Unique New Urban

Music Wins Support

BY RASHAUN HALL

and GAIL MITCHELL

LOS ANGELES—Chafing
at the idea of getting
boxed into conventional
black-music categories, a
growing number of urban

name—it’s what I like.”
This envelope-pushing
stance by Res and other
urban artists owes more
than a passing nod to the
(Continued on page 72)

acts are following their
creative muse rather than
chasing the charts.
“With all the other
music that’s out, people
want to hear something
new and different,” says
MCA recording artist
Res, whose debut, How f
Do, came out last June.
“IMy album is about]
every genre of music. It’s
the aspects of rock music
that I like, mixed with
the aspects of hip-hop
that I like, mixed with
the aspects of R&B that |
like, mixed with elec-
tronica. It doesn’t have a
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BY RAY WADDELL
NASHVILLE—The American rock-
n'roll club is a venerated institution
that has included such historical
establishments as the Stone Pony in
Asbury Park, N.J.; Antone’s in Austin;
the Whisky a Go Go in Hollywood;
and Max’s Kansas City and CBGB in
New York—venues that
have played an undeniable
role in launching such
legendary careers as those
of Bruce Springsteen,
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ential club in its own right. “There is
no scene anymore.”

Still, most agree that clubs remain
completely indispensable. “Every
rock band breaks through the clubs.
It's essential,” savs John Peters,
owner of Boston promoter Mass-
Concerts, which promotes acts in all
ranges of clubs—all the
way up to the 2,600-
capacity Palladium in
Worcester, Mass. “Pop
bands never develop

\'\

Stevie Ray Vaughan, the
Doors, Aerosmith, and the
Ramones, respectively.
While some of these
rooms have survived and
dozens of new ones have
come and gone, the mar-
quee rock club remains a
vital developmental cog

through the clubs—they
develop by radio, and they
have shorter careers.
Rock bands that tour
have longer careers, be-
cause people make con-
tact with them.”

And in an increasingly
corporate touring world,

that serves to build a

regional fan base § s Kod
and helps create m
sufficient buzz to ¥
attract record labels and bring main-
stream press to the party. And though
a widespread rock-club circuit still
exists and remains hugely important
in artist development, some now doubt
that clubs alone can break an act—
much less inform an entire music
scene, as they did in the '60s-"80s.
“Back in the day, rock clubs were
part of this seminal circuit that was
played, and the scene’s not there any
more,” says Seth Hurwitz, Wash-
ington, D.C., independent promoter
and owner of the 9:30 Club, an influ-

the club circuit is an
| important vestige
¢ of the traditional

, touring model,
where promoters take chances on
acts at the club level with hopes of
being involved in dates if and when
the act breaks to arena headliner.
“As a promoter, our job is to identi-
fy acts that will be playing arenas
three years from now and then try
to build up loyalty,” says Peters, who
promoted early club-level dates by
such bands as Phish, Limp Bizkit,
Dave Matthews Band, and Wide-
spread Panic. “It’s all about building
relationships with the band, even if
(Continued on page 86)
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Annie Lennox To Get

2002 Century Award

BY MELINDA NEWMAN

LOS ANGELES—Few artists have embraced music’s
theatricality as bewitchingly as Annie Lennox.
Whether in the Tourists, her first band with Dave
Stewart, or in their ongoing effort, Eurythmics, or
as a solo artist, Lennox has taken arresting musical
and visual risks in every step of her fascinating jour-
ney. On stage, on record, or on video, Lennox has
never been less than mesmerizing.

(Continued on page 85)

BY BILL HOLLAND

WASHINGTON, D.C.—A
major rift about health
benefits due recording

Split Over Settlement Could
Endanger Artists’ Health Claims

certain to bring into the
public spotlight ongo-
ing charges of the
Funds’ inept and in-

the leadership

artists between IA/ T R"AJ complete

of the American Federa-
tion of Television & Radio
Artists (AFTRA) and the
trustees of the union’s
separate Health and Re-
tirement Funds seems

record-keep-
ing. Allegations of non-
payments or under-
payments on the part
of U.S. labels are also
likely to come to light.

(Continued on page 88)
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Questions Linger About Napster

BY BRIAN GARRITY

NEW YORK—BMG Entertainment parent
Bertelsmann has an agreement in place to
acquire the assets of Napster—a company
into which it has already sunk more than
$85 million—once it emerges from an
expected Chapter 11 bankruptcy filing.

But the pact—announced May 17—
doesn’t guarantee Bertelsmann will take
ownership of the company’s name, technol-
ogy, and user database. Additionally, ques-
tions linger about everything from the
future of litigation against the embattled
file-swapping service and its backers to Nap-
ster’s role under Bertelsmann control and
the actual worth and commercial viability
of the Napster brand.

Under the deal, Bertelsmann will retain
the Napster management team, headed by
founder Shawn Fanning and CEQ Konrad
Hilbers, and give the company $8 million to
pay its creditors. But that is not a purchase
price: Sources say the loan will occur in con-
nection with Napster filing for a pre-planned
bankruptcy settlement. (That action had not
occurred as of press time.) The media con-
glomerate would then still have to outbid
any other parties interested in acquiring the
assets. It is therefore unclear how much Ber-
telsmann would ultimately pay to buy the
file-sharing service.

Meanwhile, it remains uncertain if an
agreement between Napster and Bertels-
mann would put a stop to the litigation
machine pursuing Napster. Some legal
sources have suggested that a bankruptcy fil-
ing does not prevent copyright owners from
suing venture capital firm Hummer Winblad
and other Napster investors—possibly even
Bertelsmann—for either contributory copy-
right infringement or limited liability.

Despite its public posturing in support
of peer-to-peer technology, also uncertain
is what exactly Bertelsmann would do
with the Napster brand and technology in
the event of an acquisition. Last year, the

__pnapster

company restructured its operations and
ousted e-commerce chief Andreas
Schmidt to shift its focus away from spec-
ulative Internet ventures. The company,
which also is home to online retailer
CDnow and the assets of digital locker
business myplay.com, has largely centered
its recent efforts on maximizing the per-
formance of its record-club business, BMG

Direct. Bertelsmann indicated at the
beginning of the year that it does not have
any intentions of launching a digital-
music service of its own in the near future.

Indeed, if it did attempt to launch a new
Napster service, Bertelsmann would find
itself in a market where the power of the
brand for which it had paid dearly is uncer-
tain. Many industry executives maintain
that trying to attract paying customers to a
service associated with free music is inher-
ently problematic. What’s more, others con-
tend that the momentum of the brand has
been surpassed by new pirate networks like
KaZaA and Audiogalaxy.

BY BILL HOLLAND

WASHINGTON, D.C.—A watershed
coalition representing artists’ unions,
major labels, and indie labels sent a let-
ter May 23 to the Federal Communica-
tions Commission (FCC) calling on the
federal government to update payola
laws. Coalition members will also lobby
Congress on the issues.

The letter asks the government to for-
bid the current practice of payments by
independent promoters to radio stations
unless those payments are announced, to
investigate the vertical integration of the
radio industry spawned by the 1996 Com-

such consolidation has diluted local pro-
gramming and music playlist choices, and
to support low-power radio initiatives.
In its statement, the coalition says
that the FCC “must seriously evaluate
whether a radio station is even satisfy-

Artists, Labels Lobby FCC

Coalition Voices Concern Over Payola, Radio Consolidation

munications Act rewrite, to determine if

ing the current license requirement that
sponsorship disclosure must accompa-
ny any material that is broadcast in
exchange for money, service, or any-
thing else of value paid to a station,
either directly or indirectly.”

The coalition asserts that artists “are
denied valuable radio airplay they would
receive if [music-choice| decisions were
more objective.” Signatories include the
Recording Industry Assn. of America,
the National Academy of Recording Arts
and Sciences, the National Assn. of
Recording Merchandisers, Nashville
Songwriters Assn. International, the
American Federation of Television and
Radio Artists, and the American Federa-
tion of Musicians, as well as the Future
of Music Coalition, the Assn. for Inde-
pendent Music, the National Federation
of Community Broadcasters, and the
indie-oriented Just Plain Folks.

HARNESSING MUSIC'S MOMENTUM

We find ourselves at a pivotal point in
the most unstable business landscape the
recording industry has ever seen. Media
coverage over the past year has focused
exhaustively on the obstacles facing our
business, with virtually no mention of the
fact that the creative process by which
record labels bring fresh, groundbreaking
new music to market is inherently healthy.
Observers have bemoaned the lack of qual-
ity new repertoire in the marketplace, yet
nothing could be farther from the truth:
Ja Rule, the O Brother soundtrack, Alicia
Keys, Linkin Park, Alan Jackson, Diana
Krall—just a snapshot of the year’s suc-
cess stories proves that we have diversi-
fied effectively and successfully through
multiple genres.

At the same time, less rosy signposts are
equally clear: Music sales fell 5% in 2001
from the previous year, and the 2002 pace
is already trailing 2001 by 12%. We can
blame this precipitous decline in part on
having had no new configuration upon
which a strong market recovery can be
built. But we can also blame the popular-

LETTERS i

ity and technological simplicity of file shar-
ing and CD burning for driving consumers
away from retail. Together, file sharing and
CD burning represent the greatest threats
to our business; we have no choice but to
address them immediately and decisively.
The Recording Industry Assn. of America
has performed the Herculean task of rep-
resenting our interests, but it cannot be
expected to wage the battle alone, nor can
labels remain of a mind that our most fun-
damental business interests can be left to
others to handle.

Further, our anti-piracy efforts will
mean very little if we are unable to bring
forth a compelling and legitimate online
experience. Label-driven efforts at digital
distribution have been weak; Morpheus
and KaZaA's expanding user bases are proof
enough of that. Providing relative value to
the consumer, online and offline, will be
the most effective counterbalance to ram-
pant CD burning. But this goal cannot be
accomplished through the same suicidal
discounting which decimated the singles
business. Nor will it be accomplished
through the increasingly widespread

rebate programs for full-length albums.
Relative value will be realized through
such products as Interscope’s Eminem
“limited edition” DVD, included with the
first 2 million |copies] of his new atbum.

We cannot afford complacency or a
lukewarm, non-committal approach to
innovation. The dangers and implica-
tions of file sharing and CD burning are
clear, but their explosive popularity has
also heightened awareness of music as a
valuable commodity. Harnessing that
momentum and reasserting our rele-
vance in a legitimized environment by
combining our advocacy efforts with
compelling new strategies and products
is essential to our survival.

The CD revolution was built upon solid
value—greater quality, longevity, and ease
of use. Any new platform, digital or oth-
erwise, will have to equal or exceed that
standard. It is a tall order, but one worthy
of an industry whose creative engines
could not be stronger.

Charles Goldstuck,
President, ) Records
New York

rLetlers appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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and headlines the multi-genre
Ultimate Sunshine tour.
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true to its quirky roots.
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ON MY LIST: The last time Daryl Hall & John Oates had a song

A Dﬂ Without Rain

on the Adult Contemporary chart was the first week of June
1998, when “The Sky Is Falling” fell off the chart after peaking
at No. 26. Four years later to the week, the duo returns, debut-
ing at No. 25 with “Do It for Love” (BMG Heritage/Arista/RCA).
The song is one of three new tracks on the 17-cut VHI Music
First: Behind the Music—The Daryl Hall and John Oates Col-
lection. It is the highest-ranking AC hit for Hall & Qates since
“Promise Ain't Enough” went to No. 6 in November 1997. It is
the first BMG-affiliated Hall & Oates title to chart AC in almost
11 years: “Starting All Over Again” reached No. 10 in July 1991.

Bringing Hall & Oates back to the chart is the second tri-
umph for the newly formed BMG Heritage label this year, fol-
lowing the No. 3 debut of Ultimate Manilow on The Billboard
200. “Do It for Love” is shared by three BMG companies: BMG
Heritage, Arista, and RCA. After recording for Atlantic, Hall &
Oates chalked up a run of hits on RCA and then moved over to
sister BMG imprint Arista.

SEVENTH HEAVEN: As if she hadn’t set enough chart records
already, Ashanti adds one more chart-busting achievement to
her résumé. “Foolish” is still locked in place at No. 1 on The
Bitlboard Hot 100, making it the seventh week in a row that the
Murder Inc./Def Jam single owns the top spot. It’s the longest-

running No. 1 song of 2002 and the longest-running No. 1 hit
since Janet Jackson stayed in pole position for seven weeks in
spring 2001 with “All for You.”

With the mid-point of the calendar year fast approaching,
it’s amazing to think that every song that has advanced to
No. 1in 2002 has either had Ashanti or Ja Rule listed as one
of the artists.

DO WAH DIDDY: The song that had the best chance of unseat-
ing Ashanti’s “Foolish” on the Hot 100 remains stuck at No.
2. “I Need a Girl (Part I)” (Bad Boy/Arista) by P. Diddy featur-
ing Usher & Loon is in the runner-up spot for the second con-
secutive week. There’s better news for P. Diddy (aka Sean
Combs) on The Billboard 200. where P. Diddy & Bad Boy
Records Present . .. We Invented the Remix enters at No. 1.
It’s the fourth of Combs’ four chart albums to secure a berth
in the top two.

In August 1997, No Way Out by Puff Daddy & the Family also
debuted at No. 1 and remained there for four weeks. Two years
later, Forever by Puff Daddy entered and peaked at No. 2. Anoth-
er two years passed before The Saga Continues . . . by P. Diddy
& the Bad Boy Family also opened and topped out at No. 2.

More Fred Bronson each week at www.billboard.com.

www.billboard.com
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black mass * dead inside

catch DANZIG
on tour this surmmer

NEW ALBUM
IN STORES
06.04.02

JUNE 6115  Orlando, FL 629 Wrcester, MA
611 Phoenix, AZ 6/16 Jacksonville, FL JuLy
6/2 Albuguergque, NM 6/18 Atlanta, GA R
6/4 El Paso, TX 6/20 Raleigh, NC 712 Buffalo, NV {tbc)
6/6 Corpus Christi, TX 6/21 Washington, 0.C. 713 Cleveland, OH
6/7 San Antonio, TX 6/22 Philadelphia, PA 75 Pittshurgh, P& (tbc)
6/8 Dallas, TX 6/23 Norfolk. VA 716 Columbus, DH
6/9 Houston, TX 6/25 Long Island, NY n Lansing, MI {tbc)
6/12 Panama City, FL 6/26 Hartford, CT 7110 Ft. Wayne, IN
6/14 Miami, FL 6/28 New York City, NV 7 Toledo, OH

#1 Most Added

m2 Detroit, MI
73 Grand Rapids. MI 2}
75 Chicago. 1L 8
7116 Milwaukee, WI 2
mni St. Louis. MO =
72 Minneapolis. MN o
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Europe a
More Dates To Follow g’
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Across The Board at Metal/lAggro Radio

tManagement: Bob Ringe, Survival Mgmt. (310) 589-8764 Booking: Jamie Adler - The Agency Group (310) 360-0771
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Songwriter
of the Year

Beyoncé Knowles
"Independent Women Part 1"

Song of the Year
Thank You
Written by: Dido (i
Published by:

"Jumpin Jumpin"
"Survivor"

Warner/Chappell Music, Inc.
Publisher

of the Year
Warner/
Chappell Music, Inc.

"Again”
Written by: Lenny Kravitz
Published by: Miss Bessie Music

"All For You"

Written by: Wayne Garfield
Jimmy Jam

Terry Lewis

Mauro Malavasi (SIAE)
David Romani (SIAE)

Published by: Arapesh Communications

EMI Music Publishing

Flyte Tyme Tunes

Little Macho Music Co. Inc.
Warner/Chappell Music, Inc.

"Angel”
Written by: Eddie Curtis
Steve Miller

Published by: Rooster Jim Music Co.

Sailor Music

"Back Here"

Written by: Mark Barry (PRS)
Christian Burns (PRS)

Stephen McNally (PRS)

Philip Thornalley (PRS)
Published by: BMG Songs, Inc.
EMI Music Publishing

"Beautiful Day"

Written by: Bono (PRS)

Adam Clayton (PRS)

Larry Mullen (PRS)

The Edge (PRS)

Published by:

Universal Music Publishing Group

"Breathe"”
Written by: Holly Lamar

Published by: Cal IV Entertainment, Inc.

"Breathless"

Written by: Robert John "Mutt" Lange (PRS)

Published by: Zomba Enterprises Inc.

"Butterfly”

Written by: Seth "Shifty" Binzer
Bret "Epic" Mazur

Published by: Crazytown Music

"Case Of The Ex"

Written by: C. "Tricky" Stewart
Tab

Published by: Famous Music Corp.
Hitco South

Mo Better Grooves Music

Tunes on the Verge of Insanity
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"Come On QOver Baby
(All | Want Is You)"
Written by: Johan Aberg (STIm)
Christina Aguilera

Ray “SoL Survivor” Cham

Ron Fair

Paul Rein (STIM)

Guy Roche

Published by: BMG Songs, Inc.
Christina Aguilera Music
Chrysalis Music

DreamWorks Songs

Faircraft Music

Manuiti L.A.

Vibe Like That Music

"Country Grammar"

Written by: Jason "Jay-E" Epperson
Nelly

Published by: BMG Songs, Inc.

D2 Pro Publishing

Jay E's Basement

Universal Music Publishing Group

"Crazy"

Written by: Darrell Allamby
Link Browder

Joel "JoJo" Hailey

Cedric "K-Ci" Hailey

f

&

|

Pied Piper Award
Tony Bennett

_
e
%blished by:

-

The Strokes

Julian Casablancas

- Nikolai Fraiture
Nick Valensi

Fabrizio Moretti

Kayla Music Publishing
EMI Music Publishing
Ghetto Pop 2000
LBN Publishing
Warner/CQappeIl Music, Inc.

y. Ma er/ ’

"Doesn't Rea
ertten.by Ji

Madonna
Published™y: True North Music
Warner/Chappell Music, Inc.
Webo Girl Publishing, Inc.

“Drive"

Written by: Brandon Boyd

Michael Einziger

Chris Kilmore

Dirk Lance

Jose Pasillas Il

Published by: EMI Music Publishing
Hunglikeyora

Albert Hammond Jr.

College Vanguard Award

-




"Drops of Jupiter”

Written by: Charlie Colin
Robert Hotchkiss

Pat Monahan

Jimmy Stafford

Published by: Blue Lamp Music
EMI Music Publishing

"Everything You Want"

Written by: Matt Scannell
Published by: Mascan Music inc.
Warner/Chappell Music, Inc.

"Fallin’ "

Written by: Alicia Keys

Published by: EMI Music Publishing
Lellow Productions Inc.

"Follow Me"

Written by: Michael Bradford
Published by: Chunky Style Music
Seven Peaks Music

"He Loves You Not"

Written by: David Frank

Steve Kipner

Published by: EMI Music Publishing
Griff Griff Music

Stephen A. Kipner Music

"I Could Not Ask For More"
Written by: Diane Warren
Published by: Realsongs

"I Hope You Dance"

Written by: Mark D. Sanders
Published by: Soda Creek Songs
Universal Music Publishing Group

"I Knew | Loved You"

Written by: Darren Hayes (APRA)

Daniel Jones (APRA)

Published by:

Rough Cut Music Pty. Ltd.
’Warner/ChappeII Music, Inc.

"I Need To Know"
Written by: Marc Anthony
Published by: Sony/ATV Tunes LLC

"I Need You"

Written by: Ty Lacy

Dennis Matkosky

Published by:

EMI Christian Music Publishing
EMI Music Publishing

Jeskar Music

"I'm Like A Bird"
Written by: Nelly Furtado (SOCAN)
Published by: Nelstar Publishing

"Independent Women Part 1"
Written by: Samuel "Tone' Barnes
Beyoncé Knowles

Published by: Beyoncé Publishing
Enot Publishing LLC

New Columbia Pictures Music, Inc.
Sony/ATV Tunes LLC
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Congratulations ASCAP POP MUSIC AWARD WINNERS

"It Wasn’t Me"

Written by: Rickardo Ducent
Shaun Pizzonia

Shaggy

Published by: Livingsting Music
Warner/Chappell Music, Inc.

"It's Been A While"

Written by: John April

Aaron Lewis

Michael Mushok

Jonathan Wysockl

Published by: Greenfund

I'm Nobody Music

My Blue Car Music Company
Pimp Yug

Warner/Chappell Music, Inc.

"It's My Life"

Written by: Jon Bon Jovi

Max Martin (stim)

Richie Sambora

Published by: Aggressive Music
Bon Jovi Publishing

Universal Music Publishing Group
Zomba Enterprises Inc.

"Jaded"

Written by: Steven Tyler
Published by:

Demon of Screamin Music
EMI Music Publishing

"Jumpin Jumpin”

Written by: Beyoncé Knowles
Published by: Beyoncé Publishing
Sony/ATV Tunes LLC

"Lady Marmalade"

Written by: Kenny Nolan
Published by:

Kenny Nolan Publishing Co.
EMI/Jobete Music Co., Inc.

"Let Me Blow Ya Mind"

Written by: Dr. Dre

Mike Elizondo

Eve

Scott Storch

Published by:

Ain't Nothing But Funkin' Music
Blondie Rockwell

Blotter Music

Elvis Mambo Music

Music of Windswept

Scott Storch Music

TVT Music Inc.

Universal Music Publishing Group
Warner/Chappell Music, Inc.

"Love Don't Cost A Thing"
Written by:

Georgette Franklin pka "Sweet"
Jeremy Monroe pka "J)"

Damon Sharpe

Published by: Annotation Music
Damon Sharpe Music

EMI Music Publishing

J-Rated Music

Swette Ya' Music
Warner/Chappell Music, Inc.

"Most Girls"

Written by: Damon Thomas
Published by: Demis Hot Songs
E Two Music

EMI Music Publishing

"Music"
Written by: Madonna

Published by: Wamer/Chappell Music, Inc.

Webo Girl Publishing, Inc.

"Nobody Wants To Be Lonely”
Written by: Gary Burr

Desmond Child

Published by: Desmundo Music
Gabburr Tunes

Universal Music Publishing Group

"Outside”

Written by: Aaron Lewis
Published by: Greenfund
Warner/Chappell Music, Inc.

“Peaches & Cream”
Written by: Jason Boyd
Sean "P-Diddy" Combs
Daron Jones

Michael Keith

Quinnes Parker
Marvin Scandrick
Courtney Sills
Published by: C Sills Publishing
DA 12 Music

EMI Music Publishing
Hitco South

Justin Combs Publishing

"Pinch Me"
Written by: Steven Page (SOCAN)
Ed Robertson (SOCAN)
Published by:
Warner/Chappell Music, Inc.

"Ride Wit Me"

Written by: Bunny DeBarge

El DeBarge

Randy DeBarge

Jason "Jay-E" Epperson

Nelly

Published by: BMG Songs, Inc.
D2 Pro Publishing

EMI/Jobete Music Co., Inc
Jay E's Basement

Universal Music Publishing Group

"Shape Of My Heart"

Written by: Max Martin (stim)
Lisa Marie Miskovsky (sTim)
Rami (sTim)

Published by:

Universal Music Publishing Group
Zomba Enterprises Inc.

"Survivor"

Written by: Anthony Dent
Beyoncé Knowles
Matthew Knowles
Published by: Beyoncé Publishing
For Chase Muzic Inc.
Hitco South

MWE Publishing
Sony/ATV Tunes LLC

World Radio Histor
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"Taking You Home"

Written by: Stan Lynch
Published by: Matanzas Music
Warner/Chappell Music, Inc.

"Thank You"
Written by: Dido (PRs)
Published by: Warner/Chappell Music, Inc.

"The Space Between"

Written by: Glen Ballard

Dave Matthews

Published by: Aerostation Corporation
Colden Grey Ltd.

Universal Music Publishing Group

"The Way You Love Me"

Written by: Michael Dulaney

Keith Follese

Published by: Airstream Dreams Music
Coyote House Music

Famous Music Corp.

Follazoo Crew Music

Scott and Soda

Warner/Chappell Music, Inc.

"This | Promise You"
Written by: Richard Marx
Published by: Chi-Boy Music

"You Sang To Me"
Written by: Marc Anthony
Published by: Sony/ATV Tunes LLC

"You're A God"

Written by: Matt Scannell
Published by: Mascan Music Inc.
Warner/Chappell Music, Inc.
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EMI’s U.S. Struggle Continues

BY GORDON MASSON
LONDON—EMI Recorded Music was
on the brink of “paralysis” in the U.S.
before chairman/CEO Alain Levy
began his global reorganization.

Detailing financial results for the
year ended March 31, Levy and EMI
Group chairman Eric Nicoli tell Bill-
board that the speed of the recorded
music arm’s overhaul was crucial.

Nicoli admits: “When [ was talking
to Alain in October [when he joined
EMI], [ didn’'t know the gravity of the
situation in North America.”

Levy recalls: “I didn’t realize we
would have to do so much in such a
short space of time. [ thought it could
be a more gradual change, but we did
not have that luxury, as it would have
been incoherent.”

EMI suffered an operating loss in
North America of £2.1 million ($3 mil-
lion) from sales of £826.3 million ($1.2
billion). Meanwhile, Europe and the
U.K. & Ireland vastly outstripped the
world’s No. 1 music market by report-
ing a combined revenue of £1.07 bil-
lion ($1.56 billion) and operating prof-
it of £158.1 million ($230.3 million).

“In the U.S., we might be the small-
est of the majors,” Nicoli says, “but it’s
still a very big business, and if we can

InThe News

* On May 21, Librarian of Congress
James W. Billington rejected the
Webcaster royalty rates suggested
in a Feb. 20 report by the Copyright
Arbitration Rovalty Panel. Billing-
ton didn't give any hint as to
whether he would increase, de-
crease, or “tier” the rates to the size
of businesses. The Librarian has 30
davs to render a final determination.

* The Bush administration has
withdrawn a plan for the Depart-
ment of Justice (DoJ) and Feder-
al Trade Commission (FTC) to
have specific-industry jurisdiction
over merger antitrust probes,
with Dol given all entertainment
and media industry reviews, Sen.
Ernest F. Hollings, D-S.C.. and
public-interest groups were con-
cerned that the administration’s
Dol might be more lenient than |
the FTC, which has both Democ-
ratic and Republican appointees.

* Xavier Roy will exit as CEO of the
Reed MIDEM Organization Jan. 1,
2003, after 13 years helming the
Paris-based group. His career with
Reed MIDEM—which organizes
nine international trade shows, in-
cluding MIDEM in Cannes, France
—spans 33 years. Managing direc-
tor Paul Zilk will assume full exec-
utive duties. Roy says he will remain
as an advisor to the organization
through 2003, during which time
he will “concentrate on developing
various projects.”

make that profitable, it will make a
huge difference.” Levy is aiming for
operating margin of 9% in the year
ahead, compared with 5% last year.
While recorded music notched £83.1
million ($121.2 million) in operating
profit from more than £2 billion in rev-
enue ($2.9 billion), EMI Music Pub-
lishing chair-
man/CEO
Marty Bandier
enjoyed a 12th
consecutive
year of record
results, gener-
ating £107.8 million ($157.3 million)
in operating profit from a revenue of
£416.4 million ($607.4 million).
Nicoli notes, “Taking into account
what happened to the record market
and the advertising market worldwide,
the fact that publishing moved ahead
by almost 7% is really impressive.”
Bandier says, “It would be difficult
to assume that we're going to gain
further market share if the recorded

music markets are flat in this year.”
But with signs of recovery in the ad
market, he is hopeful about prospects
for growing synchronization and per-
formance revenue.

Overall, EMI Group posted revenue
of £2.445 billion ($3.567 billion) com-
pared with £2.672 billion ($3.898 bil-
lion) a year earlier. Adjusted profit
before tax was £153.3 million ($223.6
million), compared with £259.5 mil-
lion ($378.6 million) in 2001.

Exceptional charges were £242.4
million ($353.6 million), incorpo-
rating £93.7 million ($136.7 mil-
lion) to cull 1,800 jobs and £69.4
million ($101.2 million) in roster
reduction, including £39.3 million
($57.3 million) to terminate Mariah
Carey's deal. Levy's predecessor, Ken
Berry, who signed Carey, collected
“around £6 million” ($8.7 million)
severance pay.

Additional reporting by Matt Benz
in New York.

Integrity To Purchase
Artist-Driven Indie Labels

BY DEBORAH EVANS PRICE
NASHVILLE—Integrity has signed a
letter of intent to purchase M2 Com-
munications and its M2.0 and INO
labels for an undisclosed amount.
The transaction is expected to close
by June 30.

M2 founder Jeff Moseley says, “It's a
chance for them to be more fully in line
with the artist market. For me, it was a
chance to take advantage of some of
their key corporate resources.” Mose-
ley will continue to serve as president,
and the company will
remain in Nashville with
its staff intact.

M2 Communications
was launched in 1999 by
Moseley, who was previ-
ously president of the
Benson label. M2.0's first
product was a Grammy-
and Dove Award-winning
2000 release by the
Brooklyn Tabernacle
Choir. The M2.0 and INO
labels have quickly be-
come two of Christian
music's most successful
indies. The M2.0 roster
includes Michael Card and Chonda
Pierce, while INO's roster features Sara
Groves, SonicFlood, and MercyMe.

With Moseley enjoying such suc-
cess, others in the Christian commu-
nity were surprised he chose to sell.
realized that one of the most danger-
ous times in a company's life cycle is
during puberty, and I had hit puberty
a lot quicker than [ ever thought I
would,” Moseley says. “We didn’t need
to sell, but they saw the opportunity to
put our companies together and fur-
ther expand the platform for the artists

WEIMER

and our staff and for everyone.”

Based in Mobile, Ala., Integrity is
Christian music’s largest independent
company, producing books, music, and
related products. This acquisition will
give Integrity—a leader in the praise
and worship genre, which comprises
mostly live recordings of church serv-
ices or conferences—a stronger pres-
ence with artist-driven music.

Integrity Music COO Jerry Weimer
explains, “We've been looking for a cou-
ple of years for the right way to grow
and do some things in
the artist business. [We
examined] whether we
should start an artist
label and if we did what
would make us different.
['ve known Jeff for a long
time, and I've watched
what he did with M2.0—
the kind of artists he
signed and the way he
managed his business.”

Weimer says Moseley's
operation will comple-
ment Integrity. Moseley
will report to Integrity,
but Weimer says he’ll
retain his autonomy: “It would be crazy
for us to cut in and try to tell him what
he ought to be doing, because he’s been
real successful. He's a veteran, and we
trust him."”

One of the things that has always set
M2.0 apart from other labels is its
artist-friendly contracts. That philoso-
phy will continue. “We will give him
the freedom to do those,” Weimer says.
“I'm fine with it. I'm fine to let him
operate the way he’s been operating.”

Integrity, M2.0, and INO are all dis-
tributed by Word Distribution.

Metrix To Focus On Jazz

New Latin Indie Signs Universal Distribution Deal

BY LEILA COBO
MIAMI—Metrix Records, a newly cre-
ated indie label whose focus will be
Latin jazz and instrumental music,
has signed a distribution deal with
Universal Music Latino. Miami-based
Metrix is headed by pianist Alex Arias.
“We thought it was necessary to
give breathing space to so much talent
we have in this field, but who really
don't have a [recording] outlet,” says
Arias, who has played with such artists
as Luis Enrique, Hansel y Raul, and
Willy Chirino. “This is a style of music
that requires more attention, and |
believe that some of the audience for
salsa can be interested in Latin jazz."
Indeed, Arias says, one of his releas-
es may be titled Salsa/Jazz, in an
attempt to blend what he deems close-
ly related genres and to appeal to audi-

ences who favor old-style salsa, where
improvisation is part of the equation.

Metrix’s first release will be a label
sampler due in July. Roster artists on
the set include violinist Federico
Britos and percussionist Edwin Bonil-
la. Other Metrix signings include
bassist Eddie “Gua Gua” Rivera, El
Sexteto de Jazz Latino, guitarist Pigo
Maffioli, and Eric Figueroa.

In an effort to exert quality control,
most Metrix releases are scheduled to
be recorded at Arias’ Miami-based stu-
dios, Univibe, with 10 albums slated
to be released per year.

“Theywon't be just another album,”
says Arias, who plans to put out CDs
with lengthy liner notes. “We're going
to work very, very hard in putting out
classic productions—productions that
transcend and mark an era.”

Market Watch

A Weekly National Music Sales Report
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20 CHART—BUSTING HITS FROM TODAVS HOTTEST ARTISTS'

l

FAT JOE (Featuring Ashanti) WHAT'S LUV?
TWEET (Featuring Missy “Misdemeanor” Elliott) OOPS (OH MY)
P!NK GET THE PARTY STARTED
BRANDY WHAT ABOUT US?
CRAIG DAVID 7 bAys
FABOLOUS YOUNG'N (HOLLA BACK)
OUTKAST (Featuring Killer Mike & Joi) THE WHOLE WORLD
MICHELLE BRANCH EVERYWHERE
THE CALLING WHEREVER YOU WILL GO

DEFAULT WASTING MY TIME

P.O.D. YOUTH OF THE NATION

ALANIS MORISSETTE HANDS CLEAN
NATALIE IMBRUGLIA WRONG IMPRESSION
JEWEL STANDING STILL
O-TOWN WE FIT TOGETHER
FAITH EVANS | LOVE YOU
'@ ALICIA KEYS A WOMAN’S WORTH
LEANN RIMES CAN'T FIGHT THE MOONLIGHT
BUSTA RHYMES (Featuring P. Diddy & Pharrell) PASS THE COURVOISIER/ AR |
JAHEIM (Featuring Next) ANYTHING

e FOLLOWING THE DOUBLE-PLATINUM TOTALLY HITS 20;
e BACKED BY A HUGE MULTIMILLION-DOLLAR TV CAMPAIGN
’ e IN STORES JUNE 4TH




BY CHRIS MORRIS

LOS ANGELES—Singer/guitarist
Buddy Guy was the big winner at the
2002 W.C. Handy Awards, picking up
three trophies at the Blues Founda-
tion's annual ceremony, held May 23
at the Orpheum Theatre in Memphis.

Guy, the 1993 Billboard Century
Award honoree, was named con-
temporary male artist of the year
and blues instrumentalist of the
year (guitar); Sweet Tea, his Sil-
vertone collection of Mississippi
hill country-styled blues (Billboard,
April 28, 2001), was selected as con-
temporary blues album of the year.

Singer/pianist Marcia Ball's Pre-
sumed Innocent (Alligator) took
blues album of the year honors,
while singer/guitarist B.B. King
received the nod for blues enter-
tainer of the year.

Other multiple-award winners
included harp player Charlie Mussel-
white (blues instrumentalist of the
year |harmonica] and blues song of
the year, for “Charlie’s Old Highway
5 Blues”); vocalist Little Milton (soul
blues male artist of the year and soul
blues album of the year, for Feel It);

Buddy Guy Picks Up
Three Handy Awards

and singer/guitarist R.L. Burnside
(traditional male artist of the year
and traditional blues album of the
vear, for Burnside on Burnside).

Other winners included:

Acoustic blues album: John
Hammond, Wicked Grin.

Acoustic blues artist: Keb' Mo'.

Best new artist: Otis Taylor.

Blues band: Rod Piazza & the
Mighty Flyers.

Blues instrumentalist (bass):
Willie Kent.

Blues instrumentalist (drums):
Willie “Big Eyes” Smith.

Blues instrumentalist (horns):
Roomful of Blues Horns.

Blues instrumentalist (key-
boards): Pinetop Perkins.

Blues instrumentalist (other):
Clarence “Gatemouth” Brown, fiddle.

Comeback album: Tke Turner,
Here and Now.

Contemporary female artist:
Shemekia Copeland.

Historical album: MCA/Chess,
for Muddy Waters, Fathers & Sons.

Soul blues female artist: Etta James.

Traditional female artist: Koko
Taylor.

SIGNORE

RECORD COMPANIES: Island Def
Jam Music Group promotes Matt
Signore, previously senior VP of
finance, to GM/CFO; Randy Ack-
er, previously VP of Def Jam/Def
Soul, to GM; Stu Bergen, previ-
ously VP of rock promotion, to
executive VP of Island Records;
and Mike Kyser, previously VP of
promotion, to VP of Def Jam/Def
Soul. They are based in New York.

Tsvi Gal is named senior VP
and chief information officer of
Warner Music Group in New
York. He was president of AT&T's
ATT.com.

Damon Cox is promoted to VP
of video promotion for Universal
Records in New York. He was sen-
ior director of video promotion.

Michael Tedesco is promoted to
VP of A&R (rock) for Jive Records
in New York. He was North Amer-
ican director of Silvertone Records.

4
BERGEN

Alex Schneider is named na-
tional promotions manager for
Mute Records in New York. He was
music and promotions director for
WNYU New York.

RELATED FIELDS: Mosaic Media
Group names Dorsey James GM
in New York and Erika Connor VP
of film and TV development in Los
Angeles. They were, respectively,
senior VP of Arista Records and VP
of film development for Naaila
Entertainment.

Dean Harmeyer is promoted to
national sales director for BMG
Heritage in New York. He was
associate director of national sales
for BMG Special Markets.

Rich Judice is named music
director of Associated Produc-
tion Music in New York. He was
the music director for the
Sound Patrol.

UEERUN]

ASCAP Honors James Taylor

Founders Award Goes To Songwriter/Performer

BY MARGO WHITMIRE

LOS ANGELES—Songwriter/per-
former James Taylor was honored
with the Founders Award at the 19th
annual ASCAP Pop Music Awards
held here May 20 at the Beverly
Hilton Hotel.

As part of a special tribute to Taylor,
fellow Columbia Records artist Shawn
Colvin performed Taylor’s “I Was a
Fool to Care.” Following the presen-
tation of his award by the evening's
host, ASCAP president/chairman Mar-
ilyn Bergman, Taylor sang “Some-
thing in the Way She Moves.”

The recipient of the 1998 Billboard
Century Award and of multiple Gram-
my Awards and a member of the
Songwriters Hall of Fame, Taylor has
written a number of pop classics,
including “Fire and Rain,” “Sweet
Baby James,” “Carolina in My Mind,”
and “Don’t Let Me Be Lonely Tonight.”

“This is a great honor,” Taylor told
Billboard. “This family of people at
ASCAP are really where the rubber
meets the road, where the work gets
done.” Taylor became an ASCAP
writer two years ago.

Tony Bennett was also honored for
his longstanding career, receiving the
Pied Piper Award in recognition of his
contribution as the foremost interpreter
of the Great American Songbook.

The Grammy winner’s signature
songs include “I Left My Heart in San
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Francisco,” “The Best Is Yet to Come,”
“I Wanna Be Around,” and “How Do
You Keep the Music Playing?”

Bennett was presented the award
by Bergman. He and k.d. lang then
performed “Keep the Faith.”

Bennett said, “When you think of
{past recipients] Gene Kelly, Frank Sina-
tra, Ella Fitzgerald, and Lena Horne—
to be in that company is fantastic.”

In terms of what songs he covers,
Bennett says he lets words from lyricist
Yip Harburg be his guide: “He said,
“When the music hits you emotionally
in the heart and the words hit you intel-
lectually in the mind, you usually have
avery great standard on your hands.”

The song of the year award went to
Dido’s “Thank You,” which was pub-
lished by Warner/Chappell Music.

Destiny’s Child’s Beyoncé Knowles
took home the songwriter of the year
award for writing or co-writing three
award-winning songs: “Independent
Women Part I,” “Jumpin’, Jumpin'”
and “Survivor.” Her father, Matthew
Knowles, accepted the award.

ASCAP CEO John LoFrumento pre-
sented the publisher of the year award
to Warner/Chappell Music, which had
16 songs recognized during the
evening, including “All for You,”
“Crazy,” “Don’t Tell Me,” “Everything
You Want,” “I Knew I Loved You,” “It
Wasn’t Me,” “It's Been Awhile,” “Pinch
Me,” and “The Way You Love Me.”

Songwriter Holly Lamar received
special recognition for the Faith Hill
hit “Breathe,” which was named the
most-performed song on radio in
2000 by Billboard sister publication
Airplay Monitor.

The College Vanguard Award went
to the members of the Strokes, whose
collective body of work garnered the
most performances on college radio.

Richard Marx opened the night
with a performance of his award-
winning song “This | Promise You,”
which became a hit for 'N Sync.

Winners were determined based
on the most-performed songs dur-
ing the 2001 ASCAP survey year,
Oct. 1, 2000, through Sept. 30, 2001.
A complete list of winners appears
on page 53.

Brooks & Dunn, Jackson Rule At ACMs

BY DEBORAH EVANS PRICE
LOS ANGELES—Retailers expect country sales to get a
shot in the arm courtesy of the 37th annual Academy of
Country Music (ACM) Awards. Hosted by Reba McEntire,
the three-hour show aired live on CBS May 22 from Uni-
versal Amphitheater.

Brooks & Dunn and Alan Jackson were the evening’s big
winners. Kix Brooks and Ronnie Dunn picked up their third
win in the entertainer of the year category (previous wins
were for 1995 and 1996). They also netted their

doubt yourself, then something like this comes along and
you feel like, ‘Whew, I'm on the right track.””

Warner Bros. trio Trick Pony won the ACM award for top
new vocal duo or group. Bassist Ira Dean illicited laughs
from the crowd when accepting the award, as he thanked
Tanya Tucker for firing him in 1996.

The O Brother, Where Art Thou? juggernaut continued
rolling, as the soundtrack to the Coen Brothers film was
named album of the year and the single “Man of Constant
Sorrow” won the vocal event category.

eighth trophy for vocal duo and won the top
country video award for “Only in America.”
Of recapturing the entertainer of the year
title, Brooks says, “We were willing to reload
the guns and run at it again. That’s what we
did, and it worked.” Brooks & Dunn have be-
come the ACM’s most-awarded act, with 16
accolades. Merle Haggard previously held the

The audience stood in honor of veteran Ron-
nie Milsap, who received the Pioneer Award.
McEntire won the fan-voted Home Depot
Humanitarian Award; she will get to choose a
city in which a community playground will be
built by Home Depot and KaBOOM!, a non-
profit organization that builds playgrounds.

Even artists who did not win are still likely to

title, with 15 awards. “We’re not counting, and
we're certainly not going to compare what we've done to
Merle Haggard,” Dunn says. “It'd take two lifetimes—maybe
three—for us to do what Merle Haggard did.”

Arista labelmate Alan Jackson won both single and song
of the year honors for his ode to Sept. 11, “Where Were
You (When the World Stopped Turning).” He also won his
third top male vocalist accolade.

The RCA Label Group continued to dominate the awards,
winning 10 of the 15 trophies presented during the tele-
cast. Among the RCA winners was Martina McBride, who
won her first ACM Award for top female vocalist. BNA act
Lonestar won top vocal group. Carolyn Dawn Johnson was
named top new female vocalist, and Phil Vassar won the top
new male vocalist award.

“It's unbelievable; I still can’t believe it. It's awesome,”
an excited Vassar proclaimed backstage. “Sometimes you

do so at retail. “The biggest thing is the key per-
formance,” says Kathy Dosdall, national buyer for the Musi-
cland Group. “We’ve had people win and it doesn’t mean any-
thing, and then you have somebody who goes on and does a
killer performance, such as Alan Jackson on the [Country
Music Assn. Awards last November]. That album went
bonkers, and everybody was waiting for that song [about Sept.
11]. One killer performance can make such a difference.”
Tim Peterson, country music buyer for the TransWorld
chain, agrees: “There are two artists in particular [who] I
think are going to pop because of their live performances,” he
says, citing “the blending of Kid Rock and Hank Williams Jr.
I saw some movement in sales when they performed on the
CMT show Crossroads. The other one [that should boost
sales] is the beautiful song with Willie Nelson and Lee Ann
Womack. There are a lot of Willie Nelson fans, and when they
see that pairing, it will make them want to buy that record.”
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Auditorio Nacional, an open door
of success for the hispanic market.

Located in the heart of Mexico City, the Auditorio Nacional offers:

* The most modern installations to present shows, attractions and entertainments.

* 9,683 comfortable seats that can be reduced to your convenience, distributed in five sections.
» Qutstanding light, audio and video equipment.

Some of the shows presented:

Luis Miguel, Ricky Martin, Enrique Iglesias, Vicente y Alejandro Fernandez, Juan Gabriel, Andrea Bocelli, Elton
John, Sting, Rod Stewart, Christina Aguilera, Barry Manilow, David Copperfield, Disney on Ice, Riverdance,
Radio City Christmas Spectacular and Kirov Ballet.

According to Pollstar Magazine, (January 7, 2002) during 2001,
Auditorio Nacional was the first venue worldwide in ticket sales,
attendance and sellouts, and second venue worldwide, according m\'
to Billboard Magazine (December 29, 2001). . . X
o AuditorioNacional
www.auditorio.com.mx CENTRO DE ARTE Y CULTURA
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Virgin’s Hillman And Pedersen
Reunite For ‘Way Out West’

BY JIM BESSMAN

NEW YORK——Chris Hillman and Herb Pedersen,
who met at the famed Los Angeles Troubadour
nightclub in 1963 and have been musically asso-
ciated in one way or another ever since, are back
June 4 with Way Out West,
their debut album for Virgin
Records’ Narada-affiliated
Back Porch Records.

The disc expands on the
Southern California country
sound of the legendary pair’s
1996 Sugar Hill disc, Bakers-
field Bound. 1t focuses on clas-
sic country covers befitting
their comfortable vocal blend
and features originals from
Bar None Music (BMI) writer
Hillman and his collaborator
Steve Hill, and Dusty Sink
Music (BMI) writer Pedersen.

“It’s kind of a continuation
of what we did on Bakers-
field Bound but a little more
acoustic—which is timely,”
Pedersen says. “We look back §
at our roots with a selection
of tunes we’'ve loved for
many years and some origi-
nal stuff that fits in nicely.”

Hillman adds, “I haven’t
had so much fun cutting a record in 30 years.
Herb and I have seasoned even more as play-
ers and friends, and we weren’t under any
pressure: It's not like we're trying to launch
our career at age 24. We can do what we want
and [are] lucky we can still [perform] it.”

Retuming to their roots, Hillman and Peder-
sen again revisited the Louvin Brothers catalog,
settling this time on “You're Learning.” The
recordings of Ray Price provided “You Done Me
Wrong”—done “sort of Cajun style,” Hillman
says. And Roger Miller’s catalog supplied “Invi-
tation to the Blues,” delivered in “classic late-'50s
country shuffle,” Hillman says, “the kind of treat-
ment that [first] drew me to country music.”

Hillman's album-closing “Good Year,” written
11/2 years ago, “seems very relevant now, post-
9/11 and with the Mideast situation,” he says.
“Basically, it's about renewing faith and perse-
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HILLMAN, LEFT, AND PEDERSEN

verance and endurance. [It's} a boy-girl thing,
like [Merle Haggard's] ‘If We Make It Through
December,’” but in general terms, it applies to
what we're all going through now and is a fitting
song to close the record.”

The end result has instant
appeal for product manager
Howard Krumbholtz at Los
Angeles’ Tower Sunset out-
let. “I'm big on country-duo
harmony, and that’s the feel
they’re going for—though
§ more updated, obviously,”
| he says, predicting signifi-
cant in-store play.

Hillman further character-
izes the album as having a
“semi-bluegrass/electric style”
# and notes the instrumental
contributions of Jay Dee
Maness, who played pedal
[ steel with him and Pedersen
in the Desert Rose Band, and

{ electric guitarist Larry Park,
Ml son of Ray Park of California
bluegrass duo Vern & Ray.
“They were like the California
Louvin Brothers,” says Peder-
sen, who played banjo for the
duo in the early '60s.

Reflecting on Hillman'’s
and Pedersen’s shared experiences, Narada sen-
ior director of A&R Rich Denhart says, “These
guys are really special. They've been playing
together all along and have influenced so many

other musicians, but they're still vibrant. We're |

really proud to have them on the label.”

The company has a price-and-position push at
retail for Way Out West and is servicing the al-
bum to Americana and bluegrass radio pro-
grammers, Denhart says, reporting commit-
ments for a Hillman/Pedersen acoustic radio
performance from World Café and other sup-
port from the No Depression syndicated radio
show and Westwood One’s Country Gold show.

Currently self-managed and self-booked,
Hillman and Pedersen recently performed as a
duo at a festival in Holland. “It was completely
stripped down and a lot of fun,” Hillman says,
“because our strength is vocals.”

|

Bowie Has Believers For ‘Heathen’

Visionary Rocker Brings New Music And IS0 Label To Columbia

BY LARRY FLICK

NEW YORK—When it was time for David Bowie
to choose a new home for his music—not to men-
tion his fledgling ISO label—he went with the
label that didn’t strive to render him a hit
machine. He chose Columbia Records, because
they offered to simply let him
be. “Absolutely no attempt
was made on their part to
guide me into making a
chart-oriented record,” Bowie
says. “What I brought them is
what they took—and with
great enthusiasm.”

What he brought the
label was Heathen (due
June 11), a 12-song epic for
which the legendary artist
reunited with famed pro-
ducer Tony Visconti for the
first time in 20 years. There
are guest appearances by
Foo Fighters frontman
Dave Grohl and Pete Town-
shend, who adds his signa-
ture guitar work to the first
radio single, “Slow Burn.”
Also contributing to the set
are Moby and Air, who pro-
vide appropriately atmos-
pheric mixes of the cuts
“Sunday” and “A Better
Future,” respectively.

Other Heathen highlights include the
haunting “I Would Be Your Slave,” which
Bowie recently performed in New York at the
Tibet House benefit show at Carnegie Hall, and
“5:15 the Angels Have Gone,” a richly textured
track that is drawing pre-release praise. “A man
who could once see his angels—hopes and
aspirations, maybe?—can’t see them any-
more,” Bowie says, “and he blames the crush-
ing dumbness of life for it.”

The song is indicative of a collection that
Bowie accurately describes as “supportive struc-
ture over experiment. Tony and I wanted to give
each song its own identity and character with-
out getting lost in a hailstorm of musical ‘ideas.’ "

Heathen is showing signs of being one of
Bowie’s best-received albums in recent times. “The
music that’s been made available prior to release

has been quite good,” says Bradley Andrews, man-
ager of the Virgin Megastore in Los Angeles. “It’s
relevant to current trends, and yet it’s classic Bowie.
It'’s going to do well.”

As radio programmers hear “Slow Burn,” which
has shipped to rock and adult formats, they're
equally enthusiastic. “It has a
great feel that I believe our lis-
1 tenerswill connect with,” says
Alex Cortright, music direc-
x tor/PD of WRNR Baltimore/

E_| Annapolis, Md.

i Columbia s rolling out an
extensive marketing plan for
| Heathen. “It’s terrific that
David is so excited about
Heathen and that he’s shar-
ing that excitement with the
public through all of the pro-
motional work he’s doing,”
label president Will Botwin
notes. “Heathen is not just a
great David Bowie album: It's
a great album, period. The
public will discover this for
themselves very shortly, and
I think they'll be responding
in a big way.”

Bowie will be visible on TV
in the days surrounding the
album’s release, with appear-
ances confirmed on The Late
Show With David Letterman (June 10), Today
(June 14), Live by Request (June 15), and Late
Night With Conan O'Brien (June 19). Bowie will
also be on the road throughout much of the
summer, headlining the Meltdown 2002 concert
fest, for which he also serves as the musical direc-
tor. The trek is booked by Arthur Fogel (Clear
Channel Canada) for the world except U.K. and
Europe, which is handled by John Giddings in
London. He is managed by David Whitehead for
Maine Road Management.

“It’s increasingly evident to me that my needs
to make music change periodically,” says Bowie,
whose songs are published by RZO Music,
ASCAP. “There’s the narrative, crafted song type;
then the experimental, ideas, and situational
type; and thirdly, a theatrical-motivated, sce-
nario type. I guess Heathen owes a lot to the first
type with a little of the second as seasoning.”
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Dues Paid, Anastacia Reapproaches U.S.

Daylight/Epic’s Intemational Sensation Looks To Charm States With ‘Freak of Nature’

BY MICHAEL PAOLETTA
NEW YORK—Having recently re-
turned from a whirlwind promotion-
al blitz of Europe, where she is a bona
fide pop star, Chicago-born/New
York-raised Anastacia now has her
eyes firmly set on America, where
commercial success has, for whatev-
er reason, eluded her.

“We're doing it properly this time
around,” says Anastacia, referring to
her sophomore set, Freak of Nature,
due June 18 from Daylight/Epic.
“We're launching it the way we did
in other countries, with enough
lead time for listening

Never Be Alone,” “One Day in Your
Life,” “Why’d You Lie to Me,” and
“How Come the World Won’t Stop.”
Special to the U.S. version is new
song “I Thought I Told You That,” a
powerful sister-to-sister, hip-hop-
spiked duet featuring Faith Evans.
Anastacia, whose songs are han-
dled by Universal Music Publishing,
acknowledges that such tunes are
primarily autobiographical. The
buoyant “Overdue Goodbye” is about
saying “hello,” being in love, and
then waving goodbye. “It was a
choice I had to make,” she offers.

ager (San Diego-based Lisa Braudé),
Anastacia competed on The Cut—
MTV’s answer to Star Search—
where Evans was a celebrity judge.
Prior to The Cut, Anastacia regular-
ly appeared as a dancer on MTV’s
Club MTV and in such videos as Salt
"N Pepa’s “Everybody Get Up.” Vocal-
ly, she fronted “Forever Luv,” a track
on David Morales & the Bad Yard
Club’s album The Program.
“Anastacia brings a lot to the
table,” says Scott Carter, VP of mar-
keting for Epic Records Group. “She’s
got the voice, the looks, the person-
ality, and the songs. It’s

parties and the press.
This didn’t necessarily
happen with my first
album {Not That Kind],
which came out a year
after its European re-
lease, and without
much fanfare at that.”

Since its release over-
seas last November,
Freak of Nature has
topped many charts and
sold more than 3 mil-
lion copies while spawn-
ing two hit singles
(“Paid My Dues” and
“One Day in Your Life”)
in the process. Between
the two albums, Anasta-
cia has amassed world-

wide sales of more than
10 million units, making her one of
Sony Music's biggest-selling artists.

Along the way, she has scored
numerous platinum discs and awards,
including best new artist (World
Music Awards), best pop artist (MTV
Europe Awards), and best female
artist (Echo Award). She’s also re-
sponsible for “Boom,” the official song
of the 2002 FIFA World Cup.

“There’s a strong tradition in
Europe for blue-eyed soul music,”
notes David Massey, senior VP of A&R
at Epic and founder of Daylight.
“Anastacia is perceived as this incred-
ible soul singer with enough pop
edge to resonate in countries where
English isn’t the primary language.
And her larger-than-life personality
definitely keeps people interested.”

From an artistic standpoint, Freak
of Nature shows incredible growth.
“I knew I had changed, my zone of
music, me understanding who I am
as an artist, everything,” explains
Anastacia, who co-wrote all the songs
on the album (which features pro-
ductions by Ric Wake, Louis Bian-
caniello, Sam Watters, and Richie
Jones). “With the new album, there’s
more clarity in the music. My first
album was a bit more musically all
over the place. This time around, I
challenged myself more, both musi-
cally and lyrically.”

A spunky mix of pop, rock, R&B,
and dance, Freak of Nature is home
to such catchy songs as “Paid My
Dues,” “Overdue Goodbye,” “You’ll

‘I’'m not that deep.
I'm not that
mysterious. Don’t
try to figure me out.
I'm a very open
book. What you see
is what you get.’
—ANASTACIA

“And a beautiful song came out of it.
Even though I'm saying goodbye in
the lyrics, the song is very uplifting.
In my world, the glass is never half-
empty; it’s always half-full.”

The set’s first U.S. single, “One
Day in Your Life,” is about living life
to its fullest in the face of suffering.
The artist notes, “At the end of the
day, it’s about learning what you
need to learn and also realizing that
karma is a m.f.”

“‘Paid My Dues,’ ” Anastacia con-
tinues, “is very much about the
music industry. For years, I had been
told my voice was too black, that I
should get contacts and ditch the
glasses, that I was too in-your-face,
the list goes on. Now, these are the
very things that people respond to.”

Showing her coming full-circle, “I
Thought I Told You That” has special
meaning for Anastacia. In the late-
'90s, at the suggestion of her man-

a complete package.”

Carter says “One Day
in Your Life” was deliv-
ered to top-40 and mod-
ern AC radio last month.
Stations like WKTU
New York and WHYI
Miami jumped on the
track immediately.

“From the first time |
heard ‘One Day in Your
Life,” I thought it
sounded like something
for our New York audi-
ence,” WKTU APD/mu-
sic director Jeff Z says.
Station PD Frankie
Blue adds, “It’s the kind
of vocal performance
that’s needed to balance
the Ashantis and Ja
Rules. A station like ours thrives on
such variety.”

Remixes of the track—by Hex Hec-
tor & Mac Quayle, Eric Kupper, Al-
mighty, and M*A*S*¥*H—were sent
to club and mix-show DJs. On the
visual front, Carter says the label is
sending the song’s Dave Meyers-
directed video to VH1, MTV, and
MTV2, as well as to fitness clubs, bou-
tiques, and other lifestyle accounts.
Additionally, Anastacia’s confirmed
for The Tonight Show With Jay Leno
and VH1's Divas Las Vegas.

Carter adds that the artist’s offi-
cial Web site (anastacia.com) is “al-
ways being updated with snippets of
new songs. Also, we work with such
popular third-party sites as Yahoo
and AOL to stream videos and run
special promotions.”

A full-scale global tour, with a
band, is being planned for early
next year by Jonathan Marx of the
William Morris Agency (North
America) and Emma Banks of Hel-
ter Skelter (Europe).

All this activity brings a smile to
the face of Anastacia, who knows and
appreciates what hard work can
bring. “I will work my butt off to
make this album happen in the U.S.,”
she says. “But I can’t control how
radio and TV receives me. I only pray
they understand where I'm coming
from as an artist. I'm not that deep,
I’'m not that mysterious. Don’t try to
figure me out. I'm a very open book.
What you see is what you get.”

by Melin&a Newman
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TOGETHER AGAIN: Two of music’s best
voices, Tony Bennett and k.d. lang,
have recorded an album of Louis Arm-
strong songs that will be out by year’s
end. The genesis of the project was
born last year, when the pair toured
together. Early this year, Bennett came
up with the idea of a duets album fea-
turing Armstrong’s love songs.

“The album is called Together,” Ben-
nett says. “I'm very happy with the way
the songs came out.” The project will be
released on Bennett's label, Columbia, in
conjunction with lang’s label, Wamer.

“We recorded the album in three days
at the John Harms Theater in Engle-
wood, NJ.,” lang says. The duo, backed
by Bennett’s quartet, utilized the the-
ater, although the album was not
recorded in front of a live audience.
While lang says she loves the entire proj-
ect, she admits she’s partial to the duo’s

take on the Armstrong/Billie Holiday
duet “You Can't Lose a Broken Heart.”

The 13-track set includes all duets
except for “That’s My Home,” which
Bennett sings alone, and lang’s solo
turn on “A Kiss to Build a Dream On.”

Marketing plans for the album are
still being determined but may include
a TV special.

THE BOSS: Bruce Springsteen’s man-
ager, Jon Landau, previewed five new
Springsteen and E Street Band tracks
at a Sony retail conference held May
14 in New York. According to sources,
two of the songs—the ballad “Into the
Fire” and the anthemic “The Rising”—
seemed influenced by the events of
Sept. 11. Landau also played two more
ballads, “Nothing Man” and “Lone-
some Day,” as well as the rollicking
“Mary’s Place.” The album is tenta-
tively slated for a July 30 release on
Columbia. It will be Springsteen’s first
album of all new studio material since
1995's The Ghost of Tom Joad.

BORDER CROSSING: Ashley Mac-
Isaac, who caused quite a stir in the
mid-"90s when he broke through
with his Cape Breton-styled tradi-
tional fiddling combined with a rock/
punk aesthetic, has signed a deal
with Universal Classics Group’s Dec-

ca Records. It marks Maclsaac’s first
signing directly to a U.S. label; he
was previously released in the U.S.
on A&M through his deal with A&M
Canada. That pact ended last July.

Maclsaac says, “It’s great to get with
a label that is so large and wonderful
that focuses on crossover artists from
Russell Watson to Bond.”

The new album, which is slated for
a first-quarter 2003 release, will be pro-
duced by Kevin Killen and Andy Snit-
zer and will feature Maclsaac singing
more than he has previously. In the 11
years that he’s been making albums,
Maclsaac says that his viewpoint has
changed: “I've learned to approach
music from a perspective of engaging
myself with fun and joy. When I start-
ed out, it was with a little bit more of
an investigative approach to every-
thing; now, I'm more relaxed.”

In addition to originals, the new album
will include a number of covers, which
Maclsaac plans to pick with his new label
in mind. “I'm thinking of songs that con-
nect with my personality but also reflect
my relationship with Decca and maybe
its connection to country music.”

Maclsaac will appear in a Canadian
TV special airing June 1 on Bravo. He
will perform a number of vocal num-
bers that will be on the new album.

STUFF: John Mellencamp and Columbia
Records have parted ways. Mellencamp,
Billboard’s 2001 Century Award hon-
oree, released two albums on the label,
a 1998 eponymous effort and 2001’s
Cutting Heads, both of which were cer-
tified gold for sales of more than 500,000
units. In a statement, Mellencamp said
he is talking with other “parties” about
anew deal. He declined to comment fur-
ther. He is now working on a boxed set
for Universal (Mellencamp previously
recorded for Universal Music Group’s
Mercury Records) called Nothing Like
We Plarmed, which will be out by year’s
end. An accompanying DVD, which will
include archival footage, is also being
planned. . . Tracy Chapman has inked a
deal with Direct Management for repre-
sentation. She’s in the studio recording
anew album with producer John Parish
(PJ Harvey, the Eels). Elektra expects to
release the album by the end of the year
... Rust, formerly a member of Colum-
bia group Crazytown, has signed a deal
with V2. Now going under the moniker
Rust & the Superheroes, the group is
working on its label debut with Chuck
Tomei and current Cult/ex-Guns N’
Roses drummer Matt Sorum at the
helm. The album will be released in the
fall. Rust was signed by V2 A&R exec
Scott Graves.

Additional reporting by Ed Christman
in New York.
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BY ADAM G. KEIM

Epidemic is going to have a
kickin’ summer,

Between finishing its self-titled
debut (Elektra, June 25), opening
for Nickleback and Default in June
and July, and squeezing in head-
line club dates in between, the
guitar-driven rock band is prepar-
ing for a hectic few months.

“Being able to play a lot of live
shows and having people see us
will bring our point across,” lead
singer/songwriter Boris says. “We
are a no-frills band, we have no
shiny clothes or piercings out of
our ass. We throw our stuff down
and that’s it.”

In the beginning, things
weren't running smoothly for the
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A must for any Beatles or music fan. Billboard's remarkable
collection of world-exclusive, in-depth interviews from 1992
through 2001 with the late George Harrison as well as

Paul McCartney and Ringo Starr, as each offered memories
of the legendary John Lennon and the indelible music the
Fab Four created together and as solo artists.

DON'T MISS OUT. ORDER YOUR COPY TODAY!
AVAILABLE FOR A LIMITED TIME ONLY

FOR JUST $9-95 (plus shipping)

To order your copy visit: www.orderbillboard.com
or email jacosta@billboard.com

EPIDEMIC

| Los Angeles-based band. Bassist

Jimmy McDaniel and drummer
Tim Ganard had a band that disin-
tegrated right before signing a
deal, while guitarist Bruce Allan
had been working in his own
recording studio.

The threesome started working
together and saw Boris play a
show with former band Trigger-
pimp, and that’s when the pieces
started coming together. Already
looking for another opportunity,
Boris was approached by the other
three. He says, “We clicked from
day one, and I never looked back.”

Epidemic had a rather quick
recording process in Seattle.

“We make decisions as a band,”
Boris says. “We have four individ-
uals who have equal input. Every-
one has to be happy with every-
thing that is happening—with
both business and music.”

The band added the production
efforts of Rick Parashar (Blind
Melon, Pearl Jam, Alice in
Chains) on this album, which
proved to be a wise creative move.
Boris says, “He doesn’t force his
ideas on us at all, and he makes
us sound amazing.”

He adds with a salesman-like
smile, “We ask that everybody take
45 minutes out of their day and
listen to the album in one run. It
changes moods, with the second
half being the more chilled—
adding the orchestra in the end,
with plenty of whipped cream.”

With all this talk about organic
music, orchestras, and whipped
cream, Epidemic might end up
being some mushy love-song type
of band. But when the act’s first
single, “Walk Away,” goes to mod-
ern and mainstream rock radio
formats in early June, that will be
firmly disproved.

Elektra VP of marketing and
artist development Dane Venable
says, “We see this band hitting
both sides of the rock genre.”

With such songs as the thickly
guitared and “Catalyst” and “Gen-
eric of Norm,” “they are as hard as
any band out there,” Venable adds.
But the band also has the ability to
write highly commercial rock
tunes, like the echoing but ear-
pleasing “The Slightest Trace” and
“Individual.”

Venable says that Epidemic’s
commercial songs are “right in
the pocket for active modern rock.
The only real obstacle is breaking
through the clufter out there.

Every band will face the same ob-
stacle, but with the songs that we
are carrying out, we have every
reason to think we will break
through that clutter.”

Elektra plans on making that
breakthough with the help of ag-
gressive street and Internet teams.
The CD will be sald at a develop-
ing artist’s price at retail, and it
will be enhanced with the video

for “Walk Away,” as well as behind-
the-scenes studio footage.

As for the future, Boris claims,
“We are just hoping for a chance
to make a second record and pay
rent while doing it. And of course,
we want to have fun.”

The band is managed by John
Greenberg of Union Entertain-
ment and booked by the Steve
Kaul Agency Group in New York.

SOHOGRANDHOTEL

310 WEST BROADWAY, NEW YORK, NY 10013

212.965.3000 800.965.3000
FAX 212.965.3200
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IN THE LYON’S DEN: Some records
simply leap from the speakers and
demand a listener’s undivided atten-
tion. That’s a rare, delicious treat to
ears that have been jaded by the
daily din of seemingly endless musi-
cal mediocrity.

Canadian singer/songwriter
Shannon Lyon provides such a
treat with Summer Blonde, an
album that compels in the most
subtle, low-key manner. There are
no dramatic bells and whistles here.
There are no overwrought bids to
be hip, hyper-sexy, or the answer to
the woes of an ailing music indus-
try. All Lyon offers are meticulous-

ly crafted, if sparely executed, songs
that rely largely on his talent for
words and melody.

Lyon feels a bit out of current
times. His music is simple yet has
an emotional depth that is reminis-
cent of the initial efforts of James
Taylor and Jackson Browne. His
work seems untainted, pure.

“I feel like this is my first rec-
ord,” he says, even though Sum-
mer Blonde is actually the latest
recording in what has been a
long series of impressive, grass-
roots efforts.

The singer/songwriter has
worked hard to gain a reputation
across this nation as a sincere
songsmith, touring the country 11
times to do so. His prolific and
eclectic musical past has spanned
a 10-year career in which he has
been the frontman for Strange
Days, the Pop Explosion, and the
International Harvesters. For Lyon
to imply a new beginning is a state-
ment concerning the artist’s mind-
set.

His promise to stay true to him-
self and his art cannot be overlooked
when listening to his lyrics, as well
as the way he makes his albums and
his career decisions. Shannon says
that a few years ago, he knew he
would always be making the music
he loved, whether he had a record

by Larry Flick

company behind him or not.

“Of course, it would be amazing
to have the support of a company
that believes in my music, but I
believe in what I'm doing enough to
press on with or without that sup-
port,” he says.

His ability to make great-sound-
ing records on small budgets while
not compromising his creative
focus has allowed him to continue
making honest, real music.

Produced by the artist with Bill
Braun, Summer Blonde shares
some traits with Lyon’s first solo
effort, 1995’s Buffalo White, be-
cause of its acoustic nature. But
unlike Buffalo White, Summer
Blonde is more mature, offering
such sharply drawn storyteller
songs as “Did You Know That” and
“Lake Huron.”

The artist is currently booking
an extensive summer tour that will
take him to various parts of the
U.S. and Europe. For additional
information, visit his Web site
(shannonlyon.net) or call Evan
Newman at Middle Child Music,
416-414-6746. He may also be
reached via e-mail at middlechild-
musicl@rogers.com.

ANOTHER MIDDLE CHILD: In addi-
tion to Shannon Lyon, Evan New-
man is representing another artist
with formidable creative chops.

Bodega is the brainchild of An-
drew Rodriguez, a Toronto-based
musician/tunesmith with a pen-
chant for combining seemingly dis-
parate sounds and ideas—like psy-
chedelic pop with metallic rock, for
example-—and winding up with
refreshingly unique, ultimately
memorable tunes.

He puts his talent to fine use on
Without a Plan, a collection that
will serve as an elixir to listeners
who have had to live on a steady
diet of nothing but the trendy
modern-rock bands of the mo-
ment. The set was produced by
Mercury Rev bassist Dave Fried-
man, who has also worked on
recordings by Flaming Lips and
Sparklehorse. He does a fine job of
letting Rodriguez work out his
quirky ideas without ever letting
him fly over the top. Without a
Plan works because of its con-
trolled chaos. It keeps the listener
happily guessing without becom-
ing precious or pretentious.

Bodega will be on the road for
the better part of the summer and
fall. It should be fun to hear this
music unfold in a live setting. For
more details, contact Newman at
the aforementioned number and/or
e-mail address.

Newsboys Still ‘Thriving’ On Sparrow Label

BY DEBORAH EVANS PRICE
NASHVILLE—From the 1996 launch
of Take Me to Your Leader at Space
Center Houston to the inflatable air
dome in which they toured follow-
ing the release of 1999’s Love, Lib-
erty, Disco, the Newsboys have
always been known for giving their
fans unique entertainment experi-
ences. The recent launch of the
band’s new Sparrow set, Thrive, has
been no exception.

The Newsboys launched the rec-
ord via a PAX TV special taken from
a concert in Cleveland. Fans who
couldn’t attend the show will get a
chance to enjoy it via its June 18
DVD/VHS release.

Kevin O’Brien, buyer for the
Wheaton, Ill.-based Lemstone chain,
says that with the exception of Bill
Gaither’s Southern gospel projects,
Christian music videos aren’t strong
sellers. “But if anyone can pull it
off,” he says, “the Newsboys can. The
new CD is selling well.”

Sparrow Records VP of sales Greg
Bays feels interest in DVDs is on the
rise in the Christian market, and he
thinks the Newsboys release will be
a strong title. “This technology gives
us the opportunity to deliver all the
excitement and energy of the News-
boys live show in an unprecedented
manner into the living rooms of

music fans everywhere,” he states.
“This is the next-best thing to offer-
ing Newsboys fans all-access passes
to see their favorite band. At the
same time, it will drive visibility for
Thrive throughout the summer.”
Thrive debuted at No. 3 on the

THE NEWSBOYS

Billboard Top Contemporary Chris-
tian Albums chart in the April 13
issue and bowed at No. 38 on The
Billboard 200.

The set was a refurn to core busi-
ness for the Newsboys. During the
past few years, the band has contin-
ued to tour but has also taken
detours into other creative arenas.
Peter Furler teamed with manager
Wes Campbell te launch Inpop

Records. Phil Joel released a solo
album via Inpop, and Duncan Phil-
lips honed his production chops
working on the Waiting’s current
album, Wonderfully Made.

“It’s strengthened [the band] be-
cause it’s made us all appreciate
what we have,” Furler says of the
relationship among he and band-
mates Joel, Phillips, Jeff Franken-
stein, and Jody Davis.

On Thrive, the Newsboys’ ninth
studio album, the group reunited
with songwriting collaborator/pro-
ducer Steve Taylor (Sixpence None
the Richer), who worked with the
band on its breakthrough album,
1992's Not Ashamed, and subse-
quent releases Going Public and
Take Me to Your Leader. “We never
really parted,” Furler says. “We've
been friends now for probably 12
years and have written close to 100
songs together.”

Nick Barre, senior director of ar-
tist development at Sparrow, sees
Thrive as the band’s strongest set to
date. “It has classic Newsboys ele-
ments, but there’s maturity that
only experience can bring.”

Furler notes the band is looking
at incorporating a few twists into
its next tour. “I'm sure there will
be dirt-bike jumping,” he says
with a smile.

When | was a young boy cinema made me dream and many of those dreams incredibly did come true.

(GIOVANNI TOMMASO)
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Brand New Sin Mixes
Classic Sound, Spirit
On Now Or Never

BY CLAY MARSHALL

LOS ANGELES—Brand New Sin
isn’t out to reinvent the wheel. The
Syracuse, N.Y., six-piece just wants
to reshape it.

“The excitement is gone in
rock’n’roll; we want to bring it
back,” guitarist Slider says. “I
want to bring back the concerts
where you buy tickets two months
in advance.”

But Slider is happily anticipat-
ing the release of Brand New Sin’s
self-titled debut, due June 4 on
New Jersey-based independent Now
or Never Records. In fact, he says
he can’t wait for people to get a

BRAND NEW SIN

taste of the band’s beefy brand of

| Southern-influenced hard rock.

“We wanted to do something dif-
ferent,” he says, “but we also want-
ed to keep it familiar.”

Anchored by an aggressive
three-guitar attack, Brand New
Sin’s organic sound is a hybrid of
influences both classic (Lynyrd
Skynyrd, Black Sabbath) and mod-
ern (C.0.C., Zakk Wylde). Relent-
less rhythms and molasses-thick
guitar riffs are topped off by the

whiskey-soaked roar of vocalist |

Joe Altier.

“We wanted to be like a Led Zep-
pelin, where they’'ve got heavy
tunes, but then they’ll write an
acoustic song that just knocks you
down to the ground,” Slider ex-
plains. “We didn’t want to be
pigeonholed into having to write
the same song style all the time.”

Mike Scondotto, Now or Never’s
retail director, says the set will be
aggressively marketed. “We’ve gone
as all-out as we can for this record;
more so than for any other record
in the label’s history. We’re hoping
to break not only the band but also
the label into new territory.”

Eddie Trunk, who hosts two
weekly shows at WNEW New York,
in addition to the nationally syn-
dicated Rock the Nation, says lis-
tener response has been solid thus
far: “Brand New Sin is one of the
few new groups that embodies the
same spirit of the classic-sound-
ing hard rock and metal bands.”

Brand New Sin is represented by
Los Angeles-based Jay Tavernese
for Scratch Four Management.
The band, which is set to tour with
Fu Manchu and Speedealer this
summer, is booked by Andrew
Goodfriend of the Agency Group,
also in L.A.

CHICAGO HOPE: At its inception,
American composer Robert Kurka’s
opera The Good Soldier Schweik,
based on Czech novelist Jaroslav
Hasek’s seminal black comedy,
showed every sign of being that rare
anomaly: a contemporary work that
could make the leap into standard
repertoire. Kurka’s lively score, an
expansion of his own earlier orches-
tral suite, drew upon the folk music
of his Czech heritage, as well as the
neo-classical style of his teacher,

| Darius Mithaud. It also echoed the

theatrical works of Brecht and Weill,
but with a distinctly American
accent. Kurka collaborated on the
libretto with songwriter Lewis Allan,

| best-known for penning the anti-

lynching ballad “Strange Fruit.”
New York City Opera gave The Good
Soldier Schweik its pre-

er of the COT production to come
to our recording sessions and help
with the blocking,” Ginsburg ex-
plains. “What you hear on the record-
ing is the movement and position-
ing of the production, with a few
intentional changes.” Ginsburg also
drafted reciprocal clauses into the
artists’ contracts to assure that the
cast in the live production would
commit to staying in town for the
recording sessions.

The recording is yet another feath-
er in Ginsburg’s cap. For more than
a decade, his Cedille label has pre-
sented enlightening discs of such
Chicago-based artists as pianist
Dmitry Paperno, composer Easley
Blackwood, conductor Paul Free-
man, and the Chicago Sinfonietta. In
1994, Ginsburg founded the Chicago
Classical Recording Foun-

miere in April 1958, only
months after the compos-
er’s tragically premature
death at age 35.

Kurka’s unusual or-
chestration (winds, brass,
and percussion, but no
strings) and modernist
compositional leanings
left some New York critics
scratching their heads,
but The Good Soldier
Schweik was taken up en-
thusiastically by several
influential European companies. The
work subsequently had more than
100 productions worldwide, but it
didn’t receive another major Ameri-
can performance until the Chicago
Opera Theater (COT) mounted it in
1981. Of perhaps even greater signif-
icance, no one stepped forward to rec-
ord The Good Soldier Schweik, con-
signing the work to cult status at best.

That glaring hole in the record-
ing catalog was finally addressed
this month, when the Chicago-
based Cedille label (distributed by
Long Island City, N.Y.-based Quali-
ton) released a new recording of The
Good Soldier Schweik, recorded
with COT immediately following its
revival of the work in March 2001.
Cedille founder James Ginsburg—
who uses his label to promote the
artistry of Chicago-based musi-
cians—opreviously recorded COT in
Gian Carlo Menotti’s opera The
Medium. He was familiar with the
Illinois-born Kurka’s orchestral
suite when he approached COT gen-
eral director Brian Dickie, recently
arrived from England’s prestigious
Glyndebourne Festival, about
recording the new production.

According to Ginsburg, the the-
atrical production was not conducive
to a live recording, both for acousti-
cal and theatrical reasons. Still, the
utmost care was taken to preserve the
excitement of the performances.

“We even hired the stage manag-

GINSBURG

dation in order to operate
Cedille as a nonprofit label,
enabling him to raise
funds for increasingly de-
manding and elaborate
projects, including Black-
wood’s Symphony No. 5
(recorded with the Chica-
go Symphony Orchestra)
and The Good Soldier
Schweik.

Other ambitious proj-
ects are due for release this
year, including the first
commercially available recording by
Chicago’s renowned Grant Park
Orchestra in American works for
organ and orchestra by Barber, Pis-
ton, Sowerby, and Colgrass. On that
disc, David Schrader plays the new
organ of Chicago’s Orchestra Hall in
its own recording debut. Right now,
though, the debut on everyone’s
mind is The Good Soldier Schweik,
which may finally get a new lease on
life, thanks to being recorded, accord-
ing to Dickie.

“Composers write operas that get
a tremendous amount of attention
after the first performances but are
never heard again,” Dickie says, “but
I would say that this is one of the
pieces which has the potential for an
enduring life. This recording is
going to make quite a difference,
because it will enable people to
become familiar with it much more
easily. An opera on the page is all
very well for the conductor or musi-
cians, but for the ordinary person
who might be involved in the choice
of repertoire, it really is helpful to
have a CD. It might be the begin-
ning of a great revival.”

ONE MORE THING: In last week’s Clas-
sical Score, which announced the
launch of new record label Avie, we
neglected to report that its domestic
distribution is being handled exclu-
sively by Delos International. We
regret the omission.
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GONTEMPORARY GHRISTIAN/GOSPEL

AHLSTROM LAUNCHES LABEL: For-
mer NewSong member Leonard
Ahlstrom has launched Point to
Point. a new record label he is call-
ing “a transitional/development com-
pany” that will provide a supportive
environment for new artists. Ahl-
strom, a veteran singer/songwriter/
producer, will serve as president/GM
of the new venture.

Alhstrom envisions the new label
as a stepping stone for new acts on
their way to the majors, comment-
ing, “With Point to Point, we bring
the whale package already developed,
s0 the label will be signing an estab-
lished new artist that will save them
a lot-of start-up costs.”

Alhstrom has signed two acts to
Point to Point: Everafter, a sister duo
from Delaware, Ohio, and worship
leader Martha Munizzi from Orlan-
do, Fla. Both artists’ projects will be
released in July 2002,

AMERSON ON THE MOVE: Steve
Amerson must be one of the busiest
artists in the Christian community.
Not only does he record wonderful
albums. but he’s also one of the most
in-demand session singers for films.
Most recently, the Los Angeles-based
singer/songwriter lent his vocal tal-
ents to several major film projects,
including The Scorpion King and the
upcoming Men in Black II and The
Sum of All Fears.

AMERSON

Amerson has been on the road
doing a series of Broadway-style con-
certs with symphonies around the
country, as well as supporting his 12th
album, The Cross in the Road. Dis-
tributed by New Day Distributors, the
project was released earlier this year.
“One of my friends said to me this past
year that every one of my songs is like
a sermen, which was a nice compli-
ment.” he says. “I want to sing songs
that say something . . . I wrote sever-
al of these songs with Lowell Alexan-
der, who lives in Murfreesboro
[Tenn.]. I love to write with Lowell,

because he understands content, and
he’s just a wonderful musician.”

One of the songs he penned with
Alexander, “A Towel and a Bowl,” has
led to a poignant moment in concert.
“I sing the song and wash somebody’s
feet,” Amerson relates. “I have a towel
and a bowl with me onstage. Nor-
mally, I'll have the pastor or some-
body like that come up onstage. I get
into the song and take off their shoes
and socks and start washing their
feet. The response in concert has
been interesting in that a lot of times
I'll just hear these nervous laughs
from the congregation and all of a
sudden they’ll go, ‘Oh, I get it." I see
pastors begin to melt.”

Amerson is one of those artists
who revels in his independent status
and the freedom it affords him.
“When I create a record. I envision
these songs working in a concert set-
ting,” he says. “I know who my audi-
ence is. [ know that my audience is
basically 35 [years old] to death. Can
teenagers relate to my songs or get
something out of them? Yes, sure
they can, but I've designed my proj-
ects to be songs that will challenge
and encourage those people in the
pew. That’s what I'm about.”

PEARL NOMS: Julie de Azevedo and
Cherie Call lead the nominees for
the upcoming Pearl Awards, with
five nods each. Presented by the
Faith Centered Music Assn., the
Pearl Awards are slated to take place
June 14 at Cottonwood Auditorium
in Salt Lake City.

De Azevedo and Call share nomi-
nations in four categories: best
tfemale vocalist, best songwriter, best
contemporary song, and best con-
temporary album of the year. New-
comer David Tinney scored four
nominations, as did Sam Cardon and
instrumental folk ensemble Enoch
Train. The Pearl Awards will be host-
ed for the second year by comedian
Scott Christopher. The following is a
partial list of nominees. For a full list-
ing, visit pearlawards.com.

Performing artist of the year: Julie
de Azevedo, Enoch Train, Ryan
Shupe & the Rubberband.

Songwriter: Julie de Azevedo,
Cherie Call, Tyler Castleton.

New artist: Jericho Road, David
Tinney, Doug Walker.

Group recording artist: Enoch
Train, Jericho Road, Ryan Shupe &
the Rubberband.

Female recording artist: Julie de
Azevedo, Cherie Call, Hilary Weeks.

Male recording artist: Peter Brein-
holt, Brett Raymond, David Tinney.

2002 SGMA

Award Winners

Honored

BY DEBORAH EVANS PRICE
NASHVILLE—Greater Vision, the
Isaacs, the Crabb Family, and the Dove
Brothers Quartet were among the top
winners at the Southern Gospel Music
Assn.’s (SGMA) 2002 awards banquet
held May 22 at the Park Vista Resort in
Gatlinburg, Tenn.

Daywind Music trio Greater Vision
was named artist of the year, with the
group’s Gerald Wolfe picking up an
additional award for male vocalist. The
female vocalist accolade went to Karen
Peck Gooch. The Dove Brothers Quar-
tet was named best male quartet, and
the award for mixed quartet went to
the Crabb Family.

It was also a big night for the Isaacs.
Sonya Isaacs Surrett—who continues
to perform with her family while
signed as a solo
country artist with
Lyric Street Rec-
ords—was named
musician of the
year. The Isaacs’
hit “Stand Still”
was voted song of the year. It was writ-
ten by Isaacs Surrett, Rebecca Isaacs
Bowman, and David Marshall.

The Florida Boys received the award
for album of the year for their Home-
land Records release Movin’ On. The
0ld Time Gospel Hour Quartet was
named best new artist. The Booth
Brothers were honored with the award
for best trio.

Daywind staff producer/director of
publishing Wayne Haun repeated his
win as producer of the year. Steve
Maudlin was named best arranger.
Songwriter of the year honors went to
veteran singer/songwriter Phil Cross.

In an emotional moment during the
evening, the SGMA honored the late
James Blackwood with the prestigious
James D. Vaughn Award. Blackwood,
who died earlier this year, was among
the Southern gospel community’s
most-acclaimed artists and a key sup-
porter of the SGMA.

Gospel Music Assn. president Frank
Breeden recalls Blackwood being
overcome with emotion at the South-
ern Gospel Music Hall of Fame’s open-
ing ceremonies in April 1999. “The
museum restored a vintage touring
bus identical to the one used by the
Blackwood Brothers, re-creating the
interior with the same furnishings,”
Breeden says. “I was on the bus when
James entered it for the first time and
will never forget his tears as he was
flooded with the many memories that
bus represented.”

Proceeds from the SGMA’s annual
awards banquet benefit the Southern
Gospel Music Hall of Fame, which is
located in Pigeon Forge, Tenn., inside
Dollywood, Dolly Parton’s theme park.

For a complete list of SGMA win-
ners, see billboard.com/awards.

| |

pint.
GOLDEN MOMENTS: “All of us are
standing on somebody’s shoulders,”
Shirley Caesar said as one of a group
of legendary gospel pioneers honored
at Dr. Bobby Jones’ 10th Bi-Annual
International Gospel Music Industry
Retreat May 19-21 in Las Vegas.

“There was a time when we weren’t
recognized, but gospel music is the
greatest music in the world,” Caesar
continued. “And when I think of my
life in gospel music, my motto has

always been, ‘Lord, if you crack the
door, I'll kick it down for your glory.””

Honoring those who have made a
tremendous impact and changed the
course of the gospel music industry
was one of the highlights of the three-
day confab exploring the ins and outs
of doing business in the gospel music
marketplace. Upwards of 2,000 peo-
ple attended the retreat that bills itself
as the optimum networking arena for
gospel industry professionals and is
convened by BET host Jones.

“The response of the industry itself
and key players within the power
structure to this event has been over-
whelming.” Jones said. “It has become
an event that is extremely helpful in
cementing industry relationships
while also fostering ideas that lend
themselves to the future progress and
development of the industry.”

Those in attendance included Wal-
ter Hawkins, Edwin Hawkins, Howard
Hewett, Karen Clark-Sheard, Dorinda
Clark-Cole, Betty Wright, Melba
Moore, Marvin Sapp, Ray Bady, Evelyn
Turrentine-Agee, Angela Spivey,
Melvin Williams, and Mighty Clouds
of Joy lead vocalist Joe Ligon. But it
was the memories of those like Andrae
Crouch and his twin sister, Sandra;
Caesar; and Albertina Walker that were
among the event’s most poignant.

“I tried so much not to like you,”
Walker said to Sandra Crouch as she
recalled the moment Sandra beat her
out of a Grammy Award. “It hurt me so
much when I heard them call her name.
You made me join [the National Acade-

by Lisa Collins

my of Recording Arts and Sciences].”

“None of us could have ever sched-
uled those incredible stories,” said
Phillip White, GM of Light Records
and sponsor of the luncheon that
acknowledged Caesar, Crouch, and
Walker's contributions, as well as for-
mally reintroduced Light Records to
the gospel marketplace and showcased
two of the label’s forthcoming albums
from new signees Vanessa Williams
(whose eponymous release bowed May
7) and Christopher Lewis (whose
debut CD, Life, streets July 23).

Aside from Lewis and Williams, the
label is in the midst of recording a
new release from the Mighty Clouds
of Joy. A Legends series that included
titles from Andrae Crouch, the
Winans, and Hawkins hit the market
in the first quarter of this year.

“We’re proud of the catalog, but
more important is the impact of
those artists in gospel music,” White
said. “We hope to carry on that lega-
cy of artists who impact the industry
in a big way.”

DIARY OF A PSALMIST: After winding
down from the Commissioned Re-
union tour, former Commissioned
member Marvin Sapp finds himself
back on the road with a 10-city pro-
motional tour in support of his June 8
debut on Verity Records, / Believe.

The 13-track CD is the first of a
five-record deal that Sapp—who left
the group in the mid-'"90s—signed
with Verity in February. While hard-
core Commissioned fans will delight
in a remake of the Commissioned cut
“I'm So Unworthy,” Sapp says the
project reflects his evolving musical
style, from the uptempo “Standing on
the Rock” to the contemporary ballad
stylings of “Not Now Doesn’t Mean
Never” to the more traditional “I Love
to Praise Him.” The lead single is the
title track, which Sapp says is his per-
sonal testimony.

“It’s contemporary but not urban,”
he explains of the album that comes
three years after his last solo release,
Nothing Else (Word Records). “My days
with Commissioned were urban, but
I've gone back to the church. Singing
is my gift, but preaching is my call.”

To that end, Sapp recently pur-
chased a 7,000-square-foot building
in Grand Rapids, Mich., that he is in
the process of converting into a
multi-purpose ministry center
dubbed the Praise Place. Additional-
ly, he has published two books,
including the autobiographical Diary
of a Psalmist. Sapp says, “I prefer to
see myself not as a singer who preach-
es but a preacher who sings.”
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Cake Targets Dissatisfied With ‘Sunshine’

Band’s ‘Anti-Genre’ Tour Also Features Flaming Lips, De La Soul, Modest Mouse

BY RAY WADDELL
NASHVILLE—Lending further cre-
dence to the concept that rock tour-
ing isn’t rocket science, Cake front-
man John McCrea says he and his
cohorts followed a simple principle
in putting together the lineup for
their summer Unlimited Sunshine
tour: “We just wanted to put some
bands together we didn’t hate.”

The 17-date tour, which begins
July 31 at the Pageant in St. Louis,
features headliners Cake, along with
the Flaming Lips, De la Soul, Mod-
est Mouse, and Kinky. The mostly
outdoor run, booked by Bruce Solar
at the Agency Group in Los Angeles,
wraps Aug. 31 at Roy Wilkins Audi-
torium in St. Paul, Minn.

In McCrea’s eyes, Unlimited Sun-
shine is the antithesis of most multi-
act summer packages. “I guess we
looked out there at the summer
tours going on the last couple of
years and realized that what we hope
is a huge segment of the population
is not very well-represented as far as
summer concerts are concerned,”
McCrea says. “In other words, we
don'’t see a lot of concerts we want-
ed to go to ourselves, so we thought
we’d make one. We actually really
like the bands on this tour.”

McCrea admits he’s not sure what
the reception will be. “If as many
people are as dissatisfied as we are, it
will be a success. If not, we'll fail
miserably.”

Solar says the plan was “to put
together as musically diverse a
package as we could. These bands
are not necessarily major radio
bands per se, but they are great
bands that make great records and
are great live acts. We think this is
the most different package going
out this summer.”

Cake’s “anti-genre bias” is being
expressed with this tour, McCrea

, S

says. “Genres are sort of about puri-
ty and cultural boundaries, and we
don’t believe in them. We think
music can transcend these bound-

UNLIMITED

5 + De La Soul

aries somewhat. We don’t want
seven bands with white guys playing
guitars, with the same beats and
strident subversion of white angst.
There are all different kinds of angst
out there, and we wanted to express
some of them.”

The “Unlimited Sunshine” banner
was McCrea’s idea. “It's an enthusi-
astic name, and we're all about en-
thusiasm,” he explains. “It's an opti-
mistic-sounding name, but yet it
might not be optimistic. We wanted
to surf that ambiguity.”

WHERE, WHEN, HOW

Rather than go with one promot-
er for the whele tour, Solar cut indi-
vidual deals with promoters in each
market. Clear Channel Entertain-
ment has several dates, along with
such prematers as Nederlander,
Metropolitan Entertainment, Jam,
and such independents as Sue Mc-
Clain Productions in St. Paul, and
Pipeline Productions in Lawrence,
Kan. Venues, mostly outdoor, are on
the small side for a multi-act pack-

Janet Is Gold. Janet Jackson flashes a winning smile backstage at her Aloha
Stadium concert in Honolulu, Hawaii, a show broadcast live on HBO. Pic-
tured, from left, are Clear Channel Entertainment VP of touring Brad Wavra,
Jackson, and promoter Jack Utsick of Jack Utsick Presents.

age but still larger than these bands
could play on their own in most
markets.

“These bands could probably not
headline most of these venues,
including Cake, but as a package it
works,” Solar says. “The initial ob-
jective was to do venues more con-
ducive to cities, as opposed to
amphitheaters way outside of town.
We're hardly playing anything over
6,000-7,000 seats, except for a cou-
ple of situations.”

Solar says they tried to stay out of
the major sheds as much as possi-
ble, “only because we felt like this is
a great inner-city type of show.”

Despite the hard-to-define nature
of the lineup, Solar says the package
wasn’t a tough sell to promoters.
“We tried to make it comfortable for
promoters price-wise, and most are
excited by it because most of these
promoters are still into music,” he
says. “It is a little bit of an experi-
ment, but it’s something we’d like to
do every year.”

McCrea says Cake was involved in
the routing. “We really took part in
it. There were some places we want-
ed to go and couldn’t because the
offer wasn’t good enough, and the
offer is a pretty good clue as to
whether [the show] will work in that
community.”

Independent Minneapolis market
promoter Sue McLean, promoter of
the show’s final date in St. Paul,
finds the package intriguing. “I
think it’s brilliant. I love this pack-
age,” she says. “Bruce Solar, the
agent that put it together, should be
commended—he has good in-
stincts,”

McLean also appreciates the op-
portunity to be involved. “I feel that
their dealing with independents is
also to be commended. Bruce has
relationships, and he honored those
relationships.”

The early buzz in Minneapolis/
St. Paul toward Unlimited Sun-
shine is positive, McLean adds.
“Each of these bands bring some-
thing to the table. This has a broad
base, and it’s different.”

Generally speaking, Kinky will
open the shows, followed by Mod-
est Mouse, De la Soul, Flaming
Lips, and Cake as closer. The Hack-
ensaw Boys will perform between
sets. “Nobody came up with any
kind of ego thing,” Solar says. “It
was more about how the show
would flow. Flaming Lips has a
more visual presentation, so they
needed to come on later, after
dark.”

Ticket prices will be in the $30-
$35 range. Bands will probably share
some production, but “these are not
bands with huge riders,” Solar says.
“The emphasis is on a stripped-
down, cool show.”

| Eden Makes Commercial Bow

BY JULIANA KORANTENG
LONDON—The Eden Project, billed as
the world’s largest greenhouse and one
of the U.K.'s most successful tourist
attractions, plans to turn itself into a
nirvana of a music venue, with a series
of high-profile gigs this summer.

Called the Eden Sessions, the out-
door events—taking place July 5, 6,
12, and Aug. 23—represent the first
series of major commercial concerts
for the Eden Project after a handful
of pilot concerts last year. The Eden
Sessions will be couched in the Eden
Project’s original theme of protect-
ing international cultures and the
natural environment.

Headliners include maverick
British pop star Jarvis Cocker and his
band Pulp, British rock acts Spiritu-
alized, and Doves, with singer/song-
writer Beth Orton among the sup-

{ port acts. By offering their services

to the nonprofit event for a low per-
formance fee, these acts are en-
dorsing the Eden Project’s “green”
philosophy and the Eden Sessions’
mission to help musicians in devel-
oping countries worldwide.

“It’s all about the environment
and the natural world, but we also
want to excite a broad range of audi-
ences,” says Peter Hampel, the Eden
Project’s creative director. “Eden’s
mission is to get people to behave
more responsibly toward the envi-
ronment and different cultures, and
artists can be a fantastic mouthpiece
for that message.”

Additionally, with the Eden Project
having attracted mostly adults and fam-
ilies to date, Hampel hopes an
enhanced rock-and-pop element will
equally turn on today’s youth: “We want
to engage young audiences as well.”

BACK TO THE GARDEN

Located in Cornwall, southwest
England, the Eden Project was
launched in March last year, after a
former clay quarry was converted
into a series of futuristic biomes
(botanical garden domes). Partly
funded by the U.K. government’s Mil-
lennium Commission, the $125 mil-
lion Eden Project’s popularity exceed-
ed expectations and lured nearly 2
million visitors in 2001, more than
double the 750,000 forecast.

Mandated to turn the visitor attrac-
tion into a cultural center as well,
Hampel joined forces with John Emp-
son, managing director of Mantra
Recordings, part of the U.K.-based
Beggars Group of independent labels.
They wanted to make live music a key
element of the total cultural experi-
ence. For example, the Eden Sessions’
£23 ($34) ticket, which is sold
through Ticketmaster and local out-
lets, also guarantees entrance to the
rest of the Eden Project,

The shows take place at the Eden
Arena, a 3,000-capacity amphitheater
surrounded by grass and plants near

the biomes. Hampel explains, “It’s
quite a calm and intimate surround-
ing, and you're never more than 80
to 100 yards from the stage.”

Since Cornwall doesn’t have any
significant venues to attract big
names during U.K. tours, Hampel
feels the Eden Arena could fill the
gap. “The southwest [of England] has
been starved of live performances,
especially if you want to see the big-
ger artists. There are small venues,
but they don't attract that caliber of
audiences, so the Eden Arena is
important for Cornwall.”

Hampel and Empson want to turn
the Eden Sessions into an annual
event but don’t want artists to con-
sider it just “another gig on tour”:

(2DEN sEssIions

“We want artists who want to
become involved.”

The first three of the four dates
will be opened by Pulp, Spiritualized,
and Doves, respectively. The fourth
date, Aug. 23, will be part of WOMAD
(World of Music, Arts and Dance),
the annual series of international
world-music festivals founded by
Peter Gabriel.

The WOMAD show, led by world-
music fusion stalwarts Asian Dub
Foundation and Misty in Roots, will
also feature unplugged performanc-
es inside the biomes, as well as offer-
ings at the Eden Arena.

John Empson and Mantra became
involved when they were invited to
launch a series of test concerts start-
ing last August. “We wanted acts that
were in keeping with the Eden Pro-
ject’s vibes,” Empson says. “They did-
n't have to be world-music artists,
nor did they have to be green in their
philosophy, but their act had to be in
keeping with the ambience there.”

He believes that it was essential to
be independent of any corporate spon-
sorship: “(At the Eden Sessions), we're
not making money for ourselves or
any other corporation, which was the
done in the early days of music festi-
vals such as Glastonbury. Neither are
we a typical music festival, as there’s
no overnight camping, which is when
things get expensive. We're self-suffi-
cient in that respect.”

Future goals include expanding
the Eden Arena to handle a capacity
of 5,000 and possibly launching com-
pilation albums based on the Eden
philosophy.

Empson adds: “We hope to liberate
artists by giving them a fantastic venue
to put their stamp on, for them to make
it what they will. We're a bit more flex-
ible than a concert where the act plays
40 minutes from the new album.”

l
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CONCERT GROSSES

May 5

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
PAUL McCARTNEY Reunion Arena, $4,071,970 30,009 Concerts West
Dallas $250/$125/$85/$50 two sellouts
May 9-10
PAUL McCARTNEY National Car Rental Center, $3,752,002 29,321 Clear Channel
Sunrise, Fla. $251.50/$51.50 two sellouts Entertainment
May 17-18
PAUL McCARTNEY Philips Arena, $3476.918 28810 Clear Channel
Atlanta $252/$52 two sellouts Entertainment
May 12-13
PAUL McCARTNEY Staples Center, $2,148,387 15,805 Clear Channel
Los Angeles $258.75/$51.75 sellout Entertainment, Nederlander
May 4 Organization, Concerts West
PAUL McCARTNEY Ice Palace, $1,979,845 16,128 Concerts West
Tampa, Fla. $250/$125/$85/$50 sellout
May 15
PAUL McCARTNEY Arrowhead Pond, $1,780,035 13,739 Clear Channel Entertainment,
Anaheim, Calif. $250/$50 sellout Concerts West, Nederlander
May 5 Organization
PAUL McCARTNEY Pepsi Center, $1,762,935 14,700 Clear Channel
Denver $254/$54 sellout Entertainment
May 7
DAVE MATTHEWS BAND, Cynthia Woods Mitchell $1,141,712 32,837 Clear Channel
TAJ MAHAL Pavilion, The Woodlands, Texas  $46.50/$31.50 two sellouts Entertainment
May 4-5
DAVE MATTHEWS BAND, Pepsi Center, $819,330 17,836 Clear Channel
GOV'T MULE Denver $46.50 17,888 Entertainment
May 10
DAVE MATTHEWS BAND, Target Center, $814,687 18,535 Clear Channel
BEN KWELLER Minneapolis $44.75 sellout Entertainment
April 29
DAVE MATTHEWS BAND, American Airlines Center, $783.618 17,364 Clear Channel
TAJ MAHAL Dallas $46.50 sellout Entertainment
May 7
BLINK-182 & GREEN DAY, Cynthia Woods Mitchell $542,710 16,040 Clear Channel
JIMMY EAT WORLD Pavilion, The Woodlands, Texas  $35 sellout Entertainment
May 11
DAVE MATTHEWS BAND, Journal Pavilion, $454,451 1,737 Clear Channel
GOV'T MULE Albuquerque, N.M. $46.50/$31.50 12321 Entertainment
May 9
BROOKS & DUNN, DWIGHT MGM Grand Garden, $449,255 6,79% Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Las Vegas $95/$45 13,671 Entertainment, in-house
CHRIS CAGLE, CLEDUS T. JUDD May 10
BLINK-182 & GREEN DAY, MARS Music Amphitheatre, $447,671 13,376 Clear Channel
JIMMY EAT WORLD West galm Beach, Fla. $37/835 19,571 Entertainment
May 1
ALAN JACKSON, LONESTAR First Union Spectrum, $416,184 8,879 Clear Channel
Philadeiphia $65/$38.50 14,355 Entertainment
May 10
BROOKS & DUNN, DWIGHT Spokane Arena, $385,488 9,605 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Spokane, Wash. $47.50/835 12,423 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD ay4
ZZ TOP Aladdin Theatre for the $379,155 5,534 Clear Channel
Performing Arts, Las Vegas  $85/845 7019 Entertainment, in-house,
May 11 Jam Prods,
BROOKS & DUNN, DWIGHT Pengrowth Saddiedome, $376,802 9,296 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Calgary, Alberta (8590,941 Canadian) 11,428 Entertainment
CHRIS CAGLE, CLEDUS T. JUDD May 7 $44.32/$37.94
BLINK-182 & GREEN DAY, UMB Bank Pavilion, $354,809 11,735 Clear Channel
JIMMY EAT WORLD Maryland Heights, Mo. $34.50/$9.75 21,252 Entertainment
May 6
BLINK-182 & GREEN DAY, Verizon Wireless $349,443 12,170 Clear Channel
JIMMY EAT WORLD Amphitheater, Seima, Texas $32.50 20,000 Entertainment
May 10
INCUBUS, HOOBASTANK First Union Spectrum, $346,625 14,536 Clear Channel
Philadelphia $25 sellout Entertainment
May 11
BROOKS & DUNN, DWIGHT Skyreach Centre, $341,473 8,497 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Edmonton, Alberta ($534,990 Canadian) 12,321 Entertainment, in-house
CHRIS CAGLE, CLEDUS T. JUDD May 8 $44.36/$37.98
KENNY CHESNEY, MONTGOMERY Smirnoff Music Centre, $327,163 14,278 House of Biues Concerts
GENTRY, JAMIE O'NEAL Dallas $53/848/$33/826 17,000
May 18
BLINK-182 & GREEN DAY, JIMMY Sandstone Amphitheatre, $325,818 10,974 Clear Channel
EAT WORLD Bonner Springs, Kan. $34.50/832.50 18,000 Entertainment
May 7
BROOKS & DUNN, DWIGHT Fiddler's Green Amphitheatre,  $321,295 9,296 House of Biues Concerts
YOAKAM, GARY ALLAN, TRICK PONY, Englewood, Colo. $50/$40/$32.50/$25 14,337
CHRIS CAGLE, CLEDUS T. JUDD May 12
BLINK-182 & GREEN DAY, Ice Palace, $320,933 10,406 Fantasma Prods.,
JIMMY EAT WORLD Tampa, Fla. $33 11,000 Fat Harry Prods.
May 14
BLINK-182 & GREEN DAY, TD Waterhouse Centre, $315,182 9,686 Fantasma Prods.,
JIMMY EAT WORLD Orlando, Fla. $34.50 10,000 Fat Harry Prods.
May 16
BLINK-182 & GREEN DAY, HiFi Buys Amphitheatre, $312,524 13,649 House of Blues Concerts
JIMMY EAT WORLD Atlanta $32.50 18,558
May 18
INCUBUS, HOOBASTANK Worcester's Centrum $286,950 11,915 Clear Channel
Centre, Worcester, Mass. $25 sellout Entertainment
May 13
USHER, NAS, FAITH EVANS, KeyArena, $268,449 5,376 o Haymon Entertainment
MR. CHEEKS Seattle $50.50/$45.50 10,916
May 8
BROOKS & DUNN, DWIGHT Delta Center, $264,583 8,399 Clear Channel
YOAKAM, GARY ALLAN, TRICK PONY, Salt Lake City $49.50/$39.50 12,608 Entertainment, in-house
CHRIS CAGLE, CLEDUS T. JUDD May 11
KID ROCK, LIT Madison Square Garden, $256,647 9,718 Clear Channe!
New York $38/$25 13741 Entertainment
May 10
ALAN JACKSON, CAROLYN DAWN Blossom Music Center, $250,073 8,929 House of Blues Concerts
JOHNSON Cuyahoga Falls, Dhio $57.50/$50/$27.50 12,000
May 19
ALANIS MORISSETTE, RYAN ADAMS Compagq Center, $227,437 6,604 Clear Channel
San Jose, Calif. $40.25/$29.75 8,714 Entertainment
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Views.

SCENIC DRIVE: Paul McCartney’s Dri-
vin’ USA tour of North America wrap-
ped May 18 at the National Car Rental
Center in Sunrise, Fla., as an unqual-
ified critical and commercial success
that grossed about $53 million, drew
more than 407,000 people, and left a
trail of box-office records in its wake.
Its top-grossing date was $5.6 million
from two shows at Las Vegas’ Grand
Garden Arena; other big winners were
more than $4 million each for doubles
at Madison Square Garden in New
York, United Center in Chicago, and
Reunion Arena in Dallas.

“This tour was inspiring—a pure joy
every night,” says Brad Wavra, VP of
touring for Clear Channel Entertain-
ment (CCE), producers of 22 of Drivin’
USA’s 27 dates. Concerts West pro-
moted five dates, and the two compa-
nies co-promoted two shows at Staples
Center in Los Angeles. Wavra says the
tour worked well on every level: “[Pro-
ducer| Barry Marshall and [production
director] Jerry Stickells really did put
together some of the top professionals
in the business.”

Grand Garden Arena VP Mark Prows
says the McCartney show was a “must-
see entertainment event.” He says the
April 5-6 Vegas shows attracted a good
mix of locals and out-of-towners, as well
as touring industry professionals. “It
was one of the best shows I've ever seen
out of all the concerts I've been to over
the years,” Prows says. “It fit into our
building very well; his people were won-
derful to work with. They had it down
by the time they got here.”

Other North American arenas may
be in for some good news: McCartney
is considering more dates in the coun-
try. “I think there will be some more,”
Wavra predicts. “He will continue
working in the fall, and I think the
inclination will be to do some more
{[concerts] in North America, but it’s
not set in stone. He is getting offers in
from all over the world, and Barry Mar-
shall is evaluating those offers, and
we're standing by for whenever he

by Ray Waddell

gives us some direction. We're clearly
hoping for a few more opportunities to
let people in other cities in America
experience a show like this.”

ROUTEBOOK: Bow Wow's Scream 2
tour (formerly Lil’ Bow Wow, see page
71), with B2K, IMX, and Jhene,
begins July 25 at the Mid-South Col-
iseum in Memphis with a route that
includes mostly major arenas. The 35-
date tour concludes Sept. 29 at Jack-
sonville Veterans Memorial Coliseum
in Jacksonville, Fla.

Rolling Rock Town Fair 3.3, the
third annual rock festival celebrating
the much-loved Latrobe, Pa., beer, will
boast a lineup of Godsmack, OutKast,
Nickelback, P.O.D., Alien Ant Farm,
Sevendust, Default, and Injected. The
festival is set for July 27 at the West-
moreland Fairgrounds in Latrobe.

Marc Anthony begins a summer
North American tour July 6 in Boston
at the Tweeter Center. Anthony will
play 30 cities in the U.S. and Canada.
CCE will produce the tour, which is
presented by Budweiser.

Atlanta five-piece Ph Balance begins
an 11-state tour May 31 at the Emer-
ald Lounge in Asheville, N.C., with
concerts lined up across the South,
Midwest, and Great Plains throughout
a three-week period.

Activist bluesman Willie King is
gearing up for his annual Freedom
Creek Festival in Aliceville, Ala., June
15, with performances set for a stage
that he and his cohorts built on a creek
bank behind King'’s trailer home. Per-
formers include King and his band, the
Liberators, along with such local
bluesmen as Jesse Daniels and Taylor
Moore. In between, there will be bar-
becue and a fish fry, then King and the
Liberators will reprise their festival gig
with their weekly residency the fol-
lowing evening at Bettie’s Place,
Aliceville’s local juke joint.

MOVES AND CONTRACTS: CCE has
promoted Howard Schacter from VP
to senior VP of public relations and
named Bennett Kleinberg senior direc-
tor of public relations.

For the third consecutive year,
music retailer FYE will sponsor the
FYE Concert Series at the Saratoga
Performing Arts Center. CCE pro-
duces the summer series. In other FYE
news, the company has signed on as
exclusive music retailer sponsor for
Ozzfest 2002, also produced by CCE.

Northern Illinois University's Con-
vocation Center in DeKalb, I11., has
signed a multi-year ticket agreement
whereby Ticketmaster will sell and dis-
tribute tickets to all events at the new
10,000-seat arena opening in August.
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% MEREDITH BROOKS

Bad Bad One

PRODUCERS: Meredith Brooks, David Darling
Gold Circle 50016

After a four-year industry sabbatical,
singer/songwriter/guitarist Meredith
Brooks jumps back into the fire with the
high-octane Bad Bad One, her bow for
Gold Circle. Packed solid with sass and a
dozen kick-ass songs, the set showcases
Brooks ably blending straight-ahead,
plugged-in rock with enough contempo-
rary elements to show that she’s kept an
ear tuned into current pop culture, inclu-
ding some intriguing brass effects, drum
loops, and vocal layering. The baddest (as
in good) of the Bad are those cuts where
Brooks lets her hair fly loose: first single
“Shine” and “You Don't Know Me,” as
well as the hopeful, melodic “Where
Lovers Meet.” Our heroine co-wrote all
songs and co-produced the album, show-
ing her savvy on all fronts. A welcome
return that shows the new kids out there
a thing or two.—CT

BUFFALO TOM

Besides: A Collection of B-Sides
and Rarities

PRODUCERS: various

Beggars Banquet BBL 2033

Obviously, the appeal of this disc isn't
exactly all that broad. Yet, for the devoted
Buffalo Tom fan, Besides—a companion
to Beggars’ 2000 best-of set, A-Sides—is a
genuine jewel made even more precious
by the fact that the band’s future seems
unclear (the band went on hiatus last
year and has now scheduled a few shows).
On this collection of B-sides, rare live per-
formances, and previously unreleased
cuts, the Boston alt-rock trio can be
heard spreading its wings. Sometimes the
chances it takes in the process work,
sometimes they don’t; the band’s song-
writers, guitarist/vocalist Bill Janovitz
and bassist/vocalist Chris Colbourn, ad-
mit as much in the disc’s wonderful,
track-by-track liner notes. Yet, on a few of
these cuts, Janovitz and Colbourn—with-
out even realizing it—reach that higher
plane they sought while writing such
tunes as the lovely, acoustic “Anchors

BRYAN FERRY

BRYAN FERRY

Frantic

PRODUCER: Rhett Davies

Virgin 54099

Ferry’s first release in three years
shows the sometime-Roxy Music
vocalist in top form. It also shows
him collaborating with the likes of
Radiohead’s Jonny Greenwood, Dave
Stewart (who co-wrote several
tunes), and longtime cohort Brian
Eno. The result is a frisky set that
rocks with more excitement than
Ferry has exhibited in years. Perhaps
most striking is the lean, live feel of
such cuts as the rumbling, concert-
ready “Cruel” and the skittling first
single, the Marilyn Monroe-inspired
“Goddess of Love.” Of course, Ferry
also offers the ambient-pop that’s be-
come his signature in the form of
the richly textured “Hiroshima” and
“San Simeon.” The set’s twist is the
quirky selection of cover tunes: Bob
Dylan’s “Don’t Think Twice” and “It’s
All Over Now, Baby Blue” (featuring
Ferry on harmonica), and a Cajun-
inflected take on Leadbelly’s “Good-
night Irene.” It all adds up to a fine
recording that will give grown-up
listeners a reason to smile.—LF

S P O T L I

G

DEBUSSY: Pelléas et Mélisande
Wolfgang Holzmair, baritone; Anne
Sofie von Otter, mezzo-soprano;
National Orchestra and Choir of
France/Bernard Haitink

PRODUCER: Michel Gache

Naive V4923

One hundred years ago this spring,
Claude Debussy invented a new kind of
opera with his modernist masterpiece
Pelléas et Mélisande. The tender, tragic
work still resonates, sonically and emo-
tionally. Mythic yet timeless, ethereally
poetic yet deeply human, Pelléas et
Mélisande has often brought out the
best among recording artists. This con-

cert recording is a version to challenge
the finest. The star-crossed couple is
ardently, artfully sung by Swedish
mezzo Anne Sofie von Otter and Aus-
trian baritone Wolfgang Holzmair. Yet
the album’s star is veteran conductor
Bernard Haitink, who entices his
French orchestra to play with a radi-
ance that swells and surges but never
upstages the singers. As usual with
Naive, this three-disc set was produced
and packaged with flair. Distributed in
the U.S. by Harmonia Mundi.—BB

THALIA

Thalia

PRODUCERS: various

EMI Latin H2 7243 539573

In Thalia, Mexican singer/actress
Thalia brings forth a new sound that
aims to be earthier, edgier, and far
more rock-driven than her previous,
more dulcified pop. That said, Thalia
is pop, but of the most satisfactory
kind, aided by excellent songs (most
written by Estéfano); interesting,
organic arrangements: and Thalia’s
distinctive (if sometimes affected)
vocals. “En la Fiesta Mando Yo,” an
upbeat dance track with surprising
accordion accompaniment, is irre-
sistible, and the rock ballad “No Me
Ensefiaste” highlights a voice with
range and pathos. Equally strong is
“La Loca,” a rollicking. thrusting duet
with Rabanes lead singer Emilio
Regueira rapping. Results are less sat-
isfying on the set’s English-language
tracks—“Closer to You” and rework-
ings of “The Mexican” and “You Spin '
Me Round (Like a Record)”—simply
because the material is unremarkable.
Such tracks are not suited for an artist '
who sounds like she’s found her voice
and her material.—LC

Aweigh,” a leftover from the band's Slee-
py Eyed sessions that most certainly
should have made an official album.
Janovitz's scratchy baritone proves a per-
fect fit, meanwhile, for he and Colbourn’s
take on the Rolling Stones’ “The Spider
and the Fly,” taken from a 1995 radio
show. If Besides proves to be Buffalo
Tom'’s final release, it is without question
afitting and classy finale.— WO

ATTICUS FAULT

Atticus Fault

PRODUCER: Jay Joyce

Uninhibited/MCA 112830

Atticus Fault’s debut is a very enjoyable
pop/rock project, notable for its fantas-
tic musical arrangements and generally
ethereal sound. Lyrically, the album is
relationship-oriented, dealing largely
with lost or hoped-for love. It kicks off

— = —

PETER GABRIEL
| Peter Gabriel 3
PRODUCER: Steve Lillywhite
[ Real World/Geffen 069-493-279

| Peter Gabriel 4/Security
PRODUCERS: David Lord, Peter Gabriel
| Real World/Geffen 069-493-280

So
PRODUCERS: Daniel Lanois, Peter Gabriel
Real World/Geffen 069-493-284

Passion

PRODUCER: Peter Gabriel
Real World/Geffen 069-493-285
Although Peter Gabriel has shied
from the limelight during the past

decade, Universal’s state-of-the-art
reissue of his catalog should help re-
mind record buyers of his status as an
uncommonly creative, humanistic
talent. Upon leaving Genesis in the
late-'70s, Gabrie! took awhile to find
his true solo voice, with Peter Gabriel
1 and 2 brimming with energy but
lacking cohesiveness. It was with
1980's Peter Gabriel 3 that the artist
kicked off a golden decade. The hit
“Games Without Frontiers,” a charm-
ingly oblique anti-war single, and
“Biko,” an homage to the titular
South African political prisoner, are
high points on a strong album. But
with 1982's Peter Gabriel 4 (titled
Security in the U.S.), Gabriel created

T AL

with a long, yet rewarding guitar intro
on “Soundtrack,” which paves the way
for lead singer Todd Evans’ handsome
tenor. A series of beautiful ballads is
featured, including “Maybe,” with its
words of longing: “She knows what she
needs/I need what she knows.” The
quartet also explores the theme of inde-
pendence, as on “My First Trip to
Mars,” a fun look at getting away from

R E |

a masterwork of towering sonic and
emotional power. Employing African
rhythms and textures both organical-

S
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ly and synthetically, Gabriel fashioned
primal, percussive mini-dramas; the
hit “Shock the Monkey” is merely the
entry point into a traversal of psychol-
ogy, eroticism, and cultural other-
ness. And as expertly remastered by
Tony Cousins, the thundering climax-
es of such 4 tracks as “Lay Your
Hands on Me” will test the mettle of
any top-end sound system. Seemingly
spent by the avant-intensity of 4,
Gabriel developed a more playful
brand of art-pop. More than a year in
the making with super-producer
Daniel Lanois, 1986’s multiplatinum
So yielded a slew of hit singles, in-
cluding “Sledgehammer” and “In
Your Eyes.” As the '80s closed, Gabriel

the hardships of life here on Earth.
“Little People,” maybe the strongest
track on the album, is a lyrical pressure
cooker about all the people who can
end up controlling someone’s life.—JP

PREMIERE CAST RECORDING

The Last Five Years

PRODUCER: Jeffrey Lesser

Sh-K-Boom 4001

For its first cast recording, Sh-K-
Boom chose this recent off-Broadway
musical by Jason Robert Brown
(Parade)—a wise choice. (Brown won
two Drama Desk Awards, for his music
and his lyrics, in May) The show
starred Sherie René Scott and Norbert
Leo Butz as a couple who fall in love,
wed, and grow apart. The twist: he
starts at the beginning moving for-
ward while she starts at the end mov-
ing backward, so the score comprises a
series of alternating solos. On stage,
Scott is the warmer performer with
the more interesting character, but
here Butz holds his own—and gets the
songs with the most zip. Lyrically,
Brown is an accomplished storyteller
with obvious heart (“If I Didn’t Believe
in You”) and humor (“Shiksa God-
dess,” “A Summer in Ohio”), and his
intimate piano- and string-heavy score
is peppy, melodic, and catchy. Scott
and Butz are in fine form on this set,
quite an accomplished recording for
this label’s first effort.— WH

R&B/HIP-HOP

* LEXI

Somewhere Different

PRODUCER: Michael Allen

Real Deal/Qrpheus Music
802469030228

A former English school instructor,
contemporary gospel artist Lexi (aka
Alexis Allen) opted to apply her teach-
ing methods to music. Somewhere Dif-
ferent still incorporates the R&B,
gospel, urban, pop, and Christian mix
that defined her freshman set (2000’s
That's the Way It Is) on boxer Evander
Holyfield’s label. But this time around,
the Detroit-based singer leans more
toward R&B and “inspirational soul.”
First single “Without You” leads Lexi’s
uplifting charge, followed by such
notable tracks as “Betcha’ Miss His
Love,” “Don’t You (Tell Me What God

(Continued on next page)
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conjured another enduring gem in ‘
Passion, the score to Martin Scors-
ese’s The Last Temptation of Christ.
Passion taps the talents of top world- ‘
music artists, as well as some age-old
Middle Eastern motifs; yet the end
product is a testament to Gabriel’s \
vision, with his soundscape not only
enhancing Scorsese’s images but also
producing a singular aural experi-
ence. The other reissues include a
one-disc version of 1983's Peter
Gabriel Plays Live, 1985 film score
Birdy, 1990 best-of Shaking the Tree,
and 1992's slightly disappointing solo
set Us. New packaging includes rare
session photos, with the initial press-
ing in limited-edition Digipacks.—BB J

[ nn“]’nln"‘l’“ns. Bradley Bambarger, Leila Cobo, Jonathan Cohen, Gordon Ely, Larry Flick, Steven Graybow, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Wes Orshoski, Michael Paoletta, Jill Pesselnick, Chuck Taylor, Philip van Vleck, 1
s Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of aritical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and
outstanding collections of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (%): New releases, regard

of chart p ial, highly rec

Jed because of their musical merit. MUSIC TO MY EARS (J7): New releases deemed \
| Picks that were featured in the Music to My Ears column as being among the mast significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.

-

26

www.billboard.com

BILLBOARD JUNE 1, 2002



(Continued from preceding page)

Won't Do)” with duet partner/Commis-
sioned member Marcus Cole, “He’s
Done So Much,” and “I'll Be There.”
The pleasant-voiced Allen, who co-
wrote the majority of the songs here,
turns in a very listenable sophomore
set that effectively gets its message
across without preachifying.—GM

AFU-RA

Life Force Radio

PRODUCERS: various

Koch 8356

Good, old-fashioned hip-hop gets a
shot in the arm with Afu-Ra’s sopho-
more set, Life Force Radio. For those
familiar with Afu’s 2000 debut, Body
of the Life Force, the New York
native again offers straightforward,
musically diverse tracks. Backed by
thrashing guitar riffs and a mosh-
pit-inspiring breakbeat, lead single
“Hip Hop” finds Afu dropping lyrical
jewels like the veteran MC he is.
The album abounds with guest
appearances, including Koch label-
mate RZA, M.O.P. (who appeared on
Body of the Life Force), and Big
Daddy Kane. Teena Marie makes a
rare guest turn on the soulful
“Open,” while fellow D&D Studios
resident Guru turns up on the DJ
Premier-produced “Blvd.” Void of all
the bells and whistles found in
much of today’s shiny, happy hip-
hop, Life Force Radio is incredibly
real and worth tuning in to.—RH

COUNTRY

» LITTLE BIG TOWN

Little Big Town

PRODUCERS: Little BigTown, Blake Chancey
Monument 85374

With their fresh-faced good looks,
sunny demeanor, and earnest opti-
mism, this coed quartet establishes
itself as a big target out of the box for
those leery of yet another sticky dose of
vaporous pop country. No doubt there’s
an element of that here, but the well-
crafted songs and vocals of Little Big
Town triumph over previous conceived
notions. Crisp acoustic guitars and
driving production drive the CSN&Y-
ish “Pontiac” and atmospheric “From
This Dream,” while “Everything
Changes” evokes a level of pre-nostal-
gia only 20-somethings can muster.
Cool organ and tasteful dobro licks
bracket the soaring “Don’t Waste My
Time,” and such cuts as “Tryin’ ” and
“Somewhere Far Away” boast big pro-
duction, effective chord changes, and

assertive lyrics. In the way of ballads,
“Stay” is served well by subtle acoustic
instrumentation and understated
vocals. In total, it’s an attractive sonic
package made for quality speakers,
and there’s no denying this potent
vocal powerhouse. Nashville got it
right this time.—RW

» MARK CHESNUTT

Mark Chesnutt

PRODUCER: Billy Joe Walker Jr.

Columbla 86540

Save an unfortunate if hugely suc-
cessful one-off in Diane Warren terri-
tory, no one ever accused Mark Ches-
nutt of going pop. Instead, he is
absolutely one of traditional country’s
very best singers, and he proves it on
every cut of his Columbia debut. A
master of the modern-day honky-
tonker, Chesnutt thumps mightily on
“Don’t Know Why I Do It” and twangs
with soul on “Good Night to Be Lone-
ly.” He also knows how to take owner-
ship of a well-drawn country ballad:
“She Was” simply exudes emotion;
“I'm in Love With a Married Woman”
is a tender, quavering ode to wedded
bliss; and “You’d Be Wrong” is solid
country gold. There have been an
alarming number of attempts at red-
neck rap, but no one has pulled it off
quite like Chesnutt does on “Popula-
tion Minus One.” And “My Dreams” is
a trippy delight. If country radio does-
n’t lap this up, it seriously needs to
call itself something other than
“country radio.”—RW

% VARIOUS ARTISTS

Cow Hear This

PRODUCERS: various

Cowpendla 9615

Compendia releases this Texas-centric
compilation under the “Cowpendia”
banner, and quite honestly, it aptly
represents the thriving Lone Star
singer/songwriter scene via rough-and-
rowdy cuts custom-built for live audi-
ences. It’s all good, seamlessly blend-
ing veterans like Asleep at the Wheel,
Kevin Welch, and Rodney Crowell with
up-and-comers Pat Green, Jack
Ingram, and Bruce Robison, as well as
such on-the-bubble acts as Cooder
Graw, Eleven Hundred Springs, Reck-
less Kelly, and Cross Canadian Rag-
weed. Green sets the tone on Django
Walker's “Texas on My Mind,” and
Eleven Hundred’s cool “See You in the
Next Life” chronicles a relationship
well-ended. Kevin Fowler’s “Beer, Bait
& Ammo” and Jason Boland & the
Stragglers’ “Pearl Snap Shirts” are joy-
ously redneck, while Cooder Graw im-
presses with its hangdog self-pity on

“Better Days.” Roger Creager impres-
sively combines rock attitude and
acoustic instrumentation on the biting
“Love.” Ingram’s “Drive On” is nothing
short of brilliant, and Crowell’s “High-
way 17” is a stark, dark portrait of
crime and loss. It’s very clear what's
driving this movement: heart, guts,
great songs, and a truckload of attitude.
Are you listening, Nashville?—RW

LATIN

% ALBITA

Hecho a Mano

PRODUCER: Albita

Times Square 9027

On her fifth U.S.-made album—her
second since parting ways with Sony—
Cuban chanteuse Albita delves deeper
than ever. As its title implies, Hecho a
Mano (Handmade), is tailored to the
artist’s specific requirements and
includes all original material, some
dating back to 1984. The end result
merges traditional Cuban son and
trova—played entirely with acoustic
instruments—and distinctly jazz ele-
ments. Known for her live perform-
ances, Albita strives to replicate that
sound here, where she’s backed by a
superlative band that includes a hefty
brass section. Hecho a Mano often
sounds underproduced but the effect is
deliberate and sometimes endearing,
particularly on such tracks as “Aunque
No Entiendan,” where the piano has great
improvisational leeway—albeit in a
more melodic, rather than percussive,
Latin jazz sense. In contrast, “Murien-
do de Amor,” backed only by guitars,
percussion, and choruses, is far more
intimate. As earthy as this album is,
it's not understated, and Albita’s deep,
throaty voice—a formidable pres-
ence—is very much in your face. For
Albita devotees, this is a good thing;
for others, it’s an acquired taste.—LC

WORLD MUSIC

% VARIOUS ARTISTS

Asian Travels 2

PRODUCERS: various

Six Degrees 657036 1069

The initial Asian Travels compilation
caused a stir when it was released in
2000, and this second installment is
every bit as alluring. Indian and Pak-
istani music is the primary influence at
work here, yet the contributors come
from all over the map. Dance tracks are
an item, and in this vein, note Karsh
Kale's “Distance” (Banco de Gaia
remix), Makyo's “Devadasi” (Mantra

mix), and Banco de Gaia’s “How Much
Reality Can You Take?” (Radio mix).
For something in more of an
ambient/trance groove, cue up Bob
Holroyd’s “Adrift in Kerala” or Kale’s
“Deepest Blue” (KK’s Deepest Brooklyn
mix). The final track, “Tum Bin
Shyam,” by DJ Cheb i Sabbah, is an
elegant meditation on carnatic devo-
tional music. Asian Travels 2 makes
the synthesis of modern electronica,
dance, and traditional South Asian
forms sound wholly organic.—PVV

JAZZ

P PATTI AUSTIN

For Ella

PRODUCERS: Gregg Field, Patrick
Williams, Wolfgang Hirschmann

Playboy Jazz/Concord 7503

Such Austin pop/R&B gems as “Baby
Come to Me” may find their way onto
smooth jazz radio, but at her core,
Austin has often exhibited the heart of
a jazz singer—and that’s what’s on dis-
play here. Recorded in Germany along-
side the WDR Big Band, Austin not
only takes on the formidable task of
performing songs associated with Ella
Fitzgerald, but she also went through
the arduous process of re-creating the
late singer’s complex vocal improvisa-
tions on renditions of “Mr. Paganini”
and “How High the Moon.” The result
is electric, as Austin soars through
material that she has yearned to sing
for years. True, you could pick up
Fitzgerald’s original recordings and
hear these songs done by the master,
but in this case, the apprentice turns in
as convincing and dynamic a perform-
ance as one could hope for—SG

BLUES

» DUKE ROBILLARD

Living With the Blues

PRODUCER: Duke Robillard

Stony Plain 1277

Duke Robillard has been widely
acknowledged as one of the great blues
guitarists for years, though lately he’s
been keen on jazz. On Living With the
Blues, however, Robillard is squarely
situated in the blues once again. He’s
chosen to record several tunes that
have been a part of his concert reper-
toire, in the process seizing the oppor-
tunity to pay his respects to the likes
of B.B. King, Guitar Slim, and Little
Milton. He pays homage to Tampa Red
with a terrific acoustic cover of “Hard
Road” and to Willie Dixon via his clas-
sic “I Live the Life I Love.” Robillard’s

versatility is a matter of record, so it’s
not surprising to find him working
country, jump, and Chicago styles.
Also, check out his gritty vocal on
the swampy original “Buy Me a Dog.”
As always, Robillard’s guitar work is
immaculate. Distributed in the U.S.
by Navarre.—PVV

GOSPEL

P VANESSA WILLIAMS

Vanessa

PRODUCERS: various

Light 0-15095-5392

With a formidable list of accompani-
ment vocal credits on her résumé, in-
cluding such gospel royalty as Yolanda
Adams and the Canton Spirituals,
Williams (not to be confused with the
pop/R&B singer of the same name) is
hardly a newcomer to gospel music. On
this, her solo debut, Williams’ soulful,
emotive voice lends a commanding
presence to a colorful array of material,
ranging from funk (“One More Praise”)
and lavish balladry (“Bow Down”) to
smooth R&B (“Hiding Place”) and pop
(“Think Again”). An all-star production
crew—featuring Steven Ford, Fred
Hammond, and Kevin Bond, among
others—ensures that the sound is kept
tight and right. After nearly a decade in
the background, Williams deftly steps
front-and-center and sings her own
song here.—GE

NEW AGE

WAYNE GRATZ

A Place Without Noise

PRODUCER: Wayne Gratz

Narada 72438-12111

Wayne Gratz is one of the more un-
heralded solo pianists of the past decade,
having quietly released more than 10
albums for Narada since 1989. And while
there’s nothing groundbreaking on his
latest, A Place Without Noise, the 14
tracks here will certainly appeal to fans
of George Winston or Gratz’s one-time
labelmates, David Lanz and Michael Get-
tel. Like Winston, Gratz’s music is domi-
nated by nature imagery, from such sim-
ple and restrained numbers as “Change
of Season” and “Still Pond” to less con-
ventional fare such as “Rain Is Falling.”
If anything, Gratz seems content to
write in largely the same key, which fails
to distinguish a few otherwise pretty
compositions. But with the veterans of
the solo piano genre releasing less and
less new music, A Place Without Noise
serves as a pleasant diversion from the
clamor of daily life.—JC

ALEJANDRO ESCOVEDO

By the Hand of the Father

PRODUCER: J. Steven Soles

Texas Music Group 8003

The groundbreaking theater work By
the Hand of the Father had its premiere
two years ago in Los Angeles. Created
by Theresa Chavez, Rose Portillo, Ale-
jandro Escovedo, and Eric Gutierrez—
with songs written primarily by Esco-
vedo—2By the Hand of the Father
recounts the experiences of Escovedo’s
father’s generation; that is, Mexicans
who made their way north to the U.S. to
build new lives. By exploring and un-
earthing these important stories, Es-
covedo and company keep the past
alive. The eloquence of such tunes as
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“Hard Road” and “Ballad of the Sun and
the Moon” is quite stirring, and such
spoken-word passages as “59 Years”

amplify the impact of this momentous
project. One is hesitant to assert that
this is the best music Escovedo has ever
written, given his remarkable and dis-
tinctive discography, but throughout,
these songs have a deeply personal reso-
nance. Coinciding with this release are
reissues of two classic Escovedo albums
(Gravity and Thirteen Years), each with
a bonus disc of extra material. Contact
800-962-5837.—PWV

TELEPOPMUSIK

Genetic World

PRODUCERS: Télépopmusik
Catalogue/Capitol 7243 5 38657
With the U.S. release of Genetic World,
American fans of all things French will
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télépopmusik

SR ANk Ly

have another reason to say “oui.” Hail-
ing from the land of Daft Punk and Air,
Télépopmusik—Fabrice Dumont (bass/

banjo), Stephan Haeri (drums, guitar,
keyboards), and Christophe Hetier
(aka DJ Anti-Pop)—has crafted a beat-
smart and rhythmically rich set that
comfortably sits somewhere among
Massive Attack’s Blue Lines, Zero 7’s
Simple Things, and Billie Holiday's
Lady in Satin. Lead single “Breathe”
(featuring Irish chanteuse Angela Mc-
Cluskey of the Wild Colonials) is sub-
lime; in fact, it’s the type of dreamy
track that deserves attention on Madi-
son Avenue (think TV adverts). Also
making guest appearances in Télépop-
musik’s more-sensual-than-genetic
world are Dirty Beatniks' Soda-Pop
and contemporary electro-skewed
artists Peaches and Gonzales.—MP
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% DROPLINE Fly Away From Here
(Graduation Day) (3:49)

PRODUCER: Paul Ebersold

WRITERS: S. Sulikowski, Dropline
PUBLISHERS: Jewel Thieves Music, ASCAP
143/Reprise 100864 (CD promo)

It’s that time again. In the tradition
of so many other May Day songs that
signify that big step into the great
beyond, “Fly Away From Here (Grad-
uation Day)” is garnering attention
at adult top 40. But there’s more to
this song than a gooey transition
send-off; in fact, graduation is a cur-
sory theme in the meaty pop/rock
debut from 143 label chief David
Foster’s latest interest, quartet Drop-
line. With production from Paul
Ebersold, who has worked with the
likes of 3 Doors Down, Sister Hazel,
and Spacehog, the spirit of “Fly
Away" is focused on a soaring
melody, a trunkful of teeth-grinding
guitars, and the inviting, passionate
vocals of lead Steve Sulikowski, who
sings a chorus that holds residence
in the brain for a good long time
after the final refrain. These days,
there's a new group for every day of
the week, all with guitars in hand
and a story to tell; Dropline is one of
the good ones that deserve a break
today. “Fly Away From Here” is fine,
above-board work and a song that
could stand the test of time for the
imminent class of 2002. From the
upcoming You Are Here.—CT

% SOLUNA For All Time (4:02)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

DreamWorks (CD promo)

Latin-imaged quartet Soluna (sun
and moon) ably rides the youthful
pop/R&B wave with its DreamWorks
debut outing, For All Time, though
its first single, the title track, is a
lovely, mature ballad that underlies
the group’s tender years with its
champagne-and-roses piano-driven
melody and lovelorn lyric about
finding the right one and sticking by
his side. This is a nice balance
record against top 40’s noisier fare,
and it has just enough tempo to
keep the young ones tuned in. The
album hit the streets May 14, and
there’s plenty of potential to carry
Soluna to the Radio Disney audience
and beyond—it has already reached
No. 40 on the Top 40 Tracks chart.
In any case, “For All Time” is a beau-
tiful song that AC programmers
should also sample.—CT

COUNTRY

% LINDA DAVIS & JOHNNY PATTON
Throughout Eternity (no timing listed)
PRODUCERS: Johnny Patton, Terry Crisp
WRITERS: J. Patton, G. Benish
PUBLISHERS: Johnny Patton Music/Miracle
Publishing, BMI

Gold Crown Records 290514 (CD promo)
Linda Davis has always had one of
country music's most impressive
voices, even though her recording

SEEVEN
" SUN

SEVEN & THE SUN Walk With Me (3:26)
PRODUCER: Neal Avron

WRITERS: Seven, W. Brandt, B. Brandt
PUBLISHER: We3Kings Publishing, BMI
Atlantic 300785 (CD promo)

Perhaps it’s a little early in the sea-
son to predict, but “Walk Along
With Me,” by New Jersey-based
Seven & the Sun, certainly has that
“song of the summer” sound, with
its peppy, hook-happy stamp and
ode to the abandon of lazy days
(“Working on a suntan, we don’t
even try and block it/And it's hot as
hell but we don’t care, cause we
don’t have to go nowhere, we're just
chillin’ ). Already, NBC’s oddball
soap Passions has featured the feel-
good track—and the band—to cap-
ture the attitude of its summertime
storylines (including one about an
amnesiac), while Atlantic is moving
up the release of its debut, Back to
the Innocence to June 18—six
weeks early—in anticipation of pub-
lic reaction. Certainly, the song is
an irresistible slice of modern pop,
as catchy as a summer cold, and
sawvily in line with mainstream
radio’s penchant for pop that rocks.
The quartet has been doing its
thing since junior high, comprising
lead Seven—that’s the dude’s name
—with guitarist Eddie Zak and
twins Walter Brandt on guitars and
Bill Brandt on programming. This
one is tailor-made for top 40’s
favorite season. Watch “Walk With
Me"” make a hasty run to the top
reaches of the charts.—CT

S P O T L I

SILVERCHAIR The Greatest View (3:41)
PRODUCERS: David Bottrill, Daniel Johns
WRITER: D. Johns

PUBLISHER: Big Fat Llama
Music/Sony/ATV Music

Atlantic 300795 (CD promo)
Silverchair's upcoming fourth
album, Diorama—its first in three
years—has already made its mark in
the band’s native Australia, debuting
at No. 1 and hitting platinum in its
first week of release. Lead single
“The Greatest View” is certainly
potent fuel to propel the oft-misun-
derstood outfit to similar heights in
the U.S., with its panoramic rock-

epic persona, intriguing mix of
grinding guitars and harmonic
horns side by side—a wildly trippy
effect—and a particularly melodic
hook from lead Daniel Johns that is
actually pretty underneath all the
electricity-amped action. Van Dyke
Parks is a novel addition to the team;
the producer—who has worked with
Brian Wilson, the Beach Boys, and
U2—arranged orchestra, brass, and
woodwinds on three album tracks—
not exactly par for the course in
rockland. In the end, the sweeping
“View” is a remarkably innovative
and gratifying outing whose depth
and color seem to grow with every
successive spin. If there were ever a
song that top 40 should pluck from
the modern rock side, this is it. Look
for the full-length Diorama in North
America July 30.—CT

G H TS

ASHANTI Happy (4:02)
PRODUCERS: Chink Santana, Irv Gotti
WRITERS: R. Calhoun, A. Douglas,

A. Parker, |. Lorenzo

PUBLISHERS: Taking Care of Business/D)
Irv, BMI; Pookietoots Publishing, ASCAP
Murder Inc. 15581 (CD promo)

The chart dominance of newcomer
Ashanti is nothing less than astonish-
ing. With three songs in the top 10 of
The Billboard Hot 100 simultaneously
—*“Always on Time” with Ja Rule,
“What'’s Luv” with Fat Joe, and her
chart-topping solo “Foolish™—the
young artist has managed to put her
name in the record books beside such
auspicious company as the Beatles
and Bee Gees. That makes it all the
more flabbergasting that the follow-
up to that trio of hits couldn't be
more vapid or uninspired. Without
the looped sample of the Gap Band’s
“QOutstanding,” there would literally
be nothing to “Happy.” Her producers
interpolate one piece of that 1983 No.
1 R&B song with new verses and a
wearying, redundant chorus that
seems to drag on like a CD that’s skip-
ping. Groups like the Beatles and Bee
Gees earned status as cultural phe-
nomena because of the originality and
daring they brought to the music of
their day. Ashanti won’t merit inclu-
sion in the same category if her team
can’t even sustain her career without
borrowing someone else’s hook.
“Happy” represents a sad day for the
condition of today’s dominant R&B
sound; it simply couldn’t be more
mundane and uninspired.—CT

history has been spotty at best. Well
known for the hit duet “Does He
Love You?” (with Reba McEntire), as

well as such solo efforts as “Some
Things Are Meant to Be,” Davis has
primarily released lush, pop-tinged

productions. On this duet with indie
artist Johnny Patton, she serves up a
gorgeous traditional vocalist per-

NEW &

MARIO Just a Friend 2002 (3:35)
PRODUCER: Warryn “Baby Dub” Campbell
WRITERS: W. Campbell, H. Lily, J. Smith,
M. Hall

PUBLISHERS: Nyrraw Music/EMI April
Music/Dango Music/WB Music Corp./
Cold Chillin’ Music Publishing, ASCAP;
Uncle Bobby Music/EMI Blackwood
Music, BMI

J Records 21150 (CD promo)

Rappers often sample R&B classics,
but rarely does it work the other way
around. Fourteen-year-old newcomer
Mario turns the tables with the first
single from his forthcoming epony-

| mous set, an updated cover of Biz
Markie’s hip-hop classic “Just a
Friend.” In Mario’s “Just a Friend

NOTEWORTHY

2002,” the singer is now in the role of
the titular friend, and his smooth,
confident vocals mesh well with the
sparse breakbeat provided by Warryn

“Baby Dubb” Campbell. If you listen
closely, you can even hear touches of
another old-school track, Run-
D.M.C.’s “Sucka MC (Krush Groove
1).” Ironically, both of the reference
tracks are almost older than Mario.
That said, the combination of old-
school nostalgia and new-school fla-
vor makes the single click. J Records
principal Clive Davis already put his
stamp of approval on the young
singer at the label’s post-Grammy
Awards party this year—the last
singer he did that for was a young
woman named Alicia Keys. With
heavyweight fans like Davis and label-
mate Keys in his corner, young Mario
may be just getting started. —RH

formance that suggests this might
have been her best direction all
along. Patton is no slouch either,
with a vocal presence reminiscent of
Vern Gosdin at his very best. It's a
straight-ahead country love song
brought to life by these two wonder-
ful voices. Even though it’s an indie
release, it’s been getting notice and
garnering spins. Any station
unafraid of serving up great tradi-
tional country fare would do well to
give this a shot.—DEP

ROCK

D> ALIEN ANT FARM Attitude (3:57)
PRODUCER: Jay Baumgardner

WRITERS: Alien Ant Farm

REMIXER: Chris Lord-Alge

PUBLISHER: Karate Pants Music/Songs of
DreamWorks, BMI

DreamWorks 13913 (CD promo)

After topping the Modern Rock chart
with an energized cover of Michael
Jackson’s “Smooth Criminal” last
year, Alien Ant Farm became a
breakout success with one of the
funnest singles in years. The follow-
up, “Movies,” showed a new dimen-
sion to the band but found only a
tepid response at radio. This, the lat-
est single from the platinum
ANThology disc, confirms that the
act is indeed more than a party
band. “Attitude” finds a more pen-
sive AAF, working through a darker
minor key. Terence Corso delivers an
infectious guitar line, moving the
song along with meandering charm.
Mike Cosgrove syncopates the cut
with a funky helping of assorted per-
cussion that may help set this apart
as a standout at rock radio. The act
also has a track on the Spider-Man
soundtrack this summer, placing
AAF alongside a slew of other high-
profile modern rockers.—EA

RAP

% NAPPY ROOTS FEATURING ANTHONY
HAMILTON Po’ Folks (4:17)
PRODUCERS: the Track Boyz, Mike Caren
WRITERS: M. Williams, J. Kent, W. Hughes,
V.Tisdale, R. Anthony

PUBLISHERS: Nappy Roots Music, BMI;
Tarpo, ASCAP

Atlantic 85323 (CD promo)

The Nappy Roots offer a soulful sec-
ond helping from their gold debut,
Watermelon, Chicken & Gritz. Fol-
lowing the success of first smash
“Awnaw,” the Bowling Green, Ky.-
based sextet do it again with “Po’
Folks.” Big V, Skinny DeVille, R.
Prophet, Ron Clutch, Scales, and B.
Stille once again represent the
everyday man on this laid-back sin-
gle. Rhyming about the trials and
tribulations that we all go through,
Nappy somehow finds a way to make
listeners feel that everything will be
all right. Laced with a smooth gui-
tar riff and the soulful sounds of
singer Anthony Hamilton, “Po’
Folks” wonderfully blends elements
of soul, gospel, and hip-hop without
getting too preachy. Hopefully,
urban radio will be quicker to pick
up on “Po’ Folks” than it was with
“Awnaw.” Rock fans can look out for
the group's first foray into that
genre via labelmate P.O.D.’s remix
of “Awnaw.”"—RH

nn"lnln“l’“ns- Eric Aiese, Deborah Evans Price, Rashaun Hall, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or
® upcoming artists. PICKS (): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (%): New releases, regardiess of chart potential, highly recommended because of their musical merit. Send review copies to ChuckTaylor
(Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.
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Soul Resurrection:
What's So New Apout Neo-Soul?

It’s been seven years since D’Angelo’s arrival inspired the coinage,

and the ranks of neo-soul artists are steadil

growing. To wha

degree 1s the genre reshaping R&B, and where might it lead?

‘hen it comes to defin-
ing soul music, there’s
no better anthority
than Ray Charles. In

an interview quoted in Peter
Guralnick’s colorful epic Sweet
Soul Music, Brother Ray says, “It
has to be a fine song, and the
artist has to feel it, or it’s no
good.”

Nearly 50 years after Charles’
ear-opening convergence of
gospel and R&B—resulting in
1955’s spirited “I've Got a
Woman"—that simple definition
of soul still rings true. And it's
being emphatically embraced by a
swelling contingent that includes
Erykah Badu, D’Angelo, Alicia
Keys, India.Arie, Jill Scott, Musiq,
Angie Stone, Donell Jones, Bilal,
Glenn Lewis, Jaguar Wright and
Tweet, among others. All are
singer/songwriters. All count such
pioneering predecessors as Mar-
vin Gaye, Stevie Wonder, Donny
Hathaway, Curtis Mayfield,
Roberta Flack and Aretha
Franklin as influences. And all
have pointedly declined to strap
on the industry’s formulaic shack-
les in favor of true creativity that
doesn’t compromise individual
musical visions, messages or
images.

However, that still hasn’t
stopped a category-happy indus-
try from affixing a label to this
group of passionate artists, the

“aLtn’t no stoppin’

That title hook from mcradden & whitehead’s 1979 hit says it

alL. slack music—in all of its colorful personae—is on a
roll. sillboard salutes slack music month 2002 with a Look at

what’s going on from several key vantage points. inside

° Jazz eets oown with uip-Hop

. aeggae summer: upcoming Releases

° indies ot The slues

. cospel eoes Back To church

. coning Aight up: meissues checklist

And the Beat goes on.

BY GAIL MITCHELL
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Not bothered by labels: Kindred

most popular being “neo-soul.”
But does that moniker truly rep-
resent what’s been happening
musically during the last five or so
years? Or does it narrowcast the
music to the status of fad?

“1 own the trademark to neo-
soul,” says Motown president/
CEQO Kedar Massenburg, whose
label is home to Badu and
India.Arie, as well as such soul
up-and-comers as Remy Shand
and DJ Rogers Jr. “The term ‘new
soul’” or ‘neo-soul’ originated
when I came out with D'Angelo
[before Massenburg joined
Motown], who was reminiscent of
Marvin Gaye and Donny Hath-
away.

us now.”

“However, a lot of people don’t
like the term,” he continues,
“because they don’t want this
music to be looked at as a genre.
Because, when you classity music,
it becomes a fad, which tends to
go away. But soul music is soul
music. There’s nothing really new
under the sun. But, in terms of
marketing today, there's the need
to categorize music for consumers
so they know what they're get-
ting. So, for lack of a different
term, I coined neo-soul.”

GETTING UP TO SPEED

Jerome Hipps and Mike
McArthur, who comprise the
management/production duo
Mama’s Boys (Musiqg, Aaries),
echo Massenburg’s sentiments.
“What's new about soul music?”
asks Hipps. “This is just a new
generation of artists who are car-
rying on the soul-music tradi-
tion.” Adds McArthur, “We just
call it soul music. We don’t really
see it as a new-soul thing. It’s
something that’s been here and
will always be here. The only thing
new is the artists making the
music.

For Hipps and McArthur, the
contemporary soul train began
picking up speed thanks to acts
such as D’Angelo and Zhané.
Before that, they list Mint Condi-
tion and Tony! Toni! Toné! *1
think earlier acts like Mint Condi-
tion opened the door for D’Ange-
lo and Erykah Badu,” says Hipps.

“Then came Lauryn Hill, Jill
Scott and India.Arie. That’s why 1
hate to say ‘soul music’ —because,
at the same time, some of these
artists do R&B. There’s a fine
line. But the bottom line is it’s a
good, stimulating vibe where
artists have a lot to express and
want to push the box.”

Ask Raphael Saadiq, one-third
of the box-pushing Tony! Toni!
Toné!, if he considers the trio a
major factor in the back-to-soul
movement and he says, “I think
we were among the first ones to
really come back and start it, but
we never take credit like that
because we were only doing what
the Isley Brothers, Earth, Wind &
Fire and Parliament were doing.
We were just trying to emulate
them. People said [soul music] had
stopped; we just didn’t know it.”

“Neo-soul,” he continues, “is
disrespectful for me because
you're calling something new
soul. When did it stop? It never
stopped. I understand it for mar-
keting reasons, I get that. But
people who really love music can’t
respect that because it’s not new
soul. You either have soul or you
don’t.”

NEW NICK AND VAL?

Among the new generation of
soul artists is Philadelphia-based
Kindred—Fatin and Aja Dant-
zler—whose "70s-influenced brand
of music has already led some
industry watchers to tag the
husband-and-wife duo as a new-
millennium Ashford & Simpson.
The pair’s Hidden Beach debut,
Survender to Love, bows this sum-
ner.

“R&B made its progression into
hip-hop soul and now neo-soul, a
label that doesn’t necessarily both-
er me as much as it bothers sone
of my contemporaries.” says
Fatin. “Hip-hop and rap dealt
with the same kind of issues. Yet,
here we are 25 years later, and
they're still around. And, while
being compared to Ashford &
Simpson is lovely and appreciat-
ed, we know it took much more
than their marriage to establish
them. We're just trying to follow
their example, making strong
R&B/soul music that’s positive
and heartfelt.”

What initiated the idea that
there was an alternative to
R&DB/hip-hop for Aja was the
1995 release of ID’Angelo’s Brown
Sugar album. “That started the
‘alternative-R&B’ term,” she
recalls. “That was the only way to
describe it. He looked like a rap-
per but sounded like Marvin
Gaye. Neo-soul doesn’t offend
me. But I do recognize that,
when people start categorizing
something, it can mess up the
karma of it until it becomes con-
trived and dies out.”

Atlanta-based newcomer Don-
nie, whose From the Colored Section
bows this summer via New York
City's Giant Step label, believes

Liaau R/?usnc
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LONDON—A full range of contem-
porary black music will be show-
cased on a new BBC digital-radio
outlet to be launched in late summer
via the Intemet, digital-radio, digital
satellite and cable distribution. The
outlet, called 1Xtra, will feature pro-
gramming of hip-hop, R&B, garage
and ragga music, along with news
and talk programming focused on
black-music culture.

“I knew that there was a big audi-
ence for this kind of station, [and)]
we just had to work out the best
way to bring them the music that
they wanted,” says lan Parkinson,
BBC Radio 1 head specialist, live
music and speech, who conceived
the project. The station, he says, “is
going to be the first time that fans of
black music [in the U.K.] have had a
radio station that plays what they
want to hear ‘24-7.””

The station is expected to launch
by mid-August on various digital
platforms, including the Web site
www.bbc.co.uk/1xtra. Managing the
station’s output will be programs
editor Wilber Wilberforce and man-
aging editor Tarrant Steele, each
reporting to Parkinson and, through
him, to Radio 1 controller Andy
Parfitt.

“By having 1Xtra based in the
same building as Radio 1, they will
be able to draw upon the expertise
and experience that the Radio 1
team have and then apply it to their
own station and its audience,” says
Parfitt. “1Xtra will emerge from
under Radio 1’s wing, and we are all
going to benefit as it builds relation-
ships with audiences that currently
Radio 1 can only serve for part of
the time.” W

the neo-soul designation “isn’t
here to stay, but music from the
heart will always be here.” In
addition to Stevie Wonder and
Donny Hathaway, Donnie draws
inspiration from such gospel acts
as John P> Kee and the Clark Sis-
ters. He notes that the difference
between soul artists then and now
is that the “computer age has left
us not as organic anymore.”
However, for many, that organ-
ic element was brought back into
sharp focus a couple of years ago
with notable debuts by Angie
Stone and Jill Scott. “When Jill
hit, that brightened up the scene
and a lot of soul acts began com-
ing up,” says producer Vidal
Davis who, with partner Andre
Continued on page 36
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Down With

Jazz musicians are devising novel ways of catching a new generation’s ears.

ith its emphasis on
freedom of expression
and ability to reflect
the turmoil and trou-

ble, as well as the joy and excite-
ment, of the times it was created
in, jazz in the '30s through *50s
was often a music of rebellion and
youthful braggadocio. Take a look
at early photos of the music’s
guiding lights—Miles Davis, John
Coltrane, Dizzy Gillespie (and
their peers)}—these creative
improvisers looked as uncompro-
mising as the music they created.
Not only were they making music
(much of which sounds as revolu-
tionary today as it did when it was
recorded), they were creating
sonic reflections of the tumul-
tuous times they lived in.

In the past decades, however,

BY STEVE GRAYBOW

jazz has been replaced by rock,
R&B and, most recently, hip-
hop as the music of choice
among young music fans, partic-
ularly urban youths. There have
been several artists and albums
that have successfully crossed
the line between rap and jazz
(most notably Guru’s Jazzmatazz
(1993), which featured rappers
and jazz musicians intertwining
their skills), but often the two
genres remain segregated,
despite their cultural and
genealogical similarities.

Often, young people don’t get
“into” jazz simply because they
are not exposed to it. “When 1
was coming up, there was quality
formal music-education in public
schools, and that made all the dif-
ference as far as kids getting

exposed to different types of
music,” says Earth, Wind & Fire
co-founder and vocalist Philip
Bailey, who recently released his
second jazz solo project, Soul on

Jazz (Heads Up International).

“Even something as simple as
music-appreciation classes, which
at least allowed someone to hear
all types of music and then decide
for themselves whether or not
they liked it, do not exist like they
used to. Kids today might say
they don’t like jazz, but, in truth,
they never had the opportunity to
get introduced to the music.”

PAYING JAZZ BACK

Soul on Jazz gave Bailey an
opportunity to combine his roots
in R&B with the jazz that he has
enjoyed since childhood by uti-

lizing jazz instrumentation and
classic jazz material by Thelo-
nious Monk, Chick Corea and
Joe Zawinul, as well as several
newly composed tunes and dis-
tinctly current sounds that reflect
the current wave of R&B-
production technology. “I want-

PYHLASE TP BVATIFLUET Y

ed to show that traditional R&B,
jazz and contemporary urban fla-
vors can all work together,” the
singer explains.

Often, the different genres
work together so well that listen-
ers mav not even realize what
they are hearing. In fact. hip-hop
fans are already listening to classic
jazz sides in their favorite rap
songs, sampled by hot R&B pro-
ducers and remixers who scoul
old jazz recordings looking for
beats, breaks and melody lines to

sample. “The best hip-hop DJs
are uncommonly versed in old-
school jazz, from searching
through old jazz recordings for
those perfect few seconds to sam-
ple,” says Steve McKeever,
founder of Hidden Beach
Recordings. “They may not have
had much exposure to live jazz
bands, but they know great jazz
playing when they hear it,
because their ears are so attuned
to the nuances of the music.”

In October 2001, Epic-distributed
Hidden Beach released its first
project, Unwrapped Volume 1, a col-
lection of contemporary jazz
tunes that McKeever says have
been “borrowed back” from the
hip-hop world. Each of the 13
songs is a new, largely instrumen-
tal remake of a hip-hop hit, ones
that in many cases were built
upon jazz samples, such as Lil’
Kim'’s “Crush on You,” which fea-
tured a sample of Jeft Lorber’s
“Rain Song,” and LL Cool J's
“Loungin’,” which came from
Bernard Wright and Lenny
White's “Who Do You Love.”
“Hip-hop has borrowed from jazz
for years,” says McKeever. “Now,
we are taking those rhythms and
the melodies, and the songs that
were built upon them, and
returning them to a jazz form.”

Continued on page 36
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‘Rich in musical and sonic brilliance, Cookie provides plenty to
stimulate both brains and behinds. (4 stars)"' -Ayana Byrd, Vibe

‘Cookie represents the best of Ndegeocello: funky high art for
the ghetto masses." -Akiba Solomon, The Source

"9 out of 10" -Nelson George, Playboy

Cookie: The Anthropological Mixtape
By Meshell Ndegeocello

In Stores Now!

Featuring

"Pocketbook", "Hot Night"

meshell.com

& "Earth"
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Musical Series for TERTAINMENT

Black Music Month ETWORK
PRESENTS

The Millennium ~2, -
Z

From the way we sing,
to the way we swing.

From our greatest triumphs,
to the ones yet to come.

American Urban Radio Networks, The Network with Vision,
presents the greatest story of Urban Music, and celebrates the
joy, the pride, the power that springs from Be-Bop, Hip-Hop,
Gospel and R&B — “A Century of Soul”

“A Century of Soul” is the definitive eight-hour radio
show that chronicles the entire spectrum of Urban Music in
America. Created for Black Music Month, hosted by noted
V] and air personality Donnie Simpson and supported by
all-time Grammy award winner Lou Rawls.

“A Century of Soul” brings black music history to life for
your listeners and builds cume tor your station.

Journey through time... celebrate the legendary music-
makers who shaped our cities, country, the world, and
continue to impact the music of today.

Donnie Simpson Call your
AURN Programming
representative today...

Glenn Bryant
Senior Vice President, Operations

412.456.4038

Anita Parker-Brown
Senior Director, Afhliate Relations

212.883.2114

Lenore Willams
Manager. Program Operations

412.456.4098
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reggae

Smokin’ Summer:
A Full Slate OF Releases

Superstars and compilations round out a heavy schedule.
BY KWAKU

s the 40th anniversary

of Jamaica’s independ-

ence approaches on

Aug. 6, reggae special-

ists and major labels
alike are working releases aimed
at boosting the genre's profile
and mainstream success.

“This is proving to be a good
year for our dancehall artists, as
urban radio has shown love to
acts like our young group T.O.K.,
Sean Paul and Tanto Metro &
Devonte,” says Michelle Lin,
director of publicity at VP
Records, the indie reggae power-
house. The track “Give It to Her”
from Tanto Metro & Devonte has
cracked the Hot 100 and risen
into the Top 50 on the Hot
R&B/Hip-Hop Singles Chart.

VP has two late-spring releases
on tap from Bounty Killer, the
dancehall D] featured on No
Doubt’s hit “1ley Baby.” The label
will simultancously release Ghetto
Dictionary: The Mystery and Ghetto
Dictionary: The Art of War. June VI
releases include veteran singer
Ireddie McGregor's Anything for
You and Old to the New: A Tiibute to
Joe Gibbs, on which young and vet-
eran acts will rework classic pro-
ductions from Joe Gibbs. Steely &
Clevie, who produced a track on
No Doubt’s platinum album Rock
Steady, helm the Joe Gibbs tribute.

Other upcoming VP releases
include albums from the likes of
Sean Paul, Buju Banton and
Lady Saw, with marketing and
promotion eflorts focused on core
reggae radio and press. On the
compilation front, VP Records
has launched the [0th-anniversary
edition of what it bills as “the
most widely recognized brand
name of reggae-music compila-
tion” with the May 21 release of
Reggae Gold 2002. This title in the
series features R&B radio
crossover hits such as T.O.K’s
“Money to Burn,” Sean Paul’s
“Gimmi Di Light” and Tanto
Metro & Devonte’s biggie “Give It
to Her.” From Madhouse, the sin-
gle “Wha Dat Fa” by Baby Cham
is slowly spreading from Jamaica
to U.S. and U.K. radio.

XPLOSIONS APLENTY

At Greensleeves, sales and mar-
keting VP Frank Mendez notes
that the title track from Elephant
Man’s album Lag On has been
gaining attention with mix-show

radio play.

Jamdown, the compilation spe-
cialists, in April released Riddim
Ryders Volume 2, tollowing the suc-
cess of the first installment in the
series last year. Each of the
album’s tracks was exclusively
produced for this double-CD,
which covers traditional reggae,
dancehall, lovers rock and con-
scious, roots music. Early May
brought Jamdown’s release of
Reggae Xplosion 2002 and Dance-
hall Xplosion 2002. The first CD in
the Dancehall Xplosion series,
released last year, hit No. | on the
Top Reggae Albums chart and
topped sales of 31,000 units,
reports Jamdown.

But indies are not the only ones
building reggae’s profile. Major-
label reggae artists with current
or forthcoming albums include
Virgin's Beenie Man, Red
Square/BMG’s Spragga Benz,
Motown’s Grammy-winning
Damian “Jr. Gong™ Marley and
Big Yard/MCA's Shaggy and
Rayvon. The latter artist, best
known for his No. I hit collabora-
tion with Shaggy, “Angel,” is cur-
rently on the U.S. Big Yard show-
case tour, which ends in August.

Rayvon's debut album, My Bad,
to be released June 13, was pre-
ceded by the commercial release
of the title track in late April. “*My
Bad’ is doing very well right now.
We're hoping for a big hit,” says
Big Yard GM Tom Hughes. The
game plan for the album will
focus on street teams and ads on
BET and MTV. Adds Hughes,
“MCA are giving us full backing
on the marketing of the album
and single.”

U.K. RELEASES
U.K. labels also are making an
impact on the U.S. reggae mar-
Continued on puge 38

Blues

Indies Rule The Game:

small Labels Have The Held To Themselves

he blues may have its

roots in Africa, but it

remains one of the true

wellsprings of African-

American music. Virtu-
ally all the acknowledged master-
works are available on CD, and
classic blues can be routinely
heard in everything from film
soundtracks to television com-
mercials. In the summer of 2002,
however, blues is almost exclu-
sively the province of independ-
ent labels. Here’s a sneak peak at
what several of the most promi-
nent of those have on tap for the
coming months.

Alligator Records will celebrate
its 31st anniversary this year.
Among the Chicago-based label’s
forthcoming releases are guitarist
Coco Montoya’s Can't Look Back
(set for June 6) and an as-yet-
untitled album by Litle Ed & The
Blues Imperials scheduled for
sometime in July. Meanwhile, She-
mekia Copeland is currently in the
studio working on her next album,
which is being produced by Dr.
John and is set for September.

San Francisco-based Blind Pig
Records has just re-released
Mighty Joe Young's eponymously
titled debut. Originally issued in
the mid-"70s, this disc has long
been out of print—and never pre-
viously available on CD.

Blind Pig’s new third-quarter
releases include albums by Magic
Slim & The Teardrops, produced
by noted blues artist Popa Chubby
and New York-based Bill Perry. As
for the label’s other artists, Big Bill
Morganfield (son of blues giant
Muddy Waters) will be performing
in Sweden and Poland this summer,
while female African-American gui-
tarist Deborah Coleman will be the
featured performer on Front Porch
Blues, a four- to six-week tour that'll
be taking blues to universities, the-
aters and performing-arts centers.

WINDY CITY BLUES

Chicago’s Delmark Records will
be releasing an album from the
venerable Eddie Burns titled
Snake Eyes that features contribu-
tions from his brother Jimmy
Burns. Eddie Burns plays guitar
and harmonica as well as sings, as
befits his role as a former John
Lee Hooker sideman (he played
on Hooker’s classic Chess album
The Real Folk Blues). Also due in
May was Sleepy John Estes’ New-
poit Blues, 16 performances drawn
from a previously unreleased

BY DON WALLER

1964 session with Yank Rachell
(mandolin, guitar, piano, vocals)
and Hammie Nixon (harmonica,

jug, vocals).

New on the previously unavailable-
on-CD tip, there’s Robert McCoy's
Bye Bye Baby, which contains the
two albums this Alabama barrel-
house pianist recorded in the
early-"60s for the Vulcan label.
This disc—which includes many
previously unreleased tracks—
represents his first recordings as a

montoya

leader, even though he'd recorded
as far back as the '30s, supporting
“Jaybird” Coleman and Peanut
The Kidnapper, among others.

In the meantime, label stalwart
“Mad Dog” Lester Davenport has
just finished recording an album

‘with a backing band that includes

such luminaries as guitarist Jimmy
“Fast Fingers” Dawkins and
pianist Detroit Jr. Look for Del-
mark to issue Shirley Johnson's
debut U.S. CD, Killer Diller, as
well. Finally, the Big DooWopper’s
A Tribute to Mahalia_Jackson will be
released in early fall, spotlighting
his Hammond organ-playing and
his singing overdubbed (some-
times six-part) harmonies.

CHOPPED-UP AND DRIVEN

While still preparing the North
Mississippi Allstars” new 51 Phan-
tom album, Wellesley, Mass.—based
Tone-Cool Records lists such
forthcoming releases as a Live at
the Handy Awards CD), Bernard
Alison’s Storms of Life and Rick
Holmstrom's Hydraulic Groove.
Mixed by Rob Schnapf—whose
production credits include Beck
and Elliott Smith—Holmstrom’s
disc presents a modern take on
blues, blending chopped- up beat
and sample-driven tracks with
old-school fretgrinding.

Tone Cool also intends to have
a new Susan Tedeschi disc out
before the end of the year.
Recording with studio legend

Tom Dowd, she’d already com-
pleted several tracks prior to tak-
ing time out for the recent birth
of her son. Paul Rishell & Annie
Raines are also in the studio,
working on a follow-up to their
W.C. Handy Award-winning disc,
Moving to the Country.

From way down in Oxford, Mis-
sissippi—through its arrangement
with L.A.-based indie Epitaph—
Fat Possum Records intends to
issue a Junior Kimbrough collec-
tion, You Better Run: The Essential

Junior Kimbrough, on July 9.

Although arguably not a pure
blues release, Fat Possum/Epitaph
will unleash legendary rock 'n’
soulman Solomon Burke’s Don’t
Give Up on Me album upon an
unsuspecting world. Due July 23,
the disc features previously
unrecorded songs from the pens
of Bob Dylan, Elvis Costello, Nick
Lowe, Van Morrison, Tom Waits,
Dan Penn, Barry Mann & Cyn-

thia Weil and the album’s produc-
er, singer/songwriter Joe Henry.

Meanwhile, Malaco Records
mainstays Little Milton, Bobby
Bland and Bobby Rush all have
discs—the titles of which are yet-
to-be-determined—scheduled for
release this month. This trio will
also be featured in an episode of a
forthcoming seven-part blues
documentary that's set to debut
on PBS-T'V next year.

Incidentally, Little Milton—who
lent his talents to the recent Gov-
ernment Mule album, Deefy Iind—
will also be featured in a forth-
coming video centered on the
recording of that disc. While
Floyd Taylor, son of late Malaco
artist Johnnie Taylor, has record-
ed his first album for the label,
the record that first put the Jack-
son, Miss.—based company on the
map—King Floyd’s classic
“Groove Me”— may be heard in
the forthcoming Austin Powers
film. Yeah, baby! @
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NEO-SOUL
Continued from page 30

Harris, has racked up credits
working with Scott, Glenn Lewis,
Faith Evans, City High and
Musiq. Upcoming projects
include cutting songs with the
Isley Brothers, Floetry, Aaries and
Darius Rucker.

“Production-wise, we're using
live instruments,” adds Vidal,
“and custom-fitting songs to the
artist. I like neo-soul, but it can be

Motown’s Massenburg

just so much bigger than that.
You don’t need gimmicks. Only
great lyrics, a good singer and
good music. That will give you
goose bunips every time.”

BEYOND BOOTY

“Neo-soul is a lot of live instru-
mentation and songs with lyrics
that are obviously talking about
something,” notes David McPher-
son, executive VP of A&R and
urban music at Epic Records,
whose roster includes Canadian
soulster Glenn Lewis and Hidden
Beach acts Scott and Kindred.
“They’re conscious-driven songs,
not just about shaking your booty
or just talking about sex but
about events going on around
you or about relationships. When
you saw Jill Scott organically sell 2
million albums and multiracial
audiences at shows appreciating

her songs, that did a lot for this
music. Then Alicia Keys picked
up the torch.

“I've never had a problem with
the term neo-soul. It was created
for artists whose nrusic takes one
back to *70s music,” McPherson
continues. “Neo-soul is main-
stream, thanks to Jill, Alicia and
others. I think it's here to stay—
but, like any genre—when some-
thing becomes saturated, when
what once was underground
becomes mainstream, people tend
1o want something new. But this
music isn’t going anywhere. It’s
quality music, catalog music.”

Which is something that,
despite the fickle nature of the
music industry, will never go out
of style, no matter what labels are
affixed. “People need to feel real
strings, guitars, bass and real
singing,” says Saadiq (who dubs
the music on his new Universal
release, Instant Vintage, * gospel-
delic”). “That’s the feeling every-
body wants now because there’s so
much trouble in the world. A
plane going into a building: you
can’t just get back into the car and
listen to...I mean, radio stations
damn near turned off.”

CNN + R&B

“Everything is cyclical,” says
Massenburg. “Chuck D called hip-
hiop the CNN of the streets. This
new soul music is the CNN to our
R&B/soul forefathers. Hip-hop
has helped reintroduce R&B and
soul music through sampling.
What's happening now is a differ-
ent level of consciousness after
9/11. People are re-evaluating
themselves. There’s always room
for party, shit-talking records. But
now the market has opened up
more for the conscious musician
and artist.”

“People have been longing for
music that the whole family can
listen to,” sums up Andre Harris.
“Something everyone can vibe
together on. This isn’t a fad. It’s
going 1o be here.” B

JAzZZ

Continued from page 32

‘To date, Unwrapped Volume 1,
whicl features contemporary
Jazz musicians such as violinist
Karen Briggs, keyboard player
Patrice Rushen and guitartst
Paul Jackson Jr., has sold more
than 96,000 units, according to
SoundScan.

FLIPSIDE DISCOVERY
McKeever says he hopes that

exposing hip-hop kids to jazz

through songs they already know

will prompt them to delve deeper

into the music. “I wouldn’t have
gotten into jazz it not for George
Duke,” he says. “I bought his
albums when I was a kid because
they were great dance records.
But, when I turned the disc over,
there were songs with tons of jazz

playing. I started reading articles
about George Duke and started
learning about all these other jazz
artists. It was sort of this reversed
process, where I kept going back
and getting deeper and deeper
into jazz.”

If Bailey could send one mes-
sage out to the hip-hop commu-
nity, it would be one that stressed
jazz’s universal appeal. “As an
artist, I love the challenge of jazz,
the inexhaustible search for per-
fection in the music, a quest that
has many possible outcomes,” he
says. “When you listen to jazz, it is
like going on a voyage where you
can sense the chemistry that is
going on between the minds of
the musicians. It is people click-
ing at the highest of levels, and, if
you listen long enough, you will
connect with it. You will hear
yourself in there.” B

gospel

Going Back To Church

After a decade of explosive sales tied to crossover exposure in
mainstream markets, gospel marketers are finding new strength and
big numbers in their core market.

pwards of 50,000

churchgoers jammed

into churches in key

markets around the

country, including Los
Angeles, Dallas, Nashville, Wash-
ington D.C., Philadelphia,
Atlanta, New York City and
Detroit for a series of listening
parties that Kirk Franklin’s label,
Gospo Centric Records, now says
played a key role in the success of
his current chart-topping release,
The Rebirth of Kirk Franklin. The
CD—which at press time had
passed the 600,000 unit sales
mark—went gold in just three
weeks.

Consequently, with the March
26 release of Go Get Your Life Back
from Donald Lawrence and the
Tri City Singers, EMI Gospel
launched with a similar promo-
tional church tour, dubbed “The
Pastor & The Psalmist,” targeting
five key churches in major mar-
kets, no doubt contributing to the
album’s No. 4 chart debut.

And the gospel industry’s most
successful label, New York-based
Verity Records, is setting up
church tours and aggressively tar-
geting the African-American
church-conference circuit with the
recent release of Tonex’s 02.

The fact is, after a decade of
explosive sales tied to crossover
exposure in mainstream markets,
gospel marketers are finding new
strength and big numbers in their
core market. Taking its cue from
the successes of Donnie
McClurkin (who led the gospel
industry in sales last year) and
Kurt Carr, whose current CD),
Awesome Wonder, sold more than
400,000 units and earned him
five Stellar Gospel Music Awards
(without mainstream airplay and
acceptance), gospel executives are
making such direct-to-church
strategies a growing trend.

FAITHFUL CONSUMER BASE
“Companies have come to rec-
ognize the full potential of the
urban-faith consumer base,” Veri-
ty Records president Max Siegel
says. “And what’s most interesting
is the growing interest and fasci-
nation in both parties targeting
each other. Churches like the
Brooklyn Tabernacle and Bishop
T.D. Jakes’ Potter’s House are get-
ting more savvy about their influ-
ence and ability to market prod-

BY LISA COLLINS

ucts that will benefit their min-
istry by tapping into a larger dis-
tribution network, and gospel
labels are trying to promote their
artists through the churches.”
“People are seeing that you
don’t have to turn gospel artists
into urban artists in order to sell
records, and the success of Kurt
Carr proves that,” Gospo Centric
CEQ, Vicki Mack-Lataillade

CeCeWinans

dtuhastier Boa

observes. “These churches are
as important—if not more
important— in many ways as
MAJOr CrOSSOVET VENues were once
thought to be, and it is the so-
called ‘super’ or ‘mega’ churches
that are paving the way.”
Marketing the church is hardly
a new idea. “It’s not that labels
didn’t want to get into the
church,” says Carka Williams,
director of markering at Dexterity
Sounds/EMI Gospel. “Ten years
ago, our artists weren't necessarily
welcome, and, in some cases, they
were viewed as competitors by the
pastors. But, with the advent of
niega churches who understand
and embrace the appeal of gospel
music and artists like Bishop T.D.
Jakes [a part owner of the label
and a top-selling gospel artist], all
that is changing. From a market-
ing standpoint, what I have seen
in the last decade is a partnership
with the mega [full-service]
churches in particular and an
evolution in the growth and
acceptance of praise and worship
music.”

STILL SOME RESISTANCE
“In a sense, we are going back
1o our roots,” says Maple Red-
dick, owner of Meek Records
and operator of one of the
largest-selling venues of gospel

music in Chicago. “But,” she
adds, “there is still a great deal of
resistance. The mega-churches
are saying yes, but the smaller,
traditional churches have a long
way to go.”

While gospel executives like
Wellspring Records president
Demetrus Alexander-Stewart
agree, they say it’s the music that
makes the difference. “The music
had escaped the core market and
had gotten away from what peo-
ple could use in church,” claims
Alexander-Stewart. “It became
exploited either for its commer-
cial value or in the sense of
ministry—to minister to those
people apart from or outside the
church, but today’s nrusic has
become the gospel industry’s
bridge to the church. When we
released Alabaster Box, one of the
first things we did was to send
CeCe 1o churches around the
country (at no charge) to let them
know that this was music intend-
ed for the church. You market
your roots first.”

To that end, companies like
Verity are putting more emphasis
on grassroots marketing at the
church level. “We're currently in
the midst of putting together
focus groups to see how we can be
of benefit to the church and what
kinds of things would be helpful
to the church,” says Verity’s
Siegel. Perhaps the biggest side
eflect of this new trend is its cre-
ative impact on the music, with
many labels reporting sales spikes
in traditional gospel music that
touches the heart and fabric of
the core church.

“With artists like Donnie
McClurkin, Kirk Franklin, Kurt
Carr and, years ago, the Mississip-
pi Mass Choir, it wasn’t about
savvy marketing,” Alexander-
Stewart notes. “It was about the
fact that they had something the
church wanted and needed: those
powertul, spiritually inspiving
songs. The bottom line is that,
when you've got a good song that
reaches the church, you don't
have to market it, it markets
itself.”

EMI Gospel VIP/GM Ken Pen-
nell agrees. “To me, it's a lot
longer view than a marketing
campaign,” Pennell says. “The
great music that we record comes
from the church in the first place.
We're able to give it back.”
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[ My Life
EXpPCriciic
hnt_cr_!mrgzg 1

The long, anticipated Autobiography of one of the most
prolific musical persons in the 50’s — Mertis John, has been
released. The book chronicles his life as the senior male
sibling of the John family. His working and traveling with his
famous brother, Little Willie John, of recording and
entertainment fame. Then his induction into The Rock & Roll
Hall of Fame. Mertis’ ups and downs and his
subsequent success in writing and producing music.

The title of the book is "My Life And Experiences In The
Entertainment World." Dorrance Publishing Co., Inc.,
643 Smithfield Street, Pittsburgh, PA 15222 USA.
Phone 1-800-788-7654, ISBN #0-8059-5040-1.

Mertis is the founder, owner, President and CEO of
Meda Records.

SL 500 - We'll bring it to you!
The next generation SL will be yet again the
ultimate convertible. The hardtop retracts
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Mercedes Benz

completely on its own into the spacious trunk.

7YY ALEX LIVADAS

House of Imports ¢ (714) 562-1134

Why did Team Livadas sell over 1000 new
Mercedes in the last three years? We make it
easy to buy a Mercedes. Call Alex Livadas at
(714) 562-1134 and we’ll bring your new
Benz to your office.

HousSE OF IMPORTS

BUENA PARK * CALL ALEX 1-800-637-2333 Ext. 1134

oelective Guide To Recent
-orthcoming Vital Relssues

(All information accurate as of press time)

LLER

JUNE

LIGHT

Andrae Crouch, Mega 3-CD Collec-
tion

Winans, Mega 3-CD Collection

EMD: PRIORITY, THE RIGHT STUFF
Whispers, Anthology (two-CD set)

RHINO: RHINO/ATLANTIC

Anita Baker, The Very Best of

Donny Hathaway, The Definitive
Donny Hathaway (two-CD set)

Various Artists, Smooth Grooves at
the Club

UNIVERSAL MUSIC ENTERPRISES

Rick James, Anthology

Aaron Neville, Best of/20th Century
Masters

Ohio Players, Funk on Fire:
Anthology

Lionel Richie, Can't Slow Down
(two-CD set)

JULY

BMG HERITAGE

Rob Base & DJ E-Z Rock, Greatest
Hits

Angela Bofill, Something About You

Cesaria Evora, La Diva; Cabo Verde;
Miss Perfumado; Mar Azul

CONCORD/JAZZ ALLIANCE

Oscar Peterson, Piano Jazz Program
(w/Marian McPartland)

Sarah Vaughan, Piano Jazz Program
(w/Marian McPartland)

EMD: PRIORITY, THE RIGHT STUFF

Funkadelic: The Electric Spanking of
War Babies; Hard Core Jollies;
Uncle Jam Wants You; One Nation
Under a Groove

FANTASY: GALAXY, PABLO,
PRESTIGE

Roy Eldridge, Jam, 1975 France

Willis Jackson with Pat Martino, Sou/
Night—Live!

Bud Powell, Paris Sessions

HIGHNOTE

Charlie Ventura & Bill Harris, Live at
The Three Deuces Vol. 2

Mary Lou Williams, Live!

ROUNDER
Holmes Brothers, The Essential
Collection

SONY: COLUMBIA LEGACY, EPIC
LEGACY

Peabo Bryson, The Best of

Miles Davis, Filles de Kiliminjaro; In a
Silent Way, Water Babies

Fishbone, The Best of

VANGUARD
Lightnin’ Hopkins, Live at Newport
Son House, Live at Newport

UNIVERSAL MUSIC ENTERPRISES

James Brown, Startime Live (two-
CD set)

Moonglows, Millennium Collection

Peaches & Herb, Millennium Collec-
tion

AUGUST
BMG HERITAGE

Fifth Dimension, Greatest Hits
Run DMC, Greatest Hits

FANTASY: D=BUT, MILESTONE,
NEW JAZZ, PABLO, PRESTIGE,
STAX

John Coltrane, Lush Life

Eric Dolphy, Far Cry

Isaac Hayes, Groove-A-Thon

McCoy Tyner, The Greeting

PRIORITY, THE RIGHT STUFF
N.W.A., Legacy Vol. 2

RHINO/WARNER ARCHIVES
Chaka Khan, Anthology (two-CD
set)

SONY: COLUMBIA LEGACY JAZZ,
EPIC LEGACY

Thelonius Monk, Monk’s Dream;
Monk (expanded editions); Live at
Newport '63 and '65

Shuggie Otis, The Best of

UNIVERSAL MUSIC ENTERPRISES

Marvin Gaye, / Want You (two-CD
set)

Guy, Best Of

Heavy D, Millennium Collection

SEPTEMBER

BMG HERITAGE

Various Artists, Harry Belafonte Pre-
sents ‘The Long Road to Free-
dom: An Anthology of Black
Music’ (highlights of boxed set)

CONCORD JAZZ
Gene Harris All-Star Band, Title TBD

DELMARK
Memphis Slim, Title TBD

FANTASY: MILESTONE,
PRESTIGE, RIVERSIDE

Charlie Byrd, Byrd in the Wind

Johnny Griffin & Eddie “Lockjaw”
Davis, Battle Stations

Barry Harris, Bull’s Eye

PRIORITY

Eazy-E, Greatest Hits Eternale

N.W.A,, Greatest Hits; Straight Outta
Compton; Efil4ziggin

SONY: COLUMBIA LEGACY JAZZ

Charlie Christian, The Complete
Charlie Christian on Columbia
(four-CD boxed set)

Billie Holiday, The Billie Holiday
Collection Vols. 1-4

TD BE SCHEDULED

COLLECTABLES

Ray Bryant, Trio/Big Twist

Capitols, Cool Jerk/We Got a Thing

Gospel Harmonettes, Meeting/
God Is Here

Al Hibbler, Monday Everyday; After
the Lights Go Down

Highway QCs, Lord | Pray/Some-
times I'm Happy; This Is My Light

Lena Horne, Jamaica/Porgy & Bess

Jimmy Hughes, Steal Away

Wynton Kelly, 1931-1971

Miriam Makeba, Concert/Pata
Pata/Makeba

Carmen McRae, Art of/For Once in
My Life

Wilson Pickett, I'm in Love/In the
Midnight Hour/The Exciting

Billy Preston, Complete Recordings

Wayne Shorter, Second Genesis

Art Tatum, 1910-1956

Allen Toussaint, Live, Love & Faith

Josh White, At Midnight/Ballads &
Blues W

REGGAE
Continued from page 34

ket. Jet Star has been getting
“great response from retail for
established names such as Grego-
ry Isaacs,” says head of marketing
Tony Berry, while the label gains
radio attention for titles coming
from its new New Cave studios in
London—such as Luciano’s Great
Controversy. Jamdown U.K. plans
a summer release for Heroes of
Kingston, featuring numerous reg-
gae pioneers, including Alton
Ellis, Dennis Alcapone and Der-
rick Morgan.

While business has generally
been down since the last quarter
of 2001, Mendez says Green-
sleeves sales have picked up in
the core markets since March.
But he adds that mainstream
retailers “aren’t doing the units
they used to.

Business for reggae labels is also
plagued by pirated product.
Jacquie Juceam, owner of dance-
hallminded.com and promotions
manager for the Madhouse label,
says, “Bootleg, or bandulu mix
CDs, are taking most of the sales
on the street away from mom-
and-pops in the Caribbean cities,
like Miami and New York.” W
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R&B/HIP-HOP

and The Blues.

LET’S CELEBRATE: More than a few
would say the current industry cli-
mate offers nothing to celebrate
about. But as we prepare to ob-
serve Black Music Month 2002,
there are some bright spots that
shouldn’t be ignored.

First, there’s a lot of strong R&B
and hip-hop music that has either
been released this year or is forth-
coming. I'm talking both major and
indie projects, including Cee-Lo,
Nappy Roots, Jaguar Wright, Lauryn
Hill, Floetry, Donell Jones, YahZarah,
Kindred, Afu-Ra. Tweet, Musiq
(whose sophomore set debuted at No.
1 on The Billboard 200 last issue), and
Good\Vibe newcomer Martin Luther.

Also in the last issue (May 25), Bill-
board senior touring editor Ray Wad-
dell wrate about the positive atmos-
phere surrounding R&B-based tours
and the greater demand for hip-hop
and rap concerts. Meanwhile, a recent
eight-question survey by college-
club.com (which has members on
4,000 campuses across the country)
found that R&B and hip-hop are stu-
dents’ favorite music genres (33% and
30%, respectively), followed by
rock/alternative (16%), others (10%),
and pop (4%). The random survey,
part of an ongoing monthly series of
various polls, according to director of
market research Ken Locati, garnered
3,019 responses. A surprising 72%
said that they learned about new
music through radio, vs. 23% who do
so via file sharing; 70% said they pur-
chased new music in stores, com-
pared to 49% that download music.

In addition, the entrepreneurial
beacon is shining bright. Joining the
growing indie ranks is former Black-
ground, Interscope, Columbia, and
Death Row executive Parrish John-
son. He and partner Darnell Dinkins
are CEO and president, respectively,
of Washington, D.C.-based the Cipher.
Though the label’s roster is small—
singer Kim Scott and rapper Superb,
thus far-—its mission isn't.

by Gail Mitchell

“If [black music industry players]
don’t do what I'm doing, we’ll be
extinct,” Johnson declares. “Every-
one’s chasing after the same pro-
ducers; everything sounds the
same. We want to be ahead of the
curve, not behind it. With the prop-
er guidance, indie labels will defi-
nitely be the [industry] movers. It’s
about empowerment.”

Johnson is coordinating a Sweet 16
promo tour on behalf of Scott, who
turns 16 June 6. Five days later her
Cipher debut, Y'all Ain’t Ready, bows.
The tour will cover such markets as
Macon, Ga.; Charlotte, N.C.; and Lit-
tle Rock, Ark., before swinging into
Chicago; Washington, D.C.; and mov-
ing West.

The five-time winner of the Apollo
Theatre talent show released her first
album in 1998 via Columbia. The
then-11-year-old was labelmates with
Destiny’s Child, Jagged Edge, and a
then-unknown Alicia Keys, joining
them as part of the label’s Young Soul
Power tours.

Managed by mom Cheryl Sanders,
of CMC Enterprises, Scott says the
new album “has a bit more hip-hop
flavor but still has some soulful
tracks. While message-wise it’s dedi-
cated to teens, audiences of all ages
can listen to it.” Lead single “Talk It
Out” is already at radio.

COMING SOON: The Best of Anita
Baker arrives June 18 from Rhino,
with 18 tracks spanning her tenures
with Beverly Glen and Elektra (1983-
95) ... Jive's Syleena Johnson is in the
studio recording her second album.
The slated Sept. 10 release, with the
working title Chapter 2: The Voice,
finds the singer working with Carvin
Haggins and Ivan Barias (Musiq), Hi-
Tek (Mos Def), and Donald Lawrence
(Kelly Price, Mary J. Blige).

KUDOS: To Destiny’s Child member
Beyoncé Knowles, who became the
first African-American female to win
ASCAP’s songwriter of the year award

. To Janet Jackson, who will be
among the Governors Award hon-
orees at the Los Angeles Chapter of
the National Academy of Recording
Arts and Sciences’ annual member-
ship awards luncheon June 20 . ..
Speaking of awards, Diana Ross,
Roberta Flack, and Bow Wow are
among the celebs who'll be on hand
for the 2002 Essence Awards . . . The
International Assn. of African-Amer-
ican Music will stage its 24th fete
June 7-8 in Philadelphia; honorees
include Dionne Warwick, Kool & the
Gang, the Heath Brothers, and
Hezekiah Walker.

BY JEFF LOREZ

NEW YORK—Having a famous parent
can be a burden as well as a blessing,
especially if you choose to pursue the
same career path. Someone who can
attest to that is singer D.J. Rogers Jr.

Dad D.J. Rogers Sr., now an or-
dained minister, is the voice behind
such mid-'70s R&B oldies but goodies
as “Say You Love Me” and “Love
Brought Me Back.” The junior Rogers
is a Motown artist whose debut solo
album, Emo-Soul, is due June 18. He
admits that having a famous dad did
open some doors for him, but the elder
Rogers also has a legacy his son was
afraid he could never match.

“I used to be very rebellious about
the idea of my father,” Rogers recalls.
“When I was younger and mentioned
my father’s name, everyone would
look at me like ‘the D.J. Rogers?’ Or
people would say, ‘Can you sing as
good as your dad?’ But now I've
grown into a greater understanding.
The bottom line is, that’s my dad. He
loves me; I love him.”

It’s not difficult to spot the similari-
ties between the senior and junior
Rogers. Emo-Soul—which Rogers
describes as “expressions of my emo-
tions that are channeled through my
soul”—is an uncompromising slice of
classic soul built around organic
instrumentation and old-school R&B
that borrows heavily from the icons of
yesteryear. Producers include child-
hood friend Warryn Campbell, Mark
Batson, Jamey Jaz, Dent, and Allstar.

Despite such production clout, Rog-
ers’ debut almost didn’t happen. He
originally signed to Universal Records
after building a reputation as a song-
writer with the Bad Boy camp and had
worked with DJ Quik, among others.

“There were a lot of internal differ-
ences within the company,” says Rog-
ers, who is currently without manage-
ment. “I was basically a young kid who
had a lot of raw talent but didn't really
have the things around me to be suc-
cessful. At the time, Universal wasn’t
capable of giving me that, either, and
didn’t really know what to do with me.

“One day in a meeting they were
contemplating what to do, and Kedar
Massenburg [Motown president/CEQ]
stood up and said, ‘Well, if there’s any
talk about dropping him from the sev-
enth floor, drop him to the sixth [where
Motown’s offices are located].’

With Massenburg at the helm,
Rogers crafted a no-holds-barred al-
bum, which, in the tradition of the soul
greats, found him wearing his heart on
his sleeve while writing and recording.

“Almost every song is personal,”
says Rogers, who is published through
Warner/Chappell (ASCAP). For exam-
ple, on ‘Send Me an Angel,’ I'm an
adult remembering my mother telling
me what'’s right and what’s wrong.
Angie Stone plays my mother in the
song. It's spiritually uplifting without
being too holy roller.”

First single “Lonely Girl,” with a
video directed by Saani Hamre, was
sent to radio March 15, where it’s gar-
nering raves. “D.J. is off the hook,” says
WBTF Lexington, Ky., PD Jay Alexan-

Motown’s
Rogers
Bares His
‘Emo-Soul’

ROGERS

der. “It's a good early summer song that
sounds great on the air.” WLXC
Columbia, S.C., PD Doug Williams
adds, “It's out-the-box hot. Columbia is
nodding their heads to D.J.”

JUE1

Motown is capitalizing on Rogers’
soul-baring ways by featuring him on its
18-city Ladies Night tour, part of the
label’s ongoing Motown Music Lounge
Tour. He—along with labelmates Black
Coffey, AZ, and Dave Hollister (who dou-
bles as show host)—hit the road May 18
and will wrap things up June 30. After
that, Rogers will tour with Thomas.

Motown marketing director Kelly
Thompson, who is also handling
Rogers’ bookings, notes, “First and
foremost, D.J. is a soul artist. And that’s
how we aim to introduce him: as part
of the ‘new era of soul.””

“I remember hearing D.J. Rogers Jr.
two years ago and have been anxiously
awaiting an album ever since,” says
Dedry Jones, who manages Track 1
Music Group in Houston. “He’s a pow-
erful singer who will appeal to a large
demographic.”

Success notwithstanding, staying
true to his artistry is most important
to Rogers. “There are certain things
as an artist I won't do,” he says. “[For
one thing],  won’t have an overtly sex-
ual element. The music, emotions,
and lyrics on this album are heartfelt.
I didn’t sell myself short. That’s what
is lacking so much in this business:
Art is sacrificed in favor of commerce.
At the end of the day, I know I can lis-
ten to my album and be proud of it.”
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Billhoard is teaming up with American Urban Radio Networks to 20 million people will
provide national coverage of the Conference & Awards to over experience this event via

400 radio stations including: AURN network coverage

. including inteviews,
WBLS New York WHUR Washington, DC

KILH Los Angeles WKYS Washington, DC event recaps, and a broadcast
WGCI Chicago WDT) Detroit of the awards show!
WDAS Philadelphia KMJQ Houston

WPHI Philadelphia WTMP-FM Tampa-St. Petersburg

KKDA Dallas-Ft. Worth WEDR Miami

WBFB Dallas-Ft. Worth ... and many more!

SALWUTE TO FINALSTS PARTY Meet with colleagues over drinks, food and music!

REGISTRATION & GROUP DISCOVATS ARTIST SHOWCASES Perft_lrmances' presented by top R?B and Hip-Hop labels,
Phyllis Demo 646.654.4643 pdemoG@hillboard.com PLUS an unsigned artist showcase featuring hot up-and-comers.

AWARDS SHOW & PERFORMANCES

: . EXHIBITS Vendors featuring the industry’s latest technology, products and services.
Michele Jacangelo 646.654.4660 < hbevents@hillhoard.com

SPONSORSHIPS PANELS The industry’s most knowledgeable experts discuss topics including:
Cebele Rodriguez 646.654.4648  crodriguez@hillhoard.com Radio, Financial & Legal Terrain, Retail, A&R, Indie Labels, Digital Music and more.

AURN CORPORATE MEDIA
Dawn Hill 212.883.2100 » dhill@aurnol.com
Larry Mynes 212.883.2117 « Imynes@aurnol.com

ICED MEDIA CONTACT DON'T MISS AURN’S
Felicia Quaning 212.461.2187, feleciaCicedmedia.com B““’O‘“‘D

national radio coverage
Leslie Hall 212.461.2295, leslie@icedmedia.com R& B l'"P-“OP RWHRDS

) . of the Awards to top
HOTEL Honoring the top urban artists of the year U.S. African American
The Eden Roc Resort 305.531.0000 at BillkoardLive, the new state-of-the-art venue markets
Discounted Conference Room Rate: $149 on South Beach!

Please reserve your room hefore July 12 to receive
discounted Conference room rate!
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1 Foolish 9 Whs AthNo 1 27 Call Me 51 EX] Feels Good (Don't Worry Bout A Thing)
ASHANT! {(MURDER INC/DEF JAM/IDJMG} TWEET (THE GOLD MIND/ELEKTRAVEEG} NAUGHTY BY NATURE FEAT. LW (TVT}
2] 4 halfcrazy +8124 Saturday (Oooh! Oocooh!) 52 450 The Color Of Love
MUSIQ _(DEF SOUL/IDIMG) LUDACRIS (DISTURBING THA PEACE/DEF JAM SOUTHIDJMG) BOYZ Il MEN IARISTA|
2 | Need A Girl (Part One, 30 Nothin' 53 kb Put It On Paper
P, DIDDY FEAT. USHER(& LDDN {BAD ) N.ORE. (DEF JAMIDIMG) N ANN NESBY FEAU!'LGREEN {UNIVERSAL) by Rhonda Bara ka
3 U Don't Have To Call 29 B 31 Wish | Didn't Miss You 60 Welcome To New York City
USHER |ARISTAI ANGIE STONE (J) CAM'RON {ROC-A-FELLADEF JAMVIDIMG)
6 Oh Boy 23 Awnaw B Move B***h
CAMRON (ROC-A-FELLAVDEF JAM/IOJMG) NAPPY ROOTS (ATLANTIC} LUDACRIS THA PEACE/DEF JAM SOUTHADUMG)
5 Addictive 52 | Need A Girl {Part Two) =1 51 Give it To Her
TRUTH HURTS FEAT, RAKIM IAFTERMAT HANTERSCOPE) iR P.DIDDY (BAD BOY/ARISTA) TANTO METRO & DEVONTE 2 HARD/SHOCKING VIBESVP) ™
7 Pass The Courvoisier Part i 40 Guess? 59 Give Me The Light
" BUSTA RHYMES FEAT. P DIDDY & PHARRELL (J} SCARFACE (DEF JAM SOUTHADJMG} SEAN PAUL (BLACK SHADOWNP) . .
. = = THE PEN IS MIGHTIER: With the pub-  Mack (aka Ges) will be released June 11
10 Makin' Good Love 141 Happy Trouble
= :lA!"lT ‘I‘.;;hll.JDNNSOH‘."Z;\A 5 ;smn:;au’;;fm-u UES SAMADIMG) :(.;‘::yudm'xv.\y FUPINICAANEWAY BUNGALOUNIVERSALY l]Shlng of S[[ua[l'ons (QP Pub]ishing, by indie ]abel Rough Kn]ght ReCOYdS.
m ayz 0C a o
S et o BUIGGFEAT JARINE (HCA) Al . (RDC-A-FELLAVDEF JAMADIMG) m‘m " $15) a book of short stories, rapper “Iwrote the song to my father to let
Anything This Woman's Work My Neck, My Back Queen Pen adds “author” toher listof  him know that no matter what went
JAHEIM FEAT, NEXT (DIVINE MILLAVARNER BROS | MAXWELL ICOLUMBIA] KHIA FEAT. DSD {DIRTY DOWN/ARTEMIS| . . . . »
still Fly Nothing In This World Down 4 U credits. T_he Brooklyn, N.Y., native dowp inour past, I love him,” Ges says.
DI TOMERS (CASH M L KEKE WNATT FEAL AYANT (MCA) GO eSS THENG nsuuwws | | (horn Lynise Walters) says the bookis ~ “He’s my pops, and blood is thicker
Down A** Chick How Come You Don't Call Me Day + Night b ife si . « » hi :
JARULE FEAT CHARLI BALTIMORE. IMURDER INC.DEF JAMADJMG ALICIAKEYS |J ISYSS FEAT, JADAKISS |ARISTA) about real-life situations. “Even than water. HOWQVCY, the Ohio native
What's Luv? I'm Gonna Be Alright Most High though the stories are considered fic-  adds that the tune is bigger than Dad.
FAT JOE FEAT. ASHANTI ANTIC) JENNIFER LOPEZ FEAT, NAS {EPIC} JERZEE MONET SANTERSCOPE} . . . . . 5 o l. “ l .
I Love You Lights, Camera, Action! Keep Lovin' You tion, life inspired me to write. {There’s]  “The song applies to all our relation-
T T MO e DAVE RCILISTER WCA so much that comes with life, Ican’t  ships with family members, and it
Gots Ta Be Get This Money Never Again h . P
B2K (EPIC) R KELLY & JAYZ (ROC-A-FELLAVDEF JAMIDIMGLIIVE) JARULE (MURDER INC./DEF JAM/IDJMG) elp but write about it. teaches us that when there are prob-
One Mic More Than A Woman Whoa Now Queen Pen began writing at age 10 lems, we have to remember that noth-
NAS (ILL WILLCOLUMBIA; AALYAH (BLACKGROUNG| BRICH (ATLANTIC| 8 a o 5
Full Moon Don't You Forget It Ooh, Ahh and by 14 was rapping and composing  ing should come between blood. ‘
BRANDY (ATLANTIC) GLENN CEW S e pie) JPC_012 rhymes. At 15, she gave birth to the Ges’ album, I'm Next, is due this
Hot In Herre Welcome To Atlanta Girlfriend . . . A
NELLY FO’ REELUNIVERSAL JEAMANE DLPH) & LUDAGRES (067 JAM SOUTHCDLUMBIA N SYNE FEAT NELLY IV first of her three children. She got her  summer. Label president Lonnie Smith
You Know That | Love You Grindin' Take Ya Home H H « ». ini-
DONELL JONES (UNTOUCHABLES/ARISTA) THE CLIPSE (STAR TRACK/ARISTA} LIL BOW WOW (SO SO OEF/COLUMBIA) b]g break oL rap When She ““’as featur eq, Says D e Daddy WI” be promOted i
Someone To Love You Song C . M1CouldGo! on the BLACKstreet hit “No Diggity” tially in the Midwest and Southeast. For
07 AL MICAFRLALEF I e Mz U Mo eao eiEsY | and later recorded her own solo CDs,  more information, contact Smith at
What If A Woman Take A Message 2 Way .
JOE (IVE) REMY SHAND UL ROMEQ FEAT. MASTER P INEWNDL | | My Melody (Interscope) and Conwer-  roughknight@charternet.com.
Oops (Oh M Ain't It Funn What About Us? Y 4
TWE'E'T ‘S"E GOLD!A)INH ELEXTHAEEG) JENNIFER LOPEZ FEAT. JA RULE (EPIC) BRANOY Al:l\?llll‘: | Satlons Mth Qu?erl (MOtown)' . . .
Say 1 i Vi : I'd Rather = ICarea U Anovel, tentatively titled Turmoil—  LONG TIME NO SEE: Chico DeBarge is
- YING YANG TWINS (EDLIPARKTI THE L LTHERVANDROSS 1) AALVEA (B which Queen Pen describes as a book  back on the scene with a new record-
34 Without Me 4 Somebody's Girl — How It's Gonna Be . 5 e . 9 3
e EMINEM (WERUAF ERMATHINTERSCOPE ey R KELLY & JAY-2 ROC-A FELADEF JAMDIMG/VE) LOVHER (DRAGDN/DEF SOULIDIME) about “street life from a female per-  ing, this time on his own independent
|28 Why Don't We Fall In L |56 Just A Friend 2002 |75 No Half Steppin’ s .
= bl A el et g Shodass AMITIING spective”—and another book, Love label, Alove Entertainment.

@ Records with the greatest impressions increase. © 2002, VNU Business Media, Inc. All rights reserved. Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track
service. 125 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross i i by cross-
data 1s used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.

Ing exact times of airplay with Arbitron listener data. This
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NELLY FO" REELUNIVEHSAL! BIGLOGIC IGOODINVISION/ORPHEUS) CRAIG DAVID (WILDSTARIATLANTIC
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Oh Boy/The Roc (Just Fire) One More Chance/Stay With Me Live The Life
CAM'RON (ROC-A-FELLAVDEF JAM/IDJMG) THE BLLG. (BAD FUNDISHA (SO SO DEF/COLUMBIA)
Still Not Over You It's The Weekend Put Yo Sets Up
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U Don't Have To Call Do Ya Thang Girl Addictive
USHER (ARISTAJ BEELOW (BALLIN) TRUTH HURTS FEAT. RAKIM (AFTERMATHANTERSCOPE!
3 Guess? Soldier's Heart Fiesta
i SCARFACE (DEF JAM SOUTHADJMG) = R KELLY (JIVE) R KELLY FEAT. JAY-Z (JIVE}
|14 Pass The Courvoisier Part il N— Round And Round You Know That | Love You
R BUSTA RHYMES FEAT P DIDDY & PHARRELL L) = JONELL & METHOO MAN (OF SOULIDEF JAMVIDJMG OONELL JONES (UNTOUCHABLEGARISTA)
— Ghetto Millionaire Happy Awnaw
DEM GHETTO PLAYAS (DEEP END) ASHANTI (MURDER INC/DEF JAWIDJMG NAPPY ROOTS (ATLANTIC)
|18 One Mic So High Beat Your Chest!!
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58 Dear God |46 154 Big Poppa/Warnin, — Family Affair
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25 Friday Night Love It Sha
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@ Records with the greatest sales gains. © 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. Compiled by SoundScan from a national subset panel of core R&B/Hip-Hop stores.
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart.

Yourself, That's the Key, are already in
the works. “I've always liked to write,”
she offers. “I wrote a play a few years
back and enjoyed it. After that, I prom-
ised myself I would write a book.”

STARVIN’ ARTISTS: Atlanta-based Stick
2 Tha Script Filmworks has set a June
release for Starvire’ Artists, a docu-
mentary about the trials and tribula-
tions of established and aspiring artists
and producers in their quest for musi-
cal success. Shot in Atlanta, it features
along list of artists, including Rashee-
da, T-Mo Goodie and Kujo Goodie of
Goodie Mob, Jim Crow, Phife of A Tribe
Called Quest, Richard “Wingo Dollar”
Wingo and Kyle Norman of Jagged
Edge, Biz Markie, Lil’ Zane, and Archie.
“There are many artists out there
who are talented and unheard of,” says
Andre “B.U.” Johnson, director/CEQ of
Stick 2 Tha Script. “Through this video
résumé, we will expose these ‘starvin’
artists,” as well as give our audiences
information from icons in the industry.”
Johnson and partner Rashad “RA”
Anderson say the fitm will “serve as a
blueprint for artists trying to get their
break in the music industry, as well
as an outlet for labels to find unsigned
talent.” It will be distributed via
Blockbuster Video, Hollywood Video,
and other independent distributors.

ONE FOR THE DADS: Every Mother’s
Day we hear Tupac’s “Dear Mama,” the
Intruders’ “I'll Always Love My Mama,”
and Boyz II Men’s “Song for Mama.”
But what about songs for dear ol’ Dad?

Other than the Winstons’ “Color
Him Father” and the scathing “Papa
Was a Rolling Stane,” there aren’t
many. Well, this Father’s Day, we can
at least add one more to the list: “Dear
Daddy” by Atlanta rapper Gerald Shakir

DeBarge made a splash with 1997’s
Long Time No See on Universal Records
and 1999's The Game for Motown. He
left the major-label scene because he
wanted the freedom to do his music, his
way. “I'm excited about this new label,”
he says, “because I get a chance to put
my hands toward what my brothers
started and take it to the next level.”

DeBARGE

DeBarge’s as-yet-untitled album
streets Aug. 6 and will be independent-
ly distributed. “It’s very much me.” he
says of the project. “I put more of
myself into it, like I did on the first
album. I didn’t have the pressure of
record-company deadlines and every-
body putting their fingerprints on it.”
Indeed, the tracks that I heard are rem-
iniscent of many of the Long Time No
See songs, with the kind of conscious-
ness and depth of artists like Marvin
Gaye and Stevie Wonder.

DeBarge says the name of his label
signifies love. “It's about bringing back
the love of music, love of entertaining,
love of just life in g neral.”

Rhonda Baraka may be reached at
rb3506@aol.com.
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E 10 Weeks At Number 1 50155] 55 SOMEBODY'S GIRL R.Kelly & Jay-Z 50
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111 FOOLISH o Ashanti = | 1 51 51] 51 THE COLOR OF LOVE Boyz ll Men = | 51
| GOTTL7 (A DOUGLAS, LORENZO,M DEBARGE,E JORDAN,S AURELIUS) @ MURDER INC/DEF JAM 588966™/IDJMG BABYFACE {BABYFACE) ARISTA ALBUM CUT
2146 HALFCRAZY O Musig = | 2 £0157]| 57 JUST A FRIEND 2002 0 Mario @ | 52
1.BARIAS,C.HAGGINS {MUS!O SOULCHILD,C HAGGINS | BARIAS F.LAI) @ OFF SOUL 568383 */IDJMG W.CAMPBELL (W,CAMPBELLH LILLY,J.SMITHM HALL) QJ21150°
31 2 U DON'T HAVE TO CALL O Usher = | 2 5160 — MOVE B***H O Ludacris Featuring Mystikal & infamous 20 = | 53
THE NEPTUNES {P.WILLIAMS} @ ARISTA 15060° KLC {C BRIDGES,C LAWSON,M TYLER B SANDIMANIE) © DISTURBING THA PEACE/DEF JAM SOUTH 582948°/I0JMG
41 6|7 OH BOY © Cam'ron Featuring Juelz Santana @ | 4 49| 53 PUT IT ON PAPER Ann Nesby Featuring Al Green 44
JUST BLAZE {C.GILES.J SMITHS,LJAMES,N.WHITFIELD) @ RDC-A-FELLA/OEF JAM 582864°/IDJMG H.MIDDLETON {ANESBY,T,W.LEE,M.ORR J.ORR,H.MIDDLETON} UNIVERSAt ALBUM CUT
515]| 8 ADDICTIVE O Truth Hurts Featuring Rakim = | 5 F163! — WELCOME TO NEW YORK CITY Cam'ron Featuring Jay-Z & Juelz Santana 55
DJ DUIK (S GARRETT,W GRIFFIN,D BLAKE) @ AFTERMATH 497710°/INTERSCOPE JUST BLAZE {C GILES.S CARTER.) SMITH} ROC-A FELLAVYDEF JAM ALBUM CUT/I0JMG
& 2|3 | NEED A GIRL (PART ONE) © P. Diddy Featuring Usher & Loon = | 2 3 53| 52 GIVE ITTO HERO Tanto Metro & Devonte 50
S.COMBS,MWINANS, THE HITMEN {S.COMBS.J KNIGHT,M.JDNES,E. MATLOCK,C HAWKINS S LESTER,J. THOMASH @ BAD BOY 79435*/ARISTA JHARDING {J. HARDING, MWDLFE.W.PASSLEY) © O 2HARD/SHDCKING VIBES 6334°/VP
7| 4 PASS THE COURVOISIER PART Il © Busta Rhymes Featuring P. Diddy & Pharrell = | 4 48| 42 GIRLFRIEND © ‘N Sync Featuring Nelly = | 23
THE NEPTUNES (T SMITH,PWILLIAMS, C HUGO) QJ 2154 THE NEPTUNES IJ TIMBERLAKE £ HUGO,P WILLIAMS) O O O JIVE 40013
2 110] 10 MAKIN' GOOD LOVE Avant @ | 7 58 | 58| 58 TROUBLE DJ Quik Featuring AMG = | 58
S.HUFE {S.HUFF,M.AVANT)} MAGIC JOHNSON ALBUM CUTMCA 0J QUIK {DJ DUIKAMG) EUPDNICLANEWAY/BUNGALO PROMO SINGLI
¢ 9|9 RAINY DAYZ Mary J. Blige Featuring Ja Rule 2| 8 57159 66 MY NECK, MY BACK O Khia Featuring DSD = | 59
1,GOTTI,7 {J ATKINS1 LORENZO,S AURELIUS} MCA ALBUM CUT TAZ, PLAT:NUM HOUSE (K.CHAMBERS M WILLIAMS} © DIRTY DDWN 751136°/ARTEMIS.
s115] 19 STILL FLY O Big Tymers = | 10 601 64| 72 GOOD MAN RL=| 60
M FRESH {B.WILLIAMS, B THDMAS) @ CASH MONEY 860995 THE UNDERDDGS IRLH.MASDN, JR ,D.THOMAS) JALBUM CuT
{ 12| 11 ANYTHING Jaheim Featuring Next = | 6 61| 69 GIVE ME THE LIGHT © Sean Paul 61
KAYGEE F MOORE (K.GIST,F. MOORE,RL} DIVINE MiLL ALBUM CUT/WARNER BROS. TROYTON,DADDY REDS (S HENRIDUE S, T.RAMI} © O BLACK SHADOW 6395°/VP
8|5 WHAT'S LUV? © Fat Joe Featuring Ashanti @ | 3 621 63 DAY + NIGHT Isyss Featuring Jadakiss | 62
LGOTTIA PARKER (J CARTAGENA. LORENZ0,J ATKINS A PARKER.C RIOS) © TERROR SOUAO B5233'/ATLANTIC T JONES (TJONES BKELLY) ARISTA ALBUM CUT
13113] 15 GOTS TA BE B2K 13 72| — MOST HIGH Jerzee Monet = | 63
THE UNDERDOGS {H.MASON, JR,D.THOMAS, MISCHKE,S.RUSSELL) © QEPIC79N19° T.JONES {T.JONES) DREAMWORKS ALBUM CUT.INTERSCOPE
1] 12 DOWN A** CHICK © Ja Rule Featuring Charli “Chuck” Baltimore < | 11 65| 67 WHOA NOW O BRich = | 64
| GOTTI{J.ATKINS,S AURELIUS,| LORENZO,T LANE} @ MURDER INC/DEF JAM 588941 *IDJMG DUKEYMAN,M.CAREN {B.RICH,R HALLJ.BARRY,J. DUBOIS) @ ATLANTIC 85296 "
RRE [ < 76| 76 DOWN 4 U Irv Gotti Presents The INC. Featuring Ja Rule, Ashanti, Charii Baltimore & Vita 65
S/' "J “ '—ATE ST GA' N E R / SA r"' =4 <& 1 GOTT1,7 1JATKINS, S AURELIUS, LORENZD A OOUGLAS,T LANE.A PARKER} & MURDER INC/DEF JAM ALBUM CUT/IDJMG
201 31 HOT IN HERRE - Nelly = | 15 71| — KEEP LOVIN' YOU Dave Hollister = | 66
THE NEPTUNES {C.BROWN NELLY,P WILLIAMS,C HUGO} @ FO_REEL 015976 /UNIVERSAL D MCKENZIE (D.MCKENZIE,D.YOUNG} MCA SOUNDTRACK CUT
14117 ONE MIC & Nas = | 14 67| 64 BALLIN' BOY © No Good = | 54
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12 ]18| 18 FULL MOON Brandy = | 18 69| 73 2 WAY O Lil' Romeo Featuring Master P = | 45
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21| 20 SOMEONE TO LOVE YOU Ruff Endz = | 20 7 79| 82 OOH, AHH 3pc. »| 65
C.ROONEY,T.OLIVER {C.ROONEY) EPIC ALBUM CUT M JEFFERSON (S LJONES M.JEFFERSON M. WALKER) 312 ENTERTAINMENT ALBUM CUT
23| 26 WHAT IF A WOMAN Joe = | 21 74| 59 WHAT ABOUT US? © Brandy 2| 3
ALLSTAR JOE {J.THOMAS J SKINNER.A GORDON) JIVE ALBUM CUT R JERKINS {R JERKINS K PRATT.LDANIELSF JERKINS IHLN PAYNE,BRANDY) © O ATLANTIC §5217*
> 17| 14 OOPS (OH MY) O Tweet 2| 1 HOYT SHOT ERUIT
TIMBALAND((C KEYST MDYS)lEV) © THE GOLD MIND/ELEKTRA 67280/EEG - b Skl D - B U ' -
20412854 NOTHIN' « .O.RE. 23 IF 1 COULD GO! Angie Martinez Featuring Lil' Mo & Sacario 73
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Capitol’s Dirty Vegas Gains
Popularity As ‘Days Go By’

BY MICHAEL PAOLETTA

NEW YORK—AII new acts should be
as fortunate as U.K. trio Dirty Vegas.
Earlier this year, its debut single, the
haunting and infectious “Days Go
By”—a top-20 hit in its homeland
last year—became the soundtrack to
the Mitsubishi Eclipse TV ad cam-
paign. Since then, Dirty Vegas’ U.S.
label, Capitol, has been playing
catch-up, of sorts.

“We had planned on doing a major
club campaign first,” explains Capitol
VP of global marketing Rob Gordon.
“But then the commercial hit and
interest at top 40 radio quickly fol-
lowed. While we started the process
with Mitsubishi, the song took
on a life of its own.”

Indeed, the track’s stylish,
unique video—directed by Rob
Legatt and Leigh Marling of
multimedia design company
Blue Source—is already airing
on MTV, MTV2, and VHI. It
can also be viewed at the band’s
Web site, dirtyvegas.com.

In this issue, “Days Go By”
climbs to No. 2 and No. 45 on
the Hot Dance Music/Club Play and
Hot 100 charts, respectively.

Such activity only fuels excitement
for the arrival of Dirty Vegas’ epony-
mous June 4 full-length debut (a Euro-
pean release on Parlophone will follow
this summer). Gordon says, “We real-
ly couldn’t have asked for a better way
to introduce the band to the U.S.”

None of this is lost on Dirty Vegas
members Steve Smith, Ben Harris,
and Paul Harris (the Harrises are not
related). “It’s a bizarre feeling for us
right now,” Paul offers. “People keep
telling us that the song and video are
being heavily played in America. We
find it all very strange.”

Paul continues, “We just hope peo-
ple understand the album and realize

’—‘. Cassius, “I'm a Woman”
(Astralwerks single). Talk of this
track has been circulating ever since
featured singer Jocelyn Brown first
mentioned it at the annual Billboard
Dance Music Summit two years ago.
The wait is finally over. French duo
Cassius has concocted one powerful
house jam that echoes the potency
of our fave disco classics. And
nobody knows how to sing a tale of
empowerment better than the
vocally gifted Ms. Brown, one of
clubland’s true veterans. Expect a
new Cassius album this fall.

e Aly-us, “Follow Me” (Strictly
Rhythm single). Originally issued in
'94, the Kyle Smith-produced “Fol-
low Me" is given the major re-rub
by remixers Full Intention, Jay J &
Chris Lum, and Eddie Amador—all

where we're coming from musically.
We're electronic musicians who write
classic songs.” Said another way, Dirty
Vegas beautifully unites electronic and
dance elements with traditional gui-
tar-based songwriting.

In addition to “Days Go By,” the al-
bum is home to such irresistible alt-
leaning uptempo tracks as “I Should
Know,” “Ghosts,” and “Alive.” On
tracks like “Burning the Candles” and
“Simple Things,” Dirty Vegas slows
things down, with acoustic folk
nuances nestled nicely among chilled-
to-perfection landscapes.

The album was completed last Octo-
ber, notes Paul, “well before the Mit-

DIRTY VEGAS

subishi ad began running.” He de-
scribes the recording process as “very
give-and-take. We each play more than
one instrument. So, Ben and I might
get a chord sequence going, and then
Steve may add the lyrics—or vice versa.
We handle it from many different
angles. The process of creating songs
is not an easy one. Fortunately, we're
all good friends, which helps keep
things very democratic.”

Prior to forming Dirty Vegas, Paul
paid the bills by DJing at clubs like
Ministry of Sound in London and
Venus in Nottingham. He says, “By
the late-"90s, I had semi-retired from
DJing to concentrate on producing
and remixing.”

The band’s other Harris, Ben,

worked at a recording studio in Cam-
den before opening a dance music
shop (Casa Records) in Bromley with
his brother. Paul says he regularly
shopped at the store. Soon enough,
the two Harrises were creating tracks
under the guise of Hydrogen Rockers.

Meanwhile, Smith was the percus-
sionist/vocalist in Higher Ground.
When the group disbanded in 99,
Smith migrated to Ibiza to concen-
trate on songwriting. He later met
Paul at a party in Switzerland where,
notes Paul, “I DJed and Steve played
percussion. We vowed to one day
make music together.”

In 2000, Paul brought everyone
together. “Yes, I was the
matchmaker.” The first song
the trio recorded was “Days
Go By.”

The label sent the single,
which is available as a com-
mercial 12-inch, to club DJs
and top-40/rhythm radio in
March and April, respectively.
Adds were immediate, Gordon
notes. Forthcoming are new
Paul Oakenfold remixes.

“It was the No. 1 most requested
song after its first week on the air,”
notes Jeff Z., assistant PD/music direc-
tor of WKTU New York. “It’s a smash.”

Next month, Dirty Vegas—which
is managed by David Dorrell in Lon-
don and booked by Carol Kinzel at
CAA—embarks on a mini acoustic
tour of the U.S. Paul says he may even
“DJ at a club or two along the way.”

On June 12, the act is confirmed
to perform on The Tonight Show
With Jay Leno.

“It’s all about getting the band over
here so people can connect the dots be-
tween the song and Dirty Vegas,” Gor-
don says. “People are definitely respond-
ing to ‘Days Go By,” and they want to
see the faces behind the music.”

of whom work with the song’s very
timely lyrics. Also included is the
now-classic original version.

¢ Frou Frou, “Breathe In” (MCA
single). Frou Frou is singer/song-
writer Imogen Heap and producer
Guy Sigsworth (Bjork, Madonna).
“Breathe In” is a fine preview of the
duo’s sublime debut, Defails, which
arrives Aug. 13. Gorgeously chilled in
its original version, the track becomes
a trance-laced anthem in the hands of
remixer DJ Encore. Also of note is
Aphrodite’s drum’'n’bass retweaking,
as well as Watkins’ house mix.

¢ Desert, “I See the Light” (Future

Groove/Mute single). The U.K.'s
Desert—Paul Kane & Paul Pring-
le—follows up last year’s “Lettin’ Ya
Mind Go,” which topped the Bill-
board Hot Dance Music/Club Play
chart, with this equally infectious
progressive house jam. Eddie Ama-
dor’s Outer Space mix is a tribal-
lover's delight.
¢ The Scumfrog Vs. David Bowie,
“Loving the Alien” (Positiva/Nettwerk
America single). The Scumfrog (aka
Jesse Houk)—who most recently
restructured Kylie Minogue’s “Love
at First Sight” and George Michael’s
“Freeek!”"—revisits this mid-'80s
Bowie track. Classical orchestration
and seductive house rhythms cou-
pled with Bowie’s signature vocals
make for one essential journey.
MICHAEL PAOLETTA
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POP MUZIK: Late last year, SpinArt
Records issued hip Scottish trio Bis’
third album, the spaced-out Refum fo
Central. Now, the label is gearing up
for the July 9 release of Plastique Nou-
veau, an EP that finds electro stal-
warts Adult, Ectomorph, and Tommie
Sunshine reconstructing such Cen-
tral gems as “Robotic,” “Protection,”
and “The End Starts Today,” respec-
tively. Vinyl junkies will want to snag
a copy of Plastique 33, the 12-inch
companion to Nouveau that includes
these three remixes, as well as the
vinyl-only track, a remake of Banbar-
ra’s “Shack Up” (later covered by A
Certain Ratio).

Sunshine’s re-rub of “The End Starts
Today” also makes an appearance on
definingTech, a spunky compilation
spotlighting all things contemporary
electro. Due June 11, the Navarre-dis-
tributed Orbisonic/Manifesto set opens
and closes with Fischerspooner’s
“Invisible” and Felix da Housecat’s
“Silver Screen Shower Scene,” respec-
tively. John Selway, working under his
Memory Boy guise, offers the hypnot-
ic “(There Is No) Electricity.”

And from Ministry of Sound, we
have This Is Tech-Pop: 21st Century
FElectro and New Wave. Like defin-
ingTech, it opens with a Fischer-
spooner track (the euphoric “E-
merge”) and also includes Housecat
(the Giorgio Moroder-inflected “Happy
Hour”) and Selway {“Pozition”) jams.
Other highlights include the Yaz-shad-
ed “State of Grace” by Swayzak, Tiga
& Zyntherius’ reworking of Corey
Hart’s “Sunglasses at Night,” and
“Extensive Care” by Crossover.

WORKING GIRL: Chicago’s DJ Colette
will follow up last year’s beat-mixed
set, Our Day, with a proper artist al-
bum for Nettwerk America. In the
midst of laying down tracks for the
album (due in the fall), DJ Colette
continues to tour throughout the U.S.
Additionally, she is now co-hosting
(with Kevin Dees, DJ Rick Dees’ son)
the weekly Maximum Rotation show
on top 40 KIIS Los Angeles.

INTO THE GROOVE: Imagine hearing
club-sawvy tracks like Moby's “We Are
All Made of Stars,” Kevin Aviance’s
“Alive,” DB Boulevard’s “Point of
View,” Cassius’ “I'm a Woman,” Mas-
ters at Work’s “Backfire,” and Lexicon
Avenue’s “Why R U Here” on your local
radio station. Or how about such tracks
as Frou Frou’s “Breathe In,” Play-
group’s “Number One,” Felix da
Housecat’s “Silver Screen Shower
Scene,” and Telepopmusik’s “Breathe”?

Well, it’s very possible—just not on

by Michael Paoletta

traditional radio. We recently heard
these tracks (and many more) on
Music Choice’s two dance channels
(one mainstream dance, the other
progressive/underground). An alter-
native to terrestial radio, Music Choice
—a provider of commercial-free dig-
ital music via cable and satellite—sup-
plies 45 music channels to more than
22 million cable homes.

Unlike hearing dance/electronic
music in a club—where punters often
don’t know what’s being played—
Music Choice displays artist and title
info on the screen for the track that is
aired. Such info can result in added
retail sales, as well as to help put a face
to the artists and producers responsi-
ble for the music. And in the 8 million
homes that have digital cable service,
Music Choice’s “new look”—album art
of the song being played, artist facts,
music news, and other extras—fills the
TV screen with tasty tidbits.

“We’re always looking for ways to
educate people who listen to us,”
Music Choice senior manager of pro-
gramming Seth Neiman says. “Many
more people go to clubs than actual-
ly buy the music. This is a chance for
people to know the titles and artists of
their favorite tracks.”

Since these two channels feature
musical formats that are DJ-based,
Neiman often features mixed-compi-
lations. On a recent visit, we heard
snippets from Louie DeVito’s Dance
Factory and DJ Geoffe’s Dance
Fssentials 2. According to Neiman, he
also spotlights special mixes done
specifically for Music Choice by the
likes of Frankie Knuckles and Goldie.

“I'try to be as diverse as possible with
these two formats,” Neiman explains. “I
showcase all styles of club music. I treat
these two stations as my own personal
DJ mixes. But unlike other DJs, I tend
to stay on a track for several months.
It’s healthy to keep a track like Base-
ment Jaxx’s ‘Red Alert’ in some type of
rotation. People like to hear something
familiar mixed in with the new.”
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'8 18] 21 WILL I1? Rosains 72056 lan Van Dahl 117 9 IT'S LOVE (TRIPPIN’) GROOVILICIOUS 224/STRICTLY RHYTHM @ @ Andrea Brown
2112834 COME WITH US  FREESTYLE DUST/ASTRALWERKS 46426VIRGIN The Chemical Brothers 16|16 LIFETIME (BEN WATT REMIX) coLumsiA7%4/CRG © @ Maxwell 2
e POWE R P]i K = 22 LORDS OF ACID VS. DETROIT annes suswar soss © © Lords Of Acid
22134 — LAZY  SKiNT 79754COLUMBLA X-Press 2 23 CAN'T FIGHT THE MOONLIGHT curs7o% © © LeAnn Rimes <
2132 m MORE THAN A WOMAN (RICHIE SANTANA MIXES) BLACKGROUND PROMONIRGIN Aaliyah 2 M 19| 15 RESURRECTION  10MMy BOY SILVER LABEL 2354 TOMMY BOY @ @ PPK
20| 14 FOR A LIFETIME (ALEX GOLD REMIX) xtravacanza iMpORT Ascension 251 NO MORE DRAMA (THUNDERPUSS REMIXES) wca 15592 @ Mary J. Blige
16|12 FLAWLESS GroovILCIOUS 273 STRICTLY RHYTHM The Ones @ Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The
Club Play chart is compiled from a national sample of reports from club DJs. < Vidioeclip availability, Catalog number is for vinyl maxi-single, or CO maxi-single if vinyl is
- 13| 8 ALIVE  EMERGE 30006/ CENTAUR Kevin Aviance % | unavailable. On Sales chart: @ CD Maxi-Single available. @ Vinyl Maxi-Single available. € Cassette Maxi-Single available. ©2002, VNU Business Media, Inc. and Sound-
Scan, Inc. Al rights reserved.
27 43133 COME & GET MY LOVE cutmine 454 Becca
33|39 PURIFY (GUSGUS & FADE REMIXES) WINOHAM HILL PROMO/RCA VICTOR Balligomingo ~ p » .
i i
2123119 GET DOWN MASSIVE  FRESKANOVA 1149/MAMMOTH Freestylers 0 » 90 (6 . »
26, 23 IF YOU FALL (THE M.A.S. COLLECTIVE MIXES) wanicoun 12 Ad Finem
x
31145 — STILLNESS OF HEART (REMIXES) virGiNPROMO Lenny Kravitz @ & g
10142 — WE GET TOGETHER uuiranin2 HQ2/Hex Hector Present Kim Sozzi g ARTIST Title
IMPRINT M ISTRIBUT
38| 45 DON'T LET ME GET ME (REMIXES) assta s Pink 2 : R R AL A I
54y ™
37| 37 EVERYDAY 2002 (ALEX GOLD REMIX) XTRAVAGANZA IMPORT Agnelli & Nelson % NUMBER 1 12 1 Week At Number 1
s 141] 48 STILL NOT OVER YOU (THE CRUZ & BAGZ REMIXES) e ocaL prowocasheus Exhale 4. mosy 5
35| 30 IT'S ALRIGHT (MOTHER PRESENTS HARDER DEEPER MIX) UMELGHT IMPORT Shania Twain 1 1 kg\}g{l%ﬁ;{g&% Louie DeVito's Dance Factory
39|42} SUGARHIGH (THE REMIXES) cotumeiaer2s Jade Anderson @ 3 SOUNDTRACK Queer As Folk: The Second Season
:M 30| 29 SOMETHING roBBINS 7205 Lasgo 2 SOUNDTRACK Blade I
47| — b
39 PLEASE SAVE ME sammport Sunscreem Vs. Push S VARIOUS ARTISTS Verve//Remixed
2l 36| 35 WALKING ON SUNSHINE (METRO REMIX) epicpromo Jennifer Lopez ERVENS NG
- 4 PET SHOP BOYS Release
«# HOT SHOT DEBUT + [ £ ‘
41 I'LL BE WAITING mNisty oF SOUND 0505 Full Intention Featuring Shena R e — LT
42 {8 IN MY MEMORY (REMIXES) suckroesanerwere  0J Tiesto Featuring Nicola Hitchcock 0f Mandalay 8 A e Simple Things
43 TRIPPIN' GROOVILCIOUS Z76/STRICTLY RHYTHM Oris J Presents Delsena 6 VARIOUS ARTISTS Monster Disco
24|13 WISH | DIDN'T MISS YOU (THE REMIXES) Jzia Angie Stone ? Wl 11 JOHNNY VICIOUS Ultra.Dance 01
48| — REAL FONKY TIME  susscience 1sszazmca Dax Riders 3 VARIOUS ARTISTS Bost Of Howse Volume Two
L 44
THE NEED TO BE NAKED rommy oy PROMO Amber 3 v&glc')_us AT IS Te e
47 LOVE AT FIRST SIGHT caprot pRomo Kylie Minogue e
" ; 12 VARIOUS ARTISTS Global Hits 2002
27[1 1 IT'S GONNA BE...(A LOVELY DAY) BE0ROCK/CREDENCE 3532/NET"WERK Brancaccio & Aisher @ UNIVERSAL 017004/UMRG
10 AVALON 02/Avalon Remixed
49 WE ARE ALL MADE OF STARS v2¢romo Moby % SPARROW 1106
5 AWAKENING  0MTOWN PROMOHIGHER OCTAVE Sasha Lazard 14 TBGIEMICAL BROTHERS LomeRvithUS
18 DAVID VISAN Buddha-Bar IV
GEORGE V 71002
k) DJ ENCORE Intuition
MCA 016603
17 BASEMENT JAXX Rooty
XL 10423 ASTRALWERKS &
20 TIMO MAAS Loud
KINET C 54706 &
Maxi-S (JLL S "ﬂes 0 KD DANNY TENAGLIA Back To Basics
S i
22 VARIOUS ARTISTS The Classic Chillout Album: A Collection Of Classics For A Modern World
BACKFIRED TREMBLE HLC s
Masters At Work Featuring India maw Marc et Claude raoia 19 NVO&IIRJS(?%IS ARTISTS House Party (Volume One)
TREMBLE ALIVE 2 BT DAFT PUNK Discovery
Marc et Claude raoikac Kevin Aviance emerce VIAGIN 45006
21 GARBAGE Beautifulgarbage

TUMBA
Angelique Kidjo cowumsia

DON'T SAY GOODBYE
Paulina Rubio unversaL

RAINY DAYZ
Mary J. Blige Featuring Ja Rule wmca

VAI VAI
Thunderball est

THE MUSIC'S NO GOOD WITHOUT YOU
Cher waRNER BROS.

DROWNING
Cleveland Lounge mooNSHINE

Breakoms Titles with future chart potential, based on club play or sales reported this week ©2002, VNU Business Media, lnc. and SoundScan Inc. Allrights reserved.

ALMO SOUNDS 433115°/INTERSCOPE

s

DARUDE
GRODVILICIOUS 106/STRICTLY RHYTHM &

Before The Storm

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for net shxpmem 01 500,000 album units {Gold). A RIAA

certification for net shipment of 1 million units {Platinum). @RIAA certification for net shlpmem of 10 million units {

Numeral f Platinum or D

symbol indicates album’s muit-platinum level. For boxed sets, and double albums with running time of ll)(] minutes or more, the RIAA multiplies shipments by the num-

ber of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units {Oro). . Certification of 200,000 units {Platino}.

%' Certification of

400,000 units {Multi-Platino). *Astenisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prlces marked €Q,
and all other CD prices, are equivalent prices, which are projected from wholesale prices. # indicates past or present Heatseeker title. ©2002, VNU Business Media,
Inc. and SoundScan, Inc. All rights reserved.

BILLBOARD JUNE 1, 2002

www.billboard.com

45




MCA’s Shannon Lawson Is
Ready For His Place In The ‘Sun’

BY DEBORAH EVANS PRICE
NASHVILLE—Rarely, if ever, does
a new artist emerge on a country
label with a more diverse musical
résumé than Shannon Lawson.

Like nearly all Kentucky-born
musicians, Lawson cut his teeth on
bluegrass music, performing with
his family’s band during his youth.
Raised in Taylorsville, 40 miles
southwest of Louisville, Lawson
grew up dividing his time between
harvesting tobacco with his father
and uncles and playing music.

He formed his own band in high
school, performing a blend of
country and rock. After graduation,
he headed to Louisville for college
but ended up getting more of an
education than he bargained for
when a veteran blues musician
named Top Hat hired him to play
guitar in his band. The 18-year-old
became the only white musician in
an otherwise all-black band, where
he played guitar and sometimes
sang lead on blues classics.

“These people were really good
to me,” Lawson recalls of the band.
“They taught me how to make a set
list, how to be a professional musi-
cian. Top Hat taught me about
black music. He told me Aretha
Franklin was queen and James
Brown was king.”

INDIE ROAD TO NASHVILLE

In 1993, Lawson stepped out on
his own to form the Galoots. The
cutting-edge band became one of
Kentucky’s hottest acts, particu-
larly among the college crowd.
They recorded three independent
albums and earned a devoted fol-
lowing. By 1998, Lawson and his
wife, Mandy, decided to give
Nashville a shot. But instead of
rushing in and trying to conquer
the country music world, Lawson
approached this phase of his
career cautiously.

“We planned on coming to Nash-
ville and finding out what was
going on,” he says. “We wanted to
be very careful about how we
launched me as an artist.”

After a while, Lawson decided to
have the Galoots perform at the
Station Inn, a Nashville venue
well-known for great bluegrass
and acoustic music. “Every time
we played, the crowds got bigger
and bigger,” he recalls. “By the
time we played three shows, I had
several publishing and production
offers. 1 didn’t take a production
deal, but I did sign with a pub-
lishing company.”

That company was Extreme
Writers Group, where Lawson
began further honing his song-
writing talents. His wife played a

demo for Shane Barrett in MCA
Nashville’s A&R department, and
Barrett immediately wanted to
take it to Tony Brown, MCA’s
then-president, now a senior
partner in the new Universal
South label.

‘I'm a gut person.
I went with the
songs that felt best.
You've got to keep
it real, or it won’t
touch anybody.’

—SHANNON LAWSON

“I met with Tony Brown, and he
asked me to do a showcase,” says
Lawson, who is booked by the
William Morris Agency and man-
aged by Nashville-based Turner
and Nichols. “I was offered a deal
the next day.”

MCA Nashville chairman Bruce
Hinton recalls being immediately
impressed with Lawson’s talent.
“We had heard his voice on a cou-
ple of demos, but then I went to a
showcase, and he was so com-
pelling,” Hinton says. “He is a fab-
ulous performer. By the time he
finished the set, we knew he had
the total package. He’s been per-
forming since before he was 18,
and it’s really paid off. There’s
nothing like that experience.”

That experience also served
Lawson well when he went into
the studio to record his debut
album, Chase the Sun, due June
4. Produced by Mark Wright,
with Jason Hauser and Greg Dro-
man as associate producers, the
project showcases Lawson’s im-
pressive songwriting and his
powerful, no-holds-barred voice
(which has drawn comparisons
to former New Grass Revival
vocalist John Cowan).

“I wrote 60 songs,” he says of

getting ready for his debut al-
bum, “and I found that the less I
tried to filter myself, the better
off I was. I was writing two or
three times a day. So I just picked
the 11 best songs I'd written, and
{I'd] drive around and listen to
them. I'm a gut person. I went
with the songs that felt best.
You’'ve got to keep it real, or it
won’t touch anybody.”

The collection reflects Lawson’s
diverse musical background.
Some songs have a very distinct
bluegrass flavor; others tip a hat
to his R&B days with Top Hat.
Perhaps the song that best exem-
plifies Lawson’s unique musical
approach is a ramped-up blue-
grass version of Marvin Gaye’s
classic “Let’s Get It On.”

“To me, the bluegrass aspect is
flavoring, and he comes by it legit-
imately,” Hinton says, “but he’s
more than bluegrass. His influ-
ences are very broad.”

BARNSTORMING

According to MCA Nashville
senior VP of marketing Dave
Weigand, the label has placed a lot
of emphasis on Lawson perform-
ing for the gatekeepers. “We start-
ed over a year ago, taking him to
radio and retail accounts,” Weig-
and says. “We took him to [the
National Assn. of Recording Mer-
chandisers convention] this
spring, and he did nine different
performances. Then we went out
to the major accounts and just
barnstormed across America.”

Kathy Dosdall, national buyer
for the Musicland Group, is among
those who liked what she saw. “I
was very impressed with Shan-
non,” she says. “I've seen him play
a couple times, and I think he’s
going to be big. He has a great per-
sonality, and I think he and his
band love what they’re doing.”

Lawson’s debut single, “Good-
bye on a Bad Day,” is No. 29 on the
Hot Country Singles & Tracks
chart this issue.

Consumers will get a chance to
see Lawson during the week of the
album’s release, as he does in-store
performances at Wal-Mart stores in
15 cities, among them Louisville;
Greenville, S.C.; and Madison, Wis.
He's also going to be part of AOL's
developing-artist program, which
will include audio and video
streaming, and he will be featured
on AOL Sessions in July.

There will be some radio and
print advertising, as well as some
outdoor advertising: MCA plans to
purchase billboards touting Law-
son’s new record around his old
stamping grounds in Louisville.

Scene.

THANK GOD FOR BELIEVERS: Give
Mark Chesnutt an impossible dead-
line, and he'll give you the best album
of his career. That’s something Sony
Music Nashville learnied after it signed
Chesnutt to its Columbia imprint ear-
lier this year.

But for Chesnutt, the triumph
came after a long period of self- doubt.
After recording for MCA Nashville and
sister label Decca for 10 years, he
found himself between labels for a lit-
tle more than a year before landing at
Sony. A duet with friend Tracy Byrd
kept him on the radio for a while last
year, but Chesnutt began to wonder
about his future.

CHESNUIT

“I did the same amount of shows
I've always done. I worked all summer
last year, so it didn’t affect that. But I
was wondering how long I could con-
tinue to stay out there like that with-
out a current record,” he says. “I was
worried about that. I was also starting
to worry that, [at] 38 years old now,
maybe I'm too old. Maybe they don’t
want me. Maybe I'm washed up.

“I look around and there’s so many
young people getting signed . . . and
I'm thinking, ‘Well, maybe I'm too
old.” That was a legitimate worry
there for awhile,” he continues. “But
then I realized there’s still a place for
me. If I can still sell concert tickets, I
can still sell albums. And radio was
saying that, too: ‘We’d love to have a
new Chesnutt single.””

Indeed, radio seems to be embrac-
ing the first single from his new
album, “She Was,” which is No. 27 on
the Hot Country Singles & Tracks
chart this issue.

Chesnutt released his 10th album,
the first that is self-titled, May 21. His
résumé includes four platinum
albums, one gold album, and 20 top
10 singles, including seven that went
to No. 1.

“There is no doubt that it’s the best
album I've ever done,” he says of the
Billy Joe Walker Jr.-produced effort.
“The songs are better, the production

is better, and I'm just really thrilled
about it. That’s really the first time I
can say that, truthfully, that it is the
best one . . . until the next one,” he
says with a laugh.

One reason the album stands out is
the songs Chesnutt selected to record,
particularly the hilarious “My
Dreams,” written by Chris DuBois
and Lee Thomas Miller. And despite
having less time than usual, Chesnutt
listened to more songs than ever for
this album.

“When I signed in January with
Sony ... . they said, ‘Welcome to Sony.
We need an album by March 15, ”
Chesnutt recalls. “So we set up meet-
ings with all the publishers in town.
hit every one of them two or three
times. For about three weeks, that's
allwe did. . . I told them, ‘Play us your
best stuff, and don’t hold nothin’ out
on me, because you'll know in two to
three weeks whether or not you get it
cut.” They pitched us the very best
they had.”

Chesnutt has worried in the past
that his traditional, honky-tonk style
might be a detriment, as country
radio has shifted toward a more pop-
focused direction. But he says he’s
learned some lessons about straying
from his roots.

“I had a few [times] at MCA [where]
I was thinking, ‘Well, maybe I don’t
need to be doing traditional, because
it’s kind of going out of style.” But then
I snapped [out of it], because I heard
my old hits on the radio every dav. I
was thinking, ‘Why am I worrying
about going another direction when
radio’s still playing my old stuff? Why
don’t I'just record that kind of stuff
again?’ So that’s basically what I did.

“[Sony Music Nashville president/
CEQ] Allen Butler told me to ‘go in
there and make a Chesnutt album,’
and that's all I needed to hear. I didn’t
worry about recording songs that have
the potential to cross over. I didn't
worry that, “That’s too country; I can’t
record that.” I just recorded things
that I loved. I figure if you can’t do
exactly what you're happy with, there’s
no point in doing it.”

Chesnutt kicks off the Rockin’
Roadhouse tour with Joe Diffie and
Tracy Lawrence June 22 in Fargo,
N.D. CMT is sponsoring the tour,
which will hit more than 40 cities
this summer.

FOOTNOTE: As Gaylord Entertain-
ment prepares to sell its Acuff-Rose
arm, a sign has been erected in front
of the music-publishing company,
declaring, “No Shoes, No Shirt, No
Jobs, No Problem.”
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3| PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL = % & SIS PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL | W 2
¥ NUMBER 1 s#¥: 2 Weeks At Number 31130(32 OL' RED Blake Shelton | 30
B BRADDOCK {M SHERRILLD GOOOMAN,J.BOHAN) © WARNER BROS 16710/ WRN
112 DRIVE (FOR DADDY GENE) Alan Jackson 2, 1 32133(36 BEAUTIFUL MESS Diamond Rio | 32
K STEGALL 1A JATKSON) O ARISTA NASHVILLE 63129 M 0.CLUTE,DIAMOND RID (S LEMAIRE,C.MILLS,S. MINOR} ARISTA NASHVILLE ALBUM CUT
3(3 | DON'T HAVE TO BE ME {'TIL MONDAY) Steve Azar®| 2 33]34|34 DON'T WASTE MY TIME Little Big Town = | 33
R VAN HOY (S AZAR,J.YOUNG,R C BANNON} @ MERCURY 172230 B CHANCEYLITTLE BIG TOWN {LITTLE BIG TOWN,I KELLEY,C MILLS) MONUMENT ALBUM CUT
314(5 LIVING AND LIVING WELL George Strait 3 341 3838 BARBED WIRE AND ROSES Pinmonkey 34
TBROWN,G.STRAIT (T.MARTIN,M NESLER, T.SHAPIRD) @ MCA NASHVILLE 172238 PWORLEY (S LOCKE,M SELBY,T.SILLERS) BNA ALBUM CUT
4 214 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner = | 2 3543735 CHASIN' AMY Brett James 35
J.RITCHEY {B WAYNE} @ RCA 69136 0 HUFF.B JAMES (B JAMES, TVERGES) ARISTA NASHVILLE ALBUM CUT
Sh6|6 | SHOULD BE SLEEPING Emerson Drive = | 5 |39 (42 AMERICAN CHILD Phil Vassar = | 36
JKING.J STROUD (L.OREW.S SMITH) ® O OREAMWORKS 450362 B GALLIMORE P.VASSAR {PVASSAR.C WISEMAN) ARISTA NASHVILLE ALBUM CUT
6 51 MY LIST Toby Keith 2| 1 7713639 I'M GONE Cyndi Thomson %| 36
J STROUO TKEITH (T.JAMES,R BISHOP) OREAMWORKS ALBUM CUT PWORLEY,T.LJAMES (K.RICHEY,C.PROPHET) CAPITOL ALBUM CUT
7171 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley =| 7 38 14043 WHERE WOULD YOU BE Martina McBride 38
F.ROGERS {B.PAISLEY,F.ROGERS) ARISTA NASHVILLE ALBUM CUT M MCBRIDE,PWORLEY (R PROCTOR,R FERRELL) RCA ALBUM CUT
81912 | DON'T WANT YOU TO GO Carolyn Dawn Johnson=| 8 39 | 42|40 MINIVAN Hometown News 39
P.WORLEY,C 0.JOHNSON{C.D JOHNSON,T.POLK} @ ARISTA NASHVILLE 69133 RKINGERY,S WHITEHEAD (S.WHITEHEAD,RKINGERY) VFR ALBUM CUT
? 11013 NOT A DAY GOES BY Lonestar ®| 9 w0 ] 44|46 DARE TO DREAM Jo Dee Messina 40
D HUFF (S DIAMOND,M DERRY) O BNA 69134 B GALLIMORE,TMCGRAW {J BACH,A FOLLESE) CUR8 ALBUM CUT
10112115 THE ONE Gary Allan®| 10 1143 |4 IF THAT AIN'T COUNTRY Anthony Smith 2| 41
TBROWN,M WRIGHT (K MANNO,B.LEE} @ MCA NASHVILLE 172232 B.TERRY {A SMITH,J STEELE) MERCURY ALBUM CUT
8.8 MODERN DAY BONNIE AND CLYDE Travis Trit | 8 47 145|149 LOOK AT ME NOW Sixwire 42
B J.WALKER.JR ,.TRITT (W.ALDRIOGE,J LEBLANC} O COLUMBIA 79747 S MANDILE (S MANDILE,S MCCLINTOCK) WARNER BROS ALBUM CUTAWRN
1211416 WHEN YOU LIE NEXT TO ME Kellie Coffey =| 12 43] 47|51 COUNTRY BY THE GRACE OF GOD Chris Cagle 43
D.HUFF (K.COFFEY,THARMON.J 0.MARTIN) BNA ALBUM CUT RWRIGHT,C.CAGLE {C CAGLE,M.J GREENE B.WAYNE} QO CAPITOL 776%
13116118 JUST WHAT | DO Trick Pony =| 13 R 44 1 54|57 FORGIVE Rebecca Lynn Howard | 44
C HOWARD {| DEAN K_BURNS) WARNER BROS ALBUM CUT'WRN M WRIGHT.TBRUCE (R LHOWARD,T.BRUCE)} QO MCA NASHVILLE 172242
11110 THAT'S WHEN | LOVE YOU Phil Vassar 3 4 35|27 GET OVER YOURSELF SheDaisy =| 27
B.GALLIMORE, PVASSAR {PVASSAR.J.W00D)} ARISTA NASHVILLE ALBUM CUT 0.HUFF.SHEDAISY (K.0SBORN,M.HUMMON} LYRIC STREET ALBUM CUT
15417 (21 MY HEART IS LOST TO YOU Brooks & Dunn =| 15 47714850 REAL BAD MOOD Marie Sisters 46
K BROOKS R DUNN M WRIGHT (B BEAVERS,C HARRINGTON) ARISTA NASHVILLE ALBUM CUT M TBARNES {L SATCHER,O0 POYTHRESS) REPUBLIC ALBUM C JT/UNIVERSAL
Ml 13] 7 YOUNG Kenny Chesney 2| 2 47 ;55| — MINE ALL MINE SheDaisy 47
N WILSON,B.CANNON,K CHESNEY (C.WISEMAN,N SHERIDAN,S MCEWAN) Q BNABIIIN D HUFF.SHEDAISY (K OSBORN,H.POOLE) LYRIC STREET ALBUM CUT
1742223 TONIGHT | WANNA BE YOUR MAN - AIRPOWIR Andy Griggs=| 17 48 52|54 GOING AWAY The Clark Family Experience | 48
D MALLOY (R RUTHERFORD,T.VERGES) O RCA69132 B GALLIMORE, TMCGRAW (A CLARK) CURB ALBUM CUT
1512124 | MISS MY FRIEND - Al RPOWER Darryl Worley 2| 18 BV 49 | 47 HARDER CARDS Kenny Rogers | 47
FROGERS,J STROUO {TMARTIN,M NESLER,T SHAPIRD}) O OREAMWORKS 450378 J GUESS,J CHEMAY,K ROGERS (C WISEMAN,M.HENOERSON} OREAMCATCHER ALBUM CUT
‘A 19114 BLESSED Martina McBride | 1 50 ) 50|53 I'LL TAKE LOVE OVER MONEY Aaron Tippin 50
M.MCBRIDE,PWORLEY (H.LINOSEY,T.VERGES B JAMES) @ RCA 69135 A TIPPIN,B.WATSON,M BRAOLEY {B.0IPIERD,T.MULLINS} LYRIC STREET ALBUM CUT
=M 15| 9 I'M MOVIN' ON Rascal Flatts =@ | 4 51]51(56 COUNTRY ROCK STAR Marcel 51
M BRIGHTM.WILLIAMS (PWHITE,0.V.WILLIAMS) LYRIC STREET ALBUM CUT B GALLIMORE,MARCEL {M CHAGNON K SAVIGAR} MERCURY ALBUM CUT
2 24|25 HELP ME UNDERSTAND Trace Adkins | 21
0.HUFF (C FARREN,S MAC.W_HECTOR) CAPITOL ALBUM CUT +« HOT SHOT DEBUT «+
2z2125|26 | KEEP LOOKING SaraEvans | 22 R 52 GOOD TO GO Jeffrey Steele | 52
§ EVANS PWORLEY {S EVANS,T.SHAPIRD,TMARTIN} RCA ALBUM CUT J STEELE,S BAGGETT (J STEELE,C. WISEMAN) MONUTAENT ALBUM CUT
23] 31|37 THE GOOD STUFF Kenny Chesney =| 23 53] 56|59 SING ALONG Rodney Atkins 53
B.CANNON,N.WILSON,K.CHESNEY {J.COLLINS,C WISEMAN) BNA ALBUM CUT THEWITT,R ATKINS (R ATKINS, THEWITT,B.GAITSCH) CURB ALBUM CUT
M 23 (22 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack =| 22 54 SOMETHING WORTH LEAVING BEHIND Lee Ann Womack 54
M.SERLETIC (B TAUPIN,M SERLETIC) LOST HIGHWAY ALBUM CUT/MERCURY M WRIGHT,L.A WOMACK {B BEAVERS,T.00UGLAS) MCA NASHVI_LE ALBUM CUT
25}129]|30 TEN ROUNDS WITH JOSE CUERVO Tracy Byrd 25 55} HIGHWAY SUNRISE Rhett Akins 55
B.J.WALKER.JR. (C.BEATHARD,M.HEENEY,M.CANNON-GOOOMAN) RCAALBUM CUT K LAMB (K LAMB,J STEVENS} AUDIUM ALBUM CUT
“6]26)28 BEFORE | KNEW BETTER Brad Martin | 26 O 46| 44 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood | 16
8.J WALKER JR (B SIMPSON,0 LEE) EPIC ALBUM CUT ARZYNOLOS (G NICHOLSON,0.MCCLINTON} CAPITOL/MCA NASHVILLE ALBUMS CUT
2712731 SHE WAS Mark Chesnutt | 27 |l 57 LIFE HAPPENED Tammy Cochran 57
B.J.WALKER,JR. {N.COTY,J.MELTON} COLUMBIA ALBUM CUT 8 J WALKER,JR. (PJ.MATTHEWS K K.PHILLIPS} EPIC ALBUM CUT
2813233 THE IMPOSSIBLE Joe Nichols ®| 28 581 60| — UNBROKEN Tim McGraw 58
B ROWAN (K LOVELACE L. T.MILLER) @® UNIVERSAL SOUTH 172241 B.GALLIMORE.J STROUD,TMCGRAW {H LAMAR,A.ROBOFF} CURB ALBUM CUT
/] 28 | 29 GOODBYE ON A BAD DAY Shannon Lawson | 28 ‘Al 53|48 THREE DAYS PatGreen | 36
M.WRIGHT {S LAWSON,M A PETERS) @ MCANASHVILLE 172233 G LADANY! (P.GREEN,R FOSTER) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH
30 41| — COURTESY OF THE RED, WHITE AND BLUE (THE ANGRY AMERICAN) Toby Keith 30 Joll 591 — TELLURIDE Tim McGraw 52
J.STROUD,TKEITH (T.KEITH) OREAMWORKS ALBUM CUT B.GALLIMORE,J.STROUD,T.MCGRAW {T.VERGES,B JAMES) CURB ALBUM CUT

@ Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in the tcp 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from
the chart after 20 weeks. = Videoclip availability. Catalog number is for CD Single, or Vinyl Single it CD Single is unavailable. ® CD Single available. @ DVD Single available. ) CD Maxi-Single available. @ Cassette Single available. @ Vinyl Maxi-Single available. @ Vinyl Single available. € Cassette Maxi-
Single available. ©2002, VNU Business Media, inc. All rights reserved.

Bilboard TOP COUNTRY SINGLES SALES.
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= = TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 3 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist
NUMBER 1 31 Weeks At Number | 16 HONEY DO  0REAMWORKS 450314/INTERSCOPE Mike Walker
1 CANT FIGHT THE MOONLIGHT @ curs a6 LeAnn Rimes BEVHI 17 THE WAY YOU LOVE ME _ warneR 8R0S, 1s818WRN Faith Hill
2 W | SHOULD BE SLEEPING 0ReAMWORKS 450362/INTERSCOPE Emerson Drive L) SOMETHIN' IN THE WATER  monument Jeffrey Steele
3 K WHERE THE STARS AND STRIPES AND THE EAGLE FLY LvRic STREET 164059 HOLLYWDOD Aaron Tippin 13 GOD BLESS AMERICA cure 73127 LeAnn Rimes
4 B THAT'S JUST JESSIE  LvRiC STREET 164063/HOLLYWOOD Kevin Denney |5 v A1 15 ROCKY TOP '96 0rcca 155274MCA NASHVILLE The Oshorne Brothers
5 B OSAMA-YO' MAMA cure 11 Ray Stevens 18 ON A NIGHT LIKE THIS waNER BROS 16751/WRN Trick Pony
6 B GOD BLESS THE USA cure 128 Lee Greenwood 21 GIRL IN LOVE coLumsia 196e4/S0nY Robin English
(7Y — THE IMPOSSIBLE  unwersaL souTH 172261uMAG Joe Nichols 20 LOVE IS ENOUGH #cassoswmic 3 0f Hearts
8] 8 AMERICA WILL ALWAYS STAND _ReLENTLESS NASHVILLE 5137 /MADACY Randy Travis 17 IT DON'T MATTER TO THE SUN/LOST IN YOU e capiroLserss Garth Brooks as Chris Gaines
? W HOW DO | LIVE A’ curs 12022 LeAnn Rimes |22 | — FLOWERS ON THE WALL mercury 170128 Eric Heatherly
(Dt. 11 NIGHT DISAPPEAR WITH YOU  1vRic STREET 164050/H0LLYWD 0D Brian McComas 19 A ROSE IS A ROSE  wercuny 172193 Meredith Edwards
n 9 UNBROKEN BY YOU 1yAIC STREET 164048/HOLLYWDOD Kortney Kayle F23 0 — WHEN YOU NEED MY LOVE oreamworks 0PE Darryl Worley
10 ALMOST THERE MPUBLICUNIVERSAL 4735 UMRG Gabbie Nolen & POUR ME  warngR BROS 16816WRN Trick Pony

@ Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Goid). A RIAA certification for net shipment of 1 million units {Platinum), with multimil-l Top selling singles compiled from a national sample of retail store, mass merchant, igﬁnﬁm ®
lion titles indicated by a numeral following the symbol. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. and intemet sales reports collected, campiled, and provided by SoundScan, 1
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g | ¥ ARTIST Title | X & RE: ARTIST Tile | X3
S| IMPRINT & NUMBER/DISTRIBUTING LABEL we Si= IMPRINT & NUMBER/DISTRIBUTING LABEL 2
WML 39|36 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass | 27
M- NUMBER 1 °:&Y 4 Weeks At Number | o ) y ]
191 KENNY CHESNEY No Shoes, No Shirt, No Problems | 1 38|34 CHRIS LEDOUX After The Storm | 14
BNA 67038/RLG (12.98/18 98) CAPITOL 34571 {10 38/17 98)
2|2 SOUNDTRACK A’ 0 Brother, Where Art Thou? | 1 B 35 | 41 REBA MCENTIRE @ Greatest Hits Volume IIl - I'm A Surviver | 1
LOST HIGHWAY 170053'MERCURY {12.98/13.98) MCA NASHVILLE 170202{11 9818 38}
3|3 ALAN JACKSON A’ Drive | 1 40 § 4244 CYNDI THOMSON My World | 7
ARISTA NASHVILLE 6703%RLG (12.98'18 98) CAPITOL 26010 (10.9/17.96)
4| 4 RASCAL FLATTS a Rascal Flatts | 3 41|40 STEVE AZAR Waitin' On Joe | 29
LYRIC STREET 165011/HOLLYWODO (11 9818 98) 4 MERCURY 170269 {11 98/17 99) 4
615 BRAD PAISLEY @ Partll | 3 40 | 42 SOUNDTRACK Down From The Mountain | 10
ARISTA NASHVILLE 67008/RLG {11.98/17 98) LOST HIGHWAY 170221/MERCURY (12.58/18.38
6 718 TOBY KEITH A Pull My Chain | 1 48 | 38 STEVE EARLE Sidetracks | 9
DREAMWORKS OPE 1129818 98) £-SQUARED 751 1Z8/ARTEMIS {18 98 CO)
8|6 TIM MCGRAW &’ Greatest Hits | 1 43|45 PAT GREEN Three Days | 7
CURB 77978 (1298118 98) REPUBLIC 016018/UNIVERSAL (8 38/14.98)
9 [10 TIM MCGRAW A’ Set This Circus Down | 1 45| 37 WAYLON JENNINGS RCA Country Legends: Waylon Jennings | 19
CURB 78711 (12 9818 98} BMG HERITAGE/RCA 99768/RLG (24.98 CO)
5| — KELLIE COFFEY When You Lie NextTo Me | 5§46 2 49|50 TRACY BYRD Ten Rounds | 12
BNA 670M)/RLG {10.98/16 8) RCA 67009/RLG (11.98/17.98)
1413 GARY ALLAN Alright Guy | 4 47 | 43 KASEY CHAMBERS Barricades & Brickwalls | 13
MCA NASHVILLE 170201 (11.98/17.98) WARNER BROS. 48028 {18.98 C0) 4
1011 VARIOUS ARTISTS @ Totally Country | 2 M 46153 VARIOUS ARTISTS 0 Sister! The Women's Bluegrass Collection | 35
BNA 67043 RLG {12.98/17.98) ROUNOER 610499 {11.98/17.98)
1312 SOUNDTRACK A’ Coyote Ugly | 1 44 | 46 VARIOUS ARTISTS Forever Country | 18
CURB 78703 (119817 98) RAZOR & TIE 83044 {18.38 CO)
12| 9 KENNY CHESNEY A’ Greatest Hits | 1 52 (47 PATTY LOVELESS Mountain Soul | 19
BNA 67976/RLG (12 9818 98) EPIC 85651/SONY (11.98 EQ/17 98)
15|14 TRAVIS TRITT A Down The Road | Go | 8 50 | 48 TRAVIS TRITT The Lovin® Side | 48
COLUMBIA 62165/SONY {11 98 EQ/17 98) WARNER BROS. 78296/RHIND {1138 CO}
1115 MARTINA MCBRIDE A Greatest Hits | 1 58 |58 TAMMY COCHRAN Tammy Cochran | 27
RCA 87012/RLG (12 98,18 98) EPIC 69736/SONY (7 98 £0/11.96) 4
54|52 HANK WILLIAMS 1l Lovesick Broke & Driftin‘ | 17
$‘ GREATEST GA'NER $ CURB 7872811798 CD) &
160 22122 TRICK PONYe Trick Pony | 12 51|51 CHELY WRIGHT Never Love You Enough | 4
WARNER BROS 1920AWRN (11 98117 98} nc v MCA NASHVILLE 170210 {11 98/17.98)
. 53|54 ALAN JACKSON A When Somebody Loves You | 1
16117 gﬁgggﬁaﬁ‘s%{m*ﬁm Steers & Stripes | 1 ARISTA NASHVILLE 69335/RLG (12 98/18 98) Y
. N 59 | 59 DIAMOND RIO @ One More Da 5
20|21 kgyﬂﬁﬁlﬁ?wﬁ - I'm Already There | 1 ARISTA NASHVILLE 67999/RLG {11.98/17 98) Y
P 57 J 63163 MONTGOMERY GENTRY @ CarryingOn | 6
1816 WILLIE NELSON The Great Divide | 5
LOST HIGHWAY 186231 MERCURY (12.98/18.98) COLUMBIA 62167/SONY {11.98 E0/17.98) -
J117[18| | ALISON KRAUSS + UNION STATION @ New Favorite | 3 53 55 N JAMIE O'NEAL @ S E
ROUNDER 610495/1DJMG (11.98/17.98) TG SOUNDTRACK T -
e Were Soldiers
19120 gf‘"ﬁ‘;gﬁzaggfs Y Scarecrow | 1 COLUMBIA 85403,CRG {12.98 EQ/18.98)
23| 24 GEORGE STRAIT The Best Of George Strait: 20th Century Masters The Mill Coliecti 8 LU 57 | 57 THE CHARLIE DANIELS BAND  How Sweet The Sound - 25 Favorite Hymns And Gospel Greats | 40
" SPARROW 51908 (19.98/19 98}
MCA NASHVILLE 170280 (11.98 CO}
61 64|62 RODNEY CARRINGTON Morning Wood | 18
23 127 (25 CHRIS CAGLE @ Play Ittoud | 19
S RTI aTae \ CAPITOL 24827 (1098/17.98) 4 '
21] 7 VARIOUS ARTISTS Sharp Dressed Men: A Tribute To ZZTop | 7 [t 1| 56| | HANK WILLIAMS JR. WL T
ey 0 62 | 60 CLINT BLACK Greatest Hits Il | 8
25|27 JO DEE MESSINA A Burn | 1 [ e
CURB 77977 (11 98/17 98) u 60 6 RCAWWHLG(IZWWS: S A 2
. 1 JESSICA ANDREWS @ Who | Am
A 24| 23 L?s%%lnzggyE STEINER Then Came The Night | 6 DREAMWORKS 450248/INTERSCOPE (11.98/17 98)
3 65 | — DARYLE SINGLETARY That's Why | Sing This Way | 65
26 (19 CLEDUS T. JUDD Cledus En 19
MONUMENT 85897.SONY (1 98 E0/17 95) 4 Ly ™ E3EE “G"'D'“M"z"‘uc"c‘;mc"s‘ T ¥ :
EORGE JONE e Rock: Stone Cold Country 2001
3N RSCQSQ nﬁ:\{#slrgsef BornToFly | 6 BANDIT/BNA 67029/RLG (11.38/17 98) i
6 66 | 66 VARIOUS ARTISTS Classic Country: Great Story Songs | 28
42 PACESETTER : e VIME LIFE 18804 {17 95 CO} v v Song
1 70 | 65 JOHNNY CASH The Essential Johnny Cash | 29
294 37|39 smfﬁcgﬁg}xgmwn%) Blake Shelton | 3 LEGACY/COLUMBIA 85200/SONY {17 36 EQ/24.98) y
- - 67 | 64 DAVID BALL Amigo | 11
8 28| 30 GEORGE STRAIT @ The Road Less Traveled | 1 DUALTONE 01109:RAZ0R & TIE (1198/17.98) miae
i MCA NASHVILLE 170220 {11 98/18 98 49 | 68 TRISHA YEARWOOD Inside Out | 1
32|29 LEANN RIMES o INeed You | 1 MCA NASHVILLE 170200 {11.38/17 98)
=1 2‘::2‘:;’:“;1WN o = 7 ool a 68|70 RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe | 36
LYRIC STREET 165030/HOLLYWOOO (18 98 C0)
N :21‘/;‘:";::’&‘::"“"”"" T (D 71167 RAY STEVENS Osama-Yo' Mama: The Album | 29
CURB 78733 (1) 98/17.98)
LYRIC STREET 165020/HOLLYWODD (1238 CO) &
73|69 LORRIE MORGAN The Color Of Roses | 37
29|28 STEVE HOLY Blue Moon | 7 IMAGE 1365 (17 98 CD)
4
=153 LEE ANN WOMACK & HepalfodTancal|T3 72| 74| | KENNY ROGERS KenayBoyeraUove Suags §| 72
MCA NASHVILLE 170099 {11 98/17 98}
75 JOHN MICHAEL MONTGOMERY Love S
36|35 TRACE ADKINS Chrome | 4 | WARNER BROS Ia 34WRN {17, ove Songs | 27
CAPITOL 30618 (10 9817 98 08 SulR 2D

@ Albums with the greatest sales gains this week. @ Recording Industry Assn. Df America (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification for net shipment of 1 miffion units (Platinum). @ RIAA certificaticn for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond sym-
bol indicates album’s multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: OCertification for net shipment of 100,000 units {Dro). A Certification of 200,000 units (Pfatino). /A’ Certification of 400,000 units
{Multi-Platino). * Asterisk indicates LP is available. Most tape [iyices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-
age growth. Heatseeker Impact shows albums removed from [featseekers this week. # indicates past or present Heatseeker title. © 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved.
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S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title | 25 S | ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title es
v 1 Weeks At umber | 11 | THE NITTY GRITTY DIRT BAND e capitoL 3518 (26 98 CO Will The Circle Be Unbroken | 30
2 | DIXIE CHICKS A° voNyMENT/SONY (1238 €018 F 142 14 | JOHNNY CASH @ LEGACY, COLUMBIA 6973/SONY 7 38 E011.96) 16 Biggest Hits | 163
1 | NICKEL CREEK @ SucaR HiLL 3909 (1698 CO) 4 Nickel Creek | 76 13 | TIM MCGRAW A" cure 78 (7.9/11 38 Everywhere | 202
4 | SHANIA TWAIN @' mercury 53500 (1258118 58) Come OnOver | 237 §1146419 [ THE JUDDS curs 1735 (79011 981 __ NumberOneHits | 97
3 | FAITH HILL A’ wasner BROS wAn (123618 9 Breathe | 132 17 | ALISON KRAUSS A’ rounoer s10325+/10MG (11.96/1798) & Now That I've Found You: A Cellection | 270
5 | DIXIE CHICKS @' MONUMENT 68195 SONY (1098 EQ/17 98) & Wide Open Spaces | 225 16 | TOBY KEITH A MEeRCURY 558862 (11 98.17.98) Greatest Hits Volume One | 181
3] 6 [ BROOKS & DUNN A" ARISTA NASHVILLE 1885/RLG 112.98/18.98 The Greatest Hits Collection | 244 18 | JOHN DENVER maoacy 4750 (5 9819 s} The Best Of John Denver | 203
9 | GARY ALLAN A WMCANASHVILLE 170101 {11.98/17 98} Smoke Rings In The Dark | 128 2121 | GARTH BROOKS @' capiol 97424 (19 98726 98) Double Live | 183
8 | ALAN JACKSON A° ARISTA NASHVILLE 18501/RLG (129818 98) The Greatest Hits Collection | 343 1422 | DWIGHT YOAKAM @ REPRISE 47383 WRN (1098,17 98 Last Chance For A Thousand Years: Greatest Hits From The 90's | 107
12| WILLIE NELSON @ (GACY,COLUMBIA 63322/SONY (7 9, €011 98) 16 Biggest Hits | 193 20 | JO DEE MESSINA A7 curs 179811 981798) I'm Alsight | 171
10| TRAVIS TRITT A WARNERBROS 46001/ WRN (10 38/17 98) Greatest Hits — From The Beqginning | 280 § 23}l — | WAYLON JENNINGS A° RcassoeRic (7.591156) Greatest Hits | 160
15| HANK WILLIAMS JR. A" cus 17638 (5 989 %81 Greatest Hits, Vol.1 | 414 — [ FAITH HILL A® wARNER BROS 45872/WRN (7 98/11 98 It Matters To Me | 138
~ 4 7 | PATSY CLINE A mcaSPECIAL PRODUCTS 0N Qe %) Heartaches | 179 23 | TRACY LAWRENCE @ ATLANTIC 83137/A6 {10 98/17.98 The Best Of Tracy Lawrence | 74
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FILLING A NICHE: Since its creation
late last year, new regional Mexi-
can label Musimex (which is dis-
tributed by Sony Discos) has
signed some 25 artists to its bur-
geoning roster.

“I’ve been looking for a musical
concept that other companies
didn’t have,” president Gilberto
Moreno says. “I went for musica
de tierra caliente”—music from a
particular Mexican region that,
through touring and despite a lack
of airplay, is beginning to sell well
in the U.S.

*_MUSIMEX

“Most labels are focused on nor-
terio or banda,” Moreno adds. “I
wanted another musical profile.”
Musimex’s recent signings include
sonidero group Corazon Colom-
biano and Trini y La Leyenda, a
banda group with an emphasis on
trombones. Albums from both are
due in June.

HBC CHANGES: HBC stations in Los
Angeles have seen a realignment of
personnel. Most notably, Maria
Nava has stepped down as PD of
KSCA (101.9 FM) and taken over
PD duties at KLVE (107.5 FM). In
turn, former KLVE PD Carlos
Alvarez is now concentrating sole-
ly on his duties as an on-air after-
noon personality.

The changes are not an indica-
tion of any change of format,
according to Harold Austin, oper-
ations manager of HBC in L.A.: “It’s
a reassignment of duties for what
we felt is in the best interests of the
HBC properties in L.A.” For Nava,
it's a return home of sorts: She was
formerly music director for KLVE.
As for KSCA, Austin will be pro-
gramming the station on a day-to-
day basis, with help from assistant
PD Richard Castillo.

CONCERT NEWS: Free summer
concert series, long the territory
of tropical and world music, are
taking an alternative twist (in
Miami, anyway), with Rock the
Dock en Espariol, a 14-week series
that kicks off May 30. Set to take
place at Bayside Mall, the concerts
will be sponsored by the mall
itself, HTV, various radio stations,

by Leila Cobo

and corporate sponsors, including
Bud Light.

Kike Posada of Boom! Promo-
tions, which is promoting the
event, says, “I think this experience
can be replicated in many cities.”

All staging costs will be covered,
but artists will not get a fee for per-
forming—though they will benefit
from an extensive promotional
plan. Confirmed artists to date in-
clude Volumen Cero, Los Bacilos.
Jorge Moreno, and Los Hidalgo.
More names are expected to be
added in the coming weeks as
labels solidify the promotiona
schedule for their rosters.

In Los Angeles, alternative con-
certs of a different sort are taking
place. Las Noches del Dragén
(Dragon Nights), a concert series
in its second year, has incorporat-
ed a battle-of-the-bands projec!
this time around.

With sponsorship from Budweis-
er and La Banda Eldstica magazine,
the notion is “not just about having
opportunities to perform but to try
and motivate local talent,” Ayelet
Soto of ACA Marketing says.

Noches del Dragén stages one
event per month for nine months,
with international acts performing
alongside local bands. Local acts
that wish to participate in the bat-
tle of the bands may take their
demos to the first shows (scheduled
for May 29 with Molotov and June
12 with Santa Sabina) or mail them
to La Banda Eldstica. Competing
bands will play off in subsequent
Noches events, with finalists deter-
mined for each round. The winning
band will be announced in Decem-
ber. According to Soto, there are
plans to have one label put out a
compilation album and another to
sign the winning band to a deal.

In other concert news, Spain’s
Enrique Bunbury, Brazil’s Skank,
and Argentina’s Babasénicos have
all been confirmed to perform at
the free Central Park concert that
forms one of the cornerstones of
the Latin Alternative Music Con-
ference (LAMC) this summer. The
LAMC is scheduled to take place
Aug. 8-10 in New York, with the
Central Park Summerstage show
slated for Aug. 10. On May 16, the
Los Tigres del Norte Foundation,
in conjunction with the Mexican
Heritage Corp., inaugurated a trav-
eling exhibit titled “Corridos sin
Fronteras” in San Jose, Calif. Los
Tigres played a benefit concert and
hosted a free music seminar for
local students.

‘Confesiones’ Give JVN’s
MonchyY Alexandra Exposure

BY KARL ROSS

MIAMI—Fueled by sales of their
sophomore CD Confesiones . .. on
the JVN Music imprint, Dominican
crooners Monchy y Alexandra have
vaulted further into the Latin main-
stream than any other bachata act.

Since streeting March 5, Confe-
siones . . . has become one of only a
handful of bachata releases to make
the Billboard Top Latin Albums
chart. It peaked at No. 8, earning
Monchy y Alexandra honors as the
highest-charting bachata act in the
history of the chart, based on U.S.
retail sales (with the exception of
superstar Juan Luis Guerra). Only
Bachatahits 2001, a compilation by
J&N Records, clocked in higher, at
No. 7 in the Feb. 10, 2001, issue.

Such bachateros as Antony San-
tos, Luis Segura, and Frank Reyes—
hugely popular in their native
Dominican Republic—have failed to
chart. But with their youthful appeal
and finely meshed voices, Monchy y
Alexandra appear to be filling a
niche as a pop-friendly bachata act.

Executives at J&N Records, JVN’s
parent, say sales in the U.S. and
Puerto Rico for Confesiones . . . are
nearing the 100,000-unit mark.

Singer Ramén “Monchy” Rijo
says, “We spent two years making
this, because we wanted to put out
something superior to Hoja en
Blanco [Blank Page, the act’s 2000
breakout debut].”

The strategy was clearly a success.
J&N’s Miami-based promoter Miguel
Vazquez says, “The public assimilat-
ed Hoja en Blanco in such a way that
they couldn’t wait to hear something
new from them. We intentionally
chose a follow-up that sounded sim-
ilar and would be easy to identify.”

The title track of Hoja en Blanco
was credited with opening nontradi-
tional markets to the gritty, guitar-
driven bachata genre. It made deep
inroads into such regional Mexican
strongholds as Los Angeles and Hous-
ton, as a result of the song’s popular-
ity in Mexico and Central America.

In Miami, requests for the song
led both tropical radio stations—
WXDJ and WRTO—to launch Sun-
day-afternoon bachata programs and
to incorporate the genre into the
regular formats. WXDJ even added
the word “bachata” to its slogan.

“We've added ‘bachata’ to move
with the times, and I think it’s
great,” PD Jesus Salas says. “Bacha-
ta is so passionate, so . . . corfavenas
{heart-wrenching].”

To ensure similar success for their
follow-up hit, “Te Quiero Igual Que
Ayer” (I Love You As Much As Yester-
day), Monchy y Alexandra turned to
Colombia and vallenato composer
Wilfran Castillo, who penned “Hoja en

MONCHY Y ALEXANDRA

Blanco.” The song has spent the past
11 weeks on Hot Latin Tracks, where
it peaked at No. 23. On the Tropical/
Salsa Airplay chart, it is No. 4.

Rijo says that he and manager
David Jiménez recorded the song
from Calombia over a speakerphone
in Jiménez’s Santo Domingo office
and liked it instantly despite the
scratchy sound quality. Many of the
11 other tracks on Confesiones . . .
are vallenato remakes.

Alexandra Cabrera de la Cruz—the
other half of the duo—says vallenato
lyrics are typically “sweeter, more
romantic” than those favored by lead-
ing Dominican artists, many of whom
pride themselves on their amargura,
or bitterness. “You take the beauty of
vallenato lyrics and the sensuality of
bachata as a dance, and the genre
takes on a whole new twist.”

While promotion for Monchy y
Alexandra’s inaugural release was
slowed by visa problems and unau-
thorized cover versions, J&N execu-
tives are doing all they can to
improve the odds for their latest
project. They hope to fuel sales of
Confesiones . . . with a $300,000
national TV advertising campaign
for Puerto Rico and the U.S., con-
sisting of 30- and 60-second spots.
The label has also spent $17,000 on
avideo filmed in Miami.

“This is the first time we’ve ever
made this kind of investment for a
bachata group,” Vazquez says. “The
other times, it’s been compilations.”

Cubadisco Defies Pessimism

This Year’s Latin Music Trade Fair Dedicated To Mexico

BY HOWELL LLEWELLYN
MADRID—Mexican music and the
sound of Latin rock divas blended with
Cuban rhythms at the Cubadisco fair
in Havana, which defied the pessimism
of the international music industry.

Xavier Novaes, events organizer at
Spanish authors and publishers society
SGAE, says, “Latin music was the only
sector that grew in sales
in the U.S. last year.
Spain was one of only
four countries whose
global sales increased,
Mexico has recovered
from its economic crisis
of a few years ago, and
the Cubadisco organiz-
ing committee arranged
more than 100 events,
including dozens of
concetts.”

Regarded as one of the
world’s premier Latin music trade fairs,
the May 22-26 event was dedicated this
year to Mexico. Dozens of labels, distrib-
utors, and other industry bodies arrived
in the Cuban capital from Mexico, Spain,
the UK., the U.S., Germany, France, and
various Latin American countries.

With several hundred Cuban mem-
bers, SGAE has been a stalwart backer
of Cubadisco since its creation in 1997.
But, Novaes adds, “we are happy to take
more of a back seat each year, as the
Cubans themselves assume the task of
organizing a commercial trade fair—
still a fairly new concept on the island.”

NOVAES

The Cubadisco organizing commit-
tee is led by the Cuban Institute of Mu-
sic (ICM); this was the first fair since new
ICM president Abel Acosta took over
from Alicia Perea. In a country where
educational achievements are a source
of national pride, it is not surprising that
dozens of round tables and debates were
organized under the title “Music as Edu-
cation and Technology.”

In terms of sales, the
biggest act to perform
was Spain’s La Oreja de
Van Gogh (Sony), which
has sold more than 4 mil-
lion copies of its first two
albums in Spain and
Latin America, including
nearly 400,000 in Mexico.

Among the most pop-
ular events were two
Cuba-Mexico galas fea-
turing musicians from
both countries. Mexican rockeras Juli-
eta Venegas and Ely Guerra—who have
both performed in the SGAE-organized
rock en espariol tours of the U.S. and
Latin America—headlined a separate
Latin Rock Divas concert.

Among the top Cuban musicians per-
forming were los Munequitos de Matan-
zas, la Charanga Rubalcaba, Bamboleo,
Paulo F.G. y su Elite, Extraiio Corazon,
Sintesis, Camerata Romeu and José Luis
Cortes, Sara Gonzalez, Marta Campos,
la Charanga Habanera. Klimax, Manoli-
to Simonet y su Trabuco, and three-time
Grammy Award-winner Chucho Valdés.
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Indie and unsigned acts got a chance to strut their stuff at the
Billboard Latin Music Conference, held May 7-9 in Miaini, which
has gained a reputation for breaking new acts. Performers dur-
ing the indie-night showcase at BillboardLive included Candela
Soul, a bilingual, multicultural Bronx-based quintet, whose lead
singer. Lisa “Candela” Torres, is pictured above; Thump Records
artist Gerardo (top right), who is promating his new album; and
Miami-based singer Maria (right). (Photos: Michelle D’Lorri)

AméricaLatina...

In Argentina: Former Warner Music Argentina pres-
ident Luis Mendez is named general director of
Musimundo. Horacio Bertella, another former Warn-
er employee, is named commercial and operations
director of the giant retail company . .. Concert
promoter Fenix Entertainment Group has started
working with the Beats, a local Beatles cover band.
After a May 17 date at the 3,200-capacity Gran Rex
theater, the group will tour Japan, Peru, Chile,
Ecuador, Brazil, Sweden, and the U.K. . .. Bandana,
the all-girl group created by TV reality show Pop-
stars, has concluded a series of 39 sold-out shows
spanning five months at the Gran Rex theater. The
band’s debut album for BMG Argentina is certified
four-times platinum, with sales of 160,000 units.
MARCELO FERNANDEZ BITAR

In Chile: Three new members have made their debut
performance with folk/world-music group Inti Illi-
mani, following the departure of founding members
Horacio Salinas (composer) and José Seves (singer).
The newcomers are guitarist/songwriter Manuel Mer-
inho, flute player Cristian Gonzélez, and singer Juan
Flores. Before beginning work on a new record, the
group presented the three new members during April
concerts in Santiago, Valparaiso, and Concepcion.
SERGIO FORTUNO

In Panama; After months of discussion, Panama’s Soci-
ety of Authors and Composers has adjusted its tariffs.
It will apply the new amounts to all outlets and enti-
ties. It is the first time that Panama will apply inter-
national authors’ rights to the use of music in all out-
lets, including TV, radio, cable, and sateilite.
ANASTACIO PUERTAS CAICEDO

In Brazil: Nando Reis, bass player for rock band Titas,
has signed a three-album deal with Universal Music.
Reis has previously released three solo albums with
WEA. He is currently selecting material for the new disc,
which is slated for an early 2003 release . . . Brazilian
teen-pop duo Sandy & Junior, which routinely sells
upwards of 1 million copies of its albuns, is preparing
its first internationally targeted release. Recorded in
English, Sandy & Junior will feature different configu-
rations for different markets, including five Spanish-
language tracks for the Latin region. Tracks include
“Whenever You Close Your Eyes,” written by Diane War-
ren and Michael Bolton. Warren also penned two songs
for the duo’s Portuguese-language album, “Wishing on
the Same Star” and “Take Me With You (If You Leave),”
with the Portuguese versions written by Sandy. The pair
kicks off its promotional tour through Europe in June.
before leaving for Latin America and the U.S.. where its
album is due for a July 16 release.

|

|

Notes.

} STOMPIN’: Like a weary veteran
with a few new tricks up its sleeve,
jazz continues to thrive, despite
recent predictions of its imminent
demise, consternation over the
dearth of new jazz artists, and con-
cern that it is not relevant to a
young audience (Billboard, April
20). Perhaps resiliency is one of the
music’s strongest attributes,
though, because at every historical
juncture where jazz was expected
to perish, it has bounced back in
popularity and artistry, albeit with
newly carved facets that reflect the
world around it.

Currently, there has been much
talk of labels cutting instrumental
jazz from their rosters and the lack
of new talent being nurtured by the
industry. As if to rebuff those con-
cerns, the venerable Savoy Jazz label
has been given a new lease on life,
energized by a new management
team at its parent company, Nippon
Columbia. Strauss Zelnick is the
newly appointed worldwide CEO of
Nippon Columbia, and Jack Mat-
sumura is president. Heading the
new Savoy Label Group (which
includes Denon Classics) are label
president Steve Vining and VP of
A&R Steve Backer. Savoy’s distribu-
tion will be handled by RED.

Originally founded by entrepre-
neur Herman Lubinsky during the
musicians’ union recording ban of
1942, Savoy was the home of some
of the earliest recordings by such
jazz pioneers as Charlie Parker,
Miles Davis, Stan Getz, and Fats
| Navarro. While the imprint boasts
a catalog of more than 500 classic
jazz dates—many of considerable
historical significance—the revi-
talized Savoy will function much as
| it did throughout its storied histo-
ry, releasing material from its
vaults along with new dates from
up-and-coming jazz artists who
will be signed to the label in the
near future.

“We hope to fill the void that
some of the major labels feel is
happening, by bringing some new
artists to the public’s attention
and selling some records,” former
GRP A&R executive Backer says.
“Most of the majors seem to feel
that jazz is flat, but we disagree.”
A project from a new artist can be
successful, he says. so long as “the
album is focused, the material is
good, and the A&R arm of the
label is sophisticated.”

Backer also plans to sell the clas-
sic Savoy catalog to both jazz
novices and aficionados through an
extensive campaign that launches
May 21 with the release of Charlie
| Parker: The Best of the Complete

Live Performances on Savoy, The

TOM GOMES | | Modern Red Norvo, and Dizzy
|| Gillespie: Odyssey 1945-52. Fur-

by Steven Graybow

ther artist compilations, featuring
Getz, Lester Young, Billy Eckstine,
and J.J. Johnson are due later this
year. All of the material for Savoy’s
reissues has been remastered by
Orrin Keepnews.

In the third quarter, the mid-
priced Timeless series will kick off
with Savoy at Sixty, a two-disc set
touting the label’s 60th anniversary,
featuring annotation by musi-
cian/musicologist Billy Vera. Geared
toward the jazz novice, all Timeless
releases will feature distinctive black
packaging with silver and gold trim,
to identify them to consumers as
parts of the larger series.

BACKER

“Successful midline product has
to have all the elements in place—
packaging, pricing, positioning,
and placement—to capture con-
sumer interest,” Backer says.
Between 40 and 50 Timeless sets
are expected within the next two
years. Prints of the Timeless cover
art (commissioned from artist
Miguel Angel Reyes) will be avail-
able for retail displays and for pur-
chase by consumers.

Vining says that while acting as
stewards of the back catalog is a chal-
lenging undertaking, Savoy's focus
on discovering new artists is the
label’s most important mission. “In
the mid-'80s, right before the suc-
cess of the ‘young lions,’ people were
wondering where the next important
jazz artists would come from,” he
recalls. “There is an adage in the
industry that whatever the conven-
tional wisdom is, you will rarely go
wrong swimming against it.

“Right now, I don’t think any of
the reasons for instrumental jazz
not selling are so compelling that
we would throw up our hands and
give in. As a label, it is up to us to
come up with things that are fresh
and extraordinary and that connect
with people. You can’t build a busi-
ness plan on repackaging, but you
can build a company on breaking
young artists that capture the pub-
lic’s imagination.”
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SCHWARTZ STRENGTHENS STRONG-
SONGS: Strongsongs, the publishing
company of U.K.-based Telstar Rec-
ords, has expanded its interests in
North America by enlisting veteran
New York-based A&R consultant
Joanne Schwartz.

NG

SCHWARTZ

Schwartz, who helped secure state-
side deals for Telstar label-family artists
Craig David and BBMak, will continue
her A&R role for Telstar while liaising
with the U.S. music community on
behalf of Strongsongs. Additionally,
she’ll sign domestic writers looking for
an alternative to the major publishers.

“This is a great opportunity to con-
nect Strongsongs writers and their cat-
alogs to U.S. recording, film, and TV
projects.” Schwartz says. “It’s also an op-
portunity for U.S. writers and publish-
ers to contribute to U.K/European proj-
ects involving Strongsongs writers.”

Strongsongs’ first foray into the
U.S. market was its worldwide pub-
lishing deal with Hollywood act
BBMak, ASCAP's song of the year win-
ner for “Back Here.” The company
recently signed Craig David’s co-
writer, Fraser T. Smith.

“We’re a boutique company, con-
centrating specifically on songwriter/
producers and seeking to develop their
talent not just in Europe but in Amer-
ica,” says Anna Jolley, Strongsongs’
managing director/co-owner. “With
Joanne's music knowledge and con-
tacts, she’s perfect for furthering our
writers” careers in the U.S.”

AMERICANA AIDE FOR NEVINS: Ameri-
cana Entertainment, the Nashville-
based content developer for the Ameri-
cana genre, has inked an exclusive
catalog representation deal with singer/
songwriter Tara Nevins. It's the compa-
ny’s first music-publishing-related deal;
two more will be announced shortly.

A founding member of Donna the
Buffalo, multi-instrumentalist Nevins
is one of the acclaimed band’s two lead
singer/songwriters. The Sugar Hill solo

usic.

by Jim Bessma

artist will now publish through Amer-
icana Entertainment Publishing (BMI).

HAL LEONARD HELPS LEONARD BERN-
STEIN: Pacting with Boosey & Hawkes
and the Leonard Bernstein Music Pub-
lishing Co. (LBMPC), Hal Leonard
Corp. has obtained exclusive worldwide
print rights to the theatrical and popu-
lar works of Leonard Bernstein, includ-
ing such classic musical titles as West
Side Story, Candide, and On the Toun.
The agreement involves nearly 70 pub-
lications and was hammered out by Hal
Leonard and Boosey & Hawkes execs,
as well as top reps of Amberson—the
managing agent for Bernstein’s estate
—and Universal Music Publishing
Group, which jointly owns and oper-
ates LBMPC with Amberson.

Hal Leonard is already working on
Bernstein publications, focusing on
the print genres of educational piano,
instrumental and choral, and vocal.

ASCAP’S ADVANTAGES: ASCAP has
launched a national “The Advantages
of ASCAP” print campaign to generate
public awareness for the writers and
composers of the music that affects
people on a daily basis.

“At the same time,” senior market-
ing VP Phil Crosland says, “the new
campaign is also intended to increase
ASCAP’s awareness among our core
target of songwriters and music pub-
lishers. Because we're composers and
publishers ourselves, we understand
how important recognition is and how
important it is to protect and nurture
the music and its creators.”

According to Crosland, the music cre-
ator is being “shortchanged” in current
music-rights debates. “The record labels
and artists get the majority of press
play,” he says, “so we're trying to cele-
brate the tremendous asset of music as
provided by the creator of that music—
the songwriter and the composer.”

The campaign, created by New York
agency DeVito Fitterman, commenced

with an ad touting the power of the |

composer. Graphically, the ad showed
two young people backgrounded by
the sheet music to George Gershwin’s
“Rhapsody in Blue.”

“That’s a wonderful composer-driv-
en piece of music which has become a
standard and is used extensively,”
Crosland notes, “and to see young peo-
ple enjoying that music is important.”

Crosland says that ads will follow
highlighting such “powers” as lyricists,
creativity, technology, and ASCAP
membership. The campaign is target-
ing entertainment industry trades but
may expand into “broader vehicles” to
drive home the message.

ASCAP Pop Music Award Winners

Complete Listing Of Songs Honored At The 19th Annual Event

The 19th annual ASCAP Pop Mu-
sic Awards, which honor the most-
performed songs in the ASCAP rep-
ertoire during the past year, were
held May 20 in Beverly Hills, Calif.
Below is a complete list of winners,
with their songwriters and publish-
ers (see story, page 12).

“Again,” Lenny Kravitz, Miss
Bessie Music.

“All for You,” Wayne Garfield,
Jimmy Jam, Terry Lewis, Mauro
Malavasi (SIAE), David Romani
(SIAE), Arapesh Communications,
EMI Music Publishing, Flyte Tyme
Tunes, Little Macho Music, Warner/
Chappell Music.

“Angel,” Eddie Curtis, Steve Miller,
Rooster Jim Music, Sailor Music.

“Back Here,” Mark Barry (PRS),
Christian Burns (PRS), Stephen
McNally (PRS), Philip Thornalley
(PRS), BMG Songs, EMI Music
Publishing.

“Beautiful Day,” Bono (PRS),
Adam Clayton (PRS), Larry Mullen
(PRS), the Edge (PRS), Universal
Music Publishing Group.

“Breathe,” Holly Lamar, Cal IV
Entertainment.

“Breathless,” Robert John “Mutt”
Lange (PRS), Zomba Enterprises.

“Butterfly,” Seth “Shifty” Binzer,
Bret “Epic” Mazur, Crazytown Music.

“Case of the Ex (Whatcha Gonna
Do),” C. “Tricky” Stewart, Tab,
Famous Music, Hitco South, Mo Bet-
ter Grooves Music, Tunes on the
Verge of Insanity.

“Come On Over Baby (All I Want
Is You),” Johan Aberg (STIM),
Christina Aguilera, Ray “S6L Sur-
vivor” Cham, Ron Fair, Pauli Reini-
kainen (STIM), Guy Roche, BMG
Songs, Christina Aguilera Music,
Chrysalis Music, DreamWorks
Songs, Faircraft Music, Manuiti LA,
Vibe Like That Music.

“County Grammar,” Jason “Jay-E”
Epperson, Nelly, BMG Songs, D2 Pro
Publishing, Jay E’s Basement, Uni-
versal Music Publishing Group.

“Crazy,” Darrell Allamby, Link
Browder, Joel “JoJo” Hailey, Cedric
“K-Ci” Hailey, Cord Kayla Music
Publishing, Ghetto Pop 2000, LBN
Publishing, Warner/Chappell Music.

“Doesn’t Really Matter,” Jimmy
Jam, Terry Lewis, EMI Music Pub-
lishing, Flyte Tyme Tunes.

“Don’t Tell Me,” Joe Henry, Madon-
na, True North Music, Warner/Chap-
pell Music, Webo Girl Publishing.

“Drive,” Brandon Boyd, Michael
Einziger, Chris Kilmore, Dirk Lance,
Jose Pasillas 11, EMI Music Publish-
ing, Hunglikeyora.

“Drops of Jupiter (Tell Me),” Char-
lie Colin, Robert Hotchkiss, Pat
Monahan, Jimmy Stafford, Blue
Lamp Music, EMI Music Publishing.

“Everything You Want,” Matt
Scannell, Mascan Music, Warner/
Chappell Music.

“Fallin’,” Alicia Keys, EMI Music
Publishing, Lellow Productions.

“Follow Me,” Michael Bradford,
Chunky Style Music, Seven Peaks Music.

“He Loves You Not,” David Frank,
Steve Kipner, EMI Music Publish-
ing, Griff Griff Music, Stephen A.
Kipner Music.

“I Could Not Ask for More,” Diane
Warren, Realsongs.

“I Hope You Dance,” Mark D.
Sanders, Soda Creek Songs, Univer-
sal Music Publishing Group.

“I Knew I Loved You,” Darren Hayes
(APRA), Daniel Jones (APRA), Rough
Cut Music, Warner/Chappell Music.

Follow the Leader. ASCAP president/
chairman Marilyn Bergman congratu-
lates Tony Bennett, who received the
organization’s Pied Piper Award at
ASCAP’s 19th Annual Pop Music
Awards ceremony. (Photo: Wireimage)

“I Need to Know,” Marc Anthony,
Sony/ATV Tunes.

“I Need You,” Ty Lacy, Dennis
Matkosky, EMI Christian Music Pub-
lishing, EMI Music Publishing,
Jeskar Music.

“I'm Like a Bird,” Nelly Furtado
(SOCAN), Nelstar Publishing.

“Independent Women Part 1,”
Samuel “Tone” Barnes, Beyoncé
Knowles, Beyoncé Publishing, Enot
Publishing, New Columbia Pictures
Music, Sony/ATV Tunes.

“It Wasn’t Me,” Rickardo Ducent,
Shaun Pizzonia, Shaggy, Livingsting
Music, Warner/Chappell Music.

“It’s Been Awhile,” John April,
Aaron Lewis, Michael Mushok,
Jonathan Wysocki, Greenfund, I'm
Nobody Music, My Blue Car Music,
Pimp Yug, Warner/Chappell Music.

“It’s My Life,” Jon Bon Jovi, Max
Martin (STIM), Richie Sambora,
Aggressive Music, Bon Jovi Publish-
ing, Universal Music Publishing
Group, Zomba Enterprises.

“Jaded,” Steven Tyler, Demon
of Screamin Music, EMI Music
Publishing.

“Jumpin’, Jumpin’,” Beyoncé
Knowles, Beyoncé Publishing, Sony/
ATV Tunes.

“Lady Marmalade,” Kenny Nolan,

Kenny Nolan Publishing, EMI/
Jobete Music.

“Let Me Blow Ya Mind,” Dr. Dre,
Mike Elizondo, Eve, Scott Storch,
Ain’t Nothing but Funkin’ Music,
Blondie Rockwell, Blotter Music,
Elvis Mambo Music, Music of Wind-
swept, Scott Storch Music, TVT
Music, Universal Music Publishing
Group, Warner/Chappell Music.

“Love Don’t Cost a Thing,” Geor-
gette Franklin, Jeremy Monroe,
Damon Sharpe, Annotation Music,
Damon Sharpe Music, EMI Music
Publishing, J-Rated Music, Swette
Ya’ Music, Warner/Chappell Music.

“Most Girls,” Damon Thomas,
Demis Hot Songs, E Two Music, EMI
Music Publishing.

“Music,” Madonna, Warner/Chap-
pell Music, Webo Girl Publishing.

“Nobody Wants to Be Lonely,”
Gary Burr, Desmond Child, Des-
mundo Music, Gabburr Tunes, Uni-
versal Music Publishing Group.

“Outside,” Aaron Lewis, Green-
fund, Warner/Chappell Music.

“Peaches & Cream,” Jason Boyd,
Sean “P. Diddy” Combs, Daron
Jones, Michael Keith, Quinnes Park-
er, Marvin Scandrick, Courtney Sills,
C Sills Publishing, DA 12 Music,
EMI Music Publishing, Hitco South,
Justin Combs Publishing.

“Pinch Me,” Steven Page (SOCAN),
Ed Robertson (SOCAN), Warner/
Chappell Music.

“Ride Wit Me,” Bunny DeBarge,
El DeBarge, Randy DeBarge, Jason
“Jay-E” Epperson, Nelly, BMG
Songs, D2 Pro Publishing, EMI/
Jobete Music, Jay E’s Basement,
Universal Music Publishing Group.

“Shape of My Heart,” Max Mar-
tin (STIM), Lisa Marie Miskovsky
(STIM), Rami (STIM), Universal
Music Publishing Group, Zomba
Enterprises.

“Survivor,” Anthony Dent, Bey-
oncé Knowles, Matthew Knowles,
Beyoncé Publishing, For Chase
Muzic, Hitco South, MWE Publish-
ing, Sony/ATV Tunes.

“Taking You Home,” Stan
Lynch, Matanzas Music, Warner/
Chappell Music.

“Thank You,” Dido (PRS), Warner/
Chappell Music.

“The Space Between,” Glen Bal-
lard, Dave Matthews, Aerostation,
Colden Grey, Universal Music
Publishing Group.

“The Way You Love Me,” Michael
Dulaney, Keith Follese, Airstream
Dreams Music, Coyote House Music,
Famous Music, Follazoo Crew
Music, Scott and Soda, Warner/
Chappell Music,

“This I Promise You,” Richard
Marx, Chi-Boy Music.

“You Sang to Me,” Marc Anthony,
Sony/ATV Tunes.

“You're a God,” Matt Scannell, Mas-
can Music, Warner/Chappell Music.
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Writers Find A Home On Madison Ave,

Sony Building Studio Nurtures Creativity For A Decade, Is Now Birthplace Of Hits

BY CHRISTOPHER WALSH

NEW YORK—A small and unas-
suming room within the Sony build-
ing at 550 Madison Avenue has qui-
etly served the needs of Sony/ATV
writers for a decade now. A demo
studio, established and overseen by
in-house producer/engineer William
Garrett since 1991, it has functioned
as a place for writers to create.

Recently, this oasis among the
acres of office space has given birth
to several songs that are nearing the
top of many Billboard charts. The
studio may be small, but the hits are
big—and getting bigger.

Over the years, the studio has
hosted sessions with such Sony writ-
ers as Lauryn Hill, John Waite,
Everything But the Girl, Cyndi Lau-
per, Curtis Stigers, and Bryan
Adams. Additionally, artists who have
collaborated with Sony writers in the
studio include Mary J. Blige, Norah
Jones, and P.M. Dawn.

“When writers are in town from
L.A., Europe, or elsewhere,” Garrett
says, “our studio gives them a high-
tech home base to meet and create.
This week, a writer from Germany
was in, as well as a new artist/writer
signing from Atlanta.”

Sony writer Jesse Harris fre-
quently records in the demo studio;
he, Garrett, and Tony Scherr mixed
his Crooked Lines album there as
well. To give some of his composi-
tions a different perspective,
though, he brought in a female
vocalist, Norah Jones. “We record-

ed them to showcase Jesse's songs
with a female vocal,” explains Nate
Krenkel, manager of A&R for Sony
Publishing. “We wanted her vocal
because, of all the people we had in
mind, I thought she brought the
most to his songs, in terms of inter-
preting them her own way. But
when we did those tracks, it was just
as much so we could show what
Jesse could do.”

Feeling Comfy at 550. Songwriter Jesse
Harris, left, and producer/engineer
William Garrett in Sony’s demo studio.

With Garrett engineering, Jones
recorded Harris’ demos and began
performing them live, Garrett re-
calls. Those songs led to Jones’ Blue
Note contract and her album, Come
Away With Me, which has spent 11
weeks at No. 1 on the Contemporary
Jazz Albums chart while steadily
climbing the Billboard 200 (the title
is at 35 this week).

Sony/ATV writer/producer Chucky
Thompson’s “One Mic” was born in
late-night writing sessions with
engineer Victor Mancusi. Recorded
by Nas, “One Mic” is at No. 16 on the
Hot R&B/Hip-Hop Singles & Tracks
chart and at No. 44 on the Hot 100
this week.

Angie Stone’s “Wish [ Didn’t Miss
You” climbed to No. 31 on the Hot
R&B/Hip-Hop Singles & Tracks
chart as of May 25; the previous
week, it stood at No. 11 on the Maxi-
Singles Sales chart. Sony/ATV writer
Andrea Martin co-wrote the song in
the Sony demo studio, Garrett
explains. “Tracks from the original
writing sessions made it all the way
to the final mix. Having a profes-
sional setup makes that possible.”

Bill Brown, director of A&R Cre-
ative, Sony Publishing, says, “It has
turned into this really cool, secret
place. Last week, I wanted to show a
young writer what the studio was
about. Not only did he get to see it,
but Cyndi Lauper was in there cut-
ting a demo. There have been times
I've just wanted to introduce writers
to each other, and they will stay and
write. Because our caliber of writers
is so great, it makes for some really
wonderful moments.”

It's all about creating an environ-
ment that allows both comfort and
the tools to foster creativity. “It’s an
artist’s most vulnerable time, when
they’re writing and experimenting,”
Garrett says. “They feel they can come
in, relax, and create great songs.”
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CATEGORY HOT 100 R&B COUNTRY MODERN ROCK MAINSTREAM ROCK
TITLE FOOLISH FOOLISH DRIVE (FOR DADDY GENE) SEEIN' RED | STAND ALONE
Artist/ Ashanti/ Ashantif Alan Jackson/ Unwritten Law/ Godsmack/
Producer L. Gotti 1. Gotti K. Stegall Miguel, Unwritten Law D. Bottrill
{Label) (Murder Inc./Def (Murder Inc./Def (Arista Nashville) {Interscope) {Republic/Universal}

Jam/IDJMG) Jam/IDJIMG)
RECORDING STUDIOI(S) CRACKHOUSE CRACKHOUSE CARTEE DAY TOTAL ACCESS THE FARMHOUSE AT LONG
(Location) (New York) (New York) {Nashville, TN} (Redondo Beach, CA) VIEW

Milwaukee Buck Milwaukee Buck John Kelton Eddie Ashworth {N. Brookfield, MA)

David Bottrill

CONSOLE{SY Roland 770 Roland 770 Neve 88R Amek 2520 Trident A Range
DAW(S)
RECORDER(S) Pro Tools Pro Tools Studer A827 Ampex ATR 124, Pro Tools | Pro Tools
RECORDING Pro Tools Pro Tools Quantegy 456 Pro Tools Pro Tools
MEDIUM
MIX DOWN STUDIO(S) RIGHT TRACK RIGHT TRACK SOUND STATION CACTUS PRISM SOUND
(Location) {New York) (New York} {Nashville} {Hollywood, CA) {Acton, MA)
Engineer(s) Supa Engineer DURD Supa Engineer DURO John Kelton David J. Holman David Bottritl
CONSOLE(SYDAW(S) SSL 9000 J SSL 9000 J SSL 4000 G Custom Console SLL 6000
RECORDER(S) Pro Tools Pro Tools Ampex ATR 102 Pro Tools Ampex ATR 100/Pro Tools
MiX DOWN Pro Tools Pro Tools Quantegy GP9 Pro Tools Quantegy GP9, Pro Tools
MEDIUM
MASTERING STERLING SOUND STERLING SOUND MASTERMIX BERNIE GRUNDMAN MARCUSSEN
(Location) {New York) {New York) {Nashville, TN} {Hollywood, CA) {Hollywood, CA)

Tom Coyne Tom Coyne Hank Williams Brian Gardner Stephen Marcussen
CD/CASSETTE UNI UNI BMG UNI UNI
MANUFACTURER
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DIGITAL DOMAIN: Evidence that the
New York recording business is
slowly but surely emerging from a
months-long funk can be found in
Studio 5 at the Hit Factory, which
has re-opened with a new comple-
ment of state-of-the-art recording
and mixing gear.

Four weeks after the terrorist
attacks of Sept. 11—one result of
which was an enormous loss of busi-
ness for the recording industry—a
fire caused further loss at the Hit
Factory’s 421 W. 54th St. building.
Studio 5 suffered significant dam-
age, as did the Sony OXF-R3 “Ox-
ford” digital console that served as

Post-Fire Hit Factory. Studio 5 at the Hit
Factory has re-opened as an all-digital,
24-bit/96kHz room based around a
Euphonix System 5-M digital console.

the room’s centerpiece. While the
Hit Factory’s Miami facility, the leg-
endary Criteria Recording Studios,
also features an Oxford console, Hit
Factory CEO Troy Germano opted
to make extensive changes to Studio
5, addressing the high-resolution
needs of contemporary audio pro-
duction in the process.

A primary impetus for the trans-
formation of Studio 5 is the addition
of Pro Tools HD (High Definition),
the latest incarnation of Digidesign’s
enormously popular digital audio
workstation, which supports sam-
pling rates up to 192kHz.

With 24-bit/96kHz production
for recent formats such as DVD-
Audio on the rise, Pro Tools HD is
quickly proliferating throughout
the recording industry. As music
is increasingly delivered on these
new consumer formats, the Hit
Factory’s Studio 5, it was decided,
would address those requirements
accordingly.

The new centerpiece of Studio 5 is
a Euphonix System 5-M digital con-
sole, with 100 channels of 24/96
audio. The console’s center section
features a 22-inch Apple Cinema Dis-
play, included for interfacing with
workstation display—in addition to
Pro Tools HD, Studio 5 will feature a
Nuendo system from Steinberg. (The

Monitor

easy-on-the-eyes Cinema Display will
doubtless be much appreciated in
many an all-night mix session.)

Further addressing high-resolu-
tion recording, Studio 5 includes a
48-track Euphonix R-1, the highly
regarded hard-disk recorder with
many high-profile recording proj-
ects to its credit. Also on the way,
Germano reports, is a 48-channel
Fairlight Merlin disk-based multi-
track recorder.

There’s even more: Studio 5 fea-
tures a standard Pro Tools 24 sys-
tem, and the adjacent machine
room houses both a Sony 3348HR
digital multitrack tape machine and
Studer A827 24-track analog
machine. Outboard gear also in-
cludes a measure of earlier, analog
technology, including Neve micro-
phone preamps and a Universal
Audio LA-2A leveling amplifier.

Designed by White Mark Limited,
an acoustic- and technical-design
firm based in Suffolk, England, Stu-
dio 5 includes a Genelec surround
monitoring array as well as a pair of
KRK E8 monitors. The studio also
features a small live space.

On May 20, Germano, with Hit
Factory director of client relations
Zoe Thrall, chief technical engineer
Brent Spencer, engineer Michael
McCoy, and Chris Drozdowski, a
Euphonix product support manager
based in New York, were among those
reviewing the new Studio 5—just
hours prior to the room’s first session
since Oct. 9, for the upcoming Dance
of the Vampires, a musical by com-
poser/lyricist Jim Steinman and star-
ring Michael Crawford that is coming
to Broadway in the autumn.

The fire damage erased, seven
months later Studio 5 is the latest
offering from the venerable facility,
though not the last. Next month,
the Hit Factory will unveil two new
studios, each housing a Solid State
Logic XL K Series console devel-
oped to address high-resolution and
surround sound. Clearly, Germano
is bullish on both the future of New
York recording and demand for the
digital tools found in the rebuilt
Studio 5.

“I'm sad to lose the Oxford,” he
says. “We have to repair it and decide
what to do with it, but we still have
our Oxford in Miami. But this is the
‘Interface Room’ for everybody: It
has the System 5, the R-1, the regu-
lar 48-channel Pro Tools, the [Pro
Tools] HD—and people want that—
the 3348HR, and it’s going to get a
Nuendo. I'm expecting a huge infu-
sion of business due to 96kHz.”
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IFPI Delegation Takes Anti-Piracy Fight To Russian Legislators

Counterfeiting, Law Enforcement, And Political Commitment Figure On Agenda During Two-Day Moscow Visit

BY ALEKSEY KRUZIN
MOSCOW—While the International
Federation of the Phonographic
Industry (IFPI) European executive
committee visit to Russia (May 14-
15) may not have provided any major
surprises, its significance was abun-
dantly clear to the entire Russian
music industry.

The tightly packed schedule for the
long-anticipated two-day visit had sen-
ior major-label executives and other
IFPI representatives meeting with sev-
eral of Russia’s key government offi-
cials, with on-the-spot assistance from
recently created na-

continues, “to have huge amounts
of enthusiasm and commitment,
but delivery takes a long time.” He
is confident, however, that persist-
ence and diligence will eventually
achieve results.

A COMMON POSITION

Sony Music Europe president Paul
Burger says, “The dialog between the
Russian companies and the multina-
tional companies, and the fact that
we can be seen working together, is
very important, as we have a com-
mon position in front of the author-

IFPI European executive committee,
comments: “My impression is that in
this country nothing is easy. But you
have to start, and each positive
[move] is a step in the right direction.
The government still needs to realize
the importance of the industry, and I
think it [still] very much underesti-
mates it. Music is seen as mostly a
source of entertainment, and the eco-
nomic side is not clear to them.”

COMMITMENT AND STRUCTURE
Washington, D.C.-based Record-
ing Industry Assn. of America exec-

illegal duplication will stay on physical
product in the short-term, as online
piracy in Russia, though growing, is
not yet at the same level as it is in many
other markets. “The capacity of disc-
manufacturing plants here is way out
of proportion to what a legitimate
demand is, and some of these plants are
on properties that are owned by the
government,” he says. “Enforcement
will not come naturally with updating
the legislation, but we are going to con-
tinue to raise the issue between Russia
and its trading partners.”

One of the most important results

ate. Most have only two or three
years of success, and they cannot
earn enough money to provide for
their future living.” His own career
has lasted more than 12 years.
NFPP chairman Yuri Slyusar
notes: “The situation in Moscow is
getting more controlled in terms of
retail, because we work directly with
a special 40-strong anti-piracy
enforcement unit here.”

ACTING TOGETHER
The first anti-piracy project that
the NFPP initiated when it launched
in March was an

tional labels group the
National Federation of
Phonogram Produc-
ers (NFPP) (Billboard,
March 16). For the
first time, high-level
representatives of the
international record
industry had the
chance to speak di-
rectly to those in con-
trol of the Russian
market’s destiny.
IFPI chairman/
CEO Jay Berman, who
headed the IFPI team,
sums up the aims of

BERMAN

POZHITKOV

BURGER

KENNEDY

industry-standard
sticker scheme, de-
veloped jointly with
authors’ society RAO
to enable consumers
and retailers to identi-
fy legitimate product.
Slyusar says, “It was
very good to have the
executive committee
come and support us
while we were intro-
ducing the rights-
holders sticker.”

The NFPP has re-
cently set up an anti-
| piracy hotline and has

the delegation as “try-

ing to explain to the government why
there’s a problem and what they need
to do to help the development of a
legitimate Russian music industry.”

The schedule included meetings
with the Ministry of the Interior; the
Ministry for Press, TV & Radio
Broadcasting; Moscow City Cham-
ber of Commerce and Industry; and
other government officials, politi-
cians, and artists.

“We had a very productive time,”
says Universal Music International
president/COO John Kennedy, anoth-
er IFPI delegate. “We got good direc-
tion from the Russian ministries, and
there was a real willingness on the
part of the Russian government to
address the issues. We also had a
great deal of support from the U.K.
Embassy and the U.S. Embassy here.”

The value of pirate music sales in
Russia is estimated by the IFPI at $240
million annually. Going forward, the
IFPI is looking to the NFPP to carry an
dialog with various local agencies and
put pressure on national and local gov-
ernment. According to BMG Europe
COO Tim Bowen, “The most impor-
tant thing was that wherever we went,
[people said] that it was very good to
have a national saciety and that it was
much more effective to build an indus-
try from within the country than to
enforce it from abroad.

“It is typical of Russia,” Bowen

ities. It’s very important that we find
our way through the lobbying
process to the key decision-makers
and get to the people who can really
influence this—and at the same time
have the fight going on in the streets,
where the piracy problem is explod-
ing. We find that new releases are
80% pirated, but there’s an attitude
that pirates are some form of ‘Robin
Hood’ [characters]; that has some
romance to it, because they're ‘the
good guys’ paving the way for the
public to buy music very cheaply, and
it’s a very dangerous attitude.”
Berman notes that the Russian
government is clearly serious about
the prospect of joining the World
Trade Organization (WTO) but points
out that it took China a considerable
time to go through a similar process.
“I do believe that [Russian president
Vladimir] Putin is serious about
achieving this, but it's going to be at
least a year or two,” he says. “In the
time before that, we need to start see-
ing the changes.” In addition to ma-
jor legislation changes that would
have to be made before Russia could
be accepted by the WTO, Berman ob-
serves that certain domestic interests
do not necessarily want it to happen,
for fear of opening the Russian mar-
ket to unwanted competition.
Warner Music Eastern Europe
president Manfred Lappe, also on the

utive VP Neil Turkewitz added an
American perspective to the delega-
tion’s discussions. “The problems in
the market here are huge,” he con-

Sam

cedes. “The piracy situation is clear-
ly impeding the industry from devel-
oping further. I don’t see where the
Russian government finds the incen-
tive to solve the problem—from a
public relations standpoint, govern-
ment people don't really want to take
cheap product away from the public.

“The WTO issue comes and goes,”
Turkewitz adds, “but there hasn't
been a real paradigm shift in the way
that the government thinks about
it—not in the way of adopting leg-
islation, which is the easy part, but
in terms of changes of its commit-
ment to the market. Dealing with all
of the things that impede law en-
forcement and to continue on that
requires a political commitment and
an organizational structure that I
don't think we've seen.”

Berman says the focus on tackling

|

of the visit as indicated by the dele-
gates was the opportunity to raise to
a new level the awareness among
Russia’s government officials of the
potential benefits of having a legiti-
mate music market, notably in terms
of tax revenue and employment and
the potential overseas earnings from
selling Russian music internationally.

Kennedy says that while Russian-
language acts may have some potential
only within the Eastern Europe region,
Russian acts singing in English could
have international potential. “Artists
from Holland, Germany, Spain, and
Latin America sell around the world;
we are going to see artists coming from
Eastern Europe, and the first is going
to certainly [be from] Russia.”

One other issue that was discussed
is that Russian consumers are used
to buying music at very low prices
and might well stop buying legiti-
mate music if the price is increased.
Universal signing Dmitry Malikov,
one of Russia’s biggest pop stars,
says, “Taking into account the low
living standard of people here, prices
for music product should not be
high. Pirate product is bought
because it's cheap, and it's because
of piracy that a lot of new, interesting
music cannot be promoted. [As a
result], artists have to tour through-
out the year to make a living, and
that leaves them with no time to cre-

already processed more
than 400 calls. These have been fol-
lowed up with the NFPP acting as
coordinators between the rights hold-
er and the police to represent their
members’ interests.

Igor Pozhitkov, IFPI regional
director for Russia and CIS, des-
cribes the move toward a more
focused, united record business via
the NFPP as “probably the biggest
achievement of the music industry
here. Now they are acting together
rather than on their own.” The next
step, he says, will be to forcefully
lobby for updated legislation, “so that
law enforcement would be effective.”

Slyusar adds, “We must win that
fight with the support of the gov-
ernment, or else piracy will destroy
our recording industry and silence
our artists.”

Kennedy concedes that the prob-
lems facing the industry in Russia
“are not going to be resolved over-
night.” But he adds, “The message
that we come away with is that this is
going to take a bit of time, a lot of ded-
ication, and a lot of hard work. But if
we persevere, there’s some optimism
that we really can resolve the diffi-
culties that there are in this market.”

Berman concludes, “We expect
that we’ll have to come back. I didn’t
came hoping for great results imme-
diately, but at least we've started
something, and we’ll keep trying.”
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Traically Hip Re-Emerges ‘In iet i’

Band That Has Dominated The Canadian Rock Scene Is Back On Rounder Records

BY LARRY LeBLANC
TORONTO—The Tragically Hip's
ninth studio album, /nn Violet Light,
captures Canada’s premier rock band
in top form. Produced by Hugh
Padgham (Sting, Genesis, XTC, Phil
Collins), the 11-track set is released
worldwide except in Canada June 11
by Zoé/Rounder Records. In Canada,
it will appear on Universal, the band’s
Canadian label for 13 years.

Padgham says, “The current gen-
eration of American rock bands all
sound the same. What’s unique
about the Tragically Hip is that they
have a great sound. They are a rock-
ing band.”

Universal Music Canada presi-
dent/CEO Randy Lennox adds, “The
band is a more cohesive musical unit
with this recording than I've seen in
many albums.”

The quintet (singer Gord Down-
ie, guitarists Robby Baker and Paul
Langlois, drummer Johnny Fay, and
bassist Gord Sinclair) inked its deal
with Cambridge, Mass.-based Roun-
der in April. Band manager Jake
Gold (of Toronto-based the Manage-
ment Trust) says Rounder’s attrac-
tion was its stability. “I feel I can
trust the people there,” he says. The
label distributed Downie’s Weiner
Art Records solo album, Coke
Machine Glow, in 2000.

“I’'m over the moon about the
signing,” Rounder Records Group
president/CEO John Virant says. “The
album is just tremendous.”

Previously, the Tragically Hip
released albums with mixed results
in the U.S. on MCA (1989’s Up to
Here, 1991's Road Apples, and 1993’s
Fully Completely) and Atlantic
(1995’s Day for Night and 1996's
Trouble at the Henhouse). 1997’s
Live Between Us was sold in the U.S.
via the Internet. London/Sire issued
Phantom Power (1998) and
Music@Work (2001).

The band has dominated Canadi-
an rock for a decade. Domestic sales
of its catalog now exceed 7 million
units, according to Lennox. Signa-
ture songs like “New Orleans Is Sink-
ing,” “Nautical Disaster,” “Little
Bones,” “Fully Completely,” and
“Springtime in Vienna” are revered
by fans. “Nobody ever calls and says
we're playing too much Hip,” notes
Dave Carr, PD/music director of rock
station CFJB in Barrie, Ontario. The
new album’s lead-off single, “It’s a
Good Life If You Don’t Weaken,” is
being serviced to Canadian rock radio
June 7 and to U.S. triple-A, college,
and rock radio June 17.

“We’'ll do very with this new al-
bum-—certainly in the first couple of
weeks—but after that [ don’t know,”
says Tim Baker, buyer with Toronto-
based, 32-store chain Sunrise
Records. Music@Work sold only
168,000 units in Canada, according
to Nielsen SoundScan, making it the
band’s lowest seller in years; it has
sold 44,360 units in the U.S. “Over

THETRAGICALLY HIP

the years, the band has sold a ton of
albums, but all bets are off today. If
Madonna can do in-stores, so can the
Tragically Hip.”

The band is taking on an increased
promotional role with this album.
“It’s a different retail environment
today,” Sinclair says. “We learned that
with Music@Work. When we made
the video [of ‘My Music at Work’] two
months before the album was re-
leased, with an audience of 200 fans
from our Web site, we found they
already all had the album.”

To give added value to fans and
encourage them to purchase In Vio-
let Light, it will come packaged
worldwide with a numbered mem-
bership card for The Hip Club, grant-
ing holders access to a Web site for

two “surprise” tracks from the In
Violet Light sessions in MP3 format,
exclusive merchandise, and an
opportunity to purchase concert
tickets in advance.

For In Violet Light, the band
worked with Padgham and engineer
Terry Manning last November and
December at Compass Point Studios
in the Bahamas. Afterward, longtime
Hip sound man Mark Vreeken and
the band co-produced “Are You
Ready” and “Silver Jet” at the band’s
own studio in Bath, Ontario.

Session strategy included captur-
ing the band in a live mode. Manning
says, “We tried to record what they
would play from the beginning,
rather than throwing things on and
shaking out what didn't fit.”

Padgham says, “I was determined
to get the songs into as good a shape
as we could. I was insistent we go
through the arrangements and get
them as succinct as we could.”

Sinclair recalls, “Hugh forced us
to be very organized. He's no-non-
sense but unobtrusive. He didn't try
to make us into his image of us.”

Booked in North America by En-
tourage Talent Assn. in New York and
in Europe by London-based Helter
Skelter, the Tragically Hip will tour
extensively throughout North Amer-
ica for most of the year. A three-week
tour of Europe is slated for October.

BMG Execs Hail Turnaround
At Funhouse Affiliate

BY STEVE McCLURE
TOKYO—Despite the cliché about
Japanese people being afraid to
speak their minds in front of oth-
ers, the recent “chat with the
chairman” meeting at
BMG Funhouse went
well, according to BMG
Asia Pacific senior VP
Tim Prescott.

The May 8 meeting
saw Prescott, BMG COO
Michael Smellie, and
BMG chairman/CEO
Rolf Schmidt-Holtz en-
gage in a question-and-
answer exchange with
the emplovees of BMG's
Japanese affiliate.

“The ‘chat’ went well in
Japan,” Prescott says. “I think our
colleagues there now have a very
good idea about the vision that Rolf
has for BMG. I am pleased to say that
I think that BMG Japan is already
exhibiting the qualities he is look-
ing for—a creative music team that
is prepared to really partner with
our artists and develop careers.”

Schmidt-Holtz notes: “When [
campare this company with [what it
was like] one year ago, it’s a com-
pletely different company. It’s a com-
pletely different attitude.”

SCHMIDT-HOLTZ

BMG Funhouse—which had been
fairly hit-free during the past couple
of years—recently scored two No. 1
albums on the domestic charts with
greatest-hits sets by female vocalist
Misia and male singer
Kazumasa Oda. Two
multi-artist interna-
tional-repertoire com-
pilations, Fine and Kiss,
have also done well,
both reaching No. 1 on
the international al-
bums chart in Japan.
According to Japanese
music trade paper Ori-
con, BMG Funhouse
has a chart-based mar-
ket share of 17.5%.

“There’s been a com-
plete change in the management
structure of BMG Japan [Funhouse],”
Prescott says. “It’s gone from having
three distinct groups in the organi-
zation to now being a unified team.
Now we have a young board, with
Yoshikazu Terashima running inter-
national and Kenya Yamamoto run-
ning A&R, with a team under that
which is focused on three distinct
A&R areas, and of course our strate-
gic department. In the Japanese com-
pany, we are experiencing success
across all those areas.”

U.K. recorded music shipments rose 4% in value to £248.71 million ($363 mil-
lion) in first-quarter 2002 compared with the same period last year, accord-
ing to labels body the British Phonographic Industry. In all except one of the
past 12 quarters, the U.K. industry has enjoyed vear-on-year value growth.
Shipments of CD albums rose 4.6% in unit terms, with value up 7.9% to
£218 million ($318 million). Singles shipments declined during the same
period; they were down 15.4% in unit terms on the same period in 2001,
with a 12.1% fall in value to £28.1 million ($41 million). LARS BRANDLE

Norwegian labels body GGF of the International Federation of the Phono-
graphic Industry (IFPI) is investigating re-classifying Norwegian artists that
are signed directly to overseas labels as local artists in its monthly retail-ship-
ment statistics in an attempt to boost domestic acts’ A&R market share. This
would ensure that domestic sales by such acts as A-ha (signed to WEA Ger-
many), M2M (Atlantic Records U.S.), and Royksopp (Wall of Sound/Virgin
U.K.) count as sales of local repertoire. Under current rules, such artists are
considered international acts. The cumulative local A&R share in April was
16%, compared with 23% in the same period last year, according to GGF/IFPL

KAI R. LOFTHUS

Leading indie U.K. dance brand Ministry of Sound (MoS) is planning a public
stock flotation “in the mid-term,” according to chairman and founder James
Palumbo. The company, which began as a London club in 1991, has grown into
a multimedia business incorporating numerous labels, club tours, and radio,
magazine, and clothing ventures. Revenue for the first four months of 2002
was £24 million ($35 million), according to a spokesperson. PAUL SEXTON

N

’ CISAC2002
World Congress

Delegates planning to attend the forthcoming International
Confederation of Societies of Authors and Composers
(CISAC) biennial congress of copyright organizations are
now able to register online for the first time, at
cisac2002.org. The 2002 conference—the 43rd—will be
hosted Sept. 22-25 in London’s Queen Elizabeth II Confer-
ence Centre by the U.K.’s MCPS-PRS Alliance in association with all CISAC-
affiliated U.K. and Ireland creators’ rights societies. One thousand delegates
are expected to attend the congress. TOM FERGUSON

Wamer/Chappell Music U.K. has moved the majority of its operations into the
London headquarters of Warner Music U.K. in a bid to cut costs. The pub-
lisher’s creative, finance, and legal/business affairs divisions have relocated to
the Warner Music U.K. space; its administration department remains at its
existing premises. No job losses are anticipated. Similar moves have already
taken place in Germany, France, and Italy. A simultaneous reporting-struc-
ture reorganization means that Warner/Chappell U.K. managing director
Richard Manners now reports jointly to Warner Music U.K. chairman Nick
Phillips and Los Angeles-based Warner/Chappell chairman/CEQ Les Bider,
rather than solely to Bider. LARS BRANDLE

NEWSLINE...

-
A 4 I ILv-1°

RECORD COMPANIES: James Ander-
son is named senior VP of EMI Rec-
orded Music in London, responsible
for global EMI Recorded Music
information technelogy activities.
He was a partner at a management
consultancy firm.

John Watson is promoted to senior
VP of business affairs for Warner Music
Europe, based in London. He contin-
ues in his current role as director of
business affairs for Warner Music UK.

Klas Lunding is promoted to GM of
Virgin Records Sweden, based in
Stockholm. He was VP of A&R.

Sandra Nordin is named GM of
Capitol Sweden in Stockholm. She
was owner/founder of Stockholm-
based music PR firm Saint Promotion.

Per Sandin is promoted to director
of marketing for EMI Sweden, based
in Stockholm. He was head of EMI-
owned budget label CMC in Sweden.

Jason Ellis is promoted to director
of EMI dance label Positiva in London.
He was head of A&R.

Fabrizio Giannini is promoted to
VP of A&R for EMI Italy, based in
Milan. He was senior director of new
artists and new talents.

Maurizio Pontillo is promoted to
commercial VP of EMI Italy, based in
Milan. He was commercial director.

Pierluigi Raimondi Cominesi is
promoted to VP of legal and business
affairs for EMI Italy. He was senior
director of local repertoire. Gianluigi
Chiodaroli is promoted to VP of
strategic business development and
human resources. He was human
resources director.

MUSIC PUBLISHING: Roberto Razzini
is promoted to managing director of
Warner/Chappell Music Italy in Milan.
He was publishing director.
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‘Operacion Triunfo’ Making Spain
Crazy For Eurovision Song Contest

BY HOWELL LLEWELLYN
MADRID—Spain’s CD-driven TV/
music sales phenomenon of the past
six months, Operacion Triunfo, has
performed a second miracle in addi-
tion to the 5 million CDs it has sold.
[t has managed to convert the Euro-
vision Song Contest from an event
widely perceived as tacky into the
most keenly awaited TV/music night
of the year.

For at least 20 years, the con-
test—staged this year in Tallin, the
capital of Estonia—has slumped in
popularity and prestige, following its
early-"70s golden years in Spain
under the Franco dictatorship, when
the country won the contest twice.
But now Eurovision is hip again.

Part of Operacion Triunfo’s pull
since it was launched last November
was that the winner, after four
months of saturation coverage on
TV, would represent Spain in the
Eurovision Song Contest.

Operacion Triunfo winner Rosa
Lépez has been transformed from a
shy girl from the village of Armilla in
Andalucia into a megastar. Local media
have dubbed her “the Rose of Spain.”
Her eponymous debut album, released
early May, swept to No. 1 within a
week, achieving sales of 450,000. Only
Alejandro Sanz’s £l Alma Al Aire has
ever done better in Spain.

Six of the top 10 albums in the
official sales charts for the first week
of May were by Operacion Triunfo
contestants, with sales of about 1.3
million. Operacion Triunfo has dom-
inated the Spanish charts since last
December (Billboard, Jan. 12).

Rosa—who drops her surname on
disc—recorded Spain’s Eurovision
entry, “Europe’s Living a Celebration,”
with all 15 Operacion Triunfo co-con-
testants, and it was subsequently con-
firmed that five of them would per-
form with her at the May 25 contest.

Public TV network TVE 1, which
broadcast Operacion Triunfo and
annually transmits the Eurovision
Song Contest live, has been playing
a video of the recording several
times a day. Newspapers and maga-
zines have carried hefty articles daily
about the contest and Lépez.

At press time, TVE 1 was confi-
dently predicting audience peaks of
close to 15 million viewers for the
Eurovision Song Contest—some
70% of audience share.

Operacion Triunfo ended in
March after breaking TV viewing
records and—according to Spanish
authors’ society SGAE—saving the
music industry from a CD sales
slump in 2001. TVE 1 has followed
up with a weekly program called 7ri-
unfomania (Triumph Mania), which
follows a 22-city tour of Spain by all
16 contestants, the recording of solo
albums by the majority, and, of
course, Eurovision preparations.

Universal Music Spain in April
launched a double-CD and book

REBOLLO

called Greatest Hits of the Eurovision
Festival that included 46 original
songs by ABBA, Julio Iglesias, Lulu,
Olivia Newton-John, and many more,

VALE_MUSIC

which went gold (5C,000 sales).

José Ramén Pardo, who selected
the songs and wrote the book, has
been covering the contest since
1966. “I think Operacion Triunfo’s
amazing success is due in the first
place to Eurovision,” Pardo says. “If
it hadn’t been for the prize of com-
peting in Eurovision, [ doubt if

Operacion Triunfo would have been
so phenomenal. The truth is the two
phenomena are mutually beneficial.

Federico Ortega, product manag-
er of Universal Spain compilation
section UM3, says, “Even before
Operacion Triunfo, we were thinking
of a Eurovision greatest-hits album,
because Eurovision was very much
part of Spanish folklore 30 years ago.”

Operacion Triunfo music rights
belong to small Barcelona indie
label Vale Music, which is now
releasing its contestants’ solo
albums in joint ventures with the
majors—Rosa, for example, is re-
leased by BMG-Vale. Ironically, last
year’s Spanish Eurovision entrant,
David Civera—who came in sixth—
was signed to Vale a long time before
Operacion Triunfo was born.

Vale managing director Narcis
Rebollo says, “The fever surround-
ing this year’s event is not entirely
due to Operacion Triunfo. | was at
last year’s event in Copenhagen and
was surprised to see how popular it
is in Northern Europe.”

Operacion Triunfo is being export-
ed to many countries, including Mex-
ico, Brazil, and Portugal. In Spain,
the giant six-month social phenom-
enon shows no sign of ending. More
than 80,000 candidates have applied
for the casting of the second
Operacion Triunfo extravaganza,
which is scheduled for this fall.
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Ave., Dublin 4; Phone/Fax: 35 31 283 7695.
Nick Kelly, 4 Cowper Village, Rathmines,
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Universal In Asia Contemplates Life After Cheng

This story was prepared by Winnie Chung in
Hong Kong and Steve McClure in Tokyo.

With more than 30 years in the music busi-
ness, Universal Music Asia Pacific (UMAP)
chairman Norman Cheng has an impressive
track record. He has helmed the regional mar-
ket leader since 1998, having previously steered
PolyGram to Asia-Pacific dominance during
some 25 years associated with the company. As
of July 1. Cheng will have more time to set
track records of a different sort, with his
beloved racehorses.

After such a lengthy stay in the music indus-
try, the 55-year-old Cheng says, “I owe myself a
well-deserved break and need to devote more
time to my family and various personal inter-
ests.” His resignation was announced May 17.

Cheng’s duties will be assumed by Universal
Music Southeast Asia president Harry Hui when
Cheng vacates his post June 30. Hui retains his
current title and will report to London-based
Universal Music International (UMI) presi-
dent/COO John Kennedy. “Norman has been a
cornerstone of our business in Asia, and [ truly
appreciate the opportunity to take Universal
Music to even greater success in future,” Hong
Kong native Hui comments.

“My immediate plans are pretty simple,
Cheng says. “I will take up golf and hope to beat
all my friends at it. I also want to take the time
out to see my horses race, which I have not been
able to do because of my heavy travel schedule.”

Under the new arrangement, Tokyo-based
Universal Music K.K. president Kei [shizaka,

”

CHENG, LEFT, AND HUI

who previously reported to Cheng, reports
directly to UMI chairman/CEQ Jorgen Larsen.
Larsen comments, “Before this announcement,
we looked at a number of different options
through which Norman would stay involved
with the company. [But] Norman chose to make
a clean break from the business for purely per-
sonal reasons. If he decides to revisit any of
those options in future, we’d be happy to sit
down and discuss them with him.”

Cheng's departure is seen by many as a water-
shed for the Asian music industry. “It is the end
of an era,” Warner Music Asia Pacific president
Lachie Rutherford says. “He did a great job; I
think everybody in this industry feels that what-
ever he does in future, he will do well.”

Cheng became associated with PolyGram in
Hong Kong during the early '70s, after a suc-
cessful career as a musician. He advanced to

become the company’s Southeast Asia region-
al director and, later, its president. Cheng
played a central role in the career development
of such stars as Jacky Cheung, Sam Hui, and
Teresa Teng and was the first executive to rec-
ognize the huge potential of the Mandarin pop
market for artists who previously recorded
only in Cantonese.

News of Cheng’s departure was not a surprise
to industry observers. There had been specula-
tion concerning his departure during the past
year, with talk that Cheng would move to EMI or
a new label. The rumors intensified when Hui
was named Universal Music Southeast Asia pres-
ident last November (Billboard, Nov. 24).

Sony Music Asia president Richard Denekamp
says, “When Harry was appointed, that was clear-
ly a signal that he would take over—it was just a
matter of when it would happen. You don'’t hire
a high-level executive like Harry to be the No. 2.”

Hui took up his Universal post Feb. 1; he was
previously executive VP/managing director of
MTV North Asia and prior to that managing
director of Warner/Chappell Music Publishing
in Hong Kong.

“He knows the business, and it's good to have
someone coming in we can work with,” Ruther-
ford says. “This industry needs to work together.
There are issues which we have to tackle.”

Cheng rules out a return to the music busi-
ness in the short term. “I have a love and passion
for music,” he says. “It's in my blood. But at this
particular point in time, that’s not enough to
make me return to the music industry.”
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