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'\ EDITORIAL,S_I__COMMENTARY LETTERS

DRM, Legit P2Ps Will
Bring Life Back To Biz

BY LARRY KENSWIL

Cartman, that most recognizable face of
“South Park” (who would probably grow
up to be a '70s promo guy), defined the
way to get rich in the new millennium:
step one, steal underwear; step two (Cart-
man shrugs his shoulders and puts his
hands in the air, signifying “who knows?”);
step three, profit. Critics of content own-
ers—that is, everyone who does not own
content—wonder why no one in the busi-
ness seems to recognize the obvious riches
ofthe Internet. They say those riches would
be ours if we'd only give in to it, let it en-
velop us, let it steal our underwear, and
then reap the profits generated by . .
by who knows what?

Fred Goldring is the latest to offer his
advice in these pages (Billboard, July 16).
Unlike many of our critics, Goldring has
arealjobatwhich he excels and offers his
advice as a friend of the industry, not as
oneof the “death to the Man” or “the music
business is full of idiots” bloggers.

But that doesn’t make him right.
Goldring reasons that (1) 3 billion MP3s
without digital rights management are
traded each month on illicit peer-to-peer
services (the greatest underwear stealers
of all time), but (2) many, many fewer
tracks are actually bought in DRM form
on iTunes et al., therefore (3) DRM must
be the reason legitimate services aren’t
growing faster. “Support initiatives that
will allow unlimited access . . .
ditions or restrictions,” Goldring suggests.
Assuming he would agree that one con-
dition we may want to invoke is that the
downloaders pay for the music, DRM is
the only difference between what he is ask-
ing for and the offerings on current sub-
scriptions services and download stores.

After suggesting removing the DRM,
Goldring offers no insights into why that
would fix the problem, nor does he pro-
vide a new business model that would com-
pensate those who own and create content.
Like Cartman, he is shrugging his shoul-
ders and putting his hands in the air.

The DRM on iTunes allows you to
transfer the songs to an unlimited num-
ber of iPods (the limitation to iPods is
Apple’s choice, not ours) and burn each
song as many times as you like to a CD.
If you want it in MP3 form, you can re-
encode the CD into MP3. These restric-
tions do one thing only: They stop a fair

~well,

with no con-
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number of people from sharing the files
on P2P services or with their freeloading
friends, but only if they don’t feel like
going through the rip and re-encode
process. This is why P2P has more file
transfers than iTunes? Or why more peo-
ple don’t use legitimate subscription serv-
ices? Wow, | thought it had something to
do with the fact that getting music for free
sure beats having to pay for it.

But let’s take Goldring’s suggestion to
its extreme, as advocated by a few-—some
well-meaning folk, some socialists and
some copyright-policy exhibitionists. That
extreme is the compulsory license for
sound recordings. Let the music flow for
free over the Internet and levy a per-user
fee to be paid to the copyright holders,
bringing an end to the copyright “mo-
nopoly.” The government will decide what
is good for the owners to get paid.

A royalty of five bucks a month per In-
ternet household to be paid to sound-record-
ing owners has been proposed by some
generous souls. This would add up each
month to something like $300 million—
and more as the number of Internet house-
holds grows. That's a deal; I'll take it.

But wait, P2P is not just for music any-
more. What’s the levy for owners of copy-
rights to the movies, TV shows, games,
books, artwork, photos and, of course,
pornography being traded? Do they each
get their own five bucks? How much are
we going to have to pay for [nternet access?
And what about my mother? All she does
is send e-mails and play Snood. She has to
pay all these levies because the socialists
and the “music’s gotta be free” chorus won
the day? What happens if artists, like the
Beatles, don’t want their music online at
all? Isit right that the government just order
this? And don’t try to suggest systems for
filtering out that unauthorized stuff. The
Internet service providers are on record as
saying filters on that scale are technologi-
cally impractical.

Compulsory licensing means loss of all
control, and not just for big, fat, cigar-
chomping types like me who work from
the beach on their cell phones. No, it means
loss of control for those without record
company advances as well. Want to be in
alocal band that makes a good living sell-
ing 50,000 CDs to fans through its Web
site? Forget about it. Now you're going to
get your pro-rata share of a fixed pool of
money based on some actuarial valuation

of your tracks compared with the whole.
Bet that share won’t be 50,000 CDs worth.

Let me be the first to tell you a secret:
The legitimate online music business is
exploding. There are multiple sources of
revenue that are growing by double-digit
percentages every month. The public has
gone from not knowing wrong from right,
to knowing what is wrong and knowing
where to get what is right. All of this has

KENSWIL

been done, despite the propaganda being
written, without suing customers—just il-
legal distributors of music.

The Grokster decision isn’t “mean-
ingless.” We know it to be a very impor-
tant decision, not because anyone who
works at a record company thinks unau-
thorized file-sharing will suddenly dis-
appear, and not because anyone is so naive
as to think we can sue into oblivion every-
one who is illegally downloading. Rather,
MGM v. Grokster is a unanimous affir-
mation that society recognizes that busi-
nesses should not be based on theft. The
decision, along with the growing real-
ization that stealing—even if it is “only”
music—is just wrong, will further spur
allthe legitimate services that already are
gaining traction. The Supreme Court has
paved the way for all sorts of innovative
services, like legitimate P2Ps.

The music business is less similar to
Cartman on “South Park” than to his
Lazarus-like pal Kenny: You may think
we're dead after reading all that is written
about us, but we'll turn up alive the next
week, looking better than ever. .

Larry Kenswil is president of Universal
Music Group’s eLabs.

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770
Broadway, 6th Floor, New York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All submissions published shall
become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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The Hottest Programs
In Urb.

The #1 = \f
Urban |
Young
Adult
morning
show in

Americal
Russ Parr will be BROADCASTING LIVE at the Billboard/AURN Conference

America’s first Hip Hop Radio Soap Opera.
Bringing you a positive side of America’s Urban
youth. Stories of everyday people just trying

to live. The stories include betrayal, single

parenting, love, greed, tragedy, comedy, and
best of all Hip Hop.

“What’s Poppin” is produced by BABYSITTERS
PRODUCTIONS, the folks who bring you
“The Cla’ence Update” and “On the
Phone with Tirone.”

mMmusic
MAGAZINE COUNTDOWN
Weekends get rolling with Award-winning superjock Dr. Bobby Jones hosts this
John Monds as he counts Skip Cheatham Delivers weekend spectacular
down the week’s top 20 the 20 hottest hip hop and highlighting the top 20
urban adult mega-hits! R&B Joints of the week! gospel tracks of the week.

WE ENTERTAIN AMERICA

2, AMERICAN URBAN
%? RADIO NETWORKS”

www.aurn.com
New York - Chicago + Detroit - Los Angeles - Atlanta - Pittsburgh - Washington, D.C.

www.americanradiohistorv.com



www.americanradiohistory.com

THE
_ATEST

NEWS Hm 5 1
FROM & ) | o

>>>BUSH TO
CHINA:
RESPECTIP
President George W.
Bush addressed
piracy in China July
19 at a White House
press conference.
When asked about
his views on trade
with China, the
president responded
by citing problems
with currency
inequity and then
moved on to piracy.
“It’s very important
to emerging
economies to
understand that in
order to be a fair
trading partner, that
you’ve got to honor
somebody else’s
intellectual
property. And
sometimes that’s a
hard concept for
countries to
understand. And so
we're working very
c osely on that issue
with China,” Bush
said.

—Bill Holland

>>>GRAMMYS
STICK WITH CBS
CBS and the
Recording Academy
have signed a five-
year extension that
will keep the annual
Grammy Awards
telecast on the
network through
2011. CBS has been
the television home
o"the awards show
since 1973,

—Chris M. Walsh

>>>INDIE MEET
SET FORL.A.

The American Assn.
of Independent
Music will hold its
first West Coast
meeting July 25 at
the Knitting Factory
in Los Angeles.
Acting president
Don Rose will be on
hand, as well as four
of AAIM’s seven
interim board
members. The
meeting follows last
moith’s conclave in
New York. Jared
Ho“fman, president
of <nitting Factory
Entertainment and
an AAIM member,
offered his venue for
the Los Angeles
meeting.

—Todd Martens

centinued on >>p8

INXS on TV

Band gets real in
search of new singer

BY BRIAN GARRITY

Jpl

Pot Shots

A choice of cover art
for Willie Nelson set

Room For MySpace?

Analysts Debate Staying Power Of Social Networking Site

MySpace is thinking big. The online hot
spot is gunning to become the Internet’s
next major consumer brand.

Media titan Rupert Murdoch’s News
Corp. is rolling the dice that it has an
emerging rival to the likes of Yahoo, eBay
and other Web communities with its
planned $580 million acquisition of the
popular social networking site and its
parent company, Los Angeles-based
Intermix Media.

But analysts are not so confident.
Jupiter Media analyst David Card says
that while there is evidence that MySpace
has figured out the formula for success in
social networking, it is still not clear that
its popularity is sustainable.

| RETAIL [QUIWNele):Te)

Card points out that other social net-
working sites have enjoyed rapid jumps
in traffic only to later lose ground to
other flavor-of-the-week rivals.

“I’m not sure anybody in the cate-
gory has figured out how to make
money yet,” Card says. “MySpace is
supposed to be about advertising.
They’ve built a big audience, now they
have to hold onto it.”

The 2-year-old MySpace has rapidly
transformed itself from an also-ran to
social networking rival Friendster to one
of the most heavily trafficked destina-
tions on the Internet (Billboard, July 2).

MySpace in May generated more than
15 million unique continued on >>p8

Latin Albums Surge
Amid Industry Declines

s the U.S. Hispanic population continues to grow, so does the
importance of Latin releases to the music industry.

For the first six months of 2005, sales of Latin albums grew
a startling 17.6%, or roughly 2.5 million units over the same
period in 2004, according to Nielsen SoundScan.

The growth in Latin sales vastly outpaced the overall U.S. albums
market, which was down 7.6% for the period. What’s more, Latin
music, defined as albums that are at least 51% in Spanish, was the
only genre Nielsen SoundScan tracked that showed growth in the

first half of the year.

The genre remains strong going into the second half. For the
week ending July 10, Latin titles moved 17.1 million units, up
from 14.6 million for the same time period in 2004.

The numbers are consistent with the steady Latin growth
that Nielsen SoundScan has reported in the past two years.
Until now, this trend has been generally attributed to the shift
of sales to mass merchants and mainstream accounts from
mome-and-pop retailers that SoundScan does not monitor.

But an analysis of the top-selling Latin albums for the first
half of 2004 and 2005 clearly indicates there are other factors at
play. These include the emergence of reggaerdn, a new retail focus
on Latin consumers and promotion that goes beyond Spanish-

language media.

continued on >>p8
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Canadian country laoel

Rascal Rousers

Rascal Flatts builds
fan base via touring
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>>>REEBOK RUNS
WITH NELLY

In its latest musical
partnership, Reebok has
teamed with hip-
hop/rap artist Nelly for
a signature collection of
athletic footwear,
apparel and
accessories. Nelly’s yet-
to-be-named coilection,
to be priced between
$75 and $85, debuts
with a holiday 2005 line
in select boutiques and
athletic retailers.
Distribution is expected
to expand in 2006.
—Michael Paoletta

>>>CAL SCHOOLS
DIG CDIGIX

The University of
California and California
State University
systems have selected
Cdigix as the official
provider of legal digital
entertainment services
for their combined 33
campuses statewide.
Cdigix has also secured
contracts with colleges
and universities in
Arkansas, Maine and
Maryland, but the
California deals are by
far the largest for the
company. Together, the
U.C. and Cal State
systems have an
enrollment of 600,000
students.

—Antony Bruno

>>>KAISER CHIEFS
CANDIDATES FOR
MERCURY PRIZE

The Kaiser Chiefs’ debut
album “Employment”
(B Unique/Polydor) is
the leading contender
for the 2005
Nationwide Mercury
Prize, the short-list for
which was unveiled July
19 in London. The prize
recognizes the best
albums of British and
Irish music. The Mercs
are voted on by a panel
of music industry
experts, journalists and
artists. Finalists are
whittled down from a
list of more than 170
entries. The winner will
be unveiled Sept. 6 at
the “Albums of the
Year” galain London.
BBC Radio 1, BBC 2 and
BBC 4 will broadcast
the event.

—Stephanie Wittmer

>>>XM GOES
GLOBAL WITH
WORLDSPACE

XM Satellite Radio has
announced an initial
$25 million investment

continued on >>p10

#hiz UpFront

MYSPACE (cont.)

from >>p7
users and more than 7.5 bil-
lion page views, making it the
fifth-largest domain in the
United States, according to
ComScore Media Metrix.
Worldwide, MySpace claims
more than 22 million users.
Much of that transforma-
tion has been fueled by the
site’s strong ties to music. In
addition to well-publicized
promotion deals where the
site streams major releases
before street date, MySpace
hosts Web pages for more
than 350,000 bands, most of
them independent and many
of which have made their My-
Space destinations their de
facto home pages.

from >>p7

In 2004, the top 10 Latin
albums for the first six
months were evenly distrib-
uted between pop
regional Mexican releases.

In contrast, for the first six
months of 2005, the top 10
records consisted of four reg-
gaeton titles, four regional Mex-
ican titles and two pop titles.

The No. 1 seller was Daddy
Yankee’s “Barrio Fino” (El
Cartel/VI). Released in July
2004, it scanned 102,400
copies in its first six months.
In the past six months, the
album scanned 525,700
copies. That was more than
the combined sales of last
year’s top five Latin albums
for the time period.

The No. 2 title so far for
2005, Shakira’s “Fijacion Oral
Vol. 1”7 (Epic), has sold
356,110 copies, more than the
combined sales of last year’s
top three albums.

This first half was so
strong for Latin at retail that
the top four titles of the year

and
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Now with the deep pock-
ets of News Corp., MySpace
wants to expand its vision.

“We have plans to build My-
Spaceinto a next-generation
portal where people interact
around the features of our
site,” CEO Chris DeWolfe telis
Billboard. “We think [News
Corp.] can have animpact by
providing the capital to make
some pretty big moves.”

Among the initiatives in the
works include MySpace cre-
ating products and services
for mobile devices. it also is
looking to increase its audi-
ence online by pushing My-
Space into Europe and Asia.

DeWolfe says U.K. expan-
sion represents one of its
biggest opportunities in the
near term. The site already
claims more than 700,000
users in the region, without
any marketing efforts.

It is that type of organic
growth, the bulk of which is
coming from 18- to 34-year-
old consumers, that is fueling
News Corp.’s interest.

“We see a great opportu-
nity to combine the popular-
ity of Intermix’s sites, partic-

so far have each sold more
than the best-selling album
for all of 2004.

Beyond the top 10, how-
ever, most titles this year had
sales similar to their 2004
counterparts.

Mainstream promotion
appears to be a major factor in
the strong performance of this
year’s hit titles. Yankee’s sales
rose dramatically once the
single “Gasolina” garnered
airplay on English-language
stations and the album gained
broader distribution.

“The year before, reggaeton
was on the map, but it wasn’t
embraced by a lot of the do-
mestic accounts,” Universal
Music & Video Distribution
senior director of sales Nydia
Laner told Billboard in April.
“And little by little, they’ve
been opening up to it.
Whereas before it was just
Puerto Rico and the East
Coast, now, it’s all over the
West Coast, and big accounts
have come forth.”

existing online assets,” News
Corp. chairman/CEO Mur-
doch said in a statement an-
nouncing the agreement.

DeWolfe points out that
with a growing chunk of ad-
vertising spending shifting
to the Web, MySpace and In-
termix will help improve
News Corp.’s clout with mar-
keters by more than dou-
bling its online traffic to 45
million monthly users in the
United States.

Richard Greenfield, a media
analyst with Fulcrum Giobal
Partners, believes that while
the deal has tremendous po-
tential, it is “impossible [and]
unfair to judge today, as My-
Space is just beginning to
benefit from its recent surge
in traffic.”

However, DeWolfe says
MySpace has passed the crit-
ical mass point in traffic and
users that signals the site is
definitely more than a flash
inthe pan.

“A network of 22 million
people has alot of momentum
with it,” he says. “Everyone is
inter-connected; there would
be high switching costs for

- '. .- ularly MySpace, with our consumers toieave. .
LATIN MUSIC (cont)

Likewise, “Fijacién Oral”
has been marketed and pro-
moted as a major release
instead of as a Latin title, with
all the effort that implies.

Retailers are also more ag-
gressively pursuing Latin sales.

Handleman Co. group VP
Scott Wilson says, “There’s a
high degree of focus” on Latin
product among the rackjob-

17.6%

Percentage rise of Latin
album sales in first-half
2005 over first-half 2004

ber’s big-box customers. And
Tower Records has launched
a series of campaigns focused
on the Latin consumer.

“We are committed to the
Hispanic consumer and are
seeing amazing results by mak-
ing this customer a priority,”
Tower CEO Allen Rodriguez
said in a statement. e
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For Navarre, New
Hires, Lawsuits

t has been a tumultuous
couple of months for Min-
nesota-based Navarre
Corp., one the industry’s
largest independent dis-
tributors. In June, the com-
pany and key executives—
including chairman/CEO Eric
Paulson and CFO Jim Gilbert-
son—became the targets of
five lawsuits alleging federal

securities violations. Then, on
July 12, Gilbertson resigned.

The three class-action suits
and two stockholder-deriva-
tive suits were filed in the
U.S. District Court in Min-
neapolis and claim that the
defendants profited by mis-
stating company revenue and
misleading investors.

Class-action lawyer Gregg
Fishbein with Lockridge
Grindal Nauen in Minneapo-
lis tells Billboard that the
claims are tied to the defen-
dants’ motive to profit, noting
that Navarre “insiders,” in-
cluding Paulson and Gilbert-
son, sold nearly 1.3 million
personal shares in the com-
pany during a two-year period
for a total exceeding $16 mil-
lion. “That’s awfully high for
any company, let alone a com-
pany the size of Navarre,”
Fishbein says.

Counsel for Navarre did not
return calls for comment.

Fishbein’s firm also han-
dled a class-action suit filed in
1999 against Navarre on se-
curities claims. The court dis-
missed the suit in 2001.

In August, the separate law-
suits may be consolidated into
one, a standard practice under
federal law. The court would
then appoint a lead plaintiff
and attorney to shape the liti-
gation; the court generally
chooses the party with the
most shares of stock.

A number of class-action
lawyers around the country
have posted notice of the suits
online, hoping to attract
large, institutional investors
so the attorneys could become
lead counsel for a consoli-
dated suit.

The legal actions followed
Navarre’s announcement that
it would postpone the May 31
filing of its fourth-quarter
results. In a statement, the
company said the delay resulted
from the amount and timing of
a deferred-compensation ex-
pense relating to an employee
agreement signed in 2001 by
Paulson. Navarre said it was
also “reviewing the recognition
and classification of certain fis-
cal 2005 tax items.’

Inits June 2 filing, Navarre
reported losses of $2.5 million,
or 9 cents per diluted share, on
sales of $141.9 million in the
three-month period ended
March 31. Still, the company
had a record-breaking year in
fiscal 2004, reporting $12.5
million in net income.

Sources close to the com-
pany hesitate to draw a con-
nection between Gilbertson’s
departure and the class-action
suits. “A class-action suit
almost seems like a normal
procedure any time a com-
pany has to refile a statement
these days,” one Navarre
source says.

Navarre-distributed labels
do not seem too concerned
about Gilbertson’s departure
or the pending suits.

“I'm sure their CFO leaving
isn’t going to make our check
bounce,” says Vique Martin, a
sales manager with Hunting-
ton Beach, Calif.-based Reve-
lation Records. “We've been
with them for about three
years, and I still have nothing
bad to say about them.”

‘It’s off my radar,” says Sid-
diq Sayers, CEO of Minneapo-
lis-based label Rhymesayers.
“I'm not noticing any sort of
cause and effect since [Gilbert-
son] left.”

Navarre has named VP/con-
troller Diane D. Lapp interim
CFO. A Navarre representative
did not return calls by press
time, but the company is said
to be seeking a permanent
replacement. e

Additional reporting by Ed
Christman in New York.



www.americanradiohistory.com

The Official CTIA Mobile Entertainment Conference

Billeooard CIIA....

Tired of hearing the same thing from the same people?
GET READY FOR SOMETHING NEW!

Guided by Billboard’s global editorial team, the CTIA and industry experts, attendees will
discover how they can participate in—and profit from—the mobile entertainment revolution.
Learn from and network with the visionaries defining the mobile space today, and
gain development, marketing and consumer insights from leading analysts and end users.

All attendees will receive custom research on mobile content consumption trends.

Keynote Speakers, Supersessions, Drilldown Sessions and Case Studies will examine the
state of mobile entertainment through in-depth analysis, debate and discussion on the
details necessary to succeed in the mobile entertainment marketplace.

- Music: ringtones, ringback tones,
full song downloads

Join top global executives from the
wireless, technology, entertainment

CORPORATE SPONSOR

W

m-Qube

MEDIA SPONSORS

Suzane K. Delbene Sean Maloney Edgar Bronfman, Jr. Rob Glaser Joel Katz Steve Largent

Corporate VP of Executive VP, Chairman/CEQ Chairman/CEQ Co-Managing President/CEQ
CLeCsiER o: Marketing, General Manager. Warner Music Group RealNetworks, Inc. Shareholder. CTIA-The Wireless
= W ’;!l r CJ (=) Mobile & Embedded Mobility Group Atlanta Office Chair Association

v gamespot comimabrie

RCR:

MECCA is a proud part of

- Film/TV: mobisodes, music videos, news
- Mobile gaming

- Mobile gambling

- Mobile publishing strategies

- Demographic research & feedback

and finance industries as they come
together under one roof.

Wireless Operators
Vendors and Manufacturers

- Device capabilities Music, Games & Film/TV Publishers 13!
- Mobile messaging and marketing Artists

- Multimedia technologies Developers un
- Distribution strategies Music Labels i
- Off-portal vs. on-portal distribution Technology Enablers ’
- Rights management issues TV Studios & More

- Negotiating with carriers iy

- Revenues and transactions

- Subscription vs. download models
SPONSORSHIPS

Karl Vontz 415.738.0745
kvontz@billboard.com

INFORMATION 646.654.4660
info@billboardevents.com

WWW.BILLBOARDEVENTS.COM

The largest, platform-neutral, wireless developer event in the industry.

Devices Division Intel Corp.
Microsoft Corp.

www.americanradiohistorv.com

REGISTER TODAY @

Fs

$299 until August 18

The MECCA registration also includes admission to all
CTIA Wireless IT & Entertainment 2005—Sept. 27-29
keynote sessions and access to the exhibit hall. See
registration form for details.

5 Donerment o CTia-he Wroless assoration- | MOSCONE WEST
SAN FRANCISCO

Greenberg Traurig, LLP

WWW.CTIA.ORG

T



www.americanradiohistory.com

THE
LATEST 4

-
= N

in international satellite
radio broadcaster
WorldSpace, which
currently targets Africa
and Asia. The
investment gives XM a
strategic alliance on
these continents with
the industry’s oldest
satellite radio
broadcaster. XM said it
will receive warrants to
acquire another $37.5
million in WorldSpace
stock “and an option to
invest along with
WorldSpace and other
partners in various
countries around the
world.”

—Tony Sanders

>>>SPANISH
‘SESAME’

ONDVD

Ventura Distribution
has teamed with
Sesame Workshop to
release the Spanish-
language version of
“Sesame Street”—
“Plaza Sésamo”—on
DVD starting this fall.
This is the first DVD
release in the United
States for a Spanish-
language children’s TV
show, according to
Ventura.

—Jill Kipnis

>>>FAMOUS IN
CANADA

West Coast
singer/songwriter Gary
Fjellgaard, veteran
broadcaster Paul
Kennedy and Royalty
Records founder R.
Harlan Smith will be
inducted into the
Canadian Country Music
Hall of Fame. The
ceremony, held by the
Canadian Country Music
Assn., will take place
Sept. 9in Calgary,
Alberta.

—Larry LeBlanc

>>>NEAR MINT
USES ITS
IMAGINATIONAL
The first release by new
label Near Mint
(distributed by
Fontana) will be a
compilation of acoustic
guitar music dubbed
“Imaginational
Anthem.” Due Oct. 25,
the 16-track set spans
40 years of
performances from
1965 to 2005 and
features tracks by John
Fahey, Kaki King and
Terry Riley. Near Mint
founder and former
Sony Music executive
Josh Rosenthal
compiled the album.
—Greg Prato

({|N"8 BY IVORY M. JONES
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Rappers’ Screen Test

Will Smith, LL Cool J Cross Over To Film Production

NEW YORK—One rapper
wants to provide an outlet for
creative African-Americans.
The other wants to provide
something for the ladies. Both
hope to do it at the movies.

Will Smith and LL Cool |
each have unveiled plans to
take onn the movie industry be-
hind the scenes.

LL Cool ], aka James Todd
Smith, has aligned himself
with indie studio Lions Gate
Films to produce movies tar-
geting African-American
women.

The first film slated for
release will be an African-
American version of the 1987
Michael Douglas and Glenn
Close hit “Fatal Attraction.” LL

BY JILL KIPNIS

Cool ] will star as a man who
finds himselfin hot water after
cheating on his wife. Two other
projects are in the works.
Lions Gate is looking to tap
into what it considers to be
the underserved African-
American female market by
using the rapper’s sex appeal.
Michael Paseornek, presi-
dent of production at Lions
Gate, said in a statenient: “We
are not looking to develop gim-
micks, but make real movies.
LL has a huge following and is
very credible with women.”
On the flip side, Smith—
who was nominated for an
Academy Award for his role in
the film “Ali”"—is a top in-
vestor in the Momentum Ex-

perience, a new company that
seeks to debut films in live
venues rather than traditional
movie houses. It would then
distribute the titles on DVD.

Momentum also intends to
give a voice to independent
African-American filmmakers.

Smith (whose latest album,
“Lost and Found,” is No. 56
on The Billboard 200) is ex-
cited about the endeavor, Mo-
mentum co-founder Duane
Martin says.

“I talked to Will about it, and
he was like, ‘You know what?
This is revolutionary, and I'm
always willing to be a part of
something that’s powerful.’
He’s a big-game hunter,” Mar-
tin tells Billhoard.

Music Category Exempt
From DVD Sales Slowdown

LOS ANGELES—While the
growth curve for overall DVD
sales appears to be returning
from orbit, the music DVD cat-
egory is just starting to take off.

Accordingto the Digital En-
tertainment Group, a nonprofit
trade consortium that meas-
ures software and hardware
sales, music DVD sales have
doubled in the last two years.

DVD sales are still growing,
but not at the exorbitant rates
of the format’s early years. In
2003 and 2004, DVD sales in-
creased 33% each year, total-
ing $11.6 billion and $15.5 bil-
lion, respectively. In contrast,
DVD sales increased 61% be-
tween 2001 and 2002.

“We’re expecting a flatten-
ing in overall sales,” DEG ex-
ecutive director Amy Jo Smith
says. “Late adopters aren’t
buying titles at the same rate
as early adopters.”

Lately, the most anticipated
theatrical releases are not sell-
ing as well as expected. Recent
top DVD debuts from Dream-
Works—“Shrek 2” (Nov. 5,
2004) and “Shark Tale” (Feb.
8)—and Pixar/Disney—“The in-
credibies” (March 15)—report-
edly were subject to unex-
pected returns from retailers.

Meanwhile, according to
the Recording Industry Assn.
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of America, the value of
music DVD shipments was
$561 million last year, up from
$80 million in 2000. Plus, the
number of music DVD re-
leases increased more than
220% between 2000 and
2004, according to the DVD
Release Report.

Video Software Dealers
Assn. president Bo Andersen
says thereis agrowing appre-

ciation for high-quality audio
and video as more consumers
hook up home theater systems.
“Music has a chance for its
growth curve to turn upwards
fairly dramatically,” he says.
Music will be a focus at the
VSDA Home Entertainment
conference July 25-28 at the

Bellagio Hotel and Casino in
Las Vegas. The DEG will pre-
sent its midyear DVD sales
figures there July 27.

A key music exhibitor will be
Rhino Entertainment, which
will premiereits fall DVD slate
July 27 at the Light nightclub.

A recent Rhino sales suc-
cessis “The Eagles Farewell |
Tour—Live From Melbourne”
DVD. It soid 114,000 units in
its first week in June, accord-
ing to the company. Another
Rhino titie hoids the first-
week sales record in the music
category: 2003’s “Led Zep-
pelin,” which soid 120,00 units
in that time frame.

In an exclusive to Billboard,
Rhino VP of home video Paul
DeGooyer says Rhino’s fall
music DVD slate will include
“Ramones Video Box” (Sept.
27), “Cream Live” (Oct. 4),
“Barbra Streisand Box Set”
(Nov.15) and “The Concert for
Bangladesh” (Oct. 25).

Other music DVDs due this
fall that are expected to be big
sellersinciude a series of “Live
8 titles (EMI, November), “VH1
Storyteliers—Bruce Spring-
steen” (Columbia Music Video,
Sept. 6) and “The Last Great
Traffic Jam” (Epic Records,
Sept. 20), which follows Traffic
on its reunion tour. .
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DUANE MARTIN
and KELLY
ROWLAND

will appear in
‘The Seat Filler’

Momentum’s first project,
“The Seat Filler,” will star Kelly
Rowland of Destiny’s Child.

Martin predicts it will be
Rowland’s breakout role.

“People aren’t going to just
know her as ‘Kelly from Des-

LEG

tiny’s Child’ anymore,” he says.
“This is her breaking out on
her own. She really stepped up
to the plate. She’s accessible
and has innocence about her.
Atthe end of the day, she’s just
aregular girl.” oo

EITIel BY BILL HOLLAND

Media Ownership
Eved By House

WASHINGTON, D.C.—
House Democrats are intro-
ducing sweeping media-
ownership regulations even
as the Federal Communica-
tions Commission has tabled
the ownership question until
next month.

Rep. Maurice Hinchey, D-
N.Y., introduced the Media
Ownership Reform Act of
2005, H.R. 3302, July 14 in an
effort to bring back many of
the rules jettisoned in the
1996 Telecommunications
Act. Hinchey and some of the
15 Democratic co-sponsors
of the bill have criticized what
they see as efforts by conser-
vative Republicans to take
control of America’s mass
media, including public
broadcasting.

In a written statement,
Hinchey said his MORA bill
“seeks to undo the massive
consolidation of the media
that has been ongoing for
nearly 20 years.”

The bill would reinstate a
national cap on radio own-
ership and lower the number
of radio stations a company
can own in an individual
market. It would also restore
the Fairness Doctrine, which
was repealed in the '80s. That
measure required broad-

casters to ensure that indi-
viduals on both sides of a
controversial issue were of-
fered airtime to express their
viewpoints.

MORA would also require
stations to regularly submit de-
tailed public-interest reports
to the FCC.

Hill insiders say it is doubt-
ful that MORA will gain trac-
tion in the Republican-majority
Congress. No Senate compan-
ion bill is expected, and a
spokesman for the National
Assn. of Broadcasters says the
trade group opposes the bill.

Meanwhile, the FCC has
postponed consideration of its
court mandate to rewrite the
country’s media-ownership
rules until early August.

The issue was pulled from
the commission’s July 14
meeting because of disagree-
ments on the number of out-
reach field hearings, the
conduct of independent stud-
ies on the effects of consoli-
dation and the length of a
public comment period.

A federal appeals court rul-
ing in June 2004 required the
FCC to throw out most of the
2003 ownership changes that
former chairman Michael
Powell put forward and to start
the process over again.  «--
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BDSCertified Spin Awards June 2005 Recipients:

700,000 SPINS

In The End/ Li k /WARNER BROS.

500,000 SPINS

The Game Of Love/ f /ARISTA/RMG

400,000 SPINS

Lose Yourself/ Em >m /INTERSCQOPE
You Sang To Me/Muy Dentro De Mi/ M y /COLUMBIA/SONY DISCOS
Ride Wit Me/ y /UNIVERSAL
300,000 SPINS
Live Like You Were Dying/ Ti sraw /CURB
Harder To Breathe/ /OCTONE/J
| Don’t Want To Be/ w /]
200,000 SPINS
Let Me Go/ /REPUBLIC/UNIVERSAL
We Belong Together/ Mariah /ISLAND/IDIJMG
I Just Wanna Love U (Give It 2 Me)/ /DEF JAM/IDIMG
Cold/ de /COLUMBIA
100,000 SPINS
Just A Lil Bit/ 5 /SHADY/AFTERMATH/INTERSCOPE
Wait (The Whisper Song)/ i JTVT
Holiday/ Gr /R EPRISE
Anything But Mine/ /BNA
My Give A Damn’s Busted/ Jo /CURB
Baby I’'m Back/ Ba B JUNIVERSAL
If Heaven/ Andy Griggs /RCA
Switch/ /INTERSCOPE
Grind With Me/ v /ATLANT C
Girlfight/ oi /VIRGIN
|f Nobody Believed In You/ /UNIVERSAL SOUTH
p!/ anic /MERCURY
Too Much Of A Good Thing Is A Good Thing/ A Jack /ARISTA
Superwoman/ /ELEKTRA/ATLANTIC
Ol" Red/ on /WARNER BROS
50,000 SPINS
Behind These Hazel Eyes/ /RCA
Don’t Phunk/Mess With My Heart/ Peas /A&M
Incomplete/ /JIVE/ZOMBA
Making Memories Cf Us/ Kei Jri /CAPITOL
Chariot/ Gavi /]
Speed Of Sound/ /CAPITOL
Fast Cars And Freedom/ /LYRIC STREET
Happy?/ e /EPIC
You’ll Be There/ T /MCA NASHVILLE
Beverly Hills/ /GEFFEN
'm A Hustla/ /]
Long, S|0w Knsses/ /RCA
Home/ A 3 o /143/REPRISE/WARNER MUSIC CANADA
E-Pro/ /INTERSCOPE
Don’t Cha/ /A&M
Sitting, Waiting, Wlshmg/ h /BRUSHFIRE/UNIVERSAL
Best Of You/ hters /RCA
Give Me That/ /TRILL/ASYLUM
Voice Of Truth/ /BEACH STREET/REUNION/PLG
Goodbye Time/ /WARNER BROS.
Ugly/ Ex /VIRGIN
B.YO.B./ /COLUM3IA
Still Trippin’/ /WB/SWISHAHOUSE/ASYLUN
Again/ Fai ans /CAPITOL
Fly Away/ /ESSENTIAL/PLG
Pickin’ Wildflowers/ Ke /ARISTA
You're My Everything/ /BLUE NOTE/VIRGIN
Yo No Soy Esa Mujer/ | io /UNIVERSAL
We Need A Resolution/ / /BLACKGROUND
Me Vas A Extranar/ /MUSART

N Nielsen

Broadcast Data
Systems
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EMI, Televisa
Link For Labels

Partnership Covers U.S., Mexico

MIAMI—The recently an-
nounced partnership between
EMI and Mexican media giant
Televisa marks a unique ap-
proach to business in the Latin
marketplace.

EMI gains access to the
massive reach of Televisa’s
magazine, TV and other media
outlets. And Televisa gains the
infrastructure of a major
music label.

Under the terms of the July
19 deal, EMI changes the
name of its U.S. Latin opera-
tion to EMI Televisa Music and
launches ajoint venture label
in Mexico—Televisa EMI
Music—that will operate as a

separate entity from the ex-
isting EMI Mexico.
The U.S. deal is described

as a partnership, with Televisa
enjoying “significant partici-
pation”in the label operation.
However, EMI says Televisa
has no equity in the label.

Televisa Music director
Rodolfo Lopez-Negrete and
EMI Music Latin America
president/CEO Marco Bissi
spoke exclusively to Billboard
regarding the venture. Lopez-
Negrete will oversee EM] Tele-
visa and Televisa EMI,
reporting jointly to Bissi and
Javier Prado, general director
of Televisa Entertainment.

The EMI deal positions
Televisa to compete with
Univision, the largest Span-
ish-language entertainment
conglomerate in the United
States.

Televisa has a long history
with Univision. Both compa-
nies were started by nembers
of the Azcarraga family, who
sold the company that be-
came Univision in 1986 be-
cause of laws regarding
foreign ownership of U.S.
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media companies.

In the '90s, Televisa’s Fono-
visa was the top U.S. indie
Latin label before being sold
to Univision in 2002.

Meanwhile, just a few
months before the Fonovisa
sale, Univision and Televisa
forged a deal that gave Tele-
visa slightly more than a 10%
ownership stake in Univi-
sion and Univision rights
to Televisa programming
through 2017.

Univision Music Group,
which includes Fonovisa, is
the country’s leading Latin
music company and has
slightly more than 33% of the
U.S. Latin market share. (EMI
is currently at 8%.)

Earlier this year, a three-
year non-compete clause with
Univision expired, allowing
Televisa to return to the
music industry.

Televisa will avail its con-
siderable media platforms to
its artists. In Mexico, that in-
cludes the Televisa network,
Editorial Televisa (the maga-
zine group) and various cable,
satellite and radio properties.

In the United States, EMI
Televisa will also enjoy media
benefits, including preferen-
tial rates on the Univision TV
network. Televisa still owns a
stake in Univision and pro-
duces much of the U.S. net-
work’s TV programming.

Digital and global devel-
opment were also key to the
deal for the two companies,
Bissi says.

In Mexico, the Televisa EM1
startup will have a threefold
strategy: sign artists, develop
and market music from Tele-
visa TV shows and stars and

BY ED CHRISTMAN |

Early TVT Titles On Auction Block

NEW YORK—The music catalog assets used as collateral (o secure
a $23.5 million loan to TVT Catalog Enterprises LLC and sub-
sidiaries are being put up for auction by the lender, Prudential
Securities Credit Corp.

The assets include rights to Nine Inch Nails’ “Pretty Hate
Machine,” “Mortal Kombat” soundtracks, the first seven volumes
of “Television’s Greatest Hits” and a Wax Trax boxed set; certain
publishing rights in compositions from KMFDM, Gil Scott-Heron
and Nine Inch Nails, among others; and trademarks, including
the “Television’s Greatest Hits” logo.

The public auction will take place in the New York of-
fices of Proskauer Rose. The winning bidder must pro-
vide adeposit of 20% of the bid in cash or certified check,
with the balance due within seven days.

The assets, served as collateral against a loan by UCC
Lending, a predecessor of Newark, N.].-based Pruden-
tial Securities. The loans were made in 1999, when the
music industry was growing.

During the next three years, TVT paid more
than $10 million toward the loan, but even
as it was making those payments, rev-
enue from the assets used as col-
lateral was falling as overall
industry sales began to slip.
When asset revenue began
to drop dramatically, TVT
first put in its own funds
to make up the shortfall
in the cash collateral cov-
erage ratio, and then
sought to renegotiate its
loan payments, Those
negotiations proved !

TRENT REZNOR and
Nine inch Nails' 1990
idebut album is
-among titles to be
sold at auction.

unsuccessful, and in
August 2002, Pruden-
tial began litigation,
alleging default.

On Sept. 24, 2003,

BY ANTONY BRUNO |

MTV’s Toffler Will Visit MECCA
For Keynote Q&A

TV Networks
Group presi-
dent Van Tof-
fler will par-
ticipate in a
keynote Q&A session with
Billboard executive editor
Tamara Conniff at Billboard’s

tent, Commerce and Appli-
cations conference.

MTV’s embracing of emerg-
ing media and technologies,
such as the wireless platform,
has helped the company re-
main the top-rated cable TV
destination for 12- to 24-year-

pretty hate machine

New York Supreme Court Judge Herman Cahn granted Pruden-
tial’s motion for summary judgment and directed that certain col-
lateral assets held by TVT be turned over to the lender.

That decision was upheld March 16, 2004, by the New York
Appellate Division First Department, but other litigation con-
tinues. A related lawsuit brought by TVT alleges that Pruden-
tial violated the loan agreement by not appointing a “backup
manager” from one of the majors before it terminated TVT’s
management of the collateral assets. TVT’s suit also questions

whether Prudential is entitled to the $1.1 million in

cash collateral from TVT.

! Some potential bidders speculate that this
suitis the reason the catalog was not put up for
auction sooner. In fact, the auction is seen by
some as a formality in the foreclosure process,
since the “lender reserves the right to bid on
the collateral,” according to a legal notice in this
week’s Billboard.

Around the time the appeal was upheld, TVT
began telling retailers that it was no longer ful-
filling orders on the relevant titles, according to re-

tail sources.

These have been unavailable in the United
States since, although “Pretty Hate Machine”
isimported from licensees in other territories.

Sources say, with interest and legal costs, the
lender values its loan at about
$26.5 million and hopes to re-
alize $16 million by the sale
of the assets. But potential
bidders say that price is un-
realistic. TVT declined to
comment but has positioned
itself in court documents to
retain matching rights toany
bid, while Prudential is re-
serving the right to reject any
and all bids. .

nine inch nails

MECCA, he will share his in-
sights into how the enter-
tainment and wireless indus-
tries can best partner to
deliver on the promise of mo-
bile entertainment.
“Wireless networks and
phones have evoived to the

MECCA is the perfect event
to have this discussion.”
Another MECCA highlight
features a round-table keynote
of mobile operators with Jim
Ryan, VP of consumer data for
Cingular; Bill Stone, VP of mar-
ket strategy, planning and seg-

produce TV-advertised com- | Mobile Entertainment Con-
pilation albums.

In the United States, EM1
Televisa will preserve its cur-
rent roster of acts—including
Fey, Thalia, Intocable and So-
raya—and sign new talent.

“Signing is a must,” says
Bissi, noting that the conipany
will give priority to regional
Mexican and reggaeton acts.

Named senior VP of A&R
for both labels is veteran exec
Adrian Posse, who worked
under Lopez-Negrete at BMG
U.S. Latin, where the latter
was chairman. .

olds for 12 years. The company
recently launched a mobile
music service in Japan called
Flux, and in the United States
works with such popular hip-
hop producers as Timbaland
to create original ringtones via
its “Made Hear” initiative.

In his tenure with MTYV,
Toffler has overseen such
programming hits as “The
Osbournes,” taken the “MTV
Unplugged” franchise plat-
inum, led mtv.com to become
one of the top entertainment
music sites and spearheaded
the creation of MTV Films. At

wWWW. americanradiohistorv.com

point where they’re becom-
ing a significant distribution
platform for entertainment
programming of all sorts,
such as music, videos, games
and movies,” Toffler says.
“Here at MTV Networks Music
Group, we're constantly look-
ing for new ways to reach
consumers and use this ex-
citing new technology across
all our brands. I’'m looking for-
ward to presenting our music
services perspective on both
the opportunity and chal-
lenges of mobile entertain-
ment, and think Bi/lboard’s

mentation for Verizon Wire-
less; and Peter Adderton, CEO
of Amp’d Mobile. They join
several other high-level exec-
utives from the wireless and
entertainment industries
speaking at the event. For the
most updated list of speakers
and to view the program, visit
billboardevents.com.

Taking place Sept. 26 at the
Moscone Center in San Fran-
Cisco, MECCA is the official mo-
bile entertainment program for
the Wireless |.T. & Entertain-
ment conference, held by CTIA
—The Wireless Assn. ae

Van Toffler Photo: Kevin Mazur/Wiretmage.com; Trent Reznor Photo: Lester Cohen/Wirelmage.com
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The rem 1@aining members
of Aussie rock bang INXS
wil] pick a new smger
d'urmg the finale of reality
show ‘Rock Star: INXS.

*

BY CHRIS M. WALSH

A New Reality For INXS

Band Replacing Lead Singer Via Televised Competition

The greatest question facing
INXS since lead singer Michael
Hutchence died of an apparent
suicide in 1997 was how to re-
place him. Now, the question
many have for the band is, Why
do it with a reality show?

Ratings for CBS’ “Rock
Star: INXS” are low, and pre-
dictably, some fans are dis-
mayed by the band’s decision
to find a new frontman via a
TV genre perhaps best sym-
bolized by people willing to
eat insects. “Doesn’t anyone
think it’s in incredibly poor
taste to have a reality show
auditioning members for your
band to replace your lead
singer who hung himself?”
one post from thelSminute-
hipster.blogspot.com asks.

But for INXS, it may be a
clever move. On national TV,
even poor ratings translate into
invaluable exposure for an act
trying tore-establish itself. The
week of the show’s premiere,
sales of “The Best of INXS”
nearly tripled to more than
5,000, according to Nielsen
SoundScan. That represents
the album’s best week since its
debut. And despite not releas-
ing an album since 1997’s “El-
egantly Wasted,” the band has
a new record deal with Epic,
thanks largely to the show.

INXS guitarist and co-
founder Tim Farriss believes the
televised contest “promotes
the band, promotes the singer,
[and] it puts the singer through
the rigors of what they’re going
to have to go through.”

14 JULY 30, 2005

“In all seriousness,” he adds,
“what were we supposed to
do? Put an ad in the paper?”

Ratings for “Rock Star” cer-
tainly have been poor. Its July 11
debut episode finished last in
its time slotamong the big four
networks on a night when CBS
won every other prime-time
slot. But INXS manager Dave
Edwards says he is not con-
cerned. “It’s a weird time of the

“What
were we
supposed
to do? Put
an ad in
the paper?”

—TIM FARRISS,
INXS GUITARIST

year, a brand-new show and a
whole new format,” he says.
“People still aren’t sure what
the show is.”

The idea for “Rock Star”
came from INXS guitarist Kirk
Pengiily during a band meet-
ing seven years ago. But it was
not until 2003 that the group
approached producer Mark
Burnett, the creator of “Sur-
vivor” and “The Apprentice.”

“Rock Star” stands apart
from other reality TV music
shows—“American Idol,” no-
tably—because it is built around
an internationally successful

rock band. R&B group TLC will
mount a similar effort with “R
U the Girl,” which debuts July
27 on UPN. That show will fol-
low remaining members T-Boz
and Chilii as they audition pos-
sible replacements for Lisa
“Left Eye” Lopes,who died in
acar accidentin 2002.

INXS will choose a winner
during the show’s Oct. Sfinale.
Then the band—new singer in
tow—will record an album of
new material.

Farriss says INXS is excited
to hit the studio. “We’ve gota
shitload of great songs. We've
been writing for a really long
time now.”

The new Epic record will be
followed by a tour at the end
of the year.

It remains to be seen who
will buy the album. Plenty of
longtime INXS fans have reg-
istered their disapproval—at
inxs.com and elsewhere on the
Web—ofthe show’s impact on
Hutchence’s legacy.

Farriss says the band would
never do anything to diminish
Hutchence’s memory. “Mich-
ael was like a brother to me
and part of our family. We’d
never do anything to disre-
spect his legacy.”

Farriss thinks Hutchence
would find the situation amus-
ing. “He always had a great
sense of humor. But | also think
he’d be kind of bummed, be-
cause he’s dead—he’d be re-
ally disappointed that we
had to make the show in the
first place.” .

\arrie Underwood is the I
“American ldol” graduate to enter
the world of branded entertain-
ment. Weeks after Underwood was

' &7 Making The Brand

o MICHAEL PAOLETTA mpaoietta@bnlboard com

If The Shoe Fits ...

Organizers Deem Underwood’s Skechers Deal A Natural

latest

’crowned the winner of the hit

show’s fourth season, she signed on as the latest
spokesmodel for fashion brand Skechers.
Underwood also signed with Hershey. She will
appear in new TV spots that are part of Hershey’s
vintage T-shirt promotion, singing such classic
jinglesas “Sotnetimes you feel like anut. . . Some-
times you don’t.” The ad cumpaign and T-shirt
designs were created by Hershey’s ad agency,
DDB New York.
With her Skechers deal, Underwood is fol-
lowing in the footsteps of Britney Spears and
Christina Aguilera, both former spokesmodels
for the footwear company.

The global endorsement deal, which runs
through December 2006, was brokered by Skech-
ers president Michael Greenberg and 19 Mer-
chandising Limited, an extension of the 19
Entertainment franchise, which oversees the
“American ldol” empire.

Partnering with Underwood was a natural,
Greenberg notes. “To young women, she is a very
real role model,” he says. “[She is] a small-town
girl who made it big by pursuing her dreams and
just going for it.”

Greenberg continues, “When you couple this
with a beautiful voice and equally beautiful face,
she is a dream as a spokesperson.” Greenberg
has learned from past celebrity endorse-
ments that “when you put two great things
together, you achieve excitement and
much success.”

Although financial terms of the deal
were not disclosed, Greenberg ac-
knowledges that the ad campaign will
run into the multimillions. Print ads
inleading consumer magazines will
be the campaign’s foundation, but
Greenbergis also looking into mall
kiosks, in-store appearances and
other platforms.

Underwood, whose debut single
“Inside Your Heaven” recently de-
buted at No. 1 on The Billboard Hot
100 and Pop 100 charts, calls
Skechers “a hip company with a
great altitude and image.” She
says she has worn the brand for
years, which gives this partner-
ship a natural feel. “I can
proudly endorse Skechers,” she
adds, “and happily add more
pairs to my closet.”

The campaign, which
launches in the fall and focuses
on sport and fusion styles of
footwear, arrives at an ideal
time for Underwood. She is
currently on the 41-city Amer-
ican Idols Live! Tour 2005,
which commenced July 12,
and her debutalbum arrives
in November via 19 Record-
ings/Arista.

erldor
With the synergy be- ]
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and cg'h “proudly &
them

tween fashion and music at an all-time high,
Greenberg hopes to work with 19 Recordings/
Arista on promotional tie-ins—*just as we did in
the past with Britney and Christina’s labels in the
U.S. or overseas,” he says.

A SPLASH OF LEMON-LIME: The re-
branding of MTV2 continues with Sprite-en-
hanced TV spots for the cable network. The ads,
which revel in nifty product placement—and
which run on MTV2 through mid-August—were
created in-house by the MTV Promotions group.

“The magic of these spots lies in the way the
two brands blend,” explains Tim Rosta, senior
VP of integrated marketing/sponsorship devel-
opment for MTV/MTV2/mtvU. “So, it was es-
sential that the people who created the new MTV2
environment be the creative force behind these
‘entertisement’ pieces.”

According to Rosta, MTV2 is considering other
brands/partnerships that will result in similar
content. He says discussions are under way with
companies that have brand attributes that en-
hance the MTV2 viewer experience.

“Sprite has built tremendous brand equity in
hip-hop and urban music,” Rosta notes. “So, while
they were a natural fit for our hip-hip program-
ming blocks, you’ll see more of these in the
months to come with brands that work in some
of our other programming destinations.”

BURN, BABY, BURN: Country singer/song-
writer Phil Vassar is the new spokesman
for Prilosec OTC, Procter & Gamble’s
% over-the-counter heartburn medica-
4 tion. The feisty TV spot was handled
by ad agency Manning Salvage and
q Lee. The deal includes media ap-
gy pearances and online tie-ins. Surely,
Vassar is keeping Prilosec handy
» during his current trek in sup-
port of his Arista Nashville ¢

{ album “Shaken Not Stirred.
THIS ’N’ THAT: Grammy
Award winner Sheryl Crow and
Dell have teamed for a new ad
campaign. In the TV spots, Crow
demonstrales the benefits ofi‘j
home technology—from Dell
’ Media Center PCs to 42-inch 2
plasma TVs. The ads were devel-
oped by Dell’s ad partner, DDB.
A print and online canmipaign, as
well as direct-mail catalogs and

newspaper inserts, will follow.
Lenny Kravitz and two partners
have formed Kravitz Design,
focusing on commercial, res-
idential and product design. The
Miami-based firm created the
Casino Royale chandelier for
Swarovski’'s Crystal Palace Col-
lection. Custom orders for the
chandelier will be taken later this
year. Meanwhile, Kravitz Design
is working on a penthouse record-
ing studio for Setai Resortand Res-
idences in Miami Beach. .

-

ng/APL/Wirelmage.co

Carrie Underwood Photo: Steve Granitz/Wirelmage.com; INXS Pho
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"ﬁh TODD MARTENS tmartens@billboard.com
Retailers Sour On Exclusives For Indie Acts

When a major retailer is given
an exclusive window to sell a
new album, there’s a general
outcry from the independent
retail community. Of late, how-
ever, a number of sirong-
selling artists for indie stores
have seen their full albums re-
leased for purchase at the
iTunes store in advance of an
album’s physical street date.

To say retailers are unhappy
about the practice is an un-
derstatement. Still, the uproar
has been relatively muted
compared with the hullabaloo
raised when Starbucks sells
an exclusive.

This year alone, psychedelic
rockers Mercury Rev and vet-
eran folk artist John Prine have
given iTunes a head start on
new projects. Domino Records
recently placed the debut full-
length for buzz act Sons &
Daughters—the scorching
roots rock album “The Repul-

sion Box"—for sale on iTunes
a month ahead of its Aug. 9
street date.

“Nobody wants to see any-
one else get anadvantage,” says
Jim McGuinn, owner of Hot
Poop in Walla Walla, Wash. He
won’t hold it against a label or
an artist to sell an album on-
Jine pre-street date, but he is
concerned about the practice.
“I'm hearing the word ‘iTunes’
thrown out in the store more
and more. 1 didn’t realize that
we were sharing customers as
much as we are.”

Indeed, since the idea of sell-
ing an album online is rela-
tively new, most seem unsure
of exactly how much it is po-
tentially taking away from their
business. This much is known:
According to Nielsen Sound-
Scan, online sales of albums
have jumped nearly fourfold
from 1.78 million to 6.78 mil-
lion year-to-date. On a new

Retail Track

indie release such as “Illinois”
from Sufjan Stevens, about
20% of his first-week sales of
9,000 came from the Web.
“We're worried about it,”
says Quinn Bishop, GM of
Cactus Music and Video in
Houston. “I see both sides of
the argument. The record

companies say these are the
kind of fans who will want the
physical goods and they’ll
come in and buy the album.
Yet if they’re going to buy the
tunes on iTunes ahead of
time, it seems like it’s double-
dipping, like it’s fleecing the
fan base. But it’s viewed as a

SONS &
DAUGHTERS’
debut album
was available
at iTunes one
month prior to
i street date.

ED CHRISTMAN echristman@billboard.com

Merchants Are Missing More Than

n the July 16 issue, |

wrote a story on the

music industry’s soft first

half, which most key re-

tailersblamedin part on
alack of hits. But at least one
respected indie retailer sees
the problem differently.

For the last four or five
weeks, despite a string of
strong core releases, Brighton,
Mass.-based Newbury Comics
has had its weakest music
numbers in 16 years. “We are
down 16%-18% in music on a
[comparable]-store basis, year
over year,” Newbury CEO Mike
Dreese says.

Among the recent re-
leases that normally would
ensure strong sales for the
chain are albums by the
White Stripes, Coldplay,
Foo Fighters, Gorillaz, Au-
dioslave, Weezer, Nine Inch
Nails, the All-American Re-
jects and Fall Out Boy as
well as local sensations
Bronson Arroyo and Drop-
kick Murphys.

“It is significant that sales
are down so much, because
we didn’'t expect it,” Dreese

says. “It’s the worst comp-
store period since Tower
Records opened its Back
Bay store [in Boston] 16
years ago. It has just been
unbelievably ugly. And if it
doesn’t turn around by
Labor Day, we will probably
begin looking at a funda-
mental restructuring of our
business.”

Dreese says he was already
concerned about Newbury’s
business, but that concern
deepened when Trans World
Entertainment announced
that it would not meet its
earnings guidance for the
second quarter and Dream-
Works announced that some
of its video titles—including
“Shrek 2,” according to press
reports—are not meeting
sales expectations and will
resultin returns.

Albany, N.Y.-based Trans
World expects to suffer a
decline in comparable-store
sales inthe low single digits
for the second fiscal quar-
ter, areversal of its previous
forecast of positive compa-
rable-store sales for that pe-

riod. It also announced that
it expects a net loss of 15-20
cents per share in the sec-
ond quarter and lowered its
guidance for the year by 5
cents, to 80-85 cents per
share.

“Then, there was the Apple
announcement that [it] had
shipped 6.5 million iPods in
90 days,” Dreese says. “So,
my operating theory is sum-
mer [business] is being ru-
ined for the first time in
memory by Apple. When
people go to the beach, it’s
no longer about buying CDs
at Newbury, it’s about iPods
and hooking them up to the
car stereo.”

Not all retailers feel the
same way. Hastings Enter-
tainment chairman/CEO John
Marmaduke acknowledges
that sales are soft but says,
“based on the few-week
trends, we are more opti-
mistic. Adult rock sales are
exceeding expectations. We
are sure seeing people come
in and buy one or two titles
without much resistance
right now, which is surpris-

ing since business has been
soft since gas went north of
$2 a gallon.”

Marmaduke’s optimism
comes on the heels of a fis-
cal first quarter when Hast-

promotional tool.”

That is how those at Domino
Records see it, and the label is
hoping fans will preview or buy
a couple of Sons & Daughters
tracks ahead of time to boost
first-week sales. As a music
fan, it is hard not to be pleased,
as albums tend to find their
way online weeks in advance
of street date regardless of an
official release.

“I know a lot of store own-
ers who are curmudgeons
about this stuff, and maybe [
haven’t been in the game long
enough to be jaded about it,”
says Doyle Davis, who owns
Grimey’s in Nashville. “If
people are going out of their
way to find it online early, I
see it as a good thing that
they’re proactively interested
in music.”

UPDATE: Those wishing to
get their hands on a potential

UplFront

collectible should head out to
their nearest indie retailer
this week. The latest from
singer/songwriter Sufjan
Stevens, “Illinois,”
tially released by Asthmatic
Kitty with an unlicensed
image of Superman on its
cover (Billboard, July 16). The
tabel quickly contacted
“Superman” publisher DC
Comics in the hopes of re-
solving its error.

Bloomington, Ind.-based
Secretly Canadian says that
as of July 12, it shipped its
final copy of the album con-
taining the Superman image.
New copies should be ship-
ping the week of july 29. “Illi-
nois” has sold more than
15,000 units in the United
States in its first two weeks of
release, according to Nielsen
SoundScan.

DC Comics did not return calls
or e-mails for comment. - -

wds ini-

Just The Hits

music than other merchants,
Marmaduke cites the buying
team. “We’ve just got a great
team of buyers now, headed
by Bryan Everitt, and they
are making the difference,”

“If it doesn’t turn
around by Labor
Day, we will
probably look at
restructuring our

business.”

—MIKE DREESE of NEWBURY COMICS

ings outperformed most
other merchants in music. Its
sales were down only 1.3%,
while merchants like Borders
Group and Best Buy were an-
nouncing double-digit de-
clines for the same period.
Asked why Hastings ap-
pears to be doing better in

he says. “We are just so
proud of them and the job
we are doing.”

DISLIKE A HURRICANE:
As if music merchants didn’t
have enough to worry about,
hurricanes Dennis and Emily
have been plowing through

the Gulf Coast states this
month. “We had up to seven

stores close for one to three
days last week,” says Rob
Perkins, president of the
Value Music chain.

Likewise, Trans World En-
tertainment executive VP
John Sullivan says some of
his stores shuttered because
of the storms: “On July 9,
four stores didn’t open; July
10, six didn’t open and three
others closed early; ard July
11, two didn’t open.” o
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BY DEBORAH EVANS PRICE

Some Retailers Not High
On Nelson Album Art

New Release ‘Countryman’ Features Covers With Pot Leaf Or Palm Tree

NASHVILLE—Pot leaves or palm trees? Re-
tailers have a choice as to which of those images
will grace their shelves as the cover of Willie
Nelson's new Lost Highway project “Country-
man,” a reggae album a decade in the making.
Though marijuana is a substance long asso-
ciated with reggae and the
red-headed stranger, the label
is taking no chances in its
push to attract as wide a con-
sumer base as possible.
“We made a decision §
months before the record
came out,” says Ben Kline, sen-
ior VP of sales and marketing §
at Universal Music Group
Nashville. He denies that the
label bowed to pressure from |
Wal-Mart for a safer cover.
“We anticipated that some
customers might not want to §
carry the version that has a
potleafon it. So we made two |
covers from day one, and in [}
fact, the majority of our cus-
tomers have chosen the al-

tomer. That was simply not
the case.

Kline declined to comment on what version
of the album any particular retailer is carrying.
“Countryman” streeted July 12.

Virgin Megastores is carrying both covers.
“We really feel it's up to the customer to decide
which version they prefer to buy,” says Virgin
chief marketing officer Dave Alder, who ob-
serves that both album covers are selling equally
well. “When there are two versions offered, we'll
usually carry both versions and let the customer
decide . . . We're located in considerably dif-
ferent types of locations, from Salt Lake City to
Los Angeles and New York’s Times Square. We

need to make sure we appeal to a very broad sec-
tion of music buyers.”

According to Musicland spokeswoman Lau-
rie Bauer, “We have the weed on the front. Gen-
erally we tend to appeal to a little edgier audience,
and we don’t shy away from the controversy.”
Brian Smith, VP of store
. operations for Value Central
Entertainment, sees the
controversy as much ado
I about nothing.

“His fans are seeking out
the original cover, according
| to our store managers, and
sales are proving that out,”
Smith says. “I imagine other
[} traditional music retailers
feel the same way. The true
fans don’t want the palm tree
version. Hey, we're talking
Willie here.”

“Countryman” sold 21,000
units its first week, accord-
ing to Nielsen SoundScan.
“At the end of the day, we
want this music to be heard,”
Kline says. “It’s a very
unique Willie record. I did-
| n’t want anyone in America
“ to not be able to walk in any
store and buy this record. It was a pre-emptive
move on our part to ensure that people could
hear the music.”

Retailers understand the label’s sensitivity.
“People have different tastes, and you need to
appeal to different preferences,” Bauer says.

Jon Kerlikowske, GM of Tower Records’ down-
town Nashville location, says his store is carry-
ing the potleaf version. He says it is not unusual
for alabel to offer different cover options, if there
is a risk of alienating a potential sale. “There’s
always going to be someone out there like that,”
he says of people who take offense, “but that's
not necessarily our customer base.”

Fifth Element wilt
likely expand into
such lifestyle
products as clothing
and DJ equipment.
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When Rhymesayers CEO Sid-
diq Sayers opened a hip-hop
specialty store in the sanie build-
ing thathoused hislabel, he had
more on his mind than gener-
ating some extra retail revenue.

As a relatively small under-
ground raplabel in Minneapo-
lis, Sayers hoped his Fifth
Element store would build his
relationships with independ-
ent distributors as much as it
would fuel the Midwest’s hip-
hop scene.

His plan is working. Fifth El-
ement—which opened in 1999

BY TODD MARTENS

Rhymesayers Grows Beyond Hip-Hop Roots

—and Rhymesayers are ex-
panding. When a karate school
next door went out of business,
Sayers saw an opportunity to
nearly double the size of Fifth
Elementand add a second floor
to Rhymesayers’ headquarters.

New product lines are being
brought in to Fifth Element, and
the store is looking to expand
beyond its hip-hop roots.

As for Rhymesayers, the 10-
year-old label—home to such
acts as Atmosphere, Brother Ali
and Eyedea & Abilities—re-
cently launched an indie rock
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imprint, Women Records. Rap-
per Murs and Slug, the latter the
MC behind Atmosphere and a
former clerk at Fifth Element
head the label.

Sayers, who worked 13 years
at Best Buy as an urban buyer
and a store supervisor, says he
modeled Fifth Element after
New York’s Fat Beats, long con-
sidered a sort of ground zero for
indie hip-hop.

“It needed to have a pur-
pose,” Sayers says. “We couldn’t
just open a record store. The
overall plan and concept was to

Some might be surpriised
by the marijuana leafion
WILLIE NELSON’S new
album, but one retailer
says, ‘Fans don't want the
palm tree version. Hey,
we're talking Willie here!’

bring that specialty store to Min-
neapolis. If you were into that
underground vinyl stuff, there
were very few stores out here
carrying it. Chicago was the clos-
est place to go.”

Sayers also believed Fifth El-
ement would keep Rhymesay-
ers on the minds of his
distributors. “1t was a way of
keeping them honest with us,”
Sayers says. “We had a retail
store that was doing a couple
thousand a week with a handful

of independent distributors. At .

the end of the month, these were

Willie Nelson Photo: Lester Cohen/Wirelmage.com
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New Marketing Outlets
Driving DVDs Home

LOS ANGELES—DVD market-
ing campaigns are increasingly
bucking tradition.

Though print, radio and TV
promotions still play a role in
marketing, the Web—and
soon cell phones—are be-
coming a more prominent
part of DVD advertising.

“1t used to be that only big
titles had a heavy online mar-
keting campaign,” says Dun-
can Plexico, executive direc-
tor of online marketing for
Twentieth Century Fox
Home Entertainment. “Now,
every title has a good ad
spend online. Budgets in the
last five years have gone up
quite significantly.”

Ken Graffeo, executive VP of
marketing for Universal Studios
Home Entertainment, notes
that online advertising can be
much more interactive than any
traditional promotions.

“Over the last year and a
half, we have used a lot of rich
media,” he explains. “Our ads
aren’t stagnant. You’re get-
ting trailers and clips and ex-
clusive content.”

Advertising online, through
major portals like Yahoo, MSN
and AOL and on specialty
movie or lifestyle Web sites, is
just the tip of the iceberg.

Studios are offering exclu-
sive content on eachtitle’s Web
site prior to DVD street dates
to generate interest.

Plexico notes that in be-
tween the theatrical and DVD
release (May 24) of “Garden
State,” the film’s star and cre-
ator Zach Braff filed a blog to

also the people who owed us
money. It was a good way to keep
everyone on the up and up.

Although Rhymesayers art-
ists get preference, Fifth Ele-
ment dedicates plenty of shelf
space to like-minded artists
and labels, such as Definitive
Jux and Stone's Throw
Records. The store generally
shirks co-op programs with
other labels, preferring to
make its own decisions about
what product is brought in and
displayed.

“Labels are basically paying
for retail coverage, and we don'’t
do a lot of co-ops,” Sayers says.

keep traffic coming to the
Web site.

“The blog was really im-
pactful,” Plexico says. “Usually
there’s a lag in consumer
awareness between the the-
atrical and DVD release, and
this kept interest high.”

Fox may pursue the blog
idea with a film’s key crew
members in the future. “If we
got a renowned cinematog-
rapher to do it, we might tar-
get film schools with a blog,”
he notes.

Graffeo says that offering
special DVD-related events on-
line has also been effective.

Forthe May 17 DVD release
of “White Noise,” for exam-
ple, the studio hosted a week-
end event at Hollywood’s
Roosevelt Hotel that explored
the film’s theme: communi-
cating with the dead. The
event was streamed live on
the movie’s Web site.

Cell phone marketing is still
largely uncharted territory.

Laura Saez, senior direc-
tor of new media marketing
for Warner Strategic Market-
ing, notes that packaging

.
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“We support the art and artists
that we sell. The store was either
going to be about Rhymesayers
or whoever was paying us to take
their shit. So it was going to be
about [our] scene.”

To that end, the expansion of
Fifih Element will likely see a
larger focus on lifestyle prod-
ucts, such as clothing and D)
equipment, says Jordan Daley,
who oversees the store’s day-to-
day operation. “The initial idea
was to make more space for the
label,” Daley says. “The label
needed to expand more than we
did, but the store has been
doing well, even when it

could prove key in exploring
mobile marketing.

“We stickered arecent An-
thony Hamilton CD with short
codes for mobile content,” she
says. “We want to expand that
idea to DVDs.”

Plexico says the Sept. 27
direct-to-DVD title “Fam-
ily Guy Presents Stewie Grif-
fin: The Untold Story”
($29.98) will be its first title
to feature a large-scale cell
phone marketing scheme.

“The beauty of ‘Family Guy’
is that its audience is hungry
for all things ‘Family Guy,” ”
Plexico says. “We’re looking to
offer wallpapers, ringtones, li-
censing/merchandising items,
[instant messaging] environ-
ments and e-cards.”

Graffeo says that Univer-
sal has not pursued cell
phone marketing tactics for
any of its DVD releases as of
yet, though it is looking into
the strategy.

Cell phones “don’t have the
overall penetration here yet,”
he says. “Moving forward, | do
expect it to be a very impor-
tant medium.” .o
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seemed like the retail business
was down.”

With the opening of Women
Records, Daley says Fifth Ele-
ment may add a small indie-rock
section, but the focus would
likely be on local talent. “We're
starting to see more of a cross-
over audience and are just get-
ting into carrying some titles
outside of hip-hop,” he says.

With the remodeling, Fifth
Element recently set up shop at
fifthelementonline.com. He

says that in just a couple of

months the Web site has con-
tributed nearly a quarter of Fifth
Element’s business.
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- BY LARRY LeBLANC

Open Road Paves Way
For Country Acts

Canadian Indie Leading Outlet For Genre’s Domestic Artists

TORONTO—With major la-
bels no longer signing home-
grown country acts, the indie
sector has stepped into the
breach.

A case in point is Open Road
Recordings and its band the
Road Hammers. The act is
fronted by 2004 Canadian
Country Music Assn. top male
vocalist Jason McCoy, along
with Clayton Bellamy and
Chris Byrne.

Toronto-based entertainment
company MapleCore launched
Open Road two years ago as a
sister label to alternative-styled
MapleMusic Recordings, home
to Kathleen Edwards, Pilate
and the Dears. Universal
Music Canada, a minority
shareholder in MapleCore, dis-
tributes both labels.

Open Road has swiftly be-
come Canada’s leading outlet
for domestic country music.
Its roster also includes Cana-
dian acts Doc Walker, the
Wilkinsons, Jake Mathews,
Johnny Reid and Australia’s
Adam Harvey.

Open Road’s birth came as
the Canadian arms of the
major labels, including Uni-
versal, drew down their in-
vestment in home-grown
country music.

There are currently no Cana-
dian country acts directly signed
to majors in Canada. The cream
of Canada’s country crop—in-
cluding Shania Twain, Terri
Clark and George Canyon—-is
signed to U.S. labels.

“Today, the bulk of Cana-
dian country product comes

obbying European lawmak-
ers is not a typical role for
the American music indus-
try. This could change after

publishers discover a
hidden gem in a European
Commission proposal of-
fered to promote online
music licensing.

At first glance, the proposal
appears to deal only with Eu-
ropean issues, sorting out prob-
lems in licensing rights across
borders within the European
Union. Yet deep inside the re-
port, it says that “international”
rights holders could “opt for di-
rect membership” in a collect-
ing society of their choice.

This means that American
publishers could collect me-
chanical and performance roy-
alties directly from EU soci-
eties rather than forming a
European company or relying
on European subpublishers or
American collecting societies
to do the job.

Set out in the July 7
“Study on a Community Ini-
tiative on the Cross-Border
Collective Management of
Copvright,” the proposal ex-
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plains the music industry’s
“complex licensing arrange-
ments” through the Euro-
pean societies, which it calls
collective rights managers,
or CRMs (Billboard, July 23).

Although there are more
than 150 CRMs, the report fo-
cuses on those that manage
musical works for two groups
of rights holders: composers,
authors and editors (song-
writers and publishers) for
their mechanical and per-
formance rights, and perform-
ers and phonogram producers
(artists and labels) for their re-
production rights and “neigh-
boring rights” (which allow
artists and labels to receive
royalties for analog perform-
ances, such as radio broad-
casts, and digital perform-
ances, such as webcasts, of
their recordings).

In most EU countries, one
CRM licenses mechanical and
performance rights, collects
royalties and distributes them
to members or to CRMs in
other countries for their mem-
bers. In other EU countries,
these rights are split between

from independent labels—
mostly mom-and-pop opera-
tions,” says Bruce Leperre,
PD/music director of country
station CKDM in Dauphin,
Manitoba. “Open Road is the
only Canadian country label
taking any risks.”

“We felt that there was a vac-
uum in the country market,
MapleMusic GM Kiin Cooke
says, “and that it was a good
time to stake a presence.”

Veteran Canadian manager
Ron Kitchener was enlisted to
run the label. As head of RGK
Management, he had been
handling McCoy and Walker
for more than a decade.

| was hesitant to do it,”
Kitchener admits. “But I didn’t
have a lot of options. | did not
want to leave Universal, where

“The Publishers’ Place

SUSAN BUTLER sbutler@billboard.com

e rther
EC action.

two CRMs.

Most CRMs enter “bilateral
agreements” with CRMs in
other countries, authorizing
local licensing and royalty col-
lection for their repertoire. To
facilitate these arrangements,
CRMs have formed alliances—
umbrella organizations—that
have prepared “model agree-
ments” for CRMs to use. For
example, BIEMrepresents the
mechanical-right interests of
publishers and has a model
agreement.

The report noted that these

ntry act
AMMERS

Canadian ¢
THE RO,
pay hory
lifestyle
for Op

bilateral agreements include a
number of restrictions that do
not promote certain funda-
mental principles of the Euro-
pean community. For example,
many CRMs agree among
themselves that they will not
accept as a member anyone
who is a member of another
CRM or with a nationality of the
country where the other CRM
operates. They also often
agree that they will only license
rights for their country.

In effect, a German publisher
may only authorize a German
CRM to handle its repertoire.
That CRM authorizes CRMs in
other EU countries to license
rights and collect royalties, and
then pay them to the German
CRM, which then pays the local
publisher. Asthe report notes,
this means that there are mul-
tiple deductions for fees within
this reciprocal network before
rights holders receive revenue.

The EC also noted that in
many agreements—either as
written or as they are followed
in practice—the distribution of
royalties shows bias favoring
domestic rights holders. For
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example, non-domestic reper-
toire represents 55%-62% of
works exploited in Spain. Yet
the royalties distributed from
Spain to non-domestic CRMs
have been below 12%. The EC
wrote that this is “not good for
the performance of the EU
music sector as a whole.”

Further, this system does
not promote “cross-border”
licenses necessary for online
music offerings—and the EC
wants to narrow the gap in on-
line music revenue between
Europe ($32.8 million in
2004) and the United States
($250 million in 2004), espe-
cially since 50% of mobile
phone content revenue in the
future is expected to come
from music.

By proposing that rights
holders be permitted to se-
lect—and change—their CRM
and to grant them the right to
issue multiterritorial licenses,
the EC indicates a belief that
free-market competition will
create three or four powerful
CRMs “who effectively defend
rights-holders’ interests vis-a-
vis powerful commercial users

atapan-European level.” The
report noted concerns over
the “wvertical integration” of
the media, whichis expected
to “evolve into an increasing
threat to the collective power
of right-holders and their
ability to maximize their rev-
enue, especially in the online
environment.”

The EC also believes that
competition among CRMs
would force them to provide
better services and to be more
complete and transparent in
their reporting of royalties.

Jenny Vacher, general coun-
sel to the International Con-
federation of Music Publishers
in Paris, tells Billboard that fur-
ther EC action is expected by
this fall. It may decide toissue
a directive (enforceable by
law) or a recommendation. She
says that a directive would take
at least one year—possibly up
to three years—to clear the leg-
islative process. A recommen-
dation would be a more im-
mediate response and, if not
voluntarily followed in the next
couple of years, could be the
basis for a directive. ™
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I had solid relations with Jason
having three albums there.
With encouragement from
[Universal Music Canada pres-
ident/CEO] Randy Lennox, |
agreed to run Open Road.”

Today, Kitchener continues
to manage McCov and Walker,
both headlining acts on
Canada’s tour circuit. He also
handles the Road Hammers—
with McCoy co-managing—
and Alberta’s Cor > Lund Band.

MapleCore’s staff handles
the day-to-day functions of
Open Road, including mar-
keting, publicity and ac-
counting. Kitchener, working
from a separate office along
with two management em-
ployees, is responsible for
signing acts at Open Road,
and for developing marketing
strategies.

“Ron is the king of country
music in Canada today,”
CKDM'’s Leper-e says. “He
has almost single-handedly
built up the cour-try music in-
dustry in Canada from three
years ago when it was really

BY STEVE McCLURE |

faltering. It is still faltering,
but it’s on an upswing from
where it was.”

While Kitchener spends at
least a week in Nashville each
month, trying to further his
contacts there, as well as
working extensively in the
United Kingdom and Aus-
tralia, he also emphasizes the
opportunities for Canadian
country at home.

“There’s plenty of outlets for
country at radio, at CMT
Canada and in touring,” he
says. “If we create the best pos-
sible music and develop strong
long-term artist plans, then
we'll start seeing a stronger do-
mestic scene.”

The Road Hammers’ self-
titled debut has scanned
15,000 units in Canada, ac-
cording to Nielsen Sound-
Scan, since its May 17 release.
The album is slated for release
in Australia in August by Uni-
versal Music.

The band was formed to
pay homage to truckers. Last
year, McCoy came up with the

Music Tops Japanese
Mobile Content Sales

TOKYO—With sales of master
ringtones and downloads
booming, music is qickly be-
coming a significan: revenue
source for the Japanese mobile
phone business.

Mobile contertin [apan has
been boosted by the advent of
third-generation phone sys-
tems, according 10 a report that
the Tokyo-based Mcbile Con-
tents Forum publisted July 4.
The MCF represents 205 car-
riers, manufactirers and con-
tent providers.

The report statzs, “The
growth of the ma-ket as a whole
was due to rapid growth in en-
riched content for third-gener-
ation phones sich as master
ringtones and games.”

Overall mobile content sales
in Japan in 2004 “ose 22% from
2003 to 260.3 billion yen ($2.3
billion), according tc the MCF.
Music services account for the
vast majority of the -evenue.

The MCEF report reveals that
master-ringtone revenue in-
creased a staggerinz 631% to
20.1 billion yen (S174.2 million)
in Japan in 2004 ove~ 2003.

A reason cited for that in-

crease was the introduction of
flat-rate subscriptions by Japan’s
three major mobile-phone com-
panies—NTT DoCoMo, KDDI
and Vodafone.

In contrast, th2 mature poly-
phonic-ringtone market grew at
amuch slower 6% rate to 116.7
billion yen ($1.04 billion), while
the mobile games market was
worth 41.2 billion yen ($367.4
million), marking a 53% rise
over 2003.

Steve Myers, president of
Tokyo-based software developer
Theta Music Technologies, says
he expects polyphonic-ringtone

s

STEVE MYERS

expects master-
ringtone sales
to rise.

salesin Japan to mark their first
decline in 2005 and soon be
overtaken by master ringtones.

“For chakumero [ringtone]
providers, the challenge is to
maintain their subscriber
bases by continuing to provide
selected chaku-uta [master
ringtone] and other types of
content beyond standard
chakumero files on their sites,”
Myers says.

He predicts that this year’s
master-ringtone sales will rise
2.5 times above 2004’s levels. He
also forecasts a fivefold increase
in the fledgling full-song mo-
bile-based downloads market.

Japan’s second-largest mo-
bile operator KDDI says that
its mobile-based full-song
download service—Chaku-Uta
Full—had racked up 10 mil-
lion downloads as of June 15.
That number had been 2 mil-
lion in February.

Chaku-Uta Full launched
Nov. 19, 2004. It is currently
Japan’s only mobile-based full-
song download service, featur-
ing some 37,000 MP3 titles.

The industry anticipates that
mobile song download services

idea for a side project, an
albuam of vintage trucking-
relzeted hits.

“What I'd been searching
for, and what fans seem to be
looking for, sort of collided,”
says McCoy, who divides his
time between Minesing, On-
tario, and Nashville. “We want
something differen-. The
albam encapsulates the fact
that truckers and musicians
have the same lifestyle. As
musicians, we're always in
truck stops at three in the
morning eating alorgside
truckers.”

Prior to its album hitting
Canadian retail, the band’s
profile was bolstered in
Canada by a six-part weekly
series, titled “The Road
Hammers,” on CMT Canada.
It premiered April 23.

“It’'s nice seeing something
off-centered that is no: 100%
country,” says Casey Clarke,
diractor of programming and
preduction at CMT Canada.
“Their music hasa Amrerican
Southern rock feel.” oee

may face stiff competition from
the Japanese version of iTunes,
which is expected to _aunch
here soon.

Industry sources suggest
Apple Computer’s iTunes

Amount overall mobile
content sales grew in
2004 over 2003

Music Store Japan will charge
beiween 150 yen and 200 yen
($1.34-3$1.78) per track. Chaku-
Uta Full charges 100 yen-400
yen (89 cents-$3.57) for indi-
vidual MP3-quality tracks.
Apple declined to comment.

The download market
should also benefit from the
launch of NTT DoCoMo’s own
mobile song download service,
expected this fall.

Myers says the chaku-uta
market represents a great
new sales outlet for owners
and aggregators of niche
m-isic content. ove
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>>>|RMA HAILS FILE-SHARING RULING
Irish labels have hailed a July 8 court ruling as a landmark in
their fight against illegai file-sharing.

Justice Peter Kelly in the Commercial Division of the
High Court in Dublin granted the local affiliates of EMI,
Universal, Sony BMG and Warner an order compelling
the country’s two leading Internet service providers,
Eircom and BT Ireland, to hand over names and
addresses of 17 individuals accused of serial illegal file-
sharing. Neither ISP opposed the order, which is the first
of its type in Ireland.

The Irish Recorded Music Assn. acted as an agent for the
record companies in the case. IRMA director general Dick
Doyle says the body is “very pleased” with the order. It is
seeking damages from the 17 of up to 6,000 euros ($7,250)
per person for breach of copyright law. —Nick Kelly

>>>JAPAN’S MUSIC MARKET SHRINKS
The Japanese recorded-music market declined in first-half
2005, based on wholesale shipments, according to the
Recording Industry Assn. of Japan.

January-June shipments of prerecorded audio software
by the 42 RIAJ member companies totaled 138.2 miilion
units, down 8% from the corresponding period in 2004.
Value fell 7% to 163.5 billion yen ($1.5 billion).

Domestic repertoire fell 12% in volume to 100.6 million
units and 8% in value to 117 billion yen ($1billion). Shipments
of international repertoire rose 2% to 37.7 million units,
although value fell 5% to 46.5 billion yen ($414 million).

—Steve McClure

>>>AUSSIE SITE INFRINGED COPYRIGHT
The Federal Court in Sydney found the operator of an
Australian Web site guilty of copyright infringement for
posting hyperlinks to other sites offering illegal MP3
downloads. The decision also found the site’s host Internet
service provider liable for damages.

Justice Brian Tamberlin ruled July 14 that, although the
mp3s4free.net site had not hosted unauthorized
downloads, it aided their distribution by linking to other
sites. The decision is a first for Australia.

Brisbane-based site operator Stephen Cooper, Sydney-
based ISP ComCen Internet Services and its parent E-Talk
Communications were all found guilty of copyright
infringement, as were a director and an employee of E-Talk.

Michael Kerin, GM of the Music Industry Piracy
Investigations unit, says all five defendants will be pursued
for damages. The case was brought by 31 music companies
in October 2003. —Christie Eliezer

>>>U.K. LABELS SEEK TAX BREAKS
The U.K. record business is asking the British government to
consider granting tax credits for investment in recordings.

Speaking at the British Phonographic Industry’s annual
general meeting July 14 in London, chairman Peter
Jamieson said he hopes to open “a formal dialogue” with
the government on the issue. “I can think of no better single
action by which the government could extend their support
to the music industry in the area it needs it most—the area of
extreme risk reward, where currently the hits have to fund
the misses,” he said.

Jamieson also called on the British government to lobby
for changing the European term of copyright for recordings
to bring it closer to the U.S. model. The term is 50 years from
the date of recording in the European Union but 95 years in
the United States. —Emmanuel Legrand

>>>JAPANESE UPLOAD CASES SETTLED
The Recording Industry Assn. of Japan says five of its
member companies have reached out-of-court
settlements with five individuals for illegal uploading of
music files.

The RIAJ, which declined to name the five companies
involved, says each user paid an average of 480,000 yen
($4,274) in compensation.

According to the trade body, each user submitted a
written oath to never again commit similar infringements
and agreed to pay damages.

The settlements were the first to be reached with file-
sharers in Japan. —Steve McClure
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Multimedia Messaging, Just In Time

The first steps in getting
video, pictures and sound to
cross from one carrier net-
work to another—just as text
messages do now—are under
way.

Cingular announced this
month that its customers can
share multimedia mes-
sages—known as MMS—
with any Sprint, T-Mobile,
Verizon Wireless, Leap Wire-
less or US Cellular subscriber
who has an MMS-enabled
phone. In addition, Sprint
and T-Mobile announced that
their subscribers could do the
same, and Sprint will an-
nounce a similar deal with
Verizon shortly.

All U.S. operators are ex-
pected to achieve MMS inter-
operability before the end of
the year, a significant step in
the evolution of mobile mes-
saging scrvices.

While this type of interop-
erability is possible today for

overdue,” Universal Music

says. “Everything in the mobile
world is dead in the water with-
out interoperability. 1t's a crit-
ical factor that needs to be there
for a market to take off.”

Even with MMS interoper-
ability, users still cannot share
ringtones or full-length songs.
MMS services are like multi-
media e-mails, but their low
file-size limit allows for only a
10-second song clip.

But the process of achieving
the current level of interoper-
ability has laid groundwork for

simple text messages, the wire-
less indusiry is placing large
bets on the success of mobile
multimedia. Without a fully in-
teroperable wireless environ-
ment, few in the content
community saw much prom-

Mobile VP/GM Rio Caraeff

e DIGHIAL ENTERIAINMEN |

bile music’s success.

In particular, executives are
excited at the prospects for
mobile “superdistribution,”
where users can send one
another legal, protected music
files across multiple plat-
forms—and make purchases
onawhim.

“This could be the begin-
ning of a good thing,” says
Thomas Ryan, senior VP of
mobile and digital develop-
ment at EM| Music. “Regard-
less of platform, we want to
make it seamless for con-
sumers to enjoy content on all
devices. While MMS is not

ment for CTIA-The Wireless
Association. “What we do
know is what happens to mes-
saging when interoperability
is in place.”

Just two years ago, text-
messaging services suffered
from the same lack of inter-
operability. According to De-
sautels, text-messaging traffic
in the United States grew
from an average of 600,000
messages a month before
there was interoperability to
4.5 billion a month today.

MMS traffic is not expected
to reach those levels, because
it requires more advanced
phones. But interoperability
is expected to raise the profile
of MMS with users and con-
tent providers.

In addition to an expected
spike in MMS usage, content
owners conducting MMS
campaigns can benefit from
the viral nature of wireless
messaging.

Whereas before an MMS
message hita dead end once it
reached the phone, now users
can forward the messages they
sign up for to others.

“People being able to
forward opted-in marketing

BLING GIVES LATIN

A RING

Wireless record label and con-
tent aggregator Blingtonesis
expanding into the Latin music
market with the launch of Bar-
rio Mobile, a sister brand tar-
geting urban Latin wireless
subscribers. Blingtones has
focused specifically on the
hip-hop market, with such
artist/producers as Q-Tip and
Lil Jon participating. Barrio
Mobile is signing Latin artists
to produce exclusive, original
ringtones and full-length
tracks created specifically for
the mobile market. Participat-
ing artists so far include Pit-
bull, Tego Calderodn,
Dinero and Cuban Link.

Don

INDIE MUSIC MARKS
THE SPOT

Internet radio station Live
365 has jumped into the pod-
casting business. Its new

BITS & BRIEFS

initiative, SPOTcast, is a
weekly series of seven pod-
casts featuring independent
music. Its July 15 podcast
tapped the clientele of digital
distribution service provider
Iris Distribution, including
Heartless Bastards from Fat
Possum Records and String
Cheese Incident from SCI
Fidelity Records.

10 YEARS OLD AND
GOING STRONG

The MP3 format celebrates its
10th anniversary this year,
which is shaping up to be the
biggest yet for digital music.
According to Nielsen Sound-
Scan data, track downloads
from January through June
totaled 159 million. That is
more than the entire 2004
total of 143 million, and much
more than the 54 miilion
tracks downloaded by this
time last year.
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Rascal Flatts photo: Kevin Mazur/Wircimage.com

BY RAY WADDELL

Rascal Flatts Is Looking Sharp

Country Trio Has Risen From Opening Act To Headliner, But Best Is Yet To Come

and Joe Don Rooney—released their first album in June 2000,
and first headlined on the CMT tour in fall 2002.

“We sold that tour out, and that opened up opportunities to
go to the next level,” Beckham says. But even though that tour
proved the band was capable of topping marquees, the trio con-
tinued to open for bigger country acts, notably Brooks & Dunn
in 2002, Toby Keith in 2003 and Kenny Chesney in 2004. The
Chesney tour, which also featured Uncle Kracker on the bill, was
named top package at the Billboard Touring Awards last fall.

“The guys excel at live performance, and we were able to get
in front of a variety of audiences on those three tours,” co-man-
ager Nichols says. “It allowed us to create a buzz in front of

team is the real potential is there to grow into an elite, super-
star level,” says Rob Beckham, VP at William Morris Agency
and responsible agent for Rascal Flatts for six years. “This has
been a breakthrough year, but there is still a lot of room to grow.”

The members of Rascal Flatts—Gary LeVox, Jay DeMarcus

Headliners off and on since 2002, the members c¢f country trio
Rascal Flatts have seen their ticket-selling clout surge this year.

“The guys are having one of those kinds of years that only
comes around once in a while,” says Trey Turner, manager of
Rascal Flatts with Doug Nichols. “They’ve been elevated to
superstar status, and that’s great for them and great
for country music.”

Slightly more than one-third of the way through the
95-date Here’s to You tour, the Lyric Street act has
grossed more than $11 million and moved more
than 313,000 tickets. The band is averaging
close to 14,000 a night in tickets sold.

“Any time you can draw 20,000 peo-
ple, it's absolutely a breakthrough,”
says Brian O’Connell, VP at Clear
Channel Entertainment oversee-
ing country music. “Not many

acts can do that in any genre,
and we’ve had seven or
eight shows in that range.”
But the band’s handlers
believe the best is yet to
come for the multiplat-
inum act. “I think what
2005 really has shown all
of us on the Rascal Flatts

Average number of tickets
Rascal Flatts sells each
night on Its current tour

 BY JILL KIPNIS |

V4

47"

After
reaching
headliner
status,
RASCAL
FLATTS
continued
to open for
bigger acts.

people that hadn’t seen us prior to that.”
According to Turner, “During all their success, the guys never
lost sight that they weren't too big to open for Kenny or Toby. It

came down to a business
% decision. They recog-

f nized this was an op-

portunity to play in front

0f 15,000 here, 18,000 people there.”

“When we had to take a step back to take

two steps forward, we did it,” Beckham adds.

Any more steps backward do not appear likely, at least

for the foreseeable future. The band sold out the open-
ing night of its second leg at Savvis Center in St. Louis,

set attendance records in Dallas and Cleveland, and
sold out two nights at the Gibson Amphitheatre in
Universal City, Calif.

CCE’s O’Connell spoke with Billboard while ona
West Coast run that included sellouts at SaveMart
Center in Fresno, Calif., and Mandalay Bay in Las
Vegas. He has worked with Rascal Flatts since the
trio opened for Jo Dee Messina in 2001, right through
stints on Brooks & Dunn’s continued on >>p22

Sponsorship On Venue Managers’ Minds At IAAM Confab

WASHINGTON, D.C.—Build a
better mousetrap for spon-
sors and ticket buyers, and
the worlid will beat a path to
your venue’s door. So went
the wisdom at the 80th an-
nual International Assn. of
Assembly Managers confer-
ence and trade show, held
here July 15-19 at the Wash-
ington Convention Center.

Rene Boisvert, principal for
event producer Rainy Day Pro-
ductions, noted that facility
sponsorship is “an opportu-
nity ripe for the picking and
leads to profits. Even though
each venue is different, this
works everywhere.”

To attract sponsors, venues
need to provide more thanjust
a place to post a sign, said Brad
Mayne, president/CEO of
American Airlines Center in
Dallas. “Venues need to create
experiences for sponsors, such
as LED signs that inciude ani-
mation and theme spacesina
lobby or restaurant,” he said.

“You need to deiiver more than
required to retain sponsors.”
In addition to ar American Air-
lines-themed area, Mayne’s fa-
cility includes a Red Bull lounge
and an interactive Nokia area.
Venues may become more
involved in their ticketing sys-
tems in the coming months.
Shaw Taylor, marketing di-
rector for ticketing company
Paciolan, said that venues want

to take control of the second-
ary ticket market, particularly
sports arenas that are selling
season ticket packages.

The company is now rolling
out aresale function allowing
season ticket holders to sell
unused tickets. The system is
currently being utilized by
10%-15% of college Division 1
football teams.

Andrew Donkin, co-presi-

American Aidines Center’s president/
CEO says venues ‘need tc create

experiences for sponsors.
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dent of tickets.com, said that
the ticketing needs to help ven-
ues “create a connection with
the fan, and not just sell them
a ticket.” In the future, Donkin
hopes that fans will have mul-
tiple ticket delivery choices
and will be able to pick the
most convenient one for them.

Tickets.com is exploring cell
phone delivery, though secu-
rity concerns are still high. Ad-

ditionally, print-at-home tech-
nology will become more con-
sumer-friendly in the future.

The 1AAM conference also
included discussion about
controlling fan behavior and
a rundown of current legisla-
tion that could affect venues.

Stu Mayer, senior VP of
Palace Sports and Entertain-
ment in Auburn Hills, Mich.,
noted that his venue was not
legally responsible for the
brawl between the NBA’s De-
troit Pistons and Indiana Pac-
ers last November, which ulti-
mately led players into the
stands, fists swinging. “This
could happen anywhere,” he
noted. “We haven’t changed
security, but have added more
education to the fans.”

Turner Madden, partner at
Washington, D.C.-based law
firm Madden and Patton (which
represents the IAAM), said that
the proposed Ohio Criminal
Trespass Bill would make it a
misdemeanor if a fan enters a

JULY 30, 2005

clearly prohibited area in a
venue. Violators could be fined
up to $1,000 and be sentenced
to six months in jail and 120
hours of community service.

“If Ohio passes this, this
will be a model bill for IAAM,”
he said.

Other pending legislation
includes the Combat Meth Act
of 2005, which would fine or
imprison any promoter who
“knows or reasonably ought
to know that a controlled sub-
stance will be used or distrib-
uted” at an entertainment
event. Madden said that this
language might be taken out
of the bill, but it could have
serious consequences to
venue managers if it is not.

The conference was at-
tended by more than 2,600
people. The sold-out trade
show featured 359 exhibitors.
Gross revenue from the con-
ference was $975,000, ac-
cording to new IAAM president
David Ross, ore

| www.billboard.biz | 21
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On The Road

RAY WADDELL rwaddell@billboard.com

SKy’s The Limit For
Network Live Venture

If Live 8 was the watershed
event that married live music
with digital delivery, then Net-
work Live could be the off-
spring of that marriage.

The joint venture among
AOL, XM Satellite Radio and
AEG Live (Biliboard, July 23) is
designed to bring live music
into the digital age via live In-
ternet and satellite radio
broadcasts of mostly AEG Live-
produced content.

According to AEG Live pres-
ident/CEO Tim Leiweke, “This
is probably the most important
thing we’ve done to date with
AEG Live. We will spend more
money on some other projects,
facilities and initiatives, but |
don’t think any has the poten-
tial of this.”

The well-documented suc-
cess of AOL’s handling of Live
8 “proved there is explosive
growth within this platform,”
Leiweke says. He adds that
AOLUs efforts surpassed every-
one’s expectations, and in
many ways eclipsed the event’s
TV coverage.

“Live 8 made it a lot easier
for us to come back after the
fact and say, ‘For definition of
vision, please see Live 8,””
Leiweke adds.

The increasingly inter-
national presence of AEG Live
will be a key component in
keeping Network Live pro-
grammed 24/7. “Now people

RASCAL FLATTS (cont)

from >>p21
Neon Circus and Wild West
Show and the opening slots
for Keith and Chesney. “The
build has been very strategic
every step of the way,” he says.
A sold-out run of major fair
dates awaits, with grosses al-
most as high as those atarenas
and amphitheaters, Beckham
says. “We first headlined [the
Illinois State Fair in] Spring-
field three years ago and did
2,800 people,” he recalls. “We
just sold it out at 14,000.”
Rascal Flatts also recently
broke "N Sync’s sales record
for the Ohio State Fair in
Columbus, and the trio is on
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are going to begin to see what
we're up to. [A presence in|
London, Berlin, New York,
L.A. and eventually Asia will
give us the opportunity 24
hours a day to have something
going on somewhere in an
AEG venue, and that’s good
news for Network Live,” Lei-
weke says.

AEG Live seems ideally po-
sitioned to be the premier
provider of Network Live con-
tent. “As aggressive as we are,
the fact that we’re an equity
partner in [Network Live], and
in particular that we are the in-
novators of this field now, I be-
lieve that we will have no
problem feeding the majority
of the pipeline,” Leiweke says.
“But we’ve made it clear to
[Network Live CEO Kevin Wall]
that the priority here is the
pipeline, and we will take any
and all good content and use it
to fill the pipeline.”

Leiweke thinks the exposure
Network Live will bring to
artists is going to change the
concert business paradigm.
“We’ll suddenly be able to go
lo an artist and say, ‘Do this re-
lease party or take your first
night of the tour and we will
give you a potential audience
of well over 300 million peo-
ple you can talk to about your
music,” ” he says.

And any revenue derived is
shared with the artists, Lei-

its way to more than 21,000
tickets sold and what could be
the band’s first million-dollar
gross. With ticket prices in the
$35-$45 range, entry into the
million-dollar club is tough.

Even so, the Rascal Flatts
team’s objective is to break
500,000 tickets sold and the
$25 million barrier, which
would likely be enough to
place the act among the top 25
tours of the year for the first
time. A 24,000-ticket sellout
July 29 at Nissan Pavilion in
Bristow, Va., will help.

The second leg of the
Here’'s to You tour runs

weke adds. “Maybe it will take
a bitof the pressure oft having
to generate 100% of your rev-
enue from ticket sales. I think
there are ways for us to diver-
sify live touring so we don’t
have to go to the consumer and
ask for a $125 average ticket.”

SPRINGFIELD SOUNDS:
Musicians from Springfield,
Mo., which indeed has a great
music scene, are on the road
together with the Big Noise

From Springfield tour. Orga-
nized by HighTone Records
and in support of four Lou
Whitney-produced records,
the tour features the Morells,
the Bel Airs, Whitney’s
Domino Kings and Brian
Capps. The tour begins Aug.
12 with a live broadcast on
XM Satellite Radio from the
lota in Arlington, Va., and will
play big ol’ sweaty clubs head-
ing into the fall. Brad Madi-
son at Mongrel Music is
booking the tour. e

through mid-September, with
a third leg set to run from
Oct. 13 to mid-December.
Blake Shelton has supported
Rascal Flatts on the summer
dates, with such artists as
Keith Anderson, Blaine Lar-
son and Lauren Lucas lined
up for the fall.

The trio will likely begin
touring again in February in
support of a new record. “There
are other places we can still
grow,” Beckham says. “We con-
tinue to add markets. Our goal
for the future is to play all the
SoundScan markets and con-
tinue to grow as we go.” .-
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ill Hearn is one of the foremost visionaries in contempo-
rary Christian music.

As president/CEO of EMI Christian Music Group since
1996, Hearn has built a powerhouse. EMI CMG’s labels
placed first among Christian companies in the Billboard
2004 wrap-up, with 102 charted titles—twice the number
of its closest competitor.

EMI CMG comprises a label
group, a publishing company,
a distribution arm and the
EMI Gospel label. EMI CMG
also has joint ventures with
Gotee Records and Tooth &
Nail/BEC Recordings.

The label group includes
Sparrow Records, ForeFront
and a joint venture with Six-
stepsrecords. It is also on the
brink of reactivating the
Re:think label, original home
of breakout act Switchfoot
(now signed to Sparrow for
the Christian market and Co-
lumbia for the general mar-
ket). The EMI CMG stable of
artists includes Steven Cur-
tis Chapman, Kierra “KiKi”
Sheard, Nichole Nordeman,
Bethany Dillon, tcbyMac and
Smokie Norful.

EMI CMG recently signed a
deal to distribute seiect Dis-
ney releases to the Christian
Booksellers Assn. market, and
will create two soundtrack
albums for Disney’s upcom-
ing film “The Chronicles of
Narnia: The Lion, the Witch
and the Wardrobe” based on
the classic C.S. Lewis novel.

Hearnis a second-generation
Christian label chief. His father,
Billy Ray, launched the Myrrh
label during his tenure with
Word Records, then left to
start Sparrow Records in 1976.
The Hearn family sold Spar-
row to EMIin 1992, initiating a
trend toward mainstream
music companies purchasing
Christian labels.

In 1996, the family patriarch
retired, and the younger Hearn
became CEO.Hearn has been
involved in several key devel-
opments in the growth of
Christian music. He is one of

the industry leaders who ad-
vocated the use of Nielsen
SoundScan to track Christian
sales, a practice that beganin
1995. He also helped initiate
the “WOW?” series of Christ-
ian compilation CDs, which
have sold more than 15 million
units since 1995.

Q: What did you learn from
your dad that equipped you to
run the label?

A: What my father taught me
from the beginnings of Myrrh
Records and on to Sparrow
Records and now EMI is you
have to really cornmit to artists
and the development of artists.
If you are really focused on
supporting artists and their vi-
sions and their music and cre-
ating great music, the business
will really take care of itself.

HIGHLIGHTS
BILL HEARN
1877: Starts working in
the warehouze at his
father's label Sparrow
Records
1991 Mamed presidenl
of Sparrow, he moves
the label fFrom California
to MNashwilia,
1992: EM| purchases
Sparrow Records

18996: Mamed president/
CED of EMI Christian
Records Group

Q: How did you enter the fam-
ily business?

A:1began whenlwas 17 years
old. 1 worked part time at the
end of each day. After school |
would go by the warehouse and
sweep floors and empty garbage
cans, and that was literally my

first job at Sparrow, in 1977.
After that I was a warehouse
worker for three years, and as 1
finished high school and went
through the first couple of years
of college out in L.A.

Q: What prompted you to move
the company from the West Coast
to Nashville in 19917
A:There were really three rea-
sons. One, to be closer to the
artists and the creative com-
munity where most of our
music was coming from. Two,
the cost of operating a family-
owned business in L.A. had
become very significant in the
middle to late "80s, and so
those were the two main rea-
sons, and the other reason
was just quality of life for our
employees.

Q: How did the sale of Sparrow
to EMI come about? Did you
foresee the wave of mainstream
companies that would be invest-
ing in Christian music?

A: No, we didn’t have any
great vision about the future
of the Christian music indus-
try. We sold to EMI because we
are committed to artists and
artist development, and we
knew in order to grow our
company and in order to grow
the business, we needed more
resources and improved distri-
bution to get our music out to
the culture at large.

We felt the best way to sup-
port our artists and grow our
business was to align ourselves
with a major mainstream com-
pany, and EMI shared the vi-
sion for the potential of
Christian music. . . It has been
an unbelievable relationship.
The company has grown sig-

BY DEBORAH EVANS PRICE

Bill Hearn

nificantly. Sales were just
under 30 million when we sold
to EMI, and now we are right
at 100 million.

Q: Some EMI CMG artists, such
as Stacie Orrico, have found suc-
cess on the mainstream side via an-
other EMI label. [Orricois also on
Virgin.] Switchfoot didn’t go through
the EMI system on the mainstream
side and have been racking up huge
sales for Columbia. Any regrets?
A: We can always look back
and then Monday-morning-
quarterback our decisions. I
think our decision to support
Switchfoot in their need to
grow and to partner with a
mainstream label was right at
the time. They are still signed
with Sparrow for the Christian
marketplace and signed with
Columbia for the mainstream
marketplace, and we enjoy a
very healthy and successful
relationship with the band to
this day.

wWwWw . americanradiohistorv.com

Ithink what we’ve been able
to do is go on and look at each
individual relationship and
artist-development story on a
case-by-case basis. With Reli-
ent K, we’'ve now partnered
with Capitol and are having
tremendous success. Relient
K was added to MTV yesterday,
they’ll be on the “TRL” show,
and we are very excited about
what MTV is doing to help us
break that band. We are having
success at top 40 radio.

Q: What initiatives are you tak-
ing to break additional acts in
the mainstream?

A: We're committed from this
point forward that all of our
artists at EMI stay within the
system. That's why we are very
excited about the new initiative
that we are launching.

We’ve just launched EMI
Music Reactive, our own pro-
motion team, to support the
artists that we are developing
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onour Tooth & Nail, Gotee and
EMI CMG labels. This is very
important to our future, be-
cause we believe that there are
more artists that have the qual-
ity of music, the quality of
artistry, to reach the masses.

We are going to become
very aggressive in developing
artists, not just in the Christ-
ian marketplace, but in main-
stream media as well, and we
are looking at ourselves more
than ever as a music company
[rather] than just a Christian
music company.

Q¢ In recent years, sales of Chris-
tian music have increased at main-
stream retail. What do you see as
the future of Christian retailers?
A: Christian retailers are just
facing the same challenges
any other retail community is
facing, but at the end of the
day, I think there will be a need
for strong independent and
strong chained retail stores
and those who really serve the
consumer, create an environ-
ment that the consumer wants
to shop in and really focus on
consumers’ needs.

Q: How do you feel about the fu-
ture of Christian music?

A: Our industry and our com-
pany are going to continue to
grow because of the quality of
our music and what seems to
be a new appetite from main-
stream media to use our music.
That’s another reason why I'm
excited about our relationship
with Disney and “The Chron-
icles of Narnia” soundtrack
deal. They realize our ability to
create great music, quality
music, that appeals to the cul-
ture at large and to tie in with
their movie. It’s going to be a
huge blockbuster, one of the
biggest movies of the year with-
out question, and that rela-
tionship with Disney is just
another sign to me that the bar-
riers are breaking down. ..
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Almost one-quarter of the total album sales
for 2005 are R&B, rap or hip-hop releases.
To date, more than 74 million albums have
been sold, worth more than $1billion.

However, as the major labels continue to
downsize, African-American executives—
who are largely responsible for signing, pro-
moting and creating the careers of these top-
selling artists—are often the first to be cut.

Today, there are only a handful of African-
American execs in key major-label roles.
Some top players say black executives are
first to be “downsized” because most of
the financial decision-makers are white.
“You’re not going to cut one of your own if
you can cut a black person,” one African-
America major-label exec says. On the flip
side, manager/record executive Mathew
Knowles said during his keynote at the Bill-
board R&B/Hip-Hop Conference last year,
maybe black executives themselves are at
fault for not being as business-savvy as
they need to be.

wﬁ Is it a black-and-white issue?
A Billboard’s senior R&B editor

A

ra— Gail Mitchell investigates.

CLOCKWISE FROM TOP LEFT: KEVIN LILES, JERMAINE DUPR1, MATHEW KNOWLES, MICHAEL MAULDIN
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hen Sanctuary Group's half-year

earning results were reported in

June, the company’s underper-
forming urban division was cited as
one of the reasons behind Sanctu-
ary’s 40% drop in profits. That news launched in-
dustry speculation about the future of Sanctuary
Urban president Mathew Knowles.

It especially fueled water-cooler talk among the
industry’s R&B/hip-hop cognoscenti. Would the
dwindling ranks ofkey, decision-making African-
American executives at major labels be losing an-
other member?

It is no secret that major-label consolidation
has reduced the number of available executive
posts across the board. However, R&B/hip-hop
represents 24.5% of total album sales for 2005,
about half of which is rap music.

Yet despite black music’s impressive gains and
some of the talented executives spurring those
sales, there are only a handful of African-Americans
in key executive roles at the major labels.

Thatlist includes Island Def Jam chairman An-
tonio “L.A.” Reid, Motown Records CEO Sylvia
Rhone, Warner Music Group executive VP Kevin
Liles, Sony Urban Music GM Lisa Ellis, Inter-
scope/Geffen/A&M senior VP of urban promo-
tion Step Johnson, Virgin president of urban
music Jermaine Dupri and Def Jam Recordings
president/CEO Jay-Z.

Can the limited number be attributed solely to
consolidation and restructuring? Does it stem
from racism? Or are African-American execu-
tives themselves at fault for not being as busi-
ness-savvy as their white counterparts?

“It just amazes me that there is so much to-do
about a startup record label not being profitable,”
Sanctuary's Knowles says. “It's unrealistic to think

“Black people can’t do anything wrong. We are under
a microscope, and we automatically look like we’re

messing up when we’re not. People will always say
.

you bear the burden of having to prove yourself
past others’ mistakes.”

“Any black man or woman in corporate
America will unfortunately have more scrutiny
placed on them,” Knowles says. “That’s reality,
and it behooves all of us to understand that. When-
ever there is failure or perceived failure, the doors
can close for you somewhat faster.”

Most of those who agreed to be interviewed for
this story stopped short of accusing the music in-
dustry of blatant racism. But others acknowledged
that there are still some color barriers.

“I want to say it's not a race thing, butitistoa
degree,” Michael Mauldin says. The former pres-
ident of black music at Columbia Records oper-
ates his own Atlanta-based firms, MBA (Mauldin
Brand Agency) and Artistic Control Group. He’s
also Dupri's father.

“ ‘Consolidation,” ” Mauldin continues, “is the
word everyone is using. That they are just pick-
ing executives from the cream of the crop. But
it’s hard for me to believe not as many brothers
or sisters are considered the cream of the crop.”

Or as former LaFace Records executive Dorsey
James notes, “At the major labels in general, peo-
ple have a tendency to hire people who look like
them and do what they do. At some labels, African-
Americans are a necessary evil; at others they're
welcomed and embraced as part of the structure.”

Doug Morris acknowledges James’ assessment.
The Universal Music Group chairman/CEQ is re-
sponsible for bringing Reid and former Elektra
Entertainment CEO Rhone into the Universal fold.

“White executives don’t always understand
black culture,” Morris says. “It makes them un-
comfortable. They would rather go with what
they’re familiar with, and that’s a mistake. Di-
versity makes a company strong

Citing such trailblazers as the late CBS
Records senior executive LeBaron Taylor, vet-

we don’t know what we're doing.” —mis

a label is going to be profitable in its first year. [s
that a surprise to anyone?”

Knowles’ situation calls to mind that of another
high-profile African-American music executive:
Reid, the former president/CEO of Arista. He
was terminated in 2004 amid reports that the label
had lost $100 million in 2003. Reid, however,
quickly landed as chairman of Island Def Jam
Music Group, now reaping double-platinum-and-
counting success with Mariah Carey’s “The Eman-
cipation of Mimi.”

After he succeeded Clive Davis at Arista, the
sentiment was that Reid—despite his earlier suc-
cess with LaFace Records—was more scrutinized
than a white executive would have been in the
same situation.

“Black people can’t do anything wrong,” rap-
per Missy Elliott says. The songwriter/producer
also operates the Atlantic-distributed label the
Gold Mind. “We are under a microscope, and un-
fortunately, we automatically look like we're mess-
ing up when we're not. People will always say we
don’t know what we're doing.”

Kedar Massenburg, who exited as Motown
president/CEO a year ago, says black executives
can start off with a fair chance. “But the expec-
tations of a turnaround can be unrealistic. You
just don’t have time on your side. It’s sad that

eran label executive Miller London, owner/pub-
lisher of industry/consumer publication Urban
Network, recalls a time 30 years ago when major-
label black executives were being “hired for our
abilities and paid at the same high salaries as
our white counterparts.”

“Taylor and others, who came up when R&B
music was first known as ‘race records,” trained
young people in this business how to hold down
these jobs,” continues London, a former executive
VP/GM at Motown and also VP of sales for RCA,
where he oversaw “all departments, not justurban.”

“And white executives saw the need to have us
in these jobs and continued to elevate us.”

The Taylor era at CBS Records (later Sony) was
the beginning of black executives getting their
shots across the board, according to former Mo-
town president Jheryl Busby.

“LeBaron put together the first division inside
of a major corporation where the signing of artists,
the budget process and staffing were controlled
by black executives,” Busby says. “And everything
from product managers to marketing to creative
reported directly to him. And what you had were
executives being groomed at every level.”

But through time, that climate changed as black
music, especially hip-hop, became the new pop
crossover music. The playing field became un-

even as white executives replaced black execu-
tives who were not always given the tools to be
successful at their jobs.

“Alot of our ability was diluted,” London says.
“You don't have to do anything to anybody, you
just don't help them,” London says. “One way is
not to give financial support.”

Restructuring also diminished the ranks of
black executives, although Busby is skeptical about
how the word is used. “Sometimes blacks get
hung up in a great accounting process called ‘re-
structuring,” ” Busby says. “Itallows you to write
off everything.”
‘MAKE MY OWN WORLD’
The systematic lack of access, opportunity and
support is the principal reason behind the en-
trepreneurial spirit born out of hip-hop, contends
WMG’s Liles, previously co-president at Def Jam.

“That’s the reason why hip-hop became culture,”
he says. “And it’s the same reason why hip-hop has
more entrepreneurs like Puffy [Bad Boy chief Sean
Combs], Damon Dash or Russell Simmons.”

It's the same motivation that propelled earlier
African-American music pioneers. “People like [Mo-
town founder] Berry Gordy and [Tabu Records and
former Motown chairman] Clarence Avant said,
‘Look, I can’t make it in that world,” ” London says.
“‘I'll make my own world so I can make money.” ”

Massenburg, who credits his 10 years at Uni-
versal as a positive learning experience, says he
is too busy running a new label, Kedar Enter
tainment, a wine company and various other en-
terprises to consider accepting another major-label
executive post.

“Universal was the best schooling I could have
gotten, so now | can run any company,” he says,
“It would be hard to come back in unless I was
given some sort of equity. But I don’t think any-
one would be willing to do that for a black man

The only one who could pull that shit off, sell
Arista and come back with ], was Clive Davis.
There’s only one story going down like that, and
it won'’t be a black guy.”

But there are signs that the tide may be shift-
ing. Earlier this year, Lisa Ellis was appointed GM
of Sony Urban Music. Virgin tapped Dupri to head
its urban music division. Plus veterans Rhone
and Reid are back at major-label helms.

“Kudos to Doug Morris,” Busby says. “In both
cases, he saw Sylvia and L.A.’s skill sets, knew these
were qualified executives and didn’t let one day go
before he had placed them inside areas where they
could affect the growth of his business.”

Also signaling a change in the industry
paradigm, Jay-Z moved from the artist to the ex-
ecutive ranks as president/CEO of Def Jam
Recordings this year. Declining most interviews,
Jay-Z seems to be letting his artists do the talk-
ing. He is already a creating a buzz with such
artists as Teairra Mari and Rihanna.

“Right now, he’s feeling everything out,” El-
liott says. “He knows talent, as he’s a talent
himself. Things have changed. It’s not by the
books anymore.”

One thing that has not changed and needs
to, those who were interviewed agree, is the
mentoring process.
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“We do it to ourselves,” Massenburg says. “I
don’t know if it's ego or what, but we don’t men-
tor each other atall.”

“We have to start internal growth campaigns
again. We have to have training systems. And who
says the executive has to have a music background
in order to run a record company?” Busby says.

Knowles adds, “We have to be careful that we
don’t always put it on race. We have to make sure
we have all the necessary tools and skills. We have
to be proactive. If we wait for it to happen, we’ll
still be waiting.”

A major training ground to learn those skills
was lost because of consolidation, James says.
Mergers and downsizing began to hit hard four
years ago. During 2001 alone, BMG dismantled
its entire black music department, Interscope
took on urban promotion duties for DreamWorks
Records, and Capitol and Priority merged. Two
years later, Sony consolidated its Epic and Co-
lumbia R&B departments under the Sony Urban
Music banner before Sony’s momentous merger
with BMG; Elektra was absorbed into the Warner
Music Group; and Island Def Jam Music Group
acquired the remaining 50% of joint venture Roc-
a-Fella Records. These changes left a sizable num-
ber of talented mid-level and higher promotion,
marketing, A&R and distribution executives on
the street. As former Universal Records execu-
tive VP/GM Jean Riggins told Billboard in 2001,
“It’s sad that even as black music dominates the

fisw

charts and generates a lot of money, so many black
executives are no longer employed.”

Those who are back in the game have prima-
rily hung out their own shingles as independent
record promoters, artist managers and small-label
owners. Massenburg acknowledges there is a new
era of young executives, a contingent that includes
] Records VP of A&R Larry Jackson.

For African-American execs who have major-
label posts, it is also about understanding and
being able to navigate its politics. “You have to
mingle with the other execs,” Dupri says. “You've
got to continue to learn. You can'’t play the ‘Big
Willie in the club’ role, going crazy with your cor-
porate card. You can be fired.”

Without that mind-set, Dupri and others con-
tend, African-Americans will remain stagnant in
promotion and marketing jobs and never get the
chance to break out of the urban music box into
other mainstream, decision-making posts.

“Why should a black executive be limited to
signing black artists when a white executive can
sign as many black artists as he wants to?” Avant
asks. “There are a whole lot of black kids who can
do anything anyone else can do, but will they ever
get that opportunity?”

“It’s time for our industry to stand up,”
Liles says. .
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CHRISTMAS
SHOWDOWN

When consumers enter the malls this holiday season, they will
be confronted by a wide array of new technology. It will be in the
form of new hardware vying for their dollars—satellite radio, Xbox
360, cell phones, MP3 players, high-definition DVD and radio.
What they spend their money on will determine how they use
music, video and videogame content in 2006 and beyond. In this
issue our team gives an overview of some key developments that
will be evident in the electronics sections of stores later this year.
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MP3 PLAYERS

The holiday season is likely to offer MP3 players that claim more bells and whistles at in-
creasingly competitive prices.

Technology research firm the Yankee Group forecasts that digital audio player sales will
top 33 million by year’s end, up from slightly more than 10 million in 2004.

The color screen—which allows for the display of photos and album art—is shaping up
to be one of the biggest competitive features for hard-drive players this Christmas.

Apple Computer set the bar on this trend, announcing in June that it is making the color
screen standard on all its 20GB and 60GB white iPods.

Toshiba and iRiver are among the other manufacturers marketing devices with
color screens.

“Color screens are going to be a required component on any average-priced digital audio
player,” Yankee Group analyst Nitin Gupta says. “Apple defines the market here. If Apple
has color screens, the competitors will have to as well.”

Another potential feature is video playback. Talk is circulating of Apple preparing to in-
troduce a video-capable iPod, though the company is not commenting. Industry observers
point out that Apple supports video playback through iTunes and offers music video down-

Apple Computer’s loads as a value-add on some albums—practices viewed as hints
color-screen iPod  of things to come.

Apple is also pushing the envelope on price. The 20GB and
60GBiPodsare $299 and $399, respectively. Meanwhile, its 1GB
flash plaver, the iPod Shuffle, retails for $129.

Price is likely to be one of the most important factors for con-
sumers this holiday season. “Price points revolve around ca-
pacity,” Gupta says. “And right now it’s about having the most
gigabytes in the smallest package.”

For Apple’s rivals, the biggest competitive difference will be
whether they support Microsofi’s Janus digital rights manage-
ment technology. Janus allows users access to portable subscrip-
tion services from Napster, Rhapsody, Yahoo, Virgin and FYE.

Napster is touting 15 devices that support its Napster to Go
service, including new models from Palm, Rio and Samsung.

The industry also continues to watch Sony Electronics, which
will try te boost interest in its offerings with a new slate of flash
and hard-drive players. Price and compatibility with other for-

mats and services remain potential sticking points.
—BRIAN GARRITY

HD DVD

High-definition DVD players are debuting in the fourth quarter, but it is still unclear
whether they will ring registers at retail.

The two HD DVD formats—HD DVD and Blu-ray—will compete for consumers’
attention. Toshiba, Sanyo and NEC will issue HD DVD hardware this fall, while Blu-
ray hardware is expected early next year fiom Sony, Apple Computer, Dell, Hewlett
Packard, Hitachi, LG, Mitsubishi, Panason._c, Pioneer, Philips, Samsung, Sharp, TDK
and Thomson.

The differences between HD DVD and Blu-zay may not be obvious enough to consumers.
The main software variances are storage—HD DVD can hold 30GB, and Blu-ray has a
50GB capacity.

It is unclear whether HD DVD hardware will offer any features that differ from stan-
dard DVD players, though HD DVD players are expected to have direct Internet and/or
broadband connectivity.

HD DVD players, when hooked up to HD TVs, will alsc offer much higher quality pic-
ture and sound than standard DVD players connected to HD TVs.

So far, the only hardware details the HD DVD camp will reveal are some release dates.
Toshiba will issue HD DVD players and notebsok PCs with 1D DVD drives in the fourth
quarter, NEC willhave HD DVD-ROM drivesin Septembet. and Sanyo also will debut
HD DVD players in the fourth quarter.

Pricing and marketing plans for these devices are hush-hush. Representatives for
NEC and Sanyo could not be reached, and a Toshiba repres=ntative was unavailable.

About 50 HD DVD titles will bow in the fcurth quarter. including such major releases
as Warner Home Video's “Batman Begins.”

Meanwhile, each Blu-ray supporter has its own timetab e for hardware releases.

Philips, for example, plans a 2006 release for the PC-bzsed Triple Writer, which reads
and records Blu-ray, standard DVD and CD.

“We've been supporting the product by demwnstrating the technology at industry events,”
Philips Electronics VP Marty Gorden says. ‘ Consumers will look at the brands backing
Blu-ray and will congregate around the brands they trust.”

Sony’s PlayStation 3 game conso_e, debuting next spring, will also support Blu-ray.

Consumers will determine who wins the format war.
“If there are two formats,”
Circuit City spokeswoman
Amanda Tate says, “we’ll carry
both of them and let consumers

Toshiba’'s
pro-otype
HD DVD

decide.” —JILL KIPNIS

CELL PHONES

The wireless industry traditionally enjoys its greatest gains
in the fourth quaster and tends to back its most exciting new '
devices more strongly during the holiday sales season.

Last year, the must-have wireless gadget was the camera
phone. This year, phones with significantly enhanced multi-
media capabilities, featuring video and music services, are
expected to win the day.

These devices are coming to prominence now because wire-
less carriers have bulked up their networks to provide higher
speeds and greatzr bandwidth, allowing for such multime-
dia applications as downléads and streaming video and audio.

But to access such services, subscribers will need new mo-
bile devices that can handle them.

Nokia, the leading provider of mobile phones worldwide,
recently unveiled its first new line of mobile phones in years.
The N series, which should hit retail shelves in time for hol-
iday shoppers, features megapixel cameras, multigigabyte
memory, VHS-lixe screen resolution and broadband net-
work access.

Most interesting to music fans, the N91 model boasts
a 4GB hard drive that can store 3,000 tracks and a USB port for transferring content
from existing music libraries. But there is a cost. In Europe, the N91 reportedly can
run as much as 747 euros ($900), and even with carrier subsidies, the U.S. price is
likely to exceed $500.

And then there is the much-anticipated, long-delayed, controversy-filled iTunes-
compatible phone from Motorola. Details remain sketchy, because Apple Computer did
not want to introduce it before it was available for purchase, and wireless carriers were
reluctant to carry it, fearing that Apple might steal their mobile music thunder.

But at long last, the phone is due later this summer, reportedly from Cingular Wire-
less. Meanwhile, other carriers will be introducing music services in conjunction with
phones from LG, Samsung and Sony Ericsson, among others.

Despite all the talk about music phones, carriers consider video to be the mobile mul-
timedia killer app. Proponents believe video can more immediately transform how con-
sumers view their mobile phones. Once mainstream subscribers see wireless phones as
multimedia outlets on par with their home computers, some believe, all entertainment
—ANTONY BRUNO

b
Nokia's N1

applications are expected to benefit.

VIDEOGAMES

Without a doubt, the most anticipated new videogame product for
this holiday season is Microsoft’s Xbox 360.

Microsoft has not yet announced a street date or pricing for its
follow-up to the original Xbox, but the company has indicated it
expects the console to be available worldwide by November. It has
setan aggressive goal of 10 million sales in the first year.

If Microsoft follows this schedule, it will beat Sony and Nin-
tendo to the punch with the first next-generation game console.
Sony’s PlayStation 3 will not be available until spring 2006 at the
earliest—and likely only in Japan if history is any indicator—while
Nintendo's Revolution is slated to arrive sometime next year.

Microsoft’s early release of the Xbox 360 is a clear bid to gain
market share against Sony, which traditionally has dominated the
videogame console market. Sony, however, is expected to ramp up the
hype behind PlayStation 3 in time to put a dent in the Xbox’s appeal.
“More of the attention will be focused on turning up the marketing heat around

lyst Ross Rubin says.
Sony already has shown a cunning ability to eat into Xbox hype. At this year’s
E3, the game industry’s largest confab, Sony pre-empted the Xbox 360 unveiling
with the first sneak peek of the PS3. The demonstration blew the audience away,
showcasing games in development with such stunning graphic detail that attendees

's- ‘A . the PS$3 and trying to persuade consumers to hold off,” NPD Group games ana-
! &‘o- .

were tripping over their dropped jaws on the way out.
Sony is expected to release additional details on pricing, availability and functionality
for the PS3 this holiday season to make the Xbox 360 a less obvious choice.

“Even though they don’t have an actual product to sell them, if Sony can convince con-
sumers not to buy a 360 when it's the only next-gen choice this holiday season, that’s defi-
nitely to their advantage,” Rubin says.

Sony’s PlayStation Portable device is expected to-enjoy a sales resurgence during the hol-
iday season as well.

But Microsoft has a few aces up its sleeve. Unlike the PS3, the Xbox 360 is being posi-
tioned as a converged, connected multimedia device that transcends game play. It can act
as a low-end media center, playing music and video files stored on the home PC through a
connected TV, for instance. And Microsoft plans to release the next installment of its best-
selling “Halo” series for the Xbox 360 in the same time frame as Sony’s PS3 launch.

—ANTONY BRUNO
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SATELLITE RADIO

As XM and Sirius ramp up for the crucial fourth-quarter buying season, they are cranking
out smaller, sexier, more efficient radios that cost less and offer more than any models they
previously offered.

Banc of America Securities broadcasting analyst Jonathan Jacoby forecasts 1.5 million
new subscribers in the fourth quarter. “Howard Stern helped people understand what satel-
lite radio is,” Barrington Research analyst Jim Goss says. “Now they have to decide if they
want to buy it.”

The battle comes down to this: XM, with its more technologically advanced and versatile
hardware, versus Sirius, with its megawatt talent deals. XM expects to end the year with more
than 5.5 million subscribers. Sirius says it will surpass 2.7 million subscribers by year's end.

One chipset-generation ahead of Sirius, XM introduced the world’s first “wearable” satel-
lite radio, the Delphi-produced MyFi, last October. Sirius plans to bow its own wearable
products before the holidays.

Much of the current Sirius product line consists of transportable “plug and play” units
like the sleek Star Mate, which is about the size of a deck of cards. The new Sportster Instant
Replay radio records up to 44 minutes of programming.

Stern will play a pivotal role in Sirius marketing efforts.

How big a draw will Stern be? “It definitely will be big,” Jacoby says. “Stern has 7.7 million
weekly listeners, 5.5 million daily. A percentage of them can’t go a day without Howard, and
they are going to follow him.”

Jacoby expects Sirius to add 2.4 million subscribers in . —

2006. But it is difficult to attribute subscriber growth to ad iy
just one element of an entertainment package. ;

“People are coming for commercial-free music and
the depth and breadth of the programming,” Jacoby adds.
“Stern will be big, but unless he starts shifting the mar-
ket share toward Sirius, he’s going to be a disappointment.”

“He’s our nuclear weapon for sure, but we have other
weapons in the arsenal,” Sirius senior VP of commu-
nications Patrick Reilly says. XM VP of corporate af-
fairs Chance Patterson counters that XM is “happy not
to be positioned as ‘Stern satellite radio.” We're going
to continue to talk about our offerings—not just one
or two personalities.” —PAUL HEINE

Delphi’s MyFi XM receiver

HD RADIO

Satellite radio has already revolutionized the way radio is perceived. Now, we stand
on the verge of the medium’s next evolution in the way it is received: high definition.

Digital radio promises to make FM radio CD-quality and AM sound like FM stereo.
But the real allure is multicasting, allowing a station to split its primary signal two
or more ways to broadcast additional programming. To date, 438 stations are broad-
casting in HD, with 1,300 stations expected to sign on by the end of 2006, according
to HD developer and licensor iBiquity.

So far, around 20 audio manufacturers are hitched to the HD bandwagon, ranging
from household brands like Panasonic, Sanyo, JVC and Yamaha to audiophile spe-
cialists Vesteon, Rotel and Audio Design Associates.

Among those raising the bar are Polk Audio, Boston Acoustics and Radiosophy.
Each of their HD models is expected by the fourth quarter. All offer multicasting,
text scrolling, standard AM/FM, an alarm clock and a stereo input connection for
an iPod.

Polk’s I-Sonic offers a slick unit packed with functionality: HD radio, CD, MP3,
DVD and an XM hookup. The system, which is the size of a bloated boom box, is
priced at $599.

“Being the cocky sorts that we are, we believe that we can do it better than anybody
else,” Polk Audio marketing manager Paul DiComo says.

Boston Acoustics’ Receptor HD Radio is more compact and designed for simplic-
ity. The main unit has a speaker, text display and dials for volume and tuner. A sep-
arate speaker allows stereo separation. The model will sell for $499.

“The trump card here is additional channels, plus text display and great sound,”
says Stephen Shenefield, senior director of product development for Boston Acoustics.

Radiosophy was founded on the idea that digital radio is going to supplant analog
AM/FM. The company’s tabletop MultiStream integrates all controls in a 4-by-6-inch
receiver, with speakers towering behind. Its charm: The receiver detaches to become
a portable player that operates anywhere there is 12V capability. The MultiStream
also connects to the Internet to allow for software upgrades.

“HD is going to take off way faster than the press
thinks,” Radiosophy president Richard Skeie
says. “If broadcasters get their act together and
present a united front, people will be talking,
and that will sell products.”

—CHUCK TAYLOR

Polk’s I-Sonic HD radio receiver
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RETAIL LIKES
MP3 AT XMAS

Consumer electronics stores that carry
music and other home entertainment
software are at the nexus of what the
future holds for the industry, and they
have no shortage of product offerings
to lure holiday consumers.

Meanwhile, record stores are
diversifying into all areas of home
entertainment and beyond, includ-
ing portable electronics. Since such
stores cannot go toe to toe with the
consumer electronics chains, they
have to be more selective in choos-
ing which items to back. For them,
it is the MP3 player that holds the
most promise for the holiday selling
season.

MP3 players out there,” the execu-
tive adds, “l think Jobs just laughs
them off.”

Apple has created a whole new ac-
cessories business to feed the huge
iPod market. Other electronics man-
ufacturers are trying to get a piece
of this business, which includes such
products as high-end speakers. All
of them will make great Christmas
gifts, J&R marketing director Phil
Tudanger says.

Trans World expects that prepaid
cellular phones and portable DVD
players will also do amazingly well
during the holidays, Fox says.

This could be a good year for

“We expect a huge lift
for MP3 players.”

—MIKE BARETTA of TRANS WORLD

Trans World Entertainment execu-
tive VP Fred Fox says MP3 players
are exploding.

“Obviously, [Apple Computer’s]
iPods will remain strong, but other
people are getting into MP3 players,”
he says. “We are seeing players from
Memorex, SanDisc and Phillips.”

Mike Baretta, portable electronics
and accessories divisional merchan-
dise manager for Trans World, also
predicts an MP3 boom.

“Microsoft is subsidizing a lot of
the marketing plans [of MP3] manu-
facturers in order to push their plat-
form going forward. So we expect a
huge lift for MP3 players.”

But one buying executive at an
electronics chain notes that compa-
nies are continually trying to go up
against Apple, and founder and CEO
Steve Jobs is always one step ahead
of them.

“So, while there may be loads of
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videogames as well. With Sony
PlayStation 3 not appearing until
spring, some holiday consumers
might jump on the Microsoft Xbox
360 bandwagon.

Baretta sees Sony PlayStation Port-
able units doing well, thanks to their
music-video capability. Tudanger ex-
pects Xbox and Nintendo to do
decent business, though he says the
Play Station Portable will “still be the
big winner.”

He also believes the Gizmondo
game system, due this fall from Tiger
Electronics, could be a surprise best
seller. “It has got phenomenal graph-
ics and sound,” he says.

Still, an outside force could suck
consumer dollars away. Tudanger
points to price erosion on large-
screen plasma and LCD TVs that
might induce holiday consumers to
buy TVs instead of other entertain-
ment hardware. —ED CHRISTMAN

Photo:; Kathy McCallum
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SUPPLY AND

'VIDEO

LOS ANGELES—As video-on-demand brings instant gratification
to a growing number of home consumers, questions remain about
the business model for a service in which most content is free.

VOD via digital cable or the Internet allows consumers to access
everything from music videos to full-length movies with extras
with just a click of a remote or mouse.

“Content and consumer awareness are finally starting to
jell together” in the VOD arena, says Curt Marvis, CEO of Internet
VOD service CinemaNow. “This is accelerating fairly quickly.”

The extent to which VOD will replace DVD “is something we all
need to be thinking about,” says Peter Worsley, managing director
of licensing, worldwide for Eagle Vision, a division of Eagle Rock
Entertainment.

Because most VOD content is delivered free to Internet users or
digital cable subscribers, monetizing the traffic is largely reliant
on advertising revenue. However, for VOD providers, it is essen-
tial that the ads do not encroach on the viewing experience.

VOD distributors and content providers are grappling with a
number of other issues, including release windows, which place
VOD, like pay-per-view, after DVD street dates.

“VOD will be a very important landscape in the future,” says
Steve Beeks, president of Lions Gate Entertainment. “We want to
make sure that it happens in the right sequence.”

Other challenges on the distributor side include obtaining the
rights to offer content and, with Internet VOD, convincing content
providers that their material is protected from piracy.

“Even if you have the most motivated content
partners, it takes time to clear rights with video,”
says Rob Bennett, senior director of MSN Enter-
tainment. “There’s still hesitance by the content
industry due to piracy.”

Additionally, consumer education has to become
even more of a priority for VOD to become a truly
strong competitor for consumers’ home entertain-
ment dollars.

Although growing rapidly, VOD is a reality in only
a small slice of U.S. homes.

Jupiter Research forecasts that 24 million U.S.
households will have the ability to watch VOD by year’s end.
That’s 21% of the country’s 115 million TV households. By 2009,
it is expected that 41 million homes will have VOD access.

But VOD access does not equal VOD use. Jupiter reports that
50% of digital cable subscribers who have access to VOD have not
watched or paid for VOD programs in the last year. Another 12%
have not even heard of VOD. About 16% of digital cable sub-
scribers have watched free VOD and about 22% have paid for indi-
vidual VOD programs. Internet VOD figures are unavailable.

The digital cable industry is making inroads, particularly as
such major players as Comcast and Time Warner offer a range of
free and subscription VOD to its subscribers.

Page Thompson, Comcast’'s VP/GM of On Demand, says more
than 95% of Comcast's VOD content is free. The remaining 5% is
free to subscribers of such pay channels as HBO and Showtime.
Actual PPV on-demand movie content ranges in price from $2.99
for a library title to $3.99 for a new release.

Thompson says that during March 2005, Comcast digital cable
customers watched more than 100 million VOD programs. That is
triple the number of programs viewed in the same month a year
earlier. More than 276 million VOD programs were viewed in the
first quarter of this year, and Comcast forecasts that by the end of

the year that number will top 1 billion.

Cable operators say they are not making money from the free
VOD services. However, since most of this content is produced in-
house by the likes of HBO and Fuse On Demand, they are not pay-
ing extra for this content either.

Joe Glenon, VP of affiliated sales and senior VP of distribution
for Fuse On Demand, says his company is making nothing from
VOD. “For us, it's not helping our bottom line at all but helps our
relationship with the cable operators,” he says.

Eventually, the hope is that VOD technology will allow con-
sumers to directly purchase products related to the content they
are viewing and thus create a steady shared revenue stream.
Glenon says, “It would be natural if they could dick straight
through and buy a CD” after watching a video.

Thus far, cable operators are “resistant” to paying for content,
says Amanda Marks, executive VP of Universal Music Group’s
elabs. “It does keep my group extremely busy because you have to
figure out how content is going to be monetized,” she says. On the
Internet side, Universal and other labels have struck licensing
deals, but that model has yet to make the transition to cable.

—DAVID ASCH of IN DEMAND

Some content providers are recognizing the value of VOD as
“a promotional tool,” Thompson says. “Music in particular
works really well because it’s very easy to find [a] particular artist
or video.”

David Asch, head of programming for In Demand, which
provides VOD content to cable operators, says that movie lovers
are “using VOD like a video store ... We're distributing to 10
million-plus homes, and studios are acknowledging that that’s
a big audience to reach.”

In the music area, digital cable subscribers can also go directly
to such VOD channels as Music Choice (available in more than 8
million homes) and Fuse On Demand (available in about 6 mil-
lion homes). Both offer music videos and live performance clips.
Fuse On Demand also provides behind-the-scenes footage and
other extras.

With so much free VOD content available on cable, advertising
is needed to bring in cash.

David Del Beccaro, founder and president/CEO of Music
Choice, says he is going after “A-level” accounts to advertise on the
main Music Choice pages.

It is unclear whether major advertisers are tuned in to VOD,
however. Cherie Wenstrom, VP/media director for Wenstrom
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I DEMAND

Communications in Clearwater, Fla., says that advertisers seem to
have a “wait-and-see attitude” about VOD. “We haven’t had any of
our clients on a local level request video-on-demand information,”
she says. “It makes more sense that the bigger brands like the
Toyotas and Cokes would be looking to do this.”

Gotuit Media president Mark Pascarella says most ads will look
like banner ads on Web sites. Gotuit Media provides software and
indexing services to cable operators that enable consumers to nav-
igate through available VOD content.

“These ads will never disrupt the main viewing,” Pascarella
says. He expects his company to share ad revenue with content
owners and cable operators.

Advertising is more entrenched on the Internet side of the busi-
ness, which includes such major portals as MSN, Yahoo and AOL
that offer free music videos, news and sports clips.

AOL reports more than 100 million VOD streams per month.
MSN has grown from 6 million VOD streams in January 2004 to
more than 60 million in May 2005.

When watching a music video on MSN, a 15-second ad typi-
cally plays beforehand, and banners can be clicked on after play-
back for more information. Links also lead consumers to MSN
Music, where they can purchase singles or full-length CDs tied
to that video.

MSN and AOL recently signed deals that require them to pay
UMG for access to its music videos for VOD. AOL also has an
agreement to pay for Warner Music Group videos.

Though MSN Video is free to consumers, such major advertis-
ers as Procter & Gamble and McDonald’s are “moving their TV
budgets online,” MSN’s Bennett says. “There are other ways we
can help monetize this, maybe a per-stream fee,
maybe selling clips that are exclusives.”

Cable operators and PPV-style Web sites such as
Movielink and CinemaNow, which offer full-length
movies at a cost similar to renting, say that shorten-
ing the VOD window may bring in more business for
theatrical VOD product.

“It would be beneficial to change the windows,”
Comcast’s Thompson says. “That’s an ongoing dis-
cussion with the studios.”

“The major studios are always very, very cautious
historically when any new distribution medium is
being introduced,” CinemaNow’s Marvis says. CinemaNow and
Movielink have studio financial backing.

More clear-cut rights deals are also expected to emerge.

Companies like Eagle Vision are trying to build VOD rights into
contracts now. “By controlling both the video rights and television
rights, we are in a good position,” Eagle Vision’s Worsley savs. “We
bridge the gap.”

Movielink CEO Jim Ramo says that clearing music is
particularly hard when it comes to full-length content. Ramo adds
that concern about potential piracy of VOD online is waning. He
says improved digital rights management technology “is giving
content providers more confidence.”

Some rental chains are also starting to get into the business.
Netflix, for example, will offer VOD trials later this year or in early
2006, though details about the plan are still being hammered out.

“We want to shake out the bugs and figure out what works,”
says Neil Hunt, chief product officer for Netflix. “We think it’s the
right time to start exploring, though it won’t be a big piece of rev-
enue in the near future.”

“The main challenge in this industry is customer awareness,”
Comcast’'s Thompson says. “This is the type of service where the
true benefit is difficult to understand unless you are using it.” «---
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Dave Grohl of the Foo Fighters Photo: Rolf Klatt/Wirelmage.com

BY BRAM TEITELMAN

ROCK STILL HAS
PLENTY OF FIRE

It’s an odd cast of characters: an Armenian-Ame -ican thrash-rock quartet;
a cartoon band that exists mainly in cyberspace; & pair of supposed siblings
(or exes) with a strict red, black and white dress code; and a group that
openly aspires to be the next U2.

But those artists and others have made for a rack-heavy summer on The
Billboard 200 this year. While the “rock is dead” dekate continues, the past few
months have shown these acts are, to quote Stevie Wonder, hot-er than July.

The success is all the more noteworthy given that it comes at a
time when there are fewer radio stations playirg rock than a
year ago and rap and hip-hop still rule the pop singles charts.

That has not stopped the flow of strong-selling rock titles,
though. A string of releases debuting at No. 1 for six weeks
in May and June was the longest streak of rock n the pole
position since Creed’s “Weathered” reigned for eight weeks
in 2001. Rock-leaning Rob Thomas started the assault, fol-
lowed by Bruce Springsteen, Nine Inch Nails, Dave Matthews
Band, System of a Down and Audioslave. After a week off,
rock returned to the top with Coldplay.

And it has not just been established acts in the upper
reaches of the chart. Fall Out Boy, Seether, the Mers Volta,
the White Stripes, Gorillaz and Mudvayne hav2 made
strides toward greater mainstream success with top 10
spring/summer debuts.

In some ways, the moves are just continued mo-
mentum. The market share for modern rock albums
has increased every year since 1998, according to
Nielsen SoundScan. In 2004, modern rock accoun-ed
for 135.9 million of the 681 million albums sold in the
United States, or 19.9%. Year-to-date in 2005, the cat-
egory accounts for 62 million of the 293 million al-
bums sold, or 21%.

While radio can take some credit for the genre’s
sales, the fact remains that there are fewer outlets
for the music to be heard than there were a year ago.
Hispanic outlets have replaced rock stations in wash-
ington, D.C., and San Francisco, and while modern
rock mainstay WXRK (K-Rock) New York is still
playing many of the acts mentioned here,
it has scaled back much of its current
music, relegating it to an Internet side
stream. Last year at this time,

Nielsen Broadcast Data Systems
monitored 84 modern rock and 61
active rock continued on >>p32

FOO FIGHTERS
FRONTMAN
DAVE GROHL
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»EDER AN ANGEL

Singer/actress Linda Eder has
returned to Angel Records after a
stint on Atlantic. Her first release will be
“By Myself: The Songs of Judy Garland,”
out Oct. 4. Eder originally signed with
Angel parent EMI Classics & Jazz in
1993. Eder is also executive
producer/host of a new Animal

Planet program, “Trail Mix,” which
focuses on horses. It will debut
in January 2006.

—~Melinda Newman

>>>NEW ’FOOT
Switchfoot will follow up
its 2003 double-platinum
breakthrough, “The
Beautiful Letdown,” with
I “Nothing Is Sound” (Columbia,

Sept. 13). Available as a DualDisc

and a traditional CD, the album is
preceded by first single “Stars,” which is
climbing the Modern Rock chart.
—Melinda Newman

>‘SHOP’ ON TV
Ice Cube will serve as co-executive
producer of the new Showtime series
“Barbershop,” based on the popular
movie franchise. Ice Cube’s movie
character Calvin will be played by Omar
Gooding in the series, which premieres
Aug. 14. —Gail Mitchell

>>>WYNONNA CAN WRITE
Wynonna Judd has written a candid
memoir, “Coming Home to Myself,” due
Sept. 27 from New American Library.
Judd is slated to promote the book with
an appearance on “The Oprah Winfrey
Show” during publication week. She
also has a live CD and DVD slated for
release this fall on Curb Records.
—Phyllis Stark
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SUMMER SIZZLERS
ROCK STILL HOT (cont.)

from >>p31
stations. Now, it monitors 80
and 59, respectively.

While hesitating to call the
past few months a new golden
age of rock, modern rock radio
is thrilled with the heavy flow
from its biggest artists. “We
needed this influx of new ma-
terial from core artists,” mod-
ern rock KTBZ (the Buzz)
Houston PD Vince Richards
says. “It’s probably the best
time we’ve had in a long time
in the format for these records.
It’s definitely better than it was
ayear ago, butit’s not like it was
seven to eight years ago when
the format was smoking.”

WXRK OM Robert Cross
agrees, adding that the for-
mat’s roll is attributable to
solid albums from superstars,
rather than some mythical
modern rock listener who
he—and
modernrock listeners are pre-
dominately male—hears.

“Most of the bands are at
least on [their] third albums,”
he says. “It’s hard to lump the
Gorillaz in with System of a
Down and Audioslave. | don’t
think the same person going
out and popping down $15 fora
Gorillaz record is the same guy
who's buying the System of a
Down and Audioslave records.”

Mudvayne’s third album,
“Lost and Found,” debuted at
No. 2, and has sold 438,000
copies since its May release. Vo-
calist Chad Gray also points to
the raft of summer releases as
areason forrock’s resurgence.
“Maybe the market’s been dull
for a while,” he says. “A lot of
big rock releases just dropped.
Generally, the big releases are
in the fall or the spring, but it’s
been a huge summer for rock.
it’s a really good time for the
rock fan base.”

Indeed, some believe the
string is cyclical. “l think it’s
probably just a coincidence of
larger names putting out re-
leases in a relatively com-
pressed period of time,” active
rock KQRC (the Rock) Kansas
City, Kan., PD Bob Edwards
says. “It’s the bigger names that
are driving those sales. There’s
certainly a lot of good product
at rock radio right now, but |
don’t think anything has sig-
nificantly changed in the last
year or two as far as the overall
quality or impact goes.”

But other executives believe

craves whatever
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the current boom shows growth
and is not just more of the same.
Foo Fighters’ RCA double-
album “In Your Honor” debuted
at No. 2 on The Billboard 200,
selling more than twice what
they did in their previous best
opening week.

“l have no problem with it
being called ‘a resurgence,’ es-
pecially given the beating that
the format’s taking, whetherit’s
onthe modern side where every
other station’s flipping, or the
analogy that rock radio doesn’t
sell records,” RCA VP of rock
promotion Bill Burrs says. “Sys-
tem of a Down’s sales have been
massive. Obviously, these are
the biggest bands of the for-
mat, but the good thing is that
they’re remaining the biggest
bands and continuing to come
out at a gangbuster pace.”

Retail is noticing rock ruling
the charts as well. Bull Moose
president Brett Wickard says
strong marketing has helped
push titles. “Labels have got-
ten a lot more creative with a
lot of the rock records,” he says.
“The marketing has been much
more aggressive. With Cold-
play, you could not exist on this
planet and not know that their
record is out.”

Burrs agrees that some rock
acts work harder than artists
from other genres to cultivate
excitement around their new
releases. “Rock acts tour and
perform and do all these inter-
esting things leading up to the
release,” Burrs says. “It’s not
like Shakira is coming into New
York City to do an acoustic set
or playing festivals.”

Value-added elements have
increased demand for rock
product as well at retail.

“You’ve got a ton of addi-
tional stuff added on to records,
be it the add-ons they’re doing
at retail or the built-ins, like the
DualDiscs and DVDs,” Wickard
says. “Who would have
guessed five years ago that
they would virtually give away
a Dave Matthews Band DVD
witha CD? That’s content that,
in the past, they might have
split off separately and tried to
sell. It makes all records seem a
little more valuable. It gives
people a reason to come into
astore to check out something
they can’t download.”

Some acts benefiting from
high debuts and strong sales

have noticed a change in their
audience. “I’'ve noticed more fe-
males at our shows,” Gray says.
“And not the typical female
Mudvayne fans. Not that there’s
anything wrong with the dark-
edged Goth girls, but actual
girls that are just dressed nor-
mally and rocked-up a little.”

LESS RADIO, MORE
OUTLETS

If there are fewer terrestrial
radio stations that play rock,
thatloss is more than compen-
sated for by satellite radio and
digital outlets.

“I guess that’s what a lot of
modern rock stations are hav-
ing a hard time with,” Cross
says. ‘“People have iPods and
iTunes and digital cable, and
there’s just so many avenues to
hear that music that it’s leak-
ing out of every electronic de-
vice there is. It’s not that people
have decided they don’t need
music as much—the problem is
that music is available so
widely, and [the rock] audi-
ences are the first ones to go
grabit. They loveit, they liveit,
they eat, sleep and breatheit.”
He mentions the “Garden
State” soundtrack, which fea-
tured a wealth of modern rock
acts and has gone platinum
with little to no radio airplay.

Richards notices a difference
as well. “The audience is a lit-
tle more savvy, a little more dis-
tracted than they’ve ever been,
and they’re being way more
critical as to what it is they're
going to spend their precious
time with,” he says.

While other genres have re-
vitalized themselves on The
Billboard 200 in recent weeks,
a slate of releases due before
year’s end promise that rock
will roll on. Bon Jovi, Staind,
Nickelback, Disturbed, Trapt
and Shinedown all have al-
bums coming in the next few
months, and System of aDown
will release “Hypnotize,” the
companion to “Mezmerize,” in
November.

Gray says that whether
rock continues on its roll is
irrelevant to fans of the
genre. “it’s always going to
be there, whether it’s main-
stream, partially mainstream
or underground. | don’t know
if it will always top the charts,
but there will always be a
rock market.” oo
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One-Hit Wonderland

Feel-Good Summer Smashes From Yesterday And Today

While songs from throughout
the year make up the soundtrack
of ourlives, there is something
about a summer song that just
seemsa little sweeter than a hit
from another season.

Maybe it’s because the songs
hark back to school breaks
spent lying by the pool glisten-
ing with baby oil (OK, this was
before we were all worried
about skin cancer) or the glori-
ous feeling of driving with all
the windows down.

For my money, the best sum-
mer songs are one-hit wonders.
With a one-hit wonder, your
memory is unfettered by any
other song from that act. Most of
the time, you can’t even remem-
ber who performed the song, just
the delectable memory it recalls.

Among my top summer
songs from my elementary
through college years are (non-
one-hit wonders included)
“Brandy (You're 4 Fine Girl),”
Looking Glass; “My Love,” Paul

ll McCartney & Wings; “Will It Go

Round in Circles,” Billy Pre-
ston; “Rock the Boat,” Hues Cor-
poration; “Beach Baby,” First
Class; “Shadow Dancing,” Andy
Gibb; “Hot Child in the City,”
Nick Gilder; “Magic,” Pilot; “Bad
Girls,” Donna Summer; and
“Don’'t You Want Me,” the
Human League. Clearly, I was
a top 40 baby all the way.

Even though it is only halfway
through, summer 2005 has pro-
vided us with quite a few tunes
that have the scent of summer
all over them.

The biggest hit so far is
Mariah Carey’s “We Belong To-
gether.” The song, which has
been No. 1 on The Billboard Hot
100 for eight weeks, makesalit-
tle chart history this issue. The
song is No. 1 at Adult R&B,
R&B/Hip-Hop, Rhythmic Top
40 and Mainstream Top 40, mak-
ing it the first song to top those
four charts at the same time.

“We Belong Together” is
Carey’s biggest hitsince 1995’s
“One Sweet Day,” and ensures

- Latin Notas

that none of us will ever men-
tion “Glitter” again and snicker.
Wwell, almost.

At Adult Contemporary, the
clear winner is Kelly Clarkson’s
“Breakaway,” even though it
ends its stakeoutat No. 1 on that
chart this issue after a stagger-
ing 20 weeks. That tally makes it
the third-longest-running No. 1
at AC. The song, which appeared
in “The Princess Diaries 2: Royal
Engagement,” is the longest-
running No. | from a movie or
soundtrack on that chart.

Any doubts that Clarkson is
only an “American Idol” cre-
ation have been erased. The
show may have given her a start,
but Clarkson has definitely
proved she is here to stay, espe-
cially with follow-ups “Since U
Been Gone” and “Behind These
Hazel Eyes” hitting the top five
on the Mainstream Top 40 and
Adult Top 40 radio charts.

Sharing AC honors with
Clarkson is Rob Thomas with
his first solo shot, “Lonely No

&4 Le1LA coso Icobo@billboard.com

Reggaeton Rules

Even Latin Pop Acts Are Doing Remixes To Join The Craze

'Tis the summer of reggaeton.
It’s on the sales charts and
on the Latin radio charts in all
its forms, thanks to the |atest
trend: reggaeton remixes of
straight-ahead pop tracks.

E 2 |

i~

'r !

Take the Bjllboard Latin
Tropical Airplay chart. This
week, seven out of 10 tracks
on the chart belong to reg-
gaeton acts. Of the three that
do not, two of them—Shakira’s

“La Tortura” and Thalia’s
“Amar Sin Ser Amada”—have
reggaeton versions that give
them additional clout.

The third non-reggaeton
act on the top 10 is Aventura,
with the track “Ella y Yo,”
featuring reggaetdn star
Don Omar.

Tracks like “La Tortura” are
uptempo and as such, seem
natural candidates for reg-
gaeton remixes. “La Tortura,”
in fact, has a reggaeton un-
dercurrent in its original ver-
sion as well.

But even acts whose sound
has nothing to do with reg-
gaeton are finding that the
beat can fit into their mix.
Whereas before those acts
might have opted only for a
salsa version to gain traction
on the tropical chart, now
they're going for reggaetdn,
which allows them airplay on
traditional tropical stations as
well as on reggaetdn, urban
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and hurban stations.

Most surprisingly, Luis
Fonsi’s very romantic new sin-
gle, “Nada Es Para Siempre,”
also has a reggaetdn remix,
featuring up-and-coming fe-
male reggaetdn artist Adassa.

“I'm surprised, very sur-
prised,” Fonsi says of the mix.
“Because taking such a cut-
your-veins ballad, it can sound
strange with a remix. But the
way they did it gave the song
a new breath of fresh air that
has made it work really well.”

So well that “Nada Es Para
Siempre” is on the Latin Trop-
ical Airplay chart, at No. 16
this issue, thanks to the ben-
efit of traditional salsa and
reggaeton remixes.

Reggaetdn is also moving
the needle beyond tropical
airplay.

The Billboard Hot Latin
Songs chart features two reg-
gaeton tracks in its top 10.
Also in that pile are the afore-

Music

SUMMER SIZZLERS

More.” The track spent 10 weeks atop the
Adult Top 40 chart, and we predict even
bigger things for new single “This Is How
a Heart Breaks.”
Ying Yang Twins are also obviously
in it for the long haul. Their “Wait
(The Whisper Song)” is the hip-hop
song of the summer and their
biggest hit to date. Even though I
would never dare play it for my
mother (or most of my friends), I
love its hypnotic appeal. | suspect
it is not going to wear particularly
well as a catalog title, but that’s not
what summer hits are all about.
On the rock front, we salute Foo
Fighters' “Best of You,” which is their
biggesthit since 2002’s “All My Life,”
my fave Foo tune. “Best” tops the Mod-
ern Rock, Active Rock and Heritage Rock
charts this issue, making it only the third song to do so.
Our pick for song of the summer? Gwen Stefani’s
“Hollaback Girl.” It took it awhile to grow on us (which
is a cardinal sin for a summer song—it should be in-
stantly infectious), but now it is implanted in our brains
and will always remind us of 2005. o

mentioned Shakira, Thalia and
Fonsi, as well as Juanes’ “La
Camisa Negra,” all with reg-
gaetdn remixes.

More evidence of reg-
gaetdn’s enormous clout: The
best-selling Latin album of the
year so far, according to
Nielsen SoundScan, is Daddy
Yankee’s “Barrio Fino” (VI/
Universal), wkich has sold
526,000 copies. Sales should
continue to increase as Yan-
kee embarks on his first U.S.
tour next month.

Touring, in fact, is the new
frontier for reggaetén acts,
who have been capitalizing on
radio interest.

Radio network Spanish
Broadcasting System, for ex-
ample, not only has flipped
several of its stations to reg-
gaetoén, but is also actively
supporting the genre through
festivals.

“All of SBS’ summer pro-
motional events are based

Additional reporting by Keith Caulfield and Patrick
McGowan in Los Angeles.

on reggaetdn acts,” says
John Sepulveda, VP/GM of
SBS’ entertainment division.
SBS’ reggaetén-themed
concerts now include New
York’s Megatén (coordi-
nated through radio station
WSKQ) and Miami’s Reg-
gaetdn Sol concert (with
radio station WXDJ). SBS is
also planning an awards
show in October as part of
its Megaton festivities.
Just how long the reg-
gaetén movement can last is
the million-dollar question. It
could be just the beginning as
mainstream labels begin to
seriously put their muscle be-
hind the genre. Aside from re-
leases by Tego Calderdn and
Daddy Yankee (on Atlantic
and Interscope, respectively)
expected this year, newly
formed labels Bad Boy Latino
and Wu Tang Latino are
among those also preparing
to enter the market. .

LEGAL NOTICE
Notice of Public Auction - Sale of Collateral

PLEASE TAKE NOTICE: By virtue of the occurrence of a Termination Event pursuant to
that certain Loan Agreement dated as of February 19, 1999, as amended, between
Prudential Securities Credit Corp., LLC (the “Lender”), TVT Catalog Enterprises, LLC (the
“Borrower”), TVT Music II, LLC, White Rhino Music Il, LLC and Dutchmastas II, LLC (col-
lectively the “SPE Subsidiaries” and together with the Borrower, collectively the
“Debtors”), the Lender, pursuant to that certain Security Agreement dated as of February
19, 1999, as amended, between the Lender and the Debtors, will sell on August 17, 2005
at 2:00 p.m., at the offices of Proskauer Rose LLP, 1585 Broadway, New York, NY 10036,
at Public Auction to the highest bidder, conducted by Lisa Weiss, as the auctioneer (the
“Auctioneer”), the following property (the “Collateral”):

SEE SCHEDULE ATTACHED

PLEASE TAKE MOTICE that the Lender will not consider any bid for a portion of the
Collateral and that bids will be considered for all of the Collateral only.

PLEASE TAKE NOTICE that the Lender reserves the right to bid on the Collateral, to set
the minimum sale amount, and to reject any and all bids.

PLEASE TAKE NOTICE that the Lender will (i) make available an information package on
the Collateral and (i) allow for physical inspection of the Collateral upon telephonic
request by a prospective bidder to the Auctioneer at the following telephone number:
(212) 251-2858.

PLEASE TAKE FURTHER NOTICE that the Lender makes no representations and war-
ranties concerning the Collateral described herein. The Collateral will be sold “AS 1S”
and without recourse to the Lender. Each bidder must make his/her own inquiry regard-
ing the Collateral and any liens or debts in connection therewith. The sale is subject to
a twenty percent (20%) deposit by cash or certified check at the auction, with the bal-
ance due within seven (7) days thereafter.

Prudential Securities Credit Corp., LLC
¢/o Prudential Investment Management, Inc.
Two Gateway Center — 7th Floor

Newark, NJ 07102

Attn: Edward M. Schwartz, Jr.

Dated: July 5, 2005

SCHEDULE
COLLATERAL DESCRIPTION

I. All rights held by Lender to the following albums, EPs and singles and the sound
recordings therein, subject to the terms of the Artist recording agreements and other
applicable licenses, recorded during the approximate dates below:

Connells: 1987-1998; KMFDM: 1986-1999; and Nine Inch Nails: 1989-1992, including
Pretty Hate Machine.

II. All rights held by Lender to the following compilation albums and the sound record-
ings therein, subject to the terms and material restrictions of third party master-use
license agreements and other applicable licenses, some of which may have already or
may soon expire:

Mortal Kombat: Original Motion Picture Soundtrack;, Mortal Kombat: More Kombat,
Mortal Kombat: Original Motion Picture Score; Mortal Kombat Annihilation: Original
Motion Picture Soundtrack; Television's Greatest Hits, Vol. 1-7 and CBS: The First 50
Years (includes ownership of 131 re-recorded masters); TeeVee Toons: The
Commercials; Black Box -- Wax Trax! Records: The First 13 Years, Black Box: A Video
Retrospective Volume I; Black Box: A Video Retrospective Volume Il; Scream: Music
from the Dimension Motion Picture; and Big Night: Original Motion Picture Soundtrack.

lIl. Publishing rights held by Lender to artist-written compositions (or artist-written
shares thereof) for the following Artists, subject to the terms of the publishing/adminis-
tration agreements and other applicable licenses, recorded during the approximate
dates below:

Ben_Schultz: 1991-1996; Birdbrain: 1995-2000; Chainsuck: 1995- expiration of record-
ing term; Connells & George Huntley (solo): 1987-1998; Cords: 1993- expiration of
recording term; D*Note: 1994- expiration of recording term; EBN: 1992-1997; Gil Scott-
Heron: Exclusive administrator for songs from albums The First Minute of a New Day,
From South Africa to South Carolina, It's Your World, Bridges, Secrets, The Mind of Gil
Scott-Heron, Spirits, Winter in America; Gravity Kills: 1996- expiration of recording term;
Hednoize: 1996- expiration of recording term; Juster: 1993- expiration of recording term;
Kinsu: 1993-1998 ; KMFDM, Excessive Force, Sister Machine Gun: Collection rights with
respect to existing synch and related soundtrack albums for songs from albums record-
ed between 1986-1999; Mic Geronimo: 1994-1999; Nine Inch Nails: 1989-1992 includ-
ing songs from Pretty Hate Machine, as well as 25% non-administrative income partici-
pation on all songs written between 1992 and expiration of artist recording agreement;
Psykosonik: 1993- expiration of recording term; Rise Robots Rise: 1991-19986; Royal
Flush: 1995-2000; Spookey Ruben: 1996- expiration of recording term; and Wildliffe
Society: 1994-1€99.

IV. The following trademarks:

Television's Greatest Hits logo (U.S. Reg. No. 2,190,339; Serial No. 75-212,366);
Television's Greatest Hits text (U.S. Reg. No. 2,190,340; Serial No. 75-212,367); and
Television's Greatest Hits (Community Trademark Reg. No. 000446518).
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>>>LOURDS
There’s a certain audacity that's attached to a young
band that places a song titled “Fuck” on its
myspace.com page. Yet there’s also an air of aplomb
and intellect that embodies New York-based rock
quartet Lourds. Its namesake lead singer howls and
growis, but she’s a musical prodigy who played
Carnegie Hall at age 6. Lourds also possesses some
wickedly dexterous hands, as exemplified when she
plays an amplified violin and mandolin. The act’s song
“Victory” is airing during ESPN’s coverage of women’s
basketball, and the group recently performed as part of
Billboard’s “Underground” series at the Knitting
Factory in New York. “Fans run the spectrum of
emotion, from fighting back tears to screaming to
exaltation to out-and-out laughter, because in our set
we move from pissed off to pensive, from quirky to
flirty, from torn to triumphant,” Lourds says.
Contact: Lourds, lourds@lourdsmusic.com

—Chuck Taylor

»THE CHANGES

For a young, unsigned Chicago pop act, the Changes
have a powerful ally. Manager Chris Baronner books
shows for the city’s famed Cabaret Metro, which has
helped the Changes play in front of the likes of Stephen
Malkmus, the Futureheads and the Walkmen. But
drummer Jonny Basofin says the quartet keeps things
in perspective. “It's tough to be the opening act. People
are sort of programmed to be annoyed by the opening
act, so we try, at minimum, to get people to look like
they’re having fun.” With bouncy keyboards, jangly
guitars and easy-to-hum choruses, the Changes have
become darlings of the city’s pop scene. The group
stands apart from its peers by adding a light touch of
jazzy improvisation, a la Chicago’s beloved Sea and
Cake. The Changes wiil perform in their hometown July
24 at Lollapalooza, the lone unsigned act on the
festival’s bill.
Contact: Chris Baronner, chrisb@metrochicago.com
—Todd Martens
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All-Time Hottest
Songs Of Summer

When it comes to the charts,
summer is not just a season,
but a state of mind: Some of
the biggest hits with “Sum-
mer” in the title have peaked
in the dead of winter. The fol-
lowing are the top 10 summer
songs, according to chart per-
formance on The Billboard Hot
100. The list, based on a point
system developed for the book
“Billboard’s Hottest Hot 100
Hits,” is led by the most suc-
cessful instrumental in the his-
tory of the Hot 100.

1. “The Theme From ‘A
Summer Place,’ ” Percy
Faith (No. 1 for nine
weeks, 1960)

It's not the heat of summer
weather but the heat of passion
that inspired Max Steiner’s
music for the 1959 film “A Sum-
mer Place,” starring Richard
Egan, Dorothy McGuire, Troy
Donahue and Sandra Dee. The
movie was pure soap opera, a
steamier “Peyton Place.”
Toronto-born orchestra leader
Percy Faith recorded Steiner’s
maintheme and released itasa
single. A review appeared in the
Sept. 28,1959, issue of Billboard,
but the song did not debut on
the Hot 100 until Jan. 11, 1960.
Six weeks later it was No. 1.

~

2. "Summer in the City,”
the Lovin’ Spoonful (No.
1 for three weeks, 1966)

Mark Sebastian wrote a poem
about summer in the city and

showed it to his brother John,
frontman for the Lovin’ Spoon-
ful. John liked the chorus but
thought it needed a grittier
opening with more tension, so
Spoonful bassist Steve Boone
added a piano piece that had not
fit into any other song. John
thought the finished product
sounded like something George
Gershwin would have written
for “An American in Paris.”

“We hired an old sound man
... from the radio era, and he
had old acetates of traffic jams
and car horns,” John recalls.
“We found a pneumatic ham-
mer . . . to provide the payoff.”

The song had a second go at
No. 1 when it was sampled in
“Stutter,” a 2001 chart-topper
for Joe Featuring Mystikal.

3. “In the Summertime,”
Shaggy Featuring
Rayvon (No. 3, 1995)

Already a hitmaker in the
United Kingdom, Shaggy had
his first U.S. hit with “Boom-
bastic” in 1995. After the song
had spent 10 weeks on the chart,
this B-side gained enough air-
play to join it. Shaggy’s reggae
remake of Mungo Jerry’s 1970
hit entered the chart the week
of July 29, 1995, helping the sin-
gle move 8-4. Three weeks later,
Shaggy’s remake peaked at No.
3, the same position achieved
by the original.

4. “Summer Girls,” LFO
(No. 3, 1999)

“Summer Girls” was a
summer hit, entering the Hot
100 the week of July 17, 1999.
LFOQ, a trio from Orlando, Fla.,
originally known as Lyte Funky
Ones, relied on lyrics that bor-
dered on nonsense: “Hip-hop
marmalade, spicand span, met
you one summer and it all
began.” Along the way, the band
name-checks everyone from
Kevin Bacon to Paul Revere,
along with Abercrombie &
Fitch, Michael |. Fox, New Kids
on the Block, Larry Bird and
William Shakespeare.

5. “Hot Fun in the
Summertime,” Sly & the
Family Stone (No. 2, 1969)

Sly & the Family Stone per-
formed at Woodstock Aug. 16,
1969. Exactly one week earlier,
the psychedelic funk/soul
band’s fifth single entered the
Hot 100. Although Stone did
not sing “Hot Fun in the
Summertime” at Wood-
stock, the single became
the band’s second-
biggest hit by that
point, spending
two weeks in the
runner-up spot.
While the group
had an album out at
the time (“Stand!”),
“Hot Funin the Sum-
mertime” was not culled
from the LP. It was purely
a single and did not ap-
pear on an album until a

greatest-hits collection was SHAGGY
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Dupri Goes South For Summer

Artist/Exec Fires Up ‘Flashy’ Start For So So Def/Virgin Imprint

- the South.

1_- . sthe new president of Virgin Records Urban Music,
i . Jermaine Dupri has no plans to just sit pretty ina
" | cushy corner office. On July 19, he released “Jer-

maine Dupri Presents. . . Young, Fly & Flashy Vol.
© . 1,” acompilation of acts hailing primarily from

The first single could be one of the summer’s biggest hits:
Dupri’s own “Gotta Getcha” is gaining heat on the Billboard
Hot R&B/Hip-Hop Songs chart, where it is No. 31 this issue.

The compilation mixes older artists like Da Brat and Pastor
Troy with newer names like Kavious and Kato.

“l really wanted to introduce new artists to the world of
music,” Dupri says. “l wanted people to see that the South is
going to keep doing what it has been doing. It’s just a good
collection of good Southern music.”

In addition to being the first release under the So So Def/Vir-
ginimprint, “Young, Fly & Flashy” is the first content-protected

www americanradiohistorv.com

disc issued by EMI Music in the United States. While the tech-
notogy hinders unauthorized copying and distribution, con-
sumers who purchase the disc will be able to copy the tracks
and transfer them to Windows Media-compatible devices—
however, the CD is not compatible with iTunes or the iPod

MORE SUMMER HEAT: So far, this summer has been a hot
one. Hot releases and even hotter tours have kept fans ina wir-
tual sweat.

Newcomers like Mike Jones, Webbie and Boyz N Da Hood
have staked a claim on the charts. Jones’ “Who |s Mike
Jones?” (Swishahouse/Asylum), Webbie’s “Savage Li‘e”
(Trill/Asylum) and the self-titled Boyz album (Bad Boy) all
have reached the top 10 of the Billboard Top R&B/Hip-Hop
Albums chart.

For those who enjoy live shows, there are plenty to choose
from. Eminem, 50 Cent, Lil Jon, G-Unit and D12 recently em-


www.americanradiohistory.com

released in the fall of 1970.

6. “Endless Summer
Nights,” Richard Marx
(No. 2,1988)

Almost two years after he
wrote the music for the song
that would become “Endless
Summer Nights,” Rich-
ard Marx took his then-
girlfriend Cynthia
Rhodes to Hawaii for
a short vacation.
The trip home re-
minded him of
coming back
from sum-

7. “Summertime,” DJ
Jazzy Jeff & the Fresh
Prince (No. 4, 1991)

One of the earliest rap acts to
have a hit on the Hot 100, DJ Jeff
Townes and rapper Will Smith
were friends from Philadelphia.
Smith was still a teenager when
they had their first hit, “Parents
Just Don't Understand,” in
1988. Three years later, the duo
scored its biggest hit (and only
top 10 single) with “Summer-
time,” which sampled a 1975
Kool & the Gang B-side, “Sum-
mer Madness.” “Summertime”
entered the Hot 100 just before
the official start of summer, dur-

to give up his day job. “In the
Summertime” is the only song
to appear twice in the summer
songs top 10, thanks to the re-
make by Shaggy.

9. “The Boys of Summer,”
Don Henley (No. 5, 1985)

Like “The Theme From ‘A Sum-
mer Place,” ” Don Henley’s “The
Boys of Summer” was not a hit
in the summer. The single de-
buted on the Hot 100 the week
of Nov. 10, 1984, preceding the
release of its parent album,
“Building the Perfect Beast.” At
first glance, one might think
Henley was writing about base-

| Global Pulse

| EDITED BY TOM FERGUSON tferguson@eu.billboard.com

urope has a fondness for summer
hits that provide a soundtrack to the
long holiday months. Here is a
glimpse at the songs that European
audiences are creating memories to

this very hot summer.

A FROGGY SOUND: 2005 is proving to be

. ‘ mer vacations
when he was a
kid. While the
lyrics were in-
spired by his
visit to Hawaii,
he says he
wrote the
song as a
theme to the
summer love
you cannot
have because
you go your sep-
arate ways in the fall
(even though he and
Rhodes were married
after their trip).

'AND THE RUNNERS-UP:

11. “Suddenly Last Summer,” The Motels

12. “Summer Nights,” John Travolta & Olivia Newton-John

13. “Summer of ’69,” Bryan Adams

14. “Summer,” War

15. “Summer Breeze,” Seals & Crofts

16. “Summertime Blues,” Eddie Cochran

17. “Cruel Summer,” Bananarama

18. “A Summer Song,” Chad & Jeremy

19. “Those Lazy-Hazy-Crazy Days of Summer,”
Nat “King” Cole

20. “Summertime Blues,” Blue Cheer

ing the week of June 15, 1991.

8. “In the Summertime,”

Mungo Jerry (No. 3, 1970)
Skiffle pop group Mungo Jerry
is a one-hit wonder in the
United States, thanks to the
original “Inthe Summertime,”
which entered the Hot 100 the
week of July 11, 1970. In its na-
tive United Kingdom, the group
had nine chart entries. Named
foracatin a T.S. Eliot poem,
Mungo Jerry was led by Ray
Dorset, who worked as a lab
assistant when “In the Sum-
mertime” hit but was soon able

barked on their 20-date, 572-week tour. On the
lighter side is a Black Eyed Peas trek, with Talib
Kweli joining them on select dates. Those in
New York can check out the eighth annual
Black August Benefit Concert, featuring Mos
Def and Smif-N-Wessun, Aug. 7 at B.B. King
Blues Club & Grill.

If you plan to hit the beach, there are a few
new and noteworthy books geared toward the
hip-hop community.

Brian Coleman’s “Rakim Told Me” (Wax
Facts Press, April) delves into hip-hop’s early
years. Each of its 21 chapters examines an
album releasedin the’80s and includes com-
ments from the artists involved.

Stacy Gueraseva revisits the history of one
of hip-hop’s most influential labels in “Def Jam,
Inc.” (One World, August). Readers will find
insight into its grass-roots beginnings and how
it became the empire it is today.

Minya Oh, aka Miss Info of R&B/hip-hop

and others.

WQHT (Hot 97) New York, speaks to the hip-
hop culture’s obsession with all things shiny
in “Bling Bling” (Wenner Books, August).
The book features a foreword by Ludacris
and interviews with Slick Rick, Lil Jon, Chuck D |

the year Europe was invaded by frogs.

“Axel F” by Crazy Frog has spent four weeks
at No. 1 on the Billboard Eurochart Hot 100 Sin-
gles list. The novelty song on Berlin-based indie
Mach1l mixes the massively successful “Frog”
ringtone with Harold Faltermeyer’s 1985 hit
theme to “Beverly Hills Cop.”

Combined European sales have reached 1
million, according to Wolfgang Boss, manag-
ing director of Mach1, a joint venture with U.K.
dance powerhouse Ministry of Sound.

The disc was created from a popular ringtone
sold by jamster.com, with frog sound effects by
Swede Daniel Malmedahl. Boss says Malmedahl
and jamster.com take a share of the record roy-
alties, but all publishing royalties go to Falter-
meyer, via Famous/BMG.

Mach1 has lined up local label and distribu-
tion partners across Europe for Crazy Frog; in
the United Kingdom, where the track exploded
in late May, it is on Pinnacle-distributed Gusto.
It spent four weeks at No.1 there, amassing
sales 0f 394,000, according to the Official U.K.
Charts Co.

“Axel F” has also hit No. 1 in France, Spain,
Norway, Switzerland and Belgium’s French-
speaking Wallonia region.

The album “Crazy Frog Presents Crazy Hits”
will be released across Europe starting this
month. [t contains the follow-up single, a ver-
sion of Hot Butter’s 1972 hit “Popcorn.” Boss
says Mach1 recently licensed the project to
Universal for the United States.

—PAUL SEXTON

ball, but the title serves as a
metaphor for wanting to re-
connect with someone from the
past and realizing you cannot
return to yesterday.

10. “Cruel Summer,” Ace
of Base (No. 10, 1998)

The original version of “Cruel |
Summer,” by British girl group |
Bananarama, debuted on the |
Hot 100 the week of July 21,
1984, and peaked at No. 9 that
fall. Fourteen years later,
Swedish quartet Ace of Base
recorded the album “Flowers”
for European release. But be-
fore Arista would issue the CD |
in the United States, label chief |
Clive Davis wanted some |
changes: “Cruel Summer” was |
upped to title status and be-
came the first American single.
Ace of Base had its first top 10
hit in four years when “Cruel
Summer” peaked at No. 10 in
August 1998. ‘

Fred Brownson writes billboard.con's
Chart Beat column.

THE AGE OF INNOCENCE: In ltaly, the
undisputed hit of the spring and summer is “I
Bambini Fanno Ooh.” The single by 33-year-old
singer/songwriter Povia is a tribute to child-
hood innocence.

Released at the end of February by Milan-
based indie Target and distributed by Delta Dis-
chi, “I Bambini Fanno Ooh” has occupied the
No. 1 spot on the [talian charts since March 4.

Target managing director Angelo Carrara,
who is also the song's producer, reports ship-
ments of 110,000 units in Italy, in addition to
300,000 downloads. Povia’s simultaneously re-
leased debutalbum, “Evviva I Pazzi Che Hanno
Capito Cos’é I'amore,” has sold 60,000 units.

The single was released during this year’s
San Remo Festival, and festival director Paolo
| Bonolis liked it so much that he invited Povia
‘. to perform it in front of the festival’'s massive
TV audience.

Later this summer, Siebenpunkt will re-
lease the tune (in Italian) to German-speaking
territories, while Target is negotiating a
Spanish-language version release with an-
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European Heat

Summer Sizzles, Thanks To A Frog, A Forrdé Band And A Festival Hit

other major company.
Carrara believes the song’s success lies “in
the childlike innocence of the artist himself.”
Carrara’s Cronometro owns the publishing
rights to Povia’s work. ~ —MARK WORDEN

FRANCE DANCES: A Brazilian sound is
filling the dancefloors in France.

For the past two months, Parisian venue La
Boule Noire has been converted every weekend
into a forré ballroom, with a band playing all
night long to a packed crowd.

Forrd, a genre born in Brazil's Nordeste re-
gion 100 years ago, is “all about contact, with
dancers switching from one partner to another
every song,” veteran French producer Daniel
Vanguard says.

The band behind the craze is O Karaiva, a
Brazilian act that Vanguarde brought to France.
He has signed a worldwide licensing deal for
O Karaiva's recordings with Because, the French
label founded in 2004 by former EMI Conti-
nental Europe CEO Emmanuel de Buretel.

The band’s self-titled album was released
June 20. First single “Xote das Meninas (Ela So
Quer)” is a standard co-written by forré legend
Luiz Gonzaga. Both are in the top 20 of the
French charts.

“It has taken off faster than I thought,” de
Buretel says of O Karaiva’s music. “The world
needs other rhythms, other sounds.”

“The single has the potential to become a
summer hit,” says Bernard Chéréze, head of
music and programming at national radio sta-
tion France Inter.

De Buretel says international release plans
are in the works. Because is distributed in France
by Wagram and has a worldwide licensing deal
with Warner Music International.

“Xote das Meninas” is published by Irmads
Vitale S.A. in Brazil, with Peermusic holding
the administration and subpublishing rights
worldwide, except for Brazil and Mexico.

—AYMERIC PICHEVIN
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New Talent Enjoys

r" ; F'L ummertime and the listening is . . . well, we can fill in the
blank in one of several ways.

Let’s start with the incessant buzz swirling around a fresh
| crop of R&B talent surfing the waves of success in the wake
,_-./ of Ciara, Fantasia, Mario and Bobby Valentino. Dotting those
waters are several teen newcomers, including two artists who are part
of the first-phase rollout by Def Jam Recordings president/CEQO Jay-Z:
Teairra Mari (“Make Her Feel Good”) and Rihanna (“Pon De Replay”).

Also just out of the starting blocks is Jive/Zomba teen recruit Chris
Brown (“Run It”), whose debut album is due this fall. Later this year, keep
an ear out for Jessika Quynn (who has recorded a duet with Brown) and
Columbia/Sony Urban Music’s Tiffany Evans. Also weighing in on the
teen front is Bad Boy’s new boy group, B5. And though she is no longer
ateenager, Keyshia Cole (A&M/Interscope) is another newcomer people
should take note of.

“It’s time for anew crew in R&B, rap . . .in every genre really,” says Tina
Davis, a former Def Jam A&R VP who manages Brown.

“Usherisn't akid anymore,” she says. “Labels are going for young acts
because everyone is getting older.”

Davis also sees artist development coming back into play. “With strong
artist development, you can get six to seven years of good albums from
these acts.”

-

=
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VETERANS’ DAY: But don’t count out veteran artists. Hooking up with
R. Kelly, former Gap Band member Charlie Wilson finds himself ascending
the Billboard R&B/Hip-Hop Songs chart with “Charlie, Last Name Wilson,”
the title track from his Jive/Zomba debut. The album, due in late August,
follows his unfortunately overlooked 2000 project, “Bridging the Gap.”

There's also Babyface, whose anticipated return, “Grown & Sexy,” bows

Season Of Success

July 26 via J Records. And look for Mary J. Blige’s new Geffen proj-
ect later this year.

And here are a few other names in the R&B hopper to keep in
mind: Johnta Austin (Virgin), Trey Songz (Atlantic), Dwele (Vir-
gin) and Raheem DeVaughn (Jive).

Standouts on the indie front include Wayna (“Moments of Clar-
ity, Book 1”), Marlon Saunders (“A Groove So Deep: The Live Ses-
sions™), Vonyse (“When Sleeping Giants Wake”) and P.J. Mor-
ton (“Emotions”).

FAST FORWARD: Speaking of veterans, George Clinton
isn’t wasting any time following a recent court decision that
awarded him ownership of the masters for four Funkadelic al-
bums (Billboard, June 18).

The king of funk is back in the mix with a new independent
label, the C Kunspyruhzy (pronounced “conspiracy”), being
handled by Big Daddy Music Distribution. The company also
distributes NPG Music Club, the label founded by another pi-
oneering legend, Prince.

In additionto a new album, “How Late Do You Have 2 BB
4 UR Absent?,” due in September, Clinton is prepping a na-
tional tour celebrating his 50th year in music.

A second volume of the Grammy Award-winning compi-
lation “Night Train to Nashville: Music City R&B, 1945-1970”
pulls into stores Sept. 20. Like the first volume, it integrates hits
and rarities by locals and nonlocals, including the Imperials,
Jimmy Church and Esther Phillips. Both collections are jointly
released by the Country Music Hall of Fame and Museum and
Lost Highway Records. .

R
|

3 Nashville Scene

PHYLLIS STARK pstark@billboard.com

tsays alot about the health of country radio that when pro-
grammers were asked to pick the summer’s hottest songs,
they had so many strong choices that they barely agreed on
any of them.

Billboard randomly polled 25 country programmers and
music directors from all over the United States. They collectively
named a whopping 37 different titles, with only a few emerging
as consensus hits.

Craig Morgan’s funny “Redneck Yacht Club” and Sugarland’s
uptempo “Something More” were the singles most often cited.

WKS]J Mobile, Ala., PD Bill Black says Morgan’s song “just
screams summer . . . It’s fun in the sun.” Gwen Foster, music
director for KNIX Phoenix and KUSS San Diego, adds, “I want
to be a member of this club!”

As for Sugarland, WWQM (Q106) Madison, Wis., music di-
rector Mel McKenzie says the group’s song “speaks to the work-
ing person. Even if you can’t give your two weeks’ [notice] and
give in to wild abandon, at least you can for the three minutes
and 30 seconds that this one’s crankin’ on your radio.

McKenzie calls Sugarland “the hottest new act of the year.”
KBKO Bakersfield, Calif., PD Lee Logan agrees that “the group
ison aroll.” And Brad Hansen, OM of Journal Broadcast Group’s
Springfield, Mo., cluster, says, “They represent the future of
country.” “Something More” is No. 3 on the Billboard Hot Coun-
try Songs chart this issue.

The next most-often cited title in our survey was Toby Keith’s
“As Good As 1 Once Was,” now in its second week at No. 1. That
was followed by newcomer Jason Aldean’s debut single, “Hick-
town,” which was co-written by Big & Rich’s John Rich.

ALDEAN

JULY 30, 2005

36

WwWww . americanradiohistorv.com

KILT Houston assistant PD/music director Greg Frey says
“As Good As | Once Was” is “just going over huge with the au-
dience. I think people really respond best to Toby when he’s
tongue-in-cheek.”

As for “Hicktown,” WQYK/WYUU Tampa, Fla., music direc-
tor Jay Roberts says “there’s already been a huge listenar 1e-
sponse.” And KZKX Lincoln, Neb., OM Brian Jennings says it
‘plays great with 95 degrees and a cooler full of beer.”

With Morgan and Aldean on its roster, Broken Bow Re:ords
has two of country radio’s hottest four songs of the summer.
Their singles are Nos. 20 and 21, respectively, on this issue’s
chart.

Brooks & Dunn’s “Play Something Country,” rising to No. 6
this issue, was also cited by several of the programmers. Oth=r
frequently mentioned titles were Faith Hill's “Mississippi Gir
Keith Anderson’s “XXL” and Trace Adkins’ “Arlington.

And even though the label won’t even go for airplay on the
song until July 26, Gretchen Wilson’s “All Jacked Up,” the first
single from her upcoming sophomore album, was cited by sev-
eral programmers who saw Wilson do the song in conc=rt to
great audience response.

‘I think she will continue smokin’,” WSLC Roanoke, Ve.
music director Robynn Jaymes says.

ON THE ROW: Nashville-based 903 Music, the label lauriched
earlier this year by country artist Neal McCoy and his mar.ager,
Karen Kane, will be distributed by Navarre. The first release will
be McCoy’s album, “That’s Life,” due Aug. 23, followed by a live
concert DVD from McCoy, due in early 2006. oo
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NEAL LOOKS TO SCORE
WITH DEBUT, TOUR

What would summer be with-
out sunshine, good friends, big
parties and of course, hot sum-
mer music? The gospel music
community is definitely serv-
ing up plenty of tunes.

One of the most talked
about new releases is Anto-
nio Neal’s EMI Gospel debut,
“Days of My Life,” due Aug. 2.
Neal has previously issued
two independent CDs and his
songs have been recorded by
numerous artists. He attended
coliege on abasketball schol-
arship and was heading for the
NBA before an injury dashed
his hopes and changed his
career path.

“| still love basketball more
than music,” he admits. “In my
heart, I’'m still a basketball
player, but my body got to a
point where | couldn’t com-
pete at a high level. It was dev-
astating to me.”

Music proved to be a heal-
ing force. He began writing
songs, singing in church and
was encouraged to see his
music having an impact.

“When | saw that, it really
helped heal me,” he says. “It
helped me realize God had
something else [planned] for
my life ... He put something
else in me that | didn’t even
know was there.”

During a visit to Nashville,
Neal ran into Toby McKee-
han (aka tobyMac) in a park-
ing lot. McKeehan took him
to Gotee Records, intro-
duced him to friends and as-
sociates and, before long,
Neal was collaborating with
writer/producer Todd Collins.
His first cuts came when he
landed five songs on the
Katinas’ “Destiny” album.
He continued to have suc-
cess as a songwriter and
began gaining attention as
an artist, signing first with
producer Tedd T.’s produc-
tion company and then with
EMI Gospel.

“I believe in the songs on

the record,” Neal says. “ ‘Days
of My Life’ represents my life
over the last 32 years, the
struggles and the triumphs.
There are so many things | ex-
perienced while making this
record. | wanted to present
great music to people, not
the flavor of the month, and
wanted to say something be-
yond what they might expect
from a gospel artist. | have
failures in my life and victo-
ries. I'm a husband, father,
brother and | feel like the
album sums up who | am and
what | have to say.”

The first single is “Jesus
Will.” Fans will get to see Neal
in person when he hits the
road this fall with Joann
Rosario and Salvador.

“I'm really pamped about
that,” he says of the tour. “It's
going to be a mix of people
from all cultures and back-
grounds, and if you listen to
my album, that’s what it’s like.
It’s not just one genre.”

Other highly anticipated
gospel summer releases in-

clude new projects from Mary
Mary, both Ron Kenoly and
his talented son Bingo, and a
remix album dropping Aug.
2 from teen singer Kierra
“KiKi” Sheard.

SUMMER GATHERINGS:
August is going to be alively
month as several major con-
ferences will keep gospel

artists and execs busy. T.D. |

Jakes’ Megafest will again be
held in Atlanta Aug. 3-6 and
will include performances
from a who’s who of top
gospel acts.

From Aug. 7 to Aug. 10, Dr.
Bobby Jones will hold the first
Urban impact Summit at Fox-
woods Resort and Casino in
Mashantucket, Conn. During
the event the legendary
Shirley Caesar will be honored
for her immense contributions
to the gospel community.

The Gospel Music Workshop
of America will be held Aug.
13-19 in Milwaukee and will
showcase many of gospel’s ris-
ing talents. o
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The indefatigably adventurous cellist Yo-Yo Ma
1s a man for all seasons, at least as far as the clas-
sical and classical crossover charts are concerned.
“Silk Road Project: Beyond the Horizon” (Sony
Classical) is his latest richly colored, culture-cross-
ing release to lead the Top Classical Albums chart.
Ma and his group continue their globe-trotting
touring schedule this summer. including an Aug.
7 date at the Hollywood Bowl.

Ma’s last two albums also continue to hold fast.
His tribute to one of the greatest movie composers
of all time, “Yo-Yo Ma Plays Ennio Morricone,”
released last September, is a fixture on the clas-
sical chart, and his “Obrigado Brazil,” a July 2003
release, remains a staple on the Top Classical
Crossover chart.

This summer’s sleeper hit has been by the Mor-
mon Tabernacle Choir. Following its chart suc-
cess this spring, a northwestern U.S. tour in june
and July has helped continue sales. Three of the
choir’s self-released albums—including its newest
effort, “Choose Something Like a Star"—are hold-

ANASTASIA TSIOULCAS atsioulcas@billboard.com

Ma Still Rising
‘Beyond The Horizon’

ing strong on the Top Classical chart.

The crossover story of the summer is un-
doubtedly the Simon Cowell-assermnbled 11
Divo. The quartet’s self-titled Syco/Co-
lumbia debut covers everything from Toni
Braxton’s “Un-Break My Hear!” (reborn as
the Italian-language “Regresa A Mi”) to
Frank Sinatra’s signature “My Way” in a
semi-operatic style. It has ruled not only
the Classical Crossover chart, but peaked
at No. 4 on The Billboard 200.

Another opera-flavored vocal act reign-
ingon the crossover charts this summer is
RCA Victor’s sultry quintet Amici forever.
After the debutofa PBS special in Juneand
with a U.S. tour scheduled for this fall,
Amici forever's appeal is likely to have last-
ing power. Of course, there are the solitary
crossover crooners, too: namely, perennial
faves Josh Groban :ind Andrea Bocelli.

Speaking of PBS: Some longtime fa-
vorites will be returning to the airwaves

with new specials in time for pledge drive season in Au-
gust, including RCA Victor crossover vocal trio Cook,
Dixon & Young and Denon violinist Andre Rieu.

Traditionally, the scores for blockbuster movies have
also amped up the Classical Crossover chart, and sum-
mer 2005 is no exception. The big winners this year? Sony
Classical’s “Star Wars Episode I11: Revenge of the Sith”
and Decca’s “War of the Worlds.” The common denomi-
nator between these two releases is composer Jchn

Williams, who penned both scores—making him per-

haps the biggest winner of all.

While many labels are releasing their fall priority
titles in September, a number of tasty new delights will
be available sooner than that. Among them are two al-
bums featuring music by Estonian composer Arvo Part
(“Arvo Part: A Tribute” with the Estonian Philharmonic
Chamber Choir and the Theatre of Voices, directed by
Paul Hillier on Harmonia Mundi, Aug. 9; and “Lamen-
tate,” featuring the Hilliard Ensemble and pianist Alexei
Lubimov on ECM New Series, Aug. 30).

There is also a recital album, “Lamento,” by Czech
mezzo Magdalena Kozena (Deutsche Grammophone,
Aug. 9); a collaboration between the Kronos Quartet and
Bollywood singing queen Asha Bhosle, “You've Stolen My
Heart” (Nonesuch, Aug. 23); and a new live recording of
Verdi's “Requiem” led by Nikolaus Harnoncourt on RCA
Red Seal (Aug. 30).

Yo-Yo Ma Photo: Michael Caulfield/Wirelmage.com
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BABYFACE
Grown & Sexy
Producers: Babyface,
Pagani, the Underdogs
JRecords
Release Date: July 26

grownésexy i addition to Anita

Baker, the underserved
adult R&B market has something else to
cheer about: Babyface is back. Luther
Vandross' heir apparent returns with the
long-awaited follow-up to “Face2Face.”
That 2001 project found Babyface upping
his hip guotient through collaborations
with the Neptunes and Snoop Dogg, which
left some fans scratching their heads. But it
is the classic Babyface they’ll encounter
here: the sultan of smooth, whose ballads
(“Tender Lover,” “When Can | See You™)
were '90s staples. Dipping back into his
familiar love and relationship zone,
Babyface orchestrates a pleasing collection
of midtempo songs and ballads brushed
with, but not obscured by, a contemporary
sheen. The steppin’ groove of the title track
gives way to the tongue-in-cheek “Goin’
Outta Bizness,” with references to
Vandross and Usher. Above all, Babyface
proves he is still a force to be reckoned with
when it comes to love songs (“The
Loneliness”). —GM

THALIA

El Sexto Sentido
Producer: Estéfano
EMI Latin

Release Date: July 19
Following her
modestly successful
crossover effort
Mexican diva Thalia returns to Spanish with
an album that’s alternately playful and
soulful. “El Sexto Sentido” is dominated by

THE DANDY WARHOLS
Smoke It (4:06)
Producers: Courtney
Taylor-Taylor, Gregg
Williams

Writers: The Dandy
Warhols

Publisher: not l/isted
Capitol (CD promo)
With chords borrowed straight from Blur’s
“Song 2” and a healthy dose of guitar
gymnastics, “Smoke It,” the lead single
from the Dandy Warhols’ upcoming LP
“Odditorium or Warlords of Mars,” will
undoubtedly be the soundtrack to parties
at liberal arts campuses this fall. A frat
anthem for the indie set, it doesn’t really
matter whether this ode to stoner
escapism is serious; the Dandies’ refrain of
“People got problems/People got
problems with people/l know what it is,
give me that/Smoke It!” has enough
shout-along value to prop a standard
garage romp into something decently
enjoyable. Rock radio could certainly do
worse.—JHW
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uptempo, airy pop, easy to digest (24,000
Besos”) and easy to envision on airwaves
and dancefloors. International—rather than
Latin—in sound, it is deliberately accessible
to European audiences and clubgoers, who
can connect to either the Spanish tracks or
their English counterparts and who will find
that songs like “Sabe Bien” are sultry rather
than bubble gum. With first single “Amar Sin
Ser Amada,” Thalia also seeks to satisfy
Latin radio with an upbeat track that harks
back to previous hit singles. But most
distinctive are the two ballads—"Loca" and
“Un Alma Sentenciada”—that highlight a
surprising depth of expression, aided by fine
lyrics.—LC

ALARM WILL SOUND
Performs Aphex
Twin—Acoustica
Producer: Lawson
White

Cantaloupe

Release Date: July 12
Richard James (aka
Aphex Twin)has made some of the smartest
and most deeply shaded electronica around.
His fans include the 22 players of the New
York new music ensemble Alarm Will Sound;
the group has recorded some of Aphex
Twin’s music entirely on acoustic
instruments. Is that idea just too guixotic?
Maybe, but “Acoustica” reveals a staggering
palette of colors and nuances, despite
arrangements that hew as closely as
possible to the electronically produced
originals. Even those unfamiliar with Aphex
Twin will be beguiled by the expert
execution of such tracks as “Blue Calx,”
arranged by Caleb Burhans, in which
ethereally serene, nearly medieval-sounding
strings are layered upon a relentless march
of percussive strikes marking time.—AT

ACOUSTICA

ALARM WitL SOUND
amrcmrs APHE L TWHN

CRAZY FROG AxelF
(Crazy Frog Song)
(2:48)

Producers: Bass
Bumpers

Writers: H. Faltermeyer,
D. Malmedahl
Publisher: not listed
Universal (download)
The ultimate in Eurotrash or a clever pop
culture nanosecond? “Crazy Frog” started
as an annoying sound effect in 1997, last year
on the continent it became an enormously
popular ringtone. That led to this merciless
three-minute single, mashed with a trance
pop cover of Harold Faltermeyer’s grating
1985 hit “Axel F,” the theme to “Beverly Hills
Cop.” How did this song top the charts in
seven nations? A couple of spins reveal what
over-the-brink mental incapacity would
sound like if put to music. The frog part
comprises a round of sped-up nonsense,
with "Axel F” racing alongside. This
confounding creation more resembles a
torture device than a novelty designed to
elicit pleasure or amusement.—CT
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BOB MOULD (1)

Body of Song

Producer: Bob Mould

Yep Roc

Release Date: July 26

W% Bob Mould’s dalliance
&% with electronica/dance

music on his 2002 album

“Modulate” left fans

simultaneously intrigued

and baffled. Luckily, the

rock’n’roll master craftsman

- behind Husker DU and

Sugar returns to more
familiar territory on “Body

1 of Song,” bolstered by

contributions from Fugazi
drummer Brendan Canty
and former Sugar bassist
David Barbe. Tightly wound
tracks like “Underneath
Days” and “Missing You”
would not have sounded
out of place on Sugar's 1992
debut “Copper Blue,” and it
is a treat to hear Mould
summoning his signature
angry wall of guitar sound
on “Paralyzed” and
“Circles.” And while “(Shine
Your) Light Love Hope”
goes to the vocoder well
one too many times, the
downtempo groove of
“Always Tomorrow”
calibrates the rock-to-synth
ratio just right. Bonus:
Mould is touring this fall
with a full band for the first
time in seven years.—JC

ARCH ENEMY
Doomsday Machine
Producers: Rickard
Bengtsson, Arch Enemy
Century Media Records
Release Date: July 26
* Ozzfest has just started
cranking its amplifiers.
Who will be the breakout
band for 20052 it’s too early
to call, but “Doomsday
Machine” makes Swedish
import Arch Enemy a solid
contender. The quintet is
several albums into its career,
which explains how it
developed its laudable
writing skills. The dual attack
of brothers Michael and
Christopher Amott is the
star—their rhythm and lead
guitars blaze with wicked
hooks and speedy, nimble
solos that pay homage to
late-'80s thrash. Death metal
rears its head in the
lightning-quick drums and

- guttural (but intelligible)

vocals, yet Arch Enemy also
lets the music refresh itself
by allowing it a few deep,
progressive breaths.

. “Nemesis,” “My Apocalypse”

“I Am Legend/Out for
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Blood” “Mechanic God
Creation”—these are what
make kids want to pick up
instruments. A stellar effort
all around.—CLT

CHRIS WHITLEY (2)

Soft Dangerous Shores
Producer: Malcolm Burn
Messenger

Release Date: July 26

* Itis comforting to hear
sl Chris Whitley diversify
his blues-based portfolio 12
albums into his career. “Soft
Dangerous Shores” departs
from his usual raw, National
steel guitar power in
exchange for otherworldly
production and heavy
rhythms. Deliciously
balancing between
suffering and ecstasy, “Soft
Dangerous Shores” is
exactly what its title
evokes: the tension
between extremes. While
he wholly connects to his
steel-string, his guitar
resonating loudly, Whitley’s
voice is droopy and
detached, in.a good way:
Check out standout tracks
like “Fireroad (For Two)”
and the rhythmic, gutsy
“Last Million Miles.” While
Whitley still remains a
blues-based writer, he
embraces dark pop and
soul more readily with
production that is thick and
involved. “Soft Dangerous
Shores,” though at times a
little too serious, is sexy and
well-built, a triumph for the
artist’s long game.—KH

 POP |
CARLY SIMON (3)
Moonlight Serenade
Producer: Richard Perry
Columbia
Release Date: July 719

In an era where so little

true talent shines
through, it is painful to
come down on a timeless
artist like Carly Simon. And
while her mature lower
range is utilized admirably
throughout the 11 tracks on
"Moonlight Serenade,” the
singer simply does not
successfully carry off the
fare here. For one thing, the
signature-artist-takes-on-
standards trend has worn
itself ragged, makingit a
tiresome listen before a
note has been uttered.
Goodness, yet another
reading of “I've Got You
Under My Skin” and “In the
Still of the Night?” No
thanks. The arrangements

are lovely, and this set
would probably be a
delight in an intimate
cabaret setting. But as part
of Simon’s catalog, this
serenade simply does not
shine.—CT

YOUNG JEEZY
Let’s Get It: Thug
Motivation 101
Producers: various
Def Jam
Release Date: July 26
Itisrare for both a
group’s new album
and a related side project to
be released within a few
weeks of each other, but
Young Jeezy has done just
that on “Let’s Get it: Thug
Motivation 101.” Jeezy
manages to slightly alter his
style to distinguish himself
as a solo artist from his
work as a member of Boyz
N Da Hood. He gets help
from Akon on the radio-
friendly “Soul Survivor” and
Mannie Fresh on “My
Hood.” Other Southern
rappers suchas T.I,Bun B,
Trick Daddy and Young
Buck also lend their talents.
And while he adopts a more
laid-back approach on the
Boyz’ P. Diddy-influenced
new release, Jeezy's
delivery is much edgier
when he stands alone.—/MJ

| BLUEGRASS |
THE DEL McCOURY BAND
The Company We Keep
Producers: De/ and Ronnie
McCoury
McCoury Music
Release Date: July 12
Some 40 years into a
sterling career, Del
McCoury and company sit
atop bluegrass music,
equally appreciated by fans
at the Grand Ole Opry and
Bonnaroo. No matter how
broad the audience though,
this is pure, if progressive,
bluegrass, and the themes
here are friends and family.
It’s a joyous journey, from
McCoury-penned cuts like
the jaunty “Never Grow Up
Boy” and the introspective
“If Here Is Where You Are”
to rousing covers like Gary
Nicholson's superb
“Fathers and Sons.” It goes
without saying that
McCoury’s tenor is a well-
worn treasure, and the
picking and harmonies are
flawless. The instrumental
‘Seventh Heaven" features
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jaw-dropping mandolin
work by Ronnie McCoury,
and (you'll feel better)
“When It Stops Hurtin’”
and “When Fall’'s Comin’
Down” are high lonesome
personified. When McCoury
cries "Nothin’ Special,” he
isn’t talking about his band:
this 'grass is gold.—RW

xza
DANNY FEDERICI (4)
Out of a Dream
Producers: Danny Federici,
Mike Cates
V2
Release Date: July 26
* Best-known for adding
gentle but effective
instrumentation to every
Bruce Springsteen & the E
Street Band record,
keyboardist Danny Federici
has concocted an
instrumental soundscape
on his second release. “Out
of aDream” is indeed
dreamlike and slightly
funky, with well-drawn
melodies that highlight
Federici's B3 and piano
work. Backed by stellar
musicians, the gorgeous
“Light Is Calling” and
grooving “Fragments of an
Afternoon” are cool,
smooth jazz pieces; “Two
Oceans” ebbs and flows
with easy authority; and
“Venus' Pearl” cooks with
accordion and sax spice.
“Maya” has a majestic East
Coast feel toit, and the title
cut owns a monster sax line
from producer Cates. A
take on the Rolling Stones’
“Miss You” features brilliant
Federici organ and tasty
horns, while the album’s
other cover, Bob Dylan’s
“Knocking on Heaven'’s
Door,” utilizes tempo
changes and a blend of
keyboards to create a shiny
recasting of a classic.—RW

| REGGAE |
T.0.K. (5)
Unknown Language

L LEGEND & CREDIIS |

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Leila Cobo, Jonathan Cohen,

Producers: Stephen
Marsden, Tony Kelly,
Richard Browne
VP Records
Release Date: June 28
T.O.K.is to dancehall
music what R&B group
12 is to hip-hop. While both
can make even the
toughest guy party hard on
the dancefloor, they can
also set the mood for the
party after the party. The
Jamaican-based quartet
provides listeners with a
fusion of dancehall, soca
and soul music. Sexy tunes
like “Hey Ladies” and "Gal
Yu Ah Lead” are odes to the
female form that are sure to
make the ladies “whine
their hips.” There is a more
serious tone on
“Footprints,” a solemn tale
of murder that pays tribute
to one of the members’
fallen brothers. In the blink
of an eye, however, they are
back in party mode with
songs like “Music Pumpin’”
and the standard tribute to
marijuana, "l Get High.”
Things falter slightly on
“Deja Vu,” which features a
garbled appearance by
Shaggy.—IMJ

=

MARY MARY

Mary Mary

Producers: various

My Block/Sony Urban/
Columbia

Release Date: July 19

' Mary Mary returns with
il its third outing,
following the sisterly duo's
2000 platinum crossover
debut “Thankful” and its
gold follow-up “Incredible.”
With its strong gospel sales
base, the twosome makes
no effort to chase the
secular market by watering
down its message. And
with the strong creative
hand of principal producer
Warryn Campbell still
steering the ship, the pair
deliver its most diverse,
adventuresome and

. £y

entertaining work to date.
Lead single “Heaven”
topped the Hot Gospel
Tracks chart for eight
weeks and is a lighthearted,
funky joyride, with “made
for summer” written all over
it. “Believer” is a slammin’,
hooky hip-hop hit-to-come.
But when stretching out on
letter-perfect big band
swing ("Biggest Greatest
Thing™) and torchy blues
(“Yesterday™), Mary Mary
shows a range and depth
that portend even more
daring, and delightful,
things to come.—GE

E_nlul._'if
VARIOUS ARTISTS

Italian Cafe

Producer: Dan Storper
Putumayo

Release Date: July 5
“|talian Cafe” is a cool and
thoroughly enjoyable
collection of Italian jazz,
swing and old-fashioned
pop that spans from the
1950s through the present.
Although these selections
are ltalian through and
through, they’re far from +
parochial. Listen to the i
cool, silky suaveness of

Fred
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Buscaglione's THIS WEEK OR

insouciant

“Juke Box," a l(:()l

1958 gem ADDITIONAL |
that recalls REVIEWS:
the songs of  « Clap Your

. Hands Say
Bing Crosby Yeah, “Clap
and Your Hands
Rosemary Say Yeah”

(self-released)
Clooney, or s i
d » Itecture
the stylish, in Helsinki, “In
cosmopolitan Case We Die"
sound of (Bariiong)

L = Goldrush,
Vinicio , “Ozona”
Caposella’s (Phantom)

“Che Cosse

L'amor,” which is heavily
spiced with Afro-Cuban
rhythms. Other highlights
include “Gne Gne,” sung by
Giorgio Conte, a song
whose deeply sardonic
lyrics are cut by a playful
horn.—AT

merit.

Gordon Ely, Katie Hasty, Ivory M. Jones, Gail Mitchell,

Deborah Evans Price, Maria Schoenfeld, Chuck Taylor,
Christa L. Titus, Anastasia Tsioulcas, Philip Van Vieck,
Ray Waddell, Jordan Heller Weissman.

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.

CRITICS’ CHOICE %: A new release, regardiess of
chart potential, highly recommended for musical

All albums commercially available in the United
States are eligible. Send album review copies to
Jonathan Cohen and singles review copies to Chuck
Taylor (both at Billboard, 770 Broadway, Sixth Floor,
New York, N.Y. 10003) or to the writers in the
appropriate bureaus. i

JEM Just a Ride (3:20)
Producers: Jem, Yoad
Nevo

Writer: Jem

Publisher: Universal Music
Group

RCA (CD promo)

* While Jem is firmly
established as a
summer sensation in her
native Great Britain, the

quirky DJ-turned-

- producer-turned

singer/songwriter has yet
to make her mark in the
United States. Featured
on the first season of
“The OC” and following
two previous singles
from debut album
“Finally Woken,” the
rerelease of “Just a Ride”
could finally provide Jem
with deserved
recognition. Jem’s genre-
defying electropop is
perfectly represented by
the song, while the
nostalgia-inducing
acoustic guitar riff that
opens “Just a Ride” is
matched by her silky
vocals and pretty
harmonies. Although it
lacks the punch of an
obvious summer hit, this
song could be your
favorite on the “Summer
2005 Compilation” made
for that road trip.—MS

ANNA NALICK Breathe
(2AM) (4:03)
Producers: £ric Rossee,

' Brad Smith, Christopher

Thorn

. Writer: A. Nalick

Publisher: Annibonna

. Music

Columbia (CD promo)

The very notion of an
act crossing from
adult radio to mainstream

top 40in 2005 is
commendable.
Newcomer Anna Nalick
has truly beaten the
muttiformat odds with a
song whose vocal edge
continues to slice its way
across the radio dial.
Adult contemporary and
adult top 40 took it top
10 and now, Columbia is
loading promotional guns
to sell Nalick in the same
vein as organic acts
Gavin DeGraw or Howie
Day. “Breathe” is
admittedly one of those
slow-grow songs that
takes more than a minute
to make its mark, but

- after a couple of spins, it

sticks for good. Bless
Columbia for insisting
that the song reaches
mass appeal. —CT

wWwWWwW.americanradiohistorv.com

FEFE DOBSON Don’tLet It
Go to Your Head (3:50)
Producer: Howard Benson
Writers: J. Alexander,

B. Steinberg, F. Dobson
Publishers: various
LeftHook/Island (CD
promo)

In a particularly weak
summer, Island is gunning
to turn Fefe Dobson into
the next, hmm, is it Kelly
Clarkson, Avril Lavigne or
Ashlee Simpson? Last
year, the Canadian got off
to a great start with the
refreshing retro punk-pop
“Don't Go (Girls and
Boys).” Radio,
unfortunately, missed the
boat, so follow-up “Take
Me Away,” a homogenized
grrrl anthem with a poison
ivy hook garnered more
attention. The first single
from Dobson’s second
disc, “Don’'t Let It Go to
Your Head,” could not be
more of an Everywoman
top 40 release. While the
writing team employs
veteran hitmaker Billy
Steinberg, the song
sounds like it was injected
with an anesthetic to make
it align with too many
sound-alike releases.
Dobson has shown that
she has the edge and
personality to ignore the
clutter and forge her own
path. What in the world
went wrong?—CT

AARON LINES It Takes a
Man (3:10)

Producers: Chris Lindsey,
Troy Verges

Writers: D. Frasier, J. Kear,
E. Hill

Publishers: various

BNA Records (CD promo)
* The new single from
Aaron Lines’
forthcoming BNA album,
“Waitin’ On Wonderful,” is
a poignant ballad about a
young man getting the
news that he is going to be
a father. The listener can
visualize a young couple
sitting in his daddy’s El
Camino in the rain,
wrestling with the
decisions that will alter
their future. The choice is
summed up in the chorus
as Lines sings, "Any fool
can make a baby, it takes a
man to raise a child,” and
he opts for manhood. The
song is a little slice of
reality sure to resonate
with audiences. Lines
continues to demonstrate
that he's a newcomer with
considerable talent. He
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has a good ear for material
and possesses one of
those smooth, confident
voices you'll want to hear
again and again.—DEP

BILLY IDOL Cherie (3:21)
Producer: Keith Forsey
Writers: B. /dol/, B. Tichy
Publisher: various
Sanctuary (CD promo)
Never say never. “Scream”
from Billy Idol’s current
album “Devil's Play-
ground" has done
moderately well at radio.
Now, instead of following
with another “Rebel Yell”-
style single, Idol shuts off
the amplifiers to woo a girl
he foolishly left behind. He
channels Neil Diamond’s
“Cherry Cherry” (even
down to the woman'’s
name) for a love song with
lots of jingle-jangle, full of
cymbals, claps and
tambourine, with Steve
Stevens’ bouncy acoustic
guitar strumming leading
the way. Idol’s smooth-
but-raspy vocals are a
welcome contrast, giving
his romantic waxings an
extra charge.—CLT

ERASURE Herel Go
Impossible Again (3:30)
Producer: Erasure

Writers: V. Clarke, A. Bell
Publishers: Musical
Moments/Minotour/So NY
UK

Mute (CD single)

In their native United
Kingdom, Erasure just
scored its 31st consecutive
top 40 hit. Ah, to liveina
land where pop music
continues to flourish. But
don’t discount U.S.
pundits: The enduring duo
of Andy Bell and Vince
Clarke just completed a
sold-out North American
tour, including a record-
breaking 10 nights at New
York's Irving Plaza. The
second commercial single
from “Nightbird” is
another fresh, inspired and
yet signature composition
that will bring grins to the
faithfutl. “Here | Go
Impossible Again” offers
two new mixes, as well as a
new version of "All This
Time Falling Out of Love,”
plus live footage from
Cologne, Germany. As
always, Erasure—and
longtime label Mute—
know how to treat fans. A
delight, a keepsake and a
mutual love letter.—CT
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Miami based rapper, DON DINERO,
whose 2002 independent debut sold more
than 100,000 copies, is back with his
long awaited CD entitled ‘“AHORA QUE SI”’.
The first single, ‘““Arte de la Calle”’,
is already getting airplay in Urban/

Latino radio stations.

REYES RECORDS INC.

140 N.W. 22 Avenue Miami, Florida 33125
Tel: (305) 541-6686 Fax: (305) 642-2785

www. reyesrecords.com E-mail: reyesrecords@reyesrecords.com

Music
SUMMER SIZZLERS
Scene & Heard

MARGO WHITMIRE mwhitmire@billboard.com

Missing: A Summer Hit

Can Jessica Add Juice To Soundtrack Biz?

MUS I CIDI STRIBUTORS

DOUBLE R RECORDS
PRESENTS THEIR ARTIST OF THE YEAR
FRANK JAVIER TAPIA
A.K.A. TEE-N-TEE

o
Fraok Javier Tapia
“TeenToe"

La Nueva Yida

YOU CAN ORDER THE ALBUM AT
WWW.CDBABY.COM

CONTACT: DOUBLERRECORDS@JUNO.COM

DO YOU HAVE A TRACK RECORD IN ONE OF THESE FIELDS A&R AND PROMOTION?
E-MAIL YOUR RESUME TO DOUBLE R RECORDS. IF WE ARE INTERESTED IN YOUR
RESUME WE WILL CONTACT YOU. DON'T CONTACT THE COMPANY. JAVIER ALBUM CAN
BE PURCHASED AT THESE FINE STORES “RITIMO LATINO™ IN THE L.A. COUNTY AND THE
SOUNDS OF MUSIC IN E. LOS ANGELES AND IN THE CITY OF PARAMOUNT CA. AND
DISCOS CAMPOS IN DOWNTOWN LOS ANGELES. JAVIER LATIN ALBUM IS NOT
REGGAETON BUT GOOD DOWN HOME MUSICA FOR THE LATIN MUSIC LOVERS.

DOUBLE R RECORDS RECORDING STUDIO LOCATED IN ORANGE COUNTY CA. TEE-
N-TEE NEW UPCOMING ALBUM TITLE “PARTY IN MY PLANET” THE PRODUCER IS BILL
REED A.K.A. B-FUNK'N LATIN HIP-HOP ARTIST MANAGED BY MIKEL HOOKS MEANGREEN
MANAGEMENT. DOUBLE R RECORDS ALSO PRODUCE RAP, R&B, AND FUNK MUSIC.
SOON TO BE RELEASE RAP ALBUM IS “LEVO FILTHY GREEN" TITLE “WHAT THEY HIT
FOR.”

MANUFACTURE AND DISTRIBUTED BY
DOUBLE R RECORDS
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fifh | hough the July 9 opening of Fox’s

“Fantastic Four” bucked a 19-weekend

. downward trend in box-office sales, there

seems to be little hope of the same resur-

. gence for this year’s summer movie
soundtrack slump.

Sales so far reflect the absence of a hit like last
year’s “Breakaway” by Kelly Clarkson from the
Walt Disney/Hollywood soundtrack to “The
Princess Diaries 2: Royal Engagement.” The
song, still going strong nearly a year later as the
longest-running No. 1 single from a movie on
the Billboard Adult Contemporary chart (20
weeks), has propelled the album to sales of
593,000, according to Nielsen SoundScan.

In fact, a look back to 2000 shows that this is
the first summer of the new millennium with-
out an obvious soundtrack hit.

In 2003, Nelly made a summer anthem out
of “Shake Ya Tailfeather” featuring P. Diddy and
Murphy Lee. The “Bad Boys I1” (Bad Boy) single
spent four weeks atop The Billboard Hot 100,
and the soundtrack was the last to appear at No.
1 on The Billboard 200, where it spent four con-
secutive weeks. Nickelback frontman Chad
Kroeger ruled the summer of 2002 with “Hero”
featuring Josey Scott from the Sony soundtrack
to “Spider-Man”; Christina Aguilera, Lil' Kim,
Pink and Mya heated up 2001 with “Lady Mar-
malade” from the “Moulin Rouge” soundtrack
(Interscope); and Janet Jackson’s “Doesn’t Re-
ally Matter” from Det Soul Classics’ “Nutty
Professor 2: The Klumps” was the stand-
out summer track of 2000, spending three
weeks atop the Hot 100.

This year, the top-selling summer %
poser John Williams’ Sony Classical/Sony
Music score for “Star Wars Episode I11: Revenge
of the Sith” has sold 285,000 units, and with a
No. 6 entry on The Billboard 200, it is also the
highest-charting soundtrack of the summer pe-
riod (which started May 1).

Derrty/Universal’s “The Longest Yard” sound-
track isn’t far behind with a No. 11 entry and
252,000 copies sold.

RADIO, ANYONE? Though this year’s
summer soundtracks aren’t hurting for
star power, they are failing to produce
radio-friendly hits. Hollywood's “Her-
bie: Fully Loaded,” which moves 73-86
on The Billboard 200 this issue, fea-
tures such acts as Rooney, the Don-
nas and Sugar Ray’s Mark McGrath,
but the lead single, Lindsay Lohan’s
“First,” has yet to catch on at radio.
Wind-up’s “Fantastic Four” boasts songs
by Velvet Revolver, Taking Back Sunday, Sim-
ple Plan, Joss Stone and Sum 41, but lead single
“Everything Burns” by Anastacia and Ben Moody
received a lukewarm reception at radio. The
album bowed at No. 77 on The Billboard 200 in
the July 23 issue and drops to No. 107 this issue.

e
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soundtrack features no singles atall. Com-

Showing potential to turn things around is Jes-
sica Simpson’s remake of the Nancy Sinatra clas-
sic “These Boots Are Made for Walkin’.” The first
single from the “Dukes of Hazzard” soundtrack
(Columbia Records/Sony Music Soundtrax)—re-
leased July 19 to first-week retail predictions of
15,000-20,000—debuted at No. 33 on the Hot 100
in the July 16 issue and stands at No. 20 this issue.

Also promising is P$C’s “I'm a King” featur-
ing TI. and Lil Scrappy, which is chart-bound for
the Billboard Hot R&B/Hip-Hop Airplay list. The
Lil Jon-produced song leads the July 12 release
of the “Hustle & Flow” soundtrack (Atlantic). The
album bows this issue at No. 31 on The Billboard
200, making it only the third movie soundtrack
to debut in the top 40 this summer.

Additional reporting by Patrick McGowan in
Los Angeles.

SIMPSON

Photo: Steve Granitz/Wirelmage.com
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

PERSONAL BEST

>>

GOOD ‘COMPANY’

>>

SAY AMEN

>>

CHART
BLEAL

EVERY WEEK AT
BILLBOARD.COM/FRED

>>Will we stili love her
tomorrow? Considering that
44 years have passed since
Carole King wrote her first
hit, the answer on The
Billboard 200 is undoubtedly
yes. The No. 17 debut of “The
Living Room Tour” (Rock-
ingale/Hear/Concord) is
King’s highest-charting
album in 28 years.

>>This week’s lucky number
must be 17, as Fred Bronson
also reports on the 17th
“American Idol” contestant to
chart. He predicted it would
be LaToya London, but
Jasmine Trias beats her to the
punch with a new entry on
Heatseekers for her seif-
titled debut album. Plus,
Michael Bublé bursts Kelly
Clarkson’s bubble on the
Adult Contemporary chart.

About a decade ago, the fast growth of
Starbucks and other coffee bistros led
some music retailers to add coffee bars
to some of their larger stores. Turn-
about can leave a bitter aftertaste,
though, because Starbucks has be-
come a formidable competitor in the
music marketplace.

If you’'ve checked out billboard.biz’s
Comprehensive Albums chart, where
current titles vie with proprietary al-
bums and catalog fare, you may have
noticed Starbucks’ fingerprints on no
less than seven recent entries, includ-
ing five on the current list.

Three of them also appear on The
Billboard 200, s Carole King enters at
No. 17 (44,000 copies), Zucchero bows
at No. 85 (12,000 copies) and Ray
Charles’ album, “Genius Loves
Company,” stands at No. 180. Zuc-
chero’s sum is large enough to score
the Italian vocalistan easy No. 1 on
Top World Albums.

All three of those titles were col-
laborations between Starbucks’
Hear Music imprint and jazz label
Concord, and sales from the coffee
chain contributed a great deal to
their total sales.

King, who realizes her best chart
rank in more than three decades,

STORE

ALBUMS SINGLES
This Week 10,281,000 145,000
Last Week 10,528,000 171,000
Change -2.3% -15.2%
This Week Last Year 11,115,000 232,000
Change -15% -37.5%

WEEKLY ALBUM SALES

35 million units

30

2004
25 B 2005
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15 §

Market Watch

>

i=3 Over the Counter

GEOFF MAYFIELD gmayfield@billgoard.c_cm

fetches 41% of her first-week sales from
Starbucks. Zucchero, miking his first
appearance on any Billboerd chart, owes
more than 83% to the coffee chain. And,
since August of last year, the posthu-
mous “Genius”—Charlzs’ first No. 1
album in 43 years—has drawn 23% of
the 3 million sold to date from Star-
bucks’ stores.

Joining King and Zucchero on
Comprehensive Albums are three sets
that are exclusive to the coffee chain.
Etta James’ “Enduring Soul” enters at

No. 58, Alanis Morissette’s “Jagged
Little Pill: Acoustic” is No. 80 and Sly
& the Family Stone’s “Higher” bows
at No. 92.

Combined, the James and Stone sets
sell 28,000 in the frame taat ended July

TrHe LiIvineg Roosm TouRr

1S )

Starbucks Sweetens Sales For King, Zucchero

17. Morissette’s outing has scanned
147,000 copies in the five weeks it has
been exclusive to Starbucks.
Antigone Rising’s own Starbucks ex-
clusive, “From the Ground Up,” which
clocked five weeks on Comprehensive
Albums, has sold 74,000 units to date.

SOULFUL HEAT: Even as rock en-
joys its hot summer at the top of The
Billboard 200 (see story, page 31), hip-
hop end R&B are catching up, ready to
take the baton—at least judging by the
last two weeks.

Despite a sharp second-week decline
of 71%, R. Kelly holds court on the big
chart with “TP.3 Reloaded.”

Followed by new entries from Slim
Thug (129,000 copies) and Bow Wow
(119,500), that means seven of the
tcp 10 are also residents of Top
R&B/Hip-Hop Albums, account-
ing for 73% of the 927,500 sales
those 10 titles move this week. In
the previous issue, R&B/hip-hop
fare occupied six of the big chart’s
tep 10.

Next week, an album representing
multiple tastes will lead the pack, as
first-day numbers reported by chains
suggest that “Now 19” will begin in
tk.e ballpark of 350,000-370,000.

It could be the only new entry in the
top 10, as none of the other July 19 re-
leases, including those by Mary Mary,
BS and Carly Simon, look like they’ll
start with as many as 50,000 copies.

KEEPING SCORE: The New York
Yankees and Boston Red Sox own the
most heated rivalry in Major League
Baseball, but producer Loren Harriet
and veteran marketing executive Lou
Mann refuse to pick sides.

Both were players—Harriet as pro-
ducer, Mann as consultant—in the
debut album by Sox pitcher Bronson
Arroyo, which bows at No. 2 on Top
Heatseekers, as well as guitar album
“The Journey Within” by Yankees cen-
terfielder Bernie Williams, which
peaked at No. 3 on Top Contemporary
Jazz and No. 8 on Heatseekers in 2003.

The score? Sox fans will gloat that
Arroyo’s start of 9,000 copies for “Cov-
ering the Bases” beats Williams’ launch
0f 6,000. The latter has sold 115,000 so
far, strong for its genre.

Yankee fans will argue you can’t com-
pare Williams’ smooth jazz album with
a set of rock covers and will instead count
the number of original compositions,
with their veteran outfielder shutting out
the Sox hurler by a score of 7-0.

For week ending July 17, 2005. Figures are rounded. x )
Compiled from a national sample of retail store and Nielsen

rack sales reports collected and provided by

A Weekly National Music Sales Report

SoundScan

YEAR-TO-DATE ALBUM

DIGITAL
TRACKS 2004 2005 CHANGE SALES BY STORE TYPE
6,349,000 OVERALL UNIT SALES
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-3.6% Store Singles 4,640,000 2,999,000 -35.4% a a
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

Title

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

siell

SALES DATA COMPAILEO BY
N
Nielsen
SouniScen

Title

e

THE ALL-AMERICAN REJECTS
DOGHOUSE 004791/INTERSCOPE (13 98)

Move Along

MISSY ELLIOTT
THE GOLD MIND ATLANTIC 83779*/AG (18.98)

The Cookbook

‘THE BLACK EYED PEAS
A&M 004341 INTERSCOPE (13 98/8 98)

.
YING YANG TWINS

Monkey Business

U.S.A.: United State Of Atlanta

ﬁ g5z ncmumaxzszo-/wr(qun98:
10

oy GEORGE STRAIT
MCA NASHVILLE 004446/UMGN {13.98)

Somewhere Down In Texas

| i FOO FIGHTERS
ﬁ =1 ROSWELL/RCA 68038°/RMG (19.98) ® In Your Honor
12 10 9 GWEN STEFANI Love. Angel. Music. Baby.

INTERSCOPE 003469 (13.98)

?Vf_lfo_g‘zg"@i“a 98/12.98) & — T_P..a R‘?'fafe_d SlEKEEIEI:REW?ﬂEW\NDVUP (18.98) Karma And Effect
g:'n' ":’ARAI/I(‘:E‘FJFSI 003505*ANTERSCOPE (13.98/8.98) (irzaely Py OKiahoma 7 m ﬁ)?uﬁxﬁt\ ,g‘{als-\slﬂsgr:s MUSIC (11.98) WreckO! The Bay
?ogamﬂgtg SONY MUSIC (18.98) @ Wanted band rocks its 39 n mﬁmN 004232/UMRG {13.98) Album II
J3E ﬂ Tt xey B \tl)V:s;ksales 7 By ;054:3]% WUSIC (18.98) © The One @
gﬁwgma?u?ﬁﬁn%(vws.sa The Emancipation Of Mimi B (90,000) and & H ;R?A?ﬂ:d‘;KEI(I::HVILLE) 002323/UMGN {13.98) Greatest Hits 2 (Bl

a new chart
peak. Begins

WILL SMITH
OVERBROOK 004306 INTERSCOPE (13.98)

R 15 |

Lost And Found

VARIOUS ARTISTS

European tour
SIDEGNEDUMMY 1263 18 98)

in August.

52

Vans Warped Tour 2005 Compilation

BOBBY VALENTINO
OTP/ OEF JAM 004293" 10JMG (13.98)

DESTINY'S CHILD
COLUMBIA 92595/SONY MUSIC {18.98) ®

« [
N 3 |

Disturbing Tha Peace Presents Bobby Valentino

Destiny Fulfitled

HAWTHORNE HEIGHTS
VIGTORY 220° (13.98)

- [

The Silence In Black And White

KEYSHIA COLE
A&M 003554 /INTERSCOPE (13.98)

- [}

The Way It Is

LUIS FONSI

Paso A Paso

[ i KELLY CLARKSON
RCA 64491 RMG (18.98)

16 21 8 [WNAUS] GORILLAZ
0 7 BALTLIN paRL0PHONE 73838°VIRGIN (18.98)

Breakaway

Demon Days

n MIKE JONES

SWISHAHOUSE ASYLUM 49340°/WARNER BROS. (18 98)

Who Is Mike Jones?

RASCAL FLATTS
LYRIG STREET 165049/HOLLYWO0O (18.98)

Feels Like Today

CAROLE KING
ROCKINGALE/HEAR 6200/CONCORD (19.98)

The Living Room Tour

TOBY KEITH
DREAMWORKS (NASHVILLE) 004300/UMGN (13.98)

Honkytonk University

SYSTEM OF A DOWN
AMERICAN/COLUMBIA 90648/SONY MUSIC (18 98)

Mezmerize

- .1
l18 1 1 n
o= &

= KEITH URBAN
CAPITOL INASHVILLE) 77489 (18.98)

Be Here

50 CENT
SHADY Af TERMATH 004092"/INTERSCOPE (13.98/8.98)

The Massacre

DIPSET
DIPLOMATS 5835/KOCH (17.98)

Diplomats & DukeDaGod Present: More Than Music, Vol. 1

GREEN DAY
REPRISE 48777 /WARNER BROS {18 98)

American Idiot -

FALL OUT BOY
FUELED BY RAMEN/ISLAND 004140/(DJMG (13.98)

From Under The Cork Tree

RCA 68796/RMG (18.98) ®

THE KILLERS

ISLAND 002468°/IDJMG (13.98) Kot Russ
SUGARLAND . .
MERCURY 002172/UMGN (16.98) Twice The Speed Of Life .
DAVE MATTHEWS BAND Stand Up

WEBBIE
TRILL 83825/ASYLUM (18.98)

Savage Life

THE OFFSPRING
COLUMBIA 92459 1ONY MUSIC {18.98) ®

Greatest Hits

BACKSTREET BOYS
JIVE 69611 ZOMEL 18 98) B

Never Gone

SOUNDTRACK
GRAND HUSTLE ATLANTIC 83622°/AG (18.98)

Hustle & Flow

JACK JOHNSON
JACK JOHNSON/BRUSHFIRE 004149°/UNMRG (13,98)

SHAKIRA
EPIC 93700/SONY MUSIC (18.98) ®

In Between Dreams

Fijacion Oral Vol. 1

PRETTY RICKY
| ATLANTIC 83786 AG (18.98)

Bluestars

CIARA

SHONLIFF-MUSICLINE/LAFACE 62819°/20MBA (18.98/12.98

Goodies

COMMON

G 00D GEFFEN 004670 /INTERSCOPE (13.98/8.96) #
THE WHITE STRIPES

THIRD MAN 27256:v2 (18 98)

Be

Get Behind Me Satan

AUDIOSLAVE
EPIC 004603/INTERSCOPE (13.98)

Out Of Exile

WEEZER
GEFFEN 004520" /INTERSCOPE {13.98)

Make Believe

BOYZ N DA HOOD
BAD BOY SOUTH/BAD BOY 83810/A6 (18.98)

Boyz N Da Hood

PAPA ROACH
EL TONAL/GEFFEN 003141/INTERSCOPE (13.98)

Getting Away With Murder

LYFE JENNINGS

3 COLUMBIA 90946/SONY MUSIC (12.98)

42&

Lyfe 268-192

BET reality
show sextet
opens with
15,000 units;
“Bounce” sin-

62

Philadelphia.
64

= 67 85 FG/COLUMBIA 87148/SONY MUSIC (12.98) © Crossfade @
70 83 m ﬁ'v'l"g?hi?h??inmm 56 Still Not Getting Any... |l
u %9 & Ir':sswgnAqun 003562°/INTERSCOPE (13 96/8.98) The Documentary B
= " s pfs ﬂ EGvuﬁETg\':‘-ﬁNan\Q{\lhﬁrovrn\:usw (18.98) B Here For The Party B
@ébgghesg]ns 2 e wt{fc Lthi:! ‘?.ﬂiﬁpe (13.98) ® With Teeth @
(LSST)S)E:CETE b ézfawensu 000860*/UMRG (13.98) Trouble M
] \F/)veeks as i (AN EF»I:I:Ezs':sT,,.KmOL (14.98) MMHMM @
a8 | \S/\'/rgr': ;S()Tr?’ar’ '. 68 78 ﬂ ﬁfﬁﬂn&ﬂﬁiﬁ%yi When The Sun Goes Down ‘B
= Down" rises -.70 66 n EE.UEDEEIO-I\FFSF?(QFO?ASJT UME | DSMG (19.98 Rock Of Ages: The Definitive Collection @
=] rlAg(;(]er?rgtock. ;ﬁr 65 80 L ﬂgen&smsc:'»anvmi 48520/WRN (18.96) Horse Of A Different Color &
78 @ 2 goooFgN‘LFgE?z%o SONY MUSIC (18.98) ® Get Litted
| _ 82 B B O DAY e s 00 Stop All The World Now @
n it B8O 48 40 rFeJnnJPEJ ATLANTIC 83749°/AG (18 98) All Or Nothing
f [ EDléE\EIV\YAeur:ﬂSEﬂEHETE 15.98) Barrio Fino
u R o ] G‘Zk n SEH’:IIIJIVr‘iFET,E\gMATH 003771+/INTERSCOPE (19.98/3.98 Encore

film fest
award winner
spawns hip-
hop-laden
album
(29,000
units); opens
atNo. 1on
Top
Soundtracks.

B8 73

.

88 76

[ ] ] ||
o O e R - S - -

oK

. : VARIOU .
gle is favored 5 ¥ n ! ,.,szfst)%e!q(m?s‘[s Slow Motion
by WRDW " 3 12 P ANTHONY HAMILTON —

UNIVERSAL LATINO 004881 (14 98)
GUNS N' ROSES
GEFFEN 001714/INTERSCOPE (16.98)

FATTY KOO
THE DAS LABEL COLUMBIA 91256/SONY MUSIC (11.98) ®

71 L Greatest Hits

House Of Fatty Koo

ATLANTIC 74695/ RHINO (18.98)

3 DOORS DOWN
REPUBLIC/UNIVERSAL 004018/UMRG (13.98)

CROSSFADE

Seventeen Days

-

JESSE MCCARTNEY
HOLLYWO! | HOLLYWOOO 162470 (18.98)
LUDACRIS
DTP DEF JAM SOUTH 003483/104MG (13.98/8.98)
ZUCCHERO
UNIVERSAL {TALIA/HEAR 2301/CONCORD (18 98)
SOUNDTRACK
_HOLLYWODD 62518 (18.98)
R 14 MUDVAYNE
EPIC 90784, SONY MUSIC (18.98) ®
EAGLES
LN 49 | _WARNER STRATEG\(‘ MARKETING 73971 (25.98)

Beautiful Soul -

The Red Light District

Zucchero & Co.

76 Herbie: Fully Loaded

Lost And Found

The Very Best Of «

SON VOLT

TRANSHIT SOUND/LEGACY 94743/SONY BG (18.98 0D) ® OkemanpAndiineiMelody GfiRio]

JOSS STONE : ;

g m $-CURVE 94897+ (18 98) Mind Body & Soul @
BECK

i n INTERSCOPE 003481° (13.98) ® Guero '@
TIM MCGRAW ; . .

8 u CURB 78858 (18.98) Live Like You Were Dying H

o L DIVO 1 ) KEITH ANDERSON ;
A3 3% 45 n SYCO'COLUNBIA $3963/SONY MUSIC (18.98) @ Il oivo Latest single 116 ARISTA NASHVILLE 66294/ALG (16 98) Three Chord Country And American Rock & Roll
; CASSIDY | “Gin” rises LARRY THE CABLE GUY ;
o 25 B FULL SURFACE J 680737/RMG (18.98) ek 14-11 on e 0 & JACK WARNER BROS. (NASHVILLE) 49300-WRN (18.98) The Right To Bare Arms @
8 MICHAEL BUBLE v« Time B LEH BIRDMAN
Q 48249 143/REPRISE 48946 WARNER BROS. (18.98) & Its Time @ ﬁ%dﬁ;n R0|((:jk ‘&1 Bt 36 n CASH MONEY 004220~ UMAG (13 98) Fast Money
WILLIE NELSON S S0 SOUNDTRACK
LOST HIGHWAY 004, 06° UMGN (12 98) Calintry ma more th e o 2 DREAMWORKS ANIMATION/GEFFEN 004695/INTERSCOPE (13.98) EEEREREED|
VARIOUS ARTISTS 21,000 digital S VIVIAN GREEN -
4150 n SONY BMG/UNIVERSAL EMI ZOMBAJEPIC 93863/SONY MUSIC (18.98) Now 18 d0wn|0adg 0 “a,?_ 53 18 GOLUMBIA 90761/SONY MUSIC (18.98) Vivian
ROB THOMAS B o GAVIN DEGRAW Chariot - Stri 4 B .
a8 37 44 m MELISMA/ATLANTIC 83723/46 (18.98 DD) @ ~Something To Be I ?at?qug ‘I’IPE" : e m 4 63461/RMG {18.98) = e
TFENOUSE ) or the Rolling 8 - n MARQUES HOUSTON Naked .
’ﬁ a7 53 ﬁ GEFFEN 004308 INTERSCOPE (13.98) Fitehousg Stones later 3 95 9 TU.B/UNIVERSAL 004696/ UMRG (13 98)
- MY CHEMICAL ROMANCE ! i @ 15 u KIDZ BOP KIDS Kidz Bop 7 .
50 51 55 REPRISE 49615/ WARNER BROS {18.98) Three Cheers For Sweet Revenge @ this year. 118 150 RAZOR & TIE 89089 {18.98) idz Bop
THE BLACK EYED PEAS . 8  CASSIDY 44 KEYSH®COLE ... 61 RAHEEM CEVAIGHN .. 46 FANTASIA . ...... .. NATALIE GRANT 174 M MIRANDA LAMBERT 184
THE EBILLBOARD 200 ARTIST INDEX BONE UGS - CASTING CROWNS . 182 COMMIN ... .. 36 DPSET. .. . ... 22 FATJOE .. 80 GRATEFUL DEAD ... . 137 KEANE 177 LARRY THE CABLE GLY 94
AMONY .. ... .. 51 CELTIC WOMAN . 01129 CONJUSTO PRIAAMERA 192 DROPKICK MUFPHYS .60 FATTY KOO ... GREEN DAY . 23 WDVO...... ... 43 TOBY KEITH .18.55  AVRIL LAVIGNE .79
112 ... 162 KEITHANDERSON ..... 93 BECK .............. aowuws FOR SOUP . JOHN CENA & THA COWBFY TRIY ... 115 LUIS FONSI ... VIVIAN GREEN . ... 97 R, KELLY 1 JOHNLEGEND . n
3D00RE 0W4 67 ANDYANDY ... 86 BEE GEES ‘55 WOW... ... 3 TRADEMARC 131 CROSSADE........ 68 JOSH GROBAN 175 m KEM 53 LFEHOUSE ... ..
30 CENT .. .2 BRONSONARROYO ...123 PAT BENATAR . -108 aovznm HOOD ... . 40 RAYCHARLES . .....180 L . 88 GUNS N’ ROSES .53 MICHAEL JACKSON ...198  KIDZ BOP KIDS 100 uLJON&THEE#STSDE
AS | LAY DYING ------ 130 DIERKS BENTLEY .....113  The gRAVERY . . .. 145  KENNY CHESNEY . .75. 154 MISSY ELLIOTT i LYFE JENNINGS . ......42 THE KILLERS 25 BOYZ ... ...
'RACE ACKINS ... 142 AUDIOSLAVE ......... BIG & RICH 7T BREAKING BENJAMIN 157 CIARA . .. 35 DADDYYANKEE ... .. B1 EMINEM . .82 W JODECI . ... CAROLE KING . 17 L0S LONELY BOY3 .‘es
SO B - AVENGED SEVENFOLD ‘68 BIROMAN 95 MICHAEL BUBLE ...... 45 CKY ... .. 110 HOWIEDAY ... ....79 ERIKAJO 50 m Al HAMILTON ...66 JACK JOHNSON . LUDACRIS .. . ... .. 84
TrE ALLAMERCAN BIZARRE L ERIC CLAPTON ......167 LEPARY ....... 76 THE GAM o HAWTHORNE HEIGHTS .60  MIKE JONES . .. LUNYTUNES & BBY
REJCE . ... . 6 THE BLACK DAHLIA KELLY CLARKSON .....13  GAVIN JEGRSW ._..... 9 H— GORILLAZ .. ......... HOT APPLEPIE .. ... 122 JUANES ............ PATTI LABELLE 14 RANKS .......... .
AVERIE .. 148 BACK: 0YS .30 MURDER 8 IMIH!IAIHM y_ ....... 5 COLOPLAY ... 4 CESTY'SCHLD...... 59 FALLOUT30Y . . .24 JOSHGRACIN 194 MARQUES HOUSTON .. .99
14 | Go to www.billboard.biz for complete chart data Data for week of JULY 30, 2005 | CHARTS LEGEND on Pzge 58
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TITLE
ARTIST (IMPRINT / PROMDTIDN LABEL)

WE BELONG TOGETHER

'LET ME HOLD YOU

BOW WOW FEAT. OMARION {COLUMBIA;
HOLLABACK GIRL

GWEN STEFANI (INTERSCOPE

PON DE REPLAY

RIHANNA (SRP/DEF JA/IDJME]
BEHIND THESE HAZEL EYES

KELLY CLARKSON (RCA/RMG)

GRIND WITH ME

PRETTY RICKY {ATLANTIC)

PIMPIN’ ALL OVER THE WORLD
LUDACRIS FEAT. BOBBY VALENTINO (DTP'DEF JAM ';UUTH,IDJMG)
GET IT POPPIN'

FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)

JUST A LIL BIT

50 CENT (SHADY AFTERMATH INTERSCOPE)

DON'T PHUNK WITH MY HEART

THE BLACK EYED PEAS (A&M INTERSCOPE)

CIARA FEAT. LUDACRIS (SHO"NUFF-MUSICLINE/LATACE/ZOMBA)
LOSE CONTROL

MISSY ELLIDTT (THE GOLD MIND/ATLANTIC)
CATER 2 U
_DESTINY'S CHILD (COLUMBIA)

DON’T CHA

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
LISTEN TO YOUR HEART
D.H.T. (ROBBINS)

FREE YOURSELF

FANTASIA (J/RMG)

YOU AND ME

LIFEHOUSE (GEFFEN)

LONELY NO MORE

ROB THOMAS (MELISMA/ATLANIIC)
SLOW DOWN

BOBBY VALENTING (OTP/DEF JAM/IDIMG)
GIVE ME THAT

WEEBIE FEAT.BUN B (TRILL/ASYLUM/ATLANTIC)
DREAMS

THE GAME (A TERMATH/G-UNIT/INTERSCOPE)
SCARS

PAPA ROAGH (EL TONAL/GEFFEN)

LET ME GO
3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG)
AS GOOD AS | ONCE WAS
TOBY KEITH (DREAMWORKS (NASHVILLE))
MAKE HER FEEL GOOD
TEAIRRA MARI (MUSICLINE/ROC-A-FELLA/IDIMG)

ns, comprised of top 40, adult contemporary, R&B/hi
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s a day, 7 days a week.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
PON DE REPLAY
| RIHANNA (SRP/DEF JAM/IDIMG)
LOSE CONTROL
_MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)
THESE BOOTS ARE MADE FOR WALKIN'
JESSICA SIMPSON (COLUMBIA)
HOLLABACK GIRL
GWEN STEFANI (INTERSCOPE)

DON'T CHA
THE PUSSYCAT DOLLS (A&M/INTERSCDPE)

DON'T PHUNK WITH MY HEART
THE BLACK EVED PEAS (A&N/INTERSCOPE)
FEEL GOOD INC

GORILLAZ (PARLOPHONE/VIRGIN)

WE BELONG TOGETHER

MARIAH CAREY (ISLAND/\0.1G)

BEST OF YOU

00 FIGHTERS (ROSWELL/RCA/RME)
BEVERLY HILLS

WEEZER (GEFFEN)

BEHIND THESE HAZEL EYES
KELLY CLARKSON (RCA/RMG)

SWITCH

WILL SMITH (OVERERODK/INTERSCOPE)

YOU AND ME

LIFEHOUSE (GEFFEN)

LISTEN TO YOUR HEART

DHT (ROBBING)

SPEED OF SOUND

COLDPLAY (CAPITOL)

SCARS

PAPA ROACH (EL TONAL/GEFTEN) ]
SUGAR, WE'RE GOIN’' DOWN

FALL OUT BOY (FUELED BY RAVEN/ISLANO/IDJMG)
TRAPPED IN THE CLOSET
R, KELLY (JIVE/ZOMBA}

GET IT POPPIN’

_FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)
JUST A LIL BIT

50 CENT {SHADY/AF TERMATH/INTERSCOPE)
HOLIDAY

GREEN DAY (REPRISE)

MR. BRIGHTSIDE

THE KILLERS (ISLANO/IDIMG)

THESE WORDS

NATASHA BEDINGFIELD (EPIC)

COLLIDE

HOWIE DAY (EPIC)

CHARIOT

GAVIN DEGRAW (J/RME)

CEAT

0:::::00:000::000:000:

&
@
W

MARIAH CAREY (ISLAND/IDIMG) i
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TITLE
ARTIST (IMPRINT / PROMDTION LABEL)

MUST BE NICE

LYFE JENNINGS (COLUMBIA)

HOW TO DEAL

FRANKIE J (COLUMBIA)

BACK THEN
_MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.)
SWITCH

WILL SMITH (OVERBROOK/INTERSCDPE)
BABY I'M BACK
BABY BASH FEAT. AKON (LATIUM/UNIVERSAL/UMRG)
FAST CARS AND FREEDOM
RASCAL FLATTS (LYRIC STREET)

- SOMETHING MORE
- SUGARLANO (MERCURY)

SUMMER NIGHTS
LIL ROB (UPSTAIRS)
SINCE U BEEN GONE
KELLY CLARKSON (RCA/RMG)
SPEED OF SOUND
COLDPLAY (CAPITOL)
MISSISSIPPI GIRL
FAITH HILL (WARNER BROS. (NASHVILLE)/WRN)
BADD
YING YANG TWINS (COLLIPARK/TVT)
HOLIDAY
GREEN DAY {REPRISE)
SO SEDUCTIVE
TONY YAYD FEAT. 50 CENT (G-UNIT/INTERSCOPE)
BOULEVARD OF BROKEN DREAMS
_GREEN DAY (REPRISE)
OUTTA CONTROL (REMIX)
50 CENT FEAT. M0BB OEEP (SHADY/AFTERMATH/INTERSCOPE)
INCOMPLETE
BACKSTREET BOYS (JIVE/ZOMBA)
YOU’LL BE THERE
GEORGE STRAIT (MCA NASHVILLE)
PLAY SOMETHING COUNTRY
BRODKS & DUNN {ARISTA NASHVILLE)
MR. BRIGHTSIDE
THE KILLERS (ISLAND/IDJMG)
CHARIOT
GAVIN DEGRAW (J/AMG)
DEM BOYZ
BOYZ N DA HDOO (BAD BOY SOUTH/BAD BOY)
LA TORTURA
ISHAKIRNTEERTTALEIANDROISANZY(ERIG/SONVIDISCOS)
COLLIDE
HOWIE DAY (EPIC) -
MAKING MEMORIES OF US
KEITH URBAN (CAPITOL (NASHYILLE))
tian formats,
d Hot 100.

TITLE
ARTIST (IMPRINT / PROMOTION | ABEL)

SINCE U BEEN GONE
KELLY CLARKSON (RCA/RMG)

B3 cent

PIMPIN' ALL OVER THE WORLD
LUDACRIS FEAT BOBBY VALENTIND (OTP/DEF JAM SOUIH/ID.LG\
LET ME HOLD YOU

BOW WOW FEAT. OMARION (COLUMBIA)

BACK THEN

MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.)
GRIND WITH ME
PRETTY RICKY (ATLANTIC)
BE MY ESCAPE
RELIENT K (GOTEE/CAPITOL) =
UNTITLED (HOW CAN THIS HAPPEN TO ME?)
SIMPLE PLAN (LAVA

LONELY NO MORE
ROBTHOMASIM EISMA/ATEANTIC)
INCOMPLETE

BACKSTREET BOYS (JIVE/ZOMBA)

OH

CIARA FEAT. LUDACHIS (S110'NUFF-MUSICLINE/LAFACEZZOMBA)
HELENA (SO LONG & GOODNIGHT)
MY CHEMICAL ROMANCE (REPRISE)

BREATHE (2 AM)

ANNA NALICK (COLUMBIA)

cooL
GWEN STEFANI (INTERSCOPE)

B.Y.0.B.

SYSTEM DF A DOWN (AMERICAN/COLUMBIA)

AS GOOD AS | ONCE WAS

TOBY KEITH (DREAMWORRS (NASHVILLE))

JUST THE GIRL

THE CLICK FIVE (LAVA)

LET'S GET IT STARTED

THE BLACK EYED PEAS (A&M INTERSCDPE)

LET ME GO

3 DODRS DOWN (REPUBLIC/UNIVERSAL/UMRG)
YEAH!

USHER FEAT. LIL JON & LUOACRIS (LAFACE/ZDMBA)
1, 2 STEP

_CIARA (SHD'NUFF-MUSICLINE/JIVE/ZOMBA)

RICH GIRL

GWEN STEFANI FEAT. EVE (IN1ERSCOPE)

100 YEARS

FIVE FOR FIGHTING (AWARE/COLUMEIA)

LIVE LIKE YOU WERE DYING

TIM MCGRAW (CURB)

LA TORTURA

SHAKIRA FEAT. ALEJANDRO SANZ (SONY DISCOS/EPIC)
SOMEBODY TOLD ME

THE KILLERS {ISLAND/IDJMG)

DaEam

10100310+ 3

For chart reprints call 646.654.4633
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TITLE 2 ]
L=
ARTIST (IMPRINT / PROMOTION LABEL) =& = it
YOU AND ME ‘ »
- LIFEHOUSE (GEFFEN) B A
LONELY NO MORE ¢ 2 1
ROB THOMAS (MELISMA/ATLANTIC)
SPEED OF SOUND r e 3
COLDPLAY (CAPIIOL) !
BEHIND THESE HAZEL EVES ¢ a4
ﬁv CLARKSON (RCA/RMG}
LET ME GO ,g} 6
3 DOORS 0OWN (REPUBLIC/UNIVERSAL/UMRG) szl d
CHARIOT 6 3
GAVIN DEGRAW (J RMG)_ i
BOULEVARD OF BROKEN DREAMS 7- 3
GREEN DAY {REPRISE) =
BREATHE (2 AM) :
ANNA NALICK (COLUMBIA) ﬂ 2 o v
SINCE U BEEN GONE a 3
KELLY CLARKSON (RCA/RMG) 2 =
COLLIDE 1
HOWIE DAY (EPIC) ﬂ @ D
THIS IS HOW A HEART BREAKS @, n
ROB THOMAS (MELISMA/ATLANTIC) A
BETTER NOW
COLLECTIVE SOUL (EL) ) = 1
A LIFETIME 3
BETTER THAN EZRA (SO[IG,ARTEM\_S‘ 13‘_ i
HOLIDAY
GREEN DAY (REPRISE) = - i ﬁ 149 2
GIVE A LITTLE BIT : g
600 GO DOLLS (WARNER BROS.) r @ ‘7
GET TO ME @ 18
TRAIN (COLUMBIA)
WORDPLAY :
JASON MRAZ (ATLANTIC) - ﬂ VY 1’
MR. BRIGHTSIDE
THE KILLERS (ISLAND/IDJMG) o e °
HOLLABACK GIRL e 19
GWEN STEFANI {INTERSCDPE}
ONLY YOU @ 20
JOSH KELLEY (HOLLYWOOQD) .
AMERICAN BABY @ 23
DAVE MATTHEWS BAND (RCA/RMG) B
INCOMPLETE .
BACKSTREET BOYS (JIVE/ZOMBA) o @ 2
RICH GIRL @ 2
_ GWEN STEFANI FEAT. EVE (INTERSCOPE) .
WE BELONG TOGETHER e 2
MARIAH CAREY (ISLANO/IDJMG)
FALL TO PIECES 2
AVRIL LAVIGNE (RCA/RMG) P,

45
23
58
14
43
32
43
43
27
18
4
46
61

24
9

25

= TITLE
Al

T

RTIST (MPRINT / PROMOTION LABEL)
HOME
MICHAEL BUBLE (143/REPRISE
BREAKAWAY
KELLY CLARKSON (WAL DISKEY/HDLLYWOOD)

LONELY NO MORE
ROB THOMAS (MELISMA/ATLANTIC)

HEAVEN

LS LONELY BDYS (OR/EPIC)

INCOMPLETE

BACKSTREET BOYS (JIVE/ZDMBA)
DAUGHTERS

JOHN MAYER (AWARE/COLUMBIA)
GIVE A LITTLE BIT

G0O GOO 0OLLS (WARNER BRDS }

LIVE LIKE YOU WERE DYING
TIM MEGRAW (CURB)

SHE WILL BE LOVED
MARDONS (OCTDNE/J/RMG)

TRUE

RYAN CABRERA (E VL A ATLANTIC)
BREATHE (2 AM)

ANNA NALICK (COLUMBIA)

IN MY DAUGHTER’S EYES
__MARTINA MCBRIDE (RCA NASHVILLE)
I'LL BE AROUND

DARYL HALL JOHN OATES (U-WATCH/DK-E)
YOU’LL THINK OF ME

KEITH URBAN (CAPITOL)

COLLIDE

HOWIE DAY (EPIC

WE BELONG TOGETHER
_MARIAH CAREY (ISLAND/IDJME)

HOMESICK

MERCYMEI(NO/CURS)- ______ =
SUNDAY MORNING

MARGONS (OCTONE/J/RMG)

OOH CHILD

DARYL HALL JOHN BATES (UJVN_CH“DK~E)
| COULD

_KIMBERLEY LOCKE (CURB)

NO MORE CLOUDY DAYS
EAGLES (ERC)

INSIDE YOUR HEAVEN
CARRIE UNDERWODOD (ARISTA/RMG)
BLESS THE BROKEN ROAD
_RASCAL FLATTS (LYRIC STREET/HOLLYWOOD)
HEAR ME (TEARS INTO WINE)

_JI_M BRICKMAN FEAT MICHAEL BOLTON (WINDHAM HILL/RCA VICT
YOU TOUCH MY HEART

PHIL COLLINS (RENDEZVOUS)

|

BB BB DR DB D B

BB BB

BB BB

B B

e -

NS aE -4
TITLE g a2l LEES TITLE 2
ARTIST (IMPRINT / PROMOTION LABEL) o <2 2Z ARTIST (IMPRINT / PROMOTION LABEL) o
THIS IS HOW A HEART BREAKS 1 0113 BEST OF YOU fr
ROB THOMAS (MELISMA/ATLANTIC) RSN FOO FIGHTERS (RDSWELL/RCA/RMG) i
BOULEVARD OF BROKEN DREAMS 2 2 g THE HAND THAT FEEDS
GREER DAY (REPRISE) L _NINE INCH NAILS (NUTH{NG'iI.‘E{RSCL‘PE)i
BLESS THE BROKEN ROAD B e 5 43 FEEL GOOD INC
EEALFLATTS (LYRIC .“EE‘_?) __Ji GﬂLLAZ_ LPARLOPHONE/VIHG N) o
DIAMONDS FROM SIERRA LEONE 4 3 17 BEVERLYHILLS
KANYE WEST (ROC A-FELLA/OEF JAM 1DJMG) -~ WEEZER IGEFFEN
SUGAR (GIMME SOME) e 7 14 REMEDY ¢
TRLCK 0ADOY (SLIP-N-SLIDE/ATLANTIC - SEETHER (WIND-UP)
HATE IT OR LOVE IT ® e 4 17 BYOSB. £r
THE GAME FEAT. 50 CENT (SHADY/AFTERMATH/INTERSCOPE) SYSTEM OF A DOWN (AMERiCAN COLUMBIA)
DIRTY LITTLE SECRET ° g 5 WAKE ME UP WHEN SEPTEMBER ENDS o
LHE ALL-AMERICAN REJECTS (D_KLG@‘\ SE/INTERSCOPE) GREEN DAY (REPRISE)
MISSISSIPPI GIRL RIGHT HERE
FAITH HILL (WARNER BROS (NASHVILLE)WRN/WARNER BRO o 8 9 STAIND (FLIP/ATLANTIC) - ﬁ
ASS LIKE THAT e § 13 SPEED OF SOUND &
EMINEM_ (SHADY/AFTERMATH/INTERSCOPE) COLOPLAY {CAPITOL) - = 2
SGT. PEPPER’S LONELY HEARTS CLUB BAND 10 10 1 CAN'T REPEAT *r
EAUL MCCARTNEY WITH U2 (INTERIWEPE,_ —_— THE DFFSPRING {COLUMBIA)
BREAKAWAY m 44 7 GIRL
KELLY CLARKSDN (WALT DISNEY/RCA/HOLLYWOOD/RMG) = BECK (INTERSCOPE)
BABY I’'M BACK @ 19 18 HELENA (SO LONG & GOODNIGHT)
BABY BASH FEAT. AKON (LATIUM UNIVERSAL/UMRG) MY CHEMICAL ROMANCE (Rfifil_ f)
LONELY HOLIDAY
AKDN (SRC/UNIVERSAL/UMRG) - 13 12 26 GREEN DAY (REPRISE) ﬁ
CANDY SHOP @ 5 3 DOESN'T REMIND ME Tr
S0 CENT FEAT. OLIVIA (S!I}DV.AFIERMATH/II!TES&PE)_ s 5UD|DSLAVE {EPIC INTERSCOPE .
MAKING MEMORIES OF US $5 13 p; AN HONEST MISTAKE
KEITH URBAN (CAPITOL (NASHV!LLE)) THE BRAVERY {ISLAND, IDJMG)
CLOCKS HAPPY?
COLDPLAY (CAPITOL) ® JoN] [16) |23 MUDVAYNE (EPIC) ‘ﬁ
TIME OF YOUR LIFE (G00D RIDDANCE) g @ 19 g SUGAR, WE’RE GOIN' DOWN
GREEN DAY (REPRISE) B i F_ALL DUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
SHE WILL BE LOVED 2] 18 17 § MAKEA MOVE
MAROON5 {OCTONE/Y, I{MﬁG)_ = INCUBUS (IMMORTAL/EPIC)
FAST CARS AND FREEDOM @ 18 7 COLORS o
RASCAL FLATTS (LYRIC STREET) CROSSFADE (FG/COLUMBIA) 1.8
SAVE A HORSE (RIDE A COWBOY) @ 29 1o SWING LIFE AWAY
BIG & RICH (WARNER BROS QA_ASH!B EQ.WRN) - = RISE AGAINST (GEFFEl)
HOW TO DEAL 21 15 13 BLUE ORCHID
FRANKIE J (COLUMBIA) THE WHITE STRIPES (THIRD MAN/V2)
| DON'T WANT TO BE ] 22 2 19 BE YOURSELF
GAVIN DEGRAW (J/RMG) AUDIOSLAVE (EP]_C/INYERSCOPE)
1985 a @ 24 3 STARS
BOWLING FOR SOUP (SILVERTONE/JIVE/ZOMBA) — SWITCHFDDT (COLUMBIA)
SOMETHING MORE @ 33 » WE ARE ALL ON DRUGS
SUGARLAND (MERCURY} WEEZER (GEFFEN)
AMERICAN IDIOT ] 39 2 ALL THESE THINGS THAT I'VE DONE
GREEN DAY (REPRISE) o 5 e THE KILLERS {ISLAND/IDJMG)
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WE BELONG TOGETHER
MARIAH CAREY (ISLAND/IDJMG)

DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS (ABM/INTERSCOPE)

-BEHIND THESE HAZEL EYES
KELLY CLARKSON (RCA/RMG)

HELENA (SO LONG & GOODNIGHT)
MY CHEMICAL ROMANCE (REPRISE) )
B.Y.O.B.
SYSTEM OF A DOWN (AMERICAN/COLUMBIA)
OBSESSION (NO ES AMOR)
FRANKIE J FEAT. BABY BASH (COLUMBIA)
AS GOOD AS | ONCE WAS
TOBY KEITH (DREAMWORKS (NASHVILLE))
ASS LIKE THAT
EMINEM (SHADV/AFTERMATH/INTERSCOPE)
ENERGY
NATALIE FEAT. BABY BASH (LATIUM/UNIVERSAL/UMRG)
LIVE LIKE YOU WERE DYING
TIM MCGRAW (CURB)
NOTICE ME
NB RIDAZ FEAT. ANGELINA (NASTYBOY/UPSTAIRS)
LIKE YOU
DADDY YANKEE (EL CARTEL/VI/MACHETE)
', BELLY DANCER (BANANZA)
| _AKON (SRC/UNIVERSAL/UMRG)
DIAMONDS FROM SIERRA LEONE
KANYE WEST (ROC-A-FELLA/OEF JAM/IDJMG)
- DIRTY LITTLE SECRET
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE!
SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)
MISSISSIPPI GIRL
FAITH HILL (WARNER BROS. (NASHVILLE)/WRN)
SGT. PEPPER'S LONELY HEARTS CLUB BAND
PAUL MCCARTNEY WITH U2 {INTERSCOPE)
CATER 2 U
DESTINY'S CHILD (COLUMBIA)
GIRLFIGHT
BROOXE VALENTINE FEAT. LIL JON & BIG BOi (SUBLIMINAL/VIRGIN)
GOIN' CRAZY
NATALIE (LATIUM/UNIVERSAL/UMRG)
SLOW DOWN
BOBBY VALENTING (DTP/DEF JAM/IDJMG)
MAKING MEMORIES OF US
KEITH URBAN (CAPITDL (NASHVILLE})
iT'S LIKE THAT
MARIAH CAREY (ISLAND/IDJMG)
FAST CARS AND FREEDOM
RASCAL FLATTS (LYRIC STREET)
ALMOST
BOWLING FOR SDUP (SILVERTONE/JIVE/ZOMBA)
SOMETHING MORE
SUGARLAND (MERCURY)
GIVE ME THAT
WEBBIE FEAT. BUN B (TRILL/ASYLUM/ATLANTIC)
DREAMS
THE GAME (AFTERMATH/G-UNIT/INTERSCOPE)
SO SEDUCTIVE
TDNY YAYD FEAT. 50 CENT (G-UNIT/INTERSCOPE})
AMERICAN BABY
DAVE MATTHEWS BAND (RCA/RMG)
OUTTA CONTROL (REMIX)
50 CENT FEAT. MOBB DEEP (SHADY/AFTERMATHINTERSCOPE)
DON‘T WORRY 'BOUT A THING
SHEDAISY (LYRIC STREET)
OKAY
NIVEA FEAT. LIL JON & YOUNGBLOOOZ {JIVE/ZDMBA)
PICKIN' WILDFLOWERS
KEITH ANDERSON (ARISTA NASHVILLE)
1 THING
AMERIE (COLUMBIA)
A REAL FINE PLACE TO START
SARA EVANS (RCA NASHVILLE)
OHIO (COME BACK TO TEXAS)
BOWLING FOR SOUP (SILVERTONE/JIVE/ZOMBA)
SITTING, WAITING, WISHING
JACK JOHNSON (JACK JOHNSON/BRUSHFIRE/UMRG)

DON'T CHA

THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES (ARMANTERSCOPE)
PON DE REPLAY

RIHANNA (SRP/DEF JAM/IDJMG)
HOLLABACK GIRL

GWEN STEFANI (INTERSCOPE)

LISTEN TO YOUR HEART

D.K.T. (ROBBINS

SWITCH

WILL SMITH (OVERBROOK/INTERSCOPE)
SCARS

PAPA ROACH (EL TONAL/GEFFEN)

LOSE CONTROL

MISSY ELLIOTT (THE GOLD MINO/ATLANTIC)
YOU AND ME

LIFEHOUSE (GEFFEN)

GET IT POPPIN'

FAT JOE FEAT. NELLY (TERROR SQUAO/ATLANTIC)
INSIDE YOUR HEAVEN

CARRIE UNDERWODD (ARISTA/AMG)

THESE BOOTS ARE MADE FOR WALKIN'
JESSICA SIMPSON (COLUMBIA

JUST A LIL BIT

50 CENT (SHADY/AFTERMATH/INTERSCOPE)

CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)
LET ME GO

3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG)

BABY I'M BACK

BABY BASH FEAT. AKON (LATIUM/UNIVERSAL/UMRG)
INSIDE YOUR HEAVEN

BO BICE (RCA/RMG)

SINCE U BEEN GONE

KELLY CLARKSON (RCA/RMG)

BEVERLY HILLS
WEEZER (GEFFEN)
HOLIDAY
GREEN DAY (REPRISE)
MR. BRIGHTSIDE
THE KILLERS (ISLAND/IDIMG)
. GRIND WITH ME
__PRETTY RICKY (ATLANTIC)
cooL
GWEN STEFANI (INTERSCOPE)

THESE WORDS
NATASHA BEDINGFIELD (EPIC)

-—UNTITLED (HOW CAN THIS HAPPEN TO ME?)
SIMPLE PLAN (LAVA)

CHARIOT
GAVIN DEGRAW (J/RMG)
SPEED OF SOUND

" COLDPLAY (CAPITOL)
FEEL GOOD INC
GORILLAZ (PARLOPHONE/VIRGIN)
HOW TO DEAL
FRANKIE J (COLUMBIA)
LONELY NO MORE
ROB THOMAS (MELISMA/ATLANTIC)
BEST OF YOU
FOO FIGHTERS (ROSWELL/RCA/RMG)
COLLIDE
HOWIE DAY (EPIC)

INCOMPLETE
BACKSTREET BOYS (JIVE/ZOMBA)
. ‘s LET ME HOLD YOU
~_BOW WOW FEAT. OMARION (COLUMBIA)

SUGAR (GIMME SOME) WORDPLAY
TRICK DAODY (SLIP-N-SLIDE/ATLANTIC) JASON MRAZ (ATLANTIC)
. PIMPIN' ALL OVER THE WORLD BLUE ORCHID
LUDACR!S FEAT. BOBBY VALENTINO (DTP/DEF JAM SOUTHADJMG) THE WHITE STRIPES (THIRD MAN/V2)
“WAR, WE'RE GOIN' DOWN I'M A KING
FALL OUT BOY (FUELED BY RAMEN/ISLANO/IDJMG) PSC FEAT. T.i. & LIL SCRAPPY (GRAND HUSTLE/ATLANI&
DEM BOYZ

l " TRAPPED IN THE CLOSET
] R. KELLY (JIVE/ZOMBA) e
-. HATE IT OR LOVE IT GIRL

THE GAME FEAT. 50 CENT (AFTERMATH/G-UNITAINTERSCOPE DESTINY'S CHILD (COLUMBIA)

LONELY ERRTIME
. _AKON (SRC/UNIVERSAL/UMRG) NELLY FEAT. JUNG TRU & KING JACDB (DERRTY/UNIVERSAL/UMRG)

JUST THE GIRL JUST WANT YOU TO KNOW
THE CLICK FIVE (LAVA) BACKSTREET BOYS (JIVE/ZOMBA)

© SUMMER NIGHTS g~ PLAYA'S ONLY
LIL ROB (UPSTAIRS) ] = R. KELLY FEAT. THE GAME (JIVE/ZOMBA)
CANDY SHOP ~ AN HONEST MISTAKE
50 CENY FEAT. OLIVIA {SHADY/AFTERMATH/INTERSCOPE THE BRAVERY (ISLAND/IDJMG)
LA TORTURA STILL TIPPIN'
~_SHAKIRA FEAT. ALEJANORO SANZ (EPIC) MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS )
BACK THEN ALL THESE THINGS THAT {'VE DONE
X MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.} THE KILLERS (ISLANO/IDJMG)

E MY ESCAPE TECHNOLOGIC
- *_RELIENT K (GOTEE/CAPITDL)

; ! DAFT PUNK (VIRGIN)
BREATHE (2 AM) . GET RIGHT
ANNA NALICK (COLUMBIA]

JENNIFER LOPEZ (EPIC)
THIS IS HOW A HEART BREAKS @

BOYZ N DA HOOD (BAD BOY SOUTH/BAD BOY)

BABY GIRL
ROB THOMAS (MELISMA/ATLANTIC) ™" (=" SUGARLAND (MERCURY)

POF 100: Fhetop Pop singles & tracks, according to mainstream top 40 -adio audiance impressions measured by Nielsen
3rozccast Data Systems, and sales compiled by Nielsen SoundScar. See Chart Leend for rules and explanations. © 2005, VNU
3usiress Meda, (nc. and Nielsen SoundScan, Inc. All rigﬂns reservec. POP 100 AIFPLAY: Legend located below chart. SINGLES
SALES: This cata is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2005,
“NL 3us r=ss Media, Inc. All rights reserved. HITPREDICTOR: See Znar: Legend for rules and explanations. © 2005, Promosquad
and FitPredictzr are trademarks of Think Fast LLC.
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% POP 100 AIRPLAY

WE BELONG TOGETHER
MARIAH CAREY (ISLAND/IBIMG)
BEHIND THESE HAZEL EYES
KELLY CLARKSDN (RCA/RMG)
DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS (A&M/INTERSCOPE)
PON DE REPLAY
RIHANNA (SRP/DEF JAM/IDJMG)
DON'T CHA
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
LISTEN TO YOUR HEART
D.H.T. (ROBBINS)
SCARS
PAPA ROACH (EL TONAL/GEFFEN)
HOLLABACK GIRL
GWEN STEFANI (INTERSCOPE)
SWITCH
WILL SMITH (OVERBROOK/INTERSCOPE)
GET IT POPPIN'
FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)
LET ME GO
| 3 DOORS DOWN (REPUBLIC/UNIVERSAL/UMRG)
. YOU AND ME

LIFEHOUSE (GEFFEN)
OH
CIARA FEAT. LUDACRIS (SHONUFF-MUSICLINE/LAFACE/ZOMBA}
BABY I'M BACK
BABY BASH FEAT. AKON (LATIUM/UNIVERSAL/UMRG)
JUST A LIL BIT
50 CENT (SHADY/AFTERMATH/INTERSCOPE)
- HOW TO DEAL
FRANKIE J (COLUMBIA}
cooL
GWEN STEFANI (INTERSCOPE)
SINCE U BEEN GONE
KELLY CLARKSON (RCA/RMG)
GRIND WITH ME
| _PRETTY RICKY (ATLANTIC)

UNTITLED (HOW CAN THIS HAPPEN T0 ME?)
SIMPLE PLAN (LAVA)
LOSE CONTROL
MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)
SUGAR (GIMME SOME)
TRICK DADDY (SLIP-N-SLIDE/ATLANTIC)
LONELY NO MORE
" ROB THOMAS (MELISMA/ATLANTIC)

HOLIDAY

* GREEN DAY (REPRISE)
MR. BRIGHTSIDE
1 3 THE KILLERS (ISLAND/IDJMG)

115 mairstream top 40 stations are electronically monitored 24 houss a =2y,

7 days a~week This data is used to compile the Pop 100

CARRIE UNDERWOOD (ARISTA/RMG)

S EeE M|

BE-3 - T

INSIDE YOUR HEAVEN/VEHICLE
B0 BICE (RCA/RMG)

DON'T CHA
THE PUSSYCAT OOLLS (A&M/INTERSCOPE)

TAURUS HERE
TAURUS (LANDMINE)

LONELY
AKON (SRC/UNIVERSAL/UMRG)

IN THE KITCHEN/TRAPPED iN THE CLOSET (CHAPTER 1 OF 5)
R. KELLY (JIVE/ZOMBA)

WHEN YOU TELL ME THAT YOU LOVE ME
AMERICAN 100L FINALISTS SEASON 4 (RCA/RMG)

DO YOU BELIEVE IN MAGIC
ALY & A.J. (HOLLYWOOD)

LOSE CONTROL
MISSY ELLIOTT (THE GOLD MINO/ATLANTIC)

THAT GIRL
TRE' FEAT. TWENTY I (SEL'SUM)

FROM THE BOTTOM OF MY HEART
STEVIE WONDER (MOTOWN/UMRG)

WAIT (THE WHISPER SONG)
YING YANG TWINS (COLLIPARK/TVT)

ALL BECAUSE OF YOU
HOUSTON (T.U.6./UNIVERSAL/UMAG)

DIAMONDS FROM SIERRA LEONE
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

LISTEN TO YOUR HEART
D.H.T. (ROBBINS)

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)

SO SEDUCTIVE
TONY YAYD FEAT. 50 CENT (G-UNIT/INTERSCOPE)

CRY 4 ME
OOLLA & SKEET (BALL 80Y)

I DREAMS
THE GAME (AFTERMATH/G-UNIT/INTERSCOPE)

- Go!
COMMON (G.0.0.0 /GEFFEN)

DREAM BIG
RYAN SHUPE & THE RUBBER BAND (CAPITOL (NASHVILLE))

SOLDIER
DESTINY'S CHILD FEAT. T1. & LIL WAYNE (COLUMBIA)

HOLLABACK GIRL
GWEN STEFANI (INTERSCOPE)

LOSE MY BREATH
DESTINY'S CHILD (COLUMBIA)

GET IT POPPIN'
FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)

AIRPLAY MONITORED BY SALZE DATA COMPILED 8Y
N N
Nielsen Nizlsen

Broadcast Data Scurd€ean
Systems

INCOMPLETE

TREET BOYS (JIVE/ZON B4}
CHARIOT
GAVIN DEGRAW

THESE WORDS

LET ME HOLD YO
BOW WOW FEAT. OMARION (1
COLLIDE

IE DAY (EPIC)
SPEED OF SOUND
COLDPLAY (CAPITOL)
LIKE YOU
DADDY YANKEE (EL CARTELA/IAM_CHETE)

%

PIMPIN' ALL OVER T +4E WORLD
LUDACRIS FEAT, BOBEY VALENTING (DTFDEF AM SOUTHILAMC

BEVERLY HILLS
S8 WEEZER (GEFFEN)

 SUMMER NIGHTS

= _LIL ROB (UPSTAIRS}

" NOTICE ME

£\ _NB RIDAZ FEAT. ANGELINA (NASTWBCY UPSTAIRS !

* HATE IT OR LOVE IT
THE GAME FEAT 50 CENT {AFTE:

REAMTINTERSOOPE)

OBSESSION (NO £S AMOR)

RANKIE J FEAT. BABY BASH COLIMB A
ENERGY ;
NATALIE FEAT. BABY BASH (LTI Jh-NWERSAL/UMRG) .
BELLY DANCER (BAMANZA)
S AKON (SRC/UNIVERSAL/UME G

LONELY l

KDN (SRC/UNIVERSAL/UMRG

CANDY SHOP
" _50 CENT FEAT. QLIVIA (SHADY AFTERAA H/INTERSCOPE)

~ SHAKE IT OFF
~ _MARIAH CAREY (ISLAND/IDJAC)

OUTTA CONTROL (RE VIX) i

= 50 CENT FEAT. MOBB DEEP (SHADY.AF ERht RS20P
THESE BOOTS ARE MADE Z0OF WALKIN' .
' _JESSICA SIMPSON (CO

. GOIN' CRAZY
®_NATALIE (LATIUM/UNIVERSA_ /BNC
JUST THE GIRL :
" _THE CLICK FIVE (LAVA)
LA TORTURA
SHAKIRA FEATURING ALEJAMDFO 3AN: (EPIC) L
OKAY
HIVEA FEAT. LIL JON & YDUNSALODCZ JIVE/ZDMEA)

GIRLFIGHT
BROOKE VALENTINE (SUBLIM {NALYV R3IN)

1 HITPREDICTOR

promcsouad

£ RO3 THOMAS
¥ CARRIE UNDERWOOD
£ FOD FISHTERS

LFSHIUSE

G&EN STEFAN!
GRZEN DFY

MARIAH CAREY

TFE CLICK FIVE
BACKSTREET BOYS
BJONLING FOR SOUP

KZITH URBAN

BRCKSTREET BOYS

KETHPURBAN
D=F LEPPARD
>WEN STEFAN!
S MPLE PLAN

P3PA R0ACH

# CAIRIE UNDERWOOD
1 KE_LY CLARKSON

DLRYL HALL JOHN OATES
K WBERLEY LOCKE
R&SCAL F_ATTS

JESSE MOCARTNEY

% SYSTEW OF A DOWN

AJDIGSLAVE
CROSSFAJE

DS TURBED

DA 3K NEW DAY
u2

Ol LADY PEACE

Data for week of JULt 30, 2005 | CHARTS LEGEMND on Page 58
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SALES DATA COVP LB BY
N
N €lsen
SeurdScan

TOP

Title

PYOTCR JIVE 70214/70MBA (18.98/12.38) & TP3 Reloaded 1

SLIM THUG

STAR TRAK/GEFFEN 003506*/INTERSCOPE (13.98/8.98)
BOW WOW

GOLUMBIA 93505*/SONY MUSIC (18.98) ®
MARIAH CAREY

ISLAND 003943*/IDJMG (1398}

MISSY ELLIOTT

THE GDLD MIND/ATLANTIC 83779*/AG {18.98)

YING YANG TWINS

COLLIPARK 2520*/TVT (17.98/1198) U.S.A.: United State Of Atlanta m
DIPSET

DIPLOMATS 5835/K0CH (17.98) Diplomats & DukeDaGod Present: More Than Music, Vol. 1 ..

o MIKE JONES
: SWISHAHOUSE/ASYLUM 49340*/WARNER BRDS. (18 98]

WEBBIE

TRILL 83825/ASYLUM (18.98)
SOUNDTRACK

GRAND HUSTLE/ATLANTIC B3822*/AG {18.98)
LYFE JENNINGS

COLUMBIA 90946/50NY MUSIC (12.98)
BOYZ N DA HOOD

BAD BOY SOUTH/BAD BOY 83810/AG (18 98)

Already Platinum 2

p—

The Emancipation Of Mimi [ﬂ E

The. Cookbook m.

Who Is Mike Jones? Ml

Savage Life ﬁ.

Hustle & Flow

Lyfe 268-192 ﬁ.

Boyz N Da Hood n

COMMON Be @
6.0.0.D./GEFFEN 004670*/INTERSCOPE (13.98/8.98) ® |
KEM !

Wi MOTOWN 004232/UMRG (13.98) Album Il 5 H
CASSIDN I'm A Hustla

FULL SURFACE/J 68073*/RMG (18.98)

THE BLACK EYED PEAS

A&M 004341*/\NTERSCOPE {13.98/8.98)

PRETTY RICKY

ATLANTIC 83786/AG (18.98)

KEYSHIA COLE

A&M 003554 /INTERSCOPE (13.98)

ANTHONY HAMILTON

ATLANTIC 74695/RHINO (18.98)

50 CENT

SHADY/AFTERMATH 004092*/INTERSCOPE (13.98/8.98)

BOBBY VALENTINO

DTP/OEF JAM 004293*/1DJMG (13.98)

FATTY KOO

THE DAS LABEL/COLUMBIA 91256/SDNY MUSIC {11.98) &

VIVIAN GREEN

COLUMBIA 90761/SONY MUSIC (18.98)

FRAYSER BOY

HYPNOTIZE MINDS 68559/ASYLUM (17.98)

RAHEEM DEVAUGHN

JIVE 53723/Z0MBA (11.98)

DESTINY'S CHILD

COLUMBIA 92595/50NY MUSIC (18.98) @

JOHN LEGEND

6.0.0.D /COLUMBIA 92776*/SONY MUSIC (18 98) ©®

FANTASIA

J 642357 /RMG (18.98)

BIRDMAN

CASH MONEY 004220*/UMRG (13.98)

CIARA

SHO'NUFF-MUSICLINE/LAFACE 62819*/Z0MBA (18.98/12.98)

MARQUES HOUSTON

T.U.G/UNIVERSAL 004696/UMRG (13.98)

- THE GAME

& AFTERMATH/G-UNIT 003562*/INTERSCOPE (13.98/8.98)

FAT JOE

TERROR SQUAD/ATLANTIC 83749°/AG (18.98)

PATTI LABELLE

DEF SOUL CLASSICS 004639/10JMB (13.98)

OMARION

T..G./EPIC 92818/SONY MUSIC (18.98) ®

TA.

GRAND HUSTLE/ATLANTIC 83734°/AG (18.98)

SOUNDTRACK

5 ROWDY/MOTOWN 004615/UMRG (13.98)
LUDACRIS

DTP/DEF JAM SOUTH 003483*/IDJMG (13.98/8.98

(L7130 FRANKIE J

i COLUMBIA 90945/SONY MUSIC (18.98) ©

.~ FAITH EVANS

CAPITOL 77297 (18.98)

. AMERIE

COLUMBIA 90763/SONY MUSIC (18.98) ®

- CAPONE

I PAIN. TIME & GLORY 6*/FAST LIFE (17.98)

MASTER P

NEW NO LIMIT 5780*/KOCH (17.98)

112

DEF SOUL 004471*/10JMG (13.98)

VARIOUS ARTISTS

RAZOR & TIE 89096 {18.98)

| JODECI
UNIVERSAL/CHRONIGLES 001812/UME (13.98)

B.G.
CHOPPA CITY 5819/KOCH (17.98)
48 48 15 .3 DONNIE MCCLURKIN
- I3RS} VERITY 64137/20MBA (17.98)
DADDY YANKEE
EL CARTEL/VI 450639/MACHETE (15.98)
EMINEM
SHAOY/AFTERMATH 003771*/INTERSCOPE (19.98/8.98)
WILL SMITH
OVERBROOK 004306 /\NTERSCOPE (13.98)
3 GUCCI MANE
LAFLARE/BIG CAT 3016/TOMMY BOY (17.98)
VARIOUS ARTISTS
QUESTION MARK 60135/N0O TRYBE (18.98)
AKON
£ SRC/UNIVERSAL 000860*/UMRG (13.98)
JOSS STONE
S-CURVE 94897+ (18.98)

Monkey Business

Bluestars m.

The Way It Is

Soulife a‘

The Massacre (B

1
Disturbing Tha Peace Presents Bobby Valentino g

House Of Fatty Koo

Naked

W

Classic Moments r

Urban Legend 'i

Tyler Perry's Diary Of A Mad Black Woman

The Red Light District ﬁ

The One @ 3

The First Lady

Touch

Pain, Time & Glory 3

Back To The Future: The Very Best Of Jodeci -

]

The Heart Of Tha Streetz ..

Psalms, Hymns & Spiritual Songs ® 5

Ghetto Bill

Pleasure & Pain 5

Slow Motion

Barrio Fino

Encore

Lost And Found

Trap House

Wendy Williams Brings The Heat Vol. 1

Trouble M 13

==

Mind Body & Soul

Data for week >f JULY 30, 2005 | For chart reprints call 646.654.4633

See Charts Legend for rules and explanations. € 2005. VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABELI{PRICE)
USHER

LAFACE 63982/Z0MBA (18.98/12.98)

Title

Confessions

LAVA HOUSE 0001 (15.98}

LAVA HOUSE AND LIL 8OOSIE: CLICK CLACK CONNECTION

United We Stand, Divided We Fall l

' LIL JON & THE EAST SIDE BOYZ
BME 2690*/TVT (17.98/11 98) ®

Crunk Juice ..

7 BONE THUGS-N-HARMONY
) 37 RUTHLESS 25423 (18.98)

Greatest Hits : |
v

SOUNDTRACK
DERRTY/UNIVERSAL 004552*/UMRG (13.98)

LEELA JAMES

-_ WARNER BROS 48027 (13.98)

JAGUAR WRIGHT
SONG 51611/ARTEMIS {16.98)

st g
‘-9‘1}'.1.‘3_‘. JOHN CENA & THA TRADEMARC

WWE/COLUMBIA 92498/SDNY MUSIC (18.98)

WORD-CURB/EMICMG/VERITY 65344/Z0MBA (19.98/17.98)

&
The Longest Yard .
A Change is Gonna Come .
Divorcing Neo 2 Marry Soul !
You Can't See Me‘

WOW Gospel 2005 '

BEANIE SIGEL

VARIOUS ARTISTS
o

DOMG/CRIMINAL BACKGROUND 003082*/ID.JMG (13.98/8.98) = | .

The B. Coming

PITBULL
DIAZ BROTHERS 2560*/TVT (18.98/11.98)

M.L.A.M.I. (Money Is A Major Issue)

- 50 m MARIO

3RD STREET/J 61885*/RMG (18.98) ®

Turning Point |

£ 3 TLC
ARISTA 50208/Z0MBA (18.98)

Now & Forever: The Hits

| 9TH WONDER & BUCKSHOT
| DUCK DOWN 2012 (16.98)

TR
Chemistry

MEMPHIS BLEEK
ROC-A-FELLA/DEF JAM 004164 */iDJMG (13.98)

™ |
3
The Remix 1.

TJILL SCOTT
HIDDEN BEACH/EPIC 92773*/SONY MUSIC (18.98)

n[m DR. CHARLES G. HAYES AND THE WARRIORS
" ICEE INSPIRATIONAL 7206/ICEE (15.98)
723

Beautifully Human: Words And Sounds Vol. 2 !.

62 MINT CONDITION
CAGED BIRD 0474/IMAGE (15.98 CO/DVD) ®

' BIZARRE

RED HEAD/ARSENAL 87535/SANCTUARY URBAN {18.98)

NSANE AKA N.E.W.
| NSANE ENTERTAINMENT 10 (12.98)

ARTIST
|IMPRINT & NUMBER / DISTRIBUTING LABEL

CAPITOL 98430

GEORGE THOROGOOD & THE DESTROYERS

Livin' The Luxury Brown
3
Hannicap Circus .

Nationwide Slang
g

Title
DA TR oot "

Greatest Hits: 30 Years Of Rock

B.B. KING
GEFFEN/CHRONICLES 003854/UME

The Ultimate Collection

CHICAGO BLUES REUNION
OUT THE BOX 3016/BAYSIDE @

Buried Alive In The Blues

THE ROBERT CRAY BAND
SANCTUARY 84748

Twenty

THE FABULOUS THUNDERBIRDS
TONE-COOL 51633/ARTEMIS

Painted On

| n SUSAN TEDESCHI
= NEW WEST 6065

Live From Austin TX

EAGLE 20069

JOHN MAYALL AND THE BLUESBREAKERS

. ERIC CLAPTON
DUCK/REPRISE 48423*/WARNER BROS.

Me And Mr Johnson

TELARC BLUES 83622/TELARC

MARCIA BALL ,
ALLIGATOR 4903 Live! Down The Road
AEROSMITH o

COLUMBIA B7025*/SONY MUSIC Honkin' On Bobo
TAB BENOIT

Fever For The Bayou

TINSLEY ELLIS
ALLIGATOR 4904

Live-Highwayman

- VARIOUS ARTISTS
MAOACY 50799

Best Of Blues: 50 Hits

- ERIC CLAPTON
DUCK/REPRISE 4B926/WARNER BROS. ®

Sessions For Robert J

¥ RE- TOMMY CASTRO
15 g REENTRY] BLIND PIG 5094

BETWEEN THE BULLETS

‘PLATINUM’ FATTENS UP SLIM THUG

Rapper Sim Thug makes double bows at No. 2

this week. earning Hot Shot De-
but honers on Top R&B/Hip-
Hop Albums and The Billboard
209. Joining Slim Thug in the
latzer cha-t’s top 10 are six other
R&B;Hip-Hop Albums titles.
“Already Platinum” (Geffen)
sokd more than 128,000 units in
its first w=ek, by far Slim Thug’s
biggest N elsen SoundScan week

Soul Shaker

Road Dogs l

rgeorge@billboard.com

yet. His biggest prior solo album, indie set “Vol.
3: Da Bottom,” has sold 18,000
copies since it bowed in March.
His best prior rank on R&B/Hip-
Hop Albums was No. 37 for a

2003 album with Lil' Keke.
Noted for using the “chopped
and screwed” production tech-
nique, Slim Thug held off Bow
Wow’s “Wanted” on both charts.
—Raphael George

Go to www.billboard.biz for complete chart data | 49
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HOT

R&B/HIP-HOP
i i o : |

_ LET ME HOLD YOU
B80W WOW FEAT. {COLUMBIA/SUM}
CATER 2 U
DESTINY'S CHILD (COLUMBIA/SUM)

FREE YOURSELF
FANTASIA (J/RMG)

MUST BE NICE
LYFE {COLUMBIA/SUM)
PIMPIN’ ALL OVER THE WORLD
LUDACRIS FEAT. BOBBY VALENTINO (DTP/DEF JAM SOUTH/IDJMG)
SLOW DOWN
BOBBY VALENTINO (DTP/DEF JAM/IDJMG)
HOLLABACK GIRL
15 GWEN STEFANI (INTERSCOPE)

GIVE ME THAT
WEBBIE FEAT. BUN B (TRILL/ASYLUM/ATLANTIC)
WAIT (THE WHISPER SONG)
YING YANG TWINS (COLLIPARK/TVT)
SO SEDUCTIVE
TONY YAYO FEAT. 56 CENT (G-UNIT/INTERSCOPE)
MAKE HER FEEL GOOD
TEAIRRA MARI (MUSICLINE/ROC-A-FELLA/DIMG)
DREAMS
THE GAME (AFTERMATH/G-UNIT/INTERSCOPE)

| GRIND WITH ME

~ PRETTY RICKY {(ATLANTIC)
DEM BOYZ
BOYZ N DA HOOD {BAD BOY SOUTH/BAD BOY)

. BACK THEN

. MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.)
LOSE CONTROL
MISSY ELLIDTT {THE GDLD MIND/ATLANTIC)
AND THEN WHAT
YOUNG JEEZY FEAT. MANNIE FRESH (SHO'NUFF/DEF JAM/IDJMG)
OH
CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)
I CAN'T STOP LOVING YOU
KEM {(MOTOWN/UMRG)
ASAP
T.. (GRAND HUSTLE/ATLANTIC)

JUST A LIL BIT
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

U ALREADY KNOW

112 FEAT. FOXY BROWN (DEF SOUL/IDJMG)

WELCOME TO JAMROCK

DAMIAN “JR. GONG” MARLEY (GHETTO YOUTHS/TUFF GONG/UMRG)

TRUTH IS
FANTASIA (J/RMG)

wor R&B/HIP HOP
SINGLES SALES

'_
e =
e ]

DON'T CHA
THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
TAURUS HERE

TAURUS (LANDMINE)

THAT GIRL

TRE' FEAT. TWENTY il (SEL'SUM)

BIG WHEELS

| GLASS JOE FEAT. PRETTY RICKY (FELONIOUS)

CRY 4 ME

DOLLA & SKEET (BALL BOY)

RIDE

BLUEZ BROTHAZ FEAT. LiL' BOOSIE (REALISTIC RECORDS SOUTH)
IN THE KITCHEN/TRAPPED iN THE CLOSET (CHAPTER 1 OF 5)
R. KELLY (JIVE/ZOMBA}

BROKE & TRIFLIN’

TIMBUK I (RAW NAKED/STREET PRIDE)

LOSE CONTROL

MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)

WAIT (THE WHISPER SONG)

YING YANG TWINS (COLLIPARK/TVT)

GREED

G MENACE (BOLAMAN'S TALKING-DRUM)

THERE THEY GO

TOP NDTCH (COOL MILLION)

DIAMONDS FROM SIERRA LEONE

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
LONELY

AKON (SRC/UNIVERSAL/UMRG)

SO SEDUCTIVE

TONY YAYOQ FEAT. 50 CENT (G-UNIT/INTERSCOPE)
PON DE REPLAY

RIHANNA (SRP/DEF JAM/IDIMG)
KAL-1-4-NIA DREAM’N

KEELY B (NEGRIL WEST/ORPHEUS)

DREAMS

THE GAME (AFTERMATH/G-UNIT/INTERSCOPE)
PLAYA’S ONLY

R. KELLY FEAT. THE GAME (JIVE/ZOMBA)

GO!

COMMON (6.0.0.D./GEFFEN)

U-CAN GET IT

Y-NOT (PEPPA INTERNATIONAL/URBAN STYLZ)
BE ME

RUIN (BLAQ PSYIRCLE)

HOLLABACK GIRL

GWEN STEFANI (INTERSCOPE)

PIMPIN’ ALL OVER THE WORLD
LUDACRIS FEAT. BDBBY VALENTINO (OTP/DEF JAM SOUTH/IDJMG)

GOTTA GETCHA
JERMAINE DUPRI (SO SO DEF/VIRGIN)

50 | Goto www.billboard.biz for complete chart data

GET IT POPPIN’
FAT JOE FEAT. NELLY (TERROR SQUAD/ATLANTIC)

TELL ME

- BOBBY VALENTINO (OTP/DEF JAM/IDJMG)

GOLD DIGGER
KANYE WEST. FEAT. JAMIE FOXX (ROC-A-FELLA/DEF JAM/IDJMG)

PLAY
DAVID BANNER (SRC/UNIVERSAL/UMRG)

CHARLIE LAST NAME: WILSON
CHARLIE WILSON (JIVE/ZOMBA)

75 TOUCH

OMARION (T.U.G /EPIC/SUM)

GOTTA GETCHA
DUPRI (SO SO OEF/VIRGIN)

GOTTA MAKE IT
TREY SONGZ FEAT. TWISTA (SONG BOOK/ATLANTIC)

GO!
COMMON FEAT. JOHN MAYER (G.0.0.D /GEFFEN/INTERSCOPE)

PON DE REPLAY
RIHANNA (SRP/DEF JAM/IOJMG)

TRAPPED IN THE CLOSET
R. KELLY (JIVE/ZOMBA)

OUTTA CONTROL (REMIX)
50 CENT FEAT. MOBB DEEP (SHADY/AFTERMATH/INTERSCOPE)

LIKE YOU

3 BOW WOW FEAT. CIARA (CDLUMBIA/SUM)
BADD
YING YANG TWINS (CDLLIPARK/TVT)

LET ME LOVE YOU
MARID (3RD STREET/J/RMG)

GIRL
DESTINY'S CHILD (COLUMBIA/SUM)

i .EAMONDS FROM SIERRA LEONE
H K

ANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG}

PLAYA'S ONLY
R. KELLY FEAT. THE GAME (JIVE/ZOMBA)

AGAIN
FAITH EVANS (CAPITOL)

GOTTA GO GOTTA LEAVE (TIRED)
VIVIAN GREEN (COLUMBIA/SUM)

DEAR SUMMER
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)

PLEASE
TONI BRAXTON (BLACKGRDUND/UMRG)

ORDINARY PEOPLE
JOHN LEGEND (6.0.0.0./COLUMBIA/SUM)

(1 JUST WANT IT) TO BE OVER
KEYSHIA COLE (A&M/INTERSCOPE)

SITTIN' SIDEWAYZ
PAUL WALL (SWISHAHOUSE/ASYLUM/ATLANTIC)

WE BELONG TOGETHER
MARIAH CAREY (ISLAND/IDJMG)

LET ME HOLD YOU
BOW WOW FEAT. OMARION (COLUMBIA/SUM)

GRIND WITH ME
PRETTY RICKY (ATLANTIC)

GET IT POPPIN’
FAT JOE FEAT. NELLY (TERROR SQUAO/ATLANTIC)

JUST A LIL BIT
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

PIMPIN' ALL OVER THE WORLD
LUDACRIS FEAT. BOBBY VALENTING (DTP/DEF JAM SOUTH/IDJMG)

PON DE REPLAY
RIHANNA (SRP/DEF JAM/IDJMG)

| SUMMER NIGHTS

LIL ROB (UPSTAIRS)

HOW TO DEAL
FRANKIE J (COLUMBIA/SUM)

LOSE CONTROL
MISSY ELLIOTT FEAT. CIARA & FAT MAN SCOOP (THE GOLD MIND/ATLANTIC)

BADD
YING YANG TWINS FEAT. MIKE JONES & MR. COLLIPARK (COLLIPARK/TVT)

OH
CIARA FEAT. LUDACRIS (SHO'NUFF-MUSICLINE/LAFACE/ZOMBA)

GIVE ME THAT
WEBBIE FEAT. BUN B (TRILL/ASYLUM/ATLANTIC)

| ENERGY

NATALIE FEAT. BABY BASH (LATIUM/UNIVERSAL/UMRG)

HOLLABACK GIRL

~ GWEN STEFAN) (INTERSCOPE)

MAKE HER FEEL GOOD

" _TEAIRRA MARI (MUSICLINE/ROC-A-FELLA/IDJMG)

BACK THEN
MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS.)

" DREAMS

THE GAME (AFTERMATH/G-UNIT/INTERSCOPE)

DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS (A&M/INTERSCOPE)

PLAYA’S ONLY
R. KELLY FEAT. THE GAME (JIVE/ZOMBA)

SHAKE IT OFF
MARIAH CAREY (ISLAND/IDJMG)

OUTTA CONTROL (REMIX)
§0 CENT FEAT. MOBB DEEP {SHADY/AFTERMATH/INTERSCOPE)

BABY I'M BACK
BABY BASH FEAT. AKON (LATIUM/UNIVERSAL/UMRG)

PLAY
DAVID BANNER (SRC/UNIVERSAL/UMRG)

YOUR BODY
PREYTY RICKY (ATLANTIC)

www americanradiohistorv com
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Systems

FREE YOURSELF
FANTASIA (J/RMG)
| CAN'T STOP LLOVING YGU
KEM (MDTOWN/UMRG)
CHARLIE LAST NAME: WILSON
CHARLIE WILSON (JIVE/ZOMBA)
PURIFY ME
INDIA.AREE (ROWDY/MOE OWN/UMRG)
AGAIN
FAITH BWANS (CAPITOL]
TRUTH IS
FANTASIA (J/RMG)
GOTTA GO GOTTA LEAVE (TIRED)
VIVIAN GHEEN (COLUMEIA/SUM)
FOREVER, FOR ALWAYS, FOR LOVE
LALAH HATHAWAY (GRP/VERVE)
CROSS MY MIND
JILL SCOTY (HIDDEN BEACH EPIC/SUM)
I'M READY
MINT CONDITION (CAGE! BIND/IMAGE)
EVERYTIME YQU GO AWAY
BRIAN T (MOTGWR: )
LET WE LOVE YOU
MARIO (38D STREET/J/IMG]
SORRY FOR THE STUPID THINGS
BABYFACI (J/RMG)
FROM THE BOTTOM OF MY HEART
STEVIE WONDER (MOTONN/IIMRG)
PLEASE
TONI BRAXTON (BLACKGROLIND/UMRG)
GIRL
DESTINY'S CHILD (CDLUMBIA/SUM)
FIND YOUR WAY (BACK IN MY LIFE)
KEM (MDTOWN/UMRG)
SLOW DOWN
BOBBY YALENTING (DTPDEF JAM/IDJMG:
SERIOUS
ANITA BAKER (BLUE NOTE/VIRGIN})
AIN'T NO WAY
PATTI LUBELLE FEAT. MARY J BLIGE {DEF SOUL CLASSICS/IDJMG)
WORK IT OUT
DR. CHARLES G. HAYES AMD THE WARRIORS FEAT. DIANNE WILLIAMS (ICEE INSPIRATIONAL/ICEE}
TRAPPED IN THE CLOSET
R. KELLY (JIVE/ZOMBA)
MESWMERIZED
FAITH EYANS (CAPITOL)
BET1ER AND BETTER
LALAH HATHAWAY (MESA BLUEMOON/PYRAMID)

r HITPREDICTOR

promosquad:

1 DAMIAN "JR. GONG* MARLEY
r KANYE WEST

r BOW WOW

£F OMARION

WDIACRIS

TONY YAYO FEAT. 40 CENT
THE GAME

'MISSY ELLIOTT

EIGBBY VALENTING

CAVID BANNER

CHARLIE WILSOM
JERMAINE DUPRI
CCMMON

f. <ELLY

TONI BRAXTON

MARIAH CAREY

BROOKE VALENT BE
PRETTY RICKY

NICK CANNON FEAT. ANTHON™ HAMILION
CA BACKWUDZ

1Y KANYE WEST
T NA'SHA

30W WOW
VISSY-ELLIOTT

A, <ELLY

VARIAH CAREY

2AJID BANNER

DESTINYS GHILD

30B8Y VALENTING

AKON

TONY YAYO FEAT. 50 CENT
COMMON

ADULT R&B AND RHYTHMIC AIRPLAY: 51 adult R&B stations and 64 rhythmic stations are
electronically monitored by Nielsen Brcadcast Data Systems, 24 hours a day, 7 days a week.
© 2005 VNU Business Media, inc. and Nietsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to comipile Hot R&B/Hip-Hop Singles & Tracks. € 2005
VNU Business Media, Inc and Nielsen ScundScan, Inc. HITPREDICTOR: © 2005,
Promasquad and HitPredictor are trademarks of Think Fast LLC.
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HOT
COUN'I Y SONGS

g |§ E “f TITLE Artist s
EE =% N§ £F PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTIDN LABEL i :
i AS GOOD AS | ONCE WAS Toby Keith @ 21 29
3 J.STROUD. T.KEITH (TKEITH,S EMERICK) - (® OREAMWORKS - - I
o=, FAST CARS AND FREEDOM Rascal Flatts e 37 40
M.BRIGHT,M.WILLIAMS RASCAL FLATTS (G,LEVOX,N.THRASHE_R‘W.MDBLEY) ® LYRIC STREE_T | N
a' 4 z  SOMETHING MORE Sugariand B s o3
y © 0 GFUNDIS (K.HALL J.NETTLES K.BUSH) ® MERCURY ~riion B
Q T MISSISSIPPI GIRL Faith Hill 5 @ 3 37
- D.HUFF.B.GALLIMORE F.HILL (J.RICH,A. SHOENFIELD) ® WARNER.BROS /WRN ampressions
T s YOU'LL BE THERE George Strait 9 the most e 36 35
L TBROWN (C.MAYD) © MCA NASHVILLE Techarthas s
LTINS PLAY SOMETHING COUNTFY Brooks & Dunn - 7 . 3
o 8. 9 g (113 7BROWN,R.DUNN,K.BROOKS (R.DUNN.T.MCBRIDE) ARISTA NASHVILLE .’556". m.m_ @ 38 39
= TR MAKING MEMORIES OF US Keith Urban xaeksince g SRR
= D.HUFEK, URBAN (R.CROWELL) ® CAPITOL Algustm N
13 ALCOHOL Brad Paisley e 4 42
FROGERS (B PAISLEY) ARISTA NASHVILLE
7 KEGIN THE CLOSET Kenny Chesney @, 40 41
? CANNUY K. CHESNEY (K.CHESNEY.B.JAMES) ® BNA A -
14 DON'T WORRY ‘BOUT A THING SheDaisy 2 43
0.HUFF,SHEDAISY (K DSBOHEDEERE) ® LYRIC STREET =
e i PICKIN' WILDFLOWERS Keith Anderson L3 4 45
J.STEELE (K.ANDERSON.J.RICH K WILLIAMS) ©® ARISTA NASHVILLE ‘_ _
@ 1415 DO YOU WANT FRIES WITH THAT Tim McGraw @ 8 46
B.GALLIMORE, TMCGRAW,D.SMITH (C.BEATHARD.K.K.PHILLIPS) ® CURB -
el GOODBYE TIME Blake Sheiton )ft Hat sHov

600000

{
i

B.BRADDOCK (R.MURRAH.J.D.HICKS)

® WARNER BROS /WRN

A REAL FINE PLACE TO START
S.EVANS .M BRIGHT (R.FOSTER.G.DUCAS)

Sara Evans
@ RCA

HELP SOMEBODY
M.WRIGHT.J. SCAIFE (K.RAINES.J STEELE)

Van Zant
® COLUMBIA

MY SISTER
R.MCENTIRE B.CANNON,N.WILSON (R.DEAN,B.BAKER.A DALLEY)

Reba McEntire
@ MCA NASHVILLE

- SOMEBODY'S HERO
K STEGALL (J.0'NEAL,S.SMITH.EHILL)

4] C.MORGAN,PO'DONNELL (T.SHEPHERD.S WILLIAMS)

Jamie O’'Neal

@ CAPITOL

Trisha Yearwood

@ MGA NASHVILLE
Montgomery Gentry
Cralg Morgan

©® BROKEN BOW
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N
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- HICKTOWN
M KNOX (V.MCGEHE.J.RICH.B.KENNY)

Jason Aldean i
® BROKEN BOW

F o
ot St
Detut, reack-
§ig 1.4 nillion
zudence
irpressians
witt spins &
*¢ statiors.

IT'S A HEARTACHE Trick Pony

_C.HOWARD (R.SCOTT.S WOLFE) ©® ASYLUM-CURB

STAY WITH ME (BRASS BED) Josh Gracin Prl A
M.WILLIAMS (B.JAMES. TMCBRIOE.J.HUGHES) @ LYRIC STREET BN s/ 8¢ debud

ARLINGTON Trace Adkins 24 sircie haids 56 55

§.HENDRICKS (J.SPILLMAN,D. TURNBULL)

® CAPITOL

. HE OUGHTA KNOW THAT BY NOW
| B.GALLIMORE (J SPILLMAN.C.INGERSOLL)

Lee Ann Womack 25
@ MCA NASHVILLE

BEST { EVER HAD
M.WRIGHT (M SCANNELL)

' THE TALKIN’ SONG REPAIR BLUES
| K.STEGALL {D.LINDE)

Gary Allan 55 [ HERTIR]
© MCA NASHVILLE | b £76,00)
Alan Jackson & .
© ARISTA NASHVILLE i InD-essions

PROBABLY WOULDN'T BE THIS WAY
D.HUFF (J KENNEDY,T.KIDD)

LeAnn Rimes
@ ASYLUM-CURB

HILLBILLIES
R.LANTHS G MCDOWELL (B.SEALS,K. PLUSH,G. MCDOWELL)

® DREAMWORKS

YOU’RE LIKE COMIN’ HOME
i NIEBANK (B.KINNEY.B.D MAKER J STOVER)

TITLE

ARTIST (IMPRINT / DISTRIBUTING LABEL)
INSIDE YOUR HEAVEN/INDEPENDENCE DAY
CARRIE UNDERWDGD (ARISTA/RMG)

Lonestar

27
Hot Apple Pie 2
oona S0

DREAM BIG
3YAU SHUPE & THE RUBBER BAND (CAPITOL)

FAITH HiLL

IF SHE WERE ANY OTHER WOWMAN

__3UDJY JEWELL (COLUMBIA/SONY MUSIC}

BROOKS &
BRAD PAISLEY

RESTLESS
ALISON KRAUSS + UNION STATION (ROUNDER)

- SHEDAISY
TIM MCGRAW

HURT
JOHRNY CASH (AMERICAN/LOST HIGHWAY)

BLAKE SHELTOH
SARA EVANS

o
'njew
T
€ 2
a8 7 4

5 10 39

THE BUMPER OF MY S.U.V.
CHELY WRIGHT |I"INTED REO)

AEBA MCENTIRE

 VIVA LAS VEGAS

THE SRASCALS WITH SPECIAL GUEST DOLLY PARTON (ROUNDER)

JAMIE O'NEAL
TRISHA YEARWOOD

3ABY GIRL
_ SUGARLAND (MERCURY/UMEN)

"YOU DON'T LIE HERE ANYMORE
SHELLY FAIRCHILD (COLUMBIA/SONY MUSIC)

BETWEEN THE BULLETS

SPEED
WONTGOMERY GENTRY (COLUMBIA/SONY MUSIC)

@ho. 1
econd tsack

wijess2neddillbcérd.com

SEE BELOW FOR COMPLETE LEGEND INFORMATION

TIT LE
PRODUCER (SONGWRITER)}

4TH OF JULY
D COBB.TBROWN (S.JENNINGS)

Artist

IMPRINT & NUMBER / PROMOTION LABEL
Shooter Jennings Featuring George Jones

© UNIVERSAL SOUTH

DELICIOUS SURPRISE (| BELIEVE IT)
B GALLIMORE,T MCGRAW (6.BURTNICK.B.HART)

Jo Dee Messina
@ CURB

BRING ME DOWN
FLIDDELL.M.WRUCKE (M.LAMBERT,THOWARD)

Miranda Lambert
@® EPIC/EMN

DREAM BIG

Ryan Shupe & The Rubber Band

FROGERS,PVASSAR (PVASSAR,C.WISEMAN)

J.DEERE (R.SHUPE) @® CAPITOL
BILLY’S GOT HIS BEER GOGGLES ON Neal McCoy
E.SILVER |3 MO2LEY PWHITE) @0 903
GOOD OLE DAYS Phil Vassar

® ARISTA NASHVILLE

TEXAS
TBROWN,G.STRAIT (S.0.JONES,PWHITE)

George Strait

©® MCA NASHVILLE

MISS ME BABY Chris Cagle
R.WRIGHT.C CAGLE (C.CAGLE,M:POWELL) @ CAPITOL
BOONDOCKS Little Big Town
W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK.LITTLE BIG TOWN} @ EQUITY

- THE BEST MAN

R.L.FEEK, T.JOHNSON {B.LARSEN,TJOHNSON,R.L.FEEK)

Blaine Larsen
® GIANTSLAYER/BNA

USED TO THE PAIN
J.STROUG (M.NESLER, TMARTIN)

Tracy Lawrence
® DREAMWORKS

MUST BE DOIN’ SOMETHIN’ RIGHT

Billy Currington

Don’t miss another important

COUNTRY MUSIC UPDATE

«is&t www.BillboardRadioMonitor.com to sign up to register for
Jour free Country Radio Blast.

BillI)oardRadioIVIonitor.com |

F ZOUNTRY SONGS: 119 country stations are electronically monitored by
Mielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award-
3 to songs appearing in the top 20 on both the BDS Airplay and Audience charts
far the first time with increases in both detections and audience. © 2005 VNU

Faus ress Media, nc All rights reserved. COUNTRY SINGLES SALES: © 2005
\WNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights raserved.
FITPREDICTOR: © 2005, Promosquad and HitPredictor are trademarks of Think

Fast LLC.
i L CHARTS: See Chart Legend for rules and explanations.

Cata for week of JULY 30, 2005 |

C.CHAMBERLAIN (P.J MATTHEWS,M.00050N) @® MERCURY
1 BETTER LIFE Keith Urban
D.HUFFK.URBAN (R.MARX.K.URBAN) @® CAPITOL
RAINBOW IN THE RAIN Clint Black
C BLACK (C BLACK.H.NICHOLAS) EQUITY
COME FRIDAY Aaron Tippin

B.WATSON.M.BRADLEY,A.TIPPIN (K.ARCHER,M.T.BARNES)

LYRIC STREET

SUMMER GIRL

. J.STROUD (J ANDREWS M CHAGNON.J. T.SLATER)

Jessica Andrews
® DREAMWORKS

M JONES.Z JONES {E HILL A.J MASTERS)

- DOIN’ IT RIGHT Steve Azar
J STROUD (S AZAR,A.J.MASTERS.T.COLTON) ® MERCURY
TWO HEARTS Zona Jones

® D/QUARTERBACK

COME A LITTLE CLOSER

. B BEAVERS (B.BEAVERS,D.BENTLEY)

Dierks Bentley
©® CAPITOL

XXL
J.STEELE (K.ANDERSON.B.DIPIERD)

Keith Anderson
@ ARISTA NASHVILLE

KING OF THE CASTLE

«_TBROWN (M JENKINS)

Matt Jenkins

UNIVERSAL SOUTH =

INSIDE YOUR HEAVEN
D.CHILD (A.CARLSSON PNYHLEN.S KOTECHA)

Carrie Underwood
@O ARISTAVRME

GOOD PEOPLE
B.CHANCEY,K BEARD (T.JAMES K.MARVELL)

Jeff Bates
® RCA

INTENTIONAL HEARTACHE
D.YOAKAM (D.YOAKAM)

Dwight Yoakam
@ VIANEW WEST/COLUMBIA

ANGELS

" K.LEHNING (B,MODRE.T.SEALS H.MCNALLEY)

Randy Travis

® WORD-CURB/WARNER BROS./WRN

THAT'S THE KIND OF LOVE I'M IN

Jace Everett

M.WRIGHT,G.DROMAN (C.BEATHARD M PHEENEY) © EPIC/EMN
- DOMESTIC, LIGHT AND COLD Dierks Bentley
7'\ B.BEAVERS (B.BEAVERS,D.BENTLEY) ® CAPITOL

THIS | GOTTA SEE
R.SCRUGGS (TMARTIN.N THRASHER)

Andy Griggs
® RCA

- SOMEWHERE BETWEEN TEXAS AND MEXICO

0.GEHMAN {T.SUMMAR | KELLEY}

Pat Green
@ REPUBLIC/UNIVERSAL/MERCURY =

NOBODY EVER DIED OF A BROKEN HEART
D JOHNSON.A BREWER {W.WILSON.K.GREENBERG T RADIGAN)

promosquad

MONTGOMEAY GENTRY
TRICK PONY
TRACE ADKINS
LEE ANN WOMACK
LEANN RIMES.
PHIL VASSAR
CHRIS CAGLE
BILLY CURRINGTON
DIERKS BENTLEY (i1
CARRIE UNDERWOOR
RANDY TRAVIS

Cowboy Crush
® ASYLUM-CURB

SHEDAISY PLANTS FIRST TOP 10 IN FIVE YEARS

With more than 22 mildon audience ir-pressions during the
tracking week, SheDaisrs ‘ Den't worry "Eout a Thing” gains
1.5 million impressions srC becomes th= “ric’s first top 10 sin-

gle in almost five years.

The sister act -rom Sel- Lake City
rises 12-10, its highest ctert benzh-
mark since “I Will . . . BLf rose © Wo.
2 in 2000, SheDaisy’s hizest-chared
title to date. The group has had a few
close calls with the top -0 as w=lL
“Lucky 4 You (Tonight I'x Just M=)”

For chart reprints call 646.654.4633

www americanradiohistorvy com

stopped at No. 11 in 2001, while “Passenger Seat” and “Come
Home Soon” peaked at No. 12 and No. 14, respectively, in 2004.
The new track is detected at 118 monitored signals, with tcp

audience penetration at WUSN Chi-
cago (1.4 million). The trio keeps tcp
10 company with Rascal Flatts (No. 2)
and Sugarland (No. 3), marking tte
first time in the monitored airplay era
that three trios have competed simd-
taneously in that part of the chart.
—Wade Jessen

Go to www.billboard.biz for complete chart data |

50

51

52
54
55
51

58

56

33


www.americanradiohistory.com

HOT LATIN SONGS: A panel of 101 stations (35 Latin pop, 21 tropical, 51 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2005 VNU Business Media, Inc.
P LATIN ALBUMS: See Charts Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

All rights reserved.
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€. 55 TITLE Artist &9 Fonsi enters
~2 ZE PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL 350 Top Latin
LA TORTURA Shakira Featuring Alejandro Sanz
g ”_ §.MEBARAK R L MENDEZ (S,MEBARAK R..L FOCHOA EPIC /SONY DISCOS | Albums at
s NADA ES PARA SIEMPRE Luis Fonsi ,  QRNEAL
S KRYS (A GUTIERREZ) UNIVERSAL | ATING The Billboard
31 3 pealEl AMAR SIN SER AMADA Thalia 4 200 at No.
- CGICT I £ 1EFANO.J L PAGAN (ESTEFAND,J.L.PAGAN) EMI LATIN 62. See Hot
2 LA CAMISA NEGRA Juanes B ) R
G SANTAOLALLA JUANES (JUANES) - SURCO /UNIVERSAL LATINO 0X, page 4..
5 MAYOR QUE YO Baby Ranks, Daddy Yankee, Tonny Tun Tun, Wisin, Yandel & Hector 5
LUNYTUNES (LU".x TUNES, R AYALA WISIN.YANDEL 1. “EL BAMBING*) MAS FLOW /UNIVERS 2. LATIND n
8 LO QUE PASO, PASO Daddy Yankee 3 %\"*
UNYTUNES.E LIND (R AYALA.J.ORTI - EL CARIEL VI MACHETE [
4 ALGO MAS La 5A Estacion 4 i .
A AVILA (A AVILAN.JIMENEZ) - SONY DISCOS
9 ERES DIVINA Patrulla 81 7 .
A RAMIRE AL (J.GABRIEL) 0ISA D
= addy Yankee
M| CREDO K-Paz De La Sierra b
18 K-PAZ L | A SIERRA (FAD) . msa 9 is the first
11 DUENO DE TI Sergio Vega ¢ artist to place
S VEGA (L.E LOPEZ SONY DISCOS five songs on
RAKATA Wisin & Yande! i
10 LUNYTURES (WiSIN YANDEL) MAS FLOW /UNIVERSAL LATIN | 10 this chart at
g  BANDOLERO OlgaTanon o  [RARCUAULS
_J L MURIN O TANON,M TEJADA (0.TANCN.J.L MDRIN SONY DISCDS Selena,
13 VIVEI\:E , - Laura Pausini g Algjandro
D PARISINI (J BADIA L PAU'S!NI.B ANTONACC!} WARNER LATINA Fe andeZ nd
14 REGGAETON LATINO Don Omar 12 DmO a
£ LIND (W D LANGHDN.E LIND HOSEN FEW EMERALD URBAN BOX OFFICE on Umar
;5 LA LOCURA AUTOMATICA La Secta Alistar 1o [EZCIIESARTS
LA SECTA ALLSTAR (G.LAUREAND) NIVERSAL LATING
2 TIEMPO Intocable 6 e |
R MUNOZ.R MARTINEZ (A MARTINEZ) EMI LATIN. i
7 HOY COMO AYER Conjunto Primavera 4 oa @ 23
J.GUILLEN (C VILLALOBOS) FONOVISA ’ . ’
29 ELLA Y YO Aventura Featuring Don Omar 18 m a3 41 -
E LIND ¢ SANTOS (W O LANDRON.A_ROMEQ SANTOS) - o PREMIUM LATIN | :
YO QUISIERA Reik .
a A VAZQUEZ (J AMAYA,A VAZQUEZ sowy piscos 12 !‘m,?cable s Q Y=
12 OBSESION (NO ES AMOR) Frankie J Featuring Baby Bash X" has been @ o
_HPEREZ A ROMEO SANTOS) COLUMBIA SONY DISiC certified Latin
16 LA SORPRESA Los Tigres Del Norte 4 platinum @ Hot SHOT I8
LO* TIGRES DEL NORTE (R E TOSCANO) FONOVISA (200,000 5 e
30 YA ME HABIAN DICHO Lupillo Rivera ,, ey @
PRIVERA L RIVERA (S MACIAS 540 GADO R RONGUILLO VON HORSTEN) UNIVISION Uﬂ_lts
32 SIEMPRE TU A MI LADO Marco Antonio Solis pq shipped). @
M A SOLIS (M.A SOLIS) FONOVISA
AMOR DEL BUENO Reyli
@ 14 DOMM R BARBA (R.BARBA) soNy DIscos ! Sl 90 5
25 Y LAS MARIPOSAS Pancho Barraza ,4 50

OP

C

[¥]

3
14
16
12 1t
9
8
4

10

25
21
15
29
22

2

WEEKS
on it

J.M FIGUERQA (4 M FIGUERDA)

ATIN ALBUMS

ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
SHAKIRA Fijacion Oral Vol. 1
EPIC 93700/SONY MUSIC (18.98) ®
LUIS FONSI Paso A Paso

UNIVERSAL LATING 004881 (14.98
DADDY YANKEE

EL CARTEL/VI 450630/MACHETE (15.98)
VARIOUS ARTISTS MVP 2: The Grand Slam
M V P_375206/MACHETE (15.98)

MARCO ANTONIO SOLIS
FONQVISA 351643 UG (13 98) #

La Historia Continua... Parte Il

Barrio Fino :

VARIOUS ARTISTS  Chosen Few: Ei Documental
_(EHOCEN FEW EMERALD 12061/URBAN 80X OFF(«CE 11538 CD OVD) +

ANDY ANDY Ironia
WEPA 1060 URBAN BOX OFFICE (13.98 CD/DVD)

GREATEST 2115}
RLIUTSI emi caTin 75852 (14.98)

CONJUNTO PRIMAVERA

FONDVISA 351902/UG (13 98) +

Rebelde

Dejando Huella Il

JUANES Mi Sangre
SURLI 005475 UNIVERSAL LATING (17 98)

LUNYTUNES & BABY RANKS Mas Flow 2
MAS FLOW 230007/UNIVERSAL LATING (14.98)

PATRULLA 81 Divinas

DISA 720526 (12 96) @

RY COODER Chavez Ravine
PERRO VERDE/NONESUCH 79877/WARNER BROS. (21.98)

VARIOUS ARTISTS Agarron Durango Vs Tierra Caliente
DISA 720548 111 98) +

AKWID / JAE-P Kickin' It...Juntos
_UNIVISION 310478,UG (13.98) s
VARIOUS ARTISTS
DISA 720537 {12 98) @&
TONY TOUCH The ReggaeTony Album
U~ ELEMENT 73402 EM1 LATIN (16 98)

Explosion Duranguense

GRUPO MONTEZ DE DURANGO Y Sigue La Mata Dando
DISA 20464 112 98) +

EDNITA NAZARIO Apasionada
SONY DISLOS 95790 (17 98)

LOS TEMERARIOS Veintisiete

FONOVI®A 351342/UG (15.98
AVENTURA

PREMILM LATIN 94082/SONY ISCOS (13.98)
VARIOUS ARTISTS Los Grandes De Durango En Vivo

God's Project

DISA 720210 (11 98) +

INTOCABLE X
EMI LATIN 98613 (16.98)

GLORY Glou/Glory
VI 104747/ MACHETE (14.98

VARIOUS ARTISTS Los Bandoleros: The First Don Omar Production

ALLSTAR/VI 450673/MACHETE (15.98)

CERT.

e

g

35

36

(57] v |

38

39

40

a1

42

25
21
K2l
33
32

29

39
2
3
38
37
40
42
36
54
49
47
45
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TITLE Artist 23
PRODUCER (SONGWRITER) IMPRINT / PROMDTION LABEL :g
AIRE Intocable
C.FLORES (J.L.ROSAS.J E CONTRERAS) __EMILATIN
NI EN DEFENSA PROPIA Los Temerarios 3
AAALBA (R ORTEGA) - FONOVISA
QUE IRONIA Andy Andy 4o
_ANDY ANDY 11 J NOVAIRA.PMARTINEZ WEPA /URBAN BOX OFFICE
NO PUEDO OLVIDARTE Beto Y Sus Canarios 29
_NOT LISTEQ ¢ GONZALEZ) DISA
ASI COMO HOY Alegres De La Sierra 30
A GARC/A IBARRA (0 A_FANND) - _ VivA
QUE MAS QUISIERA Banda El Recodo 20
A LIZARRAGA J LIZARRAGA (0 ALVAREZ FONDVISA.
VENGADA Ednita Nazario 18
TIURREs (4 BRAMT.D FREIBER SONY DISCOS
POBRE DIABLA Don Omar 17
HEL BANBINU' DELGADO (W D.LANDRON) VI MACHETE
PLAY THAT SONG Tony Touch Featuring Nina Sky & B Real 34
0J BLASS (R LARKINS L PRICE M.MCLAREN S HAGUE.L.FREESE N ALBINO.N.ALBINO.J. A HERNANDEZ V FELIX) EMI LATIN
UNA DE DOS Mariana 25
A A ALBA.H MARAND (FATO) UNIVISION
MIA Paulina Rubio 8
_E ESTEFAN JR. R GAITAN.A.GAITAN TMARDINI (E ESTEFAN.JR R GAITAN.A GAITAN.T MARDINI.T MCWILLIAM UNIVERSAL LATING
DON'T STOP Zion & Lennox 33
_BONES (ZI0N.LENNOX) WHITE LION /SONY DISCDS
ECHAME A M| LA CULPA Luis Miguel 4o
L MIGUEL (5 A ESPINOSA - - WARNER LATINA
YA NO LLORES Ramon Ayala Y Sus Bravos Del Norte 33
_RAYALA (R.AYALAI FRENDIE
Si LA QUIERES Los Horoscopos De Durango 1
LOS HI'ROSCOPOS Dt DURANGO (A B.QUINTANILLA IIl,R.VELA PROCAN DISA
CONTRA VIENTOS Y MAREAS Chayanne ¢
R L TOLEND (FDE VITAS SONY DISCOS
HASTA EL FIN Monchy & Alexandra 25
M D'LEON (B MORILLG: JaN
MANANA QUE YA NO ESTES Grupo Innovacion a4
GRUPQ INNOVACION (M FLORES) - o - GARMEX 'FONGVISA
YO VOY Zion & Lennox Featuring Daddy Yankee 44
LUNYTUNES (R.AYALA.ZION.LENNOX) WHITE LION /SONY DISCOS
VEN BAILALO Angel & Khriz ¢
NOT LISTED (A RIVERA N.NORIEGA MONTE LUAR
NO ME DEJES SOLO Daddy Yankee Featuring Wisin & Yandel %
MONSERRATE FIDO,DJ URBA (R.AYALA WISIN YANDEL EL CARTEL/V| /MACHETE
SOLO DEJE YO A MI PADRE Grupo Montez De Durango 45
A RAMIREZ CORRAL (E J.REYNA) DISA
| LOVE SALSA N'Klabe 44
A TORHEES (VM RUIZ) NU /SONY DISCOS
QUIERO QUE SEPAS Cardenales De Nuevo Leon 47
§ CABALLERG © SALUHEZ (G MEJIA LLOSAS) DISA
OYE MI CANTO N.O.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato

SPRILLA (SPAILA v SANT'AG0.GEMSTAR BIG MATG.E ALMONTE,L.ASQUEZ.R GARCIA RAMIREZ A AVALA.N ALBINO.K ALBINO: AOC-A-FELLA/DEF JAM /IDIMG

i
£3 ARTIST Title £ % = Eg ARTIST Title &
23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =] ; S =& IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8
VARIOUS ARTISTS Reggaeton Explosion 2 51 43 40 RAMON AYALA Y SUS BRAVOS DEL NORTE Ya No Llores: EI Disco Que Se Ve
FLOW MACHETE 900004 UNIVERSAL LATIND (14.98 CD/DVD) @& FRECDIE 1915 (16.98) +
LA SECTA ALLSTAR Consejo 8 52 58 70 MARIANA La Nina Buena
UNIVERSAL LATING 457702 (14.98 : _UNIVISIN 310396/UG (13 98) @
6 (Rl ZION & LENNOX  Wotivando A La Yal: Special Edition 18 53 51 48 CHAYANNE Desde Siempre
' BRI wHITE Lion 95748/SONY DISCOS (16.98) SONY DISCOS 95678 (17.98) =13
LUPILLO RIVERA El Rey De Las Cantinas 7 54 44 43 MANA Eclipse
UNIVISION 310380/UG (14.98) WARNER LATINA 61046 (18.98)
REYL! En La Luna 18 55 41 44 VARIOUS ARTISTS iLos Cuatro De Chihuahua!
SONY DISCDS 93414 (15.98) UNIVISION 310536/UG (13.98) +
VARIOUS ARTISTS The Hitmakers Of Reggaeton 10 56 60 56 LA MAFIA Tesoros De Coleccion
VI 4507 13/MACHETE (18.98 CD, DVD) & SONY DISCOS 94090 (9.98)
PATRULLA 8! LA PROPIEDAD DE DURANGO ALACRANES MUSICAL La Vejor. Coleccion 20 57 5 71 REIK Reik
DISA 720547 (10.98) _SONY DISCOS 95680 (14 98) |
ALACRANES MUSICAL 100% Originales 5 58 48 47 A.B. QUINTANILLA {1l PRESENTS KUMBIA KINGS Duetos O
UNIVISION 310384 UG (13 98) + EMILATIN 73411 (16 98) @&
LA 5A ESTACION Flores De Alquiler ~ @ LUIS MIGUEL Mexico En La Pie!
SONY DISCOS 62127 (12 98) SKG 63 60 WARNER LATINA §1977 (17 98) )
LOS CAMINANTES  Tesoros De Coleccion: Lo Romanlico De Los Caminantes 22 60 55 58 GRUPO EXTERMINADOR 30 Recuerdos
SONY DIZL0S 95637 (9.98) FONOVISA 141617 UG (11 98)
ANA BARBARA/JENNIFER PENA Confesiones 6 61 50 49 LUNYTUNES La Trayectoria O
FONCVISA 351791 UG (1498) + _MAS HLOW GUILY STAR 180008/UNIVERSAL LATING (18.98)
VARIOUS ARTISTS  Juntos... Grandes Duetos 37 62 59 55 LOS HOROSCOPOS DE DURANGC Y Seguimos Con Duranguense!!! |
FONOVISA 351942/UG (13.98) @ DISA 720503 (14 981 +
VICENTE FERNANDEZ  Tesoros De Coleccion 8 63 53 63 A.B. QUINTANILLA (Il PRESENTS KUMBIA KINGS Fuego 3
SONY DISCOS 95241 (9 98) EMI LATIN 90595 (15.98)
VARIOUS ARTISTS Reggaeton Con Gasolina 28 64 67 69 CARDENALES DE NUEVO LEON La Mejor...Coleccion
MADACY LATING 51065 MADACY (7.98) DISA 720416 (9.98)
VARIOUS ARTISTS Reggaeton All Stars 14 65 56 45 JAGUARES Cronicas De Un Laberinto
PINA 270168 UNIVERSAL LATING (15.98 CD/DVD) + _SONY DISCOS 94044 (15.98)
VARIOUS ARTISTS Reggaeton Club Anthems 16 66 64 65 LOS BUKIS 25 Joyas Musicales
FLOW MACHETE 290004/ UNIVERSAL LATINO (17.98 CD/DVD) + E FONOVISA 350895 UG {13.98)
CAFE TACUBA Un Viaje 1 @ CHALINO SANCHEZ Coleccion De Oro
UNIVERSAL LATIND 004161 (15.96) & MUSART 13221/BALBOA (9 98)
DON OMAR The Last Don: Live 0 2 68 68 66 JAVIER SOLIS Tesoros De Coleccion
_V1 450618 MACHETE (17.98) SONY DISCOS 95328 (9.98)
LOS TIGRES DEL NORTE  Directo Al Corazon 2 @ MARCO ANTONIO SOLIS Razon De Sobra
FONOVISA 351601/UG (14 98) + = FONOVISA 351483 UG (15 98) + —
VARIOUS ARTISTS  Uitimate Reggaeton Collection g @ MONCHY & ALEXANDRA Hasta El Fin
EVERYWHERE vl 150715 MACHETE (15 98 CO/DVD) + 1&N 94422 SONY DISCOS (15.98)
OLGA TANON Una Nueva Mujer 5 71 52 51 LOS REHENES Por Tu Amor
_SONY DISCOS 395679 (16.98) FONOYISA 351921 UG (13 98) @
GRUPO HANYAK Duranguence A Todo Lo Que Da 38 72 70 73 LOS TEMERARIOS Tesoros De Coleccion
MADACY LATIND 51037 MADACY (12 98) SONY DISCOS 95644 (12 98
VICENTE FERNANDEZ Mis Corridos Consentidos 5 @ LAURA PAUSINI Escucha Atento
SONY D05 95624 (12.98) WARNER LATINA 61896 (17 98)
RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia De Un Rey 16 74 6 - DJ TEPEHUANES Duranguense Mix 2005
FREQDIE 1890 (16 98) DISA 720527 {12 98)
LOS TEMERARIOS La Mejor...Coleccion 2 75 71 59 VARIOUS ARTISTS Selena Vive!

DISA 720392 (11 88)

EMI LATIN 77340 116 98,

4
44
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| SE TITLE
| :;J ARTIST (IMPRINT / PROMOTION L ABEL)

SALES DATA COMPILED BY
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Nielsen
SoundScan

2 1 LA TORTURA
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC/SONY DISCOS)
e 2 ALGO MAS
LA 5A ESTACION {SONY DISCOS)
| g 3 NADA ES PARA SIEMPRE
3 ! LUIS FONSI (UNIVERSAL LATINO}

VIVEME
LAURA PAUSINI {(WARNER LATINA}
s LA LOCURA AUTOMATICA
LA SECTA ALLSTAR (UNIVERSAL LATINO}
s LA CAMISA NEGRA
JUANES (SUHCO/UNIVERSAL LATINO}
g YO QUISIERA

REIK (SONY DISCOS)
AMAR SIN SER AMADA
THALIA (EMI LATIN)
AMOR DEL BUENO
REYLI (SONY DISCOS)
o BANDOLERO
OLGA TANON (SONY DISCOS)
OBSESION (NO ES AMOR)
FRANKIE J FEATURING BABY BASH (COLUMBIA/SONY DISCOS)
VENGADA
EDNITA NAZARIO (SONY DISCOS)
MIA
PAULINA RUBIO (UNIVERSAL LATINO}
SIEMPRE TU A MI LADO
MARCO ANTONIO SOLIS (FONOVISA)
ECHAME A MI LA CULPA
LUIS MIGUEL {WARNER LATINA)

TROPICAL
H TITLE
. X=X ARTIST (IMPRINT / PROMOTION LABEL)

4 MAYOR QUE YO
42 A, DAUDY HAMREE TONNY TUK TUR WIS, YAKOEL & RECROR [
RAKATA
WISIN & YANDEL (MAS FLOW/UNIVERSAL LATINO)
REGGAETON LATINO
DON OMAR (CHUSEN FEW EMERALD/URBAN BOX OFFICE)
LO QUE PASO, PASO
DADDY YANKEE (EL CARIEL/V/MACHETE)
ELLA Y YO
AVENTURA FEATURING DON OMAR (PREMIUM LATIN)
LA TORTURA
SHAKIRA FEATURING ALEJANDRO SANZ (EPIC/SONY DISCOS)
PLAY THAT SONG
TONY TOUCH FEATURING NINA SKY & B REAL (EMI LATIN)
AMAR SIN SER AMADA
THALIA (EMI LATIN)
DON'T STOP
210N & LENNOX (WHITE LION/SONY DISCOS)
YO VOY
710N & LENNOX FEATURING DADDY YANKEE (WHITE LION/SONY DISCOS)
VEN BAILALO
ANGEL & KHRIZ (L UAR)
NO ME DEJES SOLO
DAODY YANKEE FEATURING WISIN & YANDEL (EL CARTELVI/MACHETE)
I LOVE SALSA
WKLABE (NU/S0%Y 015C0S)
LA CAMISA NEGRA
JUANES (SURCO UNIVERSAL LATINO)

ESTA NOCHE DE TRAVESURA
@ HECTOR "EL BAMBINO* FEATURING DIVINO (FLOW/UNIVERSAL LATINO

0:8::-00-0"

S18 10

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
ERES DIVINA

PATRULLA 81 (0158)

3 MI CREDO

DUENO DE T
SERGIO E{ (.iO_NY DISCOS) -
TIEMPO
INTOCABLE (EMI LATIN)
YA ME HABIAN DICHO
LUPILLO RIVERA (UNIVISION)
LA SORPRESA
}US YIGRESE NORTE (FONOVISA)
HOY COMO AYER
CONJUNTO PRIMAVERA (FONOVISA)
Y LAS MARIPOSAS
PANCHO BARRAZA {MUSART 1AL BDA)
NGO PUEDO OLVIDARTE
BETO Y SUS CANARIOS (DI%/x
NI EN DEFENSA PROPIA
LOS TEMERARIOS (FONDVK)A)
15 ASI COMO HOY

ALEGRES DE LA SIERRA (VIVA)
10 QUE MAS QUISIERA
BANDA EL RECOOD (FONDVISA)
43 11 YANO LLORES
ol RAMON AYALA Y SUS BRAVOS DEL NORTE {ﬂEDOlE}

14 13 S! LA QUIERES
LOS HOROSCOPOS BE DURANGO (PROCAN/DISA)

00--00: -
o |NEN (| © Tl < . ~

-
(=)

-
N

45 15 MANANA QUE YA NO ESTES
L GRUPO INNOVACION (GARMEX FONOVISA}

Data for week of JULY 30, 2005 |

@ LATIN ALBUMS

10
15
18
13

b

g

ARTIST

TITLE {IMPRINT / DISTRIBUTING LABEL)
SHAKIRA

FIJACION ORAL VOL. 1 (EPIC/SONY MUSIC)

LUIS FONSI
PASO A PASO (UNIVERSAL LATINO)

MARCO ANTONIO SOLIS
LA HISTORIA CONTINUA... PARTE I1 (FONOVISA/UG)

RBD

REBELDE (EMI LATIN)

JUANES

MI SANGRE (SURCO/UNIVERSAL LATINO)

RY COODER
CHAVEZ RAVINE (PERRO VERDE/NONESUCH/WARNER BROS.)

EDNITA NAZARIO
APRSIONADA (SONY DISCOS)
LA SECTA ALLSTAR
CONSEJO (UNIVERSAL LATINO)

REYLI
EN LA LUNA (SONY DISCOS)

LA 5A ESTACION
FLORES DE ALQUILER (SONY DISCOS)

CAFE TACUBA
UN VIAJE (UNIVERSAL LAIINO)

OLGA TANON
UNA NUEVA MUJER (SONY DISCOS)

MARIANA
LA NINA BUENA (UNIVISION/UG)

CHAYANNE
DESDE SIEMPRE (SQNY DISCOS)

MANA
ECLIPSE (WARNER LATINA)

RHYTHM

11

13

&

8
12
13

2
Q -
e

ARTIST

TITLE (IMPRINT / DISTRIBUTING LABEL)
DADDY YANKEE

BARRIO FINO (EL CARTEL/VI/MACHETE)

VARIOUS ARTISTS
MVP 2: THE GRAND SLAM (M.V.1'/MACHETE)

VARIQUS ARTISTS
CHOSEN FEW: EL DOCUMENTAL (CHOSEN FEW EMERALD/URBAN BOX OFFICE)

LUNYTUNES & BABY RANKS

MAS FLOW 2 (WMAS FLOW/UNIVERSAL LATINO)

AKWID / JAE-P

KICKIN' IT.. JUNTOS (UNIVISION/UG)

TONY TOUCH

THE REGGAETONY ALBUM (U +ELEMENT/EMI LATIN)
GLORY

GLOU/GLORY (VI/MACHETE)

VARIOUS ARTISTS

REGGAETON EXPLOSION (FLOW/MACHETE/UNIVERSAL LATINO)
VARIOUS ARTISTS

LOS BANDOLERDS: THE FIRST DOK OMAR PRODUCTION (ALLSTARNVI/MACHETE)
ZION & LENNOX

MOTIVANDO A LA YAL: SPECIAL EDITION (WHITE LION/SONY DISCOS)
VARIOUS ARTISTS

THE HITMAKERS OF REGGAETON (VI/MACHETE)
VARIOUS ARTISTS

REGGAETON CON GASOLINA (MADACY LATINO/MADACY)
VARIOUS ARTISTS

REGGAETON ALL STARS (PINA/UNIVERSAL LATING)
VARIOUS ARTISTS

REGBAETON CLUB ANTHEMS (FLOW/MACHETE/UNIVERSAL LATING)
DON OMAR

_ THE LAST DON: LIVE (VI/MACHETE)

ARTIST
TITLE (MPRINT / DISTRIBUTING LABEL)
CONJUNTO PRIMAVERA
DEJANDO HUELLA It (FONOVISA/UG)
PATRULLA 81

_DIVINAS (0154)
VARIOUS ARTISTS
AGARRON DURANGO VS TIERRA CALIENTE (DISA)

VARIOUS ARTISTS

EXPLOSION OURANGUENSE (0I54)

GRUPO MONTEZ DE DURANGO
¥ SIGUE LA MATA DANDO (DISA}

LOS TEMERARIOS

VEINTISIETE ¢ INDVISA UG)

VARIOUS ARTISTS
LOS GRANDES O OURANGO EN VIVO (DISA)

INTOCABLE

X (EMI LATIN)

LUPILLO RIVERA

EL REY DE LAS CANTINAS (UNIVISION/UG)
PATRULLA 81,LA PROPIEDAD DE DURANGO/ALACRANES MUSICAL
LA MEJOR...COLECCION {DISA)
ALACRANES MUSICAL
100% ORIGINALES (UNIVISION/UG)

LOS CAMINANTES
TESOROS DE COLECCION: LO ROMANTICO DE LDS CAMIANTES (SONY DISCOS)

ANA BARBARA/JENNIFER PENA
;CONFESIONES (FONQVISA/UG)

VARIOUS ARTISTS

JUNTOS... GRANDES DUETOS (F ONOVISA/UG)

VICENTE FERNANDEZ

TESOROS DE COLECCION (SONY Di5C0S)

For chart reprints call 646.654.4633

', See chart legsnc for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. £ 2005, VNU Business Media, inc.
and Nielserr &xndScan. Inc. All rights reserved, HOT DANCE AIRPLAY: 8dlasce stations are electronically monitored by Nielsen
Broadga:t Data Systems. See chart legend for rules and explanations. & 2005, VNU Business Media, Inc. All rights reserved.

b

RYIST IMPRINT & KUMBER / PROMOTION LABEL

GOTTA GO GOTTA LEAVE (TIRED) |
| VIVIAN GREEN COLUMBIA 72898 i

'LE FREAK (CHRIS COX/ROMAN S. MIXES)

2

ES TITLE

=5 ARTIST IMPRINT & NUMBER / PROMOTION LAREL
4 NEVER WIN
FISCHERSPOONER CAPITOL 30631

KRAFTY (DJ DAN/E. KUPPER/MOREL MIXES)

o GTS FEATURING NORMA JEAN & LUCI M AVEX 1207/KING STREET = 1214 NEW ORDER WARNER BROS. 42800
] 4 ACCEPT ME ¥ 34 3 BURNIN' OUT
1 VERNESSA MITCHELL JVM 027 LAUREN HILDEBRANDT HILDY 3003/MUSIC PLANT
F 8 1 WE BELONG TOGETHER (P. RAUHOFER/ATLANTIC SOUL MIXES) @ 38 PREPARE FOR THE FIGHT
MARIAH CAREY ISLAND PROMO/IDIMG o - THE LOVEMAKERS CHEIRRYTREE PROMO, INTERSCOPE
7.3 FASTLANE @ 3 2 WLl SHOUT (NORTY COTTO MIXES) |
®  ESTHERO FEATURING JEMENI AND JELLEESTONE REPRISE 42814 h = [ [H. S S'SAUNDRA GLOBAL D02/MUSIC PLANT
SUMMER MOON . 4 EXODUS '04
T3 AFRICANIS ALL STARS YELLOW 245}/ TOMMY BOY @ 32 4 a0 ISLAND 004682/1DIMG
5 SUNSHINE b - SISTER, SISTER
1 108 GEORGIE PORGIE LIVE 801/MUSIC PLANT “ E 28 SCREAMIN' RACHAEL TR_AX_SOH
i 3 8 DON'T CHA (R. ROSARIO/KASKADE/DJ DAN MIXES) ) 37 NO TE QUIERO OLVIDAR (R. ROSARIO MIXES)
L THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES A&M PROND/IKTERSCOPE - BETZAIDA FONOVISA FHOMO
RIDE THE PAIN ¢ WHEN THE BROKEN HEARTED LOVE AGAIN
© B 5 jyervimain pRowo | @ g DANIELLE BOLLINGER OEFIN/[{VE PROMO/ESNTION
NOTHIN MORE TO SAY - ABORIGENES JAM
18 & 4vson P wEDIA 3081 36 25 10 ;iouE b SOLEIL CIRQUE DU SOLEIL IMPORT
10l % WHAT A FEELING (FLASHDANCE) E o 4 b EXCITED (BOBBY O, GUISEPPE D, F. INOA MIXES)
x * GLOBAL DEEJAYS SUPERSTAR IMPORT : 92 I¥ . BosBY 0 RADIKAL PROMO
12 l 6 1 KILLIN' ME (WHERE DID | GO WRONG) 37 33 6 ACTION ANTHEM
v JENNA DREY AUDIO ONE 522401 ) MANNY LEHMAN Ti LMy £0Y SIVER LABEL 2480/T0MMY BOY
~ 'y ¢ DANCE WITH A STRANGER 38 2 17 HOLLYWOOD SWINGIN'
. = LEANA S#EDISH DIVA PROMO/RM = KOOL & THE GANG FEATURING JAMIROQUAI SANCTUARY URBAN PROMO
B .. 43 LIVE YOU ALL OVER 0 JETSTREAM
. TONY MORAN PRESENTS DEBORAH COOPER TOMMY BOY SILVER LABEL 2474/T0MMY BOY N_EW OHDER_FEATUBIEE ANA lM‘l\NTRON WARNER Ei_R_gS. njzgl_ﬂ_ E
'. 27 LOOKING FOR A NEW LOVE (REMIXES) n_’l 21 12 LONELY NO MORE(JNEVINS{FRANCOIS L/SCUMFROG MIXES)
SR *J0DY WATLEY PEACE BISQUIT 007/CURVVE B © ROB THOMAS MELISMA PROMO/ATLANTIC
AS | AM CATER 2 U
E 16 17 " DEEPA SOULLMEHOMO Q % DESTINY'S GHILD COLUMBIA 74672
i i:,-f”.“. 1€t © DOESN'T REALLY MATTER YOU'RE MY ANGEL
AR MURK TOMMY BOY SILVER LABEL 2475/TOMMY BOY i DJ MIKE CRUZ FEATURING NAYOBE ACT 2 009/MUSIC PLANT
« - TECHNOLOGIC TAKE ME UP
@ 25 % Darr pUNK VIRGIN PROMO ﬁ 4 72 ganroN NEISPHERES 003
] GIRL (J. VASQUEZ/M. JOSHUA MIXES) " 24 THE HAND THAT FEEDS (PHOTEK/DFA MIXES)

DESTINY'S CHILD COLUMBIA 70384
3 HOLLABACK GIRL

B
l

.l_
®
-

20 » GWEN STEFANI INTERSCOPE 004435
2 5 ORDINARY PEOPLE (M. JOSHUA REMIX)
3 JOHN LEGENO G.0.0.0. PROMO. COLUMBIA
@- 35 5 SEND ME AN ANGEL
PEPPER MASHAY WITH DIGITAL TRIP SONIC ADRENALIN,LIVE 002/MUSIC PLANT
ﬁ 23 & B MORE SHAKE
- AFRIKA BAMBAATAA TOMMY B0Y SILVER LABEL 2477/TOMMY BOY
: VOODOO
N h 2 1 AMBER JNCA 005/SOUND ADVISORS
=l MOVIN' ON

CHRIS THE GREEK PANAGHI DJG PROMO

-z
281:
1 Uy 2

TITLE
ARTIST IMPRINT / DISTRIBUTING LABEL
WE WILL BECOME SILHOUETTES
., THE POSTAL SERVICE SUB POP 70656 @@ |
z -4 ONE WORD
KELLY O0SBOURNE SANCTUARY 84751 @@
LISTEN TO YOUR HEART

<
n 5 D.H.T. ROBBINS 72116 @6

¢ THE HAND THAT FEEDS (PHOTEK DFA MIXES)
s 2 NINE INCH NAILS NOTHING 005127 & 005128/INTERSCOPE @

i 0 ADAGIO FOR STRINGS
. TIESTO BLACK HOLE 33252/NETTWERK @0}
o_ =g TAKE ECSTASY WITH ME

1M (CHK CHK CHK) TOUCH AND GO 20987 @3

' JETSTREAM
W 2 NEW OROER FEATURING ANA MANTRON WARNER BROS 42813 @@

112 GOTTA GO GOTTA LEAVE (TIRED)
VIVIAN GREEN COLUMBIA 72898/SONY MUSIC @6

8
6 HEADLINES
o | NEON BLONDE [IM MAK 10084 @0

10 3 33 TEMPTED TO TOUCH (REMIXES)
RUPEE ATLANTIC 93646/AC @O

IT'S LIKE THAT (D. MORALES REMIXES)

(AR 3 MARIAH CAREY ISLAND 004621/10JMC ©
% EVERYTHING
12 3 15 Cooeom i@
gy . FORGIVE
?_ iz REINA ROBBINS 72127 06 -
EXODUS '04

UTADA ISLAND 004662/IDJMG @€

14 9
W s} I THE BOXER
THE CHEMICAL BROTHERS FREESTYLE DUST 72349/ASTRALWERKS @
16

1€ a3 ENJOY THE SILENCE...04
DEPECHE MODE MUTE/REPRISE 42757/WARNER BROS @€

@ ! MAKE YOUR MOVE

5 LIZA QUIN WITH EL GENERAL TRUE LIFE 100202 @

- KRAFTY
18 2 1 NEW ORDER WARNER BROS. 42600 00

LEFT OUTSIDE ALONE (J. NEVINS REMIX)

19

14

i ANASTACIA DAYLIGHT/EPIC 76705/SONY MUSIC @O
20 - GALVANIZE
THE CHEMICA. EROTHERS FEATURING O-TIP FREESTYLE DUST T6559/ASTRALWERKS @ €3
P | LIKE IT
21 u 2 NARCOTIC THRUST YOSHITOSHI 72129/ROBBINS @43
e SWAY/SPIDER-MAN THEME
MICHAEL BUBLE 143/REPRISE 427 10/WARNER BROS O
@'3 WHEN THE DAWN BREAKS
- | _NARCOTIC THRUST YOSHITOSH! 013/DEEP DISH @0
- ME AGAINST THE MUSIC
= e BRITNEY SPEARS FEATURING MADONNA JIVE 57757/20MBA O €
25 ¢ 28 SOLDIER/LOSE MY BREATH

DESTINY'S CHILD FEATURING T1 & LIL WAYNE COLUMBIA 70781,504Y MUSIC D3

Go to www.bilbbcard.biz for complete chart data | 5

www americanradiohistorvy com

NINE INCH NAILS NOTHING 005127 & 005129/INTERSCOPE
SAY HELLO
d DEEP DISH DEEP DISH PROMO/IHRIVE
TELL IT TO THE MOON
STEPHAN) KRISE DAUMAN PROMO
ROADHOUSE BLUES
THE CRYSTAL METHOD ¥S. THE DOORS 3AM 1268/ULTRA
,“f; 35 13 SOUND OF THE DRUM
I 1 SUZANNE PALMER STAR 69 1297
5 CANTLET YOU GO
MACK VIBE FEATURING JACQUELINE CURVVE 008

13 MOTHER AND FATHER (P. RAUHOFER REMIX)
MADONNA MAVERICK/WARNER BROS. 1295/S1AR 69

~
S
-]

=E £8 TITLE
B2 = \avist (MPRINT / PROMDTION LABEL)
- LISTEN TO YOUR HEART
B BB onnossus
DONT CHA
| THE PUSSYCAT DOLLS FEATURING BUSTA RHYMES AEM/INTERSCOPE
COME RAIN COME SHINE
JENN CUNETTA ULTRA
DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS A&M/INTERSCOPE
WE BELONG TOGETHER
MARIAH CAREY ISLAND/IDJMG
HOLLABACK GIRL

O

v

~
-

G

-
o
o

6 9 Gwen sTeraw InTERSCOPE
2 17 ONE WORD
KELLY 0SBOURNE SANCTUARY
FORGIVE

=
=
-

REINA RUBBINS

BACK TO BASICS

SHAPE* UK ASTRALWERKS EMC

WHEN THE DAWN BREAKS

NARCOTIC THRUST YOSHITOSHI DEEP [MSH

2 BEHIND THESE HAZEL EYES
KELLY CLARKSON RCA/RMG

MR. BRIGHTSIDE

THE KILLERS ISLAND 1DJMG

SO MANY TIMES

o
w0

<3

o
-
w

2B 00

L3142 o suBLmnaL
- INSPIRATION
4 12 18 an DAL ROBBING
i:‘ 16 10 KILLIN' ME (WHERE DID | GO WRONG)

JENNA DREY AUDIO ONE

AND SHE SAID

LUCAS PRATA YO Fl ULIRA

THESE WORDS

NATASHA BEDINGFIELD EPIC

STAY

MYNT FEATURING KIM 80721 ULTRA

== 5 50 WAYS TO LEAVE YOUR LOVER

PLUMMETBKI_G‘_ o o
Mg 2 OH
CIARA FEATURING LUDACRIS SHO'NUFF-MUSICLINE/LAFACE/ZOMBA
@ s |7 EVERYTHING
. KASKAOE OM
22 17 4 BE MY WORLD

MILKY ROBB!N_S
'@T PON DE REPLAY
B RIHANNA SRP/DEF JAM/IDJMG
@ AXEL F
CRAZY FROG NEiP_LEAP/UNIV_ERSA_L, UMRG

NO STRINGS
LOLA SOBE

LN



www.americanradiohistory.com

Hits of the World is compited at Billboard/London. RE=Re-Entry

(SOUNDSCAN JAPAN)

TEPPEN (LTD EDITION)
NEWS JOHNNY'S ENTERTAINMENT

JULY 18, 2005

YOJIGEN FOUR DIMENSIONS
MR. CHILOREN TOY'S FACTORY

TEPPEN
NEWS JOHNNY'S ENTERTAINMENT

NEKO NI FUSEN (CD + DVD)
Al DOTSUKA AVEX TRAX

YUNAGI UNION
ORAGON ASH VICTOR

DREAMLAND
BENNIE K FOR LIFE

NEKO NI FUSEN
AL OOTSUKA AVEX TRAX

SUMMER SMILE
RAG FAIR TOY'S FACTORY

LOOP IN MY HEART/HEY!
M-FLO AVEX TRAX

1 NEW

2= 1

3 NEW

4 NEW

5 New
6 3

7 ONEW
NEW

8 NEW

10 4

E1 MIRADOR TENBOUDAI NO UTA
NOBODYKNOWS + SONY MUSIC ASSOCIATED RECDROS

>ANADA

(SDUNDSCAN) JuLy 30, 2005

INSIDE YOUR HEAVEN/INDEPENDENCE DAY
CARRIE UNDERWOOD ARISTA'SONY BMG

INSIDE YOUR HEAVEN/VEHICLE
BO BICE RCA/SONY BMG

w
w

DON'T CHA
THE PUSSYCAT DOLLS FEAT. BUSTA RHYMES AGMANTERSCOPE UNIVERSAL

F-Y
w

CITY OF BLINDING LIGHTS
U2 ISLAND UNIVERSAL

SPEED OF SOUND
COLDPLAY PARLOPHONE EM)

WHEN YOU TELL ME THAT YOU LOVE ME
AMERICAN 1DOL FINALISTS SEASDN 4 RCA/RMG

THE HAND THAT FEEDS
NINE INCH NAILS NOTHING INTERSCOPE/UNIVERSAL

© @ N o o
<

SOMETIMES YOU CAN'T MAKE IT ON YOUR OWN
U2 $SLAND UNIVERSAL

BLUE ORCHID
THE WHITE STRIPES THIRD MAN/V2/SONY BMG

10 R

ALL BECAUSE OF YOU
U2 ISLAND/UNIVERSAL

.
gﬁ g; {MEGA CHARTS BV) JULY 15, 2005
g 1 KUMAHE
K 3 STUDIO 100
2 o LONELY
AKON SRC UNIVERSAL
", g WE BELONG TOGETHER
MARIAH CAREY ISLAND/DEF JAM
4 7 THE DJUMBO JumP
DJUMBO CMM
s 5 LATORTURA
it - SHAKIRA FT. ALEJANORD SANZ EPIC
ALBUMS
Y4 4 wLbwo
1L DIVD SYCO/SONY BMG
2 ¢ COLDPLAY
X&Y PARLOPHONE
3 7z JANSMIT
JANSMIT.COM ARTIST & COMPANY
4 3 GERARD/RENE/GORDON
TOPPERS IN CONERT EMI
.5 g U2

HOW TO DISMANTLE AN ATOMIC BOMB ISLAND

<

BRAZIIL.

ALBUMS

(SUCESSO MAGAZINE)
ANA CAROLINA

JULY 19, 2005

PERFIL SONY BMG/SOM LIVRE.

BRUNO & MARRONE
MEU PRESENTE E VOCE SONY BMG

VARIOUS ARTISTS

* AMERICA - RODEIO SOM LIVRE

VARIOUS ARTISTS
FLORIBELLA UNVERSAL

- MARJORIE ESTIANO

MARJORIE ESTIANO UNIVERSAL

BANDA CALYPSO
VOL.7 NA AMAZONIA MD

VARIOUS ARTISTS
ALMA GEMEA SOM LIVRE

VARIOUS ARTISTS
SUMMER ELETROHITS TVZ SOM LIVRE

RIONEGRO & SOLIMOES
CLUBE B0 BATIDAD UNIVERSAL

[
=8 3%
s 1
2 2
B 3
4 4
‘5. 6
Bl 5
]
A 37
a8y 8
8. 7
10 10

56 |

GINO & GENO
A GALERA DO CHAPEU £MI

THIS
WEEK

-

THIS
|WEEK

-,

SWITZERLAND +

NEW

NEW

{VHE OFFICIAL UK CHARTS C0.)

YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

JuLy 18, 2005

GHETTO GOSPEL
2PAC FT. ELTON JOHN INTERSCOPE

WE BELONG TOGETHER
MARIAH CAREY ISLAND/DEF JAM

ELECTRICITY
ELTON JOHN ROCKET

CRAZY CHICK
CHARLOTTE CHURCH SONY BMG

SINCE U BEEN GONE
KELLY CLARKSON RCA

ROC YA BODY 'MIC CHECK 1, 2'
_MAP POSITIVA

AXEL F

CRAZY FROG MACH1 RECORDS

NASTY GIRL
INAYA DAY ALL AROUND THE WORLD

SHOT YOU DOWN
AUDIO BULLYS FT. NANCY SINATRA SOURCE

ITALY

SINGLES

e
?,; (FIMI/NIELSEN) JULY 18, 2005
;| BAMBINI FANNO OH
POVIA TARGET DISTRIBUTION
5 INCOMPLETE
BACKSTREET BOYS JIVE
4 UNA POESIA ANCHE PER TE
ELISA SUGAR
s LASCIACHE IO SIA
NEK WARNER MUSIC
5 LATORTURA
SHAKIRA FT. ALEJANDRO SANZ EPIC
; AXELF
CRAZY FROG MACH1 RECORDS
, VIENI CON ME
| PAPS N' SKAR RITMICA RECOROS
s (TANTO)3
JOVANOTTI MERCURY
14 CITY OF BLINDING LIGHTS
U2 iSLAND
13 BLACK HORSE & THE CHERRY TREE

KT TUNSTALL RELENTLESS

SINGLES

SE
g; (MEDIA CONTROL) JULY 19, 200§
| AXELF
CRAZY FROG GUSTO
., LONELY
AKON SRC/UNIVERSAL
5 LA TORTURA
SHAKIRA FT. ALEJANDRO SANZ EPIC
4 INCOMPLETE
BACKSTREET BOYS JIVE
g WE BELONG TOGETHER

MARIAH CAREY ISLAND/DEF JAM

ALBUMS

1

. I )

; COLDPLAY
X&Y PARLOPHONE
, SHAKIRA
FISACIDN ORAL VOL.1 EPIC
5 TIESTO
. LIPSERVICE GOYTHARD MUSIC
4 JAMIROQUAI
DYNAMITE EPIC
¢ THE BLACK EYED PEAS

MONKEY BUSINESS INTERSCOPE

ALBUMS

o @ » @ N i

© o N

10

2
=z (M) JULY 19, 2005
y DZRT
OZRT FAROL/NZ R
5 HUMANOS
HUMANOS CAPITOL
4 ADRIANA CALCANHOTO
ADRIANA PARTIMPIM POLYDOR
5 COLDPLAY
X&Y PARLOPHONE
10 ROD STEWART )
~__THE STORY 5O FAR - THE VERY BEST OF WARNER MUSIC
5 ILDIVO
IL 0IVO SYCO/SONY BMG
g THE BLACK EYED PEAS
MONKEY BUSINESS INTERSCOPE
g MARTINHO DA VILA
BRASILATINIOADE SOM LIVRE
; ESCOLINHA DE MUSICA
ESCDLINHA DE MUSICA FAROL
s ROUPA NOVA

ROUPACUSTICO VIDISCO

Go to www.billboard.biz for complete chart data

FRANCIEE

SINGLES

SINGLES

ALBUMS

ALBUMS

N e o 2

® N o o

©

q

"‘2’5‘{(

;o »2 W N

2
3

-

»
I3
<
43

NEW

(SNEP/IFOP/TIVE-LIVE)

AXEL F
CRAZY FROG MACH1 RECORDS

JULY 19, 2005

UN MONDE PARFAIT
ILONA MITRECEY SCORPIO

C'EST LES VACANCES
ILONA MITRECEY SCORPIO

SAN OU (LA RIVIERE)
DEZIL SONY BMG

LONELY
AKON SRC, UNIVERSAL

UN CASTING PARFAIT
LE 6-9 ULM

T'ES PAS CAP PINOCCHIO
PINOCEHIO EMi

CARAVANE
RAPHAEL CAPITOL

MUTOTO
BOOKA WARNER MUSIC

BOUGER BOUGER
MAGIC SYSTEM VIRGIN

SPAI

(PROMUSICAE/MEDIA)
AXEL F
CRAZY FROG MACH1 RECORDS

HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAPITOL

JuLy 20. 2005

WE BELONG TOGETHER
MARIAH CAREY ISLAND/DEF JAM

SPEED OF SOUND
COLDPLAY PARLOPHONE

AUTOMATIC IMPERFECTION
MARLANGO SUBTERFUGE RECORDS

INCOMPLETE
BACKSTREET BOYS .JIVE

LA TORTURA
SHAKIRA FT. ALEJANDRO SANZ EPIC

CITY OF BLINDING LIGHTS
U2 ISLANO

DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS INTERSCOPE

SALVAME
NANCYS RUBIAS 0.R.D.

-

SINGLES
55
g; {IFPY/NIELSEN MARKETING RESEARCH) JULY 19, 2005
; F**KDIG
ANNA DAVID PLAYGROUND
, AXELF
CRAZY FROG MACH1 RECORDS
s MR.NICE GUY
TRINE DYRHOLM CMC
, LONELY
AKON SRC/UNIVERSAL
5 WE BELONG TOGETHER

MARIAH CAREY ISLAND/DEF JAM

COLDPLAY
X&Y PARLOPHONE

MARIAH CAREY

33 THE EMANCIPATION OF MIMI ISLAND/DEF JAM
o JAKOB SVEISTRUP
JAKDB SVEISTRUP MY WAY MUSIC
4 NEPHEW
USADSB COPENHAGEN
3 FOUR JACKS

SAMLEDE UOGIVELSER 1957-1963 EMI

SINGLES

(IRMA/CHART TRACK)

GHETTO GOSPEL
2PAG FT. ELTON JOHN UNIVERSAL

AULY 15, 2005

YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

AXEL F
CRAZY FROG MACH1 RECORDS

WE BELONG TOGETHER
MARIAH CAREY ISLAND/DEF JAM

SINCE U BEEN GONE
KELLY CLARKSON RCA

JAMES BLUNT

i BACK T0 BEDLAM ATLANTIC

5 COLDPLAY
X&Y PARLOPHONE

4 GREEN DAY
AMERICAN 1010T REPRISE
GIPSY KINGS

NEW ThE veRy BEST 0F SInc
3 FOO FIGHTERS

IN YOUR HONOR RCA

Data for week of JULY 30, 2005 |

www.americanradiohistorv.com

(MEOIA CONTROL)

MARIA
US § UNIVERSAL

JuLY 20, 2005

LONELY
AKON SRC UNIVERSAL

UN MONDE PARFAIT
ILONA MITRECEY SCORPI0

JUMP, JUMP
D.J TOMEKK FT. FLER VIRGIN

LA TORTURA
SHAKIRA FT. ALEJANDRO SANZ EPIC

HOLLABACK GIRL
GWEN STEFANI INTERSCOPE

ALL 4 ONE
KOOL SAVAS/AZAD SONY BMG

AXEL F
CRAZY FROG MACH1 RECORDS

WILLST DU MIT MIR GEHN
NENA WARNER MUSIC

DUBI DAM DAM
BANARDO NA KLAR

AUSTRALIA =

SINGLES

THIS
WEEK

N

i
(=]

© @ M 0o o » w

JuLy 18, 2005

LONELY
AKON SRC/UNIVERSAL

WE BELONG TOGETHER
MARIAH CAREY ISLAND/DEF JAM

INCOMPLETE
BACKSTREET BOYS IVE

FEEL GOOD INC
GORILLAZ PARLOPHONE

VOODOO CHILD
ROGUE TRADERS COLUMBIA

DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS INTERSCOPE

LOSE CONTROL
MISSY ELLIOTT FT. CIARA/FAT MAN SCOOP THE GOLD MIND/ATLANTIC

HOLLABACK GIRL
GWEN STEFANI INTERSCOPE

"

UNTITLED (HOW CAN THIS HAPPEN TO ME?)
SIMPLE PLAN EAST WEST

22

BAD DAY
DANIEL POWTER WARNER MUSIC

FLANDERS

ni
SINGLES

(PROMUVI)

AXEL F
CRAZY FROG MACH 1 RECORDS

JULY 20, 2005

LONELY
AKON SRC/UNIVERSAL

QUE VIVA LA VIDA (CHIQUITAN)
BELLE PEREZ ARS

4

KUMA HE
K 3 STUDIO 100

6

JE HEBT ME DUIZEND MAAL BELOGEN
LAURA LYNN ARS

ALBUMS

i

STAR ACADEMY

1 THE BEST SONGS UNIVERSAL
, COLDPLAY
X&Y PARLOPHONE
46 LAURA LYNN
OROMEN ARS
g BELLE PEREZ
BESY OF APR
3 FAITHLESS

FOREVER FAITHLESS GREATEST HITS CHEEKY/SONY BMG

POLAND ™=

ALBUMS

-

N

(]

© o N 0o o &

i
}'3’; (ZW1.ZEK PRODUCENTOW AUDIO VIDEO) JULY 15, 2005
1 VARIOUS ARTISTS
BRAVO HITS LATO 2005 MAGIC
43 VARIOUS ARTISTS
RADIO ZET TYLKO WIELKIE PRZEBOJE NA LATO MAGIC RECORDS
4 VARIOUS ARTISTS
MINI MINI PARTY MAGIC RECOROS
3 ATB
SEVEN YEARS MAGIC RECORDS
9 VARIOUS ARTISTS
THE BEST SMOOTH JAZZ...EVER! VOL.2 EMI
5 ANNA MARIA JOPEK
SECRET OTHER JAZZ
7 BRODKA
ALBUM SONY BMG
8 KOMBI
KOMBI IZABELIN
5 KAZIK

LDS SIE MUSI GOMIENIC SP

VARIOUS ARTISTS
DZIEC) WIEDZA LEPIEJ POLSKI RADIO

CHARTS LEGEND on Page 58
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>HARTS

SINGLE SALES

SALES CHARTS OF 20 EUROPEAN COUNTRIES.

AXEL F
CRAZY FROG MACH1 RECORDS

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANO ALBUM

JULY 20, 200%

- LONELY
2 2 kon SRO/UNIVERSAL

el 4 UN MONDE PARFAIT
55-‘ ILONA MITRECEY SCORPIO

4 5 WEBELONG TOGETHER
] MARIAH CAREY ISLAND/DEF JAM

.‘uJ 3 GHETTO GOSPEL
2PAC FT. ELTON JOHN INTERSCOPE

3 @ o YOURE BEAUTIFUL
JAMES BLUNT ATLANTIC

oy 7 LATORTURA
7 e SHAKIRA FT. ALEJANDRD SANZ EPIC

12 MARIA
US 5 UNIVERSAL

GWEN STEFANI INTERSCOPE

8
[‘ﬁ g HOLLABACK GIRL
b =<

56

g CEST LES VACANCES
ILONA MITRECEY SCORPIO

GORILLAZ PARLOPHONE

1
s FEEL GOOD INC
o

1=

10 DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS INTERSCOPE

ELECTRICITY

g
i ‘jiNEW ELTON JOHN ROCKET MUSIC

INCOMPLETE
BACKSTREET 80YS JIVE

SAN OU (LA RIVIERE)
DEZIL SONY BMG

COLDPLAY
X&Y PARLOPHONE

15
ALBUMS

JULY 20, 2005

5 SHAKIRA
FIJACION ORAL ¥OL.1 EPIC

" JAMES BLUNT
BACK TO BEDLAM ATLANTIC

FOO FIGHTERS
IN YOUR HONOR RCA

THE BLACK EYED PEAS
MONKEY INTERSCOPE

GORILLAZ
DEMON DAYS PARLOPHDNE

JAMIROQUAI
OYNAMITE EPIC

GREEN DAY
AMERICAN IDIOT REPRISE

FAITHLESS
FOREVER FAITHLESS GREATEST HITS CHEEKY/SONY BMG

IL DIVO
IL DIVO SYCO/SONY BMG

g BACKSTREET BOYS
i, NEVER GONE JIVE/SONY BMG

e BANAROO
T2 n BANAROO'S WORLD UNIVERSAL

m 16 50 CENT
i THE MASSACRE INTERSCOPE
-

GWEN STEFANI
LOVE.ANGEL.MUSIC.BABY INTERSCOPE

92 MARIAH CAREY
i " THE EMANCIPATION OF MIMI ISLAND/DEF JAM

TABLATED BY NIELSEN MUSIC CONTROL.

SPEED OF SOUND
CDLDPLAY PARLOPHONE

RADIO AIRPLAY

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND

N
Nielsen
Music Coatrol

JULY 20::2005.

BAD DAY
DANIEL POWTER WARNER MUSIC

WE BELONG TOGETHER
| _MARIAH CAREY ISLAND/DEF JAM

DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS INTERSCOPE

SIGNS
SNOOP DOGG FEAT. JUSTIN TIMBERLAKE GEFFEN

YOU'RE BEAUTIFUL
JAMES BLUNT ATLANTIC

LONELY NO MORE
ROB THOMAS ATLANTIC

LONELY
AKON UNIVERSAL

" CITY OF BLINDING LIGHTS
U2 ISLAND

SHIVER
NATALIE IMBRUGLIA SONY BMG

INCOMPLETE
BACKSTREET BOYS JIVE

FEEL GOOD INC.
GORILLAZ PARLOPHONE

LA TORTURA
SHAKIRA FEAT. ALEJANDRO SANZ EPIC

SINCE U B EEN GONE
KELLY CLARKSON SONY BMG

DONIT CHA WANNA RIDE
0SS STONE RELENTLESS/VIRGIN

See Chart Legend for rules and exparstions

SALES DATA COMPILED BY
N
Nielsen
SoundScan

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
RELIENT K

MMHMM GOTEE/CAPITOL 2953/EMICMG

2005, AU Business Media, Inc. and Nielsen SoundScan, inc, All rights reserved

. ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
MICHAEL W. SMITH

HEALING RAIN REUNION 10073/PROVIOENT-INTEGRITY

. VARIOUS ARTISTS
WOW #18 PROVIDENT WORD-CURB/EMICMG 10769/PROVIDENT-INTEGRITY

HASTE THE DAY
WHEN EVERYTHING FALLS SOLID STATE 0567/EMICMG

NATALIE GRANT
AWAKEN CURB 78860 WORD-CURB

[TIYE3] NEWSONG J
RESCUE [LIVE WORSHIP] INTEGRITY 83331/PROVIDENT-INTEGRITY

CASTING CROWNS
CASTING CROWNS BEACH STREET/REUNION 10723/PROVIDENT-INTEGRITY

- VARIOUS ARTISTS
1 CAN ONLY IMAGINE INO/TIME LIFE 19223/PROVIDENT-INTEGRITY

<4 VARIOUS ARTISTS
MORE THAN 50 MDST LOVED HYMNS LIBERTY 0812/EMICMG

SUPERCHIC[K] &5
BEAUTY FROM PAIN INPOP 1279/EMICMG b 5

VARIOUS ARTISTS
WOW HITS 2005 WORD-CURB/PROVIDENT 1106/EMICMG

%5 g BARLOWGIRL
- Y BARLOWGIRL FERVENT 30046/WORD-CURB

AMY GRANT

SHAUN GROVES
WHITE FLAG ROCKETOWN 20039/PROVIDENT-INTEGRITY

ROCK OF AGES... HYMNS & FAITH WORD-CURB/WARNER BROS. 86391/ WORD-SURB

PILLAR
WHERE DO WE GO FROM HERE FLICKER 2631/EMICMG

JOY WILLIAMS
GENESIS REUNION 10082/PROVIDENT-INTEGRITY

CHRIS TOMLIN
ARRIVING SIXSTEPS/SPARRDW 4243/EMICMG

VARIOUS ARTISTS l‘-
X 2005: 17 CHRISTIAN ROCK HITS! BEC/FDREFRONT/TOOTH & NAIL/SPARRDW 5395/EMICMG _F

- MERCYME
| UNDONE IND 82947/PROVIDENT-INTEGRITY ®

ELVIS PRESLEY e
ELVIS: ULTIMATE GDSPEL RCA 57868/S0NY BMG STRATEGIC MARKETING GROUP

JARS OF CLAY
REOEMPTION SONGS ESSENTIAL 10758/PROVIDENT-INTEGR(TY

SELAH E
HIDING PLACE CURB 78834/WORD-CURS L

b
.
i

NICHOLE NORDEMAN
BRAVE SPARROW 3575/EMICMG

UNITED
LOOK TB YOU HILLSDNG AUSTRALIA/INTEGRITY 83425/PROVIDENT-INTEGRITY & <

MXPX
PANIC SIDECNEDUMMY 1269/WORD-CURB

VARIOUS ARTISTS %-
IWORSHIP NEXT: A TOTAL WORSHIP EXPERIENCE INTEGRITY/MARANATHAYING 83197 PROVIDENT-NTEGRITY @

KUTLESS
STRONG TOWER BEC 5391/EMICMG

KRYSTAL MEYERS ;
KRYSTAL MEYERS ESSENTIAL 10771/PROVIDENT-INTEGRITY

JEREMY CAMP
. RESTORED BEC 8615/EMICMG

PHILLIPS, CRAIG AND DEAN
LET THE WORSHIPPERS ARISE INO 83071/PROVIDENT-INTEGRITY

9 TOBYMAC

INHABITED
THE REVOLUTION FERVENT 30066/WORD-CURB

JIM BRICKMAN
GRACE WINDHAM HILL 67979/PROVIDENT-INTEGRITY

UNDEROATH
44 PASSION WORSHIP BAND
PASSION: HOW GREAT iS OUR GOD SIXSTEPS/SPA_R_ROW 3574/EMICMG

MAE
THE EVERGLOW TOOTH & NAIL 5394/EMICMG

= WELCOME TO DIVERSE CITY FOREFRONT 6417/EMICMG
lﬁ
f& | THEY'RE ONLY CHASING SAFETY SOLID STATE/TOOTH & NAIL 3184/EMICMG
=0

RANDY TRAVIS

PASSING THROUGH WORD-CURB/WARNER BROS. 8634B/WORDfUHB
ANBERLIN 93
NEVER TAKE FRIENOSHIP PERSONAL TOOTH & NAIL 6607/EMICMG 'yl ]

i
24 -». MARTHA MUNIZZI
S THE BEST IS YET TO COME MARTHA MUNIZZI 0001

BUILDING 429

Wg ISRAEL AND NEW BREED

SPACE IN BETWEEN US WORD-CURB/WARNER BROS. 86321/WORD-CURB ¥

DISCIPLE
QISCIPLE SRE/INO 83519/PROVIDENT-INTEGRITY =

=
o

SMOKIE NORFUL
NOTHING WITHOUT YOU EMi GOSPEL 7795/EMICMG

LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL B2975/PROVIDENT-INTEGRITY
21 f{”ﬁl

ROOM T0 BREATHE SPARROW 3296/EMICMG

~ NEWSBOYS
| DEVOTION SPARROW 5547/EMICMG

THE J M0SS PROJECT GOSPO CENTRIC 70068/PROVIDENT-INTEGRITY

Fac ) ne EMERY i
;4‘ ' Rkl THE WEAK'S END TOOTH & NAIL 4044/EMICMG -

- MATTHEW WEST
HISTORY UNIVERSAL SOUTH 00393 1/EMICMG

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

REATLGEs PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA

JEREMY CAMP =
CARRIED ME: THE WORSHIP PROJECT BEC 9613/EMICMG i

ARTIST
TITLE IMPRINT & NUMBER / DI TRIBUTING:LABEL

§ CAMPBELL BROTHERS
CAN YOQU FEEL iT? ROPEADOPE 50

»e VARIOUS ARTISTS

o4 " THE AMBASSADOR
. THE THESIS CROSS MOVEMENT 30011 oy

L, THE MIGHTY CLOUDS OF JOY
IN THE HOUSE OF THE LORD: LIVE IN HOUSTON EMI GOSPEL 74873

BREAK THROUGH AMEN 1505

' TAMELA MANN
GOTTA KEEP MOVIN' TILLYMANN 10117

JAMES FORTUNE & FIYA
YOU SURVIVED WORLD WIDE GOSPEL 3035

ISRAEL AND NEW BREED
| LIVE FROM ANOTHER LEVEL INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC

LASHUN PACE
IT'S MY TIME EM! GOSPEL 73668

SMOKIE NORFUL
NOTHING WITHOUT YOU EMI GOSPEL 77795

ANOINTED
NOW IS THE TIME COLUMBIA/INTEGRITY GOSPEL 90929/SONY MUSIC

. J MOSS
©_THE J MOSS PROJECT GOSPO CENTRIC 70068/ZOMBA

TONEX & THE PECULIAR PEOPLE
OUT THE BOX VERITY/JIVE 53713/Z0MBA %‘5‘

GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES
ONE VOICE MANY ROADS 0003

1258 SHEKINAH GLORY MINISTRY
LIVE XINGDOM 1011/800KWORLD
- " MISSISSIPPI MASS CHOIR
NOT BY MIGHT, NOR BY POWER MALACO 6035

i
VARIOUS ARTISTS -
WOW GOSPEL 2004 WORO/EMICMG/VERITY 57494/Z0MBA

KURT CARR PROJECT
ONE CHURCH GDSPD CENTRIG 70056/Z0MBA

KIERRA KIKI SHEARD
| 1 OWE YOU EMI GOSPEL 97304

DR. CHARLES G. HAYES AND THE WARRIORS
' THE REMIX ICEE INSPIRATIONAL 7206/ICEE

THE WILLIAMS BROTHERS
GREATEST HITS PLUS BLACKBERRY 1651/MALACO

MICAH STAMPLEY
THE OF MICAH DEXTERITY SOUNDS 66933/EMI GOSPEL

DONALD LAWRENCE & CO.
| | SPEAK LIFE VERITY 62228/20MBA

] RIZEN
RIZEN 2 CHEZ MUSIQUE 51624/ARTEM!S GOSPEL

THE ERIC CARRINGTON PROJECT
T.E.C.P: RELATIONSHIP VOL. 1 WORLD WIDE GDSPEL 0019

TYE TRIBBETT & G.A.
LIFE INTEGRITY GOSPEL/COLUMBIA 90549/SONY MUSIC

THE RANCE ALLEN GROUP
THE LIVE EXPERIENCE TYSCOT 4140/TASEIS

BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504

CROSSROADS TYSCDT/VERITY 59482/Z0MBA

RUBEN STUDDARD
| NEED AN ANGEL J 62623/RMG

JONATHAN BUTLER
JONATHAN RENDEZVOUS 5108

CECE WINANS
THRONE ROOM PURESPRINGS GOSPEL/ING 90361/SONY MUSIC

CHANGE OF SEASONS TYSCOT 4144/TASEIS

SHADRACH
1 WON'T WORRY NO MORE JUANA/KNIGHT 2012/MALACO

MARY ALESSI
MORE MIAMI LIFE SOUNDS 90000

g‘ SOUNDTRACK
THE FIGHTING TEMPTATIONS MUSIC WORLO/COLUMBIA 90286/SONY MUSIC

| EVERYDAY PEOPLE WORD-CURB 86317/WARNER BROS.

VARIOUS ARTISTS

GOTTA HAVE GOSPEL! VOL. 2 INTEGRITY GOSPEL/GOSPO CENTRIC 70072/201BA

r BEBE WINANS
| DREAM STILL WATERS/TMG 90727/SONY MUSIC

UNITY WORLD WIDE GOSPEL 3038

KETH WONDERBOY JOHNSON PRESENTS THE SPIRITUAL VOICES AND FRIENDS:

VICKi YOHE
1JUST WANT YOU PURESPRINGS GOSPEL B4230/EMI GOSPEL

FRED HAMMOND
SOMETHIN 'BOUT LOVE VERITY/JIVE 58744/Z0MBA

BEN HARPER AND THE BLIND BOYS OF ALABAMA
THERE WILL BE A LIGHT VIRGIN 71206"

BRIDGJETTE TAYLOR
BRIDGJETTE TAYLOR ABLIFE 4000

| VARIOUS ARTISTS
| GOTTA HAVE GOSPEL! INTEGRITY GOSPEL/GOSPO CENTRIG/EPIC 90671/SONY MUSIC ®

THE WILLIAMS BROTHERS
STILL HERE BLACKBERRY 1643/MALACO

Data for week of JULY 30, 2005 | For chart reprints call 646.654.4533

www.americanradiohistorv.com

BISHOP PAUL S. MORTON
SEASONS CHANGE TEHILLAH/LIGHT 5907/ARTEMIS GOSPEL

3o to www.billboard.biz for complete chart data | 57


www.americanradiohistory.com

CHARTS

| 4

ALBUM CHARISS

Sales data compiled by Nielsen SoundScan. For Top R&B Hip-Hop Albums,
sales data is compiled from a national subset panel of core R&B Hip-Hop
stores by Nielsen Soundscan.

@ Aibums with the greatest sales gains this week.

[ GRERTEST] Where included, this award indicates the title

LGAIRER with the chart's largest unit increase.

1 Where included, this award indicates the titie with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 290
m and has been removed from Heatseekers chart.

2RICING/CONFIGURATION

ZD/Cassette prices are suggested list or equivalent prices, which are projected
“ror wholesale prices. @ after price indicates album only avallable on DualDisc.
<D:DVD after price indicates CD/DVD combo only available. & DualDisc avait-
able. ® CD/DVD combo avallable. * indicates vinyl LP is available. Pricing and
Jinyl LP availability are not included on all charts.

SINGLES CHARIS

RADIO AIRPLAY SINGLES CHARTS

“ompiled from a national sample of data supplied by Nielsen 3roadcast Data
Systems. Charts are ranked by number of gross audience impressions, compui-
2d by cross-referencing exact times of airplay with Arbitron listener data. The
2xceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Jock and Adult R&B charts, which are ranked by total detecticns.

® Songs showing an increase in audlence (or detections)
Jver the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Alrplay charts simultaneously

i thay have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are "‘emoved from the Hot R&B Hip-Hop Singles & Tracks and Hot R&B/Hip-Hop
Airplay charts simultaneously if they have been on the Hot R&BrHip-Hop Singles &
“racks for more than 20 weeks and rank below 50. Songs are removed from the
Pop 100 and Pop 100 Airplay charts simultanecustly if they have been on the

Pop 100 for more than 30 weeks and rank below 30. Titles are removed from Hot
1Zountry Songs if they have been on the chart for more than 20 weeks and rank
below 15 in detections or audience, provided that they are not s'ill gaining enough
audience points to bullet. Songs are removed from the Aduit Top 40, Adult
Cortemporary, Adult R&B, and Hot Dance Radio Airplay charts i they have been on
the chart for more than 26 weeks and rank betow 15 (20 for Modern Rock).

SINGLES SALES CHARTS

“he top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Hielsen SoundScan. For R&B/Hip-Hop Singles Saies, sales dara is compiled
from a national subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download available. @ DVD single available.
© Vinyl Maxi-Single available. @ Vinyi Single available. @ CD Maxi-Single
zvailable. Configurations are not included on all singles charts.

HITPREDICTOR

":{ Indicates titie earned HitPredictor status in that particular format based on
rsearch data provided by Promosguad. Songs are biind testeg online by
Promosquad using multiple fistens and a nationwide sample of carefully profiled
music consumers. Songs are rated on a 1-5 scale; final results are based on
weighted positives. Songs with a score of 65 or more (75 or more for country) are
}idced to have Hit Potential; afthough that benchmark number can fluctuate per
format based on the strength of avaitable music. For a complete and updated list
of current songs with Hit Potential, commentary, potls and more, please visit
wwvi hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports frem club DJs.
@ Titles with the greatest club play increase over the previous. week.

AWARD CER L LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA] certification for net shipment of
£00,000 atbums {Gold). B RIAA certification for net shipment

far 1 million units (Platinum). D RIAA certification for net shiprent of 10 million
Lnits (Diamond). Numeral within Platinum or D amond symbol indicates album’s
mulli-piatinum levet. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
cr tepes. (. Certification for net shipments of 100,000 units {Or0). [! Certification
cf 200,000 units {Platino). 2] Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ R AA certification for 100,000 paid downioads (Goid).

H RIAA certffication for 200,000 paid downioads (Platinum). Numeral within
piatinum symbol Indicates song's multiplatinum level.

MNUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. M RIAA platinum certification for net shipmen: of 50,000 units

for video singles. [_| RIAA platinum certification for sales of 100.000 units for

snortform or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ R AA golid certification for net shipment ot 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units

@ $2 million in sales at suggested retail price. () IRMA gold certification for a
minimum saie of 125,000 units or a dollar volume of $9 million at retail for theatri-
cally released programs; or of at least 25.000 unfts and $1 million at suggested
ratail for non-theatnical tities. [/ IRMA platinum certification for a minimum sale of
250,000 units or a dollar volume ot $18 million 4t retall for theatrically released
ograms, and of at least, 50,000 units and $2 miillion at suggested retail for non-
theatrical titles.

SEEBELOW “OR COMPLETE LEGEND INFORMATION.

. .:’S: =
= 22
;—, XS ARTIST E
= ‘i%f TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL & -
q YING YANG TWINS ! o
U.S.A,; UNITED STATE OF ATLANTA COLLIPARK 2520%/TVT (17.98/11.98 ! =
o S  DIPSET y
4 Dl PLOMATS & DUK[DAGOD PRESENT: MORE THAN N MUSIC, VOL. 1 DIPLOMATS 5835/KOCH {17.98} =
a 2 6 VARIOUS ARTISTS “ B
| __VANS WARPED TOUR 2005 COMPILATION SIDEONEDUMN Y 1268 (8 98)
"HAWTHORNE HEIGHTS
4 3 5 THE SILENCE IN WUH 98) 3 3
o —— THE BLACK DAHLIA MURDER o A
i MIASMA METAL BLADE 14536 {13 98)
5 5 ASILAYDYING o 8
d SHADOWS ARE SECURITY METAL 8LADE 14522 (13. 98)
° SOUNDTRACK =
CHARLIE AND THE CHOCOLATE FACTORY WARNER HOME VIDEQ 72264 (16.96) :
LIL JON & THE EAST SIDE BOYZ
36 wgsm TVT (17.98/11.98) & e B 8 7
' DWIGHT YOAKAM
" 15 BLAME THE VAIN VIA 6075/NEW WEST (17.98) "_ 5
DROPKICK MURPHYS
1c 7 i THE WARRIOR'S CODE HELLCAT 80472*/EPITAPH (13.98) w© 10
BONE THUGS-N-HARMONY
11 o3 GREATEST HITS RUﬂLESS 25423 (18.98) . ﬂ n
MASTER P
19 6 GHETYO BILL NEw NO LIMIT 5780*/KOCH (1 = 9
CRAIG MORGAN T
@ i) ik MY JOND OF LIVIN: BROKEN BOW 75472 (17.98) 5 2
ANDY ANDY
14 12 IRONIA WEPA 1060/URBAN BOX OFFICE (13 98 CO/DVD) @ e
3 13 VARIOUS ARTISTS

PUNK 0 RAMA 10 EPITAPH 86755 (8.98 CD/DVO)

RICK SPRINGFIELD
THE DAY AFTER YESTERDAY GOMER 481200/DK-E (17.98)

@ RUFIO
| | THE COMFORT OF HOME KITRD 15865 (13.98)
. JOHN PRINE
18 8 12 Lin s square o 50v 03¢ {16.98)
GUCCI MANE

e
=
En‘a;J
wH
= 235

SALES DATA COMPILED BY
N
Nieisen
SoundSean

ARTIST £
TITLE IMPRINTSNUMBER/DISTRIBUTING LABEL s
ZUCCHERO

ZUCCHERD & CO. UNIVERSAL ITALIA/HEAR 2301/CONCORD

'CELTIC WOMAN

_CELTIC WOMAN MANHATTAN 60233

"RY COODER

CHAVEZ RAVINE PERRO VERDE/NONESUCH 79877/WARNER BROS.
BEBEL GILBERTO

"VARIOUS ARTISTS
PUTUMAYD PRESENTS: ITALIAN CAFE PUUMAYO 238

RONAN TYNAN
RONAN DECCA 003863/UNIVERSAL CLASSICS GROUP

VARIOUS ARTISTS
PUTUMAYO PRESENTS: FRENCH CAFE PUTUMAYO 219

VARIOUS ARTISTS

VARIOUS ARTISTS
PUTUMAYO PRESENTS: AFRO-LATIN PARTY PUTUMAYD 235

PUTUMAYO PRESENTS ACOUSTIC BRAZIL PUTUMAYO 234

VARIOUS ARTISTS
PUTUMAYO PRESENTS: NORTH AFRICAN GROOVE PUTUMAYO 237

DANIEL O'DONNELL
LIVE FROM BRANSON DPTV MEDIA 236

VARIOUS ARTISTS
THE 50 GREATEST HAWAI' MUSIC ALBUMS EVER MOUNTAIN APPLE 2105

RAIATEA
SWEET & LOVELY RAJATEA HELM 8518

MAKAHA SONS
JUST THE VERY BEST OF THE MAKAHA SONS: HEKE WALE NO TROPICAL MUS(C 9074

VARIOUS ARTISTS
THE CELTIC CIRCLE 2 WINOHAM HILL 45902/SONY BMG STRATEGIC MARKETING GROUP

TRAP HOUSE LAFLARE BIG CAT 3016/TOMMY BOY (17.98) ! : =
§ JASM i 2% BS 5
: fASMS‘NEIT:fJ,i ILZ‘JKAWSORK 100 (16,98 ﬁ S2 S TITLE WPRINTANUMBER/DISTRIBUTING LABEL £
FELT 1 - JIM BRICKMAN
FELT 2 A TRIBUTE TO LISA BONET RHYVESAYERS ENTERTAINMEN | 0064* (15.98) | - DR’;‘“;W‘W“- STSTRBCAIVICIOR -
~ PITBULL = 2 05 “AN A V?LLENWEIDER
22 22 AT ) ;L (MONEY IS A MAJOR ISSUE) DIAZ BROTIIERS 2550+ TVT (18.98/11.98) L ELGH "““‘I’éL:“’A “‘N N
3 -~ JIM BR A
25 4 2 E&;‘éﬁ;ﬁ;&ﬁﬁ?ﬁm (15.98) ﬁ 5 3% CREATEST HITS WINDHAM HILL 50616/RCA vICTOR )
oy SECRET GARDEN
c
@ gﬁﬁa?&iwnv PAIN. TIME & GLORY §°/FAST LIFE (17.98) S 3 CARTHSONGS DECCA 004177/UNIVERSAL CLASSICS GROUP
MOTION CITY SOUNDTRACK T B NGR Bl ARMIK I
25 20 6 T iis O MENORY EPITAPH 86755 (13 95) M“;g 5‘(’;"‘03 B?L:gngﬁ
VARIOUS ARTISTS ° g .o GEORGEW _ —
26 17 4 0K AT ALLTHE LOVE WE FOUND: A TRIBUTE TO SUBLIME CORNERSTONE RAS 44 (16.95) MONTANA - A LOVE STORY DANGING CAT/WINDHAM HILL £2042/RCA VICTOR
] = TIM JANIS
2T 2 4 ‘dgg:‘oméﬂln NEW WEST 6076 (17.98) £ BT\ MERICAN HORIZONS TIM JANIS ENSEMELE 1110 -
T .5 VARIOUS ARTISTS
28 23 17 S&gi;ﬁegﬁ 4 MAK 93815°/ATLANTIC (13 98) s MOST RELAXING NEW AGE MUSIC IN THE UNIVERSE DENDN 17494 —
B.G 1 > 13 = "VARIOUS ARTISTS
RO M ... . oF 1 STREETZ CHOPPA CITY SE19/KOCH (17,981 THE HEALING GARQEN: ART OF WELL-BEING MADACY SPECIAL PRODUCTS 50895 MADACY
= THE ARCADE FIRE 19 7 3 RYANFARISH
e n THE ARCAOE FIRE (EP) MERGE 269 (10.98) [FROMITHEISKYINELRODISGI32007
: -» VARIOUS ARTISTS
31_—_ 25 37 ﬁ«‘ls'?uizsldwmav 218 (15.98) @ e 2 . _THE HEALING GARDEN COLLECTION MADACY SPECIAL PRODUCTS 4850/ MADACY
ROYKSOPP RS Hgl@R VARIOUS ARTISTS
@ m THE UNDERSTANDING WALL OF SOUND 11352°/ASTRALWERKS (17.98) SL“"E" SUATARIVOLUMEL2IPAL V4017
ZAD
MXPX l= 14 <7 2 ;
33 24 16 4y sipEoNEDUMMY 1269 (13 9B) :ID/:E;:IT((;:JD; .WFVI{rG;SOTS
r A
@ m ?};E:I-‘IIS\T/:V()D’:C?(%(?WN&Z(EEJ(CH:KQE)HOT e 15 22 20 BEST OF RELAXATION MADACY 5065
TWIZTID m STEVE QUINZI
35 18 3 MANS MYTH (VOL. 1) PSYCHOPATHIC 4051 (17.98 CD/DVD) PIANG FAVORITES MADACY SPECIAL PRODUCTS 51189/MADACY
@ DEEP DISH
| GEORGE IS ON DEEP DISH 90732/THRIVE (18.98)
THROWDOWN
37 26 3 VENDETTA TRUSTKILL 63 13.951
BETTER THAN EZRA
S8 29 T perone THE ROBOTS SONG 51617/ARTEMIS (16.98)
CLUTCH
39 28 4 oo HIVE / EXODUS |SSACHAR 00433/DRT (15.98) &= ARTIST
30 31 4 VARIOUS ARTISTS EZ  VITLE OMPRINT ' DISTRIBUTING LABEL)
BAM MARGERA PRESENTS: VIVA LA BANODS 456 1410 (12 98 CD/DVD) & — WILLIE NELSON E
a1 7 3 Eﬁ:msﬁ;ﬂ’:&gg s 08 co/ovD ° = | COUNTRYMAN (LOST HIGHWAY/UMGN)
S"F':OON 44 (15,98 CO/DVD) & e > 1 . VARIOUS ARTISTS
42 33 10 , __REGGAE GOLO 2005 (VP) -
g'éMG:gﬁg’f“cﬁé S554(15:98) e 2 = BOB MARLEY AND THE WAILERS
- GOLD (TUFF GONG ISLAND/CHRONICLES UME
43 3% 5 BATMAN BEGINS WARNER HOME VIDEO 71324 (18.98) MA‘;'SYAHU E L UM ) T
44 37 53 DANE COOK LIVE AT STUBBS (JDUB/OR
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CO/DVD) @ F SOUNDTRACK ——
45 36 37 LTEEA?»?E%&?&F:?S;) e 50 FIRST DATES (MAVERICK/WARNER BROS.
V] e 11 .
y . VARIOUS ARTISTS
48 a1 19 BLACK LABEL SOCIETY : BLAZIN' REGGAE (RAZOR & TIE
MAFIA ARTEMIS 51610 {17.98) ] BOB MARLEY
47 32 20 ARMOR FOR SLEEP e 6 THE 8EST OF BOB MARLEY (MADACY
WHAT T0 00 WHEN YOU ARE DEAD EQUAL VISION 104 (13.98) - _ SKINDRED
48 39 25 BRIGHT EYES 8 : 7 BABYLON (BIELER BROS./LAVA/AG)
- I'M WIOE AWAKE, IT'S MORNING SADDLE CREEK 0072* {11.98) 5 ] TOK
49 34 17 JIMMY BUFFETT L@ SR UNKNOWN LANGUAGE (VP
- LIVE IN HAWAII MAILBDAT 2108 (18.98 CO/0VD) @ = 3 SIZZLA -
@ TAMELA MANN e 07 T SOUL OEEP (GREENSLEEVES) -
GOTTA KEEP MOVIN' TILLYMANN 10117 (17.98) - f BOB MARLEY
SUU MARLEY COLLECTION (MADACV SPECIAL PRODUCTS/MADACY) —
TOP RDEPENDENT ALBUMS: Independent Albums are current litles that are sold g 'VARIOUS ARTISTS
via independert distribution, including those that are fulfilled via major branch distrib- = STRICTLY THE BEST 32 (VP)
Ltors. WOR.D, NEW AGE AND BILLBOARD.BIZ: See chart legend for rules and - 10 F BOB MARLEY AND THE WAILERS

explaiations. € 2005, VNU Business Media, Inc. and Nielsen SoundScan, [nc. All
rghts rasened

£8 Go t> www.billboard.biz for complete chart data

www.americanradiohistorv.com

THE BEST OF BOB MARLEY & THE WAILERS: 20TH CENTURY MASTERS THE (JAD/HIP-O UME)

MORGAN HERITAGE
FULL CIRCLE (71/VP}

VARIOUS ARTISTS
SOCA GOLD 2005 (VP)

Data for week of JULY 30, 200¢
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Based on a’ﬁﬁ? ‘nce-weighted piays from MTV, VH1, BET and CMT, and non-
weighted plays from eight other channels, as monitored by Nielsen Broadcasc
Data Systems. See Chart Legend for rules and explanations. © 2005, VNL.
Business Media, Inc. and Nielsen SoundScan, Inc. Alt rights reserved:
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TITLE Principal Performers &
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) =8
FAREWELL TOUR: LIVE FROM MELBOURNE Eagies i
RHINO HOME VIDEO 70423 (29 98 DVQ -3
CIARA: GOODIES - THE VIDEOS Ciara
LAFACE VIDEQ ZOMBA VIDED 68672 (16 98 DVD)
3 5 THE SILENCE IN BLACK AND WHITE Hawthorne Heights
VICTORY 250 (15.98 CD/DVD) -
4 2 3 EMINEM PRESENTS: THE ANGER MANAGEMENT TOUR (i
L ] INTERSCOPE VIDEQO/UNIVERSAL MUSIC & VIDEO DIST. 004876 {19 €8 DVD)
CHOSEN FEW: EL DOCUMENTAL Chosen Few
CHOSEN FEW/URBAN BOX OFFICE 12061 (13.98 CD/DVD)
7 5 PUNK O RAMA 10 . Varjous Artists
EPITAPH VIDEQ 86755 (7.98 CD/DVD)
STAR WARS EPISODE |lI: REVENGE OF THE SITH The London Symphony Orchestra And London Voices (Johm Willams)
SONY CLASSICAL VIDEO/SONY MUSIC ENTERTAINMENT 94200 {1838 CD/D¥D) )
g 16 FAMILY JEWELS AC/DC
EPIC MUSIC VIDED/SDMpS!C ENTERTAINMENT 58843 (19.98 0VJ) 4
3 MTV ULTIMATE MASH-UPS PRESENTS: COLLISION COURSE Jay-Z/Linkin Park
ROC-A-FELLA DEF JAM WARNER BROS./WARNER MUSIC VISION 33328 (19.38 DVD/CD)
11 34 GREATEST HITS Creed
WiND-UP VIDEQ/BMG VIDED 13103 (13.98 CO/DVD)
PAST, PRESENT & FUTURE Rob Zombie
GEFFEN HOME VIDED/UNIVERSAL MUSIC & VIDEQ DIST 001041 (1898 CD/DVD)
IN RED SQUARE Paul McCartney
A&E HOME VIDED 71104 (24.98 DVD)
13 4 LIVE AT THE GREEK THEATRE Chicago And Earth, Wind & Fire
IMAGE ENTERTAINMENT 00345 (24 98 DVD) -
LIVE AT DONINGTON AC/DC 13
EPIC MUSIC VIDED/SONY MUSIC ENTERTAINMENT 56963 (14.98 DvD) ot
17 79 NUMBER ONES Michael Jackson i

EPIC MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 56399 (14 98 DvD)

P KILLADELPHIA
- 1
5 ﬁf” R

Lamb Of God

EPIC MUSIC VIDED/SONY MUSIC ENTERTAINMENT 57316 (14.98 DvJ)

.
20 79

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS
Ly ELEKTRA/RHINO HDME VIDED/WARNER MUSIC VISION 73932 (18.33 CD/OVD)

Pantera

THE CONCERT IN CENTRAL PARK
20TH CENTURY FOX 07583 (12.98/14.98)

Simon & Garfunkel

-‘.','6.1'3:' A FILM ABOUT JIMI HENDRIX (DELUXE EDTION)

| Jimi Hendrix
. EXPERIENCE HENDRIX WARNER HOME VIDED 69846 (19.98 DVD) =
LED ZEPPELIN Led Zeppelin

l20 22 106
-2 ATLANTIC VIDED/WARNER MUSIC VISION 970198 (29.98 OVO)

Various Artists

e 20 YEARS AGO TODAY: THE STORY OF LIVE AID
;’: - RHINO HOME VIDED 70451 (9.98 OVD)
‘22 4 TRUCKIN' UP TO BUFFALO

- ! GRATEFUL DEAD MERCHANDISING, INC./MONTEREY HOME VIDED 319952 (24.98 DVD)

e

Grateful Dead

j'! 54 LIVE AID

Various Artists

, WARNER STRATEGIC MARKETING/WARNER MUSIC VISION 70383 9.9 DV3)

i o1 FROM LUTHER WITH LOVE: THE VIDEOS
e EPIC MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 56961 (14.98 CVD)

Luther Vandross 4@

GREATEST HITS 1978-1997
COLUMBIA MUSIC VIDED/SONY MUSIC ENTERTAINMENT 56032 (14.98 DVD)

& ARTIST (IMPRINT / PROMOTION LABEL)

FJ I LOSE CONTROL
FRSEH MISSY ELLIOTT THE GOLD MIND/ATLANTIC

Journey

R. KELLY JIVE/Z0MBA

TRAPPED IN THE CLOSET

BACK THEN

MIKE JONES SWISHAHOUSE/ASYLUM/WARNER BROS

MISSY ELLIOTT, LGSE CONTROL
R. KELLY, TRAPPED IN THE CLOSET

- 4 DIAMONDS FROM SIERRA LEONE
- KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG

MIKE JONES, B8ACK THEN

KELLY CLARKSON RCA/RMG

- BEHIND THESE HAZEL EYES

JERMAINE DUPRI, GOTTA GETCHA
MARQUES HOUSTON, nNaKED

45: 7 PIMPIN' ALL OVER THE WORLD
' _LUDACRIS FEAT. 808BY VALENTINO OTP/DEF JAM SOUTHADJMG

TEAIRRA MARI, MAKE HER FEEL GOOD

;.-ll-';éné SPEED OF SOUND
i L’A,;; COLOPLAY CAPITOL

YOUNG JEEZY, AND THEN WHAT
BIG RO, GIMME 0aT

BEST OF YOU

FOO FIGHTERS ROSWELL/RCA/RMG

OLIVIA, twisTiT

"= JESSICA SIMPSON COLUMBIA

BS, ucoTME

- THESE BOOTS ARE MADE FOR WALKIN'

3 GOTTA GETCHA

JERMAINE DUPRI SO SO DEF/VIRGIN

‘.J HELENA (SO LONG & GOODNIGHT)
MY CHEMICAL ROMANCE REPRISE

HAWTHORNE HEIGHTS, o0HID IS FOR LOVERS

MARIAK CAREY ISLAND/IDJMG

WE BELONG TOGETHER

MY CHEMICAL ROMANCE, HELENA (SO LONG & GOODNIGHT)

el

FALL OQUT BOY, suGaR, WE'RE GOIN' 0DWN
WEEZER, B8EVERLY HILLS

e

MAKE HER FEEL GOOD
TEAIRRA MAR) MUSICLINE/ROC-A-FELLA/IDJMG

GREEN DAY, HOLIDAY
GORILLAZ, FEEL GDOD INC

NAKED
MARQUES HDUSTON T.U G./UNIVERSAL/UMRG

SIMPLE PLAN, UNTITLED (HOW CAN THIS HAPPEN TO ME?)
PAPA ROACH, scars

17 7 CATER2U

SYSTEM OF A DOWN, s.v08.

= DESTINY'S CHILD COLUMBIA

PSC FEAT. T.1. & LIL SCRAPPY GRANO HUSTLE/ATLANTIC

TRANSPLANTS, GANGSTERS & THUGS

DEM BOYZ

BOYZ N DA HOOD BAD BOY SOUTH/BAD BOY

I'M A KING

AND THEN WHAT

YOUNG JEEZY FEAT. MANNIE FRESH SHO'NUFF/DEF JAM/IDJMG

e RORSSC R R T R A
MINDY SMITH, ONE MOMENT MORE

FEEL GOOD INC
GORILLAZ PARLOPHONE/VIRGIN

FAITH HILL, MISSISSIPPI GIRL

cooL
GWEN STEFAN! INTERSCOPE

TWIST IT

TOBY KEITH, AS GODO AS | ONCE WAS
KEITH URBAN, MAKING MEMORIES OF US
ALAN JACKSON, THE TALKIN' SONG REPAIR BLUES

OLIVIA FEATURING LLOYD BANKS G-UNIT/INTERSCOPE

GIMME DAT
BIG RO NO LABEL

SUGARLAND, SOMETHING MORE
TRISHA YEARWOOD, GEORGIA RAIN

U2 INTERSCOPE

CITY OF BLINDING LIGHTS

PAT GREEN, s8asY ooLL

Data for week of JULY 30, 2005

. DON'T PHUNK WITH MY HEART
THE BLACK EYED PEAS A&M/INTERSCOPE

RASCAL FLATTS, HERE'S T0 YOU
HOT APPLE PIE, HILLBILLIES

For chart reprints call 646.654.4633

SALES DATA COMPILED BY

N

Nielsen
SoundScan

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

JULY

TOP

% HEATSEEKERS

ARTIST

LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)

HOT SHOT THE BLACK DAHLIA MURDER
DEBUT METAL BLADE 14536 (13.98)

"l BRONSON ARROYO

j BRONSON ARRQYD 69000/ASYLUM (18.98)
FRAYSER BOY

HYPNOTIZE MINDS 68559/ASYLUM (17.98)

0 SHOOTER JENNINGS
= UNIVERSAL SOUTH 003816* (13.98)

'3 la7 | RISE AGAINST

. ol _GEFFEN 002967/INTERSCOPE (9.98)

NATALIE GRANT

Covering The Bases

Me Being Me

Put The O Back In Country

Siren Song Of The Counter Culture

s

B cuns 78850 (17.98) Awaken

' ANDY ANDY —Ees
S0 0| WEPA 1060/URBAN BOX OFFICE (13.98 CD/DVR) & Ironia U___
12 10 GREATEST R:1:]»] Rebelde O

GAINER

RUFIO
NEW NITRO 15865 {13.98)
" GUCCI MANE
LAFLARE/BIG CAT 3016, TOMMY BOY (17 98)
JASMINE TRIAS
CLDCKWORK 10D (16.98)
FELT
> al RHYMESAYERS ENTERTAINMENT 0064* (15.98)
SUFJAN STEVENS
ASTHMATIC KITTY 014 (15.98)
THE BABY EINSTEIN MUSIC BOX ORCHESTRA
_BUENA VISTA 861085/WALT DISNEY (7.98)
2 BLOC PARTY
VICE/DIM MAK 93815*/ATLANTIC (13.98)
SHAUN GROVES
ROCKETOWN 20039 (17.98)
THE ARCADE FIRE
MERGE 269 (10.98)
DEVILDRIVER

- H ROADRUNNER 618321/1DJMG (18.98)
'[og AMOS LEE
L& BLUE NOTE 97350 (12.98)

LEELA JAMES
5 WARNER BROS 48027 (13.98) A Change Is Gonna Come

RA . =i
ng % REPUBLIC/UNIVERSAL 004836/UMRG (9.98) Puality %'il

EMI LATIN 75852 (14.98)

‘fm‘; e
The Comfort Of Home ;‘

Trap House

:
Jasmine Trias E‘
4

Felt 2: A Tribute To Lisa Bonet

1llinois

Baby Einstein: Lullaby Classics

Silent Alarm

White Flag

The Arcade Fire (EP)

The Fury Of Our Maker's Hand

Amos Lee E;I:E

ROYKSOPP
WALL OF SOUND 11352"/ASTRALWERKS (17.98]
NICHOLE NORDEMAN o s
|| SPARROW 63575 (17.98) Brave .-.-:f
LYNDA RANDLE .
GAITHER MUSIC GROUP 42611 (17 98) God On The Mountain
9TH WONDER & BUCKSHOT
DUCK DOWN 2012 (16.98)
LiZZ WRIGHT
VERVE FORECAST 004089/VG (15.98)
DARK NEW DAY
11" | WARNER BROS. 49318 {18.98)

DEEP DISH
Rl ::e oisH 90732/ THRIVE (18 98)
THROWDOWN
: TRUSTKILL 63 (13 98}
20| 5 FUNERAL FOR A FRIEND
2 FERRET ATLANTIC 62386/AG (13.98)

{ UNDEROATH
SOLID STATE 83184/TO0TH & NAIL (13.98)
i 5 AKWID / JAE-P
UNIVISION 31047B/UG (13.98) &

DARKEST HOUR
"| VICTORY 244 (15.98 CD/OVD) &
IOMMI
SANCTUARY 84759 (18.98)
RAUL MIDON
MANHATTAN 71330 (9.98)

28 f 42 AVENTURA
> PREMIUM LATIN 94082/SONY DISCOS (13.98)

1 DANE COOK
COMEDY CENTRAL 0017 (16.98 CO/OVD) &

AQUALUNG
RED INK/COLUMBIA 23888/SONY MUSIC (14.98)

The Understanding

Chemistry ﬁ

AR Dreaming Wide Awake

Twelve Year Silence

Vendetta

George Is On ﬁﬁ%

Hours

0
They're Only Chasing Safety ﬂ

Kickin' It...Juntos

Undoing Ruin

Fused

State Of Mind %
'E =
&

God's Project

Harmful If Swallowed f

Strange And Beautiful

Funeral

[ 38
-ﬁ THE ARCADE FIRE

I "ESTHERO 3 .
REPRISE 47931/WARNER BROS, (18.98) Wikked Lil Grrris 4
| DREDG e
2 " INTERSCOPE 004864 (9.98) &l

3 34 PRAY LAMONTAGNE

RCA 63459/RMG (11.98)

MERGE 225" (15.98)
% (3
Catch Without Arms
ARMOR FOR SLEEP

Trouble

EQUAL VISION 104 (13.98) What To Do When You Are Dead .’.,.5
SHOAQATOTDEQE\(AS?‘:I%ZOMBA (17.98) Now More Than Ever...Worship §

i EGXAAENI;AO?/LA(';‘;:B) Gotta Keep Movin' ;

3 SEQNBA?PXIIE.IE':S%#&G(W.QB) Man Like Me i
w xhldzﬁa;wnmsnscm (13.98) Arular f:m

32 31“ e Glou/Glory

V1 004747/MACHETE (14.98)
CITIZEN COPE
RCA 52114/RMG (11.98)

ISRAEL AND NEW BREED
INTEGRITY GOSPEL/EPIC 91263/SONY MUSIC (18.98)

The Clarence Greenwood Recordings

23 58

Live From Another Level

BREAKING & ENTERING
“Covering the Bases,” the debut album by Boston Red Sox pitcher Bronson Arroyo,

enters Top Heatseekers at No. 2. Discover developing artists making their
inaugural Billboard chart runs each week in Breaking & Entering on billboard.com. =

The best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Biliboard
200. If & Heatseekers title reaches that level, it and the act’s subsequent albums are immediately ineligibie to appear on the
Heatseekers chart. See Chart Legend for rules and explanations. © 2005, VNU Business Media, Inc. and Nieisen SoundScan, Inc.
All rights reserved.
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1 THING (M1 Suk, ASCAP/UnIversal ASCAP/EMI
Blackwood, BM/Dam Rich. BMIEMI U Calalog
ASCAP) HL/WBM. POP 83

4TH OF JULY (Universal. ASCAP/Faster N Harder
Music ASCAP) HL CS 31

QEAIH ynd iF
rammaton ASCAP/errac Fyke ASCAP/Jesse Jaye.
SCAP/Reacn Global, ASCAP/The Robrnson Music

II MU/29 Black Music, BMI) HL RBH 4
AH&T 880 WAY (Cotillion BMI/Fourteenth Hour BMI)

H
AIRE (Ser-Ca, BMI) LT
ALCDHDL IEMI A?III ASCAP/Sea Gayle ASCAP)

LGD MAS (EMI Gonl ASCAP) L]
ALLTH SE TH N S THAT IVE DDNE (The Killers,

ASCAP| POP 9
ALMUST (Zomba ASCAP/Dr?f Your Pants,
ASCAP/Sonotrack, BMI/EM! Blackwood BMI).
HL/WBM POP 73

AMAR SIN SER AMADA (World Deep.
BMI/Sony/ATV Latin, BMI) LT 3

AMERICAN BABY gColden G ASCAP/Tinco Pub-

Irshm%ASCAP/Ba Future BI\/II/Songs Of Universal

AMOR DEL BUEND (Monster Music, ASCAP) LT 24

AND THEN WHAT Cogyrrgh( ControlMoney Mack
BMI H100 76

ANGELS (Songs OI Nashwille DreamWorks.
BMI/Princetta, BMIHon Tonk Heart, BMI/Irs Out
Turn, BMVCherrg River BMI), CLM, CS 55

AN HDNESTM TAKE (AmaIII Coast Music. BMI)

AR INGTDN (Universal ASCAP/Songs Of The Vil-
Iage ASCAP/EMI Apnl ASCAP/Sea Gayle, ASCAP).

ASAP omanr And Ya Ma esty s Music
ASCAP/Down Holmes Pu |is! rng BMISongs Of
Universal, BMI)

AS GOOD AS | ONCE WAS (Tokeco rmeo,
BMI/Sony/ATV Treg, BMVBrgL' Yellow Do BMI/FIon
da Cracker, BMI) HL CS 100

ASI COMO HOY IEMOA ASCAP) LT

ASS LIKE THAT Erght Mile Style BMI/ArnI Nuthin
Goin' On But FunkrngA ASCAP/Elvis Mambo.
ASCAP/BIoIIer ASCAPMusic Of WrndsweP

ASCAP/Bat Future, BMI/Songs Of Universal

BMJenellerene, BMVHard orkin Black Fotks

ASCAP) HL. H100 98. POP 55

BABY BAL opynigh! -ontror “um an Fusic T4}
RBH 58

BABY GIRL (Dirkpit, BMI/GreaterGood ASCAP/Jen-
qr(I]eOr Nettles, ASCAP/Telegrammusic. ASCAP) POP

BABY I'M BACK (Byefall Music ASCAP/Famous.
ﬁfCAP/Latrno;lggt%tBBMl/Songs Of Universal BMI)

BACK THEN (Mrke Jones. BMIUnversal,
ASCAP/Ca;mvaI Beals. ASCAP} HL. H100 28 POP

47 RBH 1
BAD CHICK (Tnill Productions, ASCAP/Warner-Tamer
Iazne BMUArtist Publishing Group, BMI), WBM RBH

BADD (ColliPark, BMI/EMI Blackwood, BMYEWC,
BMU/Da Crippler. BMI2 'I\;yers BMUMike Jones,
BMI/Wamer amerlane. BMI), HLAWBM., H100 59.

ANDDLERU Mia Mussa, ASCAPg It 2

B-BOY STANCE ﬁLarsrny ASCAP/Swizz B
SESAC/Unversal Tunes, SESAC/Songs OI Unrversal
SESAC), HL, RBH 8

BEHIND THESE HAZEL EYES SmellySon s,
ASCAP/Maratone AB, STIM/Zom Pg
MonegPublrshrng} ASCAP/EM! Apnil ASCAP

BELLY DANCER (BANANZA) (Noka International,
ASCAP/Famous. ASCAP/Plangent Visions, PRS).

HL, POP 60
BE MY ESCAPE (Gotee BMIA Went Fishing And Alll
Got Was This Lousy Publis). WBM. H100 &8, POP

48
BEST | EVER HAD (WB, ASCAP/Mascan ASCAP).

WBM.

THE BEST MAN (Biaine Larsen SESAC/Me!
Beautiful. SESAC/Sfay The Giant, SESAC ararhon
Key !l Music. BMI/Warner-Tamerlane, BMI/Songs Of
The CoIIecI‘we BMI/Back In The Saddle, ASCAP)

WBM, CS 40
BEST OF YOU (M) Twelve BMU Love The Punk
Rock Music, BMI/Songs Of Universal BMVLrvrn%
Under A Rock ASCAP nrversal ASCAP/Flying Ear-
form BMI) HL H100 19 POP 33
BETTER LIFE Chr Boy ASCAP/GurIar Monkey. BMI)

CS43
BEVERLY HILLS IﬁE 0 Smuth, BMI) H100 23, POP 21
B;}G WHEELS (M Felon Entertainment, ASCAP) RBH

BILLY 'S GOT HIS BEER GOGGLES ON (Castle
Street, ASCAP/Murrah, BMI/Texabama Music.
BM|/Katank Music. BMI). WBM CS 35
BLACKOUT (Karima, Bl I/SW|ZZ Beatz, SESAC/TVT.
ASCAP/Universal Tunes, SESAC/Songs Of Universal.
SESAC/Chnstopher Garrelt's Pumrrshrna/
ASCAPMHitco South, ASCAP/Musrc 0f Windswept.
ASCAPAI Will, ASCAP/Zomba, ASCAP/My Own
Chrl BMI/WarnerTamerIane BMVEMI Blackwood.

BLUE URCHID PeppermmI Stripe. BMI) POP 88
ONDOCKS arnerTamerIane BMI/Sell The Cow.

BMVTower One

ASCAP/BLA, C WBM (S 39

BOULEVARD OF BROKEN DREAMS (WB

ASCAP/Green Daze, ASCAP), WBM. H100 45

BREATHE g AMB(AnanonnaMusrc ASCAP) WBM
10057 POP

BRING ME DOWN (Sony/ATV Tree, BMYWHATSKI
Music. ASCAP/Quit Prckin At It Music. ASCAP), HL,

CS33
BROKE & TRIFLIN' (Raw Naked Enfertainment.

Al
B.Y0B. ISO 2V/ATV Tunes, ASCAP/Ddevil. ASCAP)
HL, H1

CAP/Tower Two.

CANDY SHEP . colt torch A5 A7 Tl -
Ilons ASCAP/'D Cent. ASCAP/UnrversaI ASCAP)

POP 45
CAN | LIVE? Famous ASCAP/D Lil Music Publish-
nd g ASCAP, ology Music Pubiishing.
A CAP/AudIoE UsIC Publishing, BN, HL. RBH

CATER 2 U (Sony/ATY Tunes, ASCAP/Bay v\yonce
ASCAP/Kelendria, ASCAP/Mrc elle M

ASCAP/EMI Biackwood, BMI/Rodney Jerkins,
BMI/Notiing Date, ASCAP/Black Owned Musik.
ASCAP/RIC Rude, ASCAP), HL, H100 22, POP 66,

RBH 3
CHARIOT (G DeGrawsMusrc BMIWarrer-Tamerlane,

BMI} WB 00 35 POP 28
CHARLIE LAST NAME: WILSON (Zomba Songs.

60 |

BMUR Keliy, BMI). WBM, RBH 32
COLLIDE KD Music, BM|/Warner-Tamerlane,
BMI/TenIaIlve BMI) WBM. H100 34 POP 34
COME A LITTLE CLOSER (Sorny/ATV Tree
BMI/Sony/ATV Cross Keys ASGAP) HL S 49
COME FLY WITH MEéBrooklyn MIHI Pubhishing,
BMI/EMI April, ASCAP/Carter B
ASCAP/Zabou habi, ASCAP/H%/? Network
ASCAP/Fox 5 Publishing ASCAP/Steady Road Pub
lishing. ASCAP/Wonrsh usic SOCAN/EMI Black
wood BMI), HL RBH 59
COME FRIDAY gSongs 0f Daniel Music. BMIMax T
Barnes. Bl
CONTRA VIENTDS Y MAREAS (WR
AnCAP/Muzrekungeverrs Artemis BV BMI) LT 41
COOL (Harauku Lover Music ASCAP/Cg/éJtron
B E‘JIIBac kwood. BMI) HL H100 50 POP 25
CROSS MY MIND (UnrversaI ASCAP/Jatcal
ASCAP/BIues Bab: ASCAP/J Our ASCAP/No
Gravity ASCAP/EMI Aprl, A F8
CRY 4 ME (Maya, ASCAP/Skee 0 emeld
ASCAP/Food Stamy Mu2|k ASCAP/Zomba
ASCAP), WBM RB

i

DAHI'P {Inversal_ A LT bary . | e
ASCAP/BiackWailStreel, BMIEach1 Teach1
ASCAP/50 Cent ASCAP/Dade Co Project Music
BMI/Zomba So%%s BMI/Golden Fleece, BMiMured
DEAR SUMMER (Carter Bo fIIS ASCAP/EMI April,
ASCAP/F 0B ASCAPMchoma, BMyNodlew. BMI)

RBH 48
DELICIUUS SURPRISE(I BELIEVE [T) (Ch
ASCSAP/War Bride. ASCAP/Jezebel Blues B! ) HL,

DEM BOYZ (Regrnas Son, ASCAP/Dieniahmar
Music ASCAP/Jeezy Music. BMI/F id It BMVGnl-
finGa Finest, BM/EMI April. ASCAI /Ishmoo
%SI% BMI/WarnersTamerIane BMI) WBM H100
DIAMONDS FRO# SIERRA LEONE (Please Gimme
My HJbIrshrngimBMVGemrl}g Out Qur Dreams,

BMIEMI Blackwood, BMI/Four Deuce Publrshrn
ASCAPNou Can'l Take It With You ASCAP/EMI
gatalog EI\éIVBaeMrn ASCAP) HL/WBM H100 69
H 3

0P 6
DIAMONDS ON MY NECK (That's Whats Up,
ASCAP/Swizz Beatz SESAC/TVT ASCAPUniversal
Tunes SESAC/Songs Of Universal SESACWarer
Tamerlane, BMI/TZiah's Music, BMI/The Ro a/alry Nel-
work, ng/g%ams as BMI/EMI April. ASCAY

HL/WBM
DIRTY LITTLE SECRET (Smells ere Phys Ed.
ASCAP/BMG Songs ASCAP) POP
DOIN' IT RIGHT (Corton City Music mbIrshrn
BMI/Riverzar Musrc BMI/LaLuna Tunes, BMI/A J
Masters Music, BMUDixee Stars. ASCAP/HoriPro
Enslenarnmenl Group. ASCAP/Collon Music. ASCAP)

DOMESTIC, LIGHT AND COLD on /ATV Tree
BMI/Sony/ATV Cross Keys, ASCAP
CHA (God Given, MVTZrahs Musrc
BMI/EnSI g0, BMI, HL H1004 POP 4, RBH 23
ON’I PHUNK WITH MY HEART (Careers-BMG.
BMU/Zomba Songs, BMi/will i am. 8MI/Cherry River.
BMVPrrmzPoIar MI/Songs 0f Universal, BMI/EI
Cubano B IBlac wood, BMI/Mokojumbi
BMIj, Hi H100 5, POP 2
DON STOP IJ MI Apnl_ ASCAP) LT 37
DONT TRIP (Diamond Pnncess Music, BMI/Chubby
Boy. ASCAP/Moneﬁ Mack BMI/Mark Money Enter-
larnmem ASCAP
DONT WORRY ‘BDUTATH NG gEme 1o,
ASCAP/WB ASCAP), WBM. CS 10, H100 61, POP

8
DOT COM (| Like Em Thicke, ASCAP/Da Gass Co
ASCAP/BI% Kidd Music, BMI/EMI Vi %
BMUUR SCAPEMI April ASCAP). HL BH 75
DO YOU WANT FRIES WITH THAT (Lavender Zoo
Music BMl/Sony/ATV Acuff Rose BMICircle C.
ASCA P) H100 81
REAI IG (Warner Iamerlane BMI) WBM CS 34
[]REAMS (BlackWallStreet, BMy/Each 1 Tea
ASCAPMHip Hop Since 1978, BMVPIease Grmme
6y Pubhshrn BMVEMI Btackwood, BMI) HL. H100

BH 13
DUEND DE TI (Arpa, BMI) LT 10

EI:HAI'III': A Ml LR EULI‘A( AL R SCAE e
International, BMI) LT
ELLA Y YO (Premium LaIrn ASCAP/Crown P, BMI) LT

ENERGY Natho re PUbIISIIln ASCAP/ChaChavez
Music ASCAP; /En ASCAPALaIING Velvet
BMKAmaya S%ohra SCAP/Songs 0t Universal.
ERES DIVINA (BMG Son s ASCAP 78
ERRTIME Jackre Frost, ASCAP/BMG Songs.
ASCAP/PubIrShlng Designee, BM)/Bubba Gee
BMI/Noontime Tunes, BM(/Warner-Tameriane
BMUIshmoo! Music, BMI). HL/WBM POP 92

ST{:rIFIs uIII:IFI-II:EI]DI. o/ AT [T0ss Heys
ASCAP/OnaI BMU/Mayor Bob, ASCAP/Sweel i
mer, ASCAP/Wamer-Tamer(ane, BMI/LexrsPaImTree
Music, BMI} HLUWBM., CS 2, H100
FEEL GOOD INC (EM| Blackwood BMI/8
Music, BMI/Underground Animals, ASCAP) 00

25 POP 30
FIND YOUR WAY {BACK IN MY LIFE) (Kemuniy
Song Chest, BMI), WBM. RBH 79

FOOTPRINTS (X (AR R ASCAP/Greensleeves,
DRS/LrvrnrAsIrno ASCAP/Copynghi Contm') RBH 65

F {Mass Confusion. ASCAI
ASCAP/CraigMan, ASCAP/DreamWorIG Songs
ASCAPUniversal, ASCAPMNisan's Music.
ASCAPMusic 0 1091. ASCAP/CherB/ Lane.
AP) CLM/HL/WEM

ASCAP
FROM THE BOTTOM OF MY HEART ’BIaCk Bull.
ASCAP) RBH 63

GEOAGIA H.BIN( areers Bl
SOI:II: BMVSOny/ATV Tree, BMI/Brg YeTIow Dog

BM), HLW
PDPPIN‘ i/Vgarner -Tamertane, BMI/JoeX
v‘}ranMusrc Blscot Sarch, ASCAP/TVT SCAP),

GET Nb 00H WEE (GG&L ASCAP) RBH 73
GET RIGHT (Dam Rich, BMIEMI Blackwood.
BI(\)/II/UnrchappeII BMUEMI April, ASCAP). HL/WBM

GIRL (Sony/ATV Tunes, ASCAP/Beyo ce,
ASCAP/Melendria, ASCAP/Michelle MW, ASCAP/Ats
A Wonderful World Music. BMUChristopher Garretts
Purblishing, ASCAP/Hitca South, ASCAP/Music Of
Wrndswe? ASCAP/EMI Full Keel, ASCAP/EMI Lan-
E{rrude Bl Anpqgla BeyrnceﬁSCA%nco Music).

GIRLFIGHT Kaken Music. ASCAP/Beats Me.

Go to www.billboard.biz for complete chart data

ASCAP/LIl Jon 00017 Music, BMI/White Rhino,
BMI/Songs Of Peer, BMIMarchninth, ASCAP/Gnat
Booty, ASCAP/Chrysalis ASCAP/EMI Blackwood
BMI), HL. POP 67
GIVE ME THAT (TrrII Productions, ASCAPMy Own
Chii BMV/Chase Chad, ASCAP/The Waters Ot
Nazareth, BMI/EMI Blackwood, BMIy H100 33, POP

75, RBH 11
GO! (Songs Of Universal, BMI/Senseless BMI/Please
Gimme My Publishing, BMI/Getting Cut Our Dreams
BMVEMI Blackwood BMI/Specific Harm,
ASCAP/Sony/ATV Tunes, ASCAPWB, ASCAP)
HLAWVBM, H100 86, RBH 34

GOIN' CRAZY {Natboogre Publishing,
ASCAP/ChaChavez Music. ASCAP/EMI April,
ASCAP/Sha Xe The World Publishing, SE AC/Botz
World ASCAP/Latins Gon' Platinum, BMI) HL. POP

GDLD DIGGER (Please Gimme My Pubiishing,
BMUEMI Blackwood, BMIZUnichappell, BMIAMijac.
BMD. HL H10092. RBH 29

G080 BYE TIME (Sony/ATV Tree. BMI} CS 13, H100

Gooo DLE DAYS (Phylvester ASCAP/Big Loud Shirt.
ASCAP) CS 36

GOOD PEQPLE /gMusm Of Windswept ASCAP/3 Ring
Music, ASCAP/Songs Of Wrndswe cific.

BMUSon: ETOI Thortch, BMI) CS 5.

GOTTA GETCHA (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Mass Confusion. ASCAPAWB,
A CAP/Basa1Jamba ASCAP/Arr Control. ASCAP).

HL/WBM, H10|

GOTTA GO GOTTA LEAVE &nnzn} (Sony/ATV
TAusngiPASCAP/\/SG Tunes, ASCAP/JuneBugSpade.

GOTTA MAKE IT IIID”IS Boy Music, BMUKharatroy,
ASCAP/Uncle Bobby's Music. BMI/EMI Blackwood,
BMI/Kim Hoglund Publishing Designee,
ASCAP/Mrg II\{Three ASCAP/Warner-Tamerlane
BMI/Sta igh Music. ASCAP/AImo, ASCAPAWB,

ASCAP; 0 uincydence Music Publishing,
BMV/Breka Music, BMY) HL/WBM, RBH 3
GRHEED (Bolaman's Taiking-Drum Publishing, ASCAP)

BH 93
GRIND WITH ME (8lue Star Wblrshrm, BMI/Black
), HL, H100

Boy Hatchel, BMVEMI Blackwood, Bl
11"POP 24, RBH 15

THE HAND THAT I'EEEIS I. vrng “ome
ASCAP/TVT, ASCAP) H100 77

HASTA EL FIN 1 Juan & Nelson ASCAP) LT 42

HATE (T OR LOVE [T (BlackWallStree!,
BMUIEach1Teacht, ASCAP/50 Cent, ASCAP/Univer-
sal. ASCAP/Dade Co Project Music, BMi/ZZomba
SOI_I/IIIISB BMI/ézoloen Fleece, BMIMured, BMI).

HEAVEN /{EMI April, ASCAP/Wet Ink Red.

ASCAP, lum Son ASCAP/Irs Tea Tyme.
ASCAP/Babooschka Worldwide Tunes.

ASCAP/Songs Of Universal, BMI/Goid Fever Music.
BMé), HL, RBH 84

HELENA ISD LONG & GOODNIGH ﬁBlow The
ngr% Dr The Jersey Shore Muisc, BMI) H100 80,

HELP SOMEBODY (Careers-BMG. BM|/Gotlahave -
?_HISDBBMI/Songs Of Windswept Pacific. BMI) CS 15,

HE OUGHTA KNOW THAT BY NOW (Universal.
ASCAP/Son s Of The Village, ASCAP/Tiltawhirl,

L CS 25
KI‘DWN WarnerTamerIane BMIBig Love,
ASCAP/W CAP/CaroI Vincent And Associales.

SES
HILLBILLIES /IIISY OuIIrl ASCAP/Soul Of Eve
Music. ASCAP/World Of Groove usrc

ASC P/Haber Co oration, BMI

HOLIDAY AP/Green Daze ASCAP) WBM.

HDLLABACK GIRL Harajuku Lover Music,
ASCAP/The Waters I Nazareth BMI/EMIBIack—
wood, BMIL

HOME (Michael uble PubIrshrn De5rgnee
BMI/Almost October Songs, BMi/Universal-MCA,
ASCAPéAUIagn7 Chang Publishing Designee. ASCAP),

HOW TO DEAL (SoulSrokMuzrk BMI/Jumpint /’\?Bean
BMIWBM, SESA /Bahéboys Litile, SESAC/Noon-
nme South, SESAC) WBM H100 39, POP 31

HOY COMO AYER (Maximo Aqguirre. BM LT 17

C.III'IT é‘mn LIMI’G Yol fremmunty -:II.

H100 89,
{1 JUST WANT IT TO BE OVER (Book Of Daniel,
ASCAP/LeIIow ASCAP/EMI ABrrI ASCAP/She Wrote

It ASCAP/BMG Sol ngs ASCA ITRBH

| LDVE SALSA (VIVR. A L

'MA KING (Crow Ciub mhhs ing, BMI/N Josey
Music. BMI/S Merritt Music BMTVT BMULI Jon

00017 Music, BMIWhite Rhno, BMVEMI B
wood_BMI/Swizole Music. BMI/CAmore
BMIPrince Of Crunk Music, BMI/A|r Control
ASCAP/Basajamba. ASCAg OP 89 RBH 68
I'M READY (Min! Facior CAP
INCOMPLETE (Word Al CAP/GIomo Musrc
ASCAP/Universal- (yGramlnternallonaI
ASCAP/Angelou, ASCAP/Right Bank, ASCAP/M
gglaway Diver ASCAP). HL/WBM. H100 40, POP

INSIDE YOUR HEAVEN (Andreas Carlsson
STIM/WB. ASCAP/Universal. ASCAP/EMI April.
/Q(S)gAI;/Oh Suki Music. STIM), HL/WBM H100 26.

INSIDE YOUR HEAVEN (Andreas Carlsson
STIMAWB, ASCAP/Universal, ASCAP/EMI Black-
wood BMVOh Suki Music. STIM) HLWBM, CS 52,

H100 17, POP 13
INTENTIQNAL HEARTACHE (So Forih. BMi) CS 54
| THINK THEY LIKE ME (Franchise Recordz Publish-
[ g ASCAP/Shaniah Cymone, ASCAP/EMI Apnil,
ASCAP/Thrown' Tantrums, ASCAP/Air Control,
ASCAP/The Kid Shim Music, ASCAP) RBH 76
IIB?\/IOPHEEARTACHE %Careers—BMG MIAoj0,
ITS LIKE THAT (Rye Songs BMI/Songs 0f Universal,
B/ Shaniah Cymone A AP/E
ASCAP/Sea! Music, ASCAP/BMG %
ASCAP/Naked Under My Clothes. ASC P/Chrysalis.,
ASCAP), HL, POP 7

JUET A ILBI'F Lent A\'J\ Inversa
ASCSP/SCF?SPSIO{ICII ASCAP/TVT, ASCAP) HL,

RBH
Jggr B’Ei grnL {Vaguely Familiar, ASCAP) H100
JléST\AI/IZJANT YOU TO KNOW (Maratone AB.

ASCAP/Kasz Money Publishing,
ASCAP) POP 93

SR

IIIEIHTHEm.trSEr

ASSAPﬂslandsouI ASCAP/Onaly, BMI} HL. CS 9,

10079
KING OF THE CASTLE (Sony/ATV Cross Keys,
ASCAP/Drvers Ed, ASCAP) HL, CS 51

LA CAMISI HEGRA 1 amaleon. [/ “=ermusic [
BM3 LT 4
LA LOCURA AUTOMATICA (Warner-Tamerlane, B

LT 15
LA SORPRESA (TN Ediciones, BMI) LT 21
LA TORTURA (The Caramei House BMI/Sony/ATV
Latin, BMyNomad, BMi) H100 51 LT 1, POF 46
LET ME GO (J,Esoalawpa BMV/Songs Of Universal,
BMI HIUU 1, P
HOLD YOU }Snanrah Cymone, ASCAP/EMI
nl ASCAP/Invrsrbe BMI/ChrysaIls Songs
BMI/AIm frvin 008, POP 6 RBH 2
LEI' ME LOVE ( cotr Storch ASCAP/TVT
AP/Pep-Soul Music, SCAP/R H Compound
ASCAP/EMI i, ASCAP}, H
LIKE THAT (vals Chid AsCAP/s lzz ea
SESAC/UnrversaI ASCAP/Tno BMY/Alley. BMI/Paul
Simon, BMIWE, ASCAP) RBH 97
LIKE YOU }Los Canqns ASCAP, HI[][] 95, POP 59
LIKE YOU {Unwersal-MCA, ASCAP/Unicity
ASCAP/EMI Apnil, ASCAP/Shaniah Cymone,
ASCAP/ChrysaIIs ASCAP/Naked Linger My Clothes,
ASCAP/The Kid Slim Music, ASCAPAump And
Shoot, ASCAPAUnwersal, ASCAP), HL. RBH 42
LISTEN T0 YOUR HEART (EMI Blackwood
BMIZJimmy Fun Music, BMI H100 14, POP 7
LIVE LIKE YOU WERE DYING (Warner Tamerlane
BMI/Big Loud Shrr ASCAP/In egrated Copynght
Group, SCAP)
LONELY (Famous. ASCAP/Ba'eIaII MUSIC
ASCAP/Feather, B ﬂ H 98
LONELY NO MDRE( Rufe Music. ASACP/EMI
April, ASCAP), HL 10024 POP 32
LONG AS YOU COM EHDME {Kaken) Music,
ASCAP/Beals Me ASCAP/Cor ]]uncIron ASCAPH &
R Lastrada, ASCAP/Son /ATV unes. ASCAP/EMI
April ASCAPI HL, RBI
LO QUE PASO, PASD(Los Cangns ASCAP/{NLTG
LOSE CONTROL (1iass Conlusion, ASCAP,
ASCAP/Roy aI%Rrghtrngs ASCAP/Warner-Tamer-
lane, BMI/ Vgu olorado Music, BMIDeep § &aoe
Music, BM blrshrnﬁ Corp OI Amerroa BM|/Pure
Energy, BMIY, 100 0,RBH 14
LOT OF LEAVIN' LEFT TD DD& ory/ATV Tree,
BMU/Sony/ATv Cross Keys. ASCAP) H100 91

KE HER FEFI £ ot Fblishing
BMiHIlco Music, BMMIIGT, BMI/MSE ht Zéro
Two Music, BMI/Universal-Son ﬁs Ot PolyGram Inter-
nanonal BMVEMI Sosaha BM Jonathan Three,

BM H100 49, RBH
I G MEMDRIES OF US Sony/ATV Milene,
ASCAP/J Only, ASCAP), HL. CS 7 H100 54; POP

70
MANANA QUE YA NO ESTES (Garmex. BMI) LT 43
MAYOR QUE YD Universal- Mu5|ca Unica, BMI} LT 5
MESMERIZED (C X aby I/Bingo Long.
BMIHaleem, ASC P/Life Print, ASCAPoman On
Top Music, ASCAP/ ng BMI/Screen Gens-EMI,
BMU/Fred Alhert Musrc
MIA (.1 B2, BMI) L
MI CREDO rvander Amenoa BMI) LT 9
MISSISSIPPI GIRL WB. ASCAP/Love Everybody.
SESAC/Eve's Guy, SAC/CaroI Vrncent And Assoct-
ates, SESAC), WEM, 0S4, H100 43; POP 6
MISS ME BABY (Her Beaumu! Song ASCAP/FIood
Bumstead, McCready& McCarthy, ASCAP/Lanark
\/lllade Tunes ASCAP/Universal, ASCAP), HL, CS 38
IGHTSIDE (The Killers, ASCAP/Unversal-

PonGram International, ASCAP}. HL, H100 32, POP

MUST BE DOIN' SOMETHIN' RIGHT (EM! April.
AgCAP/SongCgshtezr ASCAP/Back in The Saddle.

MUST BE NICE {Lyte, ASCAP) H100 53, RBH 6
MY SIST omba Melodies, SESAC/Agatha Mon-

roe SESAC omba. SESAC/Annabella's Farm Music.
ASCAP/Universal. ASCAP/Mosaic Music. BM).
HL/WBM. CS 16, H100 93

IIII'SI}("I'AB PAIA SIEMPRE 00y 1505
NAKED (First Avenue ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmands Music
ASCAP/EMI Apnl ASCAP/Tank 1176, ASCAP/Black
Fountain, ASCAP/Strange Mote! Music,
ASCAP/Almo, ASCAP/Antonio Dixon's Muzik.

ASCAP) HL RBH 55
Ni EN DEFENSA PROPIA (EMI Blackwood, BMI) LT

/
NOBODY EVER DIED OF A BROKEN HEART
&Songs 01 The Knoll, BMI/Uno Mas, BMI/Che
wer, BMI/Greenberg, BMI/BU%BMVSonX
CI(I&?I-IIILEY(S)SASCAP atherine The Great. ASCAP),

NO ME DEJES SOLO 1gLos Cangrs, ASCAPE}LT 46
NO PUEDQ OLVIDARTE (Edimonsa. ASCAP) [T 29
NOTICE ME {Upstairs Music, ASCAP/Marco Carde-
nas, ASCAP/Daniel Sdlas, ASCAP/Ricardo Martinez.
ASCAP +100 84, POP 58

¥ ‘r.. e A . 2 1fA
DSSESION | ES AMOR) | remum Lain
OBSESSION wo ES AMDR) (Premium Latin
A CAP

¥ /’\W Rrgnrrngs ASCAP/HI co South.

usic 101, ASCAP/Universal, ASCAP,

Dre ASCAP/Ludacris, ASCAP/Universal-Poly ram
International Tunes, SESAC/Jahaae Joints,
SESAC/EMI Apnil. ASCAP), HL. H100 15; POP 16

RBH 19

OHIO {COME BACK TO TEXAS;I Zomba.
ASCAP/Drop Your Pants, ASCAF/Ted Bruner Publish-
ing Desrgnee ASCAP/Rondor ASCAP/Copynght
Control), WBM, POP 8

OKAY (While Rhino. BMVDr E%store ASCAP/Peer-
tunes, SESAC/Hale Yeah SESAG/Songs Of Peer,
BMI/Mornrn detrail, AS CAP/vaeaB Hamilton,
ASCAP/Zomba ASCAP). WBM. POP 81

DRDINARY PEUPLE John M}I-Iend BMI/W|I|Iam
BMU/Cherry River, BMI

OUTTA CONTROL REMIX) (élnINuthln Gom' On
But Funking, ASCAP/WI

ASCAP/UnryersaI ASCAP/BMG Songs
ASCAP/Juvenile Hell, ASCAP/Careers-BMG.
BMI/Music Of Windswept, ASCAP/Blotier,
ASCAP/Eivis Mambo, ASCAP/Bat Future,
BMVJaneIIerene BMI/Hard Workin Black Folks,
ASCA H100 67, POP 79, RBH 41

OYE MI CANTD (L; P Bealz In Da Hood, ASCAP/OII Da
Yelzabulb, BMI/GemStar, ASCAP/BrgO
ASCAPMarmerTamerlane, BMIAMy Soulmate Songs.
ASCAP/Sony/ATV Tunes. ASCAP), WBM. LT 50

www.americanradiohistorv.com

ASCAPY. HWBM CS 11, H100 64, POP 82

PIMPIN' ALL OVER THE WORLD (Ludacrs.
ASCAP/2590 Music Publishing. ASCAP/Scantz
SESAC/Universal, ASCAP) HL. H100 12 POP 38

RBH 5

PIéfIY Crump mnr ASCAP/CoIIrPark BMI/EMI
laCkw

PLAVAS. DNLY( ombaSo BMI

BMYScott Storch ASCAP ASCAP/BIackWaII

ggeﬁragr\ggwach Teach1. ASCAP) H100 65, POP

PLAY SOMETHING COUNTRY (Sony/ATY Tree.
BMVShowb% BMi/Turn Me On Music BMYSll
Workrng Far The Man. BMIACG BM). HLWBM CS

PLAY THAT SONG (EMI April, ASCAP/Charrsma
ASCAP/Hits From aBong ASCAP/BMG Songs.
ASCAP/Unversal- NyGramlnIernaIronal
Q&C;IP/ggsrgnee BMVMelaza, BMI/EMI Songs.
PLEASE (Scott Storch, ASCAP/TVT. ASCAP/Yoga
Flame, BMVEMI Blackwood, Bv/Dia Family Music.
QECAP/EMI Aprit. ASCAP/Pepsol Music, ASCAP),

POBRE DIABLA (Crown P. BMI% 733
PON DE REPLAY (VNM Publis II}% ASCAP/Below
Da Beli Music, BMI/AMP Group Publishing.
MVSU"BS 0f Unrversaa:I3 BMI/Bayjun Beat, BMI)

PRESIDENTIAL (White Rhino, BMI/Lil Jon 00017
Music, Bl i/Drugstore, ASCAP/C'Amore,
BM|/Swizole Music. BMYEMI Blackwood. BMI/Me &
Marg, ASCAP/Basa amba, ASCAP/Ben Hill Tiger
MUSIC ASCAP) RBH 64

PROBABLY WOULDN'T BE THIS WAY (Almo
ASCAP/Iving, BMI), HL, CS 28

PURIFY ME Iron BMI/EMI Blaciow

BMI/SoundIron unes BMI/Chrysalis Songs BMI/No
1D . BMI). HL. RBH b

R AL S

HLE EOhA (L II
QUE MAS Q ISIERA LG BMK LT 31
QUIERD QUE SEPAS Ma)qmo guirre BMI) LT 49

ST e R
S
Cowbgy ASCAP/WB. ASCAP/Sony/ATV Cross Keys

5= i
FIIIICSII;E?E{III'TIIE ﬁfﬁao-.&ne-l EE/ ekl
RAKATA Not Listed) LT 11
A REAL FINE PLACE TO START (Unrversal Poly-
Gram International, ASCAP/Spunker Sor
ASCAP/Son /ATV Cross Keys. ASCAP orlez
World, ASCAP) HL, CS 14,H100 63, POP 8

REDNECK YAC! T CLUB (This Is Hil, ASCAPMus-
Iang ASCAP/Songs Of Mosaic. ASCAP/Wilburns,

ET N LATIND (Joy Wonder Ruiz,
ASCAP/UBO ASCAP) (114

REMEDY (Seether, BMVDwrg{?I Frye, BMI) H100 100

RIDE Po d Hitz, BMI) RB!
RIGH E ‘Greenfund ASCAP/1.m nobody,
AS CAP/M Bue Car. ASCAP/pimpYLg, ASCAP/WB,
ASCAP) H100 8

ROCK-A- BYE (Kr Shah Music. ASCAP/ADS Music
Writers, ASCAP/Nazz-E-Aten Publrshrnﬁ] BMVSongs
01 The Knoll, BMI/Cherry Lane. ASCAP). CLM. RBf

70
RUNIT! ?Scotr Storch. ASCAP/TVT, ASCAP/Team S
Dot Publishing, BMI/Hitco Music. BMl/Songs 0of

Windswept Pacific, BMI), HL, RBH 80

A
ucaracta. A50AT)

POPG
SET IT OFF {Swizz Beatz, SESAC/Unwersal
ASCAP/ 996 Musrc Lane, ASCAPYoung Chris,

H 90
SGT PEI’PERS LONELY HEARTS CLUB BAND
). HL, POP 65

SHAKE IT OFF (Rye Son s BMI/Son sOI Universal,

BMil/Shaniah Cymone

ASCA /Basaggma ASCAP/Arr ControI

ASCAP/Bab 's [ittle, SESAC/Noontime South
ESAC/Naked Under MleloIhes

ég(ZAP/Chrysalls ASCAP). HL/WBM, H100 66, POP

SHUT UP \IV otorious K | M . BMI/Warner-Tamerlane.
BMVMr rllrams BMV/Associ Publishing BMI).

WBM
SIEMPRE ru A MI LADO (Crisma, SESAC) [T 23
SI LA QUIERES (EMI Blackwood, BMI} LT 40
SINCE U BEEN GONE (!viaralone AB, STIM/Zomba
ASCAP/Kag(z) M%rey Publrshrng ASCAP), WBM.

£100 29
SITTING WAITING wrsumo Bubble Toes.
ASCAPAUniversal ASCAP). HL, POP 86

SITTIN' SIDEWAYZ (Paul WaII ‘ASCAP/Camnival
BEalgBASCAP/UmversaI ASCAP/Carnival, ASCAP),

H 51
SLOW DOWN (Tight Werk, BM/rving.
BMI/Time4Flytes, BMI/Songs Of DreamWorks.
BMI/Sangs Of The Knoll, BIICherry River.,
EII/IV%OHQSOI SKG. BMI, CLM. H100 37 POP 69,

H

S0 HIGH {Jobete, ASCAP/John Legend BMI/Cherry
River, BMI/New Wave Hr&Hog ASCAP/Four Deuce
Publlshlr}k ASCAP),
0L0 DEJE YO A MI PADRE%UnMsmn
ASCAP/Solmar, SESAC

SOMEBODY'S HERO EE | April, ASCAP/P«mg Toon,
BMIEMI Blackwood, BMI/Shaye Smith
EMVCareers BMG, BMI/Sagrabeaux Songs, BMI),

CS 17 H100
SOMETHING MORE (GrealerGood. ASCAF/Jenniier
%enles. ASCAP/Dirkpit, BMI) CS 3, H100 44, POP

SOMETHING TO BE PROUD OF (Songs Of
Windswept Paciic, BMi/Gottanaveable, BMIAWal-
Jerin, AS AP/Son% IBud Dog ASCAPMusic Of
Windswept, ASCA

SOMEWHERE BETWEEN TEXAS AND MEXICO
Forrest Hills, BMI/Ash Streel, ASCAP% CS59

S RRY FOR THE STUPID THINGS {ECAF,

BMI/Sony/ATV Songs. BMVBoobre & DJ Song]
BMIWarner-Tamerlane, BMI). HL/WI 8

S0 SEDUCTIVE (Ya 0 MUSiC. ASCAP/UnrversaI
ASCAP/50 Cent, ASCAP/Merza Publi gP
ASCAP/EMI Aprll ASCAP) HL HIOO 52 0P 77.

H 10
SD WHAT THE FUSS (Steveland Morms, ASCAP)
SPEEDODFQSDUND (BMG Songs. ASCAP). HL. H100

1 POP

STAY FLY (Teincise, BMI/Music Bosources, BMYAI
My Publishing, BMyHold My Own. ASCAP/Mouth
Fuil O' Gold. ASCAP/Jobete. ASCAP/EMI Aprif.
ASCA Pi HL RBH 83

STAY WITH ME (BRASS BED) (Sony/ATV Cross
Keys. ASCAP/Ora MV vaMcBnde BMY/Still
Working For The Man, BMIAWiimington Road,

Data for week of JULY 30, 2005

BMIACG, BMI) HL. CS 23
STILL TIPPIN' (2 Piayers, BMUCamival Beats
ASCAP/Universal, ASCAP/Mike Jones. BMI/Paul
Wall, ASCAP/SIim ThugL'BMVEMI lackwood,
BMI/Carnival, ASCAP:,

SUGAR (GIMME SOME Index Music. ASCAP/SerI-
ous Scrptures. ASCAP, |r N Gold. BMI/Trick

Rick. BMI/Ludacrs. ASCAP/EMI Agrrl ASCAP/Unr
versal, ASCAP/Warner-Tameriane. BMI) HL/WBM

PQP 37

SUGAR, WE'RE GOIN' DOWN (Chicago X Soficore.
BMh H10055 POP 39

SUMMER GIRL (Jessica Andrews ASCAPAJniversal
ASCAP/Chaggy Buss, ASCAPWarner-Tamerlane
BMI/Green vy, BMI) CS 46

SUMMER NIGHTS Lrl Rob Rolas BM Iossy
ASCAP/Upstaris, Al CAPFI

SWITCH re hall. ASCAI /Kwametheboygemus

Music. BMi/Almo, BMI/Brothers Grimm,
ASCAP/Manesonmusrc BMI)H100 16, POP 8
el ,,;_' i ”W,_. =

"'r;"‘:’.:j_} I.; e ;

wood, BMURising Gorge. BMD. HL G327
TAURUS HERE% ouIsmth Mu5|c ASCAP/CIaymore
South Musrc ASCAP/WB, ASCAP/Sons Of K-0ss.

ASCAP) WBM. RBH 52

TECHNDLDGIC Zomba, ASCAP) POP 98

TELL ME(II% ek, BMlinving, BMI/Fme4Flers
BMI/So ’\% f Dreamorks. BMI/Songs Of The
KnoII B VCher? Rrver BMVSongs SKG. BMI)

TEXAS (J B Daniel, ASCAP/WaIer Bound,
ASCAPMurrah, BMI/Texabama Music. BMI/Katank
Music. BMII WBM, CS 37

THAT GIRL Srm%y Producllons ASCAP) RBH 56

TIRIA'PSBTHlE KIN DF LOVE I'M IN (Sony/ATV Acut

0se.

THERE THEY GD The Foundation, BMI: RBH 94

THESE BOOTS AHE MADE FDR WALKIN' (Critert
on ASCAP) H100 20, POP 1

THESE WORDS (EMI BIackwood BMV/In-Genius
Songs BMI/EMI ril, ASCAP/Sonic Graffitr,

ASCAP) HL H100 48, POP 26

THIS | GOTTA SEE (Sony/ATV Tree BMI/Gold Watch.

BMI/Maé%r Bob. ASCAP/Sweet Summer, ASCAP)

HL CS
THIS IS HOW A HEART BREAKS (1) Rule Music.
?IIIJ:PIJEMIA gl ASCAP/Muriyn, ASCAP) HL,
TIEMPO éSer -Ca, BMI) LT 16
TDUCH {EM! Blackwood, BMV/The Waters Of
lazareth, BMU) HL, H100 94, B 3
TRAPPED IN THE CLOSET s Pg
BMIR Kell BM? WBM, H100 47, POP 40, RBH 40
TRUTH IS (Fuli Of Soul, BMVEMI Blackwood,
BMI/Soutvan VgQBMI/ChrrsIooher Mathew, BMHitco
Music, BMI/Songs Of Windswe IPacr ic, BMITabu-
fous, ASCAP/Hitco South, ASCAPAMusic
Windswept, ASCAP/Alley Gadfl é{ BMI/Songs 0t
Dreamorks. BMIEMI ﬁI'I Al CAP/Bovrna
ASCAP/Sonos 0f). CLM
TWO H gareers BMG BMI/On The Wall
BMI). WB

e ',Q"C__‘H
LAL T IE' o

Music ASCAP/JusIrn Combs ASCAP/EMI
ASCAP/Sony/ATV Songs, BMijvers Songs.

pril,

BMI/Christopher Garre ‘s Purblishing, ASCAP/Hitco
South ASCAP). HL, RBH 25
UNA DE DOS ander America, BMI LT

UNTITLED HOW CAN THIS HAPPEN TO ME?)
{WB, ASCAP/Wet Wheelre SOCAN/H|gh -Mainte-
nance, SOCAN), WBM. H100 56,

UPS & DOWNS (Iy Cwn Chit, BMVEMI Blackwood
BMI/Cromplon Songs, BMUWamer-Tameslane,
BMl/Grbb rothers, BMI/Careers-BMG, BM| gRBH 67

0 THE PAIN Hmemsh BMI/Buna
BMVMusrc OI SIage

ree, BMI/Sony/ATV Tree

SAILALD ol |

VENGADA (Brantunes ASCAPﬂVIaxrmo Agurrre.
BMUFreimusic. BMI} LT 32

VIVEME (WB. ASCAP) LT 13

N
AT THE WHISFER S04G; -
Blackwood, BMI/Da CrrppIer MVEWC BMI)

RBH 9
WE BE BURNIN' (Dutty Rock, PRS/EMI April,
ASCAPDiwall Music, ASCAP/DelanoRenaissance.
ASCAP/150 Lafayett Music, ASCAPAUltra,
ASCAP/Chalwa, ASCAP/Pop Style Music Publrshrn
aggAg%/Copyngm Controi/EMI Blackwood. BMI),

WE BELONG TDGEI’HER (Rye Soi ngs BMVSongs of
Unrversal BM/Shaniat C Xmone ASCAP/EME April,
ASCAP/Seal Music, ASCAP, %
ASCAP/Naked Under My Clothes ASC P/Chrysalis,
ASCAP/Sony/A Songs. BMUHip Chic
BMVABKCO, BMIWarner-Tamerlane, BMI/BaIIads By
Design Music, BMIMister Johnson” sJams BMVEprc
Solar, BMi), H/WBN, H100 1. POP 1 RBH

WELCOME T0 JAMROCK (Bidah Muzrk
ASCAP/INS Publishing. ASCAP/EMI A%
QS%\P/GUnwersgl -Songs Of PolyGram, B, HL,

WHAT IF (Ghetto Pop 2000, ASCAP/EMI April

ASCAP),
WHERE DA AT? ;Chnslopher Dorsey BMI/Chopper
Crtﬁ BMI R
PLAY (Goo Epyed ASCAP/SIowguy Songs,
ASCAP/WB M, POP
WORK [T DIIT (Chrrslran Tabernacle Publrshrng
BMI/God And Me Music ASCAP) RBH 53

F ;Cx SRk

YA ME HABIIII'I DICHD
YA NO LLORES  Zomba. ASCAP 9
Y LAS MARIPOSAS (Edlmusa SCAP) T 25
YO QUISIERA (Hot Llsledg 719
YOU AND ME (G-Chils, B0 Songs Of i
BMI/Colession. BM{/Songs Of The Knoll, BMI/Cherry
River. BMI/WarnerTamer ane BMI), CLM, H100 13,

POP
YEIIOLJLSBE THERE (Coburn, BMI). WBM. CS 5.
YOU'RE LIKE COMIN' HOME (Seven Peaks,
ASCAP/Out Of This Planet, ASCAP/West Moraine,
ASCAPWel ASCAP/WB, ASCAP/Platinum Plow
ASCAP), WBM. CS 30

P), . C.
YU VOY (EMI April, ASCAP/Los Cangris, ASCAP} LT

CHARTS LEGEND on Page 58
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For ad placement call 1-800-223-7524 or write Jeff Serrette at classifieds@billboard.com or fax 646-654-4798/99

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI:

HELP WANTED REAL ESTATE

=

MOBILE

Music Marketing Manager

Groove Mobile is the leading provider of over the air full-track
mobile music download services for carriers in six countries
including Orange (UK).

The Music Marketing Manager will work closely with music labels
and mobile carriers to develop unique marketing programs to increase
visibility and sales of our mobile music offerings including: SMS pro-
grams, WAP Portal promotions, and web-based initiatives. Minimum
3 years international record label marketing experience required.
Experience developing entertainment offerings for the mobile hand-
set space and foreign language proficiency preferred.

Send Résumé or Inquiries with “Music Marketing Manager” in the
subject line to jobs@groovemobile.net

HISPANIC MARKETING
SPECIALIST:

International Licensor and leading manu-
facturer of audio and video products head
quartered near Charlotte, NC, is seeking a
Marketing and Acquisitions Professional.
Specific goal is to secure, prepare and mar-
ket titles to appeal to the Hispanic segment
of the market in niche as well as national
retail accounts. Successful candidate will be
in constant contact with film producers and
major studios so sorne international travel
is required. Candidate must be bilingual,
culturally diverse, computer savvy, a proven
leader and veryfamiliar with entertainment
| culture and trends (music and video).
Qualified candidates please send résumé
andsalary history to:
MKT/HR, P.O. Box 549, Fort Mill, SC
29716 or email:
hr@uavco.com

MUSICRAMA DISTRIBUTION & MARKETING, L.1.C., NY
&>
N‘A WANTS YOU ON OUR TEAM!
MUSIERAMA POSITIONS:

1. CD IMPORT POP & ROCK BUYER
2. DVD BUYER

Applicants must have a proven track record with minimum of
3 years of experience & a steadily increasing sales history
in the entertanment industry.

To appll please send caver letter and resumé to:

umanresources@musicrama.com

Volunteers Needed
If you will be in the NYC area
from September 19th-21st and
would like to volunteer for the
Billboard Dance Music Summit
please contact: Rosa Jaquez
bbevents @billboard.com
646.654.4660 for more
information visit:
www.billboardevents.com

Urgently Needed
A person 100% fluent and with
extensive experience in Counterpoint
Record Maestro Pro for immediate
consulting and personal classes - could
extend to P/T accounting job.
Please contact via email -

inpub@aol.com -

References required

JANINE JONES
SOTHEBY'S REALTY
EXCEPTIONAL HOMES

Direct 323-671-2373
cell 323-270-4400
office 323-665-1700
LONGTIME SAG/AFTRA MEMBER
IN GOOD STANDING
janine.jones@sothebysrealty.com

MANHATTAN PENN STATION
450 Seventh Ave.
Newly furnished private offices;
210,118, & 92 sq. ft. conference
room, cubicles, kitchen. Call,

Angel (973) 882-1100 x 175

Volunteers Needed
If you will be in the San Francis-
i co, CA area from September

25th-26th and would like to
volunteer for Billboard MECCA

at CTIA please contact: Rosa

Jaquez bbevents@billboard.com
> 646.654.4660 for more

information visit:
www.billboardevents.com

PERSONAL ASSISTANT
Position to principle
agent/owner of NYC based booking
agency, prior industry/position
experience and great organizational
skills a MUST. Growth opportunity!
Send résumés and references to:
entourtal@aol.com or
212-633-1818(f)

Seeking Promotions and A/R
persons with primary
experience on the East Coast
for small record label.
Send résumé to:
Talbots0504 @yahoo.com

AGENT WANTED

PLATINUM LEVEL SONGWRIT-
ING DUO LOOKING FOR THE
PERFECT AGENT. MATERIAL
RANGES FROM POP BALLAD TO
COUNTRY TO R&B. CALL - DAN -
617-504-6066

MANAGEMENT

WANTED

NUCLEAR SKULL (s.fl)
ROCK BAND SEEKS LABEL &
MANAGEMENT
REPRESENTATION: CONTACT.

www.nuclearskull.com

SERVICES

Interactive Lenticular
Packaging by
Virtual Images Unlimited

Featuring eye catching
animation and 3-D effects-
Call Kenny G.,
Lenticular Music Specialist,
to discuss what Lenticular

12611 walsh Aveune
Los Angeles 90066
ATTENTION RECORD PRODUCERS AND POST-PRODUCTION PROFFESSIONAL S!
This extremely charming Mar Visia home boasts a garage 1that has been convert-
ed into a lully-equipped. high-end protessional recording sindio/post-production
video tacility. 3BD/1BTIH home is incredibly l)n,g,lu ard has wood lloors llll()llg,]l
oul. tile Kiichen. landscaped yards w/auio- B
maic sprinklers. Rear vard has grass-lined
siep stones., founge area and fire pit.
AsKINg S1.000.000),
Randy Freeman
Prudential Calilormia Realty
310-230-3700 - Offlice - 310-230-3737 - Fax
- 3104209242 Cell
wwwy randyirecmandrealestate.com
randytreeman@prula.com

1049 Alcalde Drive,
Glendale, Ca.

PRIVATE DRIVE TO SERENE MID-
CENTURY RETREAT ON 3/4 ACRE
WITH 3/3 SECOND GALLEY KITCHEN
OR POOL ENTERTAINING & VIEW OF
§ THE CITY LIGHTS. FOUNTAIN FLOWS
INTO POOL TO CREATE A ZEN
ATMOSPHERE. FIRST TIME ON THE
MARKET IN 35 YEARS!

$2,100,000.

Janine Jones
Sotheby's Int’l Realty
323-671-2373 - Direct

323-270-4400 - Cell
janine.jones@sothebysrealty.com

a"'j!k. I

Room for recordmg studio

'

Representing the finest properties in the Californian desert.

' 4
can do for you: SRUCEPS Cobdgiads B ol i, i
1-800-950-8247 S Bugoeapl | nive abgricemomy win Wi
WWW.3d-images.com ‘Remember at Sotheby’s International Realty discretion is an
absolute!
Bill MacMillan | 760.413.3629 | bill.macmillan@sothebysrealty.com
WOODSTOCK BILLBOARD CLASSIFIEDS

FINANCIAL, INC.
Bring harmony to your financial
world . ..

® Business Management
Accounting, Tax & Payroll

¢ Tax Planning & Preparation ¢

® Business Loans

e Household Budgeting

® Personal Financial Management

Call: Aline Strobl, MBA
(917) 359-7372

Midtown NY location

FAX BILLBOARD AT 646-654-4798/99

MOVE LUXURY REAL ESTATE TO THE STARS
REACH THE HIGH-POWERED WORLD OF
MUSIC & ENTERTAINMENT

Call Mark Wood - Real Estate Manager
661-270-0798 - Fax: 323-525-2395
Billboard @musician.org
1-800-223-7524

Reach all the movers & shakers every week through
the pages of Billboard
a force in the music/entertainment
industry for over 100 years

www americanradiohietorv com
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INTERNATIONAL REALTY

CIELO E MARE $7,950,000
Montecito. Gracious Villa on 3 acres, offers privacy, se-
renity, & outstanding ocean views. 4 bedrooms, 5 baths,
pool and guest house. 3 Zarages.

Joan Cuwan 805.450.7522

% =

RESORT LI¥ING AT HOME $3,375,000
Bel Air. Just-eompleted sher: se<y 4 ted contenporary.
Resort living at hme: 2 303s beach, 5 decks, vneyard,
mtntop vews. Pvt, & Juiet

Ben Alladoff 310.918.5505

DPEN 2-5 07/24/05 -S| N

P

o

408 CASCADJA WAY $2,249,000
Bel Air. Large lot w/ gea famiy floor plan, 2bd/3ba.
Spacious kit, formal dirin. Exc2llert loc north cf Sun-
set in zcclaimed Warmer Dst.

Carter/am 310.838.3785

EN 12-6 07°24/05 ©

4053 CROMWVELL AJENLE $1,95,000
Los Feliz. Gated 1949 Jchet Byrd Cape Cad 3bd/3ba
wiig liv with Hidden bar, fd- cvef’s grrt kit, fab tle work,
2 decks, plurge pl & /6.

Rick Chinventi 310.335.7240

PEN 2.5 07/24/05

5457 CLINTON $784,000
Hancoik Paik. Archie<tuial 2bd/1ba top fir unt, hdwd
firs, Eurc kit %/ sub. Miele, Cagceneeu, glass tle bath,

roof top deck.
JB Fang 319.838.3847

Local Experts Worldwide

ARTIST'S RETREAT $5,950,000
Montecito. Early CA hacienda of cool adobe rooms &
blazing ocean vistas. Guest house, pool. 13+ acres. Art
studio & workshop. Horse barn, paddocks.

Herry Kolb 805.565.6633

BIGHORN CONTENPORARY 33,300,040
Palm Dasert. Lifestvle of the rich & famous. Newly built
3 sepsuites, plus his¥hers ofices, on the gof co irse &/

mtn visws, pool/spa/sauna.
Karen Joy 761.763.1425

e 0L
¥

GORGEOUS TRADITIONAL! 32,139,280
BHPQ. Crarming geted trad w/ circ drive, dripping %/
character. 3bd/3ba kcaded wi ligrt, gst hse w bz, hdwd
firs, frerch drs, eat-r-<it.

Sharonz Ayperin 314.888.3738

+1,349,280

Shermran Oaks. Bel Ai- adj 3bd/2 5ba Spanish w. vu =r
drs, beamed ceil, ot t1dor LR/2nt area. Updaed bath v/
mex tile & slate. Hip & cool.

Jonah Wilson 31#.883.3370

OPEN 2-5 07124/05 B8

818 N. DOHENY DR VE #504 $725,000
West Hwd Lg 1bdftba wi sep office. Besutiul oy
views, granite counters, dark 1dwd firs, plantatio shit-
ters. L3 ba cony, full svc bldg.

Shandler/Schnsider 318.612.4329

OPEN 2-£ 07/24/05 - . 175"

OCEAN FRONT ARCH'L $5,500,000
Venice. Architectural Estate remodeled 2005. Incredible:
open space wigourmet kitchen & slate flooring. 6-car

garaJe in Venice!
Michet Blackmzn 310.5C1 0701

300 5 MCCADDEN PLACE $3,200,000
Hanoock Park. Stately Tude in Hpak Dramatic step
dowr Iwing -oom w/ beamec ceiling, awesome prohibi-
ton ba’, 5ba/5be, gst hse, paol.

Shesona Alpesn 310.688.3708

1308 QLARK STREET $1,935,000
Sursst Strip. Reduced! Nee home v city vus. 3bd/
.5ba - mediarm & expandi«e outdoor terraces. More
@ www rorthdarkstreet.com

Der sy Kagasuff 310.425.8686

LIBERACE LIVED HERE! $1,250,000
Paln Sorings. This mid-cent ry modenhas 4bd suites,
cenw/bl poobspa, min views, 1 car gzrage in Oid Las

Palmac. Appt only.
Joy/Glerm 760.325.9200
= -

DEEPWELL RANCH $719,000
Palm Sorings. Lrg 3bd/3ba acndo wi/pvt pool, high ceil,
stainess & grenite kitch, guad gated & no land lease!
Grea nitn vizws, Fumished 3 move-in.

£sher/Whiz 760.322.9800

ELEGANT/TIMELESS /ILLA $4,995,000
=r2sno. Pvt & secure. Lush lfat grdn, fostns hi-dome
ceil, chef's kit, 3 lux mstr stes, maid, lib, theater, 6-car
Jer, mir ct, pat/outdr kit, gst hn

Heidi Mara Godman 210.786.1824

2300 W, LIVE OAK $3,195,000
Les Feliz. 4bd/3.75ba, 2003 addition by F. Tighe. Views
of Gnffith Park & Observatory. Restored kitcten, pool,
erter:ainment areas.

Jonah V/ilzon $10.888.3870

: t OPEN 2-5 07/24/05 SRS

4

1743 FRANKLIN CANYON DRIVE $1,895,000
Beverdy Hills. Simply szid Just a Great 2rop2rty. Mid-
century traditional for tcdays fifestyle. 3 bedrooms/2.5
baths, pool, courtyard.

Jim % Carol Shogren 310.481.4305

8536 FRANKLIN AVEN JE $1,199,000

Hwd Hills. Dramatic cits views frcm this architectural
2bd/Zba home, N of Sumset Strip. Walls of gless, 2 car
garage, open kitchen, Ig decks

ChandlerrSchneider 310.312.4839

2387 W. MAGNOLIA BLVD $695,000
Burbank. Investment opportunity. space fer “ecording or
dance studio, artist loft, art galry, production or office,
2ba, kitchen, park.

Rick Chimienti 310.385.7240

Pacific Palisades
310.454.G6080

Los Feliz Maliou
323.665.1700 310.45€.1511

Brentwooc
310.481.52€2

3ever'y Hills Wilshire
3°0.724.7000

Beverly Hil's Roceo
210.275 8886
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DPEN 2-& 07/24/05

1094¢ ALTA VIEW DRWE $4,990,0)C
Hwd Hills. >rivate estatz w/ 6bd, vus, designer dare or
appx 12 aaes. Pedl, =p3, waterfalls, seasonal stream &
park ocriplete tais -eweat,

Reichling/Alperin 310.88€.383¢

CHARMING MONTEZETO SURPRISE  $2,9¢5,0)C
Montecito. Restored, seaside-style Queen Ann home ar
approx one-third acre Gracious floor plan. 6 fireg aces
Porch=s. Guest guarers. Walk to beach.

Marilyn Rickard 805.56% 3648

BAHAMAS GETAWFY $1,800,0)(
Bahanas. $1.5mil-51.8il. Enjov the seclusion o a pv:
islanc 1-hr flight fron~ Miami. Blend of romance/acven
ture. 2 villas & lo's a=al.

Michele Blackmon 310.30—97)

1018 4TH STREET #03¢4 $1,129,03¢
Santz Monica. Elejant top fi hm w/ natural light 2-sty
windcws, hrwd firs. fal, grmt kit, loft space, extra stor

age, bundry insice.
Anthony Hitt 310.26=.167¢

b3

EXPZNMDED ALEXAHDER $624,900
Palm Springs. Sotth end. Quie¥pvt w/ 2 masters'3ta
pool, in views. Open fir plan, tongue/groove ceil grea
use cf color, appro< ~8)0 sqft

Asher/White 760.322.9828

Palm Dese-t
760.837.43GC

OPEN 25 03/24/05

opP

Palm Springs
760.325.920C

#630 BARRYMORE DRIVE 52,930,000
Mzlibu. Spectacular ocean views, over 11 aa=s Jf pak-
| ke gremds. 5bd/5ba, 5 fpl. Guesthouse orcrarc gated
end extenely private.

Rosemary Low & Jim Shogren 319.484.4305

EN 25 03/24/05

s K

€15 THAYER AVENUE 52,749,000
Westwsoc. Reduced! Stately traditional w/true old world
acftsmanship. 4bd/4ba wiformal dining ron-, den,
Fuge famiy room. True elegance.

Judy Leach 312 28.1120

PIED-£-TZRRE 3L735,000
Santa 3abara. Renovated, Riviera condo 2xpeessing
cle S.E. while utilizing today's superior ameaibes. 2
| 1»ury master suites, 2.5ba, gourmet kitchen, ~iexs.
Marilyn Rickard 803. 365.8648

2328 MANNING AVENUE 34,149,000
Penche Park. Fab 3bd/3ba trad' wirg liv rm #Fpl, din
rm, grrt cranite kit, mstr ste w/fpl leads to grassy rear

ya-d waslate patio & spa.
Rory Posin 313 333.8500

E>OTIZ FARADISE 3600,000
Gelapegos Discover the untouched beattr f this
#1divirg & exploration spot in the world. Cne ot left,
“his ogrotunity won't happen again!

Michele Blackmon 31J 308.0701

Pasadena
626.229.0909

SantaBarbara
805.983.9993

SZZ_ING SO. BEACH MIAMI! $3,500,000
Marei. $1mi-$3 5mil. Epitome of Cosmcpolitan beach
ldre Situeted N the hottest & most prestigious loca-
bcns i1 Miami. Come enjoy lifel

Michele Blackraon 310.301.0701

CONTEMP MASTERPIECE $2,595,000
Ranchc Miace <bd/Sba & 1bd/1ba casita. Mstr ste,
Fehers clesess & luxury baths. Magaifient vu's. Cus-
tor descert pocl/spa ovrlkg vly & mtws.

Ini Asmann 760.567.8661

OP=h 2-5 07/24/CE

317 WILLOUGH3Y AVENUE $1,750,000
Yes Hollywood Gorgeous 1928 Arch Ccmpund.. Two-
£bry main 1ouse #/ sep twnhm style duplex. Restored
& beatifu. wwe.€117willoughby.com.

Sweila Frampton Cocoer-310.481.4337

OP=P 2:5 Q7i24/c BN

'3

"ii“l :.._'_‘_;‘3'_" '/'. 3

..;——P__
=642 HOLLYRIPGE DRIVE $1,099,000
Hwd Hills. Chaader 1926 Spanish Zb3#1.75ba w/ city
t ocean views. Beautifully updated. Spacious beds &

stud. A delight
Marc Girx323.671.2336

PZRECT HOT=L ALTERNATIVE $6,500/mo
Pesviood. Becuiful designer fumshal penthouse.
Zbc/2 Bba Gourmet fully equip kit, off=e, nside laundry.
Cos2 to alll waw.1522southbentieyp2ntrouse.com.
Sonya Gibs6n323.428.6913

Santa Monica
310.260.820)

Samta Ynez Valley
€13.688.3757

sozal.sothebysrealty.com

PRIVATE CAPE COD COMFOUND
Sunset Sria. Pvt Cape Cod above Sunset Strip gated
w/ killer wews, over appx 30,000 scft let. 4bd/4.5ba es-
tate like craunds w/ pool & gzt hse.

Sharona Aipedn 310.888.3708

ARCHITECTURAL JEWEL $2,295,000
Bel Air. A-chitectual mastery at Beverlv Glen & Mulhol-
land. 42Qsqft of iving space. 4bd+3.aba. City & Can-

yon views, 00l. Fristine.
Eteve Maf=r 310.888.3744

ENCINOHILLS TRADITIONAL $1,595,000
Encino. This gracbus home bas 5bd/33a+fam rm+pool,
close to shopping, restaurarts, or the Westside. FPL/
Gourmetkixhen/air cond.

Karen Misrzje 310.887.2900

3461 GRF=ITH FARK BLVC: $839,000
Los Feliz. Hip, bright, crisp “lid-Centary modern N of
Los Feliz Bvd. 3bd/2ba, redbne kit, A'C, great indoor/
outdoor fow.

Jamas Foreman 310.888.3710

HISTORC SRANVILLE $3,500/mo
West Hwd. New price experience E.ro luxury while
living on tre hip Sunset Stip. Gorgzous remodeled
2bd/2ba 3 The Granville full service b dilding.

Traey D. Claze 310.880.7513

Sunset Strip
310.285.0305
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PUBLICATIONS

COMPLETE
DIREGTORY
OF MUSIC
INDUSTRY
CONTAGTS

ONLY $15.95 -

[0

includes shipping ($18.95 overseas)

Aot Thomas ks

Find 3 what these
fasts hnow
Pir

‘NEW 24m™
EDITION!

Includes: ¢ City-by-city club directory ¢ Tape/disc services ¢ A&R directory
» Music services directory ¢ Music industry websites  PLUS-Exclusive:
What successful artists know about Music Publishing « And much more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillhoard.com

A5MGCL6

DUPLICATION/
REPLICATION

MUSIC
MERCHANDISE

CD & DVD Manutacturing

2500 CD’s
Only $1999

includes: On Disc Printing « Bar Code
Full €olor Printed Bookiets = Celio Wranning

1-877-633-7661
www.0ddsOnRecording.com
Visa = Mastercard = Amex < Discover

Tel 9011-44-480-414204

www.internationaldisplays.co.uk J

I RETAIL DISPLAYS FOR CD,DVD & VINYL

HEAVY DUTY POSTER TUBES
+ End Plugs & UPS Included

+ Factory Direct W%“g:g&“mr‘fl)m
* 46 Sizes In Stock

CALL TOUL FREE

1-800-242-5216
MlLlS INC =
AN RS OF

B o iconss

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 830-0247 or write
Scorplio Music, inc.
P.0.Box A Trenton, N.J. 08691-0020
emait: scorplomus@aol.com

PROFESSIONAL
SERVICES

1,000CDs

in full-color jackets for just

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

O DISC MAKERS®

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED
TODAY
1-800-223-7524
OR
646-654-4697

NOTICES/ANNOUNCEMENTS

UNSIGNED BANDS &
SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT {NDUSTRY THROUGH THE PAGES OF
BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED
SECTION BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU
ONLINE/PRINT EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS
FAST PACED INDUSTRY. LET'S TALK TODAY!

Jeff Serrette - 1-800-223-7524 - 646-654-4697
or email classifieds@billboard.com
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BIRTHS Fefiop Audrey Brooke, to

Jessica and Randy Harrell, July 8 in
Jacksonville Beach, Fla. Mother is VP
of sales for the Marketing Group/
Impact Radio Networks.

Boy: Jackson Dylan, to Erika and
Bryan White, July 11 in Nashville.
Father is a pop/country artist.

m Peter Jason Jennings, 33,

of unspecified causes, July 12 in At-
lanta. As co-founder of Neurotic Med-

JULY 21-23 Midwest Music Summit,

Indiana Convention Center, Indi-
anapolis. 805-498-5880.

OUVNEPLEYIY Video Software Deal-

ers Assn. Home Entertainment 2005,
Bellagio Hotel & Casino, Las Vegas.
818-385-1500.

LASBERA Billboard/American Ur-

ban Radio Networks R&B/Hip-Hop
Conference & Awards, Interconti-
nental Hotel, Atlanta. 646-654-4660.

m 47th-annual NARM Con-

vention & Marketplace, San Diego Mar-
riott. 856-596-2221.

AUEEU] MTV Video Music Awards,
American Airlines Arena, Miami.
mtv.com.

SEPT. 8-10 Americana Music Assn.

Conference, Nashville Convention
Center. 615-321-3456.

SEPT. 13 The Music Upfront 2005,

B.B. King Blues Club & Grill, New
York. 646-654-4660.

SEPT. 14-16 Popkomm 2005, Messe

Berlin Exhibition Grounds, Germany.
popkomm.de.

CISABRESE cMJ Music Marathon,
Lincoln Center, New York. 917-606-
1908.

m Billboard Dance Music

Summit, Union Square Ballroom,
New York. 646-654-4660.

www.americanradiohistorv.com

Former Audio Engineering Society executive director
Donald Plunkett died in
his sleep July 15 at his
home in New York. He
was 81.

Plunkett’s lifelong
interest in recording
began when he was a
child and stumbled on a
Columbia Graphaphone
Cylinder Recording
Reproducing machine in
his grandparents’ attic.
The early years of his
career included stints at

COMPILED BY MARGO WHITMIRE mwhitmire@billboard.com

Audio Engineer Donald Plunkett Dies

Capitol Records and Fairchild Recording Equipment.

In 1948, he joined the organizing committee for AES
and attended the first formal meeting the same year.
Plunkett served as president, executive president and

governor during the society’s formative years.

ia and its executive VP since 2001,
Jennings helped record companies
find digital distribution and marketing
opportunities with the online music
business. He is survived by his par-
ents and sister.

Peggy Bradley, 62, of unspecified
causes, July 15 in Nashville. The
industry veteran was president of
Nashville-based Bradley Music
Management,which she founded
eightyears ago Bradley also served

CIHARPERPEI NAB  Radio Show,

Pennsylvania Convention Center,
Philadelphia. 202-429-5486.

SISV ZS I |AAM Arena Manage-

ment Conference, Gaylord Texan Re-
sort & Convention Center, Dallas.
972-906-7441.

m Billboard MECCA at

CTIA, Moscone Center, San Fran-
Cisco.646-654-4660.

SEPT. 26-30 Advertising Week

2005, various venues, New York.
646-351-5915.

CISRHRIRAD CTIA Wireless IT. &
Entertainment 2005, Moscone Cen-
ter, San Francisco. 301-694-5243.

OCT. 2-4 £ annual IEBA Con-

ference, Hilton Suites Nashville
Downtown. 615-463-0161.

OCT. 7-9 Fourth annual Mid-
Atlantic Music Conference, Best
Western Uptown, Charlotte, N.C.
888-755-0036.

AL 119th AES Convention,

Jacob K. Javits Convention Center.
New York. 212-661-8528.

43rd annuat ASCAP Coun-

try Music Awards, Nashvitle. 615-742-
5000.

OCT. 20 J¥e Vi Video Music Awards
Latin America, Xcaret Park, Playa Del

Carmen, Mexico. 305-535-3700.

In 1974, he was appointed executive director and,
during 20 years in that position, was responsible for the
expansion of European membership and the
broadening of the organization’s convention scope
throughout the world. Plunkett was awarded fellowship
honors and a distinguished service medal for his 50-
plus years with AES. He continued as an AES
ambassador until his death.

He is survived by his wife, son, three daughters and
four grandchlldren

—Margo Whitmire

as an artist manager and industry
consultant. She is survived by her
husband, two daughters, mother and
sister.

Tracy Jones, 49, of cancer, July 15 in
Nashville. Jones served as a booking
agent with ACTS Nashville for 15
years, where he worked with such acts
as George Jones, Confederate Railroad
and Cletus T. Judd. He is survived by a
fiancee, two children, three siblings
and two grandchildren.

OCT. 25-26 Billboard Touring Con-
ference & Awards: Roadwork 'O5,
Roosevelt Hotel, New York. 646-
654-4660.

m Sixth annual Latin Grammy

Awards. 212-687-8080.

m23rd annual IAAM Inter-

national Crowd Management Con-
ference, Dallas. 972-906-7441.

DIARERT The Hollywood Reporter/
Billboard Film/TV Music Conference,
Beverly Hilton, Los Angeles. 646-

654-4660.

LA I8N The Digital Enter-

tainment & Media Expo, Century
Plaza Westin, Los Angeles. 646-654-
4660.

JAN. 10-13 International Ticketing

Assoc. (INTIX) Annual Conference
and Exhibition 2006. John B. Hynes
Convention Center, Boston. 617-954-
2000

m MIDEM 2006, Palais

Des Festivals, Cannes. midem.com.

FOR THE RECORD

Because of an editing error in the
Power Players special feature in
the July 23 issue, the wrong execu-
tive was listed for Reprise Records.
Tom Whalley, chairman/CEO of
Warner Bros. Records, is the top
executive at Reprise.



www.americanradiohistory.com

Rerecordings of songs fexm
-cck artists including Alice Cooper {
and Stewvart Copeland are featLred on the
sound:racz to documentary film “Zock School” ~
& out -he rea -life School of Rock in Failadelphia. The
sourdtsazk was released May 31 by Social Capital #
Ertertainm=n:'s newly formed Social Capital Records.
Fictured at the film’'s Los Angeles prerr 2re, from left, are
5CZ='s Martin S10-e, Cooper, Yes frontma~ Jon Anderson, the
Raccrd ng £cademy’s Jonathan McHugh, SCE's Jonathan Miller
Copelerd, Schcd of Rock’s Paul Green and 5CE’s Jonathan Platt
CChoto: Jeff Kravitz/FilmMagic.czm)

Acts ike Bavit

CeGraw anc Jchn Legend

2rt to Hollywood's Ccnway

Studio to take partin Clea

Craanvel’s “Stripped * the n-studis
2erformance series nzilabl2

streugh Clear Charre adid

statio~ "Ye>-stes. Clear Chaanel Onlin2
Music a~diRadio’s Evan Har<iser, righ ,
ie pictured at D2Graw's r2cert
*Stigpac” taping, where the artist
pectarwr 24 songs including "Crariot”
and “Fcica Bhrough.” The DeSraw set
went live on the Wen July &.

(Phogo: Craig X Sotrez)

Dance-pop star
Jorna Summer freat=d her

|

X

—

i

B

=

4 few days before
the 58 summit July 6-8 n
Scotlanc_ British Prime Minister Tony
Blair and —ive 8 organizer Bok Geldof
participatec in the MTV Networ«s special
“All Eyes on Tory Blair” at Stephen Street Studios
in London. Blair $ook questions from an audience of
40 MTV viewers frcm 24 countries on th2 topics of Awican’
poverty, debt relief and climate contrcs. The show vas
broadcast July 1 ¢n all MTV channels a-ound the worid.
Pictured, from left, are MTV Networks vice chairman/~TY
Networks Internatiorzl president Bill Roedy, Blair anc Gelccf.

Beyonce

Knowles’

“Beyona the Fed

Carpet” exen: raised

more than $70,C09

June 23 at the Museum

of Telev's en and Fadio in
New Yok -o tenefit the

VH1 Save the Musiz

Founda ion. The event
featurec an orline acction of
the artict's dresses and
costumes. Knawie= s pictured
at the gmle w #h VH1 Save the
Music Foundasicri's Paul
Cothrar. iphotc Getry Images/VH1)

Singer/=or gw-iter

Mat Kearmney =topped

by Billbna=0’s Nea Yark

office July 12 and Jleyed

some tLnes from his upcoming
Aware/Zo umboia Fecords debut,
“Nothing Lef: tc Los2." Pictured,
from left, ar2 3illbda-d W\dio
Monitor edito -in-chief Scott
McKenzie Kearnz2y anc Billboard
Informeticn GroLr president/
publish2r John Kiscullen.

|
|

H=w Yok fans to an axube-at show
J 1y 9 =t tre Tommy Hilf ga 3: Jores
Bea>= “hiater in Long Islard, NY. She kegt
her loaz | 3 cwing on its feet wikk such classic
songs as “Fct Stuff,” “She Works Hard for the

Money” zmd "_&s’ Dance.” Ater the sow, BiJbocrd
brand marz2tinz 2ditor Micha2l Faoletza ar d Beat Box
columnist Kar- Mzsdn met witn the artist in he dressing
room. Pictuse 3, from left, are Summer s Fusbenc/secording
artist Bmmce Sudzno, Summer, Pacletza ard Masen.

Prctographer David
LaChapelle mzde his filmmaking
=1 debu- as the director of "RIZE." a
documen3ry chronicling a bucd ng dance
moverent ir Soatt Central Los Angeles, at the
ninth anrual Jrberworld Film Festival held June
22-26 ir New Ycrk _eChapelle hosted a screenirg
June 23 fcr Sear “P.Diddy” Combs. Pictured standing.
from left, are dancers Miss Prissy and Larry the Clown.
Combs. LaChagete, sBncer Lil € and Urbanworld's Stacv
Spikes. In f-o1t is datcer Tommy the Clown.

JULY 30,2005 | www.billboardbiz
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Robbie Williams Photo: Steve Granitz/Wirelmage.com: Jake Shears Photo: Kevin Mazur/Wirelmage.com

EDITED BY MICHAEL PAOLETTA

[ ]
For more INSIDE TRACK go to l)l?
www.billboard m

is booked in the United Kingdom by lam Huffam at
XRay Touring. He would not confirm the Wembley date.

From what Track hears, in-demand reggaetén superstar
b Daddy Yankee has signed with EMI Music Publishing.

SERRATED EDGES

Treadstone Records president and Social Capital Enter-
tainment partner Jonathan Platt gives Track the skinny on
the “Saw I” soundtrack, due Oct. 18. Platt says Treadstone
will collaborate with the film’s producers and composer
Charlie Clouser to choose songs—from a variety of artists
and remixers—that are more haunting than those on the
i first soundtrack. “Saw II” tears into theaters Oct. 28.

While we’re not ones to toot our own horn, Billboard
Miami/Latin America bureau chief Leila Cobo was voted
one of Colombia’s women of the year by Revista Fucsia, the
Vogue magazine of Colombia. Other honoreesinclude con-
gresswoman Gina Parody, singer Marta Gomez and Academy
Award-nominated actress Catalina Sandino Moreno. For
the accompanying photo spread (in the August issue), Cobo
wears apparel by Colombian designer Silvia Tcherassi.

" ON THE ROAD (AGAIN)
] AC/DC will tour in 2006. The Australian rockers fast
i toured in 2001, grossing $28.3 million and averaging

$543,379 per show.

Much buzz surrounded Megapussi’s July 20 perform-
L ance at New York’s Mercury Lounge. In fact, the show
was sold out weeks in advance. Forgive yourselfif Mega-
pussi is not on your radar screen—for it is one of sev-
eral monikers that iiber-hot act Scissor Sisters use to test

Tony Blair may be a busy man, but the British prime min-
ister recently took a few minutes to download a song—a
cover of the Beatles’ 1964 chart-topper “Can’t Buy Me Love”
by the band MP4. What makes MP4 so special is that its four
members also serve in the British parliament. The track is
available from EMI through iTunes, Napster U.K., Sony Con-
nectand 7digital.com, and funds raised will be donated to the

Save the Children charity.

WILLIAMS DOING WEMBLEY?

Sources say Robbie Williams will play at least seven shows at Wem-
bley Stadium next summer. The stadium is under renovation, and word
is that with U2 and the Rolling Stones unavailable, Wembley folks are still
looking for a megawatt act to play at the reopening early next year. Williams

new material. (Bridget
Jones’ Diarrhea was its
alias the week before ata
Mercury Lounge show.)
So,in addition to rocking
out to now-classic SS
jams like “Comfortably
Numb,” “Take Your Ma-
ma” and “Filthy/Gor-
geous,” fans were treated
to new gems like the an-
themic “Everybody Wants
the Same Thing.”

FAMILY FARE
VeggieTales creator and
Big Idea Productions founder Phil Vischer is launch-
ing Jellyfish, a company that will develop family-oriented
Christian book, video, TV and film projects. Details on
staff and upcoming projects are expected in the coming
weeks. In addition to his business acumen, Vischer is well-
known as the voice of beloved VeggieTale character Bob
the Tomato.

| By :
WILLIAMS ;@200

A SUPREME NOMINATION?

We asked Recording Industry Assn. of America chair-
man/CEO Mitch Bainwol for his thoughts on Supreme Court
nominee John Roberts. Here’s what he had
to say: “The question relevant to the in-
dustry is, Does the nominee show respect
for property rights and constitutional free-
doms? While we haven’t had a chance to
do a thorough review of his record, the an-
swer at first blush seems to be yes.”

CH-CH-CHANGES

Tony Trovato, music director/midday
jock at Citadel’s country KDRK Spokane,
Wash., has been named music director
at Scripps Networks’ cable network
Great American Country. He will be
based in Nashville.

Meanwhile, Track hears that Jones
Media Networks’ involvement with GAC
has ended. VP of integrated country
media Jim Murphy, who had served as
GAC’s PD, and Jennifer Page, who was its
music director, are no longer associated
with the network, which Jones sold to
Scripps in November. Murphy and Page
will remain with Jones.

As part of the sale contract, Jones ex-
ecutives agreed to continue program-
ming GAC for a period of time following the closing.
During the transition, Scripps has focused on building
a new management team for the video network, up-
grading its facilities, revamping its longform program-
ming and moving its base of operations from Jones’
Colorado headquarters to Nashville.

=
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Executive

EDITED BY SARAH HA

RECORD COMPANIES: Island Def Jam Music Group in
New York taps Alli Truch for senior VP of creative serv-
ices. She was VP of creative services at J Records.

Capitol Records Nashville ups Joanna Carter to sen-
ior director of creative services. She was director.

Universal Motown Records Group in New York names
Lori Lambert VP of strategic alliances. She was VP of
strategic marketing at Sony Music.

Rendezvous Entertainment in Los Angeles appoints
Julie Gorov director of strategic marketing. She was
director of promotion and business development at All
That Jazz.

Native Language Music in Irvine, Calif, promotes Cas-
sandra Meyer to national director of radio promotions.
She was office manager.

PUBLISHING: Chrysalis Music Publishing in Los An-
geles promotes James Cerreta to senior director of A&R
and Sara Kapuchinski to director of A&R. He was director
of A&R; she was A&R assistant.

HOME VIDEO: Universal Pictures in Los Angeles
names Steven Scott executive VP of music publishing
and music operations. He was VP of new media at
Warner/Chappell Music.

Paramount Home Entertainment in Hollywood
names Elizabeth Bohannon VP of kids and family
marketing. She was VP of marketing at ABC Kids and
Toon Disney.

RADIO: Premiere Radio Networks in New York ap-
points Alissa Pollack VP of music initiatives. She
continues to handle her previous responsibilities as
VP of affiliate marketing.

DIGITAL: MusicNet in New York promotes Paul
Greenberg to senior VP of business development and
partner relations. MusicNet also ups John Jones to sen-
ior VP of programming, artist and label relations. Both
were VPs in their respective departments.

RELATED FIELDS: TicketsNow in Chicago names
Mike Stein senior VP of business development and e-
commerce. He was VP of e-marketing at Orbitz.

Send submissions to shan@billboard.com.

-
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NARM HONORS RAITT

On Aug. 12, the National Assn. of Recording Merchandis-
ers will bestow the Harry Chapin Memorial Humanitarian
Award on Bonnie Raitt. The award memorializes Chapin’s
environmental and humanitarian efforts. Raitt, who is well-
known for her commitment to social activism, will be hon-
ored during the opening session of the 47th annual NARM
convention at the San Diego Marriott.

2EXTREMES TEACHES LEADERSHIP

Nonprofit group 2Extremes presents the second annual Hip-
Hop Leadership Camp Aug. 11-14 at the University of Califor-
nia at Los Angeles. With the help of major players in music,
entertainment, communications and technology, the HHLC
teaches and promotes leadership and empowerment to L.A.
youth. For more info, go to hiphopleadershipcamp.com. -«
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PACKAGING THE STARS

Home Eerianmen Packaging hv*@;{urewuud

THENANOWOW!

Five Decades of _
Ground biaking Packaging™ . 4
Sor the s,

Home Entertainment Indusl

Fora sneak preview, VIsit
Www. shorewaodpackagmg com INTERNATIONAL@ PAPER

NEW YORK 212 371 1500 Shorewood Packaging
LOS ANGELES 323 549 9040

UK + 44 1495 300800
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