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ENDLESS MUSIC 

Videoclips Gain As 
Tool For Dance Acts 
BY MICHAEL PAOLETTA 

NEW YORK—In these 
times, when money is too 
tight to mention, inde-
pendent dance/electronic 
artists are rediscovering 
the video art form as a sig-
nificant means of promo-
tion and marketing. With 
computer technology, 
videos can be created for 
a few thousand dollars— 
far less than it costs to 
have a track remixed, 

which for many remains 
the preferred method of 
spreading the word about 
a new dance recording. 
Dance remixes can 

cost between $5,000 and 
$30,000. What's more, if 
the act seeks exposure in 
a variety of club and radio 
formats, it is often neces-
sary to hire more than one 
remixer. Because of these 
costs, many independent 

(Continued on page 36) 

Regional Distribs Get 
'Lean & Mean' To Survive 
BY CHRIS MORRIS 

LOS ANGELES—Re-
gional and niche-orient-
ed independent distribu-
tors, once the standard-
bearers for the indie sec-
tor, have been forced 
to make critical adjust-

ments of size and orien-
tation to face an increas-
ingly tight marketplace. 
Small distribution 

firms—which moved the 
lion's share of indie prod-
uct prior to the early 

(Continued on page 91) 

Consolidation Seen On 
Fast Track For Big Five 

BY MATTHEW BENZ ED CHRISTMAN, 

and BRIAN GARRITY 

NEW 1ORK—Consolidation among 
the major record labels is not only 
inevitable but imminent, Wall Street 
analysts and other invest-
ment professionals said 
March 6 during the Bill-
board Music & Money 
Symposium at New York's 
St. Regis Hotel. 

"There's never been a 
time that I can recall when 
this many assets of this 
arguable quality, from the 
biggest companies to smaller compa-
nies, have been in play," said John T. 
Frankenheimer, co-chairman of law 
firm Loeb& Loeb, as he moderated the 
"Valuing Music Assets" panel. 

Panelist Michael Nathanson, Euro-

pean media analyst at Sanford C. Bern-
stein & Co., predicted that EMI Group 
would combine with Warner Music 
Group (WMG) by late summer. He said 
that as it had already substantially cut 

costs, a merger would be 
the only way for EMI or any 
other label to wring further 
cost savings until a new 
business model emerged to 
spur sales growth. 

Fellow panelist Harold 
Vogel, a former Wall Street 
entertainment analyst 
who now heads invest-

ment fund Vogel Capital Management, 
concurred with Nathanson's assess-
ment. As a means of cutting costs for 
itself and generating needed cash for 
parent AOL Time Warner (AOL TW), 

(Continued on page 10) 

'The industry 
is not in 
turmoil: 
It is in 

transition.' 
-Terri Santisi. KPMG• 

Celine Tries New Marketing Road 
Sponsor Tie-Ins, Vegas Shows Drive Promotion Strategy 

BY CHUCK TAYLOR 

There's a new driving force in 
Celine Dion's career. Her $ 10 mil-
lion contract to become the face and 
vocal signature of DaimlerChrysler 
has prompted a new album, One 
Heart, just one year after her high-
profile return from a two-year hia-
tus with A New Day Has Come. The 
new Epic set will street March 25 in 
North America (one day earlier else-
where), timed with the opening of 
her ambitious three-year, 600-date 
gig at Caesars Palace in Las Vegas. 

In the process, Dion has drawn a 
(Continued on page 24) 

Acts Line Up On Both 
Sides Of War Debate 
BY CARLA HAY 

NEW YORK—Before any 
shots have been fired in 
a U.S. war against Iraq, 
artists are lining up on 
opposite sides of 
the ideological 
battlefield in 
song and action. 
The anti-war 
movement has drawn sup-
port from across the musi-
cal spectrum, while main-
stream country artists are 
leading the way in making 
pro-military statements. 

While artists' anti-war 
expressions have been 
getting the lion's share 
of the media attention, 
Darryl Worley's patriotic 

single " Have 
You Forgotten?" 
(DreamWorks 
Nashville) has 
become the first 

prewar hit. The song ad-
dresses terrorism issues 
in the wake of the trage-
dies of Sept. 11, 2001, and 
calls for support of U.S. 

(Continued on page 90) 
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Incudes the hit singles 
"NO TENGO DINERO" featuring Juan Gabriel & El Gran Silencio 
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Stadium Dates Make Bruce Box-Office Boss 
Springsteen & E Street Band On Target To Sell Out 10 Shows In East Rutherford, N.J. 

BY RAY WADDELL 
Never underestimate the power of the Boss 

in New Jersey. Bruce Springsteen & the E 
Street Band will establish a new world box-
office record for one engagement when they 
complete an unprecedented 10 stadium 
shows at Giants Stadium in East Rutherford, 
NJ., this summer. 
When all 10 of the shows go clean, a feat 

that is nearing completion, Springsteen will 
have sold an estimated 550,000 tickets in his 
home state. With tickets priced at $55 and 
$75, the gross will be in the $37.8 million 
range. The previous one-act world-record 
gross was from seven Rolling Stones sellouts 
at the Tokyodome in 1995 that drew 285,294 
people and 2.5 billion yen ($27.6 million). 
The multi-act Woodstock '99 bill grossed 
$28.8 million. 

Springsteen will also top his own personal 
and U.S. box-office record of $19 million from 
15 shows in the summer of 1999 that drew 
304,785 people to the Continental Airlines 
Arena, which is also part of the Meadowlands 
Complex that includes Giants Stadium. 

This latest Springsteen feat is impressive 
even to those who have watched his touring 
exploits for years. Barry Bell, Springsteen's 
agent since 1973, says, "I'm very impressed 
that Bruce was able to sell 10 stadiums, but 
nothing surprises me when it comes to his 
popularity in this area." 
The tour will mark the return of Spring-

steen and his E Street Band to U.S. soil and 
will follow multiple stadium sellouts in 
Europe, culminated by a June 28, 2002, sell-
out in Milan. Last year, Springsteen em-
barked on a "barnstorming" tour of U.S. 
arena one-offs that grossed about $35 mil-
lion. This year, he is expected to visit his best 
markets—such as Boston and Washington, 
D.C.—for multiple shows and has already 
announced an Aug. 1 show at Foxboro, 
Mass.'s Gillette Stadium and an Aug. 8 stop 
at Philadelphia's Lincoln Financial Field. 

For the Springsteen camp, this has been a 
gratifying period. "Last year was incredibly 
special for Bruce, with the writing of The Ris-
ing, the recording of it, and the way it was 
received, then to go out on tour and see the 
whole country," says Jon Landau, Spring-
steen's longtime manager. "Now to come 
back next summer and see this incredible 

SPRINGSTEEN 

enthusiasm and support, it's just a wonder-
ful experience for everyone involved. We're 

looking forward to playing and people con-
tinuing to see Bruce at his very best." 

As is Springsteen's custom at the Mead-
owlands Complex, the dates will be promot-
ed in-house by New Jersey Sports/Exhibition 
Authority staffers, spearheaded by Meadow-
lands Sports Complex VP of event booking 
Ron VanDeVeen. 

For the Giants Stadium dates, three shows 
were initially announced and went on sale 
March 1. By noon, two more went up, and, 
with sales continually strong, two more fol-
lowed at 2:30 p.m. On March 4, eighth and 
ninth shows were announced to go on sale 
March 8, with the 10th and final show added 
that day because of demand. The dates are 
July 15, 17, 18, 21, 24, 26, and 27 and Aug. 
28, 30, and 31. 

"It's still mind-boggling to us," VanDeVeen 
says. "The thing is, I think we could sell more." 

This summer's shows will take Spring-
steen's Meadowlands career total to 60, con-
sisting of 44 arena dates and 16 at the stadi-
um. Each has been a sellout. 

RCA Victor Group Splits Assets 
BY ED CHRISTMAN 
NEW YORK—BMG Entertainment is divid-
ing its RCA Victor Group in two, forming the 
Arista Associated Label Group (AALG) to 
house the Private Music, Windham Hill, 
Bluebird, and Victor artists and catalog and 
creating a global, centralized division to han-
dle its classical catalog and artists. 
AALG will be headed by David Weyner, who 

headed RCA Victor and continues as execu-
tive VP/GM. He will report to Arista presi-
dent/CEO Antonio "LA" Reid on the creative 
side and Arista executive VP/GM Larry Mes-
tel on the business and operational sides. 

The company declines to reveal revenue, 
but Billboard estimates that Arista will pick 
up about $60 million in billing as a result of 
the realignment It is estimated that Arista's 
2002 revenue was $340 million. 

While the former Victor Group will con-
tinue to operate as a self-contained entity, 
Arista plans to use the staff in the strategic 

marketing of some Arista artists. Mestel says, 
"From a grassroots effort, they can market 
some of our artists that need a lot of nurtur-
ing before they go to radio." 
A BMG spokesman declines to say if cut-

backs will result from the realignment to RCA 
Victor, but Mestel says that "over the next cou-
ple of months, [Arista] will look to achieve as 
many economies of scales as we can." 
BMG has also created BMG Classics to 

centralize all classical repertoire on a world-
wide basis. It will be headed by Nicholas Firth, 
who will retain his responsibilities as BMG 
Music Publishing chairman. All A&R and 
marketing decisions will be made centrally, 
and all classical music teams in BMG's world-
wide territories will report to BMG Classics. 

In a statement, Firth said, "We will take 
a one-world approach to marketing classi-
cal repertoire, for which there continues to 
be broad demand from a devoted and dis-
cerning public." 

Four Majors Back European Download Site 
BY JULIANA KORANTENG 
LONDON—British Telecommunications (BT), the U.K.'s leading 
telephone operator, has introduced Europe's first major-label-sup-
ported, legal digital-music service offering unlimited downloads. 

Called Dotmusic on Demand, the paid-for service 
is available via the dotmusic.com site BT acquired in 
April 2002 from United Business Media. 

Ben Drury, BI's London-based head of music, 
says the move makes the service the closest Europe 
has to Pressplay and MusicNet, the U.S. subscrip-
tion-based services that are controlled by the five 
majors combined. 

Dotmusic on Demand aims to be a legitimate alter-
native to such illegal peer-to-peer services as Kazaa 
and Morpheus and to push BT's own high-speed 
broadband Internet service. "We believe the drive to 
legitimate services—instead of suing everybody—will 
help combat piracy," Drury explains. "Our main strat-
egy is to become the No. 1 broadband service. [For 
that) you need compelling, quality online services." 

The new service offers 150,000-plus licensed tracks from online 
music service provider OD2, which includes music from the inter-
national arms of BMG Entertainment, EMI Recorded Music, Warn-

er Music Group, and Universal Music Group. 
Dotmusic on Demand claims to offer subscribers unlimited access 

to streamed and downloadable music for £9.99 ($ 15.78) per month. 
Alternatively, customers can pay £4.99 ($7.88) per month for up to 

50 downloads and 500 streamed songs or buy indi-
vidual tracks at prices ranging from 99 pence ($ 1.56) 
to £1.49 ($2.35). There is also a limited offer to burn 
songs to CD or to transfer them to portable devices. 

Drury emphasizes that the playability of the music 
already downloaded expires the moment subscribers 
stop paying, thanks to Microsoft's Windows Media dig-
ital-rights-management system. 
Mark Mulligan, Jupiter Research's music analyst in 

London, points out that the word "unlimited" could be 
misleading, because subscribers cannot keep the 
tracks indefinitely after purchase. "It's a rental model, 
essentially," he notes, "but it's much more compre-
hensive than any other service in Europe." 

Meanwhile T-Mobile, a Pan-European cell-phone 
operator owned by Germany's Deutsche Telekom, 

is expanding its music entertainment offering via a non-exclu-
sive partnership with Universal Mobile, Universal Music Inter-
national's wireless unit. 
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The Untold Story of the Soul Behind the Sound 
Detroit, Michigan, 1959. Berry Gordy gathered the best musicians from the 
city's thriving jazz and blues scene for his new record company: Motown. For the 

next 14 years these players are the heartbeat on "My Girl," " Baby Love:' 

"Bernadette," "I Heard It Through The Grapevine," " Dancing In The Street," and 

every other hit from Motown's Detroit era. 

This unheralded group of musicians played on more Number Ohe hits than the 

Beach Boys, the Rolling Stones, Elvis Presley and The Beatles combined. They call 

themselves the Funk Brothers, and they were the greatest hit machine in the 

history of popular music. This is their story. 

DVD 2- Disc Set 

Disc 1 Feature' 
• Widescreen 16:9 
• Audio Commentary with Director and Producer 
• 6.1 DIS-ES / 5.1 Dolby- EX / 2.0 Dolby Stereo 
• Subtitles - English and Spanish 
• Trivia Track 
• Song Selections / Performances 
• How It All Began 
- The Photo That Started It All 
- The Video That Started It All 
• BMWFilms.com Presents THE HIRE: A Series 

of Short Films (Hostage, Ticker, Beat the Devil) 

Disc 2 feature 
• Dinner with the Funk Brothers 
• Multiangle Jam Sessions 
• Deleted Scenes 
• The Ones That Didn't Make It 

• At Long Last Glory 
• Funk Video Biographies 
• Music Video Montage 
• Selected Discography 
• Honorable Mentions 
• Hi- Resolution - DVD-ROM 

Playable Version 
• Interactive - Virtual 

Recording Studio 
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DVD Catalog No. 13780 
DVD UPC No. 012236137801 

VHS Catalog No. 13779 
VHS UPC No. 012236137795 

2-DVD Set 

$2Î?Fu 

55 Mail- In Consumer Rebate Offer 
If a consumer purchases both Standing in the 

Shadows of Motown and The Temptations, he can 

receive a $5 Mail- In Rebate. 

PRE-ORDER DATE: 3/25/03 STREET DATE: 4/22/03 
2002/Color/Feature Running Time Approx. 110 Min. 
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U.K. '70s Punk Prevails At 18th Hall Of Fame 
BY WES ORSHOSIU 
NEW YORK—As members of the Clash, the Police, Elvis Costello & 
the Attractions, AC/DC, and the Righteous Brothers officially entered 
the Rock and Roll Hall of Fame March 10, few had much to say beyond 
thanking family members, influences, managers, record executives, 
booking agents, and road crews. But in keeping with 
past induction ceremonies, each was feted with often 
funny and occasionally soul-baring speeches from 
some of the biggest names in music. 

Dominated by products of the late '70s UK punk 
movement—the Police, the Clash, and Costello & the 
Attractions—the event included performances from 
each inductee except the Clash, and it marked the first 
public reunion by the Police in some 18 years. 

Launching the affair—held at New York's Waldorf-
Astoria—Billy Joel marveled at the range and power 
of the Righteous Brothers, noting that they sparked 
his life-changing realization that "sometimes people 
with blue eyes transcend the limitations of what their 
color and their culture are supposed to be. Some-
times, white people can actually be soulful." 

Elton John raved about Costello's fearlessness, remarking, "His songs 
have no musical boundaries ... Here's a man who knows no rules." 
Coming only months after the December 2002 death of frontman 

Joe Strummer, the Clash's bittersweet induction was preceded by heart-
felt speeches from U2 guitarist the Edge and Tom Morello of 
Audioslave/Rage Against the Machine. "I loved this band," the Edge 
said. "lb me, without doubt, they are next to the [Rolling] Stones as the 

greatest rock'n'roll band of all time. There is no doubt in my mind that 
'Sunday Bloody Sunday' wouldn't—it couldn't—have been written if 
it wasn't for the Clash." Like so many Clash fans, both he and Morello 
said that the band had changed their lives. The band "instilled in me 
the courage to pick up a guitar and the courage to try and make a dif-

ference with it," Morello said, adding: "I cannot imag-
ine what my life would have been like without them." 

Inducting AC/DC, Aerosmith's Steven Tyler called 
the band "the greatest purveyor" of the almighty 
power chord, and No Doubt's Gwen Stefani charmed 
the audience with her story of meeting—and loving— 
the Police as a teen. 

Also inducted into the hall's 18th class were late side-
men Floyd Cramer (pianist on such songs as Roy Orbi-
son's "Oh, Pretty Woman" and Patsy Cline's "Crazy"), 
saxophonist Steve Douglas (who appeared on record-
ings by the Ventures, the Beach Boys, and Jan & Dean), 
and Motown drummer Benny Benjamin, a member of 
the fabled Funk Brothers (see story, page 69). 

Legendary Warner Bros./Reprise executive Mo 
Ostin received a lifetime achievement award; it was presented to him 
by Neil Young, who hailed Ostin as a champion of creative freedom. 

The Police reunion, featuring "Roxanne," "Message in a Bottle," and 
"Every Breath You Take"—on which Tyler, Stefani, and John Mayer 
added vocals—closed the show, after three- and two-song sets, respec-
tively, from Costello and AC/1)C, as well as the show-opening "You've 
Lost That Lovin' Feeling" from the Righteous Brothers. 

Highlights from the show will be broadcast March 16 on VH1. 

THE CLASH'S PAUL SIMONON ( LEFT) 
AND ELVIS COSTELLO 
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RIAA Commits $2.5M To Combat Latin Piracy In U.S. 
BY LEILA COBO 
MIAMI—In what amounts to the 
most significant recognition of the 
gravity of the problem to date, the 
Recording Industry Assn. of Ameri-
ca (RIAA) board has approved $2.5 
million in new anti-piracy funds 
that will exclusively fight Latin 
music piracy in the U.S. The new 
funds, which were approved in addi-
tion to the RIAA's regular budget, 
will be allocated for the 2003-2004 

fiscal year, which begins April 1. 
At a recent meeting between rep-

resentatives of the RIAA and the 
heads of most Latin labels, Patricia 
Chávez, president of Mexico's Disa 
label, likened the current music 
piracy situation in the U.S. to what 
she witnessed in Mexico five years 
ago. Today, more than 60% of all 
music sold in Mexico is pirated, 
according to official figures. 

In the U.S., between 30%-40% of all 

Latin music sold is counterfeit, accord-
ing to industry estimates. The RIAA 
says 28% of all seizures of illegal CDs 
are Latin, a disproportionate amount 
when compared with Latin music's 
share of the marketplace. 

"On the Latin side especially, we're 
talking about a lot of physical-goods 
piracy," RIAA VP of Latin music Rafael 
Fernández says. "We have a lot of prob-
lems, and we can't fight that without 
additional resources." 

UMI Again Charges BIEM With Being A Cartel 
BY LEO CENDROWICZ 
BRUSSELS—Universal Music Inter-
national (UMI) has filed another 
antitrust complaint with the Euro-
pean Commission against BIEM, the 
international trade body represent-
ing collecting societies. 
The 150-page submission, filed 

March 11, rejects on a point-by-point 

In The News 
• Moody's Investors Service down-
graded the debt of EMI Group to 
speculative-grade, or "junk" status, 
with a "stable" outlook. Citing an 
"unfavorable industry environ-
ment," the agency says EMI will 
not generate enough cash flow 
from operations for an investment-
grade rating "for the next couple of 
years." EMI says the downgrade 
will not affect its liquidity or trig-
ger changes in its credit lines. 

• A second lawsuit relating to the 
East Warwick, R.I., fire tragedy at a 
Great White concert at the Station 
club targets Anheuser Busch, local 
radio station WHJY-FM, and station 
owner Clear Channel Communi-
cations, along with other entities 
named in a previous suit (Bill-
board, March 15). The suit was filed 
on behalf of the relatives of Lisa 
Kelley, who was one of 99 fatalities. 

• Artemis Records laid off 10 
staffers March 7. The cuts, con-
firmed by chairman Danny Gold-
berg, included several of the pro-
motion staff. 

• U.S 'Dude Representative Robert 
Zoellick and top lawmakers in-
cluding Sen. Orrin G. Hatch, R-
Utah, were joined by the Record-
ing Industry Assn. of America, the 
Motion Picture Assn. of America, 
and other entertainment trade 
groups March 13 to launch the 
Entertainment Industry Coalition, 
which sources say plans to support 
lawmakers in crafting intellectu-
al-property-protection language in 
future free-trade agreements with 
other nations. 

basis BIEM's defense last September 
to UMI's original July 2002 com-
plaint that the trade body was a car-
tel and therefore impeded competi-
tion on mechanical reproduction 
rights. UMI claims BIEM abuses 
its dominant 
position in the 
licensing sec-
tor and dic-
tates unfair 
terms to mu-
sic companies, 
adding that 
BIEM's stan-
dard contract 
rate forces 
record compa-
nies to pay 
close to 11% 
of the average 
price they receive for the records 
they sell, making it by far the high-
est in the world. 

Claiming that the BIEM standard 
contract is incompatible with Euro-
pean Union antitrust laws, UMI 
chairman/CEO Jorgen Larsen said, 
"Universal is not against the existence 
of the standard contract as such, nor 

of collective licensing. As a monopoly 
in the music publishing industry—an 
industry which enjoys major sources 
of income other than mechanical 
fees—BIEM has an obligation to act 
fairly and in a manner consistent with 
the EU antitrust laws." 
BIEM representatives could not 

be reached for comment. 
Last July, UMI filed an official 

complaint with the commission 
alleging that BIEM—which repre-
sents 41 royalty collectors from 38 
countries—has a monopoly when it 
comes to the licensing of mechani-
cal reproduction rights in Europe. 
BIEM's 100-plus page reaction 
counter-claimed that UMI was try-
ing to undermine the basis for the 
licensing of mechanical reproduc-
tion rights and lower payments to 
creators worldwide, in order to boost 
UMI's profitability. 
The commission says the investi-

gation could take years to complete. 
Under EU competition rules, com-
panies or organizations found guilty 
of breaching antitrust law can be 
fined up to 10% of their gross annu-
al revenue. 

Four-Day Musician 
Strike Costs NY Dearly 

BY CHUCK TAYLOR 
NEW YORK—The four-day strike 
during which musicians said "no 
way" to Broadway cost the fragile 
industry $4.8 million in box-office 
losses and the economy of New York 
$7 million by the end of the week-
end, according to tourism and the-
ater officials. 
Members of Local 802 of the 

American Federation of Musicians 
began the strike March 7—with 
actors and stagehands refusing to 
cross picket lines—and settled with 
the League of American Theatres 
and Producers on the morning of 
March 11. Eighteen musicals were 
shut down during the critical week-
end period, leaving only Cabaret in 
business, which has a different con-
tract because it is staged at former 
dance club Studio 54 instead of a 
traditional theater. 

At issue were musician de-
mands for a minimum number of 
players required for a Broadway 
orchestra, depending on theater 
size. The union claimed that staff 
minimums were needed to protect 
artistic freedom. 

Before the union contract expired 
March 2, minimums were set at 
between 24 and 26 musicians in 
New York's largest houses. 
The new contract agreement calls 

for minimums of 18 or 19 in New 
York's largest theaters. 

Broadway is a critical part of New 
York's tourism business—so much 
so that Mayor Michael Bloomberg 
helped set up talks that went on for 
nearly 12 hours at the mayoral man-
sion, starting March 10. 

Neither the union nor the theater 
league would comment on the pro-
ceedings or their outcome. 

Those resources will include the 
hiring of at least eight new full-time 
Latin music 
field investiga-
tors who will 
concentrate 
solely on Latin 
product and 
will work 
closely with 
label staffs in 
order to single 
out and inves-
tigate pirate 
operations. 

"Either we 
finish piracy or 
piracy finishes us," Universal Music 
Latino president John Echevarría says. 
"With the level of costs in a country 
like the U.S., we can't support a mar-
ket that's 40% pirated. The sales fig-
ures for even the big names are very 

disappointing [because] we lose a very 
important chunk of sales [to piracy]." 
While the Latin music industry 

has banded together to fight piracy 
before —most recently through an 
initiative created early last year—this 
is the first time in recent memory 
that such a substantial amount of 
money was allocated specifically 
toward that purpose and with the 
blessing of every single label. 

The $2.5 million includes support 
funds so the new staff members can 
also hire third parties to do investiga-
tions and surveys on the streets. Fer-
nández adds, "We have a very exten-
sive program we developed in the last 
month-and-a-half with support from 
the labels." 

In addition to the actual field work, 
Echevarría says Latin labels are about 
to commence a serious lobbying effort 
with politicians. 

Market Watch 
A Weekly National Music Sales Report 
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Consolidation 
Seen On The 
Fast Track 
Continued from page 1 

he predicts that WMG will be spun 
off as a separate company and joined 
with EMI. 

In addition to EMI and WMG, 
Frankenheimer noted that Universal 
Music Group (UMG) is also reported 
to be for sale by parent Vivendi Uni-
versal (VU). Whatever the case, 
Frankenheimer concluded that "it is 
the worst possible moment" to be a 
seller right now, because assets have 
been devalued as a result of the tur-
moil in the industry. 

For his part, Vogel took a dim view 
of Marvin Davis' bid for UMG and VU's 
other entertainment assets, as well as 
VU chairman/CEO Jean-René Four-
tou's "posturing" that he wishes to 

retain UMG for the foreseeable future 
(Billboard, March 15). Vogel said, "At 
the end of the day, uncertainty [about 
the future financial health of the 
music industry] drives everybody out 
of the [VU] stock." 

As for AOL TW, on the day of the 
conference, Merrill Lynch analysts 
raised the possibility in a research 
note that the paradigmatic new-
media company could itself be 
acquired. "Given the sheer decline" in 
its stock-market valuation—roughly 
$200 billion since January 2001—the 
analysts wrote that "it may not be out 
of the realm to view the company as 
a potential takeover target." 
Nathanson also voiced a view 

expressed by others at the symposium 
that the current music industry 
downturn is structural rather than 
cyclical, and he was pessimistic about 
the progress made thus far to develop 
a workable new business model. 

Nathanson said that on March 6, 
EMI's share price fell below £1 
($1.61) for the first time. With a 
market capitalization of £674.3 mil-

Economically Speaking. Sukin Law Group's Michael Sukin moderated the Music & 
Money session titled "New Economics of the Music Business." Pictured, from left, 
are BMG Worldwide's Jim Cooperman, JP Morgan Chase & Co./Pondesar Finance's 
Nick Henry-Stolz, L. LondeII McMillan PC's L. LondeII McMillan, Sukin, KPMG's 
Terri Santisi. and SpinArt Records' Jeff Price. (Photo: Chuck Pulin) 

ExecutiveTurntable 

MUSIC VIDEO: Nigel Cox-Hagan is 
named senior VP/creative director 
for VH1. He was director of on-air 
promotions for G4. 

RECORD COMPANIES: Teddi Bona-
dies is promoted to senior director of 
promotion for Arista Nashville. She 
was national director of promotion. 

Kevin Kertes is named VP of 
promotion for New Line Records in 
Los Angeles. He was senior direc-
tor of adult promotion for Epic. 

Elaine Valentine is promoted to 
VP of product management for 
Bob Marley Music and Ghetto 

Youth International. She was VP of 
product management for Ghetto 
Youth International. 

Spirit Music promotes Peter 
Shane to director of film and tele-
vision and Justin Kalifowitz to 
director of A&R in New York. They 
were, respectively, manager of film 
and television and manager of A&R. 

PUBLISHING: Alexandra Robertson 
is named director of film and tele-
vision for Warner/Chappell Music 
in Los Angeles. She was manager of 
film and television soundtracks for 
Capitol Records. 

lion ($ 1.1 billion) plus £1.1 billion 
in debt ($ 1.7 billion), EMI is cur-
rently valued at £1.8 ($2.8 billion)— 
or about what Nathanson estimates 
EMI Music Publishing alone is 
worth. He said, "What the market's 
telling you is that there's zero value 
for [EMI Recorded Music] today." 

OPPORTUNITIES STILL AVAILABLE 
In contrast, music-publishing 

assets have been fetching high 
prices of late (Billboard, Feb. 8). 
Publishing assets are seen as a rela-
tively safe haven within music and 
media because of the stable revenue 
streams they generate. Making 
music publishing even more attrac-
tive is the availability of cheap 
financing, said John Rudolph, the 
former CFO of Windswept Pacific 
who is currently a principal in 
music-asset valuation firm Music 
Analytics. 

Not everyone on the panel was 
ready to write off the recorded-music 
business. "It's all cyclical; we've been 
through this before," Compendia 
Media Group president/CEO Marty 
Tudor said. "If I had really deep pock-
ets, I'd buy anything I could find now." 
Former WMG CFO Jerry Gold 

added, "It's a great time for buyers 
and a terrible time for sellers." But 
while he conceded that the short-
term outlook is bleak, he expressed 
faith in the ability of major-label exec-
utives to reinvent their companies. 
"Over a longer time frame, these are 
the best assets in the world." 

Even Vogel, a self-described pes-
simist, admitted that the industry is 
"moving in the right direction. The 
leaders and the managers are at least 
no longer in a total state of denial, as 
they were the last time we had one of 
these symposia." 

Earlier in the day, talk centered on 
evolving business models and the 
opportunities that exist for entrepre-
neurs amid the industry's difficulties. 

In a session on funding new 
music ventures, Al Cafaro, the for-
mer A&M CEO who is launching a 
diversified music company with for-
mer tour promoter and current 
artist manager John Scher, said seed 
capital may be scarce, but the finan-

Valuable Assets. Loeb & Loeb's John Frankenheimer, far right, reprised his role as 
moderator of an all-star panel on "Valuing Music Assets." This year's panelists 
were, from left, Vogel Capital Management's Harold Vogel, Sanford C. Bernstein & 
Co.'s Michael Nathanson, Music Analytics' John Rudolph, Compendia Media 
Group's Marty Tudor, and Gold International's Jerry Gold. (Photo: Chuck Pulin) 

cial strain the majors are under is 
creating opportunities for upstart 
labels. "The great artists are now 
more accessible than ever before," 
Cafaro said. Because the majors 
require high unit sales to drive rev-
enue, "artists are slipping through 
the cracks at majors daily." 

'TRANSITION, NOT TURMOIL' 
During the session titled "New 

Economics of the Music Business," 
Terri Santisi, global leader of the 
media and entertainment group at 
KPMG, said, "The industry is not in 
turmoil: It is in transition," noting 
that the CD-replacement cycle, 
which had been driving sales and 
profits, is over. Meanwhile, the costs 
for talent acquisition, recording, and 
marketing continue to rise. At retail, 
discount stores are dominant, push-
ing sales of hit titles and leaving less 
shelf space for music overall. 

Santisi said, "The industry needs to 
invest in developing a new business 
model while operating [under the 
current one]." A key question facing 
the major labels is whether they want 
to shift strategy and define themselves 
as multi-revenue "brand-develop-
ment businesses" or rely solely on 
prerecorded music sales. 

Artist representatives were in 
favor of more progressive business 
models that could include labels and 
artists sharing revenue from record 
sales, publishing, touring, and mer-
chandising. L. Londell McMillan, an 

attorney for Prince, Stevie Wonder, 
and DMX, said the industry could 
benefit from more incentive-based 
joint ventures between labels and 
artists. He said that in properly 
structured deals, artists may be will-
ing to cut their advances by as much 
as half. He also noted that the indus-
try could benefit from greater strate-
gic financing from private-equity 
sources in order to offset artist-
development costs. 

Keynote speaker Strauss Zelnick 
cautioned that label involvement in 
artist revenue streams would vary 
from negotiation to negotiation, 
adding, "I'm skeptical we'll see a par-
adigm shift." 
Most panelists were uncertain 

about the eventual impact of digital 
distribution—seen by many as the 
basis for a new business model. 
Label executives and analysts said 
record companies must become 
more singles-oriented, both in terms 
of business models and how they 
write contracts. In addition, the 
industry faces unresolved questions 
regarding publishing royalties in the 
digital realm, as well as how labels 
will offset marketing and promotion 
expenses when selling downloads. 

While panelists expressed belief in 
the long-term future of the business, 
BMG Worldwide VP of legal and busi-
ness affairs Jim Cooperman said, 
"Digital distribution is still in its 
infancy, and it has already seen mul-
tiple changes." 

Broadcast Ownership Hearings Continue 
BY BILL HOLLAND 
A second field hearing in Seattle on March 7, scheduled 

by the Federal Communications Commission (FCC) to 
hear public comment as the FCC re-evaluates media own-
ership rules, found the same battle lines drawn as the first 
one, held in Richmond, Va., Feb. 28. 

Attendees voiced grave concerns that further deregu-
lation would engender anti-competitive practices that 
shrink the diversity of music and news and erase local 
programming input. 

If the FCC decides to axe the rules, it would allow one 
company to own radio, TV, and newspapers in a market. 
Broadcasters complain that without those changes, they 
cannot compete in a new landscape that includes cable, 
satellite, and Internet companies. 

The gathering also gave the public a chance to view a 
commission deeply divided over the issue, which pits the 
pro-industry, deregulatory position of its chairman, Repub-

lican Michael Powell, against its two Democratic mem-
bers, meeting organizer Michael Copps and Jonathan Adel-
stein. Powell characterized the meetings as quickie "whis-
tle-stop tours" and did not attend. 
The FCC was met by a pre-meeting salvo in the form of 

a blistering op-ed article in The Seattle Times written by 
U.S. Rep. Jay Inslee, D-Wash. "The Pac-Man-like effort of 
one conglomerate devouring smaller, independent news 
providers will reduce, not increase, the ability of Ameri-
cans to participate in democracy," Inslee wrote. "We can-
not allow the private appetite for corporate efficiency to 
overwhelm the public appetite for the truth." 

Even other media company execs believe radio con-
solidation has given deregulation a black eye. Seattle 
Times publisher Frank Blethen testified that big media 
companies with profit margins of up to 50% cannot 
seriously claim poverty. He said, "It doesn't pass the 
smirk test." 
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Celebrating 
one of the 

most powerful. 
instruments 

in music 

Song of the Year 

JESSE HARRIS " Don't Know Why" 
From the Album of the Year Come Away With Me 

Best Male Pop Vocal Performance 

JOHN MAYER "Your Body Is a Wonderland" 
From the album Room For Squares  

Congratulations to our writers who participated on other 2002 Grammy- winning albums. 
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STALLED TRAIN: Following a number of de-
lays, Train's follow-up to March 2001's Drops 
of Jupiter is slated for a June 3 release, and 
no one could be happier about My Private 
Nation's pending arrival than Train frontman 
Patrick Monahan. "This is the third time 
we've finished the record," he says. "We'd fin-
ish the record and people would say, 'This is 
really right on,' and then I would write sev-
eral other songs and people would go, `Shit, 
that means now we're talking [ another 
delay],' and those songs go on the record. And 
then, I'd go, 'I hate to say 
this, but I just wrote 
another song.' " 

Finally, Monahan adds, 
producer Brendan O'Brien 
said, "No more." 

"We're really ready to 
get it out," Monahan 
says. "I've enjoyed this 
time with my family, but 
I'm ready to go." He says 
it's also time for the band 
to watch its professional 
life a little closer. "We 
have to pay more atten-
tion. We haven't been the 
smartest band with our 
careers. We have to try 
new things." Among 
them will be the band's first headlining tour 
this summer. 
The first single from the project, "Calling 

All Angels," goes to radio in mid-April. 

ON THE ROAD: Bon Jovi continues to fill are-
nas on tour this month, but guitarist Richie 
Sambora is looking ahead to August, when 
the group plays two dates in its "home 
venue" of Giants Stadium in East Ruther-
ford, N.J. In one day, Bon Jovi sold 65,000 
tickets for the two gigs. "When I hear [those 
numbers], I think, 'Thank God. It's nice to 
still be here,' " Sambora says. "We get more 
excited now by that kind of news. To be able 
to walk onstage in a stadium in front of 
70,000, with the maturity and wisdom we 

have after 20 years of being in this business 
and continuing and transcending beyond the 
cyclical stuff that happens in this business... 
that's very rewarding." 

Although Sambora wishes radio paid a lit-
tle more attention to the band, he says, "[The 
music industry] is in a quagmire right now. 
Guys like us, our touring business is so good, 
we're transcending the whole thing." 

LYNCH AND THE BEATLE: Still sneaking under 
the radar (but not for much longer) is Liam 

Lynch's "United States of 
Whatever," which picked 
up 483 spins for the week 
ending March 7, accord-
ing to Nielsen BDS. Addi-
tionally, it is KROQ Los 
Angeles' No. 13 song and 
is in the top 15 at such 
modern rockers as KRBZ 
Kansas City and XTRA 
San Diego. 
The wacky novelty song, 

which combines spoken 
word with music, was a top 
10 hit in England last year 
for U.K. indie Global Warm-
ing. It first appeared in 
MTV's Sit? & Oily Show, 
which Lynch created. 

Ringo Starr heard the song and signed 
Lynch to a production deal for his new label 
with Mark Hudson, Pumkinhead Records. 
Starr and Hudson then called S-Curve Records 
founder Steve Greenberg, who signed Lynch 
directly worldwide to EMI-distributed S-Curve. 

Lynch's debut, Fake Songs, which will 
carry both the Pumkinhead and S-Curve 
logos, will be released April I in the U.S. as a 
two-disc set: an audio CD and a two-hour 
DVD that includes skits, computer animation, 
and several songs on the album. Starr plays 
on two tracks and appears in the DVD. 
"Because Liam is an audiovisual artist," 
Greenberg says, "the DVD is as intrinsic to 
the project as the audio CD." The set will be 
priced the same as a single CD. 

Deuce Project Has Captured The Eye, 
Marketing Muscle Of Maverick 

BY ADRIAN ZUPP 
"Twenty seconds in, I knew I wanted to sign 

them," Maverick Records co-owner Guy Oseary 
says of his first encounter with melodic-rock 
duo the Deuce Project. 
The man who brought Alanis Morissette to 

the world's attention sees a rare precocious-
ness in 22-year-old childhood friends Josh 
McMillan (vocals) and Noah Pearce (guitar). 
"Josh is such a star; he's nat-
ural. I remember thinking, 
'This guy's got star quality.' 
The lyrics are sophisticated, 
yet young. I remember 
when I signed Alanis, I 
thought that I'd never heard 
anyone my age speak like 
this before, yet I got it. To 
me, Josh speaks in a way 
that I get it, but it's a bit dif-
ferent to everything else on 
the radio." 
A listen to the duo's 

strings-augmented first sin-
gle, "Stone Cold" (the title 
track of the Berman Broth-
ers-produced album set for 
an April 4 release), is proof-
positive that Oseary is on to something. The 
disc shipped Feb. 10 to hot and modem AC, as 
well as triple-A. 

Mid-February saw the Deuce Project wrap 
up a 50-market showcase tour of radio deci-
sion-makers, key marketing partners, and 
press. 

"Every city has just been really warm and 
welcoming to our music," McMillan says. 
"We're trying to put a face to our music. It's 
been going really well." 

In terms of putting the faces to the music, 
the band has made a striking video for "Stone 
Cold," which was directed by Honey, the 
woman who directed the videos for Crazy 
Town's "Butterfly" and Rage Against the 
Machine's "Guerrilla Radio." 
The multi-pronged marketing plan for the 

act includes a national support tour planned 
for April/May—the band is booked by Eric Pod-
well at New York-based Evolution Talent—and 
a heavy push on the video. 

"So many people are connecting with the 
video," Maverick marketing director Holly 
Adams says. "We worked with DMX, Screen-
play, Promo Only, Rock America, and ETV— 
video pools who do placement in retail out-
lets—and as of April the video will be playing 
in approximately 3,000 retail stores national-
ly. So it's going straight to the places where 
our audiences are going to be doing their 

shopping—places like Nord-
strom. H&M, Gadzooks, 
Vans, Wet Seal, and Tommy 
Hilfiger." 
The video can be seen in 

full at the band's Web site 
(deuceproject.com). Com-
plete versions of several 
songs from the album can 
also be streamed at the site. 

"We're trying to do a 
focused and targeted cam-
paign for this record," Mav-
erick head of new media 
Jeremy Welt explains. "We're 
focusing on two things. The 
first is the music video. It's 
one of our best-selling points 
for the band. We'd primarily 

like to use this Web site as a vehicle for people 
to watch this video. The second thing is for peo-
ple to hear full tracks from the record." 

Maverick sees a broad potential audience for 
the Deuce Project. 
"We have a large audience for them because 

you're going to get the younger girls who'll be 
taken in by their looks—they're very cute 
boys," Adams says. "But we're going to be able 
to go a little older as well, because the song is 
so great. You hear it once and immediately 
you're humming it. It's something that kids in 
high school will listen to but also people who 
are in college and beyond will enjoy." 

"The gamut could be across the board, the 
same way that Alicia Keys could be across the 
board," Oseary says. "The music feels genuine. 
It's not following anything out there right now. 
It just sounds different." 
He concludes, "The more people who've seen 

them, the more people we've turned into 
believers." 
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Third Day Further Expanding Boundaries Of Praise & Worship 
BY DEBORAH EVANS PRICE 

For all those who thought praise 
and worship was strictly mellow 
acoustic music, Third Day shattered 
that perception with Offerings:A Wor-
ship Album. Now, the Georgia rock-
ers—who last month won their first 
Grammy Award (best rock gospel 
album for 2002's Come Together)— 
expand the boundaries of the worship 
genre once again with Offerings II: All 
I Have to Give. 

"This is a worship record, but it's 
probably one of the most rockin' 
records that we've recorded," lead 
vocalist Mac Powell says. "Our defini-
tion of worship is probably a bit broad-
er than a lot people's definition." 

Bassist 'Ti Anderson adds, "Wor-
ship isn't about an acoustic guitar and 
a tambourine. We love shaking that 
up. When some people first listen to 
an Offerings record, they say, 'That's 
not really a worship record.' Then they 
listen to it a few times and say Wow, 
the heart of this music is what wor-
ship is all about." 

With the release of Offerings II, it 
looks as if lightning could strike twice 
for the Dove Award-winning band. 
Powell and Anderson, along with 
bandmates David Carr, Brad Avery, 
and Mark Lee, once again serve up a 
collection of poignant worship songs 

branded by Third Day's unique musi-
cal personality. 
Among the set's highlights is the 

tune "Offering." "That's one where I 
challenged Mac," Anderson says. 
"We needed to write a song that is 
talking about giving to God and 

'This is a worship 
record, but it's probably 
one of the most rockin' 
records we've recorded. 

Our definition of 
worship is probably a 

bit broader than a lot of 
people's definition.' 
—MAC POWELL, THIRD DAY 

offering to God not just music but 
our entire lives. Mac totally re-
sponded to the challenge and wrote 
this incredible song." 

To get the word out about the new 
release (which streeted March 4), 
Essential Records is planning special 
events with Regal Cinemas and 
Spring Communications on 10 the-

ater screens in nine markets. "There 
is a projector system that allows 
them to beam out a concert event to 
multiple screens across the country 
at the same time," label VP of mar-
keting Nina Williams says. "The con-

cept [ is] that someone goes and pur-
chases a ticket at this event, much 
like they would be purchasing a 
movie ticket, but it's actually special-
ized programming." 

Attendees will get a first look at 
Third Day's new concert video/DVD 
gleaned from performances on the 
band's 2002 Come Together tour. This 

project is expected to go to retail in 
April. Tickets for the Regal events will 
cost $5. "We are partnering with local 
Christian radio and all the markets in 
Christian retail as well," Williams says. 
"The band will actually be present at 

the screening event in Atlanta, which 
will be a two-screen event. That's 
where we are picking up our 10th 
screen." 

Retailers will be selling Offerings II 
at the screenings, and Williams says 
Provident Music Distribution—which 
distributes Essential product to the 
Christian retail market—will work 

with retailers to offer discounts. "Prov-
ident is working with them to try to 
work it out where the stores can offer 
the CDs at the lowest price possible." 

The events are slated for Los Ange-
les, Seattle, Denver, Dallas, Houston, 
Minneapolis, Grand Rapids, Mich., 
Atlanta, and Knoxville. "We're trying 
to utilize our theaters in different 
ways," executive VP of business devel-
opment for Regal CineMedia Ray 
Nutt says. "We think that music is a 
home run." 

Regal has previously held events 
with Korn and Tom Petty & the 
Heartbreakers, but Third Day repre-
sents the company's first promotion 
with a Christian band. "They are great 
partners to work with," Nutt says. 
"They are a huge contemporary Chris-
tian band. We like the diversity as well. 
We're not all about one type of music." 

Williams says there will also be 
extensive Internet promotions, and 
Third Day will be highly visible at 
retail. "We have a Third Day mer-
chandising kit available to stores 
which has all the Third Day titles, with 
a focus on Offerings H." 
Managed by Creative Trust and 

booked by Creative Artists Agency, 
Third Day will also embark on the sec-
ond leg of the Come Together and 
Worship tour with Michael W. Smith. 
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'Fear Yourself' Finds Johnston Working With Linkous, Feeling Blessed 
BY ERIC AIESE 
On his 20th album, lo-fi veteran 

Daniel Johnston has teamed with 
a new collaborator for a new 
sound: Sparklehorse principal 
Mark Linkous, who produced the 
set and brought a new fidelity to 
Johnston's songs. The result, Fear 

Yourself, will be released March 25 
on Gammon and distributed by 
Shelter-Caroline. 

"He's one of the godfathers of lo-
fi," Gammon co-owner Jordan 
Trachtenberg explains. "He start-
ed with a piano plus a $59 boom 
box and $1 cassette tape." 

Gettin' Hot. RCA quartet Hotwire's debut, The Routine, is not due until May 6, 
but the band is already locked into a slot on this summer's Ozzfest tour, as well 
as a string of dates with Nothingface in April. The project was produced by 
Matt Hyde (Hatebreed, Slayer), and it shows the group walking a line between 
hard-rock aggression and pop sensibilities. "Melody is essential in this band," 
group member Rus Martin says. "We try to create melodies that shine through. 
It makes the songs timeless." Pictured, from left, are band members Gabe Gar-
cia, Chris Strauser, Brian Borg, and Martin. 

Johnston's career began two de-
cades ago with a series of cassettes 
he recorded at home, beginning 
with the 1981 set Songs of Pain. 
Initially distributing his tapes to 
appreciative friends in his native 
Texas, he developed a cult follow-
ing that has included such nota-
bles as Kurt Cobain, Sonic Youth, 
and David Bowie, who contributed 
a quote to the liner notes. 

"As a cult figure, he's served as a 
songwriter's songwriter," Tracht-
enberg says of Johnston. "He writes 
a beautiful song; when you hear 
someone else cover it, you espe-
cially realize it." 
The album finds Johnston, a 

longtime sufferer of manic depres-
sion, in unusually good form, 
thanks to new medication. "I'm 
feeling better than ever," he says. 
"It's a blessing." 

His improved condition mani-
fested itself in the set's 12 songs. 
For Fear Yourself, Johnston wrote 
lyrics of vulnerable honesty. On 
"Syrup of Tears," he pleads, "God, 
I'll make you a deal/Just let me 
smile awhile, for real." 

"You have to grasp that he's in 
pain," Trachtenberg says. "He's a 
loving, gentle soul. With all the pain 
he suffers, this is what comes out." 

While Johnston is pleased with 
the resulting production, Linkous 
was apprehensive about the chal-
lenge. "I didn't want to overshad-
ow the songs," he says. "I had to 

resist the temptation to add nois-
es that sound cool but are dis-
tracting." 

Several cuts feature Johnston's 
vocals with a live band, brought 
together by Linkous, who says, 
"People were standing in line to 
play on the album." 

Considering Johnston's fellow 
musicians' admiration, Trachten-
berg plans to produce a tribute 
album with acts covering their 
Johnston favorites later this year. 
Given Johnston's health, Trach-
tenberg hopes to help strengthen 
the artist's financial security with 

this set. While no acts have been 
confirmed yet, Linkous promises 
that there will be a cut from 
Sparklehorse. 
A headlining tour began Feb. 18 

with a series of Japanese dates and 
continues in the U.S. with three-
week spans alternately on and off 
the road. Touring places extra de-
mands on Johnston's health: His 
friend/tour manager Don Goede 
explains that if he missed doses of 
his medication, the results could 
be disastrous. 

Trachtenberg sees Fear Yourself 
as appealing to two converging 
audiences: "We have the Sparkle-
horse following, and Daniel fans will 
buy anything hand over fist. We're 
trying to attack both fan bases." 
Johnston's strong audience 

comes as no surprise to Linkous, 
himself a longtime Johnston fan. 
"The following started among 

musicians who appreciated his 
songwriting—it's so simple and 
pure. It can be the funniest or the 
saddest you've ever heard," Link-
ous observes. "He strikes me as 
the purest soul, like a 12-year-
old, uncorrupted child. Imagine 
someone like that writing pop 
music—it's quite a gift, a beauti-
ful outlook." 
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The Recording Academy 
Salutes This Year's Spectacular 

GRAMMY Season 
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31% increase in 45th GRAMMY Telecast viewership. 25 million viewers domestically; 
seen in 165 countries by more people than ever before. First awards show broadcast in HDTV/5.1 

surround sound 

Over 80% increase in weekly sales of 2003 GRAMMY Nominees CD. First time ever in Top 10 

Up to 300% sales increase for GRAMMY winners and performers 

45% increase in day-of-show traffic on GRAMMY.com 

Largest ever MusiCares® Person of the Year event with 2,200 guests and $3 million in 
revenue; proceeds earmarked for support of MusiCares' Financial Assistance Program 

$100,000 in Recording Academy Grants to 19 New York City cultural and arts organizations 

100% success in GRAMMY Fest showcasing and support of the cultural community of New York 
City; the most successful Academy events ever, including Salute to Classical Music, Entertainment Law 

Initiative, GRAMMY In The Schools, Gibson/Baldwin GRAMMY High School Jazz Ensemble, 

GRAMMY Foundation's "Sound Inventions" salute to the gramophone, and many more events 



Stewart Readying Second And Final Collection Of American Pop Standards 
BY JIM BESSMAN 

Rod Stewart says he wanted to 
make an album like It Had to Be You 
. . . The Great American Songbook 
for a long time, but he will not have 
to wait long to do its sequel. 

Thanks to the active sales of Song-
book, his collection of American pop 
standards—and debut for J Records 
—Stewart has commenced work on 
its follow-up with the same produc-
tion triumvirate of Phil Ramone, 
Richard Perry, and J Records chair-
man/CEO Clive Davis and, Stewart 
says, "a whole fresh batch of songs." 
He continues, "We had about 12 

left over from the first album that 
Clive didn't like because he didn't 
want a lonely saloon, bar-type album 
of 2 a.m. love songs, and quite a few 
were like that," but "we won't go 
down that street" on the new project. 

Rather, the participants will "try to 
recreate the mood" of the first set but 
with "faster and more uptempo 
tunes," he says, adding that 40 new 
songs are ready to be cut. 

Davis says the forthcoming set 
will include such songs as "Star-
dust" and "As Time Goes By" and 
will be produced "appropriately to 
the feel" of each selection, perhaps 
with guest vocalists. But the overall 
approach will follow the "if it ain't 
broken, don't fix it" rule, Davis says. 

"I thought It Had to Be You was 
special, and a 'statement' similar to 
Carlos Santana's Supernatural, 
where the songs could be inspira-
tional to people." 

Indeed, Stewart notes that he's 
always been "acutely aware" of the 

'I always loved 
Ella Fitzgerald and 
Billie Holiday and 
Louis Armstrong, 

but being a dyed-in-
the-wool rock'n'roll 

singer, I never 
admitted it until 
15 years ago.' 

—ROD STEWART 

American pop songbook, having 
grown up with it at home in Eng-
land. "I always loved Ella Fitzgerald 
and Billie Holiday and Louis Arm-
strong," says the legendary British 
rocker, "but being a dyed-in-the-
wool rock'n'roll singer, I never 
admitted it until 15 years ago. [For-

mer label] Warner Bros. wasn't inter-
ested when I approached them with 
the idea—but I don't think I could 
have handled it then: I wasn't 
mature, and I'm a much better 
singer now with a better under-
standing of jazz. But these songs are 
so melodically and lyrically strong 
that if you do think you're a bit of a 
singer, they really are a challenge." 
And he notes that "there's just 

such a wealth of material. That's the 
wonderful thing about these songs: 
They just go on and on and on." 

Stewart recalls jawing with the 
studio musicians during the produc-
tion of It Had to Be You "about 
chords I never heard of [compared 
with] the three or four I've used in 
my [ rock] songs!" That said, he 
admits that the album's success "real-
ly knocked our socks off." 

Davis adds, "I thought we picked 
something that was meaningful and 
appealing, but I never, ever thought 
we'd do 3 million worldwide. We just 
plunged ahead and initially decided 
to just let people discover him sing-
ing, pretty much via television, 
whether it was an awareness market-
ing campaign or by appearing on 
shows—coupled with his early De-
cember [2002] AecE in Concert spe-
cial [highlighting the album], which 
really helped spread word-of-mouth." 

Davis now thinks that sales of It 
Had to Be You—issued Oct 22, 2002 
—can approach 5 million worldwide. 
To date, it has sold 1.3 million in the 
U.S., according to Nielsen Sound-
Scan. He continues, "When Rod and 
I spoke after the holidays, we knew 

we didn't want to isolate just 14 
songs on the one project We agreed 
to embark immediately on the next 
one and have it ready for October." 

Pointing to continuing strong 
sales of It Had to Be You, Stewart 
adds that Davis "wanted to make sure 
it wasn't just a Christmas-gift album 

before we made another one, and 
we've obviously proved that. I think 
we can sell a lot more records 
between now and May." 

Virgin Entertainment Group sen-
ior director of product Vince Szyd-
lowski notes that It Had to Be You 
has in fact done "some pretty fantas-
tic numbers post-Christmas" at Vir-
gin's retail Web site, where the title 
has remained in the top 10. 

Szydlowski notes, " It's firmly 
implanted there against heavy-
weights like the Chicago sound-
track and Norah Jones and Cold-
play; it seems to have taken on 
additional life." 
With the release of the concert 

DVD version of It Had to Be You Feb. 
4, Szydlowski can now look ahead to 
Stewart's sequel CD. "Wick is charm-
ing," he says. "The classics seem to 
suit him well. It's not 'Do Ya Think 
I'm Sexy,' but it appeals to an older 
audience as well as his fan base." 

Stewart says he's deciding whether 
to do any additional performing in 
support of this last set. "I want to be 
welcomed back in October," he con-
cludes with a smile. And he stress-
es that he's stopping with two vol-
umes of standards. "Just two will be 
enough," he says. "Then I'm going 
to go write some songs. I've got to 
pay a lot of bills." 

Contact: Joe Maimone 646.654.4694 

jmaimone@billboard.com 
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Feeling NRGetic. Enduring pop/dance 
music artist Ernest Kohl is currently 
promoting his latest single, "You 
Make Me Weak," recently issued on 
the indie Wide Angle Records. The 
track shows the artist working a tradi-
tional hi-NRG sound. "I like the idea 
of making records that sound classic," 
Kohl says of the song, which he pro-
duced with Steve Skinner. "There are 
current elements in the song, but it's 
also something that sounds like it can 
stand the test of time." 
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DOVE NEWS: CeCe Winans and Steven 
Curtis Chapman have been tapped to 
host the Gospel Music Assn.'s (GMA) 
34th Annual Dove Awards April 10 at 
the Gaylord Entertainment Center in 
Nashville. The show will air April 19 
on FAX TV and April 25 and 26 on the 
Trinity Broadcasting Network (TBN). 
The Doves will also gain exposure via 
GMNs agreement with StarOne Net-
works to produce a live pay-per-view 
Webcast. Sponsored by LifeWay Chris-
tian Stores, "Dove Awards Live" will 
include the awards presented during 
the pre-telecast portion of the show, as 
well as behind-the-scenes footage. 
Additionally, Nashville-based Hunts-
man Entertainment will take the 
Doves to radio live via satellite. 

ON THE MOVE: The Butterfly Group 
has relocated its Diamante-Butterfly 
Distribution from Newport Beach, 
Calif., to new headquarters at the Fac-
tory in Franklin, Tenn. Longtime Dia-
mante president Bill Conine will com-
mute between the West Coast and 
Nashville to oversee distribution oper-
ations, reporting to the Butterfly 
Group's managing partners, George 
King and Michael Rinaldi. Addition-
ally, the Las Vegas office is merging 
with the new Tennessee operation. 
Managing partner Bob Carlisle will 

by Lisa Collins 

GOSPEL GROWTH: Little surprise that 
Donnie McCluricin's Again bowed at 
No. 1 on the Billboard gospel charts— 
with more than 36,900 copies sold in 
its first week, according to Nielsen 
SoundScan. Not that Verity Records 
execs aren't rejoicing, but the bigger 
story just might be what's behind the 
growing numbers—not just with Mc-
Clurkin but gospel titles in general. 
No surprise at all to Trans World's 

Jim Stella and Handelman's Kerry 
Fly, who as buyers for two of the na-
tion's biggest-selling record chains— 
have been instrumental in growing 
gospel at mainstream retail and a key 
factor in the genre's rising core sales. 

Fly is more than happy about how 
he's been able to grow Handelman's 
gospel business. Handelman—which 
racks 2,575 accounts, including 
Kmart and 350 Wal-Mart locations— 
saw its gospel sales increase by 44% in 
the past year, Fly reports. "It's been 
an incredible growth opportunity for 
us. We've always carried gospel, but 
over the last two or three years, we've 
really paid attention to it." 
Judging from its increasing in-

ventory, that could well be an under-
statement. At any one of the 300 
Kmarts Fly calls his core gospel stores, 
you're apt to see "39 of the top 40 

have an office in the Factory but will 
continue to reside in Vegas. 

"The primary reason for the transi-
tion was [synergy]," King says. "We 
feel bringing all the divisions togeth-
er under the same roof will create a 
higher level of productivity and serv-
ice. The second reason for the consol-

idation is that 
by doing so we 
will see sub-
stantial savings 
to the company 
in the long 
term." 

According to 
King, "all oper-
ations will gen-
erate from 

Nashville, with the exception of the 
Butterfly Group Studio, located in Las 
Vegas, which will continue to be over-
seen by Bob Carlisle. It is important 
to us to have our creative arm close to 
the West Coast for those connections, 
plus it is a convenience for Bob, since 
he resides in Las Vegas." 

KING 

EMI LAYOFFS: About a dozen em-
ployees have been let go from EMI 
Christian Music (EMI CMG), the 
Christian division of EMI that in-
cludes Sparrow Records, ForeFront 
Records, EMI Christian Music Pub-

gospel titles" in stock And Fly is quick 
to add, "I carry a ton of catalog, too." 
He adds, "Some of the independent 

titles I buy with a grain of salt. They 
don't move as well, so I just try to keep 
them in stock—because gospel is an 
important part of my business." 

It is a senti-
ment echoed by 
Stella, who has 
expanded his 
gospel reach to 
include not only 
key titles but 
top-selling re-
gional titles as 
well. 
"We aren't 

where we need 
to be, but [we're] much better than 
where we were," Stella says. "The No. 
1 thing was trying to spread the word 
that we carried the goods, and we've 
done that through regional promo-
tions and just making sure that we 
incorporated a lot of gospel presence 
in our promotions, be it in-stores, 
artist signings, or mall tours—what-
ever it takes to get the word out, even 
local print ads on the major releases." 

Trans World is so committed to 
growing gospel business that Stella 
has gone as far as establishing con-

lishing, and Chordant Distribution. 
Among those exiting are Chordant 
senior director of major accounts 
Troy Vest, Sparrow radio coordinator 
Jennifer Allen, and ForeFront 
Records church/tour promotions 
exec Lori Johnsen. Though rumors 
buzzing around Nashville had placed 
EMI CMG senior VP of strategic mar-
keting Scott Hughes as one of those 
affected by the corporate downsizing, 
Hughes called Higher Ground to say 
"rumors of my demise are greatly 
exaggerated." Long before the layoffs, 
Hughes had already declined to renew 
his contract because he's starting a 
new business, the Next Agency. EMI 
CMG is among his first clients. 

PILLAR PACTS WITH MCA: Pillar has 
signed a deal with MCA Records to take 
its music to the mainstream market 
while remaining with Audio Adrena-
line-owned Flicker Records for the 
Christian Booksellers Assn. (CBA) 
market. After being courted by sever-
al labels, Pillar and Flicker are part-
nering with MCA for a four-album 
deal. Flicker is distributed to CBA via 
Chordant Distribution. MCA Records 
will be remixing and re-releasing Pil-
lar's current album. Plans are under 
way to release the title cut to main-
stream radio and video outlets in April. 

signment programs with smaller, 
independent labels for inclusion. 
The trend has had a residual effect, 

particularly for breaking and lesser-
known gospel acts. One such artist is 
Rene Spearman, whose CD, Cele-
brate, scanned more than 1,000 units 
last week to enter the charts at No. 30. 
It is the third effort for Spearman, 
who was so frustrated by the per-
formance of her previous two releas-
es that in September 2001 she co-
founded Los Angeles-based 
Blacksphere Entertainment. The 
October 2002 release marks the label's 
official entry onto the gospel scene 
and Spearman—who appears with the 
23-voice choir Prosperity—is more 
than satisfied with the results. "We're 
very pleased," Spearman says. "It's 
been a lot of hard work and just being 
persistent—making phone calls to 
retail, radio, anybody and everybody 
and doing a lot of promotions." 

Appropriately enough, the single 
fueling the buzz surrounding the 
project is titled "He Can Do Any-
thing," which features partner Pres 
Blackmon. The project—distributed 
through Central South—is getting 
airplay in key markets on key stations, 
including KJLH Los Angeles, WGCI 
Chicago, and WWRL New York 
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LOS ANGELES 

5055 Wilshire Blvd., 7th Floor 

Los Angeles, CA 90036 

Tel: 323.525.2252 

Fax: 323.525.2373 

TORONTO 

One Dundas St. West, Suite 2500 

Toronto, Ontario 

Canada MSG 1Z3 

Tel: 416.979.4616 

Fax: 416.979.4615 

MIAMI 

550 11th St., Suite 201 

Miami Beach, FL 33139 

Tel: 305.777.2371 

Fax: 305.777.2372 



Armatrading Decides To 'Speak' After 8 Years 
BY TOM DEMALON 

When Denon issues Joan Arma 
trading's Lover's Speak March 25, 
it will mark the first release by the 
acclaimed singer/songwriter in 
eight years. But Armatrading has 
hardly been idle during that time: 
She worked on charitable projects, 
earned a degree, received a Mem-
ber of the Order of the British 
Empire, and wrote and performed 
a song for Nelson Mandela. 

"It was time," Armatrading says of 
Lover's Speak, her 18th album and 
first for Denon. Rejuvenated by the 
time she had away from recording, 
she found inspiration in touring with 
a smaller road band. "I rearranged 
the songs for three of us," she says. 
"Touring like that made me think 
about how to do the next record. I'd 
always wanted to do an album where 
I played everything." 

Leaving only the drumming and 
horn parts to others, Armatrading 
served as the set's producer, opting 
for simplicity. "All I wanted to do was 
make a good record," she says. "I 
made a statement, and there was no 
need to embellish it." 
The title track shipped to triple-

A radio March 10, and its gentle, 
buoyant melody and slight reggae 
lilt reflect Armatrading's laid-back 
approach. "I've always been fasci-
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nated by people in love," Armatrad-
ing says. " It is like a language as 
only they know it." 
Savoy Label Group president 

Steve Vining—who was involved 
with the singer's last album during 
his tenure with RCA Victor—says of 

the first time he heard Lover's Speak, 
"I knew we had a record. 

"We're just thrilled to be working 
with her," he adds, expressing the 
view—bolstered by Norah Jones' 
recent successes—that there is a 
definite market for heartfelt music. 
"It's not fussy, and it's not trendy. 
[Lover's Speak has] a real organic, 
pure approach." 

Presents 

WDIY Lehigh Valley, Pa., PD Neil 
Hever describes Armatrading as "an 
instant add" and a "heavyweight" 
among the female artists who have 
emerged in the past 25 years. 

With Armatrading's history, Denon 
has a strong base on which to build, 
but Vining sees an opportunity to 
reach an entire audience that might 
not be familiar with the artist. " It 
doesn't skew male or female," he says, 
"and there really isn't an age group 
where this record is precluded." 

Terry Currier, owner of Music Mil-
lennium in Portland, Ore., says that 
"we've been a big market" for Arma-
trading in the past. "It should be a 
top five record for us." 
The initial marketing emphasis 

will focus on female listeners via 
female-oriented Web sites; on a 
broader scale, listening parties will 
be held on America Online. Addi-
tionally, the label is working with 
amazon.com and intends to utilize 
less traditional retailers—including 
card and gift stores—and such 
lifestyle-oriented outlets as Sharper 
Image for exposure. 
Booked by Wayne Forte for En-

tourage Talent Associates in New 
York, Armatrading will begin a 
U.S. tour in June that will con-
centrate on theater-sized venues in 
major markets. 
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cotes. 
BUILDING NEW LEGACIES: With 
eight releases currently sitting on 
retail shelves, approximately that 
many more due by year's end, and no 
less than 12 on the calendar for 2004, 
Mack Avenue Records is not only in 
the house but firmly on the map. 
Instead of making a name for itself by 
acquiring a classic catalog to distri-
bute, the Seattle-based label is devel-
oping a catalog of classics to call its 
own through the double-disc Legacy 
Lives On series, where living jazz 
greats are brought together in infor-
mal jam sessions to record new ver-
sions of classic compositions. 

"The idea is to document some of 
the greatest musicians, the architects 

of jazz, who have not gotten the 
respect and recognition they deserve 
and to recognize them while they are 
still here to enjoy it," says label presi-
dent/in-house producer Stix Hooper, 
also known as drummer and co-
founder of the Crusaders. The Legacy 
Lives On Volume I (released in 2001) 
features more than a dozen musi-
cians, including Kenny Burrell, Jon 
Hendricks, James Moody, and Cedar 
Walton; Volume 2 (released last year) 
features contributions from George 
Shearing, Les McCann, the late Conte 
Candoli, and Anita O'Day. 
"From a musician's point of view, I 

just wanted to see some high-caliber 
musicians get together and have some 
fun," Hooper says. "All I had to do was 
get these guys together and give them 
a loose blueprint, because they often 
suggested songs and arrangements. 
Harry 'Sweets' Edison was one of the 
first musicians to agree to appear, and 
he passed away before the project 
began, so a group of the guys decided 
to do his song 'Centerpiece' as a tribute. 
It was unplanned; it just came togeth-
er in an honest and heartfelt way." 
(Oscar Brashear stood in for Edison.) 

Hooper has also coordinated and 
produced new Mack Avenue releases 
by pianist Eugene Maslov (whose The 
Fuse Is Lit, featuring flutist Hubert 
Laws, arrived in 2002) and, most 

recently, vibraphonist Terry Gibbs, 
whose From Me to You: A Tribute to 
Lionel Hampton (Feb. 25) is a collec-
tion of songs that were either associ-
ated with Hampton or written by 
Gibbs in memory of his late mentor. 
Releases by vocalist Ilona Knopfler 
and Brazilian guitarist Oscar Castro-
Neves are due in June, followed by a 
new date from Gerald Wilson in July; 
a third volume of the Legacy Lives On 
series is expected in August. 

"There is no marketing formula for 
success," Hooper observes. "It starts 
and ends with sincerity in the music. 
With quality music, you don't always 
have the glamour that is easily palat-
able to the public, and that is a hurdle 
when it comes to selling CDs. You 
can't just put a jazz musician in a set-
ting that is easily digested. However, 
if the music is good, you can reach 
consumers based upon the reputation 
of the people that created it." 
Mack Avenue executive consultant 

Paul Ewing says that the Legacy Lives 
On marketing campaign will be aug-
mented by a DVD documenting the 
recording sessions for Volume 1, due in 
September. "I attended the [Interna-
tional Assn. for Jazz Education] con-
vention this year and showed people the 
footage," Ewing says. "When the edu-
cators saw these living-legend musi-
cians in action, it made a strong case 
for the historical significance of these 
recordings. We are expecting that the 
DVD will do the same for consumers." 
The label is also setting up booths 

at jazz festivals and at live perform-
ances by their artists so it can estab-
lish an identity with jazz fans. Ewing 
says, "Once people are familiar with 
the name, they will take interest in the 
label's product because they will know 
what the name represents." Mack 
Avenue is distributed by City Hall. 

AND: Pianist Michael Weiss, a recent 
recipient of Chamber Music America's 
New Works: Creation and Presenta-
tion grant, releases Soul Journey (Sin-
tra Records) March 4. The set features 
nine original compositions by Weiss, 
including "El Camino," which won 
the BMI/Thelonious Monk Institute's 
composition competition grand prize 
in 2000. 

Look for Wynton Marsalis & the 
Lincoln Center Jazz Orchestra to hit 
the road March 25 through April 24 for 
their 10th anniversary Rhythm Is Our 
Business tour. In keeping with Jazz at 
Lincoln Center's objectives, orchestra 
members will lead educational events 
in the 16 cities the tour will visit. 

Telarc continues its Live at Star-
bucks series with Dave Brubeck's 
Park Avenue South (March 25), 
recorded live in New York last year. 
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Celine 
Tries New 
Marketing 
Road 
Continued from page 1 

marketing roadmap that veers off the 
traditional road, relying to a large 
degree on outside partnerships to fuel 
album and ticket sales. Instead of seek-
ing initial exposure on the radio, the 
Canadian chanteuse's current single, "I 
Drove All Night," was introduced to 
millions via a series of slick Chrysler 
commercials during the telecasts of the 
Golden Globe Awards and Super Bowl 
XXXVII. The song was added by some 
120 mainstream top 40 stations—a 
tough format for Dion to crack in 
recent years. This issue it is No. 49 on 
The Billboard Hot 100 and No. 9 on the 
Adult Contemporary chart. 

In lieu of another exhaustive world-
wide trek to showcase her new materi-
al, Dion has redefined the concept of 
touring by setting up shop in Vegas at 
a tailor-made $95 million, 4,000-seat 

Winning Team. Celine Dion is pictured 
at Super Bowl XXXVII at San Diego's 
Qualcomm Stadium with her husband 
of eight years, manager René Angell'. 

venue. Her show, planned in the spirit 
of the famed Cirque du Soleil, is direct-
ed by Franco Dragone and features a 
cast of 60 dancers, musicians, and 
other performers. Early signs point to 
a lucky roll: The first 60 performances 
ofA New Day were almost sold out two 
months before opening night. 

As if that were not enough, Dion has 
teamed with Coty to launch her own 
fragrance, Celine Dion Parfums, also 
on March 25. According to Coty Beau-
ty America president Eric Thoreux, 
Dion "represents women's aspirations 
for an exciting but balanced lifestyle as 
an artist, wife, and mother." 

Indeed, amid the preparations for 
the Vegas show, Dion, 34, celebrated 
her eighth wedding anniversary with 
manager René Angélil last December 
and the second birthday of their child, 
René-Charles, in January. 

It all opens the latest chapter in a 

career that has seen worldwide album 
sales of more than 150 million— 
including 8 million forA New Day Has 
Come—making Dion the best-selling 
female artist of all time, according to 
Sony Music. Her No. 1 hits include 
"My Heart Will Go On" from the block-
buster film Titanic, "The Power of 
Love," and "Beauty and the Beast," and 
she has been honored with six Gram-
my Awards, two Academy Awards, 20 
Canadian Juno Awards, and seven 
World Music Awards. 

"Celine is the epitome of a 
global artist. Her voice has 
earned her legions of fans in 
every part of the world," Epic 
Records Group president Polly 
Anthony says. "That voice comes 
shining through on One Heart, 
which achieves unprecedented 
heights of artistic excellence." 

Dion says, "I've always tried 
to surpass myself and try new 
things. I'm at a point in my life 
where I feel totally centered. I'm 
strong, I'm grounded, I'm doing 
things as they come, and I'm 
choosing the ones that make 
me happy. I can have meals at 
home and sleep in the same bed 
every night, which is a big deal 
for me, along with the chance 
to continúe in show business 
and record this new album. It is 
the best I could ask for." 

A RELAXED HEART 
Musically, One Heart is a 

relaxed, even playful aural opus, 
centered more on expanding 
Dion's creative capacity than 
pumping out searing diva 
vocals. Worldwide hit "I Drove 
All Night" rumbles with manic 
fervor, while many of the remaining 
13 tracks are atypically uptempo. 
"Love Is All We Need" showcases a 
glimmer of eye-winking raunch rock, 
"Naked" and "Reveal" are as loose and 
slinky as we've ever heard Dion, and 
the title track and "Faith" rally as 
giddy pop anthems. On the slower 
side, the affecting "In His Touch" and 
"Je T'aime Encore" are cast as sparse 
torch songs rather than monster 
power ballads. There are definitely 
new sounds on the album. 

"The glove fits; I'm very happy with 
the results," Dion says. "It's light and 
fun, but I also consider it more emo-
tionally raw. There's always been a lot 
of control in my technique; this time, 
if there were tears of emotion, I let 
them come forward, and I would fol-
low the feeling." 

Dion worked on One Heart with a 
trusted nest of producers, including 
Ric Wake, Max Martin, Humberto 
Gatica, Anders Bagge, and executive 
producer Vito Luprano. "I don't know 
that I've ever seen Celine so ener-
gized," notes Luprano, Sony Music 
Canada senior VP of A&R. "This 
album tells us that while Celine is in 
her 30s, she's still 18 at heart when it 
comes to music. There's just a re-
freshing sound throughout." 

lime, the album is not a fussy affair. 
It was recorded at studios in Las Vegas 
and Florida and completed in only 
two weeks before the end of January, 

well in advance of its release, so that 
Dion could focus on a rigorous re-
hearsal schedule for her show. After 
beginning work last summer in Bel-
gium, Dion and her troupe began full 
run-throughs Feb. 17 at Caesars. 

SOARING NOTES, FLYING BODIES 

And what an undertaking the Vegas 
show is. The 90-minute, 20-song mul-
timedia affair—for which Dion is 
receiving a reported $100 million— 

Dion's vocal chords from Nevada's dry, 
desert climate. Its 4,000 seats are 
divided into three tiers; the most dis-
tant seat is only 120 feet from the 
stage, a demand Dion made to main-
tain intimacy with the audience. 

Tickets forA New Day, staged night-
ly Wednesday through Sunday, range 
from $87.50 to $200. According to 
John Meglen, co-CEO for show pro-
ducer Concerts West, they are selling 
briskly in the U.S., Canada, and France, 

where initial pre-sales packages 
were emphasized: "Las Vegas is 
the right place to be; it's become 
one of the centers of live enter-
tainment in the world, and you 
have to remember—the public 
of this town changes every 31/2 
days," he says. "Celine's show is 
unlike anything we've ever seen. 
It combines the production ele-
ments of Broadway, Disneyland, 
and the Olympics and wraps 
them around a superstar." 

The public at large can take 
a peek at the Vegas gig when 
CBS airs a one-hour special 
March 25 that documents the 
year-long planning and prepa-
ration forA New Day. In the last 
15 minutes, the broadcast will 
break into opening night at 
Caesars for a live performance 
from Dion. The show will be 
licensed internationally. 

Dion's Domain. The $95 million Colosseum at Caesars 
Palace in Las Vegas sports a 22,450-square-foot stage 
and the largest indoor video screen in North America. 
Its 4,000 seats are divided among three tiers; the 
most distant seat is only 120 feet from the stage. 

weaves her dramatic performance 
style with such unorthodox concert 
accents as flying, acrobatics, and vir-
tual time travel. Dion, who now works 
out three to four times a week, will 
add levitation and some serious ath-
letic moves to her own repertoire. 

"Every song is like a painting," 
Angélil suggests. "The stage, the lights, 
and the backdrop are all constantly 
changing, as if you're being transport-
ed. You're in Times Square for one song 
and in Italy for the next. It's definitely 
a musical experience, not just a con-
cert. There are a lot of things to see and 
feel in an hour and 30 minutes." 

Director Dragone, renowned for his 
internationally successful Alegria, 
Quidan,O, and Mystere shows, in addi-
tion to Cirque du Soleil, envisions 
Dion as "a satellite who captures 
images. She will use the stage to cre-
ate her own universe and share it inti-
mately with the audience." 

Dion adds, "It's about putting every 
song on a pedestal, not only vocally 
but visually and emotionally. It's a 
show that feels so good." 

The specially constructed venue, 
dubbed the Colosseum at Caesars 
Palace, sports a 22,450-square-foot 
stage that is 44 feet high, with the 
largest indoor video screen in North 
America above it. Five cable-driven 
lifts are built into the stage, along with 
a micro-climate system designed to 
maintain humidity at 55% to protect 

CHRYSLER IS IN THE HOUSE 
Chrysler is also along for the 

ride in Vegas. In January, the 
company strengthened its ties 
with Dion when it signed on as 
the show's primary sponsor, 
giving it rights to a liberal 
splash of publicity and signage 

at the hall. The auto maker will tie the 
show to the launch of its new Pacifica 
and Crossfire models, according to 
Chrysler communications director 
Bonita Coleman Stewart. "We wanted 
music to be a major emotional com-
ponent, and our research showed that 
Celine is a clear fit for the brand as a 
wife and mother and with her broad 
global appeal," she says. 

Chrysler introduced the alliance 
with a 30-second teaser ad on chrysler. 
corn—with a link prominently fea-
tured on the Yahoo opening page— 
which drew 200,000 visitors in early 
January. Next came a series of six sleek, 
black and white commercials filmed 
by Peter Arnell (who also directed the 
videoclip for "I Drove All Night" and 
shot all of the artwork for One Heart), 
using four songs pulled from the new 
album. In the spots, Dion plays with 
young René-Charles or soars down the 
open highway, reflecting the brand's 
theme of "Drive = Love." The spots 
blanketed the Golden Globe Awards 
telecast Jan. 19 and were shown fol-
lowing Dion's Jan. 26 live performance 
of "God Bless America" during Super 
Bowl XXXVII. 

"Now 'I Drove All Night,' which we 
chose as our signature song from her 
new album, is playing on 200 radio sta-
tions," Stewart says. "That is our idea 
of an integrated partnership, where a 
consumer hears a song and also has a 
visual depiction of Chrysler. It pulls it 

all together for the consumer and 
mutually benefits Celine's record label." 

The synergistic assault "is the kind 
of platform to launch a record that 
labels dream of," Epic Records Group 
VP of worldwide marketing Randy 
Irwin says. "With Vegas, Chrysler, Coty, 
and a great record, we just went, Wow.' 
It's pretty much unprecedented." 

In fact, the label is depending on 
Dion's exposure via those enterprises to 
amp the momentum of One Heart, as 
her Vegas commitment will make the 
artist largely unavailable for promotion. 
An international press day was held in 
late February in Vegas, while The Today 
Show and Oprah are on board for 
release-week appearances. Dion is artist 
of the month on MSN, which began 
streaming next single "One Heart" 
March 10 on its version of Pressplay. 
Video-streaming promotions are 
planned on Yahoo and AOL, along with 
an active flow of information on Dion's 
own Web site (celinedion.com). In addi-
tion, a new French-language release is 
slated for fourth-quarter 2003, for 
which Dion will do limited press. 

"There are only so many hours in a 
day," Irwin says. "You don't want to 
push an artist to a point of diminish-
ing returns." 

For Dion, though, this bustling 
New Day creates an ideal balance 
between family and career. "I'm the 
happiest I've been in my life," she says. 

Daily Guidance. Celine Dion's A New Day 
is directed by Franco Dragone, right, re-
nowned for his internationally successful 
Alegria, Quidan, 0, and Mystere shows. 

"I have fans that have supported me 
for 23 years, and now I want to say, 
'Thanks for those wings. Now, I'm 
opening the doors to my new home, 
if you want to come.' 

"And yet I'll do my show from 8:30 to 
10, and I'm home at quarter to 11," she 
continues. "My son is a nightbird, so 
hopefully I can play with him a bit and 
put him to bed. Otherwise, I'll take a 
hot bath and watch a movie with my 
husband. Then we'll fall asleep, and in 
the morning, we'll all be together. What 
more could I ever hope for?" 
Down the road, who knows what 

adventures may be in the wings for an 
enduring artist who has consistently 
evolved through the years. "One thing 
we've learned," Irwin says, "is that you 
never know what surprise is coming 
next with someone flying as close to the 
sun as Celine. We take our cues from 
her; when she's on a high and ready to 
rock, we're there to go with her." 
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U.K.'s Coldplay A Hot U.S. Touring Commodity 
BY SUSANNE AULT 

LOS ANGELES—By selling out major-
and secondary-market venues on inau-
gural visits—often in less than one 
hour's time—recent Grammy Award 
winner Coldplay has quickly emerged 
as a U.S. touring headliner. 

The British import introduced itself 
to stateside audiences in late 2001 at a 
KROQ Los Angeles radio show. Thanks 
to regularly touring since then—and 
making sure to visit Middle America 
on its most recent outing to achieve 
legitimate mainstream status—Cold-
play will soon be stepping up to arena 
level in many markets. 

For its latest 44-date North Ameri-
can run (which is interspersed with 
several European dates), the band 
scheduled a mix of theaters and are-
nas, starting Jan. 21 at Orlando, Fla.'s 
Hard Rock Cafe and finishing June 13 
at New York's Madison Square Garden. 
But Dave Holmes, Coldplay's manager 
at Nettwerk Management, says unex-
pectedly high demand will likely lead 
to more dates (about 15) being added 
to the tour for September, primarily 
inside arenas. 

ARENA-READY 
Besides filling the Garden's 16,000-

seat capacity in 40 minutes, other 
quick sellouts include the May 31 and 
June 2 shows at Los Angeles' Holly-
wood Bowl (both with a capacity of 

7,000), a March 4 date at the 2,500-
seat Murat Center in Indianapolis, and 
a March 10 date at the 2,700-seat 
Louisville Palace in Kentucky. The 
Molson Centre in Toronto sold out its 
16,000 seats in one day for a June 11 
Coldplay show, placing the concert in 
the top three sellers in the venue's 10-
year history. 

"They could easily 
tour 12 months more 
here. They've gone pret-
ty deep," Holmes says. 
"They're going to Ken-
tucky and Oklahoma... 
and all the shows are sold 
out in a record amount 
of time." 

Little Big Man presi-
dent Marty Diamond, 
who books Coldplay, 
says, "They are an arena 
act at this point across 
the board." 

Larry Vallon, senior VP at House of 
Blues Concerts (HOB)—which is pro-
moting a number of Coldplay shows— 
adds that Holmes and Diamond "are 
doing a great job of selecting the right 
capacities on the way up [for Coldplay], 
and now they can do whatever the hell 
they feel like doing." Clear Channel 
Entertainment (CCE) also signed on 
for a number of shows through June. 

Coldplay bassist Guy Berryman 
thinks that of all the sellouts, the one at 

Louisville's Palace is especially sweet. 
"It's a good judge of how well you're 
doing if you can sell out these kinds of 
places in less-well-known cities," he 
explains. "We can't really believe how 
well it's going over here. But I guess at 
the same time we've worked very hard 
for this and hoped it would happen." 

Berryman says steady U.S. touring 
is a main priority for Coldplay so it 
can avoid jeopardizing its U.S. 
crossover. He believes that a major 
reason why Oasis, one of the last U.K. 
bands to make a widespread splash in 
the States, faded from its peak is 
because of its spotty concert record 
in America. 

"We've come further than a lot of 
English bands," says Berryman, who 
thinks Coldplay still has room to grow 

in the U.S. "We're doing all the work 
that I don't think all the bands are pre-
pared to do, [like] doing meet-and-
greets after the shows. It's not too dif-
ficult—we just go and say 'Hi' and 
drink a couple of beers. But a lot of 
bands, like someone like Oasis, are not 
prepared to do this. I don't think peo-

ple know what a detrimen-
tal effect that has." 

Performing inside the 
low-profile American heart-
land as well as lining up the 
high-profile Garden show 
seems to be paying off in 
winning mainstream ap-
peal, as the band has also 
achieved solid record sales 
in the U.S. According to 
Nielsen SoundScan, Para-
chutes has moved 1.5 mil-
lion copies, and A Rush of 
Blood to the Head has 
moved 1.2 million. The lat-

ter album recently won the Grammy 
Award for best alternative music 
album; its track "In My Place" also won 
the Grammy for best rock perform-
ance by a duo or group with vocal. 

"Usually British acts can get the 
coasts, but this seems to be national," 
says Scott Stienecker, president of 
PromoWest Productions, which is 
promoting a March 9 date at Ohio's 
2,400-seat PromoWest Pavilion 
(which ran out of tickets in three 

Showtime's 'Queer As Folk' Takes Its Babylon Club On The Road 
BY MICHAEL PAOLETTA 

NEW YORK—Now in its third season, 
Queer as Folk has proven itself to be 
one of the Showtime network's shin-
ing stars. Now, with the upcoming 
Queer as Folk—The Babylon Tour, the 
groundbreaking show is extending its 
brand reach from the small screen to 
a 15-city North American tour (Beat 
Box, Billboard, Feb. 22). The trek 
commences May 2 at the Necto club 
in Ann Arbor, Mich., and concludes 
June 29 at Houston's South Beach— 
the Nightclub. 

Produced by Embrace Productions 
in association with Showtime, Queer 
as Folk—The Babylon Tour will re-cre-
ate the series' Babylon disco in venues 
with capacities for 2,000 to 3,000 peo-
ple, like Space in Miami and the Kool 
Haus in Toronto. 

RE-CREATING THE EXPERIENCE 
To capture the energy and vibrancy 

of Babylon, talent will include DJs Macy 
Young and Grammy Award winner 
Peter Rauhofer. Both DJs say they will 
be debuting new remixes and produc-
tions throughout the tour. Club singer 
Kristine W., who recently topped the 
Billboard Hot Dance Music/Club Play 
chart with "Some Lovin'," will perform 
at select dates. Tickets are expected to 
be in the $35 range. 

According to Embrace president 

Adam Gill—who worked on Moby's 
Area:1 and Sasha & John Digweed's 
Delta Heavy tours—"the Babylon 
experience will be re-created in all the 
venues, with Queer as Folk artifacts 

being installed in each venue. We're 
looking to breathe new life into 
today's club scene." 

Getting this tour off the ground 
involved initial meetings between Gill 
and Showtime executives; series pro-
ducers Sheila Hockin, Ron Cowen, and 
Daniel Lipman; and S.L. Feldman & 
Associates Michael Perlmutter and 
Scot McFadyen, the music supervisors 
for Queer as Folk. 
"Adam and I created a 10-page 

strategic bible, which we presented to 

the network and the producers," Perl-
mutter explains. "We made it very clear 
that we would be bringing Babylon to 
the streets of America." 
The concept was universally praised. 

"We immediately liked the idea. It 
seemed like a perfect fit, directly relat-
ed to our branding of Queer as Folk," 
Showtime senior VP of advertising 
Stephanie Gibbons says. "It's rare that 
you can create an experience like this 
for consumers—one that is parallel to 
a TV series. An event like this only 
amplifies the show's sense of commu-
nity, with fans living the show." 
Hockin adds, "We love finding 

unique ways to promote the brand. 
And since music is such an integral 
part of the show, this tour made even 
more sense. Also, there's an excite-
ment in Babylon, and we thought it 
would be great to share this experi-
ence with others." 

QUALITY REQUIRED 
Prior to signing oil on the project, 

Showtime and the show's producers 
wanted confirmation that the tour 
would meet the same high quality and 
standards of the series. "We discussed 
everything from safety issues to pro-
motional activities," Lipman says. 
"Because Queer as Folk is a very 
hands-on production, we needed to be 
assured that this tour would honor the 

intention and tone of the show." 
To get the word out about the tour, 

Gill says Embrace is working with 
local club promoters, as well as tar-
geting national and local gay press. 
Already, Showtime is tagging epi-
sodes with tour info and offering info 
on its Web site (sho.com). Showcase, 
which airs the show in Canada, is air-
ing promotional spots, which include 
ticket giveaways. 
March 20 sees the launch of en-

terbabylon.com, an online communi-
ty founded on the tour. On the same 
day, coinciding with the annual Winter 
Music Conference, the tour will be offi-
cially announced at a party at Miami's 
Townhouse Hotel. 
On May 20, Tommy Boy Records 

will release the aptly titled compilation 
Queer as Folk—The Third Season, 
which will include W's "Some Lovin'." 
A video for the track is being lensed 
March 19 on the Babylon set in Toron-
to. The compilation and video will offer 
additional cross-marketing and - 
branding opportunities. 

Ultimately, Hockin says, "part of 
what this tour represents is the cele-
bratory feeling of the show. Despite 
all the struggles and hardships, the 
ins and outs of life and love, Queer as 
Folk celebrates life. The show and 
this tour are a celebration of the lives 
we a// lead." 

hours—the quickest sellout since the 
building opened 18 months ago). 
"They've made it in Columbus, 
Ohio—they've hit." 

IT'S ABOUT MUSIC. NOT MONEY 
Joel Peresman, senior VP ut Radio 

City Entertainment—a division of the 
Garden—is impressed that Coldplay 
stormed his venue so early in its U.S. 
career. "Occasionally it happens, but 
not a lot," he says. "And when you're a 
young act and you can sell out at Madi-
son Square Garden, that is going to 
resonate around the world." 

Considering the multiple theater 
stops, the number of sellouts, and the 
$30-$35 ticket price, Diamond 
acknowledges that Coldplay is under-
playing the market. Of the 12 dates 
reported to Billboard (running Jan. 21 
through Feb. 9), the average per-show 
gross and attendance count is 
$110,666 and 3,636, respectively. 

"This is not about a money grab," 
explains Diamond, who maintains that 
ticket prices will not rise and second-
ary markets will be slotted for the 
expected fall leg. "Going full-throttle 
at once is a disconnect to me. This is 
not a race. This is someone's career." 

Or as Berryman explains, "We try to 
keep our prices as low as we can. We 
still make money when we tour, but 
we need to keep it fair. We want to be 
seen as people who are not out to take 
your money but as people who are pas-
sionate about music." 

By being price-conscious about tick-
ets while churning out back-to-back 
platinum albums, HOB Concerts exec-
utive VP Alex Hodges says Coldplay is 
a promoter's dream. 

"Good planning, perfect execution. 
They've played it very smart on the size 
of the venues, making sure they have 
sellouts. Their touring history is pret-
ty remarkable," Hodges says. "When 
you do that, you have staying power." 

Exploding like it has in the U.S., 
Coldplay has fueled speculation that it 
has a real shot at becoming a blue-chip 
act, potentially in the vein of U2 or the 
Rolling Stones. 

"Coldplay could be one of those [A-
list] artists," says Indiana-based CCE 
promoter Steve Liberatore, who is 
backing the Murat and Louisville 
Palace shows. "I do see them in the 
next levels and beyond." 

But Berryman says that while he 
wants to keep touring heavily, he 
also fears overstaying his American 
welcome. 

"A band should have a beginning, 
middle, and an end ... and bow out 
graciously," he explains, admitting to 
having distaste for the Stones' decades-
long road life. Nevertheless, that point 
is still far off, because "we are going to 
be a big touring band . .. especially 
now that we are playing bigger places, 
staying in nicer hotels. All we have to 
do is walk on the stage in front of thou-
sands of people screaming for us—it 
doesn't get much better than that." 

BILLBOARD MARCH 22. 2003 www.billboard.com 25 



Views. 
MARCH TICKET MADNESS: On March 
1, Ticketmaster sold a record 1.7 mil-
lion tickets-600,000 were bought at 
venue box offices, and 1.1 million 
were sold through their distribution 
systems. Of the latter figure, 53% 
were sold online at ticketmaster.com. 
Sales were driven in large part by 
Dixie Chicks' national on-sale and 
another run of U.S. dates for Bruce 
Springsteen & the E Street Band but 
in total constituted 1,851 events at 
1,741 venues, including a wide range 
of concerts, family shows, sporting 
events, and Broadway theater shows. 
"We were watching in awe, not only 

at how our system was performing but 
at the sheer demand," says Ticketmas-
ter chairman/CEO Terty Barnes, who 
thinks Springsteen's seven sellouts at 
Giants Stadium in East Rutherford, 
NJ., were particularly impressive. "At 
one point there were 100,000 people 
in queue on the Web site for Spring-
steen tickets" (see story, page 4). 

The roughly one-third of tickets 
sold at venue box offices showed that 
a significant number of patrons chose 
that option, conceivably to avoid 
service fees. Additionally, a record 
85,000 were sold through voice-
recognition lines. 

DMB MAKING SEVERAL DEBUTS: 
Dave Matthews Band (DMB) will 
begin a 50-plus date summer tour 
June 17-18 at Germain Amphitheater 
in Columbus, Ohio. The tour prima-
rily consists of sheds, although scat-
tered arenas also dot the route, along 
with the July 26-27 debut concerts 
for Anchutz Entertainment Group's 
new 30,000-seat soccer stadium, the 
Home Depot Center in Los Angeles. 
Booked by Chip Hooper at Mon-

terey Peninsula Artists, DMB again 
eschewed stadiums and instead opted 
for doubles in many cities. The tour 
will see the band's concert debut in 
many markets, including inaugural 
plays in Arkansas (July 13 at the All-
tel Arena in North Little Rock) and 

by Ray Waddell 

Oklahoma (July 15 at the Ford Cen-
ter in Oklahoma City). 
The tour cut individual promot-

er deals in each market, although 
the route largely comprises Clear 
Channel Entertainment sheds. Last 
year, DMB grossed $52.8 million 
and was the top-drawing act in the 
world, with 1.4 million people 
attending its shows, according to 
Billboard Boxscores. 

THREE'S COMPANY: Pat Metheny 
will tour in the trio format during 
2003, with bassist Christian Mc-
Bride and Pat Metheny Group 
drummer Antonio Sanchez, for a 
very limited set of U.S. dates in the 
fall. Metheny is booked by Ted Kur-
land and Associates. 

RIVER ROCK: The crew at Clear Chan-
nel Entertainment's (CCE) San Fran-
cisco office (formerly Bill Graham 
Presents) is stoked about the June 14 
opening of the new White River 
Amphitheatre on the Muckleshoot 
Indian Reservation in the Seattle/ 
Tacoma market near Auburn, Wash. 
Gregg Perloff, president/CEO of 
Clear Channel Music West/Bill Gra-
ham Presents, calls the White River 
shed "the most important state-of-
the-art amphitheater ever built." The 
20,000-capacity venue boasts 9,000 
reserved, covered seats, and "no poles 
block sightlines anywhere," Perloff 
says. "This venue is important, 
because it is the first amphitheater 
built in a long time, and it sets a 
whole new standard. Most amphithe-
aters were built in the mid-1980s for 
$15 million-$20 million, and this one 
is about $48 million." 
CCE operates the shed via a long-

term lease with the Muckleshoot 
Indian tribe, and according to 
Perloff, it took a " long, arduous 
process to open." Stage dimensions 
are 64 feet by 44 feet, plus sound 
wings, and back-of-house boasts a 
six-truck loading dock. The shed 
also has eight dressing rooms, a pri-
vate headliner compound, and adja-
cent parking for six buses. Just off 
the Interstate 5 freeway, White River 
Amphitheatre is 26 miles from 
downtown Seattle and 14 miles 
from Tacoma. 

MOVING OUTBACK: Darin Lashinsky 
has been promoted to VP of Nash-
ville-based independent promoter 
Outback Concerts, reporting to Out-
back president Mike Smardak. 
Lashinsky joined the company as a 
promoter in 1998. Before that, he 
spent four years promoting concerts 
with his father, Philip Lashinsky. 
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ELTON JOHN & BILLY JOEL Compaq Center, $2.043,984 16,160 Clear Channel 
Houston 5196.35/$46.35 sellout Entertainment 
Feb. 24 

ELTON JOHN & BILLY JOEL SBC Center, $1.407.325 16,835 Clear Channel 
San Antonio $185/545 sellout Entertainment 
Feb. 26 

BRUCE SPRINGSTEEN Richmond Coliseum, $1,001.925 13,424 C&C Concerts 
& THE E STREET BAND Richmond, Va. $75 sellout 

March 6 

BON JOVI, GOO GOO DOLLS Atlantic City Boardwalk Hall, $934.280 12,468 Clear Channel 
Atlantic City, N.J. $125/$35 sellout Entertainment 
Feb. 23 

SANTANA, CITIZEN COPE Alamodome, S881,017 18,781 Stone City Prods/Jack 
San Antonio $65/$25 sellout Utsick Presents 
Feb. 14 

PHISH Continental Airlines Arena, $707.764 20,632 Clear Channel 
East Rutherford. N.J. $35.50 sellout Entertainment 
Feb. 24 

BRUCE SPRINGSTEEN Veterans Memorial Coliseum, $690.077 9,469 Fantasma Prods. 
& THE E STREET BAND Jacksonville, Ra. $74/549 9,515 

March 4 

CHER, TOMMY DRAKE Richmond Coliseum, $672.787 9,851 Clear Channel 
Richmond. Va. $79.50/$29.50 sellout Entertainment 
Feb. 25 

CHER, TOMMY DRAKE 1st Mariner Arena. $636.056 9.016 Jack Utsick Presents 
Baltimore $75.50/555.50 10,034 
Feb. 27 

PHISH Nassau Veterans Memorial $600,915 17,433 Clear Channel 
Coliseum. Uniondale, N.Y. $35 17,630 Entertainment 
Feb. 28 

PHISH Worcester's Centrum Centre, $529.575 14,511 Clear Channel 
Worcester, Mass. $37.50 sellout Entertainment 
Feb. 26 

SCORPIONS & WHITESNAKE, Alamodome, $424,065 13,700 Stone City ProdsJJack 
DOKKEN, MONTROSE San Antonio $60/$25 sellout Utsick Presents 

Feb. 8 

CHER, TOMMY DRAKE Roanoke Civic Center, $391.699 6,890 Clear Channel 
Roanoke, Va. $69.75/549.75 8,272 Entertainment 
Feb. 24 

COLDPLAY, THE MUSIC Bell Centre, $334,329 11,784 Gillett Entertainment 
Montreal ($498,648 Canadian) 12,414 Group, House of Blues 
Feb. 25 529.84/$23.13 Canada 

SCORPIONS & WHITESNAKE, Allstate Arena, $292,635 8,978 Clear Channel 
DOKKEN Rosemont. Ill. $37.50/527.50 15,031 Entertainment 

Feb. 28 

ELTON JOHN The Tabernacle, $234,975 3,227 Clear Channel 
Atlanta $75 two sellouts Entertainment 
Feb. 18-19 

SCORPIONS & WHITESNAKE, Mandalay Bay Events Center, $230,270 5,672 Clear Channel 
DOKKEN Las Vegas 555/$25 9,784 Entertainment, in-house 

Feb. 15 

SCORPIONS & WHITESNAKE, HP Pavilion, 6322.042 7,359 Clear Channel 
DOKKEN San Jose, Calif. $45.50/525.50 8,524 Entertainment 

Feb. 18 

SANTANA, CITIZEN COPE Kiefer UNO Lakefront Arena. $219,604 5,903 Clear Channel 
New Orleans $44/$34 sellout Entertainment 
Feb. 19 

DISTURBED, TAPROOT, CHEVELLE, Pershing Center, $218.949 7,422 Jam Prods. 
UNLOCO Lincoln, Neb. $29.50 sellout 

March 8 

DAVID GRAY, COREY HARRIS Bill Graham Civic Auditorium, 6316.983 8,186 Clear Channel 
San Francisco $30/527.50 8,822 Entertainment 
Feb. 15 

SCORPIONS & WHITESNAKE, ARCO Arena, 6301,985 6,249 Clear Channel 
DOKKEN Sacramento, Calif. $42.50/532.50 6,309 Entertainment 

Feb. 19 

COLDPLAY, THE MUSIC Tweeter Center at the $198,353 6.874 Clear Channel 
Waterfront, Camden, N.J. $32.50/$27.50 sellout Entertainment 
Feb. 28 

DAVID GRAY, PATRICK PARK Shrine Auditorium, $194,985 5,149 Clear Channel 
Los Angeles $45/525 6,219 Entertainment 
Feb. 16 

SCORPIONS & WHITESNAKE, Cricket Pavilion, $189,329 6,887 Clear Channel 
DOKKEN, THIEVES IN THE TEMPLE Phoenix $50/$20 7,837 Entertainment 

Feb. 21 

SCORPIONS & WHITESNAKE, Don Haskins Center, $175,550 4,842 Stone City Prods/Jack 
DOKKEN El Paso, Texas $50/525 sellout Utsick Presents 

Feb. 12 

HOT 92 LOVE AFFAIR: ISYSS, Shrine Auditorium, $175,144 6,138 Clear Channel 
AMANDA PEREZ, THE INTRUDERS, Los Angeles $40/523.50 6,251 Entertainment 
THE MOMENTS, A TASTE OF HONEY Feb. 15 

COLDPLAY, THE MUSIC Coral Centre, $170,504 7,790 Clear Channel 
Ottawa ($256,575 Canadian) 8,578 Entertainment, in-house 
Feb. 24 $28.68/$17.38 

WILLIE NELSON, JOE FIRSTMAN Wiltern Theater, $169,860 3,872 Clear Channel 
Los Angeles 555/$37.50 3,992 two shows Entertainment 
Feb. 21-22 

GAITHER HOMECOMING McKenzie Arena, $169,450 8,053 Clear Channel 
Chattanooga, Tenn. $29.50/$16.50 11,091 Entertainment 
Feb. 28 

INDEPENDENCIA DOMINICANA: United Palace, $165,420 3,080 Vidal Cedeno, MCM-
FERNANDO VILLALONA, NUEVA New York $78/568 3,361 Mercado Cabrera Music 
ERA, FRANK REYES, TULILE March 1 

COLDPLAY, THE MUSIC careerbuilder.com Oakdale $157.760 4,833 Clear Channel 
Theatre, Wallingford. Conn. $34 sellout Entertainment 
Feb. 27 

BOB DYLAN, ANI DIFRANCO WestpacTrust Centre. $153,824 3,498 Michael Chugg 
Christchurch, New Zealand ($272,115 New Zealand) 4,530 Entertainment 
Feb. 26 $59.21/$52.12/$46.36 Jack Utsick Presents 

GALACTIC, MEDESKI, MARTIN & The Fillmore, $147,600 5.904 Clear Channel 
WOOD, DJ Z-TRIP Denver $25 7,200 two shows Entertainment 

Feb. 14-15 

AUDIOSLAVE, BURNING BRIDES Riviera Theatre, $147,500 5.000 Jam Prods. 
Chicago $29.50 two sellouts 
Feb. 26-27 

Copynght 2003, VNU Business Media, Inc. All nghts reserved. Boxscores should be submitted to: Bob Allen, Nashville. 
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing. call Bob Allen, 615-321-9171. 
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R&D/HIP-HOP 

ON THE RECORD: This summer we'll 
see if history repeats itself. That's 
when MCA releases Mary J. Blige's 
new album, Love and Life, executive-
produced by P. Diddy. This is the first 
time the two have worked together 
since Blige's 1994 No. 1 R&B album 
My Life. Dr. Dre also contributes a 
couple of tracks. In the meantime, R 
Diddy raps on Blige's version of 50 
Cent's hot "In Da Club." Titled 
"Hooked," the promo-only cut won't 
appear on the new album. 

By the way, Blige isn't the only one 
hooked on the 50 Cent blockbuster: a 
version by Beyoncé Knowles is float-
ing around via MP3, as well as a take 
that pairs both Knowles and 50 Cent. 
Owing to a "sample clearance 

problem," Warner Bros. will be re-
issuing Jaheim's current Divine Mill 
album, Still Ghetto. The new version 
will be minus the last track, "Every 
Which Way," which features Duganz. 
According to a Warner Bros. spokes-
person, the label is still completing 
shipments of the original set but 
plans to reissue the reconfigured 
album in April. Currently No. 11 on 
the Top R&B/Hip-Hop Albums chart, 
Still Ghetto has sold 633,000 units, 
according to Nielsen SoundScan. 

Songwriter/producer Linda Perry, 
whose recent collaborations include 
Pink and Christina Aguilera, is now 
working on Blaque's summer Elek-
tra debut. Missy Elliott is also on the 
former Columbia trio's production 
team, as is Robert "Big Bert" Smith 
(Rhythm, Rap, and the Blues, Bill-
board, Feb. 8). 

Preparing to record her third 
album. Angie Stone is also revving 
up for her Broadway debut. Begin-
ning April 15, the J Records artist 
joins the cast of Chicago as prison 
matron Mama Morton—the role 
that earned fellow artist Queen 
Latifak an Oscar nomination in the 
file version. Stone is also in Para-
mount Pictures' summer flick The 
Fighting Temptations with Knowles 
and Cuba Gooding Jr. 

EXPERIENCE HENDRIX: On the heels 
of Motown's March 18 Stevie Wonder 
tribute album (Rhythm, Rap, and the 
Blues, Billboard, Feb. 22) comes 
word of a similar Jimi Hendrix salute 
helmed by the late legend's sister 
Janie. Confirmed acts for the MCA set 
due this year thus far include San-
tana, Earth, Wind & Fire, Chaka 
Khan, Bootsy Collins, Seal, and 
Musiq, who has already recorded his 
contribution, -Are You Experienced?" 

"It's a chance to introduce my 
audience to something new," says 
Musiq, who plays bass on the track. 

and The Blues.. 

"People don't expect me to go there. 
I tried to communicate [the song] 
in my own way, which is soulful, but 
also tried to recapture the rock edge 
Hendrix originally had." 
Between commercials (Coke, 

Levis), guest vocals on singles by 
Santana and the Roots, and winning 
two Soul Train Awards, Musiq is also 
back in the studio with Carvin Hag-
gins for his third Def Soul set, slat-
ed for September. While he notes 
only that AAries will be back on 
board, Musiq says he's "definitely 
trying to push things along with this 
album. I don't want to do the same 
things over and over again." 

NARAS HEROES: Speaking of Musiq, 
he's among the 2003 Heroes Awards 
recipients being honored by the 
Philadelphia chapter of the National 
Academy of Recording Arts and Sci-
ences (NARAS). Also being singled 
out for their contributions to Phila-
delphia's creative environment are 
producer Joe Nicolo, singer/song-
writer/producer Walter "Bunny" 
Sigler, jazz pianist McCoy Tyner, and 
arranger/cellist Larry Gold. Previous 
Heroes honorees include Jill Scott 
and Eve. 
The annual event takes place April 

21 at Philadelphia's Hyatt Regency 
Penn's Landing. Proceeds benefit 
NARAS' professional education 
events for the Philadelphia region's 
music community. For more infor-
mation, contact 215-985-5411. 

IMAGE HONORS: India.Arie and Kirk 
Franklin took home three awards 
during the 34th annual NAACP 
Image Awards in Los Angeles (taped 
March 8 and telecast March 13 on 
Fox). Two of Arie's statuettes were for 
outstanding female artist and out-
standing duo or group (with Stevie 
Wonder); Franklin's honors included 
outstanding album and outstanding 
gospel artist. Kudos also went to 
recording category winners Natalie 
Cole, Ashanti, and LL Cool J. 

Kindred The Family Soul Spreads The 
Word Of 'Surrender' Through Live Dates 
BY RASHAUN HALL 

Family values and the music indus-
try don't often go hand in hand, but it 
seems to work for Kindred the Family 
Soul. Led by husband-and-wife team 
Fatin Dantzler and Aja Graydon, the 
11-piece band has forged a family in 
music through soulful melodies and 
heartfelt lyrics. The Philadelphia-based 
outfit makes its long-awaited Hidden 
Beach/Epic debut March 25 with Sur-
render to Love. 
Managed and booked by Calvin 

Hubbard and D. Mays for Philadelphia-
based Allen Lawrence Management 
Group, Kindred signed with Hidden 
Beach in 2001 with a little help from 
fellow Philadelphian/labelmate Jill 
Scott. Scott introduced the group to 
label founder and president Steve 
McKeever at her album release party. 
McKeever notes that with a following 
that was established via its live shows, 
Kindred was already well on its way. 

"The process began before I signed 
them," McKeever says. "They were 
packing houses at Black Lily [show-
case] events in Philly. They took a very 
old-school approach to music—play-
ing the same club once a week, every 
week As a result, they built a fan base, 
which quickly spread from Philadel-
phia to Washington, D.C.; New York; 
and Atlanta. 

"Their live show is what really had 
people [excited]," McKeever adds. "It's 
unusual to see a band of this size per-
form live. We actually supported the 
band during the recording process so 
they could keep playing live dates." 

Building on that live-show follow-
ing, Hidden Beach released lead single 
"Far Away" to radio in late February. 

"It's something everyone can relate 
to," Graydon says of the single. "All of 
our songs come from a pure place. But 
that song came from a really pure 
place, from those same emotions that 
all people go through." 

Dantzler—who, along with Gray-
don, publishes songs through Family 
Soul Music (ASCAP)—adds, "There's 
stress in your life or you're going 
through different things. Sometimes 
you want to close your eyes and say, 'I 
wish I wasn't here.' It's something a 
lot of people can grab onto and draw 
their own conclusions to the song." 

While Hidden Beach will employ tra-
ditional marketing tools to promote 
the act, McKeever believes the best tool 
is the band itself: "Every marketing 
campaign is different. But a lot of things 
are back-to-basics that we do with every 
release. With Kindred, however, the live 
show is an important element of who 
they are. It's all about getting them seen 
and getting that contagious, word-of-
mouth effect with the audience." 

Graydon agrees: "When you're an 
R&B singer who grew up in hip-hop, 
you start believing that people don't 
have fun at R&B shows. They get all 
dressed up in matching outfits, then 

they go and sit there. At hip-hop 
shows, people are standing up, sweat-
ing, and jumping. We want that too." 

Kindred will celebrate the album 
release with a string of live shows 
beginning March 24 in Washington, 
D.C. It will also visit Philadelphia (on 
street date) and New York (March 26) 
before launching its full-fledged pro-
motional tour two weeks later. 

Other promotional tools include the 
band's self-made electronic press kit 
(EPK) for tastemakers and The Kindred 

Papers, a magazine Dantzler and Gray-
don created to be distributed at colleges 
and all Kindred performances, as well 
as via mailings. "It gives you a real feel 
for a Kindred show—that hot, sweaty, 
live-show feeling," McKeever says of the 
EPK. "In this age of tracked shows, it's 
hard to describe to people what a Kin-
dred show is like. So instead of trying, 
we can show them. 
"We wanted to take a real literate 

approach to their music," McKeever 
says of the magazine, which will include 
poetry from Scott and an article on a 
fellow husband-and-wife singer/song-
writer team, Ashford & Simpson. 
"We've already printed 300,000 issues." 

With its fellow neo-soul acts secur-
ing a variety of endorsement deals, 
Kindred is obviously primed to follow 
suit. But McKeever says all things 
must come in time. "We look at natu-
ral promotional tie-ins for every artist. 
There are a lot of natural tie-ins with 
Kindred as a husband-and-wife team 
and what they stand for. But it has to 
make sense. Unless it's organic, it can 
undermine everything we have done 
thus far." 
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2 Billboard HOT RAP TRACKS Tm 
Airplay monitored by N. Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
NUMBER 1 7 Weeks At Number 1 

IN DA CLUB 50 Cent .9 

G•UNIT/SHADY/AFTERMATH/INTERSCOPE 

EXCUSE ME MISS Jay-Z .2 
ROC-A-FELLA/DEF JAMADJNIG 

2 GOSSIP FOLKS Missy "Misdemeanor Elliott Featuring Ludacris .2 
THE GOLD MIND/ELESTRA/EEG 

4 WANKSTA 50 Cent S7 
G-UNIT/SHADY/INTERSCOPE 

3 MESMERIZE Ja Rule Featuring Ashanti «2 
MURDER INCJDEFJAMADJMG 

8 BEAUTIFUL Snoop Dogg Featuring Pitmen & Uncle Charlie Wilson .52 

DOGGYSTYLE/PRIORITY/CAPITDL 

7 7 THE JUMP OFF LW Kim Featuring Mr. Cheeks .2 
!QUEEN BEE/ATLANTIC 

6 SICK OF BEING LONELY Field Mob .2 
MCA 

9 I CAN Nas º 
ILL WILUCOLUMBIA 

10 10 GET BUSY Sean Paul º 
BLACK SHADOW/2 HARDPIP/ATLANTIC 

11 11 I KNOW WHAT YOU WANT Basta Rhymes & Mariah Carey Featuring The Flipmode Squad 40 

J/MONARC/RMG/IDJMG 

12 16 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo 9 
DESERT STORM/ELEKTRA/IEG 

II: 12 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse 4̀7 
CASH MONEY/UNIPERSAUUMFIG 

13 SUPERMAN Eminem 
WEB/AFTERMATH/INTERSCOPE 

15 THUGZ MANSION 2Pac 47 
AMARO/DEATH ROW/INTERSCOPE 

16 18 NO LETTING GO Wayne Wonder º 
40-40/GREENSLEEVESNP/ATLANTIC 

17 14 AIR FORCE ONES Nelly Featuring Kyjuan, Ali & Murphy Lee P2 

FO REEL/UNIvERSALAIMRG 

18 21 QUESTIONS 50 Cent Featuring Nate Dogg 
SHADWAFTERMATH/INTERSCOPE 

19 X GON GIVE IT TO YA DM º 
BLOODLINE/DEC JAMADJMG 

19 COME CLOSE TO ME Common Feat Mary J. Blige Or Erykah Badu, Pharrell & O-Tip ..2 
MCA 

20 A.D.I.D.A.S. Killer Mike Featuring Big Boj º 
AQUEMINUCOLUMBIA 

17 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar IS, 
ARTISTDIRECT 

23 21 MAKE IT CLAP Busta Rhymes Featuring Splitt Star .2 
J/RMG 

24 STILL BALLIN 2Pac Featuring Trick Daddy 
AMARU/DEATH ROW/INTERSCOPE 

25 23 03 BONNIE & CLYDE Jay-Z Featuring Beyonce Knowles .2 
ROC-A-FELLA/DEE JAM/RUMG 

Records with the greatest increase in audience impressions. The rap tracks audience is compi ed f raro 99 R&B/Hip-Hop and 
45 rhythmic top 40 s ations which are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of audi-
ence, computed by cross-referencing exact times of airplay with Arbitren listener data. 9 Videoclip availability. © 2003. VNU Busi-
ness Media, Inc. All rights reserved. 
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TITLE 
ARTIST (IMPRINT/PROMOTION 

. 
t.'1"u e 
1 4 

LABEL) I— _.7 

HOT Rim. 

TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

Hop 
.•• . 
iaLe I 1.' 

el e 
'n  1 ii.7o 

F- â 3 

limy, 

TITLE 
ARTIST (IMPRINT/PROMOTION LABEL) , 

Put That Woman First St! 51 
JAHEIM (DIVINE MILLNVARNER BROS.) 

I Don't Give A (00&% 
LIL JON & THE EAST SIDE BOYZ (13ME/TVT) 

CO NUMBER 1 b*, 
In Da Club 6 Wu P7770.1 e 36 
SO CENT IBUNIT/SHADY/AFTERMATHOTERSCOPE) 

2 . 2 Ignition co 
R KELLY (JIVE) 

35 Say Yes 52 i 48 

FLOETRY ISOLJAZAIREAMWORKSANTERSCOPE 

Ma, I Don't Love Her 
CUPSE FEAT FAITH EVANS (STAR TRAIL/ARISTA) i 

3 How You Gonna Act Like That 28 
TYRESE (J/RMG) 

27 Thugz Mansion ae: 57 
2PAC FEAT NUS (AMARU/DEATH ROW/INTERSCOPEI 

This Very Moment 
K-C18 JOJO IHOLLYWOOD/MCAI 

4 5 Excuse Me Miss icce 
JAY.Z IROCAFELLAIDEFJAIWIDJMG1 

32 Guess What oi _ 
SYLEENA JOHNSON (JIVE) 

Yeah Yeah U Know h 
KEITH MURRAY FEAT. DEF SQUAD (DEFJAMADJMQ 

5 4 Miss You 30 
AALIYAH IBLACKGROUND/UNIVERSAUUMRGI 

24 That Girl Ea 60 
MARQUES HOUSTON (TU GJA&MANTERSCOPEI 

Closure 
GERALD LEVERT (ELEKTRAREGI 

--

6 6 MI Have 31 
JENNIFER LOPEZ FEAT U. COOL J (EPIC) 

29 Come Close To Me 56 , 
COMMON (MCA) I 

50 B R Right 
TRINA FEAT. LUDACRIS (SUP-N-SUDE/ATLANTIC) _ 

7 7 Gossip Folks ED 
MISSY MISDEMEANOR' Ewor 11/E GOLD MINWELEKTRAEEGI 

42 
l 

21 Questions 57 .; 
50 CENT (G-UNIT/SHADWAFTERMATHANTERSCOPE) 

39 Tell Me (What's Goin' On) 
SMILE/ & SOUTHSTAR (ARTISTDIRECT) 

0 11 Beautiful 33 

SNOOP DOGG IDOGGYSITIE/PRIOMITS-APITOEI 

26 I Should Be... 58 
DRU HILL IDEF SOUIJIDJMG) 

59 P•••ycat 
MISSY MISDEMEANOR ELLIOTT IRE GOLD MINEVELEKTRAFEG 

0 16 Get Busy ED 
SEAN PAUL (BLACK SHADOW/2 HARDNINATIANTIC( 

45 What Would You Do? (1)( 
THE ISLET BROTHERS (DREAMWORKSINTERSCOPE) 

66 He Proposed 
KELLY PRICE IDEE SOUUIDJMG) 

10 9 The Jump Off 35 30 
LIU KIM FEAT MR CHEEKS (QUEEN BEE/ATLANTIC( 

Air Force Ones C3 
1/OILY (Fe REEUUNIVERSAL/UMRG) 

69 Snake 
R. KELLY FEAT. BIG TIQUER (JIVE) 

(0, 13 I Can €3, 49 
NUS IILL WILUCOLUMBIA) 

X Gan' Give It To Ya up 
OM% IBLOODLINE/DEFJAMADJMG) 

67 Pump It Up 
JOE BUDDEN IDEFJAMIEUMG1  

12 , 8 Wanksta €1./) 37 
SO CENT IS-UNIWSHADWINTERSCOPE) 

Girlfriend 62 
BOX ITU.G./EPICI 

61 C'mon 
MARIO (SM) STREET/J/RMG) 

op 19 I Know What You Want 38 31 
BOSTA RHYMES .% MARIA11 CAREY IJPAONARCIRMGADJMGI 

Bump, Bump, Bump 63 
B2K FEAT. P DIDDY (TUG/EPIC) 

55 Break You Off 
THE ROOTS FEAT. MUSH] (MCA) 

14 15 Love Of My Life (An Ode To Hip Hop) ED 38 
EROS/AH BADU FEAT COMMON (FOX/MCA) 

All I Need a) 
FAT JOE (TERROR SOUAD/ATLANTICI 

65 Get By 
TALIB KWELI (RAINKUS/MCAI 

15 10 Sick Of Being Lonely 40 34 
FIELD MOB IMCAI 

Realest Niggaz cp 
50 CENT FEAT THE NOTORIOUS B.I.G. (G-UNIT( 

72 I Wish I Wasn't 
HEATHER HEADILY (RCIVRMG) 

16 14 What Happened To That Boy 41 33 
BABY FEAT. CUPSE (CASH MONEYAINIVERSALMMRG) 

Make It Clap CO 
BUSTA RHYMES FEAT SPLIFF STAR (J/11MG) 

75 Alright 
FREEWAY (ROC-A-FELLAMEFJAFMDJMG) 

4:130 28 Can't Let You Go CD 43 
FABOLOUS (DESERT STORM/ELECTRA/EEG) 

A.D.I.D.A.S. Ci). 
KILLER MIKE FEAT BIG BOI (AQUEMINVCOLUMBIA) 

75 Shoulda, Woulda, Coulda 
BRIAN MCKNIGHT (MOTOWN/UMRGI 

18 12 Mesmerize CE) 47 
JA RULE FEAT ASHANTI (MURDER INCAEF JAWIDJMG) 

One Of Those Days 680 58 
WHITNEY HOUSTON (ARISTA) 

Satisfaction 
EVE (RUFF RYDERSANTERSCOPE) 

19 17 Cry Me A River 44 40 
JuSTIN TIMBERLAKE (JIVE) 

Work It (E) 70 
MISSY EASDEMEANOREWOTT (111f GOLO MINOTLEXTRAIEGI .', 

Never Scared 
BONECRUSHER (BREAK EM OFF/SO SO OEF/ARISTA, 

EID 25 Hell Yeah 45 41 
G1NUWINE FEAT BABY (EPIC) 

I Care 4 U 45) — 
AALIYAH (BLACKGROUND) 

Like A Pimp 
DAVID BANNER FEAT LIL' FLIP (S.R.CJUNIVERSAUUMP0 , 

21 18 Emotional Rollercoaster 46 46 
VIVIAN GREEN (COLUMBIA) 

Superman a) __ 
EM1NEM IWEENAFTERMATH/INTERSCOPE) 

Pimp Juice 
NELLY (FOE REELAJNIVERSALMMRGI 

€1) 23 No Letting Go Ca 53 
WAYNE WONDER IGREENSLEEVESA/P/ATLANTIC, 

4 Ever Eilf„ - 
SU MO FEAT FABOLOUS (THE GOLD MINWELEKTRA/EFG) -::, 

In Da Club 
[SCONCE KNOWLES (NOT USTED) 

23 20 Laundromat er) 56 
EA NIV (JIVE) 

Still Ballin 73 ., 
2PAC FEAT TRICK DADDY (AMARWDEATHROW/INTERSCOPEI ;'' 68 

'; 

Too Much For Me 
DJ KAYSLAY (COLUMBIA) 

Choppa Style 74 63 
CHOPPA FEM MASTER P (TAKE FO-/NEW NO LIMIT/UMRG I 

Deep 
BLACKSTREET IDREAMWORKSANTIRSCOPE) 

24 21 dontchange 0 52 
MUSIO IDEF SOUL/I0JMG1 

25 22 Fabulous 50 44 
JAHEIM FEAT THA RAYNE (D/VINE MILLANARNER EROS) 

Made You Look Ea — 
NAO (ILL Will/COLUMBIA) 

I Still Love You 
702 (MOTOWN/UMRG) 

• Records with the greatest impressions increase. 17 2003, VNU Business Medi , Inc. All rights reserved. Compiled from a national sample of a irpl y supplied by Nielsen Broadcast Data Systems' Radio 

Track service. 139 tations are electronically monitored 24 hours a day 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. 

This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. 
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TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

Dilemma/Air Force Ones 
NELLY (F0' REEUUN(VERSALMAIRG) 

TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

1 1 
Cry me girilireJeUrMBER 1 3•1:. , 

AIN°. 1 
JUSTIN TIMBERLAKE (JIVE( 

26 25 Gangsta Levin' 
EVE FEAT. ALICIA KEYS (RUFF RYDERSANTERSCOPE) 

le 47 

00 . 
2 Emotional Rollercoaster 

VIVIAN GREEN ICOLUMBIA) 
27 26 Just Like You 

G -WIZ ICOMPOUND/ORPHEUSI 
S2 58 Work It 

MISSY 'MISDEMEANOR EWOTT (THE GOLD MININELEKTRAIFEGI 

4 The Jump Off 
111 KIM FEAT MR. CHEEKS (QUEEN BEE/ATLANTIC) 

ED 32 What We Do 
FREEWAY (ROC-A-FELLAMEFJAMACUMG) 

53' 48 Break You Off 
THE ROOTS FEAT MUSKI (MCA) 

0 16 Excuse Me Miss 
JAY-Z IROC-A-FELLAMEFJAMADJMG) 

6:0 40 Girlfriend 
BM (TU.G/EPIE) 

— The Wreckoning 
BOOMKAT (DREAMWORKSANTERSCOPEI 

5 3 Through The Rain 
MARIAN CAREY IMONARCASLANDADJMG) 

0  33 Yall Don't Know 
JOLLY GREEN (ZOE POUND) 

55 51 Paradise 
LL COOL J FEAT AMERIE (DEE JAMADJMG) 

O 12 Starting With Me 
BRANDY MOSS-SCOTT (HEAVENLY TUNES) 

31 15 Incomplete 
C-LANAE (WRIGHT ENTERPRISES) 

eill — Fire It Up 
COPYWRITE EASTERN CONFERENCE/FAT BEATS) 

Cb 9 Beautiful 
SNOOP DOGS IDOGGYSTYLE/PRIORITY/CAPITOU 

43) 53 Shady 
BIG 'C (SOUTHPAW/FEE S.) 

ED 73 React 
ERICE SERMON FEAT. REDMAN (J/RMG) 

0 20 Jah Is My Rock 
CARIBBEAN PULSE (1111E) 

œ 39 All! Need 
FAT JOE (TERROR SQUAD/ATLANTIC) 

58 57 Grindin' 
CUPSE (STAR TRAE/ARISTA) 

9 5 In Da Club 
SO CENT )S-UNIT/SHADWAFTERMATH/INTERSCOPEI 

34 28 Throw Up 
RACKET CITY 1447/LANDSPEEDI 

59 50 Big PoppaANaming 
THE NOTORIOUS BF& me BOY/ARISTA) 

(13 10 How I Feel 
LEXX FEAT LIL' FUP (TAKEOVER ENTERTAINMENT) 

ED 41 Bump, Bump, Bump 
02K 8i 17 DIODO (T1.G./EPIC) 

60 62 Faithful To 
POSAN BROS (POWWER MOVES/ORPHEUSI 

11 8 Everybody 
HARZ THE RIPPA IBOOY HEADI 

Q  38 Talkin' To Me 
AMERIE (RISE/COLUMBIA) 

61 54 Gots Ta Be 
B2K (TOO/EPIC) 

0 11 Up In Da Club 2Nite 
REVENUE (STACK A GRIP) 

03 42 Gimme The Light 
SEAN PAUL (BLACK SHADOW/2 HARONP/ATLANTICI 

62 70 One More Chance/Stay With Me 
THE NOTORIOUS BIG. (BAD BOWARISTAI 

13 7 No Means No 
NET NEE GWYNN (BASE HIT) 

ED 71 No Letting Go 
WAYNE WONDER IGREENSLEEVES/VP/ATUVET1C1 

CD — Jenny From The Block 
JENNIFER LOPE (EPIC) 

0 13 Get Busy 
SEAN PAUL (BLACK SHADOW/2 HARD/OP/ATLANTIC) 

39 34 Mesmerize 
JA RULE FEAT. ASHANTI (MURDER INC/DEFJAWIDJMG) 

all — The Horror 
RAN (DEFINITE JUXI 

0 17 Hell Is A Flame 
BIG 'C' ISOUTHPAWACE.S.I 

40 29 Star 
702 FEAT. CLIPSE IMOTOWN/UMRG) 

(3) — '03 Bonnie & Clyde 
JAY-2 FEAT 8EYONCE KNOWLES IROC.A-FELLATIEFJAIWILV, 

16 6 Pack Ya Bags 
SARAI (SWEAT/EPIC) 

41 43 Do That... 
BABY FEAT P DIDDY (CASH MONEY/UNIVERSAUUMRGI 

66 49 Skills 
GANG STARR (VIRGIN) 

17 19 Dance With Me 
JAIMIE LEE (RIPE) 

42 35 The Star Spangled Banner 
WHITNEY HOUSTON IARISTAI 

Irs - End Of Days 
VAKILL IMOLEMEN/FAT BEMSI 

18 14 Ignition 
R KELLY (JIVE) 

43 27 Ma, I Don't Love Her 
CI. IPSE FEAT. FAITH EVANS (STAR TRAK/ARISTAI 

(213 — Let's Get Up 
CRAIG-G (OVERNIGHT SENSATION/D&DI 

CO — 4 Ever 
IA. MO FEAT FABOLOUS (THE GOLD MIND/ELEKTIVVEEGI 

44 44 Virginity 
T64 (111G/ABIAANTERSCOPE) 

CD — It Just Happened 
NIKIE BATEY (AYO) 

20 21 Gossip Folks 
MISSY MISDEMEANOR ELLIOTT (THE GOLD MINEUTUICTRA/TEGI 

Calli — 151 Degrees 
DUTERSPACE IBABYGRANDE/FAT BEATS1 

10 — Love lo 
ERICE SERMON FEAT, AL GREEN (J/RMG) 

21 23 Blowin' Me Up (With Her Love) 
JC CHASE/ (FOX/JIVE) 

46 36 When I Get You Alone 
THICKE (NU AMERICNINTERSCOPEI 

is - Year Pops Doe) Like Me (I Really Deal Like This Dude) 
NICK CANNON ( NICK/JIVE) 

Ige 30 Yeah Yeah U Know It 
KEITH MURRAY FEAT. DEE SQUAD (DEE JANIADJMG1 

47 45 Lights, Camera, Action! 
MR CHEEKS IUNIVERSALMMRG) 

Q _ Move B***h (Vinyl) 
LUDACRIS (DISTURBING TILE PEACE/DEF JAM SOOTY Mu) 

23 18 This Is My Party 
FABOLOUS (DESERT STORM/ELEXTRNEEG) 

48 55 Sick Of Being Lonely 
FIELD MOB (MEA) 

73 37 Never Scared 
BONECRUSHER (BREAK • EM OFF) 

24 24 Make It Clap 
BASTA RHYMES FEAT SKIFF STAR (J/RMG1 

49 ' 31 Feelin' You (Part II) 
SOLANGE FEAT. N DRE. (MUSIC WORLD/COLUMBIA) 

40 — Hit The Freeway 
TONI BRAXTON FEAT LOON (ARISTA) 

25 22 X Gon' Give It To Ya 
DMX (BLOODLINE/DEFJAMADJMG) 

50 56 Breathe 
ALA CANTREU. IREOZONE/ARISTA) 

a) - Dipset Anthem 
THE DIPLOMATS (ROCAFELLAMEFJASVIDJMG) 

• Records with the greatest sales gains. 0 2003, VNU Business Media, Etc. and Nielsen Sou ndScan, Inc. All rights reserved. Compiled by Nielsen SoundScan from a national subset panel of core 

R&B/Hip-Hop stores. This data is used to compile the Hot B&B/Hip-Hop Sirgles & Tracks chart. 

HO/HIP-HOP 

&Deeds. 
TWINS TALK TVT: The Ying Yang 
Twins recently made news when the 
duo switched labels from In the 
Paint/Koch to TVT Records (Bill-
board, March 8). The first project 
under the new pact is the tentative-
ly titled Me and My Brother, which 
is scheduled for a June release. The 
pair, comprising D-Roc and Kaine, 
is signed to Collipark Records, an 
Atlanta-based label helmed by pro-
ducer Michael "DJ Smurf" Crooms. 

Kaine says, "We looked at what 
TVT did with Lil Jon & the East 
Side Boyz and felt that [with them] 
coming from Atlanta as well, TVT 
knew how to push a hit." 
"TVT understood the music we 

do," Crooms adds. "The fact that 
they were able to take an act like Lil 
Jon & the East Side Boyz and turn 
them into a major act was what 
made the deal quite attractive." 
The Twins' new album is the fol-

low-up to last year's Alley: The 
Return of the Ying Yang Twins, 
which featured the hits "Say I Yi Yi" 
and "By Myself." 

"The pieces fit here at TVT Rec-
ords," D-Roc adds. "We are looking 
forward to releasing our next album 
and giving our audience more addic-
tive club anthems." 

OVERCOMING OBSTACLES: Rappers 
E40, Kurupt, Too Short, B Legit, 
and the Click are featured on the 
soundtrack to the urban action 
thriller Obstacles. The soundtrack 
will be released March 18 by Liquid 
8 Records in conjunction with Shot 
Films. The film arrives April 15. 

HE'S BAAACK: Chuck D joins Brian 
Hargrove and funk quintet Fine Arts 
Militia on We Are Gathered Here. It 
streets March 25 on Chuck D's 
Slamjamz Records in association 
with In the Paint/Koch. Hargrove is 
a bassist/producer who has worked 
with Public Enemy and fellow 
bassist Bootsy Collins. 

Delivered more as spoken word 
than rap, the songs on We Are Gath-
ered Here feature lyrics taken from 
lectures that Chuck D has delivered 

during the past few years at college 
campuses across the country. 

MIXING IT UP: K-Os (pronounced 
"chaos") is a clever and creative rap-
per whose musical influences are 
derived from growing up in Toronto, 
Vancouver, Trinidad, and Los Ange-
les as well as from various religious 
schools of thought (Christianity, Hin-
duism, Judaism, Islam, and Rastafar-
ianism). So understandably, K-Os' 
recently released Astralwerks CD, 
Exit, is a musical melting pot. 

"I started doing obscure stuff; 
making music for myself," K-Os says 
of a three-year hiatus he took from 
breaking into the music business. 
During that time he concentrated on 
making music that was less in tune 
with commercial standards, "finding 
out what kind of songs I would do if 
I didn't care about radio." The result 
is a sound that blends hip-hop, rock, 
soul, and reggae. 

KEEP YOUR EYES ON ... Atlanta-
based production team Noontime. 
The names Henry "Noonie" Lee, 
Christopher Hicks, and Ryan 
Glover may not be well-known out-
side Atlanta, but their work is very 
familiar to anyone who listens to 
music there. The roster of acts 
they've worked with includes Toni 
Braxton, Aaliyah, Cash Money Mil-
lionaires, Alicia Keys, Jay-Z, Mon-
tell Jordan, Mariah Carey, B2K, 
Lil' Bow Wow, Jermaine Dupri, 
Tyrese, Slick Rick, Jagged Edge, 
Ginuwine, Boyz II Men, Whitney 
Houston, Usher, Kelly Price, and 
TLC. They have more than 30 
songs in circulation. 

Lee, Hicks, and Glover—who 
grew up together in Richmond, 
Calif.—have forged the multifaceted 
Noontime entertainment company 
that encompasses music publishing, 
management, and production in 
addition to a burgeoning record 
label. Noontime also serves as the 
musical home to Lil' Corey, Jim 
Crow, and new group AIL. 

Rhonda Baraka may be reached at 
rb3506@aol.com. 
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Sales data compiled from a national subset IV,  panel of core R&B/Hip-Hop stores by 61, Nielsen 

SoundScan ARTIST Title 
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' 
NUMBER 1 C 4 Weeks At Number 1 TALIB KWELI RAWKUS 113048./MCA 118.96 CD) Quality 

1 50 CENT SHADY/AFTERMATH 4935W INTERS COPE 112.98118 98) Get Rich Or Die Tryin' 
53 GERALD LEVERT ELEKTRA 62796/EEG 112 98/18.981 The G Spot 2 

2 1 R. KELLY JIVE 41812/ZOMBA 118 98 CD/ Chocolate Factory 1 51 40 23 SOUNDTRACK HOLLYWOOD 162369118 98 CD) Deliver Us From Eva 19 

e HOT SHOT DEBUT .. 52 44 34 SMILEZ & SOUTHSTAR ARTISTDIRECT 01030 111.98/17.981 HO Crash The Party 24 
FABOLOUS DESERT STORM/ELEKTRA 62791 1/EEG 112.98/18.981 Street Dreams 3 53 42 48 ASHANTI A' MURDER INCJAJM 586830-/IDJMG 112.96/18.981 Ashanti 1 

GREATEST GAINER $ 53 45 SOUNDTRACK ROC A-FELLA/DEF JAM 063201 ./IDJMG 112.98/18 981 Paid In Full 10 

4 ilOo - LIL' KIM QUEEN BEE/ATLANTIC 821S7r/AG ( 12.96/18381 La Bella Mafia 4 45 46 TLC • ARISTA 14780 112.98/18 981 3D 4 

3 62 FREEWAY ROC-A-FELIA/DEF JAM 586920./IDJMG 112.98/18.981 Philadelphia Freeway 3 56 50 52 LIONEL RICHIE MOTOWN/UTV 068140/UME 118.98 COI The Definitive Collection 31 

' 6 5 SEAN PAUL e 2 HARDNP 8362e/AG 19.98/13.981 Dotty Rock 5  57 48 43 CLIPSE • STAR TRAK 14735./ARISTA 112.98/18 981 Lord Willin' 1 

5 3 SOUNDTRACK BLOODLINE/DEF JAM 06.3615./IDJMG 112 98/18 981 Cradle 2 The Grave 3 58 47 51 COMMON MCA 113114.118.98 COI Electric Circus 9 

4 -- B G CHOPPA CITY/IN THE PAINT 8465/KOCH 118 98 CD) Livin' Legend 4 59 46 47 TRINA SLIP.N.SLIDFJATLANTIC 8351r/AG 111.98/17.981 Diamond Princess 5 

7 4 TYRESE • J 20041/RMG 112.96/18.981 I Wanna Go There 2 60 43 40 FAT JOE TERROR SCWAD/ATLANT IC 83600./AG 112.98/18.98) Loyalty 11 

.9. WAYNE WONDER VP/ATLANTIC 83628/AG 198/14981 No Holding Back 10 CD 70 60 BONE THUGS-N-HARMONY RUTHLESS NSW/EPIC 11198 E0/18.981 Thug World Order 3 

9 8 JAHEIM • DIVINE MILL 48214/WARNER BROS. 11898 COI Still Ghetto 3 62 52 38 LIL' FLIP à SUCKAFREE/LOUD 86521 ./CRG 17 98 Eel 2.981 Undaground Legend 4 

.. DONNIE MCCLURKIN VERITY 43199/ZOMBA 11298/18961 Donnie McClurkin... Again gm 12 65 65 KIRK FRANKLIN e GOSPO CENTRIC 70037/ZOMBA 111.98/17 981 The Rebirth Of Kirk Franklin 1 

12 " 0 KENNY LATTIMORE & CHANTE MOORE ARISTA 14751112.98/18.98) Things That Lovers Do 3 64 59 54 SOUNDTRACK FOX 11302r/MCA 118.98 CD) Brown Sugar 2 

., 8 6 MISSY Ewan A THE GOLD MIND/ELEKTRA 62813./EEG 112.98/18 981 Under Construction 2 eg) 63 42 VARIOUS ARTISTS DREAMWORKS 450326•/INTERSCOPE 112.98/18 98) Swizz Beats Presents G.H.E.T.T.O. Stories 10 

14 14 VIVIAN GREEN COLUMBIA 86357/CRG ass EU/Il 381 Love Story 14 e5 68 67 MUSIC! • DEY SOUL 586772./IDJMG 11198/18 981 Juslisen ¡Just Listen) 1 

10 9 JAY-Z A' ROC-A-FELLAMEF JAM 063380.00JMG 115.98/19.981 The Blueprint 2: The Gift And The Curse 1 geD 79 - . VARIOUS ARTISTS GPO 1513113 9e col Slow Jams Volume 1 & 2 67 

CHOPPA TAKE FO'/NEW NO LIMIT 075007/UMRG 112.98/18.981 Straight From The N.O. 17 68 64 57 504 BOYZ NEW NO LIMIT/UNIVERSAL 96631210M60 112.98/18.981 Ballers 13 

16 20 SNOOP DOGG • DOGGYSTYLFJPRIORITY 39157./CAPITOL 11238118.981 Paid Tha Cost To Be Da Ban 3 69 58 49 TONI BRAXTON • ARISTA 14749 112 98/18 981 More Than A Woman 5 

11 13 EMINEM à' WEB/AFTERMATH 493290./INTERSCOPE 112 98/19.981 The Eminem Show 1 70 62 61 AMERIE RISE/COLUMBIA 85959/CRG 112.98 E0 COI All I Have 2 

18 17 NAS A ILL WILIJCOLUMBIA 86930'/CRG 112.98 EO/18.981 God's Son 1 0  75 82 AMANDA PEREZ POWERHOWSE 82131NIRGIN 118.98 CD) [HI Angel 71 

17 12 LIL JON & THE EAST SIDE BOYZ BME 23terrvr 113.9417.9M Kings Of Croak 2 72 67 69 ANITA BAKER MLANTIC 78209/RHINO 117 98 CD) The Best Of Anita Baker 29 

15 7 . AALIYAH à BLACKGROUND/UNIVERSAL 060082/UMRG 11298/18981 I Care 4U 1 73 55 41 LIL' ROMEO NEW NO LIMIT/UNIVERSAL 060055/UMRG 112 98/18 981 Game Time 10 

22 19 SYLEENA JOHNSON JIVE 39035/ZOMBA 111.98/17.981ml Chapter 2: The Voice 19 C5  80 80 TRIN-I-TEE 5:7 BeITFJGOSPO CENTRIC 700310ZOMBA 111.98/17981 The Kiss 15 

19 11 LL COOL J DEE JAM 077021./IDJMG 11198/18 981 10 1 75 66 56 K-Cl & JOJO MCA 113069118.98 CD) Emotional 18 

20 22 NELLY •5 FO REEL/UNIVERSAL 017747./UMRG 11298/18 981 Nellyville 1 761 61 59 VARIOUS ARTISTS OFF JAM 063546/IDJMG 11198/18981 The Source Presents: Hip Hop Hits Vol. 6 31 

27 25 JUSTIN TIMBERLAKE A' JIVE 41823./ZOMBA 112.98/18 981 Justified 2 .774 72 - DJ WHOOKID FULL CLIP 2005113.98 CD1 [Ht Hood Radio V.1 72 

13 - DIRTY NFINI TY/UNIVERSAL 018415/UMRG 112.96/18.981 Keep It Pimp & Gangsta 

ou.ld 

13 Wel 87 - HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR vouriOCUMIMAIII%1191i au Family Altair II: Live At Radio City Music Hall 37 

21 16 JENNIFER LOPEZ A 2 EPIC 86231118.98 ES COI This Is Me...Then 5 791 73 64 TRICK DADDY • SLIP-10-SLIDE/ATLANTIC 8.3556./AG 11298/18.981 Thug Holiday 2 

32 33 FLOETRY DREAMWORKS 450313/INTERSCOPE 117.98 CD) Floetic 4 84:e 'l 60 50 KEITH SWEAT ELEKTRA 62855/FEG 118.98 CD) Keith Sweat Live 34 

SOUNDTRACK HOLLYWOOD 162386 118.98 CD) Bringing Down The House 30 8111 57 - THE D.O.C. SILVERBACK 2113./PHAT CAT 118 98 COI Deuce 57 

24 15 JA RULE à MURDER INCJDEF JAM 063487./IDJMG 112.98/18.981 The Last Temptation 2 84 76 55 50 CENT FULL CLIP 2003' 11098 COI [Hi Guess Who's Back? 13 

28 27 FIELD MOB MCA 113051'11898CD) From Tha Roota To Tha Toota 4 83- 56 39 NEXT .1 20016/RMG112.98/18.981 The Next Episode 27ci 
23 18 2PAC à' AMARU/DEATH ROW 497070'/INTERSCOPE 11898/24981 Better Days 94 -- - .:.., 40 GLOCC EMPIRE MUSICWERKS 39056118.98 CO/ Hol The Jakal 65 

26 26 SOUNDTRACK à" SHADY 493508./INTERSCOPE 112.98/19981 8 mile 1 851 86 73 SCARFACE RAP-A-LOT/N00 TRIBE 12646'/VIRGIN 11198/16.981 Greatest Hits 10 

25 21 BABY e CASH MONEY/UNIVERSAL 0611076./UMRG 11298/18 981 Birdman 4 86 81 72 EVE e RUFF RIDERS 493381'/INTERSCOPE 11198/18 981 Eve-olution 1 

29 - KEM MOTOWN 067516/UMRG 18 .98/12 981 Hol Kemistiy 29  87 90 78 KELLY ROWLAND e mus IC WORLD/COLUMBIA 86516/CRG 112.98 EO/18 981 Simply Deep 3 

36 35 HEATHER HEADLEY RCA 69376/RMG 19.98/13.98/ This Is Who I Am 14 88 69 68 GZA/GENIUS MCA 113083. 115 98 CD/ Legend Of The Liquid Sword 21 

34 29 BUSTA RHYMES • J 2004316140 112.96/16.981 It Ain't Safe No More... 12 89 82 79 LUDACRIS à' DISTURBING THA PLACE/DEY JAM SOUTH 586446.00./MG 112 sa, 19 9FP Word Of Mouf 1 

30 44 INDIA.ARIE • MOTOWN 064755/UMRG 112 98/18.981 Voyage To India 1 90 74 71 VARIOUS ARTISTS HIDDEN BEACH 8712e/EPIC two el CD) Hidden Beach Recordings Presents: Unwrapped Vol. 2 30 _ 

33 28 . B2K • TOG 86995./EPIC 112.98 EO/18 981 Pandemonium! 3 91 84 86 DornE PEOPLES ATLANTA INTL 1027918.98/13.961 Ghurchin' With Dottie 68 

35 36 NIVEA JIVE 41748/ZOMBA 111 98/17 98) [H1 Nivea 35 Ce 98 CARIBBEAN PULSE 1RIE 1002115.98 COI Stand Up 92 

38 31 MARIAH CAREY • MONARC/ISLAND 063467./IDJMG 112.98/18 981 Charmbracelet 93 88 2 83 SIR CHARLES JONES MARDI GRAS 1060110.98/16 98/ ful Love Machine 28 

37 30 
_ 

WHITNEY HOUSTON • ARISTA 14747 11218.981 Just Whitney... 94 71 3 63 TANK BLACKGROUND/UNIVERSAL 064692/UMRG 112.98/18.981 One Man 4 

LIL' wirrE HYPNOTIZE MINDS/STREET LEVEL 3604/SELEET-O-HITS117.98 CD) fag Hypnotize Minds Presents: Doubt Me Now 44 0  97 93 FRUKVVAN EMPIRE MUSICWERKS 39034 11898 COI Life 83 

41 37 THE ROOTS MCA 112998'11838 CD) Phrenology 11 96 78 70 DEBORAH COX J X1014/RMG 112 98/18.981 The Morning After 7 

39 32 DRU HILL DEF SOUL 063377./I0JMG 112.98/18.981 Dru World Order 2 97 89 84 YOLANDA ADAMS • ELEKTRA 6269WEEG 112 98/18981 Believe 7 

?;Ir. ,..-, --;'*-1 ,'-: PACESETTER ' 98 95 77 NAPPY ROOTS • ATLANTIC 83524 ./AG 111.9W17.981 Watermelon, Chicken & Gritz 3 

51 66 SOLANGE MUSIC WORLD/COLUMBIA 86358/CRG ass HI CD1 Solo Star 23 99 91 74 DA HEADBUSSAZ FE/HYPNOTIZE MINDS 3602/STREET LEVEL 110.9W17 981 Dal's How It Happen Tom 15 

31 24 DJ ENVY DESERT STORM 8613) . EPIC 118 98 FC CEP The Desert Storm Mixtape: DJ Envy Blok Party Vol. 1 8 100  MARIO e 3R17 STREET/J el(126/RMG 112.98/17.981 Mario 3 
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panel of core R&B/Hip-Hop stores by II ll Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0......» 2 
: tt-- NUMBER 1 ' 17 Weeks At Nur ,be I 

EMINEM à" WEB/AFTERMATH 49062r/1NTERSCOPE 112.96/18.981 The Marshall Mathers LP 
13 7 R. KELLY A' JIVE 41705NZOMBA in 98/1838/ tp-2.com 92 

107 14 13 DONNIE MCCLURKIN • VERITY 43150/ZOMBA III 98/17.98100 Live In London And More...  126 
136 1 JAHEIM • DIVINE MILL 47452NWARNER BROS ( II 98/17 981 [Ghetto Love] 103 24 NELLY à' FO' REEL/UNIVERSAL 157743'/UMRG (12 98/ 8 98) Country Grammar 

3 2PAC à' DEATH ROW 63008*/KOCH 119.98/25.981 All Eyez On Me 361 - 
Ig 

NAS à COLUMBIA 57684./CRG 17.98 EW11 981 Illmatic 68 
5 2PAC A 8 AMARU/DEATH ROW 4903W/INTERSCOPE (1998/24981 Greatest Hits 220 17 12 MARY MARY • ceoLumm 63740/CRG (7 98 ED/11 981 Thankful 130 
4 EMINEM à' WEB/AFTERMATH 490287)/INTERSCOPE 112 98/18 981 The Slim Shady LP 154 18 1 o .- weiTki cuvcAT --.. - - - --. • VINTER AINMENT/ELEKTRA 60763/EEG 111 98/17 981 Make It Last Forever 333 
17 BONE THUGS-N-HARMONY e RUTHLESS 69443./EPIC 110 98 ED/1698) E. 1999 Eternal 261 19 19 DR. DRE e AFTERMATH 49048V/IN ERSCOPE 112 91018 98) Dr. Dre - 2001 155 
22 THE NOTORIOUS B.I.G. • ' BAO Boy 7301 l'/ARISTA 119.98/74.981 Life After Death 271 20 14 JAY-Z • FREEZE/ROC.A.FELLA 50592'/CAPITOL 110.98/16981 Reasonable Doubt 268 
6 MAKAVELI à' DEATH ROW 63017' KOCH 112 98/17 981 The Don Killuminati• The 7 Day Theory 247 co - MARY J. BLIGE à' UPTOWN 11068I/MCA 15 98/11 98) What's The 411? 155 
11 BOB MARLEY AND THE WAILERS •' TUFF GONG/ISLAND 541I904/11/1.1MG ( 1298/18 981 Legend 331 22 20 R. KELLY à' JIVE 41527/ZOMBA 111 98/17.98) 12 Play 195 
18 THE NOTORIOUS B.I.G. A' BAD BOY 730:Or/ARISTA ( 11.98/18.98_k Ready To Die 383 3 21 DR. ORE A' DEATH ROW 63000'/KOCH (II 98/17.98) The Chronic 302 
9 2PAC • AMARU/JIVE 41636/ZOMBA 111.98/17.981 Me Against The World 339 - LAURYN HILL A" RUFFHOUSE/COLUMBIA 69035'/CRG ( 11.96 E0/17 98) The Miseducation Of Lauryn Hill 124 
16 AL GREEN • HUTHE RIGHT STUFF MOO/CAPITOL (1098/1738) Greatest Hits 416 - MARY J. BLIGE à'idca 111156112.98/18.981 My Life 187 

me Albums with the Teatest sales gains this week. Catalovlbums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums. Total Chart Weeks coluln.ni. reRects corniced weeks title has appeared on the Top 113,13/Hip-Hop.Alborne and Top R&B/HipHop Catalog Atlas. • Recording Industry 
g PlatInUm or L)IamoT0symbol ica es albums mu tba atinum level. For booed sets, and double 

albums with a running time of 100 minutes or more, the RIAA multiphes shipments by the number oldiscs and/or tapes. RIM Latin awards Certification fo net shipment of 10eC90 units (Oro). Certificabon of 200,000 units ( Plat no) A,' Certification of 400,000 Ands ( Mulb.Platino). *Asterisk indicates LP is available. Most tape prices. 
and CD prices for BMQ and WEA labels, are suggested lists. Tape prices marked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest und increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat. 
seekers this week Pi] indicates past or present Heatseeker title. lee 2003, VNU Business Media, Inc.. and Nielsen SoundScan. Inc. All rights reserved. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z 
0 

2 I. 

1.,. 2 

NUMBER 1 -''''  6 Weeks At Number 1 44 37 MADE YOU LOOK Nas «9 
S.REMI INJONES.S.GIBBSJ.LORDAN) ILI WILL ALBUM CUT/COLUMBIA 

12 

1 1 IN DA CLUB 0 50 Cent 9 
OR DREM.ELIZONDO ICJACKSONAYOUNG.M.ELIZONDO) 0 GAINIT/SHADY/AFTERMATH 4978567INTERSCOPE 

1 46 40 MA, I DON'T LOVE HER 0 Clipse Featuring Faith Evans «9 
THE NEPTUNES (PWILLIAMS,C.HUGO) 0 STAR TRAS 15223./ARISTA 

40 

3 IGNITION 0 R. Kelly .9 
R.KELLY IR.KELLYI 0 0 JIVE 40265 2 52 61 I DON'T GIVE A 048.96 0 Lil Jon & The East Side Boyz Featuring Mystikal & Krayzie Bone 57 

UL JON IJSMITH,S.NORRIS,M.IYLERA.HENDERSON) 0 BMEIBNV NOTHINS FREEPRYT 
51 

4 HOW YOU GONNA ACT LIKE THAT Tyrese 9 
THE UNDERDOGS ITGIBSON,H MASON, JR,D.THOMAS,E.DAWKINS) J ALBUM CUTRMG 

3 53 73 73 YEAH YEAH U KNOW IT 0 Keith Murray Featuring Dot Squad 9 
JUST BLAZE (KMURRAYA.SMITH.R.NOBLEESERMONI 0 DEF JAM OT7999*/10.1MG 

53 

$ GREATEST rAIMD/CAI 54 53 53 THIS VERY MOMENT 
D.DOBSON.T.OWENS fLOWENS,D.DOBSONI K-Ci & JoJo 9 HOLLYWOODMCA ALBUM & SOUNDTRACK CUT 

53 

5 7 EXCUSE ME MISS 0 Jay-2 9 
THE NEPTUNES IS.CARTER.P.VVIWAMS,C.HUGOI 0 ROC.A.FELLAAIEE JAM 063717VIDJMG 

4 55 56 BREAK YOU OFF 0 The Roots Featuring Musiq 9 
THE ROOTS ITTROTTERATHOMPSONAHUBBARD.K.GRAY.K.JONES,B.KENNEYTJOHNSONJ.SCOTT) 0 MCA 113971* 

55 

4 2 MISS YOU Aaliyah 9 
T.BISHOP IT BISHOPJAUSTIN) BLACKGROUND/UNNERSAL ALBUM CUT/UMRG 

1 • 39 28 TELL ME (WHAT'S GOIN ' ON) Smilez & Southstar 9 
NASIYLVM IR.BAILIY,R.CAMPMAN,DAKARIT.BELLLCREEDI AFITISTDIRECT ALBUM CUT 

28 

6 ALL I HAVE Jennifer Lopez Featuring LL Cool J 94 
C.ROONEY.RON 6,0.MCPHERSONIILOPEZ,M.RIDDICK.C.RICHARDSON.RON GAPETERS,WJEFFERYI EPIC ALBUMS CUT 

7 60 64 CLOSURE Gerald Levert 
G.LEVERT,RBOWLAND IGLEVERT.R.BOWLAND,N.MCKINNEY) ELEKTRA ALBUM CLWEEG 

57 

7 5 GOSSIP FOLKS 0 Missy "Misdemeanor" Elliott Featuring Ludacris °i, 
TIMBILLAND,M.EWOTT IM.EWOTTTMOSLEY,C.BRIDGES,F.LSMITH,W.BLOOMI 0 THE GOLD MINIVELEKTRA 673566/EEG 

5 50 50 B R RIGHT 0 Trine Featuring Ludacris 9 
KWEST IKTAYLOR.W.ROBERTS,C.BRIDGESI 0 SUP.N.SUDE 85.39r/ATLANTIC 

50 

3 10 16 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9 
THE NEPTUNES IC BROADUS.PWIWAMS,C HUGOI 0 DOGGYSTYLE/PRIORITY near/CAPITOL 

8 59 69 P***YCAT 0 Missy "Misdemeanor Elliott 
M.ELLIOTT.E.MCCALLA JR. IM.ELIJOTT,E.MCCALLA JR.) 0 THE GOLD MIND/ELEKTRA (B/W WORK 1T)./EEG 

59 

8 12 THE JUMP OFF 0 Lil' Kim Featuring Mr. Cheeks «2 
TIMBALAND IKJONESTAIOSLEYTKELLY,R.ROGERSI 0 QUEEN BEE 86036./ARANTIC 

8 60 65 76 HE PROPOSED Kelly Price 9 
aCINTRONBARRINGTON,C.SMITH (BARRINGTON) DEF SOUL ALBUM CUT/IELIMG 

60 

AL 

e ,,.. GREATEST G)%iNER/AIRPLAY . 61 61 62 C'MON 
JUST BLAZE,WCAMPBELLICAMPBELL PN CAMPBELLJCAMPBELI.J.SMITH,R.GINYARD. JAI 3RD STREET).) ALBUM McurtrimoG 9 

61 

0 16 18 GET BUSY 0 Sean Paul '9 
SMARSDEN IS.HENRICLUES,S MARSDEN) 0 0 BLACK SHADOW/2 HARD 6602r/VP/ATLANTIC 10 62 71 _ SNAKE R. Kelly Featuring Big Tigger 

R.KELLY (R.KELLY) JIVE ALBUM CUT 
62 

9 8 WANKSTA 0 50 Cent «57 
J.FREEMAN ICJACKSON,J.FREEMANI 0 G.UNIT/SHADY 497816./1NTERSCOPE 

4 63 69 74 PUMP IT UP Joe Budden 
JUST BLAZE LLBUDDEN,J.SMITH,J.DAVIS,B.HIGGINSJ.JACKSONA.S.MUHASAMED.JONES.T.SMITH) SEP JAM ALBUM CUTADJMG 

63 

? 17 19 I CAN Nas 9 
S.REMI IN.JONES,S.GIBBS,R.HAMMOND) ILL WILL ALBUM CUT/COLUMBIA 

12 64 66 — GET BY Talib Kweli 02 
K.WEST IIKGREENE.KWEST.N.SIMONEI RAWKUS ALBUM CUT/MCA 

64 

13 11 CRY ME A RIVER 0 Justin Timberlake «? 
TIMBALAND U.TIMBERLAKET.MOSLEY.S.STORCH) 0 0 JIVE 40073* 

11 65 72 — ALRIGHT Freeway Featuring Allen Anthony 9 
JUST BLAZE IL PRIDGENAANTHONY.J.SMITH.R.FOSTERI ROC-A-FELLA/DEE JAM ALBUM CUT/IDJMG 

65 

4 19 27 I KNOW WHAT YOU WANT Busta Rhymes & Mariah Carey Featuring The Flipmode Squad 9 
RICK ROCK IT.SMITHWIEWIS,R.MCNAIREAJONES.R.FISHERII.THOMASI J/MONARC ALBUM CUT/RMGADJMG 

14 66 75 77 I WISH I WASN'T Heather Headley 
JJAMTLEWIS LIHARRIS 111.T.LEWISJ.WRIGHT) RCA ALBUM CUT/RMG 

66 

15 15 EMOTIONAL ROLLERCOASTER 0 Vivian Green v 
J.BERVINE (V S.GREEN,E.ROBERSON.OSUNLADEI 0 0 0 COLUMBIA 79858 

15 67 67 71 NEVER SCARED 0 Bonecrusher Featuring Killer Mike & T.I. 
AJOHNSON IBONECRUSHERI 0 BREAK EM OFF/SO SO OFF 777./ARISTA 

67 

18 13 LOVE OF MY LIFE (AN ODE TO HIP HOP) 0 Erykah Badu Featuring Common HI' 
E.BADU,FISAADIO IFI.SAADIO.E.13ADUJ POYSER R C OZUNAG STANDR1DGE M CH1NVVAH R LLYNN) 0 FOR 1139137./MCA 

1 '• 58 48 SATISFACTION Eve 9 
OR. DRE M ELIZONDO 1E JEFFERSAYOUNG) RUFF RYDERS ALBUM CUT/INTERSCOPE 

22 

11 10 SICK OF BEING LONELY 0 Field Mob 9 
J.PHA ISJOHNSON,D.CRAWFORD,PALEXANDERI 0 MCA 11399r 

10 9 76 — SHOULDA, WOULDA, COULDA Brian McKnight 9 
THE UNDERDOGS 113 MCKNIGHTH.MASON, JR..D.THOMAS.E.DAWKINS,T.DIXONI MOTOWN ALBUM CUTAIMRG 

69 

• 14 14 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse 9 
THE NEPTUNES IELWILLLAMS.P.WIWAMS.C.HUGO.T.THORNTON.G.THORNTONI CASH MONEY/UNIVERSAL ALBUM CUT/UMRG 

14 70 — TOO MUCH FOR ME DJ Kayslay Featuring Nas, Foxy Brown, Baby & Amerie 
DREAM TEAM (NJONES.B.WIWAMSAMARCHANDA.M.M.ROGERS) COLUMBIA ALBUM CUT 

70 

• 12 9 MESMERIZE 0 Ja Rule Featuring Ashanti .9 
CSANTANAIRV GOTT1 IJATKINSADOUGLAS,APARKERLLORENZOTBELLACREEDI 0 MURDER IF/CIDER JAM C63773VIDJMG 

5 , 1' HOT SHOT DEBUT • 

20 29 35 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Lil' Mo 9 
JUST EILAZE,E.BASS (J.JACKSONJ.SMITH.C.LOVING.D.BRASCOI DESERT STORNVELEKTRA ALBUM CUT/EEG 

20 LIKE A PIMP David Banner Featuring Lil' Flip 
D BANNER ILCRUMP.WEBLITIERI SR C./UNIVERSAL ALBUM CUTAJMFIG 

71 

21 25 34 HELL YEAH Ginuwine Featuring Baby 9 
RKELLY IR KELLY.BABY) EPIC ALBUM CUT 

21 81 88 PIMP JUICE Nelly 
JEPPERSON INELLY,J.EPPERSON,B.CRUTCHER.CSMITH) FR REEL/UNIVERSAL ALBUM CUT/UMRG 

59 

22 22 30 NO LETTING GO 0 Wayne Wonder 9 
S MARSDEN 8/CHARLES S MARSDENI 0 0 40-40 610r/GREENSLEEVESNIVATLANTIC 22 IN DA CLUB Beyonce Knowles 

NOT USTED ICJACKSONAYOUNG.M.EUZANDOI NOT USTED DOWNLOAD TRACK 
73 

20 20 LAUNDROMAT Nivea 9 
R.KEUY IR.KELLYI JIVE ALBUM CUT 

20 62 57 DEEP BLACKstreet 9 
T.RILEY (T.RILEY.R.STANARD.C.BLACM DREAMWORKS ALBUM CUT/INTERSCOPE 

51 

24 26 THAT GIRL Marques Houston 9 
K.PAUL IKPAULJ QUE) T.U.GJA&M ALBUM CUT/INTERSCOPE 

24 68 70 BOY (I NEED YOU) 0 Mariah Carey Featuring Cam'ron 9 
JUST BLAZE (M.CAREYA.SMITH,N.WHITHELDI O MONARCAS1AND IBM IRRESISTIBLE PNEST SIDE CONNECTIONIIVIDJMG 

68 

21 22 DONTCHANGE 0 Musiq .9 
1 BAR1AS C.HAGG1NS MUSICISOULCHILD IMUSIO SOULCHILD.0 FIAGGINSIBARIAS.E.ROMANOI 0 DEE SOUL 063P3r/IDJMG 

3 I STILL LOVE YOU 702 
THE NEPTUNES IPPAWAMS,CHUGOI MOTOWN SOUNDTRACK & ALBUM CUT/UMR6 

76 

23 17 FABULOUS Jaheim Featuring Tha Rayne «2 
KAYGEEEBERKELEYIKGISTEBERKELEY.B.SAUHAMMEDM BROWN.VCARSTARPHEN,G.MCEADDENJ WHITEHEADI DIVINE MILL ALBUM CUTNVARNER BROS 

7 63 63 SYMPHONY IN X MAJOR 0 )(zibit Featuring Dr. Dre 9 
RICK ROCK IR THOMAS,AJOINERI 0 LOUD 79638./COLUMBIA 

63 

27 32 COME CLOSE TO ME 0 Common Featuring Mary J. Blige '9 
THE NEPTUNES (LLYNN PWIWAMS) 0 MCA 113957. 

21 3 83 75 THE BATTLE IS THE LORD'S Yolanda Adams 
8.TANKAROYADAMS IV M MCKAY) VERITY ALBUMS CUT/JIVE 

75 

36 45 PUT THAT WOMAN FIRST Jaheim 9 
KAYGEE,D.BINGHAMIK.GISTLI BINGNAM,B.MUHAMMED.0 LIGHTY.M BROWN.) HOAGLAND.WEIELLBTJONESI (WINE MILI. ALBUM CUT/WARNER BRUS 

28 79 81 IF I CAN'T 50 Cent 
DR DRE M.EUZONDO ICJACKSONAYOUNG MEUZONDOI G.UNIT/SHADwAFTERMATH ALBUM CUTANTERSCOPE 

68 

7 35 43 SAY YES Fleetly 9 
&HARRIS IMAMBROSIUS.N STEWARTAHARRISI SOWAZ/DREAMWORKS ALBUM CUTONTERSCOPE 

29 i 80 68 CRUSH ON YOU Mr. Cheeks Featuring Mario Winans 9, 
M.WINANS THE HITMEN (T.KELLY,MWINANS,J.KNIGHT) UNIVERSAL ALBUM CUT/UMRG 

68 

11 28 24 THUGZ MANSION 2Pac «2 
7JOHNNY 'X (T.SHAKURJJACKSON,SAUREUUSA.HAMILTON) AMARU/DEATH ROW ALBUMS CUTONTERSCOPE 

10 1 82 82 PATIENTLY WAITING 50 Cent Featuring Eminem 
EM/REM ICIACKSON.M.MATHERSARESTO,M.ELIZONDO) G-UN1T/SHADY/AFTERMATH ALBUM CLMINTERSCOPE 

65 

...41 

11, 

31 31 GUESS WHAT Syleena Johnson 9 
R.KELLY IFI.KEU.Y) JIVE ALBUM CUT 

31 78 67 BUNNY HOP 0 Da Entourage 9 
GAMEREENO.RED BOY IPBROWNTGRIFFEN.D.SPENCERH.GUILLORY,C.MAYFIELDI 0 RED BOY 7163 

67 

2 49 55 X GON' GIVE IT TO YA 0 DMX 9 
SHATEK IESIMMONS.S.KING) O BLOODLINE/DEE JAM 163776.,IDJMG 32 77 65 WHO'S THAT R. Kelly Featuring Fat Joe 

KNEW' (R.KELLY,J.CARTAGENAI JIVE ALBUM CUT 
65 

•-• 33 33 REALEST NIGGAZ 50 Cent Featuring The Notorious BIG. 
DJ MOO KID.RED SPYDA IC.WALLACE.C.JACKSONI G•uNIT PROMO 

33 85 78 CAN'T NOBODY 0 Kelly Rowland si, 
RHARRISON IRHARRISON.R.REED,IFISHER) 0 MUSIC WORLD 7933r/COLUMBIA 72 1 

26 25 I SHOULD BE... '9  
ROUNOTABIEKIDROW PRODUCTIONS SISCIO 11 FEATRERSTONEAJOYNERJASKEW M FEATHERSTONE C FEATHERSTONE MANDREWS) 0 OFF SOUL ALB UT 1.16 

86 85 8 MILE TnEniNTEinsceompE 9 
EMINEM (M.MATHERSARESTOI SHADY SOUNDTRACK CU R 

54 

5 43 59 21 QUESTIONS 50 Cent Featuring NautemDcrul:ogilgl 
DIRTY SWIFT ICJACKSON,KRISTRICAMERON,V.CAMERONI G.UNIT/SHADY/AFTERMATH ALBUM CUT/INTERSCOPE 

365 95 — ROLL WIT M.V.P. 0 Stagga Lee *9 
M.V.P. ENTERTAINMENT IRCUVILLES.E.NEWMAN,M.PEREZ.M.RIPERTON,RRUDOLPHI 0 M VP 0112r/ARTISTDIRECT 86 

6 37 39 GIRLFRIEND 0 B2K 9 
R KRUM KELLY) 0 T U G 79856./EPIC 

36 87 83 THROUGH THE RAIN 0 Mariah Carey '9 
J JAM T LEWIS M CAREY,J WRIGHT I M CAREY LCOLE) o 0 0 MON/tie/ISLAND 06390410JMG 69 

30 23 AIR FORCE ONES 0 Nelly Featuring Kyjuan, Ali & Murphy Lee ..? 
THE TRACKBOYZ INELLAINJUANAUMIEE) 0 FO REEL/UNIVERSAL (BM DILEMMAI./UMR6 

4 8 99 — STARTING WITH ME 0 Brandy Moss-Scott «2 
&MOSS-SCOTT (B.MOSS-SCOTT) 6211 HEAVENLY TUNES 2005 

88 

8 38 38 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Armageddon 9 
COOL & DRELICARTAGENAA LYONS M VALENZANQJ EADDYW LOVETT S HARRIS T LEWIS, 0 TERROR SQUAD 813013./ATLANTIC 

38 84 84 ANGEL Amanda Perez 9 
H ROADA.PEREZ IIPEREZI POWERHOWSENIRGIN ALBUMS CUT 

57 

9 45 54 WHAT WOULD YOU DO? The lsley Brothers Featuring Ronald Isley 9 
RKELLY (fticaly) DREAMWORKS ALBUM CUTANTERSCOPE 

39 90 — PACK YA BAGS 0 Sarni 
ALLEGRO IS.HOWARD.M.WILLIAMS.R.NORMANI 0 0 SWEAT 791341/EPIC 

90 

. 34 29 MAKE IT CLAP 0 Busta Rhymes Featuring Split( Star 9 
RICK ROCK (T.SMITII W LEWIS R THOMAS I 0 J 21236./AMG 

17 88 80 LOVE 120 Erick Sermon Featuring Al Green 
E SERMON IE SERMONAGREEN D MCDANIELSJ SIMMONS) 0 J 21256./RMG 

80 

32 21 BUMP, BUMP, BUMP 0 B2K & P. Diddy 9 
a KELLY (R.KELLY,VSMITH) 0 TUG. 79829./EPIC 

2 92 92 SKILLS 0 Gang Starr 9 
DJ PREM1EFLGURU IK.ELANACMARTINI 0 VIRGIN 36849. 

91 

2 42 42 A.D.I.D.A.S. Killer Mike Featuring Big Boi «57 
MR DJ BIG BOHM RENDER() SHEATSAPATTON) ACIUEMIN1 ALBUM CUT/COLUMBIA 

42 JAH IS MY ROCK 0 Caribbean Pulse Featuring Damian "Jr. Gong" Marley 
F COOKE IF COOKE,EACOSTA.D MARLEY C DODD I egi O OBE 1102 

87 

3 56 72 4 EVER 61) Lil' Mo Featuring Fabolous 02 
13.M.COACLOVE IBM CORCLOVECLOVING,JJACKSONI 0 THE GOLD M1ND/ELEKTRA 67379-JEW 

43 ' 94 10C JOHN DOE Shade Sheist Featuring DJ Cheik, Hi-C, AMG & Swift 
DJ OU1K (OBLAKE,J.LEWIS,C.VVHIKERSON.ILMARTINI BABY REE ALBUM CUT/MCA 

66 

40 36 WORK IT 0 Missy "Misdemeanor Elliott .? 
TIMBALANO )8.1 ELLIOTT TMOSLEYI 0 THE GOLD MIND/ELEKTRA 67340NEEG 

1 97 90 HOW I FEEL 0 Lexx Featuring Lil' Flip 
THE MCED SCIENTIST IA.GARCIAR RISO WWESTONI 0 TAKEOVER ENTERTAINMENT 0001 

90 

48 44 ONE OF THOSE DAYS 0 Whitney Houston 9 
SHEKSPEREP.STEWARTIK.BRIGGS P.STEWAF1TD.REYNOLDS EJ.ISLEY Mete RISLEY R.ISLFERISLEY.C.JASPER) 0  ARISTA 15197. 

29 93 91 EVERYBODY 0 Hahz The Rippe 
WMBAJACK (H MCMILLAN) ea BODY HEAD W35 

88 

- 47 51 SUPERMAN Eminem 
EMINEMIM.MATHERSJ.BASS S.KING) WEB/AFTERMATH ALBUM CUT/INTERSCOPE 

44 7 100 95 UP IN DA CLUB 2NITE 0 Revenue 
NU SOUTH (REVENUE R.WRIGHTT.V.MOOREI 0 STACK A GRIP ICCO 

92 

41 41 I CARE 4 U Aaliyah 
TIMBALANDIM.EWOTTT.MOSLEYC.M.HAMPTON,H.BANKSI BLACKGROUND ALBUM CUT 

3 91 89 NO MEANS NO 0 Nee-Nee Gwynn Featuring Baby Diva 9 
ICHEVIOUS,T HARMAN LICHEV1OUS.T.HARMANN CURE TON, (1111 BASE HIT 18302 

89 

8 
Al 

57 66 STILL BALLIN 2Pac Featuring Trick Daddy 
FRANK NITTAJOHNNY'X ITSHAXURIJACKSONP.PIMENTELMYOUNG) AMARUR UTA EATH ROW ALBUM CNTERSCOPE 

48 HELL IS A FLAME 0 Big C 
HA IDOL HANDS IC.MCMURRAY,M.MILIERI cle SOUTHPAW/K.E.S 

99 

". 51 58 CHOPPA STYLE 0 Chappe Featuring Master P "2 
FULL PACK 1CHOPPAMASTER PI 0 TAKE PS /NEW NO LIMIT 019400./UMRG 

49 98 87 GETCHYA HANDS UP E.S.G. & Slim Thug 9 
SOIN IC.HILLS THOMAS) S.E.S ENTERTAINMENT ALBUM CUT 

go 
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LATIN 

Notas. 
LATIN LEADER: As had been expected, 
the Latin Academy of Recording Arts 
and Sciences (LARAS) has appointed 
Gabriel Abaroa its new president; until 
this week, he was vice chairman of 
LIRAS' board of trustees. Abaroa has 
headed the LARAS office since the 
departure last year of VP/executive 
director Enrique Fernández, and his 
appointment marks some clear direc-
tional changes for LARAS. 

Abaroa will be the first "president" 
of LARAS, and this reflects the Latin 
academy's aim to function as an enti-
ty linked to, but separate from, the 
National Academy of Recording Arts 
and Sciences (NARAS). Abaroa will 
report not to NARAS president Neil 
Portnow (in the past, LARAS VPs 
reported to previous president Mike 
Greene) but to the LARAS board of 
trustees, which was created last year. 

Further, Miami will now become 
LARAS' permanent headquarters 
(NARAS headquarters is in Los Ange-
les). and, as previously reported (Bill-
board, March 8), Abaroa has already 
expanded his executive team. 

"I feel ptivileged to serve the music 
community through this position," says 
Abaroa, who was the longtime CEO of 
the Latin America branch of the Inter-
national Federation of the Phono-
graphic Industry before he launched 
Wireless Latin Entertainment, which 
promoted and distributed Latin music 
in wireless space. "Our immediate plan 
of action is to relocate [those] who work 
in the Latin academy from L.A. to 
Miami. Second is focusing on the 
awards process for this year. And three 
is 'Grammy in the schools.— 

His focus on the awards process will 
include splitting the jobs of the screen-
ing and blue ribbon committees. As of 
this year, meetings for the regional 
Mexican categories will take place in 
L.A., while meetings for the Brazilian 
categories will take place in Sao Paulo; 
the remaining categories will be dis-
cussed in Miami meetings. As for the 

awards show, it will again be carried by 
CBS, and it is very likely that it will 
leave LA. for another city, probably 
New York or Miami. 

PIRACY PROBLEMS: A strong second 
semester enabled net shipments of 
Latin music in the U.S. to rebound 
from the dismal 25% drop the Record-
ing Industry Assn. of America (RIM) 
reported for mid-year 2002. But the 
numbers are by no means encourag-
ing. Net shipments of Latin music for 
2002 dropped by 16%, with 41,124,000 
units shipped in 2002 vs. 48,734,000 in 
2001. However, DVD shipments— 
while still only a tiny piece of the pie— 
rose from 34,000 to 280,000 in 2002. 
According to RIAA VP of Latin 

music Ralph Fernández, the second 
semester upswing was a result of 
stronger album releases, including 
those by Maná, Enrique Iglesias, and 
Las Ketchup. 

While tropical music was the most 
affected, with a net shipment drop of 
25%, regional Mexican also suffered a 
20% drop, which some sources attrib-
ute to Fonovisa's shaky performance 
in the months prior to its purchase by 
Univision. But the fact is, Fernandez 
says, "piracy has a lot to do with it And 
physical piracy is a big deal, but we're 
getting into that realm of Internet 
downloads" (see story, page 8). 

Consider this anecdote, shared by 
Universal Music latino president John 
Echevarría. His daughter, who attends 
one of Miami Dade's best elementary 
public schools, received as a year-end 
gift a greatest-hits CD a local DJ 
burned for all the students in the 
school. Echevarría's initial concerned 
call to the school's PTA was dismissed: 
He was asked, Didn't all kids do this? 
What was the big deal? For Echevar-
ría, the deal was big enough to merit a 
letter to the Miami Dade School Board 
and the school superintendent, who 
snapped to attention at the mention of 
copyright violations and the compari-
son of music downloading to teaching 
kids how to shoplift. 
But Echevarría says it goes way 

beyond that: "If we have this type of 
lack of respect [for legal music], we 
have lost an important battle. And 
ironically, in those sales we lose, the 
school system loses the taxes that sup-
port the education system." 

We're all guilty of tacit complicity in 
the growth of piracy, looking the other 
way as friends burn CDs and download 
music and chalking it up to "the way 
things are done now." But it shouldn't 
be, and it is our responsibility to let that 
be known, not only in print or in busi-
ness meetings but in our daily lives. 

Kings Ready For Radio's Crown 
BY LEILA CCIBO 
When 4, the fourth and latest album 

by the Kumbia Kings, debuted at No. 
1 on the Billboard Top Latin Albums 
chart last issue (it retains the spot this 
issue), it was not surprising. Consis-
tent chart-toppers since their 1999 
debut Amor, Familia y Respecto 
(Love, Family, and Respect ... ) hit The 
Billboard Latin 50 album chart and 
stayed there for 96 weeks, the Kumbia 
Kings—led by A.B. Quintanilla III— 
proved their worth again with 2001's 
Shhh. It stayed on the Top Latin Al-
bums chart for 102 weeks; six of them 
were at No. 1. 

With 4, Quintanilla and founding 
partner Cruz Martinez break the mold 
by mixing upbeat, Spanish-language 
cumbias with soulful, English-lan-
guage R&B ballads. The disc also sees 
the Kumbia Kings collaborating with 
several high-profile acts. Chief among 
them is Juan Gabriel, who is featured 
on a track he wrote, the standard "No 
Tengo Dinero" (I Don't Have Money). 
It is the first single to be released from 
4. "I've been wanting to do a collabo-
ration album for a while," Quintanilla 
says. The album also features collabo-
rations with pop/rocker Aleks Syntek, 
Los Angeles-based fusion band Ozo-
matli, Mexican rockers El Gran Silen-
cio, and merengue group LimiT-21. 

Quintanilla says, "We appeal a lot to 
the younger audience, but I also want-
ed to get more respect from the older 
audience. [We invited] Juan Gabriel, 
who's a mega, mega artist. I have a lot 
of people saying [to me that] they love 
'No Tengo Dinero.' And the message 
of the song is phenomenal." 
Kumbia Kings have thrived on 

their blend of new and old, tradi-
tional and street, through an active 
touring schedule, the cultivation of 
a particular sound, and name recog-
nition: Quintanilla is the brother of 
late Tejano singer Selena, the writer 
and producer of most of her major 
hits, and the bandleader of her 
group, Los Dinos. 
EMI Latin USA president/CEO 

Jorge Pino says, "Part of A.B. and 
Cruz's secret is they have an eye and 
an ear for new talent and great songs." 

Kumbia Kings have always featured 
a variety of singers and aim to reach 
Spanish and non-Spanish-speaking 
Hispanics alike. But the album breaks 
rank with previous Kumbia Kings discs 
in other ways. For one, it has yielded 
what is shaping up to be the act's first 
major single, currently at No. 8 on Hot 
Latin Tracks. Given Kumbia Kings' 
track record for scant airplay, 4's radio 
boost could be phenomenal for sales. 
Miguel Trujillo, VP/GM at EMI 

Latin USA's regional Mexicanflejano 
division, says, "It's the first time they 
have [made] this kind of impact on 
radio. In Mexico, the track has been 
No. 1 for three weeks." 

Quintanilla says, "When I came in 
[to Kumbia Kings], it was more of a 
group effort. But it's turning into 

MMTINEZ ( LEFT) AND QUINTANILLA III 

something else. I guess you could say 
I'm like P. Diddy. I'm a bass player. I 
love [ playing] live onstage, I love 
being in concerts, but I feel very 
comfortable in my position at the 
back. The audience knows who's 
shaking and moving. 

"Kumbia Kings is still my No. 1 pri-
ority, but Kumbia Kings is not my life-
line," Quintanilla adds. Last year, he 
and Martinez created King of Bling, a 
joint-venture label with EMI Latin 
that enables him to sign and develop 
acts. The label has released only one 
album (by Big Circo) so far, but Quin-
tanilla and Martinez also produced 
regional Mexican band Grupo Límite's 

latest album, Soy Así (I Am Like 
This)—currently No. 1 on Top Latin 
Albums—as well as other projects, 
including a remix of Thalia's single 
"Tu y Yo" (You and Me). 
Kumbia Kings are also a cauldron 

of talent. Another album track— 
"Don't Wanna 'fly," featuring Kumbia 
Kings singer Frankie J.—is receiving 
considerable airplay on rhythmic top 
40 radio nationwide, according to 
Nielsen Broadcast Data Systems. 
Kumbia Kings' other singer, Nino B., 
has recorded a remix of a New Kids on 
the Block track, which is also getting 
airplay. And Grupo Límite single "Ay 
Papacito," penned by Quintanilla and 
Grupo Límite singer Alicia Villarreal, 
is currently No. 6 on Hot Latin 'flacks. 
Additionally, Quintanilla is in talks 
with a TV network about having his 
own music TV-reality show. 

But all that activity does not mean 
that Quintanilla plans to leave Kumbia 
Kings. "Not now," he says. "It can 
evolve from LK2 to something else. 
I'm evolving. Some groups stay the 
same over the years, but with this, it 
has to change. The Latino market is 
different. There are so many people 
bringing beautiful music to the table, 
you have to keep up." 

only's-Ion 

With o musical career of several # 1 hit 
songs, and countless sold-out shows throughout the 

continent. Millions of albums sold worldwide, 
PEPE AGUILAR joins Univision Records and presents 

his latest album "Y TENERTE OTRA VEZ" his first new 
studio album in more than two years. 
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Sales data corralled by 

Nielsen 
SoundScan 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

'UMBER 
A.B. GUINTANILLA III PRESENTS KUMBIA KINGS 
EMI LATIN 40514 ( 16.98 CO1 

2 Weeks At Number 1 

4 

RY COODER MANUEL GALBAN 
PERRO VERDE/NONESUCH 79691/AG 118 98 CD 

INTOCABLE 
EMI LATIN 80818114.98 CD) 

1 

Mambo Sinuendo 1 

La Historia 3 

JUANES A 
SURCO 017532/UNIVERSAL LATINO 116 98 CD1 (NI 

Un Dia Normal 

SHAKIRA 
SONY DISCOS 87611 115.913 Ell COI 

2 

Grandes Exitos 1 

S" GREATEST GAINER 
VARIOUS ARTISTS 
UNIVISION 310tr99/116 113.98 CD1 

$' 

30 Gruperas De Coleccion 6 

44yw  

1-

49 51 

o 

•rt 

38 

Il 
49 42 

45 35 

47 48 

THALIA 
EMI LATIN 81595114 98 CD) [NJ 

Thalia's Hits Remixed 7 57 

JOSE JOSE 
ARIOLA 98530/BMG LATIN ( 14.98 COI (NI 

El Principe Con Trio Vol. 1 7 

RICARDO ARJONA A Santo Pecado 
SONY DISCOS 84564 117 98 EI1 COI [NJ 

INTOCABLE La Historia 
EMI LATIN 80819 121 98 CD/DVD) 

1 

INDIA o 
SONY DISCOS 87454 06 98 En CD) (NI 

Latin Songbird: Mi Alma Y Corazon 7 

LOS BUKIS 
FONOVISA 050691/U6 114e COI (111 

30 Inolvidables 1 

LOS REHENES  SISO 727034/UG 114 96 C1N (NI Historia Musical: 30 Pegaditas 13 

LOS HURACANES DEL NORTE 
UNIVISION 310103/UG 115.98 CO) INI 

28 Huracanazos 10 

LIMITE 
UNIVERSAL LATINO 066373 18 98/13 981 INI 

Soy Mi 8 

VARIOUS ARTISTS 
FONOVISA 350772/UG 115.903 CD) 

Premio Lo Nuestro: 15 Anos De Exitos 16 

ENRIQUE IGLESIAS • Ouizas 
UNIVERSAL LATINO 064385111 98/18 98) 

INDUSTRIA DEL AMOR 
UNIVISION 310093/UG 114 98 COI DU 

30 Inolvidables 5 

VARIOUS ARTISTS 
DISA 727039/U011198 COI 

Historia Musical Grupera 19 

SELENA 0 
EMI LATIN NON 116.98 COI 

Ones 4 

MOLOTOV 
SURCO 066661/UNIVERSAL LATINO 114.98 COI 

Dance & Dense Denso 19 

LIBERACION 
DISA 727029/UG 18 98/13 98) INI 

Historia Musical 7 

INTOCABLE A 
EMI LATIN 37745 19.98/15.961 IN( 

Suenos 1 

SIN BANDERA A 
SONY DISCOS 84806 116 98 Ea CO1 UN 

Sin Bandera 12 

SOUNDTRACK 
MILAN 3600507 98 CD) 

Talk To Her 24 

57 50 

55 46 

52 43 

58 

53 36 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

LOS INVASORES DE NUEVO LEON 20 flancheras 
EMI LATIN 4238902.98 COI 

38 

VARIOUS ARTISTS 
MN 87552/SONY DISCOS 113 98 60 Cal 

Bachatahits 2003 25 

JOAN SEBASTIAN Afortunado 
MUSART 2E030/BALBOA (8 98/13 981 DU 

14 

SOUNDTRACK 
ARIOLA 92938/BMG LATIN 19.94 COI 

Mariana: Complices Al Rescate 5 

VARIOUS ARTISTS 
FONOVISA 350791/UG 113.98 COI 

Los 30 Corridos Mas Prohibidos 53 

LOS TEMERARIOS 
AFG SIGMNFONOVISA 0805?3/116 00.98/16.981 

Una Lagrima No Basta 1 

JOAN SEBASTIAN A En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 2624/BALBOA (7 94/13.941 INI 

1 

JAGUARES OEl Primer Instinto 
RCA 96656/33MG LATIN 114 98 CD I 

2 

LOS INVASORES DE NUEVO LEON Senal De Alerta 
EMI LATIN 61394/12.94 CD1 

57 

PESADO 
WEAMEX 49799/WARNER LATINA 112 98 COI 

No Te Lo Vas A Acabar 26 

62 51 

61 60 

72 65 

59 56 

56 57 

63 59 

60 45 

ANTONIO AGUILAR Con Tambora 
MUSART 127013/BALBOA 15 98/12 981 

49 

VARIOUS ARTISTS 
EMI LATIN 40897 02.98 COI 

Duelo De Gigantes Vol. 2 51 

VICENTE FERNANDEZ o 35 Aniversario...Lo Major De Lara 
SONY DISCOS 8758907.98 Ea CD) 

7 

VARIOUS ARTISTS 
SONY DISCOS 87543114.98 Ea CD) 

Protagonistas De La Musica 3 

TEGO CALDERON El Aballarde 
WHITE LION 90033 ( 13 98 COI DO 

17 

LOS ORIGINALES DE SAN JUAN 20 Grandes Exitos 
UNIVISION 310063/UG 19 98/13 98) 

18 

CHAYANNE AGrandes Exitos 
SONY DISCOS 84667 00 98 E0116.981 (943 

1 

EL CHICHICUILOTE 
LIDERES 950466 17.98/13.981 (111 

La Fiesta Del Chichicuilote 19 

GILBERTO SANTA ROSA Solo Bolero 
SONY DISCOS 70371 115 98 SO CO) 

67 

64 54 GRUPO MONTEZ DE DURANGO 
VISA 124042/0G I7.98/13 981 

El Sube Y Baja 54 

74 

67 

65 58 

68 52 

48 39 

RIGO TO GREY'S 
KONOVISA 350764/U0 ( 11 98 CD) 

Rige Tovar & Los Grey's Con Mariachi 69 

BACILOS 
WARNER LATINA 48640 04.98 Cal 

Caraluna 59 

GRACIELA BELTRAN 
EMI LATIN 34285112MM 

Esto Es Lo Nuestro: 20 Exitos 67 

LOS ORIGINALES DE SAN JUAN 
EMI LATIN 3833519.98/13.981 

Todo Lo Bello Es Mio 34 

THE LATIN ALL-STARS 
ST CLAIR 6482 1894 COI 

Exitos Latinos: Latin Hits 33 

JESSIE MORALES: EL ORIGINAL DE LA SIERRA Recordando A Ghana° Sanchez Vol.2 
UNIVISION 319491/0019.98/13 981•• 

CELIA CRUZ 
SONY DISCOS 84972 ( 10 98 E0/16 981 (881 

21 

La Negra Tiene Tumbao 17 

PALOMO 
DISA 727032/U6 (8 98/13 961 (381 

Situaciones 15 

VARIOUS ARTISTS 
UNIVISION 310073/UG 11196/15.98) 

Arcoiris Musical Mexicano 2 

MANA A2 
WARNER LATINA 48566110 913/18 98) 

Revolucion De Amor 

THALIA — Thalia 
EMI LATIN 39753 110 98/17 981 IN] 

1 

KUMBIA KINGS o All Mixed Up: Los Remixes 
EMI LATIN 4252617 98/11 981 

3 

VARIOUS ARTISTS 
UNIVISION 310109NG 115.98 CO) 

30 Inolvidables Con Banda 31 

LAS KETCHUP A' 
SHAKETOWN/COLUMBIA 86980/SONY DISCOS 11698 Ea COI (NI 

Las Ketchup 1 

LOS TIGRES DEL NORTE La Reina Del Sur 
FONOVISA 050666/UG 114 98 Cal 

PANCHO BARRAZA  MUSART 2713/BALBOA 15.98 CD) Las Romanticas De Pancho Barraza 27 

VARIOUS ARTISTS Protagonistas De La Musica Vol. 2 
SONY DISCOS 70372 114.98 En CD) 

54 LOS ANGELES AZULES En Vivo Al Azul VIVO 
DISA 727035/U00388 CO) 

36 

34 26 PABLO MONTERO Gracias: Homenaje A Javier Solis 26 
RCA 98649/BMG LATIN 113.98 COI 

40 37 VARIOUS ARTISTS 
UNIVISION 312102/00 19 98/13 981 

Sonideros USA: 15 Exitos Bailables 37 

38 30 LOS BUKIS 
FONOVISA 006166/UG 18.98/12.98) 

Greatest Hits 30 

39 31 ALEJANDRO FERNANDEZ Bellas Artes En Vivo: Un Canto De Mexico 
SONY DISCOS 84953115 98 Ell CD) (NI 

6 

41 25 VARIOUS ARTISTS 
UNIVISION 310090/UG III 98/15 96) 

Arcoiris Musical Mexicano Vol. 2 6 

37 32 LUIS MIGUEL 
WARNER LATINA 49277 119 98 COI 

Mis Boleros Favoritos 3 

32 27 LOS TEMERARIOS 
FONOVISA 350744/11G IS 98(13 981 

Joyas Vol. 2 11 

43 47 CELIA CRUZ 
SONY DISCOS 87607 114.98 Ell CD) 

Hits Mix 43 

35 44 LOS TONIC'S 
FONOV1SA 350752/UG 19.98/13.981 

20 Inolvidables 35 

50 40 ANA GABRIEL Personalidad: 20 Exitos 
SONY DISCOS 87471 19 98En CD) 

40 

42 41 OLGA TANON o Sobrevivir 
WARNER LATINA 49393 ( 16 98 COI EN] 

11 

46 LOS REHENES Otro Vino Otra Copa 
FONOVISA 350671/U0113 98 Cal 

46 

Pr)P t 

AB OUINTANILLA III PRESENTS KUMBIA KINGS INDIA 
'( MI LATIN LATIN SONGBIRD MI ALMA Y CORAZON (SONY DISCOS I 

1 INTOCABLE 
LA HISTORIA / EMI LATIN I 

RY COODER MANUEL GALBAN Z CEUA CRUZ 
1./AMBO SINUENDO (PERRO VERDIJNONESUCH /AG) HITS MIX (SONY DISCOS 1 

2 VARIOUS ARTISTS 
30 GRUPERAS DE COLICCION 1UNIVISION [UG 

JUANES 3 VARIOUS ARTISTS 
DIA NORMAL 1SURCO UNIVERSAL LATINO) BACHATAHITS 2003 IJAN /SONY DISCOSI 

3 INTOCABLE 
LA HISTORIA IA MI LATIN 

SHAKIRA 4 CELIA CRUZ 
NANTES EXITOS ¡SONY DISCOSI LA NEGRA TIENE TUMBAS (SONY DISCOS) 

4 LOS BUKIS 
36 INOLVIDABLES 1FONOVISA NG) 

TIIAUA 
THALIA S HITS REMIXED (EMI LATIN I LIBRE 1COLUMBIA /SONY DISCOS1 

MARC ANTHONY 5 LOS REHENES 
HISTORIA MUSICAL 30 PEGADITAS (DISANGI 

JOSE JOSE 
F I PRINCIPE CON TRIO VOL I (ARIOLA fBMG LATINI 

AVENTURA 
WE BROKE THE RULES IPREMIUM LATIN /J8N) 

6 LOS HURACANES DEL NORTE 
28 HURACANAZOS (UNIVISION iUGI 

RrJARDO ARJONA ELVIS CRESPO 
.//O PECADO 1SONY DISCOS) GREATEST HITS ( SONY DISCOSI 

7 MUTE 
SOY AGI (UNIVERSAL LATINO) 

NRICIUE IGLESIAS S MONCHY ALEXANDRA 
ZAS (UNIVERSAL LATINO 1 CONFESIONES (J8¡N /SONY DISCOS) 

8 VARIOUS ARTISTS 
MEMO LO NUESTRO 15 ANOS DE EU/TOG (FONOVISANGI 

SELENA 
',I ¡EMI LATIN) 

9 GILBERTO SANTA ROSA 
VICEVERSA (SONY DISCOS) 

9 INDUSIRIA DEL AMOR 
30 INOLVIDABLES 1UNIVISION /UM 

MOLOTOV 10 VARIOUS ARTISTS 
K DENSE DENSO (SURCO /UNIVERSAL LATINOI SALSAH1TS 2003 W&N /SONY DISCOSI 

10 VARIOUS ARTISTS 
HISTORIA MUSICAL GRUPERA ID/SA NG) 

SIN BANDERA 11 CARLOS VIVES 
BANDERA (SONY DISCOS) DEJAME ENTRAR (EMI LATIN 

11 LIBERACION 
HISTORIA MUSICAL IDISA 3.161 

SOUNDTRACK 
'SIR TO HER (MILAN 

12 JERRY RIVERA 
VUELA MUY ALTO (ARIOLA [MG LATINI 

12 INTOCABLE 
SUENOS IEMI LATIN 1 

MONA 
T¡ vOLUCION DE AMOR (WARNER LATINA 1 

13 JOSEPH FONSECA 
ESCUCHAME ( KAREN [UNIVERSAL LATINOI 

13 PALOMO 
SITUACIONES IDISA NG) 

THAUA 
'IA/IA (EMI LATIN ) 

14 RUBEN BLADES 
MUNDO (COLUMBIA/SONY DISCOS) 

14 VARIOUS ARTISTS 
ARCOIRIS MUSICAL MEXICANO IUNIVISION /UGI 

RUMBA KINGS 
:0 1 MIXED UP LOS REMIXES ¡EMI LATIN 

15 VICTOR MANUELLE 
LE PREGUNTABA A LA LUNA 1SONY DISCOSI 

15 VARIOUS ARTISTS 
30 INOLVIDABLES CON BANDA 1UNIVISION NG' 

LAS KETCHUP 
As KETCHUP ISHAKETOWILCOLUMBIA /SONY DISCOS) 

16 THE SPANISH HARLI3A ORCHESTRA 
UN GRAN DIA EN EL BARRIO (ROPEADOPE (AGI 

16 LOS TIGRES DEL NORTE 
LA REINA DEL SUR IFONOVISA/UGI 

VARIOUS ARTISTS 
io'rACONISTAS DE LA MUSICA VOLS ¡SONY OISCOSI 

17 TITO ROJAS 
PERSEVERANCIA IMP 

17 PANCHO BARRAZA 
LOU ROMANTICAS OE PANCHO BARRAZA (MUS/ST SALINA) 

LuIS MIGUEL 
7.1iD BOLEROS FAVORITOS (WARNER LATINA) 

18 VARIOUS ARTISTS 
MERENH1TS 2003 USN /SONY DISCOS1 

18 LOS ANGELES AZULES 
EN VIVO AL AZUL VIVO IDISA /UG) 

ANA GABRIEL 
77, RSONALIDAD 20 EXITOS (SONY DISCOS I 

19 OSCAR 6/LEON 
INFINITO IUNIVERSAL LATINO) 

19 PABLO MONTERO 
GRACIAS HOMENAJE A JAVIER SOLIO IRCANMG LATIN) 

zo MBA TANON J VARIOUS ARTISTS VARIOUS ARTISTS 
SBREVIVIR WARNER WINN BAILA HITS (SONY DISCOS 1 SONIDEROS USA 15 EXITOS BAILABLES (UNIVISIONNGI 

• Albums with the greatest sales gains this week. • Recordrng Industry Assn Of Amenca 1141M) ceddication for net shipment of 500,000 album units ( Gold). A RIM certificatron for net shrpment of 1 
name unns ( Platinum). • RIM cerecation for net shniment ol 10 ninon unrts (Dramondl. Numeral lo/lowing Platinum or Domond symbol Indicates album's muh-platinum level. For boxed sets, and double 
albums with a running nme of 100minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIPA Latin awards: Certificanon for net shIpment of 100000 units 10ro). Caeca-
non cf 200000 units (Plannol. Certification of 400,000 unrts (Muhl-Malmo). *Astensk indicates LP is available. Most tape pnces. and CD pnces for EIMG and WEA labels, are suggested lists. Tape pocos 
marked Ell and all other CD prices, aie equivalent prices, which are projected from wholesale pecan Greatest Gainer shows chart's largest unn increase. Pacesetter Indnates biggest percentage growth. 
Heatseeker Impact shows albums removed from Heatseekers this week. [N] indicates past or present Heatseeker ntle. VOS Business Media. Inc, and Nielsen SoundScan. Inc All nghts reserved 
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2 4 

NUMBER 1 1 Week At Number 1 

UNA VEZ MAS Conjunto Primavera ',, 
J GUILLEN (J GABRIEL) FONOVISA 

1 

1 1 SEDUCEME India 
INDIALINFANTEK.CPORTER (INDIA.R.CONTRERAS,J.GRECOSMARTEI SONY DISCOS 

1 

3 3 2 ASI ES LA VIDA ,Al iar:itAnrIoNni: ie 
H GATICA,K.O'BRIEN (M.BENITOA.CAMPOS.J.DAVID) 1 

0 4 3 QUE ME QUEDES TU Shakira .2 
S MEBAFIAK 11..LFOCHOA IS.MEBARAK R..LF.00HOA1 EPIC /SONY DISCOS 

1 

5 5 8 EN CUERPO Y ALMA Millie .9 
R.PEREZ-BOTIJA IR.PEREZSCITUA1 ARIOLA /BMG LATIN 

5 

0 

0 

8 9 

-, 

AY! PAPACITO (UYI DADDY) Limite .9 
A B.QUINTANILLA III,C.-CIC MARTINEZ,G.PADILLA IA.B.OUINTANILLA IIIA.VILLARREAU UNIVERSAL LATINO 

6 

10 13 Y COMO QUIERES QUE TE QUIERA Fabian Gomez 
R RODRIGUEZ (F.GOMEZ1 SONY DISCOS 

7 

0 14 14 NO TENGO DINERO A.B. Quintanilla Ill & Kumbia Kings Feat. Juan Gabriel & El Gran Silencio .2 
A B OUINTANILLA III U.GABRIEU EMI LATIN 

8 

9 6 7 DE UNO Y DE TODOS LOS MODOS Palomo 9 
PALOMO IT.VINIEGRA1 DISA 

6 

10 13 15 A DIOS LE PIDO Juanes Ni, 
SANTAOLALLA.JUANES IJUANESI SURCO /UNIVERSAL LATINO 

2 

11 9 12 SUENA Intocable ç, 
R MUNOZ.R.MARTINEZ (LPADILLA) EMI LATIN 

2 

IED 

17 28 DAME Ricardo Arjona 9 
R ARJONA IR ARJONAI SONY DISCOS 

12 

15 11 HERIDA MORTAL Jerry Rivera ç 
J REYES IESTEFANO.J.REYES) ARIOLA/BMG LATIN 

7 

14 7 6 EL PROBLEMA Ricardo Arjona 9 
R ARJONA (R.ARJONA) SONY DISCOS 

1 

15 11 10 ES POR TI Juanes 9 
G SANTAOLALLA.JUANES IJUANES1 SURCO /UNIVERSAL LATINO 

4 

0 

0 
16 18 MI SOLDADO Los Tigres Del Norte 

LOS TIGRES DEL NORTE (E.VALENCIA) FONOVISA 
16 

18 31 NINA AMADA MIA Alejandro Fernandez '9 
t; A SANTIAGO IJKAASSIAS1 SONY DISCOS 

17 

0 22 27 A  QUIEN LE IMPORTA? Thalia .9 
E STEFANO W.BERLANGA.I.CANUT1 EMI LATIN 

18 

19 19 16 KILOMETROS Sin Bandera .9 
A BAQUEIRO (LGARCIA.N.SCHAJRISI SONY DISCOS 

16 

20 12 5 OUIZAS Enrique Iglesias .9 
E IGLESIALLMENDEZ (E.IGLESIAS,LMENDEZ1 UNIVERSAL LATINO 

1 

21 20 20 MALA GENTE Juanes 
,i SANTAOLALLA,MANES (JUANES) SURCO /UNIVERSAL LATINO 

20 

€E) 26 29 
i 
DIGALE David Bisbal 
K.SANTANDERELOSSA IS SANTANDERCIEUIII) VALE /UNIVERSAL LATINO 

22 

23 24 19 SI NO ESTAS Area 305 ç 
R pEREZ (R.PEREZ.R.LIVI1 RPE /UNIVISION 

3 

0 

0 

31 32 COFIAZON CHIQUITO Adolfo Unas Y Su Lobo Norteno ç 
A MIAS L1.1.11111AS) PLATINO /FONOVISA 

19 

27 23 SIN FORTUNA Lupillo Rivera 
PRIVERA IA GONZALEZI SONY DISCOS 

23 

0 32 39 ENTRE EL DELIRIO Y LA LOCURA Jennifer Pena 
K sANTANDER.J.GAVIRIA (K.SANTANDERG SANTANDER) UNIVISION 

26 

ei. 45 —  2 

'','. GREATEST GAINER . . 
CLAVAME TU AMOR Noelia .9 
K SANTANDER LI LAHROYAVE.0 SANCHEZ) FONOVISA 

27 

ED 

29 

NEW 

te' HOT SHOT DEBUT gf' 
AMAME Alexandre Pires .9 
E RUFFINENGO (C.NILSON.O.MOSCATEW1 RCA /BMG LATIN 

28 

21 21 AFORTUNADO Joan Sebastian 
J SEBASTIAN U.SEBASTIANI MESURO /BALBOA 

21 

0  41 — SERENATA HUASTECA Adan Chalino Sanchez 
0 VALENZUELAA.VALENZUELA IJA.JIMENEZ) COSTAROLA /SONY DISCOS 

30 

31 28 35 MICAELA Dueto Voces Del Rancho 
(.RODRIGUEZ (L.C.MEYER) CINTAS ACUARIO /SONY DISCOS 

28 

32 30 

€E) 33 
26 NO ME RENDIRE Jaci Velasquez & Pablo Portillo 

A.JAEN.E.ESTEFAN JR .J.SOMERIAN U.M.VELASQUEZI SONY DISCOS 
19 

34 12 MI PRIMER MILLON Bacilos .9 
&GEORGE U.VILLAMIZAR,SSEORGE) WARNER LATINA 

18 

0  46 50 3 TE VAS AMOR El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BANDA TIERRA SANTA IA VEGA) EMI LATIN 

34 

35 25 24 21 DONDE ESTAFIA MI PRIMAVERA Marco Antonio Solis .9 
M.A.SOLIS (M.ASOLISI FONOVISA 

22 

36 29 30 6 EL TONTO QUE NO TE OLVIDO Victor Manuelle 
J ALLOW W.M.RUIZI SONY DISCOS 

22 

44 44 AYUDAME Lourdes Robles 
J L PILOTO.M.LOPEZ IM LOPEZ.J L PILOTS) LATIN WORLD 

37 

0 

0 

38 — ALUCINADO liziano Ferro ç 
M CANOVAA.SALERNO.M.MAJONCHI IT TERROJBALLESTEROS) EMI LATIN 

38 

36 38 ERES MI RELIGION Mana 9 
f HE RA.GONZALEZ IFHER) WARNER LATINA 

17 

40 

Cip 

23 22 UN MONTON DE ESTRELLAS Gilberto Santa Rosa 
J M.LUGO IUNARESI SONY DISCOS 

18 

:I' 
CHAPARRITA DE MI VIDA Los Rieleros Del Norte 
M.MORALES CIRIVERAI FONOVISA 

41 

0  MUY A  TU MANERA Intocable 
R MUNOZ.R.MARTINEZ IRMUNOZ,J.E.CONTREFIASI EMI LATIN 

42 

43 

- 1 ..s.,.;.. 

, 

35 37 ESCLAVO DE TU PIEL Ricardo Castillon ç 
C DE WALDEN,C.NASIIG.CARBALLO,R.CASTILLONAMASTROFRANCESCO.VMASTROFRANCESCO) FONOVISA 

34 

39 41 TAN BUENA Son De Cali 
J AGUIRRE,J.P.MANZANERO,A.BARROS (W.GARCIA1 UNIVISION 

36 

42 33 DIMELO Alejandro Montaner 
A JAEN (( CHESTER) SONY DISCOS 

18 

43 —  QUIERO QUE SEAMOS NOVIOS Los Tucanes De Tijuana 
M QUINTERO LARA IM.CWINTERO LARA) UNIVERSAL LATINO 

43 

QUEDATE CALLADA Jorge Luis Cabrera .2 
P CABRERA (G.FLORES) DISA 

47 

DONDE VAYAS German Lizarraga 
A VALENZUELA,O.VALENZUELA (F./MARIO) DISA 

26 

QUE LEVANTE LA MANO 
J OLJEROL (A.VEZZANI) KAIIIjE(NI /WCERSCLAVICINaCi 49 

CON ELLA Cristian 
K SANTANDER,D.BETANCOURT IK SANTANDER.° SANCHEZ) ARIOLA/BMG LATIN 

9 

Compiled from a natonal sample of airplay supplied by Nielsen Broadcast Data Systems Radio Track service. A panel of 100 stations 138 Latin Pop, 17 Tropical/Salsa, 

55 Regional Mexica I are lectronically monitored 24 hrs a day, 7 days a week Songs ranked by Audience Impressions. Records showing an increase in audience 
over the previous w ek, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg-

isters an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record being played Be 

more ,talions is placed first. Records below the top 20 are removed from the chart after 26 weeks, ç' Videoclip avaliability. 02003, VNU Business Media, Inc. All 

rights reserved. 

be 

LATIN POP AIRPLAY 
/bunny mtnntored by 

lio: Nœlsen 
Broadcast Data 
Systems 

.. 
TITLE ARTIST 17.- tt. 

IMPRINT/PROMOTION LABEL g e 
TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

2 DUE ME ClUEDES TU SHAKIFtA 21 15 
EPIC ' SONY DISCOS 

DONDE ESTARA MI PRIMAVERA MARCO ANTONIO SOLIS 
FONOVISA 

I SEDUCEME INDIA 0 27 
SONY DISCOS 

MUCIAME LOURDES ROBLES 
LATIN WORLD 

4 MIES LA VIDA OLGA TANON 43> 34 
WARNER LATINA 

CLAVAME TU AMOR NOELIA 
FONOVISA 

O 8 DAME RICARDO ARJONA 24 21 
SONY DISCOS 

ESCLAVO CIE TU PIEL RICARDO CASTILLON 
FONOVISA 

5 EN CUERPO Y Al/AA MIWE a 28 
ARIOLA/BMG LATIN 

MI PRIMER MILLON BACILOS 
WARNER LATINA 

G 3 EL PROBLEMA RICARDO ARJONA ID I 26 
SONY DISCOS 

ERES MI REUGION MANA 
WARNER LATINA 

7 7 ADIOS LE PIDO JUANES e) 25 
SURCO/UNIVEJISAL LATINO 

DIMELO ALEJANDRO MONTANER 
SONY DISCOS 

6 ES POR 11 JUANES glE) 29 
SURCO /UNIVERSAL LATINO 

ALUCINADO TIZIANO FERRO 
EMI LATIN 

0 11 NINA MAMA MIA ALEJANDRO FERNANDEZ a 13 
SONY DISCOS 

MARCHATE GISSELLE 
GR/OLA/OMS LATIN 

10 10 KILO/4E110S SIN BANDERA g 32 
SONY DISCOS 

ENTRE Fl DEURIO Y LA LOCURA JENNIFER PENA 
UNIVISION 

Cil 16 A OWEN LE IMPORTA? THAUA 31 37 
EMI LATIN 

SIRENA SIN BANDERA 
SONY DISCOS 

12 14 EXTRA EN MI VIDA SIN BANDERA 32 30 
SONY DISCOS 

TU FORMA DE SER ALBERTO Y ROBERTO 
DISA 

13 9 MUM ENRIOUE IGLESIAS CD 35 
UNIVERSAL LATINO 

SIENTO ILEGALES 
EMI LATIN 

14 12 1' TU 71 VAS CRAYONNE 34 31 
SONY DISCOS 

ELEGISTE PERDER ANGEL LOPEZ 
SONY DISCOS 

018 comam DAVID BISBAL 35 24 
VALE/UNIVERSAL LATIN() 

TU NO SOSPECHAS JORD1 
SONY DISCOS 

16 13 MALA GENTE JUANES  38 
SURCO /UNIVERSAL LATINO 

MARIPOSA TRAICIONERA MANA 
WARNER LATINA 

CD 17 SI NO ESTAS AREA 305 Ce 40 
RPE,DNIVISION 

Ill 111460 OPIERO AB LIONTAITILLA III KIMURA IUNGS TEAT JUAN GABRIEL 6 El GRAN SILENDO 
EMI LATIN 

18 19 NO ME RENDIRE JACI VELASC1UEZ 8 PABLO PORTILLO 11:1> — 
SONY DISCOS 

BARRIO VIEJO JOAN SEBASTIAN 
MUSART /BALBOA 

0  — MIAME ALEXANDRE PIRES CIO — 
RCA/OMS LATIN 

ENTREGA TOTAL PABLO MONTERO 
RCA !WAG LATIN 

0 22 HERIDA MORTAL JERRY RIVERA _ 
ARIOLA /BMG LATIN o AY! PAPA W° (UY! DADDY) LIMITE 

UNIVERSAL LATINO 

7, 

<-

TROPICAL/SALSA AIRPLAY 

TITLE ARTIST 

, MI PRINT/PROMOTION LABEL 

6-1,  Airplay monitored by 104 NBroadcast  DJ. 

Systems Ae Ad 
TITLE ARTIST ," .,-. 17, ..... 

IMPRINT/PROMOTION LABEL I 
, SEDUCEME INDIA 16 

SONY DISCOS 
TE VAS TITO NIEVES 
WEACARIBE WARNER LATINA 

- 

3 

4 

2 

4 

5 

ASI ES LA VIDA OLGA TANON 38 
WARNER LATINA 

8111 MN» MILLON BACILOS 
WARNER LATINA 

EL TONTO DUE NO TE OLVIDO VICTOR MANUELLE tr 20 
SONY DISCOS 

TAN BUENA SON OE CALI 0 27 
ONIVISION 

PANA PIJIA DON DINERO 
EL ULTIMO GUERRERO /CUBAN CONNECTION 

NO ME TORTURES DANIEL RENE 
UNIVISION 

5 3 UN MONTON DE ESTREUAS GILBERTO SANTA ROSA 25 n 
SONY DISCOS 

DIME CLUE SI TITO NIEVES 
WEACARIBEANARNER LATINA 

6 6 HERIDA MORTAL JERRY RIVERA 26 26 
ARIOLA /BMG LATIN 

A ESOS HOMBRES EL GRINGO DE LA BACHATA 
MOCK 8 ROLL/SONY DISCOS 

/ID 7 OUR LEVANTE LA MANO JOSEPH FONSECA 0 — 
KAREN /UNIVERSAL LATINO 

PULA MALA PEDRO JESUS 
M P 

8 9 EN CUERPO Y ALMA MIWE 0 — 
ARIOLA /BMG LATIN 

ALLTIE THINGS SHE SAID TA TU. 
INTERSCOPE 

9 12 VUEIA MUY ALTO JERRY RIVERA 0 33 
ARIOLA /13MG LATIN 

ES POR TI JUANES 
SURCO /UNIVERSAL LATINO 

10 
, 

II NOCHES DE FANTASIA JOSEPH FONSECA 0 35 
KAREN ,UN/VERSAL LATINO 

UNDERNEATH YOUR CLOTHES SHAKIRA 
EPIC 

12 'Î 11 

, 

, 

10 

13 

SE NOS PERDIO EL ANI0F1 EL GRAN COMBO DE PUERTO RICO 0 — 
COMBO 

A DUE NO TE A1REVES DOMINGO QUINONES 
UNIVERSAL LATINO 

DOS LOCOS MONCHY á ALEXANDRA 0 — 
JON SONY DISCOS 

KIM!» 81111310 AR QUINTANIUA III 5 KLAIBIAKINGS FEAT MAN CARREL & TIMM MINGO 
EMI LATIN 

14 

23 

A QUIEN LE IMPORTA? THAUA 0 — 
EMI LATIN 

SIN PALABRAS RABITO 
FONOvISA 

DIGALE DAVID BISBAL 0 — 
VALE /UNIVERSAL LATINO 

ATUDARIE LOURDES ROBLES 
LATIN WORLD 

19 CLAVAME TU AMOR NOEUA 35 31 
FONOVISA 

OUE ME QUEDES TU SHAKIRA 
EPIC /SONY DISCOS 

' 16 25 EN HOMBRE DE LOS DOS VICTOR MANUELLE 0 — 
SONY DISCOS 

APAAME ALEXANDRE PIRES 
RCA /BMG LATIN 

11 18 AMOR ETERNO NUEVA ERA 37 32 
HAP 

SIENTO ILEGALES 
EMI LATIN 

18 8 MAIA GENTE JUANES 38 30 
SURCO /UNIVERSAL LATINO 

ESCLAVO DE TU PIEL RICARDO CASTILLON 
FONOVISA 

19 17 BASCO A LA DERIVA MAFIC ANTHONY 39 34 
SONY DISCOS 

TODO MI AMOR PAuLINA RUBIO 

15 ALL I HAVE JENNIFER LOPEZ FEATURING II COOL J 40 24 NO ME RENDIRE JACI VELASCLUEZO PABLO PORTILLO 
SONY DISCOS 

L
A
S
T
 

W
E
E
K
 

REGIONAL MEXICAN 
Adplay mandated by bl: Njoisen 

Broadcast Dayt 
Systems 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

4—  L‘d.., 

se 

AIRPLAY 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

1 UNA VEZ MAS CONJUNTO PRIMAVERA 
FONOVISA 

0 113 NO VALGO NAOA PESADO 
WEER /WARNER LATINA 

.., 

4 Y COMO OUIERES DUE TE GUIERA FABIAN GOmEZ 
SONY DISCOS 

22 t7 COMER A BESOS LOS TEMERARIOS 
FONOVISA 

2 DE UNO Y DE TODOS LOS MODOS PALOMO 
OISA 

gE) 31 MARGARITA, MARGARITA CANDIDO Y SU HUELLA NORTENA 
MAIM° /FONOVLSA 

3 SUENA INTOCABLE 
EMI LATIN 

0 a LA LAMPARA JUAN RIVERA 
SONY DISCOS 

5 MI SOLDADO WS TIGRES DEL NORTE 
FONOV1SA 

0 8 NOCHES ETERNAS NICO FLORES Y SU BANDA PURO MAZATLAN 
RCA A3MG LATIN 

6 MI PAPACITO Ilfe DADDY) umm 
UNIVERSAL LATINO 

0 30 SURAH SUS OJOS ADOLFO URIAS Y SU LOBO NORTENO 
PLATINO /FONOvISA 

3 No mown 48 OLINIVILIAlli AMILUOISSFE/1 ALM EMIRS EL EMI SIBIO3 
EMI LATIN 

27 

28 

xi 

3 

FUI TAN FEUZ ADAN CHALINO SANCHEZ 
COSTAROLASONY DISCOS 

11 CORAZON CHIQUITO A00110 GRIVE Y SU LOBO NORTENO 
PLATINO /FONOVISA 

ENAMORATE DE ALGUIEN EL PODER DEL NORTE 
DISA 

1 SIN FORTUNA LUPILLO RIVERA 
SONY DISCOS 

ell 32 MI AMANTE VALENTIN ELIZALDE 
UNIVERSAL LATINO 

13 CAPRICHO NIAUXTO LOS RIELEROS DEL NORTE 
FONOVISA 

0 34 FRIO DE AUSENCIA BANDA PELILLOS 
VIVA UNIVERSAL LATINO 

AFORTUNADO JOAN SEBASTIAN 
MUSART /BALBOA 

31 32 POR UN MINUTO DE TU AMOR LOS ANGELES OE CHARLY 
FONOVISA 

14 SERENATA HUASTECA VEAN CRALINO SANCHL7 
COSTAROLA /SONY DISCOS 

32 17 NO VOY A LLORAR CUISILLOS DE ARTURO MACIAS 
MUSART /BALBOA 

10 MICAF1A OUETO VOCES DEL RANCHO 
CINTAS ACUARIO /SONY DISCOS 

CD — NI OUE TUVIERAS TANTA SUERTE LOS INVASORES OE NUEVO LEON 
EMI LATIN 

tu 16 71 VAS AMOR El COYOTE Y SU BANDA TIERRA SANTA 
EMI LATIN 

0  — QUE HUBIERA SIDO DUELO 
UNIVISION 

15 

0  
a 

12 PERDONAME MI AMOR CONJUNTO PRIMAVERA 
FONOVISA 

35 21 UNA ORACION PANCHO BARRAZA 
MUSART /BALBOA 

IT  CHAPARFUTA DE MI VIDA FONOVISA LOS RIELEROS OEL NORTE 36 36 EL BMLE DE LA TOALUTA DISA JOEL HIGUERA 

78 MUY A TU MANERA INTOCABLE 
EMI LATIN 

37 35 IA CHICA SEXY LOS TUCANES DE TIJUANA 
UNNEASAL LATINO 

18 

0 

0 22 

IV (WIER° DUE SEAMOS NOVIOS LOS TUCANES DE TIJUANA 
UNIVERSAL LATINO 

0  —  ENTRE EL DELIRIO Y LA LOCURA JENNIFER PENA 
UNMSION 

7t GUEDATE CALLADA JORGE LUIS CABRERA 
DISA 

0  — NECESITO UN AMOR ADAN CHALINO SANCHEZ 
COSTAHOLA 'ONO DISCOS 

DONDE VAYAS GERMAN DISA MAN LIZARRAGA 0  —  111 CASTIGO ROCIO (NSA SANDOVAL 
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SONGWRITERS &PUBLISHERS 

&Mum. 
CHIP TAYLOR'S TEXAS STORY: I still 
may have my vinyl copy of the 
Troggs' 1966 Wild Thing album 
somewhere, along with a mid-'70s 
Mercury Nashville publicity still of 
Cajun country great Joel Sonnier 
(now Jo-E1 Sonnier) denoting in 
tiny print his then-manager, Earl 
Ball (now Earle Poole Ball). 

Yes, there is a connection. Chip 
Taylor, of course, wrote "Wild 
Thing"—and a slew of other '60s 
hits, including "I Can't Let Go" and 
"Angel of the Morning." He's hot 
currently with Let's Leave This 
Town, an album he released last year 
with Austin fiddler/singer Carrie 
Rodriguez, whom he met at South 
by Southwest in 2001. The disc has 
yielded two U.K. radio hits, "Sweet 
Tequila Blues" and "Extra," and 
made it to No. 3 on the U.S. Ameri-
cana chart. It has done so well, in 
fact, that the pair are now preparing 
a follow-up album. 

Here's where the legendary Ball 
comes in—and I, for that matter. 
Ball was, among other things, 
Johnny Cash's ace piano player for 
20 years. When Cash introduced 
him at a show some 25 years ago, 
I—a novice writer and veteran Son-
nier fan—recognized the name from 
the promo pic. Post-Cash, Ball— 
who had previously worked with 
Buck Owens. the Byrds, and Gram 
Parsons and had been helming his 
Wall to Wall Music Nashville pub-
bery on 16th Avenue South (I slept 
on the floor there one Fan Fair, long 
ago)—has been in Austin, playing 
up enough of a storm to prompt Tay-
lor to write "Dirty Little Texas Story" 
for the next Taylor-Rodriguez out-
ing. (Its lyrics include: "Let's go see 
ol' Redd [ex-Merle Haggard guitarist 

Redd Volkaert] and Earl Poole Ball 
play a sad one, maybe/I'm feeling a 
little crazy, baby, and her love ain't 
good here.") 

But Taylor has been on a roll since 
reactivating his music career five 
years ago, having beaten a longtime 
gambling addiction. When his 1997 
comeback album, The Living Room 
Tapes, hit the Americana chart, he 
celebrated by going to hear Volkaert 
in Nashville. 

"I loved his playing," Taylor says, 
"and since he moved to Austin and 
teamed with Earl, you can always 
find me at the Continental Club on 
Sunday night when I'm in town, 
since they play there every Sunday. 
It's like a comfort zone for me, 
because every time I hear them, it 
brings me back to when I had a 
country band in high school." 

Manhattan, N.Y., resident Taylor 
grew up in Yonkers, N.Y., but he 
spends a lot of time in Austin per-
forming with newcomer Rodriguez, 
who is the daughter of Texas folk 
singer/songwriter David Rodriguez. 
He says that since he returned to 
making music, his career has gone 
"up and up," culminating with his 
biggest-selling album ever in Let's 
Leave This Town. Meanwhile, a song 
from his acclaimed 1973 album Last 
Chance, "The Real Thing," has 
found new life on George Strait's 
2001 album The Road Less Traveled. 

"All of a sudden, a bunch of sta-
tions are playing it," says Backroad 
Music (BMI) writer Taylor, "even 
though that album is already three 
singles deep. To me, it's one of the 
most important songs I've written, 
because it talks about how I got into 
music from loving 'race' records and 
the real country stuff, [as shown by] 
the line, 'When Sun [Records] was 
more than the daylight shining on 
Memphis, Tennessee.' " 

As for Ball, he has five bands 
going in Austin, including his Sun-
day night retro-country group Hey-
bale, with Volkaert. As for Wall to 
Wall Music, Ball says that the ASCAP 
company is still collecting royalties 
on songs like the lovely "Blue Is Not 
a Word," which his ex-wife Judy Ball 
wrote with Sonnier (who cut it, as 
did Strait), and "I Don't Think I 
Could Take You Back Again," which 
he co-wrote with Sonnier for Cash, 
who sang it on the soundtrack to 
Peter Bogdanovich's 1981 comedy 
They All Laughed (both Ball and 
Sonnier had bit parts). 
Now also headquartered in Aus-

tin, Ball notes that Wall to Wall is 
looking for new writers. 

Once Again, Anti-War Songs 
Proliferate In The U.S. 

BY JIM BESSMAN 
NEW YORK— A the drums of war beat 
ever louder, songs of protest are prolif-
erating. And they're not just coming 
from big-name artists like Steve Earle 
and 2001 Billboard Century Award 
honoree John Mellencarnp. 

Indeed, songs directly or indirectly 
opposed to the idea of war in Iraq are 
multiplying exponentially (see story, 
page 1). The songs are spreading by the 
alternative means embraced by the 
contemporary counterculture, which 
appears to be broader and more time-
ly in its reaction than the Vietnam War 
protesters of the 1960s. 

"The greatest thing is that it's hap-
pening before the war instead of in the 
midst [of it]," says Tom Smothers, who 
performed on John Lennon's enduring 
"Give Peace a Chance" and whose clas-
sic '60s TV variety show with brother 
Dick Smothers featured such anti-war 
music luminaries as Joan Baez and 
Pete Seeger and often created contro-
versy because of its progressive politics. 

Having just watched Monty Python's 
Eric Idle perform his new nationalism 
spoof, "The National Anthem," on Real 
Time With Bill Maher, Smothers adds, 
"I thought [contemporary protest 
music] was slow developing, but it's 
just exploded." 

Singer/songwriter Stephan Smith 
adds, "You can't over-exaggerate how 
amazing the movement is—and how 
well-networked." 

MULTIPLE MUSICAL PROTESTS 
Caryl Towner of political folk trio 

Stone Soup says, "The difference from 
Vietnam is that now it's intergenera-
tional: Baby boomers have children 
out in the streets protesting, so this 
music doesn't belong just to us any-
more, but to us and the three genera-
tions who have followed and are writ-
ing their own music." 

Stone Soup, which also includes 
David Berm and David Tarlo, formed 
in 1990 and has been likened to the 
Weavers and Peter, Paul & Mary. Town-
er says the group is among a multitude 
of musical peace activists now per-
forming at schools, churches, festivals, 
concert halls, and anti-war rallies 
across the country. 

"Is it 1963 and Joan Baez? No, it's 
2003 and Pat Humphries," Towner 
continues. Humphries and her partner, 
Sandy Opatow, have just won the 2002 
John Lennon Songwriting Contest's 
grand folk music prize for "If I Give 
Your Name," a song about workers lost 
in the World 'Dade Center attack. 
Towner notes that Humphries' 

Appleseed CD Hands was the top-sell-
ing disc at amazon.com for three days 
last May, even besting Eminem. 

"Pat and Stone Soup are among 
hundreds of musicians who have 

produced multiple CDs that are per-
forming and selling to very enthu-
siastic audiences," says Towner, 
whose group's current CD, River of 
Life, is self-released. "We don't have 
to wait for a major label to give us a 
nod or have a [ protest] hit like 
Country Joe & the Fish. We produce 
and distribute ourselves, and in the 
same way that the anti-war move-
ment is being built through new 
technologies, so are protest songs 
of today spreading throughout the 
world through the Internet." 

To this end, Sonic Youth's Thurston 
Moore has built a new Web site, 
protest-records.com, to assist in the 
creation and exposure of protest music. 
"I do my own records on my vanity 
bedroom label Ecstatic Peace, so I was 
thinking of ways to get records of 
protest music that I've heard in con-
cert by various artists out there with-
out it costing a lot of money," Moore 
says. "So I'm making a site where peo-
ple can download this material—and 
there's a lot out there." 
Moore specifically mentions riot 

grrrl Kathleen Hanna of Le Tigre as an 
artist who will have a song available for 
the site, but artists of all genres are 
involved in anti-war music. For exam-
ple, Jonatha Brooke is releasing as a 
single a revised version of "War," which 
she originally wrote and recorded after 
the Persian Gulf War. Singer/song-
writer Dan Bern included a scornful 
"Talkin' Al Kida Blues" on his recent 
release, The Swastika El?, and Irish 
folkie Luka Bloom has the newly writ-
ten "I Am Not at War With Anyone" up 
on his Web site. 

Loudon Wainwright III, whose anti-
war "Christmas Morning" and the iron-
ic, Saddam Hussein-inspired "Bad 
Man" graced his 1999 topical song CD, 

Social Studies, has a relevant new song 
in "Here Come the Choppers." Blues 
artist Robert Cray will include two per-
tinent songs on his next album. 

"'Distant Shore,' by our keyboard 
player Jim Pugh, says that war is not 
acceptable, while 'Survivor,' which I 
wrote, talks about the consequences," 
says Cray, who notes that he and Pugh 
developed the songs independently. "My 
wife and I talk about the war every day, 
and I'm sure everyone else [does] too." 

Veteran funk group Mandrill is also 
concerned with the war's consequences, 
as evidenced by its new song "Pre-
Nuclear War Blues." The group's Ricar-
do Wilson says, "War is not inevitable. 
Peaceful solutions through dialog must 
be the way we solve our problems. We 
recognize that the power to stop this 
war resides in the people, and as artists 
we have an obligation to speak out 
against injustice and this irresponsible 
rush to war, which could very well lead 
to a nuclear holocaust." 

AN INTERNATIONAL MOVEMENT 

These are only a select few of the 
anti-war songs that are blossoming in 
the U.S. and worldwide, aided by such 
grassroots peace organizations as Musi-
cians United to Win Without War, the 
Just Say No Posse, and Global Ex-
change. Meanwhile, granddaddy of 
protest singers Seeger has been per-
forming his post-Sept. 11 song "Take It 
From Dr. King" at anti-war events, 
including Songs of Protest The Viet-
nam Songbook, a March 1 concert at 
Manhattan nightspot Joe's Pub that 
contemporized the songs of the 1969 
The Vietnam Songbook. The event also 
starred the book's compiler, Barbara 
Dane; Patti Smith Band's Lenny Kaye; 
and the Fugs' Tuli Kupferburg, as well 
as Moore and Smith. 

While the anti-war songs of the Viet-
nam era were primarily youth-origi-
nated, Seeger says that "nowadays, 
they're being written by a wide range 
of people, from oldsters like me to mid-
dle-aged people to kids, and some of the 
most wonderful songs are coming from 
people who maybe never thought of 
themselves as songwriters but just 
want to say something." 

"Certainly, Sept. 11 shook a lot of 
folks out of our secure little slumber 
[to where] they're responding beyond 
that narrow range of what usually gets 
addressed in art," Humphries says. But 
Smith sees the current anti-war song 
movement extending into a growing 
"pro-ethical globalization, internation-
al civil-rights movement" that can 
involve "80% of what used to be the 
music-buying populace that the music 
business has lost." 

These people "want great music that 
speaks to a better world," Smith says, 
"but no one's giving it to them." 
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DANCE/ELECTRONIC 
Videoclips 
Gain As 
Tool For 
Dance Acts 
Continued from page 1 

artists—particularly those ignored by 
radio—are taking matters into their 
own hands. 

Since videos can be produced for 
less than an inexpensive remix, the 
song's original musical vision remains 
intact, which means the artist—not 
the remixer—retains creative control. 

Artists are also discovering that 
video exposure can extend beyond 
clubs and bars to include boutiques, 
beauty salons/spas, department stores, 
and sports arenas. Videos have instant 
artist recognition, which also helps 

artists in securing live-performance 
dates. And in these days of illegal down-
loading—which has hit dance music 
hard—performing live pays the rent. 

"In a regular club setting, a DJ usu-
ally [plays] remixes that have nothing 
to do with the original intent of a 
song," explains Wayne Mancuso, a VI 
and DJ, respectively, at Bourbon Pub 
and Parade, both in New Orleans. 
"Since a DJ rarely announces the title 
or artist of what he's playing, the aver-
age clubgoer has no clue what they're 
hearing. With a video, there is imme-
diate artist recognition, both visually 
and from the chyron ID." 

It is no wonder that such inde-
pendent dance/electronic acts as 
Pepper Mashay, Jonny McGovern, 
T.H.E.M., Blow-Up, Mark Tara, Win 
Marciniak, Kaci, Who da Funk, Mary 
Griffin, and Kevin Aviance view 
videos as a great way to maximize 
visibility. For them, video play has 
become the new radio. 

POOLS MAKE A SPLASH 
After producing the video, to prop-

erly infiltrate the marketplace, an 
artist/label must make a handful of 
digital videos or SuperBeta Masters 
and submit them (no fee necessary) to 
a video-promotion company—or 
pool—such as Rockamerica, Promo 
Only, ETV Network, Instore Sports 
Network, DMX Music, and Screenplay. 

If accepted, the companies include the 
video on one of their monthly reels, 
which go to bars and clubs, corporate 
retailers (such as Mary's), and hospi-
tality accounts (such as hotels) that 
subscribe to the service. Such compa-
nies may even "remix" the video for 
certain clients. 

For a fee, an artist/label can also 
work with a video-marketing company 
like Endless Music, which promotes as 
well as remixes videos. "For a small 
amount of money, we can get the video 
to the right people," says Endless Music 
founder Rusty Gamer, who worked in 
EMI's video department in the '80s. 
"For a dance artist on a small U.S. label, 
the benefits of a video are many. It helps 
with licensing, securing TV and con-
cert appearances, and press. Because 
it's great merchandising, a video— 
unlike having a myriad of remixes 
done—is a much better use of a limit-
ed budget. The exposure goes way be-
yond the traditional club scene." 
ETV Network programmer Ron 

Packard concurs. "On recent reels, 
we've included videos of Pepper 

Mashay's 'I Can't Stop,' T.H.E.M.'s 'Here 
We Go,' Win Marciniak's 'Here in the 
Night,' and Who da Funk's 'Shiny Disco 
Balls.' We introduce such artists to the 
mainstream." Packard notes that ETV 
creates customized programming for 
such clients as Hard Rock Cafe & 
Hotels, Mary's, and Virgin Megastores. 

Later this month, Promo Only will 
introduce an automated system that 
programs music videos tailored to a 
client's individual needs. Thus far, 
Game Works and Styles for Less have 
signed up for this program, according 
to Promo Only co-founder and presi-
dent Jim Robinson, who adds, "It's 
about exposing artists to as many peo-
ple as possible." 

Robinson, among others, credits 
computer technology with making it 
possible for independent artists to cre-
ate inexpensive, eye-catching videos: 
"To make a low-budget yet totally pro-

fessional video, all you need is a Mac-
intosh computer and a camcorder." 

Technical advances help the clubs, 
too, Robinson explains. "Video displays 
are cheaper than ever—you can get a 
portable system for under $1,000 and a 
DVD player for $ 150 or less. Plasma 
screens are becoming increasingly pop-
ular, too. The reality is pure and sim-
ple: People like to be entertained." 

Often, the most entertaining videos 
are by dance acts. "I'm finding that 
some of the best-made videos are by 
dance and electronic artists," Rock-
america programmer Ricardo Marcus 

says. "Unlike videos from pop artists, 
dance and electronic videos are more 
apt to be pieces of art. You don't need 
millions of dollars to stimulate the eye; 
you need a good concept." 

For gay porn director Chi Chi La-
Rue, who directed Mashay's "I Can't 
Stop" video, capturing beauty and style 
were key to its success. Interior deco-
rator Bobby Trendy (of The Anna 
Nicole Show) assisted LaRue with 
achieving his vision. "When I was 
directing this video, I kept thinking, 
'When this video comes on, I want peo-
ple to look at the screen and wonder, 
"Who's that?"' LaRue explains. "So, 
we went for eye-grabbing, colorful, sexy 
visuals candy for the eyes, if you will." 

According to Mancuso, the night he 
debuted the "I Can't Stop" video at 
Bourbon Pub, the clientele took imme-
diate notice. "Everybody stopped what 
they were doing and just stared, jaws 
dropped, at the video," he recalls. "This 
process has pretty much been repeated 
every time I've played the video since. 
It's the type of reaction an artist and 
director can only hope for." 

Nashville-based DJNJ Ron Slomo-
wicz has a similar reaction whenever he 
plays Mashay's video at 'tile, the city's 
only video bar. "People stop in their 
tracks. It's amazing," he says. "I know 
people that have seen the video and 
then went on to discover everything 
they could about Pepper. And look at 

her: The woman tours non-stop." 
"I Can't Stop" is Mashay's first 

video, though she has had several club 
hits. The cost for the self-financed 
video? "About $3,000, and it was worth 
every penny," says the artist, who 
records for Cetacean Records. 

SPREADING THE WORD 
Mashay is not alone in tier think-

ing. "My videos have gotten me into 
places that normally would never have 
known about me," says singer Kevin 
Aviance, whose Peter Martinez-direct-
ed video for his No. 1 Billboard Hot 

Dance Music/Club Play single, "Alive" 
(Emerge/Centaur Records), was serv-
iced to many video-promotion com-
panies. "People around the country 
saw the video and then wanted the 
human flesh. 

"As an independent artist, you need 
to do whatever you can to spread the 
word about your music," Aviance con-
tinues. "With videos, you don't need a 
huge budget to create something 
memorable and eye-catching. It's all 
about the talent you surround yourself 
with—and I have talented friends." 

Like Aviance, newcomer McGovern, 
aka the Gay Pimp, is based in New York, 
and he used Martinez to lens the video 
for his first recording, the etectro-
skewed "Soccer Practice," which also 
appeared on the video-promotion com-
panies' reels. According to McGovern, 
the playful, tongue-in-cheek video cost 
approximately $2,000 to make. 
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"The reach of this video is amaz-
ing," McGovern says. "This video is 
being embraced by a wide variety of 
people. In under three months, I've 
had 3 million hits at my Web site." Vis-
itors to his gaypimp.com site can 
access the "Soccer Practice" video and 
purchase McGovern merchandise. 
Thanks to the video, McGovern says 
he is now booking a summer tour. 

"This video is better than any press 
kit," McGovern adds. "As an inde-
pendent artist, in order to gain nation-
al exposure, you must imagine your-
self as a major artist. This video is the 
only way for the bigger guys to dis-
cover me." 
Although now signed to MCA, 

Nashville-based trio Venus Hum inex-
pensively shot a video last year for 
"Hummingbirds," which originally 
streeted on the act's own Mono-Fi 
imprint. "We had no big game plan for 
the video other than to make a good 
video," says Kip Kubin of Venus Hum. 
The video, lensed by London-based 
directorial outfit Two Big Eyes, was 
added to MTV2 last month. 

There is also a British connection 
behind Mary Griffin's current Curb sin-
gle, "Without You." According to Bryan 
Stewart, the label's director of A&R/ 
international, the video was first serv-
iced to U.K. outlets. "By promoting it 
in the U.K., all the U.S. video-promo-
tion companies picked it up," he says. 
"The video then generated excitement 
at the club level." In this issue, the song 
climbs seven spots to No. 28 on the Hot 
Dance Music/Club Play chart. 

Also finding success is T.H.E.M., the 
duo of Justin Nylander and Christiana 
Eastman. The Electrovenus act's styl-
ish video for the single "Here We Go" 
was shot for less than $5,000 by fellow 
recording duo Blow-Up (aka Claudio 
Camaione and Paolo Cilione), which 
also directed a film noir-ish video for 
its own single, "Fly With Me." 

Nylander and Eastman credit the 
"Here We Go" video with landing 
them a booking agency (T-Best). 
Nylander also acknowledges that MDI, 
which distributes T.H.E.M.'s record-
ings, is "receiving many calls due to 
the strong video action—and this 
makes MDI very happy." 

Eastman says the duo's Web site (T-
H-E-M.com) has experienced in-
creased hits of late. "With this one 
video, we're connecting the dots 
between the artist, the music, and the 
visual," she says. "People are seeing 
the video and responding." 
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Box. 
FUN IN THE SUN: With this issue, the 
18th annual Winter Music Conference 
(March 18-22) makes its presence 
known in Miami Beach. We will be 
very present, enjoying the confer-
ence's sights and sounds—partaking 
in its daily panels at the Radisson 
Deauville Resort and its nightly par-
ties, held in the many nightclubs that 
dot the streets of South Beach. 

According to Frank Ceraolo, pan-
els and events coordinator for the 
conference, this year's event will have 
a workshop atmosphere. "As some-
one who has attended the Winter 
Music Conference for over a decade 
and who has worked on it these last 
two years," he says, "I felt we needed 
to return to a time when egos didn't 
dominate the conference. 

"These are difficult times for most 
people," Ceraolo continues. "The 
economy sucks, and people are in a 
state of flux. Fortunately, those in 
dance and electronic music are pas-
sionate about what they do. Unfor-
tunately, they don't always consider 
the many ways to earn a living. This 
year's conference will help them 
explore and navigate the many and 
different avenues." 

UNEXPECTED SURPRISE: While it 
certainly doesn t happen often, every 
now and then, an unauthorized remix 
lands on our desk that makes us take 
immediate notice. Paul Andrews' re-
rub of Celine Dion's "I Drove All 
Night" is one such mix. 
What makes Andrews' deliciously 

pop, radio-primed version so endear-
ing is its obvious ode to the colorful 
'80s, when artists like Berlin, Missing 
Persons, and Belinda Carlisle ruled. 
Sure, Andrews' propulsive beats and 
rhythms recail certain elements of 
past Giorgio Moroder productions, but 
he wisely keeps the overall vibe tough 
enough for today's landscape. A lush, 
piano-fueled breakdown only serves as 
icing on the cake. 

ELECTRO CLASH: DJ/producer Larry 
Tee, who spearheaded the nü-electro 
scene in the U.S., is at the helm of 
Badd Inc.—Luxury Excess Extrava-
gance, a compilation that streets 
March 25 on his own Mogul Electro 
label. Unfortunately, the misses out-
weigh the hits, which include W.I.T.'s 
"Ooh, I Like It," Avenue D's "Do I 
Look Like a Slut?," and Jonny Mc-
Govem's "Soccer Practice." 

Tee has also handled turntable 
chores for the two-disc Electroclash 
Mix; the Moonshine Music set is 
scheduled for release March 25. 
Without question, the absolute high-
light is "Bitter Pill" by Siobhan 
Fahey, formerly of Bananarama and 
Shakespear's Sister. 

Nettwerk America is also getting 
in on the act with the April 22 release 
Electro Kills: This Is Just a Fad. 
Don't be fooled by the tongue-in-
cheek title, though, as this is one 
potent nü-electro collection. Black 
Strobe's "Me & Madonna" recalls 
New Order, while Dexter's "No 
More" wears its squiggly synth lines 
very well indeed. 

LOUNGE LIZARDS: Each week deliv-
ers more chill-out compilations than 
we have time to listen to. But listen 
we must, and fortunately, a gem or 
two is usually discovered. Witness 
the recently issued Chill Factor: 
Audiotherapy and Later on, respec-
tively, Radikal Records and Audio 
Boutique/Warlock. And we've uncov-
ered a couple more. 
On March 25, Capitol-distributed 

Neurodisc Records will release Café 
Lounge, which mines world beat, 
ambient, jazz, and deep house land-
scapes. Driving the disc are a vari-
ety of stirring female vocals, show-
cased on tracks like King Kooba's 
"Fooling Myself," Rey's "Over My 
Shoulders," and Sundayman's "Out 
of This World." 
One month later, on April 22, San 

Francisco-based Six Degrees Records 
makes available Torch—A Six De-
grees Collection of Modern Torch 
Songs. From Peggy Lee to Soft Cell 
to multi-Grammy Award winner 
Norah Jones, affairs of the heart 
remain a mainstay for many in con-
temporary music. The deliciously 
moody Torch only fuels the tradition. 
Highlights include Cassandra Wil-
son's "Harvest Moon," Roy Na-
thanson's "Fire Suite 1" (featuring 
Elvis Costello and Cyrus Chestnut), 
David Holmes' "Gone" (featuring 
Sarah Craclmell of St. Etienne), and 
Mandalay's "Deep Love." 

Cosgrave Spreads Message Of 'Trust' 
Six Questions is an occasional fea-

ture that focuses on noteworthy peo-
ple in the industry. Lynn Cosgrave is 
the co-founder and CEO of 3-year-
old, London-based Trust the DJ 
(trustthedj.com), which encompass-
es marketing services, a radio divi-
sion, the Internet, and a record label. 
Additionally, Cosgrave is the founder 
of Cosmack Management, Cosmack 
Bookings, and Cosmack Bookings 
USA. Her artist roster features such 
globally revered D.% and producers 
as Carl Cox, Jeremy Healy, John Dig-
weed, John Graham (aka Quivver), 
Goldie, Kevin Saunderson, DJ Rap, 
and Robert Clivilles. 

Earlier this year, Cosgrave secured 
an additional £1.6 million ($2.6 mil-
lion) in new investments for Trust 
the DJ. This will primarily be used to 
help build, launch, and maintain a 
radio production team helmed by 
Trust the DJ co-founder and chair-
man Matthew Bannister, formerly of 
BBC Radio 1. 

With regard to your businesses, 
what's the biggest change between 
12 months ago and now? 
On the positive side, the talent 

side of Trust the DJ has seen coun-
tries like France, Germany, and East-
ern Europe totally open up to dance 
music. The same can be said for 
Slovenia, Bosnia, Poland, and Israel, 
where big DJ events are being held. 
Conversely, we're experiencing a lot 
of club closings all over the world. 
Because of this, as well as the state 
of the economy, we've had to adjust 
the scales on DJ pricings. 
One thing that hasn't changed is 

that everybody still wants the youth 
market. But today's kids are savvy 
and smart. You can't just slap a spon-
sor's banner on the wall in a club and 
call it a night. If you're using a spon-
sor for a DJ tour, you must make 
sure it's the right one. Last year, 
along with [London-based advertis-
ing agency] KLP, we did a series of 
successful parties with Smirnoff. 

You recently secured much work 
for your artists outside the world of 
clubland. For instance, John Dig-
weed just completed the soundtrack 
for the film Stark Raving Mad, and 
he's now confirmed to compose the 
music for MTV's new animated Spi-
derman series; Carl Cox appears as 
himself in the upcoming film LA. 
DJ; and Jeremy Healy has created 
original music for the Christian 
Dior and Victoria's Secret fashion 
shows. Do you see this as a natural 
progression for dance/electronic 
Ws and producers? 

Absolutely. It's a form of brand 
extension. It may be a different 
medium, but you're still promoting 
and pushing great music for people 
to connect with. It's so great to see 
the worlds of TV and film embrac-
ing this music. Look at the success 

of Dirty Vegas and Télépopmusik 
here in the U.S.—radio reacted 
because of the TV ads. 

COSGRAVE 
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Prior to creating Trust the DJ, 
you worked at several U.K. compa-
nies, including Associated Virgin 
Labels, Ministry of Sound, and Sony 
Music, where you were VP of music. 
Throughout, you had Cosmack 
Management and Cosmack Book-
ings. What prompted the formation 
of Trust the DJ? 

Trust the DJ evolved out of Cos-
mack. The Internet was booming, 
and I realized I had to have a strate-
gy for my guys. We devised this plat-
form to promote our Dis, book 
them, and sell their music. We also 
maintain all their visual Web sites 
and sell their exclusive Trust the DJ 
mixed CDs. 

In 2002, we had over 2 million vis-
itors to the site. Last November, we 
opened a radio production division. 

Later this month, we will launch a 
weekly, two-hour syndicated show, 
Carl Cox Global, in 22 countries, 
which has the potential to reach over 
19 million listeners. Now, we're 
slowly breaking into the U.S. market 
with the formation of Cosmack 
Bookings USA. 

What most pleases you about 
dance/electronic music? 
How it continues to grow and that 

there are no language barriers. Kids 
in Rio [de Janiero, Brazil], Germany, 
England, and New York can all be 
dancing to the same record. Dance 
music is incredibly universal. And 
while the Internet has connected 
everyone, too, there remains a lan-
guage barrier there. 

What kind of changes do you see 
on the horizon? 
TV commercials and films are 

more important than ever for intro-
ducing new music to the masses. 
Radio remains important, while the 
Internet is important for learning 
about and discovering new things. 
We must figure out the best way to 
promote music and the best way for 
people to access music. 

With Trust the DJ. it appears 
that you are creating a new busi-
ness model. 

At the base, and apart from the 
Internet—which is an extension of 
the record label—we're a business-
to-business company. The Internet 
is the record shop for the Dis. In this 
way, my label now has a record shop. 
This is the only part of Trust the DJ 
that is business-to-consumer. We're 
simply doing what we love to do. 

MICHAEL PAOLETTA 

New York Lullabies. Maverick/Warner Bros. recording artist Me'Shell Ndegéo-
cello was a guest 1/1, along with her touring mate DJ Jahi, at Bill Coleman's 
bi-weekly Peace Bisquit Power Hour party. Held at Halcyon, a café/lounge in 
Brooklyn, N.Y., Power Hour often spotlights those not best-known for their 
DJ skills. Past guest Dis include Tom Tom Club's Chris Frantz and Tina Wey-
mouth, soul singer N'dea Davenport, chanteuse Julee Cruise, U.K. duo Swing 
Out Sister, producer Arthur Baker, and artist Chocolate Genius. Pictured at 
Halcyon, from left, are Coleman, Ndegéocello, and Jahi. 
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Bitoad HOT DANCE MUSIC 
Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

NUMBER 1 
DANCE TO THE RHYTHM TOMMY BOY SILVER LABEL 2392/TOMMY BOY 

1 Week At Number 1 

Friburn & Urik 

I BELIEVE PROVOCATIVE 17819 THE RIGHT STUFF Chris Cox Vs. Happy Clappers 

CRY ME A RIVER (REMIXES) JIVE 40073 Justin Timberlake «2 

IF YOU LOVE ME UNIVERSAL PROMO/UMRG Becky Baeling 

GHETTO (CHARLES WEBSTER & PETE LORIMER MIXES) PALM 7085 Supreme Beings Of Leisure 

WHEN THE MONEY'S GONE (BROTHER BROWN, THICK DICK, PASSENGERZ MIXES) U'.ARNER BROS 42496 Cher 
DINOSAUR ADVENTURE 3D JEW 27178 V2 Underworld ç, 

THE HUM MELODY JUICY IMPORT Robbie Rivera 

TRY IT ON MY OWN (REMIXES) ARISTA 50538 Whitney Houston 

FREE YOUR MIND TWISTED 77856THE RIGHT STUFF Sapphirecut 

I DROVE ALL NIGHT (REMIXES) EPIC PROMO Celine Dion 

IN YOUR LIFE Locic98814 La Bouche 

RISE UP STAR 69 1255 Funky Green Dogs 

HONEY NERVOUS 20528 Billie Ray Martin 

EMOTIONAL ROLLERCOASTER (REMIXES) COLUMBIA 79950 Vivian Green 

48 49 
36 29 
44 37 
49 45 
43 25 

LET IT GO NERVOUS 20523 Dawn Tallman 

ON A HIGH (DANCE MIXES) ATLANTIC PROMO Duncan Sheik «2 

BEAUTIFUL (REMIXES) RCA PROMO/RMG Christina Aguilera «2 

THE WRECKONING (THUNDERPUSS & DJ MONK MIXES) DREAMWORKS4`,11/80 Boomkat 

WHAT I WANT JELLYBEAN 2648 Marisa Turner 

NO WAY NO HOW JEM PROMO/NEXT PLATEAU Jocelyn Enriquez 

EMERGE CAPITOL 77886 Fischerspooner 9 

TIC TOC (WIDELIFE, THUNDERPUSS, & M. RIZZO MIXES) CURB PROMO LeAnn Rimes 

YOUR SONG (REMIXES) ROCKET,UNIVERSAL PROMO/UMRG Elton John 

WHERE LOVE LIVES (REMIXES) tosucsesa Alison Limerick 

POWER PICK 
WALKING ON THIN ICE (REMIXES) MINOTRAINTTWISTED 82669/THE RIGHT SlUff Ono 

SHAKE IT TOMMY Boy SILVER LABEL 2394/TOMMY BOY Marascia 

WITHOUT YOU CURB 77101 Mary Griffin 

HOT SHOT DEBUT 
GOSSIP FOLKS (FATBOY SLIM MIXES) THE SOU) MINDELEKTAA PROMOTES Missy "Misdemeanor" Elliott Featuring Ludacris 
ALL AROUND THE WORLD (PUNK DEBUTANTE) DREAMWORKS PROMO Cooler Kids 

DONTCHANGE (POUND BOYS REMIXES) DEY SOUL 063790/10JMG Musiq 9 

JUST FOR TONIGHT (MARK PICCHIOTTI MIXES) FLORA 060094/HIP 0 Seiko 

JANEIRO RADIKAL 99163 Solid Sessions 

BREATHE CATALOGUE 77670/CAPITOL Telepopmusik 

FANTASY REALITY STAR 6912511 CYN 

WHY/E SI DO MAYA E SI (DAVE AUDE MIXES) OMTOWN PROMEPHIGNER OCTAVE Rose Moore 

S'CREAM NERVOUS 20529 Barry Harris 

I CAN'T STOP NEUTONE De-Javu 

I'LL BE THERE MULTIPLY,FERR PROMO/WARNER STRATEGIC MARKETING Weekend Players 

HEAD NO LABEL PROMO Thunderpuss & Barnes 

AT THE END MADE IMPORT MINISTRY OF SOUND iio 

DON'T YOU WANT ME E MAGINE013/JVM Alcazar «2 

I WANT YOU (FOR MYSELF) YOSIIITOSNI 091DEEP DISH Kings Of Tomorrow 

TEARS FROM THE MOON NETTWERK 33170 Conjure One Featuring Sinead O'Connor 

THROUGH THE RAIN (FULL INTENTION, M. JOSHUA, & H. HECTOR MIXES) MONARC enaw.!G Mariah Carey 9 
THE DRIVE STATRAX 34001 STATRA Victor Calderone 

MUST BE DREAMING SERIOUS PROMO/MCA Frou Frou 

IN THIS WORLD 3321117 MOby 

RISING SUN 5050 IMPORT Paradise 

DANCE DANCE (THE MEXICAN) IFIG2 & RICKY CRESPO MIXES] VIRGIN PROMO Thalia 

An A2R0C0H3 22 Billboard HOT DANCE BREAKOUTS 

Club Play Dance Singles Sales 

1 RAINY DAY 
Renee Stakey BOBBINS 

1 SHAKE IT 
Marascia TOMMY BOY SILVER LABEL/TOK4MY Boy 

2 LOVE IS A CRIME 
Anastacia DAYLIGHT/EPIC 

2 JOY DON'T STOP 
Joy Kitikonti RADIKAL 

3 
• 

BOTTLES & CANS 
Angie Stone J EMS 

3 EVERYTHING I DO 
Scotty/Full Gainer HOUSE NATION 

BIG ROOM DRAMA 
Pete Heller & Tedd Patterson JEU IMPORT 

4 STOCK EXCHANGE 
Miss Kittin And The Hacker GIGOLOS/EFAJCAROLINE 

AGAIN 5 
Boris & Beck Present Fantasy TVI IMPORT 

MAN HRDINA 
liga '1(7 

Breakouts. Titles with future chan potential, based on club play or sales reported thIs week. e 2003. ONU Business Media, Inc and Nielsen SoundScan, Inc All rights reserve. 
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14 
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TM 

Dance Singles Sales and Sales Breakouts data compiled by • 

Dance Singles Sales NielsenSoundScan 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

-3vr: NUMBER 1 3 Weeks At Number 1 

CRY ME A RIVER (DIRTY VEGAS, J. FIASCO, & B. HAMEL MIXES) 40373 0 o Justin Timberlake 

THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) MONAPC Ina•oC63/93,1DJMG e o Mariah Carey 

DIE ANOTHER DAY (REMIXES) WARNER BROS 42492 01 0 Madonna «2 

EMOTIONAL ROLLERCOASTER (REMIXES) COLUMBIA 79650/CRG 0 0 Vivian Green «ie 

WHEN THE MONEY'S GONE (REMIXES) WARNER BROS 42496 0 0 Cher 

FOR ALL TIME (REMIXES) DREAMWORKS 450836 e o Soluna 

SOLSBURY HILL MUTE 9200 0 Erasure =º 

ALIVE (THUNDERPUSS REMIX) EPIC 79759 0 0 Jennifer Lopez .9 

IN YOUR LIFE LOGIC98914 0 0 La Bouche 

DANGER! HIGH VOLTAGE /CT 41,57 BEGGARS GROUP 0 o Electric Six '7 

NO ONE'S GONNA CHANGE YOU ROBBINS 72081 10 0  Reina 

FEELIN' YOU (M. JOSHUA, V. CALDERONE, & M. QUAYLE MIXES) MUSICWORLD coLumB,,e, ono 0 o  Solange 

MURDER ON THE DANCEFLOOR UNIVERSAL 065913/UMRG e Sophie Ellis Bextor 

FULL MOON (DANCE MIXES) ATLANTIC 85320/AG O Brandy .2 

SOME LOVIN' TOMMY BOY SILVER LABEL 2376/TOMMY BOY Ca 0 Murk vs. Kristine W 

THANK YOU (DEEP DISH REMIX) ARISTA 13996 0 0 Did° .2 

SOMETHING ROBBINS 72056 O Lasgo 

TROY (THE PHOENIX FROM THE FLAME) RADIKAL 99155 0 0 Sinead O'Connor .2 

COME...(INTO MY DREAM) ROBBINS 72083 Foggy 

THE BOYS OF SUMMER ROBBINS 72075 00 DJ Sammy Featuring Loona 

L'ITALIANO NERVOUS 20527 10 0 The Sicilians Featuring Angelo Venuto 

SURRENDER (REMIXES) ATLANTIC 49446AG O Laura Pausini 

SONG FOR THE LONELY WARNER BROS 42422 0 0 Cher 

TRANSCEND/SPACES RAPSTER 013/STUDIO K7 0 King Britt 

BURN FOR YOU ROBBINS 72082 00 Kreo' 

IMP Titles with the great st sales or club play increases this week. Power Pick on Club Play is awarded for the largest point Increase among singles below the top 20 The 
Club Play chart is ompd d from a national sample of reports from club DJs 9 VIdeochp availability Catalog number is for vinyl max,sIngle, or CO maxi- single, or CD single 
respectively, base upo availability. On Sales chart Pi CD Single available. 4R CD Maxi- Single available. 0 Vinyl Maxi-Single available O Cassene Maxi- Single 
eetilable. ©2003, VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SoundScan 
ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

1 1 

e  ',E NUMBER 1 -;,.è-g 
MASSIVE ATTACK 
VIRGIN 81239' 

4 Weeks At Number 1 
100th Window 

JOHNNY VICIOUS Ultra. Dance 03 

3 4 LOUIE DEVITO 
3EE . 81.04 MuS,CRAMA 

N.Y.C. Underground Party 5 

4 6 THE STREETS 
oCE 83' 9,• A-LAV'C (141 

Original Pirate Material 

5 5 TELEPOPMUSIK 
CATALOGUE 388E7 CAPITOL Illi 

Genetic World 

6 9 VARIOUS ARTISTS 
RAZOR 5118 8906/ 

The Power 

7 8 tmpl,Ve DYK Global 

111 11 TOSCA 
G 5104E • 00' . 81 

Dehli9 

9 10 ERASURE 
muTE 9'58' 

Other People's Songs 

10 3 FISCHERSPOONER 
CAPIECT 8/838 IN] 

01 

11 14 VARIOUS ARTISTS 
ROBB•NS 75035 

Best Of Trance Volume Three 

0 16 THIEVERY CORPORATION 
E,GHTEEN, STREET LOUNGE 060' IN) 

The Richest Man In Babylon 

13 7 DIRTY VEGAS • 
CREDENCE 399« CAPITOL 

Dirty Vegas 

14 15 DJ SAMMY 
ROBBINS 75031 

Heaven 

15 12 KUMBIA KINGS 
EMI ,,TIN 42926 

All Mixed Up: Los Remixes 

16 13 PET SHOP BOYS 
SANCTUARY 94595 

Disco 3 

17 18 LASGO 
ROBB NS 11050 [N] 

Some Things 

18 17 THE HAPPY BOYS 
ROBB NS 75034 ,,,,, Dance Party ( Like It's 21103) 

a VARIOUS ARTISTS 
99ATEA 060306 

Pure Trance 

20 19 VARIOUS ARTISTS 
UNIVERSAL 067518 LIATFIG 

Global Hits 20133 

21 21 MOBY • 
v227127 

18 

22 22 OAKENFOLD 
MAVER,CK 48204 WARNER BROS 

Bunkka 

23 20 
.iBA II .9!ElPE9Y0!, , u ARMADAo   Lovebox 

ROYKSOPP 
,'.0,1 50 SOUND 11352 ASTRALWERKS 

Melody A.M. 

ZOEGIRL 
SPAPRO, 40546 [NI 

Mix Of Life 

\ 
• Albums with the g eatest sales gains this week • Recording Industry Assn, Of America IRIAAI certification for net shipment of 500.000 album units Gold). • RIAA 
certification for net s lament of I million units ( Platinuml..RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi- platinum level For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. RIAA Latin awards: Certification for net shipment of 100,000 units 0rol. L., Certification of 200,000 units IPlatinol. Certification of 
400,000 units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, 
and all other CO prices, are equivalent prices, which are proiected from wholesale prices. DI] indicates past or present Heatseeker title. ©2003, VNU Business 
Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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111n the past, artists were reluc-
tant to license their music for 
use in TV commercials. But 
artists like Moby and Dido 
changed the rules when they 

successfully licensed their music 
for third-party use in a variety of 
mediums, including, respectively, 
the small-screen world of TV 
commercials and popular weekly 
series. In the years since, placing 
music in TV commercials and TV 
shows has become a viable, as 
well as increasingly competitive, 
way to break, market and promote 
dance/electronic artists, particu-
larly when there are less adven-
turous souls at radio and video 
networks willing to take a chance 
with the genre. 

Roswell secret: Dido 

"Radio is incredibly genre-specific 
and pigeonholed in its program-
ming," says Neil Gillis, VP of A&R 
and advertising at Warner-Chap-
pell Music. "That appears to limit 
radio's listening audience, down 
to the proposed demographic of 
that programming model. Con-
versely, companies that smartly 
and creatively utilize music think 
they can reach a wider audience 
by a great use of any kind of 
music, as long as it serves the 
ultimate message well." 

For recent proof, look no further 
than British trio Dirty Vegas' "Days 
Go By." Last spring, the song 
became the soundtrack to the Mit-
subishi Eclipse TV-ad campaign. 
While the act's U.S. label, Capitol, 
had planned on doing a major club 
campaign first, it had to immediate-
'y shift gears. The popularity of the 
TV commercial— with the pop-
locking girl— created demand at 
radio and on dancefloors for the 
infectious track. Thanks to Mit-
subishi, the track took on a life of its 
own. To date, the eponymous album 
from whch "Days Go By" is culled 
has scanned more than 500,000 
units, according to SoundScan. 
"The ad helped push our record 

into everybody's living room," says 
Dirty Vegas member Paul Harris. 
"Only now is radio in America 
starting to play more dance music. 
So, people seeing the ad on TV, 
and hearing our music, contacted 

160 III I I LI ILI 1111 b 

The Weil Id? 
Seen as the perfect mix of commerce and art, millions 

of consumers are being turned on to dance 
and electronic music through their televisions. 

by Michael Paoletta 

their local radio stations wanting 
to hear the song. The power of the 
people is what helped propel our 
song to success." 

Ditto for French trio Télépop-
musiK's "Breathe." When original-
ly released last year, the dreamy 
Catalogue/Capitol single was only 
embraced by a handful of trend-
setting radio DJs, including KCRW 
Santa Monica's Nic Harcourt and 
Jason Bentley. Late last year, the 
song was introduced to the U.S. 
mainstream via its inclusion in the 
MitsJbishi Outlander TV ad. As a 
result of that exposure, U.S. sales 
of the act's album, Genetic World, 
are approaching 70,000 units. 

"Mitsubishi wanted a track that 
was new and current," says Ron 
Broitman, VP of film/TV music at 

BMG Music Publishing, which 
oversees Télépopmusik's reper-
toire. "This gives the brand cred-
ibility with its targeted younger 
demographic. In the end, the 
combination of visua:s and music 
becomes larger than the individ-
ual parts." 

WORKS WELL WITH OTHERS 
Vincent Picardi. senior VP/ 

associate creative director of 
advertising agency Deutsch, 
responsible for Mitsubishi's suc-
cessful and popular "Are You In?" 
campaign, concurs. "We see it as 
the perfect marriage of commerce 
and art," he explains. "Music spurs 
sales of Mitsubishi cars and vice 
versa. Mitsubishi understands the 
eclectic nature of music and how 

it works with their brand. Artists 
and labels see what this exposure 
does for them." Indeed. 

Neither major nor independent 
acts are afraid to mix commerce 
and art. In recent months, TV 
commercials have introduced 
mainstream America to a wealth 
of groovy sounds, encompassing 
Fatboy Slim's "Because We Can" 
(Coors Light), Timo Maas' "To Get 
Down" (Dodge), Lemon Jelly's 
"The Staunton Lick" (Volkswagen), 
Basement Jaxx's "Where's Your 
Head At?" (Intel), the Chemical 
Brothers' "Galaxy Bounce" (Sir-
ius), Groove Armada's "Groove Is 
In" (Sprite), BT's "The Revolution" 
(Mitsubishi), Crystal Method's 
"Busy Child" (the Gap), Jay-Jay 
Johanson's "Automatic Lover" 

(2[x]ist) ano Gotan Project's 
"Santa Maria" (Skyy Vodka), 
among others. 
"One year ago, and even with 

Moby's success, none of my co-
workers were focusing on this 
area," says V2 head of special 
projects David Steel, who was a 

Mcre like Moby 

major force in licensing every track 
from Moby's Play album. "But this 
has drastica:ly changed internally. 
Now I'm being asked why Under-
world's music or Puretone's 
'Addicted to Bass' are not being 
used in commercials. It's been a 
complete 180." 
Noting the trend of more and 

more dance/electronic music being 
incorporated into TV land, Dance-
Star USA—the American Dance 
Music Awards— has added a new 
category (Best Use of Music in a 
Commercial to this year's proceed-
ings, scheduled to take place March 
19 at Lummus Park in South Beach, 
Miami. "Over the years, people have 
been continuously saying that 
dance music will explode," notes 
DanceStar USA founder/CEO Andy 
Ruffell. "We think it will simply con-
tinue to grcw each year. Now we 
have lots of corporate companies 
recognizing and understanding the 
dance/ electronic culture and 
lifestyle. Marketers are realizing the 
genre's potential— how it reaches 
today's youth by being both new 
and exciting." 
Due to the medium's millions of 

viewers, TV commercials and 
shows act as catalysts, or tipping 
points, notes Jonathan McHugh, 
VP of creative development at Jive 
Records, who has licensed sever-
al Groove Armada tracks for 71/ 
use. "TV c-eates multiple impres-
sions," he says. "There really is no 
greater tool to spread the word. 
This is incredibly important for 
dance and electronic music, which 
is not considered mainstream fare 
and which relies on clubs and spe-
cialty radio for play. But put the 
music in a TV commercial or show 
and you reach mill:ons of people. 
Radio execs always ask them-
selves the same thing: 'Why 
should I play this record?' Well, if 

Continued on page 46 
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Dance/electronic labels are most 

prodigious at releasing compila-

tions and DJ mix CDs, and 

consumers, as ever, drown in 

the sheer number of choices. 

Musical styles come and go 

quickly in the dance market as 

different sounds fall in and out of 

favor, and compilations are often 

the most convenient way to keep 

track of those developments. 

ULTRA RESULTS 
House, trance and chill- out 

continue to be dominant styles in 
this compilation market, but Bill 
Hutchcroft, record sales manag-
er for Tower Records' Pennsylva-
nia Avenue branch in Washing-
ton, D.C., predicts that a few 
other popular styles will grow 
exponentially. 

"There's going to be a big push 
this year for incorporating jazz," 
says Hutchcroft. "And we have 
definitely seen a huge increase in 
the world influence on the dance 
genre. What's interesting is that 
there's more and more of that type 
of product that doesn't necessarily 
land in the dance section but 
lands in the world section and 
does very well." 

eaLLC, 
»é CO3,01 

Neatly packaged collections of dance hits speak volumes 
about what consumers want. 

"Picking future hits, that's defi-
nitely the key in the compilation 
game," says Ultra Records presi-
dent Patrick Moxey. His label has 
had positive results from its strong, 
streamlined collections like 
Ultra.Chilled and Ultra.Dance. 
Ultra.Chilled.01 has sold more than 
86,000 units. "Behind every brand 
is music," he continues, "and ulti-
mately A&R is critical to the suc-
cess of any compilation album and 
to any brand or series. We really 
take a lot of time to pick the songs, 
and we go to any length to get the 
ones that we really love." 
Sales patterns in the past year 

seem to indicate that, with few 
exceptions, collections comprised 
of hits normally fare better than 
mix CDs focused on selling the DJ 

by Tamara Palmer 

over the song selection. 
"If you're looking for a trend, it's 

a neatly packaged, no- effort, 
instant collection of songs," says 
buyer Tom Maffei of Amoeba 
Music in Berkeley and San Fran-
cisco. " People just want it hand-
ed to them rather than think or find 
anything new themselves. They 
just want an instant collection of a 
certain style." 

Maffei reports that a compilation 
series can sell steadily— as many 
as 5,000 copies of a title that 
becomes popular in one of his 
stores, several times the units usu-
ally sold in most chain locations. 
Regardless of style, they may only 
do well if they are packaged for 
longevity and do not go overboard 
with volumes. 

"A series has a shelf life of about 
10 seconds, so I think it's a good 
idea to retire them early," advises 
Maffei. "Those dance comps that 
are like Dance Now 1998, they end 
up in the clearance bin for a dol-
lar. No one wants them, because 
what was cool in 1998 is, five 

years later, antiquated in the elec-
tronic genre." 
House and chill-out music are 

perennial favorites, and Maffei 
notes the success in his stores of 
series such as K7's DJ Kicks and 
Ultra's Ultra.Chilled, which are 
packaged simply, without dates 
and have strong song selections. 

RACKING UP SALES 
Two years ago, there were a 

number of British brands appear-
ing on domestically released 
compilations. Cream, Gatecrash-
er and Ministry of Sound were 
some of the more high- profile 
offerings. But as interest in the 
music at its deepest levels has 
waned, so has the interest in 
some of these more specialist 
titles. 
"The core audience, the nucleus 

of it all, has dissipated in the last 
couple of years. Yet there was this 
peripheral interest in new DJs who 
were considered awesome and 
cool, and club culture was it. But 
audiences weren't educated 
about the different sounds—who 
was from where, the whole story 
behind it," explains New York-
based music consultant John 
Trepp. 
"You look at TV commercials 

and there are DJ [references] 
Continued on page 44 

BAYSIDE ENTERTAINMENT DISTRIBUTION SALUTES THIS YEARS ATTENDEES 

AT THE 2003 WINTER MUSIC CONFERENCE 
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TRIBUTIONcaroline CAROLINE DISTRIBUTION PRESENTS DIS   

THE BEST NEW ELECTRONIC SOUNDS 

trie 45TRAuvER,<B ASTRALWERKS 

air and baricco 
city reading 

Air have collaborctec with Italy's most famous 
contemporary writerMarrator Alessandro Baricco 
or City Reading. One hour of new Air music, over 
which Baricco recites in Italian from his acclaimed 

novel "City"." Mixed by Nigel Godrich, 
Radiohead's renowned producer/collaborator. 

the faint 
danse macabre remixes 
The Faint Danse Macabre remixed by. 
Paul Oakenfold. The Thin White Duke 
(Jacques Lu Cant:, Photek, Medicine, 

Tommie Sunshine, Ursula 1000, 
Jagz Kooner and more. 

alpinestars 
white noise 

Their BRAND-NEW album delivers a 
hybrid of soaring synth-pop, rapturous 

dancefloor beats and poignant elegies. 
Includes "Carbon Kid" with vocals by 
Brian Molko of Placebo plus a bonus 

remix and videos. 

erlend oye 
unrest 

bare essentials 
vol.2 

The best of Naked Music on one great disc. Over 
70 minutes of deep, soulful 8( chilled out music. 

The most sought after tracks from Aquanote, 
Blue Six, Miguel Migs, Lisa Shaw and much 
more includina rarities and unreleased mixes. 

The first solo album from Erlend Oye of 
Kings Of Convenience. cnd voice behind the 
ROyksopp hits "Poor Leno" and "Remind Me". 

A truly remarkable modern electro-pop album 
made in collaboration with Prefuse 73. Morgan 
Geist (Metro Area). Schneider TM and others. 

ROyksopp 
Melody A.M. 

rifeyksopp 
melody a.m. 

The record the whole world is talking about. 
Includes "Poor Leno" and "Remind Me". 

US Limited Edition features an additional 
CD with 3 videos and bonus mixes. 

cassius 
au rêve 

Includes the # 1 Billboard Dance Chart 
smash "The Sound Of Violence" 

(I Feel Like I Wanna Be. nside Of You) 
and "Thrilla" featuring Ghosfface Killah 

cosmo vitelli 
clean 

Creating a sleek mix of electro-disco. 
anthemic house 8( cinematic chillout. 

Clean is the latest musical adventure from 
the land that brought you Air, Cassius 

and Daft Punk. 

Featuring "Party Day" and "Robot Soul". 

ezr) ULTRA RECORDS 

george acosta 
touched 

America's # 1 trance DJ takes you on a 
2 hour journey Through clubland with 

his first ever double-disc set. 

DIRTY VEGAS SOUND SYSTEM r 
LI 
. f 

e . ,.. i> ie 
loee 01. 

dirty vegas 
sound system 
a night at the tables 

Gold-selling. Grammy-nominated superstars 
unleash their first-ever DJ mix CD. Features 
Kylie Minogue. Underworld, and other 

exclusive Dirty Vegas remixes. 

danny tenaglia ultra dance 03 
choice: a collection of classics various 

Legendary DJ releases a mixed double CD 
of the classic tracks that inspired his early 

sets that started everything. 
Two hours of classic house. disco 

and surprises. 

The latest installment in America s hottest dance 
collection series. Mixed by Johnny Vicious, 

these two CDs are crammed full of the latest hits 
from the biggest danoefloors. Featuring DJ 
Sammy. Deborah Cox. Drunkenmunky. 

Dirty Vegas and Cassius. 
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ARTIFICIAL FUNK 
www.brotherbrown.com 
Rune R.K., a.k.a. Artificial Funk, 

is seen as one the most promising 
talents to emerge from Denmark's 
house-music scene. The 25-year-
old producer's trademark dirty-
house sound has been earning 
him a reputation as one of Scan-
dinavia's most hotly tipped 
exports following his debut single, 
"Real Funk," on Danish techno 
label Multiplex. More recently, 
under his Artificial Funk alias, he 
has achieved noteworthy Euro-
pean success with the tribal track 
"People Don't Know" on the 
respected Copenhagen- based 
Brother Brown label. Damian Har-
ris, managing director of Britain's 
Skint Records, released the pro-
ducer's single "Together" after air-

Artificial Funk's dirty house 

A roundup of noteworthy European dance artists, producers and indie 
labels gaining attention in their home markets and beyond, 

ing it as a test pressing at last 
year's Big Beach Boutique festi-
val in the U.K. Harris says it was 
one of the musical highlights of 
the day for the audience of some 
250,000 fans. The track, featuring 
Danish gospel singer Nellie Etti-
son, also was the first release in 
a recently signed European joint 
venture between Brother Brown 
and Skint/Sony. 

AUDIO BULLYS 
www.audiobullys.co.uk 
The electro-mashed beats of 

U.K. act Audio Bullys first came to 
prominence in Britain in the sum-
mer of 2002 via the anarchic riffs 
and lyrical cynicism of Audio 
Bullys EP, the duo's debut on 
Source Records. The EP's lead 

by Chucky Thomas 

track, " Real Life," became one of 
the biggest club hits of the year, 
slotting into the fashionable elec-
tro-clash genre. The influences of 
the Audio Bullys— DJ/producer 
Tom Dinsdale and rapping front-
man Simon Franks— span musi-
cal forefathers like the Specials, 
Elvis Costello and Joe Cocker 
through contemporary U.K. 
garage luminaries such as Grant 
Nelson and Todd Edwards, 
Source Records entered a fierce 
bidding war to secure the act and 
signed it in February 2002 with the 
offer of a five-album deal. Audio 
Bullys made its U.S. debut sup-
porting the Chemical Brothers on 
the final date of that group's Amer-
ican tour last November. Audio 
Bullys' first full-length Source 

album, Ego War, already is in the 
running as one of the U.K.'s 
albums of the year for 2003. 

BLACK HOLE 
www.blackholerecordings.co.uk 

Black Hole, one of the Nether-
lands' most prominent record 
labels, launched its British divi-
sion with Black Hole U.K. and 
Magik Muzik U.K. at the end of 
2002. Internationally respected 
DJ Tiësto (whose real name is Tijs 
Verwest) and partner Amy Bink 
set up the original Breda-based 
Black Hole label in late 1997. 
Since its inception, the label's 
profile has risen exponentially 
with Tiësto's rocketing DJ/ 
production career. Further, build-
ing on the success of key mix 

French touch: Grand Popo 

albums from DJs such as Ferry 
Corsten and Armin van Buuren, 
Black Hole now encompasses 10 
vinyl imprints under its umbrella. 
with styles varying from trance to 
progressive. Since their launch. 
both the new U.K. labels have 
maintained healthy profiles. Magik. 
Muzik is personally A&Red by 
Tiesto. Its debut single, "Gatex," 
from Slovenian techno producer 
Umek, was released last Novem-
ber and became a huge European 
club hit. Black Hole U.K. counts 
producers Midway, DJ Montana 
and Tiësto himself on its roster, 
which bodes well for its output 
this year. 

GRAND POPO FOOTBALL CLUB 
The French duo of Ariel Wizman 

Continued on page 44 

is Kayo Shekoni & Lane McCray 

LA BOUCHE and SWEET DREAMS 
reached #1 in 14 countries, 
Frank Farian created the duo that 
became the darlings of the pop. 
dance world, selling over 10 million 
records worldwide, 
Now, Logic Records, MCI / BMG, 
introduce IN YOUR LIFE ,,, the new 
single from LA BOUCHE, 
IN YOUR LIFE is dedicated to the memory of Melanie Thornton. 

.0 U.S. Tour begins May 2003 - introducing' the pairin 
Kayo Shekoni S. Lane McCray. 

0 New LP in stores Fall 2003 
www.FrankFarian.corn • www LogicRecords.corn 
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Happy2bHardcore 
Chapter 7 

01.03 

moonshine 

WWW.MOONSHINE.COM 

Mixed Live. 
THE ONLY LIVE DJ MIXES IN DO DIGITAL 5.1SURROUNDSOUND 

Mixed Limn. 

Tall Pau12nd sessio„ 
.L1..1811PACE Miami 

Œ diSURFiCeNDSOUND 

Tall Paul 
01.03 

Donald Glaude 
02.03 

Mixed Live 

‘,Dave Audé 
St. Louis 

e i• 
é 1 

ILIPb 
1 

AIM 1 

Dave Audé 
03.03 

Baby Anne 
05.03 

COMING SOON 

Ferry Corsten 
07.03 

2'003 Mixed Live releases come with CD & bonus DVD with 5.1SURROUNDSOUND mix and interview with the DJ. 

Other Moonshine CDs. 

BRIM CI 
mn 

That 2 CDs dieltaing 
:Moby, 

Ferry Cirsten. 

Trance GeYelia' 
eels 
aid name-Mix2 

That Trance Mix 2 
02.03 

The Electroclash 
Mix by Larry Tee 

03.03 

Trance Classics 
04.03 

COMING SOON 

Drum & Bass Elements 01 
by DJ Sage 

05.03 

Moonshine Movies DVD. 
iv>  
>re 

gleeStalPlte-
«.....e.ime: 
HAPPY 

OLD WA. je le.  
Ir 

Isareaveurg 

is 

7 1bJUP 
THeLIJORLDPPRT4,1\1= 

Mixmaster Episode 5 
Global Visions 

01.03 

Happy2bHardcore 
Old Skool 

02.03 

The World Party 
Global Adventures DVD 

06.03 
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COMPILATION NATION 
Continued from page 40 

everywhere, so somehow it 
became a larger phenomenon, 
and now what's happening is 
you've got these radio successes," 
he says. "Certainly, 
if you follow the 
U.K., it's the same 
pattern. It was first 
the music, then the 
DJ stars, then it just 
became about cre-
ating the generic 
compilation that 
had all the biggest 
tunes that you 
wanted to hear." 
Louie DeVito has 

racked up higher 
sales for his mix 
compilations than any other Amer-
ican DJ. In a market sector where 
20,000-to-40,000 units sold can 
be a decent mark of success, all 
five volumes of DeVito's most suc-
cessful series, N.Y.C. Underground 
Party— which began on his own 
Dee Vee label in 2000— have sold 
more than 100,000 units. (Volume 
3 has even sold more than 
400,000 units.) Since DeVito does 
not play in clubs nationwide as of 
yet, it seems that healthy sales 
may be attributed in part to De-
Vito's radio ads on such party-

Ultra's Moxey 

friendly stations as WKTU in New 
York and similar stations in other 
major markets. DeVito himself 
sees his success as a result of cor-
rectly gauging the market. 

"I think the key to a good com-
pilation is branding it and giving 

people what they want: 
the right mixes and a 
good mix of club songs 
and great radio hits," he 
says. "The more com-
mercial dance music 
sells, and I think that's 
definitely no secret now. 
Hopefully, I'm taking 
some of that under-
ground dance music and 
making it commercial, 
which is good for every-
body." In other words, 
the brands that have the 

most media and word-of-mouth 
are not necessarily the ones that 
sell the most units. 
As dance/electronic compila-

tions continue to be released in 
great quantity in a slow national 
economy, Moxey neatly sums up 
both what smart businesses 
should do as well as what edu-
cated consumers want this year. 
"I think the pressure is on to 
keep the quality high," he says. 
"Fewer compilations with higher 
quality is definitely the way to 
go." • 

TRANSCENDING BORDERS 
Continued from page 42 

and Nicolas Errera are Grand 
Popo Football Club, and they aim 
to develop the sound of the 
"French touch" with their anti-pop 
and disco-electro hybrids. No 
strangers to the showbiz spotlight, 
Wizman's talk show on French TV 
station Canal Plus and slot on 
respected French Radio station 
Radio Nova have made him a cult 
figure in France, while producer 
Errera is a classically trained 
pianist who has studied at the 
National Conservatory in Paris. 
The duo's first track together, 
"Salami Man," appeared on the 
respected Source Lab 3 compila-
tion in 1997. More recently, they 
have collaborated with the famed 
German- based outfit Sparks. 
Their songs are infused by the 
warm influences of their ethnic 
roots— Errera's family comes from 
Greece, and Wizman was born in 
Morocco. Shampoo Victims, their 
debut album for BMG, leads the 
way in the ongoing global growth 
of the French electronic scene. 

MOGUAI 
www.dj-moguai.de 
German DJ/producer Moguai, 

whose real name is André Tegeler, 
also records as Punx and with 

Mixing it up with Moguai 

production partner Phil Fuldner 
under the moniker Dial M for 
Moguai. He is well-positioned to 
duplicate the genre-busting suc-
cess of fellow countryman Timo 
Maas, following the dancefloor 
success earlier this year with "U 
Know Y." The track first appeared 
cn Oliver Klein's International 
Sound Of album, released by 
New State Recordings, and, more 
recently, on the U.K. label Hope 
Recordings. Tegeler was influ-
enced by punk and ska in his 
formative years and later became 
a house DJ at some of Germany's 
seminal raves, including the Cos-
mic Club Parties in Münster. He 
later moved on to bigger gigs at 
the Warehouse in Cologne and 

Energy in Zurich. He currently has 
a monthly show on one of Ger-
many's biggest radio station, Eins 
Live, and has accumulated remix 
credits for X-Press 2, Timo Maas, 
Giorgio Moroder and Santos. 

RULERS OF THE DEEP 
www.vibe.ee 
The Estonian DJ/production 

team Rulers of the Deep is part of 
a new generation of music stars to 
emerge from the burgeoning East-
ern European club scene. The 
Julm-based duo of DJ Men i and P 
met in 1998 when they were cho-
sen to become the resident DJs 
for Estonia's Sun Dance Music 
Festival staged by promoter Vibe. 
There they played alongside the 
likes of Josh Wink, King Britt and 
Roger Sanchez. Sanchez signed 
their track "Temptation," featuring 
vocalist DragonFly, in September 
2002 as the first release on his 
U.K.-based Stealth label. Having 
already remixed the 2001 hit 
"Finally" from Kings of Tomorrow 
and last year's hit "At Night" from 
Shakedown, the duo now intends 
to work on full-length albums for 
the Stealth and Defected labels. 
They also host Vibe FM, a Friday-
night mix show that is broadcast 
live on national station Raadio 2 to 
Estonia and parts of Russia and 
Finland. • 

SIMPLY 
THE BEST 
TRANCE, 
TECHNO 
& DANCE 
MUSIC. 

RADta*, . 
TIME* 
IDEBRAN9 
RADIKAP» 
RECORDS 

caroline 
Available Exctusivi>ly fro,n DISTRIBUTiOn 

TIME AFTER TIME 
Various Artists 

rbAnsmeAl  A /1 
rIMIJIMML TOP YV 

GREATEST HITS 
Various Artists 

DANCE HITS USA 
Various Artists 

ue OrlC 
nilr THE anvan.3 

BREAKBEAT BOOTLEGS 
Various Artists 

RADIKAL TECHNO 7: 
AUDIO ASSAULT 
Various Artists 

EURO DANCE PARTY 
Various Artists 

TRANCE MIX USA 3 
Various Artists 

MILI CA GOLD: 
IBIZA XTRAVAGANZA 
Various Artists 

CHILL FACTOR 
AUDIOTHERAPY 
Various Artists 

SINEA D rt ell,s01•11.1etrb 
JIMCNIJ l.dr,J1,11111,Jr1 

Troy (The Phoenix 
From The Flame) 

ATB 
Dedicated 

MAURO PICOTTO 
The Others 

VOODOO & SERANO 
Cold Blood 

MAD' HOUSE 
Absolutely Mad 

MARC ET CLAUDE 
You Own The Sound 
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TAKE HOME 
THE MUSIC. 

TWENTY #1 CLUB HITS 
THE DEFINITIVE DANCE COMPILATION OF 2003. 

I DON'T WANT YOU THE l'OUSIC LIFTS ME UP SORROW BODY ( REACH OUT) DANCE TO THE MUSIC 

DON'T LEAVE ME THIS WAY THE WALL SHOW ME RUMORE CHIMICO SIX FEET UNDER 

DARK BEAT SHINE THAT LOOK 2003 IRRESISTIBLE SHINY DISCO BALLS 

WATCHING YOU SAFE FROM HARM BREATHE BOOMERANG I NEVER KNEW 

OTHER CANCE HIT COMPILATIONS 

AilAILABLE FROM MASTER ENTERTAINMENT: 

FUSION.2 FUSION.3 
1,-..) Lees 
One Into thn Sandstone, 
Itaampire & XI 

Mtaisltr 
N1 I IN( 

www.masterbeat.com 

Can't Stop Damn., 

Resurrectron. That Sound 

K.A.3%terl 

111:4  

gi.DLLE 
2 ' 

WHITE PARTY 2001. WHITE PARTY 2002 WHITE PARTY 2003 BLACK PARTY 2002 FLYING 2002 BLACK & BLUE 2001. 'SLACK & BLUE 2002 
mcl,,des 

Are YI:m Satshed, Robb., Fire. To Be Able To Love, I Reeve. I Never Knew. The Heartbreak, Rapture, I Love You, Snow On The Dark Clouds. Keep It Coma Together, ,Cel the 

Way, P.M of VleV. Anyway It's Love (ThP0m.). OrtY Commg, Can Thu Rim It U Turn Me. Embrace Hwyloone. Strange 'Meld Everyday. Stand SOH Sahara. Dream To Me 

9000 SUNSET BOULEVARD. SUITE 1001 

LOS ANGELES, CA 90069 

310.860.1111 FAX 310.860.1_112 

DISTRIBUTED BY: CITY HALL RECORDS 
101 GLACIER POINT. SUITE C ASAN RAFAEL. CA 94901 

415.457.9080 FAX 415.457.0780 

ALSO AVAILABLE FROM AEC ,.' BASSIN & ALL MAJOR ONE STOPS 
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NEWEST SOUNDTRACK 
Continued from page 39 

people respond to its TV place-
ment, the question is answered." 
This is precisely what happened 

with Dido's "Here With Me," when 
it became the theme song for the 
TV series Roswell. "You can't deny 
the fact that Roswell broke Dido," 
notes Patrick Pocklington, who 
oversees Nettwerk Management's 
DJ management group and con-
tributes to Dido's management 
team. "We had a handful of radio 
stations on this song at the begin-
ning. But then Roswell picked it 
up. By the show's season finale, 
more and more radio stations 
began playing the song. People 
were able to connect the dots 
between the song they had been 
hearing on the radio, the song 
they'd been hearing on Roswell 
and the artist herself." 
Fans of hit cable series like 

HBO's Sex and the City and Show-
time's Queer as Folk are regularly 
introduced to dance/electronic 
music, while a recent episode of 
NBC's successful Will & Grace 
spotlighted the sounds of Thun-
derpuss & Barnes' chart-topping 
club hit " Head." 

A NEW MODEL 
"Part of what I've always wanted 

British group Dirty Vegas shifts gears and creates a hit 

to do is promote new music and 
talent— especially that which 
might not get radio airplay," says 
Queer as Folk music supervisor 
Michael Perlmutter of Toronto-
based S.L. Feldman & Associ-
ates. "We have 2-to-3 million 
viewers each week, many of 
whom e-mail us inquiring about 
the music." 
For the past two seasons, 

music featured on the show has 
been posted on Showtime's offi-
cial Web site (queer.sho.com). 
"We're like a college radio sta-

tion," Perlmutter adds. "We can 
be musically eclectic." Consider 
the following Queer as Folk selec-
tions: Darude's "Sandstorm," 
Madonna's "Don't Tell Me," Blur's 
"Song No. 2," Pet Shop Boys' 
"Break for Love," Crystal 
Method's "Wild, Sweet 'N Cool," 
Kosheen's " Hide U," Basement 
Jaxx's "Get Me Off," Bffirk's 
"Human Behaviour," Morel's 
"Cabaret," Kim English's "Every-
day" and Daft Punk's " Harder. 
Better, Faster, Stronger." Last year, 
RCA issued the Queer as Folk: 

The Second Season soundtrack, 
which followed the first season's 
2001 collection. 
Simply put, "You want your 

record to be heard in whatever 
manner," says Scott Kirkland, 
one-half of Crystal Method, 
whose music has been featured in 
ads for Mazda, Mitsubishi and the 
Gap— and whose "Keep Hope 
Alive" became the opening theme 
for the TV show 3rd Watch. Kirk-
land acknowledges that the duo's 
"Busy Child" became a mainstay 
at alternative-rock radio only after 

appearing in a Gap commercial. 
"Music can serve many pu 

producer BT explains. "I grew up 
around classical snobbery. That 
whole way of thinking is counter-
productive to artistry and creativ-
ity. TV has created an exciting way 
for music to be heard. It's a way 
for contemporary artists to stay 
afloat. In the end, a new model for 
promoting and marketing music is 
replacing the antiquated model 
that record companies are still try-
ing to use." 

It's ironic, notes New York-
based music consultant John 
Trepp, that " For years, labels have 
been saying there is no way to 
promote dance/electronic artists. 
Yet you turn on the TV, and that's 
all you hear. So, once again, we 
have labels being reactionary— it's 
like an accidental opportunity. In 
the future, perhaps labels will 
become more proactive, hiring an 
agency like Deutsch at the get-go 
to assist in the setup and market-
ing of a new act." 

Or, perhaps, a company like 
Mitsubishi will develop its own 
label imprint. Adds Trepp, "Except 
for Mitsubishi, I can't think of one 
brand that has consistently stayed 
with an aesthetic. Mitsubishi could 
very well become a brand for a 
very stylish kind of music. The 
audience is already there." • 

Neurodisc Records, Florida's Premier Label, 
Welcomes The Delegates from NARM & WMC to Sunny Florida. 

Features: Bossa Cucca Nova, BPM, Sasha 

Lazard feat. Delerium, Afterlife, Oktane 

and more... 

eip//C:lion 

Lash, dreamy, atmospheric soundscapes from Norway. 

"Heroic and sweeping, an album that 

seems to elevate from the speakers" 

- John Diliberto, Billboard Magazine 2/8/2003 

WWW.NEURODISC.COM 
Tel: 954.572.0289 I Fax: 954.572.2874 Email: infoiwneurodisc.com 

CAFÉ LOUNGE 

Soulful and hypnotic. World/Electronic 

hybrids converge on this collection of 

gems from around the world. 
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••• ZEROMANCER ••• 
••• Clone Your Lover 

••• ••• FEAR CULT 

••• Visionary Complex 

••• L'AME ••• 
••• IMMORTELLE 

Zwielicht - The Remixes 

CLEOPATRA RECORDS 

C LP 1271 

Debut album from European cyber 

rock super stars featuring produc-

tion by James Saez (System Of A 

Cown, Porno For Pyros, Sepultura)! 

IN STORES MARCH 18 

ON TOUR NOW WITH 

THRILL KILL KULT AND PIGFACE! 

•••••• RAZED IN BLACK 

••• Damaged 

CLP 1291 

The new studio album from 

underground icons Razed In Black 

will forever change the way you 

think about industrial music! 

S.mply one of the most intelligent 

hybrids of trance tecino, darkwave 

songwriting and brutally aggres-

sive guitar riffs. Features "Share 

This Poison:' "Visions" and 

"Am I 2 Blame?" 

IN STORES ! LINE 10 

CLP 1226 

Critically acclaimed, 

L.A.-based darkwave band debuts 

with a drop dead gothic album, 

Visionary Complex. 

"Filled with emotion and a dark, 

lush sensuality:' Propaganda Magazine 

IN STORES APRIL 29 

CLP 1289 

Darkly enchanting remix a,bum from 

one of Europe's leading !Iotlic 

bands, L'Âme Immortelle! 

Features intense and etlereal 

remixes by members of Assemblage 

23 In Strict Confidence, Faith And 

The Muse and Zeromanzel 

IN STORES APRIL 29 

'•• DJ KEOKI 
11•• 

le•• Keokiclash 

HYPNOTIC 

CLP 

Superstar DJ Keoki spins the best 

tracks from top shelf Electroclash 

artists on this non-stop mix album 

featuring Goldenboy, Northern 

Light, Waldorf and more! 

Party album of the year! 

IN STORES SOON 

••• LOOP GURU ••• 
••• Bathtime With Loop Guru 

CLP 1292 

Brilliantly Lising old-world sounds 

and textures with new-school 

electronic music, Loop Guru return 

with their first stud o album in the 

21st century! 

IN STORES JUNE 10 

CLP •283 

Disciples of classy metal this is 

the record you've been waiting 

for! Mr. Scary himself hand picked 

13 killer Dokken & Lynch Mob 

classics including 

"Tooth And Nail:' 

"Breaking The Chains" and 

"Wicked Sensation" then kicked 

'em into overdrive! 

IN STORES APRIL 29 

CLEOPATRA RECORDS WOULD LIKE TO THANK THE FOLLOWING PEOPLE FOR A 

FANTASTIC YEAR! I MUSIC MONITOR NETWORK : MICHAEL I HANDLEMAN 

BECKY DELAHAYE I SUPER O THUY I BULL MOOSE : CHRIS I TWIST & SHOUT 

PAUL I NEWBURY COMICS 1 LARRY & CARL I SONY MUSIC I MVO : ED WHATS 

HIS NAME SEAMAN & MIKE I IMPACT JIM KELLY I GALLERY OF SOUND JOE 

JR I ARROW OISTRO : DANNY COHEN I KRB MUSIC PAT HA e I HEAR MUSIC 

: TIM ZEIGLER I NAVARRE OISTROBUTION STEVE, MICHAEL, ED JOYCE, SCOTT 

C, JOE C, JILL P, BOBBY BOB BOBERTSON BLANO,ANNA MARIE GANJE ANO 

EVERONE ELSE I FORGOT I DIGITAL WAVES : STEVE I CRIMINAL RECORDS : ERIC 

I TRANSWOPILD ISH I ISIS : JOEL OSERSTEIN I MUSIC MILLENIUM : TERRY I 

RECORD & TAPE TRADERS : ROSS I HOMERS MIKE FRATT BEST BUYS : RICK 

I AMAZON.COM RESA LEE I BILLBOARD MAGAZINE : MICHELLE WRIGHT I SAN 

JUAN MUSIC GROUP : MICHAEL CHERNOV./ I MANIFESTO RECORDS EVAN 

COHEN I CAROLINE DISTRIBUTION : RICK WILLIAMS I RADICAL RECORDS : BRIAN 

(BUY ME DINNER) McCHUTEN I LAKESHORE RECORDS BRIAN McNELIS I OVOS 

: BUCK WILD I THE IRISH TENORS I DISNEY WORLD : MICKEY MOUSE I HOT 

TOPIC : GENARO RICARTE & JAY ADELBERG 

CLEOPATRA LABEL GROUP. PMEI 251 1 3428 mmxELLA AVE MARINA DEL REY, CA 90292 U.S .A 1 WWW.CLEORE CS COM 



Skaggs And His Band Go Live 
On 'Charleston Music Hall' 

BY JIM BESSMAN 
Ricky Skaggs only live album to 

date has been Live in London, a 1985 
Epic set recorded at the height of his 
country chart success. But with the 
March 25 release of Live at the 
Charleston Music Hall on his Lyric 
Street-distributed Skaggs Family 
Records label, Skaggs shows off his 
band, Kentucky Thunder—a group 
that has returned him to the top of 
the bluegrass world. 

"It's such a great band with some 
young, new players, and Bobby 
Hicks," says Skaggs, singling out 
the veteran bluegrass fiddler who 
has been a Skaggs band member 
since 1981. "Bobby 
was going to retire 
in December, so we 
wanted to do a live 
album before then. 
And besides, the 
band is too good to 
do just studio work." 

Mandolinist/vocal-
ist Skaggs and Ken-
tucky Thunder (which 
also includes bassist 
Mark Fain, guitarist/ 
vocalists Darrin Vin-
cent and Paul Brewster, fiddler 
Andy Leftwich, banjo player Jim 
Mills, and lead guitarist Cody Kilby) 
performed at the Charleston, S.C., 
venue last April to great response, 
so the group decided to return Nov. 
1-2, 2002, to record the live set, 
with Jeff Taylor adding accordion 
and penny whistle. 

"Crossville," as well as "The Old 
Home Place," which Skaggs first cut 
with J.D. Crowe & the New South on 
that group's legendary eponymous 
album. "It was kind of a bluegrass hit 
that no one's covered since," he says, 
"and there are so many new blue-
grass listeners now that it's virgin ter-
ritory for them." 

In fact, Skaggs notes that the new 
live album is 95% virgin territory. 
"It's really hard doing a live album, 
because you have to allow for some 
hickies and let the world see some 
imperfections," he says. "But we 
didn't want to overdub everything 
and make it a 'studio live' record." 

Scene. Borders music buyer John Bron-
icki thinks Live at the Charleston 
Music Hall will satisfy both the tra-
ditionalist and progressive bluegrass 
factions. "He does Bill Monroe's 
'Uncle Pen' basically the way Bill 
would probably like to see it done, 
and then there's stuff like 'Cat's in the 
Cradle' to keep the progressive people 
happy," Bronicki says. "It's a great 
record, because it's a great snapshot 
of what he's like live." He calls 
Skaggs' live performance "amazing." 

Day reports that Skaggs is helping 
his own promotional cause. "Ricky is 
on the phone calling retailers to 
thank them for their support," he 

says, further noting 
that Skaggs will be 
highly visible on 
numerous TV pro-
grams. "We're doing 
the Today show on 
March 29, and a Bill 
Monroe tribute that 
was shot at [Nash-
ville's] Ryman [Audi-
torium] a few years 
ago with other blue-
grass artists will be 
shown on PBS around 

the time that the album comes out. 
We're just now finishing The Three 
Pickers—starring Ricky, Doc Wat-
son, and Earl Scruggs and playing 
off the Three Tenors—for PBS' 
Great Performance series for mid-
summer or early fall. And in April, 
PBS is producing another All-Star 
Bluegrass Celebration, which we 
[also] did last year." 

SKAGGS (THIRD FROM LEM AND KENTUCKY THUNDER 

OLD AND NEW MATERIAL 
"We wanted to have some songs 

that people remember from [Skaggs' 
recent bluegrass albums] Bluegrass 
Rules! and Ancient Tones and some 
new songs thrown in that the fans 
didn't already have on their records 
at home," Skaggs says. These in-
clude Harley Allen's "A Simple Life" 
and Mac McAnally's "Somewhere 
Nice Forever," which was written in 
memory of the songwriter's grand-
mother and personally resonates 
with Skaggs. 

"I lost my mother almost two 
years ago," he says, adding that his 
mother-in-law died last Father's 
Day. "These women were so impor-
tant in my life, and the song really 
[evokes] thoughts on the passing of 
loved ones." 

Also included on the set is Harry 
Chapin's classic "Cat's in the Cradle," 
which Skaggs previously released on 
his 1995 Atlantic Records debut 
album, Solid Ground. He says the 
"simplicity" of the live version "allows 
the lyrics to really be heard." 

Other high points on the disc are a 
pair of new Skaggs-penned instru-
mentals, "Coin' to the Ceili" and 

Skaggs Family Records GM Stephen 
Day says live performance "is what 
it's all about for Ricky. And the band 
he has now as a cumulative whole 
is probably the very best band he's 
ever had." 
Day says the label will target 

Skaggs' core bluegrass fans foremost, 
as well as "the contingency of coun-
try fans that followed him over into 
bluegrass." He also says "A Simple 
Life" may be serviced as a country 
radio single, and it has potential for 
Americana stations. 
"We also want to seek out the 

jam-band market with some of the 
instrumentals, in particular the last 
cut, 'Get Up John,' which is almost 
a throwback to the '70s because it's 
a jam version that's almost 10 min-
utes long," says Day, who looks to 
"plant seeds" in that market via 
jam-band Web sites, bluegrass sites, 
and fan lists. 

Skaggs Family is launching an e-mail 
campaign to "targeted lists" of 15,000 
names, along with a conventional 
mail campaign using a smaller in-
house mailing list. On the publicity 
side, Nashville firm Commotion PR 
has been hired to assist the label's pub-
licity staff, while at retail, price-and-
positioning and listening-station pro-
grams are in place. 
"We have a co-op program at Bor-

ders [Books & Music], and all their 
stores are tying in with the [syndi-
cated radio show] This Week in 
Americana," Day says, adding, "Both 
Borders and the show are listing us 
on their Web sites." 

OTHER PROJECTS ABOUND 
Meanwhile, Skaggs is producing 

an album for Southern gospel label 
Daywind Records that features 
Sharon White, Connie Smith, and 
Barbara Fairchild. The project is ten-
tatively titled Love Never Fails. For 
his own label, he is developing three 
new bluegrass groups: Daybreak, Old 
School Freight Tain, and Blue Moon 
Rising. And he is writing songs for 
an upcoming animated Disney fea-
ture starring the vocal talents of 
Dolly Parton, Travis Tritt, Ashley 
Judd, and Lou Rawls. 

Skaggs, who now manages him-
self and is booked by Monterey 
Peninsula in Nashville, is bringing 
Kentucky Thunder to Fort Worth, 
Texas, for four nights this month 
with the Fort Worth Symphony at 
the Bass Performance Hall. 
"Doing bluegrass overtures is 

fun," says Skaggs, who publishes 
through Ricky Skaggs Music 
(ASCAP) and Heartbound Music 
(BMI). "We've played with sympho-
ny orchestras in Atlanta, Indianapo-
lis, and Oklahoma, and hearing 
them play 'Uncle Pen' is great." 

TOPS ON VIDEO: Toby Keith and Sha-
nia Twain are the top nominees in 
the CMT Flameworthy 2003 Video 
Music Awards, racking up five nom-
inations apiece, including one entry 
each in the video of the year catego-
ry. Dixie Chicks, Faith Hill, and Tim 
McGraw earned four nominations 
each, followed by triple nominees 
Kenny Chesney, Martina McBride, 
Rascal Flatts, and Keith Urban. 

• '1 
EMT • 
FLAME WORTHY 

AV/e.RLI= 

The most-nominated video is 
1Wain's "I'm Gonna Getcha Good!," 
for which she earned all five of her 
nominations. Dixie Chicks' "Long 
Time Gone" and McGraw's "Bring On 
the Rain" each earned four nomina-
tions, as did McBride's "Concrete 
Angel," which earned three nomina-
tions for the artist and one for direct-
ing team Deaton Flanigen. 

Keith's "Courtesy of the Red, White 
and Blue (The Angry American)" clip 
and Rascal Flatts"These Days" scored 
three nominations each. Hill's "Cry" 
also earned three nominations, in-
cluding one for director Mike Lip-
scombe, as did Urban's "Somebody 
Like You," including one for director 
Trey Fanjoy. Other nominees in the 
video director of the year category are 
Steven Goldmann for Steve Azar's 
"Waitin' On Joe" and Peter Zavall for 
Blake Shelton's "01' Red." 

Nominees and winners are deter-
mined by CMT viewers who vote 
online at cmt.com. Winners will be 
announced during the awards show, 
which will be telecast live from 
Nashville April 7 on CMT. 

Ten nominees in the video of the 
year category will be narrowed down 
to five at the top of the telecast, and 
viewers will choose the winner during 
the show. For a complete list of nom-
inees, log on to billboard.com/awards. 

STATIC: Tamara Saviano, manager of 
Jones Media Networks' Nashville 
office and a producer for Jones' cable 
network Great American Country 
(GAC), was fired March 7 after e-
mailing Charlie Daniels' publicist 
with her opinion of a pro-war state-
ment from Daniels that the publicist 
had circulated. Although Saviano re-
sponded from her home e-mail ac-
count, the publicist reportedly conl-

plained to Jones management who, 
Saviano says, told her that her "views 
were expressed in a company context 
because people on Music Row cannot 
distinguish me personally from my 
role at GAC." 

Saviano, who says she has received 
scores of supportive e-mails from peo-
ple on Music Row and elsewhere, 
believes the core issue in the dispute 
is her "constitutional right to speak 
freely from my home, on my own time 
...I did nothing wrong by stating my 
political beliefs to Charlie Daniels' 
publicist in reply to Charlie's open let-
ter. Charlie is just as entitled to his 
freedom of speech as I am to mine." 

In a prepared statement, Jones/GAC 
said, "Our success as a television net-
work requires that we have access to, 
and good relationships with, country 
music artists, their management, and 
their record labels. The recent termi-
nation resulted when the employee 
took actions that we believe jeopard-
ized the company's relationship with 
the country music community. 

"Without the consent of the com-
pany, [Saviano] sent a communica-
tion—via an e-mail account she reg-
ularly used in her capacity as a GAC 
employee—calling for a boycott of 
Daniels' music and concerts," the 
statement said. "We recognize and 
respect an individual's right to voice 
concerns or to take a political posi-
tion, as long as the individual makes 
it clear that they are expressing their 
own views, not those of the compa-
ny. In this case, the employee was 
well-known as GAC's primary Nash-
ville contact for booking talent and 
did not make it clear that the opin-
ions she expressed were hers alone. 
.. We believe her actions threatened 
to seriously damage relationships key 
to CAC's success." 

ON THE ROW: Teddi Bonadies has 
been promoted from national direc-
tor of promotion to senior director of 
promotion at Arista Nashville. 

Glenn Noblit joins Warner Bros.' 
(WB) Nashville division for Southeast 
regional promotion duties. He previ-
ously worked in promotion at Lost 
Highway Records and. more recent-
ly, at Vector Management. Noblit 
replaces Matt Williams, who is expect-
ed to shift to a newly created position 
in the department exclusively pro-
moting WB artist Faith Hill. 

Lila McCann's planned April con-
cert tour of U.S. military bases in the 
Middle East for Armed Forces Enter-
tainment has been postponed due to 
increased military action in the area 
and heightened security concerns. 
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ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

Title 

1 

NUMBER 1 ,.e, 15 Weeks At Number 1 

DIXIE CHICKS 45 Home 
MONUMENT/COLUMBIA 136840./CRG 112 98 E0/18.981 

0  43 39 LEANN RIMES • 
CURB 78747 ( 12 98/18.981 

Twisted Angel 3 

1 40 40 37 TIM MCGRAW £2 
CURB 78711 112.98/18.981 

Set This Circus Down 1 

2 

3 

2 SHANIA TWAIN 
MERCURY 170314/UMGN 119.98 COI 

Up! 1 41 44 42 ANNE MURRAY 
STRAIGHTWAY 3977911998/19.0 

Country Croonin 13 

3 GEORGE STRAIT 
MCA NASHVILLE 170319A/MGN 112.98/18.981 

For The Last Time: Live From The Astrodome 2 42 37 - VARIOUS ARTISTS 
U TV 061091/UME 118.98 CD) 

Pure County Classics: The #1 Hits 37 

5 9 

GREATEST GAINER ,S, 
JOHNNY CASH American IV: The Man Conies Around 
AMERICAN/LOST HIGHWAY 06333911/ME 118.98 CD) 

a) 48 49 DARRYL WORLEY 
OREAMWORKS 4511351/INTERSCOPE111.913/170 

l Miss My Friend 1 

4 II 

2 0  52 55 

,4,!-- PACESETTER '>r 
THE CHIEFTAINS Down The Old Plank Road/The Nashville Sessions 
RCA VICTOR 6397111298/18981 

21 4 4 TIM MCGRAW 42 
CURB 78746 ( 12 98/18.0 

Tim McGraw And The Dancehall Doctors 

7 6 TOBY KEITH e 
DREAMWORKS 150254/INTERSCOPE 11198/18.981 

Unleashed 1 45 42 41 BLAKE SHELTON • 
WARNER BROS 24731/WRN111 98/17.981 

Blake Shelton 

7 9 10 KENNY CHESNEY £2 
RNA 6703/RIG 112.98/18.981 

No Shoes, No Shirt, No Problems 1 46 45 38 EMERSON DRIVE 
DREAMWORKS 150272/INTERSCOPE 18.98/11.961 unt 

Emerson Drive 13 

E 8 5 BLAKE SHELTON 
WARNER BROS 48237/WAR 112018.981 

The Dreamer 2 47 46 47 WILLIE NELSON & FRIENDS 
LOST HIGHWAY 170310/UMGN 11898 CD) 

Stars & Guitars 18 

9 6 7 FAITH HILL £ 2 

WARNER BROS. 18001/WRN ( 12018.981 

cry 1 48 41 40 GLEN CAMPBELL 
CAPITOL 11816118.98 CO) 

All The Best 12 

13 

ilb 

13 14 MARTINA MCBRIDE £2 
RCA 61512/RIO 11298/1898) 

Greatest Hits 1 49 47 44 LONESTAR • 
ONU 67011/RLG unaroise) 

I'm Already There 1 

15 12 ELVIS PRESLEY 4' 
RCA 68079./RMG 112.98/19 981 

Elvis: 30 #1 Hits 1 50 50 46 TRICK PONY 
WARNER BROS. 18236AF/11N 112.98/18.98) 

On A Mission 13 

12 10 13 JOE NICHOLS 
UNIVERSAL SOUTH 170285111 98/17.981 DU 

Man With A Memory 10 51 53 50 TRAVIS TRITT 
COLUMBIA 86660/SONY 112.98 E0/18.98) 

Strong Enough 4 

13 

14 

11 8 VINCE GILL 
MCA NASHVILLE 170296/UMGN 112.98/18 981 

Next Big Thing 4 52 

53 

54 48 VARIOUS ARTISTS • 
BHA 61043/RIG ( 12.98/17.981 

Totally Country 2 

18 15 RASCAL FLATS • 
LYRIC STREET 165031/HOLLYWOOD 11298/18 981 

Melt 1 55 53 BROOKS & DUNN • 
ARISTA NASHVILLE 67003/111.G 112.018.9131 

Steers & Stripes 1 

15 12 18 ALAN JACKSON A 3 

ARISTA NASHVILLE 67039/RIG 11298/18.981 

Drive 1 54 59 60 KELLIE COFFEY 
BRA 67010/RIG 110.98/16.981 

When You Lie Next To Me 5 

16 14 16 ALISON KRAUSS + UNION STATION • 
ROUNDER 610515 119.98 CO) 

Live 9 55 49 56 DOLLY PARTON 
BLUE EYE 3946/SUGAR HILL 110.98/18.981 

Halos & Horns 4 

17 21 21 DIAMOND RIO 
ARISTA NASHVILLE 670161R10111.9407.96) 

Completely 3 56 56 54 THE NITTY GRITTY DIRT BAND 
CAPITOL NM 77 119.98 COI 

Will The Circle Be Unbroken, Volume III 18 

" 8 

19 

17 43 BERING STRAIT 
UNIVERSAL SOUTH 170218 118.98 C01 

Bering Strait 17 57 

58 

51 67 WILLIE NELSON 
LOST HIGHWAY 1136231/UMGN 112 98 18 98/ 

The Great Divide 5 

12 16 11 ALABAMA 
RCA 67052/RIG ( 1898 CD1 

In The Mood: The Love Songs 4 58 57 DELBERT MCCLINTON 
NEW WEST 6012(17 98 

Room To Breathe 

ZO 20 19 KEITH URBAN • 
CAPITOL 32936 110.98/18.981 

Golden Road 3 59 62 69 WAYLON JENNINGS 
BM), rr • • -- r G 124.98 COI 

RCA Country Legends: Waylon Jennings 19 

21 19 17 RODNEY CARRINGTON 
CAPITOL 36579 118 98 CD) 

Nut Sack 14 60 60 56 LINDA RONSTADT 
ELEKTRA 7610, - ' rr 17.98 CD1 

The Very Best Of Linda Ronstadt 19 

2.2 22 22 GARY ALLAN • 
MCA NASHVILLE 170201/UMGN (I I 17981 

Alright Guy 4 61 64 71 CLINT BLACK 
RCA 67075/RW19.98 CD/ 

Super Hits 53 

23 23 24 TRACE ADKINS • 
CAPITOL X618 11098/17 981 

Chrome 4 62 65 68 BILL ENGVALL 
WARNER BROS. 48340/WRN 111.98/17 98 

Cheap Drunk: An Autobiography 37 

24 

0 

24 23 TERRI CLARK 
MERCURY 170325/UMGN 11 1 9E08 981 

Pain To Kill 5 63 68 59 STEVE WARINER 
SELECTONE I I re.- ' T 98 COI 

Steal Another Day 31 

27 27 RANDY TRAVIS 
WORD-CURB 116236AVARNER BROS. ( 11 98/18 98) 

Rise And Shine 18 

3 a 

l 

66 61 

HOT SHOT DEBUT 
THE COUNTDOWN SINGERS Today's Country 
MADACY 68)6 19 98 CD) 

REBA MCENTIRE • Greatest Hits Volume Ill - I'm A Survivor 
MCA NASHVILLE 170202/UMGN 111.98/18.98) 

64 
En 

27 

29 28 MONTGOMERY GENTRY 
COLUMBIA 86520/SONY 111.98 ED/17.961 

My Town 

26 25 MARK WILLS 
MERCURY I70313/UMGN 111.98/18.98) 

Greatest Hits 16 65 

28 25 20 JENNIFER HANSON 
CAPITOL 35247 118.98 COI 011i 

Jennifer Hanson 20 66 63 62 VARIOUS ARTISTS 
TIME LIFE 1E65111998 CO) 

The lime-Life Treasury Of Bluegrass: America's Music 45 

29 28 26 VARIOUS ARTISTS • 
EPIC/WENUNIVERSAL/RIG 86920/SONY 112.98 EO/17.981 

Totally Country Vol. 2 5 67 61 51 VARIOUS ARTISTS 
WARNER BROS/CURB 18233/WRN 118.98 CD) 

The Songs Of Hank Williams Jr. - A Bocephus Celebration 37 

30 31 35 NICKEL CREEK 
SUGAR HILL 3911118.98 COI 

This Side 2 68 69 70 TRICK PONY • 
WARNER BROS. 47927/WRN III 98/17 981 

Trick Pony 12 

31 33 31 GEORGE STRAIT The Best Of George Strait 20th Century Masters The Millennium Collection 
MCA NASHVILLE 170280/UMGN 111 98 CD) 

8 69 70 73 VARIOUS ARTISTS 
TIME LIFE 18701119.98 CD) 

Time-Life's Treasury Of Bluegrass 27 

32 35 29 GEORGE STRAIT • 
MCA NASHVILLE 170220/UMGN 111.98/18.98) 

The Road Less Traveled 1 70 57 52 HAYSEED DIXIE 
DUALTONE 01136/RAZOR 8 TIE 118.98 CO) 

Kiss My Grass: A Hillbilly Tribute To Kiss 52 

33 32 36 WILLIE NELSON 
SUGAR HILL 107311698 CD) 

Crazy:The Demo Sessions 32 71 73 72 CLINT BLACK 
RCA 67005/RLG ( 1298/16.98) 

Greatest Hitsll 8 

34 34 30 AARON LINES 
RCA 67057/RIG 111.n/17.98) 

Living Out Loud 9 72 71 63 LEE ANN WOMACK 
MCA NASHVILLE 170n7/UMGN 112.98/18.981 

Something Worth Leaving Behind 2 

35 30 32 ALISON KRAUSS + UNION STATION • 
ROUNDER 610495 111.98/17.981 

New Favorite 3 73 75 - JOHNNY CASH 
LEGACY/COLUMBIA 86290/SONY 117.98 E0/21.98) 

The Essential Johnny Cash 29 

36 38 34 TOBY KEITH £2 
DREAMWORKS 450297/1NTERSCOPE 11298/18 981 

Pull My Chain 1 GD TRACY BYRD 
RCA 67009/RIG 111.98/17.981 

Ten Rounds 12 

37 36 33 BRAD PAISLEY • 
ARISTA NASHVILLE 67008/RLG 111.98/17.981 

Part 11 3 75 74 66 REBECCA LYNN HOWARD 
MCA NASHVILLE 1702138/1.1MGN 111 98/18981 

Forgive 5 

38 39 45 PHIL VASSAR 
ARISTA NASHVILLE 67077/R1.6 11193/17981 

American Child 4 

In Albums with the greate t sales gains this week. • Recording Industry Assn. Of America (RIAAI certification for net shipment of 500,000 album units (Gold). à RIAA certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( DiamondI. Numeral following Platinum or Diamond sym-

bol indicates album' multi platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIM Latin awards: ° Certification for net shipment of 100,000 units ( Oro). Certification of 200,000 units ' Platinol. Certification of 400,000 units 

IMulti-Platino). *Asterisk i dicates LP is available. Most tape prices, and CD prices tor BMG and WEA labels, are suggested lists. Tape prices marked Ell, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chan's largest unit increase. Pacesetter indicates lfiggest percent-
age growth. Heatseeker Impact shows albums removed from Heatseekers this week. [ II] indicates past or present Heatseeker title. e 2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

It • 

eu Nielsen 
SoundScan 

Title ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 
re NUMBER 1 

DIXIE CHICKS ilr' MONUMENT 68195/SONT 110.98 E0/17.961.(NO 
g' 49 Weeks At Number 1 

Wide Open Spaces 267 
15 TOBY KEITH • MERCURY 55896 UMGN 11 17 98 Greatest Hits Volume One 223 

, 11 ..., ALAN ierwertm ....-............... A5 ARISTA NASHVILLE 18801/RLG 112.98/18 98) The Greatest Hits Collection 385 

DIXIE CHICKS . 10 MONUMENT 69678/SONY 112.98 EO/18.981 Fly 184 17 BROOKS 8i DUNN 43 ARISTA NASHVILLE 18852/RIG 112.98/18.981 The Greatest Hits Collection 286 

3 3 SOUNDTRACK £0 LOST HIGHWAY/MERCURY 170069/UMGN 112.96/19.981 0 Brother, Where Art Thou? 118 16 16 TIM MCGRAW 45 CURB 77659 15.98/9.98) Not A Moment Too Soon 367 

0  4 SHANIA TWAIN • 1O MERCURY 5360133/UMGN 112.98/18.98) Come On Over 279 i» 18 TIM MCGRAW 44 CURB 77886 17.98/11.98) Everywhere 240 

0  5 TIM MCGRAW 43 CURB 77978 112.98/189e Greatest Hits 120 18 14 THE JUDDS • CURB 77965 (798/11.981 Number One Hits 133 

6 6 KENNY CHESNEY •3 BNA 67976/R160298/180 Greatest Hits 128 co 19 JOHN DENVER MADACY 17501598/9.98) The Best Cif John Denver 238 

7 7 RASCAL FLATTS • - LYRIC STREET 165011/HOLLYWOOD 11198/1898/ (HI Rascal Flans 144 20 20 NICKEL CREEK • SUGAR HILL 3909 117 98 CD1(111 Nickel Creek 116 

8 8 SOUNDTRACK 4' CURB 78703 111.96/17.981 Coyote Ugly 136 21 GEORGE JONES • LEGACY/EPIC 69319/SONY 17.98 E0/11.981 161:Hugest Hits 115 

9 9 JOHNNY CASH • LEGACY/COLUMBIA 69739/SONY 1798 60/11.981 16 Bi est Hits 205 25 ROY ORBISON LEGACY/MONUMENT 69738/SONY 17.98 E13/1 I 981 16 Biggest Hits 52 

10 10 HANK WILLIAMS JR. •° CURB 77638 L5.93/9.981 Greatest Hits, Vol. 1 449 er - PATSY CLINE •9 MCA NASHVILLE 320012/UMGN 16.98/11.98) 12 Greatest Hits 771 

11 11 FAITH HILL • 7 WARNER BROS 47373/WRN 112 98/18 98/ Breathe 174 24 24 WILLIE NELSON à LroacycoLumemeueesorrriseeE0/9.98) Sutler Hits 357 

12 12 WILLIE NELSON • LEGACY/COLUMBIA 69322/SONY 17 98 EO/11 98) 16 Biggest Hits 235 25 23 KEITH URBAN • CAPITOL 97591 110 98/16.98) (In Keith Urban 107 
Albums with the greatest sales jams Ohs week Catalog albums are 2-year-old tales that have fallen below No 100 on The Billboard 200 or reissues of older albums Total Chan Weteks icolumn nene combined weeks Ode tras appeared on op ountry Albums an op County Catalog ecor n °airy sn, enca com motion or net s_/ripmeM o . album unes or n ear. metro ,rorrt,n.ertrs rripor/ 

me' e 1 ̂ "zu"? . . . en ..u/ur eon bore lemur ere rrroorrewi tree noun, erw mewed'. eon other en 'mew wurroneuient orines  V.I. AIR nrn.er. from whnlegmle noire' ',Aware, nam Hearseekor mle r 7003 VNU ausmess M.18 Inc and Aralsen SnunaScan Inc All nohts resery 
Platinum)1 • RIM ceroficabon Mr net shopment of 10 matron unes (Dramond) Numeral I ollowmg Plahnum or Diamond bol indicates albums mulb-p abnum eve For boned Os and double albums YAM a r ruling time of 100 mmutes or more, the RI/LB multiplies shipmenu by the number of discs and/or tapes RI Leto, awards.. Cerecation for ne shipment o ,000 u (0 . , C c  oit 
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Broadcast Data 
TITLE Systems Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z 
o 
r= 

it- ‘7, 
W. á 

àg 

e 
TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

z . 
a ‘75 

NUMBER 1 i-;e• 1 Week At Number 1 34 34 COUNTRY AIN'T COUNTRY Travis Tritt 
13 J WALKER.JR..TTRITT IC.BEATHARD.T.130AZ.C.CHAMBERLAINI COLUMBIA ALBUM CUT 

31 1 

2 2 - TRAVELIN SOLDIER Dixie Chicks '9 
DIXIE CHICKS L MAINTS F1 RORISON,F.BRANIFFI MONUMENT ALBUM CUT/EMN 

1 ED 35 35 LOVE WON'T LET ME Tammy Cochran 
B J WALKER,JR.I.I.DEERE,F.GOLDE,K.LIVINGSTONI 0 EPIC 79865/EMN 

32 1 

1 3 MAN TO MAN Gary Allan 
t BROVvN,M WRIGH1 IJ 0 HAVAI 0 MCA NASHVILLE 172256 

1 0 38 44 WHY AIN'T I RUNNING Garth Brooks 
A REYNOLDS IK.BLAZYT.ARATA,G.BROOKSI CAPITOL ALBUM CUT 

33 

3 4 7 BROKENHEARTSVILLE Joe Nichols 9 
B.ROWAN IR.BOUDREAUX.0 DANIELS.0 KEESJIMEVISI 0 UNIVERSAL SOUTH 172241 

3 0 37 38 I WANT MY MONEY BACK Sammy Kershaw 
R LANDIS 10.BERG,S.TATEA.TATEI AUDIUM ALBUM CUT 

34 

9 10 BIG STAR Kenny Chesney 9 
N WILSON.B.CANNON.K.CHESNEY IS.SMITHI RNA ALBUM CUT 

4 0 48 _ MY FRONT PORCH LOOKING IN Lonestar 
D HUFF IRMCDONALD.F.MYERS,D.PFRIMMER) RNA ALBUM CUT 

35 

6 8 THAT'D BE ALRIGHT Alan Jackson .9 
K STEGALL IT.NICHOLS.MD. SANDERS.T SUERS) ARISTA NASHVILLE ALBUM CUT 

5 0 40 39 LOVE LIKE THERE'S NO TOMORROW Aaron Tippin Featuring Thea Tropin .9 
A TIPPIN.B.WATSON.M.BRADLEY IA.TIPPIWT TIPPINI LYRIC STREET ALBUM CUT 

36 

• 3 1 THE BABY Blake Shelton 9 
CB BRADDOCK IH.ALLEN,M WHITEI WARNER BROS. ALBUM CUT/WRN 

1 41 40 ROCK-A-BYE HEART Steve Holy 
G.HUNT,G.LEACH,S.HOLY ID.MATKOSKYA.ROMANI CURB ALBUM CUT 

37 

5 4 19 SOMETHIN' Mark Wills 9 
C LINDSEY IC.DUBOIS,D.LEE) 0 MERCURY 172267 

1 33 39 36 I DROVE ALL NIGHT Pinmonkey 
P WORLEY IB.STEINBERG.T.KELLYI RNA ALBUM CUT 

36 

3 10 13 SHE'S MY KIND OF RAIN Tim McGraw 9 
El GALLIMORE,TMCGRAWD SMITH IT L.JAMES.R LEANER) CURB ALBUM CUT 

8 55 — THE TRUTH ABOUT MEN Tracy Byrd 
B JWALKER,JR.IT.JOHNSON,RIEE.P.OVERSTREETI RCA ALBUM CUT 

39 

? 22 41 HAVE YOU FORGOTTEN? -II AIRPOWER Om- Darryl Worley 9 
F.ROGERS.J.STROUD ID.WC/FILEY.W.VARBLE) DREAMWORKS ALBUM CUT 

9 0 43 43 AFTER ALL Brett James 
0 HUFF,B.JAMES IB.JAMES.C.K.DAVIS) ARISTA NASHVILLE ALBUM CUT 

40 

7 
• 

5 I JUST WANNA BE MAD Terri mark«? 
6 GALLIMORE KLOVELACE,LTMIL11181 0 0 MERCURY 172262 

2 0 42 42 HALF A MAN Anthony Smith 
B TERRY IA SMITHI MERCURY ALBUM CUT 

41 

11 16 CONCRETE ANGEL Martina McBride 9 
M.MCBRIDE,PWORLEY IS.BENTLEY.R.CROSBYI 0 RCA 69173 

11 0 45 53 BACKSEAT OF A GREYHOUND BUS Sara Evans 
S EVANS.PWORLEY ILLINOSEY,H.LINDSEYA.MAYO,TVERGESI RCA ALBUM CUT 

42 

13 14 RAINING ON SUNDAY Keith Urban 9 
0 HUFEK.URBANID.BROWN,R.FOSTER) CAPITOL ALBUM CUT 

12 0 44 50 WHEN YOU THINK OF ME Mark Wills 
C LINDSEY.M.WILLS IIVERGES,BJAMES) 0 MERCURY 172267 

43 

8 6 YOU CANT HIDE BEAUTIFUL Aaron Lines 9 
C.FARREN oADULANEV.J.SELLERS) RCA ALBUM CUT 

4 0 47 47 WHATEVER IT TAKES Kellie Coffey 9 
D.HUFf IK.COFFEYRO'BRIANI RNA ALBUM CUT 

44 

4 17 21 I BELIEVE Diamond Rio.? 
M.D.CLUTE IS.EWING.O.KEESI ARISTA NASHVILLE ALBUM CUT 

14 a 54 49 LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) Amy Dalley 
L MILLER IA.DALLEY.LT.MILLERB.BAKERI CURB ALBUM CUT 

45 

18 22 ROCK YOU BABY Toby Keith 
J STROUD,T.KEITH IT.KEITH.S.EMERICKI O DREAMWORKS 450785 

15 0 51 59 99.9% SURE (I'VE NEVER BEEN HERE BEFORE) Brian McComas 9 
L.REYNOLDS IB.AUSTIN.G BARNHILL , LYRIC STREET ALBUM CUT 

46 

14 12 UPI Shania Twain 9 
R J.LANGE IS.TWAIN,R.J.LANGEI 0 MERCURY 172278 

12 0 52 — THEN THEY DO Trace Adkins 
S.HENDRICKS.T.BRUCE I.J.COLLINS,Seuss1 CAPITOL ALBUM CUT 

47 

15 17 SOMEBODY LIKE YOU Keith Urban 9 
D.HUFEK.URBAN OCURBAN,J.SHANKS) CAPITOL ALBUM CUT 

1 0 50 46 THE LUCKY ONE Alison Krauss + Union Station V 
A KRAUSS . UNION STATION IR LCASTLEMANI ROUNDER ALBUM CUT 

46 

21 23 THERE'S NO LIMIT -ill AIRPOWER 1111+- Deana Carter.? 
D.HUFF,D.CARTER ID.CARTER.R.SCRUGGSI ARISTA NASHVILLE ALBUM CUT 

18 0 56 60 OLD WEAKNESS (COMING ON STRONG) Tanya Tucker 
B.BECKETT,J.LASETER IG.NICHOLSON,B.DIPIERO) TUCKERTIME ALBUM CUT 

49 

24 24 WHAT A BEAUTIFUL DAY -«111AIRPOWER 10- Chris Cagle 9 
R WRIGHT ICCAGLE,M.P0,.. CAPITOL ALBUM CUT 

19 49 48 I'M IN LOVE WITH A MARRIED WOMAN Mark Chesnutt 
B.J.WALKERJRITJOHNSON,M.BEESONI COLUMBIA ALBUM CUT 

48 

0 25 25 LOVE YOU OUT LOUD -xi AIRPOWER Ir- Rascal Flatts 
f.n BRIGHT,M.WILLIAMS,RASCAL FLATTSIRJAMESL WILSONI LYRIC STREET ALBUM CUT 

20 51 46 45 COUNTRY THANG John Michael Montgomery 
S HENDRICKS.J.MMONTGOMERT 0.111EARD,L WILSON,J.YEARY1 WARNER BROS. ALBUM CUT/WAN 

45 

ED 26 26 THIS IS GOD Phil Vassar 9 
D.HUFF,P.VASSAR IP.VASSAR) ARISTA NASHVILLE ALBUM CUT 

21 53 55 SCARY OLD WORLD Radney Foster Featuring Chely Wright Or Georgia Middleman 
o [ OSTER iR LORTFR VI HOWARD) DUALTONE ALBUM CUT OR PROMO SINGLE 

52 

Q 29 30 THREE WOODEN CROSSES Randy Travis 
K LEHNING ID.JOHNSON.K.WILLIAMS) WORD-CURB/WARNER BROS. CHRISTIAN ALBUM CUT/VVRN 

22 4/ HOT SHOT DEBUT ,e/ 

0 27 28 THE LOVE SONG Jeff Bates 
K BEARD.S.HENDRICKS 1.1.BATES.K.BEARD.C.BEATHARDI RCA ALBUM CUT 

23 ONE LAST TIME Dusty Drake 
, CRA1N,C.SCHLEICHER,PWORLEY IPJ.MATTHEWS,K.K.PHILLIPS) WARNER BROS. ALBUM CUT/WFIN 

53 

0 30 29 SPEED Montgomery Gentry 9 
B CHANCEY IJ.STEELE.C.WALLINI 0 , 0 COLUMBIA 79864 

24 057 52 SNOWFALL ON THE SAND Steve Wariner 
S.WARINER IB.KIRSCH,S WARINER) SELECTONE ALBUM CUT 

52 

0 31 31 THERE'S MORE TO ME THAN YOU Jessica Andrews 9 
13 GALLIMORE IJ.ANDREWS.J.T.SLATER.M.CHAGNON) 0 DREAMWORKS 450798 

25 el TINY DANCER Tim McGraw 
B.GALLIMORE,T.MCGRAWD.SMITH IE.JOHN.B.TAUPINI CURB ALBUM CUT 

49 

26 23 20 1 NEXT BIG THING Vince Gill 9 
v GILL IVRILL,A.ANDERSON,J.HOBBSI MCA NASHVILLE ALBUM CUT 

17 0 CELEBRITY Brad Paisley 
FROGERS IB PAISLEY) ARISTA NASHVILLE ALBUM CUT 

56 

0 32 32 WAS THAT MY LIFE Jo Dee Messina 
U GALLIMORET MCGRAW IM GREEN.B LUTHER) CURB ALBUM CUT 

27 0 THREE MISSISSIPPI Terri Clark 
R nAi i MORE IRLINDSEY.T.VERGESANGELOI 0 0 MERCURY 172262 

57 

0 33 33 PICTURE Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 
KID ROCK IRJ.RITCHIE1 F» LAVA/ATLANTIC ALBUM CUT/WRN OR UNIVERSAL SOUTH 172274 

28 0 SUDDENLY LeAnn Rimes 
D CHILD,P.AMATO,G.PAGANI ID.CHILD,A.CARLSSON) CURB-ASYLUM ALBUM 8 SOUNDTRACK CUT 

54 

29 28 27 WHEN THE LIGHTS GO DOWN Faith Hill 9 
D.HUFF,EHILL IC.WISEMAN.J STEELLRRUTHERFORDI WARNER BROS. ALBUM CUTANFIN 

26 0 BEER FOR MY HORSES Toby Keith Duet With Willie Nelson 9 
J STROUD.T.KEITH IT.KEITH.S.EMERICK) DREAMWORKS ALBUM CUT 

54 

0 36 37 STAY GONE Jimmy Wayne 9 
C L1NDSEY,J.STROUD (J.WAYNE.B.KIRSCH) 0 DREAMWORKS 450789 

30 60 THE REAL THING George Strait 
T BROWNS STRAIT IC.TAYLORI MCA NASHVILLE ALBUM CUT 

60 

R icords showing an increase in detections over the previous week, regardless of chart movement. Compiled from a national sample of airplay supplied by Niels n Broadcast Data Systems' odio track service. 150 Country Stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detec ions. Air-
power awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removal from the chart -her 20 weeks..2 Videoclip availability. Catalog number is for CD Single, Sr Vinyl Single if CD Single is unavailable. 0 CD Single available. C) DVD Sin-
gle available. gm CD Maxi- Single available. O Cassette Single available. 0 Vinyl Maxi-Single available. O Vinyl Single available. 0 Cassette Maxi-Single available e 2003, VNU Business Media, Inc. All rights reserved. 

o
 r

., 
LA
ST
 W
E
E
K
 
8
 '2131illlocard ,,, TOP BLUEGRASS ALBUMS,. 

Sales data compiled by ILID 
éle Nielsen 

SoundScan 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 
NUMBER 1 18 Weeks At Number 1 

ALISON KRAUSS + UNION STATION • ROUNDER 610515 Live 

NICKEL CREEK SUGAR HILL 3941 This Side 
2 ALISON KRAUSS + UNION STATION • ROUNDER 610495 New Favorite 
4 DOLLY PARTON BLUE EYE 3946/SUGAR HILL Halos & Horns 
5 THE NITTY GRIM DIRT BAND CAPITOL 601/1 Will The Circle Be Unbroken, Volume III 
7 VARIOUS ARTISTS TIME LIFE 18861 The Time-Life Treasury Of Bluegrass: America's Music 
8 VARIOUS ARTISTS TIME LIFE 18701 Time-Life's Treasury Of Bluegrass 
6 HAYSEED DIXIE DUALTONE 01136/RAZOR 8 TIE Kiss My Grass: A Hillbilly Tribute To Kiss 
9 PATTY LOVELESS EPIC 85651/SONY Mountain Soul 

o 10 VARIOUS ARTISTS AUDIUM 8170/KOCH The Legend Lives On: A Tribute To Bill Monroe 
11 SOUNDTRACK • LOST HIGHWAY 170221/UMGN Down From The Mountain 
12 VARIOUS ARTISTS KING 318 Legends Of The Fiddle: 20 Bluegrass Classics 
14 VARIOUS ARTISTS CMH 0002 The Fantastic Pickin' On Series: Bluegrass 
15 HAYSEED DIXIE DUALTONE 1104/RAZOR 8 TIE A Hillbilly Tribute To AC/DC 

5 SOUNDTRACK VANGUARD 79586 Songcatcher 
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2 l 2 LANDSLIDE MONUMENT/COLUMBIA 79857/CRG Dixie Chicks 

3 3 BEAUTIFUL GOODBYE CAPITOL 77816 Jennifer Hanson 

o 4 GOD BLESS THE USA CURB 73128 Lee Greenwood 

a 5 CAN'T FIGHT THE MOONLIGHT • cum 73116 LeAnn Rimes 

ID — SPEED COLUMBIA 79864/SONY Montgomery Gentry 

tli 8 THE IMPOSSIBLE UNIVERSAL SOUTH 177241 Joe Nichols 

8 7 LONG TIME GONE MONUMENT/COLUMBIA 79790/CRG Dixie Chicks 

9 6 HOW DO I LIVE •° CURB 73022 LeAnn Rimes 

EID 9 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164069/HOLLYWOOD Aaron lippin 
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ALBUMS 
Edited by Michael Paoletta 

POP 

BOOTIE & THE BLOWFISH 
Bootie & the Blowfish 
PRODUCER: Don Was 
Atlantic 83564 
RELEASE DATE: March 4 
With the release of their first set of 
fresh material in four years, it would 
not be unreasonable to hope that 
Hootie & the Blowfish would burst 
onto the scene with a good amount of 
pent-up creativity. This, after all, is the 
band that churned out 16-times plat-
inum 1994 set Cracked Rear View, 
which ties with Alanis Morissette's 
Jagged Little Pill as the top-selling 
debut record of all time. And Hootie's 
eponymous new album rolls along 
competently enough, replete with the 
band's signature drowsy blues/rock 
sound. However, few tracks make a 
lasting impression, which does little to 
explain why the group decided to stage 
a major comeback. Most tracks feel 
uninspired, even as they focus around 
simple American heartland themes. 
"Innocence," earnestly sung by Hootie 
frontman Darius Rucker, is one of the 
few standouts, carrying some of the 
emotional weight that so attracted 
fans to Cracked Rear View.—SA 

II> ANI DiFRANCO 
Evolve 
PRODUCER: Ani DiFranco 
Righteous Babe 30 
RELEASE DATE: March 11 
On Evolve, her last album with her 
band before returning to solo life, Ani 
DiFranco indeed takes her evolution a 
step further, with a typical disregard 
for expectations or flavors of the 
month. Heavily jazz-infused, with 
splashes of funk, folk, and Latin, here 
are 12 taut tracks that, paradoxically, 
give off a feeling of looseness. Highly 
cerebral, the visceral kick hits on the 
third or fourth play. There are some 
spicy grooves here—the jazz-funk of 
"In the Way," the discordant base-
ment-jazz-club vibe of "0 My My"— 
but it's DiFranco's wordplays that steal 
the show. Her quippy relationship 
anti-narratives are raw-meat honesty, 
while the Beatnik poetry slam "Ser-
pentine," a torrid political rip on the 
true state of the nation, gets all the 
juices flowing. Evolve showcases one 
of the smartest lyricists in music 
today, the sexiest voice on the scene. 
and the ultimate righteous babe.—AZ 

* THE BE GOOD TANYAS 
Chinatown 
PRODUCER: John Ellis 
Nettwerk America 30304 
RELEASE DATE: March 11 
Canadian trio the Be Good Tanyas— 
Frazey Ford, Samantha Parton, and 
Trish Kelin—combine acoustic instru-
mentation, other-worldly harmonies, 
and impressive songwriting to create a 
sound uniquely their own. The subtle 
banjo on Ford's "It's Not Happening" 
makes it a quavering joy, "The Junkie's 
Song" is starkly beautiful, and "Ship 
Out on the Sea" rolls and turns in in-

SPOT L IGH 

FICTION PLANE 
Everything Will Never Be OK 
PRODUCER: David Kahne 
MCA 113196 
RELEASE DATE: March 11 
As rock albums go, Everything Will 
Never Be OK has it all: great songs, 
insistent melodies, ace playing. That 
it's Fiction Plane's debut effort 
makes it all the more impressive. 
The U.K.-based quartet is led by 
singer/guitarist Joe Sumner, who has 
been blessed with the same emotive 
pipes and melodic sensibility that 
made his father, Sting, an interna-
tional superstar. Far from scooting 
by on familial relations, irresistibly 
catchy songs like "Cigarette" and the 
huge-grooving "Listen to My Babe" 
harness the breathless surge of the 
early Police into something new and 
fresh. The band proves just as adept 
with weightier subjects ("Soldier 
Machismo," "Hate") and down-
tempo excursions ("Fallow") as it 
does with the more hard-rocking 
cuts that close the disc ("Silence," 
"Wise"). A rewarding listen from 
start to finish, Everything Will Never 
Be OK sounds like the beginning of a 
great career.—K 

WEEKEND PLAYERS 
Pursuit of Happiness 
PRODUCER: Andy Cato 
Multiply X/ffrr/WSM 73763 
RELEASE DATE: March 11 
Nottingham, England-based singer 
Rachel Foster is U.K. act Weekend 
Players. She is the owner of a voice 
that at times sounds like a cross 
between Sade and Cocteau Twins' 
Liz Fraser, encompassing the jazzy, 
breezy, soulful, and emotional. 
Working with producer Andy Cato 
(of Groove Armada), Foster has con-
cocted a stirring debut that is equal 
parts dance, electronic, and pop. 

"Into the Sun" and "21st Century" 
are gorgeous house tracks, while the 
title track revels in two-step shad-
ings. "Jericho" and the Steve Reich-
sampling "I'll Be There" ripple with, 
respectively, languid grooves and 
rich orchestration. "Best Days of Our 
Lives" and "Higher Ground" are 
primed for the lazy days of summer. 
Also included are the Soul Mekanik 
and Static Revenger remixes of "I'll 
Be There" and "Into the Sun," 
respectively. Simply sublime.—MP 

T S 

MS. DYNAMITE 
A Little Deeper 
PRODUCERS: various 
Interscope 44007 6043 
RELEASE DATE: March 11 
In the wake of 50 Cent, Interscope 
hopes to mine the same mainstream 
vein with another underground act— 
courtesy of North London. Having 
won Britain's prestigious Mercury 
Music Prize and three Music of Black 
Origin awards, this 21-year-old now 
faces off against transatlantic competi-
tion. Assisted by a cadre of producers 
that includes Salaam Remi (Nas, 
Fugees), Ms. Dynamite creatively and 
uncompromisingly straddles street and 
mainstream with a dancehall R&B/hip-
hop backdrop and fresh, frank lyrics 
that eschew braggadocio for issues like 
female empowerment ("Put Him Out," 
"Gotta Let U Know") and street vio-
lence ("Watch Over Them"). There's 
also a fun and loving side ("Dy-na-
mi-tee" and "Anyway U Want It"). 
This U.K. garage dynamo—whose 
soulful rap-and-singing style invites 
comparisons to Lauryn Hill—stands 
a strong chance of nabbing that elu-
sive brass ring: an American break-
through for British rap.—GM 

toxicating fashion. The canine tribute 
"Dogsong 2" is subdued and reverent, 
while "I Wish My Baby Was Born" 
teems with sadness and regret. A 
spooky cover of Townes Van Zandt's 
"Waitin' Around to Die" evokes a mood 
of impending doom, while the Tanyas 
breathe subtle life into "House of the 
Rising Sun." "In Spite of all the Dam-
age" has a Neil Young-ish feel, and 
blues turns in "Rowdy Blues" and 
"Lonesome Blues" make gut-bucket 
pretty. For all their quietness, the 
Tanyas resonate with power.—RW 

MUGGS 
Dust 
PRODUCER: Muggs 
Anti-/Epitaph 86636 
RELEASE DATE: March 11 
Lawrence Muggerud, the artist better-
known as DJ Muggs (or Muggs for 
short), staked a considerable reputation 
as the creator of Cypress Hill's power-
house funky sound. In addition, he has 
collaborated on tracks with Sonic Youth 
and Pearl Jam and on an entire record-
ing with trip-hop pioneer Tricky, and 
that work has a greater bearing on 
Muggs' solo debut Dust, which reveals a 
rarely exposed side of this hip-hop vet-
eran. The tracks have much more of a 
rock focus, but don't think Limp Bizkit: 
Think Pink Floyd. Muggs' languid, 

atmospheric tracks support delicate 
crooning by Amy Trujilo and ex-
Buckcherry frontman Josh Todd. In 
addition, there are tracks featuring 
vocals by ex-Afghan Whig Greg Dulli 
and Everlast. Highlights include "Fat 
City," which rides a slinky piano line, 
and the propulsive, catchy "Tears." Until 
now, Muggs' sound has been far more 
midday than 3 a.m., but Dust is a solid 
addition to the late-night cannon.—AU 

CAVE IN 
Antenna 
PRODUCER: Rich Costey 
RCA 68131 
RELEASE DATE: March 18 
Cave In's weird blend of progressive 
rock, hardcore, and metal has made it 
something of an underground sensa-
tion in recent years. But on Antenna, 
its RCA debut, the group has abruptly 
cashed in a good deal of its personality 
for an unflattering, generic modern-
rock sound. There are a handful of 
powerful, interestingly constructed 
numbers, such as "Anchor," the Rush-
esque "Lost in the Air," and the nearly 
nine-minute "Seafrost." And sure, 
Stephen Brodsky can scream passion-
ately in key, but his over-earnest yelp-
ing is no fun at all on cuts like "Rub-
ber and Glue" and "Inspire," the riff 
from which sounds an awful lot like 

Nirvana's "Scentless Apprentice." The 
ballad "Beautiful Son" seems dropped 
in from another album entirely, as it 
piles on howling guitar lines, acoustic 
strumming, and double-tracked 
vocals. It's a shame there isn't more to 
like here, because this band appeared 
to have really arrived at something 
unique. Better luck next time.—K 

DANCE/ELECTRONIC 

THALÍA 
Thalia's Hits Remixed 
PRODUCERS: various 
EMI Latin 7243 5 81595 
RELEASE DATE: Feb. 25 
Remix packages like this one can be hit 
or miss. Fortunately, Thalia's Hits Re-
mixed falls into the former category. In 
fact, it finds the Mexican soap-opera star 
and Latin pop diva inching ever closer 
to crossover status. Here, she is joined 
by a handful of producers and remixers, 
including Hex Hector & Mac Quayle 
(the buoyant "A Quien le Importa") and 
Pablo Flores (the Brazilian-hued "Entre 
el Mar y Una Estrella"). "It's My Party," 
no relation to a certain Lesley Core hit, 
is a spicy, English-language version of 
"Arrasando," which appeared on the 
artist's 3-year-old album of the same 
name. Mario Pupparo's Cuca's Fiesta 

mix of "Amor a la Mexicana," replete 
with classic house nuances, is the 
absolute highlight of this set.—MP 

DJ SPOOKY 
Dubtometry 
PRODUCER: Paul D. Miller 
Thirsty Ear THI57128 
RELEASE DATE: March 18 
On last year's Optometry album, DJ 
Spooky (aka Paul D. Miller) re-
sequenced the DNA of jazz, creating 
dramatic arrangements that framed 
the improvisations of the Matthew 
Shipp Quartet. With Dubtometry, DJ 
Spooky lets remixers like DJ Goo, 
Alter Echo, and Blend have their way 
with tracks from Optometry. Along 
with dub pioneer Mad Professor, DJ 
Spooky assembled and reconstituted 
their work in this stroboscopic mix 
that shudders, roars, and slides from 
Karsh Kale's Asian-dub transforma-
tions to I-Sound's glitched-out blip-
hop. Subways screech into surf drums 
and lazy dub is sent into space like 
Adrian Sherwood meeting Forbidden 
Planet. The original improvisations of 
Matthew Shipp and company bob to 
the surface like bottles tossed on a 
pixelated ocean, soulful organic voices 
calling out in the delirious electronic 
maelstrom.—JD 

COUNTRY 
11› DEANA CARTER 
I'm Just a Girl 
PRODUCERS: Deana Carter, Dann Huff 
Arista Nashville 67054 
RELEASE DATE: March 18 
Deana Carter emerged as one of coun-
try's most unique new voices with the 
release of "Strawberry Wine" (Capitol) 
in 1996 but lost momentum in the 
wake of less-inspired releases. Now she 
resurfaces on Arista in fearless form, 
with her keen instinct for material 
back in overdrive. Carter's breathy 
style immediately grabs attention on a 
title cut that sounds like the great 
American hit record, and a bit more 
edge does wonders for the hooky debut 
single "There's No Limit" and Petty-
esque "Goodbye Train." Carter offers 
some sexy West Coast acoustic attitude 
on "You and Tequila," and her honey-
and-dust vocals give clout to the 
yearning "Wildflower" and strong re-
solve of "Twice As Worth It." "Wait-
ing," a power-ballad duet with Dwight 
Yoakam, is mighty fine; less successful 
is the conversational girl talk of 
"Cover of a Magazine," which comes 
off a tad silly. The biting "Liar" and 
manic, out-of-control "Girls Night," 
however, are like new wave on moon-
shine. One thing's for certain: Deana 
Carter ain't skeered.—RW 

LATIN 
GRACIELA BELTRÁN 

No Me Arrepiento de Nada 
PRODUCER: Enrique Martinez 
Univision 0883 100832 
RELEASE DATE: Feb. 25 
Contemporizing the traditional banda 
sound is an increasingly common en-
deavor but not always one that bears 
happy results. Graciela Beltrán's cover 
of the Juan Gabriel standard "No Me 

(Continued on page 52) 
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Arrepiento de Nada," the title track of 
her latest disc, manages to be irreverent 
and irresistible in its uptempo beat, flut-
tering clarinet lines, and doo-wop feel. 
Beltrán is an established and respected 
ranchera and banda interpreter, and she 
can get away with this, as well as per-
form the more standard arrangements 
credibly. There's no doubt this is for-
ward-looking banda, with drums and 
electric guitar incorporated into the for-
mat, as well as a variety of rhythms, 
including cumbia norteña. But Beltran 
can also inject pathos into rancheras 
like "La Reina Es el Rey," an apt song 
title for a singer with bravado.—LC 

WORLD 
* SAID MRAD 
Mille Nuits et Une (1001 Nights) 
PRODUCER: Said Mrad 
Mondo Rhythmica 186 850 074 
RELEASE DATE: Feb. 25 
Lebanese DJ Said Mrad notched a huge 
hit on the European dance scene with 
the title track of this album. The tune 
was such a club monster in France that 
it effortlessly crossed over into the top 
40, without the benefit of radio airplay. 
This album shows Mrad's solid remix 
chops. The eight tracks are either 
remixes of themes taken from the 
famed singer Oum Khaltoum or re-
workings of well-known oriental 
tracks. Mrad works with electronic and 
acoustic sources, floating breathy, rec-
ognizable, Middle Eastern melodies on 
top of hypnotic, often thunderous, per-
cussion. From the suggestive sensuali-
ty of "Move Your Belly" to the rave-
ready "The Beginning," 1001 Nights 
rocks. Mrad is a beat doctor; he hears 
today's club hits in the soul of yester-
day's Arabic songs. Racked in the U.S. 
by Ark21.—PVV 

* VARIOUS ARTISTS 
The Rough Guide to the Asian 
Underground 
PRODUCERS: various 
World Music Network 1096 
RELEASE DATE: March 11 
This compilation is excellent, both in 
the choice of artists and in its presen-
tation of the variety that can be found 
in the general Asian underground 
style. Asian underground is a phenom-
enon of the English club scene of the 
'90s. The music is electronica—albeit 
a distinctive, eccentric style of elec-
tronica—wielded primarily, but cer-
tainly not exclusively, by Indian artists 
residing in England. They build a 
sound from breaks, tabla beats, dub, 
drum'n'bass, vocal samples, Indian 
classical samples, and live vocals (par-
ticularly female). Asian Underground 
is often fiercely danceable and always 
possessed of exotic sonic ideas. 
Notable pioneers of this groove, 
including Joi, Ananda Shankar, Black 
Star Liner, Asian Dub Foundation, 
Uzma, and Fun-Da-Mental, are all 
represented here. For anyone wishing 
to join the Asian Underground, this 
CD is an ideal point of entry. Racked 
in the U.S. by Rykodisc.—PVV 

REGGAE 
WAYNE WONDER 

No Holding Back 
PRODUCERS: various 
VP Records/Atlantic 7567-83628 
RELEASE DATE: March 4 
The current love affair between dance-

hall reggae and hip-hop/rap/pop gets 
an added boost with this project by 
Jamaican hitmaker Wayne Wonder 
(neé Von Wayne Charles). Engaging 
lead single "No Letting Go" is already 
creating deserved buzz in top 40 and 
R&B/hip-hop circles. Wonder, who 
wielded the pen on colleague Buju 
Banton's early hits and guests on Ban-
ton's new VP/Atlantic set, Friends for 
Life, co-wrote the 16 songs featured 
here. The singer/songwriter breaks no 
new ground thematically—on the pri-
marily love/relationship-oriented 
tracks—or lyrically (" If loving you is 
wrong, I don't wanna be right"; 
"Close your eyes, spread your wings 
and fly"). But Wonder's hypnotic 
tenor and his music's body-gyrating 
rhythms and beats overshadow that 
slight—most notably on "Bounce 
Along," "Friend Like Me," "Glad You 
Came My Way," "Just Another Day," 
and the biting "Enemies."—GM 

JAZZ 
* ARNALDO ANTUNES, CARLINHOS 
BROWN, MARISA MONTE 
Tribalistas 
PRODUCERS: Marisa Monte, Alé Siqueira, 
Arnaldo Antunes, Carlinhos Brown 
Phonomotor/Metro Blue/EMI 5421492 
RELEASE DATE: March 11 
Are three voices better than one? In 
Tkibalistas, the joint album by inde-
pendently successful Brazilian artists 
Arnaldo Antunes, Carlinhos Brown, 
and Marisa Monte, the answer would 
have to be yes—simply because each 
of them has managed to retain their 
individual voices while at the same 
time achieving a cohesive and gor-
geous whole. From the delicate, 
almost ethereal "Anjo da Guarda" and 
"Mary Cristo" to the joyous opening 
track, "Carnavalia," 7)-ibalistas is a 
delight (all tracks are co-writes among 
the three). Often whimsical, this set 
works by balancing Monte's vocals 
with the baritone and deep bass of her 
male counterparts and then adding a 
cornucopia of acoustic instrumenta-
tion for harmonic and ambient effect. 
Infinitely Brazilian, Dibalistas is nev-
ertheless utterly sophisticated, and, 
yes, accessible enough to have become 
a chart-topper in Brazil.—LC 

GOSPEL 
DONNIE McCLURKIN 

... again 
PRODUCERS: Donnie McClurkin, Kevin 
Bond, Percy Bady, David Foster 
Verity 01241-43199 
RELEASE DATE: March 4 
Following 2001's nearly 2 million-
selling Live in London and More, 
Donnie McClurkin's latest arrives 
with great expectations—all of which 
it meets splendidly. In fact, 
McClurkin—one of the truly great 
voices in contemporary music—and 
his cadre of heavy-hitting producers 
have crafted a careful mix of tradi-
tional gospel, up-to-the-minute pop, 
and smooth R&B to create what is 
easily the artist's most formidable and 
broadly based work to date. Producer 
David Foster proves that a great song 
is worth countless great interpreta-
tions, as he puts a soft urban touch to 
the orchestral grandeur of "The 
Prayer," done here as a duet with the 
incomparable Yolanda Adams. "Yes 
You Can" is punchy, soulful pop. 
"Holy" is a shimmering worship bal-
lad, while Walter Hawkins' classic 

"Special Gift" is a savory taste of 
power-packed, Sunday-morning 
gospel. If he's not there yet, Donnie 
McClurkin is fast on his way to be-
coming a household name.—GE 

CHRISTIAN 
11> CHRIS RICE 
Run the Earth.. Watch the Sky 
PRODUCER: Monroe Jones 
Rocketown 826872000128 
RELEASE DATE: March 4 
Chris Rice's sixth offering in as many 
years continues to confirm his pres-
ence as one of Christian music's fore-
most and most successful singer/ 
songwriters. Producer Monroe Jones 
adds spare, carefully crafted rock and 
orchestral touches that tastefully 
embellish Rice's unapologetic place 
as a genuine folk troubadour, mod-
ernizing the tradition of legendary 
forebears like James Taylor and Gor-
don Lightfoot. "The Other Side of the 
Radio" jauntily expresses Rice's obvi-
ous empathy with his fans. "Every-
thing's OK" shows a musical and lyri-
cal cleverness with an endearing, 
acoustic Beatles flavor. "Me and 
Becky" is infectious, top-down evan-
gelism, while "Spare an Angel" is a 
hauntingly beautiful prayer on a gen-
uinely warm and touching collection 
of songs from an artist who continues 
to delight and inspire.—GE 

VITAL REISSUES 
VARIOUS ARTISTS 
Flying Funk 
REISSUE PRODUCER: Barry Feldman 
ORIGINAL PRODUCERS: various 
Bluebird/RCA Victor Group/BMG 
0902664011 
RELEASE DATE: Feb. 18 
Bluebird and RCA Victor dig deep into 
the vaults of the landmark Flying 
Dutchman label to issue this perfect 
introduction to the jazz-funk-soul 
hybrid heyday. Flying Funk is a quin-
tessential document of the rise of rev-
olutionary and socially conscious cos-
mic jazz-funk fusion, avant-garde 
hard-bop, smoky soul, and com-
bustible rare grooves from the late-
'60s to mid-'70s. The 16-track collec-
tion features seminal recordings from 
the Jimmy Castor Bunch ("It's Just 
Begun"), Lonnie Liston Smith 
("Expansions"), the Main Ingredient 
("Happiness Is Just Around the 
Bend"), Nina Simone ("Save Me"), 
and Esther Marrow ("Mama"), among 
others. These ground-breaking tunes 
would later inspire and influence the 
emerging hip-hop, classic house, 
Northern soul, acid jazz, and future 
jazz movements. A 14-track compan-
ion disc, Flying Groove, is also avail-
able featuring additional obscure 
swinging jazz and be-bop laced cult 
favorites from former Miles Davis col-
laborator Gil Evans, David Axelrod, 
the Count Basie Orchestra, and Gil 
Scott-Heron.— CR 
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IN CONCERT 
TOAD THE WET SPROCKET, Feb. 28 
Irving Plaza, New York 
A sold-out house gathered Feb. 28 

at New York's Irving Plaza to travel 
back in time the better part of a 
decade for Toad the Wet Sprocket, 
which achieved brief fame during the 
"alternative rock" era and disbanded 
in 1998. The show, one of two New 
York stops on the group's reunion 
tour, was a strange mix of apprecia-
tion, nostalgia, and anachronism 
that left some unsure of how to feel 
about this reborn amphibian. 

The quartet played a well-rounded 
selection from throughout its career, 
covering four of its five albums and 
giving the audience a taste of what 
the band members had been up to 
since the breakup. But three recent 
songs aside, the show could just as 
easily have been played in the mid-
'90s—a concept furthered by ads for 
upcoming shows at the venue featur-
ing retro groups like Better Than 
Ezra and Concrete Blonde. 

do 

GLEN PHILLIPS OFTOADTHE WET SPROCKET 

And while Toad the Wet Sprock-
et's performance reinforced the no-
tion that the band is a very talented 
songwriting corps, at times its nos-
talgia-tempered versions of songs 
like "Good Intentions" and "Throw It 
All Away" also reminded one how 
perilously close that talent can come 
to mediocrity. The era in which Toad 
gained its popularity saw an explo-
sion of similar bands with a pen-
chant for midtempo pop-rock songs 
peppered with mild chorus hooks. 
The Gin Blossoms, Hootie & the 
Blowfish, the aforementioned Better 
Than Ezra—each of these and 
dozens more had their moment in 
the sun: one big radio hit (see Toad's 
"All I Want") and a modest but devot-
ed fan base happy to support the 
group through a few release cycles. 

Most of these bands' membership 
in the Zeitgeist has long since ex-
pired, and they might be remem-
bered fondly in CD collections or on 
mixtapes. But few still earn respect 
in today's popular music circles— 
when's the last time you heard a hot 
young band list Collective Soul or 
Sponge among its major influences? 

Thankfully, the music itself al-
ways has the last word, and to that 
end, Toad has a leg up on a lot of its 
ex-contemporaries.— TC 

DONNIE, Feb. 26 
Village Underground, NewYork 

On a frigid New York evening, the 
heat generated by neo-soul newcom-
er Donnie was more than enough to 
warm the masses gathered at the 

intimate Village Underground. In the 
tradition of artists like Sam Cooke, 
Donny Hathaway, and Otis Redding, 
Donnie is more than a singer; he's a 
storyteller, a friend, and a spiritual 
advisor all rolled into one. 

The Atlanta native, who has 
earned a loyal following via his Giant 
Step debut, The Colored Section, 
proved worthy of such high praise. 
Backed by a seven-piece band, Don-
nie gave the captivated audience the 
kind of show that is rare in today's 
world of sexually charged R&B. 

He kicked off with "Our New 
National Anthem," a combination of 
social commentary and pure groove. 
Donnie's passionate vocals drove the 
stripped-down tune. He then pro-
ceeded to power through such songs 
as "People Person" and "Heaven 
Sent." While the influence of Stevie 
Wonder was particularly evident on 
the former, the 25-year-old singer/ 
songwriter demonstrated a style all 
his own on the latter. 

Throughout the eight-song set, 
the audience crooned along, hanging 
on every word. Impressed with the 
crowd's participation, Donnie was 
clearly moved as he swayed to the 
sound of voices singing back his 
lyrics in unison. "Y'all better sing," 
said the appreciative singer with a 
smile. Not only did they sing, but 
they moved and grooved throughout 
the hour-long show.—RH 

INTERPOL, March 6 
Avalon Ballroom, Boston 
A faithful crowd, mainly compris-

ing students, 20-somethings, and 
aging Anglophiles looking to relive 
the magic of Interpol's mope-rock 
predecessors, sloshed through the 
remnants of yet another East Coast 
blizzard to see the post-punk melan-
cholics March 6 in Boston. 

The show matched the wintry 
mood of the day: Murky lighting and 
a screen of purple twinkling stars 
bathed the stage for opener "Unti-
tled," from the Brooklyn, N.Y., quar-
tet's 2002 Matador debut, Turn on 
the Bright Lights. With vocalist Paul 
Banks' dreamy, paranoid vocals and 
Carlos D's rumbling bass taking 
charge, the opening murmurs re-
sembled the despondency of Joy Divi-
sion. Indeed, although Interpol is 
widely considered to be the second 
coming of Ian Curtis and company— 
a comparison both fair and overem-
phasized—the group's moody mum-
bles conjured not only the ghost of 
that band but many of its contempo-
raries and followers as well. 

The shadow of Joy Division suc-
cessors New Order emerged in the 
encore of "The New" and "Obstacle 
2," in the form of treated guitar and 
rhythms. The light shuffle of "Say 
Hello to the Angels" galloped and 
jangled like a Smiths homage, and 
the bassline funking up "The Special-
ist" even nodded to the dancefloor 
disco of Duran Duran. 

Unfortunately, the band's aloofness 
was a major weakness for the concert 
as a whole. The band appeared distant 
from the audience, only pausing 
briefly to thank Boston a few times. 
And perhaps because of the cavernous 
Avalon stage, the live tunes lacked the 
intimacy that makes Interpol so suc-
cessful on record.—AKI 
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SINGLES 
Edited by Chuck Taylor 

POP 
TLC Damaged (3:51) 

PRODUCER: Dallas Austin 
WRITERS: D. Austin,T. Watkins 
PUBLISHERS: Crypton/EMI-Blackwood, 
BMI; Grungegirl/EMI-April, ASCAP 
Arista 82876 (CD promo) 
Apparently, third time's the charm for 
TLC's 3D, which has thus far strug-
gled to spawn the kind of monster 
mainstream hit to which the enduring 
act is accustomed. "Damaged" is 
another in a line of socially conscious 
songs ("Unpretty," "Waterfalls"), in-
structing a suitor to handle with care 
because of baggage on board from 
previous relationships. Nice enough, 
but the magic here comes in the cool, 
dignified groove put into place by pro-
ducer Dallas Austin, blended with an 
absolute killer chorus and plenty of 
creamy harmonies from lead vocalist 
lionne "T-Boz" Watkins. This is one of 
those tunes that slaps you in the ears 
and makes itself at home there. A 
stone-solid hit.—CT 

KELLY ROWLAND Can't Nobody (3:59) 
PRODUCER: Rich Hanson 
WRITERS: R. Harrison, R. Reed,T. Fisher 
PUBLISHERS: Street Tuff Tunes/Brianka, 
ASCAP; EMI Blackwood/Damrich, BMI 
Columbia 59845 (CD promo) 
Grammy grabber Kelly Rowland takes 
another solo stride with the second 
single from the gold Simply Deep. 
"Can't Nobody" has already become a 
fave with the TRL crowd—but as past 
experience tells us, a dynamic video 
doesn't always guarantee radio suc-
cess. While the single has its charms, 
its skittish production and overly 
busy chorus tend to grate after a few 
spins, limiting its chances to go the 
long haul. The success of this one 
will ride on radio's affection for Row-
land herself, who has certainly 
proved to be a shining star apart 
from her Destiny's Child sisters.—CT 

COUNTRY 
I> DARRYL WORLEY Have You 
Forgotten (3:57) 
PRODUCERS: Frank Rogers, James Stroud 
WRITERS: D. Worley, W.Varble 
PUBLISHERS: EMI April Music/Pittsburgh 
Landing, ASCAP, Warner-Tamerlane Pub-
lishing, BMI 
DreamWorks 14111 (CD promo) 
This fast-climbing single is the title 
track from Darryl Worley's next 
DreamWorks album. Penned by Wor-
ley and Wynn Varble, the song was 
inspired by a trip Worley made to 
entertain troops in Afghanistan. It has 
quickly become the most reactive 
song at country radio, lighting up 
phones nationwide, particularly in 
markets where there's a military base. 
In the powerful lyric, Worley recalls 
Sept. 11, 2001, and asks listeners, 
"Have you forgotten how it felt that 
day/To see your homeland under fire 
and her people blown away? Have you 
forgotten when those towers fell?" The 
pro-war anthem is a heartfelt plea for 
support for the military; patriotic 
songs have always been enthusiasti-

SPOILIIGHTS 

MATCHBOX TWENTY Unwell (3:48) 
PRODUCER: Matt Serletic 
WRITER: R. Thomas 
PUBLISHERS: Bidnis/EMI 
Blackwood, BMI 
Atlantic 301064 (CD promo) 
"Disease," the first single from 
Matchbox Twenty's third album, the 
platinum More Than You Think You 
Are, was certainly contagious at 
adult top 40 radio; the jam-rock 
song has been lodged in its top 10 
for nearly five months. Follow-up 
"Unwell" manages to maintain Rob 
Thomas and company's near-perfect 
record for singles that are easily 
identifiable with the group and yet 
offer just enough of a variation on 
the signature to keep the creative 
juices red hot. "Unwell" returns to 
the band's acoustic side, with an 
appreciable balance between 
plugged and unplugged guitars— 
and a taste of banjo!—and a chorus 
that clings to the memory like a 
bright flash, thanks to Thomas' 
crafty writing and Virgin America 
chief and producer Matt Serletic's 
production wand. As usual, Match-
box makes it all sound easy; score 
another hit.—CT 

BROTHERS 

RCIAALD ISLES "' MR. BIGGS 

ISLEY BROTHERS FEATURING 
RONALD ISLEY AKA MR. BIGGS 
What Would You Do? (3:49) 
PRODUCER: R. Kelly 
WRITER: R. Kelly 
PUBLISHERS: Zomba/R. Kelly, BMI 
DreamWorks 13973 (CD promo) 
With a career spanning nearly 50 
years, brothers Ronald and Ernie 
Isley show no signs of slowing down, 
judging by the lead single to forth-
coming set Bodykiss. "What Would 
You Do?" features Ronald Isley 
reprising his alter-ego, Mr. Biggs. the 
dapper don who knows just what 
women want. Like previous hit 
"Contagious," the single blends clas-
sic Isley vocals with a lush R&B 
backdrop. R. Kelly, who played a 
major role in the duo's recent resur-
gence, is again behind the boards, in 
addition to penning the song and 
singing background. Kelly seems to 
understand how to take the brothers' 
classic vibe and keep it contempo-
rary. This combination should make 
for an easy sell at mainstream and 
adult R&B formats—not always a 
simple task for a pair that has been 
performing longer than many of its 
fans have been alive.—RH 

cally received by country music fans, 
and this one seems to be echoing the 
sentiments of the majority of the 
country demographic. Worley's skill as 
a songwriter and passion as a vocalist 
make this compelling listening. His 
previous hit, "I Miss My Friend," made 
Worley a star in the country format. 
This controversial record is making 
him a household name.—DEP 

R&B 
* BRIAN MCKNIGHT Shoulda, 
Woulda, Coulda (3:37) 
PRODUCERS: the Underdogs 
WRITERS: B. McKnight, H. Mason Jr., 
D. Thomas, E. Dawkins,T. Dixon 
PUBLISHERS: various 
Motown 20950 (CD promo) 
Consistency. That's one of the first 
words that comes to mind when de-
scribing R&B veteran Brian Mc-
Knight. The singer/songwriter con-
tinues to maintain those standards 
with "Shoulda, Woulda, Coulda," the 
lead single from his forthcoming li-
nen set. "Shoulda, Woulda, Coulda" 
employs the same sincere lyrical sen-
sibilities as hits like "Back at One" 
and "Crazy Love" with an easy-going 
swagger. His vocals are as lush and 
fluid as ever, and he has just enough 
quiet confidence to pull off the "good 
guy" persona. The single should be a 

slam-dunk for McKnight at adutt 
R&B formats where he is a mainstay; 
mainstream R&B may make for a 
harder sell. In any case, "Shoulda, 
Woulda, Coulda" is the logical next 
step in McKnight's career.—RH 

NEW & NOTEWORTHY 

* LILLIX It's About Time (3:43) 
PRODUCERS: the Matrix 
WRITERS: L. Burns, L. Evin.T. Evin, 
L. Christy, S. Spock, G. Edwards 
PUBLISHERS: various 
Maverick 101042 (CD promo) 
Instead of being content to high-five 
one another, the production team that 
made a star of Avril Lavigne is ready for 
more action with the first release from 
Canadian chick-rock quartet/Maverick 
signing Lillix. The Matrix—comprising 
Lauren Christy, Scott Spock, and Gra-
ham Edwards—employs a similar sty-
listic production stamp here, with a 
super-catchy pop melody wrapped in a 
slightly edgy grit-and-grimace rock 
package. But the teen act deserves its 
kudos, too, as co-songwriters of "It's 
About Time." Meanwhile, Lillix is get-
ting high-profile props via its remake 
of the Romantics' "That's What I Like 
About You," the theme to the new Jen-
nie Garth/Amanda Bynes WB series 
What I Like About You. All systems 
point to go.—CT 

DV REVIEWS 
8 MILE 
Universal 21981 
RELEASE DATE: March 18 
Director Curtis Hanson and Eminem 
make hip-hop the main focus of the 
DVD release of 8 Mile. The film, 
which also stars Kim Basinger, 
Mekhi Phifer, Brittany Murphy, and 
Taryn Manning, uses hip-hop as its 
platform from which to address 

issues of 
social poli-
tics, family 
values, and 
self-determi-
nation 
through the 
various trials 
and tribula-
tions of as-
piring Detroit 
MC Jimmy 
"Rabbit" 
Smith Jr. 

(Eminem). Like the film, the DVD's 
extras primarily focus on the culture 
of hip-hop. The behind-the-scenes 
documentary, "The Making of 8 
Mile," shows how Hanson and 
Eminem worked together to make 
the film as true to the rapper's roots 
as possible without it being a biopic. 
It also details how Eminem wrote 
much of the film's music during the 
shooting. Because freestyling also 
plays a pivotal role in Rabbit's ascent 
in Detroit's hip-hop community, 
Hanson depicts the true intensity of 
the freestyle battle via a series of bat-
tles that weren't used in the film. 
Other extras include Eminem's 
"Superman" music video. While 8 
Mile may not have earned the con-
troversial MC an Oscar nod, it has 
given him a new audience in Holly-
wood and beyond.—RH 
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sti Mile 

SUNRISE 
20th Century Fox Home Entertainment 
(Limited Edition) 
RELEASE DATE: Jan. 14 
Fox is making this remarkable re-
storation of this silent classic avail-
able only as a premium—consumers 
must purchase three other new Fox 
titles to get it. It's worth the invest-
ment. German expatriate F.W. Mur-
nau's 1927 drama about a tormented 

country 
couple 
(George 
O'Brien and 
Janet 
Gaynor) 
who rekin-
dle their 
love on a 
fateful trip 
to the city 
retains its 
storytelling 

power and visual beauty. The hand-
some ( if not unflawed) print is com-
plemented by the original synch-
sound score and a newly 
commissioned stereo orchestration. 
Abundant extras include outtakes, 
running commentary by cinematog-
rapher John Bailey, and the original 
scenario and screenplay. The most 
fascinating bonus is a reconstruc-
tion, through stills and script, of 
Murnau's 1928 film Four Devils, now 

completely lost. Sunrise itself— 
which won Oscars for "most unique 
and artistic production," as well as 
for Gaynor and its cinematogra-
phers—remains a timeless gem of 
the silent screen.—CM 

AKIRA KUROSAWA'S DREAMS 
Warner 23660 
RELEASE DATE: March 18 
One of Warner's newly remastered 
foreign film releases, Akira Kuro-
sawa's Dreams (1990) is a provoca-
tive, often mind-boggling look at 
how the fears of youth turn into the 
fears of adulthood. In a series of 
eight shorts tied together as one 

film, uncer-
tainty about 
animals and 
nature is 
replaced by 
concern 
over fright-
ening, man-
made prob-
lems, such 
as war and 
nuclear 
power. 

Kurosawa's use of color in the more 
comforting vignettes demonstrates 
his hope that peace and the inno-
cence of childhood will ultimately 
prevail in the modern world. The 
DVD includes subtitles in English, 
French, Spanish, Portuguese, Japan-
ese, Chinese, Thai, and Korean—and 
also features extensive biographies 
of the cast and crew of the film, as 
well as a section on Kurosawa's 
career achievements. The title is a 
great introduction to Kurosawa's 
work and is a must-have for interna-
tional film buffs.-1K 

MOONLIGHT MILE 
Touchstone 29034 
RELEASE DATE: March 11 
A deeply touching story about deal-
ing with the loss of a loved one, 
Moonlight Mile is probably one of 
the more overlooked films of last 
year. On DVD, the special features 
make the project even more col-
lectible. The "Moonlight Mile: A 

Journey to 
Screen" extra 
details how 
the cast of 
Dustin Hoff-
man, Susan 
Sarandon, 
Holly 
Hunter, Jake 
Gyllenhaal, 
and Ellen 
Pompeo was 

put together and how the film's 
location (New England), time period 
(1970s), and time of year (moving 
from winter to spring) was meticu-
lously chosen. Additionally, the 
influence of writer/director Brad 
Silberling's choice of music—which 
includes well-known and more 
obscure tunes from Elton John, 
David Bowie, and the Rolling 
Stones—is examined. In addition to 
several commentary options, the 
DVD also offers a number of deleted 
scenes that give the viewer greater 
perspective on the final piece.—JK 

CONTRIBUTORS: Deborah Evans Price, Rashaun Hall, Jill Kipnis, Chris Morris, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Excep-tional releases by new or upcoming artists. PICKS (1›): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send 

review copies to ChuckTaylor (Billboard, 770 Broadway, 6th floor, NewYoric, N.Y. 10003) or to the writers in the appropriate bureaus. 
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PROA 
BY CHRISTOPHER WALSH 
When Spinal Tap's historic Car-

negie Hall performance of June 2001 
opened with a brief set by a trio 
called the Folksmen, attendees 
could only hope that the aborted 
performance was but a harbinger of 
future triumphs. 

Truth may be stranger than fic-
tion, but the team of actor/musi-
cians Christopher Guest, Michael 
McKean, and Harry Shearer has 
once again blurred the line between 
the two with A Mighty Wind, open-
ing April 16 in selected cities. As 
with their legendary film This Is 
Spinal Tap, a "rockumentary" of a 
hard-working rock'n'roll band rein-
venting itself (again), A Mighty Wind 
is set to do for—or to—folk music 
what its predecessor did for hard 
rock: deliver an irreverent, hilarious 
parody set to an hysterically 
perfect soundtrack. 
Once again, the Tap/Folks-

men principals called on key-
boardist/producer C.J. Vanston 
to produce and perform on the 
soundtrack to A Mighty Wind. 
Vanston, who produced "Back 
From the Dead," a Spinal Tap 
classic created in conjunction 
with the DVD release of This Is 
Spinal Tap, once again relied 
on Logic Audio, this time for 
the acoustic folk of the Folks-
men. "It's a great format," he 
says. " If you can't be recording 
analog, it's the next best thing. 
I skipped the console and used 
all high-end Apogee converters 

Spinal Tap 
Reunites With 
Vanston For 
Folk Spoof 

to go straight in and get the best 
sound we possibly could." 

Live performances at the Or-
pheum Theater in Los Angeles were 
also recorded by Le Mobile Remote 
Recording Studio, with Le Mobile 
chief engineer Charlie Bouis and 
producer/engineer David Cole. 
Vanston explains, "We recorded to 

The Folk Behind the Folksmen. Pictured in Studio D at 
the Village Recorder in West Los Angeles are, from 
left, engineer Ed Cherney, director Christopher Guest, 
and producer C.J. Vanston. 

the Studer [ D827 digital multi-
track tape machine] and trans-
ferred from that to Pro Tools, and 
we pretty much stayed in Pro 
Tools until we got to the Village. 
Then we transferred to analog." 

The Village is, of course, the Vil-
lage Recorder in West Los Angeles, 
where engineer/producer Ed Cher-
ney mixed the project on the Neve 
88R console in Studio D. The sound-
track was mastered by Gavin Lurssen 
at the Mastering Lab in Hollywood. 

T-Bone Burnett served as execu-
tive producer, Vanston adds. "We 
went with him because he 'got' how 
valuable this whole live thing is and 
how much the public is being denied 
that part of music. We both feel very 
strongly about that, and Chris 
[Guest] feels strongly about it, about 
how that experience has just been 

decimated. That's why I was so 
happy about Norah Jones' 
[Grammy Award success]. It's 
so timely—musicians sitting 
there capturing a moment, 
not a month of moments!" 
The seemingly irrepressible 

Spinal Tap/Folksmen need no 
more than a moment, and the 
tools with which to capture it. 
With A Mighty Wind, the folk 
genre has its own spoof, the 
soundtrack for which, if This 
Is Spinal Tap is any indication, 
will rival the real thing. "It 
was a pure musical form that 
was quickly bastardized in the 
'60s," Vanston says. "We want-
ed to fully represent that." 
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Monitor 
AUDIO FACTS FOR THE FUTURE: 
Thousands of professionals from 
the recording, post-production, 
sound reinforcement, and broad-
cast industries are set to converge 
March 22 in Amsterdam, the 
Netherlands, for the 114th Audio 
Engineering Society (AES) Con-
vention. The 114th AES will be 
held March 22-25 at the RAI Con-
vention Centre. 

In a first for the AES convention, 
the technical program will be sup-
plemented by a series of exhibitor 
seminars. They will afford manu-
facturers an opportunity to deliver 
a more in-depth explanation of new 
products, as well as to allow atten-
dees a closer and more-detailed 
inspection of said products. These 
seminars will be arranged in one-
hour sessions, though exhibitors 
may take more than one, as neces-
sity dictates. 
The 114th AES confab will offer 

more events among its "Paper Ses-
sions and Workshops" than at any 
previous European AES conven-
tion. One-hundred forty papers will 
be presented in 21 sessions, cover-
ing such topics as microphones, 
loudspeakers, sound analysis, com-
puter audio, multichannel sound, 
audio networking, room acoustics, 
and psychoacoustics, the study of 
how things sound to individuals 
due to mental or emotional factors. 
The convention program will 

present 13 workshops. Among 
them are "The Future of High-Res-
olution Audio," "Multichannel/Sur-
round Sound: A Chance for 
Enhanced Creativity," "New Tech-
nological Developments in MPEG-
4 Audio," "LAN Delivery of Audio 
and Application to Digital Li-
braries"—which will include Peter 
Alyea from the Library of Con-
gress—"Electronic Reverberation 
for Concert Halls," and " Large 
Room Acoustics—Problematic 
Case Studies." 

Also new at the 114th AES con-
vention is a comprehensive group of 
tutorial seminars. Seminars include 
"Basics of Digital Audio," "Stereo 
and Surround Microphone Tech-

niques," "Basics of Room Acoustics," 
"How to Set Up 5.1 Surround," and 
"Mixing and Mastering." 

Engineer/producer Stuart Bruce 
will deliver the keynote address 
March 22. Bruce, who has record-
ed and mixed for acts including 
Yes, Peter Gabriel. David Sylvian, 
and Van Morrison, will discuss 
the importance of education and 
communication within the audio 
production industries. 

Oxford, England-based audio 
console manufacturer Solid State 
Logic ( SSL) will introduce the 
C200, a new digital console, at the 
114th AES. While the C200 repre-
sents an evolution from the man-
ufacturer's MT-Plus digital con-
sole, its design comes in no small 
part from consultations between 
SSL's Chris Jenkins and engineer 
Mike Shipley, who mixed Shania 
Twain's Up! on the MT Plus con-
sole at producer Robert John 
"Mutt" Lange's personal studio in 
Switzerland. "I sat down with 
Chris," Shipley told Studio Moni-
tor last month, "and we went from 
the bottom up." 
The C200, Shipley added, is "a 

new board which incorporates all 
the changes that we made, but it's 
a 96/192kHz digital board, which is 
quite phenomenal." 

In other exhibitor news, Coding 
Technologies, a provider of audio 
compression technologies for the 
mobile, digital broadcasting, and 
Internet industries, will introduce 
5.1 Multichannel MPEG-4 aacPlus 
(advanced audio coding) for home 
theater and high-end audio play-
back. Customers of Coding Tech-
nologies include XM Satellite 
Radio, personalized software and 
service provider Musicmatch, 
Thomson Multimedia, and Texas 
Instruments. 
The AES confab will also pres-

ent technical tours, among them 
Polyhymnia International, a re-
cording, post- production, and 
mastering facility in the city of 
Baarn, the Netherlands, known for 
its multichannel Super Audio CD 
recordings; NOB Cross Media Ser-
vices and sister organization 
Dutch View in the city of Hilver-
sum, transmitting facilities for 
radio and TV broadcast; and 
Philips Research Laboratories in 
the city of Eindhoven, which will 
feature a company overview and 
demonstrations. 
The 115th AES convention will 

be held Oct. 10-13 at the Jacob Jay-
its Convention Center in New York. 
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Retail Health Report: 
Between Frisco And Florida, What's Changed? 

Stores and suppliers hope for meaningful dialogue 
BY ED CHRISTMAN 

NEW YORK—With the sales, distribution and retail sector of the music industry conven-
ing in Orlando, Fla., this week, executives are hopeful that they can build on the dialogue 
begun last March in San Francisco to attack some of the problems that continue to stymie 
the industry. 

At last year's NARM convention, merchants were anxious for the record labels to 
address their major problems: copy protection, pricing and the perceived value of music, 
singles and the practice of giving music exclusives to large discounters. After NARM, 
the majors responded by aggressively attacking the pricing issue, coming up with 
rebate programs and lower pricing levels for developing artists and catalog and 
even—for a while—abstaining from giving large discounters the advantage of 
exclusive music. They also issued albums with bonus tracks, special booklets 
and/or DVDs as an added inducement to help the perceived value of the album. 
On the other hand, despite promises made at last year's NARM, the single con-

figuration still appears to be a dead issue, even as the majors make noise about 
trying to revive it. Similarly, during the holiday selling season, some majors 
slipped back into the practice of favoring large accounts with music exclusives. 
And, worst of all, copy protection, despite claims of technology improve-
ment, still appears to be somewhere off in the future. 
Where the industry is with regard to last year's dialogue is a 

moot point, however. "I am just wondering if the problems have 
gotten bigger since we began" this process at NARM, says 
Len Cosimano, VP of multimedia at Ann Arbor, 
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last NARM and, in spite of the changes implemented by the labels, album sales still declined 
10.7% last year. As the industry prepared for this year's convention a the start of February, 

album sales were already down 12% off last year's dismal showing. 
"You just look at the events of [January], and you can draw the conclusion that what-
ever might have been done hasn't been done fast enough," observes Lew Garrett, exec-

utive VP of Wherehouse Entertainment, which filed for Chapter 11 protection 
on Jan. 21. "There has to be a lot more done by the vendors and the retail-

ers. For whatever reason, we are not as exciting to consumers nowadays 
as we once were—at least at retail—and it's incumbent for us to figure 
out how to get the magic back." 

SHUT DOWN, VOLUME 2 
' In the first month of 2003, Wherehouse and Value Music already filed 

‘e. for Chapter 11 protection while Music Network was on the brink but. 
for now, has been fighting to keep its restructuring outside the court-

,11 room; Southwest Wholesale, a one-stop/independent distributor, has 
closed; and nearly 500 music specialty stores have been shut down or 

are about to be shuttered, as a re nearly 275 Kmarts. 
Making matter worse from the label 

(Continued on page 58) 
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AGIMedia 
A Mead West 

DI/Digipak: Whacks the Competition. 
AGI Media has established an enviable reputation as a supplier of unique, prize winning 

disc packaging on both sides of the Atlantic. We create custom designs using board or 
plastic for individual projects, and with our long-term involvement and appreciation of 
the needs of the media market, offer such popular alternatives as our proprietary 

Digipak System worldwide. 

Our US and European manufacturing locations allow you to fulfill packaging supply chain 
requirements without changing vendors, assuring uniform standards and minimizing 
potential problems. This, combined with our historical legacy as the creative force in 
entertainment packaging, enables us to deliver brilliant and exciting solutions to help you 
meet your marketing objectives. 

New York: 212 318 5601 Los Angeles: 323 937 0220 UK and Europe: +44 (0) 207 505 1940 
www.agimedia.com 



Affirming Independence: A Talk With 
AFIM Director Courtney Proffitt 

BY CHRIS MORRIS 
Courtney Proffitt was named exec-

utive director of the Assn. for Inde-
pendent Music (AFIM) in May 2002, 
replacing Jeanne Oberstar, who 
stepped down for personal reasons. 
Proffitt came to the indie trade 
organization after more than 20 
years on the retail and label side. She 
began her career as a shift manager 
at Licorice Pizza and ultimately 
served as human-resources director 
for the Southern California chain. 
After a brief exit from the music 
industry in the late '80s, Proffitt 
joined BMG as a sales rep and later 
worked as a national account execu-
tive and as Southwest regional sales 
rep, based in Tempe, where AFIM is 
headquartered today. The upcoming 
AFIM convention, to be held in con-
junction with the NARM confab in 
Orlando, is Proffitt's first as the orga-
nization's executive director. 

When you were brought on 
board by AFIM last year, what was 
your principal mandate from the 
group's board? Are there any spe-
cific issues or strategic areas you 
have been asked to address as 
executive director? 

First of all, we needed to have 
increased visibility and awareness of 
AFIM in the music industry—who 
we are, what we do, the fact that we 
support the independent music 
community. The other mandate was 
to have increased visibility and 
awareness of the executive director, 
so I have to try and get myself out 
there. Another important thing was 
to increase membership, which has 
happened. When I came on board 
nine months ago, we were pretty 
much at an all-time low of 218 
members, and we are now up to 350 
members. So I'm very pleased. I 
think it's working. 
This marks the second year 

that AFIM's convention is run-
ning in conjunction with NARM's. 
Though the groups share signifi-
cant membership, their objectives 
are quite different. Are there any 
features of this year's AFIM con-
ference that most specifically 
address the members' concerns? 
We are going to have a general 

membership meeting; that is basical-
ly going to be done to introduce me to 
my members. We'll have our entire 
board of trustees sitting on a panel, 
and I'll be introduced. Additionally, 
we'll be having our focus workshops. 
Those will address specific areas that 
the indie community has concerns 
about. We'll have an indie retail panel; 
we'll have panels that focus on differ-
ent genres of music. We'll also be fea-
turing our mentoring program, in 
which people who are new can sign 
up as a mentoree, and members sign 

up as mentors. We'll also have a spe-
cific area, the Indie Lounge, which 
will be situated right in the middle of 
everything. 

For several years, AFIM's core 
membership has been drawn from 
national distribution and niche-
genre labels. More recently, the 
organization has sought to broad-
en its base among labels and dis-
tributors. Are you continuing to 

"We're trying to reach out 
to non-traditional indie-

music genres, like 
electronica and punk rock 
And our numbers are 

increasing. We don't want 
to be thought oías the old 
NAIRD, the bluegrass or 

folk organization." 

solicit the participation of these 
and other indies who have not par-
ticipated in the organization in 
recent years, and if so, how? 
We are absolutely trying to create 

more opportunities for people in the 
dance-music genre. We are looking 
to increase our membership in the 
rap/hip-hop area. We're contacting 
the Urban Coalition. We're trying to 
partner with the Miami Winterfest 
people for their conference next 
year. We're trying to form partner-
ships where we can find them. We're 
doing advertising in different maga-
zines, such as Offbeat. We're trying 
to reach out to non-traditional 
indie-music genres, like electronica 
and punk rock. And our numbers 
are increasing. We don't want to be 
thought of as the old NAIRD, the 
bluegrass or folk organization. 
AFIM has long forwarded an 

emphasis on the education of 
entry-level independents. Most 
recently, the organization's 
"crash course" panels, designed 
to orient new firms on the basics 
of the business, have been offered 

on a regional basis, rather than 
as a feature of the annual con-
vention. What has the response 
been so far, and where does AFIM 
plan to take the courses in the 
immediate future? 
We want to be able to be out there 

more than once a year and to be in 
other parts of the country that peo-
ple find it easier to go to. We're look-
ing at New York, Los Angeles, Dal-
las, Atlanta, Seattle and San 
Francisco. The best way we've found 
to do this, so far, is by partnering 
with other music organizations. In 
September, we did a day-long crash-
course panel at the Americana Music 
Assn. (AMA) convention in Nash-
ville. We did one at NARAS' Indie 
Label Forum in Memphis. We also 
are going to do a panel at the South 
By Southwest conference in Austin. 
We're talking again with the AMA; 
we're talking with the Folk Alliance 
for 2004, and we're talking to 
Atlantis; we're talking to CMJ. We're 
trying to be flexible and to get it out 
there more often for people. 
The music industry is coming off 

its worst year in recent memory, 
and, while the indies continue to 
maintain a strong share of the U.S. 
music market, it cannot be said 
that the indie sector has remained 
impervious to changes in the mar-
ketplace at large. In your view, and 
in the view of the indies you've spo-
ken to so far during your tenure as 
executive director, what are the 
largest challenges facing inde-
pendents today, and how can AFIM 
aid the indies in addressing those 
challenges? 

The challenges are obviously stay-
ing afloat, staying profitable and get-
ting your product known and get-
ting your product out there. We're 
trying to support the indie commu-
nity in our educational program. We 
also offer them business discounts, 
such as discounts with Billboard 
subscriptions, travel discounts. 
We're also here just as a resource. 
We're always looking for more ben-
efits and discounts we can offer our 
people. We're trying to keep the 
organization valuable, not only to 
start-up companies, but to people 
who have been in the business. 
"Independence" connotes a 

state of mind as well as a busi-
ness methodology. How do you 
define "independence"? 

The first word that came to mind 
was freedom and the ability to guide 
one's own ship, and one's own des-
tiny, being able to make decisions 
quickly without a huge corporate 
infrastructure's guidelines to slow 
things down. The industry is chang-
ing so rapidly that it requires the 
ability to turn around on the dime 
and stay ahead of the curve. 

Putting On A Show In 
Orlando: NARM Preview 
BY STEVE TRAIMAN 
NARM president Pam Horovitz 

candidly admits that the biggest 
challenge facing the retail music 
industry is "getting a product out 
in front of the consumer that they 
will be excited enough to put their 
money out for." 

This week's NARM convention 
in Orlando, Insights ce. Sounds.03, 
comes at a critical time for the 
retail market, which has seen two 
years of declining sales, the rise of 
Internet piracy and the closure of 
hundreds of outlets and a number 
of bankruptcy filings. 
Acknowledging that the retail 

community and labels must work 
more closely together, Horovitz 

points to the importance of outgo-
ing RIM chairman and CEO Hilary 
Rosen as the only keynoter during 
the opening business session. 
"NARM and RIAA have a long histo-
ry together, and, therefore, it's fitting 
in this challenging time that Hilary 
comment not only on our joint past, 
but also on what we can do together 
to ensure a joint future," she says. 
The just-announced Echo Inc. 

Internet music partnership by six 
major retailers (Billboard, Feb. 8 
issue) is sure to get a lot of buzz 
during the meeting, she acknowl-
edges. Best Buy, Hastings, MTS/ 

Tower, TransWorld, Virgin and 
Wherehouse are developing the 
service that will let each retailer 
distribute music on the Web under 
its own brand name, in direct com-
petition with the multi-label enti-
ties MusicNet and pressplay. 
NARM executive VP Jim Donio is 

credited for doing a great job in get-
ting label participation at the con-
ference. "We'll be showcasing music 
of all genres, wherever possible dur-
ing the show," Horovitz empha-
sizes. For the first time in eight 
years, product presentations or 
"daytime showcases" will be offered 
by Universal Music & Video Distri-
bution, EMI Music Distribution and 
Arista Records. Sony Music Distrib-

ution is sponsoring the welcome 
reception Sunday and BMG Distri-
bution the opening breakfast Mon-
day ( 17), while WEA hosts the Sun-
day ( 16) Club NARM showcase. 
A two-hour DVD-Audio presenta-

tion and panel discussion has been 
put together by John 'frickett, chair-
man/CEO, 5.1 Entertainment Group, 
who will also be on the panel mod-
erated by Mark Pearson, Hits maga-
zine retail editor. Panelists include 
Joe Pagano, Best Buy music-trend 
merchandising senior VP; George 
Scarlet, Tower Records vp, product 
management director; Don Van 
Cleave, CIMS (Coalition of Indepen-
dent Music Stores) executive direc-
tor; Ted Cohen, EMI Recorded Music 
VP, digital development & distribu-
tion; John Esposito, WEA Inc. presi-
dent; and Dean Tabaac, RED Distri-
bution sales VP. 
"We can already see the impact of 

DVD in the stores," Trickett says. 
"DVD-Audio is the next level of the for-
mat and represents a significant 
opportunity for the retail community 
to build upon DVD's existing success." 

OTHER CONVENTION 
HIGHLIGHTS: 

• The Assn. for Independent 
(Continued on page 65) 
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Retail What's In The Box: 
One of the key weapons in the fight against illegal downloads 

and piracy is the enhancement of the music's physical packaging 
BY MICHAEL AMICONE 

"I hough the old music-biz adage 
"It must be in the grooves" still holds 
true, record companies are increas-
ingly turning to elaborate, special-
edition album packaging to get a leg 
up in the marketplace. In the wake 
of the rampant rise of illegal down-
loading and piracy, labels see it as 
one way to coax consumers back into 
the stores, making buying the phys-
ical package more of an event. 
"You can't legislate morality," 

explains Richard Roth, executive VP 
of sales & marketing worldwide for 
AGI Media, one of the leading play-
ers in the media-packaging arena. 
"The idea that people are willing to 
take something for nothing off the 
Internet is something that we don't 
seem to be able to get our arms 
around. But, to the extent that pack-
aging can have some benefits, cre-
ating demand and desire for some-
thing people want is something you 
can still do." 

AGI's Rolling Stones packages 

With that in mind, packaging 
companies are being asked to pro-
duce a variety of unique designs for 
labels, which—despite the cost 
involved—tend to see such designs 

as a good way to give consumers 
more bang for their record-buying 
buck. "There's always the desire to 
be cost-effective in purchasing," says 
Roth, regarding the music industry's 

usual penchant to make it special 
but make it cheap. "And anybody 
that's buying anything, certainly in 
our business, is gonna look to buy 
at the most competitive price possi-
ble. But labels understand that 
they're spending more and they're 
getting more. So I think there's a 
willingness to look at certain prod-
ucts for certain artists—generally 
those artists that have some real 
durability and retail strength—and 
be willing to spend a little more." 

PLUSH AND PLASTIC 
The attempt to take CD-album 

packaging to the next level includes a 
familiar spin on a new format, such 
as AGI's patented digipak design, 
which approximates the feel of a vinyl 
album jacket and was used on 
ABKCO's reissue campaign of the 
Rolling Stones' London Records cata-
log. Other examples from AGI are the 
plush exterior for MCA/Universal's 

(Continued on page 68) 

Continued from page 55 

perspective is that retailers, in their 
search for elusive profit margins and 
sales, are cutting back on music 
selection and increasing the pres-
ence of other product lines in the 
stores still open. That trend is like-
ly to continue as long as music sales 
shrink, merchants say. With Christ-
mas now behind them, merchants 
are looking at their product mix. In 
Amarillo, Texas, John Marmaduke, 
president of the Hastings chain, says 
that the company is reducing its 
music SKU count by about 5%. With 
its pioneering multimedia stores, 
"It's easy for us to shift configura-
tions as customer tastes shift. But I 
can't say we are happy about the 
decline in music." 
Candace Berry, head of sales at 

Interscope, says, "I think everyone 
is scared to death of the future and 
where it is headed. Are we going to 
lose space for music at every one of 
our retailers, from mass merchants 
to the specialty chains, as they have 
to find supplemental sources of 
income?" She suggests that, even 
with all the product diversification 

(Continued on page 62) 
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Music Specialists Online: 
Seeking Profits At The Intersection Of Site And Store 

BY MIKE KOEHN 
After weathering the economic 

damage of two successive down 
years, many music retailers have 
taken a defensive position, hun-
kering down, consolidating and 
looking for any potential opportu-
nity in a weak market that has con-
tinued into 2003. It's no secret that 
total album sales have been in 
decline for two consecutive years. 
That statistic has been largely 
attributed to a combination ot 
unauthorized piracy and burning, 
the lack of compelling product and 
general consumer malaise as a 
result of a down economy. With 
these factors taking a big toll at the 
retail level, music-sellers have been 
desperate for any ray of light in 
what looks to be a continuing 
gloomy sales climate. 

Despite the general downturn, a 
few bright spots have provided retail-
ers with positive sales numbers. 
Overall for 2002, much to the sur-

prise of a lot of people, online music 
retailing as a category showed the 
only substantial bump in sales over 

the previous year, increasing by 8.4% 
on sales of 8.1 million units accord-
ing to Nielsen SoundScan. 

While the volume isn't enormous, 
the fact that there was growth at all 

remains significant. Despite the pre-
diction of the eventual demise of 
dot-corn retailing after the whole-

sale shakeout in the late '90s, more 
consumers, it seems, have reached 
a comfort level with the Internet and 
are clicking through at music retail 
sites in increasing numbers. 

Although some retailers still aren't 
convinced that Web music retailing 
can maintain profitability on its own— 

Mike Dreese, president of Newbury 
Comics, for instance, calls Web retail-
ing a "black hole" and doubts that it 
has made any money for anybody— 
other retailers have begun to find a 

niche of opportunity that has allowed 
them to be at least modestly optimistic 
about online retail. 

LET'S WORK TOGETHER 
Tower Records was one of the first 

music retailers with an online pres-
ence ( launching in 1995) and has 
since established a robust Web pres-
ence. Kevin Ertell, senior VP of 
Tower's online operations, says that 
music is still the chain's most active 
category, "but DVDs are rising very 
quickly. As far as categories go, we 
are doing very well with classical, 
which has always been one of our 
strengths, and we're continually try-
ing to improve the category with as 
wide a selection as possible. One of 
the things that make our site unique 
is a section called ' Discover,' with 
popular-expert reviews and recom-
mendations, as opposed to the use 
of impersonal computer-generated 
touts that you find at other sites." 

(Continued on page 67) 
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dd what Big Daddy's customers are saying..." 
"I enjoy working with 
Big Daddy because they 
are an efficient, well run 
distribution company. 
They really have their 
act together" 
Guy Seavey - Minister 
of Purchasing, Bull 
Moose 

"I have had the pleasure 
of doing business with 
Big Daddy for close to 

nine years... Big Daddy 

is a big distributor in a 
small distributor's body!" 
David Lang - 
President, 
Compact Disc World/ 
Streetside 

"Big Daddy works 
extremely well with 
Transworld. Their entire 
staff is competent 
and professional 
and most important, 
they understand the 
economics of music 
retailing during these 
turbulent times." 
Ish Cuebas - Director 
Merchandising 
Operations, 
Transworld 

Entertainment 

"Dealing with Big Daddy 
is effortless... they know 
what we want and what 

we need... it's uncanny" 
Sue Bryan - General 
Manager of Music 
and Video, MR Music 
World 

"Plan 9 has been 
working with Big Daddy 
since its inception. They 
help us to stay well 
informed about all that's 
happening concerning 
their labels: artists, 
radio, events, press... 
Wow, what a concept, 
real safes people." 
Buzzy Lawler - 
Buyer, Plan 9 

"If every independent 
distributor was like Big 
Daddy I'd be able to 
sleep at night." 
Michael Goldwasser 
- President, 
The Music Network 

'After Sony, BMG, WEA, "When I'm behind that 
and EMI -Big Daddy is 

our favorite and very 
best distributor" 
Robbie DeFreitas 
- Senior VP, Alliance 
Entertainment 

Corporation 

"Service, fill, friendly... 

just like dealing with 
your own Daddy. Big 
Daddy, everyones 
favorite Papa." 
Carl Rosenbaum 
- CEO, Top Hits 
Entertainment 

erob 

curtain, alone with 
my thoughts, lever in 
hand... Big Daddy gets 
my vote." 
George Scarlett - 
VP! Director of 
Vendor and Product 
Management, Tower 
Records 

"When it comes 

to independent 
distributors, Big Daddy 
is my first choice." 
Kevin Stander - 
Owner, Record 
and Tape Traders 

ECIIPSE 

BIG DADDY MUSIC DISTRIBUTION 
162 North 8th Street Kenilworth, N.J. 07033 Phone/Fax: (908)653-9110/9114 E-mail/Site: info@bigdaddymusic.com/www.bigdaddymusic.com 
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RINGO STARR: RINGORAMA 
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Morning America [Live Performance) 3/21, Vhl Classics [All Ringo Week-end) 

3/22-3/23, Live With Regis & Kelly 3/24. Last Call With Carson Daly 3/24. MTV Till 
3/25, Late Night With Conan 0' Brien 3/25 and much more to come 

• Print/New Media Campaign Includes: Rolling Stone [feature), USA Today (fea-
ture), 20th Century Guitar (cove Esquire, NI Post, AOL Web Campaign kick off 

and loads more 

• Album in-stores 3.25.03 

SAMMY KERSHAW: I WANT MY MONEY BACK 
So good you won't want your money back! 

• First new album from this Platinum selling artist in over 3 years 

• features the smash hit single "I Want My Money Back" 

• National tour begins March 2003 

• Extensive press coverage-- reviews and feature stories in 

all major national publications 

• Featured artist at CMA Fan Fair in June 2003 

• Named artist of the month on the Outdoor Channel's Out In The Country 

program for the month of April 

• In-stores everywhere 3.25.03 

B.G. aka B.GIZZLE: LIM,' LEGEND 
Free At Lost...The Legend Continues 

• Specially Priced 2 Disc Set includes long-awaited 

new album & bonus bootleg disc 

• Over 120 Minutes of New Music 

• "Hottest of the Hot" explodini at Urban Radio with over 

1,000 spins...and growing daily! 

• BET. spinning " Hottest of the Hot" in Rap City 

and on 106 and Park 

• Album in-stores now 
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HARM 2003 
Retail 
Continued from page 58 

that retailers have already under-
taken, the labels are not yet feeling 
the full repercussions from that 
trend. 
With all that's going on, label and 

distribution executives insist that 
they are ready to address the sever-
ity of the situation. Ronn Werre, 
senior VP of sales and marketing at 
EMI Music Distribution, says, "It's 
like an alcoholic: Before they 
change, they have to hit rock bot-
tom. We are near to hitting rock bot-
tom, and now we realize the indus-
try has to change dramatically or we 
are in serious jeopardy." 

Consequently, the NARM conven-
tion "will be much more meaning-
ful this year," says Jordan Katz, sen-
ior VP of sales at Arista. "While we 
all have different agendas, the over-
lap in our needs is greater than it 
has been in a long time. We are all 
in this together." 

LACK OF NEW PRODUCT 
If that's the spirit, then retailers 

have a list of things for the labels to 
do, and many of them are old 
requests. In addition to putting out 

singles again—and consistently— 
the labels should have a more reli-
able release schedule, say merchan-
disers. "One of the things that 

Making matters 
worse from the label 
perspective is that 
retailers, in their 
search for elusive 
profit margins and 
sales, are cutting 
back on music 
selection and 
increasing the 

presence of other 
product lines in the 
stores still open. 

continues to be a recurring discus-
sion, which gets little attention in 
terms of being rectified, is the lack 
of new product in the first quarter," 
says Steve Strome, president of the 
Handleman Co." This year is worse 
than last year." 

Larry Gaines, former president of 
Wherehouse Entertainment, sug-
gests that talking to the consumer 
would be more helpful. "Do the 
labels ever go out and do focus 
groups before they release music and 
ask, 'Would you buy this music?" he 
asks. "The movie industry does it all 

the time." Instead of doing artist 
development, the industry has 
moved to the "star-of-the-month 
club," to drive sales, he complains. 
Label executives agree that might 
have been true for the past few years 
but argue that the recent successes 
of Norah Jones and Avril Lavigne will 

foster more long-term artist devel-
opment by the labels. 

Finally, Wherehouse's Garrett 
wonders why, apart from the cus-
tomer who is not coming into the 
store at all and is getting his or her 
music for free through burning or 
file-sharing, the industry continues 

to alienate customers who still do 
come into the store. From the 
unavailability of singles to multiple 
radio versions that are not out com-
mercially to singles being issued 
months before an album, "There is 
a lot of 'No, that's not available in 
that form' and `No, that is not out 

yet' going on in stores," reports Gar-
rett. "In the past, customers might 
not have had any choice but to set-
tle or wait, but, in this day and age, 
people look for what they want in 
other ways, and that's the point." 

And, often, what they want isn't 
music, label executives worry. Today, 

there are many more entertainment 
choices competing for the con-
sumer's dollars, observers Werre. 
"When I was in high school, there 
were three channels on television, 
there were no multiplexes, and there 
was one pinball machine in town at 

(Continued on page 66) 
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For the part 32 parr wea har defined 
the dirtribution of MUfiC 

Frank Sinatra 

flow iü time to define the future of it 
In 1971, WEA invented the current model of 

music distribution. And up to now it's worked 

pretty damn well. We've sold nillions of 

recordings on everything from LPs to MP3s. 

Hell, we even managed to move a few reel-

to-reels for a couple of years. 

And while even,/ conversation about the 

music industry these days is filled with gloom 

and doom speculation, we're choosing to 

stay focused on the only thing that matters in 

this business: meeting the needs of our 

customers alongside those of the artists and 

labels that we represent. 

Because unlike the armchair Nostrodami 

predicting our demise, we don't pretend to 

know exactly what our business will look like 

in the future...and that's exactly why we're 

not afraid to confront it. 

As long as we are obsessed with getting 

music into the hands of the people who share 

our love for it, there is nothing to for us to 

fear. 

We believe that every human being shares a 

passion for music. We're just the 

lucky ones who get to do it for 

a living...And our luck isn't 

about to run out any time soon. 
wee 

...and while we're atl about the future now, don't think we're not ecrtatic about reirruing The Zone. fee you there. 
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NA 2003 

Of Independents. 
COINING NEW LABELS: Mailboat 
Records, Jimmy Buffett's indie 
imprint, is extending its reach with 
the establishment of some new artist-
operated imprints. 
On April 22, Mailboat will release 

High Dive, a new pop-oriented album 
by former Lone Justice vocalist Maria 
McKee; the set arrives on McKee's 
own Viewfinder Records. On May 6, 
Boz Scaggs issues the self-explanato-
ry But Beautiful: Standards, Volume 
/; that set will drop on Scaggs' Gray 
Cat Records. 
"We give them their own imprint," 

says Harold Sulman, who runs Mail-
boat out of the label's Los Angeles 
office. "It's their label. We just take a 
distribution fee." Sulman adds that 
Mailboat is in discussions with other 
proven acts that can deliver sales in 
the 100,000-unit range. 
The rationale behind Mailboat's 

strategy isn't a mystery. Buffett, 
who racked up multi-platinum sales 
as a major-label act during his 30-
year career, has done just fine, 
thank you, as an indie artist on 
Mailboat. His 1999 concert album 
Buffett Live: Tuesday, Thursday, 
Saturdays moved 614,000 units, 
while last year's studio entry, Far 
Side of the World, sold 360,000, ac-
cording to Nielsen SoundScan. 

With a host of similar experienced, 
upper-demo-friendly acts at liberty in 
a contracting business, it makes 
sense for Buffett to offer artists like 
McKee and Scaggs a home where all 
benefit financially. 

OUT OF THE VALLEY: Not much has 
been heard from Barney Cohen, the 
founder and latter-day chairman of 
Valley Media, since the West Sacra-
mento, Calif.-based one-stop/distrib-
utor went out of business in late 
2001. Cohen has continued to oper-
ate Santa Fe, N.M.-based Valley 
Entertainment, the indie label for-
merly handled by Valley Media's 
defunct DNA and now distributed by 
Navarre Corp. Beyond that, his pro-
file has remained low. 

So our interest was piqued as we 
were idly scanning the registrants to 
this year's Assn. for Independent 
Music convention, which runs in con-
junction with the National Assn. of 
Retail Merchandisers confab this Sun-
day-Wednesday (March 16-19) at the 
Orlando, Fla., World Center Marriott. 
Listed as attendees representing Port-
land, Ore.-based retailer Music Mil-
lennium are owner Terry Currier and 
... Barney Cohen. 
We called Currier to get the 

low-down on his new association 
with Cohen. 

Currier says Cohen is not working 
with Millennium and has no kind of 
ownership interest in the chain. 
Rather, he is partnered in a side ven-
ture that Currier describes as a "vir-
tual store," which will offer custom-
selected record libraries to the 
purchasers of high-end audio sys-
tems. The as-yet-unnamed firm, 
which will be Web-based, will pull 
together a kind of "ultimate selec-
tion," built genre-by-genre for audio-
philes who may seek some assistance 
in assembling their collections. 

"Barney's kids live in Portland," 
Currier explains. "He came by here 
for coffee one day and threw this 
idea at me." 
He adds that Cohen has already 

started researching potential titles for 
the venture: "He went through every 
single CD in my store." 

MAKING A COMEBACK? Strange as it 
may seem, it appears that Southwest 
Wholesale is attempting to secure new 
financing and reopen. 
Almost from the day Southwest 

abruptly closed shop Jan. 31 (Bill-
board, Feb. 15), rumors circulated 
that the Houston-based one-stop and 
regional distributor was hunting new 
money. Some online gossips claimed 
that an investor had in fact been found 
and that the company would be back 
in business by March 14. 

At press time, no official an-
nouncement had been made. Con-
tacted by Declarations of Indepen-
dents via e-mail, Southwest owner 
Robert Guillerman said, "There is an 
interested party, and I am keeping my 
fingers crossed," but he declined fur-
ther comment. 

Exactly what the function of a rean-
imated Southwest might be is a ques-
tion mark. The debt-laden company 
had essentially withdrawn from the 
one-stop game, and, with its distribu-
tion personnel and distributed labels 
scattered to the four winds, the future 
at that end is in doubt as well. 
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Track. 
WHEN D'YA GET HO It's been one hell 
of a tough year since last year's 
National Assn. of Recording Mer-
chandisers convention. But attendees 
at this year's gathering in Orlando, 
Fla. (March 16-19) could arrive 
slightly upbeat because of the resur-
gence in album sales during the last 
month, thanks to 50 Cent, R. Kelly, 
and the Grammy Awards. Also, retail-
ers still in business may be starting 
to feel the benefit of the 600 store clo-
sures since Jan. 1. 
As if tackling the industry's 

issues alone couldn't fill the entire 
convention, there will be plenty of 
other things to discuss. First up, 
Sony Music Distribution and Best 
Buy will likely be fielding a lot of 
questions about what's going on at 
their companies. 

Best Buy announced to vendor 
partners in an e-mail that it has 
undertaken the "most comprehensive 
reorganization in our company's his-
tory," moving from a departmental 
structure to a "matrix organization" 
in an attempt to maximize internal 
and external operating efficiencies, as 
well as to better serve the customer. 

Since the new structure is being 
rolled out within the company the 
same week as NARM, its senior buyers 
will not attend the convention. Best 
Buy will be represented by senior VP 

of entertainment 
Gary Arnold, senior 
VP of music and 
trends Joe Pagano, 
the Musicland 
Group team, and 
bestbuy.com. The 

organizational announcements appar-
ently will be made during NARM. 

Best Buy is also expected, like last 
year, to discuss with the majors an 
interesting slate of proposals con-
cerning catalog, developing artists, 
and marketing funds, but space con-
siderations prevent me from delving 
into them here. Best Buy did not 
comment. 
While Best Buy may be able to 

explain what exactly a matrix organi-
zation is, it doesn't look like the Sony 
Music executives attending NARM will 
have any news about its restructuring, 
as those plans are still "a work in 
progress." Obviously, the Sony staffers 
attending will be a part of the new 
regime, with the exception of compa-
ny chairman Danny Yarbrough, who 
is attending but is expected to retire. 
The company is said to still be looking 
for a replacement; names that have 
been mentioned are BMG Distribution 
president Pete Jones and former RCA 
Music Group chairman Bob Jamieson 

As part of the restructuring, Sony 
appears to be considering combining 
the sales arms of Columbia and Epic 
into one team, headed by Columbia 
senior VP of sales Tom Donnarum-
ma, while Epic senior VP of sales Bill 
Frohlich will become the No. 2 guy at 
distribution, heading sales. 

Other longtime executives said to 
be leaving the company because of 
the restructuring are senior VP of 
sales John Murphy, senior VP of 
sales and new technologies Craig 
Applequist, VP of national accounts 
West Jerry Pitti, and Southwest 
regional VP Jack Chase. Sony de-
clines to comment. 

MORE CHANGES: In another reorgan-
ization, Tower has restructured its 
field staff, appointing Bill Duffy, for-
merly central territorial director, to 
VP of field operations, and John Fras-
er, formerly director of Tower's book 
division, to VP of retail analysis. 
As part of the restructuring, 

Tower's current structure of four ter-
ritorial directors and 11 product 
directors will be converted to nine 
retail directors, who will oversee oper-
ations and merchandising for their 
respective assigned stores and report 
to Duffy, a 12-year veteran at the 
chain. 

Fraser, who will continue to over-
see all book operations, will develop 
store trend retail sales analysis, as 
well as play a role in the company's 
ongoing restructuring initiatives. 
Both Duffy and Fraser report to 
executive VP of retail operations 
Kevin Cassidy. 

SAD ENDING: The Wiz, once upon a 
time the dominant R&B retailer in 
the U.S., is being closed and liquidat-
ed by Cablevision Systems in a man-
ner that could shortchange suppliers 
on what they are owed. 
The company announced that it 

was transferring the Wiz stock to a 
shell company created for the trans-
action called GBO Electronics Acqui-
sition, which a Cablevision press 
release says will assume all of the 
assets, liabilities, and obligations of 
the 17-unit chain. The actual liquida-
tion will be run by Ozer Group, a divi-
sion of the Boston-based Gordon 
Brothers Organization. With Cablevi-
sion no longer responsible for the lia-
bilities, it looks as though creditors' 
payments will be based on how well 
the liquidation sales go. 

MAKING TRACKS: Neal Spielberg, VP 
of country and Christian sales at WEA 
in Nashville, has left the company. 

Preview 
Continued from page 57 

Music (AFIM) will have its second 
joint convention with NARM, with 
executive director Courtney Proffitt 
anticipating a good turnout of indie 
label and distribution members. 
AFIM will host an Indie Lounge, a 
general membership meeting Sun-
day, a joint seminar Monday with 
the RIAA on independent music 
issues, co-chaired by Proffitt and 
RIANs Joel Flatow, an Indie Awards 
luncheon and one-on-one meetings 
Tuesday, and an independent retail-
er "town meeting" closing Wednes-
day. 

• A consumer-research presenta-
tion will highlight updated surveys 
that reflect on the current state and 
future of the industry. Participants 
include Russ Krupnick, NPD 
MusicWatch VP, and Matt Klein-
schmidt, IPSOS-Reid director. 

• Billboard charts director Geoff 
Mayfield helms a morning seminar, 
"Taking Stock of Entertainment's 
Futures... One Year Later." He and 
Billboard senior editor Ed Christman 

(Continued on page 68) 

Talent At NARM 
The March 16-19 NARM Conven-
tion in Orlando will feature an 
eclectic array of the music indus-
try's emerging and established tal-
ent. The roster of performers, with 
event times and label affiliation, as 
of press time, includes: 

Sunday (16): Club NARM, WEA: 
Jason Mraz ( Elektra); Plumb 
(Curb); Robert Randolph & 
the Family Band (Warner Bros.), 
Weekend Players 
(ffrr), Simple Plan 
and Lucy Wood-
ward (Atlantic). 

Monday ( 1 7): 
Business Session/ 
Annual Meeting: 
Douglas Jimerson 
(Amen Music), The 
Soundtrack of Our 
Lives (Republic/Universal), Sissel 
(Decca). 

Scholarship Foundation Dinner: 
the Irish Tenors (Navarre); Club 
NARM, IBMA: Railroad Earth and 
Jerry Douglas (Sugar Hill), Marty 

Raybon (Doobie Shea), Del Mc-
Coury Band (Rainmaker). 

Tuesday ( 18): EMI Showcase: 
Steven Curtis Chapman (Sparrow), 
Lisa Marie Presley (Capitol); Uni-
versal Showcase: TBA; Club NARM: 
Blake Shelton 

(Warner/Nashville), Steve Wanner 
(SelecTone), Jimmy Wayne 
( DreamWor ks/Nashv il le ), Amy 
Dailey (Curb). 

Wednesday ( 19): Awards Banquet: 
MC Chuck Barris (Domo); Kath-
leen Edwards (Zoe/Rounder), Ali-
son Krauss & Union Station 
(Rounder), the Funk Brothers 
(Motown/Artisan). —S. T 
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Retail 
Continued from page 62 

the candy store," he says. "Now, look 
at all the choices kids have. We have 
to pay as much attention to the con-
sumer as we do to the artists." 

With all of the choices facing the 
consumer, value and price are more 
important than ever, argue retailers. 
Even if unauthorized CD-burning 
and file-sharing can be stopped, the 
pricing of DVD movies appears to be 
heralding the end of the $ 18.98 list 
price, say retailers—and even some 
label executives are beginning to 
agree. 

"Price is an echoing theme like it 
never has been before, says the head 
of sales at a major label. "I think the 
$18.98 superstar has to be 
rethought; we have to sell it at a 
lower price. Overall, we have to 
bring prices down on everything, 
and that means reducing costs 
across the board." Another major-
label head of sales offers, "We should 
charge $ 12.98. If we haven't figured 
out that price matters by now, when 
are we going to figure it out?" 

If price is coming down, that 
means that the whole business 
model has to be recast, label execu-

tives say. In addition to looking at 
label overhead, advances and other 
artist expenses, marketing costs also 

Even if unauthorized 
CD-burning and file-

sharing can be 
stopped, the pricing of 
DVD movies appears 
to be heralding the 
end of the $18.98 list 
price, say retailers— 
and even some label 

executives are 
beginning to agree. 

must be scrutinized, and that means 
going after one of retail's sacred 
cows: cooperative advertising funds. 

ADVERTISING COOPERATION 
Even without the changes in the 

business, the store closures them-
selves warrant that retailers rethink 
their advertising programs and 
lower the cost to participate, label 
executives charge. But, beyond that, 

"Anyone working on yesterday's 
model is foolish," says WEA Inc. 
CEO Jim Caparro. "We must be 
smart together, which means that 
the [account base] needs to change 
the advertising phenomenon. I 
won't even call it advertising any-

more. It must change. We can no 
longer have advertising be viewed as 
profit enhancement. We have to 
redirect our marketing money to 
talk to potential consumers and 
draw people with awareness and 
interest for our artists." 
Bob Higgins, chairman and CEO 

of TransWorld, disagrees. "Now is 

r--
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not the time to cut back on adver-
tising programs and promotion of 
their product," he says. "The labels 
should do just the exact opposite 
and put more resources behind 
advertising their product. GM is the 
best example of that. Look what they 

did at the end of last year," when 
they stepped up advertising to drive 
sales in a weak economy. 

Gaines says that reducing adver-
tising dollars isn't the answer; 
changing the advertising spend is. 
The labels, so far, seem to "never 
find anything better than the mini 
[cuts in newspaper ads] and getting 
something on an endcap," he com-
plains. Many other retailers agree, 
wondering what's the wisdom 
behind having the same mini album 
cover buried in three different cir-
culars in the same newspaper. "And 
they call that marketing," complains 
one independent merchant. 

"No one is strong enough to say, 
'This doesn't work anymore,— Gaines 
states. "We have to go on television, 
we have to put bigger ads in the 
major newspapers, and we need to 
steal a page from the movie theaters, 
telling the consumer what's coming 
out and tell them they are available 
at their favorite stores everywhere." 

Interscope's Berry says the labels 
are exploring new ways of reaching 
consumers. She points out that co-
branding has emerged as a strong 
tool at Interscope in the last year. 
"You saw American Express with 
Sheryl Crow, the Hummer with Ms. 
Jade, Coke with the Counting 
Crows," Berry says. "They are all 
really positive things that have hap-
pened in the last year." 

Universal senior VP of sales Pat 
Monaco says that debates over how 
to move tonnage aren't as important 
as the problems with marketing 
developing artists. Due to what's 
happening at retail, stores will be 
more selective in what they take in, 
he says. And the closures and the 
Chapter 11's hurt the labels' ability 
to develop records on a regional 
basis, he says. All that is befalling 
retail "means less variety and makes 
it tougher for new artists to break 
through," agrees Arista's Katz. 

At least the mass merchants have 
begun to change their stripes when 
it comes to promoting developing 

artists, some label executives point 
out. "I really do believe there are 
attempts being made by the mass 
merchants to be early destinations 
for developing artists," says Holly-
wood VP of sales Curt Eddy. "But 
you have to be selective and truly 

prioritize what you bring to them." 
Having said that, he points out that 
"When you have little records that 
you want to make big, you can't start 
them at the mass merchants. So it 
is painful to see pure music stores— 
not just indies—but the chain 
stores, as well, go away." 
And that's why the majors shouldn't 

have embraced the mass merchants 
and the consumer-electronics chains 
the way they did in the first place, 
counter music-specialty retailers. 
"You don't hear music when you go 
into Target, Best Buy or Wal-Mart; 
you don't discover anything new 
there, except for price," says one 
retailer. "Target carries about 800 
titles; they are not appealing to any 
great lover of music. They are appeal-
ing to the impulse shopper motivat-
ed by price. Teaching the customer 
to go to the mass merchants is one 
of the big catastrophes going on." 

While there are still disagreements 
between labels and merchants, retail-
ers say they are encouraged by the 
actions of the sales and distribution 
sides of the labels. On the other hand, 
retailers continue to question how 
much change there will be if the label 
presidents and top management of 
the major companies continue to 
refuse to engage in meaningful dia-
logues with them on the issues. 
The head of one of the largest U.S. 

accounts complains that the majors' 
decision-makers are "walking 
around with their heads in the sand. 
They don't want to meet their cus-
tomers, and they don't want to 
understand them. Their answer to 
everything is ' It's all about the 
music.— Hastings' Marmaduke 
agrees with that complaint. "For 30 
years," he says, "what has been an 
artist-driven industry is now being 
driven by the consumer, and, unfor-
tunately, there is a total disconnect 
between top management at labels 
and the consumer. I don't think the 
people we are talking to [ at the 
NARM convention] can make the 
decisions that are needed." 
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A new online venture launching 
later this year will be a combined 
effort between Tower and other 
retailers "to do digital in a way that 
works with retail," says Ertell. "We 
won't, in this case, be trying to com-
pete with existing retail, which has 
been part of the problem for music 
labels. Online music distribution has 
been seen as the enemy of the CD, 
and we're saying, 'Let's make them 
work together.' We'll also do some 
cross-promoting through the store 
that entitles a customer to a couple 
of free downloads with a purchase. 
We are making a concerted effort to 
drive people back and forth between 
Tower stores and the Web site." 

ASK A KIOSK 
Other retailers have also found 

the cross-marketing synergy be-
tween the retail operation and Web 
site to be paying off. One of the most 
direct ways of doing that is provid-
ing immediate Web access in the 
store in the form of a kiosk. Dave 
Witzig, senior GM for online enter-
tainment at Best Buy, cites a com-
prehensive approach to music retail-
ing as a way of providing inventory 
depth that their stores alone can't 
match. 

"We've been on the Web for about 
five years, but the real launch for 
music came about two and a half 
years ago," says Witzig. "Before that, 
there really wasn't a comprehensive 
assortment of our inventory. We've 
seen that, while DVDs and movies 
are clearly going through the roof, 
our music sales have also grown 
exponentially and are far above the 
industry average. Music plays a crit-
ical role in the overall Best Buy 
model, as it gets footsteps in the door 
and eyeballs onto the site. We like to 
use the term `click and mortar' as a 
Best Buy retailing strategy, and we 
use the site to drive traffic to our 
retail stores. We've also done very 
well with pre-order, where you're 
able to come in and purchase some-
thing ahead of the street date, then 
have it shipped to you or made avail-
able for pickup at a retail location." 

For Mark Hogan, VP of market-
ing for TransWorld Entertainment, 
the Web is likewise an important 
component in providing the cus-
tomer with a cross-channel experi-
ence; promotional tie-ins on the 
Web drive traffic to the stores, and 
kiosks in the stores drive customers 
to the Web site. "We have had an 
online presence since October of 
2001, when we converted a site 
called twec.com to fye.com as a way 
of consolidating a lot of our mall 
stores like Camelot, Record Town 
and Disk Jockey," Hogan says. "We 
are currently running an in-store 
kiosk pilot: People can research and 
order titles that are not physically 
in-stock in our stores. Online sales 

are a key component of our strate-
gy going forward, but our major 
focus is always the retail-store com-
ponent. We also use it in event mar-
keting; for example, with the recent 
Ozzfest, we generated a lot of traf-
fic by running an online sweep-
stakes that gave away autographed 
guitars." 
The on-site kiosk as a tool of cross 

marketing interaction is also effec-
tively used at Virgin Megastores. The 
chain enhances the experience by 
providing the convenience of an in-
house café and original creative con-
tent on the site (much like Tower's 
"Discover" section). Virgin Mega-
stores began online retailing in 1999 
and saw an appreciable increase in 
traffic in music sales during the hol-
iday season and a steady rate of traf-
fic overall in 2002. 

"Our appeal is to a broad demo-
graphic," says Dave Alder, senior VP 
of product and marketing. "We also 
try very hard to maintain virgin-
mega.com as a content site—as a 
source of news and reviews, where 
we promote the kind of dialogue 
and interaction that attracts a wide 
demographic. In our stores, we rec-
ognize the importance of the cross-
marketing relationship, and we 
provide access to virginmega.com 
in our Virgin Cafes where you can 
sit and have a cup of coffee and read 
up on what's happening in the 
world of music at our site. You can 
also purchase online in our retail 
stores." 

Other retailers have found a mar-
ket niche by specializing in second-
ary products as a way to keep 
the music customer interested. 
Steve Furst, president of Portland, 
Ore.—based Djangos, says the firm 
has been able to gain a growing 
market share based on a proprietary 
networking system and a unique 
mix of goods. "Djangos provides a 
clearinghouse for a large network of 
independent retailers who are 
linked to our extranet system," 
explains Furst. "We sell both new 
and used and dominate in the qual-
ity used category. Our customers 
are passionate buyers who will typ-
ically purchase 10 to 15 CDs at a 
time. One recent promotion that 
worked well was an offer of free 
shipping on all orders totaling 
$20.03, so we're also trying to be 
creative. A retailer who does not get 
turns, who is not getting the traffic, 
must be able to reach outside of its 
five-mile retailer customer radius; 
through the Internet, we reach out 
globally-35% of our business is 
international." 
Don Rosenberg, president of the 

Record Exchange, a nine-store 
chain in Charlotte, N.C., is also a 
believer in the marketability of used 
product. "We have been on the 'net 
for about two years and run the 
Store 24 concept with Alliance," 
says Rosenberg. "Through that pro-
gram, we have been able to provide 
a deep catalog of quality used prod-
uct to the consumer; we think 

that's where the future will be. Peo-
ple are not willing to spend $15 or 
$16 for a new CD—and why should 
they, when they can get a DVD with 
many times the entertainment 
value and a digital soundtrack for 
$19? We have found, however, that 
they are willing to pay $7.99 for a 
quality used title, and they are will-
ing to pay that, as opposed to get-
ting a shabbily packaged burned 
copy of the same product for free, 
because there is value to them in 
the packaging." 

CUSTOMER SATISFACTION 
For other retailers who have the 

advantage for a broad product 
offering, experience on the Web 
has taught them that discounted 
pricing, a deep catalog and opera-

tional efficiency are key in keeping 
the customer satisfied. J&R Music 
World, the full- line New York— 
based electronics retailer, has been 
able to grow its online business 
over the past year through suc-
cessful tie-ins with its retail and 
national catalog operations and 
aggressive promotion and pricing. 
"The online music division is a 
small but growing part of our over-
all business," says Sue Bryan, J & 
R's GM of music and video. "We've 
been able to generate a lot of traf-
fic by offering very aggressive pric-
ing. New CDs right out of the box 
we'll put up at $9.99 and create a 
lot of business. And we find that, 
when [customers] come in and buy 
the new discounted title, they'll 
usually go through other parts of 

the catalog. There are a lot of play-
ers who are trimming down their 
SKUs, but we are not doing that. 
We are committed to deep catalog. 
Online, we place a lot of advertis-
ing on AOL, Yahoo and Amazon 
that brings a lot of business our 
way. We see online music sales as 
an area of continued growth." 
Heading into the treacherous, 

uncharted waters of 2003, many 
music retailers now have serious 
questions about the fundamental 
nature of their business and the 
odds of survival. The good news is: 
With a range of creative options 
providing new online opportuni-
ties, they are also beginning to 
embrace the technology that has 
remained so elusive and yet so 
promising. 
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HARM 2003 
In The Box 
Continued from page 58 

The fimi Hendrix Experience boxed 
set and Universal Chronicles' ongo-
ing Deluxe Edition CDs, packaged 
inside a plastic slipcase. 

Things can get really elaborate, as 
in the case of the Kiss Deluxe Lim-
ited Edition boxed set for Universal 
Music Group, for which Shorewood 
Packaging, another leading purvey-
or, was asked to re-create band co-
leader Gene Simmons' guitar case. 
"They gave us Gene Simmons' gui-
tar case for two days," explains 
Dustin Wills, account executive for 
Shorewood. "And the final end piece 
is a pretty close replica. We even re-
created the embossing on the 
leather." 
Though it boasts a hefty price tag 

(close to $200), Wills says the Kiss 
guitar case was a retail winner, with 
the initial order of 20,000 units sell-
ing through, leading to an addition-
al order of 5,500 copies. 

PACKAGING GAMBLE 
Another unique Shorewood pack-

age is Capitol's Ultra-Lounge: Vegas 
Baby! set, which was nominated this 
year for a special-packaging Gram-

my. "The client came to us and 
wanted to insert a working roulette 
wheel into a casebound package," 
says Wills. "Mark [Preece, package 
design & development manager of 

Shorewood's Ultra-Lounge set 

West Coast operations] actually 
worked on a really cool design 
before it became a roulette wheel. 
We were gonna do a lit-up sticker 
design of the Vegas sign." According 
to Wills, the roulette-wheel packag-
ing took eight months to complete. 
"The challenge was getting the ball 
to fit in and not having it stick out so 
far that it's gaudy," he relates. 

Of course, not every package sees 

the light of a record store. A skull 
for a Motley Crue set and a Rolling 
Stones boxed set never made it off 
the design table. The Stones set, 
says Preece, was a snare drum with 
a special insert to hold CDs, drum-
sticks, guitar picks and backstage 
passes. 
"We try to cover everything from 

a guitar case to very cheap and easy 
add-ons," says Wills. "We just came 
up with a package where you can 
custom-print a shrink film that goes 

around the CD, which was used on a 
Vines set. Capitol thought they got 
30% more pickups in the store 
because of it." A 35-plus-year veter-
an, Roth has seen the packaging 
process grow from its vinyl forefa-
ther to its CD offspring. Along the 
way, he has worked on Beatles 
album jackets (including the group's 
infamous 1966 "butcher cover," 
which was yanked off the market) 
and Rolling Stones records. In fact, 
he worked on the Stones' 1967 
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album Their Satanic Majesties 
Request, both for its original release 
and recent reissue. 

As Roth says, "It's interesting for 
me to see that many of these things 
which I saw the first time around, 
when they were 12 x 12's, coming 
back and now getting repackaged in 
a very handsome way." 

Preview 
Continued from page 65 

are co-moderators, with panelists 
Barry Sosnick, Adams Media 
Research; Harold Vogel, Vogel Capi-
tal Management; and Stacey Widlitz, 
S.G. Cowen. 

• Outgoing NARM chairman 
David Schlang, Alliance Entertain-
ment Group executive vp, market-
ing, will give his "state of the indus-
try" talk and introduce the new 
2003-4 NARM board at the opening 
business session. 

*A radio-consolidation seminar, 
"The State of Radio: Making Waves in 
a Changing Landscape," is set for 
Tuesday afternoon, moderated by 
Tommy Nast, Network Magazine 
Group. Participants include Lee 
Abrams, XM Satellite; Bob Lefsetz, 
The Lefsetz Letter; Jeff McClusky, 
McClusky & Associates; Jonathan Pot-
ter, Digital Media Assn.; and Jennifer 
Toomey, Future of Music Coalition. 

In addition to AFIM and SIMS, 
NARM is welcoming members of the 
newly formed Assn. of Independent 
Media Stores (AIMS), headed by Eric 
Levitt, owner of Criminal Records; 
and the Music Monitor Network, 
with president Michael Kurtz. 
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HOME VIDEO 

This. 
'MATRIX' PLANS REVISITED: Warner 
Home Video (WHV) announced March 
6 that it will not release the two-disc 
special-edition DVD of The Matrix 
April 29. The $27.95 set was to include 
a reissue of the movie, as well as The 
Matrix Revisited (a previously released 
stand-alone disc of behind-the-scenes 
material [Billboard, March 1]) and 
other extras. 

Instead, in what the company offi-
cially calls "a shift in strategy to broad-
en The Matrix fan base" before The 
Matrix Reloaded is released theatrically 
May 15, the original single DVD release 
of The Matrix will be repriced to $19.99 
April 29. A two-pack of The Matrix and 
The Matrix Revisited—without the 
extras that were supposed to supple-
ment the special edition—will also be 
repriced to $34.99 on that date. 
WHV will include a mail-in movie 

ticket offer for The Matrix Reloaded in 
the newly priced Matrix DVD and the 
Matrix two-pack. Each will also in-
clude a $5 rebate for WHV'sAnimatrix 
DVD, a group of computer-generated 
and Japanese anime shorts that will be 
released June 3 for $24.98 (Billboard, 
March 1). Consumers who purchase 
the Enter the Matrix videogame 
($49.99), which will be released May 
20 from Infogrames Entertainment, 
will also receive a $3 rebate for the 
individual Matrix DVD. 

POKÉMON PARTNER: San Francisco-
based anime producer VIZ has signed a 
three-year exclusive deal with Los Ange-
les-based Ventura Distribution. The 
partnership, effective March 1, will cover 
distribution in the U.S. and Canada. 

Ventura president Lame Hayes says 
that approadmately 36 new VIZ titles will 
be released this year, and four titles are 
expected per month in 2004. "We've 
handled Japanese animation for six or 
seven years as a distributor," Hayes says. 
"When we have the opportunity to build 
this kind of exclusive relationship with 
a major player who is poised to grow, it 

by Jill Kipnis 

is incredible. The titles they produce 
really serve a broad demographic from 
a pre-teen audience to beyond." 

VIZ products, which were pre-
viously distributed through Pioneer 
Entertainment, include the well-
known anime franchises Pokémon, 
Hamtaro, ZOIDS, and Inu Yasha. 
Upcoming releases, expected in April 
and May, include Great Dangaoih Vol-
ume 3, ¡nu Yasha Volume 4 and Vol-
ume 5, Project Arms Volume 4, and 
Trouble Chocolate Volume 4. 

"The primary benefit to VIZ in work-
ing with Ventura is the flexibility of 
Ventura's service offerings," VIZ sen-
ior VP of sales and marketing Rick 
Bauer says. "Our expectations are that 
the Ventura partnership enables us to 
continue to build the VIZ brand with 
retailers and consumers in the U.S." 

PAINFUL ROMANCE: The 2002 film 
Secretary earned a Special Jury Prize at 
the Sundance Film Festival and gar-
nered actress Maggie Gyllenhaal a Gold-
en Globe nomination and awards from 
the Boston Society of Film Critics, 
Chicago Film Critics, and Florida Film 
Critics. Director Steven Shainberg is 
looking forward to the movie's April 1 
DVD release (Lions Gate, $24.99) be-
cause of its potential audience. 

"I think a lot of people who may have 
been curious about the film but did not 
see it in the theaters will rent it," he 
says. " It is a perfect DVD movie, 
because it deals with risky, sexy mate-
rial." Indeed, Gyllenhaal's character is 
a just-released masochistic mental 
hospital patient who learns to accept 
her personality through an office 
romance with her boss, played by 
James Spader. 

The DVD includes a director's com-
mentary, behind-the-scenes feature, 
and a photo gallery. Lions Gate is 
working with mexicanvacations.com 
for the Secretary Paid Vacation in Mex-
ico Sweepstakes. The grand-prize win-
ner will receive a week-long trip to 
Cancún, Mexico. 

Shainberg's 1996 film Hit Me, star-
ring Elias Koteas and William H. 
Macy, is also being released by Lions 
Gate April 8 (DVD, $24.99). 

THIS AND THAT: Online DVD rental 
company Netflix now has 1 million 
subscribers. It recently opened a new 
shipping center in Phoenix, and at 
least one mote new facility is expected 
to open each month through the rest 
of the year .... Sony will begin selling 
the first blue-laser DVD recorder next 
month in Japan. Its price will be 
approximately $3,800. Sony Blu-ray 
discs will also debut in April. 

Funk Brothers Are Feted On DVD 
BY JILL KIPNIS 
LOS ANGELES—After more than 40 
years of obscurity, the Funk Broth-
ers are finally earning their due. 
Though this group of 13 jazz/blues 
artists crafted much of the sound for 
Motown Records' Detroit-era hits, its 
contribution to the music industry 
only recently received 
widespread recognition 
with the Standing in the 
Shadows of Motown doc-
umentary (Artisan). 

The title's April 22 DVD 
release ($22.98, $19.98 for 
VHS) promises to attract 
an even wider American 
audience with such notable 
added-value content as 
extra jam-session footage 
and extended documentary 
featurettes, as well as 
through its joint promo-
tional support from Artisan 
Home Entertainment and 
Universal Music Enterpris-
es (UME). UME promoted 
the accompanying soundtrack, which 
was released on Hip-O/Motown. 

PACKED WITH CELEBRITIES, HITS 
The Standing in the Shadows of 

Motown project first took wing in 
the 1980s. Writer/producer Allan 
Slutsky had been researching the 
bass playing of James Jamerson for 
a book about R&B hotbeds of the 
1960s. Interest in the musician's 
style led Slutsky to track down his 
widow, who informed him about 
Jamerson's work with the Funk 
Brothers throughout that decade 
and into the early 1970s. Slutsky 
ultimately wrote a book about the 
Funk Brothers and produced the 
documentary, which was released in 
theaters last November. 
Through interviews and re-enacted 

scenes, the film documents the Funk 
Brothers' rise and fall at Berry Gordy 

Jr.'s Motown Records. It also features 
performance segments with the sur-
viving members of the band and such 
contemporary vocalists as Joan Os-
borne, Chaim Khan, and Ben Harper. 
Pianist Johnny Griffith and drummer 
Richard "Pistol" Allen participated in 
the film, but they passed away before 

made the Motown sound." 
Pianist Joe Hunter adds that the 

film "is the biggest recognition that 
[the Funk Brothers] have ever gotten. 
And because of Allan, I saw a whole lot 
of people I hadn't seen in 35 years. By 
the time we had played our third tune 
together, we were at it again." 

Viewers will gain further 
insight into the ongoing 
history of the Funk Broth-
ers through the DVD's spe-
cial features. Among the se-
lections are a commentary 
with Slutsky and director 
Paul Justman, biographies 
of individual Funk Broth-
ers, and a featurette re-
corded at a dinner with the 
group. The interactive re-
cording-studio extra also 
enables viewers to arrange 
and record variations of the 
Funk Brothers' tunes. 

"I think the DVD will be 
  most rewarding, because it 

is like going down in histo-
ry," says Funk Brother Joe Messina, a 
guitarist who had stopped playing 
music for 30 years before participat-
ing in the project. 

Bringing on the Funk Members of the Funk Brothers reunited 
for an enthusiastic jam session. Pictured, from left, are pianist 
Joe Hunter and guitarists Eddie Willis and Joe Messina. 

its theatrical release. (Griffith's passing 
came just days before the film's debut.) 
The film's soundtrack—which 

includes new recordings of "Heat 
Wave," "Do You Love Me," "I Heard It 
Through the Grapevine," and other 
Motown hits—garnered the Funk 
Brothers' first Grammy Awards this 
year, in the categories of best tradi-
tional R&B vocal performance (for 
"What's Going On," with lead vocals 
by Khan) and best compilation 
soundtrack album for a motion pic-
ture, television or other visual media. 
The project, released Sept. 24, 2002, 
has sold 13,000 units, according to 
Nielsen SoundScan. 
Motown music's ability to captivate 

modern audiences is not surprising 
to Funk Brother Jack Ashford, a tam-
bourine player, who says, "Each Funk 
Brother had a unique signature to 
what he did, and these combinations 

WHV, Blockbuster U.K. End Feud 
BY SAM ANDREWS 
LONDON—After a seven-month 
boycott by Blockbuster U.K., the 
retailer and Warner Home Video 
(WHV) have reached an agreement 
regarding rental pricing terms in 
Blockbuster U.K.'s outlets. Though 
details of the agreement were not 
released, WHV U.K. managing 
director Neil McEwan says that the 
deal had not seen any material 
change in the distributor's strategy. 

In a statement, McEwan said: "We 
are very pleased to have reached this 
agreement, as it is important that 
our titles are available in Block-
buster U.K. We want customers to 
be able to rent or buy the titles they 
want, when they want, from the out-
let of their choice." 
The 700-store Blockbuster U K. 

chain had refused to carry WHV prod-
uct since last July, when WHV imple-
mented a two-tier pricing strategy that 
removed the rental-to-sell-through 
window and levied a premium price on 
rental copies. The plan was the brain-
child of former WHV president War-
ren Lieberfarb. 

Blockbuster U.K. senior VP/man-
aging director Alex Sparks said in a 
statement that the WHV/Block-
buster agreement "protects the 
long-term interests of our cus-
tomers and, most importantly, will 
enable us to satisfy customer de-
mand by giving them the best 
choice, selection, and availability for 
their home entertainment needs." 

Independent U.K. dealer Movie 
Zone is still boycotting WHV prod-
uct because of the same issue. 

MOTOWN MARKETING 
Artisan and UME's joint promo-

tional plans are designed to interest 
consumers in the video and the 
soundtrack. UME senior director of 
sales and marketing Ken Patrick says, 
"The goal is to try to create overall 
Motown excitement." 
The companies will run joint con-

sumer print ads and are working on a 
variety of retail promotions. For exam-
ple, Tower stores will feature endcaps 
with the CD and DVD, while a sampler 
of Motown songs will be free with the 
purchase of the DVD at Circuit City 
outlets. The Albany, N.Y.-based ihns-
World chain is also running print and 
radio ads touting the titles. 'fransWorld 
video buyer Mark Higgins says, "I 
think the DVD is going to do great. 
This is a natural for us, because our 
business is still primarily music." 

Artisan and UME will also provide 
support for the Funk Brothers' April 
tour with Osborne. Artisan president 
of sales and marketing Jeff Fink 
notes, "We're trying to include our 
retail accounts in the tour as much 
as possible. We will offer concert tick-
et giveaways at various stops." Tour 
stops are still being determined. 

FOR THE RECORD 
In the Feb. 22 article "Fine 

and Performing Arts Find New 
Medium of Expression With 
DVD," the March 25 DVD releas-
es of Swan Lake, American Bal-
let Theatre at the Met: Mixed 
Bill, and The Nutcracker should 
have been listed as distributed by 
Kultur Video. 
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NUMBER 1 '-',e' 

MY BIG FAT GREEK WEDDING 
.00 HOME ,wIU10 SOONER ROME . 1111,./ 5Id6s 

3 Weeks At Number 1 

Nia Vardalos 
John Corbett PG 27 95 

ROAD TO PERDITION (PAN & SCAN) 
DREAMWORKS HOME ENTERTAINMENT 89978 

Tom Hanks 
Paul Newman R 26.95 

3 
ROAD TO PERDMON (WIDESCREEN & DTS) 
DREAMWORKS HOME ENTERTAINMENT 90361 

Tom Hanks 
Paul Newman Pa 

R 26.95  

4 2 SPY KIDS 2: THE ISLAND OF LOST DREAMS 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23966 

Antonio Banderas 
Alan Cumming 

PG 29.95 

5 KNOCKAROUND GUYS 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 5441 

Vin Diesel R 26.95 

ROAD TO PERDITION (WIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT 290147 

Tom Hanks 
Paul Newman R 26.95 

7 

8 

THE TUXEDO (WIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT 89976 

Jackie Chan 
Jennifer Love Hewitt PG-13 26.95 

TUCK EVERLASTING 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62057 

Alexis Bledel 
Sissy Spacek PG 29.95 

SWEET HOME ALABAMA 
TOUCHSTONE HOME VIDEOSUENA VISTA HOME ENTERTAINMENT 29125 

Reese Witherspoon 
Josh Lucas PG- 13 29.95 

, 
ONE HOUR PHOTO (WIDESCREEN) 
FOXVIDEO 20062/6 

Robin Williams R 27.98 

BROWN SUGAR 
FOXVIDEO 2006549 

Taye Diggs 
Sanaa Lat an PG- 13 27.95 

112 THE TUXEDO (PAN & SCAN) 
DREAMWORKS HOME ENTERTAINMENT 90118 

Jackie Chan 
Jennifer Love Hewitt PG- 13 26.95 

13 AMERICAN BEAUTY 
DREAMWORKS HOME ENTERTAINMENT 85382 

Kevin Spacey 
Annette Bening R 26.99 

14 BELLE'S MAGICAL WORLD 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 262018 

Animated G 29.99 

15 11 THE BOURNE IDENTITY (WIDESCREEN) 
UNIVERSAL STUDIOS HOME VIDEO 21551 

Matt Damon PG- 13 26.95 

16 9 X-MEN 1.5 
FOXVIDEO 10062% 

Patrick Stewart 
Ian McKellen PG-13 26.95 

17 6 CITY BY THE SEA (WIDESCREEN) 
WARNER HOME VISTO non 

Robert De Niro 
James Franco 

R 27.95 

18 13 SIGNS (WIDESCREEN) 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 278% 

Mel Gibson 
Joaquin Phoenix PG- 13 29.95 

19 7 RULES OF ATTRACTION 
LIONS GATE HOME ENTERTAINMENT/TRIMARK HOME VIDEO 8227 

James Van Der Beek R 24.95 

20 8 THE FOUR FEATHERS (WIDESCREEN) 
PARAMOUNT HOME E NTERTAINMENT 337244 

Heath Ledger 
 Kate Hudson PG- 13 29.95 

31 16 THE BOURNE IDENTITY (PAN & SCAN) 
UNIVERSAL STUDIOS HOME VIDEO 7963 

Matt Damon PG- 13 26.95 

23 

24 

10 

26 

QUEER AS FOLK-THE COMPLETE SECOND SEASON 
SHOWTIME ENTER -. 1.1 E NT 2026 

Scott Lowell 
Peter Paige NR 119.95 

ONE HOUR PHOTO (PAN & SCAN) 
FOXVIDEO 20E0624 

Robin Williams R 27.98 

HANGMEN 
PLATINUM DISC CORP 102 

Rick Washburn 
Sandra Bullock R 4.98 

25 21 )(XX (WIDESCREEN) 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6293 

Vin Diesel PG- 13 27 95 

26 12 STEAUNG HARVARD 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6006684 

Tom Green 
Jason Lee 

PG-13 27.95 

27 19 101 DALMATIANS II: PATCH'S LONDON ADVENTURE 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24010 

Animated G 29.95 

28 
STAR TREK: DEEP SPACE 9-THE COMPLETE FIRST SEASON 
PARAMOUNT HOME ENTERTAINMENT 0%454 

Avery Brooks 
Nana Visitor NR 129.95 

29 24 ICE AGE 
FOXVIOE0 2001664 

Animated PG 29.95 

30 20 
BARBERSHOP 
MGM HOME ENTERTAINMENT 1004104 

Ice Cube PG- 13 26 95 

31 31 THE LONG WALK HOME 
PLATINUM DISC CORP 90910 

Sissy Spacek PG 9.95 

15 THE COLOR PURPLE 
WARNER HOME VIDEO 18319 

Whoopi Goldberg 
Oprah Winfrey PG- 13 19.95 

SNIPES 
COLUMBIA TRISTAR HOME ENTERTAINMENT 6030810 

Neil l' Dean Winters NR 24 95 

34 28 ULO & STITCH 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 239,3 

Animated PG 29 95 

25 14 heAn*H TELEVISION SEASON THREE 
Foxvioro 2005913 

Alan Alda 
Wayne Rogers NR 39 88 

36 25 THE BANGER SISTERS 
FOXVIDEO 200657 

Goldie Hawn 
Susan Sarandon R 27 95 

37 34 DIRTY DANCING 
ARTISAN HOME E NI ( LIAINMENT ICOM2 

Patrick Swayze 
Jennifer Grey 

PG- 13 1498 

38 27 MOONSTRUCK 
MGM HOME ENTERTAINMENT 906265 

Cher 
Nicolas Cage PG 14.95 

39 17 CITY BY THE SEA (PAN & SCAN) 
WARNER HOME VIDEO 23893 

Robert De Niro 
James Franco R 27.95 

PREDATOR (WIDESCREEN & DTS) 
IOU//IDES 2001085 

Arnold Schwarzenegger R 14.95 
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TITLE VideoScan Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers o- c. lc  

. o  Œ c, 

1 

-f-;erg NUMBER 1 2 Weeks At Number 1 

SPY KIDS 2: THE ISLAND OF LOST DREAMS Antonio Banderas 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23%5 Alan Cumminci 

2002 PG 22.95 

: 2 2 MY BIG FAT GREEK WEDDING Nia Vardalos 
HBO HOME VIDEOANARNER HOME VIDEO 91993 John Corbett 

2002 PG 22.95 

101 
TUCK EVERLASTING Alexis Bledel 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 62058 Sissy Spacek 

2002 PG 22.99 

7 4 SWEET HOME ALABAMA Reese Witherspoon 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 79150 Josh Lucas 

2002 PG-13 22.95 

5 BELLE'S MAGICAL WORLD Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61934 

1997 G 22.99 

6 4 101 DALMATIANS II: PATCH'S LONDON ADVENTURE Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23971 

2003 G 26.95 

7 THOMAS THE TANK: PERCY'S CHOCOLATE CRUNCH Thomas & Friends 
ANCHOR BAY ENTERTAINMENT 13291 

2003 NR 12.95 

8 7 LILO 8. STITCH Animated 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23988 

2002 PG 24.95 

9 6 SIGNS Mel Gibson 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 27900 Joaquin Phoenix 

2002 PG-13 22.95 

5 DAREDEVIL VS. SPIDER-MAN Animated 
BUENA VISTA HOME ENTERTAINMENT 28520 

2003 NR 14.95 

1 8 STUART LITTLE 2 Geena Davie 
COLUMBIA TRISTAII HOME ENTERTAINMENT 08148 Michael J. Fox 

2002 PG-13 24.95 

2 12 BIKINI BOTTOM BASH Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875443 

2003 NR 12.95 

3 9 CITY BY THE SEA Heed De Him 
WARNER HOME VIDEO 22082 James Franco 

2002 R 22.95 

16 MONSTERS, INC. Billy frstl 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23%7 John odman 

2001 G 24.99 

5 11 DORAS MAP ADVENTURES Dora The Explorer 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 879143 

2003 NR 12.95 

6 WINDTALKERS Nicolas Cage 
MGM HOME ENTERTAINMENT 1004023 Adam Beach 

2002 R 9.95 

7 10 ICE AGE Animated 
ROO/IDEO 2004660 

2002 PG 24.95 

8 18 DEEP SEA SILLIES Spongebob Squarepants 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875543 

2003 NR 12.95 

20 LESUE SANSONE: HIGH CALORIE BURN Leslie Sansone 2002 NR 9.95 

14 SPIRIT: STALLION OF THE CIMARRON Animated 
DREAMWORKS HOME ENTERTAINMENT 90152 

2002 G 24.99 

MOUUN ROUGE Nicole Kidman 
FOXVIDEO 2003425 Ewan McGregor 

2001 PG-13 14.98 

24 THE COUNTRY BEARS Haley Joel Osment 
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23969 

2002 G 22.95 

23 LESUE SANSONE: SUPER FAT BURNING Leslie Sansone 
GOODTIMES HOME VIDEO 530210 

2002 NR 9.95 

24 17 SPIDER-MAN TebeYMq9eire 
COLUMBIA TRISTAR HOME ENTERTAINMENT 06188 Ki en uunst 

2002 PG-13 24.95 

25 15 BLUE'S BIG BAND Blue's Clues 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 875%3 

2003 NR 9.95 

• RIAA pi cert. for sales of 50,000 units or Si million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or 52 mi lion in sales at suggested retail. 
• IRMA gol curt cation for a minimum of 125,030 units or a dollar volume of 59 million at retail for theatricalh/ released programs, or of at I ast 25,000 units and Si million at 
suggested r tall for nontheatrical tides. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $113 mIllIon t retad for theatricalhr released 
programs, a dota least 50,000 units and $2 million at suggested retail for nontheatrical tides. CD 2033, VNU Business Media, Inc. and Nielse VideoScan. All rights reserved. 
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TITLE Top Kato Rue* as based ce denser/anal data seNsded terhedee Sort«. Nalets Assn home/ante IL» selle Me sloree '. ' S - • • Principal 
LABEL/DISTRIBUTING LABEL & NUMBER Performers IRATI

N
G
 

-. 2':é NUMBER 1 --lei: 
ROAD TO PERDITION 
DREAMWORKS HOME ENTERTAINMENT 

1 Week At Number 1 

Tom Hanks 
Paul Newman 

MY BIG FAT GREEK WEDDING 
HBO HOME VIDEONVARNER HOME VIDEO 91543 

Nia Vardalos 
John Corbett PG 

3 ONE HOUR PHOTO 
P00/IDES 2006216 

Robin Williams 

SWEET HOME ALABAMA 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 

Reese Witherspoon 
Josh Lucas PG- 13 

1 e 
THE TUXEDO 
DREAMWORKS HOME ENTERTAINMENT 89976 

Jackie Chan 
Jennifer Love Hewitt PG- 13 

i 
1 6 
, 

CITY BY THE SEA 
WARNER HOME VIDEO 22083 

Robert De Niro 
James Franco 

pi 
" 

I 
7 

THE BOURNE IDENTITY 
UNIVERSAL STUDIOS HOME VIDEO 21551 

Matt Damon PG- 13 

KNOCKAROUND GUYS 
NEW WYE HOME ENTERTAINMENT/WARNER HOME VIDEO 

Vin Diesel R 

9 SPY KIDS 2: TFIE ISLAND OF LOST DREAMS 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 239e16 

Antonio Banderas 
Alan Cumming PG 

10 STEAUNG HARVARD 
COLUMBIA TRISTAR HOME ENTERTAINMENT 606684 

Tom Green 
Jason Lee 

PG- 13 
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e TITLE Top lideo Resets ra based ad eansettone Ira. WWII/ bellffloo Went Guars . Ave hem more Naa B0:17 recreate stores 

LABEL/DISTRIBUTING LABEL & NUMBER 
' S ' ' A Principal 

Performers 

NUMBER 1 r::* 
ROAD TO PERDITION 
DREAMWORKS HOME ENTERTAINMENT 90147 

1 Week At Number 1 

Tom Hanks 
Paul Newman R 

MY BIG FAT GREEK WEDDING 
HBO HOME VIDEO/WARNER HOME VIDEO 91993 

Nia Vardalos 
John Corbett PG 

ONE HOUR PHOTO 
FOXVIDEO 2006206 

Robin Williams p 

SWEET HOME ALABAMA 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 29126 

Reese Witherspoon 
Josh Lucas PG- 13 

THE TUXEDO 
DREAMWORKS HOME ENTERTAINMENT 89976 

Jackie Chan 
Jennifer Love Hewitt PG- 13 

4 CITY BY TFIE SEA 
WARNER HOME VIDEO 22082 

Robert De Niro 
James Franco 

p 

5 SPY KIDS 2: THE ISLAND OF LOST DREAMS 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT n965 

Antonio Banderas 
Alan Cumming 

PG 

6 THE BOURNE IDENTITY 
UNIVERSAL STUDIOS HOME VIDEO 21551 

Matt Damon pG-13 

7 THE BANGER SISTERS 
FOXVIDEO X(16913 

Goldie Hawn 
Susan Sarandon R 

KNOCKAROUND GUYS 
NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO 5410 

Vin Diesel 

• &Ian ends re a dollar veleme of 99 Mon retad lor hem*, released moms, or of at leas, 25E00 unrts and SI redbon at suggested retail Itv Nentheatecal tees 
dole, volume 01618 eel. at retell tor theatecely released program end of at West 60/X10 unrts en182 neon at suggested tend let nontheatncal odes C 05550140B.ness 
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RIM's Yoda Vows To Protect Copyright 
New Chairman Pledges To Continue The Work Of His Predecessor 

BY STEVE McCLURE 
TOKYO—Tom Yoda, newly appoint-
ed chairman of the Recording Indus-
try Assn. of Japan (RIAJ), has pledged 
to continue the high-profile tight to 
protect copyright that was the hall-
mark of Isamu Tomitsuka's three 
years as RIAJ chairman. 

In his first speech as chairman 
March 5, Yoda praised the efforts of 
Tomitsuka in leading the Japanese 
music industry's efforts to safeguard 
copyrights in the digital age: "He did 
everything in his power to continue 
the development of our musical cul-
ture and to maintain the 'cycle of 
musical creativity.'" 

Tomitsuka resigned from the RIM 
March 1 for health reasons and was 
replaced the same day by Yoda, who is 
also chairman of Tokyo-based record 
company Avex. ('fada, who had been 
one of the RIATs four vice chairmen, 
will serve out the remainder of Tomit-
suka's second two-year term, which 
ends in May 2004.) During his three 
years as head of the RIM, Tomitsuka 
helped increase the profile of the 
Tokyo-based labels body; an RIAJ 
spokesman notes, for example, that 
while in 2000 the association issued 58 
press releases, last year it released 83. 

Yoda, an entrepreneur who built 
up Avex from a small import compa-
ny in the late '80s to one of Japan's 
top three record companies, says he 
will work to ensure and extend the 
rights of record manufacturers and 
increase public awareness of copy-
right protection. ' In order to do so, I 
will work on extending the term for 
which records' rights are protected," 
Yoda says, "-along with such existing 
tasks as importing rights and broad-
casting rights." 

In Japan, sound-recording copy-
rights are protected for 50 years, 
while the protection period for movies 

was recently extended from 50 years 
to 70. "The recording industry world-
wide is in a difficult situation right 
now, and Japan is no exception, with 
production figures going down for 
four years consecutively," he says. 
Yoda suggests that Japan's continu-
ing recession and the shrinking of the 
under-25 demographic has con-
tributed to this decline but adds that 
the biggest challenge for the Japan-
ese music business—and the music 
industry worldwide—is illegal file 
sharing and the copying of music. 
He states that while it is the deci-

sion of each of the RIArs 24 member 
companies regarding to what degree 
they want to cooperate with Japan's 
CD-rental businesses, the RIAJ as a 
whole will maintain a cooperative 
stance. "We must work together to 
ensure the industry is strong," Yoda 
says, stressing his belief that the con-
ventional music business will bounce 
back from its current downturn. To 
illustrate the point, he notes the 13% 
increase in the wholesale value of 
audio software produced by RIAJ 
member companies in January against 
the same month last year and adds, "I 
think that this year, our results are 
going to be better than last year." 

SGAE Slams Spanish Rights Bill 
BY HOWELL LLEWELLYN 
MADRID—A new intellectual-property law being drawn 
up by Spain's culture ministry has been attacked by Span-
ish authors and publishers society SGAE, whose executive 
president, Teddy Bautista, says it would mean that SGAE's 
67,000 members would lose up to 25% of their rights. 

If the bill is passed, Bautista cal-
culates that gross losses to the cul-
tural sector could total 10.4 billion 
euros ($ 11.5 billion). He also says 
that 25,000 jobs would be lost and 
4,000 small and medium companies 
would close. 

Calling the proposed reform a 
"grave threat," he added it could also 
lead to SGAE scrapping its annual 
Premios de la Música awards cere-
mony, the closing of its seven inter-
national offices—including one that 
opened this month in China—the 

end of its system of scholarships, and the termination of 
its music dictionary publishing operations and other cul-
tural studies. 
SGAE and other music industry bodies say the reform 

threatens some rights that have been consolidated for years. 
A new home-copying formula could, in effect, scrap the exist-
ing tax on blank CDs and cassettes; bars and hotels could be 
exempt from paying the public entertainment tax, and the 
remuneration in certain digital contexts could end. 

"This is not a corporate problem but a matter of state," 
says Bautista. who has called for the creation of an inter-
ministerial commission to look into all aspects of legisla-
tion. "[Whether] Spain is to be a cultural power or merely 

a submissive receptor of creation [depends on this law]. 
"Changing the intellectual-property law for authors is 

like modifying the constitution for Spanish citizens," 
Bautista continues. "The proposed changes are much 
more serious than they first appear." 
The government's draft bill, aimed at bringing Spain in 

line with the European directive on authors' rights, was 
published in February and followed a double-digit slump 
in music shipments in Spain during 2002 (Billboard, 
March 8). It aims to create an Intellectual Property Com-
mittee that among other things would set the amount 
businesses pay for authors' rights. Bautista says, "The cre-
ator would not be able to fix the price of his work—the 
price would be set by the committee." This committee 
would comprise officials of the culture, economic, and sci-
ence and technology ministries. 
The bill has brought angry reaction from other cultur-

al management bodies, such as artists association AIE, 
music publishers body AEDEM, music authors and com-
posers association ACAM, professional music publishers 
organization OPEM, and symphonic music publishers 
association AEEMS. 
OPEM director Alvaro de Torres, who is also manag-

ing director of Warner/Chappell, Spain's largest music 
publisher, says: "The bill introduces a series of changes 
in key areas that could be very damaging to the interests 
of authors and their rights." 

Bautista adds that the reform as it stands "means the 
definitive loss of the Spanish cultural sector's competitive 
edge with respect to other countries as it slashes its sources 
of income. The interests of big groups take precedence over 
those of the artists, leaving them totally defenseless. This 
does not happen in any other country in Europe." 

Oz, Canadian Country 
Scenes Forge Links 

BY CHRISTIE ELIEZER 

SYDNEY—Australia's Contempo-
rary Country Music Coalition 
(CCMC) and the Canadian Country 
Music Assn. (CCMA) are working to 
raise the profile of their acts in each 
others' markets. 
A January package visit to Aus-

tralia by Canadian artists Fred 
Eaglesmith (AML/Shock), Jason 
McCoy (Universal), Michelle Wright 
(BMG Music Canada), 
and the Wilkinsons 
(previously on Giant 
Nashville/Warner 
Canada) saw them play 
to 500,000 at the 10-
day Toyota Country 
Music Festival in Tam-
worth, New South 
Wales, and a further 
20,000 at six metro-
politan club dates. Rob 
Potts, CEO of Sydney-
based Allied Artists 
Agency—who co-booked the visit 
with Toronto-based RGK Enter-
tainment managing director Ron 
Kitchener—reports that strong 
consumer interest has sparked 
plans for Eaglesmith and McCoy to 
return with other Canadian acts to 
next year's festival. 

Australia's Beccy Cole (ABC/Uni-
versal) and Adam Harvey (ABC/Uni-
versal) will tour Canada this year as 
part of a package that may include 
other high-profile acts Adam Brand 
(Compass Bros/Festival Mushroom 
Records [FMR1), Felic-
ity (EMI Music Aus-
tralia), and Melinda 
Schneider (Compass 
Bros./FMR). RGK 
Entertainment, which 
also has offices in 
Nashville, wants to 
bring the Australians 
to CCMA Week—to be 
held this year in Cal-
gary—in September. 
Kitchener says, "It's 
one of the best intro-
ductions to this market, to gather 
an understanding of [ it] and meet 
the industry members who can 
make things move forward." 

Pay channel CMT Canada filmed 
the Tamworth festival to screen as a 
special in April to 2.2 million sub-
scriber households in Canada. 
Strategies by the CCMC and CCMA 
include encouraging major labels to 
release simultaneously in the two 
markets and collaborations to gain 
radio interest. 

"Co-writes, duets, and compila-
tions all become part of the mix, 

not just for Canadians in Australia 
but for Australians on this side of 
the globe," explains Toronto- based 
Randy Stark, vice chair of the 
CCMA, a director of Nashville's 
Country Music Assn., and a direc-
tor of CCMC. 
McCoy and Harvey will duet on 

a track on McCoy's next album and 
team again for dates Down Under 
in August. 

Half the $ 180,000 
Australian ($ 110.466) 
cost of the visit to 
Tamworth was borne 
by the Canadian gov-
ernment's Depart-
ment of Heritage and 
the Foundation to 
Assist Canadian Talent 
on Record, a combi-
nation of federal gov-
ernment and private 
commercial radio 
broadcasters. But the 

Australian government's arts-fund-
ing body, the Australia Council, has 
only offered $6,000 Australian 
($3,680) for each act that will tour 
Canada in September. "We just have 
to be more creative in getting over 
there," says Potts, who helped es-
tablish the CCMC in 2001 to find 
new markets for Australian acts. 
The CCMC is negotiating with 

Sydney-based travel agency Jetset 
Travel for country artists to cover 
their air fares by hosting tour 
groups to country music events at 

Calgary and Fan Fair. 
Greg Quill, an expatri-
ate Australian musi-
cian and journalist 
based in Toronto, 
warns that with so 
many roots musicians 
working in Canada, 
"it's easier to get on a 
festival bill than it is to 
convince a promoter 
to bring you 13,000 
miles to play a handful 
of club shows—unless 

you have some sort of recognition 
factor to start with." 

Australia and Canada are similar 
in market size and culture. Australia 
has more acts on major labels, and, 
Stark observes, a better profile at 
retail. For Aussie acts, Canadian 
success is a back-door way to U.S. 
exposure—a ploy used by such rock 
acts as Midnight Oil, Men at Work, 
and Split Enz. Since last year's 
breakthroughs of Keith Urban, 
Jamie O'Neal, and Kasey Chambers, 
the lure of Nashville has never been 
stronger Down Under. 
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.. . 1MEDIA CONTROLI03/12/03 ISNEP/IFOP/TITE-LIVEIO3/11/03 

SINGLES SINGLES SINGLES SINGLES 

NEW SEKAI NI HITOTSUDAKE NO HANA 1 1 BEAUTIFUL 1 1 ALL THE THINGS SHE SAID 1 LE FRUNKP 
SMAP VICTOR CHRISTINA AGUILERA RCA TAT U UNIVERSAL/INTERSCOPE ALPHONSE BROWN UP MUSIC 

ASUENO TOBIRA 2 NEw I BEGIN TO WONDER 2 NEW TV MAKES THE SUPERSTAR 2 ENTRE NOUS 
1 WISH SONY DANNII MINOGUE LONDON MODERN TALKING HANSA CHIMENE BA01 UNIVERSAL 

TSUKI NO SHIZUKU 3 4 MOVE YOUR FEET 3 3 DESENCHANTEE 3 LOSE YOURSELF 
RUI UNIVERSAL JUNIOR SENIOR MERCURY KATE RYAN EMI EMINEM INTERSCOPE 

, 4 NEW TIME AFTER TIME 4 2 BOYS OF SUMMER 4 6 KEIN ZURUCK 4 4 CAN'T STOP LOVING YOU 
MAI KURAKI GIZA STUDIO DJ SAMMY 8. YANOU FEATURING DO DATA WOLFSHEIM ISLAND PHIL COLLINS WEA 

ALWAYS 5 3 ALL THE THINGS SHE SAID 5 2 WEEKEND . 5 5 JE N'AI MARRE! 
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SHINE MORE ' NEW WORK IT 7 5 ANYONE OF US (STUPID MISTAKE) 7 7 ETRE UN HOMME COMME VOUS 
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12 NEW FLY/MAY I BE HAPPY FOREVER 9 NEW CAN YOU DIG IT 2003 13 NEW I'M WITH YOU I 11 78 LE GRAND SECRET 
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I DROVE ALL NIGHT 
CELINE DION COLUMBIA/SONY 

1 BEAUTIFUL 
CHRISTINA AGUILERA RCA/BMG 

4 SHOOK 
SHAWN DESMAN VIK/BMG 

5 '03 BONNIE & CLYDE 
JAY-Z FEATURING BEYONCE KNOWLES ROC A FELIADEF JAM UNIVERSAL 

3 ASEREJÉtTHE KETCHUP SONG 
LAS KETCHUP COLUMBIA/SONY 

7 ALL THE THINGS SHE SAID 
TATA INTERSCOPKINIVERSAL 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 0 ELTON JOHN VIRGIN/EMI 

6 THE GAME OF LOVE 
SANTANA FEATURING MICHELLE BRANCH AR1STA/BMG 

8 LANDSLIDE 
DIXIE CHICKS MONUMENT/COLUMBIA/SONY 

2 COME AWAY WITH ME 
NORAH JONES BLUE NOTE/EMI 

NEW 

RE 

NEW 

9 

10 RE 

4 4- 1-1b, 

FEEL 
ROBBIE WILLIAMS EMI 

STRENGTH OF A WOMAN 
SHAGGY BIG YARD/MCA/UNIVERSAL 

BLOWIN' ME UP (WITH HER LOVE) 
JCCHASEZ FOX/JIVE/BMG 

LOVE TO SEE YOU CRY 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL 

ALBUMS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE/EMI 

MATTHEW GOOD 
AVALANCHE DARKTOWN/UNIVERSAL 

50 CENT 
GET RICH OR DIE TRYIN SHAOY/AFTERMATHANTERSCOPE/UNIVERSAl 

AVRIL LAVIGNE 
LET GO NETTWERWARISTA/BMG 

VARIOUS ARTISTS 
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AMIGA SOLEDAD 
MIGUEL NANDEZ VALE MUSIC 

UN HOMBRE ASI 
TONY SANTOS VALE MUSIC 

EL TEMPLO DE TU CUERPO 
HUGO VALE MUSIC 

QUIERO SER TU 
VEGA VALE MUSIC 

BESAME 
DANNI UBEDA VALE MUSIC 

VE, PRUEBA Y VERAS 
JOAN TENA VALE MUSIC 

ES POR TI 
ELENA GADEL VALE MUSIC 

TRAMPA DE CRISTAL 
NIKA VALE MUSIC 

TU VOLVERAS 
TESSA VALE MUSIC 

NO QUIERO SUFRIR 
CRISTIE VALE MUSIC 
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• IMMF 
MUNDIAN TO BACH KE (BEWARE OF THE BOY) 
PANJABI MC BLANCO Y NEGRO 

I DROVE ALL NIGHT 
CELINE DION EPIC 

ALBUMS 

OPERACIÓN TRIUNFO II 
GENERACION OT JUNTOS VALE MUSIC 

SERGIO DALMA 
DE OTRO COLOR MERCURY 

CAMELA 
POR SIEMPRE TU F00 CAPITOL 

SOUNDTRACK 
8 MILE INTERSCOPE 

ANTONIO OROZCO 
SEMILLA DEL SILENCIO MUXX1C 

ELEFANTES 
LA FORMA DE MOVER TUS MANOS CAPITOL 

LA CABRA MECANICA 
NI JAULAS NI PECERAS DRO 

UPA 
UN PASO ADELANTE GLOBOMEDIA 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

QUEEN 
GREATEST HITS L II III PARLOPHONE 
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SINGLES 

LOST WITHOUT YOU 
DELTA GOODREM EPIC 

1 BEAUTIFUL 
CHRISTINA AGUILERA RCA 

4 BIG YELLOW TAXI 
COUNTING CROWS FEATURING VANESSA CARLTON GEFFEN 

7 NU FLOW 
BIG BROVAZ EPIC 

IEW SING FOR THE MOMENT 
EMINEM INTERSCOPE 

2 CRY ME A RIVER 
JUSTIN TIMBERLAKE JIVE 

5 DON'T KNOW WHY 
NORAH JONES BLUE NOTE 

6 '03 BONNIE & CLYDE 
JAY Z FEATURING BEYONCE KNOWLES OFF JAM 

3 LOSE YOURSELF 
EMINEM INTERSCOPE 

9 SHE HATES ME 
PUDDLE OF MODO DEEPEN 

13 NEW 

NEW 

22 NIEW 

28 

NEW 
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2 NEW 
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PANIC ATTACK 
GRINSPOON UNIVERSAL 

THE ANTHEM 
G000 CHARLOTTE EPIC 

I DROVE ALL NIGHT 
CELINE DION EPIC 

DON'T MESS WITH MY MAN 
NIVEA FEATURING BRIAN & BRANDON CASEY JIVE 

2 BEAUTIFUL 
EMMANUEL CAPELLA LIBERATION 

ALBUMS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN 

AVRIL LAVIGNE 
LET GO ARISTA 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

SOUNDTRACK 
CHICAGO EPIC 

EMINEM 
El MILE SOUNDTRACK INTERSCOPE 

50 CENT 
GET RICH OR DIE TRYIN INTERSCOPE 

JOHN MAYER 
ROOM FOR SQUARES COLUMBIA 

CHRISTINA AGUILERA 
STRIPPED RCA 

RED HOT CHILI PEPPERS 
BY THE WAY WARNER BROS 
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4 

I J 

IFIMII 03/1W03 

SINGLES 

2 ALMENO TU NELL'UNIVERSO 
ELISA SUGAR 

1 DEDICATO A TE 
LE VIBRAZIONI RICORDI 

3 MUNDIAN TO BACH KE (BEWARE OF THE BOY) 
PANJABI MC EPIC 

4 LOSE YOURSELF 
EMINEM INTERSCOPE 

5 NEW 

6 

7 

8 
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NEW 
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4 

5 

8 

9 

15 
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NEW 
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5 
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BLACK BETTY 
TOM JONES V1 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE /1 ELTON JOHN VIRGIN 

FEEL 
BOBBIE WILLIAMS CHRYSALIS 

OBJECTION (TANGO) 
SHAKIRA EPIC 

RAGAZZE ACIDELLE 
FLAMINIO MAPHIA EXTRALABELS 

JENNY FROM THE BLOCK 
JENNIFER LOPEZ EPIC 

15 SURRENDER 
LAURA PAUSINI ATLANTIC 

16 ONE LOVE 
BLUE VIRGIN 

I DROVE ALL NIGHT 
CEUNE DION EPIC 

CRY ME A RIVER 
JUSTIN TIMBERLAKE JIVE 

E' NON E' 
NICCOLO FABI VIRGIN 

ALBUMS 

BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN 

GIORGIO GABER 
10 NON MI SENTO ITALIANO CGD 

MASSIVE ATTACK 
100TH WINDOW VIRGIN 

IVANO FOSSATI 
LAMPO VIAGGIATORE COLUMBIA 

SUBSONICA 
CONTROLLO DEL LIVELLO DI ROMEO MESCAL 

ADRIANO CELENTANO 
PER SEMPRE CLAN CELENTANO 

CARLA BRUNI 
QUELQU UN MA DIT SK EYELNAIVE 

LAURA PAUSINI 
FROM THE INSIDE ATLANTIC 

QUEEN 
GREATEST HITS I II & III PARLOPHONE 

FIORELLO & BALDINI 
VIVA RADIO 2 SUGAR 

Hits of the World is compiled at Billboard/London. 
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IMUSIC & MERIA)03/12/03 

LOSE YOURSELF 
EMINEM INTERSCOPE 

ALL THE THINGS SHE SAID 
TA ILI UNIVERSALANTERSCOPE 

BEAUTIFUL 
CHRISTINA AGJILERA RCA 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8. ELTON JOHN INNOCENTNIRGIN 

LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

ENTRE NOUS 
CHIMENE BAIS, AZ RECORDS 

I BEGIN TO WONDER 
DANNII M'NOGUE LONDON 

MOVE YOUR FEET 
JUNIOR SENIOR MERCURY 

MUNDIAN TO BACH KEJBEWARE OF THE BOY) 
PANJABI MC SUPERSTAR RECORDINGS 

DESENCHANTEE 
KATE RYAN ANTLER SUBWAY 

TV MAKES THE SUPERSTAR 
MODERN TALKING HANSA 

KEIN ZURUCK 
WOLFSHEIM ISLAND 

SING FOR THE MOMENT 
EMINEM INTERSCOPE 

EMBRASSE 
GEORGES ALAIN JONES MERCURY 

WORK IT 
NELIY FEATURING JUSTIN TIMBERLAKE UNIVERSAL 

ALBUMS 
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7 

2 

12 

4 

8 

3 

17 

19 
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NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

AVRIL LAVIGNE 
LET GO ARISTA 

MASSIVE ATTACK 
100TH WINDOW VIRGIN 

CHRISTINA AGUILERA 
STRIPPED RCA 

SOUNDTRACK 
8 MILE INTERSCOPE 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

ROBBIE WILLIAMS 
ESCAPOLOG. CHRYSALIS 

50 CENT 
GET RICH OR DIE TRYIN INTERSCOPE 

BEN HARPER 
DIAMONDS (IN THE INSIDE VIRGIN 

EMINEM 
THE EMINEM SHOW INTERSCOPE 

1 

2 

3 

4 

5 

THE NETHERLANDS 

1 

IMEGA CHARTS BY) 03/10/03 

SINGLES 
ANYONE OF US (STUPID MISTAKE) 
GARETH GATES RCA 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN VIRGIN 

ALLES 
EASTMAN RAGAS 13 T BREUGEM UNIVERSAL 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

HEAVEN 
SIR BMG 

ALBUMS 
NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

GOLDEN EARRING 
MILLBROOK USA UNIVERSAL 

ROBBIE WILLIAMS 
ESCAPOLOGY CHRYSALIS 

ROXETTE 
THE BALLAD HITS CAPITOL 

CHRISTINA AGUILERA 
STRIPPED RCA 

SWEDEN 

di 
1 

2 

3 

4 

5 1 
ISLE103/12/03 

SINGLES 
LOSE YOURSELF 
EMINEM INTERSCOPE 

NU FLOW 
BIG BROVAZ EPIC 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8. ELTON JOHN INNOCENTNIRGIN 

NAGOT SOM KAN HANDA 
MATHIAS HOLMGREN MARIANN 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

ALBUMS 
NORAH JONES 
COME AWAY WITH ME EMI 

ARETHA FRANKLIN 
RESPECT— NE VERY BEST OF WARNER STRATEGIC MARKETING 

PATRIK ISAKSSON 
11LLBAKS PA RUTA I COLUMBIA 

STEVIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL TV 

EVA CASSIDY 
SONGBIRD HOT RECORDS 
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2 
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SWITZERLAND 

NEW 

NEW 

(MEDIA CONTROL SWITZERLAND) 03/11/03 

SINGLES 
LE FRUNKP 
ALPHONSE BROWN UP MUSIC 

LOSE YOURSELF 
EMINEM INTERSCOPE 

SORRY SEEMS TO BE THE HARDEST WORD 
BLUE 8, ELTON JOHN VIRGIN 

'03 BONNIE & CLYDE 
JAY-Z FEATURING BEYONCE KNOWLES DEF JAM 

ENTRE NOUS 
CHIMENE BADI AZ RECORDS 

ALBUMS 
GOTTHARD 
HUMAN ZOO ARIOLA 

LEROY NOLWENN 
NOLWENN MERCURY 

BEN HARPER 
DIAMONDS ON THE INSIDE VIRGIN 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

ERA 
THE MASS MERCURY 

COMMON CURRENCY 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 
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50 CENT 
Get Rich or Die Tryin' al 

NORAH JONES 
Cane Aw 3y With Me ( E) 

AVRIL LAVIGNE 
Let Go ( 8) 

1:-

IRELAND 

)IRMA/CHART TRACK) 03/07/03 

SINGLES 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

ALL THE THINGS SHE SAID 
TATO UNIVERSALANTERSCOPE 

SING FOR THE MOMENT 
EMINEM INTERSCOPE 

YEAR 3000 
BUSTED UNIVERSAL 

LOSE YOURSELF 
EMINEM INTERSCOPE 

ALBUMS 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

JUSTIN TIMBERLAKE 
JUSTIFIED JIVE 

REVS 
SUCK TREASURE ISLAND 

50 CENT 
GET RICH OR DIE TRYIN INTERSCOPE 

AUSTRIA • 
)AUSTRIAN IFPI/AUSTRIA TCP 40)03/10/03 

SINGLES 

TOMORROW'S HEROES 
STARMANIACS UNIVERSAL 

ALL THE THINGS SHE SAID 
TAM UNIVERSALANTERSCDPE 

STARS IN YOUR EYES 
STARMANIA ALLSTARS UNIVERSAL 

LOSE YOURSELF 
EMINEM INTERSCOPE 1 1 

2 

3 

5 

4 SORRY SEEMS TO BE THE HARDEST WORD 
BLUE & ELTON JOHN VIRGIN 

ALBUMS 

STARMANIA 
BEST OF FINALS UNIVERSAL 

NORAH JONES 
COME AWAY WITH ME EMI 1 
1 

1 

3 

2 

4 

7 

VARIOUS ARTISTS 
UNITED HANSA 

STARMANIA ALLSTARS 
BEST OF QUALIFICATION UNIVERSAL 

DJ OTZI 
GREATEST PARTY HITS CAPITOL 

BELGIUM/FLANDERS al 
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2 
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17 
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IPROMUVIlozo 2/03 

LIFE ON MARS 
JASPER STEVERUNCK LIPSTICK NOTES 

NU FLOW 
BIG BROVAZ EPIC 

BEAUTIFUL 
CHRISTINA AGUILERA RCA 

I DROVE ALL NIGHT 
CEUNE DION EPIC 

MUNDIAN TO BACH KB (BEWARE OF THE BOY) 
PANJABI MC ARS 

ALBUMS 

1 4 

2 

10 

3 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

ADMIRAL FREEBEE 
ADMIRAL FREEBEE POLYDOR 

MASSIVE ATTACK 
100TH WINDOW VIRGIN 

MOLOKO 
STATUES ROADRUNNER ARCADE MUSIC 

COLDPLAY 
A RUSH OF BLOOD TO THE HEAD PARLOPHONE 

ARGENTINA 

ICAPIF)03/05/03 

ALBUMS 
MANÁ 
REVOLUCION DE AMOR VVEA LATINA 

PINON FIJO 
POR LOS CHICOS VIVO CENTRALIZA/BMG 

BERSUIT VERGARABAT 
OEM CABEZA CON BERSUIT UNIVERSAL 

NORAH JONES 
COME AWAY WITH ME BLUE NOTE 

KATRASK/LA BANDA CANTANINO 
KATRASKRA BANDA DE CANTANINO WEA 

KEVIN JOHANSEN 
SUR 0 NO OUR LOS ANOS LUZ DISCOS 

RICARDO ARJONA 
SANTO PECADO COLUMBIA 

ALEX UBAGO 
SUE PIDES TIP WARNER Baas 

DIEGO TORRES 
UN MUNDO DIFFERENTE RCA 

VARIOUS ARTISTS 
TANGOS UNIVERSAL 

Edited by Nigel Williamson 

Music Pulse. 
ROCK OVER CHINA: Cui Jian, the 
grandfather of Chinese yaogun 
yinyue (rock'n'roll), has been cho-
sen to support the Rolling Stones on 
their inaugural concert tour of 
China next month. Jian, 42, whose 
groundbreaking Rock'n'roll on the 
Long March (1987) was the first 
domestic rock album released in 
China, says he learned guitar by play-
ing along to Rolling Stones and Bea-
tles tracks. In recent years, he has 
campaigned against restrictions on 
live performances in China (Global 
Music Pulse, Billboard, July 13, 
2002). It will be his first major con-
cert in the Chinese capital of Beijing 
since the 1989 massacre of the Tian-
anmen Square democracy cam-
paigners, who adopted his songs as 
protest anthems. "I used to dream 
about performing in Beijing again 
and about seeing the Stones in 
China," he says. "But I never dared 
to imagine we'd be playing togeth-
er." Jian is estimated to have sold 100 
million albums in China, although 
the vast majority have been pirated 
copies. Signed to EMI, his current 
album is called The Power of the 
Powerless. He appears with the 
Stones April 1 in Shanghai and April 
4 at Beijing's Worker's Stadium. 

ADAM WILLIAMSON 

LOVE AND PEACE: Accompanied by a 
15-piece orchestra comprising 
musicians from Palestine, Egypt, 
Lebanon, Jordan, Syria, and France, 
Iraqi singer Kazem Al-Sahir began 
a U.S. tour called Love Songs to 
America Feb. 28 at the Beacon The-

- t 

AL-SAHIR 

ater in New York. The singer says he 
wants to build ties of friendship 
between the American and Iraqi 
peoples: "I hope my music and 
these performances can communi-
cate a little bit of understanding in 
these difficult times." Al-Sahir is 
one of the best-known performers 
in the Arabic world but has fallen 
foul of censorship in his own coun-
try. He left Iraq after the Persian 
Gulf War in 1991 and went into 
exile. He has since lived in Dubai 
(which is part of the United Arab 
Emirates), Egypt, and Paris, where 
he signed to Virgin France. "I have 

political views, but almost all of my 
songs are about love," he says. He 
recently recorded a duet with Sarah 
Brightman titled "The War is Over," 
which will appear both on Bright-
man's next album and his own 
release in late 2003. MAGALJ WILD 

MORE PEACE: Leading Turkish rock 
musicians have banded together to 
record a single calling for peace. 
"Savaa Hiç Gerek Yok" (No Need for 
War) was released Feb. 18 on Ada 
Muzik and has won widespread air-
play. Written by one of Istanbul's best-
selling bands, Mor ve Otesi (Purple & 
Beyond), the track also features lead-
ing Turkish rock groups Atena and 
Vega. "We want to encourage Turkish 
people into active opposition to the 
war," Mor ve Otesi's singer Harun 
Tekin says. Priced at 1.75 euros 
($1.93), Tekin says all proceeds will 
go to the Truth, Justice and Peace 
Action & Universal Kinship Society. 

ADRIAN HIGGS and YOSUN AKVERDI 

PLANET WAVES: Italy and France are 
the key launch markets for French-
man Alan Simon's ecologically 
inspired CD, Gaia, due for release 
March 21. The album involves 350 
musicians, including Supertramp. 
Fleetwood Mac. Justin Hayward of the 
Moody Blues. Zucchero. Angelo Bran-
duardi, jazzman Paolo Fresu,Anggun. 
Billy Preston, Cesaria Evora. the 
Prague Symphony Orchestra, and Les 
Tombeurs du Bronx. Simon, who has 
spent three years putting together the 
project, sold his song catalog to finance 
it. Released initially on BMG Ricordi 
in Italy and the Sony-distributed Dis-
ques Dreyfus in France, Simon's ambi-
tion is to rack up worldwide sales of 1 
million. He says, "I have no particular 
political affiliation, but I feel that music 
can make a difference in raising peo-
ple's consciousness." MARK WORDEN 

POLE POSITION: Polish female vocal-
ist Kora Jackowska released her first 
solo album, Kora Ola Ola! (BMG), 
Feb. 17. Jackowska also sings with 
Maanam, whose punk-rock songs 
topped Polish charts in the early 
1980s. (Maanam returned to the top 
of the charts in the '90s, with a more 
straightforward pop sound.) Jack-
owska's solo album contains Polish 
classics from the 1960s, new versions 
of old Maanam tunes, and a tango 
sung in Spanish. All tracks were 
arranged by Cuban pianist Reinaldo 
Ceballo, including current hit single 
"Parrots' Bar." Jackowska says, "I 
decided on a solo album with songs I 
grew up with as a kid." BMG Poland 
managing director Biliana Bakcic is 
delighted with the album. "Kora is a 
top Polish artist who has gone in a 
different direction since signing with 
BMG. We're proud to have her under 
our roof." A new Maanam album is 
due in 2004. ROMAN ROGOWIECKI 
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Cherry Red Is Still In The Pink 
Punk-Era Veteran Diversified To Ensure Longevity While Contemporaries Folded 
BY ADAM HOWORTH 
LONDON—Twenty-five years after 
London-based indie Cherry Red Rec-
ords released its first record, founder 
and managing director lain McNay 
acknowledges that his label is in rare 
company: "It's amazing that we're 
still around." 
McNay started the label as an out-

let for domestic punk bands, with the 
single "Bad Hearts" by the Tights 
released in June 1978—the year that 
seminal U.K. independents Factory 
Records and Rough Trade also issued 
their first releases. Cherry Red quick-
ly established itself with such alter-
native acts as Felt and the Mono-
chrome Set, launched the careers of 
Tracey Thorn and Ben Watt—who 
went on to major chart success as 
Everything But the Girl on the Blan-
co Y Negro label—and enjoyed both 
commercial and critical plaudits with 
U.S. punk act the Dead Kennedys. 

"The Dead Kennedys were signed 
for one album in the early '80s and to 
this day gave us our only top 40 single 
and album," McNay says. That single, 
"Too Drunk to Fuck," unsurprisingly 
failed to pick up airplay, but he adds: 
"The album, Fresh Fruit for Rotting 
Vegetables, is still our biggest-selling 
record: Worldwide, we've now sold 1 
million copies, including licenses. It's 
our best-selling record every quarter." 

NOT JUSTA GUY INA BAND 
Cherry Red has six full-time staffers, 

supplemented by three freelance con-
sultants, including Joe Foster, who 
runs Cherry Red's Rev-Ola imprint. In 
1983, when Foster was helping Alan 
McGee set up London independent 
Creation Records—which became 
home to Primal Scream and Oasis— 
he says he turned to Cherry Red for 
guidance. "They were doing the label 
and doing publishing, and we learned a 
lot from them," Foster says. "They were 
one of the first indies that was 'a label' 

and not just a guy in a band that put a 
record out. It was pretty impressive 
when they signed the Dead Kennedys, 
because they'd licensed an American 
record by somebody we'd heard of. kin 
knew how to do that, because he had 
worked at a major company. If he had-
n't dealt with it himself at Bell Records, 
he knew somebody who had." (Prior to 
launching Cherry Red, McNay had 
been financial controller for three years 
at London-based Bell Records.) 
Former Creation artist and now 

filmmaker Ed Ball, who also played 
with Foster in the Roughll-ade-signed 
Television Personalities during the late 
'70s, points to the influence of Cherry 
Red's original A&R director, Mike 
Alway, as crucial in shaping the artis-
tic direction of the label. "It was just 
another label until Alway appeared," 
Ball says. "His talent lay in divining 
something unique within songwriters, 
but, most important of all, he present-
ed his releases in a style that should be 
studied by art students throughout the 
world. I still treasure those records and 
look forward with warm anticipation to 
the [late comedian] Peter Cook series 
that Cherry Red will be releasing this 
year—well done, Cherry Red!" 

During the quarter-century of 
Cherry Red's life, its contemporaries 

Minister TV. British Prime Minister Tony Blair joined 60 young people from 
around the world—including the U.S., U.K., Israel, Palestine, Kuwait, and 
Iraq—in front of the MTV Europe cameras March 6 to debate the question of 
whether war with Iraq was necessary. Pictured with Blair (center), from left, are 
MW U.K. and Ireland managing director Michiel Bakker, MTV Networks 
Europe president/chief executive Brent Hansen, debate host and MTV U.K. and 
Ireland Vi Trevor Nelson, and MW Networks International president Bill Roedy. 

Factory and Rough Trade went bank-
rupt, while other much-respected 
indies folded, such as Glasgow, Scot-
land-based Postcard and London-
based Small Wonder. And the Mute 
and Creation labels grew into multi-
million pound empires, before being 
harvested by the majors. "The whole 
situation changed at the end of the 
'80s," McNay says, "when the multi-
nationals were forming 'pretend' 
independents to get into the inde-
pendent charts." McNay himself was 
instrumental in launching the U.K.'s 
first independent sales chart in 1980. 
"By 1991, we had to re-examine our-
selves and saw that we couldn't com-
pete with new signings, so we con-
centrated on reissues." 

Alongside its reissues program, 
notably through the Rev-Ola and RPM 
imprints, Cherry Red started a book 
division in 1998, publishing mainly 
music-related titles. The company also 
has a catalog of DVD releases, again 
mainly featuring music programming. 
"There's so much opportunity," McNay 
explains. "There are fewer multina-
tionals than there used to be, and 
they've gobbled up the independents 
like Mute and left a vacuum for us to 
go into—we now get offered more 
releases." McNay says an average Cher-
ry Red release requires sales of only 
1,000 units to break even. 

STRONGER THAN EVER 
"We're stronger than ever," McNay 

says. 'We had 130 releases last year and 
manufactured and exported 250,000 
CDs. Our turnover for the last calendar 
year was £1.6 million [$2.6 million]." 
Turnover in Cherry Red's first year of 
trading, by contrast, was in the region 
of £50,000 ($80,023). The company's 
publishing arm, Complete Music—of 
which McNay is chairman—owns 
28,000 copyrights. "All the majors tried 
to buy us—especially the publishing," 
McNay says. "But it's not for sale, be-
cause we enjoy building catalog. Our 
experience is that multinationals don't 
look after their licenses well." 

In keeping with its punk-era roots, 
Cherry Red's catalog of reissues in-
cludes former New York Dolls guitarist 
Johnny Thunders, Velvet Underground 
chanteuse Nico, and cult U.K. act the 
Only Ones; vintage acts Link Wray, 
Johnny Adams, and the Raspberries 
have also found a home in McNay's 
small but significant empire. 

"It's a very astute business direc-
tion," says Alway, who left Cherry Red 
for the Warner-distributed Blanco y 
Negro in 1983. He now heads design 
house El Graphic, which is responsi-
ble for the distinctive artwork at 
McGee's current label, Poptones. 
"People like Joe Foster are historians, 
and they're perfect for Cherry Red, 
[which] excelled for as long as the 
independent market allowed them to 
do so." But, Alway stresses, "once they 
were more important than bust put-
ting out reissues], and it's good that 
people remember that." 

NEWSLINE... 
U2 was voted best Irish group and lead singer Bono was awarded a special 
Humanitarian of the Year award March 3 at the Meteor Ireland Music Awards. 
The ceremony at Dublin's Point Theatre—which was broadcast March 5 on 
national TV station RTE—also saw domestic awards collected by Carly Hen-
nessy (best female singer, Universal), Mundy (best male singer, Camcor 
Records), Westlife (best pop act, BMG), John Spillane (best traditional/folk 
act, EMI Ireland), and the Thrills (best newcomer, Virgin). The best album 
award was given to Skylarking (Loza Records) by the late Mic Christopher. 
Bob Geldof was given a lifetime achievement award, while veteran songwriter/ 
producer Phil Coulter was honored for his contribution to the Irish music 
industry. International winners were Coldplay (best international group), 
Red Hot Chili Peppers (best album, By the Way, Warner Bros.), Avril Lavi-
gne (best female artist), and Eminem (best male artist). The majority of the 
awards are voted for by the public. NICK KELLY 

Bruno Gérentes has quit as president/managing director of BMG France. New 
York-based Maarten Steinkamp, president of BMG International, will serve 
as interim president until a permanent successor is found. At press time, 
neither Gérentes nor Steinkamp would comment on the reasons for the for-
mer's departure. Billboard understands that Steinkamp will remain based 
in New York but plans to travel to Paris at least once a week to oversee the 
French business. Steinkamp says he does not plan to make "ans' radical 
changes" during what he calls a "transitional period." JAMES MARTIN 

MTV Networks Europe has launched a new unit that is 
responsible for generating original music-related pro-
gramming, with input provided by the broadcaster's pro-
duction teams from its 17 European channels. The Devel-
opment Unit's programming will also draw on some U.S. 
and international material. The division, which is part of 
the MTV Productions Europe group, aims to develop at 
least three new programming concepts and up to 20 

pilots during 2003. The MTV Productions Europe group makes all of MTV 
Europe's network-wide programming, including the MW Europe Music 
Awards. Matthew Bowes, formerly head of production at MW U.K. and Ire-
land, is promoted to director of development for MTV Productions Europe, 
heading up the new unit. He reports to London-based MTV Productions 
Europe senior VP Richard Godfrey, who describes the new unit's function as 
"a collaborative process, which will draw upon the creativity and ideas of all 
of our channels across Europe and worldwide." LARS BRANDLE 
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The Recording Industry Assn. of Singapore (RIAS) says a total of 5,500 music CDs 
have been seized in raids on 10 shops and an apartment. The raids netted a 
total of 124,000 pirated optical discs, mainly comprising games and software. 
RIAS CEO Edward Neubronner says the CDs contained mostly MP3 tracks 
of top 40 acts. Singapore police arrested 17 people and seized goods worth $1.7 
million Singapore ($973,600). Neubronner adds, "We expect court trials to 
take place within six months. They are very efficient here." RIAS estimates 
Singapore's music-piracy rate to be 12%. STEVEN PATRICK 

Belgium's annual Rock Werchter music festival will celebrate its 30th anniver-
sary by adding a fourth day this year. Promoter Clear Channel Entertainment 
Belgium has confirmed that the festival—one of Europe's largest—will take 
place June 26-29. This year's "anniversary edition" will feature appearances 
by Bjiirk, Radiohead, and Underworld (26); Moby and Massive Attack (27); 
Metallica and Queens of the Stone Age (28); and Coldplay and R.E.M. (29). A 
total of 50 acts will perform during the four days. MARC MAES 

Rnnish music shipments fell in 2002, according to Finland's International 
Federation of the Phonographic Industry-affiliated labels body, the ÁKT. 
Overall, shipments in 2002 dropped 7% to slightly below 9 million units, 
with value down 5% to 65 million euros ($71.5 million). Pirated music from 
Russia poses the biggest threat to the market, according to the ÁKT, although 
the body says that tougher anti-piracy action by the authorities in Tallinn has 
reduced the number of pirate CDs brought in from neighboring Estonia. 

JONATHAN MANDER 

Gerhard Zeiler has been named CEO of Bertelsmann-owned RTL Group, 
Europe's biggest broadcasting conglomerate. Press reports had recently tout-
ed BMG CEO Rolf Schmidt-Holtz as a candidate for the position, until he con-
firmed his commitment to stay in a recent letter to staffers (Billboard Bulletin, 
Feb. 28). Previous incumbent Didier Bellens recently left RTL to take the helm 
of Belgian state-owned telecoms firm Belgacom. Zeiler, an Austrian native, 
retains his current role as managing director of commercial German broad-
caster RTL W. WOLFGANG SPAHR 
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MuchMoreRetro TV Channel Extends Chum's Reach In Canada 
3Y LARRY LeBLANC 

FORONTO—Canadian labels may not 
)e enthralled over Chum Television 
aunching new video channel Much-
4oreRetro (Billboard Bulletin, March 
Il), but they still welcome its arrival. 
MuchMoreRetro will be available 

lationally in April via digital cable and 
;atellite. It will program music videos 
)f the '80s and '90s from such acts as 
he Police. Madonna, Bon Jovi, Prince, 
lerosmith, Duran Duran, Janet Jack-
;on, Rush, and Nirvana. 
The new channel will compete in a 

narket dominated by Chum-owned 
vIuchMusic (in 10 million Canadian 
lomes) and its AC-based counterpart, 
vIuchMoreMusic (M3), which is in 6.4 
nillion homes. Chum also operates 
lard-rock/heavy-metal music chan-
let MuchLoud and MuchVibe, an 
irban music channel carried on 
anadian cable and satellite. All oper-

tte from Much headquarters in down-
own Toronto. 

"It is going to be an extremely sim-
)le service," predicts David Kines, 
/P/GM of Much's music channels. "If 
)eople aren't getting their fix of urban 
w hard rock or classic videos on the 

main channels, we want to give some-
thing they can get all the time." 
Much senior music programmer 

Craig Halket says, "There may be 
some surprises. Certainly, the Police, 
Elvis Costello, and Joe Jackson videos 
from the '70s can be played." 

In 2000, federal regulator the Cana-
dian Radio-television and Telecommu-
nications Commission (CRTC) issued 
283 digital-TV licenses to Canadian 
broadcasters. As a result, 16 English-
language and five French-language dig-
ital-TV channels launched as Category 
One services Sept. 7, 2001. All Canadi-
an cable and satellite TV companies 
were legally obliged to carry these sta-
tions—including MTV Canada—as 
part of their viewing packages. 

Simultaneously, more than 30 new 
channels launched as Category Two 
services, including MuchLoud and 
MuchVibe, as well as EdgeTV (Corus 
Entertainment), featuring new rock 
music, and Beats Per Minute (Storno-
way Communications), a dance life-
style channel. These Category Two 
channels were not guaranteed to be 
carried on cable or satellite. Many 
have since failed to be sufficiently car-

KIN ES 

fled or attract substantial advertising. 
As a result, they are struggling to find 
an audience among the roughly 30% 
of Canadian households that can 
receive a digital signal. 
"We had the lowest loss per channel 

of any of the digital channel operators 
at an average $700,000 Canadian 
($475,124) a channel, compared to 
million of dollars with some of the oth-
ers," Kines notes. "We are wry efficient 
channel operators. We have a stagger-
ing [video] library, and the infrastruc-
ture is all here. Our incremental costs 
of running new stations are very low." 

MTV entered Canada as part of a 
licensing deal between MTV Networks 
and Calgary-based Craig Broadcasting 
Systems. The CRTC had granted Craig 
a license for a youth-oriented digital 
channel, initially to be named Con-
nect. It launched MTV Canada and its 
AC counterpart, MTV2, utilizing MTV 
branding and selected programming. 

But the CRTC ruled Feb. 21, 2002, 
that Craig is not running MTV Canada 
according to the terms of its license 
(Billboard Bulletin, Feb. 24). The CRTC 
has given Craig 90 days to reduce 
music-related broadcasts on the chan-
nel and to rework its deal with New 
York-based Viacom, which is a minor-
ity partner. Kines says, "The decision 
was certainly what we hoped for." 

Five years after its launch, M3 has 
grown to become a significant nation-
al booster of pop artists. Early on, it 
was too AC in structure but evolved— 
particularly in the past year—to 
become a convincing hot AC/top 40 
hybrid. "The MuchMoreMusic growth 
is phenomenal," Kines says. "It has 
found its groove, and the [audience] 
numbers are showing that." 
BMG Music Canada VP of promo-

French Specialty Retailers Lose Market Share To 'Hypers' 
1Y JAMES MARTIN 

'MZIS—Newly released figures illus-
rate the extent to which specialist 
nusic retailers in France lose out on 
•ecord sales to the country's leading 
wpermarket chains. 
According to research company 

FOP, which collects over-the-count-
w sales data on behalf of French 
abels body SNEP to compile the of-
icial French record charts, music 
.pecialists' share of the music retail 
narket in 2002 fell from 46% of total 
Palue during 2001 to 42% in 2002. 
FOP estimates that the French 
nusic market was worth 1.85 billion 
.uros ($1.99 billion) in 2002; the spe-
ialist music merchants' lost market 
hare was taken by general multiples 
ind specifically the imposing, large-
cale supermarket chains, such as 
arrefour and Auchan, that the 
erench call the "hypers." IFOP's fig-
ires are based on sales from a repre-
.entative panel of 700 retail outlets 
hroughout France. 
France's hypermarkets began sell-

ng such cultural products as music 
ind books some 30 years ago. Today, 
hey dominate the market, account-
ng for the vast majority of the non-
pecialists' 58% market share. In con-
rast, France's leading specialized 
•etailer, FNAC—part of the powerful 
'inault Printemps Redoute retail 
;roup—currently claims a market 
hare of 24%. 
One dramatic example of the hyper-

narkets' musical clout came in the 
we-Christmas period of 2002, when 
arrefour offered its customers a 10 
!tiro ($ 10.75) discount voucher for 
:ach purchase of the Nov. 4 Mercury 
•elease A La Vie, A La Mort! (Here's to 

Life, Here's to Death!) by Gallic rock-
er Johnny Hallyday. Carrefour's pro-
motion brought the price of the 
album down to approximately 15 

euros ($ 16.10), 
which proved an 
irresistible deal 
for consumers. 
While the tactic 
fell in line with 
Carrefour's long-
standing pricing 

policy—the chain's current ad-
vertising campaign, for example, cel-
ebrates "40 years of discount"—its 
retail competitors on the music front 
were predictably less enthusiastic than 
the public. 
FNAC music-department director 

Rodolphe Buet says Carrefour's Nally-
day promotion "considerably destabi-
lized the market. Competition like 
that is difficult for us to bear." Neither 
Carrefour nor Mercury would com-
ment on the promotion by press time. 
But Buet insists that even when 

they do not use such hefty discount 
strategies, the hypermarkets are 
guilty of concentrating solely on 
short-term gain. "They've always been 
better than us at selling chart-top-
pers," Buet concedes. "[But] their aim 
is simply to increase the average 
shopping basket by using highly visi-
ble products, such as music." 

Buet suggests that to counter the 
hypermarket onslaught, specialist 
retailers must offer genuine alterna-
tives to such mass-market items as 
the Hallyday album or the hugely 
successful reality-TV spin-offs that 
have been so prominent on Europe's 
sales charts during the past year. In 
France, a string of albums spinning 

off from French talent/reality-TV 
show Star Academy have been in the 
upper echelons of the SNEP/IFOP 
albums chart for several months, but 
Buet points out that there are cur-
rently no Star Academy titles in 
FNAC's own in-store sales-based top 
10, though it does stock the albums. 
The chain's biggest album sellers in 
2002, he says, were EMI's Norah 
Jones and Naive's Carla Bruni. 

The response of music merchants 
to stores like Carrefour, Buet insists, 
must be to offer consumers increased 

diversity, and he remains optimistic 
that both specialist retailers and cer-
tain major labels are increasingly 
aware of the importance of promoting 

Carrefour \i* 

new talents. "We have to offer all types 
of music," he concludes, "from Rob-
bie Williams to classical... and above 
all, encourage consumers to try dif-
ferent kinds of music." 

tions Larry Macrae says, "Labels are 
now more satisfied with the look and 
ratings of MuchMoreMusic. It has 
matured and contemporized itself." 

Noting M3's increasing use of top 40 
tracks, Warner Music Canada director 
director of national publicity and video 
promotion Steve Waxman points out 
that Kid Rock is generally a core Much-
Music artist, although that channel is 
not heavily playing his current duet 
with Sheryl Crow, "Picture." "It's a top 
10 [top 40 radio] hit," Waxman says, 
"[but] it's on MuchMoreMusic. You are 
not going to find Nelly on MuchMore-
Music now, but you might in two years." 

While labels generally target new 
videos at MuchMusic and M3, they are 
generally realistic about where a video 
can fit. Halket and his music pro-
grammers, Jody Stansfield and Greg-
ory Baptiste, will often hold back 
urban and hard-rock videos on Much-
Music and M3 until there's appreciable 
mainstream support. 
"We have a good idea where the 

videos are going to end up," Sony 
Music Canada VP of national pro-
motion/media relations Vel Omazic 
says. "Everybody is still trying to be 
on MuchMusic and MuchMoreMusic 
because of their audiences, but those 
other two channels can be a starting 
point. Our big concern is [that] when 
a video goes to MuchVibe or Much-
Loud, it stays there." 

Canadian label executives indicate 
that it is difficult to measure the sales 
clout of MuchLoud and MuchVibe but 
say the two channels—as well as 
MuchMoreRetro—should be viewed 
as part of a comprehensive marketing 
mix. "The digital world is going to be 
a big world one day, just not today," 
Waxman says. "We treat these digital 
TV stations with the same care we do 
basic cable stations. We want to have 
relationships in place for when the sta-
tions do have the impact." 

Grokster President Lashes Out 
P2P File-Sharing Service Head Accuses RIAA Of 'Brainwashing The Media' 

BY JULIANA KORANTENG 

LONDON—The music industry has 
given a mixed response to a scathing 
speech by the president of Grokster, 
one of the peer-to-peer (P2P) file-
sharing services being sued—along 

with Kazaa and 
MusicCity—for 
copyright in-
fringement by 
the Recording 
Industry Assn. of 
America (RIM). 
Grokster 

president Wayne 
Rosso told an 
audience of me-
dia executives 
and investment 

bankers that the RIAA's use of liti-
gation to shut down the P2P servic-
es is "misguided." 

At the FT New Media & Broadcast-

ing Conference hosted by U.K. news-
paper the Financial Times March 4 at 
London's Hotel Inter-Continental, 
Rosso accused the RIM and the Inter-
national Federation of the Phono-
graphic Industry of "brainwashing the 
media" and using "voodoo math." 
"We are not pirates," Rosso insisted. 

"We are legitimate businessmen who 
are in the software distribution and 
marketing industry. We at Grokster 
do not infringe upon copyrights." 
Instead, he said that it is Grokster's 
users who infringe upon copyrights. 

Referring to the estimated 70 mil-
lion registered users that Napster had 
at its peak, he said: "If the recording 
industry had pooled $25 million, they 
could have bought Napster, and if 
they had converted just half of the 
Napster users, they would be gross-
ing an additional $5 billion a year." 
Instead, he argued. the RIM lawsuits 

raise the P2P operators' profiles. 
He believes the solution for every-

one is compulsory licensing world-
wide, where regulators use legislation 
to force content owners to license 
their works to third parties. 

"Technically, he's correct to say that 
[P2P companies] aren't pirates," notes 
Simon Dyson, music analyst at Infor-
ma Media Group in London. "But by 
saying they can't stop users from in-
fringing copyright, P2P companies are 
admitting they've created a monster 
they can't control." 

Alison Wenham, CEO of U.K. inde-
pendent labels body the Assn. of Inde-
pendent Music—which agreed to 
license music to a paid-for version of 
Napster in June 2001—concedes: "‘Ve 
would have converted a very consid-
erable number of [Napster users] to 
our customers, instead of [them] be-
ing our problem." 
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A&R ADMINISTRATION 
Major record label located in New York City 
is seeking an experienced individual to 
assist department head in overseeing the 
day to day activities of the A&R 
Administration Department. 

The qualified candidate will possess 
experience in A&R administration /project 
coordination/recording aaministration and 
budget management. Knowledge of con-
tracts and computer literacy required. 

Please send your resume including 

salary history to: 

aandr999111@yahoo.com 

LEGAL NOTICE 

UNITED STATES DISTRICT COURT 
SOUTHERN DISTRICT OF NEW YORK 
ARCHIE BLAINE, CABRINA WILSON, 
BELINDA WALLACE, ACTAVIUS MILLS, 
02 civ. 621 (LAP) WILLIE LYONS AND 
RICHARD DRAKE 

Plaintiff(s) 

ORDER TO SHOW CAUSE FOR DE-
FAULT JUDGEMENT -Against- MO 
THUGS RECORDS, INC. RELATIVITY 
ENTERTAINMENT, INC. LOUD REC-
ORDS, LLC EMI MUSIC PUBLISHING. 
SONY MUSIC INC, STEVE HOWSE. 
AND ANTHONY HENDERSON, INDIVID-
UALLY, AND COLLECTIVELY 

Defendant(s) 

Upon the affirmation of John John-
son, Esq.., and the affidavit(s) Tara Marolla, 
for Empire Process Servers, and/or their 
agents, and the affidavit of plaintiff Archie 
Blaine sworn to on February 19, 2003. 
respectively, and upon the copy of the com-
plaint hereto annexed, it is 

ORDERED, that defendants(s) Mo 
Thugs Records Inc., Steve Howse and 
Anthony Henderson show cause before a 
motion term of this Court, at Room 12A, 
United States Courthouse, 500 Pearl 
Street, in the City, county and State of 
New York, on April 28. 2003 at 4:30 0' 
Clock in the afternoon, therof , or as soon 
thereafter as counsel may be heard, why 
an order should not be issued pursuant to 
Rule 55 Of the Federal Rules of Civil Pro-
cedure for entry of default and entry of de-
fault judgement against the Mo Thugs 
Records, Inc., an d/ or Steve Howse, and 
Anthony Henderson in the amount of six 
million dollars ($6,000,000.00) together 
with prejudgement and postjudgment in-
terest in an amount no more than two mil-
lion four hundred and ten thousand seven 
hundred fifty four and forty seven cents 
(S2,410,754.47) at nine percent (9%) in-
terests as mandated by the New York 
State CPLR, reasonable attorney's fees. 
and disbursements, and that the judge-
ment bear interest at the statutory judgment 
rate from the date of entry until paid. 
And it is further 

ORDERED that, substituted service 
of a copy of this order and annexed affida-
vit upon the defendants on or before 5:00 
o'clock in the afternoon March 22, 2003, or 
via publication in the following publications 
Billboard shall be deemed good and suffi-
cient service thereof, answering papers 
shall be filed no later than April 8, and reply 
papers, if any, shall be filed no 
later than April 14, 2003 

Dated: New York, New York 
March 4, 2003 Issued:5:16p.m 

Hon. Loretta A. Preska 
United States District Judge 
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NEW ONS 

50 CENT. IN DA CLUB 

BABY. WHAT HAPPENED TO THAT BOY 

SNOOP DOGO. BEAUTIFUL 

WAYNE WONDER NO LETTING GO 

R KELLY. IGNITION 

SEAN PAUL, GET BUSY 

LI KIM. THE JUMP OFF 

MARIO. C MON 

KILLER MIKE. ASIDAS 

GINLIWINE, HELL YEAH 

BONE THUGS-N-HARMONY , HOME 

MARIAN CAREY. 00011 NEED YOUI 

NOS LAN 

TLC - ANDS UP 

MISSY EWOTT, GOSSIP FOLKS 

JAY-Z. EXCUSE ME MISS 

B2K, GIRLFRIEND 

FABOLOUS, CAN I' IF TYOUGO 

JUSTIN TIMBERLAKE. CRY MEA RIVER 

TYRESE. HOW YOU GONNA ACT LIKE THAT 

AALIYAH. MISS YOU 

NIVEA LAUNDROMAT 

OWL X GON GIVE IT TO YA 

EMINEM. SING FOR THE MOMENT 

KELLY PRICE. HE PROPOSED 

VIVIAN GREEN, EMOTIONAL ROLLERCOASTER 

DRU HILL >QUID BE 

CHOPPA. CHOPPA STYLE 

INDIAARIE. THE TRUTH 

CLIPSE MA, I DON'T LOVE HER 

FREEWAY, WHAT WE DO 

JENNIFER LOPEZ. ALL I HAVE 

MARQUES HOUSTON, THAT GIRL 

JA RULE. MESMERIZE 

LIE' ROMEO, PLAY LIKE US 

FAT JOE, ALL I NEED 

STAGGA LEE. ROLL WITH MVP 

504 BOYZ GET BACK 

JAHEIM. PUT THAT WOMAN FIRST 

THICKE WHEN I GET YOU ALONE 
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NEW ONS 
QUEEN LATFIAH, BETTER THAN THE REST 

FLOURY. SAY YES 

DRU HILL I LOVE YOU 

FIELD MOOR ALL I KNOW 

KID ROCK PICTURE 

KENNY CHESNEY, BIG STAR 

VINCE GILL NEXT BIG THING 

JOHNNY CASH, HURT 

SHANIA TWAIN. UP 

DIXIE CHICKS. TRAvELIN SOLDIER 

NICKEL CREEK. SPEAK 

TIM MCGRAW. SHE'S MY KIND OF MIN 

BLAKE SHELTON. THE BABY 

MONTGOMERY GENTRY, SPEED 

MARTINA MCBRIDE CONCRETE ANGEL 

JOE NICHOLS. BROKENHEARTSVILLE 

ALAN JACKSON, THAT'D BE ALRIGHT 

CHRIS CAGLE WHAT A BEAUTIFUL DAY 

MARK WILLS. 19 SOMETHIN 

JESSICA ANDREWS, THERE S MORE TO ME THAN YOU 

FAITH HILL WHEN THE LIGHTS GO DOWN 

KEITH URBAN. MINING ON SUNDAY 

JIMMY WAYNE. STAY GONE 

TRACE ADKINS, CHROME 

DIAMOND RIO. BEAUTIFUL MESS 

AARON UNES, YOU CAN T HIDE BEAUTIFUL 

JENNIFER HANSON, BEAUTIFUL GOODBYE 

TERRI CLARK. I JUST WANNA BE MAD 

GEORGE STRAIT, SHE LL LEAVE YOU WITH A SMILE 

ALAN JACKSON. DRIVE IFOR DADDY GENEI 

DIXIE CHICKS, LONG TIME GONE 

TORY KEITH. WHO S YOUR DADDY 

KEITH URBAN. SOMEBODY LIKE YOU 

FAITH HILL RY 

ALISON KRAUSS & UNION STATION, NEW FAVORITE 

DIAMOND 010.1 BELIEVE 

DEANA CARTER THERE S NO LIMIT 

KENNY CHESNEY, THE GOOD STUFF 

TOBY KEITH, COURTESY OF THE RED WHITE & BLUE 

SHANIA TWAIN, I M GONNA GETCHA GOOD , 

EMERSON DRIVE, FALL INTO ME 

MONTGOMERY GENTRY, MY TOWN 

BRAD PAISLEY. I WISH YOU I) STAY 

41001110AUSS UNION STARR LET 461000, rou FOR liPara 

ARRYL WORELY, HAVE YOU FORGOTTEN, 

PHIL VASSAR. THIS IS GOD 

BERING STRAIT. BEARING STRAIGHT 
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50 CENT. IN DA CLUB 

SNOOP DOGG. BEAUTIFUL 

GOOD CHARLOTTE THE ANTHEM 

EMINEM, SING FOR THE MOMENT 

MISSY EWOTT. GOSSIP FOLKS 

JAY-L EXCUSE ME MISS 

AUDIOSLAVE, LIKE A STONE 

COLIMA,, CLOCKS 

TYRESE, HOW YOU GONNA ACT LIKE THAT 

JENNIFER LOPEZ ALL I HAVE 

JUSTIN TIMBERLAKE. ROCK YOUR BODY 

Ul.' KIM. THE JUMP OFF 

SIMPLE PLAN, ADDICTED 

AALIYAK MISS YOU 

NAS. I CAN 

R. KELLY, IGNITION 

RED HOT CHIU PEPPERS. CAN T STOP 

AU. AMERICAN REJECTS SWING SWING 

SEAN PAUL GET BUSY 

ATARIS, IN THIS DIARY 

TATO.. ALL THE THINGS SHE SAID 

MS DYNAMITE IT TAKES MORE 

GINUWINE. HELL YEAH 

FABOLOUS, CAN'T LET YOU GO 

UNKIN PARK, SOMEWHERE I BELONG 

KILLER MIKE,ADIDAS 

SMILEZ & SOUTHSTAR, TELL ME 

FIELD MOB. SICK OF BEING LONELY 

MARIAH CAREY, BOY II NEED YOU) 

KID ROCK. PICTURE 

3LW, IDO MANNA GET CLOSE TO YOUI 

B2K, GIRLFRIENO 

UNWRITTEN LAW. REST OF MY LIFE 

ZWAN, HONESTLY 

NEW FOUND GLORY. HEAD ON COLLISION 

DONNAS. TAKE IT OFF 

WAYNE WONDER, NO LETTING GO 

AVRIL LAVIGNE,1 M WITH you 

EVE. GANGSTA LOVIN 

UL JON & THE EAST SIDE SOU. PLAY NO GAMES 

NEW ONS 
EVANESCENCE. BRING 

THE CLIP LIST 

rnuchenusic use 
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TO LIFE 
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For week ending 
MARCH 9, 2003 

11 AKVIDR IL O 

R L AC KV I PGICNTEURE  I M WITH YO 
K U 

r DIXIE CHICKS, LANDSLIDE 

JENNIFER LOPEZ Au I HAVE 

LISA MARIE PRESLEY, LIGHTS OUT 

CATHERINE ZETA-JONES , AND ALL THAT JAll 

NORAH JONES. COME AWAY WITH ME 

JOHNNY CASH. HURT 

3 DOORS DOWN. WHEN 1 M GONE 

SHANIA TWAIN, UP1 

JOHN MAYER. WHY GEORGIA 

FAITH HILL CRY 

RED HOT CHIU PEPPERS. CANT Slop 

PINK, FAMILY PORTRAIT 

TLC. HANDS UP 

BON JOY'. MISUNDERSTOOD 

MATCHBOX TWENTY, DISEASE 

COLDPLAY, CLOCKS 

INDIAARIE CAN I WALK WITH YOU 

CHRISTINA AGUILERA. BEAUTIFUL 

MADONNA. DIE ANOTHER DAY 

JOHN MAYER YOUR BODY IS A WONDERLAN, 

RED HOT CHILI PEPPERS. ZEPHYR SONG 

NO DOUBT. , INDERNEATH IT ALL 

AUDI OS LAVE. LIKE A STONE 

COUNTING CROWS, BIG YELLOW TAXI 

MARIAM CAREY, THROUGH THE MIN 

NO DOUBT. RUNNING 

BRUCE SPRINGSTEEN. WAITIN ON A DENNY Om 

AALIYAH. MISS YOU 

CEUNE DION, I DROVE ALL NIGHT 

NEW. DILEMMA 

JENNIFER LOPEZ JENNY FROM THE BLOCK 

PINK. DON T LET ME GET ME 

SNOOP DOGG, FROM THA CHUUUCH TO DA PALACE 

JAY-2.03 BONNIE /5 CLYDE 

TORI AMOS, A SoRTA FAIRYTALE 

CREED. ONE LAST BREATH 

JIMMY EAT WORLD, THE MIDDLE 

SHANIA TWAIN, I m GONNA GETCHA GOOD 

NEW ONS 
FOG FIGHTERS TIMES LIKE THESE 

JASON MR/4Z THE REMEDY II WON'T WORRY) 

AMANDA PEREZ ANGEL 

QUEEN LATIFAH. BETTER THAN THE REST 

JUSTIN TIMBERLAKE ROCK YOUR BODY 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING MARCH 22, 2003 
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FOO FIGHTERS, TIMES LIKE THESE (NEW) 
QUEENS OF THE STONE AGE, GO WITH THE FLOW INEWI 
114E ATARIS, IN THIS DIARY INEW) 

ELECTRIC SIX, DANGER , HIGH VOLTAGE INEWI 

[OVEN FRESH] 

NAS, I CAN 

FREEWAY, ALRIGHT 
JASON /ARAL THE REMEDY II WON'T WORRY! 

HOT WATER MUSIC, REMEDY 
MINOSTHEEM. WE UP NEXT 

NEW 
FOO FIGHTERS, TIMES LIKE THESE 

TAIB KWELI, GET BY 

SUM 41. THE HELL SONG 
CHEVELLE. SEND THE PAIN BELOW 

VA 
VIVAConhnuous Programming 

Im Media Park 2, 50670 Koln. Germany 

enfUSIC 
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Continuous Piogiemming 
2V9 Queen St West, Toronto. Ontario M5V2: 

TA.T.U.. ALL THE THINGS SHE SAID 

SCOOTER. WEEKEND 

KATE RYAN. DESENCHANTEE 
DEUTSCHLAND SHUT DEN SUPERSTAR WE RAyE A DREAM 

SIDE & ELTON JOHN. SORRY SEEMS 10 El THE HARDEST WORD 

WOLFSHEIM, KEIN ZURUCK 

GARETH GATES, ANYONE OF US 

SHAKIRA. THE ONE 

LINK IN PARK. SOMEWHERE I BELONG 
ANNE CLARK.. SLEEPER IN METROPOLIS 

SUM 41, THE HELL SONG INEWI 

1321E, GIRLFRIEND INEW) 
AMANDA PEREZ ANGEL INEWI 
BOOMKAT, THE WRECKONING INEWI 

IRS, STRICTLY FOR THE HEADS INEWI 
KILLER MIKE, ALL DAY I DREAM ABOUT SEX (NEW) 

STACIE ORRICO. STUCK (NEW) 
CHRISTINA AGUILERA, BEAUTIFUL 

SAM ROBERTS. DON'T WALK AWAY EILEEN 

MISSY MISDEMEANOR EWOTT. GOSSIP FOLKS 

50 CENT. IN DA CLUB 
SHAWN DESMAN. SHOOK lUOMO REMIXI 

SWOLLEN MEMBERS. BREATH 

JENNIFER LOPEZ ALL I HAVE 

JA RULE, MESMERIZE 

THEORY OF A DEADMAN. MAKE UP YOUR MIND 
NOT BY CHOICE, NOW THAT YOU'RE LEAVING 
GOOD CHARLOTTE, THE ANTHEM 

JUSTIN TIMBERLAKE. CRY MEA RIVER 

COLDPLAY CLOCKS 

KELLY OSBOURNE. SHUT UP 
EMINEM. LOSE YOURSELF 

TA TU. NOT GONNA GET US 

ROBBIE WIWARIS. FEEL 
SHAKIRA, SUE ME SUEDES TU 

NICK CARTER. DO I HAVE TO CRY FOR YOU 

AVRIL LAVIGNE. SKIER BOI 

JUSTIN TIMBERLAKE. CRY MEA RIVER 

JENNIFER LOPEZ. JENNY FROM THE BLOCK 

RED HOT CHILI PEPPERS. CANT STOP 

MOLOTOV, 'MAILER° 

JUANES. ES POR TI 

PAUUNA 411910. CASANOVA 
GUSTAVO CERATI, COSA IMPOSIBLES 

AUDIOSLAVE. LIKE A STONE 
CHRISTINA AGUILERA, BEAUTIFUL 
WESTURE, UNBREAKABLE 

MEL C. HERE IT COMES 

KYLIE MINOGUE, COME INTO MY WORLD 
SUM 41, STILL WAITING 

VINCE GILL NEXT BIG THING 
ALAN JACKSON, THAT EI BE ALRIGHT 

KENNY CHESNEY. BIG STAR 

DIXIE CHICKS. TRAVELlet SOLDIER 

BLAKE SHELTON. THE BABY 

TIM MCGRAW. SHE'S MY KIND OF MIN 
AARON UNES. YOU CAN'T HIDE BEAUTIFUL 

KEITH URBAN, RAINING ON SUNDAY 

BRAD PAISLEY, I WISH YOU'D STAY 
JOE NICHOLS, BROKENHEARTSVILLE 

MONTGOMERY GENTRY. SPEED 

TRACE ADKINS. CHROME 
CHRIS CAGLE, WHAT A BEAUTIFUL DAY 

DEANA CARTER. THERE S NO LIMIT 

JESSICA ANDREWS, THEFTS MORE TO ME THAN YOU 
OIAMOND RIO, I BELIEVE 

TERRI CLARK, I JUST WANNA BE MAD 

MARK WILLS. 19 SOMETHIN 
JIMMY WAYNE. STAY GONE 

THE CHARLIE DANIELS BAND. SOUTHERN BOY 

ORBANN-PRESSIONS 
2 hours weekly 

3900 Main St. Philadelphia. PA 19127 

CALIFORNIA MUSIC CRANNEL 

15 hours weekly 
lon7 1410 Si Oakland. CA 94603 

50 CENT, IN DA CLUB 

SEAN PAUL GET BUSY 
WAYNE WONDER, NO LETTING GO 
BM. WHAT HAPPENED TO THAT BOY 
BONE THUGS-N-HARMONY, HOME 

FREEWAY, WHAT WE DO 
AALIYAH, MISS YOU 

MK X GUN' GIVE IT TO YA 
VIVIAN GREEN, EMOTIONAL ROLLERCOASTER 

SNOOP DOGO. BEAUTIFUL 

R. KELLY. IGNITION 
JAY-Z. EXCUSE ME MISS 
TAKE DOWN REEL SCRATCHIN* & SuRvIVIN' 

EVE. SATISFACTION 
GANG STARR, SKILLS 

GOOD CHARLOTTE THE ANTHEM 

MARIAH CAREY, BOY II NEED YOGI 

JENNIFER LOPEZ. ALL I HAVE 
SNOOP DOGO. BEAUTIFUL 
AVRIL LAVIGNE, M WITH YOU 
MARQUES HOUSTON. THAT GIRL 

JUSTIN TIMBERLAKE, CRY MEA RIVER 
MISSY -MISDEMEANOR" EWOTT, GOSSIP FOLKS 

SUM 41. STILL WAITING 
ISYSS, SINGLE FOR THE REST OF MY LIFE 

KELLY ROWLAND, CANT NOBODY 

AALIYAH, MISS YOU 
ZWAN, HONESTLY 

SHAKIRA. THE ONE 
I32K & P DIDDY. BUMP. BUMP BUMP 

Television. 
BLACK MARKET MUSIC: HBO is devel-
oping a new TV series called Black 
Market Music with actor Jack Black, 
who is also half of comedic rock duo 
Tenacious D. Musicians are expected 
to perform regularly on the half-hour 

sitcom, which is about two friends 
(played by Seth Rogen and Jason 
Segel) who open their own record 
store. Black is the show's creator/ 
executive producer; he says the show 
is inspired by the record-store music 
fanatic he played in the 2000 film 
High Fidelity. Sources say that the 
pilot for Black Market Music should 
air sometime this year. 

MTV HAPPENINGS: MTV has made 
reality shows a top priority for the 
network's new spring/summer pro-
gramming schedule. In addition to 
several non-music shows, the net-
work is planning two new music-
based series. 
TRL Presents: Duets, which pre-

mieres at 5 p.m. ET/PT May 5, will in-
vite fans to duet with their favorite 
singers. Usher, Blink-182, Vanessa 
Canton, and B2K are among the acts 
to be featured on the series. The show 
will have an initial five-episode run 
May 5-9. Snoop Dogg will star in 
Doggy Fizzle Televizzle, a weekly vari-
ety show that premieres at 10 p.m. 
ET/PT June 22. MTV says it has ini-
tially ordered six episodes of the series. 

Meanwhile, MTV has renewed The 
Osbournes for a third season, begin-
ning at 10:30 p.m. ET/PT June 10. 
Also renewed is Sean "P. Diddy" 
Combs' Making the Band II, whose 
second season premieres at 10 p.m. 
ET/PT June 18. The second season of 
Making the Band II will focus on 
Combs as he gives career guidance 
to the hip-hop group that he formed 
during the first season. Metallica will 
be honored in the next mtvICON 
special, which will be taped May 3 in 
Los Angeles and will air at 9 p.m. 
ET/PT May 6. 

In other MTV news, while the U.S. 
network is largely criticized for not 
showing enough music videos, MTV 
and MTV2 in Canada are being or-
dered to show fewer videos (Bill-
board Bulletin, Feb. 24). In a Feb. 21 
ruling, the Canadian Radio-Televi-
sion and Telecommunications Com-
mission determined that Craig 
Broadcasting Systems, which oper-
ates the Canadian versions of MTV 
and MTV2, did not meet the terms of 
its TV license. 

Under the license agreement, Craig 
was limited to airing a maximum of 
10% music-video content so as not to 
compete directly with Chum Ltd.'s 
MuchMusic and MuchMusic spinoff 
channels. Chum filed a complaint last 
year, when MTV Canada's program-
ming exceeded that limit (Billboard, 
Feb. 2, 2002). 

THIS & THAT: Fremantle Media and 
19 Entertainment, the companies 
behind Fox's American Idol, are 
planning an as-yet-untitled Ameri-
can Idol spinoff for singers ages 6 to 
12. The new show is expected to 
debut this summer. 
America Online's Sessiorzs@AOL 

live-music program is heading to TV 
via a special premiere at 7 p.m. EST 
March 16 on MuchMusic USA. It will 
be the first time that an AOL Music 
production will air on a TV network. 
The one-hour special, Highlights 
From Sessions@AOL, will air in two 
parts and feature performances by 
such acts as LL Cool J, Queens of the 
Stone Age, Ja Rule, 50 Cent, the 
Used. Missy "Misdemeanor" Elliott, 
Jimmy Eat World, and the Donnas. 

Teri Amos' first full-length concert 
special in five years—Tori Amos Cus-
tom Concert—premieres at 10 p.m. 
EST March 16 on the Oxygen net-
work. The show features the singer 
performing an all-request set list cho-
sen by fans in an online vote. 

PRODUCTION COMPANY NEWS: Cul-
ver City, Calif.-based production com-
pany Anonymous has signed director 
Antoine Fuqua for representation for 
music videos and commercials . . . 
Palomar Pictures in Los Angeles has 
upped Erin Rickel from director's rep 
to executive producer/head of music 
video. Rickel replaces Lanette Phil-
lips, who exited and has formed her 
own company, Lanette Phillips Man-
agement. The new company provides 
indie representation for the music-
video/commercial directors from 
Palomar, Hungry Man, A Band Apart 
(except for Chris Applebaum), and 
Believe Media. 
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Lt\ILLL  t[ 1 LILL 
A LOOK BEHIND THIS WEEK'S CHART ACTION 

Counter. 
THREE INTO 10: For the first time in 2003, 
(bree different albums start inside The Bill-
board 200s top 10, as the chart resumes nor-
mal volume after last issue's post-Grammy 
\wards shopping surge. As expected, sopho-
more rapper Fabolous owns the Hot Shot 
Debut on both Top R&B/Hip-Hop Albums 
and the big chart, entering both lists at No. 
3 ( 184,500 units). 
With lead single "Can't Let You Go" chug-

ging 28-17 on 
Hot R&B/Hip-
Hop Airplay, 
Fabolous' new 
album eclip-
ses the best 
sales week and 
highest Bill-
board 200 rank 
of his first title, 
which started 
at No. 4 on 

143,000 units in the Sept. 29, 2001, issue. 
klthough he leads R. Kelly (No. 4, 168,000) 
an the big chart, he trails Kelly on the R&B 
chart, which is determined by a subset 
panel of core stores. 

Fabolous' Billboard 200 bow is followed by 
that of another rapper, Lil' Kim (No. 5, 
166.000 units), and rookie rock band 
Evanescence (No. 7, 142,000 units). For 
Kim, it's her second trip to the top 10 in 
:Wee tries, as her last album peaked at No. 4, 
w'iling 229,000 in her biggest week. She's 
yart of a winning hand for Atlantic, as the 
label places three albums on the R&B/Hip-
Hop top 10 for the first time since the Jan. 

1997, issue, when her Hard Core kept 
:ompany with Aaliyah's One in a Million and 
:he Space Jam soundtrack. This time, her 
‘lo. 4 start is joined by Sean Paul and Wayne 
Wonder, at Nos. 6 and 10, respectively. 
Evanescence, featured in the film Dare-

ievil, also opens at No. 1 on Top Contempo-
nary Christian Albums, fetching about 3,000 
)f its total from the Christian marketplace. 
rhe band's opener is the largest week for any 
ilbum on the Christian chart since Christ-
mas week 2001, when Mannheim Steam-
roller's Christmas Extraordinaire rang 
?,79,500 copies. Evanescence's Daredevil 
rack with Paid McCoy, "Bring Me to Life," 
lullets 5-3 on Modern Rock Tracks. 

iITTING ON TOP OF THE WORLD: 50 Cent has 
mere 15% decline, which is noteworthy stay-
ng power, considering that he's sold just shy 
)f 3 million albums in five weeks. He thus 
'eturns to No. 1 on The Billboard 200 (359,000 
mits), edging Grammy champ Norah Jones 
)y 6.5% (337,000). She has a post-awards slide 
)f46%, but as a consolation prize, she retains 

the top slot on Top Music Videos after bowing 
there last issue. Live in New Orleans, which is 
available only on DVD, has sold 45,000 units in 
its first two weeks. 

BEST YET: After two weeks in the top 10, 
Grammy Nominees 2003 makes its in-
evitable post-show slide (No. 14, down 49%). 
This one reached a higher peak, No. 6, than 
any of the eight earlier editions, eclipsing 
1999's, which rose to No. 8. 
The 2000 sampler was the only one to 

score a bigger sales week than last issue's 
113,000 unit frame: that one sold 500 more 
in its prime. Grammy Nominees 2000 also 
owns the series' highest overall total, having 
sold 867,000 copies. The latest one has rung 
300,000 thus far. 

CHILD'S PLAY: Kidz Bop 3 opens at No. 17, 
marking the highest chart debut ever for a 
non-soundtrack children's album in the his-

tory of The 
Billboard 200. 
In 1993, Bar-
ney's Favor-
ites Vol. 1 rose 
to No. 9 after 
starting at No. 
31. Although 
it is being sold 
direct to con-
sumers via a 
TV campaign, 

fewer than 1% of sales for the latest Kidz Bop 
Kids title come from that. Of the 55,000 sold, 
department stores moved 85.5%, and music 
chains tallied 13.5%. 

This is the highest peak ever for Razor & 
Tie, besting the No. 22 plateau earned last 
year by hip-hop compilation Monsta Jamz. 
With Dar Williams at No. 153 and Kidz Bop 
2 at No. 158, the label has three albums on 
the big chart. 

DETAILS, DETAILS: See Josh Groban. See Josh 
appear on an Orpah Winfrey rerun. See his 
albums romp: 41-19 (doubling the prior 
chart's total for this issue's Greatest Gainer) 
and 185-122 (up 49.5% for the Pacesetter 
award). The love affair between this singer 
and TV audiences continues . . . A classic 
Nowlin' Wolf set is allowed to bow on this 
week's unpublished Top Blues Album chart, 
rather than being tracked as catalog, because 
it has vastly expanded content and a new title. 
The Nowlin' Wolf London Sessions—Deluxe 
Edition starts at No. 6, the late singer's first 
appearance on the blues list. The original ver-
sion peaked at No. 79 on The Billboard 200 
in 1971 and was the only title the legendary 
bluesman ever placed on that chart. 

Minded. 
THE HEARTLAND: The winds of war blow over 
Hot Counlry Singles & Tracks, as Dixie Chicks 
dominate with "Travelin' Soldier" and Darryl 
Worley's "Have You Forgotten?" invades the 
top 10 in its third chart week (see story, page 1). 

Although the trio's single does not specifical-
ly address the 
conflict in Iraq, 
the story about 
a serviceman 
and the girl 
whose heart 
he carries into 
battle strikes a 
melancholy 
nerve as U.S. 
armed forces 
prepare for 

combat. It is the sixth No. 1 for Dixie Chicks 
on this chart and has just been serviced to 
pop stations. 

Worley's pro-war anthem takes the chart's 
biggest gain and shoots 22-9. Up 1,635 detec-
tions, "Forgotten" is the fastest-rising single 
on the country list since Alan Jackson's Sept. 
11 reflection, "Where Were You (When the 
World Stopped Turning)," rose to No. 6 in its 
third chart week in the Dec. 8, 2001, issue. 
"Forgotten" is the 11th track in the Nielsen 
Broadcast Data Systems era to enter the top 10 
in three weeks or less, and Worley is the fifth 
act to achieve this feat. The others are Garth 
Brooks (six times), Jackson (twice), and Tim 
McGraw and Brooks & Dunn (once each). 

Meanwhile, newcomer Dusty Drake takes 
Hot Shot Debut honors at No. 53 with "One 
Last Time," a song about the final phone con-
versation between a passenger on a hijacked 
Sept. 11 airplane and his wife, while Clint Black 
is expected to debut on the chart next issue 
with "I Raq and Roll," a track serviced to coun-
try stations via digital download March 11. 

KEMPF BUSY: Sean Paul earns his second con-
secutive top 10 on R&B/Hip-Hop Singles & 
Tracks, as "Get Busy" moves 16-10. A 37% rise 
in audience results in Greatest Gainer/Airplay 
honors for the title. Paul's last chart appear-
ance, "Gimme the Light," peaked at No. 3 last 
November. Apparently the airplay for "Busy" 
has translated into sales, as his album Dutty 
Rock (No. 6) spends a fourth consecutive week 
in the top 10 of Top R&B/Hip-Hop Albums fol-
lowing a dozen weeks below that level after 
debuting at No. 8 in November. 

Elsewhere on R&B/Singles & Tracks, S.R.C. 
(Street Records Corp.), the new imprint of 
Loud Records founder Steve Rifkind, makes its 
first appearance on the chart. Distributed 
through Universal Motown Records Group, the 
label's lead artist, David Banner, takes Hot Shot 
Debut honors with "Like a Pimp," featuring Lil 

Flip, bowing at No. 71. It is the first charting 
single for the Mississippi native, although he 
has appeared on the chart before, receiving pro-
duction credit on "Thug Holiday" by Trick 
Daddy Featuring LaTocha Scott. Banner also 
spent one week on the Top R&B/Hip-Hop 
Albums chart in May 1999 with Grey Skies as 
one-half of the duo Crooked Lettaz. 

CLUB REDUX: A cover of "In Da Club" by Bey-
oncé Knowles that surfaced electronically at 
radio, apparently independent of any label pro-
motion, picks up a total of 8.5 million listener 
impressions. Of that audience, 5.2 million 
impressions are from R&B radio, giving it 
enough to debut at No. 73 on Hot R&B/Hip-
Hop Singles & 11-acks. Some stations have taken 
to mixing Knowles' version with 50 Cent's orig-
inal, which sits atop both The Billboard Hot 100 
and R&B/Hip-Hop Singles & 11-acks for its third 
and sixth weeks, respectively. In those instances, 
Billboards' mix-show rules will apply, and air-
play credit will be given to both tracks. Also hit-
ting radio this week is "Hooked" by Mary J. 
Blige Featuring P. Diddy, which places new 
lyrics over the musical hook from "In Da Club." 
And, not to be outdone, Bubba Spaixx recent-
ly released a comical remake titled "In Da Mud." 

FULL SAIL Renewed interest in the singles mar-
ket by some labels (Billboard, March 15) is prom-
ising news. Next issue, Arista's bold plan to pack-
age DVD singles in jewel boxes in order to stock 
them in music sections will be reflected on 
the Hot 100 
Singles Sales 
chart. Of the 
four titles re-
leased March 
11, the DVD for 
Avril Lavigne's 
"I'm With You/ 
Sk8er Boi" is 
leading the way 
early in the 
sales week The 
other titles are from Pink, Usher, and Clipse. 

In a few weeks, we expect to see the first rep-
resentation of a digital-download-only single 
on Hot 100 Singles Sales. Madonna's Web site 
is offering downloads of "American Life" for 
$1.49, with sales accounted for by WEA Distri-
bution and tracked by Nielsen SoundScan. The 
downloads will be sent to consumers starting 
March 24 for the tracking week ending March 
30. If early projections are correct, "Life" should 
debut on the sales chart in the April 12 issue. 
This will be followed by the CD single, which 
hits retail April 8. Although Nielsen SoundScan 
has tracked paid downloads in the past, the tiny 
volume of transactions made virtually no 
impact on our charts. 
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ARTIST Title 

IMPRINT & NUMBER/DISTRIBUTING LABEL 
i.i 0 
Cl 11 

rAU' NUMBER 1 'M  3 Weeks At Number 1 
49 36 23 JA RULE A The Last Temptation 

MURDER INCJDEF JAM 063487-/IDJMG 112.98/18.981 

4 

50 CENT Get Rich Or Die Tryin' 
SHADY/AFTERMATH 49354e/INTERSCOPE 112.96/18.981 

1 50 42 36 SIMPLE PLAN • No Pads, No Helmets...Just Balls 
LAVA 83534/AG (7.96/11.981M1 

36 

2 1 

0 

3 NORAH JONES A' Come Away With Me 1 0  56 62 VARIOUS ARTISTS Worship Together: l Could Sing Of Your Love Forever 
TIME LIFE 18774119.98 CO1 

39 

BLUE NOTE 32088 ( 17 98 CD) [1111 

0/  HOT SHOT DEBUT e 
52 46 37 JAHEIM • 

DIVINE MILL 48214/WARNER BROS. 118.98 CD) Still Ghetto 

8 

FABOLOUS Street Dreams 

DESERT STORAVELEKTRA 6279116E0 (1296/18.98) 

3 39 53 35 LIONEL RICHIE The Definitive Collection 

MOTOWN/UTV 988140)1/ME 11896 CD) 

19  

4 3 1 R. KELLY Chocolate Factory 
JIVE 41812/ZOMBA 118 98 CD) 

1 o im CHOPPA Straight From The N.O. 

TAKE FO/NEW NO LIMIT 0750117/UMRG 112.98/18.961 

54 

0 NEW 

6 4 4 2 I 

LIU KIM La Bella Mafia 
QUEEN BEE/ATLANTIC 83512./AG 112 98/18 981 

5 11) 59 51  VIVIAN GREEN Love Story 

COLUMBIA 86351/CRG 17 98 E0111.98) 

51 

DIXIE CHICKS As Home 
MONUMENT/COLUMBIA 86840./CRG 112 98 EQ.18 981 

1 56 49 41 TIM MCGRAW A' Tim McGraw And The Dancehall Doctors 

CURB 7874611298/16.981 

2 

0 NEW 
EVANESCENCE Fallen 
AA NET UP 130%116.96 COI 

7 57 43 46 VARIOUS ARTISTS A' Now 11 

UNIVERSAL/EMI/ZOMBA/SONY 069720/LIME 11298/18.981 

2 

8 7 5 KID ROCK A' Cocky 
1 AVA113482*/AG 11298/18981 

3 58 40 38 SANTANA A' Shaman 

ARISTA 1473711298/18.981 

1 

0  11 8 SOUNDTRACK A Chicago 2 59 27 109 BRUCE SPRINGSTEEN A' The Rising 

COLUMBIA 86600./CRG ( 12 98 EWI8 981 

1 

EPIC 87018 ( 18.98 Ell CD1 

SOUNDTRACK Cradle 2 The Grave 
BLOODLINE/SEP JAM 063615*/10JMG 112 913i 18 981 

6 60 48 43 KENNY LATTIMORE & CHANTE MOORE Things That Lovers Do 

ARISTA 14751 112.98/18961 

31 
1C 10 6 

11 9 7 AVRIL LAVIGNE A' Let Go 
ARISTA 14740117.98 CD) 

2 61 57 53 TOBY KEITH A' Unleashed 

DREAMWORKS INASHVILLE)450254/INTERSCOPE (11.98/18.981 

1 

12 5 - FREEWAY Philadelphia Freeway 
ROC.A.FELLA/DEF JAM 586920'/IDJMG 112 98/18 981 

5 0  81 86 SOUNDTRACK • Lizzie McGuire 
BUENA VISTA 860791ANALT DISNEY ( 12.98 CD) 

61 

SEAN PAUL • Dutty Rock 13 63 55 45 CHEVELLE • Wonder What's Next 
EPIC 86157 111.94 ELI CD) 

14 
0  15 14 

1 HARDNP 83620./AG 1998/13 981 

VARIOUS ARTISTS Grammy Nominees 2003 
GRAMMY 73843/WARNER STRATEGIC MARKETING 11898 COI 

6 64 44 39 PINK A' MIssundaztood 
ARISTA 14718 112.98/18.981 

6 
14 6 10 

JOHN MAYER A 2 Room For Squares 8 65 53 52 ELTON JOHN A 2 Greatest Hits 1970-2002 
ROCKETNTV 983478/AME (24.98 COI 

12 
15 8 

16 13 

17 

22 

AWARE/COLUMBIA 85293./CRG 17.98 611/1898) Illi _ 

COLDPLAY A A Rush Of Blood To The Head 
CAPITOL 40504'(1298/1898) 

5 66 58 42 B2K • Pandemonium! 

TAO. 86995./EPIC 112.98 00/18.981 

10 

CD KID2 BOP KIDS Kidz Bop 3 
RAZOR & TIE 89060118 98 COI 

17 67 64 65 MATCHBOX TWENTY A More Than You Think You Are 
MELISMA/ATLANTIC 83612/AG ( 1298/18.981 

6 

0 
THIRD DAY Offerings IL All I Have To Give 
ESSENTIAL 10706/ZOMBA ( 18.98 CM 

18 68 60 57 RED HOT CHILI PEPPERS • By The Way 

WARNER EROS. 48140 CD) 

2 

0  41 40 - 
111) 

S ''' GREATEST GAINER S 69 62 63 VARIOUS ARTISTS à WOW Gospel 2003 
EMI CHRISTIANMORDNERITY 43213/ZOMBA 118.98/21.981 

29 

JOSH GROBAN A ' Josh Groban 

143/RE PRISE 48154/WARNER BROS 118 98 COI (NI 

8 70 31 - 
SOUNDTRACK Smallville [The Talon Mix] 
ELEFTRA 62792/EEG 118.98 COI 

31 

20 17 11 ' - JENNIFER LOPEZ A' This Is Me...Then 
EPIC 86231 118.98 Ell CD) 

2 71 65 49 YANNI Ethnicity 

VIRGIN 81516118.96 CM 

27 

21 12 18 EMINEM A 7 The Eminem Show 
‘VEB/AFTERMATH 493290./INTERSCOPE 112 98/19 98, 

1 72 71 66 KENNY CHESNEY A 2 No Shoes, No Shirt, No Problems 

ANA 67038/ALG 112.98/18.981 

1 

22 16 12 MISSY ELLIOTT A Under Construction 
I HE GOLD MINO/ELEKTRA 6%13./EEG 112 98/18 98/ 

3 73 47 87 FOO FIGHTERS • One By One 
ROSWELIJRCA 68008/RMG 118.98 CD) 

3 

GOOD CHARLOTTE A The Young And The Hopeless 
DAYLIGHT 86486/EPIC ( 12.98 Ea COI 

7 0  108 118 FIELD MOB From Tha Roota To Tha Toota 
MCA 113051'118.98 COI 

33 Q 19 15 

Q 
THE ATARIS So Long. Astoria 
COLUMBIA 86184./CRG 19 98 ED CD) 

24 75 67 48 2PAC • 0 Better Dayz 

AMARU/DEATH ROW 497070./INT ERSCOPE 118 98/24 981 

5 

T.A.T.U. 200 KM/H In The Wrong Lane 
INTEASCOPE 064107 ( 12.98 COI (NI 

13 76 61 47 BLAKE SHELTON The Dreamer 

WARNER BROS. )NASHVILLE148237MAN 112 98/18 981 

8 
25 20 13 

26 14 9 SOUNDTRACK • Daredevil: The Album 
WINDUP 13019 118.98 COI 

9 77 78 64 MARIAH CAREY A Charmbracelet 

MONARC/ISLANO 063467./10JMG 112 98/18 981 

3 

0  26 29 AUDIOSLAVE • Audioslave 
1NTERSCOPE/EPIC 86968118.98 CD) 

7 78 54 54 FAITH HILL A' Cry 
WARNER BROS. 1NASHVILLE I 48001/YVAN 11298/18.981 

1 

ED 30 27 JUSTIN TIMBERLAKE A 2 Justified 
JIVE 418WROMBA 112.98/18981 

2 79 77 80 MARTINA MCBRIDE A' Greatest Hits 
RCA 1NASHVILLE) 67012/RIG 11298/18.98/ 

5 

0 
WAYNE WONDER No Holding Back 
,P/ATLANTIC 83628/AG 1998/14.981 

29 0  91 82 DISTURBED A Believe 

REPRISE 48310/WARNER BROS 118.98 CD) 

1 

30 18 21 NELLY A ' Nellyville 

F 0 REEL/UNIVERSAL 517142//I/MRS ( 1298/18.981 

1 31 70 60 THE ROLLING STONES A 4 Forty Licks 

ABKCO 13378/VIRGIN me CD) 

2 

0 
DONNIE MCCLURKIN Donnie McClurkin... Again 
VERITY 43199/ZOMBA 112.98/18.981 

31 82 83 68 VARIOUS ARTISTS • Disneymania: Superstar Artists Sing Disney ...Their Way! 
WALT DISNEY 860785116.98 CD) 

52 

32 23 34 JOHN MAYER • Any Given Thursday 
AWARE/COLUMBIA 87199/CRG (19.98 Ell CD) 

17 83 51 59 QUEENS OF THE STONE AGE 41 Songs For The Deaf 
INTERSCOPE 493425114.96 CD1 

17 

33 24 16 TYRESE • I Wanna Go There 

J 20041/EMS ( 12.98/18 98) 

16 
-)e, HEATSEEKER IMPACT te 

34 - 22 24 SOUNDTRACK A 4 8 Mile 
SHADY 49350r/INTERSCOPE 112.98/19981 

1 CD 102 117 TFtAPT Trapt 

WARNER BROS. 482% 11298 COI INi 

84 

35 32 25 CHRISTINA AGUILEFtA A' Stripped 

RCA 6603r/RMG 112.98/18.96) 

2 85 92 73 ELVIS PRESLEY A 3 Elvis: 30 Irt Hits 
RCA 68079NRMG 112.98/19.981 

1 

26 25 20 SHANIA TWAIN Up! 
MERCURY 171)314NMGN ( 19.98 CD) 

1 86 89 77 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
BME 23712//TOT ( 13.98)17.96) 

15 

37 33 32 3 DOORS DOWN A Away From The Sun 

REPUBLIC/UNIVERSAL 084396/UMRG 112.98/19.981 

8 87 75 101 INDIA.ARIE • Voyage To India 

MOTOWN 064755/UMRG (12.98)18.981 

6 

38 21 - B.G. Livin Legend 
c HOPPA CITY/IN THE PAINT 8488/SUCH 118.98 COI 

21 88 72 79 JOE NICHOLS Man With A Memory 

UNIVERSAL SOUTH 170285 ( 11.98/17.961M 

72 

9 45 50 SNOOP DOGG • Paid Tha Cost To Be Da BoSS 
DOGGYSTYLE/PRIORITY 3915r/CAPITOL ( 12.98/18.961 

12 89 69 75 ASHANTI A' Ashanti 

MURDER INC/AIM 586830.)10JMG 112.98/18.981 

1 

40 28 30 ROD STEWART A It Had To Be You ... The Great American Songbook 
J 20039/RMG 11298/18981 

4 90 74 55 VINCE GILL Next Big Thing 

MCA NASHVILLE 170268/UMGN 112.98/18.981 

14 

41 38 33 THE ALL-AMERICAN REJECTS The All-American Rejects 
DOGFIOUSE/DREAMWORKS 450407/INTERSCOPE 1998 CD) [Iii 

25 91 68 106 NO DOUBT A' Rock Steady 
INTERSCOPE 493158'112.98/18981 

9 

29 19 AALIYAH A I Care 4U 
BLACKGROUND/UNIVERSAL 050082/UMRG (12.%)18.98) 

3 52 73 84 SHERYL CROW A C'mon, emon 

ARM 493260/INTERSCOPE ( 12.98/18.981 

2 

43 34 31 JAY-2 • 3 The BluepriM 2: The Gift And The Curse 
ROC-A.FELLA/DEF JAM 063380*/10JMG 115.96/19.961 

1 93 79 67 SOUNDTRACK Sweet Home Alabama 
HOLLYWOOD 162364118.98 CD) 

46 

44 35 28 GEORGE STRAIT For The Last Time: Live From The Astrodome 
MCA NASHVILLE 170319/W0N (12.96/18.981 

7 94 97 71 THE DONNAS Spend The Night 

ATLANTIC 83567./AG (11.98 CD) [84 

62 

0  52 58 JOHNNY CASH American IV: The Man Comes Around 
AMERICAN/LOST HIGHWAY 063339./UME 118.% CO) 

45 95 88 88 NIVEA Nivea 

JIVE 41746/ZOMBA III 98/17.961 1811 

80 

0 
HOOTIE & THE BLOWFISH Hootie & The Blowfish 
ATLANTIC 83564/AG 118.96 CO1 

46 96 107 97 THE ROOTS Phrenology 

MCA 112998'11896 CD) 

28 

47 37 26 LL COOL J 10 
DEF JAM 077021 ./IDJMG 112.98/18.981 

2 97 63 - DIRTY Keep It Pimp & Gangsta 
NFINITY/UNIVERSAL 018415/MR6 112.98/18.981 

63 

0  50 44 NAS A God's Son 
ILL WILL/COLUMBIA 8693(r/CRG 02 98 ECl/18 98) 

12 98 84 61 ZWAN Mary Star Of The Sea 3 
MARTHA'S MUSIC/REPRISE 48436/WARNER BROS. 118.98 COI 
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99 99 85 RASCAL FLATTS A Melt 
LYRIC STREET 165031/HOLLYWOOD 112.98/18%1 

123 DARYL HALL JOHN OATES Do h For Love 
u - WATCH 80100118%01 

77 

CD 130 181 BEE GEES A Their Greatest Hits--The Record 
POLYDOR/UTV/UNIVERSAL 589400/UMRG 117.98/24.98) 

49 CD KING CRIMSON The Power To Believe 
SANCTUARY 84585118.98 CO) 

150 

101 96 83 PUDDLE OF MUDD A 3 Come Clean 
FLAWLESS/GEFFEN 493074/INTERSCOPE112.98/16%) 

si 151 148 141 MUDVAYNE The End Of All Things To Come 
EPIC 86487 11898 Ell COI 

17 

102 109 102 CELINE DION A' A New Day Has Come 
EPIC 86400112.98 E(1/18.981 

1 152 151 148 TLC A 3D 
ARISTA 1478011298/18.961 

6 

103 66 99 VANESSA CARLTON A Be Not Nobody 
A8M 493307/INTERSCOPE 118.98 CD1 

5 153 137 120 DAR WILLIAMS The Beauty Of The Rain 
RAZOR 8 TIE 82886 11898 COI IN1 

120 

104 104 94 BUSTA RHYMES • It Ain't Safe No More... 
J 20343./WG 11298/18.981 

43 154 141 126 DAVID GRAY • A New Day At Midnight 
ATO/RCA 68154/RMG 118 98 CD) 

17 

105 76 110 ALAN JACKSON A 3 Drive 
ARISTA NASHVILLE 67039/RLG 112 98/18 981 

1 155 118 136 MICHELLE BRANCH A The Spirit Room 
MAVERICK 47985/VVARNER BROS. I17.% CO) 

28 

106 95 78 BABY • Birdman 
CASH MONEY/UNIVERSAL 060076NUMRG 112 98/18 98) 

24 156 152 153 -- ' GARY ALLAN • Alright Guy 
MCA NASHVILLE 17020I/UMGN 11196/17.98) 

39 

107 111 98 SALIVA Back Into Your System 
ISLAND 063153/111JMG 118 98 COI 

19 In 191 168 THE JULIANA THEORY Love 
E PIC 86163 1998 ES CO) 

71 

108 100 90 SYSTEM OF A DOWN • Steal This Album! 
AMERICAN/COLUMBIA 87062./CRG 118.98 EO COI 

15 158 145 142 KIDZ BOP KIDS • Kidz Bop 2 
RAZOR 8 TIE 89055 111.98/17.981 

37 

(ED 135 130 JARS OF CLAY Futhermore: From The Studio, From The Stage 
ESSENTIAL 10689/ZOAABA 118.98 COI 

64 159 146 138 CREED A 6 Weathered 
WINDUP 13075111.98/18181 

1 

110 82 93 ALISON KRAUSS + UNION STATION • Live 
ROUNDER 610515 11998 C131 

36 160 1431114 

i 

DRU HILL Dru World Order 
OFF SOUL 063377./1E/MG 112.98/18.981 

21 

l 1'11 121 112 SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 39035/ZOMBA 111 96/17 981 [N] 

104 CM CHRIS RICE Run The Earth, Watch The Sky 
ROCKETOWN 20001/ZOMBA 11898 CO1 [NI 

161 

(ID 140 131 FLOETRY Floetic 
DREAMWORKS 450313/INTERSCOPE 117 98 CD1 

19 OD 173 - BOWLING FOR SOUP Drunk Enough To Dance 
SlLVERTONE/JIVE 41819/ZOMBA 113% COI Oil 

162 

113 90 56 VARIOUS ARTISTS Were A Happy Family: A Tribute To Ramones 
OVO/COLOMBIA 88352/CRG 118% HI CD1 

43 163 160 149 SOUNDTRACK • Disney's Lilo & Stitch 
 WALT DISNEY 860734 118% COI 

11 

«ID 132 129 VARIOUS ARTISTS • iWorship: A Total Worship Experience 
JNTEGRITY 86846/EPIC 119% 00 CD) 

60 164 153 155 e TRACE ADKINS • Chrome 
CAPITOL 1NASHVILLEI 30618 110.98/17.981 

59 

115 87 108 FLEETWOOD MAC A The Very Best Of Fleetwood Mac 
REPRISE 73775/WARNER BROS. 124.98 CD) 

12 165 169 115 LINDA EDER Broadway My Way 
ATLANTIC 835.90/AG nee COI IIII 

115 

116 122 107 OZZY OSBOURNE The Essential Orly Osbourne 
LEGACY 86812/EPIC 125 98 EC) CD) 

81 166 155 121 if 
CLIPSE • Lord Willin 
STAR TRAE 14735/ARISTA 11298/18.98) 

4 

117 101 81 RUSH The Spirit Of Radio: Greatest Hits 1974 - 1987 
MERCURY/CHRONICLES 063335/UME 118 98 COI 

62 (13) FINCH What It Is To Burn 
DRIVE-THRU 86099I/MCA  98 112. CD) MI 

167 

118 86 - A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 4 
EMI LATIN 40514 116.96 CD, 

86 168 80 -loll AMERICAN HI-Fl The Art Of Losing 
ISLAND 063657/10JMG 19.98 COI 

80 

119 105 96 SOUNDTRACK How To Lose A Guy In 10 Days 
VIRGIN 81622 118.98 COI 

96 OD JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155119.98 CD) [NI 

169 

120 127 122 HEATHER HEADLEY This Is VVho I Am 
RCA 69375/RMG 1998/13.981 

38 170 149 140 SOUNDTRACK The Lord Of The Rings: The Two Tovvers 
WMG SOUNDTRACKS/REPRISE 49379/WARNER BROS. 119.98 COI 

43 

121 114 119 MICHAEL BUBLE Michael Buble 
143/RE PRISE 48376/WARNER BROS. 11696 COI WI 

114 171 12C 69 DJ ENVY The Desert Storm Mixtape: DJ Envy Blok Party Vol. 1 
DESERT STORM 86737NEP1C 118.98 EO CO1 

57 

(ID 1 8 5 1 7 1 

ge-- PACESETTER î.eieg- 
JOSH GROBAN Josh Groban In Concert 
t 43/REPRISE 48813/WARNER BROS. me CD) 

172 156 113 BECK Sea Change 
0 GC/GEFFEN 493393/1NTERSCOPE 118.98 CD1 

8  

34 173 147 161 NICKELBACK A° Silver Side Up 
ROADRUNNER 618485/10JMG112.98/18.981 

2 

123 115 72 STEVEN CURTIS CHAPMAN All About Love 
s FARROW 41762 118.98 CD) 

12 BONE THUGS-N-HARMONY Thug World Order 
RUTHLESS %W ./EPIC 112.98 EQ/18.981 

12 0 

124 133 135 . 
1 

DIAMOND RIO Completely 
ARISTA NASHVILLE 67046/FILG 111.98/17.981 

23 175 134 132 SOUNDTRACK • A Walk To Remember 
EPIC 86311118.98 E0 CO) 

34 

125 117 89 BON JOVI • Bounce 
ISLAND 063055/1ELIMG 112.98/18.981 

2 176 123 - JAMES TAYLOR A October Road 
COLUMBIA 63584/CRG 112.98 EC1/18.981 

4 

126 110 95 VARIOUS ARTISTS The Source Presents: Hip Hop Hits Vol. 6 
DE F JAM 063546/10JMG 11298/18.98) 

35 177 163 150 TRINA Diamond Princess 
SLIP-N•SLIDEMTLANTIC 83517./AG 11198/17 981 

14 

127 103 76 
, 

MASSIVE ATTACK 100th Window 
VIRGIN 81239.111% COI 

69 178 161 200 INTOCABLE La Historia 
EMI LATIN 80818 114.98 CD) 

161 

(ED 158 156 MICHAEL W. SMITH • Worship Again 
REUNION 10074/ZOMBA 111.98/17 981 

14 179 159 105 CAT POWER You Are Free 
MATADOR 427/BEGGARS GROUP 117.96 CD) MI 

105 

129 124 100 WHITNEY HOUSTON A Just Whitney... 
ARISTA 14747 112.98/1898) 

9 180 157 143 ANDREA BOCELLI • Sentimento 
PHILIPS 470400/UNIVERSAL CLASSICS 0600F /18% COI 

12 

130 98 - BERING STRAIT Bering Strait 
UNIVERSAL SOUTH 17021811898 COI 

98 181 174 179 KIRK FRANKLIN • The Rebirth Of Kirk Franklin 
GOSPO CENTRIC 70037/ZOMBA 11198/17.981 

4 

131 126 92 THE USED The Used 
REPRISE 48207/WARNER BROS. 111% COI MI 

63 182 172 158 SEETHER Disclaimer 
WINO-UP 1»8 19.98 COI 

92 

132 113 151 DIANA KRALL • Live In Paris 
VERVE 065109NG 11296/18.981 

18 183 128 - THE MUSIC The Music 
CAPITOL 8032819% COI WI 

128 

(ED 144 - AMANDA PEREZ Angel 
POWERHOWSE 82131NIRGIN 118.96 COI (NI 

133 184 168 154 TERRI CLARK Pain To Kill 
MERCURY 170325/UMGN 111.98/18 981 

27 

134 112 111 NIRVANA A Nirvana 
0 GC/GEFFEN 493907ANTERSCOPE 118.98 CD) 

3 CD 198 -- MICHAEL W. SMITH A Worship 
REUNION 10025/ZOMBA 111.98/17 981 

20 

135 94 70 ALABAMA In The Mood: The Love Songs 
RCA 67052/RLG 118.98 CO) 

15 (ED RANDY TRAVIS Rise And Shine 
WORD-CURB 86238/WARNER BROS III 98/18 981 

127 

136 106 - LYLE LOVETT Smile: Songs From The Movies 
CURB II3184/MCA 116.98 COI 

106 187 175 -- 1 KEM Kemistry 
MOTOWN 067516/UMRG 18.9412 981 WI 

175 

137 85 - SWITCHFOOT The Beautiful Letdown 
COLOMBIA 71083/RED INK 19.98 CO) 85 188 167 163 DAVE MATTHEWS BAND A 2 Busted Stuff 

RCA 08111/OMS/Ii .98/18.981 
1 

138 136 134 SYSTEM OF A DOWN A' Toxicity 
AMERICAN/COLUMBIA 6224(INCRG 112.98 E13/18 96) 

1 ED 
Milk 

THE CORAL The Coral 
OE LTASONIC/COLUMBIA 87192NCRG 1998 E0 COI Dill 

189 

139 131 124 KEITH URBAN • Golden Road 
CAPITOL 1NASFIVILLEI 32936 110 98/18.491 

11 190 162 147 FAT JOE Loyalty 
TERROR SQUAD/ATLANTIC 83600NAG 112 %/18.981 

31 

140 125 103 RODNEY CARRINGTON Nut Sack 
CAPITOL INASHVILLE1 36579 118.96 CO) 

82 CD . • - LINKIN PARK A [Reanimation] 
WARNER BROS 48326. 118.98 CD) 

2 

141 139 91 SMILEZ & SOUTHSTAR Crash The Party 
ART1STDIRECT 01030 111.98/17.98) [981 

91 192 176 189 ... JUANES A Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO 116.98 CO) (NI 

127 

142 150 133 SUM 41 • Does This Look Infected? 
ISLAND 063491/1DJMG Ill% CD) 

32 193 171 160 SOUNDTRACK • XXX 
UNIVERSAL 156.259/UMRG 119.96 COI 

9 

143 116 - AUDIO ADRENALINE Worldwide 
FOREFRONT 40877 Ill% CD) 

116 CD SOLANGE Solo Star 
MUSIC WORLD/COLUMBIA 86354/CRG 998 ES CD) 

49 

144 138 128 VARIOUS ARTISTS WOW Hits 2003 
EMI CMG/PROVIDENT/WO/10 39776/SPARROW 121.96 COI 

34 195 178 164 TAPROOT Welcome 
VELVET HAMMER/ATLANTIC 8356I/AG 111.98 CD) 

17 

145 142 139 JACK JOHNSON A Brushfire Fairytales 
ENJOY/UNIVERSAL 860994/UMRG1111.98 CO1[911 

34 196 179 167 COMMON Electric Circus 
MCA 113114`118 98 COI 

47 

146 154 145 TORI AMOS • Scarlet's Walk 
EPIC 86412 11898 EQ 03) 

7 MD idle - LIL' WYTE Hypnotize Minds Presents: Doubt Me Now 
HYPNOTIZE MINDS/STREET LEVEL 3604/SELECT.0-HITS 117.98 CD) MI 

197 

(15) 
SOUNDTRACK Bringing Down The House 
HOLLYWOOD 162386 118.% COI 

147 198 165 152 6 VARIOUS ARTISTS Absolute Body + Soul 
BMG SPECIAL PRODUCTS 18983/TIME LIFE 11998 CD) 

73 

148 119 104 RY COODER MANUEL GALBAN Mambo Sinuendo 
PE RRO VERDE/NONESUCH 79691/AG 118.98 COI 

52 cp RE.ENTRy 2 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 211374 19.96/16%1PQ 

196 

200 170 159 19 PAUL MCCARTNEY A' Back In The U.S. Live 2002 
MPL 42318/CAPITOL 115.98/19.98) 

8 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIM) certification for net shipment of 500,000 album units ( Gold). • R1AA certification for net shipment of 1 million units ¡Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIM Latin awards: O Certification for net shipment of 100,C00 units ( Oro). A Certification of 200,000 units ( Platino). A Certification of 400,000 
units ( Multi-Platinoj. Asterisk indicates LP is available. Most tape prices, and CD prices for PRIG and WEA labels, are suggested lists. Tape prices marked ECL and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest 
percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. EH] indicates past or present Heatseeker title. e 2003, VNU Business Media. Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by IL • 

élp Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

.'i ., NUMBER 1' 9 Weeks At Number I 

DIANA KRALL • Live In Paris 

, It vE 065109NS 

TONY BENNETT & K.D. LANG• A Wonderlul World 

t , 1.1 COLUMBIA 86734 ERG 

3 DIANA KRALL • The Look Of Love 

VERVE 549846NG 

5 MARK O 'CONNOR'S HOT SWING TRIO In Full Swing 

ODYSSEY 87880/CRG 

5 4 NATALIE COLE Ask A Woman Who Knows 

VERVE 5a9774NG 

0 GLENN MILLER Platinum Glenn Miller 

RCA VICTOR MON 

O  6 THE MARSALIS FAMILY A Jazz Celebration 

MARSALIS 613302/ROUNDER 

0  8 THE BAD PLUS These Are The Vistas 

COLUMBIA 87040/CRG 

o  9  NAT KING COLE Love Songs 

CAPITOL 81513 

10 7 SCOLOHOF0 Oh! 

BLUE NOTE 42081 

11 10 JOHN COLTRANE A Love Supreme (Deluxe Edition) 

IMPULSE//VERVE 5891345NG 

12 11 TONY BENNETT Playin ' With My Friends: Bennett Sings The Blues 

RPM/COLUMBIA 85833/CRG 

ID 19 VARIOUS ARTISTS Bossa Nova For Lovers 

VERVE 065329/VG 

14 13 STEVE TYRELL Standard Time 

COLUMBIA 86006/CRG IN] 

15 14 CHRISTIAN MCBRIDE BAND Vertical Vision 

WARNER BROS 48278 

16 12 HERE« HANCOCK/MICHAEL BRECKER/ROY HARGROVE Directions In Music ICelebrating Miles Davis & John Coltranet 

VERVE 589654/VG 

lail KARRIN ALLYSON In Blue 

CONCORD JAZZ 2106/CONCORD 

18 15 FLORA PURIM Speak No Evil 

NARADA JAZZ 43537/NARADA 

19 16 JANE MONHEIT In The Sun 

N- CODED 4234/WARLOCK IN1 

20 17 DAVE DOUGLAS Freak In 

BLUEBIRD 641106/RCA VICTOR 

21 23 SARAH VAUGHAN Sarah For Lovers 

VERVE 055330/VG 

al) 
ASTRUD GILBERTO Astrud Gilberto's Finest Hour 

VERVE 52079ONG 

23 22 STEFON HARRIS Grand Unification Theory 

BLUE NOTE 32498 

24 25 CASSANDRA WILSON Belly Of The Sun 

BLUE NOTE 35072 PI] 

0 MILES DAVIS Super Hits 

LEGACY/COLUMBIA 85199/CAS 

Ag0."3 22 Billboad TOP CONTEMPORARY 
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Sales data compiled by Ill• 

et, Nielsen 
SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

'ICU, NUMBER 1 - e,E 54 Weeks At Number 1 

NORAH JONES • ' Come Away With Me 

/f, a NOTE 32088 Ibli 

0  

KENNY G • Paradise 

ARISTA 14738 

THE CRUSADERS Rural Renewal 

PRANERVE 060077N6 

VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol.2 

HIDDEN BEACH 87124NEPIC 

3 MINDI ABAIR It Just Happens That Way 

GRP 065229NG MI 

a  ii SPYRO GYFtA Original Cinema 

HEADS UP 3874 

ell 15 KEIKO MATSUI The Ring 

NARADA 13198 [111 

8 8 BWB Groovin ' 

WARNER BROS 48011 IN] 

9 7 WALTER BEASLEY Midnight Love - The Ultimate Collection Of Walter's Romantic Classics! 

10 6 FOURPLAY Heartfelt 

BLUEBIRD 63916/RCA VICTOR 

11 5 NORMAN BROWN Just Chillin ' 

WARNER BROS 47995 IN] 

12 10 AL JARREAU All I Got 

GRP 589777NG 

la 18 HERB ALPERT Definitive Hits 

A&M 490886/INTERSCOPE 

4 13 BOBBY LYLE Joyful 

THREE KEYS 54562/LIGHTYEAR 

1 5 12 BONEY JAMES Ride 

WARNER BROS 48004 

(1) 16 KIM WATERS Someone To Love You 

SHANACHIE 5094 (NI 

17 9 PAT METHENY GROUP Speaking Of Now 

WARNER BROS MOM 

20 WILL DOWNING (Sensual Journey} 

SAP 513961ONG 

17 MAYSA Out Of The Blue 

N COOED 4233/WARLOCK 

22 TOWER OF POWER The Very Best of Tower Of Power - The Warner Years 

RHINO 74345 

21 MARION MEADOWS In Deep 
HEADS UP 3070 

14 PIECES OF A DREAM Love 's Silhouette 

HEADS UP 3071 

23 VARIOUS ARTISTS Golden Slumbers: A Father's Lullaby 

RENDEZVOUS «3333/WARNER BROS 

VARIOUS ARTISTS Jazz Lounge 
WATER 060310 

VARIOUS ARTISTS VerveRemixed 

VERVE 589606NVG 

MAg0H3 22 

îL e  

. 
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781 Bilboand TOP CLASSICAL ALBUMS60 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title Le NUMBER 1 18 Weeks At Number 1 

ANDREA BOCELLI A Sentimento 
P'11LIPS 470400 U,RVERSAL CLASSICS GROUP 

2 
. 

JANUSZ OLENJNICIAK WITH THE WARSAW PHILHARMONIC NATIONAL ORCHESTRA OF POUND (STRUGALAI The Nast ISeurdweh 
SONY CLASSICAL 87 739 

33 3 YO-Y0 MA Classic Yo-Yo 

SONY CLASSICAL 89667 

4 5 
1 

RENEE FLEMING Bel Canto 

DECCA 467101/UNIVERSAL CLASSICS GROUP IN] 

i 5 4 GLENN GOULD State Of Wonder 

SONY CLASSICAL 87103 

0 
GIDON KREMER Happy Birthday 

NONESUCH 19957/AG 

7 9 CARRERAS-DOMINGO-PAVAROTTI The Best Of The 3 Tenors 
DECCA 466999/UNIVERSAL CLASSICS GROUP 

8 8 MURRAY PERAHIA Chopin: Etudes Op.10/25 

SONY CLASSICAL 61035 

9 6 ATLANTA SYMPHONY ORCHESTRA (SPANO) Vaughan Williams: A Sea Symphony 

' 10 Ê10 ii 

7 

VANESSA-MAE The Best Of Vanessa -Mae 

ANGEL 57329 

SOUNDTRACK Callas Forever 

EMI CLASSICS 57389/ANGEL 

VARIOUS ARTISTS Piano Dreams-Music To Inspire 

VIRGIN CLASSICS 82120/ANGEL 

15 TOLGA KASHIF Queen Symphony 

EMI CLASSICS 57395/ANGEL 

CI SALVITORE LICITRA The Debut 

SONY CLASSICAL 89923 

el) 
JOHN RUTTER The John Rutter Collection 

OECCA 472622/UNIVERSAL CLASSICS GROUP 

MA2R0C0H3 22 

X 
La 

-e 

Billboard TOP CLASSICAL CROSSOVER TN 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

0 

NUMBER 1 14 Weeks Al Number 1 

JOSH GROBAN • V Josh Groban 
143/REPRISE 48154/WARNER BROS DU 

a JOSH GROBAN 
/43/REPRISE 48413/WARNER BROS 

Josh Groban In Concert 

3 3 CHARLOTTE CHURCH 

COLUMBIA 86990/CRG 

Prelude: The Best Of Charlotte Church 

4 4 OPERA BABES 
SONY CLASSICAL 87803 flu 

Beyond Imagination 

5 5 BOND 
MBO/DECCA 410500/UNIVERSAL CLASSICS GROUP Du 

Shine 

6 7 MARIO FRANGOULIS 

SONY CLASSICAL 89805 tut 
Sometimes I Dream 

7 8 RUSSELL WATSON 

DECCA 473160/UNIVERSAL CLASSICS GROUP 

Encore 

0 

9 

9 RENEE FLEMING/BRYN TERFEL 

DECCA /UNIVERSAL CLASSICS GROUP 

Under The Stars 

DANIEL RODRIGUEZ 

MANHATTAN 43065/ANGEL IN] 

From My Heart 

0 THE AMERICAN TENORS 

SONY CLASSICAL 87893 

The American Tenors 

11 10 ANDREA BOCELLI • 

PHILIPS 58934I/UNIVERSAL CLASSICS GROUP 

Cieli Di Toscana 

12 

0 
• 

11 CHARLOTTE CHURCH • 
COLUMBIA 89710/CRG 

Enchantment , 3 SARAH BRIGHTMAN • 

NEMO STUDIO 33257/ANGEL 

Classics  

BOND 
MBO/DECCA 467091/UNIVERSAL CLASSICS GROUP INI 

Born 

15 12 DANIEL RODRIGUEZ 

MANHATTAN 37564 IN] 

The Spirit Of America 

MARCH 22 

2003 Billboard TOP NEW AGE ALBU 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

' VI NUMBER 1 uS 
YANNI 
VIRGIN 81516 

4 Weeks At Number 1 

Ethnicity 

YANNI 
WINDHAM HILL I8106/BMG HERITAGE 

Ultimate Yanni 

2 MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE 214 

Romantic Melodies 

5 GEORGE WINSTON Night Divides The Day: The Music Of The Doors 
WINDHAM HILL 11649/RCA VICTOR 

• 

4 JIM BRICKMAN 

WINDHAM HILL I1647/RCA VICTOR 

Love Songs & Lullabies 

6 6 VARIOUS ARTISTS 

VIRGIN 12032 

Pure Moods IV 

7 1 7 VARIOUS ARTISTS 
WINDHAM HILL I1676/RCA VICTOR 

Windham Hill Chill 

B. 8 AMETHYSTIUM 

NEURODISC 80335/CAPITOL 

Aphelion 

9 9 JOHANNES LINSTEAD 

REAL MUSIC 3763 

Zabuca 

14 OTTMAR LIEBERT + LUNA NEGRA 
HIGHER OCTAVE 80961NIRGIN 

Santa Fe Sessions 

' 13 TINGSTAD & RUMBEL 

NARADA 12788 

Acoustic Garden 

12 10 JIM BRICKMAN 

WINDHAM HILL I1589/RCA VICTOR 

Simple Things 

131 

141, 

12 2002 

REAL MUSIC 8812 

Sacred Well 

11 JOHN TESH 
GARDEN CITY 34593 

The Power Of Love 

15 15 ENYA 

REPRISE 49211/WARNER BROS 

Only Time-The Collection 

Sales data for Classical, 

New Age, and Kid Audio Nielsen 
charts compiled by 

SoundScan 

MARCH 22 Billboard 
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14 

15 

TOP CLASSICAL BUDGET 

20 CLASSICAL FAVORITES 
MADACY 

MOZART: SYMPHONY NOS. 40 & 41 VARIOUS ARTISTS 
'ACT 

FOR EVENING PASSIONS 
DECCA /UNIVERSAL CLASSICS GROUP 

GERSHWIN: AN AMERICAN IN PARIS VARIOUS AFMSTS 
MADACY 

CLASSICAL MASTERPIECES 
MONEY 

CLASSICAL MASTERPIECES: SPANISH GUITAR YMCA& ARTISTS 
ACT 

FOR YOUR SOUL 
DECCA /UNIVERSAL CLASSICS GROUP 

CLASSICAL MASTERPIECES: CLASSICS FOR RELAXAT/ON MMUS Am/STS 
MARACY 

BEETHOVEN: PIANO SONATAS 
MADACY 

25 PIANO FAVORITES 
X /SPJ MUSIC 

CLASSICAL MASTERPIECES ROMANTIC PIANO moos Amos 
MADACY 

CLASSICS FOR RELAXTION & MEDITATION NAM ARTISTS 
MADACY 

CLASSICAL MASTERPIECES 
PLATINUM OISX 

MOZART: 50 CLASSICAL HIGHUGHTS VARIOUS AansTs 
ST CLAIR 

FOR A SUNDAY MORNING 
DECCA /UNIVERSAL CLASSICS GROUP 

WJIMUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

VARIOUS AFMSTS 

VARIOUS ARTISTS 

VARIOUS ARTISTS 

... MARCH 22 
2003 Billboard 
TOP CLASSICAL MIDLINE 

BY MOZART VARIOUS ARTISTS 
WALT DISNEY 

• VIVALDI'S GREATEST HITS 8410005 ARTISTS 
RCA VICTOR MCA 

DISNEY'S BABY BEETHOVEN VARIOUS ARGSTS 
ALT DISNEY 

. BRAHMS:CELLO SONATAS1-2 EMANUEL AX YO-YO MA 
• RCA VICTOR /RCA 

COP/AND APPALACHIAN SPRING IIMYONCINIUMNIONEILENISTEM .INvBA, . 
. SONY CLASSICAL 

ROMANTIC ADAGIOS: VOLUME 2 VARIOUS ARGSTS 
: DELLA/UNIVERSAL CLASSICS GROUP 

' ART OF SEGOVIA ANDRES SEGOVIA 
' DG /UNWERSAL CLASSICS GROUP 

THE 41 OPERA ALBUM vAMOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

NO. 1 PIANO ALBUM VARIOUS AKTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

GRBMIt MLUSOUI II [ULM ALB» RIM ,X78MAKIKOCTI 
SONY CLASSICAL 

50 GREATEST CLASSICS VARIOUS ARTISTS 
ST CLAIR 

BABY NEPTUNE VARIOUS ARTISTS 
WALT DISNEY 

LA BOHEM: THE DREAMCAST VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

OPERA ALBUM VARIOUS ARTISTS 
EMI CLASSICS/ANGEL 

BABY BACH VARIOUS ARTISTS 
ALT DISNEY 

Classical me compact dIscs llave a wholesale cos 

between 8.98 and 12.98. CDs with wholesale pnce lower than 

898 appear on ClassIcal Budget. 

MARCH 22 Billboard 
2003 

TOP KID AUDIO 

DORY MIMI, 

KIDZ 80P 2 

KIDZ BOP KIDS KIOZ BOP 
RAZOR & 11E 89042 

VEGGIE TUNES BOB AND IARRY•S SUNDAY SCHOOL 
BIG IDEA/WORD 86250/13/RICK STUDIOS 

SPONGEBOB SOUAREPANTS ORIGINAL THEME eiceuhiprs 
NICK/JIVE 09500/ZOMBA  

THE WIGGLES YUMMY YUMMY 
LYRICK STUDIOS 9204 

VARIOUS ARTISTS RADIO DISNEY JAMS VOL 5 
ALT DISNEY 850787 

VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITTLE PEOPLE/KID RHINO 75262/RHINO 

26 CLASSIC SONGS FOR TODDLERS 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 1 
WALT DISNEY 860605 

VEGGIE TUNES 816INAIIEGMEINISSM rues 6094 Wan BACTURD WAY 
BIG IDEA 35010 

SING-ALONG SING-ALONG WITH DISNEY'S PRINCESSES 
WALT DISNEY 860583 

VARIOUS ARTISTS KID'S DANCE PARTY 
BMG SPECIAL PRODUCTS4axi  

VARIOUS ARTISTS DISNEY'S GREATEST VOL I 
USAIT DISNEY 860693  

VEGGIE TUNES JONAH'S OVERBOARD SING-ALONG 
BIG 10EAANORD 35024/I./RICK STUDIOS 

VARIOUS ARTISTS 
WALT DISNEY 860074 

-*VARIOUS ARTISTS DISNEY'S GREATEST VOL 2 
WALT DISNEY 860591 

PLAYHOUSE DISNEY Z 

VARIOUS ARTISTS PLAYHOUSE DISNEY 
WATT DISNEY 860E05  

BUCK HOWDY SKIDADDLE! 
PRAIRIE DOG 407 

CEDARMONT KIDS CLASSICS acnoa BIBLE SONGS 
BENSON 82217 

VARIOUS ARTISTS ULO & emu ISLAND FAVORITES 
WALT DISNEY 860797 

VARIOUS ARTISTS PRINCESS FAVORITES 
ALT DISNEY 8607.6 

VARIOUS ARTISTS ortercrs PRINCESS COLLECTION 
ALT DISNEY 860897 

JIM BRICKMAN LOVE SONGS & LULLABIES 
WINDHAM HILL 11617/RCA VICTOR   

trarlfc ovr1.1.1 

«Albums with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500000 album units lOold) A RIM certification for net shipment of 1 million units IPlatinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 

symuol indicates album's multi- platinum level. For boxed sets, and double albums with a running time 01100 minutes or more, the RIAA multiples shipments b the number of discs and/or tapes. RIGA Latin awards: LU Certification for net shipment of 100,000 units ( Oro). A Certification of 200,000 units ( Platino). A Certification of 400,000 
unite ( Mutti-Platino). Asterisk indicates LP is available. Heatseeker Impact shows albums removed from Heatseekers this week. [HI indicates past or prese t Heatseeker title. ©2003, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All rights reserved. 
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Sales data compiled by ,Llli . 

éle Nielsen 

SoundScan 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1 ,,..,,,gr,-,, 7 Weeks At Number 1 ' 
DIXIE CHICKS IF ' Wide Open Spaces 
MONUMENT 68195/SONY (NASHVILLE) ( 10.96 E0/17.981(H1 

COLDPLAY • Parachutes 
NETTWERK 30162/CAPITOL ( 11.98/17 981 [ III] 

DIXIE CHICKS e ll Fly 
MONUMENT 69678/SONY (NASHVILLE) 112 98 EQ 18 98, 

EMINEM e The Marshall Mathers LP 
WEB/AFTERMATH 49062r/INTERSCOPE 112.98/18.981 

LINKIN PARK A ' [Hybrid Theory] 
WARNER BROS. 47755 112.98/18.981 

THE BEATLES e 1 
APPLE 29325/CAPITOL 11298/18.98) 

SOUNDTRACK e 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069/11/W6 1129819981 

JAMES TAYLOR e l Greatest Hits 
WARNER BROS. 3113 (7 98/11.98) 

24 27 
,$- GREATEST GAINER $ 

CELINE DION e All The Way...A Decade Of Song 
550 MUSIC 63760/EPIC ( 12 98 ED 18 99 

10 8 7 
-, 

BOB SEGER & THE SILVER BULLET BAND • Greatest Hits 
CAPITOL 30334 110.98/15.981 

€111 VARIOUS ARTISTS Body + Soul: Love Serenade 
TIME LIFE 3397 117.98/19.98) 

12 13 13 SHANIA TWAIN * I' Come On Over 
MERCURY 536003/UMGN 112.98/18.98) 

13 12 9 KID ROCK .lo Devil Without A Cause 
TOP DOG/LAVA 8311r/AG 112.98/18.9811M 

Q 18 11 TIM MCGRAW e Greatest Hits 
CURB 77978 112.98/18961 

15 14 15 METALLICA e 2 Metallica 
ELEKTRA 6111r/FEU ( 1198/17.961 

16 15 29 EMINEM e The Slim Shady LP 
WEB/AFTERMATH 490•71INTERSCOPE 112.98/18.961 

17 19 12 GOOD CHARLOTTE • Good Charlotte 
DAYLIGHT 851345/EPIC 11198 Ell COI poi 

18 17 6 AC/DC , 9 Back In Black 
LEGACY 80207/EPIC 11(.98 00 CO) 

19 20 18 BOB MARLEY AND THE WAILERS .1° Legend 
TUFF GONG/ISLAND 548904/10,1M6 11298/18.98) 

20 21 16 DISTURBED • 2 The Sickness 
GIANT 24739/WARNER BROS. 111.98/17.98) IN] 

21 26 23 PINK FLOYD 4106 Dark Side Of The Moon 
CAPITOL 4M01 ( 1098/18.981 

22 11 19 PHIL COLLINS • 2 ...Hits 
FACE VALUE/ATLANTIC 83139/AG 110.98/17 981 

0  32 25 DEF LEPPARD A 3 Vault - Greatest Hits 1980-1995 
MERCURY 528718/IDA% 11198/18.98) 

24 23 22 KENNY CHESNEY e Greatest Hits 
RNA 67976/RLG ( 12 98/18.981 

25 9 -  SIMON & GARFUNKEL *10 Greatest Hits 
COLUMBIA 31350/CRG 11098 (0/17.98) 

26 25 17 RASCAL FLATTS • Rascal Flatts 
LYRIC STREET 165011/HOLLYWOOD ( 11.98/18 98) IN I 

27 30 33 ORIGINAL BROADWAY CAST RECORDING • Mamma Mial 
DECCA BROADWAY 543115 178 98 CD) 

28 28 24 AL GREEN • Greatest Hits 
HI/THE RIGHT STUFF 30800,CAPITOL ( 10 98 17 98/ 

29 22 26 BON JOVI e 2 Slippery When Wet 
MERCURY 5313017WIDJIMG (ennui 98) 

30 16 47 BRUCE SPRINGSTEEN •' Greatest Hits 
COLUMBIA 6706r/CRG ( 10.98 (Q/17.98) 

31 27 - BEE GEES • One Night Only 
POLYDOR/UNIVERSAL 5592KI/UMFIG 112 98/18 981 

32 33 30 BON JOVI •' Cross Road 
MERCURY 526013/1DJMG imam 7.981 

33 31 28 SOUNDTRACK ak 3 Coyote Ugly 
CURB 78703 111.98/17.98) 

34 34 21 VARIOUS ARTISTS A ' Songs 4 Worship - Shout To The Lord 
INTEGRITY 610131/11ME LIFE 119.98 CO) 

ED 39 42 CAROLE KING .11' Tapestry 
EPIC 65850 (7.98 00/11.981 

36 36 38 JOHNNY CASH • 16 Biggest Hits 
LEGACY/COLUMBIA 1NASHVILLEI 69739/SONY ( NASHVILLE) 11.98 00/11.981 

37 35 31 CREED V Human Clay 
WINO-UP 1305.1* 111.98/18.98) 

38 29 14 AC/DC e Highway To Hell 
LEGACY BOMB/EPIC 114.96 EC CD) 

45 46 ABBA e Gold - Greatest Hits 
POLYDOFVUNIVERSAL 517007/UMRG 112 98/18 981 

]  40 34 HANK WILLIAMS JR. A ' Greatest Hits, Vol. 1 
CURB 77638 15.98,9 981 

THE BEACH BOYS The Greatest Hits Volume 1:20 Good Vibrations 
CAPITOL 21860 110.98/17 98) 

0 QUEEN •' Greatest Hits 
HOLLYWOOD 161265 Ill 98 .11 981 

Q LIVID SKYNTED • The Best Of LynyrdSkynyrd:20111Centry Masters The Millennium Collection 
MCA 111941 (6 98/11 981 

FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 111.98/11.981 

4 , THE POLICE e Every Breath You Take: The Classics 
A8M/UNIVERSAL 193607/LIMRG 112 98/18 961 

48 44 ENYA e Paint The SkylNith Stars - The Best Of Enya 
REPRISE 16835/WARNER BROS 112 98/18981 

41 - JOURNEY e ° Journey 's Greatest Hits 
COLUMBIA 4.1493/CRG 111 98 EQ/17 961 

42 36 JENNIFER LOPEZ e J.Lo 
EPIC 85965 112.98 E0/18.981 

44 49 AC/DC e Live 
LEGACY 130214/EPIC ( 11 98/17 98) 

ZZ TOP A' Greatest Hits 
WARNER BROS. 26846 Ill 98/17 981 
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Sales data compiled by IL* . 
dele Nielsen 

SoundScan ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

2 

NUMBER 1 -*e,-. 3 Weeks At Number 1 

SYLEENA JOHNSON Chapter 2: The Voice 
JIVE 39035/ZOMBA 111.98/17.981 

5 MICHAEL BUBLE Michael Buble 
113/RE PRISE 48376/WARNER BRIG 118.98 COI 

39 AMANDA PEREZ Angel 
POWERHOWSE 82131N/RUIN 118 98 CD) 

6 DAR WILLIAMS The Beauty Of The Rain 
RAZOR 8 TIE 82886 118.98 CD) 

«' HOT SHOT DEBUT 
CHRIS RICE Run The Earth, Watch The Sky 
ROCKETOWN 20001/ZUMBA 118.98 CO) 

6 10 18 BOWLING FOR SOUP Drunk Enough To Dance 
FFROE/SILVERTONFJJIVE 11819/ZOMBA 113 98 CD) 

9 3 LINDA EDER Broadway My Way 
ATLANTIC 83580/AG ( 18 98 C1), 

8 16 16 FINCH What It Is To Burn 
DRIVE-THRU 860991/MCA 11298 CD) 

9 17 - JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 119.98 COI 

0 7 1 CAT POWER You Are Free 
MATADOR 427./BEGGARS GROUP 117 98 COI 

1 4 - THE MUSIC The Music 
CAPITOL 80328 19.98 CD) 

12 11 - KEM Kemistry 
MOTOWN 067516/UMRG (8.98/12981 

13 THE CORAL The Coral 
DELTASONIC/COLUMBIA 8119r/CRU (9.98 Ea CD) 

14 12 12 JUANES A Un Dia Normal 
SURCO 017532/UNIVERSAL LATINO ( 16 98 COI 

15 
14 1;;OTIZE MIES/STUFLieliZeisfeeternegf: Doubt Me Now 

16 15 13 SMOKIE NORFUL I Need You Now 
EMI GOSPEL 20374 (9.98/16.981 

17 13 11 RA From One 
REPUBLIC/UNIVERSAL 066093/UMRG 112 98 CO) 

8 14 7 JENNIFER HANSON Jennifer Hanson 
CAPITOL INASHVILLE) 35247 ( 18.98 CD) 

9 CURSIVE The Ugly Organ 
SADDLE CREEK 51 (13.98 CD) 

,0 49 - 

'$' GREATEST GAINER -S-
DEITRICK HADDON Lost And Found 

,.,• FRITY 43195/ZOMBA 11196/17.981 

1 21 19 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 112.98 CD) 

22 10 SOCIALBURN Where You Are 
ELEKTRA 62790/EEG ( 12.96 CD) 

18 8 PHILLIPS, CRAIG AND DEAN Let Your Glory Fall 
SPARROW 51979 117.98 COI 

4 28 41 JASON MRAZ Waiting For My Rocket To Come 
ELEKTRA 62829/EEG ( 11.98 COI 

• 20 20 THE EXIES Inertia 
MELISMA 13309NIRGIN mace) 

• 29 - THALIA Thalia's Hits Remixed 
EMI LATIN 81595 11498 CO) 

8 - THE MOVIELIFE Forty Hour Train Back To Penn 
DRIVE- THOU 060092/MCA ( 12.98 CD) 

- 23 9 FURTHER SEEMS FOREVER How To Start A Fire 
TOOTH 8 NAIL 39418 19.98 CD) 

34 28 MAROON 5 Songs About Jane 
OCTONE 50001 ( 11.98 COI 

1 27 - DJ WHOOKID Hood Radio V.1 
FULL CLIP 21105' 113.98 COI 

1 25 24 JOSE JOSE El Principe Con Trio Vol. 1 
ARIOLA 98530/BMG LATIN 114 98 CO) 

31 30 1#310111WALl'a & TIE Lon FELLOV6HIP MADE DIOIR 474 Allak II: Um At Rub City liknicHall 
VERITY 43176/ZOMBA Ill 98/17.981 

3 45 34 RICARDO ARJONA A Santo Pecado 
SONY DISCOS 84561 ( 17.98 Ell CD) 

32 40 BYRON CAGE Byron Cage 
GOSPO CENTRIC 70047/ZOMBA ( 18.98 COI 

5 47 47 INDIA 0 Latin Songbird: Mi Alma Y Corazon 
SONY DISCOS 87454 116.913 EC CD) 

33 21 SUPERGRASS Life On Other Planets 
ISLAND 063685/IDJMG 115.98 COI 

36 22 INTERPOL Turn On The Bright Lights 
MATADOR 545* (9.98 CO) 

CODY CHESNUTT Headphone Masterpiece 
READY SET 001 001 mu CD) 

26 14 LOS BUKIS 30 Inolvidables 
FONOVISA 050691/UG 11496 CO) 

19 - RICHARD ASHCROFT Human Conditions 
HUT 13394/VIRGIN ( 18.98 CD) 

24 - THE MINUS 5 Down With Wilco 
YEP ROC 2052/REDEYE 117 98 COI 

VOIVOD Voivod 
CHOPHOUSE 44015/SURFDOG 114 98 CO) 

43 44 -  LOS REHENES Historia Musical: 30 Pegaditas 
DISA 727(134/UG 114.98 CD) 

44 30 -  LOS HURACANES DEL NORTE 28 Huracanazos 
UNIVISION 310103/UG 115.98 CO) 

45 39 35 KATHLEEN EDWARDS Failer 
ZOE 431035/ROUNDER ( 1296 COI 

0 HOT ACTION COP Hot Action Cop 
LAVA 83554/AG ( 12.98 COI 

47 42 27 THE STREETS Original Pirate Material 
VICE 93181 ./ATLANTIC ( 12.96 COI 

0 THE DATSUNS The Datsuns 
HELLSOUAD 27118N2 113.98 CD) 

49 40 33 TELEPOPMUSIK Genetic World 
CATALOGUE X951/CAPITOL 117 98 CO) 

50 38 25 JOHN P. KEE & NEW LIFE Blessed By Association 
VERITY 43200/ZOMBA 111 9917 981 
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Sales data compiled by Illb . 
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SoundScan ARTIST tle TI 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 - 

C '-- NUMBER 1 ''; e  2 Weeks At Numbe• ' 

B.G. Livin' Legend 
CHOPPA CITY/IN THE PAINT 8465/KOCH 118.98 COI 

2 2 1 LIL JON & THE EAST SIDE BOYZ Kings Of Crunk 
BME 2371r/TVT 113.98/17.98) 

3 3 3 DARYL HALL JOHN OATES Do It For Love 
u-WATCH 80100 118.98 COI 

4 8 - 
/$2 GREATEST GAINER 

JOHNNY VICIOUS Ultra. Dance 03 
ULTRA 1155 ( 19.98 MINI 

4 2 CAT POWER You Are Free 
MATADOR 427./BEGGARS GROUP ( 17.98 COI (N] 

se- HOT SHOT DE!3UT 
IH114:0TIZE MILS/STI;Werize slilircticloserrnene ND o u b t Me Now 

7 10 7 TRANSPLANTS Transplants 
HELLCAT 8014r/EPITAPH 116.98 CD) 

8 5 6 SUSAN TEDESCHI Wait For Me 
TONE-COOL 751146/ARTEMIS (1198 CD) [N] 

- 0 CURSIVE The Ugly Organ 
SADDLE CREEK 51' ( 13 98 COI (NI 

0  12 10 TAKING BACK SUNDAY Tell All Your Friends 
VICTORY 176 112.98 CD) MI 

11 11 15 NICKEL CREEK This Side 
SUGAR HILL 3941 118.98 COI 

12 7 5 MANNHEIM STEAMROLLER Romantic Melodies 
AMERICAN GRAMAPHONE 211 116.98 CD) 

13 6 - THE D.O.C. Deuce 
SILVERBACK 211r/PHAT CAT ( 18 98 CD1 

14 9 4 50 CENT Guess Who 's Back? 
FULL CLIP 200r 116 98 COI [N] 

15 16 - DJ WHOOKID Hood Radio V.1 
FULL CLIP 2005' 11396 Mimi 

16 15 19 WILLIE NELSON Crazy: The Demo Sessions 
SUGAR HILL 1073 mu CD) 

7 18 12 INTERPOL Turn On The Bright Lights 
MATADOR 545* (9.98 COI IN] 

18 39 30 CODY CHESNUTT Headphone Masterpiece 
READY SET GO) 001 116.98 COI [8111 

14 11 UNWRITTEN LAW Music In High Places 
LAVA 83632 112.96 COI 

0 13 - THE MINUS 5 Down With Wilco 
YEP ROC 2052JRECIEVE ( 17.98 CD) 011 

21 VOIVOD Voivod 
CHOPHOUSE 44015/SURFDOG ( 14.98 COI 011] 

-22 20 18 LOUIE DEVITO N.Y.C. Underground Party 5 
DEE VEE 0004/AAUSICRAMA (19.96 COI 

21 14 THE STREETS Original Pirate Material 
VICE 03181 /ATLANTIC 112.96 CD) [Ai 

22 16 SUGARCULT Start Static 
ULTIMATUM 516613/ARTEMIO ( 13.98 CD) IN/ 

25 34 EVA CASSIDY Imagine 
BLIX STREET 10075 ( 16.98 CD) 

'6 THROWING MUSES Throwing Muses 
4A0 72301/BEGGARS GROUP ( 17.96 CD) 

7 36 42 VARIOUS ARTISTS Slow Jams Volume 1 & 2 
SPG 1513 113.98 COI 

8 31 28 SHEKINAH GLORY MINISTRY Praise Is What I Do 
KINGDOM 001 111.98/17.96) pl] 

9 30 24 SISTER HAZEL Chasing Daylight 
SIXTHAAAN 61015 ( 18.98 COI 

0 23 13 PAUL VAN DYK Global 
MUTE 9201 riesn CO) [101 

28 -  TOSCA Dehli9 
G.STONE 1447•1167 118.98 CD) 

'2 44 39 THE BEN TAYLOR BAND Famous Among The Barns 
IRIS 9972116.98 CD) 

3 26 21 ERASURE Other People 's Songs 
MUTE 919r ( 17.98 CD) 

24 17 DASHBOARD CONFESSIONAL MTV Unplugged V 2.0 
VAGRANT 378 118.98 COI [Hi 

19 9 NICK CAVE AND THE BAD SEEDS Nocturama 
MUTE/ANTI- 8666r/EPITAPH 118 98 COI III] 

• 32 20 THE POSTAL SERVICE Give Up 
SUB POP 595 111.98 CD) DO 

r 17 - EDWIN MCCAIN The Austin Sessions 
ATC 2002 ( 18.98 CD) 

PATTY LARKIN Red . Luck 
VANGUARD 79727 116.98 CD) 

KRISTIN HERSH The Grotto 
4AD 72302/BEGGARS GROUP 117.911 CD) 

- 
29 25 INSANE CLOWN POSSE The Wraith: Shangri-La 

PSYCHOPATHIC/D3 9912/RIVIERA ( 19.98 CD) 

1 37 43 GEORGIA MASS CHOIR I Owe You The Praise 
SAVOY 7129/MALACO 11198/11.961 IN] 

•- 41 27 THIEVERY CORPORATION The Richest Man In Babylon 
EIGHTEENTH STREET LOUNGE 06r/CAROLINE 11698 CD) •• 

DANIEL O 'DONNELL The Daniel O 'Donnell Show 
DPTV MEDIA 0004 119913 COI 

34 26 JIM JOIMMTON • World Wresting Entertainment Presents: WIVE Anthology (Soundtradi) 
SMACK DOWN!131132/KOCH 121.98 CD) 

,- 

.' 

38 37 JUANITA BYNUM Behind The Veil: Morning Glory 2 
SHEKINAH INTERNATIONAL 1662 116.98 CDI MI 

.5 

, 
PANCHO BARRAZA Las Romanticas De Pancho Barraza 
MUSART 271113ALBOA 15 98 CD) 

- 27 -  MURS The End Of The Beginning 
DEFINITE JUG air 116 98 CO) 

• 33 23 CALEXICO Feast Of Wire 
OUARTERSTICK 71r 116.98 CO) IN/ 

7 DA HEADBUSSAZ Dat's How It Happen Tom 
FE/HYPNOTIZE MINDS 3602/STREET LEVEL 110.98/11.98) 

.. 49 I- THE RAVEONETTES Whip It On (EP) 
CRUNCHY FROG 11044/THE ORCHARD ( 12.98 CD) DU 

Catalog albums are -year-old titles that have fallen below Ne 100 on The Billboard 200 or re- issues of older albums. Total Weeks column reflec s combined weeks title has appeared on The Billboard 200 and Top Pop Catalog Albums, The Heatseekers chart lists the best-selling albums by new and developing artists, do/iced as those who have never 
appeared in tne top 00 of T e Billboard 200. If a Heatseekers title reaches that level, it and the act's subsequent albums are immediately ine bible to appear on the Heatseekers chart. Top Independent Albums are current titles that are sold via independent distnbution, including those that are fulfilled via major branch distributors. SIAlbums with the great-

est sales gains this week. • Recording Industry Assn. Of Arnerica IRIA-Al certification for net shipment of 500,000 .ilbum units (Gold). A RIAA certification for net shipment of 1 million unes ( Platinum). • RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates alburn's multi-platinum level. 
r-"or boxed sets, and ouble Ibums with a running time of KO minutes or more, the RIAA mthplies shipments by the number of discs and/o Tapes RI/EA Latin awards: o Certification for net shipment of 100,000 units (Oro). .. Certification of 200,000 units IPlatin Certification of 400.000 units (Multi-Platino). *Asterisk indicates vinyl LP is available Most 

tape prices, and CD rices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows charfis largest unit increase. DU indicates past or present Heatseeker title. 0 2CO3, VNU Business Media, Inc., and Nielsen SoundScan, Inc. All 
rights reserved. 
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- BilDoard® TOP INTERNET ALBUM SALES 
Sales data and Internet sales reports compiled by Ne . 

Nielsen 
SoundScan 

ARTIST IMPRINT 8. NUMBER/DISTRIBUTING LABEL Title 

TM 

. 
< z ..c, . cc 

1 1 

NUMBER 1 ''; 13 Weeks At Number 1 

NORAH JONES A' BLUE NOII 32088 (HI Come Away With Me 2 

2 2 DIXIE CHICKS •5 MONUMENT COLUMBIA 86840 CRG Home 6 

3 12 BERING STRAIT UNIVERSAL SOUTH 170218 Bering Strait 130 

4 4 JOHN MAYER •2 AWARE/COLUMBIA 85293./CRG 041 Room For Squares 15 

5 3 SOUNDTRACK • EPIC 87018 Chicago 9 

6 6 COLDPLAY • LAP1TOL 405041 A Rush Of Blood To The Head 16 

7 EVANESCENCE WIND-UP 13063 Fallen 7 

8 7 BUCK HOWDY PRAIRIE DOG 407 DI] Skidaddle! 

9 8 VARIOUS ARTISTS GRAMMY 73843/WARNER STRATEGIC MARKETING Grammy Nominees 2003 14 

10 5 50 CENT SHAW/AFTERMATH 4935441/INTERSCOPE Get Rich Or Die Tryin' 1 

11 18 BRUCE SPRINGSTEEN •0 COLUMBIA 866001/CRG The Rising 59 

12 9 : SOUNDTRACK MORA 62792/EEG Smallville [The Talon Mix] 70 

" 3 20 VARIOUS ARTISTS TIME LIFE 18774 Worship Together: I Could Sing Of Your Love Forever 51 

' 4 22 JAMES TAYLOR • COLUMBIA 63584/CRG October Road 176 

' E CURSIVE SADDLE CREEK 51. [HI The Ugly Organ - 

.e LYLE LovErr CURB I 131M/MCA Smile: Songs From The Movies 136 

'7 KING CRIMSON SANCTUARY 84585 The Power To Believe 150 

18 JOSH GROBAN •0 nu/REPRISE 48154/WARNER BROS [HI Josh Groben 19 

19 13 AVRIL LAVIGNE •5 ARISTA 14740 Let Go 11 

20 25 JOHNNY CASH AMERICAN/LOST HIGHWAY 1763339./UME American IV: The Man Comes Around 45 

21 19 ROD STEWART • J 20639/RMS It Had To Be You ... The Great American Songbook 40 

22 17 RY COODER MANUEL GALBAN PERRO VERDE/NONESUCH 79691/AG Mambo Sinuendo 148 

23 10 R. KELLY JIVE 41812!ZOMBA Chocolate Factory 4 

24 SHANIA TWAIN MERCURY 1703149/MON Up! 36 

25 11 MICHAEL BUBLE 113 RIPHISÍ 48.376/WARNER BROS (H] Michael Buble 121 

Top Hite net Alb.nn Sales reflects physical albums ordered though Internet merchants, based on data collected by Nielsen SoundScan. Unlike most Si lboard album charts, atalog title, are , nCluded on the Internet arrd Soundtrackcharts. Albums witS the greatest sa es gain . riecoroirig ilIUUUil ROSOlI. 
UI 

Ameri : a ( RIAA) certification for net shipment of 500,000 album units ( Gold). • RIM certification for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and 
donlilc albums with a running time of 100 minutes or more, the RIM muttiplies shipments by the number of discs and/or tapes. RIM Latin awards: c Certification for net snipment of 109,000 units ( Oro.) Certification of 200,000 units ( Platino). A Certification of 400,000 units IMulti.Platino). Asterisk indicates vinyl 

available. [N] indcates past or present Heatseeker title e 2003, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Bill:x:0rd TOP SOUNDTRACICS TM 
Sales data compiled by 

Nielsen 
SoundScan 

TITLE IMPRINT 8. NUMBER/DISTRIBUTING LABEL 

gi 2 

e NUMBER 1 e 6 Weeks At Number 1 

CHICAGO A EPIC 87018 

2 1 CRADLE 2 THE GRAVE BLOODLINE/DEF JAM 0636151/IDJMG 

3 3 DAREDEVIL: THE ALBUM • WIND UP 13079 

4 4 8 MILE A° SHADY 493508'/INTERSCOPE 

0  7 
LIZZIE MCGUIRE • BUENA VISTA 860791/WALT DISNEY 

6 5 SMALLVILLE [THE TALON MIX] ELEKTF1A 62792/EEG 

7 6 SWEET HOME ALABAMA HOLLYWOOD 162364 

8 8 HOW TO LOSE A GUY IN 10 DAYS VIRGIN 81522 

9 9 0 BROTHER, WHERE ART THOU? •'-' LOST HIGHWAY/MERCURY 1701:69/10.1MG 

Ce BRINGING DOWN THE HOUSE HOLLYWOOD 162386 

11 12 DISNEY'S LILO 8i STITCH • WALT DISNEY 860734 

12 11 THE LORD OF THE RINGS: THE TWO TOWERS WMG SOUNDTRACKS/REPRISE 48379/WARNER BROS 

13 10 A WALK TO REMEMBER • EPIC 86311 

14 14 XXX• UNIVERSAL 156259/UMRG 

15 16 SPIRIT: STALLION OF THE CIMARRON UM 493304/INTERSCOPE 

16 17 COYOTE UGLY •' CURB 78703 

17 15 BROWN SUGAR KW 1131328'/A4CA 

18 21 MOULIN ROUGE 4- INTERSCOPE 493035 

19 13 DELIVER US FROM EVA HOLLYWOOD 162369 

20 20 COYOTE UGLY: MORE MUSIC FROM COYOTE UGLY CURB 78765 

21 19 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING • REPRISE 48110/WARNER BROS 

22 18 1 GODS AND GENERALS SONY CLASSICAL 87891 

23 22 SHREK • DREAMWORKS 450305/INTERSCOPE 

24 23 I PAID IN FULL ROC A.FELLA/DEF JAM 063201 1/IDJMG 

ED SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/ZOMBA 

muti322 Billboard ARTI T INDEX. 
Chbrt Codes: 
- ALBUMS-
The Billboard 2o., :132oo) 
Bluegrass (BG) 
Blues (BL) 

Classical (CL) 
Classical Crossover (CX) 
Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 

Electronic (EA) 
Gospel (GA) 
Heatseekers (HS) 
Holiday (HOL) 
Independent (INO) 

Internet ONT) 
Jazz (a) 
Contemporary Jazz (CD 
Latin Albums (LA) 
Latin, Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa OSA) 
New Age (NA) 
Pop Catalog (PCA) 
R&B/Hip-Hop (RBA) 

R&BMip-Hop Catalog /RBI 
Reggae (RE) 
World Music (WM) 
-SINGLES - 
Hot too (HLoo) 

Hot Lao Airplay (HA) - Couritiregiesedis-  Lattn:›Regional Mexican (RMS) 
Hot too Singles Sales (1155) Dance/Club Play (DC) Latin:Tropical/Salsa (TSS) 
Adult Contemporary (AC) Dance/Sales (DS) Rit B Hip-Hop (RBH) 
Adult Top yo (440) Hot Latin Tracks (LT) R&B Hip-Hop Airplay (RA) 
Country (CS) Latin: Latin Pop (LPS) R88 Hip-Hop Singles Sales (RS) 

Rap Tracks (RP) 
Mainstream Rock (RO) 
Modern Rock (MO) 
Top yo Tracks (Tyo) 

Rankings from biweekly 
charts are listed in ital-
ics during a chart's 
unpublished week. 

2Pac B200 75; RBA 33; RBC 3, 4, 8,11; Him 60; HA 58. 
RA 28, 48; RBH 30, 48; RP 15.24 

3 Doors Down: B200 37; A40 6; Haw 14; HA 15; MO 7; RO 
1; T40 Il 

40 Grocc: RBA 84 
50 Cent: B200 I; IND 14; I NT 10; RBA 1, 82; Haoo 1, 17, 74; 

HA 1,17, 73; HSS 12; RA 1,12, 32, 40; RBH 11, 33. 
35, 79,81; RP:, y, 18; RS 9; 14o 2, 27 

5oq Boyz: RBA 68 
702:1155 38; RA 75; RBH 76; RS 40 
2041 NA 13 

Aaliyah: Bzoo 42; RBA 22; H100 5; HA 5; RA S. 45; RBH 5. 
47; 140 13 

Midi Abair: Cl 5 
Abb* PCA 39 
AC/DC: PCA18, 38. 49 
Yolanda Adams: CC 31; GA la; RBA 97; RBH 78 
Trace Adkins: B200 164; CA 23; CS 47; H100 93 
MI: MO 16; RO 40 
Antonio Aguilar: LA 59 
Christina Aguilera: 8200 35; A4o 12; AC 5; DC 18; Haoo 12; 

io; HSS 7; Tyo 6 
AI: I-. SS 28; RS 17 
Alabama: B200 135; CA 19 
AlbertoY Roberto: L?S 32 
ALC: 6A 35 
Alcazar. DC 42 
Ali: H:00 41; HA 42; RA 35; RBH 37; RP 17: 140 39 
The NI-American Rejects: Bzoo 41; MO 8 
Gary Allan: E1200156; CA 22; CS 2; H100 31; HA 30 
Kanin 1117 
Herb Alpert: Cl 13 
American Hi-FI: 13200 168 
Amener RBA 70; Him 98; HSS 69; RA 73; RBH 70; RS 36, 

55 
Amethystium: NA B 
MAG: RBH 94 
Teri Amos: B200 146; Ai:o 21 
Jessica Andrews: CS 25 
Los Angeles Azules: LA 36; RMA 18 
Los Angeles De Chaffy: RMS 31 
Allen Anthony: RA 66; RBH 65 
Marc Anthony: TSA 515519 
Area 305: LPS 17; LT 23 
Ricardo Arjona: HS 33; LA 9; LPA 7; LPS 4, 6; LT 12, ay 
Armageddon: Haw 86; HSS 71; RA 39; RBH 38; RS 33 

Ashanti: Bzoo 89; RBA 53: Hloo 4; HA 4; HSS 70; RA 18; 
RBH 19; RP 5; R5 39;140 4 

Richard Ashcroft: HS ço 
the Ataris: B200 24; MO 27 
Atlanta Symphony Orchestra: C19 
Audio Adrenaline: Bzoon3; CC10 
Audloslave: B200 270 H100 55; HA 52; MO 4; RO 6, 22 
Aventura: TSA 6 

B2IC B200 66; RBA 40; H100 13, 65; HA 13, 64; HSS 43, 
61,65; RA 37, 38; RBH 36, 44 RS 29, 35, 61: 140 7 

Baby: B200 106; RBA 35; Hioo 27. 45,90; HA 24. 45; HSS 
66. RA16, 20. 73; RBH 18, 21, 70; RP 13; RS 41; Tgo 
32 

Baby Diva: H55 23; RBH 98; RS 13 
Bacilos: LA 70; LPS 25; LT 33; TSS 22 
The Bad Plus: JZ 8 
Erykah Bodo: RA14, RBH 

Becky Baeling: DC y 
Baha Men: WM 6 
Anita Baker: RBA 72 
Banda Pelillos: RMS 30 
David Banner: RA 70; RBH 71 
Barnes: DC 40 
Luther Barnes: GA 29 
Pancho Barran: IND 46; LA 34; RMA 17; RMS 35 
Jeff Bates: CS 23 
Nikie Batey: RS 69 
BBMak: HSS 50 
The Beach Boys: PCA 41 
Beanie Sigel: HSS 57; RS 28 
Walter Beasley: Cl 9 
The Beatles: PCA 6 
Beck: 8200 172; MO 36 
Bee Gees: B200 100; PCA 31 
Beanie Man: RE 4 
Graciela Beltran: LA 71 
Tony Bennett: IZ 2,12 
Bering Strait: B200 130; CA 18; I NT 3 
Sophie Ellis Bettor: DS 13 
B.G.: Bzoo 38; IND i; RBA 8 
Big Bol: Hioo 68; HA 67; RA 42; RBH 42; RP 21 
Big "C": HSS 30.45; RBH 99; RS 25,32 
Big rigger: RA 60; RBH 62 
David Bisbal: LPS 15; LT 22; TSS 
Clint Black: CA 61,71 
BLACKstreet: RA 74; RBH 74 
Ruben Blades: TSA 14 
Mary Blige: BBC 21, 25; H100 83; RA 31; RBH 27; RP zo 

The Blind Boys Of Alabama: GA 26 
Blindside: RO 32 
Andrea Bocelli: 6200 180; CLi; CX 
Bond: CX 5,14 
Bonecrusher: RA 69; RBH 67; RS 73 
Bone Thugs-N-Harmony: Etzoo 174; RBA 61; RBC 6 
Bon irevi: Bzoo 125; PCA 29, 32; 440 17; 140 36 
Boomkat: DC 19; Haw 88; H55 19; RS 54 
La Bouche: DC 12; DS 9 
Bowling For Soup: 6200162; HS 6; 440 39; T40 3o 
Doyle Bramhall: BL 7 
Michelle Branch: 6200 155; 440 4; AC 2; H100 22; HA 20; 

14o 20 
Brandy: DS uj 
Toni Braxton: RBA 69; RS 74 
Breaking Benjamin: RO 33 
Michael Brecken a 16 
Jim Brkiunan: NA 5,12 
Sarah Brightman: CX 13 
Garth Brooks: CS 33 
Brooks & Dunn: CA 53; CCA 15 
Norman Brown: CI it 
Michael Buble: B200 121; HS 2; INT 25 
Joe Budden: RA 61; RBH 63 
Los Buns: HS 39; LA 12, 39; RMA y 
Burning Brides: MO 31 
Basta Rhymes: 13200 104; RBA 38; Hioo 30, 85; HA 29; 

HSS 44; RA 13, 41; RBH 14, 40; RP al, 23; RS 24 
bwb: Cl 8 
Juanita Bynum: GA 211 IND 45 

Tracy Wm': CA 74: CS 39 

Jorge Luis Cabrera: LT 47; RMS 19 
Caedmon's Call: CC 17 
Byron Cage: CC 26; GA 8; HS 34 

Chris Cagle: CS 19 
Tego Calderon: LA 63 
Victor Calderone: DC 46 
Calexico: IND 48 
Glen Campbell: CA 48 
Camion: RBH 75; RS 75 
Candido Y Su Huella Nortena: RMS 23 
Nick Cannon: HSS 54; RS 71 
The Canton Spirituals: GA 38 
Blu Cantrell: H55 73; RS 50 
Mariah Carey: 13200 77; RBA 42; DC 45; DS 2; Hioo 30; HA 

29; F155 4; RA13; RBH 14, 75, 87; RI> ia; RS 5 
Caribbean Pulse: RBA 92; RE 5; H55 21; RBH 93; RS8 
Vanessa Carlton: 13200 103; A40 11; AC 6; Tyo 38 
Jose Carteras: CL 7 
Rodney Carrington: Bzoo ujo; CA 21 
Deana Carter: CS 18 
Brandon Casey: Igloo 29; HA 31;140 18 
Brian Casey: Hloo 29; HA 14018 
Johnny Cash: B200 45; CA 4, 73; CCA 9; INT 20; PCA 36; 

MO 33 
Eva Cassidy: IND 25 
Ricardo Castillon: LPS 24; LT 43; T55 38 
Cat Bowen B200179; HS lo; IND 5 
Nick Cave And The Bad Seeds: IND 35 
Steven Curtis Chapman: 13200 123; CC) 
JC Chasez: Hloo 48: HA 57; HSS 6; RS 21; Tyo 22 
Chayanne: LA 65; LPS 14 
Cher: DC 6; DS 5, 23; HSS 37 
Kenny CheSney: 13200 72; CA 7; CCA 6; PCA 24; CS 4' 

Hioo 39; H438 
Cody ChesnuTT: HS 38; IND 18 
Mark Chesnutt: CS 5o 
Chevelle: 820063; Hioo 81; MO 12,19; RO 13,16 
Chicago Mass Choir: GA 34 
El Chichicuilote: LA 66 
The Chieftains: CA 44; WM 3, 14 
Choppa:132o0 54; RBA 17; Hroo 94; RA 49; RBH 49 
Charlotte Church: CX 3,12 
Cirque Du Soled: WM 5 
C-lanae: If SS 39; RS 31 
Maureen Brown Clark: GA 27 
Terri Clark: B200 184; CA 24; CS ao, 57; Hioo 52; HA 47 
Dorinda Clark-Cole: GA 19 
Karen Clark-Sheard: GA 24 
Kelly Clarkson: AC 14; HSS 31 
Willie Clayton: BL 8 
Patsy aine: CCA 23 
aipse: B200 166; RBA 57; Hite 45, 99; HA 45; HSS 38, 

53; RA 16, 52; RBH 03, 51; RP 13; RS 40, 43, 58 

Tammy Cochran: CS 32 
Kellie Coffey: CA 54; CS 44 
Cold: RO 31 
Coldplay: 13200 16; INT 6; PCA 2; A40 15; Hio2 47; HA 46; 

MO ao 
Natalie Cole: IZ 5 
Nat King Cole: a 9 
Phil Collins: PCA 22; AC 3. 24; Hioo 8o 
John Coltrane: a 1, 
Common: 8200196; RBA 58; Hioo 83; RA14, 31; RBH 16, 

27; RP 20 
Conjunto Primavera> LT i; RMS 1.15 
Conjure One: DC 44 
Ry Cooder: 13200 148; INT 22; L.4 2; LPA 2; WM a 
Cooler Kids: DC 30 
Shemekia Copeland: BL 12 
Copywrite: RS 56 

The Coral: B200189; HS 13 
The Countdown Singers: CA 64 
Counting Crows: A4,2 11;140 38 
Chris Cox: DC 2 
Deborah Cox: RBA 96 
El Coyote Y Su Banda Tierra Santa: LT 34; RMS 14 
Craig-G: RS 68 
Creed: 13200 159; PCA 37; RO 28 
Elvis Crespo: TSA 7 
Cristian: LT 5o 
Sheryl Crow: Bzoo 92; A40 2; AC 8, 23; C5 28; CSS 1; 

Hioo 6; HA al; HSS 0;140 5 
The Crusaders: CI 3 
Celia Cruz: LA 44, 75; TSA 2,4 
Cuisillos De Arturo Macias: RMS 32 
Cursive: HS 19; IND 9; I NT 15 
CYN: DC 35 

-D-
Da Entourage: RBH 82 
Da Headbussaz: IND 49; RBA 99 
Amy Dailey: CS 45 
Dashboard Confessional: IND 34 
The Datsuns: HS 48 
Miles Davis: JZ 25 
Tyrone Davis: BL 10 
Spencer Day: HSS 22 
Del Leopard: PCA 23 
Del Squad: HSS 41; RA 54; RBH 53; RS 22 
De-Java: DC 38 
John Denver: CCA 19 
Louie DeVito: EA 3; IND 22 
Diamond Rio: 6200 124; CA 17; CS 14; Hioo 69; HA 66 
Dido: DS 16 
Don Dinero: TSS 23 
Celine Dion: 13200 102; PCA 9; Ayo 25; AC 9; DC al; Hioo 

49; HA 50; Tyo yo 
The Diplomats: 0S75 
Dirty: B200 97; RBA 27 
Dirty Vegas: EA 13 
Disturbed: 13200 8o; PCA 20; MO 23; RO 7, 15 
Dixie Chkits: 82006; CA a; CCA 2; INT 2; PCAI, 3; A40 

3; AC 1; CS a; CSS 2, 8; Hioo 7, 25; HA 9, 23; HSS 3; 
Tyo 9 

DJ Envy: 13200 171; RBA 48 
DI Kayslay: RA 73; RBH 70 
Dl Quilo RBH 94 
DJ Sammy: EA 14; DS 20 
DJ whookid: HS 30; IND 15; RBA 77 
Oscar D'Leon: TSA 19 
DMX: Hioo 67; HA 68; HSS 34; RA 36; RBH 32; RP 19; RS 

25 
The D.O.C: IND 13; RBA Bi 
Placido Domingo: CL 7 
The Donnas: 6200 94; MO 28 
Dave Douglas: 17 20 
Will Downing: Cl 08 
Dusty Drake: CS 53 
DV. Dra: RBC 19, 23; RBH 77 
Dru Hill: 132,20 16o; RBA 46; Hite 82; RA 33; REM 34 
Duelo: RMS 34 
Dueto Voces Del Rancho: LT 31; RMS 13 

Easy Star All-Stars: RE 8 
Unda Eder: 8200 165, HS 7 
Kathleen Edwards: HS 45 

Electric Six: DS lo 
Valentin Elizalde: RMS 29 
Missy "Misdemeanor" Elliott: B200 22, RBA 14; DC 29; 

Hui° 9; HA 7; HSS 26; RA 7, 44, 58; RBH 7, 44. 59; 
RP 3; RS 20, 52; 740 16 

Emerson Drive: CA 46; Hioo 79 
Eminem: 13200 21; PCA 4, 16; RBA 19; RBC 1, 5; Hum 16; 

HA 16; HSS 51; RA 46; RBH 46, 81, 85; RP 14; Tyo 10, 

37 
Bill Engvall: CA 62 
Jocelyn Enriquez: DC 21 
Enya: NA 15; PCA 46; H5575 
Erasure: EA 9; IND 33; DS 7; HSS 46 
E.S.G.: RBH loo 
Evanescence: 6200 7; CC i; I NT 7; Hloo 54; HA 51; MO 3; 

RO 34 
Faith Evans: Hioo 99; HSS 53; RA 52; RBH 51; RS 43 
Sara Evans: C5 42 
Tiffany Evans: HSS 22 
Eve: RBA 86; HSS 24; RA 68; RBH 68; R5 26 
The [ates: HS 25 

-F-
Fabolous: 13200 3; RBA 3; Hioo 36, 92; HA 35; HSS 9, 33; 

RA 17, 47; RBH 20. 43; RP 12; RS 19,23 
Fat loe: 13200 190; RBA 6o; Hioo 86; HSS 71; RA 39; RBH 

38, 83; RS 33 
Alejandro Fernandez: LA yo; LPS 9; LT 17 
Vicente Fernandez: LA 61 
Tiziano Ferro: LPS 28; LT 38 
Field Mob: B200 74; RBA 32; H100 24; HA 22; RA 15; RBH 

17; RP 8; RS 48;140 33 
Finch: B200 167; HS 8; MO 26, RO 35 
Fischerspooner: EA ao; DC 22 
Five For Fighting: AC 13 
Fleetwood Mat: B200 115 
Renee Fleming: CL CX 8 
The FlipMode Squad: Hioo 30, HA 29; RA13; RBH 14; RP il 
Floetey: B200112; RBA 29; RA 27; RBH 29 
Him Flores Y Su Banda Puro Mazatlan: RMS 25 

Foggy: DS 19 
Joseph Fonseca: TSA 13; IT 49; TSS 7,10 
Feo Fighters:13200 73; Haw 71; HA 70; MO 6,18; RO 10,17 
Radney Foster: CS 52 
Fourplay: Clic 
Foxy Brown: RA 73; RBH 70 
Mario Frangoulis: 0( 6 
Kirk Franklin: 6200 181; CC13; GA 3; RBA 63 
Freeway: B200 12; RBA 5; HSS 57; RA 66; RBH 65; RS 28 
Fribum & Ur*: DC 
FrOU FIDU: DC 47 
Frukware RBA 95 
Funky Green Dogs: DC 13 
Further Seems Forever: CC 24; HS 28 

-G-
Kenny G: Cl 2 
Ana Gabriel: LA 46; LPA 19 
Juan Gabriel: LPS 37; IT 8; RMS 7; TSS 32 
Bill & Gloria Gaither: CC 22,33 
Manuel Galban: B200 148; INT 22; LA 2; LPA 2; WM a 
Gang Starr: HSS 63; RBH 92; R566 
Ullan Garcia: HSS 36 
Georgia Mass Choir GA 18; IND 41 
Asbud Gilberto:11 22 
VIM! GM: B200 90, CA 13; CS 26 
Ginuwine: limo 27; HA 24; RA 20; RBH 21;140 32 

84 www.billboard.com BILLBOARD MARCH 22, 2003 



MARCH 22 
2003 

r. (continued) 

LPS 29 
Dana Glover: AC 18 
Godsmacle MO 15; RO 3 
Fabian Gomez: LT 7; RMS 2 
Good Charlotte: 1320o 23; PCA 17; Hioo 70; MO 13;140 34 
Goo Goo Dolls: Ayo 20 
Glenn Gould: CL 5 
El Gran Combo De Puerto Rico: TSS n 
Nathan Granner: CX 10 
El Gran Silencio: LPS 37; LT 8; RMS 7; TS5 32 
Natalie Grant: AC 30 
David Gray: B200 154; Ayo 31 
Dobie Gray: Mc, 13; AC 28 
Macy Gray: Ayo 22 
Al Green: PCA 28; RBC 12; RBH 91; RS 70 
Vivian Green: 8200 55; RBA 15; DC 15; DS 4; Hioo 46; HA 

53; HSS 5; RA 21; RBH 15; RS 2 
Lee Greenwood: CSS y 
Los Grey's: LA 69 
Mary Griffin: DC 28 
El Gringo De La Bachata: TSS 26 
Josh Groban: B200 19,122; 0(1, 2; INT 18; AC 12 
Groove Armada: EA 23 
Grupo Montez De Durango: LA 68 
G-Wiz: HSS 48; RS 27 
Nee-Nee Gwynn: HSS 23; RBH 98; RS 13 
GZA/Genius: RBA 88 

Deitrick Haddon: CC18; GA 5; HS zo 
Hahz The Rippa: HSS 18; RBH 96; RS 11 
Daly! Hall John Oates: B200 149; IND 3; AC 7 
Regle Hamm: AC 20 
Fred Hammond: CC 28; GA io 

John Hammond: BL 4 
Herbie Hancock: a 16 
Jennifer Hanson: CA 28; HS 18; CSS 3; Hue 91; HSS 6o 
The Happy Boys: EA 18 
Happy Clappers: DC 
Roy 1716 
Barry Harris: DC 37 
Stefon Harris:11 23 
Hayseed Dixie: BG 8,14; CA 70 
Heather Headley: B200120; RBA 37; RA 65; RBH 66 
(hed)Planet Earth: MO 35; RO 23 
Kristin Hersh: IND 39 
Hi-C: RBH 94 
Joel Higuera: RMS 36 
Faith Hill: B200 78; CA 9; CCA 11; Ayo 26; AC 4; CS 29 
Lauryn Hill: RBC 24 
Darwin Hobbs: 6415 
Steve Holy: CS 37 
John Lee Hooker: BL 14 
Hootie & The Blowfish: Bzoo 46; Ayo 37; AC 26 
Hot Action Cop: FS 46 
Marques Houston: limo 63; HA 69; RA 30; RBH 24 
Whitney Houston: Bzoo 129; RBA 43; AC 17; DC 9; Hioo 

95: HSS 27; RA 43; RBH 45; RS 42 
Rebecca Lynn Howard: CA 75 
Buck Howdy: INT 8 
Nowlin' Wolf: ER 6 
Los Huracanes Del Norte: HS 44; LA 14; RMA 6 

I 
Enrique Iglesias: LA 17; LPA 8; AC io; LPS 13; LT zo 
iio: DC 41 
legales: LPS 33; TSS 37 
nclia: HS 35; LA 11; TSA LPS 2; LT 2; TSS 
ndia.Arie: Bzoo 87; RBA 39 
ndustria Del Amor: LA18; RMA 9 
nfamous 2.0: RS 72 
nsane Clown Posse: IND yo 
terpol: HS 37; IND 17 

ntocable: B200178; LA 3.10, 23; RMA 3,12; LT11, 42; 
RMS 4. 17 

Los Invasores de Nuevo Leon: LA 49, 57; RMS 33 
Ronald Isley: RA 34; RBH 39 
The I sley Brothers: RA 34; RBH 39 

-J-
Alan Jackson: Bzoo 105; CA 15; CCA 14; CS 5; Hioo 40; HA 

39 
ladakiss: RS 63 
Jaguares: LA 56 
Jaheim:13200 52; RBA u; RBC 2; H100 73, 75; HA 72, 74; 

RA 25, 26; RBH 26, 28 
Boney James: CJ 15 
Brett James: CS yo 
Etta James: BL 
Al bureau: CI12 
Jars Of Clay:13200 109; CC 5 
Ja Rule: 8200 49; RBA 31; Hioo 4; HA 4; HSS 70; RA 18; 

RBH 19; RP 5; RS 39:140 4 
lay-Z: B200 43; RBA 16; RBC 20; H10015, 37; HA 14, 40; HSS 

14, 57. 67; RA 4; RBH 4; RP 2, 25; RS 4, 28, 65; 14019 
Waylon Jennings: CA 59 
Elton John: 8200 65; DC 24 
Jack Johnson: B2o0 145 
Syleena Johnson: B200 111; HS 1; RBA 23; RA 29; RBH 31 
Jim Johnston: IND 44 
Jolly Green: HSS yo; RS 30 
George Jones: CCA 21 
Norah 1011eS: B200 2; CI 1; INT l; Ayo 9; AC u; limo 35; HA 

34; 140 21 
Sir Charles Jones: RBA 93 
Jordi: LPS 35 
Jose Jose: HS 31; LAB; LPA 6 
Journey: PCA 47 
Juanes: B200192; HS 14; IA n; LPA 3; LPS 7, 8,16; LT 10, 

15, 21; TSS 18, 29 
The Judds: CCA 18 
The Juliana Theory:I3200 157 
lump5: CC 29 

-K ••• 
Israel Kamakawiwo'Ole: WM 8 
Tolga Kashif: CL 13 
K-Ci & lolo: RBA 75; RA 53; RBH 54 
Anthony Kearns: WM 12 
John P. Kee: CC 32; GA 12; HS 50 
Toby Keith: B200 61; CA 6. 36; CCA 13; CS 15, 59; Hioo 66; 

HA 65 
R. Kelly: B200 4; INT 23; RBA 2; RBC 13, 22; Moo 3; HA 3; 

HSS 8; RA 2, 6o; RBH 2, 62, 83; RS 18; 14014 
Kern: Bzoo 187; HS 12; RBA 36 
Sammy Kershaw: CS 34 
Las Ketchup: LA 32; LPA 16 
Alicia Keys: HSS 24; RS 26 
Kid Rock: 82008; PCA 13; A40 2; AC 23; CS 28; CSS 

Hioo 6; HA n; HSS 1:140 5 
Kidz Bop Kids: B200 17, 158 
Killer Mike: 3h00 68; HA 67; RA 42, 69; RBH 42.67; RP 

21; RS 73 

Carole King: PCA 35 
King Britt: DS 24 
King Crimson: 8200150; INT 17 
Kings Of Tomorrow: DC 43 
Beyonce Knowles: Hioo 37; HA yo; HSS 67; RA 72; RBH 

73. RP 25; RS 65; 140 19 
Diana Krall:13200 132; R1, 3 
Alison Krauss: BG 3; CA 35; CS 48 
Alison Krauss + Union Station: Bzoo no; BG 1; CA 16 
Krayzie Bone: RA 51; RBH 52 
Gidon Kremer: CL 6 
Kreo': DS 25 
Chantal Kreviazule Ayo 32 
Kumbia Kings: Bzoo 118; EA 15; LA 1. 30; LPA 15; LPS 

37; LT 8; RMS 7; TSS 32 
Kyjuan: Hioo 41; HA 42; RA 35; RBH 37; RP 17:140 39 

Lady Saw: Ayo 7; Haw 50; HA 49 
Sonny Landreth: BL 5 
lcd. Tang: a 2 
Patty Larkin: IND 38 
Lasgo: EA 17; DS 17 
The Latin All-Stars: LA 73 
Kenny Lattimore: Bzoo 6o; RBA 13 
Avril Lavigne: I3200 11; INT 19; Ayo i; AC 22; Hioo 8; HA 6; 

140 3 
Donald Lawrence & The Tri-City Singers: GA zo 
Jaimie Lee: HSS 28; RS 17 
Murphy Lee: Hioo 41; HA 42; RA 35; RBH 37; RP 17; 140 39 
Stagga Lee: RBH 86 
Gerald Levert: RBA 50; RA 55; RBH 57 
Loot: HSS zo; RBH 95; RS 10 
Liberacion: LA 22; RMA ii 
Salvitore Licitra: CL 14 
Ottmar Liebert: NA 10 
Lifehouse: CC yo 
Lit' Flip: RBA 62; HSS 20; RA 70; RBH 71, 95; RS 10 
Lit Jon & The East Side Boyo: Bzoo 86; IND 2; RBA 21; RA 

51; RBH 52 
Lil' Kim:132oo 5; RBA 4; Hioo 21; HA 25; 1-155 n; RA lo; 

RBH 9; RP 7; RS 3 
Ill' Mo: Hioo 36, 92; HA 35; HSS 33; RA 17. 47; RBH 20, 

43; RP 12; RS 19 
Ill' Romeo: RBA 73 

Wyte: Elzoo 197; HS 15; IND 6; RBA 44 
Alison Limerick: DC 25 
Limite: LA15; RMA 7; LPS yo; LT 6; RMS 6 
Aaron Unes: CA 34: CS 13; Hioo 76; HA 75 
Linkin Parle 13200 191; PCA 5; Hloo 43; HA 41; MO 2; RO 5 
Johannes Unstead: NA 9 
German Lizanaga: LT 48; RMS zo 
LL Cool J: B200 47; RBA 24; Hioo 2, 98; HA 2; RA 6; RBH 

6; RS 55:140 TSS 20 
Lonestar: CA 49: CS 35 
Loon: RS 74 
Loona: DS zo 
Angel Lopez: LPS 34 
Jennifer Lopez:13200 20; PCA 48; RBA 28; DS 8; Hioo 2; 

HA 2, H SS 68; RA 6; RBH 6; RS 63; Tyo 1; TSS zo 
Patty Loveless: BG 9 
Lyle Lovett:13200 136; INT 16 
Luciano: RE lo 
Ludacris: RBA 89; DC 29; Hioo 9, 89; HA 7; HSS 26; RA 7, 

56; RBH 7, 58; RP 3; RS 20, 72;140 16 
Bobby Lyle: Cl 14 
Lynyrd Skynyrd: PCA 43 

-M-
Yo-Yo Ma: CL 3 
Madonna: DS 3; HSS lo 
Mona: LA 28; LPA 13; LPS 26, 36; LT 39 
Mannheim Steamroller: IND 12; NA 3 
Victor Manuelle: TSA 15; LT 36; TSS 3,16 
Marascia: DC 27 
Mario: RBA loo; RA 62; RBH 61 
Bob Marley: PCA 19; RBC 9; RE 7 
Damian "Jr. Gong" Marley: HSS 21; RBH 93; RS 8 
Maroon 5: HS 29 
The Marsalis Family: JZ 7 
Billie Ray Martin: DC 14 
Mary Mary: CC 23; GA 6; RBC 17 
Massive Attack: Etzoo 127; EA a 
Master P: Hioo 94: RA 49; RBH 49 
matchbox twenty: 820067; Ayo 8, 16; Hioo 59; HA 61; 

Tyo 26 
Keiko Matsui: CI 7 
Dave Matthews Band: Bzoo 188; Ayo 33 
John Mayer:1320015, 32; INT 4; Ayo 5,19; AC 21; Him 28; 

HA 28;140 17 
Maysa: Cl 19 
Christian McBride Band: Ills 
Martina McBride: B200 79; CA io; CS al; Hioo 56; HA 54 
Edwin McCain: IND 37 
Paul McCartney: B200 zoo 
Delbert McClinton: BL 3; CA e 
Donnie MCClufkin: B200 31; CC 3; GA 1; RBA 12; RBC 14 
Brian McComas: CS 46 
Paul McCoy: H100 54; HA 51; MO 3; RO 34 
John McDermott: WM 12 
Reba McEntire: CA 65 
Tim McGraw: B200 56; CA 5, 40; CCA 5,16, 17; PCA ly; CS 

8, 55; Hu» yy; HA 44 
Brian McKnigM: RA 67; RBH 69 
Marion Meadows: Cl 21 
MercyMe: CC16, 21 
Jo Dee Messina: CS 27 
Metallica: PCA 15 
Pat Metheny Group: Cl 17 
Georgia Middleman: CS 52 
Luis Miguel: LA 42; LPA 18 
Glenn Miller: IZ 6 
Millie: LPS 5; LT 5; T55 8 
The Minus 5: HS 41; IND zo 
Moby: EA 21; DC 48 
Molotov: LA 21; LPA lo 
Monchy & Alexandra: TSA 8; TSS 12 
lane Monheit: IZ 19 
Alejandro Montaner: LPS 27; LT 45 
Daniel Montenegro: CX 10 
Pablo Montero: LA 37; RMA 19; LPS 39 
Dr. Ed Montgomery: GA 35 
John Michael Montgomery: CS 51 
Montgomery Gentry: CA 26; CS 24; CSS 6; Hioo 96 
Chante Moore: B200 60; RBA 13 
Rose Moore: DC 36 
Allison Moorer: CS 28: CSS Fhoo 6; HA Il; HSSI 
Jessie Morales: El Original De La Sierra: LA 74 
Brandy Moss-Scott: HSS 16; RBH 88; RS 6 
The Movielife: HS 27 
Jason Mra2: HS 24; A4018 
Mr. Cheeks: I-1100 21; HA 25; HSS n, 62; RA lo; RBH 9, 8o; 

RP 7; RS 3, 47 

MUdVarle:13200 151; MO 29; RO u 
Murk: DS 15 
Anne Murray: CA 41 
Keith Murray: HSS 41; RA 54; RBH 53; RS 22 
Mors: IND 47 
The Music:13200 183; HS ti 
Music: RBA 66; DC 31; RA 24, 63; RBH 25, 55; RS 53 
Mystikal: RA 51; RBH 52; RS 72 

Nappy Roots: RBA 98 
Mas: B200 48; RBA 20; RBC 16; DS 8; Hioo 23; HA 21; HSS 

68; RA 11, 50, 73; RBH 12, 50, 70; RP 9 
Nate Dogg: Hioo 74; HA 73; RA 32; RBH 35; RP 18 
Luna Negra: NA lo 
Hefty: B200 30; RBA 25; RBC 15; Hioo 41; HA 42; HSS 59; 

RA 35, 71; RBH 37, 72; RP 17; RS 51;140 39 
Willie Nelson: CA 33, 47, 57; CCA 12, 24; IND us; CS 59 
Aaron Neville: CC 27; GA 9 
Next: RBA 83 
loe Nichols:1320o 88; CA12; CS 3; CSS 7; Haw 32; HA 32 
Nickelback:1320o 173 
Nickel Creek BG 2; CA 30; CCA 20; IND n 
Tito Nieves: TSS 21, 25 
Nirvana: 8200 134; MO 25; RO 29 
The Nifty Gritty Dirt Band: BG 5; CA 56 
Nivea: B200 95: RBA 41; Flioo 29, 64; HA 31, 6o; HSS 64; 

RA 23; RBH 14018 
No Doubt: 8200 91; Ayo 7, 24; H100 50; HA 49; 14031 
Noelia: LPS 23; LT 27; TSS 15 
Nichole Nordeman: CC 36 
N.O.R.E.: DS 12; RS 49 
Smokie Norful: B200 199; GA 4; HS 16 
The Notorious B.I.G.: R BC 7, 10; RA yo; RBH 33; RS 59,62 
Nueva Era: TSS 

Paul Oakenfold: EA 22 
Mark O'Connor's Hot Swing Trio:I1 4 
Sinead O'Connor: WM u; DC 44; DS 18 
Daniel O'Donnell: IND 43; WM 4, 7,15 
Oleander: RO 25 
Janusz Oleniniczak: CL 2 
Ono: DC 26 
Opera Babes: CX 4 
Roy Orbison: CCA 22 
Mauricio O'Reilly: CX 10 
Los Originales De San Juan: LA 64,72 
Fernando Ortega: CC 34 
Ozzy Osbourne: Elmo 116 
Outerspace: RS 45 
Outspoken: RO 24 

-P-
Pacifier: RO 39 
Brad Paisley: CA 37; CS 56; Hioo roo 
Palomo: LA 26; RMA 13; LT 9; RMS 3 
Paradise: DC 49 
Dolly Parton: BG 4; CA 55 
Sandi Patty: CC 37 
Sean Paul:1320o 13; RBA 6; RE 1; H100 19; HA 19; HSS 17, 

49; RA 9; RBH lo; RP ici; RS 14, 37 
Laura Pausini: DS 22 
Luciano Pavarotti: CL 7 
Pay The Girl: Aço 27 
P. Diddy: Hioo 13. 90; HA 13; HSS 61, 66; RA 38; RBH 41; 

RS 35, 41; Trio 7 
Pearl Jam: HSS 13 
Bishop Carlton Pearson: GA 33 
Pedro Jesus: TSS 27 
Jennifer Pena: LPS 30; LT 26; RMS 38 
Dottie Peoples: GA 22; RBA 91 
Murray Perahia: CL 8 
Amanda Perez:13200 133; HS 3; RBA 71; Hioo 26; HA 26; 

RBI489;140 12 
Pesado: LA 58; RMS 21 
Pet Shop Boys: EA 16 
Phillips, Craig And Dean: CC19; HS 23 
Pieces Of A Dream: Cl 22 
Pink: B200 64; Hioo 87 
Pink Floyd: PCA 21 
Pinmonkey: CS 38 
Alexandre Pires: LPS 19; IT 28; TSS 36 
P.O.D.: CC 20 
El Poder Del Norte: RMS 28 
The Police: PCA 45 
Pooh And The Young Inspirations: GA 3o 
Pablo Portillo: LPS 18; LT 32; TSS yo 
The Postal Service: IND 36 
POYAV Bros.: RS 60 
Elvis Presley:13200 85; CA la 
Lisa Marie Presley: A40 28 
Kelly Price: RA 59; RBH 6o 
Project 86: RO 38 
Prosperity: GA 28 

Puddle Of Mudd: 8200101; A40 34: 140 35 
Flora Purim: JZ 18 

Queen: PCA 42 
Queens Of The Stone Age:13200 83; Hacio 58, HA 55; MO 

5; RO 8 
Domingo Quinones: TSS 31 
A.B. Quintanilla III: 8200118; LAI; LPA LPS 37; LT 8; 

RMS 7; TSS 32 

-R-
RA: HS 17; RO zo 
Rabito: TSS 33 
Racket City: HSS 58; RS 34 
Bonnie Raitt: AC 27 
Lynda Randle: CC 30 
Rascal Flatts:132oo 99; CA 14; CCA 7; PCA 26; CS zo 
The Raveonettes: IND 50 
Red Hot Chili Peppers: 820068; Ayo 38; Moo 57; HA 56; 

MO I; RO 19 
Redman: HSS 7; RS 57 
Los Rehenes: HS 43; LA13, 48; RMA 5 
Reina: DS 11 
Relient K: CC 38 
Daniel Rene: TSS 24 
Revenue: HSS 25; RBH 97; RS 12 
Revis: MO 40; RO 27 
Chris Rice:1320o 161; CC 12; HS 5 
Lionel Richie: 1320o 53; RBA 56 
Los Rieleros Del Norte: LT 41; RMS 10,16 
LeAnn Rimes: CA 39; CS 58; CSS 5, 9; DC 23 
Jerry Rivera: TSA 12; LPS 20; LT 13; TSS 6, 9 
Juan Rivera: RMS 24 
Lupillo Rivera: LT 25; RMS 9 
Robbie Rivera: DC 8 
RID2: HSS 55; RS 64 
Lourdes Robles: LPS 22; LT 37; TSS 34 

Daniel Rodriguez: CX 9, 15 
Tito Rojas: TSA 17 
The Rolling Stones: B200 81 
Linda Ronstadt: CA 6o 
The Roots: 8200 96; RBA 45; RA 63; RBH 55; RS 53 
Kelly Rowland: RBA 87; Hloci 97; HSS 59; RBH 84; RS 51 
Royksopp: EA 24 
Paulina Rubio: TSS 39 
Rush: 8200 117 
John Rutter: CL 15 
John Rzeznik: Ayo 35 

Saliva:13200 107; Hioo 72; HA 71; MO 11, 34; RO 2, 26 
Man Chalino Sanchez: LT 30; RMS 12, 27, 39 
Rocio Sandoval: RMS yo 
Santana: 8200 58; A40 4: AC 2; H100 22; HA 20;140 20 
Juelz Santana: RS 75 
Gilberto Santa Rosa: LA 67; TSA 9; LT ço; TSS 5 
Marvin Sapp: GA 31 
Sapphirecut: DC lo 
Sarai: H SS 32; RBH 90; RS 16 
Scarface: RBA 85 
ScoLoHoFo: IZ lo 
Joan Sebastian: LA 51, 55; LPS 38; LT 29; RMS 11 

Seether:13200 182; Hioo 77; M014. 37; RO 4,36 
Bob Seger & The Silver Bullet Band: PCA 10 
Seiko: DC 32 
Selena: LA 20; LPA 9 
Erick Sermon: RBH 91; RS 57, 7o 
Shade Sheist: RBH 94 
Shaggy: RE 3,12 

Shakira: LAS; LPA y; LPS 1; LT 4; TSS 30, 35 
Duncan Sheik: DC 17 
Shekinah Glory Ministry: 6414; IND 28 
Blake Shelton:13200 76: CA 8. 45; CS 6; Him. 53; HA 48 
The Shepherds: GA 37 
Mike Shorey: Htoo 36; HA 35; RA 17; RBH 20; RP 12 
The Sicilians: DS 21 
Simon & Garfunkel: PCA 25 
Simple Plan: Bzoo 5o; Hum 51; HA 63; 140 24 
Frank Sinatra: PCA 44 
Sin Bandera: LA 24; LPA u; LPS 10,12, 31; LT 19 
Sister Hazel: IND 29; Ayo 3o 
Sixpence None The Richer: CC 39; A40 10; AC 19; Hloo 84: 

HSS 72 
Slim Thug: RBH too 
Smilez & Southstar: 8200141; RBA 52; Hioo 42; HA 43; 

RA 57; RBH 56; RP 22; Tço 23 
Anthony Smith: CS 41 
Michael W. Smith:13200 128, 185; CC 8, 14 
Snoop Dogg: 1320o 39; RBA 18; Hioo 18; HA 18; HSS 15; 

RA 8; RBH 8; RP 6; RS 7 
Socialbum: HS 22; MO 17; RO 12 
Solange: Bzoo 194; RBA 47; DS 12; RS 49 
Solid Sessions: DC 33 
Marco Antonio Solis: LPS 21; LT 35 
Sobona: 05 6; HSS 42 

Son De Cali: LT 44; TSS 4 
The Spanish Harlem Orchestra: TSA 
Robert Spano: CL 9 
Renee Spearman And Prez: GA 28 
The Special Goodness: HSS 52 
Spliff Star: Hioo 85; HSS 44; RA 41; RBH 40; RP 23; RS 24 
Bruce Springsteen: 13200 59; INT 11; PCA 30: HSS 74 
Spyro Gyre Cl 6 
Stereo Fuse: Ayo 29 
Stereomud: RO 30 
Rod Stewart:13200 yo; INT 21; AC 16 
Stone Sour: Ayo 36; RO 21 
George Strait: 8200 44; CA 3, 31, 32; CS 6o 

The Streets: EA 4; HS 47: IND 23 
Tadeusz Strugala: CL 2 
Styles: RS 63 
Sugarcult: IND 24 
Sum 41: 13200 142; MO 21, 32 
Tony Sunshine: Hmo 86; HSS 71; RA 39; RBH 38; RS 33 
Supergrass: HS 36 
Supreme Beings Of Leisure: DC 5 
Keith Sweat: RBA 80; RBC 18 
Swift: R BH 94 
Switchfoot: 8200 137; CC 9 
System Of A Down: B200108, 138 

-T-
Taking Back Sunday: HS 21; IND iO 
Talib Kwell: RBA 49; RA 64; RBH 64 
Dawn Tallman: DC 16 
Tank: RBA 94 
Ben Tankard: GA 39 
Olga Tanon: LA 47; LPA 20; LPS 3; LT 3; TSS 2 
Taproot: 8200195; MO 24; R018 
LA.T.u.: 8200 25; Hioo 20; HA 27; HSS 35:140 15; TSS 28 
The Ben Taylor Band: IND 32 
James Taylor: I3200 176; INT 14; PCA 8; AC 25 
Mark Taylor: GA 35 
Susan Tedeschi: BL 1; IND 8 
Telepopmusik: EA 5; HS 49; DC 34 
Los Temerarios: LA 43: 54; RMS 22 
Bryn Terfel: CX 8 
John Tesh: NA 14 
164: K5547; R544 
Thalia: HS 26; LA 7, 29: LPA 5,14; DC 50; LPS 11; LT 18; 

TSS 13 
Tha Rayne: limo 73; HA 72; RA 25; RBH 26 
Theory Of A Deadman: MO 38; RO 14 
Thicke: HSS 29; RS 46 
Thievery Corporation: EA 12; IND 42 
Third Day: Bzoo 18; CC 
Throwing Muses: IND 26 
Thunderpuss: DC yo 
Ti.: RA 69; RBH 67; RS 73 
Los Tigres Del Norte: LA 33; RMA 16; LT 16; RMS 5 
Justin Timberlake: 13200 28; RBA 26; DC 3; DS 1; Hicio 10, 

61; HA 12, 62; HSS 2; RA 19; RBH 13; RS l; Tyo 8, 25 
Tlngstad & Rumbel: NA la 
Aaron TIppin: CS 36; CSS lo 
Thea Tipple: CS 36 
TLC: 8200 152; RBA 55:140 28 
Tosca: HAS; IND 31 
Rigo Tovar: LA 69 
Tower Of Power: CI 20 
Transplants: IND 7 
Trapt:132oo 84; MO 9; RO 9 
Randy Travis: B200 186; CA 25; CC15; CS 22 
Trick Daddy: RBA 79; RA 48; RBH 48; RP 24 
Trick Pony: CA so, 68 
Trina: 1320o 177; RBA 59; Hioo 89; RA 56; RBH e 
Trin-i-tee 5:7: CC 35; 6413; RBA 74 
Travis Tritt: CA 51; CS 31 
Los Tucanes De Tijuana: LT 46; RMS 18.37 
Tanya Tucker: CS 49 
Marisa Turner: DC zo 

Shania Tvéain:13200 36; CA 2; CCA 4; INT 24; PCA 12; AC 
15; CS 16; H100 78 

Ronan Tynan: WM 12 
Steve 17 14 
Tyrese: Etzoo 33; RBA 9; H100 11; HA 8: RA 3; RBH 3;14o 29 

Uncle Kracker: Ayo 13,14; AC 28,29 
Underworld: DC 7 
Union Station:136 3; CA 35; 35 48 
Unloco: RO 37 
Unwritten Law: IND 19; MO 39 
Keith Urban: 8200139; CA 20; CCA 25; CS 12, 17; H100 62; 

HA 59 
Adolfo Unas Y Su Lobo Norteno: LT 24; RMS 8,26 
The Used: B200 131; MO 22 

-V-
Vakill: RS 67 
Paul Van Dylt: EA 7; IND 30 
Vanessa-Mae: CL lo 
Phil Vassar: CA 38; CS 21 
Sarah Vaughan: a 21 
Stevie Ray Vaughan And Double Trouble: BL 2 
lad Velasquez: LPS 18; LT 32; TSS yo 
Angelo Venuto: DS 21 

Johnny Vicious: Bzoo 169; LA 2; HS 9; IND 4 
Carlos Vives: TSA n 
Voivorl: HS 42; IND 21 

Kristine W: DS 15 
The Wailers: PCA 19; RBC 9; RE 7 
Hezekiah Walker & The Love Fellowship Crusade Choir: 

CC 25; Cs4 7; HS 32; RBA 78 
Steve Warbler: CA 63; CS 54 
Warsaw Philhannonic National Orchestra Of Poland: LL 
Kim Waters: Cl 16 
Muddy Waters: 81 14 
Russell Watson: CX 7 
Jimmy Wayne: CS 30 
Weekend Players: DC 39 
The White Stripes: MO zo 
Dar Williams: 8200 153; HS 4 
Doug Williams: GA 23, 36 
Hank Williams Jr.: CCA io; PCA 40 
Melvin Williams: GA 23 
Pharrell Williams: Fhoo 18; HA 18; HSS 15; RA 8; RBH 8; 

RP 6, RS 7 
Robbie Williams: Ayo yo 
Mark Wills: CA 27; CS 7, 43; Hum 38; HA 37 
Cassandra Wilson: IZ 24 
Charlie Wilson: Haw 18; FIA 18; HSS 15; RA 8; RBH 8; RP 

65 RS 7 
CeCe Winans: GA 40 
Mario Winans: RBH 8o 
George Winston: NA y 
Lee Ann Womack: CA 72 
Wayne Wonder:13200 29; RBA lo; RE 2; Hioo 34; HA 36: 

I-155 56; RA 22; RBH 22; RP 16; RS 38 
Lucy Woodward: Ayo 23 
Darryl Worley: CA 43; CS 9; H100 33; HA 33 
Chely Wright: CS 52 

Xzibit: RBH 77 

Yanni: 8200 71; NA 1, 2 
Los Yonic's: LA 45 
Young Blaze: HSS 28; RS 17 

-Z-
Zoegirt: EA 25 
Zwan: B200 98; MO 30 
ZZ Top: PCA 50 

-SOUNDTRACKS-
8 Mile: Bzoo 34; RBA 34: STX 4 
Amandla!: WM to 
Bringing Down The House:13200 147; RBA 30; STX10 
Brown Sugar: RBA 64, SIX 17 
Callas Forever: a la 
Chicago: 82009; INT 5; STX 
Coyote Ugly: CCA 8; PCA 33; STX 
Coyote Ugly: More Music From Coyote Ugly: SIX 20 
Cradle 2 The Grave: Elzoo 10; RBA 7; SIX 2 
Daredevil: The Album: Bzoo 26; SIX 3 
Deliver Us From Eva: ql3A 51; SIX 19 
Disney's Lilo 8: Stitch: 8200163; SD( 11 
Down From The Mountain: 136 11 
Frida: WM 2 
Gods And Generals: SO( 22 
How To Lose A Guy In to Days: Bzoo 119; STX 8 
Lizzie McGuire: B2oc 62; SIX 5 
The Lord Of The Rings: the Fellowship Of The Ring: SIX 21 
The Lord Of The Rings: The Two Towers: Bzoo 170; SIX u 
Mamma Mia!: PCA 2 
Mariana: Complices kl Rescate: LA 52 
Moulin Rouge: SIX 13 
My Big Fat Greek Wedding: WM 9 
0 Brother, Where Art Thou?: CCA 3; PCA 7; SD( 9 
Paid In Full: RBA 54; SIX 24 
Shrek: SIX 23 
Smallville [The Talon Mix]: I3200 7o; INT 12, STX 6 
Songcatcher: BG 15 
Spirit: Stallion Of The Cimarron: SIX 15 
Spongebob Squarepants Original Theme Highlights: 

SIX 25 
Sweet Home Alabana: 13200 93; SIX 7 
Talk To Her: LA 25; LPA 12 
A Walk To Remember: B200 175; SIX 13 
XXX: B200 193; SIX 14 

-VARIOUS ARTISTS-
on 'No Billboard 200 

Absolute Body + Soul: 198 
Disneymania: Superstar Artists Sing Disney ...Their 

Way!: 82 
Grammy Nominees 2003: 14 
IWorship: A Total Worship Experience: ny 
Now 11: 57 
The Source Presents: Hip Hop Hits Vol. 6: 
WeYe A Happy Family: A Tribute To Ramones: s 
Worship Together: I Could Sing Of Your Love Forever: 
WOW Gospel 2003: 69 
WOW Hits zoo3: 144 
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Airplay monitored by 

Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

• t''(  NUMBER 1 -e., 3 Weeks At Number 1 
CAN'T STOP WARNER BROS Red Hot Chili Peppers .2 

2 SOMEWHERE I BELONG WARNER MOS. Linkin Park 9 

5 BRING ME TO LIFE WINETUP Evanescence Featuring Paul McCoy 9 

4 LIKE A STONE INTERSC04/14 Audioslave 9 

5 3 NO ONE KNOWS INTERSCOPE Queens Of The Stone Age 9 

CD 6 TIMES LIKE THESE ROSWEWRCA/RIAG Foo Fighters «2 
-7 7 WHEN I'M GONE RFPUBLICNNIVERSALNIARG 3 Doors Down .9 

113 8 SWING, SWING 006110USE/DREAMWORKS The All-American Rejects 9 

195 HEADSTRONG WARNER BROS -48 AIRPOWER /16- Trapt 9 0 

CLOCKS CAPITOL Coldplay 9 

1 10 ALWAYS SUND,10.11416 Saliva 9 

2 12 THE RED EPIC Chevelle 9 

13 ANTHEM DAYLIGNVEPIC Good Charlotte «2 

''.4 11 FINE AGAIN WINO VA Seether 9 

al) 14 STRAIGHT OUT OF UNE rapoeucnyinusuivi.ins Godsmack 9 

Erl 19 GIRL'S NOT GREY NETRO/DREAMWORKS AFI 

Iffile 17 DOWN ELEKTFINEEG Socialburn 9 

16 ALL MY UFE ROSWELDIRCA/RIAG Foe Fighters 9 

21 SEND E PAIN BELOW EPIC 4111 AIRPOWER .2 16- Chevelle TH 8 
25 SEVEN NATION ARMY THIRD MAIM -411 AIRPOWER 16- The White Stripes 

21 18 STILL WAITING 1u/eel/men Sum 41 9 

fzi 26 BURIED MYSELF ALIVE REMSE The Used 9 

23 23 REMEMBER REPRISE Disturbed 9 

24 20 POEM VElvETHANIMERATEANTIC Taproot 9 

25 24 YOU KNOW YOU'RE RIGHT OGUEFBMINTERSCOPE Nirvana .2 

cup 28 WHAT IT IS TO BURN DRIVE THRUIACA Finch 9 

eg, 29 IN THIS DIARY COLUMBIA The Ataris 9 

22 TAKE IT OFF ATLANTIC The Donnas 9 

fa' 31 NOT FALLING EFBC Mudvayne 9 

.e. 27 HONESTLY MARINA S MUSIC/REPRISE ZWan 2 

4331 
€13 

33 ARCTIC SNOW eu tra Burning Brides 9 

40 THE HELL SONG ISLATICTIOJIAG Sum 41 9 

433 34 HURT AMERICAN/10ST HIGNWAYBOJEAG Johnny Cash 9 

iimionawc Saliva REST IN PIECES s 

IS  BLACKOUT VOLCANWJNT (hed)Planet Earth 9 

el 38 LOST CAUSE OGVGEFFENANTERSCOPE Beck 9 

431 DRIVEN UNDER WINDUP Seether 

CI MAKE UP YOUR MIND 601/110AORUNNERADJEAG Theory Of A Deadman .2 

-A 30 11 REST OF MY LIFE LAVA Unwritten Law .9 

CEI CAUGHT IN THE RAIN inc Revis 
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Billboard ADULT CONTEMPORARY" le 
Airplay monitored by ›: Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 

NUMBER 1 

LANDSLIDE MONUMENT/COLUMBIA 

6 Weeks At Number 1 

Dixie Chicks s 

2 THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch s 

3 3 CAN'T STOP LOVING YOU AllAN ,IC Phil Collins 

4 4 CRY WARNER BROS Faith Hill .9 

as 6 BEAUTIFUL RCARMG Christina Aguilera s 
1, 
' 6 5 A THOUSAND MILES ABWINTERSCODE Vanessa Carlton 9 

ali 8 FOREVER FOR YOU U-WATDI Daryl Hall John Oates 

8 7 SOAK UP THE SUN AMAINTEASCOPE Sheryl Crow .2 

9 9 I DROVE ALL NIGHT EPC Celine Dion .9 

10 11 HERO lettescon Enrique Iglesias 9 

U  13 DON'T KNOW WHY sturrioravinsai Norah Jones 9 

gob 14 YOU'RE STILL YOU Ill/REPRISE Josh Groben 

13 10 SUPERMAN (IT'S NOT EASY) AWAM/COLUMBLA Five For Fighting 9 

14 12 A MOMENT LIKE THIS RCARIPAG Kelly Clarkson .2 

15 16 I'M GONNA GETCHA GOODI MERCURY/KUM Shania Twain .9 

:i 16 15 THESE FOOLISH THINGS JAMB Rod Stewart 

Op 19 TRY IT ON MY OWN ARISTA 4111 AIRPOWER lis.- Whitney Houston 

';'18 17 THINKING OVER DREARIWORKS Dana Glover 9 

'ID 

€11 

1 

22 DON'T DREAM ITS OVER SQUINT CURRIREPRISE Sixpence None The Richer 

18 BABIES RE I UGEE/UNIVERSAL SOUTH Regie Hamm 

21 YOUR BODY IS A WONDERLAND AWARE/COLUMBIA John Mayer 9 

20 I'M WITH YOU ARISTA Avril Lavigne .9 

23 PICTURE lAVNATIMOIC Kid Rock Featuring Sheryl Crow .9 

27 COME WITH ME (LULLABY) ATLANTIC Phil Collins 

26 SEPTEMBER GRASS CO LUMBIA James Taylor 

25 INNOCENCE Ana« Hootie 8 The Blowfish 

TIME OF OUR LIVES CAPITOL Bonnie Raitt 

DRIFT AWAY LAVA Uncle Kracker Featuring Doble Gray 

29 IN A LITTLE WHILE AVA L Uncle Kracker 9 

NO SIGN OF IT 1,,B3 Natalie Grant 

Compiled from a national sample of airplay supplied by Nielsen Broadcast Data Systems' Radio Track service. 108 main-
stream rock stations, 87 modern rock stations, 88 adult contemporary stations and 81 adult Top 40 stations are electroni-
cally monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, 
Rhythmic Top 40 and Adult Top 40 stations. The 252 Top 40 Tracks stations are electronically monitored 24 hours a day, 7 
days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the remaining detection-based 
charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A record 
which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it registers an increase. Records below the top 201 op 15 for AC and Adult Top 40) are removed from the chart after 26 weeks. Airpower awarded to songs 
appearicg in the top 20 on both the Nielsen BDS Airplay and Audience charts for the first time with increases in both detections and audience (Top 40 Tracks excluded). 9 Videochp availability. 2003, VNU Business Media, Inc. All rights reserved. 
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) MAINSTREAM 
Biliipcx]rd ROCK TRAcKs TM 

Airplay monitored by 
'AI Nielsen 

Broadcast Data 

Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 1 
NUMBER ' 

WHEN I'M GONE REPUBLIGMEIVERSALJUMFIG 

17 Weeks At Number 1 
3 Doors Down ç, 

2 2 ALWAYS SLAND'IDJIAG Saliva 9 

el 4 STRAIGHT OUT OF LINE REPUBLICANNERSALAJAARG Godsmack q 

4 

4E1 

3 FINE AGAIN WINDUP Seether 9 

5 SOMEWHERE I BELONG WAPNER BROS Linkin Park 9 

ff) 6 LIKE A STONE INTEMCDPE/EMC Audioslave 9 

al 8 REMEMBER REPRISE Disturbed 9 

7 NO ONE KNOWS INTERSMPL Queens Of The Stone Age 9 

0  9 HEADSTRONG WARNER BROS Trapt 9 

CI 10 TIMES LIKE THESE ROSWELL/KA/MG Foo Fighters 9 

Q 13 NOT FALLING EPIC Mudvayne .2 

Q 12 DOWN ELEI,RA.IEG Socialburn 9 

13 11 THE RED EPIC Chevelle 9 

lif3 15 MAKE UP YOUR MIND BOAROADRUNNERID,G Theory 01A Deadman 9 

15 16 PRAYER REPRISE Disturbed .9 

€2, 19 SEND THE PAIN BELOW EPIC -.11 AIRPOWER In- Chevelle s 

17 18 ALL MY LIFE ROSWELL/RCA/RIK Foo Fighters 9 

18 14 POEM VELVE7 HAWN EL ATLANTIC Taproot .9 

19 17 CAN'T STOP wARNER BROS Red Hot Chili Peppers .9 

20 20 DO YOU CALL MY NAME REPUBLIC/UNWERSAIMAARG RA v 

U  23 INHALE SOADRUNNERIDJIAG Stone Sour 9 

22 21 COCHISE inTEnscopunc Audioslave 9 

ED 24 BLACKOUT VOLCANO/JIVE (hed)Planet Earth 9 

24 22 FARTHER LAVA Outspoken 

Q 26 HANDS OFF THE WHEEL SANCTUARY Oleander 

in 32 REST IN PIECES ISLAND,IDJNIG Saliva 

Q 31 CAUGHT IN THE RAIN EPIC Revis 

z.E.. 25 WEATHERED WIND UP Creed 

.?..;1 27 YOU KNOW YOU'RE RIGHT DGC/60411/INTERSCOPE Nirvana 9 

in 29 BREATHING LOODCOLUMBIA Stereomud 

GI 37 STUPID GIRL FLIACEVENANTERSCOPE Cold 

G) 33 SLEEPWALKING ELEICTRA/EEG Blindside 

ED 34 SKIN Rounwoo Breaking Benjamin 

CI 39 BRING ME TO UFE WINO-UP Evanescence Featuring Paul McCoy 9 

ID 36 WHAT IT IS TO BURN DAM RIMING Finch 9 

E31 DRIVEN UNDER WINDUP Seether 

€E1 FAILURE MAVERICIVREPRISE Unloco 

35 HOLLOW AGAIN ATLANTIC Project 86 

30 BULLITPROOF NIA/ARISTA Pacifier 9 

40 40 GIRL'S NOT GREY INTRONIREMAMMS API 

M. 62R0:13 22 

1 

§ 

Billboard ADULT TOP 40 TRACKST 4 
Airplay monitored by 11010 

dbw Nielsen 
Broadcast Data 
Systems 

TITLE IMPRINT/PROMOTION LABEL Artist 

1 
, NUMBER 1 0,, 5 Weeks At Number 1 

I'M WITH YOU ARISTA Avril Lavigne 9 

3 PICTURE LAB& ATLANTIC Kid Rock Featuring Sheryl Crow 9 

2 LANDSLIDE MONUMENT/COLUMBIA Dixie Chicks 9 

4 4 THE GAME OF LOVE ARISTA Santana Featuring Michelle Branch 9 

5 " YOUR BODY IS A WONDERLAND AWARECOLURIBIA John Mayer 9 

7 WHEN I'M GONE REPUBLIC/UNIVERSAL/11MM 3 Doors Down 9 

6 UNDERNEATH IT ALL INTERSCOPE No Doubt Featuring Lady Saw 9 

12 UNWELL ATLANTIC matchbox twenty 

• 8 DON'T KNOW WHY BLUE NOTENIRGIN Norah Jones 9 

9 _ DON'T DREAM IT'S OVER SWINT GUIIBBLEARISE Sixpence None The Richer 

•  10 BIG YELLOW TAXI GEFFEWINTEASCOPE Counting Crows Featuring Vanessa Carlton .9 

'2 11 BEAUTIFUL RCAMMG Christina Aguilera 9 

Q  15 - DRIFT AWAY LAVA Uncle Kracker Featuring Goble Gray 

13 IN A LITTLE WHILE UVA Uncle !Cracker 9 

41) 16 CLOCKS CAPITOL Coldplay 9 

14 DISEASE ARANTIC matchbox twenty .9 

412 17 MISUNDERSTOOD ISIANDACUMG Bon Jovi 9 

co 20 THE REMEDY (I WON'T WORRY) ELEKTRAAEG Jason Mraz 9 

Ge 18 WHY GEORGIA AWARE/COLUMBIA John Mayer 9 

CIII 26 SYMPATHY NARNER BROS Goo Goo Dolls 

19 A SORTA FAIRYTALE EPIC Tori Amos 9 

11E3 24 WHEN I SEE YOU EviC Macy Gray 

Q  22 DUMB GIRLS ATLANYK Lucy Woodward .2 

.53 25 RUNNING INTERSCOPE No Doubt 9 

12) 29 I DROVE ALL NIGHT EPIC Gel inc Dion 9 

2t 21 CRY WARNER BROS Faith Hill 9 

2' 23 FREEZE LEGENomir Pay The Girl 

Q  31 LIGHTS OUT CAPITOL Lisa Marie Presley 9 

27 EVERYTHING WINO UP Stereo Fuse 

0  36 YOUR MISTAKE SOCTIMMN Sister Hazel 

Q  37 BE MINE ATOMCAMAG David Gray 

€3 38 IN THIS LIFE COLUMBIA Chantal Kreviazuk .9 

28 GREY STREET scams Dave Matthews Band .9 

34 33 

. 

SHE HATES ME RAMESSMEMEN/INTERSCOPE Puddle Of Mudd 9 

35 32 I'M STILL HERE (JIM'S THEME) WALT DISNETAIOLDWOOD John Rzeznik 9 

, 36 34 BOTHER ROADRUNNERACUMG Stone Sour 9 

' 413 INNOCENCE ARAN/Tic Hootie & The Blowfish 

38 35 THE ZEPHYR SONG WARNER BROS Red Hot Chili Peppers 

In GIRL ALL THE BAD GUYS WANT FFROEMILVERTONEUVE Bowling For Soup 9 

el FEEL mug Robbie Williams 9 

MARCH 3 22 Billboard 
TOP 40 TRACKS r. 

N, Nielsen 
TITLE mirrored bY 

System. 
ARTIST 
IMPRINT/PROMOTION LABEL 

NUMBER 1 4 Wks At No 

ALL I HAVE 
JENNIFER LOPEZ FEATURING U. COOL J 
EPIC 

IN DA CLUB 
50 CENT 
G-UPITIMADYMETIRMATH MNITASOOM 

I'M WITH YOU 
AVRIL LAVIGNE 
ARISTA 

MESMERIZE 
JA RULE FEATURING ASHANTI 
MUMMA MAW JAM ADAM 

PICTURE 
KID ROCK FEATURING SHERYL CROW 
LAVA MIU.NTIC 

BEAUTIFUL 
CHRISTINA AGUILERA 
mA lam 

BUMP, BUMP, BUMP 
B2K & F DIDDY 
TUG MAC 

CRY ME A RIVER 
JUSTIN TIMBERLAKE 
AVI 

10 
LANDSLIDE 
DIXIE CHICKS 
ic&teet /MUMMA 

SUPERMAN 
EMINEM 
WEB/AFTERMATH MITERSCOPE 

13 
WHEN I'M GONE 
3 DOORS DOWN 
REPUBUCAMVERIAL AMM 

15 
ANGEL 
AMANDA PEREZ 
UINVERSAL RNOWSDAJIARGAORG 

14 
MISS YOU 
AALIYAH 
BLACISROUNONTIEVERSAL ARAM 

20 
IGNITION 
R KELLY 

11 
ALL THE THINGS SHE SAID 
TATU. 
nitnesonen 

12 
GOSSIP FOLKS 
MISSY "MISDEMEANOR" EWOTT FEAT. LUOACRIS 
ita GOLD IONCVELECTRA SEA 

16 
YOUR BODY IS A WONDERLAND 
JOHN MAYER 
AWMIE /COLUMN 

17 
DON'T MESS WITH MY MAN 
NIVEA FEATURING BRIM & BRANDON CASEY 
JIVE 

18 
03 BONNIE & CLYDE 
JAY-Z FEATURING BEYONCE1040WLES 
ROC-ATEUMDEf JAM MUM 

21 
THE GAME OF LOVE 
SANTANA FEATURING MICHELLE BRANCH 
ANSTA 

22 
DON'T KNOW WHY 
NORM JONES 
BLUE NOIE NIMBI 

19 
BLOWIN' ME UP (WITH HER LOVE) 
JC CHASEZ 
FOUJIVE 

23 
TELL ME (WHAT'S GOIN' ON) 
SMILES d SOUTHSTAR 
ARTISTDIRECT 

24 
I'D DO ANYTHING 
SIMPLE PLAN 
LAVA 

ROCK YOUR BODY 
JUSTIN TIMBERLAKE 

31 
UNWELL 
MATCHBOX TWENTY 

ATLANTIC 

25 
WANKSTA 
50 CENT 
UNTIMIADY ANIERSCOPE 

34 
DAMAGED 
TLC 
ARISTA 

32 
HOW YOU GONNA ACT LIKE THAT 
TYRESE 

39 
GIRL ALL THE BAD GUYS WANT 
BOWLING FOR SOUP 
FFROE/SAVERIONE /AVE 

29 
RUNNING 
NO DOUBT 
INTERSCOPE 

HELL YEAH 
GINUWINE FEATURING BABY 
EPIC 

33 
SICK OF BEING LONELY 
FIELD MOB 
MCA 

26 
LIFESTYLES OF THE RICH AND FAMOUS 
GOOD CHARLOTTE 
OAYUGNT /EPIC 

SHE HATES ME 

PUDDLE OF MUDO 
TIAVAISSMEFFEN ANTRUM 

MISUNDERSTOOD 
BON JOVI 
MIAMI MUM 

LOSE YOURSELF 
EMINEM 
SHADY ANIIRSCOBI 

36 
BIG YELLOW TAXI 
COUNTING CROWS FEAT VANESSA CARLTON 
GEFFEN LINTERSCOPE 

23 
AIR FORCE ONES 
NELLY FEATURING YJUAN, ALI & MURPHY LEE 
EV KELJONIVERSAL 46114 

I DROVE ALL NIGHT 
CELINE DION 
EPIC 
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mAg0H322 Billboard SINGLES AND TRACKS SONG INDEX. 
Chart Codes: Hot loo Singles (Hloo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

'03 BONNIE & CLYDE (Carter Boys, ASCAP/Ye World 
Music. ASCAP/Universal, ASCAP/Controversy, 
ASCAP/WB. ASCAP/Suge, ASCAP/Songs Of Universal, 
BMI/loshua's Dream, BMI/EMI April, ASCAP). HL/WBM, 
Fhoo 37 

19 SOMETHIN' (EMI April, ASCAP/Sea Gayle, 
ASCAP/Careers-BMG, BMI), HL, CS 7; Fhoo 38 

21 QUESTIONS (High On Life, ASCAP/Break North, 
50CAN/Me-benish,ASCAP/Universal. ASCAP) Moo 74; 
RBH 35 
4 EVER (WBM, SESAC/Babyboy's Little, SESAC/Noon-

lime South, SESAC/C'Amore, BMI/Mo Loving, ASCAP/I 
3rasco, ASCAP), WBM, Htoo 92; RBH 43 
8 MILE (Eight Mile Style. BMI) RBH 85 
99.9% SURE (I'VE NEVER BEEN HERE BEFORE) ( NB, 

ASCAP/Songs Of R. Joseph, ASCAP/French Hip, 
ASCAP/An notation, ASCAP). WBM, CS 46 

ADIDAS. (Aniyah's, ASCAP/EMI April, ASCAP/Dun-
;eon Rat, ASCAP/Chrysalis, ASCAP/Gnat Booty, ASCAP), 
-IL/WBM, litoo 68; RBH 42 

AFORTUNADO (Edimusa, ASCAP) LT 29 
AFTER AU. (Sony/ATV Cross Keys, ASCAP/Onaly, 

ASCAP/Maduro, BMO, HL CS ço 
AIR FORCE ONES (BMG Songs, ASCAP/jackie Frost, 

ASCAP/Universal, ASCAP/Da Bess, ASCAP/D2 Pro, 
%MAP/Young Dude, ASCAP/Sam Swap, ASCAP/Notting 
)ale,ASCAP/Tarpo,ASCAP), HL/WBM, Fitoo 41; RBH 37 

ALL I HAVE (Nuyorican, BMI/EMI Blackwood, 
IMI/Janice Combs. BMI/Adorable, BMI/Eagle Note, 
IMI/Axiom, BMI/Ron G, BMI/5th Floor, ASCAP/Jeffix, 
'SCAR), HL Htoo 2; RBH 6 

ALL I NEED Ooseph Cartagena, ASCAP/Jelly's Jams, 
LSCAP/Geddy, ASCAP/Flyte Tyme, ASCAP/EMI April, 
LSCAP/Dade Co. Project Music, BMI/EMI Blackwood, 
IMI/Nattahnam, BMI), HL Hwo 86; RBH 38 

ALL THE THINGS SHE SAID (Unforgettable Songs, 
1MI/SPZ, BMI/Martin Chenytree, BMI/Neoformat, STIM) 
1100 20 

ALRIGHT (Efartooee. ASCAP/Blane,ASCAP/F.O.B., 
1SCAP/EMI-Unart Catalog, BMI), HL RBH 65 

ALUCINADO (EMI April, ASCAP) LT 38 
ALWAYS (Five Superstars, ASCAP/Rondor. 

LSCAP/UniversaLASCAP/Black Lava, ASCAP), HL, Hioo 
'2 
NAME (Not Listed) LT 28 
ANGEL (Powerhowse, BMI) Htoo 26; RBH 89 
ASI ES LA VIDA (Manben, ASCAP/Sony/ATV Discos, 

LSCAP) LT 3 
AY! PAPACITO (UY! DADDY) (Iron Tigga, BM° LT 6 
AYUDAME (Deston.ASCAP/Piloto, ASCAP/Universal 

Ausica, ASCAP) LT 37 

—R— 
THE BABY (Coburn, BMI/Zomba, ASCAP/Eye On The 

tall, ASCAP/Bigger Picture, ASCAP), WBM, CS 6; 11100 53 
BACKSEAT OF A GREYHOUND BUS (Nashville Dream-

Yorks Songs, ASCAP/Monkey Feet, ASCAP/Cherry Lane, 
LSCAP/Famous,ASCAP/Animal Fair, ASCAP/Careers-
'MG, BMI/Silverkiss, BMI/Songs Of Universal, 
IMI/Macadoo, BM°, CLM/HL/WBM, CS 42 

THE BATTLE IS THE LORD'S (Schaff, SESAC/Walker 
Lnd Associates, SESAC) RBH 78 

BEAUTIFUL (My Own Chit, BMI/The Waters Of 
lazareth, BMI/EMI Blackwood. BMI/Chase Chad, 
LSCAP/EMI April, ASCAP), HL, Htoo 18; RBH 8 

BEAUTIFUL (Stuck In The Throat, ASCAP/Famous, 
LSCAP), HL Fhoo 12 

BEAUTIFUL GOODBYE (Sony/ATV Acuff Rose, 
IM I/Sony/ATV Tunes, ASCAP/Sony/ATV Cross Keys, 
ASCAP/Drivers Ed, ASCAP/Worley World. ASCAP), HL 
1100 91 

BEER FOR MY HORSES (Tokeco Tunes, BMI/Sony/ATV 
BMI/Big Yellow Dog. BMI), HL, CS 59 

BIG STAR (EMI Blackwood, BMI/Singles Only, BMI), 
IL, CS 4; H100 39 

BLOWIN' ME UP (WITH HER LOVE) (EMI Blackwood, 
IMI/Cyptron, BMI/Fox Film, BMI/TCF, ASCAP/Chasez, 
LSCAP/Zomba, ASCAP/Gaucho. ASCAP/Next Decade, 
LSCAP/Un(versal,ASCAP), HL/WBM, Htoo 48 

BOY (I NEED YOU) (Sony/ATV Songs. BMI/Rye Songs, 
ASCAP/N.Q.C.,ASCAP/Universal-Duchess. 

IMO, HL RBH 75 
BREAK YOU OFF (Grand Negaz, BMI/Careers-BMG, 

IMI/Killah Stealth, BMI/ONE CRC. BMI/Benjamin Kenney, 
LSCAP/Soulchild,ASCAP/Universal,ASCAP/Baby Blues. 
tSCAP), HI, RBH 55 

BRING ME TO UFE (Zombies Ate My Publishing, 
IMI/Forthefallen, BMI/Dwight Frye, BMI) Fltoo 54 

BROKENHEARTSVILLE (House Of Hubbell, 
LSCAP/Sony/ATV Acuff Rose, BMI/Blakebird.ASCAP), HL 
:5 3; Htoo 32 
B R RIGHT (First N' Gold, BMI/Ms. Trina, BMI/Bgates 

Auzilç ASCAP/Ludacris, ASCAP/EMI April, ASGAP), HL, 
110089; RBH e 

BUMP, BUMP, BUMP (Zomba, BMI/R.Kelly, 
RAI/Bubo, ASCAP/That's What's Up, ASCAP), WBM, Woo 
RBH 41 
BUNNY HOP (Red-N-Dirty, BMI/Wamer-Tamerlane. 

IMO, WBM, RBH 82 

CAN'T LET YOU GO (Desert Storm, BMI/F.O.B., 
LSCAP/N.Q.C., ASCAP/Mo Loving. ASCAP) Harm 36; RBH 
!O 

CAN'T NOBODY (Street Tuff, ASCAP/Brianka, 
LSCAP/EMI Blackwood, BMI/Damrich. BM°, HL Moo 97; 
IBH 84 

CAN'T STOP (Moebetoblame, BMI) Hacio 57 
CAN'T STOP LOVING YOU (EMI April, ASCAP), HL 

Iwo 80 
CELEBRITY (EMI April, ASCAP/Sea Gayle, ASCAP), HL, 

:S 56 
CHAPARRITA DE MI VIDA (Fonomusic, BMI) LT 41 
CHOPPA STYLE (LP Boyz, BMI) Htoo 94; RBH 49 
CHROME (Songs Of Windswept Pacific, BMI/Yellow 

)esert, BMI/My Life's Work, BMI/Almo, ASCAP), 
11./WBM,11100 93 

CLAVAME TU AMOR (Kike Santander, BMI/Ensign, 
IMI/Santander Melodies, ASCAP/Famous, ASCAP) LT 27 

CLOCKS (BMG Songs, ASCAP), HL Htoo 47 
CLOSURE (Divided, BMI/Universal, BMI/Smoobie, 

ASCAP/Rat Eater, BMI) RBH 57 
CMON (Nyrraw, ASCAP/EMI April. ASU&P/Baboochka 

'unes, ASCAP/Dango, BMI/Protoons, ASCAP) RBH 61 
COME CLOSE TO ME (Songs Of Universal, BMI/Sense-

ess, BMI/The Waters Of Nazareth, BMI/EMI Blackwood, 
IMO, HL/WBM, Htoo 83; RBH 27 

CONCRETE ANGEL (Universal-Songs Of PolyGram 

International, BMI/HopeChest, BMI/Glitterfish, BMI), 
WBM, CS 11; Htoo 56 

CON ELLA (F.I.RR, BMI/Famous, ASCAP/Clear Mind, 
ASCAP) IT 50 

CORAZON CHIQUITO (Elzaz, BMI) LT 24 
COUNTRY AIN'T COUNTRY (Sony/ATV Acuff Rose, 

BMI/Universal-Songs Of PolyGram International, 
BMI/Everything I Love, BMI), HL/WBM, CS 31 

COUNTRY lliANG (Big Red Tractor, ASCAP/Sony/ATV 
Cross Keys, ASCAP/Sony/ATV Tree, BMI/Nick N' Ash, 
BMI), HL/WBM, CS 51 

CRUSH ON YOU (Universal, ASCAP/Mr. Cheeks, 
ASCAP/Marsky, BMI/Janice Combs, BMI/EMI Blackwood, 
BMI/lack Knight, ASCAP/Justin Combs, ASCAP/EMI April, 
ASCAP), HL RBH 8o 

CRY ME A RIVER (Tennman Tunes, ASCAP/Zomba, 
ASCAP/WB, ASCAP/Virginia Beach, ASCAP/1V1, 
ASCAP/Scott Storch, ASCAP), WBM, HID° lo; RBH 13 

—D— 
DAME (Sony/ATV Discos, ASCAP/Arjona Musical, 

ASCAP) LT 12 
DEEP (Deta Bob, SESAC/Zomba, SESAC/Illtft0Le0. 

SESAC/Churchboy, SESAC/DreamWorks Songs, ASCAP), 
WBM, RBH 74 

DE UNO Y DE TODOS LOS MODOS (Vander, ASCAP) LT 
9 

DIGALE (Clear Mind, ASCAP/Famous, ASCAP) LT 22 
DIMELO (Famous, ASCAP/Telearte Florida. ASCAP) LT 

45 
A DIOS LE PIDO (Peermusic Ill, BMI/Camaleon, BMI) 

LT I, 
DON DE ESTARA MI PRIMAVERA (Crisma, SESAC) LT 

35 
DON DE VAYAS (Valmen, BMI) LT 48 
DONTCHANGE (EMI April, ASCAP/Touched By Jazz, 

ASCAP/Nivrac Tyke, ASCAP/Universal, ASCAP/Soulchild, 
ASCAP/Tetra Grammaton,ASCAP/lesse Jaye, ASCAP). 
HL/WBM, RBH 25 

DON'T DREAM IT'S OVER (Roundhead, BMI/Wixen, 
BMI) Haoo 84 

DON'T KNOW WHY (Beanly, BMI/Sony/ATV Songs, 
BMI), HI, Moo 35 

DON'T MESS WITH MY MAN (Babyboy's Little, 
SESAC/Noontime South, SESAC/EMI April, ASCAP/Them 
Damn Twins, ASCAP/Air Control, ASCAP/WBM, SESAC), 
HL/WBM, Htoo 29 

DO THAT-. (Money Mack, BMI/Bubo, ASCAP/That's 
What's Up, ASCAP/Bubba Gee, BMI/Noontime South, 
SESAC/W.B.M., ASCAP) Htoo yo 

—E— 
EMOTIONAL ROLLERCOASTER (EMI April, 

ASCAP/Blue Erro Soul, ASCAP/Yoruba Peoples Music, 
ASCAP), HL, Ham 46; RBH 15 

EN CUERPOY AL» (Eli&ASCAP) LT 5 
ENTRE EL DEURIO Y LA LOCURA (Kike Santander, 

BMI/Ensign, BMI/Clear Mind, ASCAP/Famous.ASCAP) LT 
26 

ERES MI RELIGION (Tulum, ASCAP/EMI April, ASCAP) 
LT 39 

ESCLAVO DE TU PIEL (Ferial, BMI/No Limitations, 
BMI/Universal-Musica Unica, BMI/Fonomusic, BMI) LT 43 

ES POR TI (Peermusic III, BMI/Camaleon, BMI) LT 15 
EVERYBODY (Ten Count, BMI/HTR, BMI/Jerome A. 

Hunter, BMI) RBH 96 
EXCUSE ME MISS (EMI April, ASCAP/Carter Boys, 

ASCAP/The Waters Of Nazareth. BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL Htoo 15; RBH 4 

—F— 
FABULOUS (Divine Mill, ASCAP/WB, ASCAP/Fingaz 

Goal, ASCAP/jahqae Joints, SESAC/Universal, 
SESAC/Miss Mary's, BMI/Wamer-Tamerlane, BMI/EMI 
April, ASCAP), HL/WBM, Htoo 73; RBH 26 

FALL INTO ME (Universal-MCA, ASCAP/Halhana, 
ASCAP/W13. ASCAP/Platinum Plow, ASCAP), WBM, H too 
79 

FAMILY PORTRAIT (Pink Panther, ASCAP/EMI April, 
ASCAP/Scott Storch, ASCAP/TVT, ASCAP), HL Haw 87 

FINE AGAIN (Seether, BMI/Dwight Frye, BMI) Woo 77 

THE GAME OF LOVE (Keepin' It Real How 'Bout You, 
BMI/Wamer-Tamerlane, BMI/Future Furniture, 
ASCAP/EMI April, ASCAP), HL/WEIM, H too 22 

GET BUSY (Dutty Rock, ASCAP/Greensleeves, 
PRS/EMI April, ASCAP), HL Htoo 19; RBH 10 

GET BY (Pen Skills, BMI/EMI Blackwood. BMI/Ye 
World Music, ASCAP/WB, ASCAP), WBM, RBH 64 

GETCHYA HANDS UP (Cedric Hill, BMI/Slim Thug, 
BMI/Pitch N Patch, BMI) RBH too 

GIRLFRIEND (R.Kelly, BMI/Zomba, BMI), WBM, 11100 
65; RBH 36 

GOSSIP FOLKS (Mass Confusion, ASCAP/WB, 
ASCAP/Virginia Beach, ASCAP/Ludacris. ASCAP/EMI 
April, ASCAP), HL/WBM, Hum 9; RBH 7 

GUESS WHAT (Zomba, BMI/R.Kelly, BM°, WBM, RBH 
31 

HAI.F A MAN (Almo, ASCAP), HL CS 41 
HAVE YOU FORGOTTEN? (EMI April, ASCAP/Pittsburg 

Landing. ASCAP/WamenTamerlane, BMI), HL/WBM, CS 9; 
Fhoo 33 

HELL IS A FLAME (McMurray's, ASCAP) RBH 99 
HELL YEAH (Zomba, BMI/R.Kelly, BMI/Money Mack, 

BM°, WBM, Fltoo 27; RBH 21 
HE PROPOSED (Ice Water, ASCAP/EMI April, ASCAP), 

HL, RBH 60 
HERIDA MORTAL (World Deep, BMI/Blueplatinum, 

ASCAP/Sony/ATV Latin, BMI/Sony/ATV Discos, ASCAP) LT 
13 

HOW I FEEL (Baby Lex& BMI/The Scientific Method Of 
Music, BMI/Lucky, BMI) RBH 95 

HOW YOU GONNA ACT UKE THAT (Zovektion, 
ASCAP/BMG Songs, ASCAP/First Avenue, ASCAP/Demis 
Hot Songs, ASCAP/E Two, ASCAP/EMI April, ASCAP/E.D. 
Duz-lt, BMI), HL Hioo 11; RBH 3 

I BEUEVE (Sony/ATV Acuff Rose, BMI/Write On 
Music, BMI), HL, CS 14; Htoo 69 
I CAN (Zomba, ASCAP/III Will, ASCAP/EMI April, 

ASCAP/Salaam Remi, ASCAP/Street Tuff, ASCAP/Selma, 
BMI), HL/WBM, Fhoo 23; RBH 12 
I CARE U (Virginia Beach, ASCAP/Mass Confusion, 

ASCAP/WB, ASCAP/Irving, BM°, HL/WBM, RBH 47 
I'D DO ANYTHING (Warner Chappell, SOCAN/Wet 

Wheelie, SOCAN/High-Maintenance, SOC,AN/Stinky 
Music, SOCAN/Drop Out, SOCAN/Slutty, SOCAN/Lanni 
Tunes, SOCAN), WBM, Htoo 51 
I DON'T GIVE A @TM% (TVT,ASCAP/Swole, 

ASCAP/Zomba, ASCAP/The Braids, ASCAP/WB, 
ASCAP/B4, ASCAP), WBM, RBH 52 
I DROVE ALL NIGHT (Billy Steinberg. ASCAP/Denise 

Barry, ASCAP/Sony/ATV Tunes, ASCAP), HL litoo 49 
I DROVE AU. NIGHT (Sony/ATV Tunes, ASCAP), HL, CS 

38 
IF I CANT (High On Life, ASCAP/WB, ASCAP/Ain't 

Nuthin' Goin' On But Funking, ASCAP/Music Of 
Windswept, ASCAP/Blotter, ASCAP/Elvis Mambo, 
ASCAP/Universal, ASCAP), WBM, RBH 75, 

IGNITION (Zomba, BMI/R.Kelly, BMI), WBM, Htoo 3; 
RBH 2 
I RISTWANNA BE MAD (EMI April, ASCAP/Didn't Have 

To Be, ASCAP/Mosaic, BMI/Hold Jack, BMI), HL CS lo; 
Htoo 52 
I KNOW WHAT YOU WANT (T'Ziah's, BMI/Dutty Nigga, 

ASCAP/Killa 4, ASCAP/Rah Digga, ASCAP/Cyphercleff, 
ASCAP/EMI April, ASCAP), H1_, litoo 30; RBH 14 

I'M IN LOVE WITH A MARRIED WOMAN (Sony/ATV 
Tree, BMI/Songs Of Terecel, BMI/Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP). HI, CS so 

I'M WITH YOU (Almo, ASCAP/Avril Lavigne, 
ASCAP/Wamer-Tamerlane, BMI/Hollylodge, BMI/Rain-
bow Fish, BMI/Mr. Spock, BMI/WB, ASCAP/Tuç 
ASCAP/Ferry Hill, ASCAP), HL/WBM, Htoo 8 

IN DA CWB (High On Life, ASCAP/Ain't Nuthin' Goin' 
On But Funking, ASCAP/WB.ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Windswept, 
ASCAP), WBM, Haw RBH 

IN DA CWB (High On Life, ASCAP/Ain't Nuthin' Goin' 
On But Funking, ASCAP/WB, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP/Universal, ASCAP/Music Of Windswept, 
ASCAP), WBM. RBH 73 
I SHOULD BE... (ADS Music Writers, ASCAP/EMI April, 

ASCAP/Urban Warfare, ASCAP/Mr. Yeah, ASCAP), HL 
Hum 82; RBH 34 
I STILL LOVE YOU (EMI Blackwood. BMI/The Waters 

Of Nazareth, BMI/EMI April, ASCAP/Chase Chad, ASCAP), 
HL RBH 76 
I WANT MY MONEY BACK (INS, ASCAP/Gravitron, 

SESAC/Bluewater. SESAC), HL/WBM, CS 34 
I WISH I WASN'T (EMI April, ASCAP/Flyte Tyme, 

ASCAP/Minneapolis Guys, ASCAP/Ii Branda, ASCAP) RBH 
66 
I WISH YOU'D STAY (EMI April, ASCAP/Sea Gayle, 

ASCAP). HLI-hoo too 

W1 IS MY ROCK (BIA,ASCAP) RBH 93 
JOHN DOE (Not Listed) RBH 94 
THE JUMP OFF (Notorious KIM., BMI/Wamer-Tamer-

lane, BMI/Virginia Beach, ASCAP/WB. ASCAP/LB Fam, 
ASCAP/EMI April, ASCAP/Universal, ASCAP/Mr. Cheeks, 
ASCAP), HL/WBM. Igloo 21; RBH 9 

KILOMETROS (Sony/ATV Discos, ASCAP) LT19 

LANDSLIDE (Welsh Witch, BMI/Sony/ATV Tree, BM°, 
HL 11100 

LAUNDROMAT (Zomba, BMI/R.Kelly, BMI), WBM, 
Htoo 64; RBH 23 

UFESTYLES OF THE RICH AND FAMOUS (EMI April, 
ASCAP/21a, ASCAP), HL, hhoo 70 

LIKE A PIMP (Crump Tight, ASCAP/Lucky, BMI) RBH 71 
UKE A STONE (Disappearing One. ASCAP/Melee 

Savvy Music, BMI/Me 3, BMI/LBV Songs, BMI) Htoo 55 
LOVE IZ (Child Support, ASCAP/Notting Dale, 

ASCAP/Al Green, BMI/Irving, BMI/WB, ASCAP), WBM, 
RBH 91 

LOVE LIKE THERE'S NO TOMORROW (TCT, BMI/Thea 
Later, BMI) CS 36 

LOVE OF MY UFE (AN ODE TO HIP HOP) (Ugmoe, 
ASCAP/Universal-PolyGram International, ASCAP/BMG 
Songs, ASCAP/Divine Pimp. ASCAP/Tribes Of Kedar, 
ASCAP/Jake & The Phatman, ASCAP/Universal, 
ASCAP/Iajapo, ASCAP/Songs Of Universal, BMI/Sense-
less, BMI/Fox Film, BMI/TCF, ASCAP), HL/WBM, RBH 

LOVE'S GOT AN ATTITUDE (IT IS WHAT IT IS) (Mosaic, 
BMI/Hold lack, BMI/Songs Of Mosaic, ASCAP/Songs Of 
Otis Barker, ASCAP) CS 45 

THE LOVE SONG (Warner-Tamerlane. BMI/Smith 
Haven, BMI/Big Red Tractor, ASCAP/Think Well, 
ASCAP/Sony/ATV Acuff Rose, BMI), HL/WBM, CS 23 

LOVE WON'T LET ME (VS, ASCAP/Wamer-Tamerlane, 
BMI/Franne Gee, BMI/Dad's Dreamer, BMI), WBM, CS 32 

LOVE YOU OUT LOUD (Sony/ATV Cross Keys, 
ASCAP/Onaly, ASCAP), HI, CS 20 

THE WCKY ONE (Live Slow, BM° CS 48 

vv. 

MADE YOU LOOK (Ill Will, ASCAP/Zomba, ASCAP/EMI 
April, ASCAP/Salaam Remi, ASCAP), HL/WBM. RBH 50 

MA, I DON'T LOVE HER (The Waters Of Nazareth, 
BMI/EMI Blackwood, BMI/Chase Chad, ASCAP/EMI April, 
ASCAP/GenMarc,ASCAP/Terradome, ASCAP), Ht. Hum 
99; RBH 51 

MAKE IT CLAP (T'Ziah's, BMI/Dutty Nigga, 
ASCAP/Cyphercleff, ASCAP/EMI April, ASCAP), HL limo 
85; RBH yo 

MALA GENTE (Peermusic Ill, BMI/Camaleon, BM I) LT 
21 

MAN TO MAN (Sony/ATV Tree, BMI/Magic Knee, 
BMI), HL, CS 2; 1-11120 31 

MESMERIZE (Slavery, BMI/Songs Of Universal, 
BMI/DJ Irv, BMI/Soldierz Touch, ASCAP/Universal, 
ASCAP/Pookietoots, ASCAP/Baeza, ASCAP/WB, ASCAP), 
WBM, Moo 4; RBH 19 

MICAELA (Copyright Control) LT 31 
MI PRIMER MILLON (Wamer-Tamerlane, BMI/Sir 

George, ASCAP/WB, ASCAP) LT 33 
MI SOLDADO (TN Ediciones, BMI) LT 16 
MISS YOU (Naked Under My Clothes, 

ASCAP/Chrysalis,ASCAP/October Eighth, BMI/Noontime 
Tunes, BMI/Wamer-Tamerlane, BMI/Music Of Windswept. 
ASCAP/Hand In My Pocket, ASCAP), WBM, Hum 5; RBH 5 

MUY A TU MANERA (Ser-Ca, BMI) LT 42 
MY FRONT PORCH LOOKING IN (Sony/ATV Tree, 

BMI/Sixteen Stars, BMI/HoriPro, BMI/Cosmic Mud, 
ASCAP/Don Pftimmer,ASCAP), Ht. CS 35 

_N— 
NEVER SCARED (Bonecrusher, ASCAP) RBH 67 
NEXT BIG THING (Vinnie Mae, BMI/Chad Jensen, 

BMI/Stairway To Bitners, BMI/Songs Of Windswept Pacif-
ic, BMI/Little Blue Box, ASCAP), WBM, CS 26 

NINA AMADA MIA (Not Listed) LT 17 
NO LETTING GO (Greensleeves, PRS/Singso WW. 

BMI) litoo 34; RBH 22 
NO MEANS NO (Mischevious, BMI/Teddy Bear jams, 

BMI/Base Hit, BM I) RBH 98 
NO ME RENDIRE (Nuevo Mundo, BMI) LT 32 
NO ONE KNOWS (Board Stiff, BMI/Natural Light, 

BMI/Ripplesticlç BMI) Fhoo 58 
NO TENGO DINERO (Alma, ASCAP/BMG Songs, 

ASCAP) 118 

OLD WEAKNESS (COMING ON STRONG) (Sony/ATV 
Cross Keys, ASCAP/Four Sons, ASCAP/Sony/ATV Tree, 
BM°, HL CS 49 

ONE LAST TIME (EMI April, ASCAP/Zomba, 
ASCAP/Sufferin' Succotash, ASCAP), HL/WBM, CS 53 

ONE OF THOSE DAYS (Shek'em Down, BMI/Hitco 
South, ASCAP/Buttaphly 2Phly Muzicc, ASCAP/Classic 
Music South, ASCAP/Music Of Windswept, ASCAP/DAS., 
ASCAP/Ground Breaking, ASCAP/Sony/ATV Tunes, 
ASCAP/Bovina, ASCAP/EMI April, ASCAP), HL/WBM, 
Htoo 95; RIM 45 

—p— 
PACK YA BAGS (DocLocke, BMI/Wamer-Tamerlane, 

BMI/Marquise, BMI/Chrysalis,ASCAP/losimani, ASCAP). 
HL/WBM, RBH yo 

PARADISE (LL Cool I, ASCAP/Sony/ATV Tunes, 
ASCAP/ENOT, ASCAP/EKOP, BMI/Sony/ATV Songs, 
BMI/Mi Suk, ASCAP/Third Palm, BMI/Jobur, BMI/Top 
Bound, BMI), HL, Htoo 98 

PATIENTLY WAITING (High On Life, ASCAP/Eight Mile 
Style, BMI/Music Of Windswept, ASCAP/Blotter, 
ASCAP/Elvis Mambo, ASCAP), HL, RBH 81 

PICTURE (Thirty Two Mile, BMI/Warner-Tamerlane, 
BMI), WBM. CS 28; H too 6 

PIMP JUICE (Jackie Frost, ASCAP/BMG Songs, 
ASCAP/Jay E's Basement, ASCAP/Universal, 
ASCAP/Songs Of Universal, BMI/Irving, BMI) RBH 72 

EL PROBLEMA (Sony/ATV Discos, ASCAP/Arjona 
Musical, ASCAP) LT 14 

PUMP IT UP (Copyright Control/F.O.B., ASCAP/N.Q.C., 
ASCAP/Ensign, BMI/Zomba, SESAC), WBM, RBH 63 

PUT THAT WOMAN FIRST (Divine Mill, ASCAP/WB, 
ASCAP/Dinky B, ASCAP/Universal-PolyGram International 
Tunes, SESAC/jahqae Joints, SESAC/I Want My Daddy's 
Records, ASCAP/Miss Mary's, BMI/Nitty & Capone, 
BMI/Wamer-Tamerlane, BMInasane Drama, ASCAP/Irv-
ing, BMI), HL/WBM, Him 75; RBH 28 
PICAT (Mass Confusion, ASCAP/WB, 

ASCAP/EWM, ASCAP/Foray, SESAC), WBM, RBH 59 

QUEDATE CALLADA (Edimonsa, ASCAP) LT 47 
QUE LEVANTE LA MANO (Not Listed) LT 49 
QUE ME QUEDES TU (Aniwi, BMI/Sony/ATV Latin, 

BMI/FI.?.?., BMI/Sonido Azulado, BMI) LT 4 
A QUIEN LE IMPORTA? (SGAE, ASCAP/Screen Gems-

EMI, BMI) 1118 
QUIERO QUE SEAMOS NOVIOS (Flamingo, BMI) LT 46 
QUIZAS (EMI April, ASCAP/Enrique Iglesias. 

ASCAP/Apollinaire, BMI/EMI Blackwood. BMI) LT 20 

—R— 
RAINING ON SUNDAY (Almo,ASCAP/Original Bliss. 

ASCAP/Universal-PolyGram International, ASCAP/St. 
Julien, ASCAP), HL/WBM, CS 12; H100 62 

REALEST NIGGAZ (EMI April, ASCAP/lustin Combs, 
ASCAP/Big Poppa, ASCAP/Elvis Mambo, ASCAP/Blotter, 
ASCAP/Universal, ASCAP), HL RBH 33 

THE REAL THING (EMI Blackwood, BMI/Etack Road, 
BMI), HL, CS 6o 

THE RED (Loeffler, ASCAP), WBM, Htoo 81 
ROCK-A-BYE HEART (Curb, ASCAP/EMI April. 

ASCAP/JesKar,ASCAP/Annotation,ASCAP/Romanesque, 
ASCAP/WB, ASCAP), HL/WBM, CS 37 

ROCK YOU BABY (Tokeco Tunes, BMI/Sony/ATV Tree, 
BMI/Big Yellow Dog. BMO, HL, CS 15; Moo 66 

ROCK YOUR BODY (Tennman Tunes, ASCAP/Zomba, 
ASCAP/EMI April, ASCAP/Chase Chad, ASCAP/EMI Black-
wood, BMI/The Waters Of Nazareth, BMI), HL/WBM, Hoo 
61 

ROLL WIT M.V.P. (Robi-Rob,ASCAP/Dontana. 
ASCAP/Mighty One, SESAC/Embassy, BMI/Dickiebird, 
BMI) RBH 86 

s 
SATISFACTION (WB, ASCAP/Ain't Nuthin' Goin' On But 

Funking, ASCAP/Universal, ASCAP/Blondie Rockwell, 
ASCAP/Music Of Windswept, ASCAP/Blotter, ASCAP/Elvis 
Mambo, ASCAP), WBM, RBH 68 

SAY YES (Marshmellow, BMI/Perfect, BMI/SPZ, 
BMI/Aboukir, BMI/Universal, BMI/Dirty Dm. ASCAP/Iat-
cat, ASCAP/Universal, ASCAP) RBH 29 

SCARY OLD WORLD (Universal-PolyGram Internation-
al, ASCAP/Spunker Songs. ASCAP/Harlan Howard, BM°, 
WBM, CS 52 

SEDUCEME (Salimatu, BMI/Racy, BMI/Soul Azul. 
BMI/Tribe Rhythm, BMI) LT 2 

SERENATA HUASTECA (APRS, BMI) LT 3o 
SHE'S MY KIND OF RAIN (Still Working For The Man, 

BMI/Tommy Lee lames, EIMI/ICG,ASCAP/Massabielle, 
BMI) CS 8; Elloo 44 

SHOULDA, WOULDA, COULDA (Cancelled Lunch, 
ASCAP/Universal-PolyGram International, ASCAP/First 
Avenue, ASCAP/BMG Songs, ASCAP/Demi's Songs, 
BMI/Edmonds, BMI/EMI Blackwood. BMI/E.D. Duz-lt, 
BMI/Tony Dixon, ASCAP) RBH 69 

SICK OF BEING LONELY (Kuntry Slim, BMI/Two Four 
Fifteen, BMI/Bubba Gee, BMI/Noontime Tunes, 
BMI/Pride And Joy, BMI/Black Toney Montana's. 
BMI/Wamer-Tamerlane, BMI), WBM, Htoo 24; RBH 17 

SIN FORTUNA (Peer Intl., BMI) LT 25 
SI NO ESTAS (Rubet, ASCAP/Universal Musica, 

ASCAP/2000 Amor, ASCAP/Universal-PolyGram Latin, 
ASCAP) LT 23 

SKI US (III Kid, ASCAP/EMI April, ASCAP/Gifted Pearl. 
ASCAP), HL RBH 92 

SNAKE (Zomba, BMI/R.Kelly, BMI), WBM, RBH 62 
SNOWFALL ON THE SAND (Kidbilly, BMI/Steve 

Wanner, BMI), WBM, CS 54 
SOMEBODY UKE YOU (Coburn, BMI/Ten Ten, 

BMI/WS, ASCAP/Dylan Jackson, ASCAP). WBM, CS 17 
SOMEWHERE I BELONG (Zomba, ASCAP/Chesterc-

haz,ASCAP/Big Bad Mr. Hahn, BMI/Nondisclosure Agree-
ment, BMI/Rob Bourdon, BMI/Kenji Kobayashi, BMI/Pan-
cakey Cakes, BMI/Zomba, BM°. WBM. litoo 43 

SPEED (Gottahaveable, BMI/Songs Of Windswept 
Pacific, BMI/Songs Of Bud Dog, ASCAP/Music Of 
Windswept, ASCAP) CS 24; limo 96 

STARTING WITH ME (Heavenly Tunes, BMI) RBH 88 

STAY GONE (DreamWorks Songs, ASCAP/Cherry Lane, 
ASCAP), CLM, CS 30 

STILL BALL] N (Universal, ASCAP/Black Hipsanic, 
ASCAP/Antraphil, BMI/BMG. BMI/Pimentel, BMI/Trick N' 
Rick, BMI/First N' Gold, BMI/Wamer-Tarrerlane, BMI), 
WBM, RBH 48 

SUDDENLY (Deston. ASCAP/Desmundo, ASCAP/W13. 
ASCAP/Andreas Carlsson, STIM/Sony/ATV Tree, BMI), 
HL/WBM, CS e 

SUENA (Ser-Ca, BMI) LT it 
SUPERMAN (Ensign, BMI/Eight Mile Style, BM°, HL 

Hum 16; RBH 46 
SYMPHONY IN X MAJOR (EMI April, ASCAP/Cypher-

cleff, ASCAP/Hennessey For Everyone, BMI/Alexra, BM°, 
HL, RBH 77 

—T— 
TAN BUENA (Univision, ASCAP) LT 44 
TELL ME (WHAT'S GOIN' ON) Oust Anotha Smash, 

ASCAP/Mitchell Bay, ASCAP/Wamer-Tamerlane, BMI), 
WBM, Hue 42; RBH 56 

TE VAS AMOR (Universal Musica,ASCAF'/Gemini's 
Musical, SACM) LT 34 

THAT'D BE ALRIGHT (Universal-MCA, ASCAP/Yam pa 
Tunes, ASCAP/EMI Blackwood, BMI/Ty Land, BMI/Life Is 
Fine, BMI/Ensign, BM°, tit /W8M, CS 5; Htoo 40 

THAT GIRL (Mr. Paul's, BMI/Hitco, BMI/Christopher 
Mathew, BMI/Songs Of Windswept Pacific, BMI), WBM, 
Htoo 63; RBH 24 

THEN THEY DO (Warner-Tamerlane, BMI/Makeshift, 
BMI), WBM, CS 47 

THERE'S MORE TO ME THAN YOU (Jessica Andrews, 
ASCAP/Wamer-Tamerlane, BMI/Green Ivy, BMI/Chaggy 
Buss, ASCAP), WBM, CS 25 

THERE'S NO UMR (Deanaling, ASCAP/?SI. 
ASCAP/Wamer-Tamerlane, BMI), WBM, CS 18 

THIS IS GOD (EMI April, ASCAP/Vassarsongs, ASCAP), 
HL, CS 21 

THIS VERY MOMENT (Yon-Ti. BMI) RBH 54 
THREE MISSISSIPPI (Animal Fair, ASCAP/Famous, 

ASCAP/Songs Of Universal, BMI/Macadoo. BMI/Univer-
sal-PolyGram International, ASCAP/Green Wagon, 
ASCAP), HL CS 57 

THREE WOODEN CROSSES (Sydney Erin, 
BMI/Sony/ATV Cross Keys, ASCAP), HL CS 22 

THROUGH THE RAIN (Sony/ATV Songs, BMI/Rye 
Songs, BM°, HL, RBH 87 

THUGZ MANSION (Universal, ASCAP/Black Hipsanic, 
ASCAP/BMG Songs, ASCAP/Aurelius, ASCAP/Tappy 
Whyte's, BMI), HL, Igloo 6o; RBH 30 

TIMES UKE THESE (MI Twelve, BMI/EMI Virgin 
Songs, BMI/Living Under A Rock, ASCAP/Universal-MCA 
ASCAP/Flying Earforrn, BMW Love The Punk Rock Music, 
BM°, HL, limo 71 

TINY DANCER (Universal-Songs Of PolyGram Interna-
tional, BMO.WBM, CS 55 

EL TONTO QUE NO TE OLVI DO (VMR. ASCAP) LT 36 
TOO MUCH FOR ME (Zomba, ASCAP/III Will, 

ASCAP/Money Mack, BMI/Pork, ASCAP/Mi Suk, ASCAP), 
WBM, RBH 70 

TRAVELIN' SOLDIER (filtawhirl, BMI/Bruce Robison, 
BMI), HI, CS 1; Htoo 25 

THE TRUTH ABOUT MEN (Warner-Tamerlane, 
BMI/Black In The Saddle. ASCAP/Giantslayer, 
ASCAP/Scarlet Moon, BM°, WBM, CS 39 

• 

UNA VEZ MAS (BMG Songs, ASCAP) LT1 
UNDERNEATH IT ALL (World Of The Dolphin, 

ASCAP/ Universal, ASCAP/Eligible, ASCAP/BMG Songs, 
ASCAP), HL/WBM, Hioo so 

UN MO/GTON DE ESTRELLAS (Lusafrica. BMI) LT 40 
UNWELL (Bidnis, BMI/EMI Blackwood, BMI), HL Htoo 

59 
UP! (Universal-Songs Of PolyGram International, 

BMI/Loon Echo, BMI/Out Of Pocket, ASCAP/Zomba, 
ASCAP), WBM. CS 16; Htoo 78 

UP IN DA CWB 2NITE (Stack° Grip, ASCAP) RBH 97 

W 

WAN KSTA (221, ASCAP/Hidden Scrolls, ASCAP/5o 
Cent. ASCAP/Universal, ASCAP), VVBM, Hum 17; RBH li 

WAS THAT MY UFE (Warner-Tamerlane, BMI/Careers-
BMG, BMI/Evansville, BMI), HL/WBM, CS 27 

WHAT A BEAUTIFUL DAY (Mark Hybner, ASCAP/Uni-
versal, ASCAP/Lanark Village Tunes, ASCAP), WBM, CS 19 

WHATEVER IT TAKES (WS, ASCAP/Kelodies, 
ASCAP/Wamer-Tamerlane, BMI/Tower One, BMI/Castle, 
BMI), WBM, CS 44 

WHAT HAPPENED TO THAT BOY (Money Mack, 
BMI/EMI Blackwood, BMI/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP/Terradome, 
ASC_AP/GenMarc, ASC_AP), HL Fhoo 45; RBH iS 

WHAT WOULD YOU DO? (Zomba, BMI/R.Kelly, BM°, 
WBM, RBH 39 

WHEN I'M GONE (Escatawpa, BMI/Songs Of Univer-
sal, BM°, WBM, Htoo 14 

WHEN THE LIGHTS GO DOWN (Songs Of Windswept 
Pacific, BMI/Gottahaveable, BMI/BMG Songs, 
ASCAP/Mrs. Lumpkins Poodle, ASCAP/Universal, 
ASCAP/Memphisto, ASCAP), HL/WBM, CS 29 

WHEN YOU THINK OF ME (Songs Of Universal, 
BMI/Macadoo, BMI/Sony/ATV Cross Keys, ASCAP/Onaly, 
ASCAP), HL/WBM, CS 43 

WHO'S THAT (Zomba, BMI/R.(elly. BMI/joseph Carta-
gena, ASCAP/Jelly's Jams, ASCAP), WBM, RBH 83 

WHY AIN'T I RUNNING (I Want To Hold Your Songs. 
BMI/Tony Arata,ASCAP/Maycomb County, ASCAP/Ma(or 
Bob, ASCAP/No Fences, ASCAP/Universal, ASCAP), WBM, 
CS 33 

WORK IT (Mass Confusion, ASCAP/Virginia Beach. 
ASCAP/WB, ASCAP), WBM, RBH 44 

THE WRECKONI NG (Mad isongs, ASCAP) Woo 88 

—X— 
X GON' GIVE IT TO YA (Boomer X, ASCAP/Ruff Ryder-

Dead Game, ASCAP/Copyright Control/Universal, 
ASCAP/EMI April, ASCAP), HL, Fltoo 67; RBH 32 

Y COMO QUIERES QUE TE QUIERA (Not Listed) LT 7 
YEAH YEAH U KNOW IT (Illiotic, ASCAP/Zomba, 

ASCAP/F.O.B.,ASCAP/Funky Noble, ASCAP/WB, 
ASCAP/Child Support, ASCAP/Notting Dale, ASCAP), 
WBM. RBH 53 

YOU CAN'T HIDE BEAUTIFUL (Lights Of Denver, 
ASCJAP/Famous, ASCAP/Music Of Windswept, 
ASCAP/Songs Of Bud Dog, ASCAP), HL/WBM, CS 13; 
limo 76 

YOUR BODY IS A WONDERLAND (Specific Harm, 
ASCAP), CLAA, Moo 28 
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SONG NAME LABEL NAME ARTIST 

ROCK 

PICTURE FEAT. SHERYL CRO ATLANTIC KID ROCK 1 1 1 9 
COWBOY ATLANTIC KID ROCK 2 2 2 155 
HOW YOU REMIND ME ROADRUNNER NICKELBACK 3 3 3 44 
ONLY GOD KNOWS WHY ATLANTIC KID ROCK 4 5 5 127 
IN THE END WARNER BROS LINKIN PARK 5 4 4 33 
JANE SAYS (LIVE) WARNER BROS JANE'S ADDICTION 6 NEW * 1 
HOTEL CALIFORNIA (LIVE) GEFFEN RECORDS EAGLES 7 6 6 60 
SWEET HOME ALABAMA MCA LYNYRD SKYNYRD 8 9 10 40 
YOU SHOOK ME ALL NIGHT LONG ATCO AC/DC 9 8 9 71 

SMOOTH (FEAT. ROB THOMAS) ARISTA SANTANA 10 7 7 156 

POP 
GET THE PARTY STARTED ARISTA PINK 1 1 1 39 
LANDSLIDE REPRISE FLEETWOOD MAC 2 2 3 147 
JUST LIKE A PILL ARISTA PINK 3 3 2 9 
BELIEVE WARNER BROS CHER 4 5 5 207 
MUSIC MAVERICK MADONNA 5 4 4 98 
DON'T SPEAK TRAUMA NO DOUBT 6 6 6 127 
DANCING QUEEN POLYDOR ABBA 7 7 7 201 
IF I HAD S1000000 REPRISE BARENAKED LADIES 8 8 10 59 
DON'T LET ME GET ME ARISTA PINK 9 9 8 21 
HELLA GOOD INTERSCOPE NO DOUBT 10 10 9 12 

R&B/RAP 111111.---

IT WASN'T ME (FEAT. RICARDO DUCENT) MCA SHAGGY 1 1 1 69 
LET'S GET IT ON MOTOWN MARVIN GAYE 2 2 2 231 
SUPERMAN (FEAT. DINA RAE) AFTERMATH RECORDS EMINEM 3 8 2 
ANGEL (FEAT. RAYVON) MCA SHAGGY 4 4 4 51 
THE DOCK OF THE BAY ATLANTIC OTIS REDDING 5 5 5 142 
CLEANIN OUT MY CLOSET AFTERMATH RECORDS EMINEM 6 3 3 7 
DILEMMA (FEAT. KELLY ROWLAND) UNIVERSAL RECORDS NELLY 7 NEW * 1 
NO WOMAN NO CRY ISLAND BOB MARLEY 8 7 2 
WHAT'S GOING ON MOTOWN MARVIN GAYE 9 6 6 219 
BECAUSE I GOT HIGH UNIVERSAL RECORDS AFROMAN 10 9 7 7 

---•••• COUNTRY 
MARGARITAVILLE MCA JIMMY BUFFETT 1 1 1 48 
COPPERHEAD ROAD MCA STEVE EARLE 2 2 2 231 
FRIENDS IN LOW PLACES CAPITOL NASHVILLE GARTH BROOKS 3 3 3 54 
RING OF FIRE MERCURY JOHNNY CASH 4 NEW * 1 
LUCKENBACH, TEXAS BMG RECORDS WAYLON JENNINGS 5 4 4 105 
NEON MOON ARISTA BROOKS & DUNN 6 5 5 193 
CRAZY MCA PATSY CLINE 7 7 7 239 
MY MARIA ARISTA BROOKS & DUNN 8 6 8 231 
AMARILLO BY MORNING MCA GEORGE STRAIT 9 9 9 39 
POP A TOP ARISTA ALAN JACKSON 10 8 6 127 

LATIN 
CORAZON ESPINADO (FEAT. MANA) ARISTA SANTANA 1 1 1 124 
BAILAMOS INTERSCOPE ENRIQUE IGLESIAS 2 2 2 185 
LA BAMBA WARNER BROS LOS LOBOS 3 4 4 203 
COMO LA FLOR EMI LATIN SELENA 4 3 3 143 
BIDI BIDI BOM BOM EMI LATIN SELENA 5 5 5 171 
HEROE INTERSCOPE ENRIQUE IGLESIAS 6 NEW * 1 
CLAVADO EN UN BAR WEA LATINA MANA 7 6 6 125 
ME CAI DE LA NUBE BMG RECORDS CORNELIO REYNA 8 7 7 75 
DON'T SAY GOODBYE UNIVERSAL RECORDS PAULINA RUBIO 9 NEW * 1 
QUIZAS SI, QUIZAS NO POLYGRAM LOS TOROS BAND 10 8 8 107 

INDIE 
HOW YOU REMIND ME ROADRUNNER NICKELBACK 1 1 1 44 
NEVER AGAIN ROADRUNNER NICKELBACK 2 2 2 42 
TOO BAD ROADRUNNER NICKELBACK 3 3 3 42 
THE DEVIL WENT DOWN TO GEORGIA BLUE HAT CHARLIE DANIELS BAND 4 4 6 54 
FOLSOM PRISON BLUES SUN ENTERTAINMENT JOHNNY CASH 5 5 4 137 
BAD MOON RISING FANTASY CREEDENCE CLEARWATER REVIVAL 6 7 7 75 
HAVE YOU EVER SEEN THE RAIN? FANTASY CREEDENCE CLEARWATER REVIVAL 7 8 8 80 
LEADER OF MEN ROADRUNNER NICKELBACK 8 6 5 54 
OH, PRETTY WOMAN ORBISON RECORDS ROY ORBISON 9 NEW * 1 
DOWN ON THE CORNER FANTASY CREEDENCE CLEARWATER REVIVAL 10 9 9 82 

www.touchtunes.com 
310-841-2831 

% 

MUSIC 
TouchTunes 

CORPORATION 

Hit Singles + Hot Artists = 
PairteMarpances 

Confound the Pirates by licensing 
TouchTunes. Over 6,000 units installed 

across the United States! 

MARCH 22 Billboard 
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w z w 

..,,, 
TITLE , 

F- -i sx ARTIST (IMPRINT/PROMOTION LABEL) ,- 3 

tee NUMBER 1 elb 
13 1 11 In Da Club 3 wm At No 1 ED 28 

50 CENT IG UNET/SHADY/AFTERMATWINTERSCOPEI 

z 

IL 

* 

8 

HOT 100 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

Al 
w 

.... 

F. 3 

ID 63 

RpljW,.. 
z 

î  TTTLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

Angel 

AMANDA PEREZ IUNNERSAL POWIRHOWSEMMREVIRGINI 
Bring Me To Life 

EVANESCENCE FEAT PAUL MCCOY (WIND UPI 

2 2 13 All I Have 

JENNIFER LOPEZ FEAT LL COOL J (EPIC) 

27 21 5, All The Things She Said 

TUTU tINTERSCOPEI 

ED 56 4 Like A Stone 

AUDIOSLAVE (INTERSCOPFJEPIC) 

43 5 16 Ignition 
R KELLY iJIVEI 

28 27 21 Your Body Is A Wonderland 

JOHN MAYER (AWARE/COLUMBIA) 

EF) 58 3 Emotional Rollercoaster 

VIVIAN GREEN ICOLUMBIA) 

4 3 13 Mesmerize 

JA RULE FEAT ASHANTI (MURDER INCIDEFJAMADJMGI 

tit 38 3 I Know What You Want 
BUSTA RHYMES 8 MARIAR CAREY IJAIONARDERAGNIDAGI 

CD 64 2 Concrete Angel 

MARTINA MCBRIDE (RCA INASHVILLEI) 

5 4 17 Miss You 

AALIMH IBLACKGROUND/UNIVERSAUUMRG) 

30 23 12 Man To Man 

GARY ALLAN (MCA NASHVILLE) 

55 53 13 No One Knows 

QUEENS OF THE STONE AGE IINTERSCOPEI 

6 7 16 I'm With You 
AVRIL LAVIGNE IARISTA) 

31 26 22 Don't Mess With My Man 

NIVEA FEAT BRIAN& BRANDON CASEY (JIVE, 

56 54 7 Can't Stop 

RED HOT CHILI PEPPERS (WARNER BROS ) 

7 6 13 Gossip Folks 
MiSSY -MISDEMEANOR' EWOTT EIRE GOLOMINDLLEKTRA/FEGI 

ED 34 9 Brokenheartsville 

JOE NICHOLS IUNIVERSAL SOUTH) 

57 48 9 Blowin Me Up (With Her Love) 

JC CHASEZ IFOX/JIVE I 

43 12 12 How You Gonna Act Like That 
1YRESE WING) 

ED 47 2 Have You Forgotten? 

DARRYL WORLEY IDREAMWORKS (NASHVILLE» 

58 51 1 6 Thugz Mansion 

2PAC FEAT NAS (AMARUMEATH ROW/INTERSCOPE I 

9 9 27 Landslide 

DIXIE CHICKS (MONUMENT)EMN/COLUMBIA) 

34 29 25 Don 't Know Why 

NORAH JONES (BLUE NOTENIRGIN) 

o 69 2 Raining On Sunday 

KEITH URBAN (CAPITOL I NASHVILLE)) 

10 11 18 Beautiful 
CHRISTINA AGUILERA (RCAMMGI 

€3 50 3 Can 't Let You Go 

FABOLOUS DESERT STORWEIIKTRNEEGI 

60 59 5 Laundromat 
NIT/TA OW) 

CD 13 14 Picture 

KID ROCK )LAVA/ATLANTIC/UNIVERSAL SODTKAVRN) 

ED 37 9 No Letting Go 

WAYNE WONDER IGREENSLEEVESNP/ATIANTICI 
(3) 1 Unwell 

MAT CHBOx TWENTY IATLANTIC) 

12 10 14 Cry Me A River 
JUSTIN TIMBERLAKE (JIVE) 

37 32 14 19 Somethin ' 

I MARK WILLS (MERCURY) 

CD — I Rock Your Body 
JUSTIN TIMBERLAKE 'JIVE) 

13 8 17 Bump, Bump, Bump 

B2K 8 P CADDY ( TU GEPICI 

ED 42 5 Big Star 
KENNY CHESNEY IENVI 

63 57 to I'd Do Anything 

SIMPLE PLAN I LAVAI 

ED 15 6 Excuse Me Miss 

JAY .Z (ROC A FELLATIEF JAMADJMG) 

tED 39 7 That'd Be Alright 

ALAN JACKSON (ARISTA NASHVILLE) 

ale — 1 Girlfriend 

B2K ITS G EPIC 

ED 14 18 When I'm Gone 

3 DOORS DOWN IREPUBLIC/ONIVERSAUUMRG) 

40 25 22 113 Bonnie & Clyde 

JAY 1 FEAT BMW ENCASES HOC A FELIADEFJAMIDJMG1 

CD 72 2 Rock You Baby 
TOBY KEITH I DREAMWORKS (NASHVILLE, 

16 17 8 Superman 

EMINEM PNEB/AFTERMATWINTERSCOPEI 

CD 44 2 Somewhere I Belong 
LINK IN PARK MARNER BROS I 

42D _ 1 I Believe 
DIAMOND RIO (ARISTA NASHVILLE) 

17 16 17 Wanksta 

50 CENT MUNIT/SHADWINTERSCOPEI 

42 33 20 Air Force Ones 

NELLY IFO REELMNIVERSAUUMRGI 

67 66 6 ADIDAS. 

KILLER MIKE FEAT BIG BOI IAQUEMINDCOLUMBIA) 

o 22 7 Beautiful 

SNOOP DOGG IDOGGYSTYLFJPRIORITY/CAPITOLI 

4 3 31 12 Tell Me (What's Goin ' On) 
SMILLE 8 SOUTHSTAR IARTISTDIRECTi 

a) _ 1 X Gon ' Give UT° Ya 

0Mx IBLOODLINEDEF JAMTOJMGI 

ID 35 4 Get Busy 

SEAN PAUL MACK SHADOW/2 HARDNIVATLANTICI 

en 52 4 She's My Kind Of Rain 

TIM MCGRAW (CURB) 

69 61 3 That Girl 

MARQUES HOUSTON IT U G/A8MANTERSCOPEI 

20 19 25 The Game Of Love 
SANTANA FEAT MICHELLE BRANCH (ARISTA) 

45 43 6 What Happened To That Boy 
BABY FEAT CLIPSE (CASH MONEY/UNIVERSAIMMRM 

€::1 73 3 Times Like These 

ROO FIGHTERS IRDSWELLMCAMMG) 

43) 30 4 I Can 
NAO IILL WILUCOLUMBIAI 

et 46 8 Clocks 

ZOLDPLAY (CAPITOL) 

71 71 15 Always 
SALIVA IISLANDADJMGI 

22 18 13 Sick 0113eing Lonely 
FIELD MOB MCAI 

47 40 17 I Just Wanna Be Mad 
) TERRI CLARK (MERCURY) 

72 65 19 Fabulous 

JAHEIM FEAT THA RAYNE (DIVINE MILLWARNER BROS , 

€E) 24 8 Travelin ' Soldier 
DIXIE CHICKS (MONUMENT/EMN) 

48 41 16 The Baby 

SLAKE SHELTON IWARNER BROS INASFIVILLEINVRNI 
OD 1 21 Questions 

50 CENT IG UNIT/SHADY/AFTERMATHANTERSCOPEI 

CD 36 5 Hell Yeah 

GINUWINE FEAT BABY (EPIC) 

49 45 30 Underneath It All 

110 DOUBT FEAT LADY SAW IINTERSCOPEI 

fe) _ 1 Put That Woman First 

JAHEIM (DIVINE MILT/WARNER BROS I 

25 20 7 The Jump Off 

UL KIM FLAT MR CHEEKS (QUEEN BEE/ATLANTIC) 

ED 55 6 I Drove All Night 
1 ELINE DION ( EPIC) 

75 60 13 You Can 't Hide Beautiful 

AARON LINES (RCA INASHVILLEII 

• Records with the greatest impressions increase. * 2003, VNU BusinTss Media, Inc. BA Nielsen SoundSCan, Inc. All rights reserved. Compiled from a national sample of airplay suppled by Nielsen 

Broadcast Data Systems' Radio Track service. 940 stations in Top 40, Pox, R&B Hip- Hop, Zoontry, Lain Rock and other popular formats are electronlcally monttored 24 hours a day, 7 days a week. Songs 

ranked by gross impressions, computed by cross-referencing exact times uf aorplay with Arbitron listener data. This data is used to complle the Not 100. 
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HOT 100 SING LES 
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j  TITLE IL 

* ARTIST (IMPRINT/PROMOTION LABEL) I- -i D. 

SALES Tm 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

1 1 17 

-e. NUMBER 1 ift , 

Picture , ~ mt. n 
KID ROCK FEAT ALLISON MOORER (UNIVERSAL SOUTH) 

26 21 9 Gossip Folks 

.Ar ST MISDEMEANOR ELLIOTT MEE GOLD HINNEUKTRATEGI 
51 39 17 Lose Yourself 

EMINEM (SHADY/INTERSCOPE( 

2 2 4 Cry Me A River 

JUSTIN TIMBERLAKE (JIVE) 

27 25 87 The Star Spangled Banner 

WHITNEY HOUSTON (ARISTA) 

52 34 4 Life Goes By 
THE SPECIAL GOODNESS IN OS( 

3 3 3 Landslide 

DIXIE CHICKS (MONUMENT/EMN/COLUMBIA) 
cr.) 33 16 Dance With Me 

.A.FAIE LEE (RIPE) 

53 52 13 Ma, I Don 't Love Her 
CLIPSE FEAT FAITH EVANS ISTAR TRAE/ARISTA) 

4 4 5 Through The Rain 

MARIAH CAREY ( MONARCASLANDADJMG) 
29 22 21 VVhen I Get You Alone 

TNICKE (NU AMERICNINTERSCOPEI 
ece 1 Yoe Pm Duet Like Me5Realh DWI like This Nei 

NICK CANNON I NICK/JIVE) 

5 5 4 Emotional Rollercoaster 
VIVIAN GREEN ICOLUMBIAI 

1ED 35 3 Hell Is A Flame 
EG r (SOUTHPAW/IL ES I 

ED 1 The Horror 

RJC2 (DEFINITE JUS) 

o 6 2 Blowin' Me Up (With Her Love) 

JC CHASEI ITCWAVEI 
31 32 26 A Moment Like This 

KYLE CLARKSON IRCA/RMG) 

Ea_ 1 No Letting Go 
WAYNE WONDER (40-40/GREENSLEEVESNP/ATIANTICI 

7 7 16 Dirrty 
CHRISTINA AGUILERA FEAT REDMAN IRCA/RMG) 

32 18 3 

' 
Pack Ya Bags 

SAT/Al (SWEAT/EPIC) 

ED 63 14 What We Do 
INEEWAY IROC.A.FILLNDEFJAAVIDJMG) 

8 9 21 Ignition 

R. KELLY (JIVE) 
ED — 1 4 Ever 

Li ' MO FEAT FABULOUS (THE GOLD MINOLLEKTRA EEG 
ED — 11 Throw Up 

RACKET CITY ( 447/LANDSPE ED) 

0  12 19 This Is My Party 
FABULOUS IDESERTSTORAVELEKTRA/EEGI 

34 30 8 X Gan' Give It To Ya 

DMX IBLOODLINE/DEF JAMADJMGI 

59 50 17 Dilemma/Air Force Ones 
NELLY ILLY REEIJUNIVERSAL/UMRGI 

10 11 21 Die Another Day 

MADONNA (WARNER BROS ) 

35 24 27 All The Things She Said 
TAT U )INTERSCOPE) 

60 54 20 Beautiful Goodbye 
JENNIFER HANSON ICAPITOL (NASHVILLE)) 

op 13 4 The Jump Off 

LIL KIM FEAT MR CHEEKS (QUEEN BEE/ATLANTIC) 
Er) — 3 Shout 

LILIAN GARCIA IUNIVERSALMMRG) 
61 53 15 Bump, Bump, Bump 

EEK 8 P DIDDY IT U 6 /EPIC) 

12 8 6 In Da Club 

SUCENT )O-UNITTSHADWAFTERMATHANTERSCOPE) 

37 28 5 When The Money's Gone 

CHEF (WARNER BROS ) 
62 51 63 Lights, Camera, Action! 

MIT CHEEKS IUNIVERSALAIMRG) 

13 10 4 Save You 
PEARL JAM IEPICI 

38 36 13 Star 

AURAE CLIPSE IMOTOVVN/LIMRG) 

43) 74 12 Skills 

GANG STARR VIRGIN) 

cro 17 5 Excuse Me Miss 

JAY-Z (ROC-A-FELIAMEF JAMADJMG) 

39 29 7 Incomplete 

CHANAE (WRIGHT ENTERPRISES) 
a) 66 49 Don't Mess With The Radio 

NIVEA (JIVE) 

15 14 6 Beautiful 

SNOOP DOGG IDOGGYSTYLEPRIORITY/CAPITOU 
CD 42 2 Yell Don 't Know 

»LW GREEN (ZOE POUND) 

65 57 40 Gets Ta Be 

ELLK (1 U GLEEPIC) 

ED 23 3 Starting With Me 

BRANDY MOSS SCOTT (HEAVENLY TONES) 
0  43 5 Yeah Yeah U Know It 

KEITHMURRAY FEAT DEF SQUAD (DEY JAMADJMG ) 
a) _ 18 Do That.. 

BABY FEAT P DIDDY (CASH MONEY/UNIVERSAUUMRG) 

17 15 6 Get Busy 

SEAN PAUL (BLACK SHADOW/2 HARDNP(ATLANTIC) 

G  65 26 For All Time 
SOLANA (DREAMWORKS) 

67 48 16 '03 Bonnie & Clyde 

JAY Z RAT BEYONCE KNOWLES IROC ARILS/REF JAKMDJMG) 

18 16 9 Everybody 

MHZ THE RIPPA (BUOY HEAD) 
43 40 3 Girlfriend 

B2K IT U G/EPIC) 
68 64 32 I'm Gonna Be Alright 

JENNIFER LOPEZ FEAT NAO (EPIC) 

CID — 1 The Wreckoning 
BOOMKAT IDREAMWORKS) 

44 38 20 Make It Clap 

BOSTA RHYMES FEAT SPUFF STAR IJ)RMG) 

69 55 4 Talkin ' To Me 

AMERIE IRISE/COLUMBIA) 

0  27 6 Howl Feel 

LEAS FEAT TR FLIP (TAKEOVER ENTERTAINMENT( 
G  60 17 Shady 

BIG *C- ISOUTHPAW/K KS) 
70 62 11 Mesmerize 

JA RULE FEAT ASHANTI (MURDER INC/DU JANIALLIMG I 

ED 26 7 Jab Is My Rock 

CARIBBEAN PULSE IIRIEI 
46 41 8 Solsbury Hill 

ERASURE (MUTE) 
GE) 75 6 All I Need 

FAT JOE ITERROR SQUAD/ATLANTIC) 

(g) - I There's A Winer loYelhatA Weiderhil World 
TIFFANY EVANS/SPENCER DAY (COLUMBIA) 

at 47 21 Virginity 
TAR iT II G/A8MANTERSCOPEI 

€9 1 Don 't Dream It's Over 

SIXPENCE NONE THE RICHER (SQUINT CURB/REPRISE , 

23 20 5 No Means No 

NEE- NEE GWYNN (BASE HIT) 
(D 56 10 Just Like You 

G WIZ (COMPOUND/ORPHEUS) 
43) 5 Breathe 

BLU CANTRELL IREDZONFJARISTA) 

24 19 17 Gangsta Levin ' 

EVE FEAT ALICIA KEYS )RUFF RYDERSANTERSCOPEI 
49 44 29 Gimme The Light 

SEAN PAUL (BLACK SHADOW/2 HAREINP/ATIANTICI 
74 46 26 The Rising 

BRUCE SPRINGSTEEN (COLUMBIA) 

€13 31 7 Up In Da Club 2Nite 
REVENUE ISTACK A GRIP) 

42/3 18 OutOIMy Heart (Into Your Head) 
BBMAK IHOLLINVOOD) 

10 43 Only Time 
ER/BA (REPRISE) 

• Records with the greatest sales gains. r 2003, VNU Business Media, Inc. and Nielsen SoandScan, Inc. All rights reserved. The top selling singles compiled fro-n a national sample of retal) store, 
mass mercnant, and Internet sales reports collected, compiled, and provided by Nielsen Sounecan. This data Is used to compile the Hot 100. 
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TITLE Artist 
PRODUCER (SONGWRITER) itr IMPRINT & NUMBER/PROMOTION LABEL 

Z 
o 

m f7-• 
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A 

NUMBER 1 '4VC- 3 Weeks At Number 1 50 44 38 UNDERNEATH IT ALL 0 No Doubt Featuring Lady Saw 9 
SLY & ROBBIE,NO DOUBT (G.STEFANID STEWART} 0 INTERSCOPE 497768 

3 

1 IN DA CLUB 0 5° Cent 9 
DR. DREM RONDO IC JACKS° NAYOUNG.N1 ELIZONDO I 0 G-UNIT/SHADY/AFTERMATH 49711566/INTERSCOPE 

1 51 51 56 I'D DO ANYTHING Simple Plan .2 
&LANNI IPBOUVIER.C.COMEAWI STINCO,S LEFF BUREA.LANNI) LAVA ALBUM CUT 

51 

2 2 2 ALL I HAVE Jennifer Lopez Featuring LL Cool J 9 
c ROONEYMON G,D MCPHERSON 1J.LOPEZMAIDDICK.C.RICHARDSON.RON G.L.PETERS,W JEFFERY) EPIC ALBUMS CUT 

1 52 41 30 I JUST WANNA BE MAD 0 Terri Clark 9 
B GALUMORE IK LOVELACE.LTMILLERI (I 0 MERCURY 172262 

27 

0  6 12 

_ 

IGNITION 0 R. Kelly 9 
R KELLY (R.KELLY) or 4°1,1E40065 

3 53 42 33 THE BABY Blake Shelton 9 
B BRADDOCK IHALLEN,M.WHITEI WARNER BROS (NASHVILLE) ALBUM CUT/WAN 

28 

4 3 3 MESMERIZE 0 Ja Rule Featuring Ashanti .9 
C SANTANAMV GOTTI LIATKINSADOUGLASAPARXERELOREEM.TDEWLCREED) 0 MURDER INC/DEF JAM 063773.3DJMG 

2 0  64 - BRING ME TO LIFE Evanescence Featuring Paul McCoy 9 
0 FORTMAN (B MOODYALEED HODGESI WIND-UP SOUNDTRACK E. ALBUM CUT 

54 

5 4 4 MISS YOU Aaliyah 9 
T BISHOP IT.BISHOMJAUSTIN) BLACKGROUND/UNIVERSAL ALBUM CUT/UMRG 

4 0  59 70 LIKE A STONE Audioslave 9 
R RUBIN (C.CORNELL,T.COMMERFORD,EIMULTMORELIO) INTEF SCOPE ALBUM CUT/EPIC   

55 

0  10 11 PICTURE 0 Kid Rock Featuring Sheryl Crow Or Allison Moorer 9 
KID ROCK IR.J.RITCHIEI o LAVA ALBUM CUT/ATIANTICANFIN OR UNIVERSAL SOUTH 172274 

6 Q CONCRETE ANGEL Martina McBride .9 
M MCBRIDEMYVORLEY ISMENTLEYR.CROSM 0 RCA NASHVILLEI ALBUM CUT 

56 

7 7 7 LANDSLIDE 0 Dixie Chicks 9 
DIXIE CHICKS.LMAINES.S.CROW IS .NICKS) a) o MONUMENT 7985701N/COLUMBIA 

7 57 57 59 CAN'T STOP Red Hot Chili Peppers 9 
R RUBIS IAKIEDISELEA.J.FRUSCIANTE.C.SMITHI WARNER BROS ALBUM CUT 

57 

8 9 9 I'M WITH YOU Avril Lavigne 9 
THE MATRIX (A.LAVIGNELCHRISTYS.SPOCK.G.EDWARDS) ARISTA ALBUM CUT 

4 58 55 53 NO ONE KNOWS Queens Of The Stone Age 9 
) HOMME E VAIENTINE IJ HOMMEN OLIVERIM LANEGAN I I NTERSCOPE ALOUM CUT 

51 

8 GOSSIP FOLKS 0 Missy -Misdemeanor Elliott Featuring Ludacris 9 
TIMBALAND.M.EWOTT IMEWOTT,TMOSLEY.C.BRIDGES,ELSMITH.W.BLOOM) 0 THE GOLD MIND/ELEXTRA67366./IEG 

8 

1 
** HOT SHOT DEBUT 4 8 

10 5 5 i CRY ME A RIVER 0 Justin Timberlake .2 
TIMBALAND 0 0 JIVE 40073. 

3 CO 
UNWELL matchbox twenty 
M SERLETIC IR THOMASI ATLANTIC AL3UM CUT 

59 

Q 13 I- 

13 i 

UTIMBERLAKET.MOSLFES.STORCHI 

HOW YOU GONNA ACT LIKE THAT Tyrese 9 
THE UNDERDOGS (IGIBSOMIIMASON. JRJITHOMAS.E.DAWKINSI J ALBUM CUTMMG 

11 60 54 47 THUGZ MANSION 2Pac .9 
/JOHNNY'S (T.SHAKUROJACKSON.SAURELIUSA HAMILTON) AMARUiDEATH ROW ALBUMS CUT/IN TERSCOPE  

19 

12 12 10 BEAUTIFUL Christina Aguilera .9  
L PERRY (LPERRY) 0 RCA ALBUM CUT/RMG 

2 œ ROCK YOUR BODY Justin Timberlake .9 
THE NEPTUNES UTIMBERLAKE.C.HUGO.PWILIAMS) JIVE ALBUM CUT 

61 

13 11 6 BUMP, BUMP, BUMP 0 B2K & P. Diddy 9 
R.KELLY (R.KELLY,V.SMITFII 0 7 U G 79829UIPIC 

1 0  69 -  i 

[ 

RAINING ON SUNDAY Keith Urban 9 
D.HUFF.K.URBAN ID.BROWN.R.FOSTER) CAPITOL INASHVILLEI ALBUM CUT 

62 

0  14 15 WHEN I'M GONE 3 Doors Down 9 
FLPARASHAR IBARNOLD.M.ROBERTS.THARREWHENDERSONI 0 REPUBLIC/UNIVERSAL ALBUM CUT /UMRG 

14 63 63 64 
THAT GIRL Marques Houston .9 
KPAUL (KPAUL,.). ODE) T U G./A8M ALBUM CUT1NTERSCOPE 

63 

0  16 18 EXCUSE ME MISS 0 Jay-Z 9 
THE NEPTUNES IS.CARTERPWILLIAMS.C.HUGOI 0 ROC-AFELLA/DEF JAM 0&1717.30.1MG 

15 64 58 58 
_ .. 

LAUNDROMAT Nivea.9 
RKELLY (R.KELIY) JIVE ALBUM CUT 

58 

16 15 16 SUPERMAN Eminem 
EMINEM IM MAT14ERS,J.BASS.S.KING) WEB/AFTERMATH ALBUM CLETANTERSCOPE 

15 a 78 82 di 
7 

GIRLFRIEND 0 B2K'? 
MKELLY 01 .KELLY) 0 T.U.G. 73656./EPIC 

65 

17 17 14 WANKSTA 0 50 Cent 9 
J FREEMAN IC JACKSON,J.FREEMANI 0 DUNIUSHADY 4971116.ANTERSCOPE 

13 0  72 - ROCK YOU BABY Toby Keith 
J STROUD,TKEITH (IKEITH.S.EMERICK) 0 DREAMWORK); INASEIVILLEIALBUM CUT 

66 

0  22 32 BEAUTIFUL 0 Snoop Dogg Featuring Pharrell & Uncle Charlie Wilson 9 
PWIWAMS,C HUGO) 0 DOGGYS1YLE/PRIORITY 77667./CAPITOL 

18 œ 91 91 X GON' GIVE IT TO YA 0 DMX 9 
SHATEK IESIMMONGSKINGI 0 BLOODLIN E/DEF JAM It37766/10JMG 

67 

THE NEPTUNES IC BROADUS 

IÇI GREATEST GAINER/AIRPLAY (g.) 
68 60 60 A.D.I.D.A.S. Killer Mike Featuring Big Boi 9 

MR. DJMIG B01 IMMENDERD.SHEATSAPATTONI AQUEM NI ALBUM CUTŒLUMBIA 

60 

0  34 46 GET BUSY 0 Sean Paul «2 
S MARSDEN (S.HENRIQUES S MARSDEN) 0 0 BLACK SHADOW/2 HARD 69020./VP/ATLANTIC 

19 Q I BELIEVE Diamond Rio 9 
MD.CLUTE (S.EWING.D.KEES) ARISTA NASHVILLE ALBUM CUT 

69 

20 20 22 ALL THE THINGS SHE SAID 0 t.A.T.u. 9 
T HORN.DAUDE- IS.GALOYAN,T.HORNMKIERSZENBAUM.E KIPER.V POLIENK01 o œ INTERSCOK 019354 

20 70 61 42 LIFESTYLES OF THE RICH AND FAMOUS Good Charlotte .9 
E VALENTINE IBENJI,JOEU DAYLIGHT ALBUM CUT/EPIC 

20 

21 21 27 THE JUMP OFF 0 Lil' Kim Featuring Mr. Cheeks 9 
TIMBALANO IK.JONES,T.MOSLFET.KELLY,R.ROGERSI 0 QUEEN BEE MOS./ATLANTIC 

21 a 73 75 TIMES LIKE THESE Feo Fighters.9 
N RASKUTINECZ,F00 RGHTERS IFOO RGHTERS1 ROSWELL/RCA ALBUM CUT/RMG 

71 

22 19 2C THE GAME OF LOVE 0 Santana Featuring Michelle Branch 9 
AANDERM NOWELS IAANDER.R.NOWELS I cys ARISTA 15203 

5 72 71 61 ALWAYS Saliva "e 
B MARLETTE USCOTT,B MARLETTE) 0 GLAND ALBUM CUTODJILIG 

51 

0  32 39 I CAN Nas 9 
S.REMI INJONES.S.GIBBS,RHAMMONDI ILL WILL ALBUM CUT/COLUMBIA 

23 73 66 55 FABULOUS Jaheim Featuring Tha Rayne 9 
KAYEEELBERKELEY (KRIM BERKELEYMMUHAMMEOMBROWN,V.CARSTARPHENG MCFADDEM.I WHITEHEAD) DIVINE MII L ALBUM CUT/WARNER BROS 

28 

24 18 1ç SICK OF BEING LONELY 0 Field Mob «? 
JPHA ISJOHNSOND CRAVVFORDPALEXANDERI 0 MCA 113999. 

18 0 21 QUESTIONS 50 Cent Featuring Nate Dogg 
DIRTY SWIFT (C.JACKSON.K.RISTO,J.CAMERON.V.CAMERONI G-UNIT/SHADY/AFTERMAI H ALBUM CUTONTERSCOPE 

74 

0  26 26 TRAVELIN SOLDIER Dixie Chicks 9 
DIXIE CHICKS.LMAINES(BROBISON,F.BRANIFF) MONUMENT ALBUM CUT/EMN 

25 0 PUT THAT WOMAN FIRST Jaheim v 
KAYGEE,D BINGHAM (K.GISTOMINGHAMEI MUHAMMED,C.UGHTYM BROWN.J.HOAGLAND.WDELUITJONESI DIVINE MILL ALBUM CUTNVARNER BROS 

75 

CD 29 31 

, 

ANGEL Amanda Perez .9 
MROADAMEREZ IAPERES) UNIVERSAL ALBUMS CLET/POWERHOWSUUNIFIGNIRGIN 

26 76 62 41 
I YOU CAN'T HIDE BEAUTIFUL Aaron Lines 9 

C PARREN MOULANEYA SELLERS) MA (NASHVILLE I ALBUM CUT 

38 

Q  38 50 

.. .. 
HELL YEAH Ginuwine Featuring Baby 9 
FIKELLY IR.KELLY,BABY) EPIC ALBUM CUT 

27 77 68 72 FINE AGAIN Soother .2 
J BAUMGARDNER IS.MORGAMOSTEWART) WIND-UP ALBUM CUT 

61 

28 27 24 YOUR BODY IS A WONDERLAND John Mayer 9 
JAULGIA UMAYER) AWARE ALBUM CUT/COLUMBIA 

18 78 67 63 UP! Shania Twain 9 
R.J.LANGE IS.TWAINM.J.LANGEI O MERCURY ALBUM CUT 

63 

29 23 17 DON'T MESS WITH MY MAN 0 Nivea Featuring Brian & Brandon Casey 'º 
8.p.i.cozaeCOX.B.CASEY.13 CASEY) 0 0 JIVE 46041 

8 79 75 65 " FALL INTO ME Emerson Drive.9 
R.MARX ID ORTON,J.STOVER) DREAMWORKS I NASHVILLE I ALBUM CUT 

34 

0  39 57 I KNOW WHAT YOU WANT Busta Rhyrnes& Mariah Carey Featuring The Ripmode Squad «2 
RICK ROCK (T.SMITHONLEWIS,R.MCNAIRE.L.JONES,R.FISHERRIMMAS) MMONARC ALBUM CUT/RMGADJMG 

30 80 81 77 CAN'T STOP LOVING YOU Phil Collins 
R.CAVALLOIES.NICHOU.S1 ATLANTIC ALBUM CUT 

76 

31 25 29 MAN TO MAN Gary Allan 
T BROWNM WRIGHT IJ O'HARA) 0 MCA NASHVILLE ALBUM CUT 

25 81 77 68 THE RED Chevelle 9 
GGGARTH IPLOEFRERCHEVELLE) EPIC ALBUM CUT 

56 

0  36 37 BROKENHEARTSVILLE Joe Nichols 9 
B.ROWAN IBBOUDREAUX.C.DANIELS.D.KEES.B.MEVIS) 0 UNIVERSAL SOUTH ALBUM CUT 

32 82 70 67 I SHOULD BE... Dru Hill '.? 
ROUNOMBLEKIDROW PRODUCTIONS.SISQ01J.FEATHERSIONEAJOYNER,/ ASKEWMFMMERSTONEC.FEAMERSTONER ANDREWS, 0 DEE SOUL ALBUM CUTIKUMG 

25 

0  50 -1 HAVE YOU FORGOTTEN? Darryl Worley «2 
F.ROGERS.J.STROU0 ID.VVORLEYWVARBLEI DREAMWORKS INASHVILEI ALBUM CUT 

33 83 74 73 COME CLOSE TO ME 0 THE NEPTUNES ILLYNNPWILLIAMS1 Common Featuring Mary J. Blige Or Erykah Bade, Pharrell & Q-Tip 9 O MCA 113957. 
65  

0  37 48 NO LETTING GO 0 Wayne Wonder «2 
S MARSDEN hiCHARLES.S.MARSDEN) 0 0 40-40 6402./GREENSLEEVESNP/ATIANTIC 

34 Q DON'T DREAM IT'S OVER 0 Sixpence None The Richer 
R.CAVALLO IN.FINN) 01 0 SQUINT-CURB 86260/REPRISE 

84 

35 30 36 DON'T KNOW WHY Norah Jones .2 
A MARDIALN JONES.) NEWLAND (JHARRIS/ BLUE NOTE ALBUM CUTNIRGIN 

30 85 79 71 MAKE IT CLAP 0 Busta Rhymes Featuring Spliff Star 9 
RICK ROCK (TSMITH.W.LEWIS,R.1110MASI 0 J 21236./RMG 

46 

0  52 73 CAN'T LET YOU GO Fabolous Featuring Mike Shorey & Ur Mo 9 
JUST BLAZE,E-BASS IJJACKSON.J.SMITMC LOVING,D.BRASCO) DESERT STORM/ELEKTRA ALBUM CUT/EEG 

36 0  89 89 ALL I NEED 0 Fat Joe Featuring Tony Sunshine & Annageddon «2 
COOL 8, ORE IICARTAGENAA. LYONS.M.VALENZANO,J.EADDYWIOVETT.S.HARRIS,TIEWISI 0 TERROR SQUAD 6801r/ATLANTIC 

86 

37 24 21 '03 BONNIE & CLYDE 0 Jay-Z Featuring Beyonce Knowles «2 
K WEST IS.CARTEHK.WEST,PRINCED.HARPF RH HOUSETSHAKUR,TWEGCEI 0 ROC-A-FULA/DEE JAM 0E3943.3DJMG 

4 87 80 62 FAMILY PORTRAIT Pink «2 
S STORCII IPINKS.STORCHI ARISTA ALBUM CUT 

20 

38 33 25 19 SOMETHIN' Mark Wills 9 
C LINDSEY IC DURO/SO LEEI 0 MERCURY ALBUM CUT 

23 0 THE WRECKONING 0 Boomkat 9 
BOOMKATM MIXER (KMANNING,TMANNING1 ce 0 DREAMWORKS 450779 

88 

0  43 52 BIG STAR Kenny Chesney 9 
N WILSON,B.CANNONM.CHESNEY IS SMITH) BRA ALBUM CUT 

39 89 83 83 B R RIGHT 0 Trine Featuring Ludacris 9 
KWEST KTMLOR.W.ROBERTS,C.BRIDGES) 0 SLIP-N-SLIDE 853356/ATLANTIC 

83 

40 40 44 THAT'D BE ALRIGHT Alan Jackson 9 
K STEGALL (T.NICHOLS.MD SANDERS.T.SILLERSI ARISTA NASHVILLE ALBUM CUT 

40 90 86 80 DO THAT... 0 Baby Featuring P. Diddy 9 
J.PHA (B.WIWAMSOLJ SMITELPALDLANDERI 0 CASH MONEY/UNIVERSAL 060079./UMRG 

33 

41 31 23 AIR FORCE ONES 0 Nelly Featuring Kyjuan, Ali & Murphy Lee 9 
THE TRACKBOYZ INELLY.KYJUANAUM.LEEI 0 F 0 REEL/UNIVERSAL (B/W DILEMMAINUMRG 

3 91 76 76 BEAUTIFUL GOODBYE 0 Jennifer Hanson .2 
J.HANSON,G.DROMAN U.HANSONK.PATTON-JOHNSTONI 0 CAPITOL (NASHVILLE I 77816 

76 

42 28 28 TELL ME (WHAT'S GOIN' ON) Smilez & Southstar 9 
NASTVIVM IABAILEXR.CAMPMANDAKARET BELL,LCREED( ARTISTDIRECT ALBUM CUT 

28 0 4 EVER 0 LW Mo Featuring Fabulous 9 
B.M.COKCIOVE IBMCOKCIOVEC.LOVING,J.JACKSOM 0 THE OC-LO MIND/ELEKTRA 673796/EEG 

92 

0  47 - SOMEWHERE I BELONG Linkin Park 9 
D GI LMORE,LINKIN PARK ILINKIN PARK) WARNER BROS ALBUM CUT 

43 93 84 74 CHROME Trace Adkins 9 
D.HUFF U.STEELEASMME) CAPITOL INASHVILLEI ALBUM CUT 

74 

CD 56 66 SHE'S MY KIND OF RAIN Tim McGraw «2 
13 GALLIMORETMCGRAW,DSMITH (T.LJAMES.R.LERNERI CURB ALBUM CUT 

44 0  95 95 ' CHOPPA STYLE 0 Choppa Featuring Master P ,9 
FULL PACK ICHOPPAMASTER PI 0 TAKE FO NEW NO LIMIT 019401./UMRG 

94 

45 45 45 WHAT HAPPENED TO THAT BOY Baby Featuring Clipse 9 
THE NEPTUNES 18.WILLIAMS,PWILLIAMS.0 HUGO,T.THORNTONG.THORNTONI CASH MONEY/UNIVERSAL ALBUM CUT/UMRG 

45 95 96 90 ONE OF THOSE DAYS 0 Whitney Houston ,9 
SHEKSPERE.P.SIEWART IK.BRIGGS,PSTEWARTD.REYNOLDS EWSLEYMISLEVICISLEY,RESLEYFUSLEY,C.JASPERI 0  ARISTA 15197. 

72 

SPEED 0 Montgomery Gentry 9 
B.CHANCEY U.STEELEC WALLIN) (19 0 COLUMBIA INASHVILLEI 796EA 

96 
CD 48 49 EMOTIONAL ROLLERCOASTER 0 Vivian Green .2 

J BERVINE (VS GREEN.EROBERSON.OSUNLADEI O Gil 0 COLUMBIA 79658 

46 0 

0  49 54 
CLOCKS Coldplay 9 

CHAMPION,C MARTINI CAPITOL ALBUM CUT 

47 €5> 97 98 
L. 

CAN'T NOBODY 0 Kelly Rowland «2 
R.HARRISON IR.HARRISON,BREED,T.FISHERI 0 MUSIC WORLD 791139./COLUMBIA 

97 

K NELSON.COLOPLAY (G BERRYMAN,J.BUCKLANDYN 

• GREATEST GAINER/SALES 98 87 79 PARADISE 0 
POKE a TONE U.T.SMITH.J.C.OUVIERS J BARNES.M.M.ROGERS.K.BURKEAFELDERNJ WRIGHT) LL Cool J Featuring Amerie «2 0 DEE JAM 363820.10-1MG 

36 

48 35 35 BLOWIN' ME UP (WITH HER LOVE) 0 JC Chasez 9 
D AUSTIN (DAUSTINA.C£HARR7 i SPICER R SIMMONS) o o FOR 46270/JIVE 

35 99 92 86 MA, I DON'T LOVE HERO Clipse Featuring Faith Evans .9 
THE NEPTUNES (PWILLIAMS C.HUGOI 0 STAR TRAE 15223./ARISTA   

86 

0  53 51 
..i,% 

.- I DROVE ALL NIGHT Celine Dion 9 
PASTROMV WPRANO IB.STEINBERG,T KELLY) EPIC ALBUM CUT 

49 100 88 69 
_ 

I WISH YOU'D STAY Brad Paisley .º 
( VOSEOS IC DUBOIS.B.PAISLE`O O  ARISTA NASHVILLE ALBUM CUT 

57 

• Songs w:th the greatest irplay and/or sales gains recorded this week Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively for the largest sales and airplay increa es an the chart. sr Videoclip avai(ability. O Indicates retail single available and is removed upon Recording Industry Association Of America cerb cation. 
• RISA certification or net hipment of 503,000 units (Gold). • RIAS certification for net shipment of 1 million units ( Platinum), with additional million indicated by a number following the symbol O Retail Launch: Indicates first full week that retail release contributes to song's point total. Airplay.only songs are not eligible for the Hot 100 until they reach 
the top 35 of the Hot 130 Airp ay chart. Songs are removed from the Hot 100 and Hot 100 Airplay charts simuftaneoush/ if they have been on the Hot 100 for more than 20 weeks and rank below 50. 121 CD Single available. 0  OVO Single available. Ci) CD MaxhSingle available. Cassette Single available O Vinyl Maxi-Single available. O Vinyl Sin-
gle available. 0 Cassette Maxi- Single available Catalog number is for 0. • Indicates O unavailable, in which case, catalog number is for al, CO. O. 0 or O revpectively, based on au.ailability SO 20622, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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Acts Line 
Up On Both 
Sides Of 
War Debate 
Continued from page 1 

troops in the Middle East. This 
issue, "Have You Forgotten?" leaps 
from No. 22 to No. 9 in its third 
week on the Billboard Hot Country 
Singles & Tracks chart. Many coun-
try stations report that it is their 
most-requested song, and its video 
has also been getting airplay on 
CMT and Great American Country. 

"It's one of the biggest records 
we've had in the last three years," 
says Johnny Gray, music director of 
Atlanta country stations WKHX and 
WYAY. "It speaks to a lot of people 
who aren't speaking up right now." 
Hot on Worley's heels, Clint 

Black—who has no current label 
affiliation—digitally sent a song to 
country stations March 11, while 
offering it as a free download via his 
Web site, clintblack.com. The song, 
"I Raq and Roll," supports possible 
military action and advises not to 
"ignore the devil... he'll keep com-
ing back for more." 

"Have You Forgotten?" is the first 
single and title track of Worley's 

new album. DreamWorks Nashville 
says that the popularity of the song, 
which will not be released as a com-
mercial single, has led the compa-
ny to move up the release of Wor-
ley's album to April 15 from its 
original street date of May 20. 
Worley says the song was in-

spired by his visit with U.S. troops 
in Afghanistan toward the end of 
last year. "The song has been cate-
gorized as pro-war, but it's more of 
a pro-American military song," he 
tells Billboard. "I've been so 
touched by all the support the 
song has been receiving [ from] 

radio and fans. The positive reac-
tion is a sign that country music 
listeners are hungry for songs 
about real life and real people." 
Worley adds, "I personally be-

Billboard DIRECTORIES 
THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION 

INTERNATIONAL BUYER'S GUIDE Jam-packed with key personnel 
and other information about every major and independent record company, 
video company, music publisher. digital music company and seller of products 
and services for the entertainment industry worldwide. A powerful tool S165 

TALENT & TOURING INTERNATIONAL GUIDI The leading source for 
those who promote or manage talent. Lists talent, booking agencies, facilities, 
services and products worldwide. $135 

AUDARENA INTERNATIONAL GUIDE: Complete and detailed data 
on thousands of facilities worldwide—plus a Facility Buyer's Guide listing 
services and supplies. S99 

INTERNATIONAL LAI idIUSIC BUYER'S GUIDL The most accurate 
reference source available on the Latin Music marketplace. Business-to 
business contacts in 20 countries. $109 

RECORD RETAILING DIRECTORY. The essential tool for those who 
service or sell products to the retail music community. Detailed informa-
tion on thousands of independent, chainstore and online operations 
across the USA. $209 

THE RADIO POWFR BOOK. The ultimate guide to radio and record pro-
motion. Detailed information about every major radio station, record label 
and radio syndicator. Includes Arbitron information on top 100 markets. $129 

INTERNATIONAL DISC/TAPE DIRECTORY The exclusive source 
for information in the manufacturing area of the music and video busi-
ness. Lists over 3,000 professional services and suppliers. SALE SO9 S39 

MUSICIAN'S GUIDE TO TOURING & PROMOTION. Today's working 
musician's guide to clubs, tape/disc services, A&R, music services, industry 
websites and more. $15.95 ( Shipping included) 

ORDER ONLINE: www.orderbillboard.com 
or call 1.800.745.8922 • International: 815.734.1216 • Fax: 740.382.5866 
By Mail Send payment plus Si shipping (S15 for international orders) with this ad to. Billboard 
Directories. PO Box 2011. Marion, OH 43306 Please add appropriate sales tax in NY, NJ. PA, CA. 
TN. MA. IL. OH. VA & DC. Orders payable in U.S. funds only All sales are final 

BDZZ3028 

lieve that George W. Bush is doing 
his best to try to protect the Amer-
ican people. I hope the conflict in 
Iraq can be resolved in a peaceful 
manner, but under the present 
conditions I would support a war 
against Iraq." 

Worley says a substantial portion 
of the proceeds from the album 
will be donated "to the families of 
American soldiers." The exact char-
itable channels will be determined 
in the future. 
DreamWorks Nashville principal 

executive James Stroud says the 
label is giving its full support to 
Worley's song. "We decided that the 
American people needed to hear a 
song that reminds [us] of what we 
are as Americans. It's obvious from 
the response to this song that a lot 
of people feel the same way." 

Scott Borchetta, senior executive 
of promotion and artist develop-
ment at the label, adds, "Darryl felt 
a huge urgency to put out the song 
right away. The country genre is 
leading with these sentiments, 
because country music speaks to 
the heartland of America." 

Gray believes that pro-military 
songs tend to come from country 
music more than other genres 
because "country people tend to be 
very patriotic. That's the way a lot 
of country artists and their fans 
were raised." 

Jeff Garrison, operations manag-
er/PD of country station KILT Hous-
ton, adds: "Country music has been 
about wholesome entertainment 
and telling real-life stories. Listen-
ers ultimately decide what we play." 
At the same time, Stroud says 

his label would not stop any artist 
who wanted to make an anti-war 
statement, noting, "We would han-
dle it in the same manner as a pro-
war statement." 

ANTI-WAR SUPPORT 
While some artists are standing 

solidly in favor of U.S. action against 
Iraq, others are squarely in the anti-
war camp. 

Musicians United to Win With-
out War, a new nonprofit organi-
zation, recently placed full-page 
anti-war ads in The New York 
Times and Rolling Stone. The ads 
listed the names of more than 40 
acts that support the organization, 
including Sheryl Crow, David 
Byrne, Jay- Z, Dave Matthews, 
R.E.M., Massive Attack, Fugazi, 
Kronos Quartet, Missy Elliott, 
Lucinda Williams, Ryuichi Saka-
moto, OutKast, and Lou Reed. A 
concert to support the cause is 
reportedly being discussed, but the 
organization's reps say that noth-
ing has been finalized yet. 
Def Jam co-founder and Rush 

Communications CEO Russell 
Simmons, one of the key recruiters 
for the anti-war organization, tells 
Billboard that the group tran-
scends political affiliations: "This 
is an organization operating from 
love and compassion. All we're say-
ing is that there are peaceful alter-
natives to war." 

Musicians United to Win With-
out War is funded by nonprofit 
activist organization Move0n.org, 
which has created a Web site for 

the cause (moveon.org/musician-
sunited). Move0n.org executive 
director Peter Schuerman says, 
"While Move0n.org strives to [get] 
regular people's voices heard, 
music stars have the ability to be 
heard much more quickly. The 
support of so many amazing musi-
cians has given a tremendous lift 
to the anti-war cause." Although 
the organization has no concrete, 
immediate plans for anti-war 
events, Schuerman adds, "We're 
always considering our options." 
A host of anti-war songs are in 

the offing (see story, page 35). Clear 
Channel Radio (CCR), the largest 
owner of U.S. radio stations, tells 
Billboard that it will not have a 
company-wide policy on certain 
songs if war breaks out. According 
to CCR VP of programming Sean 
Compton, the company "will allow 
its individual stations to make their 
own decisions on what is appropri-
ate." At press time, national music 
video networks had no plans for spe-
cial programming addressing a pos-
sible war in Iraq. 

Like Black, many artists are turn-
ing to the Internet to get their 
musical views heard. Among those 
lending his voice to the anti-war 
movement is 2001 Billboard Centu-
ry Award honoree John Mellen-
camp, whose new song, "To Wash-
ington," criticizes the policies the 
Bush administration has regarding 
Iraq (Billboard, March 15). The 
song, which will be on Mellen-
camp's next album, due in May or 
June on Columbia Records, is avail-
able on the artist's official Web site, 
mellencamp.com. 
Mellencamp tells Billboard, "My 

song really isn't a protest song but 
a song in the traditional troubadour 
manner." At press time, it had not 
been decided if "To Washington" 

would be released as a single, ac-
cording to Columbia senior VP of 
marketing and media Larry Jenkins. 

Beastie Boys are the latest big 
act to join the fray, offering free 
downloads of a new anti-war track, 
"In a World Gone Mad," on their 
Web site (beastieboys.com) as of 
March 11. According to their rep-
resentative, the song will not be 
serviced to radio. 
Madonna has been making 

news with her "American Life" 
video, which reportedly has anti-
war themes. "American Life" is 
the first single and title track 

from her new Maverick/Warner 
Bros. album, due April 22. The 
video is scheduled for release at 
the end of this month, and, at 
press time, it was still unfinished. 
MTV and VH1 had no comment on 
whether they would play the 
video, because they have not seen 
it. Madonna's spokeswoman had 
no comment on the project. 
Although the "American Life" 

video reportedly features violent 
images, sources say a toned-down 
version will go to video outlets, 
while an uncensored version will 
likely be released on DVD. Mean-

while, the song will be released 
March 24 as a digital single and dis-
tributed via e-mail. The artist's offi-
cial Web site (madonna.com) is tak-
ing pre-orders for the single, which 
has a $1.49 price tag. 

Additionally, George Michael 
has recorded a cover version of 
Don McLean's "The Grave" as an 
anti-war statement. Michael per-
formed the song on the March 7 
episode of the BBC's Top of the 
Pops and has released the song as 
an MP3 download on george 
michael.com, his official Web site. 
It is undecided if the song will be 
released commercially. 

Also expressing anti-war senti-
ments is ' 70s pop singer Cat 
Stevens, now known as Yusuf 
Islam. He has re-cut his hit "Peace 
Train" and a new anti-war song, 
"Angel of War," the first new pop 
song he has recorded in more than 
25 years. The new version of 
"Peace Train" is available on the 
Web sites catstevens.com and 
yusufislam.org.uk. "Angel of War" 
will be available on both sites on 
an undetermined date. 

Emotions appear to be rising on 
both sides of the debate. On March 
4, country veteran Charlie Daniels 
released an open letter heavily 
criticizing anti-war celebrities, 
whom Daniels describes as "hypo-
critical, idiotic mugwumps." 
Daniels tells Billboard, "I'm not 
pro-war as much as I am anti-Sad-
dam Hussein. I'm old enough to 
have lived through several wars, 
and I know that it's dangerous to 
let things pass without doing any-
thing. Most of the people who've 
contacted me about my open let-
ter have had a positive response." 

Additional reporting by Jim Bess-
man in New York. 
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Regional 
Distribs Get 
'Lean & Mean' 
To Survive 
Continued from page 1 

'90s—have faced increasing margin-
alization in the past decade, as retail-
ers seeking more manageable vendor 
lists and standardized pricing turned 
to national indie distributors for the 
majority of their stock. 

Today, as they deal a sliver of inde-
pendently released product to an unsta-
ble retail universe, smaller distributors 
are getting rocked. Several regional and 
specialized companies have folded in 
the past five years—including M.S. Dis-
tributing, Paulstarr Distribution, and 
Proper Distribution—and recent 
events further reflect the troubling cli-
mate. In January, Houston-based 
Southwest Wholesale, a long-running 
one-stop that attempted to reconfigure 
itself as a regional distributor, closed its 
doors (Billboard, Feb. 15). Elsewhere, 
regional firm Midwest Artists Distrib-
ution (MAD) in Rolling Meadows, Ill., 
is expected to fold if it does not secure 
new financing (Billboard, March 15). 

Dave Slania, who operates MAD, 
claims wearily that, in the absence of a 
hit of some magnitude, it may be 
impossible for a regional indie to stay 
afloat these days. 

"You're going to have to be willing 
to put in the time and the energy, seven 
days a week, 52 weeks a year," Slania 
says. "If you believe in what you're 
doing, you can do it. That being said, if 
you don't have a couple of records that 
are selling in any kind of quantity, I 
don't know that you can do it." 

Faced with declining record sales 
across the board and the general insta-
bility of the retail landscape, small dis-
tribution firms have adopted a variety 
of survival strategies. Some have bol-
stered their sales forces to go the 
national distribution route, often sell-
ing proprietary lines. Others have dras-
tically pared their label rosters, or—in 
marked contrast to established prac-
tices among the regionals—sought 
exclusive arrangements with their 
labels. Still others have looked to non-
traditional outlets for new sales. 

Executives at these firms admit 
that no matter what a company's 
game plan may be, it is an uphill bat-
tle to stay alive these days. 
Sam Paulos, president of Dallas-

based Crystal Clear Distribution, says, 
"It is a constant worry whether a 
retailer [can] get product that sells 
into the stores, whether they're going 
to be able next month to pay the bills 
for the product that they've bought. It 
is a flat-out difficult time. There's no 
two ways about that." 

Gabby Castellana, owner of roots 
and punk specialist Hep Cat Distrib-
ution in Orange, Calif., says, "It's 
rough; it's totally rough. It's not like 
it's getting easier every year. It's more 
work. You've got to work harder and 
harder. There's always something 
happening out there." 

RAMPING UP, CUTTING BACK 
Some companies that began life 

dealing regional releases in their back-
yards have successfully expanded 
nationally to widen their account basPs. 

Burnside Distribution in Portland, 
Ore.—sister company of local retail-
er Music Millennium and indie label 
Burnside Records—bulked up its 
national sales staff in early 2002. 
Burnside VP Bill McNally says the 
distributor's sales grew 100% during 
2001 as a result: "Because we made a 
real commitment to going national, 
we were able to pick up more labels, 
or the labels we had went exclusive 
with us. That was probably 100% of it 
right there." 
He adds, "I think everybody was 

kind of kidding themselves that they 
could do stuff regionally . . . It 
became harder and harder. If you 

want to get into Borders, they only 
want one distributor, and they're not 
going to deal with two." 

Seven-year-old Redeye Distribution 
in Graham, N.C., has similarly broad-
ened its national sales reach through 
the years, while dealing mainly region-
al product from the Southeast. 

Redeye co-owner Tor Hansen says, 
"Starting with selling regional products 
in a small area but working with all the 
different accounts, we were able to get 
that door open with some of these 
[accounts] before the shit hit the fan 
... We were able to nationally grow our 
business without really building an 
infrastructure that was too big." 

Hansen admits that selling strong 
proprietary product has also made a 
difference: Releases from Redeye's 
own Yep Roc, Redeye, and Bonfire 
imprints, which feature such artists as 
Nick Lowe and Paul Weller, account 
for 25% of the distributor's sales. 
As some have extended their 

reach for changing times, others 
have slashed their label lists to 
adjust their businesses. 

Nina Easton, CEO of 20-year-old 
MDI Distribution in Atlanta, says her 
firm's net was up 7% last year—but 

adds that the increase did not come 
without some rethinking. The 
company, which once handled 150 
labels, now distributes no more than 
30, with 10 making up the bulk of 
the business. 

Easton says, "Not that I had a crys-
tal ball—[it was] more of a gut feeling 
than anything else—but in the first 
quarter of 2001, I started making really 
drastic changes. I dropped a lot of labels 
... Of course, I also started cutting 
overhead, and thank God I did. because 
then came Sept. 11, and it went from 
bad to worse. Since the business was 
already going down, I was like, 'We 
need to totally look at what we want to 
be and how we want to approach it.' " 

René Goiffon, president of world 
music-oriented Harmonia Mundi 
U.S.A. in Los Angeles, says his company 
witnessed a significant gain in sales 

during 2002, thanks to similarly Dra-
conian cuts to its roster. 

"We cleaned up the house to quite a 
large extent," Goiffon says. "Two years 
ago, we had 4,500 SKUs, and today we 
have less than 3,000 ... By cutting 
down a third of the SKUs we had [and] 
by eliminating half of the labels we had, 
we seem to be up 10% a year, when 
everybody else is down 10%. So maybe 
we're doing something right." 
Though Crystal Clear Sound han-

dles some 100 regional labels, Paulos 
says he tries to keep a firm grasp on 
what he's selling. "We've got 400 or 500 
titles that we actually distribute at any 
given time," he says. 'We actively delete 
titles twice a year from our catalog, as 
opposed to letting it infinitely grow 
with dead product." 

THE EXCLUSIVITY DEBATE 
Like Paulos, who says the majori-

ty of his labels are exclusive to Crys-
tal Clear, other regionals—like most 
of the national firms—now seek 
100% of a label's business. 
Gary B. Wade, president/CEO of 

Houston-based Omni Distribution, 
says, "If I don't have exclusivity to dis-
tribute your product, I just won't do 

it. I won't spend the time and effort 
on it [knowing] that you'll take it to 
another distributor. That's how we've 
been able to stay alive and flourish. 
That's the bottom line." 

John Underwood, GM of Southern 
Music in Atlanta, says virtually all of 
the company's 50 labels are exclu-
sive: "Anybody that does come on 
board, we do require that they be 
nationally exclusive." 

Conversely, some old-school 
regionals continue to maintain that 
non-exclusive labels can actually be 
a distributor's bread and butter. 
At 30-year-old regional Action 

Music Sales in Cleveland, none of the 
distributor's 50 labels is exclusive, 
according to GM John Awarski. But 
he adds that Action can stay open by 
moving titles that slide off the nation-
al distributors' plates. 

Awarski says, "We sort of catch 
that fallout, where someone will 
come up and say, 'Do you have this 
in stock?' [And we'll say,] 'Yeah, we 
got it.' That's where we catch those 
little things, enough to stay alive for 
another week, another month, 
another year." 

Although only 20 of Atlanta-based 
Rock Bottom Distribution's 100 lines 
are exclusive, Jeff Scheible, who 
heads the 21-year-old company, says 
he can make a business out of such 
labels—provided that they are sold to 
the right accounts. 

"There's been some niche product 
that fits our bill," Scheible says. "I 
had a great year [in 2002] ... Some of 
the niche product, some of that 
urban soul, adult soul music, sells 
very well in the Southeast and South-
west, [and] a lot of the beach music. 

"I think you do have to pick and 
choose [where you sell]," he adds. 
"There are certain accounts that 
you would love to sell to, and some 
you don't sell to. It's a daily thing. 
There are accounts that would love 
to open with us because of some of 
the stuff we have, and we just opted 
not to go that route." 

FINDING NEW OPENINGS 
Some distributors have carved a 

new product niche or developed 
nontraditional accounts to bolster 
their business. 

Sumthing Distribution in New York 
deals in a diverse slate of jazz, rock, and 
R&B titles. But president Andy Uterano 
says the company received a lift in 2002 
from a new type of product. 

"You have to find product lines that 
aren't mainstream," Uterano says. 
"About [six months] ago, we got into 
the videogame soundtrack market. 
The first soundtrack we [distributed] 
was the Halo soundtrack, for the 
Xbox game. We're approaching 
16,000 on that, which isn't shabby for 
a record of that nature. That [went] 
not just through record stores. We 
were able to cross into the Gamestop 
software stores with that type of prod-
uct. We have five more of those 
soundtracks slated for the year. At the 
stores where it makes sense, we're 
getting a good response." 

John Kolstad, who owns Mill City 
Music in Minneapolis, says the 22-year-
old regional company has diversified 
from its folk-music roots into a strong 
business in easy-listening music. The 
company's best-selling act in that genre, 
pianist David Wilson, is on Mill City's 
proprietary imprint, Swallowtail. 

Faced with the squeeze at retail, 
Mill City has had to look outside con-
ventional record stores for business, 
and many of its 2,000 accounts lie out-
side that realm. 
'We do sell to bookstores," Kolstad 

says. "We sell to hospital gift shops, 
that kind of area. We even sell to lin-
gerie places. We have a hardware store 
that sells our music. It's in a small 
town, so it's [ practically] a general 
store. We keep looking for creative 
ways of getting to an audience out 
there that we know would like our 
music if they knew it was available." 

Regardless of where a small distrib-
utor grabs its sales, the consensus is 
that a company must keep operations 
to the bone and put the product in the 
right place. 

"You've got to be at the right size," 
Redeye's Hansen says. "You've got to put 
things in balance. If you can make that 
balance, your business can be really 
good. There's enough records to go 
around. There's enough really good 
product to go around. But if your sales 
goals are out of line to meet your inter-
nal needs, you're stretching, and then 
you're pushing product into places 
where you don't need to be, and you're 
causing a big problem." 

Awarski says, "For us, it's watching 
details, keeping a really tight rein on the 
ship, and watching our account base, 
watching labels—actually, just making 
sure it really sells. Not getting crazy." 

Underwood says, "Mainly, it's tanta-
mount to trying to protect what you 
have—try to do what you can do, try to 
keep the legitimate sales coming in, try 
to be smart as far as what you repre-
sent, so that you don't waste energy 
and resources on things that aren't 
gonna happen. 'Lean and mean,' I 
guess, is the way to put it." 

'We're lucky to be small enough that 
we don't have a big ship that can go 
down," Paulos says. "There's no Man-
ic here; there's a boat that we can take 
out into the water as far or as shallow 
as we'd like, so we're in no danger." 
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Billboard staff writer Matthew Benz led a discussion on 
"Finding the Funding That Fits." Pictured, from left, are 
the Pullman Group's David Pullman, Benz, Metropolitan 
Talent/Hybrid Recordings' Al Cafaro. Or Music's Larry 
Miller. Thelen Reid & Priest's Michael Elkin, and SunTrust 
Banks' Brian Williams. 

L. Marilyn Crawford of Primetime Omnimedia, which rep-
resents presenting sponsor Volvo, is flanked by VNU Busi-
ness Media COO Howard Lander, left, and Billboard pub-
lisher John Kilcullen. 

Sharing thoughts on the power of copyrights are David 
Pullman of the Pullman Group, left, and Ed Murphy of the 
National Music Puhlishers Assn. 

Kristy Wngroff, left. and Amy Baur promote the services of 
symposium exhibitor Vengroff, Williams & Associates. 

NEW YORK—Music-industry 
executives and Wall Street profes-
sionals converged March 6 at New 
York's St. Regis Hotel for the sec-
ond Billboard Music & Money 
Symposium. Presented by Volvo, 
the symposium featured panels on 
the evolving economics of the 
music business, the valuation of 
music assets, and the funding of 
new ventures, as well as a keynote 
speech by Strauss Zelnick that 
took attendees beyond the head-
lines to identify where in the 
industry the smart money is 
focused. (Photos: Chuck Pulin) 

The symposium drew a range of industry figures, including, from left, John Franken-
heimer of breakfast sponsor Loeb & Loeb, Gold International's Jerry Gold, RCA Music 
Group's Charles Goldstuck, and Jeff McClusky & Associates' Jeff McClusky. 

Billboard publisher John Kilcullen, center, greets, from left, R. Alexander Filmer, David S. 
Shukan, Bradley Silver, and Lisa A. Samenfeld, all of luncheon sponsor Kirkland & Ellis. 

John Frankenheimer, right, of breakfast sponsor Loeb & Loeb, relaxes at the clos-
ing cocktail reception with, from left, Terri Santisi of KPMG and Al Cafaro and 
John Scher of Metropolitan Talent/ Hybrid Recordings. 

"The New Entrepreneurs" panel, moderated by attorney 
Mark Levinsohn, far left, featured a range of executives 
from new music ventures, including, from left, Big3 Enter-
tainment's Qadree El-Amin, DiscLive's Rich Isaacson, Koch 
Entertainment's Michael Koch, Worldwide Entertainment 
Group's Dave Lory, the Sanctuary Group's Mike Miller, and 
Rock River Communications/Websound's Billy Straus. 

In his keynote speech, ZelnickMedia's Strauss Zelnick, cen-
ter, offered a measured yet optimistic forecast for investing 
in music. He is pictured afterward with Billboard publisher 
John Kilcullen, left, and Billboard VP of business develop-
ment Ken Schlager. 

Billboard East Coast account manager Joe Maimone, right, 
meets between symposium sessions with Uninhibited Records' 
Jonathan First, left, and Koch Entertainment's Michael Koch. 

Ellyn Harris of Buzz Publicity, kit, gets the buzz from Jay 
Williams of American Urban Radio Networks. 
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Calendar 
MARCH 

March 16-19, 2003 NARM and 
AFIM Annual Convention and Trade 
Show, Orlando World Center Marriott, 
Orlando, Fla. 856-596-2221. 

March 18-22, Winter Music Con-
ference 2003, Radisson Deauville 
Resort, Miami Beach. 954-563-4444. 

March 19, DanceStar USA Awards, 
Lummus Park, South Beach, Miami. 
305-371-2450. 

March 19, International Radio and 
Television Society Foundation Gold 
Medal Dinner Honoring Leslie 
Moonves, Grand Ballroom, Waldorf-
Astoria, Los Angeles. 212-867-6650. 

March 20, 18th Annual Interna-
tional Dance Music Awards, presented 
by the Winter Music Conference, Jack-
ie Gleason Theater, Miami Beach. 954-
563-4444. 

March 22-25, 114th AES Conven-
tion, RAI Conference and Exhibition 
Centre, Amsterdam. 212-661-8528. 

BIRTHS 
Boy, Liam Sidney, to Jennie and 
Mike Weetman, Feb. 18 in Santa 
Monica, Calif. Father is head of video 
strategic planning for DreamWorks 
Home Entertainment. 

Boy, Jake Simon, to Rebecca and Eric 
Rubenstein, Feb. 25 in New York. 
Mother is manager of touring for 
Clear Channel Entertainment. Father 
is assistant general counsel for VNU. 

Girl, Julia Grace, to Susan and Jonathan 
First, Feb. 26 in New York. Father is 
president of Uninhibited Records. 

Boy, Oliver Drew, to Natalie and 
Leslie Zigel, March 1 in Miami 
Beach. Father is VP of business and 
legal affairs for BMG Latin America. 

Girl, Kady Elizabeth, to Rhonda and 
Terry Thompson, March 7 in Hen-
dersonville, Tenn. Mother is nation-
al radio promoter for Daywind 
Music Group. Father is co-owner of 
UpFront Studios. 

March 26-29, 33rd Annual Rec-
ording Media Forum, Loews Ventana 
Canyon Resort, Tucson, Ariz. 609-
279-1700. 

March 27, 19th Annual Commu-
nication Awards Dinner, presented 
by the National Assn. of Black-Owned 
Broadcasters, Marriott Wardman 
Park Hotel, Washington, D.C. 646-
424-9750. 

March 28, Life, Music and the Pur-
suit of Happiness Benefit Concert, 
presented by the Rex Foundation, 
Marin Civic Auditorium, San Rafael, 
Calif. 415-457-1296. 

APRIL 
April 2, Northwest Impact Awards, 

presented by the Pacific Northwest chap-
ter of NARAS, Westin Grand Ballroom, 
Seattle. 206-834-1000. 

April 2, Second Annual Songs of 
Hope Silent Auction, benefiting the City 
of Hope, at the private residence of Tracey 
and Kenneth "Babyface" Edmonds, Los 
Angeles. 213-202-5735. 

April 3-5, 2003 Omni Music Con-
ference, presented by Music World 
Music, Radisson Hotel Astrodome 
Convention Center, Houston. 713-
222-7891. 

April 5, Ear to Da Streets Spring 
Producers Seminar, Walker Stage, 
SG Music & Media, New York. 212-
368-1628. 

April 5-10, Gospel Music Assn. Con-
vention, Nashville Convention Center 
& Renaissance Hotel. 615-242-0303. 

April 5-10, National Assn. of 
Broadcasters (NAB) 2003 Conven-
tion, Las Vegas Convention Center. 
202-429-5479. 

April 6, 2003 Juno Awards, Corel 
Centre, Ottawa. 416-485-3135. 

April 7, 2003 CMT Flameworthy 
Video Music Awards, Gaylord Enter-
tainment Center, Nashville. 615-
335-8400. 

April 10, Dove Awards, sponsored 
by the Gospel Music Assn., Gaylord 
Entertainment Center, Nashville. 615-
242-0303. 

April 10, Premios de la Música 
Awards, presented by the Academy of 
Music Arts and Sciences, Palacio Munic-
ipal de Congresos del Campo de las 
Naciones, Madrid. prensaeacamu.com. 

April 11, Second Annual Hip-Hop 
Summit, presented by the Hip-Hop 
Summit Action Network, Morehouse 
College, Atlanta. 212-431-5227. 

April 11-12, 25th Annual Black Col-
lege Radio Convention, presented by 
the National Assn. of Black College 
Broadcasters, Clark Atlanta Universi-
ty, Atlanta. 212-587-1990. 

April 14, Florida Heroes Awards, 
presented by the Florida chapter of 
NARAS, Biltmore Hotel, Coral Gables. 
Fla. 305-672-4060. 

April 15, Second Annual Arion Greek 
Music Awards, Fever nightclub, Athens 
ion.stamboulis@ifpi.gr. 

April 21, Philadelphia Heroes Awards 
presented by the Philadelphia chapter nt 
NARAS, Hyatt Regency Penn's Landing. 
Philadelphia. 215-985-5411. 

April 21, Sixth Annual Music & 
Entertainment Industry Golf Tourna-
ment, presented by the City of Hope, El 
Caballero Country Club, Tarzana, Calif. 
213-241-7268. 

April 24, 2003 World Music Awards, 
Monte Carlo Sporting Club, Monte 
Carlo, Monaco. 377-93-25-43-69. 

April 28, 12th Annual Society of 
Singers/Ella Award Dinner Honoring 
Barry Manilow, Beverly Hilton Hotel, 
Los Angeles. 323-653-7672. 

MAY 
May 1, Seventh Annual Skylar Neil 

Memorial Golf Tournament, benefit-
ing the Lili Claire Foundation, Mal-
ibu Country Club, Los Angeles. 323-
822-2000. 
May 5-8, 2003 Billboard Latin 

Music Conference & Awards, Eden Roc 
Resort, Miami Beach. 646-654-4660. 
May 9, International Reggae and 

World Music Awards, Manhattan Cen-
ter, New York. 312-427-0266. 
May 9, 10th Anniversary Race to 

Erase MS Celebration, benefiting the 
Nancy Davis Foundation, Century City 
Plaza Hotel & Spa, Los Angeles. 310-
440-4842. 
May 13, Southern Gospel Music 

Assn.'s Hall of Fame Induction Cere-
mony, Governor's Palace, Pigeon 
Forge, Tenn. 865-908-4040. 
May 13-16, 2003 Electronic Enter-

tainment Exposition (E3) Confer-
ence, Los Angeles Convention Center. 
877-216-6263. 
May 21, 38th Annual Academy of 

Country Music Awards, Mandalay 
Bay Resort & Casino, Las Vegas. 818-
842-8400. 

May 22, W.C. Handy Awards, pre-
sented by the Blues Foundation, 
Orpheum Theater, Memphis. 901-
527-2583. 

May 29, 2003 Audio Publishers Assn. 
Conference (APAC), Wilshire Grand 
Hotel, Los Angeles. 310-372-0546. 

Submit items for Lifelines and 
Events Calendar to Margo Whitmire 
at Billboard, 5055 Wilshire Blvd., 
Los Angeles, Calif. 90036 or at 
mwhitmire@billboard.com. 
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emeiront 
Billboard Music Group events & happenings 

Touring Services Section 
lifleillo Classified Pages 
As a complement to the magazine's expanded touring coverage, 
Billboard introduces a new touring services section on the weekly 

classified advertising pages. The new section offers a unique and 
inexpensive opportunity to reach Billboard's valued readers, including 

artists, managers, promoters, agents, venues, and companies offer-
ing touring products and services. Each ad in the new section will also 
appear at no additional cost in Billboard's free, searchable online clas-

sified listings at billboard.com. 

Billboard's touring coverage includes weekly news and trend report-
ing, previews of key tours and new venue openings, in-depth coverage 
of new marketing and sponsorship opportunities, and reviews of top 
concert attractions. In addition, Billboard publishes two touring direc-
tories, the International Talent & Touring Guide and the AudArena 
Guide. 

Billboard also features four in-depth touring supplements and a Year 
in music/touring mega-section, which defines the year's top tours, 
promoters, venues, and events. 

For more information on Billboard classifieds, contact Jeff Serrette at 
800-223-7524 or jserrette@billboard.com. 

DIRECTORY OF THE WEEK 
2003 RADIO POWER BOOK 
Companies looking to reach music 
industry executives and radio program-
mers have until April 16 to reserve 

space for their ads in the 2003 Radio 

Power Book from Billboard and Airplay 
Monitor. 

On sale June 4, the 2003 Radio Power Book will offer advertisers a 
unique opportunity to promote their services with advertising mes-
sages, logos, and product information. This new edition will contain 
detailed listings of radio stations in top 40, rock, R&B, and country. 
In addition, the Power Book will include information on syndicated 
program suppliers, radio group owners, national music outlets, radio 
consultants, label promotion staffs, and Arbitron ratings. 

For more information on advertising opportunities in the 2003 Radio 
Power Book, contact Jeff Serrette at 800-223-7524 or jserrette@bill-

board.com. 

UPCOMING EVENTS 
BILLBOARD LATIN MUSIC CONFERENCE & AWARDS 
May 5-8 • The Eden Roc Resort • Miami Beach 

IILLBOARD R&D/HIP-HOP CONFERENCE & AWARDS 
Aug. 6-8 • Roney Palace • Miami Beach 

For more information: Michele Jacangelo 646.654.4660 • bbevents@billboard.com 
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CASH ACCOUNT: As a solo artist, Johnny Cash has his high-
est-charting title on Top Country Albums in 30 years. 
American IV: The Man Comes Around (American/Lost 
Highway) bullets 5-4, the loftiest position for a solo Cash 
effort since Johnny Cash: America (A 200-Year Salute in 
Story and Song) peaked at No. 3 in 1972. 

Even more amazing, Cash is breaking new chart 
ground 47 years after making his debut on the Billboard 
charts. His version of Nine Inch Nails' "Hurt" is his first 
song to appear on the Modern Rock Tracks chart. This 
issue, that tune moves 34-33. 
On Top Country Albums, Cash's latest CD is his high-

est-ranking set since Highwayman 2 by Willie Nelson, 
Waylon Jennings, Kris Kristofferson, and Cash went to 
No. 4 in 1990. The first Highwayman album spent one 
week at No. 1 in 1985. Cash had a two-week run at No. 2 
in 1976 with One Piece at a Time, credited to Cash and 
the Tennessee Three. 

Since the country album chart was introduced the week 
of Jan. 11, 1964, Cash has had nine No. 1 albums and 29 
top 10 albums, including his newest release. 

IRAVELIN" WOMEN: The Dixie Chicks collect their sixth No. 
1 hit on Hot Country Singles & Tracks, as liavelin' Soldier" 
(Monument) marches 2-1. It was a long wait for this song to 
reach pole position, as "Soldier" first appeared on the chart 
63 weeks ago, listed without a label affiliation because the 
Chicks hadn't re-signed with Sony Music at that time and 
were still in the middle of a dispute with the company. 

"Soldier" hasn't been on the survey all this time; the 
track is in its 24th chart week. 

"Travelin' Soldier" moves 26-25 on The Billboard Hot 
100, where the trio's "Landslide" stands pat at No. 7. "Land-
slide" continues its reign on the Adult Contemporary list. 

WHEN IT'S 'OVER': After a four-year absence, Sixpence 
None the Richer is back on The Billboard Hot 100. The 
group that scored a No. 2 hit with "Kiss Me" in 1999 had 
one follow-up, "There She Goes," which stopped at No. 32 
that same year. 

Signed to Squint-Curb through Reprise, Sixpence 
enters at No. 84 this issue with its remake of "Don't Dream 
It's Over," originally recorded by Crowded House. 
The House version of "Dream" peaked at No. 2 the issue 

of April 25, 1987. The update by Sixpence extends the chart 
span of writer Neil Finn to 221/2 years, dating back to the 
debut of "I Got You" by New Zealand outfit Split Enz the 
week of Aug. 23, 1980. Neil's brother, Tim Finn, was a 
founding member of Split Enz. 

More Fred Bronson each week at wwwbillboard.com. 

5‘40-1-5 by Mark Parisi 
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Deborah Cox Enters A New Stage 

W
hile it's common practice for 
an artist to embark on a radio 
tour to promote a new album, 
Deborah Cox is maximizing 

impact in dramatic fashion. As she 
traipses from Baltimore to New 
York to Miami, the powerhouse 
R&B vocalist is hitting the stage 
each night in David E. Talbert's 
new musical, Love on Lay-a-Way. 
The play, which kicked off Feb. 

11 in Baltimore and travels to 20 
cities, also features Sou/ Food's 
Mel Jackson, dance diva Martha 
Wash, and soul singer Lenny 
Williams. It surrounds the roman-
tic struggles of three couples liv-
ing in the same apartment build-
ing. Cox plays Monique Graham, 
who is stuck in a five-year rela-
tionship that's going nowhere. 

"She's educated, she's strong-
willed, and she's really patient, 
because she's put up with a lot; I 
think that's where the similarities 
end," Cox says with a laugh, com-
paring the character to herself. 
"Monique is ready to get married 
and start a family. It's about their 
struggle and finding the real 
meaning of marriage." 

Cox was invited last year to star 
in Talbert's Love Makes Things Hap-
pen, but she was just beginning to 
record her current J Records album, 
The Morning After, and couldn't 
make the commitment. "I loved 
that play, but the timing just didn't 
work out," she says. "Then in Octo-
ber, David's people presented this 
script and told me what markets the 
play was going to. The writing is so 
solid, and I realized how perfect it 
.would be to do the musical and my 

promotional tour at the same time. 
I've wanted to gain experience in the 
theater for a long time, so it's really 
worked out beautifully." 

Cox adds that it's tough going for 
R&B artists to find touring oppor-
tunities these days, making the 
musical an ideal platform to stay in 
the public eye: "I have the chance 
to perform while doing promotion 
and hitting all the same markets." 

Acting, she says, isn't a far stretch 
from making music videos, though 
"live theater is a completely differ-
ent animal. You don't have the lux-
ury to do a scene over and over or 
from different angles. You're there 
onstage with other actors depend-
ing on you to get your lines right 
and make no mistakes." 
Working with a cast of veterans 

has been an inspiration: "Martha 
plays Willonetta, who has just been 
saved and wants to change her life. 
She spends most of the play 
singing down from her apartment 
to her boyfriend," who is played by 
Williams, a member of the leg-
endary Tower of Power. "I'm so 
inspired and turned on by their 
gifts. They are both so talented." 

Cox will tour with the produc-
tion through April 6, finishing her 
run in Detroit. But it's likely just 
the beginning of her new occupa-
tional pastime. "I've been bitten 
hard by the acting bug," she says. 
"I know I want to move into film in 
addition to my music career. It's all 
about expression and the chance to 
be as creative as possible. It's also a 
chance to meet a bunch of new 
people and have some fun." 

CHUCK TAYLOR j 

Bare Facts 
Kylie Minogue, center, is pictured with a host of man-
nequins—no, wait, those are live models—launching her 
own line of lingerie, Love Kylie, at Selfridge's department 
store in London. 

Rock The Night 
The Police; the Clash; Elvis Costello & the Attractions; 
AC/DC; the Righteous Brothers; sidemen Floyd Cramer, 
Steve Douglas, and Benny Benjamin; and Warner Bros./ 
Reprise executive Mo Ostin were ushered into the Rock and 
Rock Hall of Fame at the 18th annual induction dinner March 
10 at the Waldorf-Astoria Hotel in NewYork (see story, page 
6). Above, Andy Summers, Sting, aid Stewart Copeland of 
the Police take a bow. Below, Ostin, left, takes his place at 
the podium with Paul Simon, right. In the rear are NelYoung, 
left, and Saturday Night Live creator and executive produc-
er Lome Michaels. (Photo: Kevin Kane/Wirelmage) 
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The debut CD release from Broadway star Melissa Errico. Inclu es 
classics by Billy Joel, Randy Newman, Rickie Lee Jones, Shawt Colvin 
and Joni Mitchell, and new original songs composed for Melis 

-A singe with taste and imagina-. on...smart and subtle... The Ns iington Post 

-The combination of Errico.s gorgeoJs voice and terrific songs makes t a listening 

joy. Let's hope B/Éie Like That starts a trend. - Show Business 

For all the latest news and tour dates, go to www.manhattanrecords.comirnelissaerrico 






