Las \egas
Quarterly

Headed by Gustavo Lopez,
UMG’s Machete label will clear
a direct path into the Spanish-
language urban market.

MusiC &
Money

49 [

Biliboard previews its Music &
Money Symposium with a look at
mobile music opportunities and
industry accounting practices.

53 An Afncan CO"""dIOI‘ ]

African artists like Lebo
Mathosa welcome MTV’s first
foray into the continent with
its new channel, MTV base.
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MoBY’s ‘HOTEL

Guests Can Enjoy The "Aural Xanax” Doutile-CD Provides

BY MICHAEL PAOLETTA

NEW YORK—Moby is not one to shy away from
alternative ways of marketing his music. In fact,
he embraces them.

“For a long time, that was the only way I could
get my music heard,” he tells Billboard while sit-
ting in his T-shirt/design shop, the Little Idiot.

Moby. points to his 1999 release “Play” as
an example.

“When that album was first released, there
was no radio support,” he recalls. “Only music

superviscrs supperied thz record.”

Indeed, every track on the album ended up
being licensed—s>me more than once—for use
in commercials, TV skows and film soundtracks.

“Play” has sold 2.6 million copies, according

to Nielser- Sound&car.

These days, Mcby is working hand in hand
with botrtique hofel chain W, which will do its
part to hzlp sromcte and market the artist’s new
V2 alburs, the two-disc “Hotel,” due March 22.

Two days hiter, puklishing house Viking Studio

(Continued on page 14)
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 Brits Want
Performance
" Royalties

Groups Say Millions |
Owed To Artists

| BY EMMANUEL LEGRAND
| and BILL HOLLAND

LONDON-—Tony Blair and George
W. Bush may have displayed signs
of their unity on manv issues when
the latter visited Europe in Febru-
ary, but for the music industry, the
picture is quite different.
Industry organizations repre-
senting the whole spectrum of the
British music sector have taken on
the United States. They are “urging
the U.S. to ensure that creators and
performers are given a fair deal.”
The “stringent visa require-
ments” for British acts that wish to
tour the States and the low level of
rovalties collected there are at the
heart of the problem, according to
(Continued on page 71) |

—

Web Shapes
New Co-op

BY BRIAN GARRITY
and ED CHRISTMAN

NEW YORK—The digital retail busi-
ness is evolving without the price-
and-positioning programs that have
been a contentious issue between
labels and traditional merchants.
Exclusive content has emerged
as the currency in the online world
to secure prominent exposure for :
artists within iTunes, MSN, Napster
i and other music services. !
Download and subscription serv- :
ices, still in their infancy, are not vet
selling space on their home pages
to labels the same way that physical |
retailers monetize slots on endcaps |
and in listening stations. '
“The new co-op for online mer-
chants is exclusive content and
early content in front of the gener-
al release,” says Gene Rumsey, GM
of Concord Records.
The trend is coming at the
(Continued on page 71)
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THE STAR STUDDED PRE-GRAMMY GALA

Chaka Khaa, Mary J. Blige, Alicia Keys,
Diama Ross and Fantasia Michelle Anthony, Andy Lack and Michael Smellie

Rolf Schmidt-Holtz, Sir Howard Stringer, Donnie lenqer, Quincy Jones, Usher, Clive Daﬁs, '
Jermaine Dupri and Janet Jackson

naYn

M%

-
»

'S _ - A
Jay-Z, Beyonce Knowles, Kanye West Paul Stanley, Led Zeppelin's John Paul Jones, Clive Les Moonves, Bob Daly, Barry Weiss
and Prince Davis, Dave Gohl and Led Zeppelin's Jimmy Page and Allen Grubman

/
: Kyra Sedgwick, Kevin Bacon, Brian Wilson

and Larry King

OEPE 2 A
R

Lance Ar_mstronq, Sheryl Crow, Doug Morris ' Lyor Colen, Jason Flom, Rob Thomas, Cha;les Gdldstuck, Ma-rio, ;?ichard Palmasa
and Mel Lewinter Craig Kalman and Edgar Bronfman, Jr. and Tom Corson

44»_

Robin Williams, Clive Davis, Reese Witkerspoon

and Ryan Phillippe

Jackie Collins, Nick Lachey, Jessica ' Simpson ' Morgan Freeman, Star Jones, Gi_na Gersﬁc-n
and Sharon Stone

Denise Rich, Linda Thcmson, David Foster

and Diane Warren

Andy Slater, Martin Bandier, Pierre Cossette
and Barbara Davis

and Matt Serletic
2 ' -: -- ' ~ !
3 TN e ' . /
h:y

Randy Jackson, Paula Abdul, Ryan Seacrest Velvet Revolver's Dave Kushner, Slash,
and val Kilmer Matt Sorum, Scott Weiland and Duff McKagan and Brett Ratner

Dave Siewart, Gavin DeGraw, Bill Maher

PERFORMANCES THAT WILL NEVER BEFORGOTTEN'

Fantasia and Chaka Khan stop the
show with “Semmertime”

2| - ;i
i Grammy winner Gretchen Wilson
electrifies with “Redneck Woman"

Mary J. Bl'ge and Jamie Foxx wow
the crowd with ““Love Changes”

Sony's Andy Lack introduces
host Clive Davis

Babyface jc;ins Jamie Foxx in a killer Best New Artist winner Maroon 5, Jomed Alicia Keys and Carlos Santana dazzIe e the Usher performs his greatest hits with
rendition of “I Got A Woman” by Mos Def and Chad Bugo, raise the roof crowd with “Black Magic Woman" and Kanye West, to a standing ovation
with "Frentin™ "Oye Como Va"

€52005 SONY BMG MUSIC ENTERTAINMENT

\5“:;2'
| Ar":;

Jamie Foxx, Fantasia, Usher, Diana Ross,
Nelly and Cliv2 Davis in the show's historic
finale tribute to Ms. Ross
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LYFE JENNINGS
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MICHAEL BUBLE

Loves Company

It's Time

KENNY G At Last... The Duets Album
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VARIQUS ARTISTS  Disneymania 3: Music Stars Sing Disney... Their Way
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DADDY YANKEE Barrio Fino
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MANNHEIM STEAMROLLER  Romantic Themes

RAY HARLES _ The Very Best Of Bav Charles

THE GAME The Documentary
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ARTIST TITLE PAGE

50 CENT FEATURING OLIVIA  Candy Shop

GREEN DAY Boulevard 0f Broken Dreams

Heaven

LOS LONELY BOYS

Bless The Broken Road

RASCAL FLATTS

DARREN HAYES Pop!Ular
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Top of the News

5 With direct-licensing deals for
ringtones proliferating between
wireless carriers and labels,
mobile content aggregators
scramble to keep their foothold.

6 Universal creates a new label,
Machete Records, solely dedicated
to urban Latin music.

Music

13 The Beat: The Backstreet
Boys’ new album, due in June,

will show how they have grown
musically.

15 Jazz Notes: The Village
Vanguard celebrates 70 years of
performances by jazz veterans
and upstarts.

18 Legal Matters: Métley
Criie’s Nikki Sixx wins his suit
against Vans for falsely implying
that he endorses the company’s
TNT skate shoes.

20 Higher Ground: KJ-52
reveals the rhyme and reason
behind his latest Christian rap

I release on Tooth & Nail.

~ Bilbecrd

RAY BENSON

28 R&B: A&R executives pre-
dict what trends they think will
be hot in 2005.

32 Latin Notas: Producer
Humberto Gatica is working on
projects for Andrea Bocelli and
La Ley frontman Beto Cuevas.

35 Beat Box: DJ Kaos spins a
little funk, disco, electronic and
rock into his solo debut, “Hello
Stranger.”

37 Country: Ray Benson and
Asleep at the Wheel star in a
musical drama paying tribute to
Western swing king Bob Wills.
42 Words & Music: Howard
Levy discusses his commission
from the lllinois Philharmonic to
compose the first concerto for
diatonic harmonica.

HOWARD LEVY

42 Studio Monitor: First Cello,
then Hit Factory. Now Royaltone
Studios closes its doors as a
commercial facility.

Marketplace

473 Recording artists find the
rewards of licensing their images
to toy products anything but
child’s play.

44 The Indies: Hot punk/hard-
core label Victory adds Rise to its
roster of distributed companies.
45 Retail Track: BMG Sony
Music Entertainment incorpo-
rates more content-enhanced
and -protected CDs into its U.S.
release schedule.

47 Digital Entertainment: As
the tide begins to turn on music

piracy, the hope rises that legiti-
mate digital distribution will
become more mainstream.

Global

53 MTV debuts its first African
channel through a pay-TV digital
satellite platform.

55 Global Pulse: The U.K.
release of Scottish act Idlewild’s
“Warnings/Promises” marks the
band’s 10th anniversary.

Programming

60 Tuned In: The Tube:
“American Idol” judge Simon
Cowell regrets a decision to bend
the rules for some contestants.

Features
27 Boxscore
40 Billboard Picks
52 The Billboard BackBeat
52 Executive Turntable
54 Hits of the World
58 Classifieds
61 Charts
61 Chart Beat
61 Market Watch
74 The Last Word

= ' QUOTE OF THE WEE
How can we have a country format
and not include Johnny Cash,
Waylon Jennings and George Jones?®

Top Singles

JONATHAN PETERS PRESENTS SYLVER LOGAN SHARP _ Al This Time

THE POSTAL SERVICE  We WillB Silh

i i

50 CENT FEATURING OLIVIA _ Candy Shop g,

INTOCABLE Aire

GREEN DAY Boulevard Of Broken Dreams

i ] ’ “LITYLE STEVEN” VAN ZANDT ON CREATING SIRIUS SATELLITE RADIO'S

OUTLAW COUNTRY CHANNEL
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Famed Factory
four:der Tony
Wilson

builds fourth
label, F4

‘Little Steven’ Van Zandt helped Sirius Satellite Radio develop Outlaw
Country. It features a variety of music that is ‘falling between the cracks.’

TOP OF THE NEWS

BY FAUL HEINE

Jeremy Tepper was spinning the tunes
from the second-floor DJ station ai. New
York’s Irving Plaza one night in March 2004,
hetween live performances by BR549 and the
Mavericks. As was his custom, he closed with
C.W. McCall’s “Convoy.”

Before the song finished, “Little Steven”
Van Zandt leapt up from his seat in the VIP
lounge, walked over to Tepper, put his arm
arpund him and muttered, “You’re my guy.”

Tepper had no idea what Van Zandt was
talking about.

The next day, Tepper was uptown, meeting
with Steve Blatter, VP of music programming

Satellite Radio Nabs
tlaw Country Acts

at Sirius Satellite Radio. Blatter proceeded to
outline Van Zandt’s concept for a new Sirius
channel that would replace the Border, where
Tepper, a music journalist and rabid record
collector, worked as a DJ.

Sirius staffers weren’t having much luck
locating all the songs on Van Zandt’s impos-
sibly long list. “Yeah, I've got those at home,”
Tepper recalls saying, boasting of his 50,000-
titie collection.

Van Zandt joined Sirius as a creative
adviser in January 2004, but the seeds for
what would become Outlaw Country first
hatched in his bandana-covered head a
decade earlier.

(Continued on page 73)

8

Country artist
Neal McCoy
launches his
own label,
903 Music

Content Aggregators
Feel The Squeeze

Eking Out Space In Crowded Ringtone Market

BY ANTONY BRUNO

Wireless content aggregators are creating
waves within the music industry as they
scramble to remain relevant in a mobile world
advancing heyond the foundations they pio-
neered. As wireless carriers and record labels
seek to eliminate the middleman so they can
take a larger share of the market’s spoils,
mobile content companies face two options:
evolution or extinction.

At issue is the shift from synthesizer-based
polyphonic ringtones to those based on clips
of master recordings, known as truetones,
musictones or master ringtones.

According to research firm IDC. master
ringtones are expected to account for 51% of
the $600 million U.S. ringtone market this
year. Polyphonic ringers are projected to
claim only 32%. By 2008, IDC predicts, the
total market will grow to $1.5 billion, with
master ringtones accounting for 65% and
polyphonic ringtones dropping to 20%.

Wireless content aggregators are largely
getting locked out of this new revenue stream
as music labels and wireless carriers estab-

lish direct licensing agreements. Master ring-
tones cost more than polvphonic ones,
creating a larger revenue pie. And by estab-
lishing direct licensing agreements, labels
and carriers can greatly increase their profit
margins on each sale.

On the other hand, polyphonic ringtones
cost less, and their resulting revenue must be
shared with more parties. This, and a shrink-
ing demand for polyphonic content, has
mobile content aggregators diversitying their
offerings to include games, video ringers
voicetones, ringback tones and graphics.
(Voicetones are celebrity-recorded messages
made specifically for use as ringtones, ring-
back tones or, in some cases, outgoing voice-
mail greetings.)

“The leaders in the mobile media space will
be those who successfully evolve from the
traditional licenser-licensee model to one cre-
ating original intellectual property and move
toward a truer media-company paradigm,”
says Andy Volanakis, COO of mobile content
aggregator Zingy.

Record companies. however, have much the

(Continued on page 72)

Apple Gets Aggressive
With iPod Price Cuts

BY BRIAN GARRITY

NEW YORK-—Apple Computer
aims to extend its already sub-
stantial lead in the MP3 player
business by wooing cost-conscious }
consumers with increasingly com- i
petitive prices.

A month ago, the Cupertino,
Calif.-based company introduced
its first sub-$100 portable player,
the iPod shuffle, a flash memory
device intended to attract con-
sumers who were previously
priced out of the iPod market.
Now, Apple is aiming to expand its \
audience in the hard-drive player
space with its first sub-5200 iPod
mini and with lower prices on its
revamped iPod I’hoto line.

On Feb. 23, Apple dropped the
price of the standard 4GB iPod mini to $199 from
$249 and introduced a 6GB iPod mini for $249.

¢ |

It also cut the introductory price on the iPod
Photo by $150 with the rollout of a slim 30GB
version of the player that costs
$349. Additionallv, Apple cut the
cost of its top-of-the-line 60GB iPod
PPhoto to $449 from $599.

Apple already claims 60% mar-
ket share in the hard-drive player
| business. The focus on lower-priced

items is intended to snag untapped

mass-market consumers as they
* shift away from CD players and into
the portable digital music space.

“Hitting these new lower price
= points is going to be important to

/% making the iPod accessible to
y music fans around the world,”
] Apple VP of iPod products Greg

Joswiak says.
Apple is particularly bullish on
its strategy with the iPod mini.
The company believes it can drive even greater
(Continued on page 72)
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WILSON: EXCITED ABOUT NEW SIGNING

Wilson
Returns To
The Well

Factory Records Founder
Launches New Label

BY LARS BRANDLE

LONDON—Tony Wilson is ready to
score again.

The veteran British music per-
sonality, broadcaster and agitator—
whose unconventional career was
the subject of the film “24 Hour
Party People”—has established a
new record company, F4 Records,
through which he will funnel his
new music interests.

Wilson created post-punk indie
label Factory Records in 1979 in
Manchester. It was home to such
acts as Joy Division, which mor-
phed into dance-flavored New
Order, and the Happy Mondays. He
has now turned his eyes to an

(Continued on page 72)

Spitzer Still Looking

N.Y. Attorney General Has Artist Support In Payola Probe

BY PAUL HEINE
and BILL HOLLAND

NEW YORK—Artists™ groups are
applauding the ongoing investigation
by New York State Attorney General
Eliot Spitzer into allegations of pay-
ola-like practices in the radio indus-
try. Spitzer’s office recently subpoe-
naed four radio groups, requesting
full cooperation with the inquiry.

“We're pleased,” says Ann
Chaitovitz, director of sound record-
ings for the American Federation of
Television and Radio Artists. “People
should be able to hear music on radio
based on quality, not on payments.”

“The more sunshine on this issue,
the better it is for the public and for
musicians,” says Jenny Toomey, exec-
utive director of the indie-oriented
Future of Music Coalition.

“If anyone can fix the payola prob-
lem without drawing too much
blood, it's Attorney General Spitzer,”
says Jay Rosenthal, counsel for the
Recording Artists” Coalition. “Once
the broadcast industry realizes how
serious he is. positive reform will
surely follow.”

AFTRA, FMC and RAC have been
working together for several years
to bring the issue before lawmakers
and the Federal Communications
Commission, but it is Spitzer’s office
that has gotten the most traction on
the issue.

A source in the FCC’s Enforcement
Bureau suggests that the agency is in
a holding pattern awaiting guidance
on the issue when a new FCC chair-
man comes onboard.

Clear Channel confirmed Feb. 17

that it has received a subpoena from
the attorney general's office and is
“cooperating fully with [Spitzer's]
investigation into the industry’s use
of independent promoters and asso-
ciated allegations of ‘pay for play.” "
The statement also noted that the
company severed ties with independ-
ent promoters in April 2003 “to avoid
even the appearance of impropriety,”
and expressed confidence that “the
investigation will show the company
is in full compliance with the law.”

SPITZER: FOUR RADID GROUPS SUBPOENAED

Cox, Entercom and Infinity have
also received subpoenas, according to
reports. Infinity declined to comment
on the report, and officials at Enter-
com were not immediately available
to comment. Cox noted its subpoena
ina Feb. 23 Securities and Exchange
Commission filing.

Clear Channel, Entercom and
Infinity have recently terminated
programmers over allegations of
improper relationships with record
companies. The most recent case is

Clear Channel's Feb. 17 firing of San-
dra Robinson, PD of WGRB (Gospel
Radio 1390 AM) Chicago.

Clear Channel e-mailed employees
an update Feb. 18 along with a
reminder of the company's must-
sign, zero-tolerance payola policy.

Spitzer's probe of questionable
airplay practices was revealed last
October, when his office first
served subpoenas on the four
major record companies.

The attorney general’s office asked
Universal Music Group, Sony BMG
Music Entertainment, EMI Group
and Warner Music Group to provide
copies of information relating to the
labels” hiring of independent pro-
moters in the state to pitch new
songs to radio programmers.

The “new payola” issue has also
concerned federal lawmakers, but
Congress has not yet passed any
legislation. Sen. Russ Feingold, D-
Wis., introduced a bill last year to
probe radio consolidation, including
pay-for-play practices. He and Sen.
John McCain, R-Ariz., also held sev-
eral oversight hearings.

The payola probe isn't the first
music industry-related investigation
by the aggressive New York state
attorney general. Last spring, Spitzer
announced a $50 million settlement
with the major U.S. record compa-
nies and music publishers to pay
overdue royalties to thousands of
current and heritage recording
artists (Billboard, May 4, 2004).

Additional reporting by Tony Sanders
in Washington, D.C., and Chuck
Taylor in New York.

LOPEZ: WILL HEAD NEW LABEL

UMG
Wields
Machete

New Fully Owned Label
Seeks Urban Latin Market

BY LEILA COBO

MIAMI—In a bid to tap the rapidly
growing Spanish-language urban
market, Universal Music Group has
launched a label dedicated to urban
Latin music in all its forms,
Billboard has learned.

Los Angeles-based Machete
Music is the first Latin urban label
to be fully owned and funded by a
multinational. It will be headed by
Gustavo Lopez, VP of Latin sales
and marketing for Universal Music
& Video Distribution. He will leave
his job at UMVD to work full time
for Machete.

Lopez will report to Jesus
Lopez (no relation), chairman of

(Continued on page 14)

BY TIM CULPAN

Representative, the International Intellec-

acting on its own:

“This is really a multi-

RIAA Calls For Action Against China

said in a statement. “This is primarily due

and STEVE McCLURE

The Recording Industry Assn. of America
and other intellectual-property trade groups
have stepped up their calls for action against
piracy in China.

The RIAA's tough line is backed by regional
music executives, who are concerned by
China’s apparent failure to tackle piracy issues
since it joined the World Trade Organization
in 2001,

Warner Music Asia Pacific president
Lachie Rutherford says he supports action
to combat the Chinese piracy problem.

“Things need to improve,” Rutherford
says. “The RIAA position is in line with the
position of the [International Federation of
the Phonographic Industry] regionally and
the companies on the ground inside the
China market.”

In a Feb. 9 submission to the U.S. Trade

tual Property Alliance, of which the RIAA is
a member, called for China to be listed on
the USTR’s Special 301 Priority Watch List
of countries that present “significant piracy
problems” for U.S. rights-holders. The IIPA
also urged that the issue be brought before
the WTO.

If such steps are taken, they would be
among the most serious U.S. actions ever
leveled against China over the enforcement
of intellectual-property rights. Observers in
the region consider that such actions would
raise levels of tension between Washington,
D.C., and Beijing.

The United States was on the brink of
imposing trade sanctions against China in
1996—Dbefore the nation joined the WTO—
because of rampant piracy. Subsequently,
Beijing agreed to tougher enforcement laws.

Sony BMG Asia president Richard Dene-
kamp points out that the United States is not

lateral initiative supported by the European
Commission and the Japanese government.”

He adds, “It is about time the Chinese gov-
ernment starts to follow through on their
many commitments to copyright protection
and enforcement against the enormous level
of piracy of our industry’s products. The fact
that China has not yet fully opened their
market to foreign investment from the music
industry further exacerbates the situation
favoring the pirates.”

China joined the WTO in December 2001
with the support of the United States. As part
of its accession commitment, China agreed
to crack down on IP infringement and to
open its market to foreign products.

“Our report to the Trade Representative
describes in detail the magnitude of the
problems that the nation’s copyright indus-
tries continue to face in China,” RIAA
executive VP of international Neil Turkewitz

to China’s failure to comply with multiple
agreements that would have greatly
strengthened the enforcement of intellec-
tual-property laws.”

IFPI Asia regional director J.C. Giouw,
who is based in Hong Kong, says his organ-
ization supports the RIAA’s call for more
concerted action by China against piracy.

“The RIAA is right that the [Chinese] gov-
ernment needs to be even more determined
in tackling the piracy issue as the music
industry and other IP owners continue to
suffer,” Giouw says.

Piracy in mainland China has long been a
concern for record labels. Unofficial esti-
mates put the CD piracy rate as high as 95%,
despite public claims by the government
that it is cracking down on the problem.

“As far as [ know, the results of those
efforts are not so obvious,” Warner Music

(Continued on page 72)
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Best new a'rtist-?
Well they aren't new to us.

Congrats to Maroon 5 on their
Best New Artist Grammy.

Don't mean to brag, but we saw
that one comin’ a mile away.
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903: McCoy Dials His Own
Number For Records, Tours

BY KEN TUCKER

NASHVILLE—After years spent
signed to the majors, country artist
Neal McCoy has launched his own
label—903 Music—with a business
model based on his successful career
as a touring act.

“The goal of this venture is for the
recording part of the artist’s busi-
ness to synch up with their touring
and other businesses,” says Karen
Kane, McCoy’s longtime manager,
who will serve as president of
Nashville-based 903 Music.

Albums and singles will be released
to coincide with and support touring,
not the other way around.

The vision comes straight from
McCoy, who has always had a robust
touring business, but feels it is impor-
tant to inject new material to keep his
act current.

McCoy. who has recorded for
Atlantic Records and Warner Bros., is
the label's owner and first artist. Most
recently, McCov was signed to short-

4
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JOHN RAITT

Broadway

Legend John
Raitt Dies

BY MARGO WHITMIRE

Broadway baritone John Raitt,
the star of “Carousel” and “The
Pajama Game,” died Feb. 20 at
his home in Los Angeles. He was
88. The singer was suffering
from complications from pneu-
monia, according to his manager
James Fitzgerald.

As Billy Bigelow in the origi-
nal 1945 production of Rodgers
& Hammerstein’s “Carousel,”
Raitt pioneered the rugged star
of the Broadway stage that paved
the way for actors like Marlon
Brando and James Dean. The

(Continued on page 73)

McCOY: ALBUMS WILL SUPPORT TOURS

lived SEEA Records in Nashville. He is
booked by Creative Artists Agency.
The label’s name represents the
telephone area code for East Texas,
where McCoy resides. The company
has not yet secured distribution.
Kane worked with McCoy at TBA
Entertainment before starting her own
Nashville-based firm a few years ago.
An industry veteran, she worked in
sales and marketing at Warner Bros.
and WEA Distribution for 13 years
before becoming an artist manager.
Bill Mayne, another industry
veteran, joins the company as VP and
will lead promotion and artist develop-
ment. He spent his record industry
career with Warner Bros. Nashville and
rose to GM. After leaving the major, he
ran an artist management company,

Mayne Entertainment, which he shut-
tered carlier this year.

Mayne is looking to fill out his
regional promotion staff in the next
few weeks, but there are already two
members in place: Cliff Blake is
handling the Northeast, and Bill
Heltemes oversees the Midwest.

Blake, most recently at Equity Music
Group, worked at Warner Bros. from
1996 to 2003. Heltemes 1s also a pro-
motion veteran, having worked for
Atlantic Records on the pop and coun-
try sides for 22 years. He most recently
worked for Broken Bow Records.

Sales veteran Neal Spielberg, who
also had a long career at Warner Bros.
and WEA, will provide sales support
through his consulting firm.

Kane says the label wants to expand
its roster. She also says that there are
other investors hesides McCoy. but
they prefer to stay out of the limelight.

McCoy is working with producer
Eric Silver on his first project for the
label, “That’s Life,” due this summer.
First single “Billy's Got His Beer Gog-
gles On” goes to radio in March.

McCoy has scored eight top 10 sin-
gles on the Billboard Hot Country
Singles & Tracks chart, including two
No. 1s—“No Doubt About It” and
“Wink,” both in 1994. The Recording
Industry Assn. of America has certi-
fied three of McCoy’s albums platinum
and one gold.

The Music Ends

Famed Muscle Shoals Studio Folds

BY CHRISTOPHER WALSH

Muscle Shoals Sound Studios in
Sheffield, Ala.—where the Rolling
Stones, Aretha Franklin, Bob Dylan,
Willie Nelson, Lynyrd Skynyrd, Bob
Seger and others recorded classic
songs—has closed.

The studio, owned since 1985 by
Jackson, Miss.-based Malaco Rec-
ords, shuttered last month. A film
production company is in the final
stages of purchasing the building.

Musicians Jimmy Johnson, David
Hood, Barry Beckett and Roger
Hawkins, known collectively as the Mus-
cle Shoals Rhythm Section, founded
Muscle Shoals Sound Studios in 1969.

The gritty yet polished rock/R&B
groove of the highly sought-after
Rhythm Section was known as “the
Muscie Shoals sound.” A Rolling
Stones session at the building is fea-
tured in the film “Gimme Shelter,”
which documented aspects of the
band’s 1969 U.S. tour.

In 1978, the facility moved to a

31,000-square-foot building. The
two-room studio was used exten-
sively by Malaco artists, says Malaco
Records principal Wolf Stephenson,
but the last four years saw a leaner
Malaco roster and a sharp decline in
outside projects.

“When computer and hard-disk
recording really got cheap and bet-
ter at the same time,” Stephenson
says, “it just knocked the socks off a
lot of studios, [Muscle Shoals]
included. It was just a very difficult
thing to compete with.”

Muscle Shoals was put up for sale on
Internet auction site eBay in 2004. The
asking price of $650,000, which
included the building, property and
equipment, did not yield serious offers,
Stephenson says. The studio’s two Neve
consoles have been sold to studios in.
Detroit and Los Angeles.

“It was quite emotionally painful to
do this,” Stephenson savs. “There are
very few studios left in the world that
have the charisma and mystigue and
notoriety that this place had.”

NEVWSLINE « «

THE WEEK IN BRIEF

Music industry veteran Danny Goldberg is joining liberal talk radio network
Air America as CEQ, a position that has been open since acting CEO Doug
Kreeger left the post in December. Goldberg stepped down in February as
chairman/CEO of Artemis Records, the company he founded in 1999.

Goldberg—who is on the board of directors of the New York Civil Liber-
ties Union and is the president of the ACLU Foundation of Southern Cali-
fornia—has also held senior executive positions at Atlantic, Mercury and
Warner Bros. Records and co-founded Modern Records in 1974,

A noted activist, Goldberg co-produced and co-directed a documentary
on the landmark “No Nukes” concert. As a journalist, he reviewed Wood-
stock for Billboard in 1969. He operated Gold Mountain Entertainment
from 1983 to 1992, where he managed Nirvana, Bonnie Raitt and the
Beastie Boys, among other clients. KEN TUCKER

New Jersey Attorney General Peter C. Harvey on Ieb. 18 filed a lawsuit against
Blockbuster claiming the rental chain’s “no late fees” policy violates the
state’'s Consumer Fraud Act.

The suit, filed in Mercer County, N.J., Superior Court, alleges that Block-
buster did not disclose in its advertisements for the policy that consumers
are automatically charged the full price of the title if it is veturned after a
one-week grace period.

Additionally, it alleges that advertising did not disclose that for titles
returned within 30 days after the grace period, the automatic charge would
be reversed hut consumers would still be charged a $1.25 restocking fee. |

The suit seeks civil penalties of up to $10,000 for each violation. It also
seeks restitution for customers who were automatically charged for a title,
restocking fees or late fees by a store not participating in Blockbuster’s
national “no late fees” policy. JILL KIPNIS

Chaunce Hayden. a frequent guest on Howard Stern’s radio show, has been
called to testify in a Securities and Exchange Commission investigation of
possible insider trading in Sirius Satellite Radio shares.

Hayden, a gossip and celebrity writer for Steppin’ Out magazine, was
subpoenaed to appear I'eb. 23 before the SEC.

Two weeks before Stern announced his move to Sirius, Hayden predicted
that Stern would join the satcaster and advised people to buy its stock.

Hayden says he never owned Sirius stock and based the prediction on his
own reporting rather than inside information.

Sirius spokesman Patrick Reilly told New York's Daily News, “We have no
reason to believe this matter involves Sirius or any actions of its [staff].” He |
said no Sirius employees had been subpoenaed. CHUCK TAYLOR

Stetson Fragrances has reached an agreement with Shania Twain to develop

and market a fragrance line. Stetson is owned by international beauty com-
pany Coty, which also has product line partnerships with such celebrities as
Jennifer Lopez and Celine Dion. Twain is also the spokeswoman for Procter
& Gamble’s Febreze Scentstories home fragrance products.  PHYLLIS STARK

The Songwriters Hall of Fame will induct John Fogerty, Steve Cropper, Isaac
Hayes and David Porter, Richard and Robert Sherman, and Bill Withers this
year. The 36th annual induction ceremony is set for June 9 at the Marriott
Marquis Hotel in New York. CAROLYN HORWITZ

Buddy Killen, a veteran Nashville music publisher/producer/songwriter, has
teamed with artist manager/producer Christy Di Napoli to form KMG
Entertainment in Nashville. The multifaceted company will specialize in
publishing, management, artist development and production.

Its roster includes R&B/pop music writer Kevin Kendrick, Sony artist
Jon Stone, David Lewis and Tim Rushlow.

KMG, located on Music Row, includes a fully equipped recording studio.
Key staff members include creative director of publishing Dottie Rager and
studio engineer Andy Kern. PHYLLIS STARK

Waurld Media has secured a licensing deal for its commercial peer-to-peer
download service Peer Impact with EMI Music. Wurld says it is now the first
P2P network with agreements with all four major record companies.

Peer Impact, which is expected to feature digital rights management pro-
tection of files, will distribute only licensed and public-domain content.
Saratoga Springs, N.Y.-based Wurld says it is negotiating partnerships with
independent labels, videogame publishers and motion picture studios.

Pricing for the new service has not heen revealed. CAROLYN HORWITZ

For the latest breaking news, go to billboard.biz.
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Third and final volume

of the critically acclaimed, limited edition Box Szt Series
that chronicles the rise of The Rolling Stones
as single chart hit makers beginning in the 1980s.

e Nine individual CDs
o Single sleeves replicate original artwork
e Bonus picture cards & double sided poster
» 28 page booklet containing rare
photos & memorabilia
e Bonus DVD that includes:
- Original “Jumpin’ Jack Flash”
promo directed by Michael Lindsav-Hogg
- 1984 Ed Sullivan Show performance of
“Time Is On My Side”
- 1967 Live version of
“Have You Seea Your Mother,
Baby, Standiag In The Shadow?”
- Video of The Neptunes Remix of
“Svmpathy For The Devil”
e Enhanced CD includes Musicnotes™
technology with free printable sheet
music for “Sympathy For The Devil”
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New Avenues Exist To Maximize Revenue Potential

eizing The Digital Opportunities

hen we participated in the

Billboard Music & Money Sympo-

sium last year, the outlook for the
music industry was bleak: Unit sales were
down 16%, and revenue had plummeted by
more than 20%. The year saw early
increases and more recently some declines
in sales, with final U.S. unit sales of CDs for
2004 estimated at 1.6% higher than those
of the previous year.

While there is hope that music sales are
experiencing an upswing, it is increasingly
apparent that individual players must
attempt to buffer themselves as much as
possible from the ebb and flow of

evant industries, including film, TV, informa-
tion services, videogames, cellular services
and software. These learnings can be lever-
aged to position music and publishing com-
panies and collection societies to maximize
their profits from the digital arena.

Recent developments in the digital
infrastructure space can help labels and
digital music companies maximize their
profits and position themselves as
industry leaders. Many new technology
providers have developed and imple-
mented applications that assist the music
industry in maximizing the revenue

support the increasing volume of requests
for licenses from third parties. Such sys-
tems can partially or even fully automate
the licensing process, thereby maximizing
the returns from these companies’ under-
lying assets.

All of these applications require consis-
tent data taxonomy applied across the
entire product/copyright portfolio. The
organizational impact of addressing these
new challenges is large and can best be met
through the support of an organizational
change program that helps the business
shift to a new, more flexible model.
Increasingly we will see a variety of

the industry’s economic cycles.
The recent increase in physi-
cal sales has buoyed industry
spirits, but the real hope beck-
ons from the digital arena. U.S.
digital music sales have
increased 617%, with total paid
downloads reaching 136 million
tracks in 2004. Significantly,
digital downloads are increas-
ingly replacing physical singles

By Shahid Khan and Peri Shamsai

music players announcing individual
initiatives to capitalize on various
parts of the digital-music value chain.
Whether through innovative licensing
strategies that enable broader
exploitation of assets, strategic
alliances with game manufacturers or
new product life cycle management
solutions, they will all be driven
toward the diversification and expan-
sion of their existing revenue streams.

sales, which fell 37% in 2004 to
7.3 million units, representing only a frac-
tion of track downloads.

Similar explosions in digital music
sales occurred elsewhere in the world. In
a survey of U.K. consumers, the British
Phonographic Industry found that there
were roughly 1.75 million downloads in
third-quarter 2004, up from 660,000 in
the prior quarter (Billboard, Dec. 18,
2004). Both Microsoft and Apple Com-
puter are launching stores throughout
Europe and Asia, which will drive up
international downloads even further.
Sales of music by these legitimate services
are being boosted by decreased illegal file
sharing, staved off by lawsuits filed
against individual file sharers by the
Recording Industry Assn. of America and
the International Federation of the
Phonographic Industry.

Furthermore, music subscription services
and ringtone sales are also resulting in mil-
lions, if not billions, of dollars in revenue.
With U.S. Internet music sales predicted to
reach $720 million by 2006 and global
mobile music sales already estimated in the
billions of dollars, there is clearly an oppor-
tunity to be seized.

The future success of individual players
is increasingly determined by a bifurcated
strategy of a strong release schedule and
an effective digital market presence. While
the former is clearly the centerpiece of the
industry’s focus and expertise, the latter
can best be attained through leveraging
learnings from a variety of digital technol-
ogy players as well as those from other rel-

potential from this growing market. These
applications include:

* Sophisticated document and rights-
management systems that can allow rights
owners to support the escalating complexity,
diversity and volume of rights acquisitions
in the digital market.

* Robust digital-asset-management solu-
tions that can enable content holders to
create, store, access and deliver their assets
to minimize costs and maximize revenue
from the increasingly complex product
delivery life cycle.

* Growing numbers of outsourcing
solutions for the manufacturing and distri-
bution of physical products. Such services
allow companies to focus on their core
artist-development business while enabling
significant cost savings and protection
against the impact of the digital replace-
ment of physical goods.

e Marketing-effectiveness systems that
allow labels to better target their offline,
online and wireless marketing expendi-
tures. Such systems enable easier tracking
of marketing expenditures, thereby provid-
ing greater insight into the return on these
large spends at a time when marketing
channels are becoming more fragmented.

¢ Upgraded financial processing systems
that can address the fragmentation and
complexity these new forms of exploitation
introduce, including the move from prod-
uct-level to track-level calculations, the
expanding diversity of third-party deals and
a rise in the volume of third-party licensers.

e Third-party licensing systems that

As these business applications
mature, the music industry landscape will
shift from a highly consolidated number of
like-minded players to a more fragmented
number of diversified product and service
offerings. As such, the strategies quietly
being put in place today will determine
each company’s positioning for tomorrow.

New applications, business processes
and organizational programs are
required to migrate the record and music
publishing companies to a more flexible
operational model—one that is capable
of seizing the opportunities of the digital
age. More important, each company’s
digital strategy and activities will
increasingly define its future business
positioning and offering.

By liberating these companies from the
demands of inefficient systems and
manual and redundant processes, these
tools can allow music companies to focus
on their core business—the creation and
marketing of great music—while enabling
them to take advantage of the more varied
means of getting their artists’ work into
the hands and ears of music lovers around
the world.

Shahid Khan is a managing director with
BearingPoint, a business consulting and
systems integration firm. Peri Shamsai is
a senior manager with BearingPoint. To
download their comprehensive white
paper titled “Digital Music’s Comeback:
How Can Record Companies and Music
Publishers Seize the Opportunities?,” go
to bearingpoint.com/musicindustrywp.

Let your colleagues know what’s on your mind. Send letters to Ken Schlager, Executive Editor, Billboard, 770 Broadway, 6th Floor, New York, N.Y.,
10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise and may be edited.
All submissions published shall become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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We proudly congratulate Concord Records |
~on the well-deserved Grammy Awards for
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Sponsored
tours are
attracting the
attention of
such acts as
Maroon5

35

DJ Erick
Morillo debuts
‘The 2 Sides
of My World’
on his label,
Subliminal

Backstreet's
Back In Action

All the Backstreet Boys ask is that you with many producers including John
give them a fair chance. The quintet is set to ~ Shanks, Billy Mann, the Underdogs and
return with a new Jive album in June pre- Max Martin.
ceded by a single in March. “The music has matured,” Dorough says.

“That’s the first thing we thought about “It’s a little more stripped down, a little
when we started more organic.
making the record,” There's not neces
the group’s Howie sarily five-part har-
Dorough says. e mony on every-
“That’s why we said thing you hear.”
we weren't going to e One song sure to
give ourselves a time eq feature that trade-
limit. We wanted to ™ mark harmony,
make sure this however, is their
album would give us . . . remake of the
a shot again to be By Melinda Newman Eagles’ “Best of My
around for the long mnewman@biliboard.com Love”—if it makes
haul so people will the cut.
realize that we’re not, hopefully, a flash in The group’s last studio album, “Black &
the pan in their eyes.” Blue,” came out in November 2000. The

If the group’s performance of “When | project sold 5.4 million, according to
Grow Up to Be a Man” at the recent Musi- Nielsen SoundScan, including a blazing 1.6
Cares dinner honoring Brian Wilson was million in its first week of release.
any indication, the act is in fine form. In
fact. Wilson declared it one of the evening’s BUSY, BUSY BOY: It’s not enough for Rob
best performances. Thomas that his Atlantic solo album is set

The group is narrowing down the album’s to bow April 19. He just can’t stop writing.
final 12 tunes from more than 40 that it cut (Continued on page 18)

The Backstreet Boys will return with a new album in June.

Moby

Continued from page 1

will release “teany book,” which
Moby wrote with Kelly Tisdale.

For Moby and the executives at
V2, the exclusive partnership with W
makes complete sense—and not
simply because of the album’s title.
Though it did play a role.

Because of the title, V2 executives
considered ways to connect it to an
actual hotel, V2 marketing director
Debbie Chertock notes. “W just
made sense in terms of Moby’s and
the hotel chain’s demographics,”
she says.

Krissy Guttroff, brand marketing
director of W Hotels, calls it a “per-
fect fit” for everyone involved.

After several meetings, Moby and
V2 and W executives created a game
plan, encompassing parties, CD sales
and contests. Also being discussed is
the possibility of W being the exclu-
sive hotel of the artist’s upcoming
Hotel tour, which begins in the

spring. W operates 21 hotels in
North America.

“The brand marketing is key
here,” notes Chertock, adding that
Moby recently met with several
music supervisors from the WI3 Net-
work to discuss potential synch
licensing opportunities.

In partnering with Moby, W Hotels
expands on its already growing
music-related programs, encom-
passing tie-ins with Apple Computer,
as well as invite-only acoustic con-
certs (see story, page 14).

By working with W, Moby’s pres-
ence is front and center within the
hip hotel’s system. “Hotel” will be
sold in all W gift shops, on the
hotel’s Webh site (whotel.com) and in
the mini bars (W refers to them as
“munchies boxes”) in all 5,100 W
hotel rooms in North America.

Additionally, as part of its cultural
series, Adventures in Wonderland, W
Hotels will host three invite-only CD
release parties. These events—con-
firmed for New York (March 22),
Chicago (March 29) and Los Angeles
(April 4)—will feature Moby per-
forming live in an acoustic setting.

Fans can enter to win tickets to
these and other Moby-related events
by logging on to W’'s Web site or
mobyhotel.com. The latter is the mul-
tifunctional, fully interactive global
site devoted to “Hotel”; it is hosted by
V2 and Mute, which releases the
album internationally March 14.

Indeed, “Hotel” is a priority for V2
and Mute.

In the United Kingdom, Mute has
partnered with boutique hotel chain
Malmaison, which will also heavily
promote “Hotel.”

According to Mute founder Daniel
Miller, brand marketing partner-
ships with other small hotel chains
throughout FEurope are also being
confirmed. “These deals are hap-
pening market by market,” Miller
says. “Finding the right partner is
key, so we do it locally.”

In addition to V2, Mute and the
artist, Moby's managers MCT/Bold’s
Barry Taylor (for North America) and
D-E-F’s Eric Harle (for all other terri-
tories) participated in the hotel deals.

Figuring into the U.S. activity will
be the cross-promotional efforts of

(Continued on page 14)

MOBY: HE HAS PAIRED WITH BOUTIQUE CHAIN W HOTELS TO PROMOTE HIS NEW SET
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Moby

Continued from page 13

V2 and Viking Studio. According to
Viking Studio associate publisher
Kate Stark, “teany book”—named
after Moby and Tisdale’s tea shop/cafe
in New York’s Lower East Side—will
be stickered with a “Hotel”
announcement and vice versa.

The key, she savs, “is to help direct
people from one part of the store to
another part.” In this way, “they’ll
leave the store with the book and CD.”

The book is a colorful mix of
recipes, cartoons and stories—uwith
more than one reference to tea.

Moby is confirmed for four Barnes
& Noble in-stores: New York (March
22), Seattle (March 30), San Francisco
(March 31) and Los Angeles (April 1).
At each stop, he will play tracks from
‘Hotel” and discuss the two projects,
followed by CD/book signings.

Carolyn Brown, a spokeswoman for
Barnes & Noble, confirms the retail
chain will also cross-promote “Hotel”
and “teany book.” “In this situation,
it makes perfect sense,” she says.

In addition to traditional book
and music retailers, “Hotel” and
“teany book"” will be sold in gift
shops, cafes, clothing boutiques and
lifestyle establishments like yoga
studios and spas.

People for the Ethical Treatment
of Animals will also promote hoth
projects in its catalog and on its Web
site (peta.org).

At amazon.com, fans that purchase
the CD and book together will receive
a special promotional discount, as
well as a free B-side download.

BY MICHAEL PAOLETTA

Since its inception six years
ago, the W Hotel chain has made
concerted efforts to attract a hip,
fashion-forward clientele. One
way it achieves this is through its
many music- and entertainment-
related initiatives.

Last summer, W Hotels began a
partnership with Apple Computer.
Among the elements:

* Apple has outfitted Wired, W’s
24-hour business centers, with the
latest Apple technology.

e iPod charging cradles are in
every suite,

e iPods are available for check-
out at Whatever/Whenever, W’s
24-hour concierge.

e W has its own playlist on
itunes.com.

Throughout the summer, W—
which is part of the Starwood Hotels
& Resorts network—presented
“iTunes Days” on Tuesdays. These
events—in Chicago, New York and
San Francisco—intertwined “bed-
room DJ” spin-offs (using iPods,
naturally), specialty cocktails and
the sharing of music playlists.

“Working with Apple makes
complete sense for us,” W Hotels

Hotel Takes Bite Of Apple

McKNIGHT: OPENED ADVENTURES IN
WONDERLAND SERIES

public relations director Jane
Lehman says. “We have a mutual
target audience—we are both
design-focused companies.”

In November, W Hotels launched
its Adventures in Wonderland
series, which are specially planned
events that “resonate with our core
audience,” W Hotels brand market-
ing manager Krissy Guttroff notes.

These events bring together the
worlds of fashion, music, beauty,
film, food and books.

Brian McKnight kicked off the

concert element of Adventures in
Wonderland with three acoustic
shows in New York, Los Angeles
and Chicago.

Similarly, Moby (see story, page
1) will perform acoustic sets in the
same three cities.

“Our properties are not built to
be concert halls, but they're great
for acoustic shows,” Guttroff
explains. “These invite-only shows
benefit the artists and W Hotels.”

For its Adventures in Wonder-
land series, W Hotels works with
Extra Extra, the marketing and
consulting division of culture/
lifestyle magazine Paper.

Extra Extra—whose other
clients include Target and Mar-
shall Field’s—helps curate, book
and promote the events in the
three aforementioned cities, Paper
co-editor/co-publisher David
Hershkovits says. “We are bring-
ing hotel guests and the commu-
nity together.”

Most recently, several W hotel
rooms in New York and Los
Angeles were outfitted with Sir-
ius Satellite Radio. According to
Guttroff, depending on the
response, a rollout of “Sirius
Suites” may be forthcoming.

Additional Internet initiatives are
in place with Napster, Apple Com-
puter’s iTunes Music Store, MTV,
AOL and other sites. Also, several
songs from Moby’s catalog have
been digitized for ringtones.

The first single, “Beautiful,” is
being championed by several triple-
A and modern rock radio stations,
including WXRT Chicago and WFNX
Boston. (The international single,
“Lift Me Up,” premiered on BBC

Radio 1 in January.)

In December, Moby stopped by
KCRW Santa Monica/Los Angeles to
preview the album on Nic Har-
court’s tastemaking radio show
“Morning Becomes Eclectic.”

Harcourt calls “Hotel” a “brave
statement from an artist who is not
wanting to repeat himself.”

Disc one of “Hotel” is steeped in
'80s-shaded dance-rock sensibilities,
while disc two is a tranquil, ambi-
ent trip. Harcourt and others
believe it perfectly fits in today’s
diverse music scene, where indie
rock is the new mainstream.

“Moby is exploring new sounds
and topics on this album,” says David
Hershkovits, co-editor/co-publisher
of culture/lifestyle magazine Paper.
“He's exactly in the right space. And
as time goes on, he is becoming more
relevant than someone like Eminem,
who once made fun of him.”

“Hotel” has the potential to be as
successful as “Play,” Harcourt
believes. “The licensing possibilities
are many. It could become the year’s
omnipresent album.”

This is fine by Moby, who wants
this music in particular to be heard.
“This record is a product of living in
New York—my home,” he says.
“The past few years here have been
a really exciting time musically.”

To illustrate, Moby mentions New
York bands like the Rapture, Inter-
pol, the Strokes and Yeah Yeah
Yeahs. “All this great music these
bands were making reminded me of
the music I grew up with. So, I let
myself make that kind of record.”

As for the ambient recording,
which was inspired by 1970s David
Bowie and Brian Eno albums, he
remarks: “In my own presumptuous
way, | believe the world is a better
place when there’s a lot of quiet ambi-
ent music in it. It’s like aural Xanax.”

Moby’s songs are published by
Warner/Chappell. He is booked by
Marsha Vlasic of MVO.

Machete

Continued from page 6

Universal Music Latin America/Iber-
ian Peninsula.

“We have a significant presence in
reggaeton already, and we've been
seeing this genre of music develop
without any real radio play,” Uni-
versal Music Group president/COO
Zach Horowitz says, explaining the
company's decision to venture into a
niche market. “The signs are all
there. And it really does remind me
of hip-hop when it was first starting.
It had no radio airplay. It was a cul-
tural event. It resonated with youth,
and it’s still with us.”

Sales of Latin urban music have
registered huge growth in the past
18 months, fueled by the success of
such key acts as Daddy Yankee and
Don Dinero in reggaeton and
Akwid and Jae-P in the urban
regional realm.

A primary factor in the sales
growth has been major distribution
for small, indie labels. And within
that, Lopez played a crucial role in

developing these acts through
UMVD, which distributes most top
reggaeton labels and has the lion’s
share of that market.

Machete, Lopez says, affords him
the opportunity to not only directly
sign acts, but also give better serv-
ice to those labels UMVD currently
distributes. They include Daddy
Yankee's El Cartel Records, which
has signed an exclusive agreement
with Machete for marketing and dis-
tribution outside the United States.

“The key element was, how could
we become a bigger player to
develop the urban acts,” Lopez says.

Lopez will head Machete from
Burbank, Calif., and will supervise
staff in New York, Puerto Rico,
Miami and Chicago. He has
appointed Toy Hernandez, DJ/
producer of Mexican hip-hop
group Control Machete, head of
A&R for Mexico and the West
Coast. Hernandez will be based in
Monterrey, Mexico.

Also onboard are label represen-
tatives Carlos Casillas (Puerto Rico),
Joe Raposo {(New York) and Jehova
Chavez (l.os Angeles). Ed Agudelo
and Mickey Hernandez will be in
charge of marketing for Puerto Rico

DADDY YANKEE: HIS LABEL HAS SIGNED A DISTRIBUTION DEAL WITH MACHETE

and New York, respectively.

Although Universal’s flagship
Latin label, Universal Music
Latino, also carries urban product
and has several joint ventures in
place for the genre, Lopez does not
see a conflict between that opera-
tion and Machete.

“Our plan is to have street staff in
key markets that will be servicing
not only radio but college radio, the
clubs, all these areas that Universal

Music Latino hasn’t been able to
concentrate on,” he savs.

“Our experience indicates there’s
enormous market potential, and we
don’t want to saturate our other
label,” says Jesus Lopez, who also
oversees Universal Music Latino.
“We sincerely believe we’ll have all
the capacity to reach a segment of
the market that’s growing at an
impressive rate.”

He notes that Daddy Yankee’s

“Gasolina” was the top-selling
ringtone in Spain the week of Feb.
14 and that the track is being used
for a Peugeot automobile cam-
paign in Italy.

Machete will not only help
develop urban acts abroad, but
also release some foreign acts
here. For example, the upcoming
album by Argentina’s Sindicato
Argentino del Hip Hop will come
out on Machete.

Although there are no artists cur-
rently signed to Machete, Gustavo
Lopez says he is in conversations
with several acts and expects to have
two signings within the next two
months and 15 within the year.
Plans call for a Mexican office to
open by year's end as well.

Lopez says Machete is also work-
ing on two “very strategic deals”
that involve the acquisition of spe-
cific companies.

Sources have said for several
weeks that Universal has its sights
trained on Puerto Rican indie VI
Music. Lopez would not confirm
this, but sources say the market-
ing and promotion of VI's acts,
including Don Omar, will fall
under Machete.
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Celebrating 70 Years At, And In, The Vanguard

In the annals of jazz, the Village a quartet but miraculously able to
Vanguard is legendary. The Green- accommodate the Vanguard Jazz
wich Village club, which celebrated Orchestra, the Monday-night house
its 70th anniversary Feb. 14-20, not big band that won this year’s Grammy
only played host to such jazz titans as~ Award for best instrumental arrange-

Miles, Monk, Mingus and Coltrane, ment (“Past, Present & Future” from
but continues to nurture the careers the album “The Way, Music of Slide
of esteemed elders and, befitting its Iampton” on Planet Arts Recordings).
name, upstart renegades. And the backstage is actually off-
ntering through a wooden double  stage in the old kitchen that serves as
door beneath the red-neon *“Van- the oftice of owner/booker/sergeant-
guard” heacon on New York's Sev- at-arms Lorraine Gordon, who threw
enth Avenue South, you descend 15 an invite-only anniversary party Feb.
steps to a triangular-shaped room, 14. Attendees included Jimmy Heath,
capacity 123. Sue Mingus, Cedar Walton, Kenny

There’s a postage-stamp stage, fit for ~ Barron, Ethan Iverson, Ben Reilly
and Don Sickler.

Though Gordon offered the piano
to any comers, it was left to madcap
comedian Professor Irvin Corey, the
90-year-old master of the non sequitur
who first played the club in 1942, to
supply the entertainment with one of
his typically rambling monologues
combining wicked satire and bizarre
wisdom. The rest of the sold-out week
featured one-nighters hy Vanguard
regulars Roy Hargrove, Jim Hall, the
Heath Brothers, Bill Charlap, the Bad
Plus and Wynton Marsalis.

Founded in 1935 by Max Gordon,

REILLY, LEFT, AND HEATH: MARKING THE the Vanguard passed to his wife when
LOLELURRSE NIRRT  he died in 1986. “I never worked a day

Photo: Mitchell Seidel

here before that,” Gordon says. “But I albums recorded there, beginning
couldn’t lock the doors. | just started with Sonny Rollins’ 1957 “A Night at

calling musicians 1 liked, and every- the Village Vanguard,” and continu-
body seemed agreeable. [ knew [ ing with dates by the likes of Cannon-
could handle it. I liked the music. ball Adderley, Bill Evans and Dizzy
And I learned who does well here. Gillespie. In recent years, Jason

The walls vibrate, and the place hasa ~ Moran, Chris Potter and Joe Lovano
personality of its own.” have made CDs there.

Gordon has become
known for championing
the up-and-comers. “The
masters are going, going,
gone,” she says, “and the
young musicians are com-
ing, coming, coming. They
perpetuate the music. It’s
not static; it moves slightly
left or right of the center,
but it’s not pop-funk junk.” BY Dan Ouellette

She celebrates Brad douellette@billboard.com
Mehldau (“he mesmerizes
the room here”) and Dave
Douglas (“he’s very experimental, but ~ KUUMBWA JAZZ 30. While the Village

to me it’s still jazz”) and gave a big Vanguard may be the oldest jazz

push to the Bad Plus, which first house in the United States, the grand-

played the Vanguard in 2002 ina JVC  daddy of the Left Coast is arguably

Jazz Festival show. “I loved them,” Kuumbwa Jazz Center in Santa Cruz,

Gordon says. “People cried to me that  Calif. It turns 30 this year.

[ was putting rock into the club. Kuumbwa (Swahili for “act of

Why? Because the drummer was spontaneous creation”) was founded

loud? Jeff ““Tain” Watts is much in 1975 as a society with ambitious

louder. If I like something, it stays.” goals of programming jazz shows and
The club is renowned for the live promoting jazz education. The first

concert featured Joe Henderson (who
played the gig for $300, with tickets
costing $4), and the club itself opened
two years later.

“Looking back, what we started
was unique,” says executive artistic
director Tim Jackson, who also
serves as GM of the nearby Mon-
terey Jazz Festival. “Having a not-
for-profit organization presenting
Jazz was unheard-of at the time.
Now that’s how most major jazz
presenting is done.”

Kuumbwa books international jazz
acts every Monday night, often
attracting musicians en route from
San Francisco to Los Angeles or vice
versa. Thursday night showcases
emerging artists.

The anniversary festivities started
Feb. 7 with Herbie Hancock’s Direc-
tions in Music band, (eaturing saxo-
phonist Michael Brecker and trum-
peter Roy Hargrove.

“That was the perfect group to
start the anniversary year, because all
three leaders have been a part of our
history,” Jackson says.

The celebration stretches to year’s
end, with special events including the
Pat Metheny Group playing the Santa
Cruz Civic Auditorium March 2 and a
show by McCoy Tyner in September.
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CI{OIOMAAIOIMNleIVIN < AT\ ANTIC RECORDS PRESENTS:

at The Gibson Showroom, NYC

THANKS FOR AN INCREDIBLE NIGHT!

Attantic Records, RedKen, Southpole USA, Kai Fragrance,

Tarte Cosmetics, Dewers 12, Dean & Deluca, The Gibson
Showroom, Getty Group, Bloomingdales, Violator Entertainment,
LenaLamont Group, West ELm and Creations By Design.

Latrice Burnette, Dionne Harper, Joi Brown, Julie Greenwald, Mona Scott,
Missy “Misdemeanor” Elliott, Andre Richardson, Ryan Prescott, Janice Torres,
Lena Lorraine, Johnny Nunez, Karrie Goldberg, Roy-Opochinski, Jamal
McDonald, Ahlilah Longmire, Avid Williams, Aldwin Porter, Linda Fitzgerald,
Jaime Rincon, Pamela Rosenberg, Andres Ortiz, Claudine Joseph,

Shanon Huyter, Gail & Leon Prescott and of course the talanted Tweet.

01 Ronnie Johnson (Atlantic) and Mona Scott {Violator) 062 Tweet and Producer Kwame 03 Elephant Man 04 Carl Thomas
05 Lena Lorraine (LenaLamont Group) and Phil Pabone (Southpote) 066 Rapper/Producer Missy “Misdemeanor” Elliot
07 Tweet 08 Chauncy Jackson [Groovevolt.com] and Julie Greenwald (Atlantic)

UP NEXT: presents NEW & ACTIVE reaturine WAKEFIELD
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2005 GV Music
& Fashion Award
winners

GENERAL
ALBUM OF THE YEAR College Dropout, Kanye West SONG OF THE YEAR "This Love," Maroon 5
BEST NEW ARTIST Joss Stone
VIDEO OF THE YEAR "Toxic," Britney Spears BEST MOTION PICTURE SOUNDTRACK Love Actually

ROCK R&B/SOUL
Best Album - Male Rock and Roll, Ryan Adams Best Album - Male Canfessions, Usher
Best Album - Female Van Lear Rose, Loretta Lynn Best Album - Fenale The Diary of Alicia Keys, Alicia Keys
Best Album - Group 20,000 Streets Under the Sky, Marah Best Song - Duo or Group "Yeah," Usher w/Lil Jon & Ludacris
Best Rock Performance "Float On,” Modest Mouse Best Song Perfcrmance - Female
Uberartist Bright Eyes "You Don't Know My Name," Alicia Keys
Best Rock Deep Cut "Steve McQueen," Lambchop Best Song Perfcrmancze - Male "Burn," Usher
Best R&B/Soul Deep Cut "2 Steps Away," Patti Labelle
FOP
Best Album - Male Measure of 3 Man, Clay Aiken HIP HOP
Best Album - Female In the Zore, Britney Spears Best Album Solc - Col'ege Dropout, Kanye West
Best Song Performance - Group "She Will Be Loved," Maroon 5 Best Group Album Spz2akerboxx/The Love Below, Outkast
Best Song Performance - Male "Invisible,” Clay Aiken Best Song Duo "U Make Me Wanna," Jadakiss & Mariah Carey
Best Song Performance - Female "Everytime,” Britney Spears Best Song Performance Solo "Roses," Andre 3000
Best Pop Deefp Cut "The Grudge,” Alanis Morisette Best Deep Cut "Class Reunion,” Wyclef (featuring Monica)

For a complete list of winners and nomine=s please visit www.groovevol-.com.
More than 500,000 votes were tallied by music fans around the workd.
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Court Sticks Up For Sixx’s Right Of Publicity

Anyone who wants to look cool in
the eyes of Nikki Sixx should not
count on Vans’ TNT skate shoes to fit
the part. Those who may have seen a
Vans ad that depicts Sixx with pro
skateboarder Tony Trujillo should not
assume that Sixx endorsed the shoes
or that he even likes them.

To the contrary, a Los Angeles
Superior Court jury decided Feb. 10
that Sixx never gave the company
permission to use his name or like-
ness—a photograph—for ads. As a
result, Vans was slammed with a ver-
dict for about $1 million: $600,000 in
damages to compensate Sixx, interest
on that amount totaling about
$100,000, plus Sixx’s attorneys’ and
expert witness’ fees that may add up
to another $400,000 when all the bills
are tallied.

The jurors held Vans liable for
violating Sixx’s right of publicity
under California’s law—state statu-
tory law and common law created
by past court decisions—and his
right to prevent others from exploit-
ing his identity under federal false
endorsement law.

In the lawsuit, Sixx said a represen-
tative from Thrasher magazine
approached him in fall 2002, asking

him to appear at the magazine’s
skater of the year award presentation
that December. Although Sixx was
initially resistant to the request, the
Thrasher representative was
“extremely persistent.” She told Sixx

his name or likeness for advertising
purposes, say his lawyers Caroline
Mankey and Louis “Skip” Miller
with Christensen, Miller, Fink,
Jacobs, Glaser, Weil & Shapiro in
Los Angeles.

that Trujillo, the
honoree, was an
extremely dedi-
cated fan of Sixx
and Motley Criie.

Sixx eventually
agreed, thinking
it would be a cool
thing to do for
one of his big
fans. Sixx agreed
to make the

Legdl |
Maﬂegs,, =

By Susan Butler
sbutler@billboard.com

appearance for
$2,500, plus travel and hotel accom-
modations and a full-page ad in
Thrasher—valued at $6,571—for one
of Sixx’s projects.

Subsequently Vans, which pro-
motes its brand through product
placement with key artists in the
music industry, used photographs of
Sixx and Trujillo in ads placed in
eight widely distributed national
magazines, in stores and on a Web
site, according to court documents.

Sixx never gave permission to use

A right of publicity exists in about
half the United States. It protects a
person’s right to prevent others from
using his or her identity for commer-
cial reasons—product endorsements,
advertisements, motion pictures,
photographs, etc.—without the per-
son’s permission.

In those states without publicity
laws, privacy law may step in to fill
the void. Every state protects a per-
son’s privacy; sometimes use of a per-
son’s name or likeness is an invasion

of privacy.

While most states that have a
right of publicity protect any per-
son’s identity, usually only people
whose voices are very well-known
may prevent others from using or
imitating their voices.

For example, an advertiser once
employed someone to sing and imi-
tate the voice of Bette Midler without
her permission. A court held that this
commercial use of a sound-alike ver-
sion of her voice violated Midler’s
right of publicity.

In the case of a deceased person,
heirs may prevent any commercial
use of the deceased’s identity under
certain circumstances in about 11
states including California, Florida,
Nevada, Tennessee and Texas.

In Canada, Japan and Germany,
there are laws that effectively prevent
anyone from using a person’s identity
in advertising or commercial promo-
tion without permission. While Aus-
tralia offers some protection for indi-
viduals to prevent others from using
their identities, the United Kingdom
offers little protection except for cases
involving defamation and copyright.

There are exceptions to these rules,
of course. News media may use

names and likenesses for newswor-
thy events. Writers may often use
names and personalities in works of
fiction because there really is no
such thing as a completely fictional
character. Writing a biography is
usually all right as well. However,
using names and identities of people
for things like games or other mer-
chandise requires permission.

In California, a person or company
violates the common law right of
publicity by using another person’s
identity—name or likeness—without
authorization to the user’s advantage
if it also results in some injury to the
person whose identity was used.

This activity also violates Califor-
nia’s statute if, in addition to the
aforementioned, the person or com-
pany “knowingly” used the identity
without authorization and there is a
direct connection between the use
and the person or company’s com-
mercial purpose.

Under federal law, a company is
liable for false endorsement when it
uses a celebrity’s identity—if con-
sumers would likely be misled by
the commercial into believing that
the celebrity endorsed the products
or services.

BLENDER

MAGAZINE

The South by Southwest Music and Media Conference

showcases hundreds of musical acts from around the globe on
fifty stages in downtown Austin, TX. Visit us at sxsw.com

The Beat

Continued from page 13

Thomas, who considers him-
self first and foremost a song-
writer, is staying true to his craft.
He and Daryl Hall have written
“Not Enough Love” for Hall's
next solo album.

Thomas says, “He’s always had
that classic style to him, deep
into the Wilson Pickett, Otis
Redding, and the song’s got that
kind of soul to it that I never
would have found if I hadn't writ-
ten with him.”

But that’s not all. Thomas and
OutKast’s Big Boi recently com-
pleted a song called “My Man,”
slated for Carlos Santana’s new
album and performed by Big Boi
and Mary J. Blige. “I still have not
yet met Big Boi,” Thomas says
with a laugh. “He sent me a track
and I sent it back and I redid some
stuff, he redid some stuff, and now
it looks like they’re going to actu-
ally record it. How funny is that?”
Of course, Santana and Thomas
have hit pay dirt before with
“Smooth,” which Thomas co-
wrote with Itaal Schur.

STUFF: Geffen act Blink-182 is on
an indefinite hiatus. The group
planned to take time off anyway,
but had to officially announce its

| status after it was a last-minute

MITCHELL: A *CHOICE" SELECTION

no-show at a tsunami benefit on
Feb. 12, which led fellow per-
former Dave Navarro to post on
his Web site that the band had
broken up. The only activity pend-
ing for Blink are some interna-
tional tour dates in September
that have not gone on sale. The
group will decide whether it will
play those dates or if its “open-
ended” hiatus will continue . ..
Starbucks is exclusively offering
two Joni Mitchell CDs: “Artist’s
Choice,” a collection of 18 of the
singer’s favorite songs including
Chuck Berry’s “Johnny B. Goode,”

and “Selected Songs,” a compila-
tion of her songs selected by other
artists, among them Bob Dylan
and Prince.

McCARTNEY FOR SALE: How
about “Jet” to push United Air-
lines or “No More Lonely Nights”
for eHarmony?

MPL Communications, which
controls Paul McCartney’s post-
Beatles copyrights, has made 20
songs available for licensing for
commercials, TV and film.

A limited edition sampler will be
sent to key music supervisors and
ad agencies by March 1.

McCartney has allowed a few of
these songs to be featured in film
and TV but has never permitted
them to be used in commercials.

“Paul looked around and saw
that the Who, Led Zeppelin, the
Stones, a lot of his contempo-
raries are doing more film and
commercial licensing and Paul
said, ‘Let’s have some fun with
it,’ ” says Bill Porricelli, MPL sen-
ior VP of promotion and new prod-
uct development.

Criteria for usage in a commer-
cial is that the tie-in makes sense
and that it be a national or world-
wide campaign.

Price is, of course, negotiable,
but Porricelli notes that because
of changes in the economy, licens-
ing rates have dropped during the
last few years. However, we’re
quite sure none of these can be
had for a song.
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We proudly congratulate our clients and Iriends for their
Grammy honors:

e Ben Harper

Grammy Award Winner, Best Pop Instrumental Performance — “11 " Commandment”
Grammy Award Winner, Best Traditional Soul Gospel Album — “There Will Be a Light”
Grammy Nomination, Best Gospel Performance — “There Will Be a Light”

e Manny Marroquin

Grammy Award Winner, Best R & B Album — “Diary of Alicia Keys” — Alicia Keys
Grammy Award Winner, Best Rap Album — “The College Dropout” — Kanye West

Grammy Nomination, Album of the Year — “Confessions” — Usher

e Matt Sorum — Velvet Revolver
Grammy Award Winner, Best Hard Rock Performance — “Slither”
Grammy Nomination, Best Rock Album — “Contraband”

Grammy Nomination, Best Rock Song — “Fall to Pieces”

Michael L. Schur Randy Sugarman

Schur and Sugarman, CPA’s
9229 Sunset Blvd. #505
Los Angeles, CA 90069

(310) 276-0500
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Rap Artist KJ-52 Opens Up
On Latest 'Musik’ Set

The most interesting music always
happens when artists let down their
guard and reveal more of themselves
in their songs. Such is the case with
‘Behind the Musik—A Boy Named
Jonah” (Tooth & Nail/BEC Record-
ings), the new record by Christian
hip-hop artist KJ-52.

‘I noticed a lot of people who have
always been connected to the music
but wanted to know about me,” says
the artist, whose

of the year last April for “It’s Pro-
nounced Iive-Two.” He says of the
win, “It just happened to be that
God opened up the right doors at
the right time.”

KI-52 knows people are still skepti-
cal of white rap artists. “Of course you
get flack, but T don’t wear it like a
chip on my shoulder,” he says. “My
music is a black art form, and 1
acknowledge it as that. I'm just here

given name is
Jonah Sorrentino.
“So | got more
personal on the
record.”

In addition to
such guests as Kut-
less, Rebecca St.
James and Jeremy
Camp, the fourth
album from KJ-52

HIgher
Ground

By Deborah Evans Price
dprice@billboard.com

%)

also teatures a spo-
ken-word contribu-
tion from his parents. “It's almost as
if they are doing an interview with
someone talking about me,” he says.
“My dad is talking about how 1 got
my name . .. [Even the layout of the
record is done like a photo album. It’s
about letting people see the message
behind the music.”

The artist savs his parents really
enjoyed getting in on the act. “My dad
likes to talk. I only asked him to say
10 things and he went on for 35 min-
utes,” says the Florida native, who 1s a
former vouth pastor. I did the same
thing with my mom. By the time it
was done, it was cool and unique. No
one—I don't think—has ever done
that, and . . . that whole process really
helped me develop a better relation-
ship with my parents than I've had
for quite a while.

“T didn’t want to turn this record

' into 'Oh, look at me,” but ‘L.ook what

God has done to me,” ” he adds. “It
wasn't the easiest album to make, but
it's the best one ['ve done.

The songs run the gamut from
serious numbers like “Life After
Death,” which talks about two victims
of a car accident—one a believer, one
not—facing eternity, to more light-

| hearted tunes like “Plain White Rap-
| perina MiniVan.”

KJ-52 became a Christian at 15,
around the time he hegan writing
Ivrics. He originally went by the name
King J Mac, later shortening it to KJ
and taking the numeric second half
of his moniker from the Bible story of
Jesus feeding the masses with five
loaves of bread and two fish.

“What a story there,” he says. “1
don't even have that much to offer.
I'm not very good-looking. I'm from
Florida and I drive a minivan. So God
multiplied it, and here I am.

He won the Gospel Music Assn.’s
Dove Award for rap/hip-hop album

as a guest. I've always looked at it that
wav. | try to be very respectful of the
role that I play in that culture.
“Rock’n’roll started (as a] black art
form,” he continues. “Now rockn’roll
is considered Elvis instead of Chuck
Berry. Jazz was a black art form. Now
jazz is Kenny G. 'm not saying it’s
going to happen with hip-hop. It is
very inclusive of all cultures, but 1 try
to be very respectful of what I do.”
KJ-52 recently partnered with
Tyndale House Publishers to pro-
mote its Metal Bible (a complete Old

and New Testament in a portable
size featuring a metal cover) and
Tyndale’s Web site, areuthirsty.com,
at nearly 25 Acquire the Fire events
across the country through May.
The new album’s debut single, “Are
U Real.” has been selected as the
theme song for this year’s Acquire
the Fire events, which feature Chris-
tian musicians and spealkers.

te has also penned his first devo-
tional hook, “7 Days With KJ,” that is
slated for a fall release.

SPONBERG EXITS: Founding
member Nicol Sponberg has left

Curb Records trio Selah to pur-
sue ministry opportunities with
her husband Greg. One-time coun-
try singer Melodie Crittenden has
joined the group, which also
includes Sponberg’s brother, Todd
Smith, and Allan Hall. Smith and
Hall Jaunched the group with
Sponberg in 1999.

Selah has had its best year yet,
scoring four Dove Awards nomina-
tions including artist and group of
the year on the strength of its
fourth album, “Hiding Place.”

Crittenden was previously a solo
artist with a country deal on Asy-
lum Records, and has been a
friend of Smith’s and Hall's since
they all attended Nashville’s Bel-
mont University.

NEWS NOTES: The Crabb Family
has signed a management deal
with Creative Trust. The group’s
“CrabbIest 2004 album was
released Feb. 15 on Daywind
Records. Look for the group’s new
album, “Live at Brooklyn Taberna-
cle,” April 19.

Veteran arranger/producer/con-
ductor/writer Don Marsh has
launched Cool Springs Records,
calling the new venture a combina-
tion of a “concept label and an
artist label.” The first project. out
this month, is “America’s Choice
30, a newly recorded compilation
of top worship tunes.

Intertainment software maker

i

KJ-52: SINGLE WILL SERVE AS: THEME SONG FOR THIS YEAR’S ACQUIRE THE FIRE EVENTS

Digital Praise has signed a deal
with EMI CMG Distribution for
distribution to the Christian retail
market. The first releases are two
interactive computer games hased
on the Focus on the Family
“Adventures in Odyssey” radio
series. The releases, “Adventures in
Odyssey and the Sword of the Spir-
it” and “Adventures in Odyssey and
the Treasure of the Incas,” are set
to bow March 1.

Launched in June 2003, Digital
Praise creates and markets faith-
hased computer games that promote
family values.
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BY JILL KIPNIS

When Las Vegas throws itself a birthday party,
you know it's going to be big.

And when it's Las Vegas' 100th birthday, offi-
cially May 15, there's no surprise in finding that
it will be celebrated throughout 2005 with no
less than 300 individual events.

The Las Vegas Centennial Celebration was
years in the making, and spans from New Year's
Eve 2004 to New Year’s Eve 2005. Concerts,
parades and more will commemorate the city’s
Wild West and military roots in addition to its
contemporary gambling, entertainment and
tourist draws.

Such major sponsors as American [Express
and Southwest Airlines are lending their sup-
port, as are leading entertainment companies
like Clear Channel Entertainment Properties
and EMI Music Marketing. That's only fitting
for a city whose place in pop music history
spans the decades.

“This is the first thing that has happened
in Las Vegas in the last 15 years that has
really galvanized the community,” Las Vegas
Mayor Oscar B. Goodman says. “With our
rapid growth, there hasn’t been anything to
latch onto. By the end of the year, this cen-

A BILLBOARD SPECIAL REPORT

100 Years Of Lady Luck

Centennial Party Celebrates Everything Las Vegas, Even Quickie Weddings

tennial will be the glue.”

And it won't cost residents a dime, Good-
man adds.

“We made a real good deal where Clear
Channel advances us $1.9 million. plus
$500,000 for merchandise,” he savs. “We'll have
$1.25 million from license plates that celebrate
the centennial. This is
really a unique way to put
on a celebration.”

Stacy Allsbrook, execu-
tive director of the Las
Vegas Centennial Cele-
bration, says that there
isn't a template for put-
ting on a party like this.
“There's no handbook [on
how] to throw a centen-
nial,” she says. “You have to educate, celebrate
and commemorate.”

The centennial kicked off New Year’s Eve
with an event called America’s Party, which
included historically themed live entertainment
at downtown’s [Fremont Street Experience and
more than 200 light cannons displayed down-
town and on the Strip. The evening
culminated with a fireworks show.

In May, the celebration continues with

TREANURE
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the Helldorado Days Perade and Western Village.

The Helldorado Parade is a tradition that ran
from 1935 to 1997, Allsbrook says. “Helldora-
do was the first event created to draw tourists to
Las Vegas, " she explaims. “It was womer, drink-
ing, fun—a carnival atmosphere. It was an
event you could come to and do anything.”

The reincarnated
parade will run tarough
downtown Las Vegas May
14. Goodman says it will
ke the highlight of the
certennial.

“Tt was one of t1e great
events which really unified
cur community and repre-
cented the spirit of the
Hunders of Las Vegas,” he
says. “For the first time. we're going toget all of
our school bands involved. We're going to have
about 30 bands in thz parade, and thexe will be
tremendous electricty ”

The Helldorado Days Western Village, set up
in the south Main Strezet Station parking lot,
will run May 10-15 znd will feature live enter-

tainment, food and contests. “On the 15th,

we'll re-create the thing that made us a city,
a land auction,” Allsbrook says.

www.billboard.biz

The official birthday party on the 15th will
feature the world’s biggest birthday cake,
weighing more than 130,000 pounds. Sara
Lee is helping to build the cake, Costco will
ice it. and pastry chefs from Las Vegas will
make the toppings.

The cake will be located downtown at the
enclosed Fremont Street Experience and will
be displayed on the street’s 90-foot-tall big-
screen TV, says Lisa Robinson, marketing direc-
tor for the Fremont Street Experience.

Fremont Street is enclosed by a canopy,
created in 1995, that displays different shows
throughout the year. “We'll be unveiling a
new light-and-sound show that weekend
called ‘Lucky Vegas,” " Robinson notes. “We’'ll
also be adding centennial elements to our
show rotation.”

On June 9, the Once Upon 100 Weddings
event will focus on a more modern reason to
visit Las Vegas.

Through a partnership with Southwest
Airlines, 99 couples will be flown to Las
Vegas to get married at the Fremont Street
Experience Mall. The 100th couple will be
chosen in Las Vegas.

Couples can register to win the trip at
southwest.com throughout March. Winning

{Continued on page 24)
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Las Vegas

Capturing The Smooth Sounds Of Sin City

EMM Launches Imprint To Showcase Classic Performances At Las Vegas Venues

BY JILL KIPNIS

The smooth, swinging vocals of
Frank Sinatra, Dean Martin and
Wayne Newton evoke the history of
Las Vegas like no others.

For those who visited the city and
saw live performances from these and
other legendary artists, and for those
discovering the classic sounds of Las
Vegas today, EMI Music Marketing
has launched the Las Vegas Centen-
nial Records imprint.

LVCR, which was created through
an exclusive partnership with the City
of Las Vegas in celebration of the city’s
100th anniversary this year, officially
launches April 26 with the release of
eight titles.

Five of the albums will carry the
title “Live From Las Vegas” and fea-
ture concerts by such artists as Frank
Sinatra, Dean Martin, Bobby Darin,
Louis Prima and Keely Smith, and
Nancy Wilson.

The remaining three are “Wayne
Newton: Mr. Las Vegas!” and two
compilation sets. “High Rollers!” fea-
tures previously unavailable tracks
from Peggy Lee, Nelson Riddle and
Sammy Davis Jr., while “Live From
Las Vegas” contains previously unre-
leased tracks from Smith, Prima and
Judy Garland.

Each package will include intro-
ductory comments from Las Vegas
Mayor Oscar B. Goodman. All CDs
will be packaged in Digipaks and will
have an $18.98 suggested list price.

“What is exciting about these
titles is that they are all fantastic
live performances from a real
golden era of the Vegas showroom,”

says Herb Agner, EMM VP of cata-
log marketing. “These are some of
the biggest artists in music, and
many of these performances have
not been available before. With the
marketing efforts we are putting
together, we certainly intend to sell
a minimum of a half-million Las

AGNER: SHOWS ARE FROM ‘A GOLDEN ERA'

Vegas Centennial records.”

Agner says marketing efforts will
tie into key events during Las Vegas’
year-long centennial celebration.

“We're talking with them about
sharing our advertising efforts and
finding out how the efforts can work

bring exclusively to the celebration
is the ability to open the door to
record retailers.”

Though details are still being con-
firmed, Agner says that at least a half-
dozen major accounts—spanning
specialty retail to mass market—will
feature LVCR titles in a display tout-
ing the centennial and other related
EMI catalog CDs.

Additionally, EMM is working
with retailers to set up consumer
contests for such giveaways as trips
to Las Vegas and tickets to special
centennial events.

Agner says marketing pushes will
center on key dates in the celebration,
including May 15, the 100th anniver-
sary of Las Vegas, and July 4, when a
number of centennial concerts and
events are planned.

EMM is also hoping to take advan-
tage of TV programs about the cen-
tennial that the City of Las Vegas has
commissioned.

“There’s also a PBS show slated to
run this fall,” Agner says. “There will
be other opportunities to remarket
the titles for the holidays.”

Though the titles will primarily be
targeted to consumers age 35 and
older, interest in Las Vegas and its his-

Music
Marketing

together to benefit both the releases
and the celebration,” he notes. “In
particular, the biggest thing we will

tory is at a high point this year among
a younger crowd.
“There are two or three network

s - g

SINATRA: ONE OF THE VOICES OF ‘LIVE FROM LAS VEGAS'

shows set in Vegas, and several reality
shows,” Agner notes. “Really, the tim-
ing for the celebration and these
releases couldn’t be better.”

EMM does not yet know if addi-
tional LVCR titles will be released.
According to Agner, EMM is speaking
to other major labels about licensing
other artists that are “very meaning-
ful in terms of the musical heritage
of Las Vegas” to be part of the series.
If able to license other repertoire,
Agner says he is not sure if those
records would come out with the first

eight releases.

Material for the current slate has
been culled from EMM’s Capitol Rec-
ords catalog or directly from the
artists’ estates.

Planners hope the debut of LVCR
will give the year-long centennial
event an extra hipness factor.

“EMI is helping us promote the
snazziness of Vegas, that uniqueness,”
says Stacy Allsbrook, executive direc-
tor of the Las Vegas Centennial Cele-
bration. “The fact that we have our
own record label is cool.”

100 Years

Continued from page 23

couples will each have a four-day cel-
ebration in Las Vegas, including a
group bachelor/bachelorette party.

The weekend of July 2-4 will also be
a central focus of the centennial.

Afestival-style concert will take over
the Las Vegas Strip July 2. It is
expected to attract 75,000. The precise
staging area for the free event has not
been disclosed, and headliners are still
being determined.

The Fremont Street Experience will
also host its own free concert July 3.
Talent is being negotiated.

CCEP is producing the July 2 con-
cert in addition to its role involving
sponsorship and merchandise,
CCEP president Bruce Eskowitz
says. More than 300 centennial mer-
chandise items are available through
lasvegas100merchandise.com.

Eskowitz also says that leading up to

the July event, CCEP is creating a 10-
city tour called Road to Las Vegas. He
says the tour will likely run from April
to June. “It will be a club-sized tour that
is Vegas-themed with gambling tables.
There will be one band featured in each

ESKOWITZ: VEGAS-THEMED TOUR

city. Attendees will be able to win trips
to Las Vegas,” Eskowitz says.
Eskowitz notes that CCEP is also
working on a deal with a cable network
to broadcast programming leading up
to key events in the celebration.
In addition, as part of its “Ameri-

can Experience” series, PBS is pro-
ducing a documentary about Las
Vegas that is expected to be broadcast
this fall. The Las Vegas Convention &
Visitors Authority is partially under-
writing the show, giving $750,000 to
production costs.

Other big sponsors will be
announced soon. In the meantime,
CCEP has already arranged a deal with
American Express for it to be the offi-
cial credit card sponsor for the year-
long event. American Express is
expected to develop Las Vegas-centric
perks for its members and to advertise
at many centennial programs.

MILITARY MIGHT

Throughout the year, Las Vegas’
military roots will also be celebrated.
“Las Vegas would have been a dust
town without the Air Force base,” Alls-
brook says.

The Aviation Nation Nellis Air
Force Base Show will take place Nov.
10-12 and will feature displays of mil-
itary and civilian aircraft and flying
performances.

Other centennial-related events will
include the unveiling of a time cap-
sule, which will be filled with Las
Vegas memorabilia, and the creation
of 100 murals throughout the Las
Vegas Valley.

The Historic Preservation Working
Group will place a series of historic
markers throughout the city at sites
that represent a number of firsts for
Las Vegas. At the Fremont Street Expe-
rience, for example, the Golden Gate
Casino will have a marker commemo-
rating that the locale was home to the
city’s first telephone and elevator.

Additionally, EMM is launching the
Las Vegas Centennial Records imprint,
which will release a series of CDs of
classic Las Vegas musical talent (see
story, this page). .

The celebration’s finale will be New
Year’s Eve. Details about centennial tie-
ins have not yet been confirmed.

The LVCVA will be tying in the cen-
tennial with all of its marketing
efforts, public relations manager Erika
Yowell says.

“We've got an overall centennial

marketing plan in place,” she says. “Our
advertising that we do nationally and in
regional markets might feature the cen-
tennial logo. We are working with cus-
tomers who use Las Vegas as a conven-
tion destination to include information
about the centennial in their attendee
information. The centennial is really
being tapped into to generate continu-
ous buzz around a city that seems to
have so much buzz already.”

This report launches a quar-
terly series on Las Vegas that
will spotlight this entertainment
capital in its centennial year.
Upcoming reports will focus on
the role of the Strip as a major
music magnet, the business
masterminds who make Vegas
shine, the new and hot clubs and
restaurants and more.

An editorial calendar for
these and other Billboard spe-
cial features is available on
billboard.com.
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Green Valley Ranch - Las Vegas' premier boutique hotel - now offers you 490 new rooms and suites, incredible
restaurants and bars, the nearby indulgence of the city’s most exclusive shopping, “The District’, and the new Spa
at Green Valley Ranch - for the ultimate in elegance and relaxation.

You'll also find the hottest live concerts at the new Green Valley Ranch Grand Events Center, which has already
played host to Harry Connick, Jr. and Journey.

Call us at 1-866-617-1777 | Visit www.greenvalleyranchresort.com
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Left-Of-Center Spaceland Turns 10

BY TODD MARTENS

LOS ANGELES—The storied rock clubs of Los Angeles, from the
Whisky-a-Go-Go to the Troubadour to the Roxy, all have one thing
in common: location. The West Hollywood venues occupy prime
real estate, all situated in heavily trafficked areas where parking
is at a premium, tourists run rampant and the nearby bars have
velvet ropes.

This is precisely what bothered Mitchell Frank. In the early
'90s, Frank began booking shows at a bar called Dreams of L.A.
Located in Silver Lake, which is a few miles northwest of down-
town Los Angeles, Frank started staging shows under the name
Spaceland in March 1995. Today, the designation has become syn-
onymous with the bar. A slew of 10th-anniversary shows are
planned throughout March, with appearances confirmed from

Love, Ozomatli, Moving Units and Greg Dulli’s new project
Uptown Lights.

The drive from Silver Lake to West Hollywood is only about eight
miles. Yet it was a 25-minute trek that Frank didn’t want to make.
When he started Spaceland, such acts as Beck, the Negro Problem,
the Geraldine Fibbers and Possum Dixon were regulars at Silver
Lake haunts. They simply lacked a stage in their neighborhood.

“I wanted a place for musicians to hang out,” Frank says. “No
offense to the Troubadour, but I didn’t want to drive to West Holly-
wood to get my music on. I missed the local bar atmosphere. Space-
land [when it opened] was a place where everybody knew your name.”

The opening show at Spaceland featured Beck, Possum Dixon,
Lutefisk and Foo Fighters. The club has becomne the first Los Ange-
les stop for up-and-coming touring acts like the White Stripes and
the Arcade Fire, and it is the warm-up venue of choice for such
acclaimed local acts as Weezer and Beck.

BUILDING A REPUTATION

A 21-and-up venue, Spaceland has earned respect for taking
chances on young acts and booking quality artists who thrive out-
side the mainstream. For instance, of the more than 80 acts on the
bill for this year’s Coachella Valley Music & Arts Festival in Indio,
Calif., nearly 40 have passed through Spaceland.

“I'd rather have a really amazing band with 12 people than have
some schlocky band with 250 people in there,” Frank says. “We
wanted to build a reputation where any band you would see was
hopefully worth the fee you paid to get in.”

That admission is rarely more than $10, and the monthly Mon-
day night residencies at the club are free. Acts performing during
the free nights are no slouches, either, as February welcomed V2's
hard rockers the Burning Brides, and past residencies have included
Los Angeles’ folky-popsters Rilo Kiley and the all-over-the-map rock
of Dengue Fever.

“It’s an important starting point for left-of-center bands,” says
the Agency Group’s Dave Kaplan, who books the White Stripes and
Los Angeles shoegazer act Autolux. “I don’t think you can escape
the LA.-ism of L.A,, but it’s a major contrast having a band play
there as opposed to a Westside venue. For the indie stuff, that side
of town is where your audience is.”

That’s not to say Spaceland lacks star power. Autolux, which is
signed to T Bone Burnett’s Columbia-affiliated DMZ Records, cred-
its Spaceland for launching its career.

“We played a show, and all of sudden there was this 6-foot-5 guy
onstage helping us,” guitarist Greg Edwards says. “T Bone Burnett
actually helped us load off the stage, and he moved all our equip-
ment with us. That was our second show at Spaceland.”

Prior to booking Spaceland, Frank was an engineer/producer
with his own recording studio. He says the studio was a
$300,000-per-year business, and when his partner bought him
out, he started booking shows with the hope of eventually
launching a record label.

His first shows at Dreams of L.A. were in 1993; in the beginning
he only booked one night per week. At the time, the bar was a top
40 club and featured the occasional bikini contest. After Frank had
some success with live acts, he persuaded the owner of the bar to
give him four nights per week and began using the Spaceland name.

“Anytime you give up all control of all promotions, it's a risk,”
says Jeff Wolfram, who owns the bar. “But when I first met Mitchell
he was enthusiastic and energetic and sounded like he knew what
he was doing. He proved himself correct.”

Frank eventually started a label with the Dust Brothers, Nickel-
bag Records, and entered a joint venture with Disney’s Mammoth
Records. When the deal went south in 1999, Frank took the money
and bought his own venue, the Echo, a few miles east of Dreams of
L.A. Today, Frank’s Spaceland Productions books shows at multi-
ple venues around Los Angeles; full-time booking duties are han-
dled by Jennifer Tefft.

Spaceland has prevailed despite a drastically changing neigh-
borhood. Houses behind the club have gone from $300,000 in 1995
to $2 million today, and the new neighbors have done away with
24-hour parking.

Also, as the area has developed, Spaceland is no longer the only
game in town. But the Negro Problem’s Stew believes he knows
the key to Spaceland’s success.

“The secret to Spaceland is air conditioning,” he says. “There’s
this dive-bar aesthetic where people think it has to smell like piss
in order for it to be rock'n’roll. But Spaceland made people realize
you could enjoy edgy, different things and be comfortable.”

Sponsored Tours Growing In Popularity

BY JILL KIPNIS

LOS ANGELES—Whether an act
takes part in a sponsored tour is a
matter of taste.

Maroon5, headliner for the up-
coming Honda Civic Tour, signed
on because the band agrees with
Honda’s goals.

“While we might have been wary
of corporate sponsorship, we think
Honda is having a positive impact on
the environment,” guitarist James
Valentine says.

Other acts, such as Cake, say spon-
sored tours are becoming more of a
necessity given the state of the music
business. The act is headlining this
spring’s Virgin College Mega Tour.

Cake frontman John McCrea jokes,
“We envision bands beginning to do
whatever it takes to put their music
out there, including wearing NASCAR-
style uniforms with logos on them.”

Tour organizers, sponsors and
agents say the melding of music
with lifestyle elements—such as
interactive games and contests—
makes sponsored tours appealing,
particularly to youth. And, because
this demographic is critical to mar-

keters, tying in with music is fast
becoming a top priority for brands.

BENEFITS FOR ALL

According to IEG Sponsorship
Report, sponsorship spending is
expected to rise 8% this year to $754
million, up from $695 million in
2004 (Billboard, Feb. 5).

Rob Tonkin, founder of Market-
ing Factory, creator and producer of
the Honda Civic Tour, says Honda
renewed the project for a fifth year
because it is reaping branding ben-
efits in its target market of 16- to
30-year-olds. A Honda representa-
tive declined to comment.

The 43-date 2003 Honda Civic
Tour, which featured Good Charlotte
and New Found Glory, grossed $7.1
million and drew 301,000 people,
according to Billboard Boxscore.
Only partial data is available for last
year’s outing.

The 2005 version also features
Phantom Planet, the Donnas and
the Thrills. The 35-date trek, which
begins March 11, has multiple pro-
moters including House of Blues
and Clear Channel Entertainment.

“The collective marketing that

goes along with this raises the pro-
file of the tour, the band and the
brand,” Tonkin says. “Experiential
marketing is imperative in reaching
the youth market.”

Tonkin says that letting the band
perform “unencumbered” from brand
tie-ins is critical. The main Honda
branding will be in the venue’s lobby,
which will display two Maroon5-
styled Civics that will be given away.

“You don’t want the tour to be
more about the sponsor than the
band,” adds Bruce Solar, booking
agent for Cake at the Agency Group.
Virgin logos will not be onstage dur-
ing performances, he says.

Ann Egelhoff, senior manager of
partnerships and promotion at Vir-
gin Entertainment Group, says each
stop on the 20-date tour includes a
“day village” at a college—Virgin
Megastores’ target demographic for
the tour—featuring sponsored activ-
ities from Virgin and other compa-
nies such as Dentyne.

The Virgin tour, which also fea-
tures Gomez and Robbers on High
Street, will be individually promoted
by each university.

Though Egelhoff concedes that

MAROONS: HEADLINING HONDA CIVIC TOUR

artists “don’t totally love” doing
sponsored tours, she says Virgin
Megastores has an advantage be-
cause of its obvious music tie-in.

Tours that specifically tie music
with sports are now being staged
more frequently.

The inaugural Dew Action Sports
Tour, owned by NBC Sports and
CCE’s motor sports division, will fea-
ture athletics, major concerts and
activities sponsored by Panasonic,
PlayStation and others. It begins
June 9 at Kentucky Expo Center in
Louisville, Ky. Musical acts have not

yet been determined.

“Music is so linked to these sports
and is part of the lifestyle and culture
of the athletes,” says Wade Martin,
GM of the Dew Action Sports Tour.,

John Galloway, director of sports
marketing for Pepsi-Cola North
America, says Mountain Dew has
“made a long-term investment” in
music projects. The soda brand is
the tour’s title sponsor.

Many brands are still unsure
about delving into tours, says Mar-
tin Berman, head of Integrate Mar-
keting, producer of the Virgin tour.
“There are so many layers in the
music business,” he notes.

Venues also face their own chal-
lenges. Bob Wagner, VP/chief mar-
keting officer for Anaheim Arena
Management, which oversees the
Arrowhead Pond in Anaheim, Calif.,
says that venues named for an auto-
mobile, for example, may have a
conflict of interest in hosting a tour
sponsored by a competing car.

“I need to protect the integrity of
this year-round client. At the same
time, I need to be cooperative with
outside tours,” he says. “It’s a highly
sensitive topic today.”
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VENUE/  Gross/ ATTENDANCE/

ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER

STING Budokan, $2,534,592 29,525 The Next Adventure,
Tokyo (261,811,000 yen) three sellouts Udo Artists
Jan, 21-23 $87.13/877.45

STING Leeuwin Estate, $1.556,636 13.200 The Next Adventure,
Perth, Australia {$1,980,000 Australian) two sellouts Leeuwin Winery
Feb. 12-13 $117.93

STING Olympic Gymnasium #2, $1,163,147 9,548 The Next Adventure. 9
Seoul, South Korea (1,195,423,500 won) 12,000 two shows Networks Entertainment
Jan. 28-29 $160.55/$53.52

JOSH GROBAN, CHRIS BOTTI Madison Square Garden, $1,001.955 13,797 Clear Channel
New York. $89.50/$49.50 sellout Entertainment
Feb. 11

~ STING i 0saka-Jo Hall, $828.775 9,524 The Next Adventure,

Osaka, Japan (84,543,000 yen) sellout Udo Artists
Jan. 15 $88.23/878.42

STING Indoor Stadium, $747,222 10,029 The Next Adventure,
Singapore {$1,232,552 Singapore} sellout Lushington
Jan. 10 $121.25/$42.44 Entertainment

STING Hong Kong Convention & ,644 6,700 The Next Adventure.
Exhibition Centre, Hong Kong (85,378,600 Hong Kong) sellout Live Limited
Jan. 26 $127.96/$58.72

YANNI MCI Center. $533,410 7,453 Danny O'Denovan
Washington, D.C. $85/$49.50 9,288 Presents, Concerts
Feb. 13 West/AEG Live

CHER, VILLAGE PEOPLE CenturyTel Center. $508,529 9,323 Clear Channel
Bossier City, La. $78.25/$38.25 12,397 Entertainment
Feb.5

JOSH GROBAN, CHRIS BOTT! Verizon Wireless Arena, $474,833 9,082 Clear Channel
Manchester, N.-H. $66.50/$26.50 sellout Entertainment
Feb. 10

YANNI Palace of Auburn Hills, $462,770 6,559 Danny O'Donovan
Auburn Hills, Mich. $77/%47 8,992 Presents, Concerts
Feb. 11 West/AEG Live

YANNI Gund Arena, $445,194 7.538 Danny 0'Donovan
Cleveland $69.50/$39.50 9,203 Presents, Concerts
Feb. 12 West/AEG Live

STING Sun Palace, $439,635 5,015 The Next Adventure,
Fukuoka, Japan 44,902,000 yen) 5,600 Udo Artists
Jan. 18 $88.12/878.33

STING Rainbow Hall, $439,339 5,017 The Next Adventure,
Nagoya, Japan (44,936,000 yen) 7,000 Udo Artists
Jan. 19 $88/$78.22

JOSH GROBAN, CHRIS BOTTI Norfolk Scope, $423,405 8,140 Clear Channei
Norfolk, Va. $65/$30 sellout Entertainment, in-house
Feb.5

JOSH GROBAN, CHRIS BOTTI Wachovia Arena, $423,395 8,024 Clear Channel
Wilkes-Barre, Pa. $67.50/$32.50 seltout Entertainment
Feb.7

STING Stadium Putra, $393,558 5,957 The Next Adventure,
Kuala Lumpur, Malaysia (1,494,996 ringgits) 7.500 Lushington
Feb. 1 $123.20/$33.70 Entertainment

CHER, VILLAGE PEOPLE Tingley Coliseum, $372,664 5,994 Clear Channel
Albuguerque, N.M. $74/$49 7,522 Entertainment
Feb.7

YANNI Xcel Energy Center, $372,025 5,737 Danny 0'Donovan’
St. Paul, Minn. $75/$45 8819 Presents, Concerts
Feb. 8 West/AEG Live

STING Impact Arena, $371.742 5,108 The Next Adventure,
Bangkoek, Thailand (14,515,500 baht) sellout Bec-Tero
Jan. 12 $115.25/525.61

JILL SCOTT, MARTIN LUTHER Paramount Theatre, $320,554 5.807 Clear Channel
Oakland, Calif. $75.50/$40 6,013 two shows Entertainment
Feb. 10-11

YANNI Meillon Arena, $318,665 5371 Danny O’'Donovan
Pittshburgh $69.50/$39.50 8112 Presents, Concerts
Feb.5 West/AEG Live

STING Sun Plaza Hall, $310.270 3.541 The Next Adventure,
Hiroshima, Japan (31,657,000 yen) 4,000 Udo Artists
Jan. 16 $88.21/$78.41

JILL SCOTT, RAPHAEL SAADIQ Universal Amphitheatre, $297,015 5.605 House of Blues Concerts
Universal City. Calif. $59.50/$45.50/$35.50 sellout
Feh. 14

LUDACRIS, LIl JON & THE EAST Universal Amphitheatre, $271.011 5,639 House of Blues Concerts

SIDE BOYZ, CIARA Universal City, Calif. $49.50/$37.50 sellout
Feb. 12

STING Palace Grounds, $262.672 12,200 The Next Adventure,
Bangalore, India (11,376,000 rupees) 15,000 DNA Networks PVT
Feb. 4 $46.18/$20 78

SLIPKNOT Hordern Pavilion, $252,732 5,436 Michael Chugg
Sydney ($326,160 Australian} sellout Entertainment, Jack
Jan. 29 $46.49 Utsick Presents

RASCAL FLATTS, BLAKE SHELTON Fargodome, $245,606 6.638 Clear Channel
Fargo, N.D. $37 7,500 Entertainment
Feb. 11

YANNI Bradley Center, $245,348 3,819 Danny 0'Donovan
Milwaukee $72.50/$45 7,290 Presents. Concerts
Feb. 9 West/AEG Live

RASCAL FLATTS, BLAKE SHELTON Peoria Civic Center, $244,122 5,937 Clear Channel
Peoria, Ill. $37 7,500 Entertainment
Feb.5

RASCAL FLATTS, BLAKE SHELTON Roberts Stadium, $237,836 6.116 Clear Channel
Evansville, Ind. 837 sellout Entertainment
Feb. 4

STING Dilli Haat Grounds, Pitampura,  $219.083 11,000 The Next Adventure,
New Delhi, India (9,480,000 rupees) 15,000 DNA Networks PVT
Feb. 6 $46.22/$20.80

RASCAL FLATTS, BLAKE SHELTON Duluth Entertainment Convention  $200,577 5,421 Clear Channel
Center, Duluth, Minn. $37 sellout Entertainment
Feb. 10

RASCAL FLATTS, BLAKE SHELTON Midwest Wireless Center, $194,287 5,636 Clear Channel
Mankato, Minn. $37 sellout Entertainment
Feb. 12

QUEENSRYCHE House of Blues, $184,289 5,049 House of Blues
Chicago $36.50 5,300 four shows
Jan.19,27-29 three sellouts

Copyrght 2005, VNU Business Media, Inc. All rights reserved. Boxscores should be submifted to: Bob Alten, Nashville.

Phone: 615-321-9171. Fax: 615-321-0878. For research intormation and pricing, catl Bob Allen, 615-321-9171.
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European Market
Ready To Rock

Asked how the European concert
market is shaping up for 2005, Clear
Channel Entertainment’s European
music division chairman Thomas
Johansson responds, “Very good!”

According to Johansson, the list of
rock and pop acts touring Europe
this year includes U2, Black Sabbath,
John Fogerty, Good Charlotte,
Anastacia, Westlife, Keane, Kylie
Minogue, Robert Plant, Queen (with

The election is by popular vote.”
OK.

KING OF PHILADELPHIA: Veteran
Philadelphia promoter Larry Magid
tells On The Road that recent
initiatives under new Clear Channel
Entertainment president of global
music Michael Rapino sparked his
decision to stay on with CCE. Magid
is in final negotiations for a new long-
term contract with

By Ray Waddell

rwaddell@billboard.com

CCE, after many had
speculated he might
leave (Billboard, Feb.
26). It now looks as
though Magid will con-
tinue as president of
CCE’s Philadelphia
operation, Electric Fac-
tory Concerts.

“With Michael
Rapino coming in, [ like

Paul Rodgers), Lou Reed, Mark
Knopfler, Destiny’s Child, Rod Stew-
art, Elton John, R.E.M., Green Day
and Lenny Kravitz.

Neil Warnock, London-based head
of the Agency Group, adds to the list
Alter Bridge, Alice Cooper, George
Benson, Métley Criie, Nine Inch
Nails, System of a Down, Foo Fight-
ers, the White Stripes, Velvet
Revolver, 3 Doors Down, Mudvayne
and My Chemical Romance.

“We have a very buoyant market-
place in Europe, with great touring
not only for U.S. artists but also Euro-
pean artists and music in general,”
Warnock says.

SO WHAT DO THEY DO, EXACTLY?:
The North American Concert Pro-
moters Assn. held a membership
meeting Feb. 1 in Los Angeles to
elect a new bhoard of directors for the
2005 term. The new
board comprises Clear
Channel Entertain-
ment executive VP
Beckye Levin, New
York-based AEG Live
executive VP Debra
Rathwell, CCE
national touring GM
Jane Holman, Los
Angeles-based AEG
Live senior VP Larry
Vallon and CCE’s
Avalon Attractions
president Brian Murphy.

Sowhat we have here is basically five
execs representing two corporate pro-
moters. Where are the independents?

“There have been independents on
the board many times, and this year
the elections just went this way,”
NACPA executive director Cynthia
Wallace Liss says. “For example, {Fan-
tasma Productions’] Jon Stoll was on
last year's board and indeed was on
the board for the past several years.

the changes that have
been made,” he says.
“That made the fit for me a lot easier.
Michael has the ability to change our
business, and I can’t think of any
other person in that position for the
past three or four years.”

GREER’S NEW GIG: Jim Greer has
been named assistant GM of the
20,000-seat Gaylord Entertainment
Center in Nashville.

Greer replaces Mike Wooley, who
resigned from the GEC in December
to head the new Nashville office of
HOK Sport+Venue+Event.

Greer has worked at the GEC for
more than five years, most recently as
senior director of the facility. His back-
ground is primarily in arena opera-
tions. In his new role, Greer will report
to arena VP/GM Hugh Lombardi.

ONE THING LEADS TO A TOUR: '80s
U.K. rock act the Fixx will embark on

a spring tour with its original lineup of
lead vocalist Cy Curnin, lead guitarist
Jamie West-Oram, keyboardist Rupert
Greenall and drummer Adam Woods
joined by bassist Gary Tibbs (Adam &
the Ants, Roxy Music). The tour,
hooked by Belle Forino at Fantasma
Tours International, begins March 3 at
the Rhythm Room in Phoenix.

The Fixx released a new album last
year, “What a Life,” on Rainman Rec-
ords. Jerry Blair manages the act.
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A&R Execs Predict Changing Trends

BY GAIL MITCHELL

LOS ANGELES—As the awards sea-
son winds down, we have a pretty good
idea of what consumers and industry
colleagues thought was hot in 2004.
But which R&B/hip-hop trends are
looking good in 2005?

With almost a quarter of the new
year under their belts, four A&R exec-
utives share their observations. They
see R&B and meaningful lyrical con-
tent returning to the forefront and the
cross-pollination of hip-hop and rock
increasing. They also say that—con-
trary to popular belief—A&R is not a
lost art.

ERICA GRAYSON

R&B’s comeback—thanks to Alicia
Keys, Usher and Mario—is no mystery,
according to Interscope A&R exec
Erica Grayson. “Things always happen
in cycles,” she says.

“Mario’s big single [“Let Me Love
You”] is a straight-ahead R&B record.
That kind of artist is definitely on the
rise, as is the infusion of different
lartists] like Gwen Stefani, who is
embraced by the hip-hop community.”

Within the A&M/Interscope stable,
Grayson points to Keyshia Cole as an
example of R&B’s future and the still-

vital role of artist development. Cole’s
“I Changed My Mind,” featuring
Shyne, peaked at No. 23 on the Bill-
board Hot R&B/Hip-Hop Singles &
Tracks chart. Her debut album, “The
Way It Is,” is due in late April.

“Keyshia has been signed here for
two years,” Grayson says. “During that
time, she's been building a fan base
through her own street and urban
roots as well as traditional radio and
video play.”

BRYAN LEACH

Because of the current R&B resur-
gence, TVT Records VP of urban A&R
Bryan Leach says, “A lot of A&R
[execs], including at TVT, are out there
looking for more R&B.”

Leach also sees more regional suc-
cesses in the offing. Houston is one of
the markets “about to blow up,” he
says. “You have the rap-alternative of
Swisha House, the new Geto Boys and
a second wind with Rap-a-Lot.

“New York is struggling, but we're
coming back,” he adds, “while the
West Coast is coming back strong.”

Along with these regional break-
outs, Leach predicts more collabora-
tions between rap and rock, a la Jay-
Z’s recent mash-up with Linkin Park.
“There’s always been an affinity

between rap and rock,” he says.

The 10-year TVT veteran says radio
1s a frustrating part of the gig because
of tight playlists and unwillingness to
take chances. And cheerleading acts

within a label can be difficult. “You
have to do a sales job on your own
company before you can begin to sell
it to the public,” he notes.

Still, the Internet’s indie-friendly cli-
mate has given TVT a wellspring of tal-
ent from which to choose, Leach says.

And he contends that A&R execs are
safeguarding the practice of artist
development.

“Look at the changes that have
happened in the last two years:
Labels have cleaned up their rosters,
beefed up in A&R and put emphasis
on finding and making great artists,”
Leach says. “People don’t realize
that most A&R [execs] do artist
development. With labels paying
more attention to A&R, that helps
with artist development.”

KAWAN PRATHER

For Sony Urban Music senior VP
Kawan “KP” Prather, talent is what it’s
all about.

“I'm hoping we’re coming to the
end of rappers and singers getting on
[labels] based on who they’re with ver-
sus talent,” he says. “The more real tal-
ent that’s out there, the better the bar
to measure by. People are looking to
be touched by music again.”

As an example, Prather singles out
John Legend’s “Ordinary People.” The
song “has no beat, no rapper,” Prather
notes. “It’s just a dude on a piano
singing about a real situation. This
record touches everybody.

“For the last two to three years,” he
continues, “the most important thing

was the club, with rappers and singers
talking about rolling up in their Esca-
lades. Making records about how
much shit someone [owns] pretty
much stopped selling a year ago. But

PRATHER: PEOPLE ARE DEALING WITH LIFE

no one got the memo. People are now
leaving the club, going home and deal-
ing with the rest of life. Where’s the
soundtrack for that?”
Prather says A&R thinking has also
shifted, as execs return to cultivating
(Continued on page 30)

Soul Train Awards Travel Back To Movie Lot

Don Cornelius says the upcoming Soul Train
Music Awards—to be staged at Paramount
Studios in Hollywood, Calif.—is going back to
the basics. “Years ago, the Oscars and other
award shows were done on movie lots,” he says.
“We don’t know how it will work out, but I love
the way it’s shaping up.”

Helping it shape up is a lineup of performers
that includes co-hosts Brian McKnight, Nick
Cannon and Fantasia, plus Ciara, Anthony
Hamilton, Kierra “Kiki” Sheard and Karen
Clark Sheard. Among the presenters are Tweet,
the O’Jays, Boyz II Men and Christina Milian.
The 19th annual Soul Train Music Awards tapes
Feb. 28 and airs nationally March 12 in first-
run syndication.

COURTING CUTTY: Another

“U.S.A., Cutty is also working on sev-
eral other BME projects with the
label’s chief, Lil Jon.

INDUSTRY BRIEFS: Sammie, who at
12 scored a top 10 R&B hit (“I Like”)
in 2002, has reunited with producer
Dallas Austin to work on a new CD.
Jazze Pha and Jasper Cameron will
also be behind the board.

Among the songs recorded thus
far is “Found Someone,” produced by

Rh
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By Gail Mitchell

gmitchell@billboard.com

Atlanta’s Colin Morrison. The album
is due later this year on a label to be
announced shortly. Sammie, managed by
Malcolm Lee, was originally signed to Austin’s
Capitol-distributed label, Freeworld.

Kudos to R&B icons Isaac

Southern talent is attracting
attention. Sources say Jive
Records, Warner Bros. and
TVT Records are among the
labels interested in signing
singer/rapper Cutty. The
Atlanta native, a former mem-
ber of rap group Jim Crow,
has hit the top 10 on the Hot
R&B/Hip-Hop Singles &
Tracks chart as a featured
guest on Trillville’s “Some
Cut.” The song, which is No.
10 this issue, is on BME/
Reprise/Warner Bros.

Slated to appear on the Ying
Yang Twins’ upcoming album,

SAMMIE: FIRST CD INTHREE YEARS

Hayes, David Porter, Bill
Withers and Steve Cropper (a
founding member of Booker
T. & the MG’s) on their
upcoming induction into the
Songwriters Hall of Fame.
The 36th annual ceremony,
to be held June 9 in New
York, will also honor John
Fogerty and Richard and
Robert Sherman.
Singer/songwriter Sy
| Smith has signed with Alta-
il dena, Calif.-based Talk & Tell
Media for national PR. A noted
backup singer (Whitney
Houston, Macy Gray) whose

TV credits include “Soul Food” and “Ally
McBeal,” Smith recently released the independ-
ent CD “The Syberspace Social.” Producers on
the project include Ali Shaheed Muhammad
and James Poyser.

Smith formerly recorded for Hollywood
Records. The label released her first solo album,
“psykosoul,” in 2000.

Gerald Levert will shift into DJ mode when
he subs for a vacationing Donnie Simpson at
WGPC-FM Washington, D.C. He will step in for
the morning personality 7 a.m.-10 a.m. during
the week of Feb. 26-March 4.

Miller London and his Urban Network crew
present their annual conference March 30-April
2 in Palm Springs, Calif., at the Riviera Resort &
Racquet Club.

HISTORY IN THE MAKING: Isaac Hayes is one of

the key subjects in a new DVD series.
Launched Feb. 15 during Black History

Month, the Russell Simmons Higher Self DVD

series comprises three segments: “The History-
Makers on Faith,” “The HistoryMakers on
Courage” and “The HistoryMakers on Success.”
Using firsthand accounts and archival footage,
the series tells the stories behind high-
achieving contemporary African-Americans.
Besides Hayes, those profiled include B.B.
King, Harry Belafonte, photographer Gordon
Parks and late actor/activist Ossie Davis, to
whom the series is dedicated.

The DVDs—written, directed and co-
produced by Def Filmmaker Nancy Oey—
were developed by national nonprofit organi-
zation the HistoryMakers and the Simmons
Lathan Media Group. Image Entertainment
is the distributor. Each title retails separately
for $14.99.

IN MEMORY: Long before Exykah Badu immor-
talized the name in her 1997 R&B hit, another
Tyrone was making chart waves. Tyrone Davis,
best-known for his R&B/pop crossover hits
“Can I Change My Mind” (1968) and “Turn Back
the Hands of Time” (1970), passed away Feb. 9
in Qak Brook, Ill. The 66-year-old died of pneu-
monia. He had been in a coma since having a
stroke last September.

A former chauffeur to blues guitarist Freddie
King, Davis crafted a singular style of blues-
steeped soul with a distinctive baritone that
kept him recording (first with Dakar and later
Columbia and Malaco Records) and performing
up until his illness. His music still resonates
today. Endzone Entertainment released his last
album, “Legendary Hall of Farmer,” last October.
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& Albums with the greatest sales gains this week Catalo%a\bums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has a,Jpeared on the Top R&B/Hip-Hop Albums and Tog R&B/Hiﬁ)-Hop Catalog Albums. ® Recording Industry
Assn. Of America {RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA centification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and' double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Cerufication of 200,000 units (Platino). A ”Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices,
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked £Q, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's fargest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
seekers this week. [H] indicates past or present Heatseeker titie. © 2005, VNU Business Media, Inc , and Nielsen SoundScan, Inc. All rights reserved
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M s 1,2 Step
Let Me Love You ¥ CIARA [SHO'NUFF MUSICLINE/LAFACEZZOMBA)
MARIO (3RD STREETAVRMG) i ;
6 Soldier
f

XYPO%‘&?H?E‘:'S‘T S[I)D': P DESTINY'S CHILD {COLUMBIA/SUM)
Oye Mi Canto 10 It's Like That
N.ORE ROC-A-FELLA/DEF JAM/DJIMG) i giTZ EAHIAH':A:JEY (STANDADIMAG)
Bring Em Out 3 aught Up
11 {GRAND HUSTLE/ATLANTIC) 1 | USHER]ICARACEZOMBA)
Bab 13 Goin' Crazy
FABOLOUS (OESERT STORM/ATLANTICH () NATAUE (LATIUMAUNIVERSAUUMRG)
Okay 13 K Bring Em Qut
NIVEA LJVEZOMBA} by T.. (GRAND HUSTLE/ATLANTICI
1,2 Ste 14115 Sugar (Gimme Some)
CIARA (SHO'NUFE-MUSICLINERAFACE/ZOMBA) i TRICK DAY [SLIP-N-SUDEATLANTIC)

==
Caught Up 15116 Baby I'm Back
USHER {LAFACE/ZOMBAI 1 BABY BASH (LATIUM/UNIVERSAL/UMRG)
Tempted To Touch 3 14 Drop It Like It's Hot
RUPEE {ATLANTIC) | W SNOOP DOGG DOGGYSTYLE/GEFFENINTERSCOPE!
Girlfight 17 BB Gasoli

. asolina
':gOOKEg‘;L;':‘T'NED‘V'“G'N’h i i DADOY YANKEE (EL CARTELVI)

ing e Danceha 18 21 Toma
h ] oma
:EE"'IE I“:‘;N ';':EK:,G VIBESVIRGIN) i _:{J PITBULL FEAT. LIL JON (DIAZ BROTHERS/TVT)
eel [tin The Air .
BEANIE SIGEL (ROC A-FELLA/DEF JAM/IDJMG] 129 Slow Down
Oﬂl U ],* BOBBY VALENTINO (DTP/DEF JAM/IOJMG!
ASHANTI (THE INC/DEF JAM/IDJMG) 18 Get Back
B LUDACRIS (DTP/DEF JAM SOUTH/IDJMG)

Down And Out
CAM RON (ROC-A-FELLA/DEF JAM/IDJMG)

Rich Girl

GWEN STEFANI FEAT EVE (INTERSCOPE)

@ Re<ords wilh the greatest sales gans. < 2005, vNU Business Media,
Inc. and ielsen SoundScan, Inc. All nghts rserved Compiled by Nielsen
SoundSe. n from a national subset panel of core R&BMHip-Hop stores. This data
is used fc compile the Hot R&B/Hip-Hop Singles & Tracks chart.
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R&B/HIP-HOP
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

MARIO

How Could You RMG
DESTINY'S CHILD
Cater Zg SUM

ﬁ Mtg:kmgblrd INTERSCOPE
All | Do UMRG
ﬁ JA RULE
Caught Up IDIMG
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
[IBI? OKE VALENTINE
IrIFlght VIRGIN
l} }a ready Know IDJMG
hUEACRéS
umber One Spot IDIMG
H AM%
ate It Or Love It INTERSCOPE

k'eaL[ NJQ’[\a‘ I%IIE';’F EAST SIDE BOYZ

MA E%? HOUSTON
All Because You T.U

6: ARA

h ZOMBA

TS Whe
at's What It's Made For ZOMBA
ADDY YANKEE

asotina vl

Aot You Down S~

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

TI.
ﬁ U Don't Know Me ATLANTIC

Compiled from a national sample of data supplied by Nielsen
Broadcast Data Systems. 66 rhythmic airplay stations are elec-
tronically monitored 24 hours a day, 7 days a week. Songs ranked
by number of detections ggy Songs showing an increase in detec-
tions over the previous week, regardless of chart movement. A
song which has been on the chart for more than 20 weeks will
generally not receive a bullet, even if it registers an increase in
detections. The rhythmic airplay chart runs at a deeper length in
Airpiay Monitor, ~ Billboard  Information  Network, — and
billboard.com. trindicates title earned HitPredictor status in

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
MARION

ZOMBA
F{ E VALENTINE
ght VIRGIN

h’umar One épotol%rrg%
ﬁd You Duwn SUM

68.@ Bepe S0%
AR

ow Could You RMG

U A rea(l%y Know {DJMG

deaut? Sou?HOLLYWO EY
L].#‘ **a‘gﬁJ‘éE"EAST SIDE BOYZ

research data provided by Promosquad. © 2005, VNU
Media, Inc. Al rights reserved.

Other radio formats and hitpredictor legend located in chart section

A&R Execs

Continued from page 28

opinions and taste rather than “just
punching in the two-way or dialing a
phone number” for whoever is hot.
“You don’t disregard those folks, but
there are still others out there who
are talented.”

SHAKIR STEWART
Island Def Jam Music Group VP of
A&R Shakir Stewart believes that a

slew of new rap/hip-hop artists are due
to emerge.

“The superstars are now in their
mid-30s,” he savs. “It’s time for us to
start addressing the youths who buy
hip-hop. It’s time for a younger gener-
ation of rappers, some new energy.”

Stewart predicts that R&B and hip-
hop artists who can write as well as
perform will become more prevalent.
“If a person can write, or you have a
rapper with his own [creative| camp,
it's a lot more cost-effective. The
cheaper you can make an album, the
more you can sell.”

Echoing Prather, Stewart says con-
tent is just as important as sound. “If
you talk ahout love, for example, the
public wants to hear it detailed, like
what Usher’s done. Not just general
love songs—you’ve got to be per-
sonal, dramatic and detailed.”

Stewart, who was appointed to his
post last year, sees strong rap talent
still coming out of the Midwest and
South; among his initial signings is
Southern underground rapper
Young Jeezy.

Labels have to allow their A&R staff
to be creative, Stewart adds. “There’s a
need for new talent at the labels, and
labels have to allow A&R visions to come
about,” he says. “Music is labels’ heart-
line. Not evervthing will be incredible,
but at least let us share our visions.”

g‘i‘ -y d T SR et | T R T
ARG L o . y Y ad ! _j%*_u_
o5 D AU JINS T o S\ )
— -_m"@*-{u'_-f';—'— = ’ S = e " Mg
= K Alrplay momtored by h Nielsen j
> E Broadcast Data
'-f % Systems
] TITLE IMPRINT/PROMOTION LABEL Artist
NUMBER 1 % 8 Weeks At Number 1
1 LOVERS AND FRIENDS Lil Jon & The East Side Boyz Featuring Usher & Ludacris
BMETVT,
2 HOW WE DO The Game Featuring 50 Cent %
== AFTERMATH/G-UNIT/INTERSCOPE
] 4 CANDY SHOP 50 Cent Featuring Olivia %
Lt SHAOY/AFTERMATH/INTERSCOPE
4 DISCO INFERNO 50 Cent =
'. SHADY/AFTERMATH/INTERSCOPE
§ 5 BRING EM OUT Tl =
e GRAND HUSTLE/ATLANTIC
¢ 7 SOME CUT Trillville Featuring Cutty =
I BME/REPRISE/WARNER BROS
7 B DROP IT LIKE IT'S HOT Snoop Dogg Featuring Pharrell <
| DOGGYSTYLE/GEFFEN/INTERSCOPE
8 B KARMA Lloyd Banks Featuring Avant <
J ;_OI& G-UNIT/INTERSCOPE
110 U DON'T KNOW ME T =
g o] GRANO HUSTLE/ATLANTIC
| 116 HATE IT OR LOVE IT The Game Featuring 50 Cent %
Ta AFTERMATH/G-UNIT/INTERSCOPE ]
111 MOCKINGBIRD Eminem
I"‘ _’ SHADY, AFTERMATH/{NTERSCOPE
(12115 SUGAR (GIMME SOME) Trick Daddy Featuring Ludacris, Lil' Kim & Cee-Lo <
N SLIP-N-SLIDE/ATLANTIC
13 K GET BACK Ludacris ®
JrJ_;, DTP/DEF JAM SOUTH/IDJMG
1412 LET'S GET BLOWN Snoop Dogg =
[t DOGGYSTYLE/STAR TRAK/GEFFEN )
RLN 14 WHAT U GON' DO Lil Jon & The East Side Boyz Featuring Lil Scrappy <
|"‘ BME/TVY
13 GASOLINA Daddy Yankee =
e EL CARTELAV
122 WAIT (THE WHISPER SONG) Ying Yang Twins
[y COLLIPARK/TVT
8117 BABY Fabolous Featuring Mike Shorey %
N = DESERT STORM/ATLANTIC
(v 118 HOPE Twista Featuring Faith Evans <
S Y CAPITOL
123 BABY |I'M BACK Baby Bash Featuring Akon
o LATIUM/UNIVERSAUUMRG
Fall 19 LEAN BACK Terror Squad %
It - SRC UNIVERSAL/UMRG
'I 22 NUMBER ONE SPOT Ludacris
{ |l| DTP,DEF JAM SOUTH, IDJMG
23 ] l WONDERFUL Ja Rule Featuring R. Kelly & Ashanti =
THE INC./DEF JAM/IDJMG ]
24 ] STILL TIPPIN Mike Jones Featuring Slim Thug & Paul Wall =
SWISHAHOUSE/ASYLUM/WARNER BROS.
21 [ I'M A HUSTLA Cassidy
FULL SURFACE/J/RMG

@ Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 88 R&B/Hip-Hop and
66 rhythmic top 40 stations which are eiectromcally monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. <2 Videoclip availability. © 2005, VNU Busi-

ness Media, Inc. Al rights reserved.
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33

35
36
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- ™) ® ‘ » A A »
00 DIMDOUINU »
Sales data compiled by Q@
(=] . o
g2 I nNielsen =z e e g
24 SoundScan 2 L ACH £ | =
|2 ARTIST Title | % & R | ARTIST Title | £ @
S| IMPRINT & NUMBER/DISTRIBUTING LABEL o 3% IMPRINT & NUMBER/DISTRIBUTING LABEL &
3Pre Sz 9 Weeks At Number 1 4 36| 31 VARIOUS ARTISTS Las Mas Bailables Del Pasito Duranguense | 3
a’@‘ NUMBER 1 ’Q‘ ee um DISA 720463 (12.98 CO)
2|3 DADDY YANKEE o Barrio Fino | 1 N 43 33| [:}]| CARDENALES DE NUEVO LEON La Mejor...Coleccion | 18
EL CARTEL 450639/V) {15.98 CO} DISA 720416 (9 35 CO} [H]
D 3% 51 16365 DON OMAR O The Last Don | 2
:59: HOT SHOT DEBUT APS VI 450587 {14.98 €D} [M]
INTOCABLE X2 44 | 34 GLORIA TREVI O Como Nace El Universo | 4
EMI LATIN 98513 (16.98 COJ SONY DISCOS 95543 (1598 £ €O [W]
1|1 & ' GRUPO MONTEZ DE DURANGO Y Sigue La Mata Dando | 1 LOS RIELEROS DEL NORTE En Concierto | 28
193] 11 DI1SA 720484 (1298 CO) FONDVISA 351608/UG (14.98 CO)
3|2 1 CONJUNTO PRIMAVERA Hoy Como Ayer | 2 4 LOS BUKIS 25 Joyas Musicales | 3
#.| FONDVISA 351613 UG (1396 Co) FONDVISA 350896/ (9.98/13.96! [M]
3¢ GREATEST GAINER :$¢ 55 30 . | . | COSTUMBRE Fantasia | 55
29 ZdE o | WEAMEX 62141/WARNER LATINA (14.98 CO)
6|5 VARIOUS ARTISTS Chosen Few: El Documental | 2 M 47 |40 | LOS YONIC'S 30 Recuerdos | 34
CHOSEN FEW EMERALD 1015/URBAN BOX DFFICE (9.98 CO/OVD} | FoNoviSA S51588/UG (1198 CO)
517 JUANES Mi Sangre | 1 41144 JUAN LUIS GUERRA A ParaTi | 2
SURCO 003475/UNIVERSAL LATIND (17.98 COI o VENE 657000/UNIVERSAL LATIND (15.98 CO} [M]
4 | 4 | .| BRONCO/LOS BUKIS Cronica De Dos Grandes: Recuerdos Con Amor | 2 .| CHRISTIAN CASTRO Hoy Quiero Somar | 13
FONDVISA 351606/UG [14.98 CO) ARIOLA 65920/BME LATIN (16.98 CO) (M)
8 |10 juid LUIS MIGUEL A Mexico En La Piel | 1 9 EL COYOTE Y SU BANDA TIERRA SANTA Momentos De Coleccion | 31
T WARNER LATINA 61977 {17.98 COJ EMI LATIN 75624 (11.98 CO)
7 | 6 | | VARIOUS ARTISTS El Movimiento De Hip Hop En Espanol Vol.2 | 6 o 30 | 32 VARIOUS ARTISTS Historias De Amor Para Toda La Vida | 30
| UNIVISION 310361/UG {13.98 CO) I FONDVISA 351580/UG (14.98 COY
3 VARIOUS ARTISTS Los Super Hits Del Ano Y Sus Videos | 10 J 62|53 |ul-1| DON FRANCISCO O Mi Homenaje Gigante A La Musica Nortena | 7
i . 0ISA 726879 {15 98 CO/DVD) ] UNIVISION 310171/ 11338 CO) [W]
11115 b= LOS TEMERARIOS La Mejor...Coleccion | 2 VARIOUS ARTISTS Los 20 Sencillos Del Ano Y Sus Videos | 5
DISA 720392 {11.98 CD) | DisA 726977 (1498 CO/DVD)
12 {13 { =] GRUPO CLIMAX ZaZala | 1 FEY La Fuerza Del Destino | 41
i MUSART 20539/BALBOA (5.98 CD) [W] EMI LATIN 75692 (14 98 CD}
9 | 8 | | VARIOUS ARTISTS 15 Duranguenses De Corazon | 2 | ADOLFO URIAS Y SU LOBO NORTENO Intimamente | 64
DISA 720488 (12 98 CO) H| PLATINO/FONDVISA 351721/UG {1338 CO)
EW LA AUTORIDAD DE LA SIERRA 100% Autoridad Duranguense | 14 CHALINO SANCHEZ Coleccion De Dro | 61
1 DISA 720436 (11 98 CD) [H] ) MUSART 1322!/BALBOA {9.98 CD)
19123 LOS TEMERARIOS Regalo De Amor | 2 Y3 38|38 | %) | HECTOR “"EL BAMBINO" Hector "El Bambino" Presenta Los Anormales | 4
FONOVISA 351530/UG (13 98 CD) #] GOLO STAR 180040/UNIVERSAL LATIND {15.98 CD} [H]
14 [ 14 {7{t}| A.B. QUINTANILLA lIl PRESENTS KUMBIA KINGS A Fuego | 2 - 59159 | LOS BUKIS Lo Mejor De Nosotros 1972-1986 | 6
EMI LATIN 90595 {15 98 CO} ] FONOVISA 351475/UG (13.98 CD) (W]
13 {18 | i{-5]| MARCO ANTONIO SOLIS Razon De Sobra | 1 6 60|57 [cl.'{ DON OMAR A The Last Don: Live, Vol.1 | 2
FONOVISA 351483/UG 115,98 CO) V1 450618 (17 98 CD) [ W]
10| 9 | &3 | ELIEL El Que Habta Con Las Manos | 3 A 66 | 66 | =il BANDA ARKANGEL R-15 Tesoros De Coleccion | 15
VI 850624 (15.98 CO) [M] S sony Discos 95247 (1298 £Q CO) [W)
1520 | ' | RICARDO ARJONA Solo | 5 8 51|41 RIGO TOVAR 30 Recuerdos | 41
SONY DISCOS 95380 {18.98 EQ CO/0VO) [M] FONOVISA 351603,UG {11 98 CO)
18 ({19 | || K-PAZ DE LA SIERRA Pensando EnTi | 3 64|55F i IVY QUEEN Real | 25
UNIVISION 310348/UG (14,98 CO} [MH) PERFECT IMAGE 570157/UNIVERSAL LATING {15.98 CO}
22|22 | .| VARIOUS ARTISTS Reggaeton Super Hits | 16 58 |49 |- | LOS TUCANES DE TIJUANA Tesoros De Coleccion: Puros Corridos De Los Buenos | 49
"0 | NEW RECORDS 132060/UNIVERSAL LATING {1898 CO/DVD] SONY DISCDS 95561 19.98 CO}
20|25 | MONCHY & ALEXANDRA HastaEIFin | 7 4612 MDO DtraVez | 12
J&N 95422/S0NY DISCOS (1598 EQ CD) [MH] OLE 197121 115 98 CO) [MW]
29|35 ¢ VICENTE FERNANDEZ Tesoros De Coleccion | 8 74 REYLI Enlaluna | 74
SONY DISCOS 95241 19.99 EQ CO) {H] SONY DISCOS 93414 (1598 £Q CD)
IE | LUNYTUNES Mas Flow: Platinum Edition | 24 73|68 [ || JOSE ALFREDO JIMENEZ Tesoros Musicales | 24
| MAS FLOW 230008/UNIVERSAL LATIND (17.58 CO/OVO) [M] W81 SONY 0ISCOS 8520918.9 EQ CD)
; !.OOS CAMINANTE? ) Tesoros De Col :LoR icoDe Los C 25
4 INY DISCOS 95637 (9.98 EG CO) [M.
%5 124 'l GRUPG EXTERMINADOR ot [l LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
FONOVISA 351612/UG {11.98 CO) [M]
i : JUANES DADDY YANKEE INTOCABLE
5{39@8&&1’3‘.% VEUS BYAV S BEL NORTE Antologia De Un Rey | 16 MISANGRE {SURCO/UNIVERSAL LATING) BARRIO FINO (L CARTELAVY X (EMILATIN}
VARIOUS ARTISTS Los Megartistas Del Ano 2005 | 16 AB. QUINTANILLA 1l PRESENTS KUMBIA KINGS VARIOUS ARTISTS GRUPO MONTEZ DE OURANGO
FONOVISA 351582/UG {14.98 CD) FUEGD (EMI LATIN) CHOSEN FEW: ELDOCUMENTAL (CHOSEN FEW EMERALD/URBAN BOX OFFICE) ¥ SIGUE LA MATA DANOD {D1SA)
CONJUNTO ATARDECER EnVivo | 11 MARCO ANTONIO SOLIS ELIEL CONJUNTO PRIMAVERA
MUSIVEXIGS AUNIVERSACTATINGIL 356 CO)I M) RAZON DESOBRA_ [FONOVISAUG) EL QUE HABLA CON LAS MANOS (V1 HOY COMO AYER (FONOVISAVUG!
LUNYTUNES La Trayectoria | 7 RICARDQ ARJONA VARIOUS ARTISTS BRONCO/AL0S BUKIS
JMASIFLOW o/ UNIVERSATTATIND [ SBCOI W) SOLO (SONY DISCOS! REGGAETON SUPER HITS (NEW RECORDS/UNIVERSAL LATIND) CRONICA DE DOS GRANDES AECUERDOS CON AMOR (FONOVISVUS)
hﬁasﬁg%ﬁéﬁsﬁﬁﬁ.SHAR"Y/AROMA Greatest Hits | 24 JOSE JOSE MONCHY & ALEXANDRA LUIS MIGUEL
o oA S > 20 INDLVIDABLES {UNIVISION/UG] HASTAELFIN (J&N/SONY 0SCOS} MEXICO EN LA PIEL. [WARNER LATINA}
no s
UNIVISION 310368/UG (1438 CO) [M] viaahle MARC ANTHONY LUNYTUNES VARIOUS ARTISTS
|NDUSTR|A DEL AMOR 30R d 33 AMAR SIN MENTIRAS {SONY 0iSCOS) MAS RLOW: PLATINUM EDITION  (MAS RLOW/UNIVERSAL LATING) EL MOVIMIENTQ DE HIP HOP EN ESPANOLVOL 2 {UNIVISIONAJG)
ecuerdos
UNIVISION 310369/U5 11 98 COI ALEJANDRO FERNANDEZ LUNYTUNES VARIOUS ARTISTS
37 |27 ADAN CHALINO SANCHEZ M Historia | 19 A CORAZON ABIERTO (SONY DISCOS) LA TRAYECTORIA {MAS FLOW/UNIVERSAL LATIND] LOS SUPER HITS DEL ANO Y SUS VIOEDS (01SA)
a
MOON/COSTARCLA 35306:SONY DISCOS {13 98 EQ CO-0V0) JULIETA VENEGAS MARC ANTHONY L0S TEMERARIOS
N SI (ARIOLABMG LATIN VALIO LA PENA (SONY DISCOS) LA MEJOR._COLECCIGN (ISR}
) £ <
2QE PACESE TTER 3¢ VARIOUS ARTISTS DON OMAR GRUPO CLIMAX
68 MARC ANTHONY /A Amar Sin Mentiras | 1 SUPER ESTRELLAS DELPOP {UNIVISION/UG! THE LAST DON_ (V1h ZAZAZA IMUSART/BALBOA)
SONY DISCOS 85154 {18.98 EQ CO) GLORIA TREVI JUAN LUIS GUERRA VARIOUS ARTISTS
65 | LOS TEMERARIOS Veintisiete 1 COMO NACE EL UNIVERSO (SONY DISCOS) PARA TI (VENE/UNIVERSAL LATINO) 15 DURANGUENSES DE CORAZON (DISA)
JFoNCii5A 25134206 (155 ol CHRISTIAN CASTRO HECTOR “EL BAMBIND" LA AUTORIDAD DE LA SIERRA
45 | ALEJANDRO FERNANDEZ A Corazon Abierto | 2 HOY QUIERD SONAR (ARIOLABMG LATIN) SECTOR EL BAMBIN'PRESENTA LOS ANORMALES 1G0LD TN 100% AUTORIOAD DURANGUENSE (DISA)
SONYDISCOS 35525 B ANED CO) TH FEY OON OMAR L0S TEMERARIDS
42 JULIETA VENEGAS Si | 36 LA FUERZA DEL OESTIND  (EMILATIN) THE LAST DON: LIVE, VOL 1 (1] REGALD DEAMOR (FONOVISAAUG)
ARIOLA 57447/8MG LATIN {14.98 CO}
* MDO IVY QUEEN K-PAZ DE LA SIERRA
34139 | JAVIER SOHS - Tesoros De Coleccion | 21 OTRAVEZ (OLE) REAL [PERFECT IMAGE/UNIVERSAL LATINO} PENSANOO EN TI (UNIVISION/UG)
SONY DISCOS 95328 (9.98 EQ CO) [M]
REYLI DJ NELSON VICENTE FERNANDEZ
!.(J(’?VSDIS(EOAS%ID”&I;L'I;E?”] Tesoros De Coleccion: Puras Rancheras | 14 ENLALUNA (SONY DISCOS) FLOW LA DISCOTEXA (FLOW/UNIVERSAL LATING) TESOROS O COLECCION (SONY DISCOS)
— N ] SIN BANOERA VARIQUS ARTISTS LDS CAMINANTES
] XQ%&&H&B&%E)STS Homenaje A Juan Gabriel | 41 DEVIAJE (SONY DISCOS) | BACHATAHITS 2005 [J&NVSONY DISCOS] TESOR0S DE COLEDCION LD SOMANTICO O LOS CAVINANTES (SOKYDISC08
: - LA OREJA DE VAN GOGH CARLOS VIVES GRUPQ EXTERMINADOR
4 gm&?ﬁﬁ‘aghfa - Momentos De Coleccion | 26 LA OREJA DE VAN GOGH EN DIRECTQ (SONY DISCOS) ELROCK OF MI PUEBLO (EMI LATIN) 30 RECUEADOS (FONOVISAUG)
1 . OZOMATLI GILBERTO SANTA ROSA RAMON AYALA Y SUS BRAVOS OEL NORTE
31117 ] B{"fg,"s"uﬁ’sﬁ’oisﬁs’mﬂf Parranda Tequilera 2005 | 5 STREET SIGNS (CONCORD PICANTE/CONCORD! AUTENTICO (SONY DISCOS! ANTOLOGIA BE UN REY (FREDDIE)
! ; JENNIFER PENA VY QUEEN VARIOUS ARTISTS
b&gﬁmﬂl}gm_ﬁguos RAZOS FalGiiauralEontinus, §. 2% HOUSTON: ROGEG LIVE (UNIVISION/UG] DIVA PLATINUM EDITION [PERFECT IMAGE/UNIVERSAL LATIND} LOS MEGARTISTAS OEL ANQ 2005 (FONOVISA/UG
VARIOUS ARTISTS Super Estrellas Del Pop | 21 LA OREJA DE VAN GOGH NICKY JAM CONJUNTO ATARDECER
UNIVISION 310365/UG (14.98 CD) L0 QUE TE CONTE MIENTRAS TE HACLAS LA DORMIDA {SONY DISCOS) VIDA ESCANTE (PINA/UNIVERSAL LATINO) _EN VIVO (MUSIMEX/UNIVERSAL LATIND}
LOS TIGRES DEL NORTE 20 Nortenas Famosas | 4 MARCO ANTONIO SOLIS | VARIQUS ARTISTS L0S ANGELES DE CHARLY/AROMA
; FONOVISA 351480/UG {13.98 CD} LA HISTORIA CONTINUA... {FONOVISA/UG) REGGAETONHITS 2005 (J&N/SONY DISCOS) GREATEST HITS {FONOVISA/UG)
& XARIOL]JS ARTISTS 20 Sencillos Nortenos | 15 @ Albums with the greatest sales gains this week, @ Recording Industry Assn. Of America (RIAA) centfication for net shipment of 500,000 album nits (Gold). A RIAA certfication for net shipment of 1 mil-
|| DiSA 720489 {12.98 COY lion units (Platnum). @ RIAA certification for net shipment of 10 millon units (Diamond). Numerai following /Platinum or Diamond symbol indicates album's mutti-platnum level. For boxed sets, anq double
MARC ANTHONY Valio La Pena 1 albums with a running time of 100 minutes or mare, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment af 100,000 units {0r0). £ Lertifica-

|| SONYDISCOS 95310{16.98 EQ CD)

tion of 200,000 units {Platino)

{mpact shows albums removed from Heatseekers this week

* Certification of 400,000 units {Muiti-Plating). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tane prces
marked EQ, and all other CD prices, are equivalent prices, which are projected from whalesale prices. Greatest Gainer shows chart's iargest unit increase. Pacesetter indicates biggest percentage: growth
iH] indicates past or present Heatseeker tile. © 2005, YNU Business Media, inc., and Nielsen SoundScan, Inc. Al nghts reserved.
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s OT LA R/
00 DHHDOUTU
= (g | Airptay monitored by N Nielsen
E ; > Broadcast Data S
g2 [ nme Systems Artist | 55
3|~ PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL ol
Str¢ NUMBER 1/GREATEST GAINER 3¢ 1 Week AtNumber 1
2|8 Intocable = | 1
C FLORES (J LRUSAS,J.E CONTRERAS) EM! LATIN
112 HOY COMO AYER Conjunto Primavera %= | 1
JGUILLEN {C VILLALOBOS) FONOVISA
5|5 |0 EL VIRUS DEL AMOR Los Tucanes De Tijuana &= | 3
M.QUINTERD LARA {M.QUINTERD LARA} UNIVERSAL LATIND
301 VOLVERTE A VER Juanes ® | 1
G SANTADLALLA JUANES [JUANES) SURCD /UNIVERSAL LATIND
616 ALGO ESTA CAMBIANDO Julieta Venegas = | S
C.SORDKIN,J.VENEGAS J VENEGAS,C SORDKIN) ARIOLA /BMG LATIN
413 TE BUSCARIA Christian Castro %= | 2
R.PEREZ (C.CASTRO.0 IRIBARREN,0.MONTES) ARIOLA /BMG LATIN
P 7 VOLVERE K-Paz De La Sierra ® | 6
K-PAZ DE LA SIERRA [C NATILIM RAMOINO.C POLIZZY) UNIVISION
714 PORQUE ES TAN CRUEL EL AMOR Ricardo Arjona = | 2
R.ARJONA,C CABRAL “JUNIDR’ (R ARJONA) SONY DISCOS
13[12 [ 17| ESTA LLORANDO MI CORAZON Beto Y Sus Canarios = | 3
G GARCIA [C GONZALEZ) 0ISA
11|11 =& ME DEDIQUE A PERDERTE Alejandro Fernandez = | 1
ABAQUEIRD.S GEORGE (L GARCIA) SONY 0ISCOS
10|14 } | VOY A OLVIDARME DE MI Carlos Vives = | 10
EESTEFAN JR.S KRYS A CASTRO.CVIVES (CVIVES) EMI LATIN
18|34 OTRA VEZ MDO = | 12
A IAEN tY MARRUFO,S PRIMERAI OLE
22 140 SI YO ME VUELVO A ENAMORAR Jennifer Pena 13
R.PEREZ,J PENA (R PEREZ) UNILISION
12| 9 PERDIDOS Monchy & Alexandra = | 3
M.O'LEON (0 CRUZ.J AOVIRA} &N
2017 |4 MiI MAYOR SACRIFICIO Marco Antonio Solis @ | 8
MA SOLIS M A SOLIS) FONOVISA
8 |36 | SABES UNA COSA Luis Miguel 8
I | MIGUEL (M LOZANO GALLO.R FUENTES GASSON) WARNER LATINA
1516 DAME OTRO TEQUILA Paulina Rubio = | 1
£ ESTEFAN JR..R GAITAN,A GAITAN,TMARO!INI (E.ESTEFAN.JR. R.GAITAN,A GAITAN,T.MARDINI TMCWILLIAMS) UNIVERSAL LATINO
26|38 ADIOS AMOR TE VAS Grupo Montez De Durango = | 18
A RAMIREZ CORRAL {J GABRIEL) DISA
21118 PARA T| Juan Luis Guerra 17
J.LBUERRA,M HERNANDEZ IJ.L GUERRA) VENE /UNIVERSAL LATIND
17113 ESTA AUSENCIA David Bisbal = | 7
K.SANTANDER,B.OSSA (K.SANTANDER) VALE /UNIVERSAL LATIND
19121 TOCANDO FONDO Kalimba 15
M DOMM (M.ODMM.E GUECHA} SONY DISCOS
25120 GASOLINA Daddy Yankee % | 17
LUNYTUNES (R.AYALAEDAVILA) EL CARTEL VI
38| — LA SORPRESA Los Tigres Del Norte 23
LOS TIGRES DEL NORTE (R £ TOSCANO) FONOVISA
24122 EL AUTOBUS Pepe Aguilar = | 22
PAGUILARM CAZARES (FATO) SONY DISCOS
29|27 DE VIAJE Sin Bandera 18
A BAQUEIRO,SIN BANDERA N.SCHAJRIS,L GARCIA} SONY DISCOS
L3¢ HOT SHOT DEBUT
AMOR DEL BUENO Reyli = | 26
1.00MM R BARBA (R, BARBA! SONY 0iSCOS
46 130 [ | OYE MI CANTO N.0.R.E. Featuring Daddy Yankee, Nina Sky, Gem Star & Big Mato = | 25
SPKILLA (SPKILLA V. SANTIAGO,GEMSTAR,BIG MATD,E ALMONTE L VASQUEZR GARCIA RAMIREZR AYALA N ALBIND.N.ALBINO} ROC-A-FELLA/DEF JAM /IDJMG
" UNA LIMOSNA Adolfo Urias Y Su Lobo Norteno 28
AURIAS (LRAMIREZ) PLATINO /FONOVISA
27|39 S| ME VAS A DEJAR Lalo Mora w | 27
JPEREZ REVES (TVILLA] 0ISA
S| LA QUIERES Los Horoscopos De Durango <= | 30
L0S HOROSCOPOS OE DURANGO (A.B QUINTANILLA IR VELA) PROCAN /DSA
14 |15 |L ! QUIERO SABER DE T Grupo Montez De Durango %= | 9
J.LTERRAZAS {W CASTILLO} DISA
3023 SE ESFUMA TU AMOR Marc Anthony 23
ESTEFANO,S.GEORGE [ESTEFANO,.L PAGAN) SONY DISCOS
36| — TU PONTE EN MI LUGAR Los Huracanes Del Norte 33
LOS HURACANES DEL NORTE (J AVALOS) UNIVISION
314 TE APUESTO LO QUE QUIERAS Pesado 31
J M ELIZONDO.M.A ZAPATA (M.A PEREZ) WEAMEX WARNER LATINA
E-ENTR VALIO LA PENA Marc Anthony = [ 9
ESTEFANO,S.GEQRGE,M ANTHONY {ESTEFAND,.L PAGAN M ANTHONY) SONY DISCOS
23{10 TODO EL ANO Obie Bermudez = | 1
S KRYS,J. SOMEILLAN (0.BERMUOEZ.E.TORRES) EMI LATIN
ENSENAME A VIVIR SIN TI Gilberto Santa Rosa % | 37
JM.LUGO {0.POVEDA,E ENOER) SONY 0ISCOS
3948 YO ME QUEDE SIN NADIE La Autoridad De La Sierra = | 38
5 VALTIERREZ.J.L.CORRAL IM EUSSE TOLEDO,FRESTREPO) Disa
41132 ¢ 1| TE QUEDASTE Ha*Ash 28
ABAQRUEIRO {A BAQUEIRO,L GARCIA) SONY DISCOS
e /| QUE SEAS FELIZ Luis Miguel = | 3
LMIGUEL [C.VELASQUEZ} WARNER LATINA
32|29 § || YA SOY FELIZ Banda El Recodo 29
ALIZARRAGA,J LIZARRAGA (ASPANU} FONOVISA
48 | — LO QUE PASO, PASO Daddy Yankee 27
LUNYTUNES,E.LIND (R AVALA,J.ORTIZ) EL CARTEL VI
3326 LA ULTIMA CANCION Grupo Bryndis = | 20
GRUPO BRYNDIS (C.A.NASCIMIENTO) DIsA
LO MEJOR FUE PERDERTE Julio Preciado Y Su Banda Perta Del Pacifico 44
JPRECIADO (R E DE LA MORA) ARIOLA /BMG LATIN
40 | 49 LOCA Ana Barbara = | 25
4 C CABRAL "JUNIOR" A BARBARA (A VEZZANI) FONOVISA
43142 EL SOL NO REGRESA La 5A Estacion %= | 41
A AVILA (A REYERO PONTES P.OOMINGUEZ VILLARRUBIA) ARIOLA /BMG LATIN
34147 & LENTO Julieta Venegas % | 31
€ SOROKIN,J.VENEGAS LL.VENEGAS,C.SURDKIN) ARIOLA /BMG LATIN
42 | — DAME ESTA NOCHE Tommy Torres 42
TTORAES {T.TORRES A JIMENEZ) OLE
! QUIERO Tito Rojas 49
J GUNDA MERCED IPJESUS) MP
FUEGO Kumbia Kings = | 13

35128 o

AB.QUINTANILLA 111,C.CK' MARTINEZ {A B QUINTANILLA 11C. CK” MARTINEZ LGIRALDO.J BLOODROCK.S EVANS R FOWLER.C PETTIFORD,G WIGFALL)

EMILATIN

Compiled from a national sampie of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service. A panel of 98 stations (35 Latin Pop, 15 Tropical, 52
Regional Mexican} are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @B Records showing an increase in ayqlence
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-
isters an increase 10 audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on
more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. = Videoclip avaliability. ©2005, VNU Business Media. Inc. All
rights reserved.
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Airplay monitored by h Nielsen
Broadcast Data
~ Systems ~
S| TITLE ARTIST & | TITLE ARTIST
<= | IMPRINT/PROMOTION LABEL <= | I(MPRINT/PROMOTION LABEL
2 | ALGO ESTA CAMBIANDO JULIETA VENEGAS 22 | ELSOLNOREGRESA LA SAESTACION
ARIOLA/BMG LATIN ARIOLA,BMG LATIN
1 TE BUSCARIA CHRISTIAN CASTRO 7. 21 | DAME ESTA NOCHE TOMMY TORRES
ARIOLA /BMG LATIN OLE
3 | VOLVERTEAVER JUANES 23 | LENTO JULIETA VENEGAS
SURCO /UNIVERSAL LATINO ARIOUA /BMG LATIN
4 | PORQUE ES TAN CRUEL EL AMOR RICARDD ARJONA [ 24 32 | HOYCOMO AYER CONJUNTO PRIMAVERA
SONY DISCOS FONOVISA
5 | MEDEDIQUE A PEROERTE ALEJANDRO FERNANOEZ i | TODO ELANO OBIE BERMUDEZ
SONY DISCOS | EMILATIN
6 | OTRAVEZ moo [ 26 30 | COSAOELOESTING ALEXANDRE PIAES
OLE ARIOLA /BMG LATIN
10 | TOCANDO FONOD KALIMBA 19 | ESCUCHA ATENTO LAURA PAUSINS
SONY DISCOS WARNER LATINA
7 | ESTAAUSENCIA DAVIO BISBAL 2% | DICEN POR AHI PABLO MONTERO
VALE /UNIVERSAL LATIND RCA /BMG LATIN
DAME DTRO TEQUILA PAULINA RUBIO 9 23 [ QUELASTIMA ALEJANDRO FERNANDEZ
NIVERSAL LATING SONY DISCOS
14| MIMAYOR SACRIFICIO marco antomosous 3o OYEMICANTO  N.ORE FEATURING DADDY YANKEE, NINA SKY, GEM STAR & BIG MATO
FONOVISA | ROC A FELLA/DEF JAM /IDJMG
12| ELAUTOBUS PEPE AGUILAR 23 | GASOUNA DADDY YANKEE
| SONY DISCOS J £L CARTEL VI
9 | VOYAOLVIDARME DE M! cARLOS Vives K. 3| VIVEME LAURA PAUSINI
| EMILATIN WARNER LATINA
17 | SABES UNACOSA wismicuer [ 33 CORAZON ENCADENADO GRACIELA BELTRAN WITH CONJUNTO PRIMAVERA
AVARNER LATINA UNIVISION
2 | NADAVALGD SINTU AMDR JUANES g 35 | LAFUERZA DEL DESTINO FEY
SURCO /UNIVERSAL LATINO EMI LATIN
16 | DEVIAJE SIN BANDERA % | ELLA BEBE
SONY DISCOS EM! LATIN
27 | AMOR DEL BUENO Sl 35 3 | DEMASIADO PABLD PORTILLO
SONY DISCOS PINA /UNIVERSAL LATINO
i5 | PERDIDOS MONCHY & ALExanorRA [ 37 DILE DON OMAR
JEN v
26 | S1YOME VUELVO A ENAMORAR JENNIFER PENA | 38 VALIO LA PENA MARC ANTHONY
UNIVISION SONY DISCOS
20 | TEQUEDASTE Ha*ASH S 37 | AMOR DELBUENO HECTOR MONTANER
SONY DISCOS VENE /SONY DISCOS
33 | QUESEAS FELIZ wismicuet [ 40 — | ENSENAMEAVIVIRSINT! GILBERTO SANTA RDSA
WARNER LATINA SONY DISCOS
—
» . . R R e a
\d
Airplay monitored by h Nielsen
Broadcast Data
Systems
SE | TITLE ARTIST S TITLE ARTIST
<= | IMPRINT/PROMOTION LABEL <= IMPRINT/PROMOTION LABEL
|
1
2 | PARATI JUAN LUIS GUERRA 12 TRAIGO FUEGO JOSE PENA SUAZO ¥ LA BANDA GOROA
VENE /UNIVERSAL LATIND MP
5 | GASOLINA 0A00Y YANKEE [ 22 % | VOLVERTE A VER JUANES
EL CARTEL V) SURCO UNIVERSAL LATINO
4| LO QUE PASO, PASD 0A00Y YANKEE [FA 19 ELMATRIMONIO EL GRAN COMBO OE PUERTO RICO
EL CARTEL VI SONY DISCOS
3 | PerDIDOS MONCHY & ALEXANORA [ 24 ' 33 | PEROONAME LA VIOA LOS TORDS BAND
J&N UNIVERSAL LATINO
9 | auiero TITOR0JAS § 25 27 | LAMENTO BOLIVIANO AMARFIS Y LA BANOA OE ATAKKE
MP . AMARFICA [J&N
6 | RESISTIRE TONOROSARIO | 26 | 36 = OBSESION (NO ES AMOR) FRANKIE J FEATURING BABY BASH
UNIVERSAL LATINO COLUMBIA /SONY OISCOS
8 | OYEMICANTO  NORE FEATURING CADDY YANKEE NINA SKY GEM STAR & BIG MATO 22 PUNTOY APARTE TEGO CALDERON
ROC-A-FELLAVOEF JAM/IDJMG WHITE LION /BMG LATIN
1 YA NO QUEDA NADATITO NIEVES FEATURING INOIA, NICKY Jama kML 28 - REGGAETON LATINO 00N OMAR
S62 . CHOSEN FEW EMERALO /URBAN BOX OFFICE
7 [ SEESFUMA TUAMOR MARC ANTHONY [llFa 2| pue IVY QUEEN
SONY 0ISCOS | _PERFECT IMAGE
AIRE nrocsete [ 30 K 37 | HIELO WILLY CHIRIND
EMILATIN L_LATINUM
13| VALIO LA PENA MARC ANTHONY 32 HONY TU S| JONY KINITO MENOEZ
| sontDistos L _daN
70 | SOMBRALOCA GILBERTO SANTA ROSA 30 17 JULITD MARANA SULIOVOLTIO
SONY 01SCOS |, WHITE LION /SONY DISCOS
14 | TODO ES MENTIRA FRANKIENEGRON [ 33 - TU QUIERES DURD HECTOR 'EL BAMBIND®
S6Z . NEW ERA UNIVERSAL LATINO
18 | VENTU DOMENIC MARTE IR 35 T S1Y0 ME VUELVO A ENAMORAR JENNIFER PENA
J&N UNNISION
15 | ESTANOCHE TRAVESURA DJ NELSON 28 TODOEL ANO OBIE BERMUDEZ
FLOW UNVERSAL LATIND _ _EMILATIN
2 | LABODA AVENTURA 6 31 DEMASIACD PABLO PORTILLO
PREMIUM LATIN ,_PINA/UNIVERSAL (ATIND
11| VEN OEVORAME OTRA VEZ CHARLIE CRUZ 40 | ENAMORAITO 0SCAR O'LEON
$62 SONY DISCOS
26 | ENSENAMEAVIVIRSINTI GILBERTD SANTA ROSA 31" NADA VALGO SN TU AMOR JUANES
SONY DISCOS . SURCO/UNIVERSAL LATINO
16 | HoY L0 A FEATURING CHEKA [ 33 | PIEORAS Y FLORES GILBERTO SANTA ROSA
LATINFLAVA | SONY DISCOS
17 | vOY A OLVIDARME OE MI carLosvives [ 40 TE ENCONTRARE NORIEGA FEATURING TITO EL BAMBIND
EMI LATIN CUTTING

Airplay monitored by N Nielsen

Broadcast Data
Systems
TITLE
IMPRINT/PROMOTION LABEL

ARTIST

TITLE
IMPRINT/PROMOTION LABEL,

ARTIST

2 AIRE INTOCABLE 24 SIPOR MI FUERA LOS INVASORES OE NUEVO LEDN
EMILATIN Mi LATIN

1 HOY COMO AYER CONJUNTO PRIMAVERA 9 FUEGOD KUMBIA KINGS
FONOVISA EMI LATIN

3 EL VIRUS DEL AMOR LOS TUCANES DE TIJUANA 30 MI PRIMER AMOR POLO URIAS Y SUMAQUINA NORTENA
UNIVERSAL LATINO FONQVISA

4 VOLVERE K-PAZ DE LA SIERRA 21 TU NUEVO CARINITO LOS RIELEROS DEL NORTE
UNIVISION FONOVISA

5 ESTA LLORANDG MI CORAZDN BETO 'Y SUS CANARIOS 29 SIIVVO Nr|]E VUELVO A ENAMORAR JENNIFER PENA
DISA UNIVISION

7 ADIDS AMDR TE VAS GRUPD MONTEZ DE OURANGO 36 YTEVICON EL CONJUNTO ATAROECER
DISA MUSIMEX  UNIVERSAL LATINO

16 LA SORPRESA LOS TIGRES OEL NORTE R SENOR MESERO BRONCO: EL GIGANTE DE AMERICA
FONOVISA FONQVISA S

20 UNA LIMOSNA ADOLFO URIAS Y SULDBO NORTEND ABEJA REINA LA ORIGINAL BANDA EL LIMON
PLATING /FONQVISA UNIVERSAL LATINO

10 CONTIGO YO APRENDI A OLVIDAR PATRULLA 81 PA QUE SDN PASIONES CONJUNTO PRIMAVERA
DISA FONOVISA

8 SI ME VAS A DEJAR LALO MORA LOCA ANA BARBARA
DISA FONOVISA

22 S LA QUIERES LOS HOROSCOPOS OE DURANGO ESPERANZAS GRUPQ MONTEZ DE QURANGO
PROCAN /DISA . DISA

6 QUIERD SABERDET! GRUPO MONTEZ DE DURANGO 9 SABES UNA COSA LUIS MIGUEL
DISA WARNER LATINA
TU PONTE EN MI LUGAR LOS HURACANES DEL NORTE [ - A USTED BETO Y SUS CANARIOS
UNIVISION A

" TE APUESTO LO QUE QUIERAS PESADO AMANOS LLENAS ISABELA
WEAMEX /WARNER LATINA DISA
OJALA QUE TE MUERAS PESAOD SOMBRAS LOS TEMERARIOS
WEAMEX WARNER LATINA | FONQVISA
YO ME QUEDE SIN NADIE LA AUTORIDAD OE LA SIERRA 37 | EhéTU BASURA £L POOER OEL NORTE
DISA DISA
YA SDY FEUZ BANDA EL RECOOO LA CHICA DEL BIKINI AZUL LOS NIETOS
FONQVISA UNIVERSAL LATING

33 | LOMEJORFUEPERDERTE  JULIO PRECIADD ¥ SUBANDA PERLA DEL PACIFICO BIENVENIDD AL AMDR OUELO
ARIOLA /BMG LATIN | _UNIVISION

13 LA ULTIMA CANCION GRUPO BRYNOIS CELDSO EL CHALINILLO
DISA _LASIERRA _

18 ROSAS OIANA REYES MI MAYDR SACRIFICIO MARCO ANTON!O SOLIS
MUSIMEX /UNIVERSAL LATING FONOVISA

i ———
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BY MICHAEL PAOLETTA

On a recent Friday night,
DJ/producer Erick Morillo
manned the turntables at
the Crobar club in New
York. While spending
his weekend nights in
DJ booths in clubs
around the world is the
norm for him, this
evening was special:
The globe-trotting
DJ—and more than
4,000 dance/elec-
tronic enthusiasts—
was celebrating the
release of his debut
artist album, “The 2
Sides of My World.”
Morillo’s label, Sublimi-
nal, issued the aptly titled
four-disc set Jan. 25; Caroline is
distributing it. Three of the discs
spotlight the DJ side of Morillo,

while the fourth focuses on him as
an artist/producer.

The fourth disc—the artist album
—contains, like numerous hip-hop
ventures, appearances by several
guest acts. They include Sean “P.
Diddy” Combs, DJ Rap, Boy George,
Audio Bullys and Terra Deva.

Monillo, who retains all publishing
rights, says these recordings were
based on relationships.

“These are people that have
entered my life at one point or
another,” he explains. At the same
time, by incorporating some power-
ful names into the mix, Morillo
hopes that “2 Sides” will help make
dance music “as big as hip-hop.”

But for this to happen, people
must be able to connect the dots
hetween Morillo’s two worlds:
celebrity DJ and artist.

Subliminal marketing coordinator
Robyn Smith, who notes that the
album has been consistently selling

around 500 units per week, expects
sales to rise as Morillo’s promotional
duties in the United States increase.
“2 Sides” has a suggested retail price
of $19.98.

A well-known entity throughout
Europe. Morillo will spend more time
in his American backyard, doing in-
stores and touring, Smith says. “It’s
time for Ertck’s music to hit in a hig
way in the U.S.”

During the last five years, Crobar
national music director Alex Omes
has watched Morillo’s popularity
grow in the United States. “He’s one
of the most talented DJs out there—
and he puts on an amazing live
show,” he notes. “Perhaps the label
needs a crossover-oriented promo-
tional push to make more people
aware of him.”

For this to happen, though, dance
music must first be made acceptable
by the mainstream. “The music needs
to be in the foreground—and not in

the background of a TV ad,” savs Alan
Freed, music director/dance music
producer for XM Satellite Radio’s
BPM channel.

In underground clubs, several [DJs
are championing the album’s lead
single, “What Do You Want” (featur-
ing Deva). Meanwhile, many video
DJs are programming the interna-
tional single, “Break Down the
Doors” (featuring Audio Bullys),
which stars Naomi Campbell.

Brad Roulier, a partner in dance
music e-tailer beatport.com, which
will soon begin selling downloads of
“2 Sides.” has high expectations for
the release. “We expect it to be one of
our top 10 sellers,” he says.

Freed predicts a similar reaction
to “What Do You Want” on the
BPM channel.

Steve Hulme is Morillo’s business
affairs manager, while Sarah Varley
handles his bookings. Both are part
of the Subliminal family.

In the mood for some sweet, smart and stylish sounds for
that upcoming party? Well, DJ/producer Kaos—formerly of
Ghost Cauldron and Terranova—delivers the goods on his
solo debut album, “Hello Stranger,” which Studio-distributed
K7 issues March 1.

With what may be the artist’s most focused set, “Hello
Stranger” does not hit the listener over the head with obvious
beats or meandering rhythms. Instead, the Berlin-based
Kaos—a former model for Stiissy—has concocted a lively
recording that is as delicate as it is powerful.

Guests include the Rapture’s Matt Safer, Kings of Conve-
nience’s Erlend @ye, Captain Comatose’s Snax, Daniel Wang

=..  Beqt
Box.
® O

Jason
By Michael Paoletta

Friedman.
With such
mpaoletta@billboard.com

a diverse
group, it
should not
come as a
surprise
that the
music is
equally

eclectic,
encompassing funk, disco, electyonic and rock.

So, while “Hello Stranger” makes a postcard-perfect
soundtrack for a Saturday-night house party, it also works
incredibly well as the backing track for the following
morning’s brunch. Choice jams include “My Reputation,”
“Town & Countryman,” “Feel Like I Feel” and “Lessons in
Love” (featuring @ye’s dreamy vocals).

Another must-have release traveling through the Studio
distribution system is the latest installment in Defected
Records’ “In the House” series. The triple-CD collection, lov-
ingly beat-mixed by Joey Negro, is a blend of the old (Brenda
Taylor’s “You Can’t Have Your Cake and Eat It Too”) and the
new (“Most Precious Love” by Blaze Presents Underground
Dance Artists United for Life Featuring Barbara Tucker).

In the singles department, do not overlook Ben Watt’s
double-A-sided Buzzin Fly/Astralwerks single, “Pop a Cap
in Yo’ Ass”/“Attack, Attack, Attack,” featuring British

R&B/hip-hop artist Estelle and Philadelphia MC Baby Blak,
respectively. Both jams cull from different areas of house
music pioneer Larry Heard’s very vibrant aural palette.

NEWSY NEIGHBORS: U.K. dance-pop label All Around the
World has secured the rights to release the super-hot track
“Really Saying Something” by Solasso Vs. Bananarama (Beat
Box, Billboard, Jan. 15). A commercial release is forthcoming.

Los Angeles-based duo Second Sun—featured on Paul Van
Dyk’s 2004 single “Crush,” which was culled from the artist’s
Grammy Award-nominated album “Reflections”—has com-
pleted its debut album. “Inside Out” arrives April 19 by way of
System Recordings; the album includes a guest vocal turn
from Tiffany. Yes, that Tiffany.

British production duo Manhattan Clique (aka Chris
Smith and Philip Larsen) are working on Andy Bell’s solo
album and a B-52’s remix project (Beat Box, Billboard,
July 3, 2004).

In addition to the previously mentioned duets with Clau-
dia Briicken (formerly of Propaganda, now one-half of
Onetwo), Bell is recording a duet with Scissor Sisters
frontman Jake Shears, according to Smith. (If you ask us,
this has all the makings of a modern-day Donna Summer/
Barbra Streisand duet.)

MIAMI BOUND: San Francisco-based Om Records celebrates
its 10th anniversary this year. To mark the occasion, Om has
partnered with BPM magazine to host a party March 24 at the
Mansion club in Miami.

Confirmed DJ/artists for the soiree—which coincides
with the Winter Music Conference and M3 Summit—
include Kaskade, Mark Farina, Colette, Greenskeepers and
Groove Junkies.

This year, much cherished British label Defected will host
two distinctly different parties in Miami.

The first (March 23 poolside at the National Hotel), dubbed
the Original Pioneers, showcases such house music innova-
tors as Kenny “Dope” Gonzalez, Blaze, Danny Krivit, Barbara
Tucker and others.

The second (March 24 at the Amika club) features the
newer generation of house music players, including Sandy
Rivera (aka Kings of Tomorrow), Martin Solveig, Copyright
and Soul Central.

KAQS: CREATING DELICATE BUT POWERFUL MUSIC

On March 26, the seventh annual Ultra Music Festival
will bring the 20th annual WMC to a close. This year’s
UMF will spotlight more than 200 artists and DJs, includ-
ing Paul Van Dyk, Tiésto, Carl Cox, Erick Morillo and
Junkie XL.

FOR THE RECORD: Sander Kleinenberg will not be the
guest DJ at the Murk-hosted party March 26 at the Amika
club in Miami (Beat Box, Billboard, Feb. 12). Additionally,
Kleinenberg’s manager, Olga Heijns of Unmanageable
Artists, says the DJ/producer is not confirmed to remix a
track for Murk Classics.
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g2 IN Nielsen
- | € SoundScan
2|z S TITLE Artist
= | o [ IMPRINT & NUMBER/DISTRIBUTING LABEL
s¥e NUMBER 1 s8¢ 2 Weeks At Number 1
1 |— WE WILL BECOME SILHOUETTES The Postal Service
PQP 706 <
217 SOLDIER M. JOSHUA RENIX)/LOSE MY BREATH (P RAUHORER/M. JOSHUA MIXES) Desty's i et TL 8L e 2
COLUMBIA 7032/SONY MUSIC @ €
3|2 TEMPTED TO TOUCH (REMIXES) Rupee =
ATLANTIC 93646/AC € €3
6 | 5 {1-1| THE DISTRICT SLEEPS ALONE TONIGHT The Postal Service %=
SUB POP 10612 (B @
411 BREATHE Erasure %
MUTE 9259 €3
NE WE MIGHT AS WELL BE STRANGERS  Keane Vs. DJ Shadow
INTERSCOPE 004254 &
5| 3 GALVANIZE The Chemical Brothers Featuring Q-Tip =
FREESTYLE DUST 7659/ASTRALWERKS @@ €3
10/ 10 TURN ME ON (REMIXES) Kevin Lyttle =2
ATLANTIC 88374/AG G® €3
91 4 KILLER 2005 (P. RAUHOFER/MOREL/DJ MONK/J. ALBERT MIXES}  Seal
WARNER BROS. 42777 @ €
71 6 ENJOY THE SILENCE...04 Depeche Mode =
MUTE/REPRISE 42757/WARNER BROS. €@ €
MIND OF THE WONDERFUL  Blank & Jones Feat. Elles
WATER 060521/VARESE SARABANDE (&
! DON'T MAKE ME COME TO VEGAS (TIMO MAAS REMIX) Tori Amos
EPIC 79888/SONY MUSIC €@
N WHEN THE DAWN BREAKS/I LIKE IT Narcotic Thrust
YOSHITOSHI 013 DEEP DISH @ €3
13] 9 STILL (REMIXES) Tamia
ELEKTRAVATLANTIC 67624/AC @ €3
121 1 HOME Suzanne Palmer
STAR691291 @ €3
15| 24 LEFT OUTSIDE ALONE (J. NEVINS REMIX) Anastacia =
DAYLIGHT/EPIC 75705/SONY MUSIC € €9
201 — ONLY IF | Kate Ryan
WATER 0B434/VARESE SARABANCE
1121 NASTY GIRL Inaya Day
STARES 1299 @ €
23|19 WHO IS SHE 2 U (REMIXES) Brandy =
ATLANTIC 33389'AC @ €
X3 WAITING FOR ALEGRIA Tony Moran & Ric Sena Present Zhana Saunders
TOMMY BOY SILVER LABEL 2484/TOMMY BOY @ €3
E-EN 1| WHAT YOU WAITING FOR? Gwen Stefani =
INTERSCOPE 003645 _ @
221 — SWAY (JXLIPASSENGERZIRALPH! MIXES)/SPIDER-MAN THEME (XL REMX)  Michael Buble
143/REPRISE 42740/WARNER BROS. €
251" —! LOVE PROFUSION Madonna =
MAVERICK 42703 WARNER BROS. @ €
"11)] HOLE IN THE HEAD {A. VAN HELDEN REMIX) Sugababes =
INTERSCOPE 002701 @
17113 JUST BE Tiesto Featuring Kirsty Hawkshaw =

BLACK HOLE 33236/NETTWERK @ €3
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Bilboord  RADIO AIRPLAY..

2005 2005

HOT DANCE

. Airplay compiled b &
k= play compiled by B e sen o
[ Broadcast Data b3
| TITLE Systems Artist 2
IMPRINT & PROMOTION LABEL L

s NUMBER 1 s®¥: 1 Week At Number 1

ALL THIS TIME Jonathan Peters Presents Sylver Logan Sharp
ULTRA

1, 2 STEP Ciara Featuring Missy Elliott
SHO'NUFF-MUSICLINE/LAFACEZZOMBA

HOW WOULD U FEEL
DMI/ULTRA

LET ME LOVE YOU
3RD STREET/}/RMG

PUT 'EM HIGH
ULTRA

David Morales With Lea-Lorien

Mario

Stonebridge Featuring Therese

THE WEEKEND Michael Gray
| ULTRA

| BELIEVE IN YOU Kylie Minogue

CAPITOL

SICK AND TIRED Anastacia

DAYLIGHT/COLUMBIA
SINCE U BEEN GONE
RCA/RMG

Kelly Clarkson

so Q0w Q-

] LOSE MY BREATH Destiny's Child

COLUMBIA -}
SURRENDER Lasgo
ROBBINS
RICH GIRL Gwen Stefani Featuring Eve

N (NTERSCOPE
HOW DID YOU KNOW? Mynt Featuring Kim Sozzi
NEUTONE
IT'S YOU Sin Plomo
TOMMY BOY SILVER LABEL/TOMMY BOY
SAND IN MY SHOES Dido
ARISTA/RMG
WITHOUT LOVE Sun
WAAKO
TIME Therese
ROBBINS
TEMPTED TO TOUCH Rupee

1 ATLANTIC
CALL ME Anna Vissi
VANILLA/MDOA
LFBY(IS)U DON'T KNOW ME BY NOW Aubrey
UBBIN
CALL ON ME Eric Prydz
ULTRA
RUNAWAY iio
MADE ]
THE WONDER OF IT ALL Kristine W
TOMMY BOY SILVER LABELTOMMY BOY
| WALK INTO THE SUN Dirty Vegas
B capitor
SO MANY TIMES Gadjo

SUBLIMINAL

MARCH 5

;g'..m -w .m -_- LAST WEEK

| VARIOUS ARTISTS

. /| DEPECHE MODE

| THE CRYSTAL METHOD
o V227176

TOP ELECTRONIC

Bilboord* ALBUMS.

Sales data compiled by N
Nielsen

SoundScan
ARTIST

IMPRINT & NUMBER/DISTRIBUTING LABEL

il s¥%: NUMBER 1 s¥4¢ 2 Weeks At Number 1

Title

| VARIOUS ARTISTS Fired Up! 2
RAZOR & TIE 89091
| THE POSTAL SERVICE Give Up

SUB POP 595" [H]

THE CHEMICAL BROTHERS
| FREESTYLE DUIST 63282"/ASTRALWERKS

SCISSOR SISTERS
UNIVERSAL 002772"/UMRG {M]

| THE RIDDLER & VIC LATINO
ULTRA 1249

| LCD SOUNDSYSTEM
DFA 63344/CAPITOL [H]

BRAZILIAN GIRLS
VERVE FORECAST 003229°NG_[H}

| ERASURE

Push The Button

Scissor Sisters

Ultra.Dance 06

LCD Soundsystem

Brazilian Girls

Nightbird
B MUTE 9260
! VARIOUS ARTISTS Fired Up!

RAZOR & TIE 83077

| VARIOUS ARTISTS
PERFECTO 90728/ THRIVE

Perfecto Presents: The Club

mM83 Before The Dawn Heals Us
GOOOM 9281/MUTE [H)

| SOUND TRIBE SECTOR NINE
| SYSTEM 50961

TIESTO Parade Of The Athletes
B BLACK HOLE 30393*/NETTWERK M)

THE HAPPY BOYS
ROBBINS 75051

Artifact

Dance Party (Like It's 2005)

Ministry Of Sound: The Annual 2005
I ULTRA 1240

ZERO 7 When It Falls
ULTIMATE OILEMMAVELEKTRA 61558"/AG [H]}

VARIOUS ARTISTS
MADACY 4381

30th Anniversary Collection: Ultimate Disco

A Grand Don't Come For Free

| LEMON JELLY '64-'95
4AD 40187-/BEGGARS BANOUET

| FATBOY SLIM Palookaville
| ASTRALWERKS 74472"VIRGIN

1| PAUL OAKENFOLD Creamfields

PERFECTO 90724/THRIVE

A.B. QUINTANILLA 11l PRESENTS KUMBIA KINGS
EMI LATIN 77055

Los Remixes 2.0

Remixes 81-04
MUTE/REPRISE 48781/ WARNER BROS.

| THE PRODIGY
XL/MAVERICK 47980/ WARNER BROS

q

Always O ed, Never 0

39

Legion Of Boom

@ Dance Anplay Uitles showing an increase In detections over the previous week, regardless of chart movement Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 8 dance stations are electromically monitored 24 hours a day, 7 days a week Songs ranked by number of detections. A title which has been on the chart for more than 20 weeks will generally not
ceceive a bullet, even if it registers an increase in detectians. Titles beiow the top 15 are removed from the chart after 26 weeks. ©2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. @ Electronic Albums with the greatest sales gains this week. @ Recording Industry Assn. 0f America (RIAA] certification for net shipment of 500,000 album units {Gold). A RIAA centification for net ship-
ment of 1 milion units (Platnum). 4p RIAA certification for net shipment of 10 milfion units (Diamond}. Numeral following Platinum or Diamand symbol indicates alburm's multi-piatinum ievel. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA muiplies shipments by the aumber of discs and/or tapes. *Asterisk indicates LP 1s availabie. Most tape prices, and CO prices for BMG and
WEA Iabels, are suggested hists. Tape prices marked EQ, and all other CD prices, are equivalent pnces. which are projected trom wholesale prices. [M]indicates past or present Heatseeker title. © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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|8 %8
iis £ 3
g’ % TITLE JMPRINT & NUMBER/PROMOTION LABEL Artist g E 8| TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist

e NUMBER 1 3¢ 1 Week At Number 1 26 ] 30 36 I'M DONE KNG BRAIN 51608/ARTEMIS King Brain Presents N.I.C. =
2. (|5 POP!ULAR (GUIDO/WAYNE G/P. PRESTA/J. BUDZ MIXES) coumsiarii Darren Hayes 27 ) 32| 33 FREE THE WORLD (JASON RANDOLPH REMIX) sa1ai promo LaToya Jackson
4110 SHOW IT oMM BOY SILVER LABEL 24667TOMMY BOY Friburn & Urik 21117 HOW COULD | LIE (RALPHI & E. BAEZ MIXES) woas proMo Angel
S|19 | BELIEVE IN YOU capimat promo Kylie Minogue <@ ‘A 34| 38 1, 2 STEP (REMIXES) SHONUFF-MUSICLINE/LAFACE PROMO/ZOMBA Ciara Featuring Missy Elliott =
8115 BREATHE wmuresse Erasure® (30} 38| — CALL ME  vaniLiA PROMO/MODA Anna Vissi
3|8 U AIN'T THAT GOOD smarss 276 Sheila Brody 31)42| — FILTHY GORGEQUS  470UCH 0F CLASS/UNIVERSAL 015/UMRG Scissor Sisters
7|1 LA LA (SHARP BOYS/F. GARIBAY MIXES) crrren prROMO Ashlee Simpson = & POWETPICK &8
114 SOLDIER (REMIXES) cotumsia 7022 Destiny's Child Featuring T.1. & Lil Wayne = £32 } 44| — WHATEVER 100N BEACH PROMO/EPIC Jill Scott =
11] 20 AVALON  ASTRAIWERKS 70987VIRGIN Juliet 33} 39|46 SUPERFLY (LOUIE VEGA REMIX) RHINO PROMOWARNER STRATEGIC MARKETING Curtis Mayfield
1218 | AM (THE RISING) [J. ROCKS/FRISCIA & LAMBOY/GUISEPPE D/J. BARRINGER MIXES) carzosor Taborah 34] 40| — -8 SET IT FREE .vmprovo Jason Walkerh
613 KILLER 2005 (P. RAUHOFER/MOREL/DJ MONK/J. ALBERT MIXES) wasnenros 42717 Seal 35) 41|47 | WILL (ORANGE FACTORY MIXES) rust promo Oryon
14| 21 HOW CAN | BE FALLING (D. AUDE/D. TSETTOS/M. RIZZO/PRESTA/RANPAGE) 13 promo Jennifer Green W 26| 14 THE WONDER OF IT ALL (REMIXES) T1ommy BOY SILVER LABEL 2460/TOMMY BOY Kristine W
181 26 MAYBE (ILLICIT/BINI & MARTINI/ALMIGHTY MIXES) jseromo Emma 29| 25 I3 FEEL YOU AlsoNGROOVES COM 007 Alyson
17| 24 JUST LET GO caprroL 70440 Fischerspooner 38) 46| 50 MOST PRECIOUS LOVE kNG STREET 1135 Blaze Featuring Barbara Tucker
19] 22 GALVANIZE  FREESTYLE DUST 76599 ASTRALWERKS The Chemical Brothers Featuring Q-Tip 2 ‘M 35| 29 HIT MY HEART  5enz STReET/ZX 03 wWAAKO Benassi Bros. Featuring Dhany
22| 30 HOME syagsa i1 Suzanne Palmer  JCUN 27| 16 DA YA THINK I'M SEXY? (REMIXES) wanner BROS. 42776 Rod Stewart
911 HOUSE OF JUPITER {JUNIOR/P. BAILEY/BORIS MIXES) 00YSSEV/SONY CLASSICAL 022/0vM Casey Stratton 31|27 HOME (REMIXES) SIMPLYRED.COM PROMO/RED INK Simply Red
10] 2 BACK TO LOVE  acr2o07music PLaNT Rachel Panay 353 HOT SHOT DEBUT :J3¢
20|28 FAIRYTALE raoikaL 211 The Replacement Featuring Maria Neskovski 42 HE GIVES MORE waako 13 Raw Deal Featuring Toni Ann Bardel!
13 12 | WANNA BE DOWN {SCUMFROG/SPACE COWBOY MIXES) AvEXNITEGRODVES 20ING STREET M-Flo Loves Ryuichi Sakamoto 43)48| — | LIKE 1T smrssizs9 Decibel Featuring LaVeetra
24| 31 WAITING FOR ALEGRIA  T0MMY BOY SILVER LABEL 2454TOMMY BOY Tony Moran & Ric Sena Present Zhana Saunders 45|42 TEMPTED TO TOUCH (LENNY B./FORD/DJ VOLUME/ERIC S. MIXES) arLanticosss Rupee =
15| 6 KUMBALAWE (ROGER SANCHEZ MIXES) CiraUE 0U SOLEIL PROMO Kumbalawe 45 RICH GIRL wrtesscore prOMD Gwen Stefani Featuring Eve =
25| 34 LOVE IS A DRUG (CREAMER & K REMIXES) v ove mporT Rosko W 37| 32 SHADOWS  10MMy BOY SILVER LABEL 2462/TOMMY BOY House.0f Voodoo Featuring Emily Jaffe
28| 35 STRESS weekD oo Danny "Buddah" Morales a7 NASTY GIRL staree 1299 Inaya Day
16| 7 I HALF A MILE AWAY  nesuLa 966923 Dehby Holiday - 33119 SILENCE 2004 nerwenk szt Delerium Featuring Sarah McLachlan
23|13 TRUE FAITH cereromo K= BCIA 43| 40 PUT 'EM HIGH uiraa s Stonebridge Featuring Therese

ol 47| 39 CALL ON ME uuraaizes Eric Prydz %

@ Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles befow the top 20. The Club Play chart is compiled from a national sample of reports from club DJs. <2 Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-singie, or CD single respec-
tively, bxsed upon availability. On Dance Singles Sales chart. (& CD Single available. € Vinyl Maxi-Singie available. €3 CD Maxi-Single available. ©2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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‘More’ In Store For Gilman

Former Epic wunderkind Billy
Gilman is back with a new label
deal on California-based Image
Entertainment.

His first album for the label,
titled “Everything and More,” is
due May 3. It was produced by
Sandy Linzer. The first single, the
title track, has just shipped to
country radio.

Gilman burst onto the country
music scene in 2000 at age 11 with
his top 20 debut single, “One
Voice.” That song appeared on his
first of four albums for Epic, which
was certified double-platinum by
the Recording Industry Assn. of
America. The next two albums,
“Classic Christmas” and “Dare to

Dream” each

work Nicholson’s existing catalog

went gold.
He will turn
17 May 24.

SIGNINGS: Pat
Alger has
signed with
Matt Lindsey
Music for pub-
lishing repre-
sentation.
Alger, who was

Nashville
chqe_

By Phyllis Stark

pstark@bitiboard.com

for new licensing uses and seek
out opportunities for him as a
songwriter and producer in the
film and TV industries.

Nicholson won a Grammy for
best contemporary blues album in
2001 for producing Delbert McClin-
ton’s “Nothing Personal.” He has
also produced the Judds, T. Gra-
ham Brown and Columbia Records
newcomer Jessi Alexander.

His songs have appeared in the

to its artist roster. Heddin hails

ASCAP’s coun-
try songwriter of the year in
1992, has written hits for Garth
Brooks, Hal Ketchum and
Trisha Yearwood.

Songwriter and Grammy Award-

Asleep At The Wheel
Takes ‘A Ride With Bob'

BY JIM BESSMAN

Ray Benson and Asleep at the
Wheel’s debt to Western swing king
Bob Wills comes to the fore once again
with a new stage production.

Benson and the band star in “ARide
With Bob: From Austin to Tulsa,” a
two-act musical drama that Benson
wrote with Anne Rapp, the screen-
writer of “Dr. T & the Women” and
“Cookie’s Fortune.”

BENSON: MET BOB WILLS BRIEFLY IN 1973

The production will have a lim-
ited engagement March 3-6 at the
State Theater in Austin. The last day
coincides with what would have
been the 100th birthday of Wills,
who died in 1975.

Benson is planning to record a
soundtrack CD and, possibly, a DVD
version of the musical, which could
be extended and brought to other
cities if successful.

The show recounts “the conversa-
tion we never had |[with Wills],”
Benson says. It ends with a 30-minute
Asleep at the Wheel “mini-concert,”
featuring Wills songs not performed
during the play, plus such Asleep at
the Wheel classics as “Route 66” and

“House of Blue Lights.”

Benson recalls the band’s near-miss
meeting with Wills.

“We'd had a lot of success with [the
Wills standard] ‘Take Me Back to
Tulsa’ and went to meet Bob in Dallas
in 1973 when he was recording his
last album, ‘For the Last Time, ”
Benson says. “They wheeled him out
in a wheelchair and said he was really
tired and that we should come back
the next day. That night he had a
stroke, went into a coma and died
two years later. So we never did get
to talk to him.”

“A Ride With Bob” uses the premise
of a surreal meeting on a tour bus to
frame what that conversation might
have been like.

“We talk about how we've carried
his music on—and the disillusion-
ment I’ve sometimes had in trying to
keep it going,” Benson says, noting
the difficulties both acts faced in “rec-
onciling” swing and jazz within a
resistant country music format. “He
had the same conflicts we had, but he
always stood his ground and got his
way because he was Bob.”

Wills remains “the most important
figure of his era in Texas culture,”
Benson says. And he can build a case
for that assertion.

“He brought drums, electric
instruments and Western dress to
country music,” Benson says.
“We’re just trying to show why
people like George Strait are still
playing his music.”

“A Ride With Bob” is presented by
Texas grocery chain H-E-B (also cel-
ebrating its centennial) with addi-
tional support from the Texas Com-
mission on the Arts and from Buick.
The auto maker came onboard after
Benson sent it a picture of Wills at a
Buick dealership.

winning producer Gary Nicholson
has signed with Brewman Music &
Entertainment for film and TV
representation. The company will

films “Urban Cowboy,” “Major
League,” “Message in a Bottle” and
“Happy, Texas.”

Nashville-based Vivaton
Records has added Marty Heddin

13 years.

album for a summer release.

GILMAN: HAS A NEW PROJECT FOR IMAGE

from Garland, Texas, and has been
performing in his home state for

He is in the studio with producer
Carson Chamberlain recording an

MACK VICKERY
52

You’re yodelin’ with [immie Rodgers now
Blowin’ harp with Jimmy Reed
Down here on earth
Your gentle soul
And generous spirit

Will live on forever in all our hearts.

Larry, Peggy, Sophie, Rosie, Toonce

And all your many friends and fans
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-] Sales data compiled by R ® i o
%‘ 2 k Nielsen z E = z
%] = 7 =
7 ARTIST SourdScan Title | % & o | ARTIST Title | %5
3|S IMPRINT & NUMBER/DISTRIBUTING LABEL & e 3R IMPRINT & NUMBER/DISTRIBUTING LABEL & E
2 % 2713938 DWIGHT YOAKAM The Very Best Of Dwight Yoak 1C
¥e NUMBER 1 3% 3 Weeks At Number } REPRISE 7B364/RHIND (18.98 CD) y iy
20011 KENNY CHESNEY Be As You Are: Songs From An Old Biuve Chair | 1 38 144139 LEE ANN WOMACK Greatest Hits | 2
BNA 61530/RLG (18.98 CD) MCA NASHVILLE 001883/UMGN {12 98 CD)
615 GRETCHEN WILSON A Here For The Party | 1 A 32 | 31 IOl oRle Let's Be Us Again | 2
EPIC 30903/SONY MUSIC {18.98 EQ €D}
513 RASCAL FLATTS A Feels Like Today | 1 Il 37 | 35 REBA MCENTIRE @ Room To Breathe | 4
LYRIC STREET 165049/HOLLYW0OQ (18.98 €D} MCA NASHVILLE 000451/UMEN (8.98/12 98)
412 SHANIA TWAIN A’ Greatest Hits | 1 41|37 ANDY GRIGGS This | Gotta See | 7
MERCURY 003072/UMBN {13.98 CO) RCA 59630/RLG (16 98 CD)
1= VARIOUS ARTISTS Totally Country Vol. 4 | 1 a2 14244 SOUNDTRACK e Blue Coliar Comedy Tour: The Movie | 15
SONY BMG/WEA/UNIVERSAL 67287/RLG (18.98 CD) WARNER BROS 43424/ WRN 18.98 CD)
- . 36|36 LONESTAR 4 From There To Here: Greatest Hits | 1
5 GREATEST GAINER $‘ BNA 67076/RLG (12 98/18 98 ' v res e
98 TIM MCGRAW &° Live Like You Were Dying | 1 44 )] 43|43 JEFF BATES Rainbow Man | 14
CURB 78856 {15.98 CO} RCA 67071/RLG (11.98/17 98) [M]
3 | — LEE ANN WOMACK There's More Where That Came From | 3 45 § 47 | 42 Tel{-\CE ADKINS @ Greatest Hits Collection, Volume 1 | 1
MCA NASHVILLE 003073*/UMGN {1398 D) CARITOTBISI2(10.98/16'36)
70 7 TOBY KEITH A2 Greatest Hits2 | 2 40| 34 LEANN RIMES @ Greatest Hits | 3
DREAMWORKS 002323/UMGN (1398 CD} rea s CURB 78325 (18.98 C0)
B 45 | 40 GARY ALLAN o See IffCare | 2
816 MGCENoAgﬁfE OSO;ESQEJN (; weo) 50 Number Ones | 1 MCA NASHVIELE 00011 1/UMGN (8.98/12.98)
2 - 48 | 53|46 PHIL VASSAR Shaken Not Stirred | 10
M 9 Slggg;nzé(i:;o/\:nm (1898 €D Horse Of A Different Color 1 ARISTA NASHVILLE 61591/RLG 16.98 CO)
: 49 } 51|48 RANDY TRAVIS The Very Best Of Randy Travis | 10
101 4 !:.UEH:;BI\EIE?(IISJIC\/DI)ES This Woman | 2 WARNER BROS. 78396 RKIND (18.98 CD) y Y
3 148 |47 DIXIE CHICKS @ Top Of The World Tour Live | 3
12110 gfymwlcﬁgaﬁﬂ:EY 4 When The Sun Goes Down | 1 MONUMENT/COLUMBIA 30734/SONY MUSIC (13,98 EQ.CD) P
- - 46 | 41 SHEDAISY Sweet Right Here | 2
259 HOT SHOT DEBUT :J% LYRIC STREET 165044/HOLLYWOOD (18 98 CD) ¢
50| 58 BILL ENGVALL A Decade Of Laughs | 27
gslh!‘glﬂEWA":HEPI-OS‘U?V';LI)ZJOOl ME 1398 CO! Songs | 13 JACK/WARNER BROS. 48815/ WRN 113.98 CO) 4
52|63 JEFF FOXWORTHY The Best Of F rthy: ble Wide, Single Minded | 10
13" SiﬁﬁgasﬁvAnlLﬂ-osEnsﬁucA(zu95/1335) Mud On The Tires | 1 WARNER BROS 73903/RHINO {18.38 CD/DVD) 2REstDietiFo o DrubleiNg de s ngleMfile
— e 54 | 60 ELVIS PRESLEY Elvis: Uitimate Gospel | 30
17 115 cliETIJLl; g&?&y A Be Here | 1 RCA 67866/BMG STRATEGIC MARKETING GROUP {18 98 CO) Y P
4]
3 — = W 57|52 ALABAMA Ultimate Alabama: 20 #1 Hits | 10
15113 MARTINA MCBRIDE A Martina | 1 RCA 64196 BMG STRATEGIC MARKETING GROUP {13 98 CO)
RCA 54207/RLG {11.98/18 98) :
- PACESE ER © 49145 BCE\EQ?E&;E%JEDOINES 50 Years Of Hits | 20
X I ' ¥ !
S 60| 56 CROSS CANADIAN RAGWEED Soul G
2| g hﬁg&,ﬂoﬁ LYN'\Clm VanLearRose | 2 UNIVERSAL SOUTH 001688 (1298 CO) oulGravy | 5
1298
<l - ' 5947067 RON WHITE Drunk tn Public | 11
18116 BROOKS & DUNN e The Greatest Hits Collection Il | 2 PARALLEL/HIP-0 10 582/UME (1298 CO) [M]
ARSTENASHVIIL A7 /ArOie S8to) i 59 |54 JOHN DENVER Definitive All-Time Greatest Hits | 9
19121 SUGARLAND Twice The Speed Of Life | 19 RCA 50764/BMG STRATEGIC MARKETING GROUP (18,38 CD)
MERCURWOG2 1 72/UNGNIIS IS CONEMT 5851 DARRYL WORLEY Darryl Worley | 12
26| 22 JIMMY BUFFETT 4 License To Chill | 1 DREAMWORKS 002322/UMGN {1388 CD)
A o) 26155 RANDY TRAVIS Passing Through | 23
14| — TRACY BYRD Greatest Hits | 14 WORD-CURB 86348WARNER BROS, (18.98 CD}
BNA 84861/RLE (1835 C0) 63 | VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume One | 33
27 | 24 MONTGOMERY GENTRY @ You Do Your Thing | 2 GAITHER MUSIC GROUP 42459 {1898 CD)
COLUMBIA 90558/SDNY MUSIC 118 98 EQ CD) ST 62 | 53 JOE NICHOLS Revelation | 3
30| 26 TERRI CLARK @ Greatest Hits 1994-2004 | 4 UNIVERSAL SOUTH 002514 (13.98 CD)
MERCURYO0TSOHIL MG (1398'CO) () VARIOUS ARTISTS Bill Gaither Presents: A Gospel Bluegrass Homecoming Volume Two | 34
25|20 JOSH GRACIN Josh Gracin | 2 GAITHER MUSIC GRDUP 42460 {18.98 CD)
LYRIC STREET 165045/HOLLYWOOD (18,98 CO} —— : 66 KYARY JOSH TURNER A Long Biack Train | 3
20|18 BLAKE SHELTON Blake Shelton's Barn & Grill | 3 MCA NASHVILLE 000974/UMGN (4.98/9.98) [H]
5177 V;A"ZEI";":S' ‘:?:;V;“':“” ) = e ¢ BB KENNY ROGERS @ 42 Uitimate Hits | 6
L L tf To Join The Wor| CAPITOL 98794 {21.98 CD}
GIANTSLAYER/ENA 6601 2RLG (17 6 CO) S0 69 | 65 RODNEY CARRINGTON Greatest Hits | 11
21125 SOUNDTRACK Biue Coliar Comedy Tour Rides Again | 10 CAPITOL 94164 {18.98 CO}
JSACKAWARNER BROS. 48330/ WRN {18 98 CD) 462 59 PAT GREEN Lucky Ones | 6
23119 ALAN JACKSON a4 WhatiDo | 1 REPUBLIC/MERCURY 003522/UMGN {13.98 CD}
- ARISTA NASHVILLE 63103/RLG {18.98 CO} o M 72| 71 RANDY TRAVIS Worship & Faith | 9
ANNE MURRAY AllOfMe | 13 WORD-CURB 86273/WARNER BROS. {18 98 CD}
STRAIGHTWAYSEO A9 (D), 73] 70 WAYLON JENNINGS Ultimate Waylon Jennings | 16
2923 ALAN JACKSON &’ Greatest Hits Volume Il | 2 RCA 67267/BM8 HERITAGE (18,98 CD)
ARISTANASHVIELE MI60'RLG 18198 GO 63| 64 KENNY ROGERS Kenny Rogers Love Songs | 53
35|30 DIERKS BENTLEY @ Dierks Bentley | 4 MADACY 53947 {13 98 CD)
SARTTOLS14 1235 71|68 TOBY KEITH @ The Best Of Toby Keith: 20th Century Masters The Millennium Collection | 5
33|29 JULIE ROBERTS @ Julie Roberts | 9 MERCUAY/CHRDNICLES 17035}/UME {12.98 CD}
MERCURY O01562AJMGN (8.98/13 96} 68 61 WILLIE NELSON it Will Always Be | 12
31|27 SARA EVANS A Restless | 3 LOST HIGHWAY 002576"/UMGN (13.98 CD} o
RCA 67074/RLG (12 98/18.98) ] 75 Jo DEE MESS'NA PY Greatest Hits 1
38|33 .| TRACE ADKINS A Comin’ On Strong | 3 CURB 78790 (18 98 CD)
CAPITOL 40517 (12 98/18,98)
34|28 TOBY KEITH a° Shock'n Y'AIl | 1
REAMWORKS 450435/ UMGN /12 98/18.98

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. 0t America (RIAA} certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). ® RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond sym-
bo! indicates album’s mutti-platinum level. For boxed sets, and doubie albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RiAA Latin awards: OCertification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino). A’ Certification of 400,000 units
(Muiti-Piatino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [M} indicates past or present Heatseeker title. © 2005, YNU Business Media, Inc., and Nieisen SoundScan, Inc. All rights reserved.

s "TOP CC ; ATALOG ALE
00 JNIDOUNU »
‘ Sales data compiled by o ] x (43
£ s comlttr e Nielsen S & S
; SoundScan 2% = 2=
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title =
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{Gold) A RIAA certifization for net shipment of 1 million units {Platinum).

@ Albums with the greatest sales gamns this week Catalog albums are 2-ygar-old titles that have failen below No. 1-030n The Biltboard 200 or reissues of older albums. Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Coum.ry Cptabog @ Recording Industry Assn. Of America MAA) certification for net ship_ment of 500,000 album units
‘ RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbel indicates album's muiti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk

indicatzs LP is availatie. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQL and all other CD prices, are equivalent prices, which are projected from wholesale prices. [H]irdicates past Heatseeker tite. © 2005, VNU Business Media, Inc., and Niefsen SoundScan, Inc. All rights reserved.
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NEW & NOTEWORTHY

JESSI ALEXANDER

Honeysuckle Sweet

PRODUCER: Gary Nicholson
Columbia/Sony Nashville CK 90849
RELEASE DATE: March 1
Singer/songwriter Jessi Alexander
delivers an exceptional debut with
“Honeysuckle Sweet.” Starting with
the nostalgic title track (one of two
cuts written with Sally Barris), fol-
lowed by the confrontational “Make
Me Stay or Make Me Go,” this disc
offers one gem after another. “Make
Me Stay” was penned with Al Ander-
son and producer Gary Nicholson,
who gives each song (six of which he
co-wrote) its own perfect sonic envi-
ronment. An avowed Tom Petty fan,
Alexander gets to indulge herself with
the lovely ballad “Everywhere,” which
she wrote with Benmont Tench. But
the soulful vocalist can handle the
writing part just as well all by herself,
as she proves on the forgiving “I'd Run
Right Back to You."—JB

POP

% BILLY SHEEHAN

Cosmic Troubadour

PRODUCER: Pat Reagan

Favored Nations FN2460

RELEASE DATE: Feb. 22

Billy Sheehan reassumes the frontman
position for his second solo project,
“Cosmic Troubadour,” singing and
playing guitar in addition to his usual
bass acrobatics. Out of 15 songs, he
reserves his vocals for six of them; the
rest are meandering instrumentals that
take deft, stylish turns. “Cosmic”
shows growth and more variety than
Sheehan’s last solo outing, “Compres-
sion.” Its rock foundation branches
into several corridors. “A Million Tears
Ago™ and “A Tower in the Sky" are
similar to Rush during that band’s pro-
tracted jams. “Long Walk Home” is an
irresistible, snappy jazz stroll, while
“Don’t Look Down” is a more frenetic
example of that genre, “Dreams of Dis-
content™ sounds like an amped-up
Hoobastank doing “Crawling in the
Dark.” But don't mistake such compar-
isons for Sheehan being an imitator. He
clearly grooves in his own vein.—CLT

% PETRA HADEN

Petra Haden Sings: The Who Sell Out
PRODUCER: Petra Haden

Bar/None 160

RELEASE DATE: Feb. 22

Inspired by an idea that Minutemen/
fIREHOSE bass player Mike Watt pre-
sented to her, singer Petra Haden out-
rageously re-envisions the classic 1967
concept album, “The Who Sell Out,” in
a cappella. She multitracks vocal layers
to represent every note, riff, solo,
bassline and drum beat of the original,
including the pirate radio jingles and
commercials. Recorded at home on a
Tascam-488 8-track, the four-years-in-
the-making CD is an amazing docu-

OMARION

0

PRODUCERS: various

Epic/Sony Urban Music EK 92818
RELEASE DATE: Feb. 22

Omarion sent teen hearts pumping
into overdrive as lead singer of for-
mer boy group B2K. Now he’s
attempting to spike temperatures on
his own with his first solo CD. This
promising effort starts off strong
with uptempo opener “I Wish” (not
to be confused with the Stevie Won-
der hit). Omarion is also at home on
the slower side of the fence, as evi-
denced by the Underdogs-produced
title track—already a top 20 R&B
hit. Not every song is a winner
(“Take It Off” featuring Mila J). But
teaming with such contemporary
hitmakers as the Neptunes, Rodney
Jerkins and Sean Garrett, Omarion
dishes up a healthy helping of
repeat-worthy songs. These include
the atmospheric “Touch,” percolat-
ing club joint “Drop That Heater,”
“Never Gonna Let You Go (She's a
Keepa)” (featuring Big Boi) and the
poignant post-B2K-themed “Grow-
ing Pains.” Omarion proves there is
life after a boy band.—GM

ESSENTIAL

KINGS OF LEON

Aha Shake Heartbreak

PRODUCERS: Ethan lohns, Angelo

RCA 82876

RELEASE DATE: Feb. 22

Nearly two years after their explosive
debut, “Youth and Young Manhood,”
the brothers (and cousin) Followill
emerge with a more focused effort
that never sacrifices the band's manic
intensity. That's immediately apparent
as frontman Caleb howls “Eeeeigh-
teen, baaaawlding star” on leadoff sin-
gle “Bucket.” It's clear Kings of Leon
have been living the rock life, as the
album’s 12 cuts (which rarely hit

Ay o

2

LA (st hartrat”

three minutes) cover wild sex (“Soft”),
overindulgence (“Rememo”) and vio-
lence (“Four Kicks"). Nathan on
drums and Jared on bass showcase a
much-improved rhythm section, and
guitarist Matthew reins in his wilder
tendencies for a more disciplined
attack. The same can be said for Caleb,
who doesn’t swing for the fence as
often as on “Manhood” but remains
one of rock’s most exciting new vocal-
ists. With an opening slot on the U2
tour, expect these Kings to rule.—RW

REVIEWS

JAMIE O’'NEAL

Brave

PRODUCER: Keith Stegall

Capitol 72435

RELEASE DATE: March 1

Jamie O’Neal broke big on her first
single, “There Is No Arizona,” in
2001. Now, she resurfaces with a
new baby, new Capitol deal and new-
found maturity as a songwriter. This
is an adventurous, risk-taking set,
with O’'Neal co-writing most of the
best songs. “Trying to Find Atlantis”
is a shimmering, lyrically clever cut
that showcases her power as a bel-
ter. She also cuts loose, backed by
strings and piano, on the ballads

-~ “When Did You Know” and the title

cut. The thumpin’ midtempo “On
My Way to You" and rollicking “I
Love My Life” showcase her versatil-
ity, though lesser pieces like the
synth-laden “Naive” try a little too
hard to sound ultra-contemporary.
On the plus side, O'Neal has soul for
days on the sultry “Devil on the
Left,” written with Lisa Drew and
Rivers Rutherford (who also pro-
duced the song). This, not current
trends, should be the blueprint for
O’Neal’s future direction.—RW

ment of creative ingenuity and engage-
ment, whimsy and pop beauty. With a
keen ear for detail and the persever-
ance to capture every nuance of the
material, Haden puts her stamp on the
story song of burgeoning manhood
“Tattoo” and hums the liftoff of the hit
single “I Can See for Miles.” Recom-
mended for its pure entertaining spirit,
the CD is also a must-have for Who
completists.—DO

IAN BROWN

Solarized

PRODUCERS: lan Brown, Dave McCracken,
Tim Wills

Koch 9671

RELEASE DATE: Feb. 22

Stone Roses fans will appreciate front-
man lan Brown’s fourth solo release.
True to the Roses’ signature sound,
“Solarized” is a sonically trippy soup.
An ample serving of reversed percus-
sion instruments juxtaposed with elec-
tric and acoustic guitars and drums
frame Brown's ethereal voice. He also
continues to explore and incorporate
sounds and styles decidedly not from
the pop music world, including the
vaguely Eastern-sounding title track
and “One Way Ticket to Paradise,”
which recalls Led Zeppelin's “Kashmir.”

Brown also includes, for the first time,
brass instruments: “Time Is My Every-
thing” and “The Sweet Fantastic” fuse a
Mexican and traditional Western Euro-
pean feel, respectively, with the
trance/chill delivery to which fans are
accustomed. Other highlights include
“Keep What Ya Got,” featuring co-
writer Noel Gallagher. Though one
can’t help but miss the complementing
presence of Stone Roses guitarist/song-
writer John Squire, “Solarized” is a
strong and enjoyable offering from this
Manchester icon. Plus: The U.S. version
features an exclusive bonus track,
“Lovebug."—CW

NEVA DINOVA

The Hate Yourself Change

PRODUCERS: A} Mogis, Neva Dinova
Crank CRC041

RELEASE DATE: Feb. 8

Neva Dinova is grumpy and sad but can
write some really great songs. Spear-
headed by Omaha, Neb., native Jake
Bellows, the group can claim to be one
of the few bands from the Cornhusker
State to have a first-degree connection
to the act Bright Eyes without actually
being on the Saddle Creek label. But
Neva Dinova might as well be: The
moodiness and sallow skin of “The

Hate Yourself Change” fits narrowly
into Saddle Creek’s history of emotion-
ally charged releases. However, it
stands out as a skewed and sour batch
of raw guitars and prose about apathy,
self-deprecation and bursts of sarcasm.
Sound too heavy? Fear not. Neva Dinova’s
lazy vocals and gut-kicking songwrit-
ing has its sunny melodies, but even
its generally sore temperament is a
most-welcome mean streak.—KH

NANCY LaMOTT

Live at Tavern on the Green

PRODUCER: David Friedman

Midder Music/LML Music 007

RELEASE DATE: Feb. 1

Cabaret legend Nancy LaMott, who
succumbed to cancer in 1995, never
sounded more vibrant than on this live
recording. She died seven weeks after
the complete performance was taped at
what became her final appearance at
the Chestnut Room at New York’s Tav-
ern on the Green. Backed by a glisten-
ing trio (her longtime arranger
Christopher Marlowe’s piano is espe-
cially exquisite on an unusually melan-
cholic reading of “How Deep Is the
Ocean”), LaMott shines with her bright
singing and stage patter. In light of her
untimely passing, Rodgers & Hart's “I

Didn't Know What Time It Was,”
Rupert Holmes’ “The People That You
Never Get to Love” and David Shire
and Alan & Marilyn Bergman’s “The
Promise (I'll Never Say Goodbye)” are
heartbreaking.—JB

DANCE/ELECTRONIC

P> LAURENT GARNIER

The Cloud Making Machine

PRODUCER: Laurent Garnier

F Communications/Mute 9282

RELEASE DATE: Feb, 22

Paris-based DJ/producer Laurent Gar-
nier is known the world over as a master
blender of all things techno and house.
The artist’s fourth studio album, “The
Cloud Making Machine,” finds him
eschewing his signature peak-hour beats
and dancefloor rhythms for primarily
ambient sounds—with rock and jazz
flourishes. Will it surprise ardent fans?
Probably not, as they have been enjoying
Garnier’s ambient embellishments for
years, Of course, a winning musical
statement like this one—particularly
such tracks as “Barbiturik Blues,” “Jeux
d’Enfants” and more traditional fare like
“Controlling the House Pt. 2"—is poised
to introduce Garnier to a much larger
audience. These clouds are little and
fluffy. Beautiful, too.—MP

WORLD

* DIERDRE

One

PRODUCERS: various

Six Degrees 657036 1107

RELEASE DATE: Feb. 8

Despite the fact that this is Dierdre’s
solo debut, she is a known quantity
among world and electronic music fans
for her longstanding involvement in
the group Ekova. “One” is her first
opportunity to take creative control and
give license to her musical vision, and
she acquits herself convincingly. The
tunes are an artful blending of elec-
tronic, world and Euro-pop ideas.
Dierdre collaborated with a notable
group of players, including electronic
aces Wayne Frost and Christian Ricau
(aka Cricket), percussionist Karsh
Kale and Ekova bandmate Mehdi
Haddab. The stylistic range Dierdre
embraces here is especially appealing.
The dark, flamenco-like colors of
“B.A.C.H."—animated by Haddab’s
pensive oud—is a tasty contrast to the
intricate electronica of “Waiting for
Spring” and “Firefly.” Final track “One
of Your Smiles” is a particularly unex-
pected meeting of programming and
lyrics that have an unmistakable mod-
ern folk vibe. —PVV

* MASTERS OF PERSIAN MUSIC

Faryad

PRODUCERS: Mohammad Reza Shajarian,

Hossein Alizadeh, Kayhan Kalhor, Homayoun

Shajarian

World Village 468023

RELEASE DATE: Jan. 11

On this double-CD set recorded live

on their last American tour, Masters

of Persian Music—the multi-Grammy

Award-nominated titans of Iran’s tra-

ditional music—provide a profoundly

moving glimpse into the soulful,
(Continued on next page)

'I'nlBl“'uns. Jim Bessman, Keith Caulfield, Deborah Evans Price, Katie Hasty, Gail Mitchell, Dan Ouellette, Michael Paoletta, Chuck Taylor, Christa L. Titus, Anastasia Tsioulcas, Philip van Vleck, Ray Waddell,
un“ * Christopher Walsh. ESSENTIALS: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival and commercial interest and
outstanding collections of works by one or more artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (#): New releases, regardless of chart potential, highly recommended because of their musical merit. All albums commercially
available in the United States are eligible. Send album review copies and singles review copies to Michael Paoletta (Biltboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

40

www.billboard.com

www americanradiohistorvy com

www.billboard.biz

BILLBOARD MARCH 5, 2005


www.americanradiohistory.com

(Continued from preceding page)

sophisticated music of their home-
land. Legendary vocalist Mohammad
Reza Shajarian; his son and protégé,
young vocalist/tombak drum player
Homayoun Shajarian; master
kamancheh player Kayhan Kalhor
(known to American audiences for
his work in Yo-Yo Ma's Silk Road Pro-
ject) and virtuosic far player Hossein
Alizadeh swoop in and out of each
other's melodies, weaving exquisitely
detailed improvisations around love
poetry spanning the 13th to 20th
centuries. The hoarse cries of
Kalhor's bowed fiddle, the impas-
sioned melancholy of M.R. Shajari-
an’s singing, the delicate filigreed
eloquence of Alizadeh’s plucked lute
and the earthy rumble of Homayoun
Shajarian’s drum leave the listener
breathless. Be sure to catch the quar-
tet on its current, extensive North
American tour.—AT

JALZZ

P RAVI COLTRANE

In Flux

PRODUCER: Ravi Coltrane

Savoy Jazz SVY 17444

RELEASE DATE: Feb. 22

During Ravi Coltrane’s short-lived
stint on RCA/BMG, he came into his
own as a saxophonist, composer and
bandleader after years of perfecting
his craft and sound in the shadow of
his heavyweight-champion father. On
“In Flux,” his debut for Savoy Jazz,
Coltrane continues to dig deeper, fur-
ther forging his personal voice in the
jazz tradition. He doesn’t blow with
bravado on soprano and tenor, but
muses, romances, ponders, pines and,
on the spirited “Coincide,” trills with
dance-like joy. Half the tunes are
penned by Coltrane, highlighted by
the heartfelt “Dear Alice” and the
poignant “For Zo&.” Other noteworthy
tracks include four one-minute-plus
reflective-to-free vignettes (two of
which are improvised collectively by
Coltrane’s quartet) and a sprightly

flight through Wayne Shorter’s “United.”

Recorded with authority, “In Flux”
marks yet another giant step in
Coltrane’s maturation.—DO

> JOEY DeFRANCESCO WITH JIMMY
SMITH

Legacy

PRODUCER: Joey DeFrancesco

Concord Jazz CCD-2229

RELEASE DATE: Feb. 15

Pioneer meets protégé for the first time
in the studio, and Hammond B3 sparks
fly. That sums up the organ convergence
of master and mentor, the late Jimmy
Smith and disciple Joey DeFrancesco,
the top players of the console that during
the synth-crazed '80s almost went the
way of the dinosaur. The CD opens with
the mystical, sitar-colored title track,
where in deference DeFrancesco delivers
from the piano chair and spotlights
Smith'’s angular and bluesy gurgle. But it
isn’t long before the double-B3 assault
takes hold, with exclamatory exchanges
on the cooking “Dot Com Blues” and
the funked-up “I've Got My Mojo Work-
in’",” which also features Smith on
vocals. The sizzle chills momentarily for
a tepid reading of Jobim’s “Corcovado”
but fires on the swinging “Blues for
Bobby C” before easing into the termi-
nal station with Smith'’s soulful classic
“Midnight Special.”—DO

CLASSICAL

P ANONYMOUS 4

The Origin of Fire—Music and Visions
of Hildegard von Bingen

PRODUCER: Robina G.Young

Harmonia Mundi USA 907327

RELEASE DATE: Feb. 8

Having recently announced its retire-
ment as a full-time group, the phe-
nomenal female vocal quartet Anony-
mous 4 returns to one of its primary
wellfonts in this final recording:
works penned by remarkable 12th-
century abbess, mystic, poet, healer,
scientist, artist and composer Hilde-
gard von Bingen, whose soaring
music still has the power to stun
audiences 1,000 years later. All of the
quartet’s hallmarks are present, from
its superbly luminous, exquisitely
refined tone to its deep scholarship
and thoughtfully presented program-
ming. (Not to mention Harmonia
Mundi’s crystalline, standard-setting
production quality.) Gorgeously pre-
sented with detailed notes and stun-
ning illustrations, this album provides
a superb entry point for novices just
discovering the transcendent pleasures
of Anonymous 4; for longtime fans, it
is undoubtedly a collection to cherish.
This is one ensemble that will sorely
be missed.—AT

VITAL REISSUES

MANIC STREET PREACHERS

The Holy Bible: 10th Anniversary Edition
PRODUCERS: Steve Brown, Manic Street
Preachers

Epic E3K 93901

RELEASE DATE: March 1
Under-appreciated in the United
States, Manic Street Preachers’ third
studio album, “The Holy Bible,” is
now presented in a DVD/two-CD
package featuring ample video
footage and an extensive interview
with three members (a fourth,
guitarist/lyricist Richey Edwards, dis-
appeared in 1995). Harder-edged than
contemporaries Oasis, the Manics
were direct descendents of the Clash,
unapologetically political and far in
tone from Brit pop. Like the band
itself, “The Holy Bible” is a mass of
contradictions. In performance at the
1994 Glastonbury and Reading Festi-
vals, Edwards, who contributed the
bulk of the album’s lyrics, is virtually
silent, his guitar vastly overshadowed
by the very confident and competent
guitar and vocals of frontman James
Dead Bradfield. Likewise, the heavi-
ness of the songs’ subject matter—
anorexia, politics and war—is
nonetheless delivered with the raw
euphoria of a tight, rocking band.
“Yes,” presented at both Glastonbury
and in a new video made by bassist
Nicky Wire's brother Patrick Jones, is
pure joy. Ten years on, “The Holy
Bible” richly deserves a new genera-
tion of listeners.—CW

Billboard.com
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p DURAN DURAN Whatever Happens
Tomorrow (4:05)

PRODUCERS: Don Gilmore, Duran Duran
WRITER: Duran Duran

PUBLISHER: Copyright Control

Epic 51193 (CD promo)

Duran Duran has somewhat surpris-
ingly found itself with a second hit
radio single from “Astronaut.” The new
song, “Whatever Happens Tomorrow,”
is a midtempo jam that could remind
casual listeners of the band’s last mon-
ster hit, “Ordinary World.” The cut is
already climbing some airplay charts,
including adult top 40 and modern AC.
It is a swooning, heartening track,
wherein Simon LeBon sings, “But
nobody knows, what's gonna happen
tomorrow” and “You've got to believe/
It'll be alright in the end/You've got to
believe/It'll be alright again.” Duran
Duran is on a hot streak right now, as
the reunited band is on tour and
“Astronaut” is its biggest-selling studio
album since 1993.—KC

p KIMBERLEY LOCKE Coulda Been
(3:46)

PRODUCER: Guy Roche

WRITERS: G. Roche, S. Peiken
PUBLISHERS: various

Curb 1903 (CD promo)

Almost a year after the release of her
debut hit, the delightfully poppy “8th
World Wonder,” Kimberley Locke
demonstrates her versatility (and, we
hope, staying power) with the smooth,
slinky “Coulda Been,” long a fan
favorite from her “One Love™ disc. This
midtempo chugger, produced and co-
written by the great Guy Roche, is an
ideal antidote to the sameness that has
made top 40 a two-trick rock and hip-
hop pony: It has enough of an urban
vibe to give it needed hipness, but it
puts hook and melody at the top of the
priority list, even tossing in a key
change that is just plain fun—some-
thing you don’t find in commercial
music much anymore. Lyrically, Locke
taunts a potential suitor who missed
his chance with the divine talent:
“Coulda been the one that hits my
spot/But you're not and all you got is
something that coulda been.” Memo-
rable song, masterful vocal and a great
way to wipe away the winter doldrums.
So good.—CT

COUNTRY

> JULIE ROBERTS Wake Up Older
(3:05)

PRODUCER: Brent Rowan

WRITER: L. Carver

PUBLISHERS: Sony/ATV Tunes; Big Alpha
Writers Group (ASCAP)

Mercury MRNR-02601-2IN02 (CD promo)
Julie Roberts is a newcomer whose
career trajectory is taking an interest-
ing path. She is a media darling whose
debut album has been certified gold,
even though she has yet to score a big
hit on country radio. Her first single,
“Break Down Here,” went top 20,
while its follow-up, “The Chance,”
didn't fare as well. This stunning bal-
lad could be the turning point where
country radio begins catching up with

U2 Sometimes You Can’t Make It on
Your Own (4:42)

PRODUCERS: Chris Thomas, Steve
Lillywhite, Nellee Hooper

WRITERS: U2

PUBLISHERS: Universal Music Publishing;
Blue Mountain Music; Mother Music
Interscope 11362 (CD promo)

Fresh from its Grammy Awards per-
formance of “Sometimes You Can't
Make It on Your Own" (not to men-
tion three wins), U2 releases the
tender ballad as the third single
from its global smash “How to Dis-
mantle an Atomic Bomb.” The cut is
already off to a fast start at adult top
40 and modern AC, and certainly
modern rock can't be far behind.
The song’s chorus, sung in Bono's
familiar falsetto, is a knockout:
“And it’s you when 1 look in the
mirror/And it's you when I don’t
pick up the phone/Sometimes you
can’t make it on your own.” The
singer penned the emotional track
for his late father, though the senti-
ment of the cut should hit home with
just about anyone with a heart. While
it's a no-brainer that rock stations
will play this, we hope mainstream
top 40 will also come onboard.—KC

LAFERTURING
LUDACRIS

CIARA FEATURING LUDACRIS Oh
(4:16)

PRODUCERS: Andre Harris, Vidal Davis
WRITERS: C. Harris, A. Harris, V. Davis,
C. Bridges

PUBLISHERS: Royalty Rightings/Universal
Music/Dirty Dre Music (ASCAP); EMI-
April Music 0/B/0 ltself, Ludacris Music
Publishing (ASCAP)
Sho’Nuff-Musicline/LaFace/Zomba
LFCD-67742 (CD promo)

Ciara goes for her third consecutive
hit with this follow-up to R&B and
pop chart home runs “Goodies” and
"1, 2 Step.” On this outing, she
takes the pace down a couple of
notches. The theme? The hot—yet
take-it-slow—vibe found in Atlanta:
from the girls (“They got that
Southern cookin’/They got them
fellas lookin' ”) to the grills ("Hum-
mers floatin’ on chrome”) to the
clubs ("Gettin’ crunk off in tha
club/We gets low”). Along for the
ride is Dirty South homeboy
Ludacris (*Wanna go platinum?/I'm
who you should get, get, get™). The
lyrics definitely aren't Pulitzer
Prize-worthy. What principally car-
ries the charm here is the song's
mesmerizing, languid groove.—GM

Roberts’ sales success. Penned by Lisa
Carver, “Wake Up Older” is one great
breakup song, complete with raw,
despairing lyrics. Consider these: I
cruised by your house, and all the
lights were out/And you were gone/So,
[ found me a stranger/Well there’s
comfort in danger/But I thought
about you the whole time we were
getting it on.” This song drips with
post-romance agony and world-weary
resignation. Roberts delivers each line
like it's a personal manifesto. She so
inhabits the lyric, one envisions an
aging, Jim Beam-swigging barfly, not
the blond ingénue/rising artist that is
Roberts. But that’s the mark of a great
balladeer—to wrap oneself so com-
pletely in the words that they become
a second skin.—DEP

DANCE

P> JILL SCOTT Whatever (3:42)
PRODUCER: Ronald “PNutt” Frost
WRITERS: J. Scott, R. Frost

PUBLISHERS: various

REMIXER: Steve “Mr. Mig” Migliore
Hidden Beach/Epic EAS 51616 (12-inch
vinyl promo)

Modern-day soul singer Jill Scott is no
stranger to dancefloors. The lllegal
remix of her “He Loves Me (Lyzel in E
Flat)” was a top 20 hit on the Hot
Dance Club Play chart in 2002. For her
latest club excursion, “Whatever”
(culled from the artist’s second studio

album, “Beautifully Human: Words and
Sounds Vol. 27}, Scott hooks up with
producer/remixer Steve “Mr. Mig"
Migliore, who injects the song with a
decidedly progressive house/trance
bent. This is one of those uptempo
remixes of an R&B track that doesn't
sound like it was haphazardly slapped
together. Club jocks will certainly
embrace Mr. Mig’s Powerful Love
Extended mix. Fortunately, a tight edit
is provided for the folks at dance radio.
We're rooting that they'll realize its
potential. If not, whatever.—MP

p> THE KILLERS Mr. Brightside (4:07)
PRODUCERS: Jeff Saltzman, the Killers
WRITERS: B. Flowers, D. Keuning
PUBLISHER: the Killers Publishing
(ASCAP)

REMIXERS: Jacques Lu Cont, Lindbergh
Palace

Island ISLR B0004170 (12-inch vinyl)

A massive hit at modern rock radio,
the oh-so-buoyant and hooky “Mr.
Brightside” is put to the remix test
with mixed results. Grammy Award
winner Jacques Lu Cont, sadly.
depletes the song of its energy and
intensity. Of course, underground club
DJs will likely eat this up. But those
preferring something more, shall we
say, bright, look no further than Lind-
bergh Palace’s remixes—especially the
bubbly radio edit, which spotlights the
musicianship of bandmates Brandon
Flowers, Dave Keuning, Mark Stoer-
mer and Ronnie Vannucci.—MP
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The annual Assn. of Performing
Arts Presenters conference show-
cased two favorite virtuosos not seen
in these parts in quite a while. When
last we saw eclectic harmonica/piano
genius Howard Levy, in fact, he was
still in Béla Fleck’s Flecktones,
wowing the late Allen Ginsberg at
S.0.B.’s to near nirvana. (“Baba,”
Ginsberg whispered, awestruck after
a Levy harp solo.)

At APAP, Levy performed with his
acoustic world fusion group Trio
Globo (also featuring cellist Eugene
Friesen and percussionist Glen
Velez) and with the Molinaro-Levy
Project, co-starring Naumberg
Award-winning jazz/classical pianist
Anthony Molinaro.

Afterward, he spoke about his
commission from the Illinois Phil-
harmonic to compose the first har-
monica concerto written for the
diatonic harmonica—the simple
10-hole instrument that he has
revolutionized with his ground-
breaking “overblowing” technique.

“They had asked me to perform
a harmonica concerto, but all har-
monica concertos had been written
for the chromatic harmonica,” said
Levy, whose Homespun instruc-
tional video “New Directions for
Harmonica—Expanding Your
Technique” makes the theory of
relativity seem easy.

“1 hadn’t any experience in

LEVY: INSPIRED BY .EH.NHHIS. BEETHOVEN

symphonic pieces that | tried to be
aware of as [ wrote the piece.”

Levy noted that while he followed
the classical three-movement con-
certo model, he left room for
improvisation in the second and
third movements.

“The more I learned about classi-
cal music I found that the greatest
composers were also the greatest
instrumentalists,” he says. “Mozart,
Beethoven and Bach were all fan-
tastic improvisers, but the only way
to record their improvisations was
to write them down: A lot of times
Mozart and Beethoven didn't write
out their piano parts until after
they played them, so [ thought that
to be true to myself as a composer
and instrumen-

Words
Muslc,..

By Jim Bessman

jbessman@billboard.com

talist, 1 should
leave some room
to be moved by
the spirit of the
moment.”
Besides per-
forming his
harmonica
concerto and
working with
other varied

orchestration, but I'd been playing
music all my life—and my fiancee
is a violinist in the Chicago Sym-
phony, so I was able to absorb a lot
just by going to concerts and see-
ing the sound travel across the
stage from one instrument to
another,” he said.

Levy had “bunches of fragments
of melodies in my mind that I hadn’t
figured out what to do with, that
didn't fit in the normal settings of
the jazz and Latin styles I'm more
known for. [ realized many of them
were related to each other and started
constructing a concerto based on
some of them—but only after I fin-
ished writing it did I realize how
connected they really were.”

He cited Brahms as his inspira-
tion. “I love the way he folds
melodies back into each other,” he
said. “All his themes organically
relate into each other, and there’s a
feeling of tremendous unity in his

groupings,
Levy recently
launched the Balkan Samba
Records label. (The BMI
writer’s pubbery is Balkan
Samba Music.)

“ started it because if you believe
in the music and find that other
people don’t, then you have to show
the world otherwise,” he said.

Also gigging at APAP was guitar
great John Jorgenson, who used to
grace New York semi-regularly in
the Desert Rose Band and the Hel-
lecasters—not to mention his long
stint in Elton John's band. He is
now out supporting his “Franco-
American Swing” album on his
own JJ label. As the title suggests,
the music is gypsy jazz a la Django
Reinhardt, whom he played in last
year’s Charlize Theron-starring
film drama “Head in the Clouds.”

“I did an album in this style back
in the '80s and had been planning
to do a follow-up ever since, but a
few things distracted me—Ilike

Elton John and the Hellecasters
and my session career,” Jorgen-
son said. “But over the years, I'd
go to the Samois Django Rein-
hardt Festival in France and got
reinspired, and when 1 did the
movie [ said to myself, ‘If I don't
take advantage of this opportunity,
I'm nuts.””

On “Franco-American Swing”
Jorgenson tried to “push the
boundaries” of the style. “It was
created in the '30s, and here we
are 70 years later and it still
sounds vibrant and alive, but for
any music to stay alive it has to be
constantly evolving.”

Citing the album track “Smolder-
ing Ashes,” the Bug-administered
Jorgensongs (BMI) writer noted
“an intensity about it, sort of a
deepness to the groove that may
not have been there had it been
recorded in the '30s.”

Jorgenson also singled out
“Snowflake Waltz” as “kind of a
classic musette-style waltz.” The
musette, he explained, was the
popular dance music style in Paris
in the 1920s.

“It started when Italians
brought their accordions and
started jamming with bagpipe
players from Brittany,” Jorgenson
recounted. “Then the accordions
took over, and that’s where Django
got started: as an accompanist to
the accordion players.”

“Snowflake Waltz,” he noted,
“starts minor and goes to major—but
then again, there are a few bits of har-
mony that might be different than if
it were written in the mid-'20s.”

REMEMBERING MERLE: When he
died Feb. 6, the legendary Merle
Kilgore was probably best-known
for being Hank Williams Jr.’s long-
time manager, though songwriting
credits like Claude King’s country
hit “Wolverton Mountain” and
Johnny Cash’s “Ring of Fire” (co-
written with June Carter Cash)
were also properly noted in the
obituaries and tributes (Billboard,
Feb. 19).

But the Nashville Songwriters
Hall of Fame inductee, who was a
recording artist in his own right,
had a significant stake in music
publishing, too. He moved to
Nashville in 1961 after being
picked by the great Al Gallico to
write and plug songs at Shapiro-
Bernstein Music and later worked
for Al Gallico Publishing’s
Nashville office.

Anyone who knew him could
extol the humanity of Kilgore,
but no one could top Hank Jr..
“He had heart, soul, compassion,
business savvy and a sense of
humor. He’s the definition of gen-
tleman and scholar. I shall never
know a greater man. The industry
has lost an icon.”

ROYALTONE

STUDIOS

Royaltone Closing;
SSL Up For Sale

On the heels of the recent closing
of Cello Studios and news of the
imminent shuttering of Hit
Factory, another high-end record-
ing studio has ceased to exist as a
commercial facility.

North Hollywood, Calif.-based
Royaltone Studios closed Feb. 18.
The facility has hosted acts including
BBMak, Alanis Morissette, Christina
Aguilera, No Doubt, Dixie Chicks
and Audioslave. President Jane Sco-
bie, who had

make a record anymore. But there
are certain elements of an album
that benefit tremendously by being
in a fabulous tracking room.”

Scobie is considering her next
move. “In this ever-changing mar-
ketplace,” she says, “I want to
make sure that I'm going to really
feel the passion, and get back into
dealing with the music side of the
industry.” Scobie can be reached at
323-646-7345.

been with Royal-
tone for nearly all
of its 10-year
existence, has
stepped down.

A private
company, of
which artist/
producer and
Royaltone client
Linda Perry is a
member, has

Studio
Momtgru

By Christopher Walsh

cwalsh@billboard.com

r

purchased the
studio.

A castle-themed two-room facility
in a secluded and luxurious setting,
Royaltone was one of Los Angeles’
top facilities for several years.

“It’s been quite an interesting and
special experience to have an envi-
ronment that is so unique to the
music industry and the studio busi-
ness,” says Scobie, a London native
and industry veteran. “They didn't
have studios like this 10 years ago.
We opened the doors to pretty cool
projects [by artists] like Melissa
Etheridge and Don Henley, and
there are many, many multiplatinum
records on the wall.”

Scobie cites fewer projects and
smaller recording budgets as factors
in Royaltone’s closing, coupled with
what she describes as an overbuilt
Los Angeles market.

“Obviously, the industry has
changed an awful lot,” Scobie says.
“There aren’t these big albumn proj-
ects at giant studios anymore. I con-
sider Royaltone one of the best track-
ing rooms in L.A,, so it’s a little sad
for me that the legacy isn’t going to
live on under the name of Royaltone.
It's been a great run.”

Scobie adds that with Pro Tools,
Digidesign’s computer-based digital
recording platform, “you don’t neces-
sarily have to go into a studio to

SSL FOR SALE: Oxford, England-
based audio equipment manufac-
turer Solid State Logic and its sub-
sidiaries are up for sale.

A statement from the company
cites a dispute among stakeholders
over development funding.

The statement says a number of
parties have expressed interest, and
the shareholders’ goal is for a sale
to be concluded by March 31.
According to the statemnent, share-
holders are “pleased with new rev-
enues built through diversification”
and that “new investment to boost
this activity had been under discus-
sion. Existing shareholders may
well re-bid for the business under a
new financial structure.”

“I am extremely confident that
this is all going to be resolved
very favorably by the end of
March,” says Rick Plushner, SSL
president for North America. “SSL
will continue to be a strong player
in the industry.”

Plushner cites some 100 sales of
the AWS 900 Analogue Workstation
System, introduced in 2004, along
with strong sales of its C100 and
€200 digital consoles, particularly
to the broadcast industry. “We're a
strong company, and we're going to
do fine,” he asserts. “We just have
to go through this process.”
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BY STEVE TRAIMAN

An expanding number of recording artists, from legends
to the newest pop and hip-hop stars, are lending their
names and likenesses to an eclectic mix
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MARTIN: BOTH DESIGNER AND STAR OF A LINE OF i]Ob) CHARLOTTE COLLECTIBLES FOR SEG

Licensers Toy With

Images

Merchandisers’ Assn., which produces the annual
Licensing Expo. “This accounts for $2.15 billion in
retail sales from licensed merchandise.” Aside from
the licensing revenue, the act benefits from increased
exposure in the marketplace.

of toys, games, videos, apparel and T Here is a sampling of products rep-
other merchandise. It’s extr emely resented by artists in and around this
Many of the newest licensed . year’s Toy Fair:
products launched at the annual ﬂatterlng cmd Ashanti appeared at the Mattel
A i Int tional Toy Fair, . h i her “Diary”
wrk?izlrll f)?)re]nerzi ;‘22?21(;) rfltilr a foyur-?ilary humbllng fo be j uiocv(:_)vrvoa(;(renptr(())glrrl;rrr? ?cl»lrc fheelruicel%rgx
ot s Yol emonloy | mmortalized | s sl uncie
vention Center. ' o senior VP of Ashanti’s licenser, Brava-
“Today’s youth are born with a i pl(lSl‘lC‘. do Brands. Mattel also has new Juice-
mouse in their hand and don't leave the —GUITARIST SLASH ware from LL Cool J, Keyshia Cole

house without their iPod,” says Reyne
Rice, toy trends specialist with fair sponsor and producer
the Tov Industry Assn. “Incorporating popular artists and
licenses, particularly in the music category, is widely rec-
ognized as a way to appeal to tween-age boys and girls.”
The returns are rewarding to artists, labels and music
publishers. “The music category generates an estimated
$113 million in yearly licensing revenue,” says Charles
Riotto, president of the International Licensing Industry

featuring Kanye West, Ashlee Simp-
son, Yanessa Carlton and the Cure.

Additionally, Mattel is introducing a line of Famous
Friends Barbie dolls, featuring the Destiny’s Child trio,
Raven, L.eAnn Rimes and Martina McBride. Lindsay Lohan
is the latest addition to the My Scene Barbie line.

“American Idol” is also working with the Barbie brand,
with two new dolls and an audition playset plus accessories,
(Continued on page 44)

Rental Biz Sees
Changes Ahead

Adapts To Online Success, Sell-Through Growth

BY JILL KIPNIS
LOS ANGELES—The rental industry
is moving and shaking.

Within the next year, the big three
rental chains will become two, Block-
buster’s “no late fees” policy may
inspire other brick-and-mortar busi-
ness-model changes, and online
rental companies will offer competi-
tive services.

Industry executives say the
changes are brewing because a flat
rental industry is trying to better
compete with the burgeoning DVD
sell-through sector.

Video Software Dealers Assn.
president Bo Andersen says, “It
speaks volumes that the retailing
side of the industry is responding
with dramatic changes.”

Peter Staddon, executive VP of
marketing for Twentieth Century Fox
Home Entertainment, questions

l".
n‘ 4
.

HASTINGS: NETFLIX CEO HAS A PROGRAM

whether it is in the studios’ interest
to aggressively promote rental.

“If T could get someone to buy a
title versus rent, I would do that in a
heartbeat,” he says. “I haven’t put
‘own or rent it" in an ad for vears.”

The rental industry has indeed suf-
fered, decreasing 19% since 2001,
according to Adams Media Research.

Meanwhile, DVD sell-through
sets new records every year. The
category accounted for sales of
$15.5 billion in 2004, up more than
33% from the 2003 total of $11.6
billion, according to the Digital
Entertainment Group.

The rental industry will also be
dealing with the rise of used DVD
sales and experimentation with more
subscription plans this year.

CONSOLIDATION COMING
One of the biggest changes
(Continued on page 45)

FOR SHARING RENTALTITLES WITH OTHERS
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Victory's Distribution Duties OnThe Rise

Chicago-based Victory
Records has added Portland,
Ore.’s Rise Records to its
growing stable of distributed
labels. The addition gives the
hot punk/hardcore-focused
Victory a total of nine
distributed companies.

The first releases under the
arrangement are due May 3,
when Rise will rerelease albums
from Still Life Projector, Clarity
Process and Five Minute Ride.
New albums from Paint by
Numbers and Coretta Scott are
due later this year.

Victory distributes Undecided
Records, Hand of Hope Records

and Ironbound Recordings,
among others.

With three titles on the Bill-
board Top Independent Albums
chart as of Feb. 26, Victory has
been extremely active in the
new year. It has signed a
number of new artists, includ-
ing hardcore act With Honor
and the Forecast, which is said
to incorporate alternative coun-
try and pop influences.

Additionally, Victory plans to
announce three hires in the
coming weeks. Founder Tony
Brummel says the label is also
looking to add an employee in
its accounting department.

New York-based RED distrib-
utes Victory, under an arrange-
ment that is up for renewal this
year. Given the label’s massive
success and penchant for dis-
covering talent, where it will
land has been a subject of
industry gossip for months.

GONE MISSING: XL Recordings
has postponed the debut from
hyped U.K. rapper M.I.A.
“Arular,” originally due Feb. 22,
should arrive in mid-March, a
label representative says.

The official word is that not
all of the samples on the album
had been cleared. The label was
mum on further info.

“Arular” cannot come soon
enough for indie retailers, who

are betting on M.L.A. to sell like
the Streets and Dizzee Rascal
were supposed to. Thus far, her
hype has not translated into
sales at online retailer Insound;
founder Matt Wishnow says pre-
orders have been slow (fewer
than 50 albums).

Still, Amoeba Music in Los
Angeles reports brisk sales for
M.I.A.'s single “Galang,” which
has sold 800 copies in the
United States, according to
Nielsen SoundScan.

ELM TO LUMBER: Charlotte, N.C.-
based Deep Elm Records will
shift distribution to Toledo,
Ohio-based Lumberjack Mordam
Music Group in April.

The 10-year-old label, which
focuses on punk and emo, has
released albums from the likes
of the Appleseed Cast, For
Stars, Burns Out Bright and
Benton Falls.

Chicago’s Southern Records
previously distributed Deep EIm.

TALKIN’ INDIES: Jonell Polansky,
who owns Nashville-based studio
DeCapo Music, is spearheading
the local Indie Music Week
conference. Set for March 11-12
at the Marriott at Vanderbilt
University, the event is geared to

. unsigned artists.

Indie Music Week

Unicorns Nick Diamonds and
Jamie Thompson are continuing
as a band, booking shows under
the guise of Th’ Corn Gangg.
The name shift is said to mark a
move into a more electronic/
hip-hop territory. The duo has
plotted a tour for April.

The Unicorns were one of the
more talked-about acts last
year. Their Alien8 Recordings

was last held in
2000. This year's
theme is “indie
artists in a digital
age.” Those slated to
attend include Kirk
Boyer, director of
A&R for Lyric
Street Records;
Amy Stevens, VP of
legal affairs and
international licens-

Indies.
O

By Todd Martens

tmartens@billboard.com

The

ing for Vivaton

Records; Danny Kee, director
of A&R for Warner Bros.
Records Nashville; and Larry
Shell, VP of A&R for Broken
Bow Records.

Registration is $99. College
students enrolled in a music
program will receive a 50% dis-
count. For more information, go
to indiemusicweek.org.

TRIMMED ANIMAL: Budding indie
pop trio the Unicorns have been
whittled down to a duo.

debut, “Who Will Cut Our Hair
When We're Gone?,” has sold
more than 22,000 units, accord-
ing to Nielsen SoundScan. The
band built a respectable fol-
lowing after touring with the
likes of Hot Hot Heat and the
Arcade Fire.

A resurrection of the Uni-
corns name should not be ruled
out. Alien8 co-owner Sean
O’Hara notes, “At this point,
the band is saying, ‘The future
remains undetermined.””

SLASH: LIKENESS OF THE VELVET REVOLVER GLATARIST IS AVAILABLE IN PLASTIC

Toys

Continued from page 43

according to FreemantleMedia
Licensing senior VP Olivier Gers.
The “American Idol” franchise has
also signed on with Craig Electron-
ics and Kids Station for branded
karaoke toy instruments, micro-
phones and dance mats; and with
Disguise for costumes.

Bravado’s Dumais noted the Toy
Fair launch of another Hilary Duff
product line. Little Dog Duff is
based on the teen star’s own dogs,
with plush and play pattern toys for
holiday 2005. The actress/singer’s
profits will go to Return to Freedom
American Wild Horse Sanctuary
and Best Friends Animal Sanctuary.

From Bravado’s classic rock front,
the National Entertainment Col-
lectibles Assn. previewed mass-
market and collectible action figures
for Iron Maiden and Jimmy Page of
Led Zeppelin.

MCFARLANE SPAWNS SLASH
Carol Butler, licensing VP for
Elvis Presley Enterprises, noted that
USAopoly unveiled an Elvis Poker

Set at Toy Fair, while Todd McFar-
lane Toys’ online ToyFest featured
the fourth in a series of Elvis col-
lectible Super Stage action figures.

The newest addition to McFar-
lane’s music series is former Guns
N’ Roses guitarist Slash, now with
Velvet Revolver. “It’s extremely flat-
tering and humbling to be immor-
talized in plastic,” Slash told Bi//-
board. McFarlane added, “Starting
with our Kiss figures back in 1997,
music action figures have always
been big hits for us.”

Hasbro is phasing out its 3-year-
old HitClips line of mini-electronics
and music clips but will remain in
the music field. Brian Goldner, pres-
ident of Hasbro’s U.S. Toys division,
says the company has “moved on” to
music videos with its VideoNow
Color personal player. Available
since November 2004, the VNC line
includes titles by Duff, Raven and
Jesse McCartney. Hasbro plans to
add others throughout 2005.

FROM MASKS TO UMBRELLAS

Stevenson Entertainment Group
has worked with such acts as Green
Day, Pink Floyd and Metallica. One of
SEG's current projects, COO Lou Zu-
caro reports, is a series of collectibles
and other merchandise designed by

Good Charlotte’s Billy Martin.

Sesame Workshop anticipates a
hit with Shout Elmo, a singing plush
doll from Hasbro. SW licensed the
seminal Isley Brothers hit “Shout,”
written by Ronald, Rudolph and
O’Kelly Isley and published by EMI
Virgin Songs, according to global
toys VP Ann Kearns.

At Signatures Network, licensing
VP Ruth Ann Garfein said that
Madonna’s book “The English
Roses” is spawning all sorts of lines:
dolls from Alexander, a Schylling
tea set, High Intencity charm
bracelets and necklaces, and
Kidorable girls’ raincoats, boots
and umbrellas.

The Beatles have a USAopoly
puzzle and C&D Visionary yellow
submarine, as well as patches,
stickers and buttons based on their
animated cartoon selves. Addition-
ally, Kiss has collectible statues
from Sideshow Toys, the Blues
Brothers get Mezco action figures,
and Slipknot has Morbid Industries
masks and costumes.

“Toys, like fashion and entertain-
ment, are highly influenced by
trends and pop culture,” TIA's Rice
said, “so toy manufacturers align-
ing with popular music icons will
continue to expand.”
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Sony BMG Ramps Up Copy-Protection Plan

It looks like music retailers will
soon be getting their wish: At least
one major is getting aggressive with
copy-protected CDs.

Sony BMG Music Entertainment
is stepping up the rollout of what it
calls content-enhanced and copy-
protected CDs, according to
company executives. It began with
the Chieftains’ “Live From Dublin”
album, released Feb. 22. Upcoming
albums that will receive the treat-
ment are from Kasabian (March 8)
and Susie Suh (March 29),

Sony BMG expects that by year’s
end a substantial number of its U.S.
releases will employ either Sunn-
comm’s newly enhanced MediaMax
or First4Internet’s XCP to address
piracy concerns. No matter which
technology a CD uses, it will include
such extras as photo galleries,
enhanced liner notes and links to
other features.

“What matters the most to us is
the consumer experience,” Sony
BMG Sales Enterprise co-president
Jordan Katz says. “Both technolo-
gies offer playability across all stan-
dard players, including CD players,
boomboxes, DVD players, PCs,
Macs, car stereos, video-games and
clock radios.”

Katz says the company wants to
alert the industry that it is imple-
menting the content-protection
technology, because extensive con-
sumer research indicates widespread
customer acceptance of it.

BMG has used MediaMax on a
number of titles, including Velvet
Revolver’s “Contraband” and
Anthony Hamilton's solo album. In
all, it has shipped more than 5.5 mil-
lion content-enhanced and protected
discs, which have been met with
extremely positive consumer reac-
tions, according to Katz.

After testing XCP on promos,
Sony BMG is using it for commercial
releases. Katz notes that XCP and
MediaMax are constantly being
improved, and that Sony BMG will
test each upgrade on promos before
employing it commercially.

The albums coming out now and
in the immediate future will allow: for
three copies to be made. “We haven't
set on what the number of copies
should be, other than there should
be a limited number; it shouldn’t be
infinite,” Katz says. “Our research
shows that the consumer thinks
that’s fair. So you are seeing Sony

RAIN FORCED THE ROOF OF VIRGIN'
BURBANK, CALIF,, MEGASTORE TO COLLAPSE

BMG taking a leadership role in this
area, with increasing traction
throughout the year in terms of a
number of [our]| releases.”

WHEN IT RAINS: The old

Wright says. “Given our commit-
ment to the Los Angeles market, we
are more than keen to get it open.”
In other Virgin news, buttressing
Wright’s claim that Los Angeles is

chestnut about raining
and pouring was never
more true than for Vir-
gin Entertainment
Group North America
the weekend of Feb. 19-
20, when the roof of the
Burbank, Calif., Virgin
Megastore collapsed
after a downpour.

“The drains outside
the stores on the street

By Ed Christman

echristman@biilboard.com

back up, so the drains on

our roof backed up, which created a
swimming pool up there,” Virgin
Entertainment Group CEO Simon
Wright reports. Eventually, the pool
became so heavy that the roof col-
lapsed, dumping water into the
store. While some shoppers were in
the aisles, no one was hurt, accord-
ing to Wright.

The bad news is that the store will
be closed for an indeterminate
amount of time. However, it has
insurance, so-the economic blow
should not be that bad.

Like any merchant, Wright is
looking to turn a problem into a win.
“It’s a good store for us, so we might
use the opportunity to talk to the
landlord about changing what form
the store could open in again,”

important to the chain, it plans to
open another outlet there. The com-
pany is targeting Labor Day weekend
to launch a Virgin Megastore on
Hollywood Boulevard, between Grau-
man’s Chinese Theatre and the
Kodak Theatre.

The new outlet is located about 1.5
miles from the chain’s Sunset Boule-
vard location. Virgin plans to operate
both outlets for the next three years,
until the lease is up on the Sunset
store. The company will then re-
examine the viability of keeping both
stores open.

DUAL MOMENTUM: On the heels of
Sony BMG's announcement in Feb-
ruary that it will issue 18 DualDisc
titles, the other majors and 5.1

Entertainment Group are stepping
up to the plate with another 20 or so
releases for the format.

Among the DualDisc titles sched-
uled to hit shelves this month are
Jessica Simpson’s “In This Skin,”
Good Charlotte’s “The Chronicles of
Life and Death,” Gretchen Wilson's
“Here for the Party,” Indigo Girls’
“All That We Let In,” Duran Duran’s
“Astronaut,” Stray Cats’ “Rockabilly
Blues,” Dishwalla’s “Opaline™ and
Utopia’s “Live at KSAN.”

All titles contain exclusive content
such as music videos, interviews,
photo galleries, Web links, concert
footage or lyrics.

The DVD side of “In This Skin,” for
example, features the entire album in
5.1 surround sound and enhanced
LPCM stereo, footage from Simp-
son’s wedding and from her MTV
series “Newlyweds,” and exclusive
video from the album’s recording
sessions as well as videos for “Take
My Breath Away” and “Angels.”

“Here for the Party” contains an
exclusive interview with Wilson,
three music videos, an acoustic per-
formance of “Holding You™ and a
duet with Hank Williams Jr. on
“Qutlaw Woman.”

“Astronaut” features an exclusive
documentary on the making of the
“(Reach Up for the) Sunrise” music
video, as well as an inside look at the
launch of the record and promotional
tour, “On the Road With Duran
Duran in the U.S. and U.K.”

Rental Biz

Continued from page 43

coming is the purchase of Port-
land, Ore.-based Hollywood Video.
Movie Gallery's $1.2 billion bid,
approved Jan. 10 by Hollywood's

ANDERSEN: MERGER COULD BE POSITIVE

board of directors, was cleared
Feb. 14 by the Federal Trade Com-
mission. Blockbuster’s $1.3 billion
bid did not pass Hollywood’s board
(Billboard, Feb. 26).

VSDA’s Andersen says the pro-
posed merger could have positive
results if it requires a divestiture of
stores. “That could leave a bunch
of strip mall or shopping mall pads
open to new entry,” he notes.

The deal has, however, raised
the ire of the American Family
Assn. In a recent full-page ad in
USA Today, the group claimed that
the acquisition will bring pornog-
raphy to more video stores, since
some Movie Gallery outlets offer
adult films.

Movie Gallery spokesman
Thomas Johnson says that is not
the case.

“We are a company that has
grown through acquisition, and
we do not seek to change the busi-
ness formula of our acquired
stores,” he says, adding that the
Dothan, Ala.-based chain does not
plan to expand adult offerings to
other stores. “Once we complete
our acquisition of Hollywood,
family entertainment will be 99%
of our revenues.”

NEW POLICIES
Controversy has also been
raised in the rental industry with
the investigation into Block-
buster’s new “no late fees” policy

{Billboard, Feb. 26).

Thirty-six state attorneys
general are looking into whether
the program—which in some
circumstances automatically
charges customers the full price
of a title (minus the initial rental
fee) if it is not returned within a
designated period—is deceptive
to consumers.

If I could get
someone to buy a
title versus rent, [
would do that in a

heartbeat. I haven’t
put ‘own or rent it’
in an ad for years.’

—PETER STADDON, TWENTIETH
CENTURY FOX HOME ENTERTAINMENT

Nick Shepherd, head of U.S.
store operations for Blockbuster,
says the Dallas-based company is
looking at adapting its overall
business model to stay competi-
tive. “There are more ways for
consumers to get their entertain-

ment,” he notes. “That has pro-
vided Blockbuster with an oppor-
tunity and a threat.”

Shepherd says that in addition
to the new “no late fees” policy,
Blockbuster is improving selec-
tion and adding value with its in-
store subscription plan.

He adds that Blockbuster
Online, which launched last year,
and the sale of used DVDs—a $1
billion annual business, according
to VSDA—are other ways the
company is extending its brand.

ONLINE EXPANSION

While the end of 2004 was
marked by intense price compe-
tition among “three rentals at a
time” programs from Netflix,
Blockbuster Online and wal-
mart.com, online stores now are
considering other methods to
attract customers.

Netflix will lead the pack this
year with a new recommendation
program and its entry to the
download area.

Netflix CEO Reed Hastings says
the service is becoming more
social, with a program that allows
customers to share rental
favorites with other subscribers.
The company will also be offering

movies for download by the end
of the year, though it is still
working out specifics.

Industry executives hope such
programs will keep rental
healthy, despite the growth of
DVD sales.

“Rental is still a crucial and
instrumental part of our busi-
ness,” says Ron Schwartz, execu-

SCHWARTZ: RENTALS WILL REMAIN A PLUS

tive VP of sales for Lions Gate
Entertainment. “Everybody is
evaluating how to satisfy their
customer demands in a competi-
tive environment.”

BILLBOARD MARCH 5, 2005

www.billboard.com -«

www americanradiohistorvy com

www.billboard.biz

45


www.americanradiohistory.com

00 » ! i® i
DIIDOAIC = IIVEL) DALPF
Sales data compiled by |® .
i h Nielsen
x VideoScan
N E - o
= | TITLE Principal | = w
g LABEL/DISTRIBUTING LABEL & NUMBER Performers 5 E
E/;"% NUMBEQ 1 E»g"' 1 Week At Number 1
SHARK TALE (WIDESCREEN) Animated | pg |og 98
DREAMWORKS HOME ENTERTAINMENT 91955 :
SHARK TALE (PAN & SCAN) Animated | pg | 2998
DREAMWORKS HOME ENTERTAINMENT 91956 :
| THE NOTEBOOK James Garner | pg_13( 27.98
| NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEC 07497 Gena Rowlands :
RAY (WIDESCREEN Jamie Foxx
1 UNIVERSAL STUDIOS HOMEwDEo)zsw PG-13| 29.98
4 MULAN 2 Animated G 12998
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 33122 :
RAY (PAN & SCAN Jamie Foxx
3 UNIVERS(ALSTUDIDS HOMEV\DE?} 25045 PG-13]29.98
THE GRUDGE Sarah Michelle Gellar
2 COLUMBIA TRISTAR HOME ENTERTAINMENT 06260 PG-13)28.98
5 SHALL WE DANCE (PAN & SCAN) Richard Gere PG-13 2998
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT Susan Sarandon ’
NAPOLEON DYNAMITE Jon Heder
12 FOXVIDEQ 24392 PG |29.98
6 SHALL WE DANCE (WIDESCREEN) Richard Gere |pi 14 2998
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 38202 Susan Sarandon :
ALIEN VS. PREDATOR (WIDESCREEN Lance Henriksen
7 FOXVIDEO 25709 ( ) PG-13| 29.98
MIAMI VICE: SEASON ONE Don Johnson | g [ 5998
UNIVERSAL STUDIDS HOME VIDEO 27169 Philip Michael Thomas :
FRIDAY NIGHT LIGHTS (WIDESCREEN Billy Bob Thornton
13 UNIVERSAL STUDIOS HOME VIOED 25476 ) y Derek Luke PG-13|29.98
MR. 3000 (PAN & SCAN Bernie Mac
8 DIMENSION HUME(VIDEOIBUENA VISTA HU)MEENTERYAINMENT 35976 PG-13)29.98
FRIDAY NIGHT LIGHTS (PAN & SCAN) Bilty Bob Thornton
19 UNIVERSAL STUDI0S HOME VIDE) 25477 { y Derek Luke PG-13)29.98
: ALIEN VS. PREDATOR (PAN & SCAN Lance Henriksen
9 | FOXVIDEO 26717 g ! PG-13/ 2998
MESSAGE IN A BOTTLE Kevin Costner PG-13| 24.98
| WARNER REPRISE VIDEOWVARNER HOME VIOEQ 16989 Robin Wright Penn ’
ALOHA SCOOBY DOO Animated G |2498
WARNER HOME VIDED 02383 5
THE FIVE PEOPLE YOU MEET IN HEAVEN JonVoight | e | 1gqg
LIONS GATE HOME ENTERTAINMENT 17093 Ellen Burstyn :
MR. 3000 (WIDESCREEN Bernie Mac
10 DIMENSION HDME(VIDEU/BUENAVISYAHD&EENTERTAINMENTHSBN PG-13) 29.98
| RAGING BULL (2 DISC COLLECTOR'S EDITION) Robert De Niro R |2993
4| MGM HOME ENTERTAINMENT 07431 :
B THE FORGOTTEN Julianne Moore
17 1 COLUMBIA TRISTAR HOME ENTERTAINMENT 10078 Dominic West PG-13) 28.98
1 | CHARMED: THE COMPLETE FIRST SEASON Shannen Doherty | np |49 9
PARAMOUNT HOME ENTERTAINMENT 53554 Alyssa Milano ’
TITANIC Leanardo DiCaprio
PARAMOUNT HOME ENTERTAINMENT 155227 Kate Winglet PG-13| 14.98
2% | TROY (2 DISC WIDESCREEN EDITION) Brad Pitt R [2998
WARNEA HOME VIDEO 28411 Orlando Bloom )
SHREK (WIDESCREEN 2 PACK) Mike Myers PG |19.98
| DREAMWORKS HOME ENTERTAINMENT/UNIVERSAL STUDIOS HOME VIDEO 90633 Cameron Diaz :
18 SKY CAPTAIN & THE WORLD OF TOMORROW (WIDESCREEN) Judelaw | po | 97qg
! PARAMOUNT HOME ENTERTAINMENT 43414 Gwyneth Paltrow :
DEADWOOD: THE COMPLETE FIRST SEASON Timothy Olyphant NR |99.98
HBO HOME VIDEQ 92430 Keith Carradine )
MALCOLM X: 2 DISC SPECIAL EDITION Denzel Washington | pe 14| 96 gg
WARNER HOME VIDEO 33531 :
FULL HOUSE: THE COMPLETE FIRST SEASON Bob Saget ' nm  oggg
| WARNER HOME VIDEQ 59597 John Stamos ’
1 TROY (2 DISC PAN & SCAN EDITION Brad Pitt
33 WARNER H((]MEVIDEU 8410 ) Orlando Bloom R |29.98
31 METALLICA - SOME KIND OF MONSTER Metallica | NR | 26.98
PARAMOUNT HOME ENTERTAINMENT 86374 ! '
THE CHRONICLES OF RIDDICK (UNRATED WIDESCREEN) Vin Diesel | g {9998
UNIVERSAL STUDIOS HOME VIOEQ 6324 Cole Hauser -
PRINCESS BRIDE Cary Elwes PG |19.98
MGM HOME ENTERTAINMENT 02362 Robin Wright i
24 | ALADDIN Il & Il COLLECTION Animated G |3498
WALT DISNEY HOME ENTERTAINMENT, BUENA VISTA HOME ENTERTAINVENT 37978 :
THE FRESH PRINCE OF BEL AIR: THE COMPLETE FIRST SEASON Will Smith | \g {2998
WARNER HOME VIDED 53390 Alfonso Ribeiro :
| CELLULAR Kim Basinger
27 NEW LINE HOME ENTERTAINMENT/NEW LINE HOME VIOEO 07631 William H. Mgcy NR | 2798
BLUE COLLAR COMEDY TOUR RIDES AGAIN Jeff onworthP( NR | 19.98
| PARAMOUNT HOME ENTERTAINMENT 87334 Bill Engvall )
HAROLD & KUMAR GO TO WHITE CASTLE (UNRATED EXTENDED EDITION) JohnCho g 19708
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 07625 Kal Penn h
THE VILLAGE (WIDESCREEN Joaguin Phoenix .
32 TOUEHSTON[HOME\/IDE(OIBUENA\/{STAHOMEEN)TERTAINMENT35883 gdrien Brody PG-13)29.98

e » : »
s Dillboarg & .
% Sales data compiled by N Nielsen o8| o )
% TITLE VideoScan Principal | § = | £ =]
3 LABEL/DISTRIBUTING LABEL & NUMBER Performers| S & | & &
23: NUMBER 1 3¢ 1 Week At Number 1
K?R':Aﬁzgk-sr ﬁ)bEEENTERTAINMENTBIWS Animated 2004 | PG |24.98
! \A'\II:LLT, I!TSA»lyHﬁms ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25418 Animated | 2005 G 2498
e Animated| 2005 | G | 1498
2 mﬁ;mswoms HOME VIDEQ 62698 Jamie Foxx | 2004 |PG-13|23.98
3 3;;‘&35:““5,25&“-‘.557 BUENA VISTA HOME ENTERTAINMENT 39239 Susglr%%gr?g(;ﬁ 2004 |PG-13]24.98
5 [ Aot imated | 2005 | NR | 9.98
7 SggROHDBMYEv?DSgs: MONSTERS UNLEASHED Sara’m%ﬁemgné&ﬂ{; 2004 | Pe 2208
> E l?ﬂ’:AﬁVEV!)(RKfHGMEENTERTA(NMENT/UNIVERSALSTUD\DS HOME VIDED 90674 Caﬂgﬁ,nm ?ar§ 2004 | PG 12498
Il SR e nimated | 2005 | NR | 9.98
6 IEER;?QJ(;D?EOTA?V%EUQ;ZIE XI: THE INVASION OF THE TINYSAURUSES animated| 1840 | G [19.98
‘Y10 az%mgsﬁgﬁ;gxﬁgﬁEPANTs: HOME SWEET PINEAPPLE Animated | 2005 | NR | 9.98
ol 21 e Animated| 2004 | NR | 9.98
13 m}TJ L!)-\SANIE\V‘H(USMEEEN%L%ILMEE%I/I\!E?A'\\‘/!)STA HOME ENTERTAINMENT 35354 Animated | 1998 | G |24.98
18 53&&;\'3& 5125&%’555;‘?ORA'S FAIRYTALE ADVENTURE Animated| 2004 | NR 112,98
5 & R T e A el ' Animated | 2003 | NR | 9.98
17 SKERSHDCJEFVS;I;EEOI; 10: CIRCUIT TRAINING WORKOUT LeisaHart| 2004 | NR | 9.98
P Animated | 2003 | NR | 9.8
= ?UEVSﬁmg STREET: HAPPY HEALTHY MONSTERS Sesame Street| 2005 | NR | 7.98
g 14 J CSUFL’JV\(A)ElEAEF;\SNTIA?HNDMzE ENTERTAINMENT 05148 T(}J(tl)g¥ehr’1|a[)glhjr:§t, 2004 PG-1 3 2498
D e o Animated] 2004 | NR |12.98
e B s e DAY OF DISCOVERY ™ ppimateg | 2005 | G |14.98
=8 22 [ AT:J%\QIQ; TTEESNB;::I:‘( mENGINE AND FRIENDS: HOORAY FORTHOMAS ;.| 5005 12.08
o St B ot e e OREVER  primated | 2005 | G |14.98
7 O G Or CHANGE aimated| 2005 | G [19.98

@ RIAA gold cert. for sales of 50,000 units or $1 milfion in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested retail
# IRMA gold certification for a minimum of 125,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at ieast 25,000 units and $1 miliion at
sugiested retail far nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2005, VNU Business Media, Inc and Nielsen VideaScan. All rights reserved.

VIC

EO RENTALS.

- Provided by Home Video Essentials, © 2004, em}ak Corporation. All rights Reserved. Principal

LABEL/DISTRIBUTING LABEL Rentrax (4sSENTIALs  Performers | =
st NUMBER 1 ¥4 1 Week At Number 1
THE NOTEBOOK James Garner |pe 14
NEW LINE HOME ENTERTAINMENTAWARNER HOME VIDEO Gena Rowlands
SHARK TALE Animated PG
DREAMWORKS HOME ENTERTAINMENT
THE GRUDGE Sarah Michelie Gellar PG-13
COLUMBIA TRISTAR HOME ENTERTAINMENT
Jamie Foxx

UNIVERSAL STUDIOS HOME VIDEQ PG-13
SHALL WE DANCE Richard Gere PG-13
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT Susan Sarandon
FRIDAY NIGHT LIGHTS Billy Bob Thornton PG-13
UNIVERSAL STUDIDS HOME VIDEQ Derek Luke
THE FORGOTTEN Julianne Moore PG-13
COLUMBIA TRISTAR HOME ENTERTAINMENT Dominic West
MR. 3000 Bernie Mac |p; 15
DIMENSION HOME VIDEQ/BUENA VISTA HOME ENTERTAINMENT
CELLULAR Kim Basinger NR
NEW LI%E HUME ENTERTAINMENT/NEW LINE HOME VIDEO Witliam H. Macy
WITHOUT A PADDLE Seth Green PG-13
PARAMOUNT HOME ENTERTAINMENT Matthew Lillard

@ Rhia goid certfication for 8 minimum of 125,000 unrts or a doller volume af S8 milljon at retal for theatrically released programs, or of at least 25,000 units and S1 million at suggested retal for nontheatncai ttes. IRMA platinum certification o

ammimy sale of 250.000 undts or & dollar volume of $18 mulken at retail for theatncally released programs, and of at least, 50,000 unns and S2 mdlion at suggested retail for nontheatcal tifes © 2005, YNU Business Media, Inc. All rights reserved.

b

) Provided by Home Video Essentials, » 200, Rentak Cranon, All nghl Reserved ] 4
4 TITLE Rewtnax @Smﬁils Manufacturer E
:Hr: NUMBER 1 2 16 Weeks At Number 1

PS2: GRAND THEFT AUTO: SAN ANDREAS Rockstar Games | M
PS2-MERCENARIES Lucasarts Entertainment | 7
PS2: NEED FOR SPEED: UNDERGROUND Electronic Arts | E
XBOX: HALO 2 - Microsoft | T
PS2: THE PUNISHER Thg | M
XBOX:THE PUNISHER Thg | ™
XBOX: NEED FOR SPEE_D: UNE!GROUNE o ElectroniE Ars | E
PS2: THE GETAWAY: BLACK MONDAY ~ Sony Computer Entertainment | 1
PS2-CALL OF DUTY: FINEST HOUR - - Activision | T
PS2: MADDEN NFL 2005 Electronic Aris | £

D 205, WNU Business Media. Inc All rights reserved
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No. 2: ‘Candy Shop’ by 50 Cent
Featuring Olivia nearly doubles in

downloads from last week to claim the
runner-up spot. It is the top download
at all five providers that offer it.

MARCH 5
2005 H

Billboard” RINGTONES,

el iled by N
¢ B Compiled by Nielsen
5 4] SoundScan
T P TITLE
= 5 ORIGINAL ARTIST
1 = = NUMBER 1 &*
1 B Lovers & Friends 3 Wks A1 No. |
=] ULk BT EATT LDE B\ FEATURING USHER & LUDACRIS
PI 5 | - | Candy Shop
50 CENT FEATURING OLIVIA
3 K 1,2 Ste
| ciana FEATURING MISSY ELLIOTT
4 Wi Drop It Like it's Hot
i SNDOP DOGG FEATURING PHARRELL
5 B Get Back
| Lupacris
L 13 Boulevard Of Broken Dreams
S GREEN DAY
7 K 0
| OMARION
G 6 | | Bring 'EmOut
=
{28 20 | { Super Mario Brothers Theme
KOJI KONDD
7 My Boo
% | USHER & ALICIA KEYS
10 Over & Qver
NELLY FEATURING TIM McGRAW
27 Numb/Encore
JAay ZUNKIN PARK
24 | | Halloween
JOHN CARPENTER
8 Karma
~ .| LLOYD BANKS FEATURING AVANT
15 Let's Get Blown
4 SNDOPDOGG
9 | Shorty Wanna Ride
.| YOUNG BUCK
30| | BadBoys
INNERC\RCLE
12 Lean Back
TERROR SQUAD
19 Because | Got High
| arroman
11 | New York
A RULE FEATURING FAT JOE & JAOAKISS

Eased on data prowded by, in alphabetical order:
Gsquared, Dwanga, Faith WestModtones, infos-

pace Mabile, MiDIRingtones/AG Interactive, CT]A

XRinger, Zingy and Ztango, A WiderThan Company. T Weiess Amocasien

Cart endorsed by CTIA - The Wireless Associa-
tion *“ 3nd Mobile Entertainment Forum

All Music Guide

asbin

&¥' 7 Forum

Top Artist
Searches

This Last
week  week Artist
1 1 THE BEATLES
2 3 BOB DYLAN
3 5 RAY CHARLES
4 6 BECK
5 4 RADIOHEAD
6 8 GREEN DAY
7 9 PINK FLOYD
8 7 BRIGHT EYES
9 22 JIMMY SMITH
10 10 MILES DAVIS
11 17 50 CENT
12 11 THE ROLLING STONES
13 20 DAVID BOWIE
| 14 16 THE KILLERS
115 15 LED ZEPPELIN
16 18 NIRVANA
17 12 NEILYOUNG
18 21 THE WHO
19 19 THE CURE
j o2 13 U2
2 14 INTERPOL
22 23 REM.
2 24 AC/DC
24 27 NEW ORDER
25 26 THE MARS VOLTA

Saurce: All Music Guide for the week ending Feb. 22

No. 4: Beck
inches closer to
the top of the AMG
artist searches
list, as the March
29 release of his
latest Interscope
effort, ‘Guero,’
approaches.

- Piracy Fight Shows

Encouraging Signs

BY ANTONY BRUNO

The fight against digital music piracy appears to be mak-
ing headway, offering hope for industry initiatives to move
legitimate digital distribution into the mainstream.

According to figures released last month by the Inter-
national Federation of the Phonographic Industry, the
number of paid online music sites quadrupled in 2004
to a globel total of about 230. The content available
from such sites rose to 1 million songs, and consumers
worldwide responded

suits yet—717, almost three times its previous record.
Taking an educational approach, the academy launched
the next phase of its What's the Download initiative
during the recent Grammy Awards. The academy created
an advisory board of a dozen 18- to 24-vear-olds to foster
dialogue between music fans and industry representatives.
The board’s inaugural meeting featured a round-table
discussion between board members and recording acts
Kanye West, Mark McGrath and Earth, Wind & Fire (Bill-
board, Feb. 26).
“To tell kids not to

by purchasing more
than 200 million dig-
ital tracks last year,
more than 10 times
the number purchased
in 2003. \

In addition, use of | .
portable music devices
has exploded, with 22
million Americans
owning an iPod or
other digital player,
according to the Pew
Internet & American
Life Project.

The result, accord-
ing to Jupiter Research, is a global digital music market of
$330 million, a figure expected to double in 2005.

Although the number of peer-to-peer users has
decreased steadily during the past year, traffic figures
remained consistent, as only low-volume swappers
stopped using such services. However, P2P traffic is
expected to ebb this year, according to Jupiter Research
data and a report from the Deloitte Technology, Media &
Telecommunications Group.

“By year-end, the growth of illegal downloading will start
to slow, with occasional but high-profile litigation scaring
off many casual pirates,” the Deloitte report states.
“Nonetheless, illegal downloads will continue to cost the
music industry billions of dollars in lost revenue.”

The Recording Industry Assn. of America and the Record-
ing Academy have each stepped up anti-piracy efforts. The
RIAA has not backed down from its aggressive legal strategy.
In late January, it filed its largest block of file-sharing law-

NEWTECH

Is it a mobile phone, a music player or a digital
camera?

Actually, it’s all three. Nokia has unveiled a line of
smart phones that targets the digital entertainment
fan by combining support for

The Recording Academ’s latest anti-iracy initiative taps n advisory board of
music fans, pictured with Kanye West, Mark McGrath and Earth, Wind & Fire.

download is like telling
them not to have sex,”
West said during the
meeting. “The only
thing we can do is
make the best music
we can and weather
this storm.

While the recent
proliferation of digital
music players and
online services is cred-
ited with tempering
P2P file sharing, con-
cerns remain that the
fragmented market
may lead to a backlash. A recent study from research firm
Shelley Taylor & Associates criticizes the slew of online serv-
ices as being too confusing and controlling, limiting their
mass-market appeal.

“Users” initial enthusiasm is being deflated as they real-
ize ... there are more limitations imposed on legitimate
digital downloads, media players and portable devices than
advertised,” Shelley Taylor says.

Looking forward, the music industry hopes to use
next-generation wireless networks as a distribution chan-
nel. Companies may even embrace a paid P2P model for
this medium.

“These wireless networks are less vulnerable to the kind
of piracy that has plagued our industry over the last four
years,” Warner Music Group chairman/CEO Edgar Bronf-
man Jr. said during an address to the Entertainment Law
Initiative (Billboard, I"eb. 26). “So long as protections are in
place, technology will remain an opportunity, not a threat.”

via a five-way directional thumbpad. The phone can trans-
fer PC-based music files through USB ports and Blue-
tooth. It supports such music file formats as MP3, AAC
and RealNetwork’s RealMedia.

Certain models also feature

various types of digital content and
interoperability.

The 6680 line is marketed prima-
rily as an imaging device, with a 1.3
megapixel camera, an integrated
flash and a 6x digital zoom that is
activated simply by opening the cam-
era cover. But an integrated music
player allows the device to double as
an MP3 player. Storage capacity is
limited by the 64MB MMC card that
ships with the product, but users can purchase larger
storage cards.

Embedded software allows users to create and manage
playlists of stored music as well as pause and change tracks

embedded support for Nokia’s new
mobile music solution for wireless
carriers, introduced recently in con-
junction with Loudeye (Billboard,
Feb. 26). Such phones allow users to
browse and purchase tracks from
carrier-operated wireless music
stores. The full-length tracks can be
downloaded directly to the phone.
Soon, wireless subscribers will
have access to Nokia devices cus-
tomized for their specific service plans. Nokia says it will
begin designing exclusive phone models for carriers that
want to offer customers direct access to custom ringtones
and other service options. ANTONY BRUNO

Bring On The Sting

Universal Music Enterprises will
release the DVD of Sting’s 20-year-old
documentary “Bring On the Night” March
29, along with a CD reissue of the film’s
live soundtrack. The film and soundtrack,
which both won Grammy Awards, docu-
ment the making of Sting’s first solo
album, released in 1986.

The DVD indludes music videos for the
title track, “If You Love Somebody Set
Them Free” and “Russians.”

Warped Ringtones

UK. indie label Warp Records is allow-
ing consumers to convert any track from
its catalog into a custom master ringtone
with a new digital editing service avail-
able on its bleep.com download store.

The “realtone editor,” powered by
FasPay Mobile Technologies, allows cus-
tomers to select tracks online and edit
them into a five- to 30-second clip. Once
the ringtone is complete, the user pays
and downloads it to a mobile phone via
a wireless network.

The service is compatible with more
than 120 mobile phones worldwide.
Bleep.com also hosts music from other
indies that can be edited into master
ringtones. British act Maximo Park is
making its first single, “Apply Some Pres-
sure,” available as a test song.

Streaming ‘Fat’

Showtime Networks and Yahoo will
stream the first episode of new comedy
series “Fat Actress” (starring Kirstie
Alley) on Yahoo TV simultaneously with
its March 7 premiere on Showtime.

This is the first time Yahoo has
debuted an entire episode of a TV
series, and the first time Showtime has
aired any episode in its entirety on a
medium other than cable, according to
both companies.

The webcast will not require a sub-
scription or special feed and will remain
available for replay through March 12.
Yahoo will promote the series by hosting
videoclips, photos and a link to the
show’s Web site.
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A BILLBOARD SPECIAL REPORT

BY ANTONY BRUNO music in particular.

‘It’s not coming back. It’s
here,” says Rajezv Chand
equity analyst a: wireless
equity research firn Rutberg
& Co. “The biggest concern
is, Where do you play in this
space? There are a lot of
existing players. So where
does the startup slay in the
mpobile music space is the
key question.”

pace Mokile, MIDIRingtones/AG Inter-
active, XRinger, Zingy and Ztango.
Artists whose ringtones recently
have ranked among the top 10
on the chart include Snoop
Dogg, Ciara, Ludacris, Usher
and Alicia Keys.

The entertainment segment is
characterized by applications
that allow more traditional
music consumption via cell
phones, such as downloading
and listening to full-track

music files.

Personalization services
are the more mature of the
two segments. With the
exception of such emerging
services as ringback tones,
most personalization serv-

ices have been available

for several years. Some,
like polyphonic ringtones,
are actually past their
prime, giving way to mas-
ter ringtones.
Newcomers in the per-
sonalization space have
fewer technological barri-
ers to overcome, but they
face heavy competition
from established players.

According to Richard Tong. partner at
wireless-focused venture capital firm Igni-
tion Partners, investors are interested in
companies that focus on refining person-
alization services or have developed new
types of content.

“You have to do more than just offer
a copy of others’ licensed content, li<e
a polyphonic ringtone,” Tong says.
“There has to be some change in the
market that you can target.”

Investors are particularly concernzd
about the thin profit margins charac-
teristic of music-related personaliza-
tion services. Rights to higher-margin
content, such as master ringtones, are
established between the wireless
carrier and the music labels directly.
This puts additional pressure on
mobile-content aggregators—and
those investing in them.

“Clearly this is having an affect on the
little guys. You can’t own the same mar-
gins anymore,” Tong says. “When you're
in the middle, the question is, What vakue
can you add? To the extent you bring
enough value with promotional opportu-
nities and new content to the table, you
can justify the higher pricing.”

This concern about margins has led to
massive merger and acquisition activity

(Continued on page 50)

Amid the myriad new-media distribu-
tion opportunities available in today’s dig-
ital entertainment business, few spark as
much interest—and confusion—as the
wireless sector.

Wireless entertainment services are at
the heart of two converging industries,
each looking to the other for support in
equally difficult times.

The music industry, buoyed by the unan-
ticipated growth of the now $3 billion ring-
tones market, sees wireless distribution as
a new revenue source rich with potential.
And the wireless industry is looking to the
entertainment business for the content it
hopes will compel subscribers to adopt
forthcoming high-speed, next-generation
wireless phone networks.

The result is a highly symbiotic business
relationship between these companies
that together are forging a new market.
And that market is now attracting signif-
icant interest from entrepreneurs and
investors alike.

Like any other nascent business, its
opportunity is matched only by its risk.
Yet the stream of venture capital dollars
has resumed flowing into the wireless
content space, largely based on the
promise of mobile entertainment, and

DISTINCT USES

When discussing the mobi e
music market, it is important 2o
rezognize two distinct uses of
the medium: personalization
ard entertainment.

Personalization services use
music to enhance various phone
features and applications. These
inzlude monophcnic, polyphonic
ar.d master ringlones, ringback
tones, voicetones, artist images and
cLstom voicemail greetings.

The popularity of polyphonic
ringtones lead Biboard last year to
laanch a Hot Ringtones chart, the
fiast of its kind, kased on deta from
companies inc.uding 9squared,
Dwango, Faith Wzst/Modtor es, Infos-

Royalty Distribution, Accounting Never Easy

BY SUSAN BUTLER

As the music industry expands
into new business opportunities
and increasingly draws outside
investment, how can those
investors follow the money within
this intricate global business? In
this report in advance of
Billboard’s Music & Money Sym-
posium, set for March 3 in New
York, we offer a look at accounting
in the music business.

Relatively few people have access
to the financial records of the music
industry. Those who do cannot dis-
cuss specific calculation methods

because of confidentiality policies.

But when it comes to general
experiences, some of these experts
are willing to provide some insight.
They tell Billboard that everyone in
the chain of music distribution faces
challenges in collecting revenue and
distributing royalties.

For music publishers and collec-
tion sacieties, ensuring that every
composition is accurately regis-
tered throughout the world in
order to track global earnings is a
constant struggle.

For record labels, keeping track of
sales, licenses and returns, and then
calculating royalties according to
hundreds of varying contractual

terms, is an enormous task.

The basics may seem clear—
knowing who collects what for whom
and how. Yet beyond the basics is
where the nuances of the collection
and royalty distribution processes lie.

Conceptually, music publishing

Billeoard

MUSIC
money

is a fairly simple business model.
Relying on the single asset of a
musical composition copyright, the
publisher can generate revenue
from a variety of sources. They
include mechanical reproductions
(CDs, digital downloads, ringtones),
public performances (TV, radio, ven-
ues), synchronization deals (audio-
visual media) and print media
(sheet musicj.

Licenses for these uses come
from a number of sources.

American publishers may license
their repertoire directly to those who
manufacture, perform or distribute
reproductions of the songs in the
United States. A vast majority of

them, however, authorize the Harry
Fox Agency to handle mechanical
licenses for all or some of the vari-
ous formats of recorded music, such
as CDs, ringtones and downloads.

Nearly every songwriter and pub-
lisher with songs performed in the
United States authorizes one of the
performing rights organizations—
ASCAP, BMI or SESAC—to license
and collect revenue from the pub-
lic performance of nondramatic
compositions.

Outside the United States, the laws
of most countries prohibit direct
licensing for many uses. Therefore,
such societies as GEMA in Germany

(Continued on page 50)
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Wireless

Continued from page 49

among aggregators as they seek to
diversify their content offerings well
beyond ringtones to include other
such content as games, images,
wallpaper and voicetones. Investors

JAHIC: GREATER CHALLENGE

interested in less-challenging invest-
ments for a short-term gain have an
opportunity here, Chand says, by
investing in content providers that
are attractive acquisition targets.

“Valuations are through the roof,
and there’s no sign of a slowdown in
activity or valuation,” Chand says.
“There are a lot more acquirers than
good companies to acquire.”

For long-term investment oppor-
tunities, investors are turning to
the entertainment segment. Jodi
Sherman Jahic is a principal at Voy-
ager Capital, a $265 million early-
stage investment fund that invested
in Melodeo.

Melodeo is one of several develop-
ing technology platforms designed to
facilitate the acquisition, distribution,
management and playback of full
music tracks via wireless networks
and mobile devices. Jahic is betting
that mobile networks and devices will,
in effect, be as important to music as
radio in the coming years.

“The mobile phone will be the most
important music acquisition device on
the planet,” Jahic says. “What the
Blackberry is to the investment banker,
mobile music is to the teenager.”

Jahic says the early development of
mobile music presents much greater
technological challenges than delivery
of personalization content. With only
a few companies tackling those chal-
lenges, investors seeking a long-term
payoff have an opportunity to stake
their claim in this business.

However, much depends on various

pieces of the wireless puzzle coming
together, specifically the continued roll-
out of next-generation broadband wire-
less networks, as well as mass-market
sales of mobile devices optimized for
music playback.

“It’s easy to get a music player onto
a sophisticated smart phone that has a
lot of features and costs $600,” Jahic
says. “It's the mass-market players that
are more difficult. They’re less natu-
rally attuned to the music market.”

An additional area of profound
investor interest is wireless peer-to-
peer services. The popularity of wired
P2P networks grew largely by pro-

viding free and mostly illegitimate
access to music. But many believe
legitimate P2P services will thrive in
a wireless environment.

According to Jahic, wireless net-
work providers enact more control
over the use of their networks, and
wireless subscribers are more ac-
customed to paying for the services
they receive.

“The ability to distribute full-length
tracks and ringtones from one sub-
scriber to another is huge, and the
ability to monetize that is huger,” she
says. “In wireless, the networks are
much more secure. So it’s much more

valuable to create a monetized P2P
model in the wireless space.”

By all accounts, the time to get in
the game is now. Much of the mobile
music distribution market still needs
to be defined, creating an environment
ripe for investment.

“This is the kind of opportunity
that has always fostered entrepre-
neurs. But the hour is getting late,
and the window is closing,” Jahic says.
“There’s a complicated set of alliances
and relationships that are just now
being forged. Once those become
more clear, this space is going to
absolutely explode.”

Royalty

Continued from page 49

and JASRAC in Japan handle licenses
and collections for various rights.

All of these sources depend upon
accurate identifying information to
ensure collection of every penny
earned from each composition.

Since song titles cannot be copy-
righted or trademarked, many
compositions share the same or
similar titles. Artists and songwrit-
ers may also use pseudonyms rather
than their legal names. Even a mis-
spelling can result in lost revenue.

With inaccurate song registrations,
revenue may end up in a foreign col-
lection society’s “black box” or as
unpaid royalties in so-called “sus-
pense” accounts.

When foreign societies cannot iden-
tify a composition’s publisher, the
money received is held for a period of
time and then either used for certain
society purposes or distributed to the
society’s publisher members. Germany,
Italy and Holland hold the largest
amounts of such funds, sources say.

In other cases, many labels and soci-
eties in the United States and abroad
hold money to be paid to publishers
that cannot be accurately identified, a
source says.

Unlike identifiable royalty recipi-
ents who simply haven’t kept their
contact information up to date, these
rights holders have not been paid
because of inaccurate song titles, mis-
spelled names or pseudonyms or

incorrect publisher listings.

If all the labels and societies would
provide the information they have
available to publishers, the source adds,
these suspense accounts could prove to
generate additional revenue for rights
holders in amounts much more sub-
stantial than black-box monies.

In an effort to integrate accurate
song registration throughout the
world, many publishers and societies
use the Common Works Registration.
This system is essentially a standard-
ized template for consistently showing
information globally. However, some
wonder whether foreign collecting
societies that claim to support the
standard will truly implement it.

The challenges record labels face in
processing revenue and royalties are
sometimes as difficult as fitting square
pegs into round holes, sources say.

Through the years, recording con-
tracts that govern royalty rights have
included a wide variety of provisions
requiring multiple calculations. With
royalties listed as a percentage of some
price—most often a retail price—each
contract includes numerous deduc-
tions and reductions from that price
before determining the amount upon
which the royalty percentage is based.

Under older contracts still in effect,
royalties are only paid on 90% of sales,
sources say. Other provisions include
no payment for “free goods” that reflect
discounts provided to the distributors’
customers, deductions for the cost of
packaging, reduction in royalty rates
when distribution is through the use
of “new technology” and for sales out-
side the United States.

Trying to interpret and match

terms in contracts—some with more
than 100 pages—with current
accounting parameters is a daunting
task, especially in royalty depart-
ments that are running leaner with
fewer personnel.

The challenge has become even
greater with the substantial increase in
data received. While information once
consisted predominantly of album
sales, the amount of new data has
increased exponentially with the online
sale of individual digital tracks.

Labels seem to be stepping up to the
task, however. They now provide more
details in their royalty statements than
they did in the past, auditors say.

While artists will make fewer
inquiries after receiving more detailed
royalty statements, they add, artists
will still audit labels and will continue
to find money due, artists’ auditors say.

With all the information processing,
mistakes are made. There will always
be differing interpretations of contract
terms as well.

For example, “retail” prices are
really a fiction, sources say. Record
companies cannot set retail prices;
they may only control their wholesale
prices. Therefore, retail prices used to
calculate royalties are the wholesale
price plus some increased percentage
rate that the labels determine.

Although some CDs may actually
sell at retail for wholesale plus 80%
($10 wholesale, $18 retail), labels may
use an “average” bump of 20%, 25%
or 30%, auditors say. Artists’ repre-
sentatives will then argue that the
“retail” price in the contract should be
a much higher percentage, resulting
in higher royalties.

FINALLY, LABELS ARE COMSIDERING OFFERING NEW DEALS WITH SIMPLER ROYALTY CALCULATIONS.

Another negotiating point
involves artists signed to U.S. record
companies whose records are sold in
international markets. As foreign
record affiliates collect and remit
payment to U.S. companies, they are
generally required by their country’s
laws to withhold certain amounts
for local taxes, often around 10%.

U.S. labels then typically reduce an
artist’s royalty by the pro-rata share of
this tax paid. However, the U.S. label
may claim the withholding as a tax
credit. Since the money was not
directly withheld from the artist in the
international territory, the artist may
not claim that withholding.

For artists with substantial inter-
national sales, this withheld amount
can substantially accumulate. Artists
with clout can negotiate with the
label that the artist’s pro-rata share of
any amount the company actually

used as a tax credit must be paid to
the artist.

Finally, labels are considering
offering new deals with simpler cal-
culations—royalties based on a
wholesale price without complex
deductions.

Business managers caution artists
and their representatives not to be
surprised by lower royalty percentage
rates for these deals.

After calculating and comparing
actual royalties received under new
deals and old ones with so many deduc-
tions, the lower percentages may result
in more cash in hand for artists.

An in-depth report covering similar
financial information will be available
to attendees of Billboard’s Music &
Money Symposium and to subscribers
of Entertainment Law Weekly, at
entertainmentlawweekly.com.
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EXECUTIVE

TURNTABLE. .

PEOPLE ON THE MOVE

RECORD COMPANIES: Universal
Motown Records Group in New
York promotes Andrew Kronfeld to
GM. He was executive VP.

Sony BMG Music Entertainment
in New York names Daniel M.
Mandil executive VP, global general
counsel and secretary and Stuart
Rubin senior VP of the international
catalog marketing group. Mandil was
a partner at Covington & Burling,
and Rubin was senior VP of the inter-
national commercial group at BMG.

Sony BMG also appoints London-

' based Tim Fraser-Harding

VP of marketing and names
New York-based Lyn Koppe
VP of marketing and Roger
Menz VP of strategic proj- 7
ects. Fraser-Harding was VP B8
of catalog marketing at Sony
Music International, Koppe
was VP of commercial mar-
keting for the international
catalog group at BMG, and
Menz was VP of strategic
projects for the international
commercial group at BMG.
RCA Music Group in New

York names Zeeshan Zaidi VP
of digital business operations.
He was senior director of
marketing at Arista Records.

Verity Records in New
York promotes Monica A.
Coates to director of A&R.
She was associate director
of A&R.

Universal South Records
in Nashville elevates Laurie
Gore to manager of promo-
tion. She was promotion
coordinator.

Columbia Records Nash-
ville elevates Tom Moran to
national promotion director,
Ryan Barnstead to Midwest
regional promotion manager
and Jordan Pettit to promo-
tion coordinator. Moran was
Midwest regional promotion
manager, Barnstead was
promotion coordinator, and
Pettit was an intern.

Epic Records Nashville ups Eliz-
abeth Sledge to Northeast regional
promotion manager and Jason
Rockhill to promotion coordinator.
Sledge was promotion coordinator,
and Rockhill was an intern.

RETAIL: Musicland Group in Min-
netonka, Minn., promotes Sonya
Askew to director of urban products.
She was senior buyer of urban music.

MATHIASON

FREEMAN

PRO AUDIO: Steinberg Media
Technologies in Hamburg names
Kazunori “Kaz” Kobayashi
managing director. He was GM of
product strategy planning office,
pro audio and digital musical
instruments at Yamaha.

Sound Kitchen in Franklin,
Tenn., names Sharon Corbitt studio

manager and Heather Kerr assistant |

studio manager. Corbitt was studio
manager, and Kerr was studio oper-
ations coordinator at Ocean Way
Studios in Nashville.

DIGITAL ENTERTAINMENT:
|" Loudeye in Seattle appoints
Michael A. Brochu presi-
dent/CEO. He was chairman/
CEO of Primus Knowledge
Solutions.

VIDEOGAMES: Atari in New
York promotes Lisa Roth-
blum to executive VP of
administration and opera-
tions. It also names Jeffrey
Kempler senior VP of
business and legal affairs.
Rothblum was senior VP of
business and legal affairs.
Kempler was senior VP of
business and legal affairs

! at Island Def Jam Music
Group.

HOME VIDEO: Ventura
Entertainment Enterprises
" in Thousand Oaks, Calif.,
names Victoria Sarro VP of
marketing. She was VP of
marketing and product
development at BMG Strate-
gic Marketing Group.

MERCHANDISING: Cinder
Block in Beverly Hills, Calif,,
names Kio Novina manager
of business development and
John Mathiason artist
relations representative.
Novina was founder of
Novina Agency, and Mathia-
son was owner/president of John
Mathiason Management.

-

MUSIC VIDEO: VH1 in New York
names Brenda Freeman VP of
consumer marketing. It also pro-
motes Sandy Alouete to VP of
music and talent relations. Free-
man was VP of affiliate marketing
for the entertainment group at MTV
Networks. Alouete was senior direc-
tor of music and talent relations.

No Wardrobe Malfunction
Paul McCartney performed a crowd-
pleasing set Feb. 6 at Super Bowl XXXIX’s
halftime show at Alltel Stadium in Jack-
sonville, Fla.The former Beatle played such
classic hits as “Hey Jude,” “Get Back,”Live
and Let Die” and “Drive My Car.”
Performers at the Super Bowl pregame
show included Alicia Keys, Gretchen
Wilson, Charlie Daniels, Black Eyed
Peas and Earth, Wind & Fire. (Photo:
Kevin Mazur/Wirelmage.com)

LeAnn’s A Disney Fan
LeAnn Rimes is pictured at a Feb. 3 press
conference at Walt Disney Studios in
Burbank, Calif., to announce that she has
recorded “Remember When,” the official
anthem to Disneyland’s 50th anniversary,
which the theme park will celebrate begin-
ning May 5. Written by Richard Marx,
“Remember When” will be featured as part
of the new “Remember . . . Dreams Come
True” fireworks display at Disneyland.

Flom’s T.J. Martell Kudos
Several artists and music-industry heavy-
weights gathered Feb. 8 at the Sony Club in
New York to celebrate the announcement
that the T.J. Martell Foundation will
honor Atlantic Records Group chairman/
CEO Jason Flom as humanitarian of the
year at its 30th annual Humanitarian
Awards gala, to be held May 19 at New
York’s Marriott Marquis. The T.J. Martell
Foundation raises funds for leukemia, can-
cer and AIDS research. Pictured, from left,
are Vanessa Williams, T.J. Martell Founda-
tion chairman Tony Martell, Jon Bon Jovi,
Flom and “Little Steven” Van Zandt.

- overdubs and instrumental isolation in the studio. In their economy, Little Barrie’s songs

Now, Hear TRIS .. ume samn

Artists to Watch

In all the right ways, London-based Little Barrie’s recordings sound as if they were
made decades earlier: Lo-fi and jam-packed, these spirited performances recall the best
of mid-"60s pop and late-’60s hard rock. Frontman Barrie Cadogan’s forceful guitar
riffs are at once familiar and original. His razor-sharp guitar licks punctuate and counter
his vocals, weaving in, out and around his aggressive, confident and convincing voice.
Bassist Lewis Wharton and drummer Wayne Fullwood provide a pounding, airtight
rhythm.The trio’s debut album,“We Are Little Banie,” is due May 17 from Artemis
Records, but on Feb. 22 the label issued a self-titled EP, whose irresistibly funky exuber-
ance (“Be the One”) and laid-back, ultra-cool grooves (“Bumed Qut”) are balanced with
funky, psychedelic blues (“Thinking on the Mind,” “Mud Sticks”). Equally refreshing is the
sound of the Edwyn Collins-produced EP, the result of a minimalist approach to effects,

bear a resemblance to rock’s classic era: “Be the One,” three minutes and 48 seconds of
nonstop fun, is the longest. Little Barrie is managed by Richard Chamberlain; the
band’s U.K. booking agent is Andy Duggan at London-based Profile Agency. The
band’s performing rights organization is PRS, though at present, it has not signed a
publishing deal. With upcoming U.S. dates including the South by Southwest conference,
Little Bamie will be tuming many heads—and moving many feet—in 2005.
CHRISTOPHER WALSH
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Danish singer/
songwriter Lise
Westzynthius
preps for her
new album’s
global debut

56

Canadian
pop-punk band
Simple Plan is
the latest hit act
from Toronto’s
Coalition
Entertainment

BY DIANE COETZER

Biz Welcomes MTV’s
African Expedition

JOHANNESBURG—The Feb. 22 launch of
MTV’s first African channel was widely welcomed
by the music industry here, despite fears that the
quality of music videos made on the continent
may limit African acts’ exposure.

The new 24-hour English-language Pan-
African channel is called MTV base. It is available
through the DStv service of
pay-TV digital satellite platform
MultiChoice Africa.

At startup, MTV base was
available to 1.3 million house-
holds in sub-Saharan Africa,
according to MultiChoice
. Africa, which has carried MTV
Europe and MTV France pro-
gramming since 1995.

MTV Networks Interna-
tional president Bill Roedy
attended the channel’s Johan-
nesburg launch. “We find the
most successful program
strategies combine a mix of
local and international con-
tent,” Roedy says. “At launch,
our strategy [for MTV base] is to focus on
around 30% African content and gradually
build that as the channel develops.”

Roedy suggests that his “optimal music
mix” for the channel would “combine 2 Face
from Nigeria alongside Lebo Mathosa from
South Africa, plus genres like kwaito, hip-life,
mbalax and zouk alongside hip-hop, R&B and
neo soul.”

Roedy says MTV base’s programming will
span music tastes across Africa and will “cer-
tainly feature South African music and artists.

ROEDY: NEW CHANNEL WILL SPAN
MUSICTASTES ACROSS AFRICA

But we will also play artists from Nigeria, Ivory
Coast, Angola, Kenya, Ghana, South Africa,
Benin and Senegal and so on.”

MTV base is operated from London and
overseen by MTV Networks Africa GM Alex
Okosi. He reports to MTV Networks Europe
chief executive Simon Guild. An MTV spokes-
woman says the operation will move to South
Africa “by 2006.”

QUALITY CONCERNS

While lauding Roedy’s intent,
some industry insiders express
reservations about the number
of broadcast-quality African
videos available to MTV.

Antos Stella is a former man-
aging director of leading domes-
tic label Gallo Music South
Africa who owns Johannesburg-
based music consultancy/label
AS Entertainment. “My biggest
worry is just how many African
music videos will be shown,”
Stella says. “Here in South Africa
we can produce videos of high
standard. I am thinking of pro-
ductions for [acts like] Ladysmith Black
Mambazo and Lucky Dube, but even these have
historically never earned rotation overseas.”

Nevertheless, she says MTV base represents
“a fabulous opportunity to up the quality” of
videos. Access to the channel, Stella adds,
could “ensure [that] artists from this continent
get the profile they deserve.”

Stella’s comments are echoed by music
business consultant Sean Watson, former
managing director of EMI South Africa’s
(Continued on page 57)

South African artist Lebo Mathosa will likely be among the talents
who will gain exposure on MTV base, MTV’s first African channel.

BY HOWELL LLEWELLYN

Spanish Market Continues Its Double-Digit Drop

admits, “with a change of tendency
away from double-digit decreases.”

MADRID—Recorded-music ship-
ments in Spain suffered a double-digit
value slump for the third successive
year in 2004, dashing the industry’s
hopes that the market had stabilized.

According to figures that labels’
body Promusicae released Feb. 14, the
value of shipments fell 12.6% in 2004
to 431.4 million euros ($556.5 mil-
lion), versus 493.8 million euros ($637
million) in 2003.

“We expected better results,” Pro-
musicae president Antonio Guisasola

However, Guisasola is cautiously
optimistic for 2005. “We think the
recovery will now start this year,” he
says, “as piracy stabilizes or even goes
down from its current rate of 24%.”

In volume terms, CD shipments
were down 16.7% to 41.7 million
units, compared with 50 million in
2003. Singles slumped 64.8%, from
3.5 million units to 1.2 million.

The one bright spot was music
DVD. Units shipped rose 122.1% to
3.3 million.

GUISASOLA: INDUSTRY HAD EXPECTED
BETTER RESULTS

Sony BMG Spain shipped 47.6%
of all music DVDs in the country
during 2004, according to Pro-
musicae. The company’s strongest
performers included Columbia’s La
Oreja de Van Gogh and Bruce
Springsteen and BMG’s Bebo Valdés
& El Cigala.

Madrid-based Sony BMG interna-
tional development manager Paula
Narea says Springsteen’s 2003
release “Live in Barcelona” has
shipped more than 70,000 units in
Spain. “I have the impression that
Springsteen is the top-selling DVD

artist in Spain, with his other DVDs
included,” she says.

Guisasola says the takeoff of DVD
sales is promising. He also points to
encouraging developments in the
online market. The last quarter of
2004 saw the launch in Spain of such
legal download sites as Telefonica’s
Musicapremium, Apple Computer’s
iTunes Music Store and Microsoft’s
MSN Music. Promusicae is to publish
download sales charts for the first time
during 2005.

According to Promusicae, labels’

(Continued on page 57)
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ALBUMS ALBUMS ALBUMS ALBUMS
| U2 ¢ GREEN DAY ANE BRUN 1 EEN DAY
HOW TO DISMANTLE AN ATOMIC BOMB  ISLAND AMERICAN IDIOT REPRISE ATEMPORARY DIVE DETERMINE RECORDS/V2 AMERICAN IDIOT REPRISE
3 | ANOUK LARS WINNERBACK KEANE LOVEBUGS
HOTEL NEW YORK EM! VATTEN UNDER BROARNA SONET HOPES AND FEARS  ISLAND NAKED RCA
2 | ROBBIE WILLIAMS ANNA TERNHEIM 18 | RONAN KEATING STRESS
GREATEST HITS  CHRYSALIS SOMEBODY OUTSIDE  STOCKHOLM 10 YEARS OF HITS POLYDOR 2507.03 UNIVERSAL
4 | SOUNDTRACK U2 11 | JOHN LEGEND DJ BOBO
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U2 ISLAND

Idlewild Fulfills
Promise 10 Years On

Scottish alternative rock quintet
Idlewild will celebrate its 10th
anniversary with the UK. release of
fifth album “Warnings/Promises”
{(Parlophone/EMI) on March 7.

IDLEWILD NEW LINEUP HITS U.S. SOON

The original core of singer
Roddy Woomble, guitarist Rod
Jones and drummer Colin Newton
is joined on the album by new
members Gavin Fox (bass) and
Allan Stewart (drums).

Woomble suggests that spending
last summer opening U.S. stadium
shows for Pearl Jam and recording
in Los Angeles with Beck producer
Tony Hoffer gave the new lineup a
fresh take on the band’s music. “We
now have the musical ability and
confidence to take risks,” he says.

International plans for the set are
being finalized. Idlewild recently
completed five

INTERNATIONAL FLIGHT: The
sophomore alburn by Danish singer/
songwriter/pianist Lise Westzynthius,
“Rock, You Can Fly,” is set for inter-
national release following a string of
domestic award nominations.

The album merges pop, jazzy bal-
lads and rock melodies with pithy
Ivrics. Released by Playground Music
Scandinavia in March 2004, it reached
the International Federation of the
Phonographic Industry Denmark top
40 chart. Now, London-based indie
One Little Indian has licensed the
album globally, except for Scandi-
navia, Russia, Poland and Greece.

Westzynthius’ manager, Piet Braen-
holm Bendtsen of Copenhagen-based
Merger Management, says the interna-
tional version, due May 30, will feature
new artwork and possibly additional
material. He says France and the
United Kingdom will be key territories.

“We have made a video for the
track ‘Séance’ and are preparing a
new one for ‘Mousquetaire,” ”
Bendtsen adds, “but we're not sure
which single will lead the promo-
tion strategy.” CHARLES FERRO

DEPTHS CHARGE: North American
audiences had a chance to sample
the Idan Raichel experience first-
hand in February.

acoustic U.K. dates,
and it will kick off a
full British tour
April 5. U.S. shows
are being lined up
for this summer.
STEVE ADAMS

ETHIOPIAN HILLS:
Lauryn Hill
performed three

Globdal

Tom Ferguson, Editor
tterguson@eu.billboard.com

songs from her
long-awaited
second studio album at the “Africa
Unite” concert Feb. 6 in Addis
Ababa, Ethiopia.

The Columbia artist appeared
unannounced as a solo acoustic act
at the multi-artist concert, cele-
brating what would have been Bob
Marley’s 60th birthday. Five of Mar-

Tel Aviv, Israel-based Helicon Rec-
ords issued “Out of the Depths,”
Raichel’s second album with his
band the Idan Raichel Project, on
Jan. 22. Boosted by critical acclaim
and domestic airplay, the album has
shipped 30,000 units.

The Project’s 16-date North Amer-

3 | THE CHEMICAL BROTHERS BUSTEO BONTON LET ME LOVE YOU ley’s sons; his widow, Rita Marley; ican tour began Jan. 27 in Toronto
MARI NY BMG . . - . . 3
4 | GREEN DAY e e UNWRITTEN and his 78-year-old mother, Cedilla and wrapped Feb. 21 in Miami.
i DIVOKEJ BILL NATASHABEDINGRELD PHONOGENICSONYEMG | Boolkeer, also performed at the free Raichel takes inspiration from
2 | EVANESCENCE LUCERNA  EMI 35 | SOLDIER - . .. gl
ol | N SO ESBTERS DESTINY'S CHILD FEAT.TI& LIL_ COLUMBIA event, which drew an estimated music introduced to Israel by Ethio-
APOCATATICA VERTIAO MIDLIFE_SONY BMG B e N ATIPIERS crowd of 300,000. pian immigrants in the 1980s and
10 | THIS IS THE LAST TIME Speaking after the event, Hill said ~ 1990s. The Israeli musician com-
J J KIN 15 | NOBODY'S HOME her decision to perform was made bined that with Hebrew texts on his
A weekly scorecard of albums simultaneously attaining top 10 chart status 14 | LOCKED UP “at the last minute.” She added that 2002 debUtv“Idan Raichel’s PrOJeCtv,
‘ in three or more leading world markets. . ::KZNLLUgVSSIC;E the new album, due later this year, which Helicon says has shipped
Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sony, U: Unwversal, W: Warner ECFRv0Z DATAMINISTRY OF SOUND Wl“ have a Strong spiritual and more tha.n 110'000 UnitS domesti—
ARTIST USA | EUR [ JPM | UK |GER | FRA | CAN | SPN | AUS | [TA lll [Pl political slant. One song, “Walk,” cally. The second album retains the
B r o 4 1 2 el ([ — deals with the oppression of African  original’s haunting sound but dips
20 | OVER AND OVER eople. “I learned a lot from this into other cultures—notably, Arabic.
RAY CHARLES 4 4 NELLY FEAT TIM MCGRAW  UNIVERSAL = N B " ) d Pl
GeniJs Loves Company (U} ; 12 | MISUNDERSTOOD trip,” she said. “It was purposeful. Raichel’s manager. Gedi Gibor,
GREEN DAY ROBBIE WILLIAMS ~ CHRYSALIS AT ] i Y e ’
b RN DY W) 1 5 | 3| 4| 2 5 8 25 | SUNDAY MORNING Hill is married to Rohan Marley, says the vocallst‘/keyboa@st will
b MAROON 5 J/SONY BMG one of the sons of the reggae leg- spend much of 2005 touring. Inter-
WMIAROON 5 5 1 3 11 | NUMB/ENCORE 1 3 i
Songs About Jane (B) et | JAY-ZUNKIN PARK ~ WARNER BRDS. end, who died in 1981. national release plans for his albums
ai?eggons(s) | g |9 18 | REAL TO ME  vemc NIGEL WILLIAMSON  are not yet finalized. SASHA LEVY
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Israeli Awards Win Big

Local Industry Applauds Pay-TV Channel’s Inaugural AMIs

BY SASHA LEVY

TEL AV1V, Israel—Eighteen months
after launching, Israel’s only domes-
tic music TV channel has hosted its
inaugural awards show.

Pay-TV operation Music 24—The
Israeli Music Channel launched July
20, 2003, and began a full schedule of
programs that November. On Feb. 14,
it televised its first Israeli Music Awards
(AMI) show, live from the Tel Aviv Fair-
grounds exhibition center. An invited
audience of artists and industry exec-
utives attended.

Herzliya, Israel-based Music 24 is
carried nationally on cable and satellite
broadcast packages, reaching 90% of
Israeli households, according to the
channel. It plays only Israeli music.

Local industry figures are enthusi-
astic about the AMIs. Avi Ben Natan,
GM of Tel Aviv-based label Phonokol
Records, says, “Any publicity is good
and can increase sales—especially if
exposure is wide and the awards are
reported on, for example, national tel-
evised news programs.”

Music 24 managing editor and
chairman of the AMI judging panel
Yoav Kuttner says the event was
intended to demonstrate the station’s
commitment to the local music
industry and appreciation of Israeli
musicians’ work during the last year.

The awards capped a year in which
Music 24 has established itself with
the domestic industry. “Music 24 is

[now] one of the powers influencing
local, over international, music
sales,” says Hanan Roichman, presi-
dent of the Hed Arzi label, based in
Or Yehuda, Israel.

Industry insiders agree that the
awards can raise awareness of local

BEN NATAN: ‘ANY PUBLICITY 15 GOOD"

acts, but Roichman says he remains
unsure whether they can boost sales.

According to the International Fed-
eration of the Phonographic Industry,
Israel’s legitimate recorded-music
market was worth $41.4 million in
2003, but its piracy rate was “up to
50%.” Domestic repertoire had a 37%
market share that year.

FILLING A GAP
The 12-category AMI show was
dominated by veteran singer Ehud
Banai, who was named best singer
and best lyricist. His “Answer Me”

(NMC Music) won best album.

Other winners included Helicon
Records artist Arcady Duchin (best
composer and song), the unsigned
Maya Bouskilla (best newcomer and
female singer) and Hed Arzi act
Hadag Nahash (best group and clip).
Veteran singer/songwriter Shmulik
Kraus received an award for his con-
tribution to Israeli music.

A media panel and Music 24 view-
ers voted on the awards. The event
featured a number of live perform-
ances, including Banai, Duchin and
leading hip-hop duo Subliminal & the
Shadow (TA.C.T.).

The Music 24 show is seen as filling
a gap in the local industry’s calendar
left by the demise of the annual Tam-
muz Awards in 2002. Those awards
were organized in 1999 by business
association the Israeli Music Academy
but folded after commercial TV com-
pany Channel 2 stopped broadcasting
the ceremony.

Academy members voted on the
Tammuz Awards. Local media criti-
cized that structure, arguing that,
with only a few hundred music
professionals casting votes, the most
powerful record companies could
sway the results.

Ben Natan says the AMI voting
structure is preferable to the Tam-
muz system. “I'm not involved,” he
says, “and it’s unfair to involve the
record companies—perhaps they’d
vote for themselves.”

Coalition Entertainment
Manages Canadian Success

BY LARRY LeBLANC

TORONTO—Coalition Entertain-
ment Management has become a
powerhouse force in Canada, a fact
underscored this month when its
acts received nine nominations for
April’s Juno Awards.

However, Coalition co-principal
Eric Lawrence says he and partner
Rob Lanni prefer operating from
the shadows.

“Our M.O. has been to keep our
heads down and get the job done,”
Lawrence says. “It’s only of late that
we've started to take stock of our
accomplishments. We were like
little kids when the Junos hap-
pened. Everybody here was hugging
each other.”

Coalition—which has a staff of
nine in Richmond Hill, Ontario—
has an impressive management ros-
ter that includes international acts
Qur Lady Peace (Columbia), Finger

LANNI, LEFT, AND LAWRENCE:
MANAGEMENT PARTNERS SINCE 1987

Eleven (Wind-up) and Simple Plan
(Lava). In addition, Coalition handles
the Waking Eyes (Coalition Records),
Barlow (Epic) and Jersey (Virgin
Music Canada), all of which have a
strong domestic presence. Also
onboard are unsigned Canadian acts
Idle Sons, Go, Inward Eye and Never-
ending White Lights.

Lanni and Lawrence began work-
ing together in 1987, after Lanni’s
brother Arnold asked them to oversee
short-lived Atlantic Records band
Frozen Ghost. Lanni took on the role
of day-to-day manager, and Lawrence
became the band’s tour manager.

Working from the basement of the
Lanni family home, the two formed
20/20 Management (which became
Coalition in 1990) after Frozen Ghost
wound down. Initially, the pair handled
WEA Canada act Wild T & the Spirit,
which had a strong local following.

Meanwhile, both partners had
night jobs, Lanni as a night watch-
man and Lawrence loading airplanes
at the Toronto airport. A job perk for
Lawrence was free flights. “The two
years we were trying to build our
company, I took advantage of that,”
he says. “I was always in New York or
Los Angeles. That's one of the ways
we got our name on the map.”

(Continued on page 57)

NEVWSLINE

THE INTERNATIONAL WEEK IN BRIEF

Australian retailers are removing from their shelves
high-quality counterfeit CDs originating in South-
east Asia, following cease-and-desist notices from
the Australian Record Industry Assn.

The labels body on Feb. 18 served notice to 20
budget and independent music stores in Sydney and
Brisbane that were selling cut-rate top 40 albums.
ARIA reports that all stores had removed the stock
from display by Feb. 21.

The counterfeit product, believed to have origi-
nated in Malaysia, included current releases from
U2, Ronan Keating, Delta Goodrem, the Bee Gees
and Silverchair.

Michael Speck, GM of ARIA's Music Industry Piracy
Investigation unit, says he expects to serve notice to an additional 100
retailers along Australia’s eastern coast. MIPI estimates that 500,000-
700,000 counterfeit discs have entered Australia in the last 12 months.
CHRISTIE ELIEZER

Warner Music Japan is the latest Japanese record company to stop
using copy protection on new releases. A spokesman for the Tokyo
based company confirms that all forthcoming releases will be free of
the technology.

WMIJ introduced copy protection in 2002, following similar moves by
Avex and Sony Music Entertainment (Japan).

“The introduction of copy protection was aimed at stopping illegal
music-file exchange over the Internet or other” forms of piracy, the
spokesman says. “A variety of consumer awareness campaigns about
music piracy achieved success, so we decided that consumer needs
exceeded the need for copy control.” STEVE McCLURE

Live-music revenue in ltaly increased 54.1% in 2004 compared with the
previous year, according to concert promoters body Assomusica.

Live-music events organized by Assomusica’s members generated
155 million euros ($202 million), up from 94 million euros ($122
million) in 2003.

Assomusica president Roberto Meglioli says an average 13% hike in
ticket prices contributed to the performance. The figures were also
boosted by the return to Assomusica in 2004 of leading promoters Clear
Channel, Barley Arts and Indipendente, which had quit in 2003.

According to Assomusica, two-thirds of 2004 revenue came from just
five cities: Milan, Rome, Verona, Bologna and Florence. MARK WORDEN

Belgian band Stash was a double winner at the 12th Zamu Music Awards,
held Feb. 15 in Brussels.

The alternative rock act’s “Sadness” (Petrol/EMI) won best song and
best videoclip. The single has sold 16,000 units, according to Petrol.

Raymond van het Groenewoud collected a lifetime achievement award
for contribution to local music. The Flemish singer, whose career took off
in the early 1970s, released his latest recording, “Ballades” (EMI), last year.

Other notable winners included Lowlands-signed singer/guitarist
Daan for best album; Joost Zweegers, frontman of Warner Music act
Novastar, for best singer; and EMI rock band Clouseau for best live act.

Local music association Zangers en Muzikanten organizes the awards.
Most categories are voted on by a jury of music professionals; public
votes decide the best song.

Flemish public TV network Canvas recorded the show for broadcast
Feb. 20. MARC MAES

British venue owner and concert promoter Mean Fiddler Music Group is the
target of a takeover bid. The company admitted its position after its stock
soared 12% on the London Stock Exchange Feb. 14.

In a statement, the company’s board confirmed that it had received “a
preliminary approach from a party that may or may not lead to an offer
being made for the company.”

A leading player in the British live-music business, MFMG owns such
London venues as the Astoria, the Forum and Jazz Cafe. It also promotes
the Glastonbury Festival and the Reading and Leeds Carling weekends.

In October 2004, MFMG founder and chairman Vince Power scrapped a
deal that would have amalgamated the company with its joint-venture
multimedia partner Media Internet Telecom and aborted plans to raise
funds by a share placing. Power, who was to have sold his 35% stake in
the company, reversed his decision and has remained at the helm.

LARS BRANDLE
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Chinese Flavors Added To Apple’s iTunes Stores

BY STEVE McCLURE

TOKYO—Apple Computer’s iTunes
Music Store and Universal Music
marked the Lunar New Year Feb. 8 by
introducing 1,000 tracks by Chinese
artists as downloads for international
buyers (Billboard, Feb. 26).

Universal says it is “the first time
that this volume of Chinese repertoire
will become available online legally
outside its region of origin.” Other
labels in Asia say they are planning
similar moves.

The Universal repertoire will be fea-
tured permanently on iTunes stores in
15 countries, including the United
States, the United Kingdom, Canada,
France and Germany. Universal says the
offering will be augmented later with
new Chinese releases and select catalog
titles. Tracks will sell for an average of 99
cents each, or $9.90 per album.

“I can't think of a better partner to
catapult the consumption of our
Chinese catalog than Apple iTunes,”
Universal Music Southeast Asia presi-
dent Harry Hui says. “This new outlet
for digital music is a perfect promo-

tional avenue for our younger stars.”
Included in the offering are tracks in
Cantonese and Mandarin by some of
Asia’s most popular artists, including
Jacky Cheung, Sam Hui, Andy Lau,

HUl: NEW DiGITAL GUTLET ‘A PERFECT
PROMOTIONAL VEHICLE' FORYOUNG STARS

Faye Wong, Hacken Lee and Alan Tam.

“The new deal is a fantastic devel-
opment for everyone,” Universal artist
Kelly Chen says. “Fans everywhere
can keep up to date with our music,
while artists are respected and pro-
tected on a copyright level.”

The initiative is aimed primarily at
the overseas Chinese population,
which previously could find this type
of music only in physical form
through limited specialist retailers—
often as pirated product.

SECURITY CONCERNS

Universal already sells Chinese
repertoire online in Asia through
such services as KKBox and iMusic in
Taiwan and iStar in Korea. “Soon,”
Hui says, “we plan to have repertoire
available online for the Hong Kong,
China and Singapore markets.”

The iTunes deal does not preclude
Universal from making its Chinese
repertoire available through other
download services. “We are open to
exploring future working prospects
with all reputable and legitimate
operators,” Hui notes.

He adds that Universal is preparing
to make its repertoire available for
full-song mobile-phone downloading.
“Security is our main concern,” Hui
says. “With good [digital rights man-
agement], more and more content
will be available for mobile download.”

Universal is not the first label to
offer Chinese repertoire on iTunes.
Last August, Sony BMG offered an
album by Taiwanese vocalist Jay Chou,
“Common Jasmine Orange,” through

=
e ]

RUTHERFORD: WARNER MUSIC ASIA WILL
SOON HAYE ITS CATALOG ONLINE

the service. “That was, to my knowl-
edge, the first Chinese-language artist
to have received a global digital
release,” Sony BMG Asia president
Richard Denekamp says.

“This first test was quite successful,”
he adds, “and our complete Chinese

catalog will follow in the next couple of
months.” Denekamp says Sony BMG
catalog will be available for both online
and mobile download services.

Sony BMG has started making its
Japanese repertoire available online
throughout Asia. he notes, and is
looking at offering its Indian, Korean,
Indonesian, Malay and Thai reper-
toire as downloads.

An EMI representative says the
company has “over 4,000 Chinese
songs digitized and available for
iTunes to service in any countries
[where] they operate.”

Warner Music Asia Pacific is get-
ting ready to put its repertoire online
“in the very near future,” according
to president Lachie Rutherford.

“All our major artists and content
are now being technically sorted data-
wise and will be serviced to iTunes
and indeed to other [digital services]
as well,” Rutherford says.

“Frankly,” he adds, “what is much
more fundamental and interesting is
when iTunes will come to Southeast
Asia—that is, Taiwan, Hong Kong
and China.”

MTV

Continued from page 53

domestic-repertoire label, CCP. “1
know from experience how difficult
it was to get our music videos onto
shows like “The World Chart Show’
on MTV Europe,” Watson says. “MTV
was pretty frank that our videos did
not meet the benchmarks they set.”

Watson suggests that MTV invest
in music video production on the
continent to improve quality. “We
want to see our African artists along-
side urban superstars,” he says, “not
just in special programs.”

MTV Networks Europe president
Brent Hansen says MTV base will pay
special attention when selecting
African acts’ videos.

“We are not going to overload the
channel with videos that will not do
justice to African acts,” he says. “We're
not in the business of patronizing any-
body. I hope labels and artists will see
that as an opportunity.”

Hansen insists that videos need not
be expensive and suggests that MTV
might contribute to the exposure of
African artists by filming live sessions
that could be used as videos. “If we
need to go further, we'll evaluate that
in due time,” he adds.

CROSS-POLLINATION

Despite some reservations, the
South African industry is upbeat
about MTV base. “We believe positive
things will come out of having an
MTV channel for Africa,” says Damon
Forbes, managing director of the
country’s largest independent, Sheer

Music Group.

“The cross-pollination of music
from Africa is going to be the first
area MTV base will impact,” Forbes
says. “African pop music with a West-
ern influence is likely to have the
most success.”

Amu, one of South Africa’s leading
hip-hop producers and a recording
artist on the Ghetto Ruff label, hopes

the channel will give a “wake-up call”
to local labels. “We battle to get
budgets to make decent videos,” he
says. “I don't think we should look to
MTV to directly assist in that, [but]
the presence of the channel means far
more attention will have to be paid to
making great videos here.”

MTYV base could also boost inter-
national repertoire in Africa, sug-

gests Adrian King, GM of interna-
tional marketing at Sony BMG
South Africa. “The fact that the DSty
channels are played in nightclubs
and bars across Africa means our
global artists will have a far better
profile,” he says.

Roedy says MTV has established a
network of artist-relations contacts in
some key African territories to forge

links with local talent and labels.

“We hope MTV base will provide a
platform for artists seeking broader
exposure and new fans outside
Africa,” Roedy says. “MTV channels
around the world will be covering
MTV base editorially, [and] we will be
looking to MTV base as a source of
inspiration and creativity for other
MTV channels worldwide.”

Coalition

Continued from page 56

Coalition hit pay dirt in 1992
when it began managing Our Lady
Peace, which Arnold Lanni was pro-
ducing. Signed a year later by Sony
Music Canada, Our Lady Peace
would reap the rewards of a matur-
ing Canadian music industry and
audiences that had begun to
acquire a taste for homegrown rock
acts. A year of touring—including
opening shows for Blind Melon and
Canadian acts I Mother Earth,
54*40 and Pure—helped develop
the group’s profile at home.

“It took a year before the band was
ready to showcase for the U.S.,”
Lanni recalls. “We wanted the band
prepared to go.”

Our Lady Peace’s album “Naveed”
came out on Sony-affiliated Rela-
tivity Records in the United States
a year after its 1994 Canadian
release. It peaked at No. 26 on the
Heatseekers album chart. Its 1997
follow-up, “Clumsy” (Columbia),
achieved diamond status (1 million

units) in Canada and platinum sta-
tus in the States. A new Columbia
album, produced by Bob Rock, is
slated for July.

Coalition picked up Finger
Eleven—then called Rainbow Butt
Monkeys—just three weeks before
PolyGram Canada dropped the
band in 1997. After Wind-up rere-
leased the band's album “Tip” that
year in the United States, the sin-
gle “Quicksand” provided a state-
side breakthrough.

“Luckily, we got their record back
from PolyGram and were able to
shop it,” Lawrence says. “The per-
ception in Canada was that it was
damaged goods. That sure made us
feel that we needed to be more in
control of what we were doing.”

In 2001, Coalition began working
with Montreal-based pop-punk band
Simple Plan. “No Canadian company
stepped up to sign Simple Plan,”
Lawrence says. “Everybody passed.”

Soon after joining with Coalition,
the band signed to U.S. label Lava.
Its 2002 debut album, “No Pads, No
Helmets . . . Just Balls,” didn’t enter
The Billboard 200 until two months
after its release. But with the sup-
port of MTV, the group landed three

mainstream top 40 hits, and the set
eventually peaked at No. 35 on The
Billboard 200. Follow-up “Still Not
Getting Any . . .” debuted at No. 3 in
November 2004.

A year ago, Lanni and Lawrence
launched Coalition Records and inked
a distribution deal with Warner Music
Canada. The label’s first act, the Wak-
ing Eyes from Winnipeg, Manitoba,

earned a Juno nomination for top
new band. Debut album “Video
Sound,” released in the fall only in
Canada, includes "Watch Your
Money,” a top 10 track at Canadian
rock radio.

“The label,” Lawrence says, “gives
us the opportunity to get what we
feel is great music out there to as
many people as possible.”

Spain

Continued from page 53

market shares barely changed from
those of 2003.

Sony BMG Spain’'s dominant 2004
position, with 26.6% of the market,
was up one percentage point from
the companies’ premerger combined
2003 share of 25.3% (13% Sony,
12.3% BMGQG).

Warner Spain was No. 2 with
21.6% (21.8% in 2003), followed
by Universal Spain with 17.3%
(14.3% in 2003, before the acqui-
sition of indie label MuXXlc). EMI

Spain ranked fourth with 13%
(12% in 2003).

According to the International
Federation of the Phonographic
Industry, Spain was the world’s
ninth-biggest music market in 2003.
Guisasola says he expects Spain to
have maintained its top 10 slot for
2004 despite the declines.

Promusicae (Productores de
Musica de Espana) is the new cor-
porate identity of what was previ-
ously known as AFYVE. Guisasola
says the name change. which went
into effect Jan. 1, was made “to
reflect more clearly the fundamen-
tal aim of our [65 label] members
—that of producing music and pro-
moting culture.”
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Yoir ad Inclindes a listing

over 17 million page views amonth
www.billboard.com

SPONSORSHIP SALES EXECUTIVE WANTED

VNU Business Media publishes over 50 business publications, stages more than 50 trade shows and conferences
and operates approximately 200 business-to-business electronic products. We operate around the globe, covering
some of the most powerful industries in the world including entertainment, retail, media, travel and design. We
have an immediate opening at Billboard in our New York office, for a Sponsorship Sales Executive. We are seeking
a driven sales professional to generate revenue for a variety of conferences. This position will sell sponsorship of
events to industry and brand marketers, develop integrated sponsorship packages that support event-program-
ming elements and customize innovative packages. Must be able to develop sponsorship proposals and conduct
presentations to client decision-makers. Responsibilities will also include managing and coordinating sales efforts
across brands, and working with other external partnership sales departments on sponsorship packages.
Qualified candidate will have 5-10 years industry related experience (non-endemic, corporate accounts,
entertainment/music industry), and excellent written and verbal communication skills. Must have prior sponsor-
ship sales experience and familiarity with event execution. Knowledge of PowerPoint, Excel, Quark, and
Microsoft Word required. A Bachelor’s degree in a relevant area of study required.

Please send résumé and a cover letter including salary requirements to: att: HR Dept - Ig,
Email: entertainrecruit@vnubuspubs.com. Visit our website: www.vnubusinessmedia.com.
Only candidates selected for interviews will be contacted. No phone calls
or agencies please. VNU Business Media offers a competitive salary B'" W d
with excellent benefits. VNU is an equal opportunity employer. ' r

VOLUNTEERS

NEEDED
If you will be in the Miami, FL
area from April 23rd-28th and
would like to volunteer for the
Billboard Latin Music Conference

UNIVERSITY

POSITION THLE:  Assistant/Associate Professor of Entertainment & DATE:
o . ) please contact:
Music Business ;:ggsomtmem available Fall Rosa Jaquez
ents@biliboard.com
DEPARTMENT:  Mike Curb College of Entertcinment and Music RANK: dependant upon bbev 246.65432660
Business qualifications and experience
Apply to: Dr. Wesley A. Bulla, Associate Dean TENURE TRACK APPOINTMENT
Mike Curb College of Entertainment & Music Business
1900 Belmont Biv. BUSINESS OPPORTUNITIES
Nashville, TN 37212
RESPONSIBILITIES:

MULTI-TALENTED
SINGER/songwriter/guitarist
seeks professional representation.
ASCAP, local 60-471.
Robert Michaels -
roadie.christine @ gmail.com

Teach undergraduate and graduate courses in Entertainment and Music Business studies as well as
academic advising, student mentoring. college, and university service.

QUALIFICATIONS:

Professional experience, teaching experience. and a doctorate/terminal degree preferred. Extensive
experience and progress 1oward a terminal degree may be considered. Specialty of interest and
direction is open. However, generalist knowledge of both the music and entertainment industries
specifically artist management and promotions as well as legal & intellectual properties, will be
considered a plus s this individual will teach music business courses as well as influence the
development of a new program in entertainment industry studies.

MUSIC MERCHANDISE

BELMONT UNIVERSITY: A coeducational university located in Nashville, TN, Belmont is @ studer
eaching university focusing on academic excellence. The university is dedicated to providing students
from diverse backgrounds an academically challenging education in a Christian community, and is
aoffiiated with the Tennessee Baptist Convention.

1-centered

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP’s as low as 50¢. Your choice from the
The Mike Curb College of Entertainment and Music Business: Located near Nashville's dynamic Music Row most extensive listings available.

t lege " For free catalog cali (609) 890-6000.
9 Fax (609) 890-0247 or write
C Scorplo Muslc, Inc.

in Music Business and Music Production. Facilities feature eight state-of-the-art recording studios, P-O-Bgm':f;ﬁ%%ﬂé;gsiﬂ -0020

STORE SUPPLIES

APPLICATION PROCESS:

stotement in o written statement arficulating how the applicant § knowiedge, experience and beliefs

Vice President,
CMT Dukes of Hazzard [nstitute’

Get paid $100,000 for one year to watch television!

Job responsibilities include:

¢ watch The Dukes of Hazzard weeknights on CMT

o know the words to The Dukes of Hazzard theme
song, Good O’ Boys

¢ serve as expert on all things The Dukes of Hazzard

o maybe take The General Lee for a spin

For a job application,
please visit: CMTDukesInstitute.com

*The position requires the execution of a one-year, $100,000 Independent Contractor agreement with GREAT!

L ESTATE

CARPE DIEM!!! SEIZE THIS

BT

Top of the line recording studio located in Midtown Manhattan that boasts an
exquisite renovation and design aesthetic! Located conveniently at 534 West
43rd Street, Harmony 534 is the ideal post production house for audio, film,

have prepared them fo function i pport of that stat t I o letter of application including @ P LAS T I C video and the web. This 3 StOl’V faC“itY’S studios are eql-"pped with the latest
S i i h state of the art equipment to address all creative and technical needs. Owner
information for at least three references to the Associate Dean (see above DIVIDER CARDS will transfer over $500K in current business to new owners!!! $2,295’000
APPLICATION DEADLINE: Re BLANK OR PRINTED
P 800_883_9] 04 Douglas Heddings, Douglas Elliman
.... 3nd minorifies are encouraged to aop i AN (212) 769-6554 dheddings@elliman.com
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REAL ESTATE REAL ESTATE PUBLICATIONS

. 60 West 9th Street - Approx Sq. Ft. 6,800 Greenwich

| Village, cross streets: Fifth & Sixth Avenues MUSIC CITY - NASHVILLE chPlETE ' ZBillboard '
- $7,995,000. 3 STORY - 2,800 SF (+/-) Mu m‘ﬁumg :
LB Lmm R 25 foot wide five story plus basement brick town- BUILDING IN MUSIC ROW. £ \ Op(onl]o ion
o " house built 1839, to be delivered vacant. Located ZONED FOR OFFICE INVEST- nIREcTnHY @ ,
on Greenwich Village’s Gold Coast. Much of the detail remains from the MENT. 3 - STORY = 7 ROOMS, 2 Guitars
last century, and the real is up to you, to create the townhome of your KITCHEN & DEMO STUDIO. Rule!
dreams! Built 25 by 50 deep, this magnificent property has a 48 foot PARKING MID. 400’s Call nr M“SIB A e
south facing garden with landscaping and multiple levels. The house Claudia Beacham or Sy
can be built somewhat deeper, adding to the expanse of the interior. Andrea Zongor,
The building boasts 9 bedrooms, 6.5 bathrooms, 7 wood burning fire- Bob Parks Realty INBUSTHY
places, and ceilings are high throughout the house. There is the possi- 800-548-7060 x 1015

bility of adding an elevator into the building for a reasonable expense.
Come experience the possibilities of this grand mansion NOTICES/ANNOUNCEMENTS N
in the heart of Manhattan’s downtown! Edward Poplawski,

212-965-6075 - http://www.elliman.com/EAP ONLY $15.95 -

EPoplawski @ elliman.com BILLBOARD CLASSIFIEDS includes shipping ($18.95 overseas)
WEB#:660983 otz L%?EJSRFAA;SESTATE Includes: * City-by-city club directory  Tape/disc services » A&R directory
REACH THE HIGH-POWERED » Music services directory ¢ Music industry websites ¢ PLUS-Exclusive:

e Ciﬁj‘;f{;j;ﬁ‘“’ ORDER BY PHONE: 800-526-2706
‘ Call Mark Wood - OR ORDER ONLINE: www.orderhillboard.com

The well-protected village ol Centre Island is
situated just oft Long Island’s fabled Gold Coast.

WORLD OF Darkness Dude Justin Hawkins & his Awesome Axe collection * And much more!
; _ # MUSIC & ENTERTAINMENT ASMGCL5

midway between Munhullf:ln and lh(_e Humplun& Real Estate Manager
on the North Shore. Its unique location ofters all F R AT GEET — — — = ———————3
the delights of an islund community. including 661-270-0798 - Fay:: - -
T cxquisite privacy and yachting.  This rarce . L. IF YOU HAVE A
offering of almost 9 aeres of prime property Billboard@musician.org
hoasts over 630 feet of magnificent level, private. tranquil frontage on Oyster Bay witly expansive 1-800-222-7524 PR OFESSIONAL SER VICE ‘
water views and awe-inspiring sunsets. Convenient to the villages of Oyster Bay and Locust Valley. r
Final approval reccived for two 4+ acie parcels. SDHO. Daniel Cale YOU,D LIKE THE MUSIC INDUSTRY
fere 950,
Lice. Assoc. Broker. Lic Sa(l)(/:;,:lr‘\l"‘: 54 000 V Reach all the movers & shakers every week TO KNOW ABOUT ‘
. ASNoc, er! o esSperson.
Maureen O'Donnell Deborah Soviero ©arkcstnt ) Boant Sencey 973 through the pages of Billboard CALL BILLB OARD CLASSIFIED TODAY I
516-384-0762 516-971-8074 Iixelusive Anu.um:: Sotheby's R g Realty a force in the music/entertainment industry
e 1-800-223-7524 FAX: 646-654-4698/99 |

L —
look/”g @w yw Includes: 1-color booklet & TOP $ PAID
%27 Yo W 300 .SB.. $775.00 [ciciin s
au/i 71000 .S5.. $1099.00 ottt I IRt

film, jewelbox, shrinkwrap

Bﬂalmat D.J. VINYL PROMO — Videos & DVDs
OO 127 vinvt $799.00 Additional LP’s: §1.30 each listens... (

H I O\N 500 127 vinve $1,249.00 REORDER $699.00 f,z,,r,l“,,(,,i_w ¥ Call (201) 986-0909
TO00 127 vinve $1,779.00 reoroer-$1199.00 a-E Fax (201) 9867755
Wor. ldwzde Distri butor S Of Licensed: ;)‘E‘S(TKI‘}I?}ESSSII’F‘I(GLSUP 'z&'{'éﬁﬁ%“c‘& “é/m'fftilkgﬁlﬂﬂﬁ'f%ﬁaﬁﬂ%ﬁ‘}(fs E'Jf?x’wm AROUND  ASKFOR OUR FREE BROCHURE! ax ( ) =

Park oo the Ra

Rainbo Records co-ovo: vinyt - cAssETTE YOUR PRICE PAID! FORMER

1738 Berkeley St. » Santa Monica, CA 90404 « (310) 829-3476
ST[CKERS, PATCHES, FLAGS & MORE! Fax: (310) 828-8765 * www.rainborecords.com * info@rainborecords.com RECORD INDUSTRY PEOPLE
SOUGHT! **SERIOUS** COL-

Check out our website catalog: REAL-LIFE FULL SERVICE LECTOR wants ANY radio station

. PROTECTION AGENCY music surveys before 1956, many up
www.backstage-fashion.com | RILUIL CDS [ e g e sritantatiis:

Witness Protection, Protective Chauffeurs

ROCK & NOVELTY T-SHIRTS,

. 0 . 0 in fll"-GO'Or iaCKets 'or iust Security Services, Courier Services, more 1980's. Seeking from every pOSSibIe
or Ca[[fOI aﬁee prlce [lSt/ﬂyer (dealers only)' services listed on website! “Se Habla Espanol” Station. Paying MULTIPLES ABOVE
800 6 4 4 ROCK 7172:370:68) I W piDIeCtionepeeialisticom prevailing online auctions for “new-
Ll ™ License # A-9900365/8-2000018 d > q
} bies!” Looseleaf, newspaper clip-
(outside the U.S. - 520-443-0100) Call today for ' L . pings, or reports sent to record

your free catalog! REACH OVER 200,000 companies are OK! “Have batches? -
e Py will travel” BEST SCENARIO: Re

- - - EVERY WEEK CALL : .
DUPLICATION/REPLICATION Jwﬁ?sgnaﬁgfom,gb?s:; . - i ord-industry people (label owners,
1 PP e e A&R, talent managers, promotion?)
T COPo © S APt CO T CABSET I AT ~)DISC MAKERS 646-654-4697 who packratted during any era,
ESPECIALLY BEFORE 1960! Even
NEED CDs?

70s-80s record company accumula-
R - DUPLICATION/REPLICATION tions, if “small” stations included,
CRYS’A‘.CLEAR sought . . . 7but 50s-40s absolutely

DISE & TAPRE most-wanted! Most-wanted, period,

Trusted expertence fof over 30 years, ,
e - MEDIAWORKS® 10 0 O ™" [Snieor e

INTERNATIONAL, INC. before 1959, and ANY stations before
1956. Even just ONE “trivial” chart
1_ 800 _2 1 1'4689 may be vital! Please contact me:
Frank Merrill, PO. Box 669, Macomb

1

IL 61455; or fmerrilljr@yahoo.com
www.medlawprkscd.com NCLUDES GRAPHICS! N LS

CD & BVD Manufactufing

2500 CD’s

1000 CDs * §999!

{Compietet Retail Re:
1000 Promo CD Pack = $599!

1000 DVDs « §1499!
{Compietet Retail Ready}

Only $1999

includes: On Disc Printing » Bar Code
Fuli Color Printed Booklets « Cello Wrapping

1-877-633-7661

www.0ddsOnRecording.com

Visa » Mastercard » Amex » Discover 1-800-8680-0073

www.crystalclaarcds.com
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‘Idol’ Maker Cowell Not Above Reproach

“American Idol” judge Simon Cow-
ell is well-known for doling out harsh
criticism of the show’s contestants,
but he’s not above criticizing himself.

In a Feb. 10 media conference call,
Cowell discussed the Fox show’s
fourth season and a recent controver-
sial decision on the program.

In an episode

that bending his tough standards for
the three singers who performed
poorly may have been a mistake.

“I think we were probably judging
them on their previous performances.
The fact that we make mistakes due
Lo tiredness or whatever is part of the
human process you go through on

that aired Feb. 9,
the show’s judges
allowed three
singers to
advance to the
next round even
though they had
forgotten many
of the lyrics to
the song they
performed. This
decision seemed

Tunedin: @™
eTub.e vl

chay@billboard.com

By Carla Hay

to contradict

Cowell’s criticism of other contest-
ants for not being prepared, and their
consequent elimination.

Ultimately, none of the three
singers made it into the group of
24 semifinalists.

But in hindsight, Cowell admitted
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“IDOL JUDGES RANDY JACKSON, LEFT, ABDUL AND COWELL

the show. Otherwise, you’ll just have
computers acting as judges.”

In a Feb. 17 media conference
call, fellow judge Paula Abdul
complimented Cowell for admitting
the mistake.

Both judges insist that their noto-
rious on-camera squabbles
are not staged or scripted.

Abdul also revealed that
before the viewer-voting
phase begins, executives at
Fox and “Idol” production
company FremantleMedia
have a say in which contest-
ants advance to the next
round of auditions.

Abdul explained, “Fox and
Fremantle constitute one
vote, while [the “Idol”]

NYC VIDEO SOURCE

OVER THE AIR LIVE COMMERCIAL BROADCAST NEW YORK CITY
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|MARIO LET ME LO‘VE vou
50 CENT CANDY SHOP
THE GAME HOW WE DO

| OMARION O

INAS tf QUAN JUST A MOMENT
EMINEM TOY SOLDIER

JOHN LEGEND ORDINARY PEOPLE

SLiM THUG LIKE A BOSS
FANTASIA TRUTH IS

GHETTO BOYS YES YES YALL
FABOLOUS BABY

LL COOL J HUSH

SNOOP DOGG LETS GET 8LOWN
CIARA 1.2 STEP

ALICIA KEYS KARMA

CHINGY BALLA BABY (REMIX)
TWEET TURN DA LIGHT'S OFF
JA RULE NEW YORK

40 Hours Weekly
50 CENT CANDY SHOP
MARK) LET ME LOVE YOU
CIARA 12 STEP
JENNIFER LOPEZ GET RITE
KETTH SWEAT IM READY
NAS BRIDGING THE GAP
GAME HOW WE DO
EMINEM TOY SOLDIER
USHER CAUGHT UP
TWISTA ¢ FAITH EVANS HOPE
JADAKISS U MAXE ME WANNA
FANTASIA TRUTH IS
FABOLOUS BABY
SNOOP DOGG LETS GET BLOWN
TRICK DADDY LET'S GO
RUPEE TEMPTED TO TOUCH
ALICIA KEYS KARMA
CHINGY BALLA BABY (REMIX}
OMARIAN O
JA RULE NEW YORK
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bourfie,
GRETCPEN WILSON WHEN | THINK ABOUT CHEATIN
i KEITH URBAN YOUR MY BETTER HALF
GWEN STEFAN! #f EVE RICH GIRL

SEQRGE CANYON MY NAME

TRACE ATKINS SONGS ABOUT ME

| RORA JONES THOSE SWEET WORDS

BRAD PAISLEY MUD ON THE TIRES

LeAnn RIMES NOTHIN BOUT LOYE MAKES SENSE

JOSH GRACIN NOTHING TOLOSE

JOHNNY CASH HURT

ROSANNE CASH SEPTEMBER YWHEN (T COMES

JOHN LENNON SLIPPIN & SLIDIN

GEORGE HARRISON THIS IS LOVE

JOSS STONE SUPER DUPER LOVE

CRAIG MORGAN THATS WHAT | LOVE ABOUT SUNDAY]|

LeeAnn WOMACK | MAY HATE MYSELF IN THE MORNING
ILIE ROBERTS WAKE UP OLDER

JOE NICHOLS WHATS A GUY GOTTADO

LATIN

AQ Hours Weekd

ALEXANDRE PIRES QUITEMOSNOS LA ROPA

LEONARDO FAVIO FOTO DE CARNET

BANDA BLANCA SOPA DE CARACOL
BA'S LA CADERONA

JUANES FOTOGRAFIA

DIEGO TORRES QUE NO ME PIERDA

FABULOSOS CADILLAC MATADOR
LOS VISCONTIS VENENO
KUMBLA KINGS & OZOMATLE M! GENTE
CHRISTIAN VOLVER A AMAR
PUERTO DE SAN BLAS

CONTACT : LENN COOPER 212-576-1446

WWW. TV26NEWYORK.COM

judges have the majority of votes.”

When asked if she would change
anything about the show, Abdul
said that those involved with it
could “fine-tune the decision-
making and editing.”

Although she declined to give spe-
cific examples, Abdul said that how
people are in real life may not always
be accurately portrayed in TV editing.

JANIS WANNABES WANTED: “Search
for the Pearl” is a competition for

singers around the United States to
re-create the vocal style of the late
Janis Joplin. The project’s producers
—Gerrit Folsom, Jamie Keith Wat-
son and Timothy Murphy —are
shopping for a TV deal.

Filming of the series, which is
authorized by the Joplin estate, will
begin this year, and the winner of the
contest will headline a Joplin tribute
concert in 2006. In addition, the win-
ner will go on tour with members of
Joplin's former bands.

THE MOST PLYED CLIPS AS MONITHED BY NIELSEN BROADCAST DATA SYSTEMS

“New Ons" are those clips with six or more plays for the first time in the chart week

MUSIC ON PBS: The PBS series
“Great Performances” will premiere
“One Night With Rod Stewart”
March 15. The Rod Stewart concert
—taped Oct. 13, 2004, at London’s
Royal Albert Hall—features guest
performers Chrissie Hynde of the
Pretenders and Ron Wood of the
Rolling Stones.

Also on PBS, the documentary
“Califorria Dreamin’: The Songs of
the Manias & the Papas” begins air-
ing Feb. 26.

For week endlng
FEBRUARY 20, 2004

1234 W. Street, NE, Washington, D.C. 20018

330 Commerce Street, Nashville, TN 37201

1515 Broadway, New York, NY 10036

1515 Broadway, New York, NY 10036

© 50 CENT, CANDY SHOP

JOHN LEGEND, ORDINARY PECPLE
MIKE JONES, STILL TIPPIN
TRILLVILLE, SOME CUT

FABOLOUS, BABY

OMARION, 0

TYRA, COUNTRY BOY

T1.UDONT KNOW ME

TRICK DABDY. SUGAR (GIMME SOME}
. TWISTA, HOPE

~ NIVEA, DKAY

B5,ALLI DO

FANTASIA, TRUTH IS

TANGO, WOBBLE & SHAKE IT

L THE GAME, 110w WE DO

| [ ASHANTLonwY U

L | BABY, SHYNEON

MARQUES HOUSTON. ALL BECAUSE OF YOU

- BRODKE VALENTINE, GIRLFIGHT
SNOOP DOGG, LET'S GET BLOWN

USHER, CAUGHT UP

AMERIE. ONE THING

MARIO, LET ME LDVE YOU

CIARA, 1,2 STEP

DESTINY'S CHILD, SOLDIER

TL. BRING EM pUT

JENNIFER LOPEZ, GET RIGHT

NAS, JUST A MOMENT

LLOYD BANKS, KARMA

TWEET, TURN DA LIGHTS OFF

ASHANTI. FOOLISH

LUDACRIS, GET BACK

THE ALCHEMIST, HOLD YOU DOWN

50 CENT, DIiSCO INFERNO

TRU, WHERE U FROM

WILL SMITH, SWITCH

EE-DE, LET'S GET TQIT (THE KRUNK LOVE SONG)

JA RULE, CAUGHT UP

G-UNIT, WANNA GET 2KNOW U

ASHANTI, RAIN ON ME

NEW ONS

MARQUES HDUSTON. ALL BECAUSE OF YOU
AMERIE, | THING

50 CENT, DISCO INFERNO

THE ALCHEMIST, HDLD YOU DOWN

i

B ENE

=
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MARTINA MCBRIDE, 600'S WILL
ALAN JACKSDN, MONDAY MORNING CHURCH
RASCAL FLATTS, BLESS THE BROKEN ROAD
BRAD PAISLEY, MUD ON THE TIRES:
TOBY KEITH, HONKY TONK U
KENNY CHESNEY, 0LD BLUE CHAIR
" LEANN RIMES, NOTHIN ‘BOUT LOVE MAKES SENSE j

| TRACE ADKINS, SONGS ABOUT ME i
KENNY CHESNEY, ANYTHING BUT MINE
LEE ANN WOMACK, | MAY HATE MYSELF IN THEMORNING
MONTGOMERY GENTRY, GONE
NELLY, OVER AND OVER
GRETCHEN WILSON, WHEN | THINK ABOUT CHEATIN'
.\ KEITH URBAN, YOU'RE MY BETTER HALF
SAWYER BROWN, MISSION TEMPLE FIREWORKS STAND
= JOSH GRACIN, NOTHIN' TO LOSE
SHANIA TWAIN, DON'T!
& JOHN FOGERTY. RAMBUNCTIOUS BDY
ALISON KRAUSS AND UNION STATION, RESTLESS
CRAIG MORGAN, THAT'S WHAT | LOVE ABOUT SLNDAY
=% REBA MCENTIRE, HE GETS THAT FROM ME
~~ & CHARLIE ROBISON, EL CERRITO PLACE

“. LORETTA LYNN. PORTLAND, DREGON
DARRYL WORLEY, AWFUL, BEAUTIFUL LIFE
KEITH URBAN. YOU'LL THINK OF ME
JAMIE O'NEAL, TRYING TO FIND ATLANTIS
BRAD PAISLEY, WHISKEY LULLABY
BIG & RICH. HOLY WATER
AMY DALLEY, | WOULD CRY
KEITH ANDERSON, PICKIN' WILDFLOWERS
¢ LOS LONELY BOYS, MORE THAN LOVE

< PHILVASSAR, (L TAKE THAT AS A YES

SUGARLAND. BABY GIRL
AARON LINES, WAITIN' DN THE WONDERFUL
MIRANDA LAMBERT, ME AND CHARLIE TALKING
SHANIA TWAIN, PARTY FOR TWOD
RASCAL FLATTS, FEELS LIKE TODAY
TIM MCGRAW, LIVE LIKE YOU WERE DYING
JOHN MELLENCAMP, WALK TALL
JDE NICHDLS, WHAT'S A GUY GOTTA DO

NEW ONS

JOHN FOGERTY, RAMBUNCTIOUS BOY
GEORGE CANYON, MY NAME

DUHKS, MISTS DF DOWN BELOW

BUDOY JEWELL, IF SHE WERE ANY OTHER WOMAN

_ JENNIFER LOPEZ. GET RIGHT
USHER, CAUGHT UP

© EMINEM, LIKE TOY SOLDIERS

& 50 CENT, CANDY SHOP

THE KILLERS. MR. BRIGHTSIDE
THE GAME, HOW WE DO

SIMPLE PLAN, SHUT UP

1. BRING EM OUT
LINGSAY LOHAN, OVER

NAS, JUST A MOMENT
GWEN STEFAN), RICH GIRL
DESTINY'S CHILD, SOLDIER
OMARION, 0

MARIO, LET ME LOVE YOU
U2, ALL BECAUSE OF YOU

JET, LOOK WHAT YOU'VE DONE
FABOLOUS, BABY

TRILLVILLE, SOME CUT

SNOOP DOGG, LET'S GET BLOWN
BRITNEY SPEARS. D0 SOMETHIN

1\ OUTKAST, ROSES

| T.1,UDONTKNOW ME
THE CARS, HELLO AGAIN
CIARA, 1,2 STEP
BRIE LARSON, SHE SAID

THE MUSIC, BREAKIN®
JIMMY EAT WORLD, PAIN

JAY-Z, 93 PROBLEMS

 NEW'ONS
% NAS, JUST A MOMENT
FABOLOUS, BABY

TRILLVILLE, SOME CUT
BRITNEY SPEARS, DO SOMETHIN'

GREEN 0AY, BOULEVARD OF BROKEN DREAMS

MY CHEMICAL ROMANCE, I'M NOT DKAY (I PROMISE}

. KELLY CLARKSON. SINCE U BEEN GONE

JESSE MCCARTNEY, BEAUTIFUL SOUL

FRANKIE J, DBSESSION {ND ES AMOUR}

"~ G0OOD CHARLOTTE, | JUST WANNA LIVE

JAY-Z/LINKIN PARK. JIGGA WHAT/FAINT
JAY-Z/LINKIN PARK, OIRT OFF YOUR SHOULDERAYING FROM YOU
JAY-ZAUINKIN PARK. NUMB/ENCORE

i UNWRITTEN LAW, SAVE ME (WAKE UP CALL)
TRICK DADDY. SUGAR {GIMME SOME}

JAY-Z/UINKIN PARK, 93 STEPS KLOSR

FRANKIE J, OBSESSION (NO ES AMOUR)

JOHN LEGEND. ORDINARY PEOPLE
KELLY CLARKSON. SINCE U BEEN GONE
GREEN DAY, BOULEVARD OF BROKEN DREAMS
GWEN STEFANI, FICH GIRL
KEANE. SOMEWHERE DNLY WE KNDW
JENNIFER LOPEZ, GET RIGHT
QESTINY'S CHILD, SOLDIER
U2, ALL BECAUSE OF YOU
3DOORS DOWN. LET ME GO
THE KILLERS, MR BRIGHTSIDE
USHER, CAUGHT UP
SNOW PATROL. RUN
© ALICIA KEYS, KARMA
| EMINEM, LIKE T0Y SOLDIERS
JACK JOHNSON, SITTING, WAITING, WISHING

JOHN MAYER, DAUGHTERS
- GAVIN DEGRAW, | DON'T WANT T0 BE
LENNY KRAVITZ. LADY
MARODNS, SUNDAY MORNING
- ASLYN, BE THE GIRL
SWITCHFOOT, DARE YOU T0 MOVE
QUEEN LATIFAH, SIMPLY BEAUTIFUL
NELLY, OVER AND OVER
GOOD CHARLOTTE, ) JUST WANNA LIVE
CROSSFADE. COLD
ASHANTL ONLY U
HOWIE DAY, COLLIDE
- JET, LODK WHAT YOUf VE DDNE
THE CARS, HELLO AGAIN
USHER AND ALICIA KEYS, MY B0
- MAROONS, SHE WILL BE LOVED

HOOBASTANK, THE REASON
THE GOD GOO DOLLS. GIVE A ITTLE BIT
EMINEM, LDSE YOURSELF
% METHOD MAN, 1L BE THERE FOR YOU/YOU'RE ALL | NEED TO GET BY
NAUGHTY BY NATURE. FEEL ME FLOW
MOBB DEEP. SHODK ONES PART II
LINKIN PARK, BREAKING THE HABIT
MOTLEY CRUE, IF | DIE TOMORROW
i UZ VERTIGO

EW ONS

JACK JOHNSON, SITTING, WAITING, WISHING
QUEEN LATIFAH. SIMPLY BEAUTIFUL

had
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| GREEN DAY, BOULEVARD OF BROKEN DREAMS
SIMPLE PLAN. SHUT UP
MY CHEMICAL ROMANCE, I'M NOT OKAY {| PROMISE]
GDOD CHARLOTTE, { JUST WANNA LIVE
50 CENT, CANDY SHOP
THE KILLERS, MR, BRIGHTSIDE
UNWRITTEN LAW, SAVE ME (WAKE UP CALL)
USED, ALL THAT 'VE GOT
SUM 41, PIECES
GWEN STEFANI, RICH GiRL
JIMMY EAT WORLD, WORK
SUGARCULT, SHE S THE BLADE
EMINEM, LIKE TOY SOLDIERS
PAPA ROACH, SCARS
QUEENS OF THE STONE AGE, LITTLE SISTER
THREE DAYS GRACE, HOME
MUSE, HYSTERIA {I WANT IT NOW)
BLINK-182, ALWAYS
A PERFECT CIRCLE, PASSIVE
MARILYN MANSON, PERSONAL JESUS
COHEED AND CAMBRIA, BLOOD RED SUMMER
TAGNG BAOK SUNDAY, TS PHOTOGRAPH 1 PROCF | KNOW YOU KNOWA
U2, ALL BECAUSE OF YOU
EMINEM, MOSH
NEW FOUND GLORY, | DON'T WANNA KNOW
HAWTHORNE HEIGHTS, OHIO IS FOR LOVERS
KASABIAN, CLUB FOOT
/7 THE MARS VOLTA. THE WIDOW
 SUPKNOT, VERMILION

JET, LOOK WHAT YOUVE DONE

.NEW ONS

" QUEENS OF THE STONE AGE, LITTLE SISTER
© POSTAL SERVICE, WE WILL BECOME SILHOUETTES
THE BRAVERY, AN HONEST MISTAKE

L L]

S B

L. ‘KEITH URBAN, YOU'RE MY BETTER HALF
ALAN JACKSON, MONDAY MORNING CHURCH
2 CRAIG MORGAN, THAT'S WHAT | LOVE ABOUT SUNDAY
BRAD PAISLEY. MUD ON THE TIRES
| JOSH GRACIN, NOTHIN' TO LOSE
RASCAL FLATTS, BLESS THE BROKEN ROAD
BILLY DEAN. LET THEM BE LITTLE
© REBA MCENTIRE, HE GETS THAT FROM ME ]
LEANN RIMES, NOTHIN ‘BOUT LOVE MAKES SENSE
TOBY KEITH, HONKY TONK U
MARTINA MCBRIDE. GOD'S WiLL
MIRANDA LAMBERT, ME AND CHARLIE TALKING
- BLAINE LARSEN, HOW DO YOU GET THAT LONELY
~ SHANIA TWAIN, DON'T!
LEE ANN WOMACK, | MAY HATE MYSELF IN THE MORNING
| JOENICHOLS, WHAT'S A GUY GOTTA DO
TRACE ADKINS, SONGS ABOUT ME
4.1 SUGARLAND, BABY GIRL
2.1 KENNY CHESNEY. OLO BLUE CHAIR
A KENNY CHESNEY, ANYTHING BUT MINE
ANDY GRIGGS, IF HEAVEN
4 TERRI CLARK, THE WORLD NEEDS A DRINK
JAMIE O'NEAL, TRYING TO FIND ATLANTIS
 CHELY WRIGHT. THE BUMPER OF MY SUV.
DARRYL WORLEY, AWFUL, BEAUTIFUL LIFE
GRETCHEN WILSON. WHEN | THINK ABOUT CHEATIN®
““% JULIE ROBERTS, WAKE UP OLOER
= TIM MCGRAW, LIVE LIKE YOU WERE DYING
PHIL VASSAR, 'L TAKE THAT AS A YES
SAWYER BROWN, MISSION TEMPLE FIREWORKS STAND
NEW ONS
TOBY KEITH. HONKY TONK U

JESSI ALEXANDER, CANYDN PRAYER
KENI THOMAS. NDT ME

50 CENT, CANDY SHOP
JIMMY EAT WORLD, WORK
EMINEM, LIKE TOY SOLDIERS
& DADDY YANKEE. GASOLINA
THE GAME, HOW WE 00

& THEKILLERS, MR. BRIGHTSIDE
JENNIFER LOPEZ, GET RIGHT
SNOOP DOGG. LET'S GET BLOWN
NAS, JUST A MOMENT

1. BRING EM OUT

§% THE BRAVERY, AN HONEST MISTAKE
GREEN DAY, BOULEVARD OF BROKEN DREAMS

= BILLY TALENT, NOTHING TOLOSE

| EMINEM, LIKE TOY SOLDIERS

K-0S, MAN 1 USED TO BE

. JENNIFER LOPEZ, GET RIGHT

3 GREEN DAY, BOULEVARD OF BROKEN OREAMS
THE GAME, HOW WE DO

© USHER, CAUGHT UP

© KALAN PORTER, SINGLE

KELLY CLARKSON, SINCE U BEEN GONE
SUM 41, PIECES

SIMPLE PLAN, SHUT UP

_ 1 CIARA.1.2STEP

TAKING BACK SUNDAY. THiS

THE USED, ALL THAT I'VE GOT
SUM 41, PIECES

THE MARS VOLTA, THE WiOOW
TRILLVILLE, SOME CUT

=} RISEAGAINST, GIVE IT ALL
MIKE JONES, STILL TIPPIN

U2, ALL BECAUSE OF YOU
FABOLOUS, BABY

4 PAPA ROACH, SCARS

JB NATASHA, PLASTICO
¢ JD NATASHA, NOT HEALTHY

NEW ONS
DADDY YANKEE, GASOLINA

~ | _ID NATASHA, NOT HEALTHY
S JD NATASHA PLASTICO

SAUL WILLIAMS, BLACK STACEY
RAZORLIGHY, STUMBLE AND FALL

ROOF {§ KNOW YOU KNOW!

UNWRITTEN LAW, SAVE ME (WAKE UP CALL)

QUEENS OF THE STONE AGE, LITTLE SISTER

STRAYLIGHT RUN, EXISTENTIALISM ON PROMNIGHT &
MATCHBOOK ROMANCE. MY EYES BURN g
SOCIAL BISTORTION, DON T TAKE ME FOR GRANTED 3
TRICK DADDY, SUGAR (GIMME SOME} B

THE BRAVERY, AN HONEST MISTAKE
QUEENS OF THE STONE AGE, LITTLE SISTER
' MATCHBOOK ROMANCE, MY EYES BURN

SMILE FOR ME

THE KILLERS, MR. BRIGHTSIDE

KESHIA CHANTE. LET THE MUSIC TAKE YOU
¢ MARID, LET ME LOVE YOU

THE USED., ALL THAT I'VE GOT

50 CENT, CANOY SHOP

BOY, UP IN THIS TOWN

SKYE SWEETNAM, NUMBER ONE

GWEN STEFANI, RICH GIRL

DESTINY'S CHILD, SOLDIER

FINGER ELEVEN, THOUSAND MILE WiSH
ASHLEE SIMPSON, LA LA

QUEENS OF THE STONE AGE, LITTLE SISTER
SNOOP DOGG. DADP IT LIKE IT'S HOT

Uz, ALL BECAUSE OF YOU

MELANIE DURRANT, LET ME

RILO KILEY, PORTIONS FOR FOXES

KEANE, EVERYBODY'S CHANGING

NEW ONS

= FINGER ELEVEN, THOUSAND MILE W!SH
© QUEENS OF THE STONE AGE, LITTLE SISTER
RILO KILEY, PORT{ONS FOR FOXES
TRICK DADDY, L£T'S GO
BECK. E-PRO
PAPA ROACH, SCARS
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Lyfe Jennings’

70

50 Cent rises

debut, ‘Lyfe % to No. 1 on

268-192,’ hits E The Billboard
No. 1 on Top 3 Hot 100 with
Heatseekers _“;5 ‘Candy Shop’

SALES / AIRPLAY / TRENDS / ANALYSIS

Charles Grabs
Another Win

In a week where the Grammy Awards’ influence is abundant,
nowhere is the show’s impact more obvious than at the top of The
Billboard 200, where the late, great Ray Charles earns his first No.
1 in more than 40 years. If only he could have lived another year
to realize the adoration that music lovers still hold for his consid-
erable body of work.

Chart watchers, including
some who were rooting for
Charles’ album of the year
winner “Genius Loves
Company,” read the sales that
chains cited during the first
two days after the Grammys
and predicted Green Day would
reclaim The Billboard 200.

At the risk of bragging, it
was your humble columnist—
without a single sales figure at
my disposal-—who predicted that Charles could prevail with a
stronger close than the rock band would muster. You can look it
up, particularly if last week’s issue is handy.

Neither “Genius” nor Green Day’s “American Idiot” hit the
range that prognosticators predicted in the Grammys’ early wake,
but both managed to exceed 200,000.

The chart-leading title sees its sales more than triple, as a
202% increase pushes “Genius” 15-1 with its second straight
Greatest Gainer ribbon (224,500 copies). “Idiot” gathers a 49%
increase, about half as much of a gain as chart crunchers had
looked for earlier in the week (202,000, 3-2).

Overthe

ray charles

By Geoff Mayfield

gmayfield@billboard.com

In making its sprint to the top, Charles’ farewell set—which
included record of the year among its eight Grammy wins—be-
comes the first album in more than a year to move to No. 1 on The
Billboard 200 without first entering at that rank. The last to do so
was Josh Groban'’s “Closer,” which hit the spot in the issue dated
Jan. 24, 2004. 1t had entered the chart at No. 4 two months earlier.

“Genius” entered the list at No. 2 in August, two months after
Charles’ death, and thus became his first top 10 album since
1963. Now, in moving to No. 1, it matches the achievement of his
groundbreaking 1962 collection, “Modern Sounds in Country
and Western Music.” That was his only other No. 1 on the big
chart in his long and influential career, and happens to be an
album that I just added to my collection during a post-Grammys
visit to Tower Records’ landmark store at Columbus and Bay in
San Francisco.

IMPERFECT HINDSIGHT: Some debate whether “Genius Loves
Company” would have been as big a deal as it turned out to be
had Ray Charles not died just prior to its release. Count me
among those who think the duets set would have still done well
—both at the cash register and at the Grammy Awards—if he
could have legged out another year.

(Continued on page 64)

Market Watich

A Weekly National Music Sales Report

WEEKLY ALBUM SALES

Williers af Uni

10 I s, WO R

5

04—

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Albums Store Singles Digital Tracks
12,731,000 93,000 6,160,000
13,033,000 95,000 5,653,000

2.3% <2.1% <9.0%
17,267,000 164,000 2,116,000
<26.3% <>43.3% ~1911%

YEAR-TO-DATE DIGITAL TRACK SALES (mil)

YEAR-TO-DATE ALBUM SALES (millions)

127 m|

2005

0 = 30 60 8 0 10 20 30 40
100,378,000 116,041,000 >15.6%

86,601,000 77 467,000 <10.5%

1,121,000 581,000 <48.2%

12,656,000 37,993.000 ~200.2%

84,062,000 75,158,000 >10.6%

1,863,000 540,000 <71.0%

676,000 1,769,000 <161.7%

YEAR-TO-DATE CURRENT ALBUM SALES | ) YEAR-TO-DATE CATALOG ALBUM SALES )

2005 |

2004

40

i)

54,901,000 47,351,000 <13.8%
31,700,000 30,116,000 >5.0%
22,334,000 20,744,000 11%

Nielsen SoundScan counts as current only sales within the first 18 months of an album’s
release (12 months for classical and jazz alb ims). Titles that stay in the top Falf of The Bill-
board 200, however, remain as current. Titles older than 18 months are cataiog. Deep cata

log is a subset of catalog for titles out more han 36 months.

‘Universe’
Gets Across

For the first time in nine years, there is a John Lennon/Paul
McCartney composition on The Billboard Hot 100. “Across the
Universe” was never a single by the Beatles, nor has it ever
appeared on the Hot 100 until now.

The new version of the song was performed on the Grammy
Awards by a bevy of artists, specifically, to raise funds to aid tsuna-
mi victims. “Across the Universe” made its first appearance on a
charity album in 1969, when the Fab Four contributed their orig-
inal version to the LP “Nothing’s Gonna Change Our World,”
released as a benefit album for the World Wildlife Fund.

A year later, Phil Spector’s production of “Across the Universe”
appeared on the Beatles’ “Let It Be” album. The song has been
covered by Cilla Black, David Bowie, Rufus Wainwright and
Fiona Apple.

Available as a digital download, the new “Across the Universe™
is the first Lennon/McCartney song to appear on the Hot 100
since the Beatles' “Real Love™ peaked at No. 11 in March 1996. It
is the first cover of a Lennon/McCartney song not recorded by the
Beatles to chart since Tiffany remade “I Saw Her Standing There”
as “1 Saw Him Standing There,” a No. 7 hit in April 1988.

By opening at No. 22, “Universe” replaces the Killers’ “Mr.
Brightside” as the highest-debuting song of 2005. The latter track
debuted at No. 40 the week of Feb. 12. “Universe” is the highest-
debuting song since Eminem’s “Just Lose It bowed at No. 17 the
week of Oct. 9, 2004.

With “Universe” on the Hot 100, the chart span of Lennon and
McCartney as songwriters expands to 41 years, eight months and
one week, counting back to the debut of Del Shannon’s cover of
“From Me to You™ the week of June 29, 1963.

Chart
Begt

By Fred Bronson

fbronson@billboard.com

DOWN WITH ‘LOVE’: After nine weeks, Mario’s “Let Me Love You”
drops from the top on The Billboard Hot 100. The new No. 1 is
“Candy Shop” (Shady/Aftermath), giving 50 Cent his third chart-
topper (after “In Da Club” and “21 Questions,” both from 2003).
It is the first No. 1 for featured artist Olivia, whose only other Hot
100 entry was “Bizounce,” which peaked at No. 15 in April 2001.

IN WALKS ‘COMPANY’: A Grammy Award win pushes “Genius
Loves Company” (Hear/Concord) 15-1 on The Billboard 200 (see
Over the Counter, this page). That is the biggest leap to the sum-
mit since Aaliyah’s self-titled set jumped 19-1 the week of Sept.
15, 2001, following her death in a plane crash.

‘CAUGHT’ IN THE ACT: An 11-9 move on The Billboard Hot 100 for
“Caught Up” (LaFace) gives Usher his fifth top 10 hit from the
“Confessions” album, albeit the special edition. The last artist to
pull five or more top 10 hits from one album was Janet Jackson.
Between May 1993 and January 1995, Jackson has six top 10 hits,
all from her “janet.” CD. The last male artist to collect five or
more top 10 hits in a row from one album was George Michael,
with six top 10 songs from “Faith” between July 1987 and
December 1988. Michael Jackson had six non-consecutive top
10s from “Bad” between August 1987 and January 1989.
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u % [ ARTIST SoundScan Tite | 25 5 g : ARTIST Tite | %5
<= B IMPRINT & NUMBER/DISTRIBUTING LABEL &g S IMPRINT & NUMBER/DISTRIBUTING LABEL &g
== Wre SYHZ 1 Week At Number 1 W 46 | 44 GUNS N* ROSES A Greatest Hits 3
i_ it 2L NUMBER 1/GREATEST GA'NER ’g\ um GEFFEN 001714/INTERSCOPE {1238 CD)
1 215 {24 | | RAY CHARLES A® Genius Loves Company 1 50172 NORAH JONES A* Feels Like Home 1
¥, HEAR 2248/CONCORD {18.98 CD} BLUE NOTE 84800* {1838 CD}
2 13|3 [ | GREENDAY A° American Idiot 1 49 ROD STEWART A Stardust... The Great American Songbook Vol. 1l 1
“ | REPRISE 48777° /WARNER BRDS. {18.98 CD) J62182°/RMG {18.98 CD)
2 {1 | THE GAME The Documentary 1 BIG & RICH A’ Horse Of A Different Color 6
=i AFTERMATH/G- UNIT 003562°/INTERSCDPE (8.98/13.98) [H] WARNER BROS. [NASHVILLE) 48520/WRN (18 98 CO)
4 VARIOUS ARTISTS Grammy Nominees 2005 4 £3 BLACK EYED PEAS A?Z Elephunk 14
GRAMMY 60944/CAPITOL {1898 CD) ._ A&M 002854/INTERSCOPE {12.98 CD}
5 USHER A° Confessions 1 2PAC A Loyal Te The Game 1
LAFACE 63982/Z0MBA {12.98/18.98} AMARU 003861 */INTERSCOPE (8.98/13.98)
6 3 DOORS DOWN Seventeen Days 1 LEANN RIMES This Woman 3
REPUBLIC/UNIVERSAL 004018/UMRG {13.98 CD} = CURB 78859 {18.38 CO)
JOHN LEGEND A Get Lifted 4 ‘M 55 (50 _I KENNY CHESNEY A° When The Sun Goes Down 1
G000 MUSIC/COLUMBIA 82276/SONY MUSIC.{12.98 EO CD} - BNA 58801/RLG (12 98/18.98)
EMINEM A° Encore 1 57 158 |46} & RAY CHARLES Ray: More Music From {Soundtrack) a6
SHADY/AF | ERMATH 003771*/INTERSCOPE {8.98/19.98) WMG SOUNDTRACKS/ATLANTIC 78703/RHIND {18.98 CD/DVD)
9 MAROONS A° Songs About Jane 6 M 45 (68 | KEANE @ Hopes And Fears 45
OCTONE/J 50001 */RMG {18 98 CD} [H] INTERSCOPE 002507 (9.98 CD} [H]
0 KELLY CLARKSON A Breakaway 3 BRIGHT EYES I'm Wide Awake, It's Morning 10
RCA 64491/RMG {18.98 CD) SADDLE CREEK 0727 {11 98 CD)
11 147 |60 |4 ALICIA KEYS A P The Diary Of Alicia Keys 1 60 ASHLEE SIMPSON A°? Autobiography 1
U J 55712 /RMG {15.98/18.98) GEFFEN 002913/INTERSCOPE {13.98 CO)
12 §18 |16 [ii1 RAY CHARLES A Ray (Soundtrack) 9 [ DADDY YANKEE @ Barrio Fino 52
Al WMG SDUNDTRACKS/ATLANTIC 76540/RHIND {38 98 CD} EL CARTEL 450639/V1 {15.98 CD}
13 THE KILLERS A Hot Fuss 13 K62 a INTOCABLE X 62
ISLAND 002468°/1DJMG {13.98 CO) e © | EMILATIN 98613 (1688 CD)
{ FANTASIA A Free Yourself 8 63 ) 74|79 |- | VELVET REVOLVER A Contraband 1
] 64235 /AMG (18.98 CD) | RCA59794*/RMG (18968 CO)
15 | GWEN STEFANI A Love. Angel. Music. Baby. 7 Ksa WILLIE NELSON Sengs 64
INTERSCOPE 003468" {13 98 CD} LOST HIGHWAY/HIP-D/UTV 002300/UME (1398 CD)
6 KENNY CHESNEY Be As You Are: Songs From An Old Blue Chair 1 E SIMPLE PLAN A Still Not Getting Any... 3
BNA 61530/RLG 18.98 CD) LAVA 93411/AG {18.38 CO/DVD}
MICHAEL BUBLE It's Time 7 66 CROSSFADE @ Crossfade 56
143/REPRISE 48946/ WARNER BROS. {18.98 CD} e FG/COLUMBIA 87148/SONY MUSIC (12.98 £Q CD) [H]
h LIL JON & THE EAST SIDE BOYZ A’ Crunk Juice 3 6 57 {59 .| AVRILLAVIGNE A’ Under My Skin 1
1 ./ BME 2690°/TVT {11 98/17.98} ik RCA 53774/RMG (18.98 CD) y
19 JOHN MAYER A Heavier Things 1 %8 s6(49f | CREED A Greatest Hits | 15
AWARE/COLUMBIA 86185*/SONY MUSIC (18.98 EQ CD} WIND-UP 13103 {18.98 CD/DVD) |
20 Uz A° How To Dismantle An Atomic Bomb 1 69 JOSH GROBAN A* Closer 1
iz INTERSCOPE 003613 (13.98 CD} 143/REPRISE 48450/ WARNER BROS. (18.98 C0)
2415 f-'71  VARIOUS ARTISTS A° Now 17 1 0 BRAD PAISLEY A’ Mud On The Tires 8
gl EMIZUNIVERSAL/SONY BMG/ZOMBA 74203/CAPITOL {18.98 CD} ARISTA NASHVILLE 50805/RLG {12.98/18.98)
2251 ][54 | LOS LONELY BOYS A* Los Lonely Boys 9 VARIOUS ARTISTS WOW Gospel 2005 | 29
1 OR/EPIC 92088/§D!‘3_Ym|0(|393 EQ CO) [H] WDRD-CURB/EMICMG/VERITY 65344/Z0MBA (17 98/19 98)
GRETCHEN WILSON A Here For The Party 2 | ASHANTI A Concrete Rose 7
EPIC (NASHVILLE) ¥ MUSIC {18.98 £0 CD} - THE INC/OEF JAM 003409°/1DJMG (13.98 CO)
DESTINY'S CHILD A° Destiny Fulfilled 2 73} 95 |103 KEITH URBAN A Be Here 3
el COLUMBIA 92595/SONY MUSIC {18.98 EQ CD} ;;7 CAPITOL (NASHVILLE} /7489 {18.98 CD}
2023 | | RASCAL FLATTS A Feels Like Today 1 S 63| 34 ~{ GRUPO MONTEZ DE DURANGO Y Sigue La Mata Dando 34
) LYRIC STREET 165049 HOLLYWOOD (18.98 CO) J DISA 720464 (12 98 CO}
21 (13| | CIARA A Goodies 3 66|71| | RYAN CABRERA @ Take It All Away 8
=4 bl SHO'NUFF-MUSICLINE/LAFACE 62819 /ZOMBA {12.98/18.98) o) E.V.LA/ATLANTIC 83702/AG {11.38 CD)
4 912 |- TINA TURNER All The Best 2 3| 78|70/ | TRICK DADDY @ Thug Matrimony: Married To The Streets 2
- CAPITOL 63536 {24 .98 CD} =3 SLIP-N-SLIDE/ATLANTIC 83677 /AG {12.98/18.98}
19 (18 {° SHANIA TWAIN A° Greatest Hits 2 7719377 1 MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge 48
L MERCURY 003072/UMGN (13 98 CO) 3 REPRISE 48615/ WARNER BROS. {13.98 CD} [H]
5|—| | VARIOUS ARTISTS Totally Country Vol. 4 5 : ALISON KRAUSS + UNION STATION @ Lonely Runs Both Ways | 29
SONY BMGWEA/UNIVERSAL 57287/RLG (18,98 D} = 1 ROUNDER610525(17 38 CD)
30 ¥ 39 (42 |- | TIM MCGRAW A° Live Like You Were Dying 1 ‘A 73 |82 1 MARTINA MCBRIDE A Martina 7
CURB 78858 {18 98 CD} - RCA NASHVILLE 54207/RLG {11.98/18 98)
4 | — | - BRIAN MCKNIGHT Gemini 4 ol 80 | 74 "l SWITCHFOOT A’ The Beautiful Letdown 16
MOTOWN 003317/UMRG (13.98 CD) o 2 COLUMBIA 86967/SONY MUSIC (18.98 EQ CD)
28 |17 LUDACRIS A The Red Light District 1 Ka PAPA ROACH Getting Away With Murder 17
DTP/DEF JAM SOUTH 003483%/IDJMG {8.98/13.98) EL TONAL/GEFFEN 003141/INTERSCOPE {13 38 CO) o
- B T z 3 | NAse Street's Disciple 5
’e‘ PAC ES E E R 3@\ | ILLWILL/CDLUMBIA 92065"/SONY MUSIC (19 98 EQ €D}
331 99(128] | KANYE WEST A The College Dropout 2 3 83(69| | LINDSAY LOHAN A Speak 4
ROC-A-FELLA/DEF JAM 062030°/IDJMG {8.98/12 98} CASABLANCNUNIVER@& 03686/UMRG (13.98 CD}
29 MARIO A Turning Point 13 L 81 (72 VARIOUS ARTISTS WOW Hits 2005 39
3RD STREET/J 61885°/RMG {18 98 CD) WORD/PROVIDENT 71106/EMICMG {22.98 CD} |1
352 41 T.. @ Urban Legend 7 : 48 |— [ -°| VARIOUS ARTISTS Fired Up! 2 48
GRAND HUSTLE/ATLANTIC 83734/AG {18.98 CD) = RAZOR & TIE 89091 {18.98 CO}
3 30 NELLY A” Suit 1 T 87 | 75| KORN @ Greatest Hits Vol. | 4
DERRTY/FO" REEL 003316*/UMRG {8 98/13 98) el (MMORTAL/EPIC 82700/SONY MUSIC {18 98 ED CD) p—
37 )] 43 SOUNDTRACK @ Garden State 20 87 §133{129 ;"f_ FRANZ FERDINAND A Franz Ferdinand 32
S _FDX/EPICSZWSONV MUSIC (12898 EQ CD) DDMINO/EPIC 92441°/SONY MUSIC (14.98 EQ CO) [H]
35 SNOOP DOGG A R&G (Rhythm & Gangsta): The Masterpiece 6 BREAKING BENJAMIN @ We Are Not Alone 20
DOGGYSTYLE/GEFFEN 303763"/INTERSCOPE {8 98/13 98) HOLLYWDOD 162428 {11.98 CO)
33,]133 JESSE MCCARTNEY Beautiful Sout 32 GOOD CHARLOTTE A The Chronicles Of Life And Death 3
| HOLLYWODO 162470 (11 98 CD) DAYLIGHT/EPIC 92425 OR 92934/SONY MUSIC (18.98 ED CO)
Tl 32 1 22 SOUNDTRACK @ The Phantom Of The Opera 16 90 SOUNDTRACK Hitch 90
REALLY USEFUL/SONY CLASSICAL 93521/SONY MUSIC {18.98 EQ CD) COLUMBIA 93667/SDNY MUSIC {18 98 EO CO}
316 MOTLEY CRUE Red, White & Crue 6 K-Cl & JOJO All My Life: Their Greatest Hits 52
HiP O/MOTLEY 003908/UME {19.98 CD) GEFFEN/CHRONICLES 004059/UME (1398 CD)
42 ) 85 JOSS STONE @ Mind Body & Soul 11 | CHRIS BOTTI When | Fall in Love 37
S-CURVE 91897" (18.98 CO) COLUMBIA 92872/SONY MUSIC {18.38 ED CO) [H])
37 JAY-Z/LINKIN PARK MTV Ultimate Mash-Ups Presents: Collision Course 1 ? 92|55 1 BRIGHT EYES Digital Ash In A Digital Urn 15
MACHINE SHOP/ROC- A-FELLA/OEF JAM 48962°/WARNER BROS. {18.98 CD/DVD) = SADDLE CREEK 0073° {11.98 CO}
12 LEE ANN WOMACK There's More Where That Came From 12 T8 39 66| | NAT KING COLE The World Of NatKing Cole 41
MCA NASHVILLE 003073 /UMGN (13.98 CD} < CAPITOL 74712 {18.98 CD}
36 TOBY KEITH A’ Greatest Hits 2 3 W 100(84 | 1 MODEST MOUSE A Good News For People Who Love Bad News 18
DREAMWORKS {NASHVILLE) 002323/UMGN {13 98 CO) :';;5 EPIC 87125"/SONY MUSIC {1298 ED CO) [H]
ST >3z T 77 45| | GETO BOYS The Foundation 19
/n\ HOT S HOT D E BUT ;,n\: i ii‘ J PRINCE/RAP-A-LOT 4 LIFE 68502"/ASYLUM {17.98 CD)
VARIOUS ARTISTS Disneymania 3: Music Stars Sing Disney ...Their Way! 46 - 75 o7l ‘;—_ANSREA BOCELLI Andrea 16
WALT OISNEY 861248 (18.98 CD) | PHILIPS 0035I/UNIVERSAL CLASSICS GROUF {18.98 CD)
38[35| | GEORGE STRAIT A° 50 Number Ones 1 K98]171| —} 4 LORETTA LYNN Van Lear Rose 24
£ MCA NASHVILLE 000459/UMGN (25,98 CO) 1 o 7 INTERSCOPE 002513 112.98 CD)
48 171 |98 | QUEEN LATIFAH @ The Dana Owens Album 16 K 99 1127[126] ]’ THE BEACH BOYS A The Very Best Of The Beach Boys: Sounds Of Summer 16
VEC T OR/FLAVOR UNIT 003435/NTERSCOPE {13.98 CO} ﬁ”_ Y CAPITDL 82710 {18 38 CO}
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: HE 1 = HE -
£ B s £3 E
2 RN ARTIST Title SR v g ARTIST Title =%
= S | S IMPRINT & NUMBER/DISTRIBUTING LABEL &g = IMPRINT & NUMBER/DISTRIBUTING LABEL e
CLR107 (91 | BRITNEY SPEARS A Greatest Hits: My Prerogative 4 1510186161 BONE THUGS-N-HARMONY Greatest Hits 142
JIVE 85630/20MBA {1898 CD) RUTHLESS 25423(18.98 CD}
105{ 96 HILARY DUFF A Hilary Duff 2 121 GAVIN DEGRAW A Chariot - Stripped 56
HOLLYWOBD 162473 {18.98 £D) J63461/RMG (11.98 CD)
106 SOUNDTRACK Shark Tale 31 100 ANI DIFRANCO Knuckle Down 49
DREAMWORKS/GEFFEN 003468 INTERSCOPE (13.98 CD) RIGHTEOUS BABE 042 (15.98 CD)
CONJUNTO PRIMAVERA Hoy Como Ayer 58 VARIOUS ARTISTS Universal Smash Hits 3 118
FONOVISA 351613/UG 1398 CO) UNIVERSAL G03692/UMBG (13.98 CD)
JET A Get Born 26 FABOLOUS ® Real Talk 6
ELEKTRA 62892°/AG (1298 CD) DESERT STORM/ATLANTIC 83754*/AG (18.98 C0)
BEE GEES @ Number Ones 23 6 157 BOWLING FOR SOUP A Hangover You Don't Deserve 37
POLYDOR/UNIVERSAL 003777/UME (13.98 CD/OVD} SILVERTONE/JIVE 62294/ZDMBA (18.38 CD)
EVANESCENCE A° Fallen 3 157 149 SNOW PATROL Final Straw 91
WIND-UP 13063 {18.98 CD) POLYDOR/A&M 002271, INTERSCOPE {12.98 CO) [M]
HOOBASTANK A The Reason B MONTGOMERY GENTRY @ You Do Your Thing 10
ISLAND 001488/10JMG (12 98 €O R COLUMBIA (NASHVILLE) S0558/SONY MUSIC (18.98 EQ CD)
MAROONS @ 1.22.03.Acoustic (EP) 42 R159, 200] | TERRICLARK ® Greatest Hits 1994-2004 14
OCTONE/I 62468/RMG 11198 CO) : MERCURY 001906/UMGN (13.98 CD}
LINKIN PARK A* Meteora 1 60 EVANESCENCE @ Anywhere But Home 39
WARNER BROS 481867 (1998 CD) WIND-UP 13106 {25 98 CD/OVO)
SOUNDTRACK Coach Carter 25 — THE S BROWNS The 5 Browns 122
CAPITOL 63164° (1898 CD) RED SEAL 66007/8MG CLASSICS 118.98 CO) [M}
BEYONCE A" Dangerously In Love 1 R162 176 JOHN MELLENCAMP A Words & Music: John Mellencamp's Greatest Hits 13
COLUMBIA 86386°/SONY MUSIC (12.98 EQ/18.98) ISLAND/AUTY 003311/UME {19 98 CD/OVD)
SOUNDTRACK The Phantom Of The Opera (Special Edition) 71 113 JARULE @ R.U.LE. 7
REALLY USEFUL SONY CLASSICAL 83522/SONY MUSIC (25.98 EQ CD: THE INC/DEF JAM 002355/IDJMG (13.98 CD)
KENNY G ® At Last... The Duets Album 40 6 136 PEARL JAM ® rearviewmirror: Greatest Hits 1991-2003 16
ARISTA 62470/RMG (18 98 CD) EPIC $3535°/SONY MUSIC (19.98 EQ CO)
CAM'RON @ Purple Haze 20 162) | JILLSCOTT @ Beautifully Human: Words And Sounds Vol. 2 3
ROC-A FELLA/DEF JAM 002728°/1DJME (8.98/13.98) S | HIDDEN BEACH/EPIC 92773*/SONY MUSIC (18.98 E0 CO}
VARIOUS ARTISTS The Source Presents Hip-Hop Hits Volume 9 75 66 1251 YOUNG BUCK A Straight Qutta CaShville 3
SOURCE 2523/IMAGE (18.98 CD) r G-UNIT 002972 /INTERSCOPE (1398 CDJ
SHINEDOWN @ Leave A Whisper 53 = KRAYZIE BONE Gemini: Good Vs. Evil 69
ATLANTIC B3729/AG (13.98 CD) [M] BALL R0O118t IMUSIC 118 98 CO/0VO)
JOJO A JoJo 4 160 JOSH GRACIN Josh Gracin 11
DA FAMILY/BLACKGROUND 002672/UMRG {13.98 CD) LYRIC STREET 165045/HOLLYWOQDD {18.98 CD)
BROOKS & DUNN @ The Greatest Hits Collection Il 7 9 135 BLAKE SHELTON Blake Shelton's Barn & Grill 20
ARISTA NASHVILLE 63271/RLG (18.98 CO) WARNER BROS (NASHVILLE) 48728/WRN (1898 CD)
LIL SCRAPPY/TRILLVILLE ® The King Of Crunk & BME Recordings Present 12 0 102 BLAINE LARSEN Off To Join The World 79
BME/REPRISE 48556° WARNER BROS. [18.98 €0 GIANTSLAYER/BNA BE012/ALG {17 38 LD}
NELLY A Sweat 2 150 SUM 41 Chuck 10
DERRTY/FO" REEL 003314°/UMRG (8.98/13.98) S| ISLAND 003492+/1DUMG (1398 CD)
UNWRITTEN LAW Here's To The Mourning 51 148} ‘3| CHEVELLE @ This Type Of Thinking (Could Do Us In) 8
LAVA 83147/AG {15.98 CD) 31 EPIC 86908/SONY MUSIC (18.98 EQ CD)
THE ROLLING STONES The Best 0f The Rolling Stones: Jump Back '71-'93 30 143 NEIL YOUNG Greatest Hits 27
VIRGIN 64682 {18 98 CD) . WARNER BROS. 48935 (18 98 CO|
ROD STEWART A’ As Time Goes By ... The Great American Songbook Vol. Il 2 : .} SOUNDTRACK Blue Collar Comedy Tour Rides Again 50
J 55710*/RMG (15 98/18.98) g JACKMWARNER BROS. {NASHVILLE) 48930/ WRN {18.98 CD)
THE USED In Love And Death 6 153[ 4 SLIPKNOT A Vol. 3: (The Subliminal Verses) 2
REPRISE 48789/ WARNER BROS. (18.98 COJ _ 4] ROADRUNNER 518338/(DJME (18 98 CD)
CELINE DION A Miracle 4 154 = | JOSH GROBAN Live At The Greek 24
EPIC 93453/SONY MUSIC {18 98 £Q.CD) S5 143/REPRISE 48939/ WARNER BROS. (27.98 CB/DVD)
AKON @ Trouble 38 141 | MARILYN MANSON Lest We Forget: The Best Of 9
SRC/UNIVERSAL 000860 lUMRG {13.98 CB) S INTERSCOPE 003478 {13.96 LD}
DO OR DIE D.0.D. 40 N17s 198] HAWTHORNE HEIGHTS The Silence In Black And White 120
THE LEGION 93805/AG |18.98 CO) VICTORY 2201398 €O} [H]
CASTING CROWNS A Casting Crowns 59 9 ELVIS PRESLEY Love, Elvis 120
BEACH STREET 10723/REUNION (18.98 CD) [H] - RCA 67001/BMG STRATEGIC MARKETING GROUP (18.98 CD)
HOWIE DAY Stop All The World Now 46 K180 190f | DEAN MARTIN @ Dino: The Essential Dean Martin 28
EPIC 86807°/SONY MUSIC (12.98 EQ CD) }aJ CAPITOL 98487 (18.98 CD} 1
LYFE JENNINGS Lyfe 268-192 130 147} | ALAN JACKSON A What | Do 1
COLUMBIA 30346/SONY MUSIC (1298 EQ CD [#] e ARISTA NASHVILLE 63103/RLG (18.98 CD}
VARIOUS ARTISTS A° Now 16 1 164 YELLOWCARD A Ocean Avenue 23
UNIVERSAL/EMI/SDNY MUSIC/ZDMBA 003017/UME [18.98 DI L=  capoLass(1298CD1
CHICAGO Love Songs 57 180| | JEREMY CAMP Restored 45
RHINQ 78451 {18.98 CD) “ BEC 98615{17.98CD}
ANTHONY HAMILTON A Comin' From Where §'m From 33 NICKELBACK A’ The Long Road 6
S0 SO DEF 52107/Z0MBA (12.98 CD) RDADRUNNER 618400/IDJMG {12.98/18 98)
SOUNDTRACK One Tree Hifi 51 i85 THE POSTAL SERVICE Give Up 114
WARNER SUNSET/MAVERICK 48981/ WARNER BROS. [18.98 CD} SUB POP 595" (14.98 CD) [M] ]
A PERFECT CIRCLE @ eMOTIVe 2 2 ANNE MURRAY All 0f Me 66
VIRGIN 66687 (18,98 CD) STRAIGHTWAY 63231 (228 CO)
SUGARLAND Twice The Speed Of Life 136 MADELEINE PEYROUX Careless Love 124
MERCURY 002172 UMGN {1338 CD) [H] AOUNDER 61319217 98 COI [H]
SHERYL CROW A° The Very Best 0f Sheryl Crow £ JOE COCKER Heart & Soul 61
ABM 001521 INTERSCOPE (12 98 CD) NEW DOOR 003823/UME (12,98 CD) )
JIMMY BUFFETT A License To Chill 1 172 PITBULL M.L.A.M.I. (Money Is A Major Issue) 14
MAILBUAT, RCA 62270:LG {18.98 CD) DIAZ BROTHERS 2560°/TVT (11 98/18 98)
CHINGY @ Powerballin' 10 1904 JOSS STONE @ The Soul Sessions (EP) 39
CAPITOL 97686” {18 98 CD) . S-CURVE 42234 (998 CD) [H]
SEAL Best: 1991 - 2004 47 189 ANITA BAKER @ My Everything 4
WARNER BROS, 84776.(18.98 CD = BLUE NOTE 77102(12.98/18.8)
THREE DAYS GRACE A Three Days Grace 69 146 | LLOYD BANKS A The Hunger For More 1
JIVE 53479/20MBA 112.98 CD} [H] ‘51 GAUN\TOOZEZE"INTERSCUPE(EBE/IJ 98}
TRACY BYRD Greatest Hits 61 120] ©| BRONCO/LOS BUKIS Cronica De Dos Grandes: Recuerdos Con Amor 120
BNA 64851/RLG (18.98 CD) 1 FONOVISA 351606/UG {14.98 CD)
LIL WAYNE @ Tha Carter 5 Kioa 170{ | YING YANG TWINS My Brother & Me 12
CASH MONEY 001537 /UMRG (13.98 CO} X ,. COLLIPARK 2489/TVT (11.98 CD/DVD}
VARIOUS ARTISTS Chosen Few: El Documental 129 184| | INTERPOL Antics 15
CHOSEN FEW EMERALD 1015/URBAN BOX OFFICE (9,98 CO/DVD} | MATAOOR 615° (1698 CD)
JIMMY EAT WORLD Futures 6 five]l 17| Javz A? The Black Album 1
INTERSCOPE 003416" (13.98 CDI BUK § "&ﬁ ROC-A-FELLA/OEF JAM 001528 ~/10JMG (8 98/12.98)
RUBEN STUDDARD i Need An Angel 20 fi97] | | HILARY DUFF A° Metamorphosis 1
J B2623/RMG (15.98/18 98} A b BUENA VISTA 861006/HOLLYWOOD {18.98 COJ
JUANES A\ Mi Sangre 33 Kigs 7| CARLY SIMON Reflections: Carly Simon's Greatest Hits 22
SURCDO 003475/UNIVERSAL LATING (17 98 CD} - ARISTA/RHIND ELEKTRA 594297/8MG STRATEGIC MARKETING GROUP {18.38 CDI
MICHAEL MCDONALD @ Motown Two 9 | BLUE MERLE Burning In The Sun 199
MOTOWN 003472/UMRG (13.98 CO) 1 2 ISLAND 002961/1DJMG (9.98 CO) [H]
/{ SOUNDTRACK Shall We Dance? 116 Kzool = - | KEITH SWEAT The Best Of Keith Sweat: Make You Sweat a1
‘; CASABLANCA/UNIVERSAL 003434/UMRG (13 98 CO) e : ) - ELEKTRA 73954/RHIND {18.98 CO}
REDN 139 \142 | Muse Absolution | 107 I
TASTE MEDIA 48733/ WARNER 8R0S (1498 C0) [M]

® Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum).  RIAA certification for net shipment of 10 million units {Diamond). Numeral tollowing Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double athums with a runmnRAume of 100 minutes or more, the RIAA multipiies shipments b{the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Oro}. A Certification of 200,000 units (Platino}. A’%er\ification of 400,000
units {Multi-Piatino). *Asterisk indicates LP is available. Most taFe prices, and CD prices for BMG and WEA labels, are suggested fists. Tape prices marked EQ, and ali other CD prices, are equevalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker title. © 2005, VNU Business Media, Inc., and Nielsen Sour:dScan, Inc. Al rights reserved.
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i e =AD eAINTD A
Cmarcns R SRS ﬁ | i: Al j
= :%E;E,{'-in-"ﬁ'_-:.‘.fg_‘i._'.-r"* .-_'\-q--{:"";_"”,r '?] ' f<;£?f’ ok
! | Sales data and internet sales reports compiled by N : ‘?ﬁ?ﬂ:’;”_'w‘b W@Jh_ﬁﬂhﬂfﬂ-
| Nielsen i Sales data compiled by h :
! SoundScan T Nielsen
‘ B SoundScan
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Titte 5' : TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
[ 3 Weeks At Number 1 13 Weeks At Number 1
RAY CHARLES A’ eag 2s/concor0 Genius Loves Company 1 RAY (RAY CHARLES) A WMG SOUNDTRACKS/ATLANTIC 76540/RHING
s GREEN DAY A’ Repaise 48777 WARNER BROS . American Idiot 2 3 GARDEN STATE @ FOX/EPIC 92843/SONY MUSIC
et 1 | MICHAEL BUBLE 1:3/RePrist 4346/ WARNER BROS it's Time 17 2 THE PHANTOM OF THE OPERA @ REALLY USEFUL/SONY CLASSICAL $3521/SONY MUSIC
-,F? 4410 | RAY CHARLES & wis sounomaacksiarLanTic 7ssi0mamo Ray (Soundtrack) 12 =N RAY: MORE MUSIC FROM (RAY CHARLES) WMG SDUNDTRACKS/ATLANTIC /RHIND
fﬁ & SOUNDTRACK @ Fox/£rIc 92853/50NY MUSIC Garden State ir 14 HITCH COLUMBIA 93667/SONY MUSIC
i & U2 A% INTERSCOPE 003613 How To Di le An Atomic Bomb | 8 SHARK TALE DREAMWORKS/GEFFEN 003468/INTERSCOPE
: 3 Tlhﬁ TURNER crritor 6353 All The Best 27 3 | | COACH CARTER CAPITOL 63164*
2 THE 5 BROWNS  ri0 seAL65007/BMG CLASSICS [H] The 5 Browns 161 7 THE PHANTOM OF THE OPERA (SPECIAL EDITION) REALLY USEFUL/SONY CLASSICAL 83522/SONY MUSIC
VARIOUS ARTISTS crammy sosaa/cAPITOL Grammy Nominees 2005 4 o] ONE TREE HILL = WARNER SUNSET/MAVERICK 48981/ WARNER BROS
MAROONS A° 0CTONEL 50001°/6MG [M] Songs About Jane B SHALL WE DANCE? CASABLANCA/UNIVERSAL 003494/UMRG
SOUNDTRACK  HEALLY USEFULSONY CLASSICAL 33522/SONY MUSIC The Phantom Of The Opera {Special Edition) 112 BLUE COLLAR COMEDY TOUR RIDES AGAIN JACK/WARNER BROS (NASHVILLE) 48930/WRN
VARIOUS ARTISTS  walr oisnEy 851248 Disneymania 3: Music Stars Sing Disney ...Their Wﬂ! 44 SHREK 2e GEFFEN/DREAMWORKS 002557/INTERSCOPE
TIM MCGRAW Aa_cunmass Live Like You Were Dying 34 DE-LOVELY COLUMBIA 30640/SONY MUSIC
ALICIA KEYS A® Jssnzame The Diary 0f Alicia Keys 11 :__ THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT @ WALT DISNEY 861099
| BRIGHT EYES  sanoie creck 0072° I'm Wide Awake, It's Morning 549 NAPOLEON DYNAMITE LAKESHDRE 33810 |
LOS LONELY BOYS A’ 0r/EPIC 2088/50NY MUSIC [H] Los Lonely Boys 22 THE SPONGEBOB SQUAREPANTS MOVIE NICK 48888/SIRE
NORAH JONES @° suut nove 20s° (M} Come Away With Me - BLUE COLLAR COMEDY TOUR: THE MOVIE @ WARNER BROS. (NASHVILLE) 48424/ WRN
JOHN MAYER A’ AWARECOLUMBIA 86135*/SONY MUSIC Heavier Things 19 | O BROTHER, WHERE ART THOU? 4’ LOST HIGHWAY/MERCURY 170069/10JMG
THE KILLERS A isianD oo2s68+/10MG Hot Fuss 13 : 50 FIRST DATES _ MAVERICK 48675/WARNER BROS
THEY MIGHT BE GIANTS  (0LEWILD/0ISNEYSOUND 861204 WALT D SNEY Here Come The ABCs With TMBG = | DORA THE EXPLORER NICK 64435/BMG STRATEGIC MARKETING GROUP
3 DOORS DOWN  RePUBLICIUNIVERSAL D04018/UMRG Seventeen Days 16 LOVE ACTUALLY e J 66760/RMG |
EMINEM A" s1A0w/AFTERMATH 003771 */INTERSCOPE Encore 8 : THE LIFE AQUATIC WITH STEVE ZISSOU HOLLYWOOD 162494
':;"—}'.q | KEANE @ interscore 002507 (G Hopes And Fears 58 : A CINDERELLA STORY e HOLLYWODO 162453
'-}?5 ek MADELEINE PEYROUX rounoea 613152 (] Careless Love 187 i THE NOTEBOOK NEW LINE 39031
el 4 | VARIOUS ARTISTS  sonv smomeauUNvERSAL67287/816 Totally Country Vol. 4 29 3 | BEYOND THE SEA (KEVIN SPACEY) ATCD 78444/RHIND

Top Internet Album Sales reflects physical albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Billboard album charts, catalog titles are included on the Internet and Soundtrack charts. @®Albums with the greatest sales gain this week. @ Recording Industry Assn.
0f America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). 4 RIAA certification for net shipment of 10 million units {D1amond). Numeral following Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets,
and double albums With a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro.) A Certification of 200,000 units (Piatino). A ? Certification of 400,000 units (Multi-Platino). *Asterisk indicates vinyl

available. [H] indicates past or present Heatseeker title © 2005, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

THE BILLBOARD 200 A-I (LISTED BY ARTISTS)

2Pac 54
3 Doors Down 6
The 5 Browns 161

Cam'ron 114

Akon 126
; Kenny Chesney 16, 56
GEENTT s Chevelie 172
Anita Baker 191 Chicago 132
Lioyd Banks 192 Chingy 139
The Beach Boys 99 Ciara 26
Bee Gees 105 Keily Clarkson 10
Beyonce 111 Tern Clark 159
Big & Rich 52 Joe Cocker 188

Black Eyed Peas 53
Blue Merle 199
Andrea Bocelli 97
Bone Thugs-N-Harmony 151
Chns Botti 92
Bowling For Soup 156
Breaking Benjamin 88
Bright Eyes 59, 93
Bronco/Los Bukis 193
Brooks & Dunn 118
Michael Buble 17
Jimmy Buffett 138
Tracy Byrd 142

Ryan Cabrera 75

Nat King Cole 94

Creed 68
Crossfade 66
Shery! Crow 137

Daddy Yankee 61
Howie Day 129
Gavin DeGraw

Ani DiFranco 153

Cefine Dion 125
Do Or Die 127

Eminem 8

Jeremy Camp 183

Casting Crowns 128
Ray Charles 1,12, 57

Conjunto Primavera 103

152
Destiny's Child 24

Hilary Duff 101, 197

Evanescence 106, 160 JoJo 117
Norah Jones 50
Fabolous 155
Fantasia 14 Suanest
Franz Ferdinand 87 K-Ci & JoJo 91
Keane 58
Kenny G 113 Toby Keith 45
The Game 3 Alicia Keys 11
ciolBoj S0 The Kilers 13
Good Charlotte 89 Korn 86

Josh Gracin 168
Green Day 2

Josh Groban 69, 176
Guns N’ Roses 49

Anthony Hamilton 133
Hawthorne Heights 178
Hoobastank 107

Alison Krauss + Union Station 78
Krayzie Bone 167

Blaine Larsen 170

Avrl Lavigne 67

John Legend 7

Lil Jon & The East Side Boyz 18
Lil Scrappy/Trillville 119

Interpol 195 Lil Wayne 143
Intocable 62 Linkin Park 109

Lindsay Lohan 83
Alan Jackson 181 Los Lonely Boys 22
JaRule 163 Ludacris 32
Jay-Z 196

Jay-Z/Linkin Park 43 Loretta Lynn 98
Lyfe Jennings 130 Marilyn Manson
Jet 104 Manio 34
Jimmy Eat World 145 Maroon5 9, 108

177

Dean Martin 180
John Mayer 19
Martina McBride 79
Jesse McCartney 39
Michael McDonald 148
Tim McGraw 30

Brian McKnight 31

Elvis Presley 179
Queen Latifah 48

Rascal Flatts 25
LeAnn Rimes 55

John Mellencamp 162 élélalSCtﬁOlGS

Modest Mouse 95

Grupo Montez De Durango 74 SBL?SZ:OT:OHI 1269

Montgomery Gentry 158 Carly Simon 198

Mottey Crue 41 Simple Plan 65

ﬁ/lnur;z M;;gr(a}y L Ashlee Simpson 60
y Slipknot 175

My Chemical Romance 77 Snoop Dogg 38

Nas 82 Snow Patrol 157

Neliy 36, 120 SOUNDTRACK

Willie Nelson 64
Nickelback 184

Brad Paisley 70

Papa Roach 81

Pearl Jam 164

A Perfect Circle 135
Madeleine Peyroux 187
Pitbull 189

The Postal Service 185

Again 174
Coach Carter 110
Garden State 37
Hitch 90
One Tree Hill 134

cial Edition) 112

The Rolling Stones 122

Biue Collar Comedy Tour Rides

The Phantom Of The Opera 40
The Phantom Of The Opera (Spe-

Shall We Dance? 149
Shark Tale 102
Britney Spears 100

Gwen Stefani 15
Rod Stewart 51,
Joss Stone 42, 1
George Strait 47
Ruben Studdard
Sugarland 136
Sum 41 171
Kestth Sweat 200
Switchfoot 80

Three Days Grace
Tl 35
Trick Daddy 76

Tina Turner 27
Shania Twain 28

uz 20

Unwritten Law 121

Keith Urban 73
The Used 124
Usher 5

Chosen Few: El
Disneymania 3:

Disney ...Their Way' 46

Fired Up! 2 85

Grammy Nominees 2005 4

Now 16 131

123 Now 17 21

90 The Source Presents Hip-Hop Hits
Volume 9 115
Totally Country Vol. 4 29
Universal Smash Hits 3 154
WOW Gospel 2005 71
WOW Hits 2005 84

Velvet Revolver 63

Kanye West 33
Gretchen Witson 23
Lee Ann Womack 44

Yellowcard 182

Ying Yang Twins 194
Neii Young 173
Young Buck 166

146

141

VARIOUS ARTISTS

Documental 144
Music Stars Sing

Over The
Counter

Continued from page 61

In the collection of guest singers
gathered and the songs selected,
“Genius” served as a tender career
retrospective.

In Concord, the album had a sup-
portive home from the little label that
could. And, with its fledgling relation-
ship with Universal Music & Video
Distribution and its partnership with
Starbucks, Concord was armed with
more clout among traditional
accounts and a dynamic venue to
reach consumers who no longer fre-
quent music stores.

Finally, in Taylor Hackford’s biopic
“Ray,” which could net Jamie Foxx an

Academy Award on Feb. 27, the album

GRAMMYLICIOUS: Despite the dent

Other Billboard 200 acts grooving

was powered by a market driver that
few veteran artists ever realize.

“Genius” has sold 2.2 million units
to date, 1.7 million of those since
“Ray” hit screens in October.

As you might expect, the glow of
the Grammys picks up other Charles
albums on this issue’s lists.

The first “Ray” soundtrack leaps
18-12, up 5%, while sequel set “More
Music From Ray” moves up one
notch ona 1% gain. On Top Pop Cat-
alog, “The Very Best of Ray Charles”
holds at No. 1 with a 13% gain, while
“Anthology” rises 23-17, up 6%.

From his death on June 10, 2004
through the first week that
“Genius” spent in stores, Charles’
body of albums sold 550,000 copies,
according to Nielsen SoundScan.
That total has since risen to 3.7
million, with the two “Ray” sound-
tracks adding more than 1 million
copies to that tally.

that “Desperate Housewives” and the
rest of ABC’s Sunday-night lineup
put into the Grammy Awards’ ratings,
the granddaddy of all music awards
shows still flexes a lot of muscle on
our album charts.

Ray Charles and Green Day find
much Grammy company in the big
chart’s top 20, with the multi-act
“Grammy Nominees 2005” jumping
14-4 (up 49%), followed by Usher
(10-5, up 27%), Maroon5 (22-9, up
34%, and 143-108, up 26%), Alicia
Keys (47-11, up 148%), Gwen Stefani
(25-15, up 9%), John Mayer (42-19,
up 85%) and U2 (34-20, up 43%).

Each of those mentioned performed
on the show, and most of them
accepted awards during the telecast.
For the “Grammy Nominees” series,
it matches the No. 4 peak earned by
the 2004 edition, while 116,000
copies is the series’ second-best week
since the line bowed in 1995.

on the Grammys: Los Lonely Boys
(51-22, up 98%), Tim McGraw (39-30,
up 28%), Pacesetter winner Kanye
West (99-33, up 201%), Joss Stone

WEST: GRAMMY APPEARANCE SPURS SALES

(85-42, up 93%), show host Queen
Latifah (71-48, up 50%), Charles col-
laborator Norah Jones (72-50, up
34%), Black Eyed Peas (65-53, up
13%), Keith Urban (95-73, up 20%),
Franz Ferdinand (133-87, up 54%)

and Loretta Lynn (171-99, up 64%).

Making smaller jumps, but grow-
ing nonetheless, in the Grammys’
halo are the winning compilation
soundtrack to the film “Garden State”
(43-37, up 15%) and Velvet Revolver
(74-63, up 18%). The latter con-
tributed to the all-star rendering of
“Across the Universe,” the for-charity
effort that earns Hot Shot Debut hon-
ors at No. 4 on Hot Digital Songs (see
Singles Minded, page 68).

The awards show even makes an
impact on Top Pop Catalog, with bul-
lets for Jones (No. 2, up 25%), Urban
(6-3, up 20%), Mayer (36-21, up
20%), Keys (a re-entry at No. 24, up
59%) and Green Day (a re-entry at
No. 28, up 30%).

You can also attribute the catalog
re-entry of Lynyrd Skynyrd at No. 45
{up 18%) to be a result of the
Grammys’ tribute to Southern rock.
This marks the band’s first appearance
on Top Pop Catalog since December.
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3 13110 SCISSOR SISTERS Sci Si 13415 |16 MARTHA MUNIZZ| The Best Is Yet To Come
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AHIND 75756 118 98 CD) RCA NASHVILLE 67071/RLG (11.98/17.38) 19 117 SOUNDTRACK Napoleon Dynamite
21128 LED ZEPPELN A Days & Latter Days: The Best Of Led Zeppein Vohumes One And Two 12— SAGE FRANCIS A Healthy Distrust LAKESHORE 33810 {1898 CO}
ATLANTIC 83619/AG 119.‘8(:%s EPITAPH 86709° {13.98 CO) 18 11 THE RIDDLER & VIC LATINO Ultra.Dance 06
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41|31 LIL JON & THE EAST SIDE BOYZ A’ Ki Of Crunk o135 |29 SHEKINAH GLORY MINISTRY Li 4 i
BME 2370°.TVT (13 98/17.98) ‘ngs run KINGDOM 1011/800KWORLD (11.98/17.38) fve 18130 |23 t?vﬁuRcIalém’;ﬁ;chui]OHN OATES Our Kind Of Soul
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44 150 |— AL GREEN A’ Greatest Hits 44 VICENTE FERNANDEZ Tesoros De Coleccion 34|19 ERASURE Nightbird
HI/THE RIGHT STUFF 30800/CAPITOL {10.98/17 98} SONY DISCOS 95241 (9.98 EQ CO} MUTE 9260 (16.98 COJ
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]
EXPERIENCE HENDRIX 111671+/UME (12 98/18.98) HEINZ 2 {17.98 CD} SUMTHING ELSE 2103 {1598 CO)
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Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects combined weeks titie has appeased on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best-selling albums by new and developing artists, defined as those who have never
appeared in the top 100 of The Billboard 200. If a Heatseekers title reaches that level, it and the act's sub 1t albums are diately ineligible to appear on the H kers chart. Top Independent Albums are current titles that are sold via independent distribution, including those that are fulfitled via major branch distributors. @ Albums with the great-
est sales gains this week. @ Recording industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numerai following Platinum or Diamond symbol indicates album’s mutti-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muitiplies shipments by the rumber of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units {0ro). £ Certification of 200,000 units (Platino). /A7 Certification of 460,000 units (Multi-Platino). *Asterisk indicates vinyl LP is available. Most
tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase. [M] indicates past or present Heatseeker title. © 2005, VNU Business Media, Inc., and Nielsen SoundScan, Inc. Al
rights raserved
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THIS WEEK
LAST WEEK

COLUMB!A 93628, SONY MUSIC

SoundScan
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
‘ NUMBER 1 2 Weeks At Number 1
1 K MICHAEL BUBLE It's Time
143, REPRISE 48946/ WARNER BROS.
ral 2 CHRIS BOTTI When | Fall In Love
COLUMBIA 92872/SONY MUSIC [W]
3 MADELEINE PEYROUX Careless Love
‘ ROUNDER 613192 [M]
4 DIANA KRALLe The Girl In The Other Room
VERCE 001826/VE
5 K HARRY CONNICK, JR. A Only You
! COLUMBIA 90551/SONY MUSIC
6 B DAVID SANBORN Closer
) VERVE 003095/V6
s 7 JANE MONHEIT Taking A Chance On Love
SONY CLASSICAL 92495/SONY MUSIC
8 [ RENEE OLSTEAD Renee Olstead
: \43/REPRISE 48704/ WARNER BROS.
9 B SOUNDTRACK Aviator

10 LINDA RONSTADT
VERVE 000837/VG

Hummin' To Myself

12 NINA SIMONE
VERVE 0033436

Nina Simone For Lovers

1 PETER CINCOTTI On The Moon
CONCORD 2221 [H]
NANCY WILSON R.S.V.P.
MCG JAZZ 1013
JOEY DEFRANCESCO/JIMMY SMITH Legacy
CONCORD JAZZ 2229/CONCORQ

13 VARIOUS ARTISTS Putumayo Presents: New Orleans
PUTUMAYOQ 0232

VERVE 002887/VG

290088:8:

CHARLIE HADEN WITH GONZALO RUBALCABA

Land Of The Sun

| VARIOUS ARTISTS
1 HIP-Q/UTY 001780/UME

The Very Best 0f Cole Porter

20 RAY CHARLES
UNITED MULTIMEQIA 5503/UNITED AUOIG

The Jazz Biography Series

14 PAUL MOTIAN/BILL FRISELL/JOE LOVANO

ECM 003966/UNIVERSAL CLASSICS GROUP

| Have The Room Above Her

15 AL JARREAU

Accentuate The Positive

VERVE 001634V G
LOUIS ARMSTRONG Louis Armstrong [Madacy 2004]
MADACY 685
JASON MILES Miles To Miles
NARADA 78136

23 MARILYN SCOTT Nightcap

PRANA 0005 MAILBOAT

FZ8 22 VARIOUS ARTISTS More 0f The Most Romantic Jazz Music In The Universe
DENON 17455
VARIOUS ARTISTS 20 Best 0f Jazz

MADACY SPECIAL PRODUCTS s328/MADACY

ilesdaxacopledby s . .‘
h Nielsen

-
= K
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= B ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
% NUMBER 1 :¥4: 12 Weeks At Number 1
1 KENNY G e At Last... The Duets Album
eR!STA 5247U‘HMG
N 2 PAT METHENY GROUP The Way Up
E NONESUCH 79876/ WARNER BROS.
A 3 JAMIE CULLUM twentysomething
s UNIVERSALVERVE 002273/VG
= 4 KENNY G Uttimate Kenny G
| BMG HERITAGE 50937/RMG ]
ps) JEFF LORBER Flipside
NARADA JAZZ 73124/NARADA
L S CHRIS BOTTI A Thousand Kisses Deep
1 COLUMBIA 90535/SONY MUSIC [M]
7 K VARIOUS ARTISTS Forever, For Always, For Luther
[ GRP 002426/VG
8 Y BONEY JAMES Pure
H WARNER BROS. 48786
9 W PAMELA WILLIAMS Sweet Saxations

SHANACHIE 5121 [H]

8 NORMAN BROWN West Coast Coolin’
WARNER BROS. 48713 [H]
" MINDI ABAIR Come As You Are

GRP 002527/VG [W]

BOBBY CALDWELL
SIN OROME 8965

Perfect Island Nights

86863
3

NONESUCH 79828'WARNER BROS.

3RD FORCE Driving Force
HIGHER OCTAVE 88757
BILL FRISELL Unspeakable

1 13 WAYMAN TISDALE Hang Time
! RENDEZVOUS 5104 [H]
| 14 DAVE KOZ Saxophonic
CAPITOL 34226 [W]
16 MARION MEADOWS Player's Club
HEADS UP 3082

10 KATIE MELUA
ORAMATICO/UNIVERSAL 002666/UMRG [H]

Call Off The Search

17 VARIOUS ARTISTS
PLAYBOY JAZZ 775/C0%CORO

Playboy Jazz: In A Smooth Groove

B 15 VARIOUS ARTISTS
| SHANACHIE 5122

Smooth Jazz Plays Your Favorite Hits!

GEORGE BENSON
WARNER BROS, 782B4/RHINO

The Greatest Hits Of All

GEORGE BENSON
GRP 000S99VG

Irreplaceable

18 FOURPLAY
| I BLUEBIAD 61358/RCA VICTOR

Journey

MINDI ABAIR
GRP 0652206

It Just Happens That Way

RLUE NOTF 95633 [H]

MEDESKI MARTIN AND WOOD

End Of The World Party (Just In Case)

MMCH 5
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
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NUMBER 1 & 2 Weeks At Number 1
THE 5 BROWNS The 5 Browns

REO SEAL 66007/BMG CLASSICS [H]

YO-YO MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) Yo-Yo Ma Plays Ennio Morricone

Sales data for Classical, ®
New Age, and Kid Audio I\‘ Nielsen

SoundScan

charts compiled by

TOP CLASSICAL BUDGET

-

BABY EINSTEIN: PLAYTIME MUSIC BOX

THE BABY EINSTEIN MUSHC BOX ORCHESTRA
| BUENA VISTA /WALT DISNEY

>
2 W
SONY CLASSICAL 93456/SONY MUSIC 2 ‘CLASSICS FOR RELAXATION VARIDUS ARTISTS
9 4 JOSHUA BELL Romance Of The Violin =%
SONY CLASSICAL B7654/SONY MUSIC. [M] 3 VO OFTHE WOSTROMANTK CUSSCAL HUSC NTHE NVERSE s
N 3 MORMON TABERNACLE CHOIR WITH ORCHESTRA AT TEMPLE SQUARE (JESSOP) Choose Something Like A Star
| MORMON TABERNACLE CHOIR 0005 0 4 ‘R:\EU"Y’IOST RELAXING CLASSICAL MUSIC VARIOUS ARTISTS.
W ! 5 LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV) Rachmaninov. Piana Concerto No. 2 A b&g}ﬁ“o PAVAROTTI VARIOUS ARTISTS
DG 003%02/UNIVERSAL CLASSICS GROUP :
o JOHN ADAMS On The Transmigration Of Souls L 1OZART. 25 FAVORITES VARIGUSTARTISTS
— NONESUCH 79616/ WARNER BADS ] PIANO FAVORITES VARIOUS ARTISTS
k7 110 ANONYMOUS 4 The Origin Of Fire: Hildegard Von Bingen 7. e
i | HARMONIAMIING! 907327, | RADIANCE: ROMANTIC CLASSICS  VARIQUS ARTISTS
8 ANDRE RIEU Tuscany DENON
e DENON 7431 [M] -1 25 CLASSICAL FAVORITES VARIOUS ARTISTS
9 W SOUNDTRACK The Chorus MADACY
- 1 NONESUCH 61741/ WARNER BROS 16 mg;& SONGS OF INNOCENCE & OF EXPERIENCE VAROUS ARTISTS
10 RENEE FLEMING/ORCHESTRA OF THE AGE OF ENLIGHTENMENT (BICKET)  Handel |1 romANTC PN ey
@ LORRAINE HUNT LIEBERSON & oncnzsm OF THE AGE OF ENLIGHTENMENT [RICKET) Handel:Aras From Theodors ||| FOR THE HOPELESS ROMANTIC  VAIUS AATISTS
| AVIE 0030 8 DECCA /UNIVERSAL CLASSICS GROUP )
12 B ANNA NETREBKO WITH THE MAHLER CHAMBER ORCHESTRA (ABBADO)  Sempre Libers g GUMTAR CLASSICS VARIOUS ARTISTS
! 0§ 00299%/UNIVERSAL CLASSICS GROUP ¥
13 KB SOUNDTRACK Master And Commander AT e LIS VARIOUS ARTISTS
: DECCA 001574/UNIVERSAL CLASSICS GROUP. . 15 cLassicAL e} e ——
14 @y YO-YO MA WITH THE AMSTERDAM BAROQUE ORCHESTRA & TON KOOPMAN Vivaldi's Cello
2 SONY CLASSICAL 30916/SONY MUSIC
15 K ROLANDO VILLAZON French Opera Arias
=5 VIRGIN CLASSICS 4571 9/ANGEL
R » 0 c
= plleoe (® L i) i XUSSU 3 TOP CLASSICAL MIDLINE
g ) BABY EINSTEIN: BABY BACH THE BABY EINSTEIN MUSIC BOX DRCHESTRA
il ] BUENA VISTA WALT DISNEY
g 2 BABY EINSTEIN: BABY MOZART THE BABY EINSTEIN MUSIC BOX OBCHESTRA
G BUENA VISTA /WALT DISNEY
1 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 3 mﬁ“‘ggﬁ%gmﬂ THEBABY ENSTE WISI 80X ORCHESTRA
; TR o mANay ¥ NUMBER 1 ¥ 59 Weeks At Nug'ber 1 (IR PEACE: PURE CLASSICAL CALM  VARIDUS ARTSTS
oser =
JAAREFRISE HHBQIVARNERBROS 5 E%‘A/UNIVERSAL ELAS:TI:N;GROUP QLo
2 ANDREA BOCELLI Andrea .| CLASSICAL LOVE VARIOUS ARTISTS
PHILIPS 003513 JNIVERSAL CLASSICS GROUP DENON
3 MARIO FRANGOULIS Follow Your Heart PR T OVENS WG 2 MORELSNG ALONG STPHONES SIS WG
SONY CLASSICAL 93803 SONY MUSIC [M] e T R
4 SARAH BRIGHTMAN Live From Las Vegas JRERISICKORAON SIENERAZIDE  Dacks0 ST AR
NEMO STUDIO §7801/ANGEL 1 JHE #1 OPERA ALBUM VARIOUS ARTISTS
5 HAYLEY WESTENRA Pure - DECCA /UNIVERSAL CLASSICS GROUP
DECCA 001866/UNIVERSAL CLASSICS GAOUP [M] -[5]  FORLOVERS ONLY: THE ROMANTIC PAVAROTT]  LULIANO PAVAROTT:
5 7 BOND Classified DECCA /UNIVERSAL CLASSICS GROUP
MBO/DECCA 002332/UNIVERSAL CLASSICS GRDUP 11 EVE"MCO& sglﬁrﬁ m ALBUM IN THE WORLD...EVER! YAROUS AFTISTS
6 THE TEN TENORS Larger Than Life . 1
RHING 76525/ WARNER STRATEGIC MARKETING 9 J R A TUSCANVMUSICTSRIREDENTUSCANY'  [WaRUs AISTS
84 9 SARAH BRIGHTMAN Harem .= GUITAR ADAGIOS VARIOUS ARTISTS
NEMO STUDIO 37180/ANGEL DECCA /UNIVERSAL CLASSICS GROUP
Y 8 TAN DUN FEATURING ITZHAK PERLMAN Hero {Soundtrack} . CONCERTOS JASCHA HEIFETZ
SONY CLASSICAL §7728/SONY MUSIC ED SEAL/BMG CLASSICS
¥ 10 YO-YO MA Obrigado Brazil 115 Bl
| SONY CLASSICAL 83935/S ONY MUSIC. - Classmal Midisne COm_pact discs have a wholesale COst
11 ANDRE RIEU At The Movies between 8.98 and 12.98. CDs with whotesale price lower than
DENON 17348 8.98 appear on Classical Budget.
12 ARIA Aria 3: Metamorphosis
KOCH 5765 | ! =
13 AMICI FOREVER The Opera Band § (
RCA VICTOR 52738 [H] L 00 DINDOUIU
141 14 YO-YO MA Obrigado Brazil: Live In Concert
SONY CLASSICAL 96970/SONY MUSIC ] TOP KID AUDIO
15 THE IRISH TENORS Heritage

SRR

VARIOUS ARTISTS DISNEYMANIA 3 MUSIC STARS SING DISEY _THEIR waY!
WALT DISNEY 851248
CELINE DION MIRACLE

EPIC 93453/SONY MUSIC

THE BABY EINSTEIN MUSIC BOX ORCHESTRA  BABY BNSTEN: LULLABY CLASSICS
BUENA VISTA 861085/ WALT DISNEY

KiDZ BOP KIDS KIDZ BOP 6
RAZOR & TIE 83083
E TV SOUNDTRACK DORA THE EXPLORER
| 7| NICK 64435/BMG STRATEGIC MARKETING GROUP
; 4 THEY MIGHT BE GIANTS HERE COME THE ABCS WITH TMBG
5 IDLEWILD/DISNEY SOUND 861264/ WALT DISNEY
o ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title VARIOUS Agnsrs DISHEY PRINCESS THE ULTIMATE SONG COLLECTION
ALT DISNEY 861150
NUMBER 1 & 4 Weeks At Number 1 g SOUNDTRACK THE CHEETAH GIRLS (EP)
MANNHEIM STEAMROLLER Romantic Themes ALT DISNEY 960126
9 BABY EINSTEIN MUSIC BOX ORCHESTRA S4B ENSTER PLAYTME MUSIC 80X

AMERICAN GRAMAPHONE 215

VARIOUS ARTISTS
PALM 4017

Slack Key Guitar Volume 2

JIM BRICKMAN
WINDHAM HILL 60616/RCA VICTOR

Greatest Hits

GEORGE WINSTON
DANCING CAT/WINDHAM HILL 62042/RCA VICTOR

Montana - A Love Story

JESSE COOK Montreal
NARADA 66076
WILL ACKERMAN Returning

MARY'S TREE/DECCA 003364/UNIVERSAL CLASSICS GROUP.

VARIOUS ARTISTS
MADACY SPELIAL PROOUCTS 2850/MAOACY

The Healing Garden Collection

STEVEN ANDERSON
MADACY CHRISTIAN 2881/MAOACY

100 Church Classics

BUENA VISTA B61232/WALT DISNEY
3| KID CONNECTION ABSOLUTE MODERN WORSHIP FOR KIOS

FERVENT 30062

THE WIGGLES YUMMY YUMMY
KOCH 8626

VARIOUS ARTISTS 'RADIO DISKEY ULTIMATE JAMS-GREATEST HTS FROM VOLUMES 16

WALT DISNEY 861077

VARIOUS ARTISTS
WALT DISNEY 861230

.| VARIOUS ARTISTS
YWALT DISNEY 860693

DISNEY CHANNEL HITS: TAKE 1

DISNEY'S GREATEST: vOL 1

TV SOUNDTRACK THAT'S 50 RAVEN
WALT DISNEY 861015

| KIDZ BOP KIDS KIDZ BOP §
RAZOR & TIE 83079
YARIQUS ARTISTS  WALT DISNEY RECORDS PRESENTS. MEGA MOVIE MIX

WALT DISNEY 861089

ARMIK Cafe Romantico -1 VARIOUS ARTISTS  DISNEYMANIA 2 MUSIC STARS SING OISNEY _THEIR WAY!
BOLERD 7112 WALT DISNEY 851004
TIM JANIS The Promise 1 THE BABY EINSTEIN MUSIC BOX ORCHESTRA  BABY EINSTEIN BABY BACK

DAWN TREADER 1109

VARIOUS ARTISTS  The Healing Garden: Art Of Well-being-Discover The Path To Well-being
MADACY SPECIAL PRODUCTS 50695/ MADACY

MANNHEIM STEAMROLLER/C.W. MCCALL

American Spirit
AMERICAN GRAMAPHONE 1776

VARIOUS ARTISTS
WINDHAM HILL 62342/RCA VICTOR

Relaxation: A Windham Hill Collection

VARIOUS ARTISTS
DENON 17434

Most Relaxing New Age Music In The Universe

VARIOUS ARTISTS 20 Best Of Relaxation

MADACY 5065
—

EUENA VISTA 860768/ WALT DISNEY

3. VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 1
WALT DISNEY 860605

VARIOUS ARTISTS DISNEY'S GREATEST: VOL 2
'WALT DISNEY 860694
CEDARMONT KIDS  TODDLER TUNES: 26 CLASSIC SONGS FOR TODOLERS

BENSON 84056

RIOUS ARTISTS WALT BISNEY PRESENTS THE BEST OF POOK & HEFFALUMPS T00
ALT DISNEY 861268

"1 LAURIE BERKNER BUZZBUZZ
TWO TGMATOES 2
KIDZ BOP KIDS KIDZ BOP GOLD
RAZOR & TIE 89082

Lhilaren’s 1ecormings: 0rginal Mouon PICTure soundiracks excluded.

@ Albums with the greatest sales gains this week_ @ Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units (Platino). A? Certification of 400,000

units {Multi-Platino). *Asterisk indi LP is available. |

Impact shows albums removed from Heatseekers this week, [H] indicates past or present Heatseeker title. ©2005, YNU Business Media, Inc., and Nielsen SoundScan, inc. All rights reserved
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1,2 STEP (Royalty Rightings, ASCAP/Hitco South,
ASCAP/Music 101, ASCAP/Warner-Tamerlane, BMI/Bubba Gee,
BMI/Noontime Tunes, BMI/Mass Confusion, ASCAP/WB,
ASCAP), WBM, H100 5; RBH 14

1 THING (Mi Suk, ASCAP/Universal, ASCAP/EMI Blackwood,
BMI/Dam Rich, BMI/EMI U Catalog, ASCAP), HL/WBM, H1o0 52
RBH 16
3KINGS (LW3, ASCAP) RBH 99

-A -

ACROSS THE UNIVERSE (Sony/ATV Tunes, ASCAP/Mac
Lean, BMI), HL, Hio0 22

ADIOS AMOR TE VAS (BMG Songs, ASCAP/Alma, BMI) LT 18

AGAIN (Chyna Baby, BMI/Universal, ASCAP/ Tetragramma-
tom, ASCAP/Nivrac Tyke, ASCAP/jesse Jaye, ASCAP/Reach Glob-
al, ASCAP/The Robinson Music Group, BMI/29 Black Music,
BMI), HL, RBH 55

AIRE (Ser-Ca, BMI) LT1

ALABAMA (ShanCan, BMI) CS 54

ALGO ESTA CAMBIANDO (Lolein, BMI/Doble Acuarela
Sangs, ASCAP/EMI Blackwood, BMI) LT 5

ALL BECAUSE OF YOU (Not Listed) RBH 73

ALMOST (Zomba, ASCAP/Drop Your Pants, ASCAP/Sono-
track, BMI/EMI Blackwood, BMI), HL/WBM, H100 79

AMOR DEL BUENO (Monster Music, ASCAP) LT 26

ANYTHING BUT MINE (Gravitron, SESAC/Carnival Music,
SESAC) CS11; H100 65

ELAUTOBUS (Edimusa, ASCAP/Fato, ASCAP/Vander Ameri-
ca, BMI) LT 24

AWFUL, BEAUTIFUL LIFE (EM) April, ASCAP/Pittsburg Land-
ing, ASCAP/Coburn, BMI/Harley Allen Music, BMI), HL/WBM,

H10085
=B~

BABY (). Brasco, ASCAP/Desert Storm, BM)/Big Tank Music,
ASCAP/Chrysalis, ASCAP/D. Thornton, ASCAP/Black Bull,
ASCAP/jobete, ASCAP/ Doll Face, BMI/Big Poppa, ASCAP/EMI
April, ASCAP/Bovina, ASCAP/ No Question Ent., ASCAP/Justin
Combs, ASCAP), HL, H100 77; RBH 23

BABY DOLL (Greenhorse, BMI/EMI Blackwood, BMI/U Rule
Music, ASACP/EMI April, ASCAP), HL, CS 57

BABY GIRL (Dirkpit, BMI/GreaterGood, ASCAP/Jennifer Net-
tles, ASCAP/Telegrammusic, ASCAP} CS 8; H100 57

BABY I'M BACK (Noka International Music, ASCAP/Famous,
ASCAP/Latino Velvet, BMI), HL, H1o0 90

BABY MAMA (Uncle Bobby’s Music, BMI/EMI Blackwood,
BMI/MO GT, BMI/MS 802, BMI/Unichappell, BMI), HL/WBM,
Hi0076; RBH 20

BEAUTIFUL SOUL (Dying Ego, ASCAP/Dodd, ASCAP) H100 18

BIG TIME (Big Love, ASCAP/WB, ASCAP/EMI Blackwood,
BMI/Potty Mouth, BMI/Rounded, BMI), WBM, (5 36

BLESS THE BROKEN ROAD (Careers-BMG, BMI/Floyd's
Dream, BMI/Jeff Diggs, BMI/Bug, BMI), HL, (S 1; H100 34

BOULEVARD OF BROKEN DREAMS {WB, ASCAP/Green
Daze, ASCAP), WBM, Hio00 2

BREAKAWAY (Friends Of Seagulls, ASCAP/Five Card,
ASCAP/Music Of Windswept, ASCAP/WB, ASCAP/G Matt,
ASCAP/Almo, ASCAP/ Avril Lavigne, SOCAN), HL/WBM, H100 16

BRING EM OUT (Carter Boys, ASCAP/EMI April,
ASCAP/Warner-Tamerlane, BMI/Domani And Ya Majesty’s Music,
ASCAP/Swizz Beatz, ASCAP/Universal, ASCAP), HL/WBM, H100
14;RBHS

THE BUMPER OF MY S.U.V. (Painted Red, BMI) CS 42

- c -

CANDY SHOP (Scott Storch, ASCAP/Trill Productions,
ASCAP/50 Cent, ASCAP/Universal, ASCAP), HL, H100 1; RBH 6

CAN'T SATISFY HER (Loyal Soldiers, ASCAP/jam One,
ASCAP) RBH 80

CAN'TWAIT (Demis Hot Songs, ASCAP/EMI April,
ASCAP/Sony/ATV Songs, BMI/Antonio Dixon's Muzik,
ASCAP/EMI Blackwood, BMI/EZ Duz It, ASCAP/Strange Motel,
ASCAP/Almo, ASCAP), HL, RBH 98

CATER 2 U (Sony/ATV Tunes, ASCAP/Beyonce,
ASCAP/Kelendria, ASCAP/Michelle MW, ASCAP/EMI Blackwood,
EMI/Rodney Jerkins, BMI/Notting Dale, ASCAP/Black Owned
Musik, ASCAP/Ric Rude, ASCAP), HL, RBH 69

CAUGHT UP (Dirty Dre, ASCAP/Universal, ASCAP/Double Oh
Eight, ASCAP/PoohBZ, ASCAP/Hitco South, ASCAP/Music OF
Windswept, ASCAP/EMI April, ASCAP/Pladis, ASCAP), HL, H100
9;RBH 15

CAUGHT UP (Songs Of Universal, BMI/Slavery, BMI/Family
Bizness Muzik, BMI/D) Irv, BMI/Kam Kam’s Music, BMI), HL, RBH
88

CHARLENE (Songs Of Universal, BMI/Tappy Whyte's,
BMI/Bat Future, BMI), HL, RBH 26

CLASS REUNION (THAT USED TO BE US) (Sony/ATV Tree,
BMI/Sixteen Stars, BMI/HoriPro, BMI/Super ID, ASCAP/Top
Mule, ASCAP/Sassy Mule, ASCAP/Don Pfrimmer, ASCAP/The
Loving Company, ASCAP/Wixen, ASCAP), HL, CS 25

COLLIDE (HKD Music, BMI/Warner-Tamerlane, BMI/ Tenta-
tive, BMI), WBM, H100 61

COUNTRY BOY (GG&L, ASCAP) RBH 39

L] D ——
DAME ESTA NOCHE (Ventura, ASCAP) LT 48
DAME OTRO TEQUILA (F.I.PP, BMI) LT 17

DATZ ME (Drugstore, ASCAP/Mouth Full O’ Gold, ASCAP/Uni-

versal, ASCAP/50 Cent, ASCAP/Songs Of Universal, BMI/Down
Holmes Publishing, BMI}, HL, RBH 78

DAUGHTERS (Sony/ATV Tunes, ASCAP/Specific Harm,
ASCAP), HL, Hio0 19

DEM BOYZ (Regina's Son, ASCAP/Diehamar Music,
ASCAP/Jeezy Music, BMI/Ftywid It, BMI/Griffin Ga. Finest, BMI}
RBH 76

DE VIAJE (Sony/ATV Discos, ASCAP) LT 25

DIARY (Lelow, ASCAP/EMI April, ASCAP/Book Of Daniel,
ASCAP), HL, RBH 27

DISCO INFERNO (50 Cent, ASCAP/Universal, ASCAP/700,
ASCAP) H100 6; RBH 4

DON'T! (Universal-Songs Of PolyGram International,
BMI/Loon Echo, BMI/Out Of Pocket, ASCAP/Zomba, ASCAP),
HL/WBM, (S 29

DON'T ASK ME HOW | KNOW (Mosaic Music, BMI/Bobby's
Song And Salvage. BMI/Bill Butter, BMI/JonesBone Music,
ASCAP/Tier Three Music, ASCAP) (S 40

DON'T WORRY (Slot-A-Lot Publishing, ASCAP/BMG Songs,
ASCAP/Trak Starz, ASCAP/Almo, ASCAP/Universal-PolyGram
International, ASCAP), HL/WBM, RBH 86

DON'T WORRY ‘BOUT A THING (Emerto, ASCAP/WB,
ASCAP), WBM, CS 41

DOWN AND OUT {Killa Cam, BMI/EMI Btackwood, BMI/EMI
Longitude, BMI/Please Gimme My Publishing, BMI), HL, RBH 45

DROPIT LIKE IT*S HOT (My Own Chit, BMI/EMI Blackwood,
BMI/The Waters Of Nazareth, BMI/Careers-BMG, BMI/Raynchas-
er, BMI), HL, H100 15; RBH 11

DRUGS OR JESUS (Sony/ATV Cross Keys, ASCAP/Onaly,
BMI/Careers-BMG, BMI/Silverkiss, BMI/Songs Of Universal,
BMI/Songs From The Engine Room, BMI/Nashville DreamWorks
Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane, ASCAP),
CLM/HL/WBM, (S 21

L} E L

ENCORE (Eight Mile Style, BMI/Ain’t Nuthin’ Goin’ On But
Funking, ASCAP/Elvis Mambo, ASCAP/Blotter, ASCAP/Music Of
Windswept, ASCAP/Bat Future, BMI/Jenelierene, BMI/Hard
Workin Black Folks, ASCAP/50 Cent, ASCAP/Universal, ASCAP},
HL, RBH 100

ENSENAME AVIVIR SIN TI (SADAIC Latin, ASCAP/Alondra,
ASCAP/Songs Of Peer, ASCAP) LT 37

ESTA AUSENCIA (Kike Santander, BMI) LT 20

ESTA LLORANDO MI CORAZON (Edimonsa, ASCAP) LT 9

EVERYTIME YOU GO AWAY (Cancelled Lunch, ASCAP/Uni-
versal-PolyGram International, ASCAP), HL, RBH 50

L] F L}

FEELIT IN THE AIR (Music Of Windswept, ASCAP/Hitco
South, ASCAP/Shakur Al-Din, ASCAP/Copyright Control) RBH 74

FEEL SO GOOD (Razah Mil, ASCAP/Feed Da Family,
BMI/Madazbrothers, ASCAP/Warner-Tamerlane, BMI), WBM,
RBH 97

FOREVER, FOR ALWAYS, FOR LOVE (EMI April, ASCAP/Uncle
Ronnie’s, ASCAP/Barty Platnick, ASCAP), HL, RBH 44

FREE YOURSELF (Mass Confusion, ASCAP/WB,
ASCAP/CraigMan, ASCAP/DreamWorks Songs, ASCAP/ Univer-
sal, ASCAP/Nisan's Music, ASCAP), HL/WBM, RBH 64

FUEGO (King Of Bling, BMI/Universal-Musica Unica,
BMI/C.K. Jointz, BMI/DHG, BMI/Warner-Tamerlane, BMI/|D,

ASCAP) LT 50
-G

GASOLINA (Los Cangris, ASCAP) H1o0 66; LT 22; RBH 61

GET BACK (Universal, ASCAP/Ludacris, ASCAP/Elizab Music,
ASCAP}, HL, H100 30; RBH 31

GET RIGHT (Dam Rich, BMI/EMI Blackwood, BMI/Unichap-
pell, BMI), HL/WBM, H100 17; RBH 49

GHETTO (Noka International Music, ASCAP/Famous, ASCAP),
HL, RBH 56

GIRLFIGHT (Kakeni Music, ASCAP/Beats Me, ASCAP/Lil jon
00017 Music, BMI/White Rhino, BMI/Songs Of Peer, BM{/March-
ninth, ASCAP/Gnat Booty, ASCAP/Chrysalis, ASCAP), HL, Hioo
98; RBH 35

GIVEA LITTLE BIT (Almo, ASCAP/Delicate, ASCAP), HL, H100
40

GIVE ME THAT (Not Listed) RBH 58

GO D). (Money Mack, BMI) RBH 46

GOD'S WILL (Sony/ATV Tree, BMI/BMG Songs, ASCAP), HL,
(S20

GO EASY ON ME (Sony/ATV Cross Keys, ASCAP/Onaly,
BM|/Warner-Tamerlane, BMI/Makeshift, BMI), WBM, (S 56

GOIN’ CRAZY (Natboogie Publishing, ASCAP/Latins Goin’
Platinum, BMI/Bottz World, ASCAP) H100 49

GONE (Gottahaveable, BMI/Love Monkey, BMI/Songs Of
Windswept Pacific, BMI/Sony/ATV Tree, BMI), HL, CS 13; Hio0 73

GOODBYE TIME (Sony/ATV Tree, BMI) (5 37

GOODIES (White Rhino, BMI/Christopher Garrett,
ASCAP/Hitco South, ASCAP/Music Of Windswept, ASCAP/Royal-
ty Rightings, ASCAP/Music Publishing 101, ASCAP/C'Amore,
BMI/Me & Marg, ASCAP/Zomba, ASCAP/Kumbaya, ASCAP),
HL/WBM, H100 50

THE GOOD LIFE (EMI April, ASCAP/Sea Gayle, ASCAP/Mosa-
ic Music, BMI), HL, CS 46

GOTTA HAVE IT (Shakur Al-Din, ASCAP/ Hitco South,
ASCAP/Sticky Green, ASCAP/Copyright Control/Chad Hamilton,
BMI/Warner-Tamerlane, BMI/Stayin High Music, ASCAP/Almo,
ASCAP), HL/WBM, RBH 92

GUESS WHO LOVES YOU MORE {Zomba, ASCAP/Ahmad’s
World, ASCAP/K-Dope Music, ASCAP/Unichappell, BMI), WBM,

RBH 38
-

HATE ITOR LOVE IT (BlackWallStreet, BMI/EachiTeacha,
ASCAP/50 Cent, ASCAP/Universal, ASCAP/Dade Co. Project
Music, BMI/Zomba Songs, BMI), HL/WBM, H100 43; RBH 21

HE GETS THAT FROM ME () B Daniel, ASCAP/Water Bound,
ASCAP/Daniel Music, ASCAP/Copyright Solutions, ASCAP/ Mur-
rah, BMI), HL/WBM, (S 10; H100 81

HOLD YOU DOWN (A. Maman Music, ASCAP/P. Noid,
BMI/Careers-BMG, BMI/Carmenskinds Music, ASCAP/ Melodic
Thought, ASCAP/EMI Unart Catalog, BMI), HL/WBM, RBH 62

HOMEWRECKER (Sony/ATV Cross Keys, ASCAP/Hoosierma-
ma Music, ASCAP/Universal, ASCAP/Memphersfield,
ASCAP/House Of Full Circle, BMI), HL, CS 31

HONKY TONK U (Tokeco Tunes, BMI) CS 17; H100 94

HOPE (Stayin High Music, ASCAP/China White, ASCAP/God
Given, BMI/Almo, ASCAP), HL, H100 59; RBH 24

HOW COULD YOU (First Avenue, ASCAP/BMG Songs,
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI April,
ASCAP/Underdogs Songs, BMI/Irving, BMI/E D Duz It,
BMI/Antonio Dixon's Muzik, ASCAP/Johnnie Law Music,
BMI/Famous, ASCAP), HL, RBH 68

HOW DOES IT FEEL? (Anita Baker Music, ASCAP/Barry's
Melodies, ASCAP/Universal-PolyGram International, ASCAP), Ht,
RBH 41

HOW DO YOU GET THAT LONELY (Black In The Saddle,
ASCAP/Giantslayer, ASCAP/Murrah, BMI), WBM, (S 23

HOW WE DO (50 Cent, ASCAP/Universal, ASCAP/). Taylor For
BlackWallStreet, ASCAP/EachiTeach1, ASCAP/Ain't Nuthin' Goin’
On But Funking, ASCAP/WB, ASCAP/Elvis Mambo, ASCAP/Blot-
ter, ASCAP/Music Of Windswept, ASCAP), HL/WBM, H100 4; RBH
2

HOY COMO AYER (Maximo Aguirre, BMI) LT 2

L] l L]

1 CAN'T STOP LOVING YOU (Kemmunity, BMI) RBH 54

1 DON'T THINK SO (I-Slam Publishing, ASCAP/3RDi Music
Works, BMI) RBH 95

| DON'T WANT TO BE (G. DeGraw Music, BMI/Warner-Tamer-
lane, BMI), WBM, H100 26

IF HEAVEN (Sony/ATV Cross Keys, ASCAP/Purple Crayon,
ASCAP), HL, CS 16; H100 86

IF SHE WERE ANY OTHER WOMAN (Sony/ATV Tree, BMI/EMI
April, ASCAP/Didn’t Have To Be, ASCAP/WB, ASCAP/Platinum
Plow, ASCAP), WBM, CS 45

IF SOMETHING SHOULD HAPPEN (EMI April, ASCAP/Sea
Gayle, ASCAP/Atlantic Bridge, BMI/Mosaic Music, BMI), HL, CS
52

1JUST WANNA LIVE (EMI Blackwood, BMI/Dead Publishing,
BMI/EMI April, ASCAP/Vegan Boy, ASCAP), HL, H100 72

PLLTAKE THAT AS A YES (THE HOT TUB SONG) (Songs Of
Mighty Isis Music, BM|/Vista Larga Music, BMI/Sefior Vicente
Music, BMI/Haber Corporation, BMI) (S 26

"M A HUSTLA (Larsiny, ASCAP/ Swizz Beatz, ASCAP/EMI
April, ASCAP/WB, ASCAP/Carter Boys, ASCAP/Virginia Beach,
ASCAP), HL/WBM, RBH 36

I'M A SAINT (Mosaic Music, BMI/Morhter's Sack Of Songs,
BMI/Songs Of Bud Dog, ASCAP/Music Of Windswept, ASCAP),
HL, (534

I MAY HATE MYSELF IN THE MORNING (Cal IV, ASCAP) €S 15;
H10068

1'M NOT OKAY (I PROMISE) (Blow The Doors Off The Jersey
Shore Muisc, BMI) H100 g1

INTHE KITCHEN (Zomba Songs, BMI/R.Kelly, BMI), WBM,
H100 97; RBH 37

| SEE ME (Sony/ATV Acuff Rose, BMI/Post Oak, BMI), HL, (S

1
IT'S AHEARTACHE (Careers-BMG, BMI/Lojo, BMI/PEN, BMI)
(543
IT'S GETTING BETTER ALLTHE TIME (Sony/ATV Tree,
BMI/Katy's Own Music, BMI), HL, CS 12; H100 75
IT'S LIKE THAT (Rye Songs, BMI/Songs Of Universal,
BMI/Shaniah Cymone, ASCAP/EMI April, ASCAP/ Seal Music,
ASCAP/BMG Songs, ASCAP/Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP), HL, H100 20; RBH 17
IT’S NUTHIN’ [WE THUGGIN’] (Loose Akoostix, ASCAP/Scott
Storch, ASCAP/TVT, ASCAP) RBH 79
| WOULD CRY (Mosaic Music, BMI/Songs Of Otis Barker,
ASCAP/Songs Of Mosaic, ASCAP) (S 33

-J L
JERK IT OUT (Universal-PolyGram International,
ASCAP/Telegrammusic, ASCAP), HL, Hio0 71

] K -
KARMA (Book Of Daniet, ASCAP/EMI April, ASCAP/Lellow,
ASCAP), HL, H100 36; RBH 25
KARMA (Lloyd Banks, ASCAP/Universal, ASCAP/Regime,
ASCAP/Chappell & Co., ASCAP/Jay's Enterprises, Inc., ASCAP/50
Cent, ASCAP), HL/WBM, H100 51; RBH 18

[ .

LADY (Miss Bessie, ASCAP/Wigged, BMI) H100 46

LA LA (Big A Nikki, ASCAP/EMI April, ASCAP/K'Stuff,
BMI/ArtHouse, BMI/Dylan Jackson, ASCAP/WB, ASCAP),
HL/WBM, H100 96

LA SORPRESA (TN Ediciones, BMI) LT 23

LA ULTIMA CANCION (Peermusic lll, BMI) LT 43

LENTO (Lolein, BMI/EMI Blackwood, BMI/Doble Acuarela
Songs, ASCAP/Warner Chappell, SACM) LT 47

LET ME GO (Escatawpa, BMI/Songs Of Universal, BMI) Hioo
38

LET ME LOVE YOU (Scott Storch, ASCAP/TVT, ASCAP/Pep-
Soul Music, ASCAP/R.H. Compound, ASCAP) H100 3; RBH 1

LET’S GET BLOWN (My Own Chit, BMI/EMI Blackwood,
BMI/The Waters Of Nazareth, BMI/Careers-BMG, BMI/Raynchas-
er, BMI/Cotillion, BMI), HL, H100 58; RBH 22

LETTHEM BE LITTLE (Haneli, BMI/Sony/ATV Tree, BMI), HL,
(Sg9;Hio078

LIKE A BOSS (The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP/Slim Thug, BMI), HL,
RBH 84

LIKE TOY SOLDIERS (Famous, ASCAP/Ensign, BMI/Eight
Mile Style, BMI/Resto World, ASCAP), HL, H100 39; RBH 96

LOCA (Fonomusic, SESAC/E.T., SESAC) LT 45

LO MEJOR FUE PERDERTE (Not Listed) LT 44

LONELY (Famous, ASCAP/Byefall Music, ASCAP/Feather,
BMI), HL, Hio0 80

LONELY NO MORE (U Rule Music, ASACP/EMI April, ASCAP),
HL, Hio0 31

LONG, SLOW KISSES (Warner-Tamertane, BMI/Smith Haven,
BMI/New Works, BMI/The New Company Song Group, BMI/Kid
Lips Music, ASCAP/RPM, ASCAP), WBM, CS 27

LOOK WHAT YOU'VE DONE (Jet Music, ASCAP) H100 44

LOQUE PASO, PASO (Los Cangris, ASCAP) LT 42

LOT OF LEAVIN' LEFT TO DO (Sony/ATV Tree, BMI/Sony/ATV
Cross Keys, ASCAP) CS 30

LOVERS AND FRIENDS (Lil Jon 00017 Music, BMI/TVT,
BM|/White Rhino, BMI/U.R. IV, ASCAP/EMI April,
ASCAP/Ludacris, ASCAP/Michael Sterting, ASCAP/Universal,
ASCAP/Irving, BMI/Persevere, BMI), HL, H100 10; RBH 3

- M L]

MAKE UP {WaltEd, BMI} RBH 81

ME AND CHARLIE TALKING (Sony/ATV Tree, BMI/Revelle B,
BMI/Tiltawhirl, BMI/Carnival, ASCAP/Heartfair, ASCAP), HL, (S
28

ME DEDIQUE A PERDERTE (Sony/ATV Discos, ASCAP) LT 10

MI MAYOR SACRIFICIO {Crisma, SESAC) LT 15

MISSION TEMPLE FIREWORKS STAND (Yo Man, BM) (S 58

MOCKINGBIRD (Eight Mile Style, BMI/Jaceff, ASCAP/Resto
World, ASCAP/Nueve Music, ASCAP), WBM, H100 13; RBH 72

MONDAY MORNING CHURCH (Cowboy Chords Music,
ASCAP/World House Of Hits, ASCAP) (S 6; H100 62

MOTIVATION (Domani And Ya Majesty’s Music,
ASCAP/Toompstone, BMI) RBH 66

MR. BRIGHTSIDE (The Killers, ASCAP) H100 28

MUD ON THE TIRES (EMI April, ASCAP/Sea Gayle, ASCAP),
HL, (5 4; H100 53

MUST BE NICE (Lyfe, ASCAP) RBH 75

MY BOO (EM| April, ASCAP/Shaniah Cymone, ASCAP/BMG
Songs, ASCAP/Manusee, ASCAP/Lellow, ASCAP/U.R. IV,
ASCAP/|ustin Combs, ASCAP/Phoenix Ave, ASCAP), HL, H100 41;
RBH 33

MY GIVE A DAMN'S BUSTED (Difftunes, BMI/Mosaic Music,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI), HL, CS 14; H100 89

MY NAME (Rio Bravo, BMI/Dawg, BMI/No Such Music,
SOCAN/Passing Stranger, SOCAN/1609 Songs, ASCAP/Music Of
Windswept, ASCAP), HL, CS 60

v [N o

NA-NANA-NA (Jackie Frost, ASCAP/Bubba Gee, BMI/Noon-
time Tunes, BMI/Warner-Tamerlane, BMI/Ostaf, BMI/Soundtron
Tunes, BMI), WBM, RBH 87

N DEY SAY {Jackie Frost, ASCAP/BMG Songs, ASCAP/Refor-
mation, ASCAP) Hio0 69

NOBODY'S HOME (Avril Lavigne, SOCAN/Dwight Frye,
BMI/Smells Like Metal, SOCAN/Almo, ASCAP/EMI Blackwood,
BMI). HL, H100 60

NOTHIN'BOUT LOVE MAKES SENSE (Steel Wheels,
BMI/Deston, ASCAP/Br..., ASCAP/WB, ASCAP/Chrysalis,
ASCAP/November Songs, ASCAP), HL/WBM, (S 7; H100 64

NOTHIN’ BUT COWBOY BOOTS (Wrensong, ASCAP/Lugracel-
la, ASCAP/Mosaic Music, BMI/Hold Jack, BMI) €5 38

NOTHIN’ TO LOSE (Almo, ASCAP/Kevin Savigar, ASCAP/Uni-
versal, ASCAP/Chaggy Buss, ASCAP), HL, CS 3; H100 45

NOT ME (West Moraine, ASCAP/Gunslinger,
ASCAP/Springcreek, ASCAP/Sony/ATV Cross Keys,
ASCAP/Songs Of Moraine, BMI/Mike Curb, BMi), HL/WBM, (S

3

NUMB/ENCORE (Zomba, ASCAP/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMt/Nondisclosure Agreement, BMI/Rob Bour-
don, BMI/Kenji Kobayashi, BMI/Pancakey Cakes, BMI/Carter
Boys, ASCAP/EMI April, ASCAP/Ye World Music, ASCAP),
HL/WBM, H1o0 25

NUMBER ONE SPOT (WB, ASCAP/Universal, ASCAP),
HL/WBM, H100 82; RBH 29

-0

O (First Avenue, ASCAP/BMG Songs, ASCAP/EMI April,
ASCAP/Demis Hot Songs, ASCAP/Black Foundation, ASCAP/Tank
1176, ASCAP/Anthony Nance Muzik, ASCAP/Antonio Dixon's
Muzik, ASCAP/Irving, BMI/E D Duz It, BMI) H100 35; RBH 13

OBSESSION (NO ES AMOR) (Premium Latin, ASCAP) H1oo 12

OH (Royalty Rightings, ASCAP/Hitco South, ASCAP/Music
101, ASCAP/Universal, ASCAP/Dirty Dre, ASCAP/Ludacris,
ASCAP/Universal-PolyGram Intemational Tunes, SESAC/lahgae
Joints, SESAC), HL, RBH 53

OKAY (White Rhino, BMI/Drugstore, ASCAP/Peertunes,
SESAC/Hale Yeah, SESAC/Songs Of Peer, BMI/Morningsidetrail,
ASCAP/Nivea B. Hamilton, ASCAP/Zomba, ASCAP), WBM, Hi00
54:RBH 19

OKLAHOMA-TEXAS LINE (Sony/ATV Cross Keys,
ASCAP/Sony/ATV Tree, BMI), HL, (S 59

ONE MILLION TIMES (Ghetto Pop 2000, ASCAP/EMI April,
ASCAP), HL, RBH 83

ONLY U (Pookietoots, ASCAP/Baeza, ASCAP/Universal,
ASCAP/Marcus Aurelius, ASCAP/Famous, ASCAP/ D) trv, BMI),
HL, H100 48; RBH 52

ORDINARY PEOPLE (John Legend, BMI/will.i.am, BMI/Chemry
River, BMI), CLM/HL, H100 33; RBH 9

OTRAVEZ (Universal-Musica Unica, BMI/Castillo, BMI) LT 12

OVER AND OVER (Jackie Frost, ASCAP/BMG Songs,
ASCAP/KoKo's Basement, ASCAP/Hitco South, ASCAP/Notting
Dale, ASCAP), HL, H100 23; RBH 85

OYE MI CANTO (SP Beatz In Da Hood, ASCAP/Off Da Yelzab-
ulb, BMI/GemStar, ASCAP/Big Mato, ASCAP/Warner-Tamerlane,
BMI/My Soulmate Songs, ASCAP), WBM, LT 27

L] P-

PARATI (Elyon, BMI) LT 19

PERDIDOS (J&N. ASCAP) LT 14

PICKIN WILDFLOWERS (EMI April, ASCAP/Romeo Cowboy,
ASCAP/WB, ASCAP/Sony/ATV Cross Keys, ASCAP/Kim Williams,
ASCAP), HL/WBM, CS 35

PORQUE ES TAN CRUEL EL AMOR (Sony/ATV Discos,
ASCAP/Arjona Musical, ASCAP) LT 8

THE POTION (Ludacris, ASCAP/Virginia Beach, ASCAP/WB,
ASCAP/Universal, ASCAP), HL/WBM, RBH 91

PREYTY GIRL (Marco Cardenas, ASCAP/Ricardo Martinez,
ASCAP/Daniel Salas, ASCAP/Jonathan, ASCAP) RBH 93

Q=
QUE SEAS FELIZ (PHAM, BMI/Peer International, BMI) LT 40
QUIERO (Nota, ASCAP) LT 49
QUIERO SABER DE TI (Universal Musica, ASCAP/Prodemus,

ASCAP) LT 31
- R -

REAL N***A ROLL CALL (Lil jon coo17 Music, BMI/TVT,
BMI/White Rhino, BMI/Swizole, BMI/Gangsta Boogie,
ASCAP/Swole, ASCAP) RBH 65

RESTLESS (Sixteen Stars, BMI} CS 39

RICH GIRL {Ain't Nuthin’ Goin’ On But Funking, ASCAP/WB,
ASCAP/Bat Future, BMI/Blondie Rockwell, ASCAP/Universal,
ASCAP/Elvis Mambo, ASCAP/Blotter, ASCAP/ Music Of
Windswept, ASCAP/Harajuka Lober Music, ASCAP/Jerry Bock
Enterprises, BMI/K'Stuff, BMI/ArtHouse, BMI/Mayerling Produ),
HL/WBM, H100 7; RBH 82

. s L]

SABES UNA COSA (Peer International, BMI) LT 16

SCARS (Viva La Cucaracha, ASCAP/DreamWorks Songs,
ASCAP), HL, H100 74

SEDUCTION (EMI April, ASCAP/Flyte Tyme, ASCAP/U.R. IV,
ASCAP/Sublime Basement Tunez, BMI/Defenders Of Music,
BMI/Jibranda Music Works, ASCAP/Minneapolis Guys, ASCAP)
RBH 71

SE ESFUMA TU AMOR (World Deep, BMI/Sony/ATV Latin,
BMIYLT 32

SHE WILL BE LOVED (Careers-BMG, BMI/February Twenty
Second, BMI/BMG Songs, ASCAP/Valentine Valentine, ASCAP),
HL,H1o0 21

SHUT UP (WB, ASCAP/Wet Wheelie, SOCAN/High-Mainte-
nance, SOCAN), WBM, H100 100

SHYNE ON (Money Mack, BMI) RBH 70

SIGNS (My Own Chit, BMt/EMI Blackwood, BMI/The Waters
Of Nazareth, BMI/Careers-BMG, BMI/Raynchaser, BMI/ Takin’
Care Of Business, BMI), HL, H100 55

S| LAQUIERES (Not Listed) LT 30

SI ME VAS A DEJAR (Edimonsa, ASCAP/Siempre, ASCAP) LT
29

SINCE U BEEN GONE {Maratone, ASCAP/Zomba,
ASCAP/Kasz Money Publishing, ASCAP), WBM, H1c0 8

SITTING, WAITING, WISHING (Bubble Toes, ASCAP/Univer-
sal, ASCAP), HL, Htoo 87

SI1YO ME VUELVO A ENAMORAR (Rubet, ASCAP/Universal
Musica, ASCAP) LT 13

SKIN (Mike Curb, BMI/Sweet Radical, BMI/Cool Hand,
ASCAP), WBM. CS 50

SLOW DOWN (Tight Werk, BMI/Time4Flytes, BMI/Songs Of
DreamWorks, BMI) H100 95; RBH 42

SOLDIER (Sony/ATV Tunes, ASCAP/Beyonce, ASCAP/Kelen-
dria, ASCAP/Michelle MW, ASCAP/EMI Blackwood, BMI/Dam
Rich, BMI/Christopher Garrett, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Money Mack, BMI/Domani
And Ya Majesty’s Music, ASCAP), HL, H10011; RBH 7

ELSOL NO REGRESA (EMI April, ASCAP) LT 46

SOME BEACH (Scarlet Moon, BMI/Black In The Saddle,
ASCAP/ Giantslayer, ASCAP) H100 70

SOME CUT (Swole, ASCAP/Lil Jon 00017 Music, BMI/TVT,
BMI) H100 27; RBH 10

SOMEWHERE BETWEEN TEXAS AND MEXICO (Forrest Hills,
BMI/Ash Street, ASCAP) (S 48

SOMEWHERE ONLY WE KNOW (BMG, PRS) H100 56

SO MUCH MORE (Warner-Tamerlane, BMI/Joey & Ryan
Music, BMI/Dade Co. Project Music, BMI/Zomba Songs, BMI),
WBM, RBH 57

SONGS ABOUT ME (EMI Blackwood, BMI/Shaye Smith,
BMI/Careers-BMG, BMI/Sagrabeaux Songs, BMI), HL/WBM, (5
22

SO WHAT (IF YOU GOT A BABY) (Tents Of Kedar, ASCAP/Hol-
low Thigh, ASCAP/Careers-BMG, BMI} RBH 63

SPOILED (BMG, PRS/Song Chef, BMI/Songs Of Universal,
BMI/Like Father Like Son Music, BMI/Zomba Songs, BMI),
HL/WBM, RBH 59

STAY FOR A WHILE (Soul Insurance, BMI/Melodies Of |,
BMI/Careers-BMG, BMI/Bro Wayne, BMI/ Sony/ATV Songs,
BMI/Willies Pudgie Music, BMI/Songs Of Universal, BMI/Tappy

Whyte's, BMI), HL/WBM, RBH 94

STILL (Shaniah Cymane, ASCAP/EMI April, ASCAP/Baby-
boy's Little, SESAC/Noontime South, SESAC/Warner,
SESAC/Naked Under My Clothes, ASCAP/ Chrysalis, ASCAP),
HL/WBM, RBH 89

STILLTIPPIN (2 Players, BM)/Camival Beats, ASCAP/Mike
Jones, BMI/Paul Wall, ASCAP/Slim Thug, BMI) RBH 32

SUGAR (GIMME SOME) (Index Music, ASCAP/Serious Scrip-
tures, ASCAP/First N' Gold, BMI/Trick N’ Rick, BMI/Ludacris,
ASCAP) H100 37; RBH 40

SUNDAY MORNING (Careers-BMG, BMI/February Twenty
Second, BMI/BMG Songs, ASCAP/Vvalentine Valentine, ASCAP),
HL, Hi00 32

SWITCH (Treyball, ASCAP/Kwametheboygenius Music,
BMI/Alamo Music, BMI/Mariesonmusic, BMI) Hioo 88

.

TE APUESTO LO QUE QUIERAS (Ser-Ca, BMI} LT 34

TE BUSCARIA (Simon Music Temple, ASCAP) LT 6

TE QUEDASTE (Sony/ATV Discos, ASCAP/WB, ASCAP) LT 39

THAT'S WHAT | LOVE ABOUT SUNDAY (Sony/ATV Cross
Keys, ASCAP/ Drivers Ed, ASCAP/Sony /ATV Tree, BMI/Cake Taker,
BMI/March, BMI), HL, CS 5; H100 63

THAT'S WHAT IT'S MADE FOR (EMI April, ASCAP/Flyte Tyme,
ASCAP/U.R. IV, ASCAP/Sublime Basement Tunez, BMI/Defend-
ers Of Music, BMI/Jibranda Music Works, ASCAP/Minneapolis
Guys. ASCAP) RBH 67

THROWBACK (U.R. IV, ASCAP/EMI April, ASCAP/F.OB.,
ASCAP/N.Q.C., ASCAP/Christopher Mathew, BMI/Hitco,
BMI/Songs Of Windswept Pacific, BM1/Gold Forever, BMI/Songs
Of Universal, BMI) RBH 43

THUGS GET LONELY TOO (Universal, ASCAP/Stretch's Child
Music, ASCAP/Live Squad Music, ASCAP/Ground Watch Music,
ASCAP/Eight Mile Style, BMI/Shroom Shady Music, BMI/Martin
Afilliated Music, BMI/Jaceff, ASCAP/Resto World, ASCAP/Nueve
Music, ASCAP/Nate Dogg, BMI) RBH 60

TOCANDO FONDO (Sony/ATV Latin, BMI) LT 21

TODO EL ANO (EMI April, ASCAP/Wamer-Tamerlane, BMI) LT
36

TONIGHT (Sony/ATV Cross Keys, ASCAP/Lehsem Music,
ASCAP/Music & Media International, ASCAP), HL. CS 55

TONIGHT'S NOT THE NIGHT (Lonely Motel, BMI/Spunker
Songs, ASCAP/Universal-PolyGram International, ASCAP), HL, (S
44

TRUE {Whorgamusica, ASCAP/EMI April, ASCAP/Rondor
London, PRS/Shepard Solomon, BMI/Jumbo Boom Boom,
BMI/Rihops Inc., ASCAP/Irving, BMI}, HL, H1o0 29

TRUTH IS (Full Of Soul, BMI/EMI Blackwood, BMI/Soulvang,
BMI/Christopher Mathew, BMI/Hitco, BM!/Songs Of Windswept
Pacific, BMI/Tabulous, ASCAP/Hitco South, ASCAP/Music Of
Windswept, ASCAP/Alley Gadfly, BM!/Songs Of DreamWorks,
BMI/EM! April, ASCAP/Bovina, ASCAP), HL, H100 24; RBH 5

TRYING TO FIND ATLANTIS (Chris Waters Music,
BMI/Sony/ATV Tree, BMI) CS 19

TU PONTE EN MI LUGAR (Ser-Ca, BMI) LT 33

TURN DA LIGHTS OFF (Mass Confusion, ASCAP/WB,
ASCAP/Beat Factory, ASCAP/Arlene & Co., ASCAP/Almo,
ASCAP/Bros. Grimm, ASCAP/George Simon Music, BMI/Jobete,
ASCAP/FCG Music, ASCAP/MGIII Music, ASCAP/NMG Music,
ASCAP/EMI April, ASCAP), HL/WBM, RBH 47

-l

U ALREADY KNOW (3RDi Music Works, BMI/Da Twelve
Music, ASCAP/Justin Combs, ASCAP/EMI April, ASCAP/Sony/ATV
Songs, BMI/Ivers Songs, BMI/Christopher Garrett, ASCAP/Hitco
South, ASCAP), HL, H100 99; RBH 30

U DON'T KNOW ME (Domani And Ya Majesty’s Music,
ASCAP/Toompstone, BMI) H100 42; RBH 12

UNA LIMOSNA (Zomba Golden Sands, ASCAP) LT 28

- v-
VALIO LA PENA (World Deep, BMI/Sony/ATV Latin,
BMI/Sony/ATV Tunes, ASCAP) LT 35
ELVIRUS DELAMOR (Primo, BMI) LT 3
VOLVERE (TRO-Essex, ASCAP) LT 7
VOLVERTE A VER (Peermusic |1, BMI/Camateon, BMI) LT 4
VOY A OLVIDARME DE MI (Gaira Bay, ASCAP) LT 11

W -

WAITIN’ ON THE WONDERFUL (Universal-PolyGram Interna-
tional, ASCAP/Green Wagon, ASCAP/WB, ASCAP/Famous,
ASCAP/Animal Fair, ASCAP), HL/WBM, (S 47

WAIT (THE WHISPER SONG) {ColliPark, BM!/EMI Black-
wood, BMI/Da Crippler, BMI/EWC, BMI), HL, H100 83; RBH 34

WAKE UP OLDER (Sony/ATV Cross Keys, ASCAP/Big Alpha
Writer Group, ASCAP), HL, CS 49

WELCOME TO MY LIFE (WB, ASCAP/Wet Wheelie,
SOCAN/High-Maintenance, SOCAN/Stinky Music, SOCAN/Drop
Out, SOCAN/Slutty, SOCAN/Lanni Tunes, SOCAN/Warner Chap-
pell, SOCAN), WBM, H100 92

WHATEVER (Jatcat, ASCAP/Blue's Baby, ASCAP/ Universal,
ASCAP/EMI April, ASCAP /Touched By Jazz, ASCAP/Kylah Porald
Musicworks, ASCAP) RBH 51

WHAT'S A GUY GOTTA DO (Foray, SESAC/MR2, SESAC/EMI
April, ASCAP/Didn’t Have To Be, ASCAP/Sea Gayle, ASCAP), HL,
(518

WHAT U GON’ DO (Lil Jon 00017 Music, BMI/TVT, BMI/White
Rhino, BMI/Swizole, BMI/EMI Blackwood, BMI/Prince Of Crunk
Music, BMI), HL, H100 84; RBH 28

WHAT YOU WAITING FOR? (Harajuka Lober Music,
ASCAP/Stuck In The Throat, ASCAP/Famous, ASCAP), HL, Hico

3

WHEN | THINK ABOUT CHEATIN’ (Sony/ATV Cross Keys,
ASCAP/Hoosiermama Music, ASCAP/WB, ASCAP/Warner-Tamer-
lane, BMI), HL/WBM, (S 24

WHERE WERE YOU (Divine Mill, ASCAP/WB, ASCAP/Khara-
troy, ASCAP/| Want My Daddy's Records, ASCAP/Monsoon Music,
SESAC/Jahgae Joints, SESAC/ Non-Affiliated, SESAC/ Mycanae,
ASCAP), WBM, RBH g0

WOBBLE & SHAKE IT (Crump Tight, ASCAP/Bone Crusher,
ASCAP/BMG Songs, ASCAP/Magnum Music, ASCAP/Sounds-of-
seventytwo, ASCAP/Rabasse Music, PRS/WB, ASCAP) RBH 77

WONDERFUL (Slavery, BMI/Songs Of Universal, BMI/DJ Irv,
BMI/Ensign, BMI/Zomba Songs, BMI/R.Kelly, BMI/Careers-BMG,
BMI), HL/WBM, RBH 48

THE WORLD NEEDS A DRINK (Sony/ATV Acuff Rose,
BMI/Lavender Zoo Music, BMI/Sony/ATV Tree, BMI}, HL, (S 32

Y-

YA SOY FELIZ {LGA, BMI) LT 41

YO ME QUEDE SIN NADIE (Prodemus, ASCAP/Universal
Musica, ASCAP) LT 38

YOU AND ME (G-Chills, BMI/Songs Of DreamWorks,
BMI/Coleision, BMI) H1o0 67

YOU'RE MY BETTER HALF (WB, ASCAP/Dylan Jackson,
ASCAP/Guitar Monkey, BMI/Coburn, BMI), WBM, CS 2; H100 47
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Morgan’s ‘Sunday’ A Chart Breakthrough

Craig Morgan posts his highest
charted title to date on Hot Country
Singles & Tracks. It is the first inde-
pendently distributed title to appear
inside the top five in more than three
vears, as “That’s What I Love About
Sunday” rises 7-5. Previously, Mor-
gan’s highest chart achievement was
a No. 6 peak with “Almost Home” in
the issue dated July 5, 2003.

Issued on the Broken Bow
imprint, Morgan’s single benefits
from our January change from
Nielsen Broadcast Data Systems
detections-based rankings to audi-
ence impressions (Billboard, Jan. 15),
and takes the chart’s largest gain with
a 2.4 million-listener increase. “Sun-
day” ranks at No. 6 on the detections
scorecard, but also manages the
biggest increase in detections with a
gain of 369 plays.

Not alwayvs known as the most
hospitable format for independent
releases, the country chart hasn’t
seen an indie
in the top
five since
David Ball's
“Riding With
Private Mal-
one” (Dual-
tone) peaked
atNo.2in
December
2001. Kenny
Rogers’ “Buy Me a Rose” (Dream-
catcher) was the most recent inde-
pendent release to top this chart in
May 2000.

MORGAN: A GOOD ‘DAY’

SETTING UP ‘SHOP’: 50 Cent earns his
third No. 1 on The Billboard Hot 100
as “Candy Shop” moves 2-1. The track
earns the Greatest Gainer/Airplay
award for a fourth consecutive week, a
feat not seen since Chingy’s “One Call
Away” had a quadruple streak com-
mence in the Feh. 21, 2004, issue.

With an increase of 19.4 million
impressions. “Candy” inches up 8-7
on Hot 100 Airplay while maintaining
its perch atop Hot Digital Songs with
55,500 paid downloads.

For the second time in the past
three weeks, the upper portion of the
Hot 100 Airplay chart is ultra-
competitive as the top seven tracks all
exceed 100 million listener impres-
sions, something that had never
before occurred in the six-plus years
of the chart’s existence.

GRAMMY DOUBLE-WHAMMY: Not to
be outdone by The Billboard 200 (see
Over the Counter, page 61), the Hot
Digital Songs chart 15 also awash in
Grammy Award-related activity in the
week following the Feb. 13 broadcast.

Most notable is the No. 4 debut of
“Across the Universe,” performed live
on the telecast by an all-star ensemble
including Bono, Stevie Wonder, Norah
Jones, Brian Wilson, Alicia Keys, Billie
Joe Armstrong, Steven Tyler, Alison
Krauss and Velvet Revolver.

The track, exclusively sold on

Apple Computer’s iTunes Music
Store, moves 34,000 paid downloads,
with all proceeds going to UNICEF’s
tsunami relief efforts. On the sheer
strength of that sales volume, “Uni-
verse” debuts at No. 22 on The Bill-
board Hot 100 and No. 20 on the
Pop 100.

Other Grammy-influenced jumps
include a 20-8 leap for Usher on Hot
Digital Songs with “Caught Up.” The
song improves by 86% and earns the
Greatest Gainer/Digital award on the
Hot 100 where it steps into the top
10 withan 119

In all, 6.2 million digital tracks
were downloaded for the week, which
is the second-highest figure for the
format following the post-Christmas
week surge that accounted for 6.7
million downloads.

SALES ADJUSTMENT: On the heels of
the introduction of the Pop 100 and
revisions to The Billboard Hot 100
chart, the Hot R&B/Hip-Hop Sin-
gles & Tracks list also undergoes a
slight alteration.

Effective this issue, the sales com-

move. Also on
the Hot 100,
John Mayer’s
song of the year
Grammy winner,
“Daughters,”
rebounds 27-19

. Minal Patel
Iti(:ern;ietfl? 'E)S;_ar' mpatel@billboard.com
- Wade Jessen

tion, thanks to
an 89% sales

snglesMinded

Silvio Pietroluongo

silvio@billboard.com

wjessen@billboard.com

=]

spike. On the
Pop 100, Green Day’s “American
Idiot” parlays an 88% digital upswing
into a 54-32 climb.

Larger percentage sales jumps are
compiled by now-recurrent Hot 100
and Pop 100 songs such as “Heaven”
by Los Lonely Boys, which jumps
238% and rockets 61-13 on Hot Dig-
ital Songs; “If [ Ain’t Got You” by
Keys (190%, 54-16); and “Jesus
Walks” by Kanye West (343%, re-
entry at No. 28).

ponent of the chart has been changed
to reflect the full unit amount derived
from the Hot R&B/Hip-Hop Singles
Sales list. Until now, singles sold at
R&B core stores were divided by a
third before they were factored into
the Singles & Tracks list.

The impact of the change can be
seen in direct effect with Raheem
DeVaughn’s “Guess Who Loves You
More,” which takes a 20-position
leap. The debut single from the

Maryland native advances 58-38
fueled largely by its No. 3 debut on
the Hot R&B/Hip-Hop Singles Sales
chart. The units moved at core out-
lets offset a 3% dip in audience at
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Exclusives

Continued from page 1

expense of brick-and-mortar retailers
that do not participant in digital distri-
bution. The bulk of exclusive content
doled out to Internet stores involves
music not available in physical form. But
labels are willing to offer first and some-
times sole access to new music from
superstars like U2, genre favorites like
Moby and emerging independent acts
like the Kills in hopes of staving off P&P
on the Web.

Merchandizing is becoming an
increasingly important issue for labels
and retailers alike as the depth of selec-
tion in the commercial download
world grows.

Part of the challenge is identifying a
relatively small number of priorities in
a vast universe of music. Digital music
stores like iTunes and Napster now boast
catalogs that exceed 1 million tracks.

With a dozen digital music services
now operating in the United States, all
essentially featuring the same core con-
tent, stores are looking for ways to sep-
arate themselves from the competition.
Meanwhile, labels want to ensure they
are represented on the new digital
charts and that their artists are not lost
needles in the digital haystack.

John Jones, VP of programming,
artist and label relations for MusicNet,
points out that there is even less prime
merchandising space to work with in
a Web-based store than there is at
physical retail.

“In an above-the-fold world where
there is just a small space, if you want
to be able to capture somebody’s atten-
tion, you've got to be there,” he says.

Labels and download stores engage
in a complex bartering system as serv-
ices make editorial-driven judgments

about what artists receive the best posi-
tioning on the site. That is where exclu-
sives come into play.

For Apple Computer, by far the
leader in digital retail exclusives, VP of
applications Eddie Cue says exclusivity
naturally factors into deciding where
content goes.

“We are trying to take unique views
into music,” Cue explains. “We look for
key opportunities where something has
never been made available for purchase
before, and we have been very aggres-
sive to come up with new ways of mak-
ing it available.”

The bulk of exclusives tend to be
short-term arrangements, lasting
between two weeks and a month. The
concept of exclusivity includes advanced
access to an upcoming single or album,
proprietary Web rights to material that
is also physically available, special rights
to distribute live and unreleased mate-
rial, and original content through spe-
cial artist performances for a service.

For example, Grammy Award organ-
izers gave Apple exclusive rights to the
tsunami-relief charity single “Across
the Universe” in exchange for special
front-page merchandizing of the track
and plugs in its e-mail update blasts.
The move paid off—the track quickly
hit No. 1 on the iTunes singles chart.
The track debuts at No. 22 on The Bill-
board Hot 100 and at No. 20 on the Pop
100 this issue.

Interscope Records’ deal with Apple
for U2 remains the most prominent
example of a label trading exclusive
rights to music for positioning and sup-
port from an online retailer.

However, the exclusives game is not
limited to tracks from marquee record-
ing stars. Much of the activity involves
content from buzz-fueled baby acts and
leaders in genre categories.

When RCA Records was looking to
build early excitement in the United
States for the Feb. 22 release of “Aha

Photo: Michael Caulfield/Wirelmage.com

THE GRAMMY AWARDS PERFORMANCE OF "ACROSS THE UNIVERSE, WHICH INCLUDED

STEVEN TYLER AND ALISON KRAUSS, WAS AN ITUNES EXCLUSIVE

Shake Heartbreak” from emerging
rock act Kings of Leon, the label gave
iTunes exclusive access to the video of
the first single, “The Bucket.”

Not all services are chasing the same
type of exclusive. MSN Entertainment
senior director Rob Bennett says the
company is focusing much of its efforts
on exclusives that give the service long-
term sole Internet rights content. MSN
in recent months has inked long-term
deals of a year or more in length with
the likes of Smithsonian Folkways and
the Monterey Jazz Festival.

Tim Quirk, executive music editor for
Real Networks, says its Rhapsody sub-
scription service and Real Player Music
Store are keyed around exclusives involv-
ing out-of-print content, live tracks and
original in-studio performances via its
Rolling Stone Originals program.

Most physical world CD merchants
are not being offered access to similar
content, but longtime retail executives
shrug indifferently at the growing
trend of online exclusives.

“If the labels want to divide the dig-
ital space from the physical space, 1
have less problems with that than cut-
ting exclusive deals within the same

distribution channel,” says Mike
Dreese, CEO of Boston-area specialty
chain Newbury Comics.

He adds, “But it obviously sends
the consumer the message that you
are better off online than going into
retail stores.”

Some retailers, including Best Buy
and Wal-Mart, are responding by initi-
ating exclusive programs that combine
online and offline offers. Exclusives
“create excitement and create leverage
to get exposure,” WEA president John
Esposito says.

Wal-Mart is quietly experimenting
with exclusives that bridge its physical
and online stores, sources say. The
retail giant is inking exclusives with
labels where it is packaging download
cards redeemable for exclusive tacks at
walmart.com inside CDs of participat-
ing artists. Label sources say this type
of promotion experiences a 5%-10%
redemption rate.

In exchange for the exclusive, the
artist’s album is given extra positioning
in the store and in the Wal-Mart circular.

Distribution executives say the trick
is to match the right content with the
right stores. Apple, they point out, does

better with jazz, classical, indie rock
and electronic; Napster’s strength lies
in modern rock and hip-hop; Wal-Mart
excels with country and pop.

Just how ultimately effective exclu-
sive content offers are in attracting con-
sumers to a download or subscription
service is a matter of debate within dig-
ital music circles.

Napster CEO Chris Gorog says the
Web site's biggest value is in helping
drive the discovery of younger and
lesser-known acts. As for their value
to the service, he and others say the
upside is limited.

“It's a great way of targeting certain
key fans on an occasional basis,” says
Zach Zalon, GM of Virgin Digital. But,
“it's the totality of the experience and
the overall approach to programming
that is going to make a fundamental
difference to the experience consumers
have—not one or two or even 15 or 20
exclusives necessarily.”

MusicNet’s Jones adds, “One artist
doesn’t drive usage of a service. U2 was
an exceptional case, because there was
a multimillion-dollar ad campaign
behind it. What you're really doing is
building loyalty. So [exclusives] become
a retention and acquisition tool.”

It remains to be seen how long
exclusives will dominate online mar-
keting strategies. As online retail grows,
those companies may seek to establish
their own P&P programs.

That'’s the very thing that labels
have been attempting to leave behind
in the physical world—notably
through Universal Music Group’s
JumpStart program.

“Nobody has the critical mass of
usage yet that it would take to interest
people in P&P,” the top executive at one
digital music service says. “But the labels
don’t want us to be able to do that. They
don’t want us to be able to use our usage
numbers or our influence with con-
sumners to sell advertising back to them.”

Royalties

Continued from page 1

the music community.

The joint position regroups creators’
and music publishers’ organization
British Music Rights, indie labels’ body
Assn. of Independent Music, labels’
group the British Phonographic Indus-
try, the Music Managers Forum, the
Musicians’ Union and labels’ collecting
society Phonographic Performance Ltd.

They claim that “the U.S. operates
beneath acceptable international copy-
right standards.” The royalty dispute
is about the lack of compensation
when their music is played in bars and
restaurants or on the radio.

British and European Union nation
performers have been unable to collect
some U.S. songwriter royalties ever
since the passage in Congress of the
Fairness in Music Licensing Act of
1998. That law ended the requirement
for small bars, taverns and mall shops
to pay royalties for background music.

Rep. H. James Sensenbrenner Jr., R-
Wis., now chairman of the House Judi-
ciary Committee, introduced the bill.
Since the passage of the law, the United
States has ignored complaints from

the World Trade Organization to
change the situation.

“This is setting a precedent,” BMR
director general Emma Pike says.
“The U.S. should remember that they
are heavily relying on income from
intellectual-property rights, and it is
in the U.S. interest to come clean on
these issues.”

Initial losses in income for interna-
tional songwriters and music publish-
ers amounted to as much as $6.8 mil-
lion annually, but according to the
BMR, the European Commission esti-
mates that European music writers
and publishers are losing in excess of
$25 million per year.

The Bush administration has agreed
to compensate WTO members with
$3.3 million while the law remains in
effect. However, as of Dec. 31, 2004, the
U.S. government has stopped paying
compensation and, according to Pike,
“shown no sign that they either want
to comply with WTO requirements or
pay compensation.” Even with WTO
pressure, efforts to introduce legisla-
tion to repeal the law have failed.

“It really sends a bad message to all
the territories that have a natural ten-
dency to disregard the value of copy-
right,” AIM chairman Alison Wenham
adds. “The U.S. should respect the
treaties it signs.”

PIKE: U.S.H EEDS TO “COME CLEAN

Another issue at stake is that the
United States has not granted rights to
performers and labels to receive pay-
ment for the broadcast and public per-
formance of their recordings in the
States. “In the U.S. you don’t receive
payment for the public use of sound
recordings,” PPL director of legal and
business affairs Peter Leathem says.
“There are no such rights.”

POLICY ALSO COSTS U.S. MONEY
U.S. rights society SoundExchange
has started collecting these rights for
such use of public recordings in the dig-
ital sector as digital radio, but this does

not extend to performances in bars or
malls or traditional broadcasters.

“For the moment, we are point-
ing things out,” says Leathem,
adding that his organization will be
happy to support such American
societies as SoundExchange in their
lobbying efforts to get similar rights
as in the EU.

Leathem says U.S. performers and
labels lose a lot from not having the
same level of collection than in most
of Europe. Because of a lack of reci-
procity, PPL is not collecting on these
performance rights on behalf of U.S.
labels and performers. “It works both
ways, and U.S. performers and labels
have a lot to lose too,” Leathem
points out.

The visa issue is an old scourge of
any agent or artist manager, MMF gen-
eral secretary James Sellar says,
because of the U.S. government's rigid
visa application rules governing trav-
eling “foreign musicians.” Tightened
security rules since Sept. 11, 2001,
have made the process even rougher
for getting a U.S. tour together for a
developing band or performer.

The process gets even more strin-
gent, Sellar says, for big ensembles
or choirs.

“Applying for visas can have a dis-
paraging effect, and it is also time-

consuming and expensive,” he says.
“Some visa categories work well for
established artists, but when you have
musicians at an early stage of their
career, you sometimes have to react
quickly if an opportunity comes [to
perform in the States]. And this is
when you get into trouble.”

MMF and AIM have had discussions
with U.S. embassy officials in London,
but they were inconclusive. Sellar and
Wenham admit that in the current cli-
mate of maximum security, it is not
going to be easy to change any rules.
Both point out that it is extremely easy
for U.S. performers to tour Europe
and the procedures should be recip-
rocal, or at least, more flexibility
should be introduced.

British organizations are working
closely with the Department of Cul-
ture, Media and Sport and the Depart-
ment of Trade to find solutions. The
MMF would like procedures to speed
up visa attribution without affecting
security issues. Sellar says, “For some
reason the sports sector seems to have
got it right—we’'re aiming at the same
visa waiver program.”
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Aggregators

Continued from page 5

same idea, with each of the four
majors launching divisions
charged with transforming their
artist content into a broad range of
mobile-specific vehicles. Because
no boundaries have yet been
defined in this nascent space, some
very powerful toes are getting
stepped on.

Zingy leads the market in one
new content element causing
major waves within the music
industry: voicetones.

Although voicetones are expected
to account for only about 10% of
the overall ringtone market, com-
panies desperate to fill the void that
master ringtones have created are
paying cash advances as high as

China

Continued from page 6

Greater China managing direc-
tor/CEO Samuel Chou says. “The
lack of audited data and the sheer
size and fragmentation of the mar-
ket make minor improvements
almost impossible to track.”

Norman Cheng, chairman/CEO of
EMI Music South East Asia, empha-
sizes the need for all parties con-
cerned to cooperate in controlling
piracy in China. “As the RIAA believes
there is more work to be done with
regard to the efforts of the Chinese
government to meet this objective,
then it is up to all of us to work
together to ensure that this hap-
pens—and happens very quickly.”

The battle against CD piracy in
Asia is not a hopeless cause. The
USTR’s recent downgrading of Tai-
wan’s Special 301 status (Billboard,
Feb. 5) was a nod to officials there
for their improvements in the mat-
ter. At the height of the problem in
Taiwan, its CD piracy rate was
greater than 70%, but a long bat-
tle—instigated by U.S. pressure—
has reined it in to less than 40%,
according to the IFPL.

Industry observers say that like
the situation in Taiwan, China’s
piracy battle will be won or lost in
“night markets” and truck-side
stalls, and will depend more on com-
mitted enforcement measures than
on legislation.

“In terms of attitude and strategy,
I do believe they're trying to do it as
part of their WTO commitments,”
Chou says. He estimates that in
major Chinese cities, the CD piracy
rate could be brought down by more
than 10% in the next three years.

Additional reporting by Bill Holland
in Washington, D.C.
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$500,000 for exclusive rights to
voicetones from hip-hop superstars
like 50 Cent and Snoop Dogg.
Despite such high upfront costs,
voicetone aggregators enjoy larger
profit margins by eliminating the
artist’s label from the deal.

“It costs much less from a royalty
perspective. It's one of the reasons
we’re doing this,” Volanakis says,
“Artists are looking for ways to
bolster their own position in the rev
enue stream as well.”

Not surprisingly, labels see every
such deal as lost revenue,
and several have issued
cease-and-desist letters to
aggregators, demanding that
they stop interfering with their
artist relationships. This type of
letter has been issued to aggrega-
tors involved in voicetones and
other such artist-related content as
wallpaper images. Whether the
labels have legal ground to stand on
is a matter of furious debate, spark
ing a major battle within the music
industry. Many feel court action is
the only way to resolve the issue.

“The labels are getting aggressive
about this because their right to
payment may not be clearly spelled
out in all cases,” says Stephen

Wilson

Continued from page 6

upcoming urban act, Raw-T, for which
he has stellar hopes.

“I've always said that my dream is
to have a third major band,” Wilson
tells Billboard. “1 know a lot of people
who loved Factory and all the weird
bands, but essentially I'm an elitist. I
believe I've had two great bands: Joy
Division/New Order and the Happy

RAW-T: FROPONENTS OF "GRIME’ MUSIC

Mondays. I've always said you don't get
to take the ball home [in soccer] if you
score twice; you've got to score a hat
trick. I would love a hat trick, and I
honestly believe Raw-T are my third
major band.”

Wilson describes the Manchester
hip-hop collective as exponents of
“grime,” a cutting-edge and distinc-
tively English strand of the genre,
which has its roots in East London.
Notably, Dizzee Rascal elevated the
subgenre from the underground to
claim the Mercury Music Prize in
2003 for “Boy in Da Corner” (XL
Recordings). Raw-T’s debut single,
“Where We Live,” bowed Feb. 21 in
the United Kingdom. The first of four

contracted albums, “Realise and Wit-
ness,” will drop March 28.

“This U.K. thing is big. I really
believe it's going to be massive
worldwide in a few years. It's that
powerful,” says Ras Kwame, who
champions British urban music in his
roles as host of public broadcaster the
BBC’s Radio 1 and digital station
1Xtra’s “100% Homegrown” show.
“We've got so many different styles
and cultures going on over here. With
commercial music becoming a bit
boring, I think people are going to be
getting into the underground of the
U.K. more and more.”

Wilson himself knows a few things
about the underground. In 1982, he
opened Manchester dance club the
Hacienda, which is recognized as the
epicenter of Britain’s “acid house”
scene. The now-defunct club became a
vital platform for the Mancunian scene
in general and for such Factory acts as
the Happy Mondays in particular.

FOURTH IN A SERIES

Manchester-based F4 is so named
because it is the fourth incarnation of
Factory Records. The original Factory
went into receivership in 1992 and was
resurrected (as Factory Too) through
Roger Ames’ London Records.

One of the problems in sorting out
the liquidation proceedings centered
on Factory’s dearth of artist contracts,
a feature that formed part of the ideals
on which the label was based. “I got
more sensible around the middle of
[Factory's existence], but it was too late
to go back,” Wilson says.

Alater version, Factory Records Ltd.,
was launched as a vehicle for Wilson’s
signing of Space Monkeys, whose 1998
track “Sugar Cane” reached No. 58 on
The Billboard Hot 100.

Continuing a longstanding rela-
tionship that began with the launch
of the original Factory in 1979,
British independent Pinnacle will

Masur, partner/GM at Masur Law, a
boutique practice specializing in
mobile and digital rights manage-
ment. “I think you'll see some law-
suits coming out of this. Whenever
there is uncertainty in a contract
surrounding money, lawsuits are
likely to result.”

In the meantime, labels are
making mobile-content rights yet
another point of negotiation for

future artist contracts. The

revenue potential for such

content remains incremen-
tal compared with that of
master ringtones, but labels are
interested in owning and control-
ling as many rights as possible so
they can more effectively market
and bundle a broad range of
mobile content.

“We want them to be with us. It’s
crazy for them to be with the
aggregators,” says David Ellner,
Universal Motown Records Group
CFO/senior VP of operations. “We
can coordinate voicetones with the
rest of our business. It’s a natural
tie-in to keep all these assets in one
bucket . .. There are so many ways

to leverage these.”

That thought is the motivation
behind Universal Music Group’s new
Universal Music Mobile division, led
by VP/GM Rio Caraeff. He says UMM
will continue to work with certain
aggregators to get UMG content to
consumers, but he stresses that
these aggregators must command a
significant consumer presence and
be willing to commit substantial
marketing dollars to promoting
their services.

While this music industry tug of
war continues, mobile content
aggregators have at least one ally
interested in keeping them in the
loop. Most managers say that, for
now, they would rather work
directly with aggregators than with
labels to develop and distribute
artist-branded mobile content.

“We're able to exploit these
rights in a way that is better for the
artist than the record label,” says
Ben Patterson, VP of digital music
and strategic development at the
Firm. “Managers are much more
involved in building the brand of
an artist,”

Exclusive rights to voicetones by hip-hop stars like Snoop Dogg can cost
aggregators $500,000 cash upfront, but they also offer large profit margins.

handle distribution of F4 releases in
the United Kingdom.

“In Raw-T he has signed some of
the most exciting new U.K. talent of
the moment,” says Nick Roden, label
manager at Pinnacle Records. “We
look forward to seeing F4 repeat Fac-
tory’s success in making them and
other seminal artists culturally and
commercially successful.”

Outside of the United Kingdom, a
licensing deal for France is in place
with indie company Discograph, and
Wilson is negotiating potential deals for
other key territories, including Ger-
many and Australia.

Not to confine the label solely to
British urban music, Wilson says he is
eyeing “one of Manchester’s best gui-
tar bands” as a potential new signing.
Through the F4 model, new acts are
developed on just £30,000 ($56,000),
which is split three ways for recording,
manufacturing and marketing.

Wilson is also heavily involved in a
movie project on the life of Joy Division
singer lan Curtis. His short-lived career
will be profiled in “Touching From a

Distance,” based on the book of thE
same name by Curtis’ widow, Deborah
Curtis. Due out in 2006, the film will
be the first movie directed by renowned
photographer Anton Corbijn. Wilson
has a co-producer credit on the film.

Wilson and Tom Clarke run F4 on a
day-to-day basis as CEO and GM,
respectively. The pair retain the same
titles at the annual In the City trade
conference, also in Manchester, which
Wilson founded with his partner Yvette
Livesey in the early '90s. Financiers
Steve Izatt and Vivienne Clore are co-
directors of F4.

The indie label is also entering a
deal for a branded download site with
Pinnacle. The site (f4records.co.uk)
will deliver releases from F4 acts and
other artists, including new material
from Vini Reilly—of the original Fac-
tory act the Durutti Column—and
Manchester newcomers Young
Offenders Institute.

“I've never lost the lust for running
a record company,” Wilson says. “I
knew that if I saw a great new band, the
juices would start flowing again.”

Apple

Continued from page 5

sales of the device with a sub-$200
offer—a first for an Apple hard-drive
player. With the 6GB iPod mini,
Apple is attempting to one-up its
competition on value and storage
capacity. The standard capacity of
similarly priced “mini”-style players
from Apple rivals is 5GB.

There is one casualty in the new
iPod product lineup: 40GB models.
With the new pricing for the iPod
Photo models, Apple is eliminating the
40GB white iPod, which cost $399, and

the 40GB first-generation iPod Photo,
which cost $499.

However, Joswiak says, the upside is
that more consumers will have access
to the iPod Photo, with its color-screen
and picture-display capability. Apple
also now has a “clean” pricing scheme,
in which the cost of its most popular
iPod products—starting with the
512MB iPod shuffle and ending with
the 30GB iPod Photo—increases in
$50 increments.

“We expect it to help increase the
market size for iPod products,” says
Susan Kevorkian, an analyst with
technology research firm IDC, of the
pricing strategy. “Apple is making the
devices more affordable than they
have been to date.”
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Country

Continued from page 5

“There were too many cool
things falling between the cracks,”
he says of where commercial coun-
try radio was. “All the things that
got squeezed out happened to be all
the best stuff. I thought . .. ‘How
can we have a country format and
not include Johnny Cash, Waylon
Jennings and George Jones?" ™

More about an attitude than a
genre, Outlaw Country, which bowed
in April 2004, defies the boundaries
of traditional radio formats—and,
sometimes, good taste. Because of its
ambitious musical palette and
because it breaks so many program-
ming rules, it's a format that would
drive most conventional program-
mers to drink.

Purposefully wide in style and era,
it runs the gamut from a novelty
song like Kinky Friedman's “They
Ain't Makin’ Jews Like Jesus Any-
more” to '50s Everly Brothers; it can
segue from Ray Wylie Hubbard's
“Cooler-n-Hell” into Dusty Spring-
field’s slow-burning “Son of a
Preacher Man.”

‘COOL IS TIMELESS’

Bucking the trend of highly re-
searched, narrowly defined formats,
the channel connects the dots
among Texas swing, rockabilly,
country that twangs, country rock,
alternative country and three gen-
erations of Hank Williamses. Built
on the premise that “cool is time-
less,” it covers a wide swath of
rebellious American music.

“We sprinkle in some rockabilly
and some truck-driving songs. and
we have an awful lot of fun,” says
Tepper, who acts as the channel’s
format manager/morning man.

Sirius director of country pro-
gramming Scott Lindy refers to
Outlaw Country as “music for the
unoffendable” and “country with
teeth. It's a little rawer, a little more
guitar-driven,” he says. “Listen and
we’ll surprise you. Because of their

content or edgy nature, these are
the songs that don't get played on
traditional country radio.”

That's a subject that Nashville-
based Lindy, who joined Sirius in
2004, is well-versed in. During a
seven-year stretch as PD at WPOC
Baltimore, the Clear Channel coun-
try outlet received five consecutive
Country Music Assn. station of the
year nominations.

“The common element is the
artists all have a deep love for
country music, making it their
way, not really concerned about
selling albums or pleasing anyone
but the barroom in front of them,”
Lindy says.

While the library stretches all the
way back to the '30s, Outlaw Coun-
try also champions new talent,
including Elizabeth McQueen & the
Firebrands, the Skeeters and Rex
Hobart & the Misery Boys.

“We wanted to make a home for a
style of country that’s probably not
going to get any love outside of a bar-
room,” Tepper says. “This is that
jukebox in a honky-tonk bar where
all the good country songs that aren't
played by commercial FM went.”

Tepper knows his way around a
jukebox from his days covering the
jukebox industry as a journalist.

“Regardless of whatever was hot
on the Billboard charts, the big sell-
ers to jukebox operators were the
greatest-hits collections from David
Allen Coe, Hank Williams Jr., Cree-
dence Clearwater Revival, Bob
Seger, Lynyrd Skynyrd and Charlie
Daniels,” he recalls. “You’d find rock
albums co-mingling with classic
country records.

“These are the tunes that people,
with their own money, in bars, are
programming,” Tepper says.

NO FENCES, BADGES, COMMERCIALS

“I don’t think we're giving the
audience enough credit,” adds Van
Zandt, who has had direct contact
with thousands of music fans after
three decades with Bruce Spring-
steen & the E Street Band. “We
impose these ideas on the audi-
ence, like young people aren't
going to like old people, and old

SCOTT: ‘A LOT OF WHAT |5 GDING ONTODAY AT MAINSTREAM COUNTRY 15 HOMOGENIZED

folks don’t like new music and all
these false theories that we have
now disproved.”

The outlaw name carries to the
DJs too. Each episode of Mojo Radio
concludes with the sign-off, “See ya
later, fornicators!” You can credit (or
blame) Tepper for suggesting the
recruitment of afternoon DJ Mojo
Nixon from mornings at classic rock
KGB San Diego. Nixon, also re-
nowned as an in-your-face satirical
new wave rock performer, is beyond
irreverent.

The channel also features Tepper
as DJ Rig Rocker from 6 a.m. to
noon, Meredith Ochs (noon-4 p.m.),
Vic Henley (8 p.m.-midnight) and
Chris T. (midnight-4 a.m.).

Van Zandt says Sirius is talking
to Coe, Hank III, Tanya Tucker,
Shooter Jennings and Cowboy Jack
Clement about doing on-air work
for the channel.

“There’s a spirit and honesty to
this music. It's not always totally
raw and primitive, but it's certainly

honest,” Van Zandt says. “It com-
municates a certain truth.”

GOD BLESS AMERICANA

Programming XM Satellite
Radio’s progressive country channel
is like stirring up a musical caul-
dron of blues, folk. country and
rock, X Country (pronounced “cross
country”) program manager Jessie
Scott says.

The channel doesn’t sound like
any one ingredient for very long,
“but it has the flavor of all of those
things melded together, and so it
becomes its own entity.” she says.

Not everything you hear on X
Country—and with 6.000 songs in
rotation, you hear a lot—screams
country. Some of the songs barely
whisper it.

But they all have some country
element, Scott says. “Sometimes it's
the vocals that say it to me, and
sometimes it’s the way the music is
constructed. Maybe it's a gospel
backup chorus, or a slide guitar or

Raitt

Continued from page 8

show’s solo “Soliloquy” was written
for the role after Raitt auditioned

'FOR THE RECORD

Jamie Foxx was misidentified in a
photo in the Feb. 26 issue. He is pic-
tured with Diana Ross and Clive Davis.

with a series of operatic arias.

He followed that success with
short-lived Broadway shows like
1948's “Magdalena” and 1952's “Three
Wishes for Jamie” before scoring one
of his most notable roles as Sid
Sorokin in “The Pajama Game.” Raitt
starred in the 1954 Broadway pro-
duction and the 1957 film version
opposite Doris Day.

The singer got his start as part of
the Riverside Light Opera and the Los
Angeles Civic Light Opera Company.
but considered his formal debut an
appearance in a production of “H.M.S.
Pinafore™ in 1940. The same year. he

performed in productions of “Rose-
Marie,” *The Vagabond King" and
“Die Fledermaus.” In 1941 and 1942,
he was a featured vocalist with the Los
Angeles Symphonic Band.

Following his Broadway and film
successes, Raitt appeared in several
summer stock roles from 1959 to
1984 including Don Quixote in “Man
of La Mancha" and Tevye in “Fiddler
on the Roof.”

One of his most recent perform-
ances was for the 50th anniversary of
“Oklahoma!” in 1993, where he sang
the title song at the St. James The-
ater on Broadway on opening night.

Angel released “John Raitt: The
Broadway Legend” in 1995. which
included three duets with his daugh-
ter, Bonnie Raitt. While Bonnie is
known for her blend of blues, rock and
R&B, the two collaborated on songs by
such composers as Frederick Loewe,
Jerome Kern and Irving Berlin.

In addition to Bonnie, Raitt is sur-
vived by his wife, two sons, two step-
daughters and six grandchildren.

In lieu of flowers, donations may be
made to the John Raitt and Rosemary
Raitt Scholarship and Musical Theater
at the School of Theater, Film and Tele-
vision at UCLA.

something that suggests a train
rolling down the tracks. But some-
thing has to say ‘country’ to me.”

At the channel's core is a collec-
tion of radio orphans—artists that
have been peripheral to other for-
mats but never really had one to call
their own. Seminal "70s country
rock bands populate the gold cate-
gories at X Country.

The channel also embraces the
alternative country that began with
the arrival of Uncle Tupelo in the
'80s, along with pretty much every-
thing else that fits the vibe. including
a new breed of genre-expanding
artists that ascended the country
charts in the late '80s, bringing an
influx of adults with them.

According to Scott, such acts as
Dwight Yoakam, k.d. lang, the Mav-
ericks, Lyle Lovett, Nanci Griffith
and Steve Earle emerged with music
that resonated beyond country's
core audience at a time when pop
radio wasn't speaking to adults.

“These artists were making music
that sounded familiar.” she says. “It
had guitar, it had melody, it had
familiarity that was comforting. and
it sucked people in.”

Scott says the channel harks back
to the days when country artists
were entities unto themselves: Way-
lon, Willie, Dolly Parton.

“Their personalities shone through
the music, and they were able to sus-
tain themselves in a larger-than-life
way.” she says. “The Mavericks and
Dwight Yoakam had that too.

“Alot of what's going on today at
mainstream country is homoge-
nized . . . What Americana provides
is a voice for a diverse group of peo-
ple doing different kinds of things,
making the music of their heart and
soul, and not being done by com-
mittee, or by the same Nashville
producers and musicians.”

Like other XM channels, X Coun-
try plays deep—70 titles apiece from
A-listers like Joe Ely and Rodney
Crowell. In a typical four-song sweep,
there will be one song released with-
in the past four months, a recurrent
and two golds.

XM also offers its 3.2 million
subscribers channels devoted
exclusively to folk, blues and
singer/songwriters. Though X
Country embodies all those styles,
by jumbling things up, Scott
strives to not let her channel sound
like any of them. “It needs to be
fresh and different.” she says.

Scott hosts the 11 a.m.-4 p.m.
shift, sandwiched by Nashville-
based musician Webb Wilder. who
pulls double duty: 7 a.m.-11 a.m.
and 4 p.m.-8 p.m. Washington.
D.C.-based Randi Martin recently
joined to do some overnights.
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‘I Never Go Anywhere
Without 10,000 Albums’

BY ED CHRISTMAN

While Merck Mercuriadis, worldwide CEO for the Sanctuary
Group, clearly is comfortable making strategic decisions that will
affect his publicly traded company, he is much happier talking about
music. Even a discussion about the economic implications of digi-
tal distribution inevitably leads back to music.

During an interview with Billboard in his office, Mercuriadis
related that in addition to an iPod, “I have a hard disc with thou-
sands of albums on it, and I can shift things back and forth quite
easily. So I never go anywhere without 10,000 albums. Eventually,
[ will have my entire record collection of 50,000 albums on my hard
drive so [ can access it any time I want, but I will still want the hard
version so [ can look at the artwork and feel the textures.”

The first thing Bob Chiappardi, president of New York-based Con-
crete Marketing, says about Mercuriadis is that he is “a true music
lover.” Chiappardi lauds Mercuriadis as a man of his word who
remains family-centered even though he seems to travel prodi-
giously. He is also “amazingly responsive,” Chiappardi adds. “I think
he lives with the Blackberry attached to his hip.”

As an extension of his devotion to music, Mercuriadis is known
for his rapport with artists and his fierce protection of their inter-
ests. One of Sanctuary’s management clients is Guns N’ Roses,
whom Mercuriadis handles personally. Asked when the band's long-
awaited “Chinese Democracy” album will see the light of day, Mer-
curiadis says, “Axl is one of the most extraordinary artists of all time.
When people hear this album, they will realize what [Axl] did in this
band, versus what Slash says he did. It will be evident to everyone
who the heart, soul and passion of Guns N’ Roses is.”

Q: What can we expect from Sanctuary this year?

A: We have a tremendous catalog, which has been under
mined in the U.S. We are releasing probably over 100 [titles] for
2005 in the U.S. We will also have about 20 front-line releases.
The real core of the company is focusing on the new releases,
whether that be from new bands or established bands. For 2005,
there is a handful of releases which we believe can be as big as
Morrissey was for us last year: Robert Plant, Billy Idol and Kelly
Osbourne. On the other side of things, outside the U.S. we have
[new acts on subsidiary Rough Trade] like Arcade Fire and
Antony & the Johnsons.

Q: Do some of your deals allow artists to own their masters?

A: We have no set rules. We are only concerned with one thing:
that we are making a deal that is commercially viable. If the P&L
works, and it's an artist we want to be in business with, we will
make a deal that works for that artist and that works for us.

Q: How does Sanctuary’s 360-degree approach work?

A: No other company can provide what we have: a record com-
pany, management, merchandising, publishing and a premier
agency. All are proven. There are a number of companies that are
vertically integrated, but no one out there has the 360-degree
approach. If it wasn't for the talent and art, there wouldn't be a
reason for us to supply a service. I am sure that it won't be long
before some people start chasing our tail.

Everything that we do is born out of the philosophy that, first
and foremost, we are an artist company. If the artist does well, we
will do well. The important thing is to work with great artists and
create an environment that makes them confident to do their
best work. They bring their art, effort and enthusiasm to the table,
and we bring our expertise, infrastructure, effort and enthusiasm
to the table. Then we go out there in a way that has no conflict
whatsoever, and we make things work for the artist. The model
works extremely well. The approach gives the artist an opportun-
ity to go into partnership with us.

Q: What differentiates Sanctuary from the majors?

Ihelast

A Q&A With Merck Mercuriadis

Merck Mercuriadis: Career Highlights

1982: Joins Motown Records as a radio plugger
1983; JoinsVirgin Records as marketing manager
1987: Ioins Smaliwood Taylor Enterprises to manage ron Maiden
1996: Smallwood/ Tavior Enterprises grows into Sanctuary.
1997 Mercuriadis is named CEO of Sanctuary Artist Management
1998: Sanciuary Group carries oul an initial public offering,
2000 Mamed CEQ of LS. operations
2004; Mamed Sanctuary Group worldwide CEQ

A: If you go back 20 or 30 years, the great labels focused on
developing the relationship between the artist and audience.
After that, you would try to cross it over, but the economic
model was based on the core audience, not the crossover
potential. Fast forward to now. You have four labels, and the
economic times are different. Each major has to focus on four
or five records a year that each can sell millions of copies. In
order to do that, you have to focus on selling to what I call the
passive consumer, instead of an enthusiastic audience. It’s all
about crossover or about nothing. Today, everyone is focusing

on fast-tracking success by radio and by MTV, rather than
building careers. We believe that radio and MTV are great
enhancers of success, but that success has to be built on devel-
oping the relationship between an artist and an audience that
really considers music to be an important factor in their lives.
The best days of the music industry were when we were selling
to music fans who will buy tickets, travel to see their favorite
band and buy his legal albums and his bootlegs, so that every-
one who knows them will know that that band means some-
thing to them.

Q: How is Sanctuary managing the transition to the
digital world?

A: If you have a great brand—whether that is Iron Maiden,
Morrissey or Robert Plant—people are going to want to buy it
because it has integrity. Sanctuary and the music enthusiast don't
care if the carrier is a digital download, vinyl, CD, 8-track, a DVD
with 5.1 sound, a DualDisc or whatever. Nor do we care if it’s
bought at a brick-and-mortar store or online. That's irrelevant to
me, as long as there is demand for the brand that we created.

If you look at wallpaper or ringtones, we have gone through
expensive audits to figure that business out, because we want to
ensure that we are stretching and pushing the envelope on the
deals that we are making in those areas. But that is not because
we are focused on new technology. What’s more important is to
develop the brands that people want in those areas.

Q: Is the album format being compromised in the digital era
by consumers who buy only songs?

A: In terms of protecting the integrity of the album as an art
form, that is something that I am very aggressive about, and I will
continue to place that argument in front of people. The art form
of being able to make a great 40- or 45-minute record is some-
thing that has been distorted by the CD a little bit, because people
felt that there is space for 77 minutes of music. That's a big prob-
lem today. There are many examples of records that merited a
double album, but when you are just looking to fill space on a
compact disc, [ think it is dangerous. It’s amazing how many
classic albums only had eight songs. It's those little nuances, and
that’s why things have come to be about songs again, rather than
about great albums and great album tracks.

Q: What is the real issue facing the music business right now?

A: The transformation that has taken place is one of an eco-
nomic model that doesn’t work, which is trying to sell records to
the passive consumer. As an industry, we have abandoned the
hardcore music consumer. So while there are legitimate issues
like piracy and unauthorized downloading, if you start making
great music that hardcore fans can get into, then they become
lesser issues.

Q: Your company has revenue of about $500 million. When you
cross the billion-dollar barrier, can we start calling you a major?

A: No, you can say, “This is the future of the music business.”

There is a 15-year period—from 1947, with Ahmet Ertegun
starting Atlantic, through 1962, when Chris Blackwell founded
Island and Herb [Alpert] and Jerry [Moss] founded A&M—when
almost all of the great artist development labels that dominated
music for the next 50 years were founded, with only a handful
of exceptions.

I believe we are now a few years into a new revolutionary per-
iod, which will probably be shorter—maybe five or 10 years—
where the companies that dominate music for the next 50 years
are being determined. If we asked the industry experts five years
ago if Sanctuary might be one of those companies, most would
have asked, “Who?” But I believe that today most of them would
bet on it.

74

www.billboard.com < www.billboard.biz

WWW . americanradiohistorv.com

BILLBOARD MARCH 5, 2005


www.americanradiohistory.com

“For any self-respecting metal fans out there who ve yet to bear witness to the
Black Label, consider MAFIA your mitiation. Pay your respects and join the tamily - you're
long overdue, and it just doesn’t get any better than this.” = Paul Gargano, Metal Edge
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Mar 10 - TEMPE, AZ

Mar 11.-ANAHEIM, CA

Mar 12 - LAS VEGAS. NV
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Mar 16 - DEMVER, CO

Mar 18 - KANSAS CITY, MO
Mar 19 - SAUGET, IL

Mar 20 ~MINNEAPOLIS, MN
Mar 22 - GRAND RAPIDS, Mi
Mar 23 - MILWAUKEE, W!

Mar 24 -CH.CAGO, I.

Mar 25 - COVINGTOHN, KY
Mar 26 - DETROIT, M

Mar 28 - CLEVELAND, OH
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Mar 29 - ROCHESTER, NY
Mar 31 - ALLENTCYN, PA

Apr < - CLIFTON PARK, NY
Apr = - SAYREVILLE, NJ

Apr S - HARTFORDLCT

Apr 5 - PORTLAND ME

Apr 5 - NEW YORK NY

Apr 8 - PHILADELPHIA, PA
Apr9 - LOWELL, M&

Apr -0 - TOWSON, MD

Apr =1 - WEST SPF.NGFIELD, VA
Apr =3 - NORFOLK VA

Apr ~4 - WINSTON-SALEM, NC
Apt -5 - ATLANTA, GA

Apr =6 - TAMPA, AL
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Apr 17 - ORLANDO, FL

Apr 19 - NEW ORLEANS, LA
Apr 21 - AUSTIN, TX

Apr 22 - DALLAS, TX

Apr 23 - TULSA, OK

Apr 24 - WICHITA, KS
Apr 26 - SIOUX FALLS, SD
Apr 28 - SPOKANE, WA
Apr 29 - PORTLAND, OR
Apr30 - SEATTLE, WA

May 1 - VANCOUVER, BC
May, 24 - TILBOURG, HOLAND (NL)
May, 26 - BARCELONA (ES)
May 27 - MADRID (ES)

May 28 - BILBAO (ES)
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May 30 - LUXEM3URG (LU)
May 31 - DUDL=Y iUK)

Jun 1 - GLASGODW (3F)

Jun 2 - BRADFORD {UK)
Jun 3 - LONDON [UK)

Jun 4 - BERGUM, HOLLEND $iL)
Jun 5 - COPENHAG=H (DKj
Jun 7 - TAMPERE {Ft)

Jun 8- HELSINK (F)

Jun 10 - SOLVESBRS (3F)
Jun 12 - MILAKE (T

Jun 25 - GREEEE

July / Aug - OZZFEST 2035
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ARTEIIS
RECORDS

zakkwylde.com
artemisrecerds.com

Mamagement:Survival Mgmt
BabRinge / tel: 310.317.9223



www.americanradiohistory.com

* FIRST SINGLE ““NO SURPRISE"
IS CURRENTLY EXPLODING AT ROCK RADIO

e BULLET ROTATION AT AOL
e ON TOUR WITH BREAKING BENJAMIN IN MARCH
* JUST COMPLETED A 6 WEEK SOLD-OUT TOUR W/ SHINEDOWN

* FEATURED ON SONY'S MLB 2006, THE PS2
1 AND PSP GAME IN STORES THIS MARCH
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‘Management; Bill McGathy & Elizabeth Hann (ﬁ ®roduced by Howad Banson
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