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VISA

visa
Electron

Patrocinador oficial de
la gira Sincero 2004

Official sponsor af the
2004 Sincero Tour

25 anos cantando y bailando y lo unico que
se agota son los boletos de sus conciertos.

25 years singing and dancing and the only thing
that runs out are the tickets to his concerts.

VISA

www.visalatam.com Porque la vida es ahora.

www.americanradiohistorv.com



www.americanradiohistory.com

www billboard.com

HOT SPOTS

7 Game Power

‘Madden NFL 2005’ arrives
with an in-game song lineup
that includes Hoobastank,
above, and Green Day.

11 Seeking Faith

Skillet, above, and Switchfoot’s
mainstream success has
majors’ A&R execs dipping
into the Christian talent pool.

51 Kiosk Kickoff

TouchStand, Starbucks and
Starbox are tapping the digi-
tal market by placing kiosks
in more retail settings.

Photo: Kevin Mazur/Wirelmage.com
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Growth Slows,
But Digital Tracks
Still Moving

At Record Pace

BY BRIAN GARRITY

NEW YORK—One year after
Nielsen SoundScan began
captu-ing data on digital
track sales, the format con-
tinues to set records.

On this issue’s Hot Digi-
tal Tracks chart, total sales
top 2.6 million songs—a
new wzekly peak for the nas-
cent format.

Still, the sharp upward
spikes of the digital market’s
early months may be a thing of

\

the past, and observers vary on just

how fast and far the market will grow

in the coming years.

“We're out of the gimmick phase,”
says Phil Quartararo, president of
(Continued on page 84)

OutKast's hit ‘Hey Ya!’ has been the
tep-selling download since June 2003.

1

Record Stocks Up, Radio Down

BY BRIAN GARRITY

NEW YORK—Positive first-half sales
for the U.S. recorded-music business
gave a boost to music-related media,
retail and technology stocks through
the first six months of 2004.

The bi3 winners so far this year have
been music retailers—both brick-and-
mortar merchants and digital down-
load sellers. But the biggest percent-
age gainer of all was London-based
EMI Group.

Struggling at the halfway mark of

2004: radio Stocks of top broadcast-
ers like Viacom and Clear Channel are
lagging beaind their 2003 closing
prices in t1e face of election-year
scrutiny by the Fedzral Communica-
tions Commission.

MID-YEAR STOCK REPORT

For companies controlling major-
label groups, improved stock mar-
ket performance can be linked to a
range of d2velopments, including
better CD sales, a growing digital

distribution business and improved
profitability thenks to overhead
reduction. Ongoing buzz about
industry merge-s is also fueling
stack growth,

EMI Group saw its stock jump 53%
to £243.75 ($443.26) in the first six
months of the year.

While the company outper-
formed the music industry in its fis-
cal year ended March 31 and
achieved robust performances from
its North Amer._can operations,

(Continued on page 83)
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Radio Recoils
At Sony Plan
To Deliver Songs
Electronically

BY PHYLLIS STARK

NASHVILLE—Radio stations
are expressing concern that

y  Sony Music Nashville’s re-
cent announcement that it
will switch exclusively to
digital delivery of singles
may ultimately hurt artists.
While some program-
mers tell Billboard they like
the idea of no longer receiving
hard copies of singles, others
say Sony’s decision to switch to
digital-only at the beginning of
next year might mean the label's

| singles could see reduced spins.

That’s because programmers

| may not take the time to down-

load them immediately and opt to
add a track from another label
that’s readily available on CD.

“I can see where it would be
time- and

for the labels,
but here in
[the] every-
day world at
the radio
station it’s
going to be a
nightmare,” &
WSLC Ro- i

anoke, Va.,

music director Robynn Jaymes
says. “Hypothetically, if I have five
minutes to download the new Tim

McGraw single or, say, a new |

artist, you can see where my pri-
ority is going to lie.”
But a Sony executive says the

move is intended to make life easi- |
| er for programmers because it will

streamnline music delivery.
It will also save a considerable

i amount of money. While Sony

declined to give figures, the VP
of promotion at another Nash-
ville label tells Billboard it costs
him $4,500 to $5,000 per single

to manufacture and ship to |

radio. The head of promotion for

another label group puts the |
(Continued on page 85)
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TOP R&B/HIP HOP SONG

“IN DA CLUB"

Writers: 50 Cent, Dr. Dre,

Michael Elizondo, Jr.

Publishers: 50 Cent Music, Ain’t Nothing But
Funkin’ Music, Blotter Music, Elvis Mambo
Music, Music of Windswept, Universal Music

Publishing Group, Warner/Chappell Music, Inc.

TOP RAP SONG

“IN DA CLUB"

Writers: 50 Cent, Dr. Dre,

Michael Elizondo, Jr.

Publishers: 50 Cent Music, Ain’t Nothing But
Funkin’ Music, Blotter Music, Elvis Mambo
Music, Music of Windswept, Universal Music

Publishing Group, Warner/Chappell Music, Inc.

TOP SOUNDTRACK SONG

“SHAKE YA TAILFEATHER" (From Bad Boys i)
Wiriters: Jayson “Koko” Bridges, Murphy Lee,
Nelly, Varick “Smitty” Smith

Publishers: BMG Songs, Inc., BuBo Music,
D2 Pro Publishing, Hitco South, Jackie Frost
Music, Koko's Basement, New Columbia
Pictures Music, Inc., That's Whats Up
Publishing, Universal Music Publishing Group,
Young Dude Publishing

© ASCAP 2004

AWARD WINNING
R&B/HIP HOP SONGS:

*21 Questions”

Writers: 50 Cent, Jimmie Cameron,

Vella Cameron .

Publishers: 50 Cent Music, Me-Benish Music, Inc.,
Universal Music Publishing Group

“BABY BOY”

Writers: Beyoncé, Sean Paul, Scott Storch,

Jay-Z, Robert Waller

Publishers: Beyoncé Publishing, Black Owned
Musik, Carter Boys Publishing, Dutty Rock Music,
EMI Music Publishing, Hitco South, Notting Dale
Songs, Inc., Scott Storch Music, TVT Music, Inc.

"BEAUTIFUL"™

Writer: Chad Hugo

Publishers: Chase Chad Music,
EMI Music Publishing

“CAN'T LET YOU GO~

Writers: Fabolous, Just Blaze, Lil' Mo
Publishers: EMI Music Publishing,
F.0.B. Music Publishing, J. Brasco,
Mo Lovin' Music

“COME QVER™

Writer: Johnta Austin
Publishers: Chrysalis Music,
Naked Under My Clothes Music

“CRAZY IN LOVE™

Writers: Beyoncé, Jay-Z
Publishers: Beyoncé Publishing,
Carter Boys Publishing,

EMI Music Publishing, Hitco South

“DAMN!”
Writers: J-Bo, Sean Paul
Publisher: Drugstore Publishing

“DONT CHANGE™

Writers: Ivan Barias, Carvin “Ransum”
Haggins, Musiq, Frank Romano
Publishers: Jat Cat Music Publishing, Inc.,
Jesse Jaye Music, Nivrac Tyke Music,
Soul Child Music, Tetragrammation Music,
Universal Music Publishing Group

"EXCUSE ME MISS”™

Writers: Chad Hugo, Jay-Z

Publishers: Carter Boys Publishing,
Chase Chad Music, EMI"Music Publishing

“FABULOUS™ 1
Wiiters: Eddie Berkeley, Kay Gee, Jaheim
Publishers: Divine Mill Music,

EMI Music Publishing, Fingaz Goal Music,
Jasane Dramma Publishing, Warner/Chappell
Music, Inc.

“FRONTIN”

Writer: Jay-Z

Publishers: Carter Boys Publishing,
EMI Music Publishing

ASCAP GOLDEN NOTE AWARD
SHAWN “JAY-Z” CARTER

“GET BUSY”

Writers: Stephen “Lenky” Marsden (prs), Sean Paul
Publishers: Dutty Rock Music

EMI Music Publishing,

Greensleeves Publishing Ltd. (Prs)

“HOW YOU GONNA ACT LIKE THAT"

Writers: Harvey Mason, Jr.,

Damon Thomas, Tyrese

Publishers: BMG Songs, Inc., Demis Hot Songs,
E Two Music, EMI Music Publishing, First
Avenue Music Ltd.iPrs). Zovektion Music

*I KNOW WHAT YOU WANT"

Writers: Rah Digga, Rick Rock,

Baby Sham, Spliff Star

Publishers: Cyphercleff Music Publishing,
Dutty Nigga Music, EMI Music Publishing,
Killa 4 Music, Rah Digga Music

“b WISH | WASN'T"

Writers: Jimmy Jam, Terry Lewis

Big Jim Wright

Publishers: EMI! Music Publishing

Flyte Tyme Tunes, Ji Branda Music Works,
Minneapolis Guys Music Inc.

“IN THOSE JEANS™

Writer: Ginuwine

Publishers: Hand In My Pocket Musiz,
Music of Windswept

|
INTO YOU
Writers: Fabolous, Ronald LaPread, Sr.
Lionel Richie, Tamia Washington
Publishers: Cambrae Music, EMI Music
Publishing, EMI/Jobete Music Publishing,
). Brasco, Libren Music, Plus 1 Publshing

“LOVE OF MY LIFE (An Ode To Hip Hoo)" (From
Brown Sugar)

Writers: Erykah Badu, Robert Ozuna, Jr., James
Poyser, Raphael Saadiq, Glenn Stancridge Il
Publishers: BMG Songs, Inc., Divine Pimp,
Jajapo Music, Inc., Jake And The Phatman
Music, Music of Windswept, TCF Music
Publishing Inc., Ugmoe Music,

Universal Music Publishing Group

“MAGIC STICK"

Writers: 50 Cent, Sha Money, The Famntom
Publishers: 221 Publishing, 50 Cent Music,
Hassencentric, Universal Music PubBshing Group

“MISS YOU”

Writers: Ginuwine, Johnta Austin
Publishers: Chrysalis Music, Hand.jn My Pocket
Music, Music of Windswept,

Naked Under My Clothes Music
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RICK JAMES

PIM.P.

Writers: 50 Cent, Brandon "Birdman” Parrott,
Denaun Porter

Pub ishers: 50 Ce1t Music, Derty Werks,
EMB Music Publishing, FBC Publishing,
Universal Music Publishing Group

“PUT THAT WONASN FIRST"

Writars: Osbourne Gould Bingham, Jr.,

Kay Gee, Jaheim, Clifton Lighty

Sublkshers: Dinky B Publishing, Divine Mill Music,
! Went My Dadcies Records, Jasane Dramma
PubBshing, Waraer/Chappell Music, Inc.

RABN ON ME™
Writers: Burt Bzckarach, Hal David
Ashanti, Chink Saitana
Fubl shers: Baeza Music LLC,
EMI Music PubBlisting, Famous Music Corp.,
I1SJ Music, Pookietoots Publishing,
Soldlerz Touch, Universal Music Publishing Group

“RIGHT THURR (REMIX)”

Viriters: Chingy, Jermaine Dupri, Alonzo Lee, Jr.
Publshers: Almo Music Corp., BMG Songs, Inc.,
Chingy Music, EM Music Publishing,

Shariah Cymone Music, Track Starz Music

“SAY YES®

Writer: Andre Harris

Publishers: Dirty Dre Music, Jat Cat Music
Publishing, Inc., Uriversal Music Publishing Grotip

‘SHEKE YA TAILFEETHER” (From Bad Boys )
Writers: Jayson “Koko” Bridges, Murphy Lee,
Nelly Varick “Smitty” Smith

Publishers: BMG Sangs, Inc., BuBo Music, D2
Pro Publishing, Hit=o South, Jackie Frost Music,
Kokd's Basement, New Columbia Pictures
Musiz, Inc., That's Whats Up Publishing,
Universal Music Publishing Group,

Youn3z Dude Pub ishing

‘SO SONE

Write~s: Zyah Ahmenuel,

Miss¥ “Misdemeanor”.Elliott

Publishers: Mass Confusion Productions,
Sony”ATV Portrzit Solar,
Warnzr/Chappel” Music, Inc.

“STAND UP”

Write's: Ludacris. ianye West

Publichers: EMI Music Publishing, Ludacris
Musie Publishing. Ixc., Ye World Music

“WANKSTA”

Writess: 50 Cent, J-2raize

Publichers: 50 Cent Music, EMI Music
Publishing, Hidden Scrolls Publishing,
Universal Music Puslishing Group

L_ %
L -

)

2004 SONGWRITER
OF THE YEAR

50 CENT

AWARD WINNING RAP SONGS:

21 Questions”

Writes: 50 Cent, Jimmie Cameron, Vella Cameron
Publishers: 50 Cent Music, Me-Benish Music,
Inc., Universal Music Publishing Group

“AIR “ORCE ONES™

Writers: Robert Kyjuan Cleveland, Ali Jones,
Joe Kent, Murphy Lee Nelly, Mark Williams
Publishers: BMG Songs, Inc.,

D2 Pso Publishing, Jackie Frost Music, Notting
Dale 3ongs, Inc., Sam Swap Publishing, Tarpo
Musie Publishing, Universal Music Publishing
Group, Young Dude Publishing

“BEAMTIFUL"

Writer: Chad Hugo

Publigaers: Chase Chad Music,
EMI Music Publishing

“CAN T LET YOU GO"

Writers: Fabolous, Just Biaze, Lil’ Mo
Publishers: EMI Music Publishing, F.0.B. Music
Publighing, J Brasco, Mo Lovin’ Music

“DAMNI™
Writers: J-Bo, Sean Paul
Publisner: Drugstore Pubtishing

“EXCUSE ME MISS”

Writers: Chad Hugo, Jay-Z

Publisaers: Carter'Boys Pubtishing

Chase Chad Music, EMI Music Publishing

“GET 8USY"

Writers: Stephen “Lenky” Marsden (Prs) Sean Paut
Pubtiskers: Dutty Rock Music, EMI Music
Publising, Greensleeves Publishing Ltd. (Prs:

“GOSSIP FOLKS™

Writers: Missy “Misdemeanor” EHiott,
Ludacris, Timbaland

Publiskers: EMI Music Publishing, Ludacris
Music Publishing, Inc., Mass Confusion
Productions, Virginia Beach Music,
Warne-/Chappell Music, Inc.

“I CAN'

Writers: Nas, Salaam “Remy” Gibbs
Pubtishers: EMI Music Publishing,

11t Will Music, Inc., Salaam Remi Music, Inc.,
Zombz Enterprises Inc.

| KNGW WHAT YOU WANT”

Writers: Rah Digga, Rick Rock

Baby Sham, Spliff Star

Publisi-zrs: Cyphercleff Music Publishing,
Dutty Rigga Music, EMI Music Publishing,
Killa 4 Music, Rah Digga Music

EMI MUSIC PUBLISHING |

© EMI Music Publishing. A teber of THz BMIGroup

PUBLISHER OF THE YEAR
EMI MUSIC PUBLISHING INC.

“INTO YOL”

Writers: Fabolous, Ronald LaPread, Sr.,
Lionel Richie, Tamia Washington
Publishers Cambrae Music, EMI Music
Publishing, EMI/Jobete Music Publ shing,
J Brasco, Libren Music, Plus 1 PubBlshing

MAGIC STICK”
Writers: 5@ Cent, Sha Money, The Fantom
Publishers: 221 Publishing, 50 Cent Music,
Hassencentric, Universal Music Publishing Group

“MESMERIZE"

Writer: Chimk Santana
Publishers=Famous Music Corp.,
I1SJ Music, Soldierz Touch

“NO LETTING GO~
Writer: Stephen “Lenky” Marsden (Pes)
Publisher: Greensleeves Publishing Ltd. (Prs)

“PLM.P"

Writers: 50 Cent, Brandon “Birdmanf” Parrott,
Denaun Porter

Publishers: 50 Cent Music, Derty Werks,

EMI Music Publishing, FBC Publishing,
Universal Music Publishing Group

“RIGHT THURR (REMIX)"

Writers: Chingy, Jermaine Dupri, Alonze Lee, Jr.
Publishers: Almo Music Corp., BMG Songs,
Chingy Music, EMI Music Pubiishing,
Shaniah Cymone Music, Track Starz Music

“SHAKE YA TAILFEATHER” {From Bad Boys i)
Writers: Jayson “Koko'™ Bridges, Mumphy Lee,
Nelly, Varick “Smitty” Smith

Publishers: BMG Songs, Inc., BuBo Music,
D2 Pro Publishing, Hitco South, Jackie Frost
Music, Koka's Basement, New Columbia
Pictures Masic, Inc., That’'s Whats Up
Publishing, Universal Music Publishing Group,
Young Dude Publishing

“STAND UP~

Writers: Ludacris, Kanye West

Publishers: M Music Publishing, Ludacris
Music Publishing, Inc., Ye World Music

“THE JUMP OFF"

Writers: Easy Mo Bee, Mr. Cheeks,

Timothy Patterson, Timbaland,

Christopher “Biggie” Wallace

Publishers: Bee Mo Easy Music, Big Poppa
Music, EMI Music Publishing, Justin Combs
Publishing, L.B. Fam, My Two Sons Music,

Vanessa Music Corporation, Virginia Beach
Music, Warrer/Chappell Music, Inc.

2004 REGGAE ARTIST
OF THE YESR
SEAN PALUL

WANKSTA”

Nriters: 5C Cent, J-Praize

Publshers 5C Cent Music,

BMI Music Publishing,

Hidd=n Scrolls Publishing.

Univarsal Music Publishing Greap

“AQRKIT

w1 t=rs: Missy “Misdemeanor” Hliott,
Pebcrah Hary, Darryl “DMC” McDaniels,
sseph “Ren” Simmons, Christtpher Stein
Pb Bhers: Ctwysalis Music, Mess Confusion
Prodictions, Monster Island Music Publishing
€orp , Warter/Chappell Music. Inc.

Your music

stirs the soul and
mcves the heart.
Congratulations
to ASCAP’s
member-ownezr
honorees.

Music’s
Biggest Nights
Belong to

www.ascap.com

MaRIL*N BERGMAN | PRESIDERT
& Cr AIRMAN OF THE BCARL
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“2564° Billboard” NQ. 1 ON THE CHARTS

ARTIST ALBUM PAGE

Kiss Of Death
ALISON KRAUSS + UNION STATION
S ASSICAL .

YO-YO MA

JADAKISS

JOSH GROBAN

e -

GRETCHEN WILSON

Here For The Party

Top Albums

Involver
SR

L e

Absolutior}

e e

MUSE

e

R
A Ghost Is Born

——eT
i

WILCO _

e

BOB MARLEY & THE WAILERS Legend

DIANA KR&LL The Girl In The Other Room
o= b “ o 1
NORAH JONES Com%AanVWith Me

VARIOUS ARTISTS That's So Raven

Amar Sin Mentiras
R e

MARC ANTHONY

Al s
Greatest Hits i gl
£ o i i &,
= e

Kiss Of Death

JIM BRICKMAN

JADAKISS

S‘ﬁder-Ma_n 2

ARTIST

3 FANTASIA I Believe J
""' MAROON5 _ Thislove o
.E MARTINA McBRIDE _This One's For The Girls.

TOBY KEITH Whiskey Girl

Q. B 1 Fogale

o) JUNIOR JACK FEAT. ROBERT SMITH__ DaHyppe  _

' GEORGE MICHAEL Amazing

e P
)
GEORGE MICHAEL _Amazing o

== = " me

USHER FEAT. LIL JON & LUDACRIS _Yeah! ___

MARC ANTHONY Ahora Quien st

e it S P

HOOBASTANK The Reason o
Slither

VELVET REVOLVER

Confessions Part |1 e
g ‘ﬁ}:‘wm;f u.;..j

THE LORD OF THE RINGS: THE RETURN OF THE KING (FULL SCREEN 2TAPE EDITION)

§% i

S0 FIRST DATES (WIDESCREEN SPECI.

#

SO FIRST DATES

PS2 - RED DEAD REVOLVER

ARTIST

ERIC CLAPTON Me And Mr. Johnson

o &

SWITCHFOOT _ The Beautifu! Letdowr_i_

Somethin’ ‘Bout Love

FRED HAMMON‘_D

SOUNDTRACK 50 First Dates
- - mow— ‘J_-ﬁ'_?:‘i -

BEBEL GILBERTO Bebel Gilberto
4 F 5§ T ———— g2

Unpublished

No. 1 on this week’s unpublished charts

SEETHER pisclaimer "

DORA THE EXPLORER: SILLY FIESTA

THE METHOD PILATES: TARGET SPECIFICS

WWE: WRESTLEMANIA XX (3 DISC SET)
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Top of the News

7 Electronic Arts’“Madden NFL
2005” will feature music from
Green Day, Hoobastank, Yung
Wun and others.

8 Viacom awaits requlatory
approval for its $373 million
purchase of German broadcaster
Viva Media.

Music

11 The Beat: Starbucks is
distributing “We Are the Future,”
a CD of live performances by
Norah Jones, Andrea Bocelli,
Alicia Keys and others.

13 Legal Matters: The Sony-
BMG merger seems likely to
pass FTC muster.

14 Higher Ground: The BMI
Christian Music Awards honor
Steven Curtis Chapman, Bob
Herdman, Will McGinniss and
Mark Stuart.

16 Jazz Notes: Maria Schneider
releases her four-year project,
“Concert in the Garden,” exclu-
sively through her Web site.

STEVEN CURTIS CHAPMAN

JOSH GROBAN

17 Touring: Josh Groban’s
first headlining tour drives his
strong sales.

19 R&B: The BET Awards
wrap up with Beyoncé, OutKast
and Usher tied for most wins.
23 Latin Notas: Kike San-
tander elected chairman of the
Latin Academy of Recording Arts
and Sciences.

43 Beat Box: Martina Topley-
Bird flies solo on her Independiente
debut, “Quixotic.”

46 Country: Nashville non-
conformists the Warren Brothers
collect promotional momentum
for “Well-Deserved Obscurity.”

56 Studio Monitor: Ten-year-

old Argosy Console taps home
and digital studios.

QUOTE OF THE WEEK

® It’s nice to be in the Faith-and-Tim camp.
A couple of cuts a year keeps you in
cable TV and breakfast. ®

BRAD WARREN
Page 46

Global

59 “Watch Out!,” Alexisonfire’s
sophomore set, heats up the
Canadian mainstream.

61 Global Pulse: Phil Manza-
nera’s new solo set, “6PM,” briefly
reunites original members of
Roxy Music.

Programming

71 Tuned In: The Tube: Sam
Roberts’ “Hard Road” clip wins
three trophies at the MuchMusic
Video Awards.

Features
18 Boxscore
49 Billboard Picks
57 The Billboard BackBeat
57 Executive Turntable
60 Hits of the World
68 Classifieds
73 Charts
73 Chart Beat
73 Market Watch
86 The Last Word

MARTINATOPLEY-BIRD

58 Songwriters & Publishers:
American Roots Publishing
salutes Stephen Foster, Amer-
ica’s first songwriter, with a new
CD compilation.

Retail

51 The rebounding music
industry sees the promise of in-
store CD-burning kiosks.

52 The Indies: The Presidents
of the United States of America
set a distribution deal for their
new album, “Love Everybody.”
53 Retail Track: EMI, UMVD
turn up the heat on street-date
violators.

54 Home Video: Studios tap a
growing collectors market with
DVD special editions.

BEGINS ON PAGE 63

ARTIST & COMPANY INDEX
(SIGNIFICANT MENTIONS IN THE NEWS)
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Alexisonfire . ........... ... .. ... ., 59
Angela McCluskey . ............. ... ... ....... 43
CeliaCruz ........ ... 23
Chiely WG = « 230 oa 50 » 3 s 5wa s v = - S B 46
Fantasial s s o - s o B o o S e T ek 73, 80
IR Y 5™ 2oy v e biome s x aainie Aed 24« 40 i TaRT 5 7
lanWhitcomb . .......... ... ... ... ... ..... 58
Jadakiss .......... o o e 5 ) e s 503,073
1OSh GrODAN = 4 s e ea s s e mar Tl S e o) W 17
Maria Schneider . ....... ... ... ... ... ... ..., 16
MartinaTopley-Bird ......................... 43
Michael Cartellone .......................... 18
OZoMatlilg [l Sra s ke s ShiTs D e AUl i e e s AL 7
Presidents of the United States of America ......... 52
Quiney 0TS 5 via'sin s wae s 8t e dhssfdho tsine £h »alns 11
Roxy Music ................. ol e o avawe 61
SaAMIRODeNS" awuia b era v warh swsdion iy & R 71
Skillet . ....... .. ... R e, g e er o 11
Steven CurtisChapman ....................... 14
Warren Brothers .. .. ... 5 e Bem i pof NN 8 46

Company Page(s)
American Roots PublishingInc. ................. 58
Argosy Console Inc. ......................... 56
Country MusicTelevisionInc. ............ ....46,86
ElectronicArtsInc. ............ L R o e A A 7
Entertainment Distribution Corp. ................ 53
ENAC oty e 3 e PSR S -1os v o T TR ¥ A 59
Guatauba Productions ....... T U ohe ey MR e o Ol 23
Mushroom Music ........................... 62
Official UK.Charts Co. ... .................... 84
PricewaterhouseCoopers ... .................... 7
Provident Label Group ....................... 11
SeeiTickels!s Jois: ratasorets$hanm i n ¢ VR R e 17
Sony/ATV Music Publishing ... .................. 8
Starbucks Corp. ........ ... .. ... ..... 11,53
TBA Entertainment Corp. ........... <f% W% 78 TE - . 9
Telex CommunicationsInc. .................... 56
ViacomiInc. ................ AT 5 e 9 D RS 8
VivatonRecords . .......... ... .. ... .. ....... 46
Warner HomeVideo ......................... 54

www.billboard.com

e www.billboard.biz

www americanradiohictorv com

BILLBOARD JULY 10, 2004



www.americanradiohistory.com

8

Danny Strick
becomes
president of
Sony/ATV
Music
Publishing U.S.

TOP OF THE NEWS

BY SCOTT BANERIJEE

Electronic Arts’ “Madden NFL” franchise is best-known
for its bone-crunching game play. But to the music indus-
try, it is credited as the title that revs new hip-hop and
rock artists.

On July 1, the interactive entertainment software com-

‘Madden NFLL Keeps
Pumping New Music

It arrives on the heels of previous editions that boosted
songs from breaking bands like Jet and Good Charlotte, as
well as established acts like OutKast, Blink-182 and Bon Jovi.

This year's version features 21 new tracks from acts that
include Green Day, the Hives, New Found Glory, Hoobas-
tank, Midtown, Yung Wun and Franz Ferdinand.

Steve Schnur, worldwide director of music and audio
for EA, says his team carefully selected the song list after

= W
4 CHILDREN

RIAA record
labeling
champion

8 Stanley

1 Gortikov

{ remembered

2005" title, which hits shelves Aug. 12.

pany unveiled the in-game song list for its “Madden NFL

listening to more than 4,000 tracks.

ing to research firm the NPD Group.

Hoobastank contributed music to
Electronic Arts’ ‘Madden NFL
2005’ videogame.

“Madden NFL 2004” has sold 4.7 million copies, accord-

The Madden NFL Football franchise of videogames—
which includes 14 titles other than “Madden 2005"—has v
(Continued on page 72)

BY LEILA COBO

Multicultural, bilingual band
Ozomatli is no stranger to the
Billboard sales charts. Not surpris-
ingly, its June 22 release, “Street
Signs,” maintains the relationship.
The set debuted at No. 2 on the Top
Latin Albums chart.

What is surprising, however, is
that Ozomatli managed such a
strong showing with a release that
came out on an independent jazz
label, Concord Records, and received
zero commercial radio airplay.

The band and its label credit a

0ZOMATLI: LOS ANGELES’ MULTICULTURAL PARTY BAND

Ozomatli's
‘Street’ Heat

Concord Debut Lands At No. 2

marketing plan that goes beyond
the typical radio-focused strategy,
an aggressive pricing program
and a live show that attracts an
audience as diverse as the mem-
bers of the band and the music
they play.

For Ozomatli, it’s a vindication of
sorts. The imprint that originally
signed the group, Almo Sounds,
sold its deal to Interscope. That
label released 2001’s “Embrace the
Chaos,” which debuted at No. 1 on
the Top Latin Albums chart. How-
ever, the band didn’t think it fit on

(Continued on page 72}

By 2006, Music Biz Will Be In Shadow Of Videogames

BY ED CHRISTMAN

NEW YORK—The worldwide videogame busi-
ness will overtake the music industry by 2006,
according to the report “Global Entertain-
ment and Media Outlook,” issued by Price-
WaterhouseCoopers.

Last year, consumers worldwide spent
$30.5 billion on music, while videogame
enthusiasts paid out $22 billion for their
jones. But the latter industry is expected to
have explosive growth.

The study projects that the videogame busi-
ness will have a 20.1% compound annual

growth rate, or CAGR, through 2008, as com-
pared with music’s slim 2% CAGR. That pro-
jection will leave music with global revenue
of $33.7 billion at the end of 2008, compared
with $55.6 billion for videogames.

But it is in 2006 that the videogame business
will reach $36 billion, according to the study’s
projections, surpassing music sales that are pro-
jected to contract to $30.2 billion that year.

The study measured entertainment rev-
enue—including the movie, TV, radio, books,
sports, theme parks, newspaper and magazine
sectors—and found that consumers spent
$910.6 billion worldwide in 2003, with expec-

tations that the figure will grow at a 6.7%
CAGR to $1.26 trillion by 2008.

Add advertising revenue to the media cat-
egories, and the report places the global mar-
ket’s total revenue at $1.23 trillion last year
and projects growth at a CAGR of 6.3% to
$1.67 trillion by 2008.

Meanwhile, it projects that Europe, the
Middle East and Africa had combined music
revenue of $11.9 billion and will have a
slow CAGR of 1.8% to reach $13.1 billion
in 2008.

Regarding the global entertainment and
media business, the study projects that the

Asia/Pacific market will be the most robust,

U.S. MUSIC OUTPACING WORLD
The study broke out music by region. It
showed U.S. music sales at $11.9 billion in
2003 and growing at a 3% CAGR to reach $14
billion in 2008, which is still below the $14.6
billion the study measured for 1999.

with an 11.1% CAGR during the next five
years. But the music industry will be a weak
point, as the study says that the Asia/Pacific
region—which had $5.2 billion in music sales
in 2003—will experience a 0.4% CAGR to

(Continued on page 72)
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Canada Court:
ISPs Do Not
Owe Royalties

BY LARRY LeBLANC

TORONTO—Internet service providers
may not have to pay royalties to the
music industry for files downloaded
by their customers, according to a
June 30 ruling by the Supreme
Court of Canada.

The nine-judge court was unani-
mous in asserting that companies
providing access to the Web are
merely “intermediaries” in the
downloading process and are there-
fore not bound by Canadian copy-
right legislation.

The court decreed that as a gen-
eral rule the Canadian Copyright Act
does not impose legal liabilities on
ISPs, as long as they act as bona fide
intermediaries and have no input in
determining Web content.

The court’s decision did not,
however, rule against record com-
panies, artists and authors in Canada
getting paid for Internet transmis-

sions received in Canada.

The decision indicates that rights
holders could sue specific Web sites
that distribute their music without
authorization. This might apply
even to sites in foreign territories if
the users are Canadian-based. ISPs
could also become liable if they are
formally notified that a specific Web
site is violating the law and they
refuse to block access to it.

Paul Spurgeon, general counsel
of the Society of Composers,
Authors and Music Publishers of
Canada says the decision allows his
organization to go to the Canadian
Copyright Board for a tariff.

“The Supreme Court has clearly
stated that a Web site communicat-
ing from another territory into
Canada is a communication both in
that country and in Canada,” Spur-
geon says. “This paves the way for us
to go to the Copyright Board, albeit
only for Web sites and ISPs that are

ROBERTSON: LAW COVERS FOREIGN FILES

more than mere conduits. ISPs’ lia-
bility could be triggered if technol-
ogy or knowledge allows them to
know more.”

Brian Robertson, president of the
Canadian Recording Industry Assn.,
also argues that the decision con-
firms that communications that
travel across Canada’s border, and
are received in the country are sub-
ject to Canadian copyright law.

“If it is an illegal signal, it is also
subject to civil or even criminal
law,” Robertson says.

The case had been closely
watched in other nations because of
its possible impact on the recording
and computer sectors.

Allen Dixon, general counsel of
the London-based International

(Continued on page 72)

POWELL: CASE-BY-CASE EVALUATIONS

No FCC
Action On
Ownership

BY BILL HOLLAND

WASHINGTON, D.C.—Veteran
observers here forecast that the Fed-
eral Communications Commission

~ will not try to take the media own-

ership case—rejected in part by an
appeals court earlier this month—
to the Supreme Court.

They tick off a number of legal,
procedural and political reasons indi-
cating the commission will limp
along with its old rules in place until
after the presidential election.

(Continued on page 69)
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BY LARS BRANDLE
and WOLFGANG SPAHR

FRANKFURT—MTV executives
say they are confident regulators
will approve parent company Via-
com’s proposed acquisition of
German broadcaster Viva Media
within 90 days.

American media
giant Viacom con-
firmed plans for an out-
right takeover of its
loss-making Cologne-
based rival June 24.
The deal would create
one dominant music
TV company in Ger-
many. The proposed
deal—valued at 308.7
million euros ($373
million)—must now be
OK'd by local antitrust
authorities.

MTV Networks Europe would
manage the MTV and Viva channels
in Germany, plus Viva's operations in
Poland, Switzerland, Hungary and
the Netherlands.

“We don't believe that there are any
major {German regulatory] issues,”
MTV Networks Europe president/CEO

HANSEN: PROMISES
MOREVARIETY

Viacom To Buy
Viva Media

Brent Hansen says. “We’re only a
small player when it comes to the
overall youth TV market.”

Viacom will purchase the shares of
14 Viva shareholders who hold a com-
bined 75.8% stake in Viva. The two
largest shareholders are Time Warner
(30.6%) and Universal Music (15.3%).
The remaining Viva shares are floated
on the German stock
market. Viacom has
proposed purchasing
those shares for 12.65
euros ($15.33) eachin a
public-tender offer.

Separately, Viacom is
to acquire Time Warn-
er's 49% stake in Viva,
plus a joint venture
between Viva and the
U.S. company. The
price of that deal has
not been disclosed.

The new entity would
bring all of Germany’s most popular
music TV channels—MTV, MTV2 Pop,
Viva and Viva Plus—under one roof. It
would give Viacom dominance in con-
tinental Europe’s biggest market.

The enlarged group would “keep a
foothold” in Cologne and Berlin,

(Continued on page 72)

Strick New Sony/ATV
Music U.S. Prez

BY CHRIS MORRIS

Danny Strick sees his freshly
minted job as president of Sony/ATV
Music Publishing U.S. as a melding
of his experiences in the publishing
and label fields.

“My goal would be to take the
experience I've had working with
some very talented people at Mav-
erick Records and at Warner Bros.
Records and take that knowledge
and apply it to the

ness,” Hockman says. “We need to
be a much more proactive, cre-
ative entity. That’s why I think we
need to pay particular attention,
obviously, to the world’s largest
market.

“We’re very successful in Nash-
ville, where we have the biggest
country company and catalog, and
I wanted to start to replicate that on
the East and West Coasts of
America,” Hockman continues.
Strick will oversee

basic publishing prin-
ciples,” Strick says.

At Maverick, where
he had served as a sen-
ior A&R executive since
2000, Strick signed p
Michelle Branch and |}
worked with Alanis
Morissette on her cur-
rent album, “So-Called
Chaos.”

Before joining the
label, he had a long
career in publishing.
He was president of
BMG Songs, BMG
Music Publishing’s U.S.
division, from 1996 to
2000. He joined the company as
VP/GM in 1989.

In his new role, Strick, who will
be based in New York, reports to
David Hockman, the London-based
chairman of Sony/ATV Music Pub-
lishing who joined the firm last year
(Billboard, Sept. 6, 2003).

“Since I joined the company in
September, I've been looking at
ways to improve its effective-

BY GEOFF MAYFIELD

LOS ANGELES—G-Unit/Interscope
rapper Lloyd Banks is set to bow at No.
1 on next issue’s Billboard 200, as the
chart’s top slot continues to be a
revolving door.

In 2004, Usher’s “Confessions”
(LaFace/Zomba) and Norah Jones’
“Feels Like Home” (Blue Note) led the
chart for nine and six weeks, respec-
tively, but Banks’ “The Hunger for
More” is expected to be the list’s sixth
No. 1 title in as many weeks. Number
crunchers say the set will move 425,600
t0 440,000 units for the week, based on
first-day sales reported by retailers.

The fourth album by Cash Money/
Universal rapper Lil’ Wayne and the
fifth by Atlantic R&B siren Brandy
are in a tug of war to be next issue’s
second-highest bow. Give the edge
to the former’s “Tha Carter.” One

STRICK: LOOKS TO
BROADEN ROSTER

S ALOOK AHEAD =
Banks Hungry For No. 1 Bow

all Sony/ATV U.S. oper-
ations, with the excep-
tion of Sony/ATV Music
Publishing Nashville,
which Sony/ATV Nash-
ville president/CEO
Donna Hilley will con-
tinue to run.

While Sony/ATV’s
writer stable includes
L | such contemporary
talents as John Mayer,
Destiny’s Child, Sys-
tem of a Down and
Marc Anthony, Strick
has a clear mandate to
bolster the company’s
signings.

He says, “The key for me is to
provide some leadership in that area
and reinvigorate the roster—per-
haps broaden it beyond the artists
that they’ve signed through the
label relationships.”

He will also emphasize the mar-
keting of a formidable cache of
Sony/ATV-owned and -administered
copyrights and catalogs by writers

(Continued on page 85)

prognosticator says 135,000 copies
for him and around 115,000 for
Brandy’s “Afrodisiac.” Another says
both have a shot at 150,000 units.

The Cure’s self-titled set (Geffen/
Interscope), its first album of new mate-
rial since 2000, has a shot at the top 10
in the range of 65,000 to 75,000 units.
Included in that number will be fewer
than 1,000 that were ordered through
Ticketmaster with concert tickets sold
over the Internet, sources say.

Breaking Benjamin’s second
album, “We Are Not Alone” (Holly-
wood) and Rush’s “Feedback” (Atlan-
tic) are each targeted to make the top
20. Both albums are projected to have
a shot at hitting openers in the range
of 50,000 copies.

That number, 50,000, is also pre-
dicted for first-week sales on “Dreams”
(RCA), the single by “American Idol”
finalist Diana DeGarmo.
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THE WEEK IN BRIEF

The Senate passed two important pieces of anti-piracy legislation June 25
that will help federal prosecutors bring copyright-infringement lawsuits
that carry civil and criminal penalties. The Protecting Intellectual Rights
Against Theft and Expropriation Act (S. 2237) was introduced last March
by Sens. Orrin Hatch, R-Utah, and Patrick Leahy, D-Vt. The bill would
allow the Department of Justice to bring civil copyright-infringement
cases. Currently, the department may only bring criminal prosecutions.
The Senate also passed the Artists’ Rights and Theft Prevention Act (S.
1932), introduced in November 2003 by Sens. John Cornyn, R-Texas, and
Dianne Feinstein, D-Calif. That bill would allow for civil actions against
piracy of prerelease works. The bills now head to the House of Representa-
tives for approval. BILL HOLLAND

William Hein has been named president of Ryko Label Group, according to
sources. For the last two years, Hein has been president of Ryko’s DVD divi-
sion. He replaces Joe Regis, who sources say will remain at Ryko in an as-
yet-undetermined capacity. Billboard could not reach Regis for comment.

Hein and Regis have a long association. In 1992, they co-founded Rest-
less Records, whose catalog Ryko acquired in 2002 after the label ended a
five-year relationship with film/TV producer Arnon Milchan’s New Regency
Productions. With the purchase of Restless, Regis was named president of
Ryko Label Group, which also includes flagship label Rykodisc, Hannibal,
Gramavision and Tradition.

From the early '80s through 1991, Hein was chairman/CEO of Enigma
Entertainment. He headed the Internet entertainment company Enigma
Digital from 1999 until Clear Channel Entertainment bought it in 2000. In
his new role, Hein, who reports to Ryko chairman/CEO Sam Holdsworth,
will be based in New York, where Ryko Distribution is also located.

CHRIS MORRIS

The acquisition of entertainment/management firm TBA Entertainment by a
company controlled by Irving Azoff, Robert Geddes and JHW Greentree
Capital has been completed. Billboard.biz first tipped the news of the poten
tial purchase in February.

Azoff later told Billboard that the TBA Entertainment acquisition could
be just the beginning for him and his partners (Billboard, April 24). Geddes
is a veteran entertainment executive. Investment firm JHW Greentree Capi-
tal is an affiliate of Whitney & Co. of Stamford, Conn.

Under the deal, Azoff and his partners acquired TBA's stock for cash con-
siderations totaling approximately $6.15 million. The transaction, described
as a “definitive merger agreement,” takes the publicly traded TBA private.

Geddes assumes the post of CEO. Azoff and Mike Stone, managing part-
ner of Whitney & Co. and of JHW Greentree, are co-chairmen. Azoff contin-
ues as chairman of his Azoffmusic management company. TBA founder and
chairman Thomas “Jock” Weaver will serve as consultant during the transi
tion and then is expected to leave the company.

TBA produces concerts and entertainment for fairs, festivals and corpo-
rate events, as well as such sponsor-driven activities as the Fruit of the
Loom Country Fest and Hard Rock RockFest. It also manages a number of
acts including Brooks & Dunn, CeCe Winans, Jaci Velasquez and 4Him

RAY WADDELL

A majority of Americans believe the music industry should not sue people
who illegally download music from the Internet. So say the results of a new
survey by FindLaw released June 29. According to the survey, conducted by
research firm Ipsos, 56% of adults oppose the lawsuits and 37% support
them. The survey found that opposition to the lawsuits was much higher
among younger people. Opposition to the lawsuits was also higher among
people with lower incomes. One thousand adults were surveyed, with a mar-
gin of error of plus or minus 3%. The poll comes a week after the Recording
Industry Assn. of America filed suit against 482 alleged infringers.

BILL HOLLAND

Metallica and Jet are among the acts scheduled to make guest appearances
on Fuse’s new “Daily Download” series, which premiered June 28. The
daily music-countdown show is based on the most popular legal music
downloads in the United States, according to data culled from Nielsen
SoundScan, the iTunes Music Store and Napster. Fuse will offer some of
the music featured on the program as free downloads at fuse.tv (Billboard,
April 24). Tower Records and online greeting company Blue Mountain will
provide the downloads. CARLA HAY

For the latest breaking news, go to billboard.biz.

Stanley Gortikov Dies

Ex-RIAA Chief Moved Group To D.C., Weathered PMRC Storm

BY BILL HOLLAND

The man credited with bring-
ing the Recording Industry Assn.
of America into the modern era
has died.

Stanley M. Gortikov led the trade
group from 1972 to 1987. He died
June 24 of natural causes at his Brent-
wood, Calif., home. He was 85.

Gortikov moved RIAA headquarters
from New York to Washington, D.C., in
1986 to increase its profile among the
nation’s policy-makers. He was the last
RIAA chief to come to the job with
record company executive experience.

Before Gortikov’s tenure, the trade
group rarely focused on Washington.
It formed in 1952 to help standard-
ize playback methodology for high-
fidelity LPs and set in place the gold
record certification program.

Gortikov is remembered for his low-
key, courtly manner. He guided the
industry through controversy in the
mid-'80s, when federal lawmakers and
such groups as the Parents Music
Resource Center criticized labels for
releasing records with explicit lyrics.

THE CAPITAL YEARS

The debate over lyrics and artistic
freedom resulted in a now-famous
1985 hearing before the Senate Sub-
committee on Communications.

Gortikov argued that proposed rat-
ing systems were unworkable and that
the great majority of the industry’s
releases promoted positive values.

Recording artists invited to the hear-

ing, notably the late Frank Zappa,
called any content-based rating system
tantamount to censorship.

In November of that year, Gortikov’s
RIAA reached a compromise. Member
companies agreed to print a generic
label on the covers of records with

STANLEY M. hUH'I'IHU:'H'

potentially objectionable lyrics.

“He was a real gentleman in every
sense of the word,” former RIAA chair-
man/CEO Hilary Rosen says. “He took
some hits on the decision to include a
parental advisory warning. But looking
back on it now, the truth is, the parental
advisory [sticker] helped the industry
over the years to be able to respond to
subsequent attacks on content.

“Stanley loved the record business,”
Rosen continues. “He was the one who
really built the RIAA into an institution
that the companies could rely on.”

Gortikov will also be remembered
for his efforts to ensure that law-

makers drafting the 1976 Copyright
Revision Act retained protections for
sound recordings.

He led the RIAA’s early outreach to
law enforcement with an eye on crack-
ing down on counterfeiting and piracy.

“Piracy was an abiding concern for
Stan, to the point of making it a moral
issue,” says Jason S. Berman, chair-
mar/CEO of the International Federa-
tion of the Phonographic Industry.

Berman made an ironical point of
saying he was answering his cell
phone in the middle of an anti-piracy
meeting—17 years after Gortikov
began raising the issue. “He was con-
sumed by it.”

Gortikov strongly criticized the
practice of home taping, saying that
rampant copying would kill sales.
However, unlike Hollywood studios in
the Betamax case, the RIAA never ini-
tiated a legal challenge to taping dur-
ing the analog era.

Gortikov also fostered efforts to
increase the number of black execu-
tives in the music industry.

RIAA president Cary Sherman first
worked on RIAA issues as a young out-
side counsel during Gortikov's tenure.

“The music community has suffered
a profound loss with the passing of
Stan,” Sherman says. “He was a potent
and passionate voice for the record
industry for more than 15 years—an
indefatigable champion of free expres-
sion and copyright, diversity and
human values.

“Beyond his enormous professional

(Continued on page 85)

Clear Channel Sued Over Stern

BY BILL HOLLAND
and BRAM TEITELMAN

The same day that syndicated morn-
ing man Howard Stern announced
nine new affiliates, two companies asso-
ciated with his show sued Clear Chan-
nel Communications for $10 million.

The suit was filed in U.S. District
Court for the Southern District of New
York June 30 by One Twelve, a New
York outfit that provides Stern’s man-
agement services, and Infinity Broad-
casting East, the Federal Communica-
tions Commission licensee of WXRK,
the New York radio station where the
show is produced. One Twelve is an off-
shoot of the Don Buchwald & Associ-
ates talent agency.

The two companies charge that
Clear Channel, the nation’s largest
radio station owner, broke contracts it
had to air the Stern program in six
cities and therefore violated license
agreements.

STERN: SHOW ADDS NINE AFFILIATES

One Twelve and Infinity accuse Clear
Channel of wrongfully failing to notify
them that the show was being dropped
as required by terms of the contracts.
They also charge that they are owed
license fees.

The complaint also takes a swing at
Clear Channel chairman/CEO Lowry
Mays for violating its licensing terms

in order to pacify and curry favor with
federal lawmakers.

The suit states, “On Feb, 25, 2004,
one day before its CEO was to testify
before Congress regarding proposed
legislation that would have increased
penalties for ‘indecent’ broadcasts,
Clear Channel, without any prior
notice to or consultation with licen-
sors, publicly announced that it would
exercise a right it did not have under
the license agreements: indefinitely to
‘suspend’ broadcasts of the programs.”

Clear Channel, facing complaints
from federal regulators for indecent
programming of on-air talent, dropped
Stern in February from stations in
Florida, California, Pennsylvania, New
York and Kentucky.

“Howard Stern is the only one who
has broken the law,” Andy Levin, Clear
Channel executive VP/chief legal offi-
cer, said in a statement. “His contract
explicitly requires his show to comply

(Continued on page 83)
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Technology Makes Music Flashier, But It Lacks Fire

Less Noise, More Soul

f you want to make God laugh, it has
been said, tell her your plans. We live in
an era when, as no one need be reminded,

many assumptions have come into question.
These are most clearly on display in the geo-
political realm. But the music industry has
also hit some areas of turbulence.

Didn’t the arrival of digital technology
herald a new era of aural improvement
(with attendant sales) comparable to the
leap represented by the vinyl record over
the wax cylinder?

Wasn't it safe to assume that a growing
population would imply an expanding uni-
verse of consumers? And wouldn’t the
deregulation of media ownership better
serve the free market?

How’s that working out?

John Lennon had it right: “Life is what
happens to you while you're busy making
other plans.”

And so, having taken a few steps into a
new millennium, there seem to be more
questions than answers, more pesky con-
tradictions and a need for fresh thinking.

The contemporary era is characterized by
an ability to make better and better repre-
sentations of less and less substance.

Indeed, it is increasingly possible to con-
struct musical production so perfect it lacks
the beauty, intrigue and welcome seduction
of mystery. Imagine the number of genre-
defining songs that simply would not sound
like themselves if they were produced today.

The current assumption. obvious on its
face, is that anything that is recorded will
be a better representation of the original
performance if it is captured on technically
sophisticated {read digital) equipment.

In a visual context, according to this
logic, the original episodes of “The Twilight
Zone” would have been improved if they
had been shot in color.

The truth is, they would not be better.
Because what is at work here is something
that does not fall within the purview of
schematics alone. Rather, it’s about feel.

Music faces the same unavoidable
question: It’s better production, but is it
better music?

Today, it is possible to establish a groove,
throw in a clever hook, maybe sample some-
body else’s idea from a while back, subject
the resultant constituent elements to a
tsunami of processing and then reassemble
the various pieces like so many Legos via

By David Flitner

the ubiquitous Pro Tools. It’s catchy, it
pumps and pulses through one’s speakers—
and is shortly thereafter forgotten.

Why? Because, as Gertrude Stein so
indelicately put it, there's no there there.

It’s just product; shimmering, enticing
confection. Gotta have it. And then, a few
months later, you're asking: Now, what was
the name of that act again?

Eventually, the accountants at the labels
report depressed sales, the executives strug-
gle to make sense of fickle consumner tastes
and industry lobbyists and lawyers are left
to make accusations about piracy. Copy-
right infringement is, clearly, a legitimate
and compelling problem. But the larger
problem is not going away if the conversa-

tion ends there.

No one should labor under the illusion
that there are great quantities of great
music heing made at all times. There are
rhythms to these things, an ebb and flow.
And it serves no purpose to rail against cul-
tural and creative moods.

Still, we are in a time when the sound-
track to “O Brother, Where Art Thou?” can,
by the simple force of its eloquence, be
embraced by a mass audience that no major-
label executive could have anticipated.

It is a moment when technological won-
ders are available to a craftsman of the
stature of mastering engineer Bob Ludwig
to bring refinement and integrity to the pro-
duction of music, all in service of the song.

Back when the Beatles were exploding
across the American cultural landscape,
Arkansas Democratic Sen. J. William Ful-
bright said: “We must dare to think about
‘unthinkable things,” because when things
become ‘unthinkable,’ thinking stops and
action becomes mindless . . . we must
think and talk about our problems with
perfect freedom.”

We are talking about the music that,
after 40 years, carried Paul McCartney to
Red Square and the welcome of a former
officer of the KGB.

This is music that can change the world.

The minds, the hearts, the voices, the
tools: They’re all available. And there are
millions of souls out there, loving, danc-
ing, struggling with life and pain and
hope, all waiting to hear something redo-
lent of what is good and enduring about
the human spirit.

Our allotment of time and energy is so
small. Let’s get to work.

David Flitner composes and records with the
band Thinline in New Hampshire.

Where Are The Black Musicians?

I own an independent record company,
and 1 have a problem with the recording
industry in the United States leaving
black musicians out of the recording mix
90% of the time.

When you see black performers on TV,
90% of the time they’re performing with
a DJ or a tape of recorded music. But
when you see white artists, they have real
instruments 99% of the time.

In addition, white artists don’t sample
other people’s music. The white artists

are allowed to create new music, even
though most of the time it’s inspired by
black blues and soul musicians/performers
in the first place.

It makes the white performer/artist
look and sound great. There’s nothing
wrong with that; that’s how it should be.
But it should be like that for all perform-
ers, regardless of their color.

You very seldom hear new black origi-
nal music anymore. It’s sample this,
sample that. Black people/musicians

have just about lost their musical soul.
One factor that contributes to this is
that there are virtually no musical
instruments distributed in the black pub-
lic schools throughout the United States
—a majority of music programs have
been cut. Thus, there’s a very low per-
centage of black youths learning how to
play instruments in public schools.
James Wright
aka Jay-Double-You
Atlanta

Does something make you jump and shout? Write a letter to the Editor! Mail to Ken Schlager, Executive Editor, Billboard, 770 Broadway, 6th Floor, New
York, N.Y., 10003, or e-mail to letters@billboard.com. Include name, title, address and phone number for verification. Letters should be concise and may
be edited. All submissions published shall become the sole property of Billboard, which shall own the copyright in whole or part, for publication.
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Four years in
the making,
Maria
Schneider’s
new set makes
its bow online

Jones, Starbucks
Plan For ‘Future’

Starbucks Coffee is the exclusive
North American distributor for the
“We Are the Future” live concert
disc out July 2.

The 12-track set features perform-
ances from Carlos Santana, Norah
Jones, Andrea Bocelli, Alicia Keys,

It is available in more than 4,000
Starbucks locations, as well as on
starbucks.com.

In addition to donating 100% of
the purchase price, Starbucks paid
for the manufacturing of the disc
and will promote it with ads in

The New York Times

. [

By Melinda Newman

mnewman@biilboard.com

and Entertainment
Weekly as well as in a
number of large-mar-
| ket alternative week-
lies, says David Brew-
ster, director of Hear
Music at Starbucks.
“Our primary func-
tion was to launch this
project in a nouvelle
way, and Starbucks was
it,” says Scott Painter,

Josh Groban and others captured at a
May 16 charity concert in Rome.

The concert and CD benefit Quincy
Jones’ We Are the Future foundation,
which is working with Rome-based
Global Forum to create children’s
centers in war-torn countries.

Jones tells Billboard he started the
foundation because “celebrity is a cur-
rency, and you have to know where to
spend it. Doing nothing is no longer
an option. It’s about building bridges
back to the rest of the world. It's no
joke what's going on out here.”

The CD sells for $12.95 in the
United States and $16.95 in Canada.

executive director at
WATF. “For a new charity foundation
that doesn’t have the brand aware-
ness that a longstanding one has, we
recognize that being part of the popu-
lar culture through a company like
Starbucks is an integral piece of
establishing who we are.”

The exclusive with Starbucks ends
Aug. 3, at which point Painter says
the foundation will announce fur-
ther U.S. distribution plans poten-
tially through “online initiatives and
corporate partnering.”

Outside the States, Painter ex-
pects distribution to go through
more traditional channels, although
no plans are definite. The foundation
is also considering tailoring the CD
for each territory.

WATF's goal is to raise $25 million
this year to fund six youth centers.
Painter says that through the concert
and private donations, “we’re already
a third of the way there.”

Starbucks hopes to raise an addi-
tional $1 million through CD sales.

Painter expects the concert to
become an annual event. “Twenty
years ago, [Jones’ brainchild] ‘We Are
the World’ defined a generation,”
Painter says. “This is much more
about creating not just a moment but
a mission, a recurring platform for
communicating the themes that chil-
dren are victims of war and we need
to do something.”

DISNEY DEALS: Buena Vista Music
Group has inked a deal with singer/
actor Jesse McCartney.

Angela
McCluskey
steps out on
Leod her own, with
4 debut disc ‘The
" Things We Do’

Majors Turn To Christian
Acts For A&R Inspiration

BY DEBORAH EVANS PRICE

NASHVILLE—Independent record companies have long
served as farm teamns that provide major labels with a fresk
crop of talent. But lately mainstream A&R execs are look-
ing to the Christian community as the breeding grounc
for the next big tking.

to a wider audience. The majors have become aware that
there are bands out there in this [Christian] marketplace
that are doing very, very well.”
Scoring deals with mainstream labels isn’t a new phe-
nomenon for Christian artists.
Amy Grant started the trend in the '80s when she con-
tinued to record for Word’s Myrrh imprint

Sparrow Records band Switchfoot had
established a following before inking a deal
with Columbia. A-dent Records act Skillet
now has a mainstream deal with Lava. And
in the wake of MCA's merger with Geffen,
which resulted in Pillar leaving MCA, the
quintet is again entertaining offers from
several major latels while remaining on
Flicker. Additionally, major labels are cou:t-
ing at least two other Christian acts.

“Mainstream labels have picked up on
the fact that some of these bands, particu-
larly ones that have developed as a band in
the summer camp or youth group culture,
come into their first record with a signifi-
cant amount of support,” Provident Lahel
Group president/CEO Terry Hemmings
says. “They aren’t as dependent on a mainstream hit to
get sales. They have a fan base out there that rallies around
them immediately.”

When that base rallies, sales surge. “We have always
looked for bands that have fan bases,” Lava senior VP Andy
Karp says. “Skillet’s last record had sold zbout 125,000 . . .
Any time you find a band that [has] a base like that, it cer-
tainly makes it scmething more appealing to majors . . .

KARP: SEES MORE POTENTIAL

while inking a deal with A&M. Others have
followed, most notably Squint Entertain-
ment’s Sixpence None the Richer, which
began in the Christian market before
reaching a mass audience with the single
“Kiss Me.” (The group recorded for Reprise
before disbanding earlier this year.)

ForeFront Records’ Stacie Orrico was
hand-picked by Virgin Records president
Matt Serletic to receive a push to the main-
stream market. Jars of Clay, PO.D., Evanes-
cence, Lifehouse and other bands have
roots in the Christian community, while
members of bands such as Creed have also
been open about their faith.

“Their eyes have been opened and
they’re making moves,” Charlie Lico, pres-
ident of Nashville-based CL Entertainment, says of major-
label execs. “The kids that are buying these records are
the same kids. They listen to general-market radio and
they buy their records [at] both general market and CBA
[Christian Booksellers Assn. retailers]. We're dealing with
the same audience.”

The professionalism Christian acts develop through tour-
ing is another appealing factor. Q Management president

The pact extends beyond the tradi- It just increases tae potential that you can take the band (Continued on page 15)
JONES: PUTS ‘CELEBRITY CURRENCY'TO USE (Continued on page 12)
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tional record deal. According to
BVMG, it will also participate in pub-
lishing, touring, merchandising and
endorsements.

McCartney, a former member of
boy band Dream Street, stars on the
new WB series “Summerland.”

His label debut will come out Sept.
28 on Hollywood Records/BVMG.

BVMG has at least one other act
on its roster who has made a multi-
faceted deal with the company.
Hollywood Records’ Polyphonic
Spree inked a deal last summer with
the company that included giving
BVMG a piece of the Spree’s touring
revenue (Billboard, June 21, 2003).

BULLY PULPIT; Bullygoat Records has
signed New York rock band Blood-
simple. Mudvayne vocalist Chad Gray
runs Bullygoat, which Warner Bros.
Records distributes. This is Bully-
goat’s first signing.

Bloodsimple last year opened for
Mudvayne—which remains signed to
Epic—as well as for Life of Agony,
Biohazard, Anthrax and Clutch.

Bloodsimple is recording its label
debut in Vancouver with producer
Gggarth Richardson.

STUFF: The Rape, Abuse & Incest
National Network will herald its
10th anniversary with the release of
“For the Next X: A Benefit CD for
RAINN.”

The charity CD, out July 27, will
include tracks from a number of acts,
including RAINN founding member
Tori Amos, Matchbox Twenty,
Michelle Branch, the Indigo Girls
and Ben Jelen.

The disc can be preordered at
rainn.org for $9.99. The price rises to
$12.99 the day of release. According
to RAINN, 100% of the proceeds go to
the organization.

Christina Aguilera is working on
two new albums, according to a post-
ing on her Web site.

The singer, who canceled her sum-
mer tour to rest her voice, is writing
and recording a pop album and a sec-
ond Spanish-language disc.

No word on the direction for the
music, but Aguilera states in her
posting that “I'm flirting with kind of
this old-Hollywood feel.”

Her last RCA album, 2002’s
“Stripped,” has sold 3.7 million
copies, according to Nielsen
SoundScan.

GOING TO THE GO-GO: On Aug. 24,
Gibson Guitar will host Gibson a Go
Go—L.A. Rock Show at the Whisky
in Los Angeles.

The evening, which will include a
performance by Atlantic act Shine-
down, will serve as a showcase for a
number of unsigned acts that will
compete for an opening slot on
Shinedown dates as well as for Gib-
son gear and other prizes.
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FTC Unlikely To Intervene In Sony-BMG Merger

This issue’s column was written by
Billboard Washington, D.C., bureau
~hief Bill Holland.

The Federal Trade Commission
will soon get its chance to decide
whether to challenge the merger of
the recorded-music divisions of
Bertelsmann AG and Sony Music
Entertainment.

Sources here forecast the merger
will probably pass muster at the FTC,
which reviews potential entertain-
ment business combinations under
federal antitrust guidelines.

On June 17, European Union
competition commissioner Mario
Monti, after a six-month probe of
the betrothed corporate couple,
found that the evidence of possible
price collusion and market domi-
nance was not solid enough to
block the venture. He is expected to
recommend in favor of the union
(Billboard, June 26).

Sources say FTC action—if any—
will begin this month.

The FTC typically does not closely
review mergers that already have
received EU approval, antitrust
experts in Washington say. The sense
is that the EU’s decisions are

informed by a detailed examination
of companies’ business operations.

“The EU is very transparent about
what it does,” says Bert Foer, presi-
dent of Washington, D.C.-based
American Antitrust Institute. “So
there’s prabably a very detailed expla-
nation of its decision available.’

They also say that unless the
agency—which operates under the
pro-business Bush administration—
finds new evidence of collusion that
the EU overlooked, the Sony-BMG
marriage will proceed.

Any chance of FTC action is fur-
ther dimmed by its pending change
in leadership. The commission will
lose its chairman, Timothy Muris,
this summer. His successor, Deborah
Majoris, a veteran antitrust official at
the Department of Justice, has not
yet been confirmed.

Other factors are subject to inter-
pretation. One source suggests the
merger could skirt FTC scrutiny
because it is being positioned as a
partnership rather than a new corpo-
ration. As such, it might not trigger a
30-day review under the Hart-Scott-
Rodino Antitrust Improvement Act
that established merger notification.

But Foer says that the FTC could

still step in. “Whether or not it’s a
partnership does not preclude a
review,” he says.

An FTC spokesperson, speaking of
general commission guidelines,
agrees. “There are certain exemptions
for filing under Hart-Scott-Rodino,
but that wouldn’t prevent the FTC

Legall

Matje;sm

from initiating an investigation.”

Foer says that given the current
political climate, it is unlikely the
FTC will intervene. “The further con-
centration and consolidation of
media is going on everywhere, and
the government is doing nothing to
stop it,” he says. “In fact, government
is doing its best to promote it.”

What’s more, the proposed
merger is no longer on congres-
sional radar and, in fact, has tacit
Senate approval.

In November, Sen. Mike DeWine,
R-Ohio, chairman of the Senate
Antitrust Subcommittee, announced
plans to hold an oversight hearing on
the merger.

However, a spokesman for the
Ohio Republican tells Billboard, “The
senator was going to call a hearing
because of other merger proposals
circulating at the time.”

But those deals never panned out.
“Now [DeWine] no longer believes it
is necessary to look at the Sony-BMG
deal,” the spokesperson says.

The FTC does not comment on
current investigations, but Billboard
senior writer Ed Christman reports
that the commission has already
reached out to U.S. retailers for
their opinions.

It helps that the proposed joint
venture is limited to Sony and
BMG’s recorded-music business. It
does not include the companies’
music publishing, physical distribu-
tion or manufacturing divisions.
Sony’s recorded-music business in
Japan is also not part of the deal.

The merger, of course, would
reduce the number of major U.S.
record companies from five to four.
Currently, those five companies

create, distribute or manufacture
about 90% of the recorded music
in America.

in 2003, Sony alone posted a
13.2% worldwide market share; BMG
was at 11.9%, according to figures
from the International Federation of
the Phonographic Industry. Univer-
sal Music Group was No. 1 world-
wide at 23.5% but would be No. 2 in
a post-merger world.

In the United States, BMG had
15.4% of the market last year,
according to Nielsen SoundScan;
Sony had 13.7%. UMG was No. 1
with a 28% share. A combined Sony
and BMG would have beaten UMG by
anose.

In America, first-half 2004 fig-
ures show that BMG is up to a
16.8% share, while Sony is at
13.8% of the market. UMG leads
the pack of five with 28% but again
would drop to No. 2 if the merger
goes through.

The combined company would
also be the king of catalog. Sony and
BMG’s vaults contain approximately
2 million recordings—from recent
hits to more heritage recordings
from the past century—which is
more than any other company.
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It's ‘Feel Good’ Time For
BMI's Christian Writers

Steven Curtis Chapman, Bob
Herdman, Will McGinniss and
Mark Stuart were named song-
writers of the year at the annual
BMI Christian Music Awards June
21 in Nashville.

Chapman, BMI's 2001 and
2003 Christian songwriter of the
year, was recognized for his hits
“All About Love” and “How Do |
Love Her.”

Stuart and McGinniss are mem-
bers of ForeFront band Audio
Adrenaline. Herdman, a founding
member of the group, came off
the road to run the band’s label,
Flicker Records. The threesome
were cited for Audio Adrenaline’s
hits “Ocean Floor” and “Pierced,”
from its Grammy Award-winning
album “Worldwide.”

“It feels good,” Herdman told
Higher Ground after picking up
his trophy. “We’ve been really
blessed. Songs are the reason we're
here. Audio Adrenaline’s live show

percentage of prize-winning
songs through its companies
River Oaks Music, Sparrow
Song and Up in the Mix Music.
Other multiple award-winning
publishers were Bridge Building
Music, Dwight

Johnson feels the song was
divinely inspired. “This truly is one
of those songs that was a gift,” he
tells Higher Ground. “Kim
Williams and I had an incredible
co-writer,” he says of the heavenly

Frye Music,
Flicker U.S.A.
Publishing, Lilly
Mack Music,
Peach Hill
Songs, Warner-
Tamerlane Pub-
lishing and
Zomba Songs.
The evening’s
hosts were Joyce
Rice, director of

Hgher |§#

By Deborah Evans Price
dprice@billboard.com

writer/publisher
relations, and Thomas Cain, senior
director of writer/publisher rela-
tions, both of whom are based at
BMI’s Music Row office.

Citations of achievement were
presented to 31 songs in five cate-

BMI recognized the top Christian songwriters and publishers during the annual
BMI Christian Music Awards June 21 at the company’s Nashville office. Pictured,
from left, are BMI director of writer/publisher relations Joyce Rice, EMI CMG
Publishing president Eddie DeGarmo, song of the year winner Joe Beck, song-
writer of the year Bob Herdman, “Three Wooden Crosses” writer Doug Johnson
and BMI executive VP Del Bryant.

keeps people wanting to come back
but. ultimately, it’s the songs that
connect with people.”

Joe Beck and Chad Chapin’s
“To Ever Live Without Me” was
BMI’s song of the year. It was
recorded by Avalon’s Jody
McBrayer for his solo album,
“This Is Who I Am,” and was pub-
lished by CEC Animal Music and
EMI CMG Music Publishing.

EMI CMG Music Publishing
was named Christian publisher
of the year, scoring six songs on
BMI's annual most-performed
list: “To Ever Live Without Me,”
“All About Love,” “How Do 1
Love Her,” “Song of Love,”
“Ocean Floor” and “Pierced.”
The publisher had the highest

gories: adult contemporary,
Christian hit radio, contemporary/
traditional gospel, rock and
Southern gospel.

A special award was presented to
Doug Johnson in recognition of
Randy Travis’ hit “Three Wooden
Crosses.” Penned by Johnson and
Kim Williams, the song has won
song of the year accolades from the
Academy of Country Music, the
Country Music Assn., the Christ-
ian Country Music Assn. and
Nashville Songwriters Assn.
International. Johnson received a
citation of appreciation that recog-
nized the song’s message, which
has “renewed faith in millions of
listeners around the world,”
according to the citation.

input. “We left the song the way it
came out. It has unconditional
love in it and forgiveness, and
there comes a time in all of our
lives when we need it.”

BMTI’s citations of achievement
are measured by feature broadcast
performances on U.S. radio and TV.
The eligibility period for the Chris-
tian Music Awards ran from Jan. 1,
2003, through Dec. 31, 2003.

For a complete list of winners,
see billboard.com/awards.

SIGNINGS: Floodgate Records has
inked a deal with Florida-based
group Forever Changed. The band
recently completed a 36-city tour
opening for such acts as Anathello,
Cool Hand Luke and the Violet
Burning. Forever Changed is
slated to enter the studio in Octo-
ber for a spring 2005 release.

Phillips, Craig and Dean have
signed a deal with INO Records
and are working on their 10th
album, “Let the Worshippers
Arise,” due Sept. 28. Nathan
Nockels will produce the project,
which will include new material
penned by the trio.

NEWS NOTES: Salem Communi-
cations will host the 14th annual
Celebrate Freedom concert July 3
at the South Fork Ranch outside
Dallas. Sponsored by Interstate
Batteries, the all-day event is free
to the public and will feature per-
formances by Steven Curtis
Chapman, Audio Adrenaline,
Warren Barfield, MercyMe,
SonicFlood, Point of Grace, the
Katinas, FFH, Jump5, Kristy
Starling, Anointed, NewSong and
Phillips, Craig and Dean. Last
year’s concert attracted more
than 200,000 people.

On Oct. 21, Chapman will
launch his 70-city All Things New
tour with supporting acts Chris
Tomlin and Casting Crowns.
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POLITO VEGA

H ANNIVERSARY

Billboard salutes Polito Vega with a
special anniversary tribute cele-
brating 45 years of success in Latin
radio. Join us in congratulating this
international  superstar on his
numerous career milestones and
the many more to come! Call today
to advertise in this exciting issue!

issue_date: August 7= ad close: July 13

Gene Smith 646.654.4616 « gsmith@billhoard.com
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SQNERENCE & AWARDS

In advance of the Billboard/AURN
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40]

R&B Hip-Hop Conference & Awards,
Billboard reports on the issues
confronting the rhythm nation in
2004. We provide a complete guide
to conference events and award
« finalists, plus we profile the top-
name honorees. Bonus distribution
at the conference & awards.

% AMERICAN LIRBAN
RADIO NETWORKS

issue date: August 7< ad close: July 13
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Zachary Kelm, who represents Skillet,
says the band is “a little more road-
worthy because they went through
those first three or five years of working
out the kinks. They know what works
for them live and what doesn't.

“It's not the same as signing a new
band that hasn’t been out on the road
and doesn’t know how to make their
music translate to the fans and make
that connection. When you have bands
like Skillet, Pillar, Switchfoot and PO.D.
that are really savwy with their fan base,
that connection is one that keeps them
out on the road. Who wouldn’t sign
that kind of band?”

Pillar lead vocalist Rob Beckley
agrees. “The industry doesn’t have the
money like they used to to develop
artists. They are going to look for a
band that is already developed and
already established. Bands like Skillet
and Pillar [have] been doing it for years.
We've played 1,500 shows, we know
what it takes to do a live performance,
so they definitely see that as a plus.”

WHEN TWO WORLDS ‘COLLIDE’

For an artist, having a mainstream
label lend major muscle is a great way
to advance a career. Lava added one
new track, “Open Wounds,” to Skillet’s
previously released Ardent album
“Collide.” The new set bowed May 25,
and the band is touring this summer
with Saliva.

“We believe our music is about a
message,” Skillet lead vocalist/princi-
pal songwriter John Cooper says. “The
more people who hear that message
the better. The message of ‘Collide’ is
about having faith when you're living
in a world that is only providing you
with fear.”

Skillet’s current single, “Savior,” is
gaining ground at rock radio. “We are
on over 50 rock stations so far, and peo-
ple have responded well to the song,”
Karp says.

Ardent’s Jody Stephens introduced
Karp to Skillet. “While there was some
great songs on other records, this was
the first time where the lyrics were
tight enough and the songs were solid
enough, so everything was kind of
palatable for the general market,”
Karp says.

But Karp is quick to add that it’s not
about “changing your message. It’s
more about making it subtle enough
that if people want to appreciate that
side of it, they can, but if they don't, it
doesn't necessarily push them away.”

IT ALL BEGINS WITH A SONG

The quality of the music is the major
attraction luring mainstream labels to
the Christian market. Several main-
stream executives, including EMI
Music North America chairman/CEO
David Munns and Columbia director of
A&R research Peter Visvardis, attended

this year’s annual Gospel Music Assn.
convention in April.

“Independent Christian labels have
been making better music in the last
several years,” Flicker Records GM Troy
Vest says. “Pillar is a perfect example.
“When they signed with MCA, it’s not
necessarily because they were a Chris-
tian band. It was great rock’n’roll [and]
very relevant to what is selling.”

Pillar remains on Flicker. Its June 15
release, “Where Do We Go From Here,”
debuted at No. 3 on the Top Christian
Albums chart and No. 74 on The Bill-
Hoard 200. The band is currently nego-
tiating with three major labels, but it
will also remain on Flicker, which isn’t

but the bias has lessened during the
past decade.

“There was definitely a stigma
attached to the Christian market that
came out of the '80s,” Karp says. “Once
Nirvana and Pearl Jam changed con-
temporary rock music, it seemed like
the Christian music was very much
caught in an '80s thing for a few years
beyond the general market.”

He credits acts like dcTalk and Six-
pence None the Richer with changing
attitudes. “Matt Slocum’s lyrics don’t
come off as preachy particularly,” he
says of Sixpence’s principal writer.
“They are very well-constructed. The
metaphors and imagery are as intelli-

PILLAR: NEGOTIATING WITH MAJORS BUT LOYALTO ~LICKER

waiting for a mainstream partner.
“We are already moving full force

ahead like this is a mainstream rock

release,” Vest says. “We shipped more
units outside of Christian retail than to
Christian retail. We are working active
rock [radio] ourselves. We are doing all
the things that need to be done on the
Christian side, but we are also being
very, very overt in treating this as a
mainstream rock record.”

It used to be difficult for a Christian
act to be accepted at mainstream radio,

gent as any good lyric writer anywhere

.. And with dcTalk, ‘Jesus Freak’ was
abig record in terms of [changing] my
perception of that market, because the
songs were great.”

When it comes to signing a main-
stream deal, Hemmings urges artists
to understand that commerce is the
new master. “It is more of a hit-driven
market on the mainstream side,” he
says. “If the act doesn’t have a hit
record, then [the labels| cut them. It’s
not for everybody.”
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Schneider Plants Her Own ‘Garden’
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SCHNEIDER: RECORDHMG 1S LIKE CHILD

BIRTH

For New York-based composer/
arranger/big-band leader Maria
Schneider, recording an album can
be an absolutely exhausting
endeavor. That’s one reason it took
her four years to deliver a new CD,
the self-produced and self-issued
“Concert in the Garden,” available
July 1 exclusively on her Web site
(mariaschneider.com).

“Every time I make an album, I'm
completely wasted,” she says. “I write
music that is complex and detailed,
then have to rehearse a large band
whose members are all on different
schedules. It seems like the torture
doesn’t stop. But it’s like having chil-
dren. Once they’re born, you forget
the labor pains and are ready to give
birth to another.”

“Concert in the Garden” is a com-
pelling and highly imaginative disc
that features the Maria Schneider
Orchestra negotiating her brilliantly
arranged twists and turns on three
long pieces. Each was commissioned:
the title work by the Kaye Playhouse
at New York’s Hunter College, the
three-part “Three Romances” by the
University of Miami School of Music
and “Buleria, Solea y Rumba” by Jazz
at Lincoln Center.

Featured soloists include gui-

tarist Ben Monder, pianist Frank
Kimbrough, flugelhornist Ingrid
Jensen and tenor saxophonist
Donny McCaslin.

“Improvisational music doesn’t
have to follow a template,” Schneider
says. “What I love about writing for
improvisers is how it makes for the
ultimate connection among people. |
put my music out unfinished. I need
the players to come forth to com-
plete it. That’s the beauty of jazz. It’s
a spiritual thing. God is

is powered by ArtistShare. “For me, it
has been just the opposite. I've made
connections with people and have
been able to sell them my scores as
downloads as well as provide pointers
on how to work with my music. It
makes for a good business model.”

JAZZ AWARDS: There was no red car-
pet outside of B.B. King’s Blues Club
and Grill June 15 in New York. But
inside, jazz royalty—including bassist

in the betweenness of
two people.”

Schneider opted to
release “Concert in the
Garden” herself for
several reasons. Even
though her three earlier
Enja studio albums—
“Evanescence” (1994),
“Coming About” (1996)
and “Allégresse” (2000)—
were critically acclaimed

Jozz
Noie_s,_

By Dan Ouglieﬂe

douellette@billboard.com

and afforded her expo-
sure in the jazz world, she lost money
on each. She figures she has a better
shot at a profit with the DIY method.
But she also wanted to reach out to
her fans.

“Everyone says the Internet is so
cold,” says Schneider, whose Web site

October 2004

6[/: _10111

&

iy

Seal ¢ Anita Baker * Isaac “Shaft” Hayes « Gerald Albright  Keiko Matsui
the O'Jays + Kindred * Unwrapped All Stars featuring Jeff Bradshaw
and Karen Briggs + Elito Revé y su Charango ~ Packages from $1039*

f:
Presented by }ﬂ z

It’s that time of year when the tide gets its groove back.

o

Toe Ot Cam o
The Ao b Fesnm

BERMUDA
music festival 2004

1.800.bermuda x 101 ~ www.bermudamusicfestival.com

iy

'S AIRWAYS Cnenivar

Bank of Bermuda &
riuv g

S irmony

SUTTHAMP LoN

*The above rate 1s based on 3 nghts accommodation at the Fairmont Southampton with non stop service from New York, Boston, Philadelphia, Baltimore or Washington D.C. via US Asrways through TNT Vacations. Other packages available.
Rate 15 per person and based on double occupancy Rate inciudes 3 mights accommodations at the Fairmont Southampton, roundtrip economy airfare, roundtrip airport/hotel transfers in Bermuda and 3 nights general admission tickets
(nctudes entrance only) to the Bermuda Music Festival taking place October 6 10, 2004 Travel must be booked by October 6, 2004, and travel is vahid October 7 - 10, 2004 for the 3 night package. Rates do not include per person charges
of US and international Government taxes. fees and surcharges of up to $70.20, PFCs of up to $18, or September Iih Security Fee of up to $10. and a $25 late booking fee for reservations made within 21 days. Rates may vary according
to date of departure, room type, and availability of airfare. Rates and promotion may change without notice and are subject to avantability. For new bookings only. TNT specials cannot be combined with any discount vouchers or promotions.

Ron Carter and pianist Cecil Taylor—
held sway at the eighth annual Jazz
Awards program, presented by the
Jazz Journalist Assn.

Attended by 550 musicians, jour-
nalists, photographers and industry
execs, the event, hosted by comedian/
activist Dick Gregory, included pre-
sentations of 40 awards voted on by
JJA members. The show featured per-
formances by guitarist Doug Wamble
and saxophonist Dewey Redman. The
highlight was Joe Lovane playing a
moving soprano saxophone in tribute
to Steve Lacy, who posthumously
won the straight-sax honors.

Cassandra Wilson was on hand to
pick up her top female vocalist award,
as were Roy Haynes (drummer of the
year), Maria Schneider (one each for
composer and arranger) and saxo-
phonist Sam Rivers (jazz reissue of
the year for his Blue Note disc,
“Fuschia Swing”).

Keiko Jones, wife of the late
drummer Elvin Jones, also attended
and spoke to the crowd. No-shows
included pianist Dave Brubeck, who
was awarded the Lifetime Achieve-
ment in Jazz prize, and saxophonist
Wayne Shorter, who scored musi-
cian of the year, top album (“Ale-
gria” on Verve) and best small-
ensemble honors.

Discretionary Awards were pre-
sented to members of the greater
jazz community, including pioneer-
ing guitarist Les Paul and legendary
recording engineer Rudy Van Gelder,
as well as to such high-level corpo-
rate benefactors as HIP Health Plan
VP Arthur Barnes and E-Trade CEO
Jarrett Lilien.

On June 21, the JJA presented an
auxiliary event in Los Angeles at the
Jazz Bakery, where pianist Horace
Silver and bandleader Gerald Wilson
also received Discretionary Awards.

ON DECK: On June 22 Concord Jazz
released tenor saxophonist Benny

Golson’s latest album, “Terminal 1.”

The CD features music inspired by
“The Terminal,” Steven Spielberg’s
new DreamWorks SKG film. In the
motion picture, Tom Hanks’ charac-
ter seeks an autograph from Golson,
who has a cameo appearance.

The National Endowment for the
Arts Jazz Master who composed clas-
sic jazz repertoire also receives the
retrospective treatment in late
August, when Mosaic Records reis-
sues the seven-CD set “The Complete
Argo/Mercury Art Farmer Benny Gol-
son Jazztet Sessions.” It is available
solely through mosaicrecords.com.

Rolling Stones drummer Charlie
Watts slips into one of his finely tai-
lored suits to play the jazz card again
with his Tentet for a double album on
Sanctuary Records. “Watts at
Scott’s,” a live outing recorded at
London jazz club Ronnie Scott’s, will
be released Aug. 24.

For her Telarc Records debut,
pianist Geri Allen returned to the
studio for the first time in six years
to record an album of originals and
standards. “The Life of a Song,” due
Aug. 24, marks the reunion of the
trio (Allen, bassist Dave Holland
and drummer Jack DeJohnette)
that backed vocalist Betty Carter’s
1993 album “Feed the Fire.” Allen’s
manager Ora Harris notes, “We all
felt Betty’s energy and spirit in
these sessions.”

Telarc VP of U.S. marketing Rob
Saslow says, “Geri Allen’s move to
Telarc signifies an important new
jazz signing for the label. She has
consistently demonstrated a bold,
authoritative approach that receives
deserved international attention and
critical acclaim. Geri's artistic vision
and conceptual abilities are unique
and exciting.”

THREE DOT LOUNGE: Several jazz aces
performed in a June 14 benefit con-
cert that raised $50,000 for the John
Kerry presidential campaign at the
New York Society for Ethical
Culture. The all-star aggregation
included vocalist Dee Dee Bridgewa-
ter, pianist Brad Mehldau, eight-
string guitarist Charlie Hunter, saxo-
phonists Michael Brecker and Joshua
Redman, tap dancer Savion Glover
with drummer Jeff “Tain” Watts and
trumpeter Nicholas Payton . . . Cana-
dian Broadcasting Corp. broadcaster/
producer Ross Porter has been named
president/CEO of Toronto’s CJRT
(JAZZ.FM91), Canada’s premier jazz
station . . . The nonprofit International
Assn. for Jazz Education and the
industry advocacy group Jazz
Alliance International have officially
linked arms in their common mis-
sion of furthering jazz awareness and
education . . . New on the book front
is “Jazzwomen” (Indiana University
Press), a collection of 21 interviews
with vocalists and instrumentalists
conducted by authors Wayne Enstice
and Janis Stockhouse.
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A Touring |\, (Vi (e

BY RAY WADDELL

In a summer where good news is
hard to come by, Josh Groban has
emerged as a breakthrough touring act.

As he preps a 28-date summer tour
that begins July 18 at the Sawis Center
in St. Louis, Groban has made the leap
from small venues to arenas and
amphitheaters with remarkable ease in
his first year on tour.

When the 23-year-old Groban began
his first tour in January in Boise, Idaho,
he had never performed more than a
few songs in a row live.

“I didn’t know what to fully expect,”
Groban says. “This was a trial by fire
to learn, first, who's in the audience
and, secondly, to see if I could put on
a full show, as well as to see if I liked
the road.”

Groban’s rapid rise on the road
results from a coordinated effort by
his agent {Gayle Holcomb at the
William Morris Agency), manager
(Brian Avnet), record label (Warner
Bros.) and promoter {Clear Channel
Entertainment).

“This is such a great story for our
business,” Holcomb says. “But outside
of his team, no one seems to know the
kind of business this guy is doing.”

BRAND-NEW HEADLINER

The kind of business Groban is
doing is impressive at any level, let
alone a first-time headliner. He
grossed almost $10.4 million and
drew 178,070 people during a 43-date
run of primarily theaters January
through May.

“We knew we had something, but
we had no idea it would be this big,
this quick,” Avnet says. “To every-
one’s credit, we've kept ticket prices
reasonable. People can get really
greedy in this business, and we
haven't done that.”

The summer run, like the earlier leg
that CCE promoted, is off to a strong
start. Among the venues selling well
are Boston’s Tweeter Center, where he
has sold 13,800 seats; Wantagh, N.Y.'s
Jones Beach Amphitheater, where
12,200 seats are gone; and Colorado’s
Red Rocks Amphitheater, which sold
out in two days.

CCE VP Nick Masters was an early

GROBAN: TOUR 15 ALREADY A SALES SMASH

believer in Groban. “Last summer we
offered him a long-term deal, which he
passed on,” Masters says.

Groban's handlers opted not to have
the artist tour in support of his first
album. “We wanted to build his base,”
Avnet says. “Gayle, Diarmuid [Quinn,
executive VP at Warner Bros.] and 1
took a look at the lay of the land and
decided to start him out small.”

A busy promotional schedule also
kept Groban from putting together a
tour last year. “We definitely contem-
plated touring, but scheduling-wise, it
didn’t work,” Quinn says.

As Groban prepped the release of his
second album, “Closer,” Masters says
the competition to promote his con-
certs increased. “We got the tour pri-
marily based upon our ability to mar-
ket it,” Masters says.

CCE'’s tour marketing components
include use of the company's database
to conduct direct marketing, an inter-
active e-card campaign that includes
concert presale opportunities, national
TV advertising and a wealth of local
marketing and press.

“We had interest from everybody,
but what intrigued us about Clear
Channel were the marketing ideas,”
Holcomb says.

Team Groban has long held weekly
meetings to strategize. Quinn says
agent and manager were involved in all
early marketing meetings, and when
CCE became involved, it, too, helped
plot the effort.

The fact that Groban is not a singles-
or video-driven artist changes the game
plan, Quinn says. “We don’t live and die
by those cycles, and consequently we

don’t approach touring the same as
mainstream artists.”

GREETINGS FROM GROBANITES

Fans, the most fervent of which are
known as Grobanites, responded.

“When we put tickets up [for the the-
ater tour], the shows went clean in
minutes; the most it took any of them
to sell out was 20 minutes,” Holcomb
says. Some arenas were added to the
first leg to supplement the theaters.

“I thought the epitome for me
would be [playing] those great the-
aters, and some of them I'd love to play
again and again,” Groban says. “But
the first time we pulled up to a hock-
ey arena, with those 10,000 seats,
everything just felt different. I walked

out of there on such a high.”

Groban will have an opening act
when he hits the sheds later this sum-
mer, primarily so he can take the stage
after dark with his two-hour show.

On-sales for the summer run were
coordinated among all parties. “We
[made] sure whenever we put tickets
up, we do it in conjunction with some
other event and do the advertising that
we would normally do for the album,”
Quinn says. “In this case, we knew we
would advertise on Mother’s Day, [CCE]
knew they would put a tour up and we
timed so it would work together.”

So when tickets for the summer run
went on sale, album sales spiked,
Quinn says. Sales also rise when
Groban performs in a market, he adds.

Road Novice Groban Grabs Crowds

“Closer” has sold 3.5 million copies
in the United States, according to
Nielsen SoundScan. His self-titled
debut has sold 4.1 million.

In the sheds, tickets will top out at
$75 for reserved, lawn tickets at less
than $30.

“We haven't even started the sec-
ond half of all of our promotions for
this tour,” Masters says. One option:
buy-one-get-one-free lawn seats for
students. The promotion will tap a
changing demographic in Groban’s
fan base, which started as predomi-
nantly older females.

Masters adds, “He’s starting to get a
large male following that was dragged
to the show and ended up as part of the
standing ovation.”

U.K. Ticket Sales Scrutinized

BY JULIANA KORANTENG

LONDON—Leading ticket agencies,
venue owners and concert promot-
ers are welcoming the decision by
the United Kingdom’s Office of Fair
Trading to investigate ticket sale
practices and pricing—especially if
it could lead to a clampdown on ille-
gal ticket sellers.

“There are touts [scalpers] that sell
tourists balcony seats and tell them
they are the best seats or those who
tell tourists to turn up at theaters for
tickets that don't exist,” says Nick
Blackburn, London-based managing
director of See Tickets, the largest
U.K.-owned ticket agency and the sec-
ond-largest after Ticketmaster UK.
“That should be a criminal offense
that the government should go after.”

London-based Peter Tudor, direc-
tor of sales and marketing at Wemb-
ley London (owner of Wembley
Arena), agrees. “One good thing that
can come out of this is improved leg-
islation against touts.”

Peter Latham, COO of Clear
Channel Entertainment U.K. Music
in London, adds: “We welcome this
inquiry, because the complaints are
against agents that are at the more

unscrupulous end of the business.”

On June 17, the OFT launched a
fact-finding study into the ticketing
business, which accounts for £100
million ($183 million) of the £3 bil-
lion ($5.5 billion) live-events sector.

It will examine whether agents
use questionable methods that force
consumers to pay overtly higher fees
for tickets. These booking fees and
handling charges can hike prices by
as much as 30%, instead of the U.K.
standard of 10%-12%, according to
complaints filed with the OFT.

The study’s results, to be published
by year’s end, will determine the
effectiveness of consumer-protection
regulations that cover misleading
advertising and the terms of con-
sumer contracts.

Additionally, it will look at exclusive
arrangements between promoters and
agents, which force consumers to buy
tickets from only one source.

Official entertainment organizers
and ticket sellers, usually members
of industry-regulated STAR (Society
of Ticket Agents and Retailers), say
they support the study if it means
taking a tougher stand against unau-
thorized ticket peddlers.

They do, however, support legiti-

mate reasons for markups, which
they say should come to no more
than 12% of the ticket price. When
promoters put on an event, they allo-
cate a certain number of tickets to the
venue owner, which are sold through
the box office, and the remainder is
allocated to ticket agents.

To make a profit on their invest-
ment, legitimate agents charge buy-
ers booking fees per ticket and a
transaction fee for the total purchase.
These markup fees cover sales taxes,
credit card transactions, technology
for online sales, staff, premises and
other administrative costs.

“We also offer marketing services for
the [events’] producers and promoters.
We do want to make a fair return on
our investment,” Blackburn adds.

The OFT’s move comes almost a
year after the country’s Consumers
Assn. published a report titled “Foul
Play” in October 2003 that damned
the whole industry.

The report concluded that “ticket
agencies may not have broken the law
... but most broke industry codes of
conduct, and some are ripping off the-
ater-goers with sky-high charges.”

But STAR members say their codes
of conduct work when used properly.
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C o ! CONCERT GROSSES
VENUE/ GROSS/ - ATTENDANCE/ =
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
[ ] RED HOT CHILI PEPPERS, Hyde Park, $17,187,324 258,000 Clear Channel
JAMES BROWN London (£9,345,000) three sellouts Entertainment-U.K.
ru m m e r I June 19-20, 25 $82.76/564.37
TE'I\)AEISOQR%I-\I,U.’LPEPPERS, glil:‘e;lfnium Stadium, (54,126."1&3)_ 62,703 Clear Channel
ardiff, Wales £2,268,005 63,000 Entertai t-U.K.
= June 23 $81.87/$63.68 menaimen
PRINCE Xcel Energy Center, $3,615,429 60,044 Concerts West/AEG Live
St. Paul, Minn. $76.75/$49.50 three sellouts
June 16-18
CELINE DION The Colosseum at Caesars $2,653,447 19,629 Concerts West/AEG Li
Palace, Las Vegas $225/$175/$127.50/$87.50  five sellouts e
The long hours of downtime for ~ “the Mad Hatter” for his penchant June 23-21 _

g H N g 5 PRINCE Palace of Auburn Hills, $2,274.438 39,009 Concerts West/AEG Live
touring artists have been well for wearing bizarre headgear . Aabara Hitls, Mich. 877 50/49.50 N~ B
documented in classic road songs onstage, two of which are depicted June 20-21
like Bob Seger’s “Turn the Page” in the painting. ELTON JOHN, JAMES BLUNT ipswich Town Football 52,207,065 22,746 pswich Town Foothall
and Jackson Browne’s “The Load- “The painting turned into an T eand (3?83/2355;4570) seflout Entenainmon Group

”

Out,” but one rocker ELTON JOHN, SCISSOR SISTERS Bristol City Football Ciub, _ $1,944,569 21,840 Bristol City Football
has found a way to 5risto‘l.l England ;sckg/agém) sellout Club, Creative
. 1 7.50 Entertainment Grou
make that spare time = B
pl’OdUCtiVe SHANIA TWAIN, EMERSON DRIVE Saskatchewan Place, $1.580,249 . 22,868 House of Blues Canada
q Saskataoon, Sask. ($2,129,371 Canadian) two sellouts
Lynyrd Skynyrd June 9, 11 $85.34/566.42/547.87
drummer Michael SIMON & GARFUNKEL, Bradley Center, $1,195,588 12102 Jam Productions
Cartellone uses his o a THE EVERLY BROTHERS Svnlw;ukee $225/$187.50/$87.50/$53 15,000
une 25
ample free time on ™ SIMON & GARFUNKEL, Qwest Center, $1,181.285 11765 Jam Productions
the road to tap into THE EVERLY BROTHERS gmah;. Neb. $185/5115/$75/$50 15,199
. . . 7
his other creative dis- ‘ ‘ e
cipline, painting. His By Ray Waddell Pl s Montonl a6y Canadian) 35,500 five shows 2','.!3‘,}5",‘:3,‘23.'?"1"5
Road Series of five rwaddell@billboard.com a2 A
paintings each cap- STING EESTHDERIN: Stz ) 20885 Clear Channel
ture a color-themed numich 850, ] Entertainment
snapshot of touring life. unplanned t_rlbute, because I SHANIA TWAIN, EMERSON DRIVE  Winnipeg Arena, $1,031,442 15,028 House of Blues Canada |
Cartellone, a former member of  began it while Leon was still T e v s
Damn Yankees who has also alive,” Cartellone says. “Leon was " = =
toured with artists ranging from around when [ was painting it, s AT NA R RSO BRIE et inie. T, e e House of Blues Canada
John Fogerty to Cher, studied art and he got a kick out of it. June 14 $84.31/565.62/$47.29
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Three's The Charm At BET Awards

BY GAIL MITCHELL

LOS ANGELES—Beyoncé, OutKast and Usher
tied for most wins at the BET Awards, taking
home two awards each.

The network broadcast the fourth annual
ceremony live June 29 from the Kodak The-
ater in Hollywood.

Named best female R&B artist, Beyoncé
also won best collaboration for “Crazy in
Love” featuring Jay-Z. Usher claimed honors
as best male R&B artist and won the viewers’
choice award for “Yeah!” featuring Ludacris
and Lil Jon. OutKast scored best group and
video of the year for “Hey Ya!”

“This ain’t it. There’s more to come,” Usher
said backstage after accepting his awards. He
announced that he’s repackaging his multi-
platinum “Confessions” album for rerelease at
the end of the year. He plans to include four
exclusive tracks, some of which he created at
the beginning of the project.

Usher is preparing for the U.S. leg of his The
Truth tour, which also features Kanye West.
The tour, presented by MTV, starts Aug. 5 in
Hampton, Va.

Rounding out the list of music winners
were Missy Elliott (best female hip-hop artist),
Jay-Z (best male hip-hop artist) and West (best
new artist).

Accepting his award, West thanked every-
body for “the best year of my life. I make
music for my soul first, and then hopefully

fans will like it.”

Jay-Z, asked about future projects since he
recently announced his recording retire-
ment, said he plans to concentrate on his
clothing line, films and working with the
New Jersey Nets (the NBA team he partially

e

USHER: THE KODAK WAS THE HOUSE OF USHER

owns). Asked about his musical legacy, the
rapper replied, “My job was to pave the way
for the next generation. That should be the
goal of all generations.’

Best gospel artist honoree Yolanda Adams
became the first artist in BET Awards history

BEYONCE: TIED FORTOPS WITH THREE WINS

to win three times in her respective category.

Adams and West turned in one of the
evening’s most riveting performances—a
genre-bridging rendition of West’s current hit
“Jesus Walks.” Joining the pair was Los Ange-
les’ Crenshaw High Drumline.

Adams said the show’s producers con-
tacted her about singing with West because
they wanted to add “another piece of flavor”
to the song.

“That song is so strong,” Adams said. “It’s
about the injustices we face and [how] Jesus is
the only answer.

“Performing with Kanye took my coolness
to another level,” she added. “There’s another
class of kids who listen to him and who now
have heard me.”

The evening was rife with similar get-up-
on-your-feet moments.

Setting the pace was host Mo’Nique's
parody of Beyoncé’s hit, “Crazy in Love.” The
plus-sized comedian led a troupe of six
equally voluptuous women in a dance rou-
tine that included Beyoncé’s signature strut
and other gyrations.

From the stage, a breathless Mo’Nique
declared, “You skinny video girls . . . you're
real nervous now.”

Backstage, Mo'Nique said the idea behind
choreographer Regina Williams’ routine was
“to give people options about what beauty is.

Among the night's other electrifying per-

(Continued on page 20)

50 Cent 'High’ On ASCAP R&B Awards

BY GAIL MITCHELL

LOS ANGELES—50 Cent took home
three awards, including songwriter of
the year, at ASCAP’s 17th annual
Rhythm & Soul Music Awards. The
rapper’s party anthem “In Da Club” also
claimed top R&B/hip-hop song and top
rap song honors.

The awards recognize the song-
writers and publishers of the top
R&B/hip-hop, rap and reggae songs in
2003. The ceremony took place June
28 at the Beverly Hilton here.

During his acceptance speech, 50
Cent paid tribute to such creative influ-
ences as 2Pac, Jay-Z and the Notorious
B.L.G. “Success is my drug of choice,”
the rapper said, “and I'm high tonight.”

Besides “In Da Club,” four songs
contributed to 50 Cent’s songwriter of
the year win: “21 Questions” featuring
Nate Dogg, “Magic Stick” featuring Lil’
Kim, “PLM.P"” and “Wanksta.”

The Shady/Aftermath/Interscope
artist also recently received the ASCAP
pop songwriter of the year award.

The evening’s special honorees were
Jay-Z and Rick James. Jay-Z received
the ASCAP Golden Note Award, while
the ASCAP Rhythm & Soul Heritage
Award went to James.

Joining ASCAP president Marilyn
Bergman in presenting Jay-Z's award
were BET founder and CEO Robert

Johnson and EMI Music Publishing
senior VP Big Jon Platt.

Jay-Z, who announced his recording
retirement last year, first gained public
attention with his 1996 Roc-a-Fella/Def
Jam release, “Reasonable Doubt.” His
current set is “The Black Album.”

“I accept this award in the name
of hip-hop,” Jay-Z said. Alluding to
how far the genre has come, he
added, “They accept us as writers—

ain’t that crazy?”

Former Golden Note honorees
include Sean “P. Diddy” Combs, Quincy
Jones, Jimmy Jam & Terry Lewis and
Stevie Wonder.

Fellow special honoree James joins
a formidable group of acts, including
Peabo Bryson; Earth, Wind & Fire; and
Chaka Khan.

A salute to the punk/funk pioneer
included a medley of such James hits

as “Give It to Me Baby,” “Super Freak”
and “Fire and Desire.” Kindred the
Family Soul, Truth (formerly Truth
Hurts) and Lyfe pertormed the selec-
tions accompanied by Kenneth Crouch
and the R&S Band.

During his acceptance speech,
James singled out Motown founder
Berry Gordy as a “mentor and father
figure who said, ‘Give the kid a shot.
believe in him."”

RICK JAMES, LEFT, AND JAY-Z, RIGHT, RECEIVE GOLDEN NOTE AWARDS FROM ASCAP PRESIDENT MARILYN BERGMAN

=
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He also thanked young rappers for
keeping the torch burning before clos-
ing with his signature declaration: “I'm
Rick James, bitch!”

In a special tribute to Luther Van-
dross {who continues to recover from
a stroke) and Black Music Month, Lalah
Hathaway sang the Vandross tune “For
Ever, for Always, for Love.”

Hathaway, daughter of acclaimed
soul legend Donny Hathaway, appears
on the upcoming Verve/GRP Vandross
tribute album, “For Ever, for Always,
for Luther.” This was her first public
performance of the song.

The night’s other top winners
included Sean Paul (reggae artist of the
year), “Shake Ya Tailfeather” (top
soundtrack song of the year) and EMI
Music Publishing (publisher of the
year). This marks the 11th consecutive
year that EMI has claimed that honor.
Among the company’s 20 award-
winning songs are “Crazy in Love,
“Excuse Me Miss,” “Right Thurr
(Remix)” and “I Can.’

TO OUR READERS

Rhythm & Blues is taking a
break this week. The column will
return next issue.
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BET
Awards

Continued from page 19

formances were Jay-Z teaming with
Dave Navarro, Sheila E., Kid Rock,
the Roots’ ?uestlove and Rick
Rubin on a medley of “99 Prob-
lems”/“Public Service Announce-
ment (Interlude)”; a dancing/slid-
ing Usher doing “Yeah!” and
“Burn”; and a salute to the 25th
anniversary of rap/hip-hop on wax
featuring the Sugarhill Gang,
Grandmaster Melle Mel, DJ Pre-
mier, MC Lyte, Doug E. Fresh,
Slick Rick and Public Enemy.

“When we came out, we didn’t
think it {rap] would mushroom the
way it has,” Slick Rick said after his
performance. “Now all races are
embracing it.”

The rapper added that he plans to
release a new album on Def Jam
before the end of the year.

Showing why they’re still going
strong after 40-plus years, the Isley
Brothers ripped through a medley
of their hits before accepting a life-
time achievement award.

JULY 10
2004

The evening also included trib-
utes to Barry White and Ray Charles
India.Arie performed Charles’ “Geor-
gia on My Mind.”

Additional musical performers
included OQutKast, G-Unit, Alicie
Keys, Ludacris and Smokie Norful.
Before presenting the award for best
female R&B artist, R&B veterans
Teena Marie and Rick Jamr.es did a
searing version of their classic “Fire
and Desire.”

The BET Awards also honot
achievements in film and sports.
Male and female athletes of the year
were LeBron James and Serena
Williams. Best actress and actor were
Halle Berry and Denzel Washington.

Actor Danny Glover was recog-
nized for his philanthropic efforts
with the 2004 BET Humanitarian
Award.

BET award winners are chosen
by a panel of entertainment and
media executives.

Produced by Cossette Produc-
tions, the BET Awards broadcast
expanded to three hours this year.
It netted a 4.61 rating, or 5.6 mil-
lion viewers, according to the net-
work. The ratings increased 7%
compared with last year’s, a BET
spokesmarn says.

BET will rebroadcast the awards
special July 13 at 8 p.m. ET.

Bilboard” HOT RAP TRACKS..

= H Airplay monitored by 8\ niersen
E E Broadcast Data
w & Systems
E 3 TITLE IMPRINT/PROMOTION LABEL Artist
Me NUMBER 1 :¥%¢ 2 Weeks At Number 1
[1] 1 SLOW MOTION Juvenile Featuring Soulja Slim =
CASH MONEY/UMRG
(2] 4 ON FIRE Lloyd Banks =
G-UNIT/INTERSCDPE
3 OVERNIGHT CELEBRITY Twista @
ATLANTIC
4 E FREEK-A-LEEK Petey Pablo =
JIVEZZOMBA
(515 JESUS WALKS Kanye West <
ROC-A-FELLA/DEF JAM/I0JMG
(6 )7 LEAN BACK Terror Squad =
SRC/UNIVERSAL/UMRG
o 10 | LIKE THAT Houston Featuring Chingy, Nate Dogg & I-20 =
CAPITOL
6 ROSES OutKast <
LAFACEZOMBA
(9 112 SUNSHINE Lil' Flip Featuring Lea =
SUCKA FREE/COLUMBIA
(10) 18 SO SEXY Twista Featuring R. Kelly
ATLANTIC
11 Ki WELCOME BACK Mase =
BAD BOY/FO' REELUMRG
(12] 15 WHATS HAPPNIN! Ying Yang Twins Featuring Trick Daddy <
COLLIPARK/TVT
13 & ALL FALLS DOWN Kanye West Featuring Syleena Johnson =
ROC-A-FELLA/QEF JAM/IOJMG
14 CuULO Pitbull Featuring Lil Jon =
TVT
=N 16 [ | TIPSY J-Kwon =
S0 SO DEF/ZOMBA
16 EE DIRT OFF YOUR SHOULDER Jay-Z =
ROC-A-FELLA/DEF JAM/IOJMG
e 17 GAME OVER (FLIP) Lil'Flip =
SUCKA FREE/COLUMBIA/SUM
18 BE 99 PROBLEMS Jay-Z =
ROC-A-FELLA/DEF JAM/IDIMG
(19119 |"” | DUDE Beenie Man Featuring Ms. Thing =
SHOCKING VIBES/VIRGIN
@ 22 SELFISH Slum Village Featuring Kanye West & John Legend =
BARAK/CAPITOL
i 20 GOT IT TWISTED Mobb Deep =
INFAMDUS/JIVEZOMBA
(22]) 24 FREAKS Play-N-Skillz Featuring Krayzie Bone & Adina Howard
PTP/LATIUM
P 21 JOOK GAL (WINE WINE) Elephant Man =
VP/ATLANTIC
24 WX YOU DON'T WANT DRAMA 8Ball & MJG Featuring P. Diddy =
BAO BOY/UMRG
(25] WHY? Jadakiss Featuring Anthony Hamilton =
RUFF RYDERS/INTERSCOPE

Records with the greatest increase in audience impressions. The rap tracks audience is compiled from 95 R&B/Hip-Hop and
61 rhythmic top 40 stations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitron listener data. = Videoclip availability. © 2004, VNU Busi-

ness Media, Inc. All rights reserved.
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Bio Marks Cruz Anniversary |

BY LEILA COBO

MIAMI—The release of an authorized
biography will highlight events com-
memorating the one-year anniver-
sary of Celia Cruz’s death.
Surprisingly, only two albums will
be released to coincide with the July
16 passing of the “Queen of Salsa.”
“Que Disfrute a la Reina” (May

1

My Life
An Autobiograply

-
with Ana Cristina Reymuade

L with a foreword by
~ % Maya Angelou

God Enjoy the Queen) will bow July
13 on Universal Music Latino.
Unlike the multiple compilations
that were released in the wake of
Cruz’'s death, this features previ-
ously unreleased songs Cruz
recorded in 1999 with producer
Oscar Gémez.

Tracks include the classics “Son
de la Loma” and “Lagrimas Negras.”

The second CD,
“De Cuba con Amor,”
is a tribute recorded
in Cuba featuring a
group of child singers
—Los Nifios Can-
tores de Cuba—per-
forming songs made
famous by Cruz.
The album wil} be
released by Miami-
based indie Kubaney
Records.

The title track of
“De Cuba con Amor”
is a tribute to Cruz
performed by Cuban
singer Maria Victo-
ria. The set includes
a bonus DVD featur-
ing footage of the
recording sessions.

“We’re very proud

- to be able to do

something for her,”
says Dulce Garcia,
GM of Kupaney
Publishing.

But the center-

piece of Cruz’s anniversary is the
July 6 release of her autobiography,
“Celia: My Life,” published by
Harper Collins imprint Rayo.

Written with journalist Ana
Cristina Raymundo, and featuring a
forward by Maya Angelou, the book’s
release will be supported by a series
of signings by Cruz’s husband, Pedro
Knight, at bookstores in New York
and Miami.

“The only thing that was pending
from Celia was her autobiography,”
Cruz's manager Omer Pardillo says.
“We thought there was no better gift
for her first anniversary than her
autobiography.”

A first-person narrative told in
Cruz’s typically straightforward
style, “Celia” is available in the orig-
inal Spanish and in an English
translation. A second, unauthorized
biography, “Celia Cruz, Azucar!,”
was published in June by Reed Press.

ATASTE OF AZUCAR

On July 17, the Telemundo net-
work will re-air “Celia Cruz: Azu-
car!,” a tribute filmed a few months
before Cruz’s death. Telemundo later
released the special on DVD, with
proceeds going to the Celia Cruz
Foundation.

“I think [the special] acquires sig-
nificance now, because it was the
last event she was able to participate
in,” says Emilce Algarresta, senior
VP of programming for Telemundo.

(Continued on page 24)

| BY LEILA COBO

In an attempt to move further into
the reggaeton and Latin hip-hop mar-
ketplaces, EMI Music U.S. Latin has
| signed a multiyear licensing deal with
| Guatauba Productions.

Manolo Guatauba founded the pro-
| duction company, which is based in
| Puerto Rico and has offices in Miami.
| The company has released a series of
' comptlations, including “Guatauba
Vol. 1,” “Guatauba 2000” and
| “Guatauba XXX.”

The first release under the new deal
| s another compilation, “Sazén con
| Flavor.” It was released June 29.

“With the support of a multina-
; tional record company [like] EMI
| Latin, I will be able to strengthen my
| market share within the genre,”

L=

~ EMI Signs Licensing
Deal With Guatauba

™

0 JORGE PINO: DONE DEAL Ji

|

Guatauba said in a statement.

This marks EMI’s first reggaeton
album.

“We were actively looking for some-
thing in this genre,” says Domingo
Ramos, A&R director of urban music
for EMI Music U.S. Latin.

According to Ramos, EMI will help
Guatauba with marketing and pro-
motion. Currently, Guatauba does not
have any signings, but it has plans to |
do so in the future.

One of those acts, Ramos says,
could stem from “Sazén Con Flavor.”
The collection features all new artists.

“What we plan to do is release the
album, release a couple of singles and |
see which of these artists [does best],”
Ramos says. “The one with the best
showing is the one we're thinking of !
signing through Guatauba.”

Producer Santander Is New Face Of LARAS

When Manolo Diaz announced
he was leaving his post as chair-
man of the Latin Academy of
Recording Arts and Sciences’
board of trustees, the organization

was faced with the difficult task of
filling his shoes.

As the public face of the year-
old board, Diaz—who leaves to
assume his new post as president/

CEO of EMI Spain—uwas highly
visible.

Now, the LARAS board will take
a distinctly musical direction (as
redundant as that may sound)
with the unanimous election of
songwriter/producer Kike San-
tander as its new chairman.

Widely recognized as one of the
most successful and

needs processes that bring vari-
ety together,” Santander says.
“Otherwise, we’ll always be sepa-
rate tribes, so to speak. The acad-
emy is the No. 1 promoter of this
cultural exchange.

“At this moment, LARAS is tak-
ing a very defined direction with
very clear goals. And those goals

influential producers in
Latin music, Santander,
a multiple Grammy
Award winner, has long
been involved in the
Grammys and the Latin
Grammys. He is also a
former member of

Latin

LARAS’ board of
trustees.
“He is a conciliatory

Nolas.
® O

By Leila Cobo

lcobo@billboard.com

SANTANDER: ‘I'VE ALWAYS BELIEVED [N THE ACADEMY’

man,” LARAS president

Gabriel Abaroa says.
“And it’s healthy to have a chair-
man of the board that is always
looking for closer ties with the
trustees and who can bring bal-
ance and equilibrium.”

“I've always believed in the
academy, because Latin music

are related [to] furthering the
exchange and synergies of Latin
music and with increasing cultur-
al convergence.”

Santander, who is working on
albums by Alejandro Fernandez
and Pablo Montero, among oth-

ers, says his LARAS appointment
won'’t interfere with his work as
a producer.

LARAS’ immediate plans—aside
from the fifth annual Latin Gram-
mys, set for Sept. 1 in Los Ange-
les—include outreach events in
Colombia, Mexico, Brazil and
Spain. A recent event in Argentina
drew more than 700 people. The
Colombia event, slated for July,
will seek to forge links between
LARAS and the private sector.

IN BRIEF: Christina Castrillén, for-
mer publicity manager for Univer-
sal Music Latino, has launched her
own media and public relations.
company. CMC Media (which
stands for Christine Marie Castril-
16n) is based in Miami and already
up and running. Clients include
Lucia Méndez and label Latin World
Entertainment. Castrillon, who was
marketing manager for Sony Chile
before joining Universal, can be
reached at 305-591-0072.
Following the release of an
album of romantic hits in English,
(Continued on page 24)
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Cruz

Continued from page 23

Algarresta adds that several
Telemundo stations will air local
specials in addition to “Celia Cruz,
Azucar!”

In yet another tribute, the Smith-
sonian Institution in Washington,
D.C., is planning a Cruz exhibit fea-
turing her fabled dresses, among
other items.

BITTERSWEET CHART REIGN

Cruz’s death sparked a flood of
releases last summer, in addition to
her final studio album.

As a result, Cruz was the best-
selling Latin act of 2003 and a seven-
time finalist for this year’s Billboard
Latin Music Awards.

Although none of Cruz’s albums
charted on The Billboard 200 dur-
ing her long, acclaimed career, she
placed three sets on the chart just
weeks after her death.

Notas

Continued from page 23

Julio Iglesias is readying his next
Spanish-language studio set. The
album is described by producer
Roberto Livi as a2 “concept album”
that will be recorded in five lan-
guages: English, French, Italian,
Spanish and Portuguese.

Web site emusiclatino.com
offers musicians a chance to pro-
mote and distribute their music
online. For $250 per year, the
site will feature album covers
and 30-second samples of select
tracks. Emusiclatino.com also
offers the possibility of Internet
airplay, video streaming and dis-
tribution through various online
music distributors.

Gloria Estefan’s Live and Re-
Wrapped concert tour will be her
last, the artist says. Estefan’s 28-
date trek kicks off July 30 in Hidal-
go, Texas, and ends Sept. 25 at the
AmericanAirlines Arena in her
hometown, Miami. Estefan made
the announcement during a press
conference June 28 in New York.
Her tour is produced by Clear
Channel Entertainment.
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25 Years Of Stardom
At The Peak Of Latin Pop

BY LEILA COBO

You don’t need to be a fan of Latin music, or even to know
Chayanne’s name, to know his likeness.

His smile has adorned Dentyne and Pepsi commercials. His hips
swayed alongside Vanessa Williams’ in the film “Dance With Me.”

And yes, he is indeed the studly guy who has been on People mag-
azine’s “50 Most Beautiful People’ list.

But while non-Latins may be familiar with Chayanne’s face, Latins
everywhere recognize Lis voice.

After 25 years as a professional musician and
with 12 solo a’bums to his name, Chayanne
epitomizes Latin pop.

“Chayanne genuinely represents the best of

Latin entertainment,” says Frank Welzer,

chairman/CEO of Latin America at Sony

Music International.
(Continued on page 30)
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‘Romantic And Rhythmic'

Chayanne, A Star Since The Age Of 10, Is An Artist For Every Taste

BY LEILA COBO

Chayanne’s crossover was ahead
of its time.

In 1998, before Ricky Martin,
Marc Anthony or Shakira ventured
into the English-language market,
Chayanne starred in a major
motion picture—“Dance With
Me”—and sang the theme song,
“You Are My Home,” with co-star
Vanessa Williams.

Recording an English-language
album would have been a natural
next step. But Chayanne instead con-
centrated harder on his Latin audi-
ence, not just in the United States
but throughout the Latin world.

He starred in a soap opera in
Argentina, toured extensively

CHAYANNE: FACT FILE

Name: Chayanne

Real name: Elmer Figueroa
Arce

Age: 35

Hometown: Rio Piedras, Puerto
Rico. Raised in San Lorenzo,
Puerto Rico.

Current album: “Sincero”

Label: Sony Music

Distributor: Sony Music
Distribution

International distributor: Sony
Music Distribution

Web site: chayanne.info

through Latin America, received
heavy promotion in Spain, and
strongly established himself
worldwide as one of Latin music’s
premier artists.

“He’s the quintessential Latin
artist,” says Luana Pagani, Sony
Music International senior VP of
marketing for Norte/Latin America.

In the wake of his 2003 album,
“Sincero,” and with a new project
in the works, Chayanne can look
back on a career that spans a quar-
ter-century. The 35-year-old artist
has demonstrated his staying power
and an exceptional degree of per-
sonal and artistic stability through
the years.

How does he do it? During a
break in his current tour,
Chayanne discussed that with Bi//-
board over coffee at his bayfront
office in Miami.

How would you describe your
new live show?

It’s an evolution of everything I've
been learning. I think I dance a lit-
tle less. But I play the guitar a bit
more. In “Tiempo De Vals,” for
example, instead of taking someone
(from the audience] to dance, which
got to be repetitive, | sing it accom-

panied by the guitar.

When you took someone from
the audience onstage to dance for
that song, how did you choose
your partners?

I ask one of the dancers to do it
for me. If I do it, then the [other
girls] will be offended! But it
absolutely doesn’t have to do with
beauty. You look at their eyes. Some
are crying. Others look dangerous;
like they would want to grab my
shirt or take me to the back of the
stage. There’s a ot of enthusiasm all
around. And people sing the songs.
Here in the U.S., they know the bal-
lads best. The radio formats are
more romantic-oriented.

Are the audiences in Spain and
Latin America different?

It's different because they know
all the songs. So it helps enormously
with the show. They’re familiar with
the uptempo songs as well, because
they promote them in those places.

You’re one of the first artists who
has had remixes done of his songs.
Do you find them useful?

Yes, but outside the U.S. The
remixes play in Spain. There, they
know me for my tours, and they
know I sing ballads. But radio plays
the uptempo material. It’s the oppo-
site [of the United States]. And in
Latin America, they mix things up.
Both my romantic and rhythmic
sides are perfectly defined.

When you record an album, are
you consciously thinking you have
to satisfy three distinct markets?

No. I record the album in my
style. And within my style, each
market develops what they think
will work within their formats.
Then, in my show, I can really
demonstrate what I'm about.

You were in a boy group, Los
Chicos, when you were only 10
years old. You were touring all over
Latin America and leading a sophis-
ticated life for someone of that age.
Did you love it?

I loved it, but it was like a game.
You're there, with four kids your
age, and you’re playing and doing
your thing, but you don’t know
where it's going to go.

You have cars, you travel, you
have all the swimming pools in the
world, you go to bed late, play Atari
... Remember Atari? Now it’s
PlayStation. But we traveled with
the Atari. We traveled with a tutor,
and she gave us lessons. Then, we
would play Atari, rehearse, then we
had a show, we arrived in a helicop-
ter to a full stadium, ran onstage and

the music would start playing and
we would dance.

Was this something you actively
sought—being in a group and hav-
ing a musical career?

No. I liked music, but it began in
a very informal way. It never was, “1
want to sing, and then I'll record an
album, and then I'll promote it and
do a kiddie show.”

Was your mother a stage mother?
No. She would accompany me to

CHAYANNE: THE QUINTESSENTIAL LATIN ARTIST

my lessons, but it was very spon-
taneous. Very casual. She would
travel with me, say, for a month,
and then go back. She had four
other children.

You switched schools often. Did
those changes, coupled with your
artistic activities, make fora stress-
ful childhood?

I may have changed schools, but
my childhood was one of solid
family foundations, with a mother
and a father [near me], which is

what gives a child security. Yes, chil-
dren need routines. And as a parent,
I now see the security of having one
school, of waking up at a certain
time. But my security was at home.
Mami was at home, and Papi
worked. I saw him in the evenings.
He would also come on time,
always. He was punctual.

What about your family?
They understand what I do. I tell
them what I'm doing, where I'm
(Continued on page 38)
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To achieve 25 years of career and still be successful demands time, effort, sacrifice & professionalism...
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..but mainly a good heart, charm, honesty & passion for wha

t you do. You have it all!
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We all at Chaf Enterprises love vou and congratulate you on your first 25 years of triumph.

-
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Cnaf Enterprises, Inc. :

Enail: chaf@bellsouth.net ] 1 1
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A Discography Of Hits

BY LEILA COBO

Chayanne has released 12
albums as a solo artist, and he
appeared on the soundtrack to the
1998 film “Dance With Me.” Born
Elmer Figueroa Arce, he debuted
on record with his current stage
name in 1984.

Two of his dozen albums reached
No. 1 on the Billboard Top Latin
Albums chart; four hit the top 10.
Chayanne has charted 33 songs on
the Billboard Hot Latin Tracks chart,
with eight of those reaching No. 1.

The recordings track his evolu-
tion and his consistency. While
Chayanne’s voice, delivery and
choice of songs have only
improved with time, his signature
style—a blend of romantic songs
and uptempo tracks driven by
Latin percussion and brass—
remains essentially the same. This
is the secret to his success:
embracing change even as the
essence remains.

Here is a chronological look at
Chayanne’s recordings.

“Chayanne Es Mi Nombre”
(1984): Chayanne’s first album

came out on Ariola. Recorded
when Chayanne was still in his
teens, the set features a kid fresh
out of boy band Los Chicos. The
peppy title track says it all:
“Chayanne is my name, and I'm
not afraid of love.”

‘GRANDES EXITOS": BEST SELLER

“Sangre Latina” (1986): This
sophomore set, also on Ariola,
features a more grown-up singer,
who stares broodily at the camera
on the album cover. “Sangre Lati-
na” spawned Chayanne’s first hit

on the Billboard Hot Latin Tracks
chart: “Vuelve” (not to be con-
fused with the track of the same
name later recorded by Ricky
Martin). Written by Luis G6mez
Escolar and Honorio Herrero, the
song entered the chart Sept. 20,
1986, and peaked at No. 24 two
months later.

“Chayanne” (1987): This self-
titled disc marked Chayanne’s
debut on Discos CBS (later to
become Sony). This is the album
that broke Chayanne in Latin
America with the hit “Fiesta en
América,” also composed by Hon-
orio Herrero. “Fiesta en América”
reached No. 4 in the United
States on Hot Latin Tracks and
remained on the chart for 16
weeks. “Chayanne,” the album,
also set the tone for radio’s long-
lasting love affair with Chayanne.
The album spawned three singles
on Hot Latin Tracks. The other
two were “Peligro de Amor”
(which also peaked at No. 4) and
“Te Deseo.”

“Chayanne” (1988): Chayanne
(Continued on page 36)

Chayanne's Chart Action

Hot Latin Tracks
Rank Title Peak Position Debut Date
1 “YTuTeVas” 1 March 30, 2002
2 “Completamente
Enamorados” 1 Sept. 8,1990
3 “DejariaTodo” 1 Nov. 14,1998
4 “YoTe Amo” 1 Oct. 14,2000
5 “Fuiste UnTrozo De
Hielo En La Escarcha” 1 Oct. 7, 1989
6 “Cuidarte El Alma” 1 Nov. 22, 2003
7 “El Centro
De Mi Corazon” 1 Aug. 1,1992
8 “UnSiglo SinTi” 1 Aug. 2,2003
9 “Exxtasis” 2 Feb. 6, 1993
10 “Este Ritmo Se
Baila Asi” 3 April 8, 1989
Top Latin Albums
Rank Title Peak Position Debut Date
1 “Grandes Exitos” 1 April 6, 2002
2 “Sincero” 1 Sept. 13, 2003
3 “Tiempo DeVals” 2 Sept. 8, 1990
4 “Provocame” 3 Aug. 22,1992
5 “Simplemente” 3 0ct. 21, 2000

Compiled by Keith Caulfield

Label
Sony Discos

Sony Musi¢/CBS
Sony Discos
Sony Discos

Sony Music/CBS
Sony Discos

Sony Discos
Sony Discos
Sony Discos

Sony Music/CBS

Label

Sony Discos
Sony Discos
Sony Discos
Sony Discos
Sony Discos

Titles on this chart are ordered by peak position on the Hot Latin Tracks and Latin Pop Albums charts, respectively. If
more than one title peaked at the same position, ties were broken by the number of weeks spent at the peak. If ties
still remained, they were broken by the number of weeks on the chart, and then in the top 10 and/or the top 40,

depending on where the title peaked.

Happy 25th Career Anniversary

We are very proud of what you have accomplished
and we wish for you all the best for the future.

YOU DESERVE IT !l

Sergio Macia and your friends at TrustGroup, Inc.

TRUST GROUP, INC.

Licensed Real Estate Brokers

747 Ponce De Leon Boulevard, Suite #612

Coral Gables, FL 33134
Tel.: (305) 444-1771

Fax: (305) 447-6336

E-mail: trustgroupinc@bellsouth.net
Investments - Brokerage - Management - Leasing
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Here’s to you on your 25th anniversary,
with warm and sincere congratulatiors from your entire Sony Music family.
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25 Years

Continued from page 25

“He is the ultimate performer who can sing, dance and act
equally well, and he’s one of the best-looking people on the
planet. He also happens to be a joy to work with and one of the
nicest people I know.”

“He is one of these people everyone genuinely wants to se2
succeed,” says Luana Pagani, Sony Music International senior
VP of marketing for Norte/Latin America.

Chayanne’s 25 years in the business justifies the enthusnasm

“I [have] toured since I was a little kid,” he says. “I would
get taken by car. Arrived, played the show, then get back in the
car and go to some other town. It’s what I call ‘a column of

LOS CHICOS: CHILDHOOD FAM 3 (BOTI'OM)

support.” There’s a base that has been built, and that base sup-
ports you.”

Chayanne keeps a low profile. He does not travel with an
entourage, shields his children from the media and keeps
largely to himself, except when he’s on tour.

The simplicity of Chayanne’s lifestyle is rooted in his
upbringing, which focused not on stardom but family life.

Born Elmer Figueroa Arce in Puerto Rico, Chayanne’s
mother based his artistic nickname on the 1950s TV Western
series “Cheyenne.”

STUMBLED INTO HIS CAREER

Chayanne was always musical, but he admits he stumbled
into a professional career when, at 10, he accompanied his
older sister to an audition for a teen group made up of boys
and girls.

Instead, he says, “right there and then, they changed the
concept and created a boy quartet.”

The group was call Los Chicos, and they became a phe-
nomenon in the Latin marketplace, similar to that of fellow
Puerto Ricans Menudo.

Chayanne recorded five albums with Los Chicos before branch-
ing out on his own and signing with CBS Records, which later
became Sony. His debut album, “Chayanne Es Mi Nombre,” was
released in 1984 and followed by a succession of albums, culmi-
nating in last year’s Grammy Award-nominated “Sincero.”

But unlike other Latin acts who have seen their popularity
surge with a specific album or a crossover into English,
Chayanne’s growth has been siow and steady, encompassing
many Grammy nominations and Billboard Awards and a fan
base that seems to grow with each year.

At first, that audience was small. Chayanne recalls days of
constant touring in less-than-ideal conditions. In Puerto Rico,
where opportunities for public performance abound, Chayanne
traveled from town to town, relentlessly performing as he built
his fan base as a solo artist.

WELZER: ‘HE IS THE ULTIMATE PERFORMER'

It’s hard to say exactly when he made the tyansition from
local personality to regional star to an international favorite,
but the progression continues.

“There are not many artists that get better with time,”
says Kate Ramos, VP of marketing and artist development
for Vivelo. “In airplay and live, he just gets better. And
that’s unusual.”

Vivelo, the promotion company formed between Clear
Channel Entertainment and Mexican media giant Televisa
in 2001, signed Chayanne to an exclusive deal last Febru-
ary. Vivelo is the sole promoter of the U.S. leg of Chayanne's
2004 tour, sponsored by Corcna and American Airlines. The
tour has played at arenas and theaters and is part of a world-

(Continued on page 32)

Nos has honrado con tu musical y,

has sabidoe deleitar al mundo con tu
talento y, tu simpatia. Estamos
orgullesos de haber sidoe parte de
cStos prmeros 25 anos.

—[Henry Eardenas & Jorge Naranjo
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All we can say is, we're proud to have carried the clubs!

Here's to 25 more years!

Condratulations!
Your friends at Vivelo.
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A CLEAR CHANNEL ENTEZRTAINMENT/
TELEVISA COMFANY
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25 Years

Continued from page 30

wide, 90-date tour that includes
stops in Latin America, Spain,
Europe and secondary markets like
Japan and Australia.

A LONG-TERM VENTURE

“We look at Chayanne not as 12
[U.S.] tour dates but as a long-term
venture,” Ramos adds. “I think he
has still yet to reach his peak.”

Patricia Bolivar, who has worked
with Chayanne for 16 years and has
been his manager since 1996, agrees.

“Chayanne is the only artist I
know [who is] capable of doing the
kind of tours he does and selling
them out,” Bolivar says. “I'm being
contacted by interested parties in
Japan and other new markets, and
that’s what I'll be concentrating on.
Chayanne is an artist you have to
display so people will fall in love with
him. And I've never been mistaken
in that perception.”

Known in the United States pri-
marily as a balladeer, Chayanne is
actually the prototypical Latin pop
star, capable of delivering uptem-
po and romantic ballads with
equal ease.

“I design music for Chayanne,” says
singer/songwriter Estéfano, who has

written and produced for the artist for
years. “And when I say ‘design,” I mean
not just write, but design. Because
he’s a performer and a great dancer,
and he convinces you as such. And
he’s one of the most [powerful] Latin
singers when he sings ballads. So 1
love designing romantic music and
the rhythmic, aggressive material for
the visual Chayanne.”

Chayanne’s first major radio hit
was 1987's upbeat “Fiesta en
América,” which reached No. 4 on
the Billboard Hot Latin Tracks list.

Since then, Chayanne has had a
string of No. 1s on the Hot Latin Tracks

= ——o

chart, including “Completamente
Enamorados” (1990), “El Centro De Mi
Corazon” (1992), “Dejaria Todo”
(1998), “Yo Te Amo” (2000) and “Y Tu
Te Vas” (2003) (see table, page 28).

“Y Tu Te Vas,” penned by Franco
de Vita, was named hot Latin track
of the year at the 2003 Billboard
Latin Music Awards.

“He is one of the station’s core
artists,” says Tony Luna, PD for
WPAT (93.1 Amor) New York. “And
he’s obviously put effort in improv-
ing. If you compare his older tracks
with his more recent material, you
see both a vocal and musical

improvement. He has what we call
‘lagrima’ [tears] in his voice.”

Chayanne has also seen growing
sales.

While 1993’s “Provécame” peaked
at No. 36 on the Billboard Top Latin
Albums chart, his latest album,
2003’s “Sincero,” debuted at No. 1.
While 2002’s “Grandes Exitos”
peaked atop the chart, “Simple-
mente” peaked at No. 3 in 2001.

In between albums and tours,
Chayanne has peppered his career
with appearances in commercials
and acting on TV and in film. Amer-
ican audiences are most familiar

with “Dance With Me,” in which he
starred alongside Vanessa Williams.

Since then, Bolivar says, offers for
other roles have come in, but not
the “right” ones.

What Chayanne did take on was the
lead role in an Argentine soap opera,
“Provécame.” Although producer
Gustavo Yankelevich originally envi-
sioned him in a “musical” role,
Chayanne declined mixing music with
acting. Yankelevich still cast him.

“Because of his presence, his enor-
mous charisma, because we knew he
was a good actor,” Yankelevich says.
“And finally, we knew that Chayanne’s
success in many territories would
open doors for us with this soap.”

Hugely successful in Argentina,
“Provécame” was exported
throughout Latin America and fur-
ther secured Chayanne’s status as a
star vested in the Latin American
marketplace. The soap opera was
sold to numerous international
markets, including Russia, the
Philippines, Israel, Greece, the
Czech Republic and Italy.

With all of these accomplish-
ments, though, Chayanne has yet to
record an English-language album.

“I believe it’s the appropriate
moment for Chayanne to launch a
new artistic direction,” Bolivar says
of such ventures. “Because he
already completely dominates the
Latin market.”

Congratulations,

HRVANNE

On your 25th Career Anniversary.

Thanks for expressing the words
so brilliantly...

Your friends,

Donato Poveda

;/7% peermusic/ 5

Hal S. Batt
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i25 Afios de Grandes Exitos!

Aplausos por tu trayectoria profesional. Gracias por llevar junto
a nosotros el mensaje de bienestar para Puerto Rico.

En Pfizer te queremos saludable.

PATROCINADOR
DE PLATINO DEL COMITE
OLMPICO DE PUERTO RICO
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A Spanish Love Affair

Chayanne Set To Tour In Key Market

BY HOWELL LLEWELLYN

MADRID—Spain is one of Chayanne’s
strongest international markets, so
when the singer kicks off an 18-show
tour of the country July 21 in Corufia
he’ll be in familiar territory.

He has sold 1.5 million albums in
Spain, with about half of those sales
belonging to his 1998 release,
“Atado A Tu Amor.”

The release of that album consol-
idated Chayanne’s popularity in
Spain, just months after he first
attracted attention in the movie
“Dance With Me” (“Baila Conmigo”
in Spain) with Vanessa Williams.
The soundtrack sold about 40,000
units in Spain and helped solidify
Chayanne’s fan base.

Sony Music Spain stayed busy
with Chayanne that year. Its Epic
label marketed the “Baila
Conmigo” soundtrack while
Columbia oiled its machinery to
sell “Atado A Tu Amor.”

“‘Atado’ was the first of two peak
moments for Chayanne in Spain,”
says Carlos Iglesias, Sony Latin
product manager and former Epic

promotion executive.

“The other was [the single]
‘Torero’ in 2002,” Iglesias says. “That
was Spain’s song of the summer,
which is amazing when you think
the ‘Operacion Triunfo’ phenome-
non [Spain’s version of “American
Idol”] was total at that moment.”

The successful Spanish TV real-

Chayanne is a
classic “song of
the summer” artist.

ity show helped sell millions of
CDs by its participants. The pro-
gram premiered in October 2001,
and recordings from its contest-
ants dominated the Spanish charts
the following summer. Hits
included those by David Bisbal,
Bustamante, Chenoa and the
show’s first winner, Rosa.

Only Chayanne could compete
with them in the summer of 2002,
with the aptly titied hit “Torero”
(“Bullfighter”).

[glesias says that Chayanne is a
classic “song of the summer” artist
in Spain.

Millions of teenage tourists from
across Europe swarm into the Span-
ish islands and beach resorts from
May through September and are
exposed to Spanish music at bars
and discotheques.

It is likely that thousands of Scan-
dinavians and Germans returned
home from their Spanish holiday in
2002 convinced that Chayanne, a
native of Puerto Rico, was Spanish,
if not, in fact, a bullfighter.

This summer marks Chayanne’s
third tour of Spain, where he also
performed in the summers of 1999
and 2002. Iglesias says the artist
makes at least three promotional
visits per album.

One of the biggest concerts dur-
ing Chayanne’s tours of Spain—and
possibly his career—took place Aug.
31, 2001, during the Son Latinos
Festival, which was held on a beach
in Tenerife, one of the Canary
Islands. Local police estimated that
300,000 people attended the 14-

(Continued on page 39)
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ift to share our lives with someone as incredible as you.

You are a wonderful father and husband.

We love you and support you all the way.

Congratulations on your 25th Career Anniversary

Mari, Lorenzo & Isadora

Fou all of w & & really au honor To share The wagic Thal happens i ovony oue. of goun shows, &5 aluags excding. . .
.. Thauk, gou fov wadking & parit of & aud we wish you The best for qoun 25 yeans of professionad. achievemen.

The "Sweoro Toun” Crew

TECH;
Rutael "Cocoy * Alvarez, Joo Lizews, Dasiel Abbats, Robeits Sanchoz, Joge Carabally, Conlos Londono, Eddy Otta, Juan Valouzuels, Jago Vo, Jote Gonzaloz, Miteh Coppete

MUSICIANS
Row Dzuibly, Etione Fuedss, Joge L. Sota, Podro Navarro, Arald Tovres, Downis Roges, Gisel Moreno, Nick "Coach” Knaski, Mebena Fraucis

DANCERS STYLISTS
Bloke Augier, Duson Evaa, Rackel Morkanian, Reace Schuda Vorouica, Bovas, Kevin Apple, Carolina Siowo
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Discography

released a second self-titled album just a year after the
first. This one was as hit-driven as the previous set. The
track “Fuiste un Trozo de Hielo en la Escarcha” was
Chayanne’s first No. 1 on the Billboard Hot Latin Tracks
chart. It reached No. 1 on Nov. 4, 1989, and remained
there for four weeks. It was written by José Marfa Cano
of Mecano. Two other tracks landed high on the chart:
“Tu Pirata Soy Yo" (No. 4) and “Este Ritmo Se Baila Asi”
(No. 3).

“Tiempo de Vals” (1990): By this time, the only reason
Chayanne wasn’t releasing an album each year was radio’s
tireless appetite for his singles. The title track, written by
Cano, became a Chayanne standard. The biggest radio hit
on the album was “Completamente Enamorados,” a song by
Italian artist Eros Ramazzotti, that was translated by long-
time collaborator Luis Gémez Escolar. It spent five weeks
at No. 1.

“Provécame” (1992): This album anticipated the expan-
sion of Chayanne’s audience beyond a Latin base. It is more
elaborately produced than any of his previous releases. The
set includes Spanish versions of two English-language
tracks, including “Mi Primer Amor,” written by Diane War-

Chayanne, it’s a great honor to be your musical
director and part of your team. Thank you and
congratulations for 25 years of making us sing,
dance, clap and smile. The best is yet to come!

Rey Sanchez

On your 25th anniversary,
the Paradigm team would like to
congratulate you on your journey to
success. Your noteworthy perform:
ances and contributions to the inter-
national music community reflect
that of an honest and talented latin
artist.

Also, your dedication and
hard work throughout the years has
made you one of the true pioneers
in the latn music industry and has
opened many doors for the new
latin generation.

It has been an honor to work
along side you and your team. We
hope you will continue to impact
the music industry with the grace
and elegance of a true latin pop star.

/D

paradigrm

CHAYANNE CURRENTLY TOURS WITH PARADIGM
AS HIS CHOICE FOR LIGHTING PRODUCTION AND
TOURING NEEDS.

[ Hgllelicelunes!

Juan Alberto
Maleyco

3
b

ren. On the Latin side, there are tracks by Rudy Perez, Ilan
Chester and Jorge Luis Piloto, among others. Five tracks
charted, including No. 1 hit “El Centro de Mi Corazon.”

“Influencias™ ( 1994): Chayanne called this album
“Influencias” to honor the music that inspired him. “Influ-
encias” includes covers of well-known songs by Juan
Gabriel (“Querida”) and Ruben Blades (*Pedro Navaja”).
Surprisingly, this was the least successful of Chayanne’s
albums at radio.

(Continued on page 39)
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Chayanne..

and remarkable achievements
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Your family of Tony Mojena Entertainment 1
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QUERIDO CHAYANNE.

COMPARTIMOS CONTIGO TUS 25 ANOS
DE EXITOS ERES UN EJEMPLO COMO ARTISTA,
COMO AMIGO Y COMO PADRE.

TU TALENTO, PERSEVERANCIA
Y PROFESIONALISMO TE HAN LLEVADO
AL LUGAR EN QUE TE ENCUENTRAS.

FELIZ ANIVERSARIO.

TE QUEREMOS, TUS AMIGOS PERUANOS
FAHED Y MARISOL MITRE
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Concieios en Chile desde 1999 a 2004

* Quinta Vergara

* Estadio Nacional de Santiago

* Sporting de Vina del Mar

* Centro Cultural Estacion Mapocho
* Estadio Municipal de Concepcion

* Estadio Municipal de Temuco

* Estadio Sausalito de Vina del Mar

* Estadio Municipal de Coquimbo

* 6 Participaciones en el Festival
Internacional de la Cancion de Vina del Mar

* 20 Participaciones en Programas
Estelares de TV.

* 6 Campanas Publicitarias para Productos
Asin ksl s compartir 15 afos junto a él

-
C Av. Francisco Bilkao 691 Providencia Santiage de Chile » fono (56 2) 225 65 68 / fax (56 2) 341 46 10 + E mail: administraciondaisproducciones.cl

Por tu sencillez...
Por tu sinceridad...
Por tu sonrisa...
iCelebramos contigo!

Te felicitamos tu aniversario.

Un fuerte abrazo
desde El Paso, Texas-
la frontera que
siempre te espera.

EL PASO COUNTY
@Vivelo! '@ CiearCranner COLISEUM

A CLEAR CHANNEL ENTERTAINMENT/ ENTERTAINMENT
Tarvisa Couraxy
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‘Romantic’

Continued from page 26
going, what I'm going to do. But I keep them to the side.

Are your children interested in following in your footsteps?

When they want to, they can do it. I did it, and I know how
I missed spending time with my parents and siblings. You can’t
spend your entire life on the phone.

In December, for example, 1 don’t perform. I try to preserve
those kinds of traditions, keep the family together so they can
go to school and led normal lives. If they want to go to Chuck
E. Cheese’s or to the movies, they can go and have a good time
[without being harassed].

You’ve mentioned recording an English-language album a
number of times in the past. Is that going to happen?

The album will come out when it's natural for it to do so.
The industry has gone through enormous changes with piracy
and lost sales and mergers. In other words, no one wants to
make a mistake.

The perfect time might have been right after *“Dance With
Me.” Was the film ahead of its time, in that there wasn't as
much awareness of the Latin market then?

No. It was perfect timing, because it was my own evolu-
tion. I had recorded “Influencias,” and my personal com-
pany started to change. I broke with my management. It
was a matter of three years, and in those three vears the
industry changed.

Before, the big stars were Julio Iglesias, José Luis Rodriguez,
people like that. And Luis Miguel and | were the young ones.
But in those three years, we saw the emergence of Shakira,
Ricky Martin, Enrique Iglesias, Mana.

And [ was on the sidelines. I came out with the album “Volver
a Nacer,” [then] with a film. and [ was seen once again as a new
star, even though I'd been recording solo since 1983.

Are you planning on making more films?

Yes. And [ get many, many offers. My ideal is to do a movie
next year. But [ don’t want to do it just because. I want it to
be natural.

Your repertoire is well-chosen and suited to you. Do you
write any of your songs?

[ do write, but not the entire song. I can give you paragraphs,
thoughts, rhythm. some beautiful lines. But, for the time being,
'l sit with you and we can write together. All those people who
send me their songs, 1 talk to them, they know me so well, and
[ feel, when I read their songs, as if [ had written them myself.

Do you feel artists sometimes sacrifice quality because
they’re pressured to write?

[t’s something that can be prostituted. And I'm not going to
sacrifice my album for the sake of putting [in] my own song.
Why force it? I have my own publishing, and T could include
those songs. And there will be a time when all 10 songs may be
from it. But that will be later on.

You have been in many major advertising campaigns,
going back to Pepsi in 1988. Would you like to be the face
of a brand?

Yes, of course. Evervthing adds up in a career. But right now,
I'm focused on the tour and bringing ideas for the next album.
We're contemplating a concept album rather than an album of
previously unreleased material for next vear.

And another thousand things alwavs come up. Special shows.
Benefits for children with cancer. But my real work this yvear is
people will see me in my concerts and on my motorcycle [which
he uses in his show] everywhere.

You had that motorcycle for your performance at the 2003
Billboard Latin Music Awards. And you took off your shirt for
that performance as well . . .

My darling, the shirt just popped open.

Like what happened to Janet Jackson?
Yes! I took a strong step, and it popped open. I'm lucky in
the way things happen to me.
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Continued from page 36

“Volver a Nacer” (1996): After a nearly three-year absence,
“Volver a Nacer” (“Born Again”) re-established Chayanne in
the Latin market. It also marked his change of management,
and served as a precursor to “Dance With Me.” The album
also marked the beginning of Chayanne’s long relationship
with songwriter Estéfano, who penned the title track with
Ximena Zapata.

“Dance With Me”
(1998): The soundtrack to
the film includes “You Are
My Home,” a duet per-
formed with Vanessa
Williams. That song, in its
Spanish-language version
(“Refugio de Amor”) i
peaked at No. 3 on the Hot wotiox
Latin Tracks chart. ="

“Atado a Tu Amor” (1998): This album decidedly estab-
lished Chayanne as a top-selling star. The disc peaked at No.
4 on the Top Latin Albums chart, Chayanne’s best perform-
ance to date, and remained on the chart for 84 weeks. The
single “Dejaria Todo” spent five weeks at No. 1 on the Hot
Latin Tracks chart.

“Simplemente” (2000): An ambitious album that includes
duets with Ruben Blades (“Cuando EI Amor Se Va”) and Jen-
nifer Lopez (“Dame/Touch Me”). The single “Yo Te Amo” held
the top spot for seven weeks on the Hot Latin Tracks chart.

“Grandes Exitos” (2002): Chayanne’s first greatest-hits
album. It included two new tracks, Franco de Vita’s “Y Tu Te
Vas” and Estéfano’s “Torero.” “Y Tu Te Vas” the hot Latin
track of the year at the 2002 Billboard Latin Music Awards.

“Sincero” (2003): Chayanne’s most recent album. It
debuted at No. 1 on the Top Latin Albums chart, his first disc
to do so.

Love Affair

Continued from page 34

hour show, which also starred Juanes, Miguel Rios, Rosario
and Cuba’s Los Van Van.

That night, Chayanne bounded onstage at 3 a.m., singing
into a head microphone while dancing in his characteristic
frenzied style. While other artists who offer intricate choreog-
raphy may opt for the safety of lip-synching, Chayanne clearly
was singing live.

For fans, it did not matter that Chayanne had arrived 90
minutes late. He was back in Spain, and the crowd, which
extended back about a mile from the stage, responded
ecstatically.

“Chayanne is incredibly professional,” Iglesias says. “His
frank and good-natured manner and his knack for knockout
commercial hits may hide the fact that he takes his perform-
ances seriously and looks after himself. He says that one of his
favorite things about Spain is its fish and seafood, which keeps
him in shape.”

One highlight of his upcoming tour in Spain will be a per-
formance at a soccer stadium in the popular beach resort of
Benidorm, south of Valencia, on Aug. 21. Chayanne will star
in “46664 Latino,” a Latin-artist version of the concert staged
in Cape Town, South Africa, last November by the Nelson Man-
dela Foundation to benefit the fight against AIDS in South
Africa and increase global awareness of AIDS.

Organizers expect 30,000 fans to attend. Along with
Chayanne, the lineup includes Paco de Lucia, Miguel Bose,
Joaquin Cortés, Azucar Moreno, Diego Torres, Ricardo Mon-
taner, Franco de Vita and Montserrat Caballé, as well as non-
Latin acts Queen, Dave Stewart and Zucchero.
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CONGRATULATIONS CHAYANNE
IN YOUR 25™ ANNIVERSARY!
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"Despuées de tantos anos,
qQue bueno es estar de Qira
U senfirse Ccomo en casa”

- CHAYANNE -

Estadio Vélez Sérsfield {Buenos Aires) - Estadio Mundialista {(Mendoza) - Anfiteatro Municipal {Paysandt)
Estadio Boca Juniors {Buenos Aires) - Estadio Luna Park (Buenos Aires) - Campo Argentino de Polo
{Buenos Aires) - Conrad Resort & Casino (Punta del Este) - Teatro Opera {Buenos Aires) - Patinédromo
{Mar del Plata) - Anfiteatro de Villa Maria {Cérdoba) - Club Atlético de Tucuman {Tucuman) - Estadio
Gimnasia y Tiro de Salta {Salta) - Club Ebano {San Juan) - Estadio del Centro {La Rioja) - Club Olimpo
{Bahia Blanca) - Velédromo {Montevideo) - Estadio Newell’s Old Boys {Rosario) - Teatro Gran Rex (Buenos
Aires) - Teatro Lola Membrives {Buenos Aires) - Estadio del Sol (Asuncién) - Estadio San Bernardino

{Asuncién) - Estadio Mundialista Chateau Carreras {Cérdobal) - Estadio Provincial de Rosario (Rosario)

FENIX

Entertainment Group

Av. Figueroa Alcorta 3221 - Tel: (54 11) 4807 2882
(C1425 CKL) Buenos Aires - Argentina - fenix@fenix.com.ar - www.fenix.com.ar
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more stations is placec first. Records below the top 20 are removed from the chart after 26 weeks. @ Videoclip avaliability, ©2004, VNU Business Media, Inc. All — —
rights reserved.
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4 32135 JOSE ALFREDO JIMENEZ Tesoros Musicales | 24 PUTUMAYO PRESENTS: NUEVO LATIND (PUTUMAYO) LAVERDAD (CUTTING) AMOR Y LAGRIMAS {MOON/COSTAROLA/SONY DISCOS}
SONY DISCOS 95209 {9.98 £0 €D} [ — — —
42 MARCO ANTONIO SOLIS & JOAN SEBASTIAN Dos Grandes | 42 MTV UNPLUGGED {ARIOLA/BMG LATIN} MITENTACION (SONY DISCOS) YO TE PROPONGO {D1SA)
ONOVIS UG {14.98 Co)
LRI P 5 WA JULIETA VENEGAS VARIOUS ARTISTS RAMON AYALA Y SUS BRAVOS DEL NORTE
40 | 36 |4l JOAN SEBASTIAN - ColeccionDe Oro | 9 SI (ARIOLABMG LATIN) REGGAETONHITS 2004 {J&N/SONY DISCOS) ANTOLOGIA OE UN REY (FREODIE}
MUSART 12887/BALBOA i8.98/13.98} [W
" 111 A B. QUINTANILLA Il & KUMBIA KINGS VARIOUS ARTISTS VARIDUS ARTISTS
5132 hgisggﬂggg\%’ EnVive | 32 LAHISTORIA (EMI LATIN APARADA PERFECT AT DIAMANTES DE COLECCION (FONOVISAUG)
. LE] MaNA CELIA CRUZ ANA BARBARA
{ 52 | 46 [iEL ucls':}zja':egnmg)NTEz DE DURANGO De Durango A Chicage | 2 ECLIPSE (WARNER LATINA} EXITDS ETERNOS (UNIVERSAL LATINOI UNA MUJER, UN SUENO (FONOVISAUG
- P08 T12IAND FERRO VARIOUS ARTISTS CARDENALES OE NUEVO LEON
ol 53 | 43 Eﬁ%a sll 5%5@@5!%? Tributo Al Amor | 1 T11CIENTO ONCE {EMILATINY BACHATAHITS 2004 (SBN/SONY DISCOS! EN CONCIERTO (0ISA)
H ita: i i & plhums with the greatest sales gains this week. @ Recording tndustry Assn. 0f America {RIAA) certification for net shipment of 500,000 alburn units {Gold). A RIAA certification for 1et shipment of 1 mil-
38117 Xézgggrlin%ﬁgyg{?msms (13,98 £Q COI AdiGsiCompitaslnibaiol AT danlChalinoSancliee |76 lion mnits (Plaltinum).QQ RIAA cemf?catiun for net shipment ui|10 miltion nits (Diamond). Numera! following Platinum or Oiamond symbal indicates album's mutt-platinum level, Far brcxed szztg,‘ and doublle
albums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification far net shipment of 100,000 unts {Orol. A Certifica-
‘3 47 | 30 ALEX UBAGO Fantasia 0 Realidad | 14 “tion of 200,000 units {Platino). A? Certification of 400,000 units (Mutti-Platinol. *Astensk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested fists. Tape prices
WARNER LATINA 61342 {17.98 CD) [M] marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.
Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker titte. © 2004, VNU Business Media, Inc.. and Nielsen SoundScan, Inc. Al ig s reserved.
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Known On Their Own

BY MICHAEL PAOLETTA

Angela McCluskey has done it. So,
too, have Martina Topley-Bird, Tina
Dico and Simone Denny.

After working with other bands,
producers and artists—primarily as
featured singers—they, and others,
have embarked on solo careers.

In the R&B/hip-hop community,
such efforts often meet with much
success. The same is not necessarily
true for those who get their feet wet
in the dance/electronic realm—
especially in the United States.

“The reasoning is simple,” artist
manager/music consultant Craig
Roseberry of Shifty Entertainment
in New York says. “U.S. radio sup-
ports R&B and hip-hop 100%.
Except for a handful of stations,
radio rarely supports dance and elec-
tronic music.”

But, Roseberry adds, “artists like
Martina are arriving with stories to
tell. They have a history. While these
artists are new to the solo scene, they
have strong fan bases from the work
they’ve done with other acts.”

McCluskey’s Billie Holiday-meets-
Marianne Faithfull vocal stylings were
spotlighted in Télépopmusik’s
Grammy Award-nominated “Breathe,”
which was used in a Mitsubishi TV
commercial.

The Scottish singer/songwriter’s
debut album, “The Things We Do,”
arrived earlier this month from Man-
hattan Records.

Topley-Bird (see Beat Box, below})
was Tricky's muse for four of the lat-
ter's albums, including his Nearly
God project. Topley-Bird’s bluesy
vocals were the centerpiece of
Tricky’s 1995 debut, “Maxinquaye.”

Her debut full-length, “Anything,”
comes out July 27 on Palm. It is an
altered version of the artist’s album
“Quixotic,” which came out last July
in the United Kingdom.

DICO FROM DENMARK

Dico. who self-released an album
in her native Denmark last year, has
received the bulk of her international
acclaim from her work with U.K. duo
Zero 7. The act’s second album,
“When It Falls,” includes two collab-
orations with Dico.

New U.S. label Defend Music
released Dico’s “Far” EP last month.

Until recently, Denny was closely
associated with Canadian acts Love
Inc. and Wide Life. The latter scored
a No. 1 Billboard Hot Dance Club
Play hit two years ago with “I Don’t
Want U.”

Another Wide Life/Denny collabo-
ration, “All Things (Just Keep Getting
Better),” became the theme song for

the Bravo/NBC reality TV show
“Queer Eye for the Straight Guy.”

Denny, who is currently recording
her solo debut, says the “Queer Eye”
association did exactly what it was
supposed to: “It got my name into
the mainstream. For any singer try-
ing to make a mark, that is a blessing
in itself.”

“When artists like these begin
their solo careers, their names are
already known,” says David Shebiro,
owner of specialty store Rebel Rebel
in New York. “You can count on
immediate sales.”

TRICKY, YET NOT TRICKY

Shebiro says he couldn’t keep
import copies of Topley-Bird’s
“Quixotic” in stock when it came out
last year. Today, the same thing is
occurring with McCluskey’s album.

“The key is to use the affiliation
with the group as a launching pad,”
Defend Music founder Michael
Prommer says. “Then, you make
the initial marketing impact and
move on to push the artist as a solo
performer.”

Ian Ralfini, senior VP/co-GM of
Manhattan Records, goes one step
further. “With Angela, we're not tak-
ing a member of a band and breaking
a new career. We are breaking a new
solo artist.”

MeCLUSKEY: DEBUT ALBUM ‘THE THINGS WE D'EII" I5 ON MANHATTAN RECORDS i

Still, Palm GM Lisa Nishimura
says, “you want to build on an artist’s
already existing fan base.”

She continues, “We want to make
sure that Tricky fans know about
Martina’s album. At the same time,
we want to also connect Martina to
non-Tricky fans.”

Palm hopes to achieve this by
working with strategic Web sites
like Fuse, Sputnik7 and MTV—as
well as with such noncommercial
radio stations as KCRW Santa

Monica, Calif.

Additionally, the label will pursue
synch licensing opportunities. “Need
One,” a track from Topley-Bird's
album, is on the just-released sound-
track to TV show “CSI: Miami.”

“The healthiest way to build a
career is to let people discover you on
their own terms,” Dico says. “This
makes for the most loyal fans.”

McCluskey says it comes down to
timing and destiny. “If success is
meant to happen, it will.”

Topley-Bird Soars Solo With ‘An

Martina Topley-Bird is the
owner of a voice that is bluesy,
soulful, sweet and haunting. It’s
not for nothing that she has been
compared to, among others,
Erykah Badu and Billie Holiday.

After collaborating on four
Tricky albums in the mid-"90s—

including the truly essential
“Maxinquaye”—Topley-Bird went
her own musical way (see story,
this page).

“At that time in my life, [ was
miserable and run-down,” she
recalls. “After Tricky, I was won-
dering if I even had it in me to

e

TOPLEY-BIRD: ‘TRICKY TAUGHT METO RELw ON YOUR INSTINCTS

have a career in music. In my
head, I was sure I could do some-
thing good. But I'm not made up
of just my head. So, first, I had
to straighten out other things in
my life.”

Welcome to the solo

With “Anything,” Topley-Bird
and her colorful cast of like-
minded albeit varied musical part-
ners have concocted an album
that holds its own alongside such
staples as Bjork’s “Homogenic,”

career of Topley-Bird.

Last July, U.K. label
Independiente
released the singer’s
debut album,
“Quixotic,” which
received high marks in
the British press and
was nominated for the
Panasonic Mercury
Music Prize.

On July 27, Palm

Beat
qu,..

By Michael Paoletta

mpaoletta@billboard.com

will issue the album in
the United States—with a slightly
altered track listing. The project
has been retitled “Anything.”

Provocative and introspective,
the sterling “Anything” is home
to several collaborations. They
are with Queens of the Stone
Age’s Josh Homme and former
member Mark Lanegan (“Need
One™), DJ/producer David
Holmes (“Too Tough to Die”) and
film composer David Arnold
(“Soul Food™).

Also present is Tricky, with whom
Topley-Bird shares a daughter.

Massive Attack’s “Blue Lines,”
Portishead’s “Dummy” and, ves,
“Maxinquaye.”

Like these albums, “Anything”
veers gorgeously left-of-center,
with contemporary rock and elec-
tronic elements merging with
classic soul, jazz and blues.

Topley-Bird acknowledges the
many differences between
recording as a solo artist and
doing so as a featured singer on
another artist’s records. And, of
course, “there are also differ-
ences between being a producer

hing’
and an artist.”

She should know, having pro-
duced or co-produced all but two
tracks on “Anything.” But, she
adds, “Tricky taught me to rely on
your instincts—to not think too
much—and to go with what’s in
your gut.”

Her early work with Tricky
was her entry into music. “He
would reiterate these words
over and over.” Like a pupil
learning from a teacher, Topley-
Bird says the advice has become
a part of her.

“There’s always a weird price
to pay if you compromise or if
you think too much,” Topley-
Bird says. “And I became very
aware of this while making my
own album.

“I also became aware of under-
standing the potential stresses
and responsibilities of making all
the decisions,” she continues.
“There are some ways to work
that are very effective.”

She adds, “But whenever I
thought of doing something dif-
ferently, I would think, ‘No." I
strive to be good at what I do. At
the end of the day, I must live
with this album.”

Topley-Bird is currently writing
songs for her second solo set.
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THIS WEEK
LAST WEEK

2004

Bilboard” SINGLES SALES. |Bilboad® RADIO AIRPLAY.

2 WKS. AGO

HOT DANCE

Sales data compiled by N
Nielsen

SoundScan
TITLE

IMPRINT & NUMBER/DISTRIBUTING LABEL

Artist

:¥e NUMBER 1 %72 6 Weeks At Number 1

AMAZING (FULL INTENTION & JACK 'N' RORY MIXES)  George Michael =
AEGEAN/EPIC 768812/SONY MUSIC (8

SCANDALOUS (REMIXES) Mis-Teeq %

| 456/REPRISE 42723/WARNER BROS. (@D

| LEFT OUTSIDE ALONE (J. NEVINS REMIX)
|| OAYUGHY/EPIC 76705/SONY MUSIC D ©

Anastacia '®

- | HOLE IN THE HEAD (A. VAN HELDEN REMIX)

Sugababes =
INTERSCOPE 00270) @

1| 8TH WORLD WONDER (THE REMIXES)

Kimberley Locke @
CURB 77103 @

<] ME AGAINST THE MUSIC

| THE DISTRICT SLEEPS ALONE TONIGHT

| LOVE PROFUSION

Madonna ?
MAVERICK 420/ WARNER BROS. @ @

Britney Spears Featuring Madonna <
JIVE57757/Z0MBA D ©@

- DIP IT LOW (DANCE REMIXES)
| 1SLAND 00247700MG @

Christina Milian %

| CHA CHA HEELS

Rosabel With Jeanie Tracy
TOMMY BOY SILVER LABEL 243TOMMY BOY @ @

The Postal Service 5
SUB POP 7061 @ @

[y
=y

& | STRICT MACHINE {REMIXES)

Goldfrapp %
MUTES215 () @ i

LOVE COMES AGAIN
BLACK HOLE 33227 NETTWERK @ @

Tiesto Featuring BT

)| NOTHING FAILS/NOBgDY KNOWS ME

Madonna
MAVERICK 42682 WARNER BROS. (@

PUSH THE FEELING ON (ROSABEL & JCA MIXES)
TOMMY BOY SILVER LABEL 245 TOMMY 80Y @ @

Nightcrawlers

I'M READY {D. AUDE, S. NICK, M. RIzZO, & DUMMIES MIXES) Cherie
LAVA BBI93/AG @D @

HEARTATTACK

Jahkey B. Featuring Satta
STAR691280 (D O

‘| TURN IT AROUND

4 Strings
ULTRA 1217 @ @

SYMPATHY FOR THE DEVIL (REMIXES)

The Rolling Stones
ABKCO 719666 (D

RESONATE
STATRAX 34004 STATRA @

Victor Calderone/Mac Quayle

.1l CRUSH
i MUTE 9240 D @

Paul Van Dyk Featuring Second Sun

| PUSH (J. NEVINS/A. ACID/J. HARRIS/P. BAILEY MIXES)
| DEF JAM 002822//DIMG @

Ghostiace Featuring Missy Eliot =2

AS THE RUSH COMES
| ULTRA 1192 D @

Motorcycle

KEEP LOVE TOGETHER
WATER 060412 B3 €@

Soda Club Featuring Andrea Anatola

WHERE ARE YOU NOW? lan Van Dahl
| ROBBINS 72107 (D @
HAREM (CANCAO DO MAR) M. LEHMAN, R. RIVERA & H. HECTORREMIXES)  Sarah Brightman %

NEMD STUDIO 53240/ANGEL QD

2004

HOT DANCE

=3 Airplay compiled by N Nielsen
Broadcast Data
TITLE Systems

IMPRINT & PROMOTION LABEL

¥ NUMBER 1 ¥

Artist

THIS WEEK
LAST WEEK
THIS WEEK

1 Week At Number 1

AMAZING George Michael
AEGEAN/EPIC
| NAUGHTY GIRL Beyonce
= | COLUMBIA
| ILLUSION Benassi Bros. Featuring Sandy
BENZ STREET/ZYX/WAAKQ
ﬁ%ATHE RUSH COMES Motorcycle
1 IF | CLOSE MY EYES Reina
ROBBINS

EVERYTIME Britney Spears
| Jvezomea
\| LET'S GET IT RIGHT Krystal K
ROBBINS
7 %E%LBLOODED WOMAN Kylie Minague

il DEJA VU {IT'S HARD TO BELIEVE)
TOMMY BOY SILVER LABEL/TOMMY BOY

EX EX GIRLFRIEND
ROBBINS

The Roc Project Featuring Tina Novak

6--80--0-6

= i

DND Featuring Angie Irons

11 DIP IT LOW Christina Milian
(SLAND/IDJMG

(12)] 13 |/| THE FORCE OF GRAVITY BT Featuring JC Chasez

| NETTWERK

13 13 TAKE ME TO THE CLOUDS ABOVE LMC Vs. U2

14 "1 EASY AS LIFE Deborah Cox
| WALT DISNEY

(15) (225711 WHERE ARE YOU NOW? lan Van Dahl

ROBBINS

STRAIGHT AHEAD
KING BRAIN/ARTEMIS

ALL NITE (DON'T STOP)
VIAGIN

Tube & Berger Featuring Chrissie Hynde

16 . 15
@  nNEw

18 A5

Janet Jackson

BEAUTIFUL THINGS Andain
ADBBINS

MOVE YA BODY
NEXT PLATEAU/UNIVERSAL/UMRG

7| LOVE'S DIVINE
WARNER BROS.

1| BURNED WITH DESIRE
ULTRA

Nina Sky Featuring Jahba

Seal

Armin Van Buuren Featuring Justine Suissa

LEFT QUTSIDE ALONE
DAYLIGHT/EPIC

| DON'T WANNA KNOW

BAD BOY/LIMRG

SANCTUARY
TOMMY BOY SILVER LABEL/TOMMY BOY

LOVE COMES AGAIN
| BLACK HOLE/NETTWERK

Anastacia

(23] 24 &3

Mario Winans Featuring Enya & P. Diddy

Origene

Tiesto Featuring BT

TOP ELECTRONIC

Bilboord” ALBUMS.

Sales data compiled by N
Nielsen

1 SoundScan
| ARTIST

LAST WEEK

Title

[. = | IMPRINT & NUMBER/DISTRIBUTING LABEL
¢ NUMBER 1 s¥%¢ 1 Week At Number 1
SASHA Involver

GLOBAL UNDERGROUND 0001+ [H]

THE STREETS
| VICE 81534-/ATLANTIC

A Grand Don't Come For Free

THE POSTAL SERVICE Give Up
SUB POP 595 [H]
| TIESTO Just Be

BLACK HOLE 30364/NETTWERK [H]

SOUNDTRACK
TOMMY BOY 1583

Queer As Folk: The Fourth Season

VIC LATINO & DAVID WAXMAN
ULTRA 1130 [W]

Ultra.Dance 05

VARIOQUS ARTISTS

Fired Up!
RAZOR & TIE 83077

BAD BOY JOE
MEGAMIX 2004/ MUSICRAMA

Best of NYC AfterHours: Feel the Drums

A.B. QUINTANILLA [Il PRESENTS KUMBIA KINGS
EMI LATIN 77055

Los Remixes 2.0

11 (CHK CHK CHK)

Louden Up Now
| TOUCHAND GO 20934 [H]

VARIOUS ARTISTS
ROBBINS 75045

Best Of Hits [Dance] Volume One

74| ZERO 7 When It Falls
| ULTIMATE DILEMMA/ELEKTRA 61558*/AG [W]

| DIESELBOY
HUMAN 8008*/SYSTEM [H]

The Dungeonmaster's Guide

AIR Talkie Walkie
SOURCE 96632*/ASTRALWERKS

| Jumps
SPARROW 94175

THE CRYSTAL METHOD
V227176

2| JOHNNY VICIOUS
ULTRA 1180 [H]

/| SARAH MCLACHLAN
NETTWERK/ARISTA 53763/RMG

| FELIX DA HOUSECAT
EMPEROR NORTON 7072°

DJ GEOFFE
uBLest2

Mix It Up: Remixed

Legion Of Boom

Ultra.Trance:3

Remixed

Devin Dazzle & The Neon Fever

Best Of Club Hits Volume 2

'| BOND Bond: Remixed
MBO/DECCA 001117/UNIVERSAL CLASSICS GROUP

VARIOUS ARTISTS
HIP-0 001778/UME

#4| VARIOUS ARTISTS
VIRGIN 87306

| THE STREETS
VICE 93181 7ATLANTIC [M]

| MARIAH CAREY
| COLUMBIA 87154/SONY MUSIC

Pure 80's Dance

Pink Panther's Penthouse Party

Original Pirate Material

The Remixes

@ Dance Airplay titles Showing an increase in detections over the previous week, regardiess of chart movement Compited from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service.  dance stations are electronically manitored 24 hours a day, 7 days a week. Songs ranked by number of detections. A titie which has been on the chart for more than 20 weeks will generally not
rezeive a bullet, even if it registers an increase in detections. Titles below the top 15 ere removed from the chart after 26 weeks. ©2004, VNU Business Media, inc. and Nielsen SoundScan, Inc. Al rights reserved @B Electronic Albums with the greatest sales gains this week. @ Recarding Industry Assn. Df America {RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA cerfication for net ship-
ment of 1 million units (Platinum). @y RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indicates album’s mult-platinum level For hoxed sets, and doubie albums with running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes “Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and
WEA labels, are suggested lists. Tape prices marked EQ, and all other CD pnices, are equivalent prices, which are projected from wholesale prices. [M] indicates pasi or present Heatseeker titie. © 2004, YNU Business Media, Inc. and Nielsen SoundScan, inc. All rights reserved.

5 i . ' . A [ ] » A
00 D|||0.0.06|l0 »
K] K]
2|y =
A : | € 4
<= TITLE  IMPRINT & NUMBER/PROMOTION LABEL Artist <3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
:¥%: NUMBER 1 3¢ 1 Week At Number 1 26) 31| 36 TAKE MY BREATH AWAY (E. BAEZ & THE PASSENGERZ MIXES) cotumaia rsses Jessica Simpson %
112 |4 DA HYPE  nerwerk promMo Junior Jack Featuring Robert Smith = K27} 35| 39 SWAY (JUNKIE XL, THE PASSENGERZ & R. ROSARIO MIXES) 123 proMormeprise Michael Buble
213|6 BAC N DA DAY oernivon Frankie Knuckles Featuring Jamie Principle M 26| 24 DON'T LOOK BACK (N. COTTO & J. NEVINS MIXES) EmiLATIN PROMDNVIRGIN Thalia
3]8|11 TOOK MY LIFE smpomo Vernessa Mitchell 29 ) 39|43 NEW DAY (DANCE MIXES) 0gr s0UL CLASSICS 002821/10JMG Patti LaBelle
4 11117 ALL NITE (DON'T STOP) [S. KLEINENBERG & LOW END MIXES] vircin ss32 Janet Jackson <@ 2119 THE FORCE OF GRAVITY  nermwerk 6334 BT Featuring JC Chasez
418 HELL IN PARADISE (PT. 1) MINOTRAIN 50036 TWISTED Ono 31} 40|42 JUST WANNA DANCE Ja-1a1 pROMD Toy
6 15|18 LET THE SUN SHINE IN gaoikat roMD Milk & Sugar Featuring Lizzy Pattinson 32|35 LOVE COMES AGAIN  BLACK HOLE 35227/NETTWERK Tiesto Featuring BT
919 HEAR MY NAME 004 BOY S11VER LABEL 2642/TOMMY BOY Armand Van Helden Featuring Spalding Rockwell = 25(23 LET IT GO  0EFINITIVEFOREVER SOUL D02ESNTION Norty Cotto
8 J 12|13 HEARTATTACK smnes 120 Jahkey B. Featuring Satta B 30| 31 [ EASY AS LIFE (T. MORAN & W. RIGG REMIX) walroisney pROMO Deborah Cox
13| 16 STEPPIN' OUT omss Kaskade 35) 41|44 SCANDALOUS (REMIXES) s conureprise Mis-Teeq %
il 1| 3 LI ONE WITH YOU (LORIMER/C. COX/RIZZO/KUPPER MIXES)  swprowo Sun 3532 HOT SHOT DEBUT /3¢
111 19| 3208 PUSH THE FEELING ON (ROSABEL & JCA MIXES) Tomuy BOY SIVER LABEL 244570MMY BOY Nightcrawlers 36 3 EVERYTIME (REMIXES) .ivesos7z0mBa Britney Spears =
5|1 CHA CHA HEELS  1oMMyBOY SILVER LABEL 2443/TOMMY BOY Rosabel With Jeanie Tracy 37] 45| — WORLD ON FIRE (JXL & M. DE VRIES MIXES) arista PROMORMG Sarah Mclachian
6| 2 SANCTUARY  10MMYBOY SILVER LABEL 2641/TOMMY BOY Origene ;201 12 NAUGHTY GIRL (CALDERONE & QUAYLE REMIX) comeiapromo Beyonce %
715 STRICT MACHINE (REMIXES) wmure a5 Goldfrapp = K39) 46| — LIVIN' LARGE  vERNIGHT SUPERSTAR PROMO Tony Rhone
15} 17( 20 MARRAKECH &aoikac proMO ATB 40 ) 43| 45 FEEL BRAND NEW (J. VASQUEZ & TWISTED DEE MIXES) erisaoe/Benz STREET PROMOMAAKD Seduction
1407 I'M READY (D. AUDE, S. NICK, M. RIZZO, & DUMMIES MIXES) Lava s Cherie 41 E FOOLISH MIND GAMES M PrOMO Jason Walker
10{ 10 FEELS GOOD acr2s005Music PLANT Dolce 42 BLOOD (JUNIOR REMIX) 00vSSEV/SONY CLASSICAL PROMO/IVM Casey Stratton
18) 23| 28 DESTINATION UNKNOWN Rosains 72102 Gaudino Featuring Crystal Waters 421 a1 | WANNA SEX YOU umieoizy 739 Michael B. Sutton
16| 14 JUST FOR YOU {THE DANCE REMIXES) siano co2ss/10.:5 Lionel Richie 33[ 21 ILLUSION  BENZ STREET/ZYX 0138WAAKD Benassi Bros. Featuring Sandy
M 22| 26 AERODYNAMIK  ASTRAUNERKS 45204 Kraftwerk 45 DIVE {C. COX/SCOTTY K./SOLAR CITY MIXES) nesuLaszs Debby Holiday
& POWERPICK & LW 34127 A DAY IN THE LIFE (2004 REMIX) vinvLsoul127usic PLANT Friscia & Lamboy Vs. Todd Terry
21/ 28| 40 STOLEN CAR (TAKE ME DANCING) [D. AUDE & R.H. VISSION MIXES] a&m PROMO/NTERSCOPE Sting = K 47 GOOD LUCK . PROMO/ASTRALWERKS Basement Jaxx Featuring Lisa Kekaula
22} 24| 30 LUV 2 LUV smresizni Suzanne Palmer 2 36| 25 COME INTO MY LIFE (REMIXES) Funk LA PLANET PROMO Joyce Sims
18|15 SHE WANTS TO MOVE (BASEMENT JAXX & J. NEVINS MIXES) stan rak as3sanvinGin N*E*R*D = Al 38| 29 DIP IT LOW (FULL INTENTION, JJ FLORES, TYAS & LAWRENCE MIXES) istanp ooza47/100M6 Christina Milianl
27|33 RED BLOODED WOMAN capiToLprOMO Kylie Minogue ‘47| 46 ALL OF MY LIFE rommvBoy 2013 Aluna
25/ 29| 34 I LIKE 1T vosHITosHI 113:0E€P 0isH Narcotic Thrust

@ Tities with the greatest sales or ¢lub p v
tively, based ugon availability. Dn Dance Singles Sales chart: & CD Single

Vinyl Maxi-S;

lay increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The Club Play c