg, F Dobson 
Publishers: various 
LeftHook /island (CD 
promo) 
In a particularly weak 
summer, Island is gunning 
to turn Fefe Dobson into 
the next, hmm, is it Kelly 
Clarkson, Avril Lavigne or 
Ashlee Simpson? Last 
year, the Canadian got off 
to a great start with the 
refreshing retro punk -pop 
"Don't Go (Girls and 
Boys)." Radio, 
unfortunately, missed the 
boat, so follow -up "Take 
Me Away," a homogenized 
grrrl anthem with a poison 
ivy hook garnered more 
attention. The first single 
from Dobson's second 
disc, "Don't Let It Go to 
Your Head," could not be 
more of an Everywoman 
top 40 release. While the 
writing team employs 
veteran hitmaker Billy 
Steinberg, the song 
sounds like it was injected 
with an anesthetic to make 
it align with too many 
sound -alike releases. 
Dobson has shown that 
she has the edge and 
personality to ignore the 
clutter and forge her own 
path. What in the world 
went wrong ? -CT 

AARON LINES It Takes a 

Man (3:10) 
Producers: Chris Lindsey, 
Troy Verges 
Writers: D. Frasier, J. Kear, 
E. Hill 
Publishers: various 
BNA Records (CD promo) 

©The new single from 
Aaron Lines' 

forthcoming BNA album, 
"Waitin' On Wonderful," is 

a poignant ballad about a 

young man getting the 
news that he is going to be 
a father. The listener can 
visualize a young couple 
sitting in his daddy's El 

Camino in the rain, 
wrestling with the 
decisions that will alter 
their future. The choice is 

summed up in the chorus 
as Lines sings, "Any fool 
can make a baby, it takes a 

man to raise a child," and 
he opts for manhood. The 
song is a little slice of 
reality sure to resonate 
with audiences. Lines 
continues to demonstrate 
that he's a newcomer with 
considerable talent. He 

has a good ear for material 
and possesses one of 
those smooth, confident 
voices you'll want to hear 
again and again. -DEP 

ROCK 
BILLY IDOL Cherie (3:21) 
Producer: Keith Forsey 
Writers: B. Idol, B. Tichy 
Publisher: various 
Sanctuary (CD promo) 
Never say never. "Scream" 
from Billy Idol's current 
album "Devil's Play- 
ground" has done 
moderately well at radio. 
Now, instead of following 
with another "Rebel Yell" - 
style single, Idol shuts off 
the amplifiers to woo a girl 
he foolishly left behind. He 
channels Neil Diamond's 
"Cherry Cherry" (even 
down to the woman's 
name) for a love song with 
lots of jingle -jangle, full of 
cymbals, claps and 
tambourine, with Steve 
Stevens' bouncy acoustic 
guitar strumming leading 
the way. Idol's smooth - 
but -raspy vocals are a 

welcome contrast, giving 
his romantic waxings an 
extra charge. -CLT 

ERASURE Here I Go 
Impossible Again (3:30) 
Producer: Erasure 
Writers: V. Clarke, A. Bell 
Publishers: Musical 
Moments /Minotour /So NY 
U.K. 
Mute (CD single) 
In their native United 
Kingdom, Erasure just 
scored its 31st consecutive 
top 40 hit. Ah, to live in a 

land where pop music 
continues to flourish. But 
don't discount U.S. 
pundits: The enduring duo 
of Andy Bell and Vince 
Clarke just completed a 

sold -out North American 
tour, including a record - 
breaking 10 nights at New 
York's Irving Plaza. The 
second commercial single 
from "Nightbird" is 

another fresh, inspired and 
yet signature composition 
that will bring grins to the 
faithful. "Here I Go 
Impossible Again" offers 
two new mixes, as well as a 

new version of "All This 
Time Falling Out of Love," 
plus live footage from 
Cologne, Germany. As 
always, Erasure -and 
longtime label Mute - 
know how to treat fans. A 
delight, a keepsake and a 

mutual love letter. -CT 
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Miami based rapper, DON DINERO, whose 2002 independent debut sold more 
than 100,000 copies, is back with his long awaited CD entitled " AHORA QUE SI "_ 
The first single, "Arte de Lot CaIle ", 
is already getting airplay in Urban/ Latino radio stations_ 

REYES RECORDS INC. 

0.F1'LS MN(' IX11RI 

M U S I C D I S T R I B U T O R S 

140 N.W. 22 Avenue Miami, Florida 33125 
Tel: (305) 541 -6686 Fax: (305) 642 -2785 
www. reyesrecords.com E-mail: reyesrecords @reyesrecords.com 

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC 

DOUBLE R RECORDS 
PRESENTS THEIR ARTIST OF THE YEAR 

FRANK JAVIER TAPIA 
A.K.A. TEE -N -TEE 

ftaoL Javicr Tapi 

La lima Vii. 

YOU CAN ORDER THE ALBUM AT 
WWW.CDBABY.COM 

CONTACT: DOUBLERRECORDS @JUNO.COM 

DO YOU HAVE A TRACK RECORD IN ONE OF THESE FIELDS A &R AND PROMOTION? 
E -MAIL YOUR RESUME TO DOUBLE R RECORDS. IF WE ARE INTERESTED IN YOUR 
RESUME WE WILL CONTACT YOU. DON'T CONTACT THE COMPANY. JAVIER ALBUM CAN 
BE PURCHASED AT THESE FINE STORES "RITIMO LATINO" IN THE L.A. COUNTY AND THE 
SOUNDS OF MUSIC IN E. LOS ANGELES AND IN THE CITY OF PARAMOUNT CA. AND 
DISCOS CAMPOS IN DOWNTOWN LOS ANGELES. JAVIER LATIN ALBUM IS NOT 
REGGAETON BUT GOOD DOWN HOME MUSICA FOR THE LATIN MUSIC LOVERS. 

DOUBLE R RECORDS RECORDING STUDIO LOCATED IN ORANGE COUNTY CA. TEE- 
N -TEE NEW UPCOMING ALBUM TITLE "PARTY IN MY PLANET" THE PRODUCER IS BILL 
REED A.K.A. B- FUNK'N LATIN HIP -HOP ARTIST MANAGED BY MIKEL HOOKS MEANGREEN 
MANAGEMENT. DOUBLE R RECORDS ALSO PRODUCE RAP, R &B, AND FUNK MUSIC. 
SOON TO BE RELEASE RAP ALBUM IS "LEVO FILTHY GREEN" TITLE "WHAT THEY HIT 
FOR." 

MANUFACTURE AND DISTRIBUTED BY 
DOUBLE R RECORDS 
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MARGO WHITMIRE mwhitmire@billboard.com 

Missing: A Summer Hit 
Can Jessica Add Juice To Soundtrack Biz? . MI hough the July 9 opening of Fox's 

"Fantastic Four" bucked a 19- weekend 
downward trend in box -office sales, there 
seems to be little hope of the same resur- 
gence for this year's summer movie 

soundtrack slump. 
Sales so far reflect the absence of a hit like last 

year's "Breakaway" by Kelly Clarkson from the 
Walt Disney /Hollywood soundtrack to "The 
Princess Diaries 2: Royal Engagement" The 
song, still going strong nearly a year later as the 
longest- running No. 1 single from a movie on 
the Billboard Adult Contemporary chart (20 
weeks), has propelled the album to sales of 
593,000, according to Nielsen Sound Scan. 

In fact, a look back to 2000 shows that this is 
the first summer of the new millennium with 
out an obvious soundtrack hit. 

In 2003, Nelly made a summer anthem out 
of "Shake Ya Tailfeather" featuring P. Diddy and 
Murphy Lee. The "Bad Boys II" (Bad Boy) single 
spent four weeks atop The Billboard Hot 100, 
and the soundtrack was the last to appear at No. 
1 on The Billboard 200, where it spent four con- 
secutive weeks. Nickelback frontman Chad 
Kroeger ruled the summer of 2002 with "Hero" 
featuring Josey Scott from the Sony soundtrack 
to "Spider- Man "; Christina Aguilera, Lil' Kim, 
Pink and Mya heated up 2001 with "Lady Mar- 
malade" from the "Moulin Rouge" soundtrack 
(Interscope); and Janet Jackson's "Doesn't Re- 

ally Matter" from Def Soul Classics' "Nutty 
Professor 2: The Klumps" was the stand- 
out summer track of 2000, spending three 
weeks atop the Hot 100. 

This year, the top -selling summer 
soundtrack features no singles at all. Com- 
poser John Williams' Sony Classical /Sony 
Music score for "Star Wars Episode III: Revenge 
of the Sith" has sold 285,000 units, and with a 

No. 6 entry on The Billboard 200, it is also the 
highest- charting soundtrack of the summer pe- 
riod (which started May 1). 

Derrty/Universal's "The Longest Yard" sound- 
track isn't far behind with a No. 11 entry and 
252,000 copies sold. 

Showing potential to turn things around is Jes- 

sica Simpson's remake of the Nancy Sinatra clas- 
sic "These Boots Are Made for Walkiri ." The first 
single from the "Dukes of Hazzard" soundtrack 
(Columbia Records /Sony Music Soundtrax) -re- 
leased July 19 to first -week retail predictions of 
15,000 -20,000 -debuted at No. 33 on the Hot 100 

in the July 16 issue and stands at No. 20 this issue. 
Also promising is P$C's "I'm a King" featur- 

ing T.I. and Lil Scrappy, which is chart-bound for 
the Billboard Hot R &B /Hip -Hop Airplay list. The 
Lil Jon -produced song leads the July 12 release 
of the "Hustle & Flow" soundtrack (Atlantic). The 
album bows this issue at No. 31 on The Billboard 
200, making it only the third movie soundtrack 
to debut in the top 40 this summer. 

Additional reporting by Patrick McGowan in 
Los Angeles. 

RADIO, ANYONE? Though this year's 
summer soundtracks aren't hurting for 
star power, they are failing to produce 
radio -friendly hits. Hollywood's "Her - 
bie: Fully Loaded," which moves 73 -86 

on The Billboard 200 this issue, fea- 
tures such acts as Rooney, the Don- 
nas and Sugar Ray's Mark McGrath, 
but the lead single, Lindsay Lohan's 
"First," has yet to catch on at radio. 

Wind -up's "Fantastic Four" boasts songs 
by Velvet Revolver, Taking Back Sunday, Sim- 
ple Plan, Joss Stone and Sum 41, but lead single 
"Everything Burns" by Anastacia and Ben Moody 
received a lukewarm reception at radio. The 
album bowed at No. 77 on The Billboard 200 in 
the July 23 issue and drops to No. 107 this issue. 
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60x 
A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

With his biggest Nielsen 
oundScan week to date 

15,000 copies), Luis Fonsi 
nters Top Latin Albums at 
o. 2 and The Billboard 200 
No. 62. His prior best was 

2,000 units for "Amor 
ecreto" in 2003, which hit 

GOOD `COMPAN 
The Del McCoury Band, an 

nstitution in bluegrass music, 
arns its best rank yet on the 
-year -old Top Bluegrass Al- 
ums chart. "The Company 
e Keep" bows at No. 2, 
eating prior peaks of No. 4 in 

and No. 11 In 2002. 

SAY AMEN 
places 

oy Williams at No. 1 on 
Illboard.com's Hot Christian 
dult Contemporary chart, the 
rst time one female succeeds 
nother in the list's two -year 
Istory. Dr. Charles G. Hayes 
ecomes the first indie- 
Istributed artist to reach No. 1 

GospelSonga 

CIIARI' 
13 EAT 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Will we still love her 
tomorrow? Considering that 
44 years have passed since 
Carole King wrote her first 
hit, the answer on The 
Billboard 200 is undoubtedly 
yes. The No. 17 debut of "The 
Living Room Tour" (Rock - 
ingale /Hear /Concord) is 
King's highest- charting 
album in 28 years. 

»This week's lucky number 
must be 17, as Fred Bronson 
also reports on the 17th 
"American Idol" contestant to 
chart. He predicted it would 
be LaToya London, but 
Jasmine Trias beats her to the 
punch with a new entry on 
Heatseekers for her self - 
titled debut album. Plus, 
Michael Bublé bursts Kelly 
Clarkson's bubble on the 
Adult Contemporary chart. 

fr-77 Over the CoLI nter 
GEOFF MAYFIELD gmayfield@billboard.ccm 

Starbucks Sweetens Sales For King, Zucchero 
About a decade ago, the fast growth of 
Starbucks and other coffee bistros led 
some music retailers to add coffee bars 
to some of their larger stores. Turn- 
about can leave a bitter aftertaste, 
though, because Starbucks has be- 
come a formidable competitor in the 
music marketplace. 

If you've checked out billboard.biz's 
Comprehensive Albums chart, where 
current titles vie with proprietary al- 
bums and catalog fare, you may have 
noticed Starbucks' fingerprints on no 
less than seven recent entries, includ- 
ing five on the current list. 

Three of them also appear on The 
Billboard 200, as Carole King enters at 
No. 17 (44,000 copies), Zucchero bows 
at No. 85 (12,000 copies) and Ray 
Charles' album, "Genius Loves 
Company," stands at No. 180. Zuc- 
chero's sum is large enough to score 
the Italian vocalist an easy No. i on 
Top World Albums. 

All three of those titles were col- 
laborations between Starbucks' 
Hear Music imprint and jazz label 
Concord, and sales from the coffee 
chain contributed a great deal to 
their total sales. 

King, who realizes her best chart 
rank in more than three decades, 

fetches 41% of her first -week sales from 
Starbucks. Zucchero, making his first 
appearance on any Billboard chart, owes 
more than 83% to the coffee chain. And, 
since August of last year, the posthu- 
mous "Genius " -Charles' first No. 1 

album in 43 years -has drawn 23% of 
the 3 million sold to date from Star - 
bucks' stores. 

Joining King and Zucchero on 
Comprehensive Albums are three sets 
that are exclusive to the coffee chain. 
Etta James' "Enduring Soul" enters at 
No. 58, Alanis Morissette's "Jagged 
Little Pill: Acoustic" is No. 80 and Sly 
& the Family Stone's "Higher" bows 
at No. 92. 

Combined, the James and Stone sets 
sell 28,000 in the frame fiat ended July 

17. Morissette's outing has scanned 
147,000 copies in the five weeks it has 
been exclusive to Starbucks. 

Antigone Rising's own Starbucks ex- 

clusive, "From the Ground Up," which 
clocked five weeks on Comprehensive 
Albums, has sold 74,000 units to date. 

SOULFUL HEAT: Even as rock en- 
joys Lts hot summer at the top of The 
Billboard 200 (see story, page 31), hip - 
hop and R &B are catching up, ready to 
take the baton -at least judging by the 
last two weeks. 

Despite a sharp second -week decline 
of 71%, R. Kelly holds court on the big 
chart with "TP.3 Reloaded." 

Followed by new entries from Slim 
Thug (129,000 copies) and Bow Wow 

(119,500), that means seven of the 
top 10 are also residents of Top 
R &B /Hip -Hop Albums, account- 
ing for 73% of the 927,500 sales 
those 10 titles move this week. In 
the previous issue, R &B /hip -hop 
fare occupied six of the big chart's 
top 10. 

Next week, an album representing 
multiple tastes will lead the pack, as 
first -day numbers reported by chains 
suggest that "Now 19" will begin in 
the ballpark of 350,000- 370,000. 

I VI a Meet Watch A Weekly National Music Sales Report 

This Week 10,281,000 145,000 6,349,000 

Last Week 10,528,000 171,000 6,585,000 

Change -2.3% -15.2% -3.6% 

This Week Last Year 11,115,000 232,000 2,719,000 

Change -7.5% -37.5% 133.5% 

WEEKLY ALBUM SALES 
35 million units 

J F M A M J J A S o N D 

OVERALL UNIT SALES 

It could be the only new entry in the 
top 10, as none of the other July 19 re- 

leases, including those by Mary Mary, 
B5 and Carly Simon, look like they'll 
start with as many as 50,000 copies. 

KEEPING SCORE: The New York 
Yankees and Boston Red Sox own the 
most heated rivalry in Major League 
Baseball, but producer Loren Harriet 
and veteran marketing executive Lou 
Mann refuse to pick sides. 

Both were players- Harriet as pro- 
ducer, Mann as consultant -in the 
debut album by Sox pitcher Bronson 
Arroyo, which bows at No. 2 on Top 
Heatseekers, as well as guitar album 
"The Journey Within" by Yankees cen- 
terfielder Bernie Williams, which 
peaked at No. 3 on Top Contemporary 
Jazz and No. 8 on Heatseekers in 2003. 

The score? Sox fans will gloat that 
Arroyo's start of 9,000 copies for "Cov- 

ering the Bases" beats Williams' launch 
of 6,000. The latter has sold 115,000 so 

far, strong for its genre. 
Yankee fans will argue you can't com- 

pare Williams' smooth jazz album with 
a set of rock covers and will instead count 
the number of original compositions, 
with their veteran outfielder shutting out 
the Sox hurler by a score of 7 -0. 

For week ending July 17, 2005. Figures are rounded. 1t 
Compiled from a national sample of retail store and a Nielsen 
rack sales reports collected and provided by SoundScan 

YEAR -TO -DATE ALBUM 
SALES BY STORE TYPE 

Albums 328,834,000 

Store Singles 4,640,000 

Digital Tracks 59,144,000 

Total 392,618,000 

303,419,000 

2,999,000 

171,705,000 

478,123,000 

-7.7% 

-35.4% 

190.3% 

21.8% 

200million units 

Album Sales 

150 

m 

'04 + 

'05 .4'ßt. 
100 

Digital Tracks Sales 

'04 , _ 59.1 million 

'05 50 e 
co 
ri 

SALES BY ALBUM FORMAT 
+ 

CD 321,823,000 301,164,000 -6.4% 

Cassette 6,055,000 1,604,000 -73.5% o 
Mass 

Merchant 
Chain 

Other 956,000 651,000 -31.9% 
Non- 

traditional 
Indies 
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American Idiot El 
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41 
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15 
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2 

The Very Best Of © 3 

Madagascar 36 

Vivian 18 

Chariot - Stripped 56 

Naked 13 
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JU Y 
SALES DATA COMRILED BY 

Nielsen 
S)un iSc 1 

2005 

o 
4 

r W 6 ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

1 - 2 

HOTSHOT 
DOLT 

3 3 

5 4 4 

® 
7 2 - 

8 7 6 

9 5 2 

10 6 1 

11 9 7 

12 10 9 

2wHS 
R. KELLY 
JIVE 70214/ZOMBA (18.98/12.98) (+`, 

SLIM THUG 
STAR TRAK/GEFFEN 003505' / INTERSCOPE 13.98;8.98 

BOW WOW 
COLUMBIA 93505" /SONY MUSIC (18.981 0 

COLDPLAY 
CAPITOL 74786 (18.98) 

MARIAH CAREY 
ISLAND 003943' IDJMG (13.98) 

TP.3 Reloaded 1 

Already Platinum 2 

Wanted 

X &Y D 

The Emancipation Of Mimi D 
THE ALL- AMERICAN REJECTS 
DOGHOUSE 004791 / INTERSCOPE (13.98) 

MISSY ELLIOTT 
THE GOLD MIND /ATLANTIC 83779 " /AG (18 98) 

Move Along 

The Cookbook 

THE BLACK EYED PEAS 
A5M 004341 / INTERSCOPE (13.98/8.98) 

PING YANG TWINS 
COLLIPARK 2520'/TVT (17.98/11.98) 

aGEORGE STRAIT 
MCA NASHVILLE 004446 /UMGN (13.98) 

FOO FIGHTERS 
ROSWELURCA 68038' /RMG (19.98) /5 

Monkey Business 2 

U.S.A.: United State Of Atlanta 2 

Somewhere Down In Texas 1 

In Your Honor 2 

13 11 8 3; 

4P1) 
18 21 8 

15 12 20 
16 15 13 

GWEN STEFANI 
INTERSCOPE 003469' (13 98) 

KELLY CLARKSON 
RCA 644914RMG (18.98) 

GREATEST 
GAINER 

GORILLAZ 
PARLOPHONE 73838"/VIRGIN (18 98) 

0E11 
18 13 10 

19 -1 11 

20 19 17 

21 17 1 

23 20 27 

C) 29 34 

25 25 25 

26 16 26 

27 21 23 

28 8 

29 24 19 

30 23 15 

NOW 

MIKE JONES 
SWISHAHOUSE/ASYLUM 49340', WARNER BROS II8 

RASCAL FLATTS 
LYRIC STREET 165049 /HOLLYWOOD (18.98) 

CAROLE KING 
ROCKINGALE/HEAR 6200 /CONCORD (19.98) 

TOBY KEITH 
DREAMWORKS (NASHVILLE) 004300 /UMGN (13.98) 

SYSTEM OF A DOWN 
AMERICAN /COLUMBIA 90648 /SONY MUSIC (18.98) 

KEITH URBAN 
CAPITOL (NASHVILLE) 77489 (18.98) 

50 CENT 
SHADY /AFTERMATH 004092 " / INTERSCOPE (13 98/8 98) 

Love. Angel. Music. Baby. D 5 

Breakaway 3 

Demon Days 6 

Who Is Mike Jones? 

Feels Like Today I© 

The Living Room Tour 111 

Honkytonk University U 

Mezmerize 

Be Here 

The Massacre ®' 
DIPSET Diplomats & DukeDaGod Present: More Than Music, Vol. 1 

DIPLOMATS 5835 /KOCH (17 -98) P 

GREEN DAY 
REPRISE 487777/WARNER BROS. (18 98) 

FALL OUT BOY 
FUELED BY RAMEN /ISLAND 004140 /IDJMG (13.98) 

From Under The Cork Tree 

THE KILLERS 
ISLAND 002468' /IDJMG (13.98) 

Hot Fuss 

SUGARLAND 
MERCURY 002172/UMGN (16.98) 

Twice The Speed Of Life 

DAVE MATTHEWS BAND 
RCA 68796 /RMG (18 98) (# 

WEBBIE 
TRILL 83825 /ASYLUM (18.98) 

THE OFFSPRING 
COLUMBIA 93459; SONY MUSIC (18.98) 0) 

Stand Up I 
Savage Life 

Greatest Hits 

4D C21 
32 33 33 

33 28 22 

34 27 30 

35 

36 

37 

38 

39 

40 

42 39 42 

BACKSTREET BOYS 
JIVE 69611 /ZOMBA (18.98) 0} 

SOUNDTRACK 
GRAND HUSTLE /ATLANTIC 83822'/AG (18.98) 

Never Gone 

Hustle & Flow 

JACK JOHNSON 
JACK JOHNSON /BRUSHAIRE 004149' /UMRG (13.98) 

SHAKIRA 
EPIC 93700 /SONY MUSIC (18.98) a 
PRETTY RICKY 
ATLANTIC 83786,AG (18.98) 

In Between Dreams 

Fijacion Oral Vol. 1 

Bluestars 

CIARA 
SHO'NUFF- MUSICLINEJLAFACE 62819'20MBA (18.98/12.98) 

COMMON 
G O D TD GEFFEN 004670' /INTERSCOPE (13.98/8.98) (8) 

THE WHITE STRIPES 
THIRD MAN 27256/V2 (18.98) 

AUDIOSLAVE 
EPIC 004603 / INTERSCOPE (13.98) 

WEEZER 
GEFFEN 004520' / INTERSCOPE (13.98) 

BOYZ N DA HOOD 
BAD BOY SOUTH /BAD BOY 83810 /AG (18.981 

Goodies e 
Be 11 

Get Behind Me Satan 

Out Of Exile 

Make Believe 

Boyz N Da Hood 

PAPA ROACH 
EL TONAUGEFFEN 003141 /INTERSCOPE (13.98) 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) 

u 
Getting Away With Murder u 

43 36 45 
II IL DIVO 

SACO COLUMBIA 93963/SONY MUSIC (18.98) 

44 22 5 
CASSIDY 
FULL SURFACE/J 68073' /RMG (18.98) 

Ct 
49 11 MICHAEL BUBLE 

143: REPRISE 48946 /WARNER BROS. (18.98) OO 

CD 
0 WILLIE NELSON 

LOST HIGHWAY 004706' /UMGN (12.98) 

VARIOUS ARTISTS 
SONY BMG /UNIVERSAL /EMI /ZOMBA/EPIC 93863 /SONY MUSIC (18.98) 

NOW 

47 41 50 

48 37 44 

49 47 53 

Lyfe 268-192 11 

.111 Il Divo 

I'm A Hustla 

It's Time 

Countryman 

Now 18 

ROB THOMAS 
MELISMA/ATLANTIC 83723/AG (18.98 DO) n 
LIFEHOUSE 
GEFFEN 0043081NTERSCOPE (13.98) 

MIMI 
50 51 55 

MY CHEMICAL ROMANCE la 
REPRISE 48615 WARNER BROS (18 98) 

...Something To Be 

Lifehouse 

Oklahoma 
band rocks its 

best sales 

week 

(90,000) and 

a new chart 
peak. Begins 

European tour 
in August. 

pm$ e,' IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE 

51 44 471111 
MSEETUSKETEER 

HER 
13115 /WIND -UP (18.98) 

CD 
58 57 

ANNA NALICK 
COLUMBIA 90891/SONY MUSIC (1138) 

KEM 
MOTOWN 004232; UMRG (13.98) 

FRANKIE J 
COLUMBIA 90945/SONY MUSIC (18.98) 

TOBY KEITH 
DREAMWORKS (NASHVILLE) 002323/UMGN (13.98) 

WILL SMITH 
OVER8ROOK 004306' / INTERSCOPE (13.98) 

VARIOUS ARTISTS 
SIDEONEDUMMY 1268 (8.98) 

53 42 39 

54 55 58; 

54 64 

as 43 43 

7 50 5 

58 60 

59 57 5 
'60 56 59 

1 
BET reality 

show sextet 

opens with 
15,000 units; 

"Bounce" sin- 
gle is favored 

by WRDW 

Philadelphia. 

Album earns 

its sixth gain 

(13 %) in the 

past seven 

weeks as 

single "Sugar, 

We're Goin' 
Down" rises 

19 -17 on 

Modem Rock. 

32 12' 

64 

67 

70 

75 

8$ 

83 

59 61; e 84 86 

g72 72 70 

IIIDL 75 68 78 

66 74 

52 41 

75 113 

Karma And Effect 

Wreck Of The Day 

Album II 

The One 

Greatest Hits 2 © 3 

Lost And Found 6 

Vans Warped Tour 2005 Compilation 13 

Disturbing The Peace Presents Bobby Valentino 3 

Destiny Fulfilled I© 2 

The Silence In Black And White 56 

6 

62 

Greatest Hits D 3 

64 

Slow Motion 37 

20 

3 

BOBBY VALENTINO 
DTP /DEF JAM 004293' /IDJMG (13.98) 

DESTINY'S CHILD 
COLUMBIA 92595/SONY MUSIC (18.98) (1B 

HAWTHORNE HEIGHTS 
VICTORY 220' (13.98) 

KEYSHIA COLE 
ABM 003554" / INTERSCOPE (13 98) 

LUIS FONSI 
UNIVERSAL LATINO 004881 (14 98) 

The Way It Is 

Paso A Paso 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16 -98) 

FATTY KOO 
THE DAS LABEL, COLUMBIA 91256 /SONY MUSIC (11.98) 

VARIOUS ARTISTS 
RAZOR 8 TIE 89096 (18.98) 

ANTHONY HAMILTON 
ATLANTIC 74695 RHINO (18.98) 

House Of Fatty Koo 

3 DOORS DOWN 
REPUBLIC UNIVERSAL 004018 /UMRG (13.98) 

Seventeen Days 

CROSSFADE 
FG /COLUMBIA 87148 /SONY MUSIC (12.98) (9P] 

SIMPLE PLAN 
LAVA 93411/AG (18.98 CD /DVD) 478/ 

THE GAME 
AFTERMATH /G -UNIT 003562' / INTERSCOPE (13.98/8.98) 

GRETCHEN WILSON 
EPIC (NASHVILLE) 90903/SONY MUSIC (18.98) B) 
NINE INCH NAILS 
NOTHING 004553 " / INTERSCOPE (13.98)(91 

AKON 
SRC /UNIVERSAL 000860' /UMRG (13.98) 

RELIENT K 
GOTEE 72953 /CAPITOL (14.98) 

KENNY CHESNEY 
ANA 58801 /RLO (18.98/12.98) 

DEF LEPPARD 
BLUDGEON RIFFOLA 0046471UME /IDJMG (19.98) 

Crossfade 

Still Not Getting Any... 

The Documentary 

Here For The Party 

With Teeth 

Trouble 

MMHMM 

When The Sun Goes Down 

Rock Of Ages: The Definitive Collection 

Sundance 

Mm fest 

award winner 

spawns hip - 

hop -laden 

album 

(29,000 
units); opens 

at No.1 on 

Top 

Soundtracks. 

Latest single 
"Girl" rises 

14 -11 on 

Modem Rock 

and has sold 

more than 

21,000 digital 

downloads to 

date; will open 

for the Rolling 

Stones later 

92 

[94 

r'iae 

97 53 1 

CD102 11 

99 95 9 

101 116. 

61 36 

BIG & RICH 
WARNER BROS. (NASHVILLE) 48520/WRN (18.98) 

JOHN LEGEND 
G.0 0.0. /COLUMBIA 92776'/SONY MUSIC (18.98) (p/ 

HOWIE DAY 
EPIC 93560" /SONY MUSIC (12.98) /kT8/ 

FAT JOE 
TERROR SQUAD /ATLANTIC 83749"/AG (18.98) 

DADDY YANKEE 
EL CARTEL /VI 450639 /MACHETE (15.98) 

EMINEM 
SHADY /AFTERMATH 003771 " /INTERSCOPE (19.98/8.98) 

JESSE MCCARTNEY 
HOLLYWOOD 162470 (18.98) 

LUDACRIS 
DTP /DEF JAM SOUTH 003483' IDJMG (13.98/8.98) 

ZUCCHERO 
UNIVERSAL ITALIA /HEAR 2301 CONCORD (18.98) 

SOUNDTRACK 
HOLLYWOOD 162518 (18.98) 

Horse Of A Different Color 

Get Lifted 

Stop All The World Now 

All Or Nothing 

Barrio Fino 

Encore 

Beautiful Soul 

The Red Light District 

Zucchero & Co. 

Herbie: Fully Loaded 

MUDVAYNE 
EPIC 90704, SONY MUSIC (18.98) 

Lost And Found 

EAGLES 
WARNER STRATEGIC MARKETING 73971 (25 98) 

SON VOLT 
TRANSMIT SOUND /LEGACY 94743/SONY BMG (18.98 OD) 9/ 

JOSS STONE 
S -CURVE 946,I o3 98) 

Okemah And The Melody Of Riot 89 

Mind Body & Soul 11 

Guero 2 
BECK 
INTERSCOPE 003481' (13.98)+ 

TIM MCGRAW 
(8.98) 

Live Like You Were Dying 1 

KEITH ANDERSON 
ARISTA NASHVILLE 66294iRLG (16.98) 

Three Chord Country And American Rock & Roll 

LARRY THE CABLE GUY 
JACK'WARNER BROS. (NASHVILLE) 49300/WRN (18.98) 

BIRDMAN 
CASH MONEY 004220" /UMRG (13.98) 

The Right To Bare Arms 7 

Fast Money 

SOUNDTRACK 
DREAMWORKS ANIMATION /GEFFEN 004695 / INTERSCOPE (13 98) 

VIVIAN GREEN 
COLUMBIA 90761 /SONY MUSIC (18.98) 

GAVIN DEGRAW 
J 63461/RMG (18.98) 

MARQUES HOUSTON 
T.U.GJUNIVERSAL 004696 /UMRG (13 98) 

KDZ BOP KIDS Three Cheers For Sweet Revenge 119 loom RAIOR s TIE 89089 (1B 98) 
I Ioz Cop 7 

THE EILLBOARD 200 ARTIST INDEX 
THE BLACK 
BONETHUGSND 

PEAS 8 

CASTING CROWNS ...182 COMM33N0 36 

RAHEEM CEVAIOHN . .'46 
DIPSET.. ... _....22 

1 l't 
3 ODOR: JOW J ... 

16: 
6- 

KEITH ANDERSON 

ANDY ANDY 

93 
186 

BECK 

BEE GEES 
419 

HARMONY 161 

BOWLING FOR SOUP 189 
BOW WOW 3 

CELTIC WOMAN 

JOHN CENA 8 THA 

TRADEMARC 

129 

...131 

D3NJUITO PRIMA1*AA .192 

COMFY TRIY 115 

CDROSFADE ........ 68 

DROPKICK MUFPIYS . -60 

50 CENT .. ._ .... ..Y BRONSON ARROYO ...123 PAT BENATAR 108 BOYZ N OA HOOD 4D RAY CHARLES 180 EAGLES allilli AS I LAY DYING 130 DIERKS BENTLEY 113 THE BRAVERY 145 KENNY CHESNEY ..75, 154 MISSY ELUOTT 7 

'RACE AOBNS .... .142 AUDIOSLAVE 38 BIG 8 RICH 77 BREAKING BENJAMIN .157 CIARA 35 DADDYYANPEE 81 EMINEM . 82 
A(ON . .... ..73 AVENGED SEVENFOLD .168 BIRDMAN 95 MICHAEL BUBLE 45 CET 110 HOWIEDAY 79 ERIKA JO 50 

fHE ALL'.MERCAN BIZARRE 191 ERIC CLAPTON 167 DEF LPPAR7 76 

REJECE 6 ' THE BLACK DAHLIA KELLY CLARKSON 13 GAVIN JEGRAW . 98 

AMERIE _ ... _ .149 BACKSTREET BOY ....30 MURDER 118 MARIAH CAREY COLDPLAY 4 GESTIM'S CHILD 59 FALL OUT FALL OUT 905 

106 NATALIE GRANT 174 111111111101111111111111 MIRANDA LAMBBT .184 

80 GRATEFUL DEAD 137 111.111.101111111111 KEANE ... .... ...177 LARRY THE CABLE GLY .94 

64 GREEN DAY 23 IL DIVO 43 TOBY KEITH .. _18. 55 AVRIL LAVIGNE ... .179 

62 VIVIAN GREEN 97 R. KELLY 1 JOHN LEGEND . ... ..78 
..11 JOSH GROBAN 175 KEM 53 UFEHOUSE ..49 

54. GUNS N' ROSES 63 MICHAEL ON ...198 KIDZ BOP KIDS 100 UL JON 8 111E UST 9DE 
124 LYFE JENNINGS 42 THE KILLERS 25 BOY/ ....... ... .144 © /ODECI 169 CAROLE KING 17 LOS LONELY BOYS.. .163 

ANTHONY HAMILTON ...66 JACK JOHNSON 32 LUDACRIS .... . ..84 
70 HAWTHORNE HEIGHTS .60 MIKE JONES 15 LUNYtUNES 8 BM 
14 HOT APPLE PIE 122 JUANES 193 PATTI PATTI LABEO RANKS 196 

194 MARQUES HOUSTON ...99 

FANTASIA 

FAT JOE 

FATTY KOO 

LUIS FONSI 

FOO FIGHTERS 

FRANKIE J 

FRASSER BOY 

THE GAME 

GORILLAZ 

JOSH GRACIN 

44 I Go to www.billboard.biz for complete chart data Data for week of JULY 30, 2005 CHARTS LEGEND on PEge 58 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPL.AYIMONITOREO BY SALES DATA COMPILED BY 

Nielsen 
oadcast Data 

Systems 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: bp selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data 
is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 80 adult top 40 stations, 85 adult contemporary stations and 80 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. 'r, 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

HOT 100 AIRPLAY - - - 
3 á3 3ó 

-3 2 16 

1fì 

4 8 

3 

9 8 

6 13 

5 16 

11 8 

10 9 

9: 3 17 

10 7 14 

11 8 19 

13 11 

12 13 

16 12 

20 7 

17 13 

26 11 

15 24 

TITLE 
ARTIST 'IMPRINT / PROMOTION LABEL) 

#1 
'own 

WE BELONG TOGETHER 
MARIAN CAREY SL AND /IDJMGI 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

PIMPIN' ALL OVER THE WORLD 
WDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTHADJMG) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

OH 
CIARA FEAT. WDACRIS ( SHO'NUFF- MUSICLINE/LAFACE70MRAI 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

CATER 2 U 
OESTINY'S CHILD (COLUMBIA) 

DON'T CHA 
THE PUSSYCAT DOLLS (A &M /INTERSCOPLI 

LISTEN TO YOUR HEART 
D.H.T. (BOBBINS) 

FREE YOURSELF 
FANTASIA (J /RMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

LONELY NO MORE 
ROB THOMAS ( MELISMA/ATLANTIC) 

14 22; SLOW DOWN 
Y.ì . BOBBY VALENTINO (DTP /DEF JAM /IDJMGI 

18 12 
GIVE ME THAT 
WEEBIE FEAT. BUN B (TRILUASYLUM/ATLANTIC) 

21 19 8 
DREAMS 
THE GAME (AFTERMATH /G- UNIT / INTERSCOPE) 

SCARS 
PAPA ROACH (EL TONAUGEFFEN) 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

AS GOOD AS I ONCE WAS 
TOBY KEITH HIC.'I R KS (NASHVILLE)) 

MAKE HER FEEL GOOD 
IEAIRRA MARI " 5 ß1:C -r.. FE 

Ln. -' 11.11 

`EFr 

o 

23 16 

21 26 

28 8 

36 9 

27 

5 3 3ó 
35 7 

27 9 

34 7 

29 24 14 

30 22 21 

31 29 13 

32 10 

37 5 

35 31 11 

41 8 

48 3 

38 33 14 

55 5 

40 39 36 

69 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MUST BE NICE 
LYFE JENNINGS (COLUMBIA) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

BACK THEN 
MIKE JONES (SWISHAHOUSE /ASYLUM/WARNER BROS .) 

SWITCH 
WILL SMITH (OVERBROOK/INTERSCOPE) 

BABY I'M BACK 
BABY BASH FEAT. AEON (LATIUM /UNIVERSAL /UMRG) 

FAST CARS AND FREEDOM 
RASCAL FLATTS (LYRIC STREET) 

SOMETHING MORE 
SUGARLAND (MERCURY) 

SUMMER NIGHTS 
LIL ROB (UPSTAIRS) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

SPEED OF SOUND 
COLOPLAY (CAPITOL) 

MISSISSIPPI GIRL 
FAITH HILL (WARNER BROS. (NASHVILLE) /WRN) 

BADD 
PING YANG TWINS (COLLIPARK/TVT) 

HOLIDAY 
GREEN DAY (REPRISE) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

2 OUTTA CONTROL (REMIX) 
50 CENT FEAT. MONO DEEP (SHADY /AFTERMATH/INTERSCOPE) 

INCOMPLETE 
BACKSTREET BOYS (JIVE / ZOMBA) 

YOU'LL BE THERE 
GEORGE STRAIT (MCA NASHVILLE) 

15 

5 

10 

52 6 

53 8 

43 20 

PLAY SOMETHING COUNTRY 
BROOKS & DUNN (ARISTA NASHVILLE) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

CHARIOT 
GAVIN DEGRAW (J /RMG) 

DEM BOYZ 
BOYZ N DA HOOD (BAD BOY SOUTH /BAD BOY) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC /SONY DISCUS) 

COLLIDE 
HOWIE DAY (EPIC) 

MAKING MEMORIES OF US 
KEITH URBAN IC. L. ii (iii NASHVILLE)) 

977 stations, comprised of top 40, adult contemporary, R &B/hip -hop, country, rock, gospel, latin, and christian formats, 
are electronically monitored 24 hours a day, 7 days a week. This data is used to compile The Billboard Hot 100. 

ADULT TOP 40 

#3 3ó 

2 2 24 

a 
5 

4 13 

6 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

2 WK1S 

YOU AND ME 
LIFEHOUSE IGEFIIN( 

LONELY NO MORE 
ROB THOMAS (MELISMAJATLANTICI 

SPEED OF SOUND 
COLOPLAY (CAPITOL) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

3 32 
LET ME GO f 3 DOORS DOWN (REPUNLIC/UNIVERSAL/UMRG) 

5 20 

7 8 35 

CHARIOT 
GAVIN DEGRAW (J /RMG) 

BOULEVARD OF BROKEN DREAMS 
GREEN DAY (REPRISE) 

O 9 35 
BREATHE (2 AM) 
ANNA MALICE (COLUMBIA) 

9 7 31 

10 10 51 

12 7 

11 21 

a 
s 

16 

14 18 

16 9 

15 41 

22 4 

18 9 

17 26 

o 19 8 

20 6 

21 13 17 

24 13 

23 23 22 

25 5 

28 21 11 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

COLLIDE 
HOWIE DAY (EPIC) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA/ATLANTIC) 

BETTER NOW 
COLLECTIVE SOUL (EL) 

A LIFETIME 
BETTER THAN EZRA (SONG /ARTEMIS) 

HOLIDAY 
GREEN DAY (REPRISE) 

GIVE A LITTLE BIT 
GOO GOO DOLLS (WARNER BROS.) 

GET TO ME 
TRAIN (COLUMBIA) 

WORDPLAY 
JASON MRAZ (ATLANTIC) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND/IDJMG) 

HOLLABACK GIRL 
GWEN STEFANI (INTERSCOPE) 

ONLY YOU 
JOSH KELLEY (HOLLYWOOD) 

Tt 

1±7 

17 

AMERICAN BABY 
DAVE MATTHEWS BAND (RCA/RMG) 

INCOMPLETE 
BACKSTREET BOYS (JIVE / ZOMBA) 

RICH GIRL 
GWEN STEFANI FEAT. EVE ( INTERSCOPE) 

WE BELONG TOGETHER 
MARIAH CAREY (ISLAND/IDJMG) 

FALL TO PIECES 
AVRIL LAVIGNE (RCA /RMG) 

LI 

HOT DIGITAI_ SONGS 

3 

4 2 18 

o 0 

G a 14 

Q 16 10 

s 7 14 

11 12 

11 

9 16 

a 15 

12 10 22 

e 13 22 

e 17 8 

a15 13 

19 20 
SCARS 
PAPA ROACH (EL TONAL/GEFFEN) 

er 24 5 

16 14 2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

nPON DE REPLAY 
RIHANNA ISHP /DEF JAM/IDJMG) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

THESE BOOTS ARE MADE FOR WALKIN 
JESSICA SIMPSON (COLUMBIA) 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

DON'T CHA 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

FEEL GOOD INC 
GORILLAS (PARLOPHONENIRGIN) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

BEST OF YOU 
FAO FIGHTERS (ROSWELL/RCA/RMG) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (RCA/RMG) 

SWITCH 
WILL SMITH (OVEROROOK/INTERSCOPE) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

LISTEN TO YOUR HEART 
D.H.T. (ROBBINS) 

SPEED OF SOUND 
COLDPLAY (CAPITOL) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

TRAPPED IN THE CLOSET 
R. KELLY (JIVE/ZOMBA) e 20 7 
GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTICI 

18 15 

oi 22 14 
HOLIDAY 
GREEN DAY (REPRISE) 

17 21 30 
MR. BRIGHTSIDE 

THE KILLERS (ISLAND /IOJMC) 

O 30 4 
THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

e 23 25 
COLLIDE 
HOWIE DAY (EPIC) 

25 26 14 
CHARIOT 
GAVIN DEGRAW (J RMG( 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

26 

o 
30 

34 

43 

44 

45 

46 

48 

e 
50 

xr TITLE 
3 3ó ARTIST (IMPRINT I PROMOTION LABEL) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

25 33 

28 6 

37 6 

33 5 

27 10 

65 2 

32 10 

35 22 

29 15 

31 17 

55 9 

38 13 

_ 1 

34 16 

42 8 

1 

36 40 

40 24 

41 40 

45 38 

39 32 

48 10 

43 6 

54 10 

51 40 

El 

PIMPIN' ALL OVER THE WORLD 
LUOACMS FEAT. BOBBY VALENTINO (DTP/DEF JAM SOUTH /1(t '; 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

BACK THEN 
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BRA':. I 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

BE MY ESCAPE 
RELIENT K (GOTEE /CAPITOL) 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 
SIMPLE PLAN (LAVA) 

LONELY NO MORE 
ROB THOMAS ( MELISMA/ATLANTIC) 

INCOMPLETE 
BACKSTREET BOYS (JIVE /ZOMBA) 

OH u 
CARA FEE. UIDACRIS (SHO'NUFF-MUSICLINEAAFACE/OM) AI 

HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

COOL 
GWEN STEFANI ( INTERSCOPE) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

AS GOOD AS I ONCE WAS 
TOBY KEITH (OREAMWORKS (NASHVILLE)) 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

LET'S GET IT STARTED 
THE BLACK EYED PEAS (A &M /INTERSCOPE) 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

YEAH! 
USHER FEAT. LIL JON & LUDACRIS (LAFACE /ZOMBI+. 

1, 2 STEP 
CIARA (SHO'NUFF- MUSICLINE /JIVE / ZOMOA) 

RICH GIRL 
GWEN STEFANI FEAT. EVE ( INTERSCOPE) 

100 YEARS 
FIVE FOR FIGHTING (AWARE/COLUMBIA) 

LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (SONY DISCOS /EPIC) 

SOMEBODY TOLD ME 
THE KILLERS ¡ISLAND IDJMG 

El 

m 

x W5 TITLE 
5 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA /ATLANTIC) 

1 

52 47 36 BOULEVARD OF BROKEN DREAMS Ei 

G 57 24 BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC STREET) 

62 6 
DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

Sf: 49 24 

5E 46 20 

o 1 

SE 52 7 

Sfi 44 7 

6C '2 2 

GREEN DAY (REPRISE) 

SUGAR (GIMME SOME) 
TALCO DADDY (SLIP- N- SLIDE/ATLANTIC) 

HATE IT OR LOVE IT 
THE GAME FEAT 50 CENT (SHADY /AFTERMATFVINTERS( =01 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

MISSISSIPPI GIRL 
FAITH HILL (WARNER BROS INABHMLLE)M/RNAVARNER BR 

ASS LIKE THAT 
EMINEM (SHADY /AFTERMATH / INTERSCOPE) 

SGT. PEPPER'S LONELY HEARTS CLUB BAND 
PAUL MCCARTNEY WITH U2 ( INTERSCOPE) 

61 53 33 BREAKAWAY 
KELLY CLARKSON (WALT DISNEY /RCAMOLLYWOOD /YClL, 

59 7 
BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAUUMRG 

63 50 20 
LONELY u 
ANON I SRC UNIVERSAUUMRG) 

64 56 24 
CANDY SHOP El 
50 CENT FEAT. OLIVIA (SHADY /AFTERMATH/INTERSCOI'F 

BS 63 12 
MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

6e 60 8 
CLOCKS 
COLDPLAY (CAPITOL) 

67 67 21 
TIME OF YOUR LIFE (GOOD RIDDANCE) u 
GREEN DAY (REPRISE) 

6E 61 38 
SHE WILL BE LOVED 
MAROONS (OCTONE /J /RMG) 

71 3 
FAST CARS AND FREEDOM 
RASCAL FLATTS (LYRIC STREET) 

© 7C 69 32 
SAVE A HORSE (RIDE A COWBOY) 
BIG & RICH (WARNER BROS. (NASHVILLE)/WRN) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

© Ct) ;4 2 j 
Vr' 37 

73 68 39 

14;) 2 

75 7 3 36 

I DON'T WANT TO BE 
GAVIN OESNHW (J /RMG) 

1985 
BOWLING FOR SOUP (SILVERTONE/JIVEROMBA) 

SOMETHING MORE 
SUGARLAND (MERCURY) 

AMERICAN IDIOT 
GREEN DAY (REPRISE) 

Data for week of JULY 30, 2005 I For chart reprints call 646.654.4633 

JULY 
30 

2005 

ADULT to 
C{)\TI=IVIPORARl' 

E TITLE 
s.3 f.,1" 3g ARTIST IIMPRINT / PROMOTION LABEL) 

O 
26 
jo HOME 

MICHAEL RUBLE (143 /REPRISE) 

2 1 45 
BREAKAWAY 

KELLY CLARKSON (WALT DISNEY /HOLLYWOOD) 

ltr 
4 

3 23 
LONELY NO MORE 

ROB THOMAS (MELISMA/ATLANTIC) 

1 58 
HEAVEN 

LOS LONELY BOYS (OR/EPIC) 

6 14 
INCOMPLETE 
BACKSTREET BOYS (JIVE / ZOMBA) 

6 5 43 
DAUGHTERS 
JOHN MAYER (AWARE /COLUMBIA) 

7 3 32 
GIVE A LITTLE BIT 
GOO G00 DOLLS (WARNER BROS.) 

B 7 43 
LIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) 

9 ,3 43 SHE WILL BE LOVED 
MAROONS (OCTONE /J /RMG) 

10 27 
TRUE 
RYAN CABRERA (E.V.L.A. /ATLANTIC) 

BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

IN MY DAUGHTER'S EYES 
MARTINA MCBRIDE (RCA NASHVILLE) 

I'LL BE AROUND 
DARYL HALL JOHN OATES (U- WATCH /DK -E) 

14 12 61 
YOU'LL THINK OF ME 

17 

KEITH URBAN (CAPITOL) 

17 24 
COLLIDE 
HOWIE DAY (EPIC) 

WE BELONG TOGETHER 
MARIAN CAREY (ISLAND /IDJMG) 

HOMESICK 
MERCYME ONO/CURB) 

SUNDAY MORNING 
MAROONS (OCTONE /J /RMG) 

00H CHILD 
DARYL HALL JOHN OATES (U- WATCH /DK -E) 

18 

15 

16 

19 

20 

23 

22 

9 

25 

26 

11 

9 

4 

4 

I COULD 
KIMBERLEY LOCKE (CURB) 

NO MORE CLOUDY DAYS 
EAGLES (ERC) 

INSIDE YOUR HEAVEN 
CARRIE UNDERWOOD (ARISTA /RMG) 

21 19 
BLESS THE BROKEN ROAD 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

24 13 
HEAR ME (TEARS INTO WINE) 

JIM BNCKMAN FEAT MICHAEL BOLTON NMNOHAM HILL/RCA ACTOR) 

25 6 
YOU TOUCH MY HEART 
PHIL COLLINS (RENDEZVOUS) 

NIUDEI1N RACK 

2 2 18 

o 13 

3 17 4 

4 7 14 

6 4 17 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BEST OF YOU 
FOU FIGHTERS (ROSWELURCA/RMG) 

THE HAND THAT FEEDS 
NINE INCH NAILS (NOTHING /INTERSCOPLI 

FEEL GOOD INC 
GORILLAZ (PARLOPHONENIRGIN) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

REMEDY 
SEETHER (WIND -UP) 

B.Y.O.B. 
SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

O 9 5 WAKE ME UP WHEN SEPTEMBER ENDS 
GREEN DAY (REPRISE) 

O RIGHT HERE 
STAINS (FLIP /ATLANTIC) 

9 6 13 

10 10 11 

m14 7 

SPEED OF SOUND 
COLOPLAY (CAPITOL) 

CAN'T REPEAT 
THE OFFSPRING (COLUMBIA) 

GIRL 
BECK ( INTERSCOPE) 

oo11 18 
HELENA (SO LANG & GOODNIGHT) 

MY CHEMICAL ROMANCE (REPRISE) 

13 12 26 

22 3 

15 13 21 

16 16 23 

o 19 9 

18 17 8 

C) 19 7 

Q 23 10 

21 15 13 

22 21 19 

HOLIDAY 
GREEN DAY (REPRISE) 

DOESN'T REMIND ME 
AUVIOSLAVE (EPIC / INTERSCOPE) 

AN HONEST MISTAKE 
THE BRAVERY (ISLAND /IDJMG) 

HAPPY? 
MUOVAYNE (EPIC) 

SUGAR, WE'RE GOIN' DOWN 
FALL OUT BOY (FUELED BY RAMER /ISLAND /IDJMG) 

MAKE A MOVE 
S 

INCUBUS (IMMORTAL/EPIC) 

COLORS 
CROSSFADE (FG /COLUMBIA) 

SWING LIFE AWAY 
RISE AGAINST (GEFFEN) 

BLUE ORCHID 
THE WHITE STRIPES (THIRD MAN/V2) 

BE YOURSELF 
AUOIOSLAVE (EPIC / INTERSCOPE) 

® 24 3 
STARS 
SWITCHFOOT (COLUMBIA) 

39 2 WE ARE ALL ON DRUGS 
WEEZER (GEFFEN) 

O 30 2 
ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISL AND /IDJMG) 
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www.americanradiohistory.com

www.americanradiohistory.com


SEE BELCV FOR COMPLETE LEGEND INFORMATION. 

JULY 
30 2 3 

M, TITLE 
3 3E ARTIST (IMPRINT , PROMOTION LABEL) 

1 1 

ILOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

3WKS 
1 WE BELONG TOGETHER 

MARIAN CAREY (ISLAND /IDJMG) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS A &M /INTERSCOPE 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON (ACA/RMGI 

DON'T CHA 
THE PUSSYCAT DOLLS FEAT BABIA RHYMES A&AVINFERSCOPE) 

PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG 

HOLLABACK GIRL 
GWEN STEFANI INTERSCOPE 

LISTEN TO YOUR HEART 
D.H.T. ROBBINS 

SWITCH 
WILL SMITH OVERBROOK/INTERSCOP 

SCARS 
PAPA ROACH EL TONAL/GEFFE 

Bir5 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

INSIDE YOUR HEAVEN 
CARRIE UNDERWOOD (ARISTA/RMG) 

12 3 
THESE BOOTS ARE MADE FOR WALKIN' 

C. JESSICA SIMPSON (COLUMBIA) 

12 y 
JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

lE 18 

30 

19 

4 

36 

16 

14 

33 

30 

37 

32 

32 29 

4 

OH 
CIARA FEAT. WDACRIS ( SHO'NUFF- MUSICLINE/LAFACE2OMBA) 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAUUMRG) 

INSIDE YOUR HEAVEN 
BO BICE (RCA/RMG) 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

BEVERLY HILLS 
WEEZER (GEFFEN) 

HOLIDAY 
GREEN DAY (REPRISE) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

6 
COOL 
GWEN STEFANI ( INTERSCOPE) 

8 THESE WORDS 
NATASHA BEDINGFIELD (EPIC) 

14 
UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 
SIMPLE PLAN (LAVA) 

20 CHARIOT 
GAVIN DEGRAW (J /RMG) 

13 SPEED OF SOUND 
COLDPLAY (CAPITOL) 

15 FEEL GOOD INC 
GORILLAZ (PARLOPHONE/VIRGIN) 

10, HOW TO DEAL 
FRANKIE J (COLUMBIA) 

24 

12 

2; 28 

Obi 16 ®` 9 

26 

39 6 

MY44 6 

38 5 

41 2E 

42 27 

LONELY NO MORE 
ROB THOMAS (MELISMA/ATLANTIC) 

BEST OF YOU 
FOO FIGHTERS (ROSWELL/RCA/RMG) 

COLLIDE 
HOWIE DAY (EPIC) 

INCOMPLETE 
BACKSTREET BOYS (JIVE/ZOMBA) 

LET ME HOLD YOU 
BOW WOW FEAT. OMARION (COLUMBIA) 

SUGAR (GIMME SOME) 
TRICK DADDY (SUP- N- SUDE/ATLANTIC) 

PIMPIN' ALL OVER THE WORLD 
W DACRIS FEAT. BOBBY VALEIMNO (DTP/DEF JAM SOUTWIDJMG) 

SUGAR, WERE GOIN' DOWN 
FALL OW BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

TRAPPED IN THE CLOSET 
R. KELLY (JIVE/ZOMBA) 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT (AFTERMATWG- UNITANTERSCOPE) 

LONELY 
AKON (SRC /UNIVERSAUUMRG) 

gi JUST THE GIRL 3 
THE CLICK FIVE (LAVA) 

SUMMER NIGHTS 
5 

LIL ROB (UPSTAIRS) 

A SO - 2 50 

C 
CENT 

NDY 
FEAT- OLIHVIA 

P 
(SHADY /AFTERMATH / INTERSCOPE) 

52 1.: 
LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ (EPIC) 

MIKE JONES (SWISHAHOUSE /ASYLUM/WARNER BROS.) 

BE MY ESCAPE 
RELIENT K (GOTEE/CAPITOL) 

49 49 1 
BREATHE (2 AM) 
ANNA NALICK (COLUMBIA) 

fQ 75 4 
THIS IS HOW A HEART BREAKS 
ROB THOMAS (MELISMA/ATLANTIC) 

F 
piayE(IMPRINT / PROMOTION LABEL) 

14 
HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE (REPRISE) 

SYSTEM OF A DOWN (AMERICAN /COLUMBIA) 

28 

16 
B.Y.O.B. 

OBSESSION (NO ES AMOR) 
_ FRANKIE J FEAT. BABY BASH (COLUMBIA) 

56 9 
AS GOOD AS I ONCE WAS 
TOBY KEITH (DREAMWORKS (NASHVILLE)) 

48 9 ASS LIKE THAT 
- EMINEM (SHADY /AFTERMATH / INTERSCOPE) 

53 
ENERGY 
NATALIE FEAT. BABY BASH (LATIUM /UNIVERSAUUMRG) 

IIILIVE LIKE YOU WERE DYING 
TIM MCGRAW (CURB) O 63 
NOTICE ME 
NB RIDAZ FEAT. ANGELINA (NASTYBOY /UPSTAIRS) 

CD65 

54 

8 

26 

5 

8 
LIKE YOU 
DADDY YANKEE (EL CARTELNI /MACHETE) 

87 2 
BELLY DANCER (BANANZA) 
AKON (SRC /UNIVERSAUUMRG) 

64 7 

_ 

94 2 

64 60 7 

96 36 2 

D. 70 6 

55 18 

68 59 26 

DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

DIRTY LITTLE SECRET 
THE ALL -AMERICAN REJECTS (DOGHOUSE / INTERSCOPE) 

SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

MISSISSIPPI GIRL 
FAITH HILL (WARNER BROS. (NASHVILLE)/WRN) 

76 73 8 

77 78 6 

78 71 12 

SGT. PEPPER'S LONELY HEARTS CLUB BAND 
PAUL MCCARTNEY WITH U2 ( INTERSCOPE) 

CATER 2 U 
DESTINY'S CHILD (COLUMBIA) 

GIRLFIGHT 
BROOKE VALENTINE FEAT. UL JON 8 BIG 801)SUBUMINALNIRGIN) 

GOIN' CRAZY 
NATALIE (LATIUM /UNIVERSAUUMRG) 

SLOW DOWN 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

MAKING MEMORIES OF US 
KEITH URBAN (CAPITOL (NASHVILLE)) 

ITS LIKE THAT 
MARIAN CAREY (ISLAND /IDJMG) 

FAST CARS AND FREEDOM 
RASCAL FLATTS (LYRIC STREET) 

ALMOST 
BOWLING FOR SOUP (SILVERTONE /JIVE / ZOMBA) 

SOMETHING MORE 
SUGARLAND (MERCURY) 

GIVE ME THAT 
WEBBIE FEAT. BUN B (TRILL/ASYLUM /ATLANTIC) 

DREAMS 
THE GAME (AFTERMATH /G- UNIT / INTERSCOPE) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

AMERICAN BABY 
DAVE MATTHEWS BAND (RCA/RMG) 

Jam; 90 3 OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBS DEEP (SHADY /AFTERMATHANTERSCOPE) 

DONT WORRY 'BOUT A THING táD 80 3 
SHEDAISY (LYRIC STREET) 

83 23 
OKAY 
NIVEA FEAT. LIL JON 8 YOUNGBLOODZ (JIVE /ZOMBA) 

92 4 
PICKIN' WILDFLOWERS 
KEITH ANDERSON (ARISTA NASHVILLE) 

77 22 1 THING 
AMERIE (COLUMBIA) 

100 2 
A REAL FINE PLACE TO START 
SARA EVANS (RCA NASHVILLE) 

1 OHIO (COME BACK TO TEXAS) 
BOWLING FOR SOUP (SILVERTONE /JIVE / ZOMBA) 

85 27 SITTING, WAITING, WISHING 
JACK JOHNSON (JACK JOHNSON /BRUSHFIRE /UMRG) 

11.0 

5 
WORDPLAY 
JASON MRAZ (ATLANTIC) 

11 
BLUE ORCHID 
THE WHITE STRIPES (THIRD MANN2) 

1 

90 89 4 

91 86 18 

i. 
"If ir 91 

111, 
96 99 

}98 84 

ID- 
'100 98 

93 10 

1 

2 

7 

2C 

1 

8 

27 

2E 

I'M A KING 
PSC FEAT. TI. 8 LIL SCRAPPY (GRAND HUSTLE/ATLANTIC) 

DEM BOYZ 
BOYS N DA HOOD (BAD BOY SOUTH /BAD BOY) 

GIRL 
DESTINY'S CHILD (COLUMBIA) 

ERRTIME 
RELIT FEAT. JUNG IRS it KING JACOB (D ERRIYNNNERSAWMRG) 

JUST WANT YOU TO KNOW 
BACKSTREET BOYS (JIVE /ZOMBA) 

PLAYA'S ONLY 
R. KELLY FEAT. THE GAME (JIVE /ZOMBA) 

AN HONEST MISTAKE 
THE BRAVERY (ISLAND /IDJMG) 

STILL TIPPIN' 
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.) 

ALL THESE THINGS THAT I'VE DONE 
THE KILLERS (ISLAND /IDJMG) 

TECHNOLOGIC 
DAFT PUNK (VIRGIN) 

GET RIGHT 
JENNIFER LOPEZ (EPIC) 

BABY GIRL 
SUGARLANO (MERCURY) 

POP 100: Ihetop Pop singles & tracks, according to mainstream top 40 -adio audiance impressions measured by Nielsen 
3roaocastDale Systems, and sales compiled by Nielsen SoundScar- See Chart Legend for rules and explanations. © 2005, VNU 
3us-Bess Meda, Inc. and Nielsen SoundScan, Inc. All rights reserves POP 100 AIFPLAY: Legend located below chart. SINGLES 
SALES: This cata is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2005, 
VNL 3usress Media, Inc. All rights reserved. HITPREDICTOR: See Thar Legend br rules and explanations. © 2005, Promosquad 
and I-itPrdicbr are trademarks of Think Fast LLC. 
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AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Systems 

SALUE DATA COMPILER BY 

Nielsen 
Sour d4 an 

/ POP '100 AIRPLAY 

TITLE 
ARTIST IMPRINT i PROMOTION LABEL) 

15 WE BELONG TOGETHER 
MANAN CAREY (ISLAND /IDJMG) 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA/RMG) 

INCOMPLETE 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS A &M /INTERSCOP 

PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG) 

DON'T CHA 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

LISTEN TO YOUR HEART 
D.H.T. ROBBINS 

SCARS 
PAPA ROACH (EL TONAL /GEFFEN 

HOLLABACK GIRL 
GWEN STEFANI INTERSCOP 

CHARIOT 
VIN GEGRAW 

THESE WORDS 
NATASHA BEDINGFIELD IEPIG 

LET ME HOLD YOJ 
BeW WOW FEAT. OMARIONIBOLU.IEIA . DE 
HOWIE DCOLLIAY (EPIC) 

SPEED OF SOUND 
PLAY (CAPITOL) 

SWITCH 
WILL SMITH OVERBROOIVINTERSCOPE 

GET IT POPPIN' 
FAT JOE FEAT. NELLY TERROR SQUAD /ATLANTIC 

LET ME GO 
3 DOORS DOWN (REPUBLIC /UNIVERSAUUMRG) 

® YOU AND ME 
r' LIPEHOUSE (GEFFEN) 

III 13'OH 
CARAFE/IL WOACRS (SIDNUFF-M151CLBÆ/1.PFACF/ZOABA) .ff 17 

.11112 
iliu 1' 10 

Et 23 6 

111l 

13 25 

24 

BABY I'M BACK 
BABY BASH FEAT. AKON (LATIUM /UNIVERSAUUMRG) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

HOW TO DEAL 
FRANKIE J (COLUMBIA) 

COOL 
GWEN STEFANI ) INTERSCOPE 

SINCE U BEEN GONE 
KELLY CLARKSON (RCA/RMG) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

LIKE YOU 
DADDY YANKEE IEL CARTELs/IALCiE IE) 

PIMPIN' ALL OVER T-lE WORLD 
UDMJtlS FEU BOBBY VALENIN VFW fWt 

BEVERLY HILLS 
WEEZER (GEFFEN) 

SUMMER NIGHTS 
LIL ROB (UPSTAIRS) 

NOTICE ME 
NB RIDAZ FEAT. ANGELINA IIAETVBOYUPSTAIRS/ 

HATE IT OR LOVE IT 
THE GAME FEAT. 50 CENT IAFTE:NTOa&LM- ITANTE 

OBSESSION (NO ES ANOR) 
FRANKIE J FEAT. BABY BA H - N 

ENERGY 
NATALIE FEAT- BABY BASH ILATI IIIUIWERSAL/UNRGI_I 

BELLY DANCER (BANANZA) 
AKON BRCLUNIVE9.SALLUMES 

LONELY 
AKON BRC /UNIVERSALLUMIG 

CANDY SHOP 
50 CENT FEAT. OLIVIA ISHADYAFTmNAINNTERS PEL 

.SHAKE IT OFF 
MARIAN_CAREY (ISLAND /IDJrIC) 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 
SIMPLE PLAN (LAVA) 

LOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC 

SUGAR (GIMME SOME) 
TRICK DADDY SLIP -N- SLIDE /ATLANTIC 

LONELY NO MORE 
ROB THOMAS (MELISMA/ATLANTIC) 

HOLIDAY 
GREEN DAY (REPRISE) 

MR. BRIGHTSIDE 
THE KILLERS (ISLAND /IDJMG) 

top 40 stations are electronically monitored 24 houes 
says a leek This data is used to compile the Pop 100. 

1 

IVEA FEAT. LIL JON 8 YOU) I.ODQ JIVE ZOME A 

GIRLFIGHT 
BROOKE VALENTINE SUBLIAINALN RUIN 

OUTTA CONTROL (REIX) 
50 CENT FEAT. MOB DEEP (SHPYYAF ERI TW1 

THESE BOOTS ARE MP OE =0F WALKIN' 
JESSICA SIMPSON (COLUMWAI 

GOIN' CRAZY 
NATALIE ILATIUM /UNIVERSAJBN9L1 

JUST THE GIRL 
THE CLICK FIVE (LAVA) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDFO UAN: (EPIC) 

OKAY 

TITLE 
ARTIST (IMPRINT ! PROMOTION LABEL) 

laINSIDE YOUR HEAVEN1NDEPENDENCE DAY 

I CARRIE UNDERWOOD )a c -Ir 
im INSIDE YOUR HEAVEN /VEHICLE 
ME BO BICE (RCA/RMG) 

.DON'T CHA 
THE PUSSYCAT DOLLS (ABM / INTERSCOPE) 

TAURUS HERE 
TAURUS )LANDMINE( 

LONELY 
NOON (SRC /UNIVERSAUUMRG) 

IN THE KITU ffIRAPPW N THE CLOSET (CHAPTER 1 OF 5) 

R. KELLY (JIVE /ZOMBA) 

Fil4' 
14 WHEN YOU TELL ME THAT YOU LOVE ME 

AMERICAN IDOL FINALISTS SEASON 4 (RCA/RMG) 

22 DO YOU BELIEVE IN MAGIC 
ALT 8 A.J. (HOLLYWOOD) 

LOSE CONTROL 

THAT GIRL 
TAE' FEAT TWENTY II (SEL'SUM) 

FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN /UMRG) 

20 

6 13 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

13 4 

11 4 

WAIT (THE WHISPER SONG) 
TING YANG TWINS (COLLIPARK/TVT) - ALL BECAUSE OF YOU 

?_ 
MARQUES HOUSTON (T.U.G. /UNIVERSAUUMRG) 

e21 

15 E 10 

17 T'c 7 

6 

6 

E 4 

DIAMONDS FROM SIERRA LEONE 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

LISTEN TO YOUR HEART 
O.H.T. ( ROBBINS) 

WE WILL BECOME SILHOUETTES/1E SILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

CRY 4 ME 
DOLLA 8 SKEET (BALL BOY) 

DREAMS 
THE GAME ( AFTERMATH/G- UNIT / INTERSCOPE) 

GO! 
COMMON (G.O.O.D. /GEFFEN) 

24 

DREAM BIG 
RYAN SHUPE Si THE RUBBER BAND (CAPITOL (NASHVILLE)) 

SOLDIER 
DESTINY'S CHILD FEAT. T.I. 8 LIL WAYNE (COLUMBIA) 

HOLLABACK GIRL 
GWEN STEFANI ( INTERSCOPE) 

LOSE MY BREATH 
DESTINY'S CHILD (COLUMBIA) 

GET IT POPPIN' 
mu FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

r lill'PRI_I)IC; l'OR 
DATA ROVIDED BY 

See Chad Iogmd fer rules and explanation 1eBDV kTdkates receFtlT 
teshid ll8e, Indicates rev 9Amse- 

ARTIST/Titte,4BEU(SCOre) (,hart Rae. 

AIR 

RO3THOMAS t CARRIE UNDERWOOD 
C' FOJ FI3HTERS 

LW EHJUSEt. 
G.VEN 
GR_E : 

MARItI4 
Tt E CLICt.1 

Breala4numc(69.q - 
/O1B'á13ó1BnRh6('6dr) - 

TuG{7q3) 

And Me GEFFEN(703) 12 

Cool INTERSCOPE (6'.$) 1T 

Holiday REPRISE (714) 24 
Shake N Off IDJMf*S7.1) 43 
Just The Girt LAVA (B3) 4? 

Just Ward Yot b Grow ZOMBA (70.5) - 

s Oki( (Come lack To Texas) zo*eM(69.4 
You'll Think Of Me EMG(i61) 

AGULS TOP 40 

KEITH URB. 
DEF LEPPAr 

Untied (Hó 

Incomplete ZDMB. (no) 
Youli Think Of Me EC(293 
No Matter What IDJA& (6a.3) 

Cool INTERSCOPE (61.3) 

22 

ts 

Can This Happen To Me?! tA'A(72.6) 24 

Scars GEFFEN (66.4) 4$ 

ORARY 

L~ CARRIE UNDE 
$ KE_LY CLARKSON 

DRYL HALL JO 
K UBERLEY =-> 

R,SCwL F 

Inside Ins lesion rah (711 2 
Mess Hazel Eies nMG (65.4) - 

Oak Cìiif11-E(853) 18 

I Could CURB E75.O 2ti 
Bless The Broken Eta' 4¢LYl0OD (75.3) 4 

Beautiful Sal FIa-rYW000 (70.8) 4 

1fr SYSTEM OF A DOWN 

AJ DIt SLFV':1:.. 

CRoSSF 
D45 T 

C]WMBIA(68.4 

Doesnl Remind Me Ir rsinceI : (74.3) 

Colors COWMBU (69.51 

Guarded REPRISE (74.0) 

Brother WARNER BIRa. 6+. 
Of Binding Lights INTERSCOPE (G8 2 

_ :' Are YOMCOLIMBII(68. 

Data for week of JUL'r 30, 2005 I CHARTS LEGEND on Page 58 
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Title I 

See Charte Legend for rules and explanations. 2005. VNU Business Media Inc. and Nielsen Sound Scan. Inc All rights reserve.: 

SALES DATA COMP LE) BY 

TOP 

R&13/1-IIp-H0P 
ARTIST 
IMPRINT B NUMBER / DISTRIBUTING LABEL (PRICE) 

1 1 33 3 #1 R. KELLY 
\'JKS 

HOT SHO1 

DEBUT 

JIVE 70214 /ZOMBA (18.98/12.98) Q 

19 

. .'25 

2 
'35 

SOUNDTRACK 
.. 

440 
ROWDY /MOTOWN 004615/UMRG (13.98) 

34 

SLIM THUG 
STAR TRAIL/GEFFEN 003505' /INTERSCOPE (13.98/8.98) 

BOW WOW 
COLUMBIA 935051/SONY MUSIC (18.98) 

MARIAH CAREY 
ISLAND 0039431/IDJMG (13.98) 

Title c 
'. Pi 

TP.3 Reloaded 1 

Already Platinum 2 
1 

Wanted 51 

The Emancipation Of Mimi VI r 

51 

II 
Who Is Mike Jones? 

Savage Life B6 

' 
57 

3 

MitBoyz N Da Hood ® 59 

Be U 
Album II 11 

l'm A Hustla 

111 

i 
SI 
O 11 

? 61 

MISSY ELLIOTT 
THE GOLD MIND /ATLANTIC 837791/AG (18.98) 

The Cookbook 

YING YANG TWINS 
COLLIPARK 25201/TVT (17.98/11.98) 

DIPSET 
DIPLOMATS 5835 /KOCH (17.98) 

U.S.A.: United State Of Atlanta 

Diplomats & DukeDaGod Present: More Than Music, Vol. 1 

MIKE JONES 
SWISHAHOUSE /ASYLUM 49340' /WARNER BROS. (18.98) 

WEBBIE 
TRILL 83825 /ASYLUM (18.98) 

52 

57 

48 

70 

10 

36 

35 

8 

62 hEW 1 

10 

,!' 25 

SOUNDTRACK 
GRANO HUSTLE /ATLANTIC 838221/AG (18.98) 

LYFE JENNINGS 
COLUMBIA 90946 /SONY MUSIC (12.98) 

Hustle & Flow 

Lyfe 268-192 

BOYZ N DA HOOD 
BAD BOY SOUTH /BAD BOY 83810/AG (18.98) 

COMMON 
G.O.O.D. /GEFFEN 004670' /INTERSCOPE (13.98/8.98) O+ 

KEM 
MOTOWN 004232/UMRG (13.98) 

CASSIDY 
FULL SURFACE /J 680731/RMG (1898) 

THE BLACK EYED PEAS 
ABM 004341' / INTERSCOPE (13.98/8.98) 

PRETTY RICKY 
ATLANTIC 83786/AG (18.98) 

Monkey Business 

Bluestars 

KEYSHIA COLE 
ADM 003554' / INTERSCOPE (13.98) 

ANTHONY HAMILTON 
ATLANTIC 74695/RHINO (18.98) 

50 CENT 
SHADY /AFTERMATH 004092' /INTERSCOPE (13.98/8.98) 

The Way It Is 

Soulife 

The Massacre 

BOBBY VALENTINO 
DTP /DEF JAM 0042931/IDJMG (13.98) 

FATTY KOO 
THE DAS LABEUCOLUMBIA 91256/SONY MUSIC (11.98) 18 

VIVIAN GREEN 
COLUMBIA 90761 /SONY MUSIC (18.98) 

FRAYSER BOY 
HYPNOTIZE MINDS 68559 /ASYLUM (17.98) 

Disturbing Tha Peace Presents Bobby Valentino 

House Of Fatty Koo 

Vivian 

Me Being Me 

RAHEEM DEVAUGHN 
JIVE 53723/ZOMBA (11.98) 

The Love Experience 

DESTINY'S CHILD 
COLUMBIA 92595/SONY MUSIC (18.98) ® 

JOHN LEGEND 
GOOD /COLUMBIA 927761/SONY MUSIC (18.98) ® 

Destiny Fulfilled 

Get Lifted 

FANTASIA 
J 642351/RMG (18.98) 

Free Yourself 

BIRDMAN 
CASH MONEY 004220' /UMRG (13.98) 

CIARA 
SHO'NUFF- MUSICLINE /LAFACE 628191/ZOMBA (18.98/12.98) 

MARQUES HOUSTON 
T.U.G. /UNIVERSAL 004696 /UMRG (13.98) 

THE GAME 
AFTERMATH /G -UNIT 003562' / INTERSCOPE (13.98/8.98) 

FAT JOE 
TERROR SQUAD /ATLANTIC 837491/AG (18.98) 

PATTI LABELLE 
DEF SOUL CLASSICS 004639 /IDJMG (13.98) 

Fast Money 

Goodies 

Naked 

The Documentary 

All Or Nothing 

Classic Moments 

OMARION 
T.U.G. /EPIC 92818/SONY MUSIC (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 837341/AG (18.98) 

36 

o41 41 1 

48 48 15 

$ 4 ì 

al 46 

111:44 

111. 43 

11111I29 
27 

1.1 42 40 

49 45 

LUDACRIS 
DTP /DEF JAM SOUTH 003483' /IDJMG (13.98/8.98) 

GREATEST 
GAINER 

FRANKIE J 
COLUMBIA 90945/SONY MUSIC (18.98) 

O 

Urban Legend 

Tyler Perry's Diary Of A Mad Black Woman 

The Red Light District 

© 1 

© 

The One 3 
1 

FAITH EVANS 
CAPITOL 772971 (18.98) 

The Firs t Lady 

AMERIE 
COLUMBIA 90763 /SONY MUSIC (18.98) 

CAPONE 
PAIN, TIME 8 GLORY 6' /FAST LIFE (17.98) 

MASTER P 
NEW NO LIMIT 5780' /KOCH (17.98) 

112 
DEF SOUL 004471' /IDJMG (13.98) 

VARIOUS ARTISTS 
RAZOR 8 TIE 89096 (18.98) 

JODECI 
UNIVERSAL/CHRONICLES 001812/UME (13.98) 

B.G. 
CHOPPA CITY 5819 /KOCH (17.98) 

PACE 
SETTER 

DONNIE MCCLURKIN 
VERITY 64137/ZOMBA (17.98) 

Touch 

& Pain 

Motion 

Pain, Time & Glory 

Ghe tto Bill 

Pleasure 

Slow 

Back To The Future: The Very Best Of Jodeci 

The Heart Of Tha Streetz 

DADDY YANKEE 
EL CARTEL/VI 450639 /MACHETE (15.98) 

EMINEM 
SHADY /AFTERMATH 0037711/ INTERSCOPE (19.98/8.98) 

WILL SMITH 
OVERBROOK 004306 /INTERSCOPE (13.98) 

GUCCI MANE 
LAFLARE /BIG CAT 3016/TOMMY BOY (17.98) 

VARIOUS ARTISTS 
QUESTION MARK 60135/N00 TRYBE (18.98) 

AKON 
SRC /UNIVERSAL 0008601¡UMRG (13.98) 

JOSS STONE 
8 -CURVE 94897' (18.98) 

Psalms, Hymns & Spiritual Songs 5 

Barrio Fino 55 
Encore im 

Lost And Found 

Trap House 

Wendy Williams Brings The Heat Vol. 1 

Trouble MI 
Mind Body & Soul IN 

Data for week Pf JULY 30, 2005 I For chart reprints call 646.654.4633 

53'1 

58 

17 

47 

32 

69 

71 

lavw 1 

ARTIST 
IMPRINT B NUMBER f DISTRIBUTING LABEL (PRICE) 

5 

72 , 46 

12 

3 

Title 

USHER 
LAFACE 63982 /ZOMBA (18.98/12.98) 

LAVA HOUSE AND LIL BOOSIE: CLICK CLACK CONNECTION 
LAVA HOUSE 0001 (15.98) 

Confessions 

United We Stand, Divided We Fall 

LIL JON & THE EAST SIDE BOYZ 
BME 2690' /TVT (17.98/11.98) C 

Crunk Juice 

BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18.98) 

Greatest Hits 

SOUNDTRACK 
DERRTY /UNIVERSAL 004552' /UMRG (13.98) 

The Longest Yard 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

A Change Is Gonna Come 

JAGUAR WRIGHT 
SONG 51611 /ARTEMIS (16.98) 

Divorcing Neo 2 Marry Soul 

JOHN CENA & THA TRADEMARC 
WWE /COLUMBIA 92498/SONY MUSIC (18.98) 

You Can't See Me 

VARIOUS ARTISTS 
WORD- CURB /EMICMG /VERITY 65344 /ZOMBA (19.98/17.98) 

BEANIE SIGEL 
DDMG /CRIMINAL BACKGROUND 003082' / IOJMG (13.98/8.98) 

PITBULL 
DIAZ BROTHERS 25601/TVT (18.98/11.98) 

MARIO 
3RD STREET /J 61885' /RMG (18.98) 

TLC 
ARISTA 50208 /ZOMBA (18.98) 

9TH WONDER & BUCKSHOT 
DUCK DOWN 2012 (16.98) 

WOW Gospel 2005 

The B. Coming 

M.I.A.M.I. (Money Is A Major Issue) 

Turning Point 

Now & Forever: The Hits 

Chemistry 

MEMPHIS BLEEK 
ROC- A- FELLA/DEF JAM 004164' /IDJMG (13.98) 

DR. CHARLES G. HAYES AND THE WARRIORS 
)CEE INSPIRATIONAL 7206 /ICEE (15.98) 

JILL SCOTT 
HIDDEN BEACH /EPIC 927731/SONY MUSIC (18.98) 

MINT CONDITION 
CAGED BIRD 0474 /IMAGE (15.98 CD /OVD) O 

BIZARRE 
RED HEAD /ARSENAL 87535 /SANCTUARY URBAN (18.98) 

NSANE AKA N.E.W. 
NSANE ENTERTAINMENT 10 (12.98) 

534 

The Remix 

Beautifully Human: Words And Sounds Vol. 2 

Livin' The Luxury Brown 

Hannicap Circus 

Nationwide Slang 

/ FOR A CDMPLETE LISTING OF THE HOT R &B HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

10 

45 

TOP 

ALBUMS III ARTIST 
IMPRINT & NUMBER I DISTRIBUTING LABEL 

I 61 
GEORGE THOROGOOD & THE DESTROYERS 
CAPITOL 98430 39W s 

Greatest Hits: 30 Years Of Rock 
I 

tg,,*B.B. KING 
GEFFEN /CHRONICLES 003854/UME 

IIMMCHICAGO BLUES REUNION 
OUT THE BOX 3016 /BAYSIDE O+ 

R 
THE ROBERT CRAY BAND 

NCTUARY 84748 

3.s 
THE FABULOUS THUNDERBIRDS 

.E TONE -COOL 51633 /ARTEMIS 

37 
SUSAN TEDESCHI 
NEW WEST 6065 

JOHN MAYALL AND THE BLUESBREAKERS 
EAGLE 20069 

4 

7 

8 

9 

9 

1C 

8 

RE-ENTRY 

RE -ENTRY 

RE .EKTRY 

ERIC CLAPTON 
DUCK/REPRISE 48423' /WARNER BROS. 

MARCIA BALL 
ALLIGATOR 4903 

AEROSMITH 
COLUMBIA 87025' /SONY MUSIC 

The Ultimate Collection i 
Buried Alive In The Blues 

Twenty 

Painted On 

Live From Austin TX 

Road Dogs 

Me And Mr Johnson 

Live! Down The Road 

Honkin' On Bobo 

TAB BENOIT 
TELARC BLUES 83622/TELARC 

Fever For The Bayou 

TINSLEY ELLIS 
ALLIGATOR 4904 

VARIOUS ARTISTS 
MADACY 50799 

ERIC CLAPTON 
DUCK/REPRISE 48926/WARNER BROS. Q 

TOMMY CASTRO 
BLIND PIG 5094 

Live -Highwayman 

Best Of Blues: 50 Hits 

Sessions For Robert J 

Soul Shaker 

' WEE-4 THE BULLETS rgeorge dlbillboard.com 

`PLATINUM' FATTENS UP SLIM THUG 
Rapper Sam Thug makes double bows at No. 2 

this week earning Hot Shot De- 

but honors on Top R &B /Hip- 
Hop Albums and The Billboard 

20D. joining Slim Thug in the 
later cha--t's top 10 are six other 

R &B /Hi- Hop Albums titles. 

"A:realy Platinum" (Geffen) 

sod more than 128,000 units in 

its first w=ek, by far Slim Thug's 

biggest Welsen SoundScan week 

yet. His biggest prior solo album, indie set "Vol. 

3: Da Bottom," has sold 18,000 

copies since it bowed in March. 

His best prior rank on R &B /Hip- 

Hop Albums was No. 37 for a 

2003 album with Ui' Keke. 

Noted for using the "chopped 

and screwed" production tech- 

nique, Slim Thug held off Bow 

Wow's "Wanted" on both charts. 

-Raphael George 

Go to www.billboard.biz for complete chart data I 49 
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I 
111 i 
III 

11311111 TOUCH II (T.U.G. /EPIC /SUM) . GOTTA GETCHA 
JERMAINE DUPRI (SO SO DEF/VIRGIN) 

GOTTA MAKE IT II TREY 

GOTTA 
FEAT. TWISTA (SONG BOOK/ATLANTIC) 

GO! 
COMMON FEAT. JOHN MAYER (G.O.O.D. /GEFFEN / INTERSCOPE) . ® PON DE REPLAY I 
RIHANNA (SRP /DEF JAM /IDJMG) No TRAPPED IN THE CLOSET I 
R. KELLY ( JIVE/ZOMBA) IDI OUTTA CONTROL (REMIX) 

111 50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH / INTERSCOPE) . man LIKE YOU 
III WOW FEAT. CIARA ( COLUMBIA/SUM) 

III 39 BADD 
TING YANG TWINS (COLLIPARK/TVT) 1111 
LET ME LOVE YOU 
MARIO (3RD STREET /J /RMG) . 41 1g GIRL 
DESTINY'S CHILD (COLUMBIA/SUM) 

II 13 DIAMONDS FROM SIERRA LEONE 
KANVE WEST (ROC- A- FELLA/DEF JAM /IDJMG) . 4 

R. KELLY FEAT. THE GAME ( JIVE/ZOMBA) 

PLAYA'S ONLY . -23 AGAIN 
FAITH EVANS (CAPITOL) I I 37 16 GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN (COLUMBIA/SUM) 

46 11 
DEAR SUMMER 

+ - JAY -Z (ROC- A- FELLNDEF JAM /IDJMG) I a7 8 
PLEASE 
TONI BRAXTON (BLACKGROUND /UMRG) I 36 ORDINARY PEOPLE 
JOHN LEGEND (G.O.O.D. /COLUMBINSUM) I . (I JUST WANT IT) TO BE OVER 

I 

14 
KEYSHIA COLE (A &M /INTERSCOPE) . 50 SITTIN' SIDEWAYZ 
PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC) 

See Cdrarts Legend for rules and explanations. AH rights reserved. HOT R &B HIP -HOP AIRPLAY: 137 stations are electronically monitored 24 hours a day. 7 days a week. T'es data ie used to 
campiWa the Hot R &B'HIp -Hop Singles & Tracks chart . 2005. VNU Business Media. Inc. and Nielsen SoundScan. Inc. Legend information c- -95..es at bottom of page. 

AIRPLAY MONITORED BY SALES DATA CO.IPILED BY 

JUILY 
30 

2005 ..4. .. Nelsen 
Bnadcast Data 
Systems 

ARTIST (IMPRINT 1 PROMOTION LABEL) 

1 1 8 #1 WE BELONG TOGETHER 
MARIAN CAREY (ISLAND/IDJMG) 

12. 
LET ME HOLD YOU 

i'. BOW WOW FEAT. °MARION (COLUMBIA /SUM) 

22 CATER 2 U 
DESTINY'S CHILD ( COLUMBIASUM) 

23s: 
FREE YOURSELF 

:i FANTASIA (J /RMG) 

28 

ARTIST. (IMPRINT / PROMOTION LABEL) 

IIGET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

®TELL ME 
BOBBY VALENTINO (DTP /DEF JAM /IDJMG) 

.GOLD DIGGER 
KANVE WEST. FEAT. JAMIE FOBS (ROC- A- FELLA/DEF JAM /IDJMG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON (JIVE/ZOMBA) 

MUST BE NICE 
LYFE JENNINGS (COLUMBIA /SUM) 

Cill9 

PIMPIN' ALL OVER THE WORLD 
.. LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) an 32 SLOW DOWN 

BOBBY VALENTINO (DTP /DEF JAM /IDJMG) iii di HOLLABACK GI 
GWEN STEFAN((INTERSCOPRL E) 

MINGIVE ME THAT 
WEBBIE FEAT. BUN B (TRILL/ASYLUM/ATLANTIC) 

WAIT (THE WHISPER SONG) 
PING YANG TWINS (COLLIPARK/TVT) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT /INTERSCOPE) 

DIMMAKE HER FEEL GOOD 
TEAIRRA MARI (MUSICLINE /ROC- A- FELLA/IDJMG) 

DREAMS 
THE GAME (AFTERMATH /G- UNIT / INTERSCOPE) 

1B` GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

2Ój DEM BOYZ 
BOYZ N DA HOOD (BAD BOY SOUTH/BAD BOY) 

t3 BACK THEN 
._._. MIKE JONES (SWISHAHOUSE /ASYLUM/WARNER BROS.) 

EnLOSE CONTROL 
MISSY ELLIOTT (THE GOLD MIND /ATLANTIC) 

In AND THEN WHAT all YOUNG JEEZY FEAT. MANNTE FRESH (SHO'NUFF /DEF JAM /IDJMG) 

1111, 2OH 
CIAM FEAT. LUDACRIS (SHO 'NUPE- MUSICLINE/LAFACE /ZOMBA) 

I CAN'T STOP LOVING YOU 
KEN (MOTOWN /UMRG) 

6 ASAP 
1 T.I. (GRAND HUSTLE/ATLANTIC) 

9 
JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

25'' U ALREADY KNOW 
112 FEAT. FOXY BROWN (DEE SOUL/IDJMG) 

13 WELCOME TO JAMROCK 
DAMIAN JR. GONG" MARLEY (GHETTO YOUTHS/TUFF GONG /UMRG) 

TRUTH IS 
FANTASIA (J /RMG) 

1 2 13 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DON'T CHA 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE or77 TAURUS HERE 

TAURUS (LANDMINE( III 
4 

4 THAT GIRL 
TRE FEAT. TWENTY II (SEL'SUM) 

6 13 

18 6 

- i 

5 16 

11i 

BIG WHEELS 
SLABS JOE FEAT. PRETTY RICKY (FELONIOUS) 

CRY 4 ME 
DOLLA 8 SKEET (BALL BOY) 

RIDE 
BWEZ BROTHAZ FEAT. LIL' BOOSIE (REALISTIC RECORDS SOUTH) 

IN THE KITCHEN/TRAPPED IN THE CLOSET (CHAPTER 1 OF 5) 
R. KELLY (JIVE/ZOMBA) 

BROKE & TRIFLIN' 
TIMBUK B (RAW NAKED /STREET PRIDE) 

LOSE CONTROL 
MISSY ELLIOTT HE GOLD MIND /ATLANTIC) 

WAIT (THE WHISPER SONG) 
14 

TING YANG TWINS (COLLIPARK/TVT) 

3. GREED 
G MENACE (BOLAMAN'S TALKING -DRUM) 

THERE THEY GO 
TOP NOTCH (COOL MILLION) 

13 12 

14 9 8 

15 8 7 

16 23 8 

17 16 

20 15 

22 

23 28 

11 

1r 

DIAMONDS FROM SIERRA LEONE 
BANYE WEST (ROC- A- FELLNDEF JAM /IDJMG) 

LONELY 
AEON (SRC /UNIVERSAUUMRG) 

SO SEDUCTIVE 
TONY YAYO FEAT. 50 CENT (G- UNIT / INTERSCOPE) 

PON DE REPLAY 
MMNNA (SRP /DEF JAM /IDJMG) 

KAL -I -4 -NIA DREAM'N 
KEELY B (NEGRIL WEST /ORPHEUS) 

DREAMS 
THE GAME (AFTERMATH/G- UNIT / INTERSCOPE) 

PLAYA'S ONLY 
R. KELLY FEAT. THE GAME (JIVE/ZOMBA) 

GO! 
COMMON (G.O.O.D. /GEFFEN) 

U-CAN GET IT 
Y-NOT (PEPPA INTERNATIONAL/URBAN STYLZ) 

BE ME 
RUIN (BLAB PSYIRCLE) 

HOLLABACK GIRL 
GWEN STEFAN( ( INTERSCOPE) 

PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) 

GOTTA GETCHA 
JERMAINE DUPRI (SO SO DEFIIRGIN) 

50 I Go to www.billboard.biz for complete chart data 

RI-Iv-ail= AIRPLAY 

1 1 17 

TLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WE BELONG TOGETHER 
MAMAN CAREY (ISLAND /IDJMG 

'' .1.- 2 LET ME HOLD YOU . 
BOW WOW FEAT. (MARION ( COLUMBIA/SUM) 

GRIND WITH ME 
PRETTY RICKY (ATLANTIC) 

GET IT POPPIN' 
FAT JOE FEAT. NELLY (TERROR SQUAD /ATLANTIC) 

JUST A LIL BIT 
50 CENT (SHADY /AFTERMATH/INTERSCOPE) 

6 
I 

PIMPIN' ALL OVER THE WORLD 
WDACRIS FEAT. BOBBY VALENTINO (DTP /DEF JAM SOUTH /IDJMG) 

PON DE REPLAY 
RIHANNA (SRP /DEF JAM /IDJMG) 

8 I 

SUMMER NIGHTS 
LIL ROB (UPSTAIRS) Il 

¡ 

r"-- 

HOW TO DEAL 
FRANKIE J (COLUMBIA/SUM) 

LOSE CONTROL . 
MISSY ELLIOTT FEAT. CIAM 8 FAT MAN SCOOP (THE GOLD MIND /ATLANTIC) 

11 I 

i 

BADD 
YING YANG TWINS FEAT. MIKE JONES 8 MR. COLUPARK (COLLIPARK/TVT 

I 

OH 
CIAM FEAT. LUDACRIS (SHO 'HUFF- MUSICLINE/LAFACE/ZOMBA) 111 

1 3 Ì 

GIVE ME THAT 
WEBBIE FEAT. BUN B (TRILL/ASYLUM/ATLANTIC) 

ENERGY 
NATALIE FEAT. BABY BASH (LATIUM/UNIVERSAUUMRG) 

HOLLABACK GIRL 
GWEN STEFANI (INTERSCOPE 

i e MAKE HER FEEL GOOD 
TEAIRRA MARI (MUSICLINE /ROC- A- FELLA/IDJMG) 

17 BACK THEN 
MIKE JONES (SWISHAHOUSE /ASYLUM/WARNER BROS.) 

Iron 

THE GAME (AFTERMATH /G- UNIT /INTERSCOPE) 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS (A&M /INTERSCOPE) 

PLAYA'S ONLY 
R. KELLY FEAT. THE GAME ( JIVE/ZOMBA) ® SHAKE IT OFF 
MARIAN CAREY (ISLAND /IDJMG) 

OUTTA CONTROL (REMIX) 
50 CENT FEAT. MOBB DEEP (SHADY /AFTERMATH / INTERSCOPE) 

BABY I'M BACK 
BABY BASH FEAT. AEON (LATIUM /UNIVERSAUUMRG) 

PLAY 
DAVID BANNER (SRC /UNIVERSAUUMRG) 

YOUR BODY 
PRETTY RICKY (ATLANTIC) 

20 

t) ADULT 138ce 

AflTIBP IMPRINT / PROMCTION LABEL: 

12 # WE BELONG TOGETHER 
vvK MARIAN CAREY (ISLANO,IDJM& 

FREE YOURSELF 
FANTASIA (J /RMG) 

I CAN'T STOP LOVING YOU 
KEM (MOTOWN /UMRG) 

CHARLIE LAST NAME: WILSON 
CHARLIE WILSON ( JIVE/ZOMBA) 

PURIFY ME 
INDIA.ARff (ROWDY/MO<OWN/UMRG) 

AGAIN 
FAITH BEANS (CAPITOL) 

TRUTH IS 
FANTASIA (J /RMG) 

GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN ( COLUMBIA/SUM) 

FOREVER, FOR ALWAYS, FOR LOVE 
LALAH HATHAWAY (GRP VERVE) 

CROSS MY MIND 
JILL SCOTT (HIDDEN BEACH, /EPIC /SUM) 

I'M READY 
MINT CONDITION (CAGED BIRD /IMAGE) 

EVERYTIME YOU GO AWAY 
BRIAN MCKNIGHT (MOTOWNIUMRG) 

LET ME LOVE YOU 
MARIO MD STREET /J /IIMG) 

® SORRY FOR THE STUPID THINGS 
BABYFACI'. (J /RMG) 

FROM THE BOTTOM OF MY HEART 
STEVIE WONDER (MOTOWN/UMRG) 

IPLEASE 
TONI BRUTON (BLACKGROUND /UMRG) 

GIRL 
DESTINY'S CHILD (COLUMBIA/SUM) . FIND YOUR WAY (BACK IN MY LIFE) 
KEN (MO'rOWN /UMRG) 

SLOW DOWN 
BOBBY VALENTINO (OTPDEF JAM /IDJMG) 

SERIOUS 
ANITA BAKER (BLUE NOTE/VIRGIN) 

AIN'T NO WAY 
PATTI LABELLE FEAT. MARY A BLIGE (DEF SOUL CLASSICS /IDJMG) 

WORN IT OUT 
DR. CHARLES G. (MYES AM THE WARRIORS FNAT. MANNE WILLIAMS (ICEE INSPIRATIONAL/ICEE( 

TRAPPED IN THE CLOSET 
N. KELLY (JIVE/ZOMBA) 

MESMERIZED 
FAITH EVANS (CAPITOL) 

BETTER AND BETTER 
LACAR HATHAWAY (MESA BWEMOON /PYRAMID) 

DATA PROVIDID 3' 

See chart legend rr rules and erplalations. Yellow indicates recently tested title_ 

it Mates New Pelease. 

ST/litle(LABEV(ScJ E) Cltd t Rark 

1? DAMIAN JR. CJNG" MAN '! Welc°ne To Jamrock 1MRG(74.5) 

1} KANVE W 'itldDlggllGlliC(88.0) 
1? BOW WO Like fou sum (773) 
4 OMARIO I'm T na sum (81. i) 

LUJACt 
TONY 
TH_G 
MISSY, 
ECBBY 
[AVID B 

CHARLIE 
JERMAI;, 
CCMM 
R. <EL 
TONI BR 
MARIAN 
BROOKE 
PRETTY 
NICK CA 

Plmpin' 1 Over The World IDJMG (61.1) 

0 tJUCtiVe INTERSCOPE (77.0 

Dreams INTERSCOPE (8 ..2) 

Lcse Control AT AH1C (83.0) 

Tell Me IS.lO82.6! 
AN PAF AMIES (75.H 

WIL Tharlie Last Name: WilsoE ZOMBA (74.8) 

Gotta Getche VIT3IN (70.8) 

Go! INTER: COPE (80.0) 

Playa's Ori ZOMBA )83.4 
Pise UM (T .9 

C' S lake It Off ID.A!U 195.8) 

V Long As YBJ Come Hone VIRGIN (70.21 

RI Ym r Body ATLANTIC ('2.3) 
N Can I Live? ZOMBA (71.0) 

YDr Gonna Luv Me MAJOR WA (77.9) 

RHYTHMIC AIRF LAY 

24 

28 

38 

6 

11 

13 

17 

27 

29 

30 

32 

34 

43 

47 

52 

63 

t7 KANVE WEST 

3 
YtSS 
R. <E 

4Aiìlß 
3AIO 
3ESTINYS 
3 

Id Digger IEJMG(79.2) 

68.4) 

Let Me 1 rid You sum 8C.1) 

Lae Control AT AAUC (77.7) 
Playa's On' ZOMBA (82.0 

S r, ke It Off alas (38.5) 

PH AMBG (65.7 

meter 2 You 54M t22.4) 

Tell Me IDJMG 69.6) 
Belly Dancer ( I mania) UMRZ (TH.5) 

So Seductive IITERSCOPE(80.6) 

Go! INTER:lDPE (70.7) COMM 

2 

10 

20 

21 

2) 
27 

23 

ADULT R &B AND RHYT -HMIC AIRPLAY: 51 adult B&B stations and 64 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7days a week. 
© 205 VNU Business Melia, Inc. and Nielsen SoundScan, Inc. HOT R&BMIPHOP 
SINGLES SALES: this data is used to compile Hot R&B/Hip -Hop Sir1gles & Tracks. © 2005 
VNU Business Media, Inc and Nielsen SoundScan, Inc. HITPREDICTOR: © 2005, 
P romosquad and HAPredictor are trademarks of Think Fast U_C. 

Data for week of JULY 30, 2005 I CHARTS LEGEND on Page 58 
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AIIP_AY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

.i ULY 
30 

x Y TITLE 
PROD 7NGWRITFRI 

r -AS GOOD AS I ONCE WAS 
11 

© 
2 

3 

4 

5 5 

1 

e 

4 

7 

8 9 9 

6 5 

9 13 

7 7 

12 14 

44 11 8 

CD14 15 

11 13 12 } -6 17 

18 16 

a -7 16 

-9 20 

Artist 
IMPRINT A NUMBER / PROMOTION LABEL 

Toby Keith 
O DREAMWORKS 

FAST CARS AND FREEDOM 
M.BRIGHT,M.WILLIAMS,RASCAL FLATTS (G.LEVOX,N.THRASHER,W MOBLEY) 

SOMETHING MORE 
G.FUNDIS (K.HALL,J.NETTIES,K. BUSH) 

MISSISSIPPI GIRL 
D.HUFFB,GALLIMORE,F.HILL (J. RICH,A.SHOENFIELO) 

YOU'LL BE THERE 

Rascal Flatts 
O LYRIC STREET 

Sugarland 
e MERCER 

Faith Hill 
O WARNER BROS, /WH'. 

George Strait 
0 MCA NASHVIL 

GREATEST 
GAINER 

3 

PLAY SOMETHING COUNTRY Brooks & Dunn 
T BROWN,R.pUNN,K,BROOKS (R.DUNN,T.MCeRIOE) ARISTA NASHVILL- 

MAKING MEMORIES OF US 
D.HUFF,K.URBAN (R.CROWELL) 

ALCOHOL 
F. ROGERS (B.PAISLEY) 

KEG IN THE CLOSET 
B. CANNON,K.CHESNEY (K.CHESNEYB.JAMES) 

DON'T WORRY 'BOUT A THING 
O,HUFF,SHEDAISY (K.OSBORN,J.SEERE) 

PICKIN' WILDFLOWERS 
J.STEELE (K.ANDERSON,J.RICH,K.WILLIAMS) 

DO YOU WANT FRIES WITH THAT 
B,GALLIMORE,T.MCGRAW,D.SMITH (C,BEATHARD,K.K.PHILLIPS) 

GOODBYE TIME 
B. BRADDOCK (R.MURRAH,J.D.HICKS) 

A REAL FINE PLACE TO START 
S.EVANS,M.BRIGHT (R.FOSTER,G.DUCAS) 

HELP SOMEBODY 
M.WRIGHT,J.SCAIFE (K.RAINES,J.STEELE) 

MY SISTER 
.MCENTIRE,B.CANNON.N WILSON (R.DEAN,B,BAKER,A.DALLEY) 

SOMEBODY'S HERO 
K.STEGALL (J. O'NES'. I 

Keith Urban 
oO CAPITOL 

Brad Paisley 
ARISTA NASHVILLE 

Kenny Chesney 
O BNA 

SheDaisy 
O LYRIC STREET 

Keith Anderson 
O ARISTA NASHVILLE 

Tim McGraw 
O CURB 

Blake Shelton 
o. WARNER BROS /WRN 

Sara Evans 
e RCA 

Van Zant 
O COLUMBIA 

Reba McEntire 
O MCA NASHVILLE 

Jamie O'Neal 
O CAPITOL 

C) 21 21 14 

22 2L 11 

el 25 11 

26 2E 

23 22 

27 27 

24 25 

29 3C 

28 32 

20 19 

20 31 

33 33 

32 34 

AIR 
POWER 

AIR 
POWER 

AIR 
POWER 

10 

8 

12 

10 

14 

15 

16 

17 

GEORGIA RAIN 

SOMETHING TO BE PROUD OF 

REDNECK YACHT CLUB 
t D.S:WILLIAMS). 

Trisha Yearwood 
O MCA NASHVILLE 

Montgomery Gentry 
O COLUMBIA 

Craig Morgan 
0__ BROKEN BOW 

18 

19 

HICKTOWN 
M.KNOX (V.MCGEHE,J.RICH,B,KENNY) 

IT'S A HEARTACHE 
C.HOWARD (R.SCOTTS.WOLFE) 

STAY WITH ME (BRASS BED) 
M.WILLIAMS (B.JAMES,T.MCBRIDE,J.HUGHES) 

ARLINGTON 
S.HENDRICKS (J,SPILLMAN,D.TURNBULL) 

HE OUGHTA KNOW THAT BY NOW 
B,GALLIMORE (J.SPILLMAN,C.INGERSOLL) 

BEST I EVER HAD 
M.WRIGHT (M.SCANNELL) 

THE TALKIN' SONG REPAIR BLUES 
K.STEGALL (0 LINDE) 

PROBABLY WOULDN'T BE THIS WAY 
D.HUFF (J.KENNEDY,T.KIDD) 

HILLBILLIES 
R,LANDIS,G,MCDOWELL (B.SEALS,K.PLUSH,G.MCDOWELL) 

YOU'RE LIKE COMIN' HOME 
J.NIEBANK (B.KINNEY,B.D.MAHER,J.STOVER) 

Jason Aldean 
O BROKEN BOA. 

Trick Pony 
O ASYLUM -CURB 

Josh Gracin 
0 LYRIC STREET 

Trace Adkins 
e CAPIT(IL 

Lee Ann Womack 
O MCA NASHVILLE 

Gary Allan 
0 MCA NASHVILLE 

Alan Jackson 
0 ARISTA NASHVILLE 

LeAnn Rimes 
O ASYLUM -CURB 

Hot Apple Pie 
O DREAMWORKS 

Lonestar 
0 BNA 

SINGLES SALES 
TITLE 
ARTIST MPRINT ' DISTRIBUTING LABEL) 

INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDEHWOOD ;. rc LT... HMG) 

DREAM BIG 
RYAN SHUPE A THE RUBBER BAND (CAPITOL) 

6 

o 3 23 

L 38 

6 87 

e E 36 

E 29 

7 48 

10 39 

o 
e 

F SHE WERE ANY OTHER WOMAN 
EDDY JEWELL (COLUMBIA/SONY MUSIC) 

RESTLESS 
YLISDN KRAUSS + UNION STATION (ROUNDER) 

HURT 
JOHINY CASH (AMERICAN /LOST HIGHWAY) 

THE BUMPER OF MY S.U.V. 
;HEIM WRIGHT (PAINTED RED) 

VIVA LAS VEGAS 
HE GRASCALS WITH SPECIAL GUEST DOLLY PARTON (ROUNDER) 

3ABY GIRL 
SUGARLAND (MERCURY /UMGN) 

YOU DON'T LIE HERE ANYMORE 
;HELLY FAIRCHILD (COLUMBIA /SONY MUSIC) 

SPEED 
MONTGOMERY GENTRY (COLUMBIA/SONY MUSIC) 

Don't miss another important 
COUNTRY IVILJSIC tJPI)AI E 
Visit www.BillboardRadioMonitor.com to sign up to register for 
,toil free Country Radio Blast. 

13ill I)oarclRaCliolVlonitor.(;o111 
I-O- COUNTRY SONGS: 119 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award - 
d b songs appearing in the top 20 on both the BDS Airplay and Audience charts 
far the first time with increases in both detections and audience. © 2005 VNU 
Fes ress Media, nc All rights reserved. COUNTRY SINGLES SALES: © 2005 
ANLI 3usiness Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
FIT'REDICTOR: © 2005, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
/LL CHARTS: See Chart Legend for rules and explanations. 
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27 
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{erh's 33. 

Tilion 
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Sin;e 
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31 29 

37 40 

35 36 

34 37 

36 35 

38 39 

39 38 

41 42 

40 41 

42 43 

44 45 

43 46 

ALwie ta4e 

licit Shot 

SEtul. re3C 

jig 1.4 nili 
Eufence 
kTiïeSSiCTI 

vit spins 
-2 statiors. 

46 50 

0 52 54 

© 
47 47 49 

'Wile debut 
9rgIe ho1dE 

aAD.11, 
=and back 
gaits will 
ET4DDI) 
irlD-essimE.. 

53 110 

59 52 

57 - 

57 51 57 

551 58 - 

60 

TITLE Artist 
IMPRINT E NUMBER / PROMOTION LAB:. 

1TH OF JULY 
OBB.T. BROWN (S.JE 

Shooter Jennings Featuring George Jones 
O UNIVERSAL SE.. 

DELICIOUS SURPRISE (I BELIEVE IT) Jo Dee Messina 
MORE,TMCGRAW (G.BURTNICK,B.HART) 

BRING ME DOWN 
,.iDDELL,M.WRUCKE (M.LAMBERT,T.HOWART) 

DREAM BIG 
DEERE (R.SHUPE) 

BILLY'S GOT HIS BEER GOGGLES ON 
SILVER (M.MOBLEYP.WHITE) 

GOOD OLE DAYS 
ROGERS,PVASSAR (PVASSAR,C.WISEMAN) 

TEXAS 
L BROWN,G. STRAIT (S.D.JONES.PWHITE) 

MISS ME BABY 
R WRIGHT,C.CAGLE (C.CAGLE,M. POWELL) 

BOONDOCKS Little Big Town 
W KIRKPATRICK,LITTLE BIG TOWN (W. KIRKPATRICK,LITTLE BIG TOWN) 0 EQUITY 

THE BEST MAN Blaine Larsen 
R. L. FEEK,T.JOHNSON (B. LARSEN,T.JOHNSON,R. L.FEEK) O GIANTSLAYER(BNA 

USED TO THE PAIN Tracy Lawrence 
,I. STROUD (M.NESLER,T.MARTIN) O DREAMWORKS 

MUST BE DOIN' SOMETHIN' RIGHT Billy Currington 
'J. CHAMBERLAIN (PJ.MATTHEWS,M.DODSON) O MERCUI'.i 

Miranda Lambert 
e EPIC Ar,-. 

Ryan Shupe & The Rubber Band 
Ge CAPI! 

Neal McCoy 
00 

Phil Vassar 
O ARISTA NASHVIi 

George Strait 
0 MCA NASHVILLE 

Chris Cagle 
O CAPITOL 

BETTER LIFE 
D. HUFR.K.URBAN (R. MARA. K. URBAN) 

Keith Urban 
e CAPITOL 

RAINBOW IN THE RAIN Clint Black 
EQUITY 

COME FRIDAY 
B. WATSON,M.BRADLEY,A.TIPPIN (K.ARCHER,M.T.BARNES) 

SUMMER GIRL 
J.STROUD ( J.ANDREWS,M.CHAGNON,J.T.SLATER) 

DOIN' IT RIGHT 
.1 STROUD (S.AZAR,A.J.MASTERS,T.COLTON) 

TWO HEARTS 
1.1 JONES.Z.JONES (E. HILL.A.J.MASTERS) 

COME A LITTLE CLOSER 
B BEAVERS (B.BEAVERS,O,BENTLEY) 

XXL 
,TEELE (K.ANDERSON.B.DIPIERO) 

KING OF THE CASTLE 
I BROWN (M.JENKINS) 

INSIDE YOUR HEAVEN 
D. CHILD (A.CARLSSON,P.NYHLEN,S.KOTECHA) 

GOOD PEOPLE 
B. CHANCEY,K.BEARD (T.JAMES,K.MARVELL) 

INTENTIONAL HEARTACHE 
iOAKAM (D.YOAKAM) 

ANGELS 
EHNING (B. MOORE,TSEALS,H.MCNALLEY) 

THAT'S THE KIND OF LOVE I'M IN 
WRIGHT,G.DROMAN (C.BEATHARD,M.P.HEENEY) 

DOMESTIC, LIGHT AND COLD 
B. BEAVERS (B.BEAVERS,D. BENTLEY) 

THIS I GOTTA SEE 
-, SCRUGGS (T.MARTIN,N.THRASHER) 

SOMEWHERE BETWEEN TEXAS AND MEXICO 
,EHMAN (T.SUMMAR,LKELLEY) 

NOBODY EVER DIED OF A BROKEN HEART 
i ISHNSONA.BREWER IW. MESON .K.GREENBERG.TRADIGANI 

Aaron Tippin 
LYRIC STRI. 

Jessica Andrews 
O DREAMWORKS 

Steve Azar 
O MERL 

Zona Jones 
e D /OUARTER BACK 

Dierks Bentley 
oO CAPITOL 

Keith Anderson 
O ARISTA NASHVILLE 

Matt Jenkins 
UNIVERSAL SOI 

Carrie Underwood 
000 ARISTA'RMG 

Jeff Bates 
0, 

Dwight Yoakam 
O VIA/NEW WEST/COLI;'.'. 

Randy Tray Ti 

O WORD -CURB /WARNER BROS x 

Jace Everett 
O EPIC EVIL 

Dierks Bentley 
U CAPITDI 

Andy Griggs 
0 

Pat Green 
O REPUBLIC /UNIVERSAUMEY 

Cowboy CrEIS 
O ASYLUM -C, 

29 

32 

33 

34 

35 

36 

37 

36 

36 

4C 

41 

42 

44 

45 

46 

47 

48 

49 

50 

51 

52 

53 

54 

55 

55 

51 

58 

42 

56 

ARTIST/ the /LABEL!(Score) 

COUNTRY 

DATA PROVIDED BY 

See chart legend for rules and explanations. Yellow indicates recently tested title, 

indicates New Release. 

Chart Rank ARTIST I illo .ABEL(Score) 

SHEDA 
TIM MC., 

Mississippi Girl WAtER IRAS. (e0.r i 

Fay Some Airy Grunt y ARISTA NW/1.0 (95.5) 

Alcohol ARISTA $r- r -11LLE (Sï.O 

Don't Worry 'Bout A f ti it AR C ;TFEET(85.e) 

Do You Want Fr +kith That LRE(87.3) 
Goodbye Tire W1119EB :ROC- ('7.8) 

A Real Tine Placo Tt òlart ICAE1.3) 
My Sister NE, ASHS BLLI (OLi 

SomeDody's Het .AATOL('S: I 

Georgie eár MCA IASla+a_E (85.01 

SARA EVAN 
REBA NICE( 
JAMIE O`NE. 
TRISHA Y EAR .. :,,..- 

4 

6 

B 

10 

12 

13 

14 

16 

17 

18 

Chart Rank 

Something To Be Proud Of COLUMBIA (77.6) 

Its A Heartache ASYLUM -CURB (80.5) 

Arlington CAPITOL (88.1) 

He Oughta Know That By Now MCA NASHVILLE (81.6) 

Probably Wouldn't Be This Way ASYLUM -CURB (73.3) 

Good Ole Days ARISTA NASHVILLE (77.0) 

Miss Me Baby CAPITOL (76.9) 

Most Be DOT' Somethin' Right MERCURY (88.1) 

Come A Little Closer CAPITOL (80.2) 

Inside Your Heaven ARISTA (84.7) 

Angels WARNER BROS. (79.3) 

19 

22 

24 

25 

28 

36 

38 

42 

49 

52 

55 

BETWEEN THE BULLETS 

SHEDAISY PLANTS FIRST TOP 10 IN FIVE YEARS 
With more than 22 miLDx audience it- p>te;sions during the 

tracking week, SheDais -s ' Daft Worry- 'Bout a Thing" gains 

1.5 million impressions tare± becomes tlL .ric-'s first top 10 sin- 

gle in almost five years. 

The sister act from Ems' 17 Lake City 

rises 12 -10, its highest chit ben_h- 

mark since "I Will ... Bhf' mse b Mo. 

2 in 2000, SheDaisÿ s hi#1rst- chared 
title to date. The group limo had a íów 

close calls with the top :0 as ww1L 

"Lucky 4 You (Tonight rs Just M2)" 

stopped at No. 11 in 2001, while "Passenger Seat" and "Come 

Home Soon" peaked at No. 12 and No. 14, respectively, in 2004. 

The new track is detected at 118 monitored signals, with tcp 

audience penetration at WUSN CH- 

cago (1.4 million). The trio keeps tcp 

10 company with Rascal Flatts (No.'_) 

and Sugarland (No. 3), marking ti-e 

first time in the monitored airplay era 

that three trios have competed simul- 
taneously in that part of the chart. 

-Wade jessen 

Data for week of JULY 30, 2005 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 53 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 

i Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoirdScan 

HOT 

LATIN SONGS 

o 
o 

x r TITLE 
á3 3á PRODUCER (SONGWRITER) 

I 14 

2 3 

14 21 

4 3 2 

o 

Artist ç ó 
IMPRINT / PROMOTION LABEL ái 

LA TORTURA Shakira Featuring Alejandro Sanz 

NADA ES PARA SIEMPRE 

GREATEST 
GAINER 

Luis Forasi 

AMAR SIN SER AMADA Thalia 
3 

LA CAMISA NEGRA Juanes . SANTAOLALL /, d;LS, SURCO; UNIVERSAL LATE. 

7 5 
MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector 
I. UNYTUNES (LUN'rlu(JE - LA.WISIN.YANDEL.H "EL BAMBINO') MAS FLOW /UNIVERSAL LAT'. 

6 4 6 LO QUE PASO, PASO Daddy Yankee 
LUNYTUNES.E.LIND (R.AYALA.J ORTIZ) EL CARTEL/VI MACHETE 

o 5 4 

8 8 9 

9 9 18 

10 6 11 

(ID 12 10 

12 11 8 

13 13 13 

1E 14 

17 15 

27 24 

T7 IC 7 

22 29 

ALGO MAS 
A AVILA (A.AVILA.N.JIMENEZ) 

1 

5 

3 

La 5A Estacion 
3 

SONY DISCI 

ERES DIVINA 
. rgRE ,1RRAL (J GABRIEL) 

Patrulla 81 7 

MI CREDO 
ERRA (FATO) 

K -Paz De La Sierra 9 

DUENO DE TI 
TPEZ) 

RAKATA 
Lr'. YAr1DEL) 

Sergio Vega 6 

SONY DIso 

Wisin & Yandel 
10 

MAS FLOW /UNIVERSAL LAI''. 

BANDOLERO 
TEJADA (O.TANON.J. L.MORIN) 

Olga Tenor' 
SONY DIS 

VIVEME 
,g hAUTA.L.PAUSINI,B.ANTONACCI) 

REGGAETON LATINO 
. O.LANDRON.E.LIND) 

LA LOCURA AUTOMATICA 
ALLSTAR (G. LAUREANO) 

Laura Pausing 
WARNER LAIC. 

Don Omar 
CHOSEN FEW EMERALD /URBAN BOX OFF E 

La Secta Allstar 
UNIVERSAL LA" 

TIEMPO 
- RTINEZ (A MARTINEZ) 

Intocable 
EMI LAE 

HOY COMO AYER 
1 sugu i:. 

Conjunto Primavera 
FOWL 

ELLA Y YO 
E LIND . H (W 0 LANDRON,A ROMEO SANTOS) 

!E 
21 27 

YO QUISIERA {¡ A VAZOUE 

20 16 12 
OBSESION (NO ES AMOR) 
H PEREZ "I, TOSI 

21 20 16 
LA SORPRESA 

28 30 

CD 26 32 

24 22 20 

3D 25 

Aventura Featuring Don Omar 
PREMIUM L -' '. 

Reik 
SONY 51,..L1 

Frankie J Featuring Baby Bash 
COLUMBIA /SONY DIS, 

Los Tigres Del Norte 

YA ME HABIAN DICHO 
PRIVERALL.RIVElo oluJ R RONOUILLO VON HORSTEN) 

SIEMPRE TU A MI LADO 

AMOR DEL BUENO 
LI DOMM.R.BARBA (R.6ARBA, 

Y LAS MARIPOSAS 
M. FIGUEROA (J .M FIGUEROA) 

Lupillo Rivera 
5N101`á' 

Marco Antonio Solis 
FONOV. 

Reyli 
SONY DISC 1`.. 

6 

8 

12 

15 

16 

18 

19 

2 

3 

22 

23 

11 

Pancho Barraza 
21 

MUSARTZBAL9P'- 

Fonsi enters 

Top Latin 

Albums at 

No. 2 and 

The Billboard 
200 at No. 

62. See Hot 

Box, page 43. 

1 

Daddy Yankee 

is the first 

artist to place 

five songs on 

this chart at 

the same time. 

Selena, 

Alejandro 

Fernandez and 

Don Omar 

each had four. 

Intocable's 
"X" has been 

certified Latin 
platinum 
(200,000 
units 
shipped). 

26 

27 

28 18 23 

Q 38 38 

o 40 45 

31 31 34 

o 46 28 

33 29 26 

34 34 46 

35 25 41 

36 32 22 

37 33 36 

38 35 31 

39 36 39 

40 37 35 

CD 39 33 

43 37 

43 41 

CD47 

I7 49 47 

CD ® 
49 50 - 

50 44 - 

w Now TITLE 
á3 .A áe1 - 

AIRE 
19 17 

I ROSAS ,J E CONTRERAS, 

24 19 
NI EN DEFENSA PROPIA 

oRTEGAI 

QUE IRONIA 
MARTINEZ) 

NO PUEDO OLVIDARTE 
.C.GONZALEZ) 

ASI COMO HOY 
,.,RCIA IBARRA 

QUE MAS QUISIERA 
_IZARRAGA.J. LIZARHAGA ru ALVAREZ, 

VENGADA 
SRES 

I C. BRANT.D.FREIBERGI 

2 
Artist et+ 

IMPRINT / PROMOTION LABEL ÿg 
Intocable 

EMI LATIN 

Los Temerarios 
FONOVISA 

Andy Andy 
WEPA /URBAN BOX DEFILE 

Beto Y Sus Canarios 
DISA 

3 

18 

29 

Alegres De La Sierra 30 
VIVA 

Banda El Recodo 
FORMOSA 

Ednita Nazario 
SONY DISCOS 

POBRE DIABLA Don Omar 
_ 

.',r'RINO" DELGADO (W. O. LANUHOF) VI /MACHETE 

PLAY THAT SONG Tony Touch Featuring Nina Sky & B Real 
d; ESACIAD L.PRICE,M.MCLAREN.S.HAGUE.L. FREESE,N.ALBINO.N.ALBINO.J.A. HERNANDEZ,VFELIX) EMI LATIN 

UNA DE DOS 
H MARANO (FATO) 

MIA 
I EFAN JR. ,R.GAITAN.A. GAITAN,T MARDINI (E ESTEFAN.JR. .R. GAITAN.A.GAITAN T.MAR5INE T MCWILLIAMS) 

DONT STOP 
r 'I, ZION E'NOX1 

ECHAME A MI LA CULPA 
^,oE 

YA NO LLORES 

Mariana 
UNIVISIO r, 

Paulina Rubio 
UNIVERSAL LATINO 

Zion & Lennox 
WHITE LION /SONY DISCO.. 

Luis Miguel 
WARNER LATINA 

Ramon Ayala Y Sus Bravos Del Norte 
FREDDII 

SI LA QUIERES 
>rNGO (A .B. OUINTANILLA III,R.VELA) 

CONTRA VIENTOS Y MAREAS 

HASTA EL FIN 

Los Horoscopos De Durango 
PROCAN 'DISA 

Chayanne 
SONY DISCOS 

Monchy & Alexandra 
JAN 

MANANA QUE YA NO ESTES 

20 

18 

17 

34 

25 

8 

33 

18 

33 

11 

6 

25 

Grupo Innovacion 
38 

GARMEX /FONOVISA 

YO VOY 
_ R.AVALA.ZION. LENNOX) 

VEN BAILALO 
'.u4.lEGA MONTES, 

NO ME DEJES SOLO 
ISIN,YANDEL) 

SOLO DEJE YO A MI PADRE 
( ENV, 

I LOVE SALSA 

Zion & Lennox Featuring Daddy Yankee 
44 

WHITE LION ,`SONY DISCOS 

Angel & Khriz 
46 

L LEAR 

Daddy Yankee Featuring Wisin & Yandel 
46 

EL CARTEL/VI /MACHETE 

Grupo Montez De Durango 
45 

DISH 

N'Klabe 44 
NU /SONY DISCOS 

QUIERO QUE SEPAS 
E '' G MEJIA LLOSAS) 

Cardenales De Nuevo Leon 
DESA 

47 

OYE MI CANTO N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato 
= E, MGMATOEALMONTE. LVASOUEZ. R. GARCIARAMEREZ .R.AYALA.N.ALBINO.N ALBINO) ROC- AFELLA/DEFJAMl10JM4 

22 

LATI N ALBUMS 
ARTIST Title 

NUMBER ! DISTRIBUTING LABEL (PRICE) 

1 1 
6 ® SHAKIRA Fijacion Oral Vol. 1 

AY MUSIC (18.98) I O Ea 1 LUIS FONSI 
.881 (14.98) 

2 
DADDY YANKEE Barrio Fino 

MACHETE (15.98) 

Paso A Paso 

o 
5 u 3 

6 14 

7 6 16 

1C 12 1) 

9 E 9 

11 

12 

10 9 

4 

10 

13 11 7 

14 ; 6 

15 12 13 

16 P 17 

17 15 11 

18 to 19 

'4 5 

23 25 

21 '9 21 

22 1$ 15 

26 29 

24 2 22 

VARIOUS ARTISTS MVP 2: The Grand Slam 
14 V.P 375266 /MACHETE (15.98) 

MARCO ANTONIO SOLIS La Historia Continua... Parte II 

]NOVISA 351643IUG (13 981 +' 

VARIOUS ARTISTS Chosen Few: El Documental 
HOSEN FEW EMERALD 12061 /URBAN BOX OFFICE (13.98 CD /DVD) + 

ANDY ANDY 
.. nil;- . F'n', efFICE .11 90 CD DVD,'+ 

GREATEST 
GAINER 

RBD 

CONJUNTO PRIMAVERA 
000515V 351902 _BS 110 'rE + 

Ironia 

Rebelde 

Dejando Huella II 

JUANES 
cg_RCO 003475 /UNIVERSAL LATINO (17.98) 

Mi Sangre 

LUNYTUNES & BABY RANKS Mas Flow 2 
. V5 FE nW 2300T7II'IIVERSAI LATINO (14.98) 

PATRULLA 81 Divinas 

RY COODER Chavez Ravine 
- +E . :H 7987- AH,NER BROS. (21.98) 

VARIOUS ARTISTS Agarron Durango Vs Tierra Caliente 
SA 720548 (11 9,. + 

AKWID / JAE -P Kickin' It...Juntos 
navis10N 31047.. + 

VARIOUS ARTISTS Explosion Duranguense 
DISA 720537 11" ))) 

TONY TOUCH The ReggaeTony Album 
_ 1 ELEME',. - 116.98) 

IL WO 
11- 

C' 

Y x 5 ARTIST 
s-3 43 3á 3ó IMPRINT S NUMBER / DISTRIBUTING LABEL (PRICE) 

1 ©® 
2 

1 

4 

30 27 24 

2 31 25 26 

6 32 21 20 

8 33 31 27 

5 34 33 34 

1 35 32 31 

2 36 29 28 

2 ® 
4 38 39 42 

6 39 28 30 

9 40 35 33 

4 41 38 39 

11 42 37 37 

43 40 41 

3 44 42 36 

1 45 36 32 

5 C) 54 53 

12 47 49 52 

2 48 47 46 

22 49 45 35 

2 50 46 50 

Title 

VARIOUS ARTISTS Reggaeton Explosion 
1E OW /MACHETE 909094; UNIVERSAL LATINO (14.98 CD /DVD) +. 

30 38 
LA SECTA ALLSTAR Consejo 

'.,VERSAL LATINO 457782 )1A AVE 

O 34 54 6 
SETTER WHITE LION 95748/SONY DISCOS J16 98) 

PACE ZION & LENNOX Motivando A La Val: Special Edition 

29.24 18 
LUPILLO RIVERA El Rey De Las Cantinas 
EnavisION 310380/ÚG (14.98) 

GRUPO MONTEZ DE DURANGO Y Sigue La Mata Dando 1 

'ESA 720464 IT2 + 

EDNITA NAZARIO Apasionada 
- 98) 

LOS TEMERARIOS Veintisiete 
FONOVISA 

AVENTURA God's Project 
PREMIUM TONS DISCOS (13.98) 

VARIOUS ARTISTS Los Grandes De Durango En Vivo 

INTOCABLE 
EMI LATIN 98513 06 98) 

X 

GLORY 
VI 004747 /MACHETE (14.98) 

Glou/Glory 

25 23 2.2 
VARIOUS ARTISTS Los Bandoleros: The First Don Omar Production 

.é ALLSTAR/VI 450673 /MACHETE')5. 96a 

REYLI En La Luna 
. 'NY DISCOS 93414 (15.98) 

VARIOUS ARTISTS The Hitmakers Of Reggaeton 
150713 MACHETE , I T. 98 CD /DVD) Ú 

:;'BULLA 
E' LA PROPIEDAD DE DURANGOÌALACRANES MUSICAL .. -.. 

g. 1H 98) 

ALACRANES MUSICAL 100% Originales 
.10151V'. ' UG (13.98) 

LA 5A ESTACION Flores De Alquiler 0 
SONY DISCOS 1;2127 (12.981 

LOS CAMINANTES Tesoros De Colecciona Lo Romantico De Los Caminantes 

CONY DISCOS 5, , IT I9 98) 

ANA BARBARA JENNIFER PENA Confesiones 
r,OVISA -1 

VARIOUS ARTISTS Juntos... Grandes Duetos 

VICENTE FERNANDEZ Tesoros De Coleccion 

VARIOUS ARTISTS Reggaeton Con Gasolina 
EACH LATINO 51 MADACY (7.98) 

VARIOUS ARTISTS Reggaeton All Stars 
NA 2791, '1IVERSAL LATINO (15.98 CD /DVD) + - 

VARIOUS ARTISTS Reggaeton Club Anthems 
UNIVERSAL LATINO (17.98 CD /DVD) + 

CAFE TACUBA Un Viaje 
UNIVERSAL LATINO 004461 115 98) + 

DON OMAR The Last Don: Live 
VI 456618 /MACHETE (17.96) 

I' LOS TIGRES DEL NORTE Directo Al Corazon 
FONOVISA 351601 AG (14.98) :+ 

VARIOUS ARTISTS Ultimate Reggaeton Collection 
EVERYWHERENI 450715 /MACHETE (15.98 CD /DVD) Ú 
OLGA TANON Una Nueva Mujer 
<ONY DISCOS 95679 (16.98) 

GRUPO HANYAK Duranguence A Todo Lo Que Da 
MADACY LATINO 51037 /MADACY (12.98) 

VICENTE FERNANDEZ Mis Corridos Consentidos 
UNA DISCOS 95624 (12.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 

REDOlE 1890 (16.98) 

LOS TEMERARIOS 
DISA 720392 (11.98) 

La Mejor...Coleccion 

26 

S 3¢ wyex ARTIST 
IMPRINT & NUMBER J DISTRIBUTING LABEL (PRICE) 

RAMON AVALA Y SUS BRAVOS DEL NORTE Ye No Llores: El Disco Glue Se Ve 

FREDDIE 1915 (16.98) + 

Title 
5 as 

13 51 43 40 

8 52 58 70 

10 53 51 48 

7 54 44 43 

18 55 41 44 

10 56 60 56 

20 57 57 71 

5 58 48 47 

22 63 60 

22 60 55 58 

6 61 50 49 

37 62 59 55 

8 63 53 63 

28 64 67 69 

14 65 56 45 

16 66 64 65 

11 ® 
2 68 68 66 

2 = 
9 = 
5 71 52 51 

39 72 70 73 

5 = 
16 74 66 - 

2 75 71 59 

MARIANA 
.. ,, 310396/UG (13.98) O 

La Nina Buena 

CHAYANNE Desde Siempre 
)NY DISCOS 95678 (17.98) 

MANA Eclipse 
, RNER LATINA 61046 (18.98) 

VARIOUS ARTISTS iLos Cuatro De Chihuahua! 
'JVISION 310536/ÚG (13 98) +' 

LA MAFIA Tesoros De Coleccion 
TINY DISCOS 94090 (9.98) 

REIK Reik 
,,IEV DISCOS 95680 (14.98) 

A.B. QUINTANILLA III PRESENTS KUMBIA KINGS Duetos 0 
LII LATIN 73410 (16.98) l 

LUIS MIGUEL Mexico En La Piel D ARNER LATINA 61977 (17.98) 

GRUPO EXTERMINADOR 30 Recuerdos 
' :OVISA 351612/UG (11.98) 

LUNYTUNES La Trayectoria Li 
FLOW /GOLD STAR 180008 /UNIVERSAL LATINO (18.98) 

LOS HOROSCOPOS DE DURANGO Y Seguimos Con Duranguenserl! 
ITn 720503 (14,981 v. 

A B. QUINTANILLA III PRESENTS KUMBIA KINGS Fuego 
:'I LATIN 90595 (15.981 

CARDENALES DE NUEVO LEON La Mejor...Coleccion 
,A 720416 (9.98) 

JAGUARES Cronicas De Un Laberinto 
',NY DISCOS 94044 115.981 

LOS BUKIS 
,r,OVISA 350895/11G (13.98) 

25 Joyas Musicales 

CHALINO SANCHEZ 
'SORT 13221. BALBOA (9 901 

Coleccion De Oro 

JAVIER SOLIS Tesoros De Coleccion 
SONY DISCOS 95328 (9.98) 

MARCO ANTONIO SOLIS Razon De Sobra 
FONOVISA 351483/UG (15 98) + 

MONCHY & ALEXANDRA Hasta El Fin 
JAN 95422 /SONY III gHE 

LOS REHENES Por Tu Amor 
FONOVISA 351921 

LOS TEMERARIOS Tesoros De Coleccion 

LAURA PAUSINI 
:. ARNER LATINA 61896 (17.98) 

Escucha Atento 

DJ TEPEHUANES Duranguense Mix 2005 
u,A 720527 (12.98) 

VARIOUS ARTISTS 
L'I LATIN 77340 (16.98) 

Selena Vive! 

38 

8 

41 

44 

57 

11 

17 

7 

2 

2 

18 

11 

3 

54 

21 

7 

51 

26 

64 

19 

10 

54 Go to www.billboard.biz for complete chart data Data for week of JULY 30, 2005 I CHARTS LEGEND on Page 58 
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LATIN AIRPLAY 

POP 

T 

a 

o 

i3 

1 

2 

3 

4 

6 

i 5 

8 

11 o 
a 

TITLE ,TrR 
ARTIST (IMPRINT / PROMOTION LABEL) 

LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

ALGO MAS 
LA SA ESTACION (SONY DISCOS) 

NADA ES PARA SIEMPRE 
LUIS EONS! (UNIVERSAL LATINO) 

VIVEME 
LAURA PAUSINI (WARNER LATINA) 

LA LOCURA AUTOMATICA 
LA SECTA ALISTAR (UNIVERSAL LATINO) 

LA CAMISA NEGRA 
JUANES (SURCO /UNIVERSAL LATINO) 

YO QUISIERA 
REIN ,1)NY DISCOS) 

AMAR SIN SER AMADA 
THALIA (EMI LATIN) 

AMOR DEL BUENO 
REPLI (SONY DISCOS) 

.0 
9 

BANDOLERO 
OLGA TANON (SONY DISCOS) 

OBSESION (NO ES AMOR) 
FRANKS J FEATURING BABY BASH (COLUMBIA /SONY DISLU; 

VENGADA 
EDNITA NAZARIO (SONY DISCOS) 

MIA 
PAULINA RUBIO (UNIVERSAL LATINO) 

SIEMPRE TU A MI LADO 
MARCO ANTONIO SOLIS ( FONOVISA) 

ECHAME A MI LA CULPA 
LUIS MIGUEL ( WARNER LATINA) 

TROPICAL 
W 
t3 53 

2 

o 
o 

m 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MAYOR QUE YO 
1 

OUT RANKS, GAMY YMKEE, TONNY MN TON. WISIN. YMDEL L RECTOR IRAS FLOW /UNIVERSAL LATINO) 

RAKATA 
WISIN 8 YANDEL (MAS FLOW /UNIVERSAL LATINO) 

4 
REGGAETON LATINO 

DON OMAR (CHOSEN FEW EMERALD /URBAN BOX OFFICE) 

LO QUE PASO, PASO 
T DADDY YANKEE (EL CARTEL /VI /MACHETE) 

ELLA Y YO 
AVENTURA FEATURING DON OMAR (PREMIUM LATIN) 

6 LA TORTURA 
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC /SONY DISCOS) 

PLAY THAT SONG 
TONY TOUCH FEATURING NINA SKY 8 B REAL (EMI LATIN) 

AMAR SIN SER AMADA 
THALIA (EMI LATIN) 

DONT STOP 
ZION 8 LENNOX (WHITE LION /SONY DISCOS) 

3 
YO VOY 
ZION & LENNOX FEATURING DADDY YANKEE (WHITE LION /SONY DISCOS) 

14 
VEN BAILALO 
ANGEL 8 KHRIZ (LUAR) 

17 
NO ME DEJES SOLO 
DADDY YANKEE FEATURING WISIN A YANDEL (EL CARTEL/VI /MACHETE) 

16 
I LOVE SALSA 
N'KLABE (NU. /SONY DISCOS) 

14 12 
LA CAMISA NEGRA 
JUANES )SURCO /UNIVERSAL LATINO) 

15 10 
ESTA NOCHE DE TRAVESURA 
HECTOR EL BAMBINO' FEATURING DIVINO (FLOW UNIVERSAL L AT INS:, 

REGIONAL MEXICAN 

3 < 
2 

2 3 

3 

o 
o 
6 

o 
o 
10 

7 

8 

4 

5 

9 

14 

6 

15 

12 10 

13 11 

14 13 

15 16 

TITLE 
ARTIST ¡IMPRINT I PROMOTION LABEL) 

ERES DIVINA 
PATRULLA 81 (DISA) 

MI CREDO 
K-PAZ DE LA SIERRA (DISA) 

DUENO DE TI 
SERGIO VEGA (SONY DISCOS) 

TIEMPO 
INTOCABLE EMI LATIN) 

YA ME HABIAN DICHO 
LAPILLO RIVERA ( UNIVISION) 

LA SORPRESA 
LOS TIGRES DEL NORTE ( FONOVISA) 

HOY COMO AYER 
CONJUNTO PRIMAVERA (FONOVISA) 

Y LAS MARIPOSAS 
PANCHO BARRAZA (MUSART /BALBOA) 

NO PUEDO OLVIDARTE 
BETO Y SUS CANARIOS (DISA) 

NI EN DEFENSA PROPIA 
LOS TEMERARIOS (FONOVI FA) 

ASI COMO HOY 
ALEGRES DE LA SIERRA M, 

QUE MAS QUISIERA 
BANDA EL RECODO ( FONOVISA) 

YA NO LLORES 
RAMON AYALA Y SUS BRAVOS DEL NORTE (FREDDIE) 

SI LA QUIERES 
LOS ROROSCOPOS DE DURANGO (PROCAN /DISA) 

MANANA QUE YA NO ESTES 
GRUPO INNOVACION IGARMEX /FONOVISAI 

1 

0 LATIN AI_I3UIVIS 

POP 
_NW 

1 

,Y - ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) © LUIS FONSI 
PASO A PASO (UNIVERSAL LATINO) 

6 4 

7 6 

8 

9 7 

o 
9 

11 10 

15 

13 18 

14 13 

15 11 

See chart legrnc for Hot Dance Club Play and Hot Dance Singles Sales rulES and explanations. :L3 2005. VNU Business Media. Inc. 
and Nielsen JndScan. Inc. All rights reserved. HOT DANCE AIRPLAY N 8asce stations are electronically monitored by Nielsen 

Broadra_t Data Systems. See chart legend for rules and explanatio-1s_ 4 2005. VNU Business Media. Inc. All rights reserved 

1 

Ilk MN JULY 
30 

2005 

1 53 

MARCO ANTONIO SOLIS 
LA HISTORIA CONTINUA... PARTE II (FONOVISA/UG) 

RBD 
REBELDE (EMI LATIN) 

JUANES 
MI SANGRE (SURCO /UNIVERSAL LATINO) 

RY COODER 
CHAVEZ RAVINE (PERRO VERDE /NONESUCH /WARNER BROS.) 

EDNITA NAZARIO 
APASIONADA (SONY DISCOS) 

LA SECTA ALLSTAR 
CONSEJO (UNIVERSAL LATINO) 

REYLI 
EN LA LUNA (SONY DISCOS) 

LA SA ESTACION 
FLORES DE ALQUILER (SONY DISCOS) 

CAFE TACUBA 
UN VIAJE (UNIVERSAL LATINO) 

OLGA TANON 
UNA NUEVA MUJER (SONY DISCOS) 

MARIANA 
LA NINA BUENA (UNIVISION /UG) 

CHAYANNE 
DESSE SIEMPRE (SONY DISCOS) 

MANA 
ECLIPSE (WARNER LATINA) 

R I-IYl I-I IVI 

s3 
ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

1 DADDY YANKEE 
BARRIO FINO (EL CARTEL.VI MACHETE) O VARIOUS ARTISTS 
MVP 2: THE GRAND SLAM (M. V. P /MACHETE) 

3 2 
VARIOUS ARTISTS 
CHOSEN FEW EL DOCUMENTAL (CHOSEN FEW EMERALD /URBAN BOX OFFICE) 

4 3 
LUNYTUNES & BABY RANKS 
MAS FLOW 2 (MAS FLOW /UNIVERSAL LATINO) 

AKWID / JAE-P 
KICKIN' IT...JUNTOS (UNIVISION/UG) 

5 TONY TOUCH 
THE REGGAETONY ALBUM (UT-ELEMENT /EMI LATIN) 

GLORY 
CLOU: GLORY (VI MACHETE) O VARIOUS ARTISTS 
REGGAETON EXPLOSION (FLOW /MACHETE /UNIVERSAL LATINO) 

9 7 

CI 10 

11 8 

12 9 

13 

14 

11 

13 

15 14 

2 

5 
LE FREAK (CHRIS COX /ROMAN S. MIXES) 
GTS FEATURING NORMA JEAN A LUCI M. AVER 1207, KING STREET 

ACCEPT ME 
VERNESSA MITCHELL JVM 027 

TITLE 
RTIST IMPRINT & NUMBER / PROMOTION LABEL 

rIGOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN COLUMBIA 72898 

4 

8 1 

7 

1 9 

10 ó 

3 

.13 5 , 16 6 

19 4 

12 6 1- 

13 9 6 

T{ 

27 

7 11 

WE BELONG TOGETHER (P. RAUHOFER /ATLANTIC SOUL MIXES) 

MARIAN CAREY ISLAND PROMO /IDJMG 

FASTLANE 
ESTHER() FEATURING JEMENI AND JELLEESTONE REPRISE 42814 

SUMMER MOON 
AFRICANISM ALL STARS YELLOW 2484 /TOMMY BOY 

SUNSHINE 
GEORGIE PORGIE LIVE 001 /MUSIC PLANT 

8 
DON'T CHA (R. ROSARIO /KASKADE /DJ DAN MIXES) 
THE PUSSYCAT BOLLS FEATURING BUSS RHYMES ARM PROMO INTERSCOPE 

RIDE THE PAIN 
JULIET 1IRGIN PROMO 

NOTHIN MORE TO SAY 
ALYSON PM MEDIA 3081 

WHAT A FEELING (FLASHDANCE) 
GLOBAL OEEJAYS SUPERSTAR IMPORT 

KILLIN' ME (WHERE DID I GO WRONG) 
JENNA OBEY AUDIO ONE 522401 

DANCE WITH A STRANGER 
LIANA SWEDISH DIVA PROMO /RM 

LIVE YOU ALL OVER 
TONY MOMS PRESENTS DEBORAH COOPER' :'Y' BOY SILVER LABEL 2414/TIMMY BOY 

LOOKING FOR A NEW LOVE (REMIXES) 
JODY WATLEY PEACE BISCUIT 007 /CURVVE 

AS I AM 
DEEPA SOUL JVM PROMO 

7 1E 
DOESN'T REALLY MATTER 
MURK TOMMY BOY SILVER LABEL 2475 /TOMMY BOY 

21. 
TECHNOLOGIC 

, DAFT PUNK VIRGIN PROMO 

19 1 3 
GIRL (J. VASQUEZ /M. JOSHUA MIXES) 
DESTINY'S CHILD COLUMBIA 70304 

HOLLABACK GIRL 
GWEN STEFAN( INTERSCOPE 004435 

ORDINARY PEOPLE (M. JOSHUA REMIX) 
JOHN LEGEND 5.0.0.D. PROMO /COLUMBIA 

SEND ME AN ANGEL 
PEPPER MASHAY WITH DIGITAL IMP SONIC ADRENALINNVE 002/MUSIC PLANT 

B MORE SHAKE 
AFRIKA BAMBAATAA TOMMY BOY SILVER LABEL 2477/TOMMY BOY 

VOODOO 
AMBER JMCA 005 /SOUND ADVISORS 

21 11 MOVIN' ON 
CHRIS THE GREEK PANAGHI OJG PROMO 

Agihar I)ANC;I- 
SINGLES SALES 

VARIOUS ARTISTS 
LOS BANDOLEROS: THE FIRST DON OMAR PRODUCTION (ALLSTAR/VI /MACHETE( 

ZION & LENNOX 
MOTIVANDO A LA VOL: SPECIAL EDITION (WHITE LION /SONY DISCOS) 

VARIOUS ARTISTS 
THE HITMAKENS OF REGGAETON (VI /MACHETE) 

VARIOUS ARTISTS 
REGGAETON CON GASOLINA ( MADACY LATINO /MADACY) 

VARIOUS ARTISTS 
REGGAETON ALL STARS (PINA/UNIVERSAL LATINO) 

VARIOUS ARTISTS 
REGGAETON CLUB ANTHEMS (FLOW /MACHETE /UNIVERSAL LATINO) 

DON OMAR 
THE LAST DON: LIVE (VI /MACHETE) 

REGIONAL MEXICAN 

2 

5 

5 6 

7 

7 4 

o 
O 10 

9 

10 8 

12 

13 

11 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

CONJUNTO PRIMAVERA 
DEJANDO HUELLA II (FONOVISA /UG) 

;= la TITLE 
ARTIST IMPRINT / DISTRIBUTING LABEL 

1 WE WILL BECOME SILHOUETTES #1 

PATRULLA 81 
DIVINAS (DISA) 

VARIOUS ARTISTS 
AGARRON DURANGO VS TIERRA CALIENTE (DISA) 

VARIOUS ARTISTS 
EXPLOSION OURANGUENSE (DISA) 

GRUPO MONTEZ DE DURANGO 
Y SIGUE LA MATA DANDO (DISA) 

LOS TEMERARIOS 
VEINTISIETE (FONOVISA/UG) 

VARIOUS ARTISTS 
LOS BRANDES DE DURANGO EN VIVO (SISA) 

INTOCABLE 
X TEMI LATIN) 

LUPILLO RIVERA 
EL REY DE LAS CANTINAS (UNIVISION /UG) 

PATRULLA 81 LA PROPIEDAD DE DURANGO /ALACRANES MUSICAL 

LA MEJOR...COLECCION (DISA) 

ALACRANES MUSICAL 
T00% ORIGINALES (UNIVISION /UG) 

LOS CAMINANTES 
TESOROS DE COLECCION: LO ROMANTICO DE LOS CAMINANTES (SONY DISCOS) 

ANA BARBARA /JENNIFER PENA 
CONFESIONES (FONOVISA/UG) e 

- 
VARIOUS ARTISTS 
JUNTOS... GRANDES DUETOS (FONOVISA /UG) 

15 14 
VICENTE FERNANDEZ 
TESOROS DE COLECCION (SONY DISCOS) 

Data for week of JULY 30, 2005 For chart reprints call 646.654.4633 

Flo 

17WKS THE POSTAL SERVICE -i IA : ¡p 

ONE WORD 
KELLY OSBOURNE JAT. I, IUARY 00 
LISTEN TO YOUR HEART 
D.H.T. ROBBINS 72116 00 
THE HAND THAT FEEDS (PHOTEK DFA MIXES) 
NINE INCH NAILS NOTHING 005127 & 005125 "::,.-C,.: ; 0 
ADAGIO FOR STRINGS 
TIESTO BLACK HOLE 33252/NETTWERK 00 
TAKE ECSTASY WITH ME 

6 
III (CON CHK COK) TOUCH AND GO 20987 00 
JETSTREAM 
NEW ORDER FEATURING ANA MANTRON WARNER BOOS. 42613 00 

A 4' GOTTA GO GOTTA LEAVE (TIRED) 
VIVIAN GREEN COLUMBIA 72898 /SONY MUSIC 00 

©HEADLINES 
NEON BLONDE DIM MAK 10084 00 

3 33 
TEMPTED TO TOUCH (REMIXES) 
RUPEE ATLANTIC 93646/AG 00 

11 3 13 
its LIKE THAT (D. MORALES REMIXES) 
MARIAN CAREY SLAND 004621 /IDJMG O 
EVERYTHING 
KASKADE 

F. 12 3 15 

13 2 8 

14 9 4 

FORGIVE 
IREINA ROBBINS 72127 00 

2N 11 

19 1- 58 

20 1' 24 

2 

22 RN-:NTRY 

23 R -ENTRY 

EXODUS '04 
uTADA ISLAND 004682 /IDJMG 00 
THE BOXER 
THE CHEMICAL BROTHERS FREESTYLE DUST 72949 /ASTRALWERKS 0 
ENJOY THE SILENCE...04 
OEPECHE MODE MUTE /REPRISE 42757 /WARNER BROS, 00 
MAKE YOUR MOVE 
LIZA QUIN WITH EL GENERAL TRUE LIFE 100202 0 
KRAFTY 
NEW ORDER WARNER BROS. 42800 00 
LEFT OUTSIDE ALONE (J. NEVINS REMIX) 
ANASTACIA DAYLIGHT /EPIC 76705 /SONY MUSIC 00 
GALVANIZE 
'HI CHEMICAL MOTHERS EUMPABB O.TP FREESRLE OUST 76599ASIRALWERKS 00 
I LIKE IT 
NARCOTIC THRUST YOSHITOSHI 72129 / ROBBINS 00 
SWAY /SPIDER -MAN THEME 
MICHAEL RUBLE 143 /REPRISE 42740/WARNER BROS 0 
WHEN THE DAWN BREAKS 
NARCOTIC THRUST YOSHITOSHI 013 /DEEP DISH 00 

R 71 
ME AGAINST THE MUSIC 
BBITNEY SPEARS FEATURING MADONNA JIVE 57757/ZOMBA 00 
SOLDIER /LOSE MY BREATH 
OESTINYS CHILI FEATURING TI S LIL WAYNE COLUMBIA 707811S0NE MUSIC 00 

i 3 
3 TITLE 

3ó ARTIST IMPRINT S. NUMBER / PROMOTION LABEL 

NEVER WIN 
FISCHERSPOONER CAPITOL 30631- 

31 4 

27 12 

4 28 

29 

14 
KRAFTY (DJ DAN /E. KUPPER /MOREL MIXES) 
NEW ORDER WARNER BROS. 42800 

BURNIN' OUT 
LAUREN HILDEBRANDT HILDY 3003 /MUSIC PLANT 

3 

32 4 

28 7 

3' 4 

1112'3F 
3 

35 2: 10 

1114' 2 

37 33 6 

25 12 

47 

_ 46 

49 

50 

PREPARE FOR THE FIGHT 
THE LOVEMAKERS CHERRYTREE PROMO / INTERSCOPE 

POWER 
PICK 

SHOUT (NORTY COTTO MIXES) 
I SISAUNDRA GLOBAL 002 /MUSIC PLANT 

EXODUS '04 
UTADA 15L AND 004682!IDJMG 

SISTER, SISTER 
SCREAMS RACHAEL TRAX 5011 

140 TE QUIERO OLVIDAR (R. ROSARIO MIXES) 
BETZAIDA FONOVISA PROMO 

WHEN THE BROKEN HEARTED LOVE AGAIN 
DANIELLE BOLLINGER DEFINITIVE PROMO /ESNTION 

ABORIGENES JAM 
CIRQUE DU SOLEIL CIRQUE DU SOLEIL IMPORT 

EXCITED (BOBBY 0, GUISEPPE D, F. INOA MIXES) 
BOBBY 0 RADIKAL PROMO 

ACTION ANTHEM 
MANNY LEHMAN TOMMY BOY SILVER LABEL 2480 /TOMMY BOY 

HOLLYWOOD SWINGIN' 
NOD) A THE GANG FERTIVNS JAMIROOUAI SANCTUARY URBAN PROMO 

JETSTREAM 
NEW ORDER FEATURING ANA MANTRON WARNER BROS. 42813 

12 LONELY NO MORE (J. NEVINS FRANCOIS L/SCUMFROG MIXES) 

, ROB THOMAS MELISMA PROMO /ATLANTIC 

CATER 2 U 
DESTINY'S CHILD COLUMBIA 74672 

NEW 

NEW 
YOU'RE MY ANGEL 
DJ MIKE CRUZ FEATURING NAME ACT 2 009 /MUSIC PLANT 

TAKE ME UP 
BARTON NETSPHERES 003 

THE HAND THAT FEEDS (PHOTEK /DFA MIXES) 
NINE INCH NAILS NOTHING 005127 & 005129 / INTERSCOPE 

SAY HELLO 
DEEP DISH DEEP DISH PROMO/THRIVE 

42 

35 

13 

45 

TELL IT TO THE MOON 
STEPHAN( KRISE DAUMAN PROMO 

8 
ROADHOUSE BLUES 
THE CRYSTAL METHOD VS. THE DOORS 3AM 1268 /ULTRA 

13 
SOUND OF THE DRUM 
SUZANNE PALMER STAR 69 1297 

5 
CANT LET YOU GO 
MACK VIBE FEATURING JACQUELINE CURWE 006 

13 
MOTHER AND FATHER (R RAUHOFER REMIX) 
MADONNA MAVERICK/WARNER BROS. 1295 /STAR 69 

r HOT 

DANCE AIRPLAY 
YE% TITLE 
3ó ARTIST (IMPRINT) PROMOTION LABEL) 

1 23 

4 4 

3 16 

6 6 9 

2 17 

10 8 

rii 9 

IO 8 19 

P13 

2 

9 13 

14 22 

12 18 

8 5 

24 2 

21 7 

22 17 4 

LISTEN TO YOUR HEART 
D.O.D. ROBBINS 

DON'T CHA 
THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES AEM/INTERSCOPE 

COME RAIN COME SHINE 
JENN CUNETTA ULTRA 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS ASMIINTERSCOPE 

WE BELONG TOGETHER 
MARIAN CAREY ISLAND /IDJMG 

HOLLABACK GIRL 
GWEN STEFAN( INTERSCOPE 

ONE WORD 
KELLY OSBOURNE SANCTUARY 

FORGIVE 
REINA ROBBINS 

BACK TO BASICS 
SHAPE: UK ASTRALWERKS /EMC 

WHEN THE DAWN BREAKS 
NARCOTIC THRUST YOSHITOSHI /DEEP DISH 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA/RMG 

MR. BRIGHTSIDE 
THE KILLERS ISLAND /IDJMG 

SO MANY TIMES 
GADJO SUBLIMINAL 

INSPIRATION 
IAN VAN DAHL ROBBINS 

KILLIN' ME (WHERE DID I GO WRONG) 
JENNA DREY AUDIO ONE 

AND SHE SAID 
LUCAS PRATO YO PAL /ULTRA 

THESE WORDS 
NATASHA BEDINGFIELD EPIC 

STAY 
MYNT FEATURING KIM SOZZI ULTRA 

50 WAYS TO LEAVE YOUR LOVER 
PLUMMET RIGS 

OH 
FEATURING LUDACRIS SHO'NUFF.MUSICLINEiLAFACE; ZOMBA 

2° MF-ENTRY 

EVERYTHING 
KASKADE OM 

BE MY WORLD 
MILKY ROBBINS 

PON DE REPLAY 
RIHANNA SRP /DEF JAM /IDJMG 

AXEL F 
CRAZY FROG NEXT PLATEAU /UNIVERSAL /UMRG 

NO STRINGS 
LOLA SOGE 
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Hits of the World is compiled at Billboard /London. RE =Re -Entry 

. 

*j'3 

1 NEW 

2 1 

3 NEW 

4 NEW 

5 NEW 

6 3 

7 "' NEW 

8 NEW 

9 NEW 

10 4 

(SOUNOSCAN JAPAN) 

TEPPEN (LTD EDITION) 
NEWS JOHNNY'S ENTERTAINMENT 

JULY 18 201)5 

YOJIGEN FOUR DIMENSIONS 
MR. CHILDREN TOY'S FACTORY 

TEPPEN 
NEWS JOHNNY'S ENTERTAINMENT 

NEKO NI FUSEN (CD + DVD) 
Al OOTSUKA AVER TRAX 

YUNAGI UNION 
DRAGON ASH VICTOR 

DREAMLAND 
BENNIE K FOR LIFE 

NEKO NI FUSEN 
Al OOTSUKA AVEX TRAX 

SUMMER SMILE 
RAG FAIR TOY'S FACTORY 

LOOP IN MY HEART /HEY! 
M.FLO AVEX TRAX 

El MIRADOR TENBOUDAI NO UTA 
NOBODYKNOWS+ SONY MUSIC ASSOCIATED RECORDS 

CANADA CI 
SINGLES 

á3 (SOUNOSCAN) JULY 90, 2005 

INSIDE YOUR HEAVEN /INDEPENDENCE DAY 
CARRIE UNDERWOOD ARISTA /SONY BMG 

2 2 
INSIDE YOUR HEAVEN /VEHICLE 
BO BICE RCA/SONY BMG 

3 3 
DON'T CHA 

THE PUSSYCAT DOLLS FEAT. BUSTA IVIYMES ABMINTERSCOPEIMNERSAL 

4 5 
CITY OF BLINDING LIGHTS 
U2 ISLAND /UNIVERSAL 

SPEED OF SOUND 
COLDPLAY PARLOPHONE. /EMI 

6 4 WHEN YOU TELL ME THAT YOU LOVE ME 
AMERICAN IDOL FINALISTS SEASON 4 RCA /RMG 

7 g THE HAND THAT FEEDS 
NINE INCH NAILS NOTHING /INTERSCOPE /UNIVERSAL 

8 0 
SOMETIMES YOU CANT MAKE IT ON YOUR OWN 
112 ISLAND /UNIVERSAL 

9 9 
BLUE ORCHID 
THE WHITE STRIPES THIRD MAN /V2 /SONY BMG 

10 R 
ALL BECAUSE OF YOU 
U2 ISLAND /UNIVERSAL 

THE N ERLANDS 
SINGLES 

3 á 3 (MEGA CHARTS BV) 

1 
KUMA HE 
K 3 STUDIO 100 

2 , LONELY 
AKON SRC /UNIVERSAL 

JULY 15, 2005 

3 , WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

4 THE DJUMBO JUMP 
DJUMBO CMM 

5 5 LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EPIC 

LI 

1 U 
IL DIVO 
IL DIVO SYCO /SONY BMG 

2 COLDPLAY 
XBY PARLOPHONE 

3 JAN SNIT 
JANSMIT.COM ARTIST COMPANY 

4 3 GERARD /RENE /GORDON 
TOPPERS IN CONERT EMI 

5 9 
U2 
HOW TO DISMANTLE AN ATOMIC BOMB ISLAND 

LIME= 
:A A 

1 i 

2 2 

4 

5 

6 

7 

8 

9 

3 

4 

5 

37: 

8 

7 

10 10 

(SUCESSO MAGAZINE) JULY 19. 2005 

ANA CAROLINA 
PERFIL SONY BMG /SOM LIVRE 

BRUNO & MARRONE 
MEU PRESENTE E VOCE SONY BMG 

VARIOUS ARTISTS 
AMERICA - RASOIO SOM LIVRE 

VARIOUS ARTISTS 
FLORIBELLA UNIVERSAL 

MARJORIE ESTIANO 
MARJORIE ESTIANO UNIVERSAL 

BANDA CALYPSO 
VOL.7 NA AMAZONIA MD 

VARIOUS ARTISTS 
ALMA GEMEA SOM LIVRE 

VARIOUS ARTISTS 
SUMMER ELETROHITS TVZ SOM LIVRE 

RIONEGRO & SOLIMOES 
CLUSE DO BATIDAS UNIVERSAL 

GINO & GENO 
A GALERA DO CHAPEO EMI 

UNITED KINGDOIVI 
SINGLES 

(THE OFFICIAL UK CHARTS CO.) 

3 YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

2 GHETTO GOSPEL 
2PAC FT. ELTON JOHN INTERSCOPE 

JULY 18 2005 

3 2 WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

4 NEW 
CTY 

ELTON 

ELE 
JOHN ROCKET 

5 CRAZY CHICK 
CHARLOTTE CHURCH SONY BMG 

6 SINCE U BEEN GONE 
KELLY CLARKSON RCA 

7 

8 6 

ROC YA BODY 'MIC CHECK 1, 2' 
M.V.P POSITIVA 

AXEL F 
CRAZY FROG MACH1 RECORDS 

9 ..EW 
NASTY GIRL 

INAYA DAY ALL AROUND THE WORLD 

10 9 SHOT YOU DOWN 
AUDIO BULLYS FT. NANCY SINATRA SOURCE 

ITALY 

3 3 
1 1 

2 3 

3 , 

4 h 

5 5 

6 7 

7 2 

8 8 

9 14 

10 13 

SINGLES 

(FIMI /NIELSEN) 

I BAMBINI FANNO OH 
POVIA TARGET DISTRIBUTION 

JULY 18. 2005 

INCOMPLETE 
BACKSTREET BOYS JIVE 

UNA POESIA ANCHE PER TE 
ELISA SUGAR 

LASCIA CHE IO SIA 
NEK WARNER MUSIC 

LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EPIC 

AXEL F 
CRAZY FROG MACHS RECORDS 

VIENI CON ME 
PAPS 'N' SKAR RITMICA RECORDS 

(TANTO)3 
JOVANOTTI MERCURY 

CITY OF BLINDING LIGHTS 
U2 ISLAND 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL RELENTLESS 

SWIT /_I_R LAN I) + 
SINGLES 

753 (MEDIA CONTROL) JULY 19, 2005 

1 1 

2 2 

3 3 

4 4 

5 9 

AXEL F 
CRAZY FROG GUSTO 

LONELY 
AEON SRC /UNIVERSAL 

LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EEL 

INCOMPLETE 
BACKSTREET BOYS JIVE 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

COLDPLAY 
XBYPARLOPHONE 

, SHAKIRA 

3 3 

4 4 

5 ..., .. 

FIJACION ORAL VOL.1 EPIC 

TIESTO 
LIPSERVICE GOTTHARD MUSIC 

JAMIROQUAI 
DYNAMITE EPIC 

THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

PORTUGAL 
ALBUMS 

!S3 (RIM) JULY 19, 2005 

1 

2 2 

3 1 

4 3 

5 10 

6 5 

7 9 

8 8 

9 7 

10 6 

! B1 

D'ZRT 
D'ZRT FAROL /NZ 

HUMANOS 
HUMANOS CAPITOL 

ADRIANA CALCANHOTO 
ADRIANA PARTIMPIM POLYDOR 

COLDPLAY 
X&YPARLOPHONE 

ROD STEWART 
THE STORY SO FAR - THE VERY BEST OF WARNER MUSIC 

IL DIVO 
IL DIVO SYCO /SONY BMG 

THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

MARTINHO DA VILA 
BRASILATINIDADE SOM LIVRE 

ESCOLINHA DE MUSICA 
ESCOLINHA DE MUSICA FAROL 

ROUPA NOVA 
ROUPACUSTICO VIDISCO 

56 I Go to www.billboard.biz for complete chart data 

FRANCE 
SINGLES 

3 á3 (SNEP /IFOP/TITE -LIVE) 

AXEL F 
CRAZY FROG MACH1 RECORDS 

UN MONDE PARFAIT 
ILONA MITRECEY SCORPIO 

2 C'EST LES VACANCES 
ILONA MITRECEY SCORPIO 

SAN OU (LA RIVIERE) 
DEZIL SONY BMG 

1 1 

3 

5 4 

6 .3 

7 19 

8 , 

JULY 19, 2005 

LONELY 
AKON SRC /UNIVERSAL 

UN CASTING PARFAIT 
LE 6 -9 ULM 

T'ES PAS CAP PINOCCHIO 
PINOCCHIO EMI 

CARAVANE 
RAPHAEL CAPITOL 

9 8 
MUTOTO 
BOOKA WARNER MUSIC 

10 g BOUGER BOUGER 
MAGIC SYSTEM VIRGIN 

NINNIIIL °NM! 

SPAIN ._ 

3N 

6 

10 11 

(PROMUSICAE /MEDIA) 

AXEL F 
CRAZY FROG MACH1 RECORDS 

JULY 20. 2)105 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

SPEED OF SOUND 
COLDPLAY PARLOPHONE 

AUTOMATIC IMPERFECTION 
MARLANGO SUBTERFUGE RECORDS 

INCOMPLETE 
BACKSTREET BOYS JIVE 

LA TORTURA 
SHARIRA FT. ALEJANDRO SANZ EPIC 

CITY OF BLINDING LIGHTS 
U2 ISLAND 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS INTERSCOPE 

SALVAME 
NANCYS RUBIAS D.R.O. 

I) I_ N IVI AR K -1-- 
SINGLES 

x 3 174 (IFPI /NIELSEN MARKETING RESEARCH) 

F * *K DIG 
ANNA DAVID PLAYGROUND 

1 1 

2 2 

3 5 

4 4 

5 3 

JULY 19, 2005 

AXEL F 
CRAZY FROG MACH1 RECORDS 

MR. NICE GUY 
TRINE DYRHOLM CMC 

LONELY 
AKON SRC /UNIVERSAL 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

ALBUMS 

2 s3 

3 2 

4 4 

5 3 

COLDPLAY 
XBYPARLOPHONE 

MARIAH CAREY 
THE EMANCIPATION OF MIMI ISLAND /DEF JAM 

JAKOB SVEISTRUP 
JAKOB SVEISTRUP MY WAY MUSIC 

NEPHEW 
USAOSB COPENHAGEN 

FOUR JACKS 
SAMLEDE UOGIVELSER 1957 -1963 EMI 

SINGLES 

2 4 

3 2 

4 6 

5 8 

(IRMA/CHART TRACK) 

GHETTO GOSPEL 
2PAC FT. ELTON JOHN UNIVERSAL 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

AXEL F 
CRAZY FROG MACH1 RECORDS 

JULY 15, 2005 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

SINCE U BEEN GONE 
KELLY CLARKSON RCA 

ALBUMS 

2 2 

4 NEW 

S 3 

JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

COLDPLAY 
DRY PARLOPHONE 

GREEN DAY 
AMERICAN 1010T REPRISE 

GIPSY KINGS 
THE VERY BEST OF SINE 

F00 FIGHTERS 
IN YOUR HONOR RCA 

GERMANY 
SINGLES 

(MEDIA CONTROL) 

MARIA 
US 5 UNIVERSAL 

JULY 20, 2005 

2 " 1 LONELY 
AKON SRC /UNIVERSAL 

UN MONDE PARFAIT 
ILONA MITRECEY SCORPIO 

4'_ 3 
JUMP, JUMP 
O.J TOMEKK FT. FLEA VIRGIN 

LA TORTURA 
SHAKIRA FT. ALEJANDRO SANZ EPIC 

4 
HOLLABACK GIRL 
GWEN STEFAN) INTERSCOPE 

ALL 4 ONE 
'ç KOOL SAVAS/AZAD SONY BMG 

8 8 
AXEL F 
CRAZY FROG MACH1 RECORDS 

12 WILLST DU MIT MIR GEHN 
¿ NENA WARNER MUSIC 

DUBI DAM DAM 
BANAROO NA KLAR 

AUSTRALIA 
SINGLES 

3 (ARIA) 

LONELY 
AKON SRC /UNIVERSAL 

JULY la, 2005 

2 2 WE BELONG TOGETHER 
MARIAH CAREY ISLAND DEF JAM 

5 7 

6 5 

7 9 

8 6 

9 11 

10 22 

INCOMPLETE 
BACKSTREET BOYS JIVE 

FEEL GOOD INC 
GORILLAZ PARLOPHONE 

VOODOO CHILD 
ROGUE TRADERS COLUMBIA 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS INTERSCOPE 

LOSE CONTROL 
MISSY ELLIOTT FE CIARA/FAT MAN SCOOP THE GOLD MIND/ATLANTIC 

HOLLABACK GIRL 
GWEN STEFAN) INTERSCOPE 

UNTITLED (HOW CAN THIS HAPPEN TO ME ?) 
SIMPLE PLAN EAST WEST 

BAD DAY 
DANIEL POWTER WARNER MUSIC 

FLANDERS 1I 
SINGLES 

.1.1a w 
a3 753 

1 " 1 

2 2 

3 3 

4 4 

(PROMOVII 

AXEL F 
CRAZY FROG MACHS RECORDS 

LONELY 
AEON SRC /UNIVERSAL 

QUE VIVA LA VIDA (CHIQUITAN) 
BELLE PEREZ ARS 

KUMA HE 
K 3 STUDIO 100 

JE HEBT ME DUIZEND MAAL BELOGEN 
LAURA LYNN ARS 

JULY 20, 2005 

ALBUMS 
STAR ACADEMY 
THE BEST SONGS UNIVERSAL 

2 2 
COLDPLAY 
X&Y PARLOPHONE 

3 46 

4 8 

5 

LAURA LYNN 
OROMEN ARS 

BELLE PEREZ 
BEST OF APR 

FAITHLESS 
FOREVER FAITHLESS GREATEST HITS CHEEKY /SONY BMG 

10 

:13 (ZWI -ZEK PROBUCENTOW AUDIO VIDEO) 

1 VARIOUS ARTISTS 
BRAVO HITS LATO 2005 MAGIC 

JULY 15, 2005 

43 
VARIOUS ARTISTS 
RADIO ZET TYLEO WIELKIE PRZEBOJE NA LATO MAGIC RECORDS 

4 
VARIOUS ARTISTS 
MINI MINI PARTY MAGIC RECORDS 

3 
ATB 
SEVEN YEARS MAGIC RECORDS 

2 
VARIOUS ARTISTS 
THE BEST SMOOTH JAZZ...EVERI VOL.2 EMI 

5 ANNA MARIA JOPEK 
SECRET OTHER JAll 

7 
BRODKA 
ALBUM SONY BMG 

8 
KOMBI 
KOMBI IZABELIN 

6 
KAZIK 
LOS SIE MUSI ODMIENIC SP 

27 
VARIOUS ARTISTS 
DZIECI WIEDZA LEPIEJ POLSKI RADIO 

Data for week of JULY 30, 2005 I CHARTS LEGEND on Page 58 
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EUROCHARTS S 

SINGLE SALES 

á3 

7 1 
CRAZY FROG MACH1 RECORDS 

2 2 
LONELY 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND ALBUM 

SALES CHARTS OF 20 EUROPEAN COUNTRIES, JULY 20. 2005 

AXEL F 

AKON SRC /UNIVERSAL 

3 4 
UN MONDE PARFAIT 
ILONA MITRECEY SCORPIO 

4 5 WE BELONG TOGETHER 

5 3 
GHETTO GOSPEL 

6 9 
YOU'RE BEAUTIFUL 

7 7 
LA TORTURA 

MARIAN CAREY ISLAND /DEF JAM 

2PAC FT. ELTON JOHN INTERSCOPE 

JAMES BLUNT ATLANTIC 

SHAKIRA FT. ALEJANDRO SANZ EPIC 

8 2 
MARIA 

US 5 UNIVERSAL 

9 6 
HOLLABACK GIRL 
GWEN STEFAN! INTERSCOPE 

10 V 
C'EST LES VACANCES 
ILONA MITRECEY SCORPIO 

11 13 
FEEL GOOD INC 
GORILLAZ PARLOPHONE 

12 10 
DON'T PHUNK WITH MY HEART 

THE BLACK EYED PEAS INTERSCOPE 

13 NEW 
EEL 

JOHN ROCKET MUSIC 

14 11 
INCOMPLETE 
BACKSTREET BOYS JIVE 

22 
SAN OU (LA RIVIERE) 
DEZIL SONY BMG 

ALI3UIVIS 

r3 á3 
1 

2 

3 

4 

5 

6 

8 

9 

10 

11 

12 

13 

JULY 20, 2005 

COLDPLAY 
1 

X&YPAHLOPHONE 

2 
SHAKIRA 
FIJACION ORAL VOL.1 EPIC 

3 
JAMES BLUNT 
BACK TO BEDLAM ATLANTIC 

FOO FIGHTERS 
IN YOUR HONOR RCA 

9 
THE BLACK EYED PEAS 
MONKEY BUSINESS INTERSCOPE 

8 
GORILLAZ 
DEMON DAYS PARLOPHONE 

4 
JAMIROQUAI 
DYNAMITE EPIC 

10 GREEN DAY 
AMERICAN IDIOT REPRISE 

7 
FAITHLESS 
FOREVER FAITHLESS GREATEST HITS CHEEKY /SONY BMG 

12 
IL 

IL 
DIVO 

DIVO 
SYCO /SONY BMG 

6 
BACKSTREET BOYS 
NEVER GONE JIVE /SONY BMG 

11 
BANAROO 
BANAROO'S WORLD UNIVERSAL 

50 CENT 
THE MASSACRE INTERSCOPE 

14, 15 
GWEN STEFANI 
LOVE.ANGEL.MUSIC.BABY INTERSCOPE 

2 
MARIAN CAREY 
THE EMANCIPATION OF MIMI ISLAND /DEF JAM 

RADI() AIRPLAY Nielsen 
Music Control 

2 

2 3 

3 4 

4 1 

5 5 

6 9 

7 8 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABLATED BY NIELSEN MUSIC CONTROL. 

JULY 20. 2005 

SPEED OF SOUND 
COLDPLAY PARLOPHONE 

BAD DAY 
DANIEL POWTER WARNER MUSIC 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /DEF JAM 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS INTERSCOPE 

SIGNS 
SNOOP DON FEAT. JUSTIN TIMBERLAKE GEFFEN 

YOU'RE BEAUTIFUL 
JAMES BLUNT ATLANTIC 

LONELY NO MORE 
ROB THOMAS ATLANTIC 

LONELY 
ANON UNIVERSAL 

CITY OF BLINDING LIGHTS 
U2 ISLAND 

SHIVER 
NATALIE IMBRUGLIA SONY BMG 

INCOMPLETE 
BACKSTREET BOYS JIVE 

FEEL GOOD INC. 
GORILLAZ PARLOPHONE 

LA TORTURA 
SHAKIRA FEAT. ALEJANDRO SANZ EPIC 

SINCE U B EEN GONE 
KELLY CLARKSON SONY BMG 

DONÍT CHA WANNA RIDE 
JOSS STONE RELENTLESSNIRGIN 

SALE! DA -A COMPILED BY 

Niet sen 
SOUn(I5 :Ir. 

See Chart Legend for rudes and eop orations 2035. /NU Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved 

JULY 
----- - - - - -- 30 

41 
O 3 

O 5 

4 4 

5 2 

6 6 

7 7 

11 

12 

10 

14 

:13 8 

14 15 

15 13 

16 9 41 

17 16 

20 

18 

24 52 

17 

21 

28 

22 

23 

111 ARTIST 
We TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

RELIENTK m MMHMM GOTEE /CAPITOL 2953 /EMICMG 

15 
VARIOUS ARTISTS 
WOW #15 PROVIDENT /WORD- CURB /EMICMG 10769 /PROVIDENT- INTEGRITY 

17 
NATALIE GRANT 

-. AWAKEN CURB 78860 /WORD -CURB 

94' CASTING CROWNS 
CASTING CROWNS BEACH STREET /REUNION 10723 /PROVIDENT -INTEGRITY 

11,0' 
8 

VARIOUS ARTISTS 
MORE THAN 50 MOST LOVED HYMNS LIBERTY 0512 /EMICMG 

41 
VARIOUS ARTISTS 
WOW HITS 2005 WORD -CURB /PROVIDENT 1106 /EMICMG 

AMY GRANT 
I t 

ROCK OF AGES... HYMNS 6 FAITH WORD- CURB /WARNER BROS 86391 /WORD -;URB 

SHAUN GROVES 
WHITE FLAG ROCKETOWN 20039 /PROVIDENT -INTEGRITY 

43 
CHRIS TOMLIN 
ARRIVING SIXSTEPS /SPARROW 4243 /EMICMG 

65 
MERCYME 
UNDONE INS 82947 /PROVIDENT -INTEGRITY Clt 

JARS OF CLAY 
17_- REDEMPTION SONGS ESSENTIAL 10758 /PROVIDENT -INTEGRITY 

B'. NICHOLE NORDEMAN 
BRAVE SPARROW 3575 /EMICMG 

g3 MXPX 
PANIC SIDEONEDUMMY 1269 /WORD -CURB 

,R; KUTLESS 
- STRONG TOWER BEC 5391 /EMICMG 

353 JEREMY CAMP 
; 

RESTORED BEC 8615 /EMICMG 

TOBYMAC 
WELCOME TO DIVERSE CITY FOREFRONT 6417 /EMICMG 

55. UNDEROATH 
:z THEY'RE ONLY CHASING SAFETY SOLID STATE/TOOTH & NAIL 3184 /EMICMG 

14ç 
PASSION WORSHIP BAND 

,- PASSION: HOW GREAT IS OUR GOD SIXSTEPS /SPARROW 3574 /EMICMG 

16.5 
MAE 
THE EVERGLOW TOOTH & NAIL 5394 /EMICMG 

MARTHA MUNIZZI 
THE BEST IS YET TO COME MARTHA MUNIZZI 0001 

681 ISRAEL AND NEW BREED 
5 LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL 82975 /PROVIDENT -INTEGRITY 

41 ' 
SMOKIE NORFUL 
NOTHING WITHOUT YOU EMI GOSPEL 7795 /EMICMG 

16 ZOEGIRL 
ROOM TO BREATHE SPARROW 3296 /EMICMG 

36 J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /PROVIDENT- INTEGRITY 

MATTHEW WEST 
HISTORY UNIVERSAL SOUTH 003931 /EMICMG 

27 

ry . 8 

32 38 

31 

25 

30 

33 11 

34 29 

35 38 54 

CI 46 30 

37 41 11 

44 40 

39 37 6 

40 43 

ARTIST 
Vó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

26 38 MICHAEL W. SMITH 
HEALING RAIN REUNION 10073 /PROVIDENT -INTEGRITY 

HASTE THE DAY 
WHEN EVERYTHING FALLS SOLID STATE 0567 /EMICMG 

19 3 

GREATEST 
GAINER 

NEWSONG 
RESCUEILIVE WORSHIP! INTEGRITY 83391 /PROVIDENT -INTEGRITY 

i i 
VARIOUS ARTISTS 
I CAN ONLY IMAGINE INO /TIME LIFE 19223 /PROVIDENT- INTEGRITY 

18 ` 
SUPERCHIC[K] 

j. BEAUTY FROM PAIN INPOP 1279 /EMICMG 

i3, W 
BARLOWGIRL 

BARLO 
FERVENT 30046 /WORD -CURB 

39' PILLAR 
WHERE DO WE GO FROM HERE FLICKER 2631 /EMICMG 

27 

JOY WILLIAMS 
GENESIS REUNION 10082 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
X 2005: 17 CHRISTIAN ROCK HITSI BECIYOREFRONT/TOOTH 8 NAIL/SPARROW 5395/EMICMG 

ELVIS PRESLEY 
ELVIS: ULTIMATE GOSPEL RCA 57868 /SONY BMG STRATEGIC MARKETING GROUP 

SELAH 
HIDING PLACE CURB 78834/WORD -CURB 

UNITED 
LOOK TO YOU HILLSONG AUSTRALIA/INTEGRITY 83425 /PROVIDENT -INTEGRITY QQ 

VARIOUS ARTISTS 
WORSHIP NM A TOW WORSHIP MAIM NlEfitl115NURANATH4W1083197M10KO NIEGFOYQ 11 
KRYSTAL MEYERS 
KRYSTAL MEYERS ESSENTIAL 10771 /PROVIDENT- INTEGRITY 

PHILLIPS, CRAIG AND DEAN 
LET THE WORSHIPPERS ARISE IRO 83071 /PROVIDENT -INTEGRITY 

NEW 
INHABITED 
THE REVOLUTION FERVENT 30066 /WORD -CURB 

42 13 JIM BRICKMAN 
GRACE WINDHAM HILL 67979 /PROVIDENT- INTEGRITY 

RANDY TRAVIS 
PASSING THROUGH WORD -CURB/WARNER BROS. 86348/WORD -CURB 

49 23 

ANBERLIN 
NEVER TAKE FRIENDSHIP PERSONAL TOOTH 8 NAIL 6607 /EMICMG 

50 11 

BUILDING 429 
SPACE IN BETWEEN US WORD- CURB/WARNER BROS. 86321/WORD -CURB 

DISCIPLE 
DISCIPLE SRE /INA 83519 /PROVIDENT -INTEGRITY 

JACI VELASQUEZ 
BEAUTY HAS GRACE WORD -CURB 86337 

NEWSBOYS 
DEVOTION SPARROW 5547 /EMICMG 

EMERY 
THE WEAK'S END TOOTH 8 NAIL 4044 /EMICMG 

JEREMY CAMP 
CARRIED ME: THE WORSHIP PROJECT BEC 9613 /EMICMG 

1L'1- 

tOSPE 
ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

DONNIE MCCLURKIN 
PSALMS, HYMNS 8 SPIRITUAL SONGS VERITY 64137/ZOMBA 

2 2 26 

15 9 

HO àHC 
BUT 

9 5 

3 6I 

VARIOUS ARTISTS 
WOW GOSPEL 2005 WORD- CURB /EMICMGNERITY 65344 / ZOMBA 

GREATEST 
GAINER 

LYNDA RANDLE 
GOD ON THE MOUNTAIN GAITHER MUSIC GROUP 42611 

JOANN ROSARIO 
NOW MORE THAN EVER...WORSHIP F HAMMONDNERITY 58473/ZOMBA 

TAMELA MANN 
GOTTA KEEP MOWN. TILLYMANN 10117 

ISRAEL AND NEW BREED 
LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC 

4 4 
SMO NORFUL 
NOTHING WITHOUT YOU 

R U 
EMI GOSPEL 77795 

5 

7 

6 

O- 

12 1( 

4Cy, J MOSS 
THE J MOSS PROJECT GOSPO CENTRIC 70068 /ZOMBA 

2 
SHEKINAH GLORY MINISTRY 
LIVE KINGDOM 1011 /BOOKWORLD 

21- 
MISSISSIPPI MASS CHOIR 
NOT BY MIGHT, NOR BY POWER MALAGA 6035 

KURT CARR PROJECT 
ONE CHURCH GASPS CENTRIC 70058/ZOMBA 

5 -`, 
DR. CHARLES G. HAYES AND THE WARRIORS 
THE REMIX ICES INSPIRATIONAL 7206 /ICES 

MICAH STAMPLEY 
THE SONGBOOK OF MICAH DEXTERITY SOUNDS 66933/EMI GOSPEL 

9 RIZEN 
RIZEN 2 CHEZ MUSIQUE 51624 /ARTEMIS GOSPEL 

4E_ 
TYE TRIBBETT & G.A. 
LIFE INTEGRITY GOSPEL/COLUMBIA 90549 /SONY MUSIC 

1' BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

R 
: I 

RU 
NEED AN 

EN 
ANGEL J 62623/RMSTUDDAD G 

1 

1- 

2 9-: CECE WINANS 
THRONE ROOM PURESPRINGS GOSPEL/INO 90361/SONY MUSIC 

SHADRACH 
L I WON'T WORRY NO MORE JUANA/KNIGHT 2012 /MALACO 

g- SOUNDTRACK 
THE FIGHTING TEMPTATIONS MUSIC WORLD /COLUMBIA 90286 /SONY MUSIC 

3 
¡ VARIOUS ARTISTS 

GOTTA HAVE GOSPEL! VOL. 2 INTEGRITY GOSPEL / GOSPO CENTRIC 70072 / ZOMBA II 
31 4 KEITH WONDBTBOY JOHNSON PRESENTS THE SPIRITUAL VOICES AND FINENDS:'s 

UNITY WORLD WIDE GOSPEL 3038 ' 

51 FRED HAMMOND 
¡y SOMETHIN "BOUT LOVE VERITY /JIVE 58744/ZOMBA 

BRIDGJETTE TAYLOR 
BRIDGJETTE TAYLOR ABLIFE 4000 

1- 

11 

1S 

3' THE WILLIAMS BROTHERS 
STILL HERE BLACKBERRY 1643 /MALACO 

13/ 
32 

ARTIST 
TITLE IMPRINT 8 NUMBER! DISTRIBUTING LABEL 

CAMPBELL BROTHERS 
CAN YOU FEEL IT? ROPEADOPE 50 

24 9 THE AMBASSADOR 
THE THESIS CROSS MOVEMENT 30011 

THE MIGHTY CLOUDS OF JOY 
27 14 

. IN THE HOUSE OF THE LORD: LIVE IN HOUSTON EMI GOSPEL 74873 

34 18 
THE GOSPEL MIRACLES 
BREAK THROUGH AMEN 1505 

38 10 JAMES FORTUNE & FIYA 
YOU SURVIVED WORLD WIDE GOSPEL 3035 

2O 
LASHUN PACE 
ITS MY TIME EMI GOSPEL 73668 

35 15- 
ANOINTED 
NOW IS THE TIME COLUMBIA/INTEGRITY GOSPEL 90929/SONY MUSIC 

37 

30 

22?, 

TONEX & THE PECULIAR PEOPLE 
OUT THE BOX VERITY /JIVE 53713/ZOMBA 

GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 
ONE VOICE MANY ROADS 0003 

32 
VARIOUS ARTISTS 
WOW GOSPEL 2004 WORD /EMICMG /VERITY 57494 /ZOMBA 

26 45: 
KIERRA KIKI SHEARD 
I OWE YOU EMI GOSPEL 97304 

33 7 THE WILLIAMS BROTHERS 
GREATEST HITS PLUS BLACKBERRY 1651 /MALACO 

2,0 40 
DONALD LAWRENCE & CO. 
I SPEAK LIFE VERITY 62228 /ZOMBA 

36 g THE ERIC CARRINGTON PROJECT 
TE -C.P.: RELATIONSHIP VOL. 1 WORLD WIDE GOSPEL 0019 

i 0 46 ail RANCE ALLEN GROUP 
1 THE LIVE EXPERIENCE TYSCOT 4140/TASEIS 

41 40 47 DEITRICK HADDON 
CROSSROADS TYSCOTNERITY 59482 / ZOMBA 

42 25 g JONATHAN BUTLER 
JONATHAN RENDEZVOUS 5108 

41 3 
RODNIE BRYANT FEATRUING CCMC, YET UNSEEN & IYGMC 

CHANGE OF SEASONS TYSCOT 4144/TASEIS 

MARY ALESSI 
MORE MIAMI LIFE SOUNDS 90000 

NICOLE C. MULLEN 
EVERYDAY PEOPLE WORD -CURB 86317/WARNER BROS. 

BEBE WINANS 
DREAM STILL WATERS/TMG 90727/SONY MUSIC 

VICKI YOHE 
I JUST WANT YOU PURESPRINGS GOSPEL 84230 /EMI GOSPEL 

42 
BEN HARPER AND THE BLIND BOYS OF ALABAMA 

` :,.t THERE WILL BE A LIGHT VIRGIN 71206' 

4C 8 VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! INTEGRITY GOSPEL/GOSPO CENTRIC/EPIC 90671/SONY MUSIC O+ 

5 BISHOP PAUL S. MORTON 
SEASONS CHANGE TEHILLAH /LIGHT 5907 /ARTEMIS GOSPEL 

3£ 44 

Data for week of JULY 30, 2005 For chart reprints call 646.654.4533 So to www.billboard.biz for complete chart data 57 
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CHARTS 

1 

r1 I 11J1YJ r 
Sales data compiled by Nielsen SoundScan. For Top R &B /Hip -Hop Albums, 
sales data is compiled from a national subset panel of core R &B /Hip -Hop 
stores by Nielsen Soundscan. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award ind cates the title 
with the chart's largest unit increase. 

Where included, this award indicates tie title with 
the chart's biggest percentage growth. 

EATSEEKER 
RADDATE 

Indicates album entered top 100 of The Billboard 290 
and has been removed from Heatseekers chart. 

RICING CONFIGURATION 
CD,Cassette prices are suggested list or equivalent prices, which are projected 
'ron wholesale prices. O after price indicates album only avaiable on DualDisc. 
OD /DVD after price indicates CD /DVD combo only available. CO' DualDisc avail- 
able. l CD /DVD combo available. * indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

II 4410i 14-1 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen 3roadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput - 
ed by cross- referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detecticns. 

Songs showing an increase in audience (or detections) 
DM' the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
I they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are -emoved from the Hot R &B /Hip -Hop Singles & Tracks and Hot R &B /Hip -Hop 
Airplay charts simultaneously if they have been on the Hot R &B,Hip -Hop Singles & 

-racks for more than 20 weeks and rank below 50. Songs are removed from the 
Pop 100 and Pop 100 Airplay charts simultanecusly if they have been on the 
Pop100 for more than 30 weeks and rank below 30. Titles are removed from Hot 
CoLntry Songs if they have been on the chart for more than 20 weeks and rank 
below 15 in detections or audience, provided that they are not sill gaining enough 
audience points to bullet. Songs are removed from the Adult Top 40, Adult 
Cortemporary, Adult R &B. and Hot Dance Radio Airplay charts I they have been on 
tre chart for more than 26 weeks and rank below 15 (20 for Modern Rock). 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O c& single available. O Digital Download available. ID DVD single available. 

Vinyl Maxi- Single available. O Vinyl Single available. O CD Maxi- Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
Indicates title earned HitPredictor status in that particular fomrat based on 

research data provided by Promosquad. Songs are blind testeo online by 
Promosquad using multiple listens and a nationwide sample of carefully profiled 
music consumers. Songs are rated on a 1 -5 scale; final results are based on 
%weighted positives. Songs with a score of 65 or more (75 or more for country) are 
j Aced to have Hit Potential; although that benchmark number can fluctuate per 
format based on the strength of available music. For a complete and updated list 
of current songs with Hit Potential, commentary, polls and more, please visit 
www. hitpredictoccom. 

DANCE CLUB PLAY 
Compiled from a national sample of reports frcm club DJs. 

Titles with the greatest club play increase over the previous week. 

IGL'MtJ ti PaVaIA 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIM certification for net shipment 
for 1 million units (Platinum). RIAA certification for net shipment of 10 million 
Lnits (Diamond). Numeral within Platinum or D amond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIM multiplies shipments by the number of discs and/ 
cr tapes. Certification for net shipments of 100,000 units (Oro). Certification 
cf 200,000 units (Platino). ? Certification of 40C,000 units (Multi -Platino). 

SINGLES CHARTS 
R AA certification for 100,000 paid downloads (Gold). 
RIAA certification for 200,000 paid downloads (Platinum). Numeral within 

piatinum symbol indicates song's multiplatinum level. 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units 
for video singles. LI RIM platinum certification for sales of 100 000 units for 
shortform or longform videos. 

DVD SALES VHS SALES VIDEO RENTALS 
R AA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIM platinum certification for sales of 100,000 units 
or $2 million in sales at suggested retail price. IRMA gold certification for a 

minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatri- 
cally released programs; or of at least 25,000 units and $1 million at suggested 
retail for non -theatrical titles. IRMA platinum certification for a minimum sale of 

250700 units or a dollar volume of $18 million at retail for theatrically released 
programs, and of at least, 50.000 units and $2 million at suggested retail for non - 

theatrical titles. 

SEEBELOM/ =OR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

Nielsen 
SoundScar 

4 .3 51 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
3WKS 

PING YANG TWINS 
U. S.A.. UNITED STATE CIF ATLANTA COLLIPARK 2520/T9T 117.98/11.981 

DIPSET 
DIPLOMATS S DUKEDAGOD PRESENT_ MORE THAN MUSIC. VOL 1 l'. iii 11E1:1 ,R 

.. ,n(,H 1- 981 

VARIOUS ARTISTS 
VANS WARPED TOUR 2005 COMPILATION SIDEONEDUMMY 1268 (8.981 

HAWTHORNE HEIGHTS 
THE SILENCE IN BLACK AND WHITE VICTORY 220' (13.98) 

THE BLACK DAHLIA MURDER 
MIASMA METAL BLADE 14536 (13.98) 

6 5 5 
AS I LAY DYING 
SHADOWS ARE SECURITY METAL BLADE 14522 (13.98) 

41.4 

8 9 3E 

9 

iC 

ii 

12 

at) 
14 12 4 

10 5 

7 4 

11 3: 

6 4 

19 If 

SOUNDTRACK 
CHARLIE AND THE CHOCOLATE FACTORY WARNER HOME VIDEO 72264 (18.98) 

LIL JON & THE EAST SIDE BOYZ 
CRANK JUICE BME 2690' /TVT (17.98/11.981 O 

© 

DWIGHT YOAKAM 
BLAME THE VAIN VIA 6075 /NEW WEST (17.981 

DROPKICK MURPHYS 
THE WARRIOR'S CODE HELLCAT 80472 /EPITAPH l' 3 97. 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

MASTER P 
GHETTO BILL NEW NO LIMIT 578011KOCH (17.98 

GREATEST CRAIG MORGAN 
GAINER MY KIND DF LIVIN u Ist 1, . 

ANDY ANDY 
IRONIA WEPA 1060 /URBAN BOX OFFICE (13.98 CD /DVD) O+ 

15 13 6 VARIOUS ARTISTS 
PUNK 0 RAMA 10 EPITAPH 86755 (6.98 CD /DVD) O 

19 8 10 

19 15 8 

RICK SPRINGFIELD 
THE DAY AFTER YESTERDAY COMER 481200/DK -E (17.98) 

RUF10 
THE COMFORT OP HOME NITRO 15865 (13.98) 

JOHN PAINE 
FAIR & SQUARE OH BOY 034 (16.98) 

GUCCI MANE 
TRAP HOUSE LAFLARE /BIG CAT 3016/TOMMY BOY (17.98) 

R ®JASMINE TRIAS 
JASMINE TRIAS CLOCKWORK 100 (16.98) R ® FELT V FELT 2: A TRIBUTE TO LISA BONET RHYMESAYERS ENTERTAINMENT 0064 (15.98 

22 22 4? PITBULL 
M.I.A.M.I. (MONEY IS A MAJOR ISSUE) DIAZ BROTHERS 2560/TVT (18.98/11.98) 

23 4 2 SUFJAN STEVENS 
ILLINOIS ASTHMATIC KITTY 014 (15.98) 

CAPONE 
:no. PAIN, TIME & GLORY PAIN. TIME & GLORY 6' /FAST LIFE (17.98) 

MOTION CITY SOUNDTRACK 
COMMIT THIS TO MEMORY EPITAPH 86765 (13.98) 

23 21 6 

26 17 4 

27 20 4 

28 23 17 

29 16 8 +0 

VARIOUS ARTISTS 
LOOK AT ALL THE LOVE WE POUND: A TRIBUTE TO SUBLIME CORNERSTONE R.A.S. 44 (169, 

JOHN HIATT 
MASTER OF DISASTER NEW WEST 6076 (17.98) 

BLOC PARTY 
SILENT ALARM VICE /DIM MAK 93815' /ATLANTIC (13.98) 

B.G. 
THE HEART OF THA STREETZ CHOPPA CITY 5819 /KOCH (17.98) 

THE ARCADE FIRE 
THE ARCADE FIRE (EP) MERGE 269 (10.98) 

31 25 37 ATREYU 
IHE CURSE VICTORY 218 (15.98) C 

33 

taPI 

35 

ROYKSOPP 
THE UNDERSTANDING WALL OF SOUND 11352' /ASTRALWERKS (17.98) 

24 6 '' 

MXPX 
PANIC SIDEONEDUMMY 1269 (13.98) 

Cia 9TH WONDER & BUCKSHOT 
CHEMISTRY DUCK DOWN 2012 (16.98) 

8 3 
TWIZTID 
MAN'S MYTH (VOL. 1) PSYCHOPATHIC 4051 (17.98 CD /DVD) O+ 

37 26 3 

38 29 7 

39 28 4 

40 31 4 

41 27 3 

42 33 10 

43 30 5 

44 37 58 

45 36 37 

46 41 19 

47 32 20 

48 39 25 

49 34 17 

DEEP DISH 
GEORGE IS ON DEEP DISH 90732 /THRIVE (18.98) 

THROWDOWN 
VENDETTA TRUSTKILL 63 (13.981 

BETTER THAN EZRA 
BEFORE THE ROBOTS SONG 51617 /ARTEMIS (16.98) 

CLUTCH 
ROBOT HIVE / EXODUS ISSACHAR 00433/DRT (15.98) 

VARIOUS ARTISTS 
BAM MARGERA PRESENTS: VIVA LA BANDS 456 1410 (12.98 CD / DVD) 

DARKEST HOUR 
UNDOING RUIN VICTORY 244 (15.98 CD /DVD) O+ 

SPOON 
GIMME FICTION MERGE 565 (15.98) 

SOUNDTRACK 
BATMAN BEGINS WARNER HOME VIDEO 71324 (18.98) 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD/DVD) *. 
THE ARCADE FIRE 
FUNERAL MERGE 255' (15.98) 

BLACK LABEL SOCIETY 
MAFIA ARTEMIS 51610 (17.98) 

ARMOR FOR SLEEP 
WHAT TO DO WHEN YOU ARE DEAD EQUAL VISION 104 (13.98) 

BRIGHT EYES 
I'M WIDE AWAKE, IT'S MORNING SADDLE CREEK 0072 (11.981 

JIMMY BUFFETT 
LIVE IN HAWAII MAILBOAT 2109 (18.98 CD /DVD) +. 

TAMELA MANN 
GOTTA KEEP MORIN' TILLYMANN 10117 (17.981 

TOP ADEPENDENT ALBUMS: Independent Albums are current titles that are sold 
via independent distribution, including those that are fulfilled via major branch distrib- 
utors. WORD, NEW AGE AND BILLBOARD.BIZ: See chart legend for rules and 
explanations. C 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All 
rghtsreserved. 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

2 1 20 

2 E 

3 7 

4 4 

8 lE 

6 3- 

ZUCCHERO 
ZUCCHERO A CO. UNIVERSAL ITALIA/HEAR 2301 /CONCORD 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 

RY COODER 
CHAVEZ RAVINE PERRO VERDE /NONESUCH 79877/WARNER BROS, 

BEBEL GILBERTO 
REBEL GILBERTO REMIXED SIX DEGREES 1116 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ITALIAN CAFE PUTUMAYO 238 

RONAN TYNAN 
RONAN DECCA 003863 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: FRENCH CAFE PUTUMAYO 219 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: AFRO -LATIN PARTY PUTUMAYO 235 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC BRAZIL PUTUMAYO 234 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: NORTH AFRICAN GROOVE PUTUMAYO 237 

+ DANIEL O'DONNELL 
LIVE FROM BRANSON DPTV MEDIA 236 

12 9 I; 

13 

VARIOUS ARTISTS 
THE 50 GREATEST HAWAII MUSIC ALBUMS EVER MOUNTAIN APPLE 2105 

12 g RAIATEA 
SWEET A LOVELY RAIATEA HELM 8518 

MAKAHA SONS 
JUST THE VERY BEST OF THE MAKAHA SONS: HEKE WALE NO TROPICAL MUSIC 90 

VARIOUS ARTISTS 
THE CELTIC CIRCLE 2 WINDHAM HILL 45902/SOW RAG STRATEGIC MARKETING GROUP 

6 ARTIST 
3ñ TITLE IMPRINT &NUMBER!DISTRIBUTING LABEL 

#1 JIM BRICKMAN 
1 

13WKS GRACE 2 A 

ANDREAS VOLLENWEIDER 
MAGIC HARP OLG / 5 1 1 

5 
JIM BRICKMAN 
GREATEST HITS WINDHAM HILL 60616 /RCA VICTOR 

3 C SECRET GARDEN 
EANTHSONGS DECCA 004177 /UNIVERSAL CLASSICS GROUP 

6 3 
ARMIK 
MAR DE SUEROS BOLERO 7120 

9 _C 
GEORGE WINSTON 

MONTANA - A LOVE STORY DANCING CAT / WINDHAM HILL 62042 /RCA VICTOR 

8 

E 11 

TIM JANIS 
AMERICAN HORIZONS TIM JANIS ENSEMBLE 1110 

_4 VARIOUS ARTISTS 
MOST RELAXING NEW AGE MUSIC IN THE UNIVERSE DENON 17494 

13 ,2 VARIOUS ARTISTS 
THE HEALING GARDEN: ART OF WELL -BEING MADACY SPECIAL PRODUCTS 50695/MADACY 

17 7 3 RYAN FARISH 
FROM THE SKY NEURODISC 32001 

18 

u I 
12 Z VARIOUS ARTISTS 

THE HEALING GARDEN COLLECTION MADACY SPECIAL PRODUCTS 4850 /MADACY 

12 10 :5 VARIOUS ARTISTS 
SLACK KEY GUITAR VOLUME 2 PALM 4017 

ZADE 13 14 7- 
ROADS TO YOU SAWA 620 

14 15 :2 VARIOUS ARTISTS 
20 BEST OF RELAXATION MADACY 5065 

STEVE OUINZI 
PIANO FAVORITES MADACY SPECIAL PRODUCTS 51189/MADACY 

.' c* ARTIST 
TITLE (IMPRINT DISTRIBUTING LABEL) 

laWILLIE NELSON 
COUNTRYMAN (LOST HIGHWAY; AMAN) 

VARIOUS ARTISTS 
REGGAE GOLD 2005 (VP) 

a 

MATISYAHU 
LIVE AT STUBBS (JDUB/OR) 

2 27 
BOB MARLEY AND THE WAILERS 
GOLD (TUFF GONG /ISLAND /CHRONICLES /UME) 

6 

7 

e 

o 
-1 

-4 

3 13 

4 73 

5 . 

6 

7 41 

SOUNDTRACK 
50 FIRST DATES (MAVERICK/WARNER BROS.) 

VARIOUS ARTISTS 
BLAZIN' REGGAE (RAZOR & TIE) 

BOB MARLEY 
THE BEST OF BOB MARLEY (MADACY) 

SKINDRED 
BABYLON (BIELER BROS. /LAVA/AG) 

T.O.K. 
UNKNOWN LANGUAGE (VP) 

SIZZLA 
SOUL DEEP (GREENSLEEVES) 

13 11 
BOB MARLEY 
BOB MARLEY COLLECTION (MADACY SPECIAL PRODUCTS /MADACY) 

9 
VARIOUS ARTISTS 
STRICTLY THE BEST 32 (VP) 

10 - 
BOB MARLEY AND THE WAILERS 
THE BEST OF BOB MARLEY A THE WAILERS: 20TH CENTURY MASTERS THE (JAO/HIP -ORME) 

12 
f 

MORGAN HERITAGE 
FULL CIRCLE (71/VP) 

VARIOUS ARTISTS 
E, !, soca GOLD 2005 (VP) 

E8 Go www.billboard.biz for complete chart data Data for week of JULY 30, 200E 

www.americanradiohistory.com

www.americanradiohistory.com


AC/DC 13 

TO 
_ _ S KE RS 

RTIST 
LABEL 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

THE BLACK DAHLIA MURDER 

111 2 

37 

5 

012 

17 

to 

BRONSON ARROYO 
BRONSON ARROYO 69000 /ASYLUM (18.98) 

FRAYSER BOY 
HYPNOTIZE MINDS 68559 /ASYLUM (17.98) 

SHOOTER JENNINGS 
I,IIVERSAL SOUTH 003816' (13.98) 

RISE AGAINST 
!PEEN 002967 /INTERSCOPE (9.98) 

NATALIE GRANT 
CURB 78860 (17.98) 

Miasma 

Covering The Bases 

Me Being Me 

Put The O Back In Country 

Siren Song Of The Counter Culture 

Awaken 

ANDY ANDY 
WEPA 1060 /URBAN BOX OFFICE 113.98 CD/DVD) 0 

GREATEST 
GAINER 

RBD 
EMI LATIN 75852 (14.98) 

Ironia 

Rebelde O 

RUF10 
NITRO 15865 (13.98) N GUCCI MANE 
LAFLARE /BIG CAT 3016 /TOMMY BOY (17.98) . 

an 

Journey 111 

ROT VIDEOCUPSw& VIDEO SALES DATA 
MONITOR 

I R BY +\F 
COMPILED BY 

Nie sen 
B,oFACa t Data 
Systems 

Nielsen 
VideoScan 

Based on audience- weighted plays from MTV. VH1, BET and GMT, and non 
weighted plays from eight other channels, as monitored by Nielsen Broadcast 

Data Systems. See Chart Legend for rules and explanations..C. 2005. VNL 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

41. 

TITLE 
'M LABEL / DISTRIBUTING LABEL 8 NUMBER (PRICE) 

1 t 5 E 
FAREWELL TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29 98 DVD) 

2 CIARA: GOODIES - THE VIDEOS 
LAFACE VIDEO /ZOMBA VIDEO 68672 (16.98 DVD) 

THE SILENCE IN BLACK AND WHITE 3 ';; 

VICTORY 250 (15.98 CD /DVD) 

4 2 3 
EMINEM PRESENTS: THE ANGER MANAGEMENT TOUR 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 004876 (19 08 DUD) 

CHOSEN FEW: EL DOCUMENTAL 5 5 2 
CHOSEN FEW /URBAN BOX OFFICE 12061 (13.98 CD /DVD) 

8 7 6 PUNK O RAMA 10 
EPITAPH VIDEO 86755 (7.98 CD /DVD) 

Eagles 

Ciara 

Hawthorne Heights !: 

Eminem 

Chosen Few 

Various Artists 

6 11 
STAR WARS EPISODE III: REVENGE OF THE SITH The London Symphony Orchestra And London Voices (John Williams) 
SONY CLASSICAL VIDEO /SONY MUSIC ENTERTAINMENT 94200 (18.98 CD /DVD) 

8 8 16'r 
FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 58843 (19.98 DJ)) 

9 10 33..._ 
ROC- A- FELLA/DEF JAM /WARNER BROS. /WARNER MUSIC VISION 33328 (19.38 DVD /CD) 
MTV ULTIMATE MASH -UPS PRESENTS: COLLISION COURSE 

10 11 
34 

HITS 
s WIND -UP VIDEO /BMG VIDEO 13103 (13.98 CD /DVD) 

It l8 

Jay- Z/Linkin Park 

Creed 

Re PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (1898 CD /DVD) 

12 12 5 

113 13 4 

14 15 88 

kt5 
Ds 

t7 '0 

19 4 

20 rg 

118 21 11 

16 3 

22 106 
LED ZEPPELIN 
ATLANTIC VIDEO/WARNER MUSIC VISION 970198 (29.98 DUD) 

Vie:1 ® 20 YEARS AGO TODAY: THE STORY OF LIVE AID 
RHINO HOME VIDEO 70451 (9.98 DUD) 

22 4 2 
TRUCKIN' UP TO BUFFALO 
GRATEFUL DEAD MERCHANDISING. INC. /MONTEREY HOME VIDEO 319952 (24.98 DUD) 

23 9 74 LIVE AID 
WARNER STRATEGIC MARKETING /WARNER MUSIC VISION 70383 39.98 DVD) 

Rob Zombie 

IN RED SQUARE 
ACE HOME VIDEO 71104 (24.98 DUD) 

Paul McCartney 

LIVE AT THE GREEK THEATRE 
IMAGE ENTERTAINMENT 00345 (24.98 DUD) 

Chicago And Earth, Wind & Fire 

LIVE AT DONINGTON 
!PIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) 

AC/DC 

NUMBER ONES 
PIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56999 (14.98 DJD) 

Michael Jackson Ill 
KILLADELPHIA 
I PIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 57316 (14.98 IND) 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS 
,LEKTRA /RHINO HOME VIDEO /WARNER MUSIC VISION 73932 (18.38 CD /DVD) 

THE CONCERT IN CENTRAL PARK 
!IH CENTURY FOX 07583 (12.98/14.98) 

A FILM ABOUT JIMI HENDRIX (DELUXE EDTION) 
*.EERIENCE HENDRIX. WARNER HOME VIDEO 69846 (19.98 DVD) 

Lamb Of God 

Pantera 

Simon & Garfunkel 

Jimi Hendrix 

Led Zeppelin It 
Various Artists 111 

Grateful Dead a 
Various Artists 

24 14 11 
FROM LUTHER WITH LOVE: THE VIDEOS 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56961 (14.98 CVO) 

Luther Vandross 

25 26 31 
GREATEST HITS 1978 -1997 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 56032 (1498 DUD) 

TITLE 
i8 isi ARTIST (IMPRINT / PROMOTION LABEL) 

2 
5 

10 LOSE CONTROL 
MISSY ELLIOTT THE GOLD MIND /ATLANTIC 

TRAPPED IN THE CLOSET 
R. KELLY JIVE / ZOMBA 

8 

13 5 

18 

11 

12 

14 

q. 15 

16 

17 

18 

. 19 

3 13 

16 3 

11 2 

BACK THEN 
MIKE JONES SWISHAHOUSE /ASYLUM /WARNER BROS. 

DIAMONDS FROM SIERRA LEONE 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

BEHIND THESE HAZEL EYES 
KELLY CLARKSON RCA/RMG 

PIMPIN' ALL OVER THE WORLD 
LUDACRIS FEAT. BOBBY VALENTINO DTP/DEF JAM SOUTWIDJMG 

SPEED OF SOUND 
COLOPLAY CAPITOL 

BEST OF YOU 
FOU FIGHTERS ROSWELL /RCA/RMG 

THESE BOOTS ARE MADE FOR WALKIN' 
JESSICA SIMPSON COLUMBIA 

GOTTA GETCHA 
JERMAINE DUPRI SO SO DEF/VIRGIN 

HELENA (SO LONG & GOODNIGHT) 
MY CHEMICAL ROMANCE REPRISE 

WE BELONG TOGETHER 
MARIAH CAREY ISLAND /IDJMG 

GO! 
COMMON G.O.O.D. /GEFFEN 

MAKE HER FEEL GOOD 
TEAIRRA MARI MUSICLINE /ROC- A- FELLA/IDJMG D NAKED 
MARQUES HOUSTON T.U.G. /UNIVERSAUUMRG 

17 7 
CATER 2 U 
DESTINY'S CHILD COLUMBIA 

I'M A KING 
PSC FEAT. T.I. 8 LIL SCRAPPY GRAND HUSTLE /ATLANTIC 

7 
9 

DEM BOYZ 
Benz N DA HOOD BAD BOY SOUTH /BAD BOY 

12 3 
AND THEN WHAT 
YOUNG JEEZY FEAT. MANNIE FRESH SHO'NUFF /DEF JAMADJMG 

20 p FEEL GOOD INC 
GORILLAZ PARLOPHONE /VIRGIN 

2 COOL 
GWEN STEFANI INTERSCOPE 

TWIST IT 
OLIVIA FEATURING LLOYD BANKS G- UNIT /INTERSCOPE 

GIMME DAT 
BIG RO NO LABEL 

CITY OF BLINDING LIGHTS 
U2 INTERSCOPE 

DON'T PHUNK WITH MY HEART 
THE BLACK EYED PEAS A8M /INTERSCOPE 

MISSY ELLIOTT, LOSE CONTROL 

R. KELLY, TRAPPED IN THE CLOSET 

MIKE JONES, BACK THEN 

JERMAINE DUPRI, GOTTA GETCHA 

MARQUES HOUSTON, NAKED 

TEAIRRA MARI, MAKE HER FEEL GOOD 

YOUNG JEEZY, ANO THEN WHAT 

BIG RO, GIMME DAT 

OLIVIA, TWIST IT 

B5, U GOT ME 

FUSE fuse, 
4-- 

HAWTHORNE HEIGHTS, OHIO IS FOR LOVERS 

MY CHEMICAL ROMANCE, HELENA (SO LONG 8 GOODNIGHT) 

FALL OUT BOY, SUGAR, WE'RE GOIN' DOWN 

WEEZER, BEVERLY HILLS 

5 GREEN DAY, HOLIDAY 

B GORILLAZ, FEEL GOOD INC 

SIMPLE PLAN, UNTITLED (HOW CAN THIS HAPPEN TO ME?) 

PAPA ROACH, SCARS 

SYSTEM OF A DOWN, B.Y.O.B. 

TRANSPLANTS, GANGSTERS 8 THUGS 

rtïlYeBIJii184.18 

il 

MINDY SMITH, ONE MOMENT MORE 

FAITH HILL, MISSISSIPPI GIRL 

TOBY KEITH, AS G000 AS I ONCE WAS 

KEITH URBAN, MAKING MEMORIES OF US 

ALAN JACKSON, THE TALKIN' SONG REPAIR BLUES 

SUGARLAND, SOMETHING MORE 

TRISHA YEARWOOD, GEORGIA RAIN 

PAT GREEN, BABY DOLL 

RASCAL FLATTS, HERE'S TO YOU 

HOT APPLE PIE, HILLBILLIES 

Data for week of JULY 30, 2005 I For chart reprints call 646.654.4633 

SALES DATA COMPILED BY 

SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

Ali Nell PAI.a 9AÁ5 

JULY 

JASMINE TRIAS 
CLOCKWORK 100 (16.98) 

FELT 
RHYMESAYERS ENTERTAINMENT 0064' (15.98) 

SUFJAN STEVENS 
ASTHMATIC KITTY 014 (15.98) 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BUENA VISTA 861085; WALT DISNEY (7.98) 

BLOC PARTY 
VICE /DIM MAK 93815` /ATLANTIC (13.98) 

SHAUN GROVES 
ROCKETOWN 20039 (17.98) 

THE ARCADE FIRE 
MERGE 269 (10.98) 

DEVILDRIVER 
ROADRUNNER 618321/IDJMG (18.98) 

AMOS LEE 
BLUE NOTE 97350 (12.98) 

LEELA JAMES 
WARNER BROS. 48027 (13.98) 

RA 
REPUBLIC /UNIVERSAL 004836 /UMRG (9.98) 

ROYKSOPP 
WALL OF SOUND 11352` /ASTRALWERKS (17.98) 

NICHOLE NORDEMAN 
SPARROW 63575 (17.98) 

LYNDA RANDLE 
GAITHER MUSIC GROUP 42611 (17.98) 

9TH WONDER & BUCKSHOT 
DUCK DOWN 2012 (16.98) 

LIZZ WRIGHT 
VERVE FORECAST 004069 /VG (15.98) 

DARK NEW DAY 
WARNER BROS. 49318 (18.98) 

DEEP DISH 
DEEP DISH 90732 /THRIVE (18.98) 

THROWDOWN 
TRUSTKILL 63 (13.98) 

FUNERAL FOR A FRIEND 
FERRET /ATLANTIC 62386/AG (13.98) 

UNDEROATH 
SOLID STATE 83184/TOOTH 8 NAIL (13.98) 

AKWID / JAE -P 
UNIVISION 310478/UG (13.98) O+ 

DARKEST HOUR 
VICTORY 244 (15.98 CD /DVD) O+ 

IOMMI 
SANCTUARY 84759 (18.98) 

RAUL MIDON 
MANHATTAN 71330 (9.98) 

AVENTURA 
PREMIUM LATIN 94082/SONY DISCOS (13.98) 

DANE COOK 
COMEDY CENTRAL 0017 (16.98 CD /DVD) O+ 

AQUALUNG 
RED INK /COLUMBIA 23888/SONY MUSIC (14.98) 

THE ARCADE FIRE 
MERGE 225' (15.98) 

ESTHERO 
REPRISE 47931/WARNER BROS. (18.98) 

DREDG 
INTERSCOPE 004864 (9.98) 

RAY LAMONTAGNE 
RCA 63459/RMG (11.98) 

ARMOR FOR SLEEP 
EQUAL VISION 104 (13.98) 

JOANN ROSARIO 
F HAMMONDNERITY 58473/ZOMBA (17.98) 

TAMELA MANN 
TILLYMANN 10117 (17.98) 

BOBBY PINSON 
RCA NASHVILLE 68173/RLG (17.98) 

M.I.A. 
XL 004844` /INTERSCOPE (13.98) 

GLORY 
VI 004747 /MACHETE (14.98) 

The Comfort Of Home 

Trap House 

Jasmine Trias 

Felt 2: A Tribute To Lisa Bonet 

Illinois 

Baby Einstein: Lullaby Classics 

Silent Alarm 

White Flag 

The Arcade Fire (EP) 

The Fury Of Our Maker's Hand 

Amos Lee 

A Change Is Gonna Come 

Duality 

The Understanding 

Brave 

God On The Mountain 

Chemistry 

Dreaming Wide Awake 

Twelve Year Silence 

George Is On 

Vendetta 

Hours III 
They're Only Chasing Safety 

Kickin' It...Juntos 

Undoing Ruin II 
Fused 

State Of Mind II 
God's Project 

Harmful If Swallowed . 
Strange And Beautiful 111 

Funeral II 
Wikked Lil Grrrls 

Catch Without Arms 

Trouble 

What To Do When You Are Dead . 
Now More Than Ever...Worship 

Gotta Keep Movin' 1111 

Man Like Me 

Arular 

Glou /Glory 

The Clarence Greenwood Recordings 

Live From Another Level 

CITIZEN COPE 
RCA 52114/RMG (11.98) 

ISRAEL AND NEW BREED 
INTEGRITY GOSPEL /EPIC 91263/SONY MUSIC (18.98) 

BREAKING & ENTERING 

"Covering the Bases," the debut album by Boston Red Sox pitcher Bronson Arroyo, 1:14( 
enters Top Heatseekers at No. 2. Discover developing artists making their 

01 inaugural Billboard chart runs each week in Breaking & Entering on billboard.com. 

The best- selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. 
All rights reserved. 
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JULY 

EMI 
30 

2005 

SINGLES &TRAcKs 
SONG INI)EX Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

1 THING (Mi Suk ASCAPNniversal, ASCAP/EMI 
Blackwood. BMI/Dam Rich BMVEMI U Catalog. 
ASCAP). HLAWBM, POP 83 

4TH OF JULY Universal. ASCAP/Faster N Harder 
Music, ASCAP). HL. CS 31 

AGAIN .9a BábyY. BMVUniversaCASCAP/Tena- 
ASCAPrNivrac Tyke. ASCAP /Jesse Jaye. 

' :ch Global, ASCAP/The Robinson Music 
29 Black Music. BMI). HL. RBH 46 

HINT NO WAY (Cotillion. BMI/Fourteenth Hour. BMI) 

AIRE BMI( LT 26 
ALCOHOL FMI April. ASCAP /Sea Gayle. ASCAP). 

H10074 
ALGO MAS (EMI April, ASCAP) LT 7 

ALL THESE THINGS THAT ME DONE (The Killers, 
AP) POP 97 

ALMOST (Zomba, ASCAPiDrop Your Pants, 
ASCAP /Sonotrack, BMVEMI Blackwood BMI). 
HLNJBM, POP 73 

AMAR SIN SER AMADA (World Deep. 
BMVSony /AN Latin, BM!) LT 3 

AMERICAN BABY (Golden Grey ASCAPTrnco Pob- 
fishing ASCAP/Bat Future. BMVSongs Ot Universal, 
BMI) HL. POP 78 

AMOR DEL BUENO (Monster Music, ASCAP) LT 24 
AND THEN WHAT (Copyright ControYNloney Mack. 

BM)) H100 76. RBH 18 

ANGELS (Songs Ot Nashville DreamWorks, 
BMVPrinceha. BMVHon4 Tonk Head, BMVIts Oul 
Turn, BMVCherry River. BMI). CLM. CS 55 

AN HONEST MISTAKE (Amalfi Coast Music. BMI) 
POP 95 

ARLINGTON (Universal. ASCAP/Songs 01 The Vil- 
lage ASCAP/EMI April. ASCAP/Sea Gayle. ASCAP). 
HL, CS 24 

ASAP ( Domani And Ya Majesty Music, 
ASCAP /Down Holmes Riblishieg, BMVSongs 01 

Universal, BMI) HL. H100 82, RBH 22 
AS GOOD AS I ONCE WAS (Tokeco Tunes. 

BMI/Sony /AN Tree. BMLBig Yellow Dag BMVFlori- 
da Cracker. BMI). L, CS 1:H100 30 POP 54 

ASI COMO HOY (EMOA. ASCAP) LT 30 
ASS LIKE THAT (Eight Mile Style. BMPAin1 Nulhin' 

Goin' On But Funking. ASCAP/Elvis Mambo, 
ASCAPBloher. ASCAP/Music Of Windswept. 
ASCAP/Bat Future. BMVSongs Ot Universal. 
BMI /Jenellerene BMVHard Workin Black Folks. 
ASCAP(. HL. Ht0O 98. POP 55 

BABY GIRL (Copyright 
RBH 58 

BABY GIRL (Dirkpit. BMI /GreaterGood, ASCAPiJen- 
niter Nettles, ASCAP/Telegrammusic. ASCAP) POP 
100 

BABY PM BACK (Byefall Music. ASCAP/Famous, 
ASCAP/Latino Velvet, BMI /Songs Of Universal. BMI), 
HL, H100 38; POP 18 

BACK THEN (Mike Jones BM/Universal, 
ASCAP /Carnival Beats, ASCAP). HL, H100 28. POP 
47; RBH 17 

BAD CHICK (Trill Productions. ASCAP/Warner- Tamer- 
lane, BMVArtist Publishing Group, BMI), WBM, RBH 
62 

BADO (ColliPark, BMI/EMI Blackwood. BMVEWC, 
BMI/Da Crippler. BM1/2 Players, BMVMike Jones, 
BMI/Warner- Tamerlane. BMI). HUWBM, H100 59, 
RBH 37 

BANDOLERO (Mia Mussa. ASCAP) LT 12 

II-BOY STANCE (Larsiny, ASCAP/Swizz Beat. 
SESAC/Universal Tunes, SESAC /Songs Of Universal. 
SESAC) HL, RBH 89 

BEHIND THESE HAZEL EYES (Smelly Songs. 
ASCAP/Maratone AB, STIM/Zomba. ASCAP/Kasz 
Money Publishing, ASCAP/EMI April. ASCAP), 
HLÁVBM,H1007 POP 3 

BELLY DANCER (BANANZA) (Nvka International, 
ASCAP/Famous. ASCAP/Plangent Visions. PAS). 
HL, POP 60 

BE MY ESCAPE (Gotee BMUI Went Fishing And All I 

Got Was This Lousy Pablis). WBM. H100 88. POP 
48 

BEST I EVER HAD (WB. ASCAP/Mascan, ASCAP). 
WBM, CS 26 

THE BEST MAN (Blaine Larsen. SESAC/Meeggan 

Beautiful. SESAC/Slay The Giant, SESAC/Marathn- 
Key II Music. BMVWarner-Tamerlane. BMVSongs U' 

The Collective. BMVBack In The Saddle. ASCAP) 
WBM. CS40 

BEST OF YOU M J Twelve, BMIA Love The Punk 
Rock Music, BMI/Songs Of Universal BM /Living 
Under A Rock. ASCAP/Universal. ASCAP/Flying Ear - 

form BMI) HL H10019: POP 33 
BETTER LIFE (Chi -Boy. ASCAP /Guitar Monkey. BMI) 

CS 43 
BEVERLY HILLS (E0. Smith. BMI) H100 23, POP 21 

BIG WHEELS (M Felon Entertainment, ASCAP) RBH 

BILLY'S GOT HIS BEER GOGGLES ON (Castle 
Street. ASCAP/Murrah, BMVTexabama Music. 
BMVKatank Music, BM), WBM. CS 35 

BLACKOUT (Karima, BMVSwizz Beat SESAC/NT 
ASCAP/Universal Tunes, SESAC /Songs Of Universal. 
SESAC /Christopher Garrett's Purblishing, 
ASCAP/Hitco South. ASCAP /Music 01 Windswept. 
ASCAP/1II Will, ASCAP/Zomba ASCAP/My Own 

Chit, BMI/Warner- Tamerlane, BMI/EMI Blackwood. 
BM),HLAWBM, RBH 100 

BWE ORCHID (Peppermint Stripe, BMI POP 88 
BOONDOCKS (Warner-Tamerlane, BMI /Sell The Cow, 

BMVTower One BMVWB. ASCAP/Tower Two. 

ASCAP/BLA. ASCAP), WBM, CS 39 
BOULEVARD OF BROKEN DREAMS (WB. 
ASCAP /Green Daze, ASCAP). WBM, H100 45 

BREATHE (2 AM) (AnniBonnaMusic. ASCAP). WBM, 

H10057 POP49 
BRING ME DOWN (Sony /AN Tree. BMIAWHATSKI 

Music. ASCAP /Quit Rckin' At It Music. ASCAP). HL, 

CS 33 
BROKE &BTIVFLIIN' (Raw Naked Entertainment. 

92 ASC) 
B.Y.O.B. (Sony /AN Tunes. ASCAP/Ddevil. ASCAP). 

HL, H100 6_ POP 52 

otro uk usic 

PLY SHOP (1Scor Slor(+. ASCAPrTrill Produc- 

tions. ASCAP /50 Cent,. ASCAPNniversal, ASCAP), 
HL POP 45 

CAN I LNE? (Famous, ASCAP/D Lil Music Publish- 
rn ASCAP 000ggofagy Music Publishingg 

ASCAP /Audio Elde Music Publishing, BMp, HL. RBH 

CATER 2 U (Sony /AN Tunes, ASCAPBeyonce. 
ASCAP/Kelendna. ASCAP/Michelle MW. 
ASCAP/EMI Blackwood. BM /Rodney Jerkins, 
BMVNotting Dale, ASCAP/Black Owned Musik. 

ASCAP/Ric Rude, ASCAP). HL. (100 22: POP 66; 

RBH 3 
CHARIOT (G. OeGraw Music BMIWarnerTamerlane 

BMI) WBM, H100 35; POP 2fí 

CHARLIE LAST NAME: WILSON (Zomba Songs 

BMIB Kelly. BMI). WBM. RBH 32 
COLLIDE (HKD Music, BMI/Warner- Tamerlane 

BM/Tentative. BM). WBM. H100 34. POP 34 
COME A LITTLE CLOSER (Sony /AN Tree. 

BMVSon /ATV Cross Keys. ASCAP). L. CS 49 
COME FLY WITH ME (Brooklyn Mint Publishing, 

BMVEMI April. ASCAP /Carter Boys 
ASCAP/Zaboughabi, ASCAP/Royalty Network, 
ASCAP/Fox 5 Publishing. ASCAP/SteadyRoad Pub- 
lishing ASCAPiWonish Music. SOCAN/EMI Black- 
wood. BMI . HL. R8V 59 

COME FRIDAY (Songs Of Daniel Music. BMI/Max T 

Barnes BMI CS 45 

CONTRA VIÉNTOS Y MAREAS (WB. 
ASCAP/Tvluziekuitgeveris Artemis BV BMI) LT 41 

COOL (Hara uku Lover Music. ASCAP /C trop, 
BMI/EMI Blackwood BMI). HL H100 50. POP 25 

CROSS MY MIND (Universal. 
HL. 

ASCAP/Blue's 
ryYYBabyy. 

ASCAP 

CQuii..pASCAP/No CRY ÁME 
(Maya. ASM P/S eety ASCAP/Zomba. Cod 

57 

ASCAP), WBM. RBH 85 

DA MVP (Universal. ASCAP Mary J Bligo 
ASCAP/BlackWallStreet, BMVEachlTeachl 
ASCAP /50 Cent, ASCAP/Dade Co Project Music, 
BMI/Zomba Songs, BMI /Golden Fleece. BM/Mured, 
BMI ). HL RBH 82 

DEAR SUMMER (Carter Boys. ASCAP/EMI April 
ASCAP/F 0 B , ASCAP/Mchoma. BMVNedlew, BM)), 
HL, RBH 48 

DELICIOUS SURPRISE(( BELIEVE IT) (Chrysalis, 
ASCAP/War Bride. ASCAP,Jezebel Blues. BMI). HL. 
CS 32 

DEM BOYZ (R iras Son. ASCAP /Dieniahmar 
Music, ASCAP /leery Music. BMVFlyVwwid It, BMVGriI- 
fin Ga. Finest, BMVEMI April. ASCAPrshmoot 
Music, BMI/Warner- Tamerlane. BMI) WBM. H100 
58 POP 90; RBH 16 

DIAMONDS FROM SIERRA LEONE (Please Gimme 
My Publishing BMVGefling Out Our Dreams, 
BMI/EMI Blackwood. BMVFour Deuce Publishing. 
ASCAP/You Cant Take It With You. ASCAP/EMI Unan 
Catalog. BMVBarwin, ASCAP). HLNJBM. H10069, 
POP 61. RBH 36 

DIAMONDS ON MY NECK ( Thais What's Up. 
ASCAPSwin Beat. SESAC /TVT. ASCAP/Universal 
Tunes. SESACSongs Of Universal SESAC/Warner- 
Tamerlane, BMVTZahs Music, BMBThe Royalty Net- 
work. BMVTeamstas, BMVEMI April, ASCAP), 
HLAWBM, RBH 95 

DIRTY LITTLE SECRET Smells Like Phys Ed, 
ASCAP/BMG Songs ASAP) POP 62 

DOIN' IT RIGHT (Cotton City Music Publishing. 
BMVRiverzar Music BMVLuLuna Tunes, BMI /A.J. 
Masters Music BMVDixie Stars. ASCAP/HoriPro 
Entertainment Group. ASCAP /Calton Music. ASCAP) 
CS 47 

DOMESTIC, LIGHT AND COLD Sony /AN Tree, 

BMVSony /AN Cross Keys. SCAP). HL. CS 57 
DONT CHA (God Given, BMVTZiah's Music. 

BMVEnsigo, BMI), HL H100 4. POP 4. RBH 23 
DONT PHUNK VlH MY HEART (Careers -BMG, 

BMVZomba Songs, BMI/will i am. BMVCherry River, 
BMVPrint Polar, BMI /Songs Of Universal. BMIB( 
Cubano. BMVEMI Blackwood, BMIMlokolumbi. 
BMI), HLWBM, H100 5 POP 2 

DONT STOP EMI April, ASCAP) LT 37 
DONT TRIP (Diamond Princess Music. BMI /Chubby 

Boy, ASCAP/Money Mack. BM /Mark Money Enter- 
tainment ASCAP) RBH 91 

DONT WORRY 'BOUT A THING (Emorto, 
ASCAP/WB. ASCAP), WBM. CS 10: H1013 61, POP 

80 
DOT COM (I Like Em Thicke, ASCAP /Da Gass Co.. 

ASCAP/Big Kidd Music. BMI/EMI Virgin Songs 
BMVU.R. IV, ASCAP/EMI April ASCAP). HL, RBH 75 

DO YOU WANT FRIES WITH CHAT (Lavender Zoo 
Music BMVSony /AN Acuff Rose, BMVCircle C. 

ASCAP) HL, CS 12 H100 81 

DREAM BIG (Warner - Tamerlane, BMI), WBM, CS 34 

DREAMS (BlackWallStreet. BMVEachlTeachl. 
ASCAPMip Hop Since 1978. BMI/Please Gimme 
My Publishing, BMVEMI Blackwood, BMI), HL. H100 
36: POP 76: RBH 13 

DUCHODETI(4r: r IrrP Tu'. 

E 
ECHAME A MI LA CULPA 

ELLAY YO r,,, i,a , \,.., r ,,.11/ 11 

ENERGY ,tboogie Publishing. ASCAP /ChaChavez 
ASCAPÆMI April. ASCAP/Latino Velvet. 

BMVAmaya -So ha. ASCAP /Songs 01 Universal. 
BMI 

) 

. HL. H100 73. POP 56 
ERESDMNA (BMG Songs ASCAP ) LT 8 

ERRTIME (Jackie Frost. ASCAP/BMG Songs. 
ASCAP/Publishing Designee. BMVBubba Gee, 
BMI/Noontime Tunes, BMVWarner- Tamerlane, 
BMIAshmoot Music, BM), HLANBM, POP 92 

AND FREED M Son AN C FAST CARß 0 ( y/ ross Ke s y 

ASCAP /Only. BMVMa(or Bob. ASCAP/Sweet Sum- 
mer, ASCAP/Wamer- Tamerlane BMVLexis Palm Tree 

Music. BMI) HVWBM, CS 2 Hí00 42, POP 72 

FEEL GOOD INC (EMI Blackwood. BMV80's Kid 

Music, BMVUnderground Animals. ASCAP) H100 
25 POP 30 

FIND YOUR WAY (BACK IN MY LIFE) (Kemunity 
Song Chest, BMI). WBM. RBH 79 

FOOTPRINTS (X C R . ASCAP /Greensleeves 
PRS/Livingstin ASCAP/Copyright Control) RBH 65 

FREE YOURSELF (Mass Confusion. ASCAP/WB. 
ASCAP /CraigMan. ASCAP/DreamWorks Songs. 
ASCAPNniversal ASCAP/Nisan's Music 
ASCAP/l4usr i 091. ASC Cherry Lane, 
ASCAP). CL'.' 'VBM H' r' RBH 4 

FROM THE BOTTOM OF MY HEART rBract Bull. 

G 
GEORGIA RAIN 

u'11 
BT IT POP BM, CS 18 

GET POPPIN' (Warner Tamerlane. BMVJoey & 
Ryan Music BMVScon Storch ASCAP/tVT, ASCAP 
WBM H10B 9- POP 12. 24 

GET NO 00H WEE (GGBL, ASCAP) RBH 73 

GET RIGHT (Dam Rich BMVEMI Blackwood, 
BMWnichappell, BMVEMI April. ASCAP), HLAWBM. 
POP 99 

GIRL (Sony/ATV Tunes ASCAPBeyonce, 
ASCAP/Helendria, ASCAP/Michelle MW, ASCAP/Its 
A Wonderful World Music. BM /Christopher Garrett's 
Purblishing, ASCAP/Hitco South, ASCAP/Music Of 

Windswept. ASCAP/EMI Full Keel ASCAP/EMI Lon - 
ih PM/Angela Beyince, ASCAP/Hitco Music). 

90 POP 91; RBH 43 

GIRLFIGHT iKakeni Music. ASCAP/Beats Me. 

60 I Go to www.billboard.biz for complete chart data 

ASCAP/Lil Jon 00017 Music, BMI/White Rhino, 
BMVSongs Of fèer, BMVMarchninth ASCAP /Gnat 
Booty, ASCAP /Chrysalis, ASCAP/EMI Blackwood. 
BMI). HL. POP 67 

GIVE ME THAT (Tri( Productions. ASCAP/My Own 
Chit BMI /Chase Chad. ASCAP/The Waters Of 

Nazareth. BMVEMI Blackwood. BMI) H10033: POP 
75. RBH 11 

GO! (Songs Of Universal. BMVSenseless. BMI Please 
Gimme My Publishing. BMVGetting Out Our Dreams, 
BMVEMI Blackwood. BMVSppecitic Harm 
ASCAP/Sony/ATV Tunes. ASCAP/WB, ASCAP). 
HL/WBM H10086, RBH 34 

COIN CRAZY (Natboogie Publishing, 
ASCAP /ChaChavez Music ASCAP/EMI April, 
ASCAP/Shape The World Publishing, SESACBottz 
World. ASCAP/Latins Goin Platinum, BMI), HL. POP 
68 

GOLD DIGGER (Please Gimme My Publishing. 
Blackwood, BMVUnichappell. BMI /Mijac, 

BMI).HL Ht0092. RBH 29 

GOODBYE TIME (Sony /AN Tree. BMI) CS 13; H100 
78 

GOOD OLE DAYS (Phyfvester. ASCAP/Big Loud Shirt. 
ASCAP CS 36 

GOOD PEOPLE (Music Of Windswept, ASCAP /3 Ring 
Music. ASCAP/Songs 01 Windswept Pacific. 
BMVSongs Of Thortch, BMI) CS 53 

GOTTA GETCHA (Shaniah Cymone, ASCAP/EMI 
April ASCAP/Mass Confusion. ASCAP/WB, 
ASCAP/Basalamba. ASCAP /Air Control, ASCAP), 
HLAWBM, H100 75. RBH 31 

GOTTA GO GOTTA LEAVE (TIRED) (Sony /AN 
Tunes ASCAPNSG Tunes, ASCAP /JuneBugSpade. 
ASCA)). HL RBH 45 

GOTTA MAKE IT (April's Boy Music, BMUKharatroy, 
ASCAP/Uncle Bobby's Music, BMVEMI Blackwood, 
BMVKim Hoglund Publishing Designee. 
ASCAP/Mighty Three. ASCAP/Warner-Tamerlane, 
BMI/Staying High Music. ASCAP /Almo, ASCAP/WB, 
ASCAP/No Ouincydence Music Publishing, 
BMI /Breka Music. BMI). HL/WBM, RBH 38 

GREED (Bolaman s Talking -Drum Publishing, ASCAP) 
RBH 93 

GRIND WITH ME (Blue Star Publishin BMI/Black 
Bov Hatchet BMI EMI Blackwood BMl). HL, H100 

Prr - 

H 
HAND THAT FEEDS 

..raving 

ome. 
ASCAP i . I l 77 

HASTA EL FIN Juar .on, ASCAP) LT 42 
HATE IT OR LOVE IT (WallStreet, 

BMVEachlTeachl AS rS50 Cent. ASCAP/Univer- 
sal, ASCAP/Dade Co Project Music. BMI/Zomba 
Songs. BMVGolden Fleece, BMI/Mured, BMI). 
HL/WBM. POP 41 

HEAVEN (EMI April, ASCAP/Wet Ink Red, 
ASCAP/That's Plum Song, ASCAP/Its Tea Tyme, 
ASCAPBabooschka Worldwide Tunes. 
ASCAP/Songs Of Universal, BMI /Gold Fever Music, 
BMI), HL RBH 84 

HELENA (SO LONG A GOODNIGHT) (Blow The 
Doors 0ít The Jersey Shore Muisc, BMI) H100 80, 
POP 51 

HELP SOMEBODY (Careers -BMG, BMVGottahave- 
able, BMVSongs Of Windswept Pacific. BMI) CS 15: 
H100 87 

HE OUGHTA KNOW THAT BY NOW (Universal. 

BMp. H/ CS 

g 

25 
The Village, ASCAP/tltawhirl. 

HICKTOWN (Warner - Tamerlane. BMVBig Love, 
ASCAP/WB ASCAP /Carol Vincent And Associates. 
SESAC , WBM. CS 21 

HILLBIWES (Gypsy Outfit, ASCAP /Soul Of Eve 
Music, ASCAPPNVorld Of Groove Music. 
ASCAP/Haber Corporation, BMI) CS 29 

HOLIDAY (WB, ASCAP /Green Daze. ASCAP(. WBM, 
H100 27; POP 22 

HOLLABACK GIRL (Harajuku Lover Music, 
ASCAP/The Waters Of Nazareth, BMI/EMI Black- 
wood. BMI) HL, H100 3 POP 6, RBH 8 

HOME (Michael Buble Publishing Designee. 
BMVAlmost October Songs. BMVUniversal -MCA. 
ASCAP /Alan Chang Publishing Designee, ASCAP). 
HL H10097 

HOW TO DEAL (SoulSick Muzik, BMI/Jumping Bean. 
RMIANBM, SESACBabyboys Little SESAC/Noon- 
"nc South, SESAC WBM. H100 39 POP 31 

HOY COMO AYER (Maximo Aguirre. BMI) LT 17 

I CANT STOP LOVING YOU ncnnn,imty, BMI) 
H100 89; RBH 20 

(I JUST WANT ITS TO BE OVER (Book Of Daniel, 
ASCAP/Lellow. ASCAP/EMI April, ASCAP/She Wrote 
It, ASCAP/BMG Songs, ASCAP) RBH 47 

I LOVE SALSA NMR. ASCAP) LT 48 
I'M A KING (Crow Club Publishing, BMI/N. Josey 

Music, BMVS. Merritt Music. BMVIVT BMVLi) Jon 
00017 Music, BMVWhite Rhino, BMVEMI Black- 
wood BMI /Swizole Music, BMVC'Amore 
BMVPrince 01 Crunk Music, BMVAir Control 
ASCAPBasajamba. ASCAP), HL, POP 89: RBH 68 

I'M READY Mint Factory . ASCAP) RBH 69 
INCOMPLETE (Word. ASCAP /Glomo Music, 

ASCAP/Universal- PolyyGram International. 
ASCAP /Angelou ASCAP/Right Bank, ASCAP/My 
Getaway Driver. ASCAP). HLJWBM. H100 40: POP 

INSIDE YOUR HEAVEN (Andreas Carlsson 
STIM/WB ASCAP/Universal. ASCAP/EMI April. 
ASCAP /Oh Suki Music, STIM). HL IW8M, H100 26:. 

POP 19 
INSIDE YOUR HEAVEN (Andreas Carlsson 

STIM/WB, ASCAP/Universal. ASCAP/EMI Black- 
wood. BMVOh Suki Music. STIM), HLAWBM. CS 52; 
H100 17; POP 13 

INTENTIONAL HEARTACHE (So Forth, BMI) CS 54 
I THINK THEY LIKE ME (Franchise Recordz Publish - 

ing ASCAP/Shaniah Cymone, ASCAP/EMI April, 
ASCAP/Thrown' Tantrums, ASCAP /Air Control, 
ASCAP/The Kid Slim Music. ASCAP) RBH 76 

ITS A HEARTACHE (Careers -BMG MVLojc, 
BMVPEN BMI) CS 22 

R S LIKE CHAT (Rye Songs, BMI /Songs Of Universal, 
BMVShaniah Cymone, ASCAP /EMI April. 
ASCAP/Seal Music, ASCAP/BMG Songs. 
ASCAPNaked linrlr My Clothes, ASCAP /Chrysalis, 

JUST A LIL BIT )CA niversal, 
..' 

H 10010 POP 15. HBH 21 

JUST THE GIRL (Vaguely Familiar, ASCAP) H100 
83. POP 43 

JUST WANT YOU TO KNOW ( Maratone AB, 

STIM/Zomba, ASCAP/(asz Money Publishing. 
ASCAP) POP 93 

KEG IN THE CLOSET . '... 

ASCAPAslandsoul. ASCAP /Orlaly, BM). HL. CS 9. 
H10079 

KING OF THE CASTLE (Sony /AN Cross Keys, 
ASCAP/Drivers Ed. ASCAP. HL. CS 51 

BMI( LT 4 
(ama eon. ermusic I I 

LA LOCURAAUTOMATICA (Warner-Tamerlane, BMI) 
LT 15 

LA SORPRESA CEN Ediciones. BMI) LT 21 

LA TORTURA (The Caramel House. BMVSony /AN 
Latin, BMVNomad, BMI) H100 51. LT 1. POP 46 

LET ME GO (Escatawpa, BMVSongs O1 Universal. 
BMI) H100 31, POP 17 

LET ME HOLD YOU ( Shaniah Cymone. ASCAP/EMI 
April, ASCAP/Invisible. BMVChrysalrs Songs. 
BMI /Almo Irving BMI HL, H100 8. POP 36; RBH 2 

LET ME LOVE YOU (Scott Storch. ASCAP/TVT, 
ASCAP/Pep -Soul Music, ASCAP/R.H. Compound, 
ASCAP/EMI April ASCAP). HL, RBH 44 

LIKE THAT (Vals Child, ASCAP /Swizz Beat 
SESAC/Universal, ASCAP/Trio. BML /Alley. BMI /Paul 
Simon, BMVWB, ASCAP) RBH 97 

LIKE YOU (Los Cangris. ASCAP) H100 95. POP 59 
LIKE YOU (Universal -MCA. ASCAP N c ni il y. 

ASCAP/EMI April, ASCAP / Shaiah Cymone, 
ASCAP /Chrysalis, ASCAP/Naked Under My Clothes, 
ASCAP/The Kid Slim Music ASCAP /Jump And 
Shoot, ASCAP/Universal, ASCAP). HL, RBH 42 

LISTEN TO YOUR HEART (EMI Blackwood, 
BMI /Jimmy Fun Music BMI)) H10014, POP 7 

LIVE LIKE YOU WERE OYING (Warner - Tamerlane, 
BMI/Big Loud Shirt. ASCAPAntegrated Copyright 
Group. ASCAP), WBM, POP 57 

LONELY (Famous ASCAPBYefall Music, 
ASCAP/Feather, BMI , HL. POP 42: RBH 98 

LONELY NO MORE (U Rule Music. ASACP/EMI 
April, ASCAP), HL H100 24 POP 32 

LONG AS YOU COME HOME (Kakeni Music, 
ASCAP/Beats Me ASCAP /Conjunction. ASCAP/H & 
R Lastrada, ASCAP/Sony/AN Tunes, ASCAP/EMI 
April, ASCAP). HL, RBH 71 

LO QUE PASO PASO (Los Cangris. ASCAP) LT 6 
LOSE CONTROL (Mass Confusion, ASCAP/WB, 

ASCAP/Royally Rightings, ASCAP/Warner- Tamer. 
lane, BMI /Big Colorado Music. BMVDeep Space 
Music, BMI/ ublishing Corp Of America BMVPure 
Energy, BMI), WBM, H100 6. POP 10; RBH 14 

LOT OF LEAN' LEFT TO DO (Sony /AN Tree. 

BMVSony /AN Cross Keys. ASCAP) H100 91 

MARE HEN FFEL GWU team S Uot FUDIISNng. 
BMVHitco Music, BMVM GT, BMVMS Eight Zero 
Two Music, BMVUniversal -Songs Of Polytram Inter- 
national, BMVEMI Sosaha, BMI /Jonathan Three. 
BMI). HL, H100 49- RBH 12 

MAIONG MEMORIES OF US (Sony /AN Milene, 
ASCAP /J Only, ASCAP), HL. CS 7, H10054; POP 

70 
MANANA QUE YA NO ESTES (Garmex. BMI ) LT 43 
MAYOR QUE YO (Universal- Musica Unica. BMI) LT 5 

MESMERIZED (C na Baby. BMI/Bingo Long. 
BMVHaleem, ASCAP /Life Print. ASCAPANoman On 
Top Music, ASCAPArvingg BMVScreen Gems -EMI, 
BMVFred Albert Music, BMI) RBH 61 

MIA (F.I PP, BMI) LT 36 
MI CREDO (Vander America. BMI) LT 9 
MISSISSIPPI GIRL (W8 ASCAP/Love Everybody. 

SESAC/Eve'sGuy. SESAC /Carol Vincent And Associ- 
ates, SESAC), WBM. CS 4, H100 43; POP 64 

MISS ME BAB (er eauiful) Song, ASCAP /Flood. 
Bumstead, McCready & McCarthy, ASCAP /Lanark 
Village Tunes ASCAP /Universal. ASCAP). HL. CS 38 

MR. BRIGHTSIDE (The Killers, ASCAP/Universal- 
PolyGram International, ASCAP), HL, H10032: POP 

23 
MUST BE DOIN' SOMETHIN' RIGHT (EMI April. 

ASCAP/Songfighter, ASCAP/Back In The Saddle. 
ASCAP) HL, CS 42 

MUST BE NICE (Lyle, ASCAP) H100 53, RBH 6 
MY SISTER (Zomba Melodies, SESAC/Agatha Mon- 

roe. SESAC/Zomba. SESAC /Annabella's Farm Music, 
ASCAP/Universal. ASCAPrMosaic Music. BMq) 
HI WBM CS 16 410093 

NADA ES PARA SIEMPRE' 

NAKED il r,t Avenue 11 ,AProM6 Song, 
ASCAP /Demis Hot Songs ASCAP /Edmonds Music, 
ASCAP/EMI April ASCAP/Tank 1176. ASCAP/Black 
Fountain, ASCAP/Strange Motel Music, 
ASCAP /Almo ASCAP /Antonio Dixon's Muzik. 
ASCAPI, HL. SBH 55 

NI EN DEFENSA PROPIA (EMI Blackwood. BMI) LT 

27 
NOBODY EVER DIED OF A BROKEN HEART 

(Songs Of The Knoll, BMI/Uno Mas, BMI /Cherry 
River, BMVGreenber .. BMI/Bug, BMVSony /ATV 
Cross Keys, ASCAP /Catherine The Great. ASCAP), 
CLM/HL, CS 60 

NO ME DEJES SOLO Los Cangris, ASCAP) LT 46 
NO PUEDO OLVIDARTE (Edimonsa. ASCAP LT 29 
NOTICE ME (Upstairs Music, ASCAP/Marco Carde- 

nas ASCAP/Daniel Salas. ASCAP/Ricardo Martinez. 
ASCAP) H100 84. POP 58 

remium Latin, 

OBSESSION (NO ES AMOR) (Premium Latin. 
ASCAP), WBM. POP 53 

OH (Royalty Rightings, ASCAP/Hitco South. 
ASCAP/Music 101, ASCAP/Universal, ASCAP/Dirty 

International Tunes, SESAC/Jahqae Joints, 
SESAC/EMI April, ASCAP). HL. H100 15: POP 16: 
RBH 19 

OHIO (COME BACK TO TEXAS) (Zomba. 
ASCAP/Drop Your Pants. ASCAP/Ted Bruner Radish- 
ing Designee. ASCAP/Rondor. ASCAP/Copyright 
Control). WBM, POP 85 

OKAY (White Rhino. BMVDruolore, ASCAP/Peer- 

BMI/Mominoidetrail, ASCAP/Nivea B. Hamilton, 
ASCAP/Zomba, ASCAP). WBM, POP 81 

ORDINARY PEOPLE (John Legend, BMVwill.i.am, 
BMVCheny River, BMI), CLMAIL, RBH 50 

OUTTA COMOL (RUM) (Ain't Nuthin' Gain' On 

But Funking, ASCAP/WB, ASCAP/50 Cent, 
ASCAP/Universal, ASCAP/BMG Songs. 
ASCAP/Juvenile Hell. ASCAP/Careers-BMG. 
BMVMusic Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP/f3a1Future, 

ASCAP) HUWBM, H100 67: POP 79: RBH 41 

OYE MI CANTO (SP Beatz In Da Hood. ASCAP/Off Da 
Yelzabulb, BMVGemStar, ASCAP/Big Mato, 

ASCAP/Sony/ATV Tunes, ASCAP), WBM, LT 50 

PICKIN' WILDFLOWERS f omen 
Keys. u AN Cross 

,10064, POP 82 
PIMPIN ALL OVER THE WORLD IWdacris. 

1, : -,Hing. A CAPScantz, 
SESAC /UnH 

5 
iversal. ASCAP). HL. H100 12, POP 38. 

RB 

PLAY (Crump Fight ASCAP /ColliPark. BMVEMI 
Blackwood. BM 1). HL. H100 68, RBH 30 

PLAYAS ONLY (Zomba Songgs. BMIB Kelly, 
BMVScoff Storch. ASCAPÆM. ASCAP/BlackWall- 
Street. BMVEachtTeacht, ASCAP) H10065. POP 
94 RBH 39 

PLAY SOMETHING COUNTRY (Sony /AN Tree. 

BMVShowbilly, BMVTurn Me On Music, BMI /Still 
Working For The Man. BMh9CG. BMI). HLJWBM. CS 
6, H100 71 

PLAY THAT SONG (EMI April. ASCAP /Charisma. 
ASCAP/Hits From Da Bong, ASCAP/BMG Songs, 
ASCAP/Universal- PolyGram International, 
ASCAP/Designee. BMVMelaza, BMVEMI Songs, 
BMI) LT 34 

PLEASE (Scott Storch. ASCAP/TVT ASCAP/Yoga 
Flame. BMVEMI Blackwood BMV'Da Family Music. 
ASCAP/EMI April. ASCAP/Pepsol Music, ASCAP), 
HL, RBH 49 

POBRE DIABLA Crown P BMI) LT 33 
PON DE REPLAY (VNM Publishin . ASCAP/Below 
Da Belt Music, BMI /AMP Group Publishing. 
BMVSongs Of Universal. BMVBayjun Beat, BMI) 
H100 2 POP 5; RBH 33 

PRESIDENTIAL (White Rhino, BMI/Lil Jon 00017 
Music, BMVTVT BMI/Drugstore. ASCAP /C'Amore. 
BMVSwizole Music. BMVEMI Blackwood. BMI/Me & 
Marq, ASCAP/Basajamba. ASCAP/Ben Hill Tiger 
Music, ASCAP) RBH 64 

PROBABLY WOULDNT BE THIS WAY (Almo, 
ASCAP/lrvingg,, BMI), HL. CS 28 

PURIFY ME (Cy Eon. BMVEMI Blackwood. 
BMI/Soundtron Tunes, BMI /Chrysalis Songs. BMI /No 
ID . BM°. HL. RBH 60 

QUE IRONIA ASCA LT 28 
QUE MAS QUISIERA I,GP) AA. BMI) LT 31 
QUIERO QUE SEPAS . aimo Aguirre. BMI) LT 49 

tom, R 
RAINBOW IN THE RAIN 'lr,ickene I). 

RAKATA Nol L r i 
A REAL FINE PLACE TO START (Universal -Poly- 

Gram International Ar Spunker Songs. 
ASCAP/Sony/AN Cron Key's. ASCAP/Worley 
World ASCAP), HL CS 14, H100 63: POP 84 

REDNECK YACHT FLUB (This Is Hil. ASCAP/Mus- 
tang, ASCAP /Songs Of Mosaic. ASCAP/Wilburns, 
ASCAP)CS20 

REGGAETON LATINO Joy Wonder Ruiz, 

ASCAP/UBO, ASCAP) LT 14 

REMEDY (Seethe(, BMI/Dwight Frye. BMI) H100 100 
RIDE (Poppa Hit. BMI) RBI-1786 

RIGHT HERE (Greenfund, ASCAP /i.m.nobody. . 
ASCAP/MY Blue Car. ASCAP /pimpYug. ASCAP/WB. 
ASCAP) WBM. H100 85 

ROCK -A -BYE (Kingg Shah Music. ASCAP /ADS Music 
Writers, ASCAPAJazz -E -Aten Publishing, BMVSongs 
Of The Knoll, BMVCherry Lane. ASCAP).. CLM. FOR 
70 

RUN RI (Scott Starch. ASCAP /M, ASCAP/Team S 

Dot Publishing, BMVHitco Music, BMVSongs Of 
Windswept Pacific, BMI), HL. RBH 80 

POP 9 

SET IT OFF (Swizz Beat, SESAC /Universal 
ASCAP /1996 Music Lane, ASCAP/Young Chris, 
ASCAP), HL RBH 90 

SGT PEPPER'S LONELY HEARTS CLUB BAND 
Son /AN Tunes, ASCAP), HL POP 65 

S IT OFF (Rye Songs BMI /Songs Of Univers, 
BMVShaniah Cymone, ASCAP/EMI April, 
ASCAP/Basajamba. ASCAP /Air Control, 
ASCAP/Babyboy's Little, SESACAJoontime South, 
SESACANBM. SESAC/Naked Under My Clothes, 
ASCAP /Chrysalis, ASCAP), HLWBM, H100 66. POP 
63 RBH 54 

SHIT UP (Notorious KW., BMIANarner- Tamerlane. 
BMVMr. Williams, BMI /Associ Publishing. BMI), 
WBM, RBH 77 

SIEMPRE TU A MI LADO (Crisma, SESAC) LT 23 
SI LA QUIERES (EMI Blackwood, BMI LT 40 
SINCE U BEEN GONE (Maratone AB. STIM/Zumba, 
ASCAP/Kasz Money Publishing, ASCAP). WBM. 
4100 29' POP 20 

SITTING WAITING WISHING (Bubble Toes, 
ASCAP)Universal ASCAP). HL POP 86 

SRTIN' SIDEWAYZ (Paul Wall, ASCAP /Carnival 
Beats ASCAP/Universal, ASCAP /Carnival, ASCAP). 
HL RBH 51 

SLOW DOWN (Tight Werk, BMVIrving. 
BMI/Tme4Flytes, BMI /Songs Of DreamWorks. 
BMVSongs Ot The Knoll, BMVCherry River. 
BMVSongs Of SKG, BMI), CLM. H100 37: POP 69. 
RBH 7 

SO HIGH (Jobete, ASCAP /John Legend, BMI /Cherry 
River, BMVNew Wave Hip Hop, ASCAP/Four Deuce 
Publishing, ASCAP) CLM, RBH 66 

SOLO DER YO A MI PADRE ( Univision. 
ASCAP/Solmar, SESAC LT 47 

SOMEBODY'S HERO (EMI April, ASCAP/Pang Toon, 
BMVEMI Blackwood. BMVShaye Smith. 
BMVCareers -BMG, BMI /Sagrabeaux Songs. BMI). 
HL CS 17 H100 99 

SOMETHING MORE (GreaterGood. ASCAP /Jennifer 
Nettles, ASCAP/Dirkpit, BMI) CS 3, H100 44; POP 
74 

SOMETHING TO BE PROUD OF (Songs Of 
Windswept Pacific, BMI /Gottahaveable BMIAWaI- 
lerin, ASCAP/Song 01 Bud Dog, ASCAP/Music Of 

SOMEWHERE B AET 

P) 
WE EN TEXAS AND MEXICO 

(Forrest Hills BMVAsh Street, ASCAP ) CS 59 
SORRY FOR THE STUPID THINGS (ECAF, 

BMVSony /AN Songs, BMVBoobie & DJ Songs. 
BMVWarner- Tamerlane, BMq. HLAWBM, RBH 78 

SO SEDUCTIVE (Yayo Music. ASCAP/Universal. 
ASCAP /50 Cent, ASCAPAvlerza Publishing. 
ASCAP /EMI April, ASCAP), HL, H100 52. POP 77: 
RBH 10 

SO WHAT THE FUSS (Steveland Morris, ASCAP) 
RBH 99 

SPEED OF SOUND (BMG Songs. ASCAP(. HL. H100 
21- POP 29 

STAY FLY (Tefnoise, BMI/lvlusic Bosources, BMVAII 
My Publishing, BMVHold My Own, ASCAP /Mouth 
Full 0' Gold, ASCAP /Jobete. ASCAP/EMI April. 
ASCAP), HL RBH 83 

STAY ME (BRASS BED) (Sony /AN Cross 
Keys, ASCAP /Only, BMVTerry McBride, BMVShII 
Working For The Man, BMINAlmington Road, 

era lA Cucarachä, ASCH? ); HL;1 

Data for week of JULY 30, 2005 

BMIACG. BMI) HL, CS 23 
STILL TIPPIN' (2 Players. BMVCarnival Beats 

ASCAPDniversal. ASCAP/Mike Jones. BM/Paul 
Wall, ASCAP /Slim ThugQ. BMVEMI Blackwood, 
BMVCarnival. ASCAP ,HL. POP 96 

SUGAR (GIMME SOME) (Index Music, ASCAP/Seri- 
ous Scriptures. SCAP /First N Gold, BM /Trick N' 
Rick, BMVLudacris. ASCAP/EMI April. ASCAP/Uni- 
versal, ASCAP/Warner- Tamerlane. BMI) HLhVBM. 
POP 37 

SUGAR WE'RE GOIN DOWN (Chicago X Sohcore. 
BMI) 1)100 55 POP 39 

SUMMER GIRL (Jessica Andrews. ASCAP/Universal. 
ASCAP /Chaggy Buss ASCAP/Warner- Tamerlane. 
BMI /Green Ivy BMI) CS 46 

SUMMER NIGHTS Lil Rob Rotas, BMVFlossy, 
ASCAPNpstaris. ASCAP) H100 46. POP 44 

SWITCH (Treyball, ASCAP /Kwametheboygenius 
Music BMI /Almo. BMVBrothers Grimm, 
ASCAP/Mariesonmusic, BMI( Hí0016. POP B 

THE TALION' SONG REPAIR BLUES Lt.ti aBl ck- 
wood, BMFBismg Gorge. BMA, HL. CS 27 

TAURUS HERE (Soulsmith Music. ASCAP /Claymore 
South Music. ASCAP/WB, ASCAP/Sons Of K-oss, 
ASCAP), WBM. RBH 52 

TECHNLOGIC Zomba ASCAP) POP 98 
TELL ME (Tight Werk. BMlArving. BMVIime4Flytes. 

BMI /Songs Of DreamWorks BMI/Songs Of The 
Knoll, BMVCherry River, BMVSongs Of SKG, 
CLM/HL. 5100 72; RBH 28 

TEXAS (J B Daniel. ASCAP(Water Bound. 
ASCAP/Munah, BMVTeiabama Music, BMVKatank 
Music. BMI). WBM. CS 37 

THAT GIRL (Simply Productions ASCAP) RBH 56 
THAT'S THE KIND OF LOVE PM IN (Sony /AN Acuff 

Rose BMI), HL CS 56 
THERE THEY GO (The Foundation, BMI ) RBH 94 
THESE BOOTS ARE MADE FOR WALKIN' (Criteri- 

on ASCAP H10020; POP 14 

THESE WORDS (EMI Blackwood. BMIAn- Genius 
Songs BMVEMI April, ASCAP /Sonic Graffiti. 
ASCA/) HL, H100 48; POP 26 

THIS I GOTTA SEE (Sony /ATV Tree. BMI /Gold Watch. 
BMI/Major Bob. ASCAP /Sweet Summer, ASCAP). 
HL, CS 

THIS IS 
HHOW 

A HEART BREAKS (U Rule Music. 
ASACP/EMI April, ASCAP/Murlyn. ASCAP). HL. 
H100 70; POP 50 

TIEMPO (Ser-Ca, BMI) LT 16 
TOUCH (EMI Blackwood, BMVThe Waters Of 

Nazareth, BMI), HL H100944( RBH 35 
g TRAPPED 

BMI). 

HL, 

47, 
Songs, 

RBH 40 
TRUTH IS (lull Of oul, BMVEMI Blackwood, 

BMVSou)vang, BMI /Christopher Mathew. BMVHitco 
Music, BMVSongs Of Windswept Pacific. BMVTabu- 
lous, ASCAP/Hitco South, ASCAP/tulusic Of 
Windswept, ASCAP/Alley Gadfly. BMVSongs Of 
DreamWorks. BMI/EMI April. ASCAPBovina. 
ASCAP /Songgs Of), CLM/HL RBH 27 

TWO HEARTS Careers -BMG, BMVOn The Wall. 
BMI), WBM, CS 48 

U RLXFRUT KNOW (SHUT Music WorKS, BMVUa 1 L 

Music. ASCAP /Justin Combs. ASCAP/EMI April. 
ASCAP/Sony /AN Songs, BMVlvers Songs. 
BMVChristopher Garrets Purblishing, ASCAP/Hitco 
Soulte ASCAP HL. RBH 25 

UNA DE DOS ender America, BMI LT 35 
UNTITLED (H W CAN THIS HAPPEN TO ME ?) 

(WB, 
SOCAN . WBWheelie. . 00 56. POP 27 

& DOWNS (My Own Chit, BMVEMI Blackwood. 
BMVCrompton Songs, BMVWarner- Tamerlane. 
BMVGibb Brothers, BMI /Careers -BMG, BMI RBH 67 

USED TO THE PAIN (Glitterfish, BMVBuna Boy. 
BMVMusic 01 Stage Three. BMVSony /AN Tree. 

BMn HL CS 41 

VEN BAILALO - /te 
VENGADA ,. ASCAP/Maximo Aguirre. 

"LT 32 
VIVEME '. - ASCAP) LT 13 

WAIT (THE WHISPERS SONG ilPark. I 

Blackwood BMI/Da Crippler, AMI. EWC. BMI). HL. 
RBH 9 

WE BE BURNIN' (Dutty Rock. PRS/EMI April, 
ASCAP/Diwall Music, ASCAP/DelanoRenaissance, 
ASCAP 150 Lafayett Music, ASCAP /Ultra. 
ASCAP /Chalwa, ASCAP/Po Style Music Publishing. 
ASCAP /Copyright Control/EMI Blackwood, BMI), HL. 
RBH 96 

WE BELONG TOGETHER (Rye Songs BMVSongs Of 

Universal. BMVShaniah Cymone, ASCAP/EMI April, 
ASCAP/Seal Music, ASCAP/BMG Songs, 
ASCAP/Naked Under My Clothes, ASCAP /Chrysalis. 
ASCAP/Sony/AN Songs. BMVHip Chic. 
BMVABKCO, BMVWarner- Tamerlane. BMVBallads By 
Design Music. BMVMister Johnson's Jams, BMVEpic 
Solar, BM) HL/WBM, H1001. POP 1 RBH 1 

WELCOME TO JAMROCK (Biddah Muzik. 
ASCAP/ZNS Publishing. ASCAP/EMI April. 
ASCAP/Universal-Songs Of PolyGram, BMI). HL, 
H100 96; RBH 26 

WHAT IF (Ghetto Pop 2000, ASCAP/EMI April. 
ASCAP) HL RBH 74 

WHERE 
ASCAP), HL., 

(Christopher Dorsey. BM/Chopper 
City, BMI RBH 72 

yy ASCAPP /WB 
(ASCAP). WBM POPI87guy 

Songs, 

WORK IT OUT (Christian Tabernacle Publishing. 
BMI /God And Me Music. ASCAP) RBH 53 

XL TEMI April. ASCAPBomed Cowlby. 
ASCAPSony /ATV Tree. BMI/Love Monkey. BMI). HL. 
CS 50 

Y 
YA ME HABIAN DICHO (SACRA Lan ASCAP) LT 22 
YA NO LLORES gita. ASCAP) LT 39 
Y LAS MARIPOSAS (Edimusa. ASCAP) LT 25 
YO QUISIERA Not Listed) LT 19 
YOU AND ME (G- Chills. BMVSongs Of DreamWorks 

BMI /Coleision. BMI /Songs Of The Knoll, BMVCherry 
River, BMVWarner- Tamerlane. BM), CLM, H100 13, 
POP 11 

YOU'LL BE THERE (Coburn, BMI). WBM. CS 5. 
H100 60 

YOU'RE LIKE COMIN' HOME Seven Peaks. 
ASCAP /Out Of This Planet, ASCAPM/est Moraine, 
ASCAP/Welk, ASCAP/ WB. ASCAP/Platinum Plow, 
ASCAP. WB. CS 30 

YO VOY (EMI April, ASCAP /Los Cangris, ASCAP) LT 

I CHARTS LEGEND on Page 58 
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Billbearal 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

1fiMIIi i 1)1 
_ 

A 
= 

F or ad placement call 1 -800- 223 -7524 or write Jeff Serrette at classifieds a billboard.com or fax 646 -654 -4798/99 

HELP WANTED 

MOBILE 

Music Marketing Manager 
Groove Mobile is the leading provider of over the air full -track 
mobile music download services for carriers in six countries 

including Orange (UK). 

The Music Marketing Manager will work closely with music labels 
and mobile carriers to develop unique marketing programs to increase 
visibility and sales of our mobile music offerings including: SMS pro- 
grams, WAP Portal promotions, and web -based initiatives. Minimum 
3 years international record label marketing experience required. 
Experience developing entertainment offerings for the mobile hand- 
set space and foreign language proficiency preferred. 

Send Résumé or Inquiries with "Music Marketing Manager" in the 
subject line to lobs @groovemobile.net 

HISPANIC MARKETING 
SPECIALIST: 

International Licensor and leading manu- 
facturer of audio and video products head 
quartered near Charlotte, NC, is seeking a 

Marketing and Acquisitions Professional. 
Specific goal is to secure, prepare and mar- 
ket titles to appeal to the Hispanic segment 
of the market in niche as well as national 
retail accounts. Successful candidate will be 
in constant contact with film producers and 
major studios so some international travel 
is required. Candidate must be bilingual, 
culturally diverse, computer savvy, a proven 
leader and veryfamiliar with entertainment 
culture and trends (music and video). 
Qualified candidates please send résume 
andsalary history to: 

MKT /HR, P.O. Box 549, Fort Mill, SC 

29716 or email: 
hr @uavco.com 

MUSICRAMA DISTRIBUTION 8 MARKETING, L.I.C., NY 

WANTS YOU ON OUR TEAM! 

POSITIONS: 

1. CD IMPORT POP & ROCK BUYER 
2. DVD BUYER 

Applicants must have a proven track record with minimum of 
3 years of experience 8 a steadily Increasing sales history 

in the entertainment industry. 

To apply please send cover letter and resume toi 
umacesomcesEmuscrama corn 

Volunteers Needed 
If you will be in the NYC area 
from September 19th -21st and 
would like to volunteer for the 
Billboard Dance Music Summit 

please contact: Rosa taquez 
bbeve nts @ billboard.com 

646.654.4660 for more 
information visit: 

www.billboardevents.com 

Volunteers Needed 
If you will be in the San Francis- 

co, CA area from September 
25th -26th and would like to 

volunteer for Billboard MECCA 
at CTIA please contact: Rosa 
Jaquez bbevents@billboard.com 

646.654.4660 for more 
information visit: 

www.billboardevents.com 

Urgently Needed 
A person 100% fluent and with 

extensive experience in Counterpoint 

Record Maestro Pro for immediate 

consulting and personal classes - could 

extend to P/T accounting job. 

Please contact via email - 

jnpub @aol.com - 

References required 

PERSONAL ASSISTANT 

Position to principle 
agent /owner of NYC based booking 

agency, prior industry/position 
experience and great organizational 
skills a MUST. Growth opportunity! 

Send résumés and references to: 

entourtal @aol.com or 
212 -633- 1818(f) 

Seeking Promotions and A/R 
persons with primary 

experience on the East Coast 
for small record label. 

Send résumé to: 
Talbots0504@yahoo.com 

AGENT WANTED 
PLATINUM LEVEL SONGWRIT- 

ING DUO LOOKING FOR THE 

PERFECT AGENT MATERIAL 

RANGES FROM POP BALLAD TO 

COUNTRY TO R &B. CALL - DAN - 

617- 504 -6066 

MANAGEMENT 
WANTED 

NUCLEAR SKULL (s.fl.) 

ROCK BAND SEEKS LABEL & 

MANAGEMENT 

REPRESENTATION: CONTACT. 

www.nuclearskull.com 

REAL ESTATE 

JANINE JONES 
SOTHEBY'S REALTY 

EXCEPTIONAL HOMES 

Direct 323 -671 -2373 

cell 323 -270 -4400 

office 323 -665-1700 

LONGTIME SAG /AFTRA MEMBER 

IN GOOD STANDING 

janine.jones @sothebysrealty.com 

MANHATTAN PENN STATION 
450 Seventh Ave. 

Newly furnished private offices; 
210,118, & 92 sq. ft. conference 
room, cubicles, kitchen. Call, 
Angel (973) 882 -1100 x 175 

SERVICES 

Interactive Lenticular 
Packaging by 

Virtual Images Unlimited 

Featuring eye catching 
animation and 3 -D effects - 

Call Kenny G., 

Lenticular Music Specialist, 
to discuss what Lenticular 

can do for you: 

1- 800 -950 -8247 
www.3d- images.com 

FINANCIAL SERVICES 

WOODSTOCK 
FINANCIAL, INC. 

Bring harmony to your financial 
world .. . 

Business Management 
Accounting,Tax & Payroll 

Tax Planning & Preparation *, 
Business Loans 

Household Budgeting 
Personal Financial Management 

Call: Aline Strobl, MBA 

(917) 359 -7372 
Midtown NY location 

FAX BILLBOARD AT 646.64. 4798199 

12611 Walsh Aveune 
Los Angeles 90066 

. \ I"IENTION RECORD PRODUCERS AND POST -PRODUCTION PROFESSIONALS! 
This extremely charming Mar Vista hone boasts a garage th,t Iris been convert 
ed into a fully -equipped, high -end professional recording sit Hi( /post- productiot 
v ii leo facility. 3BD /I BTH home is incredibly bright ¡Ind Inn. her nul floors Through 

It, tile kitchen. landscaped yards w /auto- 
Irtic sprinklers. Rear yard has grass -lined 

..I1 tit str rues. lounge area and fire pit. 
. \sking s i .000,0(x). 
Randy Freeman - 

Prudential c.rllihrrnia Realty 
I 0 -23( -37(x) - Office - 3 1 0-230-3737 - Fax 

- 310-420-9242 Cell 
www.onxlyfreenrin4realestate.co n 

randyfreenlan@pnda.coni 

1141(411 - 

Room for recording studio 

1049 Alcalde Drive, 
Glendale, Ca. 

PRIVATE DRIVE TO SERENE MID - 
CENTURY RETREAT ON 3/4 ACRE 

WITH 3/3 SECOND GALLEY KITCHEN 
OR POOL ENTERTAINING & VIEW OF 
THE CITY LIGHTS. FOUNTAIN FLOWS 

INTO POOL TO CREATE A ZEN 
ATMOSPHERE. FIRST TIME ON THE 

MARKET IN 35 YEARS! 

$2,100,000. 
Janine Jones 

Sotheby's Intl Realty 
323 -671 -2373 - Direct 
323- 270 -4400 - Cell 

janine.jones@sothebysrealty.com 

Sotheby's 
INTERNATIONAL REALTY 

Bill MacMillan 

Representing the finest properties in the Californian desert. 
Current listings include 2 estates in "Royal Carrizo" (Palm 
Desert) and the "Thunderbird Heights" estate pictured above 
(Rancho Mirage). I have experience working with business 
managers, personal attorneys and personal assistants. 

Remember at Sotheby's International Realty discretion is an 
absolute! 

760.413.3629 bill.macmillan@sothebysrealty.com 

1311_LI3OARD CLASSIFIEDS 
IVIOVE LUXURY REAL I=51Ä1'1= TO THE STARS 

REACH THE HIGH- POWERED WORLD OF 
IVIUSIC & E N I I_R IAIíN(IVII_NT 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323 -525 -2395 

Billboard@musician.org 
1- 800 -223 -7524 

Reach all the movers & shakers every week through 
the pages of Billboard 

a force in the music/entertainment 
industry for over 100 years 

JULY 30, 2005 www.billboard.biz 6 
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INTERNATIONAL REALTY 

Southern California Properties 

Oca xperts 
. 

o 

CIELO E MARE $7,950,000 
Montecito. Gracious Vila on 3 acres, offers privacy, se- 
renity, & outstanding ocean views. 4 bedrooms, 5 baths, 
pool and guest house. 3 enrages. 

Joan Crs-an 865.450.7522 

ARTIST'S RETREAT $5,950,000 
Montecito. Early CA hacienda of cool adobe rooms & 

blazing ocean vistas. Guest house, pool. 13+ acres. Art 
studio & workshop. Horse barn, paddocks. 

Harry Kolb 805.5E5.8633 

OCEAN FRONT ARCH'L $5,500,000 
Venice Architectural Estate remodeled 2005. Incredible 
open space w /gourmet kitchen & slate flooring. 6 -car 
garage in Venice! 

Micha Blackm :n 310.2C1 070f 

ELEGANT/TIMELESS VILLA $4,995,000 
= r=sno. Pvt & secure. Lush Hal grdrr, fourrtns,hi -dome 
cell, chefs kit, 3 lux mstr stes, maid, lib, theater, 6 -car 
gar, mtr ct, pat/outdr kit, gst hn 

Heidi Mara Go;dman 310186.1824 

RESORT LIVING AT FONE $3,375,000 
Bel Air. Jest- completed shErç sexy 4 Led contenporary. 
Resort living at hme: 2 sods beach, 5 decks, vneyard, 
mtntop yews_ Pvt, & Osiel 

Ber AIlaaoff 310.938.5505 

BIGHORN CONTEMPORARY :3,330,010 
Palm Desert. Lifestyle of the rich & famous. Vevly bLilt 
3 sep suites, plus his311ers offices, on the got coJrse wl 
mtn views, pool /spa/sauna. 

Karen Joy 767.75<J.14 J5 

300 .ï dCCADDEN PLACE $3,200,000 
Hancock Park Stately Tudo in Hpafk Dramaic step 
dowr (ring mom w/ beamec ceiling, awesome prohibi- 
ton la 5bd /5ba, gst hse, pool. 

ShannaAlpern 310.534.3708 

2300 W. LIVE OAK $3,195,000 
Lks Feliz. 4bd /3.75ba, 2003 addition by F. Tighe. Views 
of Griffith Park & Observatory Restored kitchen, pool, 
erterainment areas. 

Jonah Wilson 310.488.3870 

408 CASCAJA WAY $2,249,000 
Bel Air. Law lot w/ g -ea famiy floor plan, zbd /3ba. 
Spacious kit, formal lirinç. Excellert loc north cf Sun- 
set in acclaimed Wane- kt 

Cater/am 310.898.3785 

GORGEOUSTRADRIONAL! +2,139,310 
BHPO. Charming gated trad w/ circ drive, Iripping v/ 
character. 3bd /3ba leaded w, light, gst hse vJ b4 hdvd 
firs, french drs, eat- r -xit. 

SharoneAperin 31x.886.3708 

1305 CLARK STREET $1,935,000 
Surat Strip. Reduced! Ne home w city vus. 3bd/ 
` 5ba - nedia rm & expansixe outdoo- terraces. More l ww.rorthdarkstreet.con-. 

Der ay Kagaskáf 310.429.8686 

1743 FRANKLIN CANNON DRIVE $1,895,000 
Beverly Hills. Simply said Just a Great Property. Mid- 
ea-Amy traditional for tcdays idest ¡le. 3 bedrooms/2.5 
baths, pool, courtyard. 

Jim & Carol Shog-en210.481.4305 

4053 CROMNELL VENLE $1,195,000 
Los Feliz. Gated 1943 3cle1 Bird Cape Cod 3bd /3ba 
w/lg liv with hidden bar, fd- clefs gnr t kit, fab tie work, 
2 decks, plurge pl & ern. 

Sick Chinienti 310.335.7240 

PEN 2-5 O' 24 05 

3306 COY DRIVE :1,389,010 
Sherman Oaks. Bel Ai- adj 3bd /2 5ba Spani, w. vu. :r 
drs, beamed ceil, ot.tioorLR /entarea. Updaed lath vl 
mex the & slab. Hip & cod. 

Jonah Wilson 310.883.33'0 

LIBERACE LIVED HERE! $1,250,000 
Palrr Borings. This mid -cent ry mode n has 4bd suites, 
cen v /bl pooVspa, mtn 1 car garage in Old Las 

Palmas. Appt only. 

Joy /Glenn 760.325.9200 

0536 FRANKLIN AVENJE $1,199,000 
Hvd Hills. Dramatic cite views from this arciitectural 
2bdl2ba home, N of Su.set Strip. Walls of gless, 2 car 
gaage, open kitchen, Ig decks 

Chandler/Schneider 310.312.4839 

5457 CLINTON $14,000 
Hancock Park. Archoe:tcol 2bd /lba top fir unt, hdwd 

firs, Eurc kit v/ sub. Miele, Gaggeneeu, glass tie bath, 

roof top deck 
JB Fang 310838.3847 

818 N. DOHENY DR VE #504 $7!5,010 
West lived. Lg 1bd/lba w/ sep office. Bautiul c -y 
views, granite counters, dark idwd firs, plantation 010t- 

ters. L3 ba cony, full svc bldg. 

Chandler /Schneider 31!!.612.43:9 

DEEPWELL RANCH $709,000 
Palm 9rings. Lrg 3bd /3ba condo w /Fvr pool, high ceil, 

stainha & granie kitch, gua-d gated & no land lease! 

Grea ntn views. Furnished 3 move -in, 

esher/Whie 760.322.9800 

2317 W. MAGNOLIA BLVD 5695,000 
Burbank. Investment opportuniy. space for -eeording or 
dance studio, artist loft, art galery, production or office, 
2ba, kitchen, park. 

Rick Chimienti 310.385.7240 

H i s Roceo 

310 275 Sr35 

3evEr y Hills Wilshire 
3-0.724 7000 

Bren:1', )OC 

310 431 32E2 

Los Feliz 

323,665.1700 o 15"1 

Paci`.. Paiis3Ces 

310 5- 3:3: 
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r PEN 2-E 07/24/05 

so::al.sothebSsrealt}:com 

10941 ALTA VIEW D RYE $4,990,016 
Hwd Hils.'rivate est3t3 wl 6bd, vus, designer dore or 
appx 12 acres. Pod, ape, waterfalls, seasonal stream E 

park complete tais -mat. 
Reichling /Alperin 310.88E385f 

î6a0 B4FRYMORE DRIVE 52,950,000 
Melibu. Spectacular ocean views, over 11 aas if pak- 
Ike grcnds. 5bd /5ba, 5 fpl. Guesthouse orcorc gated 
ad exrenely private. 

Rosemary Low & Jim Shogren 310.381.4305 

SOLING SO. BEACH MIAMI! $3,500,000 
Mani. $1mí- S35mil. Epitome of Cosmopolitan beach 
kir . Situated h the hottest & most prestigious loca- 

9cnsli Miami. Come enjoy life! 

Michele Blackmon 310.301.0701 

®. ,-: 
PRIVATE CAPE COD COMF OUND $3,395,000 
Sunset 3rD. Pvt Cape Cod above Sunset Strip gated 

wl killer wws, over appx 3000 scft let. 4bd/4.5ba es- 

tate like cramds w/ pool & gst hse. 

Sharon Apein 310.888.3708 

CHARMING MONTE :BO SURPRISE $2,9Lf.,0)t 
Montecito. Restored, :e3side -style Queen Ann home r 

approx one -third acre Gracious floor plan. 6 firepaces 
Porches. Guest gJarÉr. Walk to beach. 

Marilyn Rickard 805.56í864f 

E15 TFri'ER AVENUE 52,719,000 

Westweoc. Reduced! Stately traditional wltn old world 

cr eftsrranship. 4bd /4ba w /formal dining norr, den, 

huge famiy room. True elegance. 
Judy Leach 31)2E151120 

CDNTEMP MASTERPIECE $2,595,000 
Ranchc Mfrage. tbdl5ba & 1bd /1ba casita. Mstr ste, 

he/ hers cicse:s & luxury baths. Magiiirnt vu's. Cus- 

trr lescert xxl /apa ovrikg vly & mtes. 
Ini Asmam 760.567.8661 

ARCHITECTURAL JEWEL $2,295,000 
Bel Air. A.clitectu-al mastery at Beverly Glen & Mulhol- 

land. 42sgft of iving space. 4bd +3.iba. City & Can- 
yon view:, 000l. Fristine. 

Eteve Mafsr 310.888.3744 

BAHAMAS GETAWAY $1,800,011 
Bahares. $1.5mí1- $t&mil. Enjoy the seclusion o a K. 
islanc 1 -hr flight from Miami. Blend of romance/acven 
ture. 2 villas & los a-al. 

Michele Blackmon 310.30 :077- 

PIED- -TERRE 51,735,000 
Santa 3atera. Renovated, Riviera condo et pessing 
dc S.E. while utilizing today's superior ameiibes. 2 

'miry ,-tauter suites, 2.5ba, gourmet kitchen, -isms. 
Marilyn Rickard 805 .5(. 8648 

i' 17INILL000H 3Y AVENUE $1,750,000 
rvess Hollywood Gorgeous 1928 Arcb Cc mpund.. Two - 
r-bry main nousa w/ sep twnhm style duplex. Restored 
: be3 itifu . wwr.E 117willoughby.corr 

Stella Frampton Coer310.481.4337 

ENCINOHLLSTRADmOPYL $1,595,000 
Encino. 1íh!3 gracbus home las 5bd/33a +fam rm +pool, 

close to shoppinç, restaurarts, or the Westside. FPL/ 

Gourmetkichen /air cond. 
Karen Mfsrrje 310.887.2900 

1018 4TH STREET 1814 $1,149,011 
Santa Monica. Elegant top 0 hm w/ natural light 2 -stn 
windows, hrwd firs ñl, grmt kit, loft space, extra stor 
age, láundry insite: 

Anthony Hitt 310.26e.16-» 

:328 MANNING AVENUE á1,119,000 
Panche Park. Fab 3bd /3ba trad'I wllrg liv rn Op', din 

rn grret çranite kit, mstr ste wlfpl leads to unsay rear 
}and walate patio & spa. 

Rory Posin 310 333.8500 

:142 HOLLYRDGE DRIVE $1,099,000 
Hed Hils. Cha,áter 1926 Spanish :biFl.75ba wl city 

C ocean views. beautifully updated. Spacious beds & 

et.rd. A deighf 
Marc Ginrx323.671.2336 

3461 GR F =ITH FARK BLVD $839,000 
Los Feliz. Hip, bnght, crisp Mid- Century modem N of 
Los Feliz Elvd. 3bdl2ba, redone kit, A;C, great indoor/ 
outdoor fow. 

James Foreman 310.888.3710 

EXPANDED ALEXANDER $6:4,911 
Palm Springs. SoLth eid. Quietfpvt w/ 2 master.'3ba 
pool, me views. Opel tr plan, tongue /groove oeil grea 
use cf color, appro< -810 sqft. 

Asher/White 760.32:.9871 

E)OTI; FARADISE 10110,000 

Gelapagoa Discover the untouched beach this 

1ldivir ; exploration spot in the world. Cr e of left. 

-Ns oprotunity won't happen again! 
Michele Blackmon 31) 301.0701 

P_RECT HO17L ALTERNATIVE $6,5001mo 
weswood. Beau iful designer fumsbed penthouse. 
:lc/2 5ba Garret fully equip kit, offer, nside laundry. 
Cose to all! www .I522southbentleypsráhouse.com. 

Sonya Gibson323.428.6913 

HISTORC 3RAWILLE $3,5001mo 
West HIM. New price experience Eiro luxury while 
living on the hip Sunset Stip. Gorgeous remodeled 
2bd/2ba a The Granville full service b ilding. 

Tracy D. Cla .e 310.880.7513 

Palm Dese-t 
760.837.43( C 

Palm Springs 
760 325.920C 

Pasadena Santa E.arbara 

62 6,229.0909 805.9'ì3.9993 
Santa Monica 
310.260.820) 

Santa Ynez Valley 

E ) 5.688.3757 

Sur set Strip 
310.2( 5.0305 
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PUBLICATIONS 

COMPLETE 

DIRECTORY 

OF MUSIC 

INDUSTRY 

CONTACTS 
includes shipping ($18.95 overseas) 

Includes: City -by -city club directory Tape /disc services A &R directory 

Music services directory Music industry websites PLUS Exclusive: 

What successful artists know about Music Publishing And much more! 

A5MGCL6 

ORDER BY PHONE: BOO- 520 -2708 

OR ORDER ONLINE: www.orderbillboard.com 

DUPLICATION/ 
REPLICATION 

2500 CD's 
Only $1999 

Includes: On Otsc Printing - Bar Code 
Full Color Printed Booklets Cello Wrapping 

1 -877- 633 -7661 
www.OddsOnRecortling.com 

Visa Mastercard Amex Discover 

FOR SALE 

international 
DISPLAYS 

CD, DVD & VINYL DISPLAYS 

Tel 9011-44-480-414204 

www.internationaldisplays.co.uk 

RETAIL DISPLAYS FOR CD, DVD & VINYL 

HEAVY DUTY POSTER TUBES 
End Plugs & UPS Included 

Factory Direct (AmR ONUNE 

46 Sizes In Stock CAli Tou FREE 

1- 800-242 -5216 

COWS 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 
and LP's as low as 54. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890-0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorplomus@aol.com 

PROFESSIONAL 
SERVICES 

1,000 CDs 
in full -color jackets for just 

Call today for 
your free catalog! 

1-800-468-9353 
www.discmakers.com/bb 

DISC MAKERS'' 

REACH OVER 200,000 
RESPONSIVE READERS 

EVERY WEEK CALL 
BILLBOARD CLASSIFIED 

TODAY 
1- 800 -223 -7524 

OR 
646- 654 -4697 

NOTICES /ANNOUNCEMENTS 

UNSIGNED BANDS & 
SINGLE ARTISTS 

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 
ENTERTAINMENT INDUSTRY THROUGH THE PAGES OF 
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR 
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Audio Engineer Donald Plunkett Dies 
Former Audio Engineering Society executive director 

Donald Plunkett died in 
his sleep July 15 at his 
home in New York. He 
was 81. 

Plunkett's lifelong 
interest in recording 
began when he was a 

child and stumbled on a 

Columbia Graphaphone 
Cylinder Recording 
Reproducing machine in 
his grandparents' attic. 
The early years of his 
career included stints at 

BIRTHS Girl: Audrey Brooke, to 
Jessica and Randy Harrell, July 8 in 
Jacksonville Beach, Fla. Mother is VP 
of sales for the Marketing Group/ 
Impact Radio Networks. 

Boy: Jackson Dylan, to Erika and 
Bryan White, July 11 in Nashville. 
Father is a pop /country artist. 

DEATHS Peter Jason Jennings, 33, 

of unspecified causes, July 12 in At- 

lanta. As co- founder of Neurotic Med- 

INDUSTRY EVENTS 

JULY 21 -23 Midwest Music Summit, 
Indiana Convention Center, Indi- 
anapolis. 805- 498 -5880. 

JULY 25 -28 Video Software Deal- 
ers Assn. Home Entertainment 2005, 
Bellagio Hotel & Casino, Las Vegas. 
818- 385 -1500. 

AUG. 3 -5 Billboard /American Ur- 
ban Radio Networks R &B /Hip -Hop 
Conference & Awards, Interconti- 
nental Hotel, Atlanta. 646 -654 -4660. 

AUG. 11 -14 47th annual NARM Con- 

vention & Marketplace, San Diego Mar- 

riott. 856 -596 -2221. 

AUG. 28 MTV Video Music Awards, 
American Airlines Arena, Miami. 
mtv.com. 

SEPT. 8 -10 Americana Music Assn. 
Conference, Nashville Convention 
Center. 615-321 -3456. 

SEPT. 13 The Music Upfront 2005, 
B.B. King Blues Club & Grill, New 
York. 646 -654 -4660. 

:j r [:] Popkomm 2005, Messe 

Berlin Exhibition Grounds, Germany. 
popkomm.de. 

CMJ Music Marathon, 
Lincoln Center, New York. 917 -606- 
1908. 

Billboard Dance Music 
Summit, Union Square Ballroom, 
New York. 646- 654 -4660. 

Capitol Records and Fairchild Recording Equipment. 
In 1948, he joined the organizing committee for AES 

and attended the first formal meeting the same year. 
Plunkett served as president, executive president and 
governor during the society's formative years. 

In 1974, he was appointed executive director and, 
during 20 years in that position, was responsible for the 
expansion of European membership and the 
broadening of the organization's convention scope 
throughout the world. Plunkett was awarded fellowship 
honors and a distinguished service medal for his 50- 
plus years with AES. He continued as an AES 
ambassador until his death. 

He is survived by his wife, son, three daughters and 
four grandchildren. -Margo Whitmire 

is and its executive VP since 2001, 

Jennings helped record companies 
find digital distribution and marketing 
opportunities with the online music 
business. He is survived by his par- 
ents and sister. 

Peggy Bradley, 62, of unspecified 
causes, July 15 in Nashville. The 
industry veteran was president of 
Nashville -based Bradley Music 
Management,which she founded 
eight years ago. Bradley also served 

SEPT. 21 -23 NAB Radio Show, 
Pennsylvania Convention Center, 
Philadelphia. 202- 429 -5486. 

SEPT. 24 -27 IAAM Arena Manage- 
ment Conference, Gaylord Texan Re- 

sort & Convention Center, Dallas. 
972 -906 -7441. 

SEPT. 26 Billboard MECCA at 
CTIA, Moscone Center, San Fran- 
cisco. 646 -654 -4660. 

SEPT. 26 -30 Advertising Week 
2005, various venues, New York. 
646- 351 -5915. 

SEPT. 27 -29 CTIA Wireless I.T. & 

Entertainment 2005, Moscone Cen- 
ter, San Francisco. 301- 694 -5243. 

OCT. 2-4 35th annual IEBA Con- 
ference, Hilton Suites Nashville 
Downtown. 615 -463 -0161. 

OCT. 7-9 Fourth annual Mid - 
Atlantic Music Conference, Best 
Western Uptown, Charlotte, N.C. 

888 -755 -0036. 

O(: T. 7-10 119th AES Convention, 
Jacob K. Javits Convention Center. 
New York. 212 -661 -8528. 

OCT.17 43rd annual ASCAP Coun- 
try Music Awards, Nashville. 615 -742- 
5000. 

OCT. 20 MTV Video Music Awards 
Latin America, Xcaret Park, Playa Del 

Carmen, Mexico. 305 -535 -3700. 

as an artist manager and industry 
consultant. She is survived by her 
husband, two daughters, mother and 
sister. 

Tracy Jones, 49, of cancer, July 15 in 
Nashville. Jones served as a booking 
agent with ACTS Nashville for 15 

years, where he worked with such acts 
as George Jones, Confederate Railroad 
and Cletus T. Judd. He is survived by a 

fiancee, two children, three siblings 
and two grandchildren. 

OCT. 25-26 Billboard Touring Con- 
ference & Awards: Roadwork '05, 
Roosevelt Hotel, New York. 646- 
654 -4660. 

NOV. 3 Sixth annual Latin Grammy 
Awards. 212 -687 -8080. 

NOV. 6-9 23rd annual IAAM Inter- 
national Crowd Management Con- 
ference, Dallas. 972 -906 -7441. 

NOV. 15-16 The Hollywood Reporter/ 
Billboard Film /TV Music Conference, 
Beverly Hilton, Los Angeles. 646- 
654 -4660. 

NOV. 30-DEC. 1 The Digital Enter- 
tainment & Media Expo, Century 
Plaza Westin, Los Angeles. 646 -654- 
4660. 

JAN. 10 -13 International Ticketing 
Assoc. (INTIX) Annual Conference 
and Exhibition 2006. John B. Hynes 
Convention Center, Boston. 617 -954- 
2000 

JAN. 22 -26 MIDEM 2006, Palais 
Des Festivals, Cannes. midem.com. 

FOR THE RECORD 
Because of an editing error in the 
Power Players special feature in 
the July 23 issue, the wrong execu- 
tive was listed for Reprise Records. 
Tom Whalley, chairman /CEO of 
Warner Bros. Records, is the top 
executive at Reprise. 

www.americanradiohistory.com

www.americanradiohistory.com


P_erecordings of songs from 
-cck artists including Alice Cooper 

and Stewart Copeland are featu>'ed on the 
sound:r3cx to documentary film "=.ock School" 

atout :he rea -life School of Rock in Fiiladelphia. The 
sourdtra_k was released May 31 by Social Capital 

Erterteinr,n :'s newly formed Social Capital Records. 
Fict fired at the film's Los Angeles prep- are, from left, are 

SCE's Martin Sio-e, Cooper, Yes frontma-. Jon Anderson, the 
Record ng Academy's Jonathan McHugh, S.JE's Jonathan Miller 
Cop l rd, Schcd ci Rock's Paul Green and SCE's Jonathan Platt 

c'hoto: Jeff Kravitz/FilmMagic.c: m) 

Beyoncé 
Knowles' 
"Beyonc the -ed 
Carpet" even: raised 
more than $70.00 
June 23 at the Museum 
of Telev s on and Padio in 
New Yo-k :o txneit :he 
VH1 Save the Nusi: 
Founda toi. Tie e..en: 
featurec a or lineat.ction of . 

the artist's dresses and 
costumes. Knawte, s pictured 
at the gala- w th VI-11 Save the 
Music Fouida:icn': Paul 
Cothran 'Pholr Gety tirages /VH1) 

Act; íie Gavil 
GeGraw anc Jchn Legend 

.mart to Hollyvooi's Ccnwai 
Studio to tale pal in Clea 

Cian-el'. "Stripped" the n- studio 
xrformance eerier 3vailabl 

through Clear Charre Nadi 
static IeD stes. Clear Channel Onlirr_ 
Must_ 3-dladio's Evan Mariner, righ 

ie pictured at Da.Graws racer t 
"St-ipDaC" taping, where tie artist 

peltcrr ad songs including 'Ciarior 
and'FCtc A. Through." Tie De.rew set 

aeit live on tie Wei _July 5. 
(Ph0 0. Craiç s Cotre,) 

A few days before 
the 38 summit July 6 -8 n 

Scotlanc. British Prime Minister Tony 
Blair and _ive 8 organizer Bot Geldof 

participates in the MTV Networks special 
"All Eyes on Tory Blair" at Stephen Street Studio! 

in London. Blair took questions from an audience of 
40 MTV viewers frcn 24 countries on tha topics of atlricat 

poverty, debt reli=f and climate contre. The show res 
broadcast July 1 or all MTV channels a-ound the vcrld. 

Pictured, from left, are MTV Networks vice chairmae/'VTv 
Networks Internatiorsl president Bill Roedy, Blair anc Gelccf. 

Singer /torgw-iter 
Mat Kearney -topped 
by Billboa-d's Ne . York. 
office JJIy 12 and played 
some tunes from his upcoming 
Aware /So umjia Pecords debut, 
"Nothing Let tc Lsa." Pictured, 
from lett, are 3illbDa-d Radio 
Monitor edito -in -chief Scott 
McKenzie Kearn.:, anc Billboard 
Informeticn Croup president/ 
publisher John Kitcullen. 

Wore 

' E, A DAVID LAßRAtfUEElei 

Dance -pop star 
Dar re Summer treated her 

fi n York fans to an exube-a -t show 
JJy9 sttie Tommy Hilfger 3: Jores 

Bea- T1_Ater in Long Ward, NY She kept 
her lox 110 swing on its Beet wtf- such claic 
songs as "tot Stuff," "She Works Hard for tie 

Money" =ad "_es Dance." Ater ttu slow. Briboerd 
brand macs *i1_ editor Michael Fadd.a and Beat Box 

columnist r.3' Mzsan met wits the arist in he' dressing 
room. Pictures. fron left, are Summers t-usbano&teording 

artist Baum Sudeno, Summer, Paclet :a and Mason. 

Photographer David 
LaChepeile node his filmmaking 
debu- as the director of "RIZE," a 

docJrrent airy chronicling a bucd ng dance 
moveneit it Sided- Central Los Angeles. at the 

ninth anrual Jrbarworld Film Fes :ival held June 
22 -26 it New York .,aChapelle hosted a screenirg 

June 23 fer Eear "P.Diddy" Combs. Pictured standing_ 
from left, are daicer; Miss Prissy and Larry the Clown, 

Combs. LaChapele. lancer Lil C and Urbanworld's Stacy 
Spikes. In f-ont is dancer Tommy the Clown 
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BLA I P BUYS LO'V E ONLINE 
Tony Blair may be a busy man, but the British prime min- 
ister recently took a few minutes to download a song -a 
cover of the Beatles' 1964 chart -topper "Can't Buy Me Love" 
by the band M P4. What makes M P4 so special is that its four 
members also serve in the British parliament. The track is 

available from EMI through iTunes, Napster U.K., Sony Con- 
nect and 7digital.com, and funds raised will be donated to the 

Save the Children charity. 

WILLIAMS DOING WEMBLEY? 
Sources say Robbie Williams will play at least seven shows at Wem- 

bley Stadium next summer. The stadium is under renovation, and word 
is that with U2 and the Rolling Stones unavailable, Wembley folks are still 

looking for a megawatt act to play at the reopening early next year. Williams 
is booked in the United Kingdom by lam Huffam at 

XRay Touring. He would not confirm the Wembley date. 

RED HOT YANKEE 
From what Track hears, in- demand reggaetón superstar 
Daddy Yankee has signed with EMI Music Publishing. 

SERRATED EDGES 
Treadstone Records president and Social Capital Enter- 
tainment partner Jonathan Platt gives Track the skinny on 
the "Saw II" soundtrack, due Oct.18. Platt says Treadstone 
will collaborate with the film's producers and composer 
Charlie Clouser to choose songs -from a variety of artists 
and remixers -that are more haunting than those on the 
first soundtrack. "Saw II" tears into theaters Oct. 28. 

While we're not ones to toot our own horn, Billboard 
Miami /Latin America bureau chief Leila Cobo was voted 
one of Colombia's women of the year by Revista Fucsia, the 
Vogue magazine of Colombia. Other honorees include con- 
gresswoman Gina Parody, singer Marta Gomez and Academy 
Award -nominated actress Catalina Sandino Moreno. For 
the accompanying photo spread (in the August issue), Cobo 
wears apparel by Colombian designer Silvia Tcherassi. 

ON THE ROAD (AGAIN) 
AC /DC will tour in 2006. The Australian rockers last 
toured in 2001, grossing $28.3 million and averaging 
$543,379 per show. 

new material. (Bridget 
Jones' Diarrhea was its 
alias the week before at a 

Mercury Lounge show.) 
So, in addition to rocking 
out to now -classic SS 
jams like "Comfortably 
Numb," "Take Your Ma- 
ma" and "Filthy /Gor- 
geous," fans were treated 
to new gems like the an- 
themic "Everybody Wants 
the Same Thing." 

FAMILY FARE 
VeggieTales creator and 
Big Idea Productions founder Phil Vischer is launch- 
ing Jellyfish, a company that will develop family- oriented 
Christian book, video, TV and film projects. Details on 
staff and upcoming projects are expected in the coming 
weeks. In addition to his business acumen, Vischer is well - 
known as the voice of beloved VeggieTale character Bob 
the Tomato. 

A SUPREME NOMINATION? 
We asked Recording Industry Assn. of America chair- 
man /CEO Mitch Bainwol for his thoughts on Supreme Court 

nominee John Roberts. Here's what he had 
to say: "The question relevant to the in- 
dustry is, Does the nominee show respect 
for property rights and constitutional free- 
doms? While we haven't had a chance to 
do a thorough review ofhis record, the an- 
swer at first blush seems to be yes." 

ASTERS UNDERCOVER 
Much buzz surrounded Megapussi's July 20 perform- 
ance at New York's Mercury Lounge. In fact, the show 
was sold out weeks in advance. Forgive yourself if Mega - 
pussi is not on your radar screen -for it is one of sev- 
eral monikers that über -hot act Scissor Sisters use to test 

CH -CH- CHANGES 
Tony Trovato, music director /midday 
jock at Citadel's country KDRK Spokane, 
Wash., has been named music director 
at Scripps Networks' cable network 
Great American Country. He will be 
based in Nashville. 

Meanwhile, Track hears that Jones 
Media Networks' involvement with GAC 
has ended. VP of integrated country 
media Jim Murphy, who had served as 

GAC's PD, and Jennifer Page, who was its 
music director, are no longer associated 
with the network, which Jones sold to 
Scripps in November. Murphy and Page 
will remain with Jones. 

As part of the sale contract, Jones ex- 
ecutives agreed to continue program- 

ming GAC for a period of time following the closing. 
During the transition, Scripps has focused on building 
a new management team for the video network, up- 
grading its facilities, revamping its longform program- 
ming and moving its base of operations from Jones' 
Colorado headquarters to Nashville. 

ExecLitive 
EDITED BY SARAH HAN 

RECORD COMPANIES: Island Def Jam Music Group in 
New York taps Alli Truch for senior VP of creative serv- 
ices. She was VP of creative services at J Records. 

Capitol Records Nashville ups Joanna Carter to sen- 
ior director of creative services. She was director. 

Universal Motown Records Group in New York names 
Lori Lambert VP of strategic alliances. She was VP of 
strategic marketing at Sony Music. 

Rendezvous Entertainment in Los Angeles appoints 
Julie Gorov director of strategic marketing. She was 
director of promotion and business development at All 
That Jazz. 

Native Language Music in Irvine, Calif., promotes Cas- 
sandra Meyer to national director of radio promotions. 
She was office manager. 

PUBLISHING: Chrysalis Music Publishing in Los An- 
geles promotes James Cerreta to senior director of A &R 
and Sara Kapuchinski to director of A &R. He was director 
of A &R; she was A &R assistant. 

HOME VIDEO: Universal Pictures in Los Angeles 
names Steven Scott executive VP of music publishing 
and music operations. He was VP of new media at 
Warner /Chappell Music. 

Paramount Home Entertainment in Hollywood 
names Elizabeth Bohannon VP of kids and family 
marketing. She was VP of marketing at ABC Kids and 
Toon Disney. 

RADIO: Premiere Radio Networks in New York ap- 
points Alissa Pollack VP of music initiatives. She 
continues to handle her previous responsibilities as 
VP of affiliate marketing. 

DIGITAL: MusicNet in New York promotes Paul 
Greenberg to senior VP of business development and 
partner relations. MusicNet also ups John Jones to sen- 
ior VP of programming, artist and label relations. Both 
were VPs in their respective departments. 

RELATED FIELDS: TicketsNow in Chicago names 
Mike Stein senior VP of business development and e- 
commerce. He was VP of e- marketing at Orbitz. 

Send submissions to shan @billboard.com. 

(á00D ".' "KS 
NARM HONORS RAITT 
On Aug. 12, the National Assn. of Recording Merchandis- 
ers will bestow the Harry Chapin Memorial Humanitarian 
Award on Bonnie Raitt. The award memorializes Chapin's 
environmental and humanitarian efforts. Raitt, who is well - 
known for her commitment to social activism, will be hon- 
ored during the opening session of the 47th annual NARM 
convention at the San Diego Marriott. 

2EXTREMES TEACHES LEADERSHIP 
Nonprofit group 2Extremes presents the second annual Hip - 
Hop Leadership Camp Aug. 11 -14 at the University of Califor- 
nia at Los Angeles. With the help of major players in music, 
entertainment, communications and technology, the HHLC 
teaches and promotes leadership and empowerment to L.A. 

youth. For more info, go to hiphopleadershipcamp.com. 
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PACKAGING THE STARS 

Homo Eotertanfleot Packaging by Shorewood 

hue Decades of 

Ground hroalug Packaging"' 

For a sneak preview, visit 
www.shorewoodpackaging.com 

NEW YORK 212 371 1500 

LOS ANGELES 323 549 9040 

UK + 44 1495 300800 

INTERNATIONAL 

Shorewood Packaging 
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YOUR HEX 
INCLUDES THE BILLBOARD TOP 10 SMASH HIT 
"LISTEN TO YOUR HEART" 
THE DEBUT ALBUM IN STORES NOW 
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