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BY LEILA COBO
MIAMI-—As the fall touring season
gets under way, Latin artists—pre-
viously rare birds on the main-
stream arena circuit
—are showing up in
unprecedented num-
bers, often sharing the
same markets within
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Latin Acts Expand Presence At Arenas

As Tour Popularity Grows, Sponsorship Dollars Follow

and Vicente & Alejandro Fernan-
dez. Their presence underscores
the growing importance and eco-
nomic viability of Latin tours, even

as it raises concerns
"

¢ about oversaturation.

Some of the big Lat-
in acts have hit select
arenas in the past but

days of each other.

Among the Latin headliners on
major U.S. tours this fall are Shaki-
ra, Marc Anthony, Enrique Iglesias,
Mang, Carlos Vives, Juan Gabriel,

never to the extent—or
with the attention—seen this year.
Allison Winkler, an agent for the
Creative Artists Agency—whose
(Continued on page 81)
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Bill; Foes Take Case To Senate

. BY BILL HOLLAND
WASHINGTON, D.C.—After being
passed unanimously hy the House
of Representatives Oct. 6, legislation
that offers significant discounts in
digital-performance royalty fees to
small-company Webcasters with

| annual gross revenue of less than

$1 million is finding a rocky road in
the U.S. Senate.

Small Webcasters had com-
plained to Congress that the rate set
by the Librarian of Congress June
20 was exorbitant and would drive
them out of business. The rate
| amounted to 70 cents per song per
1,000 listeners. In many cases, it
would have heen hundreds of times
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higher than the songwriter royalty |
rates already paid by both tradi-
tional broadcasters and Webcasters. |
If the bill becomes law, small-com- |
pany Webcasters believe they stand

a chance to survive.

By law, Webcasters—unlike tra-
ditional broadcasters—must also
pay royalties to record companies |
and recording artists. The new bill
gives smaller Webcasters a break
on record-company and artist |
rates between 1998 and 2004. The
fees will be based on a percentage
of gross revenue and will be due in
three installments.

Since the House passage, several

(Continued on page 7)
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25 Years Later,

Skynyrd Tragedy
Haunts Survivors

BY RAY WADDELL
NASHVILLE—The history of
rock is rife with tragic tales, but
few events resonate with such
lasting impact on survivors
(Continued on page 82)
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BY BRIAN GARRITY
NEW YORK—Faced with fre-
quent leaks of new music on
peer-to-peer networks, the major
labels are stepping up their own
use of the Internet to preview
new releases in carefully orches-
trated campaigns that build a
buzz ahead of

Web Premieres Log On |
As Key Marketing Tool
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generate traffic that can climb
into the millions daily.

AOL Music GM Bill Wilson
says, “In a time of radio consol-
idation where playlists are get-
ting tighter and in a time where
MTYV is plaving a lot less videos,
the music industry is looking

for additional out-

street date.

No longer only
the place to gener- |
ate consumer inter-
est in developing
acts, the Internet
has emerged as an
outlet to unveil
blockbuster fare

@ The music
industry is

looking for
additional
outlets. 9

lets that are going
to be impactful.”
In addition to
AOL, which claims
33 million regis-
tered users, other
online services ag-
gressively premier-
ing music are

that typically bowed
at radio or MTV—the new Pearl
Jam single, for example, or the lat-
est video from Foo Fighters—at
the same time, or even before, tra-
ditional promotional channels.
The leader in premiering
music on the Internet is AOL
Music, with its programs for
audio singles (First Listen) and
Lvideos (First View). These efforts

Yahoo, Microsoft’s
MSN, MTV Networks’ Web pro-
perties, Vivendi Universal’s
rollingstone.com and MP3.com,
and digital-music subscription
service Pressplay.

“It's becoming more of a com-
petitive space,” Epic VP of new
media Cory Llewellyn says. “It
started that we would just do [these
(Continued on page 68)
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High Court Hears First Constitutional
Challenge To U.S. Copyright Act

BY BILL HOLLAND

WASHINGTON, D.C.—Oral arguments Oct. 9 marked the first time
that the U.S. Supreme Court had heard a case challenging the consti-
tutionality of any aspect of the U.S. Copyright Act. The oral arguments
concerned whether Congress has the authority to extend the term of
federal copyright protection an 20 extra years, to life of the author plus
70 years, in the 1998 Copyright Extension Term Act (CTEA).

An adverse ruling in Eldred et al. vs. Ashcroft could have a major
impact on the financial security of record companies and other con-
tent providers, songwriters, music publishers, and recording artists
and their heirs.

Copyright professor Lawrence Lessig argued the case for the plain-
tiffs that Congress “exceeded its authority” in extending the term; U.S.
Solicitor General Ted Olson argued for the U.S. government in support
of the constitutionality of the CTEA.

Many justices focused on Congress extending the
term several times, although it is clear in the Consti-
tution that copyright protection is offered to creators
“for a limited time,” as Lessig said. That prompted Jus-
tice Ruth Bader Ginsburg to quip, “Should we then
rule against perpetuity?”

“I can find a lot of fault with what Congress did,”
Justice Sandra Day O'Connor said. “It flies direct-
ly in the face of what the framers of the Constitu-
tion had in mind, but the question is, Does it vio-
late the Constitution?”

The justices also said the issue surrounds whether
Congress, in essence, has the constitutional authori-
ty to write, as O’Connor put it, “bad policy.”

Justice Stephen Breyer suggested that if the current
law was ruled unconstitutional and the term turned
back to life of the author plus 50 years or perhaps even
a shorter term, “the chaos that would ensue would be horrendous.”

Chief Justice William Rhenquist wanted to know why the authori-
ty of Congress to extend the term had not been challenged in court in
the past. The justices also asked whether it was constitutional for Con-
gress to offer already existing works the extra 20 years of protection.

In the months preceding the oral argument, nearly 40 amicus curi-
ae (friend-of-the-court) briefs were filed on behalf of respondents and
plaintiffs. Among those supporting the copyright law are the Record-
ing Industry Assn. of America, the American Federation of Television
and Radio Artists, the Recording Artists’ Coalition, ASCAP. BMI, NMPA,
the Nashville Songwriters Assn. International, Amsong, the Motion
Picture Assn. of America, and AOL Time Warner.

Two prominent lawmakers also weighed in. Sen. Orrin Hatch, R-
Utah, ranking member and former chairman of the Senate Judi-
ciary committee, and Rep. F. James Sensenbrenner Jr., R-Wis., chair-
man of the House Judiciary Committee, filed briefs supporting the
extended copyright term.

O'CONNOR

Among the amicus briefs siding with the plaintiffs were those from
53 copyright law professors, the National Writers Union, the Internet
Archive, Intel, and dozens of library and archive associations.

The CTEA was passed by Congress Oct. 7, 1998, after being held up
in committee for more than two years. In addition to the new life-plus-
70 term, the term for older works created and renewed before the 1976
Copyright Law revision—which had been granted a 75-year term—
was extended to 95 years.

Observers here say that an adverse ruling could also affect music-
industry international-trade relations, because the EU and copyright
laws of many European countries also now have copyright terms of
life of the author plus 70 years. If the U.S. is not in compliance, they
argue, other countries could elect not to offer “home-country” equal
protection to U.S. recordings and compositions.

In Eldred et al. vs. Ashcroft, plaintiff Eric Eldred—a book publish-
er of public-domain works—filed suit against the fed-
eral government following the passage of the CTEA.
He and other plaintiffs argued that Congress does not
have the constitutional authority to extend protec-
tion to such an extent, citing the words of the Con-
stitution that restrict copyright protection—in
essence, a monopoly—to “limited times™ before
works enter the public domain for the benefit and
enrichment of the general society.

The subtext of the lawsuit is that the plaintiffs
believe that the framers of the Constitution did not
intend copyrighted works from the early part of the
20th century, such as the late Walt Disney’s cartoon
creation Mickey Mouse, to remain in the hands of
corporations for more than 100 years for their bene-
fit. The slogan of those who side with the plaintiffs is
“Free the Mouse.”

Lessig, who teaches at Stanford Law School, told Billboard last
summer: “The essence of our view is that copyright law is a bargain
... no matter what we do, Robert Frost or George Gershwin are not
going to produce anything more for us. So a copyright law that's
attempting to extend the term of copyrights that were granted in
1923 [creative works prior to 1923 went into the public domain before
the passage of the CTEA] has no relation to the underlying purpose
of granting Congress the power to issue monopolies over speech”
(Billboard June 29).

Congress has extended the copyright term 11 times in 40 years from
its original term of 14 years plus 14 more if renewed. Subsequent
updates gave authors renewal terms. Since Jan. 1, 1978, authors have
only been allowed one renewal term.

The District Court and the Court of Appeals have ruled against
Eldred and the other plaintiffs, saying Congress does have the author-
ity and that the extended term does not violate the First Amendment.

The Supreme Court is expected to rule in the case next spring.
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By 9.2% InValue, IFPI Midterm Tally Reveals

BY HAMISH CHAMP

LONDON—Once the world’s third-largest
music market, Germany has slipped to fifth in
rank, according to an Oct. 10 International
Federation of the Phonographic Industry
(IFPI) report on worldwide recorded-music
shipments for the first half of 2002.

The IFPI does not disclose precise figures
in the interim report but says global shipments
fell by 9.2% in value and by 11.2% in units in
the first half of the year. Shipments of CD
albums fell 7%, and singles fell 17%. Cassettes
continued a long-term decline, falling by 31%.

Arguably the worst affected was Germany,
where shipments plummeted 14.2% in
value, according to local trade body the BPW.

While Europe was down by 7.5% in value
and 7.4% in units, France maintained its
positive sales trend with a rise of 5.2% in
value and 3.6% in units, leapfrogging Ger-
many in the process and bringing France
close to third-ranked U.K. market figures.

Compared with the same period in 2001,
the U.S. and Japan—representing more than
50% of the world’s music sales—endured
decreases: the U.S. down 6.8% in value and
Japan down 14.2% in value. Excluding Japan,
Asia’s performance was poor, with drops of
22% in value and 25.8% in units.

Australia/New Zealand lost 6.4% in value
through a 4.7% decrease in unit shipments,
and Africa was the only region to gain
ground-—up 16.9% invalue and 3.9% in units.

Latin America’s second-largest market,
Brazil, saw a recovery from last year's
sharp declines, with a 7.1% increase in
value and 18.7% in units. But Mexico, the
region’s largest market, declined 15% in
value. There was also a massive 75.9%
value fall in Argentina as a result of the
ongoing political and economic crisis.

Noting that the first half of 2002 was not
as bad as had been feared, IFPI chairman/
CEO Jay Berman says: “The second half of

the year will be a better test of the inherent
strength of our business.”

Responding to the charge that the industry’s
stance onsuch
issues as pira-
¢y is falling
on deaf ears,
Berman ad-
mits: “We need
to aggressively
get the mes-
sage across,
we need to
offer the con-
sumer choice
and alterna-
tives, and we
need to fig-
ure out the appropriate business models.”

BERMAN

Additional reporting by Gordon Masson
in London.
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solo sets, Foo Fighters regroup for  Flashes, around improvisation.
their latest RCA CD, One by One.
10 The Beat: Artists pay trib-
ute to late Billboard editor in
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debut on New World Records.
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THE ’60s NEVER DIE: Elvis Presley and the Rolling Stones have been
close before—but never this close. On The Billboard 200, they occu-
py the top two slots, with Presley remaining in pole position for a sec-
ond week with Elvis 30 #1 Hits (RCA) and the Stones entering at
No. 2 with Forty Licks (ABKCO/NVirgin). The last time these artists
almost touched each other in this upper echelon of the Billboard
album chart was the week of Jan. 2, 1965, when Presley was No. 1
with the soundtrack to Roustabout and the Stones were No. 3 with
their second U.S. album, 12 x 5.

By retaining the album chart crown for a second week, £lvis 30
#1 Hits is the longest-running No. 1 Presley album since Blue
Hawaii n 1961. It's unlikely that Elvis 30 #1 Hits will top Hawaii,
as that soundtrack reigned for 20 weeks.

As for the Stones, the debut at No. 2 is the quintet’s highest mark
on The Billboard 200 since Voodoo Lounge spent a week at No. 2
in 1994. Forty and Voodoo Lounge are the Stones’ highest-per-
forming sets since 1981, when 7uttoo You marked time at the top
for nine weeks.

LIVE AND LET ‘DIE’: The highest-debuting song of 2002 on the Hot
100 is a James Bond theme. Madonna joins the elite list of artists
who have performed Bond songs with “Die Another Day” (Warn-
er Bros.), which blasts onto the chart at No. 41. That means “Die”
has already performed better than such Bond tunes as “Diamonds

Are Forever” by Shirley Bassey, “The Man With the Golden Gun”
by Lulu, and “The Living Daylights” by A-ha.

“Die” is the eighth song to debut in the top half of the Hot 100
this calendar year. Until this issue, the highest new entry of 2002 was
Brandy’s “What About Us?”, which opened at No. 42 in the issue of
Jan. 26. Two songs debuted at No. 43: “Uh Huh” by B2K in the issue
of Jan. 5 and “Lose Yourself” by Eminem in the issue of Oct. 5.
Eminern’s “Without Me” started at No. 44 in the May 11 issue, Nelly’s
“Hot in Herre” began at No. 49 in the May 4 issue, Elvis Presley vs.
JXLs opened at No. 50 in the issue of July 13, and Cam’ron’s “Hey
Ma” also started at No. 50 in the Aug. 31 issue. ,

“Die Another Day” is the highest new entry on the Hot 100 since |
the Sept. 29, 2001, issue, when Lee Greenwood’s “God Bless the
U.SA.” rode a wave of patriotism to debut at No. 16.

“Die” represents Madonna’s highest new entry on the Hot 100 since
the week of Aug. 12, 2000, when “Music” also opened at No. 41.

Will Madonna’s theme become the most successful Bond song of
all time? To do so, it would have to reach No. 1 and remain there for
three weeks. That would dethrone Duran Duran’s “A View to a Kill,”
which remained in pole position for two weeks in July 1985. “View”
is the only Bond song to top the chart; Wings’ “Live and Let Die” and
Carly Simon'’s “Nobody Does It Better” both went to No. 2.

More Fred Bronson each week at www.billboard.com.
— - |
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Producers/Engineers Warned Of
Internet Piracy Impact

BY CHRISTOPHER WALSH

LOS ANGELES-—Continued piracy and diminishing sales
are starting to affect the front end of the production chain,
as evidenced by discussions at the 113th Audio Engineering
Society (AES) Convention, held Oct. 5-8 at the

Los Angeles Convention Center.

As panelists on “Producer, Engineer, Stu-
dio Technician—Blurring of Roles,” A&M
Records president Ron Fair and Warner Bros.
Records senior A&R/staff producer Rob Cav-
allo urged attendees to recognize the effect
that file sharing and CD burning are having
on every segment of the production chain and
the looming catastrophe they represent.

Recalling the days when artists like Jimi Hen-
drix and the Beatles were releasing new music,
Fair explained that the purchase of an album
signified a “lifetime contract” between artist and
audience. Today’s culture, he said, s different:
Consurmers of music have hecome accustomed
to obtaining it for free, attaching as much significance to it
as they might to a briefly fashionable article of clothing.

Worse, [Fair noted, while sales have declined, the cost of
production and promotion have steadily increased. “It costs

InThe News

| o Ellie Hirschhorn has joined
MusicNet—the digital-music sub-
scription service from Warner
Music Group, BMG Entertainment,
EMI Recorded Music, and Real Net-
works—as GM/executive VP. She is
responsible for overseeing distribu-
tion and business development, as
well as supervising everything from
content acquisitions and program-
ming to public relations/marketing
and product management. Prior to
joining MusicNet, Hirschhorn was
GM/senior VP of mtv.com. She
reports to CEO Alan McGlade.

* Bob Dylan, Billy Joel, and James
Taylor have filed a copyright-in-
fringement lawsuit against mp3
.com. The suit, filed Oct. 8 in U.S.
District Court for the Southern Dis-
trict of New York, claims that mp3
.com willfully infringed upon the
plaintiffs’ copyrighted material by
using it in the MyMP3 streaming
locker service without permission.
Mp3.com parent Vivendi did not
have any comment on the new suit.

e The Recording Industry Assn.
of America and other members of
the creative content industries
wrote to more than 2,300 U.S.
colleges and universities Oct. 8 to
make them aware of the rampant
peer-to-peer piracy on college
campuses and to ask for their
help in stopping it. In related
news, six leading higher educa-
tion associations sent a separate
letter to colleges and universities
reinforcing the importance of this
issue and urging them to estab-
lish additional technical meas-
ures to combat online piracy.

L |

one-and-a-half million dollars just to say hello,” he said,
referring to a recording budget, video production, a nation-
al tour, and radio promotion. “We’re in a serious crisis.” he
warned. “There are less jobs, less everything,” as releases
selling 5 million or 6 million units this year
would have notched perhaps 14 million or 15
million only a few years ago.

On a positive note, the Super Audio CD
(SACD) is gaining momentum as a next-gen-
eration format that offers superior fidelity and
copy protection. The August release of 22 Rolling
Stones titles on hybrid SACD—discs that play
on standard CD players as well as SACD play-
ers—has proved a catalyst for increased hybrid
i disc production infrastructure, Sony Super
Audio project director David Kawakami said.

Kawakami said, “We offer a disc that is
compatible with the billions of CD players that

| UEEHUNE S , |

BY JILL KIPNIS

L.LOS ANGELES—Tommy Boy Rec-
ords has announced the formation
of Tommy Boy Films, a new TV and
film division that will develop and
distribute films, orig-
inal series, and DVD-
Videos. The division’s
goal is to create visu-
al representations of
today’s urban pop
culture through film
and music.

“Most of what
Tommy Boy Films
will be doing will be
remixing existing footage and in
some cases, shooting direct to dig-
ital,” says Tommy Boy CEO and

2

SILVERMAN

" TOmmy Bowy Branches Out
With Film/TV Division

named Michae! “Mic” Neumann—
owner of the marketing company
PopDetail and audio/visual repur-
posing company Dubtitled Enter-
tainment—di-ector of the divi-
sion. “We’ve always
been best when we've
been innovative.”

The division will offi-
ciallv kick off in January
with the first two-
episode volume of its
Kung Faux DVD series,
a group of half-hour
adaptations of Kung Fu
mov'es with new music

and voiceover dialog from a vari-
ety of hip-hop acts, including De

La Soul, Queen Latifah, Masta

see page 51.

are in the market and copyright protection.
This DSD [Direct Stream Digital, the encod-
ing process employed in SACD production] cannot be
ripped. It cannot be file-shared on the Net.”

For additional coverage of the 113th AES Convention,

Indie Reggae Label VP
Pacts With Atlantic

BY RASHAUN HALL

NEW YORK—Atlantic Records has
signed a long-term strategic partner-
ship with Queens, N.Y.-based inde-
pendent reggae label VP Records
(VPR). Under the terms of their agree-
ment, Atlantic will offer marketing,
promotion, and worldwide distribu-
tion for the label.

The first release under the new deal
will be Sean Paul’s sophomore set,
Dutty Rock, due Nov. 12. Paul’s current
single, “Gimme the
Light,” is already No. 18
on The Billboard Hot
100 and No. 5 on the
Hot R&B/Hip-Hop Sin-
gles & Tracks chart.

“It’s going to be an
all-encompassing part-
nership to bring reggae
to the mainstream in a
way that we haven’t
seen since Chris Black-
well and Island Rec-
ords,” Atlantic Records
co-president Craig
Kallman says of the deal. “Our idea is
to co-opt our strengths and commit-
ment to urban music and make this a
core, integral part of our urban music
division, as well as crossing over to
pop and the mainstream.

“We believe that we’ve signed the
most important reggae artist in the
world in Sean Paul,” Kallman adds.
“He’s going to be the springboard and
catalyst for a tremendous new resur-
gence for a music that has been so cul-
turally, musically, and spiritually im-
portant for decades upon decades.’

In addition to Paul’s album, Kallman
notes that Atlantic will distribute the

Reggae Gold and Strictly the Best com-
pilation series and develop other such
VPR artists as Lady Saw and T.O.K.

VPR likes Kallman'’s vision for the
genre. “Craig’s passion for and knowl-
edge of reggae was a big motivating fac-
tor,” VPR VP of marketing Randy Chin
says. “He has some history in reggae,
and his vision of where he wants to take
reggae and how to partner that with VP
was aligned with our vision.”

With Garnett Silk, Inner Circle, and
Dawn Penn on its ros-
ter, Atlantic has a his-
tory with reggae music
and recognized the
opportunity in VPR.

“[VPR] is the seminal
leader in contemporary
reggae and dancehall
music,” Kallman says.
“They have been home
to most of the success-
es over the last decade,
and they’ve been doing
it on a global level for
decades.”

Chin says that VPR will still retain
distribution of certain titles and acts, as
mutually agreed by the labels. “We're
going to be taking select product out of
our own distribution and putting it
through Warner’s distribution both on
a domestic basis and in some interna-
tional territories. There’s a lot of reggae
product coming through, and a lot of it
has to be developed. The acts that we
feel are ready for that step and we mutu-
ally agree on, those are the ones that we
will put through the bigger system.”

VPR will retain international distvi-
bution for all titles in Canada, Ger-
many, and a few other territories.

founder Tom Silverman. who has Ace, and Guru.

|
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Market Watch

A Weekly National Music Sales Report

2001

Total 553,142,000 480,874,000 (<13.1%)
Albums 526,638,000 471,028,000 {(<10.6%)
Singles 26,504,000 9,846,000 (<62.9%)

“TO-DATE SAL

2001

2002
co 488,145,000 446,474,000 (=8.5%)
Cassette 37,472,000 23,369,000 (<37.6%)
Other 1,021,000 1,185,000 (<16.1%)
11,336,000 12,257,000
11,021,000 7.5%
©2.9%
11,131,000 11,874,000
10,727,000 6.3%
~38%
205,000 383,000
294,000 46.5%
30.3%
2001 2002
Chain 284,767,000 243,123,000 (=14.6%)
Independent 76,366,000 61,282,000 (<19.8%)
Mass Merchant 149,256,000 150,825,000 (< 1.1%)
Nontraditional 16,249,000 15,797,000 (= 2.8%)
YEAR-TO-DATE ALBUM SALES BY STOR
2001 2002
City 122,847,000 108,748,000 (< 11.5%)
Suburb 219,957,000 195,531,000 (<11.1%)
Rural 183,834,000 166,749,000 (=9.3%)
ROUNDED FIGURES FOR WEEK ENDING 10/6/02

Compiled from a nationat sample of retail store and rack sales reports collected, compiled, and |srovided by :\. Nielsen

SoungScan
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On Ultimate Music Network,
Viewers Program Their Own Content

BY CARLA HAY

NEW YORK—Imagine being able to
choose the music videos and concerts
you want to see on TV 24 hours a day.
That is the concept for a new digital
TV service being developed by music
licensing/merchandise firm Signa-
tures Network and Liberate Tech-
nologies. The service—which has the
working title Ultimate Music Net-
work—is due for a test-market roll-
out in early 2003.

A demonstration of the new service
was unveiled Oct. 8 at a Liberate-
hosted media event in New York. TV
viewers will be able to choose pro-
gramming for specific artists, includ-
ing music videos, concert perform-
ances, behind-the-scenes footage,
interviews, and merchandise offers.
Interactive menus will appear on
screen to facilitate the viewers’ choic-
es. According to Liberate and Signa-
tures, the service can be deployed by
subscription or by pay-per-view.

Signatures CEO Dell Furano says
that what will set apart Ultimate Music
Network from other music channels
is that the artists will maintain con-
tent control. “They can choose what

Web Royalties

Continued from page 1

groups—ranging from the powerful
National Assn. of Broadcasters (NAB)
lobby to small, noncommercial uni-
versity broadcasters—have contacted
Senate lawmakers with reservations
about the legislation.

A spokesman says, “NAB has ex-
pressed concerns about this bill regard-
ing the precedent it could set and has
suggested some possible revisions.”

Hundreds of radio stations termi-
nated their Internet simulcasts in the
past two years due to concerns regard-
ing large royalty and union payments.
The bill under consideration does not
address these matters for larger broad-
casters, only for small companies.

NAB is involved in a pending court
case regarding digital royalties. The
group seeks to extend the broadcasters’
exemption from record-company and
artist royalties to the digital realm. If
NAB loses that case, the Webcaster bill
would set a precedent for Webcasters to
pay record-company and artist royalties.

According to a source, NAB has not
asked legislators to place a “hold” on
the bill, which would prevent it from
being presented for a quick voice vote.

Senate Judiciary Committee chair-
man Sen. Patrick Leahy, D-Vt., is
reviewing the legislation. If no changes
are needed or if House leaders agree to
any small changes, the bill is expected
to go to the Senate floor for a voice vote
before Congress adjourns, which could
be by Wednesday (16).

Representatives from the record
industry, small-company Webcasters,

they want to be [made available
through] the service,” he explains. “If
the artists want to make their entire
catalogs available or provide footage
that has never been seen before on TV,
they can do it with this service.”

Furano adds that the business
model for Ultimate Music Network
will be similar to Signatures’ business
model. “We make deals directly with
the artists. We're going to get the pro-
gramming content by acquiring the
licensing rights and developing new
content with the artists.”

Ultimate Music Network aims to
offer a wide variety of music, Furano
tells Billboard. Signatures represents
more than 125 entertainment clients,
including Bruce Springsteen, Madon-
na, Alicia Keys, Ozzy Osbourne, Brit-
ney Spears, and Kiss. Many of Signa-
tures’ clients are expected to be part
of Ultimate Music Network, although
artists need not be Signatures clients
to be part of the service.

Regarding any competitors that
may want to start a similar service,
Furano observes: “There’s nothing
that would stop MTV Networks from
doing this. But we're letting the artists

and recording artists’ groups hailed the
bill, the fruit of a negotiated agreement
from those parties. The Recording
Industry Assn. of America (RIAA), in a
joint statement with the Voice of the
Webcasters coalition, said they were
pleased with the House vote, adding,
“We both want fans to have the best
musical experience possible, and this
legislation helps us move forward
together toward that goal.”

Ann Chaitovitz, director of sound

recordings for the American Federa-
tion of Television and Radio Artists
(AFTRA), called the bill “a win-win-win
solution from which the public bene-
fits as well. The RIAA and the Webcast-
ers deserve credit for maintaining open
minds and a creative approach
throughout these discussions.” AFTRA
worked on artists’ issues along with the
American Federation of Musicians, the
Music Managers Forum, the Record-
ing Artists” Coalition, the National
Academy of Recording Arts and Sci-
ences, and the AFL-CIO.

The House voice vote came hours
after the industry and artists’ groups

control their own programming.”

Furano says that Signatures’ exist-
ing relationships with hit acts are one
of the company’s main advantages. He
remarks of Ultimate Music Network:
“It goes beyond the current pay-per-
view concept. We're giving people
more choices than just seeing con-
certs. People can see this program-
ming without being limited by net-
work time schedules.”

Liberate chairman/CEOQ Mitchell
Kertzman says attracting name-brand
talent and offering unique viewing are
essential to the new venture’s success.
“We've seen that content and pro-
gramming drive consumer interest,
not necessarily technology.”

Furano adds, “Artists have three
main concerns: revenue, control,
and building a fan base. Touring for
many artists has become expensive,
and this service represents new rev-
enue for the artists.”

Although Furano declined to dis-
cuss any specific financial deals
offered to artists for this new ven-
ture, he says the deals would “depend
on the artist, and the artists will be
well-compensated.”

cleared up two remaining sticking
points: legislative language for direct
payment of the royalties to artists and
deductible expenses. The RIAA agreed
to a provision allowing for direct pay-
ment of the artists’ share of royalties,
and the artists’ groups agreed on lan-
guage to allow such nonprofit rate col-
lection/distribution groups as Sound-
Exchange to deduct a small percentage
of the fees pay back start-up costs,
including the expenses involved in the
lengthy and expensive Copyright Arbi-
tration Royalty Panel proceeding on
rates and terms held last year, which
were rejected by the librarian.

The legislation, was offered by Rep.
F. James Sensenbrenner Jr., R-Wis., as
a substitute for a bill withdrawn last
week that called for a six-month sus-
pension on Webcaster royalties that
were to be due Oct. 20, to allow chal-
lenges to be ruled on by the courts.

Facing opposition from Democrats,
Sensenbrenner, the chairman of the
House Judiciary Committee, withdrew
his bill and gave the parties time to
come to an agreement (Billboard, Oct.
12), which was reached Oct. 7.

The substitute bill presents a com-
plicated series of adjusted rates for
small Webcasters. The highlights are
7% of gross revenue or 5% of operating
expenses—whichever is greater—for
the years 1998-2002. Those install-
ments are due Nov. 30, 2002; May 1,
2003; and Oct. 1, 2003.

There will also be an escalating
annual fee, from a retroactive $500 for
1998 to $5,000 for the years 2003-2004.
Those fees are due everv six months.
Nonprofit Webcasters will pay a
reduced rate of 20 cents per song per
1,000 listeners.

BMG Pub Scores Top Names

New Deals Mark 15th Anniversary

BY JIM BESSMAN

NEW YORK—The high-profile sign-
ings of Alanis Morissette, Pete Town-
shend, Ringo Starr, Robert Plant, Nep-
tunes writer/producer Chad Hugo, and
the writer/producer trio collectively
known as the Matrix—
Lauren Christy, Graham
Edwards, and Scott
Spock—are among a
number of new mu-
sic publishing agree-
ments marking the
15th anniversary this
month of BMG Music
Publishing.

The unprecedented
activity for the company
further includes a sub-
publishing deal with
Mosaic Music Publishing (Whose cata-
log includes key hits from ZZ Top),
which covers the world outside of
North America and Australasia.

Additionatly, BMG Music Publish-
ing has acquired 50% of the First
Avenue song catalog, whose biggest
hits include Toni Braxton's “He Wasn't
Man Enough,” B2K’s “Gots Ta Be,”

Darude’s “Out of Control,” MN8’s “T've |
Got a Little Something for You,” and
Nightcrawlers’ “Let’s Push It,” as well |
as cuts on forthcoming product from |
Craig David. BMG previously sub- |
published First Avenue worldwide
excluding the UK.

BMG Music Publish- |
ing Worldwide chair- '
man Nicholas Firth |
includes current chart
placements by BMG
artists in assessing its
exceptional position
coinciding with its mile-
stone month.

“During the last 15 |
years, BMG Music Pub-
lishing has grown from
scratch to become one
of the world’s leaders in music pub-
lishing,” Firth says. “Our significant
chart presence this week with Beck,
Coldplay, Nelly and American Idol’s
Kelly Clarkson—along with the sign-
ings of Alanis Morissette, Chad Hugo,
Pete Townshend, the Matrix, and
Ringo Starr—prove that we are real-
ly hitting our stride.”

 CONRAD

RECORD COMPANIES: David Conrad
is named executive VP of A&R for
Mercury Records and MCA Nashville
in Nashville. He was senior VP of
Almo/Irving Music.

Frank Crimmins is promoted to
senior VP/controller of Sony Music
Entertainment in New York. He was
VP of Sony Music Entertainment.

Nick Cucci is named VP of prod-
uct marketing for Columbia Records
in New York. He was VP of market-
ing and artist development for RCA.

Buena Vista Music Group (BVMG)
promotes Mitchell Leib to senior VP
of soundtracks and Justin Fontaine
to senior VP of promotion in Bur-
bank, Calif. They were, respectively,
senior VP of A&R and soundtracks
for Hollywood Records and senior
VP of promotion for Hollywood
Records. BVMG also names Geordie
Gillespie VP of national promotion
and Linc Wheeler executive director
of marketing in Burbank. They were,
respectively, VP of alternative pro-
motion for Virgin Records and direc-
tor of product management for Vir-
gin Records.

Warner Bros. Records Christian
Division (WBRCD) names Andy
Peterson, previously director of sales
and marketing for Rocketown
Records, director of product market-
ing; Chris Cullins, previously associ-
ate for Focus on the Family Kanakuk
Camps, product marketing coordi-
nator; Jay Prock, previously mem-
bership coordinator for the National
Academy of Recording Arts and Sci
ences, marketing coordinator; and |
Aaron Manes, previously associate
for Atlantic Records Christian divi-
sion, to retail marketing coordinator.
They are based in Nashville.

WBRCD also promotes Dawn
Gates, previously marketing man- |
ager for Word Records, to manager
of new media and grassroots mar-
keting; Chris Bernstein, previously
marketing coordinator, to manager
of product marketing; Julie Brind-
ley, previously production coordina-
tor, to manager of product market-
ing for Word Records; and David
Millsap, previously accounting asso
ciate, to budget coordinator. They
are based in Nashville.
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Tammy Cochran Stays True To
‘Life’ On Her Second Epic Album

BY DEBORAH EVANS PRICE
NASHVILLE-—Tammy Cochran believes in mak-
ing country music that reflects real life. That phi-
losophy served her well on her Epic debut album,
which spawned the hit single “Angels in Wait-
ing,” a song she penned about her two brothers,
who died from cystic fibrosis.

It’s certainly a song that is striking a chord.”
Cochran looks for songs she can relate to
because “I can feel the song as I am singing it, and
[ think that makes a world of difference. If you look
back on the great country music [recorded by] Vern
Gosdin and Loretta Lynn, they were always singing
about personal experiences,

Cochran continues to ex-
plore life’s tragedies and
rewards on the appropriately
titled Life Happened, due
Tuesday (15). “All the songs
on this album are very, very
real, true to life, and rela-
tional,” Cochran says. “And as |
much as love and hope are a
part of life, there is tragedy.”

An Ohio native who moved |
to Nashville in 1991, Cochran
penned her breakthrough
song with Jim McBride and |
Stewart Harris “more as ther-
apy for ourselves than any- f
thing else” and was surprised
when the personal anthem
became a hit.

“It’s one of those songs that
comes along once in a life-
time,” she says. “I just wanted
to honor my brothers’ memo-
ry, and I think I did that with
this song. [In recording the new album] I didn'’t
try to look for another ‘Angels in Waiting.””

But she did look for songs that people could
relate to, and the title cut/first single fits the bill.
“When I heard the demo, I closed my eyes, and [
could see the people in the song,” says Cochran,
who is managed by Al Schiltz and booked by
Buddy Lee Attractions. “A lot of people can relate
to this song. Growing up, how many girls wanted
to be ballerinas? Boys wanted to be super agents
like 007. It’s all about life turning the tables on
you and you making the most of it.”

“Life Happened” rises to No. 21 on the Bill-
board Hot Country Singles & Tracks chart this
issue. Sony Music Nashville executive VI’/GM
Mike Kraski calls the song “an anthem for
everyone who is an adult. How many of us have
actually realized our lifelong dream and not
had to let some of that go for various reasons?
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COCHRAN

and you can just hear their
heartbreak in their songs.”
R Y Life Happened also show-
% cases the young traditionalist’s
\\‘c songwriting abilities. Cochran,
RN who has a co-publishing deal
b with Warner/Chappell, wrote
two songs and co-wrote two
others. Cochran was inspired
to write “I Used to Be That
Woman” when she overheard
1 awoman at a club comment
about a man, then point out
his wife and girlfriend, who
were both there. “I thought, ‘I
probably have been in that sit-
uation at one time or another;
I used to be her, that woman
o| right there,’ " says Cochran, a
1 divorcee who could identify
with the betrayed wife.

Kraski says the label plans
to support the release with key
positioning at retail, consumer
advertising, Internet marketing, and a media push.
“We certainly established a base with Tammy
because of ‘Angels in Waiting,” ” Kraski says of the
tune, which peaked at No. 9 on Hot Country Sin-
gles & Tracks on the heels of two previous singles
that failed to crack the top 40 of the chart.

“The first [album] started out slow but built
as time went on and exposure increased,” savs
Brian Smith, VP of store operations for Marietta,
Ga.-based Value Music Concepts. “The new
record exposes her remarkable vocal abilities
even more. It is a powerful record.”

Kraski compares Cochran to the late Tammy
Wynette. “She’s not an 18-year-old girl singing
ahout painting her toenails,” he says. “She’s lived
life, and when she sings it, it's real for her. She’s
felt pain. She’s felt loss. She understands that
... She has that teardrop in her voice. It makes
it awfully believable.

Braxton Is Back With ‘More’

Grammy-Winning Vocalist Preps For New Baby & Arista CD

BY CHUCK TAYLOR

Toni Braxton is pretty much surviving on crack-
ers and soda water these days. Bad case of nerves
preparing for her fifth album release? Hardly. It’s
called “the first trimester.”

“I should be fine in a few weeks, kut right now,
this is kicking my behind,” Braxton admits of her
second pregnancy, following
the birth of her son, Denim
Cole, last December. “I'm eat-
ing like a parrot.”

By all indications, however,
delivery of her other baby—
More Than a Woman on Arista
Nov. 19—should be much less
of an ordeal. The contempo-
rary 14-track set ably matches
the singer/songwriter’s robust,
can-do vocal prowess with a
host of R&B hitmakers du jour,
including the Neptunes, Irv
Gotti, and Rodney Jerkins.

“Hip-hop is bringing R&B
to life again,” Braxton observes.
“It’s allowing a style of singing
to have its say. On this project,
| think I've been able to remain
true to myself, while adding
some new beats matched with
great R&B melodies. I'm ready
to show other sides of what [
can do musically.”

Thematically, Braxton—who co-wrote a num-
ber of songs with her husband, Keri Lewis, and
sister Tamar (she is published by Braxtoni Music,
BMI)—says the set centers on giving men a little
talking-to about relationships. With the simmer-
ing slow jam “Rock Me,” for exarmple, she says,
“Guys are always saying things like, ‘She’s so beau-
tiful, but she’s so insecure,” and I'm saying, ‘You
need to spend more time with us, take time to rock
us more.” ” She adds with a laugh, “I'm still the
national spokesperson on women.”

The first single—the saucy, uptempo Neptunes-
forged jam “Hit the Freeway,” in which Braxton
serves a flame his walking papers—is already mak-
ing inroads at top 40 and R&B radio.

“We've had immediate positive reaction,” WBLS
New York music director Deneen Womack says.
“It’s difficult when you’ve been in the game for a
while, but Toni is one of the few artists who can

BRAXTON

update her style and remain relevant without
sounding like she’s trying too hard.

Arista president/CEO Antonio “L.A.” Reid adds,
“Toni refuses to become the old lady in the gown
singing big ballads. Over the last 10 years, she has
absolutely mastered the art of black pop. This
album is young and fresh, and it stands as a bridge

 between kids and her more
mature audience.”

Since her eponymous
1993 debut album, Braxton
has truly entertained troops
across the board, with pop
standards like “Un-Break My
Heart” and “Breathe Again,”
along with such R&B signa-
tures as “Seven Whole Days”
and 2000’s “He Wasn’t Man
Enough,” which earned
Braxton her sixth Grammy
Award, for best female R&B
| vocal performance. In all, she
has sold more than 25 mil-
lion albums worldwide.

This time around, Arista
intends to work on further-
ing her reach with lifestyle
marketing in locales as dis-
parate as urban beauty salons
and gav clubs. “Traditionally,
you do a bunch of TV adver-
tising and get her on the
radio, and there’s your Toni campaign,” Arista VP
of publicity Fade Duvernay says. “With this record,
we're finding ourselves able to open her to a whole
new audience.

In addition to a $675,000 TV blitz, Braxton, who
is managed and booked by Barry Hankerson of
Blackground, will take part in numerous online
promotions with AOL, BET, VH1, launch.com,
MSN, Oxygen, and the like, as well as an onslaught
of TV appearances and consumer press. Because of
her pregnancy, international publicity will prima-
rily consist of a two-day junket in Los Angeles later
this month.

For her part, Braxton savs she is pumped that
her music remains relevant to such a wide spec-
trum: “It's great to know that 17-year-olds are lis-
tening to my music with the people that have
known me for 10 years. Music has no age limits—
and I'm not ready for the infomericals yet.”
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Time Off Re-Energlzes Foo Fighters

After Solo Forays, Band Finally Finds The Right Vibe For New RCA Set

BY ANDREW KATCHEN

For Dave Grohl, everything is
more fun when it’s with “the band.”

The group he’s discussing isn’t
Queens of the Stone Age (the tough-
rocking trio with which he frequent-
ly drums, records, and tours in his
spare time); rather, it’s Foo Fighters.

“These guys are my family and my
best friends, and the band is my baby.
Everything is more fun with [bassist]
Nate [Mendel], [drummer] Taylor
[Hawkins], and [guitarist] Chris [Shif-
lett],” Grohl says of the grueling five-
week European press trip recently
taken to promote their
fourth set, One by One
(Oct. 22, Roswell/RCA).

Aside from touring
and performing along-
side Mendel, Shif-
lett, and Hawkins, Grohl
enjoys gushing over the
new record and all
things Foo Fighters
(who are managed by
John Silva for Gas
Entertainment in Los
Angeles; the band is
booked by Don Muller
for the Creative Artists
Agency in LA.).

“I love the new rec-
ord, and I love to brag
about it,” he says.
“Right now, we're just
gearing up to hit the
road for the next year. We like to play
as many shows in as many places as
possible. We’'ll release a record and
hit the road for a year or a-year-and-
a-half, and then come home, col-
lapse, and swear that we’ll never do
that again. Then after a week, we
miss each other, so we head back into
the studio.”

IT’S ALL ABOUT FEELING

While Grohl’s unbridled enthusi-
asm and love for the straightforward
and relentless One by One is cer-
tainly refreshing, he also freely
admits that recording the album
wasn'’t initially marked by spontane-
ity or a unified creative vision with-
in the band.

“At the time, we were making an
album that wasn’t working,” Grohl
says. “We'd started in October of
2001. After about three-and-a-half
months, I realized it didn’t sound
familiar. It didn’t sound like the band
does live; it didn't feel right. With our
band, the most important thing is
that the songs feel right and the
recordings feel good. It’s more about
the feel than anything. We were so
focused on production because our
intent was to make this big rock
record. But your energy tends to
wane after three months. Spontane-
ity and energy have a lot to do with
rock, and rock records shouldn't take
long to make.”

To remedy the stasis clogging the
Foo’s songwriting creativity, each

member ventured off on individual,
temporary musical sojourns. Grohl
hit the road to drum with Queens of
the Stone Age, Mendel spent time
recording with Seattle indie-rockers
Juno and the Fire Theft (a band fea-
turing former members of Sunny
Day Real Estate and former Foo
Fighters drummer William Gold-
smith), Hawkins tinkered around his
home studio with Jane’s Addiction
bassist Eric Avery, and Shifflet
dropped in to play guitar with his
pre-Foo Fighters’ band, the San
Francisco-based Me First & the Gim-

FOO FIGHTERS

‘I had some ideas, so [
invited Taylor to my
house and in those fwo
weeks we recorded the
whole record. We did all
the basic tracks in about
10 days. Then we called
up Chris and Nate and
said, “I think we just
made the record.””’

—DAVE GROHL, FOO FIGHTERS

mie Gimmies.

“It just made sense. We'd never
taken a substantial break,” Grohl says.
“We've never been away from the
band. The band has always worked
very hard and has always spent all of
our time in the studio or on the road.
It only made sense that after seven or
eight years we do that—to step back
and look at the big picture, especially
when you're lost in the process of
making a new album that seems like
it's going nowhere.”

Reconvening with Hawkins at his
home studio in Virginia, the pair
worked to clean up and strip down
One by One to its barest essentials in
a matter of days.

“I had this window after the Queens’

[tour], and I had some ideas for some
songs, so I invited Taylor [Hawkins]
back to my house and in those two
weeks we recorded the whole record.
We did all the basic tracks in about 10
days. Then we called up Chris and Nate
and said, ‘I think we just made the
record.’ They came back and put their
parts on it, and it was done. That’s the
way we should've done it in the first
fucking place,” he says with a laugh.

SHIFT IN SOUND

One by One marks Shifflet’s
recording debut with the band, and
its tone and mood share
little in common with
Foo Fighters’ 1999
| album, the subdued and
pop-sounding There
Is Nothing Left to Lose.
Where the band chose
the bouncy and light
“Learn to Fly” as the

release, with One by
One the relentless, gut-
punch of “All My Life”
shows Foo Fighters’
current agenda to kick
out visceral, driving
jams that are big on vol-
ume, speed, and airtight
drum and guitar salvos
throughout.

As the opener “All
My Life” crescendos
with gigantic start-stop guitar
punches, hooks galore, and Grohl
screaming, “Done, done, and I'm
onto the next one,” the track’s hind
legs collapse into Hawkins’ impres-
sive polyrhythmic drumming on
“Low” with nary a breath. Grohl
demonstrates his mastery of cool
understatement and vocal sublima-
tion as he whispers, “Hey you, are
you in there? I'm stuck outside you.”

Tying the album’s apron strings is
the 7-minute guitar-rock epic “Come
Back,” which explores everything
from piano and acoustic guitar break-
downs to sonorous group backing
vocals before culminating with
Grohl’s repeated declaration, “I will
come back/I will come back for you,”
in a convincing growl.

RCA head of marketing Dave Got-
tlieb says, “They’re a band that has a
legacy to them, and they are con-
stantly on the edge of something new
with every record.”

As Foo Fighters gear up for an
international tour—which begins
Nov. 16 in Manchester, England, and
culminates in February 2003 in Aus-
tralia—with Boston prog-metal out-
fit Cave In as openers, record mar-
keting includes a song and video
download of “All My Life” available on
the band’s Web site (foofighters.com),
along with its presence on the newest
version of the Windows Media play-
er. The band will also be featured on
an upcoming MTV2 Dollar Bill show,
which airs Nov. 2.

first single from that |

THE FINAL FAREWELL: Music lovers
who attended the star-studded Oct. 8
New York tribute to former Billboard
editor in chief Timothy White may
have come to Madison Square Garden
to hear great music, but they left
knowing more about the man whom
many of us here at the magazine
called boss for 11 years.

Through a 10-minute taped intro—
narrated by James Taylor and written
by White’s best friend Mitch Glazer—
and taped comments from the show’s
artists, the almost 14,000 attendees
got a quick history lesson in all things
White, including his love of music and
his family, and, above all, his passion
for pursuing the truth.

“Timothy never asked for anything.
I think that’s why the artists rallied
around him,” said White’s boss, How-
ard Lander, COO of VNU Business
Media and president of Billboard
Music Group, prior to the show, which
followed a similar event held Oct. 7 at
Boston's FleetCenter. “Everyone has
an agenda, but he didn’t when it came
to the artists.” The FleetCenter show,
which included Billy Joel, drew
approximately 14,000.

The Garden lineup read like a
who’s who of some of the top names
in music: Brian Wilson, Jimmy Buf-
fett, Roger Waters, James Taylor,
Sheryl Crow, Don Henley, Sting, and
John Mellencamp. Some, like Mel-
lencamp, White counted among his
best friends. Others, like Waters, sim-
ply had a long, warm, professional
relationship with White built out of
mutual respect and love for music.

Wilson opened the show with a
parade of upbeat tunes, including
“California Girls,” “Surfin’ U.S.A.,”
and “Help Me Rhonda” because “I
wanted to celebrate for Timothy,” Wil-
son told Billboard. “ ‘Rock On’ were
some of Tim’s last words, and I want-
ed to do just that for him.”

Those words, uttered to Glazer’s
daughter just minutes before White
died of a heart attack June 27, were
emblazoned on the back of a black T-
shirt worn by many members of
White’s family at the concert. The
front featured a white, polka-dotted
bow tie, White's trademark.

Like Wilson, a number of the art-
ists designed their set lists around
songs they knew White loved or tunes
they felt represented him. Henley,
who with Mellencamp, Glazer, and
Creative Artists Agency’s Rob Light
spearheaded the events, threw in a
jaunty version of “Get Up, Stand Up,”
because “I knew Tim liked Bob Mar-
ley and Tim’s was a rebellious spirit.”

Henley, aided by fellow Eagle Tim-
othy B. Schmit and Taylor, performed
a beautiful a cappella rendition of

by Melinda Newman

Scottish hymn “How Can I Stop From
Singing,” which he said reminded him
of White “because he was always
breaking into a brogue with me.”
Such collaborations were among
the evening’s highlights. Tops among
them was a dreamy, goosebump-in-
ducing version of Pink Floyd’s “Com-
fortably Numb,” rendered flawlessly
by Waters and Henley. Waters also
introduced a new song, “Flickering
Flame,” that he wrote “about a friend
who died. It’s also about love and free-
dom: two things Tim felt strongly
about,” the singer told Billboard.
Sting joined Taylor for the latter’s
gorgeous lullaby, “You Can Close
Your Eyes,” that included the bitter-
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sweet reminder, “You can sing this
song when I'm gone.” Taylor told Bill-
board that White loved the song. He
also threw in “{I've Got to) Stop
Thinkin’ About That” because “Tim
particularly went to bat for that song.”

The poignant moments were
many, but the focus was on the music
that White devoted his professional
life to writing about. “We don't want
people to feel sad. It's not a maudlin
occasion, it’s a celebration,” said
Crow, who added that she had not
intended to play “Soak Up the Sun,”
but added it because “Timothy
absolutely loved it. He told me it
reminded him of Brian Wilson. That
meant a lot to me.”

It's been a little more than three
months since White died and, in a
way, the concert marked the end of
the official grieving period—we no
longer have to wear black, figurative-
ly speaking, or expect people to offer
their condolences in conversations.

For me, it was also the final real-
ization that he’s net coming back, be-
cause this is a party that he never
would have missed if he were still
here. It was the connecting of the dots
between knowing in my head that he's
dead, which happened instantly, and
finally acknowledging it in my heart,
which was a much slower process.
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Former Model Glover Makes
Debut On DreamWorks

BY JILL KIPNIS

Singer/songwriter Dana Glover
literally poured her heart and soul
into her DreamWorks debut, 7esti-
mony, due Tuesday (15).

Evident throughout the 11-track
project is a raw lyrical honesty, as
well as vivid remnants of Glover’s
Southern upbringing and musical
exposure. Her vocal expression and
use of gospel choral backdrops and
rousing piano riffs are based on
Glover’s Rocky Mount, N.C., roots
and exposure to gospel acts the
Winans and the Imperials, and
singers Aretha Franklin, Stevie
Wonder, and Whitney Houston.

Though Glover spent some of her
teenage years as a model living in
New York, she al-
ways felt that
music based in
gospel and soul
was her true call-
ing. “I knew that
I wanted to make
music my career
way before the
modeling,” she
says. “I didn’t
know if that meant
as an artist with a
record deal. 1
played the piano
and I was singing
and I tried to write
|songs], and what-
ever that meant
is what it meant. [ didn't think
past what I liked to do and put a
title on it.”

A stint as an accompanist in
Nashville eventually convinced
Glover to pursue her dreams in Los
Angeles. It was during the long car
ride to Southern California that she
penned the album’s opening track
“Rain,” a powerhouse song that fea-
tures a strong choral/musical mix
and Glover’s inspiring, expressive
vocals about a woman searching for
meaning in her life.

“I was with my two brothers and
everything about [the move] was
just odd and crazy and we couldn’t
believe we were actually coming,”
Glover explains. “I don’t know what
state we were in, but we were on [the
west] side of the country and it was
desert and there was rain in the dis-
tance. I had one hand on the wheel
and I was writing the lyrics [with the
other]. I had butterflies knowing
that this was the cornerstone of
whatever I was going to be doing.”

Glover considers this track and
the album’s first single, “Thinking
Over,” the two pivotal songs of the
project. “Thinking Over,” a personal
piano ballad debating a relation-
ship’s future, “was really special be-
cause it is so transparent,” says
Glover, who is managed by Alan
Mintz of L..A.-based AMPM. “I was so
scared in my heart and yet I couldn’t

show it to the world. I was in my
room one day and thought, ‘One day,
it won't just be me playing for me.’
That was kind of an odd moment
hecause that isn't something you tell
everybody because you need to fig-
ure it out yourself.”

She also delves into personal
issues on “Almost Had It All,” a track
about getting over a failed relation-
ship. The song, which is also piano-
hased, was somewhat frightening to
write, Glover says, because it dwelled
on an emotion she shies away from

—anger. It helped form the musi-
cal and lyrical basis for the proj-
ect as one of the album’s first re-
corded songs.

“Thinking Over” has already been

well received at

Lynn Kelly, music
director for Ak-
ron, Ohio’s WKDD,
says that in a time
where female ar-
tists such as
Avril Lavigne and
Vanessa Carlton
are the current
commodity,
Glover appeals to
a wider demo-
graphic.

“Here is a gal
who has obvious
maturity with
her music and
lyrics. I thought that was kind of
refreshing after all of these girls,”
Kelly says. “|The record] is still
building. I've had some calls from
women my age [about 40] that are
asking, ‘Who is that?’ ”

Likewise, Neil Sharp, the PD for
WLNK Charlotte, N.C., says that
while the song has only been spun
about 100 times, it is already one of
its top 10 requested songs. “We had
curiosity calls right out of the gate,
a lot like what Norah Jones did for
us,” he says. “I have a lot of faith in
this artist.”

The song is also featured in TV
spots for Disney’s film Tuck Ever-
lasting, which stars Alexis Bledel
and Jonathan Jackson and was
released Oct. 11. DreamWorks prod-
uct manager Darin Soler says that
it will additionally be included on
upcoming samplers from the Land-
mark Theatre chain and from the
clothing/home decorating retailer
Antropologie.

DreamWorks is working closely
with national record retailers on in-
store programs. While a tour has
not been slated yet, Soler expects
Glover to do radio shows surround-
ing the album’s release, and she is
likely to do a club tour or be fea-
tured as an opening act for another
artist. She will be booked by Carol
Kinzel of the L.A.-based Creative
Artists Agency.
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Tori Amos Surveys Reaction To Sept. 11 On Epic Debut, ‘Scarlet’s Walk’

BY CHRISTA TITUS

The concept of Tori Amos’ last al-
bum, 2001’s Strange Little Girls,
was straightforward: She reinter-
preted a collection of songs written
and performed by men to give them
a female perspective. However, Scar-
let’s Walk, her Epic debut (Oct. 29),
is a multi-layered tale. It’s about
searching for the true roots of Amer-
ica alongside a journey of self-dis-
covery. It’s about the nation’s reac-

tion to Sept. 11, 2001. But perhaps
most intriguingly, it’s about a “soul
map,” as the singer/songwriter calls
it, that is imprinted on each one of
us and shows the route of the most
defining moments of our lives.
Amos’ maternal grandfather, who
was raised by a woman who escaped
the Trail of Tears, often told her sto-
ries about Native Americans during
her childhood. “He would always
talk to me about how people had a

map, an invisible map that was
etched in, that was part of who they
were,” Amos remembers. Years later,
she “began to understand that cer-
tain places in people and events etch
themselves into each of us differ-
ently, and that becomes in a sense,
who we are, what we look like.”

A college tour Amos did after
Sept. 11 last year played a prominent
role in the creation of Scarlet. “1
went on the road last year with dif-

ferent eyes and when the masks
were down. That means people were
telling me things in letters, at the
stage door; things that you don’t say
when tomorrow’s coming,” she re-
calls. “Secrets that people were hold-
ing were coming out.

“People were asking some ques-
tions for the first time and seeing
America for the first time as a living
being,” Amos continues. “The Native
Americans always thought that and
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some people do feel that, but for
some people it’s an object. I watched
people start to have this relationship
with this woman called America.”
A child prodigy who began playing
music at age 2, Amos gained nation-
al attention 10 years ago with “Silent

All These Years.” The lead track from
Little Earthquakes introduced her
ethereal voice, confessional lyrics,
and intense comipositions driven by
her piano—an instrument she is
immediately identified with, thanks
to her hypnotizing live performanc-
es where she sits anywhere but still
upon the piano bench. Her artistry
has yielded a total of eight Grammy
Award nominations for her past
seven albums, but Scarlet’s Walk—
with the deep emotional pull of
such songs as “Your Cloud,” “I
Can’t See New York,” the title track,
and “Gold Dust”—is her most
cohesive and emotionally moving
since Little Farthquakes.

Epic president Polly Anthony says
of Amos, “Her stellar body of work,
her willingness to take chances, and
her ability to continually grow as an
artist have already earned her both
critical acclaim and legions of loyal
fans all over the world. I have every
confidence that this album will thrill
her long-time followers and reach a
larger audience than ever before.”

Although Amos has a cult-like fol-
lowing among her fans, strong
mainstream radia has eluded her, a
challenge Epic thinks this album
and lead single “A Sorta Fairytale”
will change. “There’s been a pre-
cious approach to her in the past
because she is such a talented writer
and producer and has so much artis-
tic integrity,” remarks Ceci Kurz-
man, Epic VP of worldwide market-
ing and Amos’ product manager.

Senior VP of promotion Joel
Klaiman calls the marketing cam-
paign “a massive priority for Epic
Records; there’ll be a complete
rollout” that includes print ads and
TV appearances.

A limited edition of Scarlet’s Walk
will contain a DVD of exclusive
material, and the album is the key
to Scarlet’s Web, an online alterna-
tive world that will be brimming
with interactive elements and up-
dates from Amos when she returns
to the road Nov. 7.
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BY CHARLES DAUGHERTY

When Slipknot’s Corey Taylor
decided that he needed an alternate
musical outlet, he didn’t initially
plan on relaunching his former
band, Stone Sour—but that’s ulti-
mately what happened.

“I found myself needing to ex-
press myself in a way that I could-
n’t with Slipknot,” he explains. “I
wanted to go back to writing in a
more personal, intimate way. Al-
though we didn’'t plan on going

steadily gaining ground on metal
stations while “Bother,” a track
culled from the Spider-Man sound-
track, has gotten major airplay on
mainstream and modern rock.
“What happened with ‘Bother’
was interesting,” Nachsin notes.
“We didn't have any current plans
to release ‘Bother’ when we realized
that radio stations had discovered
the song from the Spider-Man
soundtrack and started to play it.

STONE SOUR

We certainly changed our focus
accordingly. What we have now is a
double threat to radio with both
singles playing. They are vastly dif-
ferent songs, coming from totally
different ends of the Stone Sour
spectrum. It’s a great way to show
listeners that Stone Sour offers a
wide variety.”

The band is also headlining its
own tour, which began in late Sep-
tember, with Chevelle and Sinch

opemng Taylor describes the
group’s performing mission by say
ng, “We are a heavy but melodic
rock band. We want to bring back
the idea of songwriting, presenting
old-school rock without the laser
beams and exploding midgets.”

Stone Sour is managed by Larry
Mazar at Entertainment Services. It
is booked by Ken Fernaglich at the
Agency Group. Both are based in
Los Angeles.

back to what we were before, we
started writing and realized that we
were now where Stone Sour was
headed before.’

The rest of the original Stone
Sour, including fellow Slipknot
member James Root, reunited
soon after. It wasn’t long before
the band completed its first Road-
runner release, which streeted
Aug. 27.

“Our music has more of a melod-
ic hard-rock sound than what you’ll
hear in Slipknot,” Taylor adds. We've
never written for a prescribed genre.
We just write what makes us feel
good. A good song should make you
hum along. It should stick in your
head. With Stone Sour, I want to
show that there’s more to me, more
to us than just what you see in Slip-
knot. When I joined Slipknot, I
always knew I'd want to come back
to this kind of writing.’

NOT JUST A SIDE PROJECT

Roadrunner president Jonas
Nachsin is quick to point out the
legitimacy of Stone Sour and how it
fits into the label’s priorities.

“While Corey Taylor and James
Root are still actively involved in
Slipknot, Stone Sour has never
been considered a side project.
We’ve always been impressed and
intrigued by the artistry of Corey.
He has a real vision, He approaches
songwriting and performing as a
real artist. When he approached us
with his desire to do this project
with Stone Sour, we were support-
ive. It’s been an adjustment in the
transition. We are confident in the
future success in both Stone Sour
and Slipknot.

Considering that the image of
Stipknot is that of nine masked per-
formers, the “unmasking” of Taylor
and Root, along with fellow member
Joey Jordison in his other band,
Murderdolls, Roadrunner has taken
a graduated approach in revealing
the Slipknot members. “Over time,
it will be a good thing for Slipknot,”
Nachsin assures. “Their other proj-
ects will serve to expose the human-
ity and personalities behind the
members of Slipknot. They’ll go
back to the personas that they estab-
lished in Slipknot. Their mystique
will always remain.”

DOUBLE THREAT
In the meantime, Stone Sour is
being promoted with two simulta-
neous singles. “Get Inside” has been
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Sarah Smiles. BMG International
artist Sarah Whatmore is cur-
rently promoting the single
“When I Lost You™ in the U.K.
The singer first came into
prominence on the TV shaw

Pop Idol, which she says “was

an amazing learning experience.
It’s been brilliant.”

= N s e IR .. - A
Metallic Crimson. Swedish hard-rock band Hammerl-all is preparing for a
late-fall tour in support of its new Nuclear Blast set Crimson Thunder.
The project was produced by Charlie Bauerfeind (Blind Guardian}, and it
shows the band at its most mature. “We're proud to be a band that is
always growing and trying out new ideas,” vocalist Joacim Cans says. “It’s
easy to get stuck in a rut. We won’t let that happen.” Pictured, from left,
are group members Anders Johansson, Magnus Rosen, Cans, Oscar Dron-
jak, and Stefan Elmgren.
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CHESTERFIELD SOUL: The Ches-
terfields are a product of New
York’s diverse underground com-
munity of musicians and song-
writers. They have been compared
to the contemporary “neo-soul”
sound of artists like Maxwell and
D’Angelo, but their use of a cross-
cultural band and live instrumen-
tation sets them apart from this
current trend, in the spirit of
groups like Dave Matthews Band
and Jamiroquai.

Henry Street Soul is the Ches-

CHESTERFIELDS

terfields’ first full-length release,
and it boasts a sterling array of
tunes that are neatly linked by col-
orful arrangements that utilize
layers of strings, horns, percus-
sion, guitars, keyboards, and voc-
als over the raw grooves of a live
rhythm section.

The Chesterfields have been per-
forming on the New York scene for
nearly five vears. They’ve built a
solid reputation in the city, devel-
oping their unique brand of soul
with elements of classic R&B,
blues, jazz, pop, and rock. Last
year, an independent investment
group formed the Chesterfields
L.L.C. and agreed to fund the
recording of their first major
release. Musicians were hired and
recording began in December 2000
at Clinton Studios.

In March 2001, Charles Martinez
agreed (in between his work on
both Mick Jagger and Keith
Richards’ new solo albums) to join
the project and complete the final
recording and mixing sessions at
Dangerous Music Studios. The re-
sult is 17 tracks ranging from con-
temporary ballads to danceable
soul grooves that support a lyrical
journey. “Soul Salvation” and
“Love and Understanding” are
among the set’s strongest, most
single-worthy cuts.

“It’s exciting to feel like all of the
hard work we’ve put in has come
together so well,” the group’s Scott

by Larry Flick

Sharrard says. “Now we're ready to
work our butts off to make sure
that people hear it.”

Producer/songwriter/ar-
ranger/performers Sharrard and
Sean Dixon form the core of the
Chesterfields. Vocalist/guitarist
Sharrard and drummer/percus-
sionist Dixon met nine vears ago
while attending the High School
of the Performing Arts in Milwau-
kee. Their talents were recognized
early in their careers: While still
in high school, Sharrard received
national recognition as one of the
best blues guitarists in the coun-
try at the Memphis King Biscuit
Blues Festival, while Dixon was
included in Dewnbeat magazine's
top high-school jazz drummers in
the U.S.

Henry Street Soul reflects the
experiences of two young artists as
they have dedicated themselves to
musically interpreting life with all
its trials, celebrations, and possi-
bilities. During the past nine years
a rapport has been built between
Sharrard and Dixon and the lessons
and opportunities New York and its
musicians have offered. This is
what has created a wide range of
influence and richness in a music
the Chesterfields have chosen to
simply call “soul.”

For additional information, con-
tact meridianeventz@aol.com.

TASTY CHOCOLATE: We tend to
steer clear of songs that seem to be
a knee-jerk reaction to world
events—particularly those that
cash in on the horrors of Sept. 11.
But the Los Angeles-based Choco-
late Covered World has come for-
ward with a pretty powerful single
that deserves consideration.

With its taut pop melody and
its rootsy rock instrumentation,
the impetus hehind “My Ameri-
ca” is undeniably last year’s ter-
rorist attacks, but it's wisely
devoid of simplistic chest-pound-
ing. Rather, the band opts to
paint a vivid lyrical picture of a
country it loves—as it sees it. In
taking this approach, it has craft-
ed a song that sits comfortably
next to anything that’s been writ-
ten by John Mellencamp or
Bruce Springsteen.

Written by band members John-
ny D. Chewolon and Byron Richard,
“My America” is the completed track
from Chocolate Covered World’s
forthcoming CD, which is due early
next year. For more details, call
Michelle Broome at 310-318-9006
or e-mail michelle@vellumenter-
tainment.com.
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BORN IN THE U.S.A.: Though it’s not
necessarily a shoo-in for the top of
the charts, a new disc of orchestral
works by the American avant-garde
composer Gloria Coates marks a sig-
nificant breakthrough—and a hard-
won victory as well. Though her
works are known by new-music
cognoscenti, the composer, based in
Germany since 1969, has yet to en-
joy recognition commensurate with
her artistic achievement in this
country. Coates’ compositions em-
ploy numerous aspects of postwar
European composition, but there’s
no doubting that she is an American
maverick in spirit. Perhaps not sur-
prisingly, a new disc of her music
issued Oct. 8 by New World Records
(distributed by Albany)} is her first
release on an American label.
“New World had wanted to do

COATES

something with me for years,”
Coates says, “but it hadn’t happened
because I'm neither here nor there.
I was in Germany not getting any
[American| endowments, but I don’t
qualify for German grants, either.”
The label, one of the most respect-
ed nonprofit purveyors of music by
American composers, persevered,
finally acquiring grants from the
Francis Goelet Charitable Lead Trust
and the New York State Council on
the Arts. Those grants allowed New
World to assemble one of the most
extensive projects devoted to Coates’
music so far, featuring her Sympho-
ny No. 8, “Indian Sounds,” and other
works based on poetry by Stéphane
Mallarmé, Paul Celan, Marianne
Moore, and others.

The new disc provides a substan-
tial cross-section of Coates’ work, fea-
turing pieces written between 1973
and 1991. The centerpiece of the disc
is The Force for Peace and War, a tur-
bulent, deeply moving composition
that sets poetry by German, Ameri-
can, and English women poets writ-
ten during World War II that was
inspired by the composer’s visit to the
Dachau concentration camp. The
pieces hail from live recordings,
mostly of world-premiere perform-
ances that were recorded by German
radio. The performers include sopra-

no Sigune von Osten, the Musica-
viva-ensemble Dresden and the
Orchestra of the International Youth
Festival Bayreuth. The challenging
disc adds to a small but growing cat-
alog that offers a substantial portrait
of a most individual artist.

Born in Wausau, Wis., in 1938,
Coates received her musical train-
ing at Louisiana State University
and Columbia University, studying
with Otto Luening and Alexander
Tcherepnin. She earned degrees
not only in composition and musi-
cology but also in singing, theater,
and art. Her compositional style,
marked by bracing dissonances and
omnipresent glissandos, is similar
to the music of such postwar Pol-
ish composers as Lutoslawski and
Penderecki. A German resident for
more than three decades, she has
done much to promote American
music in Europe.

Lately, however, it has been Euro-
pean ensembles that have best pro-
moted Coates” music on disc—
though the Kronos Quartet was an
early champion of her music, re-
cording three quartets for the
Munich-based Pro Viva label. In
1996, another German label, CPO,
issued a widely acclaimed disc of her
Symphonies Nos. 1, 4, and 7 (Bill-
board, May 31, 1997), followed two
years later with a disc that included
Symphony No. 2 and other orches-
tral works. More recently, earlier
this year Naxos issued a disc of her
String Quartets Nos. 1, 5, and 6, per-
formed by the Kreutzer Quartet.

That Naxos disc attracted out-
standing reviews; more surprisingly,
it has sold a more-than-respectable
8,500 copies worldwide, no small
claim for a disc of dark, uncom-
promising music. As reported in last
week’s column, Naxos responded by
bringing Coates to the U.S. for its
cross-country 15th anniversary cele-
brations at the end of September
(Classical Score, Billboard, Oct. 12).

Despite geographical challenges,
the recordings have generated fur-
ther interest: In 2003, Naxos will
record a second volume of Coates’
quartets, including her Quartet No.
8, a work commissioned by the Pas-
sau Festival in Germany to com-
memorate the events of Sept. 11,
2001; meanwhile, flutist Sharon
Bazely has recorded Coates’ Break-
ing Through II for an upcoming
release on the Bis label. Coates is
currently at work on several com-
missioned pieces and constantly
learns of new performances of her
works through the Internet. Perhaps
more importantly, she is also finally
able to appreciate the admiration
that her music has engendered: “I
get fan letters, I guess you’d call
them,” she says. “They find me on
the Internet.”

Melanie Returns
After 17 Years
With Pyramid Set

BY CHARLES DAUGHERTY

After spending the last 20 years
raising children, folk pioneer
Melanie had a “creative reawaken-
ing,” which has led to her first set
in 17 years, Crazy Love, on Pyra-
mid Records. The album streeted
Sept. 24.

Melanie first gained prominence
after her appearance at the 1969
Woodstock festival. She has issued
30 albums in 30-plus years and has
continued to tour. “I've always
been around,” she says. “I've just
had a different focus in life, raising
my children.”

J

MELANIE

Melanie attributes her newfound
focus on making music to the
events of Sept. 11, 2001, as well as
the adulthood of her youngest child,
Beau Jarred Schekeryk, who shares
his birthday with the tragedy. “I did
a lot of soul searching,” she says.
“One day, it hit me. I had this cre-
ative explosion; and I have been
going full-steam ever since.”

Melanie’s return to the studio
was originally designed to yield an
album of remade versions of her
classic songs. The idea was
scrapped in favor of the new
music she was writing with her
son. “My family is grown now, and
we are now a music business fam-
ily,” she notes, referring to her
longtime husband/manager Peter
Schekeryk’s work on producing
the 16-track record with her son
Beau Jarred. Daughters Leilah
and Jeordie Schekeryk provide
background vocals, and the entire
family contributes to live per-
formances.

“I was surprised that I started lik-
ing how my voice sounded,” Melanie
says. “This album is nothing like
anything I have ever done before.
Those who remember me from way
back will be surprised.”

Alan Jacobi, president of Pyramid,
concurs: “You can’t compare it to
anything else out there.”

The artist promises that Crazy
Love is just the first serving from
the creative crop of inspiration she’s
harvested in the past year. “I'm a
giver,” she assures. “I like to fill up
your plates.”

Melanie is planning an extensive
tour to promote the album that will
begin later this fall. Her husband
will book the jaunt.
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CMA SUES CCMA: The Country Music
Assn. (CMA) has filed suit against the
Christian Country Music Assn.
(CCMA) in U.S. District Court Middle
District of Tennessee in Nashuville,
claiming trademark infringement. In
a prepared statement, the CMA says:
“We have tried for quite some time
to encourage Mr. Gene Higgins, pres-
ident and owner of the Christian
Country Music Assn., to stop pro-
moting his event as the CCMA
Awards because of the likelihood of
confusion being created among con-
sumers, the media, and the industry.”

HIGGING

Part of the problem stems from the
fact that the CCMA’s awards show this
year will be held Nov. 5, the night
before the CMA Awards. Higgins, who
has a trademark on the name CCMA,
tells Higher Ground that it was the
CMA who changed the date of its
show. “[The CMA Awards] used to be
in October. I've always had my awards
show and convention the first week
in November. They moved over to
where I'm at. [ didn’t move to where
they're at, and I'm getting blamed.”

The suit alleges that Higgins and
the CCMA “have unfairly competed
with CMA and created a likelihood of
confusion among consumers between
the acronyms ‘CMA’ and ‘CCMA’ and
the names ‘CMA Awards’ and ‘CCMA
Awards’ by including so-called main-
stream country music recording and
performing artists in the awards show
of the defendants and giving an award
to the mainstream artist of the year.”

Higgins says there is not any mali-
cious intent. “I'm a member of the
CMA. I love CMA,” he says. “I heard
from their attorney several years ago,
and [ commented to him that I felt
like I covered my legal work and I feel
like it's a whole different genre of
music. It's Christian country. The for-
mat is really more Christian-based. I
don't feel like I'm breaking the law.”

Higgins points out that the CMA
isn't suing the Canadian Country
Music Assn. (also known as CCMA). He

says that instead of spending money
on attorneys, he'd rather spend it pro-
moting Christian country music and
feels that both music communities
would be better-served by the CMA and
the CCMA focusing on the needs of
their membership, not a lawsuit.

The CMA declined to comment
beyond the prepared statement. As for
Higgins, he’s hoping for a peaceful res-
olution. “This is the CCMA awards. It’s
different letters, different language, a
different genre of music. I'm sure every-
body will see that once this gets going.”

NEWSBOYS THRIVE: The Newsboys
recently taped a TV special for Trinity
Broadcasting Network (TBN) slated to
premiere Oct. 11 during the time slot
occupied by TBN's flagship program,
Praise the Lord. The special gives view-
ers a look at the band’s Thrive—It’s All
in the Word tour and also spotlights its
partnership with Zondervan Bible Pub-
lishers to promote biblical literacy.

The tour kicked off in Bangor,
Maine, Oct. 9 in support of the News-
boys’ current Sparrow album, Thrive,
which is No. 34 on the Billboard Top
Contemporary Christian Albums chart.
The Thrive tour includes special guests
ZOEgirl, Superchic[k], and By the
Tree. The TV special will feature author/
researcher George Barna, author Philip
Yancey (co-creator of The NIV Student
Bible), and members of the Tennessee
Titans. Heather Joel (wife of Newsboy
Phil Joel and former host of CMT’s Hit
Trip) will host the program.

In addition to music and interviews
with the band, the special will include
segments aimed at encouraging
young people to more actively read
their Bibles. The Newsboys urge the
audience to visit their Web site (news-
boys.com) and make a commitment
to read their Bible.

Newsboys representatives expect
to garner a large audience, as TBN is
available in 90 million TV households
and carried on more than 6,000 cable
systems. The network is broadcast
worldwide via 25 satellites. Check
local listings for additional air dates.

NEWS NOTES: The Christmas Shoes,
the CBS Television Network movie
based on NewSong’s hit single of the
same name, is slated to air Dec. 1. ..
Look for Creative Trust Workshop and
Impact Productions to release You Are
Mine Oct. 22 on VHS/DVD. The proj-
ect is the second video in the Max
Lucado Wemmicks series. Provident
Music Group will distribute the release
... McDonald’s is featuring Jump5’s
single “All T Can Do” as the prize CD
in every McDonald’s Mighty Kids Meal.

MercyMe Has
‘Spoken’ On Its
2nd INO Album

BY DEBORAH EVANS PRICE
NASHVILLE—MercyMe frontman
Bart Millard will always have fond
memories of 2002. His first son, Sam,
was born during the same time that
the group’s breakthrough hit, “I Can
Only Imagine,” was saturating Chris-
tian radio. The momentum continued
as the anthem was named both song
and pop recorded song of the year by
the Gospel Music Assn.’s Dove Awards,
which also awarded Millard the song-
writer of the year accolade for penning
the hit. MercyMe’s INO Records debut,
Almost There, has been certified gold,
and the group is wowing crowds this
fall on the Festival Con Dios tour.
Now looking to repeat the success
of its previous outing, Mercy Me deliv-
ers the album Spoken For, which
debuts at No. 2 on the Top Contempo-
rary Christian Album chart this issue.
“It was a little nerve-racking,” Mil-
lard says of recording a follow-up. “We
wrote the album in the last six months,
and it’s really where we are now. It's the
feelings we are going through now.”
MercyMe released several independ-
ent CDs before inking with INO. “We've
been a rock band for eight years and
kind of [became] the adult contempo-
rary poster child with ‘Imagine,” ” Mil-
lard says. “This album is a little edgier.
We had a lot of input on this album,
and we are really excited about it.”
INO Records president Jeff Mosely
says, “This is one of the most antici-
pated albums I have ever been involved
with. I don't feel there is a sense of
MercyMe being ‘one-hit wonders’ but
of anticipation and excitement over
what is next. There is definitely a
knowledge that these guys are the real
deal, and Spoken For delivers.”

The first 75,000 copies of Spoken
For sold through Wal-Mart will contain
a special unplugged version of “I Can
Only Imagine.” Booked by Third Coast,
MercyMe continues on the Festival Con
Dios tour and then plans to tour with
Audio Adrenaline in the spring on an
outing called the Go Show.

“The whole album kind of res-
onates the concept of God’s glory, of
how amazing it is that we could be
saved by such a God,” Millard says.
“Hopefully when people hear the
album or the [title] song, they’ll walk
away a grateful person for the fact that
God is calling them his own. If that
happens, we've accomplished what we
are trying to do.”

Spirit_

IT'S ALL IN THE PRAISE: Georgia Mass
Choir founder and director Milton Big-
gham says he never dreamed that the
vision God gave him for the choir in
1983 would still be alive today. Yet the
19-year-old, 70-voice Georgia-based
group is not only alive but remains one
of the industry’s best-selling choirs.

IR
GEDRGIA MASS CHOIR

Biggham—who is also executive
director of New York-based Savoy
Records—is set to capitalize on the
choir’s staying power with its Oct. 22
release, / Owe You the Praise. “There is
on this album what I call a perfect
blend of the old and the new,” he says.
“We're more contemporary than we’ve
ever been, but we did not lose our
churchy flavor. This is the best record
this choir has ever done. It’s the life-
giving and life-changing power of the
gospel in song.”

The CD features the guest vocals of
Harvey Watkins on the cut “Prayer
Changes Things” and the narration of
popular evangelist Elder Liston Page
on “Bring It All to Him.”

Biggham says he and Savoy Rec-
ords will pull out all the stops in
rolling out the project, which is
already getting premium hits at gospel
radio. According to him, a taping of
BET's Bobby Jones Gospel and a guest
spot on a Christmas TV special are
planned, and the choir has also been
tapped by the New York-based Uni-
world Group for a forthcoming 15-city
promotional tour.

“Our goal is to bring the album to
the attention of the gospel-buying
public,” Biggham says. “The rest will
happen naturally.”

ON THE BATTLEFIELD: Axiom Enter-
tainment, the newly launched label
upstart established by Boston-based
mega-church New Covenant Christian
Center, has set out to see that Freda
Battle is a name you'll come to know.
And she’s hoping that will happen with
the early-November release of her
debut CD, Serious Praise.

Battle is a gifted songwriter/pro-
ducer who can sing, although she
seems to prefer showcasing others’
talents. There are plenty to choose
from among her 30-voice choir,

by Lisa Collins

the Temple Worshippers.

The label was the vision of Bishop
Gilbert Thompson, who retained vet-
eran R&B manager Dina Andrews to
make his dream a reality. “Axiom
Entertainment was birthed so that the
ministers of music at New Covenant
Christian Center—Freda Battle and
George Russell Jr.—
would have a vehicle
to produce their mu-
sic and gain national
exposure,” Andrews
says. Russell, whose
specialty is gospel
jazz, is also signed to
the label, as is Clar-
ence Powell, a lead
vocalist with the
Temple Worshippers.

Andrews observes parallels that Bat-
tle has with Kirk Franklin: “Like
[Franklin], she’s an incredible song-
writer/producer who showcases the tal-
ent of others, but while Kirk is more
youth-oriented, Freda's more adult-
contemporary church.”

A former gospel announcer, Battle
has written more than 200 songs,
many of which have been recorded by
gospel artists, including As One and
Daryl Coley’s Here II Praise.

JAZZING UP GOSPEL: Kirk Whalum
returns with the follow-up to a series
of albums that will explore his take on
gospel from a jazz perspective with
the Oct. 29 release of The Gospel
According to Jazz, Chapter IT (Word
Entertainment/Warner Jazz). Wha-
lum’s son, Kyle, and brother, Kevin,
make the project a family affair, while
it also features George Duke, Tata
Vega, Jonathan Butler, Paul Jackson
Jr., the West Angeles COGIC Choir,
and Kim Burrell

What this gospel series—which is
four records deep so far—boils down
to for Whalum is worshipping the God
he serves and performing the music
he loves best with renowned artists
who happen to be his dearest friends
and family and all in a live context.
Indeed, the Grammy Award-nominat-
ed saxophonist’s commitment to the
genre goes well beyond recording. His
“The Gospel According to Jazz” work-
shops bring Whalum and other lead-
ing instrumentalists and vocalists
together with young musicians to
encourage and raise the standard of
musical expression and performance
in the church.

BRIEFLY: Baltimore-based Music One,
home of harpist/composer Jeff Maj-
ors, recently signed a distribution
deal with Sony Music Entertainment.
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TOURING

Venues Attempt To Stand Out From The Crowd

Renovations And Improvements Aim To Diversify Options In Competitive Los Angeles Concert Marketplace

BY SUSANNE AULT

LOS ANGELES—Construction
sounds are rivaling music these days
within the Los Angeles concert scene.
Three theaters have undergone reno-
vations in the past year, one amphithe-
ater will begin improvements next
month, and a whole new facility will
join the venue marketplace by the end
of 2003.

Venue managers are largely keep-
ing up with the Joneses with this flur-
ry of activity. One of the world’s pre-
miere touring locations, Los Angeles
is an obvious stop for acts. But there
are a lot of choices for talent looking
to play 2,000- to 8,000-seat facilities,
so0 to stand out, venues are having to
be noisier themselves.

The Clear Channel Entertainment
(CCE)-operated Wiltern Theater has
ripped out 1,200 of its seats to install
a general-admission (GA) floor, allow-
ing standing-room-only space for the
first time since it opened in 1931. The
Greek Theater, operated by House of
Blues and Nederlander and also open
since the 1930s, will introduce 24 box
seats during its construction, which
is scheduled to start in November.

The Greek's renovations, occurring
during two consecutive winter off-sea-
sons, should cost about $8.5 million.

Industry sources estimate the Wiltern
was spruced up for between $1.5 mil-
lion and $2 million.

The privately owned Orpheum
and Nederlander’s Pantages Theater
are aiming to bring in more con-
certs, now that $3 million and $10
million upgrades, respectively, were
unveiled in 2001. Both the 2,056-
capacity Orpheum and 2,720-capac-
ity Pantages plugged in all-new seats
and electrical systems.

Summing up this aggressive mood,
Nederlander senior VP David Green
explains, “The Wiltern spent a lot of
money, the Orpheum spent a lot of
money—hopefully we can beat them
to the punch with the improvements
that we’ve made.”

MOUSE HALL

Topping it all off, the Walt Disney
Concert Hall (one piece of a new $274
million site that will also include 300-
and 75-seat amphitheatres) will debut
in fall 2003 inside L.A.’s already exist-
ing Performing Arts Center complex.
This 2,265-seat concert space will host
the L.A. Philharmonic, as well as tour-
ing talent.

“We saw the landscape changing.
There were going to be at least five
venues competing for the same

In contrast to L.A.’s cosmetic
venue refits, the 800-capacity El
Rey is reinforcing its roof with
steel after its collapse during a TV
shoot in mid-September.

El Rey owner Rodney Nardi says
an NBC crew strung up more lights
for its production {a Faith Hill spe-
cial set to air Thanksgiving night,
Nov. 28) than the venue’s wooden
ceiling structure could support.
None of the El Rey footage will be
used in the Hill program. Instead,
NBC will use film shot inside the
nearby 1,250-capacity Palace,
where the crew quickly relocated
to complete its filming following
the accident.

Along with retrofitting the roof,
the El Rey will refinish its carpeting
during the renovations, estimated to
cost about $250,000. Now that the El
Rey is out of commission—its mar-
quee has read “Gone Fishing"—acts
like Boy Trade and Clinic canceled
respective Sept. 27 and Oct. 3 shows.
Sparta and Brad shifted to the Roxy
for respective Oct. 13 and 14 appear-
ances. In all, more than 20 shows will
have to either switch buildings or
cancel by mid-November, when the
El Rey construction will wrap.

“Everyone has been really cool.
No one has called with anything

El Rey Face Lift Not Cosmetic

other than sympathy. {We have
had} no flack from any of the
agents,” Nardi says. He released all
affected acts from current booking
contracts and acknowledges that
“some bands will have to reduce
ticket sales, taking a hit financially”
when moving to new locations.
Clinic, for example, will shrink
from two 800-capacity El Rey shows
to one 1,250-seat date at Holly-
wood’s Palace. By press time, anoth-
er artist, Amon Tobin, hadn’t yet
rescheduled his Oct. 30 El Rey date.
“{But} it’s OK. It’s something be-
yond our control. We're going to
have to live with it,” says Clinic’s and
Tobin’s booking agent, Billionaire
Corp.’s Tom Windish. It’s foolish for
people to turn away from the 1936-
built El Rey, he adds, because as one
of the few club-sized venues that’s
also a registered city landmark,
“there’s no alternative to it.”
Thanks to its historical status,
L.A. city officials are cutting a lot of
red tape to speed along the El Rey
renovation process, Nardi says.
Also—like a lot of other places in
the area—the El Rey should “be
better than ever,” he contends.
“We’ll be able to hang an SUV from
the roof when we're done.”
SUSANNE AULT

artists,” explains Brian Murphy, pres-
ident/talent buyer of CCE’s booking
division and Wiltern project supervi-
sor. “We needed to reinvent ourselves
as a venue.”

Murphy says the Pantages will like-
ly be angling for concert business after
its 2003 The Producers theater run
wraps. And not only is a new Disney
building on deck, but the Wiltern also
has to contend with Anschutz Enter-
tainment Group’s (AEG) Kodak The-
atre (opened in November 2001) and
AEG’s proposed L.A. Live, a 7,000-seat
theater that would sit adjacent to its
downtown Staples Center arena. Even
Staples is gunning for more concerts
with a curtain system it bowed Oct. 3,
which can break the venue into either
a9,000-, 11,000-, or 20,000-seat setup.

And because that entire facility
grouping—including the Greek—re-
sides within a 10- to 20-mile radius in
L.A.’s Hollywood/downtown region, an
artist or agent might just flip a coin to
decide his or her routing. So extreme
differentiation has become a key
venue-management strategy.

GREEK STRATEGY

Already one of the few outdoor
amphitheaters in L.A., the Greek
hopes to up that uniqueness by tear-
ing off its stage’s present A-shaped roof
to reveal the original 1930s-era col-
umn architecture. The roof’s weight
capacity will be bolstered as well, so
acts like the Who won’t have to scale
down their productions, like that band
did for its Sept. 17 show there. Addi-
tionally, the concrete area leading into
the venue will be gutted to make way
for a grassy plaza, where patrons will
enjoy significantly more food and
drink selections.

“You always have competitive con-
cerns,” admits Greek GM Mike Garcia,
saying he expects that after the Greek
finishes its improvements—including
the debut of the two dozen box seats—
“if everything was equal and an artist
could play at our place or that artist
could play someplace else, I'm pretty
comfortable in saying that people
would come to the Greek.”

Distinguishing itself, the Wiltern
can now book GA-friendly artists. Bob
Dylan will kick off the theater’s grand
reopening Oct. 15-17, a first-time play
of the venue for Dylan; according to
Murphy, he played GA at the 1,250-
seat Hollywood Palladium when he
last came to L.A. It will also be the
first time in recent memory that Latin
band Jaguares (Nov. 1) and alt-rocker
Ani DiFranco (Oct. 24) have played
the venue.

“Her audiences have always liked to
stand. So [GA] was definitely one of the
attractions that led her to decide to play
[the Wiltern],” says Jim Fleming,
DiFranco’s booking agent and partner
in Fleming, Tamulevich & Associates.
“I think this will make it a viable venue.

There’s been a trend for quite some
time now where artists want this.”
Murphy also points out that the
theater offers a more diverse array of
seating arrangements. One scenario
puts a GA pit in front, cabaret-styled
tables and chairs in the middle, GA
space toward the back, and reserved
seating in the balcony; another sets

P - — lafmTn

Classic Lines. An artist’s impression of how the
Greek Theater will look once its renovations—
costing about $8.5 million—are complete.

ues for too few acts to go around, it’s
never been a more important time for
buildings to roll out the red carpet.

“The Palladium [which just updat-
ed its sound and lighting system] is
hardly doing any shows now; the
Forum is not doing many shows,”
Marc Geiger, ArtistDirect vice chair
and Jaguares booking agent, points
out of some of the city’s
other venues. “But if a build-
ing is set up to win, it will
have its place.”

Other agents mentioned a
slow-down at LA.’s Universal
Amphitheater and Anaheim’s
Arrowhead Pond. Frank
Riley, High Road Touring
principal and booking agent
for Ryan Adams (who is head-
ing to the Wiltern Oct. 23)
believes the construction
. rush “is to increase their rev-
=t enue. That’s what they are
doing. The Wiltern is making
it more attractive for bands to
play there. That means more

GA seating for the entire theater,
including the seat-filled balcony.

“] want Mike Ness [of Social Dis-
tortion], and I want Beck,” says Mur-
phy, underscoring his hope that the
Wiltern can handle diverse crowds. “If
I can compete with reserved-seat ven-
ues like the Kodak and GA venues like
the House of Blues [a 1,000-seater in
West Hollywood], I'm way ahead of
the game.”

Jaguares frontman Saul Hernandez
says that “the Wiltern is changing
with the times. Music that is happen-
ing now is more active. People who
want to sit down can, and then people
who want to stand can, too. It’s good.”

RECONSTRUCTIVE SURGERY
These scores of Hollywood face lifts
make sense. With signs that there
could be too many Los Angeles ven-

shows. The Greek is adding
amenities for its audience to go there.
All this helps the bottom line.”

Los Angeles’ central downtown
region has been depressed for years,
with few thriving restaurants or major
shopping areas to attract crowds. That
has hurt venues in the heart of the
area, like the Orpheum, and given the
leg up to rivals residing in more
upscale neighborhoods, like the Greek
(Hollywood’s Griffith Park) and the
Wiltern (Miracle Mile business dis-
trict). The coming Disney Concert
Hall and L.A. Live should also freshen
things up.

“All this could be a turnkey for peo-
ple to come,” says Steve Needleman,
owner of the Orpheum and nearby
7,382-seat Grand Olympic Auditorium,
both of which he says struggle to book
concerts. “There could be invigoration
in being from downtown.”

In the Arena. Shown at the Arena Management Conference in Phoenix (pro-
duced by the International Assn. of Assembly Managers) are, from left, Bill-
board associate publisher/worldwide Irwin Kornfeld; John Scheck, booking
manager for the Pepsi Center in Denver; John Van De Veen, VP at the Conti-
nental Airlines Arena in East Rutherford, N.J.; and Billboard senior account

manager Cynthia Mellow.
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GROSS/

ATTENDANCE/

VENUE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PAUL McCARTNEY United Center, $2,199,100 16,154 Clear Channel
Chicago $250/$50 sellout Entertainment
Sept. 24
BILLY JOEL & ELTON JOHN Madison Square Garden, $2,141,030 18,634 Ciear Channel
New York $175/$45 sellout Entertainment
Sept. 23
LONG WAY TO THE TOP: COL JOYE, RAY  Rod Laver Arena, 52,018,945 nom Jacobsen Entertainment, |
COLUMBUS, BILLY THORPE, LITTLE PATTIE, Melbourne, Australia (83,705,166 Australian) five sellouts Michael Chugg Entertainment,
LONNIE LEE, LOBBY LOYDE, & OTHERS Aug. 27-29, Sept. 18-19 $73.56/$43.59/$40.87 Jack Utsick Presents
PAUL McCARTNEY Bradley Center, $1,985,585 16,584 Clear Channel
Milwaukee, Wis. $252/$52 17,082 Entertainment
Sept. 21
PAUL McCARTNEY H:rtlord Civic_Cemer, $1,920,240 13.638 Clear Channel
Hartford, Conn. $250/$50 sellout Entertainment
Sept. 27
LONG WAY TO THE TOP: COL JOYE, RAY Sydney Entertainment $1.540,175 29534 Jacobsen Entertainment,
COLUMBUS, BiLLY THORPE, LITTLE PATTIE, Centre, Sydney, Australia ($2,787,546 Australian) four sellouts Michael Chugg Entertainment,
LONNIE LEE, LOBBY LOYDE, & OTHERS Sept. 13-16 $74.59/$44.20/$41.44 Jack Utsick Presents

BRUCE SPRINGSTEEN Bradiey Center, $1,396,563 19,131 frank Prods.
Milwaukee $73 sellout
Sept. 27
CREED, SEVENDUST Cynthia Woods Mitchell $1,279,611 31,914 Ciear Channel
Pavilion, The Woodlands, Texas  $54.50/$38.50 32,109 two shows Entertainment
Sept. 25,27 one sellout
THE WHO, COUNTING CROWS Tweeter Center for the Performing  $1,010,240 13.139 Clear Channel ]
Arts, Mansfield. Mass. $158.50/$46.50 19,900 Entertainment
Sept. 27
LUIS MIGUEL Universal Amphitheatre, $1,002.240 11.157 House of Blues Concerts
Universal City, Calif. $140/$115/$80/$60 12,796 two shows
Sept. 14-15
| JIMMY BUFFETT Rose Garden,  s972.220 16,663 House of Blues Concerts |
Portland, Ore. $90/$59.50/$49.50/$29.50 sellout
Sept. 24
FARM AID: WILLIE NELSON, JOHN Post-Gazette Pavilion at $951.886 23,257 Clear Channel
MELLENCAMP, DAVE MATTHEWS, Star Lake, Burgettstown, Pa.  $62/$35 23,406 Entertainment
NEIL YOUNG, & OTHERS Sept. 21
f———— —— S ]
GEORGE STRAIT, JO DEE MESSINA Gaylord Entertainment $921,710 15110 Varnell Enterprises
Center, Nashville $61.50/$51.50 16,013
Sept. 13
JIMMY BUFFETT Coors Amphitheatre, $888,775 19213 House of Blues Concerts
Chula Vista, Calif. $75/$65/$55/$30 19,286
Sept. 28
GEORGE STRAIT, JO DEE MESSINA ARCO Arena, . $885,295 - 15,005 Varnell Enterprises
Sacramento, Calit. $59.50/$49.50 sellout
Sept. 20
GEORGE STRAIT, JO DEE MESSINA Nationwide Arena, $884.678 15,020 Varnell Enterprises.
Columbus, Ohio $59.50/$49.50 16,500
Sept. 27
JIMMY BUFFETT “Shoreline Amphitheatre,  $883.538 2215 Clear Channel
Mountain View, Calif. $56.25/$26.75 sellout Entertainment
Sept. 26
LONG WAY TO THE TOP: COL JOYE, RAY Brishane Entertainment $875,814 18,050 Jacobsen Entertainment,
COLUMBUS, BILLY THORPE, LITTLE PATTIE, Centre, Brisbane, Austratia  {$1,596,860 Australian) two sellouts Michael Chugg Entertainment,
LONNIE LEE, LOBBY LOYDE, & OTHERS Sept. 10-11 $74.04/$43.88/$41.13 Jack Utsick Presents
GEORGE STRAIT, JO DEE MESSINA Great Western Forum, $868,892 14,752 Varnell Enterprises
Ingtewood, Calif. $59.50/$49.50 16,002
Sept. 21
NEIL DIAMOND Pengrowth Saddledome, $855.027 14,613 Concerts West, Sal
Calgary, Alberta ($1,352,482 Canadian) sellout Bonatede, Apregan
Oct. 2 $62.26/$40.75 Entertainment Group
ENRIQUE IGLESIAS, Madison Square Garden, $788.915 12,279 Clear Channel
PAULINA RUBIO New York $95/$25 14,969 Entertainment
Sept. 27
GEORGE STRAIT, JO DEE MESSINA Conseco Fieldhouse, $784,300 13220 Varnell Enterprises
Indianapolis $59.50/$49.50 16,500
Sept. 26
GEORGE STRAIT, JO DEE MESSINA  Charlotte Coliseum, $783.933 13,287 Varnell Enterprises
Charlotte, N.C. $59.50/$49 50 15,000
Sept. 14
NEIL DIAMOND General Motors Place, $758.496 14,343 Concerts West, Sal
Vancouver (81,207,373 Canadian) sellout Bonafede. Apregan
Cct. 4 $62.26/$40.75 Entertainment Group
NEIL DIAMOND Skyreach Centre, $741,167 12,934 Concerts West, Sal
Edmonton, Alberta ($1,176,380 Canadian) sellout Bonafede. Apregan
Oct. 1 $62.26/$40 Entertainment Group
GEORGE STRAIT, JO DEE MESSINA  Pepsi Arena, $N7.IM 12,151 Varnell Enterprises
Albany, N.Y. $59.50/$49.50 14,500
Cct. 3
LONG WAY TO THE TOP: COL_JOYE, RAY Adelaide Entertainment $687,112 12,444 Jacobsen Entertainment,
COLUMBUS, BILLY THORPE, LITTLE PATTIE, Centre, Adelaide, Australia  ($1,248,160 Australian) two sellouts Michael Chugg Entertainment,
LONNIE LEE, LOBBY LOYDE, & OTHERS Sept. 1-2 $74.32/$44.04/$41 29 Jack Utsick Presents
AEROSMITH, CHEAP TRICK, Verizon Wireless Music $674,162 17173 Clear Channel
RUN-D.Mm.C. Center, Noblesville, Ind. $77/$30 23,782 Entertainment
Sept. 22
'LUTHER VANDROSS, GERALD MCI Center, $605,737 8023 Dimensions
LEVERT, ANGIE STONE, MICHELLE Washington, D.C. $75.50 10,000 Entertainment
WILLIAMS Sept. 1
LUTHER VANDROSS, GERALD Chronicle Pavilion at $573,480 12,245 Clear Channel
LEVERT, ANGIE STONE, MICHELLE Concord, Concord, Calif. $72.25/$32.25 12,500 Entertainment
WILLIAMS Sept. 22
CHER, CYNDI! LAUPER Winnipeg Arena. $527,284 10322 Clear Channel
Winnipeg ($830,474 Canadian) 11,114 Entertainment, in-house
Sept. 27 $54.44/$41.75
TOOL KeyArena, $492,492 12,819 Monqui Presents
Seattle $38.50 sellout
Oct. 2
_RUSH Coors Amphitheatre, $427.115 6,970 House of Blues Concerts
Chula Vista, Calif. $75/$57.50/$42.50/$35 18,842
Sept. 25
CREED, SEVENDUST Smirnoff Music Centre, $419,103 8,398 House of Blues Concerts
Dallas $52.50/$41 19,602
Sept. 24
—-F\ICUBUS, 30 SECONDS TO MARS— PNC BarIArts_Cem_er, $412.976 13,102 Clear Channel
Holmdel. N.J. $34.75/$13 16,982 Entertainment
Sept. 20

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville
Phone: 615-321-9171. Fax: 615-321-0878 For research information and pricing. call Bob Allen, 615-321-9171
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Views.

WHAT CONCERTS? All topical trails for
just about any concert-industry panel
going these days eventually lead to
Clear Channel Entertainment (CCE).
“Where Have All the Concerts Gone”
during the Oct. 7 International Enter-
tainment Buyers Assn. (IEBA) annual
conference in Nashville was no excep-
tion. What is refreshing, however, was
that arena managers, agents, and pro-
moters—both on the panel and in the
audience—discussed possible solu-
tions rather than just grousing ahout
the current state of affairs.

“With us, it’s not so much ‘Where
have the concerts gone?’ as ‘Where
have all the promoters gone?’ ” said
Carey Harveycutter, director of the
7,000-capacity Salem Civic Center in
Virginia. “We just completed our best

HARVEYCUTTER

year ever in modern times with 19
concerts, and for a facility of our size,
that’s a huge number. But there used
to be seven or eight promoters playing
our market, calling for avails, and now
that’s down to three. [ believe we got
19 concerts because we're very lucky
in a lot of respects.”

Creative Artists Agency agent John
Huie didn’t buy Harveycutter’s expla-
nation. “You have to work hard at
being lucky,” Huie said. “I don't think
you're just lucky. You're aggressive in
how you promote your building; that’s
why you had 19 concerts.”

Harveycutter admitted that with
Salem being a tertiary market, he has to
make concessions to promoters and
agents. “There are only 52 Saturday
nights a year, so Saturday-night concerts
tend to go to Greensboro [N.C.], Norfolk
[Va.], or Hampton [Va.] instead of
Salem,” he said. “We pick up the Tues-
days, Wednesdays, and Thursdays and
figure out how to make them work.”

He said his building is also aggres-
sive in cutting deals. “If somebody
comes in and makes good money, we
want our fair share,” he says. “If they
come in and lose money, we'll cut every-
where we can, including rent. When
people leave, win or lose, we want them

by Ray Waddell

pleased [that] we've done the best we
can to make each show a success.”

Panelist Phil Potter—manager of
the SMG-run Pershing Center in Lin-
coln, Neb., and former talent buyer for
the Romeo Agency (now TBA)—said
his facility, 50 miles outside Omaha,
has gone from a “vital concert site” to
two or three shows a year. “I was sup-
posed to save the world because of my
concert-buying experience,” Potter
said. “T found out it was tougher than I
thought it would be. But we made a
commitment to get back in the concert
market again and took a tack of being
very aggressive in calling promoters.”

Potter said two sellouts from Brad
Garrett’s Police Productions helped get
the ball rolling. “Success breeds suc-
cess, and now we have eight or nine
promoters coming into the building,”
he said. “We tried to create an environ-
ment both promoter-friendly and act-
friendly. We work hard to make sure the
shows that come in have no problems.”

David Ross of the Show Me Center
in Cape Girardeau, Mo., said his sec-
ondary market routes well “if we could
get the shows, but we're not getting any.
When this building opened 15 years
ago, we'd get 20 shows a year. We had
promoters, which we no longer have.”

Jim Evans, former manager of Vir-
ginia’s Roanoke Civic Center, said his
building entered into a deal with a joint
venture between CCE and the Nation-
al Basketball Assn. (NBA) whereby the
CCE/NBA partnership would provide
minor-league basketball and 28 dates of
entertainment anrually. “They did not
do what they committed to do, and we
ended up with a total of 13 dates, five of
which were concerts,” Evans revealed.
“The arrangement backfired in other
ways: We had to work to convince some
promoters that we were still an open
building and not exclusive [with CCE].”

Evans said Mike Smardak’s Outback
Concerts, a Nashville-based independ-
ent concert promo:er, ended up bring-
ing in more dates than CCE did. Smar-
dak, who was also a panelist, said,
“We're an independent rogue and a
void-filler, going into under-served
markets and under-showed buildings.
The agents in [Nashville| are great to
work with, and they want to put you
in a win/win situation.

Smardak added. “Every agency in
this town has a success story. You know
about the Toby Keiths, but you might
not know about the business Ricky
Skaggs or Del McCoury is doing.”

From the floor, Jam Productions
co-owner Jerry Mickelson added,
“Make deals. Be aggressive and com-
pete in the summertime rather than
watch the shows go down the road to
the amphitheater.”
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First-Rate Artls

Big Names Add Small Towns
To Their Tours Due To New Venues
And Eager Audiences

By SUSANNE AULT

econdary markets, by defi-

nition, are not the first stops

on tours, typically rendering

them unglamorous. Yet

Cher is sashaying her way
through a number of small cities
this year, leaving some shine in
her wake.

Thanks to summer visits by
such top-tier acts as Cher and the
Eagles to places like Grand
Rapids, Mich., and Moline, 111,
secondary markets are increas-
ingly winning spots on major
tours’ routing.

For years, tour organizers
didn’t feel confident that venues
in smaller cities had the white-
collar populations to support
high-end ticket prices. Lawyers
and investment bankers live in
New York or Los Angeles—not
Knoxville, Tenn., for instance.
Keeping with their lesser size,
these regions also housed small-

er facilities that might have a
tough time squeezing in multi-
truck concert productions.

Yet, this summer, Grand
Rapids’ Van Andel Arena sold
out its $100-plus June 20 Eagles
show, Moline's Mark of the Quad
Cities cleaned out its $75-range
Cher show Sept. 13, and Knox-
ville’s Thompson-Boling Arena
tore through its $90 Eagles
night.

That sort of business is turning
heads among the live-event
commurnty.

ON THE MAP
“People have never heard of
Grand Rapids; why should
they?” asks Van Andel GM Rich
MacKeigan, proudly acknowl-
edging his secondary status. “But
people are seeing dollars coming
out of here. They are thinking,
Continued on page TQ-4

BETTING ON GASINDS

Touring Acts Win Big As These Venues Do Booming Business
By RAY WADDELL

s buyers of talent, casinos have become
highly viable alternatives for many tour-
ing acts, upping the ante when other
avenues are cashing in their chips.

Venues in Las Vegas and Atlantic City have
been purchasing headlining entertainment for
decades, but now new casinos 1n smaller mar-
kets from coast to coast are buying in. It’s a phe-
nomenon that booking agents are happy to see.

“Casinos are everywhere, and they’re all little
gifts from heaven,” states Greg Oswald, VP at
the Williain Morris Agency. “We never could
have seen 1t coming, but it came along at the
right time. The reality is, there are dozens of
new venues buying anywhere from four to 30
shows a year. You do the math.”

For country music, in particular, the timing
for the rise of casino talent-buying couldn’t be
better in an environment of a shrinking country
club market and when fairs and festivals are
looking for diverse talent. “Casino talent-
buying has been a very, very positive develop-
ment for the industry in general,” says Ron
Baird of Creative Artists Ageney. “There aren’t

But every new casino that is built is a potential
talent buyer out there. It has helped keep both
young artists and mature artists working.”

Randy Wright, president of Integrity Events
and buyer for several casinos, takes that prem-
ise a step further. “I think the casino market has
cnabled a lot of acts 1o stay on the road and con-
tinue touring that might not be able to if they
were dependent on hard ticket dates and the
fairs and festivals,” says Wright. “And 1t’s still
growing, as evidenced by the ongoing openings
of new casinos, especially out West. Every week,
it seems like we see a new property open.”

GAME OF CHOICE

In terms of casino talent, the genre menu Is
fairly broad. “Almost all types of music work in
casinos, because they all draw a different age
demo,” notes Jimmy Jay, president of Jayson Pro-
motions, buyer for several casinos.

What casinos are looking to buy varies widely,
according to Terry Jenkins, director of enter-
tainment for Boyd Gaming Corp., owners of
casinos {rom coast (o coast, in markets large and

: Do A as many active clubs as there were a few years small, including the Stardust in Las Vegas. “What
Van Andel Arena ago, and that situation is not getting any better. Continued on page TQ-7
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VISA TIPS

Stricter Guidelines Slow Down
International Acts Traveling To The U.S.

By THOM DUFFY

NEW YORK—Security concerns
since Sept. 11, 2001, have prompt-
ed a more stringent review of vis-
itor visas by the U.S. immigration
service and consulates, including
those needed by non-American
artists entering the U.S. for tours.

“They’re doing it by the book, so
there’s more time required,” says
Bob Tulipan, co-founder of the
Traffic Control Group. The com-
pany, from its offices in New York
and London, specializes in interna-
tional touring logistics. TCG

Bob Tulipan

includes each of the multinational
record companies among its clients.

Awareness of the time factor is
crucial for record companies,
booking agencies and artist man-
agers representing artists from
outside the U.S. who want to make

classical or cultural artists that
are sold by subscription many
months in advance, delays are less
of a problem. But the pop-music
touring industry regularly works
on a much tighter timetable.
Expedited “premium process-
ing” of visas is possible under a
procedure that took effect june 1,
2001, and remains in effect post-
9/11. For a $1,000 fee, a visa appli-
cation that can cover several indi-
viduals in one group will be given
a quicker review by a dedicated
unit, with status updates and com-
munication available via email.
The INS, under the Depart-
ment of Justice, reviews the pro-
fessional status of a visa appli-
cant, as well as the status of the
company requiring their services
in the U.S. “So, if you operate a
pizza joint, it wouldn’t make
sense for you to have the Rolling
Stones here,” quips Tulipan.
Then U.S. embassies and con-
sulates abroad, under the Depart-
ment of State, issue the actual visas,
atter confirming that applicants
have sufficient ties to their home-
land and will not remain in the
U.S. illegally. That concern exists
particularly with artists from some
third-world nations who have used
U.S. tours as an opportunity to
abandon their homeland.
Despite the new security con-

Awareness of the time factor is crucial for
record companies, booking agencies and artist
managers representing artists from outside
the U.S. who want to make promotional
or concert-tour visits here.

promotional or concert-tour visits
here. “The government is still
visitor-friendly, because that’s the
nature of the country,” says Tuli-
pan. “But what’s happened is that
they are now implementing [exist-
mg] statutes. They are reviewing
cases more thoroughly.” For
example, U.S. immigration offi-
cials now automatically require
further investigation of visa appli-
cants from any of several countries
on a terrorism watch list.

The standard visa application
review by the U.S. Immigration
and Naturalization Service (INS),
which previously would take one
to three months, now requires
three to six months, says Tulipan.
For some tours, such as those by

cerns, says Tulipan, “the reality
is that bands coming to the U.S.
from the Western nations, from
nations that are not on the ter-
rorist lists, are getting their visas
issued and coming in just like
they did betore, every single day.
“The real key is that people
need to understand that the gov-
ernment isn’t their enemy,” he
continues. “They need to pre-plan
as much as possible. No one is say-
ing, ‘We're not going to let in
artists anymore’ or ‘We don’t want
music, we don’t want art, we don’t
want theater.” They do want it.
But they have to take into account
that there is an emergency that
they have to deal with. And things
can take a little more time.” W

NASHVILLE—This has been
an mmportant and encouraging
year for country-music touring,
but the more optimistic in the
industry believe next year could
blow away '02 in record-setting
fashion. And, after several years
of downturn in country touring,
optimism is welcome, if not des-
perately needed.

“We were on a fairly consistent
negative run for years, and |
think we've turned a corner,” says
Ron Baird, an agent at Creative
Artists Agency’s Nashville office.

Others agree, including Brian
O’ Connell, who heads up country-
music touring for Clear Channel
Entertainment. “This has ab-
solutely been a positive year for

Ron Baird

country-music touring,” says
O’Connell. “Brooks & Dunn’s
Neon Circus tour did better than
the year before, and Toby Keith
and Kenny Chesney both had
great years. 1 would imagine that
this year would blow last year out
of the water.”

Greg Oswald, VP at the William
Morris Agency’s Nashville office,
echoes that sentiment. “Every-
thing on our roster held its own or
did surprisingly well,” he says.
“We've had years where it wasn't
that way.”

Even so, with at least 10 super-
star acts plotting tours for 2003,
including Dixie Chicks, Shania
Twain, Tim McGraw and Faith
Hill, some think next year could
be much bigger. “Next year looks
massive, our best year in 20
years—or maybe ever,” says
Oswald. “We may have more
country-music concert tickets
bought next year than maybe any
year ever.”

RISING STARS

By establishing new touring
headliners in the absence of
proven winners, the country tour-
ing industry made great strides in
2001. The two big winners this
year have been Kenny Chesney
and Toby Keith, both of whom
successtully embarked on their
most important headlining tours
ever. “These are two artists that
have clearly moved up a notch,

More Than A Little
Bit Country

The Touring Business Grows
With Successful Shows By Both
Newcomers And Veterans

By RAY WADDELL

who 18 months ago weren’t any-
where near where they are right
now,” says Baird, adding that
there were still some soft spots in
the country touring market.

“By and large, this was a year in
which the high-end stuff did
great, the hot, hip stuft did very
well, and the mid-level stuff strug-
gled at times,” continues Baird.
“Across the board, for rock and
country, there were a number of

Clarence Spulding

losers, but the big acts were big
winners.”

After a decade of laying the
groundwork, Chesney emerged
in 2002 with a workman-like tour
that places him in the upper ech-
clon of working artists this year.
Chesney rang up nearly $17 mil-
lion in box office in his first major-
venue headlining tour. “We're
very, very excited about how it
has gone with Kenny,” says Clint
Higham, Chesney’s manager. “It
has been a long-term plan, and
the people have spoken. Kenny
always wanted to chase a career
and not the money, and it’s final-
ly paying off for him.”

For his part, Keith also has
made some noise this year—like
Chesney, parlaying winning retail
and airplay efforts into success at
the turnstiles.

Keith booked about 90 dates in
2002, spread out over much of
the year. His move to major head-
liner was not a step taken lightly

by management or Monterey
Peninsula Artists, Keith’s booking
agency. “We made a big invest-
ment in a full production—sound
and lights, video wall, set, the
whole thing,” suys T.K. Kimbrell,
Keith's manager. “We had seen
indications over the past year that
we would do well [as a headliner],
and we knew if we were going to
go for 1t now wzs the time.”

The move appears to have
been well-timed. “We actually
exceeded even our best expecta-
tions,” says Kimbrell.

The success seen by Chesney
and Keith has not been a by-
product of other big names work-
ing less, most believe. “Kenny
Chesney and Toby Keith didn’t do
well just because nobody else was
out there,” says Oswald. “They
will continue to do well next year.”

SEASONED VETERANS

Brooks & Dunn’s Neon Circus
tour is building a franchise that
shows improvement because
they’ve paid attention to the
details and focused on offering
value. “We’ve been aggressive
about going out and getting talent
and giving the consumers more
value for their buck,” says
Clarence Spalding, co-manager of
Brooks & Dunn for TBA Enter-
tainment. “Our average ticket
price was $33, and we’re sitting
there with Brooks & Dunn,
Dwight Yoakam, Gary Allan, Trick
Pony, Chris Cagle, Cledus T. Judd
and Dusty Drake on the side stage.
When you throw in the Neon Cir-
cus portion of the show, with 15
street performers, mechanical
bulls, the honky-tonk museum...
that's pretty aggressive.”

Spalding says he and his act
know they have to continue to up
the ante. “We realize that this act
is 10 years old touring, and we've
been to these markets and people
have seen us,” he says. “People
keep coming back for the music
and because they know they’ll
never see the same show twice.”

Also putting together notable
tours in 2002 are veteran artists

Continued on page 1TQ-7
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I ~ hp pavilion

at san jose

~ FORMERLY SAN JOSE ARENA.

FORMERLY BIG DIRT LOT.

Fax 408-999-5797 hppavilion.com

i 7070
525 West Santa Clara Street, San Jose Califorrsa 95113 Phone %08-287 (o)

Once again, our name has changed. 3ut everything else remains tke same. We're still Northern California’s
Premiere Sports and Entertainment Venue — with a state-cf-the-a-t design that exceeds -he demands of
everyone from Sir Paul McCartney to the San Jose Sharks. No building 5 mome accommodating, to both
performers and the audier.ce. No area of the country offers a more diverse, entertzinment-savvy demographic
than Silicon Valley and its neighboring cities. So even though you may forget wha? to call us. you'll know for
a fact that when you call us you'll still receive the unparalleled performance vou've come to expect.
HP Pavilion. Northern California’s Premiere Sports and Entertainment Venue. hppavilion.com
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Add Sizzle to
Your Sales! .

Spice up your tour schedule and
book Louisiana’s fastest growing tourist
destination: Shreveport-Bossier City.

CenturyTel Center can offer a variety of configurations
with capacities from 3,500 - 14,000. We serve nearly
2,000,000 people within a one-hour drive!
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CENTURYIEL
CENTER
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Memphis, TN

For Booking Information
Contact Steve Tadlock
318.747.2501
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They did!

Elton John
Creed

Eagles

Britney Spears
Kid Rock
Tool

Alan Jackson

. Gaither

© Homecoming
Rod Stewart

Professional

Bull Riding
Disney on Ice
Sesame Street Live

Stars on Ice
Ringling Bros.
and Barnum & Bailey

Champions on Ice

WWE

and many more!

www.centurytelcenter.com
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‘Let’s take a chance now; we can
walk out of here with very good
money.”

Selling out a $200-a-pop Crosby,
Stills & Nash show Ieb. 12 inspired
Clear Channel Entertainment (o
later bring Cher (July 12) and the
Who (Aug. 27) to the six-vear-old
Van Andel, believes MacKceigan,
noting, “Three or four years ago,
no one would have looked at
Grand Rapids.”

In other examples, Thompson-
Boling’s Eagles show and Mark of
the Quad City’s Cher night
churned out $1 niillion in grosses,
equalling what an outstanding date
rakes in at a primary-market build-
ing. Cher’s Aug. 17 show at North
Little Rock, Ark.’s Alltel Arena
pulled in a similarly healthy
$800,000 in grosses.

“A secondary building manager
has a lot more pressure to come 10
terms with an artist,” explains Rick
Franks, CCE’s president of North
Central music. “A lot ol artists play
20, maybe 30, dates at a time, so
you have to be pretty creative in
stealing one of these dates. You
need a great building, a history of
doing shows in the marketplace,
and you need to be able to make
them some cash.”

Franks says that Moline, Grand
Rapids and other small cities are
proving their facilities are up to
speed with the primary-market
folks and that their residents will
fork over the bucks to see big con-
certs. So he is looking more seri-
ously at using secondary markets
as future tour stops.

“We have landed shows because
1’s a new building,” says Michael
Marion, GM of the three-year-old
19,000-scat Alltel. “What we had
belore [the 50-year-old 10,000-seat
Barton Coliseum| was very old, not
up-to-date. Ours now has four
loading docks, nice dressing rooms,
good rigging and setup. That
makes 1t a lot easier for them to put
you in the routing.”

As far as attracting ticket buyers,
Marion adds, “We were con-
cerned; Cher was $79, $59 and
$49 a dicker. But people didn’
blink. Eagles went to $96, and no
one batted an eye. The right act
putting their toe in the water of
some of the small markets, charg-
ing high prices and still coming
out OK financially will be com-
fortable in coming back.”

NEW IMPROVED VENUES

Fresh buildings are croppimg up
m smaller cities across the U S, fill-
ing a void in areas where people
seem primed lor diflerent enter-
tainment opuons.

Bossier City, La.’s 18-month-old
CenturyTel Center sold out both
its Eagles (July 1) and Britney
Spears (July 18) dates m just one
day because of “how hungry this
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market is for top entertainment,”
says facilities GM Steve Tadlock.

People are flocking to the acts, ‘
and the artists seem to be flocking
to the people, continues Tadlock,
who says his 14,000-seat building
“has all the amenities to accom-
modate every show that’s come
through.”

Tadlock has snagged shows with
Aerosmith (Oct. 22) and Cher
(Nov. 17). “The big names are start-
ing to come out,” he says. “It makes
it that much easier to get addition-
al shows. We're riding that wave
now.”

Holding 10,000 seats and con-
structed in the 1940s, Hirsch
Memorial Building—Bossier City’s
prior concert venue—did not meet
the tech requirements for Cher’s
14-truck experience.

Venues opening this fall in sec-
ondary markets include London,
Ontario’s 10,000-seat John Labatt
Centre, servicing a previously
untapped concert market, two
hours between Detroit and Toron-
to. Then Columbia, S.C.’s 18,000-
seat Carolina Center will be ush-
ered in this winter, a hefty step up
from the 13,000-seat Carolina Col-
iseum currently in the area. Also,
the University of Rhode Island wel-
comes the 7,400-seat Ryan Center,
an expansion from its current
3,400-seat Keany Center.

“Secondary markets are looking
for venues to get entertainment
into their local areas,” says John
Page, regional VP for Global Spec-
trum (management company for
the London, Columbia and Rhode
Island venues) and GM of Comcast
Spectacor (which houses Philadel-
phia’s First Union Center). “It can
get energy back to some of their
downtowns.”

Some of these smaller-market
venues, including Trenton, N_J.’s
three-year-old Sovereign Bank
Arena, ease transitions from an
industrial to more modernized,
service-oriented economy.

Page explains, “The excitement
generated from a mainstream
artist going to a secondary market
that doesn’t normally get this kind
of act is huge. It makes headlines.
What it does for the marketplace
goes well beyond the dollar value
of the ticket.”

BOOKING IT

Besides Global Spectrum getting
active in secondary operations,
management company SMG
(which operates North Little
Rock’s Alltel and Grand Rapid’s
Van Andel, among others) has
kick-started an initiative to corral
more business for its smaller-
market facilities.

Headed by SMG’s executive
bookings director, Bob Belber,
the company has started an E-
mailing/conference-call program,
regularly notifying secondary GMs
of what hot tours are becoming

Continued on page TQ-6
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 AVVIS CENTER REDEFINES THE TERM “FLEXIBILITY” WITH THE
" INTRODUCTION OF THE CONCERT CLUB. NOW, WHETHER IT’S AN
INTIMATE CLUB SETTING FOR 4,300 OR A ROCKING, 21,000-SEAT
SELL-0UT, SAVVIS CENTER PROVIDES THE IDEAL VENUE FOR ANY ARTIST.

Called “an irtimate pleasure” by fans, The Concert Club is more than a scaled down arena configuration. It
creates an entirely new atmosphere, and offers unmatched sightlines from virtually any seat in the house.

The St. Lou:s Post-Dispatch had this to say:“.... fans gave Savvis Center’s new Concert Club rave reviews,
praising the venue’s atmosphere, sightlines and sound.” And from the fans: “It’s a lot more intimate. It
feels a lot diff=rent than the regular Savvis Center” and “I felt like this was more informal and I was closer
to the stage .. this is more like a club.”

The Concers Club at Savvis Center. This is what a theatre in an arena was meant to be.

SAVVIS CENTER. THE CONCERT CLUB AT SAVVIS CENTER.
CLUB INTINVIACY. WORLD CLASS ARENA BENEFITS.

For booking information, contact Bennis
Petrullo, senior vice president/general
manager, at 314-622-5425 or
dpetrutlo@savviscenter.net.

- 120,000 pound riggiag capacity

+ 1,100 feet to low steel

- Award winning catesing

+ Exceptional, experienced frant and back
of hause staff

* The beart of America
The keart of your taei

- Locazed at the crosssoads of four major
interstate highways

- Within a day’s drive of over a third of the
country's population

SAVVIS CENTER AND THE CONCERT CLUB AT SAVVIS CENTER - 1401 CLARK AVENUE - ST. LOUIS, MISSOURI 63103 - WWW.SAVVISCENTER.NET
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available and how 10 reach the best
contacrs to land them.

“When you're working from a
number of different angles in get-
ting the artist booked, you'll have
better luck than just waiting tor the
phone to ring,” says Belber. “This
falls in line with a very proactive
position that SMG has to expand
event programming.’

Beyond brighter venue ofler-
ings, tour folks can take advantage
of the rypically cheaper rental fees
in secondarires—often 30% less
than in primary cities, due 1o dil-
ferences in union regulation
['hen, manv times, secondar
venue managers will jump
through hoops 1o score certain
acts, cutting nice deals in the
process.

“You always have 1o be open to
suggestion,” savs Tim Reese,
Thompson-Boling’s manager.
‘Would we have liked more rent
[on the Eagles date that ultimatel;
generated §1 niitlion in grosses]?
Sure. But, if thev called todav and
said they wanted 1o come back with
the same deal, our doors would be
open tomorrow. For us, this was
big deal. I'm sure it would have
been a big deal for Atlanta—but
not as much so; it’s just not.’

Sull, the general case ol smaller
markets housing 10,000- to 15,000-
seal venues versus primaries’ con-
mon 20,000-scat arenas poses prob-
lems {or sccondary managers

Jumping to book heavyweight con-

certs.

Let’s say that a secondary can
abicde by the average $600,000
guarantee a Dave Matthews Band
or Aerosmith show demancds for irs
market. Just by virtue ol its ability
to pack in more hodies, a lage bg-
city venue can generate that plus
$200,000 10 $400,000 more, points
out Lionel Dubay, ouigoing presi-
dent for the International Associ-
ation of Assembv Managers and
current director of the 12.000-seat
O’Connell Center at Gainesville's
University of Florida.

“You can come up with the guar-
antee creatively,” says Dubay. "But
i’s going to be frustrating if there
1s a 20,000-seat venue two hours
away that can generate much
much more than that guarantee.

Compounding that secondar
versus primarv competition, he
adds, are the struggles between
smaller markets themselves, with
more and more venues vying for
the same name talent

‘Every tuime vou add another
venue to the marketplace, it becomes
more challenging.” says Dubay, but
he 1s optimisiic that venues can learn
to share cerwain resources (i.€. an
arena helpimg promote an amphi
theater’s event). “*We can put our
thinking caps on and sce how we can
make competition an opportunil
rather than a negative.’ n
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we're interested i, in terms ol tal-
ent, depends on what market
you're talking about,” says Jenk-
ins. “In Tunica, Miss., we just had
Musiq and did very well. We
hooked him because of the demo-
graphic we atiract there, but
we've also done well there with
Hank Williams, |r., Brooks &
Dunn, and George jones.”

Bovd will open the new Borga-
ta casitno in Atlantic City next
sumunier, which will bring in such
talent as Jackie Mason and Steve
Lawrence and Eydie Gorme. And
while some casinos may look at
talent as a loss teader perk for
highrollers, “that’s not true in my
business.” siays Jenkins. “Some
|casinos| are comping 50% to
80% of their house, but that’s not
the way we look at entertainment.
We're looking at something that
will bring in bodies and cover our
costs.”

What the act can sell is obvi-
ously very important 1o most casi-
nos, but the act’s fan base is also
kev. “All of my casinos are hard

tickets,” says Jay. “For some ol

them, particularly those with a
small seating capacity, gaming is a
big part of it. Some artists have a
following that does not gamble.
Classic rock and classic country is
by far the best draw.”

That’s where agenis like Howie
Silveriman come in. His Paradise
Artists Agency books such acts as
Chubby Checker, John Kay &
Steppenwolf, Foghat, the Turtles,
Paul Revere And The Raiders and

Don Mcl.ean. “Casinos are one of’

our most lucrative and growing
markets,” says Silverman.
“They’re looking for anything
that’s drawing the gambling
demo, and that demo right now is
baby booniers.”

Baird agrees (hat classic couns
try is strong in casinos but adds,
“We have Olivia Newton-John
playing several casinos and doing

very well, and I also get asked
about LeAnn Rimes all the ume.”

Silverman says casinos pay well,
his acts love to play them, and
their fans like 10 see them there.
“As America comes of age,
insteacd of wanting to go 10 a club
with rickety wooden chairs and
sawdust on the lloor, people want
to go 10 a fancy, flashy, new, mod-
ern, comlortable casino show-
room and be treated in the cus-
tom their maturity and age
dictates,” says Silverman.

Most importantly to the over-
all touring business, casinos are a
growth area. “"Theyre buying Lal-
ent, becoming more sophisticat-
ed, and experiencing growth al
a time when most arcas of the
touring mdustry are not,” says
Baird.

Adds William Morris Agency’s
Oswald, “We love ’em 10 death.
None of them are going away,
and it seems there arc a lew new
ones every month. As consumers
of music, they’ve got budgets that
are significant, and they’ve found
a way to make it work, and that’s
wonderful.” W

LITTLE BIT COUNTRY
Continued from page 1Q-2

Alan Jackson and George Strait.

Jackson enjoyed a triple-platinum

albuim and a $10 million-plus year
on the road. For his part, Strait
parked his mega Strait-lest stadi-
um tours and returned to arenas
with Jo Dee Messina in a fall tour
greeted with enthusiasm by pro-
moters, areras and Strait fans alike.
“Strait in arenas 1s always a good
thing, and taking Jo Dee with him
is a good thing, 100,” says Oswald.
“I’s good exposure for her and
changes his show up a bit.”

TRAFFIC JAM

With such a heavy roster of

major touring artists working in
2003, agents and managers have
(o be cognizant of who is working

when and where. Expected to
tour next year are Alan Jackson,
George Strait, Tim McGraw,
Faith Hill, Dixie Chicks, Shania
Twain, Alabania (on a high-
protile farewell tour) and Brooks
& Dunn, along with Chesney and
Keith. Perhaps another 20 head-
lining acts and packages are capa-
ble ol doing consistent business,
if they're given sufficient space
and prudent promotion.

“I think we have (o be very care-
ful of over-saturation next year
but what a good problem to have,”
says 'Conncll. “We're certan ily at
the point in the rock world where
1wo acts can come in a couple of
days apart, and we need (o move
country to that level.”

Saturation is a sitialion coun-
try has dealt with belore, partic-
utarly in the boom ycars of the
early 1990s. “There could be a bit
of a traflic jam in "03; we just
need (o coordinate the acts so
they’re not on 1op ol each other,”
says CAA’s Baird. “But when
you've gol this much activity,
there are more opportunities for
support positions, so thisis a nice
problem to have.”

Still, there is only so much
money for country-music con-
certs in a given marketplace.
“The reality 1s we'll have 10 to 12
legitimate arcia shows going out
next vear, along with a handful of
B-level artists that can do good
husiness,” Oswald points out.
“We're working on this right now,
to make 1t as palatable as it can
be. The good news is all of these
artists are strong enough that
they can do well. In other words,
il you give people what they
want, they will pay to see it.”

So, while Oswald believes a glut
of countrv touring can result in
some cannibalization ot ticket
sales, most tours should rise
above the situation. “Will they
cut into each other a tittle bit?
Yes,” he says. “But they're good
enough 1o handle it.”

Besides, countrv music and

wwwBAQUWBALNEE co

Nashville professionals have
something going {or them many
genres don’t: a spirit of coopera-
tion. “The good thing about this
town is we all communicate and
share routing. Nobody wants (o
hurt the other guy,” says Spald-
ing, who adds that, in addition 10

routing, acts must be cognizant of

each others’ tour announcement,
on-sales and media buys.

As long as the music holds up,
touring numbers should follow.

“We're still having big ol hits and
selling lots of records,” says
Spalding.

The fact that country quality is
strong appears (o be a consensus
in a touring industry in man
wavs al the mercy of recorded
product. “I'm seeing many artsts
take more tinte 10 record and not
sticking to that [2-month cycle,’
says O’Connell. “And, when the
records are getting betier, every-
thing else falls into line.” L
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% THE APPLES IN STEREO

Velocity of Sound

PRODUCER: Robert Schneider

SpinArt 100

On Velocity of Sound, the fifth album
from Denver’s Apples in Stereo, the
band abandons its psychedelic flirta-
tions in favor of a more stripped-down
approach to '60s pop. Guitar solos are
kept to a minimum, and nearly every
superfluous sound has been removed.
What's left is a tightly wound core of
guitar, bass, drums, and vocal har-
monies that naively captures the spirit
and spunk of early rock icons the Kinks
and the Beach Boys. Even with the
addition of two new members, band-
leader Robert Schneider is still calling
the shots. His fuzz-drenched power
chords and nasal vocals dominate the
album. But some of the best moments
come when he lets other instruments
step to the fore, most notably on the
organ rave-up “Better Days.” Schnei-
der’s wife Hilarie Sidney contributes
lead vocals on “Rainfall” and “1 Want,”
two of the more fast-paced and sunny
pop songs in recent memory.—JDF

% VARIOUS ARTISTS

Sounds Edectic Too

PRODUCER: Nic Harcourt

KCRW/Palm 2089

For those who've never tuned in, Santa
Monica, Calif.-based KCRW is unques-
tionably and consistently one of the best
and most culturally valuable stations in
the U.S. For quality- and variety-hungry
radio listeners in Southern California, the
noncommercial station is a radio oasis, as
this disc and the roughly half-dozen pre-
vious KCRW collections affirm. Thanks to
the hiring of such hardcore music lovers
as Nic Harcourt—the station’s MD, host
of Morning Becomes Eclectic (the morn-
ing show from which these performances
are culled), and producer of this collec-
tion—KCRW is a place where fellow
music fans can discover and learn more
about music and artists that will stay with
them a lifetime. And this collection is full
of live performances that will no doubt
prove enduring—partly because the ver-

STERED

TOM PETTY

The Last DJ

PRODUCERS: George Drakoulias, Tom
Petty, Mike Campbell

Wamer Bros. 9 47955

It’s always sort of tough to rally behind
an artist dissin’ the music industry—1
mean, how do you support someone
who's living a rock star’s life but still
complaining, right? But Torn Petty
makes it all too easy here, slyly balanc-
ing bitter references to modern-day
payola, shifty execs, and even the strug-
gles of artists over 40 with wistful
imagery of rock’n’roll dreams. Walking
that line beautifully is “Money Be-
comes King,” a strummy midtempo
featuring a brilliantly sarcastic lyric
about chatty VIPs, waiters, and wine in
the gold-circle seats. More venomous is
the mean “Joe” (a slam on major-label
CEOs) and the title cut. Thankfully, the
pretty ballad “Blue Sunday” and the
sweet, piano-dusted “You and Me,”
among others, give us a break from the
music biz. One would like to think that
these would be the most timeless of
the 12 songs here; but, sadly, the state
of the music biz seems to suggest that
songs like “The Last DJ” will still be
relevant decades from now.— WO

S P O T LI

G

SINEAD 0’CONNOR

Sean-Nés Nua

PRODUCERS: Sinéad 0’Connor, Donal
Lunny, Adrian Sherwood

Vanguard 79724

With her Pope-pic-ripping days but a
memory, Sinead O’Connor now deliv-
ers one of her finest albums to date—
and she’s done it by going back to her
cultural roots. This collection of tradi-
tional Irish songs, which she aimed to
“sexy up” (the album title transiates to
“old style but new”), is, simply, soul-
touching. From the plaintively beauti-
ful opener “Peggy Gordon” to the ago-
nized song of war “Paddy’s Lament”—

featuring the singer’s soaring elegiac
wails—to the gentle Oirish jig “I'll Tell
Me Ma” (which closes the disc with the
winking line “Please won't you tell me,
who is she?”), O'Connor has under-
standably never sounded so comfort-
able and at home. Sean-Nds Nua may
not propel O’Connor back to the super-
star ranks, but after the lean times that
followed the success of I Do Not Want
What | Haven't Got, it will likely re-
affirm her status as an important and
talented artist.—AZ

H TS

XZIBIT

Man vs. Machine

PRODUCERS: various

Loud/Columbia 5925

Xzibit may finally get the recogni-
tion he deserves with his fourth set.
With Dr. Dre at the helm as execu-
tive producer, Man vs. Machine is an
intense set that never stops. Com-
bining tracks from Rockwilder, Rick
Rock, and Eminem with relentless
lyrics, Xzibit has crafted the set to
take this once underground MC to
the next level. Featuring Dre, “Sym-
phony in X Major” is an irresistible
head-nodder with an operatic hook
that sounds both urgent and chaotic.
Lead single “Multiply,” which fea-
tures Nate Dogg, is a classic West
Coast-inspired track with its requi-
site funk-influenced bounce. Xzibit
also goes East Coast with the M.O.P-
featured “From BK to LA.” Other
standouts include blaxploitation-
inspired “The Gambler,” featuring
R&B newcomer Anthony Hamilton,
and “Harder,” which features the
Golden State Project. Man vs.
Machine proves that Xzibit is clearly
ready for primetime, whether the
mainstream likes it or not.—RH

sions of songs delivered on the show are
usually stripped-down. The lead track, a
solo, piano version of Coldplay’s “Yellow”
from frontman Chris Martin is such a
cut, slowed and reinterpreted here beau-
tifully. Zero 7 delivers a heart-tugging
version of the aching “Distractions”;
Nick Cave’s “Into My Arms” is breathtak-
ing. Also included are tracks from Norah
Jones, R.E.M,, Cousteau, and Air. As this

disc further attests, Harcourt and compa-
ny are doing a job for which we cannot
thank them enough.— WO

ETHER NET

More Strange Bruises

PRODUCERS: Don Depew, Ether Net
Requisite Recordings 002

Cleveland’s Ether Net is four guys who
met at the switching yard of innumer-

able musical styles, pulled out the nitro,
and blew that junction place to
smithereens. They are rock Dadaists,
and More Strange Bruises has the illu-
sion of amorphousness. And yet there is
structure and purpose: amidst the nerv-
ous-wreck drumming of Brent Gemmill
on the pop rocker “Disco Crush”; in the
initially trippy “Chicago” that creeps
along til it hits the whitewater and the

guitars break open like ripe melons
slamming on the rocks; in the dogs-in-
space sonic trip “Wilderbeest,” which
threatens to cut your lifeline to the
mother ship; and in “The Exit Song,”
which sounds like the Romantics after
they’ve been munching adrenaline
glands ripped from dead hoboes. Bruises
is unsettling in an insidious way. Eso-
teric but indelible. Even Robert Cherry’s
vocals seem flat and formless—but try
getting them out of your head. Who the
hell knows where Ether Net is transmit-
ting from, but may its signal keep com-
ing and grow stronger.—AZ

R&B/HIP-HOP

» DAVE HOLLISTER

Things in the Game Done Changed
PRODUCERS: various

Goodfellas Entertainment/Motown

440 018 747

On Dave Hollister's third album—and
first for Motown—the soulful street
laureate of love and relationships has
lost none of the urgent, yet sensual
vocal prowess that has helped him
cement a niche in contemporary R&B.
He definitely knows what works. As
with the 2001 hit single “One Woman
Man,” Hollister effectively pushes the
emotional buttons on such tunes as
“Tell Me Why,” “What’s a Man to Do,”
and “Tonight.” But it's when he revs up
the pace on the Tank-produced, one-
minute-and-19-second teaser of a title
track that a new side of the Hollister
equation comes into play—whetting
the appetite for mere. Too long at 16
tracks, the album has the tendency to
drift into midtempo/ballad sameness.
But that shouldn’t deter you from
punching up other standouts like “It's
Okay,” “One Addiction,” and the
church-flavored interlude “No Ordinary
Love"—another mouth-watering snip-
pet that leaves you wanting more.—GM

DANCE/ELECTRONIC

* ROYKSOPP

Melody A.M.

PRODUCER: Royksopp

Wall of Sound/Astralwerks 24381

Many stateside trainspotters have
been enjoying this sublime disc via
import since its international release

(Continued on next page)

VARIOUS ARTISTS

Prestige: Original Jazz Classics Sampler
PRODUCERS: various

Prestige 0JCCD-3705

VARIOUS ARTISTS

Riverside: Original Jazz Classics Sampler
PRODUCERS: various

Riverside 0JCCD-3706

VARIOUS ARTISTS

Debut/Period: Original Jazz Classics Sampler
PRODUCERS: various

Debut 0JCCD-3702

VARIOUS ARTISTS
Contemporary: Original Jazz Classics Sampler
PRODUCERS: various

vV 1

Contemporary 0JCCD-3701

The 1950s and early '60s were the
heyday of the indie jazz label, and it
wasn’t just Blue Note. For some years,
Berkeley, Calif.-based Fantasy Inc. has
owned the backlists of Prestige, River-
side, Debut, Contemporary, Pablo,
and its own Fantasy imprint. With six
full-length, newly remastered CD
samplers, Fantasy presents enticing
conspectuses of these labels’ vintage
achievements. Bob Weinstock’s Pres-
tige label was where Miles Davis made
some of his first mature statements.
The gem-filled Prestige sampler fea-
tures not only “Airegin” by Davis but
also the classic “St. Thomas” by
Sonny Rollins. As prescient as any of

T AL
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LasE FLavine

:

the great jazz independents, Orrin
Keepnews’ Riverside was a nurturing
home to such jazz giants as Thelo-

S
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nious Monk and Bill Evans. Tracks by
each are on the Riverside sampler,
along with such charmers as a piano
duet on “Cottontail” by Duke Elling-
ton and Billy Strayhorn. The West
Coast-oriented Contemporary label
recorded such figures as Teddy
Edwards and a young Ornette Cole-
man. One Contemporary track that
newly wowed this writer is Benny
Carter’s “A Walkin’ Thing,” an easy-
swinging treasure from the saxophon-
ist’s 1957 Jazz Giant LP. Founded in
1952 by Charles Mingus and Max
Roach, Debut was the United Artists
of jazz; although short-lived, the label
waxed jams at Harlem club Minton’s
with Monk and Charlie Christian, as

well as issued such famous sets as
Jazz at Massey Hall starring Mingus,
Roach, Bud Powell, Dizzy Gillespie,
and Charlie Parker. Also included in
the sampler series is a survey of Pablo
(0JC 3704), which was Verve founder
Norman Granz's latter-day means to
record not only such old associates as
Ella Fitzgerald but also John Coltrane
live in Europe. The sampler for Fanta-
sy (0JC 3703) includes a heart-break-
ing duet by Evans and Tony Bennett
on “Young and Foolish.” The 2002 re-
mastering by Joe Tarantino has ren-
dered these marvels of independent
record-making incredibly fresh, and
there are fine contextual essays |
included in each anthology.—BB I
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last year. Now available here—com-
plete with a U.S.-only bonus disc
(containing remixes and videos)—
Melody A.M.’s soothing, atmospher-
ic, and beautifully chilled landscape
is ready to conquer America. Royk-
sopp’s Nordic masterminds Torbjern
Brundtland and Svein Berge know
their way around gorgeous samples,
funky beats, cinematic flourishes,
and leftfield keyboards. Never mind
the duo’s deft handiwork with keen
melodies and pastoral harmonies.
Lead single “Poor Leno”—replete
with chunky, funky house grooves—
is currently scoring major points on
dancefloors. Another potent club
track, “Remind Me,” is all squiggly
bass lines (recalling classic acid
house tracks), melancholic synth
effects, and dreamy male vocals. The
breezy and quirky “So Easy” and
“Eple” are Madison Avenue faves,
while “Sparks,” “In Space,” and
“She’s So” are cafe essentials. Like
debuts from Zero 7 and the
Avalanches, Melody A.M. is well-situ-
ated to sit pretty in many critics’
annual top 10s come December.—MP

VARIOUS ARTISTS

The Only Blip Hop Record You Will Ever
Need Vol. 1

PRODUCERS: various

Luaka Bop 70876-17302

The title of this disc provokes an im-
portant question: If this is indeed the
only blip hop record you will ever
need, why bother with a multiple-
volume series (as the set’s title does
imply future volumes)? With this
question out of the way, David
Byrne’s Luaka Bop imprint does its
best to give this musical genre some
credence. According to the set’s liner
notes, this particular type of music
blossomed “at the end of the 20th
century.” OK, so it isn’t exactly cut-
ting-edge material; Mouse on Mars,
Pole, and Tarwater all have interest-
ing and varied catalogues, but you
wouldn’t know it from the songs in-
cluded here. Schneider TM’s contri-
bution is the only number that dis-
tinguishes itself from the
downtempo sameness, but it does so
with an annoying array of toybox
sounds. Although the compilation
celebrates the “radical new program-
ming languages” created by these
artists, the minimalist drones and
random blips and beeps are nothing
new. The bottom line? From the tal-
ented and visionary Byrne, we should
all expect more.—JDF

COUNTRY

» KEITH URBAN

Golden Road

PRODUCERS: Dann Huff, Keith Urban
Capitol 32936

Multi-talented Aussie and former
Ranch-hand Keith Urban has what it
takes to be a country star, and on his
latest Capitol release he’s reaching for
them. It’s accessible stuff with all the
right touches, like the neat banjo
licks that underlie the exuberant
“Somebody Like You,” and the
unflinching “You're Not My God.”
Urban’s impressive guitar work often
drives the train, with rippin’ intros on
“Who Wouldn't Wanna Be Me” and
“You Look Good in My Shirt.” “You'll
Think of Me” and “Raining on Sun-
day” are all smoldering syncopation,
“You're Not Alone Tonight” is an
effective confessional ballad, and
“Jeans On” is a welcome lighthearted
dose of personality. Production is
punchy and enthused; even the more
pop-oriented cuts like “What About
Me” and “You Won” are blessed with
stylish acoustic instrumental touches,
and the heartfelt, well-written “Song
for Dad” is conveyed with passion and
effective strings. Without question,
Golden Road could very well be the
one for the incredibly talented Mr.
Urban.—RW

PAQUITO D’RIVERA

Brazilian Dreams

PRODUCER: Jay Ashby

MCG Jazz MCGJ1010

Saxophonist Paquito D’Rivera’s hom-
age to Brazilian music (mostly that
of Tom Jobim), helped along by vocal
group New York Voices and Brazilian
trumpeter Claudio Roditi, is tasteful
and subdued. There are different
ambiences here, from the almost
purely vocal “Meu Amigo,” which is
an exquisite interplay of harmonies
and solo sax with the slightest bass,
to the punchier “One More Tom,” a
straight-ahead track penned by
D'Rivera and David Samuels. At
other times, Brazilian Dreams stays
merely pleasant, notably in “Desafi-
nado” and “Manha De Carnival/Gen-
tle Rain,” with English lyrics and
interpretation that don’t add much
as covers of such standards. Far
more convincing is the langorous,
and lesser known, “Retrato Em Bran-
co E Preto,” with Kim Nazarian
singing in Portuguese.—LC

LATIN

» JORDI

Tu No Sospechas

PRODUCERS: Rudy Pérez, Alejandro Jaén
Sony Discos LAK 84561

In his first album with Sony Discos—
after recording for Fonovisa—Spaniard
Jordi comes across as a seasoned popster,
delivering romantic ballads and upbeat
dance numbers with equal ease. Although
the more playful Jordi (the dance-inflect-
ed “Yo Tengo Una Amiga,” “Paraiso”) is
more fun than the more mature roman-
tic one (“Tu No Sospechas”), he has the
voice to carry off both styles with aplomb
and conviction. Tu No Sospechas isn't
adventuresome; this is solid, radio-friend-
ly pop, ranging from the Spanish guitars
and palmas in “Bésame” to the sweeping
“Ya No Te Conozco.” But it's well-execut-
ed, culling from a fine repertoire of song
and imparting a certain light-heartedness
to the tracks that manages to strike a
good balance with the more serious lyric
content (“Algo Para Recordar,” with its
upbeat rhythm and ending gospel cho-
rus). Good balladeers are always in
demand, and Jordi has the voice and the
style to reach an audience.—LC

WORLD

p> CAETANO VELOSO

Live in Bahia

PRODUCERS: Jaques Morelenbaum, Cae-
tano Veloso

Nonesuch 79651

This live double-disc release hits the
racks just as Caetano Veloso's Alfred
A. Knopf memoir Tropical Truth: A
Story of Music and Revolution in
Brazil is hitting bookshelves. It's a
timely confluence of words and
music, all inspired by the tropicalis-
mo movement initiated by Veloso,
Gilberto Gil, and Gal Costa in the
late ’60s. Live in Bahia, recorded in
Sio Paulo and Salvador de Bahia, is
an enchanting journey through
Veloso's storied discography. Backed
by a band of virtual superstars, in-
cluding Jaques Morelenbaum, Davi
Moraes, Pedro S4, and Cesinha,
Veloso takes us through 32 songs.
The music is a thrill: tropicalismo,
samba, bossa nova, as well as the
dazzling samba-rap number “Lin-
gua.” This is an all-together extraor-
dinary live performance. The musi-
cianship is top-notch, the recording
is excellent, and Veloso is a creative
force to be reckoned with, both as a
vocalist and tunesmith. Prepare
yourself to be whisked away.—PVV

» ORCHESTRA BAOBAB

Specialist in all Styles

PRODUCERS: Youssou N’Dour, Nick Gold
World Circuit/Nonesuch 79685

This release is a very special occasion.
Orchestra Baobab was an absolute sensa-
tion in Dakar, Senegal, in the 1970s. The
group was populated by superb musi-
cians and its Afro-Cuban groove was so
compelling that the group's primary
venue, Baobab Club (in Dakar), was a
constantly sold-out deal. After a 15-year
interval, Orchestra Baobab has been
reformed, with several original members
returning, including vocalists Balla
Sidibe and Rudy Gomis, saxophonist Issa
Cissoko, and guitarist Barthelemy Atis-
s0. The revitalized Orchestra Baobab
sounds fabulous. Their Afro-Cuban
sound is a thing of beauty, from Sidibe’s
lovely vocal on “On Verra Ca” to the
dance number “Nawe.” Buena Vista
Social Club luminary Ibrahim Ferrer
joins the orchestra on the ballad “Utrus
Horas.” Orchestra Baobab is the past
master of the Afro-Cuban vibe; its return
couldn’t be more timely.—PVV

VARIOUS ARTISTS

Cuisine Non-Stop: Introduction to the
French Nouvelle Generation
PRODUCERS: various

Luaka Bop 72438-12123

This compilation project, from David
Byrne’s Luaka Bop imprint, brings to-
gether a collection of French musicians
who are working a rootsy style the
French press has dubbed neo realisme.
For U.S. world-music fans, the most rec-
ognizable group in the neo realisme
movement is probably Lo-Jo, and, indeed,
Lo-Jo is represented on this CD: “Bralé la
meche” and “Baji larabat.” What's hap-
pening with all these acts is a meeting of
the French chanson and musette tradi-
tions and modern electronica, Algerian
rai and funk. This is incredibly appealing
music with an intimate, very hip, 21st-
century-cabaret feel. Ear-catching tracks
include Java’s hip-hop-inspired “Au ban-
quet des chasseurs,” the subtle groove of
Louise Attaque’s “Du nord au sud,” and
the rive-gauche romanticism of Ignatus’
“La politique.” One of the most consis-
tently enthralling world-music compila-
tions of 2002.—PVV

GOSPEL

» DR. ED MONTGOMERY PRESENTS
MARK TAYLOR AND ALC

Total Live Experience

PRODUCER: Mark Taylor

Ablife 63012

After he and his choir’s surprising suc-
cess with their debut album in 2000,

Montgomery—the musically gifted pas-
tor of Houston's Abundant Life Cathe-
dral mega-church—returns here ona
two-disc, live production, having handed
the baton to his music director, Mark
Taylor. With a 70-member-plus voice
choir, hot rhythm section, and lavish
orchestration, Taylor makes all the
moves of a master. Songs include strong,
live renditions of studio cuts from the
first disc and an equal number of new,
also solid, selections. “You Did It Before”
adds an infectious Stevie Wonder groove
to its bedrock gospel message. “So
Good” is a slow-burning ballad, and the
late Thomas Whitfield's “With My Whole
Heart” is achingly beautiful. If there
were any doubters the last time around,
Montgomery & Co. have now staked a
legitimate claim to longevity.—GE

DVD-VIDEO

% CHRISTINE SCHAFER: Dichterliebe/
Pierrot Lunaire

Natascha Osterkorn, piano; Ensemble
Intercontemporain/Pierre Boulez
DIRECTOR: Oliver Herrmann

Arthaus Musik 100 331

Not only is it one of the most engaging
entries yet in the expansive Arthaus
DVD-Video line, this title comprises the
most inventive set of classical films in
memory. Collaborating closely with
director Oliver Herrmann, glamorous
young German soprano Christine
Schafer sings and plays the chanteuse in
a pair of edgy performance films, one of
Schumann’s poetic song cycle Dichter-
liebe and the other of Schoenberg’s
avant-cabaret cycle Pierrot Lunaire. In
addition, there is an informal, yet acute
44-minute interview with the singer,
filmed in a cafe. Schiifer sings the songs
of Dichterliebe in a virtual Berlin night-
club setting, with a sexy, arty quasi-nar-
rative woven between the songs; the
songs can also be viewed sans the inter-
stitials. The stylish, attractive Schéfer
has gained renown for her performances
in the title role of Berg’s opera Lulu; in
Pierrot Lunaire, set in a surreal vision of
New York, she takes center stage in what
should become another of her signature
pieces. Schifer sings and acts with an
intense sort of charm, and her accompa-
nists are ideal (with the Schoenberg fea-
turing the same Pierre Boulez-led
recording as on the DG CD). The cre-
ators of this DVD deserve laurels for ally-
ing freshness and approachability to
real, cutting-edge creativity; despite the
very European character of these films,
they hold appeal far beyond the usual
classical audience. Distributed by
HNH/Naxos.—BB

FRANK ZAPPA

Zappa Picks—By Larry Lal.onde of Primus
PRODUCERS: Frank Zappa, Larry LaLonde
Rykodisc 10585

Rykodisc has enlisted some of today’s
rock stars to pick their Zappa faves for a
new series of compilation alburns. With
a discography as long as Shaquille
ONeal’s arm to choose from, the only
challenge is in the culling. As one of
the first two selectees, ex-Primus axe-
man Larry LaLonde has given us a 19-
shot mix that, not surprisingly, features
some great Zappa guitar tracks (“five-
five-FIVE,” “Alien Orifice,” “Dog
Breath,” “On the Bus”). But he hasn’t
missed the other Zappa signatures of
wit, nihilism, and manipulated sonic

N OT E W OR

chaos either. “Dumb All Over” gives
God a bad rap, “Camarillo Brillo” is a
kooky singalong, “Evelyn, a Modified

Dog” is, well, work it out for yourself.
It's hard to know which is better—
Zappa’s ever-elastic music or his
caustic-comedic lyrics—but revisit-
ing his work proves again that if he
were alive today and just embarking
upon his music career, he'd still be
ahead of his time.—AZ

FRANK ZAPPA

Zappa Picks—By Jon Fishman of Phish
PRODUCERS: Frank Zappa, Tom Wilson,
Jon Fishman

Rykodisc 10584

In putting together his Zappa faves,
Phish’s skins flogger Jon Fishman
sticks almost exclusively to *70s
Frank with the exception of the

Grand Wazoo's 1966 debut album,
Freak Out. Dig again (or for the first
time) the TV silver bullet “I'm the

Slime,” the marvelous mayhem of
the creepy-jazzy “For Calvin (And
His Next Two Hitch-Hikers),” or the
dirty ditty “Magdalena.” The cast of
musicians is amazing, the live tracks
killer, and the sincere disregard for
social mores completely inspiring.
With his cross-pollinations of jazz,
rock, pop, doo-wop, and artistic
absurdity, Zappa transcended hy-
bridism and swung in an orbit that
was his alone. The beauty of Frank
Zappa, as captured here, is that you
never quite know whether to belly
laugh or genuflect. But merely call-
ing the Zap Man eclectic doesn’t do
him justice. Here's the guy who lit
the fuse in fusion.—AZ
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SINGLES

Edited by Chuck Taylor

P 702 Star (3:59)

PRODUCERS: the Neptunes

WRITERS: P, Williams

PUBLISHERS: EM! Blackwood Music/Waters
of Nazareth Publishing, BMI

Motown 20866 (CD promo)

Three years after “Where My Girls At”
became a ubiquitous anthem for
women everywhere, the ladies of 702
return with a new, retro-soul sound
on “Star.” Serving as both lead single
and title track for their third Motown
effort, “Star” is an appropriate rein-
troduction for the Las Vegas trio of
Kameelah Williams and sisters Le-
Misha and Irish Grinstead. With pro-
duction duties in the hands of the
ever-capable Neptunes, 702 offers a
syrupy-sweet ditty with a funky '80s
synth vibe—a suitable candidate for
R&B radio, where the Neptunes con-
tinue to reign. A version of the single
featuring red-hot rap duo Clipse will
only add to its potential. With the re-
cent influx of girl groups and the
trio’s extended absence from the
music scene, it will be interesting to
see how fans react to the single and
forthcoming set, due Nov. 19. More
than likely, “Star” will be a lucky one
for 702.—RH

ROCK

B RED HOT CHILI PEPPERS

The Zephyr Song (3:52)

PRODUCER: Rick Rubin

WRITERS: A. Kiedis, Flea, J. Frusciante,

C. Smith

PUBLISHER: Moebetoblame Music, BMI
Warner Bros. 100968 (CD promo)

After topping the modern and main-
stream rock charts with the title cut
from their latest album, By the Way,
the Red Hot Chili Peppers charm
again with this second single, per-
haps their most pop-accessible cut
in years. Like “By the Way" earlier
this summer, “The Zephyr Song” is a
great showcase for the act’s surpris-
ingly gorgeous harmonies. Even for
an established rock act with a histo-
ry of diversity, it can be tough to put
out a happy pop cut without accusa-
tions of selling out; still, Kiedis’
vocals and the familiar Pepper
sound are sufficiently present for
purists, while the group doesn’t sac-
rifice any integrity in the process.
The kaleidoscopic video fits the
carefree message (“Fly away on my
Zephyr”) well, and the '60s-style
vocal arrangement goes hand-in-
hand with the psychedelic swirls. All
in all, an uplifting, sweet-sounding
cut that will make you doubt that
summer will ever end.—EA

» WALLFLOWERS

When You’re on Top (3:55)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Interscope 10828 (CD promo)

It's been two years since Jakob Dylan
and friends last tipped their hat with
“Sleepwalker,” a track that grazed
the charts in late 2000. The guys

GCONTRIBUTOR

MADONNA Die Another Day (3:29)
PRODUCERS: Madonna, Mirwais Ahmadzai
WRITERS: Madonna, M. Ahmadzai
PUBLISHERS: WB Music/Webo Girl,
ASCAP; 1000 Lights Music/Warner-
Tamerlane, BMI

Warner Bros. 100978 (CD promo)

The theme to the latest James Bond
installment, Die Another Day, is cer-
tainly a far cry from the melodic
musings of Shirley Bassey, Nancy
Sinatra, Paul McCartney, and even
Duran Duran. “Die Another Day” in
many ways picks up on the heels of
Madonna’s inventive, experimental
Music—thanks to her reunion with
writer/producer Mirwais Ahmadzai—
with a predominance of squiggly
blips and zaps and enough effects on
Madonna's vocal to render it practi-
cally non-human. It’s an odd num-
ber, somewhat disjointed, a bit non-
sensical, and not so much melodic as
a highly stylized jam—but one must
never underestimate the motivations
of the long-and-lasting Madonna;
and sure enough, with repeated lis-
tening, there are enough clever
goings on and a hook that sinks into
the consciousness to make this a
captivating journey. James Bond
purists may find themselves fitful
that the traditional melodrama that
marks such theme songs is remiss
here, but radio jumped on the track
weeks ahead of its official release,
which will certainly fan the flames of
publicity for the upcoming flick, out
Nov. 22 in the U.S. On the horizon:
an onslaught of remixes. Score
another bull’s-eye for Madonna.—CT

S P O T L I G

TLC Girl Talk (3:37)

PRODUCER: Eddie Hustle

WRITERS: E. Clement, K. Burruss,

L. Lopes, A. McCloud, T. Watkins
PUBLISHER: not listed

Arista 5171 (CD promo)

Amid the hours of puffy self-postur-
ing at the recent MTV Video Music
Awards, the teary appearance of TLC
members Tionne “T-Boz” Watkins
and Rozonda “Chilli” Thomas—and
their acknowledgement of the loss of
comrade Lisa “Left Eye” Lopes—was
a truly heartbreaking, lump-in-the-
throat moment. So of course it’s bit-
tersweet to hear “Girl Talk,” the
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spanking new release from the now-
duo’s upcoming 3D. But man, is it
one solid, signature track from the
group that delivered some of the
most memorable hits of the '90s—
“Waterfalls,” “Creep,” and “No
Scrubs”—and that makes this a re-
turn to celebrate. In “Girl Talk,” TLC
shows its younger contemporaries
how to make some real music, mar-
rying a bumpy, funky street jam with
a wonderfully singable melody,
chantlike hook “the girls are talk-
ing,” a vocal oozing with attitude,
and a center-section rap from Left
Eye. In all, it tells the tale of why this
act has had the tenacity to endure for
more than a decade now, collecting
four Grammy Awards along the way.
“Girl Talk” is a lot more than a trib-
ute to the memory of Lopes. It’s the
bold beginning of a new chapter that
does them all proud.—CT

SHANIA TWAIN Getcha (4:04)
PRODUCER: Robert John “Mutt” Lange
WRITERS: Twain, Lange

PUBLISHERS: Universal-Songs of Poly-
Gram International/Loon Echo/OQut of
Pocket, BMI

Mercury Nashville (digital download)
The feverish anticipation at country
radio for Shania Twain’s new set
could be compared to, say, the Cali-
fornia Gold Rush of the 1850s. Not
two seconds after her new single was
digitally zapped to stations, “Getcha”
was spinning on nearly 150 report-
ing outlets, scoring a monumental
debut at No. 24 on this week’s Hot
Country Singles & Tracks. No doubt,
the format feels a dire need for an
almighty presence to lift it from per-
sistent ratings doldrums and, despite
a hot set from Dixie Chicks, Shania
is the most likely candidate to lure
listeners to country from top 40, AC,
or wherever else they seem to be
hiding. The song itself, frankly, is
pretty standard fare for the artist,
from its ticklish “woman taunting
man” theme, guitar breaks taken
right from “That Don’t Impress Me
Much,” and a spoken-word intro, a la
“Man! I Feel Like a Woman.” Even
50, “Getcha” is one catchy little
puppy, and Twain sounds as potent
and coy at the mike as ever. We're
going with the assumption that this
first look into her forthcoming Up is
more a reminder of where we've
been than where she's planning to
take us, so we'll take this lightweight
song in stride—looking forward to
what's really new.—CT

return with a new album, Red Letter
Days, due Nov. 5, and launch single
“When You're on Top,” a bright,

acoustic rocker about shooting for
the top. The song has quite a catchy
chorus, and brings out the best

among the trademarks that the band
established with its two earliest hits,
“6th Avenue Heartache” and “One

CHRIS EMERSON All Because of
You (3:36)

PRODUCERS: Chris Emerson, Leo Mellance,
Charles Christopher

WRITERS: C. Emerson, L. Mellace,

C. Christopher

PUBLISHERS: Montasia Music/Mixmen
Music, ASCAP; Smokin’Vocals Music, BMI
Monomoy Records 0120 (CD promo)

It all started when singer/song-
writer Chris Emerson’s song, “All
Because of You” was chosen as a
featured track on Thai Airlines’
AC/pop in-flight channel. It’s a start
for a struggling indie artist, right?
But then the song was nabbed for
U.S. exposure on Dawson’s Creek,
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and, well, let’s just say it got a bit
more exposure. “All Because of
You” is one of those simmering
tracks that burns its way into your

ORTHY

consciousness bit by bit—which is
just the way it’s been working its
charms on AC stations, and it's now
on the verge of reaching crtitical
mass. This is a timeless song and a
beautifully expressed, gentle remi-
niscence of a Jove lost, and it’s per-
fectly cast with a minimum of pro-
duction, allowing Emerson’s talent
as a singer—he's awfully good—and
songwriter to hold the lead. Con-
gratulations to this tenacious artist
and to this little label that could.
This is a secret-weapon song that,
thankfully, is becoming less of a
secret every week. Check out
chrisemersonmusic.com.—CT

Headlight,” perhaps making this the
Wallflowers’ best output in some five
years. The guys indeed sound fresh
and ready to take on a new chapter.
Adult top 40 radio should be there to
turn the first page.—CT
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> ANTHONY SMITH

John J. Blanchard (3:56)

PRODUCER: Bobby Terry

WRITER: A. Smith, C. Wallin

PUBLISHERS: Almo Music/Music of Windswept/
Songs of Bud Dog Publishing, ASCAP

Mercury 02345 (CD promo)

When Smith’s husky voice drawls the
first line, “He had a stroke in '95/
They thought it best he reside in a
nursing home,” listeners are likely to
brace themselves for a good old
country tearjerker. Instead, Smith
and co-writer Chris Wallin have
penned a life-affirming song with a
surprise happy ending. This is a great
little story song with a catchy chorus
and a lyric that will make you want to
believe in miracles. There’s also a
poignant lesson about seeing beyond
a person’s exterior. All this is
wrapped up in a solid melody and
propelled by Smith’s personality-
packed vocal performance. As a
writer and vocalist, this Tennessean
has a lot to offer, and radio would do
well to share this affecting record
with listeners.—DEP

SPANISH

» SELENA Con Tanto Amor (Medley)
(3:53)

PRODUCERS: Kike Santander, Jose Luis
Arroyave

WRITERS: A. Quintanilla Ill, P. Astudillo
PUBLISHERS: EMI Blackwood Music o/b/0/
A.Q.3 Music, BMI; Peace Rock Music

EMI Latin 7087 (CD promo)

The commemoration of the late
Selena’s 20 years in music has
yielded a series of albums tracking
her recording career, from her
early pre-EMI days to her final live
concert. The latest release in the
collection is Ones, a compilation of
the Texan singer’s greatest hits.
And herein lies the dilemma: What
do you work in radio when the
singer is not available to record
new versions? The solution is a
medley that joins three signature
Selena tracks—“Amor Prohibido,”
“Si Una Vez” and “Como la Flor"—
with original vocals placed over
completely different arrangements
and instrumentation, designed to
fit various Latin radio formats. The
thrust here is to go for pop, using
acoustic guitars, discreet strings,
and tasteful, bolero-like percus-
sion, although regional Mexican is
also an aim, as evidenced by the
mariachi trumpets in “Como la
Flor.” Obliterated completely is the
saucy cumbia beat Selena favored
and which originally took these
songs to the top of the charts—
which isn’t to say that “Con Tanto
Amor” falters. On the contrary, this
is one of those rare medleys that
achieves a seamless transition from
track to track and in the end man-
ages to sound cohesive, generic
arrangements notwithstanding.
You could call it an appropriate
balance for an homage.—LC

ChuckTaylor (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

» Eric Aiese, Leila Cobo, Deborah Evans Price, Rashaun Hall, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bilfboard chart potential. NEW & NOTEWORTHY: Exceptional
® releases by new or upcoming artists. PICKS (»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%) New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to
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Atlants

Southern Gitu Looks To The FuGure

Despite the defect on of lafFace Records. Atlanta's music community
says it's still a thriving. musica'ly fertile place to be.

Bu RHONDA BARAKA

Sometimes a leader, sametimes a follower and sometimes even a detractor,
Atlanta has been a part of many of music’s dominant trends. Some move-
ments have been unique to Atlanta and its Southern surroundings, while oth-
ers have reflected larger trends in the music industry as a whole.

Two years after LaFace Records pulled up stakes, many contend that no
== Atlanta label has stepped up to fill the void left by the company. But, despite

:'-? =~ the conspicuous absence of an apparent leader in the city’s industry, Atlanta
j © - “. still has a thriving, very active music scene. Opinions about the state of the

% city’s landscape seem to run the gamut. But one notion is consistent: People
. 8 here are working hard to make sure Atlanta maintains or exceeds the level
of success it has enjoved in the past decade. Continued on page 34
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THE FUTURE IS NOW!!!
MORE HITS, AFTER HIT, AFTER HIl...
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B STREET LIVE

Discovering talent is nothing
new for Bryant Reid. The for-
mer LaFace Records A&R exec-
utive who discovered and
developed Usher, Donell Jones
and Toni Braxton has always
been the man behind the
scenes, looking and listening
for the next big star. That
hasn't changed. As the creator
and producer of B Street Live, a
new Atlanta-based television
show, Reid is still finding and
exposing the hottest talent in
and around Atlanta. 'The half-
hour weekly show, slated to
premiere this fall on Turner
South, will feature unsigned,
previously signed and estab-
lished acts performing belore a
live audience.

Reid says the show is an
extension of what he did as a
record label A&R executive.
“The Atlanta music community
is well aware of my reputation
and what I've done in the past.
When they heard about B Street
Live, people started coming to
me like they did before when |
was doing A&R. So this is like
an A&R gig again, but it’s on a
bigger platforin.” A platforin
that, he says, holds about 8 mil-
lion people, the estimated view-
ership of Turner South.

And, just as he handpicked
artists like Jones and Usher,
uncarthed producers Jermaine
Dupri, Teddy Bishop and Soul-
Shock and Carlin and personal-
v oversaw material for Toni
Braxton's debut album, Reid
says he is very careful about the
artists he selects for the show. “1
ask them to submit packages

just like they would to a record-
ing corhpany,” he says. “I get a
picture, a bio, a disc. I listen,
and, after I listen, [ want to
meet with them and hear them
sing live, and then I determine
if they're good enough to be on
the show.”

Speech, Nicci Gilbert, Sam
Salter, Lil GG, Corey, Pastor Troy,
920, Montell Jordan and a host
of unsigned acts in the Atlanta
area are among the artists who

GibY OF AGIANGA's
Benind-The-Gcenes Plauens

Bu Rhonda Baraka

In addition to the big-name artists who keep Atlanta on the musical
map, there are others who, working behind the scenes, help the city
maintain its reputation as a thriving musical metropolis. We talk
with a few of those key players.

have performed for the show.
B Street Live, which Reid says
will feature a broad range of
musical genres, has already cre-
ated excitement in Atlanta,
even prior to airing. “It’s a
great concept,” he says, “and
every taping is getting more
packed. We're getting more
celebrities there, and I think
the reason is because it’s a very
good concept. It's not only a
TV taping, it’s a party, and not
only is it a party, i's an event.”

GENE GRIFFIN

As the founder and producer
of Teddy Riley's R&B group
Guy and a producer for every-
one from Bobby Brown to
Stephanie Mills, Gene Grittin is
regarded as one of the music
industry’s sharpest business
minds and as a gifted artist with
an ear for talent.

Bryant Reid (with mic) and the B Street Live dancers

[t was the late 80s when Guy
ruled the R&B charts. Since
that time, Griffin may have
shied away from the spotlight a
bit, but he has never totally left
the game. The Columbus, Ga.,
native says he still tries 10 keep
the door open for any hungry
young artist who might happen
by, especially those who, like
himself, have a street edge and
can merge genres. “Coming
from the New York streets and

Gene Griffin

coming from the South, I like
to cross Southern beats with
New York beats because I'm
from both places, and I would
always pay attention to what
happened in the church,” he
says. “I've got a bunch of minis-
ters in my family, so I went to
church regularly. I had no
choice.”

Among Griffin’s upcoming
projects are a female rap trio
from Decatur, Ga., called Dirty
Red, who Griffin jokingly
describes as “a ghetto TLG,”
and Cliff Jones, a gospel singer
from Washington, D.C.

Aware that today’s mmusic
industry is more crowded and
competitive than it was a few
years ago, Gritfin says his chal-
lenge is not only to find the best
artists, but to create better
opportunities to expose them.
And, he says, he’s found a way
to do just that via a satellite CD
reproduction device he’s
launching in conjunction with
Adanta attorney Wiltredo
Pesante. “I’'m working on satel-
lite technology, a reproduction
mechanism that will reproduce
CDs in five minutes at any loca-
tion where the satellite has a
beam,” says Griffin. “On a satel-
lite, we can put as many albums
as we want, and we can down-

load the songs from the CDs
and create compilations com-
prised of your favorite songs.
You can even put a picture on
the CD.”

As for what he’s looking for in
an artist these days, Gritlin says,
“I'm looking for good R&B
acts.” R&B, he says, is an
enduring genre that nurtures
all types of music. “I1t'll outlast
them all,” he adds.

ENLIGHT ENTERTAINMENT

It’s been said that behind
every good man, there is a good
woman. Perhaps. But it is true
that behind many good Atlanta
producers is a good woman by
the name of Tashia Stafford.
Stafford’s Enlight Entertain-
ment manages some of the
city’s hottest producers, among

I S S F3
Tashia Stafford and Tonia Kempler

them Dent, who produced the
Destiny’s Child hit “Survivor,”
3LW producer Sean “Sepp”
Hall, Japanese producer T 'kura
and Kevin “She’kspere” Briggs,
the man behind hits by TLC,
Destiny’s Child and Pink.
Stafford, who started out in
the music industry working for
Elektra Records, says Enlight,
tounded in 1996, grew out of
lier desire to be an entrepre-
neur and mushroomed on its
own. “My motive came from

not wanting to work at a label
anymore,” says Stafford. “1
knew that I had a lot of talent
and [ was really good, but I was
very frustrated with the fact
that, no matter how good I was,
my job depended on somebody
else. So, after losing my job at
Elektra because my boss lost his
job, I started a business that
really had nothing to do with
music at all.”

But hittle did Stafford know
that her reputation in the music
industry would eventually be
her calling card for a new ven-
ture. “I got a call from some-
body at Sony, who had heard
that I was a great administrator,
and they had a producer in
Atlanta that needed some help.
That was J-Dub [Jeffrey Walk-
er]. He was mv first client.”

Walker proceeded to tell
other producers about
Stafford’s expertise, and, before
long, Enlight had grown wings.
“I didn’t set out to be a man-
agement company,” she says.
“It just kind ol grew into what
it 1s today.”

And Enlight continues to
grow. Staftord recently part-
nered with Tonia Kempler to
create a New York office for
Enlight. “I think it’s worked out
fairly well because the clients
have come to us after hearing
what we're doing with other
people,” says Kempler. Among
their New York clients are pro-
ducers Buckwild and Kovas and
writer/co-producer Nicole
Wray.

Stafford says Enlight strives to

help clients be more business-
minded. “One of the things 1
try to focus on with the clients
when they come under my
umbrella is creating their own
entities and not just being a
producer. I advise them to
maintain their production sta-
tus, in terms of staying in the
studio and doing their work,
but to broaden their horizons
and go outside the box a little
bit and try to build their own
wealth.”
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Book Nook (3073
North Druid Hills
Rd.): As the name
suggests, the focus
here is on used books,
but the store also has
a bountiful selection
of pre-owned CDs
and vinyl, plus a generous assort-
ment of music books and maga-
zines.

MUSIC
RETAILERS

Corner CD (1048 North High-
land Ave.): This small shop in the
pretty Virginia-Highland neigh-
borhood sells a ton of adult-alter-
native artists. Norah Jones, John
Mayer and Coldplay have been
huge sellers for them this year.

Criminal Records (466 More-
land Ave.): Specializing in alterna-
tive, cutting-edge indie rock
and/or trendy rock, this popular
destination in Atlanta’s semni-
bohemian Little Five Points district
also offers lots of underground
comics, magazines and DV Ds.
Occasional in-stores and parking
lot concerts, both from locals and
national touring acts, help make it
a thriving, active part of the scene.

Discover Music (1 West Court
Square, Suite 110, Decatur): For a
store that specializes in the tie-
dyed tuneage for the Deadhead/
Phish-head crowd, you'd expect
an ambiance slightly funkier than
this too-sterile outlet. Still, it’s a
pleasant enough place to poke
around for that new Dick’s Pick
disc. Located in downtown
Decatur, just a few miles east of
central Atlanta.

Earwax (1052 Peachtree St.):
Hot spot for hip-hop, soul, rap
and other modes of modern
urban music. It's always hosting
in-stores and sponsoring listening
parties.

Eat More Records (1210 Rock-
bridge Rd.): If you're a music geek
searching for that elusive new rock
1’ roll import CD, this small store
m Norcross, a northeastern sub-
urh of Atlanta, should be first on
your list.

Ella Guru (2993 North Druid
Hills Rd.): Above-average selection
of quality used CDs, plus selected
new titles and collectibles.

Full Moon Records (1653
McLendon Ave.): This tiny shop
n the Candler Park neighbor-
hood, near Little Five Points, is
Jjam-packed with used albums and
CDs. The owner is knowledgeable
and discerning.

Rewind (1121 Fuclid Ave.):
Along with Satellite, Atlanta’s
prime destination for dance and
techno DJs looking for the latest
wax.

Satellite Records (421 More-
land Ave.): Just around the corner

AGlanta’s Hot Propenties

If you intend to do business in the Atlanta area, here are some select musical
destinations that make up its eclectic scene.

Gompiled By Jerr Glark

from Rewind, this Little Five
Points shop offers plenty of tnta-
bles for DJs to sample the sounds
before they buy. Also a handy spot
to pick up fhiers advertising
upcoming raves and dance par-
ties.

Tower (3232 Peachtree Rd.):
Recently relocated to a larger
space, the Atdanta outlet of the
Sacramento-based chain features
local and touring acts on its indoor
stage a dozen or more times a
month. The store boasts the usual
extensive selection the chain is
known for; along with pre-owned
vinyl records and collectibles.

Wax N Facts (432 Moreland
Ave.): In addition to row after row
of used vinyl in cardboard boxes,
this Little Five Points mainstay
stocks a decent selection of
new/used CDs and imports. Most
of the cranky stafter/geeks have
been there since the 1980s; it only
seems like they’ve been there since
the 1880s.

Waxtry (2096 N. Decatur Rd.):
Another longstanding independ-
ent record store, it mainly caters to
a younger set into indie/alternative
music, including all the hip sub-

genres.

Atlantic Journal
Constitution: The
daily paper has added
a couple of new music
writers in the past
year, with a somewhat
noticeable increase in
music-related stories,
although the focus is generally on
mainstream acts. Atlanta’s urban-
music hotshots still nab the bulk of
the coverage, along with periodic
gossip about the adventures of Sir
Elton John, the newspaper’s
favorite part-time Atlantan.
Friday’s edition offers previews of
the weekend's hot tickets, while
Sunday’s includes recovd reviews
and occasionally a sizeable music-
related feature story.

Creative Loafing: I'ree alterna-
tive weekly is well-established and
widely read, offering diverse cov-
erage of local tunemakers, DJs
and touring acts hitting town. Its
large music section is a good place
to find out who's playing when
and where.

INsite: Going for the college
demographic, this free monthly
(part of a multi-city group of
like-minded papers) features
mterviews with music, movie
and sports stars. Record reviews
and concert previews round out
the music section, which has
noticeably shrunk in the past year
or 0.

Stomp & Stammer: Free
monthly magazine covers a wide
range of local and national acts.

Silent Sound

Some find its caustic, opinionated
approach refreshing; others are
simply annoyed.

Rolling Out: Free rag covers
issues and entertainment of inter-
est to African-American Atlantans.
Thus, there’s a big emphasis on
the city’s hip-hoppers and R&B
stars.

Southern Voice: Widely distrib-
uted gay-and-lesbian-focused free
newspaper. Regular features on
both local and touring musical

acts.

D.A.R.P: Acclaumed
R&B producer Dallas
Austin and team work
their magic in this
facility.

Doppler: Many pop
and urban music acts
work in this full-service facility,
including of recent vintage,
George Chnton and Beyoncé
Knowles. Of the seven audio
rooms, two are music rooms with
Pro’lools; Doppler handles adver-
tising, corporate, broadcasting
and related jobs in other rooms.

PatchWerk: Named “Best New
Room” in the June issue of Mix
magazine, this facility is popular
with the R&B/hip-hop crowd,
including Cash Money Record-
ings’ Baby and ] Records” Monica.

Silent Sound: Comfy, festive

atmosphere and extensive facilities

help bring the bigger names back,
including R&B stars like recent
clients Whitney Houston and
India.Arie and rockers like Train.

Snack ’N’ Shack: L.ocal musi-
cian Rob Gal (of Daemon Records
pop-punk band 6X) runs this low-
key facility, popular with local and
regional acts on a budget.

Southern Tracks: Long-estab-
lished, full-sized live room and the
favorite Atlanta facility of respected
rock producer Brendan O’Brien,
who recorded Bruce Springsteen
and the E Street Band’s The Rising
album here over the spring.

Southside Studios: Producer/
musician Jermaine Dupri’s private
rumpus room, he uses it for proj-
ects for his So So Def Records, as
well as production work for other
labels and artists. Monica, Tyrese
and Mariah Carey have prettied
up the place lately.

Stankonia: Big Boi and Dre
from Atlanta hip-hop act OutKast
are behind this funky-ass opera-
tion. Used primarily for OutKast’s
projects, along with the loose
Dungeon Family collective of
Atlanta’s hip-hop stylists.

Tree Sound: This longtime
favorite with many rock and R&B
acts is based n the northeastern
suburb of Norcross. Recent clients
have included Travis Tritt, Indigo

Girls, Keith Sweat and Bone
Thugs-N-Harnony.

Zero Return: Rob del Bueno
operates this facility, popular with
indie-rockin’ local and regional
bands. Good assortment of analog
equipment.

Zumpano Audio Complex: This
cluster of independently operated
recording rooms attracts a diverse
cross-section of musicians and pro-
ducers, including recent visitors
SR71, Rehab and Joe South.

Daemon: Amy Ray
of the Indigo Girls
runs this artist-focused
indie, which primarily
sticks to Georgia-based
acts. Recent titles have
included spunky all-
female Atlanta quartet
the Moto-Litas, pop-rocker Paul
Melancon and New York-based
Latin-rock romantics Cordero.
Ray’s 2001 solo debut, Stug, featur-
ing collaborations with the
Butchies, Joan Jett and the Rock-
ATeens, remains one of the com-
pany’s most popular titles, but Ray
tends to be hands-off with the
other acts on the roster, allowing
them to build on their own vision.

So So Def: Producer/artist/
mogul and all-around party ani-
mal Jermaine Dupri heads this
successtul urban-music label,
boasting releases by Da Brat, Bow
Wow, R.O.C,, Jagged Edge and, of
course, Dupri himself, whose
recent hit, “Welcome to Atlanta,”
exemplifies his hometown pride.

Terminus: Focusing on roots,
blues and jam-oriented rock, this
four-year-old company has made a
name for itself with new material
by Danny Barnes {ex-Bad Livers),
Jerry Joseph & The Jackmorons,
Wayne Horovitz and Precious
Bryant, along with reissues of
Atlanta wacko Col. Bruce Hamp-
ton’s early independent releases.

Velocette: The remnants of Phil
Walden’s Capricorn label have sig-
nificantly downsized, both in staff
and roster. Distributed through
RED, Athens band Jucifer and San
Francisco-based college-radio pop-
sters Beulah are among the indie
company’s acts. Look for the label
debut from Party of Helicopters,
from Kent, Ohio, early next year.

Apache Café (64
Third St.): Downtown
space allows creative
hip-hop, jazz, R&B
and spoken-word
artists to get it on in a
comfortable, welcome
environment.

VENUES

Blind Willie’s (828 N. Highland
Ave.): Classy blues venue brings in
touring favorites like Sleepy Labeef,
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Anson Funderburgh and Mose Alli-
son, as well as local mainstays such
as Houserocker Johmnson.

Brandyhouse (4365 Roswell
Rd.): Popular with college-aged
Jam-rock Lans, this aging suburban
puh presents local noodlers along
with oceasional touring acts like
Robbie Krieger.

Chastain Park Amphitheatre
{1469 Stella Dr): Longstanding
outdoor venue smack in the mid-
dle ol anm upperclass neighbor-
hood on Atlanta’s northside.
They put mostly old-timers
there—the Moody Blues, Blondie,
Rod Stewart have entertained
recently. Unfortunately, the stage
sound is usually too low (o rise
above the dinner chatter of the
crowd.

Cotton Club (152 Luckie St.):
The basement ol the Tabernacle
serves as its own nnigne venue.
Bookings lean toward local rock
bands and touring headliners like
Doves, Sloan and Starsailor.

Cowboys (1750 N. Roberts Rd.,
Kennesaw): If you don't mind a
litde drive, this huge, deluxe
honky-tonk on the northeastern,
outer suburb end of Atlanta brings
in popular country acts like

—
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Dwight Yoakam and David Alan
Coe. You can even go all urban
cowboy on us and try your luck on
the mechanical hull.

Dekalb Atlanta Centre (4166
Buford 1wy.): Converted cheap-o
movie theater at a Mexican-
American discount mall in Adanta’s
inner suburbs has played host
recently to the Cult, Moby and
Dashboard Contessional. 1T that
sounds strange, well, youw're quite
correct

The EARL (488 Flat Shoals
Ave.): Bustling East Atlanta cove
ahways boasts an exciting lineup—
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generally a mix of mdependent-
minded locals and established,
yet edgy touring acts like US
Maple, My Mornimg Jacket and
Milemarker. A rousing hutle
rock 'n’ roll hangout, whether
you're interested in the bands
or not.

Earthlink Live (1374 W.
Peachtree St.): What this function-
al mid-sized theater lacks in
ambiance, it makes up for with its
setup—the high-sloping rows ol
seats guarantee a great view from
anywhere. Dolly Parton and
Quicens of the Stone Age (not on
the same bill, incidentally) have

’"vrs SALOMI
*
ATLANTAS ONLY

been among the varied recent
headliners.

Echo Lounge (551 Flat Shoals
Ave.): This warchouse-like club is
popular with bands and fans alike,
with bookings leaning toward the
edgier, alternative-rock end of
things. Pere Ubu, Wire and Bright
Eyes have played recently, not to
mention hordes of Atlanta groups.

Eddie’s Attic (515-B McDo-
nough St., Decatur): An intimate
venue (01 acoustic singer-songwrit-
ers, this is where lolks like John
Mayer got their starts. Locals,
including the ever-popitlar
Michelle Malone and Jenniter
Nettles, and a regular influx of
touring troubadours like David
Wilcox and John Wesley Harding
fill the schedule.

Eleven50 (1150 Peachiree St.):
Formerly an old opera house, this
fancy midtown roont has recenly
been converted into a swanky
dance-music nightspot, but House
of Blues Concerts has started
hooking live acts there, including
Chick Corea, Supreme Beings of
Leisure, Taproot and Vanessa
Carhon.

Eyedrum (290 Martin Luther
King, [t Dr): Low-rent urban digs

add to the gritty, anything-can-
happen atmosphere ar this down-
tow1t co-op art-and-music space.
1n addition to avant-garde, Iree-
form and experimental musical
acts, l;ye(lrum regularly includes
lilms, spoken-word readings and
visual arts in its lineup.

HiFi Buys Amphitheatre (2002
Lakewood Way): Atanta’s corpo-
rate-sponsored outdoor shed for
the big summer touring acts.

Jake’s Roadhouse (2272
Lawrenceville Hwy.): Blues, blne-
grass and groovy jam acts ruie the
night at this drinking hole. Sun-
dav’s local hippie bands benefit
from a live broadcast on Atlanta
classic-rock station WZGC-FM.

Kaya (1068 Peacliree St.): Hip-
hop/dance DJs and urban-music
acts are o be expecred at this
large, popular midiown club.

Masquerade (695 North Ave.):
This large, dark and somewhat
unposing facility offers a barrage of
punk and metal acts on its top floon,
while themed DJ nights rule the
roost downstairs. In warmer
months, the club's spacious back-
yard can hold several thousand rev-
elers lor all-day outdoor concerts.

Continved on puge 32
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A grount breaking music, inc.

Songwriters & Producers

A new dimension in music publishing!

| 2135 Defoor Hills Road N.W., Suite | + Atlanta, Georgia 30318 « 404.350.1669 wWww.gbmpublishing.com

CHRISSY e ANGIE e JASON BOWEN e KENNY WRAY e DAVE HUMMEL
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f SHEKSPERE: Coacly / Hitmaker
Team: Spere Records / Arista
Origin: Long 'Beach, CA

BUTTAPHLY: QB Singer / Songwriter
Team: Spere Records / Arista
Orig‘m:f Carson, CA

N £

TINA NOVAK: Cheerleader / Singer
Team: Spere Records / Arista
Origin: Tampa, FL

MR. PERKINS: Linebacker / Lyricist
Team: Spere Records
Origin: Chicago, IL

Arista Records
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HOT PROPERTIES
Connnued from page 29

M]JQ Concourse (736 Ponce de
Leon Ave.): Most nights at this
trendy midtown hangout revolve
around dance, hip-hop and Brit-
pop DJs, but they book a handtul
of live acts, both local and touring,
every momnth.

9 Lives Saloon (1174 Eudlid
Ave.): The Kiss, Motorhead and
AC/DC posters covering every inch
of black wall space tell you every-
thing vou need to know. Well,
almost. While this headbanger’s
ballroom caters primarily to the
old-school denim 'n’ spandex
crowd, many goth, industrial and
rootsier acts also make the cut.

Northside Tavern (1058 Howell
Mill Rd.): Blues shack in the mid-
dle of a rundown urban ware-
house/industrial district attracts
college kids and old-timers alike,
drawn to its unadorned atmos-
phere and non-flashv players.

Philips Arena (One Philips Dr.):
When not hosting basketball, hock-
ey and other sporting events, this
modern arena brings in arena rock.

Red Light Cafe (553 Amster-
dam Ave.): This cozy, den-like
room offers a mix of acoustic folk

bluegrass, country and adult-lean-
ing rock 0’ roll acts. Juliana Hat-
field and Tift Merritt were recent
performers here.

The Roxy (3110 Roswell Rd.):
Ihis nud-sized concert hall brings
in the likes of Cowhoy Mouth, Los
Lobos and Billy Bragg. Simple but
sufficient surroundings, generally
good sound. '

Smith’s Olde Bar (1578 Pied-
mont Ave.): College-rock and adult-
leaning singer-songwriters and alt-
country acts are the primary draw
at this dinner-theater-esque (in

appearance only) club. Good mix of

locals and national acts.

Star Community Bar (437
Moreland Ave.): While mostly
known for its alt-country, roots-
rock and rockabilly bookings, this
colorful club in the heart of
Atlanta’s Little Five Points neigh-
borhood has been leaning more
toward tattooed trailer-park punk
acts lately. Many out-of-towners
visit it just to light a candle and
make a wish at the appropriately
tacky shrine to Elvis, the center-
piece of which is a golden toilet.

The Tabernacle (152 Luckie
St.): This truly beauuful venue is
actually housed in a renovated,
old tabernacle church in the heart

of downtown Atlanta. The micl-
sized, mulii-tiered theater has
played host to everyone from
Wilco to Nick Cave.

10 High (816 N. Highland
Ave.): The basement of busy drink-
ing hole Dark Horse Tavern books
local and regional acts. Arista artist
and energetic Atlanta pop-rocker
Butch Walker, ex-niember of the
Marvelous 3, has been known to
play a surprise late-night set on the
tiny corner stage.

Variety Playhouse (1099 Euchd
Ave.): Wondertul 1,000-capacity
theater in Little Five Points brings
in everyone from Sonic Youth and
Sleater-Kinney to Jinumy Smith
and Jerry Jeff Walker. In recent
years, jam-rock acts have been
periodically packing the place with
dopey college kids. Dynamite
sound and friendly surroundings.

Dogwood Festival:
This family-oriented
music and arts festival
occurs in April at
Atlanta’s centrally
located oasis of rolling
hills and greenery,
Piedmont Park. Most-
ly Georgia-based musical acts,
from the folk and rock world, play
the mulu-day event.

(FESTIVALS

Downtown Rocks: A summer-
long series of free concerts in a
downtown Atlanta parking lot, in
direct competition with On the
Bricks right around the corner.
Modern-rock radio powerhouse
WNNX (99X) 1s the sponsor,
and the acts definitely veer
toward their young demo—
Nickelback, Papa Roach and
Hoobastank were among the
noisemakers playing the Friday
event this year. Its site has been
earmarked as part of a new
aquarium project sel to begin
construction soon, so the {uture
of the concert series is currently
up in the air.

Music Midtown: The first week-
end in May, Atlanta’s largest music
festival takes over the streets and
parks surrounding the Atlanta
Civic Center (itself a large theater
venue). Up to 200,000 people
attend the annual three-day,
multi-stage event, which brings in
several hundred performers from
a myriad of popular genres,
including rock ’n’ roll, blues, jazz,
R&B and, as always, those ubiqui-
tous has-been nostalgia acts that
Seen to Crop up at every summer
festival.

On the Bricks: A summertiime
series of free Friday-evening shows
at Centennial Olympic Park, in the

heart of the downtown business
district. With sponsorship by CHR
raclio station WSTR (Star 94).
headliners this year included Alanis
Morissette, India.Are, Concrete
Blonde and They Might Be Giants.

WRAS 88.5 FM
(Album 88): This
100,000-watt college
station (courtesy Geor-
gia State University)
pumps the indie rock
over hill and dale
along with an assort-
ment of genre-specific specialty
shows.

WSTR 94.1 FM (Star 94):
Chirpy contemparary hits served
with a smile.

WNNX 99.7 FM (99X): The
modern-rock monster is a master
of self-promotion, tying in with all
the right events and concerts.

WVEE 103.3 FM (V103): This
urban-music mainstay has long
been at or near the top of Adanta’s
ratings books.

WHTA 107.9 (Hot 107.9): A
steady streain of hip-hop hits
guarantees this station a place
close to the hearts of Atlanta’s
young African-Americans. Hl
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Atlanta Rocks the World and ZAC Rocks the ATL,

We'd like to thank all y'all for letting us prove it to you!

< MCA, Arista, RCA, Sony Music, Universal Records, Island Def Jam, Wind Up Records, Spere Records, Terminus,

Violator Records, Phat Boy Records, J Records, Interscope, Zomba Records, Telarc International, Dreamworks, >

Bobby Brown, Ray Murray, Neptunes, Bubba Sparxx,
Organized Noise Productions, Mimi Holland,

Joe South, The Grit Brothers, Whitney Houston, TLC,
K-Dog, Dungeon Family Records, Rico Wade, 112,

Jim Ebert, Archie and Big Mace, Butch Walker,
Tinsley Ellis, Eddy Offord, Kevin “KD" Davis,

Il Mic, Rehab, Blake Eiseman,
Phil Tan, Da Brat, Van Hunt,
Rusty Cobb, Sam Sims,

Motor 76, Sam Salter,

Rodney Jerkins, Vagabond Productions,

STONEHENGE

RECORDING

Bowliing For Soup, SR71, Olivia, Jarvis Church,
She’kspere, Speech, Dryvn’N'Cryin, Jeft Tomei,

Swizz Beats, Outkast, Shawty Red,

Craig Burbidge, Jazze Pha,

Mellisa Mattey, Brian Garten,
Alvin Speights, Kelly Price,
Buttaphly, Goodie Mob, Donna Hopkins

ZAC thanks these Producers, Engineers, Artists and Labels for a Great 1st Year
Coming soon to a chart near you
“We Ready”

‘these go to eleven’
now offering the largest custom
SSL 4088 G+ in town

wanna know more? check it -www.zacrecording.com
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THE MEGA-HIT SINGLES

“No More™
&

“Playas Gon Play”

GERTIFIED
JLN’s debut platinum

SEAN “SEPP” HALL'S
work with
multiplatinum
selling artists
such as:

PINK

pu Vi1 A ) » Look for his artist
Je I-IQQLQQKK— _ project coming 2003 \\
% i
< 3,‘\
FYRESE =
brought him <
INTERNATIONAL %

recognition! On ARROW Records

Contact Enlight Entertainment / 404.355.2570 / www.thehitmaker.net

“The HitMaker”

wwWw americanradiohistorv com


www.americanradiohistory.com

CITY’S FUTURE
Continued from page 21

When it comes to movements
and trends, Atlanta still man-
ages to create its own. But in a
post-9/11 economy, the artists,
labels, producers and support
companies who call Atlanta
home are feeling the pinch.
Consequently, some of the city’s
musical leaders find themselves
in the same boat as their coun-
terparts in other regions. The
dismantling of black-music divi-
sions at major labels and the
discontinuation of joint-venture
deals—once enjoyed by
Atlanta’s So So Def, LaFace,
Organized Noize and Dallas
Austin’s Rowdy and Free-
world—have forced Atlanta to
look from within for that next
big thing and for its own suste-
nance and salvation.

PEAKS & VALLEYS

Entertainment attorney Ver-
non Slaughter, who has been
part of the Atlanta music scene
for more than a decade (he was
LaFace’s first VP/GM), says
that, in some ways, Atlanta
labels fell victim to their own
success—especially those pro-
ducer-run imprints that helped
create the city’s identity. “I
think what we found and what
the individual labels found is
that it wasn’t as easy as we
thought it would be, regardless
of the creative talent involved,”
explains Slaughter. “They
found that it takes more than
just talent to build a thriving
business, and I think the initial
thought was that, because of
the creative talent, these labels
would prosper. However, in a
lot of cases, instead of focusing
on the label, these [new execu-
tives] still focused on their pro-
duction skills. Instead of put-
ting emphasis on talent that
they would sign for the label,
they would still produce for a
lot of different people. The
major labels started describing
these joint ventures as vanity
labels, and, unfortunately, we're
now in a state where it is
extremely difficult to get these
types of deals. Companies are
very reluctant, no matter how
talented the person is.”

But, says Slaughter, out of
that reality has come a new
independence and a new breed
of young entrepreneurs who
don’t want to fall prey to the
whims and/or disapproval of
the majors. “What it has created
is tremendous opportunity for
independents to come along,”
he says. “Traditionally, it was
the independents who usually
started every new trend of
music, and I think that has not
changed. During the past,
whether it was disco, grunge
music, R&B or soul, it was first
started independently, and then

Michele Rhea Caplinger of NARAS

eventually the majors picked up
on it, and they became institu-
tionalized when majors got
involved.”

These labels, says Slaughter,
are the new lifeblood of the
Atlanta music industry—and the
industry as a whole. Koya
Records, Sound of Atlanta,
Madd Society Records, Big Cat
Records, VS Records and Big
Oomp Records are among the
indies to watch in the current
Atlanta music scene. “I think the
emergence of independents at
this point could really keep that
pattern going and, musically, can
help show us the way,” she adds.

Attorney Uwonda S. Carter,
whose clientele consists of
indies, rapper Cuevo Gold, Attic
Crew, 72 Management and
Consulting and Boliver from
Dungeon Family, agrees. “What
I've found with major labels is
they try to recreate what is
already out there and use for-
mulas that are already work-
ing,” she says. “A lot of times,
they are not willing to try new
things, and they’re not willing
to try because they don’t really
know how to market them. But
independent labels are coming
from the grass roots, and they
learn how to market and pro-
mote their artsts, and if it’s suc-
cessful, major labels pick up on
it, and it expands the sound.
They are the ones testing new
grounds and making new things
work.”

Slaughter says, despite the
challenges, the talent that origi-
nally put the city at the fore-
front of the music industry is
stilt there. “Frankly, I see it as a
time of tremendous opportuni-
ty,” he says. “I get tapes and
CDs every day in the mail, and |
get phone calls every day—at
least two or three—about peo-
ple who want to meet with me,
want me to give them advice,
hopefully work with them, shop
their material...things like that,
and I've come across some
tremendous talent. My client
Bryant Reid created B Street
Live, which has become an
incredible and vital showcase of

unsigned talent. But that’s just
one side of the range of talent
that’s still here.”

Slaughter says today’s Atlanta
music scene reminds him of the
early "90s, when the industry
here was just getting its legs. “I
wanted Atlanta to be the urban
equivalent of Nashville,” he
says. “We’ve tried it, and we've
had some setbacks. But, as long
as I'm in Atlanta, I'm not going
to stop trying to help make that
happen because I have the raw
materials to work with and 1
certainly have the belief.”

COMING TOGETHER

One growing trend in the city,
which has often been criticized
as being too cliquish, is the com-
ing together of various mem-
bers of the entertainment com-
munity. A notable example is a
group called 730 Atlanta, an
Atlanta-based music-industry
organization created by and
comprised of managers, pro-
ducers, entertainment attor-
neys, A&R execs, publicists, pro-
moters, agents, studio heads
and radio personalities.

Says Brian Cooley of Wicked
PR., “The group was started to

have the industry in Adanta
work together collectively,
rather than competitively, to
facilitate and further the growth
and diversity of Atlanta’s music
scene.”

The group is planning show-
cases, seminars and an array of
events to create opportunities
for its members to network and
gain knowledge about the busi-
ness. Says Cooley, “Basically,
what all of us in 730 Atlanta
realized is that, when you look at
the wealth of talent that comes
out of Atlanta, representing so
many genres—urban, rock,
pop, country, Christian—it’s
rather amazing and like no
other city.” And though the
Atlanta sound is diverse, says
Cooley, 730 Atlanta hopes to
“create a unified voice” on

Attorney Uwonda S. Carter

behalf of the city’s music indus-
try. “We're spreading the word
that Atlanta is a diverse musical
powerhouse on par with New
York and Los Angeles, and
we're working as a group to
make Atlanta even more of a
force.”

There also are other organi-
zations in the community try-
ing to create a bond among
Atlanta’s musical family mem-
bers. Michele Rhea Caplinger,

executive director of the
Atlanta Chapter of the Record-
ing Academy, says she strives to
bring unity to the city’s musical
scene. “[My goal has been] to
bring our marvelous music
community together to form
one strong force, provide pro-
fessional development pro-
grams and to improve the cul-
tural environment and quality
of life for music and its mak-
ers,” says Caplinger, who
moved to Atlanta from New
York 20 years ago. Because of
her NARAS post, which she
has held for two years,
Caplinger says she gets to see
firsthand “how rich our city is
in both established and
untapped talent.”

Carter thinks alliances are
definitely being formed. “I

think people were afraid when
they saw LaFace leave and now
with So So Def. We realize how
good we had it in Adanta, and
they want to keep it, so they're
coming together to bridge all
their resources to make sure
that it stays here,” she says.

“The worst thing that could
happen would be for people like
Organized Noize and LaFace
and So So Def to put Atlanta on
the music-industry map only to
have it all of a sudden die,”
Carter adds.

STILL THE ONE

Despite industry-wide changes
and dwindling opportunities for
the types of big-label deals that
might have been done in the
past, Atlanta has not fallen from
grace.

Says Slaughter, “I think
Atlanta’s still the go-to spot. The
secret with Atlanta is that there
is no Atlanta sound. We have
incredible talent in all types of
genres and sub-genres of music
here. Whether it’s neo-soul, hip-
hop, rock, gospel, pop, all dif-
ferent variations, you can find
talent and producers who are
exceptional in those areas.

Companies still inake this a key
spot to visit.”

Proof of the city’s viability is
all over today’s charts, he adds.
“If you look at the charts, a sig-
nificant percentage of the hits
are represented by either
Atlanta artists or producers or
songwriters, so it’s still here,” he
says. “It’s ironic that, throughout
all the trials and tribulations of
the major labels, at least you
have a representative from one
of those labels down here look-
ing to find out what’s happen-
ing or what's new or looking for
producers to work on talent that
they’'ve signed from other mar-
kets. The ground is still fertile,
frankly more fertile than ever.
For people who have the skills
and have the vision, this place is
wide open.” W
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Opening February 2003 + Seating configurations from 3,000 - 13,000

Ample parking * Conveniently located minutes from downtown Atlanta

The finest new venue in the south

rises just to the north of Atlanta.

One of the most dynamic and fast-growing areas in the country is now home to one of its most
exciting new performance venues, the Arena at Gwinnett Civic and Cultural Center. Just minutes
from downtown Atlanta, this beautiful, state-of-the-art facility is architecturally impressive, acoustically
advanced, and incredibly versatile. Whether it's a concert set-up for 13,000 or a more intimate setting

for a theatre audience of 3,500 your options are virtually unlimited. Opens February 2003.

6400 Sugarloaf Parkway ¢ Duluth, Georgia 30097

www americanradiohistorv com
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JERMAINE DUPRI » BOW WOW e DA BRAT » CHANTE MOORE ¢ KENNY LATTIMORE = COMMON * ZUNI WHELS

ATRICONTROTIMUSIC)IN Cogreo®
M@m mm:@n m‘mi\m

KANDI TYRICE JONES TERRY HARRIS/ JEREL ALLEN TAMIKA SCOTT
ASCAP’'S RHYTHM & SOUL MUSIC SONGWRITER JERZEE MONEY, 1syss (BMI) BUFF ENDZ (BMI}) 0'SHUN ARCADE MUSIC (ASCAP)
OF THE YEAR, 2000 (ASCAP) » 7 : |
BRANDON & BRIAN CASEY KB & SFEC ' TAMARQUIS JEFFERSON  TAMEKA !'TINY" COTTLE
USHER, TONI BRAXTON, JAGGED EDGE, WHITNEY HoUsTe~ (BMI) JAGGED EDSE, ERIC BONET, BOW Y oW (ASCAP) ~ SCRUBS $ASCAP)
BLAQUE, IDEAL, BBD (ASCAP) Tl T : :
KATRINA WILLIS LATOCHA SCOIT DAVID “SZEVON DAZE" LINDSEY DARIUS GREEN

THE TEMPTATIONS, LUTHER VANDROSS, TRICK DADDY (AS_AP) _ S7EVON SONGS (BMI) - s . = ALL "D" MoRE Music (ASCAP)
CHANTE MOORE, CHARLIE WILSON (ASCAP) -
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"QUR ALL~STAR LINE Up*

DORSEY LEVENS - JOEHAMILTON DEE BROWN
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DEFENSIVE BACK - PITTSBURGH STEELERS LINEBACKER - CAROLINA PANTRHERS PEFENSIVE TACKLE - NEW ENGLAND PATRIOTS
RYAN SIMS KENYATTA JONES RODNEY WILLIAMS
DEFENSIVE TACKLE - KANSAS CITY CHIEFS OFFENSIVE TACKLE - NEW ENGLAND PATHIGTS PUNKER, NEW YORK GIANTS
JACQUEZ GREEN JASON PERRY HILTON ALEXANDER
WIDE RECEIVER - WASHINGTON REDSKINS DEFENSIVE BACK - SAN DIEGO CHARGERS WIDE RECEIVER - NEW ORLEANS SAINTS
TYRONE POOLE DONTE' CURRY PAUL MIRANDA
CORNERBACK - DENVER BRONCOS ['BNE BACKER - DETROIT LiONS CORNERBACK - SEATULE SEAHAWKS/MMIAMI DOLPHINS
ROOSEVELT WILLIAMS LLOYD HARRISON CHRIS ANDERSEN
CORNERBACK - CHICAGO BEARS COFMERBACK — Mi1AMI DOLPEINS FGRWARDYCENTER - DENVER NUGGETS

BALE ABOVE ALLY ol et i e ke it re ottt i o s i D e o e o 0 "ON THE CoME Up"

"ALSO LOOK OUT FOR 3 NEW TV & FILM PROJECTS IN PRODUCTION FOR 2003"
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and The Blues.

BLACKGROUND SPARKLES: Black-
ground Records has signed R&B
chanteuse Sparkle. “Sparkle had a pre-
vious [business] relationship with my
father,” Blackground president Jomo
Hankerson says, “and he wanted to
give her another shot.”

A one-time protégé of R. Kelly,
Sparkle was earlier signed to Interscope
and Motown. In 1998, she released her
eponymous debut (featuring the No. 1
hit with Kelly, “Be Careful”) and fol-
lowed with 2000s Told You So.

According to Hankerson, Timba-
land will also be returning to the stu-
dio shortly to work on his third set.
“We're really excited about that,
because we left Virgin in the middle
of us working his second album,”
Hankerson says. “We want to get back
in there with a fresh start and put the
might of a Universal Records behind
him. We want to get his record sales
up to a level where his production is.”

G MARKS THE SPOT: “If it feels good,
I'm in. That’s my motto,” says Ger-
ald Levert with a laugh while gear-
ing up for the Los Angeles stop on
the nationwide Vibe Live tour.
Among the items on the veteran
Elektra artist’s feel-good checklist is
the Tuesday (15) release of his new
album, The G Spot, his rave-draw-
ing turn in the forthcoming Artisan
Entertainment documentary Stand-
ing in the Shadows of Motown, and
performing and recording again
with his dad, O’Jays icon Eddie.

Paced by current radio-friendly
ballad “Funny,” The G Spot was
recorded at the O’Jays’ old stamping
grounds of Philadelphia, which Lev-
ert says added “something different.
You had this vibe there; Musiq was
in one room, Floetry in another.
Everybody would be in the halls or
in the lounge listening to music. I
also used different falsettos, singing
a little softer and not so harsh.”

The session also found Levert
doing “something 1 always swore

by Gail Mitchell

off of”: sampling. One song, “All
That Matters,” samples the 1978
O’'Jays single “Family Reunion.”

“I thought what Angie Stone did
on ‘Wish I Didn’t Miss You’ [using
the O’Jays hit “Back Stabbers”| was
clever. So I decided to do it. I don't
like giving up half of my publishing,
but that's the price you pay for steal-
ing,” he says with a laugh.

Decrying a narrow-minded cli-
mate that he says seems to stipulate
“because you're not in the top 10 on
106 & Park, you can’t get on the
radio,” Levert says that for him it’s
about not believing the hype, being
consistent with what he does, and
staying in front of people. “I make
sure [my] ass is good [onstage],” he
says. “I don’t care if there are only
two people out there.”

While still hankering to work
with Stevie Wonder and Michael
Jackson, Levert isn't ruling out a
now-on again LSG reunion. “It’s on
the board, but I don't know what’s
happening [yet],” he says. “I just
want to make music.”

ON THE RECORD: New York-based
Babygrande Records signs a multi-year
pact with Koch Entertainment Distri-
bution. Babygrande, founded by for-
mer Priority Records A&R executive
Chuck Wilson, carries a hip-hop ros-
ter that includes Canibus, Supernat-
ural, and Jedi Mind Tricks. The screen-
writing Wilson is also planning to
release soundtracks via the indie label.

MEMORY LANE: You can revisit old-
school R&B courtesy of Clarence
Avant’s Tabu Records, EMI Catalog
Marketing, the Right Stuff, and Virgin-
distributed Montbello Records with
reissues of albums by Alexander O’Neal
(his eponymous 1985 debut and 1988
Christmas set My Gift to You), the
S.0.S. Band (its 1980 debut, S5.0.S.),
Cherrelle (1984’s Fragile), and Brain-
storm (1978's Journey to the Light).

The Oct. 22 rerelease of these
albums is the first in a series of Tabu
reissues via EMI Catalog Marketing.
Established in 1975 and formerly dis-
tributed by CBS Records, Tabu was
also home to Anacostia and General
Caine, among others.

Also from the EMI Catalog camp:
reissues of pioneering rap quintet
N.W.A’s seminal albums Straight
Outta Compton and Efil4zaggin, fea-
turing pivotal members Ice Cube,
Dr. Dre., and the late Eazy-E. Eazy-
E’s solo album, Eazy-Duz-It, will
also be rereleased.

Additional reporting by Rashaun
Hall in New York.

BY RASHAUN HALL

NEW YORK—Ms. Jade has been
preparing a long time for her 215/Beat
Club/Interscope debut, Girl Inter-
rupted (Nov. 5).

“I wrote my first rap when I was
either 8 or 9,” Jade says. “After that, [
started singing. I was always into
music, but I didn’t know what I want-
ed to do exactly. I just knew I wanted
to be an entertainer. I went through
high school doing talent shows. After I
graduated, I still didn't know what I
wanted to do, so I went to cosmetology
school. While I was there, writing
became a hobby. Whatever came into
my mind, I wrote down. When [ was
supposed to be washing hair, T was
writing raps and getting in trouble.”

As Jade's love of writing grew, so did
Philadelphia’s hip-hop scene. “This was
right around the time when [then-Ruff
Nation act] Major Figgas and [Roc-a-
Fella/Def Jam artist] Beanie Sigel were
coming out, so hip-hop in Philly was
starting to come up,” she says. “I would
go anywhere so someone could hear
me rhyme. [ just wanted to perfect [my
style], and that happened by battling
people. I was just trying to grind my
way in. When [ decided to go after a
deal, a lot of people told me no. They
were either only looking for guys or I
didn’t have the right look. It was really
hard—I cried. When you want some-
thing so bad, and people keep telling
you no, that’s crazy.”

Things changed when Jade met her
manager, Terrence Glasgow of Philadel-
phia-based 215 Management.

“They had connections and set
things up for me to come to New York,
and I rapped for everyone. One night,
we just happened to be in the studio,
and I met Jay Brown from Elektra. He
took me upstairs to another studio to
meet Missy [“Misdemeanor” Elliott]. I
rapped for her and she dug me, so she
called Tim, and after that it was on. The
week after I rapped for him, Iwas in the
studio recording with them on Inde-
cent Proposal,” Jade says of her work
on Timbaland & Magoo’s sophomore
set for Blackground Records.

Following work on Indecent Pro-
posal and Elliott's Miss E . . . So Addic-
tive, Jade focused on her own material.
“I started when [ was in the studio with
Tim and Missy,” she says. “He actually
taught me how to rhyme over his beats,
because they're so tricky. So I spent
that summer in L.A., and when I came
back I started working on the album.
We finished it in four months.”

To launch Jade’s project, Interscope
took a different approach to marketing
her. “We wanted to solidify her from the
bottom up,” Interscope Records prod-
uct manager Roberto Caiaffa says.
“That’s the approach we took with
[Jade’s song] ‘Feel the Girl as a street-
buzz record, and that definitely stirred
up a lot of feathers. That helped intro-
duce her into a market where female
rap artists aren't selling as well as they
did three or four years ago. It is essen-
tial to have a foundation. Nowadays,
consumers are much more sawvy.”

According to Caiaffa, Interscope has
teamed with the Hummer car compa-

Jade Lets
Nothing

‘Interrupt’
Her

ny. [ addition to the Hummer featured
in the “Ching Ching” video, Hummer
will run promo spots in conjunction
with the clip and will take part in Jade’s
in-store appearance at a yet-to-be deter-
mined Philadelphia location.

For her part, Jade has already
earned a name for herself via singles
“Feel the Girl" and “Big Head.” The
former peaked at No. 22 on the Bill-
board Hot Rap Singles chart. Cur-
rent single “Ching Ching,” which
features Timbaland and Nelly Furta-
do, is No. 54 on the Hot R&B/Hip-
Hop Singles & Tracks chart. In addi-
tion to party tracks like “Feel the
Girl" and “Ching Ching,” Jade shows
a more mature side via songs like
“Why You Tell Me,” featuring Lil" Mo,
and “Keep Ya Head Up.”

“As an artist, music isn't just music,”
Jade says. “Most music has a message,
and as an artist [ wanted to throw that
out there, I'm a real person, and | know
what it’s like going through stuff like
relationships and working hard. It's
cool to dance, but you also have to let
people know that you work hard for
what you've got.”

From beauty shops to Beat Club,
Jade's journey has almost been cine-
matic. So it seems fitting that the title
of her album comes from a movie.

“I saw the movie and just took the
title and ran with it,” Jade says of the
film Girl, Interrupted, which starred
Winona Ryder and Angelina Jolie. “I'm
a young girl, and I was interrupted by
so many things—[guys] with money,
the streets, indecision, and non-believ-
ers. But I still did what I had to do.”
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== Albums with the greatest sales gains this week. Catalog albums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of older atbums. Total Chart Weeks column reflects combined weeks title has aneared on the Top R&B/Hip-Hop Atbums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. Cf America (RIAA) certification for net shipment of 5%0,000 album units {(Gold). A RIAA certification for net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates aigum's multi-platinum level. For boxed sets, and double
albums with a running time of 100 minutes or more, the RIAA multiplies shipments bhxhe number of discs and/or tapes. RIAA Latin awards: © Certification for net shipment of 100,000 units (Drol. A Certification of 200,000 units (Platino). A *Certification of 400,000 units {Multi-Piatino}. *Asterisk indicates LP is available. Most tape prices.
and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesaie prices. Greatest Gainer shows chart's largest unit increase, Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heat-
seekers this week. [H] indicates past or presenﬂieatseeker title. © 2002, VNU Business Media, Inc.. and Nielsen SoundScan, Inc_Ail rights reserved.
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Box.

ON AN UP: In the days following the
ninth annual Billboard Dance Music
Summit (Sept. 30-Oct. 2 in New
York; see story, this page)—and after
months and months of planning,
organizing, and coordinating—we
find ourselves decompressing. At the
same time, we reflect on some of the
event’s more vibrant and livelier
evening activities.

Morel’s performance during the
summit's opening-night party at
Club Shelter proved to be the per-
fect way to get the party started. In
the course of an incredibly tight and
smart 45-minute set, singer/gui-
tarist Richard Morel and his band-
mates—Pat Flood (bass/backing
vocals), Rob Black (drums), John
Allen (guitar), and Dwayne Tyree
(percussion/backing vocals)—spot-
lighted many winning moments
from the sterling Queen of the
Highway, issued earlier this year on
Yoshitoshi Recordings.

Intertwining elements of alterna-
tive rock, British synth-pop, and pro-
gressive house, Morel’s live presen-
tation, like its album, brought a
breath of fresh air to a rather stag-
nant dance/electronic landscape.
Album tracks like “Funny Car,” the
sublime “Queen of the Highway,” and
the single-worthy “All of the Sweet
Ones” were injected with major
blasts of excitement, which often
occurs in such a live setting. For its
closing number, Morel previewed a
new song, “I'll Do What I Can (Not to
Touch You),” which we can only hope
will be on the next album.

When the band played its last note,
a smiling Morel walked offstage.
Moments later, he said, “I'm really
psyched and happy about this show.
The crowd was there to see us, and we
felt that. We were definitely feeding off
the audience’s energy, and it seemed
like they were feeding off ours.”

After witnessing such a show, one
can’t help but wonder why Morel

_ DANGE/ELEGTRONIG

by Michael Paoletita

hasn’t received more attention.
Could it be that, in addition to club
DJs, Yoshitoshi needs to promote the
act to college and alternative radio?
Perhaps more importantly, the label
needs to get the band on the road so
that Morel could have the opportu-
nity to connect with potential fans.
Once that happens, Morel’s much-
deserved ascension will begin.

On the following evening, nii-elec-
tro acts Avenue D, W.L.T., and Mount
Sims took to the main stage of the
Centro-Fly club for some innocent,
salacious fun. Mogul Electro’s Avenue
D and W.LT. delivered, respectively,
deliciously trashy and playfully sexy
shows. Performing “Ooh, I Like It”
and a cover of the Cars’ “Just What [
Needed,” the three camera-poised
women of W.I.T. made it very clear
that they are pop divas in waiting.

In the course of spotlighting gems
like “Good Service” and “Black Sun-
glasses” from its debut album, Ultra
Sex (Emperor Norton), Mount Sims
happily incorporated corn dogs, lubri-
cating lotion, and go-go dancers into
the funked-up musical mix.

While technical difficulties extend-
ed the running time of the closing-
night party at the Discotheque night-
club, featured artists Reina, Evolution
With Jayn Hanna, Tammi Wright,
and Amber, among others, remained
positive and upbeat, reminding us
that, no matter what, the show must
go on. And on and on it went.

Swedish trio Alcazar didn'’t let such
sonic hardships get in its way. In fact,
it only seemed to increase the act’s
already high-voltage star quality. “Cry-
ing at the Discotheque™ and a cover of
the Human League’s “Don’t You Want
Me” (both featured on the act’s E-Mag-
ine Entertainment album, Casino)
were injected with new sass and verve.

With a knowing wink to the hal-
cyon days of disco, Alcazar—aka
Andreas Lundstedt, Annikafiore
Johansson, and Tess Merkel—deliv-
ered a professional and slick stage
show that other acts would be wise
to emulate. We hope that others in
attendance were taking notes.

Summit attendees were also treat-
ed to an eclectic array of internation-
al DJs, including Saeed & Palash, DJ
Encore, Tiga, Christopher von Deylen
(of German duo Schiller), Gusgus,
Tedd Patterson, and Eddie Amador.

For its set, Gusgus offered a twist-
ed mix, concentrating on wicked reg-
gae covers of disco classics: Blood Sis-
ters’ “Ring My Bell,” LaFisha’s “I'm
Every Woman,” and Xanadu & Sweet
Lady’s “Rapper’s Delight,” among
others. Upside down, indeed.

Dance Summit Scans Digital
And Radio Landscapes

BY RASHAUN HALL

NEW YORK—Throughout the
ninth annual Billboard Dance
Music Summit, held Sept. 30-Oct.
2 at New York’s Marriott Marquis
Hotel, it proved difficult to escape
two overriding themes: the reali-
ties of doing business in an
increasingly digital world and
radio’s renewed interest in dance/
electronic music.

Conference attendees and pan-
elists—which together totaled
more than 500 people—offered a
variety of opinions and thoughts
on the role that digital music and
illegal downloading play in the
community.

EMI Recorded Music VP of new
media Ted Cohen cited such file-shar-
ing services as
Napster as hav-
ing a direct
impact on the
way major la-
bels do busi-
ness. “Napster
changed the
way things hap-
pen,” Cohen re-
marked. “In the
very near fu-
ture, the labels
may begin to offer digital tracks
online for a cost as soon as they are
made available to radio.”

Cohen also noted the music
industry’s need to offer more for
the consumer’s dollar. “We have to
prove the worth of music now,” he
said. “The film industry makes
$100 million movies and sells them
for $18 on DVD, while we're offer-
ing 30-cent plastic discs for the
same price.”

THE UPSIDE

Those in attendance agreed, on
one level or another, that piracy
hurts all aspects of the dance/elec-
tronic industry. That said, Full
Audio senior VP of content and
label relations James Glicker
remains optimistic for the future
of digital music and the role that
dance music plays in it.

“The good news,” Glicker offered,
“is that the subscription services
see dance music as the perfect for-
mat because of its timeliness.”

At the “Diva Worship” panel,
Cyndi Lauper shared a story with
summit attendees. During live
performances last year, she said
she noticed that “fans were singing
along with me to brand-new
songs.” Though these songs had
not been released, Lauper said
“fans were finding me” via the
Internet. Months later, she re-
leased the songs on her Shine EP
herself.

In a similar buoyant spirit, opti-
mistic radio programmers dis-
cussed the future of dance music
at radio—in all its formats—dur-
ing the “Heard It All Before”
panel.

“We have people who believe in
the format,” said WPYO Orlando,
Fla., PD Steve Bartel, referring to
dance music’s recent rise at radio.
“There is a lot of good talent out
there. You just have to stay in
touch with your market and always
stay in touch with the club scene.”

WXXP Long Island, N.Y., music
director DJ Theo concurs but
believes there should be a musical
balance at all formats. “I don't
think a 100% dance station works
all the time,” he noted. “I think
[top 40 WHTZ New York| 2100
should add a dance song every
week, all the time, and not just
because it’s hot now.”

For syndicated, digital, Inter-
net, and satellite radio, program-
ming for the masses offers many
challenges. “Customer satisfac-
tion is most important to us,” XM
Satellite Radio PD Blake Law-
rence said. “The challenge is to
program for an entire country.
New York is different from Los
Angeles and Seattle.”

Ministry of Sound Radio syndi-
cation producer/DJ

four years as a “bedroom DJ”
before he created the turntable
technique known as “cutting” or
“scratching.”

In addition to offering wisdom
about the industry, many of the
panelists shared stories from their
colorful careers. Schatz recalled
his days at RCA, working with
Vicki Sue Robinson. “We had just
finished working on ‘Turn the
Beat Around,’ and RCA thought it
was crap,” he recalled. “Weeks
later it was a hit, and I was seen as
a genius.”

Huff also regaled the standing-
room-only crowd with his story of
how he befriended Gamble. “I went
to Loretta’s High Hat, a local club
in Camden, N.J., to see a band
called Kenny Gamble & the Rom-
eos,” he said. “That was the begin-
ning of the MFSB orchestra. The
first time we sat down to write
together, we wrote 10 songs. After
that, every time we sat down, we’d
write another 10 or 20 songs, many
of which were based on real-life
experiences.”

He pointed to Billy Paul’s “Me &
Mrs. Jones” to illustrate his point.
“The song was based on a couple
we would see in the same restau-
rant every week,” Huff noted. “A lot
of our songs happened that way.”

Andrew Erskine
countered, “For us,
the main selling
point isn’t so much
the music but the
DJ who's playing
the music.”

The three-day
conference wrapped
with the informa-
tive and educational
“Pioneers of Dance/
Electronic Music—
The Remix” panel.
Moderated by Bill-
board associate edi-
tor of dance Michael Paoletta, the
panel featured label executives Ken-
neth Gamble and Leon Huff (Phila-
delphia International Records), Vin-
cent Montana Jr. (Philly Sound
Works), Eddie O'Loughlin (Next
Plateau Entertainment), Warren
Schatz (Tommy Boy), and Cory Rob-
bins (Robbins Entertainment); remix
pioneer Tom Moulton; producer
James Mtume; singer Candi Staton;
and DJs Grandmaster Flash and
Danny Krivit.

WARM MEMORIES
When asked to give advice to
the next generation of music mak-
ers, Grandmaster Flash stressed
the importance of dedication to
your craft, noting that he spent

: HUFF (LEFT) AND GAMBLE

Gamble and Huff also talked
about the inspiration behind
MFSB's classic R&B/dance record-
ing “Love Is the Message.”

“We always said, ‘The message
was in the music,” and the answer
to that was ‘Love Is the Message,” "
Gamble said. “The groove on that
record was incredible. The song
was funky yet symphonic—it had
it all. To me, it was more spiritual
than anything else. It’s one of the
best songs MFSB ever recorded.”

TO OUR READERS

The Beat Box Hot Plate will
return next week.
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2002 BILLBOARD DANGE MUSIG SUMMIT

The ninth annual Billboard Dance Music Summit, held Sept. 30-
Oct. 2 in New York, attracted more than 500 movers and shakers
from around the world, encompassing label executives, artists, pro-
ducers, remixers, DJs, radio programmers, lawyers, managers, book-
ing agents, independent promoters/publicists, and Internet special-
ists. The three-day event offered daily panels and nightly showcases/
parties. (All photos by Chuck Pulin.)

Capping off the summit was the “Pioneers of Dance/Electronic Music—The Remix” panel. Moderated by Bd/board associate
editor of dance Michael Paoletta, it featured a who’s who of groundhreaking producers, remixers, songwrit=rs, musicians,
DIs, and label executives. Standing, from left, are panelists Cory Robkbins. Eddie O'Loughlin, Grandmaster Flash, Tom Mouf-
ton, Candi Staton, Kenneth Gamble, Vincent Montana Jr., James Mtume, Danny Krivit, Warren Schatz, and Leon Huff.

five DJs. Sweden’s Alcazar delivered the evening’s most spectacular and profes-
sional show. The trio’s tight set spotlighted a few tracks, including “Crying at the
Discotheque” and a cover of the Human League’s “Don’t You Want Me,” from its
E-Magine Entertainment full-length, Casino. Pictured, from left, are Alcazar’s
Tess Merkel, Andreas Lundstedt, and Annikafiore Johansson.

iy $ The “Heard It All Before” panel—which focused on satellite, digital, Internet, and terrestrial radio—from left, are Ministry of
it . Sound Radio syndication producer Andrew Erskine; industry veteran Cary Vance; Maverick Records A&R director Jason Bentley;
2 .} - - Galaxy 101 UK. DJ/host Deli G.; XM Satellite Radio PD Blake Lawrerice; Music Choice senior manager of programming Seth
International DJ/producer Danny Tenaglia couldn’t hide his _ - Neiman; WXXP Long Island, N.Y., music director DJ Theo;
smile during the festive “Diva Worship” panel. Here, from i | WPYO Orlando, Fla.. PD Steve Bartel; and Sirius Satellite
left, Tenaglia is accompanied by divas Yoko Ono, Cyndi : Radio dance manager Swedish Egil.
Lauper, and Vanessa Daou.

<4 P

Straight out of Brooklyn, N.Y., the women of W.L.T. struck a

Currently promoting its new Moonshine Music album, A¢ten-
iion, Barcelona-residing Icelandic act Gusgus dazzled club-

Al

major pose while performing at the Centro-Fly club for the It was all grins and smiles as some of dance’s most powerful DJs, producers, and gaers with a mixed bag of musical treats. Shown in the Tapi-
summit’s nii-electro showcase. Performing their feisty remixers gathered at the summit. Standirg, from left, are Victor Calderone; oca room of the Centro-Fly club, from left, are Gusgus

cover of the Cars’ “Just What I Needed,” from left, are Richie Santana; Third Millennium Entertainment’s Jimmy Folise, who oversees vocalist Earth, programmer Biggi Veiran, DJ President
Mandy Coon, Melissa Burns, and Christine Doza. Saniana’s career; Mac Quayle; Danny Tenaglia; and John “Jellybean” Benitez. Bongo. and kevboardist Buckmaster De La Cruz.
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2002 BILLBOARD DANGE MUSIG SUMMIT

The participants on the “Nii-Electro-—type or Reality?” panel ably proved that
music needs to be fun and sexy. (A dash of attitude doesn’t hurt, either.) Stand-
ing, from left, are Ministry of Sound Radio syndication producer Andrew Erskine,
Ghostly International Recordings owner and president Sam Valenti IV, W.I.T.
member Melissa Burns, T.IL.E.M. member Justin Nylander, the Kork Agency
owner and president Christian Bernhardt, and Mogul Electro founder Larry Tee.
Seated, from left, are Mount Sims frontman Matt Sims, Turbo Recordings co-
owner Tiga, and Xylophone Jones Recordings founder Tommie Sunshine.

The headline act for the opening-night party at Club Shelter was Yoshitoshi Record-
ings’ Morel, which treated attendees to numerous winning moments from its debut
album, Queen of the ! lighway. Shown backstage immediately following its rousing
performance, from left, are Morel percussionist Dwayne Tyree, guitarist John Allen,
singer/guitarist Richard Morel, drummer Rob Black, and bassist Pat Flood.

Taking a break between the summit’s many international panels, from left, are Next
Plateau Entertainment founder Eddie O'Loughlin, Nervous Records president
Michael Weiss. Neo Records U.K. chairman Eddie Gordon, Tommy Boy Records
founder Tom Silverman, and Radikal Records president Jurgen Korduletsch.

This year’s summit hosted two closed-door record-label meetings to provide a forum
for label executives to discuss the current realities of doing business in an increas
ingly digital world. Pictured, from left, are [1i-Bias Records co-founder Nick Fioruc-
ci, Astralwerks Records GM Errol Kolosine, Maverick Records A&R director Jason
Bentley, Kinetic Records founder Steve Lau, and J Records VP of A&R Hosh Gureli.

The “Diva Worship” panel, moderated by Billboard associate editor of dance Michael Paoletta, center, was a colorful journey
into the lives of seven living legends, comprising, from left, Nona Hendryx. Cyndi Lauper, Yoko Ono, Gloria Gaynor, Claudja
Barry, and Candi Staton. (Not pictured is panelist Vanessa Daou.)

The summit's kick-off party at Club Shelter celebrated the 10th anniversary of lawyer Kurosh Nasseri's involvement in
dance/electronic music. Some ol his clients include DJ/producers Deep Dish, Saeed & Palash. Max Graham, and Carl Craig.
Standing, from left, are Nasseri, Deep Dish's Sharam Tayebi, Jon Sutton and Barry Jamieson of U.K. production outfit Evolu
tion, Deep Dish’'s Ali “Dubfive” Shi
razinia, Billboard associate editor of
dance Michael Paoletta, and Tommy
Boy Records founder Tom Silverman.

The summit's A&R room offered artists,
producers, and songwriters the oppor-
tunity to have their demos heard by
numerous labels, including Ministry of
Sound, Nervous, Neo U.K., Subliminal
Robbins Entertainment, Tommy Boy,
V2, and West End. A steady stream of
attendees kept the A&R executives lis-
tening to new, unsigned music all day.
Shown here is Jack Lee of Avex Asia.

The exchange of thoughts and ideas continued well beyond the running time of the
summit’s numerous panels. Shown here at the end of day one. from left. are Jour-
neys by DJ CEOQ Wilson Fong. Rasa Music founder Donna DeCruz, Positiva U.K
director Jason Ellis, and Prolific Management managing director Marlene Munoz.

BILLBOARD OCTOBER 19, 2002

www.billboard.com 43

wwWw americanradiohistorv com


www.americanradiohistory.com

OCTOBER # i , " A \ §
oz . DIDOAIC | |
i : : —— : ' nMaxn-SinéIes Sales anﬂ Sales Breakﬁuts data compiled by 7 [ ] X
gg @% _ % _ g % I‘o Nielsen
£l 8 i @3}7 g8 es 23188 SoundScan
2|y N
| = 5| ¥
< E ! TITLE {MPRINT & NUMBER/PROMOTION LABEL Artist < E TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
: MNUMBER 1 :%e 1 Week At Number 1 : BUMBER 1 W 8 Weeks At Number 1
t 423 ADDICTED TO BASS mansew: Puretone ? 111 ALIVE (THUNDERPUSS REMIX) tricroms @ @ Jennifer Lopez =
2434 | DON'T WANT U (WIDELIFE & DEZROK MIXES) neavous 26517 Widelife 313 FULL MOON (DANCE MIXES) ananmicessoss @ @ Brandy =
1y 2 WHATCHULOOKINAT (THUNDERPUSS & FULL INTENTION MIXES) arisiasian Whitney Houston 2|2 A DIFFERENT KIND OF LOVE SONG waRNER BROS 42455WAN D @ Cher
44619 GOTTA GET THRU THIS (THE PASSENGERZ & STELLA BROWNE MIXES) isunosnyeoms — Daniel Bedingfield <2 4| 4 HEAVEN rosains 12057 @ @ DJ Sammy & Yanou Featuring Do =
S 4712 TWO MONTHS OFF g0z Underworld 5| — SERVE THE EGO (REMIXES) aranticssogac @ @ Jewel
5 | 5 ALL THE THINGS SHE SAID (REMIXES) INTERSCOPE PROMO, TATU=f - 8| — REASON rossins 72010 @ @ lan Van Dahl
411 EMPIRES [BRING ME MEN] (REMIXES) J21227 Lamya = & 7|6 SONG FOR THE LONELY warnerBROS 42622 @ @ Cher =
2 311116 HOW MANY  EMERGE 30008/CENTAUR Taylor Dayne 6|5 I'VE GOT YOU (CHRIS PANAGHI| & ERIC KUPPER MIXES) coLumsia79751/CR6 D @ Marc Anthony =
7416122 OTHERWISE  CHINASIAE PROMO/REPRISE Morcheeba 9|8 U DON'T HAVE TO CALL (REMIXES) srista 5125 @ Usher
10 §19] 30 SERVE THE EGO (REMIXES) arianticesss Jewel 1111 DON'T LET ME GET ME (REMIXES) sristaisiy @ Pink =
11115120 LOVE STORY  XLIMPORT/BEGGARS GROUP Layo & Bushwacka! 141513 MADAME HOLLYWOOQOD (REMIXES) emperoRRORTON 70020 (D @ Felix Da Housecat
L1 14119 EXTREME WAYS w9204 Moby = 8 13 7 WHY DON'T WE FALL IN LOVE (ERICH LEE REMIXES) RiSE/COLUMBIA 19774/CRG @ Amerie %
1 27| 38 INSATIABLE sonoos oz Thick Dick Featuring Latanza Waters 1110 9 RAPTURE (TASTES SO SWEET) unwersaL015672UMRG D @ iio %R
12 INSANE  GROOVILICIOUS 281/STRICTLY RHYTHM Dark Monks Featuring Mim 12112 THANK YOU (DEEP DISH REMIX) srisiai:9% @ @ Dido =
£113 | NEVER KNEW 1061¢ ss06 Gloria Gaynor 2 |11 14| 10| | THE NEED TO BE NAKED tomys0vzss @ @ Amber
16 124| 32 MOTHER  serious ossssamca M-Factor 1 16121118 BY YOUR SIDE (REMIXES) rrcrosv @ @ Sade %
1121126 HE THINK | DON'T KNOW (HQ2 CLUB MIX) mcaatBumcut Mary J. Blige tTi122| 21 LIKE A PRAYER raoiaLosizs @ @ Mad’house
9113 DIVINE rammon Supreme Beings Of Leisure | SOMETHING rosainsms @ @ Lasgo
8|10 SAFE FROM HARM  Y0SHITOSHI 083/DEEP 0ISH Narcotic Thrust Featuring Yvonne John Lewis 19 | NEVER KNEW (06ic 9508 @ @ Gloria Gaynor =
0423] 31 SEARCH'N 247 24marTEMIS Nicole J. McCloud = | 18] 19 YOU CAN'T GO HOME AGAIN! wmcasnes @ DJ Shadow =
10| 11 OPEN UP YOUR MIND  provOCATIVE 77719/CAPITOL Eyes Cream (21 THEY-SAY VISION (DANCE REMIXES) wmcass% @ @ Res %
#4117 7 WALKING ON FIRE NETTWERK 33160 Evolution Featuring Jayn Hanna 19] 17 ADDICTED TO BASS wvnums: © @ Puretone =
2313135 NO ONE'S GONNA CHANGE YOU GrooviLicious 282/STRICTLY RHYTHM Reina 2% WHAT IT FEELS LIKE FOR A GIRL MAVERICK 423572/ WARNER BROS. (> @ Madonna '?
28| 29 DAY DREAM (LOOKING FOR DANGER) Jtiivsean 2647 M'Black L5 25| — | SAFE FROM HARM  y0sHT0SH 0B3DEEP DISH @ @ Narcotic Thrust Featuring Yvonne John Lewis
112934 OBJECTION (TANGO) &ric promo Shakira= |0 23| 25 YOU MAKE ME SICK (HQ2 REMIXES) Larace nsseiarisia @ @ Pink
20 20| 25 GENEDEFEKT  fruer 2012/ca0aL Green Velvet @ Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The
- o K _ Club Play chart is compiled from a national sample of reports from club DJs. % Videoclip availability. Catalog number is for vinyl maxi-single, or CD maxi-singie if vinyl is
27 133] 39 SUPER WOMAN  KiNG STREET 1148 GTS Featuring Karyn White unavailable. Dn Sales chart: @ CD Maxi-Single avai Vinyl Maxi-Singl ilable. €% Cassette Maxi-Singl ilable. ©2602, VAU Business Media, Inc. anc
Nieisen SoundScan, Inc. All nights reserved.
2822114 SLEEP nemwerkaiss Conjure One
i 332( 37 ALL TO YOU (STONEBRIDGE REMIXES) unwersaL MPORT Seiko
J8 35 36 ENDANGERED SPECIES ST GEORGE IMPORT/SONY Deep Forest : ;
3¢ 40 DESIRE  MooNSHINE sesee GusGus = x : Sales data compiled by @ @ . ’
30| 28 SHINY DISCO BALLS  sususA 00a/sUBLIMINAL Who Da Funk Featuring Jessica Eve g I » Nielsen
37 | 40| 47 STEVE MCQUEEN (REMIXES) Asu provomierscort Sheryl Crow = % ARTIST SoundScan Title
— IMPRINT & NUMBER/DISTRIBUTING LABEL
24 441 — STARRY EYED SURPRISE maverick PROMO/REPRISE Oakenfold Featuring Shifty Shellshock = Y D SN —
- — — 3 t R4 EEELS
W POWER PICK & 22 4] NUMBER 1§ b 16 Weeks At Number 1
g% _ DIRTY VEGAS @ Dirty Vegas
s 147 IRRESISTIBLE! 1wisTeD 77827/THE RIGHT STUFF Superchumbo R o "y Veg
S8 25( 23 IN THE UNDERGROUND  6RO0VILICIOUS 28/STRICTLY RHYTHM Psycho Radio RDugBats\;\m/IJMY Heaven
74126(18 SHOW ME smresios Suzanne Palmer UNDERWORLD AHundredDaysOF.
N JBO 2NIIN2
‘1420 — BODY [REACH OUT] (WIDELIFE & HARD ATTACK MIXES) rtommy oy siverLase ze2tommysoy  Faith Trent qAKEr;lFPLD i Bunkka
o8 18] 17 LET YOUR WILL BE DONE (REMIXES) i s7imecuinuniversaspromouwrs— Ann Nesby Featuring Ricky Dillard & New G o chx OOHNARNERBROS:
MOBY 18
L 40 143) — WAKE UP WITH YOU (THE | WANNA SONG) (REMIXES) vanguaRrD PROMD Julia Ferdham Ve
THE HAPPY BOYS P Vi
37| 27 KISS KISS KISS (THE SUPERCHUMBO MIX) minotaanoe Ono s Trecs|Rary VolumelTiva)
- ¢ HOT SHOT DEBUT ZORGIRL 1 Mix 0f Life
DANCE TO THE MUSIC (PETER RAUHOFER REMIXES) swaco st Laszlo Panaflex SOUNDTRACK Blade 2
43 34[ 15 YOU GOTTA BELIEVE (REMIXES) ToMMYBOY SILVER LABEL 2374/TOMMY BOY Fierce Ruling Diva AL B. RICH Club Nation America Volume Two
MINISTRY OF SOUND 069334
L) POOR LENO  waLL 0F SOUND PROMO/ASTRALWERKS Royksopp }%5'0”5 ARTISTS This Is Ultimate Dance!
45 46[ — MOVIN' ON moio Lectroluv Featuring Sabrina Johnston
VARIOUS ARTISTS Uttra.Trance:1
£ 1S YOU IS OR IS YOU AIN'T MY BABY? veverroMo  Rae & Christian Featuring Dinah Washington UTRA 1SS
- MARY J. BLIGE Dance For Me
3 48] — CRYING AT THE DISCHOTEQUE  £-MAGINE PROMO Alcazar = G 29502
48 TROY (THE PHOENIX FROM THE FLAME) mania rromo Sinead 0'Connor BB WA Louie DeVito's Dance Factory
44| 45 ORIGINAL SIN (JUNIOR VASQUEZ REMIX) ROCKETUNIVERSA PROMO/UMRG Elton John = MG MG e E Colorful You
il 39| 24 WORK IT QUT (VICTOR CALDERONE & MAURICE JOSHUA MIXES) wusicworiomaverck provocolmeia  Beyonce Knowles = LADYTRON Light & Magic
EMPEROR NORTON 7058* [M]

Maxi-Singles Sales

SORROW
Dolce TomMyBOY SILVER LABEL

BEAUTIFUL CHILD
Madelyne raoka:

VERBAL
Amon Tobin ninsaTUNEs

ALIVE
Alive Featuring D.D. Klein strious
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Breakouts: Titles with future chart potential, based on club play or sales reported this week. ©2002, VNU Business Media, inc. and Nielsen SoundScan, Inc. All rights reserved.

SUPREME BEINGS OF LEISURE
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Divine Operating System
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Party Time 2003 Part One

4 Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA) certification for net shipment of 500,060 album units (Gold). A RIA%
ertification for net shipment of 1 million units (Platinum). @RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamonc
symbol indicates album’s multi-platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num
ber of discs andfor tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Dro). A Certification of 200,000 units {Plating). A? Certification of
400,000 units {Multi-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ
and all other CD prices, are equivalent prices, which are projected from wholesale prices. [M] indicates past or present Heatseeker title. ©2002, VNU Business

iMedia, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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Scene.

ONTHE ROW: Bobby Rymer has been
appointed VP of Almo Irving/Rondor
Music in Nashville, replacing David
Conrad, who recently joined Mercury
Records and MCA Nashville as execu-
tive VP of A&R (Billboard, Oct. 12).
Rymer has been with the company
since 1990 and was creative director
for the past six years.

John Rolfe Jr. has been named VP
of business and legal affairs at Com-
pendia Music Group in Nashville. He
previously was director of interna-
tional and business affairs at Acuff-
Rose Music Publishing.

Spark Entertainment, parent com-
pany of VFR Records, has broadened
the focus of the label to provide serv-
ices for non-VFR artists. The first non-
roster project VFR will work is for
Pacific Records/E-92 act the Great
Divide. VFR’s promotion team will
begin working the group’s single “Lost
in the Night” to radio Oct. 21.

April Taylor has been promoted to
manager of artist development and
marketing at Arista Nashville. She
previously was administrator in the
department.

Southeast regional promoter Jody
Van-Alin exits DreamWorks Records
and starts JVA Promotions, an inde-
pendent promotion company.

Duane Hobson has been promoted
to coordinator of A&R at RCA Label
Group. He previously was A&R sound
tech/engineer.

SIGNINGS: Sony Music Nashville has
signed former MCA Nashville artist
Marty Stuart to its roster. He's cur-
rently in the studio working on his
first project for the label, due next
year. Stuart previously recorded for
Columbia before switching to MCA
Nashville, where he recorded from
1989-99.

New Lyric Street artist Deric Rut-
tan signs with Mayne Entertainment
for management.

CMA WINNERS: Winners in the Coun-
try Music Assn.’s (CMA) station of the
year and broadcast personality of the
year categories were notified by a sur-
prise on-air phone call from Kenny
Chesney Oct. 7. Winners for station of
the year are KPLX (the Wolf) Dallas
(major market), WTQR Winston-
Salemn, N.C. (large), KUZZ Bakersfield,
Calif. (medium), and WIXY Cham-
paign, 111, (small).

The broadcast personality winners
are Kelly Ford, Jonathan Wilde, and
Mudflap McGrew at KYGO Denver
{major), Eddie Stubbs at WSM-AM
Nashville (large), Andy Ritchie and Ali-
son Randall at WIVK Knoxville, Tenn.

(medium), and Bill Barrett and Tim
Fox at KKNU Eugene, Ore. (small).

Westwood One's Lon Helton is the
winner of the national broadcast per-
sonality award. All winners will be rec-
ognized during the CMA Awards air-
ing live from Nashville Nov. 6.

In other news, the CMA presented
Brad Paisley with its Connie B. Gay

Award Oct. 2 at
a luncheon in
Los Angeles.
The award, es-
tablished by
the CMA board

of directors in
1963 and named for the group’s
founding president, recognizes a non-
board member who has rendered out-
standing service to the CMA in the
past year.

UPCOMING RELEASES: Sugar Hill
Records has begun work on a collec-
tion featuring artists performing the
songs of Dolly Parton. Parton has
agreed to participate in the song selec-
tion and may perform with some of
the guest artists. Among those who
have expressed interest in participat-
ing are Alison Krauss, Sinéad O’Con-
nor, Norah Jones, Aimee Mann, and
Dixie Chicks.

Former Shenandoah frontman
Marty Raybon will release his first
bluegrass album, Full Circle, on Doo-
bie Shea Records March 11, 2003.

Terri Clark’s next Mercury album,
Pain to Kill, will feature the guest
vocals of Vinee Gill and Leslie Satch-
er. It is due Jan. 7, 2003. Clark has
been nominated for a Gemini Award,
the Canadian equivalent of an Emmy
Award, for her performance of “No
Fear” on last year’s Canadian Country
Music Assn. Awards. The awards will
be handed out over three nights, Nov.
2-4, in Toronto.

ARTIST NEWS: Martina McBride will
embark on a 17-city holiday tour,
dubbed Martina McBride's the Joy of
Christmas, Nov. 26 in Philadelphia.
The show is described as a “multime-
dia theatrical event” with 10 actors in
tow. The tour runs through Dec. 22.

Numerous artists have been lined
up to participate in the Academy of
Country Music’s annual Bill Boyd
Celebrity Golf Classic Oct. 14 in Bur-
bank, Calif. Participating acts will in-
clude Trick Pony, Diamond Rio’s
Marty Roe, Lonestar’s Dean Sams,
the Bellamy Brothers, Chris Cagle,
Darryl Worley, and Mark Wills. The
event, hosted by Montgomery Gentry,
benefits various charities (see Good
Works, page 58).

Murray Enjoys Croonin’
Country On Sparrow Collection

BY LARRY LeBLANC

TORONTO—Calling the work “the
highlight of my recording career,”
Canadian singer Anne Murray says
recording her new album, Country
Croonin’, was “more fun than I've
ever had in the studio. I knew all of
the words to these songs when I
came to sing them.”

The double-album set, which in-
cludes 30 lushly recorded country
standards, was first released in Cana-
da Aug. 27. After a two-month
direct-response TV campaign with
Time-Life, the album is being re-
leased in the U.S. by the Sparrow
Label Group Oct. 22.

Co-produced by Murray and Tommy
West, Country Croonin’ spans five
decades of country standards and
includes “Always on My Mind,” “I Fall
to Pieces,” “Anytime,” “Tennessee
Waltz,” “A Fool Such as I,” “Make the
World Go Away,” “Oh Lonesome Me,”
and “For the Good Times.” Murray also
covers the Everly Brothers’ “Bye Bye
Love,” “All I Have to Do Is Dream,” and
“Til I Kissed You” and duets with Vince
Gill on “Let It Be Me.”

“I loved the Everly Brothers bet-
ter than anybody,” Murray says. “I
remember performing some of
these songs in my early stage show.
I can see myself in the Monterey
Lounge in Halifax in 1968 singing
‘Oh Lonesome Me."”

The label and retailers have high
hopes for the project. “We are antic-
ipating that this album will be a
huge success,” says Bill Hearn, pres-
ident/CEQ of EMI Christian Music
Group (CMG). (Sparrow Label
Group is under the EMI CMG
umbrella.) “This is pure classic
country with Anne’s amazing voice.
How can you go wrong? The mass
merchants—including Target, Wal-
Mart, Kmart, and Best Buy—are
being very supportive.”

In Canada, Country Croonin’ has
scanned 20,000 units, according to
Nielsen SoundScan, as of Oct. 6. “The
album is doing better than we expect-
ed,” EMI Music Canada president
Deane Cameron says. “We're sur-
prised it's happening this quickly.”

“Anne Murray sells, and to a demo-
graphic that [music retailers] need,”
says Tim Baker, Toronto-based buyer
for Sunrise Records, which has 32
stores in Canada. “You get those peo-
ple in a store, and they are tempted
to buy something else.”

“The album is starting to do quite
well,” says Toronto-based Stewart
Duncan, director of music and DVD
at the Indigo Books & Music chain,
which operates 89 stores in Canada.

NO STRANGER TO COUNTRY
With 32 albums, four Grammy
Awards, three Country Music Assn.

Awards, and 31 Juno Awards to her
credit, Murray is no stranger to
country fans. In her three-decade
career she has scored country hits
with “Snowbird,” “Danny’s Song,”
“He Thinks I Still Care,” “You Need-
ed Me,” “Shadows in the Moonlight,”
“Broken Hearted Me,” and “Could 1
Have This Dance.” She was recently
inducted into the Canadian Country
Music Hall of Fame.

Fp

MURRAY

Still, Murray doesn’t regard her-
self as a true country singer. “I have
done some country,” she says,
adding, “I'm a country singer when
I'm singing a country song. A good
singer can sing anything.”

She notes that many of the coun-
try songs on Country Croonin’ were
first pop-crossover hits. “We didn’t
have the Grand Ole Opry or country
radio stations in Nova Scotia when [
was growing up,” she recalls. “The
country songs [ heard were on [pop]
radio stations. They were pop
records to me. But I had heard of
Kitty Wells and knew Hank Snow
because he was from Nova Scotia.
For ‘Singing the Blues’ I knew the
pop version by Guy Mitchell but not
[by] Marty Robbins.”

Country Croonin’ comes at a
time when Murray’s long career is
in an upswing due to her partner-
ship with EMI Canada, Sparrow
Label Group, and Time-Life. The
resurgence began in 1999 with the
album What a Wonderful World,
which features a mix of inspiring
contemporary material and well-
known hymns. What a Wonderful
World sustained a dual 70-week
run on the Billboard country and
Christian album sales charts and
became Murray’s first platinum
album in the U.S. in 15 years. It
was also featured in a Time-Life
direct-TV campaign. In Canada, it
has scanned 70,300 units, accord-
ing to Nielsen SoundScan.

“I was surprised when the album
went [U.S] platinum,” Hearn ad-
mits. “We knew the classic voice of
Anne Murray combined with classic
songs was going to be a winner, but
we didn’t expect a million albums.

We feel this new album has more
mass appeal.”

Murray's Vancouver-based man-
ager Bruce Allen says, “People think
we sold all those records in the U.S.
through Time-Life, but it was 60%
standard retail.”

Jeff Jorgenson, director of demand
fulfillment at the Handleman Co. in
Troy, Mich., says, “We did very well
with What a Wonderful World. We
did even better with What a Won-
derful Christmas. [Sparrow] has
done well to build up the audience
for this new record.”

RETIREMENT ON HOLD

Prior to a year-long sabbatical in
2000, Murray had thought about
retiring, but the success of What a
Wonderful World made her recon-
sider. In 2001 she released What a
Wonderful Christmas, which sold
250,000 units in the U.S. and 25,800
units in Canada, which pushed her
retirement plans back further.

“I keep thinking, ‘T'll go one more
year." If I do, I'm not making a big
announcement because I might not
then be able to do it,” Murray says.
“Last year, I did close to 90 dates. I
want to continue touring to support
this album.”

Booked in the U.S. by Interna-
tional Creative Management and by
S.L. Feldman & Associates in Cana-
da, Murray’s tour schedule includes
concerts in Nashville (Nov. 1-2),
Houston (Nov. 9-10), Dallas (Nov.
5), Tulsa, Okla. (Nov. 6), and a week
at the MGM Grand in Las Vegas
(Nov. 21-27). Plans are also under
way for a 13-date Christmas con-
cert tour scheduled to begin Dec. 3
in Cleveland.

The idea for Country Croonin’
was initially considered when Mur-
ray and West first teamed in 1993
to record Croonin’, an album of pop
standards for EMI Music Canada.
During sessions for What a Won-
derful World, Murray told West to
start collecting country songs for
the project. According to Murray, it
was an enormous job whittling the
song list down from 100 to 30
songs for the two-month sessions
that began in April at Phase I studio
in Toronto.

West cites Ray Charles’ ground-
breaking 1962 albums, Modern
Sounds in Country and Western
Music (volumes one and two), as
guiding lights for production.
“What Ray Charles did was very dif-
ferent, and it was in the back of my
mind to treat these songs as uni-
versally and as differently as we
could by using different instru-
mentation,” he says. “Rather than
doing country music, we did music
for the country.”
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S 4 | SOUNDTRACK a° cussrsmsiiissizss Coyote Ugly | 114 BR¥AT 12 [ HANK WILLIAMS JR. A° cure 76385 38098 Greatest Hits, Vol. 1| 434
-1 5 | KENNY CHESNEY A 867976 a6 (1258/15.8) GreatestHits | 106 121 21 [KEITH URBAN o CAPITOL 87591 110.98/16.98) [W] Keith Urban | 94
{6 I | TRAVIS TRITT A cotumpiaszisssony (1198 /1758 Down The Road [ Ge | 105 ERIAH 15 | GEORGE STRAIT A wcanashviLLe 170100 (1 sw/17.5¢ Latest Greates: Straitest Hits | 117
"4 9 | SHANIA TWAIN &' wvercuar 53003 129518 581 Come OnOver | 257 DB 18 | GARY ALLAN A MCANASHYILLE 170101 (11 38/17 9] Smoke Rings In The Dark | 148
0 7 | LEE ANN WOMAGCK A ° mcaNASHVILLE 170099 (11.98/17 981 I Hope You Dance | 124 P2l 16 | ALAN JACKSON A° aRiSTa NASHVILLE 18807 RLG (12.95/18.58) The Greatest Hits Coliection | 363
kol 6 | NICKEL CREEK ® sucar il 393 (17 33 CD) [H] Nickel Creek | 96 RFZH 17 | GEORGE JONES 1£GACY/EPIC 69319/5ONY (798 EQ/1) 95 16 Biggest Hits | 102
L 100 10| WILLIE NELSON @ Le6ACY/COLUMBIA 62522/50NY (798 E0/11.9%) _ 16 Biggest Hits | 213 FFEN 23 | JOHN DENVER  wmanacy 4750 (5999 58) The Best Gf John Denver | 223
g8l 8 | TOBY KEITH A wecUay ssess (11961798 Greatest Hits Volume One | 201 F¥Z 3119 | JO DEE MESSINA A cuss 77977 (11.56/17.96) Burn | 114
{120 14 FAITH HILL A wannen 705, AT3TIVRN (12 98/18.98) Breathe | 152 {— | TIM MCGRAW A" curs 7786 (7.98/11 38) Everywhere | 218

WBAlbums with the greatest sates gains this week Catalog afhums are 2-year-old tities that have falien beiow No. 100 on The Billbogrd 200 or reissues of older aibums. Tota Chart Weeks column reflects combined weeks tille has appeared on Top Country Albums and Top Country Cataiog @ Recording Industry Assn. Of America (RIAA] certificatian for net shipm

ent of 500,000 album units (Gold) A RIAA certitication for net ship

ment of 1 million units (Platinumi. # RIAA certification for net shipment of 10 miliion units (Oiamond). Numeral following Plalinum or Diamond symbol indicates album's mutti-platinum level. For boxed sets, and double aibums with a running time of 100 minutes or mare, the RIAA muitiphies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certification for net shipment af 100,000 units {Os). 2\ Cervfication of
200,000 urits (Platina). /7 Certification of 400,000 units (Muti-Platna). *Asterisk indicates LP is available Most 1ape prices, and CD prices for Bsm: and WEA fabels, are suggested fists. Tape prices marked £Q, and all other CO prices, are equivalent prices, which are projected from wholesale prices. [H] ndicates past Heatseeker tile. © 2002, VNU Business Media, Inc.. and Neelsen Sound 3can, Inc. All nights reservad
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& Records showing an increase in detections over the previous week, regardiess of chart movement. Compiled from a national sample of airplay supplied by Nietsen Broad
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0 D000 (e .
E E Airplay monitored by N Nielsen = E E z
2| Broadcast Data = ?_ E g — - =
= TITLE Systems Artist %% % -3
A PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | & & 3|2 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | &
YN £ 1 Week At Number 1 2113134 UNUSUALLY UNUSUAL Lonestar N
= NUMBER 1 @ = umber D HUFF (MMCBUINN) BNA ALBUM CUT
2 |4 SOMEBODY LIKE YOU Keith Urban=2 | 1 52134137 YOU CAN'T HIDE BEAUTIFUL Aaron Lines 32
0.HUFEK URBAN (K.URBAN,J SHANKS) CAPITOL ALBUM CUT C.FARREN (M.DULANEY,J.SELLERS) RCA ALBUM CUT
112 BEAUTIFUL MESS Diamond Rio 2| 1 33]135(35 AT THE END OF THE DAY Kellie Coffey 33
M.D.CLUTE,DIAMOND RIQ (S.LEMAIRE,C.MILLS,S.MINOR) ARISTA NASHVILLE ALBUM CUT D.HUFF (K COFFEY.B.JAMES) BNA ALBUM CUT
H i 2113336 ON A MISSION Trick Pony 2| 33
> 4 m’:ﬂEIEEE’M%‘EYHRE%JgOH’ERBHEU ManmﬁgATLgEn;I[gﬁ o 3 C.HOWARD (. DEAN.K TR(BBLE.D.L.MURPHY) WARNER BROS. ALBUM CUT/WRN
313 THE IMPOSSIBLE Joe Nichols | 3 15 ]39]56 NINETEEN SOMETHIN' Mark Wills 35
BROWAN (K LOVELACE L TMILLER) @ UNIVERSAL SOUTH 172241 C.LINDSEY (C DUBOIS, D.LEE) MERCURY ALBUM CUT
6|7 WORK IN PROGRESS AlanJackson | 5 [ 35]36|38 WAITIN' ON JOE Steve Azar | 36
K STEGALL (A JACKSON} ARISTA NASHVILLE ALBUM CUT - RVAN HOY [S.AZAR) & MERCURY 172257
7109 AMERICAN CHILD PhilVassar<| 6 [ 7| 37|40 I'M NOT BREAKIN' Steve Holy | 37
B.GALLIMORE, PVASSAR (PVASSAR.C WISEMAN) ARISTA NASHVILLE ALBUM CUT G.HUNTG LEACH.S.HOLY {J FOSTER.M CHRISTIAN} CURB ALBUM CUT
41 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 1 3314145 MAN TO MAN Gary Allan | 38
B.J WALKER JR. (C.BEATHARD,M HEENEY,M.CANNON-GODDMAN) RCA ALByUMyCUT TBROWN.M WRIGHT {J.0'HARA} & MCANASHVILLE 172256
1011 MY TOWN Montgomery Gentry | 8 32138 |41 BEAUTIFUL GOODBYE Jennifer Hanson ®| 38
8 CHANCEY (J STEELE,R.NIELSEN) @ COLUMBIA 79786 JHANSON G.00RMAN {J. HANSON.K PATTON-JOHNSTON! CAPITOL ALBUM CUT
11115 LANDSLIDE Dixie Chicks | 9 4)140(43 CHROME Trace Adkins 40
OIXIE CHICKS.L. MAINES (S.NICKS! @ MONUMENT 79731/EMN D.HUFF [J.STEELE.A.SMITH) CAPITOL ALBUM CUT
12|14 THESE DAYS Rascal Flatts 2| 10 4114244 PRACTICE LIFE Andy Griggs With Martina McBride 41
M.BRIGHT.M.WILLIAMS,RASCAL FLATTS [J STEELE,D. WELLS.S ROBSON} LYRIC STREET ALBUM CUT D.MALLOY (A GRIGGS.B.JAMES) RCA ALBUM CuT
14|16 WHO'S YOUR DADDY? Toby Keith==| 11 42144148 A MEMORY LIKE I'M GONNA BE Tanya Tucker 42
J.STROUD, TKEITH (TKEITH) € DREAMWORKS 450815 8.BECKETT.J LASETER (J LASETER. R MURRAH} TUCKERTIME ALBUM CUT
9|8 THE GOOD STUFF ) Kenny Chesney 2| 1 [ %2 | 46|47 IF HER LOVIN' DON'T KILL ME Aaron Tippin | 43
B.CANNON,N.WILSON K.CHESNEY {J. COLLINS,C. WISEMAN} BNA ALBUM CUT A.TIPPIN,B.WATSON.M.BRADLEY ITWOMACK.J).RICH.V.MCGEHE} LYAIC STREET ALBUM CUT
16|17 SHE'LL LEAVE YOU WITH A SMILE George Strait<| 13 44 14546 EVERYDAY ANGEL Radney Foster | 43
T.BROWN.G.STRAIT (0.BLACKMAN,J KNOWLESH > MCA NASHVILLE 172255 RFOSTER (RFOSTER! DUALTONE ALBUM CUT
13(13 CRY Faith Hill =] 12 45149154 JOHN J. BLANCHARD Anthony Smith 45
M.FREDERIKSEN,FHILL (A.APARO] > WARNER BROS 16688/WRN B.TERRY (A SMITH,C.WALLIN] MERCURY ALBUM CUT
8|5 1 MISS MY FRIEND Darryl Worley 2| 1 -8 43139 THE LAST MAN COMMITTED Eric Heatherly 36
FROGERS.J.STROUO (TMARTIN.M.NESLER, T.SHAPIRO} & DREAMWORKS 450378 EHEATHERLY (H.HEATHERLY) @ DREAMWORKS 450835
17|18 FORGIVE Rebecca Lynn Howard | 16 | 47 15153 MY OLD MAN Rodney Atkins | 47
M.WRIGHT, TBRUCE (R L HOWARD, T.BRUCE} & MCA NASHVILLE 172242 THEWITT,JNIEBANK (RATKINS, THEWITT) CURB ALBUM EUT
18|22 RED RAG TOP Tim McGraw 17 43]48(52 SHE’LL GO ON YOU Josh Turner 48
B.GALLIMORE,TMCGRAW, 0.SMITH {J WHITE} CURB ALBUM CUT MWRIGHTEROGERS (M NARMORE) ) MCA NASHVILLE 172254
1510 | KEEP LOOKING Sara Evans 5 47150]50 WHEELS Hometown News 49
S.EVANS,PWORLEY {$.EVANS, T.SHAPIRD. T.MARTIN} RCA ALBUM CUT R KINGERY,S WHITEHEAD {RKINGERY} VFR ALBUM CUT
21|23 STRONG ENOUGH TO BE YOUR MAN - AIRPOWER » Travis Tritt=e| 19 J§ ©- ] 53149 I'D LOVE TO LAY YOU DOWN Daryle Singletary | 49
BJ WALKER JR. TTRITT (TTRITT) © COLUMBIA 79787 6.COLE (FA MACRAE) AUDIUM ALBUM CUT
20119 THICKER THAN BLOOD Garth Brooks | 18 1157 — PICTURE Kid Rock Featuring Sheryl Crow | 51
A.REYNOLDS (J YATES,G BROOKS) CAPITOL ALBUM CUT K10 ROCK (R.J RITCHIE} LAVA ALBUM CUT
22|24 LIFE HAPPENED Tammy Cochran | 21 52)] 59— WHAT WE'RE GONNA DO ABOUT IT Tommy Shane Steiner With Bridgette Wilson-Sampras 52
B.JWALKER,JR.,A S MARTIN (P.J MATTHEWS.K K PHILLIPS) EPIC ALBUM CUT/EMN JRITCHEY {LT.MILLER.C.OUBOIS) RCA ALBUM CUT
24127 EVERY RIVER Brooks & Dunn 22 5 FAMILY TREE Darryl Worley 53
K.BROOKS,R.OUNN M WRIGHT {ANGELO, T.LITTLEFIELD K RICHEY) ARISTA NASHVILLE ALBUM CUT FAOGERS.J.STROUD (D SCOTT) & DREAMWORKS 450814
25|26 FALL INTO ME Emerson Drive @| 23 1]55|— THE LUCKIEST MAN IN THE WORLD Neal McCoy 54
R MARX {0.ORTON,J.STOVER] DREAMWORKS ALBUM EUT E.SILVER (E.SILVER.M.PEWELL] WARNER BROS. ALBUM CUTAWRN
52|51 THESE ARE THE DAYS Holly Lamar =| 51
¢« H OT SHOT DEBUT B.GALLIMORE H.LAMAR (H.LAMAR, S.BENTLEY) UNIVERSAL SOUTH AyLBUM cut
I'M GONNA GETCHA GOOD! Shania Twain®| 24 47| 42 CADILLAC TEARS Kevin Denney 30
RJ.LANGE {S.TWAIN,R.JLANGE} MERCURY ALBUM EUT L.REYNOLDS {L.SATCHER W.VARBLE) LYRIC STREET ALBUM CUT
26|29 1 JUST WANNA BE MAD Terri Clark | 25 .57 | 56|58 THIS SIDE Nickel Creek ?| 56
B.GALLIMDRE {K LOVELACE,L TMILLER} MERCURY ALBUM CUT AKRAUSS [S.WATKINS} SUGAR HILL ALBUM CUT
23|21 LONG TIME GONE Dixie Chicks =| 2 54|59 YOU DA MAN Jameson Clark 51
DBIXIE CHICKS.L MAINES (0.SCOTT) @ € MONUMENT 79790/EMN R.STUVE,C.DINAPOLI {J.CLARK,C WISEMAN) CAPITOL ALBUM CuT
28|33 A LOT OF THINGS DIFFERENT Kenny Chesney | 27 §.°57 ALMOST HOME Craig Morgan | 59
NWILSON,B.CANNON, K.CHESNEY (B.ANDERSON,D DILLON) BNA ALBUM CUT C MORGAN,P.0’'OONNELL (C.MURGAN, K.K PHILLIPS) BROKEN BOW ALBUM CUT
27|28 ‘TIL NOTHING COMES BETWEEN US John Michael Montgomery | 27 JL.°7 § 58| — RUB ME THE RIGHT WAY Brad Martin | 58
S.HENORICKS (TMARTY.K.HARVICK.R MARSHALL) WARNER BROS. ALBUM CUT/WRN 8.J.WALKER.JR. (B MARTIN,M.GEIGER,J. RAMEY) EPIC ALBUM CUT/EMN
3031 | WISH YOU'D STAY Brad Paisley 29
FROGERS (C.0UBOIS,B PAISLEY) ARISTA NASHVILLE ALBUM CUT
29(30| | ONE DAY CLOSERTO YOU Carolyn Dawn Johnson | 29

PWORLEY.C.D.JOHNSON (C.D.JOHNSON.M DANNA]

ARISTA NASHVILLE ALBUM CUT

cast Data Systems’ radio track service. 150 Country Statiens are electronically monitored 24 hours a day, 7 days a week. Songs ranked b

number of detections. Air-

gower awarded to songs appeaing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from the chart after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. (& CD ging‘e available. €& DVD Sin-
gle available. @ CD Maxi-Single available. € Cassette Single availabie. € Vinyl Maxi-Single available. € Vinyl Single available. €3 Cassette Maxi-Single available. © 2002. VMU Eusiness Media, Inc. Al rights reserved.
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The Best Of Flatt & Scruaﬂs: 20th Centuu Masters The Millennium Collection

x Sales data compiled by N )
; Nielsen Sales data compiled by x X
% SoundScan x Nielsen
| < ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title z SoundScan
NUMBER 1 1% 1 Weeks At Number 1 %
1 SOUNDTRACK A ° L0ST HIGHWAY/MERCURY 170063/10JMB 0 Brother, Where Art Thou? 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
2 NICKEL CREEK suGaR HiLL 331 This Side e NUMBER 1 % 9 Weeks At Number 1
| THE NITTY GRITTY DIRT BAND capiroL a7 Will The Circle Be Unbroken, Volume |Il {1 LONG TIME GONE  MONUMENT 79790/CRG Dixie Chicks
1 4 ALISON KRAUSS + UNION STATION @ RouNDER 610495 1DIME New Favorite
3 DOLLY PARTON  suut EYE 3345/SUGAR HILL Halos & Horns 2 GEBIBEES S e e e GTEETVe i
5 VARIOUS ARTISTS  1ime LiFE 18701 Time-Life's Treasury Of Bluegrass | 3 CAN'T FIGHT THE MOONLIGHT ® cure s LeAnn Rimes
6 SOUNDTRACK L0ST HIGHWAY 170221/MERCURY Down From The Mountain 4 THE IMPOSSIBLE  UNIVERSAL SOUTH 172241/UMRG Joe Nichols
{ 7 VARIOUS ARTISTS  RouNDER 610506/1DJMG 0 Sister 2: A Women's Bluegrass Collection 5 1 SHOULD BE SLEEPING  OREAMWORKS 450362ANTERSCOPE Emerson Drive
8 PATTY LOVELESS epicsses1/sony Mountain Soul ;
9 VARIOUS ARTISTS nouncersioess 0 Sister! The Women's Bluegrass Collection d ° ROCKY TOP '96 oecca tsezramcanasviLe The Osharne Brothers
12 SOUNDTRACK  vanGuARD 79585 Songcatcher 8 HOW DO | LIVE A° curs sz LeAnn Rimes
10 RHONDA VINCENT _RoUNDER 610474/1DMG The Storm Still Rages 19 THAT'S JUST JESSIE  LyRic STREET 164062/HDLLYWDDD Kevin Denney
15 HAYSEED DIXIE ouaitone o118 [H] A Hillbilly Tribute To Mountain Love =
T MOUNTAIN HEART 5xAGGS FAMILY 2008 No Other Way | 7 WHERE THE STARS AND STRIPES AND THE EAGLE FLY \vRic STREET 162059/HOLLYWODD Aaron Tippin

OSAMA-YQ' MAMA tuse 73130

Ray Stevens

@ Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) ceruhication for net shipment of 500,000 album units (Gold). A RIAA certfication for net shipment of 1 million units (Platinum}, with mukimillion tzies incicated by a numeral following the symbol. [M] indicates past or present Heatseeker title. © 2002, VNU Business Media
Inc., ard Nielsen SoundScan, Inc. All rights reserved.
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BY RANDY LUNA

SAN JUAN, Puerto Rico—Rock en
espariol will suffer a major setback
Oct. 31, when Latin rock station
WCOM (Cosmos 94) becomes a
Spanish-language top 40 station.
The station will go through a
facelift, premiering new DJs and a
new name—rmost likely Onda 94—
and targeting female listeners age
18 to 34.

The decision to change the for-
mat has been attributed to research
showing the station was still being
associated with rap music, its for-
mat prior to switching to Latin rock
in 2001. But a well-placed source,
speaking off the record, says the
change is due to economic reasons
and poor management.

“The administration didn’t sup-
port the [then-] new format,” the
source says. “They didn’t know
what could be achieved, since
there was no precedent for a rock
en espanol station here. They pre-
ferred to offer advertising space on
the other stations,” the source
added, referring to ad sales-ten-
dencies at SBS Puerto Rico, owner
of Cosmos and four other stations
on the island: Z-93 (salsa), Cima
(English-language music of the
"80s and '90s), La Mega Estacion
(English-language top 40), and
Estereotempo (Latin ballads).
Calls to SBS for comment were
not returned.

During the past decade, Cosmos

Latin

Rock

Loses
WCOM
Support

94 has been through several format
changes and experimented with top
40 and rap. It changed to rock en
espanol in March 2001 and was

BY HOWELL LLEWELLYN

| MADRID—Not all regional Mexi-
can music is squeaky-clean family
fare. There is also the stupendous
offshoot known vulgarly as narco-
corrido for its alleged ties to drug
culture. The masters of the style
are Los Tigres del Norte, winners
of a 1988 Grammy Award and a
group of classic good guys with the
faces of assassins.

After 30 years building their
image and a cult following (helped
by the decision of radio program-
mers in some Mexican states to
ban some of their corridos), the
California-based Los Tigres finally
made it to Spain in September.
Their tour coincided with their
first album release in Spain, the
double-CD 30 Grandes Exitos on
the Freequency-Gran Via Musical
label. The album reached No. 31
on the Spanish albums chart two
weeks after its release.

The six-gig tour was presented by
indie promoter La Fabrica de Ideas
after a lack of interest from major
promoters, which worried about
Los Tigres’ prior lack of commer-

Los Tigres Roam Spain
Seeking Fresh Fans

cially available music in the mar-
ket. It was bolstered by the cooper-
ation of record outlets FNAC and
Madrid Rock. The retailers organ-
ized a mariachi procession along
the capital’s Gran Via main drag,
followed by a tequila-sodden party
at Madrid Rock and an appearance
by Spain’s top-selling novelist,
Arturo Perez-Reverte. His latest
work, La Reina del Sur, was
inspired by the Los Tigres song
“Contrabando Y Traicién” (Contra-
band and Treachery).

“We focused great importance
on the summer release of 30
Grandes Exitos, because Los
Tigres had never been released in
Spain before,” FNAC music sales
manager Javier Lépez says. “After
their Madrid concert {on Sept. 11],
sales shot up, and we were happy
to organize the mariachi proces-
sion between here, where the band
met the public, and Madrid Rock.”

The visit of Los Tigres was a de-
light for Latino music fans in
Spain, being a break from more
overly romantic Latin music. A sec-
ond tour in July 2003 is expected.

well-received by a new generation
of listeners.

Cosmos has been credited with
inspiring more local rock bands to
release albums. The station was
crucial in helping a number of
them—including Nino Planeta,
Icaro Azul, La Uva, Los Goyos and
Taba Co.—achieve a considerable
level of success. The station was
also the only avenue for major
labels to introduce their interna-
tional Latin rock roster to the
island, to the benefit of such acts as
Bersuit, Volumen Cero, Zoe, San-
tos Inocentes, and Zurdok.

Eduardo E. Correa, owner of ON
Stage Performances—a company
that produces Latin rock tours
around the island and manages
Taba Co. and industrial quintet
Vialterna—says, “Cosmos helped
out a lot by introducing many peo-
ple to local bands. There were tons
of people who didn’t know there
were many good bands with albums
available. More people gradually
started to go to shows and support

the genre.”

According to Arbitron ratings,
Cosmos’ share dropped 1.6 to 1.2
in the most recent spring ratings,
tying for 23rd place in the market
of 55 stations.

Cosmos was successful in its
niche. Its two-day Cocco Loco Fest
took place in late July and featured
10 bands that drew 10,000 people
per day—a considerable amount for
a station that had been operating
with a new format for slightly more
than a year.

There have been rumors about
the format change for months, but
it finally became obvious when the
station’s music director, Omar
Rodriguez—a key figure in launch-
ing and promoting the Latin rock
format—was let go in August.

Without radio support, many
Latin rock bands will have to go
back to the traditional promotion-
al system used for the genre: street
marketing and live performances.

But many managers are not wor-
ried about Cosmos’ demise, argu-
ing that bands did well before the
station lent its support to Latin
rock. “Of course it has an effect, but
it isn’t like it's over,” Correa says.
“Cosmos was helping us, but if we
don’t have this mainstream sup-
port, we will go back to the old sys-
tem. Bands aren't going to quit.”

Cosmos 94 was one of only two
commercial radio stations in the
U.S. that broadcast rock en
espanol 24 hours a day and the
only one reporting to Billboard
charts. The other one is XMOR
(More FM 98.9) in San Diego,
which is not monitored by Nielsen |
Broadcast Data Systems and thus |
not a chart reporter. [

TO OUR READERS

America Latina will return
next week.

Notas.

JORDI’S UNSUSPECTING PUBLIC:
When Spanish singer Jordi debuted
material from his upcoming album at
a Sony Discos showcase last spring
during the Billboard Latin Music
Conference in Miami Beach, he pro-
jected the aura of a seasoned veteran
—the kind who can get inside a song
and make it his.

At 23 years old, Jordi is indeed a
veteran—by lineage (he’s the son of
renowned singer Dyango) and by
experience, with two albums under
his belt. Desesperadamente Enam-
orado (Desperately in Love), his 1997
debut for Fonovisa, placed Jordi on
Latin pop’s up-and-coming list, and
the title track peaked at No. 2 on the
Billboard Hot Latin Tracks chart. But
after his eponymous sophomore effort
in 1999, Jordi fell out of sight. Three
years later, he has re-emerged with a
new company (Sony Discos), new
producers (Rudy Pérez and Alejandro
Jaén), and a new album, Tu No Sospe-
chas (You Don’t Suspect) released
Oct. 2. The first single and title track
currently stands at No. 30 on the Bill-
board Latin Pop Airplay chart.

Although Jordi does not view his
disc as a comeback, he prepared for
it as if it were. Time out of the spot-
light was spent taking lessons in
singing, dancing, acting, and Eng-
lish. One year ago, he began work on
his new album and parted ways with
Fonovisa on friendly terms, accord-
ing to his manager.

With the produced disc in hand,
Jordi sought a new label, and after
meetings with several interested par-
ties, he settled on Sony.

Although the first single from Tu
No Sospechas is produced and co-
written by Jaén, the bulk of the album
is produced and co-written by Pérez.
“I recorded my first album with my
father,” he says. “The second with
Marco Flores, and the third with
Rudy. He had the vision to produce a
more pop album for me. I love the

i

by Leila Cobo

way he views music.” Jordi says he
wanted something more youth-ori-
ented but also more elaborate:
“Something that was full of musical
details. Like Maxwell, for example.”

While Tu No Sospechas boasts
signature Jordi songs—romantic,
full, sweeping tracks—it’s decidedly
more light-hearted and playful than
its predecessors.

According to Sony—which is in-
tent on grooming a new generation
of acts—it made sense to sign a bal-
ladeer with a tried-and-proven track
record, in additior: to a very defined
style and persona, at only 23 years old.

Jordi has never been strongly mar-
keted in his home country of Spain,
but he is also a natural for promotion
in that market, and he has deliber-
ately included both Latin and Span-
ish influences for his album.

When all is said and done, he says,
the true measure of his success lies in
his dad’s discerning eye. "My father is
a very charming man, but when it
comes to teaching his sons, he does
it more by tearing down what we do
than praising us,” Jordi says with a
laugh. “And that’s really helped me,
because it's helped me overcome the
defects. This is the first time I've seen
him truly delighted with one of my
albums. He’s really loved it.”

ESTEFAN HONORED: Producer Emilio
Estefan was honored Oct. 8 by Secre-
tary of State Colin Powell in front of
the U.S. Congress and a group of Latin
ambassadors to the U.S. In a special
ceremony celebrating Hispanic Her-
itage Month, Estefan was recognized
for his contributions to Latin com-
munities in the U.S. It is the first time
Congress has bestowed such an honor.

“You can never forget where you
come from,” an emotional Estefan
tells Billboard. “To be recognized for
your Hispanic roots is a big thing.
Twenty years ago. this would have
never happened—that a Latino would
be honored in such a way.”

Powell pointed out that he met
Estefan years ago, when he and Este-
fan's wife, Gloria, were distributing
food in Homestead, Fla. after Hurri-
cane Andrew.

On Oct. 9, Estefan also produced a
Hispanic music srecial at the White
House featuring performances by
Gian Marco, Jaci Velazquez, and Jen-
nifer Penia. Carlos Ponce was the MC.

In other Ponce news, the singer/
actor has been tapped to host Protag-
onistas de la Musica, the reality/
music talent-search TV show that will
begin airing on the Telemundo net-
work in late October.
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Straining against form and radio formats,
a genre grows up, =nd the slow but steady
sound of change rings the arr.

3Y LEILA COBO

IAMI—TI{ there is a constant and generalized complaint among record executives in regard to

the development and growth of Lzt music, it wculd have to be the difficulty of getting new

acts and new music on Spanish-language radio.

Aside from being constant, the conflict is certainly not un-que to Latin music; the goals of radio sta-

tons and record ladels are always conflicting. B at Spanish-language radio is notoriously conservative and

anwilling to go outside its format, presenting a formidable barrier toward the development of new artists.

And yet, a very slow but steady sound of change has beer:

heard lately over the irwaves, as several more-establis 1cd
rtists have charted w th tracks that are distinctly different
from the long-standirg, homogenized pop that has don

1 “ Béndera
l u,; . “_'j-

inated pop radio for so many years. This, in turn, has

paved the road for newer, younger acts, such as Sin Ban-

dera, La Oreja de Van Gogh, Vivanativa and Juanes, 1o
g :

make it onto the charts. The fact is, Latin pop is changing,

and Latin pop radio is changing—albeit slowly—with it.

“Latin music is in a state of change,” says Jorge Vil-

lamizar, lead singer and songwriter of pop trio Los Baci-
los, which plays a fine fusion of pop, rock and Caribbean
rhythms with intelligent lyrics and recently released its
sophomore album on Warner Music Latina. “And, for
some reason, it seems like a brake was applied. Someone
said, “Yeu |Latin music] stay in the '80s.” But time doesn’t
forgive, and things are changing, thank God. Which is
good for young acts—those of us who do things that are
completzly Latin but can’t be boxed into the old standards
of music.”
But, aside from newer acts, pop mainstays like Thalia
and Cristian Castro are opting for a different
sound: one that still relies on catchy hooks and
often romantic lyrics but branches out on
mstrumentation and incorporation of difterent
styles.

“I've dared take a little of a risk,” says balladeer
Castro, talking about “Cuando me Miras Asi,”
the new single off his greatest-hits album. “It’s a
different concept, different from what I've done
before. This song is more Spanish, more Euro-
pean-sounding. It has an African rhythm that’s
very seductive, very ethnic.” “Iresh and differ-
ent” have been adjectives often lorgotten in Latin
pop because they tend to be shunned in radio,
even though there are notable exceptions to that
rule, including Shakira and Carlos Vives.

RADICAL RUBIO
But the possibilities of freshness in unadulter-
| ated pop music (Shakira, after all, is rock-based,
while Vives is tropical-based) were showcased on
Paulina Rubio’s Pauling album, which spawned
Coniinued on page LV-3
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Touring Puerto Rico:
Big Business
For A Tiny Isle

BY RANDY LUNA

orchestra Limite 21, cover band Algarete and rockers
Skapulario have in common? They enjoy a hectic
booking schedule in 1l e small island of Puerto Rico
In a single market lite Puerto Rico—a mere 100 by 35
miles and home 10 just 3.5 million people—touring is big
business. Artists can make a
living playing on the island
the whole year round.
Activities as diverse as pri-
vate parties, senior proms,
sponsored events, club pre-
sentations, festivals and stu-
dent parties allow artists 10
live off their performances.
“Throughout the year,
there are all kinds of dif-
ferent activities, to the
extent that artists don’t
have to go out of Puerto
Rico in order to make a liv-
ing,” says Edwin Covas, a
senior booking agent at
DM, a management, production and promotion firm
with offices in San Juar , New York and Los Angeles that
handles the careers ol Domingo Quinones, Limite 21,

SAN JUAN, PUERTO RICG—W hat do acts as diverse as merenguie

Edwin Medina: “Sponsars
are crucial.”

The important factor contributing
to the healthy touring of local
artists is the division of the island
into municipalities. Even though
it’s a small country, Puerto Rico
encompasses 78 cities, with a
vast number of private and public
events during the entire year.

Tony Tun Tun, Jerry livera and Victoria Zanabria.
Limite 21 is a good e<ample. This past summer alone,
the 12-year-old band, which is about to release its '1th
studio album with EMI Latin, played 97 gigs between
May 12 and July 29. “When it is an established artis
like Limite 21, there is a demand for them: an average
of 200 dates a year. May and June 2003 are booked
almost completely,” adds Covas, reterring to the senior-
prom season.
Continuedson page 1.A-6
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nearly hall a dozen radio singles,
none of them traditional in sound,
at the time of the album’s release
two years ago. 'This year, song-
writer/producer Estéfano, who
worked on several Paulima tracks,
was tapped to produce and write
several tracks on Thalia’s new,
eponymously ttled disc.

“['Thalid) had that image of [her
characters in soap ()pc-ras] but
she’s far cooler than that,” says
Estéfano, who wrote the first sin-
gle, T y Yo,” a dance track with
rock edges. “When | met her, 1
thought she had far more of a
rock streak and was more aggres-
sive. | wanted to show her the way
she was.”

Thalfa’s revamped sound is part
of a generalized trend toward the
search for hipper sound in Latin
pop, espcciully since many of Latin
music’s biggest .1(ls—mdu(lmq
Rubio herself—are recording in
English. That kind of sound can
be found in the Juanes-penned
single “A Dios le Pido,” which has
hovered at the top of the charts for
weceks, and also in the music of
Mexican pop duo Sin Bandera,
which blends traditonal Latin pop
influences—like José José—with
R&B and hip-hop.

“Sin Bandera 1s a blend of both
our tastes and feelings,” says Noel
Scharjis, half of the duo. “We like
things like bossa nova, R&D,
Brian McKnight
In the U.S.,
there’s a
duo  we
love, K-Ci

Jo-Jo.
We're ver-
satile, very
broad. That’s also
why we took the name Sin Bandera
[No Flags].”

Aside from playing music that
defies categorization, Scharjis and
partner Leonel Garcia are also
mstrumentalists who play on their
own albums, another tendency
Ccropping up in pop music.

“One day I said, "There’s so
many solo artists, but 1 don’t see a
group that can do the love songs
and actually play the instruments.’
I think the market needs that,”
says producer Rudy Pérez, who
signed the band to his fledgling
label, RPE, a jomnt venture with the
Univision Music Group.

DIFFICULT DEFINITIONS

Pérez, who has already innovat-
ed by inserting R&B strains into
the music of acts like Luis Fonsi
and Christina Aguilera’s Spanish
tracks, admuits that he taillored Area
305’s sound to make it more acces-
sible to radio—adding drums, for
example, and emphasizing reper-
toire with hooks and memorable

lyrics—buthe final result is still
acoustic-driven and less slick than
more traditonal fare.

And, like Sin Bandera, Area 305
has 2 hard time defining its sound,
with singer/bassist Tony Choy call-
mg it a “fusion pop band.” Cabas,
a Colombian newcomer who fuses
traditional folk rhythms from his
country with pop, rock and trop-
wal fare, labels his music “porno-
pop: really dirty pop, sensual and
sweaty and with no rules.”

In fact, Area 305’s music s far
more thought out than that. Cabas
has taken the traditonal folk
rhythms of Colombia and built

Cristian Castro

upon them songs that make
you rock and take you to the
dance floor. “More than trop-
ical, what I do 1s Caribbean,
because tropical music is stan-
dardized in a manner where my
music doesi’t fit,” he says.

But, because much of the music
being made today doesi’t fit in the
formats carved out lor it, those
formats are expanding. Just as
Cabas 1s finding a space in tropi-
cal radio, 5o is Spain’s La Oreja de
Van Gogh—whose dreamy music
is reminiscent of Dido—finally
finding a space in Latin pop radio
with fine songs like “La Playa.”
Granted, La Oreja has had to
make its bones, so to speak, by
breaking first in its native Spain
and, later, in Mexico before mak-
mg a (lcnl m the U.S. But
throughout, the group’s music
remained constant; m the end, the
band didi’t have to adapt to radio,
but rather, radio had o open its
doors to La Oreja.

“I think now’s the moment for
other bands and for the labels to
take imto consideration that this
is the moment for hip music, for
music that young listeners want
to hear,” says Nestor Rocha, PD
for Los Angeles pop station
Superestrella. B

Exploiting Catalog

“It’s the way to
survive now.”

Publishers and labels are seeking—and finding—attractive
ways to put vintage material in front of new audiences.

IAMI—With the recording
industry in distress and
with Laun music showing
its first toruly major dip in sales in
recent memory, labels and pub-
lishers are more than ever delving
into thetr repertoire to lind cre-
ative ways to exploit their catalog.
Just how hard are they trying?
In the Aug. 31 edition of Bill-
board’s "top Latin Album charts, an
astounding 24 albums out of the 75
listed were compilations or great-
est-hits discs. This number didn’t
even include MTV Unplugged or

From left: Arc’s Barguil, Sony/ATV’s Alfano, Univision’s Behar

live albums, which, if factored in,
would mean more than one third
of the albums on the Latin charts
are based upon old catalog and not
new material. This is a far higher
ratio ol catalog-based material than
that found on the Billboard 200
chart, where most compilations are
soundtracks—a rarity in the Latin
charts.

“I think everybody would agree
that the market has been very
weak in the past two years, and it’s
not conducive to breaking new
acts,” says Bruce Macintosh, head
ol UM3, Universal Music Latino.
“So catalog is an attractive option,
and you’re bringing out product
in the form of compilations, spe-
clals, series and the like. So we've
made the most of working these
established hits and avusts and
marketing them in ways that
weren't done before.”

“Companies are exploiting their
catalog because it’s the way to sur-
vive now,” adds Juan Hidalgo,
president of J&N Records, which
has its own publishing, J&N Pub-

BY LEILA COBO

lishing. Because J&N's catalog isn't
as extensive as that of a major
label, its exploitation has been built
around a group of series—Meren-
hits, Salsahits and Bachatahits—
released at the end of the year, and
another two series—Bachatazos and
Veranazo—released in summer.
Beyond merely turning a prolit for
labels, the increased exploitation
of catalog is beneficial to publish-
ers at many levels.

“It's a way of recycling the cata-
log and keeping it alive,” says Juan
Carlos Barguil, VP, finance/ Latin

American Operations for Arc
Music Group, which administers
the catalog for Discos Fuentes and
Edimisica in the U.S., among oth-
ers. “1t’s especially helpful for pub-
lishers with older catalog. When
labels decide to release compila-
tions it helps us, and, with the
Latin catalog, we've had very good
results, as there are many inde-
pendent labels—Lideres, Mada-
cy—as well as majors who are con-
tacting us to license masters.”

JOINT VENTURES

Reissuimg old catalog allows new
audiences to hear old tracks—
often leading to new artists opting
to record forgotten material. At the
same time, publishers arve also
benefiting from label’s increasing
openness to put out atbums and
compilations as joint ventures with
other labels.

Among the most successful are
Radio Hits, a joint venture set up
between Universal, BMG and EMI
for distribution in the U.S. and
Latin America, and Niunero Uno

Saélo Exitos (Number One Hits
Only), a NOW type compilation

joint venture between Sony and

Warner.

“It’s easier to get the caliber of
repertoire when you have a joint-
venture partner,” says Carlos
Tabakof, senior director, strategic
marketing, for Warner Music
Latim America.

Sdlo Exitos 1ol 3 is slated for
release in November, following
sales in excess of 500,000 units
region wide (including the U.S.) of
its preceding volumes. But inter-
nally, labels are also work-
ing more closely with their
own publishing arms to
produce compilations and
special projects. | Strategic
marketing] was pretty
much an informal area
within the company,” says
Guillermo Pages, who last
year was appomted direc-
tor of the then newly creat-
ed strategic division of EMI
Latin (he now supervises
thc Latin region and the
U.S.). Exploiting the cata-
log, he says, was, of course,
done before, “but not with a
structured release schedule or with
a concept in mind or establishing
who you're going to strategically
work your catalog with.”

SELENA REISSUED

Success stories include Esto es lo
Nuestro (This Is Ours), a 20-title
series developed for the regional
Mexican market that includes
EMI’s major acts in the genre.
Aside from its strong regional
Mexican catalog, EMI also has the
rights to the Hispavox catalog
from Spain, which includes the
work of acts such as Raphael, Palo-
ma San Basilio and Jose Luis
Perales. Currently, EMI is in the
process of reissuing the entire Scle-
na catalog, with Pages as reissue
producer.

Working in tandem with its sister
labels has always been a priority at
Sony/ATV Discos Music Publish-
ing, says Carmen Alanno, senior
director, publishing.

“We always work so that our
songs are in the releases put out by

Continued on page LAM-6
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Year-To-Date
Charts

The chart recaps in this Latin Music 6-Pack offer a year-to-date preview of how
those categories are shaping up for Billboard's Year In Music issue. The rankings
reflect the chart period beginning with the Dec. 1, 2001, issue—the start of the
2002 chart year—through the Sept. 21 issue. Radio recaps are based on airplay
monitored by Nielsen Broadcast Data Systems. Sales recaps are based on point-of-
sale data compiled by Nielsen SoundScan. Ranks reflect accumulated gross audi-
ence impressions on the radio charts, or accumulated units sold on the retail charts,
for each week tities appeared on the pertinent chart. The recaps were compiled by
Anthony Colombo with assistance from Latin charts manager Ricardo Companioni.

Top Latin Albums 6 ALEXANDRE PIRES—Alexandre

Pires—RCA/BMG Latin

Pos. TITLE—Artist—Imprint/Label 7 SHHH!—A.B. Quintanilla Y Los
Kumbia Kings—EMI Latin
1 LIBRE—Marc Anthony— 8 LAS 30 CUMBIAS MAS
Columbia/Sony Discos PEGADAS—Various Artists—
2 MIS ROMANCES—Luis Miguel— Disa/UG

Warner Latina
3 MTV UNPLUGGED—Alejandro
Sanz—Warner Latina

EN VIVO: DESDE LA PLAZA EL
PROGRESO DE GUADALAJARA—
Joan Sebastian—Musart/Balboa

4 GRANDES EXITOS—Chayanne— 10 SUFRIENDO A SOLAS—Lupillo
Sony Discos Rivera—Sony Discos

5 DEJAME ENTRAR—Carlos Vives—
EMI Latin

1 QUITAME ESE HOMBRE—Pilar
Montenegro—Univision

2 Y TU TE VAS—Chayanne—Sony
Discos

3 SUERTE—Shakira—Epic/
Sony Discos

i
Marc Anthony and Luis Miguel

Hot Latin Tracks

Pos. TITLE—Artist—Imprint/Label

USTED SE ME LLEVO LA VIDA—
Alexandre Pires—RCA/BMG Latin
TANTITA PENA—Alejandro Ferndn-
dez—Sony Discos

YO QUERIA—Cristian—Ariola/
BMG Latin

ENTRA EN MI VIDA—Sin
Bandera—Sony Discos

YO PUEDO HACER—Ricardo Mon-
taner—Warner Latina

9

10

A DIOS LE PIDO—Juanes—
Surco/Universal Latino
NECESIDAD—Alexandre Pires—
RCA/BMG Latin

Top Latin Pop Albums

Pos. TITLE—Artist—Imprint/Label

8

MIS ROMANCES—Luis Miguel—
Warner Latina

MTV UNPLUGGED—Alejandro
Sanz—Warner Latina

GRANDES EXITOS—Chayanne—
Sony Discos

SHHH!—A.B. Quintanilla Y Los
Kumbia Kings—EMI Latin
ALEXANDRE PIRES—Alexandre
Pires—RCA/BMG Latin
REVOLUCION DE AMOR—Mand—
Warner Latina

DE UN SOLO SENTIMIENTO—
Charlie Zaa—Sonolux/Sony Discos
DESAHOGO—r~ilar Montenegro—
Univision/UG
THALIA—Thatid—EMI Latin

UN DIA NORMAL—Juanes—
Surco/Universal Latino

Continued on page LM-8
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una editora pequena
con GRANDES AUTORES

nsie
aa o

En el decimo aniversario de su primera entrega de PREMIOS LANFRANCO,

efectuada en la DISCOTECA ISADORA en SAN JUAN, PUERTO RICO,
LANFRANCO MUSIC felicita a los siguientes GRANDES AUTORES, ganadores
de DISCOS DE PLATINO por canciones incluidas en discos con ventas de mas de 100,000 unidades

(Disco de Platino)
SE ME ROMPE EL ALMA
AL IGUAL QUE AYER
AL IGUAL QUE YO
(VICTOR MANUELLE)

(Disco de Platino)
EL PALOMINO
(LOS PALOMINOS)

(Disco de Oro)

CUANDO TU ME BESAS

(LA MAFIA)
CONTIGO
(LA MAFIA)

y DISCOS DE ORO por mas de 50,000 unidades, ambos con creditos de radiodifusion.

0114
o (ASCAP)

(Disco de Oro)
QUE LOCURA ENAMORARME DE TI
(HUEY DUNBAR & EDDIE SANTIAGO)

Si es Usted COMPOSITOR de una obra incluida en un album ya lanzado en los Estados Unidos o Puerto Rico, o que lo sera en el futuro cercano,
que no la haya firmado con alguna editora y quiere ser parte de nuestra Familia de GRANDES AUTORES, puede contactarnos.
LOS PRIMEROS CINCO AUTORES RECIBIRAN UN BONO DE MIL DOLARES POR CADA COMPOSICION QUE FIRMEN CON NUESTRA EDITORA

ARMANDO J. SAMALEA/SILVIA SAMALEA * En Miami Tel/fax:(305)266-6498/(305)668-3349 * Email:SAMALEA @aol.com * Website:www.LanfrancoMusic.com
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CUANDO ME MIRAS ASI

RISTIAN

GRANDES HITS

INCLUDES HIT SINGLE “CUANDO ME MIRAS ASI’
IN-STORES NOW!

LLORAN LAS ROSAS * POR AMARTE ASI - CUANDO ME MIRAS ASI * » AZUL - VOLVER A AMAR
ESCONDIDOS puero con oL TARON * MIEDO * - YO QUERIA + PASION puero coN Gruro Limire * LLOVIENDO ESTRELLAS
VERONICA » SOLEDAD *  ELLA pueto con jost ALFReDo jimeNez * MI VIDA SIN TU AMOR
LO MEJOR DE MI - DESPUES DE T1..QUE? puETO CON RAUL DI BLASIO

WL CUUSIOR ot *TEMAS INEDITOS
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our Sony family.” says Altanno.

“What we are doing diflerently to
exploit old catalog is to work it
more with synchrenizations—
with movies, commercials and
TV. Even in American TV, where

they use Latin music. When sales
aren’t as strong, we have to look
for other ways to generate
mconie.”

A focused strategy on catalog
exploitation is providing results
at Univision Music Group, whose
newly created Universal Music
Publishing division—run by
Lynette Brehm (previously in
Sesac Latina)—now owns Fono-

visa's publishing and half of

Disa’s publishing. Multiple com-
pilations and hits albums belong-
ing to those two labels, and to
Univision Music Group, are cur-
rently on the Top Latin Albums
chart. “Once we made the deci-
sion to be in the publishing busi-
ness, we're going to be in 1t
wholeheartedly, and we’re going
to be very competitive and we
already have a pretty imprcssivc
lll)rlry of properties,” says Uni-
vision Music group chairman
José Béhar.

Similarly, for labels such as
BMG and Warner, the recent
‘lL(llllblll()lI of catalog front Mex-
ico (RCA for BMG and Peerless
for Warner) has allowed them to
release a [lood of material into
the U.S. Latin market. BMG has
been steadily releasing collections
oft RCA’s Mexico catalog, includ-
ing two collections ol Mexican
icon José Allredo Jiménez (Las
100 Clasicas, Vols. 1 and 2) cur-
rentlv on the charts.

“T'he fact that we hold all the
masters and all that music that is

part of Latn music history makes
it a very strong part of the BMG
product,” says Anthony Gonzaléz,
catalog exploitation manager for
BMG U.S. Latin. At the same
tume, he adds, BMG U.S. Latin is
heing aggressive with its frontline
catalog as well, as evidenced by
the recent release of a Cristian
Castro greatest-hits album.

What it boils down to, howev-
er, 1s not simply churning out cat-

alog but developing a strategy for
making the most of it in the long
term. “If you don’t do anything
important or new with i, it’s sim-
ply a rerun, and that’s not a
strategic marketing concept,” says
Luana Pagani, senior VP, inter-
national marketing, Sony Music
International-Latin America.
“Our function is to find an mntel-
ligent and attractive way to
exploit the catalog agamn.” B

: . i:‘arlos Vives
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6 Latin Grammy nominations
Grammy Winner-Best Traditional Tropical Album
Latin Billboard Nominee

o

“LA CUCARACHA”
included in Limited
Edition Enhanced CD

Kumbia Kings
- y%néce(/ 7
Grammy Winner, 2-time Latin Grammy nominee,
4 Billboard Latin Music Awards.

Controversial video of

Cat # 42364

REYES RECORDS INC.

CD’S - CASSETTES - DVD’'S & MUSICAL VIDEOS

140 NW. 22 Avenue, Miami, Florida 3312€ * Tel.: (305) 541-6686 / Fax: (305) 642-2785

E-MAIL reyesrecords@reyesrecords.com WEB-SITE reyesrecords.com

TODO EN MUSICA * EVERYTHING YOU NEED IN MUSIC
MAJOR CREDIT CARDS ACCEPTED

KFYES MUSK STRIBUTOR.

PUERTO RIKO
Continued from page LM-1

“Puerto Rico has the capacity to
make an artist live well,” confirms
Ldwin Medina of Skandalo
Music, a company that manages
rock band Skapulario, Malas
Martias, Fuga Alterna and PVC.
“Skapulario last year alone had a
net income of over $300,000—
without taking into account mer-
chandise, sponsorships or album
sales,” states Medina, referring to
the 10-year-old rock/ska band
that is in pre-production for its
fourth album.

Among the acts that stay busy
year-round are Giselle, Grupo-
mania and Victor Manuel i the
tropical field; La Secta
and Cultura Profética
i the rock en espanol
genre; Sal Pa Fuera,
Algarete and Battolo &
The Heartbreakers 1§
the cover-band area; 4]
and Lito y Polaco,
Wisin y Yandel, and Master Joey
OG Black in the rap area.

DIVIDE AND PROSPER

The important factor con-
(ributing to the healthy touring
of local artists 1s the division ol the
island into municipalities. Even

though 1’s a small country, it

encompasses 78 cities, with a vast
number of private and public
events during the entire year.

Adding 1o the phenomenon is
the cconomy and mentality ol the
islanders. While many Puerto
Ricans don’t have the resources
10 attend major concert events—
many of which only take place in
San Juan, the capital city—others
simply don’t attend becanse most
towns are located over an hour’s
drive from San Juan, too long in
the mind-sct of the population.
This makes audiences support
the artist and activities they get in
thetr own towns. “This creates a
great touring business,” says
Medina. “You can play more than
200 gigs in a year and might end
up not visiting some cities. is a
cultural thing. When artists tour
the U.S., because iU’s so big, it's
normal for people 1o travel grea
distances to see someone. But
here, they know they'll eventual-
ly play in their own town.”

“We might have played a testi-
val, then [have] a birthday, then
aclub,”
Peter Promotions, a 24-ycar-old
booking agency that handles the
careers of Algarete, Millo Torres
and Sonya Cortes, among others.

says Peter Cruz, owner of

“There are many free events,
and, because people might not
have transportation, municipali-
ties provide the avenues for the
talent 1o reach the people.” Algar-
ete, in fact, is one ot the busiest
bands on the island, if not the
busiest. They're booked the
entire year, playing to listeners of
a variety of music genres.
“Thank God we have been able
to pay all our debts on time,”
laughs Cruz.

SHOW UP AND SHINE

Aside from the infrastructure,
an imporiant factor conlril)utingr
to a constant flow of gl(rs is pro-
fessionalism on the artist’s team.
A good manager, along with a
well-rehearsed show
and an excellent road
stall, can make the dit-
| ference between a sec-
ond booking or a last.
“Having good relation-
ships [with event pro-
ducers] is very impor-
That the artist 1s on time

tant.
makes a ditference. But what’s
more important 1s that the artst

shines on stage,” says Cruz.

Sponsors are increasingly play-
ing an important role in provid-
ing venues for arust to play. This
past sunimer, well-rounded pro-
motional campaigns by heer and
liquor brands promoted bar pro-
grams and festivals where the
main feature was live acts. While
the consumer receives iree enter-
tainment, sponsors use Music as
the medium to promote then
products. “Sponsors are crucial to
any artist,” says Medina. “Out of
the 145 dates that Skapulario
played last year alone, probably
100 were sponsored events,
which gives us presence every-
where and helps the pocket of the
club buyers. Sponsors have real-
ized the easiest way to reach their
clicnts is by having the right
artist.”

But even those artists who
could keep busy all ycar playing
in Puerto Rico find that playing
other countries is sometimes a
priority to develop new markets.
“We block dates out of the [cal-
endar] year to go to Central and
South America. but without for-
getting Puerto Rico,” says Covas,
referring to Limite 21’s second-
ary markets like Orlando,
Colombia, Panama and Costa
Rica, which the orchesira visits at
least once a year. “This country is
privileged because we are rich in
talent, and we like to party the
whole year,” explains Cruz. B
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CHARTS
Continued from page 1.M-4

Top Latin Pop Album
Artists

Pos. ARTIST (No. of Charted Titles) Imprint/Label

1 LUIS MIGUEL (1) Warner Latina

2 ALEJANDRO SANZ (2) Warner
Latina

3 CHAYANNE (1) Sony Discos

4 A.B. QUINTANILLA Y LOS
KUMBIA KINGS (1) EMI Latin

5 ALEXANDRE PIRES (1) RCA/BMG
Latin

6 MANA (1) Warner Latina

7 CHARLIE ZAA (1) Sonolux/Sony

4 RCA (3)
5 UNIVERSAL LATINO (5)

Discos
Univision/UG Labels
9 THALIA (1) EMI Latin
10 JUANES (1) Surco/Universal Latino

Pos. LABEL (No. of Charted Titles)

1 WARNER LATINA (12)
2 SONY DISCOS (20)

3 EMI LATIN (6)

4 UNIVERSAL LATINO (6)
5 BMG LATIN (8)

Top Latin Pop Album
Imprints

Pos. IMPRINT (No. of Charted Titles)

1 WARNER LATINA (8)
2 SONY DISCOS (17)
3 EMI LATIN (6)

T \ré_.__"“._’v_ .

Alexandre Pires énd Shékiré .

Latin Pop Airplay Titles

Pos. TITLE—Artist—Imprint/Label

1 SUERTE—Shakira—Epic/
Sony Discos

2 USTED SE ME LLEVO LA VIDA—
Alexandre Pires—RCA/BMG Latin

3 Y TU TE VAS—Chayanne—
Sony Discos

4 QUITAME ESE HOMBRE—Pilar
Montenegro—Univision

5 YO QUERIA—C(ristian—Ariola/
BMG Latin

6 ENTRA EN MI VIDA—Sin
Bandera—Sony Discos

Latin

Sony
DISCOS 5

WARNER MUSIC 10

7 NECESIDAD—Alexandre Pires—
RCA/BMG Latin

8 YO PUEDO HACER—Ricardo
Montaner—MWarner Latina

9 COMO DUELE—Luis Miguel—
Warner Latina

10 TANTITA PENA—Alejandro

Ferndndez—Sony Discos

Latin Pop Airplay Artists
Pos. ARTIST (No. of Charted Titles) Imprint/Label
1 ALEXANDRE PIRES (3) RCA/BMG

2 SHAKIRA (3) Epic/Sony Discos
(2) Epic

3 CRISTIAN (3) Ariola/BMG Latin
ENRIQUE IGLESIAS (2) Inter-
scope/Universal Latino
(1) Universal Latino
CHAYANNE (2) Sony Discos
6 RICARDO MONTANER (4) Wamer
Latina
7 LUIS MIGUEL /3) Warner Latina
8 CARLOS VIVES (3) EMI Latin
9 ALEJANDRO FERNANDEZ (2) Sony
Discos
PILAR MONTENEGRO (1) Univision

LATINA

Pos. IMPRINT (No. of Charted Titles)

1 SONY DISCOS /32)

2 WARNER LATINA (17)
3 RCA (8)

4 EMI LATIN (17)

5 ARIOLA (13)

Latin Pop Airplay Labels

Pos. LABEL (No. of Charted Titles)

1 SONY DISCOS (45)

2 BMG LATIN (29)

3 UNIVERSAL LATINO (22)
4 WARNER LATINA (20)

5 EMI LATIN (17)

RICKY MARTIN
CHAYANNE
CRISTIAN

PAULINA RUBIO

DAVID BISBAL

. GILBERTO SANTA ROSA

DIEGO TORRES
OLGA TANON

BANDA PACHUCO

MANNY MANUEL

THINK FAMOUS!

S~

MARC ANTHONY
NOELIA
NATALIA OREIRO
JENNIFER PENA
KABAH
CARLOS PONCE
INDIA
EDNITA NAZARIO
CHEO FELICIANO
TONY VEGA

WE THANK ALL OF THE ARTISTS WHO HAVE RECORDED FAMOUS SONGS.

FAMOLS
MLSIC

The Famous Music Publishing Companies « 10635 Santa Monica Boulevard, Suite 300 * Los Angeles, California 90025
Contact: Claribel Cuevas « claribel_cuevas@paramount.com « TEL. (310) 441-1318 - FAX (310) 441-4729

SANTANA
TITO NIEVES
OSCAR D'LEON
GUARDIANES DEL AMOR
BRENDA K. STARR
LUCERO
JAIME CAMIL
GISSELLE
LOS FUGITIVOS
EL GRAN COMBO...
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The Voice

Platinum artist
i _Includes her smash hit "Soy yo"

Available in all Latin America g

62 planta. 28042 Madrid - telfs. 91 781 79 70 - fax. 91 781 79 80 - www.muxxic.com
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R SoundScan 2 2 |y 2
w3 ARTIST Tie |3 415 |3 ARTIST Title | £ &
3| IMPRINT & NUMBER/DISTRIBUTING LABEL &g S| IMPRINT & NUMBER/DISTRIBUTING LABEL &£e
W 3 Weeks AtN 1 49 155 |48 ANGEL LOPEZ En Mi Soledad | 37
& Num BER 1 4 o Ogiig SONY DISCOS 84882 16.98 EQ/16.98) ¢
11 ENRIQUE IGLESIAS Quizas | 1
UNIVERSAL LATINO 064385 {11.98/18.98) 13940 m&,ﬁoﬁ %gﬂ‘ﬂ;g’ﬁﬁ,’},o A Desahogo | 2
212 MANA Revolucion De Amor | 1 40 | 37 LOS HURACANES DEL NORTE Pa'l Norte | 15
WARNER LATINA 48566 {10 98/16.98) FONOVISA 85240 (9.98/13.98)
g, GREATEST GA;NER s 41| 38 DGIS}}%%GBJ]!;CNOPIS Hablando De Amor Poemas | 10
6 |20 LAS KETCHUP Hijas Del Tomate | 3 51|55 LA LEY O MTV Unplugged | 13
SONY DISCOS/COLUMBIA BESBO/CRG (1598 EQ CD) [M] WEA ROCK 40349/WARNER LATINA (10.98/16.98) [H]
52|49 LOS RIELEROS DEL NORTE Arriba | 20
A HOT SHGT QEEUT FONOVISA 6229 (8.98/13.98) kAl
4 SELENA Ones | 4 50 | 50 INTOCABLE A S 1
EM) LATIN 4209 (16.98 CD) EM LATIN 37745 19.98/15.98) [H] uenos
313 JUANES © Un Dia Normal | 2 54 15858 GRUPO BRYNDIS Historia Musical Romantica | 1
SURCO 017532/UNIVERSAL LATINO {16.98 CO} [H] DISA 727012/UG {8.98/13 58) [H]
4 | — LUPILLO RIVERA Amorcito Corazon | 4 53|51 GRUPO EXTERMINADOR A Calzon Quitado | 38
SONY DISCOS 87537 (8.98 £0/13.98} [W] FONOVISA 85235 (9.98/13 98)
514 CONJUNTO PRIMAVERA Perdoname Mi Amor | 2 58 168 — GRUPO MONTEZ DE DURANGO Ef Sube Y Baja | 58
FONOVISA 86237 19.98/13 98) [H] DISA 724042/U6 {7 98/13.98)
3 8 (10 LIBERACION Historia Musical | 8 1147 | 47 LOS ORIGINALES DE SAN JUAN 20 Grandes Exitos | 18
DISA 727029/UG (8.98/13.98) [H] UNIVISION 310063/UG 19.98/12.38)
s o 6 49 | 56 LOS ANGELES AZULES Historia Musical | 2
't PACESETTER DISA 727014/UG [8.98/13 38) [M] Istoriaivusica
o 11411 THALIA A Thalia| 1 6 46|52 RAMON AYALA Y SUS BRAVOS DEL NORTE Ei Numero 100 | 5
EMI LATIN 39753 (10.98/17.98) [M] FREDDIE 1845 8.98/14.98) [M]
‘Bl 7 |8 VARIOUS ARTISTS Arcoiris Musical Mexicano | 2 62 16360 ALICIA VILLARREAL A Soy Lo Prohibide | 3
UNIVISION 310073/U6 {11 98/15 98} UNIVERSAL LATING 014824 (8.98/13.98) [H]
0|5 VARIOUS ARTISTS 2002 Latin Grammy Nominees | 5 56 |54 VARIOUS ARTISTS Puras Cumbias Senideras | 21
GRAMMY 49152 WARNER LATINA {10.98/18 98) MOCK & RDLL 950410/LIDERES {6.98/11.98)
917 JENNIFER PENA Libre | 2 59|57 JOAN SEBASTIAN A En Vivo: Desde La Piaza E! Progreso De Guadalajara | 1
UNIVISION 310053/UG (3.98/13.98} [H} MUSART 2524/BALBOA {1.98/13 98} [H]
13115121 CRISTIAN Grandes Exitos | 13 |55 | 64|59 JOAN SEBASTIAN & MARCO ANTONIO SOLIS Los Grandes | 14
ARIDLA 95787/BMG LATIN (16.98 CD) [H] MUSART 2548/8ALBDA {7.88/13.98)
11|13 CHAYANNE A Grandes Exitos | 1 b JESSIE MORALES: EL ORIGINAL DE LA SIERRA Ranchero Y Mucho Mas | 29
SONY DISCOS 84667 110 98 E0/16.98) [H] UNIVISION 310065/UG (9 98/12.38)
139 LOS TEMERARIOS Una Lagrima No Basta | 1 6 62|62 JOSE ALFREDO JIMENEZ Las 130 Clasicas Vol. 2 { 39
AFG SIGMA 0529/FDNOVISA (10.98/16 98 ARIOLA 79006/BMG LATIN {18.38 CD)
12] 6 GILBERTO SANTA ROSA Viceversa | 2 57 [ 61 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 1 | 27
SONY DISCOS 84781 {6.98 E0/16.98) [H] ARIOLA 79005/BMG LATIN {18.98 CD)
16 |16 SIN BANDERA © SinBandera | 12 § &9 |70 |67 VARIOUS ARTISTS Super Bachatazos 2003 | 67
SONY DISCOS 84806 (16.98 EQ C0) [H) J&N 84316/SDNY DISCOS {1398 EQ €0}
18119 LOS ACOSTA Historia Musical: 30 Pegaditas | 8 70 PANCHO BARRAZA Las. Romanticas De Pancho Barraza | 70
DISA 727026/UG (8.98/13.98) [H] MUSART 2713/BALBOA (5 98 CD)
A 17 [ 15 BANDA EL RECODO No Me Se Rajar | 1 60 | 63 LOS BUKIS Greatest Hits | 39
FDNOVISA 86228 {9.3813.98) [M] FONDVISA 6166 (8.98/12.98)
-+l 23 | 23 VARIOUS ARTISTS 15 Postales De Amor | 11 61|74 SPANISH HARLEM ORCHESTRA Un Gran Dia En El Barrio | 61
LIDERES 950415 {7.98/13.98) G ROPEADOPE/ATLANTIC 33135/AG {17.98 CO)
21 (18 VICENTE FERNANDEZ Historia De Un !dolo Vol.2 | 2 T3 47517 LOS SUENOS AZULES Grandes Exitos Del Momento | 60
SONY DISCOS 84282 {10.98 E0/15.98) [H] DOUBLE PLAY 4063 {6 98 D}
#2124 | 25 VARIOUS ARTISTS La Hora Sonidera | 8 7% IRE Donde Me Lieve Ei Viento | 74
DISA 724040 UG (7.98/13.98) LIDERES 950456 {14.98 C0)
29 |30 VICENTE FERNANDEZ A’ Historia De Un Idolo Vol.1 | 1 73 LOS CAMINANTES 20 Exitazos-Nuestras Canciones | 46
SONY DISCOS 84185 {10.98 E0/16.98) [H] SONY DISCOS 84224 (9.98 EQ/13.38)
19114 ALEJANDRO‘ %QNZ’ [A] MTV Unplugged | 1
WARNER LATINA 41541 {10.98/17.98) [M
= SERRY IVERL e 1 LATIN POP ALBUMS TROPICAL/SALSA ALBUMS REGIONAL MEXICAN ALBUMS
ARIOLA 94877/8MG LATIN (10.98/15.98} [W} Y :
5 ENRIQUE IGLESIAS GILBERTO SANTA ROSA LUPILLO RIVERA
22012 ML?M’%&&A%I’#S‘!J’R?S’C‘U{H’% o) Libre | 1 QUIZAS (UNIVERSAL LATINO } | VICEVERSA. {SONY DISCOS ) AMORCITO CORAZON (SONY DISCOS }
26 | 31 SOUNDTRACK ElClen | 19 MANA 4 JERRY RIVERA CONJUNTO PRIMAVERA
SONY DISCOS 84951 (15.98 EQ CO) | REVOLUCION OE AMOR (WARNER LATINA | VUELAMUY ALTO (ARIOLA /BMG LATINY PEROONAME Mi AMOR (FONOVISA |
SMt 25 | 22 CARLOS VIVES Dejame Entrar { 1 LAS KETCHUP MARC ANTHONY UBERACION
EMI LATIN 35956 (9.98/15.98) [M] | HIJAS DEL TOMATE {SONY DISCOS/COLUMBIA /CRG) LIBRE ({COLUMBIA /SONY DISCOS) HISTORIAMUSICA! (DISA /UG}
2128 |26 VARIOUS ARTISTS Pegaditas De..Ayer Y Hoy | 14 SELENA CARLOS VIVES VARIOUS ARTISTY
DISA 727027/UG (8.98/13.98) ONES (EMILATIN} | DEJAME ENTRAR (EMILATIN] ARCOIRS MUSICAL MEXICANO (UNIVISION /UG)
233133 EDNITA NAZARIO Acustico | 3 | JUANES | MONCHY & ALEXANDRA JENNIFER PENA
SONY DISCOS 64355 16,36 EQ COI (W] | UNDIANORMAL (SURCO /UNIVERSAL LATINO] CONFESIONES.. (J&N /SONY DISCOS) LIBRE {UNIVISION UG}
30|29 MONCHY & ALEXANDRA Confesiones... | 8
J&N sma/sowynlscos [ 5 £0/13.58} [W] stones BAA GRUROMANIA LOSITEMERARIOS
- THALIA (EMILATIN) LATIND {UNWVERSAL LATIND,) UNALAGRIMA NO 3ASTA (AFG SIGMA FONOVISAI
22|24 m&‘:‘gzﬁﬂaﬁ,}? The Live Album | 22 VARIOUS ARTISTS . RUBEN BLADES LOS ACOSTA
it e O L T e PG 2002 LATIN GRAMMY NOMINEES  (GRAMMY WARNER LATINA) UNOD (SONY 0ISEOS ) HISTORIA MUSICAE 30 PEGADITAS {DISA /UG)
o |
UNIVERSAL LATING 018816 (8.98/13 98) [W] g toa CRISTIAN - CEUA CRUZ BANOA EL RECODOD
70 E% GRUCG TAANRA Lot o GRANOES EXITOS (ARIOLA/BMG LATIN) | LANEGRATIENE TUMBAO (SONY 0ISCOS) NO ME SE RAJAR FONOVISA )
ino &
UNIVERSAL LATIND 018980 (9.98/14.98) CHAYANNE . VARIOUS ARTISTS VARIOUS ARTIST=
35135 A.B. QUINTANILLA Y LOS KUMBIA KINGS o Shhht | 1 GRANDES EXITOS (SONY DISCOS ) . SUPER BACHATAZOS 203 {J&N /SONY DISEOS) 15 POSTALES OF AMOR {LIDERES )
EMI LATIN 29745 (9.98/14.38) ) [ SINBANDERA SPANISH HARLEM ORCHESTRA VICENTE FERNANDEZ
26 VICO C Emboscada | 36 | SINBANDERA {SONYDISCOS ) | UNGRAN DIAEN ELBARRIO (ROPEADOPE/ATLANTIC /AG) HISTORIA DE UN IBOLO VOL 2 [SONY DISCOS )
EMI LATIN 22628 (10.98/13.98) | ALEJANDRO SANZ £ EVIS CRESPO VARIOUS ARTIST:
17 142 ] a1 RUBEN BLADES Munde | 37 MTV UNPLUGGED (WARNER LATINA | URBANO (SONY DISCOS } LAHORA SONIDERA (0ISA/UG)
SONY DISCOS BA625 (6.98 EQ/16.98) SOUNDTRACK MILLY QUEZADA VICENTE FERNANDEZ
32[17 CELI/}; CRUZ I La Negra Tiene Tumbao | 17 ELCLON {SONY DISCOS ) PIENSO ASI (SONY DISCOS ) HISTORIADE UN SLOLOVOL 1 SONY DISCOS )
SONY DISCOS 84972 (10.98 EQ/16.98) [
| EDNITA NAZARIO 1 MANNY MANUEL VARIOUS ARTISTS
39 145153 LEOS TER(R'BLES DEL NORTE 20 Corridazos | 39 | ACUSTICO {SONY DISCOS | MANNY MANUEL {UNIVERSAL LATIND } PEGADITAS OE. AYER Y HOY (DISA /UG)
FREDDIE 71851 (7.98/13.98) i
| MANU CHAO L% VARIOUS ARTISTS LOS TUCANES OF THUANA
‘Gl 44 | 42 VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas | 1 THEUVE ALBUM {VIRGIN ) RUMBA FLAMENCO (PUTUMAYD) JUGD ALAVIDA UNIVERSAL LATINO }
DISATEI0ISE 18561558 || | AB. QUINTANILLA Y LOS KUMBIA KINGS EUADES OCHOA LOS TERRIBLES CEL NORTE
38|34 ALEXANDRE PIRES A Alexandre Pires | 3 SHHH! {EMI LATIN} ESTOY COMO NUNCA [HIGHER OCTAVE WORLD /HIGHER OCTAVE) 20 CORRIDAZOS (“REODIE )
RCA 87883/BMG LATIN (14.98 CO} [M}
16 P VARIOUS ARTISTS VARIOUS ARTISTS
42 BQ&\IDA MACHOS ( Banda Machos | 42 EMBOSCADA {EMI LATIN } * BACHATAHITS 2002 {J3N /SONY DISCOS) LAS 30 CUMBIAS MAS PEGADAS {DISA /UG
WEAMEX 48872/WARNER LATINA (7.98/13 98}
— - * ALEXANORE PIRES DOMINGO QUINONES BANDA MACHOS
43|45 LOS TEMERARIOS Historia Musical | 1 ALEXANDRE PIRES (RCA /BMG LATIN) DERECHOS RESERVADOS {UNIVERSAL LATINO } BANDAMACHDS [WEAMEX WARNER LATINAI
DISA 727026/UG (8.98/13.98) "
- = ENEMIGO L1 VARIOUS ARTISTS LOS TEMERARIOS
14 ENEMIGO Quien Es Enemigo? | 44 | QUIEN ES ENEMIGD? (INTELLIGENT) 5 CONGOTOCUBA [PUTUMAYD) HISTORIAMUSICZL (DISA /UG)
INTELLIGENT 70844 {13 98 CO)
. | MARCO ANTONID SOLIS ) VARIDUS ARTISTS GERMAN UIZARFAGA
3728 SSEA 5%$E]3LQLZE£RRAGA German Lizarraga | 16 MAS DE MIALMA {FONOVISA | || MERENGUE ULTRAMIXVOL 1 (SONY DISCOS ) GERMAN UZARRAGA (DISA UG}
: - | PLAYERO * | GILBERTO SANTA ROSA LOS ORIGINALES DE SAN JUAN
14 14846 MN%V’I%S(&7&%TS?B)’?DII]O SOLIs e Mas De Mi Alma | 1 PLAYERO 42 EPISODID | (BM} 0 INTENSO (SONY DISCOS | PERRD MALAGRAJECIOD (EMH LATIN )
36|36 LOS ORIGINALES DE SAN JUAN O Perro Malagradecido [+] & Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America {RIAA) centification for net shipment af 500,000 album units (Gold) ARIAA certification for net shipment of 1 mil-
EMI LATIN 40864 (9 98/15.98) [H] Fon units (Platinum). @ RIAA certication for net shpment of 10 milfion units (Diamond). Nurnesal foliowing Pfatinum or Diamend symbol indicates album'’s mutt-platinum level. For boxed sets, and doubie
albums with a rurning time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: O Certfication for net shipment of 100,000 units (Dro). A Certfica-
Af 54 |44 PLAYERO Playero 42: Episodio 1|26 tior of 200,000 units {Platino). A? Certification of 400,000 units (Mutti-Platino). *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested fists. Tape prices
BM 51182 {7 98/13.98} maked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacez etter indicates biggest percentage growth.
Jeatseeker Impact shows albums removed from Heatseekers this week. [M} indicates past or present Heatseeker tite. © 2002, VNU Business Media, Inc., and Nielser SoundScan, Inc. All ights reserved
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5|7 NO ME ENSENASTE Thalia = | 2 5 3 | TODO MIAMOR PAULINA RUBIO % Eom})vs;x
5 oia UNIVERSAL LATINO NOVI
ESTEFANO (ESTEFANO.REVE EMILATI 5 | o | ELDOLOR DE TU PRESENCIA JENNIFER PENA # | swmws PAULINA RUBID
2|2 MENTIROSO Enrique Iglesias = | 1 UNMSI0N UNIVERSAL LATIN
3 EGLESIAS.L MENOEZ (E IGLESIAS.C GARCIA ALONSO) UﬂIVERSgL LATINO 7 12| ASEREJE LAS KETCHUP S8 7 2 | BAMBAM RABANES
SONY DISCOS CRESCENT MOON /SONY DISCOS
413 VUELA MUY ALTO Jerry Rivera® | 3 5 | YTUTEVAS CHAYANNE § 7 SIRENA SIN BANDERA
J.REYES (ESTEFAND) ARIOLA /BMG LATIN SONY DISCOS SONY DISCOS
1 y . R 13 CUANDO ME MIRAS AS| CRISTIAN TE AMO TANTO YAIRE
3|4 PERDONAME M| AMOR Conjunto Primavera = | 3 ARIDLA /BMG LATIN LIOERES |
JBUILLEN (R GONZALEZ MORA) Fonavisa 8 Eamm EN MIVIDA SINBANDERA &) SHHH AB.QUINTANILLA Y LOS KUMBIA KINGS
- SONY DISCDS EMILATIN
8|9 POR MAS QUE INTENTO Gilberto Santa Rosa % | 6
7| ADIOSLEPIDD JUANES 37 | QUEDATE LARA FABIAN
: K SANTANDER,J.M.LUGO (K SANTANDER} SONY DISCOS SURCD JURIWERSAL BATIND. SONY DISCOS
1113 ] 7/ | ASEREJE Las Ketchup = | 7 12 1 10 | PORMAS QUE INTENTD GILBERTO SANTA ROSA 29 | KILOMETROS SIN BANDERA
M.RUIZMAUIZ) SONY DISCOS = SONY DISCOS SONY DISCOS
18 | SITUVIERA QUE ELEGIR RICARDOMONTANER | 13 | 32 | UNBESO GRUPO MAN(A
9|6 Y TU TE VAS Chayanne = | 1 WARNER LATINA UNIVERSAL LATING
g 5 ALTOLEDD {.DE VITA) SONY DISCOS 15 | CUANDD TE ACUERDES DE MI MARCO ANTONID SOUIS | 36 | LAVIDAQUEVA KABAH
g FONDVISA ‘ WARNER LATINA
178 ANGEL DE AMOR Mana = | 6 14| ESPORAMOR ALEXANDARE PIRES 31 | TUNDSOSPECHAS JOROI
- FHER.A GONZALEZ (FHER A GONZALEZ) WARNER LATINA ACA /BMG LATIN F SONY DISCOS
1 29 S 6 [ coNea CRISTIAN 28 | LACADENA SEROMPIO CHARLIE ZAA
10 {6 |5 k= (‘;\SRTIISLSAHI:\EUENIE? lJOUANES) sunc0/u~|vzns‘/l\t|&rrﬁg =i ARIILAMMG LATIN SONOLLXSONYIDISCOS
. e - - 17 | YO PUEDO HACER RICARDD MONTANER — | ESCLAVO DE TU PIEL RICARDD CASTILLON
(1110 [ 10 [~1| ENTRA EN MI VIDA Sin Bandera = | 4 WWARNER LATINA pese FONOVISA
b A BAQUEIRO {LGARCIAN SCHAJRIS! SONY 0ISCOS 1 2 S PORTI JUANES | % | 38 | QUE BONITA PAREJA JOAN SEBASTIAN
. ¢ - - SURCO /UNIVERSAL LATIND o MUSART /BALBOA
12|11 | % | TODO MI AMOR Paulina Rubio = | 11 20 | TEVAS LUISFONSI || 33 SINO FUERA POR T) JON SECADA
SHEPPARD.K GIOIA (TVERGES,B.JAMES) UNIVERSAL LATIND UNIVERSAL LATING CRESCENT MOON /SONY DISCOS
P 11| VOY A VOLVERTE LOCA ALEJANORO MONTANER | 47 CONCEBIDO SiN PECADD CARLOS PONCE
119 — CUANDO ME MIRAS ASI Cristian | 13 SONVOISCOS N EMI AT
N RHOMAN {A POSSE.R RUMAN] ARIOLA /BMG LATIN —
a 38| — LA CHICA SEXY Los Tucanes De Tijuana 14
Fa— M.OUINTERD LARA (M. QUINTERD LARAI UNIVERSAL LATING
L1315 NO ME SE RAJAR Banda El Recodo 10
1 JLIZARRAGA,A LIZARRAGA (.C.FRAYLE) FONOVISA
— i p 0
: ¢ HOT SHOT DEBUT ¢ o e Netsen
| NEW LA REINA DEL SUR Los Tigres Del Norte < | 16 - - Systems -
LOS TIGRES DEL NORTE (T.BELLO) FONOVISA B %ﬁ TITLE ARTIST B2 Z) 4| TITLE ’ - ARTIST
" = IMPRINT/PROMOTION LABEL =3 Z | IMPRINT/PROMOTION
S| TUVIERA QUE ELEGIR Ricardo Montaner 17 = =
B.SILVETTI{R.MONTANER.Y.MARRUFO! E| IN
] ! A ARRUFO) WARNER LATINA | PORMAS QUE INTENTO GILBERTO SANTAROSA | 1 § 21 GIUS s;usﬂmliA LA ROPA DOMINGO QUINONES
14116 TE SOLTE LA RIENDA Lupillo Rivera 14 SONY DISCOS INIVERSALLATING,
PRIVERA 1) A JIMENEZ) SONY DISCOS 2 | VUELAMUY ALTO JERRY RIVERA JR 12 | TODOMIAMOR PAULINA RUBIO
4 - ARIOLA /BMG LATIN UNIVERSAL LATIND
18118 VIVIENDO Marc Anthony 1 : 1 3 | vIviEnoo MARC ANTHONY | Z0 | 13 | LACOSTTA ILEGALES
1 M.ANTHONY,J A GONZALEZ iF. 0SORIO,J VILLAMIZAR. M ANTHONY) COLUMBIA /SONY 01SCOS | COLUMBIA /SONY DISCOS EMILATIN
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South America Loves Its ‘Popstars’

Girl Group Paints Brazil ‘Rouge’

BY TOM GOMES

SAO PAULO, BRAZIL—Brazilian music's latest big
thing is pop group Rouge, comprising five female
teenage singers: Karin, Patricia, Luciana, Aline, and
Fantini. Its eponymous debut album, released in Sep-
tember by SBT/
Sony Music
Brazil, features
three hit sin-
gles and has
sold more than
400,000 copies.

“These num-
bers should
|have] increased
to 600,000 in
October,” Sony
Music Brazil
chairman José
Eboli says. “And
we expect to sell
over 1 million
copies [before]
the end of the
year.”

Rouge is a
product of TV talent show Popstars, produced in part-
nership by Argentina's RGB Productions, Brazil’s SBT
Network, and Sony Music Brazil. More than 30,000
girls aged 18 to 25 joined the first phase of the show,
which functioned as a talent contest. By the end of
the program’s 20 episodes, the five winners had won
a contract with the record company to release their
first album.

“Sony Music always believed in this project from the
very start. The TV show ratings were about 14 points,
which meant a 40% increase in the rating that SBT
Network used to have in that same hour,” Sony Music
Brazil VP of marketing Alexandre Schiavo says. “Even
s0, we knew that the real success of the project would
come after releasing the album, with Rouge’s songs
being played on the radio.”

Besides the undeniable talent and charisma of the
five teens, one of the keys to the album’s success is the
repertoire, carefully selected by record producer Rick
Bonadio and Sony VP of A&R Liminha Lima. “There are
no songwriters in Brazil who specialize in pop music in
its most pure conception,” Bonadio says. “We had to get
the songs from the best songwriters in the world.”

Lima says that the repertoire-selection process
started after discussions with such Sony Music
execs as A&R manager Brad Aarons, executive VP
of A&R David Massey, and director of A&R Europe
Nick Feldman.

The list of songwriters on Rouge’s album includes
Stephanie Bentley, who has written such hits as
Faith Hill’s “Breathe.” The Rouge single currently
topping Brazilian radio charts is “Ragatanga,” a Por-
tuguese version of mega-hit “Aserejé” written by
Bonadio. Spanish trio Las Ketchup, which original-
ly recorded the track in Spanish, is featured on
“Ragatanga” with Rouge.

Rouge's Luciana says, “It’s very funny music. The
chorus is a very challenging trick of words. The music
also has a unique choreography.”

Schiavo says, “ ‘Ragatanga’ has quickly crossed over
into all radio formats. It originally aimed for radios with
a young profile, but it also started to hit radio stations
with a more pop profile in a very brief space of time.”

After a sold-out concert in September, Rouge is
preparing for its first tour, which will probably start in
November. But before that, the group is going to take
a promotional tour of Argentina, the first Latin Amer-
ican country to launch Popstars. Luciana says, “We are
enjoying our time right now, but we want this to be
just the beginning.”

Argentina Enters Season Two

BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Argentina’s second edition of Pop-
stars launched June 15, but with a twist: Instead of
looking for females, the search is on for five members
to create a boy band.

The formula included airing the first casting and a
TV show on Channel 9, with ratings reaching 19
points (2 million viewers). A daily program was also
added to the pack, airing on premium cable outlet the
Disney Channel.

In late-August, a double-CD was released featuring
the 28 finalists
singing one song
each. Tracks in-
cluded covers of
songs by Queen
and even Bandana,
Argentina’s first
Popstars group.
No sales figures
are available yet,
but a boom is not
expected; the col-
lection is merely a
bonus for die-hard fans. The finalists will be
announced in November, when the new group’s album
will be released.

The original Latin American Popstars format was
licensed in Argentina by RGB Productions, an enter-
tainment group that also produces popular soap operas
(notably Provdcame [Provoke Me], with Chayanne)
and operates FM Radio Disney. Popstars first aired on
Argentina’s Channel 9 Sept. 24, 2001, with scenes from
a talent search at a soccer stadium. During a two-
month period, the members of what was to become
girl group Bandana were chosen. The group’s debut
album for BMG shipped 50,000 copies (it was certified
platinum at 40,000) and before the end of year sold
140,000 units—an astounding number for a country in
the midst of a recession.

Ratings peaked at 19 points for the first program as
well, and group members Lourdes, Lisa, Ivonne, Vale-
ria, and Virginia became household names. The group
performed 86 concerts at the 3,200-capacity Gran Rex
Theater in Buenos Aires, establishing a new record for
that venue. Its second album, Noche (Night), was
released in July and has already sold 120,000 units. Ban-
dana is currently promoting its album internationally,
with Chile and Spain among its stops. The hit single
from its debut
album, “Guapas”
(Pretty Ones), is
already No. 1 on
Chile’s radio chart.

Back in Argen-
tina, Sony Music
and Channel 13’s
rival TV show is
Sorpresa 2002
(Surprise 2002). A
tie-in CD, La
Oportunidad de
Tu Vida (The Op-
portunity of Your
Life), was released
Sept. 24. The al-
bum included the show’s theme tune, 16 songs
(each contestant sings one), and a cover of Diego
Torres’ hit “Color Esperanza” (Color of Hope) fea-
turing all the show's contestants. This is the first
step of a plan that will continue with the release of
individual contestants’ EPs, making the formula
more similar to Spain’s Operacion Triunfo (Opera-
tion Triumph)—where an EP was released every
week—than to Popstars, where one album was
released at the end of the series.

ENTERTAINMENT

Tracks on the
double-CD featuring
the 28 finalists
included covers of
songs by Queen and
even Bandana,
Argentina’s first
‘Popstars’ group

Notes.

INTO THE ABYSS: If one were to pos-
tulate that improvisation, explo-
ration, and the process of discovery
form the backbone of jazz, then New
York-based trio Fieldwork is doing
an excellent job of immersing itself
in the music’s most primal and
essential elements. Consisting of
pianist Vijay Iyer, saxophonist Aaron
Stewart, and drummer Elliot Hum-
berto Kavee, the band’s recorded
debut, Your Life Flashes, bows Oct.
15 on the Pi Recordings label.

The members of the 2-year-old
Fieldwork have worked together in
various aggregations since the early
'90s, when they resided in and around
the San Francisco Bay area. “That is
where we started working in the in-
tensely cooperative way that continues
to this day,” Iyer says. “It is rare to find
people who are willing to rehearse and
push themselves into domains they
had not worked in before, or to go fur-
ther into domains they thought
they were familiar with. The trio was
a good fit for the three of us, because
of our seriousness toward growth
through experimentation.”

Not surprisingly, considering the
free-jazz leanings of their music, all
three band members have worked
closely with some of the more exper-
imental members of the jazz cogno-
scenti. Iyer is a member of Roscoe
Mitchell’s Note Factory and has re-
leased three dates as a leader, the
most recent being Panoptic Modes
on the Red Giant label. Stewart is a
member of the Collective Identity
saxophone quartet and performs in
ensembles led by Muhal Richard
Abrams. Kavee has worked with
Joseph Jaman, Henry Threadgill,
and is a founding member of the
Omar Sosa Sextet.

If there is a defining element to
Fieldwork’s music, it is the explo-
ration of rhythm in an intimate and
intensely purposeful dialogue. Iyer
often centers his playing around the
more percussive possibilities inher-
ent in the piano, adding charging
polyrhythms to the intricate har-
monies of the group’s compositions.
Those rhythmic underpinnings,
along with Kavee’s drums, propel the
music through a host of poly-
rhythmic devices, with Stewart’s

by Steven Graybow

tenor adding rich harmonic flavor to
the heady brew.

Iyer says that the project’s opening
track, “In Medias Res,” exemplifies
Fieldwork’s collaborative approach to
composition and improvisation,
which often finds its genesis in
world-music-derived rhythms. “The
composition grew out of something
1 wrote based on ideas found in West
African music,” Iyer says. “There is
an idea of cyclic polyrhythms lay-
ered on top of each other in the tra-
dition of West African drumming,
but done in a structure that does
not exist in that tradition. We try to
draw from a culture without repre-
senting it in a single gesture, so
conceptually it is analogous to the
original idea but done in a totally
different setting.”

Often, Iyer says, the band’s mate-
rial developed through sketches of
ideas that were tno difficult for the
musicians to initially play. “By chal-
lenging ourselves, we would stum-
ble upon aspects of ourselves that
were enlightening and productive.
We used to tape all of our rehearsals
on a cheap tape recorder, and when
we listened back, it sounded radi-
cally alien. It brought an awareness
that the music is larger than any
one of us. The entire vibe of the
music was shocking, because there
were things going on that we were
not even aware of. That's why we
call ourselves Fieldwork—we are
exploring the vast field of possibili-
ty inside us, peering into the abyss
and then jumping in. We are find-
ing things inside ourselves we didn’t
know we had.”

SWEET STUFF: Sweet Rhythm, the
new club located in the former down-
town New York location that was
home to Sweet Basil, has opened for
business after delays stemming from
the events of Sept. 11, 2001. Al-
though the new club will present a
diverse array of musical styles, in-
cluding world beat and spoken word,
manager/partner James Browne clear-
ly has not forgone the room’s jazz
roots, judging from upcoming book-
ings of Jimmy McGriff and Marc Cary
& Indigenous People.

AND: It's a good fourth quarter for
fans of classic jazz guitar. Legacy’s
recently released Charlie Christian
compendium, The Genius of the
Electric Guitar, hit retail Sept. 24
(debuting on Billboard’s Top Jazz
Albums chart at No. 12), and now the
second pillar of jazz guitar, Grant
Green, finds four CDs dedicated to
his own genius on The Grant Green
Retrospective (Blue Note, Oct. 22).
The set features material dating from
1961 to 1966 drawn from Green’s
dates as both a leader and sideman
for Blue Note.
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BY CHRISTOPHER WALSH
LOS ANGELES—The 113th Audio
Engineering Society (AES) Conven-
tion demonstrated a continuing
breakdown of the delineation be-
tween project studio and commer-
cial, demo and master, hobbyist and
professional.

At a convention where attendance
significantly rebounded from that of
last year's initially delayed event in
New York, the estimated 15,000
attendees at the Los Angeles Con-
vention Center was several thousand
less than the approximately 20,000
the AES saw during its late-1990s
peak. The twin forces of a sluggish
economy and a music business still
struggling to address the continuing
file-sharing and CD burning phe-
nomena have clearly taken a toll on
the front end of the music produc-
tion chain.

It is especially noteworthy, then,
that a large-format console manu-
facturer, Solid State Logic, an-
nounced the sale of its 21st XL K
Series board to Ben Grosse of the
Mix Room in Los Angeles Oct. 5, the
first day of the convention. The
22nd K Series, introduced earlier
this year, will be announced in the
coming days.

“All my clients do long-form DVD
or at least concert [recordings] in
surround,” says Grosse, who will
move his SSL 9000 J Series to Studio
B to make room for the new console.
“I needed a bigger console. [ wanted
to have the ability to do two things:
one, [ can recall mixes I've already
done on the J, and from those recalls
I can start doing all the surround
stuff. I can always do that on the J,
but with this board, you don’t have
to think. When you’re moving the
master fader down, you're moving
six channels down. When you're hit-
ting the compressor, you're com-
pressing six channels.

“The other thing is, no record com-
panies are asking for surround mixes
yet,” Grosse adds. “They’re going to be
and don’t know it, and I can do simul-
taneous surround mixes if [ have the

Elite Launch. Audio-Technica launched its 5000 and 4000 Artist Elite Series wireless

time or inclination, and it's done. 1
think there’s going to be a good market
for that. Iwant to have the technology.
And I'm in love with these desks—I've
been really lucky with them.”

DESKTOP AUDIO

As Grosse notes, surround sound
continues to grow in visibility, through
DVD-Audio and Super Audio CD, DVD-
Video, broadcast, and the game indus-
try, albeit far slower in the music indus-
try than initially expected. While
surround features are becoming com-
monplace among new equipment, the
continued proliferation of small, inex-
pensive hard-disk recording gear, and
especially software-based workstation
technology, was most noteworthy at
the 113th AES. Drawing the largest
crowds on the exhibition floor were
manufacturers of recording/edit-
ing/mixing equipment at all price and
performance levels, including
Digidesign, Steinberg, Roland, and
Syntrillium Software. Digidesign, man-
ufacturers of the Pro Tools family of
products, showed the Digi 002, featur-
ing Pro Tools LE software with an
eight-fader control surface that
employs technology from the manu-
facturer’s larger Control 24 interface.
The 002 is Digidesign’s first FireWire
product in the LE line and includes
built-in effects such as reverb and delay,
24-bit/96kHz fidelity, and $2,200 worth
of plug-in effects. The Digi 002, now
shipping, carries a $2,495 list price.

Digidesign also previewed Pro Tools
6.0 for Macintosh OS X, featuring
streamlined mix, edit, and transport
windows. Pro Tools 6.0 for OS X will
ship by the end of 2002, while 6.0 for
Windows XP will launch next year.

At another level, Syntrillium Soft-
ware’s Cool Edit Pro 2.0 includes new
features, offering an integrated pro-
duction environment that handles real-
time effects and track EQ, CD-burning,
and MIDI and video support. Syntrilli-
urn also offers the Red Rover USB con-
troller, a remote-control device that fea-
tures standard multitrack transport
controls, for less than $100.

Keeping with the DIY ethic and

systems at an event that featured a live performance by DreamWorks artist Dana Glover
(see story, page 11). Pictured, from left, are Audio-Technica U.S. president/CEO Phil
Cajka, Glover producer Matthew Wilder, Glover, and producer Phil Ramone.
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GROSSE

the ever-expanding reach of 24-bit/
96kHz recording equipment, the
113th AES Convention included ex-
hibitors such as the Vienna Sym-
phonic Library, which will release
in November the first edition of its
orchestral sample library featuring
the complete range of a symphony
orchestra recorded at 24/96 resolu-
tion, totaling more than 61 giga-
bytes of samples. Ultimately, the li-
brary will comprise up to 1.5
million tones and tone sequences,
all on DVDs.

Sonomic also demonstrated its
sample library at the convention and
introduced SonoMix Software for
sound library management, while
Syntrillium offers a loop library on a
series of CDs.

More examples of the “virtual”
abounded at the 113th AES, such as
the PODxt from Line 6, a guitar mod-
eling product that features 32 ampli-

fier models, stompbox effects, speak-
er cabinet and microphone modeling,
and USB input/output for direct-to-
computer recording.

And for the new breed of recording
studio entrepreneur appearing on a
massive scale—individuals who may
wear many hats, including studio
owner, producer, engineer, musician,
and studio manager—Altermedia,
another exhibitor, demonstrated its

< StudioSuite studio management soft-

ware. As a new model of production
facility emerges, a simple organization
of the administrative and technical
aspects of one’s business can be criti-
cally important.

AUDIO ALLIANCE

Some hardware manufacturers are
responding to the sizable migration to
workstation-based recording. Eu-
phonix, manufacturers of the System
5and CS Series of consoles, as well as
the R-1 hard-disk multitrack recorder,
announced a strategic partnership with
Steinberg Media Technologies, manu-
facturer of the widely acclaimed Nuen-
do digital audio workstation (DAW)
platform. The two companies will
develop integrated pro audio prod-
ucts. The relationship, the manufac-
turers feel, will better position both
for success in the extremely chal-
lenging and rapidly and profoundly
changing recording and post-pro-
duction industries.

Despite the notable emphasis on
workstation-based recording and “vir-
tual” music, be it a Viennese orchestra

stored on DVD or a Fender Twin
Reverb amplifier modeled by the
PODxt, most of the traditional play-
ers made their presence felt. Sony
Electronics announced three prod-
ucts that expand the capabilities of its
DMX-R100 small-format digital con-
sole: the SIU-100 System Interface
Unit, the SIU-RM101 remote control,
and the DMBK-S101 eight-channel
microphone preamplifier board.

Yamaha, which revolutionized the
pro audio industry when it introduced
the 02R small-format digital console at
the then-unheard-of price point of
$10,000 in the mid-"90s, debuted the
DM1000 digital console, which deliv-
ers 48 channels of 24/96 audio, effects
and processing on every channel, sur-
round-sound production features, and
integrated control for DAWSs.

The 113th AES, despite a small de-
cline in both exhibitors and attendees,
illustrates a vibrant community
marked by innovation and passion for
ever-more faithful capture and play-
back of sound. With multichannel
music emerging on new formats, as
well as in film and broadcast, the
demand for content certainly hasn't
waned. But in the midst of an often
confusing and awkward transition
from the established model of the
music business, there is sure to be con-
tinued consolidation as individuals and
companies search, or wait, for a secure
means to distribute content while pro-
tecting intellectual property.

Arelated story from AES appears on
page 6.
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Arc Conquers Latin Learning Curve

Music Publisher Overcomes Classic Blues/R&B Boundaries

BY JIM BESSMAN
NEW YORK—As Arc Music Group
VP of copyright and licensing Ken-
neth Higney notes, the legendary
music-publishing company—found-
ed in 1953 by Chess Records
founders Leonard and Phil Chess and
a second set of brothers, Gene and
Harry Goodman—has long been
“living off what it’s known for”: the
classic blues and R&B material that
was the foundation of Chicago’s
Chess and sister Checker labels.
But in recent times, the “sleeping
giant”—to again use Higney’s
words—has awoken.
Where Arc had basi-
cally administered its
own copyrights rath-
er than going after
others, it has since
taken a more aggres-
sive stance, not only
in getting its classic
material covered but
in acquiring new
material. To this end,
the New York compa-
ny allied itself in
2000 with Edimusica
USA, the North Am-
erican division of the
Medellin, Columbia-
based Edimusica—

Arc’s Crew. Standing, from |

music supervisors and other music
users—but with a somewhat differ-
ent approach.

“Other music publishers would
often offer just 30-second snippets of
songs, but we decided to make CDs
that could be played at home and in
the car,” Chess continues, noting that
his first job at Chess Records was
sequencing blues albums. “So we
spent a tremendous amount of time
sequencing our compilations, using
full versions of the songs. Since I came
from the era of the full LP as [an]
entertainment [format], [ wanted our

eft, are Arc Music Group VP of finance and
Latin music operations Juan Carlos Barguil, VP of copyright and licensing

Kenneth Higney, and director of catalog exploitation Jim Leavitt. Company
head Marshall Chess is seated.

cousin, formerly headed the compa-
ny's business affairs and now over-
sees its West Coast operations in
Tucson, Arizona.

“We all know 90% of the catalog,”
adds director of catalog exploitation
Jim Leavitt, who joins other key
staffers in looking for suitable cata-
log material when users submit syn-
opses of film, TV, or commercial
scenes needing Arc music.

SUCCESS LEADS TO LATIN

Arc’s success at exploiting its cat-
alog led to its recent dealings, ac-
cording to Higney.
“George V came to
us because they
thought we were
the most aggressive
company in getting
synchs,” he says.
“They’re very suc-
cessful but wanted
a higher profile in
the advertising and
film worlds.”

Higney notes that
Arc has had to over-
come its under-
standable “stereo-
type” as a strictly
blues catalog com-
pany, even though

the publishing divi-
sion of Discos Fuentes and Miami
Records—to administer its all-
inclusive Latin music catalog,
encompassing such genres as salsa,
cumbia, tropical, merengue, and
mariachi in the U.S. and Canada.
In May, Arc inked a publishing
administration deal with Cayman
Islands-based Orun Music to ex-
ploit Orun’s contemporary Cuban
music catalog worldwide. In Aug-
ust, it linked with George V
Records—parent company to the
Buddha Bar, Barfly, and Barrio
Latino series of world-music
mixes—to facilitate master and
synch licensing. Additionally, Arc
has taken on representation of
French romantic pianist Richard
Clayderman for synch licensing.

RECORD TACTICS

The newly intensive activity is a
marked difference from 11 years
ago, when Marshall Chess, Leonard’s
son and former record producer and
founder of Rolling Stones Records,
took over the company following
Gene Goodman'’s retirement.

“Arc’s old copyrights were still
viable, but I came to the table with
a record-business background—not
as a music publisher,” Chess says.
“So I thought we should promote
our catalog to music users in the
same way as record companies used
to promote records to radio DJs.”

Arc developed a series of themed
sampler compilations to target

CDs to reflect that, though since they
weren’t going to be commercially
available, we designed them [graphi-
cally] not for store bins but [to show
useful information] for office storage.”
Sustaining “high esteem” for his
family’s music heritage, Chess oversaw
Arc’s issue of numerous Chess-themed
packagings, most notably a pair of six-
disc boxed sets, On the Charts: 1945-
1972 and The Covers: 1964-1999
focusing on Arc copyrights associated
with the Chess blues and R&B cata-
logs. A single disc, www.vee-jay.mu,
showcased Arc songs acquired through
Vee-Jay Records, Chess’s one-time
Chicago blues and R&B competitor.

‘We’re expanding
a classic company
and making it more
contemporary.’

—MARSHALL CHESS,
ARC MUSIC GROUP

“We have a complete library in
our office of everyone who's done
our stuff,” Chess continues, noting
that two CD burners are perma-
nently active in making custom
compilations for perspective users.
In fact, Chess’ young son Jamar han-
dles much of the CD burning—part
of his initiation into the family tra-
dition; Kevin Chess, Marshall’s

the Chess catalog
contained plenty of jazz, gospel, doo-
wop, R&B, and rock’n’roll. So to
secure the Edimusica USA deal,
Chess and Arc VP of finance and Latin
music operations Juan Carlos Bar-
guil—who grew up close to Fuentes
Studios—headed to Colombia.

“We had to go to show respect to
the catalog,” Barguil says, noting that
the venerable company is comparable
to Chess Records in regard to
Columbian music. “I'm trying to apply
the same concept of the Chess catalog
to Fuentes: It all comes out of the
song and the song’s message.”

Arc’s relationship with Edimusica
quickly scored with “La Noche,”
Elvis Crespo’s merengue hit last year.

Barguil and Chess are now looking
ahead to a trip to Cuba in December.
Meanwhile, Arc is heightening its vis-
ibility by attending such industry
gatherings as South by Southwest and
the Sundance Festival; at the Billboard
Latin Conference in Miami, its Miami
Records/Discos Fuentes sampler Trop-
ical Punch was a goody-bag insert.

Last year, Arc made a licensing
deal with GuitarPort, which offers
computerized music to play along
with. In another application of new
technology, Arc staffers are armed
with Apple iPods containing 500 of
the firm’s top-sellers.

“We're expanding a classic com-
pany and making it more contem-
porary,” Chess concludes. “We're
doing anything we can to expose our
copyrights to the next generation.”

HEYMAN’S HEYDAY: Acclaimed New
York singer/songwriter Richard X.
Heyman, whose previous album, Cor-
nerstone (1998), was on now-defunct
label Permanent Press, suddenly has a
new album out (Basic Glee, on his own
Turn-up Records label); a companion
disc on the way, thanks to novel self-
marketing; and an autobiography,
Boom Harangue—Life in Mid-Centu-
ry Through the Eyes of a Rockn’Roll
Survivor (Writers Club Press).

The book, baby boomer Heyman
notes, comprises “short stories dealing
with my brushes with fame and the
funny things that happened growing
up as a musician in the '60s.”

A guitarist who started playing
drums when he was 7, Heyman has
plenty of memories on which to draw.
“I look pretty young but I'm just back-
dated,” the still-boyish artist says, steal-
ing a lyric from the Who’s “Substi-
tute.” While he does not divulge his
exact age, he’s decidedly proud of hav-
ing made it through the 60s and offers
many entertaining stories from that
period. One concerns an opening stint
for the Beach Boys by his band the
Doughboys (shortly after a name
change from the Ascots, which had
recorded a pair of singles for Bell
Records): After breaking a borrowed
floor tom, the group withstood an
angry assault by its irate owner, Beach
Boys drummer Dennis Wilson.

Heyman also declares his “wor-
ship” of Joni Mitchell. “I learned to
play piano from [Mitchell’'s 1970
album] Ladies of the Canyon—that
and the Band’s second album really
hit home in terms of song composi-
tion,” he says. “I used to listen to what
she was doing with her left hand,
learned how her chords flowed, and
adapted it: The way you play piano
affects the way you write, because you
write within your ability. Listening to
Joni expanded my ability.”

Heyman eventually switched to gui-
tar and began writing “what I call

3

by Jim Bessman

‘melodic pop music,’ ” he says. His new
album was recorded at his East Village
Tabby Road home studio; he and wife
Nancy Leigh (also his bass player/engi-
neer) are big cat lovers. But they cut
34 tracks for the 14-song disc, and 14
of the remainder will soon end up on
Rightovers (“as opposed to Leftovers,”
Heyman says).

“I did a presale on Basic Glee in-
volving two different [fan] clubs,” Hey-
man explains. “For $25, the ‘Basic Glee
booster’ received an autographed copy.
For $50, the ‘Basic Glee choir mem-
ber’ got the autographed copy, their
name in the liner notes, and the exclu-
sive Rightovers.”

But Heyman notes that Rightovers
may appear in general release as well.
“Ironically, people who have heard it
already say it may be the best thing I've
ever done,” he savs, “since the songs
are more adventurous and daring—
and not what [ would normally include
on my albums.”

Meanwhile, the Arrex Aitch Music
{BMI) writer has been promoting Basic
Glee on his richardxheyman.com Web
site and at “house concerts” in fans’ liv-
ing rooms. “They invite all their
friends, and it’s so intimate that some-
times we don’t even use a PA.)” says
Heyman, whose recent house concert
in Louisville, Ky., was lensed for a seg-
ment on an upcoming episode of the
PBS series Right on the Money—
about artists who promote their work
in atypical ways.

BMI’S OWR: BMI has launched Online
Works Registration (OWR), a new
online registration system for musical
works. Developed in conjunction with
FastTrack alliance partners, the user-
friendly system is the first step in
rolling out FastTrack-compliant digital
tools for the use of songwriters, com-
posers, and publishers worldwide.

FastTrack is an alliance among nine
copyright organizations in eight coun-
tries and involves a decentralized net-
work for sharing data and streamlin-
ing internal operations in benefiting
the member societies’ rights-owners.
Songs by writers who use the new
OWR system will be automatically
added to FastTrack’s global database,
permitting instant and accurate iden-
tification of the works by FastTrack
alliance partners around the world.

OWR also facilitates the registration
process for BMI affiliates via a simpli-
fied user interfacz, expanded “wizard”
functionality, and the means of editing
information. New works registered via
the systern will be rapidly added to the
FastTrack Global Documentation and
Distribution Network.
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Williams Sings, EMI Wins

British Artist Strikes ‘Groundbreaking’ Deal With His Label

BY GORDON MASSON

LONDON—Amid a blaze of publicity, vocalist
Robbie Williams re-signed to EMI Recorded
Music Oct. 2 (Billboard, Oct. 12), in what the
major describes as a “truly groundbreaking”
deal whereby it buys into Williams as much as
a brand as a recording artist.

While British media stories reported an £80
million ($125 million), four-album deal and
Williams told a press conference, “I'm rich,
beyond my wildest dreams!,” details of the
agreement reveal an altogether more complex
structure than simply a massive advance.

Commenting that most media estimates of
the financial side of the deal are “vastly exag-
gerated,” EMI Recorded Music UK. & Ireland
chairman/CEO Tony Wadsworth says the con-
tract should strengthen his company’s rela-
tionship with Williams.

Wadsworth says, “We have
an artist who has worked
with us for the last six years
and has sold 20 million
albums; we have an album
|the forthcoming Escapolo-
gy] that is already made and
which we’ve been listening
to for the last few weeks, and
it’s fantastic.”

EMI has also invested in a
start-up company with Wil-
liams whereby the major will
take a share of other revenue
the 28-year-old earns. Wads-
worth explains: “The deal
allows us to benefit from
income streams outside of
purely recorded music sales.”
Those other streams, he
adds, include “touring, mer-
chandising, and sponsorship”
and songwriting. Wil-

So is the Williams deal a blueprint that
might become standard for EMI artists?
Wadsworth retorts, “It’s something that we’ll
take on a case-by-case basis.”

Turning to Williams’ record contract itself,
Wadsworth tells Billboard, “It’s at least six
albums, of which a couple are greatest-hits.”
There is no specified period within which
Williams must come up with the new mate-
rial, he adds.

When EMI Recorded Music chairman/CEO
Alain Levy and his vice chairman, David
Munns arrived at the major almost one year
ago, one of the first steps they took was to can-
cel the Virgin label’s contract with Mariah
Carey, at a cost to EMI of £39.3 million ($61.5
million). That prompted Levy to state that the
company would no longer pay out huge ad-
vances to sign an artist.

A headline-grabbing split
with Williams’ longtime
songwriting partner Guy
Chambers has had the U.K.
media hinting at potential
Carey-style problems for
= future Williams output. But
Wadsworth insists, “We
| were aware there were is-
| sues [between Williams and
| Chambers] before we sign-
ed the deal, [but] we went
ahead and signed.”

Under the terms of Carey’s
severance deal, EMI is pro-
hibited from discussing its
details, and Wadsworth re-
fuses to draw comparisons to
| Williams’ agreement. But he
offers, “We are really com-
fortable with the risks within
the [Williams] deal. They're

going to mean [that]

Tt AL
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liams has a publishing
deal with BMG, but
Wadsworth says that
EMI “will also share in
that income.”
Wadsworth declines
to comment further on
that deal, but sources
speculate that revenue
from Williams’ activi-
ties outside of record
sales will be collected
in a pool fund and split
on a 75%/25% basis in
Williams’ favor.

“Taking part in those other
sources of income puts you
more on the same agenda
as the artist. There are less
potential conflicts, because
[artist, management, and
label] are on the same page.’

—TONY WADSWORTH,
EMI RECORDED MUSIC U.K. & IRELAND

this deal provides very
good returns for EMI.”

FEscapology will be
Williams’ fifth album.
While not tied down to
a specific sales target,
Wadsworth hopes “to
sell more than any pre-
vious Robbie Williams
album.” Williams’ last
album, the Sinatra/Rat
Pack tribute Swing
When You're Winning,
sold 5.5 million copies
worldwide, without a

“Taking part in all
those other sources of income puts you more
on the same agenda as the artist,” Wadsworth
suggests. “There are less potential conflicts,
because |artist, management, and label] are all
on the same page. There have been one or two
deals [in the past] where we've got a share of
other income apart from purely sales of music,
but nothing as wide-ranging as this.”

In a statement, Williams’ managers, David
Enthoven and Tim Clark of U.K.-based IE
Music, said: “This watershed deal will undoubt-
edly make a positive change to the workings
of the music industry.”

U.S. release.

The new set has a global Nov. 18 release
date on the EMI:Chrysalis imprint, except for
the U.S., where it will follow in 2003 on Capi-
tol. Wadsworth says, “The U.S. plan will be a
discussion between Rob, his management,
and David Munns.” With a single due out at
the beginning of December, EMI will be hop-
ing that Williams can again achieve last
year's feat of having the U.K. No. 1 Christ-
mas album and single. Wadsworth adds that
“a TV special is being put together for broad-
cast by the BBC. That will air around the
release of the album.”

Retailers, Renters, Record Labels
Seek Common Voice In Tokyo

BY STEVE McCLURE
TOKYO—Setting aside past differences, rep-
resentatives of Japanese record companies, CD
rental stores, and local and international
retailers agreed at Japan’s third Home Enter-
tainment Software Dealers’ Symposium and
Expo (HESSE) that they need to work togeth-
er if the country’s music industry is to survive
its current crisis.

HESSE, which took place Oct. 2-4 at Tokyo's
International Exhibition Center, is an annual
trade fair/conference/exhibition sponsored by the
Compact Disc
& Video Rental
Commerce Trade
Assn. of Japan
(CDV Japan). The
exhibition part of
the event attract-
ed more than
11,000 visitors
during its two
days (Oct. 3-4). A
common theme
emerging from
the industry pro-
fessionals attend-
ing the confer-
ence part of the
event was that
with the Japanese music industry facing chal-
lenging times, it was vital that different sectors
get together and exchange views in such a
forum. There are relatively few industry-wide
gatherings of this type in Japan.

“It’s important that we speak with one voice,”
affirms Tower Records K.K. managing director
Keith Cahoon, who was a panelist at a confer-
ence session organized by the Global Enter-
tainment Retailers Assn. (GERA). A Japanese
chapter of GERA—comprising CDV Japan,
retailers body the Japan Record Trade Assn., and
the local Tower, Virgin, and HMV operations—
recently had its first meeting.

TOMITSURKA

ly rendered impossible, calls for a new business
model will end up just as lip service.”

Striking a slightly more optimistic note was
London-based Virgin Entertainment Group
CEO Simon Wright, who is also chairman of
the British Assn. of Record Dealers. Wright says
he sees the possibility of new technology com-
plementing existing business models.

“I believe that if we can develop the retailing
environment in the future, there’s no reason to
think downloading can’t happen in the stores
themselves,” Wright said at the conference.
But he noted that
specialist music
stores need to be
on their guard
against the threat
posed by general
retailers that use
music as a loss
leader.

Masanori Mi-
yazaki—presi-
dent of Japan’s
biggest music
retail chain,
Shinseido—said
CD stores have
to become more
“exciting” if they
want to attract customers in the midst of
Japan’s current recession.

Some delegates called for all Japanese music
retailers’ computer systems to be linked to
those of record companies in order to more ac-
curately and quickly assess demand. Others—
notably Cahoon and HMV Japan president Paul
Dezelsky—urged Japanese labels to introduce
source-tagging.

Dezelsky also criticized Japanese record
companies for placing too much emphasis on
initial orders. “They should take a more meas-
ured approach,” Dezelsky said, “rather than
trying to get as much product as

Cahoon tells Billboard that “the
formal structure of GERA [in
Japan] remains somewhat nebu- {
lous, but [it is] fair to say that the
foreign companies have been and
are planning to continue to be
involved.” The group’s initial

7
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possible into the market on the
first day.”

He also blasted the relatively
high price of DVDs in Japan.
“DVDs should be priced at the
same level as CDs,” Dezelsky said.
“Prices of 3,800 to 4,000 yen ($31-

meeting, he adds, “was very in-
formative, especially in regard to

$32.47) are too much for a DVD.”
The presence of so many

digital downloading.”

At the Oct. 2 GERA session attended by 210
delegates, Cahoon returned to the latter topic,
saying that “more and more, the government
is involved in our business—for example, with
regard to topics such as downloads and copy-
right—and it’s important to have a dialogue
with government officials so that they under-
stand our business.”

Earlier. Recording Industry Assn. of Japan
chairman Isamu Tomitsuka set the tone for the
symposium in a keynote speech emphasizing the
vital need to protect copyright in the digital age.
“A content business can be a viable business only
when the reproduction right or copyright is pro-
tected.” he said. “Unless unauthorized repro-
duction of content is legally and technological-

industry heavyweights at a CDV
Japan-sponsored event amply demonstrated
how Japan’s rental business has shaken off its
negative image to become an accepted player
in the local music industry.

One speaker, Kazuhiko Kasahara, senior
executive VP/COO of major nationwide chain
Culture Convenience Club (which rents and
sells entertainment software), emphasized to
delegates that rental can play a positive role in
the Japanese record business.

“Customers who rent can also buy,” he said,
claiming that an ongoing ban, dating back to
1992, on rental of international product for the
first year following its release date led directly to
a decline in sales of non-Japanese music
throughout the '90s.
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KISS INTHE SKY RHYTHMEDIA TRIBE | EwviS3041HITS RCA MENSCH EMI RETIENS-MOI MERCURY

2 KEISUKE KUWATA | THE ROLLING STONES THE ROLLING STONES 12 RIE
ROCK AND RDLL HERO VICTOR . FORTY LICKS  VIRGIN FORTY LICKS VIRGIN TENDREMENT EGP

/4 THE ROLLING STONES 13 | NORAH JONES PETER MAFFAY d PATRICK BRUEL

y FORTY LICKS _ VIRGIN COME AWAY WITH ME ~ BLUE NDTE = TABULAGA UND DAS VERSCHENKTE G ... ARIOLA | ENTRE-DEUX RCA

4 SKOOP ON SOMEBODY 3 PINK 3 ELVIS PRESLEY MARK KNOPFLER
SAVEOURSOULS SONY MISSUNDAZTODD ARISTA ELVIS 30 #1 HITS  RCA THE RAGPICKER'S DREAM  MERCURY

<) GLAY <) NELLY 2 BON JOVI 3 RENAUD
UNITY RDDTS & AWAY FAMILY  UNLIMITED NELIYVILLE UNIVERSAL BOUNCE  ISLAND BOUCAN DENFER  VIRGIN

S | SPITZ 4 COLDPLAY MARK KNOPFLER S ISABELLE BOULAY
MIKAZUKI ROCK  UNIVERSAL ARUSH DF BLODD TO THE HEAD  PARLDPHONE : THE RAGPICKER'S DREAM _ MERCURY AUMDMENT D'ETRE NDUS V2

8 | VARIOUS ARTISTS MARK KNOPFLER 4 PETER GABRIEL 4 ‘ PETER GABRIEL
KISS DRAMATIC LOVE STORY BMG FUNHDUSE | THE RAGPICKER'S DREAM - MERCURY 2 UP~ VIRGIN UP~ VIRGIN

9 VARIOUS ARTISTS 8 | AVRIL LAVIGNE AVRIL LAVIGNE | YANN TIERSEN
LOVELIGHTS 3 WARNER MUSIC JAPAN i LETGD ARISTA LETGO ARISTA | CETATICI LABELS

10 | AYUMI HAMASAKI - SUPERGRASS 7 é PINK 51 ( ARIELLE DOMBASLE
CYBER TRANCE PRESENTS AYU TRANCE2 AVEXTRAX i .| (IFE DN DTHER PLANETS PARLOPHDNE MISSUNDAZTDDD ARISTA EXTASE TREM

12 | ELVIS PRESLEY ) QASIS SARAH CONNOR é MANU CHAO

= | ELVIS 30#1 HITS ~ RCA/BMG ; HEATHEN CHEMISTRY BIG BROTHER  UNBELIEVABLE EPIC | RADID BEMBA SOUND SYSTEM ViRGIM
2 [SOUNDSCAN} 10/19/02 9 {AFYVE) 10/08/02 E9 (ARIA) 10/07/02 (FIMI) 10/07/02

A MOMENT LIKE THIS
KELLY CLARKSON  S/RCA/BMG

5 | GET READY

SHAWN DESMAN  VIK/BMG
WHATCHULOOKINAT
WHITNEY HOUSTON  ARISTA/BMG

LITTLE BY LITTLE
0ASIS EPIC/SONY

EVERYDAY

BON JOVI ISLAND/UNIVERSAL
HOT IN HERRE

NELLY FO' REELAINIVERSAL

LIFE GOES ON
LEANN RIMES  CURB/WARNER

IN MY PLACE

COLDPLAY EMI

I NEED A GIRL &PART TWO)
P.DIODY & GINUWINE  ARISTA/BMG

10 | JUST LIKEAPILL
| PINK ARISTA/BM:

K

® N A~ w N

VERBAL
/| AMONTOBIN NINJATUNES

DON'T SAY GOODBYE
PAULINA RUBIO  UNIVERSAL

29 | GLORYTIMES
PORTISHEAD GO GISCS/SLAND/UNIVERSAL

N
w

RAYGUN
MATTHEW GOOD BANG  DARKTOWN/UNIVERSAL

MY FRIENDS OVER YOU
NEW FOUND GLORY MCA/UNIVERSAL

ALBUMS

ELVIS PRESLEY
ELVIS 30 #1 HITS  RCA/BMG
THE ROLLING STONES
FORTY LICKS  ABKCONIRGIN/EMI
DIANA KRALL
LIVE IN PARIS  VERVE/UNIVERSAL
AVRIL LAVIGNE

ETGO NETTWERK/ARISTA/BMG

VARIOUS ARTISTS
NOW! THAT'S WHAT I CALL MUSIC 7 EMI

BLUE RODEO

PALACE OF GOLD WARNER
SOUNDTRACK

AMERICAN [DOL—GREATEST MOMENTS  RCA/BMG

PETER GABRIEL
3 UP~ REAL WORLO/GEFFEN/UNIVERSAL

e | ___ i

ot I

EMINEM
THE EMINEM SHOW  WEB/AFTERMATH/INTERSCOPE/UNIVERSAL

LLY
| NELLYVILLE FO'REELAUNIVERSAL

N R NN W

18

N b W

0

RAMP! THE LOGICAL SONG
SCOOTER SHDCK

ALL THE THINGS SHE SAID
TATU. POLYDORAUNIVERSAL

CHIHUAHUA 2 | OBJECTION (TANGO)
D4 Bono AmDLA/BMG 1 SHAKIRA ~ EPIC
GANBAREH! 3 | CLEANIN' OUT MY CLOSET

EMINEM INTERSCOPE

DOWN BOY
HOLLY VALANCE  LONDON

SASH BLANCO Y NEGRO/VIRGIN

EL AIRE QUE ME DAS REMIXES
BUSTAMANTE VALE MUSIC

ASEREJE/THE KETCHUP SONG 6 | TWO WRONGS (DON'T MAKE A RIGHT)
LAS KETCHUP  COLUMBIA/SONY WYCLEF JEAN FEATURING CLAUDETTE  COLUMBIA
EVERYDAY 7 | BARENAKED

BON JOVI MERCURY/UNIVERSAL JENNIFER LOVE HEWITT  JIVE

COMPLICATED 4 | GANGSTA LOVIN'

AVRILLAVIGNE RCA-BMG €VE FEATURING ALICIA KEYS INTERSCOPE

CLEANING OUT MY CLOSET S

TRIBUTE
TENACIDUS D EPIC
11 | RICH GIRL

EMINEM POLYDOR/UNIVERSAL

TRY
IAN VAN DAHL VALE MUSIC A

SELWYN EPIC
LETHAL INDUSTRY 9 | JUST ALITTLE
OJTIESTO VALEMUSIC LBERTY X V2

| HELP ME LOVERBOY
NICK CARTER  ZOMBA/JIVE BOYSTAR 301

AVE MARIA REMIXES 28 | LIFESTYLES OF THE RICH AND FAMOUS
DAVID BISBAL  VALE MUSIC £ GDOD CHARLOTTE €PIC

THE SINGLES 24 | WORK IT OUT

100% BLACKVOL 6 BLANCO Y NEGRO BEYONCE KNOWLES COLUMBIA

LITTLE BY LITTLE 26 | TIME AFTER TIME

NOVASPACE MINISTRY OF SOUN

CINDERELLA
SHAKAYA COLUMBIA

ALBUMS

OASIS CDLUMBIA

ALBUMS

ELVIS PRESLEY 1 ELVIS PRESLEY

ELVIS 30 #1 HITS  RCA/BMG ELVIS 30 #1 HITS  RCA

MARK KNOPFLER 3 | AVRIL LAVIGNE

THE RAGPICKER'S DREAM  MERCURY/UNIVERSAL LETGO ARISTA

LUIS MIGUEL THE ROLLING STONES
MIS BOLEROS FAVORITDS WARNER MUSIC | FORTYLICKS VIRGIN

ALEX UBAGO 2 | EMINEM

QUE PIDESTU? DROMWARNER THE EMINEM SHOW  INTERSCDPE
ENRIQUE IGLESIAS 4 | ENRIQUE IGLESIAS
QUIZAS POLYDDRAUNIVERSAL ESCAPE INTERSCOPE

THE CRANBERRIES 7 NELLY

STARS—THE BEST OF THE CRANBERRIES MERCURY/UNIVERSAL NELLYVILLE UNIVERSAL

BON JOVI 6 | SHAKIRA

BOUNCE MERCURY/UNIVERSAL LAUNDRY SERVICE EPIC

THE ROLLING STONES 9 | SOUNDTRACK

FORTY LICKS  VIRGIN MCLEOD'S DAUGHTERS COLUMBIA
CRISTIAN 12 | SOUNDTRACK

GRANDES HITS RCA/BMG (IO & STITCH  FESTIVAL
MANA 5 | BON JOVI

REVOLUCION DE AMOR - WARNER MUSIC BOUNCE ISLAND

iy

ALL THE THINGS SHE SAID
TATU. INTERSCOPE

-ASEREJE/THE KETCHUF SONG
LASKETCHUP COLUMBIA

COMPLICATED
AVRIL LAVIGNE  ARISTA

BENE BENE MALE MALE

PIERO PELU" WEA

PER ME E' IMPORTANTE
TIROMANCING  VIRGIN

UNDERNEATH YOUR CLOTHES
SHAKIRA EPIC

ROUND ROUND

SUGABABES ISLAND

LITTLE BY LITTLE/SHE IS LOVE
OASIS EPI

w £

HELP ME

NICK CARTER  JIVE

8 | CLEANIN' OUT MY CLOSET
EMINEM INTERSCOPE

15 | GLIUOMINI E LE DONNE SONO UGUALI
CESARE CREMONINI & BALLO WEA

S0 | NON E'IL CUORE
DENNIS SUGAR
21 | IN MY PLACE
CDLDFLAY PARLOPHDNE
22 | ADDICTIVE
TRUTH HURTS FEATURING RAKIM  INYERSCOPE

THE ZEPHYR SONG
RED HOT CHILI PEPPERS ~WARNER BRDS.

ALBUMS

GIGI D'ALESSIO j
UNO COMETE RCA

THE ROLLING STONES

FORTY LICKS  VIRGIN

PETER GABRIEL
UP~ VIRGIN

THE CRANBERRIES
STARS—THE BEST OF THE CRANBERRES ISLAND

MARK KNOPFLER
THE RAGPICKER'S DREAM  MERCURY

ELVIS PRESLEY
ELVIS 3041 HITS RCA

GIANNI MORANDI
LAMORE CI CAMBIA LA VITA  EPIC
FRANCO BATTIATO
FLEURS3 CDLUMBIA

7 | GIORGIA

GREATEST HITS (LE COSE NON VANNO MAI,

| SAMUELE BERSANI
[ CHEVITA! ILMIEGLIO DI SAMUELE BERSANI ARIOLA

A
l
1

_} DISCHI DI CIGCCOLATA/BMG
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EUROCHART

Eurocharts are compiled by Music
& Media from the national singles
and album sales charts of 18 Euro
pean countries.

B

STWEEK

{MUSIC & MEDIA) 10/09/02

| ASEREJE/THE KETCHUP SONG
LASKETCHUP  COLUMBIA

COMPLICATED
AVRILLAVIGNE ARISTA/RCA

16 | JUST LIKE A PILL

PINK ARISTA

THE TIDE IS HIGH (GET THE FEELING)
ATOMIC KITTEN INNOCENTAVIRGIN

4 | CLEANIN' OUT MY CLOSET
EMINEM  INTERSCOPE

3 | UNDERNEATH YOUR CLOTHES
SHAKIRA EPIC/COLUMBIA

MUSIQUE

STARACADEMY 2 MERCURY

I'M ALIVE

CELINEOION COLUMBIA

THE LONG AND WINDING ROAD/SUSPICIOUS MINDS
WILL YOUNG & GARETH G

MANHATTAN-| KABOUL
RENAUD/AXELLE RED VIRGIN

DOWN BOY
| HOLLY VALANCE LONDON

RIEN QUE LES MOTS ;fT | AMORE)
UMBERTO TDZZ) & LENAKA EAST WEST

DREAMER/GETS ME THROUGH
02ZY 0SBOURNE EPIC

-
0

WN 4 U
IRV GOTTI PRESENTS THE INC. MURDER INC/DEF JAM

A THOUSAND MILES
| VANESSACARLTON A&M

N
o

N

ELVIS PRESLEY
ELVIS30 41 HITS RCA

THE ROLLING STONES
FORTY LICKS ~ VIRGIN

BON JOVI

BOUNCE ISLAND

MARK KNOPFLER

THE RAGPICKER'S DREAM  MERCURY
PETER GABRIEL

UP VIRGIN

AVRIL LAVIGNE
LETGO  ARISTA

PINK
MISSUNDAZTO0D ARISTA

EMINEM
THE EMINEM SHOW  INTERSCOPE

B 0N N W

COLDPLAY
ARUSH OF BLOOD T0 THE HEAD  PARLOPHONE

| NORAH JONES
| COME AWAY WITH ME ~ BLUE NOTE

-
-]

{STICHTING MEGA TOP 100} 10/07/02

ASEREJE/THE KETCHUP SONG
LASKETCHUP  COLUMBIA

ALL THE THINGS SHE SAID
TATU. INTERSCOPE

THE TIDE IS HIG JGET THE FEELING).
ATOMIC KITTEN ' VIRG!

ADDICTIVE
TRUTH HURTS FEATURING RAKIM  INTERSCOPE

CLEANIN’ QUT MY CLOSET
EMINEM  INTERSCOPE

K3
VERLIEFD BMG

BON JOVI

BOUNCE  ISLAND

ELVIS PRESLEY

ELVIS 30 #1 HITS RCA

THE ROLLING STONES
FORTY LICKS _ VIRGIN

MARK KNOPFLER
THE RAGPICKER'S DREAM MERCURY

LAST
WEEK

pury

| CLEANIN' QUT MY CLOSET
1 EMINEM INTERSCOPE

| BRING EMIN EMI

(GLF) 10/04/02

ASERE.JE/THE KETCHUP SONG
LAS KETCHUP  COLUMBIA

COMPLICATED
AVRIL LAVIGNE ARISTA

GA UT OCH VAR GLAD
ULF LUNDELL ROCKHEAQ

KEEP THIS FIRE BURNING
ROBYN RICOCHET

ELVIS PRESLEY
ELVIS 30 #1 HITS ~ RCA

VIKINGARNA

KRAMGOA LATAR 2002 NMG/EMI
HELLACOPTERS

BY THE GRACE DF GO0 POLAR
BON

BOUNCE  ISLAND

MANDO DIAO

w o &2 N

IS
| BREAD ANO BARRELS OF WATER ARIOLA

(IFPYNIELSEN MARKETING RESEARCH) 10/08/02

ASEREJE/THE KETCHUP SONG
LAS KETCHUP  COLUMBIA

COMPLICATED
AVRILLAVIGNE ARISTA
BLINDED BY THE LIGHT
RONKSTAR DE LUXE FEATURING MANFREDMANN UNIVERSAL

CLEANIN' QUT MY CLOSET
EMINEM " INTERSCOPE

GUANTANAMO
OUTLANDISH ARIOLA

ELVIS PRESLEY
ELVIS 3041 HITS RCA

THE ROLLING STONES

FORTY LICKS  VIRGIN

SORT SOL

CIRCLE HITS THE FLAME—THE BEST OF UNIVERSAL
SUEDE

ANEW MORNING  EPIC

OUTLANDISH

COMMON CURRENCY

A weekly scorecard of albums simultaneously attaining top 10 chart status
in three or more leading world markets.

Repertoire owner: B: BMG, E: EM, | Independent, S: Sony, U: Universal, W: Warner

.
ARTIST USA | JPN UK CAN | SPN | AUS ITA NTH
oy SOINE
Tie Erviem Show (U) 9 9 4 7
PETER GABRIEL . .
Up(E)
%‘ﬂ: F?z(gpli(clrgs ErLeEa'rzn U} 7 2 5 5
:LA;?\{E;JZBL)AVK;NE é . X & 2
l'\}'eEll:;vli{le (u) 8 5 10 6
e 1 0| 1 1011 |63
FTorwa &?;.H;‘\IIG STONES - »{ e | sHSHE
;

x
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3

| READY
i MADRUGADA VIRGIN

| ELVIS PRESLEY

ASEREJE/THE KETCHUP SONG
LAS KETCHUP  COLUMBIA

COMPLICATED
AVRILLAVIGNE ARISTA

DSENCHANTEE
KATE RYAN ANTLER-SUBWAY/EMI

ALL THE THINGS SHE SAID
TATU INTERSCOPE

MARK KNOPFLER
THE RAGPICKER'S DREAM  MERCURY

MOTORPSYCHO
ITS ALOVE CULT COLUMBIA

THE ROLLING STONES
FORTY LICKS  VIRGIN

VAMP
MANEMANNEN MAJOR

ELVIS 30 #1 HITS RCA

(RECORD PUBLICATIDNS LTD.) 10/07/02

COMPLICATED
AVRILLAVIGNE ~ ARISTA

JUST A LITTLE
LIBERTY X V2

JUST LIKE A PILL
PINK  ARISTA

GIDDY UP
KATCHAFIRE  SHOCK

CREEPIN’ UP SLOWLY
TAXIRIDE WEA

ELVIS PRESLEY
ELVIS 30 #1 HITS RCA

LITTLE RIVER BAND
GREATESTHITS EMI

NELLY
NELLYVILLE  UNIVERSAL

COLDPLAY
ARUSH OF BLOOO TO THE HEAD  PARLOPHONE

BARBRA STREISAND
THE ESSENTIAL BARBRA STREISANO COLUMBIA

15
13

| A LITTLE LESS CONVERSATION

(PORTUGAL/AFP} 10/09/02

ELVIS PRESLEY VS.JXL RCA

UNDERNEATH YOUR CLOTHES
SHAKIRA COLUMBIA

WHENEVER, WHEREVER
SHAKIRA EPIC

I'M ALIVE
CELINE DION  COLUMBIA

WHATCHULOOKINAT
WHITNEY HOUSTON _ ARISTA

THE ROLLING STONES
FORTY LICKS  VIRGIN

LAS KETCHUP
HIJAS DEL TOMATE  COLUMBIA

SHAKIRA
LAUNORY SERVICE  COLUMBIA

ENRIQUE IGLESIAS
QUIZAS  INTERSCOPE

ELVIS PRESLEY
ELVIS 30 #1 HITS RCA

| LETGD ARISTA

-]

* BOUNCE ISLAND

' MANU CHAO
| RADIO BEMBA SOUNO SYSTEM VIRGIN

(CAPIF) 10/07/02

DIEGO TORRES
UN MUNDO OIFFERENTE RCA

RITA LEE
BOSSA'N BEATLES LIDERES

RED HOT CHILI PEPPERS
BY THE WAY WARNER BROS.

BON JOVI

MANA
REVOLUCION DE AMOR WEA LATINA

ELVIS PRESLEY
ELVIS 30 41 HITS RCA

ERREWAY
SENALES COLUMBIA

AVRIL LAVIGNE

VARIOUS ARTISTS
MTV UNPLUGGED UNIVERSAL

OVER THE WATER: Lucrecia spent two
years as the lead singer/keyboardist
for legendary Cuban female band
Anacaona. Then, while touring with
the group in the early 1990s, she
decided to stay in Spain. Since then,
she has made five albums with indie
labels and appeared with such fellow
Cuban exiles as Celia Cruz. Her first
album for DRO EastWest, Agua
(Water), will be released this fall in the
U.K,, Ireland, and Japan. In July, the
first single, “Mi Gente” (Mv People),
spent six weeks on the singles chart
in the Netherlands. DRO EastWest
international exploitation director
Covadonga Racionero says, “Lucrecia
has moved away from traditional
Cuban rhythms to make a dvnamic
dance album. EastWest is really con-
fident she’ll do well in clubs with ‘Mi
Gente,’ despite the language problem
in non-Spanish-speaking territories.”

HOWELL LLEWELLYN

PUNK PIONEERS HONORED: Coloured
Balls, early-'70s pioneers of Aus-
tralian metal and punk, were in-
ducted Oct. 4 by the Australian Blues
Foundation into its Hall of Fame. The
event, at the Mercury Lounge in Mel-
bourne, marked the 30th anniversary
of the band’s formation by guitarist
Lobby Loyde. The group’s intense
rock music peaked on EMI albums
Ball Power and Heavy Metal Kid. The
band sported a skinhead look to
emphasize an affinity with its work-
ing-class audience. But violent scenes
at shows saw a disillusioned Loyde
dissolve the band in 1974. At the
induction, its members were pre-
sented with a remastered copy of their
live album Summer Jam, recorded at
the 1973 Sunbury music festival.
Loyde says, “It was an impromptu ses-
sion. Our bass player isn’t featured
until midway through, because he
was in the crowd and didn't realize we
were on.” CHRISTIE ELIEZER

GEORGIA FAME: Three schoolgirls
from Thlisi in the former Soviet re-
public of Georgia are preparing for the
big time after being voted among the
“best unsigned acts in the world.”
Embryon—Nino, Maka, and Sophie
—quaintly describes its sound as “hard
rock by voung ladies” and won over a
panel of U.K. judges at Manchester’s
annual In the City music industry
event last month. The group was cho-
sen to play the Best of In the City
showcase Sept. 25 in London. The trio
recorded a video diary for a Georgian
TV channel during its visit to the U.K.
and has since landed tour-support slots
with the Fall and Puressence, as well
as a potential sponsorship deal with
Yamaha. Sophie tells Billboard, “We
just love playing. London was great,
but we want more.”

CHRISTOPHER BARRETT

ITALIAN J0B: When a young Roman

MuslcPuIse

singer named Paola Turci made her
debut in the junior section of Italy’s
Sanremo Festival in 1986, she was
nicknamed “the girl with the guitar.’
She has spent most of her career try-
ing to shake off that label. With her
latest album, Questa Parte di Mondo
(This Part of the World), released Sept.
26 on NuN Entertainment, Turci be-
lieves that she has finally achieved it.

|

“This is the first time that [ have writ-
ten and produced an entire album,’
she savs. “It's a project that I've had in
me for years, and it was a wonderful-
ly liberating experience.” The album
is also a departure in that Turci has
signed with Stefano Senardi’s NuN
Entertainment after previously re-
cording for BMG and WEA. “I think
an indie is the perfect place for a very
personal project like this,” she says.
Early reactions have been positive,
both to the album and its first single,
“Mani Giunte” (Joined Hands). She is
currently working on Spanish and
English versions of the album.

MARK WORDEN

SPIRIT OF ELECTRONICA: Finnish elec-
tronica has been respected abroad vet
neglected by local record companies.
But that might be changing: Jori
Hulkkonen and Nuspirit Helsinki
have both entered the Finnish top 40.
Hulkkonen has scored with his fourth
album, Different (F-Communica-
tions), and Nuspirit with its epony-
mous debut on Guidance, which has
spent 10 weeks in the top 40. “Before
publication, our Finnish distributor
said, "Your music’s too good for Finns,’
and didn’t expect much. I guess it’s
time to stop underestimating IFinns as
music fans,” Nuspirit Helsinki pro-
ducer Tuomas Kallio says. The collec-
tive’s open-minded mix of jazz, soul,
and electronica has an organic sound,
which has found them a friend in
British DJ Gilles Peterson, who
included Nuspirit’s “Seis Por Ocho”
on his Worldwide 2 compilation.
Experienced DJ/house-producer
Hulkkonen recently had a big hit
under the alias Zyntherius, collabo-
rating with Canadian Tiga on the song
“Sunglasses at Night.’

JONATHAN MANDER
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‘Debison Aims To Hit High

Al
Notes

Sony Canada’s New Child Soprano In A Five-Album Co-Venture

BY LARRY LeBLANC

TORONTO—A Grade Seven student in
Glace Bay, Nova Scotia, Aselin Debison
not only wants to be a singer but also
has hopes of winning a college basket-
ball scholarship. “I didn’t make the
team this year,” the 12-year-old Cana-
dian groans. “A lot of tall players made
it. 'monly 5foot, 1 inch. I'm going to
try out again next year.’

But with a five-album co-venture
deal with New York-based Sony Clas-
sical International and Sony Music
Canada, the bell-clear soprano who
performed for Britain’s Queen Eliza-
beth Oct. 10 in Toronto seems to have
a hectic enough schedule without wor-
rying about basketball.

Debison’s debut album, Sweet Is the
Melody, hit U.S. stores on Sony Classi-
cal’s Odyssey imprint Oct. 8, following
its release Sept. 24 in Canada. Sony
Classical Japan will issue it in January.
The singer is about to embark on a six-
date mall tour of Northeast U.S. to pro-
mote her TV special, also titled Sweet Is
the Melody. That first airs Oct. 26 on
Boston’s PBS-affiliated WGBH and will
be broadcast during December across
PBS, the nonprofit network owned and
operated by some 350 U.S. public TV
stations that is available to 99% of U.S.
TV households. A version of the pro-
gram will air nationally Nov. 6 in Cana-
da on CBC-TV.

Produced by Niv Fichman and
directed by Barbara Willis Sweete of
Rhombus Media in Toronto, the pro-
gram features Debison performing to
acrowd of 1,000 on an open stage over-
looking the harbor of Glace Bay on
Cape Breton Island, with fish factories
and lit-up boats in the background.
Sony Music Canada president Denise
Donlon says, “It’s a delightful picture
of Aselin and her roots.”

Sony Classical International presi-
dent Peter Gelb agrees. “The center-
piece of our marketing campaign for
the album in the U.S. is the PBS show.”

Sony Music Canada began laying the
marketing groundwork for the album
in June. Classical manager Tal Hebdon
says, “We're first building the story on
the East Coast with TV ads and letting
word-of-mouth spill over nationally.”

Stewart Duncan, director of music
and DVDAvideo at the Indigo Books &
Music chain, which operates 89 stores
nationally, says, “We're jumping on
the bandwagon for sure. The kid has
star power.”

Tim Baker, buyer for Sunrise
Records, which has 32 stores in
Ontario, says, “We can certainly sell this
tvpe of product.”

Co-produced by Peter Asher and
George Massenburg and mostly
recorded at Lakewind Studios in
North Sydney, Nova Scotia, Debison’s
album is a mix of pop, country, and
Cape Breton-based Celtic styles. It fea-
tures such celebrated Cape Bretoners
as Warner Music Canada-signed fid-
dler Natalie MacMaster, multi-instru-
mentalist Gordie Sampson, and fam-
ily group the Barra MacNeils (both

independent-label acts).

“When I was asked to record a 12-
year-old soprano, my reaction was no,’
because it had been done with Char-
lotte Church,” admits Asher, co-presi-
dent of New York-based Sanctuary
Artist Management U.S. and consult-
ant VP at Sony Music U.S. “When |
heard and met Aselin, my opinion
changed. [ love Celtic music, and she’s
a part of that tradition.

Massenburg—who is married to
singer Cookie Rankin of the now-
disbanded group Rankins, Cape Bre-

DEBISON

ton’s foremost musical family—says,
“Aselin was brilliant to work with and
knows where her musical heart is.”

Relatively isolated from outside
influences, Cape Breton remains the
heartland of Scottish culture in
Canada. The region has produced
such leading traditional musical fig-
ures as fiddlers MacMaster and Ash-
ley Maclsaac, plus the Barra MacNeils
and the Rankins.

“It was great that Natalie played on
three of the tracks,” Debison says. “1
also listen to all the music my friends
do. Pop, R&B, and rap. 1 love Celine
Dion. [ really look up to [EMI Music
Canada-signed Nova Scotian singer/
songwriter| Bruce Guthro. He's a men-
tor and a second father to me.” Guthro
produced Debison’s independently
released 2001 Christmas album, The
Littlest Angel (Brookes Diamond Pro-
ductions), which has sold 3,000 units
locally, according to her management.

Debison lives with her parents, Don-
nie and Joan, and her 7-year-old broth-

A

er. With the loss of coal mining and
steel making, Glace Bay has fallen into
serious decline in recent years. In its
heyday, the town had a population of
28,000 and 12 collieries. Today it has
no collieries, and its population has
decreased to slightly more than 19,000.

In 1999, Debison came into the
national spotlight when she performed
“The Island,” composed by Cape Bre-
ton songwriter Kenzie MacNeil, at a
protest rally of striking local coal min-
ers in nearby Sydney. During her per-
formance, which was captured on
national TV news, thousands of miners
joined hands and sang along.

After the performance, the Debi-
sons were flooded with requests for
their daughter to sing. To help field
offers, they contacted veteran Halifax-
based manager Brookes Diamond.
Diamond recalls, “Their phone was
ringing off the walls, and they didn’t
know what to do.”

One caller, following Debison’s
strong opening performance at the
East Coast Music Awards in Sydney
one vear later, was former Warner
Music Canada senior VP Dave Tol-
lington. He and U.K.-based Niall
O’Rourke, then-director of interna-
tional marketing at Warner Classics
International (WCI), eventually offered
a co-ventured international recording
deal. But negotiations abruptly ended
last December, when WCI underwent
a significant downsizing and reshap-
ing and a number of senior employees,
including O'Rourke, exited.

Diamond recalls the anguish of
telephoning the Debisons two weeks
before Christmas to tell them the deal
had collapsed. “Donnie and Joan were
both on the line and their first
response was ‘What about Niall? Is he
going to be OK?'”

A Canadian newspaper account of
Debison being denied her big break
caught the attention of Donlon, who
forwarded the clipping to Gelb. “She
sounded very interesting,” he recalls.
“So I contacted Brookes to send a
videotape, and I thought she was ter-
rific. Denise felt the same way, and we
decided collectively to sign her.”

l 4

RECORD COMPANIES: Wolf Urban
is named senior VP of strategic
marketing for Sony Music Inter-
national, based in London. He
was senior VP of Universal Music
International.

Sandy Mon-
teiro is named
managing
director of Uni-
versal Music
Malaysia. He
was GM for
Southeast Asia
and regional
director for

music and marketing at Singa-
pore-based digital-music service
provider Soundbuzz.

Norbert Plantinga is promoted
to marketing manager of Univer-
sal Music International, based in
London. He was international
product manager of Universal
Music Holland.

MUSIC PUBLISHING: Markus Wen-
zel is named managing director of
Universal Music Publishing Ger-
many. He was head of his own
labels, Superstar Recordings and
Popstar Recordings.

NEWSLINE...

ltalian radio group Elemedia has bought a 34% stake in the Czech Republic’s
Radio Bonton. The sale, for an undisclosed price, marks the first step in the
Bonton group’s stated intention to split up its empire and sell it to strategic
investors (Billboard, June 29). Elemedia bought its stake from Bonton and
U.S.-based Clear Channel Communications (CCC). Each of those now hold
33% in the top 40 station, which broadcasts in the regions of Prague, Mlada
Boleslav, Benesov, and Ceska Lipa and claims 60.000 daily listeners. Bonton
and CCC previously owned 50% each of Radio Bonton. Part of the multimedia
empire Gruppo Espresso, Elemedia’s stations include Italian market leader
Radio Deejay, which has 5.5 million daily listeners. Radio Boriton director Radek
Velechovsky says, “There’s nothing against the possibility of Bonton and Clear
Channel selling more [shares] and the possibility that Elemadia will buy more.
This is the first step toward selling the whole company.” MARK ANDRESS

U.K.-based Sanctuary Group has acquired Bill Curbishley’s Trinifold Group, the
London firm whose management operation represents the Who and Led Zep-
pelin’s Robert Plant and Jimmy Page. Under the cash and stock deal—valued
at £8 million ($12.5 million)—Curbishley remains managing director of Trini-
fold, which will continue to operate under that name; he will also sit on the
board of the merged companies’ management arms. The enlarged manage-
ment operation will bring together Trinifold’s clients—whiclt also include Judas
Priest—with Sanctuary’s roster of acts, among which are Guns N’ Roses, Elaine
Paige, Iron Maiden, Pet Shop Boys, Ray Davies, and Wheatus. LARS BRANDLE

Holly Valance, whose debut single, “Kiss Kiss,” topped
the UK. singles chart earlier this year and reached the
top 10 in six European territories, has been added to the
list of performers at the Australian Record Industry Assn.
(ARIA) music awards, to be held Oct. 15 at the Sydney
SuperDome. It will be Valance’s first musical perform-
ance in Australia. Also added to the 12-act list of per-
formers on the show are singer/songwriter Alex Lloyd

C
AWARDS

and hip-hop group 1200 Techniques. CHRISTIE ELIEZER

MTV Networks (MTVN) Europe is preparing a UK. version of the Music Facto-
1y (TMF), the popular Dutch TV station MTV bought last year. The new serv-
ice will be one of two music channels on public broadcaster the BBC's free-
to-air digital terrestrial TV platform Freeview, which is due to launch Oct. 30.
Satellite and cable subscribers will also have access to the service. Freeview
replaces the U.K.’s ITV Digital, which recently collapsed from financial prob-
lems. MTVN says TMF will target various demographics throughout the day
to “replicate the rhythms and routines of UK. family life.” MTVN bought TMF
from Dutch firm Wegener in April 2001. LARS BRANDLE

U.K. R&B artist Ms. Dynamite recently took three honors at the seventh annual
Music of Black Origin (MOBO) Awards held at the London Arena. The Polydor
artist, winner of this year’s Mercury Music Prize, was named best newcomer and
U.K. act of the year; her song “It Takes More” won best single. Alicia Keys won
best album for Songs in A Minor (J), and U.S. soul singer Chaka Khan was hon-
ored with a lifetime achievernent award. The MOBO awards are determined by
a panel of industry members, with some fan-voted awards. ~ GARETH THOMAS

Tiscali, the [taly-based Pan-European Internet service provider, has defended
its decision to advertise on Kazaa, the peer-to-peer song-swapping service
being sued by the Recording Industry Assn. of America. In an open letter
responding to an International Federation of the Phonographic Industry
statement attacking the arrangement, Tiscali argues that its move is noth-
ing new. “In the past, many other providers have promoted their services
through banner campaigns on Kazaa, and nobody felt harmed or offended
by this,” writes Mario Mariani, Tiscali’s senior VP of media and access. Mar-
jani also argues that as a member of the European Digital Media Assn., Tis-
cali has promoted the legal use of music but adds that “we cannot impose
our convictions on the whole Internet community.” He adds, “Peer-to-peer
technology is an unstoppable phenomenon. There are legitimate uses for
such networks . . . but clearly illegal copying of music and other copyrighted
works is not one of them.” JULIANA KORANTENG

U.K. indie Poptones Group says its cost-cutting efforts have helped narrow
losses before taxes to £350,000 ($550,000) for the year to Sept. 30, compared
with losses of £5.67 million ($8.9 million) in the same period last year. Dur-
ing the first half of 2002, a program of economies at the London-based label
and multimedia operation heavily reduced administrative costs and helped
achieve annual savings of more than £200,000 ($314,000). Revenue for the
vear to Sept. 30 increased to £1.72 million ($2.7 million) from £527,000
($827,000), in part a result of the label’s U.K. success with the Hives, the
Swedish act licensed from Burning Heart Records. LARS BRANDLE
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Czech Music lndust:y Umtes
Against CD-Burning Outlets

BY PAVLA KOZAKOVA

AND MARK ANDRESS
PRAGUE—Disparate elements of
the Czech Republic’s music indus-
try have united in an attempt to
sound the death knell of a local
curiosity: commercial outlets that
allow consumers to burn their own
copies of legitimate CDs.

To date, vypalovny (burning sta-
tions) have functioned in a semi-
legal fashion, exploiting a loophole
in Czech law allowing owners of
original CDs to make backup copies
for their own personal use. A further
veneer of legality was given to the
vypalovny by a string of contracts
that many had signed with local
authors’ body OSA; however, all of
those contracts will have expired by
the end of the year.

Concerned that the vypalovny’s
activities have encouraged piracy to
spiral out of control, the Czech affili-
ate of the International Federation of
the Phonographic Industry (IFPI) has
persuaded OSA not to renew its con-
tracts with the CD-burning outlets.
“Currently the illegal private copying
[of CDs] not for personal use—which
these workrooms allow—has become
an insolvable problem,” says Karel
Kucera, managing director of the
[FPI’s Czech branch.

He says that no law exists binding
the vypalovny to check whether a cus-
tomer really owns the CD or whether
the copy will serve only for his per-
sonal use. The IFPI estimates that
every second CD in the Czech Repub-
lic is illegally copied, with 6 million
pirated copies made last year.

The vypalovny first appeared in
1998. They allowed anyone to copy
their CDs for a fee, typically of around
150 koruna ($5), which represents one-
quarter the retail price of a CD here.
Given the relatively high costs of orig-
inal CDs and of the commercially avail-
able CD burners in the Czech Republic
(today’s average monthly wage remains
only around $500), the vypalovny
became an instant hit among young
music fans. The vypalovny also usual-
ly stock a range of electrical goods,
ranging from mobile phones to TV.

OSA closed contracts with the
owners of the vypalovny and accept-
ed authors’ fees for the copied CDs.
When any action was taken by labels
against the owners of the burning
stations, Kucera notes, “the vypa-
lovny owners were [generally| let off
the hook at court, simply by show-
ing their contract with the OSA.”

Now the IFPI has teamed with
OSA and Intergram, an independent
organization representing artists
and producers of audio and audio-
visual recordings. The three have
signed an agreement in which OSA
binds itself not to issue any further
contracts to the CD-burning work-
rooms or to renew the old ones.

“We have about 25 contracts with
the workrooms, but they will all

expire by the end of this year,” says
Vladimir Mirc, head of OSA’s mech-
anical-rights department. OSA, like
the IFPI, is unable to give even a
rough estimate of how many such
commercial CD-burning outlets

really exist, because many operate
without any contracts.

Usually, the vypalovny are com-
bined, or have connections, with CD-
rental outlets. These are organized as
“clubs,” where each member theoret-
ically co-owns all the CDs stocked.
These rental shops still flourish,
despite efforts by the IFPI to close
thern down. Two years ago, a precedent
was set when a Prague court ruled that
one large CD-rental club was legal;
however, the IFPI is now attempting
to close a small CD-rental club in
Ceske Budejovice, South Bohemia. It
hopes that a court verdict in that case,

if positive, can be used as a test case.

“Until then,” Kucera says, “all clubs
of owners are in accordance with
Czech law, which is completely outra-
geous. Every member owns, let’s say,
one-thousandth of each CD in the
club. According to Czech law, he is able
to make a copy of his own CD, even
though he owns just a tiny part of it.”

Consumers here are also offered CD
burning as a service by other shops
and via the Internet. The owner of one
Internet-based vypalovna in Prague
who wishes to remain anonymous
tells Billboard that they are likely to
scrap their CD-burning service by the
end of the year if it means they will be
breaking the law: “I never wanted to
do this illegally.” The 150 koruna price
per CD copied that their company
charges covers rental from a range of
more than 15,000 titles available, a
new disc, a CD label, OSA’s fee, and
their own labor.

The owner estimates that at least
every second vypalovna in the Czech
Republic is run illegally. “There are
loads and loads of them,” they say,
pointing out that the recent agree-
ment of the three music industry
organizations will affect only the
vypalovny that were trying to oper-
ate legally. “Only a few companies
that were burning CDs and paying
OSA money will terminate their
operation. The only solution is for
the music labels to reduce the price
of original CDs.”

Cherry Red Revives Rev-OIa

U.K. Indie Relaunches Creation Records Reissues Division

BY ADAM HOWORTH
LONDON—Rev-Ola, formerly the
reissues division of the now-defunct
Creation Records, has relaunched
as an imprint of U.K. indie Cherry
Red Records.

The first release was Chris Lucey's
Songs of Protest and Anti-Protest,
which streeted Oct. 7 in the U.K. The
album originally came out on U.S.
indie Surry Records in 1966. Former
Poptones director Joe Foster is Rev-
Ola’s managing director; he also

The album was produced by Phil
Spector collaborator Marshall Lieb,
notes Foster. “[It] sounds like Arthur
Lee [of '60s U.S. act Love] demos and
was performed by a man who worked
with the Rolling Stones and Frank
Zappa but still managed to fall
through the cracks of history.”

The Rev-Ola releases will be mid-

headed the imprint when
it was launched by Cre-
ation founder Alan Mc-
Gee in 1993. Following
its acquisition by Sony
and McGee's departure,
Creation wound down in

Re\’

November 1999. McGee

launched Poptones as a multimedia
operation in May the following year,
with himself as CEO and Foster
installed as director of music. Fos-
ter left the company in November
2001, when Poptones scaled down
its operations,

In addition to his Rev-Ola role,
Foster is the manager of highly
rated Glasgow alternative rockers V
Twin. The band releases its debut
album, The Blues Is a Minefield, Oct.
21 on U.K. indie Domino.

Foster describes the Lucey album as
“one of the most mysterious, col-
lectible, and expensive West Coast folk-
rock albums,” adding that “Lucey is in
fact Bobby Jameson, who was a bizarre,
iconic figure on [the] Sunset Strip.”

price items distributed through

Cherry Red's existing global network

of independent distributors, includ-

ing Pinnacle in the U.K., Cargo and
Hep Cat in the U.S., Zom-
ba in Germany, Socadisc
in France. and Contrase-
ma in Spain.

Foster will run the label
in conjunction with Cher-
ry Red founder and direc-
tor lain McNay and his

director of operations, Adam Velasco.
Other records slated for a worldwide
rollout in the coming months include
albums by Eagles bassist Randy Meis-
ner, Lee Mallory, the Scruffs, and the
Love Generation. The only non-U.S.
act to be featured in the initial cata-
log is cult Scottish poet Ivor Cutler.
Rev-Ola plans to release at least one
album per month.

During its incarnation at Creation,
two of its biggest-selling reissues were
Star Trek actor William Shatner’s The
Transformed Man and Alex Chilton’s
1970, a previously unavailable album
featuring tracks that the U.S. artist
recorded between leaving '60s hit-
makers the Boxtops and co-founding
influential '70s act Big Star.

BY CHRISTIE ELIEZER
MELBOURNE, Australia—Slightly more than one
year ago, acoustic rock act Taxiride was flying to
Los Angeles to start work with producer Fred
Maher on its second album when its plane was
turned back to Australia.

It was Sept. 11, and the U.S. had closed its bor-
ders. For three months after that, the band wait-
ed in Melbourne, wondering if the album would
ever be made.

album,” he says, “but radio had changed drasti-
cally in that time.” Warner reintroduced the act
to the Australian market with in-store appear-
ances and acoustic sets at radio stations. Leadoff
single “Creepin’ Up Slowly” peaked at No. 5 in
Australia and set up a top five debut for the album
on the Australian Record Industry Assn. sales
chart in August.

“Creepin’ Up Slowly” has also chzrted in Japan,

At the same time, hard-rock band
Shihad was having problems with its
name, which it had taken from sci-fi
novel/movie Dune when it formed 13
years ago in New Zealand. Suddenly
there were fears that its similarity to
the Islamic term “jihad” was alienating
U.S. retailers and media. The act, which
relocated to L.A. to be closer to its co-
managers the Firm and promoter Bill
McGaffey, is now called Pacifier.

Now, both acts—signed to Warner
Music Australia—are looking to make
a mark on the U.S. market with albums that have
already charted strongly domestically.

Taxiride’s 1998 debut album, Imaginate, sold
150,000 units in Australia and 90,000 in Asia; the
album was also issued in the U.S. on Sire. But
Warner Australia managing director Chris Moss
admits that Taxiride’s two-year absence was wor-
rying when setting up its second album, Garage
Mahal. “There was a lot of goodwill from the first

-

TAXIRIDE

Indonesia, and New Zealand and has been picking
up some airplay in northern Eurorean markets.
The act is returning to Japan this month for a
club tour behind its second single there, “How 1
Got This Way,” and it is close to finalizing a deal
with a Warner affiliate for a U.S. release. The
band’s Jason Singh says, “College radio [in the
U.S.] still remembers us from our first single, ‘Get
Set,” and [it] is waiting for our album.”

THE WHITLAMS

Warner Australia Acts Set Sail For Overseas Markets

Warner Australia GM of A&R Dan Hennessy
adds, “Taxiride have already proved they’re attrac-
tive to U.S labels—we had a lot of interest from U.S.
producers wanting to work with the act, and they
fit into the modern-pop movement.”

Pacifier’s eponymous album, produced by Josh
Abrahams (Limp Bizkit, Korn), debuted at No. 7 in
Australia. The act is signed for the U.S. to Arista, with
a release set for the end of the year. Pacifier singer
Jon Toogood is convinced his band will
make its mark, not least through its
dynamic live show. He tells Billboard,
g “None of the guitar bands in America
offer any kind of competition for us.”

Warner has a number of other
Australian acts ready for interna-
tional exposure. Alternate rock band
Magic Dirt and dance duo Pnau are
scheduled to work the U.K. market
in the coming months, as is dance
outfit Disco Montego. In mid-Octo-
ber, another of Warner's rock acts,
the Whitlams, will perform in the
U.K., Ireland, France, and Canada in support of
their current album, Torch the Moon. Emerging
from the indie scene, the Whitlams’ hard touring
has seen the band shift 350,000 units across its
four previous albums to date.

Whitlams founder and songwriter Tim Freed-
man says, “People say the songs have a strong Aus-
tralian sense about them. But when we play them
to people abroad, they identify closely with them.”
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‘Calendar

OCTOBER

Oct. 11-14, Third Annual Third
Coast Conference, Hilton SW
Hotel, Houston. 212-969-0204.

Oct. 14, Bill Boyd Celebrity
Golf Classic, Burbank, Calif.
310-201-8816 (see Good Works,
this page).

Oct. 14-20, International Blue-
grass Music Assn. World of Blue-
grass Convention, Galt House and
Kentucky Center for the Arts,
Louisville, Ky. 270-684-9025.

Oct. 15, Australian Record In-
dustry Assn. (ARIA) Awards,
Superdome, Sydney. mmcadam@
aria.com.au.

Oct. 15, Carousel of Hope 25th-
Anniversary Gala, the Beverly
Hilton, Los Angeles. 323-651-9300
(see Good Works, this page).

Oct. 15, VH1/Vogue Fashion
Awards, Radio City Music Hall,
New York. 212-258-7800.

Oct. 17, 13th Annual Interna-
tional Bluegrass Music Assn.
Awards, Kentucky Center for the
Arts, Louisville, Ky. 270-684-9025.

Oct. 17,2002 Spirit of Life
Award Dinner: A Tribute to Music
in Film, presented by City of
Hope, Barker Hangar, Santa Mon-
ica Airport, Calif. 213-241-7268.

Oct. 17-19, Amsterdam Dance
Event, Felix Meritis Conference
Center, Amsterdam. 31-35621-
8748.

Oct. 19, Second Annual World
Soundtrack Awards, Bijloke Con-
cert Hall, Ghent, Belgium. chris-
tian.deschutter@filmfestival.be.

Oct. 19, Lili Claire Foundation
Benefit Dinner Honoring Chris
Blackwell and Mimi Leder, Bever-
Iy Hilton Hotel, Los Angeles. 323-
802-0136.

Oct. 23, Spirit of Life Award
Gala Honoring Tomas Muiioz,
presented by the Latin Music
Industry for City of Hope,
Fontainebleau Hilton Resort,
Miami Beach. 800-275-1587.

Oct. 24, MTV Video Music

Awards Latinoamerica, Jackie
Gleason Theater, Miami Beach.
305-535-3700.

Oct. 24-27, World Music Expo
(WOMEX), Zeche Zollverein,
Essen, Germany. womex.com.

Oct. 25, Fourth Annual Ritmo
Latino Music Awards, Kodak The-
atre, Los Angeles. 818-763-1501.

Oct. 26, Gospel Music Hall of
Fame 2002 Induction Ceremony,
Marriott Renaissance Center, De-
troit. 313-592-0017.

Oct. 29, The Shortlist Music
Project Second Annual Awards
Ceremony, Henry Fonda Theater,
Los Angeles. 323-465-3700.

Oct. 30-Nov. 2, CMJ Music
Marathon, New York Hilton. 917-
606-1908.

Oct. 30-Nov. 3, 22nd Annual
Black Entertainment & Sports
Lawyers Assn. (BESLA) Confer-
ence: “Re-Defining Our Agenda:
Strategies for the New Economy,”
J.W. Marriott Cancun Resort & Spa,
Cancun, Mexico. 202-628-4700.

Oct. 31-Nov. 2, MusicWorks
Music Convention, the Light-
house, Glasgow, Scotland. 141-
552-6027.

NOVEMBER

Nov. 2, 2002 Kora All Africa
Music Awards, Midrand, South
Africa. 27-11-884-84-20.

Nov. 4, ASCAP Country Awards,
Opryland Hotel, Nashville (by invi-
tation only).

Nov. 4, 11th Annual Music In-
dustry Trusts’ Dinner Honoring
Elton John and Bernie Taupin,
Grosvenor House Hotel, London.
44-207-851-4000.

Nov. 5, BMI Country Awards, BMI
Nashville office (by invitation only).

Nov. 5, Christian Country Mu-
sic Assn. Awards, Ryman Audito-
rium, Nashville. 615-742-9210.

Nov. 5, Second Annual Country
Radio Broadcasters Fall Forum,
Nashville Renaissance Hotel. 615-
327-4487.

Nov. 6, 36th Annual Country Mu-
sic Assn. Awards, Grand Ole Opry
House, Nashville. 615-244-2840.

Nov. 7, Musicians’ Assistance
Program (MAP) Awards, House of
Blues, Los Angeles. 310-559-9334.

__Lines

BIRTHS
Girl, Casey Elizabeth, to Donna and
Gerald Wolfe, Sept. 30 in Knoxville,
Tenn. Father is a member of gospel
group Greater Vision.

MARRIAGES
Billye Sluyter to Dave Johnstone,
Oct. 6 in Burbank, Calif. Bride is sen-
ior director of field merchandising
for Universal Music Video & Distrib-
ution. Groom is a session drummer.

DEATHS
Ellis Larkins, 79, of pneumonia,
Sept. 29 in Baltimore. A jazz pianist/
vocal accompanist, Larkins worked
with such artists as Ella Fitzgerald,
Mildred Bailey, Joe Williams, and
Helen Humes.

William M. Golt, 86, of natural
causes, Oct. 1 in Wilmington, Del.
After retiring as an electrician, Golt
founded the New Day Christian Dis-
tributors, which provides thou-
sands of Christian bookstores with
music, songbooks, videos, and per-
formance soundtracks. He is sur-
vived by his wife, three children,
five grandchildren, and 10 great-
grandchildren.

Nov. 7, SESAC Country Music
Awards, SESAC Nashville office
(by invitation only).

Nov. 12, Billboard Music &
Money Symposium, St. Regis
Hotel, New York. 646-654-4660.

Nov. 13-17, 14th Annual West-
ern Music Festival, sponsored by
the Western Music. Assn. (WMA),
Sam’s Town Hotel & Gambling
Hall, Las Vegas. 702-456-7777.

Nov. 14, First Annual Club
Musica Latina Awards, Loews
Hotel, Miami Beach. 305-861-3545.

Nov. 14, MTV Europe Music
Awards, Palau Sant Jordi Stadium,
Barcelona. 44-207-284-7777.

Nov. 14, Western Music. Assn.
(WMA) Awards, Sam’s Town Hotel
& Gambling Hall, Las Vegas. 702-
456-7777.

Nov. 26, Oye! Mexican National
Awards for Recorded Music, Audi-
torio Nacional, Mexico City. 525-
281-6035.

DECEMBER

Dec. 4, International Recording
Media Assn.’s (IRMA) Annual
Marketing Summit, Roosevelt
Hotel, New York. 609-279-1700.

Dec. 9, 13th Annual Billboard
Music Awards, televised live on
Fox TV, MGM Grand Hotel, Las
Vegas. 646-654-4660.

Dec. 11, NY Heroes Awards,
presented by the New York chapter
of NARAS, Roosevelt Hotel, New
York. 212-245-5440.

Dec. 12-14, 2002 Aspen Artist
Development Conference, St. Regis
Hotel, Aspen, Colo. 970-544-8292.

JANUARY

Jan. 5-7, Future of Music Pol-
icy Summit, Georgetown Univer-
sity, Washington, D.C. 202-331-
2958,

Jan. 8-11, 30th Annual Inter-
national Assn. for Jazz Education
Conference, Fairmont Royal York,
Sheraton Centre Toronto, Crowne
Plaza Centre, and Metro Toronto
Convention Centre, Toronto. 610-
667-0501.

Jan. 19-23, MIDEM 2003, Palais
Des Festivals, Cannes. 212-370-7470.

Submit items for Lifelines, Good
Works, and Events Calendar to
Margo Whitmire at Billboard,
5055 Wilshire Blvd., Los Ange-
les, Calif. 90036 or at mwhit-
mire@billboard.com.

Atlantic and VP Deal. Atlantic Records and VP

Records (VPR) have entered into a long-term strategic partnership (see
story, page 6). The first artist to release an album via this new agreement is Sean Paul. His new album, Dutty Rock, will
be released by VP/Atlantic Nov. 12. Celebrating the deal's signing at Atlantic headquarters in New York are, from left, VPR
attorney Jay Quatrini; Atlantic senior VP of business and legal affairs Michael Kushner; VPR VP of marketing Randy Chin;
Atlantic director of business and legal affairs Ariel Taitz; Atlantic co-president Craig Kallman; Paul’s attorney, Terri Baker:
Paul; VPR president Christopher Chin; VPR senior director of A&R Murray Elias; and Atlantic co-president Ron Shapiro.

- Works

SURVIVAL ROCK: Sam Moore,
Mark Farner, Eddie Money, Bad
Company, Foreigner, REO Speed-
wagon, Styx, and Survivor are
among the acts to perform in Rock
to the Rescue, a two-part concert
series benefiting the Port Author-
ity Police World Trade Disaster
Survivors Fund and the Rock and
Roll Hall of Fame Educational
Fund. The first show will be held
Saturday (19) at the Continental
Airlines Arena in East Rutherford,
N.J., followed by a Cleveland per-
formance at the Gund Arena the
next day. Last year’s concert raised
$550,000 for the Port Authority
Police Department. Contact: Jeff
Albright at 818-508-6874.

PLATEFUL OF MONEY: Sting, Elton
John, and B.B. King will entertain
during the Carousel of Hope's
25th-Anniversary Gala Tuesday

(15) at the Beverly Hilton in Los
Angeles. Madonna, Barbra Streis-
and, Celine Dion, and the Os-
bournes are among the artists who
have donated their designs to a col-
lection of ceramic plates that will
be sold to benefit the evening.
Since its inception, Carousel of
Hope has raised more than $60
million and assisted more than
4,000 children with diabetes. Con-
tact: Jerry Digney at 323-651-9300.

GOLF CHARI-TEE: Montgomery
Gentry will host this year’s Acade-
my of Country Music Bill Boyd
Celebrity Golf Classic, featuring
country artists like Trick Pony,
the Bellamy Brothers, Chris
Cagle, Darryl Worley, Mark Wills,
and Lila McCann teeing off in
support of the T.J. Martell Foun-
dation/Neil Bogart Memorial Lab-
oratory for Cancer, Shriner’s Chil-
dren’s Hospital, and the Bill Boyd
Memorial Trust Fund. The event
will take place Monday (14) at the
DeBell Golf Course in Burbank,
Calif. Contact: Maureen O’Connor
at 310-201-8816.

FOR THE KIDS: Nettwerk America
and VH1 Save the Music Foundation
have teamed to release For the Kids,
an album of children’s music that
aims to raise money toward the
restoration of music programs in
American public schools. Artists like
Sarah McLachlan, Five for Fight-
ing, Sixpence None the Richer, and
Remy Zero are featured on the
album, which will be released Oct.
22 on Nettwerk America and avail-
able in all major retail stores. Con-
tact; Monica Seide at 310-855-0643.

Solution to this issue’s puzzle (page 84
oo nli H[AD[alH|a [L]s]
I niaJIN(E NEE EERONE
Ec/ i MeR clc[i|alr|T]alN
NEEEE BEOEE BOE
MED & alH|olrR|[s|E
[T[Ev1 E :)ann_
i ERNEE DEDNE
Liaz[i] BRI

E|L clila

[EN Blo[R[N

RIE|S Gk |
AlT|L AlC|IK|S
FlH| I E[N|D
DG R|E[L
N|o|E T|wio

58

www.billboard.com

www americanradiohistorv com

BILLBOARD OCTOBER 19, 2002


www.americanradiohistory.com

ERGHANTS &MARKETIN

UMVD No. 1 In Market Share For First Nine Months

Company Is Also
Poised For Strong
Fourth Quarter

BY ED CHRISTMAN
NEW YORK—Universal Music & Video
Distribution (UMVD), the dominant
major since it merged with PolyGram
in 1998, continues (o gradually take
market share from the rest of the
music industry. In the first nine
months of this year, UMVD has
28.5%—up slightly from the 28.3% it
had at the half-year mark but good
enough to continue the market-share
creep that is becoming standard oper-
ating procedure for the company.
UMVD also finished as the No. 1 dis-
tributor in current-album market
share, with a 30.6% slice of the pie for
the nine-month period ended Sept. 29.
UMVD’s industry-leading total-

Total Gurrent U.5. Album
Market Share By Distributor
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Jan.-Sept.
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EXCLUDES TITLES CONSIDERED TO BE CATALOG
SOURCE: NIELSEN SOUNDSCAN

album market share is up nearly two
percentage points from the 26.7% it
had last vear in the first nine months.
As the industry leader, UMVD’s domi-
nance can be seen in the genre market
shares SoundScan tracks, which shows
it was the top distributor in the coun-
try, R&B, alternative, hard-rock, jazz,
classical, and rap genres; soundtracks;
albums charting on The Billboard 200;
and catalog and the deep-catalog sub-
set, as well as singles. It ranked second
in placing albums on the Billboard
Heatseekers chart.

With all due respect to his competi-
ton, Universal Music Group (UMG)
chairman Doug Morris says his com-
pany is poised to “take even more mar-
ket share in [this] quarter. We have
records coming that are like aircraft
carriers. This will be the best-ever quar-
ter in the history of the company.”

Among the acts that are delivering
albums are Shania Twain, Jay-Z, DMX,
Three Doors Down, and Mariah Carey.
Morris also poinited out that the next
edition of the Now! series will come
under the UMVD banner, that the Niry-
ina album will do very well, and that
the upcoming soundtrack to the
Eminem movie 8 Mile will not only sell
plenty on its own but will also revital-
ize sales of The Eminem Show.

Morris says UMG owes its success to
“the very good people we have running
our divisions and our artists.”

While the independent sector—col-
lectively at 16.8%—may have suffered

a market-share decline from the first

nine months of last year when it had
17.2%, it improved on the 16.5% it gar-
nered in the first six months of the year.
In placing second, it showed strength
in Latin, gospel, music video, and plac-
ing albums on the Billboard Heatseek-
ers chart, coming in as the top distrib-
utor in each of those categories. It
ranked second in new age, classical,
rap, catalog, and singles.

Holding down the No. 3 spot, Sony

Music Distribution (SMD) accumu-
lated 16% in the first nine months of
this year, up from the 15.7% it gar-
nered in the corvesponding time peri-
od last year. Also, SMD had a strong
third quarter, as its market share grew
from the 15.5% it had tallied in the
first half of the year. For the nine-
month period, SMD ranked as the No.
2 distributor in soundtracks, Latin,
and music video.

WEA, meanwhile, fell to fourth place
with a 15.9% share, down from the No.
3 ranking that its 16.4% market share
had obtained in the first half of the year.
The company is also off last year's pace
of the 16.2% it generated in the first

MORRIS

nine months of 2001. WEA’s strength
is in deep catalog, where it is the No. 2
distributor. For the nine-month peri-
od, WEA was the No. 1 in new age and
ranked second in the alternative and
hard-rock genres.

BMG placed fifth with 14.4% for the
first nine months of the year, which is
down slightly from the 14.6% it had in
the first half of the year but is an
improvement on the 13.8% it had in
the first nine months of last year.
BMG’s strength is in The Billboard 200,
where it is the No. 2 distributor, a dis-
tinction is also holds in gospel.

[EMI Music Distribution (EMD)
ranked last with an 8.5% share, which

is almost a two-percentage-point drop
from the 10.5% 1t had last vear in the
corresponding period but only slightly
down from the 8.8% it had in the first
half of this year. EMD) was the No. 2 dis-
tributor for jazz music.

Looking at the rankings by corpora-
tion, Universal was No. 1 for total-
album market share, but the Warner
Music Group jumps to No. 2 with a
17.2% share when the market share of
Alternative Distribution Alliance (ADA)
is added in. Sony Music Entertainment
retains its hold on third place, but its
market share improves to 16.8% when
RED is added in. BMG moves up to
fourth place, thanks to the market
share subtracted for the three inde-
pendent distributors owned by majors,
which is why the independent sector
ranked fifth with a 13.8% share. And
EMI Recorded Music brings up the rear
but sees its market share improve to
9.5% when Caroline Distribution’s per-
centage is added.

In current-album market share,
UMVD had a 30.6% share, almost
double that of No. 2 distributor BMG,
and an improvement from the 28% it
had in the corresponding period last
year. UMVD has the three top-selling
titles of the year in Eminem's The
Eminem Show (which has so far
scanned 5.9 million units), Nelly’s
Nellyviile (3.5 million), and Ashanti’s
Ashanti (2.6 million).

BMG Distribution ranked second with
16.8% in current-album market share,
up slightly more than a percentage point
from the 15.7% it had in the same peri-
od last year but down from the 17.2% it
accumulated in the first six months of
this year. Its best sellers include Alan
Jackson’s rive, Pink’s Mlssundaztood,
and Avril Lavigne’s Let Go.

The independent sector placed third
with 15.6% in current-album market
share, up from the 15.4% it had last
year in the same time frame, while
SMD ranked fourth with 15.6%, down

Total U.5. Album
Market Share By Distributor
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from the 16% it had last year when it
ranked second, and WEA ranked fifth
with 14.1%), down from the 14.5% it
tallied in the corresponding period last
year when it held the same ranking.
Finally, EMI's 7.3% in current market
share is down three percentage points
from the 10.4% it had last vear, placing
last in both periods.

By corporate, Universal holds down
the No. 1 ranking, followed by BMG.
Sony is third with 16.5% when RED's
performance is added in, while Warn-
er places fourth with 15.3%, thanks to
the inclusion of ADA’s share. The
indies rank fifth with 12.4%, and EMI
placed last with 8.3% when Caroline’s
share is added in.

Detailed reports on market share
for country and R&B music will ap-
pear in next week’s issue.

The markel-share rankings were determied by White Plains, N.Y.-based Nielsen SoundScan. which collects point of-sale information for all formats and configurations from retailers. rack accounts, and other merchants. including mail-order com-
panies and online stores. The uccounts that provide the datu generate 8% of [1.S. music sales; SoundScan estimates totals for the entive U.S. murket. Market-share tallies for albums and singles include ofl formats and genres available in the respective
configuration. The shares for R&B albums consist of data Nielsen SoundScan collects from the specialized panel used to compile the Billboard album charts for that genre. In calcudating curvent-album market share. Nielsen SoundScan counts only
album sales occurring within the first 18 months of a title’s release (12 months for classical and jazz), except for those that remain in the top half of The Billboard 200. in which cuse sales continue to count as current until a title falls below No. 1100,
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DISTRIBUTION: Thomas Costabile
is named president of WEA Manu-
facturing in New York. He was
senior VP of operatlons for Sony
; @ Disc Manu-
facturing.

Provident
8 Music Distri-
*9  bution names

Robert Bed-
aii enbaugh di-
rector of sales
for national
accounts and
Russ Evers retail marketing coor-
dinator in Nashville. They were,
respectively, manager of database
marketing for Family Christian
Stores and road manager/vocalist for
Spiritbound.

Word Distribution promotes Keith
Stancil, previously director of gener-
al markets, to VP of general markets;
Laura Neutzling, previously market-
ing manager, to marketing director;
David Chaudhry, previously market-
ing manager, to director of market-
| ing for general markets; Steven
Underwood, previously marketing
coordinator, to marketing manager;
and Valarie Pittman, previously
gospel marketing manager, to re-
gional marketing manager. They are
based in Nashville.

COSTABILE

HOMEVIDEQ: Steve Bulzoni is pro-
moted to senior VP of home enter-
tainment for York Entertainment
in Sherman Oaks, Calif. He was VP
of video rental. York Entertain-
ment also names Scott Pfeiffer,
previously president/CEO of San
Rafael Pictures, as VP of produc-
tion and development; Heather
Kellogg, previously director of pro-
gramming for Yahoo Film Festival,
as director of marketing; Noah
Kronenberg, previously account
executive for Norwalk En-
tertainment, as director of West-
ern region sales; and Gregg A.
Ratinoff, previously VP of sales and
acquisitions for Important Pic-
tures, as director of domestic TV
and international sales. They are
based in Sherman Oaks.

Steve Boogar is named CEO of
DigitalDeck in Redwood City, Calif.
He was COO of NEC Computers.

MUSIC VIDEQ: MTV Networks pro-

motes Lauren Lazin to senior VP of |

MTV News & Docs and Robyn
DeMarco to VP of programming,
planning, and scheduling for MTV
and MTV2 in New York. They were,
respectively, VP of MTV News & Docs
and director of programming, plan-
ning, and scheduling.
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RIAA
Certifications
For September 5

Following are the September Re-
cording Industry Assn. of America
certifications of album shipments:

MULTI-PLATINUM ALBUMS

Eminem, The Eminem Show, Web/
Aftermath/Interscope, 6 million.

Pink, M/ssundaztood, Arista, 4
million.

Faith Hill, /t Matters to Me, Warn-
er Bros., 4 million.

Nelly, Nellyville, Fo’ Reel/Univer-
sal, 4 million.

Avril Lavigne, Let Go, Arista, 3
million.

Dixie Chicks, 7/ome, Open Wide/
Monument/Columbia, 2 million.
The Righteous Broth-
ers, Unchained Mel-
ody: Best of the Right-
eous Brothers, Curb,
2 million.

Toby Keith, Pull
My Chain, DreamWorks
Nashville, 2 million.

i
FECORDING (NOUSTR
A5S0CLATION

amekica

PLATINUM ALBUMS (1 million units)

N.W.A, The N.W.A Legacy: 1988-
1998, Priority/Capitol, its third.

Point of Grace, Steady On, Word,
its second.

Linkin Park, Reanimation, Warner
Bros., its second.

Soundtrack, I’m Bout It, Priority/
Capitol.

Backstreet Boys, The Hits: Chapter
One, Jive, their fourth.

Dixie Chicks, Home, Open Wide/
Monument/Columbia, their third.

GOLD ALBUMS (500,000 UNITS)

Lil’ Wayne, 500 Degreez, Cash
Money/Universal, his third.

Frank Sinatra, /n the Wee Small
Hours, Capitol, hlS 28th.

Frank Sinatra, Come Fly With Me,
Capitol, his 29th.

Trick Daddy, Thug Holiday, Slip-N-
Slide/Atlantic, his fourth.

New Found Glory, Sticks and
Stones, MCA, its first.

Mario, Mario, J Records, his first.

Isreal Kamakawiwo’ole, Facing Fu-
ture, Big Boy Records, his first.

Jackson Browne, The Next Voice
You Hear: The Best of Jackson Broure,
Elektra, his 10th.

Bill Engvall, Dorkfish, Warner
Bros., his second.

Michael Martin Murphey, Cowboy
Songs, Warner Bros., his second.

Soundtrack, XXX, Universal.

James Taylor, October Road, Col-
umbia, his 15th.

Backstreet Boys, The //its: Chapter
One, Jive, their fourth.

Original cast recording, Mamma
Mia!, Decca.

Fred Hammond, Spirit of David,
Verity, his third.

Khia, Thug Misses, Dirty Down/
Artemis, her first.

Trans-Siberian Orchestra, Christ-
mas Attic, Lava, its second.

Coldplay, A Rush of Blood to the
Head, Capitol, its second.

Dixie Chicks, Home, Open Wide/
Monument/Columbia, their third.

Of Independents

TAKING IT ON THE ROAD: Too
often, the operators of new labels
come to the business armed with
a full complement of illusions and
a paucity of useful knowledge. So
Declarations of Independents has
always been supportive of the
annual “crash-course” panels for
neophyte industryites mounted by
the Assn. for Independent Music
(AFIM); for the past five years,
we’ve taken part in educational
panels at the seminar.

Through this year, when it pre-
sented a full day of crash-course
panels—covering such essentials
as recording, marketing, promo-
tion, and publicity—at the AFIM
convention in San Francisco, the
indie trade organization has pre-
sented the educational panels at
its principal annual forum. But
there will not be a crash course at
next year’s AFIM confab, sched-
uled for Orlando, Fla., in March.

Instead, AFIM executive director
Courtney Proffitt says, the focus
will now be on bringing the crash
courses to major markets across
the U.S. on a year-round basis.

“We're trying to develop a
stand-alone session to take
around the country,” Proffitt says.
“We are in the works of doing a
full-day seminar and taking it on
the road.”

The first attempts to pull to-
gether these regional presenta-
tions took place in September,
when AFIM offered a two-panel
session at Musicfest NW in Port-
land, Ore., and a seven-panel ver-
sion at the Americana Music Assn.
convention in Nashville. Proffitt
says, “We're meeting with a great
reception at these other events.”

The trade group is currently
organizing day-long sessions for
New York, Miami, Los Angeles,
Chicago, Dallas, and Seattle to
take place during 2003. Some of
these seminars would take place
in conjunction with established
music conferences and events in
those locales.

As in the past, the AFIM crash
courses can’t succeed without the
input of veteran professionals
willing to share their knowledge
and experience with those just
entering the business. Seasoned
pros—especially those located in
the markets where the '03 crash
courses are targeted—are encour-
aged to contact Proffitt at AFIM
headquarters at 480-831-2954 to
volunteer their services.

AFIM has also prepared a six-
CD audio version of the most
recent crash course in San Fran-
cisco; it may be ordered through

the AFIM office or via the trade
group’s Web site (afim.org).

FLAG WAVING: Fight Dirty, the
sophomore album by Atlanta-
based quartet the Forty-Fives on
Redeye Distribution’s Yep Roc
Records, is one of the most thor-
oughly satisfying, straight-ahead
rock'n’roll reccrds of the year.
With its head-on energy and
gutsy melding of classic pop/rock
and R&B elements, the band is
highly reminiscent of those old Los
Angeles faves, Peter Case’s late
"70s/early ’80s unit the Plimsouls.
“I’ve been getting that [com-
parison] a lot,” admits singer/gui-
tarist Bryan G. Malone, whose

THE FORTY-FIVES

raw-voiced work conjures memo-
ries of Case’s vintage performanc-
es. “We used to get that reference,
mainly because of [my] voice.’

The Forty-Fives began life four
years ago as a power trio, but their
sound gained a lift from the addi-
tion of Hammond B-3 organist
Trey Tidwell. Malone says, “We
wanted to do something different.”

Of the group’s sonic concep-
tion, Malone says, “We're all Bea-
tles fans, obvicusly, but we’re not
fanatical about it . .. In Georgia,
you hear a lot of Otis Redding,
and we’re big Booker T. [& the
MG’s] fans.” The Forty-Fives’ live
set incorporates covers running
the gamut from Elvis Presley,
Sam Cooke, and Jimmy Reed to
the Zombies and the Who.

Listeners and programmers
with an appetite for brawny, no-
frills fire are directed to hot orig-
inals like “Trying to Get to You,”
“Qut of My Mind,” “My Kind of
Girl,” and “Hanging By a Thread,”
all peerless examples of tuneful
contemporary rock with deep
roots in the past.

Tireless road dogs, the Forty-
Fives are currently in the middle of
a U.S. tour that will take them to
the West Coast by mid-October.
They’ll be opening shows for Los
Straitjackets and Southern Culture
on the Skids through year’s end.
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MAP-PING OUT THE ISSUE: Let’s talk

about price and value,

The majors and certain retailers
settled last week the price-fixing law-
suit brought by government prose-
cutors, agreeing to pay $143 million,
of which $67.4 million will be paid in
cash. Who knows how the 41 states
and three commonwealths will split
the cash up, but if they divide it by 44,
it means about $1.5 million per enti-
ty, which in effect translates to pen-
nies for the consumers—if they even
see any of it. But obviously, the money
that was extracted from the majors is
not the issue to the publicity-seeking
politicians-cum lawyers who filed this
so-called price-fixing case.

Even before those lawsuits were
settled, what continues to matter to
the music industry is that the gov-
ernment—through the earlier relat-
ed settlement of a Federal Trade
Commission (FTC) investigation
that eliminated the majors’ mini-
mum-advertising-pricing (MAP)
policies—has, in effect, mandated
that music retailers cannot even
hope to obtain a gross profit margin
of 14% from music, the amount that
the old standard MAP price of $11.99
would have provided them once
upon a time. I would like to know
how many other retailers and busi-
nesses in the U.S. would be satisfied
with that gross profit—which, for
the uninitiated, doesn’t even take
into consideration the expenses of
operating a business.

PAINFUL SOLUTION: Even if the
government thought the music
industry was guilty of price fixing,
its solution has already inflicted
plenty of pain upon it. As if file
sharing, CD burning, and plain old
bootlegging wasn’t enough to con-
tend with, the music industry has a
full-scale, unrestrained price war
raging, further hurting every com-
ponent of the business. Unfortu-
nately, the ones who appear to be
catching it the worst are inde-
pendent retailers, whose sales are
down 19.8% this year—almost
double the industry average. And
who knows how many hundreds—
thousands?—of them have gone
out of business.

The sad thing about all this, of
course, is that if the government had
just showed a little patience, market
forces—CD burning and the price/
value relationship of prerecorded
movies—would have taken care of
whatever pricing inequities it
thought it saw in the music mar-
ketplace. (It’s hard to tell what the
FTC’s problem is, because it never
shows its hand. It moves in myste-

by Ed Christman

rious ways, wreaking havoc on the
industry, all in the name of justice.)

WHY MOVIES GOT MAP: Some have
raised the question, “Why does video
have MAP and not the music indus-
try?” That's because the music indus-
try’s MAP policies were more far-
reaching than the video industry’s.
Initially, both industries’ policies
were equivalent, with both basically
disallowing advertising funds if a
specific title was advertised below
MAP. But MAP proved ineffective
when Circuit City started a price war
to try and deliver a knockout punch
to the then-weaker Best Buy.

In the wake of their 1994-1996
price war, about 11 music specialty
chains either filed for Chapter 11 or
went out of business. Throughout
this battle, the majors made a mock-
ery of their own distribution compa-
nies’ MAP policies by going behind
their backs and buying into the price-
and-position programs of the con-
sumer electronic chains. If I remem-
ber correctly, here was the way it
worked: A label would come out with
a big superstar release and tell the
consumer electronic chains that it
wouldn’t give them any cooperative
funds if they advertised the title
under MAP. Then the very same week
that the A-list title came out, the label

would take a B title and buy into the

Best Buy/Circuit City price-and-posi-
tion programs, thus effectively pay-
ing for the ad on the A title, which of
course was advertised below MAP.

(I have often written that the
majors are too prone to succumb to
short-term solutions, which often
result in unwanted long-term prob-
lems. One unintended lesson of the
labels’ practices—Ilet’s call it a long-
term consequence—was to teach
most music specialty chains the
importance of price-and-positioning
programs, a topic that appears to be
on the minds of a lot of people
nowadays. Some, of course, already
knew how to wield P&P clout.)

In effect, the majors funded the
price war that would result in them
missing out on millions of dollars in
product payments when the music
specialty chains got into trouble. But
as [ have pointed out in the past, once
retail’s pain became theirs, most
majors responded to music specialty
requests by strengthening their MAP
policies so that all cooperative adver-
tising funds on all titles were with-
held from violators of MAP policies.
The video studios never went that far
with their MAP policies. That’s why
the FTC only went after the music
industry—and why the video studios
still have their MAP policies.

Sonicbids Offers Online Talent Directory

BY MATTHEW S. ROBINSON

Though many bands still rely on the postal service to
promote themselves, many savvy artists are taking to the
Web to do their booking and promotions. One of the lead-
ers of this new charge is sonicbids.com.

“The main purpose of Sonicbids is to make the musi-
cian’s life easier and to take advantage of the Internet in
terms of reaching talent buyers,” CEO Panos Panay says.
“We are using the Internet to revolutionize a process that
was greatly inefficient.”

Launched in June 2001, Sonicbids was
originally intended to list bands as part of a
larger virtual marketplace, where acts and
promoters could meet online.

“The buyers’ problem was not access to
talent,” Panay explains. “It was how they
sort through the hundreds of submissions
they get.”

Today, Sonicbids serves nearly 5,000
artists and more than 1,000 promoters who
regularly check in to find the hottest bands. §
Among these are such booking behemoths [
as Festival Productions (which arranges tal
ent for the Newport Folk and Jazz Festivals
and 50 other festivals around the world) and such con-
ferences as Boston’s NEMO Music Showcase & Confer-
ence and Las Vegas’ Eat’M.

At this year’s Atlantis Music Conference in Atlanta, 19
Sonicbids bands performed, constituting 30% of the total
performance roster. Many of these bands were also fea-
tured on a special promotional CD that was assembled in
partnership with Oasis CD Manufacturing and Dewar’s
Scotch Whisky.

Atlantis conference manager Kathy Gates says the
Sonicbids alliance made the event more cost-effective

“by helping us cut back on staffing costs and allowing
Atlantis to have a record of all the artists that submitted
electronically.”

“In our contracts, we guarantee a minimum amount of
our bands will be chosen for the festivals,” Panay explains,
“so while no individual band is guaranteed a spot, some
of them are sure to be included.”

The Sonicbids advantage comes from its electronic
press kit (EPK), a comprehensive online information
package created by the bands to display
such information as their bio, a typical set
list, and their performance requirements.

“I knew what I wanted to know about
an artist,” says Panay, a former interna-
tional booking agent for Ted Kurland
Associates, “and used that to figure out
what others would want to know.”

Each band that wishes to keep its EPK
in Sonicbids’ catalog pays a $49 annual fee.
“That is the cost of roughly three press
kits,” Panay notes. “So if they get one gig,
they make their money back.”

For bands like Boston’s R&B outfit
Mother’s Favorite Child (MFC), the sav-
ings are substantial. “Our mailings cost a couple of thou-
sand dollars,” MFC’s Paris Toon says, “and we still were
not getting our music out in a timely manner.”

Not only did Sonicbids save MFC money, it also got it
moving faster. “In literally a month,” Panay observes,
“they have gone from opening for other bands to having
those bands open for them.”

“The EPK is quickly becoming known as the most cost-
effective and efficient means of introducing independent
musicians to live music buyers,” QOasis president Micah
Solomon adds.
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Sites + Sounds NEWSLINE...

DOWNLOADING DEALS: EMI has
begun negotiations with technolo-
gy companies with a view toward
enabling digital downloads of its
repertoire, EMI Group executive VP
John Rose told attendees of the
recent JPMorgan 2002 Music Con-
ference in London. “We need to
start selling consumers digital
music in the form they want to con-
sume it—namely downloadable,
burnable, and portable—at an eco-
nomic price that is attractive to
consumers but gives us a reasonably
healthy and attractive margin,”
Rose said, adding that EMI hopes to
announce its new-media strategy
during the next few weeks as it
begins to finalize agreements.

MAXIM-MUM BUYING POWER: Buy.
com is launching an e-commerce
site with MaximNet—the Internet
arm of Maxim magazine parent
Dennis Publishing—that will fea-
ture music, movie, and game titles.
The co-branded site, at maxim-
online.com, will offer more than
1.5 million SKUs in 11 categories
available through buy.com. United
Commerce Service, the e-com-
merce solutions specialist that
powers the buy.com site, will man-
age the new site’s inventory, ful-
fillment, content, customer serv-
ice, and e-mail marketing.

KILLER WEB SITE: BMG Production
Music, a unit of BMG Music Pub-
lishing, will launch a Web site that
licenses music samples and sound
effects to advertising and marketing
companies for use in Internet-based

promotions. The site, killersonifi-
er.com, is a collaboration between
BMG Production Music’s Killer
Tracks arm—home to 20,000-plus
samples and sound effects licensed
by such entities as Turner Broad-
casting, Boeing, Fox Sports, ABC,
Warner Bros., and ESPN—and
Pulse, a San Francisco-based pro-
ducer of media technologies for
online marketers. At launch, more
than 8,000 music and effects files
from Killer Tracks’ library will be
available for a $900 annual licens-
ing fee. Production music, also
known as “library music,” in-
cludes virtually every kind of
sound used in radio, TV, film, and
multimedia productions.

PIRACY PARANOIA: A new report
from consulting firm KPMG says the
entertainment industry has become
“mesmerized” by online piracy at
the expense of developing “proactive
strategies,” which would include
working with “potential abusers” to
develop new business models.

The study found that more than
80% of companies surveyed use
some type of encryption technolo-
gy—in addition to such measures as
interdiction, file blocking, and
spoofing on file-sharing networks—
often at the expense of the cus-
tomers’ online experience. The study
says encryption “is only as good as
the next hacker,” and most digital
pirates are “loosely organized” and
global. A majority of respondents
conceded that safeguarding content
across national borders is “nearly
impossible,” and about 10% have
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“given up in despair” of even threat-
ening violators with legal action.

Twice as many executives sur-
veyed embrace digital content as a
new revenue source than those that
view it as a threat to existing rev-
enue. But the study says that most
media companies continue to exhib-
it a lack of “creativity and innova-
tion,” resulting in failed opportuni-
ties to develop legal distribution of
content online.

The study suggests that media
companies create internal review
processes to determine what per-
centage of their content is intel-
lectual property, then decide
whether it should it be protected
and deploy business models to
create “fluid boundaries” that
entice consumers.

SHAZAM SONG: London-based
music-recognition technology
company Shazam has struck a
licensing deal with Warner Music
Group. Under the agreement, Shaz-
am is licensed to use 30-second
audioclips of music from the entire
Warner catalog as part of its
mobile-phone services. Shazam’s
flagship service, currently available
only in the U.K., allows users to
learn the name of a song and its
artist when an audio sample is sent
from a phone handset.
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Source: Nielsen//NetRatings, August 2002. Rankings
edited by Bilboard, Data is based on audience meas-
urement of more than 62,000 U.S. panefists who have
combined work and home Internet access

SPINNING SUCCESS: Staten Island,
N.Y.-based indie label SpinArt Records
says it is on pace to post the best year
in its 12-year history, thanks to a
strong release schedule and a busi-
ness model that is attractive to artists.

Buoyed by joint-venture deals
with London’s Cooking Vinyl and

Canada’s Linus Entertainment—as
well as by a lineup of releases that
includes new music from Apples in
Stereo, Clem Snide, Eyes Adrift,
former Pixies frontman Frank
Black, and Soft Cell and catalog
releases from the Pixies, Echo & the
Bunnymen, and Camper Van Beet-

hoven—SpinArt is on pace to set an,

all-time high in revenue. However,
the real boost has come from a busi-
ness model that has enabled the
label to attract name artists while
grooming acts that are now starting
to pay off.

“This year is our best year ever,”
SpinArt co-founder and GM Jeff
Price says. “This year is our pay-
off year.”

The label, which began its life in
the major-label system, is working
with a much different profitability
scenario. Price notes that because
SpinArt pays its artists little money
upfront and keeps its marketing
costs low by doing limited co-op
advertising and few videos, the
break-even level on a record is sales
of between 15,000 and 20,000
units—not 100,000-200,000 units.

What’s more, Price notes that the
label has worked to create a more
attractive financial model for artists
by offering short-term deals of three
to seven years that allow them to
recoup against what the label actu-
ally receives in revenue. SpinArt also
offers net profit splits where half the
net profits on the sale of the album
go to the artist; it pays full mechan-
ical royalties on all songs on a
record, and it does not take any addi-
tional distribution fees.

by Brian Garrity

Price says that while SpinArt has
long existed to allow him to develop
new bands, 70%-80% of its release
schedule now comprises releases
from bands with built-in fan bases.
With those acts there are realistic
expectations of how many records
they will sell in a worst-case scenario.

And those efforts are allowing
SpinArt to foster label-grown acts
like Clem Snide and Apples in
Stereo, which are now coming into
their own.

“We came to the conclusion that
we couldn't make it by just releas-
ing records we love,” Price says. “We
also have to release records that will
sell. And it has to be able to sell
without a huge budget, because we
can't afford it. One of the dilemmas
of working with developed artists [is]
you're not going to give them big,
huge amounts of money upfront—
which we couldn’t do. So we have to
give them something else. And that
is a really good deal. You have to
allow then to make money.”

He adds, “We view our job as to
generate the artist revenue.”

LIQUID UPDATE: MM Cos. chairman
Seymour Holtzman and president/
CEO James Mitarotonda have been
elected to the seven-person board of
digital-music distributor Liquid
Audio. They replace current board
members Gerald Kearby, who is Lig-
uid’s president/CEO, and board
member Raymond Doig.

Mitarotonda—who owns 6.9% of
Liquid via MM Cos. and related enti-
ties—says he and Holtzman remain
opposed to the proposed merger
with music distributor Alliance
Entertainment and want Liquid’s
cash to be distributed to sharehold-
ers (Billboard Bulletin, June 14).
Liquid representatives could not be
reached for comment.

B&N BUYBACK: Barnes & Noble
plans to buy up to $10 million worth
of stock in barnesandnoble.com,

Leonard Riggio, chairman of both
Barnes & Noble and its Internet arm,
says, “We believe that barnesandno-
ble.com’s stock is undervalued.”

In August, barnesandnoble.com
said it may be delisted from Nasdagq
because its stock closed below $1 for
30 straight days. It has until Nov. 4
to regain compliance.

The stock recently closed down 2
cents at 78 cents. Barnes & Noble
and Bertelsmann each own 36% of
barnesandnoble.com; the rest is
publicly held.

Additional reporting by Matthew
Benz in New York.
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1 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 1648 imata :
" GREASE (WIDESCREEN) JohnTravolta | pe | 5695 T BLADE 2
PARAMOUNT HOI 557 i -, N E
s AT g entnTuh il 9 NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEO Wesley Snipes | 2002 | R |22.94
MURDER BY NUMBERS (PAN & SCAN) Sandra Bullock THOMAS & FRIENDS: SALTY'S SECRET ianda
i WARNERHOMEMOEOZ278N Ben Chaplin R 288 ANCHOR BAY ENTERTAINMENT 1281 Thomas & Friends| 2002 | NR |14.98
. " | SCOOBY-DOO MEETS BATMAN
3 NBEm&EUﬁE e A ViOED 554 Wesley Snipes | g |2995 121 | WARNER FAMILY ENTERTAINMENT/WARNER HOME VIOEO 1976 Scooby-Don | 2002 | NR |14.95
_ : 7 || DRAGONBALL Z: FUSION-LAST SAIYAN (EDITED) Animated| 2002 | NR |14.95
= GREASE (PAN & SCAN}) i dom} Trajo“a PG | 2695 S] FUNIMATION 503
: PARAMOUNT HOME ENTERTAINMENT 026424 ivia Newton-John : | DRAGONBALL Z: FUSION-INTERNAL STRUGGLE (EDITED) .
10 ] eunmaTon 623 Animated | 2002 | NR [14.95
CHANGING LANES Ben Affleck : 5
0" ‘B PARAMOUNT HOME ENTERTAINMENT 334304 Samuel L. Jackson R 2% Bm%%';BALL Z: FUSION-LAST SAIYAN (UNEDITED) Animated| 2002 | NR [14.95
i ; THE BEST OF SCHOOLHOUSE ROCK 30TH ANNIVERSARY EDITION z
7 Embrzwg ENTERTAINMENT/TRIMARK HOME VIDE 8117 Matthew Mc(g)”r!aplz(rtlgg R (2499 * WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61734 Animated | 2002 | NR 119.99
5 DRAGONBALL Z: FUSION-INTERNAL STRUGGLE (UNEDITED) :
" THE COUNT OF MONTE CRISTO Jim Caviezel oG 13 2995 6 FUNMATION %13 Animated| 2002 | NR |14.95
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24019 uy Pearce 8 A HARD DAY'S NIGHT e
40 DAYS AND 40 NIGHTS Josh Hartnett - MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 22028 The Beatles | 1964 | G 114.99
4 MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 26072 R 2999 5 APOLLO 13 O Tom Hanks [ 4995 PG | 6.98
UNIVERSAL STUDIOS HOME VIDEO 82418 Kevin Bacon .
| WE WERE SOLDIERS Mel Gibson . CAPE FEAR Robert De Nira
8 | PARAMOUNT HOME ENTERTAINMENT 340024 R |29 - UNIVERSAL STUDIOS HOME VIOEQ 836493 Nick Nolt2 g R 9298,
] [ | WIGGLY SAFARI ;
THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING (WIDESCREEN Elijah Wood The Wiggles| 2002 | NR |14.95
9 NEW LINE HOME ENTERTAINMENTAWARNER HOME VIOED 5542 i : lan McKellen PG-13) 29.95 :IIT'::TERTAIQAEZLZWON OY GENIUS %
o MY NEUTRON: BOY U .
TRUE ROMANCE (DlECTOR'S CUT) Chnstlan Slater NR 26.95 - NICKELOOEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 338263 Anlmated 2001 G 2299
= WARNER HOME VIOEO 2279 Patricia Arquette : HARRY POTTER AND THE SORCERER'S STONE Daniel Radclife| -001 | PG |24.99
WARNER HOME VIOEO 21331 Emma Watson )
THE ROOKIE (PAN & SCAN) Dennis Quaid
10 WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 61973 G 2999 ;ﬁzlzsﬁsm O&MEiﬁfL“RTEAINMENT/BUENAVI SRR N BTV ENT Animated | 2002 | NR |24.99
DOGS: itel e | RUGRATS: HALLOWEEN .
& EIES\E':(X’ISL'Y?ERWNME% ‘QS%L ELORS Harve mKlg(')th R 110795 S NICKELODEON VIDEQ/PARAMOUNT HOME ENTEHTAINMENT 876863 Animated| 2002 | NR |12.95

@RIAA goid cert. for sales of 50,000 units o $1 million in sajes at suggested retail. A& RIAA platinum cert. for sales of 100,000 units or $2 mélion in sales at suggested retail. ®

o THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING (PAN & SCAN) Elijah Wood IRAMA gold certification for a minimum of 125,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of af feast 25,000 units and $1 million at
12 PG-13|29.95 suggested retail for nontheatrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of at least. 50,000 units and $2 million at suggested retail for nontheatrical tities. © 2002, VNU Business Media, tnc. and Nielsen /ideoScan. All rights reserved.

NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEO 5413 lan McKellen

NEON GENESIS: THE END OF EVANGELION Animated | ng |29.95
MANGA ENTERTAINMENT 4109 )

PULP FICTION: COLLECTOR'S EDITION John Travolta R |29.99
MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23541 Samuel L. Jackson g .
POON" : Top Video Rentals is based on transactional data, provided by the
13 5 ANnnAsIr'«%rdé:leiﬁmﬁm;g S VAN WILDER (UNRATED) Ryan ?ai%ngle?g NR |26.98 : é e w”q V|deoISohware De:lerssAssn,, from more than 12,000 video rental -
SEER | = | stores. . &
T | — 1 TITLE Principal =
S 11 [ HIGH CRIMES Morggf]h":?g:nl:gg PG-13| 27.98 | 2 | | LABEL/DISTRIBUTING LABEL & NUMBER Performers | =
. N i X $ o
- SCHOOLHOUSE ROCK: SPECIAL 30TH ANNIVERSARY EDITION Animated | ng | 2999 =& NUMBER 1 73 2R sekalbiN it 1
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23048 : PANIC ROOM Jodie Foster | o
§ COLUMBIA TRISTAR HOME ENTERTAINMENT 07317
- ALL ABOUT THE BENJAMINS Ice Cube MONSTERS, INC. Billy Crystal
2 NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEQ 5466 Mike Epps il 5 WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 23967 John (zyooJ man G
SWINGERS (COLLECTOR'S EDITION Jon Favreau MURDER BY NUMBERS Sandra Bullock
i MIRAMAX HOME ENT(ERTADNMENT/BUENA VISTA HOME ENTERT;)\INMENT 27904 Vince Vaughn R |1999 WARNER HOME VIDEO 22764 Ben Chaplin R
CHANGING LANES Ben Affleck
18 THE ROOKIE (WIDESCREEN) Dennis Quaid | g |29gg9 g [ PARAMOUNTHIME ENTER TN e samuel L. Jackson | 1
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24023 BIG FAT LIAR Frankie Muniz | pg
AMADEUS (DIRECTOR'S CUT) - e | UNIVERSAL STUDIOS HOME VIOED 60132 Amanda Bynes
WARNER HOME VIOEQ 37464 omas R 2695 HIGH CRIMES i Ashley Judd PG-13
FOXVIOEQ 2005144 Morgan Freeman
o RL) MICKEY'S HOUSE OF VILLAINS Animated | ng | 2999 1 40 DAYS AND 40 NIGHTS Josh Hartnett | o
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 25271 - MIRAMAX HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 2607203
. FRAILTY Bill Paxton
0 MAJOR LEAGUE Charlie Sheen LIONS GATE HOME ENTERTAINMENT/TRIMARK HOME VIDED 81170 Matthew McConaughe: R
PARAMOUNT HOME ENTERTAINMENT 322704 Tom Berenger R [2485 ghey
THE ROOKIE Dennis Quaid |
DIRTY DANCING Patrick Swayze WALT OISNEY HOME ENTERTAINMENT/SUENA VISTA HOME ENTERTAINMENT 61325
ARTISAN HOME ENTERTAINMENT 10002 Jennifer Grey RU213) 1498 BLADE 2 Wesley Snipes | g
NEW LINE HOME ENTERTAINMENTAWARNER HOME VIOED 5553
- SPONGEBOB SQUAREPANTS: HALLOWEEN Spongebob Squarepants i
34 NICKELODEON VIDEQ/PARAMOUNT HOME ENTERTAINMENT 876904 20 Sk NR 11999 XXHEMXUV,\‘ETEOEMESESIE'R%"NE,&% 00 Mel Gibson | g
; THE COUNT OF MONTE CRISTO ) Jim Caviezel
3 Wi IO';'\IEEE;‘%'&SONS SEASON 2 BOX SET The Simpsons | Ng | 4998 TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24019 Guy Pearce PG-13
SHOWTIME Robert De Niro :
= SUPER TROOPERS  BrianCox | g |ogeg WARNER HOME VIOEO 240 - Eddie Murphy |PG-13
FOXVIOEO 2004953 Marisa Coughlan ) NATIONAL LAMPOON'S VAN WILDER Ryan Reynolds | \r
Vet HE\ CUCOBEINEST I ] NEW LINE HOME ENTERTAINMENT/WARNER HOME VIDEQ 12889 Tara Reid
" ONE FLEW i ack Nicholson 26.95 :
WARNER HOME VIOEQ 37463 Danny Devito R ! EﬁQSLCS)TmEIS-XDMEmmwm Kevin Costner PG-13
23 THE SOPRANOS: THE COMPLETE THIRD SEASON James Gandolfini | np | gg.98 14 JOE SOMEBODY Tim Allen | pe
HBO HOME VIDED/WARNER HOME VIDEQ 99234 Lorraine Bracco ) FOXVIDED 2004231
] | THE NEW GUY D J Qualls
= UNFORGIVEN glint I;.{astl\(rvood R 2695 19 COLUMBIA TRISTAR HOME ENTERTAINMENT 06148 Bliza Dushku |0°13
i WARNER HOME VIDED 23457 ene hackman m THE SWEETEST THING Cameron Diaz | o
BLACK HAWK DOWN Josh Hartnett | COLUMBIA TRISTAR HOME ENTERTAINMENT 600023 Christina Applegate
o 29 COLUMBIA TRSTAR HOVEENTERTAINMENT 16755 Ewan McGregor | N |27'% w THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING Elilah Wood |pg 13
1 NEW LINE HOME ENTERTAINMENT/WARNER HOME V(0EO 5415 1an McKelien
22 9/11: THE FILMMAKERS COMMEMORATIVE EDITION Various Artists | np | 1995 / QUEEN OF THE DAMNED Aaliyah | g
PARAMOUNT HOME ENTERTAINMENT 875734 : 17 .|  WARNERHOME VIDEQ 22186
. 1 ] @ IRMA gold ification f ini f 125,000 uni doll | it 9 mill it retail for theatrically rel d programs, or of at least 25,000 units and S1 million at
16k ong’v SEDEQSEN ONE SIX-DISC COLLECTOR'S EDITION Kigfer Sutiiedand NR | 5398 suggeste3?etaci\e{lu‘rlrc\gnlgwneaotilia“iq::‘s\fn"*?RMA pfattjrmtns\ ?:re?u'ﬁga?\z)‘r/\o(;rn:zerv?in|mlr:‘nl1 Isuar;eaofrgS%I,O(?()run‘ieti gf: J’orllesfsgﬁlmpe Q?Slrgfmlolgoi :t rifail for thei\zjtrr‘:cahv re!eans‘ed ;rg‘-
10/ grams, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 2002, VNU Business Media, Inc. All rights reserved.
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DUPLICATION/REPLICATION

DUPLICATION/
REPLICATION

POWER TOWER
CD & DVD DUPLICATORS
Produce your own CDs and
DVDs with these high speed, low
cost, easy to use duplicators

~—— Available with 1, 3 or 7 drives
1 7 full CDs in under

We're Listening...

Whether Your Audience is a Few Thousand
or Several Million.

e A

o Up t:;:"[‘;\‘/';: Depend on the world’s largest optical disc manufacturer for:

R h

= i B CD and DVD Replication B Graphic Design

i B Audio Mastering B Distribution

t{:; — B key2audio™ Copy Control
www.veritysystems.com

Sony Disc Manufacturing

800-358-7316
http://sdm.sony.com

'ﬂ{—] VERITY

Providing solutions foryour
In-house CD & DVD production

800 642-5151

M reoiavons &P
V__

COMPACT DISCS - 60¢ EACH
ITS A BETTER DEAL!| NATIONAL TAPE  DISC

CORPORATION

CDs CD ROMs, €D One-0ff Short Rus, "ADD ITUP" 1110 48th Ave. North - Nashville, TN 37209
Retail Ready Complete €D Packages 1 000 CDs 60000 1 -800-874-4174 s
1' 800 211-4689 1.000 jewel/Wrap 250.00 Digitol Mastering Services - Digital Audio | PO ?‘J””
Call For Ouotes. and a Free Info Packet! 1,000 2-Pg Book/Tray 240.00 Duplication - Computer Graphics €.
www.mediaworkscd.com ’ $1090.00 rZ

SAME DAY SERVICE! q A

from your CD-Ready Master (on short run €D & Cassette copies)

& Print-Ready Film

www.ntdc.com

CDs * CD-ROM ¢ CD-R « SHAPED CDs ¢ AUDIO CASSETTES

NEED CDs?

the choice is

CRYSTALCLEAR U

DISC & TAPE

1000
COMPACT DISCS
.84 EA" 1000

CASSETTES
.64 EA*

CDR DUPLICATION!
$2.00 each (min. 50)

* IN JEWEL BOX -
* FAST TURNAROUND!
FULLY
PACKAGED!

CUSTOM SERVICE

fruzi3d iexfiEtience for over 30 years.

80-0073

www. crystalclearcds.com
DIGITAL MASTERING « ART DESIGN + PRINTING ¢ PACKAGING

CALL NOW! (800) 423-2936

1015 W. ISABEL STREET, BURBANK, CA 91506
Fax (818) 569-3718  sales@alshire.com * www.alshire.com

NO FILMS NEEDE

. DED
SAVE HUNDREDS
500 CDs = § 969

Looking for a durable headphone...

+ Exceptional sound quality and bass response
* Steel armoured cable {rubber-coated)
« Reinforced covered steel headband

* Replaceable ear-pads.

isi us at _
www.dbiint.cem
@ﬂhi international
(807) 468-8494 £

VWeorldwide Distributor of

7 BNakamichi®

CD/DVD Sampting Stations

Features:

1000 CDs = $1069

RETAIL READY CD PACKAGES

FROM YOUR DESIGN ON DISC
M. CALL FOR DETAILS

300 FULL COLOR t1x17 POSTERS

e ONLY $99 =

with Your CD/DOVD Package

BN 14180 WAVE MEDIA

WORLD CLASS QUALITY CD & DVD REPLICATION
CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWW. THIRDWAVEMEDIA.COM
BT e | = |

WE CAN PUT YOUR MUSTC VIDEOS ON DVU..cALL 0B OFTALS

From the creator,0f

Music T-Shirts
Mugs and More!

To order, please visit us at:

and select music.

MUSIC MERCHANDISE

RIM SHOTS

www.cafepress.com/offthemark

'

LEN® GOITAR. 101

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or wrlte
Scorplo Muslc, Inc.
P.O.Box A Trenton, N.J. 08691-0020
emait: scorplomus@aol.com

EQUIPMENT FOR
SALE

cheaplights.com

Fog Machines
% From $38_50
Lights For DJ's And Bands

DMX Intelligent
Lights from $195

800 880-0883

LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER

B&W
8x10's
500 - *90
1000 - *120

Other gizes & color available
P