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Videoclips Gain As
Tool For Dance Acts

BY MICHAEL PAOLETTA

NEW YORK—In these
times, when money is too
tight to mention, inde-
pendent dance/electronic
artists are rediscovering
the video art form as a sig-
nificant means of promo-
tion and marketing. With
computer technology,
videos can be created for
a few thousand dollars—
far less than it costs to
have a track remixed,

which for many remains
the preferred method of
spreading the word about
a new dance recording.
Dance remixes can
cost between $5,000 and
$30,000. What's more, if
the act seeks exposure in
avariety of club and radio
formats, it is often neces-
sary to hire more than one
remixer. Because of these
costs, many independent
(Continued on page 36)

Regional Distribs Get
‘Lean & Mean’ To Survive

BY CHRIS MORRIS

LOS ANGELES—Re-
gional and niche-orient-
ed independent distribu-
tors, once the standard-
bearers for the indie sec-
tor, have been forced
to make critical adjust-

ments of size and orien-
tation to face an increas-
ingly tight marketplace.
Small distribution
firms—which moved the
lion’s share of indie prod-
uct prior to the early
(Continued on page 91)

and BRIAN GARRITY

analysts and other invest-
ment professiorals said
March 6 during the Bill-
board Music & Money
Symposium at New York's
St. Regis Hotel.

“There’s never been a
time that I can recall when
this many assets of this
arguable quality, from the

biggest companies 10 smaller compa-
nies, have been in play,” said John T.
Frankenheimer, co-chairman of law
firm Loeb & Loeb, as he moderated the
“Valuing Music Assets” panel.
Panelist Michzael Nathanson, Euro-
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NEW YORK—Consolidation among
the major record labels is not only
inevitable but imminent, Wall Street
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Consolidation Seen On
Fast Track For Big Five |

BY MATTHEW BENZ, ED CHRISTMAN,

pean media analyst at Sanford C. Bern-
stein & Co., predicted that EMI Group
would combine with Warner Music
Group (WMG) by late summer. He said
that as it had already substantially cut
costs, a merger would be
the only way for EMI or any
other label to wring further
cost savings until a new
business model emerged to
spur sales growth.

Fellow panelist Harold
Vogel, a former Wall Street
entertainment analyst
who now heads invest-
ment fund Vogel Capital Management,
concurred with Nathanson’s assess-
ment. As a means of cutting costs for
itself and generating needed cash for
parent AOL Time Warner (AOL TW),

(Continued on page 10)

“The industry
is not in
turmoil:

It is in
transition.’
-Terri Santisi, KPMG-

Celine Tries New Marketing Road
Sponsor Tie-Ins, Vegas Shows Drive Promotion Strategy

BY CHUCK TAYLOR

There’s a new driving force in
Celine Dion’s career. Her $10 mil-
lion contract to become the face and
vocal signature of DaimlerChrysler
has prompted a new album, One
Heart, just ane year after her high-
profile return from a two-year hia-
tus with A New Day Has Come. The
new Epic set will street March 25 in
North America (one day earlier else-
where), timed with the opening of
her ambitious three-year, 600-date
gig at Caesars Palace in Las Vegas.

In the process, Dion has drawn a

(Continued on page 24)

NEWSPAPER

'Acts Line Up 0n Both
Sides Of War Debate

BY CARLA HAY

NEW YORK—Before any
shots have been fired in
a U.S. war against Iraq,
artists are lining up on
opposite sides of
the ideological
battlefield in
song and action.
The anti-war
movement has drawn sup-
port from across the musi-
cal spectrum, while main-
stream country artists are

leading the way in making

I pro-military statements.

Page 35

While artists’ anti-war
expressions have been
getting the lion's share
of the media attention,
Darryl Worley’s patriotic
single “Have

.01V FTESTTT  You Forgotten?”
Proliferate:

{DreamWorks
Nashville) has
become the first
prewar hit. The song ad-
dresses terrorisin issues
in the wake of the trage-
dies of Sept. 11, 2001, and
calls for support of U.S.

(Continued on page 90)

;- Springsteen Breaks
World Box-Office

»

Record
See Page 4
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#1 ON BILLBOARD'S LATIN ALBUM CHART FOR 2 CONSECUTIVE WEEKS
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Incudes the hit singles
"NO TENGO DINERD" featuring Juan Gabriel & El Gran Silencio
&

“DON'T WANNA TRY" featuring Frankie J
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Look For Their Highly Anticipated English Album in April 6
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Stadium Dates Make Bruce Box-Office Boss

Springsteen & E Street Band On Target To Sell Out 10 Shows In East Rutherford, N.J.

BY RAY WADDELL

Never underestimate the power of the Boss
in New Jersey. Bruce Springsteen & the E
Street Band will establish a new world box-
office record for one engagement when they
complete an unprecedented 10 stadium
shows at Giants Stadium in East Rutherford,
N.J., this summer.

When all 10 of the shows go clean, a feat
that is nearing completion, Springsteen will
have sold an estimated 550,000 tickets in his
home state. With tickets priced at $55 and
$75, the gross will be in the $37.8 million
range. The previous one-act world-record
gross was from seven Rolling Stones sellouts
at the Tokyodome in 1995 that drew 285,294
people and 2.5 billion yen ($27.6 million).
The multi-act Woodstock 99 bill grossed
$28.8 million.

Springsteen will also top his own personal
and U.S. box-office record of $19 million from
15 shows in the summer of 1999 that drew
304,785 people to the Continental Airlines
Arena, which is also part of the Meadowlands
Complex that includes Giants Stadium.

This latest Springsteen feat is impressive
even to those who have watched his touring
exploits for years. Barry Bell, Springsteen’s
agent since 1973, says, “I'm very impressed
that Bruce was able to sell 10 stadiums, but
nothing surprises me when it comes to his
popularity in this area.”

The tour will mark the return of Spring-
steen and his E Street Band to U.S. soil and
will follow multiple stadium sellouts in
Europe, culminated by a June 28, 2002, sell-
out in Milan. Last year, Springsteen em-
barked on a “barnstorming” tour of U.S.
arena one-offs that grossed about $35 mil-
lion. This year, he is expected to visit his best
markets—such as Boston and Washington,
D.C.—for multiple shows and has already
announced an Aug. 1 show at Foxboro,
Mass.’s Gillette Stadium and an Aug. 8 stop
at Philadelphia’s Lincoln Financial Field.

For the Springsteen camp, this has been a
gratifying period. “Last year was incredibly
special for Bruce, with the writing of The Ris-
ing, the recording of it, and the way it was
received, then to go out on tour and see the
whole country,” says Jon Landau, Spring-
steen’s longtime manager. “Now to come
back next summer and see this incredible

Yod

SPRINGSTEEN

enthusiasm and support, it's just a wonder-
ful experience for everyone involved. We're

looking forward to playing and people con-
tinuing to see Bruce at his very best.”

As is Springsteen’s custom at the Mead-
owlands Complex, the dates will be promot-
ed in-house by New Jersey Sports/Exhibition
Authority staffers, spearheaded by Meadow-
lands Sports Complex VP of event booking
Ron VanDeVeen.

For the Giants Stadium dates, three shows
were initially announced and went on sale
March 1. By noon, two more went up, and,
with sales continually strong, two more fol-
lowed at 2:30 p.m. On March 4, eighth and
ninth shows were announced to go on sale
March 8, with the 10th and final show added
that day because of demand. The dates are
July 15, 17, 18, 21, 24, 26, and 27 and Aug.
28, 30, and 31.

“It’s still mind-boggling to us,” VanDeVeen
says. “The thing is, I think we could sell more.”

This summer’s shows will take Spring-
steen’s Meadowlands career total to 60, con-
sisting of 44 arena dates and 16 at the stadi-
um. Each has been a sellout.

BY ED CHRISTMAN

NEW YORK—BMG Entertainment is divid-
ing its RCA Victor Group in two, forming the
Arista Associated Label Group (AALG) to
house the Private Music, Windham Hill,
Bluebird, and Victor artists and catalog and
creating a global, centralized division to han-
dle its classical catalog and artists.

AALG will be headed by David Weyner, who
headed RCA Victor and continues as execu-
tive VP/GM. He will report to Arista presi-
dent/CEO Antonio “L.A." Reid on the creative
side and Arista executive VP/AGM Larry Mes-
tel on the business and operational sides.

The company declines to reveal revenue,
but Billboard estimates that Arista will pick

the realignment. It is estimated that Arista’s
2002 revenue was $340 million.

While the former Victor Group will con-
tinue to operate as a self-contained entity,
Arista plans to use the staff in the strategic

RCA Victor Group Splits Assets

up about $60 million in billing as a result of

marketing of some Arista artists. Mestel says,
“From a grassroots effort, they can market
some of our artists that need a lot of nurtur-
ing before they go to radio.”

A BMG spokesman declines to say if cut-
backs will result from the realignment to RCA
Victor, but Mestel says that “over the next cou-
ple of months, [Arista] will look to achieve as
many economies of scales as we can.”

BMG has also created BMG Classics to
centralize all classical repertoire on a world-
wide basis. It will be headed by Nicholas Firth,
who will retain his responsibilities as BMG
Music Publishing chairman. All A&R and
marketing decisions will be made centrally,
and all classical music teams in BMG's world-
wide territories will report to BMG Classics.

In a statement, Firth said, “We will take
a one-world approach to marketing classi-
cal repertoire, for which there continues to
be broad demand from a devoted and dis-
cerning public.”

Four Majors Back European Download Site

BY JULIANA KORANTENG

LONDON—-BEritish Telecommunications (BT), the U.K.’s leading
telephone operator, has introduced Europe’s first major-label-sup-
ported, legal digital-music service offering unlimited downloads.

er Music Group, and Universal Music Group.

Dotmusic on Demand claims to offer subscribers unlimited access
to streamed and downloadable music for £9.99 ($15.78) per month.
Alternatively, customers can pay £4.99 ($7.88) per month for up to

Called Dotmusic on Demand, the paid-for service
is available via the dotmusic.com site BT acquired in
April 2002 from United Business Media.

Ben Drury, BT’s London-based head of music,
says the move makes the service the closest Europe
has to Pressplay and MusicNet, the U.S. subscrip-
tion-based services that are controlled by the five
majors combined.

Dotmusic on Demand aims to be a legitimate alter-
native to such illegal peer-to-peer services as Kazaa
and Morpheus and to push BT’s own high-speed
broadband Internet service. “We believe the drive to
legitimate services—instead of suing everybody—will
help combat piracy,” Drury explains. “Our main strat-
egy is to become the No. 1 broadband service. [For
that] you need compelling, quality online services.”

The new service offers 150,000-plus licensed tracks from online
music service provider OD2, which includes music from the inter-
national arms of BMG Entertainment, EMI Recorded Music, Warn-

50 downloads and 500 streamed songs or buy indi-
vidual tracks at prices ranging from 99 pence ($1.56)
to £1.49 ($2.35). There is also a limited offer to burn
songs to CD or to transfer them to portable devices.

Drury emphasizes that the playability of the music
already downloaded expires the moment subscribers
stop paying, thanks to Microsoft’s Windows Media dig-
ital-rights-management system.

Mark Mulligan, Jupiter Research’s music analyst in
London, points out that the word “unlimited” could be
misleading, because subscribers cannot keep the
tracks indefinitely after purchase. “It’s a rental model,
essentially,” he notes, “but it’s much more compre-
hensive than any other service in Europe.”

Meanwhile T-Mobile, a Pan-European cell-phone
operator owned by Germany's Deutsche Telekom,

is expanding its music entertainment offering via a non-exclu-
sive partnership with Universal Mobile, Universal Music Inter-
nationai's wireless unit.

www.billboard.com
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DVD Event.ofthe Year!

%f:ONE OF THE TEN BEST FILMS OF THE YEAR}

CRITICS INCLUDE:
Newsday - The Wall Street Journal - USA Today

- Atlanta Journal-Constitution - Boulder Weekly - Cincinnati Enquirer - Cleveland Plain Dealer

* Detroit News - Orlando Sentinel - Palm Beach Post - San Diego North County Times
- San Francisco Examiner - St. Petersburg Times - The Olympian (Washington, DC)
* WRC-TV (NBC / Washington, DC)

GRAMMY WINNER
BEST TRADITIONAL WINNER
R&clB VOCAL PERFORMANCE BEST FILM OF
THE YEAR
BEST COMPILATION SOUNDTRACK NeooFighidnt - Naiariad

ALBUM FOR A MOTION PICTURE.

s, oty SR
TV OR OTHER VISUAL MEDIA Suciely of Film Critics

The Untold Story of the Soul Behind the Sound

Detroit, Michigan, 1959. Berry Gordy gathered the best musicians from the
city’s thriving jazz and blues scene for his new record company: Motown. For the
next 14 years these players are the heartbeat on “My Girl} “Baby Love
“Bernadette,” “I Heard It Through The Grapevine,” “Dancing In The Street,’ and
every other hit from Motown's Detroit era.

This unheralded group of musicians played on more Number One hits than the
Beach Boys, the Rolling Stones, Elvis Presiey and The Beatles combined. They call
themselves the Funk Brothers, and they were the greatest hit machine in the
history of popular music. This is their story.

DVD 2-Disc Set

Disc 2 Features

e Dinner with the Funk Brothers

¢ Multiangle Jam Sessions

* Deleted Scenes

¢ The Ones That Didn’t Make It

e At Long Last Glory

* Funk Video Biographies

¢ Music Video Montage

e Selected Jiscography

¢ Honorable Mentions

e Hi-Resolution - DVD-ROM
Playable Version

¢ Interactive - Virtual
Recording Studio

Disc { Features
* Widescreen 16:9
 Audio Commentary with Director and Producer
¢ 6.1 DTS-ES / 5.1 Dolby-EX / 2.0 Dolby Stereo
* Subtitles - English and Spanish
e Trivia Track
e Song Selections / Performances
¢ How It All Began
- The Photo That Started It All
- The Video That Started It All
e BMWFilms.com Presents THE HIRE: A Series
of Short Films (Hostage, Ticker, Beat the Devil)

* OVO features not rated
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26 Boxscore: Two sold-out
dates on the Elton John/Billy
Joel tour gross more than
$3.4 million combined.

27 RA&B: Kindred the Family
Soul makes its Hidden Beach/

Top of the News

8 The RIAA approves the use of
$2.5 million in new funds to fight
Latin music piracy.

10 Executive Turntable: Nigel

Cox-Hagan is named senior Epic debut.
| VP/creative director of VH1. 28 Words & Deeds: The Ying
Yang Twins talk about their

recently inked deal with TVT.

31 Kumbia Kings mix Spanish-
language cumbias with English-
language R&B ballads on their
latest EMI Latin USA set, 4.

31 Latin Notas: LARAS names
Gabriel Abaroa its new president.
35 Songwriters & Publishers:
Impending war inspires a new
generation of protest songs.

37 Beat Box: This year’s
Winter Music Conference aims
for a workshop vibe.

48 Country: Ricky Skaggs &
Kentucky Thunder are Live at the
Charleston Music Hall on Skaggs
Family Records.

Artists & Music

13 The Beat: Train schedules a
new release date for My Private
Nation, its follow-up to 2001’s

51 Reviews & Previews: Fic-
tion Plane, Weekend Players, and
Ms. Dynamite take the spotlight.
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Drops of Jupiter.

13 Precocious lyrics and infec-
tious melodies charm Maverick
into signing the Deuce Project.
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U.K. ’70s Punk Prevails At 18th Hall Of Fame

BY WES ORSHOSKI

NEW YORK—As members of the Clash, the Police, Elvis Costello &
the Attractions, AC/DC, and the Righteous Brothers officially entered
the Rock and Roll Hall of Fame March 10, few had much to say beyond
thanking family members, influences, managers, record executives,
booking agents, and road crews. But in keeping with
past induction ceremonies, each was feted with often
funny and occasionally soul-baring speeches from
some of the biggest names in music.

Dominated by products of the late '70s U.K. punk
movement—the Police, the Clash, and Costello & the
Attractions—the event included performances from
each inductee except the Clash, and it marked the first
public reunion by the Police in some 18 years.

Launching the affair—held at New York’s Waldorf-
Astoria—Billy Joel marveled at the range and power
of the Righteous Brothers, noting that they sparked
his life-changing realization that “sometimes people
with blue eyes transcend the limitations of what their
color and their culture are supposed to be. Some-
times, white people can actually be soulful.”

Elton John raved about Costello’s fearlessness, remarking, “His songs
have no musical boundaries . . . Here's a man who knows no rules.”

Coming only months after the December 2002 death of frontman
Joe Strumuner, the Clash’s bittersweet induction was preceded by heart-
felt speeches from U2 guitarist the Edge and Tom Morello of
Audioslave/Rage Against the Machine. “I loved this band,” the Edge
said. “To me, without doubt, they are next to the [Rolling] Stones as the

AND ELVIS COSTELLO

greatest rock'n

roll band of all time. There is no doubt in my mind that

‘Sunday Bloody Sunday’ wouldn’t—it couldn’t—have been written if
it wasn't for the Clash.” Like so many Clash fans, both he and Morello
said that the band had changed their lives. The band “instilled in me
the courage to pick up a guitar and the courage to try and make a dif-

ference with it,” Morello said. adding: “I cannot imag-
ine what my life would have been like without them.”
Inducting AC/DC, Aerosmith’s Steven Tyler called
the band “the greatest purveyor™ of the almighty
power chord, and No Doubt’s Gwen Stefani charmed
the audience with her story of meeting—and loving—
the Police as a teen.
Also inducted into the hall's 18th class were late side-
men Floyd Cramer (pianist on such songs as Roy Orbi-
son’s “Oh, Pretty Woman" and Patsy Cline’s “Crazy”),
saxophonist Steve Douglas (who appeared on record-
ings by the Ventures, the Beach Boys, and Jan & Dean),
THE CLASH'S PAUL SIMONON (LEFT) and Motown drummer Benny Benjamin, a member of
the fabled FFunk Brothers (see story, page 69).
Legendary Warner Bros./Reprise executive Mo

Ostin received a lifetime achievement award; it was presented to him

by Neil Young, who hailed Ostin as a champion of creative freedom.
The Police reunion, featuring "Roxanne,”

“Message in a Bottle,” and

“Every Breath You Take”—on which Tyler, Stefani, and John Mayer
added vocals—closed the show, after three- and two-song sets, respec-
tively, from Costello and AC/DC, as well as the show-opening “You've
Lost That Lovin’ Feeling” from the Righteous Brothers.
Highiights from the show will be broadcast March 16 on VH1.
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RIAA Commits $2.5M To Combat Latin Piracy In U.S.

BY LEILA COBO

MIAMI—In what amounts to the
most significant recognition of the
gravity of the problem to date, the
Recording Industry Assn. of Ameri-
ca (RIAA) board has approved $2.5
million in new anti-piracy funds
that will exclusively fight Latin
music piracy in the U.S. The new
funds, which were approved in addi-
tion to the RIAA's regular budget,
will be allocated for the 2003-2004

fiscal year, which begins April 1.

At a recent meeting between rep-
resentatives of the RIAA and the
heads of most Latin labels, Patricia
Chdvez, president of Mexico’s Disa
label, likened the current music
piracy situation in the U.S. to what
she witnessed in Mexico five years
ago. Today, more than 60% of all
music sold in Mexico is pirated,
according to official figures.

In the U.S.,, between 30%-40% of all

Latin music sold is counterfeit, accord-
ing to industry estimates. The RIAA
says 28% of all seizures of illegal CDs
are Latin, a disproportionate amount
when compared with Latin music’s
share of the marketplace.

“On the Latin side especially, we're
talking about a lot of physical-goods
piracy,” RIAA VP of Latin music Rafael
Fernandez says. “We have a lot of prob-
lems, and we can't fight that without
additional resources.”

UMI Again Charges BIEM With Being A Cartel

BY LEO CENDROWICZ
BRUSSELS—Universal Music Inter-
national (UMI) has filed another
antitrust complaint with the kuro-
pean Commission against BIEM, the
international trade body represent-
ing collecting societies.

The 150-page submission, filed
March 11. rejects on a point-by-point

InThe News

* Moody's Investors Service down-
graded the debt of EMI Group to
speculative-grade, or “junk” status,
with a “stable” outlook. Citing an
“unfavorable industry environ-
ment,” the agency says EMI will
not generate enough cash flow
from operations for an investment-
grade rating “for the next couple of
years.” EMI says the downgrade
will not affect its liquidity or trig-
ger changes in its credit lines.

* A second lawsuit relating to the
East Warwick, R.L, fire tragedy at a
Great White concert at the Station
club targets Anheuser Busch, local
radio station WHJY-FM, and station
owner Clear Channel Communi-
cations, along with other entities
named in a previous suit (Bill-
board, March 15). The suit was filed
on behalf of the relatives of Lisa
Kelley, who was one of 99 fatalities.

¢ Artemis Records laid off 10
staffers March 7. The cuts, con-
firmed by chairman Danny Gold-
berg, included several of the pro-
motion staff.

* U.S Trade Representative Robert
Zoellick and top lawmakers in-
cluding Sen. Orrin G. Hatch, R-
Utah, were joined by the Record-
ing Industry Assn. of America, the
Motion Picture Assn. of America,
and other entertainment trade
groups March 13 to launch the
Entertainment Industry Coalition,
which sources say plans to support
lawmakers in crafting intellectu-
al-property-protection language in
future free-trade agreements with
other nations.

basis BIEM’s defense last September
to UMI’s original July 2002 com-
plaint that the trade body was a car-
tel and therefore impeded competi-
tion on mechanical reproduction
rights. UM! claims BIEM abuses
its dominant
position in the
licensing sec-
tor and dic-
tates unfair
terms to mu-
sic companies,
adding that
BIEM's stan-
dard contract
rate forces
record compa-
nies to pay
close to 11%
of the average
price they receive for the records
they sell, making it by far the high-
est in the world.

Claiming that the BIEM standard
contract is incompatible with l<uro-
pean Union antitrust laws, UMI
chairman/CEQ Jorgen Larsen said,
“Universal is not against the existence
of the standard contract as such, nor

LARSEN

of collective licensing. As a monopoly
in the music publishing industry—an
industry which enjoys major sources
of income other than mechanical
fees—BIEM has an obligation to act
fairly and in a manner consistent with
the EU antitrust laws.”

BIEM representatives could not
be reached for comment.

Last July, UMI filed an official
complaint with the commission
alleging that BIEM—which repre-
sents 41 royalty collectors from 38
countries—has a monopoly when it
comes to the licensing of mechani-
cal reproduction rights in Europe.
BIEM's 100-plus page reaction
counter-claimed that UMI was try-
ing to undermine the basis for the
licensing of mechanical reproduc-
tion rights and lower payments to
creators worldwide, in order to boost
UMT’s profitability.

The commission says the investi-
gation could take years to complete.
Under EU competition rules, com-
panies or organizations found guilty
of breaching antitrust law can be
fined up to 10% of their gross annu-
al revenue.

Four-Day Musician
Strike Costs NY Dearly

BY CHUCK TAYLOR

NEW YORK—The four-day strike
during which musicians said “no
way” to Broadway cost the fragile
industry $4.8 million in box-office
losses and the economy of New York
$7 million by the end of the week-
end, according to tourism and the-
ater officials.

Members of Local 802 of the
American Federation of Musicians
began the strike March 7—with
actors and stagehands refusing to
cross picket lines—and settled with
the League of American Theatres
and Producers on the morning of
March 11. Eighteen musicals were
shut down during the critical week-
end period, leaving only Cabaret in
business, which has a different con-
tract because it is staged at former
dance club Studio 54 instead of a
traditional theater.

At issue were musician de-
mands for a minimum number of
players required for a Broadway
orchestra, depending on theater
size. The union claimed that staff
minimums were needed to protect
artistic freedom.

Before the union contract expired
March 2, minimums were set at
between 24 and 26 musicians in
New York's largest houses.

The new contract agreement calls
for minimums of 18 or 19 in New
York’s largest theaters.

Broadway is a critical part of New
York’s tourism business—so much
so that Mavor Michael Bloomberg
helped set up talks that went on for
nearly 12 hours at the mayoral man-
sion, starting March 10.

Neither the union nor the theater
league would comment on the pro-
ceedings or their outcome.

Those resources will include the
hiring of at least eight new full-time
Latin music
field investiga-
tors who will
concentrate
solely on Latin
product and
will work
closely with
label staffs in
order to single
out and inves-
tigate pirate
operations. L

“Kither we
finish piracy or
piracy finishes us,” Universal Music
Latino president John Echevarria says.
“With the level of costs in a country
like the U.S., we can't support a mar-
ket that’s 40% pirated. The sales fig-
ures for even the big names are very

FERNANDEZ

disappointing [because] we lose a very
important chunk of sales [to piracy].”

While the Latin music industry
has banded together to fight piracy
before —most recently through an
initiative created early last vear—this
is the first time in recent memory
that such a substantial amount of
money was allocated specifically
toward that purpose and with the
blessing of every single label.

The $2.5 million includes support
funds so the new staff members can
also hire third parties to do investiga-
tions and surveys on the streets. Fer-
nindez adds, “We have a very exten-
sive program we developed in the last
month-and-a-half with support from
the labels.”

In addition to the actual field work,
Echevarria says [Latin labels are about
to commence a serious lobbying effort
with politicians.

Market Watch

A Weekly National Music Sales Report
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Consolidation

Seen On The
Fast Track

Continued from page 1

he predicts that WMG will be spun
off as a separate company and joined
with EMI.

In addition to EMI and WMG,
Frankenheimer noted that Universal
Music Group (UMG) is also reported
to be for sale by parent Vivendi Uni-
versal (VU). Whatever the case,
Frankenheimer concluded that “it is
the worst possible moment” to be a
seller right now, because assets have
been devalued as a result of the tur-
moil in the industry.

For his part, Vogel took a dim view
of Marvin Davis’ bid for UMG and VU's
other entertainment assets, as well as
VU chairman/CEO Jean-René Four-
tou's “posturing” that he wishes to

retain UMG for the foreseeable future
(Billboard, March 15). Vogel said, “At
the end of the day, uncertainty [about
the future financial health of the
music industry] drives everybody out
of the [VU] stock.”

As for AOL TW, on the day of the
conference, Merrill Lynch analysts
raised the possibility in a research
note that the paradigmatic new-
media company could itself be
acquired. “Given the sheer decline” in
its stock-market valuation—roughly
$200 billion since January 2001—the
analysts wrote that “it may not be out
of the realm to view the company as
a potential takeover target.”

Nathanson also voiced a view
expressed by others at the symposium
that the current music industry
downturn is structural rather than
cyclical, and he was pessimistic about
the progress made thus far to develop
a workable new business model.

Nathanson said that on March 6,
EMI’s share price fell below £1
($1.61) for the first time. With a
market capitalization of £674.3 mil-

Economically Speaking. Sukin Law Group's Michael Sukin moderated the Music &
Money session titled “New Economics of the Music Business.” Pictured, from left,
are BMG Worldwide’s Jim Cooperman, JP Morgan Chase & Co./Pondesar Finance's
Nick Henry-Stolz, L. Londell McMillan PC’s L. Londell McMillan, Sukin, KPMG's
Terri Santisi, and SpinArt Records’ Jeff Price. (Photo: Chuck Pulin)

MUSIC VIDEO: Nigel Cox-Hagan is
named senior VP/creative director
for VH1. He was director of on-air
promotions for G4.

RECORD COMPANIES: Teddi Bona-
dies is promoted to senior director of
promotion for Arista Nashville. She
was national director of promotion.
Kevin Kertes is named VP of
promotion for New Line Records in
Los Angeles. He was senior direc-
tor of adult promotion for Epic.
| Elaine Valentine is promoted to
VP of product management for
Bob Marley Music and Ghetto

Youth International. She was VP of
product management for Ghetto
Youth International.

Spirit Music promotes Peter
Shane to director of film and tele-
vision and Justin Kalifowitz to
director of A&R in New York. They
were, respectively, manager of film
and television and manager of A&R.

PUBLISHING: Alexandra Robertson
is named director of film and tele-
vision for Warner/Chappell Music
in Los Angeles. She was manager of
film and television soundtracks for
Capitol Records.

UEEHUN

lion ($1.1 billion) plus £1.1 billion
in debt ($1.7 billion), EMI is cur-
rently valued at £1.8 ($2.8 billion)—
or about what Nathanson estimates
EMI Music Publishing alone is
worth. He said, “What the market’s
telling you is that there’s zero value
for [EMI Recorded Music] today.”

OPPORTUNITIES STILL AVAILABLE

In contrast, music-publishing
assets have been fetching high
prices of late (Billboard, Feb. 8).
Publishing assets are seen as a rela-
tively safe haven within music and
media because of the stable revenue
streams they generate. Making
music publishing even more attrac-
tive is the availability of cheap
financing, said John Rudolph, the
former CFO of Windswept Pacific
who is currently a principal in
music-asset valuation firm Music
Analytics.

Not everyone on the panel was
ready to write off the recorded-music
business. “It’s all cyclical; we've been
through this before,” Compendia
Media Group president/CEO Marty
Tudor said. “If I had really deep pock-
ets, I'd buy anything I could find now.”

Former WMG CFO Jerry Gold
added, “It's a great time for buyers
and a terrible time for sellers.” But
while he conceded that the short-
term outlook is bleak, he expressed
faith in the ability of major-label exec-
utives to reinvent their companies.
“Over a longer time frame, these are
the best assets in the world.”

Even Vogel, a self-described pes-
simist, admitted that the industry is
“moving in the right direction. The
leaders and the managers are at least
no longer in a total state of denial, as
they were the last time we had one of
these symposia.”

Earlier in the day, talk centered on
evolving business models and the
opportunities that exist for entrepre-
neurs amid the industry's difficulties.

In a session on funding new
music ventures, Al Cafaro, the for-
mer A&M CEO who is launching a
diversified music company with for-
mer tour promoter and current
artist manager John Scher, said seed
capital may be scarce, but the finan-

Valuable Assets. Loeb & Loeb’s John Frankenheimer, far right, reprised his role as
moderator of an all-star panel on “Valuing Music Assets.” This year’s panelists
were, from left, Vogel Capital Management’s Harold Vogel, Sanford C. Bernstein &
Co.’s Michael Nathanson, Music Analytics’ John Rudolph, Compendia Media
Group's Marty Tudor, and Gold International’s Jerry Gold. (Photo: Chuck Pulin)

cial strain the majors are under is
creating opportunities for upstart
labels. “The great artists are now
more accessible than ever before,”
Cafaro said. Because the majors
require high unit sales to drive rev-
enue, “artists are slipping through
the cracks at majors daily.”

‘TRANSITION, NOT TURMOIL

During the session titled “New
Economics of the Music Business,”
Terri Santisi, global leader of the
media and entertainment group at
KPMG, said, “The industry is not in
turmoil: It is in transition,” noting
that the CD-replacement cycle,
which had been driving sales and
profits, is over. Meanwhile, the costs
for talent acquisition, recording, and
marketing continue to rise. At retail,
discount stores are dominant, push-
ing sales of hit titles and leaving less
shelf space for music overall.

Santisi said, “The industry needs to
invest in developing a new business
model while operating [under the
current onel.” A key question facing
the major labels is whether they want
to shift strategy and define themselves
as multi-revenue “brand-develop-
ment businesses” or rely solely on
prerecorded music sales.

Artist representatives were in
favor of more progressive business
models that could include labels and
artists sharing revenue from record
sales, publishing, touring, and mer-
chandising. L. Londell McMillan, an

attorney for Prince, Stevie Wonder,
and DMX, said the industry could
benefit from more incentive-based
joint ventures between labels and
artists. He said that in properly
structured deals, artists may be will-
ing to cut their advances by as much
as half. He also noted that the indus-
try could benefit from greater strate-
gic financing from private-equity
sources in order to offset artist-
development costs.

Keynote speaker Strauss Zelnick
cautioned that label involvement in
artist revenue streams would vary
from negotiation to negotiation,
adding, “I'm skeptical we’'ll see a par-
adigm shift.”

Most panelists were uncertain
about the eventual impact of digital
distribution—seen by many as the
basis for a new business model.
Label executives and analysts said
record companies must become
more singles-oriented, both in terms
of business models and how they
write contracts. In addition, the
industry faces unresolved questions
regarding publishing royalties in the
digital realm, as well as how labels
will offset marketing and promotion
expenses when selling downloads.

While panelists expressed belief in
the long-term future of the business,
BMG Worldwide VP of legal and busi-
ness affairs Jim Cooperman said,
“Digital distribution is still in its
infancy, and it has already seen mul-
tiple changes.”

Broadcast Ownership Hearings Continue

BY BILL HOLLAND

A second field hearing in Seattle on March 7, scheduled
by the Federal Communications Commission (FCC) to
hear public comment as the FCC re-evaluates media own-
ership rules, found the same battle lines drawn as the first
one, held in Richmond, Va., Feb. 28,

Attendees voiced grave concerns that further deregu-
lation would engender anti-competitive practices that
shrink the diversity of music and news and erase local
programming input.

If the FCC decides to axe the rules, it would allow one
company to own radio, TV, and newspapers in a market.
Broadcasters complain that without those changes, they
cannot compete in a new landscape that includes cable,
satellite, and Internet companies.

The gathering also gave the public a chance to view a
commission deeply divided over the issue, which pits the
pro-industry, deregulatory position of its chairman, Repub-

lican Michael Powell, against its two Democratic mem-
bers, meeting organizer Michael Copps and Jonathan Adel-
stein. Powell characterized the meetings as quickie “whis-
tle-stop tours” and did not attend.

The FCC was met by a pre-meeting salvo in the form of
a blistering op-ed article in The Seattle Times written by
U.S. Rep. Jay Inslee, D-Wash. “The Pac-Man-like effort of
one conglomerate devouring smaller, independent news
providers will reduce, not increase, the ability of Ameri-
cans to participate in democracy,” Inslee wrote. “We can-
not allow the private appetite for corporate efficiency to
overwhelm the public appetite for the truth.”

Even other media company execs believe radio con-
solidation has given deregulation a black eye. Seattle
Times publisher Frank Blethen testified that big media
companies with profit margins of up to 50% cannot
seriously claim poverty. He said, “It doesn’t pass the
smirk test.”
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Song of the Year

JESSE HARRIS “Don’t Know Why”
From the Album of the Year Come Away With Me

Best Male Pop Vocal Performance
JOHN MAYER “Your Body Is a Wonderland”

From the album Room For Squares

Congratulations to our writers who participated on other 2002 Grammy-winning albums.

RUBEN BLADES MARCOS GUTT FEDERICE LLADO RAFAEL LUGO GARY NICHOLSON
STEVIE NICKS ALAIN PEREZ GRADELIO PEREZ SHANNON SANDERS

Sony/ATV Publishing. Where writers feel at home.

WWW.SONYATV.COM

© 2003 Sony/ATV Music Publishing



OPPORTUNITIES

SAN FRANCISCO

The city by the Bay is a haven for spectacular music. Billboard takes an in-depth look

CLOSING MAR 18

at the local concert scene, current musical trends, labels, and new venues.We also TOURING
shine the light on the local talent scene and provide an update on the city’s recording QUARTERLY #1
studios, and how they're faring in today’s market. CANADA

issue date: apr 19 - ad close: mar 25
Michelle Wright 323.525.2302 « mwright@billboard.com

PUTUMAYO
[0TH ANNIVERSARY

Putumayo celebrates its |0th anniver-
sary and Billboard joins the party with
a special salute to this pioneering
world-music label. We turn the spot-
light to Putumayo’s origins, develop-
ment and continuing progress. Plus we
report on the label’s children’s line, its
move into DVD production and
more. Be a part of the celebration!

issue date: may 3
ad close: apr 8

Joe Maimone 646.654.4694
jmaimone@billboard.com

INDEPENDENT
MUSIC

Independent music has exploded
over the recent years and Billboard
polls the heads of leading indie
labels to find out where the sector
is headed next. We check in with
indie distributors, the success of
their music and non-music DVD-
Video sales, and provide a recap of
year-to-date charts.

issue date: may 3
ad close: apr 8

Joe Maimone 646.654.4694
jmaimone@billboard.com

30+: MUSIC
FOR GROWN-UPS

Who is the 30+ market? Billboard
explores this viable market with a
look at their buying trends, the
labels who target them and the key
players in radio and TV, including

the formats and specialty shows

actually impacting sales. Be a part
of this timely spotlight!

issue date: apr 26
ad close: apr |

Michelle Wright 323.525.2302
mwright@billboard.com

UPCOMING SPECIALS

LATIN MUSIC 6-PACK #2 - issue date: May 10 « ad close: Apr |5

DVD-AUDIO - issue date: May |0 ¢ ad close: Apr |5
ORANGE COUNTY - issue date: May |0 * ad close: Apr 15

ELECTRONIC ENTERTAINMENT - issue date: May 17 « ad close: Apr 22
KIDS! - issue date: May 17  ad close: Apr 22
B&H 30TH ANNIV. - issue date: May 24 » ad close: Apr 29

New York Los Angeles
646.654.4696 323.525.2307

Nashville London
615.321.4297 44.207.420.6072




ARTRIS &MUSIE

l by Melinda Newman

STALLED TRAIN: Fallowing a number of de-
lays, Train’s follow-up to March 2001’s Drops
of Jupiter is slated for a June 3 release, and
no one could be happier about My Private
Nation’s pending arrival than Train frontman
Patrick Monmahan. “This is the third time
we've finished the record,” he says. “We'd fin-
ish the record and people would say, ‘This is
really right on,” and then [ would write sev-
eral other songs and people would go, ‘Shit,
that means now we're talking [another
delay],” and those songs go on the record. And
then, I'd go, ‘I hate to say
this, but I just wrote
another song.””

Finally, Monahan adds,
producer Brendan O’Brien
said, “No more.”

“We’re really ready to
get it qut.,” Monahan
says. “I've enjayed this
time with my family, but
['m ready to go.” He says
it’s also time for the band
to watch its professional §
life a little closer. “We
have to pay more atten-
tion. We haven’t been the
smartest band with our
careers. We have to try
new things.” Among
them will be the band’s first headlining tour
this summer.

The first single from the project, “Calling
All Angels,” goes to radio in mid-April.

ON THE ROAD: Bon Jovi continues to fill are-
nas on tour this month, but guitarist Richie
Sambora is looking ahead to August, when
the group plays two dates in its “home
venue” of Giants Stadium in East Ruther-
ford, N.J. In one day, Bon Jovi sold 65,000
tickets for the two gigs. “When I hear [those
numbers], I think, ‘Thank God. It’s nice to
still be here,” ” Sambora says. “We get more
excited now by that kind of news. To be able
to walk onstage in a stadium in front of
70,000, with the maturity and wisdom we

have after 20 years of being in this business
and continuing and transcending beyond the
cyclical stuff that happens in this business . . .
that’s very rewarding.”

Although Sambora wishes radio paid a lit-
tle more attention to the band, he says, “[The
music industry] is in a quagmire right now.
Guys like us, our touring business is so good,
we're transcending the whole thing.”

LYNCH AND THE BEATLE: Still sneaking under
the radar (but not for much longer) is Liam
Lynch’s “United States of
Whatever,” which picked
up 483 spins for the week
ending March 7, accord-
ing to Nielsen BDS. Addi-
tionally, it is KROQ Los
Angeles’ No. 13 song and
is in the top 15 at such
modern rockers as KRBZ
Kansas City and XTRA
San Diego.

The wacky novelty song,
which combines spoken
word with music, was a top
10 hit in England last year
for U.K. indie Global Warm-
ing. It first appeared in
MTV’s Sifl & Olly Show,
which Lvnch created.

Ringo Starr heard the song and signed
Lynch to a production deal for his new label
with Mark Hudson, Pumkinhead Records.
Starr and Hudson then called S-Curve Records
founder Steve Greenberg, who signed Lynch
directly worldwide to EMI-distributed S-Curve.

Lynch’s debut, Fake Songs, which will
carry both the Pumkinhead and S-Curve
logos, will be released April 1 in the U.S. as a
two-disc set: an audio CD and a two-hour
DVD that includes skits, computer animation,
and several songs on the album. Starr plays
on two tracks and appears in the DVD.
“Because Liam is an audiovisual artist,”
Greenberg says, “the DVD is as intrinsic to
the project as the audio CD.” The set will be
priced the same as a single CD.

Deuce Project Has Captured The Eye,
Marketing Muscle Of Maverick

BY ADRIAN ZUPP

“Twenty seconds in, [ knew [ wanted to sign
them,” Maverick Records co-owner Guy Oseary
says of his first encounter with melodic-rock
duo the Deuce Project.

The man who brought Alanis Morissette to
the world’s attention sees a rare precocious-
ness in 22-year-old childhood friends Josh
McMillan (vocals) and Noah Pearce (guitar).
“Josh is such a star; he’s nat-
ural. [ remember thinking, §
‘This guy’s got star quality.’
The lyrics are sophisticated,
yet young. I remember
when [ signed Alanis, [
thought that I'd never heard
anyone my age speak like
this before, vet I got it. To
me, Josh speaks in a way
that I get it, but it’s a bit dif-
ferent to everything else on
the radio.”

A listen to the duo’s
strings-augmented first sin-
gle, “Stone Cold” (the title
track of the Berman Broth-
ers-produced album set for
an April 4 release), is proof-
positive that Oseary is on to something. The
disc shipped Feb. 10 to hot and modern AC, as
well as triple-A.

Mid-February saw the Deuce Project wrap
up a 50-market showcase tour of radio deci-
sion-makers, key marketing partners, and
press.

“Every city has just been really warm and
welcoming to our music,” McMillan says.
“We're trying to put a face to our music. It's
been going really well.”

In terms of putting the faces to the music,
the band has made a striking video for “Stone
Cold,” which was directed by Honey, the
woman who directed the videos for Crazy
Town’s “Butterfly” and Rage Against the
Machine’s “Guerrilla Radio.”

The multi-pronged marketing plan for the
act includes a national support tour planned
for April/May—the band is booked by Eric Pod-
well at New York-based Evolution Talent—and
a heavy push on the video.

“So many people are connecting with the
video,” Maverick marketing director Holly
Adams says. “We worked with DMX, Screen-
play, Promo Only, Rock America, and ETV—
video pools who do placement in retail out-
lets—and as of April the video will be playing
in approximately 3,000 retail stores national-
ly. So it’s going straight to the places where
our audiences are going to be doing their
shopping—places like Nord-
strom, H&M, Gadzooks,
| Vans, Wet Seal, and Tommy
¢ Hilfiger.”
| The video can be seen in
{ full at the band’s Web site
| (deuceproject.com). Com-
plete versions of several
songs from the album can
™ also be streamed at the site.

“We’re trying to do a
focused and targeted cam-
paign for this record,” Mav-
erick head of new media
| Jeremy Welt explains. “We're
focusing on two things. The
first is the music video. It’s
one of our best-selling points
for the band. We'd primarily
like to use this Web site as a vehicle for people
to watch this video. The second thing is for peo-
ple to hear full tracks from the record.”

Maverick sees a broad potential audience for
the Deuce Project.

“We have a large audience for them because
you're going to get the younger girls who'll be
taken in by their looks—they’re very cute
boys,” Adams says. “But we’re going to be able
to go a little older as well, because the song is
so great. You hear it once and immediately
you're humming it. It's something that kids in
high school will listen to but also people who
are in college and beyond will enjoy.”

“The gamut could be across the board, the
same way that Alicia Keys could be across the
board,” Oseary says. “The music feels genuine.
It’s not following anything out there right now.
It just sounds different.”

He concludes, “The more people who've seen
them, the more people we’ve turned into
believers.”

IF YOU NEED ASSISTANCE REGARDING AN AUDIT

BY THE HARRY FOX AGENCY

Contact
Henley L. Saltzburg
Saltzburg, Ray & Bergman, LLP
12121 Wilshire Boulevard, Suite 600
Los Angeles, California 90025
Tel: 310-481-6700 Fax: 310-481-6720 e-mail: hls@srblaw.com
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Third Day Further Expanding Boundaries Of Praise & Worship

BY DEBORAH EVANS PRICE

For all those who thought praise
and worship was strictly mellow
acoustic music, Third Day shattered
that perception with Offerings: A Wor-
ship Album. Now, the Georgia rock-
ers—who last month won their first
Grammy Award (best rock gospel
album for 2002’s Come Together)—
expand the boundaries of the worship
genre once again with Offerings II: All
1 Have to Give.

“This is a worship record, but it’s
probably one of the most rockin’
records that we’ve recorded,” lead
vocalist Mac Powell says. “Our defini-
tion of worship is probably a bit broad-
er than a lot people’s definition.”

Bassist Tai Anderson adds, “Wor-
ship isn’t about an acoustic guitar and
a tambourine. We love shaking that
up. When some people first listen to
an Offerings record, they say, ‘That’s
not really a worship record.’ Then they
listen to it a few times and say ‘Wow,
the heart of this music is what wor-
ship is all about.”

With the release of Offerings 11, it
looks as if lightning could strike twice
for the Dove Award-winning band.
Powell and Anderson, along with
bandmates David Carr, Brad Avery,
and Mark Lee, once again serve up a
collection of poignant worship songs

branded by Third Day’s unique musi-
cal personality.

Among the set’s highlights is the
tune “Offering.” “That’s one where |
challenged Mac,” Anderson says.
“We needed to write a song that is
talking about giving to God and

‘This is a worship
record, but it’s probably
one of the most rockin’
records we’ve recorded.

Our definition of

worship is probably a
bit broader than a lot of
people’s definition.’
—MAC POWELL, THIRD DAY

offering to God not just music but
our entire lives. Mac totally re-
sponded to the challenge and wrote
this incredible song.”

To get the word out about the new
release (which streeted March 4),
Essential Records is planning special
events with Regal Cinemas and
Spring Communications on 10 the-

ater screens in nine markets. “There
is a projector system that allows
them to beam out a concert event to
multiple screens across the country
at the same time,” label VP of mar-
keting Nina Williams says. “The con-

project is expected to go to retail in
April. Tickets for the Regal events will
cost $5. “We are partnering with local
Christian radio and all the markets in
Christian retail as well,” Williams says.
“The band will actually be present at

THIRD DAY

cept |is] that someone goes and pur-
chases a ticket at this event, much
like they would be purchasing a
movie ticket, but it’s actually special-
ized programming.”

Attendees will get a first look at
Third Day’s new concert video/DVD
gleaned from performances on the
band’s 2002 Corne Together tour. This

the screening event in Atlanta, which
will be a two-screen event. That’s
where we are picking up our 10th
screen.”

Retailers will be selling Offerings 11
at the screenings, and Williams says
Provident Music Distribution—which
distributes Essential product to the
Christian retail market—will work

with retailers to offer discounts. “Prov-
ident is working with them to try to
work it out where the stores can offer
the CDs at the lowest price possible.”

The events are slated for Los Ange-
les, Seattle, Denver, Dallas, Houston,
Minneapolis, Grand Rapids, Mich.,
Atlanta, and Knoxville. “We're trying
to utilize our theaters in different
ways,” executive VP of business devel-
opment for Regal CineMedia Ray
Nutt says. “We think that music is a
home run.”

Regal has previously held events
with Korn and Tom Petty & the
Heartbreakers, but Third Day repre-
sents the company’s first promotion
with a Christian band. “They are great
partners to work with,” Nutt says.
“They are a huge contemporary Chris-
tian band. We like the diversity as well.
We're not all about one type of music.”

Williams says there will also be
extensive Internet promotions, and
Third Day will be highly visible at
retail. “We have a Third Day mer-
chandising kit available to stores
which has all the Third Day titles, with
a focus on Offerings 11.”

Managed by Creative Trust and
booked by Creative Artists Agency,
Third Day will also embark on the sec-
ond leg of the Come Together and
Worship tour with Michael W. Smith.

I ' WOULD LIKE TO THANK,

THE WONDERFUL NORAH JONES,

LEE, JESSIE, ADAM AND ALL THE MUSICIANS

WHO PLAYED ON THE RECORD,

BRUCE LUNDVALL, BLUE NOTE AND THE ENTIRE EM.I. TEAM,

MY PARTNER IAN RALFINI,

AND OF COURSE,

MY WIFE LATIFE, THE TRUE WIND BENEATH MY WINGS,

MY SON JOE AND DAUGHTERS JULIE AND NAZAN,

THE MEMBERS OF THE ACADEMY FOR VOTING FOR ME

AS PRODUCER OF THE YEAR!

ARIF MARDIN
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‘Fear Yourself’ Finds Johnston Working With Linkous, Feeling Blessed

BY ERIC AIESE

On his 20th album, lo-fi veteran
Daniel Johnston has teamed with
a new collaborator for a new
sound: Sparklehorse principal
Mark Linkous, who produced the
set and brought a new fidelity to
Johnston's songs. The result, Fear

Yourself, will be released March 25
on Gammon and distributed by
Shelter-Caroline.

“He's one of the godfathers of lo-
fi,” Gammon co-owner Jordan
Trachtenberg explains. “He start-
ed with a piano plus a $59 boom
box and $1 cassette tape.”

L —

Gettin' Hot. RCA quartet Hotwire's debut, 7he Routine, is not due until May 6,
but the band is already locked into a slot on this summer’s Ozzfest tour, as well |
as a string of dates with Nothingface in April. The project was produced by
Matt Hvde (Hatebreed, Slayer), and it shows the group walking a line between
hard-rock aggression and pop sensibilities. "Melody is essential in this band,”
group member Rus Martin says. “We try to create melodies that shine through.
It makes the songs timeless.” Pictured. from left, are band members Gabe Gar-
cia, Chris Strauser, Brian Borg, and Martin.

|
|

Johnston's career began two de-
cades ago with a series of cassettes
he recorded at home, beginning
with the 1981 set Songs of Pain.
Initially distributing his tapes to
appreciative friends in his native
Texas, he developed a cult follow-
ing that has included such nota-
bles as Kurt Cobain, Sonic Youth,
and David Bowie, who contributed
a quote to the liner notes.

“As a cult figure, he's served as a
songwriter's songwriter.” Tracht-
enberg savs of Johnston. “He writes
a beautiful song; when you hear
someone else cover it, you espe-
cially realize it.”

The album finds Johnston, a
longtime sufferer of manic depres-
sion, in unusually good form,
thanks to new medication. “I'm
feeling better than ever,” he says.
“It’s a blessing.”

His improved condition mani-
fested itself in the set’s 12 songs.
For Fear Yourself, Johnston wrote
lyrics of vulnerable honesty. On
“Svrup of Tears,” he pleads. “God,
I’ll make you a deal/Just let me
smile awhile, for real.”

“You have to grasp that he's in
pain,” Trachtenberg says. “He's a
loving, gentle soul. With all the pain
he suffers, this is what comes out.”

While Johnston is pleased with
the resulting production, Linkous
was apprehensive about the chal-
lenge. "I didn’t want to overshad-
ow the songs,” he says. “I had to

JOHNSTON

resist the temptation to add nois-
es that sound cool but are dis-
tracting.”

Several cuts feature Johnston's
vocals with a live band, brought
together by Linkous, who says,
“People were standing in line to
play on the album.”

Considering Johnston's fellow
musicians’ admiration, Trachten-
berg plans to produce a tribute
album with acts covering their
Johnston favorites later this year.
Given Johnston's health. Trach-
tenberg hopes to help strengthen
the artist’s financial security with

this set. While no acts have been
confirmed vyet, Linkous promises
that there will be a cut from
Sparklehorse.

A headlining tour began Feb. 18
with a series of Japanese dates and
continues in the U.S. with three-
week spans alternately on and off
the road. Touring places extra de-
mands on Johnston's health: His
friend/tour manager Don Goede
explains that if he missed doses of
his medication, the results could
be disastrous.

Trachtenberg sees fear Yourself
as appealing to two converging
audiences: “We have the Sparkle-
horse following, and Daniel fans will
buy anything hand over fist. We're
tryving to attack both fan bases.”

Johnston's strong audience
comes as no surprise to Linkous,
himself a longtime Johnston fan.

“The following started among
musicians who appreciated his
songwriting—it's so simple and
pure. It can be the funniest or the
saddest you've ever heard,” Link-
ous observes. “le strikes me as
the purest soul, like a 12-year-
old, uncorrupted child. Imagine
someone like that writing pop
music—it’s quite a gift, a beauti-
ful outlook.”
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Stewart Readymg Second And Fmal Collectlon Of American Pop Standards

BY JIM BESSMAN

Rod Stewart says he wanted to
make an album like /f Had fo Be You

. The Great American Songbook
for a long time, but he will not have
to wait long to do its sequel.

Thanks to the active sales of Song-
book, his collection of American pop
standards—and debut for J Records
—Stewart has commenced work on
its follow-up with the same produc-
tion triumvirate of Phil Ramone,
Richard Perry, and J Records chair-
man/CEO Clive Davis and, Stewart
says, “a whole fresh batch of songs.”

He continues, “We had about 12
left over from the first album that
Clive didn’t like because he didn’t
want a lonely saloon, bar-type album
of 2 a.m. love songs, and quite a few
were like that,” but “we won't go
down that street” on the new project.

Rather, the participants will “try to
recreate the mood” of the first set but
with “faster and more uptempo
tunes,” he says, adding that 40 new
songs are ready to be cut.

Davis says the forthcoming set
will include such songs as “Star-
dust” and “As Time Goes By” and
will be produced “appropriately to
the feel” of each selection, perhaps
with guest vocalists. But the overall
approach will follow the “if it ain’t
broken, don't fix it” rule, Davis says.

“I thought /t /lad to Be You was
special, and a ‘statement’ similar to
Carlos Santana’s Supernatural,
where the songs could be inspira-
tional to people.”

Indeed, Stewart notes that he’s
always been “acutely aware” of the

‘I always loved
Ella Fitzgerald and
Billie Holiday and
Louis Armstrong,
but being a dyed-in-
the-wool rock’n’roll
singer, I never
admitted it until
15 years ago.’

—ROD STEWART

American pop songbook, having
grown up with it at home in Eng-
land. “I always loved Ella Fitzgerald
and Billie Holiday and Louis Arm-
strong,” says the legendary British
rocker, “but being a dyed-in-the-
wool rock’n’roll singer, I never
admitted it until 15 years ago. [For-

mer label] Warner Bros. wasn't inter-
ested when [ approached them with
the idea—but I don’t think I could
have handled it then: I wasn’t
mature, and I'm a much better
singer now with a better under-
standing of jazz. But these songs are
so melodically and lyrically strong
that if you do think you’re a bit of a
singer, they really are a challenge.”

And he notes that “there’s just
such a wealth of material. That’s the
wonderful thing about these songs:
They just go on and on and on.”

Stewart recalls jawing with the
studio musicians during the produc-
tion of /t Had to Be You “about
chords I never heard of [compared
with] the three or four I've used in
my [rock] songs!” That said, he
admits that the album’s success “real-
ly knocked our socks off.”

Davis adds, “I thought we picked
something that was meaningful and
appealing, but I never, ever thought
we’d do 3 million worldwide. We just
plunged ahead and initially decided
to just let people discover him sing-
ing, pretty much via television,
whether it was an awareness market-
ing campaign or by appearing on
shows—coupled with his early De-
cember [2002] A&E in Concert spe-
cial [highlighting the album], which
really helped spread word-of-mouth.”

Davis now thinks that sales of /¢
Had to Be You—issued Oct. 22, 2002
—can approach 5 million worldwide.
To date, it has sold 1.3 million in the
U.S., according to Nielsen Sound-
Scan. He continues, “When Rod and
I spoke after the holidays, we knew

STEWART

we didn’t want to isolate just 14
songs on the one project. We agreed
to embark immediately on the next
one and have it ready for October.”
Pointing to continuing strong
sales of It Had to Be You, Stewart
adds that Davis “wanted to make sure
it wasn’t just a Christmas-gift album

before we made another one, and
we’ve obviously proved that. I think
we can sell a lot more records
between now and May.”

Virgin Entertainment Group sen-
ior director of product Vince Szyd-
lowski notes that /t Had to Be You
has in fact done “some pretty fantas-
tic numbers post-Christmas” at Vir-
gin’s retail Web site, where the title
has remained in the top 10.

Szydlowski notes, “It’s firmly
implanted there against heavy-
weights like the Chicago sound-
track and Norah Jones and Cold-
play; it seems to have taken on
additional life.”

With the release of the concert
DVD version of /f Had fo Be You Feb.
4, Szydlowski can now look ahead to
Stewart’s sequel CD. “Twice is charm-
ing,” he says. “The classics seem to
suit him well. It's not ‘Do Ya Think
I'm Sexy,” but it appeals to an older
audience as well as his fan base.”

Stewart says he’s deciding whether
to do any additional performing in
support of this last set. “I want to be
welcomed back in October,” he con-
cludes with a smile. And he stress-
es that he’s stopping with two vol-
umes of standards. “Just two will be
enough,” he says. “Then I'm going
to go write some songs. I've got to
pay a lot of bills.”
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Aside from Ozzie's bird-biting; Alice’s chicken massacre and 50 cent being shot 9 time\p

Feeling NRGetic. Enduring pop/dance
music artist Ernest Kohl is currently
promoting his latest single, “You
Make Me Weak,” recently issued on |
the indie Wide Angle Records. The l
track shows the artist working a tradi-
tional hi-NRG sound. “[ like the idea |
of making records that sound classic,” '
Kohl says of the song, which he pro-
duced with Steve Skinner. “There are |
current elements in the song, but it’s
also something that sounds like it can
stand the test of time.”
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DOVE NEWS: CeCe Winans and Steven
Curtis Chapman have been tapped to
host the Gospel Music Assn.s (GMA)
34th Annual Dove Awards April 10 at
the Gaylord Entertainment Center in
Nashville. The show will air April 19
on PAX TV and April 25 and 26 on the
Trinity Broadcasting Network (TBN).
| The Doves will also gain exposure via
GMA's agreement with StarOne Net-
works to produce a live pay-per-view
Webcast. Sponsored by LifeWay Chris-
tian Stores, “Dove Awards Live” will
include the awards presented during
the pre-telecast portion of the show, as
well as behind-the-scenes footage.
Additionally, Nashville-based Hunts-
man Entertainment will take the
Doves to radio live via satellite.

ON THE MOVE: The Butterfly Group
has relocated its Diamante-Butterfly
Distribution from Newport Beach,
Calif., to new headquarters at the Fac-
tory in Franklin, Tenn. Longtime Dia-
mante president Bill Conine will com-
mute between the West Coast and
Nashville to oversee distribution oper-
ations, reporting to the Butterfly
Group’s managing partners, George
King and Michael Rinaldi. Addition-
ally, the Las Vegas office is merging
with the new Tennessee operation.
Managing partner Bob Carlisle will

by Lisa Collins

have an office in the Factory but will
continue to reside in Vegas.

“The primary reason for the transi-
tion was [synergy],” King says. “We
feel bringing all the divisions togeth-
er under the same roof will create a
higher level of productivity and serv-
ice. The second reason for the consol-
idation is that
by doing so we
will see sub-
stantial savings

to the company
in the long
term.”

According to
King, “all oper-
ations will gen-
erate  from
Nashville, with the exception of the
Butterfly Group Studio, located in Las
Vegas, which will continue to be over-
seen by Bob Carlisle. It is important
to us to have our creative arm close to
the West Coast for those connections,
plus it is a convenience for Bob, since
he resides in Las Vegas.”

EMI LAYOFFS: About a dozen em-
ployees have been let go from EMI
Christian Music (EMI CMG), the
Christian division of EMI that in-
cludes Sparrow Records, ForeFront
Records, EMI Christian Music Pub-

lishing, and Chordant Distribution.
Among those exiting are Chordant
senior director of major accounts
Troy Vest, Sparrow radio coordinator
Jennifer Allen, and ForeFront
Records church/tour promotions
exec Lori Johnsen. Though rumors
buzzing around Nashville had placed
EMI CMG senior VP of strategic mar-
keting Scott Hughes as one of those
affected by the corporate downsizing,
Hughes called Higher Ground to say
“rumors of my demise are greatly
exaggerated.” Long before the layoffs,
Hughes had already declined to renew
his contract because he’s starting a
new business, the Next Agency. EMI
CMG is among his first clients.

PILLAR PACTS WITH MCA: Pillar has
signed a deal with MCA Records to take
its music to the mainstream market
while remaining with Audio Adrena-
line-owned Flicker Records for the
Christian Booksellers Assn. (CBA)
market. After being courted by sever-
al labels, Pillar and Flicker are part-
nering with MCA for a four-album
deal. Flicker is distributed to CBA via
Chordant Distribution. MCA Records
will be remixing and re-releasing Pil-
lar’s current album. Plans are under
way to release the title cut to main-
stream radio and video outlets in April.

GOSPEL GROWTH: Little surprise that
Donnie McClurkin’s Again bowed at
No. 1 on the Billboard gospel charts—
with more than 36,900 copies sold in
its first week, according to Nielsen
SoundScan. Not that Verity Records
execs aren'’t rejoicing, but the bigger
story just might be what's behind the
growing numbers—not just with Mc-
Clurkin but gospel titles in general.

No surprise at all to Trans World’s
Jim Stella and Handelman’s Kerry
Fly, who—as buyers for two of the na-
tion’s biggest-selling record chains—
have been instrumental in growing
gospel at mainstream retail and a key
factor in the genre’s rising core sales.

Fly is more than happy about how
he’s been able to grow Handelman'’s
gospel business. Handelman—which
racks 2,575 accounts, including
Kmart and 350 Wal-Mart locations—
saw its gospel sales increase by 44% in
the past year, Fly reports. “It’s been
an incredible growth opportunity for
us. We've always carried gospel, but
over the last two or three years, we've
really paid attention to it.”

Judging from its increasing in-
ventory, that could well be an under-
statement. At any one of the 300
Kmarts Fly calls his core gospel stores,
you're apt to see “39 of the top 40

gospel titles” in stock. And Fly is quick
to add, “I carry a ton of catalog, too.”

He adds, “Some of the independent
titles I buy with a grain of salt. They
don’t move as well, so I just try to keep
them in stock—because gospel is an
important part of my business.”

It is a senti-
ment echoed by
Stella, who has
expanded his
gospel reach to
include not only
key titles but
top-selling re-
gional titles as
well.

“We aren’t
where we need
to be, but [we’re] much better than
where we were,” Stella says. “The No.
1 thing was trying to spread the word
that we carried the goods, and we’ve
done that through regional promo-
tions and just making sure that we
incorporated a lot of gospel presence
in our promotions, be it in-stores,
artist signings, or mall tours—what-
ever it takes to get the word out, even
local print ads on the major releases.”

Trans World is so committed to
growing gospel business that Stella
has gone as far as establishing con-

4
SPEARMAN

signment programs with smaller,
independent labels for inclusion.
The trend has had a residual effect,
particularly for breaking and lesser-
known gospel acts. One such artist is
Rene Spearman, whose CD, Cele-
brate, scanned more than 1,000 units
last week to enter the charts at No. 30.
It is the third effort for Spearman,
who was so frustrated by the per-
formance of her previous two releas-
es that in September 2001 she co-
founded Los Angeles-based
Blacksphere Entertainment. The
October 2002 release marks the label’s
official entry onto the gospel scene
and Spearman—who appears with the
23-voice choir Prosperity—is more
than satisfied with the results. “We’re
very pleased,” Spearman says. “It’s
been a lot of hard work and just being
persistent—making phone calls to
retail, radio, anybody and everybody
and doing a lot of promotions.”
Appropriately enough, the single
fueling the buzz surrounding the
project is titled “He Can Do Any-
thing,” which features partner Pres
Blackmon. The project—distributed
through Central South—is getting
airplay in key markets on key stations,
including KJLH Los Angeles, WGCI
Chicago, and WWRL New York.
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Armatrading Decides To ‘Speak’ After 8 Years

BY TOM DEMALON

When Denon issues Joan Arma-
trading’s Lover’s Speak March 25,
it will mark the first release by the
acclaimed singer/songwriter in
eight years. But Armatrading has
hardly been idle during that time:
She worked on charitable projects,
earned a degree, received a Mem-
ber of the Order of the British
Empire, and wrote and performed
a song for Nelson Mandela.

“It was time,” Armatrading says of
Lover’s Speak, her 18th album and
first for Denon. Rejuvenated by the
time she had away from recording,
she found inspiration in touring with
a smaller road band. “I rearranged
the songs for three of us,” she says.
“Touring like that made me think
about how to do the next record. I'd
always wanted to do an album where
I played everything.”

Leaving only the drumming and
horn parts to others, Armatrading
served as the set’s producer, opting
for simplicity. “All I wanted to do was
make a good record,” she says. “I
made a statement, and there was no
need to embellish it.”

The title track shipped to triple-
A radio March 10, and its gentle,
buoyant melody and slight reggae
lilt reflect Armatrading’s laid-back
approach. “I've always been fasci-

nated by people in love,” Armatrad-
ing says. “It is like a language as
only they know it.”

Savoy Label Group president
Steve Vining—who was involved
with the singer’s last album during
his tenure with RCA Victor—says of

‘ ‘fi "‘

ARMATRADING

the first time he heard Lover’s Speak,
“I knew we had a record.

“We’re just thrilled to be working
with her,” he adds, expressing the
view—bolstered by Norah Jones’
recent successes—that there is a
definite market for heartfelt music.
“It’s not fussy, and it’s not trendy.
[Lover’s Speak has] a real organic,
pure approach.”

WDIY Lehigh Valley, Pa., PD Neil
Hever describes Armatrading as “an
instant add” and a “heavyweight”
among the female artists who have
emerged in the past 25 years.

With Armatrading’s history, Denon
has a strong base on which to build,
but Vining sees an opportunity to
reach an entire audience that might
not be familiar with the artist. “It
doesn’t skew male or female,” he says,
“and there really isn’t an age group
where this record is precluded.”

Terry Currier, owner of Music Mil-
lennium in Portland, Ore., says that
“we’ve been a big market” for Arma-
trading in the past. “It should be a
top five record for us.”

The initial marketing emphasis
will focus on female listeners via
female-oriented Web sites; on a
broader scale, listening parties will
be held on America Online. Addi-
tionally, the label is working with
amazon.com and intends to utilize
less traditional retailers—including
card and gift stores—and such
lifestyle-oriented outlets as Sharper
Image for exposure.

Booked by Wayne Forte for En-
tourage Talent Associates in New
York, Armatrading will begin a
U.S. tour in June that will con-
centrate on theater-sized venues in
major markets.
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BUILDING NEW LEGACIES: With
eight releases currently sitting on
retail shelves, approximately that
many more due by year’s end, and no
less than 12 on the calendar for 2004,
Mack Avenue Records is not only in
the house but firmly on the map.
Instead of making a name for itself by
acquiring a classic catalog to distri-
bute, the Seattle-based label is devel-
oping a catalog of classics to call its
own through the double-disc Legacy
Lives On series, where living jazz
greats are brought together in infor-
mal jam sessions to record new ver-
sions of classic compositions.

“The idea is to document some of
the greatest musicians, the architects

HOOPER

of jazz, who have not gotten the
respect and recognition they deserve
and to recognize them while they are
still here to enjoy it,” says label presi-
dent/in-house producer Stix Hooper,
also known as drummer and co-
founder of the Crusaders. The Legacy
Lives On Volume 1 (released in 2001)
features more than a dozen musi-
cians, including Kenny Burrell, Jon
Hendricks, James Moody, and Cedar
Walton; Volume 2 (released last year)
features contributions from George
Shearing, Les McCann, the late Conte
Candoli, and Anita O’Day.

“From a musician’s point of view, I
just wanted to see some high-caliber
musicians get together and have some
fun,” Hooper says. “All I had to do was
get these guys together and give them
a loose blueprint, because they often
suggested songs and arrangements.
Harry ‘Sweets’ Edison was one of the
first musicians to agree to appear, and
he passed away before the project
began, so a group of the guys decided
todo his song ‘Centerpiece’ as a tribute.
It was unplanned; it just came togeth-
er in an honest and heartfelt way.”
(Oscar Brashear stood in for Edison.)

Hooper has also coordinated and
produced new Mack Avenue releases
by pianist Eugene Maslov (whose The
Fuse Is Lit, featuring flutist Hubert
Laws, arrived in 2002) and, most

by Steven Graybow

recently, vibraphonist Terry Gibbs,
whose From Me to You: A Tribute to
Lionel Hampton (Feb. 25) is a collec-
tion of songs that were either associ-
ated with Hampton or written by
Gibbs in memory of his late mentor.
Releases by vocalist Ilona Knopfler
and Brazilian guitarist Oscar Castro-
Neves are due in June, followed by a
new date from Gerald Wilson in July;
a third volume of the Legacy Lives On
series is expected in August.

“There is no marketing formula for
success,” Hooper observes. “It starts
and ends with sincerity in the music.
With quality music, you don’t always
have the glamour that is easily palat-
able to the public, and that is a hurdle
when it comes to selling CDs. You
can’t just put a jazz musician in a set-
ting that is easily digested. However,
if the music is good, you can reach
consumers based upon the reputation
of the people that created it.”

Mack Avenue executive consultant
Paul Ewing says that the Legacy Lives
On marketing campaign will be aug-
mented by a DVD documenting the
recording sessions for Volume 1, due in
September. “I attended the [Interna-
tional Assn. for Jazz Education] con-
vention this year and showed people the
footage,” Ewing says. “When the edu-
cators saw these living-legend musi-
cians in action, it made a strong case
for the historical significance of these
recordings. We are expecting that the
DVD will do the same for consumers.”

The label is also setting up booths
at jazz festivals and at live perform-
ances by their artists so it can estab-
lish an identity with jazz fans. Ewing
says, “Once people are familiar with
the name, they will take interest in the
label’s product because they will know
what the name represents.” Mack
Avenue is distributed by City Hall.

AND: Pianist Michael Weiss, a recent
recipient of Chamber Music America’s
New Works: Creation and Presenta-
tion grant, releases Sou/ Journey (Sin-
tra Records) March 4. The set features
nine original compositions by Weiss,
including “El Camino,” which won
the BMI/Thelonious Monk Institute’s
composition competition grand prize
in 2000.

Look for Wynton Marsalis & the
Lincoln Center Jazz Orchestra to hit
the road March 25 through April 24 for
their 10th anniversary Rhythm Is Our
Business tour. In keeping with Jazz at
Lincoln Center’s objectives, orchestra
members will lead educational events
in the 16 cities the tour will visit.

Telarc continues its Live at Star-
bucks series with Dave Brubeck’s
Park Avenue South (March 25),
recorded live in New York last year.

22

www.billboard.com

BILLBOARD MARCH 22, 2003



An exclusive industry event...

A cocktail party and silent
auction of autographed sheet

music and memorabilia Apl‘il 2, 2003

benefiting City of Hope
Reservations are $250 each { p.m.

Hosted by
Tracey and Kenneth “Babyface” Edmonds

Including sheet music Special Musical Guest
signed by these major Platinum Artist and Grammy Nominee
artists and songwriters: Vanessa Carlton
Bee Gees "

Vanessa Carlton Al

Gloria and Emilio Estefan City of H()pe
Bi“y J oel Where the Power of Knowledge Saves Lives
Elton John

Space is very limited.
Norah Jones Please RSVP early.

ohn Mayer . wdl
i'J 9 y Songs of Hope Event Chair David Renzer
IFor further information please contact
and many more... Mary Carlzen at 213-202-5735, Extension 20542



Celine
Tries New
Marketing
Road

Continued from page 1

marketing roadmap that veers off the
traditional road, relying to a large
degree on outside partnerships to fuel
album and ticket sales. Instead of seek-
ing initial exposure on the radio, the
Canadian chanteuse’s current single, “I
Drove All Night,” was introduced to
millions via a series of slick Chrysler
commercials during the telecasts of the
Golden Globe Awards and Super Bowl
XXXVII. The song was added by some
120 mainstream top 40 stations—a
tough format for Dion to crack in
recent years. This issue it is No. 49 on
The Billboard Hot 100 and No. 9 on the
Adult Contemporary chart.

In lieu of another exhaustive world-
wide trek to showcase her new materi-
al, Dion has redefined the concept of
touring by setting up shop in Vegas at
a tailor-made $95 million, 4,000-seat

Winning Team. Celine Dion is pictured
at Super Bowl XXXVII at San Diego’s
Qualcomm Stadium with her husband
of eight years, manager René Angélil.

venue. Her show, planned in the spirit
of the famed Cirque du Soleil, is direct-
ed by Franco Dragone and features a
cast of 60 dancers, musicians, and
other performers. Early signs point to
a lucky roll: The first 60 performances
of A New Day were almost sold out two
months before opening night.

Asiif that were not enough, Dion has
teamed with Coty to launch her own
fragrance, Celine Dion Parfums, also
on March 25. According to Coty Beau-
ty America president Eric Thoreux,
Dion “represents women'’s aspirations
for an exciting but balanced lifestyle as
an artist, wife, and mother.”

Indeed, amid the preparations for
the Vegas show, Dion, 34, celebrated
her eighth wedding anniversary with
manager René Angélil last December
and the second birthday of their child,
René-Charles, in January.

It all opens the latest chapter in a

career that has seen worldwide album
sales of more than 150 million—
including 8 million for A New Day Has
Come—making Dion the best-selling
female artist of all time, according to
Sony Music. Her No. 1 hits include
“My Heart Will Go On” from the block-
buster film Titanic, “The Power of
Love,” and “Beauty and the Beast,” and
she has been honored with six Gram-
my Awards, two Academy Awards, 20
Canadian Juno Awards, and seven
World Music Awards.

well in advance of its release, so that
Dion could focus on a rigorous re-
hearsal schedule for her show. After
beginning work last summer in Bel-
gium, Dion and her troupe began full
run-throughs Feb. 17 at Caesars.

SOARING NOTES, FLYING BODIES

And what an undertaking the Vegas
show is. The 90-minute, 20-song mul-
timedia affair—for which Dion is
receiving a reported $100 million—

Dion’s vocal chords from Nevada’s dry,
desert climate. Its 4,000 seats are
divided into three tiers; the most dis-
tant seat is only 120 feet from the
stage, a demand Dion made to main-
tain intimacy with the audience.
Tickets for A New Day, staged night-
ly Wednesday through Sunday, range
from $87.50 to $200. According to
John Meglen, co-CEO for show pro-
ducer Concerts West, they are selling
briskly in the U.S., Canada, and France,
where initial pre-sales packages

“Celine is the epitome of a
global artist. Her voice has
earned her legions of fans in
every part of the world,” Epic
Records Group president Polly
Anthony says. “That voice comes
shining through on One Heart,
which achieves unprecedented
heights of artistic excellence.”

Dion says, “I've always tried
to surpass myself and try new
things. I'm at a point in my life
where I feel totally centered. I'm
strong, I'm grounded, I'm doing
things as they come, and I'm
choosing the ones that make
me happy. I can have meals at
home and sleep in the same bed
every night, which is a big deal
for me, along with the chance
to continue in show business
and record this new album. It is
the best I could ask for.”

A RELAXED HEART
Musically, One Heart is a
relaxed, even playful aural opus,
centered more on expanding
Dion'’s creative capacity than
pumping out searing diva
vocals. Worldwide hit “I Drove

Dion’s Domain. The $95 million Colosseum at Caesars
Palace in Las Vegas sports a 22,450-square-foot stage
and the largest indoor video screen in North America.
Its 4,000 seats are divided among three tiers; the
most distant seat is only 120 feet from the stage.

were emphasized: “Las Vegas is
the right place to be; it’s become
one of the centers of live enter-
tainment in the world, and you
have to remember—the public
of this town changes every 31/
days,” he says. “Celine’s show is
unlike anything we've ever seen.
It combines the production ele-
ments of Broadway, Disneyland,
and the Olympics and wraps
them around a superstar.”

The public at large can take
a peek at the Vegas gig when
CBS airs a one-hour special
March 25 that documents the
year-long planning and prepa-
ration for A New Day. In the last
15 minutes, the broadcast will
break into opening night at
Caesars for a live performance
from Dion. The show will be
licensed internationally.

CHRYSLER IS IN THE HOUSE

Chrysler is also along for the
ride in Vegas. In January, the
company strengthened its ties
with Dion when it signed on as
the show's primary sponsor,
giving it rights to a liberal

All Night” rumbles with manic
fervor, while many of the remaining
13 tracks are atypically uptempo.
“Love Is All We Need” showcases a
glimmer of eye-winking raunch rock,
“Naked” and “Reveal” are as loose and
slinky as we've ever heard Dion, and
the title track and “Faith” rally as
giddy pop anthems. On the slower
side, the affecting “In His Touch” and
“Je T'aime Encore” are cast as sparse
torch songs rather than monster
power ballads. There are definitely
new sounds on the album.

“The glove fits; I'm very happy with
the results,” Dion says. “It’s light and
fun, but I also consider it more emo-
tionally raw. There's always been a lot
of control in my technique; this time,
if there were tears of emotion, I let
them come forward, and I would fol-
low the feeling.”

Dion worked on One Heart with a
trusted nest of producers, including
Ric Wake, Max Martin, Humberto
Gatica, Anders Bagge, and executive
producer Vito Luprano. “I don’t know
that I've ever seen Celine so ener-
gized,” notes Luprano, Sony Music
Canada senior VP of A&R. “This
album tells us that while Celine is in
her 30s, she’s still 18 at heart when it
comes to music. There’s just a re-
freshing sound throughout.”

True, the album is not a fussy affair.
It was recorded at studios in Las Vegas
and Florida and completed in only
two weeks before the end of January,

weaves her dramatic performance
style with such unorthodox concert
accents as flying, acrobatics, and vir-
tual time travel. Dion, who now works
out three to four times a week, will
add levitation and some serious ath-
letic moves to her own repertoire.

“Every song is like a painting,”
Angélil suggests. “The stage, the lights,
and the backdrop are all constantly
changing, as if you're being transport-
ed. You're in Times Square for one song
and in Italy for the next. It’s definitely
a musical experience, not just a con-
cert. There are a lot of things to see and
feel in an hour and 30 minutes.”

Director Dragone, renowned for his
internationally successful Alegria,
Quidan, O, and Mystere shows, in addi-
tion to Cirque du Soleil, envisions
Dion as “a satellite who captures
images. She will use the stage to cre-
ate her own universe and share it inti-
mately with the audience.”

Dion adds, “It’s about putting every
song on a pedestal, not only vocally
but visually and emotionally. It’s a
show that feels so good.”

The specially constructed venue,
dubbed the Colosseum at Caesars
Palace, sports a 22,450-square-foot
stage that is 44 feet high, with the
largest indoor video screen in North
America above it. Five cable-driven
lifts are built into the stage, along with
a micro-climate system designed to
maintain humidity at 55% to protect

splash of publicity and signage
at the hall. The auto maker will tie the
show to the launch of its new Pacifica
and Crossfire models, according to
Chrysler communications director
Bonita Coleman Stewart. “We wanted
music to be a major emotional com-
ponent, and our research showed that
Celine is a clear fit for the brand as a
wife and mother and with her broad
global appeal,” she says.

Chrysler introduced the alliance
with a 30-second teaser ad on chrysler.
com—with a link prominently fea-
tured on the Yahoo opening page—
which drew 200,000 visitors in early
January. Next came a series of six sleek,
black and white commercials filmed
by Peter Arnell (who also directed the
videoclip for “I Drove All Night” and
shot all of the artwork for One Heart),
using four songs pulled from the new
album. In the spots, Dion plays with
young René-Charles or soars down the
open highway, reflecting the brand’s
theme of “Drive = Love.” The spots
blanketed the Golden Globe Awards
telecast Jan. 19 and were shown fol-
lowing Dion’s Jan. 26 live performance
of “God Bless America” during Super
Bowl XXXVII.

“Now ‘I Drove All Night,” which we
chose as our signature song from her
new album, is playing on 200 radio sta-
tions,” Stewart says. “That is our idea
of an integrated partnership, where a
consumer hears a song and also has a
visual depiction of Chrysler. It pulls it

all together for the consumer and
mutually benefits Celine’s record label.”

The synergistic assault “is the kind
of platform to launch a record that
labels dream of,” Epic Records Group
VP of worldwide marketing Randy
[rwin says. “With Vegas, Chrysler, Coty,
and a great record, we just went, ‘Wow.’
It’s pretty much unprecedented.”

In fact, the label is depending on
Dion’s exposure via those enterprises to
amp the momentum of One Heart, as
her Vegas commitment will make the
artist largely unavailable for promotion.
An international press day was held in
late February in Vegas, while The Today
Show and Oprah are on board for
release-week appearances. Dion is artist
of the month on MSN, which began
streaming next single “One Heart”
March 10 on its version of Pressplay.
Video-streaming promotions are
planned on Yahoo and AOL, along with
an active flow of information on Dion’s
own Web site (celinedion.com). In addi-
tion, a new French-language release is
slated for fourth-quarter 2003, for
which Dion will do limited press.

“There are only so many hours in a
day,” Irwin says. “You don’t want to
push an artist to a point of diminish-
ing returns.”

For Dion, though, this bustling
New Day creates an ideal balance
between family and career. “I'm the
happiest I've been in my life,” she says.

Daily Guidance. Celine Dion's A New Day
is directed by Franco Dragone, right, re-
nowned for his internationally successful
Alegria, Quidan, O, and Mystere shows.

“I have fans that have supported me
for 23 years, and now I want to say,
‘Thanks for those wings. Now, I'm
opening the doors to my new home,
if you want to come.’

“And yet I'll do my show from 8:30 to
10, and I'm home at quarter to 11,” she
continues. “My son is a nightbird, so
hopefully I can play with him a bit and
put him to bed. Otherwise, I'll take a
hot bath and watch a movie with my
husband. Then we'll fall asleep, and in
the morning, we'll all be together. What
more could I ever hope for?”

Down the road, who knows what
adventures may be in the wings for an
enduring artist who has consistently
evolved through the years. “One thing
we've learned,” Irwin says, “is that you
never know what surprise is coming
next with someone flying as close to the
sun as Celine. We take our cues from
her; when she’s on a high and ready to
rock, we're there to go with her.”
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U.K.’s Coldplay A Hot U.S. Touring Commodity

BY SUSANNE AULT

LOS ANGELES—By selling out major-
and secondary-market venues on inau-
gural visits—often in less than one
hour’s time—recent Grammy Award
winner Coldplay has quickly emerged
as a U.S. touring headliner.

The British import introduced itself
to stateside audiences in late 2001 at a
KROQ Los Angeles radio show. Thanks
to regularly touring since then—and
making sure to visit Middle America
on its most recent outing to achieve
legitimate mainstream status—Cold-
play will soon be stepping up to arena
level in many markets.

For its latest 44-date North Ameri-
can run (which is interspersed with
several European dates), the band
scheduled a mix of theaters and are-
nas, starting Jan. 21 at Orlando, Fla.’s
Hard Rock Cafe and finishing June 13
at New York’s Madison Square Garden.
But Dave Holmes, Coldplay’s manager
at Nettwerk Management, says unex-
pectedly high demand will likely lead
to more dates (about 15) being added
to the tour for September, primarily
inside arenas.

ARENA-READY
Besides filling the Garden’s 16,000-
seat capacity in 40 minutes, other
quick sellouts include the May 31 and
June 2 shows at Los Angeles’ Holly-
wood Bowl (both with a capacity of

7,000), a March 4 date at the 2,500-
seat Murat Center in Indianapolis, and
a March 10 date at the 2,700-seat
Louisville Palace in Kentucky. The
Molson Centre in Toronto sold out its
16,000 seats in one day for a June 11
Coldplay show, placing the concert in
the top three sellers in the venue’s 10-
year history.

“They could easily
tour 12 months more
here. They've gone pret-
ty deep,” Holmes says.
“They’re going to Ken-
tucky and Oklahoma . . .
and all the shows are sold
out in a record amount
of time.”

Little Big Man presi-
dent Marty Diamond,
who books Coldplay,
says, “They are an arena
act at this point across
the board.”

Larry Vallon, senior VP at House of
Blues Concerts (HOB)—which is pro-
moting a number of Coldplay shows—
adds that Holmes and Diamond “are
doing a great job of selecting the right
capacities on the way up [for Coldplay],
and now they can do whatever the hell
they feel like doing.” Clear Channel
Entertainment (CCE) also signed on
for a number of shows through June.

Coldplay bassist Guy Berryman
thinks that of all the sellouts, the one at

Louisville’s Palace is especially sweet.
“It’s a good judge of how well you're
doing if you can sell out these kinds of
places in less-well-known cities,” he
explains. “We can't really believe how
well it’s going over here. But [ guess at
the same time we’ve worked very hard
for this and hoped it would happen.”

COLDPLAY

Berryman says steady U.S. touring
is a main priority for Coldplay so it
can avoid jeopardizing its U.S.
crassover. He believes that a major
reason why Oasis, one of the last U.K.
barids to make a widespread splash in
the States, faded from its peak is
because of its spotty concert record
in America.

“We've come further than a lot of
English bands,” says Berryman, who
thinks Coldplay still has room to grow

in the U.S. “We’re doing all the work
that I don’t think all the bands are pre-
pared to do, [like] doing meet-and-
greets after the shows. It’s not too dif-
ficult—we just go and say ‘Hi’ and
drink a couple of beers. But a lot of
bands, like someone like Qasis, are not
prepared to do this. I don't think peo-
ple know what a detrimen-
tal effect that has.”
Performing inside the
low-profile American heart-
land as well as lining up the
high-profile Garden show
seems to be paying off in
winning mainstream ap-
peal, as the band has also
achieved solid record sales
in the U.S. According to
Nielsen SoundScan, Para-
chutes has moved 1.5 mil-
lion copies, and A Rush of
Blood to the Head has
moved 1.2 million. The lat-
ter album recently won the Grammy
Award for best alternative music
albumy; its track “In My Place” also won
the Grammy for best rock perform-
ance by a duo or group with vocal.
“Usually British acts can get the
coasts, but this seems to be national,”
says Scott Stienecker, president of
PromoWest Productions, which is
promoting a March 9 date at Ohio’s
2,400-seat PromoWest Pavilion
(which ran out of tickets in three

Showtime’s ‘Queer As Folk’ Takes Its Babylon Club On The Road

BY MICHAEL PAOLETTA

NEW YORK—Now in its third season,
Queer as Folk has proven itself to be
one of the Showtime network’s shin-
ing stars. Now, with the upcoming
Queer as Folk—The Babylon Tour, the
groundbreaking show is extending its
brand reach from the small screen to
a 15-city North American tour (Beat
Box, Billboard, Feb. 22). The trek
commences May 2 at the Necto club
in Ann Arbor, Mich., and concludes
June 29 at Houston’s South Beach—
the Nightclub.

Produced by Embrace Productions
in association with Showtime, Queer
as Folk—The Babylon Tour will re-cre-
ate the series’ Babylon disco in venues
with capacities for 2,000 to 3,000 peo-
ple, like Space in Miami and the Kool
Haus in Toronto.

RE-CREATING THE EXPERIENCE

To capture the energy and vibrancy
of Babylon, talent will include DJs Tracy
Young and Grammy Award winner
Peter Rauhofer. Both DJs say they will
be debuting new remixes and produc-
tions throughout the tour. Club singer
Kristine W., who recently topped the
Billboard Hot Dance Music/Club Play
chart with “Some Lovin’,” will perform
at select dates. Tickets are expected to
be in the $35 range.

According to Embrace president

Adam Gill—who worked on Moby’s
Area:1 and Sasha & John Digweed’s
Delta Heavy tours—“the Babylon
experience will be re-created in all the
venues, with Queer as Folk artifacts

being installed in each venue. We're
looking to breathe new life into
today’s club scene.”

Getting this tour off the ground
involved initial meetings between Gill
and Showtime executives; series pro-
ducers Sheila Hockin, Ron Cowen, and
Daniel Lipman; and S.L. Feldman &
Associates Michael Perlmutter and
Scot McFadyen, the music supervisors
for Queer as Folk.

“Adam and I created a 10-page
strategic bible, which we presented to

the network and the producers,” Perl-
mutter explains. “We made it very clear
that we would be bringing Babylon to
the streets of America.”

The concept was universally praised.
“We immediately liked the idea. It
seemed like a perfect fit, directly relat-
ed to our branding of Queer as Folk,”
Showtime senior VP of advertising
Stephanie Gibbons says. “It’s rare that
you can create an experience like this
for consumers—one that is parallel to
a TV series. An event like this only
amplifies the show’s sense of commu-
nity, with fans living the show.”

Hockin adds, “We love finding
unique ways to promote the brand.
And since music is such an integral
part of the show, this tour made even
more sense. Also, there’s an excite-
ment in Babylon, and we thought it
would be great to share this experi-
ence with others.”

QUALITY REQUIRED

Prior to signing off on the project,
Showtime and the show’s producers
wanted confirmation that the tour
would meet the same high quality and
standards of the series. “We discussed
everything from safety issues to pro-
motional activities,” Lipman says.
“Because Queer as Folk is a very
hands-on production, we needed to be
assured that this tour would honor the

intention and tone of the show.”

To get the word out about the tour,
Gill says Embrace is working with
local club promoters, as well as tar-
geting national and local gay press.
Already, Showtime is tagging epi-
sodes with tour info and offering info
on its Web site (sho.com). Showcase,
which airs the show in Canada, is air-
ing promotional spots, which include
ticket giveaways.

March 20 sees the launch of en-
terbabylon.com, an online communi-
ty founded on the tour. On the same
day, coinciding with the annual Winter
Music Conference, the tour will be offi-
cially announced at a party at Miami’s
Townhouse Hotel.

On May 20, Tommy Boy Records
will release the aptly titled compilation
Queer as Folk—The Third Season,
which will include W.s “Some Lovin’.”
A video for the track is being lensed
March 19 on the Babylon set in Toron-
to. The compilation and video will offer
additional cross-marketing and -
branding opportunities.

Ultimately, Hockin says, “part of
what this tour represents is the cele-
bratory feeling of the show. Despite
all the struggles and hardships, the
ins and outs of life and love, Queer as
Folk celebrates life. The show and
this tour are a celebration of the lives
we all lead.”

hours—the quickest sellout since the
building opened 18 months ago).
“They’ve made it in Columbus,
Ohio—they’ve hit.”

IT’S ABOUT MUSIC, NOT MONEY

Joel Peresman, senior VP of Radio
City Entertainment—a division of the
Garden—is impressed that Coldplay
stormed his venue so early in its U.S.
career. “Occasionally it happens, but
not a lot,” he says. “And when you're a
young act and you can sell out at Madi-
son Square Garden, that is going to
resonate around the world.”

Considering the multiple theater
stops, the number of sellouts, and the
$30-$35 ticket price, Diamond
acknowledges that Coldplay is under-
playing the market. Of the 12 dates
reported to Billboard (running Jan. 21
through Feb. 9), the average per-show
gross and attendance count i1s
$110,666 and 3,636, respectively.

“This is not about a money grab,”
explains Diamond, who maintains that
ticket prices will not rise and second-
ary markets will be slotted for the
expected fall leg. “Going full-throttle
at once is a disconnect to me. This is
not a race. This is someone’s career.”

Or as Berryman explains, “We try to
keep our prices as low as we can. We
still make money when we tour, but
we need to keep it fair. We want to be
seen as people who are not out to take
your money but as people who are pas-
sionate about music.”

By being price-conscious about tick-
ets while churning out back-to-back
platinum albums, HOB Concerts exec-
utive VP Alex Hodges says Coldplay is
a promoter’s dream.

“Good planning, perfect execution.
They’ve played it very smart on the size
of the venues, making sure they have
sellouts. Their touring history is pret-
ty remarkable,” Hodges says. “When
you do that, you have staying power.”

Exploding like it has in the U.S.,
Coldplay has fueled speculation that it
has a real shot at becoming a blue-chip
act, potentially in the vein of U2 or the
Rolling Stones.

“Coldplay could be one of those [A-
list] artists,” says Indiana-based CCE
promoter Steve Liberatore, who is
backing the Murat and Louisville
Palace shows. “I do see them in the
next levels and beyond.”

But Berryman says that while he
wants to keep touring heavily, he
also fears overstaying his American
welcome.

“A band should have a beginning,
middle, and an end . . . and bow out
graciously,” he explains, admitting to
having distaste for the Stones’ decades-
long road life. Nevertheless, that point
is still far off, because “we are going to
be a big touring band . . . especially
now that we are playing bigger places,
staying in nicer hotels. All we have to
do is walk on the stage in front of thou-
sands of people screaming for us—it
doesn’t get much better than that.”

BILLBOARD MARCH 22, 2003

www. billboard.com

25



TOURING

Views.

MARCH TICKET MADNESS: On March
1, Ticketmaster sold a record 1.7 mil-
lion tickets—600,000 were bought at
venue box offices, and 1.1 million
were sold through their distribution
systems. Of the latter figure, 53%
were sold online at ticketmaster.com.
Sales were driven in large part by
Dixie Chicks’ national on-sale and
another run of U.S. dates for Bruce
Springsteen & the E Street Band but
in total constituted 1,851 events at
1,741 venues, including a wide range
of concerts, family shows, sporting
events, and Broadway theater shows.
“We were watching in awe, not only
at how our system was performing but
at the sheer demand,” says Ticketmas-
ter chairman/CEO Terry Barnes, who
thinks Springsteen’s seven sellouts at
Giants Stadium in East Rutherford,
N.J., were particularly impressive. “At
one point there were 100,000 people
in queue on the Web site for Spring-
steen tickets” (see story, page 4).

BARNES

The roughly one-third of tickets
sold at venue box offices showed that
a significant number of patrons chose
that option, conceivably to avoid
service fees. Additionally, a record
85,000 were sold through voice-
recognition lines.

DMB MAKING SEVERAL DEBUTS:
Dave Matthews Band (DMB) will
begin a 50-plus date summer tour
June 17-18 at Germain Amphitheater
in Columbus, Ohio. The tour prima-
rily consists of sheds, although scat-
tered arenas also dot the route, along
with the July 26-27 debut concerts
for Anchutz Entertainment Group’s
new 30,000-seat soccer stadium, the
Home Depot Center in Los Angeles.

Booked by Chip Hooper at Mon-
terey Peninsula Artists, DMB again
eschewed stadiums and instead opted
for doubles in many cities. The tour
will see the band’s concert debut in
many markets, including inaugural
plays in Arkansas (July 13 at the All-
tel Arena in North Little Rock) and

by Ray Waddell

Oklahoma (July 15 at the Ford Cen-
ter in Oklahoma City).

The tour cut individual promot-
er deals in each market, although
the route largely comprises Clear
Channel Entertainment sheds. Last
year, DMB grossed $52.8 million
and was the top-drawing act in the
world, with 1.4 million people
attending its shows, according to
Billboard Boxscores.

THREE’S COMPANY: Pat Metheny
will tour in the trio format during
2003, with bassist Christian Mc-
Bride and Pat Metheny Group
drummer Antonio Sanchez, for a
very limited set of U.S. dates in the
fall. Metheny is booked by Ted Kur-
land and Associates.

RIVER ROCK: The crew at Clear Chan-
nel Entertainment’s (CCE) San Fran-
cisco office (formerly Bill Graham
Presents) is stoked about the June 14
opening of the new White River
Amphitheatre on the Muckleshoot
Indian Reservation in the Seattle/
Tacoma market near Auburn, Wash.
Gregg Perloff, president/CEO of
Clear Channel Music West/Bill Gra-
ham Presents, calls the White River
shed “the most important state-of-
the-art amphitheater ever built.” The
20,000-capacity venue boasts 9,000
reserved, covered seats, and “no poles
block sightlines anywhere,” Perloff
says. “This venue is important,
because it is the first amphitheater
built in a long time, and it sets a
whole new standard. Most amphithe-
aters were built in the mid-1980s for
$15 million-$20 million, and this one
is about $48 million.”

CCE operates the shed via a long-
term lease with the Muckleshoot
Indian tribe, and according to
Perloff, it took a “long, arduous
process to open.” Stage dimensions
are 64 feet by 44 feet, plus sound
wings, and back-of-house boasts a
six-truck loading dock. The shed
also has eight dressing rooms, a pri-
vate headliner compound, and adja-
cent parking for six buses. Just off
the Interstate 5 freeway, White River
Amphitheatre is 26 miles from
downtown Seattle and 14 miles
from Tacoma.

MOVING OUTBACK: Darin Lashinsky
has been promoted to VP of Nash-
ville-based independent promoter
Outback Concerts, reporting to Out-
back president Mike Smardak.
Lashinsky joined the company as a
promoter in 1998. Before that, he
spent four years promoting concerts
with his father, Philip Lashinsky.
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
ELTON JOHN & BILLY JOEL Compaq Center, $2,043,984 16,160 Clear Channel
Houston $196.35/$46.35 sellout Entertainment
Feb. 24
ELTON JOHN & BILLY JOEL = SBC Center, $1,407,325 16,835 Clear Channel
San Antonio $185/$45 sellout Entertainment
Feb. 26
| BRUCE SPRINGSTEEN Richmond Coliseum, $1,001.925 13424 C&CConcerts
& THE E STREET BAND Richmond, Va. $75 sellout
March 6
BON JOVI, GOO GOO DOLLS Atlantic City Boardwalk Hall, $934,280 12,468 Clear Channel
Atlantic City, N.J, $125/$35 sellout Entertainment
Feb. 23
SANTANA, CITIZEN COPE Alamodome, $881,017 18781 Stone City Prods/Jack
San Antonio $65/$25 sellout Utsick Presents
Feb. 14
PHISH Continental Airlines Arena,  $707,764 20,632 Clear Channel
East Rutherford, N.J. $35.50 sellout Entertainment
Feb. 24
BRUCE SPRINGSTEEN o Memorial Cali $690,077 9,469 fantasma Prods. |
& THE E STREET BAND Jacksonville, Aa. $74/$49 9,515
March 4
CHER, TOMMY DRAKE Richmond Coliseum, $672,787 9,851 Clear Channel
Richmond, Va. $79.50/$29.50 sellout Entertainment
Feb. 25
CHER, TOMMY DRAKE 1st Mariner Arena, $636,056 9,016 Jack Utsick Presents
Baltimore $75.50/$55.50 10,034
Feb. 27
PHISH Nassau Veterans Memorial  $600,915 17433 Clear Channel
Coliseum, Uniondale, N.Y. $35 17,630 Entertainment
Feb. 28
7PHISH Worcester's Centrum Centre, 3529 515 14511 Clear Channel
Worcester, Mass. $37.50 sellout Entertainment
Feb. 26
SCORPIONS & WHITESNAKE, Alamodome, $424,065 13,700 Stone City Prods./Jack
DOKKEN, MONTROSE San Antonio $60/$25 sellout Utsick Presents
Feb. 8
CHER, TOMMY DRAKE Roanoke Civic Center, $391,699 6,890 Clear Channel
Roanoke, Va. $69.75/$49.75 8,272 Entertainment
Feb. 24
COLDPLAY, THE MUSIC Bell Centre, $334,329 11,784 Gillett Entertainment
Montreal ($498,648 Canadian) 12414 Group, House of Blues
Feb. 25 $29.84/823.13 Canada
| SCORPIONS & WHITESNAKE, Alistate Arena, $292,635 8978 Clear Channel
DOKKEN Rosemont, Il $37.50/$27.50 15,031 Entertainment
Feb.28
ELTON JOHN The Tabernacle, $234,975 3227 Clear Channel
Atlanta $75 two sellouts Entertainment
Feb. 18-19
SCORPIONS & WHITESNAKE, Mandalay Bay Events Center, $230270 5672 Clear Channel S
DOKKEN Las Vesyas $55/$25 9,784 Entertainment, in-house
Feb.1
SCORPIONS & WHITESNAKE, HP Pavilion, T smoe 73  ClearChannel
DOKKEN galn; Jgse, Calif. $45.50/$25.50 8,524 Entertainment
eb.1
SANTANA, CITIZEN COPE Kiefer UNO LakefrontArena,  $219,604 " 5%3  ClearChannel
New Orleans $44/834 sellout Entertainment
Feb. 19
DISTURBED TAPROOT, CHEVELLE, Pershing Center, $218.949 1422 Jam Prods.
UNLOCO Lincoln, Neb. $29.50 sellout
March 8
DAVID GRAY, COREY HARRIS BillGraham Civic Auditorum, ~$216,983 8185 Clear Channel
San Francisco $30/$27.50 8,822 Entertainment
Feb. 15
SCORPIONS & WHITESNAKE, ARCO Arenn $201,985 6.249 Clear Channel
DOKKEN Sacramento, Calif. $42.50/$32.50 6,309 Entertainment
Feb. 19
COLDPLAY, THE MUSIC Tweeter Center at the $198,353 6.874 Clear Chalmj
Waterfront, Camden, N.J. $32.50/$27.50 sellout Entertainment
Feb. 28
DAVID GRAY, PATRICK PARK Shrine Auditorium, $194,985 5,149 Clear Channel
Los Angeles $45/$25 6,219 Entertainment
Feb. 16
SCORPIONS & WHITESNAKE, Cricket Pavilion, $189,329 6,887 Clear Channel
DOKKEN, THIEVES IN THE TEMPLE :hoemx $50/$20 7,837 Entertainment
eb. 21
== =
SCORPIONS & WHITESNAKE, Don Haskins Center, $175,550 4,842 Stone City Prods.IJm:k
DOKKEN EI Paso, Texas $50/$25 sellout Utsick Presents
eb. 12
HOT 92 LOVE AFFAIR: ISYSS, Shrine Auditorium, $175,184 6,138 Clear Channel
AMANDA PEREZ, THE INTRUDERS, Los Angeles $40/$23.50 6,251 Entertainment
THE MOMENTS, A TASTE OF HONEY Feb. 15
COLDPLAY, THE MUSIC Corel Centre, 70,504 7,790 Clear Channel
Ottawa ($256 575 Canadlan) 8,578 Entertainment, in-house
Feb. 24 $28.68/$17
WILLIE NELSON, JOE FIRSTMAN Wiltern Theater, $169,860 3872 Clear Channel
Los Angeles $55/$37.50 3.992 two shows Entertainment
Feb. 21-22
GAITHER HOMECOMING McKenzie Arena, $169.450 8,053 Clear Channel
Chattanooga, Tenn. $29.50/$16.50 11,091 Entertainment
Feb. 28
INDEPENDENCIA DOMINICANA: United Palace, $165,420 3,080 Vidal Cedeno, MCM-
FERNANDO VILLALONA, NUEVA New York $78/$68 3,361 Mercado Cabrera Music
ERA, FRANK REYES, TULILE March 1
COLDPLAY, THE MUSIC careerbuilder.com Oakdale $157,760 4,833 Clear Channel
Theatre, Wallingford, Conn.  $34 sellout Entertainment
Feb. 27
BOB DYLAN, ANI DIFRANCO WestpacTrust Centre, $153.824 3,498 Michael Chugg
Christchurch, New Zealand  ($272,115 New Zealand) 4,530 Entertainment,
Feb. 26 $59.21/$52.12/$46.35 Jack Utsick Presents
GALACTIC, MEDESKI, MARTIN & The Fillmore, $147,600 5,904 Clear Channel
WOOD, DJ Z-TRIP Denver $25 7.200 two shows Entertainment
Feb. 14-15
AUDIOSLAVE, BURNING BRIDES Riviera Theatre, $147,500 5,000 Jam Prods.
Chicago $29.50 two sellouts
Feb. 26-27
Copyright 2003, VNU Business Media, Inc. All fights reserved should be 10: Bob Allen,
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R&B/HIP-HOP

ON THE RECORD: This summer we’ll
see it history repeats itself. That’s
when MCA releases Mary J. Blige’s
new album, Love and Life, executive-
produced by P. Diddy. This is the first
time the two have worked together
since Blige’s 1994 No. 1 R&B album
My Life. Dr. Dre also contributes a
couple of tracks. In the meantime, P.
Diddy raps on Blige’s version of 50
Cent’s hot “In Da Club.” Titled
“Hooked,” the promo-only cut won't
appear on the new album.

By the way, Blige isn't the only one
hooked on the 50 Cent blockbuster: a
version by Beyoncé Knowles is float-
ing around via MP3, as well as a take
that pairs both Knowles and 50 Cent.

Owing to a “sample clearance
problem,” Warner Bros. will be re-
issuing Jaheim’s current Divine Mill
album, Still Ghetto. The new version
will be minus the last track, “Every
Which Way,” which features Duganz.
According to a Warner Bros. spokes-
person, the label is still completing
shipments of the original set but
plans to reissue the reconfigured
album in April. Currently No. 11 on
the Top R&B/Hip-Hop Albums chart,
Still Ghetto has sold 633,000 units,
according to Nielsen SoundScan.

Songwriter/producer Linda Perry,
whose recent collaborations include
Pink and Christina Aguilera, is now
working on Blaque’s summer Elek-
tra debut. Missy Elliott is also on the
farmer Columbia trio’s production
team, as is Robert “Big Bert” Smith
(Rhythm, Rap, and the Blues, Bill-
board, Feb. 8).

Preparing to record her third
album, Angie Stone is also revving
up for her Broadway debut. Begin-
ning April 15, the J Records artist
jains the cast of Chicago as prison
matron Mama Morton—the role
that earned fellow artist Queen
Latifah an Oscar nomination in the
film version. Stone is also in Para-
mount Pictures’ summer flick The
Fighting Templations with Knowles
and Cuba Gooding Jr.

EXPERIENCE HENDRIX: On the heels
of Motown'’s March 18 Stevie Wonder
tribute album {Rhythm, Rap, and the
Blues, Billbourd, Feb. 22) comes
word of a similar Jimi Hendrix salute
helmed by the late legend’s sister
Janie. Confirmed acts for the MCA set
due this year thus far include San-
tana, Earth, Wind & Fire, Chaka
Khan, Bootsy Collins, Seal, and
Musiq, who has already recorded his
contribution, “Are You Experienced?”

“It's a chance to introduce my
audience to something new,” says
Musig, who plays bass on the track.

e Blues.

by Gail Mitchell

“People don’t expect me to go there.
I tried to communicate [the song]
in my own way, which is soulful, but
also tried to recapture the rock edge
Hendrix originally had.”

Between commercials (Coke,
Levis), guest vocals on singles by
Santana and the Roots, and winning
two Soul Train Awards, Musiq is also
back in the studio with Carvin Hag-
gins for his third Def Soul set, slat-
ed for September. While he notes
only that AAries will be back on
board, Musiq says he’s “definitely
trying to push things along with this
album. I don’t want to do the same
things over and over again.”

NARAS HEROES: Speaking of Musiq,
he’s among the 2003 Heroes Awards
recipients being honored by the
Philadelphia chapter of the National
Academy of Recording Arts and Sci-
ences (NARAS). Also being singled
out for their contributions to Phila-
delphia’s creative environment are
producer Joe Nicolo, singer/song-
writer/producer Walter “Bunny”
Sigler, jazz pianist McCoy Tyner, and
arranger/cellist Larry Gold. Previous
Heroes honorees include Jill Scott
and Eve.

The annual event takes place April
21 at Philadelphia’s Hyatt Regency
Penn’s Landing. Proceeds benefit
NARAS’ professional education
events for the Philadelphia region’s
music community. For more infor-
mation, contact 215-985-5411.

IMAGE HONORS: India.Arie and Kirk
Franklin took home three awards
during the 34th annual NAACP
Image Awards in Los Angeles (taped
March 8 and telecast March 13 on
Fox). Two of Arie’s statuettes were for
outstanding female artist and out-
standing duo or group (with Stevie
Wonder); Franklin’s honors included
outstanding album and outstanding
gospel artist. Kudos also went to
recording category winners Natalie
Cole, Ashanti, and LL Cool J.

|
BY RASHAUN HALL

Family values and the music indus-
try don’t often go hand in hand, but it
seems to work for Kindred the Family
Soul. Led by husband-and-wife team
Fatin Dantzler and Aja Graydon, the
11-piece band has forged a family in
music through soulful melodies and
heartfelt lyrics. The Philadelphia-based
outfit makes its long-awaited Hidden
Beach/Epic debut March 25 with Sur-
render to Love.

Managed and booked by Calvin
Hubbard and D. Mays for Philadelphia-
based Allen Lawrence Management
Group, Kindred signed with Hidden
Beach in 2001 with a little help from
fellow Philadelphian/labelmate Jill
Scott. Scott introduced the group to
label founder and president Steve
McKeever at her album release party.
McKeever notes that with a following
that was established via its live shows,
Kindred was already well on its way.

“The process began before I signed
them,” McKeever says. “They were
packing houses at Black Lily [show-
case] events in Philly. They took a very
old-school approach to music—play-
ing the same club once a week, every
week. As a result, they built a fan base,
which quickly spread from Philadel-
phia to Washington, D.C.; New York;
and Atlanta.

“Their live show is what really had
people [excited],” McKeever adds. “It’s
unusual to see a band of this size per-
form live. We actually supported the
band during the recording process so
they could keep playing live dates.”

Building on that live-show follow-
ing, Hidden Beach released lead single
“Far Away” to radio in late February.

“It’s something everyone can relate
to,” Graydon says of the single. “All of
our songs come from a pure place. But
that song came from a really pure
place, from those same emotions that
all people go through.”

Dantzler—who, along with Gray-
don, publishes songs through Family
Soul Music (ASCAP)—adds, “There’s
stress in your life or you're going
through different things. Sometimes
you want to close your eves and say, ‘I
wish [ wasn’t here.’ It’s something a
lot of people can grab onto and draw
their own conclusions to the song.”

While Hidden Beach will employ tra-
ditional marketing tools to promote
the act, McKeever believes the best tool
is the band itself: “Every marketing
campaign is different. But a lot of things
are back-to-basics that we do with every
release. With Kindred, however, the live
show is an important element of who
they are. It’s all about getting them seen
and getting that contagious, word-of-
mouth effect with the audience.”

Graydon agrees: “When you're an
R&B singer who grew up in hip-hop,
you start believing that people don’t
| have fun at R&B shows. They get all
| dressed up in matching outfits, then

they go and sit there. At hip-hop
shows, people are standing up, sweat-
ing, and jumping. We want that too.”

Kindred will celebrate the album
release with a string of live shows
beginning March 24 in Washington,
D.C. It will also visit Philadelphia (on
street date) and New York (March 26)
before launching its full-fledged pro-
motional tour two weeks later.

Other promotional tools include the
band’s self-made electronic press kit
(EPK) for tastemakers and The Kindred

GRAYDON (LEFT) AND DANTZLER

LAST WEEK | 1ot

Airplay monitored by o Nielsen

Kindred The Family Soul Spreads The

Word Of ‘Surrender’ Through Live Dates

Papers, a magazine Dantzler and Gray-
don created to be distributed at colleges
and all Kindred performances, as well
as via mailings. “It gives you a real feel
for a Kindred show—that hot, sweaty,
live-show feeling,” McKeever says of the
EPK. “In this age of tracked shows, it’s
hard to describe to people what a Kin-
dred show is like. So instead of trying,
we can show them.

“We wanted to take a real literate
approach to their music,” McKeever
says of the magazine, which will include
poetry from Scott and an article on a
fellow husband-and-wife singer/song-
writer team, Ashford & Simpson.
“We’ve already printed 300,000 issues.”

With its fellow neo-soul acts secur-
ing a variety of endorsement deals,
Kindred is obviously primed to follow
suit. But McKeever says all things
must come in time. “We look at natu-
ral promotional tie-ins for every artist.
There are a lot of natural tie-ins with
Kindred as a husband-and-wife team
and what they stand for. But it has to
make sense. Unless it’s organic, it can
undermine everything we have done
thus far.”
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00GGYSTYLE/PRIORITY/CAPITOL
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6 SICK OF BEING LONELY Field Mob <
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1" | KNOW WHAT YOU WANT  Busta Rhymes & Mariah Carey Featuring The Flipmode Squad <=
RMG/IDJMG

CAN'T LET YOU GO
DESERT STORM/ELEKTRAVEEG
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ARTISTCIRECT

TELL ME (WHAT'S GOIN' ON)
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MAKE IT CLAP
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Busta Rhymes Featuring Spliff Star <
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TWINS TALK TVT: The Ying Yang
Twins recently made news when the
duo switched labels from In the
Paint/Koch to TVT Records (Bill-
board, March 8). The first project
under the new pact is the tentative-
ly titled Me and My Brother, which
is scheduled for a June release. The
pair, comprising D-Rec and Kaine,
is signed to Collipark Records, an
Atlanta-based label helmed by pro-
ducer Michael “DJ Smurf” Crooms.

YINGYANGT

WINS

Kaine says, “We looked at what
TVT did with Lil Jon & the East
Side Boyz and felt that {with them]
coming from Atlanta as well, TVT
knew how to push a hit.”

“TVT understood the music we
do,” Crooms adds. “The fact that
they were able to take an act like Lil
Jon & the East Side Boyz and turn
them into a major act was what
made the deal quite attractive.”

The Twins’ new album is the fol-
low-up to last year’s Alley: The
Return of the Ying Yang Twins,
which featured the hits “Say I Yi Yi”
and “By Myself.”

“The pieces fit here at TVT Rec-
ords,” D-Roc adds. “We are looking
forward to releasing our next album
and giving our audience more addic-
tive club anthems.”

OVERCOMING OBSTACLES: Rappers
E40, Kurupt, Too Short, B Legit,
and the Click are featured on the
soundtrack to the urban action
thriller Obstacles. The soundtrack
will be released March 18 by Liquid
8 Records in conjunction with Shot
Films. The film arrives April 15.

HE’S BAAACK: Chuck D joins Brian
Hargrove and funk quintet Fine Arts
Militia on We Are Gathered Here. It
streets March 25 on Chuck D’s
Slamjamz Records in association
with In the Paint/Koch. Hargrove is
a bassist/producer who has worked
with Public Enemy and fellow
bassist Bootsy Collins.

Delivered more as spoken word
than rap, the songs on We Are Gath-
ered Here feature lyrics taken from
lectures that Chuck D has delivered

by Rhonda Baraka

during the past few years at college
campuses across the country.

MIXING IT UP: K-Os (pronounced
“chaos”) is a clever and creative rap-
per whose musical influences are
derived from growing up in Toronto,
Vancouver, Trinidad, and Los Ange-
les as well as from various religious
schools of thought (Christianity, Hin-
duism, Judaism, Islam, and Rastafar-
ianism). So understandably, K-Os’
recently released Astralwerks CD,
Exit, is a musical melting pot.

“I started doing obscure stuff;
making music for myself,” K-Os says
of a three-year hiatus he took from
breaking into the music business.
During that time he concentrated on
making music that was less in tune
with commercial standards, “finding
out what kind of songs I would do if
I didn’t care about radio.” The result
is a sound that blends hip-hop, rock,
soul, and reggae.

KEEP YOUR EYES ON . . . Atlanta-
based production team Noontime.
The names Henry “Noonie” Lee,
Christopher Hicks, and Ryan
Glover may not be well-known out-
side Atlanta, but their work is very
familiar to anyone who listens to
music there. The roster of acts
they’ve worked with includes Toni
Braxton, Aaliyah, Cash Money Mil-
lionaires, Alicia Keys, Jay-Z, Mon-
tell Jordan, Mariah Carey, B2K,
Lil’ Bow Wow, Jermaine Dupri,
Tyrese, Slick Rick, Jagged Edge,
Ginuwine, Boyz II Men, Whitney
Houston, Usher, Kelly Price, and
TLC. They have more than 30
songs in circulation.

Lee, Hicks, and Glover—who
grew up together in Richmond,
Calif.—have forged the multifaceted
Noontime entertainment company
that encompasses music publishing,
management, and production in
addition to a burgeoning record
label. Noontime also serves as the
musical home to Lil’ Corey, Jim
Crow, and new group ATL.

Rhonda Baraka may be reached at
rb3506@aol.com.
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101 9 JAY-Z A ROC-A-FELLADEF JAM 063380°/10JMG (15.98/19.98) The Blueprint 2: The Gift And The Curse | 1 S d79 | — VARIOUS ARTISTS 576151301358 cos Slow Jams Volume 1&2 | 67
17 CHOPPA  TAKE FO'/NEW NO LIMIT 07500/UMRG {12.98/18 58) Straight From The N.O. | 17 L) 64 |57 SO4 BOYZ _ NewNo LMITUNVERSAL 0663720UMRG (12 5618 Ballers | 13
18 416 (20 SNOOP DOGG @ 00GGYSTYLEPRIORITY 39157*/CAPITOL (12.98/18.98) Paid Tha Cost To Be DaBoSS | 3 A 58 [49 TONI BRAXTON @ anistaensizsats s More Than A Woman | 5
s 11 (13 EMINEM A7  WEB/AFTERMATH 433290°/INTERSCOPE (12 98/19 96) The Eminem Show | 1 A2 |61 AMERIE _ RisECoLUMBIA B959CAG (12980 COI All 1 Have | 2
20118(17 (VG N e T God's Son | 1 71475 (82 AMANDA PEREZ  powERHOWSE 82131/VIRGIN (18 38 CD) [M) Angel | 71
20 117112 ‘ LIL JON & THE EAST SIDE BOYZ  out r0-mvr 3 sanrse Kings Of Crunk | 2 67 |69 ANITA BAKER  arianTic 7s209/HIND 117 98 CD} The Best Of Anita Baker | 29
1517 AALIYAH A BLACKGROUND/UNIVERSAL 060082/UMRG {12 98/18 98) ICaredU | 1 55 [41 LIL' ROMEQ _ sew o UMIT/UNVERSAL 6005S/UMRG (129618 55 Game Time | 10
22119 SYLEENA JOHNSON vt ssoss 20mea 11 991756 (] Chapter 2: The Voice | 19 74 480 (80 TRIN-I-TEE S:7  B-RiTE/G0SPO CENTRIC 7003/Z0MBA (11 38/17 98} The Kiss | 15
19 {11 LL COOL J  DEF uaM 077021 /10UMG 112 9818 35) 0] 1 66 |56 K-Cl & JOJO  wcarias sssco) Emotional | 18
20|22 NELLY A% Fo REEUUNIVERSALOITI7-T0MAG (125618 58) Nellyville | 1 W 61 |59 | VARIOUS ARTISTS  Der uam 063546/10JMG (12 98715 88) The Source Presents: Hip Hop Hits Vol.6 | 31
& ‘ .
2627125 JUSTIN TIMBERLAKE A% Jive s1625-20MBA (12091856 Justified | 2 72|— 1 | DJWHOOKID ruucupaos 133sco) [H] Hood Radio V.1 | 72
131 — DIRTY  NINITY/UNIVERSAL 015415/ UMAG (12981 561 Keep It Pimp & Gangsta | 13 78 487 |— HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR  vismvaezugainswns wy  Family Aftair 11 Live At Radio City Music Hall | 37
211016 JENNIFER LOPEZ A7 tric s (18060 co) This Is Me..Then | 5 ‘A 73 |64 TRICK DADDY @  suP-N-SLIDE/ATLANTIC 83556"/AG {12 58/18 95) Thug Holiday | 2
29 132133 FLOETRY  OREAMWORKS 45031 INTERSCOPE 11756 CO) Floetic | 4 1 60 |50 KEITH SWEAT  ciexTra62855/EEG (1898 CD) Keith Sweat Live | 34
30 SOUNDTRACK  HoLLyw0OD 162386 (1898 CD} Bringing Down The House | 30 | 57 |— THE D.O.C.  suversack 2113-/PHal CaT(18%80) Deuce | 57
2415 JA RULE A MURDER INC/DEF JAM 063487°/IDJMG (12 38/18 98) The Last Temptation | 2 281 76 |55 SO CENT _ Fuut cup 2003 169 Co) [H] Guess Who's Back? | 13
28|27 FIELD MOB  wca s 35801 From Tha Roota To Tha Toota | 4 56 |39 NEXT . ooosims (i2swnsse) The Next Episode | 27
23 18 2PAC A% AMARUDEATH ROW 497070°/INTERSCOPE (18.98/24.38) Better Dayz | 1 84494 |~ JLE] 40 GLOCC cwrine musiowenxs s isacol I The Jakall § €5
26126| | SOUNDTRACK A' suaoy ssasointescore (2 sans5s) 8 Mile | 1 86 |73 SCARFACE  Rrap-A-LOT/NOD TRYBE 12686°/VIRGIN (12.98/18 38} Greatest Hits | 10
25 [ 21 BABY @ CASH MONEY/UNIVERSAL 060076-/UMRG (12981856 Birdman | 4 -0 81 |72 : EVE @ RUFF RYDERS $933817/INTERSCOPE (12 3816 38) Eve-olution | 1
s P KEM  w0ToWN 067516/UMARG (5.58/1296) [H] Kemistry | 29 8 90 |78 KELLY ROWLAND @ 1UsiC WORLD COLUMB!A 86516/CRG (12.98 £0/18 95) Simply Deep | 3
R ENES HEATHER HEADLEY  roa ssasmus (9551358 This Is Who | Am | 14 18 69 |68 | GZA/GENIUS  mca s 1588 coy Legend Of The Liquid Sword | 21
1 3429 BUSTA RHYMES @ . 20043-/aM6 (1298/15%) It Ain't Safe No More... | 12 A 82 |79 LUDACRIS A% 0ISTURBING THA PEACE/DEF JAM SOUTH 585446 /IDJMG {12 38/13 98) Word Of Mouf | 1
M 30|44 INDIA.ARIE @ moTown 06475 UMRG (129871558} Voyage To India | 1 AVl 74 |71 VARIOUS ARTISTS  HiDOEN BEACH 87124°/EPIC (1896 £0 CO) Hidden Beach Recordings Presents: Unwrapped Vol.2 | 30
20 ESET)I B2K @ 1.0 86995+ EPIC (1258 E0/13 50 Pandemonium! | 3 Al 84 186 DOTTIE PEOPLES  arianta inT L 10279 (89813 %8) Churchin' With Dottie | 68
35| 36 NIVEA vt ermaszomsa 198 17 50) (M) Nivea | 35 92 198 | — CARIBBEAN PULSE kit 1002115 s8¢0y Stand Up | 92
38| 31 MARIAH CAREY A  MONARC/ISLANO 0638677/ DJMG (1292185 Charmbracelet 9 88 83 SIR CHARLES JONES  maR0I GRAS 1060 (10.98/16 98) [M] Love Machine | 28
37130 WHITNEY HOUSTON A  anista 14747 1129818 98 Just Whitney... | 3 ol 71|63 TANK _ BLACKGROUNO/UNIVERSAL O64SSUUMRG (1258 1850 One Man | 4
44 LIL* WYTE  HYPNOTIZE MINOS/STREET LEVEL 3604/SELECT-0-HITS (17 99 CO} (M) Hypnotize Minds Presents: Doubt Me Now | 44 95497 |93 FRUKWAN _ ewpiRe MusicweRks suse (18 C0) Life | 83
4137 THE ROOTS  mca 11z (59c0) Phrenology | 11 /- W 78 |70 DEBORAH COX . 20014/MG 12 98/18.98) The Morning After
I W 39132 | DRU HILL  0eF souL 053377 1DJMG (12 98'18 98) Oru World Order | 2 2 89 184 YOLANDA ADAMS @ _etextra sz e (29418 %) Believe
o PACESETTER ‘v -0 95 |77 NAPPY ROOTS A  ATLANTIC 83526*/AG (11 38/17 38) Watermelon, Chicken & Gritz
47015166 SOLANGE  musIC WORLD/COLUMBIA 86354 CRG (998 EQ CD) Solo Star | 23 2 91 (74 DA HEADBUSSAZ  r/HyPNOTIZE MINDS 3602/STREET LEVEL (10 98/17 98) Dat's How It HappenTo'm | 15
- 100 i
Nl 31| 24 DJ ENVY  DESERT STORM 86737*/EPIC (18.98 £0 CD) The Desert Storm Mixtape: DJ Envy Blok Party Vol. 11 8 - e R R R R T, ] Matio
sei P OP R&B/HIP-HOP CATALOG ALE
00 DO X L »
x Sales data compiled from a national subset L 4] x 4]
E panel of core R&B/Hip-Hop stores b h Nielsen S g S
c SoundScan 2k = 2E
S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 S |ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 235
NUMBER 1 & 17 Weeks At Number 1 7 |R. KELLY A* siwe 41705 20MBA (129810 ) tp-2com | 92
2 LEMINEM A ° wesaricamary sooes- INTERSCOPE 2 961696) The Mar. 107 M 13 | DONNIE MCCLURKIN A VERITY £315020MBA [1.58/17.98) [H] Live In London And More... | 126
1 | JAHEIM A DVINE MILL 47452° WARNER BROS (11 96/17.98) |Ghetto Love} | 103 J5M 24 | NELLY A® F0' REEL/UNIVERSAL 157743*UMRG (12.96/18.98) Country Grammar | 136
3 | 2PAC A° DEATH ROW 53008*/KOCH (19 38/25 98) All Eyez On Me | 361 168 — | NAS A COLUMBIAS7684%/CRG (7 98 E0/11 98) llimatic | 68
S | 2PAC A° AMARU/DEATH ROW 490301*/INTERSCOPE (19.98/24 95) Greatest Hits | 220 12 | MARY MARY A CCOLUMBIA63740 CRG (7 98 EQ/11 98) Thankful | 130
4 | EMINEM A* we8/AFTERMATH 490267*/INTERSCOPE (12.98/18 98) The Slim Shady LP | 154 10 | KEITH SWEAT A’ VINTERTAINMENT.ELEKTRA 60763 EEG (11,3817 98] Make It Last Forever | 333
17 | BONE THUGS-N-HARMONY A* RUTHLESS 63443 /£PIC (10 98 EQ/15 98] _E. 1999 Eternal | 261 M 19 | DR. DRE A° AFTERMATH 490436 INTERSCOPE (12.98/18.98) Dr. Dre —2001 | 155
7 N 22| THE NOTORIOUS B.I.G. @ ™ 840 BoY 73011/ARISTA (19.98/24 38) Life After Death | 271 SBl 14 | JAY-Z A FREEZEROC-A-FELLA 50592° CAPITOL (10 83/16.98) R ble Doubt | 268
M 6 | MAKAVELI A* 0BATH ROW 63012°KOCH (12.96/17.98) The Don Killuminati: The 7 Day Theory | 247 J21H — | MARY J. BLIGE A° upTown 110681 MCA (6.98/11.98 What's The 4117 | 155
9 N 11| BOB MARLEY AND THE WAILERS @ ' TUFF GONG/ISLAND 548904/IDJMG (12 98/18 98) Legend | 331 R. KELLY A" JIvE 41527.20MBA (11 38/17.98) - 12Play | 195
10 18| THE NOTORIOUS B.1.G. A* BADBOY 73000*/ARISTA {11 98/18.98 Ready To Die | 383 21 | DR. DRE A® DEATH ROW 63000° KOCH {11 38/17.98) o The Chronic | 302
9 | 2PAC A AMARU/JIVE 41636/7Z0MBA (1198/17 98} Me Against The World | 339 Sl — | LAURYN HILL A® RUFFHOULE COLUMBIA 63035° CRG (11,98 £0/17.95) The Miseducation Of Lauryn Hill | 124
124 16 AL GREEN A HiTHE RIGHT STUFF 30800 CAPITOL (108817 98) Greatest Hits | 416 — | MARY J. BLIGE A’ wmcanie iiswn My Life | 187

& Albums with the greatest sales gains this weelc Calalo%o Ibums are 2 year old titles that have fallen below No. 100 on The Biliboard 200 o reissues of older albums. Total Chart Weeks column reflects combined weeks title has aPpeared on the Top R&B/Hip-Hop Albums and Tug R&B/Hip-Hop Catalog Albums @ Recording Industry
Assn. Qf America (RIAA) certification for net stipment of 500,000 album units {Gold). A RIAA certification for net shipment of 1 miliion units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbal indicates album’s multi-platinum tevel. For boxed sets, and double
albums with a runmv'\j time of 100 minutes or more, the RIAA muttiplies shipments bx]lhe number of discs and/or tapes. RIAA Latin awards: ~ Certification for net shipment of 100,000 units (Oro). A\ Certification of 200,000 units {Platino). . * Certification of 400,000 units {Multi-Platino). *Asterisk indicates LP 1s available. Most tape prices,
and CO prices for BMG and WEA labels, are sug%s(ed lists. Tape prices marked EQ. and all other CD prices, are equivalent pncesAwhlch are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat:

seekers this week. [M] indicates past or present Heatseeker title. © 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved.
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N The most popular singles and tracks, according to radio :\: A
o Nielsen audience impressions measured by Nielsen Broadcast Nielsen v | @
5 QO Broadcast Data Data Systems, sales data compiled by Nielsen SoundScan SoundScan z w9
wi < Systems from a subset panel of core R&B/Hip-Hop stores, and o w [ < z
2 ;,2 playlists from select non-monitored radio stations. » = ES Q g
A TITLE amist (X2 G |2 TITLE Artist | %3
S ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL a o S ~ PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL o 8
NUMBER 1 o 6 Weeks At Number 1 44| 37 MADE YOU LOOK Nas < | 12
' S REMI N JONES S GIBBS.J LORDAN} ILL WILL ALBUM CUT/COLUMBIA
111 IN DA CLUB O 50 Cent = | 1 46| 40 MA, | DON'T LOVE HER © Clipse Featuring Faith Evans < | 40
OR DREM ELIZONOO (C JACKSONAYOUNG.MELIZONDO) @ G-UNIT/SHAQY/AFTERMATH 497856 /INTERSCOPE THE NEPTUNES (PWILLIAMS.C HUGO) © STARTRAK 15223 ARISTA
2123 IGNITION O R.Kelly | 2 52| 61 | DON'T GIVE A @#&% ©  Lil Jon & The East Side Boyz Featuring Mystikal & Krayzie Bone % | 51
RKELLY (RKELLY) @ @ JIVE 40065 LILJON {J SMITH.S NORRIS M.TYLER A HENOERSON) @ BME (BAW NOTHINS FREEITVT
213] 4 HOW YOU GONNA ACT LIKE THAT Tyrese ® 3 53173| 73 YEAH YEAH U KNOW IT O Keith Murray Featuring Def Squad = | 53
THE UNDERDOGS (T GIBSON H MASON JR D THOMAS E DAWKINS) JALGUM CUTRMG | JUST BLAZE (K M.RRAY.J SMITH.R NOBLEE SERMON) @ DEF JAM 0779997I0JMG
t
< TREATESY < 41 531 53 THIS VERY MOMENT K-Ci & Jodo = | 53
- GREATEST GA' NER/ SALES o D.D0BSON,T OWENS (T.OWENS.0 00BSON) HOLLYWO00MCA ALBUM & SOUNOTRACK CUT
41517 EXCUSE ME MISS O Jay-Zw® 4 11 55| 56 BREAK YOU OFF © The Roots Featuring Musiq < | 55
THE NEPTUNES (S P HU & ROC A FELLADEF JAM 06371771DJMG THE ROOTS (T.TROTTER A THOMPSON,L HUBBARD K GRAYK.JONES B KENNEY.TJOHNSON.J.SCOTT) @ Mea i
41 2 MISS YOU Aaliyah = | 1 1139 28 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar = | 28
TBISHOP (TBISHOPJ AUSTINY BLACKGROUND/UNIVERSAL ALBUM CUT/UMRG NASTYLVM (R BAILEY.R CAMPMAN DAKARLTBELLL CREEO} ARTISTDIRECT ALBUM CUT
6 6| 6 ALL | HAVE Jennifer Lopez Featuring LL Cool J = | 4 57160 64 CLOSURE Gerald Levert 57
€ ROONEY,RON G.0 MCPHERSON {J.LOPEZM RIDDICK,C.RICHAROSON,AON G.L PETERS.W.JEFFERY) EPIC ALBUMS CUT G LEVERTA BOWLAND (G LEVERTR BOWLAND.N.MCKINNEY) ELEKTRA ALBUM CUT/EEG
715 GOSSIP FOLKS © Missy "Misdemeanor” Elliott Featuring Ludacris ®| S .M 50! 50 B R RIGHT © Trina Featuring Ludacris < | 50
TIMBALAND,M ELLIOTT (M ELLIOTT.Y MOSLEY.C.BRIDGES.FL SMITHW BLOOM) @ THE GOLD MINO/ELEKTRA 6735%°/EEG KWEST (K TAYLORW ROBERTSC BRIOGES) @ SUIP-N-SLIDE 85395 ATLANTIC
10{ 16 BEAUTIFUL O Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson = | 8 N 591 69 P***YCAT O Missy "Misdemeanor” Elliott 59
THE NEPTUNES 1€ BROADUS.PWILLIAMS.C HUGO) @ DOGGYSTYLE/PRIDRITY 77687 CAPITOL M ELLIOTTE MCCALLA, JR. (M.ELLIOTTE MCCALLA, JR) @ THE GOLD MIND/ELEKTRA {BW WORK 1T)°/EEG
9 8112 THE JUMP OFF O Lil" Kim Featuring Mr. Cheeks = | 8 J 65| 76 HE PROPOSED Kelly Price % | 60
TIMBALAND (K JONES,T MOSLEY TKELLY.R ROGERS) € OUEEN BEE 83036 /ATLANTIC D.CINTRON B ARRINGTON.C SMITH (8 ARRINGTON) OEF SOUL ALBUM CUT/IDJMG
D ATES 3 \ 1] 61 62 C'MON Mario =| 61
' GREATEST GAINE R/ AIRPLAY oy JUST BLAZEW CAMPBELL J CAMPBELL (W CAMPBELLJ CAMPBELLJ.SMITH.R GINYARD, JR ) 3R0 STREET/J ALBUM CUT/RMG
16|18 GET BUSY © Sean Paul % | 10 a1 = SNAKE R. Kelly Featuring Big Tigger 62
S MARSDEN {SHENRIOUES.S MARSOEN) © O BLACK SHADOW.2 HARD 88070 VP ATLANTIC RKELLY (R KELLY} JIVEALBUM CUT
9|8 WANKSTA O S0Cent % | 4 L1169 74 PUMP IT UP Joe Budden 63
J FREEMAN (C JACKSON,J FREEMAN) @ G-UNIT/SHADY 497816-INTERSCOPE JUST BLAZE |J BUDOEN,J SMITH,J DAVIS.G HIGGINS 4 JACKSON.A S MUHAMMED-JONES TSMITH) DEF JAM ALBUM CUT/DJMG
1241719 | CAN Nas = | 12 cil66] — GET BY Talib Kweli | 64
S REMI [N JONES.S GIBBS R HAMMOND) ILL WILL ALBUM CUT/COLUMBIA KWEST (TK GREENEKWESTN SIMONE! RAWKUS ALBUM CUTAMCA
131 1 CRY ME A RIVER © Justin Timberlake = | 11 72| — ALRIGHT Freeway Featuring Allen Anthony % | 65
TIMBALAND (J TIMBERLAKE.f MOSLEY.S STORCH) D @ IVEWTT JUST BLAZE (L PRIDGEN AANTHONY.J.SMITH.R FOSTER) ROC-A-FELLA/DEF JAM ALBUM CUT/IDJMG
t119] 27 | KNOW WHAT YOU WANT  Busta Rhymes & Mariah Carey Featuring The Flipmode Squad = | 14 e 175177 | WISH | WASN'T Heather Headley 66
RICK ROCK T SMITHW LEWIS R MCNAIRE L JONES R FISHER RTHOMAS} JMONARC ALBUM CUT/RMG/I0JMG S JAM.TLEWILS | HARRIS 11.TLEWIS.J WRIGHT) RCA ALBUM CUT/RMG
15| 15 EMOTIONAL ROLLERCOASTER © Vivian Green % | 15 ¢ 67| 71 NEVER SCARED O Bonecrusher Featuring Killer Mike & T 67
S BERVINE (V.S GREEN,E ROBERSON OSUNLAOE) ® @ © COLUMBIA 79858 AJOHNSON IBONECRUSHER) © BREAK EM OFF/SO SD OFF 777" ARISTA
511813 LOVE OF MY LIFE (AN ODE TO HIP HOP) © Erykah Badu Featuring Common = | 1 .| 58| 48 SATISFACTION Eve = | 22
€ BADU R SAADIO (R SAADIQ.E BADU,) POYSER R C.OZUNA,G STANDRIDGE M CHINWAH,ALLYNN) © FOX 113387°/MCA DR. DREM.ELIZONOO (E.JEFFERS A.YOUNG) RUFF RYDERS ALBUM CUTANTERSCOPE
1] 10 SICK OF BEING LONELY © Field Mob = | 10 2176 — SHOULDA, WOULDA, COULDA Brian McKnight ® | 69
J PHA ($ JOHNSON,D.CRAWFORD.PALEXANOER) © MCA 113999° THE UNDERDOGS (B MCKNIGHTH MASON, JR.D.THUMAS,E DAWKINS, TOIXON} MOTOWN ALBUM CUTUMRG
114114 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse | 14 70| — TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amerie 70
THE NEPTUNES (BWILLIAMS PWILLIAMS,C HUGO,TTHORNTON,G.THORNTON) CASH MONEY/UNIVERSAL ALBUM CUT/AUMRG DREAM TEAM (N JONES,8 WILLIAMS,| MARCHANDA M M ROGERS} COLUMBIA ALBUM CUT
12 9 MESMERIZE O Ja Rule Featuring Ashanti ® | 5 ; HOT SHOT DEBUT 4
C SANTANAIRY GOTTI {J ATKINS ADOUGLAS.A PARKER.| LORENZ0,T.BELLL CREEO) @ MURDER INC/DEF JAM 063773*/10JMG - — g
29| 35 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo < | 20 LIKE A PIMP David Banner Featuring Lil’ Flip 7
JUST BLAZE £-BASS {J JACKSON.J SMITHC LOVING.D BRASCO) DESERT STORMIELEKTRA ALBUM CUT/EEG D BANNER (L CRUMPW E BUTLERI S RLUNIVERSAL ALBUM CUTUMAC
2.{25]| 34 HELL YEAH Ginuwine Featuring Baby == | 21 § ~ | 81| 88 PIMP JUICE Nelly 59
RKELLY IRKELLYBABY) EPIC ALBUM CUT JEPPERSON (NELLY.J EPPERSON,B.CRUTCHER.C.SMITH) FO REE/UNIVERSAL ALBUM CUT/UMAG
22| 30 NO LETTING GO © Wayne Wonder = | 22 IN DA CLUB Beyonce Knowles 73
S.MARSDEN (V.CHARLES,S. MARSOEN) © © 4 406402"/GREENSLEEVES/VP/ATLANTIC NOT LISTED (C JACKSON A YOUNG M ELIZANDO) NOT LISTED DOWNLOAD TRACK
20| 20 LAUNDROMAT Nivea = | 20 ~ 1621 57 DEEP BLACKstreet % | 51
R KELLY {8 KELLY} JIVE ALBUM CUT TRILEY (TRILEYR STANARD,C.BLACK) DREAMWORKS ALBUM CUTINTERSCOPE
24| 26 THAT GIRL Marques Houston = | 24 68| 70 BOY (I NEED YOU) © Mariah Carey Featuring Cam'ron % | 68
Kk PAUL (K PAULJ OUE} TU G/ABM ALBUM CUTNTERSCOPE JUST BLAZE (M CAREY,J SMITH.N WHITFIELD) € MONARC/ISLAND (BW IRRESISTIBLE (WEST SIDE CONNECTION)*4DJMG
21] 22 DONTCHANGE © Musiq = | 3 | STILL LOVE YOU 702 76
| BARIAS,C HAGGINS,MUSIQ SOULCHILD (MUSIO SOULCHILD.C HAGGINS BARIAS FROMANO) @ DEF SOUL 063790°7IDJMG THE NEPTUNES (PWILLIAMS.C HUGO) MOTOWN SOUNDTRACK & ALBUM CUTUMRG
4 23 (17 FABULOUS Jaheim Featuring Tha Rayne % | 7 63| 63 SYMPHONY IN X MAJOR O Xzibit Featuring Dr. Dre = | 63
KAYGEEE BERKELEY (K GISTE BERKELEYS MUHAMMED M BROWN VCARSTARPHEN,G MCFAODEN,J WHITEHEAD] _ DIVINE MILL ALBUM CUTAVARNER BROS RICK ROCK (R THOMAS A JOINER} € L0UD 79838-/COLUMBIA
27| 32 COME CLOSE TO ME © Common Featuring Mary J. Blige = | 21 83| 75 THE BATTLE IS THE LORD'S Yolanda Adams 75
THE NEPTUNES (LLYNN PWILLIAMS) @ MCA 113357 B.TANKARD.YADAMS v M MCKAY) VERITY ALBUMS CUTIIVE
2 36| 45 PUT THAT WOMAN FIRST Jaheim = | 28 791 &1 IF I CAN'T 50 Cent 68
KAYGEED BINGHAM (K GIST.D BINGHAM B MUHAMMED.C LIGHTYM BROWN,J HOAGLANDW BELLB TJONES} _ OIVINE MILL ALBUM CUTAWARNER BROS DR DRE M ELIZONDO (C JACKSONA YOUNG M ELIZONDO} G-UNIT/SHADY/AFTERMATH ALBUM CUTANTERSCOPE
29135| 43 SAY YES Floetry = | 29 1 80| 68 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans % | 48
AHARRIS {M AMBROSIUS.N STEWARTA HARRIS) SOLJAZ/DREAMWORKS ALBUM CUTINTERSCOPE . MWINANS THE HITMEN (TKELLYM WINANS.J KNIGHT) UNIVERSAL ALBUM CUT/UMRG
M 28| 24 THUGZ MANSION 2Pac = | 10 82| 82 PATIENTLY WAITING 50 Cent Featuring Eminem 65
7JOHNNY °J (T.SHAKUR,J JACKSON.S AURELIUS A HAMILFON) AMARU/DEATH ROW ALBUMS CUTANTERSCOPE EMINEM (C.JACKSON.M MATHERS,L RESTO.M ELIZONDO} G-UNIT/SHADY:AFTERMATH ALBUM CUT/INTERSCOPE
31| AN GUESS WHAT Syleena Johnson % | 31 - 178 67 BUNNY HOP O Da Entourage = | 67
R KELLY {R KELLY) JIVE ALBUM CUT GAME-BEEND.REQ BOY (PBROWN,T.GRIFFEN.D SPENCER M GUILLORY,C MAYFIELD) @ RED BOY 7183
49| 55 X GON' GIVEITTOYA O DMX = | 32 -1 77| 65 WHO'S THAT R. Kelly Featuring Fat Joe 65
SHATEK (E.SIMMONS, S KING) € BLOODLINE/DEF JAM 163776 /IDJMG RKELLY (R KELLY.J.CARTAGENA} JIVE ALBUM CUT
33| 33 REALEST NIGGAZ 50 Cent Featuring The Notorious B.I.G. 33 85| 78 CAN'T NOBODY © Kelly Rowland = | 72
DJWHOD KID.RED SPYDA IC WALLACE.C JACKSON) G-UNIT PROMO R HARRISON (R HARRISON.R REED, TFISHER) © MUSIC WORLD 79639*COLUMBIA
26| 25 | SHOULD BE... DruHill ®| 6 . 186( 85 8 MILE Eminem % | 54
ROUNDTABLE.KIDROW PRODUCTIONS 51500 . FEATHERSTONE A JOYNER.J ASKEWM FEATHERSTONE.C FEATHERSTONEMANDREWS) €2 DEF SOUL ALBUM CUTIDIMG EMINEM {M MATHERS L RESTO) SHADY SOUNDTRACK CUTANTERSCOPE
43| 59 21 QUESTIONS 50 Cent Featuring Nate Dogg 35 95| — ROLL WIT M.V.P. O Stagga Lee % | 86
DIRTY SWAFT {C.JACKSON.K RISTO.J.CAMERON,V.CAMERON) G-UNIT/SHADY;AFTERMATH ALBUM CUT/INTERSCOPE MV.P, ENTERTAINMENT (R CLIVILLESE.NEWMAN,M PEREZ M RIPERTON,A RUDOLPH) @ MVP 0H28YARTISTOIRECT
371 39 GIRLFRIEND © B2K = | 36 - |87 83 THROUGH THE RAIN © Mariah Carey = | 69
RKELLY (RKELLY) © TUG 7985 /EPIC J JAM,TLEWIS M CAREY.J WRIGHT (M CAREY\L COLE} @ © © MONARC/SLAND 063004410MG
30| 23 AIR FORCE ONES O Nelly Featuring Kyjuan, Ali & Murphy Lee % | 4 99| — STARTING WITH ME © Brandy Moss-Scott % | 88
THE TRACKBOYZ (NELLYKYJUANALLM LEE) @ FO REE/UNIVERSAL {BW DILEMMA)*/UMRG BMOSS SCOTT (B.MOSS-SCOTT) @ HEAVENLY TUNES 2005
381( 38 ALL | NEED © Fat Joe Featuring Tony Sunshine & Armageddon % | 38 84| 84 ANGEL Amanda Perez < | 57
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LATIN LEADER: As had been expected,
the Latin Academy of Recording Arts
and Sciences (LARAS) has appointed
Gabriel Abarea its new president; until
this week, he was vice chairman of
LARAS’ board of trustees. Abaroa has
headed the LARAS office since the
departure last year of VP/executive
director Enrique Fernandez, and his
appomntment marks some clear direc-
tranal changes for LARAS.

Abaroa will be the first “president”
of LARAS, and this reflects the Latin
academy’s aim to function as an enti-
ty linked to, but separate from, the
National Academy of Recording Arts
and Sciences (NARAS). Abaroa will
report not to NARAS president Neil
Portnow (in the past, LARAS VPs
reported to previous president Mike
Greene) but to the LARAS board of
trustees, which was created last year.

Further, Miami will now become
LARAS’ permanent headquarters
(NARAS headquarters is in Los Ange-
les), and, as previously reported (Bill-
board, March 8), Abaroa has already
expanded his executive team.

“I feel privileged to serve the music
community through this position,” says
Abaroa, who was the longtime CEO of
the Latin America branch of the Inter-
national Federation of the Phono-
graphic Industry before he launched
Wireless Latin Entertainment, which
pramoted and distributed Latin music
in wireless space. “Our immediate plan
of action is to relocate [those] who work
in the Lafin academy from L.A. to
Miami. Second is focusing on the
awards process tor this year. And three
is ‘Grammy in the schools.””

His focus on the awards process will
include splitting the jobs of the screen-
ing and blue ribbon committees. As of
this year, meefings for the regional
Mexican categories will take place in
L.A., while meetings for the Brazilian
categories will take place in Sao Paulo;
the remaining categories will be dis-
cussed in Miami meetings. As for the

by Leila Cobo

awards show, it will again be carried by
CBS, and it is very likely thaf it will
leave L.A. for another city, probably
New York or Miami.

PIRACY PROBLEMS: A strong second
semester enabled net shipments of
Latin music in the U.S. to rebound
from the dismal 25% drop the Record-
ing Industry Assn. of America (RIAA)
reported for mid-year 2002. But the
numbers are by no means encourag-
ing. Net shipments of Latin music for
2002 dropped by 16%, with 41,124,000
units shipped in 2002 vs. 48,734,000 in
2001. However, DVD shipments—

while still only a tiny piece of the pie— |

rose from 34,000 to 280,000 in 2002.

According to RIAA VP of Latin
music Ralph Fernindez, the second
semester upswing was a result of
stronger album releases, including
those by Mana, Enrique Iglesias, and
Las Ketchup.

While tropical music was the most
affected, with a net shipment drop of
25%, regional Mexican also suffered a
20% drop, which some sources attrib-
ute to Fonovisa’s shaky performance
in the months prior to its purchase by
Univision. But the fact is, Fernandez
says, “piracy has a lot to do with it. And
physical piracy is a big deal, but we’re
getting into that realm of Internet
downloads” (see story. page 8).

Consider this anecdote, shared by
Universal Music Latino president John
Echevarria. His daughter, who attends
one of Miami Dade’s best elementary
public schools, received as a year-end
gift a greatest-hits CD a local DJ
burned for all the students in the
school. Echevarria’s initial concerned
call to the school’s PTA was dismissed:
He was asked, Didn't all kids do this?
What was the big deal? For Echevar-
ria, the deal was big enough to merit a
letter to the Miami Dade School Board
and the school superintendent, who
snapped to attention at the mention of
copyright violations and the compari-
son of music downloading to teaching
kids how to shoplift.

But Echevarria says it goes way
beyond that: “If we have this type of
lack of respect [for legal music], we
have lost an important battle. Anc
ironically, in those sales we lose, the
school system loses the taxes that sup-
port the education system.’

We're all guilty of tacit complicity in
the growth of piracy, looking the other
way as friends burn CDs and download
music and chalking it up to “the way
things are done now.” But it shouldn’t
be, and it is our responsibility to let that
be known, not only in print or in busi-
ness meetings but in our daily lives.

l

|

Kings Ready For Radio’s Crown

BY LEILA COBO

When 4, the fourth and latest album
by the Kumbia Kings, debuted at No.
1 on the Billboard Top Latin Albums
chart last issue (it retains the spot this
issue), it was not surprising. Consis-
tent chart-toppers since their 1999
debut Amor, Familia y Respecto . . .
(Love, Family, and Respect . . . ) hit The
Billboard Latin 50 album chart and
stayed there for 96 weeks, the Kumbia
Kings—led by A.B. Quintanilla III—
proved their worth again with 2001’s
Shhh. It stayed on the Top Latin Al-
bums chart for 102 weeks; six of them
were at No. 1.

With 4, Quintanilla and founding
partner Cruz Martinez break the mold
by mixing upbeat, Spanish-language

| cumbias with soulful, English-lan-

guage R&B ballads. The disc also sees
the Kumbia Kings collaborating with
several high-profile acts. Chief among
them is Juan Gabriel, who is featured
on a track he wrote, the standard “No
Tengo Dinero” (I Don’t Have Money).
It is the first single to be released from
4. “I've been wanting to do a collabo-
ration album for a while,” Quintanilla
says. The album also features collabo-
rations with pop/rocker Aleks Syntek,
Los Angeles-based fusion band Ozo-
matli, Mexican rockers El Gran Silen-
cio, and merengue group LimiT-21.

Quintanilla says, “We appeal a lot to
the younger audience, but [ also want-
ed to get more respect from the older
audience. [We invited] Juan Gabriel,
who'’s a mega, mega artist. I have a lot
of people saying [to me that] they love
‘No Tengo Dinero.” And the message
of the song is phenomenal.”

Kumbia Kings have thrived on
their blend of new and old, tradi-
tional and street, through an active
touring schedule, the cultivation of
a particular sound, and name recog-
nition: Quintanilla is the brother of
late Tejano singer Selena, the writer
and producer of most of her major
hits, and the bandleader of her
group, Los Dinos.

EMI Latin USA president/CEO
Jorge Pino says, “Part of A.B. and
Cruz’s secret is they have an eye and
an ear for new talent and great songs.”

Kumbia Kings have always featured
a variety of singers and aim to reach
Spanish and non-Spanish-speaking
Hispanics alike. But the album breaks
rank with previous Kumbia Kings discs
in other ways. For one, it has yielded
what is shaping up to be the act’s first
major single, currently at No. 8 on Hot
Latin Tracks. Given Kumbia Kings’
track record for scant airplay, 4’5 radio
boost could be phenomenal for sales.

Miguel Trujillo, VP/GM at EMI
Latin USA’s regional Mexican/Tejano
division, says, “It’s the first time they
have [made] this kind of impact on
radio. In Mexico, the track has been
No. 1 for three weeks.”

Quintanilla says, “When I came in
[to Kumbia Kings], it was more of a

group effort. But it’s turning into |

MARTINEZ (LEFT) AND QUINTANILLA Il

something else. I guess you could say
I'm like P. Diddy. I'm a bass player. I
love [playing] live onstage, I love
being in concerts, but I feel very
comfortable in my position at the
back. The audience knows who’s
shaking and moving.

“Kumbia Kings is still my No. 1 pri-
ority, but Kumbia Kings is not my life-
line,” Quintanilla adds. Last year, he
and Martinez created King of Bling, a
joint-venture label with EMI Latin
that enables him to sign and develop
acts. The label has released only one
album (by Big Circo) so far, but Quin-
tanilla and Martinez also produced
regional Mexican band Grupo Limite’s

latest album, Soy Asi (I Am Like
This)—currently No. 1 on Top Latin
Albums—as well as other projects,
including a remix of Thalia’s single
“Tuy Yo” (You and Me).

Kumbia Kings are also a cauldron
of talent. Another album track—
“Don’t Wanna Try,” featuring Kumbia
Kings singer Frankie J.—is receiving
considerable airplay on rhythmic top
40 radio nationwide, according to
Nielsen Broadcast Data Systems.
Kumbia Kings’ other singer, Nino B.,
has recorded a remix of a New Kids on
the Block track, which is also getting
airplay. And Grupo Limite single “Ay
Papacito,” penned by Quintanilla and
Grupo Limite singer Alicia Villarreal,
is currently No. 6 on Hot Latin Tracks.
Additionally, Quintanilla is in talks
with a TV network about having his
own music TV-reality show.

But all that activity does not mean
that Quintanilla plans to leave Kumbia
Kings. “Not now,” he says. “It can
evolve from LK2 to something else.
I'm evolving. Some groups stay the
same over the years, but with this, it
has to change. The Latino market is
different. There are so many people
bringing beautiful music to the table,
you have to keep up.”

With a musical career
songs, and countless sold-out shows throughout the
continent. Millions of albums sold worldwide,
PEPE AGUILAR joins Univision Records and presents
his latest album “Y TENERTE OTRA VEZ"” his first new
studio album in more than two years.
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SONGWRITERS & PUBLISHERS

CHIP TAYLOR’S TEXAS STORY: [ still
may have my vinyl copy of the
Troggs’ 1966 Wild Thing album
somewhere, along with a mid-"70s
Mercury Nashville publicity still of
Cajun country great Joel Sonnier
(now Jo-El Sonnier) denoting in
tiny print his then-manager, Earl
Ball (now Earle Poole Ball).

TAYLOR

Yes, there is a connection. Chip
Taylor, of course, wrote “Wild
Thing™—and a slew of other '60s
hits, including “¥ Can’t Let Go” and
“Angel of the Morning.” He’s hot
currently with Let’s Leave This
Town, an album he released last year
with Austin fiddler/singer Carrie
Rodriguez, whom he met at South
by Southwest in 2001. The disc has
yielded two U.K. radio hits, “Sweet
Tequila Blues” and “Extra,” and
made it to No. 3 on the U.S. Ameri-
cana chart. It has done so well, in
fact, that the pair are now preparing
a follaw-up album.

Here’s where the legendary Ball
comes in—and [, for that matter.
Ball was, among other things,
Johnny Cash’s ace piano player for
20 years. When Cash introduced
him at a show some 25 years ago,
[—a novice writer and veteran Son-
nier fan—recognized the name from
the promo pic. Post-Cash, Ball—
who had previously worked with
Buck Owens, the Byrds, and Gram
Parsons and had been helming his
Wall to Wall Music Nashville pub-
bery on 16th Avenue South (I slept
on the floor there one Fan Fair, long
ago)—has been in Austin, playing
up encugh of a storm to prompt Tay-
lor to write “Dirty Little Texas Story”
for the next Taylor-Rodriguez out-
ing. (Its lyrics include: “Let’s go see
ol’ Redd [ex-Merle Haggard guitarist

Redd Volkaert] and Earl Poole Ball
play a sad one, maybe/I'm feeling a
little crazy, baby, and her love ain’t
good here.”)

But Taylor has been on a roil since
reactivating his music career five
years ago, having beaten a longtime
gambling addiction. When his 1997
comeback album, The Living Room
Tapes, hit the Americana chart, he
celebrated by going to hear Volkaert
in Nashville.

“I loved his playing,” Taylor says,
“and since he moved to Austin and
teamed with Earl, you can always
find me at the Continental Club on
Sunday night when I'm in town,
since they play there every Sunday.
It’s like a comfort zone for me,
because every time I hear them, it
brings me back to when I had a
country band in high school.”

Manhattan, N.Y., resident Taylor
grew up in Yonkers, N.Y., but he
spends a lot of time in Austin per-
forming with newcomer Rodriguez,
who is the daughter of Texas folk
singer/songwriter David Rodriguez.
He says that since he returned to
making music, his career has gone
“up and up,” culminating with his
biggest-selling album ever in Let’s
Leave This Town. Meanwhile, a song
from his acclaimed 1973 album Last¢
Chance, “The Real Thing,” has
found new life on George Strait’s
2001 album The Road Less Traveled.

“All of a sudden, a bunch of sta-
tions are playing it,” says Backroad
Music (BMI) writer Taylor, “even
though that album is already three
singles deep. To me, it’s one of the
most important songs I've written,
because it talks about how I got into
music from loving ‘race’ records and
the real country stuff, {as shown by]
the line, ‘When Sun [Records] was
more than the daylight shining on
Memphis, Tennessee.””

As for Ball, he has five bands
going in Austin, including his Sun-
day night retro-country group Hey-
bale, with Volkaert. As for Wall to
Wall Music, Ball says that the ASCAP
company is still collecting royalties
on songs like the lovely “Blue Is Not
a Word,” which his ex-wife Judy Ball
wrote with Sonnier (who cut it, as
did Strait), and “I Don’t Think I
Could Take You Back Again,” which
he co-wrote with Sonnier for Cash,
who sang it on the soundtrack to
Peter Bogdanovich’s 1981 comedy
They All Laughed (both Ball and
Sonnier had bit parts).

Now also headquartered in Aus-
tin, Ball notes that Wall to Wall is
looking for new writers.

Once Again, Anti-War Songs
Proliferate InThe U.S.

BY JIM BESSMAN

NEW YORK—As the drums of war beat
ever louder, songs of protest are prolif-
erating. And they're not just coming
from big-name artists like Steve Earle
and 2001 Biliboard Century Award
honoree John Meliencamp.

Indeed, songs directly or indirectly
opposed to the idea of war in Iraq are
multiplying exponentially (see story,
page 1). The songs are spreading by the
alternative means embraced by the
contemporary counterculture, which
appears to be broader and more time-
ly inits reaction than the Vietnam War
protesters of the 1960s.

“The greatest thing is that it's hap-
pening before the war instead of in the
midst [of it],” says Tom Smothers, who
performed on John Lennon’s enduring
“Give Peace a Chance” and whose clas-
sic '60s TV variety show with brother
Dick Smothers featured such anti-war
music luminaries as Joan Baez and
Pete Seeger and often created contro-
versy because of its progressive politics.

Having just watched Monty Python’s
Eric Idle perform his new nationalism
spoof, “The National Anthem,” on Rea/
Time With Bill Maher, Smothers adds,
“I thought [contemporary protest
music] was slow developing, but it’s
just exploded.”

Singer/songwriter Stephan Smith
adds, “You can’t over-exaggerate how
amazing the movement is—and how
well-networked.”

MULTIPLE MUSICAL PROTESTS

Caryl Towner of political folk trio
Stone Soup says, “The difference from
Vietnam is that now it’s intergenera-
tional: Baby boomers have children
out in the streets protesting, so this
music doesn’t belong just to us any-
more, but to us and the three genera-
tions who have followed and are writ-
ing their own music.”

Stone Soup, which also includes
David Bernz and David Tarlo, formed
in 1990 and has been likened to the
Weavers and Peter, Paul & Mary. Town-
er says the group is among a multitude
of musical peace activists now per-
forming at schools, churches, festivals,
concert halls, and anti-war rallies
across the country.

“Is it 1963 and Joan Baez? No, it’s
2003 and Pat Humphries,” Towner
continues. Humphries and her partner,
Sandy Opatow, have just won the 2002
John Lennon Songwriting Contest’s
grand folk music prize for “If I Give
Your Name,” a song about workers lost
in the World Trade Center attack.

Towner notes that Humphries’
Appleseed CD Hands was the top-sell-
ing disc at amazon.com for three days
last May, even besting Eminem.

“Pat and Stone Soup are among
hundreds of musicians who have

produced multiple CDs that are per-
forming and selling to very enthu-
siastic audiences,” says Towner,
whose group’s current CD, River of
Life, is seif-released. “We don’t have
to wait for a major label to give us a
nod or have a [protest] hit like
Country Joe & the Fish. We produce
and distribute ourselves, and in the
same way that the anti-war move-
ment is being built through new
technologies, so are protest songs
of today spreading throughout the
world through the Internet.”

To this end, Sonic Youth’s Thurston
Moore has built a new Web site,
protest-records.com, to assist in the
creation and exposure of protest music.
“I do my own records on my vanity
bedroom label Ecstatic Peace, so [ was
thinking of ways to get records of
protest music that I've heard in con-
cert by various artists out there with-
out it costing a lot of money,” Moore
says. “So I'm making a site where peo-
ple can download this material—and
there’s a lot out there.”

Moore specifically mentions riot
grrrl Kathleen Hanna of Le Tigre as an
artist who will have a song available for
the site, but artists of all genres are
involved in anti-war music. For exam-
ple, Jonatha Brooke is releasing as a
single a revised version of “War,” which
she originally wrote and recorded after
the Persian Gulf War. Singer/song-
writer Dan Bern included a scornful
“Talkin’ Al Kida Biues” on his recent
release, The Swastika E.P, and Irish
folkie Luka Bloom has the newly writ-
ten “I Am Not at War With Anyone” up
on his Web site.

Loudon Wainwright 111, whose anti-
war “Christmas Morning” and the iron-
ic, Saddam Hussein-inspired “Bad
Man” graced his 1999 topical song CD,

PHOTO: AARON FEDDER

Social Studies, has a relevant new song
in “Here Come the Choppers.” Blues
artist Robert Cray will include two per-
tinent songs on his next album.

“‘Distant Shore,’ by our keyboard
player Jim Pugh, says that war is not
acceptable, while ‘Survivor,” which 1
wrote, talks about the consequences,”
says Cray, who notes that he and Pugh
developed the songs independently. “My
wife and [ talk about the war every day,
and I'm sure everyone else [does] too.”

Veteran funk group Mandrill is also
concernied with the war’s consequences,
as evidenced by its new song “Pre-
Nuclear War Blues.” The group’s Ricar-
do Wilson says, “War is not inevitable.
Peaceful solutions through dialog must
be the way we solve our probiems. We
recognize that the power to stop this
war resides in the people, and as artists
we have an obligation to speak out
against injustice and this irresponsible
rush to war, which could very well lead
to a nuclear holocaust.”

AN INTERNATIONAL MOVEMENT

These are only a select few of the
anti-war songs that are blossoming in
the U.S. and worldwide, aided by such
grassroots peace organizations as Musi-
cians United to Win Without War, the
Just Say No Posse, and Global Ex-
change. Meanwhile, granddaddy of
protest singers Seeger has been per-
forming his post-Sept. 11 song “Take It
From Dr. King” at anti-war events,
including Songs of Protest: The Viet-
nam Songbook, a March 1 concert at
Manhattan nightspot Joe’s Pub that
contemporized the songs of the 1969
The Vietnam Songbook. The event also
starred the book’s compiler, Barbara
Dane; Patti Smith Band’s Lenny Kaye;
and the Fugs’ Tuli Kupferburg, as well
as Moore and Smith.

While the anti-war songs of the Viet-
nam era were primarily youth-origi-
nated, Seeger says that “nowadays,
they’re being written by a wide range
of people, from oldsters like me to mid-
dle-aged people to kids, and some of the
most wonderful songs are coming from
people who maybe never thought of
themselves as songwriters but just
want to say something.”

“Certainly, Sept. 11 shook a lot of
folks out of our secure littie situmber
[to where] they're responding beyond
that narrow range of what usually gets
addressed in art,” Humphries says. But
Smith sees the current anti-war song
movement extending into a growing
“pro-ethical globalization, internation-
al civil-rights movement” that can
involve “80% of what used to be the
music-buying populace that the music
business has lost.”

These people “want great music that
speaks to a better world,” Smith says,
“but no one’s giving it to them.”
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Videoclips
Gain As
Tool For
Dance Acts

Continued from page 1

artists—particularly those ignored by
radio—are taking matters into their
own hands.

Since videos can be produced for
less than an inexpensive remix, the
song’s original musical vision remains
intact, which means the artist—not
the remixer—retains creative control.

Artists are also discovering that
video exposure can extend beyond
clubs and bars to include boutiques,
beauty salons/spas, department stores,
and sparts arenas. Videos have instant
artist recognition, which also helps

artists in securing live-performance
dates. And in these days of illegal down-
loading—which has hit dance music
hard—performing live pays the rent.

“In aregular club setting, a DJ usu-
ally [plays] remixes that have nothing
to do with the original intent of a
song,” explains Wayne Mancuso, a VJ
and DJ, respectively, at Bourbon Pub
and Parade, both in New Orleans.
“Since a DJ rarely announces the title
or artist of what he’s playing, the aver-
age clubgoer has no clue what they're
hearing. With a video, there is imme-
diate artist recognition, both visually
and from the chyron ID.”

It is no wonder that such inde-
pendent dance/electronic acts as
Pepper Mashay, Jonny McGovern,
T.H.E.M., Blow-Up, Mark Tara, Win
Marciniak, Kaci, Who da Funk, Mary
Griffin, and Kevin Aviance view
videos as a great way to maximize
visibility. For them, video play has
become the new radio.

POOLS MAKE A SPLASH

After producing the video, to prop-
erly infiltrate the marketplace, an
artist/label must make a handful of
digital videos or SuperBeta Masters
and submit them (no fee necessary) to
a video-promotion company—or
pool—such as Rockamerica, Promo
Only, ETV Network, Instore Sports
Network, DMX Music, and Screenplay.

If accepted, the companies include the
video on one of their monthly reels,
which go to bars and clubs, corporate
retailers (such as Macy’s), and hospi-
tality accounts (such as hotels) that
subscribe to the service. Such compa-
nies may even “remix” the video for
certain clients.

For a fee, an artist/label can also
work with a video-marketing company
like Endless Music, which promotes as
well as remixes videos. “For a small
amount of money, we can get the video
to the right people,” says Endless Music
founder Rusty Garner, who worked in
EMTI’s video department in the '80s.
“For a dance artist on a small U.S. label,
the benefits of a video are many. It helps
with licensing, securing TV and con-
cert appearances, and press. Because
it’s great merchandising, a video—
unlike having a myriad of remixes
done—is a much better use of a limit-
ed budget. The exposure goes way be-
yond the traditional club scene.”

ETV Network programmer Ron
Packard concurs. “On recent reels,
we've included videos of Pepper

MASHAY

Mashay’s ‘I Can’t Stop,’ TH.E.M.’s ‘Here
We Go,” Win Marciniak’s ‘Here in the
Night,’and Who da Funk’s ‘Shiny Disco
Balls." We introduce such artists to the
mainstream.” Packard notes that ETV
creates customized programming for
such clients as Hard Rock Cafe &
Hotels, Macy’s, and Virgin Megastores.

Later this month, Promo Only will
introduce an automated system that
programs music videos tailored to a
client’s individual needs. Thus far,
Game Works and Styles for Less have
signed up for this program, according
to Promo Only co-founder and presi-
dent Jim Robinson, who adds, “It's
about exposing artists to as many peo-
ple as possible.”

Robinson, among others, credits
computer technology with making it
possible for independent artists to cre-
ate inexpensive, eye-catching videos:
“To make a low-budget yet totally pro-

SLOMOWICZ

fessional video, all you need is a Mac-
intosh computer and a camcorder.”
Technical advances help the clubs,
too, Robinson explains. “Video displays
are cheaper than ever—you can get a
portable system for under $1,000and a
DVD player for $150 or less. Plasma
screens are becoming increasingly pop-
ular, too. The reality is pure and sim-
ple: People like to be entertained.”
Often, the most entertaining videos
are by dance acts. “I'm finding that
some of the best-made videos are by
dance and electronic artists,” Rock-
america programmer Ricardo Marcus

her: The woman tours non-stop.”

“I Can't Stop” is Mashay’s first
video, though she has had several club
hits. The cost for the self-financed
video? “About $3,000, and it was worth
every penny,” says the artist, who
records for Cetacean Records.

SPREADING THE WORD
Mashay is not alone in her think-
ing. “My videos have gotten me into
places that normally would never have
known about me,” says singer Kevin
Aviance, whose Peter Martinez-direct-
ed video for his No. 1 Billboard Hot

c P
VIANCE

says. “Unlike videos from pop artists,
dance and electronic videos are more
apt to be pieces of art. You don't need
millions of dollars to stimulate the eye;
you need a good concept.”

Far gay porn director Chi Chi La-
Rue. who directed Mashay’s “I Can’t
Stop” video, capturing beauty and style
were key to its success. Interior deco-
rator Bobby Trendy (of The Anna
Nicole Show) assisted LaRue with
achieving his vision. “When I was
directing this video, [ kept thinking,
‘When this video comes on, [ want peo-
ple to look at the screen and wonder,
“Who's that?” ' " LaRue explains. “So,
we went for eye-grabbing, colorful, sexy
visuais—candy for the eyes, if you will.”

According to Mancuso, the night he
debuted the “I Can't Stop” video at
Bourbon Pub, the clientele took imme-
diate notice. “Everybody stopped what
they were doing and just stared, jaws
dropped, at the video,” he recalls. “This
process has pretty much been repeated
every time I've played the video since.
It’s the type of reaction an artist and
director can only hope for.”

Nashville-based DJ/VJ Ron Slomo-
wicz has a similar reaction whenever he
plays Mashay's video at Tribe, the city’s
only video bar. “People stop in their
tracks. It's amazing,” he says. “I know
people that have seen the video and
then went on to discover everything
they could about Pepper. And look at

McGOVERN

Dance Music/Club Play single, “Alive”
(Emerge/Centaur Records), was serv-
iced to many video-promotion com-
panies. “People around the country
saw the video and then wanted the
human flesh.

“As an independent artist, you need
to do whatever you can to spread the
word about your music,” Aviance con-
tinues. “With videos, you don’t need a
huge budget to create something
memorable and eye-catching. It’s all
about the talent you surround vourself
with—and I have talented friends.”

Like Aviance, newcomer McGovern,
aka the Gay Pimp, is based in New York,
and he used Martinez to lens the video
for his first recording, the electro-
skewed “Soccer Practice,” which also
appeared on the video-promotion com-
panies’ reels. According to McGovern,
the playful, tongue-in-cheek video cost
approximately $2,000 to make.

“The reach of this video is amaz-
ing,” McGovern says. “This video is
being embraced by a wide variety of
people. In under three months, I've
had 3 million hits at my Web site.” Vis-
itors to his gaypimp.com site can
access the “Soccer Practice” video and
purchase McGovern merchandise.
Thanks to the video, McGovern says
he is now booking a summer tour.

“This video is better than any press
kit,” McGovern adds. “As an inde-
pendent artist, in order to gain nation-
al exposure, you must imagine your-
self as a major artist. This video is the
only way for the bigger guys to dis-
cover me.”

Although now signed to MCA,
Nashville-based trio Venus Hum inex-
pensively shot a video last year for
“Hummingbirds,” which originally
streeted on the act’s own Mono-Fi
imprint. “We had no big game plan for
the video other than to make a good
video,” says Kip Kubin of Venus Hum.
The video, lensed by London-based
directorial outfit Two Big Eyes, was
added to MTV2 last month.

VENUS HUM

There is also a British connection
behind Mary Griffin’s current Curb sin-
gle, “Without You.” According to Bryan
Stewart, the label’s director of A&R/
international, the video was first serv-
iced to UK. outlets. “By promoting it
in the U.K,, all the U.S. video-promo-
tion companies picked it up,” he says.
“The video then generated excitement
at the club level.” In this issue, the song
climbs seven spots to No. 28 on the Hot
Dance Music/Club Play chart.

Also finding success is TH.E.M., the
duo of Justin Nylander and Christiana
Eastman. The Electrovenus act’s styl-
ish video for the single “Here We Go”
was shot for less than $5,000 by fellow
recording duo Blow-Up (aka Claudio
Camaione and Paolo Cilione), which
also directed a film noir-ish video for
its own single, “Fly With Me.”

Nylander and Eastman credit the
“Here We Go” video with landing
them a booking agency (T-Best).
Nylander also acknowledges that MDI,
which distributes TH.E.M.’s record-
ings, is “receiving many calls due to
the strong video action—and this
makes MDI very happy.”

Eastman says the duo’s Web site (T-
H-E-M.com) has experienced in-
creased hits of late. “With this one
video, we’re connecting the dots
between the artist, the music, and the
visual,” she says. “People are seeing
the video and responding.”
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FUN N THE SUN: With this issue, the
18th annual Winter Music Conference
(March 18-22) makes its presence
known in Miami Beach. We will be
very present, enjoying the confer-
ence’s sights and seunds—partaking
in its daily panels at the Radisson
Deauville Resort and its nightly par-
ties, held in the many nightclubs that
dot the streets of South Beach.

CERAOLO

According to Frank Ceraolo, pan-
els and events coordinator for the
conference, this vear’s event will have
a workshop atmosphere. “As some-
one who has attended the Winter
Music Conference for over a decade
and who has worked on it these last
twa years,” he says, “I felt we needed
to return to a time when egos didn’t
dominate the conference.

“These are difficult times for most
people,” Ceraclo continues. “The
ecanomy sucks. and people are in a
state of flux. Fortunately, those in
dance and electronic music are pas-
sionate about what they do. Unfor-
tunately, they don’t always consider
the many ways to earn a living. This
year’s conference will help them
explore and navigate the many and
different avenues.”

UNEXPECTED SURPRISE: While it
certainly doesn’t happen often, every
now and then, an unauthorized remix
lands on aur desk that makes us take
immediate notice. Paul Andrews’ re-
rub of Celine Dion’s “I Drove All
Night” is one such mix.

What makes Andrews’ deliciously
pap, radic-primed version so endear-
ing is its obvious ode to the colorful
'80s, when artists like Berlin, Missing
Persons, and Belinda Carlisle ruled.
Sure, Andrews’ propulsive beats and
rhythms recall certain elements of
past Giorgio Moroder productions, but
he wisely keeps the overall vibe tough
enough for today’s landscape. A lush,
piano-fueled breakdown only serves as
icing on the cake.

by Michael Paoletta

ELECTRO CLASH: DJ/producer Larry
Tee, who spearheaded the nii-electro
scene in the U.S,, is at the helm of
Badd Inc.—Luxury Excess Extrava-
gance, a compilation that streets
March 25 on his own Mogul Electro
label. Unfortunately, the misses out-
weigh the hits, which include W.L.T.’s
“Ooh, I Like It,” Avenue D’s “Do |
Look Like a Slut?,” and Jonny Mc-
Govern’s “Soccer Practice.”

Tee has also handled turntable
chores for the two-disc Electroclash
Mix; the Moonshine Music set is
scheduled for release March 25.
Without question, the absolute high-
light is “Bitter Pill” by Siobhan
Fahey, formerly of Bananarama and
Shakespear’s Sister.

Nettwerk America is also getting
in on the act with the April 22 release
Electro Kills: This Is Just a Fad.
Don’t be fooled by the tongue-in-
cheek title, though, as this is one
potent nii-electro collection. Black
Strobe’s “Me & Madonna” recalls
New Order, while Dexter’s “No
More” wears its squiggly synth lines
very well indeed.

LOUNGE LIZARDS: Each week deliv-
ers more chill-out compilations than
we have time to listen to. But listen
we must, and fortunately, a gem or
two is usually discovered. Witness
the recently issued Chill Factor:
Audiotherapy and Later on, respec-
tively, Radikal Records and Audio
Boutique/Warlock. And we've uncov-
ered a couple more.

On March 25, Capitol-distributed
Neurodisc Records will release Café
Lounge, which mines world beat,
ambient, jazz, and deep house land-
scapes. Driving the disc are a vari-
ety of stirring female vocals, show-
cased on tracks like King Kooba’s
“Fooling Myself,” Rey’s “Over My
Shoulders,” and Sundayman’s “Out
of This World.”

One month later, on April 22, San
Francisco-based Six Degrees Records
makes available Torch—A Six De-
grees Collection of Modern Torch
Songs. From Peggy Lee to Soft Cell
to multi-Grammy Award winner
Norah Jones, affairs of the heart
remain a mainstay for many in con-
temporary music. The deliciously
moody Torch only fuels the tradition.
Highlights include Cassandra Wil-
son’s “Harvest Moon,” Roy Na-
thanson’s “Fire Suite 1” (featuring
Elvis Costello and Cyrus Chestnut),
David Holmes’ “Gone” (featuring
Sarah Cracknell of St. Etienne), and
Mandalay’s “Deep Love.”

Cosgrave Spreads Message Of ‘Trust’

Six Questions is an occasional fea-
ture that focuses on noteworthy peo-
ple in the industry. Lynn Cosgrave is
the co-founder and CEO of 3-year-
old, London-based Trust the DJ
(trustthedj.com), which encompass-
es marketing services, a radio divi-
sion, the Internet, and a record label.
Additionally, Cosgrave is the founder
of Cosmack Management, Cosmack
Bookings, and Cosmack Bookings
USA. Her artist roster features such
globally revered DJs and producers
as Carl Cox, Jeremy Healy, John Dig-
weed, John Graham (aka Quivver),
Goldie, Kevin Saunderson, DJ Rap,
and Robert Clivilles.

Earlier this year, Cosgrave secured
an additional £1.6 million ($2.6 mil-
lion) in new investments for Trust
the DJ. This will primarily be used to
help build, launch, and maintain a
radio production team helmed by
Trust the DJ co-founder and chair-
man Matthew Bannister, formerly of
BBC Radio 1.

With regard to your businesses,
what’s the biggest change between
12 months ago and now?

On the positive side, the talent
side of Trust the DJ has seen coun-
tries like France, Germany, and East-
ern Europe totally open up to dance
music. The same can be said for
Slovenia, Bosnia, Poland, and Israel,
where big DJ events are being held.
Conversely, we're experiencing a lot
of club closings all over the world.
Because of this, as well as the state
of the economy, we've had to adjust
the scales on DJ pricings.

One thing that hasn’t changed is
that everybody still wants the youth
market. But today’s kids are savvy
and smart. You can't just slap a spon-
sor’s banner on the wall in a club and
call it a night. If you're using a spon-
sor for a DJ tour, you must make
sure it’s the right one. Last year,
along with [London-based advertis-
ing agency] KLP, we did a series of
successful parties with Smirnoff.

You recently secured much work
for your artists outside the world of
clubland. For instance, John Dig-
weed just completed the soundtrack
for the film Stark Raving Mad, and
he’s now confirmed to compose the
music for MTV’s new animated Spi-
derman series; Carl Cox appears as
himself in the upcoming film L.A.
DJ; and Jeremy Healy has created
original music for the Christian
Dior and Victoria’s Secret fashion
shows. Do you see this as a natural
progression for dance/electronic
DJs and producers?

Absolutely. It's a form of brand
extension. It may be a different
medium, but you're still promoting
and pushing great music for people
to connect with. It’s so great to see
the worlds of TV and film embrac-
ing this music. Look at the success

of Dirty Vegas and Télépopmusik
here in the U.S.—radio reacted
because of the TV ads.

COSGRAVE

Prior to creating Trust the DJ,
you worked at several U.K. compa-
nies, including Associated Virgin
Labels, Ministry of Sound, and Sony
Music, where you were VP of music.
Throughout, you had Cosmack
Management and Cosmack Book-
ings. What prompted the formation
of Trust the DJ?

Trust the DJ evolved out of Cos-
mack. The Internet was booming,
and I realized I had to have a strate-
gy for my guys. We devised this plat-
form to promote our DJs, book
them, and sell their music. We also
maintain all their visual Web sites
and sell their exclusive Trust the DJ
mixed CDs.

In 2002, we had over 2 million vis-
itors to the site. Last November, we
opened a radio production division.

Later this month, we will launch a
weekly, two-hour syndicated show,
Carl Cox Global, in 22 countries,
which has the potential to reach over
19 million listeners. Now, we’re
slowly breaking into the U.S. market
with the formation of Cosmack
Bookings USA.

What most pleases you about
dance/electronic music?

How it continues to grow and that
there are no language barriers. Kids
in Rio [de Janiero, Brazil], Germany,
England, and New York can all be
dancing to the same record. Dance
music is incredibly universal. And
while the Internet has connected
everyone, too, there remains a lan-
guage barrier there.

What kind of changes do you see
on the horizon?

TV commercials and films are
more important than ever for intro-
ducing new music to the masses.
Radio remains important, while the
Internet is important for learning
about and discovering new things.
We must figure out the best way to
promote music and the best way for
people to access music.

With Trust the DJ, it appears
that you are creating a new busi-
ness model.

At the base, and apart from the
Internet—which is an extension of
the record label—we’re a business-
to-business company. The Internet
is the record shop for the DJs. In this
way, my label now has a record shop.
This is the only part of Trust the DJ
that is business-to-consumer. We’re
simply doing what we love to do.

MICHAEL PAOLETTA

|2

New York Lullabies. Maverick/Warner Bros. recording artist Me’Shell Ndegéo- ‘
cello was a guest DJ, along with her touring mate DJ Jahi, at Bill Coleman’s
bi-weekly Peace Bisquit Power Hour party. Held at Halcyon, a café/lounge in ‘
Brooklyn, N.Y., Power Hour often spotlights those not best-known for their

_ .

DJ skills. Past guest DJs include Tom Tom Club’s Chris Frantz and Tina Wey-
mouth, soul singer N'dea Davenport, chanteuse Julee Cruise, U.K. duo Swing
Out Sister, producer Arthur Baker, and artist Chocolate Genius. Pictured at
Halcyon, from left, are Coleman, Ndegéocello, and Jahi.
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n the past artists were reluc-

tant to license their music for

use in TV commercials. But

artists like Moby and Dido

| changed the rules when they
successfully licensed their music
for third-party use in a variety of
mediums, including, respectively,
the small-screen world of TV
commercials and popular weekly
series. In the years since, placing
music in TV commercials and TV
shows has become a viable, as
well as increasingly competitive,
way to break, market and promote
dance/electronic artists, particu-
larly when there are less adven-
turous souls at radio and video
networks willing to take a chance
with the genre.

A Roswell secret: Dido

“Radio is incredibly genre-specific
and pigeonholed in its program-
ming,” says Neil Gillis, VP of A&R
and advertising at Warner-Chap-
pell Music. “That appears to limit
radio’s listening audience, down
to the proposed demographic of
that programming model. Con-
versely, companies that smartly
and creatively utilize music think
they can reach a wider audience
by a great use of any kind of
music, as long as it serves the
ultimate message well.”

For recent proof, look no further
than British trio Dirty Vegas’ “Days
Go By.” Last spring, the song
became the soundtrack to the Mit-
subishi Eclipse TV-ad campaign.
While the act’s U.S. label, Capitol,
had planned on doing a major club
campaign first, it had to immediate-
ty shift gears. The popularity of the
TV commercial—with the pop-
locking girl—created demand at
radio and on dancefloors for the
infectious track. Thanks to Mit-
subishi, the track took on a life of its
own. To date, the eponymous album
from which “Days Go By” is culled
has scanned more than 500,000
units, according to SoundScan.

“The ad helped push our record
into everybody’s living room,” says
Dirty Vegas member Paul Harris.
“Only now is radio in America
starting to play more dance music.
So, people seeing the ad on TV,
and hearing our music, contacted
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Seen as the perfect mix of commerce and art, millions
of consumers are being turned on to dance
and electronic music through their televisions.

by Michael Paoletta

their local radio stations wanting
to hear the song. The power of the
people is what helped propel our
song to success.”

Ditto for French trio Télépop-
musik’s “Breathe.” When original-
ly released last year, the dreamy
Catalogue/Capitol single was only
embraced by a handful of trend-
setting radio DJs, including KCRW
Santa Monica’s Nic Harcourt and
Jason Bentley. Late last year, the
song was introduced to the U.S.
mainstream via its inclusion in the
Mitsubishi Outlander TV ad. As a
result of that exposure, U.S. sales
of the act’s album, Genetic World,
are approaching 70,000 units.

“Mitsubishi wanted a track that
was new and current,” says Ron
Broitman, VP of film/TV music at

BMG Music Publishing, which
oversees Télépopmusik’s reper-
toire. “This gives the brand cred-
ibility with its targeted younger
demographic. In the end, the
combination of visuals and music
becomes larger than the individ-
ual parts.”

WORKS WELL WITH OTHERS
Vincent Picardi, senior VP/
associate creative director of
advertising agency Deutsch,
responsible for Mitsubishi’s suc-
cessful and popular “Are You In?”
campaign, concurs. “We see it as
the perfect marriage of commerce
and art,” he explains. “Music spurs
sales of Mitsubishi cars and vice
versa. Mitsubishi understands the
eclectic nature of music and how

it works with their brand. Artists
and labels see what this exposure
does for them.” Indeed.

Neither major nor independent
acts are afraid to mix commerce
and art. In recent months, TV
commercials have introduced
mainstream America to a wealth
of groovy sounds, encompassing
Fatboy Slim’s “Because We Can”
(Coors Light), Timo Maas’ “To Get
Down” (Dodge), Lemon Jelly’s
“The Staunton Lick” (Volkswagen),
Basement Jaxx’s “Where’s Your
Head At?” (Intel), the Chemical
Brothers’ “Galaxy Bounce” (Sir-
ius), Groove Armada’s “Groove Is
In” (Sprite), BT’s “The Revolution”
(Mitsubishi), Crystal Method’s
“Busy Child” (the Gap), Jay-Jay
Johanson’s “Automatic Lover”
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(2[x]ist) and Gotan Project’s
“Santa Maria” (Skyy Vodka),
among others.

“One year ago, and even with
Moby’s success, none of my co-
workers were focusing on this
area,” says V2 head of special
projects David Steel, who was a

Mcre like Moby

major force in licensing every track
from Moby’s Play album. “But this
has drastically changed internally.
Now I'm being asked why Under-
world’s music or Puretone’s
‘Addicted to Bass’ are not being
used in commercials. It's been a
complete 180.”

Noting the trend of more and
more dance/electronic music being
incorporated into TV land, Dance-
Star USA—the American Dance
Music Awards—has added a new
category (Best Use of Music in a
Commercial! to this year's proceed-
ings, scheduled to take place March
19 at Lummus Park in South Beach,
Miami. “Over the years, people have
been continuously saying that
dance music will explode,” notes
DanceStar USA founder/CEO Andy
Ruffell. “We think it will simply con-
tinue to grcw each year. Now we
have lots of corporate companies
recognizing and understanding the
dance/ electronic culture and
lifestyle. Marketers are realizing the
genre's potential—how it reaches
today’s youth by being both new
and exciting.”

Due to the medium’s millions of
viewers, TV commercials and
shows act as catalysts, or tipping
points, notes Jonathan McHugh,
VP of creative development at Jive
Records, who has licensed sever-
al Groove Armada tracks for TV
use. “TV creates multiple impres-
sions,” he says. “There really is no
greater tool to spread the word.
This is incredibly important for
dance and electronic music, which
is not considered mainstream fare
and which relies on clubs and spe-
cialty radio for play. But put the
music in a TV commercial or show
and you reach millions of people.
Radio execs always ask them-
selves the same thing: ‘Why
should | play this record?’ Well, if

Continued on page 46
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Dance/electronic labels are most
prodigious at releasing compila-
tions and DJ mix CDs, and
consumers, as ever, drown in
the sheer number of choices.
Musical styles come and go
quickly in the dance markel as
different sounds fall in and out of
favor, and compilations are often
the most convenient way o keep
track of those developments.

ULTRA RESULTS

House, trance and chill-out
continue to be dominant styles in
this compilation market, but Bill
Hutchcroft, record sales manag-
er for Tower Records’ Pennsylva-
nia Avenue branch in Washing-
ton, D.C., predicts that a few
other popular styles will grow
exponentially.

“There’s going to be a big push
this year for incorporating jazz,”
says Hutchcroft. “And we have
definitely seen a huge increase in
the world influence on the dance
genre. What'’s interesting is that
there’s more and more of that type
of product that doesn’t necessarily
land in the dance section but
lands in the world section and
does very well.”
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Neatly packaged collections of dance hits speak volumes
about what consumers want.

“Picking future hits, that’s defi-
nitely the key in the compilation
game,” says Ultra Records presi-
dent Patrick Moxey. His label has
had positive results from its strong,
streamlined collections like
Ultra.Chilled and Ultra.Dance.
Ultra.Chilled.01 has sold more than
86,000 units. “Behind every brand
is music,” he continues, “and ulti-
mately A&R is critical to the suc-
cess of any compilation album and
to any brand or series. We really
take a lot of time to pick the songs,
and we go to any length to get the
ones that we really love.”

Sales patterns in the past year
seem to indicate that, with few
exceptions, collections comprised
of hits normally fare better than
mix CDs focused on selling the DJ

by Tamara Palmer

over the song selection.

“If you’re looking for a trend, it's
a neatly packaged, no-effort,
instant collection of songs,” says
buyer Tom Maffei of Amoeba
Music in Berkeley and San Fran-
cisco. “People just want it hand-
ed to them rather than think or find
anything new themselves. They
just want an instant collection of a
certain style.”

Maffei reports that a compilation
series can sell steadily—as many
as 5,000 copies of a title that
becomes popular in one of his
stores, several times the units usu-
ally sold in most chain locations.
Regardless of style, they may only
do well if they are packaged for
longevity and do not go overboard
with volumes.

Entertainment Distribution
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“A series has a shelf life of about
10 seconds, so | think it’s a good
idea to retire them early,” advises
Maffei. “Those dance comps that
are like Dance Now 1998, they end
up in the clearance bin for a dol-
lar. No one wants them, because
what was cool in 1998 is, five

ST. JOHN
HOUSE NATION VOL. 1

SCRIBE MACHINE
"FRAGILE"

years later, antiquated in the elec-
tronic genre.”

House and chill-out music are
perennial favorites, and Maffei
notes the success in his stores of
series such as K7's DJ Kicks and
Ultra’s Ultra.Chilled, which are
packaged simply, without dates
and have strong song selections.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>