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Digital Biz Reaches Two Frontiers

51 Rod Rockets Upward

The last mod rocker scores his
biggest week ever on the Bill-

|
1
2 ROSE: ‘THERE 1S A BIG RACE |

FOR EUROPE’

Apple To Enter Europe,
But Faces Tough ‘Slog’

BY JULIANA KORANTENG

LONDON—Apple Computer’s success with its
digital download store in the U.S. is irrefutably
sweet, but the European market could prove
to be bitter fruit.

Apple’s plans to take a bite out of the still nas-
cent European sector will strongly depend on
its capacity to deal with the region’s complex

(Continued on page 50)

Digital Singles Nearing
Eclipse Of Hard Copies

BY BRIAN GARRITY and GEOFF MAYFIELD

NEW YORK—Digital tracks are outselling phys-
ical singles by a growing margin, a sign that con-
sumers are increasingly embracing the brave
new world of Internet downloading.

Digital download sales outpaced physical sin-
gles 857,000 to 170,000, according to Nielsen
SoundScan figures for the week ending Oct. 26.

(Continued on page 50)
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QUARTARARQ: HAPPY THAT
CONSUMERS SEE MUSICS VALUE

board charts with a new set
of American standards.

Industry

Ad $$$$
Still Ebb

BY ED CHRISTMAN

McLachlan:
A Reflection
Of Her Life

- S After Hiatus, Artist
15 Clef Notes . ;
Wyclef Jean is a rebel with a ’ BaSkS In AﬂergIOW

cause on his Clef/) Records |
debut, “The Preacher’s Son.” l BY JILL KIPNIS

NEW YORK—While label execu-
tives say they are beginning to spend
more onconsumer advertising, they
have yet to match spending with
expectations, according to new data.
In 2002, consumer advertising
by the music industry dropped by
25%, far outpacing the 10.7%
decline in album sales. This year,
the 6.7% ad-spend decline
through July is more in line with
the 8.4% drop in album sales.
The industry spent $266.5 mil-
lion from January through July this
year and spent $288.2 million dur-
ing the same period last vear, ac-
cording to Nielsen Monitor-Plus.
But those numbers may climb,
(Continued on page 48)

LOS ANGELES—Six years is a long
time between studio albums—but
| sometimes life gets in the way.
Canadian pop powerhouse Sarah
McLachian actually spent about 21/2
years working on her latest disc, “After-
glow,” the follow-up to her 1997 break-
through album, “Surfacing.” But its
release—it arrives Nov. 4 on Arista—
| was sidetracked while the artist dealt
| with the death of her mother and gave
| birth to her first child.
[ (Continued on page 61)

35 Merchant’s Marketing
The success of Natalie Merchant’s
“The House Carpenter’s Daughter”
is credited to a clever one-way
sales approach.
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Top of the News

5 The Recording Industry Assn.
of America urges online music
companies to implement
parental filters.

6 Retailers remove Stones prod-
ucts from shelves to protest Best
Buy exclusive deal.

Music

15 The Beat: Jessica Simpson
is swimming in endorsement and
merchandising offers, thanks to
her MTV show, “Newlyweds.”

18 The Classical Score:
From Beethoven to Tchaikovsky,
RCA Red Seal releases a slate of
classical sets.

19 Movies & Music: RZA
scores music and contributes
tracks to Quentin Tarantino’s “Kill
Bill Vol. 1” movie.

20 Touring: Walter Latham
pairs music and comedy on the
Crown Royal Comedy Soul Festival.

22 R&B: Glory Records’ Natal-
ie Esposito promotes up-and-
coming soul artists her own way.

JESSICA SIMPSON

24 Beats & Rhymes: Baby D
discusses the way of the South
backstage at the Source Awards.
26 Latin Notas: Three DVDs
pay homage to vibrant Latin icon
Celia Cruz.

28 Beat Box: Frankie Knuckles
puts a fresh spin on Armani
Exchange’s second album, “A|X
Music Series Volume 2: Bring On
the Night.”

30 Country: Tracy Byrd intro-
duces his Tiny Town Products line
of spices, rubs and marinades.
42 Songwriters & Publishers:
Paul Anka has a lucrative enter-
prise in licensing his music—
even with tunes from the 1950s.
42 Studio Monitor: John
Alagia and Hank Neuberger

? D)

4
} LS

record the 2003 Bonnaroo
Music Festival for the “270
Miles From Graceland” DVD.

Retail

35 Nelly, Russell Simmons and
Ice-T launch their own energy
drinks.

36 The Indies: Courtney Proffitt
is leaving the Assn. for Indepen-
dent Music.

37 Retail Track: Newbury
Comics’ Toothface Distribution
will handle Clear Channel’s
“Instant Live” CDs online.

38 Home Video: Pearl Jam
offers more live footage and rari-
ties with the double-disc DVD
“Live at the Garden” and the
“Lost Dogs” set.

QUOTE OF THE WEEK

Y| certainly don’t meet with local clients
or listeners that say, “Wow, what’s wrong with

radio these days?”’

WES McSHAY, CLEAR CHANNEL RADIO
Page 49

Global

43 Music stores in Japan fear
that if the country’s government
bans recorded-music imports, it
would give Japanese labels too
much power.

45 Global Pulse: Hummingbird
Records has Sinéad 0’Connor’s
final album.

Programming

49 Tuned In: Radio: Despite
the bad press, radio programmers
say listeners are happy with local
stations.

Features
21 Boxscore
33 Billboard Picks
40 The Billboard BackBeat
40 Executive Turntable
44 Hits of the World
47 Classifieds
48 Update
51 Charts
51 Chart Beat
51 Market Watch
64 Last Word
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JEFF BRABEC

Memorable scores and successful soundiracks The Chrysalis Music Group

are hallmarks of Clint Eastwood's films as a direc-

tor, actor and producer. The directorproducer-
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his lifelong interest in music and how he
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approaches the use of music in his films.

JACKSON

VANGUARD SESSION

Rebel with a Score:
ROBERT RODRIGUEZ

The filmmaker discusses how he made the creative leap

KNUTSEN

from writer-director-editor to composer on films like
"Once Upon A Time in Mexico" and
"Spy Kids 3-D: Game Over."
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Hear from the creative team behind the music of

““The Matrix Reloaded”
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RICHARDSON

DAVIS

SPENDLOVE

THE BILLBOARD Q&A

A one-on-one interview with
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Graden says
intuition

can trump
research when
marketing

to teens

TOP OF THE NEWS

Hooters Music On Tap

Restaurant Chain Signs Deal With Trio UC3

BY GAIL MITCHELL

Restaurant chain Hooters is prepar-
ing its entrée into the music industry.

Hooters will produce and promote
the R&B/hip-hop female trio UC3 in
partnership with Billboard Star Pro-
ductions (not affiliated
with Billboard magazine
or its sister companies).

The UC3 venture will
include merchandising,
retail distribution and
performances around
the country.

Hooters will intro-
duce UC3—Dbilled as
the “original Hooters
girl group™—during a
Nov. 18 showcase at its
Manhattan venue on
56th and Broadway.

The group will per-
form several songs—in-
cluding first single “It’s a
Party”—and premiere the
single’s video.

“Twenty-eight per-
cent of our customers
are female,” says Mike
McNeil, VP of mar-
keting for Hoot-
ers of America.
“We think this
will be a great way
to reach the female
audience and make
Hooters cool.’

McNeil notes that
specific details re-
garding promotion-
al tie-ins with UC3
are “a work in
progress.”

¥

But fashion merchandising is one
area being explored.

Also being discussed is a national/
international, Hooters-sponsored
tour that would commence next
spring or summer.

Rob Faw, who manages UC3 and is

y

TR

Hooters will produce
and promote UC3.

a co-owner of 2-year-old, Tampa Bay,
Fla.-based Billhoard Star ’roductions
says U.K. promoters have already
approached the group about doing a
tour of schools and malls.
McNeil adds, "Hooters does a lot
of sports events, so having the girls
perform at those makes a lot
of sense.”
UC3 (a play on the phrase
“you see three”) is a songwrit-
ing trio comprising Tracy
Williams, Cristal Bermudez
and Kristy Scott. The
three range in age from
17/2 to 21 and are
from Tampa Bay.
Williams is a
former member
of the group PYT,
signed to Epic
in the late '90s.
Faw worked as a
consultant to Wil-
liams during her
PYT tenure.
Before its formal
affiliation with
Hooters, UC3 per-
formed in July at the
chain’s annual swim-
suit competition in
Las Vegas and again
in October at its
~ 20th anniversary
reunion in Clear-
water Beach.

“We introduced
ourselves to the
Hooters [execu-

o w Lives],” Faw says.
, “One thing led to
(Continued on

page 61)
|
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Cher’s long
goodbye tour
yields TV
shows, record
{ deal and
$145 million

BY LEILA COBO

To exercise greater artistic con-
trol over acts they sign and develop,
a growing number of prominent
Latin producers have launched
their own record labels.

The new companies often are
linked with major record compa-
nies looking to diversify their
A&R efforts.

The trend reflects the main-
stream music industry, where joint
ventures are par for the course.

It is also the result of an increas-
ingly segmented U.S. Latin mar-
ket, where expertise is needed in
specific subgenres.

Although observers say major

PEREZ: ‘MAJOR LABELS DON’T HAVE A DEPARTMENT FOR YOUNG TALENTS’

Latin Producers
Launch Labels

/
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labels may be less willing to pony
up big cash for such ventures in
this economy, the trend continues.

The most recent big-name pro-
ducer to jump on the bandwagon
is veteran Roberto Livi (Billboard,
Oct. 11), who has written and pro-
duced for dozens of acts, including
Julio Iglesias, Rafael, Rocio Durcal
and Cristian.

In forming Megamusic Records,
Livi joins the ranks of fellow pro-
ducers Rudy Pérez, who last year
launched RPE as a joint-venture
project with Univision Music
Group; Omar Alfanno, whose
label, Alfanno Music, is a joint ven-
ture with Universal Music Latino;

(Continued on page 62)

RIAA Urges Parental Filters For Online Content

BY BILL HOLLAND

WASHINGTON, D.C.—In an effort to
update its “Parental Advisory” labeling
program, the Recording Industry Assn.
of America is asking online music com-
panies to implement “effective parental-
control filters to provide parents more
information and control over what their
children can download.’

The trade group is providing com-
panies with guidelines for how to best
label digital-music product in the same

vein as the Parental Advisory stickers
on physical CDs. RIAA chairman/CEO
Mitch Bainwol announced the move at
a public FFederal Trade Commission
workshop on media violence and chil-
dren Oct. 29 here.

Bainwol said the RIAA’s guidelines
“will reinforce the importance of con-
sistent descriptors across all services”
and should “help parents draw a dis-
tinction between the pirate peer-to-
peer networks and legitimate online
music services.”

=

BAINWOL: GUIDELINES W.ILL HELP PARENTS

Jonathan Potter, executive director
of the Digital Media Assn.—which rep-
resents such companies as amazon
.com, Apple and Microsoft—supports
the move. Potter suggested per-track
advisory designations.

A recent FTC survey showed that
kids can acquire inappropriate materi-
al easier at record stores than at movie
theaters or game outlets.

In fact, the survey found that 83% of
13- to 16-year-olds were able to pur-
chase stickered recordings.

National Assn. of Recording Mer-
chandisers executive director Jim Donio
explained that the high number reflects
the varving policies of member stores for
handling the parental-advisory program.
He also said NARM has not received
complaints from parents about how
stores handle sales of stickered product.

At the conference, Rep. Joe Baca, D-
Calif., announced that he is creating a
congressional caucus focusing on pro-
tecting children from media violence and
sexual content.
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Long-Running Cher Farewell Tour A Stellar Send-Off

Pop Icon Grosses $145M From Trek’s 200 North American Shows

BY RAY WADDELL

Her Farewell tour may have been
a long goodbye, but parting has been
a sweet sorrow for Cher, who will
rank among the top touring acts for
the second consecutive year.

With 200 concerts that grossed
$145 million and drew 2.2 million
people, an Emmy Award-winning
TV special and a new record deal
with Warner Bros., Cher continues
to break down barriers.

“This is the biggest tour in history
by a female artist,” says Brad Wavra,
VP of touring for Clear Channel
Entertainment, producer of the
tour. “She crushed any other female
[touring] artist.”

Numbers back the claim—a tes-
tament to Cher's stamina and box-

office clout. Top female touring
artists Tina Turner ($108 million in
2000), Madonna ($74 million, 2001),
Janet Jackson ($41 million, 2001)
and Britney Spears ($43.7 million,
2002) did not scale such financial
heights as Cher’s.

The success of the tour even
caught Cher’s handlers off guard.

“No question that everyone is sur-
prised at how well it’s done,” says
Lindsay Scott, who co-manages
Cher with Roger Davies. “It’s sort of
like ‘Rocky Horror Picture Show'—
not stylistically, but in that it’s tak-
ing on a cult status. People keep
coming back.”

The North American trek—which
was to conclude Halloween night for
25,000 people at the Sky Tent in
Toronto—was marked by repeat

CHER: BIGGESTTOUR FOR FEMALE ACT

plays, multi-night stands, tour
extensions and financial successes
in markets of all sizes, from New
York to Billings, Mont.

With a total of about $70 million
in box office for the year, Cher will
rank among the elite of touring acts
in 2003. She finished second behind
Paul McCartney last year, according
to numbers reported to Billboard
Boxscore (Billboard, Dec. 28, 2002).

Cher’s relentless road work has
also helped keep her current plat-
inum release, “The Very Best of
Cher,” camped out on The Billboard
200 chart for 30 weeks. There was
also an Emmy-winning NBC TV spe-
cial that drew 17 million viewers. A
two-hour A&E Biography special is
on tap for Nov. 9.

Scott says ticket and album sales
have enjoyed a synergistic relation-
ship. “One has fed off the other. They
both remind everybody of all these
wonderful songs.”

The response to the tour also
indirectly led to Cher signing to
Warner Bros. America after a stint
on Warner Bros. U.K. That deal
ended with her “Living Proof”
release in 2001.

Scott says Warner chairman/CEO
Tom Whalley came to a Cher show
and observed the response. He
thought that “if she comes with the
right record, it could do very well.
So she’s a Warner Bros. America
recording artist now, a new deal.”

REPEAT ENGAGEMENT
Even concert industry veterans
are impressed by what the tour has
accomplished.
“We started out with two shows in
June of 2002. She came back in
(Continued on page 63)

BY SUSANNE AULT

SANTA MONICA, CALIF.—With at
least $150 billion in spending power,
the teen market represents the Holy
Grail to many brand executives.

Yet reaching the fickle 12 to 20
crowd through ever-increasing media
channels remains an elusive art.

Even more daunting is keeping
pace with teen tastes.

“I like Floetry this week. Last week,
it was India.Arie,” said Amanda Pat-
terson, a Santa Monica High School
senior who was among a panel of
teens at the inaugural What Teens
Want conference held here.

“Next week it will probably be
something else,” she added.

Speakers at the Oct. 27-28 confer-
ence provided numerous theories on
deciphering what teens want and how
to deliver it. The event was co-spon-
sored by Billboard and sister publica-

GRADEN: 'IT'S DIFFICULT FORTEENS TO ARTICULATE WHAT THEY WANT'

For Marketers, Teens
Are Moving Target

©2003 R. Michael Zilz

and The Hollywood Reporter.

“It’s very difficult for teens to artic-
ulate exactly what they want,” said
keynote speaker Brian Graden, MTV/
VHI1 president of entertainment.
“They are at the age where they're fig-
uring it out.”

Tactics like conducting focus
groups at high schools and studying
TV ratings are useful in understand-
ing teens, Graden said. But he admit-
ted, “Sometimes with research, you
totally take it in and then throw it out
and forget you ever saw it. [We] can
figure it out through our intuition.”

Balancing research against gut
instinct in developing teen-friendly
products and campaigns was a com-
mon thread throughout the event.

Bruce Wilkinson—VP of media,
agency and cable at Claritas, a New
York-based marketing firm owned by
Billboard parent VNU—showed tools
that predict teen preferences based on

Retail Reacts To Stones Deal

BY ED CHRISTMAN
and LARRY LeBLANC

The backlash against the Rolling
Stones at Canadian retail regarding the
band’s exclusive deal with Best Buy has
spilled over the border into the U.S.

Some U.S. retailers are protesting
the move, saying they feel left out of
the loop.

For example, 24-unit Newbury
Comics in Brighton, Mass., is pulling
the Stones’ deep catalog—about 32
titles—from its stores.

“Obviously, retail isn't important to
them,” CEO Mike Dreese wrote in an
e-mail to employees. “So much for
good will in deep-stocking an artist just
because you thought their stuff was
important to someone.”

Newbury Comics is keeping about
10 of its best-selling Stones titles in
stores but is raising their prices to
$18.99 from $15.99.

In Albany, N.Y., Trans World Enter-
tainment executive VP Fred Fox says
his chain will pull Stones catalog from
its 940 units, trimming the 72 titles
that Trans World stocks to about five
albums and returning the product.

“If the Rolling Stones elect to mar-
ket their new product exclusively with
someone because they are more impor-
tant to them,” Fox says, “I would have
to step back and question why I would
offer the slower-turning, older catalog
pieces when I am not afforded the
opportunity to sell the newer pieces,
which are in higher demand.”

And Circuit City, Best Buy's main

competitor, is pulling a Rolling Stones
catalog promotion it had planned to
run in November and December.

“We are disappointed with the
Rolling Stones' exclusive arrangement
with a single retailer,” Circuit City
spokesman Jim Babb says. “We feel the
arrangement not only damages other
retailers who have supported the band
for years, [but] it also damages the band
because this product will be available
to the public in far fewer outlets.”

Meanwhile, members of the Coali-
tion of Independent Music Stores are
displaying mixed reactions, president
Don VanCleave says.

“Some are pulling [Rolling Stones
inventory], and some are yawning,” he
says. “Some say, ‘Who cares? Those are

(Continued on page 63)

Lions Gate Will Absorb Artisan

BY JILL KIPNIS

LOS ANGELES—The just-announced merger between

Lions Gate Entertainment and Artisan
Entertainment, the two largest inde-
pendent studios, will significantly boost
the new company’s collective home enter-
tainment operations.

Under the terms of the deal, New York-
based Artisan will merge into Lions Gate
(based in Vancouver and Marina del Rey,
Calif.) for $160 million in cash and the
assumption of Artisan’s debt—an addi-
tional $50 million to $60 million.

The deal is expected to be finalized by
year’s end.

Lions Gate will gain a library of 6,700-

Republic Pictures, Vestron and Carolco; and production
and distribution deals with Marvel Entertainment and

Showtime Networks. The catalog contains the films “The

Blair Witch Project,” “Terminator 2,”
“Dirty Dancing,” “Reservoir Dogs” and
“Basic Instinct.”

By itself, Lions Gate controls a
library of about 2,000 titles. Among
them are “Monster’s Ball,” “O,” “Amer-
ican Psycho,” “Gods and Monsters”
and “Affliction.”

Lions Gate’s more extensive the-
atrical release schedule is expected to
breathe new life into Artisan’s catalog-
driven home video arm. Lions Gate is
heading into the Christmas season
with several critically acclaimed films,

tions Adweek, Brandweek, Mediaweek (Continued on page 61) plus Artisan titles developed through such as “Girl With a Pear] Earring,” the
original productions; acquisitions from FELTHEIMER: MERGER A SUPERB FIT (Continued on page 63)
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Vodafone live! is one year old. And it's not just a new world of pictures and sound on their mobiles that has helped us win so many
new customers. Lively, informative and entertaining content delivered by our Content Partners continues to help attract more every day.
So, a toast to all of you who've helped make Vodafone live! the success it is today, including:
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Here's to sharing future success in this exciting, expanding market! vodafone” [ VE .[
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‘Blues’ Is Red Hot

But Some Acts Doubt Effect Of PBS Series Will Last

BY CHRIS MORRIS
and WES ORSHOSKI

America has experienced a height-
ening of its blues consciousness.

The plethora of releases tied to PBS
series “Martin Scorsese Presents the
Blues” has been a hit with consumers.

Retailers are reporting big across-
the-board increases in the blues cate-
gory since the seven “Blues” shows
aired in late September and early Octo-
ber (Billboard, Sept. 6).

But most artists featured in the
series have reaped no immediate
sales dividends, and the ultimate pay-
off for their participation remains a
question mark.

“I'm not feeling anything [from the
series),” says Greg P’reston, who man-
ages singer Bobby Rush and runs
Rush’s label, Deep Rush Records.
“There was nothing tangible.”

Not surprisingly, Scorsese-branded

NEVWSLINE «

THE WEEK IN BRIEF

More than half of those that the Recording Industry Assn. of America con-

Lo S =

HAR.RIS: NOT QUITTING HIS DAY JOB . . .YET

product tied to the series—released by
Sony Legacy and Universal Music
Enterprises—has taken the lion’s share
of sales. Other albums by performers
on the series failed to register on the
sales barometer.

In this week’s Billboard Top Blues

ar

Albums chart, titles related to the
“Blues” occupy five of the chart’s 15 top
positions, with “Martin Scorsese Pre-
sents the Blues” at No. 1. Of the 45
best-selling blues albums tracked by
Nielsen SoundScan this week, 19 are

(Continued on page 62)

L censing An Issue For TV DVDs

BY JILL KIPNIS

LOS ANGELES—TV series on DVD
continue to be hot items at retail.
But the prohibitive cost of clearing
music licenses is changing. and in
some cases halting, the process of
releasing these projects.

The issue was a major point of
discussion at the TV DVD Confer-
ence held here Oct. 22 at the Wyn-
dham Bel Age Hotel.

Numerous executives cited music
clearances as the single largest
obstacle the TV-to-DVD industry
faces. Given the growing customer
demand for TV series on DVD, stu-
dios are trying to determine how to

rectify the problem.

Sales of TV series on DVD are
expected to top $1 billion this vear,
according to Video Store magazine
research. These projects accounted
for 10% of total consumer DVD
spending in 2002 for a total of
$870 million. In 2001, the figure
was $300 million.

One solution to the music-clear-
ance problem is to obtain clearances
prior to the show's TV air date.

“Producers would have to increase
their expenditures to do this,” says
Peter Staddon, senior VP of market-
ing for Twentieth Century Fox Home
Entertainment. “But they would ulti-
mately see the benefits later.”

Clearing music upfront is only an
option for contemporary TV shows,
however. For older programs or
those created before DVD tech-
nology was available, some studios
are only clearing the music rights to
particular episodes in a set or are
replacing all of a show’s original
tracks with new music.

On Buena Vista Home Entertain-
ment'’s first-season release of “Felic-
ity,” for example, the original music
is only on the first and last episodes.
The second-season release of “Daw-
son’s Creek” (Dec. 16, Columbia
TriStar Home Entertainment) in-
cludes all new music.

(Continued on page 62)

Trama Takes Brazil To The World

BY MICHAEL PAOLETTA

Since opening its doors in 1998,
Sao Paulo, Brazil-based Trama has
become that country’s largest inde-
pendent record label. The multi-
faceted entertainment company
looks to cap its fifth year by opening
a U.S. office.

Label co-founders Joao Marcelo
Boscoli and André Szajman view
Trama as more than a record label.
To them, it is a media group, en-
compassing DVD, the Internet, film
and TV.

Early next vear, Trama—which
has offices in England, Germany,

(Continued on page 63)

ps

From left, Trama co-founders André Szajman and Jodo Marcelo Boscoli, Trama

recording artist Fernanda Porto and Brazilian fashion designer Carlos Miele.

tacted last month regarding unauthorized music file sharing have
indicated they want to settle out of court. The RIAA sent 204 notifica-
tion letters to egregious file sharers who made an average of 1.000
music files available for download without authorization. As of Oct.
30, 124 responded to the RIAA saying they wanted to resolve the
claims without a lawsuit. The RIAA filed 80 lawsuits Oct. 30 against
non-responders in a variety of jurisdictions across the country. The
RIAA says the response shows “a clear indication that the plan to noti-
fy illegal file sharers in advance and provide them an opportunity to
work out a settlement before legal action, is working.” BILL HOLLAND

Sony Corp.’s expected worldwide staff cuts of 20,000 will affect a wide
swath of the company’s operations, a spokesman confirmed yesterday.
“It’s certainly group-wide,” he said of the reductions, which will last
through spring 2006. “It will involve electronics [and] manufacturing ’
and encompass our content companies, as well.” The spokesman notes
that 7,000 of the job cuts will occur in Japan. STEVE McCLURE

Business mogul Sean “P. Diddy” Combs has vowed to investigate allega-
tions that his Sean John clothing company has knowingly exploited
factory workers. On Oct. 28, National Labor Committee director
Charlie Kernaghan accused Sean John of employee abuse (charging
such practices as as low pay and poor working conditions) at South-
east Textiles, the Choloma, Honduras, factory that makes Sean John
clothing. Later that day, Combs responded to the charges by saying,
“If I had any knowledge of this [alleged abuse], we would’ve done the
investigation that we're doing now [sooner].” Combs added that if any
proof of wrongdoing was found, Sean John would terminate its rela-
tionship with the factory. CARLA HAY

The Senate agreed to an amendment Oct. 29 that would devote $5 million |
in the U.S. Department of State budget to international anti-piracy pro-
grams. The amendment to the annual foreign aid appropriations bill was
sponsored by Sens. George Allen, R-Va., Patrick Leahy, D-Vt., and Joseph
Biden, D-Del. It would require the State Department to expand interna-
tional training and enforcement programs to protect

intellectual property. The inclusion of these funds follows the formation
last week of a bipartisan Congressional International Anti-Piracy Caucus.
Sen. Lamar Smith, R-Tenn., has joined that caucus. BILL HOLLAND

David Bowie and his wife, Iman, have inked a deal with fashion designer
Tommy Hilfiger for the rock icon and supermodel to appear in their first |
ad campaign together. The campaign will be for the new H Hilfiger line,
to be launched in spring 2004. The ad campaign with Bowie and Iman
will debut in American men’s and women’s magazines in April 2004. The
Tommy Hilfiger company describes the new H Hilfiger collection as
“sophisticated, sexy and refined” and that it will be a high-end “gold stan-
dard among Hilfiger’s diverse product offerings.” CARLA HAY

Wembley Arena, one of London’s largest indoor concert venues, is to
undergo massive refurbishment. The 11,500-capacity venue will be
closed for a “minimal amount of time” to execute the 20 million pound
($33 million) overhaul, sources say. Wemblev Arena is part of a wider
conference, exhihition and entertainment complex. The whole area,
which includes Wembley Stadium, is being revamped to coincide with
the building of a new stadium. EMMANUEL LEGRAND

Citing “a likelihood of confusion,” the U.S. District Court for Middle Ten-
nessee granted the Country Music Assn. a preliminary injunction to pro-
hibit the Christian Country Music Assn. from using the acronym CCMA.
The annual CMA Awards are Nov. 5, and the CCMA show is Nov. 6. CCMA
doesn’t have to pull materials already in the marketplace but will have to
use a disclaimer during its awards show stating they are not affiliated with
CMA. CMA executive director Ed Benson says they began writing letters to
CCMA CEO Gene Higgins in 1994 asking him to cease using the initials
CCMA. “We are trying to protect the 45-year plus equity we have in using
the CMA logo and CMA Awards,” Benson says. “Sometimes you have to file
a lawsuit to prevent somebody from using a confusingly similar mark or
identity.” CCMA can continue to use the name Christian Country Music
Assn., but will have to halt using the CCMA acronym. Higgins was sur-
prised at the ruling, saying, “We've used that acronym [for] 12 years. It’s
like someone taking your baby away from you.” At press time, Higgins
hadn't decided whether or not to appeal. DEBORAH EVANS PRICE
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IT'S ALL RIGHT, SON.
WAIT TILL HE GETS
BIGGER AND THEN
WE'LL CATCH AND FILET
HIM FOR SUPPERII

OI I Editorials / Commentary / Letters

A Halloween Horror Story

y most accounts, Senate Judiciary

Committee chairman Orrin G.

Hatch, R-Utah, is considered a
friend of the music industry.

After all, he was the one who suggest-
ed that people who illegally download
music should have their computers
blown up. Wow, did that cause a stir.

Overstatement, however, is apparently
only one of the senator’s shortcomings.
He also seems to have a strange habit of
seeing demons where none exist. While it
may be easy to dismiss such foibles in
ordinary folks, it's downright scary in
someone of such power and influence.

At issue are the senator’s comments in
a speech last month on illegal file shar-
ing before the National Press Club in
Washington, D.C. During his lengthy dis-
course, Hatch managed to drag the peer-
to-peer issue into an even more forebod-
ing political swamp.

Call this Halloween horror story “The
Attack of the Trial Lawyers.”

“Today, I'm going to fast forward to
what might come next” in the file-sharing
controversy, he told the crowd. “The more
I think about artists and technology, the
more I am concerned that the music

industry’s lawsuits against consumers
may very well lead to a litigation explosion
that could seriously damage the country’s
high-tech industry.”

Huh? How could that happen? Well,
the senator’s reasoning went like this:

Because the Recording Industry Assn.
of America is suing and winning mone-
tary damages against large numbers of
illegal downloaders, those people, in

Sen. Orrin Hatch
seems to have a strange
habit of seeing demons

where none exist.

turn, will want to seek redress against
the file-sharing companies.

“They will take their cases to creative
trial lawyers,” Hatch warned.

Horror of horrors! What would this
alien invasion spawn?

“At first, the lawsuits will be against the
companies that own and operate the
Internet sites. Those companies will
quickly go bankrupt . . . either by losing
those lawsuits outright or sinking under

the cost of defending themselves,” he said.

Then the voracious trial lawyers will
search for other deep pockets: How about
the creators of the software, the Internet
service providers, the companies that
manufacture, sell and distribute comput-
ers, routers and peripheral equipment?
We're talking Microsoft, Verizon and
Intel, he warns.

Now add oversimplification to the list.
Next, he likens the current file-sharing
situation to the asbestos and tobacco
industries, which, of course, have been
ravaged by hordes of trial lawyers for
products that Hatch said “everyone
knows [are] dangerous.”

As the senator must know, the fight to
rein in trial lawyers and cap punitive
damages is one of the longest-running
and most intractable political fights in
the history of both state and local gov-
ernment. The last thing the music indus-
try needs is to be pulled into that tar pit.
Yet Hatch seems to suggest that this
could be one logical outcome of the
RIAA’s legal campaign.

With friends like this, who needs ene-
mies? Don't take us there, senator; tell us
it’s safe to turn out the lights.
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Billboard, which shall own the copyright in whole or part, for publication.
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Even Mariel’s new bikini couldn’t keep Carl from wondering how the hell he was going to
maintain audience share in today’s increasingly fragmented media landscape.

From fragmentation to consolidation, the only thing that's certain in entertainment today
is change. As industry leaders speed into uncharted waters, new complexities require
re-thinking the old ways. And thinking up the new. It's why, more than ever, the industry
needs fuel for thought. The keener insights and business intelligence that help ignite
opportunity. The one source, the only source, they find it? The Hollywood Reporter.

Fuel for thought
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Ring Tones, Text Messaging Are Poised To Grow As Avenues For Commerce

Mobile Market Can Keep Industry Going

espite the gloom cloaking
D much of the U.S. record

industry, the acceleration of
the mobile-music market offers a
revenue channel and strong cause
for optimism for labels, artists and
managers alike.

Progressive record companies

are seeing evidence of this,

which has now spawned more
than 500,000 paid-for mobile
downloads, setting a new volume
record in the burgeoning mobile-
music business.

How long will it be before
mobile-music customers will be
able to get the weekly Billboard

as mobile consumers
demand that their music
be delivered to their
phones or mobile devices.
Already, mobile ring-
tone sales outpace singles
sales in the U.K. and
Europe and are growing
rapidly in North America.
In the European Union
markets, it is a $1.6 billion

Taking g
Issue ¥

By Ralph Simon

business, and it is expected
to reach $2.6 billion in 2005.

Ring tones will increasingly
become downloads of original
sound recordings, not simply
monophonic or the popular poly-
phonic productions.

The craft now required for
mobile music also offers an inter-
esting new production channel for
the creative communities of song-
writers and artists.

Rapper 50 Cent earned the
Mobile Entertainment Forum’s
first U.S. “gold” ring-tone certifi-
cation with his hit “In Da Club,”

top five singles sent to their mobile
phone or device at a viable premi-
um charge or using short-code
commerce?

Significant developments in so-
called short-code commerce already
can link labels’ sales and music
retailers directly with the mobile-
music consumer. That will allow
customers to take their mobile
phone or device into retailers for
discounts on CDs, catalog albums
or CD singles purchases and simply
show a mobile-delivered bar code to
the retail check-out register.

Further evidence of the innova-
tive link between mobile and
music retailing can be seen in the
huge success of interactive TV text
voting across all phone carriers
during the “American Idol" and
“Nashville Star” TV series.

This has prompted mobile-text
messaging and short-code com-
merce that now allows record
labels to engage customers per-
sonally, drive them to retail and
build loyalty.

Using premium-rate, cross-
calfer text-messaging technology,
the innovative Seattle-based Mob-
liss company uses SMS-based
short-code marketing techniques
to leverage existing marketing and
distribution, creating incremental
revenue streams for labels.

Labels already are looking at
technology that would allow music
consumers to buy a CD at retail
and peel a sticker with a one-time
short-claim code off the CD case.

Buyers then would text the
short-claim code on their mobile
and receive premium text and con-
tent from the artist as well as a
sweepstake entry for a backstage
event prize . .. on their phone.

The premium content and con-
test entry would only be activated
by buying the CD at retail. The
mobile user is charged $2.49 for

the premium content—in effect,
an upsell on the retail CD and an
additional bounty for the con-
sumer. These versatile mobile
properties are starting
to influence purchase
decisions closest to the
retail point of sale.
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In another pivotal deal, MTV
recently announced a $75 mil-
lion pact with handset-maker
Motorola to deliver exclusive

MTV music and channel content
to mobile users.

MTV Networks chairman/CEO
Tom Freston has said that MTV is
seriously considering a move into
the fast-expanding online music
business by offering downloads of
songs on its Web sites. The mobile
application of this strategy is here
and ready to go.

There are other clear signs that
this avenue is directly benefiting
artists and labels.

Robbie Williams has become the
first major recording artist to have
his own micro-channel within
Vodafone's Live global network—
certainly a harbinger of what is to
come for distinctive artists and
their content assets.

All of the major handset manu-
facturers—such as Nokia,
Siemens, Motorola and Smart-
phone—are investing huge mar-
keting efforts into getting upgrad-
ed, sophisticated handsets into
consumers” hands this Christmas
and in becoming more closely
involved with the music industry.

These signs all underpin the
imperative that every record-label
and A&R executive must now
address, namely: R U Connected ?

Ralph Simon is chairman of the Mobile
Entertainment Forum—Americas.

Staff Cutbacks Unveil A Less Productive Business

Your Oct. 25 article “UMG to
Trim Global Staff by 800" under-
scores another problem facing
the music industry today: the
total commoditization of its
employees.

Just as record labels once
built artists with careers, a cre-
ative, intelligent, loyal and
hardworking label neophyte
could generally count on build-
ing his or her professional
career in the industry.

I entered the music business
in 1995 with EMI Records. I have
seen labels, retailers and distrib-
utors transform from workplaces
where employees were valued
(and most of whom loved their
jobs) to corporations at which
saving money is more important
than fostering an environment
where “fun” and “work” can be
used in the same sentence.

Indeed, “widespread illegal
Internet and physical piracy”
(Billboard, Oct. 25) has caused a
tremendous downturn in sales.

While deep staff cuts along the
home entertainment supply
chain may help the corporate
bean counters produce more
favorable-looking spreadsheets,
they have created an environ-
ment where everyone who
remains spends much time pon-
dering, “Will I be next?”

As the music industry collec-
tively explores new business
models that make sense, its lead-
ers cannot abandon the idea that
happy (and secure) employees
will be more productive—espe-
cially in entertainment, an
industry that thrives on the
creativity of its workforce.

This is all part of a delicate
balancing act for decision-mak-
ers. As companies and labels
consolidate, redundancies
develop, and layoffs become a
painful but necessary business
decision. However, layoffs
should not be a panacea.

The Oct. 23 issue of Billboard
Bulletin reported that Warner

Music Group reported an operat-
ing loss of $1 million on revenue
of $958 million, a significant
change from the $22 million in
net operating income during the
same period last year.

So what should WMG do to help
spark a turnaround—Iay off 20
$50,000 per year employees or use
its human capital to help solve the
problems causing the downturn? |
think you know my vote.

David Brinker
Alliance Entertainment
New York

In Defense
Of The NYPD

In your Oct. 18 issue, you
chose to ridicule the New York
City Police Department and the
actions of one of its chiefs in
reaction to Bruce Springsteen
and his song “American Skin
(41 Shots).”

You certainly have every right

to express your opinion, but I do
have a problem with your blan-
ket statement that New York's
“rank-and-file officers” are
unable to “pick up on such
nuances” that may be present in
the song.

Get real.

Have you ever heard this song?
Can you tell me how many times
Springsteen howls “41 shots”?
You call that “nuance”?

Neither I, nor any of NYC's
officers, would ever attempt to
show Mr. Springsteen how to
write a song. Nor would we
attempt to show you how to
inform the public about 50
Cent’s latest chart entry.

I wonder how you and Bruce
would fare on a dark, crime-
infested street, where an
unknown subject does not
respond to your direction and
takes a dark object out of his
pants and points it at you. You
have maybe a half-second to
react. What do you do? What

does “the Boss™ do?

My guess is you'd wish you
were back under your laptop and
Springsteen back in his mansion
writing fiction.

It’s a horrible shame that
Amadou Diallo had to die. He did
not deserve that fate. Neither do
the scores of police officers killed
each year in the line of duty.
Most times, they have virtually
no time to react. They must
react to the “nuances” in a sub-
ject’s behavior.

I'd like to think those mem-
bers of the NYPD who died, along
with so many others, while try-
ing to save lives on Sept. 11,
2001, deserve more respect than
Billboard has chosen to bestow
upon them. I think each and
every one of them had the ability
to understand “nuances.”

Daniel 0’Connor
Suffolk County, N.Y.

Mr. O’Connor is a Suffolk County
police officer.
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Billboard turns the spotlight on
0zzy Oshourne, prince of darkness,

—|SSUE DATE F as he celebrates 35 years of success.
‘ DECEMBER 20 y We trace Ozzy’s career from the days of

‘ Black Sahbath to his solo career, take a

AD CLOSE: ook at the Oshourne family including

manager/wife/mother Sharon, and

NOVEMBER 2 5 fepon on the success of 0zzfest.

B|||bo¢rd

GET ON BOARD FOR THIS FAMILY AFFAIR! 7\ citicoaro.com

TO ADVERTISE IN THIS SPECIAL TRIBUTE ISSUE, CONTACT PAT JENNINGS 646.654.4614 PJENNINGS@BILLBOARD.COM
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Walter Latham
adds a musical
note to the
Crown Royal
Comedy Soul
Festival

Simpson Reels In
Endorsement Offers

She may not know whether Chick-
en of the Sea is tuna or chicken, or
that the plural of mouse isn’t mouses,
but Jessica Simpson knows the way
to the bank.

Endorsement and merchandising
offers are pouring in for the ditzy
blond as a result of “Newlyweds"—
her high-rated show on MTV with
hubby Nick Lachey—and the result-
ing media flurry, says Dell Furano,

company. “We had two tuna fish
companies call who are going to send
us packages to give to Jessica,” Fura-
no says. “So [ would be surprised if
we don’t do a major tuna fish
endorsement, but it might not be
[for] Chicken of the Sea.”

He’s evaluating all deals in terms
of “credibility, longevity and money,”
Furano says. “Jessica and [her
father/co-manager| Joe Simpson

The
B'eqt

By Melinda Newman

mnewman@billboard.com

have a good sense of
humor, and they’re fine
playing up her humor-
ous, quirky, naive,
beguiling and charm-
ing personality, but
we're not going to be
ridiculous about it.”
Additionally, Furano
is looking for endorse-
ments that will feature
music from Simpson’s

CEO of Signatures Networks, which
handles licensing for Simpson.

“In the last two weeks, the phone
has been ringing off the hook,” Fura-
no says. Offers fall into three cate-
gories: fan appreciation items, such
as posters and calendars; health and
beauty endorsements for perfume
and cosmetics; and newlywed
endorsements such as for furniture,
jewelry, credit cards and cell phones,
which could feature the couple.

Although Furano is sifting through
fashion endorsements for Simpson,
he says there are no plans for her own
clothing company.

“Her own product line would need
some longevity to take root and suc-
ceed; we're leaning more toward
endorsement deals,” he says.

Not surprisingly, Simpson will
probably get hooked by a tuna fish

current Columbia
album, “In This Skin,” in ads. The
title leapt from No. 127 to No. 74 on
The Billboard 200 last issue and goes
to No. 67 this week.

IN MEMORIAM: Beck, Conor Oberst,
Beth Orton and Grandaddy will per-
form at a memorial concert for
Elliott Smith Nov. 3 at Los Angeles’
Henry Fonda Theater. Also appearing
will be Rilo Kiley, Radar Bros. and
Future Pigeon. The concert will be
preceded by a screening of the docu-
mentary “Strange Parallel,” which
features Smith.

Funds raised go to the Elliott
Smith Foundation for Abused Chil-
dren. Tickets are $20.

The 34-year-old Academy Award-
nominated Smith killed himself Oct.
21 (Billboard, Nov. 1).

DEALS: “American Idol” contestant/
Curb Records artist Kimberley Locke
and jazz singer Diane Schuur have
signed with Los Angeles-based Stilet-
to Entertainment for management.
Stiletto’s clients include Barry
Manilow, who produced Schuur’s last
album . . . Chris Robinson, formerly
with the Black Crowes, is signing
with Vector Recordings (Billboard
Bulletin, Oct. 28) . . . Rob Shore, for-
mer VP of Sanctuary Music Group,
has joined L.L. Business Management
as partner and will head the compa-

Glory Records
founder Natalie
Esposito seeks
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JEAN: STAYING FOCUSED ON THE MUSIC

New Label Fits Jean Fine

Davis Deal Bows With Singer’s ‘Preacher’s Son’

BY RASHAUN HALL

NEW YORK—After three solo albums and sales of more
than 3 million units, Wyclef Jean decided it was time for
a musical change in direction and a new label to take
that shift home.

“ just wanted to focus on music,” Jean says. “I don’t
have a format to my madness. I'm not the kind of cat that
finds out what beats are rocking in the clubs and then finds
their producers [to make those beats for me] to put my
voice over. If something is getting 100 spins on the radio,
1 don’t want to have to adjust to that sound. I have the Clef
sound. It’s a very rebel sound. Sometimes, that conflicts
with a company. A company is looking for you to do a cer-

“Where my head space is at now, and with everything
that’s going on in the world, all I could do was look up
to people like Marvin Gaye, Curtis Mayfield, [Bob] Mar-
ley and Jimi Hendrix,” he adds. “The music that they
did transcended time. So I decided to focus on albums
that transcend time and [will] still mean something 200
years from now.”

Jean, whose first three albums were released on Colum-
bia, inked an imprint deal with Clive Davis’ J Records in
2000 for his Clef Records (Billboard, Sept. 30, 2000). The
Nov. 4 release of “The Preacher’s Son” is his debut for
Clef/J Records.

“Clive Davis is someone I've had a relationship with
through the years, and my [best] songwriting comes from

ny’s New York office (Billboard Bul- tain thing, but I did that already. (Continued on page 16)
SIMPSON: MAIOR DEALS FORTHE ‘NEWLYWED’ JEEEWERRNIY 1Y
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Wyclef Jean

Continued from page 15

working with him,” Jean says. “When-
ever [ get with Clive, he has me focused
on my songwriting ability more than
any other executive that I've ever been
with. He's like, ‘Just do the song,
because the song will transcend any-
thing.’ There were no mixed messages
from him. It was just ‘Do what you do
best—music.’”

Jean’s track record with Davis is
impressive. The two first worked
together on “Maria, Maria,” the second
single from Santana’s “Supernatural.”
The single spent 10 weeks at No. 1 on
The Billboard Hot 100.

Davis and Jean later re-teamed
for the title track to Whitney Hous-
ton’s 1998 album, “My Love Is Your
Love.” That single peaked at No. 4
on the Hot 100.

“We established a bond and a friend-
ship that was both personally and pro-
fessionally rewarding,” RCA Music
Group chairman Clive Davis says.
“We've just always connected, and
when this opportunity came, it was a
no-brainer for me to believe in him and
his unique creativity.”

Once Jean signed with the label, it
didn’t take him long to craft songs for
“The Preacher’s Son.”

“Three or four weeks after I signed,
[ went to Clive and told him I had the
album done and ready to play for him,”
he says. “I had 50 joints; he just had to
pick. After that, we got into the creative
aspect of what I was trying to say on
one record and how we could make
another record more of an event. My
cousin [producer] Jerry Wonder and 1
worked on the record, and Clive played
a serious role in helping us facilitate a
more focused direction, so it wasn’t all
over the place.”

With a list of guest appearances
that includes Patti LaBelle, Elephant
Man, Santana and Missy Elliott—not
to mention the influence of Davis—
you could draw comparisons between
“The Preacher’s Son™ and Santana’s
“Supernatural.”

But Jean begs to differ.

“As a songwriter, [ always loved to
work with artists,” he explains. “I'm a
songwriter first. So, every time [ write
a song, [ never think of me singing it.
I think of me playing the guitar and just
vibing. So I always think of who would
be perfect for the song.

“In that aspect, all my albums are
event albums,” he adds. “All of them
have mad guests on them. So, I would-
n’t really say it was like ‘Supernatural,’
but in the sense of an event record I
could see why people might say that.
And any time I'm compared to Carlos
Santana is a compliment to me.”

To preview the album, Davis hosted

industry listening sessions in New York
and Los Angeles.

“You have to be very careful before
you play, in effect, every cut from an
album, because it’s an artificial listen-
ing setting whereby you've really got to
have the goods,” Davis says. “‘People’s
attention spans are usually not that
long, especially in the early evening
after they’ve spent a day at work. So,
you've got to feel that what you're play-
ing is really exceptional.

“I did it because when an artist has.

had a few albums out, everyone in the
industry would have trouble saying
that this is a major breakthrough to a
whole different level,” he adds. “It was
for that reason, to show that although
this artist is talented and you might
have liked him or admired him, his
artistry is going to a whole new level. 1
felt that this album would survive that
ultimate test.”

With a new label home, Jean also has
full confidence in the album.

“You always want a record to do
well,” Jean says. “I want everyone to
pick up ‘The Preacher’s Son.” I don't
give a fuck if you get it from cyborg-
net, or bootleggers in Newark or if you
physically go and pick it up in a store;
it’s one of them joints that you need to
put on right before you go to sleep.

“Instead of putting on the TV in that
last hour before you go to sleep, put on
‘The Preacher’s Son,” because that shit
is a mini-movie in itself.”

Attention NARAS MEMBERS

soullles oF BLACKNESS

homefront

Billboard Information Group events & happenings

Eastwood Gonfirmed As Keynote

— UPLOMING EVENTS

‘ Actor/director/producer Clint
Eastwood has been con-
firmed as keynote speaker
for The Holtywood Reporter/
Bilboard Film & TV Music
Conference, which will take
place November 1920 at the
Renaissance Holtywood Hotel
in Los Angeles. The event,
presented by Volvo, will exarm-
ine the role of music in film and
television.

Academy Award-winning Eastwood, a lifelong music fan, has composed the music for
nine of his own films, including “Mystic River,” “The Bridges of Madison County,” and
“Unforgiven.” His documentary “Piano Blues” recently premiered on PBS as part of
Martin Scorsese’s “The Blues” series. Bob Dowling, publisher of The Hollywood
Reporterwill conduct the one-on-one interview for this keynote, sponsored by ASCAP.

Other conference highlights will include director/producer/composer Robert
Rodriguez, who in a vanguard session titled “Rebel With A Score” will discuss his work
with such films as “Spy Kids,” “Desperado” and “Once Upon a Time in Mexico.” In a
one-onone Billboard Q&A interview, Billboard’s West Coast bureau chief Melinda
Newman will get uplose and personal with composer James Newton Howard, who
is an Emmy winner and muttiple Oscar and Grammy nominee.

Also confirmed for a session titled “Anatomy of a Film™ are music supervisor Jason
Bentley, composer Don Davis, sound editor Dane Davis and fim editor Zach

Staenberg. As the creative

am ﬁiﬁﬁdaﬁﬁad"!ﬂfmaﬁ Thei RepoRTER Billooard
FILME&TV

MUSIC CONFERENCE

“The Matrix Revolutions,” the
presented by WVOLVO

group will explore their collab-
oration on these films.

Neil Meron and Craig Zadan,

executive producers of the Oscarwinning film “Chicago,” will participate in “The
Retum of the Musical” panel. Joining Meron and Zadan will be Academy Award-win-
ning producer/director Irwin Winkler and actor/composer Michael McKean of “This is
Spinal Tap” fame.

Ina session titled “The Indie Perspective,” Joel C. High, head of music and soundtracks
atLion’s Gate, Joe Augustine of Hybrid Recordings, Marc Ferrari of Master Source and
Tracy McKnight of Commotion Records will participate in a discussion of music usein
low-budget film projects. A panel for aspiring songwriters and composers, titled
“Pitching Music for Film,” will be moderated by Hollywood attormey Steven
Winogradsky of the Winogradsky Co. and will include panelists Adam Taylor of
Associated Production Music and Bob Knight of publisher Music Sales Corp.

This year’s conference also will include a bonus track, sponsored by Creative License,
on music use in advertising, coordinated by The Hollywood Reporter and Billhoard’s
sister publication SHOOT. Additional sessions and participants will be announced.

For more information, visit wwwibillboardevents.com or contact Michele Jacangelo at
646-654-4660. For registration contact Kelly Peppers at 646-654-4643.

BILLBOARD/HOLLYWOOD REPORTER FILM & TV MUSIC CONFERENCE
November 19-20 - Renaissance Hollywood Hote! « Los Angeles

BILLBBARD MUSIC AWARDS |
December 10 - MGM Grand Hotel - Las Vegas |

For more information: Michele Jacangelo 646.654.4660 - bhevernits@biliboard.com
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Mescaleros Piece Together Strummer’s Swan Song

BY WES ORSHOSKI

When an undiagnosed congenital
heart defect claimed Joe Strummer’s
life last December, legions of music fans
were left not only stunned but feeling
as though the life had been sucker-
punched out of them as well.

To these people, Strummer was not
just a singer, but a hero of gigantic
proportion.

Considering how hard the 50-year-
old ex-Clash frontman’s passing hit
strangers, it must have been even more
difficult for his family, friends and for-
mer bandmates.

But his widow, Lucinda, would have
none of that. At her insistence, literally
two weeks after Strummer’s death,
Martin Slattery and Scott Shields—of
the Mescaleros, the band Strummer
played with during his last five years—
were back in the studio piecing togeth-
er the album they and Strummer were
working on when he died.

The fruits of their and others’ efforts
were delivered Oct. 21 with “Street-
core” (Hellcat/Epitaph), Strummer’s
third album with the Mescaleros.

While Slattery and Shields were
certain there would be a posthu-
mously issued Strummer album,
exactly what it would include was a bit

of a mystery at first.

A handful of tracks was captured at
two previous sessions, the second of
which was wrapped just days before
Strummer’s death. But the band was
probably going to have to augment
those with an instrumental and a few
live tracks, Slattery figured.

Thankfully, he says, noted producer
Rick Rubin had cut a pair of sparse
acoustic tunes while Strummer was sit-
ting in on the 2002 sessions for John-
ny Cash’s last studio set, “American IV:
When the Man Comes Around.”

And it's those tracks-—a cover of Bob
Marley’s “Redemption Song” and the
Cash tribute “Long Shadow”—that
give “Streetcore” its expected poignan-
cy and bittersweet bent.

Aheart-tugger for sure, “Long Shad-
ow” finds Strummer singing of facing
your demons, of climbing the moun-
tain, of casting a long shadow on the
ground over a “Ring of Fire”-recalling
steam-train rhythm. Although written
for Cash, it's a fitting, cosmic epitaph
for both.

“T've told people that I thought it was
the best song that he ever wrote—and
I'm sure that’s gonna open the flood-
gates,” says Hellcat chief Chris LaSalle,
who was with Strummer the night he
finished the track. “But I remember

seeing that look on his face [that night],
like, how proud Ae was of it.”

TIGHTER, MORE FOCUSED

While the sometimes sprawling
songs on his previous Mescaleros set,
2001’s “Global a Go-Go,” were often a
product of a spontaneous outpouring
of inspiration, “Streetcore” was meant
to follow a more straightforward, main-
stream-leaning approach.

STRUMMER: ONE LAST ENCORE

And in their tighter, leaner arrange-
ments, many of the songs that make
up the balance of “Streetcore” show-
case that direction.

“It was more into the kind of Brill
Building [approach],” Slattery says.
“Really kind of getting stuck into—and
making it work over—a three- to four-
minute period, as opposed to a 20-
minute period.”

STAYING THE COURSE

Over the course of the band’s final
tour last year, and during its two stu-
dio stints for “Streetcore,” it appeared
as though the unit’s future was bright.
Strummer was feeling more fulfilled
than ever before.

“He started saying things like, ‘This
is the fuckin’ best shit I've ever been
involved with,” ” Slattery says. “And Joe
doesn’t just say those things.”

In fact, when Strummer’s former
Clash bandmates Mick Jones and Paul
Simonon approached Lucinda about
backing her husband on the tracks he
left behind—thus igniting the reunion
Clash fans have wanted for two decades
—she declined.

“She’s really kept his mentality with
regards to the record; it would have been
very easy for her to accept an offer from
(ex-Eurythmic] Dave Stewart to help, or

Take control
of production
expenses %

Rick or Mick and Paul,” Slattery says.
“But she was quite strong about Scott
and I carrying on as much as possible
and not bringing in the history.”

In terms of cohesiveness, Lucinda—
who also even made a few key mixing
calls—seemed to make the right deci-
sion, as Slattery and Shields arranged,
wrote and produced the Mescaleros’
work equally with Strummer.

A few of the tracks on “Streetcore”
were born out of late-night jams. On
the last night the band was together, it
cut “Midnight Jam” as Strummer
cheered it on, jumping up and down,
shouting, “Fuckin’ great!”

Strummer was to add vocals after
the band’s break for the Christmas hol-
idays, but he died Dec. 27. Instead of
leaving it as an instrumental, Slattery
slathered dialogue from Strummer’s
BBC radio program over the music.

Reflecting on his time with Strum-
mer, Slattery says the singer always
instilled a sense of invincibility in those
around him.

“Whether you were going around
the world, or just walking about Soho,
when you were with him, you felt like
you were in a gang,” the multi-instru-
mentalist says. “He was into the tribal
thing, the posse; he was really into that,
and it felt great being a part of it.”

DMOD

digitaimediaondemand

If money is no object at your label, then you probably don’t need DMOD.

But if you want to cut costs related to studio time, travel, reference CDs, and shipping, you need to talk to DMOD.

Only DMOD lets you connect quickly, easily, and securely to all of the individuals on your recording projects. So you can cut
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BMG Classics Gives RCA Red Seal A Fine Tuning

HARNONCOURT: RELEASES A PAIR OF NEW ALBUMS 0N RCA RED SEAL

RCA Red Seal—which for quite
some time has been the least active of
the classical majors—has been
rewing its engines.

First out of the gate Oct. 7 was an
Ensemble Modern recording of sever-
al works by American original Steve
Reich, including “City Life,” “New
York Counterpoint,” “Eight Lines”
(octet) and “Violin Phase.”

On Oct. 21, the label released two
discs by noted conductor Nikolaus
Harnoncourt, one of RCA Red Seal’s
new signings. The first Harnoncourt
discs are the Bruckner Ninth Sym-
phony and Smetana’s tone poem “Ma
Vlast,” both with the Vienna Philhar-
monic. The Bruckner title includes a

I want to be treated like a star,
even if 'm not one...yet.

WHAT’S YOUR REQUEST?** Some come to the Wyndham Bel Age tobe discovered. @
Others come to disappear for a little while. Just let our ByRequest Manager know how we can

make your stay exactly the way you want it. Do an interview at the rooftop pool and make a
late-night entrance at Diaghilev (you do know Dimitri, the most famous maitre d’ in LA, don’t
you?). Or lay low in your suite with a private balcony. Either way (or a combination of both)
is just fine with us. Call us or your travel planner. 1.800.WYNDHAM www.wyndham.com

WYNDHAM BEL AGE™
WEST HOLLYWOOD

1020 N. San Vicente Blvd.
310-854-1111

Super Audio CD performance of the
symphony and a workshop concert in
which Harnoncourt discusses his per-
formance choices for the work’s last,
unfinished movement.

The label follows its frontline
releases with several budget-priced
boxes on Nov. 4. These titles feature
some of the best-known recordings
from the RCA vaults, including the
complete

as well as the continued roster pres-
ence of such artists as violinist Nicolaj
Znaider and mezzo-soprano Vesselina
Kasarova, Hetherwick estimates that
Red Seal will release no more than
15-20 front-end titles per year.

On the reissues front, the label will
begin bundling CDs with DVDs in
spring 2004 as well as launch a new
mid-line series, “RCA Red Seal Classic

Beethoven sym-

i (ClOIS: |coi
Sco re

By Anasiasna Tsnoulcas

atsioulcas@billboard.com

Yuri Temirkanov’s
survey of the
complete
Tchaikovsky sym-
phonies with the
Royal Philhar-
monic Orchestra.
After several

name and orga-

nizational changes during the past
few years (including the appoint-
ments of Stefan Piendl as senior
VP/COO and Gilbert Hetherwick as
VP/GM), the BMG classical divi-
sion—whose mainstay imprint is
RCA Red Seal—has reverted back to
the name BMG Classics. Could these
transformations signal a rededication
to the classical market?

“Absolutely,” Hetherwick affirms.
“And our commitment now is com-
pletely to core classical music—all
crossover is now in the hands of
our sister company, Arista Associat-
ed Labels, under the direction of
David Weyner.”

With the signing of Harnoncourt

Library,” featuring gems from its
famous catalog.

MINNESOTA'S BIG BASH: Following in
the footsteps of other prominent
American orchestras, the Minnesota
Orchestra is celebrating its Novem-
ber centennial by releasing its own
retrospective. Its 12-CD compilation
of previously unissued material spans
80 years of the ensemble’s history,
from its inaugural recording session
in 1924 to a 2002 broadcast with the
orchestra’s new music director, Osmo
Vanski, who began his tenure with
the orchestra this fall.

The orchestra is celebrating the

(Continued on page 19)
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RZA Writes Music For Another
Medium, Tarantino’s ‘Kill Bill’

When screenwriter/director
Quentin Tarantino chose rapper RZA
to write music for his current movie,
“Kill Bill Vol. 1,” it may not have
seemed like an obvious choice for a
director who generally packs his film
soundtracks with retro pop music
and relatively obscure artists.

RZA—who is also a member and
producer of Wu-Tang Clan—tells
Billboard, “Quentin says that I pro-
duce my albums like movies. So he
wanted to bring that technique to
‘Kill Bill Vol. 1. I like using a lot of
sound effects.”

The movie’s soundtrack—released
Sept. 23 on A Band Apart/Maverick/
Warner Music Group Soundtracks—
features two RZA songs: “Ode Lo Oren
Ishii” and “Crane/White Lightning,” a
collaboration with Charles Bernstein.
RZA also scored some of the music
for the film, which opened Oct. 10 in
U.S. theaters and debuted at No. 1
during its opening week.

RZA: MIXING VIOLENCE AND BEAUTY

The rapper performed at the
“Kill Bill Vol. 1” after-party for the
film's New York premiere, which
was held Oct. 7.

“Kill Bill Vol. 1”—a Miramax Films
action picture—stars Uma Thurman
as a former assassin who must battle
other assassins while on a mission to
get revenge on her former boss
named Bill. Lucy Liu co-stars in the
movie as Oren Ishii, the title charac-
ter in RZA's soundlrack song.

On the song, RZA raps a hiography
about the character. “What’s cool
about the song,” he notes, “is that it's
rapping with no drums; just an
orchestra. The Oren Ishii character is
very violent but beautiful, and I think
that music—rap with an orchestra—
matches that contrast.”

For “Crane/White Lightning,” RZA
says, “That was for a scene in the
movie that was supposed to have a
Metallica song. But that didn’t work
out, so Quentin told me he wanted a

song with a great buildup.”

Other songs on the album include
Nancy Sinatra’s “Bang Bang (My
Baby Shot Me Down),” Santa
Esmeralda’s 10-minute cover ver-
sion of the Ani-

Savage notes, “We did a lot of
street marketing, and the soundtrack
had high visihility at the New York
and L.A. premieres. We also had
soundtrack listening parties at clubs

mals’ “Don’t Let
Me Be Misunder-
stood,” Isaac
Hayes’ “Run Fay
Run” and
Tomoyasu
Hotei’s “Battle
Without Honor
or Humanity,”
which is the dra-
matic instru-
mental music

Movies & @™
M usic i

chay@billboard.com

By Carla Hay

heard in com-
mercials for “Kill Bill Vol. 1.”

“Since Quentin wrote the first page
of the scripl,” RZA comments, “he
knew he wanted ‘Bang Bang (My
Baby Shot Me Down)’ in the movie.”

The rapper says of his teaming
with Tarantino: “I first met him a
few years ago. He gave me the script
to ‘Kill Bill,” and at first he didn’t
know at which capacity I'd be
involved. At one point he wanted to
bring me in as producer for the
soundtrack, but as time went on he
decided to produce it.”

Tarantino and A Band Apart co-
founder Lawrence Bender were the
soundtrack’s executive producers.

RZA says, “The first day we got
inlo the nitty gritty of working
together, he told me, ‘I spent all week
listening to Wu-Tang Clan, and 1
honestly admit [ trust you.” I think
he wanted me to add the kind of fla-
vor to the soundtrack that people
wouldn’t expect.

“When we were working on the
movie’s music,” RZA continues,
“Quentin would come in with his
vinyl record collection and play music
that he thought would be inspiring.”

Maverick GM Daniel Savage says
that although the “Kill Bill Vol. 1”
album isn’t the type of soundtrack to
yield hit singles, it was nevertheless
marketed aggressively.

in the top 20 [U.S.] markets.”

in addition, the record label struck
deals to have the soundtrack get in-
store play al such retail chains as
Puma, Diesel and Urban Outfitters. A
national contest at Puma included
giveaways of the album.

Maverick serviced the sound-
track to college radio, and the label
hired independent firm Filter Mar-
keting to do largeted street and
online campaigns.

RZA says, “The opportunity to do
this soundtrack’s music veally
opened my mind up to a lot of other
things. When [ was mixing my cur-
rent album [“Birth of a Prince,”
released Oct. 7 on Sanctuary
Records], that was even aftected by
the movie-making technique.”

RZA also believes that more film-
makers should take a chance on hip-
hop artists doing film scores.

“Any good film score knows how
to characterize the music with the
characters. Hip-hop producers and
artists have the musical talent. Rap
is all about storytelling, just like
the movies.”

Although music for the soundtrack
to “Kill Bill Vol. 2” has vet to be decid-
ed, the album is set for release Feb. 3,
2004, on the same record label as its
predecessor. Miramax will release the
second film Feb. 20 in U.S. theaters.
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conductor’s arrival in a more whim-
sical way with a limited-edition Vin-
ska bohble-arm doll available to live-
concert attendees.

The Centennial CD Collection is
available through the orchestra’s Web
site, minnesotaorchestra.org.

ANOTHER 100 CANDLES: Boston’s
Jordan Hall—the crown jewel of New

England Conservatory—is also cele-
brating its centennial.

One ol the most acoustically perfect
venues in the U.S. (if not the world),
Jordan Hall first opened its doors Oct.
20, 1903. Since then it has hosted the
Boston premieres of such world-
renowned artists as the Budapest
String Quartet, Arthur Rubinstein,
Pablo Casals, Marian Anderson, Yo-Yo
Ma and Renée Fleming.

[et’s hope the next 100 years
bring more recordings from Jordan
Hall, so that non-Bostonians can
gel a lasle of the space’s glorious,
inimitable sound.
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BY SUSANNE AULT

LOS ANGELES—After rolling out the Crown
Royal Kings of Comedy tour to sold-out are-
nas, creator Walter Latham hopes the laughs
extend all the way to the bank this year.

Like Kings of Comedy, the Crown Royal Com-
edy Soul Festival road trip stars stand-up comics.
But it has added musicians for the first time.

Earth, Wind & Fire and the Isley Brothers are
sharing the bill with such comedians as Bruce
Bruce, Earthquake and Rickey Smiley.

Spanning 20 major-market dates, the Com-
edy Soul Festival kicks off Nov. 13 at the Philips
Arena in Atlanta and wraps Dec. 28 at the Oak-
land Arena in Oakland, Calif. Tickets range
from $35 and $75.

The 1999 arena run of Kings of Comedy—
which spawned the Spike Lee-directed film
“The Original Kings of Comedy”—attracted
about 10,000 people per arena show, according
to Latham, CEO of Latham Entertainment.

Combined with its 1998 theater incarnation,
the two editions collectively grossed $37 mil-
lion, he adds.

Latham says the Comedy Soul Festival is fol-
lowing that successful path. “All indications are
that it will be a setlout across the board,” e says.

Latham’s company produces films (like
“Kings of Comedy”) along with tours, includ-
ing the Queens of Comedy series.

Latham says that the company’s core African-
American fan base tends to be late ticket buyers.
So when 10,000 tickets sold across the 20 dates
during the first day of its Oct. 3 on-sale, “you
have something that’s hot,” he says.

Even with those positive indicators,
though, he’s happy to keep the Comedy Soul
Festival limited to 20 dates.

There are plans in 2004 to release a filmed
version, similar to “Kings of Comedy,” likely as
a DVD or TV special. “You need to keep it short
and sweet,” Latham says. “You don’t {want to|
kill your second wave of opportunity.”

But Kings of Comedy and the Comedy Soul
Festival are not carbon copies. While Earth,
Wind & Fire and the Isley Brothers are estab-
lished acts—on par with Kings stars Steve
Harvey, Cedric the Enter-

Latham Adds Music To Comedy Fest

dians have a lot in common—they both enter-
tain people.”

Confidence in the Comedy Soul concept led
Latham to “go on the line and guarantee
Crown Royal [the title sponsor] 70% overall
attendance,” he says.

Rob Warren, VP of marketing at Diageo-
North American Whisky, which distributes
Crown Royal, is equally sure that the festival
will be a success.

After Crown Royal kicked off its partnership
with Latham Entertainment on Kings of Come-
dy, Warren recalls telling

tainer and Bernie Mac—
Comedy Soul’s comics are
up-and-comers in the
stand-up world.

Ronald Isley of the Isley
Brothers had his doubts
about the Comedy Soul
lineup.

“We’re friends with
Steve Harvey and Bernie
Mac, but some of these
comedians that Walter is
using are new comedi-
ans.” Isley says.

But Latham says the
current Comedy Soul Fes-
tival acts are just as big as
Cedric the Entertainer was
when he was first on tour
with the Kings of Comedy.

Verdine White of Earth,
Wind & Fire points out
that “musicians and come-

LATHAM: ‘WE HAVE SOMETHING HOT’

Latham, “We like this rela-
tionship with you. You de-
liver the biggest comedy
programming events we've
ever seen. When you’'re
ready to go back on the road
with a product, call us.”

In exchange for the
sponsorship, Crown Royal
is primarily covering the
tour’s marketing expens-
es. It is advertising the
tour with visual displays
inside Crown Royal retail-
ers and by sending e-
mails to the 750,000 reg-
istered members of its
Web-based benefits club,
Society of Crown.

Already, Crown Royal
has pacted with Latham
Entertainment to launch
asecond installment of the

a very good African-American following,” he

Comedy Soul Festival tour at a time to be
determined. A different mix of performers will
likely be featured.

Warren admits it is tough to detect a direct
link between exposure to Kings of Comedy
shows and spiked product sales. But he never-
theless sees a financial upside in hooking up
with Latham’s tour endeavors.

“We have done post-event research [through
the Web site and at show venues], and [atten-
dees] show strong affinity for Crown Royal.
They recollect that Crown Royal was the spon-
sor. That's why we are back again [with Lath-
am),” Warren says.

“Bringing in legendary musical groups to
the tour should broaden the consumer base
for Crown Royal products. Crown Royal has

says, adding that acts like Earth, Wind &
Fire and the Isley Brothers appeal to all
groups of people.

Bryan Blaum, GM of the Compagq Center in
Houston, reports that the Nov. 15 show there
should near its capacity of 10,600. He agrees
that the Comedy Soul Festival “takes Kings of
Comedy to a new level. It appeals to a broad-
er audience.”

Other venue managers report slow ticket
sales but believe that Latham's track record
should deliver packed houses come showtime.

“I trust [Latham’s] instincts very much,” says
Peter Patton, GM of the Gund Arena in Cleve-
land, which hosts the concert Nov. 22.

A month out from the date Patton says,
“Sales are low, but I'm still optimistic [it] will
have a strong finish.”

Clear Channel Out: I.M.P.In At D.C.-Area Shed

BY RAY WADDELL

A pair of Washington, D.C., pro-
moters has taken over the venerable
Merriweather Post Pavilion in a rare
case of an independent replacing a
corporate promoter at a shed.

Seth Hurwitz and Rich Heinecke,
principal partners in LM.P. and own-
ers of the 9:30 Club in Washington,
D.C., have signed an exclusive contract
to book and operate the 15,000-
capacity amphitheater in Columbia,
Md. The deal starts in 2004 (Billboard
Bulletin, Oct. 13).

The contract was signed with the
Rouse Co., which owns the pavilion.
Merriweather opened it in 1967 as
the cultural hub of the planned town
of Columbia, halfway between D.C.
and Baltimore.

[.M.P. has a history in the venue,
having promoted shows there from
1998 to 2002 through an agreement
with then-leaseholder Nederlander.

That contract transferred to Clear
Channel Entertainment (CCE)
through its SFX acquisition, with CCE
promoting shows at Merriweather
exclusively in 2003.

Seventv-five miles from Columbia,
CCE owns and operates the Washing-
ton, D.C. market’s other shed, the $25

million, 25,000-capacity Nissan Pavil-
jon in Bristow, Va. Cellar Door Con-
certs opened the venue in 1995. SFX
acquired Cellar Door in 1998.

Some contend that CCE con-
sciously steered the premier D.C. out-
door shows to its own venue. Nissan
hosted 28 concerts in 2003; Merri-
weather hosted 19.

The CCE camp obviously sees
things differently. Last year, the Mer-
riweather’s schedule—booked by
CCE—included Kenny Chesney, a
two-day jazz fest, Brooks & Dunn, the
Dead. Neil Young, Jimmy Buffett, Blue
Man Group, Jackson Browne, Iron
Maiden, Mariah Carey, 311, Radio-
head, Tori Amos, the Liquid Sprite
tour and Crosby, Stills & Nash.

“We'll let that schedule stand on its
own legs,” says G. Wilson Rogers, CCE
senior VP/GM for the South region.
Rogers oversees the company’s efforts
inthe region, including Nissan Pavilion.

Still, on the surface. Billboard Box-
score numbers indicate that the CCE
shed vastly outperformed Merriweather.

Nissan reported 27 shows that drew
417,198 and grossed $13.8 million.
Merriweather reported 11 shows that
grossed slightly less than $3 million
and drew 96,906.

“We’re looking forward to having

[1.M.P] as partners at the facility,” says
Wayne Christmann, senior VP for
Columbia Management and manag-
ing agent of the Rouse Co. for the
Merriweather property.

Hurwitz says Merriweather had
long been the premier place to play
outdoors in the market, “so much so
that Clear Channel wanted to control
another amphitheater in the D.C.
market when they had one already [in
Nissan Pavilion].

“But in this case it wasn’t as sim-
ple as just buying it,” Hurwitz con-
tinues. “They had a landlord to deal
with, and that’s why their usual
strategy didn’t work.

'HURWITZ: {.M.P. WILL BOOK MERRIWEATHER

“They didn't fool the landlord, the
acts or the public,” Hurwitz adds.
“There are two ways to deal with com-
petition: You either try to control the
situation, or you do a better job. I plan
on doing the latter.”

Hurwitz says he talked with man-
agers and agents that had offers in for
Nissan, and they had no idea the Mer-
riweather was still open.

“For [CCE] to pretend this place
didn't exist or to try and do some sort
of planned obsolescence strategy, |
think people were pretty insulted that
Clear Channel thought everyone
would buy their version of the world,”
Hurwitz says.

Rogers takes the high road when
discussing the shift at Merriweather.

“The Rouse Co. issued a [request for
proposals], we responded and we’re
disappointed that our response wasn’t
taken,” he says.

CHANGES AFOOT

Christmann says the Rouse Co. is
planning a multi-phase, multimillion-
dollar capital improvement project for
Merriweather.

Long-term plans may involve mak-
ingit ayear-round facility as opposed to
a seasonal one.

Christmann hinted the venue

may become enclosed.

“We're looking at maintaining an
entertainment facility within the
[area] that Merriweather exists,” says
Christmann, referring to the 60-plus-
acre commercial/residential area that
is home to the venue.

Meanwhile, Hurwitz plans on being
active but selective at Merriweather.

With extremely deep pockets, an
unmatched network of sheds and the
lion’s share of the outdoor concert
business, CCE is fierce competition.

And with 10,000 lucrative reserved
seats at Nissan, as opposed to 5,200 at
Merriweather, the former offers a sub-
stantially higher gross potential in
most cases.

Hurwitz says he won't get into a
bidding war to attract acts to Merri-
weather but says it is the best fit for
many bands.

The D.C. shed situation is one that
agents are clearly interested in.

‘I'will play for the right promoter.
on the right day in the right build
ing,” says Marty Diamond, president
of Little Big Man Booking, agency for
such acts as Avril Lavigne, Jason Mraz
and Coldplay.

L.M.P. will promote the Dec. 14-15
Simon & Garfunkel shows at MCI Cen-
ter in D.C., both of which are sold out.
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@9, CONCERT GROSSES
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
BRUCE SPRINGSTEEN Shea Stadium, $10,858,610 147,892 New York Mets,
& THE E STREET BAND Flushing, N.Y. $75/855 161,000 Radio City Entertainment
Oct. 1,3-4 thiee shows
SIMON & GARFUNKEL, United Center, $3.741,050 34,220 Jam Productions
THE EVERLY BROTHERS Chicago $250/$50 wo sellouts
Oct. 24-25
SIMON & GARFUNKEL, Palace of Auburn Hills, $3,193.346 31.01 Clear Channel
THE EVERLY BROTHERS Auburn Hills, Mich. $205/$125/379.50/$59.50 two sellouts Entertainment, Palace
Oct. 18-19 Sports & Entertainment
CELINE DION The Colosseum at Caesars  $2,768,628 20.403 Concerts West

Palace. Las Vegas

$225/$175/$127.50/$87.50

five sellouts

Oct. 18

Oct. 22-26
BRUCE SPRINGSTEEN INVESCO Field at Mile High, $2.442,072 35,679 House of Blues Concerts
& THE E STREET BAND Denver $75/855 37.500
Sept. 25
CHER, TOMMY DRAKE Allstate Arena, $1,772.922 25,830 Clear Channel
Rosemont, lIl. $79.75/837.75 26,000 Entertainment
Oct. 12-13 two shows
SHANIA TWAIN, JAMES OTTO FleetCenter. $1,175.490 17.352 OCESA Presents,
Boston $80/$45 sellout Frank Productions
Uct. 7
SHANIA TWAIN, JAMES OTTO MCI Center, $1,129.301 16,672 Clear Channel
Washington, D.C. $83/$28 16,969 Entertainment
Cct. 17
SHANIA TWAIN, JAMES OTTO Pepsi Arena, $1,055,175 15,554 Frank Productions,
Albany, N.Y. $80/545 sellout in-house
Oct. 11
SHANIA TWAIN, JAMES OTTO United Center, $1,034,380 14,567 Jam Productions
Chicago $80/$65/$45 16,951
Oct. 22
— 1
SHANIA TWAIN, JAMES OTTO Continental Airlines Arena,  $1,024,590 17.393 OCESA Presents,
East Rutherford, N.J. $80/$45 19,003 Frank Productions
Cct. 8
FLEETWOOD MAC FleetCenter, $1.020.897 13,100 Concerts West. in-house
Boston $125/875/$49.50 14,609
Sept. 24
AEROSMITH & KiSS, SALIVA White River Amphitheatre, $1,001.234 14,949 Clear Channel
Auburn, Wash. $119/$49 19,770 Entertainment
Oct. 12
MANA Allstate Arena, $993,142 20,126 OCESA Presents
Rosemont. lll. $63.50/$26 24,318
Oct. 9-10 two shows
AEROSMITH & KISS, SALIVA Coors Amphitheatre, $930.714 12,140 House of Blues Concerts
Chula Vista, Calif. $115/885/$60.50/$45 15,000
Oct. 16
SHANIA TWAIN, JAMES OTTO Madison Square Garden, $871,760 15,706 OCESA Presents,
New York $80/845 19,018 Frank Productions
Oct. 14
SHANIA TWAIN, JAMES OTTO Nassau Veterans Memorial  $830,905 14,682 Metropolitan Talent
Coliseum, Uniondale, N.Y. $83/$68/348 17,751 Presents
Oct. 12
LUCIANO PAVAROTTI Sovereign Bank Arena, $706.101 6,912 Manex Entertainment
Trenton, N.J. $500/$250/$150/$50 7,950
Oct. 27
R. KELLY New Orleans Arena, $665,645 14,076 Atlanta Worldwide
New Orleans $71/831 sellout Touring
Oct. 26
R.E.M., PETE YORN Philips Arena, $620,838 9,988 Clear Channel
Atlanta $67/847 12,788 Entertainment
Oct. 11
KZLA COUNTRY BASH: LEANN RIMES, Verizon Wireless $610,561 16,022 Clear Channel
KID ROCK, LONESTAR, JO DEE Amphitheater, Irvine, Calif. $75/%827 16,151 Entertainment
MESSINA, TRICK PONY & OTHERS Oct. 11
AEROSMITH & KISS, SALIVA Sleep Train Amphitheatre, $600,356 17.667 Clear Channel
Marysville, Calif. $125/$45 18,500 Entertainment
Oct. 14
RED HOT CHILI PEPPERS, FLAMING  The Forum. $535,502 14,305 Clear Chann;
LIPS, MIKE WATT Inglewood, Calif. $39.50 15,054 Entertainment, Goldenvoice,
Oct. 11 Nederlander Organization
BUZZFEST: STAIND, FUEL, TRAPT, Cynthia Woods Mitchell $524.127 16.916 Clear Channel
EVE 6, ALIEN ANT FARM Pavilion, The Woodlands, Texas $77/332 17,047 Entertainment
Oct 11
106.7 LITE FM’'S ONE NIGHT WITH The Theatre at Madison Square  $517,535 5,390 Clear Channel
LITE: ROD STEWART, SEAL, SIMPLY Garden, New York $250/$65 5,605 Entertainment
RED, SARAH McLACHLAN Oct. 15
CHER, TOMMY DRAKE Norfolk Scope. $490.467 8,152 Clear Channel
Norfolk, Va. $82.75/$57.75 8,446 Entertainment. in-house
Oct. 15
JAMES TAYLOR M;ndalay Bay Events Center. $435,950 6,930 Clear Channel
Las Vegas $85/$35 8,521 Entertainment, in-house
Oct. 11
JAMES TAYLOR Coors Amphitheatre, $397,000 8,710 House of Blues Concerts
Chula Vista, Calif. $52/542/328.50 9,368
Oct. 17
MANA Patriot Center, $391,156 7.563 OCESA Presents
Fairfax, Va. $61/831 sellout
Oct. 12
RED HOT CHILI PEPPERS, FLAMING Coors Amphitheatre, $389,446 9,768 House of Blues Concerts
LIPS, MIKE WATT Chula Vista, Calif. $48/538 10,000
Oct. 14
RED HOT CHILI PEPPERS, FLAMING  Verizon Wireless $388,103 9,572 Clear Channel
LIPS, MIKE WATT Amphitheater. Irvine, Calif. $45.50/$33.50 16,244 Entertainment,
Oct. 12 Goldenvoice
ALAN JACKSON, JOE NICHOLS Mississippi Coliseum. $299,535 6,827 Beaver Productions,
Jackson, Miss. $45/$37.50 sellout Outback Concerts
Oct. 26
GOOD CHARLOTTE, SOMETHING Nassau Veterans Memorial  $267,325 10,934 Clear Channel
CORPORATE, MEST Coliseum, Uniondale, N.Y. $50/$25 13,580 Entertainment
Oct. 17
GOOD CHARLOTTE, SOMETHING Roseland Ballroom, $242,337 8,951 Clear Channel
CORPORATE, MEST New York $50/$28.50 10,485 Entertainment
Oct. 14-16 three shows
MICHAEL W. SMITH, MERCYME Allen County War Memorial  $236,780 9,086 Trinity Communication
Coliseum, Fort Wayne, Ind.  $35/$30/$25/$15 sellout Group

Copyright 2003, VNU Business Media, In¢. Al rights reserved. Boxscores should be submitted to: Bob Ailen, Nashville

Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, cail Bob Allen, 615-321-9171
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MCI Center’s Paul
Joins Azoff’s Co.

MCI Center entertainment
hooker Jared Paul will be joining
Azoffmusic Management. Paul
will work closely with mega-
manager Irving Azoff at the com-
pany’s Los Angeles headquarters
as a personal manager.

Paul previously served as direc-
tor of entertainment for Washing-
ton Sports and Enter-

Miller & the Commonwealth, Day-
break, the Gibson Brothers, Adri-
enne Young, Vienna Tang and the
Avett Brothers.

In other Nashville agency news,
Sammy Kershaw and Mark Farner
have signed with the Bobby Rob-
erts Co., and Cowboy Crush has
signed with Buddy Lee Attractions.

tainment, owner and
operator of the MCI
Center in Washing-
ton, D.C.

Additionally, Paul
will oversee a new divi-
sion of the company
that will develop
strategic joint ventures
to manage artists with
other managers.

Calling the move a

OnThe
Rga‘dm

By Ray Waddell

rwaddeli@billboard.com

“once-in-a-lifetime
opportunity,” Paul says he is look-
ing forward to working with Azoff,
one of the legends in the business,
as well as exercising his creativity.
“That will be a change for some-
one who in the past had to rely on
other people to bring me shows,”
Paul says. “I will be working hand
in hand with Irving and his roster
of acts, involved in all aspects of
artists’ careers.”

PAUL: ‘ONCE-IN-A-LIFETIME OPPORTUNITY’

Azoff says Paul’s background in
touring gives him a “head start there,
but I think he’ll be a great fit as a
manager in all areas of the business.”

Prior to his job at MCI Center, Paul
worked with promoters Jack Boyle
and the late Dave Williams booking
concerts for the Washington, D.C.,
office of Cellar Door Concerts. His
last day at MCI Center is Nov. 3.

PLAYING TAG: The Nashville office
of the Agency Group, headed by
Paul Lohr, is aggressively signing
acts. Roster additions during the
past month include Clarence
“Gatemouth” Brown, Hot Club of
Cowtown, Third World, bluegrass
vocalist Ronnie Bowman, Scott

TOURS AND SUCH: Orange County,
Calif., rock band Lit has announced a
string of West Coast tour dates
beginning Nov. 16 at the Sub Ball-
room in Moscow, Idaho. The band
has been in the studio for the past
several months recording its 2004
release, tentatively titled “Weapons of
Mass Distortion.”

Gillette Passion Venus Presents
Martina McBride’s the Joy of
Christmas tour will begin Nov. 28
at the Erie (Pa.) Civic Center. It
wraps Dec. 22 at the Ford Center in
Oklahoma City. Ron Baird at Cre-
ative Artists Agency books McBride.

Seattte rockers Vendetta Red
begin their first headlining tour
Nov. 11 at the Bluebird in Denver.
S.T.U.N and Armor for Sleep are
supporting. Paolo Palazzo with CAA
is Vendetta Red’s booking agent.

HIGH LIFE: Clear Channel Enter-
tainment’s Rich Levy. VP of book-
ing for national sales and market-
ing, says the Miller Pure Night Out
tour was a big winner this vear.

“We brought such artists as
Snoop Dogg. Ludacris, Chingy,
Evan Dando, Rhett Miller, Glen
Phillips from Toad the Wet Sprock-
et, Trapt, Seether, Smile Empty
Soul, Busta Rhymes, Cypress Hill,
etc., to 1,000-capacity venues in Los
Angeles, San Francisco and Chica-
g0,” he wrote in an e-mail.

Tickets were priced between $5
and $7, including service charges
and facility fees.

“The difference between these
shows and [other, similar sponsored
small-venue tours] was that the pub-
lic could actually purchase tickets to
them,” Levy said. “The events were
Ifor those aged] 18 and over, as op-
posed to 21 and over. They were not
given to a particular radio station.
Far less intrusive. Far more about
bringing value to the consumer,
which I am trving to make my m.o.”
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Glory Celebrates New Soul Generation

BY GAIL MITCHELL

The next generation of soul artists.
That is the niche being mined by
Glory Records.

The New York-
based label's entrée
into the market is |
“Neo-Soul United,” §
released Sept. 2.
The 12-track com-
pilation is distrib-
uted by Select-O-
Hits. It celebrates
what Glory founder
and classic soul
music lover Natalie
Esposito calls the
“rich diversity and
amazing quality of
the new generation
of soul artists.”

Esposito began
researching the underground soul
realm a year ago. Comprising songs
marinated in funk, gospel, hip-hop, jazz
and ragtime, the collection features per-
formances by such up-and-comers as
Lizz Fields, Michael Bohannon, Kelli
Sae, Ellis Hall, Cee Cee Michaela and
Cooly’s Hot Box.

ESPOSITO: OPEN-

A

MINDED APPROACH

i I e B LI,
Airplay monitored by §9 Nielsen

| TITLE IMPRINT/PROMOTION LABEL

Several of the acts, including
Fields, Sae (a vocalist with Incog-
nito) and Cooly’s, also have solo al-
bums in current release on other
labels. Hall is signed to Ray Charles’
Crossover label
with a first single,
“Gotta Get the
.| Money.” The sin-

| gle cracked the
Billboard Hot
R&B/Hip-Hop
Singles & Tracks
chart at No. 98 in
the Oct. 25 issue.

Dedicated to
building steady
sales, Glory scored
a coup when Car-
los Adams, prod-
uct manager of
urban music for
Virgin Megastores
USA, selected its album to be part of
a high-profile, 60-day national
campaign (September-November),
alongside projects by Dwele and Obie
Trice, plus a 2Pac reissue. The cam-
paign includes price-and-position-
ing, a listening station and a Vibe
magazine ad.

Broadcast Data
Systems

Artist

Wil t D

3 Weeks At Number 1

STAND UP Ludacris Featuring Shawnna %
DISTURBING THA PEACE/DEF JAM SDUTH/IDIMG

HOLIDAE IN Chingy Featuring Ludacris & Sncop Degg =
DISTURBING THA PEACE/CAPITOL

DAMN! YoungBloodZ Featuring Lil Jon =
SO SO DEF/ARISTA

GET LOW Lil Jon & The East Side Boyz Featuring Ying Yang Twins =
BMETVT

~ | THE WAY YOU MOVE
ARISTA

RIGHT THURR
| DISTURBING THA PEACE/CAPITOL

OutKast Featuring Sleepy Brown <

Chingy =

| WAT DA HOOK GON BE
| FD REEL/UNIVERSAL/UMRG

CAN'T STOP, WON'T STOP
ROC-A-FELLA/OEF JAM/IDJMG

Murphy Lee Featuring Jermaine Dupri =

Young Gunz =

| PASS THAT DUTCH
THE GOLD MINO/ELEKTRA/EEG

Missy Elliott

| SHAKE YA TAILFEATHER
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Loon Featuring Mario Winans =

213

Ying Yang Twins =
T =

VP/ATLANT C

PON DE RIVER, PON DE BANK

Elephant Man <

IFICAN'T
_' e X SHADY/AFTERMATH/INTERSCOPE
‘ | GOT SOME TEETH
L SHADY/INTERSCOPE

50 Cent

Obie Trice %

=
@ Records with the greatest increase in audience impressions. The rap tracks audience is compited from 96 R&B/Hip-Hop and

58 rhythmic top 40 stattons which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact imes of airplay with Arbitron listener data. <@ Videoclip availability © 2003, VNU Busi-

ness Media, Inc Al nights reserved.

Virgin corporate policy does not
permit staffers to comment on store
campaigns. But to gauge the building
buzz on “Neo-Soul United,” it can be
noted that the track “Build a Fire” by
Bohannon claimed the No. 2 most-
rated/-played position on the AOL/
Netscape/Spinner top 25 chart for the
week ending Oct. 26. (Spinner.com
provides music broadcasting content
to AOL and Netscape.)

Another track, Lasonya Gunter’s
“Endlessly,” finished at No. 10 for
the same week. Six songs from the
compilation are in rotation on
spinner.com.

In addition to spinner.com, other
alternative routs have been pressed
into service. These include DMX
Music (a music supplier of in-store
play for Gap and other large chains),
XM satellite radio and leading com-
munity/college radio stations.

“The way I am going after accounts

is unusual,” Esposito says. “Instead of
spreading the product to as many
accounts as possible in the hope of
having a big first week, [ am placing
the product at a few select accounts
in the top markets. A steady sales pat-
tern is very important to me, more so
than a big first week with a massive
drop afterward.

“So far the word-of-mouth has
been the biggest force behind the
continuous interest for the project.
That is very encouraging to me.”

“Neo-Soul United” was released at
the end of October in France (through
Nocturne). It will be available in
November in Germany (Zomba) and
Japan (Manhattan Records).

Initially a one-woman show, Glory
Records’ staff now includes consult-
ant John Costanza and newly named
co-president Teddy Esposito. Natalie's
husband was formerly director of
sales at Giant Step, early home of

Motown artist Donnie.

“My sales projections are very con-
servative,” says Esposito, who has
worked in the restaurant and finance
industries. “And my overhead is low,
so the current climate doesn't really
affect me.”

A special one-hour show devoted to
“Neo-Soul United"” aired at the end of
October on Paris’ top urban radio sta-
tion, Generations FM. And according
to Costanza, a couple of video direc-
tors “who believe in the project,” have
offered to do a low-budget video, but
nothing is concrete yet.

In the meantime, Esposito is look-
ing for corporate sponsors to under-
write a national tour.

“Not having a background in the
music industry keeps me very open-
minded,” she says. “If I can make my
investment back and help launch
the careers of a few artists, I'll be
very satisfied.”

Artist Factory Production Up

Company Inks First Major Artist-Development Deal With Aezra

The Artist Factory has
pacted with Aezra Records
to work in tandem with the
latter's R&B singer/song-
writer Crea.

The deal is Atlanta-based
Artist Factory’s first major
long-term artist-develop-
ment project since opening
its doors earlier this year
(Billboard, May 10). Last
week, Artist Factory founder

Rh
& Iue.sm

hm

By Gail Mitchell

gmitchell@billboard.com

mas With Angie Stone” ...
Speaking of Christmas,
Whitney Houston unveils
her first collection of yule-
tide songs with “One
Wish—The Holiday
Album.” The Nowv. 18 Arista
release features daughter
Bobbi Kristina Brown on
“Little Drummer Boy.”
Joining the mix of tradi-
tional songs are several

Hiriam Hicks announced
that the company is now overseeing
all managerial duties for Jermaine
Dupri the artist.

Phoenix-based Aezra Records
was established in 1999. Eric
Cheroske is label president. He
helms a pop/rock roster that in-
cludes veteran acts the Toadies
and Robin Trower, as well as new-
comers Chomsky and John Price.

Crea is the first artist signed to
the label’s R&B roster. Urban/pop
songwriter/stylist Billy Miles has

\

\ N
\-1. 2

CREA: WILL SOONTELL "MYSTORY'

since been added to the lineup.
Aezra executive VP of A&R Gary
Katz (formerly with Warner Bros.)
signed Crea to the label. She makes her
solo debut with “Mystory” in first-quar-
ter 2004. Her first single is “U Lied.”

URBAN VILLAGE II: Jan. 26, 2004, has
been designated Urban Day at
MIDEM 2004 (Jan. 25-29 in Cannes,
France). MIDEM will also hold its
second annual Urban Music Village.
Once again, the focus will be on rap,
hip-hop, R&B and gospel music.
On tap are a brand-new urban
lounge featuring various acts, a
series of concerts and a special
urban-themed conference. Last
year’s inaugural event attracted
such performers as Wyclef Jean
and labels, publishers and artist-
management firms representing
the U.S., the U.K., France, South
Korea, New Zealand and the
Netherlands. For details, contact
Francine Chin at 212-370-7493.

MUSICAL BITS: Angie Stone will host
American Urban Radio Networks’
annual holiday special, “It's Christ-

new compositions, includ-
ing the title track by Gordon Cham-
bers and Barry Eastmond.

Looking ahead to the new year,
George Benson returns with “Irre-
placeable™ in February. The 10-song
GRP Records project was co-writ-
ten/produced by Joshua Thompson.
The album finds Benson collaborat-
ing with various singers (Joe, Lisa
Fischer and Chyna) and players
(bassist Richard Bona, beat pro-
grammer Ali Jackson). His most
recent GRP release was the 2000
album “Absolute Benson.”

Musiq’s third Def Soul set,
“Soulstar,” is now due Dec. 9;
112’s Bad Boy/Def Jam set, “Hot
and Wet,” is set for Nov. 18.

JAMM FOR CHARITY: Sheila E., origi-
nal members of the Time and the
Revolution With Wendy & Lisa are
among the confirmed performers for
the Family Jamm! The Dec. 13 Los
Angeles Forum event benefits the
Lil’ Angel Bunny Foundation, which
helps abused and abandoned chil-
dren by promoting self-confidence
through music and the arts. Officers
include Sheila E. and Lynn Mabry.
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9 Thoia Thoing 30 Dance With My Father 60} — Me Myself And |
RKELLY JIVE) LUTHER VANOROSS L/RMG! BEYONCE (COLUMBIASUM)
11 Right Thurr 9 37 Crazy In Love 55 | Need You Now
CHINGY (OISTURBING THA PEACE/CAPITOL) BEVONCE FEAT, JAY-Z (COLUMBIASUM) SMOKIE NORFUL {EMI GOSPEL)
17 Wat Da Hook Gon Be 3] Pon De River, Pon De Bank 59! Gigolo
MURPHY LEE {FO' REEMUNIVERSAL/UMRG] ELEPHANT MAN |VP/ATLANTIC) NICK CANNON FEAT. R. KELLY {NICK/JIVE]
12 Clubbin 38 845 U Got That Love (Call It A Night) 631 — lzU
MAROUES HOUSTON (T.U.G/ELEKTRA/EEG) GERALD LEVERT (ELEKTRAVEEG) NELLY {FO' REEL/UNIVERSALUMAGY
18 Come Over 39441 Hot & Wet 64274 Get It On The Floor
AALIYAH {BLACKGROUNO/UNIVERSAL/UMRG) 112 FEAT. LUOACRIS (BAD BOY/DEF SOUL/IOIMG! OMX FEAT. SWIZZ BEATZ [RUFF RYOERS/DEF JAMADMG)
14 Read Your Mind /I 34 Love You More 65 4 64 Be Easy
AVANT (GEFFEN) GINUWINE {EPIC/SUM) T1. (GRANG HUSTLE/ATLANTICH
19 Bad Boy This Bad Boy That 32 Getting Late 66475 Love Angel
BAO BOY S 0A BAND (BAO BOYV/UMRG) FLOETAY (SOLJAZ/DREAMWORKS) JS (OREAMWORKS)
13 Frontin' 42§42 Find A Way 61 This Is How We Do
PHARRELL FEAT. JAY-Z {STAR TRAK/ARISTA) OWELE (VIRGIN) BIG TYMERS {CASH MONEY/UNIVERSAL/UMRG)
16 Pass That Dutch 43044 Party To Damascus M 63 Shake That Monkey
MISSY ELLIOTT {THE GOLD MINO/ELEKTRAVEEG) WYCLEF JEAN FEAT MISSY ELLIOTT (YCLEF/AMG 00 SHORT {SHORT/JIVE}
24 Clap Back W 36 | Wish | Wasn't 691 — A Million Ways
JARULE {MURDER INC/DEF JAM/IOJMG! HEATHER HEAOLEY (RCA/RMG) WILLDOWNING (GRPAVERVE)
21 Runnin (Dying To Live) 45 50 Forthenight 70470 Supa Star
TUPAC FEAT. THE NOTORIOUS B 1.6. (AMARU/INTERSCOPE] MUSICL (OEF SOULAOIMG) MONTELL JOROAN (ENTERPRISEKOCH
27 Stunt 101 46 851 Officially Missing You 66 Touched A Dream
! G-UNIT {G-UNIT/SHAOY/INTERSCOPE) TAMIA {ELEKTRAVEEGH R KELLY JIVE}
15 Can't Stop, Won't Stop 39 h 72 — Fallen
i YOUNG GUNZ (ROC-A-FELLA/DEF JAMAOIMG T1 {GRAND HUSTLE/ATLANTIC) MYA (ABM/INTERSCOPE)
25 Milkshake 48 8 — What More Can | Say 65 It Blows My Mind
KELIS (STAR TRAK/ARISTA} JAY-Z {ROC A-FELLA'OEF JAM/IOJMB) SNODP 00GG {STAR TRAK/ARISTA}
20 Shake Ya Tailfeather L 38 In Those Jeans 69 Hotel
NELLY.P 0100Y & MURPHY LEE {BAD BOY/UMRG} | GINUWINE (EPICISUM) CASSIDY FEAT. R KELLY (FULL SURFACE/J/AMG)
22 Qoh! 5052 I HFI 71 Comin' From Where I'm From
- -1 MARY J. BLIGE {GEFFEN) 213 (D_E) ANTHONY HAMILTON (SO SO DEF/ARISTA)

@ Records with the greatest impressions increase. © 2003, VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio
Track service. 142 stations are electronically monitored 24 hours a day, 7 days a week Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron Iistener data
This data is used to compiie the Hot R&B/Hip-Hop Singles & Tracks chart
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] TITLE ] TITLE “ TITLE
S ARTIST (IMPRINT/PROMOTION LABEL) S ARTIST (IMPRINT/PROMOTION LABEL) S ARTIST (tMPRINT/PROMOTION LABEL)
i NUMBER 1 + i . )
1 Walked Outta Heaven 1o wisaino M 26 Jimmy Mathis 32 Na Na Na Na
JAGGED EDGE {COLUMBIA/SUM BUBBA SPARXXX {BEAT CLUB/INTERSCOPE] 112 FEAT. SUPER CAT (BAD BDY/DEF SOULIDJMG!
2 Read Your Mind 11 Superstar/Flying Without Wings 60 1Can
AVANT {BEFFEN} RUBEN STUDOARD {:RMG) NAS (ILL WILL/ICOLUMBIA/SUM)
— Runnin {Dying To Live} 15 Love At 1st Sight 40 Light Your A** On Fire
TUPAC FEAT THE NOTARIOUS B G. (AMARU/INTERSCOPE) MARY J. BLIGE FEAT METHDD MAN [GEFFEN BUSTA RHYMES (STAR TRAK/ARISTA)
4 The Way You Move/Hey Ya! A 39 Knock Knock 51 Anything Goes
QUTKAST FEAT SLEEPY BROWN (ARISTA) MONICA (J/RMG) CN. WANE WONDER & LEXXUS {RED STARYDEF JAMAICAIDJMG)
3 Calling All Girls 18 Miss You 553 — Girlfriend
ATL (NOONTIME/EPIC/SUM) AALIYAH {BLACKGROUND/UNIVERSAL/UMRG) B2K {T.U G/EPIC/SUM}
7 Holidae In 29 Salt Shaker 561 — GhettoMusick
CHINGY [0ISTURBING THA PEACE/CAPITOL) YING YANG TWINS (COLLIPARK/TVT) ODUTKAST (ARISTA}
5 Stunt 101 67 F**k 1t (1 Don‘t Want You Back) 30 Baby Boy
G-UNIT {G-UNIT/SHADY/INTERSCOPE] | EAMON WIVE) BEYONCE (COLUMBIA}
16 Wat Da Hook Gon Be 25| | GetLow M 73 Forthenight
MURPHY LEE (FO REELUNIVERSAL/UMRG) LIL JON & THE EAST SIDE BOYZ {BME/TVT) #MUSIQ (DEF SOULIDIMG)
31 Clap Back/The Crown 340 — Right Thurr 590 — Head Bussa
JARULE (MURDER INC/DEF JAM/IDJMG) CHINGY (DISTURBING THA PEACE/CAPITOL) LIL SCRAPPY (BME/REPRISEMWARNER BRDS)
14 Stand U 20 Party To Damascus Sl 50 | 1 Don't Wanna Hurt You
LUDACRIS (DISTURBING THA PEACE/EF JAM SOUTHADJME) WYCLEF JEAN FEAT. MISSY ELLIOTT IYCLEF/J/RMG] LATIF (MOTOWN/UMRG]
17 This Is How We Do Wl 47 Through The Wire 61 Eld Danger
BIG TYMERS (CASH MONEY/UNIVERSAL/UMRG) KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG} ERYKAH BADU [MDTDWN/UMRE)
8 Damn! 374 — Look Ya -yl 58 I'm Glad
YOUNGBLOODZ FEAT. LIL JON (SO SO DEF/ARISTA) POP SHOP (GOGETTA) JENNIFER LOPE2 (EPIC]
42 Never Leave You - Uh Ooh, Uh Oooh! 45 Party & Bullsh*t 2003 [ 63 ) — | Summertime
LUMIDEE {UNIVERSALUMRG) RAH DIGGA (FLIPMODE/J/RMG) | BEYONCE (MUSIC WORLD/COLUMBIA'SUM)
6 Thoia Thoing ‘M 33 Through The Rain 164 8 — Put Your Drinks Down
AL KELLY (JIVE) | | MARIAH CAREY (MONARC/ISLAND/IOIMG DRAG ON (RUFF RYDERS/VIRGIN)
9 Officially Missing You 40 4 — Star 651 — Stand Up in It
TAMIA (ELEKTRAVEEG) 702 FEAT. CUPSE {MOTOWN/UMRG} | THEODIS EALEY (IFGAM]
12 Suga Suga 34 Get it On The Fioor 66 1 — | Gangsta Girt
BABY BASH FEAT FRANKIE J [UNIVERSALAUMRG) OMX FEAT SWIZZ BEATZ [RUFF RYDERS/DEF JAM/IDJMG) BIG TYMERS FEAT R, KELLY [CASH MONEYUNIVERSAL/UMRG)
24 Gigolo 42— { .. | Chow, Chow, Chow 67 ) — Hell Yeah
NICK CANNON FEAT. R KELLY INICK/JIVE) SHOTGUN THE REPRESENTER [BLACK 5 ENTERTAINMENT) GINUWINE FEAT, BABY (EPIC/SUM)
— Make U Mine 28| Thug Luv 684 — | | Crazy In Love
FABOLOUS FEAT MIKE SHOREY (DESERT STORMELEKTRVEEG) LIL KIM FEAT, TWISTA [QUEEN BEE/ATLANTIC) | BEYONCE FEAT. Jav-Z (COLUMBIA/SUM
37 Milkshake 44 4 — Naggin 69 X { Lean Low
KELIS {STAR TRAK/ARISTA} YING YANG TWINS (COLLIPARK/TVT) YOUNGBLOODZ FEAT. BACKBONE (SO SO DEF/ARISTA)
— 1 C U (Doin It} 45 N — PIM.P. 70} — Gots Ta Be
ATRIBE CALLED QUEST & ERYKAH BADU (VIDLATORWIVE} 50 CENT (SHADY/AFTERMATH/NTERSCOPE) 82K (TU.G/EPIC/SUM}
13 Let's Get Down 27 Hot & Wet 44 The Ownerz
| BOW WOW FEAT BABY (COLUMBIA/SUM} =] | 112 FEAT LUDACRIS (BAD BOY/DEF SDUL/IDJME) GANG STARR {VIRGIN}
10 Step In The Name Of Love 47 4 — Champion Sound 72 8 — I'm Still In Love With You
RKELLY (JIVE) JAYUB [STONE THROW/FAT BEATS| SEAN PAUL FEAT. SASHA (VP/ATLANTIC)
22 | Got Some Teeth 48 } — Honk Your Horn 38 Rain On Me
| OBIE TRICE ISHADYANTERSCOPE} DANI STEVENSON (UNIVERSAL/UMRG) ASHANT! {MURQER INC/OEF JAM1DJMG]
21 Didn't You Know 63 Comin' From Where I'm From 7 | Let Me See U Bounce
THA  RAYNE (DIVINE MILLJARISTA) ANTHONY HAMILTON {SD SO DEF/ARISTA] BI1Z MARKIE FEAT ELEPHANT MAN (TOMMY BOY)
- Hotel 500 — Made You Look 57 | Throw U
CASSIDY FEAT. R KELLY {FULL SURFACEL/RMG) | NAS (ILL WIL/COLUMBIA/SUM) | RACKET CITY [ 447/LANDSPEEO}
— — =

@ Records with the greatest sales gains. © 2003, VNU Business Media, Inc. and Nietsen SoundScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core
R&B/Hip-Hap stores. This data is used ta compile the Hot R&B/Hip-Hap Singles & Tracks chart.

Behind The Curtain
At Source Awards

While there was plenty of enter-
tainment onstage at this year’s
Source Awards, there was also plenty
of activity backstage.

Independent album of the year
nominee Baby D talked up “The
Shining,” his forthcoming major-
label debut on Epic.

“On my album, ’'m just trying
to introduce people to the South
the way I see it,” the Atlanta
native said.

Murphy Lee looks to follow in the
entrepreneurial footsteps of fellow
St. Lunatic Nelly. Murphy Lee says
he plans on launching Red Hot
Rippers, a line of spicy potato
chips, in the near future.

HERE & THERE: In other Source
Awards news, The Source Enter-
tainment (parent company of The
Source magazine) and MELEE

“I’'m not knock-
ing no other
Southern artist,
but I feel like
they haven’t
really brought
the people into
the South and
showed what
we do.”

Due Feb. 17,
2004, the album

Beats&
Rhyl.ngs,,

By Rashaun Hall

rhall@billboard.com

is the follow-up
to “Lil’ Chopper Toy” (Big Oomp).

Source Youth Foundation
Image Award recipient Crazy Legs
announced that he and the rest of
the Rock Steady Crew recently
inked an endorsement deal with
Fila; a Rock Steady sneaker is on
the way. According to the famous
break dancer, a percentage of the
proceeds will benefit various com-
munity programs.

Ghostface Killah was also pro-

BABY D: SHINES LIGHT ON THE SOUTH

moting his forthcoming set. The
Wu-Tang Clan member also
known as Tony Starks will make
his Def Jam debut in February
with “Pretty Tony.”

“I'm all about trying to make
good music, entertain and feed my
babies,” Ghostface said backstage.
“That’s what Tony is all about.”

Derrty/Universal recording artist

Entertainment, in conjunction
with DreamWorks Records,
released “The Best of the Source
Awards Vol. 1, Hip-Hop History
(1994-1999)” Oct. 28.

Hosted by The Source co-founder/
rapper Raymond “Benzino” Scott,
the 90-minute DVD/VHS compila-
tion features exclusive footage from
past Source Awards shows.

Another DVD that streeted
Oct. 28 is “Inside Hip Hop” on
Image Entertainment. The Fat-
man Scoop-hosted video spot-
lights how hip-hop executives
like Damon Dash, Steve
Rifkind, Lyor Cohen, Paul
Rosenberg and others became
successful in the business.

A few months ago, my colleague
Rhonda Baraka wrote about
“Beef,” a new documentary focus-
ing on hip-hop battles from QD3
Entertainment and Image Enter-
tainment (Words & Deeds, Bill-
board, June 14). Fans of the
direct-to-video film can now get
its aural companion from MSC
Music Entertainment.

Released Oct. 21, the “Beef”
soundtrack features new music
from Tech N9ne, Jayo Felony and
Poverty as well as classic tracks by
Ice Cube and N.W.A. The set’s
lead single, “Let’s Go (It’s a Move-
ment),” features Warren G., KRS-
One and Lil’ Ai.

Lastly, as I reported exclusive-
ly last week in Billboard Bul-
letin, Daz Dillinger has signed
with Jermaine Durpri’s So So
Def label. The Los Angeles-based
rapper is in the studio working
on his upcoming album, tenta-
tively titled “So So Gangsta.”
Due next spring, the album’s
expected guest appearances
include Snoop Dogg, Nate
Dogg, Warren G. and Soopafly.
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_La,tin Touring Heats Up

Venues, Promoters Get Wise To Growing Population

BY SUSANNE AULT

LOS ANGELES—The Mana 2003 tour is
geared up to be not only the hottest Spanish-
language tour in the U.S. this fall but a sure-
fire concert success by any genre's standards.

“They’re playing venues [of] between 10,000
and 30,000 seats. We expect all the shows to sell
out,” says Allison Winkler, booking agent at Cre-
ative Artists Agency, which represents Mana,
Enrique Iglesias and Alejandro Sanz, among
other major Latin acts. “This is a big tour in gen-
eral—it’s not specific to English or Spanish.
They'll sell more tickets [on this 20-city tour]
than many Anglo bands at any level.”

During the past few years, tour organizers
say they have started perceiving Spanish-lan-
guage acts as potential mainstream U.S. stars
instead of simply niche, regional players.

Joining the Latin concert schedule this fall is
the LoMcXimo de la Musica tour, which marks
the first major title sponsorship of a Spanish-
language tour by McDonald’s. Next year will
usher in Sanz and Iglesias’ largest U.S. tours yet.

“While [Latin] music has been popular for

years, the Hispanic population is growing in
the U.S. So the Latin [concert] scene is just
getting more pronounced,” says Emily
Simonitsch, senior VP of special markets at
House of Blues Concerts.

The growth of the U.S. Latin population is a
major reason why these tours have risen in sig-
nificance. Hispanics have edged ahead of African-
Americans as the nation’s largest ethnic group,
according to the U.S. Census Bureau. Cities
with large Latin communities include Los
Angeles, New York and Miami, and in the
past couple of years, Atlanta, Las Vegas and
Raleigh, N.C.

Venue managers, promoters and agents are
catering to this expanding audience. New
major buildings, such as Los Angeles’
Kodak Theatre and Las Vegas’ Caesars
Palace Colosseum, hosted Latin artists for
the first time in 2003. Pepe Aguilar sold
out two of his three Aug. 22-24 Kodak
shows, and Alejandro Fernandez sold out
his Sept. 15 Vegas Date.

The strategy behind the revamped
(Continued on page 3)

« “. .

MANA IS AMONG THE LATIN ACTS HEADLINING MAJOR POP VENUES

atin Retailers
Ahead Of Curve

Luis Miguel’s “33”
debuted at No. 1 on
the Top Latin Albums
chart, boosting Latin
retail traffic.

Innovative Practices Keep Stores Healthy

BY LEILA COBO

Latin music retailers have been one
of the few bright spots in an otherwise
difficult music retailing landscape.

Buoyed by strong new albums by
artists such as Luis Miguel, Grupo
Montez De Durango and Juanes, as
well as creative marketing, sales in
many Latin outlets have increased
in recent months. In some cases,
they are slightly higher than they
were one year ago.

In fact, some chains, including
Ritmo Latino and Latin Music Where-
house, have opened new stores dur-
ing the past year and plan to expand
further.

For example, Los Angeles-based
Latin Music Wherehouse, an inde-

pendent chain owned by Antonio Pra-
jin, has opened eight new stores this
year on the West Coast. By year’s end,
a total of 20 locations should be open,
according to his son, George Prajin.

George Prajin, president of the fam-
ily-owned Z Records, also helps his
father run the retail operation.

“The big guys are getting out [of the
business], so there’s openings for the
little guys,” says Prajin, referring to the
closure of many Tu Musica stores.

The father/son duo has taken ad-
vantage of the opportunity. \When the
closures of Tu Musica outlets were
imminent, the Prajins contacted the
respective landlords about opening
Latin Music Wherehouse outlets in
the same locations.

(Continued on page LM-4)
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Special Report

Touring

Continued from page LM-1

Forum in Los Angeles (under new
SMG management since this sum-
mer) is to book more Latin acts
(Billboard, Sept. 27).

Also, in February of this year, the
Gwinnett Center opened in the Atlanta
suburb of Duluth. It aims to invest
heavily in Latin programming.

“[Atlanta] is one of the fastest-grow-
ing Hispanic communities in the coun-
try,” says Preston Williams, Gwinnet’s
GM, who immediately rebooked Latin
band Los Temerarios after a recent,
well-attended show at the arena.

Los Angeles’ Universal Amphitheatre
and New York’s Madison Square Gar-
den continue to book many of the coun-
try’s Spanish-language shows. The two
respectively devote 30% and 20% of
their annual bookings to Latin shows.

Clear Channel Entertainment
noticed the Latin growth and partnered
with Mexican media company Televisa
in 2002 to advance the promotion of
Latin shows in the U.S. The company
then reorganized its Latin division to
ramp up its national promotion of
Spanish-language shows.

“We're using Clear Channel bill-
boards to promote these shows. That
was not traditionally done,” says Jason

Garner, VP of booking at Vivelo A
CCE/Televisa Co. regarding promotion
of such tours as Mana and Luis Miguel.
“We are using the tremendous tools
that we have to help these acts grow
and bring them into new markets.”
He continues that “via our in-
volvement with radio, we’re trying to
expose Anglo stations to Latin acts.

IGLESIAS: MAJOR U.S.TOUR DUE IN 2004

We're trying to show [Anglo] pro-
grammers that [their likely sizeable]
Latin audience is listening to Mand.”
That rise in commitment to Span-
ish-language acts has led to smarter,
more effective U.S. touring, he says.
“House of Blues, Clear Channel and
AEG—all three of these [major con-
cert-promotion companies] and some
of the larger independents have taken
a strong, proactive approach to these

bands and implementing the same
business acumen that they have toward
the Anglo community over the last 30
years,” says Darryl Eaton, a booking
agent at CAA. “Over the course of the
last few years, many of these Latin
bands have had the opportunity to
work with much more professional
organizations, which has resulted in
better marketing, increased exposure
and greater ticket sales.”

A perfect example of this improved
support, CAA's Winkler says, is the cur-
rent coordination for Sanz’s 2004 tour.
At an estimated 20 shows running
April-May, the road trip will be double
the size of the singer’s last U.S. tour. A
not-yet-announced sponsor has been
attached. The event supports Sanz’s
September release, “No Es Lo Mismo.”

This is rare diligence projected
toward a Latin artist about to tour the
U.S., Winkler says. “Everything was
very strategically planned between us,
the manager, the label, the agency, the
publicist and the sponsor—it’s a true
team effort.”

Another illustration of increased
recognition of the U.S. Latin audience
is McDonald’s LoMcXimo tour, Vivelo’s
Garner says. Starring edgy rock en
espanol bands, including Molotov and
El Gran Silencio, the outing plays the
Verizon Wireless Theater in Houston
Nov. 13, the Hammerstein Ballroom in
New York Nov. 14, the James L. Knight

Center in Miami Nov. 15 and Universal
Amphitheater in Los Angeles Nov. 23.

“It is just an incredible display of a
brand taking the time to understand a
target demo and going after it 150%,”
Garner says.

More sponsorship of Spanish-
language acts is on the way, he says,
explaining that “you’re starting to see
corporate America being much more
interested as Latin acts play more
established venues—venues that the
Rolling Stones and U2 play. It makes it
easier for Anglo sponsors to understand
[Latin] business,” says Garner.

INDIES WORRIED

One side effect of major touring
organizations advancing their support
of Latin acts is that some independent
Latin promoters feel threatened.

“Some promoters are worried about
Clear Channel taking over,” says Antho-
ny Lopez, the attorney for indie Latin
promoter Marcus Bros.

But business for the company, which
specializes in Latin acts with smaller,
more regional followings than that of
Manad or Sanz, has nevertheless in-
creased with CCE around, he says.

Thanks to pressing interest to satis-
ty the rising Latin U.S. population, per-
forming-arts centers have become
more welcoming to regional Latin
artists, he explains.

Pepe Aguilar was the first Mexican

regional act to perform alongside the
L.A. Philharmonic at the Hollywood
Bowl in 2002, in addition to being the
first Latin act at the Kodak in August.
Marcus Bros. was behind both shows.

“We’ve been able to open markets
that were closed to us before,” Lopez
says.

Also, Aguilar will play the Hammer-
stein Ballroom in New York Nowv. 8.

On top of the pumped-up popularity
of both national Latin acts like Mana and
such regional Latin artists as Aguilar,
there is also an entirely new strain of
Latin music taking hold in the U.S.

Reggaeton, a mix of hip-hop, reggae
and salsa, is a rising Latin-flavored
genre in the U.S. The Garden’s first
Reggaeton Summerfest drew a healthy
14,000 people in its first instaliment in
September. Its production company,
NuLife Entertainment, is planning to
roll out annual editions of the show.

Regarding the Reggaeton Summer-
fest headliner, the bilingual Calderén,
NulLife CEO Alex Pena says, “His music
has increased |in popularity] so much
[in the U.S.] that he has gained inter-
views on urban radio Anglo stations in
New York.”

The key factor fueling Reggaeton—
and Latin music in general in the
U.S.—“is that Latinos are now the
largest minority—that helps,” Pena
says. “This is appealing to the masses.
This is something that could be huge.”
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Special Report

Retailers

Continued from page LM-1

“Even though the market is dimin-
ished, there's still a market there,”
George Prajin adds. Bigger retailers,
he says, “look at it like everything has
to have three zeroes behind it. But
we're happy with two.”

The Prajins’ operation benefits from
their owning a distributorship, Prajin
One-Stop Distributors, and the Z
Records label. George Prajin says that
control over retail allows him to better
position and develop his new acts.

In addition, he adds, “we’re ex-
panding our retail base, not necessar-
ily our music base. We're bringing
stuff into our stores that Latin music
stores usually don't have, like DVDs,
videogames and videogame consoles.”

He is not alone in this strategy.

Ritmo Latino, the country’s biggest
Latin-themed retail chain, has con-
stantly grown, thanks to a series of
marketing and placement strategies.

Chief among them has been
entirely eliminating cassettes from
stores to increase room for DVDs,
sales of which have exponentially
increased in the Latin market.

To boost traffic, Ritmo Latino has
also expanded its book section, which
is now in 25 stores. Several stores fea-

ture game arcades, and five of the
chain’s outlets are Ritmo Rock stores,
dedicated solely to Latin and non-
Latin rock and alternative music.
This year alone, Ritmo Latino has
opened two new stores, bringing the
total number nationwide to 45. Before
year’s end, there are plans to open new
outlets in Dallas—a new market for
Ritmo Latino—and in Hollywood, Fla.
The chain has been known to launch

LAZO: "SALES ARE UP

aggressive cost-cutting campaigns to
get clients into its new stores.

In addition, Ritmo Latino’s land-
mark downtown Los Angeles store on
South Broadway reopened in Septem-
ber in a bigger locale a few blocks away
from its original location.

“We're generating enough sales to
expand,” says Ritmo Latino presi-
dent and founder David Massry, who

says sales have risen 3% from the
previous year.

OFFER SOMETHING UNIQUE

Offering something unique seems
to be the imperative mandate for retail-
ers who aim to thrive in the current
environment.

In Miami, Hinsul Lazo, owner of
HL Distributors, has put all his ener-
gy of late into his 2-year-old Miami-
based retail store, El Museo del Disco.
Although he says his distribution
operation is dead, his retail operation
is very much alive.

Lazo’s store now stocks more than
25,000 titles, and sales have risen
approximately 30% from last year,
according to him.

“Sales are up because of the way I
market [the store],” Lazo says. “T adver-
tise that I have the best store in the
country. Everybody does that, but
nobody else can back it up.”

Although the majority of Latinos in
Miami continue to be Cuban, Lazo rec-
ognized several years ago that the pop-
ulation was shifting and that there were
significant numbers of Colombians,
Brazilians, Argentines and Chileans in
the mix, among others. His store aims
to serve all those clients’ needs. Fur-
ther, he stocks an artist’s entire cata-
log, unless an album is out of print.

“I'm the king of imports,” Lazo says.

(Continued on page LM-5)

Hello Miami...
Check out our new sound stage.

* Rehearsals
* Showcases
* Video Shools
* Dance Rehearsals
* Equipment Rentals

MEW YOHK = NASHVILLE =

STUDIO INSTREUMENT EENTALS
12200 NE 14th Ave., N. Miami, FL 33161

s VEGAS = LOS ANG

Contact: staff@szirmiami.com

305-897-3350

LES = 5AN FEANCISCO = SEATTLE

Biz Tries To Boost
Online Activity

BY JOHN LANNERT

As the U.S. Latin record business
lurches forward, industry executives
are eyeballing e-commerce opportuni-
ties to juice sales, even though online
tallies of CDs have so far been anemic.

Sources say that in the past year, for
example, univision.com, the most-vis-
ited Hispanic Web site in the U.S., has
generated sales of less than 100,000
units. Another source notes that mega-
retailer amazon.com has sold small
amounts of Latin product.

What will crimp online sales in the
near term, vendors and marketers
say, is Latinos’ lack of credit cards, as
well as their unfamiliarity with shop-
ping online.

Among Latin households with annu-
al income between $30,000 to $50,000,
58% hold credit cards, compared to
78% for Anglo families, according to a
recent study by the Pew Hispanic Cen-
ter and the Kaiser Family Foundation.

Another study, by the UCLA Cen-
ter for Communication Policy, found
Latinos in all age groups use the
Internet less than non-Latinos.

“The credit card has been an issue
[since Univision’s online division was
established in 2000],” says Colin
MacLean, director of e-commerce at
Univision Online. The reluctance of
credit card companies to issue plastic
to Latino consumers has forced Univi-
sion to seek payment through cash or
money orders.

But MacLean is quick to point out
that the rapid growth in credit card
usage among Latinos during the next
18 months is expected to reach “a crit-
ical mass level high enough where that
should be a secondary concern, not a
primary concern as it is now.”

Phil Newmark, president of Newmark
Communications—a media placement
company that is aggressively marketing
projects involving Latin artists—also
believes that business will pick up, espe-
cially among younger Latinos accus-
tomed to stateside credit practices.

A key factor for a Web site to suc-
cessfully market its product, New-
mark adds, lies in its ability to attract
active buyers.

“The reason that you want to mar-
ket on the Internet is ease of pur-
chase—you don’t have to go get in
your car, drive somewhere and worry
about where you are going to park,”
Newmark says. “But you do have to
tell people where to go and give them
instructions on how to get to a Web
site, as you would have to do to find a
retail store. That means buying adver-
tising in traditional media. You have
to make that commercial a call-to-
action spot.”

Univision has considerable weapon-
ry to reel users to its Web site, which
attracts an estimated 8 million viewers
per month. In the site's arsenal is an
array of media placement locales,

including Univision, the mammoth
U.S. Spanish-language TV network;
cable channels Galavision and Telefu-
tura; and soon, an entire network of
radio stations that formerly made up
Hispanic Broadcasting Corp.

“Music is the No. 2 content area at
univision.com, second only to TV and
entertainment,” MacLean says.
“We've worked with the labels equally.
They’re looking for promotion, and
we're looking for content or some-
thing that can draw an audience and
then have inventory [surround [that
audience so] that we can sell music

“Music is the No. 2
content area at
univision.com,

second only to TV

and entertainment.”

—COLIN MACLEAN,
UNIVISION ONLINE

or non-music-related stuff.”

MacLean further notes that Univi-
sion aggressively tries to educate its
users. “When you come to our site, you
can find articles on how to shop online
and about credit card security,” he
says. “There are all kinds of helpful
hints on the issues that surround a
new online shopper.”

TO INCREASE VOLUME

Such traditional Hispanic vendors
as Ritmo Latino, the largest indie Latin
retailer in the U.S., have fewer avenues
of exposure for their Web sites than
Univision. And what they do have is dis-
tinctly low-tech, such as T-shirts, signs
and newspaper ads.

Ritmo Latino president David Mass-
ry acknowledges that sales at ritmo-
latino.com “have been slow.” Massry
figures that volume would increase if
the labels became more active in pro-
moting and marketing their artists on
his Web site. He says sales would rise if
the labels were to provide a value-
enhanced element to their CDs.

Massry estimates that 50% of his
online sales are by regional Mexican
artists, with the majority of the balance
being pop acts. About 30% of his sales
come from buyers who do not live near
one of the 37 Ritmo Latino stores locat-
ed around the U.S. Massry prices his
online product at or slightly below
prices in his stores.

One CD that sold well, Massry notes,
was “Tortilla Party,” which contained
taped segments from a popular but
rather risqué New York radio show
called “El Bacilon de la Mafiana.”

“People wanted to have the CD,”
Massry says, “but they didn't want to be
seen buying it in the store.” The $9.99
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“You want a record, vou don't have to
order it. I have it.”

Like the Prajins, Lazo benefits from
owning his one-stop and having it
located next door to his store. If a client
wants an album and he doesn’t have it
in stock, he simply goes to the ware-
house and gets it.

Although Museo del Disco, which
operates out of a single location, is
7,000 square feet of space, it only
stocks music; there are no videogames
or arcades.

Lazo is also hoping to expand his
online operation. Sales at museodeld-
isco.com jumped 57% from last year,
and he plans to step up promotion for
the site. Among other initiatives,
prospective buyers will be able to hear
every song on each featured disc.

But sales of Latin music are not only
prospering at specialty outlets.

The Latin sections of Tower Records
stores nationwide, and particularly in
markets like Dallas and Fresno, Calif.,
have seen sales increases for the past
two to three months, according to
Tower’s national Latin market coordi-
nator, Monica Ricardez.

Part of the growth can be attributed
to the loss of competition. But in addi-

tion, Ricardez attributes her sales
spikes, among other things, to a more
effective method of supplying product.
Tower now works with a centralized
purchasing system that ensures all
stores have major releases.

“We’ve been more brainy in how we
do our negotiations and how we mar-
ket to the consumer,” Ricardez says.
“We've tried to increase our presence

“We’ve been more
brainy in how we
market to the
consumer.”

—MONICA RICARDEZ,
TOWER RECORDS

out there in the main consumer hase,
specifically for Latin. At the moment,
we're looking for different media in
which to advertise, and we're trying to
focus titles according to the genre and
the market.”

In addition, Ricardez says, Tower has
increased its bilingual signage and is
physically stocking more Latin music
inits stores. And like other retailers, it
has also rewed up its special events.

“We're trying to do a lot of in-stores,
whether small, low-key or big,”
Ricardez says.

Online

Continued from page LM-4

online price tag, which was $4 cheap-
er than in the stores, probably helped
spike sales as well.

John Echevarria, president of Uni-
versal Music Latino, U.S. and Puerto
Rico, praises the music-driven Web sites
and says that his label—the largest dis-
tributor of Spanish-language product
in the U.S.—is planning to develop a
department dedicated to e-commerce.

“We are going to be very active in
both the old and new online markets,”
Echevarria says. “In the old online mar-
ket, there is a huge potential that we
know exists for online physical product
sales. And in the new one, we know that
sooner or later, our kids are going to be
legally downloading.”

Potential download sales as they
pertain to sales of physical CDs is an
unknown factor in Univision’s game
plan. A subscription streaming serv-
ice and a download service are ex-
pected to be on the site within three
to six months.

For the moment, however, MacLean
observes that current online CD sales
might not be impressive, but the
monthly growth rates has not been
less than 200%. He confirms that
prices for CDs, whose fulfillment is

provided by Alliance Entertainment
Group, fall somewhere between a mass
merchandiser and a specialty record
retailer. MacLean hastens to under-
score that univision.com—unlike his
online counterpart—offers a deep cat-
alog and immediate product availabil-
ity “at a value price.”

VALUE PROVIDES SALES

Like Ritmo Latino, Univision sells a
lot of product to users who do not live
near a retail outlet. Such value-added
discs as the enhanced CD of Los Tigres
del Norte’s “Herencia” provide addi-
tional sales for the Web site. Regional
Mexican artists are the site’s top sellers,
followed by pop and rock acts, then
tropical artists.

MaclLean boosts the visibility of
recording talent though e-mail
newsletters sent to users that “number
in the seven figures.” In addition, Uni-
vision VI’GM Bruno Lopez oversees an
assortment of chat rooms, listening
parties, fan clubs, forums and contests
devised to keep users coming back.

All online chats with recording stars
are taped for subsequent airings on
such popular Univision TV programs
as “iDespierata América!” and “El
Gordo y la Flaca." A recent chat with
Ricky Martin drew 5,000 users.

Another online feature is “Nuevas
Caras,” which exposes new acts to
the users.

“We're around to help anybody who
has a decent artist,” Lopez says.

As for advertising, MacLean notes
that record club Columbia House—
itself an increasingly robust online
vendor—has been a solid client. The
labels have spent little money on
advertising, but that is increasing.
MacLean stresses that a label’s expo-
sure on the site will not be affected by
the level of its ad spending.

Maclean is equally sanguine about
the future of online CD sales. He says
the increased usage by Latinos of cred-
it cards and computers—Univision has
a long-term deal with Gateway to boost
computer sales—along with Univi-
sion’s improving methods of market-
ing to its users, are positive indicators
that the best is yet to come.

“The success story is just starting,”
MacLean declares. “We'd love to tell our
consumers that there is added value to
the products that they’ll get, and they
can sign up ahead of time and get
insight on the artists and be involved
in the chat sessions.

“Our ability to let people speak
among themselves in the forums, to
allow our entertainment editors to con-
tinually write great stories on the artists
and to have that all connected to our
sales opportunity is something that
we’ve seen tremendous value in,” he
continues, “and we're going to keep
moving in that direction.”
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Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ Radio Track service A panel of 100 stations {39 Latin Pop, 16 Tropical, 53 0 FREODIE ISA
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions. @ Records showing an increase in audience 10 AMOR BESAME ADOLFO URIAS Y SULOBO NORTEND [ 38 ENTREGAME TU AMOR LIMITE
over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg- | PLATINO /FONOVISA | UNIVERSAL LATIND
isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played on 20 24 | MEQUIERD CASAR controL K 40 JUMBALAYA K-PAZ DE LA SIERRA
more stations is placed first. Records below the top 20 are removed from the chart atter 26 weeks. < Videoclip avaliability. ©2003, VNU Business Media, Inc. All EMILATIN PROCAN
rights reserved.
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00 MDOUITU »
| o Sales data compiled by R @ . °
AN 3 IN Nielsen = AN 2 =
2y - SoundScan = 2\lg w 1| A=
& | E =N ARTIST Title | £ & o |2 ARTIST Title | = &
RS 3 IMPRINT & NUMBER/DISTRIBUTING LABEL 2 e S|~ IMPRINT & NUMBER/DISTRIBUTING LABEL 2
e NUMBER 1/ HOT SHOT DEBUT  S¥4% 1 week At Number | ol 39 | 33 VICENTE FERNANDEZ Historia De Un Idolo Vol.2 | 2
SONY DISCOS 84262 (10 98 EQ/15.98) [H]
A.B. QUINTANILLA ili & KUMBIA KINGS La Historia | 1 45 | 40 [ -ll CHAYANNE G ;
randes Exitos | 1
EMI LATIN 93490 (21.98 CO/OVD} SONY DISCOS 84657 (10 98 EQ/16.38) [H]
L LUIS MIGUEL 3|1 42| 34 LOS ORIGINALES DE SAN JUAN 25 Exitos Originales | 18
WARNER LATINA 60873 (18 98 CD} UNIVISIDN 310169/UG {14 98 CD}
2 |2 GRUPO MONTEZ DE DURANGO De Durango A Chicago | 2 53|56 GRUPO MONTEZ DE DURANGO El Sube Y Baja | 43
0ISA 724088 (13 98 CD) DISA 724042 (7 98/13 58) |
3|3 JUANES @ Un Dia Normal | 1 21|36 EL CHICHICUILOTE Yo Soy La Banda | 21
SUACD 017532/UNIVERSAL LATING (1698 CD) H] LIDERES 950542 {13 98 £}
4 [— VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez | 4 56|48 Bl BANDA EL RECODO Nuestra Historia | 5
SONY DISCOS 91088 (17 98 EQ CO} [H] FONOVISA 26081315 14 98 CO} [H]
SIN BANDERA De Viaje | 6 49 |42 LOS HURACANES DEL NORTE En El Tiempo | 4
SONY DISCOS 70633 {16 98 EQ CO) [M], UNIVISIDN 310122/UG {14 98 CO} [M])
BANDA EL RECODO PorTi | 7 57 ) 68| — LUNYTUNES & NORIEGA Mas Flow | 11
FONOVISA 350885/UG (14.98 CD} [H) V1409429 (14 98 CO) [H]
5| 4 B CHAYANNE Sincero | 1 3 54 |53 ANTONIO AGUILAR Con Tambora | 38
SONY DISCOS 70627 (16.98 EQ CO) MUSART 12708/BALBOA (5.98/12 98}
6|5 ALEJANDRO SANZ No Es Lo Mismo | 2 ‘A 41| 37 SAMURAY Historia Musical | 29
WARNER LATINA 60516 (18.38 CO) [H] DISA 721087 (1398 CO} ~
9 |13 Ll AKWID Proyecto Akwid | 7 -V 48 | 52 SHAKIRA / Grandes Exitos | 1
UNIVISION 310155/u5n49scm H] SONY mscosmnusss £QCO)
10| 8 LOS BUKIS 25 Joyas Musicales | 3 6 44 1 43 il DON OMAR The Last Don | 2
FONQVISA 350895/UG {14.98 CD} [M] VI 450587 (15 98 ¢D) [M]
7 |— LOS RIELEROS DEL NORTE Abriendo Caminos | 7 6 52|51 OBIE BERMUDEZ Confesiones | 29
FONOVISA 350879/UG {13.98 CDI [H] EM! LATIN 84647 (14.98 CD)
14|14 LOS TIGRES DEL NORTE Herencia Musical: 20 Corridos Inolvidables | 1 . 62| — ANA BARBARA Te Atrapare Bandido | 62
FONOVISA 350871/UG (14.98 CD} FONOVISA 350846/UG (13 98 CO}
§$’= GREATEST GA'NER s$'= 64 YRR GRUPO BRYNDIS/LIBERACION Encuentro Romantico | 17
2 A T DISA 724078 (13.98 CD)
23| M4 LOS ORIGINALES DE SAN JUAN La Historia | 14§45 JERRY RIVERA Canto A Mi ldolo...Frankie Ruiz | 65
EMI LATIN 91728 {21.98 CD/OVD} {M] AR{OLA 56502/BMG LATIN (15.98 €O
13112 A.B. QUINTANILLA Il PRESENTS KUMBIA KINGS 41 .M 55 |55 SOUNDTRACK Frida | 4
EMI LATIN 40514 {16.98 CD) 06 474150/UNIVERS AL CLASSICS GROUP (13.98 CO}
12111 gl CONJUNTO PRIMAVERA Decide Tu | 3 6 57|57 FRANKIE J Frankie J | 57
FONOVISA 350875/UG (14.98 CD) (W] SONY QISCOS 70484 (16,98 EQ €O}
11110 CELIA CRUZ Exitos Eternos | 2 2 61| 59 GRUPO BRYNDIS Memorias | 4
UNIVERSAL LATINO 000756 (16 98 CO) DISA 726995 {18.38 CO/OVO} [H]
8|6 '8 INTOCABLE ~ Nuestro Destino Estaba Escrito | 1 - 51|50 LOS TUCANES DE TIJUANA Mis 30 Mejores Canciones | 50
£MI LATIN 90524 (16.98 CD) SONY 01SCOS 70392 (15.98 EQ €O}
18118 MANA Revolucion De Amor | 1 il 63| 61 fr{ll PALOMO/CONJUNTO PRIMAVERA Encuentro De Titanes | 12
WARNER LATINA 48566 {10.98/18.98) DISA 727043 {14.98 CO} [H]
22|24 PANCHO BARRAZA Las Romanticas De Pancho Barraza | 12 66 |71 CONJUNTO PRIMAVERA Nuestra Historia | 4
MUSART 2713/BALBOA (6,95 CO) [H] FONOVISA 350786/UG {14.98 CO} [H]
JUAN GABRIEL Inocente De Ti | 21 67 | 68 Pl GILBERTO SANTA ROSA Solo Bolero | 40
ARIOLA 56423/BMG LATIN {17 98 CO) SONY DISCDS 70371 (15.98 EQ CO)
20115 CRISTIAN AmarEs | 4 65| — SELENA ¢ Ones | 4
ARIOLA 55195/BMG LATIN (17.98 CO) [H] EMI LATIN 42096 (16.98 CO}
17116 CELIA CRUZ Hits Mix | 2 74 PALOMO Tributo Al Rey Ramon Ayala | 74
SONY 0ISCOS 87607 {14 98 EQ CO) DISA 724090 (1398 CD}
15| 9 CELIA CRUZ Regalo Del Alma | 1 60| 49 LUPILLO RIVERA De Bohemia Con...Lupillo Rivera | 13
SONY DISCOS 7062 {15 98 EQ CO) SONY 0ISCOS 70601 (15.98 EQ €0) [W]
16| 7 SOUNDTRACK Once Upon A Time In Mexico | 3
MILAN 36035 (1898 CO) LATIN POP ALBUMS TROPICAL ALBUMS REGIONAL MEXICAN ALBUMS
19117 GRUPO EXTERMINADOR Nuestra Historia | 13
FONCVISA 350969/UG (13.98 CD) {H]
- AB. QUINTANILLA Ill & KUMBIA KINGS CELIA CRUZ GRUPO MONTEZ DE DURANGO
36126 dgﬁNZBEWEBELQDiEIQI;l%] Coleccion De Oro | 14 LAHISTORIA (EM( LATIN} EXITOS ETERNDS (UNIVERSAL LATIND) O OURANGO A CHICAGO {0ISAI
2530 -9 JAE-P Ni De Aqui Ni De Alla | 25 LUIS MIGUEL CELIA CRUZ VICENTE Y ALEJANDRQ FERNANDEZ
UNIVISION 310168/UG (14.98 CD) 33 (WARNER LATINA} HITS MIX {SONY DISCOS) EN VIVO: JUNTOS POR ULTIMA VEZ {SONY 0ISCDS)
29127 DAVID BISBAL O Corazon Latino | 17 JUANES CELIA CRUZ BANDA EL RECODO
VALE 05030/UNIVERSAL LATINO (1398 CDI [H] UN DIA NORMAL (SURCD/UNIVERSAL LATIND) REGALO DELALMA {SONY DISCOS) PORT! (FONOVISA/UG}
24120 EI:IT(SJO ?w%’?‘{/ﬁ;’ﬁiﬁtﬂ) 30 Exitos Inolvidables | 20 SIN BANDERA LUNYTUNES & NORIEGA AKWIO
NIVISION - DEVIAJE (SONY DISCOS MAS FLOW (V1) PROVECTO AKWIO (UNIVISION/UGI
26|21 kA LOS CADETES DE LINARES 30 Inolvidables | 5
UNIVISION 310127/UG (1498 COJ [H] CHAYANNE JERRY RIVERA LOS BUKIS
SINCERO (SONY DISCOS) CANTO A MI1DOLO . FRANKIE RUIZ (ARIOLA/BMG LATINI 25 JOYAS MUSICALES {FONOVISAUG)
28 |22 [Rl*H LOS ACOSTA En Vivo Vol.1 | 13
0ISA 726992 (14,98 CO/DVO) [M] ALEJANDRO SANZ OLGA TANON LOS RIELEROS OEL NORTE
ND ES LOMISMO {WARNER LATINA} A PURD FUEGD (WEACARIBE/WARNER LATINA} ABRIENDD CAMINGS (FONOVISA/UG)
30| 3 BRONCO La Reconquista | 30
ARIOLA 53874/BMG LATIN 11398 CO) AB. QUINTANILLA Il PRESENTS KUMBIA KINGS VARIQUS ARTISTS LOS TIGRES DEL NORTE
31|29 OZOMATLI Coming Up (EP) | 14 4 {EMILATIN) CONSPIRACION [1: LA SECUELA {PINA/UNIVERSAL LATINO) HERENCIA MUSICAL 20 CORRIDOS INOLVIDABLES {FONOVISA/UG]
CONCORD PICANTE 2210/CONCORDTGOCO) MANA CELIA CRUZ LOS ORIGINALES DE SAN JUAN
27 119 MARCO ANTONIO SOLIS Tu Amor 0 Tu Desprecio 1 REVOLUCION OE AMOR (WARNER LATINA] EL CARNAVAL OE LA VIOA (LIDERES) LAHISTORIA (EM) LATIN
FONOVISA 350840/UG (16.98 CO)
JUAN GABRIEL VARIOUS ARTISTS CONJUNTO PRIMAVERA
33|28 LOS ANGELES AZULES/LOS ANGELES DE CHARLY Encuentro De Angeles Vol.1 | 7 INOCENTE DETI (ARIOLA/BMG LATIN) BACHATAHITS 2003 (J&AN/SONY 0ISCOS) OECIOE TU (FONOVISAVUG)
D1SA 727044 {14.98 CO} [H]
= CRISTIAN HUEY DUNBAR [NTOCABLE
34|35 LIMITE Gracias 1995-2003 | 9 AMARES (ARIOLA/BMG LATIN} MUSIC FOR MY PEOPLES (SONY DISCOS) NUESTRO DESTINO ESTABA ESCRITO {EM! LATIN}
UNIVERSAL LATINO 000964 {16.98 CD} [H]
- SOUNDTRACK CELIA CRUZ PANCHO BARRAZA
40139 5&;5&?&25‘&59”0' Coleccion De Oro | 30 ONCE UPON A TIME (N MEXICO (MILAN) LAMAS GRANDE HISTORIA JAMAS CANTAOA {LIDERES) LAS ROMANTICAS DE PANCHO BARRAZA IMUSART/BALBOA]
0 istori DAVID BISBAL MONCHY & ALEXANDRA GRUPQ EXTERMINADOR
3732 g,,?m'}',m,%h %ol [H] La Historia | © CORAZON LATING (VALE/UNIVERSAL LATIND) CONFESIONES... {J&N/SONY DISCDS) NUESTRA HISTORIA (FONOVISA/UG!
32|25 BRONCO: EL GIGANTE DE AMERICA Siempre Arriba | 1 0Z0MATU MONCHY & ALEXANDRA JOAN SEBASTIAN
. FONOVISA 350927/UG (13.98 CO) COMING UP {EP} ICONCORO PICANTE/CONCORO) THE MIX (J&N/SONY DISCOS) COLECCION OE ORO (MUSART/BALBOA}
35|23 POLO URIAS Y SU MAQUINA NORTENA 20 Mas...Quinazos!!! | 16 LA OREJA DE VAN GOGH IBRAHIM FERRER JAE-P
FONOVISA 350948/4G (13.98 CD) [H] £0 QUE TE CONTE MIENTRAS TEHACIAS LA DORMIDA (SONY DISCOS) BUENDS HERMANOS (WORLO CIRCUIT/NONESUCH/AG) i DE AQU! Ni DE ALLA (UNIVISION/UG)
59 | 60 fL 8 CUISILLOS Las Romanticas De Cuisillos | 16 RICKY MARTIN COMPAY SEGUNDO FITO OLIVARES
MUSART(2]03/8 L 8046851C0) ALMAS OEL SILENCIO {SONY DISCOS) GRACIAS COMPAY. THE DEFINITIVE COLLECTION (WARNER LATINA] 30EXITOS INOLVIOABLES (UNIVISION/UG)
58 | 62 &L g‘oﬁv%’c‘n%‘y’m%?sia\z{]%y GOGH Lo Que Te Conte Mientras Te Hacias La Dormida | 42 T - R SCAGEESIOFIINARES
SANTO PECADO (SONY OISCOS) LATIN SONGB(RD: MI ALMA Y CDRAZON (SONY DISCOS) 30 INDLVIDABLES (UNIVISION/UGH
LADRON Historia Musical | 44
DISA 724089 {13.98 CO) ALEXANDRE PIRES SALVADOR LOS ACOSTA
ESTRELLA GUIA {ARIOLA/BMG LATIN} CON PODER (WORD-CURB/WARNER BROS.) ENVIVOVOL. 1 [DISA)
38|38 RICKY MARTIN A? Almas Del Silencio | 1 1
SONY DISCOS 70439 (17.98 EQ £D) CHAYANNE AVENTURA BRONCO
ST = GRANOES EXITOS (SONY DISCOS) WE BROKE THE RULES (PREMIUM LATIN/JJ&N] LA RECONQUISTA {ARIOLA/BMG LATINI
:®¢ PACESETTER :0¢
SHAKIRA TITO ROJAS MARCO ANTONIO SOLIS
64 |70 B RICARDO ARJONA A Santo Pecado| 3 GRANOES EXITOS (SONY DISCOS) CANTAELGALLO (LIDERES) TU AMOR O TU DESPRECIO  (FONQVISAIG)
L} DON OMAR ELVIS CRESPQ LOS ANGELES AZULESALOS ANGELES DE CHARLY
46 | 46 LH LOS PLAYER'S Ranchero De | 26 THE LASTDON (V) GREATEST HITS (SONY 0ISCOS) ENCUENTRO OF ANGELES VOL 1 (DISA)
_MUSART 2741/BALBOA (12.98 CO)
50|47 INTOCABLE A La Historia | 3 ® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) cerfication for net shipment of 500,000 album units {Gold). A RIAA cenfication for net shipment of 1 mil-
EMI LATIN 80818 (14 98 CO} lion units {Platinum). @ RIAA centification for net shipment of 10 million units {O:amond). Numeral fallowing Platinum or Diamond symbol indicates album’s multi-platinum ievel. For boxed sets, and double
afbums with a running time of 100 minutes or more, the RIAA muttiplies shipments by the number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Orol. A Certifica
43|44 ALEXANDRE PIRES ¢ Estrella Guia | 12 tion of 200,000 units (Platino). /\? Centification of 400,000 units (Multi-Platinol. *Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA fabels, are suggested fists. Tape prices
ARIOLA 50632/BMG LATIN (16.98 CO} {H] marked EQ, and all other CO prices, are equivalent prices, which are projected from wholesale prices Greatest Gainer shows chart’s largest untt increase. Pacesetter indicates biggest percentage growth
} Impact shows albums removed from Heatseekers this week. [M] indicates past or present Heatseeker tile, © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved
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« o COLLECTOR’S ISSUE
Billeoard

Ahﬁﬁi\“_féhrsury
Spotlight

Billboard pays tribute to the pioneering progressive
rock band YES with a 35th Anniversary Spotlight.

In our November 1st issue special Spotlight:

© Q&A with band members Jon Anderson, Steve Howe, Chris Squire,
Rick Wakeman and Alan White.

* A comprehensive overview of their 35 year career.

* Highlight of their worldwide tour and catalogue campaign.

* Plans for their new studio album and the forthcoming remix album.

* Insider’s look at the new live box set plus the reissue of dassic Yes albums.

* Tribute comments from the band’s recording partners, publishing company,
management and others. Plus much, much, more!

ORDER YOUR COLLECTOR’S ISSUE NOW
only $9.95 (us.) shipping & handling included.

www.orderbillboard.com
OR CALL 1-800-745-8922

Billeoard

THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION
INTERNATIONAL BUYER'S GUIDE: Jam-packed with key personnel and

other information about every major and independent record company,
video company, music publisher, digital music company and seller
of products and services for the entertainment industry worldwide.
A powerful tool. $179

TALENT & TOURING INTERNATIONAL GUIDE: The leading source for
those who promote or manage talent. Lists talent, booking agencies,
facilities, services and products worldwide. $139

AUDARENA INTERNATIONAL GUIDE: Complete and detailed data on
thousands of facilities worldwide—plus a Facility Buyer’s Guide [isting
services and supplies. $99

INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: The most accurate

reference source available on the Latin Music marketplace. Business-to
business contacts in 20 countries. $109

RECORD RETRILING DIRECTORY: The essential tool for those who service
or sell products to the retail music community. Detailed information on
thousands of independent, chainstore and online operations across the
USA. $215

THE RADIO POWER BOOK: The ultimate guide to radio and record
promotion. Detailed information about every major radio station, record
label and radio syndicator. Includes Arbitron information on top 100
markets. $129

MUSICIAN'S GUIDE TO TOURING & PROMOTION: Today's working
musician’s guide to clubs, tape/disc services, A&R, music services,
industry websites and more. $15.95 (shipping inctudea) $18.95 overseas

ORDER ONLINE: www.orderbillboard.com

or call 1.800.745.8922 e International: 815.734.1244 * Fax: 740.389.5574
By Mail: Send payment plus $7 shipping ($15 for international orders) with this ad to:
Billboard Directories, PO Box 2011, Marion, OH 43306. Please add appropriate sales tax in NY,
NJ, PA, CA, TN, MA, IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.

Armani Conjures ‘Night’
For Its Second A|X Disc

Armani Exchange knows its
customers well.

Earlier this year, the fashion re-
tailer, in association with Naked
Music/Astralwerks/EMI Music,
sold the dance/electronic compila-
tion “A[X Music Series

“With this CD,” he continues,
they’ll be able to take a piece of it
home—and, if nothing else, have
a reference point.”

Furthermore, with the lack of
radio airplay and other media

Volume I” at its vari-
ous stores.

Now Armani Ex-
change is launching the
second installment in
the A|lX Music Series.
Subtitled “Bring on the
Night,” the soulful
house collection has
been superbly beat-
mixed by DJ/producer
Frankie Knuckles.

Beaf
‘Bo.xm

By Michael Paoletta

mpaoletta@billboard.com

“Club music is very
important for the AjX brand,”
Armani Exchange senior director of
PR/marketing events Patrick Doddy
says. “Our client [base] is young.
They go out all night and still look
good in the morning.”

Similarly, Emporio
Armani has its own
compilation series,
geared toward an
older demographic
(Billboard, Aug. 16).

Available at all U.S.
stores and online, the
11-track “AJX Music
Series Volume 2:
Bring on the Night”
retails for $12.50.

It spotlights
classic tracks like the
Absolute’s “I Believe”
and Knuckles’ own
“The Whistle Song.”
Also included are two
new songs from
Knuckles’ forthcom-
ing artist album, “A
New Reality”: “Matter
of Time” and “Bac N
Da Day” featuring,
respectively, Nicki Richards and
Jamie Principle.

According to Doddy, the con-
cept for this second volume—
which was produced by Seattle-
based Neverstop Music—was born
out of the current fascination for
all things '80s.

“We wanted this to be a celebra-
tion of nightlife—and who better
than Frankie Knuckles to capture
that?” Doddy says. “Frankie has
influenced so many, and he always
puts a modern spin on classic
house sounds.”

This compilation, Doddy notes,
is “like a history of house music
for our customers.”

Knuckles adds, “It offers expo-
sure of my particular style of house
music to a younger, fresher audi-
ence that, for the most part, may
know the roots of house music but
never really experienced it.

attention on dance music, Knuck-
les believes fashion houses like
Dolce & Gabbana and Armani AX
are great barometers for new
trends in fashion and music.

-

A

F

KNUCKLES: CELEBRATING THE NIGHTLIFE

“A|X Music Series Volume 2:
Bring on the Night” will figure
prominently in Nightclub in the
Sky, a series of parties in major
cities presented by Armani
Exchange and lifestyle magazine
Paper. Knuckles will DJ at these
events.

At the recent launch party in New
York—held in a downtown loft with
sweeping views of the city—Knuck-
les was joined by Grace Jones.

The one-of-a-kind Jones treated
the crowd to a dazzling perform-
ance that spotlighted such classic
recordings as “I’'m Not Perfect (But
I'm Perfect for You),” “Slave to the
Rhythm,” “My Jamaican Guy” and
“Pull Up to the Bumper.”

Later in the evening, R&B sing-
er Maxwell joined Knuckles in the
DJ booth for an impromptu per-
formance. Grabbing a micro-
phone, Maxwell ad-libbed over

Knuckles’ rhythmic journey.

When asked if he was working
with Knuckles, Maxwell replied, “No,
but that doesn't mean we won'’t. The
two of us need to work it.”

Knuckles enthusiasts will be
happy to know that “A New Reality”
is slated for a February 2004 release
on Definity Records. In addition to
Richards and Principle, the collec-
tion features Eric Kupper, CeCe
Rogers and Will Downing.

THE DANCE OF LIFE: Tommy Boy
chairman Tom Silverman, Next
Plateau president Eddie O’Lough-
lin, Artemis president Daniel
Glass, Robbins VP of A&R/dance
promotion John Parker and
music historian Brian Chin are
the founding board members of
the Dance Music Hall of Fame.

Silverman was expected to an-
nounce the news at a press confer-
ence during the Amsterdam Dance
Event Oct. 30-Nov. 1.

According to Silverman, the
nonprofit organization will recog-
nize the contributions of artists,
producers, remixers and DJs who
have had a significant impact on
the evolution and development of
dance music.

Artists and others will become
eligible for induction 25 years
after their first contribution or
record release.

Silverman notes that such induc-
tions will be based on the influence
and significance of the nominee’s
contributions to the development
and preservation of dance music.

Each year, the founding board
members, along with the Dance
Music Hall of Fame board of advi-
sors, will select nominees in the
categories of performer, producer,
remixer, DJ and record.

Ballots will then be sent to a
voting committee of more than
1,000 dance music experts.

At press time, a formal awards
ceremony was being scheduled for
April or May in New York. At this
event, three performers, three
records, one producer, one DJ and
one remixer will be inducted into
the Dance Music Hall of Fame, Sil-
verman says.

With such a wealth of talent and
recordings to choose from, it will be
interesting to see who gets nomi-
nated—and who ultimately wins—
in this first round. Stay tuned.

TRACK OF THE WEEK: Cyndi
Lauper’s remake of the Burt
Bacharach & Hal David chestnut
“Walk on By”—particularly in its
sublime, peak-hour S.A.F. recon-
structions. The track is featured
on the artist’s collection of clas-
sic songs, “At Last,” due Nov. 18
from Epic.
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e TOP ELECTRONIC
Bilboard® ALBUMS.

Sales data compiled by @ @

=z HOT DANCE
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x Sales data compiled by R ® X x x

= IS Nieizen £ ERE i ElE Nielsen

E SoundScan = E Q_ £ E 2

2 TITLE Artist 2 BB Rt Artist 2 Rl & PN SoundScan Title
= IMPRINT & NUMBER/DISTRIBUTING LABEL S S B IMPRINT & PROMOTION LABEL S 8 (MPRINT & NUMBER/DISTRIBUTING LABEL

2% NUMBER 1 %% 6 Weeks AtNumber 1 s#: NUMBER 1 5®¢ 5 Weeks At Number | sz NUMBER 1 5$4% 2 Weeks At Number |

1 RUBBERNECKIN (PAUL OAKENFOLD REMIX) Elvis Presley JUST THE WAY YOU ARE Milky MARIAH CAREY The Remixes
IRATEGIC MARKETING/RCA 56 ROBBINS COLUMBIA 87154/SONY MUSIC
) SYMPATHY FOR THE DEVIL (REMIXES) The Rlling Stones ALONE Lasgo " BASEMENT JAXX Kish Kash
ABKCO 719686 ) ROBBINS XL 93878/ASTRALWERKS [W]
THERE'S GOTTA BE) MORE TO LIFE  Stacie Orrico =
3 Eonmom 2o ) _a ie Orrico JS/RO’\!I\(I;IETHING HAPPENED ON THE WAY TO HEAVEN Deborah Cox Er!gk(;iltg\gA Voyageur_
4 STUCK (THUNDERPUSS REMIX) Stacie Orrico = | BEGIN TO WONDER Dannii Minogue THE CHEMICAL BROTHERS Singles '93 - '03
| FORFFONT 38369VIRGIN @ ULTRA FREESTYLE DUST/ASTRALWERKS 92714*VIRGIN )
5 OFFICIALLY MISSING YOU (REMIXES) Tamia = SIMPLY BEING LOVED (SOMNAMBULIST) BT LOUIE DEVITO Louie DeVito Presents: Ultra.Dance 04
ELEKTRA 47436/EEG (D @ ULTRA 1175
HOLLYWOOD (REMIXES) Madonna ® ; ; nal
6 AT AL R BRI R Cvey %’MEME&EE:E%%E’ The Roc Project Featuring Tina Arena gé%%ﬁgﬁg%&ﬁg;% Perfecto Presents... Great Wall
STAND (REMIXES Jewel 2 i i
7 _ATlANTlEBBZCigAG | ) BABY BOY Beyonce Featuring Sean Paul L?E)PEEISNT]AL SERVICE Give Up
8 THOIA THOING (SILK'S HOUSE REMIX) R.Kelly = IF YOU'RE NOT THE ONE Daniel Bedingfield PAUL VAN DYK Reflections
JIVE 57038Z0MBA @ | ISLAND/IDJMG | MUTE 9229° [W]
I'M GLAD (REMIXES Jennifer Lopez % f
9 EPIC?BSSZSONYMEIS\C Al ) 1 Lop &IL'\:J{A\BZ‘J IN LOVE Beyonce FealunngJ_ay_Z XQEO!)OOS#EGARHSTS Verve//Remixed2
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Byrd Cooks Up New Food Product Line

BY PHYLLIS STARK

NASHVILLE—After a dozen years as
a successful country singer, Tracy
Byrd's career is cooking. But he'll soon
be serving his fans in a whole new way.
Byrd has teamed with Chicago-
based brand-development compa-
ny Vista Management to launch a
line of spices, rubs and marinades
bearing his name and likeness. The
products, which will be sold under
the brand name Tracy Byrd's Tiny
Town Products,
will be available
Nov. 1 in 1,350
Wal-Mart stores.
Byrd will also
have a cookbook
on the market
Nov. 7. “Eat Like a
Byrd,” published
by Nashville-based
Interactive Blvd.,
includes Byrd’s
favorite recipes, many of which uti-
lize his marinades and seasonings.
The product line’s initial launch
will include four marinades that can
also be used as dipping sauces and six
dry seasoning blends. Byrd is donat-
ing 5 cents from every bottle sold to
Children’s Miracle Network.
Vista is already considering such
product extensions as barbecues
and smokers.

A NATURAL FIT
Recording first for MCA Nashville
and now RCA, Byrd has charted nine

titles on the Billboard Top Country
Albums chart, including the double-
platinum “No Ordinary Man,” and
four gold titles. He has notched 12
top 10 singles in his career. Two of
them, “Holdin’ Heaven” and last
year’s “Ten Rounds With Jose Cuer-
vo,” hit No. 1.

“I got my [first] record deal when
was 23 years old, and [ told my man-
ager then that I wanted a 20-plus-year
career,” Byrd says. He notes that if he
achieves that goal it will be partly
“because we had
the insight to get
ourselves involved
in other areas
besides music.”

Byrd says this
product line was
a natural for him,
because he loves
to cook.

“Business op-
portunities come
your way a lot,” he says. “Most of
the time, they don’t make a lot of
sense. But in this case, it’s the type
of venture that can go hand in hand
with my music career. Jimmy Dean
had a thriving music career when
he got involved [with food products]
and later became known as ‘the
sausage king.'”

The foray into food is not Byrd's
first product tie-in. He has achieved
strong brand-name recognition in the
outdoor-products world during the
past eight years through numerous
endorsements and tour sponsorships

with Mossy Oak Hunting Apparel.

“It’s important to spend a lot of
time researching where you may
have key market value and stay with
a brand that fits your demos,” Byrd
says. “Hopefully, that will also com-
plement your record sales.

“You have to be willing to put in
a lot of extra time to help build
your name in other ventures,” he
continues. “But I enjoy this, and 1
hope my new business ventures
will allow me to work a certain
number of shows each year while
still providing a good living for my
family. [I] don’t want to go out and
work 200 dates a year just to keep
a roof over our heads.”

According to Byrd, Tiny Town
also plans to sponsor his tour in
2004. It has proposed including a
bus on the tour that will give out
product samples and hold cooking
demonstrations.

WILLING TO WORK

Vista Management chief market-
ing officer Greg Kirrish says that
tour sponsorship “creates many
opportunities, including bus and
truck signage, stage and venue sig-
nage, parking lot events and con-
cession sales.”

Kirrish, who previously helped
Dwight Yoakam develop his own
food product line, says Byrd's per-
formance and public appearance
schedule also provides great aven-
ues for promotion.

Kirrish says Byrd is willing to put

in the work required to promote the
line. Unlike some celebrities who
“think that by just putting their name
on a product it will jump off the
shelf,” Byrd is different.

“He's very hands-on and pas-
sionate about the brand. Tracy is
not just a business figurehead,”
Kirrish adds. “He’s involved with all
the details, and he demands high
quality. Those
characteristics are
what’s needed for
sustained con-
sumer product
brand growth.”

The cookbook,
meanwhile, will
be available in
bookstores and
online retailers, as
well as through
the Web sites eat-
likeabyrd.com and
tracybyrd.com,
according to In-
teractive Blvd.
president Stephen
Linn. There will be a wider push in
the spring “gearing up for Memor-
ial Day and summer cooking on the
grill,” he says.

Linn sees Byrd’s success and
longevity in the industry as an advan-
tage in marketing and promotions.

“We don't have to introduce him
to the market—they already know
him, listen to his music and have a
relationship with him,” Linn
explains. “By leveraging his rela-

CEal Like a

tionships and draw, we are able to
better market the book.”

Like Kirrish, Linn has seen Byrd’s
commitment to the product.

“Cooking and expanding his pro-
fessional horizons are exciting for
Tracy, and he is putting himself into
this project,” Linn says. “For Tracy,
‘Eat Like a Byrd’ and the seasonings
are not just lending his name and
showing up for a
photo shoot. He's
taking a real part

in this. He’s al-
Byrgl’ ready begun talk-
- ing about the book

in national TV
appearances. He’s
committing time
for in-store appear-
ances and signings
at retailers.”

Linn says Byrd
is scheduled to
be on cooking
shows, and he is
| taking extra time

for radio and TV
appearances as he tours. He is also
working on contests and promo-
tions for as far out as next spring,
when retailers and book stores will
have promotional displays set up.

“Tracy is really working to make
‘Eat Like a Byrd’ and the seasonings
successful, and this effort is invaluable
to successful promotion,” Linn adds.
“Ina sense, it’s a new release, and one
he truly believes in. It’s just that you
can't put this one in your CD player.”

Nashville Veterans Partner To Rep

Music business
veterans David
Macias and Doug
Merrick have teamed
up to form Nashville-
based Merrick-Macias
Management.

Country acts Suzy
Bogguss, Hal
Ketchum and
BR549 and jazz
artist Danny Jiosa
are their first clients.

Macias is president
of Emergent Music
Marketing, a company
he launched nearly
three years ago that
specializes in sales,
marketing and distri-
bution (through Sony/
RED) for small labels.

He will continue
that venture and says
he plans to add more
Emergent staff soon.
Macias previously
managed Rich
Robinson of the

MACIAS: WANTED DIVERSITY

MERRICK: SEASONED ROAD MA

Black Crowes.
Merrick has been
road manager for nu-
merous acts, includ-

ing John Hiatt, the
Gin Blossoms, Ricky
Skaggs and Trace
Adkins. He has also
served in a manage-
ment role for Sherrié
Austin. Prior to team-
ing with Macias, Mer-
rick had been manag-
ing Ketchumand
Jiosasolo.

“My background is
so much about the
road,” Merrick says.
Contract clearances,
and the interaction of
artists, radio, publi-
cists, buyers and pro-
moters on the road are
among his specialties.

Macias says he
chose management be-
cause it seemed like a
good idea to diversify.

“There will never

be a digital replacement for a live
performance,” he says. “Creative
people are always going to be the
important part of [the equation],
and certainly playing a role in
helping them to

and Mark Wright, is due next
spring. Alexander previously was
signed to MCA Nashwville but was
never launched by that label. She is
a Warner/Chappell staff writer.

guide their
efforts [felt]
like something
that would be
worthwhile.”
Merrick says
the company’s
only mandate for
signing acts is to
“believe in them
musically and in
their potential in

Nashvile
Sceqe.

By Phyilis Stark

pstark@billboard.com

the marketplace.”

ON THE ROW: Deb Haus is promot-
ed to VP of marketing and artist
development at Sony Music
Nashville. She was previously VP of
artist development.

In other Sony news, the company
has signed Jessi Alexander to its
Columbia imprint. Her debut
album, produced by Gary Nicholson

MUSIC NEWS: USA Network will
launch the second season of its
talent search show, “Nashville
Star,” March 6, 2004. Nancy
O’Dell of “Access Hollywood”
returns as the host, and Sony
Music Nashville has again part-
nered with the show to offer the
winner a recording contract.
Sony artist Charlie Robison,

Artists

who was one of three judges in the
show’s first season, has bowed out
this time, citing a heavy touring
schedule and family priorities. He
heads to the studio in January with
producer Lloyd Maines to record
his fourth album for Sony, which
will be released in the spring.

Meanwhile, Robison’s brother
Bruce Robison and Bruce’s wife,
Kelly Willis, released a seven-song
holiday set, “Happy Holidays,” Oct.
28 on Bruce’s own Boar's Nest
Records. It is available at some
Texas retailers and at both artists’
Web sites. They will perform the
songs on a seven-date Christmas
tour of Texas venues.

Dixie Chicks will release a live
DVD and two-CD set from their
Top of the World tour Nov. 25 on
Open Wide/Monument/Columbia
Records. Both releases are titled
“Top of the World.”

Actor/director Tim Robbins has
been tapped to host the “Johnny
Cash Memorial Tribute,” which
will be telecast Nov. 15 on CMT
(Billboard, Nov. 1).
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72| 66 SOUNDTRACK Blue Collar Comedy Tour: The Movie | 29
113439 m:ms)mmﬁm What The World Needs Now Is Love | 1 WARNER BROS 48825 WVRN {18.98 CO) Y
32|30 JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide, Single Minded | 10 7|7 DOLLY PARTON Ultimate Dotly Parton | 20
WARNES BROS 73303/RHIND (18.98 CO/OVO} worthy: Hou ' " RCA/BME HERITAGE 52008/RLG (18.95 CO)
L 38| 29 BILLY CURRINGTON Billy Curringt 17 63| 49 MERLE HAGGARD Haggard Like Never Before | 40
MERCURY 000164/UMGN {9.98 CO} [M] RYRHEAgEa HAG 0005 COMPENDIA (18 98 CO)
3535 DIXIE CHICKS A° Home | 1 73|65 VARIOUS ARTISTS I've Always Been Crazy: A Tribute To Waylon Jennings | 19
MDNUMENT/COLUMBIA 86840°/SONY MUSIC (12.98 £0/18.98) RCASTOSA/RLE LSRG 061
37|33 VARIOUS ARTISTS Remembering Patsy Cline | 8 I
MCA NASHVILLE 170297/UMGN {18 98 £O)
—
@ Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Piatinum). @ RIAA certification for net shipment of 10 million units {Di d). Numeral foilowing Platinum or Di d sym-

bol indicates album’s multi-platinum level, For baxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Drol. A Certification of 200,000 units {Platino). /
ggested lists Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percent-

{Muiti-Ptatino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are su
indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc, Al! rights reserved.

age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H]

®

.* Certification of 400.000 units

ovgers OP CC : ATALOG ALE
00 D000 (0 »
x Sales data compiled by N Nielsen 2 x 2
z _z z :
= SoundScan 2 e 22
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 23 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title eE
Z: NUMBER 1'% 7 Weeks AtNumber 1 12  BROOKS & DUNN A° ARista NASHVILLE 18652RLG (12 98/18.98) The Greatest Hits Collection | 319
1 JOHNNY CASH A LEGACHCOLUMBIABST39/S0NY MUSIE 98 EQ1” 381 16 Biggest Hits | 238 16 | SOUNDTRACK & cums 76703 (11 9817 38) Coyote Ugly | 168
2 | TIM MCGRAW A cuns 17978 (12981898 Greatest Hits [ 153 15 |WILLIE NELSON A 1EGACY/COLUMBLA 63322/SONY MUSIC (7 98 EC/11.98) 16 Biggest Hits | 268
3 | MARTINA MCBRIDE A rca 6701216 (12 99/18.9] Greatest Hits | 110 M 17 | TOBY KEITH A ° MERCURY 558952/UMGN [11.58/17.98] Greatest Hits Volume One | 256
2| 4 | KENNY CHESNEY A" sna679s/mic (12961898 Greatest Hits | 161 14 | JOHN DENVER A manacy 47501594/9 98 The Best Of John Denver | 271
5 5 | SHANIA TWAIN ¢ ™ mercuny 536003/umGN (12 98/18 %) Come On Over | 312 31 18 | TOBY KEITH A’ 0REAMWORKS 450297/INTERSCOPE (12.98/18.98) Puli My Chain | 113
| 6 | RASCAL FLATTS A LyRic STREET 16501 )/HOLLYWOOD 111.98/18.98) (K] Rascal Flatts | 177 119 | HANK WILLIAMS JR. A° curs 7763 (53859 Greatest Hits, Vol.1 | 482
7 4 11| PATSY CLINE A° DECCAMCA NASHVILLE G00012/UMGN 16 98/11 98) 12 Greatest Hits | 804 24 | ANNE MURRAY 58K 31158/CAPITOL (10 95/16 951 The Best..SoFar | 31
8 7 | JOHNNY CASH A (EGAGY/COLUMBIA 66773/SONY MUSIC {5 98 E0/3 98 Super Hits | 145 21 | GARTH BROOKS @ capimor 9742 199626 %) Double Live | 215
| 9 | SOUNDTRACK A’ (05T HIGHWAY/MERCURY 170063 UMGN (12 98/136) 0 Brother, Where Art Thou? | 151 25 | GEORGE JONES @ LEGACY/EPIC 63319/SONY MUSIC (7.98 EQ/11 38} 16 Biggest Hits | 139
‘4 10| DIXIE CHICKS 0:: MONUMENT 68195/SONY MUSIC {10.98 £Q/17.98} [H] Wide Open Spaces | 300 20 | JOHNNY CASH A (FGACY/COLUMBIA 65955/SONY MUSIC (7.98 EQ/11.98 Johnny Cash At Folsom Prison | 99
8 | DIXIE CHICKS @ MONUMENT 69578/SONY MUSIC (12 98 EQ/18.98) Fly | 217 23 | THE JUDDS @ curg 77965 (1.98/11.38) Number One Hits | 157
1 13] ALAN JACKSON A" agisTa NASHVILLE 18801/3LG (12 99/18.36} The Greatest Hits Collection | 418 — | HANK WILLIAMS @ Mercuay 535029/ UMGN 111 98/17 98) 20 Of Hank Williams Greatest Hits | 134

& Albums with the greatest sales gains this week, Catalog albums are 2-y$ar-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older aibums. Tatal Chart Weeks column refiects conibied weeks Liie has appeared on Tup Country Albums and Top Country Catalog @ Recording Industry Assn. Of Amertca (RIAA} cernficauon for net shipment of 500,000 album unris

{Gold). A RIAA certihicanon for net shipment of 1 million units {Platinum.

indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested ists. Tape prices marked EQ, and all other CD prices, ara equivaient prices, which are projected from wholesale prices. {M] indicates past Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, inc. Ali rights reserved.

RIAA certification for ret shipment of 10 million units {Diamand). Numeral following Platinum or Diamond symbol ndicates album s multi-platinurm %val. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. “Asterisk
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; i Broadcast Data 2 g v . S
5= TITLE Svstems Artist | %% G| g TITLE Artist | x5
S|~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & S| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & @
sy sz 1 Week At Number 1 31133(36) | HOT MAMA Trace Adkins 2| 31
‘B¢ NUMBER 1 i< [ . HENDRICKS, TBRUCE (C BEATHARD,TSHAPIRD) CAPITOL ALBUM CUT
V12 |2 WHO WOULDN'T WANNA BE ME Keith Urban = | 1 32)]35|37 PERFECT Sara Evans = | 32
K URBAN {M.POWELLK URBAN} CAPITOL ALBUM CUT S.EVANS,PWORLEY (S EVANS, T.SHAPIRO, TMARTIN) RCA ALBUM CUT
2)4 |4 | LOVE THIS BAR Toby Keith = | 2 33]36(38 EVERY FRIDAY AFTERNOON Craig Morgan | 33
J.STROUD,TKEITH {TKEITH,S EMERICK} € DREAMWDRKS 001238 C.MORGAN,P.0'DONNELL IN.CDTY.J. MELTON) BROKEN BOW ALBUM CUT
111 TOUGH LITTLE BOYS Gary Allan= | 1 34 )38[40 COOL TO BE A FOOL Joe Nichols 34
M.WRIGHT.G ALLAN (D.SAMPSON,H.ALLEN} € MCA NASHVILLE 000945 B ROWAN |J NICHOLS,S DEAN,W NANCE) € UNIVERSAL SOUTH 001371
41516 | MELT Rascal Flatts = | 4 35}40|45 GOOD LITTLE GIRLS Blue County % | 35
MBRIGHT.M.WILLIAMS.RASCAL FLATTS {G LEVOX,N. THRASHER.W MOBLEY} LYRIC STREET ALBUM CUT 0.HUFF,D JOHNSON (T.SEALS,B.JONES) ASYLUM-CURS AL8UM CUT
313 THIS ONE'S FOR THE GIRLS Martina McBride = | 3 N 37 |41 RUN, RUN, RUN RyanTyler | 36
M MCBRIDE.PWORLEY (C LINDSEY.H LINDSEY.A MAYO) ACA ALBUM CUT S HENORICKS (PHOWELL H DAVIS,K KAYLE} AR{STA NASHVILLE ALBUM CUT
61619 WAVE ON WAVE Pat Green %| 6 37})39(42[ HEAVEN HELP ME Wynonna 37
D MORRIS.T.BROWN (PGREEN.0.NEUHAUSER.J.POLLARD) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH D HUFFWYNONNA {C.CANNON,J.D.HICKS] ASYLUM-CURB ALBUM CUT
e |12 COWBOYS LIKE US George Strait | 7 QL 38)43|— SPEND MY TIME ClintBlack | 38
TBROWN.G.STRAIT (A SMITH,8 OIPIERO} € MCA NASHVILLE 001250 C BLACK (C.BLACK.H NICHOLAS) EQUITY ALBUM CUT
10|11 WALK A LITTLE STRAIGHTER Billy Currington = | 8 39]48 | — WATCH THE WIND BLOW BY Tim McGraw 39
C.CHAMBERLAIN {8 CURRINGTON.C.CHAMBERLAIN,C.BEATHARD) @ € MERCURY 000972 8.GALLIMORE. T.MCGRAW.D SMITH {A 0SBORNE.0 ALTMAN) CURB ALBUM CUT
3 i =7 WHAT WAS | THINKIN' Dierks Bentley = | 1 40 1 41|44 TEXAS PLATES Kellie Coffey 40
B.BEAVERS |D.RUTTAN,B BEAVERS.0.BENTLEY) @ CAPIOL 77963 0.HUFF (K COFFEY.B.JAMES} BNA ALBUM CUT
10) 12|14 CHICKS DIG IT Chris Cagle=| 10 q 34|34 AND THE CROWD GOES WILD Mark Wills=| 29
C CAGLE RWRIGHT (C.CAGLE,C.CROWE} CAPITOL ALBUM CUT C.UNOSEY.MWILLS (J STEELE.C WISEMAN € MERCURY 001152
818 IT'S FIVE O'CLOCK SOMEWHERE Alan Jackson & Jimmy Buffett 2| 1 42147 | — SWEET SOUTHERN COMFORT Buddy Jeweli =| 42
K.STEGALL {J BROWN,0.ROLLINS) P ARISTA NASHVILLE 54205 C BLACK{R.CLAWSON.B CRISLER} COLUMBIA ALBUM CUT
795 REAL GOOD MAN Tim McGraw = | 1 4314447 | THINK YOU'RE BEAUTIFUL Amy Dalley 43
B.GALLIMORE T MCGRAW,0.SMITH (R RUTHERFORD.G.TEREN} CURB ALBUM CUT L MILLER {A DALLEY.T MILLER} CURB ALBUM CUT
13] 1315 HELL YEAH Montgomery Gentry | 13 § 44 | 45]49 YOU'RE IN MY HEAD Brian McComas w| 44
B.CHANCEY {J.STEELE.C WISEMAN) COLUMBIA ALBUM CUT L REYNOLDS {S.MINOR,J.STEELE,C WALLIN) LYRIC STREET ALBLM CUT
14116(18 ] WALKING IN MEMPHIS Lonestar = | 14 BPrg ErE
D.HUFF (M COHN) BNA ALBUM CUT >f3s HOT SHOT DEBUT 23
15) 18|21 YOU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL Brooks & Dunn | 15 |45 REMEMBER WHEN Alan Jackson | 45
K.BROOKS,R DUNN,M WRIGHT (B DIPIERO,B ALLMAND) ARISTA NASHVILLE ALBUM CUT K STEGALL (A.JACKSON) ARISTA NASHVILLE ALBUM CUT
16 41720 1 CAN'T BE YOUR FRIEND Rushlow 16 M 46 50 DAYS OF OUR LIVES James Otto 46
J.BALDING.C DINAPOLI, TRUSHLOW (R.CLAWSON B.CRISLER} D LYRIC STREET 164080 l MWHRIGHT {J.0TTD.B TERRY} @ O MERCURY 001500
1416 I'M GONNA TAKE THAT MOUNTAIN Reba McEntire | 14 9 42143 IN MY DREAMS Rick Trevino | 41
RMCENTIRE B CANNON N WILSON (J.SALLEY.M PEIRCE) € MCA NASHVILLE 001404 R.MALD {R.TREVIND.R MALO.A MILLERI WARNER BROS ALBUM CUT/WRN
18) 22 (24 |u DRINKIN' BONE -4 AIRPOWER TracyByrd | 18 | 48] 49|52 YOUNG MAN'S TOWN Vince Gill | 48
B.J.WALKER,JR.T.BYRD (C.BEATHARD,K K PHILLIPS} ACA ALBUM CUT V.GILL [v.GILL) MCA NASHVILLE ALBUM CUT
194 20|23 - HONESTY (WRITE ME A LIST) Rodney Atkins | 19 49 ] 50|57 A YEAR AT A TIME Kevin Denney = | 49
3 THEWITTA.ATKINS (0. KENT,PCLEMENTS} @ CUAB 73149 L.AEYNOLOS {J.DEMARCUS L WILSDN] LYRIC STREET ALBUM CUT
20] 2122 ' STREETS OF HEAVEN Sherrie Austin ®| 20 501 57| — THE FIRST CUT IS THE DEEPEST Sheryl Crow | 50
0 HUFF.J BALDING (S AUSTIN.PDUNCAN A KASHA BROKEN BOW ALBUM CUT J.SHANKS,G.FUNDIS {C STEVENS) A&M ALBUM CUT/MERCURY
21 ] 28|46 THERE GOES MY LIFE Kenny Chesney | 21 51 ] 58|55 MY LAST NAME Dierks Bentley | 51
B CANNON K.CHESNEY (W.MOBLEY,N. THRASHER) BNA ALBUM CUT B.BEAVERS {H.ALLEN.D BENTLEY} CAPITOL ALBUM CUT
22123126 WRINKLES Diamond Rio 22 521 56| — PAINT ME A BIRMINGHAM Tracy Lawrence 52
1 M 0 CLUTE.DIAMOND RIO (R.SCAIFE,N THRASHER) ARISTA NASHVILLE ALBUM CUT J.STROUD (B MDORE.G DUFFY} DREAMWDAKS ALBUM CUT
23] 24|28 | WISH Jo Dee Messina 23 53] 53|59 HANDPRINTS ON THE WALL Kenny Rogers 53
g B.GALLIMORE.TMCGRAW (T.LJAMES E HILLI CURB ALBUM CUT KROGERS.J GUESS.J CHEMAY IN.BLANCHARD.S PINNES.C PARISH) DREAMCATCHER ALBUM CUT
25|27 | PLAYBOYS OF THE SOUTHWESTERN WORLD Blake Shelton | 24 8 51|51 SELL A LOT OF BEER The Warren Brothers | 51
B.BRADDOCK (N COTY.R.VAN WARMER} € WARNER BROS 16538/ WRN TMCGRAW,B.GALLIMORE {B. ANDERSON.8 WARREN.B WARREN) BNA ALBUM CUT
251 26|30 B! | WANNA DO IT ALL Terri Clark 2| 25 52(39| | TENNESSEE RIVER RUN Darryl Worley 2| 31
B.GALLIMORE (T NICHOLS R GILES,6.GDDARD) MERCURY ALBUM CUT FROGERS,J.STROUO {0 WORLEY.S.LESLIE} DREAMWORKS ALBUM CUT
261 30|31 LITTLE MOMENTS Brad Paisley w| 26 f 56] 59| — | NEED A VACATION Rebecca Lynn Howard 56
FROGERS {C.OUBDIS.B.PAISLEY) ARISTA NASHVILLE ALBUM CUT E GORDY.JR .J NIEBANK (R L HOWARD,L SATCHER) MCA NASHVILLE ALBUM CUT
2713135 SHE'S NOT JUST A PRETTY FACE Shania Twain ®| 27 54153 I'M IN LOVE WITH YOU Billy Dean 53
R.J LANGE (R JLANGE S TWAIN} MERCURY ALBUM CUT B8.0EAN,LWHITE {B.DEAN.C CANNON) VIEW 2 ALBUM CUT/HZE
28] 27|29 | CAN'T TAKE YOU ANYWHERE Scotty Emerick With Toby Keith | 27 58] ON YOUR WAY HOME Patty Loveless | 58
J.STROUO,TKEITH {S.EMERICK, TKEITH) @ O OREAMWORKS 001581 | B EGORDY.JR. {R SAMOSETM BERG! EPIC ALBUM CUT/EMN
29 ] 29|33 LONG BLACK TRAIN Josh Turner 2| 29 ‘M 55|56 MARTIE, EMILY & NATALIE {THE CONTINUING SAGA OF...) Cledus T. Judd 55
M.WRIGHT,FROGERS IJ TURNER} @ O MCANASHVILLE 000376 £..JUDD (C T.4UDD} AUDIUM PROMO SINGLE
30] 32|32 [ I LOVE YOU THIS MUCH Jimmy Wayne 2| 30 L 60) EARTHBOUND Rodney Crowell =| 60
| C.LINOSEY. STRDUD 1) WAYNE.C DUBDIS D SAMPSON) P DREAMNOANT 601233 | R.CROWELL PCOLEMAN IR CROWELL} OMZ/EPIC ALBUM CUT EMN

@ Records showing an increase in detections over the previous week, regardiess of chart movement. Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems’ radio track service. 128 Country Stations are efectronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Air-
power awarded to songs appearing in the top 20 an both the BOS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. <= Videoclip availability. Catalog number s for CD Single, or Vinyl Single if CD Single is unavailable. @@ CD Single available. & DVD Sin-
gle available. G CD Maxi-Single available. € Cassette Single availabie. € Vinyl Maxi-Single available, € Vinyl Single available. €3 Cassette Maxi-Single available. © 2003, VNU Business Media, Inc. All rights reserved.
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Nielsen
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Sales data compiled by N .
Nielsen

SoundScan

THIS WEEK
LAST WEEK

Title
51 Weeks At Number 1

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL

¥: NUMBER 1 3%

THIS WEEK
LAST WEEK

Buddy Jewell |
Dierks Bentley

VARIOUS ARTISTS  UNIVERSAL SPECIAL PRODUCTS 18701/TIME LIFE
| VARIOUS ARTISTS cuwo
NATALIE MACMASTER  rounoeA 617056

@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 million units (Platinumi, with multimillion tties indicated by a numeral following the symbol. [M] indicates past or present Heatseeker title. © 2003, VNU Bustess Media,
Inc., and Nielsen SoundScan, Inc. Al rights reserved.

Time-Life's Treasury Of Bluegrass
The Fantastic Pickin' On Series: Bluegrass
Blueprint

| WHAT WAS 1 THINKIN'
9 | | BROKENHEARTSVILLE

CAPITOL 77963

.| 1| | ALISON KRAUSS + UNION STATION & rounoersigs:s Live TITLE iMPRINT & NUMBER/DISTRIBUTING LABEL Artist
PR 2 | | NICKEL CREEK @ sucanhiLse This Side e NUMBER 1 3% 48 Weeks At Number |
8| 3| | EARL SCRUGGS/DOC WATSON/RICKY SKAGGS _rounocr sioszs The Three Pickers 1 B PICTURE @ Universas souTi 1227s Kid Rock Featuring Allison Moorer
LI 4 JUNE CARTER CASH ouactoneoitaz Wildwood Flower
5 _____| VARIOUS ARTISTS 1057 HiGHWAY 001038/UMEN A Very Special Acoustic Christmas 2 K CENGTEERCIFTRATR TRV o e, Josh Turner
(6 1 8 | | VARIOUS ARTISTS sucwic issa0/TIME LiFe _Heaven Bound: The Best Of Bluegrass Gospel (32 — I CAN'T TAKE YOU ANYWHERE  0REAVIWORKS 001581/ TERSCOPE Scotty Emerick With Toby Keith |
7 K a3 VARIOUS ARTISTS WARNER SPECIAL PRODUCTS 15828/TIME LIFE Biuegrass Today (4] 4 | WALK A LITTLE STRAIGHTER  WERCURY 000e72/U0GN Billy Currington
8 Ki VARIOUS ARTISTS MADACY CHRISTIAN 3241/MADACY Best Of Bluegrass Gospel 3 3| | can -
YOU HEAR ME WHEN | TALK TO YOU? 5/ Ashley Gearin,
L8| 7 | ! THE DEL MCCOURY BAND  CCOURY MUSIC 0001/SUGAR HILL [H] It's Just The Night = YR STREET VoATa/MgLTva0D yEcd l g
[}l 5 | [ RHONDA VINCENT rounoensiuis: [H] One Step Ahead | | 7 Rl HONESTY (WRITE ME A LIST) curs s Rodney Atkins
(11] 10| | RICKY SKAGGS & KENTUCKY THUNDER skacs ramiLy/lvaic sTaeeT soicoxHovwoon (W] Live At The Charleston Music Hall (7] 8 STAY GONE  0REAMWORKS 000345/INTERSCOPE Jimmy Wayne
jcal 111 | SAM BUSH/DAVID GRISMAN _acousricoisco: Hotd On We're Strummin' | BBEH 5 | | HELP POUR OUT THE RAIN (LACEY'S SONG) couuveia rssssisony music
13 §E s IP
10

UNIVERSAL SOUTH 000782 Joe Nichols
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Edited by Michael Paoletta
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» MANDY MOORE

Coverage

PRODUCER: John Fields

Epic 90127

RELEASE DATE: Oct. 21

Mandy Moore seems a world away
from her 1999 debut, the chirpy sin-
gle, “Candy.” In the four years since,
the poised 19-year-old has become an
acclaimed film actress and is well on
her way to major-Hollywood-player
status. She has wisely gone the
mature (yet still fun) route for her
latest album, a surprisingly fabulous
covers set. Moore readily admits that
she was not previously familiar with
many of the songs on “Coverage,”
though she sincerely admires all of
them. Who knew Moore could pull off
a thrilling cover of Joan Armatrad-
ing’s “Drop the Pilot”? Or a zippy ren-
dition of Blondie’s “One Way or
Another”? Her pop pureness shines
through on XTC’s “Senses Working
Overtime,” while her voice finds new
depths in John Hiatt’s “Have a Little
Faith in Me.”—KC

» BARENAKED LADIES

Everything to Everyone

PRODUCER: Ron Aniello

Reprise 48209

RELEASE DATE: Oct. 21

Though loved for their witty silliness,
Barenaked Ladies are a little too goofy
for goofiness’ sake on their latest
album, “Everything to Everyone.”
Such tracks as the frenetic “Shop-
ping” and polka-inflected “Upside
Down” threaten to turn the disc into
a novelty effort. There is also an ode
to a monkey, “Another Postcard,” that
seems like a rehash of the group’s
breakout hit, “One Week,” from 1998
album “Stunt.” The few serious songs
included make more of a lasting
impression. “Celebrity,” which exam-
ines society’s favorite obsession, is
catchy and clever. With its banjo
instrumentation, “For You" is offbeat
but rolls out a moving, country-
tinged melody nonetheless.—SA

% THE RAPTURE

Echoes

PRODUCER: DFA

Strummer Recordings/DFA/Universal
B0001283

RELEASE DATE: Oct. 21

In the early '80s, New York’s club scene
was peppered with clubs like Mudd
Club, Danceteria and Peppermint
Lounge, which had non-existent music
policies. In other words, clubgoers
would hear a lively mix of disco, punk,
funk, rock and new-wave stylings.
Today, Brooklyn, N.Y.-based quartet the
Rapture joins England’s Basement Jaxx
in celebrating such musical freedom.
In the process, these acts are putting
“life” back into “nightlife.” Club kids
are well aware of the Rapture, as its
Happy Mondays-hued 2002 single,
“House of Jealous Lovers” (included
here), continues to wreck dancefloors.

BASEMENT JAXX

Kish Kash

PRODUCER: Basement Jaxx

XL Recordings/Astralwerks 7243 593878
RELEASE DATE: Oct. 21

“Kish Kash” is the third studio
album from Felix Buxton and Simon
Ratcliffe, who record collectively as
Basement Jaxx. After spending
much time with it, it becomes
apparent that the duo was simply
warming up on its previous albums
(“Remedy” and “Rooty”). And that is
really saying something, considering
that both remain as deliciously
freakalicious as ever, With “Kish
Kish,” the British duo continues its
fine exploration of all things punk
and disco. Along the way, some dots
are connected, while others are
smudged or ignored. Like the B-
52’s, Basement Jaxx wants nothing
more than to dance this (beautiful)
mess around. Joining them on their
fearless ride is an eclectic group of
vocalists, including Meshell Ndegeo-
cello, Siouxsie Sioux and 'N Sync's
JC Chasez. Feisty lead single “Lucky
Star” features the rapping of 2003
Panasonic Mercury Music Prize win-
ner Dizzee Rascal.—MP

ESSENTIAL

SARAH McLACHLAN

Afterglow

PRODUCER: Pierre Marchand

Arista 82876-50150

RELEASE DATE: Nov. 4

Much has happened in McLachlan’s
life since her last studio album, the 6-
year-old “Surfacing,” which garnered
two Grammy Awards and four hit sin-
gles. The Canadian singer/songwriter
lost her mother to cancer, then gave
birth to her first child. So it is not
surprising to discover that “After-
glow” is a collection of songs steeped
in life, loss and love by a woman
whose own life is in transition. Lead

single “Fallen” perfectly (and touch-
ingly) captures this essence. With
piano ever in the forefront, McLach-
lan creates quiet magic in “Answer.”
Love songs like this come down the
pike all too infrequently. One track
later, in “Time,” McLachlan is ques-
tioning matters of the heart and all
that they encompass. In transition
or lost in transition, McLachlan is
simply trying to figure it out,
attempting to make sense of life.
Now, that is sweet surrender.—MP

REVIEWS

P.O.D.

Payable on Death

PRODUCERS: Howard Benson, P.O.D.
Atlantic 83676

RELEASE DATE: Nov. 4

San Diego foursome P.O.D. has
gained chart action with “Will You,”
the lead single from its third album,
“Payable on Death.” While the song
is trademark P.0O.D., and labels want
to play it safe at radio, the tune is
hardly groundbreaking. Neither are
“Change the World” and “Waiting on
Today.” So, “Execute the Sounds” is
what should go to radio next. The
vocal phrasing, melody and lyrics of
this far catchier song demonstrate
the strong reggae thread that binds
the album, which is most prominent
on “Freedom Fighters” and “Revolu-
tion.” The layered vocals and
anthemic build of “Find My Way”
guarantee an awesome concert
moment. “Eternal” closes the album
with a soothing fusion rock journey;
an acoustic guitar and the muted
flutters of an electric guitar are the
guides. Such new directions could
bring new fans to the fold, while
older ones will still think their
money was well spent.—CLT

The track is one of several choice selec-
tions on this, the act’s sophomore set,
produced by iiber-hot duo DFA. A track
like “Sister Savior” recalls Blondie and
Technotronic, while “Olio” revels in
melancholic house music a la Larry
Heard. Throughout, Luke Jenner’s
vocals tremble and scorch.—MP

R&B/HIP-HOP

» LOON

Loon

PRODUCERS: various

Bad Boy B0000892

RELEASE DATE: Oct. 21

The pretty-boy rapper is just as much a
staple of hip-hop as the thug MC. Fol-
lowing in the former tradition is Bad
Boy’s Loon. After scoring success with
P. Diddy’s “I Need a Girl (Part One)”
and “I Need a Girl (Part Two),” the
Harlem, N.Y., native finds the spotlight
with his self-titled debut. Lead single
“How You Want That” is an appropriate
introduction. Featuring Kelis, the
Yogi-produced track, which is both
infectious and bass-heavy, serves as a
fine backdrop to Loon’s sexually
charged romp. The rapper shows his
softer side with “Down for Me” (featur-

ing Mario Winans), which ironically—
or not—is very reminiscent of both
versions of “I Need a Girl.” Filled with
more tales of wild nights and wilder
women, the album is a fitting debut
from a “bad boy” like Loon.—RH

YAHZARAH

Blackstar

PRODUCERS: various

Three Keys Music 791022225624
RELEASE DATE: Sept. 23

After graduating from backup-
singing school under the tuition of
Erykah Badu, Anita Baker and Stevie
Wonder, Yahzarah began eliciting
buzz in her own right with the 2002
indie release “Hear Me” (Keo Music).
Half of that set’s songs appear on her
“second” coming, “Blackstar.” Her
brand of organic R&B/soul definitely
owes a nod to Badu and other neo-
soul sisters. Yahzarah takes control
on such cuts as the lilting “So Amaz-
ing” and the sassy “Feel Me.” But she
loses her footing when she drifts into
hip-hop territory (“One Day”).
Regardless, her distinctive girl-
woman voice commands attention,
whether it is soaring a la Minnie
Riperton or rocking out Chaka Khan-
style. Racked by ADA.—GM

DANCE/ELECTRONIC

P> KRISTINE W.

Fly Again

PRODUCERS: various

Tommy Boy 1573

RELEASE DATE: Oct. 21

Shortly after the release of her 2000
sophomore album, “Stronger,” Kristine
W. was diagnosed with acute myeloid
leukemia. Throughout a multitude of
tests and treatments, the artist—now
in remission—never lost sight of her
music. The result is “Fly Again.” Work-
ing with several producers (including
Orange Factory, the Scumfrog and
Eran Tabib), W., who penned the bulk
of the songs, has crafted a spirited and
empowering collection. The title track
lead single is ascending the Billboard
Hot Dance Music/Club Play chart and
crossing over to radio; equal parts Pat
Benatar and Berlin, it is a winner. Not
a winner is “I'll Be Your Light.”
Though lyrically spot-on, the song gets
lost in Miami breakbeats. But this mis-
step is overshadowed by such gems as
“The Wonder of It All,” “Save My Soul”
and “Bittersweet.” A bonus disc, beat-
mixed by Chris Cox, includes remixes
of various album tracks.—MP

COUNTRY

HOT CLUB OF COWTOWN

Continental Stomp

PRODUCER: Lloyd Maines

HighTone 8163

RELEASE DATE: Oct. 28

Recorded live last spring at Austin’s
Continental Club, this rollicking retro
three-piece is definitely in its element
over the course of 13 spirited cuts.
Comprising Elana Fremerman (fiddle,
lead vocals), Whit Smith (guitar, lead
vocals) and Jake Erwin (bass, vocals),
Hot Club of Cowtown kicks things off
with the hard-charging instrumental
“Diga Diga Doo,” featuring some hot
Taylor licks. This is followed by a lik-
able version of the Fred Rose classic
“Deed I Do"” from Fremerman and a
swingin’ “Chinatown” with vocals from
Smith. The trio takes ownership of the
traditional jig “Ida Red,” and Spade
Cooley’s “Crazy 'Cause I Love You"
benefits from some spritely fiddle work
and vocals from Fremerman. She also
delivers a timeless vocal on “Exactly
Like You,” and the trio puts its stamp
on a roiling “Orange Blossom Special.”
The bonus studio cut "I Can't Believe
You're in Love With Me" is a smooth-
as-silk midtempo ballad that could
work its magic in any decade.—RW

LATIN

P> JUAN GABRIEL

Inocente de Ti

PRODUCER: Gustavo Farias

BMG U.S. Latin 8287656453

RELEASE DATE: Oct. 21

Mexican icon Juan Gabriel has never
been known for subtlety. But even by
his standards, his latest studio album
is, well, slightly over the top. Is this a
bad thing? Not always. If there is any-
one who can carry off flamboyance, it
is Juan Gabriel. The opening “Inocente
de Ti,” with its slightly disco-fied beat,
is very '70s, but fun. That is, until the
final coda, when the song acquires the
drama of a Broadway musical number.
And so it goes. "Como te Quiero Mi
Amor” also has a Broadway feel, and
“Amor Profundo” is a mix of retro
rock’n’roll and disco strings. But such
songs are well-crafted and exuberant.
Step slightly over that line, though—
the overwrought “Yo Te Recuerdo”—
and the result is kitsch.—LC

P> SIN BANDERA
De Viaje
PRODUCER: Aureo Baqueiro
Sony Discos LAK 70633
RELEASE DATE: Oct. 21
Mexican duo Sin Bandera made a
splash last year with a debut album
that blended R&B and Latin pop sen-
sibilities. For its sophomore effort,
the group, whose two members hail
from Argentina and Mexico (hence
the name Sin Bandera—or No Flag),
continues down that musical path,
with mixed results. Sin Bandera is a
tasteful act, and its pared-down, often
acoustic arrangements and vocal har-
monies are overwhelmingly exqui-
site, as in “Lloro por Ti.” But the
songs are not consistently strong
enough to pull off the slow, similarly
(Continued on page 34)
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tempoed renditions. One after the
other, the songs lose steam. But
there is fresh respite to be found in
tracks like the invigorating “Can-
cién,” with its edgy, funky feel, and
“Te Esperaré,” with its surprising
change of vibe and tempo.—LC

WORLD

» SOLAS

Another Day

Shanachie 78056

PRODUCER: Seamus Egan

RELEASE DATE: Oct. 21

After the electronica-tinged designs of
previous album “The Edge of Silence,”
Solas gets back to basics, which for this
Celtic ensemble of virtuosos is anything
but basic. Mixing traditional Irish tunes
with some well-chosen covers and a
handful of originals, Solas manages to
be contemporary without being overtly
modern. Its music is built on tradition,
and even a cover of Dan Fogelberg’s
“Scarecrow's Dream” sounds as if it
came from an emerald isle of the past
when sung by Deirdre Scanlan.
Whether raving it up (“Bird in the
Tree™), trading licks with guest banjoist
Bela Fleck (“Carlisle Street Reels”) or
melting in the electric guitar reverb on
founder Seamus Egan’s heartrending
title track, Solas never strays far from
its Celtic roots, yet never sounds like a
repertory band.—JD

GOSPEL

> NATALIE WILSON & THE S.0.P.
CHORALE

Good Life

PRODUCER: Joe “Flip” Wilson

Gospo Centric 7 575170053

RELEASE DATE: Oct. 21

Wilson and her 19-voice ensemble
return with their first offering since
their 2000 debut. While “Good Life”
showcases the act’s deft knack for
instant musical accessibility and state-
of-the-heart content (that earlier pro-
pelled them into the small elite of new
acts to keep a close eye on), it also dis-
plays the self-awareness and sure-foot-
edness that only comes with time and
experience. The end result confirms
the first album’s highest promise and
more. Wilson wrote 11 of the 13 songs,
and she still applies edgy, street-wise
sensibilities to funky R&B/gospel: the
unstoppably hooky “Free” and “Put
Back Joy.” A gentler flow emerges on
stirring ballads (“No Hatred in Christ”
and “Healing Rest”). Confidently hold-
ing on to her past as she grows in new
directions, Wilson carves a place for
herself and S.0.P. as one of gospel’s
truly important acts.—GE

CHRISTIAN

P BILLY RAY CYRUS

The Other Side

PRODUCER: Billy Joe Walker Jr.
Word/Curb/Warner Bros. WD2-886274
RELEASE DATE: Oct. 28

Warner Bros.” Christian division, Word,
has had tremendous success with
Randy Travis’ two gospel albums, The
eager audience that embraced Travis’
efforts will be well-served by this
superb new collection of country
gospel songs by Cyrus. His strong,
warm baritone breathes life into these

faith-filled songs with honest emotion
and heartfelt passion. Cyrus penned
the title track, a glorious tribute to the
riches of heaven. For the other cuts, he
relies on some of Nashville's top writ-
ers, including Victoria Shaw and
Austin Cunningham. “Always Sixteen”
celebrates the power of enduring love:
“I Need You Now" is a poignant por-
trait of Jesus Christ. “Face of God," “1
Love You This Much” and a soulful
cover of "Amazing Grace™ are among
the other standouts on this appealing
record that should interest fans of
country and Christian music.—DEP

CLASSICAL

%* GIL SHAHAM

The Fauré Album

PRODUCER: Da-Hong Seetoo

Canary Classics/Artemis Classics 1239
RELEASE DATE: Oct. 7

A former Deutsche Grammophon wun-
derkind, violinist Gil Shaham is now one
of many classical stars without a major-
label affiliation. Yet he shows forward-
minded vitality by inaugurating his own,
Artemis-distributed Canary Classics
imprint with a long-cherished atbum
devoted to the rich, fin-de-siecle strains
of Gabriel Fauré. Shaham avoids all the
Fauré competition in the racks by fash-
ioning a thoughtful program that
includes not only the French composer’s
first Violin Sonata and famous pieces
like the “Berceuse” but also many brief
rarities and the masterful Piano Trio (in
league with pianist Akira Eguchi and
cellist Brinton Smith). Beyond the
imaginative program, Shaham's bold
tone and the full, upfront recording by
Da-Hong Seetoo heip this album score
over such excellent rivals as Isabelle
Faust on Harmonia Mundi.—BB

VITAL REISSUES

2Z2T0P

Chrome Smoke & BBQ

REISSUE PRODUCER: James Austin
ORIGINAL PRODUCER: Bill Ham

Rhino 78176/73935

RELEASE DATE: Oct. 21

Hot on the heels of their recent RCA
release “Mescalero,” the Texas triumvi-
rate of Billy Gibbons, Dusty Hill and
Frank Beard get the boxed-set treat-
ment. ZZ Top's three-decade-plus
progress from boogie-blues behemoth
to techno-funk icon is charted in a
four-disc collection that neatly hits all
the high points. Extras include a hand-
ful of tracks from Gibbons’ pre-Top
unit the Moving Sidewalks and a selec-
tion of rarities, among them 12-inch
dance remixes of some of the band’s
best-known numbers. Rhino has
issued the compilation in two pack-
ages: a conventional box and a small
replica of a Lone Star State chicken
shack, which comes with cut-out fig-
ures of the band and a flip book. A
tasty slab for ZZ fanatics.—CM

Billboard.com

Also reviewed online this week:

¢ Grandpaboy, “Dead Man Shake”
(Fat Possum)

¢ Jonny Lang, “Long Time Coming”
(A&M)

e Richard Bona, “Muna (The Tale)”
(Verve)

SINGLES

Edited by Chuck Taylor
POP

MADONNA Nothing Fails (3:59)
PRODUCERS: Madonna, Mirwais Ahmadzai
WRITERS: Madonna, G. Sigsworth, J. Griffiths
PUBLISHERS: WB/Webo Girl/Universal
PolyGram, ASCAP

Maverick/Warner Bros. 101230 (CD promo)
As Madonna returns to airplay glory by
default—thanks to her contribution to
Britney Spears’ fast-climbing “Me
Against the Music’—Maverick gives her
dud album “American Life” one more
swing with “Nothing Fails,” another col-
laboration with Mirwais Ahmadzai. As
much as we would love to hail this song
as Lady M’s inspired return, the song
instead illustrates everything that
makes the current project a grind.
Instrumentally, it’s all about a routine
acoustic guitar and some space-age
bleeps, while the hook is merely redun-
dant, not catchy. A radio remix adds a
gurgling beat, but it’s not enough to
color a gray template silver. Make no
mistake, we have faith that Madonna
will pull it together once she under-
stands that her talents lie in keeper cho-
ruses and musical fantasies—and not in
using her position as a pulpit for tune-
less, new-age preaching. Because it’s
always the music that carries the mes-
sage, not the other way around.—CT

DAVE MATTHEWS Save Me (4:33)
PRODUCER: Stephen Harris

WRITER: D. Matthews

PUBLISHER: Colden Grey, ASCAP

RCA 82876 56197 (CD track)

Dave Matthews is wildly popular among
the same kind of Dockers-wearing
crowd that adored Hootie & the Blow-
fish last decade. His droll singing,
drowsy demeanor and straight-line
melodies never dare to challenge above
the minimum required of most prep-
school frat parties, good for mumble-
along background music while the bed-
lam ensues. While that may satisfy
some fans over and again, enough is
enough if the idea is for mass consump-
tion. There are sleeper songs and then
there are snoozers—and this song is
lazy and maudlin to the point of rigor
mortis. Despite the addition of a guest
gospel vocalist, “Save Me" is so boring
that it could be written as a tranquilizer
prescription. Surely you could manage
a little feeling, Mr. Matthews.—CT

COUNTRY

P> CLINT BLACK Spend My Time (3:39)
PRODUCER: Clint Black

WRITERS: C. Black, H. Nicholas
PUBLISHER: Blackened Music, BMI

Equity Music Group EMG 0001 (CD promo)
Clint Black has always been somewhat
of a modern-day philosopher in a black
cowboy hat, serving up songs that
appeal to listeners because of their uni-
versal themes and poignant observa-
tions. {Think chart-toppers like “A Bet-
ter Man,” “When My Ship Comes In,”
“The Shoes You're Wearing.”) Continu-
ing in that vein, he succeeds beautifully
with this gorgeous new single, the
debut on his Equity Music venture. A
mesmerizing ballad co-written with his
talented longtime collaborator Hayden
Nicholas, the lyric challenges the listen-

NO DOUBT It’s My Life (3:46)
PRODUCERS: Nellee Hooper, No Doubt
WRITERS: M. Hollis, T. Friese-Green
PUBLISHERS: Universal Songs of PolyGram
International, BMI; Zomba, ASCAP
Interscope 11045 (CD promo)

No Doubt previews its well-deserved
greatest-hits set, “The Singles:
1992-2003," with a remake of Talk
Talk's 1984 hit “It's My Life” that's
more fun than a rousing round of
kick the can. Leading the call is the
irresistible, unmistakable voice of
heroine Gwen Stefani, along with
production that is keenly reminis-
cent of the decade to which it harks
back, replete with rubbery bass,
synthesizer breezes and well-placed
keyboard tinkles. As always, No
Doubt proves itself capable of tack-
ling any genre—punk, hip-hop, bal-
lads, garage rock and here, retro
pop—without a trace of irony, and
winning the round every time. This
consummate new version will only
ensure No Doubt’s worldwide domi-
nation, while adding something to
the U.S. airwaves that is sorely lack-
ing: fun. How refreshing that on
occasion, the good ones still float to
the top.—CT

ESSENTIAL REVIEWSI
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CHRISTINA AGUILERA

CHRISTINA AGUILERA The Voice
Within (4:15)

PRODUCER: Glenn Ballard

WRITERS: C. Aguilera, G. Ballard
PUBLISHERS: Xtina/Universal Studios/
Universal-MCA, ASCAP

RCA 56982 (CD promo)

Versatility or split personality?
Christina Aguilera has taken listen-
ers on quite a ride with the singles
from current album “Stripped.”
morphing from howling urban
booty-shaker to soaring gospel siren
and around again. “The Voice With-
in,” the fifth (!) release from the
triple-platinum project, returns to
the territory covered in “Beautiful,”
with a lyric of inner strength and a
melody so breathtaking and organi-
cally flowing, it takes but one listen
to know that this is no ordinary bal-
lad. Aguilera delivers what is perhaps
her most assured vocal yet, punch-
ing through the clouds and taking
her place as a fist-shaking member
of the heavenly choir. Written with
and produced by Glenn Ballard,
“Voice” is an inspired recording and
a showcase for all that this artist can
accomplish when she lets the voice
precede that offputting image.—CT

er to check out how one’s time is spent
and appreciate the value in every
moment. When Black sings, “I'm gonna
spend my time like it's going out of
style/I'm moving the bottom line far-
ther than a country mile” in that warm,
soulful baritone, he sounds like a man
who has carefully considered those
words. Already garnering support from
country programmers, this record pro-
vides Equity with a strong launch and
signals an exciting new chapter in
Black's already impressive career—DEP

ROCK

% THE DARKNESS 1 Believe in a Thing
Called Love (3:36)

PRODUCER: Pedro Ferreira

WRITERS: J. Hawkins, D. Hawkins, Poullain,
Graham

PUBLISHER: not listed

Atlantic PRCD 301349 (CD promo)

In 1986, the Darkness could have ruled
America. The band’s big, AC/DC riffs are
totally hooky. And zebra-print-spandex-
clad frontman Justin Hawkins owns a
Freddie Mercury-esque falsetto that's so
over the top that it will either make you
smile or wince instantly—depending
on how much you long for the days
when Dave Mustaine-like locks, a
leather jacket and a pair of high-top
Reeboks could have scored a guy a tall-
banged dame in no time on the Sunset
Strip. (Ahhh, the good ol" days.) Playing
high-kickin’, huge solo-laden metal

sans irony (we think—not sure on that
one) and quite well, these guys are
truly a shot of cheese metal in the arm.
And what a rush it is! This is the stand-
out cut on the disc. Best moment: One
minute and 52 seconds in, Hawkins
yowls “Giitar!” before his brother Dan
launches into a solo that would have
been blasting out of any Chevy Camaro
worth its salt 17 years ago.— WO

AC

P ROD STEWART WITH CHER Bewitched,
Bothered & Bewildered (4:18)
PRODUCER: Richard Perry

WRITERS: R. Rodgers, L. Hart
PUBLISHER: Williamson/Chappell, ASCAP
] Records 56505 (CD promo)

Rod Stewart’s take on standards charmed
millions of fans last year-——so why not do
it again and this time, work up a little
radio airplay in the process? While the
majority of the new “As Time Goes By . . .
The Great American Songbook Volume
II" is dusty-dry and at times painfully
self-indulgent, a guest vocal from Cher
on “Bewitched, Bothered & Bewildered”
provides a breezy, downright campy mo-
ment of relief, Its teasing, mildly scan-
dalous lyric and the pair’s light-hearted
give and take breathe delightful new life
into the Rodgers & Hart classic—one
that will provide AC radio with a solid
score. God bless Cher, one of few artists
capable of showcasing believable ele-
gance with a catty wink. Good stuff. —CT
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Hip-Hop A Hot Flavor

Drinks By Simmons, Nelly, Ice-T Cater To Fans

BY RASHAUN HALL

Energydrinks have become big business dur-
ing the past few years. So it’s no surprise that
hip-hop entrepreneurs like Ice-T and Russell
Simmons are thirsty to participate in the trend.

Along with Nelly, they have launched hip-
hop-inspired energy drinks this vear. While each
has its own identity—Nelly’s Pimp Juice, Sim-
mons’ Def Con 3 and Ice-T’s Liquid Ice—they’re
all after one thing: the almighty hip-hop dollar.

“I believe I can make anything better than
anyone when it comes down to acting,
clothes, products,” Ice-T says. “I was like,
‘Hell yeah, I can make the best energy d-ink
on the market.””

The rapper launched Liquid Ice with his part-
ner, Multimedia Inc., in August. Featuring two
flavors—electric blue and frosted chrome-—
Liquid Ice is available in an 8.3 oz. size for
$1.99-$3.49. The drink is available nation-
wide at selected convenience stores.

EYEING HIP-HOP FANS

Simmons and his Def Con 3 energy
soda wanted to specifically reach hip-
hoppers.

“There hasn’t been any beverage
that has really developed an organ-
ic, true, emotional relationship with
the hip-hop community,” says Jen-
nifer Louie, marketing VP at Rus-
sell Simmons Beverage Co.

list is Royal Ice malt liguor.

Ice-T is promoting the Liquid Ice
energy drink. The next product
on the rapper’s entrepreneurial

Drinks like Red Bull, Rockstar, Monster
Energy and Sobe have been successful with the
skateboard/alternative sports community,
Louie observes, but there has not been an ener-
gy drink that has successfully captured the
embrace of the hip-hop sector.

Launched in July, Simmons is already making
history with his beverage. Russell Simmons Bev-
erage Co. is the first minority-owned company to
launch nationally with convenience store chain 7-
Eleven. Beverage Aisle magazine also touted Def
Con 3 as a future player in the beverage industry.

The energy-drink market has made an
impact and is here to stay, Louie says. “How-
ever, soda is still the No. 1 category in the bev-
erage industry. Even though energy drinks are
a billion-dollar industry, it is not at all close to
what soda represents in the beverage world.”

To separate his product from the competi-

tion, Simmons uses a best-of-

both-worlds approach.

Simmons developed the
concept of the “smart”
energy soda, a combina-

tion of energy drink and

soda. Def Con 3 is avail-

able in a 12-o0z. can for $2

and comes in one flavor.

[t was important to
Simmons to market a
drink that was healthy.

“Russell is a health fanatic

(Continued on page 36)
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MERCHANT: NOT INTERESTED IN THE INDUSTRY’S ‘OBSESSION WITH ESCALATION’

Merchant’s ‘House’
Is Custom-Marketed

BY WES ORSHOSKI

Natalie Merchant giggles while re-
calling the low expectations she and
her former bandmates in 10,000
Maniacs had for their debut release.

“{But] it sold more copies than
there were people in our hometown.
And we were so impressed by that,”
she recalls.

Twenty years and some 14 million
records later, Merchant had similarly
low expectations for her new album,
“The House Carpenter’s Daughter.”

The set is a collection of tradition-

als and contemporary folk tunes. It’s
self-released on Myth America Rec-
ords, the label she recently created
with her manager, Gary Smith.

“House Carpenter” is being sold to
a handful of accounts directly from
Smith, driven solely by word-of-
mouth and a press campaign that by
former Merchant standards is almost
nonexistent.

But less than a month after its
release, the album had surpassed its
break-even point of 50,000 units. To
date, it has sold some 68,000 copies

(Continued on page 36)

Next: Web Idols

Select-A-Star Contests Hosted On Net

BY MATTHEW S. ROBINSON

BOSTON—With the popularity of
“American Idol” and other star-
making shows, it was only a mat-
ter of time before such interactive
programs made the leap to the
Internet.

Now, aspiring artists from all
over the country have the opportu-
nity to be heard by music lovers
they might never have been able to
reach otherwise.

The most prominent participant
in the new movement is AOL, which

is using its considerable online pres-
ence to help music fans connect
with new artists.

Through its First Break program,
AOL offers members the opportunity
to award demo deals to previously
unsigned artists.

In addition to a deal with Atlantic
Records, the artists selected will
appear on the popular Sessions@AOL
program and will receive a one-year
membership to online musicians’
network Tonos.

“It’s increasingly challenging to

(Continued on page 37)
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AFIM’s Proffitt Moves Over To Viastar Holdings

Courtney Proffitt received an
offer she couldn’t refuse, so she is
stepping down from her post as
executive director of the Assn. for
Independent Music.

Proffitt, who joined AFIM in May
2002, previously held sales posi-
tions at BMG. She informed the
trade group’s board Oct. 17 that
she would be taking the post of
senior VP of distribution and
national sales director for Viastar
Holdings (Billboard, Nov. 1).

“It fell in my lap,” Proffitt says of
her new job. “Everything seemed

PROFFITT; HELD EFIF_L'HII\'E DIRECTOR P05

to be the right fit. I loved working
with AFIM, [but this] was right up
my alley. Once you're a salesper-

son, you're always a salesperson.”

Based in Phoenix—near Tempe,
Ariz., where AFIM was headquar-
tered during Proffitt’s tenure—
Viastar is a diversified indie media
company that operates Electric
Kingdom Distribution and a stu-
dio facility, A.V.O., among other
holdings.

While Proffitt’s departure puts
immediate pressure on AFIM’s
board to come up with a replace-
ment, the timing probably could
have been worse.

Though nothing is etched in
stone, it is assumed that AFIM’s
2004 convention will again run in
conjunction with the National
Assn. of Recording Merchandisers
confab, as it has for the past two
years. NARM’s convention will
move next year to August from its
usual slot in March.

Proffitt says that a meeting
between NARM and AFIM is sched-
uled for Nov. 7 in San Diego, the
site of next year’s conventions, to
discuss plans.

“We’re not in a huge crunch
time planning for a big conven-

tion,” Proffitt notes. “We're in the
rolling-along part of the year.”
She’s convinced that the trade
organization will not have any
trouble finding a replacement,
given the large pool that’s available.
“Given the way this

Pat Bradley stepped down in
July 2001 from the position after
an eight-year run. She was suc-
ceeded by Jeanne Oberstar, who
resigned after less than a year on
the job for personal reasons.

business is at the
moment, there’s got to
be somebody out there
with the talent and
ability who's currently
out of a job,” she says.
Asked what she
thought she has
achieved during her 18
months on the job,
Proffitt says, “AFIM has
gotten stronger as an

By Chris Morris

cmorris@billboard.com

overall organization.
I've helped with increased visibility
in the music community.”

WHAT NEXT? Communications to
AFIM will be fielded in the interim
by board chairman Clay Paster-
nack at 440-333-2208. Day-to-day
operations will be covered by
Pasternack, Bruce Iglauer and
Duncan Browne of the AFIM exec-
utive committee.

AFIM will now seek its third new
executive director in two years.

The departure of Proffitt,
AFIM’s only paid employee,
comes at an uncomfortable
time for the trade group.

Its membership has declined
since its March convention in
Orlando, Fla.—the second since it
ceased being a stand-alone annual
event—which saw only 60 AFIM
members and 200 joint NARM/-
AFIM members in attendance.

Many in the industry have ques-
tioned the 31-year-old organiza-

tion’s relevance in today’s highly
consolidated business, beyond the
services it offers to startup compa-
nies (Billboard, July 5).

MOVES AT PUTUMAYO: Putumayo
World Music in New York has
announced staff additions and
promotions.

Angela Herens is joining the
label as senior VP/GM. She was for-
merly senior VP of marketing and
promotion at Koch Entertainment
Canada in Toronto.

Additionally, Susan Rosen-
berg, previously Putumayo’s VP
of sales and marketing, has been
promoted to senior VP of sales
and marketing.

Mike Cusanelli, formerly a buyer
at the Movie Gallery, is coming on
board as national sales manager.

With Herens’ exit, Mark
Costain has been promoted to
director of marketing for Koch
Entertainment Canada’s audio
division. He was previously senior
label manager. Beth Gibbs is
moving up from VP to senior VP
of Koch Video.

Additional reporting by Larry
LeBlanc in Toronto.

Merchant's
'House’

Continued from page 35

since its Sept. 16 release, according
to Smith—a triumph on many levels
for the acclaimed singer.

NOVEL SALES TACTIC

What makes the achievement re-
markable is that it was done through
a one-way sales approach. Because
Smith and Merchant do not have the
staff or the warehouse space to accept
returns, every sale of “House Carpen-
ter” has been final.

Getting retailers to agree to that
wasn't easy, Smith says. To make the
project less risky, he dropped the
price. In return, he was given pro-
motional support: endcap position-
ing, listening-post placement, inclu-
sion in circulars.

And while many initially viewed the
purchase of “House Carpenter” as a
gamble, several retailers—including
Borders Books & Music—have begun
ordering more copies.

The album’s success shows that
established, multi-platinum artists
who feel out of step with the majors
have more options than they may real-
ize and that they can indeed leave that
environment and sell their work them-
selves—even if on a smaller scale.

But Merchant wasn't out to prove

anything with “House Carpenter” or
its unique sales approach. She simply
needed to operate on a smaller scale.

One year ago, Merchant left Elek-
tra, her label home for two decades.
Despite being courted by that label
and other majors, she opted for the
DIY approach.

“I'm at a position in my career
that I don't really need to sell records
to survive,” she points out. “I just
need to make records to satisfy
myself creatively.”

When she left Elektra, Merchant
was expecting her first child and was
seeking a lifestyle change that would
eliminate the rigorous touring and
countless interviews she’d become
accustomed to while promoting what
she calls “big-budget pop records.”

Merchant and Smith originally
wanted to release the album exclu-
sively on her Web site. While they
eventually sold more than 7,000
copies online, they wanted to expand
the offering to fans who do not own
a computer.

Smith did a little homework on
Merchant’s last album, “Motherland,”
and he discovered that more than 40%
of its U.S. sales came from five ac-
counts; amazon.com, Borders, Barnes
& Noble, Best Buy and the one-stop
Alliance Entertainment Corp.

Smith reached out to each, as
well as to Don VanCleave, head of
the Coalition of Independent Music
Stores, and began negotiating one-
way deals.

“Most [retailers] said, ‘No, we can't
do that,” ” Smith says. “Then we found

away in which we could get the price
point low enough and they would
include a certain amount of market-
ing, so that made it pretty safe for
most people.”

Because retailers are getting the
title at a low price, Merchant has even
slashed the price of the disc on her
site by $2 to $14.98.

“It’s funny; I wrote an e-mail to
Gary about bringing the price down,
and I was like, ‘Thanks for making less
money for me,’ " she says with a laugh.

“House Carpenter” has been free of
the pressure that has accompanied
her previous albums, Merchant says.

Merchant and her touring band
recorded the tracks that constitute

the album during two days at the end
of their last trek. The singer merely
wanted to capture a slew of songs
they had been playing on tour. She
never really thought that it would
become more than a souvenir of their
time together.

“There was no build up to ‘We’re
making a record.” We just thought,
‘We better record these songs because
they sound so great,” ” she explains.

Once she and Smith decided to
release the project, Merchant
tweaked the recording by adding
vocals and overdubs. The project pro-
gressed organically, in tandem with
her pregnancy.

“We weren’t on anybody else’s

schedule,” Smith says. “So things
can take a lot longer than they
should, because we don’t have
those pressures.”

That easy progression has fit per-
fectly with Merchant’s new role as
mom to a 5-month-old daughter.
She says she has lost all ambition
for the music industry’s “obsession
with escalation.”

Merchant now feels less like a
pop star than ever before, adding
that her career runs a distant sec-
ond to being a parent.

“I'm in a really fascinating period of
life,” she says. “I sort of feel like I need
to atone for all the years that I didn’t
understand how profound this is.”

Hip-Hop

Continued from page 35

and won’t promote any product that he him- .

self does not drink,” Louie says.

GIVING BACK

Like many of Simmons’ commercial
endeavors, Def Con 3 aims to give back to

those who purchase it.

Russell Simmons Beverage Co. plans to give
2% of the gross from the sales of Def Con 3 back
to community programs and to the Hip-Hop
Summit Action Network. A disclaimer printed

on the can declares this intention.

“Russell has also made a commitment to
give all of his personal profit from the soda for

the first year—up to $10 million—back to commu-
nity programs,” Louie adds.

Regardless of the ventures’ success, Simmons
wants to move beyond energy drinks.

“We’re not disclosing what that is, but it will

always be something healthy, unique and that

gives back to the community. That’s the phi-
losophy of the Russell Simmons Beverage
Co.,” Louie says.

Meanwhile, Ice-T will launch Royal Ice
malt liquor. But he is not worried about the
potential backlash rappers have typically
faced when promoting alcohol. (Criticism
has been aimed at such associations because
of hip-hop’s young demographic.)

“There should be no negative effect with
the launch of Royal Ice,” he says. “The prod-
ucts are different, but we do hope to bring

the malt liquor back to mainstream, in the
bars, etc.”
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Newbury Will Distribute CC's ‘Instant Live’ CDs

Clear Channel has chosen
Newbury Comics to distribute its
“Instant Live” albums to music
retail. The CDs are recordings of
live performances sold at the
company’s venues immediately
following concerts.

Newbury Comics will make the
albums available through its recently
formed Toothface Distribution, an
online wholesale distribution compa-

toothface.com

ny. Toothface also handles lifestyle
goods, a specialty of the merchant.
Newbury Comics will also carry the
CDs in its own 24 stores.

Clear Channel has already part-
nered with a couple of retailers on
earlier “Instant Live” albums in an
attempt to make its CDs available
to fans who did not attend the con-
certs from which the recordings
were made.

In a statement, Clear Channel
Entertainment executive VP Steve
Simon said: “The ‘Instant Live’

concept has already proven itself
with live-concert fans at our test
venues, and when we looked to
retail, we knew that Newbury
Comics would be a great ally to
bring innovative marketing, solid
retail insights and a true passion
for all types of music.”

The Clear Channel deal should
yield about 30 albums in its first
year, Newbury Comics CEO Mike
Dreese says. The first live record-
ing will be a triple set from jam
band moe. Another six or seven
live sets might be issued by the
band during its 24-date tour.

Dreese says his company will
target progressive retailers like the
coalitions, since the albums will be
sold “near C.0.D. with no returns
and no advertising allowances.

“These albums are meant for the
fans, so they have to be sold
through a sensitive retailer who
[knows] that another [bunch] of
sets are coming so they don’t order
a lot of them,” he says.

The albums will carry a boxlot
cost of $10.25, while oddlot cost
will be $11, Dreese says.

LESS DISCLOSURE: Tower Records
will no longer disclose its finan-

cials or other company news in fil-
ings with the Securities and Ex-
change Commission.

On Oct. 27, the company filed
Form 15 with the SEC. It states that
it is a “Certification and

equity, which sources say has
occurred but is contingent upon
the chain’s sale.

The Tower auction is proceed-
ing, and depending on who you

Notice of Termination of
Registration under Sec-
tion 12(g) of the Securi-
ties Exchange Act of 1934
or Suspension of Duty to
File Reports under Sec-
tions 13 and 15(d) of the
Securities Exchange Act
of 1934.”

If you read through all
of those sections of the
act, there are so many

Retall |
Track \

By Ed Chnstman

echristman@billboard.com

and/or passages that it

would make any layman’s head
spin. But the upshot appears to be
that Tower no longer has to file,
because the number of Tower
bondholders are now below the
threshold of 300 that the SEC
requires to register and file with
the federal agency.

But a source familiar with the
filing says that reason (bondhold-
ers) is wrong. He did not respond
to further inquiries about whether
the reason could be an agreement
by bondholders to convert into

listen to, a sale could be an-
nounced any day or might take a
while, as one of the four suitors
is said to still be in the due dili-
gence phase.

Tower was due to file its 10-K
annual report Oct. 31. Now the
majority of suppliers will not
know what the chain’s financial
health is like and will be forced to
make a decision in the dark on
whether to continue providing
credit to the chain.

The majors have actively sup-
ported Tower with credit through-
out the entire process and contin-
ue to be upbeat in their assessment
of the situation.

The independents have been
more cautious in providing cred-
it. They realize that Tower has
long been the biggest champion
of indie product and want to
stand up and be counted in the
chain's hour of need. On the
other hand, a Tower Chapter 11
would have immense ramifica-
tions within the indie sector.

So far, Tower has staved off
Chapter 11, and if its auction
ends with a suitor willing to pay
enough to satisfy the bondhold-
ers, the banks and the majors,
then there will be a happy ending
for all.

Of course, if the bidding doesn't
bring in enough, the ending might
not be so happy.

In its last filing in June, it
looked like there was no going
back if the Tower gambit to sell
the chain fails. And there will be
no new SEC filing to allow suppli-
ers the opportunity to reassess
the situation.

Web Idols

Continued from page 35

develop new artists in today’s satu-
rated media environment,” Atlantic
co-president Craig Kallman says.

ENGAGING FANS

In May and again in June, AOL
posted songs from five unsigned
artists. At the end of each month,
AOL customers voted for their
favorite artists.

The winning artists from each
month then competed against each
other, with AOL customers again
voting for the winner.

“First Break is a natural exten-
sion to our core programming,
which starts with discovering
new music,” says Mike Rich, AOL
executive director of program-
ming. “The program builds on
our ability to expose new talent
by engaging our enthusiastic
base of music fans.”

The winner of the inaugural
First Break competition was the
group Last Week from Long
Island, N.Y.

“AOL has really helped to get us
the big break we’ve been working
toward,” vocalist Matt Reich says.

But the emerging field of Web
talent contests is not only for the
big boys. Artist/attorney Daphne
Clark launched Create-a-Superstar
(createasuperstar.com) from her

law office in Providence, R.1.

“Being an entertainment attor-
ney, I was concerned about what
was going on in the industry,” Clark
explains. “I felt that consumers
wanted a more direct relation to the
process and that they were being
kept out.”

FORGING A NEW PATH
Inspired by the “American Idol”
phenomenon and discouraged by
the limitations of mainstream radio,
Clark set out to forge a new path for
emerging artists.
The winner of the first Create-a-

UMI—.IL.H. HE[J' {.HE.'I. I'E-:‘L—Ell.lFEiiS TAR WINNER

Superstar competition was Boston-
based artist Omega Red, the nephew
of singer Donna Summey.

“We consulted a number of in-
dustry folks, and everyone told us
that he was the one,” Clark says.
“They said that he had the star
quality of Jay-Z, and I felt that he
was the strongest candidate to rep-
resent hip-hop.”

In addition to selecting the
songs on Omega Red’s first album,
“Juggernaut” (which was released
on Clark’s 3rd Eye Records), fans
also helped design the packaging
and PR campaign for their new
musical champion.

What makes this program differ-
ent from “American [dol” is that
fans are involved in every aspect of
selecting the winner, Clark says.

Through daily live chats with
Omega Red, more than 50,000
fans have become involved with
everything from tour venues to
label contacts.

Though a second artist is
scheduled to join the program
early next year, Clark promises to
keep fans informed about their
first “superstar.”

“We plan to add a new artist
about every quarter,” she says,
adding that the site is currently
accepting submissions from a vari-
ety of genres.

Clark says that larger labels that
are considering marketing their
emerging artists through Create-
a-Superstar have expressed inter-
est in her Web site.

Baker & Taylor isa Natlonasl
distributor of music, movies,
and books with 3 service
centers and the deepest
catalog in the industry.

¥ Customer care second to none.

* 200,000 unique music,
DVD and video SKU's
on-hand,

* Music, Movies, Books
from one source,

Call us today at
1-800-775. 2600 ,, 2151
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Top Kid Video and Health & Fitness video refers to VHS sales. Recreational Sports refers to DVD sales. ¢ IRMA gokd certification for sale of 125,000
units or a dollar volume of $9 mitlion at retail for theatrically released programs, 25,000 units and S! million at suggested retail for nontheatrical
*IRMA platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released programs, or 50,00

fitles.
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= LABEL/DISTRIBUTING LABEL & NUMBER Y &
S MNUMBER 1 2Y¢ 3 Weeks At Number 1
1 BARBIE OF SWAN LAKE 2003 | 19.98
ARTISAN HOME ENTERTAINMENT 14470
2 SCOOBY-DOO AND THE MONSTER OF MEXICO 2003 | 1498
WARNER HOME VIOEO 01333
3 STITCH! THE MOVIE 2003 | 22.98
BUENA VISTA HOME ENTERTAINMENT 27428
STRAWBERRY SHORTCAKE - BERRY, MERRY CHRISTMAS 2003 | 1298
FOXVIDED 08735
STRAWBERRY SHORTCAKE - GET WELL ADVENTURE 2003 | 12.98
FOXViDED 08744
4 BIONICLE: MASK OF LIGHT 2003 | 19.98
BUENA VISTA HOME ENTERTAINMENT 29064
6 DORA THE EXPLORER - MEET DIEGO! 2003 | 12.98
PARAMOUNT HOME ENTERTAINMENT 73103
B SPONGEBOB SQUAREPANTS: HALLOWEEN 2002 | 12.98
NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 876903
7§ IT'S THE GREAT PUMPKIN, CHARLIE BROWN 1966 | 12.98
i PARAMDUNT HOME ENTERTAINMENT 153703
8 | RUGRATS: HALLOWEEN 2002 | 1298
g NICKELODEON VIDEC/PARAMOUNT HOME ENTERTAINMENT 876863
9 WHAT'S NEW SCOOBY DOO - SPACE APE AT THE CAPE 2003 | 1498
| WARNER HOME VIDEQ 02156
16§ MEET STRAWBERRY SHORTCAKE 2003 | 12.98
g DIC ENTERTAINMENT FOXVIDEO 2006334
15 i CARE BEARS TO THE RESCUE 2003 | 9.98
i UNITED AMERICAN VIDED 60143
10 DORA THE EXPLORER - RHYMES AND RIDDLES 2003 | 12.98
PARAMOUNT HOME ENTERTAINMENT 79053
19 SPRING FOR STRAWBERRY SHORTCAKE 2003 | 12.98
0IC ENTERTAINMEN T FOXvI0ED 2007030
12 PIGLET'S BIG MOVIE 2003 | 24.98
L BUENA VISTA HOME ENTERTAINMENT 31175
20 DR. SEUSS: CAT IN THE HAT 1985 | 998
- UNIVERSAL STUQIOS HOME VIDEQ 83002
DR. SEUSS: GREEN EGGS AND HAM AND OTHER FAVORITES 2003 | 9.98
% UNIVERSAL STUDIOS HOME VIDEQ 62021
21 BABY EINSTEIN: BABY GALILEO 2003 | 19.98
BUENA VISTA HOME ENTERTAINMENT 31445
23 POWER RANGERS: NINJA STORM VOL. 3 LIGHTNING STRIKES | 2003 | 14.98
BUENA VISTA HOME ENTERTAINMENT 32233
22 BABY MOZART 2000 | 1498
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61799
e} KIM POSSIBLE: THE SECRET FILES 2003 | 19.98
BUENA VISTA HOME ENTERTAINMENT 31208
SPONGEBOB SQUAREPANTS - SPONGE-A-RAMA 2003 | 1298
PARAMOUNT HO*AE ENTERTAINMENT 79283
24 BLUE'S CLUES - BLUE TAKES YOU TO SCHOOL 2003 | 998
PARAMOUNT HOME ENTERTAINMENT 73033
THOMAS THE TANK ENGINE & FRIENDS: JAMES AND THE RED BALLOON | 2003 | 12.98
ANCHOR BAY ENTERTAINMENT 01315
a > # § . » ]
00 ANOCUNC ! . 0 ' ' '
= Sales data compiled by K Nielsen
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2 g
] TITLE PROGRAM SUPPLIER & NUMBER T
ﬁ‘ NUMBER 1 '&'= 5 Weeks At Number 1
1 AND1 MiX TAPE VOLUME 6 VENTURA DISTRIBUTION 14827 | 19.98
NASCAR WINSTON CUP 2002 DREAMWORKS HOME ENTERTAINMENT 17909 | 19.98
2 TRISH STRATUS: 100% STRATUSFAC SONY MUSIC ENTERTAINMENT 55296 | 19.98 |
4 100 YEARS OF THE NEW YORK YANKEES HART SHARP VIDEQ 00412 | 24.98 |
3+ | WWE SUMMERSLAM 2003 SONY MUSIC ENTERTAINMENT 58240 | 24.98
7 CKY4 VENTURA ISTRIBUTION 14197 | 19.98 |
9 Wi = | 1498 |
6 CKY - THE TRILOGY ENTURA DISTRIBUTIQN 14032 | 29.98 |
8 8 Y _VASgs37 | 1998
12 WWE: SONY MUSIC ENTERTAINMENT 14197 | 24.98 |
B b U FIELD GREEN BAY PACKERS 10000 | 19.98 |
il BORN TO BALL VENTURA DISTRIBUTIQN 14817 | 14.98
13 s - T 2498
TOl \TEB! AEDLINE ENTERTAINMENT 78045 | 19.98
14 - VENTURA DISTRIBUTION 01307
] FIGHTING MAD ENTURA DISTRIBUTION 92107 | 19.98
8 STREETBALL: CLASSICS VOL. 1 REOLINE ENTERTAINMENT 05095 | 14,98 §
5 JDM INSIDER ENTURA RISTRIBUTION 05687 | 19.98 |
' BROADS VENTURADISTRIBUTION G9gte | 1998 |
KAREN VOIGHT - BLT ON A BALL VENTURA DISTRIBUTION 00047 9.98
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CRUNCH - FAT BURNING PILATES ANCHOR BAY ENTERTAINMENT 12585 | 3.98
THE METHOD PILATES: TARGEY SPECIFICS CURRENT WELLNESS 840 | 1298
PILATES FOR DUMMIES ANCHOR BAY ENTERTAINMENT 10948 998
CHEER! VENTURA DISTRIBUTIDN 81122 14.98
BILLY BLANKS' TAE-BO CARDIO GOODTMES HOME VIDEO 02945 | 19,98
CRUNCH: PICK YOUR SPOT PILATES ANCHOR BAY ENTERTAINMENT 12273 | 9.98 |
LESLIE SANSONE: WALK AWAY THE POUNDS GDOOTIMES HOME VIDE0 02642 | 1998
LESLIE SANSONE: GET UP & GET STARTED GOODTIMES HOME VIDE0 330210 | 998 |
LESLIE SANSONE: SUPER FAT BURNING GOOOTIMES HOME VIDEO 530210 | 9,98 |
THE FIRM - COMPLETE AEROBICS & WEIGHT TRAINING (2003) GOODTMES HOME VIDE0 02303 | 1998

BASIC YOGA FOR DUMMIES

ANCHOR BAY ENTERTAINMENT 11585 | 9,98

PILATES YOGA TWO-PACK ARTISAN HOME ENTERTAINMENT 61294 | 19.98 |
CRUNCH - CARDOSALSA ANCHOR BAY ENTERTAINMENT 12583 |  14.98 |
METHOD-ALI IN ONE CURRENT WELLNESS 906 | 12,98 |
BARON BAPTISTE: POWER YOGA LEVEL 1 GOOOTIMES HOME VIDEO 76878 | 14,98 ]
LESLIE SANSONE: HIGH CALORIE BURN GOOOTIMES HOME VIDED 430210 | 9,98 |
PILATES: BEGINNING MAT WORKOUT GAIAM VIDED 123) | 14,98 |

WALK AWAY THE POUND EXPRESS - 2 MILE BRISK WALK

GAIAM VIDED 02899 1298

PILATES - BEGINNING MAT WORKOUT

GAIAM VIDEQ 63134

15-MINUTE WORKOUTS FOR DUMMEE

ANCHOR BAY ENTERTAINMENT 12581
— ——

units or 82 million at suggested retail for nontheatrical titles. ©2003, VNU Business Media, Inc. and Nielsen VideoScan Inc. All rights reserved

More Live
Pearl Jam

BY JONATHAN COHEN

Pearl Jam is closing out its decade-
plus association with Epic with a bang.

The label will issue the double-disc,
31/2-hour DVD “Live at the Garden” and
the long-in-the-works, double-disc rar-
ities set “Lost Dogs” Nov. 11.

Pearl Jam fulfilled its Epic contract
with the 2002 album “Riot Act” and is
weighing its options for a new deal
(Billboard, Oct. 25, 2002).

“The DVD is an excellent snapshot
of where the band is today in terms of
its full live prowess,” Epic senior VP of
marketing Piero Giramonti says.

“Live at the Garden” was taped July 8
at New York’s Madison Square Garden.

The show closed out the three-month
Riot Act tour and found Pearl Jam un-
leashing a 30-song, three-hour set.

Highlights included a guest ap-
pearance by Ben Harper on “Daughter”
and “Indifference,” pre-Pear] Jam act
Mother Love Bone’s “Crown of Thorns”
and the Who's
“Baba O'Riley.”

Thoughthere
wereothercon-
tenders for po-
tential release,
the Gardenshow
was the ideal
choice, says Liz
Burns, one of
four Pearl Jam
crew members who filmed every show
onthe trek.

“The band played exceptionally well,
hoth emotionally and technically,” she
says. “The audience was great and full
of energy.”

The DVD’s bonus features include a
5.1 surround audio mix, the option to
watch five songs from drummer Matt
Cameron’s vantage point, a montage of
guest appearances from throughout
the tour and a video blending two live
takes of the controversial “Riot Act”
track “Bu$hleaguer.”

Dave Alder, senior VP of product and
marketing at Virgin Entertainment
Group North America, expects the DVD
to do well but notes it will compete
against high-profile DVD releases from
such acts as Foo Fighters, Bruce
Springsteen and George Harrison.

Giramonti says the label is co-
promoting “Live at the Garden” and
“Lost Dogs” with a mainstream music
print campaign and TV ads targeting
cable sports and music networks.

A DVD trailer is available on the
band’s Web site (pearljam.com), and
beginning Dec. 1, DirecTV’s Free-
view will air an edited version of the
film upwards of 300 times. Promo-
tional spots that cross-promote
“Lost Dogs” will begin airing there
in late November.

In January 2004, American Airlines
will show clips from “Live at the Gar-
den” during U.S. flights; it will also
devote an audio channel to the DVD
and “Lost Dogs.”

ri ‘Seles date wmp'lea v IS LNlelsen o
z SoundScan B
5 TITLE Principal & T
3 LABEL / DISTRIBUTING LABEL & NUMBER Performers =
e NUMBER 1 31 1 Week AtNumber |
| RUSH IN RIQ ROUNOER/UNIVERSAL MUSIC & VIOED DIST. 431040 Rush | 2998 DVD
2 PAST, PRESENT & FUTURE Gerren HOME VIOED 001041 Rob Zombie | 1838CD/DVD
| PINK FLOYD: LIVE AT POMPEIL THE DIRECTOR'S CUT npavoesunwrsamuscavoroosTms PrkFoyd | 19.98 DVD
| THER. IN R&B: THE VIDEO COLLECTION unvezomes viceoBveviorosans  RUKelly | 1998 DVD/CD
1 IVE AND SWINGIN THE ULTIMATE RAT PACK COLECTION rons: s voss sseniesc veeory Frnk Snr Dean Matn Senmy Dvs S+ | 25.98 CD/DVD
4 THEBEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS VULGARHITS exmostmusevimoseprer Paiem | 1898 CD/DVD
LA HISTORIA EnmiLaTin vIOEO 33430 A.B. Quintanilla Il & Kumbia Kings | 21.93CD/DVD
3 ANIMALS SOULD NOT TRY TO ACT LIKE PEOPLE iescorevioeoooiazs Primus | 1988CD/DVD
S LIVE HOLLYWDOD MUSIC VIDED 65043 Rascal Flatts | 19.98 DVD
6 THE BEST OF JEFF FOXWORTHY: DOUBLE WIDE, SINGLE MINDED snovovevoroma  Jeff Foworty | 18.98 CD/DVD
THE PUPPET MASTER METAL BLAOE HOME VIDED 14445 King Biamond | 1898 CD/OVD
7 GREATEST HITS VOLUME 2 4Rista RECOROS INC/BMG VIOED 5450 Alan Jackson | 19.98 DVD
10 LED ZEPPELIN a " atLanTic viogo s70198 Led Zeppelin | 29.98 DVD
8 THE FAREWELL TOUR (m4GE ENTERTANMENT 00759 Cher |24980VD
14 PINK FLOYD: CLASSIC ALBUM - THE MAKING OF THE DARK SIDE OF THEMOON ecievsonane  PinkFioyd | 14.98/20.98
12 MARTINA RcaBMG VIDED 55451 Martina McBride | 9.98 DVD
18 SACRED ARIAS: SPECIAL EDITION siuesunnversa musica viosonist ooz Andrea Bocelli | 27.98 CD/DVD
33 LA HISTORIA e Lamin vioeo 91728 Los Originales De San Juan | 21.98CD/DVD
M THE DEEPEST END 270 viDEO/BMG VIDED 21517 Gov't Mule | 27.98CD/DVD
9 AKISS IN TIME arc viceo/sme viDEG 21515 Patty Griffin | 1898 CD/OVD
19 NICKELBACK - THE VIDEQS roaorunnervieounversaLvusicavioeanisT iosss  Nickelback | 8.98 DVD
20 THE NEW BREED INTERSCOPE VIOED/UNIVERSAL MUSIC & VIOED 0IST, 000108 50 Cent | 1998 DVD/CD
|
38 HELL FREEZES OVER a ® GeFrEN HOME VIDEQ/UNIVERSAL MUSIC & VIDEO DIST. 39548 Eagles ; 24.98/24.98
o 22 KISS - SYMPHONY: THE DVD & rs5/sanNCTUARY/BME VIOED 88356 Kiss I 2998 DVD
24 EN VIVO VOL. 1 0isa vioeo 26932 Los Acosta | 14.98DVD
4 17 HOLE IN THE WORLD ercranp sTReeT 3322 Eagles | 7.980VD
23 RED DIRT ROAD & OTHER VIDEO HITS anistarecoros we/avs vioso s Brooks &Dunn | 6.98 DVD
34 JOSH GROBAN IN CONCERT o 1:amgpsise musicvieowaanemusicvoeo s Josh Groban | 27.88 CD/DVD
BEYOND THE VALLEY OF THE MURDERDOLLS roaprusnervioeouswerstssusic avioeonist o Murderdolls | 21.98 CD/DVD
29 THE WAY YOU MOVE/HEY YA! 4RisTA RECORDS INC/BMG VIDED 54362 OutKast ; 7.98 OVD
|
25 AMERICAN FAREWELL TOUR rca viDED PROD. INC/BMG VIDED 55452 Alabama | 6.98 DVD
] 30 THE BEATLES ANTHOLOGY 4 ™ capiroLvioED 50130 The Beatles |149.98/69.98
28 LIVE AT BERKELEY gerren ome vieounveRsaL MUsIc & vioEoDssT s The Jimi Hendrix Experience | 16.98 DVD
i 35 MTV UNPLUGGED V2.0 a vacranT 38 Dashboard Confessional | 1898CD/DVO0
15 ROCKY MOUNTAIN HOMECOMING sprinG House vioEocx0m0aT ST 6RO 517 Bill & Gloria Gaither | 25.98 CD/DVD
{ 32 BEHIND THE DECKS svsTem rECOROINGS 01020 Bad Boy Bill | 19.98CD/OVD
13 MARTIN SCORSESE PRESENTS THE BLUES - AMUSICALJOURNEY crusssumscoomsonnus oz Vanushtss  1109.98/139.98
SELENA - LIVE: THE LAST CONCERT imAGE ENTERTAINMENT 01082 Selena | 24.98 DVD
16 RED ROCKS HOMECOMING  sprinG wouse vineorchoroanToisT srovpezsts Bill & Gloria Gaither | 25.98 CD/DVD
HAVE YOU HEARD: JIM CROCE LIVE sowvmusicviosorsony musceniertammentxss Jim Croce | 14.98 OVOD

O RIAA goid cert. for sales of 25,000 units fof videa singles; & RIAA gold cert. for sales of 50,000 units for SF or LF wideos;
sales of 50,000 units for video singles, & RIAA p\annum cert. for sales of 100,000 units for SF ar LF videos; <

+ RIAA platinum cert for
RIAA gaid cert for 25,000 units for SF or LF

videos certified prior to April 1, 1991, @ RIAA platinum cert, for 50,000 units for SF or LF videos certified pripr to, April 1, 1991, ©2003, VNU Business
Media, Inc. and Nielsen SoundScan inc. All rights reserved.
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STRAWBERRY SHORTCAKE - GET WELL ADVENTURE .
Animated| 2003 | NR [12.98
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1 THE LORD OF THE RINGS: THE TWO TOWERS Eliiah Wood | 2002 |pG.13[22.98
THE TEXAS CHAINSAW MASSACRE (SPECIAL EDITION) Marilyn Burns Al P NEW LINE HOME ENTERTAINMENTAVARNER HOME VIOEO 06234 lan McKellen )
PIONEER ENTERTAINMENT 12115 ! X
Ed Neal | DRAGON BALL GT: ANNIHILATION (EDITED) Animated | 2003 | NR 114.98
2 FAST 2 FURIOUS (PAN & SCAN Paul Walk
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SCARFACE (PAN & SCAN Al B 2003 R [14.98
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JUST MARRIED Ashton Kuteher o6 131575 | & Ria gad corcatan o a mnimum o 125000 uns o G0l yaumme o 01110 ot el o meeuncarysolessadpogtams. o o o st 5000 s s oo
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People/Places/Events

J F
Shown here at rehearsal, from left, Vicentico,
Ricky Martin and Juanes helped MTV Latin
America celebrate its 10-year anniversary with
performances at the second annual MTV Video
Music Awards Latin America. Juanes won the artist
of the year award at the event, which was held Oct.
23 at the Jackie GleasonTheater in Miami. Mexican
music ruled, with altemative rock band Molotov
taking home four awards. Up-and-coming country-
mate Natalia LaFourcade followed with three
awards. LaFourcade’s wins were a surprise, point-
ing to the more altemative leanings of MTV Latin
America’s viewership. Pictured backstage at the
event and sporting a new “do”is former Rage
Against the Machine frontman Zack de la
Rocha, below. He reportedly has been working on
his solo debut since exiting Rage some three years
ago. (Photos: Kevin Mazur/Wirelmage.com)

EXECUTIVE
TURNTABLE. .

PEOPLE ON THE MOVE

>
O0’MALLEY

GRIGGS-MAGEE

RECORD COMPANIES: Tara Griggs-  in Miami. She was marketing

Magee is named executive VP of director of BMG Argentina.
gospel for Sony Urban Music in Jive Records names Joanne
New York. She was senior VP/GM Grand as senior director of rock
of Verity Records. format promotion and Lori Berk as
Jason Owen is promoted to VP director of publicity in New York.
of media and artist relations for They were, respectively, senior
| Mercury/MCA Nashville. He was director of national rock promo-

senior director of media and tion for TVT Records and national

artist relations. director of publicity for MCA. G ' Gl b |
Jim Flammia is promoted to Ol ng O O

VP of media and artist relations DISTRIBUTION: Tom O’Malley is

for Lost Highway Records in promoted to executive VP of Uni- Kimberley Locke, a finalist in
Nashville. He was senior director  versal Music & Video Distribu- the most recent “American
of media and artist relations. tion in Universal City, Calif. He Idol” competition, made a spe-
Mark Robinson is promoted to  was CFO. cial guest appearance on the
senior VP of business and legal Sally Adams is named VP of South African version of “Idol”
affairs for Koch Entertainment in  acquisitions and development for in Johannesburg. Locke was in
New York. He was VP of business ~ Ventura Distribution in Los the country to participate in
and legal affairs. Angeles. She was director of new the Elizabeth Glaser Pediatric
Paola Kaminsky is named VP product development for Time- AIDS Foundation Africa AIDS
of marketing for BMG U.S. Latin ~ Life Video. Walk. She is working on her

debut studio album for Curb
Records. Pictured, from left,
are South African “Idol” finalist
Posleteso Sejosingoe, Locke
and finalists Jacques Terre
Blanche and Anke LS y oliine =
Pietrangeli. e i N & A =

Cheesy Souvenirs

Joining such acts as Phish, Pearl Jam, y
the Dead and Incubus, Primus has |
been selling downlioads of each of its

shows on its recently launched reunion .\

tour, Tour de Fromage. Beginning Nov. 7,
the band will begin posting shows from
the tour—which kicked off in October
and wraps at the end of November—at
primuslive.com. After Nov. 7, new con-
certs will be posted online 48 hours after
their completion. Fans will also be able
to download artwork for CD jewel cases.
At each stop, Primus—Ied by bassist/
singer Les Claypool, left—is playing
two sets. During the second one, the
band performs its 1991 “Sailing the
Seas of Cheese” album in its entirety. The
tour is the first to feature the band’s
original lineup in seven years.

Lettin’ His Soul Shine Revered singer/songwriter/guitarist War-
ren Haynes of Gov’t Mule, the Allman Brothers Band and Phil Lesh & Friends
performed a four-song solo set on acoustic guitar at Billboard’s New York office.
Among the songs played were his Allmans classic “Soulshine” and a version of Otis
Redding’s “Dreams to Remember.” Pictured, from left, are Billboard editor-in-chief
Keith Girard, Haynes, Airplay Monitor rock editor Bram Teitelman and Billboard
staff writer Wes Orshoski.
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GOOd bye Recalling the time he spent with

Elliott Smith, Jon Spencer Blues Explosion drummer
Russell Simins says, “The best moments I've shared with
Elliott are seeing him smile when we were playing music
together: When he knows it’s kicking in, and I'm behind the

kit, and he’s playing bass or guitar, or we’re writing a song in

the studio and he’s into the drums I’'m playing, or he’s into
the music, and he just looked at me and smiled. He wasn’t
always in the best of ways, but when we'd lock eyes, he was
feeling it and loving it.” Smith, 34, killed himself Oct. 21. He left
behind a slew of recordings. Among those, Simins says, are a
few recently captured at the drummer’s New York studio.
Smith, pictured at this summer’s Field Day Music
Festival at Giants Stadium in East Rutherford, N.J.,
was working on an album reportedly titled “From
a Basement on the Hill.” His former Dream-
Works A&R man Luke Wood says it is an
extraordinarily diverse effort that ranged from
“phenomenal, experimental soundscapes to
the most intimate guitar vocals.” There is no
word yet on what will happen to the record-
ings. (Photo: Theo Wargo/Wireimage.com)

WES ORSHOSKI

Pictured, from left, at the Miss America pageant are Greta Van Susteren of Fox’s “On the Record,”
screenwriter/actor Donald Welch, author Camille Lavington, Mandalay Sports/Entertainment |
president John Spoelstra, Miss America 2004 Ericka Dunlap, former Miss America Kimberly

Aiken, Foster and Rebecca Stafford, Ph.D., president emerita of Monmouth University.

Miss America Gets
Fletcher Foster’s Vote

Now, Hear This ... oo mise secon s

Artists te Watch

Sound Tribe Sector 9 is not your average jam band.
Although the instrumental unit is a staple of that sometimes
clichéd, festival-laden scene, its unique organic dub sound
and propensity to push creative electronic boundaries make
for consistently thrilling live sets. “Live at Home,” a 23-track
compilation of experimental ambient/electronic works—most
of them created individually by the five members of the
group—was self-released in May. Garry Hughes (Bjork,
Baaba Maal) is producing the band’s second, currently
untitled studio album, due in spring 2004. Finishing
touches are being applied around this
year’s remaining tour dates.
BARRY A. JECKELL

o~

b L ;
% - AR X
Feting Murphy’s Law giender maga-
zine and Fila celebrated Murphy Lee’s debut re-
lease, “Murphy’s Law” (Denrty/Universal), with an
installment of its the Blender Sessions. Other sessions
of the intimate concert series for fans have featured
Nappy Roots, Jewel and Camp Freddy. Murphy
Lee, right, was joined by St. Lunatics bandmate
Nelly onstage for his performance at NewYork’s Vue.
(Photo: Johnny Nunez/NuBuzz Photo)

A

Risin OVE Martell Cognac celebrated
the launch of its Rise Above brand-advertising
campaign with a party at New York’s PM Lounge.
Guests included Def Jam/Def Soul president
Kevin Liles, actress Vivica A. Fox, Epic record-
ing artist Glenn Lewis and film producer Lee
Daniels. Pictured at the event, from left, are live
recording artist Joe, Motown president/CEQ
Kedar Massenburg and WPWR (Power 105)

or Fletcher Foster, the Miss

America pageant is serious

business.

Foster, the senior VP of mar-
keting at Capitol Records in Nash-
ville, was a judge for what he calls
an “emotionally draining” week-
long contest, which culminated
Sept. 20 in the nationally televised
awards show.

When he was first approached
about judging—after meeting a
Miss America board member at
the going-away party for former
Recording Industry Assn. of
America chief Hilary Rosen—
Foster says he was “leery about
the whole process,” particularly
the week-long commitment. But
when he polled his friends, every-
one encouraged him to do it.

He likens Miss America fans to
Barry Manilow devotees: “Every-
body is one, whether they admit
it or not.”

While only the final night of the
competition is televised, judges
work hard all week interviewing
the 51 state winners (including
Miss District of Columbia) and
grading them as they compete in
talent, swimsuit and evening-
gown competitions.

The pageant has attracted its
share of controversy through the
years, particularly the swimsuit
segment. But Foster emerged
from his judging gig with respect
for the organization.

While he admits “the swimsuit
element still gives it that beauty-
pageant stigma,” Foster says, “the
Miss America pageant is reinvent-
ing itself and it has, over the
years, tried to keep up with the
times and the changing face of
women in America.” He points
out that the event is primarily a

Foster was pleasantly surprised
by the number of contestants who
chose the declining role of music
programs in schools as their “plat-
form” or cause. Overall, he says,
this year’s candidates—which
included a 22-year-old with a
Ph.D.—were “incredibly smart.”

But what impressed Foster most
was the heavy workload of the win-
ner. Last year’s Miss America, Erika
Harold, described “the 20-hour
workdays she endured and being
in three cities a day. She wrote all
her own speeches, whether it was
for a kindergarten class in the
morning, legislators at noon or a
women'’s group at 5 p.m.,” Foster
says. “The endurance level is really
intense, and you have to be fit.”

Harold was home only 20-30
days the whole year, including
three days at Christmas. Foster
observes, “It would be difficult for
some of our artists to keep up
with a schedule like that.

While many of the contestants
sang or played instruments for
the talent portion of the competi-
tion, Foster had to keep in check
the keen ear developed from his
years of record-company experi-
ence, noting that most of the con-
testants aspired to be attorneys,
doctors and journalists, not pro-
fessional musicians.

But his artist-development ex-
perience did come in handy in
helping narrow down the con
testants who had a star quality
and “sparkled onstage,” regardless
of their career aspirations.

He says the winner, Ericka Dun-
lap, was someone “who could walk
into a room, take over and be able
to turn heads, and that’s what we're
all looking for in our business.”

New York on-air personality Ed Lover. (Photo: scholarship program. PHYLLIS STARK
Johnny Nunez/NuBuz Photo) =
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ublishers

Anka Licenses To Thrill

BY JIM BESSMAN

NEW YORK—One side of the ailing
music business remains robust,
according to Paul Anka: the licens-
ing side.

And he would know.

The legendary writer/performer of
such late-'50s/early-'60s teen clas-
sics as “Puppy Love” and “You Are
My Destiny,” not to mention such
grown-up fare as “The Tonight Show
Theme” and “My Way,” has seen
continued usage of these copyrights
peak with recent film and commer-
cial placements.

“My Way” had two of the biggest
[commercial] licenses of last year with
eBay and AXA,” Anka says, adding that
“Puppy Love” was used by Phillips, pet
food company Petsmart utilized “Des-
tiny” and Coors picked up “She’s a
Lady,” which was originally a 1971
smash for Tom Jones. “And some
young guy started a show in Japan—
‘Golden Bow!I'—using 14 Anka tracks
every Saturday night in English!”

Anka, now 62, jokes that “I'm the
only guy to start out at 16 who has to
stand there at 60 and sing those ado-
lescent songs like ‘Puppy Love.”” But
the BMI writer, who publishes through
his Paulanne Music company (Chrys-
alis owns his pre-1973 catalog), gladly
recognizes that the fruits of his song-
writing have “kept my life together.”

He also owns his masters, thanks
to a $250,000 investment in 1961 to
buy them from ABC/Paramount
prior to signing with RCA.

“I was touring with [1957 hit]
‘Diana’ as a kid with [artists like]
Buddy Holly and Jerry Lee Lewis, and
RCA saw an international appeal and
wanted to sign me because of their
[global] distribution,” continues
Anka, who also writes in Italian,
Japanese, French and Spanish.

Now touring 38 weeks annually,
Anka says he has sold 300,000 units of
his four-disc boxed set “Greatest Hits
of the '50s, '60s and '70s and Newly
Recorded Love Songs” just from gigs.

But Anka remains an active song-
writer—and plugger.

“[ stay in touch with movie direc-

tors and ad agencies and see what’s
coming up,” he says, noting that his
songs have been used in 30 or so
movies during the past decade.
“Puppy Love,” he adds, is scheduled
for use in the upcoming romantic
comedy “Love Actually,” as well as a
Canadian feature.

Anka also reports co-writing a
new song with David Foster, “End-
lessly,” just recorded by Josh Groban
with Laura Pausini.

“In the beginning you write every
day,” he reflects, “but after 45 years,
I write mainly for specific projects.
But I'm always refining things I've
started.”

A good case in point is “My Way,”
which he revises every year for use in
“American Idol.” The Frank Sinatra
standard has taken on a life of its own:
Jay-Z covered it last year using a sam-
ple from Anka’s recording, and Anka
is always asked about the immortal
Sid Vicious version.

“I said, ‘Yeah, give him a license,’
and it was later used in ‘Goodfellas,””
Anka recalls. “I really got what he was
doing, and he used a pickup band of
jazz musicians [ knew.”

Anka is optimistic about his pro-
fession’s future.

“You need music. You need what
we do,” he says, adding, “The music
industry has always been in transi-
tion and will never, ever go away.”

American

As Michael Feinstein notes, most
“Great American Songbook” stan-
dards were written before the
1960s. But the contemporary
chronicler of those songs wants to
recognize newer songwriters whose
work, he feels, will eventually stand
alongside that of their forebears.

First up is Jimmy Webb, whom
Feinstein has now paid tribute to
with his new Concord album,
“Only One Life: The Songs of
Jimmy Webb.”

L

FﬂHSH'EIH. LEFT, AND WEBB: BRINGING
STANDARDS TO THE FORE

Songbook Expands

The disc con-
tains such Webb
classics as “Up,
Up and Away”
and new songs
like “Belmont
Avenue,” from
Webb’s forth-
coming musical
adaptation of
Robert De Niro’s
“A Bronx Tale.”

Wordsc
Music.

By Jim Bessman

jbessman@billboard.com

“Jimmy'’s a rel-
atively young guy who has created
many songs that are part of the fabric
of our culture,” Feinstein explains
during a break from his current tour
with Webb, who co-produced “Only
One Life.” “His language is contem-
porary yet poetic and inspired by the
greats who came before him. He’s as
much a student of American popular
song as he is the natural continua-
tion of the genre.”

Meanwhile, Feinstein has just
released the CD debut of Jo Stafford’s
landmark 1959 “Ballad of the Blues”
album on his Concord imprint Fein-
ery, which is dedicated to recording
current artists as well as restoring
recordings and musical broadcasts
from the golden age of popular song.

BOSE BACKS BRADDOCK: Sony/ATV
Tree singer/songwriter Lauren Brad-
dock, whose acclaimed self-titled
debut album was produced by fellow
Nashville songwriting ace Don
Henry and features her legendary
country songwriter father Bobby
Braddock (“He Stopped Loving Her
Today,” “D-I-V-O-R-C-E”) on key-
boards, is getting a boost from Bose.

Bose has supplied her with its
new Personalized Amplification Sys-
tem—the product of a decade-long
research project aimed at replacing
the traditional live-music amplifica-
tion process. The new system relies
on novel Cylindrical Radiator loud-
speakers, which Braddock and her
band are now using on tour.

Pair Bring Digital
To Bonnaroo

Jam bands are used to analog tapers
at their shows. But a major mobile
digital effort captured the music of the
2003 Bonnaroo Music Festival.

The results can be found on “270
Miles From Graceland,” a DVD docu-
menting the Manchester, Tenn., fes-
tival, due Nov. 4 on Sanctuary.

The June 13-15 event, which drew
85,000 fans, is again documented on
CD and DVD formats—the former,
“Live From Bonnaroo 2003,” was re-
leased Sept. 30.

Tools, beginning with stereo mix-
ing at Alagia’s Maryland studio,
Crab Trap, after files were trans-
ferred from the MX-2424s using
Apogee converters.

“I hate to leave the Pro Tools do-
main,” Alagia says. “I would love to
go to Pro Tools directly next year, if
possible.”

Neuberger says, “Following that, I
continued to mix at a facility I put
together with Terry Fryer called

This year,
producer John
Alagia was
assisted by co-
producer Hank
Neuberger of
Chicago Re-
cording Co. and
the National
Academy of
Recording Arts
and Sciences’

Studio
Monitgr,

By Christopher Walsh

cwalsh@billboard.com

Producers and
Engineers Wing.

“John asked me to join him in
pulling this thing together,” says
Neuberger, who was among the
audio professionals responsible for
this year’s 5.1-channel Grammy
Awards broadcast (Studio Monitor,
Billboard, March 8). “It’s kind of
like an army invasion.

“The mission was to record all 50
artists,” Neuberger explains. “This is
such a logistics challenge that we
worked together on attacking this
recording project.”

Big Mo Recording, Metro Mobile
and PMD Recording provided mobile
recording trucks for the four stages.
A fifth truck, Neuberger adds, was
used for data management, hard
disk services and transfers.

All recording was done to Tascam
MX-2424 24-track, 24-bit hard disk
recorders, with Tascam DA-78 multi-
track recorders employed for safeties.

“On location, our goal was to re-
cord to hard drive,” Neuberger says.
“We were constantly recording
entire 48-track sets all over this
compound. We had runners bring-
ing back hard drives [to the data
management truck], because we
wanted to archive them quickly.”

Post-production was done in Pro

Third Wave Productions.”

Work at Chicago-based Third
Wave included additional stereo
mixing, 5.1-channel mixing for the
DVD and limited theatrical release
and DVD authoring.

“We started at John's studio,”
Neuberger says. “Then later in the
process, I would take those files and
put them up on my Pro Tools and
make artist revisions, edits, mix
songs that hadn’t been mixed to
date and then do surround mixing.
We were in Pro Tools from then on,
which worked extremely well in
terms of handing off sessions from
mixer to mixer.”

Neuberger and Alagia delivered to
artists a CD of their performance
within 30 minutes, speeding the
process of choosing songs for the CD
and DVD. They also set up an FTP site
for Web-enabled artist approvals.

In post-production, Neuberger
mixed tracks and married them to
video, encoding and delivering them
to AOL, which featured several exclu-
sive streams after the festival.

“We put our heads together on this
show a lot more than before,” Alagia
summarizes. “For the first one, we were
just winging it. We didn’t really know
what we were getting ourselves into.”
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New Zealander
Bic Runga
makes a
Parisian

move with

her sophomore
album

abriel

WMV Deal

Spawns
LiveDVD *

BY HUGH FIELDER

LONDON—Peter Gabriel concedes that meet-
ing deadlines isn't his strong suit, but he stuck
to the rigorous production schedule of “Grow-
ing Up—Live,” his first project with Warner
Music Vision (WMV).

The veteran rock vocalist/label executive
credits London-based WMV president world-
wide Ray Still for the turnaround. “He told us
we’'d only get a check for the production costs
if we met the delivery date,” Gabriel says.

As a result, the “Growing Up—Live” DVD is
set to be released by WMV simultaneously with
Gabriel’s two-CD compilation, “Hit,” on his own
Realworld imprint through EMI.

The pair will be released internationally Nov.
3. In North America, Universal Music and Gef-
fen will release the DVD and CD Nov. 4.

“Meeting the deadline gave us the capability
to work alongside EMI and get the best mutual
result,” Still says. “We did it last year with Kylie
Minogue when we had the ‘Live in Sydney’ DVD
and they had a hit album with ‘Fever.””

-

‘Grows Up' -

e —

GABRIEL: HIS NEW DVD WAS SHOT WITH 26 CAMERAS DURING TWO NIGHTS AT THE FILAFORUM

Another coup was pairing Gabriel with
award-winning British director Hamish Hamil-
ton. Hamilton worked on U2’s “Live From
Boston” DVD from the group’s Elevation tour,
released in 2002 by Island/Universal.

Hamilton is “the best music director in the
world,” Still says, “and it was the perfect com-
bination for him to work with Peter.” Hamil-
ton filmed two nights of Gabriel in concert at
Milan's 12,000-capacity FilaForum venue this
spring with a 26-camera shoot.

Gabriel confesses that he didn’t pay much
attention to commercially released videos
before the advent of surround sound.

“Standing at the console mixing a sound that
was going to come out of a tiny TV speaker,
you'd be thinking, ‘What’s the point?’ " Gabriel
says. “But now you have the capacity to im-
merse people in 5.1 sound, which offers tre-
mendous scope for adventurous music.”

The DVD will target Gabriel’s broad fan base,
Still says. “They know they will get an excep-
tional live show, and they can expect a higher

(Continued on page 46)

Eurythmics’
Dave Stewart
unite against
AIDS

Japanese Retailers
Oppose Import Ban

Stores Fear Act Would Give Labels Too Much Power

BY STEVE McCLURE

TOKYO—IJapanese record companies want the
government to give them the right to ban record-
ed-music imports—a prospect that

other Asian countries. such as mainland China
and South Korea, to Japan.

Faced with a dectining market at home,
record companies see those emerging markets
as holding great promise.

has alarmed retailers heve.

Industry sources confirm that
the Recording Industry Assn. of
Japan (RIAJ) is lobbying the Japan-
ese government’s Ministry of Econ-
omy, Trade and Industry to make
changes to existing legislation that
would give labels the right to block
imported repertoire.

The RIAJ declines to comment
on the issue, but retailers fear that
giving record companies that right
would allow labels excessive lever-
age over music stores.

“We are seriously concerned about the impli-
cations of a blanket restriction on imports,”
HMV Asia-Pacific president Paul Dezelsky says.

The labels’ concerns center on the possibili-
ty of Japanese repertoire being exported from

DEZELSKY:
‘SERIOUSLY CONCERNED’

China. with its huge population,
is viewed as the market with the
greatest long-term potential. But
South Korea is the hottest topic
right now. That country will re-
move its remaining restrictions on
Japanese music Jan. 1, 2004 (Bill-
board, Oct. 4).

Japanese lahels operate a gov
ernment-approved fixed-price
system for recovded music.
South Korea and China have no
such constraints, and Japanese
labels have expressed concerns
about cheaper “grav imports™ of Japanese
repertoire pressed in those territories tlood-
ing the home market.

Sources say that the RIAJ. along with other
(Continued on page 46)

BY LARRY LeBLANC

TORONTO—Canadian retailers are eagerly
anticipating the effect on sales of a new Uni-
versal Music Canada price-reduction program.

On Sept. 3, UMC announced it would drop
its suggested list price to $14.98 Canadian
($11.43) on virtually all front-line CDs. The
Canadian initiative is similar to Universal
Music Group’s JumpStart program in the U.S.
(Billboard, Sept. 13).

About 85% to 95% of all Canadian music
merchants had signed up for the new terms as
of Oct. 1, UMC president/CEO Randy Lennox
says. “That sent us a strong message that they
wanted to pursue this.”

UMC’s program was designed to scrap its
$19.98 Canadian ($15.24), $20.98 Canadian
($16) and $21.98 Canadian ($16.77) manufac-
turer-suggested prices in Canada.

GOOD RESPONSE
Retailers began offering lower-priced front-
line and catalog CDs to consumers Oct. 1.
Trade prices for UMC front-line product were
dropped to $11.09 Canadian ($8.46) from
$13.05 Canadian ($9.96) and $15.07 Canadian

UMC Prices Please

($11.50). Midprice titles fell to $7.09 Canadian
($5.41) from $9.70 Canadian ($7.40). At the
same time, UMC's introductory trade price for
titles by new artists dipped to $7.09 Canadian
from $7.98 Canadian ($6.09).

When signing up for the lower trade
prices, Canadian music merchants had to
guarantee lower in-store pricing of UMC
product in their stores.

Unlike their U.S. counterparts, the Canadian
merchants did not have to promise UMC spe-
cificamounts of prime in-store floor space, and
the lower pricing was immediately reflected on
catalog titles.

“Universal listened to us and treated us with
respect on this [pricing] issue,” says Tim Baker,
a buyer at Sunrise Records, which has 32
stores in Ontario.

HMV Canada president Humphrey Kadaner
applauds UMC for making a positive market
change. “Once we had our discussions with Uni-
versal, we bought into the program and quickly
implemented it in the stores,” he says.

HMYV Canada operates 100 stores nationally.
Its market share in Canada since Oct. 1 has
climbed 4.9% to 33%-34%, Lennox says.

(Continued on page 48)
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Eurocharts are compiled by Bill-
board from the national singles and
album sales charts of 18 European
countries.
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Sinéad O’Connor has released what
she says will be the final album of her
career on Hummingbird Records. The
lengthy title of the two-CD set, “She
Who Dwells in the Secret Place of the

OCONNOR HER FINAL ALBUM

Most High Shall Abide Under the

Shadow of the Almighty,” is a quote
from the Bible. O’Connor. who is

expecting her third child, savs she is
retiring to concentrate on her theo-
logical studies and pastoral healing.
The first disc features a hodgepodge
of unreleased

FAN-TASTIC: When editors of
respected U.K. music magazine Q
recently counted up the votes in
its readers’ poll for best album of
the past 15 vears, an unlikely can-
didate cropped up: Augie March’s
2000 debut album. “Sunset Stud-
ies” was never even released in the
U.K,, vet fans of the cult Australian
act demanded its inclusion.
Orchestrated write-in campaign or
not, it created a buzz. The Mel-
bourne five-piece is touring the
U.K. this month, and next month it
releases internationally sophomore
album “Strange Bird,” a gently
considered rocker in Flaming Lips/
Grandaddy mode. STEVE ADAMS

INDIAN SUPERSTAR CHARGED: Daler
Mehndi, the most successtul arlist of
the North Indian bhangra genre, is
facing arrest over alleged immigra-
tion violations. Mehndi's elder
brother. Shamsher Singh Mehndi,
lhas also been charged with taking 1
million rupees ($25.000) to organize
phony U.K. and U.S. visas. Indian
police have issued a warrant alleging
that Daler is part of an immigration
racket in which Punjabis pay to be

demos, rarities and
cover versions with
such collaborators
as Massive Attack,
Brian Eno and
Donal Lunny. The
second disc is a live
set recorded in
2002 at Dublin’s
Vicar St. venue.
NICK KELLY

Global
Pulse

Nigel Williamson, Editor

nwilliamson@billboard.com

BIC'S TRICK: New
Zealand singer/songwriter Bic Runga
has taken up residence in Paris to
coincide with the European release of
her second album, “Beautitul Colli-
sion” (Sony). An iconic star at home,
Runga’s career has never come easy.
Recording of her debut album “Drive”
(released in 1997) was postponed
while she recovered after being hit by
a drunk driver. The album was
delayed again when the then-19-year-
old Runga scrapped sessions pro-
duced by former Crowded House
bassist Nick Seymour and insisted on
producing herself. Ultimately, “Drive”
went platinum (15,000 units) seven
times over to become the higgest-
ever-selling local album. The follow-
up caused more concern at Sony New
Zealand, as the diminutive singer of
Malaysian/Maoni descent again reject-
ed numerous versions before deliver-
ing the record in mid-2002. A year
later, the album remains in the New
Zealand top 20 and has exceeded sales
of the first album. “Beautiful Colli-
sion” was released in the U.K., Ireland,
Germany and Switzerland in Septem-
her; releases in France, Holland and
Japan are scheduled for November.
DAVID McNICKEL

included as part of a bhangra troupe
touring Western countries and then
remain illegally. Delhi-based Mehndi
burst onto the scene in the mid-"90s
with his bhangra hit “Bolo Ta Ra Ra
Ra” released on Warner licensee
Magnasound. The album of the same
name sold 1 mitlion units. He then
signed to Universal for two albums,
and his latest. “Mauja Laen Do,” was
released on his own Delhi-based
label, DM Music, this summer.

NYAY BHUSHAN

HEAVENLY TRANSFER: In one of the
biggest transters in the Greek music
industry, Alkistis Protopsalti, one of
the country’s most popular singers,
has joined independent label Heav-
en Music after a 20-vear stint with
PolyGram/Universal. Her debut
album for the label, “Voices of My
Heart,” will be released Nov. 17. The
album was recorded live during her
2002 concerts with the Prague Sym-
phony Orchestra at the Athens Con-
cert Hall. Protopsalti is scheduled
for forthcoming tour dates in the
U.S., the U.K. and Russia. The Greek
artist has reportedly sold 800.000
albums to date.  MARIA PARAVANTES
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Raising AIDS Awareness

BY LARS BRANDLE

LONDON—International artists are joining MTV in a
multimedia campaign to raise awareness of the impact
of HIV and AIDS in South Africa.

The 46664 initiative takes its name from the prison-
er number of former South African president
Nelson Mandela when he was jailed under the
apartheid regime in his country.

Mandela is the figurehead of the new cam-
paign. He was in London for the Oct. 21 launch
of 46664, which will deliver a concert, CD and
DVD and organize a global petition on AIDS.

“AIDS today in Africa is claiming more
lives than the sum total of all wars, famines
and floods and the ravages of such deadly
diseases as malaria,” Mandela said at the
launch. “We must act now for the sake of the
world. AIDS is no longer a disease; it is a
human-rights issue.”

‘WE MUST ACT NOW"

channels worldwide (the U.N.-designated World AIDS
Day). SABC will televise the show live domestically; Tis-
cali will Webcast it live internationally.

MTV is offering the TV package free to other broad-
casters. The European Broadcasting Union and the Asian
Broadcasting Union will distribute it in 80 countries.

“The hope is that this will be the largest-ever
call to action against HIV and AIDS,” Roedy
says. “It has the potential to be the most-
watched show ever.”

Johannesburg-based Real Concerts will pro-
mote the show locally. It will be executive-pro-
duced by Queen manager Jim Beach and for-
mer EMI Records U.K. president/CEO
Jean-Francois Cecillon, chairman of U.K. mar-
keting firm Music Matrix.

The 46664 initiative was developed by
Eurythmics member Dave Stewart, who
wanted to help musicians support the fight
against AIDS in Africa.

The Nelson Mandela Foundation, which will
manage much of the campaign, develops
strategic alliances to foster community action
in South Africa.

International ISP Tiscali, BBC World Ser-
vice, Virgin Atlantic, FedEx and South African
national broadcaster SABC are providing |g
financial support or services to the campaign. |;

MULTI-ARTIST CONCERT

“We will join in this partnership with all our
resources,” says Bill Roedy, president of MTV
International. Roedy chairs the United Nations Global
Business Council on HIV & AIDS.

The centerpiece of the initiative is a three-hour,
multi-artist concert to be held Nov. 29 at Greenpoint
Stadium in Cape Town. Performers will include U2
vocalist Bono, Beyoncé, members of Queen, 50 Cent,
the Corrs and the Eurythmics.

A 90-minute edit of the show will air Dec. 1 on MTV

ROEDY: PLEDGES ALL
RESOURCES TO CAUSE

Stewart recruited fellow musicians Brian
May and Roger Taylor of Queen earlier this year
to record new material to be used to benefit
the Nelson Mandela Foundation’s AIDS work.

The first fundraising song to be made

available is “46664 (Long Walk to Freedom),”
co-written by the late Joe Strummer, Stew-
| art and Bono.
Performed by Bono, Youssou N'Dour, Abdel
d Wright and Stewart, it is one of two songs avail-
able for download at 46664.com, priced $1.99
each. Consumers can make donations and hear
the songs by calling various premium phone numbers
published on the site.

Paul McCartney, Beyoncé, Ms. Dynamite, Timbaland
and Paul Oakenfold are featured on new material to be
rolled out through the site and phone services.

A CD including the new material will debut in early
2004, while a DVD featuring the entire concert will also be
released. No decision has been made on a label for either.

NEWSLINE . . «

THE INTERNATIONAL WEEK IN BRIEF

The Japanese music market continues to shrink, accord-
ing to January-September production data released
by the Recording Industry Assn. of Japan. Production
of prerecorded audio software by the RIAJ’s 24 en-
rolled companies in the first nine months of 2003 fell
to 235.3 million units, down 8% from the previous vear. Trade value fell 13%
to 285.9 billion yen ($2.6 billion). Production of domestic repertoire fell 9%
to 180.1 million units; value was 207.2 billion yen ($1.9 billion), down 16%.
Production of international repertoire was down 4% to 55.2 million units,
with a value of 78.7 billion yen ($718.6 million), down 3%. One piece of
encouraging news came from the music-video category (mainly DVDs),
where production skyrocketed 100% to 19.1 million units, and 45% in value
terms to 35.9 billion yen ($328 million). STEVE McCLURE

Third-guarter music shipments fell in Sweden, according to Stockholm-based
labels body GLF. Volume dropped 10.9% to 16.4 million units, while trade
value fell 13.8% from third-quarter 2002 to 851.2 million kronor ($110.1
million). Album shipments fell 5.5% in volume to 14.1 million units, and
14.3% in value to 786.3 million kronor ($101.8 million). Singles ship-
ments were down 34.7% in volume to 1.6 million units, and 42.1% to
23.3 million kronor ($3 million). Music-related DVDs showed the only in-
crease, climbing 300% to 388,000 units, and 200% in value to 34.1 mil-
lion kronor ($4.4 million), JEFFREY DE HART

Four Japanese companies have announced plans to market home-audio
systems that download music directly from the Internet without using a
personal computer. Sony, Sharp, Pioneer and Kenwood are setting up a
new company, Any Music Planning, with a view toward creating a music
distribution service using the new format in Japan this fall. The quartet
eventually plans to launch the service overseas. STEVE McCLURE

Universal Music Australia, Sony Music Entertainment Australia, Warner Music
Australia and Festival Mushroom Records have jointly filed a civil action
against an Internet service provider accused of hosting a site that offers
unauthorized, free copyrighted music. Affidavits filed in the Federal Court
in Sydney name two defendants: Brisbane resident Stephen Cooper, regis-
trant of the Web site mp3s4free.net, and Sydney-based ISP E-Talk Commu-
nications, trading as ComCen Internet Services. The labels claim to have
proof that there were more than 100 million hits to mp3séfree.net in the past
year. The case challenges a 2000 amendment to the Copyright Act that pro-
vides ISPs with a defense of “innocent dissemination.” E-Talk’s lawyer con-

Gabriel

Continued from page 43

quality on DVD than they ever could on
VHS.”

EMI and WMV have been working
together on the U.K. marketing cam-
paign, says Steve Davis, director of mar-
keting for EMI catalog and Liberty at
EMI Recorded Music UK. and Ireland.

There are certain media opportuni-
ties where it works very well, particu-
larly in magazines, press and all com-
munications with the trade, Davis
says. But, he notes, the conceptual TV
advertisements that are based on the
album cover are “too cluttered to fit
the DVD into the message.”

Joint campaigns are also being set up
in other territories worldwide, an EMI
spokesperson says.

In Germany, the track listing of the
second CD was changed at the request
of EMI Germany to include some Ger-
man-language tracks that Gabriel
recorded in the late '70s.

Gabriel hopes the “Hit” campaign
will stimulate sales of last year’s stu-
dio album, “Up,” “even though
everyone else seems to have given
uponit.”

The artist is also catering to his hard-
core fans with a series of 19 live double
CDs taken from his summer 2003 U.S.
tour. The unedited soundboard mixes
have been professionally mastered and
are available from Los Angeles-based
online music store themusic.com
under a deal with Geffen.

Gabriel’s U.S. contract with Geffen
expires with “Hit,” and his EMI contract
for the world outside North America will
expire after one more album. He is con-
sidering his options for future record-
ing projects.

“I think that the way things are going

is scaring record companies shitless,”
Gabriel says. “Some people are jump-
ing off the Titanic and trying to find a
life raft, while others are busy throwing
bits of the ship into the sea, hoping it
will float better. I'm not sure that’s the
right way to go about it.”

However, there are also people who
feel this is a time of flux, with some fan-
tastic opportunities, Gabriel says.

“I think that those people, with their
optimistic attitude and love of music,
will findaway through. But everybody is
going to have to change the model. The
old model is dead,” he says.

tends the legal action is a case of mistaken identity.

CHRISTIE ELIEZER

Milan-based independent label Carosello has set up a new A&R division,

Laserra (which translates as “the Greenhouse™), to help new artists establish

a foothold in the music industry. Laserra has teamed with retail chain ]
FNAC and music Web site Rockol (rockol.it) to provide exposure for the

acts. Headed by Carosello managing director Claudio Ferrante and promo-
tion manager Dario Giovannini, Laserra’s first projects involve two young
unsigned singer/songwriters, Emanuele Dabbono and Max De Angelis.
Laserra is releasing tracks by the artists to Italian radio for a limited period.
“Our aim is to behave much as publishers did in the old days—develop the [
artist, develop the songs and work out the recording strategy later,” Fer-

rante says. “This more gradual approach could work both for new names

and for older acts whose careers need revitalizing.’

MARK WORDEN

Imports

Continued from page 43

industry bodies, is seeking a legal way
of banning imports of Japanese prod-
uct while continuing to allow
imports of non-Japanese product.
“We fully support the RIAJ's
efforts to find a way to stop the
import of low-priced Asian versions
of J-pop [Japanese pop music] re-
leases and their effort to build a
legitimate market in China for these

products,” Dezelsky says.

A blanket restriction on imports,
Dezelsky says, “would have a negative
impact on retailers and the music
industry as a whole.”

‘GRAY IMPORTS’

Tower Records Japan president/
CEO Akio Moriwaki says he is also
concerned about the possibility of an
import ban but feels a compromise
will be reached.

“Nobody wants to make this into a
big issue,” Moriwaki says. But he
warns that if “gray imports” start
flooding the Japanese market through

discount stores and other nontradi-
tional outlets using the latest J-pop
releases as loss-leaders, specialist
music retailers may have no choice
but to abandon the fixed-price system.

“As discussions on this are ongoing,
we hope that a compromise can be
found,” Dezelsky says.

One possibility is that if the gov-
ernment grants labels the right to con-
trol imports, labels will sign contracts
with retailers, allowing them to
import non-Japanese product.

The total wholesale value of im-
ported audio software was 28.8 billion
ven ($267.7 million) in calendar 2002,

according to Ministry of Finance data.

In Japan, imports of international
repertoire are generally priced cheap-
er than similar product manufactured
under license by Japanese labels.

A key reason for the success of
Tower, Virgin and HMV in Japan has
been their wide selection of import-
ed product.

Tower Records Japan estimates that
imports account for roughly half of its
annual sales. Most of those imports
are sourced from local licensees of
overseas labels. The same situation
exists at other Japanese music retail-
ers handling imported product.
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Connect with the music
industry’s most
important decision
makersin
Billhoard Classified

Call: 1-800-223-1524 Today!

Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing

over 17 million page views a month
www.billboard.com

IN MILTON, TN. 45 MILES FROM NASHVILLE, TN 12 MILES FROM MURFRESSBORO. EXECUTIVE HOME WITH
PANORAMIC VIEW ON 13+ SECLUDED HILLTOP ACRES, IDEAL FOR HORSES OR OTHER ANIMALS, GOURMET
KITCHEN WITH SUB ZERO & COMMERCIAL STOVE, HUGE DEN, TWO FIREPLACES, POOLAND DECK, SPA
WELL PLUS CITY WATER, POND, SPEAKER SYSTEM THROUGHOUT HOUSE, HARDWOOD & TILE FLOORS, CEN-
TRAL VAC, 10 TO 17 FOOT CEILINGS, GENERATOR SYSTEM, 400 AMP SERVICE, SATELLITE DiSH, SCREENED
IN PORCH, HANDICAP ACCESSIBLE.

CHRIS PECORELLA - 615 273 2561 or PARADISELOST714@AO0OL.COM

OUTSPAN HILL - 75 mintues from NYC. Spectacular
10,000 square foot estate on 53 park like acres with
private lake. Indoor pool, home theatre
state of the art professional recording studio with
all ammenities. $2,450,000
Towne and Country Properties
845 351 2010
www.towneandcountryinc.com

DISTRIBUTE ONLINE

Wholesale/Retail Digital Downloads

Sho-Chiku-Bai”:  Actor Barry Bostwick's estate
Meticulous 12,000 square foot Walker and Gillette
classic tudor on 3.2 acres with waterfall and garden
originally by Takeo Shioto. An intensive two year ren-
ovation/restoration just completed. this grand home
has all architectural details intact while providing state
of the art ammenities for today's convenience. 45 min-
utes from Manhattan in private, secure gated Tuxedo
Park. $4.300.000
Towne and Country Properties
845 351 2010
www.towneandcountryinc.com

Hard goods, tickets and digital download
sales all easily managed with SmartCart

Try it Free
www.smartcart.com/bb

Bizcom International
(801) 304-0444

1,000CDs

in full-color jackets for just

TOLUCA LAKE HOME
NEAR TV/PICT. STUDIOS
4 BR, 31/2 BA,POOL/SPA FORMAL
DR, MASTER BR W/FP. GUEST HOUSE
Agent 818-426-8686 or EMAIL:
JJFAM@SBCGLOBAL.NET

Call today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

- DISC MAKERS®

Venice Tri-Plex w/
Recording Studio
Main House 2 BR, 1 BA. Plus 2 singles.
One of a kind Property.$1.1 Millien Princ.only
Agent- 818 426 - 8686
or e-mail jjfam@sbcglobal.net
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OFFER TONEW
CLASSIFIED ADVERTISERS!
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Cntertainment gv perstore

\{c)ux
Director of Music Operations

. Hastings Entertainment is seeking a supportive individual as Director of
Music Operations who has excellent management and communication
skills to become a valuable member of our Purchasing Team. This
position has an outstanding opportunity for learning-growth and reports
directly to the Vice President of Products. As the Director of Music
Operations you will be responsible for chain wide music inventory
management, directing and maintaining music industry relationships and
processes. You will also be responsible for achieving goals related to
Music sales, communicating extensively with Store Leaders and District
Leaders , coordinating corporate goals and objectives for team members
maintaining accurate records and reporting pertaining to Music
inventories and process. Other responsibilities include achieving co-op,
RDA, and advertising objectives as well as coordination of related
projects with other purchasing directors.

Requirements for this position:

~Must be willing and able to relocate to Amarillo, Texas.

*Minimum 2 years college (degrec preferred) or equivalent
related work experience.

*Two years experience in retail purchusing.
*Must be a self-starter who takes initiative.

~Two years experience directing a retail purchasing staff of at
least 3 associates.

*Effective time management and planning skills
Qualified applicants send resumes to:
Hastings Entertainment, Inc. ATTN: Jonie Toscano,
Recruitinent & Development Specialist
3601 Plains Blvd. Amarillo, TX 79102
(800)353-8033

www. gohastings.coin Equal Opportunity Employer
""Hastings promotes a drug free workpl'lce"

Looking for a
record deal ?7?

Getling signed is very hard to do. But we will
get the record deal you are looking for! Guar-

anteed Service. Call now to receive your
FREE information

Talent 2000
800-499-6396

24 Year Anniversary Sale
at Luke’s
Record Exchange

393 Broadway, Pawt. Rhode Istand, 7 Miles
north Prov. take exit 29 off route 95 Southern
New England’s Jargest new & used record. ¢d &
tape store. 25 to 50% off Sale!, Nov. 8th - Nov
23rd 2003.
MORE INFO PROVIDED IN STORE!!
401-725-7156

VOLUNTEERS NEEDED
If you will be in the Los Angeles area from
Nov. 18-20 and would like to volunteer for
The Hollywood Reporter/Billboard Film &
TV Music Conference, please contact
Margaret O'Shea at: bbevents@
bilboard.com or call 646.654.4660

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc
P.O.Box A Trenton, N.J. 08691-0020
email: acorpiomus@aol.com

[F YOU HAVE A
PROFESSIONAL SERVICE
YOU'D LIKE THE MUSIC INDUSTRY
T0 KNOW ABOUT

CALL BILLBOARD CLASSIFIED TODAY
1-800-223-7524 FAX: 646-654-4698/99

NOTICES/
ANNOUNCEMENTS

BILLBOARD CLASSFIED’S
“REAL ESTATE
TO THE STARS”
REACHES THE HIGH-POWERED
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Advertising

Continued from page 1

as Universal Music Group (UMG)
vows to triple its consumer ad spend-
ing in conjunction with its JumpStart
program. With that initiative, UMG
reduced front-line pricing to $12.98
from $17.98-$18.98 and eliminated
all discounts and cooperative adver-
tising funds.

STRATEGIC ALLIANCES

Yet for all the talk about an in-
crease in consumer advertising, “I am
not seeing any uplift,” says Bruce
Kirkland of Tsunami Entertainment,
a marketing and management com-
pany based in Los Angeles. “I think
the dollar spend on marketing is
going down, not up. The marketing
coffers are closing.”

Consequently, artist managers and
labels are being forced to look for
alternative ways to drive sales. In par-
ticular, they seek the additional fund-
ing and exposure of brand-marketing
partnerships, Kirkland says.

“Some are generated from the label
and some from beyond, but it's almost
impossible to promote superstar
releases nowadays without strategic
marketing alliances,” he says.

Kirkland points to Duracell’s
recent alignment with Bon Jovi that
features the act in a commercial for
the battery (Billboard, Nov. 1). The
campaign has a retail tie-in that
allows Duracell buyers to get a dis-
count on the band’s albums at certain
select accounts. “It's the way the man-
ager has to think nowadays,” says
Kirkland, who is a part of the Bon Jovi
management team.

J Records executive VP of world-
wide marketing and sales Tom Cor-
son says the labels are thinking the
same way.

“The [marketing]| budgets that
labels have are dwarfed when com-
pared to the packaged goods indus-
tries,” Corson says. So, “we have a lot
of partners—Iliquor, beverage and car
companies—who are also looking to
leverage their brand.”

VALUE ADDS

Given the scarcity of dollars, Cor-
son says one of his main goals in
designing a marketing campaign is to
look for additional benefits in putting
together media buys.

“There are so many different ways
to cut your dollars, and there are so
few dollars to cut that everything

has to have a value add,” he says.
“It’s about making one plus one
equal five, and that’s the science we
are in now.”

To this end, David Hazan, executive
VP of sales and marketing at Wind-up
Records, looks for partnerships with
corporate advertisers, where the
label’s artists “can provide enough siz-
zle and content to have significant
presence in ads, so it becomes a win-
win for everybody.”

Like their counterparts, marketing
executives at UMG look for such
strategic alignments to supplement
advertising spends. But the com-
pany’s JumpStart initiative also is
designed to enable its labels to in-
crease advertising expenditures.

That’s because it eliminates the
payments of cooperative advertising
funds, a growing—and, some say,
out-of-control—expense in label
marketing budgets.

This tactic is being closely watched
by competitors. Like UMG, they are
experiencing the rising costs of coop-
erative advertising as retail consoli-
dates, leaving larger entities with
more clout to extract dollars from
the labels.

To the chagrin of all label execu-
tives, cooperative advertising funds
are resulting in a disproportionately
unfair share being allotted to price
and position, with little left over to
buy media to drive sales.

UMG kicked off its JumpStart con-
sumer advertising campaign in the
Oct. 17 edition of USA Today.

Cliff O'Sullivan, senior VP of mar-
keting and artist development at Uni-
versal Music & Video Distribution,
says the campaign is still a work in
progress. But he explains that the ini-
tial strategy is to tout the company’s
“new low prices,” rather than push
individual albums.

The UMVD branding campaign
comes in addition to the tripling of
each UMG label’s consumer advertis-
ing spend to promote their own re-
leases, which will also reinforce the
new low-price branding campaign.

UMVD’s branding campaign will
use a combination of TV and print.
In addition to USA Today, the com-
pany will advertise in Rolling
Stone, Vibe and XL, as well as on
MTV, VH1, MTV2 and Fuse, accord-
ing to O’Sullivan.

Besides mainstream media, UMVD
will place ads in the 10 largest alter-
native weeklies, as well as the 50
largest college newspapers. There
will also be a separate country-
music campaign.

Paul Burgess, senior VP of sales

and marketing at TVT, is monitoring
the UMG initiative to see how the
pricing changes will affect his label’s
record sales.

He notes that TVT titles match
UMG’s prices when TVT partakes in
pricing-and-positioning programs.
“We are paying for the retail pro-
grams, and they are getting them for
free,” Burgess says. “My titles will be
competitively priced while I have pro-
grams, and then when [ am off, [ am
$4 higher.”

That concern has prompted him to
address the situation with some
accounts.

Forget about the price, says Craig
Balsam, co-owner of Razor & Tie.
“The most interesting thing is
whether the Universal plan is going
to make inroads on the way music
is marketed.”

But, Balsam says, UMG’s Jump-
Start begs the question: Is it the
beginning of the end for coopera-
tive funding?

Also, he asks, will the industry at
large start doing a lot more advertis-
ing to drive sales? If other labels fol-
low, will the consumer be over-
whelmed by all the choices?

It is also possible that UMG’s in-
creased advertising might not moti-
vate the customer, Balsam says.

But that concern flies in the face of
the widely held belief among label
executives that more consumer
advertising will benefit the industry
by driving customers into stores.

Currently, labels spend about 3%
of revenue on consumer advertising,
executives say. “With a developing
artist that has some radio airplay,
labels tend to spend dollar-for-dollar
on media and cooperative advertis-
ing,” one label exec says. “But when
it comes to a bigger artist, the spend-
ing is more like 50 cents on media
and $1 on cooperative.”

TV campaigns can range in cost
from $5,000 to $500,000. The labels
also rely heavily on direct-response
(DR) TV ad campaigns using 800
numbers. The largest of these cam-
paigns can easily top $1 million.

But with the emergence of MTV2
and Fuse, it's possible to advertise
inexpensively, says Elsa Gary, presi-
dent of the Gary Group, a Santa Mon-
ica, Calif.-based advertising agency.
“Both are bought national, and they
are very affordable.”

TV, INTERNET ADS RISE
TV advertising by labels is defi-
nitely on the upswing, while other
media play less of a role, marketing
executives say.

UMC Prices

Continued from page 43

Universal now has a huge advantage,
Baker says. But if the other record com-
panies have product they are selling for
close to $10 Canadian ($7.63), it is going
in the front racks too, he adds.

KEEPING TABS
UMC’s competitors are monitoring
the new policy, under which front-line
product is selling at $12.98 Canadian

($9.90) and $14.98 Canadian ($11.43).

“Other companies just want to get
past this quarter while trying to stay
competitive,” says Bruce MacKenzie,
senior buyer at Pindoff Record Sales,
which operates the 92-store Music
World chain nationally.

With the reduced pricing structure,
UMC has eliminated all cooperative
advertising funds and all discounts. It
is now focusing on direct-to-con-
sumer advertising.

“If they are going to take the
majority of [former] co-op funds and
go to television, we will all benefit,”

Baker says.

The A&B Sound chain, which has
22 stores in Western Canada, immedi-
ately complied with the new UMC pric-
ing. The audio and hardware chain—
known for its aggressive front-line
pricing—also moved to treat product
by other suppliers similarly.

“We dropped prices on everybody,”
VP of purchasing Lane Orr says. “We
took an internal price decrease, and we
also implemented Universal’s price
decrease. We dropped catalog [prices]
by between 10% and 15%, depending
on the vendor.”

That, however, is hard to confirm.
Nielsen-Monitor Plus breaks out
music-industry advertising data by
media for its clients but does not make
this information public.

According to the company, the
music industry spent $541.3 million
on consumer advertising in 2002,
down from $721.4 million in 2001.
Those figures include TV, print and
radio advertising.

But the data—like the January-July
numbers cited earlier—may overstate
ad spending because it is tabulated
using rate cards, while the majority
of the music industry’s TV advertis-
ing is DR, which is often discounted
to 20%-50% of normal rates.

It is difficult to make year-over-year
comparisons because overall rates
have been increasing. At the same
time, less expensive DR advertising is
on the upswing.

“Direct response is always impor-
tant in considering your media mix,
because that’s where you get your
bang for the bucks,” says Balsam,
whose Razor & Tie label is a leader
among TV music marketers.

“Also, it allows labels to really tar-
get a demo and get impressions in a
cost-effective way. [And] it drives
sales, which brings in revenue to fund
the advertising.”

But as more labels turn to DR com-
mercials, it becomes difficult to clear
the desired airtimes for each ad.

In general, as a DR advertiser, the
buyer only gets a 30%-50% clearance
rate, according to Kevin Gore, execu-
tive VP of sales and marketing at
Warner Strategic Marketing.

As a result, if a commercial must

run during a certain period because
of a time-sensitive situation like a
release date or a concert appearance,
a more effective but more expensive
regular commercial time-buy should
be considered, Gary says.

Also, if labels want to tag retailers
in TV commercials, they must buy at
the regular rates.

TV marketing is not the only form
of advertising on the upswing with
labels. Also gaining favor is the Inter-
net, J's Corson says, noting, “That
often is the cheapest and most effi-
cient for one-to-one marketing.”

In addition to all the guerrilla mar-
keting, whereby cyber street teams
pose as unaffiliated fans and tout their
favorite bands on popular Web sites,
labels have been increasing “spends
on targeted Internet advertising,”
Wind-up’s Hazan says.

But they are avoiding the tradition-
al Internet advertising like banners and
going more for click-throughs and
key-word searches—"anything that
draws eyeballs to your product,” Razor
& Tie’s Balsam says.

While peer-to-peer marketing is
on the upswing and represents the
biggest opportunity for labels, it is
still probably the most under-fund-
ed marketing tool, Tsunami’s Kirk-
land says.

Meanwhile, print media and radio ad
spending appears to be on the decline.

Whether a record is from an estab-
lished or a developing artist, the
media vehicles don’t necessarily
change—just how they are used. In
fact, Corson says, “You are not going
to buy your way into breaking a
developing artist.”

NOVEMBER

Nov. 5, Country Music Assn. Awards, Grand
Ole Opry House, Nashville. 615-244-2840.

Nov. 5, Fourth Annual MAP Awards, pre-
sented by the Musicians’ Assistance Program
(MAP), Beverly Hills Hotel, Los Angeles. 323-
965-1990.

Nov. 5-8, Third Annual Impact! Marketing
Retreat, presented by Vanguarde Media, Royal
Palm Crowne Plaza, Miami. 646-654-4217.

Nov. 6, Ninth Annual Christian Country
Music Assn. Awards, Ryman Auditorium,
Nashville. 615-742-9210.

Nov. 6, 2003 Chicago Heroes Awards,
presented by the Chicago chapter of NARAS,
the Art Institute of Chicago Ballroom. 312-
786-1121.

Nov. 9-11, 15th Annual Entertainment Mar-
keting Conference, Hilton Universal City, Los
Angeles. 212-941-0099.

Nov. 13, Surviving in Today’s Music Indus-
try: An Industry Panel, presented by MusiCares
and held at the offices of the New York chapter
of NARAS. 212-245-7840.

Nov. 16, American Music Awards, Shrine
Auditorium, Los Angeles. 323-931-8200.

Nov. 19-20, Second Annual Hollywood
Reporter/Billboard Film & TV Music Confer-
ence, Renaissance Hollywood Hotel, Los Ange-
les. 646-654-4660.

DECEMBER
Dec. 1, Music Has Power Awards, benefiting
the Institute for Music and Neurologic Func-

CALENDAR

tion, Lincoln Center, New York. 718-519-4168.
Dec. 10, Billboard Music Awards, MGM
Grand Hotel, Las Vegas. 646-654-4600.
Dec. 11, 2003 New York Heroes Awards,
presented by the New York chapter of NARAS,
Roosevelt Hotel. 212-245-5440.

JANUARY

Jan. 8-11, International CES Convention,
presented by the Consumer Electronics Assn.
(CEA), Las Vegas Convention Center. 866-
233-7968.

Jan. 15-18, 103rd Annual NAMM Winter
Trade Show, Anaheim Convention Center, Ana-
heim, Calif. 323-965-1990.

Jan. 25-29, MIDEM 2004, Palais Des Festi-
vals, Cannes, France. 33-014-190-4954.

Submit items for Events Calendar to Margo
Whitmire at muwhitmire®@ billboard.com.

FOR THE RECORD

In the article “Mellencamp
Decries War” (Billboard, Nov.
1), when John Mellencamp’s
publicist, Bob Merlis, referred to
a political posting on Mellen-
camp’s Web site, his quote
should have read, “He did this
to catalyze discussion.”
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Locals Immune |
To Image Issue

Between Congress and the con-
sumer press, radio’s public image
has taken quite a beating in the past
few years. Nevertheless, when Bll-
board Nashville hureau chief Phyllis
Stark spoke with broadcasters, many
said that the hostility of some law-

makers, journal-
ists and artist
Tuned|In:
]
adio

groups toward
By Marc Schiffman

radio hasn’t
mschiffman@billboard.com

Keymarket Communications VP
of programming Frank Bell says,
“For radio to turn around the
public’s perception, it must return
to its roots and somehow re-
emphasize its two most unique
selling propositions.”

trickled down to
the station level.

In fact, many
believe that when
you take away
the political and
interest-group
voices, mass
radio consumers
are happy with
their local radio stations.

“I certainly don’t meet with local
clients or listeners that say, ‘Wow,
what’s wrong with radio these
days?’ ” says Wes McShay, opera-
tions manager of Clear Channel/
Huntsville, Ala.

If radio does have image prob-
lems, then WIVK Knoxville, Tenn.,
operations manager/PD Mike Ham-
mond says they must be in certain
markets and not nationwide: “In my
market, radio is seen
as a great community
partner.” He adds that
it is embraced by lis-
teners and advertisers.

Most programmers
say they are able to
rise above the nega-
tive chatter.

McShay says that
the national debate in
the press and Con-
gress “has had little, if
anything, to do with
how I do my job on
the local level.”

But broadcasters agree with the
group heads who recently
addressed this issue at the National
Assn. of Broadcasters show in
Philadelphia. They claim radio’s
critics are overlooking many of the
positives of the industry.

WUBE Cincinnati PD Tim Clos-
son specifically cites radio’s “ahility
to be local, its entertainment value,
portability and its dedication to
charitable promotions.”

Hammond points out that in
times of crisis, “radio still does what
it is intended to do: respond in |an]
emergency to get the word out.”

Ed Salamon, executive director of
Country Radio Broadcasters, says,
“Perhaps because most of the good
things that radio does are done
locally, these are seldom recognized
by the national media.”

He identifies those as localism
and portability. Stations need to
maintain their strong community
ties and reinforce that the listener
can take those community ties
with them “pretty much anywhere
in its coverage area with very little
cost or effort.”

XM AT A MIL: The last in-depth look
at satellite radio in these pages (Bill-
board, June 7) had analysts saying
that critical mass for
public acceptance of
the technology would
happen when sub-
scriptions to XM and
Sirius total a million.
XM alone met the mil-
lion mark just weeks
shy of its Nov. 12 two-
year anniversary.

For a sense of con-
text, Greystone Com-
munications and Yan-
kee Group note that it
took 12 years for satel-
lite TV to reach that milestone.

BELL: ‘RADIO MUST RETURN
TO ITS ROQTS’

HIGHER RESPONSE: Arbitron reports
progress on improving response
rates for its Portable People Meter.

The radio ratings firm has been
working with Billboard sister com-
pany Nielsen Media Research on
PPM testing in Philadelphia.

The current research has identi-
fied two new sampling and recruit-
ment techniques where response
rates increased significantly over
prior techniques.

Next up is further tests to ensure
turnover rates that maintain sample
quality while holding costs at an
acceptable level.

Unlike the current diary method of
surveying listeners, the PPM is a
small, pager-sized device that meas-
ures the listening of the user as it is
carried around.

NOVEMBERS D
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KETTH URBAN, WHO WOULDN'T WANNA BE ME
SHERYL CROW, THE FIRST CUT IS THE DEEPEST
REBA MCENTIRE, 'Vl GONNA TAKE THAT MOUNTAIN £+ |
MARTINA MCBRIDE. THIS ONE'S FOR THE GIRLS
TOBY KEITH, | LOVE THIS BAR
RASCAL FLATTS, | MELT
JUNE CARTER CASH, KEEP ON THE SUNNY SIDE
NICKEL CREEK, SMOOTHIE SONG
PAT GREEN, WAVE ON WAVE
GARY ALLAN, TOUGH LITTLE BOYS
DIERKS BENTLEY, WHAT WAS [ THINKIN'
BILLY CURRINGTON, WALK A LITTLE STRAIGHTER
© ROBIN ELLA & THE CC STRING BAND, MAN OVER §i%
ALAN JACKSON & JIMMY BUFFETT (7S ive 0 CLOCK SOMEWHERE 8
WILLIE NELSON & NORAH JONES, WURLITZER PRIZE (LIVE) &
CHRIS CAGLE, CHICKS 0IG IT
TRACE ADKINS, HOT MAMA
TIM MCGRAW, REAL GOOO MAN
MONTGOMERY GENTRY, HELL YEAH
MARTY STUART/MERLE HAGGARD, FARMER § BLUES
PATTY LOVELESS, LOVIN' ALL NIGHT
SHANIA TWAIN, FOREVER AND FOR ALWAYS
RICK TREVING, (N MY OREAMS
SARA EVANS, PERFECT
RECKLESS KELLY, NOBODY'S GIRL
TERRI CLARK, | WANNA DO T ALL
BUDDY JEWELL HELP POUR OUT THE RAIN (LACEY'S SONG}
BROOKS & DUNN, RED DIRTRDAD
“TRAVIS TRITT, LONESOME, ON'RY AN MEAN
JDE NICHOLS, BROKENHEARTSVILLE
| BRAD PAISLEY, CELEBRITY
£ |LONESTAR, WALKING IN MEMPHIS
BRIAN MCCOMAS, YOU'RE IN MY HEAD
TOBY KEITH, BEER FGR MY HORSES
JOSH TURNER, LONG BLACK TRAIN
o JIMMY WAYNE. [ LOVE YOU THIS MUCH
1 KIDROCK, PICTURE
KENNY CHESNEY. NO SHOES, NO SHIRT, NO PROBLEMS
SHANIA TWAIN, Up|
SHANIA TWAIN, THANK YOU BABY!

NEW ONS

SHERYL CROW, THE FIRST CUT IS THE DEEPES
SHANIA TWAIN, THANK YOU BABY!
SHANIA TWAIN, WHEN YOU KISS ME

G-UNIT, STUNT 101

DUTKAST, HEY YA

PINK. TROUBLE

HILARY DUFF, SO YESTERDAY

- 1 BEYDNCE, BABY BOY

YOUNGBLO0DZ, DAMN

" LINKIN PARK, NUMB

LUDACRIS, STAND UP

= THE WHITE STRIPES, THE KARDEST BUTTON TO BUTTON
JOHN MAYER, BIGGER THAN MY BOOY
PO.D., WILL YOU

FEFE DDBSDN, TAKE ME AWAY

BRITNEY SPEARS, ME AGAINST THE MUSIC

| HOWIE DAY, PERFECT TIME OF DAY
OUTKAST, THE WAY YOU MOVE

ELEPHANT MAN, PON DE RIVER

. PUDDLE OF MUDD, AWAY FROM ME

BAD BOY'S DA’ BAND, BAD BOY THIS, BAD BOY THAT
:L" MICHELLE BRANCH, BREATHE

ASHANTI, RAIN ON ME

TRAPT, HEADSTRONG

THURSDAY. SIGNALS OVER THE AIR
FOUNTAINS OF WAYNE, STACY'S MOM

OBIE TRICE, GOT SOME TEETH

MAROONS, HARDER T0 BREATHE
DASHBOARD CONFESSIONAL, HANOS DOWN
| MURPHY LEE, WAT OA HOOK GON BE

* LUDACRIS, STAND UP
MONICA, KNOCK KNOCK
DUTKAST, THE WAY YDU MOVE
CHINGY FEAT. LUDACRIS, HOLIOAE IN
G-UNIT, STUNT 101
NICK CANNDN, GIGOLO
BEYDNCE, BABY B0Y
BOW WOW, MY BABY
MARQUES HOUSTON, CLUBBIN
ASHANTI, RAIN ON ME
| PITCH BLACK, IT'S ALL REAL
% JA RULE. CLAP BACK
R. KELLY, STEP (N THE NAME OF LOVE
ELEPHANT MAN, PON OE RIVER
JAGGED EDGE, WALKED OUTTA HEAVEN
"] YOUNGBLOODZ DAMN
| AVANT, AEAD YOUR MIND
% LILJON & THE EAST SIDE BOYZ GET Low
MURPHY LEE, WAT DA HOOK GON BE
L OUTKAST, HEY YA
- BAD BOY'S DA" BAND, BAD BOY THIS, BAD BOY THAT
NEULY. . 0IDDY & MURPHY LEE, SHAKE YA TAILFEATHER
I JOE. MORE & MORE
YOUNG GUNZ, CAN'T STOP, WON'T STOP
PHARRELL FEAT. JAY-Z , FRONTIN
BIG TYMERS, THIS IS HOW WE DO
RAH DIGGA, PARTY & .
P0100Y,EKNY KRAVITZ PHARRELL WILLLAMS & LOON. S+ b 10U SO0l
R.KELLY. THOIA THOING
| YING YANG TWINS. NAGGIN
JAHEIM, BACK TIGHT
LOON, DOWN FOR ME
BLAQUE, I'M 600D
§ MYA, FALLEN
SEAN PAUL I'M STILL IN LOVE WITH YOU
OBIE TRICE, GOT SOME TEETH
§ RHIAN BENSON, SAY HOW [ FEEL
3 CNN FEAT. WAYNE WONDE, ANYTHING GOES
JOE BUDDEN FEAT. BUST, FIRE (YES, YES Y ALL)
SHEEK LOUCH FEAT. JAD, MIGHTY 0-BLOCK (2 GUNS UP|

NEW ONS

JA RULE. CLAP BACK
BLAQUE. I'M G000
MYA, FALLEN

- R

CHINGY, HOUDAE IN

SIMPLE PLAN, PERFECT

3 DOORS DOWN. HERE WITHOUT YOU

R. KELLY, STEP IN THE NAME OF LOVE
BUBBA SPARXXX. DELIVERANCE

P.DIDDY, LENNY KRAVITZ PHARRELL WILLIAMS & LOGNL SHIvY ME YOUR SOUL
| NICKELBACK. SOMEDAY

A.EL, THE LEAVING SONG PT.II

CHRISTINA AGUILERA, THE VOICE WITHIN
Tl 48

2 JUSTIN TIMBERLAKE, I'M LOVIN IT

MYA, FALLEN

. NEW ONS

ARITNEY SPEARS, ME AGAINST THE MUSIC
PUDDLE OF MUDD, AWAY FROM ME

.2

3

| 4

$

?

B

B8 REM.BAD DAY
2: 5 MATCHBOX TWENTY, BRIGHT LIGHTS
(L3 DUTKAST, HEY YA
(Kl JASDN MRAZ, YOU ANO ( BOTH
L8 SCHODL OF ROCK. SCHOOL OF ROCK
50 NICKELBACK, SUMEDAY
&R DIDO, WHITE FLAG
") BARENAKED LADIES, ANOTHER POSTCARD (CHIMPS)
13 SEAL WAITING FOR YOU
|5 DAVE MATTHEWS, GRAVE DIGGER
¥o3 STING, SEND YOUR LOVE

n

P25 SANTANA. WHY OONTYOU& |

S50 JEWEL STAND

P78 DAMIEN RICE. VOLCANO

71 LIZ PHAIR. WHY CAN'T |
& .1 ROBERT RANDOLPH, | NEED MORE LOVE
7] MANDY MOORE, HAVE A LITTLE FAITH IN ME
STACIE ORRICD. (THERE'S GOTTA BE) MORE TO LIFE (2l NELLY,P. DIDOY & MURPHY LEE, SHAKE YA TAILFEATHER
¥ MYA. MY LOVE IS LIKE. WO
k8 FUEL. FALLS ON ME

n

8 JASON MRAZ, THE REMEDY {| WON'T WORRY)
%% BLACK EYED PEAS, WHERE IS THE LOVE

<1 NO DOUBT. HEY BABY

"1 GAVIN DEGRAW, FOLLOW THROUGH
3 BRITNEY SPEARS, ME AGAINST THE MUSIC
'8 LIFEHOUSE. HANGING BY AMOMENT

£ TRAIN, DROPS OF JUPITER

£ I PINK.DON'T LET ME GET ME

£1 2. BEAUTIFUL DAY

' FOUNTAINS OF WAYNE, STACY S MOM

BEYONCE, BABY BOY

MAROON 5, HARDER T0 BREATHE

3 DOORS DOWN. HERE WITHOUT YOU

JOHN MAYER. BIGGER THAN MY BODY
PINK._TROUBLE

SARAH MCLACHLAN, FALLEN

SHERYL CROW, THE FIRST CUT IS THE DEEPEST
DARKNESS, ( BELIEVE (N A THING CALLED LOVE

HOWIE QAY, PERFECT TIME OF DAY

EVANESCENCE, BRING ME T0 LIFE

NEW ONS

SARAH MCLACHLAN, FALLEN

JASON MRAZ, Y0U AND [ BOTH
BARENAKED LADIES, ANOTHER POSTCARD

2

1515 Broadway, New York, NY 10036
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CANADA

299 Queen St West, Toronto, Ontario M5V2ZS

BEYONCE, BABY BOY
HOWIE DAY, PERFECT TIME OF DAY
LINKIN PARK, NUMB
QUTKAST, THE WAY YOU MOVE
LUDACRIS, STANO UP
CHINGY FEAT. LUDACRIS, HOLIDAE IN
WHITE STRIPES, T}E HARDEST BUTTON T0 BUTTON
JET, ARE YOU GOING TO BE MY GIRL
FEFE DOBSON, TAKE ME AWAY
. JOHN MAYER, BIGGER THAN MY BODY
§ ELEPHANT MAN, PDN DE RIVER
LIL JON & THE EAST SI, GET LOW
PETE YORN, CRYSTAL VILLAGE
COLDPLAY, MOSES
% SEAN PAUL i'M STILL IN LOVE WITH YOU
[l DISTILLERS, ORAIN THE BLOOD
YOUNG GUNZ, CAN T STOP WON'T STOP
YOUNGBLOODZ, DAMN
| PUDDLE OF MUDD, AWAY FROM ME
SWITCHFOOT, MEANT TO LIVE
8 R.KELLY, STEP IN THE NAME OF LOVE
| PO.D.WILLYOU
| NICKELBACK, SOMEDAY
G-UNIT, STUNT 101
DARKNESS, | BELIEVE IN A THING CALLED LOVE
| FOUNTAINS OF WAYNE, STACY S MOM
| STAIND, SO FAR AWAY
THE STROKES, 1251
YING YANG TWINS, NAGGIN
MURPHY LEE, WAT DA HOOK GON BE

THREE DAYS GRACE, {1 HATE) EVERYTHING ABOUT YOU
EVANESCENCE. GOING UNDER

© DASHBOARD CONFESSIONA, HANOS DOWN
LINKIN PARK, FAINT
SWITCHFOOT, MEANT T0 LIVE
STAIND, S0 FAR AWAY
NICKELBACK, SOMEDAY
WHITE STRIPES, THE HARDEST BUTTON TO BUTTON
A PERFECT CIRCLE, WEAK AND POWERLESS
BRAND NEW, THE OUIET THINGS THAT NO ONE £VER KNOWS [ETE
THE STROKES, 1251
AUDIOSLAVE. SHOW ME HOW TO LIVE
THURSDAY, SIGNALS OVER THE AIR
3 DOORS DOWN, HERE WITHOUT YOU
= RANCID, FALL BACK DOWN
FUEL FALLS ON ME
't SOMETHING CORPORATE, SPACE

. JANE'S ADDICTION, TRUE NATURE
FOUNTAINS OF WAYNE, STACY'S MOM
ALL-AMERICAN REJECTS , TIME STANDS STILL
SMILE EMPTY SOUL, BOTTOM OF A BOTTLE
JET, ARE YOU GOING T0 BE MY GIRL
GODSMACK, SERENITY
ATARIS, THE BOYS OF SUMMER
YELLOWCARD, WAY AWAY
LIMP BIZKIT, BEHINO BLUE EYES
CHEVELLE, SENO THE PAIN BELOW
SIMPLE PLAN, ADDICTED
SIMPLE PLAN, PERFECT
311, EHEATURES (FOR A WHILE)

| MARTINA MCBRIDE, THiS ONE S FOR THE GIRLS
GARY ALLAN, TOUGH LITTLE BOYS
MONTGOMERY GENTRY, HELL YEAH
PAT GREEN, WAVE ON WAVE
BILLY CURRINGTON, WALK A LITTLE STRAIGHTER
TOBY KE{TH, | LOVE THIS BAR
KEITH URBAN, WHO WOULON T WANNA BE ME
TIM MCGRAW, REAL GDOD MAN
REBA MCENTIRE, ( M GONNA TAKE THAT MOUNTAIN
BLUE COUNTY, GOOD LITTLE GIRLS
SHANIA TWAIN, FOREVER AND FOR ALWAYS
JIMMY WAYNE, : LOVE YDU THIS MUCH
SARA EVANS, PERFECT
SCOTTY EMERICK. | CAN'T TAKE YOU ANYWHERE
CHRIS CAGLE. CHICKS 016 1T
BRIAN MCCOMAS, YOU RE IN MY HEAD
BUDDY JEWELL, SWEET SOUTHERN COMFDRT
. SHERRIE AUSTIN, STREETS OF HEAVEN
2 JOSH TURNER. LONG BLACK TRAIN
2 CROSS CANADIAN RAGWEE, CONSTANTLY
ALAN JACKSON & JIMMY BUFFETT, IT § Five 0 CLOCK SOMEWHERE
3 MARTY STUART/MERLE HAGGARD, FARMER'S BLUES
MARK WILLS, N0 THE CROWD GOES WILD
PATTY LOVELESS, LOVIN' ALL NIGHT
1§ DIERKS BENTLEY, WHAT WAS | THINKIN
BILLY DEAN, I'M IN LOVE WITH YOU
RODNEY ATKINS, HONESTY
CRAIG MORGAN, EVERY FRIDAY AFTERNOON
- & BILLY RAY CYRUS, BACK TO MEMPHIS
£ RICK TREVINO. IN MY DREAMS

NEW ONS
BLUE COUNTY, GOOD LITTLE GIALS
BRIAN MCCOMAS, YOU'RE IN MY HEAD
BUDDY JEWELL, SWEET SOUTHERN COMFORT
TRACE ADKINS, HOT MAMA

% BE GOOD TANYAS, THE LITTLEST BIROS
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THE STROKES, 12:51

UMP BIZKIT, BEHIND BLUE EYES
“'ASON MRAZ, YOU AND | BOTH
LONGWAVE, TIDAL WAVE

DREDG, OF THE ROOM

CHRISTINA AGUILERA, THE VOICE WITHIN
MYA FALLEN

COLDPLAY, MOSES
PUDDLE OF MUDD, AWAY FROM ME
"/ THE DARKNESS, | BELIEVE N A THING CALLED LOVE

{| MAROONS, HARDER TO BREATHE

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
'FOR THE WEEK ENDING NOVEMBER 8, 2003
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*GOOD CHARLOTTE. GIRLS & BOYS

-OBIE TRICE, GOT SOME TEETH
FATARIS, THE BOYS OF SUMMER
_MUDMEN, ANIMAL

-HILARY DUFF, SO YESTERDAY

.BRITNEY SPEARS, ME AGAINST THE MUSIC

. SAM ROBERTS, HARD HDAD

—
BLACK EYED PEAS, SHUTUP

'WHITE STRIPES, THE HARDEST BUTTON TO BUTTON
PINK, TROUBLE

BILLY TALENT, TRY HONESTY

NICKELBACK, SOMEDAY

FEFE DOBSON, BYE BYE BOYFRIEND

FINGER ELEVEN, ONE THING

BRITNEY SPEARS, ME AGAINST THE MUSIC
BEYONCE. BABY BOY

THREE DAYS GRACE, JUST LIKE YOU

CHINGY, HOLIDAE IN

SIMPLE PLAN, PERFECT

BRITNEY SPEARS. I'M A SLAVE4U
ALEXISONFIRE, COUNTERPARTS AND NUMBER THEM

LINKIN PARK, NUME

THE STROKES, 1251

EVANESCENCE. GOING UNDER

SAM ROBERTS, HARD ROAD

BRITNEY SPEARS, BABY ONE MORE TIME
SWOLLEN MEMBERS, WATCH THIS

3 DOORS DOWN, HERE WITHOUT YOU
BUSTA RHYMES, LIGHT YOUR ASS ON FIRE

LUDACRIS, STAND UP

P.0.D.. WILLYOU
QUTKAST, HEY YA

NEW ONS

THREE DAYS GRACE, JUST LIKEYOU
CHINGY, HOLIDAE IN
THE STROKES, 1251

SARAH MCLACHLAN, FALLEN

- Musk
V"*‘\rﬁ VidEo

§ hours weekly
223-225 Washington St Newark, NJ 07102

—
THE MARS VOLTA, {NERTIATIC
THE STROKES, 12:51
STELLASTARR, (N THE WALLS
STONE TEMPLE PILOTS, SEX TYPE THING

DAVE GAHAN, BOTTLE LIVING

THE ROLLING STONES, SYMPATHY FOR THE DEVIL
ZEBRAHEAD, INTO YOU

SAVES THE DAY, ANYWHERE WiTH YOU

THE SHINS, S0 SAYS |

ALIEN ANT FARM GLOW

| LINKIN PARK, N

| THE POSTAL SEHVICE THE DISTRICT SLEEPS TONIGHT
SEETHER, GASOLINE

THE BLACK KEYS, SET YOU FREE

HOT HOT HEAT, TALK TO ME., DANCE WITH ME
JOE STRUMMER & THE MESCALEROS, COMA GIRL
MOTION CITY SOUNDTRACK, THE FUTURE FREAKS ME OUT
LIMBECK, JULIA

SNAPCASE, A SYNTHES!S OF CLASSIC FORMS
FREYA, AS THE LAST LIGHT DRAINS {VALKYRIE}

0100, WHITE FLAG
BLACK EYED PEAS, WHERE IS THE LOVE?
THE WHITE STRIPES, THE HARDEST BUTTON T0 BUTTON
BRITNEY SPEARS. ME AGAINST THE MUSIC
50 CENT, PIMP.
CHRISTINA AGUILERA, CAN'T HOLO US 00WN
8LU CANTRELL BREATHE
SUGABABES, HOLE IN THE HEAQ
BEYONCE, BABY BOY
| THE DARKNESS, | BELIEVE IN A THING CALLED LOVE
JUSTIN TIMBERLAKE, SENORITA
KYLIE MINOGUE, SLOW
THE RASMUS, IN THE SHADDWS
THE WHITE STRIPES, | JUST DON'T KNOW WHAT
T0 DO WITH MYSELF
LUMIDEE. NEVER LEAVE YOU - UH OOH, UH GOOH!
FENOMEN, NO NIE TAK
ROBBIE WILLIAMS, SEXEO UP
THE STROKES, 1251
PINK, TROUBLE
QUTKAST, HEY YAl

GLORIA ESTEFAN, HOY
CHAYANNE, UN SIGLO SINT!
THALIA, | WANT YOU
JUANES, FOTOGRAFIA
ALEXANDRE PIRES, QUITEMONOS LA ROPA
RICKY MARTIN, JALEO
DAVID BISBAL, QUIERD PEROERME EN TU CUERPO
LA OREJA DE VAN GOGH, PUEDES CONTAR CONMIGD
NATALIA LAFOURCAOE, EN EL 2000
. JUANES, LA PAGA
JORGE CORREA "TERESO", CARMELINA
| /ANDRES CEPEDA, CANCION ROTA
! OBIE BERMUDEZ, ANTES
“LA DREJA DE VAN GDGH. ROSAS
CABAS, LA CADERDNA
EROS RAMAZZOTT!, EMOCION PARA SIEMPRE

RICARDO ARJONA, MINUTOS
"\ ANDRES CEPEDA, MIENTRAS MAS PASABA EL TIEMPU
RICKY MARTIN, TAL VEZ
SORAYA. SOLO PORTI
INSPECTOR. AMARGD ADIOS

. LYNYRD SKYNYRD, AEO WHITE ANO BLUE
* ' SCOTTY EMERICK. | CAN'T TAKE YOU ANYWHERE

* CELEBRITY, DISCONNECT

THE NETWORK, JOE ROBOT
DANNII MINOGUE, PUT THE NEEOLE ON 1T
THE ROLLING STONES, SYMPATHY FOR THE DEVIL

THE SHINS, 50 SAYS |

ELECTROCUTE, KLEINER DICKER JUNGLE
MYA, FALLEN

THE CASH BROTHERS, SHAROW OF DOUBT
SUPAGRQUP, WHAT'S YOUR PROBLEM
TRACE ADKINS, HOT MAMA

ANDREW W.K, NEVER LET 00WN
LIMBECK, JULIA

JACKI-0, NOOKIE [REAL GOOO}

BUSTA RHYMES, LIGHT YOUR A" ON FIRE
NODDESHA, GET IT WHILE (T'S HOT
DEPECHE MDDE. STRANGELOVE

NINA SIMONE. SINNERMAN

ED
THE RAVEONETTES, THAT GREAT LOVE SOUND
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European
Market

Continued from page 1

multilingual, multicultural and
multi-regulatory issues. Moreover, it
will face intense competition from
already established music e-tailers
and other U.S. rivals.

“There’s a big race for Europe. In
the first half of next year, we can expect
four to five of the big U.S. names in
Europe,” says John Rose, London-
based EMI Group’s executive VP.

LAUNCH DATE

Industry sources say that Apple had
originally hoped to launch iTunes in
Europe by the end of this year, but
plans were delayed.

Speaking at the Apple Expo trade
fair Sept. 16 in Paris, Apple founder
and CEO Steve Jobs revealed that the
company was actually targeting a
European launch in 2004,

“That was the first time it was pub-
licly announced that we hope to bring
it into Europe at some time next year.
And that’s the official information,”
says Alan Hely, Apple Europe’s U.K.-
based spokesman.

Hely adds that he cannot provide
more details because of the legal dis-
pute between Apple Computer and
Apple Corps, the Beatles’ record label.
The two are at odds regarding the use

of the Apple brand name.

According to sources, Apple’s plans
were delayed when it realized the com-
plexity of the market.

Once iTunes or any other U.S.-orig-
inated digital-music service hits
Europe, it will face stiff homegrown
competition.

There are already such entrenched
players as Microsoft portal msn.co.uk,
hmv.co.uk and France’s FNAC. MTV
Networks Europe and Italian Internet
service provider Tiscali also operate
pan-European services.

Additionally, such U.S. digital music
stores as RealNetworks” Rhapsody and
Roxio's new commercial version of
Napster plan to enter Europe next
year. Sources predict that pioneering
online bookseller amazon.com will
also join the fray.

One of the main European players
is U.K.-based On Digital Distribution
(OD2), the company co-founded by
rock artist Peter Gabriel, which has
so far cornered Europe’s digital-
music sector.

It has done so by joining forces with
Microsoft, Apple’s rival in the home-
computer market.

0D2 co-founder and CEO Charles
Grimsdale welcomes the competition.
“I feel positive about Apple’s plans; the
market needs competition, because it
helps inform consumers that there are
legal alternatives,” he says.

MAIJOR EFFORT
0D2’s experience in Europe could
be inspirational for Apple and it
exemplifies the difficulties in setting

up shop in the region.

For the past two years, OD2 has
acquired the necessary rights and pro-
vided the back-room and hosting serv-
ices to retailer clients like hmv.co.uk,
msn.co.uk and Tiscali.

In all, OD2 has about 20 such clients
in 10 European countries and uses
Windows Media technology as its dis-
tribution platform, Grimsdale says.

It offers more than 220,000 digitized
tracks from all five majors and various
indie labels, compared with Apple’s
400,000 in the U.S. It has the license
for another 500,000 titles, but they
need to be converted into digital files.

Initially, OD2 affiliates sold tracks
through monthly subscriptions; it has
since shifted to Apple’s strategy and
obtained rights from its clients to sell
individual downloads 2 la carte as well.

“Up to 30% of the [OD2] affiliates
have added the a la carte offering, and
we've seen a 900% increase in revenue
for those stores,” Grimsdale says.

He acknowledges that it has been a
major effort going from country to
country to win recording rights.

“Unquestionably, three years ago,
labels were not prepared to grant the
type of licenses that would allow
anyone to burn CD copies of their
tracks or download to portable play-
ers,” he says.

Indeed, European music online
operators say negotiating with rights
owners and the various royalty col-
lecting societies in every one of the
European Union’s 15 states is some-
thing akin to negotiating a minefield.

Despite efforts to streamline how

songs are licensed for downloads and
other digital uses, no one has been able
to create a one-stop-shop solution.

Some tracks are available for inter-
national distribution, while some local
repertoire can’t be sold outside of indi-
vidual countries.

Artists can also create complex
hurdles for Apple.

In Europe, an artist can be signed
with an independent label in one
market but with a major label for the
rest of the region. Or an act can be
signed to various labels in different
countries that each own specific geo-
graphic rights.

“You can’t go to a single place to get
all the rights. To be able to deal with
them requires physical traveling, a cer-
tain amount of negotiations expertise,
and you need to be able to speak the
native languages,” says Mark Mulligan,
senior analyst at Internet research firm
Jupiter Research.

ONE-STOP SHOP

The members of the European Dig-
ital Media Assn. (EDiMA), which rep-
resents the digital-music service
providers, is highly critical of rights
owners and their organizations for fail-
ing to establish a one-stop shop for
licensing arrangements.

Even if the labels grant licenses for
pan-European rights, a digital-music
service operator needs to approach
each of the collecting societies, says
Brussels-based Marco Rupp, a director
at EDiMA.

“It is still not possible to go to just
the collecting society for [publishers

and composers’ rights], so you need to
talk to all the publishers,” Rupp notes.

Sarah Faulder, CEO of the UK.’s
Music Publishers Assn., and Jenny
Vacher-Devernais, the Paris-based
CEO of ICMP, the umbrella body for
the world’s music publishers, count-
er that publishers have been among
the first to harmonize their licens-
ing agreements.

“Publishers have every incentive to
make this happen, but not in a way
that cuts out compensation for the
creators while benefiting the person
getting income from the technology
component,” argues ICMP chairman
Ralph Peer, who is also CEO of U.S.-
based PeerMusic.

The MCPS-PRS Alliance, the U.K.’s
joint performing and mechanical
rights society, comes closest to pro-
viding a one-stop licensing shop.

With reciprocal agreements for per-
forming rights in 74 countries and for
mechanical rights in 37 countries, the
alliance was able to set up a dual
license in October 2002.

As long as the main business is
based in the U.K., a digital music
company, through a dual license,
can offer unlimited downloads, Web-
casts or streamed music from a wide
range of international and local
repertoire worldwide.

“Ultimately, there is the need to
create one-stop shops for licensing in
a genuine EU internal [single] mar-
ket and to have the possibility to pro-
cure a single pan-European license
for the music repertoire of the col-
lecting societies,” Rupp says.

Digital
Tracks

Continued from page 1

That's slightly more than a 5 to 1 ratio.
Sean Ryan, VP of music services at
RealNetworks, says that the rise of dig-
ital track sales carries a “symbolic sig-
nificance,” illustrating the music indus-
try’s shift to online delivery options.

He also says it indicates a real op-
portunity for the music business:
“Selling individual songs as an offline
strategy wasn't working all that well,
but online it can be a huge hit.”

Nielsen SoundScan data indicates
that the trend has been evident since
mid-August.

In fact, from the last week of June—
when Nielsen SoundScan began track-
ing digital downloads—through the
current issue, digital tracks have out-
sold physical singles 7.7 million units
to 4 million.

(The former figure could have been
higher, but the digital track figures do
not include the first two weeks of sales
from iTunes for Mac. Apple reported
sales of 1.5 million tracks in its first
two weeks on the Mac platform.)

Still, the biggest-selling physical
single continues to outsell the top dig-
ital track. This week’s top commercial
single, “I Can Only Imagine” by Mercy-
Me (INO/Curb), sold 6,900 units.
Online leader “Hey Ya!” by OutKast
(Arista) rang up sales of 4,700.

What all this means for the music
business—and whether it signals the
start of a comeback for single
sales—is open to debate.

EMI Music Marketing executive VP
Phil Quartararo says he isn’t reading
the tea leaves just yet—echoing a sen-
timent expressed by many label exec-
utives, who say they are not ready to
rush to judgment.

Quartararo says he is just happy that
consumers are seeing a value in music.

“Any way we can drive a consumer
to purchase music as opposed to tak-
ing music is a win for the industry,”
he notes.

Growth of digital track sales
comes as consumer interest in com-
mercial online music services is
growing and more players are mov-
ing into the market.

But many sales and distribution
executives at the majors contend
that contrasting digital track sales
and physical singles sales isn't a
straight comparison.

SHIFTING MARKET?

The singles market, much to the
dismay of physical retailers, has been in
astate of pronounced decline for many
years. Because major labels have con-
cerns regarding singles cannibalizing
album sales, only a limited number of
those titles are available for sale.

Meanwhile, online consumers have
access to a universe of more than
500,000 tracks at 99 cents each.

At the very least, some analysts see
digital consumption trends as an indi-
cator of growing market acceptance
of the nascent online music services.

Digital Tracks vs. Physical Singles

Weekly U.5. Sales: July To October 2003
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But a broader view suggests that the
trend marks the start of a commercial
shift to a market where individual song
purchases and digital distribution will
play a much bigger role in the indus-
try’s profitability equation.

Regardless of the perspective, label
and technology executives say the
growth of track sales online shows that
the industry is starting to fulfill a con-
sumer demand that previously was
only being met by unlicensed, free
peer-to-peer networks.

Recent growth in the digital tracks
market can be attributed to the rise of
PC download sales—particularly from
Apple Computer’s iTunes Music Store.

This issue marks the first week that

reported sales include a full week of
PC downloads through iTunes. The
857,000 tracks sold is a 25% increase
from the prior week when 685,000
tracks were sold.

PC purchases through iTunes made
an even more dramatic impact on dig-
ital track sales the week before with
only a partial week of sales reporting.

Following the debut of iTunes on
the PC, which came in the middle of
the Nielsen SoundScan reporting peri-
od that ended Oct. 19, digital track
sales jumped 70% to 685,000 from
406,000 in the prior week.

The gap between physical and digi-
tal on individual songs has been nar-
rowing as weekly sales for the most

popular digital tracks continue to grow.

On the Billboard Hot Digital Tracks
chart this issue, each of the 25 tracks
ranked were purchased more than 1,000
times—a first. (In all, 32 songs were sold
more than 1,000 times last week.)

In another first, two songs on the
Hot Digital Tracks chart this issue
posted sales of more than 4,000—the
aforementioned “Hey Ya!” and “Stacy’s
Mom” by Fountains of Wayne (S-
Curve/EMC), which sold just shy of
4,100 copies.

MORE PLAYERS TO COME

Interest in digital tracks and albums
will likely rise as more players enter
the market, label and Internet execu-
tives note.

In the latest wave of launches,
Roxio bowed its new Napster service
Oct. 29 amid high expectations.

Meanwhile, Dell has teamed with
MusicMatch for a new co-branded
music service that entered the market
Oct. 28.

The Round Rock, Texas-based com-
puter maker also bowed a line of
portable music player devices, the Dell
DJ, designed to compete with the
Apple iPod.

Interest in already existing digi-
tal music offerings is growing too.
RealNetworks reports more than
250,000 subscribers to its digital
music services as of the end of the
third quarter. Comparable figures
were unavailable.

MusicNet says its total subscriber
numbers through AOL are now at
about 185,000, up from 100,000 in July.
A MusicNet subscription costs $8.95.
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Same church,
different pew:
Second No. 1
Gospel set for
Smokie Norful

58

| In Singles
Minded: Keith
| Urban notches
sixth Country
chart-topper

SALES / AIRPLAY / TRENDS / ANALYSIS

Album Sales
Climb Again

It’s like the "90s all over again—except without Nirvana, the
“Titanic” soundtrack and all those pesky cassettes—as album
sales beat those of the same week of 2002 for the seventh week
ina row.

With Rod Stewart playing the role of Pied Piper, enjoying
his biggest-ever Nielsen

ROD SoundScan week, this is the
SIEWART 1 Jongest stretch of growth
Aeim g | ovey comparative prior-year

1
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sales since third-quarter
2001, when an eight-week
run of U.S. album volume
gains got snapped by the ter-
rorist attacks of Sept. 11.

From that point to the end
of 2001, the gap between that
year’s album sales and the
boom that was 2000 got
wider (Billboard, Oct. 25). The lag continued from the start of
2002 through the week ending Sept. 7 of this year, a drought
during which only the fluctuation of holiday dates accounted
for the few occasions when album sales beat those of the same
week of the prior year.

This seven-week run is reminiscent of the robust growth
that Nielsen SoundScan numbers revealed through most of
the '90s, but the ride comes to a halt next issue, when music

Counter

@
By Geoff Mayfield

gmayfield@billboard.com

stores compete with the week that the soundtrack from
Eminem’s “8 Mile” arrived.

During that 2002 frame, not only did “8 Mile” start with
702,000 copies, but new titles from Christina Aguilera, Nir-
vana, Rascal Flatts and Tori Amos also landed within The Bill-
board 200’s top seven rungs, with those four titles adding, col-
lectively, another 841,000 units of new business to the mix.
Still, even with five new titles bowing inside the top 10, sales
tailed those of the same week in 2001 by 8.5%, a snapshot of
how tough a year 2002 was.

This year’s Oct. 28 slate brought us the new outing by the
Strokes, which should be the next Hot Shot Debut with about
105,000, based on first-day reports from retailers, while R.E.M
and Gerald Levert are also primed to reach the top 10. Even so,
this crop is destined to fall shy of the “8 Mile” yield.

Let’s just hope that when all is said and done, next issue’s
lighter chart volume represents a speed bump, and not a wall.

STANDARD TIME: If you were a fan of Rod Stewart’s rock clas-
sics like “Maggie May” or “You Wear It Well” or disco-era hits
like “Da Ya Think I'm Sexy,” could you have ever imagined a
day when the feisty singer would not only record American
standards but also prosper from doing so?

Turns out that his 2002 J Records bow, “It Had to Be You . . .
The Great American Songbook,” was quite the building block.

(Continued on page 54)
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A Weakly National Music Sales Report

WEEKLY ALBUM SALES
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Non-
Traditional

Stewart Cher
Cast Chart Spell

The Adult Contemporary chart is beguiled again, thanks to the
presence of the Richard Rodgers/Lorenz Hart song “Bewitched,
Bothered and Bewildered.” Originally heard in the 1940 Broad-
way musical “Pal Joey,” the song did not become a hit until 10
years later. In 1950, nine different versions of the song appeared
on the Billboard pop singles chart. The highest-ranked was the
single by Bill Snyder & His Orchestra, which peaked at No. 3.

Despite its popularity during the past 53 years, “Bewitched”
has never appeared on the AC chart until this issue. The duet by
Rod Stewart & Cher from Stewart’s album “As Time Goes By . . .
The Great American Songbook Vol. II" is a new entry at No. 29.

The Rodgers & Hart song marks Cher’s first duet to chart AC
since “After All,” recorded with Peter Cetera, spent four weeks at
No. 1in 1989. “Bewitched” is her highest-charting AC hit since
“Song for the Lonely” peaked at No. 11 in March 2002.

“Bewitched” is Stewart’s 32nd AC chart entry. Earlier this
year, he took “These Foolish Things” to No. 13 and “They Can’t
Take That Away From Me” to No. 27. Both songs were included
in Stewart’s first volume of American standards.

The parent album of “Bewitched” enters The Billboard 200 at
No. 2, losing a close race to Clay Aiken’s “Measure of a Man” (RCA).
which maintains its grip on pole position for a second week.

“As Time Goes By” is Stewart’s highest-charting entry since
“Unplugged . . . And Seated” also reached No. 2 in June 1993.
Only two of Stewart’s albums have charted higher than “As
Time Goes By™: “Every Picture Tells a Story”™ had a four-week

Chart &
Begt f

By Fred Bronson

foronson@billboard.com

run at the top in 1971, and “Blondes Have More Fun” ruled
for three weeks in 1979.

With Stewart at No. 2 on the album survey and Barbra
Streisand’s “The Movie Album” falling 5-9. Yannis Petridis,
managing director of Virgin Records Greece. notes that Char-
lie Chaplin’s 1936 composition “Smile” appears on two top 10
albums this issue.

URBAN’S LANDSCAPE: New Zealand-born Keith Urban col-
lects the sixth No. 1 of his career on Hot Country Singles &
Tracks, as “Who Wouldn't Wanna Be Me™ (Capitol) moves 2-1.
Urban is the only male artist born outside of the U.S. to top
the country chart since Madrid native Julio Iglesias teamed
with Willie Nelson on “To All the Girls I've Loved Before,” a
No. 1 hit in 1984.

Three international females have had No. 1 hits on this list
in recent years. Canadian-born Shania Twain and Terri Clark
and Australian native Jamie O'Neal have all risen to the top.
When Twain picked up her first No. 1 hit in 1995, she was the
first non-domestic artist to reach the summit since April 1986,
when Canada’s Anne Murray spent a week on top with “Now
and Forever (You and Me).”

Urban is not the only artist from his part of the world in the
top 20 of the country chart this issue. Despite her name, Sher-
rié Austin was born in Sydney. Her “Streets of Heaven” rises
21-20 and is her biggest hit to date.
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=€ 0 ARTisT SoundScan Title | X5 5| ¥ ARTIST Title | %5
(s | IMPRINT & NUMBER/DISTRIBUTING LABEL 2 8| = IMPRINT & NUMBER/DISTRIBUTING LABEL o
g 2z 37|28 A PERFECT CIRCLE Thirteenth Step 2
4 ¢ NUMBER 1 B8 2iweeksEdhiumbert VIRGIN 80918° {18.98 D}
1 | | CLAY AIKEN Measure 0f A Man 1 oVl 51| S5 MATCHBOX TWENTY A More Than You Think You Are 6
3 RCA 54638/RMG (18.96 CO} MELISMA/ATLANTIC 83612/AG (12.95/18 96)
T 2J3e Bip 44 (36| | YOUNGBLOODZ Drankin' Patnaz 5
1 o HOT SHOT DEBUT [”r SD SO DEF 50155°/ARISTA (12.96/18.98)
=" P | ROD STEWART As Time Goes By ... The Great American Songbook Vo!. If 2 .
B oo issco STAIND A 14 Shades Of Grey 1
. : FLIP/ELEKTRA 62832/EEG 18.98 CD)
3 EAGLES The Very Best Of 3 = e T SR
WARNER STRATEGIC MARKETING 73971 {25.98 CD} A5 ’®° PACESE ER 4@?
OUTKAST A° Speakerboxxx/The Love Below 1 53] 88[105| || MANNHEIM STEAMROLLER Halloween | 53
RG] S| AMERICAN GRAMAPHDNE 1031 118.98 €O}
LUDACRIS Chicken*N*Beer 1 : YING YANG TWINS Me & My Brother 11
DISTURBING THA PEACE/DEF JAM SOUTH 000930°/IDJMG {18 98 €D} COLLIPARK 2480"/TVT (17 98 CD}
6 LOON Loon 6 ASHANTI A Chapter 1| 1
BAD BOY 0008%2"/UMRG {14 96 CD} MURDER INC/DEF JAM 000143"//DJMG (12 98/18.98)
DIDO Life For Rent 4 56 AUDIOSLAVE A Audioslave F)
ARISTA 50137 (18.98 CD) INTERSCOPE/EPIC B6368/SONY MUSIC {18.98 EQ CD}
JAGGED EDGE Hard 3 SOUNDTRACK A The Lizzie McGuire Movie 6
COLUMBIA 87017/SONY MUSIC {12 98 EQ/18.98) WALT DISNEY 860080 {18.98 CD}
BARBRA STREISAND The Movie Album 5 ROB ZOMBIE Past, Present & Future 11
COLUMBIA 83018/SONY MUSIC (18 98 EQ CD) GEFFEN 001041/UME {18.98 CD/DVD)
BARENAKED LADIES Everything To Everyone 10 9 BLACK EYED PEAS @ Elephunk 26
REPRISE 43209/ WARNER BROS {18.98 €D} ASM 000699/INTERSCOPE (18.98 CO}
HILARY DUFF A Metamorphosis 1 Ol 64 |63 SHANIA TWAIN Up! 1
BUENA VISTA 861006/HOLLYWODD {18.98 CD) ] MERCURY 170318/UMGN (19.98 €D}
CHINGY A Jackpot 2 3B 46 (30| | ERYKAH BADU @ World Wide Underground (EP) 3
DISTURBING THA PEACE 62876%/CAPITOL (11.98/18.98) = MOTOWN 000739*/UMRG {14 98 £D)
NICKELBACK A The Long Road 6 VARIOUS ARTISTS A Now 13 2
ROADRUNNER 618400/10JMG {18.98 CD) UNIVERSAL/EMIZZOMBA/SDNY MUSIC 000556/UME (18.98 CO}
MANDY MOORE Coverage 14 63 SOUNDTRACK The Cheetah Girls (EP) 63
EPIC 90127/SONY MUSIC (12.98 EQ €O} WALT DISNEY 860126 (7.98 CD}
3 DOORS DOWN A’ Away From The Sun 8 64 MERCYME A Almost There 37
REPUBLIC/UNIVERSAL 064396/UMRG {12 98/18.98) INO 86133/CURB {1698 CO} [H]
DAVE MATTHEWS A Some Devil 2 65 TOBY KEITH A°® Unleashed 1
RCA 55167 AMG (18 38 L0} DRKS (NASHVILLE) ERSCOPE (11.98/18.58)
R. KELLY The R. In R&B Collection: Volume One 4 &6 BOW WOW @ Bow Wow: Unleashed 8
JIVE 55077/Z0MBA {18 98 CO) COLUMBIA 8710/SONY MUSIC (11,98 EQ/18.98)
MARQUES HOUSTON MH 18 6 JESSICA SIMPSON In This Skin 10
TU G/ELEKTRA 62835/EEG {18.98 CD} COLUMBSIA 86560/SONY MUSIC {12 98 EQ CO)
STING Sacred Love 3 68§ MARK WILLS And The Crowd Goes Wild 68
ABM G01141INTERSCOPE {16.98 CD) Pt MERCURY 001012/UMGN (8.98/14.98),
BEYONCE A’ Dangerously In Love 1 LB 58|60 || GOOD CHARLOTTE A’ The Young And The Hopeless 7
COLUMBIA 86386°/SONY MUSIC {12.98 EQ/18 981 = DAYLIGHT/EPIC 86485/SONY MUSIC 118 98 EQ CD)
ELVIS PRESLEY Elvis: 2nd To None 3 M 66 (53] | JOHNNY CASH @ American IV: The Man Comes Around 22
BMG STRATEGIC MARKEYING/RCA 55895°/RMG (19.98 CD) i AMERICAN 063739°/LOST HIGHWAY (18.98 €D}
JOHN MAYER A Heavier Things 1 63|65 SEAN PAUL A’ Dutty Rock 9
AWARE/COLUMBIA 86185*/SONY MUSIC (18.98 EG CO) VP/ATLANTIC 83620°/AG (12 98/18 38)
LIMP BIZKIT Results May Vary 3 77 TRAPT @ Trapt 42
FLIP 001235/ INTERSCOPE (18.98 C0) WARNER BROS. 48296 [18.98 CD) [M}
SOMETHING CORPORATE North 24 SOUNDTRACK A Bad Boys Il 1
DRIVE-THRU/GEFFEN 001190/INTERSCOPE {12.98 €0} BAD BOY 000716°/UMRG {11.98/18 98}
ALAN JACKSON A Greatest Hits Volume [l And Some Other Stuff 1 GARY ALLAN See If | Care 17
ARISTA NASHVILLE 53097/RLG (12.98/19.98) MCA NASHVILLE 000111/UMGN (15.38/18.38]
DMX Grand Champ 1 ! SIMPLE PLAN A No Pads, No Helmets...Just Balls 36
RUFF RYDERS/OEF JAM 063369°/10JMG {12.98/19.98) : LAVA 83534/AG (7 98 1298) [H]
OBIE TRICE Cheers 5 /| THE WHITE STRIPES A Elephant [}
SHADY 001105°/INTERSCOPE (18.98 €D} | THIRD MAN 27148=V2 (18.38 CO)
EVANESCENCE A° Fallen 3 | RASCAL FLATTS A Melt 5
WIND-UP 13063 {18.98 CDJ LYRIC STREET 165031/HOLLYWOODD {12.38/18.98}
BETTE MIDLER Bette Midler Sings The R y Clooney Songhook 14 VARIOUS ARTISTS WOW Hits 2004 51
COLUMBIA 90350/SONY MUSIC (18 98 £Q CD) PROVIDENTAWDRD/EMI CHRISTIAN 90652/SPARROW (21,98 CO)
M 28 LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 14 9 BUBBA SPARXXX Deliverance 10
BME 2370°/TVT (13.98/17.98) BEAT CLUB 001147/INTERSCOPE 12.98 £O)
23 BAD BOY'S DA BAND Too Hot For T.V. 2 80 MARIAH CAREY The Remixes 26
BAD BOY 001118*/UMRG (18 98 CDI COLUMBIA §7154/SONY MUSIC (18 98 EQ CO)
32 VAN MORRISON What's Wrong With This Picture? 32 8 CHRISTINA AGUILERA A° Stripped 2
BLUE NOTE 90167 (1898 CO) ACA 65037°/AMG [1298/18.98)
33 RUSH Rush In Rio 33 LUTHER VANDROSS A Dance With My Father 1
ANTHEM/ATLANTIC 83672/AG (27.98 CO) 4 51885,AMG {12.98/18.98}
LINKIN PARK A° Meteora 1 8 78|70 | MAROONS @ Songs About Jane a7
WARNER BROS. 48186” {19.98 C0) || ocTongs s0001 RMG (1.98 CO) [W]
VARIOUS ARTISTS Totally Hits 2003 13 FUEL Natural Selection 15
BMG STRATEGIC MARKETING/WARNER MUSIC GROUP 55777/RMG {18.98 CO} EPIC 86392/SONY MUSIC {18.98 €O}
6 NORAH JONES A° Come Away With Me 1 8 SEVENDUST Seasons 14
BLUE NOTE 32088~ {17.98 CO} [M} TVT 5583 117.98 CO}
i MICHAEL MCDONALD: Motown 37 THE SHINS Chutes Too Narrow 86
MOTDWN 000651/UMRG (18 98 CO) B SUB POP 70625° {1598 CDI
8 JONNY LANG Long Time Coming 17 BEZ 57 47| .| MARY J. BLIGE A Love & Life 1
ABM 001145/INTERSCOPE {14.98 €0} GEFFEN 000956°/INTERSCOPE {12.96/18.98)
50 CENT A Get Rich Or Die Tryin' i 188 85 83| - | BABY BASH Tha Smokin' Nephew 48
SHADY/AFTERMATH 483544/INTERSCOPE {12 98/18.98) || UNIVERSAL 001258/UMRG {15.98 CD)
40 COLDPLAY A’ A Rush 0f Blood To The Head 5 STATIC-X Shadow Zone 20
CAPITOL 40504" {12.98/18 98) WARNER BROS. 48427 [16.38 CO)
MURPHY LEE Da Skool Boy Presents Murphy's Law 8 SMOKIE NORFUL Smokie Norful: Limited Edition (EP} 0
FO REEL/UNIVERSAL 001132/UMRG {18.38 CD) EMI GOSPEL 95086 (9.98 CO)
MARTINA MCBRIDE Martina 7 ANTI-FLAG The Terror State 1
RCA (NASHVILLE) 56207/RLG {11.98/18.98] FAT WRECK CHOROS 643 {14 98 (D
SIMON & GARFUNKEL The Essential Simon & Garfunkel 27 VARIOUS ARTISTS Totally Country Vol. 3 37
LEGACY/COLUMBIA 50716/SONY MUSIC (2598 C0) WARNER BROS. {NASHVILLEVBMG/CURB/SDNY MUSIC 73955/ WARNER STRATEGIC MARKETING (18.98 C0)
2PAC Nu-Mixx Klazzics 15 Tl Trap Muzik 4
DEATH ROW 9530°/KOCH (18.98 CO) GRAND HUSTLE/ATLANTIC 83650°/AG {9.98/14.98)
SEAL Seal IV 3 CHER A The Very Best Of Cher 4
WARNER BROS. 47947 {18.98 CD) GEFFEN/MCAMWARNER BROS. 7385/WARNER STRATEGIC MARKETING (18.98 CO)
e Qe VARIOUS ARTISTS @ The Neptunes Present... Clones 1
;$\ GREATEST GAINER $/$\ STAR TRAK 51295*/ARISTA {11.98/18.38)
44 | 95 ROD STEWART A It Had To Be You ... The Great American Songbook 4 ARETHA FRANKLIN So Damn Happy 33
J 20039/RMG (12.98/18 98} ARISTA 50174 (1898 CD)
47 149 ANTHONY HAMILTON Comin' From Where I'm From 33 SOUNDTRACK Disney Presents: Brother Bear 97
S0 0 DEF 52107/ARISTA {1298 CO) WALT DISNEY 850127 (18.98 CO)
SOUNDTRACK Kill Bill Vol. 1 45 VARIOUS ARTISTS MTV2 Headbangers Ball 34
A BAND APART/MAVERICK 48570* WARNER BROS. (18.98 CO) AOAOHUNNER 618327/1DJMG {18.98 CO)
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5|~ IMPRINT & NUMBER/DISTRIBUTING LABEL we Z BBk IMPRINT & NUMBER/DISTRIBUTING LABEL &g
99 O MUSHROOMHEAD Xin 40 N1s0)18419 THREE DAYS GRACE Three Days Grace | 150
FILTHY HANDS/UNIVERSAL 001036/UMRG (14,98 CO) JIVE 53479/20MBA (1298 CO) [H]
s/l 84 |86 JUSTIN TIMBERLAKE A°® Justitied 2 KENNY CHESNEY All | Want For Christmas Is A Real Good Tan 112
JIVE 41823*/Z0MBA {12.98/18 98} BNA 51808/RLG (18 98 CO)
101)105)113 LONESTAR @ From There To Here: Greatest Hits 7 KID ROCK A* Cocky 3
BNA 67076/RLG (12 98/18.98} LAVA 83482*/AG (1298/18.98)
o 67 | — VARIOUS ARTISTS Just Because I'm A Woman: Songs 0f Dolly Parton | 67 N153J " N ETE  ANNIE LENNOX @ Bare | 4
SUGAR HILL 3380 (17.98 CO} J52350/RMG (18 98 CO)
Xl 70 |41 SOUNDTRACK The Fighting Temptations 19 BELW124112 [EEY SOUNDTRACK Freaky Friday 19
MUSIC WORLD/COLUMB!A 90286/SONY MUSIC {18.98 EQ CD) HOLLYWOOD 162404 {13.98 CD)
-8 99 | 98 R. KELLY A? Chocolate Factory 1 EEEN118 ALABAMA The American Farewell Tour 64
JIVE 41812/Z0MBA (18,98 CO) RCA (NASHVILLE) 54371/RLG {14.98 CO}
L1017 (103 MICHELLE BRANCH @ Hotel Paper 2 VARIOUS ARTISTS Now That's What | Call Christmas! 2: The Signature Collection 156
MAVERICK 48426/WARNER BROS. (18 98 CD) EMI/UNIVERSAL/SONY MUSIC/ZOMBA 83098/CAPITOL {19.98 CO)
106)115[117 TIM MCGRAW A* Tim McGraw And The Dancehall Doctors 2 GRUPO MONTEZ DE DURANGO De Durango A Chicago 88
CURB 78746 {12.98/18 98} DISA 724088 (13.98 CD)
1074122130 MYA @ Moodring 3 VARIOUS ARTISTS CMT Presents: Most Wanted, Volume 1 80
A&M 000734/INTERSCOPE (18.98 CD} CAPITOL (NASHVILLE) 93186 (18 98 CD)
ol 93 |92 KELLY CLARKSON A Thankful 1 RZA Birth Of A Prince 49
RCA 68159/RMG (18.98 CD) WU-RECORDS 84652/SANCTUARY {18.98 CO}
10900 A.B. QUINTANILLA Il & KUMBIA KINGS La Historia 109 JOE STRUMMER & THE MESCALEROS Streetcore 160
EMI LATIN 93490 {21.98 CD/DVD} HELLCAT 80454/EPITAPH (18.98 CD)
ol 96 | 91 KIDZ BOP KIDS Kidz Bop 4 14 THE BEACH BOYS @ The Very Best Of The Beach Boys: Sounds Of Summer 16
RAZOR & TIE 89074 {11.98/18.98) CAPITOL 827018 98 CD)
111]117 120 STACIE ORRICO Stacie Orrico 59 KEM Kemistry 90
FDREFRONT 32583/VIRGIN (12.98/18.98) [H] MDTOWN 067516/UMRG (8 98/12 98) [H]
107|109+ KEITH URBAN A Golden Road 1 AVRIL LAVIGNE A° Let Go 2
CAPITOL (NASHVILLE) 32936 (10.98/18.98} ARISTA 14740{17.98 CD)
10494 KENNY CHESNEY A° No Shoes, No Shirt. No Problems 1 WILL DOWNING Emotions 92
BNA 67038/RLG 112.98/18.98) GRP 000529VG 114.98 CO)
100( 89 LUIS MIGUEL 33 43 ELVIS PRESLEY A° Eivis: 30 #1 Hits 1
WARNER LATINA 60873 (18.98 CD) RCA 58079*/RMG (12.98/19 98)
1 [— TRAVIS 12 Memories 41 YO-YO MA Obrigado Brazil 58
INDEPENDIENTE/EPIC 90672/SDNY MUSIC (12 98 EQ CD) SONY CLASSICAL 83935/SONY MUSIC {18 98 EQ CD)
M 108(121 PAT GREEN Wave On Wave 10 FABOLOUS A Street Dreams 3
REPUBLIC 000562/UNIVERSAL SDUTH 10.98/17 98) DESERT STORM/ELEKTRA 62791 */EEG (12.98/18.98)
113111 TRAIN @ My Private Nation 6 DIERKS BENTLEY Dierks Bentley 26
CDLUMBIA 86593/SDNY MUSIC (18.98 EQ CD) CAPITOL (NASHVILLE) 39814 {12.98/18 98)
103(87 DASHBOARD CONFESSIONAL ® A Mark, A Mission, A Brand, A Scar 2 JIMMY BUFFETT A Meet Me In Margaritaville: Jimmy Buffett The Ultimate Collection 9
VAGRANT 0385 (18 98 CD) MAILBDAT/MCA 067781/UME (25.98 CD)
‘A 120|79 JET Get Born 79 MONTGOMERY GENTRY @ My Town 26
ELEKTRA 62892/EEG (1298 CD) CDLUMBIA (NASHVILLE) 86520/SONY MUSIC (11.98 EQ/17.98)
ol 123(140 FOUNTAINS OF WAYNE Welcome Interstate Managers 120 JOHNNY CASH The Essential Joehnny Cash 102
S-CURVE 90875 (1898 CO) [H] LEGACY/COLUMBIA (NASHVILLE) 86790/SONY MUSIC {17.98 EQ/24.98)
121 THE RAPTURE Echoes 121 BASEMENT JAXX Kish Kash 172
STRUMMER/DFA 001283/UMRG (12.98 CO} [H] XU 93878/ASTRALWERKS {18.98 CD) [H]
110| 88 LYLE LOVETT My Baby Don't Tolerate 63 JOSH TURNER Long Black Train 130
CURB 001162°/L0ST HIGHWAY 18 38 CO) MCA NASHVILLE 000374/UMGN (12.98 CO! [H]
102|95 SOUNDTRACK School Of Rock 95 RADIOHEAD @ Hail To The Thief 3
ATLANTIC 83694/AG {18.98 CD) CAPITOL 84543° (18.98 CD}
72 | — VARIOUS ARTISTS American Idol: The Great Holiday Classics 72 ENIGMA Voyageur 94
RCA 55424/RMG (18.98 CD) VIRGIN 91929 (18.98 CO)
1258 =7 ROD STEWART @ The Very Best Of Rod Stewart 40 PAUL WESTERBERG Come Feel Me Tremble 176
WARNER BRDS. 74328 (1298/18_9_3) VAGRANT 387 (17 98 CD)
W 90 |75 EMMYLOU HARRIS Stumble Inte Grace 58 JACK JOHNSON @ On And On 3
NONESUCH 79805/AG {18.98 CD} JACK JOHNSON/UNIVERSAL 075012*/UMRG (18.98 CD)
131144 SWITCHFOOT The Beautiful Letdown 85 DONNA SUMMER The Journey: The Very Best Of Donna Summer 111
COLUMBIA 71083/RED INK {9.98 CO} MERCURY/UTV 001009/UME {16.98 CD)
128) 167147 JOSS STONE The Soul Sessions (EP) 128 JUANES @ Un Dia Normal 110
S-CURVE 42234 {9.98 CO} [H] SURCO 017532/UNIVERSAL LATIND {16.98 CD) [H]
132101 CALVIN RICHARDSON 2:35PM 65 HOWIE DAY Stop All The World Now 46
HOLLYWOOD 162351 {18.98 CD) EPIC 86807°/SONY MUSIC {12.98 EQ CO)
128|134 L  GODSMACK A Faceless 1 CHRIS CAGLE Chris Cagle 15
REPUBLIC/UNIVERSAL 067854/UMRG (12.98/18.98) CAPITOL (NASHVILLE) 40516 (11.98/18.98)
111196 WARREN ZEVON The Wind 12 STEVE MILLER BAND Young Hearts: Complete Greatest Hits 37
ARTEMIS 51156 (18 38 CO} CAPITOL 90509 {18 98 CD)
10938 MICHAEL W. SMITH The Second Decade: 1993-2003 38 DWELE Subject 108
REUNION 10080 {18.98 CO} VIRGIN 80919 {9.98 CO) [H]
13311911177 CELINE DION A° One Heart 2 THE ATARIS @ So Long, Astoria 24
EPIC 87185/SONY MUSIC (12.98 EQ/18 98) COLUMBIA 86184"/SONY MUSIC 18.98 ED CO}
1341170(158 BROOKS & DUNN @ Red Dirt Road 4 THE ALL-AMERICAN REJECTS @ The All-American Rejects 25
ARISTA NASHVILLE B7070/RLG (12.98/18.98) DOGHOUSE/DREAMWORKS 450407/INTERSCOPE {18 98 CO) [H]
135 R. KELLY The R. In R&B: The Video Collection LIZ PHAIR Liz Phair 27
JIVE 53/09/Z0MBA (13,98 DVD/CD} CAPITOL 83928 {18.98 CD}
M119|119 SOUNDTRACK A’ Chicago 2 BRAD PAISLEY Mud On The Tires 8
EPIC 87018/SONY MUSIC {18 98 EQ CD} o ARISTA NASHVILLE 50605/RLG {12.98/18 98]
¢ CECE WINANS Throne Room 32 SHEEK LOUCH Walk Witt Me 9
PURESPRINGS GDSPEL/IND 90361/SONY MUSIE_[I 1.93_50118,98) D-BLOCK/UNIVERSAL 001042"/UMRG (11 38/18.98}
116(90 BONNIE RAITT The Best Of Bonnie Raitt On Capitol 1989-2003 47 SMILE EMPTY SOUL Smile Empty Soul 94
CAPITOL 90491 {18 98 CD) THROBACK/LAVA 83639/AG (12.98 CD) [H]
1393146159 JOSH GROBAN A° Josh Groban 8 PANTERA The Best Of Pantera: Far Beyond The Great Southern Cowhoys' Vulgar Hits 38
143/REPRISE 48154/WARNER BROS. (18 98 CD) [M] ELEKTRA 73932/RHIND (18.98 CO/DVD)
'l 125(143 YELLOWCARD Ocean Avenue 99 COHEED AND CAMBRIA In Keeping Secrets Of Silent Earth: 3 52
CAPI70L 39844 {12.98 CD) EQUAL VISION 87 (13.98 CD}
127116 JASON MRAZ @ Waiting For My Rocket To Come 55 METALLICA A’ St. Anger 1
ELEKTRA 62629/EEG (12,98 CD} [H] ELEKTRA 62853°/EEG (1898 CO)
38 | — FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR Live And Swingin": The Ultimate Rat Pack Collection 38 TURK Raw & Uncut 193
REPRISE 73922/ WARNER BROS. (25.98 CD/DVD) LABODRATORY/IN THE PAINT 8661/KDCH (18.98 CD)
160 | — VARIQUS ARTISTS Red Star Sounds Presents Def Jamaica 143 GLORIA ESTEFAN Unwrapped 39
RED STAIVDEF JAMAICA 001195*/ADJMG (12.95 CO) EPIC 85790/SONY MUSIC (18.98 €O} ]
144 DEAD PREZ Turn Off The Radio The Mixtape Vol. 2: Get Free Or Die Trying 144 SOUNDTRACK @ 2 Fast 2 Furious 5
BOSS UP 9228/LANDSPEED {14.98 CD) DISTURBING THA PEACE/DEF JAM SOUTH 000426"/10JMG {12.98/18.38)
1454162 162 MONICA @ After The Storm 1 VICENTE Y ALEJANDRO FERNANDEZ En Vivo: Juntos Por Ultima Vez 196
J 20031 */RMG (12.98/18.98) SONY DISCOS 91088 {17.98 £Q Co) [M]
- W134(124 LYNYRD SKYNYRD @ Thyrty: 30th Anniversary Collection (Limited Edition) 16 DAVE KOZ Saxophonic 129
MCA/UTV 000284/UME (21.38 CO} CAPITOL 34226 {18.98 CO) [H]
138151 SANTANA A’ Shaman 1 SOUNDTRACK Martin Scorsese Presents The Best Of The Blues 92
ARISTA 14737 112.98/18 98) UTV 000704/UME (18.98 CD)
86|93 THURSDAY ‘War All The Time 7 TRACE ADKINS Greatest Hits Collection, Volume | 9
VICTORY/ISLAND 000239*/IDJMG {15.98 CD} CAPITOL (NASHVILLE} 81512 {10.98/18.98)
137 146 EMINEM AS® The Eminem Show 1 VARIOUS ARTISTS A Worship Together: | Could Sing Of Your Love Forever 39
WEB AFTERMATH 493790 /INTERSCOPE 112 (19,981 EMI SPECIAL MARKETS B3201/TIME LIFE {19.98 CD)

® Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units {(Goid). A RIAA centification for net shipment of 1 miltion units {Platinum) @ RIAA centification tor net shipment of 10 million units (Diamond). N_umem\\lnl!nwig%Plalinum or Diamond

symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a vunninﬂﬂtlme of 100 minutes or more, the RIAA multiplies shipments bEthe number of discs and/or tapes. RIAA Laun awards: O Certification for net shipment of 100,000 units (Gro). A Certification of 200.000 units {Platino}. A
0, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest
eatseeker title. © 2003, VNU Business Media, Inc., and Nietsen SoundScan, Inc. Ali rights reserved.

units {Multi-Platino}. *Astenisk indicates LP 1s avaitable. Most xaf)
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [H] ndicates past or presen

e prices, and CD prices for BMG and WEA Iabels, are sugﬁesled lists. Tape prices marked
U

erufication of 400,000
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g Sales data compiled by I\. by
SoundScan Z= = E Nielsen
=g > B SoundScan
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title == ﬂ TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
1 Week At Number 1 | Kre 2 Weeks At Number 1
EAGLES WARNER STRATEGIC MARKETING 73971 The Very Best Of 3 1 | KILL BILL VOL. 1 A BAND APART/MAVERICK 48570*WARNER BROS
i ROD STEWART Js57107MG As Time Goes By ... The Great American Songbook Vol. Il 2 2 THE LIZZIE MCGUIRE MOVIE A WALT DISNEY 860080
CLAY AIKEN nca sse/amc Measure 0f A Man 1 3 15 THE CHEETAH GIRLS (EP) WALT DISNEY 860126
BARBRA STREISAND coLumsia 8s18/s0nY MUSIC The Movie Album 9 - 3 BAD BOYS Il A BAD BOY 000716*/UMRG
| BETTE MIDLER COLUMBIA $0350/SONY MUSIC Bette Midler Sings The Rosemary Clooney Sengbook | 29 DISNEY PRESENTS: BROTHER BEAR WALT DISNEY %Em'
| DIDO  amista s Life For Rent 7 THE FIGHTING TEMPTATIONS MUSIC WORLD/COLUMBIA 30286/SONY MUSIC

THE ALLMAN BROTHERS BAND  1c6Acv/epic sss09/s0NY MUSIC

Live At The Atlanta International Festival: July 3 &5,1970 [=

SCHOOL OF ROCK

BARENAKED LADIES ReprisE 48209/ WARNER BROS

SENSES FAIL osve-THRU oonissivca (W]

Ever_ythﬂ; To Everyone 10

ATLANTIC 83634/AG

CHICAGO A’

From The Depths Of Dreams {EP} =

FREAKY FRIDAY

STING

A&M 001143/INTERSCOPE

THE EARLY NOVEMBER DRIVE-THRU/GEFFEN 001480/INTERSCOPE [W]
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“As Time Goes By ... The Great
American Songbook Volume II”
arrives at No. 2 with an opener of
212,000 copies, handsomely beating
his best previous Nielsen Sound-
Scan week by almost 100,000.

His prior best came when the
first standards package began at
No. 4 with 115,000. That title, by
the way, earns Greatest Gainer
honors, advancing 95-46 (up 73%)
thanks to hoopla over “As Time
Goes By,” including a stop on “The
Oprah Winfrey Show.”

That exposure also benefits
Stewart’s recent Warner Strategic
Marketing anthology, which more

than doubles its prior-week sales
to re-enter at No. 125. But that
company’s big noise this week
belongs to a hits package by
another veteran act, as the Eagles
land at No. 3 with 162,000 copies.

The new Stewart and Eagles sets
each end up with larger openers
than their first-day numbers
seemed to indicate. The former, in
fact, bolstered by a strong showing
at Costco stores, falls less than
13,000 units shy of chart leader
Clay Aiken, who has a second-week
dip of 63%.

The Eagles fatten their first week
with almost 17,000 direct-to-con-
sumer sales.

A younger artist also posts a
larger week than her first-day sales
had suggested, as another Winfrey
guest, Mandy Moore, enters at No.
14. Although she has had two
other SoundScan weeks larger
than this 53,000-unit start, this is
a higher Billboard 200 peak than

her three earlier albums saw, beat-
ing the No. 21 crest her sopho-
more album earned in 2000.

NEW KIDS IN TOWN: Three develop-
ing acts make splashy debuts, as
hip-hopper Loon, R&B singer Mar-
ques Houston and rock band
Something Corporate all debut in
the top 25.

Opening at No. 6 (80,000) with
his debut album, Loon has bubbled

on radio’s radar for a while. He has
appeared on no less than eight sin-
gles that reached Hot R&B/Hip-Hop
Singles & Tracks, including cuts by
3LW, Lyric, Toni Braxton, LSG and
his label’s founder, P. Diddy.

Loon’s current single, “Down for
Me,” has a radio audience of 16 mil-
lion at No. 28 on Hot R&B/Hip-Hop
Single & Tracks.

Marques Houston debuts at 18
with his “MH” set (51,000). While
this is Houston’s solo bow, he pre-
viously was with the R&B act IMx
(formerly Immature). Houston first
charted as a solo artist earlier this
year with the single “That Girl,”
through T.U.G./A&M/Interscope.
Since then, however, Houston
shifted to T.U.G./Elektra. His latest
track, the R. Kelly-produced “Club-
bin,” is at No. 12 on Hot R&B/Hip-
Hop Singles & Tracks, with 30 mil-
lion in audience.

Something Corporate’s third
effort, “North” (No. 24, 41,500

units), earns the band its best sales
week ever.

Its last album, “Leaving Through
the Window,” started with 12,000
copies in May 2002.

A release-week visit to “Jimmy
Kimmel Live” and MTV2’s “New
Faces of Rock” and “Advanced
Warning” programming helped
build Something’s awareness, as did
a summer tour with 311.

SMOKE RISES: Smokie Norful is
two for two on Top Gospel Albums,
earning his second No. 1 there.

The new “Smokie Norful: Limit-
ed Edition” also reaches higher
ground on Top R&B Hip-Hop
Albums (No. 24) and The Billboard
200 (No. 90) than his first album
achieved. “I Need You Now” peaked
at No. 26 on the former, No. 154 on
the latter.

Additional reporting by Keith Caul-
field in Los Angeles.
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* | AMERICAN/COLUMBIA 62230°/SONY MUSIC [12.98 EQ/18 98} EM1 LATIN 91728 (21,98 CD/DVD) | DEFINITE Jux 63° (16.98 CD} [M]

Catalog albums are 2-year-old tities that have fallen below No. 100 on The Billboard 200 or re-issues of older albums. Total Weeks column reflects comhined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums. The Heatseekers chart lists the best-seliing albums by new and developing artists, defined as those who have never
appeared in the top 100 of The Billboard 200 If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the H: s chart. Top Independent Albums are current tities that are sold via independent distribution, including those that are fulfilled via major branch distributors. @ Albums with the great-
est sales gains this week. ® Recording Industry Assn. Of America (RIAA} certification for net shipment of 500,000 atbum units (Goid). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification ior net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbal indicates album’s multi-platinum level.
For boxed sets. and double afbums with a running time of 100 minustes or more, the RIAA multiplics shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). /\* Certification of 400,000 units (Mult-Platino). ~Asterisk indicates vinyl LP is availabie. Most
taphe prices, and CD prices for BMG and WEA labels. are suggested lists. Tape prices marked EQ. and ali other CD prices, are equivalent prices, which are projected from wholesate prices Greatest Gainer Shows chart's fargest unitincrease. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All
rights reserved.

BILLBOARD NOVEMBER 8, 2003 www.billboard.com 55
www americanradiohistorv com


www.americanradiohistory.com

u Bllboard TOP BLUES ALBUMS ..

s w ales daa copllen by ®
g E Nielsen
» N SoundScan
E ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 8 Weeks At Number 1
1 W SOUNDTRACK Martin Scersese Presents The Best Of The Blues
UTV 000704 ULE
2 VARIOUS ARTISTS Get The Blues Vol. 2
NARM 54009
o 8 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE The Essential Stevie Ray Vaughan And Double Trouble
LEGACY.EPIC 86423/SONY MUSIC
4 JIMI HENDRIX Martin Scorsese Presents The Blues: Jimi Hendrix
1 EXPERIENCE HENDRIX/MCA 000858/UME
S K JOHN MELLENCAMP Trouble No More
i COLUMBLA 90133/SONY MUSIC
6 B STEVIE RAY VAUGHAN Martin Scorsese Presents The Blues: Stevie Ray Vaughan
LEGACY/EPIC 90495/SONY MUSIC
7 K SOUNDTRACK Martin Scorsese Presents The Blues: A Musical Journey
HIP 3155ATY COLUMBIA 000383/UME
9 TYRONE DAVIS Come To Daddy
| | FUTURE 1
o 10 ERIC CLAPTON Martin Scorsese Presents The Blues: Eric Clapton
g POLYDOR/CHRONICLES 000796/UME
10]) 12 MUDDY WATERS Martin Scorsese Presents The Blues: Muddy Waters
HIP-0/CHESS 000482/UME
(11] 13 SUSAN TEDESCHI Wait For Me
TONE-COOL 751146/ARTEMIS [H]
(12) JOE BONAMASSA Blues Deluxe
MEDALIST 60229
13 BE KEB' MO’ Martin Scorsese Presents The Blues: Keb' Mo’
OKEH/LEGACY 90496/SONY MUSIC [H] - — = — 1
14 R ROBBEN FORD Keep On Running
CONCORD 2187
15 BH SON HOUSE Martin Scorsese Presents The Blues: Son House
=] I.EGACY/CULUEA 90485/SONY MUSIC

NOVEMBER 8
2003

Billboard TOP REGGAE ALBUMS...

Sales data compiled by ®
I\ Nielsen

SoundScan

LAST WEEK

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title

¥: NUMBER 1% 50 Weeks At Number 1

1 SEAN PAUL & Dutty Rock

YRATLANTIC £3620%/AG

VARIOUS ARTISTS
RED STAR/DEF JAMAICA 001195°/10JMG

Red Star Sounds Presents Def Jamaica

VARIOUS ARTISTS
VP/ATLANTIC 83654°/AG

Reggae Gold 2003

No Holding Back
VP ATLANTIC 83628'/AG

BOB MARLEY AND THE WAILERS
TUFF GONG/ISLAND 000516/DSMG

Boh Martey & The Wailers Live At The Roxy

2
F
4 WAYNE WONDER
7
6
5

VARIOUS ARTISTS Rasta Jamz
RAZOR & TiE 83062
ZIGGY MARLEY Dragonfly
TUFF GONG/PRIVATE MUSIC 11636/AAL

8 SIZZLA Da Real Thing
VP 1643
SHAGGYe Lucky Day
BIG YARD 113070*/MCA

10 SIZZLA Rise To The Occasion
GREENSLEEVES 0273

JULIAN MARLEY
TUFF GONG 54610°/LIGHTYEAR

A Time & Place

BUJU BANTON
VP/ATLANTIC 83634*/AG_[H]

Friends For Life

VARIOUS ARTISTS
GREENSLEEVES 4005°

e;‘, 36@@-“ ©c Bl b W N o THISWEEK
~0

The Biggest Ragga Dancehall Anthems 2003

14 BE BOB MARLEY AND THE WAILERS Legend {Deluxe Edition)
TUFF GONG/ISLANO 586714/I0JMG
BN 15 EASY STAR ALL-STARS Dub Side 0t The Moon

EASY STAR 1012

Bilboard” TOP WORLD ALBUMS ..

Sales data compiled by o
I\ Nielsen

THIS WEEK
LAST WEEK

SoundScan
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 : %% 3 Weeks At Number 1
VARIOUS ARTISTS Celtic Circle

WINOHAM HILL 54888/AAL
SOUNDTRACK
MILAN 36010

THE CHIEFTAINS
VICTOR 52897/AAL

Bend it Like Beckham

Further Down The 01d Plank Road

CESARIA EVORA Voz D'Amor
BLUEBIRD 54380/AAL
SOUNDTRACK Frida
0 474150/UNIVERSAL CLASSICS GROUP

| ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: We Three Kings
RAZ0R & TIE 82897
DANIEL O'DONNELL Daniel 0'Donneli & Friends
OPTV MEDIA 217

VARIOUS ARTISTS
PUTUMAYD 216

Brazilian Groove

CIRQUE DU SOLEIL Varekai |
CIRQUE DU SOLEIL 93928

CAETANO VELOSO The Best 0f Caetano Veloso
NONESUCH 79808 AG

SOUNDTRACK Amelie
VIRGIN 10730 |
ASTOR PIAZZOLLA Astor Piazzolla Remixed
MILAN 36019

Chill: Brazil 2

c3 00000 un -

VARIOUS ARTISTS
WARNER LATINA 60579

10 DANIEL O'DONNELL The Daniel 0'Donnell Show
DPTV MED1A 0004
11 PANJABI MC Beware

SEQUENCE 8015

ind i

13

16

22

28

30

33

B [ 1 » » »
o3 DIHOOAIC 0 - - LD
» |O Sales data compied by ®
g < I\o Nielsen
w
5|2 SoundScan
S|~ ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title
NUMBER 1 -5 8 Weeks At Number 1
113 MERCYME 4 in085133/W0RD CURB [W] Al
2.1'2 VARIOUS ARTISTS  PROVIOENT/WORD/SPARRDW/EMi CHRISTIAN 0652/CHDRDANT WOW Hits 2004
4o HOT SHOT DEBUT /&
SMOKIE NORFUL _EmI GOSPEL 5085/CHORDANT Smokie Norful: Limited Edition (EP)
5|5 STACIE ORRICO  FoREFRONT/VIRGIN 2589/CHORDANT [M] Stacie Orrico
6 |7 SWITCHFOOT  spanrow 1976/CHORDANT The Beautiful Letdown
3 i1 MICHAEL W. SMITH  ReunioN 10080/PROVIDENT The Second Decade: 1993-2003
714 CECE WINANS _ pURESPRINGS GOSPEL/ING 82685 WORD-CURS e E oem ~_Throne Room |
8 |6 VARIOUS ARTISTS 4 EM(SPECIAL MARKETS/TIME LIFE 2010/CHORDANT Worship Together: | Could Sing Of Your Love Forever
10[12 MERCYME @ o gs218/08D-CUAS Spoken For
11 (26 JIM BRICKMAN  wiNOHAM HILL 5289/PROVIOENT Peace
12]10 VARIOUS ARTISTS @ £t CMGWORD 80196/PROVIDENT ____WOW Waorship (Yellow)
15| 9 VARIOUS ARTISTS  MaRANATHAYINO/INTEGRITY 82746/ WORD-CURB iWorsh!p A Total Worship Experience Vol. 2
17 111 CASTING CROWNS  BEACH STREET/REUNION 10723/PROVIDENT [H] Casting Crowns
14| 8 JUMPS  sparrOw 3553/CHORDANT Accelerate
19 115 THIRD DAY  ESSENTIAL i0706/PROVIDENT Offerings H: All | Have To Give
29 (21 RANDY TRAVIS e wO0RD-CURR/WARNER BROS. 86236/WORD-CURE Rise And Shine
2017 NEWSBOYS  sparROw 1763/CHORDANT Adoration: The Worship Album
18 13 ZOEGIRL  spaRROW 0665 CHOROANT [M] Different Kind Of Free
21 (14 AMY GRANT _ woRo-CuRB 86248 Simple Things |
24 |18 VARIOUS ARTISTS @ INTEGRITY 82336/WOR0-CURB iWorsh!p: A Total Worship Experience
25 [ 24 ROBERT RANDOLPH & THE FAMILY BAND  0are/wARNER BROS. 43472/ WDRO-CURE [ Unclassified
34 |22 DAVID CROWDER BAND sixs7EPS/SPARROW 0230/CHORDANT |lIluminate
28 [19 GAITHER VOCAL BAND sPRING HOUSE 2516/CHORDANT A Cappella
30| — VARIOUS ARTISTS  inTEGRITY 18353/TIME LIFE Songs 4 Worship: Platinum
32|27 JEREMY CAMP _ BEC 0456/CHORDANT [H] Stay
22 |— MARK SCHULTZ  wORD-CURB/WARNER BROS. 86270 WORD-CURB [M] Stories & Songs
32120 PASSION WORSHIP BAND  sixsTePs/SPARROW 4333/CHORDANT Sacred Revolution: Songs From OneDay03
JOHN TESH  GARDEN CiTv 33604 WDRO-CURS A Deeper Faith Il
31[25 RELIENT K GOTEE 283%0/CHOROANT Two Lefts Don't Make A Right...But Three Do
DARLENE ZSCHECH  ExTRAVAGANT WORHSIP/IND 82684/WORO-CURB [M] Kiss Of Heaven
23 [ 16 BIG DADDY WEAVE  FERVENT 30040/PROVIDENT [H] Fields Of Grace
BSJ 38 KJ-52  UPROK/BEC 4260/CHORDANT [H] ft's Pr ed Five Two
SUPERCHICK  INPOP 1274/CHORDANT Reg ation
40 |34 AVALON  5PaRRDW 2349/CHORDANT The Very Best Of Avalon: Testify To Love
36130 FFH  ESSENTIAL 10705/PROVIDENT Ready To Fly
39 (28 VARIOUS ARTISTS  HILLSONG AUSTRALIA/INTEGRITY 82725WOR0- CURB Hillseng Hope: Live Worship
ICHAEL W, I IDENT Worship Again
VARIOUS ARTISTS  EMiSPECIAL MARKETS/TIME LIFE 2011/CHOROANT Worship Together: Be Glorified
3835 DONNIE MCCLURKIN vERITY 43199/PROVIOENT Donnie McClurkin... Again

BYRON CAGE  60sp0 CENTRIC 70047/PROVIDENT [M] Byron Cage

NOVEMBER
2003
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ales data compiled by [ ]

Billboard

= |8
o = Nielsen
o
5| E SoundScan
S|~ ARTIST (MPRINT & NUMBER/DISTRIBUTING LABEL Title
& NUMBER 1 & 1 Week At Number 1
SMOKIE NORFUL _ew GOspEL 95085 Smokie Norful: Limited Edition (EP}
111 SOUNDTRACK  Music wORLD COLUMBIA 30286/SONY MUSIC The Fighting Temptations
2 .2 CECE WINANS  PURESPRINGS GOSPEL/INO 30361/SONY MUSIC Throne Room
3|3 SMOKIE NORFUL i GOSPEL 20374 [H] | Need You Now
57 GREATEST GAINER =5
&l 5 VICKIE WINANS _veriT 43214Z0MBA [H] Bringing It All Together
S |4 | | VARIOUS ARTISTS @ &M CHRISTIANWORDVERITY 13213Z0MBA WOW Gospel 2003
717 DONNIE MCCLURKIN _ veRiTY s319920M88 Donnie McClurkin... Again
9 |10 BYRON CAGE  G0sPo CENTRIC 70047/Z0MBA [M] Byron Cage
816 SHIRLEY CAESAR  worD-CURB 85008 {M] Shirley Caesar And Friends
118 BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR  1EHILLAK/LGHT 5437/COMPENDIA [M] Let [t Rain
09 KIRK FRANKLIN 4 G0srp CENTRIC 7003720MBA The Rebirth Of Kirk Franklin
NATALIE WILSON & SOP  GosPo CENTRIC 70053/Z0MBA The Good Life
15111 TONY HIBBERT Il _spiRIT in MOTION 70852/RUBY ROSE In His Presence
12 |15 MARVIN SAPP  veriTy 43227/20MBA [H] Diary Of A Psalmist
19113 EDDIE RUTH BRADFORD  jusna/nIGHT 2008/MALACO Too Close To The Mirror
13112 HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  veriry 4317620vBA [H] Family Affair II: Live At Radio City Music Hall
RICHARD SMALLWOOD veriTy 53710Z0MBA The Praise & Worship Songs 0f Richard Smallwood
20|16 DOTTIE PEOPLES  ariantainT (10279 Churchin' With Dottie
14 |14 SHIRLEY CAESAR  WORD CURB 7389%/RHING [M] Greatest Gospel Hits
16118 FRED HAMMOND  veriTy53712Z0MBA Nothing But The Hits
29 124 BRODERICK E, RICE BORN AGAIN 5443 LIGHTYEAR Get Yo Laugh On!
17 117 THE V.I.P. MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE  1vscotveniTy s37287Z0mBA Power 0f Worship
18 119 DEITRICK HADDON _ TYSCOT/VERITY 43195Z0MBA [M] Lost And Found
22120 GARY L. WYATT R aisswew | Do Love You
27 121 JAMES BIGNON & THE DELIVERANCE MASS CHOIR ziana 10 God Is Great
30|30 THE BORN AGAIN MASS CHOIR  PURESPRINGS GOSPEL 83859/EMi GOSPEL CeCe Winans Presents The Born Again Church Choir
28 |26 TURKS & CAICOS MASS CHOIR  meex a021 Behold! Live In Chicago
123122 LEE WILLIAMS AND THE SPIRITUAL QC'S  wce r2amaLaco [l Right On Time
26 123 VIRTUE  veriTy 53720 Z0MBA Free
HEZEKIAH WALKER & THE LOVE FELLOWSHIP CHOIR vepiry sareszomes Hezekiah Walker & The Love Fellowship Choir: Nothing But The Hits
4 | — VARIOUS ARTISTS UNVERSAL MUSIC SPECIAL MARKETS 60501/ TIME LIFE Living The Gospel: Gospel Greats
31— LAMAR CAMPBELL & SPIRIT OF PRAISE  emi GosPeL 82551 Confessions Of A Worshipper
21127 MARY MARY @ CoiUMBIA85690/SONY MUSIC Incredible |
25|31 LISA MCCLENDON  NTEGRITY GDSPEL/EPIC 90347/SONY MUSIC Soul Music
24 129 DONALD LAWRENCE & THE TRI-CITY SINGERS  crvsTaL ROSE 20360/EMI GOSPEL [M]) Go Get Your Life Back
RENEE SPEARMAN AND PREZ FEATURING PROSPERITY  sLACKSPHERE 1002 Celebrate
40 (34 PERCY BADY 60SPO CENTRIC 70054/Z0MBA The Percy Bady Experience
36 |39 GARY ANGLIN AND THE VOICES OF CCC  eAGLE 20021 [H] Gary Anglin And The Voices 0f CCC
37128 JOHNNY MO  sierra-PEARL 0001 A New Direction

DARWIN HOBBS  emi G0sPEL 20359 [M] Broken

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA] certification for net shipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 milfion units {Platinum). # RIAA certification for net shipment of 10 million units {Diamond). Numerai tottowing Platinum or Diamond

symbot indicates album's muiti-platinum fevel. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA muiltiplies shipments by the number of discs and/or tapes. RIAA Latin awards:

Certification for net shipment of 100,000 units {Oro). A Certification of 200,000 units {Platino). A2 Certification of 400,000

¢nits {Multi-Platino). *Asterisk indicates LP is available, Greatest Gainer shows chart's largest unit increase. Heatseeker tmpact shows albums removed from Heatseekers this week. [H] indicates past or present Heatseeker litle © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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24'S (Ya Majesty’s Music, ASCAP/Toompstone, BMI)

H100 91; RBH 46
- -

AMAZING (Dudeski, ASCAP) Hioo 82

AMOR AMOR (Bayahibe, BMI) LT 40

AMOR BESAME (Solmar, SESAQ) LT 46

AMOR DE LOS DOS (Peer Int'l., BMI) LT 32

AND THE CROWD GOES WILD (Gottahaveable,
BMI/Songs Of Windswept Pacific, BMI/BMG Songs,
ASCAP/Mrs. Lumpkins Poodle, ASCAP), WBM, CS 41

ANOTHER POSTCARD (CHIMPS) (Treat Baker,
SOCAN/WB, ASCAP), WBM, H100 92

ANTES (EMI April, ASCAP) LT 3

ANYTHING GOES (Mama Luv, BMI/Off Da Yelzabulb,
BMI/Singso WW, BMI/STB, ASCAP/Tony Kelly, BMI/Uni-
versal-Songs Of PolyGram International, BMI) RBH 91

ASIGNATURA PENDIENTE (Arjona Musical,
ASCAP/Sony/ATV Discos, ASCAP) LT 26

AVE CAUTIVA (Seg Son, BMI) LT 9

-— B -—

BABY BOY (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/Scott Storch,
ASCAP/Tuff Jew, ASCAP/EMI April, ASCAP/Black Owned
Musik, ASCAP/Music World, ASCAP/Carter Boys,
ASCAP/TVT, ASCAP/Notting Dale, ASCAP), HL/WBM,
H1001; RBH 3

BACKTIGHT (Hood Classics, ASCAP/E-Ballad,
ASCAP/WB, ASCAP/Young Beggah, BM|/Mother Drake,
ASCAP/Jasane Drama, ASCAP/Warner-Tamerlane, BMI),
WBM, RBH 61

BAD BOY THIS BAD BOY THAT (Tony Dofat,
BM!/Rounder, BMI/Copyright Control) Hioo 50; RBH 15

BE EASY (Ya Majesty’s Music, ASCAP/Toompstone,
BMI) RBH 64

BIGGER THAN MY BODY (Specific Harm,
ASCAP/Sony/ATV Tunes, ASCAP), CLM/HL, H1oc0 37

THE BOYS OF SUMMER (Wild Gator, ASCAP/Warner-
Tamerlane, BMI/Woody Creek, BMI), WBM, H1o0 75

BREATHE (I'm Still With The Band, BMI/Warner-Tamer-
lane, BMI/Dylan Jackson, ASCAP/WB, ASCAP), WBM,
H1oo 63
BRIGHT LIGHTS (Bidnis, BMI/EMI Blackwood, BMI),
HL, H1o0 32

BUSTED (Zomba Songs, BMI/R.Kelly, BMI), WBM,

RBH 35
-_— c -_—

CADILLAC ON 22'S (Crump Tight, ASCAP) RBH 83

CALLING ALL ANGELS (EMI April, ASCAP/Blue Lamp,
ASCAP), HL, H100 35

CALLING ALL GIRLS (Zomba Songs, BMI/R.Kelly,
BM!/Bubo, ASCAP/That's What's Up, ASCAP/Dangerous
Words, ASCAP), WBM, RBH 8

CAN'T HOLD US DOWN (Xtina, BMI/Careers-BMG,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Logrhythm, BMI),
HL, H1o0 21

CAN'T STOP, WON'T STOP (EMI April, ASCAP/Six
Figga, BMI/Screen Gems-EMI, BMI) H100 29; RBH 22

CARMELINA (EMOA, ASCAP/Sony/ATV Discos,
ASCAP) LT 30

CAUSAME LA MUERTE (TN Ediciones, BMI/Los Com-
positores, BMI) LT 22

CHANGE CLOTHES (EMI April, ASCAP/Carter Boys,
ASCAP/Chase Chad, ASCAP/EMI Blackwood, BMI/The
Waters Of Nazareth, BMI), HL, RBH 30

CHICKS DIG IT (Mark Hybner, ASCAP/Cagle Blue,
ASCAP/Casey Donovan, BMI), WBM, CS 10; Hioo 70

CLAP BACK (Slavery, BMI/Songs Of Universal,
BMI/Scott Storch, ASCAP/D) Irv, BMI/Ensign, BMI),
HL/WBM, H100 55; RBH 20

CLUBBIN (R.Kelly, BMI/Zomba Songs, BMI/Joe Bud-
den, ASCAP/On Top, ASCAP/Universal, ASCAP), WBM,
H1o00 48; RBH 12

COME OVER (Naked Under My Clothes,
ASCAP/Chrysalis, ASCAP/Babyboy's Little, SESAC/Noon-
time South, SESAC/Warner-Tametlane, BMI/Kevin Hicks,
BMI/Bubba Gee, BMI/Noontime Tunes, BMI), WBM, RBH
18

COMIN’ FROM WHERE I'M FROM (Tappy Whyte’s,
BMI/Songs Of Universal, BMI/Bat Future, BMI) RBH 78

COOLTO BE A FOOL (Foray, SESAC/MRz2,
SESAC/Bethar, BMI/Still Working For The Man, BMI/Wil
Nance, BMI/ICG, BMI) CS 34

COWBOYS LIKE US (Almo, ASCAP/Sony/ATV Tree,
BMI/Love Monkey, BMI), HL, CS 7; H100 59

CRAZY IN LOVE {Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/EMI Blackwood,
BMI/Richcraft, BMI/Damrich, BMI/Carter Boys,
ASCAP/EMI April, ASCAP/Music World, ASCAP/Unichap-
pell, BMI), HL/WBM, H100 26; RBH 38

CUANDO TU NO ESTAS (Not Listed) LT 48

-_— D -_—

DAMN! (Drugstore, ASCAP/Lil Jon 00017 Music,
BMI/White Rhino, BMI/Lil’ Buddy Dewberry, BMI/EMI
April, ASCAP) H100 6; RBH 5

DANCE WITH MY FATHER (Uncle Ronnie’s, ASCAP/EMI
April, ASCAP/Chi-Boy, ASCAP), HL/WBM, H100 58; RBH
36

DANGER (Rexamillons, ASCAP/Divine Pimp,
ASCAP/Tribes Of Kedar, ASCAP/BMG Songs, ASCAP/Uni-
versal, ASCAP/Jajapo, ASCAP/EMI Blackwood, BMI),
WBM, RBH 53

DAYS OF OUR LIVES (Songs Of Universal, BMI/You
Scream, BMI/Ottomatic Hit, BMi/Almo, ASCAP/Jill’s Mad
Money, ASCAP/Universal, ASCAP), HL/WBM, CS 46

DEJENME SI ESTOY LLORANDO {Irmaos Vitale, BMI)
T35

DOWN FOR ME (Next Selection, ASCAP/Donceno,
ASCAP/Jack Knight, ASCAP/}ustin Combs, ASCAP/EMI
April, ASCAP/Marsky, BMI/Janice Combs, BMI/EMI Black-
wood, BMi/Harve Pierre, BMI/Shannon Lawerence,
SESAC/Featquo, SESAC/The Writing Factory, ASCAP), HL,
RBH 28

DRIFT AWAY (Almo, ASCAP), HL, H100 36

DRINKIN’ BONE (Sony/ATV Acuff Rose, BMI/Zomba,
ASCAP/Sufferin’ Succotash, ASCAP), HL/WBM, CS 18

— E -_—

EARTHBOUND (Sony/ATV Milene, ASCAP/) Only,
ASCAP), HL, CS 60

EN LOS PURITOS HUESOS (Edimonsa, ASCAP/Siem-
pre, ASCAP) LT 36

ESO DUELE (Ser-Ca, BMI) LT 19

ESTOY A PUNTO (Ser-Ca, BMI) LT 20

EVERY FRIDAY AFTERNOON (Murrah, BMI/Melanie
Howard, ASCAP), WBM, CS 33

-_— F -_—

FAINT (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMI/Nondisclosure Agreement, BMI/Rob
Bourdon, BMI/Keniji Kobayashi, BM|/Pancakey Cakes,
BMI), WBM, H100 72

FALLEN (Sasqua, BMI/Nieze World Music, BMI/One

SINGLES AND TRACKS SONG INDEX.

Dynasty Music, ASCAP/Sony/ATV Cross Keys,
ASCAP/Lanard Huggins, ASCAP/Edycrahp, BMI/EMI
Blackwood, BMI/Bridges In Babylon Music, BMI), HL,
RBH 74

FALLEN (Sony/ATV Songs, BMI/Tyde, BMI/Sony/ATV
Canada, SOCAN) Hi00 68

FIND AWAY (Modat, ASCAP/916, BMI) H100 97; RBH

2

FIRE (YES, YES Y’ALL) (Joe Budden, ASCAP/On Top,
ASCAP/Universal, ASCAP/F.0.B., ASCAP/N.Q.C.,
ASCAP/Starbus, BMI/Ensign, BMI/Sugar Hill, BMI/Twen-
ty Nine Black, BMI/Future Sights And Sounds, BMI/Deco,
BMI), HL, RBH 88

THE FIRST CUT IS THE DEEPEST (Mainstay, BMI) CS
50; H100 60

FLY (My Own Chit, BMI/EMI Blackwood, BMI/Warren
G, ASCAP/EMI April, ASCAP/ Nate Dogg, BMI), HL, RBH 5.2

FOREVER (R Kelly, BMI/Zomba Songs, BMI), WBM,
RBH 99
FORTHENIGHT (Soulchild, ASCAP/Universal,
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton,
ASCAP/EMI April, ASCAP) H100 99; RBH 45

FOTOGRAFIA (Peermusic [1l, BMI/Camateon, BMI) LT 8

FRONTIN’ (The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/EMI April, ASCAP/Carter Boys, ASCAP), HL,
H100 30; RBH 16

-

GANGSTA GIRL (Zomba Songs, BMI/R.Kelly, BMI),
WBM, RBH 84

GANGSTA NATIONS (Gangsta Boogie, ASCAP/Hoo
Bangin® Music, ASCAP/DreamWorks Songs, ASCAP/Bass
Pipe, ASCAP/Karam's Kid, ASCAP/Nate Dogg, BMI/Uni-
versal, ASCAP/Cherry Lane, ASCAP), CLM, RBH 54

GET IT ON THE FLOOR (Boomer X, ASCAP/Universal,
ASCAP/Dead Game, ASCAP/EMI April, ASCAP/Swizz
Beatz, ASCAP), HL, RBH 65

GET LOW (TVT, ASCAP/Swole, ASCAP/Da Crippler,
BMI/ColliPark, BMI/DWC, BMI/EMI Blackwood, BMI)
H1o0 4; RBH

GETTING LATE (Marshmellow, BMI/Perfect,
ASCAP/SPZ, BMI/Aboukir, BMI/Universal, BMI/Double
Oh Eight, ASCAP/Touched By Jazz, ASCAP/EMI April,
ASCAP), HL, RBH 41

GIGOLO (Zomba Songs, BMI/R.Kelly, BMI/Nick-
elodeon, ASCAP/N-Can-N, ASCAP/Famous, ASCAP),
HL/WBM, RBH 57

GOOD LITTLE GIRLS (Mike Curb, BMI/Kiss My Cash,
BMI/Ensign, BMI/Fuzzy Dice, BMI), WBM, CS 35

GOT SOME TEETH (Obie Trice, ASCAP/Eight Mile
Styte, BMI/Jaceff, ASCAP/Resto World, ASCAP/Universal,
ASCAP/Universal-PolyGram International, ASCAP/Buffalo,
ASCAP/Bughouse, ASCAP/Unforgettable Music,
PRS/Almo, ASCAP), HL/WBM, H100 94; RBH 76

-— H -_—

HANDPRINTS ON THE WALL (White Car, BMI/Scott P.
Innes, BMI/Bug, BMI/Early Bird, BMI) CS 53

HARDER TO BREATHE (BMG Songs, ASCAP/Valentine
Valentine, ASCAP/Careers-BMG, BMI/February Twenty
Second, BMI), HL, H100 18

HEAD BUSSA (Headbussa, ASCAP/Swole, ASCAP/G. |.
Joe, BMI) RBH 86

HEADSTRONG (WBM, SESAC/Traptism, SESAC),
WBM, H1o0 17

HEAVEN (Loco De Amor, BMI/Audible Sun, BMI),
WBM, H100 64

HEAVEN HELP ME (Wacissa River, BMI/On The Man-
tel, BMI/BP), BMI) CS 37

HELLYEAH (Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/BMG Songs, ASCAP/Mrs. Lumpkins Poodle,
ASCAP), WBM, CS 13; H100 67

HERE WITHOUT YOU (Escatawpa, BMI/Songs Of Uni-
versal, BMI), WBM, H1o0§

HEY YA! (Gnat Booty, ASCAP/Chrysalis, ASCAP), WBM,
H100 15

HOLIDAE IN (Almo, ASCAP/Trak Starz, ASCAP/Irving,
BMI/Jackpot, ASCAP/Ludacris, ASCAP/EMI April,
ASCAP/EMI Blackwood, BMI), HL, H100 3; RBH 4

HONESTY (WRITE ME A LIST) (Sony/ATV Acuff Rose,
BMI/New Works, BMI), HL, CS 19; H100 84

HOTEL (Larsiny, BMI/EMI April, ASCAP/R.Kelly,
BMI/Zomba Songs, BMI/Warner-Tamerlane,
BMI/Sony/ATV Songs, BMI/EMI| Blackwood, BMI/Dead
Game, ASCAP), HL/WBM, RBH 66

HOT MAMA (Sony/ATV Acuff Rose, BMI/Wenonga,
BMI), HL, CS 31

HOT & WET (Da Twelve, ASCAP/)ustin Combs,
ASCAP/EMI April, ASCAP/Danger Zone, ASCAP/Ludacris,
ASCAP), HL, H100 80; RBH 37

HOY (Estefan, ASCAP) LT 1

HOY EMPIEZA MI TRISTE2A (Edimusa, ASCAP) LT 16

-_— I -—

| CAN ONLY IMAGINE (Simpleville, ASCAP/Fun Attic,
ASCAP) H100 71

1 CAN'T BE YOUR FRIEND (Wamer-Tamerlane,
EMI/Writers Extreme, BMI/EMI April, ASCAP/Waltz Time,
ASCAP), HL/WBM, CS 16

1 CAN'TTAKE YOU ANYWHERE (Sony/ATV Tree,
BMI/Big Yellow Dog, BMI/Tokeco Tunes, BMI), HL, CS 28

1CU (DOIN’IT) (U Betta Like My Muzic, ASCAP/Diggy
Tunez, ASCAP/Jobete, ASCAP/Libren, ASCAP/Macawrite,
ASCAP/Warner-Tamerlane, BMI/Gotta Get Some Music,
BMI/T-Girl, ASCAP/Jam One, ASCAP/Royalty Network,
ASCAP/Tonk, BMI/Uptown Express, BMI), WBM, RBH 90

IF | CAN'T (High On Life, ASCAP/WB, ASCAP/AIn't
Nuthin’ Goin’ On But Funking, ASCAP/Music Of
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo,
ASCAP/Universal, ASCAP/50 Cent, ASCAP/Zomba,
ASCAP/Feemstrar, ASCAP), WBM, H100 89

1 LOVE THIS BAR (Tokeco Tunes, BMI/Sony/ATV Tree,
3MI/Big Yellow Dog, BMI), HL, CS 2; H100 33

1 LOVE YOU THIS MUCH (Nashville DreamWorks
Songs, ASCAP/Paper Angels, ASCAP/Sunchaser,
ASCAP/Cherry Lane, ASCAP/EMI April, ASCAP/Sea Gayle,
ASCAP), CLM/HL, CS 30

) MELT (Sony/ATV Cross Keys, ASCAP/Onaly,
ASCAP/Major Bob, ASCAP/Warner-Tamerlane, BM),
HL/WBM, CS 4; H100 42

I'M GONNA TAKE THAT MOUNTAIN (Foray,
SESAC/Sea Keeper, SESAC/Chatawa, ASCAP) CS 17

I'M IN LOVE WITH YOU (Haneli, BMI/Wacissa River,
BMI) CS 57

I NEED A VACATION (EMI Aprit, ASCAP/Rebecca Lynn
Howard, ASCAP/Sony/ATV Tunes, ASCAP/Satcher Songs,
ASCAP), HL, CS 56

1 NEED YOU NOW (Smokie’s Song, BM{) RBH 55

IN MY DREAMS (Mundo, BMI/EMI Blackwood,
BMI/Rumbalo, BMI/Toto Tunes ASCAP/Winning Circle,
ASCAP/Bluewater, ASCAP), HL, C

INOCENTE DE TI (BMG Songs ASCAP/Alma ASCAP)
LT21

N THOSE JEANS (Music Of Windswept, ASCAP/Hand
In My Pocket, ASCAP/Harvey "The Rock” Hester, ASCAP),
WBM, RBH 50

INTO YOU () Brasco, ASCAP/Mr Manatti, BMI/EMI
Blackwood, BMI/Duro, BM!/Songs Of DreamWorks,
BMI/Time For Flytes, BMI/EM! April, ASCAP/PLus 1,
ASCAP/D. Brasco, ASCAP/No Question Ent., ASCAP/Cher-
ry River, BMI/Jobete, ASCAP), CLM/HL, H1o0 19; RBH 26

iT BLOWS MY MIND (The Waters Of Nazareth,
BMI/EMI Blackwood, BMI/Careers-BMG, BMI/Chase
Chad, ASCAP/EMI April, ASCAP/Raynchaser, BMI/My
Own Chit, BMI), HL, RBH 77

{ THINK YOU'RE BEAUTIFUL (Mosaic Music, BMI/Hold
Jack, BMI) CS 43

IT'S FIVE 0’CLOCK SOMEWHERE (EMI April,
ASCAP/Sea Gayle, ASCAP/Warner-Tamerlane, BMI/R.
Joseph, BMI), HL/WBM, CS 11; H100 56

1T*S GOIN’ DOWN (Top Quality, BMI/Bonecrusher,
ASCAP/Lliwellyn, BMI) RBH 98

IT"S MY LIFE (Universal-Songs Of PolyGram interna-
tional, BM!/Zomba, ASCAP), WBM, H100 52

| WANNA DO IT ALL (EMI Blackwood, BMI/Ty Land,
BMI/1808 Music, BMI/BP), BMI/Mike Curb, BMI),
HL/WBM, CS 25

I WISH (Still Working For The Man, BMI/Tommy Lee
James, BMI/ICG, BMI/Careers-BMG, BMI/Music Hill,
BMI), HL, CS 23

I WISH | WASN'T (EMI April, ASCAP/Flyte Tyme,
ASCAP/Minneapolis Guys, ASCAP/)i Branda, ASCAP), HL,
RBH 47

1Z U (Jackie Frost, ASCAP/BMG Songs, ASCAP/Associ-
ated Production, ASCAP/KPM, ASCAP/jay E's Basement,
ASCAP/Universal, ASCAP) RBH 63

- J —
JUST A DOG (Ottanowear, BMI/EMI Blackwood, BMI)

H82
-— K -_—
KNOCK KNOCK (Mass Confusion, ASCAP/WB,
ASCAP/Ye World Music, ASCAP/Abc-Dunhill, BMI/EMI
April, ASCAP), WBM, H100 86; RBH 27

-_— l—

LAGRIMAS DE CRISTAL (Zomba, ASCAP) LT 14

LA PAGA (Peermusic |1l, BMI/Camaleon, BMI) LT 13

LIGHT YOUR A** ON FIRE (Starbus, BMI/Ensign,
BMI/The Waters Of Nazareth, BMI/EMI Blackwood,
BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, RBH 87

LITTLE MOMENTS (EMI April, ASCAP/Sea Gayle,
ASCAP), HL, CS 26

LONG BLACK TRAIN (Sony/ATV Cross Keys,
ASCAP/Drivers Ed, ASCAP), HL, CS 29

LOVE ANGEL {Zomba Songs, BMI/R.Kelly, BMI} RBH
68

LOVE AT 15T SIGHT (Mary J. Blige, ASCAP/Universal-
MCA, ASCAP/Gloria’s Bay, ASCAP/Justin Combs,
ASCAP/EM! April, ASCAP/Wu-Tang, BMI/Careers-BMG,
BMI/Marsky, BMi/Janice Combs, BMI/EMI Blackwood,
BMI/Danger Zone, ASCAP/Zomba, ASCAP/Jass Merchant,
ASCAP), HL/WBM, RBH 96

LOVE CALLS (Kem, BMI) RBH 32

LOVE YOU MORE (Hand In My Pocket, ASCAP/Music
Of Windswept, ASCAP/Famous, ASCAP/BIG JAMES,
ASCAP/Casino Room, ASCAP/Hutspa, ASCAP/Chutzpah,
ASCAP/Notting Dale, ASCAP), HL, H100 93; RBH 34

LOW (Whorgamusica, ASCAP/EMI April, ASCAP), HL,

H1o0 81
—-_M -

MAKE U MINE (Desert Storm, BMI/Mr. Manatti,
BMI/EMI Blackwood, BMI/Duro, BMI), HL, RBH 93

MARTIE, EMILY & NATALIE (THE CONTINUING SAGA
OF...) (Copyright Control) CS 59

MAS QUE TU AMIGO (Crisma, SESAQC) LT 23

ME AGAINST THE MUSIC (Zomba Songs, BMI/Britney
Spears, BMI/Songs Of Peer, ASCAP/Marchninth,
ASCAP/Hitco South, ASCAP/Tabulous, ASCAP/7 Sylla-
bles, ASCAP/Morningsidetrail, ASCAP/T. Youngdell's Art,
ASCAP) WBM, H100 38

ME CANSE DE MORIR PORTU AMOR (Zomba Golden
Sands, ASCAP) LT 18

ME MYSELF AND | (Beyonce, ASCAP/Hitco South,
ASCAP/Music Of Windswept, ASCAP/TVT, ASCAP/Scott
Storch, ASCAP/Music World, ASCAP/Tuff Jew,
ASCAP/Dale Songs, ASCAP/Black Owned Musik, ASCAP),
HL, RBH 62

ME QUIERO CASAR (Mexican, ASCAP) LT 47

MI CUCU (Sid Sim, BMI/Flattown, BMI) LT 38

MIENTES TAN BIEN (Sony/ATV Discos, ASCAP) LT 6

MI GENTE (Iron Tigga, BM!/Ozomatli, ASCAP/DHG,
BMI/Linkser, BMI} LT 39

MI LIBERTAD (Universal Musica, ASCAP) LT 31

MILKSHAKE (The Waters Of Nazareth, BMI/EMI
Blackwood, BMI/Chase Chad, ASCAP/EMI April,
ASCAP/Raynchaser, BMI/Careers-BMG, BMI/Issy & Nemo
Tunes, ASCAP), HL, H100 53; RBH 23

A MILLION WAYS (Zomba, ASCAP/563, ASCAP), WBM,
RBH 70

MIRAME, MIRATE (Copyright Control) LT 43

MORE & MORE (R.Kelly, BMI/Zomba Songs, BMI),
WBM, RBH

My BABY (OKBYME ASCAP/Shago, ASCAP/Chrysalis,
ASCAP/Naked Under My Clothes, ASCAP/Multi Muzic,
ASCAP/Shack Suga, ASCAP} RBH 60

MY LAST NAME (Coburn, BMI/Sony/ATV Cross Keys,
ASCAP), HL, CS 51

MY LOVE 1S LIKE... WO (Mass Confusion, ASCAP/WB,
ASCAP/C Sun, ASCAP/Wet Ink Red, ASCAP/Black Soul
Connection, BMI/Wet Ink Blue, BMI), WBM, H100 57

- N -

NAGGIN (ColliPark, BMI/Da Crippler, BMI/EWC, BMI)
Hioo 87; RBH 49

NEVA EVA (Swole, ASCAP) RBH 8o

NO ES LO MISMO (Gazul, ASCAP/WB, ASCAP) LT 12

NO HACE FALTA (F.I.P.P, BMi/Estefan, ASCAP) LT 10

NO L.O.V.E. (WB, ASCAP/Divine Mill, ASCAP/Univer-
sal-PolyGram International Tunes, SESAC/)ahgae Joints,
SESAC/Sony/ATV Tunes, ASCAP/Teron Beal,
ASCAP/Feedmybabeez, ASCAP/Coverboy, ASCAP/EMI
Hastings Catalog, BMI/EMI April, ASCAP/Justin Combs,
ASCAP/Big Poppa, ASCAP/Bee Mo Easy, ASC), HL/WBM,
RBH 92
NOMAS POR TU CULPA (Vander, ASCAP/Edimusa,
ASCAP) LT 5

NOOKIE (REAL GOOD) (Big Ape, BMI/E-Class,
BMI/L.E.C., BMI) RBH 100

NO SHOES, NO SHIRT, NO PROBLEMS (Sony/ATV
Acuff Rose, BMI), HL, H100 85

NUMB (Zomba Songs, BMI/Chesterchaz, ASCAP/Big
Bad Mr. Hahn, BMi/Nondisctosure Agreement, BM!/Rob
Bourdon, BMI/Kenji Kobayashi, BM|/Pancakey Cakes,
BMI), WBM, H100 66

-_— o —
OFFICIALLY MISSING YOU (Aurelius, ASCAP/Famous,

ASCAP/Irving Lorenzo, ASCAP), HL, H100 100; RBH 44
ONE MORE CHANCE (Zomba Songs, BMI/R.Kelly,

BMI), WBM, RBH 59
ON YOUR WAY HOME (Songs Of Bud Dog,
ASCAP/Songs Of Universal, BMI/Hannaberg, BMI) CS 58
OQOH! (EMI April, ASCAP/Art Official, BMI/Justin
Combs, ASCAP/Bohannon Music, ASCAP/Universal-MCA,
ASCAP/Mary ). Blige, ASCAP), HL, H100 74; RBH 25

-— P -_—

PAINT ME A BIRMINGHAM (Songs Of DreamWorks,
BMI/Princetta, BMI/Mama's House, BM|/Cherry River,
BMI) CS 52

PARA MORIR IGUALES (Peer Int’L., BMI) LT 33

PARTY & BULLSH*T 2003 (Rah Digga, ASCAP/F.O.B.,
ASCAP/N.Q.C., ASCAP/Curtis A Jones, ASCAP) RBH 79

PARTY TO DAMASCUS (Sony/ATV Tunes, ASCAP/Huss
Zwingli, ASCAP/EMI Blackwood, BMi/Te-Bass, BMI/Mass
Confusion, ASCAP/WB, ASCAP), HL/WBM, H1o0 76; RBH

3

PASS THAT DUTCH (Mass Confusion, ASCAP/WB,
ASCAP/Virginia Beach, ASCAP), WBM, H100 27; RBH 17

PERFECT (Copyright Control/Sony/ATV Tree,
BMI/Wenonga, BMI/Gold Watch, BMI), HL, CS 32

PERFECT (WB, ASCAP/Wet Wheelie, SOCAN/High-
Maintenance, SOCAN/Stinky Music, SOCAN/Drop Out,
SOCAN/Slutty, SOCAN/Lanni Tunes, SOCAN/Warner
Chappell, SOCAN) H100 65

P.LLM.P. (High On Life, ASCAP/EMI April, ASCAP/Derty
Works, ASCAP/50 Cent, ASCAP/Universal, ASCAP/FBC,
ASCAP), HL/WBM, H100 20; RBH 29

PLAYBOYS OF THE SOUTHWESTERN WORLD (Mur-
rah, BMI/VanWarmer, ASCAP), WBM, CS 24

PON DE RIVER, PON DE BANK (Greensleeves,
PRS/Copyright Control/Tafari, ASCAP) H1co 90; RBH 39

PUT YOUR DRINKS DOWN (Feelis, ASCAP/Dead
Game, ASCAP/Dry Rain, ASCAP/Mr. Green, ASCAP/Earl
Hayes, ASCAP) RBH 94

—Q—

QUE GANAS (Hecho A Mano, ASCAP/EMI April,
ASCAP/Clear Mind, ASCAP/Famous, ASCAP/Clear Heart,
BMI/Ensign, BMI) LT 41

QUE TE RUEGUE QUIEN TE QUIERA (LGA, BMI) LT 15

QUIEN TE D1JO ESO (Brantunes, ASCAP/Maximo
Aguirre, BMI/Fonsi, ASCAP) LT 17

QUIERO PERDERME EN TU CUERPO (Kike Santander,
BMI/Ensign, BMI) LT 7

QUITEMONOS LA ROPA (World Deep, BMI/Sony/ATV
Latin, BMi/Blueplatinum, ASCAP/Sony/ATV Discos,

ASCAP) LT 34
-_— R -_—

RAIN ON ME (Pookietoots, ASCAP/Baeza,
ASCAP/Universal, ASCAP/Famous, ASCAP/Soldierz
Touch, ASCAP/Ensign, BMI/D) Irv, BMI/Colgems-EMI,
ASCAP/Irving Lorenzo, ASCAP), HL/WBM, H1o0 7; RBH 2

READ YOUR MIND (Tuff Huff, BMI/Grindtime,
BMI/Pay Town, BMI) H100 45; RBH 14

REAL GOOD MAN (Universal, ASCAP/Memphisto,
ASCAP/Zomba Songs, BMI/Teren It Up, BMI}, WBM, CS
12; H100 62

THE REMEDY () WON'T WORRY) (Goo Eyed,
ASCAP/BSM, ASCAP/Warner-Tamerlane, BMI/Hollylodge,
BMI/Scott Spock Songs, BMI/BMG-Careers, BMI/Graham
Edwards Songs, ASCAP/BMG Songs, ASCAP/Rainbow
Fish, BMI}, HL/WBM, H1o00 46

REMEMBER WHEN (EMI April, ASCAP/Tri-angels,
ASCAP), HL, CS 45

RIEY LLORA (Sir George, ASCAP/WB, ASCAP) LT 25

RIGHT THURR (Trak Starz, ASCAP/Almo, ASCAP/Irv-
ing, BMI), HL, H100 13; RBH 11

ROC YA BODY “MIC CHECK 1,2" (Robert Clivilles,
ASCAP/Dontana, ASCAP/Mighty One, SESAC) H1o0 88

ROSAS (Sony/ATV Discos, ASCAP) LT 11

RUNNIN (DYING TO LIVE) (EMI April, ASCAP/Justin
Combs, ASCAP/Big Poppa, ASCAP/EMI Longitude,
BMI/Bee Mo Easy, ASCAP/Universal, ASCAP), HL, Hioo
43;RBH 19

RUN, RUN, RUN (Songs Of Scream, ASCAP/There's
One Music, ASCAP/MCS, ASCAP/Deston, ASCAP/Boat
Money, ASCAP/Sony/ATV Cross Keys, ASCAP/Humidity,
ASCAP), HL, CS 36

-_— s -_—

SALT SHAKER (TVT, BMi/ColliPark, BMI/EWC, BMI/Da
Crippler, BMI/C'Amore, BMI/Me & Marq, ASCAP) RBH 56

SAY HOW | FEEL (DKG, BMI) RBH 72

SELLA LOT OF BEER (Sony/ATV Tree, BMI/Mr. Bubba,
BMI), HL, CS 54

SE ME OLVIDO TU NOMBRE (F.L.PP, BMI) LT 45

SENORITA (Tennman Tunes, ASCAP/Zomba,
ASCAP/EMI April, ASCAP/Chase Chad, ASCAP/EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, H1c0

S

SHAKE THAT MONKEY (Zomba Songs, BMI/T. Shaw,
BMI/Lil Jon oo017 Music, BMI), WBM, RBH 69

SHAKE YA TAILFEATHER (Jackie Frost, ASCAP/BMG
Songs, ASCAP/Bubo, ASCAP/That’s What's Up,
ASCAP/Young Dude, ASCAP/Universal, ASCAP/)ason
Bridges, ASCAP/Hitco South, ASCAP), HL/WBM, H100 8;
RBH 24
SHE'S NOT JUST A PRETTY FACE (Universal-Songs Of
PolyGram International, BMI/Loon Echo, BMI/Out Of
Pocket, ASCAP/Zomba, ASCAP), WBM, CS 27

SHOW ME HOW TO LIVE (Disappearing One,
ASCAP/Melee Sawy Music, BMI/Me 3, BMI/LBV Songs,
BMI), HL, H100 79

S1NO ME AMAS (Brantunes, ASCAP/Maximo Aguirre,
BMI/Fonsi, ASCAP) LT 37

SO FAR AWAY (Greenfund, ASCAP/i.m.nobody,
ASCAP/My Blue Car, ASCAP/pimpYug, ASCAP/WB,
ASCAP), WBM, H100 24

SOLO POR TI (Yami, BMI) LT 27

SOMEDAY (Warner-Tamerlane, BMI/Arm Your Dillo,
SOCAN/Zero-G, SOCAN/Black Diesel, SOCAN), WBM,
H1o0 34

SO YESTERDAY (BMG-Careers, BMI/Lauren Christy
Songs, BMI/Scott Spock Songs, BMI/Shahasu, BMI/Gra-
ham Edwards Songs, ASCAP), HL, Hio0 51

SPEND MY TIME (Blackened, BMI) CS 38

STACY’S MOM (Monkey Demon, BMI/Vaguely Famil-
iar, ASCAP) H100 23

STAND UP (Ludacris, ASCAP/EMI April, ASCAP/Ye
World Music, ASCAP), HL, Hio0 2; RBH 1

STEP IN THE NAME OF LOVE (Zomba Songs,
BMI/R.Kelly, BMI), WBM, H100 12; RBH 6

STILL ON MY BRAIN (Tennman Tunes, ASCAP/Zomba,
ASCAP/First Avenue, ASCAP/BMG, PRS/BMG Songs,
ASCAP/EMI April, ASCAP/E Two, ASCAP/Demis Hot
Songs, ASCAP), HL, RBH 97

STREETS OF HEAVEN (Magic Mustang, BMI/Write Em
Cowgirl, BMI/Annie And Clyde, ASCAP/Anthotogy, ASCAP)
CS20

STUNT 101 (High On Life, ASCAP/EMI April,
ASCAP/Derty Works, ASCAP/50 Cent, ASCAP/Universal,
ASCAP), HL/WBM, H100 47; RBH 21

SUGA SUGA (Latino Velvet, BMI/SoulSick Muzik,
BMI/Amaya-Sophia, BMI/Jumping Bean, BMI/Songs Of
Universal, BMI) H100 11; RBH 81

SUMMERTIME (EMI April, ASCAP/justin Combs,
ASCAP/Phoenix Ave, ASCAP/EMI Blackwood, BM!/Janice
Combs, BMI/Marsky, BMi/Beyonce, ASCAP), HL, RBH 51

SUPA STAR (Not Listed) RBH 71

SWEET SOUTHERN COMFORT (Warner-Tamerlane,
BMI/Writers Extreme, BMI/EMI April, ASCAP/Brad To The
Bone, ASCAP), HL/WBM, CS 42

-T -—

TE LLEVARE AL CIELO (Tulum, ASCAP/EMI April,
ASCAP) LT 29

TE METISTE EN MI CAMA (Edimonsa, ASCAP) LT 50

TE NECESITO (Karen, BMI/Elyon, BMI) LT 2

TENNESSEE RIVER RUN (EMI April, ASCAP/Pittsburg
Landing, ASCAP/Chord Boy, BMI/Bradley, BMI), HL/WBM,
(555

TE RETO A QUE ME OLVIDES (Arpa, BMI) LT 42

TEXAS PLATES (WB, ASCAP/Kelodies,
ASCAP/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP),
HL/WBM, CS 40

THERE GOES MY LIFE (Warner-Tamerlane, BMI/Major
Bob, ASCAP/Sweet Summer, ASCAP), WBM, CS 21; Hio0
78

(THERE'S GOTTA BE) MORE TO LIFE (Diesel Liesal,
BMI/Warner-Tamerlane, BMI/Slowguy Songs,
ASCAP/Songtower, ASCAP/WB, ASCAP/Little Minx Music,
ASCAP/Chrysalis, ASCAP/First Avenue, ASCAP/BMG
Songs, ASCAP/Demis Hot Songs, ASCAP/Edmonds,
BMI/EMI April, ASCAP/E Two, ASCAP), HL/WBM, H100 41

THIS IS HOW WE DO (Money Mack, BMI) H100 98;
RBH67

THIS ONE'S FOR THE GIRLS (Nashville DreamWorks
Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane,
ASCAP/Famous, ASCAP/Animal Fair, ASCAP/Careers-
BMG, BMI/Silverkiss, BMI), CLM/HL, CS 5; H100 44

THOIATHOING (Zomba Songs, BMI/R.Kelly, BM),
WBM, H1o0 28; RBH 10

THROUGH THE WIRE (Ye World Music, ASCAP/Dyad,
BMI/Wamer-Tamerlane, BMI/Neropub, BMI), WBM, RBH

9

THUG LUV (Notorious K..M., BMI/Warner-Tamerlane,
BMI/Scott Storch, ASCAP/TVT, ASCAP/Feels So Good
Music, ASCAP), WBM, RBH 95

TITERE EN TUS MANOS (Marfre, BMI) LT 44

TOUCHED A DREAM (Zomba Songs, BMI/R Kelly,
BMI), WBM, RBH 73

TOUGH LITTLE BOYS (EMI April, ASCAP/Sea Gayle,
ASCAP/Coburn, BMI), HL/WBM, CS 3; H100 40

TROUBLE (Pink Inside, BMI/EMI Blackwood,
BMI/How About A Bunch Of Trouble Music, ASCAP}, HL,
H1o00 83

-_— u -_—

U GOT THAT LOVE (CALL IT A NIGHT) (Divided,
BMI/Universal-Songs Of PolyGram, BMI/Ramal,
BMI/Warner-Tamerlane, BMI), WBM, RBH 40

UN AMOR PARA LA HISTORIA (Universal Musica,
ASCAP/Unique Hits, ASCAP) LT 28

UN SIGLO SIN TI {(Muziekuitgerverij B.V. BUMA,
ASCAP/WB, ASCAP) LT 4

UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL, Hioo
16

-—N -

WAITING FOR YOU (Perfect Songs, BMI/Bat Future,
BMI) H100 96

WALK A LITTLE STRAIGHTER (Universal, ASCAP/Off
My Rocker, ASCAP/Universal-Songs Of PolyGram Interna-
tional, BMI/Everything | Love, BMI/Sony/ATV Acuff Rose,
BMI), HL/WBM, CS 8; H100 69

WALKED OUTTA HEAVEN (WBM, SESAC/Babyboy's
Little, SESAC/Noontime South, SESAC/EMI April,
ASCAP/Black Baby, SESAC/Them Damn Twins, ASCAP/Air
Control, ASCAP), HL/WBM, H100 14; RBH 7

WALKING IN MEMPHIS (Famous, ASCAP), HL, CS 14;

100 73

WATCH THE WIND BLOW BY (Universal-Songs Of Poly-
Gram International, BMI/Slowborne, BMI/Hope-N-Cal,
BMI/Cal IV, ASCAP) CS 39

WAT DA HOOK GON BE (Shaniah Cymone, ASCAP/EMI
April, ASCAP/Young Dude, ASCAP/Universal,
ASCAP/Soulajamba Songs, BMI/Air Control,
ASCAP/Basajamba, ASCAP), HL/WBM, H100 22; RBH 13

WAVE ON WAVE (Greenhorse, BMI/EMI Blackwood,
BMI/Cooke's Trust, SESAC/Bug, BMI/Justin Pollard,
SESAQ), HL, CS 6; H100 54

THE WAY YOU MOVE (Gnat Booty, ASCAP/Chrysalis,
BMI/Carl Mo, BMI/Organized Noize, BMI/Hitco, BMI),
WBM, H100 10; RBH 8

WEAK AND POWERLESS (Transfixed Music,
ASCAP/Harry Merkin, ASCAP/EMI April, ASCAP), HL, Hioo
61

WHAT IS LOVE? (Sony/ATV Tunes, ASCAP/EMI April,
ASCAP/Blue Erro Soul, ASCAP/Yoruba Peoples Music,
ASCAP/Chrysalis, BMI/VSG Tunes, ASCAP), HL, RBH 75

WHAT MORE CAN | SAY (EMI April, ASCAP/Carter
Boys, ASCAP/ Curley Kid Flava, ASCAP/ 48 Laws Of Power,
ASCAP/Warner-Tamerlane, BMI), HL/WBM, RBH 48

WHAT WAS | THINKIN’ (Sony/ATV Tree,
BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 9

WHERE IS THE LOVE? (will.i.am, BMI/Nawasha Net-
works, BMI/Jeepney, BMI/Tenman Tunes, BMI/Zomba
Songs, BMI/Printz Polor, BMI/Tuono, BMI/EL Cubano,
BMI), CLM/WBM, Hio0 25

WHITE FLAG (Warner Chappell, PRS/WB,
ASCAP/Future Furniture, ASCAP/EMI April, ASCAP/BMG
Songs, ASCAP), HL/WBM, H100 39

WHO WOULDN'T WANNA BE ME (Universal,
ASCAP/Lanark Village Tunes, ASCAP/Coburn, BMI), WBM,
{S1;H10031

WHY CAN'T | (Warner-Tamerlane, BMI/Hollylodge,
BMI/Rainbow Fish, BMI/Mr. Spock, BMI/WB, ASCAP/Tix,
ASCAP/Ferry Hill, ASCAP/Sony/ATV Tunes, ASCAP),
HL/WBM, H100 49

WHY DON'TYOU & | (Anaesthetic, BM!/Warner-
Tamerlane, BMI), WBM, H100 9

WONDERFUL (Ausar, BMI/Smooth As Silk, ASCAP/Air
Control, ASCAP/EMI April, ASCAP/Silliwak,
ASCAP/Andre’Sia, ASCAP/E Two, ASCAP) RBH 58

WRINKLES (Universal-Songs Of PolyGram Internation-
al, BMI/Virgin Timber, BMI/Major Bob, ASCAP), WBM, CS

22
-_— Y -_—

YA NO ES IGUAL (SoulSick Muzik, BMI/Logictone,
BMI/Jumping Bean, BMI) LT 49

YA NO ME DUELE (Rubet, ASCAP/Universal Musica,
ASCAP) LT 24

A YEAR AT ATIME (Sony/ATV Tree, BMI/Songs Of
Terecel, BMI/Sony/ATV Cross Keys, ASCAP), HL, CS 49

'OU CAN'T TAKE THE HONKY TONK OUT OF THE GIRL

{(Sony/ATV Songs, BMi/Love Monkey, BMI/Emrsonbignz,
BMI/Songs Of Windswept Pacific, BMI), HL/WBM, CS 15;
Hioo0 77

YOU DON'T KNOW MY NAME (Lellow, ASCAP/EMI
April, ASCAP/Ye World Music, ASCAP/Uncle Bobby,
BMI/EMI Blackwood, BMI/A-Dish-Of-Tunes, BMI), HL,
RBH 31

YOUNG MAN'S TOWN (Vinnie Mae, BMI), WBM, CS 48

YOU'RE IN MY HEAD (EMI Blackwood, BMI/Shane
Minor, BMI/Gottahaveable, BMI/Songs Of Windswept
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of
Windswept, ASCAP), HL/WBM, CS 44
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‘Who Wouldnt Wanna Be’ At No. 1

Australian Keith Urban snares his
third No. 1 on Hot Country Singles
& Tracks as “Who Wouldn't Wanna
Be Me” takes the second-largest gain
on the chart (up 374 detections) and
rises 2-1. While his solo debut, “It's a
Love Thing,” stalled at No. 18 in Feb-
ruary 2000, Urban has now amassed
six consecutive top five singles. Prior
to this output, Urban charted twice
as lead singer of the Ranch in 1997
and 1998.

When he first

coming in as the Hot Shot Debut at
No. 30 with 14.5 million listener
impressions. Jay-Z falls just shy of
the No. 26 debut of his collabora-
tion with Beyoncé, “Crazy in Love,”
which hit that mark in May.

Further down the chart, both artists
debut with other titles. A second track
from Jay-Z’s forthcoming “The Black
Album,” “What More Can I Say,” bows
at No. 48, while Beyoncé enters at No.
62 with “Me, Myself and .”

topped the chart
in February
2001, Urban
became the first

Smglestde

foreign-born Silvio Pietroluongo
male aitl'llSt to silvio@billboard.com
crown the coun- M

e inal Patel
try list in 17 mpatel@billboard.com
years (see Chart Wade Jessen
Be?j’&g fﬁ%ﬁl)] t wjessen@billboard.com
looks like the

wait continues for chart watchers who
are eager to see a solo female atop the
country chart. After peaking at No. 3
last issue, Martina McBride’s “This
One's for the Girls” slips to No. 5.

McBride was the last solo female to
take top honors when “Blessed” led
for two weeks starting in the March
30, 2002, issue (Billboard, July 5).

IT TAKES TWO: “Change Clothes”
by Jay-Z becomes the second-high-
est entry of the year on Hot
R&B/Hip-Hop Singles & Tracks,

NOVEMBER 8
2003

MAINSTREAM

As aresult, Jay-Z becomes the first
artist to simultaneously debut two
songs within the top half of Hot
R&B/MHip-Hop Singles & Tracks since
Billboard first allowed airplay-only
tracks to chart in January 1999. He
has also started in the top 50 with
more songs (six) than any other lead
artist since that time. Before this
week, Jay-Z was tied with Mary J.
Blige, who has had four top 50 bows.

DOUBLE PARK: Linkin Park’s “Numb”
moves 11-5 on Modern Rock Tracks,

giving the group two songs within the
top 10 of the chart for the second time
this year, as “Faint” slips to No. 6.

In the July 5 issue, “Faint” and
“Somewhere I Belong” were in the
top 10 simultaneously. The last act to
accomplish this feat before Linkin
Park was Red Hot Chili Peppers,
which did it for three straight weeks
in October 2002 with “By the Way”
and “The Zephyr Song.”

Continuing the dual top 10 theme,
Geffen Records has two tracks in the
top 10 on the Modern chart for the
first time since it split from Inter-
scope’s promotion department and
merged with MCA earlier this year
(Billboard, June 21). Puddle of
Mudd’s “Away From Me” moves 14-
10 and joins Blink-182’s “Feeling
This,” which holds at No. 8.

As a promotion label, Geffen last
had two top 10 Modern tracks in the
April 26, 1997, issue: Veruca Salt’s
“Volcano Girls” at No. 8 and Beck’s
“The New Pollution” at No. 9. Gef-
fen's promotion efforts were
absorbed by Interscope’s in 1999.

As an imprint, Geffen had two top
10 tracks as recently as January with
Nirvana's “You Know You're Right”
and Puddle of Mudd's “She Hates Me.”

BACKTO SCHOOL: G-Unit, which con-
sists of 50 Cent, Lloyd Banks, Young
Buck and the incarcerated Tony Yayo,
earns Greatest Gainer/Airplay on both
The Billboard Hot 100 and Hot R&B/
Hip-Hop Singles & Tracks with “Stunt

NOVEMBER 8 ADU
e

101.” The track more than doubles its
audience on both Hot R&B/Hip-Hop
Airplay and Hot 100 Airplay with
gains of 8 million and 12.5 million lis-
tener impressions, respectively. It is

11{ CHRISTINA AGUILERA

The Voice Within RCA/RMG 193

1 LINKIN PARK

Numb WARNER BROS. 88.3

2 DASHBOARD CONFESSIONAL g0
Hands Down INTERSCOPE '
3 MICHELLE BRANCH 795
Breathe WARNER BROS :
4 COLDPLAY 76.0
Clocks CAPITOL '
5 LIZ PHAIR 742
Why Can't | CAPITOL )
6 NICK LACHEY 72.0
This | Swear UMRG :
7 SARAH MclL.ACHL AN 134

Falien ARISTA
ADULT TOP 40

ﬁ! CHRISTINA AGUILERA

The Voice Within RCA/RMG 15.5

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL

the first single from “Beg for Mercy,”
which retails Nov. 14.

Additional reporting by Anthony
Colombo in New York.

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL

1 SHANIA TWAIN

Forever And For Always IDJMG 762

2 MICHAEL McDONALD 75.4
Ain't No Mountain High Enough UMRG .
3 STACIE ORRICO 12.6
(There's Gotta Be) More To Life VIRGIN :
4 HOWIE DAY 72.3
Perfect Time Of The Day EPIC .
5 JASON MRAZ 72.0
You And | Both ELEKTRAVEEG *
g TRAIN 68.8
When | Look Te The Sky COLUMBIA .
7 GUSTER 65.7

Careful REPRISE

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT PGTENTIAL

NO NEW SONGS SHOWED
TOP 10 CALLOUT POTENTIAL
THIS WEEK

RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
1 ASHANTI 76.2

Rain On Me 1DJMG '
2 BEYONCE KNOWLES 76.0

Me, Myself And | COLUMBIA j
3 R KELLY . 73.8

Step In The Name Of Love (Remix) JIVE b
4 NELLY 727

1z U UMRG !
5 SEAN PAUL. 68.0

I'm Still In Love With You VP/ATLANTIC .
6 WYCL.EF JEAN $8.0

Party To Damascus J/RMG 3
7 DMX 65.0

Get It On The Floor IDJMG '

MUODERN ROCK
NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL
NO NEW SONGS SHOWED

T0P 10 CALLOUT POTENTIAL
THIS WEEK
RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL
1 REVIS
Seven EPIC 854
2 AUDIOSLAVE 794
| Am The Highway EPIC :
3 CHEVELLE 75.0
: Closure EPIC k
i 4 KID ROCK 68.0
Feel Like Making Love ATLANTIC :
5 SMILE EMPTY SOUL 66.4
Nowhere Kids LAVA .
E 6 311 65 g
Behind The Grey Sky VOLCANO/JIVE R

ongs are blind tested online by Promosquad using muttiple istens and a nationwide sample of caretully profiled music consumers. Songs are
rated on a 1-5 scale; final results are based on weighted positives. Songs with a score of 65 or more are judged to have top 10 callout potential,
although that benchmark number can fluctuate based on the strength of available music. New Releases are songs that have been recently
serviced to or impacted at their respective formats, Recently Tested Songs are the songs tested during the past month with the highest score.

For a complete list of current songs with Top 10 Callout Potential, see HitPredictor.com. © 2003. Promosquad is a trademark of Think Fast LL.C.
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& Headstrong The Way You Move 8 White Flag Have You Ever Been In Love 7 Someda
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Get Low Rain On Me 13 The First Cut Is The Deepestw Hole In The World Will You
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Hey Ya! PLM.P. |14 Drift Away Don't Know Why Are You Going To Be My Girl
DUTKAST (ARISTAJ 50 CENT (SHADY/AFTERMATH/INTERSCOPE] | UNCLE KRACKER FEAT. DOBIE GRAY (LAVA} NORAH JONES [BLUE NOTEAIRGIN) JET (ELEKTRA EEG)
So Yesterday Hey Ya! 15 Another Postcard (Chimps) Can't Stop Loving You Meant To Live
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Trouble Frontin' Someday Peace (Where The Heart Is) : g
PINK (ARISTAI PHARRELL FEAT. JAY-Z {STAR TRAK/ARISTA) NICKELBACK (ROADRUNNERIDJMG) JIM SRICKMAN FEAT COLLIN ASYE (\WINDHAM HILLIAAL) THE STROKES (RCA/RMG
Why Can't| If1 Can't Are You Happy Now? You Raise Me Up Serenit
L1z PHAIR {CAPITOL) 50CENT [SHADY/AFTERMATH/INTERSCOPE| 1 MICHELLE BRANCH (MAVERICKMWARNER BROS. JOSH GROBAN (143 REPRISE! GODSMACK (REPUBLIC UNIVERSALUMRG}
My Love Is Like... Wo Party To Damascus 18 So Far Away Stand By Your Side Seven Nation Army
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Bright Lights Into You Breathe The First Cut Is The Deepest Hands Down
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Compiled from a national sample of data supplied by Nielsen Broadcast Data Systems. 118 mainstream top 40, 58 rhythmic top 40, 88 adult top 40, 90 adult contemporary and 90 modern rock are e\ectromcallv monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. Songs with an increase in
detections over the previous week are bulleted regardless of chart movement. A song which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase in detections. Songs below the top 15 on Adult Top 40 and Adult Contemporary are removed from the chart
indicates title earned HitPredictor status in research data provided by Promosquad. © 2003, VNU Business Media, Inc. Ali rights reserved.

after 26 weeks. All five radio charts run at deeper lengths in Airplay Monitor, Billboard information Network, and billboard.com.
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McLachlan

Continued from page 1

Despite this interval, McLachlan’s
ethereal voice and haunting lyrics have
already been warmly ushered onto the
airwaves. First single “Fallen” debuted
at No. 1 on the Hot Digital Tracks
chart, and on Adult Top 40 it is No. 10
this issue.

“A lot of different kinds of music
have dominated the airwaves for so
long that hopefully now there is a place
for me,” McLachlan says.

“I felt like the day Lilith Fair ended,
the door slammed shut and all of a
sudden there were Britney Spears and
Justin Timberlake and angry white
male bands,” she recalls. “I thought,
‘I'm glad I'm taking a hiatus here.
There’s no place for my music at all.””

Lilith Fair, the heralded female
singer/songwriter-driven concert
series founded by McLachlan and her
manager Terry McBride (CEO of Van-
couver-based Nettwerk Music Group),
launched in 1997 and ran successfully
for three years. Participating acts
included Jewel, Indigo Girls, Sheryl
Crow, Natalie Merchant, Erykah Badu
and Dixie Chicks.

POIGNANT TRACKS

But with the early success of
“Fallen,” the door seems to be open-
ing again.

“For artists who show true artistic
talent, the climate couldn’t be better,”
Arista president/CEO Antonio “L.A.”
Reid says.

“The climate is bad for predictability.
The climate is bad for disposable hits.
The climate is amazing for singer/song-
writers who are doing compelling rec-
ords,” he observes. “We have huge ex-

pectations for ‘Afterglow.””

Anchored by “Fallen,” astrings- and
piano-laden song about making and
recovering from mistakes in life and
love, “Afterglow” contains numerous
single-worthy tracks and remarkable
musical and lyrical moments.

“Answer” is a song about finding
the love of your life, which is reminis-
cent of the bare “I Love You” from
“Surfacing.” It focuses on McLachlan’s
soothing voice.

“Push” delves into the give-and-take
between two people do in a relation-
ship and features a melodic, calming
accompaniment. Airy background
vocals form the backdrop to “Time,” a
track about the confusion of love.

Strings and percussion clash in
“Stupid.” The song focuses on a rela-
tionship gone bad through the catchy
lyric: “How stupid could I be/a simple-
ton could see/that you're not good for
me/but you're the only one I see.”

Another standout track is “World
On Fire,” about living in today’s con-
fusing world.

“If there is any one song that is
about my daughter or issues at hand,
it is certainly that,” says McLachlan,
who is published by Sony/ATV Songs,
Tyde Music (BMI).

“That song was about, ‘What is this
world we are bringing our children
into?’ People are flying planes into the
World Trade Center, and they are blow-
ing up buildings everywhere,” she says.

“It is all the small things that make
the world go round. Smiling at the lit-
tle old woman or helping her across
the street or teaching your children
the right things in life and to under-
stand compassion and empathy for
other people.”

McLachlan adds that outside of that
track, the album really does not touch
on her mother’s death or the birth of
her daughter, India.

“It takes me a long time to process
information and experiences and be
able to look back on them objectively,”
she says. “That’s why I couldn’t write
about India or my mother now. It’s too
close still.”

What she was able to share, she
explains, was “human relationships
and what they do to people. That’s a
topic that I keep going back to. They
do some pretty messed-up stuff and
they do some pretty incredible things,
too. They're a constant source of inspi-
ration that we can all relate to.”

She adds that the record might
sound best when “played very loud,
very late after drinking too much
red wine.”

Such songs about love and rela-
tionships have been successful for
McLachlan, a three-time Grammy
Award winner.

“Surfacing” peaked at No. 2 on The
Billboard 200 and has sold 5.4 mil-
lion copies, according to Nielsen
SoundScan. It spawned the hits
“Adia” (which reached No. 3 on The
Billboard Hot 100), “Angel” (which
peaked at No. 4), “Building a Mys-

MCcLACHLAN: PONDERING LIFE AFTER LILITH

tery” and “Sweet Surrender.”

The 1999 live album “Mirrorball”
reached No. 3 on The Billboard 200
and sold 2.9 million copies. It featured
the hit “I Will Remember You.”

MARKETING BLITZ

McLachlan has already embarked
on a three-month promotional blitz to
reach established and new fans.

She has been performing and doing
interviews at major radio stations
across the country and will appear on
12 TV programs throughout Novem-
ber. They include talk shows hosted by
David Letterman, Jay Leno and Ellen
DeGeneres, “Today” and “Live With
Regis and Kelly.”

McLachlan will tour in support of
the album next year, first going to
Europe, Australia and Japan and then
focusing on North America in the
summer. Marty Diamond from Little
Big Man is her booking agent.

“Afterglow” will also be promoted
extensively online, Arista VP of mar-
keting Adam Lowenberg says.

“Fallen” was a No. 1 hit on Apple’s
iTunes Music Store, which is also offer-
ing the exclusive McLachlan “Acoustic
Live EP 2003” for 30 days after its Oct.
21 release. The EP includes five cuts
recorded during concerts earlier this
year (Billboard Bulletin, Oct. 7).

“We will also do an AOL session,
which will go live around the end of
October, an artist spotlight at Yahoo
and video streams at MSN,” Lowen-
berg says. “Our target demographic is
25-49, but there is no reason that 14-,
15- and 16-year-olds can’t discover
Sarah and become fans.”

Lowenberg adds that it will be diffi-
cult to cross “Fallen” over to top 40
radio from modern adult stations.

“Top 40 radio does not play the
Sarah McLachlans of the world,” he
says. “It has, however, been much eas-

ier to reintroduce her to her existing
fan base. When you hear her voice
again after six years, it’s like hearing
an old friend again.”

Numerous adult top 40 program-
mers are already finding McLachlan at
the top of their most-requested lists.
They say that alongside such releases
as Dido’s recent disc “Life for Rent”
(Arista) and Jewel’s “0304" (Atlantic),
listeners are ready to hear quality
female singer/songwriters on the air-
waves again.

“We’ve had massive action on the
phones for ‘Fallen’ and have had
reaction to singer/songwriters like
Dido,” says Greg Strassell, PD for
adult top 40 WBMX Boston. “It
doesn’t matter when Sarah’s music
is released. It is a matter of quality.
AC stations are excited to have the
queen of the format back.”

Retailers anticipate strong sales
throughout the holiday season. Virgin
Megastore senior VP of product and
marketing Dave Alder predicts that his
customers will respond “very warmly”
to “Afterglow.”

“I'think a good indicator is to com-
pare her to the Dido album, which has
done very well off the back of strong
radio play,” he says.

“Both of these releases are definitely
pieces of quality work and have a wide
appeal in demographic and reach,”
Alder continues. * ‘Fallen’ has helped
Sarah reach new listeners that proba-
bly weren’t aware of her last releases
or were too young at the time.”

McLachlan hopes people will enjoy
the record, though she waves off
potential criticism.

“My guideline for success—and this
is really, truthfully honest—is whether
I am really proud of this record. If | am
proud of the record, which I am, then
Ilet it go,” she says. “If other people like
it, then that’s a big old bonus for me.”

Teens

Continued from page 6

regional and socioeconomic factors.
In a hypothetical case study, he
demonstrated how data could suggest
that a movie that was a cross between
“Blue Crush” and “Drumline” would
appeal to California teens more so
than teens in Buffalo, N.Y.

RISKY BUSINESS

Still, Graden and others said it was
important to take risks when target-
ing teens because their tastes shift so
erratically.

“Shows on MTV burn out very fast,”
he said. “So [while] it would be fun to
indulge ourselves in the success of
‘Newlyweds’ [starring Nick Lachey and
Jessica Simpson], we're always talking
about the next idea.”

S-Curve Records president/CEO
Steve Greenberg said his company’s
strategy is to “try to create things that
don’t exist yet. It's not: ‘Teens say they
like this, and we’ll give them that."”

Regarding his current promotion
of 16-year-old R&B singer Joss Stone,
he said, “People don’t think the music
is teen-friendly.” Still, he believes
there could be “unsated demand”

among 12- to 17-year olds for Stone’s
retro-soul style.

Several speakers said today's teens—
bombarded with more technology and
entertainment choices than ever—defy
simple categorization.

A teen will wear skateboarding
shoes, listen to hip-hop and play foot-
ball videogames, Marc Ecko, founder
and CEO of apparel company Ecko
Unlimited, observed during his keynote
address. “So you must have a multi-
faceted approach to reach this conver-
gent consumer,” Ecko pointed out.
“They have consumption ADD.”

Gender lines are also blurring, said
teen brand executives, which creates
problems in determining what boys
and girls might like. Jennifer Garner
from TV’s “Alias” “kicks ass” like a guy,
Graden said, but is still feminine.

Even product lines are converging.
“Guys are using more hair products
than girls these days,” said Carisa
Bianchi, chief strategy officer at adver-
tising firm TBWA/Chiat/Day, West, dur-
ing the “How to Reach Boys” session.

In contrast to this theory of conver-
gence, Irma Zandl, president/CEO of
research firm Zandl Group (whose
clients include Coca-Cola and Coors
Brewing), divided teens into unique
personality categories.

She described 35% of all teen males
as “noisy guys” who tend to be turned

on by luxury cars and the Nike shoe
brand. She described 35% of all female
teens as “limelighters” who are into
Britney Spears and “American Idol.”

Too many times, Zandl| said, mar-
keters will target the 15% of each gen-
der she calls “indies” because they talk
“like they are trendsetters. But rarely
do the things that they are into reach
critical mass.”

AUTHENTICITY SELLS

Musicians have surpassed athletes in
popularity as teen product endorsers
because of their authenticity to audi-
ences, said Constance Schwartz, VP of
strategic marketing and sponsorship for
the Firm, a Los Angeles-based enter-
tainment and management company.

More sports players are jumping
teams nowadays, she continued, “so
there is no loyalty to their fans [when
they pitch products]. But artists are liv-
ing what they are singing about.”

Linkin Park, out of its desire to stay
true to its fan base, “has turned down
100 [sponsorship] deals in the past
year,” she said.

Authenticity is not an issue for Dual-
star Entertainment Group, the company
founded by CEO Robert Thorne and 17-
year-olds Mary-Kate and Ashley Olsen.

Thorne said the Olsen twins’ teen
point of view has been integral in
building them into a $1 billion inter-

national brand.

“We ask Mary-Kate and Ashley what
they want, because they are the cus-
tomer,” Thorne said during the “How
to Build an Authentic Experience for
Teens” session.

With input from the Olsen twins, the
company is “pulling out of [kid-
oriented] direct-to-video products and
focusing on making feature film prod-
ucts [for teens and young adults].”

Yet moderator Omar Wasow, execu-
tive director at online community
blackplanet.com, spoke for many when
he admitted it can often be a crap shoot
when trying to create an “authentic
experience” that will lead to teens part-
ing with their money.

“My gut is that there is no way to
do that,” he said. “You get lucky. Teens
are incredibly fickle. You might get it,
you might not.”

Hooters

Continued from page 5

another, and UC3 performed at a
couple of Hooters’ events.

“There’s a tremendous opportunity
for synergy,” he notes. “UC3’s target
market is 18-30, and Hooters wants
to expand its customer base, histor-
ically 25-55 males.”

In its 20 years, Hooters has par-
layed its brand into other business
ventures that include a magazine,
calendar, golf tour, racing series, an
airline and motor sports.

Billboard Star Productions is
working with independent distribu-
tors and is in discussions with major

labels about potentially signing UC3.

Radio Express has released the
“It’s a Party” single to 1,500 radio
and cable music stations in 63 coun-
tries. That number includes 500
urban and pop stations in the U.S.
The single was produced by Eric
“Free” Smith.

He joins fellow producers Grip
Smith (no relation) and Joe Blast on
UC3’s debut album, “I'm That Girl.”
The title track, described as a girl-
power anthem, was a concept sug-
gested by McNeil. The album is due
in first-quarter 2004.

Currently in the midst of cele-
brating its 20th anniversary, Hoot-
ers boasts more than 350 restaurants
in 13 countries. Most famous for its
Hooters Girls hostesses, the chain
currently employs 15,000 females.
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Producers

Continued from page 5

A.B. Quintanilla and Cruz Martinez
of the Kumbia Kings, who part-
nered with EMI Latin for King of
Bling: and Gustavo Santaolalla and
Anibal Kérpel, who have long oper-
ated Surco Records in partnership
with Universal.

Although no two deals are craft-
ed alike, their intent is much the
same. Labels team with successful
producers to tap into their capaci-
ty to identify talent in specific areas.
The producers want greater cre-
ative and economic control of
artists they truly believe in, as well
as a guaranteed outlet for these
artists’ productions.

In fact, several of these producers
—including Pérez, Livi and Alfan-
no—have such a vested interest in
the acts they sign that they also
manage them.

“My intention wasn’t to go sign-
ing famous artists,” says Pérez, who
has been the Billboard Hot Latin
Tracks producer of the year twice in
the past three years. “I have so many
young, talented people coming all
the time [into the studio] that I
always felt there was a need, and the
major labels really don’t have a
department [dedicated to giving]
young talents a chance.”

Pérez spoke with several labels
before teaming last year with Uni-
vision Music Group for the RPE
joint venture. Univision owns 51%
of the company—Pérez has the

remaining stake—and funds the
production, marketing and pro-
motion of all product. Distribution
is through Universal Music &
Video Distribution, which handles
Univision releases.

Under the deal, Pérez can also
produce other acts for other labels.

“It's a match made in heaven,”
Univision Music president/CEQ José
Behar says. “I could never afford to
bring him on as an A&R guy, so why
not bring him on as a partner?”

Last year, RPE launched its first
act, Area 305, and gained heavy air-
play for at least three singles. The
act is working on its next album and
is managed by Pérez. A second pop
act, Michelangelo, is targeted for
release next year.

UNIVERSAL'S DEALS

The notion of having an outside
A&R source was also the rationale
behind the creation of Alfanno
Music last year.

“|Alfanno] is not coming out of
the blue. He’s looked for talent up
and down,” says John Echevarria,
president of Universal Music Latino,
who owns a 51% stake in the label
to Alfanno’s 49%.

The two-year agreement calls for
Alfanno to deliver three productions
per year, with Universal picking up
production, marketing and promo-
tion costs, while distribution is
taken up by UMVD.

Although the financial particulars
of the deal weren't disclosed, sources
say Alfanno is getting upwards of
half a million dollars per year for his
productions.

Alfanno Music's first signing was

pop singer/songwriter Jorge Correa
“Tereso,” whose debut album was
released in August. Alfanno not only
wrote or co-wrote the bulk of Cor-
rea’s album but also manages his
career and plans to manage future
acts released on his label.

At the same time, Alfanno, like
Pérez, is free to continue writing
and producing tracks for other acts
outside of Universal.

resources, Echevarria says the oppo-
site is true.

“It opens up the company to new
marketing windows and a different
sort of A&R,” Echevarria says. “It’s
very possible that many artists who
don’t know how to get close to a
major label like ours feel comfort-
able with a smaller label.”

Executives agree that the chances
of success for such partnerships

‘We believe
in artist

development.

If we don’t
make money
immediately

but see the band
s growing,
that’s OK.’

—GUSTAVD SANTAOLALLA,
SURCO RECORDS

Last month, Universal inked
another joint-venture deal, with rap
label Guitidn Brothers Music.

Under the new partnership, Gui-
tian will sign, produce and develop
artists with financing from Univer-
sal, which will distribute the releas-
es. The two-year deal calls for three
studio albums per year.

Although it would appear that
such alliances could dilute his label’s

depend to a large degree on the level
of cooperation between the major
label and the producing label. The
former cannot simply put out al-
bums without ensuring the latter’s
interest and commitment.

Last year, for example, Universal
funded another joint-venture, R&B
music label Night Man Records, of
which it owned half. After disap-
pointing sales, the label folded ear-

lier this year.

When all involved are on the same
page, the results can be exceptional.

“Because the producers are part-
ners, the dedication they place on an
album is far more intense,” says
Walter Kolm, VP of marketing for
Universal Music Latino, noting pro-
ducers’ penchant for handling the
acts they sign.

Livi's new Megamusic Records—
which is not a partnership with a
major—takes things a step further;
the label will manage and book
artists, who will also be signed to his
publishing company.

The longest-standing example of a
producer-driven joint venture is Surco
Records, an alternative label created
six years ago by Los Angeles-based pro-
ducers Santaolalla and Kerpel.
Through it, the two sign, produce and
develop acts; Universal markets, pro-
motes and distributes them worldwide.

Although Surco maintains very
close ties with its acts, it doesn't
manage them.

“We build the budgets with [the
label's] approval,” says Santaolalla,
who in September won three Latin
Grammy Awards. “They believe we are
the experts in music, and [ believe they
are the experts in selling records.”

Because Surco’s realm is alterna-
tive music, the label’s degree of suc-
cess varies wildly. Its acts include
big-sellers like Molotov and Juanes
as well as such modest sellers as
Uruguay's La Vela Puerca.

“What we do believe in is artist
development,” Santaolalla says.
“And if we don’t make money imme-
diately but see the band is growing,
that's OK.”

Blues

Continued from page 8

soundtracks or single-artist compila-
tions with the series brand.

Overall, however, retailers report
soaring interest in the blues in the
immediate wake of the PBS shows.

“Our blues sales are up over
200% for that period,” says Kevin
Cassidy, executive VP of sales &
operations at West Sacramento,
Calif.-based Tower Records.

Tower mounted a major blues sale
in its 91 stores beginning in August,
weeks prior to the Sept. 28 start of
the PBS series.

Cassidy reports that the chain expe-
rienced a rise in sales not only of non-

branded product by such featured
series artists as Son House but also for
endcapped new titles by contemporary
artists like James Blood Ulmer and for
such DVD titles as “Blues Story” (Shout
Factory) and “American Folk Blues
Festival” (Hip-0).

“When you see things [selling] in [a
unit range of] the high 200s in a cou-
ple of weeks that have sold the same in
the previous three months, you're see-
ing some impact,” Cassidy says.

“There are well over 100 titles that
sold 45 or more pieces in the last
three weeks,” he adds. “That kind of
stuff just builds.”

Susan Scott, blues category manag-
er at Borders Books & Music in Ann
Arbor, Mich., says the chain experi-
enced a 50%-60% increase in the genre
following the series.

But Scott notes that the major

jumps were for artists like Keb’ Mo’ and
Muddy Waters, who pulled down major
screen time in the series.

In the past few weeks, the number
of blues titles sold jumped by between
450% and 500% at the 23 Virgin Mega-
stores in North America, according to
Vince Szydlowski, senior director of
product for the L.A.-based chain.

Of the 20 titles on Virgin's blues
chart, 80% carry the series brand.
Szydlowski says they are benefiting
from a pair of endcaps in each store.

The Scorsese shows have not been a
bonanza for their featured acts, though.

One artist, Marcia Ball, who ap-
peared in Clint Eastwood’s film about
blues pianists, did enjoy a large up-
swing in sales of her current Alligator
album, “So Many Rivers,” according to
Kerry Peace, sales and advertising
director for the Chicago label.

“Her scans doubled the following
week,” Peace says. But he also points
out that Ball appeared on NPR’s
“Prairie Home Companion” the week-
end before the series aired. He says that
sales success owes more to PHC host
Garrison Keillor than Scorsese.

The artists on the series may not
have been running up sales numbers
on their albums, but the exposure
could be paying off in other ways.

Manager Preston—whose artist
Rush was featured in director Dick
Pearce’s “Blues” film “The Road to
Memphis"—says, “Did our Sound-
Scans jump? No, they didn’t. Will they
in time? [ hope so.”

He adds, “We've been contacted
regarding some tours next year. The
people who do Jazz at Lincoln Center
[in New York] are putting together a
tour with different styles [of blues].

Bobby will represent one style. Corey
Harris will represent another.”

Chris Tetzeli, of singer/guitarist
Harris’ management company, Red
Light, says the bluesman’s appear-
ance in the series’ first installment,
the Scorsese-directed “Feel Like
Going Home,” was in some ways
“the biggest night in his career, in
terms of vast exposure.”

But Tetzeli has not seen a reaction
yet: “It will help his touring a lot, his
hard-ticket values. He's not going to be
playing Madison Square Garden, but
it's going to help out.”

Harris adds, “Nothing’s changed. 1
haven’t quit my job [as a carpenter and
stone mason). I did get a call the other
day from Jazz at Lincoln Center, ask-
ing if [ was interested in doing a tour.
Things are happening, but I think it’s
a little too soon to tell.”

TV DVDs

Continued from page 8

“It is a time-consuming process
for older series,” says Gordon Ho,
senior VP of marketing for Buena
Vista Home Entertainment. “Given
the window of time that we have, we
have to figure out what we can do.”

Some studios are simply not
releasing projects because of the

frustration of clearing music.

“As the TV market gets more
competitive, it is becoming more dif-
ficult to clear music,” says Jeff Baker,
VP of franchise marketing for Warner
Home Video. “We want to include
original music. Now we may not be
releasing things as a result.”

Studios are also weighing the cost
of clearing music vs. a project’s poten-
tial unit sales. Veteran TV producer
Paul Browenstein says that in the
VHS era, a music license might cost
about 6 cents per song per video. That

has risen to 10 to 15 cents per song
per project, and TV series packages on
DVD also cost less than they did on
VHS, he says.

Staddon adds that it could cost
more than $1 million to license music
for a complete season TV release. “If
you are only selling 200,000 to
500,000 units on the project, that is
a huge burden,” he adds.

Despite these problems, it is clear
that TV projects are becoming in-
creasingly important to studios.
Executives say that TV show creators

and producers are becoming more
involved in the DVD releases and that
TV releases are increasingly seen as a
marketing tool for TV distributors
seeking to establish a franchise.

The success of TV series on DVD
comes at a time of increasing growth
in the DVD industry as a whole.

According to statistics released by
the Digital Entertainment Group
(DEG), 215 million DVD software
units shipped to retail in third-quar-
ter 2003, a 40% increase over the
same time period last year.

The fourth quarter is expected to be
the largest yet for the format, with $3.8
billion worth of box-office hits being
released on DVD for the holidays.

On the hardware front, the DEG, in
conjunction with the Consumer Elec-
tronics Assn., says that more than 6.4
million DVD players were sold in the
third quarter, which is a 37% increase
over third-quarter 2002.

The TV DVD Conference was spon-
sored by Video Store magazine, the
DEG and Billboard sister publication
The Hollywood Reporter.
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Trama

Continued from page 8

Spain and Portugal-—will launch in
the U.S. A distribution deal with
Ryko is pending.

“When we started the label, we
knew the importance of having a dif-
ferent business model,” Szajman
says. “With the rise of the Internet
and DVD support, we understood
that [the company] had to be more
than just about music. We knew that
music and image would come to-
gether in the future.”

Like Szajman, Boscoli acknowl-
edges that Trama’s business is not
based solely on CDs. “It’s about con-
tent, music and visuals,” he notes.

Lions Gate

Continued from page 6

Sundance acquisition “The Cooler”
and “Shattered Glass.”

Artisan, meanwhile, is releasing
“Dirty Dancing: Havana Nights” in Feb-
ruary 2004 and the Marvel superhero
film “The Punisher” in April.

The new company’s home enter-
tainment arm will benefit from Arti-
san’s extensive relationships with
such major retailers as Wal-Mart and
Best Buy, which carry Artisan’s the-
atrical DVD releases and children’s
video brands like Barbie, Rescue
Heroes and Clifford the Big Red Dog.
Artisan family titles are distributed
through its Family Home Entertain-
ment (FHE) division.

Though executives from Lions Gate
Home Entertainment, Artisan Home
Entertainment and FHE could not
comment on the deal and its ramifica-
tions, per a nondisclosure agreement,
each company’s CEO spoke of the deal’s
benefits in a statement.

“Lions Gate and Artisan have com-
plementary strengths and are a superb
strategic fit,” Lions Gate CEO Jon
Feltheimer said. “Together, the com-
bined entity will be a powerful force in
all aspects of filmed entertainment pro-
duction and distribution and will ben-
efit from the largest library in the his-
tory of independent entertainment.”

Artisan CEO Amir Malin echoed the
sentiment. He noted, “I can think of
no company that better complements
our core business strengths and strate-
gicvision than Lions Gate. Under Jon’s
leadership, I am confident that the new
entity will be even greater than the
sum of its parts.”

Malin is expected to leave after the
merger is finalized, while Feltheimer
is likely to run the newly formed com-
pany. Staff reductions are also expected.

“The consumer will find the best
way to buy the content that he or
she wants.”

To illustrate, Boscoli points to
more than 200 Trama events that
have taken place throughout
Brazil—all of which have been
“documented for later use.”

Most of the events and tours are
sponsored by other companies. In
this way, Trama “acts as a communi-
cation company, not just a record
label,” Boscoli adds.

Both Szajman and Boscoli say they
embraced the Internet in the early-
'90s. “Everyone’s been using the
technology since then—everyone
except for the major record labels,”
Boscoli says.

“The majors could have embraced
and introduced the [then-new] tech-
nology, but they lost the chance,” he
continues. “The executives should
stop playing golf and focus on the
artists and the streets.”

Trama began selling digital down-
loads two years ago on its Web site

Rolling
Stones

Continued from page 6

old bags of skin and bones,” and others
say, ‘1 am a major Stone store, and this
will really hurt.””

But the practice of giving select
retailers exclusives is just plain short-
sighted, VanCleave says.

As reported, the veteran rock band’s
four-disc DVD set “Four Flicks,” due
Nov. 11 from TGA Entertainment, will
be available exclusively through Best
Buy (Billboard Bulletin, Oct. 3).

MORE DEALS IN THE PIPELINE

Best Buy is also carrying a Paul
Westerberg DVD and a John Mellen-
camp DVD from Redline as exclusives.

And there are more such deals in the
works, says Gary Arnold, senior VP of

Cher

Continued from page 6

October for two more shows, then
came back this past June for two
more,” says Joel Peresman, senior VP
of Entertainment for Madison
Square Garden in New York.

“Within a year she sold out six
shows here,” Peresman continues.
“When you think of the acts that
can do that kind of business, there
aren’t many.”

(trama.com). The site also offers
many mp3 downloads for free.

“Free downloads do not cut into
sales,” Boscoli says. “We liken such
promotion to a radio station. People
get in touch with and discover artists
this way.”

Since opening its doors, Trama'’s
business has increased 30% each
year, Szajman says. His family busi-
ness, Szajman Holding, funds Trama.

Szajman notes that this year,
Trama will sell more than 2 million
CDs in Brazil, “even though the mar-
ket is decreasing by 40% each year.”

Though Brazil has a huge piracy
problem, Trama is not seriously
affected, Szajman adds. The reason is
simple: “We deal in more under-
ground artists.”

Trama will gross approximately
$8 million in Brazil this year, while
Europe will bring in 500,000 Euros
($583,000), according to Szajman.

Of course, Trama would be no-
where near as successful were it not
for consumers’ fascination with

Brazilian-hued beats and rhythms.

“We're seeing the same kind of
excitement in the U.S. as we did when
we first entered the European mar-
kets,” Boscoli says. “The Brazilian
sound is embraced everywhere. It's a
very cool sound to like.”

Earlier this year, Trama recording
artist Fernanda Porto—whose self-
titled debut album will be the first
Trama release in the U.S.—per-
formed at Joe's Pub in New York.

Preceding this sold-out date,
Porto was honored with a 2003
Latin Grammy nomination in the
best new artist category. She also
took home the best electronica
video award at this year’s MTV
Brazil Music Awards.

Like several artists on Trama—
including DJ Patife, Max de Castro
and Jair Oliveira—Porto’s music
knows no boundaries. It draws from
samba, dance/electronic, pop, jazz
and hip-hop.

“We are doing our own thing
here in Brazil,” Porto explains.

“When I'm in the studio, I'm really
only thinking about Brazil, not the
rest of the world.”

While Porto is surprised by her
global success, she acknowledges
that it might have something to do
with her highly melodic and har-
monious music, as well as with
Trama's methods of marketing and
promotion.

“Trama supports the Internet
100%,” she says. “It’s a great way to
keep in touch with people and fans
around the globe.”

In the Oct. 10, 1998, issue of Bill-
board, Trama was the focus of a cover
story. “Our dream was to be a multi-
national company—to be recognized
as a company generating and giving
opportunities to a new cast of Brazil-
ian artists,” Szajman says.

“And while we respect the older
guys like Caetano Veloso and Gilber-
to Gil, there is a new generation of
Brazilian artists that must be shown
to the world,” he adds. “It is our job
to do just that.”

entertainment at Best Buy (Billboard,
Oct. 18). “There is more to come, but
I can't tell you about it yet,” he says.

Meanwhile, Canadian retailers Pind-
off Record Sales, Sunrise Records and
HMYV Canada pulled all Rolling Stones
product—including CDs, DVDs, video-
tapes and accessories—from their
stores indefinitely, beginning Oct. 28.

HMV Canada operates 100 stores.
Pindoff Record Sales operates the 92-
store Music World chain, and Sunrise
has 32 stores in Ontario.

“Four Flicks” will be available in
Canada only through Minneapolis-
based Best Buy's 14 Canadian stores
and the 105 outlets of its Future Shop
subsidiary. The deal with Best Buy was
cut by Michael Cohl, CEO of Toronto-
based TGA Entertainment and long-
time Stones promoter.

Executives at the camps that dis-
tribute the band’s records, ABKCO and
Virgin, indicate that they did not have
any involvement in the deal. In Cana-
da, ABKCO distributor Universal Music
Canada declined to comment on the

The tour may be best remembered
for its equal-opportunity approach to
routing. It is one thing to play four
times in South Florida, five times in
Chicago and six times in Boston. But
Cher also put up big numbers in such
markets as Trenton, N.J.; Bridgeport,
Conn.; Des Moines, lowa; Moline, Ill.;
Reading, Pa.; and Memphis.

“Every place we could possibly put
this show, we've played it,” Wavra says.
“We did two shows in Council Bluffs,
Towa. We played Billings, Mont., twice
in three months.”

Scott adds, “I think she felt like if
people still wanted to come see [the

boycott, and EMI Music Canada did not
return calls.

In a statement, Cohl commented:
“The Rolling Stones and TGA Enter-
tainment wanted to offer a fantastic
product at an amazing price for the hol-
idays for their fans. Best Buy made this
possible with a four-DVD set for $29.99
in the U.S. and $39.99 in Canada.

“The other offers we received from
alternative distributors would have
had the product being sold for at least
$20-$30 higher to the consumer,
something which was unacceptable
to the Stones and TGA,” the state-
ment continued.

FEELING SHUT OUT

HMYV Canada president Humphrey
Kadaner says HMV will now be scruti-
nizing Mellencamp’s catalog because
of Best Buy’s similar deal for the DVD
“Trouble No More: The Making of a
John Mellencamp Album.”

The DVD, which had been set for
an Oct. 28 release on the retailer’s
Redline Entertainment label, has

since been delayed.

“It is management that is primari-
ly signing these deals,” Kadaner says.
“This is the only way to get across the
message to artists that this is not fair
to our consumers.”

Pindoff Record Sales GM/VP Terry
Stevens says, “I'm pissed at a very dis-
turbing trend from major artists giv-
ing exclusives to retailers.

“They are cutting the traditional
retailer out of the loop. We have played
a role in these guys having long and
profitable careers. As a traditional
retailer, I'm in the fight of my life to
stay alive, and for management to
bypass the supply chain is just too
much,” Stevens adds.

One Canadian chain that is not
going along with the Stones boycott is
A&B Sound, which has 22 stores in
Western Canada.

The chain’s VP of purchasing Lane
Orr says, “In good times I could see
yanking all of the Rolling Stones
product off the shelf; in tough times,
why bother?”

show], this would be their last chance.
There was no difference in response
from the crowd, whether it was
Billings or New York.”

So what was the tour’s secret in
spinning turnstiles from large markets
to the hinterlands?

“Ticket pricing and the quality of the
show Cher delivers,” Wavra replies.
“We had no ticket prices over $75, and
the show is incredible.”

For all its longevity, the Cher Fare-
well tour may still have some life in it
yet. Cher plays Las Vegas’ MGM Grand
Garden Arena Jan. 2-3, 2004, with K.C.
& the Sunshine Band and Village Peo-

ple, and some are hoping she may take
the tour overseas.

“I know she wants to go to Australia
and New Zealand, and I know she’d
love to go to Europe and show this off,”
Wavra says. “Anything is possible, but
nothing is confirmed.”

Scott says, “Cher needs a break, and
she’s looking forward to that break.
Then we'll see if anybody is interested.”

But when she is done, she is likely
done touring for good. “I really do
believe this will be her last tour,” Scott
says. “She will perform, but she’s not
going to get on a bus and schlepp
around America.”
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‘T Want To Make A Difference

In Everything

BY RASHAUN HALL

While Jay-Z talks about retiring as an artist, his business
partner, Damon Dash, seems to just be getting started.

The 31-year-old native of New York’s storied Harlem area
began his entrepreneurial career when he, friend Kareem
“Biggs” Burke and Jay-Z launched Roc-a-Fella Records in 1995.
The label was created with Dash as CEO after they were unable
to land a recording deal elsewhere for the rapper.

Since then, Dash and company have linked with Universal
Music Group’s Def Jam division and turned the imprint into
one of the industry's most respected forces.

With his final album due Nov. 28, multi-platinum-selling
Jay-Z continues to be Roc-a-Fella's flagship act. But the label’s
current roster also boasts such hit artists as Cam'ron, Dirt
McGirt (aka Ol' Dirty Bastard), M.O.P,, Beanie Sigel, Memphis
Bleek and Kanye West.

Earlier this year, Dash announced plans to transcend the
label’s hip-hop roots with the creation of the Roc Music divi-
sion (Billboard, June 28). Headed by Roc-a-Fella/Roc Music VP
Kenny Burns, Roc Music will focus on R&B, rock, alternative
and pop. The new label’s signings include rocker Samantha
Ronson and R&B singers Rell, Nicole Wray and Allen Anthony.

“Damon’s work ethic is incredible,” Burke says. “He’s pas-
sionate about his business and is no-nonsense 24 hours a day,
seven days a week. Above all, he’s an executor.”

Dash also has branched out with fashion, film and philan-
thropic endeavors. His Rocawear fashion line is a multimil-
lion-dollar venture. His production company, Roc-a-Fella
Films, has been responsible for such films as “Backstage,”
“State Property” and “Paid in Full.” Future projects include
“The Woodsman" with Kevin Bacon, Kyra Sedgwick, Mos Def
and Eve. Now he is setting up his own studio, Dash Films. He
even has his own brand of vodka, Armadale.

So, while Jay-Z may be hanging up his microphone, Dash
seems to be doing everything but picking one up.

Q: Is this really it for Jay-Z?

A: [ think it's whatever Jay wants. He's been doing albums
consistently for the last 10 years. He’s given up everything
we could want from a hip-hop artist—controversy, battles,
good music, singles, underground. He’s actually been the
franchise at the Roc, and at this time if he feels he needs to
take a rest or retire and enjoy life, I think he deserves it.

As a fan, I'm definitely a little bothered because I think
he's the best rapper that ever lived. So it’s a double-edged
sword, but I'm happy to see him enjoy his life.

Q: With him retiring, what is the future of Roc-a-Fella?

A: We're going to take over the whole planet. We're not
going to only contain ourselves to hip-hop. We’re not going
to have only one successful artist. Hopefully, we'll have 10.
want to do rock. [ want to do soul. [ want to do alternative. I
want to definitely keep up with the hip-hop. I want to do
underground. [ want to do pop.

[ don’t think we should be contained to just one style
of music. At the same time, I don’t want to have albums
out just for the sake of having them out. I want to make a
difference in everything that I do. I want to have the best
of everything.

Q: You’ve mentioned before that you have similar goals in
terms of Hollywood. What drives your desire to break into
that system?

A: It makes sense. We've done music and fashion. And in
true form, they won't let me in, so I have to make my space.
They won't just trust me as a businessman and as someone
that is a constant connoisseur of quality, validity and profit.
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A Q&A With Damon Dash

Damon Dash: Career Highlights

2002: Launches ArmadaleVodka
1999: Develops Team Roc community outreach program
1999: Creates Rocawear fashion line
1999: Roc-a-Fella Films releases its first film, “Backstage”
1999: Organizes Hard Knodk Life tour, which grosses $18 million
1996: Release of Jay-Z’s debut album, “Reasonable Doubt”
1995: Founded Roc-a-Fella Records with Jay-Z

So I have to put together my own studio—Dash Films—and
all kinds of movies because I don't only want to do one [kind
of movie].

[ want to open the door for everyone, not just the urban
culture but for everyone within the movie community that
appreciates good movies that have some degree of integri-
ty, some social consciousness and just a respect for the art
of movie-making.

In doing that, I have to research, make sure that I'm prop-
erly on my grind and respect the environment because it is
something new [for me]. [ also want to make sure that I get
the advice of people I respect in this business.

That I Do’

On another level, a lot of the independent filmmakers
have never had the opportunity to make money from their
talent. [ want to also give them the opportunity to do that.
As big as Roc-a-Fella is, we're just one big independent on
every level.

Q: How does it feel knowing that despite all your successes,
some will still question your clout as an entrepreneur?

A: I'm used to it now. Every time that happens, it makes it
better for me, because that means [ have to learn the game a
little better, I get hungrier and it gives me a little bit of
drive. It also makes things more lucrative for me because 1
control things. So, it’s a double-edged sword. It's more work
for me, but in the long run I'll know the game a little better.

Q: You are one of the few music executives who has suc-
cessfully diversified into non-music interests. Why was that
important to you?

A: There are a couple of different reasons. Number one,
I'm a cakeaholic. I love making money, and [ love spending
money. [ don’'t want to go broke. I don’t want to be one of
those dudes you see on TV on those “Where Are They Now?"
shows. I have to pay my taxes. So, | have to create opportuni-
ties to support my habits. It’s new money, so I'm having fun
with it.

On a social level, I feel that everything I do sets an exam-
ple for the rest of my culture. I open doors, and everything 1
do, people pattern. So, I can show you how to make money
on every level but also show people like myself, someone
from an urban environment who didn’t have an education or
nepotism working for them, that they can make a space and
control things. I also want my culture to have that kind of
confidence in itself.

A lot of people I work with try to act like I work for them,
and I'm like, “Dog, you all work for me. I'm making you the
money. You're exploiting my culture and my talents. So, |
should be the one making the money.” A lot of times they
lead you to believe that they’re the ones doing you a favor
and that they can treat you any old kind of way. Then they
take the credit for the things that you do.

I think it's important for me to lead by example to embar-
rass those who try to take advantage of the weaker. I'm sick
of the cornballs and the squares dictating what goes on in
the bigger [picture].

Q: What are your thoughts on file sharing as it relates
to hip-hop?

A: It sucks. We're already being bootlegged so much, it's
not a good thing. If we could find a way to contain the boot-
legging and the artist could profit from it, it would be a good "
thing because we would be cutting out the middle man—the
retailers—and selling things for a proper price.

Until then, being at Universal, we're taking a big hit. It's
not a great time to be in the music business from an artist’s
perspective.

Q: Do you think that the industry is taking the right steps
to turn things around?

A: [ don't know. That's why I started doing fashion and
movies. In the music business, it's a good thing to try and do
other things.

Q: What’s next for you?
A: I have a lot films coming out. [ also have a magazine

called America Magazine, and I'm thinking about making up
a new dance.
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Will Ross Vick Be The
Grammy Winner For
2003 Best Pop Vocal Album?
Dark Horse‘7 You Tell Me'

\

For Your Consideration
and a Complimentary CD
Please email:
ross3vick@hotmail.com

Ross Vick's Grammy eligible debut CD is available for NARAS members and industry
professionals. Contact us to hear it for yourself! Mitchell Fox Management 615 259 0777
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