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How The Music Industry Bums Itself 
BY CHRISTOPHER WALSH 

NEW YORK—The apparently in-
tractable peer-to-peer file-sharing 
services, facilitating untold num-
bers of illegitimate downloads, are 
a prime concern of record labels. 
The drop in U.S. album sales in 
2001-2.8%, according to Sound-
Scan—is accelerating in 2002, with 
year-to date-album sales down 
9.6% (compared with last year) 
amid industry attempts to quash 
rampant Internet-enabled piracy. 

During that ongoing, very public 
battle, digital piracy by way of CD 
burning is becoming an equally 

Johnny 
Cash: An 
American 
Original 

BY WES ORSHOSKI 
NEW YORK Its mid-February, 
two weeks before Johnny Cash's 
70th birthday, and the music leg-
end is explaining "The Man Comes 
Around," a spiritual he's written 
for his fourth collaboration with 
producer Rick Rubin, tentatively 

(Continued on page 95) 

worrisome player in the industry's 
current quandary. With the univer-
sality of the CD player in homes, 
cars, and computers, use of the 
CD—long the dominant physical 
product for delivery of audio con-

SPECIAL REPORT 

tent—has simply exploded. Accord-
ing to the International Recording 
Media Assn. (IRMA), worldwide sales 

of recordable CDs, CD-Rs, reached 
3.7 billion in 2001. This year, sales 
are projected at 4.2 billion. "We see 
it continuing to grow through 
2004," IRMA president Charles Van 
Horn states. These billions of discs 

Are Major Labels Positioned To Solve Their Problems? 
BY MATTHEW BENZ 
NEW YORK A new era is said to have dawned when, on 
Jan. 10, 2000, America Online announced it was pur-
chasing Warner Music Group (WMG) and the rest of Time 
Warner in a deal valued at the time at $350 billion. Music 
headed the list of growth opportunities that the two com-

panies said would result from their coming together, 
according to a press release the companies issued: "The 
combination of Time Warner's prestigious music labels 
and roster of established stars and new artists with Amer-
ica Online's online marketing and e-commerce 

(Continued on page 15) 

are manufactured by companies 
including Maxell, Mitsui, Fujifilm, 
Sony, EMTEC, Apogee, TDK, HHB, 
and Quantegy. 

Domestic sales of CD recorders— 
internal and external CD-R/RW 
drives and standalone compo-
nents—have grown from 4.8 million 
in 1999 to more than 10 million in 
2001, according to NPDTechworld, 
a research firm tracking sales and 
preferences in consumer electron-
ics products. While stand-alone CD 
recorders account for almost 13% 
of 1999's total, that figure was only 

(Continued on page 22) 

WLTW, KKBT, KROQ, WQYK 
Lead Billboard Radio Awards 
BY STEVEN GRAYBOW 
MIAMI—Egalitarianism was the rule 
at the 2002 Billboard/Airplay Monitor 
Radio Awards, which found numer-
ous repeat winners taking home tro-
phies but no single station sweeping 
the awards, as the music 
industry honored the 
most outstanding names 
in broadcasting. 
The awards show, host-

ed by singer Joey McIntyre and held 
at Miami's BillboardLive club March 
16, honored radio stations, pro-
grammers, and personalities in four 
format categories: top 40, rock, 
R&B, and country. A complete list of 
winners can be found on page 80. 

At the end of the night, only 15 

stations took home more than one 
trophy honoring their efforts, with 
only four stations bringing home 
three awards—the maximum 
number attained by any single sta-
tion this year. Those stations were 

adult contemporary 
WLTW New York, R&B 
KKBT Los Angeles, 
modern rock KROQ Los 
Angeles, and country 

WQYK Tampa, Fla. 
WLTW—the winner of five awards 

in 2000 (no awards ceremony took 
place in 2001)—won three awards, for 
major-market AC station of the year, 
major-market AC PD of the year, (Jim 
Ryan); and local air personality 

(Continued on page 78) 
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Time is a present you make to yourself, wrapped up in the end with 
a few ribbons of memory. Back when it seemed there was all the time 
in the world, some of it was well-spent with the laughter and music of 
John Belushi and friends inside the Blues Bar. Twenty years this month 
since the tragic passing of a 33-year-old rock'n'roll actor who helped 
shape a generation's hybrid embrace of popular music and merriment, 
one's thoughts still return to a small corner in Belushi's life. Before the 
December 1978 release of the Blues Brothers' chart-topping, double-
platinum Briefcase Full of Blues, The Blues Brothers movie of 1980, 
its Blues Brothers 2000 sequel, or even the House of Blues chain, there 
was the gin mill that nurtured it all, the Blues Bar—an unlicensed, 
derelict brick tavern on the comer of Dominick and Hudson Streets in 
the then-lonely industrial canyons of Manhattan's SoHo district. 

In 1978, Universal Pictures gave Belushi and his buddy Dan 
Aykroyd money to finance the development of the script for The 
Blues Brothers. John used his share to lease a suite of 
offices at 130 Fifth Ave. to be the headquarters of a 
creative partnership with Danny dubbed Black Rhino 
Enterprises/Phantom Enterprises. Danny took his 
portion of the advance to establish—as he once had 
in Toronto and Chicago—an after-hours haunt in 
which he, John, and cronies from their scuffling days 
in the fabled Second City improvisational comedy 
troupe could "gather their thoughts." 

The ancient four-story tenement that would house the 
Blues Bar was rented in the summer of '78. Aykroyd left 
its windows painted black as they had been after the for-
mer watering hole for factory workers was shut down in 
the early '70s. Each weekend, following rehearsals and 
broadcasts of the Saturday Night Live (SNL) TV show 
they helped launch, they filled the long, narrow room 
with cohorts, beginning with a bash for the Grateful Dead 
when they played on the SNL Nov. 11, 1978, program. 

The choice menu on the Blues Bar's battered juke-
box encompassed R&B, rock, and reggae, from Sam & Dave's "You 
Don't Know Like I Know" and "Goin' Back to Miami" by Wayne Cochran 
& the C.C. Riders, to two rare singles donated by this columnist, "Jah 
Live" by Bob Marley & the Wailers and Tapper Zukie's "A Message to 
Pork Eaters." Belushi and Aykroyd usually supplied the booze and Bud-
weiser that fueled the joint, though patrons customarily chipped in to 
buy more when provisions ran low. The hangout had no stage, no 
sophisticated sound system, no frills of any sort (beyond the single 
flower—often a plastic rose—that Aykroyd would place in a vase atop 
the porcelain ruins of the toilet in the otherwise forbidding ladies' pow-
der room, "Just so we have something nice for the womenfolk"). 

Belushi and Aykroyd's brother, Peter, cached assorted amps, mikes, 
and musical instruments in the comer of the room nearest Hudson, 
and all assembled were usually urged by Belushi to join in on jam ses-
sions. Thus, this columnist wound up keeping the beat behind Boz 
Scaggs and members of ZZ Top on bygone nights so John could slip 
out from behind his white pearl Ludwig drum kit to sing or dance. John 
had been the leader of two bands (the Vibrations and the Ravens) he 
formed at Wheaton Central High with enduring pal Dick Blasucci (Dick 
and his brothers on guitars, John on percussion), and he loved the sound 
of live rock'n'roll played with spirit and a sense of fellowship. 

Actors, film directors, musicians, writers, fashion models, family 
members, friends of friends, curious passersby, and the occasional 
spillover from the strip club further up Hudson formed the basic clien-
tele. If you could find the place, you were welcome. There was no vel-
vet rope, no gatekeeper, no security, and any locks lingering on the 
doors were regularly broken anyhow, because Belushi sheared them 
off with handy cinderblocks whenever he forgot his keys. Unless it 
was the bitter depths of winter, both the front entrance and the side 
exit on Dominick were thrown open to the breeze, and the party rou-

tinely spilled out onto the public sidewalk. As John quietly reflected 
at the bar one evening, "I used to tell my father, 'This is America, Dad, 
you're not in Albania anymore. You made it out and escaped to a free 
country. Let's enjoy that freedom.'" 
On another night, as journalist/screenwriter Mitch Glazer (the 

"Miami Mitch" who penned the seminal conceptual liner notes on 
the back jacket of Briefcase Full of Blues) and Keith Richards were 
ordering beers from volunteer bartender Francis Ford Coppola, an 
off-duty Con Edison worker and a guileless young couple who'd 
wandered too far from the West Village began to wonder aloud why 
no one would allow them to pay for their drinks. Belushi and 
Aykroyd were equally hospitable about loaning the entire premises 
to their downtown neighbors. After the Greenwich Village-based 
Crawdaddy magazine faded out circa 1979, its former staff (includ-
ing those of us who'd migrated to Rolling Stone) asked to borrow 

the saloon for a farewell wingding. John—whose first 
appearance on the cover of a national magazine (Nov. 
'77) had been for Crawdaddy—and Danny—who'd 
written ("Heavy Metal Silence," January '78) for the 
publication—happily obl iged. 

Both Belushi and Aykroyd remain rooted in the pub-
lic's mind for the camaraderie they brought to their 
work together, particularly as Jake (John) and Elwood 
(Danny) Blues. Lighthearted, sincere, and unpremedi-
tated, the Blues Brothers' performances on SNL and on 
hit albums, tours, and in films were exceptional (due in 
no small part to a crack band that boasted the likes of 
Steve Cropper, Donald "Duck" Dunn, Tom Scott, Paul 
Shaffer, and Steve Jordan). While the Blues Brothers 
took some hard critical knocks, participating artists such 
as Ray Charles and James Brown saw it differently. 

"John was a loyal fan of rhythm and blues," Charles 
told this writer in 1982, well aware that even Blues 
Brothers co-star Aretha Franklin's record sales had 

reached a fallow point, "and I know for a fact that the Blues Brothers 
movie and soundtrack got a hell of a lot of people back into R&B." 
Brown concurred: "When John and Danny invited me to be a part of 
the Blues Brothers film, they helped me get myself going again. I was 
going through a bad period at the time, having trouble getting my 
records released. John flew in to watch me cut my stuff for the sound-
track album. He knew I was having problems with my career, and he 
said, 'How can I help?' He was there for me, understand?" 

Brown's appearance in The Blues Brothers sparked a resurgence 
in his popularity, and during the rest of the '80s he saw renewed chart 
success. Meanwhile, Belushi himself started having trouble, sinking 
into a severe depression after disappointments over film projects. 
Sadly, no one was there for him when he died in Hollywood of a drug 
overdose in the early hours of the morning on March 5, 1982. 
Two decades later, memories of that dark time include Aykroyd's 

somber words in the days immediately afterward: "John and I often 
discussed the roots of hip comedy in the Bohemian and American 
beat scene. He did a character called Shelly Bayliss: a guy in a black 
suit, white shirt and black tie ... with shades on ... a stoned hipster 
in a suit ... a suit to fool the cops ... shades to hide the eyes. Add a 
hat and Elwood and you have the uniform of the Blues Brothers. We 
were playing guys who had nothing, who always had to start at the bot-
tom and work up. These were roles, not the way we wanted to live our 
lives. The John I knew could only have been assisted into oblivion 
during the course of an experiment. He hated needles and could never 
have inserted a hypo into himself. 

"The full rewards of knowing and being with John," Aykroyd added, 
"will never be totally understood by even those who loved his work, 
don't care how he died and are just sorry he's gone. To these people, 
I say his sweetness and generosity were as big as his appetite for life." 

Slater Closes Deal To Purchase Metropolitan 
BY RAY WADDELL 

NASHV1LLE—Mitch Slater purchased Metro-
politan Entertainment Group from Covanta 
Energy March 15 in a deal sources say was 
worth less than $8 million. The move creates a 
new concert-promotion player in a market dom-
inated by Clear Channel Entertainment (CCE). 

Slater's purchase of Metropolitan is a quirky 
turn of events. As a principal in regional North-
east promoter Delsener-Slater Presents in the 
'80s and '90s, Slater competed with Metropol-

itan. "This is the epitome of irony," Slater says. 
Metropolitan will remain based in New Jersey for 
now. Included in the deal are exclusive arrange-
ments with New York's Hammerstein Ballroom, 
Pier 6 in Baltimore, and othervenues. Not includ-
ed is former Metropolitan venue Montage Moun-
tain Performing Arts Center in Scranton, Pa., 
which is now a CCE venue (Billboard, March 16). 
Mer Delsener-Slater was acquired, Slater be-

came a key player at SFX Entertainment instru-
mental in the build-up that later became CCE; GCE 

was also interested in purchasing Metropolitan. 
He says, "I feel fortunate I was able to persevere." 
The irony of this deal is not lost on John 

Scher, who founded Metropolitan in 1971, was 
ousted as its head last year, and has pending lit-
igation against Metropolitan and Covanta. 
Scher, who plans to re-enter the concert busi-
ness via a new entity, says, "Mitch is a very 
aggressive, smart guy with a lot of experience." 
Covanta stock stood at 73 cents March 20, off a 
12-month high of $22. 
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'FOOLISH' LJTRE GIRL As predicted, Ashanti earns a place in the his-
tory books for haying her first three chart entries all land in the top 
10 of The Billboard Hot 100 at the same time. She is the first female 
artist to do so and only the second act ever to achieve this feat on the 
Hot 100. The first was the Beatles. 

Ashanti pulls off this rare hat trick by being the featured artist on 
both "Always on Time" (the Ja Rule single that dips 2-4) and "What's 
Luv?" (the Fat Joe song that bullets 8-5), while her first solo effort, 
"Foolish," jumps 11-9. 

If "Foolish" has enough momentum to land in the top five next 
issue and "Always on Time" has enough strength to remain in place 
or slip only one notch, Ashanti will top this week's accomplishment 
by having all three titles in the top five. 

As impressive as that would be, she's already missed her chance to 
equal what the Beatles did in 1964. The week of March 14 in that year, 
the Fab Four's first three chart entries finished win, place, and show. 
On Hot R&B/Hip-Hop Singles & Tracks, Ashanti collects her sec-

ond No. 1 hit, as "Foolish" jumps 4-1. Her first chart-topper, "Always 
on Time," had an eight-week reign. Ashanti never had the chance to 
have her first three R&B chart entries appear in the top 10 simulta-
neously, because she peaked at No. 53 in May 2001, when she was 
featured on Big Pun's "How We Roll." 

THE SEASON IS UPON US: Almost as sure as the sighting of a robin 

marks the beginning of spring, the season also brings the first sight-
ing of Eurovision Song Contest entries on the Billboard Hits of the 
World charts (see pages 56 and 57). In Sweden, femme trio Afro-Dite 
shows up at No. 3 with "Never Let It Go" (Mariann Grammofon), the 
song that will represent Sweden onstage in Tallinn, Estonia, when the 
annual competition is held there May 25. Ironically, the song that 
was runner-up to the Afro-Dite track in the Swedish pre-selection, 
"Adrenaline" (Stockholm) by Mendez, ranks one rung higher, at No. 
2. Both cuts appear on the No. 1 album in Sweden, Melodifestivalen 
2002 (Mariann Grammophon), which includes all 32 songs that com-
peted in Sweden's four Eurovision quarterfinals. 

In Spain, where the CDs based on the TV series Operación Mtn-
fo have dominated the chart (with as many as seven albums in the 
top 10 at the same time), the Gala Eurovision (Vale Music) CD 
remains No. 1. 

POP MUSIC: "Girlfriend" (Jive) by 'N Sync Featuring Nelly is the first 
top 10 song from the group's Celebrity. The initial song to go to radio, 
"Pop," petered out at No. 19. The follow-up, "Gone," stopped at No. 
11. This issue, "Girlfriend" makes a 14-6 leap. On Hot R&B/Flip-Hop 
Singles & Tracks, "Girlfriend" rockets 61-27. It has some distance to 
go to beat "Gone," which peaked at No. 14 the week of Jan. 5. 

More Fred Bronson each week at www.billboard.com. 
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WE LOVE THE OSBOURNES DEARLY... 
BUT THEY'RE ALL F*CKIN MAD. 

•O T.geoLiffin, 

MTV congratulates the Osbournes on 
being the highest rated series 

premiere in our history. 
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BMG, RCA Initiative To Commemorate Elvis Presley 
BY BRIAN GARRITY 
NEW YORK—As early as next week, 
BMG Entertainment and RCA Records 
are expected to formally unveil plans 
for a massive global marketing and 
promotional campaign to commem-

In The News 
• The Federal Communications 
Commission (FCC) will hold its 
first media market concentration 
hearing in 42 years to scrutinize 
Clear Channel's purchase of Air 
Virginia's WUMX FM, Chalottes-
ville, Va., saying it "raised com-
petitive concerns by reducing the 
number of effective [ radio] com-
petitors ... from three to two." 
Federal lawmakers have chas-
tised the FCC for its hands-off 
approach to media consolidation. 
Media Access Project director 
Andy Schwartzman character-
ized the hearing as window 
dressing: "They decided to let 
four [problem] stations through, 
and then hold a hearing on one, 
saying, `Geez, one company 
would have 92% of advertising!' 
It's ridiculously embarrassing." 

• Christian music veteran Eddie 
DeGarmo has been named presi-
dent of EMI Christian Music Pub-
lishing ( EMI CMP). DeGarmo 
began his career as half of the 
Christian rock duo DeGarmo & 
Key. He also co-founded ForeFront 
Records, which was purchased by 
EMI Christian Music Group in 
1996. DeGarmo will report direct-
ly to Hearn and join the company 
April 1. DeGarmo maintains own-
ership of Meaux Music and has 
signed a worldwide administration 
agreement with EMI CMP for that 
company. EMI CMP senior VP 
Steve Rice, who has been heading 
EMI CMP, exits next month. 

• St. Louis Rams quarterback Kurt 
Warner and Elektra recording 
artist Yolanda Adams will co-host 
the Gospel Music Assn. Dove 
Awards show April 25 at the Grand 
Ole Opry House in Nashville. The 
Doves will air live on the PAX Net-
work with a live pre-telecast show 
slated to air on Family Net prior 
to the PAX broadcast. 

• Alicia Keys and the Isley Broth-
ers featuring Ronald Isley topped 
the winners list at the 16th annual 
Soul Train Music Awards, tying 
with two wins each. Keys earned 
kudos for best R&B/soul or rap new 
artist and best R&B/soul album, 
female; the Isleys won best R&B/ 
soul album and R&B/soul single in 
the group, band, or duo category. 
The syndicated awards show airs 
between March 30 and April 7. 

orate the 25th anniversary year of 
Elvis Presley's death. The initiative will 
center on a single-disc retrospective 
of the artist's top hits—akin to Capi-
tol's 2000 Beatles retrospective, 1—to 
be released later this year. 

The album, ELVIS 30 Number One 
Hits, is set for a late October release 
on RCA. It will be the first time that 
Presley's 30 No. 1 singles have been 
assembled on one CD. In addition, 
BMG Heritage will release a 4-CD 
boxed set, available in July, which will 
feature more than 100 previously 
unreleased versions of Presley classics. 

In support of the effort, BMG—a 
unit of Bertelsmann—is teaming 
with Bertelsmann Content Network 
(BCN), the media giant's internal 

synergies unit, to create cross-pro-
motional and cross-marketing op-
portunities between the label group 
and its sister companies: book pub-
lisher Random House, magazine 
publisher Gruner + Jahr, European 

BILLBOARD EXCLUSIVE 

TV and Radio Network RTL Group, 
and the Direct Group, the direct-to-
customer operation that includes 
the BMG Direct music club business 
and online retailer CDnow. 
Among the cross-promotions in the 

works, Random House will release 
three Elvis titles during the second 
quarter of 2002: The Elvis Treasures 

Sykes, McGrath Upped In 
Viacom Musk Division Shifts 
BY CARLA HAY 
NEW YORK—Viacom's restructur-
ing of its New York-based manage-
ment team reflects the company's 
goal to revitalize its key music divi-
sions, company executives say. 
Under the new structure, John 

Sykes has been named 
chairman/CEO of In-
finity Radio. He was 
previously president 
of VH1 and CMT 
(Billboard Bulletin, 
March 18). Mean-
while, Judy McGrath 
has been promoted to 
the new position of 
president of MTV Net-
works Music Group. 
In her new role, she 
will oversee MTV, 
MTV2, VH1, CMT, and 
all of their digital 
music services. McGrath was previ-
ously president of the MTV Group/ 
chairman of Interactive Music. 
Sykes now reports to Viacom 

president/C00 Mel Karmazin, 
while McGrath will 
continue to report to 
MTV Networks chair-
man/CEO Tom Fre-
ston. Infinity Radio 
president Dan Mason 
now reports to Sykes. 
Karmazin tells 

Billboard that the ap-
pointment of Sykes 
to the top Infinity 
Radio spot is "part of 
our goal to take radio 
to a whole new level. 
We look forward to 
John generating new 
revenue streams for advertisers in 
ways that we may not have looked 
at before." 

Sykes, who became president of 
VH1 in 1994, is credited with turn-
ing the network around from an 
oldies/adult-contemporary network 

into a hipper, rock-oriented chan-
nel with such hit franchises as 
Behind the Music and Storytellers. 
Although the network's ratings 
have declined in the past year, 
Sykes notes that VI-11 has become a 
much more powerful brand name. 

Under Sykes' lead-
ership at CMT since 
2000, ratings have in-
creased, and the net-
work has made an 
effort to improve its 
brand name with 
such original pro-
grams as CMT Most 
Wanted Live and CMT 
Crossroads. 

Infinity operates 
184 radio stations 
across the U.S. and 
earned $ 1.5 billion in 
2001. Sykes tells Bill-

board that strengthening Infinity's 
original content will be a key strat-
egy under his leadership. 

Sykes adds, "Radio has always 
been a powerful local medium, but 

consolidation has 
provided exciting new 
opportunities to 
reach millions of new 
consumers national-
ly. I'm very proud of 
what we were able to 
accomplish at VH1 
and CMT, and I'm 
very excited about the 
new leadership under 
Judy McGrath." 

McGrath, a 21-year 
veteran of MTV, tells 
Billboard, "Both CMT 
and VH1 have made 

their mark. We're not going to 
'MTV-ize' VH1 and CMT and make 
them all the same network. It's 
going to be about supporting the 
unique teams and their unique 
audiences and encouraging cre-
ative ideas." 

rel 
• 

SYKES 

(Villard), described as a "photographic 
coffee-table biography"; Girl's Guide to 
Elvis (Broadway Books), an overview 
of Presley's career and romantic rela-
tionships; and Lilo & Stitch (Random 
House Children's Books), a children's 
book companion to the animated Dis-
ney film of the same name. The film 
will feature six Presley songs licensed 
from RCA that will be included on the 
collection. Meanwhile, Gruner + Jahr 
will issue a special "book-a-zine" fea-
turing rare interviews and never-
before-seen photos of Presley that will 
hit newsstands in July. 
BMG and RCA are also working on 

special promotions with the likes of 
AOL, Lycos, NASCAR, and Elvis Pres-
ley Enterprises, though further details 
have not been disclosed. In the works, 
too, are strategic alliances with lead-
ing companies operating in the auto-
motive, sports, credit card, apparel, 

retail, and food and beverage sectors 
that will be announced later this year. 
BMG senior VP of strategic mar-

keting Joe DiMuro and its senior VP 
of strategic projects José Maria 
Camara will oversee the album's cor-
porate marketing. 
BMG will launch an official Inter-

net site, elvisnumberones.com, this 
spring, using it as a platform for 
news surrounding the 25th anniver-
sary campaign, as well as for promo-
tional musical content. 
BMG says Presley's worldwide sales 

during the past decade are close to 50 
million units. The company is said to 
be using the promotion and album 
partly to help drive future sales by 
branding the artist—who claims 38 
top 10 singles, 80 gold and platinum 
albums, and more than 1 billion 
albums sold worldwide—with a new 
generation of younger consumers. 

Market Watch 
A Weekly National Music Sales Report 
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• Robert F. Hecht Jr • Kris Heck • Pete HeIdt • Kirn A. Henck • Terrell Henderson • Valerie Henderson 
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EMI Slashes Workforce, 
Artist Roster Worldwide 
BY ADAM HOWORTH 
LONDON—EMI Recorded Music is 
axing 1,800 jobs out of a global work-
force of more than 8,000 and drop-
ping upwards of 400 of its 1,600 acts. 
As chairman/CEO Alain Levy re-

structures the company's worldwide 
operations, EMI is dras-
tically reshaping its 
business to generate 
£98.5 million ($ 140 
million) in annualized 
fixed cost savings by 
March 2004. The cuts 
were announced March 20 in London. 

Nearly half of these savings-
46.3%—will come in the U.S., where 
vice chairman of EMI Recorded Music 
David Munns is reducing the head 
count by 27.4%. Europe and the U.K. 
account for 33.5% of the savings and 
34.5% of the layoffs. Levy says the dis-
crepancy between savings and head 
count in the U.S. is because North 
American salaries are higher. 

Most staff layoffs will come in sales, 
finance, and IT departments. "Half the 
jobs have already gone," EMI Group 
PLC chairman Eric Nicoli says. 

Of the artist cuts, Levy says, "We 

had a really bloated roster—we don't 
feel we've lost any sales potential." 
The restructuring is expected to 

generate operating margins in the 
range of 11% to 13% within three 
years. The financial cost of achieving 
that is said to be £110 million ($156 

million), on top of £92 
million ($131 million) 
of loss-making invest-
ments, asset write-offs, 
and the exceptional 
charge of £38 million 
($54 million) that EMI 

paid to terminate its contract with 
Mariah Carey. EMI is also halving its 
dividend payout to a final dividend of 
£0.0375 ($0.0533) per share to free 
up capital, a move Nicoli describes as 
"a responsible step. We hope our 
shareholders will support us." 

Levy says all the staff being laid off 
will know their fate by March 31. "It's 
not pleasant, but we're trying to do 
our best in what is a painful situation." 

Murals adds, "The feeling inside the 
company is that something needed to 
be done. People feel it's an exciting time 
for EMI Recorded Music and even the 
people leaving have said, 'We do get it." 

EMI 

were, respectively, director of cre-
ative services and A&R administra-
tion coordinator. 

RECORD COMPANIES: Mike Carden 
is named president of Eagle Records 
in New York. He was GM of Eagle 
Records and Spitfire Records. 
Marc Nathan is named VP of A&R 

for MCA Records in Santa Monica, 
Calif. He was VP of A&R for farm-
club.com. 
Derek Dessler is promoted to 

senior director of business and legal 
affairs for Universal/Motown Rec-
ords in New York. He was director 
of business and legal affairs. 
Koch Entertainment promotes 

John Franck to senior director of 
marketing and Lulu Cohen to sen-
ior director of media relations in 
New York. They were, respectively, 
director of media relations and 
director of marketing. 
The Island Def Jam Music Group 

promotes Laura Tamburino to sen-
ior director of creative services and 
Tara Podolsky to manager of A&R 
administration in New York. They 

RELATED FIELDS: John T. Franken-
heimer is named chairman of the 
Recording Academy's Entertain-
ment Law Initiative in Los Angeles. 
He will continue in his current 
position as co-chairman of Loeb & 
Loeb LLP. 

Diana Johnson is promoted to 
senior VP of museum services at 
the Country Music Hall of Fame 
and Museum in Nashville. She was 
VP of the museum services division. 
Ron Erskine is named VP of mar-

keting properties for the National 
Basketball Assn. in New York. He 
was senior VP of lifestyle properties 
for Octagon Marketing. 

Michelle Roche is named senior 
director of publicity for Team Cler-
mont in Athens, Ga. She was VP of 
publicity for Velocette Records. 

Warner Focuses Catalog Strategy 
BY CHRIS MORRIS 
LOS ANGELES—Seeking a focused 
approach to its catalog, Warner 
Music Group (WMG) has formed a 
new division, Warner Strategic Mar-
keting (WSM). 

Headed by president Scott Pascuc-
ci—who reports to WEA chairman 
Dave Mount—WSM incorporates 
Rhino Entertainment, the industry's 
best-known catalog-development unit; 
Warner Special Products (WSP), Warn-
er's enclave for licensing and third-party 
catalog product development; WMG's 
2-year-old commercial marketing divi-
sion, responsible for TV-marketed 
releases; and WMG Soundtracks, 
responsible for film-studio liaison and 
soundtrack-album development 

Warner Bros. Records senior VP of 
film and video marketing John Beug is 
joining WSM to oversee the creation 
of long-form music video product. 
WMG chairman/CEO Roger Ames 

says, "We've not only placed what was 
previously a group of separate entities 
within WMG under one roof but as-
sembled an executive team comprising 
the top people in their respective fields. 
Going forward, these executives will be 
able to function as a powerful cross-
platform marketing unit" 
Mount says, "It seemed logical that 

[these elements] should all be in one 
group, because they're all dealing with 
various aspects of the catalog, whether 
it's licensing out—which is primarily 
what WSP does—or licensing in, 
which is primarily what Rhino does." 

Pascucci—most recently senior VP 
of business affairs (West Coast) at 
Sony Music—says of the impetus 
behind WSM, "[These groups] can do 
a more effective job by working 
together. You have a centralized 
group that has a set of choices in how 
they approach different projects." 

• It 
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The senior personnel at WSM's com-
ponent departments report to Pascuc-
ci. Rhino president and co-founder 
Richard Foos resigned March 7 (Bill-
board Bulletin, March 8) and will not 
be replaced; Rhino's senior staff also 
reports to Pascucci. He says, "We're 
going to have an executive VP-level per-
son in charge of marketing and sales 

BILLBOARD EXCLUSIVE 

for the division as a whole coming in." 
WSM's operations will be central-

ized in Burbank, Calif.—home of the 
Warner labels and WEA Distribu-
tion—probably by the end of the year. 

Pascucci says, "Rhino will expand 
its activities in using Warner, Elek-
tra, and Atlantic masters and work-
ing with more and more of the major 
catalog artists on those labels. The 
licensing between labels within the 
industry has gotten a bit more diffi-
cult than it was when Rhino first 
started in the business. That forces 
everyone to turn a little bit more 
toward their own catalog." 
VP of A&R David McLees estimates 

that Rhino will work on some 250 

titles this year vs. 200 last year. Some 
will bear the Rhino logo, while oth-
ers—like the six-CD Reprise set Sina-
tra in Hollywood, due in May—will be 
issued on the original releasing label. 

McLees says, "Now that we're basi-
cally the keepers of the entire back cat-
alog, we're doing entire revamps on 
certain artists." A five-CD Yes boxed set 
to be released this summer will be fol-
lowed by upgrades of 10 of the group's 
albums, a greatest-hits set, and a live 
boxed set Fleetwood Mac, Van Halen, 
Jackson Browne, Joni Mitchell, and 
Linda Ronstadt are among the acts 
being considered for full-catalog work 

Rhino senior VP of marketing Gar-
son Foos adds, "There's still going to 
be the Rhino-esque, fun, quirky proj-
ects coming out." For example, in 
July, Rhino will release the seven-CD 
Like, Omigod! The '80s Pop Culture 
Box (Totally). 

Rhino will enjoy a close relation-
ship with WSM's commercial mar-
keting arm. Originally focused on 
compilations like "Totally Hits," the 
department has moved on to suc-
cessful TV-marketed collections from 
Rod Stewart, Prince, and Frank Sina-
tra. It plans 10-12 packages this year. 

Commercial marketing VP Michael 
Cohen says, "We're working on a 
number of big-ticket single-artist 
projects that we hope to have ready for 
the third and fourth quarters." 

According to president Tony Pipi-
tone, few changes are envisioned at 
WSP: "The functions that we've han-
dled for the record companies over the 
last 30 years will be the functions we 
handle as part of Warner Strategic 
Marketing. We do basically two things: 
We do licensing, and we build product 
for third-party clients. Those two 
things will still be here. We're just 
going to do more of everything." 

Compromise Sought In Statute Fight 
California Senate Chair Looks For 'Middle Ground' 

BY MELINDA NEWMAN 
SACRAMENTO, Calif.—With an order from California Sen-
ate Judiciary chair Martha Escutia, D-Montebello, to come 
back with a compromise, the opposing sides on State Bill 
1246 left a hearing here March 19 saying they hoped to pres-
ent a proposal by the time the judiciary committee recon-
venes in early April. 

The bill, introduced by California state Sen. Kevin Mur-
ray, D-Culver City, aims to repeal a 1987 exemption to Cal-
ifornia's seven-year statute on personal services con-
tracts that allows labels to sue artists for damages 
on undelivered albums if they choose to leave 
their label after seven years. 

Recording Artists Coalition co-founder Don 
Henley, who has led the artists' drive to support 
the repeal, says he's not surprised that the com-
mittee chair pushed for a compromise. "This is 
an election year. Nobody's going to really take a 
hardline stand one way or the other in the legislature." 
He adds that his side is waiting for a proposal from the 

label side that could provide a framework for compromise: 
"We've been asking them for one for over six weeks." 

Recording Industry Assn. of America president/CEO Hilary 
Rosen, who testified alongside a number of label reps—includ-

ing Warner Bros. creative director Jeff Ayeroff, Interscope head 
of sales/marketing Steve Berman, and MCA Records senior 
VP of business and legal affairs Jeffrey Harleston—against the 
repeal, would not comment on whether a proposal exists, but 
does say, "I think we have a germ of some ideas that will be pro-
ductive; I think this is going to get resolved." 
Much of the hearing, which at times resembled a crash 

course in Music Business 101 for the senators, centered on 
how labels decide whether to pick up an option on an act. 

The artists' side has argued that acts cannot fulfill 
the standard record contract of one firm album 
with options for up to six more records within 
seven years. The label side says that the record 
companies need the right to that many albums 
to justify their investment. 

Escutia pointedly asked, "Are any of you here 
representing the artists willing to say that you [will] 

accept less money for a fewer-album commitment?" 
Attorney Jay Cooper, who represented the artists' 

point of view, assented, saying, "It would be my advice to 
my clients that if they could get a shorter contract, it's worth 
taking less money. Absolutely." 

Declaring that such a statement provided a springboard 
for a compromise, Escutia ended the hearing. 

8 www.billboard.com BILLBOARD MARCH 30, 2002 



P0110111 

t Packaging for Winners. 

Be'Pàrl of the Packaging Gala. 

44th GRAMMY 
AWARDS 

BEST 
RECORDING PACKAGE 

á 

>4 

Pozzoli Ltd 
100 New Kings Road 
London, SIN6 4LX, UK 
Tel (44) 020 7384.3283 
Fax (44) 020 7384.3067 
E-mail: pozzoliltd@aol.corn 

Pozzoli SpA 
Via G. Di Vittorio, 11 
20065 Inzago (Milano), Italy 
Tel. (39) 02 954341 
Fax (39) 02 95434240 
E-mail: mailepozzolispa.com 
www.pozzolispa.com 

Pozzoli Deutschland GmbH 
Eschershenner Landstr. 526 
D-60433 Frankfurt am Main 
Tel. (49) 069 53099.34 
Fax (49) 069 53099.76 
E-mail: pozzoligmbhet-online de 

POZZOLI. ADVANCED CD-OVO PACKAGING ANO ALL TYPES OF CD-OVO REPLICATION. 



d 

illowrel advertising 
°opportunities 

QUEERLY I 

Our first European Quarterly Spotlight kicks off 

with a look at France & Barcelona. We report 

on France's role in the global music industry, 

Barcelona's emergence as a key music market, 

and provide an at-a-glance statistical guide to 

these regions. Reserve your ad in this exciting 

new spotlight today! 

issue date: april 27 

ad close: april 2 

Christine Chinetti 44.207.420.6067 • cchinetti@eu.billboard.com 

  1!1-b'm 
ASIA PACIFIC QUARTERLY II - Issue Date: May 25 • Ad Close: Apr 30 

BLACK MUSIC MONTH - Issue Date: Jun 1 • Ad Close: May 7 

JAll - Issue Date: Jun 8 • Ad Close: May 13 

MUSIC PUBLISHING - Issue Date: Jun 15. Ad Close: May 20 

LICENSING & MERCHANDISE- Issue Date: Jun 15. Ad Close: May 20 

HARD MUSIC/METAL I - Issue Date: Jun 22. Ad Close: May 28 

New York 
646.654.4696 

Los Angeles 
323525.2307 

Nashville London 
615.321.4297 44.207.420.6072 

CLOSIN 
mar 26 
Music & Money I 
Metal Blade 

Call tOUS! 

Billboard's annual Independent Music Spotlight 

is back! This time, we focus on the indie labels 

specializing in rock music, recap the past year's 
independent charts, provide a complete guide 

to indie distribution and much, much more! 

Don't be left out of this special indie report! 

issue date: may 4 
ad close: april 9 

Joe Maimone 646.654.4694 • jmaimone@billboard.com 

EAGLE ROCK ENT. 5111 ANNIV. 

Billboard celebrates Eagle Rock Entertainment's 5th 

Anniversary with this special salute! We'll look at the 

Eagle Rock Entertainment story to date, explore some 
of its key enterprises, and provide an exclusive Q&A 

with Eagle Rock co-founder and chairman 
Terry Shand. Reserve your tribute ad today! 

issue date: may 4 
ad close: april 9 

Frederic Fenucci 44.207.420.6075 • f.fenucci@eu.billboard.com 

LATIN MUSIC SIX-PACK II 

Billboard's Latin Music Six Pack ll Spotlight delivers the 

latest in Latin music industry news and highlights this 

year's Billboard Latin Music Conference & Awards 

Show! This issue will also serve as the event's official 

program guide and will be distributed to conference 

and award show attendees. Don't be left out! 

issue date: may 11 
ad close: april 16 

Gene Smith 646.654.4616 • gsmith@billboard.com 



Yep Roc's Caitlin Cary Records 
'When You Weren't Looking' 

BY WES ORSHOSKI 

NEW YORK—It's funny. When the 
famously volatile Whiskeytown final-
ly died a few years back, fiddle play-
er/vocalist Caitlin Cary knew she 
wanted to at least try a solo career, 
but she held about half the confi-
dence in her abilities that her friends 
and former bandmates had. 
And that makes sense considering 

that—through a friend—she just 
kind of fell into the 
revered alt-country 
act while teaching 
part-time and pursu-
ing a master's degree 
in creative writing at 
North Carolina State 
University. "I had 
absolutely no rock-
'n'roll fantasy what-
soever," Cary recalls. 
"When I got the call, 
I was like, 'Oh, cool, 
we'll have some fun 
on the weekends.'" 

But during the two 
years since Whiskey-
town's demise, Cary 
has slowly built faith 
in her own abilities 
while creating When 
You Weren't Looking, her full-length 
solo debut, which arrives March 26 
on Chapel Hill, N.C.-based indie Yep 
Roc. "I sort of feel a little bit like I be-
long now," Cary says, noting that 
some days are better than others. 
"Some days, it's like when I had a 
teaching assistantship at N.C. State— 
which basically means they stick you 
in freshman English—and I got this 
feeling that somebody was gonna 
walk through the door and bust me 
and totally realize that I'm a fraud." 

Helping boost her confidence was 
former Whiskeytown multi-instru-
mentalist Mike Daly, who co-wrote 

and played on most of the songs on 
this album. "For a really long time, 
he was the only person that I could 
write with, just because I knew him 
so well," says Cary, who is booked by 
PGA in Nashville. "It's a really brave 
thing for me to put a song to some-
body. Because I don't play guitar or 
piano, I have to sit down and just 
sing it over and over again until they 
figure out the chords." 

Increasing Whis-
keytown's presence 
on the project is a pair 
of songs co-written 
by that band's former 
frontman, Ryan Ad-
ams, one of which— 
the previously unis-
sued Whiskeytown 
cut "The Battle," an 
Adams/Cary duet— 
leads a four-track bo-
nus disc found inside 
When You Weren't 
Looking. 

With "The Battle" 
and Cary's Whiskey-
town background, the 
disc seems certain 
to benefit from the 
exposure and acclaim 

being enjoyed by Adams and his latest 
solo album, Gold, says Glenn Dicker, 
label manager of Yep Roc, which 
issued Cary's solo debut, the five-song 
Waltzie EP, in 2000. "It gives a little 
more legitimacy to Whiskeytown and 
Caitlin herself," he says, adding that 
lead cut "Shallow Heart, Shallow 
Water" will be worked to triple-A. 

"I loved it upon first listen," says 
Rita Houston, music director at 
New York-based noncommercial 
WFUV, of Cary's album. "I think it 
shows that, although Ryan is a 
mammoth talent, she was a big part 
of that band, too." 

Capitol's 'Circle' Is Completed 
BY DEBORAH EVANS PRICE 
NASHVILLE—"It's like the Wizard of Oz is back, coming 
out in color," the Nitty Gritty Dirt Band's John McEuen 
says of the remastered version of Will the Circle Be Unbro-
ken, due Tuesday (26) by Capitol Records Nashville. This 
year marks the 30th anniversary of the original release of 
the landmark album, which joined such country legends 
as Maybelle Carter, Roy Acuff, Earl Scruggs, Jimmy Mar-
tin, Doc Watson, and Merle lavis with the Dirt Band. Orig-
inally issued as a three-album set, the newly remastered 
version is being issued as a two-CD collection and will 
include two previously unreleased tracks, dialogue not 
included on the first set, and never-before-seen photos in 
the new packaging. 

Dirt Band member Jeff Hanna 
says, "We found some more conver-
sation that was very relevant to the 
record. With the original thing being 
on vinyl, we couldn't squeeze it all on 
there. You can just physically get 
more information on two CDs than 
you can onto a record." 
What those recordings captured 

was an unprecedented clash of musi-
cal cultures that resulted in pure 
magic. At that time, the Nitty Gritty 
Dirt Band was best-known for such 
hits as "Mr. Bojangles" and "House 
at Poor Corner," and the idea of a 
bunch of "hippies" from the West 
Coast recording with country veter-
ans was an unlikely experiment. 
McEuen admits that following up 

their pop hits with an acoustic-music 
free-for-all recording session could 
have been an ill-fated career move. He says of the group, 
which is now in its 36th year as a band, "In retrospect, if 
this album hadn't worked, our band probably would have 
stopped a year later, because it would have been a horrible 
failure. It was a big risk." (During the Circle recording, the 
Dirt Band roster was Hanna, McEuen, Jimmy Ibbotson, 
Jimmie Fadden, and Les Thompson. Over the years, Thomp-
son left and Bob Carpenter joined; McEuen left in 1986, but 
he has recently been touring with the group again.) 

The risk paid off. McEuen says they recorded for six days, 
and on the seventh, they played back They stayed within the 
$22,000 budget that United Artists president Mike Stewart 
had given them. "We were so overwhelmed by the fact that 
we were getting a chance not only to meet but to play music 
and record with our heroes in a studio," Hanna says. "Our 
motives were very selfish at that point. We were just fans." 
"We all felt the importance of this as an event in our 

own world for us, and we hoped it would be accepted," 
McEuen notes of the collection, which includes such gems 
as Carter singing "Keep on the Sunny Side," Acuff on "I 
Saw the Light," and Travis' "Dark as a Dungeon." 

The seed for the project was sown when Scruggs; his wife, 
Louise; and his sons went to see a Dirt Band concert in 
Nashville. The following year—when Scruggs played in 
Boulder, Colo.—McEuen and Hanna mustered the nerve 
to ask him to record with them. With Scruggs' endorse-
ment, others came on board. "I never thought I'd meet 
Maybelle Carter," McEuen says, "but Earl Scruggs and 
Louise gave us the credibility with all these people that 
immediately opened the door to their inner circle." 
Though esteemed by the Dirt Band, most of the veteran 

artists on Circle were "definitely 
under-appreciated in 1971" by Nash-
ville, according to Hanna. "It was very 
similar to trying to tell somebody in 
this town a year-and-a-half ago that 
they should do an album [ like] 0 
Brother," McEuen says. He and 
Hanna hope the success of 0 Broth-
er, Where Art Thou? will spur people 
to rediscover Circle. "You can almost 
look at them as companion pieces, 
because they are both very authentic, 
rootsy records," Hanna says. "Even 
though they were recorded 28-29 
years apart, I think the fans of 0 
Brother would enjoy this record. We 
are hoping to reach a new audience 
in addition to the people that are 
replacing their vinyl with a new mas-
tered CD. The music is very relevant." 

Capitol senior VP of marketing 
Fletcher Foster says the success of 0 Brother is creating a 
"prime opportunity from a consumer standpoint for us. It is 
kind of a circle, coming back around at a time when blue-
grass music and roots music is back in the forefront." 

Tower Records Nashville GM Jon Kerlikowske plans to 
spotlight the Circle release with a special art board drawing 
attention to it. "We're going to make a big deal out of it," he 
says. "It's always been a record that has sold well for us, and 
with this new release, I think 0 Brother will give it a kick" 

According to Foster, the label plans to produce a one-hour 
radio special, which will be available to all bluegrass, NPR, 
Americana, and mainstream country radio stations. The Dirt 
Band cut a second Circle album in 1988 for Universal 
Records, which won three Grammy Awards and was named 
the Country Music Assn. album of the year in 1989. The spir-
it will likely continue. According to Foster, discussions about 
doing a third Circle album are already under way. 
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Stepping Out Of Phish's Shadow 
With Band On Hiatus, Frontman Trey Anastasio Issues Solo Debut on Elektra 
BY JONATHAN COHEN 

NEW YORK—Trey Anastasio is the 
first to admit he's a little frazzled. 
On a chilly afternoon in late Feb-
ruary, the frontman for seminal 
Vermont jam band Phish is pacing 
around New York's fabled Electric 
Lady Studios, mulling tracklists for 
his eponymous solo debut (Elektra, 
April 30). At times, he plays air-gui-
tar or thumps beats on his legs 
while rough mixes play in the 
background. 
"My head is so immersed in this 

album, I can't sleep," he admits. 
"I'm crazed with thinking of the 
relationship of the notes and the 
sounds and where it's taking me on 
this kind of sonic journey." 
Anastasio has a right to be 

nervous as he prepares to unveil 
his first major solo project since 
Phish went on indefinite hiatus in 
October 2000. Luckily, the ambi-
tious 12-track set—recorded at 
Anastasio's the Barn studio in Ver-
mont and co-produced by him 
with Bryce Goggin—delivers the 
musical goods, touching on every-
thing from high-energy rock to 
jazz, funk, and even piano bal-
ladry. 
Throughout, Anastasio's trade-

mark guitar work threads through 
melodically complex tunes played 
by a top-notch nine-piece band. A 
17-piece orchestra, backing vocal-
ists, and such guests as trumpeter 
Nicholas Payton and ex-Morphine 
saxophonist Dana Colley give the 
set a little something extra. 
The foundation of the artist's 

new band is bassist Tony Markellis 
and drummer Russ Lawton, with 
whom he's collaborated several 
times for non-Phish writing ses-
sions and tours in recent years. 
Their elastic, funky grooves lead 
the charge on "Night Speaks to a 
Woman," "Push on 'Til the Day," 
and the 11-minute, largely instru-
mental " Last Tube," which can 
double in length in a live setting. 
(Anastasio's songs are published by 
Who Is She? Music, BMI.) 

But the album is also laden with 
sonic vehicles for Anastasio's in-
creasingly assured compositions, 
which he says are patterned after 
the community-based, legendary 
large African bands led by the late 
Fela Kuti and King Sunny Ade. 
Horns and drums cycle around 
each other to head-nodding effect 
on opener "Alive Again," while pre-
cise orchestral arrangements come 
to the forefront on the instrumen-
tals "At the Gazebo" and "Ray 
Dawn Balloon." 

"I always feel like all the parts 
should be things you'd want to 
whistle and hum and that come 
very naturally," Anastasio says. 
"The style I'm writing in with this 
group interaction, it's something I 
feel is inside of me. I only had four 

people in Phish. Now, here's my 
chance to take this idea and devel-
op it as deeply as I've always want-
ed to, because I can have a nine- or 
10-piece band." 

Indeed, Anastasio has been tin-
kering with the band's lineup from 
the beginning. He went out on a 
six-piece tour with minimal prepa-
ration in February 2001 but added 
two more members and a host of 

'I only had four 
people in Phish. 
Now, here's my 

chance to take this 
idea and develop it 
as deeply as I've 
always wanted to, 
because I have a 
nine- or 10-piece 

band.' 
—TREY ANASTASIO 

extensively rehearsed new songs 
for further shows that summer. 
Percussionist Cyro Baptista will 
join the band for its U.S. tour this 
spring and summer, booked by 
Chip Hooper at Monterey Peninsu-
la Artists. 

Just as the band has evolved, so 
has the material. "With 'Cayman 
Review,' you get the fresh, first-
time-ever version. We went out on 
tour and we played it and it was 
OK, but it was never as good as 
that," Anastasio points out. "With 
'Push on 'Til the Day,' we couldn't 
get that great a version of it. We 
went on tour, and the day we got 
back, we went into the Barn and 
played the most straight-up, rippin' 
version of it ever, which is what 
you hear on the album. Live, right 
to tape, boom." 
Anyone who has ever seen Phish 

perform knows Anastasio thrives in 
a live setting, and the upcoming 

tour will be a key aspect of Elek-
tra's marketing plan, according to 
the label's VP of marketing/artist 
development Dane Venable. The 
24-date trek begins May 21 in Seat-
tle and will hit a range of select 
venues, from Red Rocks outside of 
Denver to New York's Radio City 
Music Hall and the two-day Moun-
tain Aire Festival in northern Cal-
ifornia. 
The only shows with opening 

acts will be a two-night stand in 
Las Vegas featuring support from 
Los Lobos and Spearhead on May 
31 and the Roots and Antibalas on 
June 1. More dates are in the works 
for the fall, with an international 
swing possible in between. As was 
Phish's custom, Anastasio is mak-
ing tickets available to fans via 
Treytickets.r1c.net before they go 
on sale to the general public. 

Tickets for almost all of the 
shows went on sale via that site 
March 12; the general on-sales 
begin March 30. 
Anastasio will make a rare in-

store appearance on street date at 
the Virgin Megastore in Boston, 
and he is booked for a May 2 per-
formance on The Late Show With 
David Letterman. 

"At retail, we're making sure the 
first two months are priced and 
positioned, with ' coming soon' 
posters the week of March 25 and 
lightboxes and foamcores at street 
date," Venable says. "We also made 
a clip for the Phish bin card to alert 
people who may just naturally 
come looking in the Phish section 
that the album is available." 

During the week prior to street 
date, secured streams from the 
album will be available on Ameri-
ca Online. Anastasio will also chat 
with AOL users, and he has pro-
grammed a streaming radio show 
with 100 of his favorite songs. 

Retailers are confident that 
Anastasio's history with Phish will 
translate to heavy interest in the 
project. "Phish has such a cult fol-
lowing around these parts," says 
Natalie Waleik, senior music buyer 
for Boston-based, 24-store New-
bury Comics chain. "There's 
always going to be that core that 
will grab up anything. Whether it 
goes beyond that is up to things 
like airplay." 
To that end, "Alive Again" goes 

to triple-A, world music, and pub-
lic and college radio outlets April 
1, with the full album arriving the 
week of April 22. 

With the album ready, Anastasio 
says he can't wait to get his band 
in front of the masses. "Nothing 
brings the music into focus more 
than actually having to record it 
and listen back to it," he says. "We 
had not done that before the last 
tour. Now we have. Now we're 
ready to kick." 

Beat TM 
PRODIGAL SON: After writing with 
Mick Jagger and Willie Nelson, Rob 
Thomas has returned to his band 
home to begin work on a new 
Matchbox Twenty album that could 
be out as early as this summer on 
Lava/Atlantic. 

"This is where I feel really com-
fortable," Thomas says. "It feels like 
this is where I take everything that I 
learned going out and working with 
all these other people and all these 
other musicians, and producers and 
people like Clive Davis. You come 
back and you don't realize what you 

learned until you sit down and start 
trying to find your new voice with 
each record and trying to break a lit-
tle new ground and seeing what 
you're capable of." 

For Thomas, even watching other 
musicians on TV can be a lesson in 
songwriting. "I was watching Billy 
Joel's Inside the Actors Studio and 
he was going through [how he wrote] 
'Uptown Girl,' and it just blew me 
away," says Thomas, who performed 
"Only the Good Die Young" at the 
Feb. 25 MusiCares dinner honoring 
Joel. "I had a whole new idea of writ-
ing just the melody, because I've 
always been so concerned about writ-
ing the words and music all at once. 
If I had a melody that was started, I 
couldn't finish until I figured out 
what words were coming in. And it 
just freed me up. I was like 'Whoa, 
I'm 30 years old and I'm figuring out 
brand new ways to do this.'" 

The new Matchbox record reunites 
the band with producer Matt Serlet-
ic, newly named head of Virgin 
Records in the U.S. "That had to be 
part of his contract. What he's al-
lowed to do outside of Virgin are me 
and me-related things," Thomas says. 

Under "me-related projects," 
Thomas slots a potential solo album. 
"[Drummer] Paul Doucette's doing 
a solo record right now, and [gui-
tarist] Kyle Cook's working on one. 
It's not the big departure away, it 
would be something between Match-
box records," Thomas says. "I'd like 

to work with other musicians; get a 
band together of people I've met 
through my travels and play. It's pret-
ty much just for shits and giggles. I 
really enjoy doing the Matchbox stuff, 
and I don't ever want to stop that." 

WHAT'S PLAYING: One of our favorite 
new discs is Songs From Take Off to 
Landing by Garrison Starr. The 
BackporchNirgin release dropped 
March 12 and is already striking a 
chord at triple-A with first single 
"Big Sky." Starr, who released an al-
bum on Geffen more than four years 
ago, is a musical cousin to Sheryl 
Crow and the Indigo Girls, but she 
still stands out with an appealing 
vulnerability that's tinged with a sly 
quirkiness. Starr is currently open-
ing for labelmates Cracker. Steve 
Earle produced two tracks, and Mary 
Chapin Carpenter provides backing 
vocals on "Silent Night" and Hardest 
Part of Living." 
From the Sublime to the Ridicu-

lous: When Pigs Fly (Songs You 
Never Thought You'd Hear) is a col-
lection of tunes ranging from classics 
like Nat "King" Cole's "Unforget-
table" to modern-day rockers such as 
Billy Idol's "White Wedding" record-
ed by the most unlikely suspects. 
While it's certainly good for an initial 
laugh, the album makes the mistake 
of mixing credible covers (Roy 
Clark's "What a Wonderful World" or 
the Connells' surprisingly good take 
on Cypress Hill's "Insane in the 
Brain") with ludicrous remakes (Don 
Ho's "Shock the Monkey" or Lesley 
Gore's "Dirty Deeds Done Dirt 
Cheap"). The album, due May 9 on 
Xemu Records, should have played it 
one way or the other. However, it's 
still a fun album to stump guests 
with at a party. I figure the more 
tequila you've had, the funnier this 
album gets. 

IN BRIEF: Marc Nathan has been 
named VP of A&R for MCA Records. 
He will be based in the label's Santa 
Monica, Calif., office. In addition to 
signing acts, he will oversee internal 
research efforts on behalf of develop-
ing MCA artists. The industry vet was 
most recently VP of A&R for Jimmy 
and Doug's Farmclub.com . . As 
expected, former Capitol Records pres-
ident Gary Gersh has formed a new 
Universal Records-distributed label... 
Marilyn Scott's "No Room for Hate," 
which is featured on her current 
album Walking With Strangers, has 
been chosen as this year's theme song 
for the Simon Wiesenthal Center's 
Museum of Tolerance. It will also be 
used in public service announcements 
for the museum. 
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Vanguard's Morrison Comes Into Her Own 
BY JILL PESSELNICK 

LOS ANGELES—When Shana Morri-
son was a teenager, she didn't dream of 
becoming a professional singer, because 
she thought it would only serve to ful-
fill other people's expectations. 

Now, with the April 2 release of her 
Vanguard album 7 Wishes, Morrison— 
the daughter of legendary musician 
Van Morrison—has fully come into 
her own as an artist. 

"I've always liked to sing, and I'd 
write my own songs," Morrison says, 
"But I always got annoyed when peo-
ple said, 'Oh, you're going to be just like 
your dad or your mom [who is also a 
songwriter]: What teenager wants to 
be like their parents? But it turned out 
that I really enjoyed it." 

That enjoyment is evident on 7 
Wishes, an eclectic mix of pop, rock, 
and blues. In addition to Morrison's 
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original compositions, there are two 
tracks penned by her father. 

On "Smoke in Bed," the first single, 
the artist (whose songs are published by 
Belfast Violet Records/BMI) passionately 
sings about a romance that defies logic. 
The song has a catchy hook that's accom-
panied by strong guitars and percussion. 
A special treat on the project is 

"Sometimes We Cry," a Van Morrison 
song that features the icon on backing 
vocals and harmonica While the record-
ing of the track and the inclusion of 
Morrison's father was truly last minute, 
the result is a stunning collaboration. 

Morrison says of the track, "We fin-
ished recording ahead of schedule one 
day, and [producer] Steve [Bucking-
ham] and I had been talking about the 
song earlier. He said, 'Let's just try it 
today and see what happens.' We decid-
ed to keep it. I love [my dad's] songs, 
and he thinks it's cool that I sing them." 

Morrison got her start as a musician 
when her father asked her to join his 
1993 Rhythm and Soul Revue tour as a 
featured artist From there, she went on 
to form the band Caledonia and focus 
her energies on Bay Area club dates. 

The group released a self-titled album 
in 1997 on Morrison's Belfast Violet 
label. The project was reissued by Mon-
ster Music in '99. Between these endeav-
ors, she also collaborated with blues slide 
guitarist Roy Rogers on 1999's Every-
bodys' Angel (Roshan Records). 

Kevin Welk, president/GM of the 
Welk Music Group (which operates 
Vanguard), says Morrison has proved 
herself as an artist without the help of 
her father. "That was important, be-
cause we pride ourselves on artists and 
not marketing angles." 
She is planning to do a six-week 

tour surrounding the release date. In 
June and July, Morrison (who is 
booked by Stephen Gordon of Van-
couver's Savoy Music and is self-man-
aged) will tour overseas. She will like-
ly do another U.S. tour this summer. 
"Smoke in Bed" was sent to triple-A 

radio March 18. She will supplement that 
with a trek to stations before her concert 
tout Haley Jones, assistant PD of KFOG 
San Francisco, notes, "['Smoke in Bed] 
is a good song. She has a bit of history 
going for her here. We've played some of 
her stuff, it helps that she is local." 
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Wind-up's 12 Stones Enjoy Dream-Like Start 
BY ANDREW KATCHEN 

BOSTON—It's every young, un-
signed band's dream: Sign a major-
label deal, record a debut in a posh 
studio with a well-known producer 
(Jay Baumgardner—Alien Ant Farm, 
Papa Roach), and tour the U.S., 
opening for your rock heroes (in this 
case, Creed). Most bands never ac-
complish even one of those feats, yet 
Mandeville, La.'s molten-rock up-
starts 12 Stones inked a deal with 
Wind-up Records after playing as a 
band for just more than a year, with 
only a dozen shows under its collec-
tive belt. 
The rise from rural obscurity has 

left singer Paul McCoy proud and in 
awe of his good fortune. "We [started 
the band] because we loved to play. 
We had no goals of getting signed. 
We all wanted this to be a career, but 
when it happened we were all in 
such shock. I can say that I was 19 
when I got signed; not a lot of peo-
ple can say that." 
The band's eponymous debut hits 

retail April 23. 
Forgoing university educations 

and conventional lives in pursuit of 
a collective dream of making music 
is 12 Stones' calling card. Members 
McCoy, guitarist Eric Weaver, 
bassist Kevin Dorr, and drummer 
Aaron Gainer all converged as 

friends on account of Mandeville's 
(a small suburb north of New Or-
leans) sparsely populated rock 
scene. While ascending the ranks to 
become a major-label act was never 
out of the question, McCoy says 12 
Stones (who are managed by Kenny 

Vest for Vest Management and 
booked by William Morris, both in 
Los Angeles) partially got them-
selves together just to play locally: 
"We recorded a three-song demo. 
We decided to send it out to a radio 
station that was having a music fes-
tival, hoping to play the local stage. 
We ended up getting an opening 
spot on the main stage." 
A seven-song demo grabbed the 

ear of Wind-up president Steve 
Lerner, ultimately enticing him to 

sign the band. From there, it went 
on to cut a disc that showcases a 
rather uncommon songwriting 
prowess for such a young band. 

Via Baumgardner's crisp produc-
tion, the set reflects an affinity for 
such modern rock giants as In-
cubus, Default, and Linkin Park, 
with traces of early Pearl Jam and 
Living Colour. McCoy's soulful voice 
belies his age, and Weaver's deft, 
muscular fretwork soars across the 
songs, giving them a distinct guitar-
rock demeanor. Cuts like "Crash" 
and first single "Broken" depend on 
Gainer's midtempo drum framework 
and the thick outline of Dorr's bass 
for their foundation. McCoy's quasi-
religious lyrics, which reflect spiri-
tual re-evaluation and reflection in 
the face of personal egotism, are 
intended to be hopeful messages for 
America's youth. 

Lerner says, "You're dealing with 
such a young band, and the depth 
and breadth of their writing and 
playing ability is extremely unique. 
Their songwriting and performing 
is way beyond their years." 
Dave Stewart, operations man-

ager for KKMD New Orleans, says, 
"They are young and a relatively new 
group, and they are great already. I 
assume they're only going to get 
better with age." 
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Tracks. 
LAMPOON ROCK: One of the most 
appealing, utterly entertaining sound-
tracks to come down the pike in recent 
months is the collection supporting 
National Lampoon's Van Wilder. It's 
one of those rare albums that is time-
ly enough to draw youth buyers and 
timeless enough to attract adults. 

The Artisan Entertainment-distrib-
uted film is a music-driven comedy 
featuring Ryan Reynolds (No Guys & 
a Girl) and 'Para Reid (American Pie). 
Its soundtrack features such rock-
radio-ready fare as "I'm a Fool" by 
American Hi-Fi, "Things Are Getting 
Better" by N.E.R.D., "Makes No Dif-
ference" by Sum 41, and "Bleed Amer-
ican" by Jimmy Eat World. 

"It's cool to be included on an album 
like this," says American Hi-Fi's Stacy 
Jones. "It's another chance to reach 
the kids. It's also just a good record. 
We're happy about it." 

Also contributing tracks to the set 
are developing young acts Abandoned 
Paris, Sia (best-known for her work 
with critically revered act Zero 7), and 
Swirl 360—a former Mercury band 
that is currently unsigned. After the 
unshakably catchy "Okay," it's a safe 
bet that they will be inked by a major 
label imminently. 
Kudos to Chris Violette of Myriad 

Pictures (who co-produced the film 
with rapestry Films) for assembling a 
collection that hits the right creative 
and demographic points. 
James Lenten, manager of a Bor-

ders Books & Music in New York, says, 
"This is an album that seems to be 
designed for the MTV generation 
alone, but it's not. There's substantial, 
smart music here that should not— 
and I believe will not—be ignored. It's 
a great record." 

0 BROTHER REDUX? The massive suc-
cess of the soundtrack to 0 Brother, 
Where Art Thou? has countless other 
filmmakers and soundtrack supervi-
sors scrambling to cook up their equiv-
alent. After all, if bluegrass can enjoy 
a widespread commercial break-
through, then why not any other niche 
style of music, right? 

Maybe, maybe not. But it is realistic 

to believe that the Universal sound-
track to Benjamin Butt's Miramax fea-
ture, Pinero, will remind listeners that 
there's more to Latin music than the 
crossover-conscious material issued by 
Shakira, Ricky Martin, and Marc 
Anthony (see Latin Notas, page 48)? 

Lovingly assembled by Ken Weiss, 
Kenny Vance, and León Ichaso, the set 
is rife with rich salsa and other tradi-
tional Latin sounds, created by such 
masters of the genre as Joe Torres (the 
playful "Get Out of My Way"), Roberto 
Raenna (the gorgeous, horn-laden "Mi 
Desengano"), Daniel Santos (the 
slinky, seductive "Irresistible"), and 
Willie Colón (the swaggering "Calle 
Luna, Calle Sol"). 

"This is a beautiful soundtrack, and 
it has tremendous commercial po-
tential beyond the movie it's attached 
to," Lonten notes. "Of course, it would 
be better if the film was a slam-dunk 
box-office smash. But soundtracks like 
these have a way of finding an audi-
ence. All you need are a few heroes at 
retail to help expose it. There's a good, 
positive vibe on this record, so that can 
easily happen. Fingers crossed." 

Quite frankly, if you have even a 
passing interest in Latin music, the 
soundtrack to Pinero is essential lis-
tening. In a world of justice, it will find 
a large, adoring audience. 

SOLDIERING ON: Another of the 
must-hear movie-related collections 
of the moment is the album accom-
panying Mel Gibson's current We 
Were Soldiers. 

Here's a set that gathers a fairly 
eclectic array of artists (ranging in style 
from country and R&B to Christian-
pop), and yet it all makes perfect cre-
ative sense. Among the key cuts are 
"My Dear Old Friend" by blaty Chapin 
Carpenter, "The Beautiful" by Five for 
Fighting, "Good Man" by India.Arie, 
and "The Widowing Field" by Jars of 
Clay. The set is bolstered by the recent 
single release of the country-kissed 
"Didn't I" by Montgomety Genhy. 

Nothing, however, matches the 
intensity of the set-opening "For 
You." which pairs the legendary 
Johnny Cash (see story, page 1) with 
Dave Matthews. The song reminds 
the listener that Cash is still—and will 
always be—an unmatched performer, 
while sparking heightened respect for 
Matthews, who does a fine job of keep-
ing up with Cash. It was a daunting 
task, but he handled it exceedingly 
well. In a recent interview with Bill-
board, Cash said Matthews' voice 
reminded him of one of his former 
colleagues. "I just can't figure out 
who," he said with a laugh. Cash said 
he cut his portion of the duet at his 
home in Jamaica and that Matthews 
performed his half in California. 
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Whither 
Majors? 
Continued from page 1 

capacities will create powerful music 
destinations." 
Two years later, the industry remains 

preoccupied with the Internet. And yet, 
sales are declining and momentum has 
been building behind challenges to long-
standing industry business practices 
from the likes of the Recording Artists 
Coalition. Meanwhile, there has been a 
tepid response—commercially and crit-
ically—to the first wave of the digital-
music services in which the major labels 
have heavily invested and on which they 
are largely betting their future. 

THE TWIUGHT OF AUTONOMY? 
With WMG part of AOL Time Warner 

and three of the other four majors also 
part of larger media companies keen on 
marrying their music and other enter-
tainment properties to the Internet, is 
the music industry well-positioned to 
solve these problems and begin growing 
sales and profits again? Or are the labels 
effectively handicapped, their autonomy 
subsumed in the aims of the companies 
of which they are now only a part? 

Conversations with past and present 
major-label executives and music-indus-
try observers yield answers that vary. 
Some argue that the majors benefit from 
the financial cushion a corporate parent 
offers against the demands of Wall Street 
and stockholders. They add that tech-
nology is transforming music, and the 
industry can best capitalize on it with the 
help of such technologically adept par-
ents as Sony Corp. and America Online. 

However, others acknowledge that 
there are important digital issues— 
including piracy and determining an 
Internet business model that works but 
that the paramount concern remains 
investing money and time in artists. They 
say this can't always be done in a parent-
company structure—especially if the 
aims of the conglomerate are not always 
consistent with those of the record label. 

Those surveyed say it is still too early to 
know whether the structure in which four 
of the five major labels operate will prove 
beneficial or detrimental as the music 
industry addresses its problems. Yet there 
is clearly cause for concern. "Music's always 
been a business, butwhat we're seeing now 
is it's increasingly a big business, with big-
business pressures," says Jeff Liebenson, 
BMG Entertainment's VP for internation-
al business and legal affairs from 1991 to 
1999 and currently a partner in the law 
firm of Rosenman & Colin. "Even though 
there's always been an emphasis on results, 
now there are demands for consistent 
results and for unrelenting growth." 

Apart from any potential synergies 
with the Internet or other company divi-
sions, there was always a fundamental 
financial reason for America Online, Ber-
telsmann, Sony, and Vivendi to want to 
own major labels: cash flow. "A well-
managed music company," a major-label 
executive notes, "is a cash machine." 

The hundreds of millions of dollars that 
a label can generate annually can be rein-
vested in the music business or diverted by 
a parent company for other uses. For exam-
ple, in the early " Os, lime Warner used cash 
flow from Warner Music to make cable-TV 

acquisitions, eventually becoming the 
country's second-largest cable operator. 

However, some executives assert that 
such former label heads as Mo Ostin at 
Warner Bros. Records and Goddard 
Lieberson at what was CBS Records had 
freer reign than their modem-day coun-
terparts. They say there was, if not a greater 
understanding of music by their bosses, 
then at least a respect for how the business 
operated and a willingness not to meddle. 

"Music used to be very significant to 
Warner Communications and to CBS 
when it owned what's now Sony, but as 
parts of larger companies, it takes on a 
little less importance," says Harold Vogel, 
a former Wall Street entertainment and 
media analyst who now serves as an 

investment manager. "Vivendi still has 
very great dependence on and impor-
tance in music, but outside of that, the 
trend is toward less importance rather 
than more." 

For instance, these days, Sony Music 
Entertainment is dwarfed—in stature 
and dollar terms—by the other divisions 
of Sony Corp. In the quarter that ended 
Dec. 31, 2001, Sony Music's 209 billion 
yen ($1.583 billion) in revenue was only 
9.1% of the total for the parent compa-
ny. Likewise, in 2001, WMG's $3.93 bil-
lion in revenue made up only 10.3% of 
AOL lime Warner's total sales. Its $419 
million in earnings before interest, taxes, 
depreciation, and amortization (ebitda) 
were 42% of the company's total. 

Universal Music Group's (UMG) 2001 
revenue of 6.56 billion euros ($5.75 bil-
lion) and ebitda of 1.16 billion euros ($1 
billion) were 23.3% and 23% of the 
respective totals for Vivendi Universal's 
media and communications businesses. 

"If I was a music company, I'd want to 
be part of a large organization so I could 
kind of hide out until the business gets 
improved," says Michael Nathanson, an 
analyst with Sanford C. Bernstein in New 
York. "You've got to hit budget numbers 
at a smaller company like an EMI, so you 
probably don't take the risks that the big-
ger guys take, because if they miss and 
something goes wrong, they've still got 
other divisions to offset them." 

Vogel adds, 'The truth is, if you don't 
have enough money to survive, you 
don't have autonomy, except on paper." 
Indeed, some say there is more autono-
my in being part of a large corporate par-
ent and therefore not having to answer 
directly to shareholders and demon-
strate consistent financial growth. 
'Tm not sure label executives have less 

autonomy just because they're in larger 
organizations," says Strauss Zelnick, 
head of ZelnickMedia and former presi-
dent/CEO of BMG. "Arguably, this could 
create more autonomy, as a result of less 
corporate focus on what are now, in per-
centage revenue terms, smaller divisions. 

"Stability and financial resources are 
highly correlated with success in the 
entertainment business," Zelnick adds. 
He also says that "it's probably a fallacy 
that there's a greater bottom-line focus 
now. UMG was part of MCA before MCA 
was bought by Matsushita, then Sea-
gram, then Vivendi. PolyGram was part 
of Philips, a huge conglomerate. Both 
had public shareholders who demand-
ed quarterly profits." 

According to WMG executive VP/ 
CFO Helen Murphy, the major has the 
best of both worlds, being owned by 
AOL Time Warner. It's like any rela-
tionship: It's only good if you give and 
get," she says. AOL Time Warner exec-
utives "bought into the future of Warn-
er Music Group, and in return, they 
expect an open and honest dialogue." 

INHERENT TENSION 
There has long been corporate own-

ership of record labels. There has also 
always been an inherent tension between 
the oftentimes unpredictable creative 
side of making music and the rigorous 
and regular demands that financial mar-
kets impose on music companies. Like-
wise, synergies have long been sought 
between diverse businesses under the 
same corporate umbrella. 

What's different today is the manner 
in which these three elements are col-
liding in the current media landscape. 
The major media firms are embracing 
the Internet in an effort to draw their 
divisions closer together and grow them 
on an individual basis. It is believed by 
many to be the key—"the great equal-
izer," in the words of one former major-
label executive—that will finally make 
the cross-divisional synergies click 

This has led some to wonder if there 
could be an erosion of autonomy at the 
conglomerate-owned major labels, as mu-
sic is subsumed to a larger parent-compa-
ny purpose. One major-label executive of-
fers a scenario: 'You use your music assets 
in order to build, let's say, MusicNet or Nap-
ster or something like that, and in the pro-
cess you devalue your music asset in order 
to create a distribution channel—which, 
long-term, has got to be very dangerous." 

At the very least, it appears there has 
been significant investment—approx-
imately $2 billion by the major labels, 
according to media analysts at ABN-
AMR0—in developing the first-wave 
Internet music initiatives that have 
already been criticized for the lack of 
features—such as ownership and 
transportability—that consumers 
value most Internet initiatives may be 
what the parent company wants, but 
it's far from clear that they spell suc-
cess for the record labels themselves. 

"It's absolutely clear that digital distri-
bution into the home is going to be a huge 
business," Zelnick says, "but we have yet 
to figure out what the consumer business 
model is that will make it happen." 

The concern is that when label execu-
tives have to think about cross-divisional 
initiatives, they can lose on their core busi-
ness—precisely what they should be focus-
ing on when sales are weak And yet, when 
there is pressure from above, priorities can 
change. One major-label executive points 
out, "At the end of the day, presumably 
we'll all be compensated to the extent that 
we produce for the company and produce 
for the overall company objectives." 

For his part, EMI Recorded Music 
chairman/CEO Alain Levy counts EMI 
Group's stand-alone status as a positive. 

.11iiso-
r4444Al, t4/4D 

AuNcli US.oferatoN s' 
-OrEnt New oFFie..est 

ONEty yOft 

ANG6LeS 
4ftlete0.2 — 
AI RE se.t..41 çkserdey 

wises 

Sonctuar 
FILM STUDIOS 

"Being where we are, we can really 
focus on maximizing music sales and 
artists' long-term development," he 
says. "We're totally focused on music." 

That also means EMI's fortunes are 
more closely tied to those of the industry. 
Citing the ill effects of piracy and the indus-
Ws inability thus far to capitalize on dig-
ital distribution, the label announced on 
Wednesday (18) plans to cut 1,800 jobs and 
upwards of 400 acts (see story, page 8). 

Murphy insists that the 'two-way street" 
of interaction between WMG and AOL 
Time Warner has served only to enhance 
both parties. "Strategically, economically 
and fundamentally, their drive, their entre-
preneurial spirit, and their willingness to 
do new things helped us reshape our busi-

ness last year," she says. "And we did a lot 
of experimentation on the Web, with both 
AOL Music, Warner Bros., Time Inc., and 
other parts of the company So from our 
perspective, we feel we've benefited tremen-
dously from the merger and from AOL 
lime Warner as the parent" 

America Online and lime Warner are 
now well hito their second year together, 
though the outlook for the combined firm 
is less rosy than it once was. Upon com-
pletion of the merger in January 2001, AOL 
Time Warner predicted ebitda growth for 
the year of 31% and revenue growth of 
about 12%. Mer a forecast reduction late 
but September and another early this year 
on Jan. 30, the company reported 2001 
ebitda of $9.9 billion and revenue of $3823 
billion That represents increases of 18% 
and 5.6%, respectively. For 2002, the com-
pany is forecasting an 8%-12% increase in 
ebitda and a 5%-8% increase in revenue. 

Under a new accounting standard, 
AOL lime Warner will also take a one-
time, non-cash charge of $40 billion-$60 
billion to reflect declines in the value of 
goodwill and other intangible assets since 
the merger. Meanwhile, subscriptions to 
the America Online Internet service— 
the company's flagship unit that provid-
ed 23% of AOL lime Warner's 2001 rev-
enue—recently topped 34 million. Yet 
AOL lime Warner shares closed down 
3.4% the day this was announced, amid 
concerns that it is adding subscribers at 
a slower pace and that free trials are eat-
ing away at the unit's revenue growth. 
AOL lime Warner shares, which closed 

at $52.56 Jan. 31, 2001—the day the com-
pany held its first meeting for investors and 
financial analysts as a completely merged 
entity—currently trade around $27. 

"You can say it's always been one of 
the charms of the music industry that it 
was filled with passion and focused more 
on artists than on business," Liebenson 
says. "But this is increasingly less so, and 
the implications of a more corporate cul-
ture are yet to be fully understood." 
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L52 WEST 57TH STREET • NEW YORK 

FULLY BUILT OUT 
TV STUDIO 

CARNEGIE HALL TOWER 
A Landmark Ceue Budding 

Broadcast Quality 
Boutique Studio of CNBC 
is Now Available 
Part 8th Floor - 6,815 SF 

Available Capacity to Expand 

Into an Additional 10,995 Square 

Feet on the Entire 9th Floor 

• Supplemental HVAC 

• Extra Heavy Electrical Power 

• Audio, Edit, Sound, and 

Voice-Over Rooms 

Carnegie Hall Tower 

is the West Side's Premier 

Entertainment Building 

Also Available Units from 1,797 SF 

To Entire Floors from 9,600 SF 

For further information 
and inspection, please contact: 

Steve P. Morrows 
Vice President, 
Director of Office Leasing 

(212) 984-1766 
stevem@rockrose.com 
www.carnegiehalltower.com 1;l  ROCKR DEVFLOPMEhPSE 

Blue Note Breaks 
Norah Jones 

BY CARLA HAY 

NEW YORK—Not since Diana KraII 
has a solo female jazz artist created 
such a critical sensation in the media. 
Norah Jones is slowly but surely bring-
ing her style of contemporary jazz to 
a growing audience with her major-
label debut album on Blue Note/Capi-
tol, Come Away With Me (Billboard, 
Feb. 9). Released Feb. 26, Come Away 
With Me (produced by Arif Mardin) 
bowed on the Heatseekers chart at a 
peak position of No. 5 in the March 16 
issue. The album hit Heatseekers 
Impact status when it leapt from No. 
139 to No. 92 on The Billboard 200 in 
the March 23 issue. The album also 
became a No. 1 hit on the Top Con-
temporary Jazz Albums chart. 

Jones, 22, says, "I just try to stay 
focused on my music and my shows." 

JONES 

The daughter of famed Indian musician 
Ravi Shankar, Jones was born in Brook-
lyn, N.Y., and raised in Dallas. Jones has 

since returned to New 
-\ York City, where she 

HEAT \ is now based. She 
SEEKERS says, "I used t.o be 

more of a piano 
IMPACT J  player; sometimes I 

feel I can sing better 
without the piano, but 

for now I feel comfortable doing both." 
Blue Note director of marketing Zach 

Hochkeppel believes radio support has 
been key in breaking Jones to the main-
stream. He says, "Jazz radio and Nation-
al Public Radio stations have always 
been supportive of Norah's music, but 
we're also picking up airplay on triple-A 
stations, too." "Don't Know Why" is the 
album's lead track, and Jones recently 
completed a video for the song. 

Jones' individuality is one of her best 
assets, says Andy 01 Pary, music direc-
tor/host at jazz station KUVO Denver: 
"When an artist like Norah Jones 
comes along, sometimes there's a tug 
of war between smooth jazz and main-
stream jazz claiming her as their own, 
but she's such an individual artist that 
she doesn't have to fit into one format." 
Jim DeJong, jazz music buyer for 
Tower Records' Clark Street store in 
Chicago, says, "She's got a non-gim-
micky, straightforward style." 

Jones is managed by New York-based 
Shell Wright of Shell Wright Manage-
ment and Vancouver based managers 
Sam Feldman of SL Feldman & Asso-
ciates and Steve Macldam of Macldam 
Management. The artist is booked by 
Joe Brauner of Monterey Peninsula 
Artists in New York. Jones' songs are 
published by Muthajones Music (BMI). 
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Score. 
UNIVERSAL CHANGES: On March 15, 
the Universal Classics Group unex-
pectedly announced changes at the 
highest level of the company. Marc 
Johnston, the U.K.-based VP of 
international marketing for the 
Decca Music Group (distributed 
worldwide by Universal) was pro-
moted to the newly created position 
of senior VP/GM for Universal Clas-
sics, effective in mid-April. At the 
same time, Universal announced 
that CFO Patrick Clancy would as-
sume additional duties in the areas 
of sales and new media within the 
company. Both moves came in the 
wake of the unanticipated resigna-
tion of current Universal Classics 
president Kevin Gore. 
The story of the developments 

actually broke a day before the 
announcement, when Musical-
America.com—a Web site run by 
the venerable performing arts 
directory Musical America—ran an 
item on its daily news page, citing 
an internal memo. Without official 
corroboration from Universal, the 
Web site reported that inside 
sources said Gore was moving to a 
position in the jazz recording 
industry and suggested that the 
hiring of Johnston portended a 
shift away from core classical 
releases and toward the more lucra-
tive crossover fare with which 
Decca has enjoyed tremendous 
sales in recent years. 

Though Gore is not yet free to 
reveal pending plans, both he and 
Universal Classics worldwide chair-
man Chris Roberts confirm that his 
departure is entirely amicable. 
Roberts expresses regret at losing 
Gore but is delighted to have an 
opportunity to promote two long-
time Universal executives. He says, 
"If you have someone you feel is 
really qualified, familiar with the 
artists and repertoire, and they 
know the market fairly well already, 
you're in an ideal situation to deal 
with transition." 
While Decca is generally per-

ceived as being the most crossover-
driven imprint label in the Univer-
sal roster, Roberts asserts that the 
label's core releases are still central 

to its activities and that Johnston is 
uniquely qualified to work with 
those artists and releases. 
A conservatory-trained musi-

cian, Johnston joined Decca in 
1992. He created and headed the 
label's international marketing 
department, conceiving and imple-
menting marketing and promo-
tional strategies for such core 
artists as Cecilia Bartoli, Renée 
Fleming, and Juan Diego Flérez, 
as well as such crossover success 
stories as Andrea Bocelli, Bond, 
and Russell Watson—all of whom 
will be active in the U.S. during the 
coming year. 
"My conversations so far have 

only been with core people," 
Roberts says, "and they're all 
extremely enthusiastic, because 
anyone who comes into an operat-
ing company from a repertoire cen-
ter comes in with a close connec-
tion with the artists and artist 
managers. Decca has a double strat-
egy of crossover and core, but when 
you look at the core artists, you can 
point to as many out-of-character 
successes in that repertoire as you 
can with crossover." Roberts cred-
its Johnston with the successful 
campaigns behind Bartoli and 
Fleming, as well as the initial push 
for Flórez. 

"I'm essentially a core guy," 
Johnston says, "but I'm also well-
connected in the film business and 
on the crossover side through the 
projects that I've been heading for 
the last couple of years. The good 
thing is that we straddle both 
worlds: We're a core label, but we 
can break off and do Bocelli as well." 

In addition to Johnston's arrival, 
Roberts has given Clancy extra res-
ponsibilities within the company. 
"Pat came on board in 1984, when 
we were still PolyGram," Roberts 
says. "We had other people who 
were able to take on more of the 
finance responsibilities interna-
tionally, so he's taken on more 
responsibility for sales. This was a 
way of rewarding someone for a job 
well done while allowing me a bit of 
distance to be able to better man-
age my other responsibilities— 
overseeing Decca, running Deut-
sche Grammophon, and bringing in 
some select A&R activities that 
reflect the US marketplace." 

In a volatile business climate, 
sudden change at a major label is 
often seen as the harbinger of more 
fundamental ideological shifts. But 
in the case of the new appointments 
at Universal, Roberts says that that's 
simply not the situation. "Artisti-
cally, aesthetically, nothing is dif-
ferent," he says. "There's been no 
change in policy or approach—if 
anything, we've brought in some-
one who's even closer to the artists." 

Century Media Treating 
Blind Guardian Fans To 
'A Night At The Opera' 
BY CLAY MARSHALL 
LOS ANGELES—Hard rock gets 
highbrow March 26, when Century 
Media issues Blind Guardian's ninth 
set, A Night at the Opera. 
Though the German quartet has a 

strong European following, the self-
described "fantasy metal" act didn't 
see an official release in the U.S. 
until its previous album, 1998's 
Nightfall in Middle-Earth, a con-
ceptual set based on J.R.R. Tolkien's 
The Silmarillion. 

Vocalist Hansi Kursch says that 
the three-year gap between albums 
was necessary, because of the epic 
scope of Blind Guardian's music. "To 

top Nightfall in Middle-Earth, we 
needed four or five months to find 
the right direction and the right 
breadth. Plus, the orchestration is 
so huge and so carefully arranged 
That alone took six months or so." 

That orchestration is central to 
the group's larger-than-life sound, 
which incorporates the harmonies 
and drama of Queen with an ag-
gressive, modern sensibility. One 
particular song—the sweeping, 14-
minute "And Then There Was Si-
lence," referred to by Kursch as "the 
masterpiece of the album"—took 
four months to complete and was 
recorded using 128 tracks. 

"One of our addictions is to have 
as many things in a song and in each 
particular part as possible," says 
Kursch, whose songs are published 
by B.G. Publishing. "We treat our 
music like it's done for a soundtrack. 
We treat each part as if it is the cen-
ter of the song. In the end, they all 
get the same attention." 
Mark Hudson, rock/pop buyer 

for Trans World Entertainment, 
promises to aggressively support 
the domestic release in the chain's 
950 stores. "We've had great suc-
cess with bands like Iced Earth," 
he says. "Blind Guardian will be 
the next band to break through in 
the genre." 

Century Media director of mar-
keting Matt Bower says the set will 
be a label priority throughout 2002. 
"They're a leader of the genre, a 
band that stands alone and appeals 
to non-metal fans on the originality 
of their music." 

Before the act plays in the U.S. for 
the first time this fall, Blind Guard-
ian (booked by Henry Klaere at the 
Frankfurt, Germany-based HHK 
ConcertService) will tour Europe 
through the summer. 
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Edited by Michael Paoletta 

POP 

THE CORRS 
VH1 Presents Live in Dublin 
PRODUCER: Mitchell Froom 
Lava/Atlantic 83533 
Somehow, the Corrs remain a fairly 
obscure entity in U.S. pop culture, and 
radio has been a real wet noodle with 
its lack of savvy in elevating the star of 
this Irish family-style quartet, which 
maintains superstar status overseas. 
But there are enough fans in the know 
to make Live in Dublin a successful 
venture between Atlantic Records and 
VHI, which aired the performance, 
recorded in January at home in Wick-
low, Ireland. This is a group that sharp-
ened its skills early during the past 
decade as a live act, and its joyous har-
monies, signature vocal imprint, and 
pride in its musical roots shimmers 
throughout the set. Guest stars Bono 
—who duets on "When the Stars Go 
Blue" and "Summer Wine"—and Ron 
Wood add to the festivities. While live 
albums seldom do much to accelerate 
careers, fans will take delight.—CT 

* THE PERSUASIONS 
The Persuasions Sing the Beatles 
PRODUCERS: David Chesky, Jerry Lawson 
Chesky Records JD220 
Any Beatles tribute album will be inter-
esting for its song choices, but maybe 
more so for the Persuasions. Surpris-
ingly, the veteran a cappella quartet 
favors the heavily produced late-period 
Beatles, and cuts like "With a Little 
Help From My Friends," "Ob La Di, Ob 
La Da," and "Octopus's Garden" (with a 
whistle solo) are tailor-made for the 
group's vocal artistry. The slow doo-
wop treatment on "Oh! Darling" is per-
fect, as is the religious reading of 
"Imagine"; the stark "Come Together" 
especially displays Chesky's character-
istic concern for pristine sonic quality. 
Best of the early-Beatles covers are 
"Love Me Do," reconfigured into a 
bouncy upbeat ditty, and a dirge-like 
"Yesterday." The set ends with an exu-
berant half-minute snippet of "Sgt. 
Pepper's Lonely Hearts Club Band," 
though it should have been extended 

CELINE DION 
A New Day Has Come 
PRODUCERS: various 
Epic 86400 
Celine Dion's eighth English-language 
album, A New Day Has Come, marks 
the dawning of a new musical chapter 
for the 33-year-old chanteuse, who 
returns after a two-year industry sab-
batical with a new baby and a new atti-
tude. This first all-new collection since 
1997 adds fresh colors to Dion's musi-
cal canvas, as she explores a broader, 
more adventurous range of pop music. 
Over the course of the album's gener-
ous 16 tracks, Dion dishes out her first 
all-out dance anthem, "Sorry for 
Love," hitworthy uptempo gems like 
"I'm Alive" and "When the Wrong One 
Loves You Right," the rock-leaning 
"Ten Days," and a Spanish track, "Aun 
Existe Amor." She doesn't disappoint 
with ballads, either, via the rafter-shak-
ing "I Surrender" and "The Greatest 
Reward." And two standards—the dia-
mond-dipped "Nature Boy" and gospel 
"At Last"—serve her grown-up fans. 
The common thread here is immeasur-
able ease and confidence, adding up to 
Dion's most versatile and thus gratify-
ing recording yet.—CT 

NEIL YOUNG 
Are You Passionate? 
PRODUCER: Neil Young 
Reprise 2-48111 
Recording for the first time with 
sometime touring mates and Stax stu-
dio vets keyboardist Booker T. Jones 
and bassist Donald "Duck" Dunn (both 
of Booker T. & the MG's), Neil Young 
turns out his version of classic soul 
music here—a group of midtempo, 
often organ-propelled, electric guitar-
led songs that have more in common 
with the acoustic, on-the-stool vibe of 
his Harvest and Harvest Moon records 
than the raging roar of his Crazy 

Horse sets (though the full Crazy 
Horse lineup does make an appearance 
on the rousing "Coin' Home"). Apart 
from "Let's Roll," Young's tribute to 
Sept 11 hero Todd Beamer, some of 
these songs about life, love, family, 
friends, and the world seem subtly 
laced with lyrics inspired by the terror-
ist attacks, which helps make Are You 
Passionate? seem not only like a great 
next step in Young's career but also 
the best album he could have issued 
right now.—WO 

H 

CASSANDRA WILSON 
Belly of the Sun 
PRODUCER: Cassandra Wilson 
Blue Note 7243 5 35072 
Mississippi-reared/New York City-
residing modern jazz songstress Cas-
sandra Wilson returned home for the 
recording of her new album—and 
for very good reason. What better 
place than the Mississippi Delta for a 
risk-taking Grammy Award-winning 
artist like Wilson to uncover and dis-
cover incredibly rich and vibrant 
American musical traditions? The 
sterling Belly of the Sun—equal 
parts blues, roots, soul, and jazz with 
dollops of Brazilian rhythms—is a 
sublime mix of Wilson originals 
("Show Me a Love," "Justice," 
"Drunk as Cooter Brown," and "Just 
Another Parade," which features 
India.Arie) and interpretations of 
songs by other artists (Antonio Car-
los Jobim's "Waters of March," James 
Taylor's "Only a Dream in Rio," 
Jimmy Webb's "Wichita Lineman," 
and Bob Dylan's "Shelter From the 
Storm"). Longtime fans—as well as 
recent graduates of the 0 Brother, 
Where Art Thou? soundtrack—will 
find much to admire here.—MP 

into a full version by nixing the puz-
zling inclusion of "The Ballad of John 
and Yoko."--18 

* DARREN HAYES 
Spin 
PRODUCERS: Walter Afanasieff, Darren Hayes 
Columbia 86250 
Darren l Idyes move outside the circle 
of former group Savage Garden reveals 

a singer/songwriter who wants to raise 
spirits, embrace romance and sexuality, 
and unapologetically celebrate '80s 
pop. First single "Insatiable" adheres to 
the gentle sparkle of previous pop stan-
dards "I Knew I Loved You" and "Truly 
Madly Deeply," with its creamy, dreamy 
melody—albeit amped-up lyric—as do 
the breezy, gorgeous "I Miss You" and 
"Like It or Not." But it's in the more 

fervent, experimental cuts like "Crush 
(1980 Me)" and "Dirty" where Hayes 
breaks free with whip in hand, snap-
ping listeners to attention with a stack 
of steely synthesizers in the foreground 
—which creates a dramatic contrast to 
his ever-harmonic, easy-on-the-ears 
vocal vibe. Hayes sounds like he has 
found a comfortable place to put his 
Spin on the blacks and whites of the 

emotional and musical spectrums, 
while showcasing his innate ability to 
forge melodies that are as colorful and 
fresh as a rainbow. This is spring 
pressed on plastic.—CT 

KENNA 
New Sacred Cow 
PRODUCERS: Chad Hugo, Kenna 
Flawless/Geffen 0694930642 
If you've ever wondered what George 
Michael backed by Timbaland would 
sound like, look no further than New 
Sacred Cow, the debut release by 
Ethiopian-born artist Kenna. Released 
on Fred Durst's Flawless imprint, the 
album bridges the gaps between synth 
pop, hip-hop, and new wave, with agile 
production from the Neptunes' Chad 
Hugo. Dispensing with the ironic pos-
turing other '80s-leaning acts employ, 
New Sacred Cow invokes artists like 
Depeche Mode and Duran Duran only 
to shake them off at the next turn. 
From the soaring string ballad "War in 
Me" to the funky synthesizer workout 
of "Freetime" to the chopped-up hip-
hop of "Man Fading," the singer laces 
each track with breathy choruses, 
neon-lit imagery, and plenty of convic-
tion. Though you may not hear it on 
the radio (format-obsessed program-
mers have their work cut out for 
them), New Sacred Cow is the type of 
guilty pleasure you listen to on head-
phones and sing in the shower.—./DF 

TUB/HIP-HOP 
NERD 

In Search Of... 
PRODUCERS: The Neptunes 
Virgin 11521 
Producers extraordinaire the Neptunes 
step into the artists' spotlight with 
their debut set, In Search Of. Under 
the guise of N*E*R*D (No One Ever 
Really Dies), the Neptunes (Pharrell 
Williams & Chad Hugo), along with 
childhood friend Shay, reference 
almost every musical genre on this 
self-produced disc, which features all 
live instrumentation. Lead single "Lap 
Dance" is driven by a thrashing electric 
guitar. Williams' familiar vocal, known 
to anyone who has listened to R&B 
radio in the past year, is the anchor to 
the otherwise chaotic track. Other 
highlights on the frantic set include 

(Continued on next page) 

NITTY GRITTY DIRT BAND 
Will the Circle Be Unbroken 
REISSUE PRODUCER: John McEuen 
ORIGINAL PRODUCER: William E. McEuen 
Capitol Records 7243 
Matching a country rock outfit with 
acoustic titans would hardly raise an 
eyebrow in today's tribute-happy envi-
ronment, where diverse styles and 
generations are commonly inter-
twined. But in 1971, hooking up Nitty 
Gritty Dirt Band with such legends as 
Mother Maybelle Carter, Earl Scruggs, 
Doc Watson, Jimmy Martin, Merle 
Travis, and Roy Acuff was damn near 
revolutionary and a credit to open 
minds on both sides of the fence. The 
result was nothing short of genius, 

VITAL 
with the "longhaired West Coast boys" 
in the Dirt Band paying reverent hom-
age to their heroes while tossing in 
many a spicy lick of their own. The 
relaxed, "turn the machine on" rendi-
tions of such umpretentious gems as 
Carter's "Keep on the Sunny Side," 
Travis' desolate "Dark as a Dungeon," 
and Watson's "Tennessee Stud" are a 
treasure. Crack instrumentals abound. 
particularly on disc two, including 
"Nashville Blues," "Black Mountain 
Rag," and a wistfully brilliant "The 
End of the World." Appalachian fatal-
ism rears its head on "Wreck on the 
Highway" and traditional country is 
well represented with "Losin' You 
(Might Be the Best Thing Yet)." Rever-

REI 

ence for things rootsy is trendy today, 
which is fine; but the concept had Dirt 
all over it in 1971.—RW 

SSUES 
IRON MAIDEN 
The Number of the Beast 
REISSUE PRODUCERS: Cory Brennan, 
bison John 
ORIGINAL PRODUCER: Martin"Fanner Birch 
Sanctuary 86210 

IRON MAIDEN 
Somewhere in lime 
REISSUE PRODUCERS: Cory Brennan, 
Jaison John 
ORIGINAL PRODUCER: Martin"Masa"Birch 
Sanctuary 86214 
Iron Maiden is celebrating the 20th 
anniversary of its U.S. breakthrough 
set, 1982's The Number of the Beast, 
with reissues—complete with origi-
nal artwork and multimedia en-

hancements—of its 15-strong cata-
log. The Number of the Beast 
marked the debut of the group's new 
singer, ex-Samson vocalist Bruce 
Dickinson, whose often-imitated-
but-rarely equalled, high-octane 
squalling helped cement classics like 
"The Prisoner" and "Run to the 
Hills" in the genre's lexicon. Some-
where in Time endures because of its 
lyrical themes focusing on time and 
location, and songwriters Steve Har-
ris (bass) and Adrian Smith (guitar), 
who deftly created some of the best-
recognized basslines ("Stranger in a 
Strange Land") and guitar licks 
("Wasted Years") ever to roar from a 
set of speakers.—ar 

CONTRIBUTORS. Jim Be"man' Leila Cobo, Jay DeFoore, Rashaun Hall, Wayne Hoffman, Gail Mitchell, Wes Orshoski, Michael Paoletta, Deborah Evans Price, Chuck Taylor, Christa L. Titus, Ray Waddell. SPOTLIGHT: Releases deemed by 
" the review editors to deserve special attention on the oasis of musical merit and/or Billboard chart potential. NOTEWORTHY: Releases of critical merit. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections of works by 

one or more artists. PICKS (111.): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. MUSIC TO MY EARS (n): New releases deemed Picks that were featured in 

the Music to My Ears column as being among the most significant records of the year. AN albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta (Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 

18 www.billboard.com BILLBOARD MARCH 30, 2002 



u over 

?nsc,,0,, ) BRAVADO o v:-_‘41NER fe fiAND1sE 
VA= 'To meetlimpoiloviNe co E51.17:ritt.sE 

sietv ç‘(;‘<ext:s ei‘eroNtoia; se.. zupDftaezd Deal. 

Getet P &Wert) ROLLI S PiP j 

s Synergy 
Sanctuary 

«MI se s BuSiteS 

saec- yoz-

Grim e ill 
¡Merv' "ezemonimAivf 1fr co 

FT*914eKes enee I:» /41 Ceititt 
aff 

- Be'1-41\IME eel '\°3 Plegg ‘ te et160 ' 
AWitRDS 

SWIDARY 
UMW c* 
itloctober 

elnestateCtirlseiNG See Co‘ej; C-u‘ emicZW;AiN 1.001e 
5v.E.IyoiC 

it-4 ELI 0 --o f 

\\P ( %‘()\\ ''Çbi7) \14MZt S 

kviNSoeJ lae& 

g` sie 
Fieut--%%1 " e_Nee. r< e Oyecsee 

eer DItec,N  

Z sie 

The Revolution Is Coming. www.sanctuarygroup.com 

\ , \ 
Sanctuary 



(Continued from preceding page) 

"Run to the Sun" and "Truth or Dare," 
which features Kelis. Having worked 
with such artists as Jay-Z, 'N Sync, 
Mystikal, and Britney Spears, among 
others, the Neptunes prove with this 
disc that one should never underesti-
mate the power of a N*E*R*D.—RH 

SOUNDTRACK 
Blade II 
PRODUCERS: various 
Immortal 12064 
The worlds of hip-hop and elec-
tronica collide on the Blade II 
soundtrack. Inspired by the Wesley 
Snipes action flick, the 14 tracks— 
with the exception of the opening 
track "Blade (Theme From Blade)"— 
feature a rap act teamed with an 
equally well-known electronic act, 
with the latter serving as the song's 
producer. While blending genres is 
always risky business—remember 
the rap-and-rock-inspired Judgment 
Night soundtrack?—Made II has sev-
eral bright spots. The combination of 
Ice Cube and Paul Oakenfold on 
"Right Here, Right Now" works be-
cause Oakenfold supplies Cube with 
an aggressive, guitar-driven track 
that fits his rhyme style. "Gorillaz on 
My Mind," which features Redman 
and Gorillaz, is both amazing and 
hilarious as the quirky acts feed well 
off each other. Other highlights in-
clude the Roots & BT's "Tao of the 
Machine" and the dancehall-inspired 
"Cowboy" by Eve and Fatboy Slim. 
Conversely, there are collaborations 
that sound like experiments gone 
awry. Both "We Be Like This" 
(Fabolous, Jadakiss, and Danny 
Saber) and "Gangsta Queens" (Trina, 
Rah Digga, and Groove Armada) go 
nowhere fast. A mixed bag, indeed, 
Blade Il has enough bite to keep 
things interesting.—RH 

* ANN NESBY 
Put It on Paper 
PRODUCERS: various 
It's Time Child/Universal 440 017 391 
For those who think there isn't any 
life left in old-school artists, imme-
diately give a listen to Ann Nesby's 
Put It on Paper. Nearly six years 
after her noteworthy solo debut, I'm 
Here for You, the former Sounds of 
Blackness lead vocalist, who's sound-
ing better than ever, returns with a 
new label to call home. Already, the 
inspired pairing of Nesby and fellow 
old-schooler the Rev. Al Green on 
the emotion-packed title track is 
reaping deserved chart and radio 

buzz. And that's just one of several 
standouts on this collection of feel-
good R&B music. (The operative 
word being "music.") Aided and abet-
ted by such contemporary producers 
as Herb Middleton, Gerald Isaac, 
Steve "Silk" Hurley, and longtime 
Nesby cohorts Jimmy Jam & Terry 
Lewis, the songstress soars on 
gospel-influenced tracks "Advice" 
(featuring daughter Jamecia) and 
"Let Your Will Be Done," gets down 
and dirty on ballads like "She Can't 
Love You," and ratchets up the 
groove quotient via "Tonight's the 
Night" and a cover of the disco clas-
sic "Lovin' Is Really My Game," 
which topped the Billboard Hot 
Dance Music/Club Play chart in 
2000. Nesby is proof positive that 
quality never goes out of style; the 
same is true of Put It on Paper.—GM 

DANCE/ELECTRONIC 

THUNDERPUSS 
Barry Harris & Chris Cox Present: 
Thunderpuss 
PRODUCERS: various 
Tommy Boy Silver Label 1518 
This Los Angeles-based production/ 
remix duo has topped the Billboard 
Hot Dance Music/Club Play chart more 
than 20 times and given everyone from 
Whitney Houston to LeAnn Rimes to 
Enrique Iglesias the Thunderpuss 
treatment. Here, Thunderpuss master-
minds Barry Harris and Chris Cox 
blend 15 of their productions/remixes 
and other goodies. The beats come fast 
and furious, starting with a souped-up 
mix of Madonna's "Don't Tell Me," and 
the pace never slows. Highlights 
include Peter Rauhofer + Pet Shop 
Boys = the Collaboration's house-
tinged "Break 4 Love," Barry Harris 
featuring Pepper Mashay's anthemic "I 
Got My Pride," and Rosabel with Jen-
nifer Holiday's diva-driven "And I Am 
Telling You I'm Not Going." There's 
nothing subtle about Thunderpuss' 
hard-driving style, which is heavy on 
vocals and pounding rhythm tracks but 
leaves melody lines intact. After 73 
relentless minutes, you'll need a 
break—a snippet of Enya, a swig of Red 
Bull—but when the disc starts over, 
you'll be hard pressed to sit still.—WH 

* ROGER SANCHEZ 
First Contact 
PRODUCERS: Roger Sanchez, Armand 
Van Heiden 
Sony Music Dan498214 2 
First Contact is home to the Toto-
sampling top 20 European hit 

"Another Chance," which also topped 
the official singles chart in the U.K. 
Unfortunately, because of the Toto 
sample ("I Won't Hold You Back"), 
First Contact had a difficult time 
finding a U.S. licensing partner. Com-
ing to its rescue is Long Island City, 
N.Y.-based distributor Musicrama, 
which distributes many imports in 
the U.S. marketplace. Throughout 
First Contact—the debut full-length 
from the globally revered DJ/producer 
—sun-kissed beats and rhythms ef-
fortlessly merge with warm vocal 
stylings, courtesy of guests that in-
clude N'Dea Davenport ("You Can't 
Change Me"), Cooly's Hot Box ("I 
Never Knew"), and Texas' Sharleen 
Spiteri ("Nothing 2 Prove"). On "The 
Partee," Sanchez goes deeper under-
ground and enters Afro Medusa terri-
tory with a blistering Latin-inflected 
peak-hour house jam that also shows 
off his Dominican roots. The set 
closes with "Leavin' " (featuring 
singer Angela Johnson), which opens 
with a classical-leaning overture be-
fore evolving into a foot-stomping 
party jam. With the stateside arrival 
of First Contact, perhaps U.S. radio 
will now consider embracing the 
ebullient "Another Chance."—MP 

COUNTRY 
PORTER HALL TENNESSEE 
Welcome to Poder Hall Tennessee 
PRODUCERS: Gary Roadarmel, Brian Carter 
Slewfoot Records 807 
Led by singer/songwriters Gary Road-
armel and Molly Conley, Porter Hall 
Tennessee plays a blend of rockabilly, 
roadhouse honk, and traditional coun-
try, rendered with an appreciation of 
the hard stuff. The leadoff track, the 
pounding shuffle "Screwed Blue," 
boasts subtle harmonies and melodic 
instrumentation that belie its rough-
hewn lyric. It becomes quickly appar-
ent that Conley herself is quite a find, 
with a stone country delivery and an 
endearing vocal catch that comes off 
like a mutant hybrid of Lucinda Wil-
liams and Tammy Wynette. She shines 
on her well-written ballads "Halfway 
There," the sadly beautiful "Middle 
Tennessee," and "Angel Without 
Wings." She also impresses on the 
oddly uplifting midtempo "Don't Bury 
Me" and her left-handed spiritual 
"Crosses to Hang." For his part, Road-
armel takes on an affected vocal that's 
hit-or-miss on such songs as the dog-
mean "Golden Chain of Hate" and the 
boozy "Drunkard and the Angel"; he's 
at his best on his bluegrass-tinged "Old 

Kentucky Home" and harder-edged 
"Slip Inside the House." The record 
wraps with a manic, well-executed take 
on the fire-and-brimstone gospel 
chestnut "I've Got a Hedge" that's wor-
thy of a revival meeting.—RW 

RHETT AKINS 
Friday Night in Dixie 
PRODUCER: Kenny Lamb 
Audium 8153 
Rhett Akins seemed to sink without a 
ripple after country's wave crested, 
and he resurfaces here on Audium's 
swelling roster with an edgier style 
that seems to better serve his skills. 
It's still mostly lightweight stuff, 
particularly early on. From the by-
the-numbers bravado of "Highway 
Sunrise" and the silly "She Was" to 
the poppish romance of "That Girl" 
and overwrought ballad "In Your 
Love," Akins often seems content to 
tread previously plowed fields. 
Things toughen up considerably 
about halfway through the record 
with such songs as "You Rock Me 
Baby," the likable "Guess I Must Be 
Livin' Right," the Stones-ish "Trou-
ble With a Woman," and thumpin' 
redneck manifestos like "Where the 
Blacktop Ends" and the title cut. It's 
here that Akins definitely finds his 
groove, and he keeps it through 
nicely delivered ballads "Livin' Not 
Lovin' You" and "I Wonder What 
You're Doing Tonight." It's obvious 
here what Akins is more comfortable 
with; why not stick with it?—RW 

LATIN 
* CABAS 
Cabas 
PRODUCERS: Chucho Merchan, Cabas 
EMI Latin 724353 054700 
Colombian newcomer Cabas is fre-
quently compared to fellow country-
man (and labelmate) Carlos Vives, by 
virtue of his fusion of traditional 
Colombian folk rhythms with pop 
and rock elements. But the 24-year-
old Cabas, who writes his own mate-
rial, is ultimately more rock- and 
folk-oriented than Vives. On his self-
titled debut album, Cabas uses 
rhythms such as cumbia, bulle-
rengue, and porro as a starting point 
for songs that dwell on dance and 
love. When aggressive electric guitar 
fuses with traditional acoustic 
sounds—as on "Ana María" —the 
effect is intoxicating. Cabas is dou-
bly appealing because his fusion — 
unlike that of so many recent re-
leases, particularly in the Latin rock 

field—is effortless and simple. His 
music aims for the danceflloor, his 
lyrics (save for the more introspec-
tive "A Veces Soy Feliz" and a cover 
of "Colombia Tierra Querida") for 
nights of rum and love. Disarmingly 
irresistible.—LC 

ELY GUERRA 
Lotofire 
PRODUCER: Andrés Levin 
OmTown 11674 
Mexican singer/songwriter Ely Guerra 
describes this, her third album, as a 
"color" disc, in contrast to her previ-
ous effort, which she dubbed "black 
and white." But if Loto/Ire is color, it's 
of the impressionistic kind, a wash of 
shades that blend into a haze. Guerra, 
who's currently on the Billboard Hot 
Latin Tracks chart (thanks to a collab-
oration with Chile's La Ley), presents 
a radically different persona here, 
blending electronica with drum'n'bass 
beats and trip-hop, her voice hover-
ing atop with an almost ethereal feel. 
The result is closer to a lush sensory 
experience than a collection of easily 
identifiable songs—lovely and sensu-
al, but not altogether fulfilling. Still, 
Loto/ire, with its hypnotic quality 
and unabashed use of multiple ele-
ments, invites listening, as much for 
the daring displayed here as for the 
new direction given to Latin alterna-
tive music.—LC 

CHRISTIAN 
I> NEWSBOYS 
Thrive 
PRODUCERS: Steve Taylor, Peter Furler, 
Joe Baldridge 
Sparrow 51846 724385184628 
Christians have an expression for 
music, lectures, or literature that is 
spiritually nourishing: "getting fed." 
Thrive is a musical feast, and it finds 
Newsboys combining infectious 
melodies with insightful lyrics that 
offer peace and hope. Witness the cho-
rus of the title cut: "Will you hold me 
close so I can thrive/When you touch 
me/That's when I know I'm alive." This 
collection overflows with pop-rock 
enthusiasm, bouncy tunes, stadium-
ready anthems, and, most importantly, 
potent messages. Some Biblical educa-
tion figures into "Cornelius," a song 
about a Roman centurion who was the 
first gentile convert in the New Testa-
ment. Other highlights include the 
social commentary of 'The Fad of the 
Land," the inventive "John Woo" (named 
for the famed director), and the 
poignant "Lord (I Don't Know)."—DEP 

KINKY 
Kinky 
PRODUCERS: Chris Allison, Kinky 
Sonic360/Nettweric America 30254 
Like disco queen Alicia Bridges, Mex-
ican electronic/rock outfit Kinky 
sure loves the nightlife; the five-piece 
band's deliciously spicy eponymous 
debut full-length confirms this. 
Thankfully, Kinky's nightlife isn't 
limited to any one musical genre. 
Instead, it delights in diversity: a 
wah-wah guitar lick here, feisty Latin 
percussion there; Basement Jaxx-
inflected Brasilia here, Aterciopela-
dos-hued alt-rock there; house 
grooves here, hip-hop beats there. 
Throughout, ultra-photogenic band-

NOTEWORTHY 

members Gilberto Cerezo (singer), 
Ulises Lozano (keyboardist), Carlos 
Chairez (guitarist), Omar Gongora 

(drummer), and Cesar Pliego (bass-
ist) play with inner-child enthusi-
asm. Kinky, produced by the band 
and Chris Allison (Coldplay, the Beta 
Band, Plastilina Mosh), is a nonstop 
party, with potent tracks "San Anto-
nio," "Mirando de Lado," "Sol (Batu-
cada)," "Sambita," and lead single 
"Cornman" standing out. Feel like 
getting down, indeed.—MP 

SUPER FURRY ANIMALS 
Rings Around the World 
PRODUCERS: Chris Shaw, Super Furry Animals 
XL Recordings/Beggars Group 50262 
In the mood for some psychedelic 
pop-rock that draws from such 
iconic figures as Brian Wilson, Burt 

Bacharach, Johnny Cash, and Elvis 
Costello? Now, toss in some smartly 
placed electronic wizardry (as well as 

sly nods to The Love Boat and the 
Clinton/Lewinsky scandal), and 
voila, Rings Around the World by 
Welsh quintet Super Furry Animals. 
Powerful and invigorating, the 
sprawling Ring Around the World is 
also decidedly weird and twisted. 
Sublime tracks like "It's Not the 
End of the World?" "Receptacle for 
the Respectable," "Presidential 
Suite," and "No! Sympathy," should 
be incompatible because of their 
lofty ambitions and influences, but 
they're not. Perhaps when steeped 
in lush arrangements and soul-
satisfying melodies, the incongru-
ous becomes congruous. At least 
that's the case here.—MP 
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POP 
COURSE OF NATURE Caught In the 
Sun (4:11) 
PRODUCERS: Mark Martone, Course of Nature 
WRITER: M. Wilkerson 
PUBLISHER: not listed 
Lava/Atlantic 300730 (CD promo) 
"Caught in the Sun" serves as a 
pleasant introduction to Course of 
Nature, a guitar trio from Alabama 
whose first album, Superkala, was 
released Feb. 26. This midtempo cut 
highlights the act's ability to rock 
without sacrificing melody. Vocalist/ 
songwriter Mark Wilkerson capably 
delivers the emotionally charged 
lyric: "I could've passed you on the 
street without saying a word/I miss 
the voice that goes unheard." The 
promo features the song in both 
album and rock flavors, turning 
down the strings and revving the 
guitar on the latter. Now, having 
grown from Southeastern radio to 
make a national impression at main-
stream and modern rock, the album 
mix of "Caught in the Sun" has a 
great sound for hot and modern AC 
with solid potential for top 40 suc-
cess. The act headlines the WB's Col-
lege Night tour in April, which 
should help cement the appeal with 
younger audiences.—EA 

R&M 
* ANN NESBY FEATURING AL GREEN 
Put It on Paper (3:57) 
PRODUCER: Herb Middleton 
WRITERS: M. Orr, J. Orr, A. Nesby, T. Lee, 
H. Middleton 
PUBLISHERS: Mr. Perry's Music/Labor 
Force Music Publishing, ASCAP; Big Herb's 
Music/Warner Chappell/Bachus Music, BMI 
Universal 20739 (CD promo) 
The secular meets the spiritual as 
Ann Nesby, former lead vocalist for 
gospel choir Sounds of Blackness, 
teams with the Rev. Al Green for the 
first single from her forthcoming 
Universal debut. With "Put It on 
Paper, " the duo portray a couple that 
want to make their love official by 
... "putting it on paper," i.e., getting 
married. Nesby—who made her solo 
debut with Ann Nesby 1996 for Per-
spective—and the legendary Green 
pull no vocal punches on the Herb 
Middleton-produced track. The single 
showcases maturity, class, and real 
emotion, which is missing from so 
much contemporary R&B. Hopefully, 
R&B formats will recognize two-time 
Grammy Award winner Nesby for 
some airplay. For a special treat, 
check out the album version, on 
which Green testifies on the sanctity 
of marriage during the intro.—RH 

COUNTRY 
MONTGOMERY GENTRY Didn't I (3:42) 

PRODUCER: Blake Chancey 
WRITER: A. Smith 
PUBLISHER: Almo Music, ASCAP 
Columbia 56797 (CD promo) 
This is the first single from the 
multi-artist album, Music From and 

o 

NICKEL8AÇI( 

NICKELBACK Too Bad (3:29) 
PRODUCERS: Rick Parashar, Nickelback 
WRITERS: C. Kroeger, Nickelback 
PUBLISHERS: Warner-Tamerlane, BMI; 
Arm Your Dillo/Zero-G/M. Kroeger Pub-
lishing, SOCAN 
Roadrunner 10021 (CD promo) 
Following up the biggest crossover 
hit of the year is a tall order, partic-
ularly when the statistics that back 
"How You Remind Me" are so 
daunting: No. 1 on The Billboard 
Hot 100; more than a dozen weeks 
at the top of the top 40, modern AC, 
modern rock, mainstream rock, and 
active rock airplay charts; and the 
impetus for selling 4 million copies 
of the band's accompanying Silver 
Side Up. Fortunately, radio is des-
tined to crawl between the sheets 
again with Nickelback, thanks to its 
rock-solid follow-up "Too Bad," 
which maintains the band's guitar-
grinding credibility while driving 
home a hook that's plenty accessible 
for top 40. Lead singer/lyricist Chad 
Kroeger's vocal imprint is recogniz-
able enough for listeners to in-
stantly connect the dots between 
"How You Remind Me " and "Bad," 
which will only serve to build the 
band's fan base by the thousands. 
The stars are aligned for this one: 
Radio is loving rock, the band is one 
of the few No. 1 acts out there that 
hasn't been overexposed to death by 
the Grammy Awards, and the song 
kicks butt with boots on. This is one 
lucky Nickelback.—CT 

RAPHAEL SAADIQ FEATURING 
D'ANGELO Be Here (3:36) 
PRODUCER: Raphael Saadiq 
WRITERS: R. Saadiq, G. Standridge, 
B. Ozuna, M. Archer 
PUBLISHER: Ugmoe 
Pookie/Universal 20715 (CD promo) 
Having earned his stripes with both 
Tony! Toni! Toné! and Lucy Pearl, 
Raphael Saadiq is following in the 
footsteps of former Lucy Pearl mem-
bers Dawn Robinson and Joi by step-
ping out on his own. Ironically, his 
first single, "Be Here," isn't a solo 
effort but rather a duet. However, 
that's forgivable when the pairing is 
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with the one and only D'Angelo. 
Saadiq and D'Angelo make a dynamic 
duo on the grooving, bass-laced track, 
which the former produced. Neither 
outshines the other as the two vocal-
ists trade verses like the veterans they 
are. It's only a matter of time before 
all R&B formats are all over this sure 
shot, which will bode well for Saadiq 
as he readies the release of his solo 
debut, Instant Vintage. It has been 
rumored that D'Angelo was courted 
to be a member of Lucy Pearl but was 
unable to take part in the project be-
cause of the recording of his last al-
bum, Voodoo. Although that never 
came to fruition, "Be Here" gives lis-
teners a taste of what that project 
might have sounded like. Consider 
this a lock-in across the board and a 
deserved shot at the big-time.—RH 

H bwir 

BRRNEY SPEARS Overprotected (3:18) 
PRODUCERS: Max Martin, Rami 
WRITERS: M. Martin, Rami 
PUBLISHER: Zomba Enterprises, ASCAP 
REMIXER: Rodney Jerkins 
Jive 40022 (CD promo) 
Britney Spears' "I'm Not a Girl, Not 
Yet a Woman" was a poor performer 
at pop radio—if that's not prime evi-
dence of the changing tide at top 40, 
then what is? "Overprotected," the 
third single from the current Brit-
ney, is the best song on the album 
and has already proved its mettle as a 
smash across much of Europe. But 
just to play it safe in the R&B-
drenched U.S., Jive turned the song 
over to producer Rodney Jerkins, 
who refashioned it with a more cut-
ting-edge back-track—which thank-
fully only gives the song a different 
flavor, as opposed to the pedestrian 
trend of taking pop songs, tossing in 
a hip rapper, and starting from 
scratch, à la recent hits from Jennifer 
Lopez. Here, the original mix from 
Max Martin and Rami remains the 
superior choice, but chances are that 
without the added gimmickry, Spears 
would again find herself losing friends 
at radio. In any case, the seemingly 
autobiographical song is like a karate 
kick of uptempo energy, as Ms. Spears 
puts in her bid for independence. The 
Swedish touch of Martin and Rami is 
apparent—as in many of Brit's staples 
—but with an appreciable splash of 
grit this time around. This one's got 
the goods.—CT 

Inspired By We Were Soldiers, the 
new Mel Gibson film. The collection 
features songs by a wide variety of 
acts, including Train, Steven Curtis 
Chapman, Jars of Clay, Mary Chapin 
Carpenter, written specifically in 

reaction to the film's theme, which 
is based on a true story involving 
soldiers in the Vietnam War. On this 
compelling cut, penned by Nashville 
tunesmith Anthony Smith, Eddie 
Montgomery and Troy Gentry deliver 

the kind of gritty, gutsy performance 
that has made them one of the coun-
try community's top new acts. The 
lyric captures the heartbreaking 
plight of Vietnam vets facing a lack 
of support from the American public 

NEW & NOTEWORTHY 
ANDREW W.K. Party Hard (3:04) 
PRODUCERS: Andrew W.K., Mario Dane, 
Scott Humphrey 
WRITER: Andrew W.K. 
PUBLISHER: Andrew W.K. Music, BMI 
Island 15495 (CD promo) 
With his first single, "Party Hard," 
Andrew W.K. creates a throwback to 
the fun of '80s hair bands. The clas-
sically trained pianist-turned-hard-
rocking party hero could be the har-
binger of some good, fun times to 
come into the rock'n'roll world. The 
requisite pounding guitars are 
topped with the unlikely texture of a 
light piano tapping out a rhythm, a 

subtle testament to the pop influ-
ences at work here. W.K.'s shouting 

is indeed sparse, but all the more 
rewarding at each entry, particularly 
after the 40-second instrumental 
intro. The rocker's debut album, I 
Get Wet, comes to the U.S. March 
26; in Europe, where "Party Hard" 
has already climbed the charts, some 
are balking at the cover art, which 
features a slightly gross close-up of 
W.K. with a bloody nose. Packaging 
aside, the artist has a frenetic deliv-
ery onstage, not unlike a latter-day 
Meat Loaf. And like Loaf's hits, with 
a little luck, "Party Hard" could 
move from rock to be a fun cross-
over this spring.—EA 

they fought to defend. Montgomery's 
vocal performance resonates with 
hurt, confusion, and betrayal 
throughout the poignant lyric but 
most especially on the chorus: "Did-
n't I burn? Didn't I bleed enough for 
you? I faced fear and felt pain so you 
won't have to." It's a powerful song, 
and the duo are the perfect act to 
have recorded it. Though it's taken 
from an album tied to a film, and the 
subject matter isn't the usual coun-
try radio fare, this will work for the 
country radio audience because of its 
patriotic bent.—DEP 

* LESLIE SATCHER The Slow Way 
Home (3:28) 
PRODUCER: Luke Wooten 
WRITER: L. Satcher 
PUBLISHERS: Ocean Bound Music/Ensign 
Music, BMI 
Warner Bros. 100856 (CD promo) 
Singer/songwriter Leslie Satcher 
has a voice that exudes purity and 
warmth, drawing the listener into 
the beauty and poignancy of her 
lyrics. She has penned tunes for a 
variety of artists, among them 
Willie Nelson, Vince Gill, Pam Tillis, 
Chely Wright, and Lee Ann Wom-
ack. Her debut, Love Letters, is an 
impressive collection of well-crafted 
songs, and this beautiful single is 
among the many gems. The lyric 
finds Satcher encouraging her loved 
one to take the slow way home—to 
forget the pressures of daily life 
that rob lovers of the "wild aban-
don" of their youth. It's a soft, sul-
try plea to remember the priorities 
in a relationship and to make time 
for what is truly important. Country 
programmers would do well to give 
this a shot and help listeners dis-
cover one of the best albums to 
come out of Nashville in recent 
years. Satcher has the potential to 
be one of the first big stories of 
2002 in country music.—DEP 

ROCK 
SNEAKER PIMPS Sick (3:43) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Tommy Boy 2309 (CD promo) 
In 1997, dreamy alt- rock outfit 
Sneaker Pimps scored at modern 
rock with the hit "6 Underground" 
and clubside with "Spin Spin Sugar." 
This time out, the band has a new 
voice and a redefined image. After 
the success of Becoming X, the act 
left the trip-hop pigeonhole, losing 
the trademark ethereal vocals of 
Kelli Dayton in the process. "Sick" 
leads Bloodsport, the follow-up to X 
(1999's Splinter was never released 
in the U.S.), and on this single, the 
band turns toward the organic as 
guitarist Chris Corner reassumes 
the mike and picks up an acoustic. 
The group doesn't entirely ignore its 
electronic roots, however, as a sub-
tler blend of synths and drum pro-
gramming still appears in the cut. 
Much of the group's U.S. familiarity 
depended on Dayton's voice, so from 
the listener's perspective, the Pimps 
are starting from scratch. Neverthe-
less, this material is well-suited for 
the British accent of Corner's voice, 
and the midtempo vibe and the 
catchy chorus make this a great 
reintroduction.—EA 

CONTRIBUTORS: Eric Aiese, Rashaun Hall, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists. PICKS (I»): New releases predicted to hit the top haft of the chart in the corresponding format. CRITICS' CHOICES (*): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chudaaylor 

(Billboard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus. 
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CD Burning 
Continued from page 1 

2.3% by 2001, according to NPD research. 
The long list of manufacturers of computer-

peripheral CD burners and standalone CD recorders 
includes the expected companies: Sony, Philips, 
Iomega, Yamaha, Hewlett-Packard, Pioneer, RCA, 
and TEAC, to name a few. A walk through any con-
sumer electronics store reveals a similar wealth of 
choice of features and price points, from a simple 
two-tray recorder recording at 2x speed to a model 
featuring a 20-gigabyte internal hard drive that 
enables 10x recording speed from CD to hard drive, 
thus blurring the distinction between consumer 
and professional product. 

At the electronics retailers, standalone CD 
recorders are often accompanied by a display pro-
claiming the ease and speed with which the prod-
uct copies CDs. On the peripherals side, the new 
PCR 3210 internal CD-RW drive from Philips 
Electronics—co-developer, with Sony, of the 
CD—can read discs at 40x speed, copy recordable 
discs at up to 32x, and bum CD-RWs at up to 10x. 

This proliferation of the format, as well as the col-
lision of the personal computer and home enter-
tainment components, reveals an odd irony. Within 
the industry's components—content providers, play-
back equipment manufacturers, and retailers—the 
industry impairs itself. In concert with, and inde-
pendent of, illegitimate downloading, CD recording 
equipment—many models of which are manufac-
tured by the same corporations in the business of 
selling prerecorded music—is further enabling pro-
liferation of pirated content. The means by which the 
industry profits—its very means of sustenance—is 
being undermined, in part, by its own hand. 

The incorporation of the computer into pro-
fessional recording has given rise to dramatic 
changes in the process, bringing astounding 
flexibility, speed, and convenience at an ever-
declining cost. At the front end of the audio pro-
duction chain, digital recording has largely cast 
a mature technology (analog) aside, ushering in 
a nonlinear world where random access, virtu-
ally unlimited track counts, and manipulation 
with software and mouse are the norm. 

However, reduced time and cost of production 
extend to the masses today, and successive gen-
erations of better, faster, and cheaper recording 
equipment—increasingly found in home or proj-
ect studio environments—have wiped out entire 
segments of the commercial recording industry. 
Standalone 24-track hard disc recorders have 
cracked the $2,000 mark, a point unheard of just 
a few years ago. For the high-end commercial 
recording industry, it is no small threat. 

At the other end of the chain, the digitization of 
music likewise enables creative freedoms for con-
sumers. Custom compilations of content, chosen 
and sequenced by the individual, are easily burned 
to CD. Compilations, or copies of entire albums, 
are frequently bought and sold on college cam-
puses. Around the world, seizures of pirated CDs 
destined for street sale are at an all-time high. 

IRONIC SITUATION 
"It is absolutely one of the ironies of this entire 

industry," an executive at a major electronics and 
prerecorded music chain says. "I don't know 
what else to say beyond that. From our stand-
point, we are most definitely an electronics com-
pany; that is a far greater percentage of our busi-
ness. So I understand the corporate reasoning 
behind that, and I suppose that's the same situ-
ation for the electronics manufacturers as well." 

The CD's proliferation and acceptance (driv-
en, in part, by inexpensive media) extends to pro-
fessional recording as well as consumer play-
back. CD recorders are as ubiquitous as DAT in 
recording studios, and most pro and consumer 
electronics manufacturers offer a selection at 
various levels of price and performance. 

In the case of Sony's professional audio group, 

CD recorders were a late arrival. "For Sony," 
explains Paul Foschino, national manager of 
reseller marketing for business and professional 
products, "they've been around for about a year-
and-a-half. For the consumer, they were intro-
duced about six months after that. But Sony came 
into the CD-R market late, in a standalone piece. 
We held off, at least on the factory level, because 
of any concerns and sensitivity they might have 
had for what was going on in the music industry. 
That hurt us quite a bit in being able to come into 
the market and replace a product that we were 
doing very well with: DAT recorders. That was the 
main staple of a 2-channel digital recording 
device in our industry for many years, and Sony 
did very well with the PCM-R300 and R500. 

'Then, when CD-R came along, people started to 
gravitate to that format because of the lower-cost 
media involved and the compatibility with playback 
in a wider variety of places. There were a lot of [com-
petitors] cleaning up with CD-R recorders, and we 
were simply losing sales on our DAT decks with no 
replacement product. Eventually, we got into it after 
enough concerns were addressed from a legal stand-
point, with clarification on pro channels of distri-
bution, with clear definitions as to who the end-user 
and customer would be and how they would be 
using it How that evolved into a consumer model, 
six months later, I don't know. Probably the same 
pressures being put on the factory, driven by the 
marketing company, because of lost sales opportu-
nities being given to all our competitors." 

constantly operating with an awareness that we have 
to find the best balance of the respective interests of 
both consumers and copyright holders." 

Technology has contributed to the industry's 
current imbalance. But Clancy notes that today's 
downloading and burning dilemmas could not 
have been anticipated. Moreover, legitimate uses 
of CD recorders, CD-R and RW drives, and record-
able CDs are plentiful. "With the spread of the 
Internet and the advancement of software, it's 
become very easy to copy, for example, music CDs 
through file-sharing methods. And certainly, this 
degree of capability was not predicted when CDs 
were introduced to the market almost 20 years ago. 
This has made the whole issue of the protection of 
copyright holders' interests very important." 

Sony isn't alone. Coexisting under parent 
company Matsushita are the replication facility 
NC Disc America, with major-label clients, and 
Victor Company of Japan (JVC), which offers CD 
recorders. (Japanese label Victor Entertainment 
is a subsidiary of NC.) 

"Basically, there's a free-use doctrine for peo-
ple who purchase movies and music," explains NC 
Disc America senior VP of sales and marketing 
Sean Smith, referring to the Audio Home Record-
ing Act of 1992. "We'd like to believe that the basic 
consumer would make copies for themselves and 
not for their friends and/or distribution. So the 
consumer division goes in marketing that prod-
uct as: 'There's a niche, there's a need, it's an 
acceptable format.' We'd like to believe that the 

Tools of the Trade. I he CDR-W1500 CD recorder from Denon, left, and Sony's CRX-10U-A2 CD-WRW drive. 

Philips brought CD recording hardware to the 
consumer market sooner, introducing PC-based 
recorders in 1995 and standalone models in 1997. 
"Sony has been selling CD-R recorders for less than 
a year," Sony Electronics director of public rela-
tions Dave Migdal says. "Philips is in a different sit-
uation in that they don't have a music company 
and movie company looking over their shoulder, 
so to speak. We report to a different standard." 

Sony Electronics announced its first con-
sumer CD recorder, the RCD-W1, in January 
2001. The company, Migdal adds, will soon offer 
three models. "The whole trend in CD-R now is 
faster recording times, super bit mapping [a 
process developed by Sony to achieve 20-bit per-
formance on the 16-bit redbook CD standard], 
the ability to add CD text, high-speed finalizing. 
It's changing from simply slapping a couple of 
discs in a two-tray box and hitting 'record.'" 

In other words, CD creation is easier for the 
consumer than ever before, and it is becoming 
more so as technology allows. Is this a pattern 
Sony is comfortable with? Migdal says, "We take 
Sony Music and Sony Pictures into account in 
everything we do. They are sister companies, and 
we all try and get along. I think all of us are on the 
same page in terms of protecting the rights of 
artists and content owners. Copyright protection 
is at the top of everyone's mind." 

But what of the former buyer of prerecorded 
music on CD who downloaded the collected 
works of Miles Davis, Celine Dion, or Stevie Ray 
Vaughan to a Sony VAIO PC and burned them to 
Sony CD-Rs? Or made hundreds of copies of those 
artists' CDs with a Sony CRX10U-A2 USB CD-RW 
Drive or RCD-W1 CD recorder? 

Sony Electronics senior VP of corporate commu-
nications Rick Clancy says, "Sony has always con-
ducted its business on the basis of satisfying customer 
needs, both for its hardware and software products, 
while at the same time respecting copyright We're 

people who purchase our products abide by the 
rules and regulations of the free-use doctrine." 
And Denon— like Sony, long an innovator of pro-

fessional and consumer recording equipment—is 
part of parent company Nippon Columbia, Japan's 
oldest record label, which recently established a U.S. 
operation under the revived Savoy label. "Denon 
had a pro CD recorder a dozen years ago," says 
national sales manager of professional products 
Wayne Dolnick, "but because Denon was a software 
company—it has its own record label and pressing 
plants—it refused to follow up on it It was a philo-
sophical debate over the years. It's only in the last 
year and-a-half that we've had these machines. I've 
only had the pro [machine] less than a year, because 
Denon was philosophically opposed to doing it." 

Denon's professional CD recorder is sold, like 
Sony's, through professional audio distribution 
channels. "I believe it's illegal to sell in a consumer 
store," Dolnick says, "because it defeats SCMS." (He 
is referring to the Serial Copy Management System, 
which prevents production of multiple generations 
of digital copies from a copyright-protected origi-
nal; a single, personal-use copy is permitted.) 
Denon also manufactures two CD recorder 

models in its Home Audio line. "I don't know 
what the internal strategy was at [Nippon Colum-
bia's] end," Dolnick says, "but we've pressured 
them for quite some time. You can sit on the 
fence and wait for the dominos to fall on the left 
or right side, or you can be proactive." 

Within the industry, many are skeptical about CD 
buming's culpability with regard to the current sales 
slump, pointing to a host of legitimate alternatives. 
"I've spoken to all of my reps about this subject," 
Dolnick states. 'They all have 13- to 16-year-old kids, 
and they all say the same thing: 'Yes, they do down-
load files; yes, they do make a lot of CDs.' But what 
the industry is not recognizing, and what every sin-
gle rep around the country has told me is, after the 
kids do this, they buy the original CD. When they 

say record sales are down, I think it's because a lot 
of the music is bad that's basically the bottom line. 
I know that at the pressing plants, business is way 
off, but I think a lot of it has to do with content" 

"I've read a lot," IRMA's Van Horn says, "as to 
people saying, 'Is it the change at the executive level, 
not trying to develop the artists the way they used 
to? Is it because they've diverted their attention to 
mergers, acquisitions, etc.? Is it because you just 
don't have artists today that have a wide genre that's 
appealing to the consumers? Is it downloading free 
music over the Internet? Or is it their lack of pro-
viding the catalogs at a reasonable price on the 
Internet?' I think it probably is all of the above." 

At the recently concluded National Assn. of 
Recording Merchandisers (NARM) convention, 
copy-protected CDs—some of which have recent-
ly hit the European, Japanese, and U.S. mar-
kets—were hotly debated. An immediate imped-
iment to the success of copy-protected CDs, 
however, was their incompatibility with many 
CD-ROM drives and DVD players. 

The album More Music From the Fast and the 
Furious was a sort of test, explains Jim Une, Uni-
versal Music & Video Distribution president and 
member of the NARM board of directors. "We 
wanted to put something out in the marketplace," 
he states, "that would not necessarily taint any indi-
vidual artist, and we would get a fix. It did far bet-
ter than we anticipated it doing, which was good. 
When we shipped it, some people internally were 
saying that it might not play on as many as 25% of 
the players. In fact, now that we've done it, the real 
returns—the "defective" returns—appear to be 
something just under 1%. We know that from the 
retailers who are telling us what they're taking back 
and also because we have a help line in the insert 
that they can call for help. 

"On the other hand, it could be copied," Une 
continues. "Legally, we have to allow it to make 
one copy: The software allows you to make one 
copy, and then it engages so you can't make 
more. However, we knew that it would not be 
foolproof, and that in around one-third or so of 
computers, you would be able to make unlimit-
ed copies. That's what we thought going in, and 
that seems to be about what it is." 

Still, Urie adds, copy-protected CDs are how the 
industry will ultimately resolve its dilemma. "I 
believe in people's right to copy CDs for their own 
use," he says. "The problem is that it has gone far 
beyond that, and for people to act like it hasn't or 
to get indignant about consumers' rights is as 
wrong as it would be to say that no CD burning 
should be allowed. It's not just about enfranchis-
ing or disenfranchising consumers; it's about how 
we can avoid bringing the music business to an 
end. To say, 'We'll educate people and they will 
stop'—that's not going to happen. I think that 
we're going to have to come up with something 
that is favorable to the consumer but also fair to 
the artists and all of the various copy holders." 

While Sony Music offered no comment, Sony 
Electronics' Clancy states that, "Sony feels it's nec-
essary to introduce a new technological approach 
that will help create a solution that respects the 
interests of both the consumers and copyright 
owners. We're currently evaluating technologies 
and considering the issue, but we have not final-
ized a determination on the method." 

But if the overt sentiment circulating online is 
any indication, those burning CDs of freely down-
loaded music are as devoted to outsmarting copy-
protection as the industry is to safeguarding its 
content Pushing copy-protection, Denon's Dol-
nick says, will only backfire. "All it will do, in 
essence, is force the issue of MP3. Some of the 
broadcast people—a lot of whom are going to hard 
disc—are pushing MP3 in the ability to store larg-
er amounts of data in a smaller space. They're 
looking for better-quality MP3 playback. Once the 
quality improves, the harder record companies 
make it for people to mix their own music, they're 
only going to shoot themselves in the foot. That's 
just an observation from somebody in the indus-
try. I could be wrong; I think I'm right." 
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Arenas Heed Call For Smaller Halls 
With More Ads Filling Fewer Seats, Venue Owners Add On Theatrical Elements 
BY LINDA DECKARD 

NASHVILLE—Responding to a per-
ceived need for more 5,000-seat 
halls, arena owners are investing 
hundreds of thousands of dollars in 
curtains, chandeliers, and rigging 
tracks in a bid to create intimate 
theaters within the arena bowl. And 
while the address is the same, arena 
theaters are being marketed and 
even named separately to emphasize 
the difference. 
The ArenaNetwork, a consortium 

of arenas that can promote and co-
promote, has even formed a sub-
group, Arena Network Theatre 
Group (ANTG), to buy tours and 
promote the smaller venues as a 
separate route. 

Its motivation is that there are 
more acts on tour that can fill 5,000 
seats than those that can fill 20,000. 
From the booking agent's viewpoint, 
it's a more appropriately sized venue, 
with "all the staging space you'd ever 
need," notes Creative Artists Agency 
agent Ron Baird. 

Currently, there are 18 ANTG the-
aters, not including the American 
Airlines Arena theater in Miami, 
scheduled to open in 2003. Tim Ryan 
of Arrowhead Pond of Anaheim and 
the Theatre at the Pond says ANTG 
would like to have "30 [member the-
aters] within the next 12 months." 

Clear Channel Entertainment's 
Bruce Kapp believes the theaters are 
evidence that arenas "are not utiliz-
ing enough dates a year because of 
their capacity, so they're trying to 
lure artists in by cutting down 
capacity. A few have done spectacu-
larly well, and a few haven't." 

Baird, too, calls it a way of putting 
a spin on the arena to book it, but 
he sees more and more artists in the 

mid-level range that can take advan-
tage of the trend. 

In the past, not many 5,000 to 
6,000-seat auditoriums were built. 
Kevin 'Divohig, who books his Star 
Theatre at the Spokane Arena in 
Washington, believes 5,000-seaters 
were "going to be a trend 50 years ago, 
but there weren't a lot of acts at the 
time that could sell that many seats." 

Today, there are a huge number 

that can sell that many seats, '1Wohig 
says, and the war memorials and 
civic centers don't work. Those that 
were built were all compromises. 
"You can't build a 5,000-seat hockey 
rink and get a 5,000-seat theater out 
of it. Your seats are in the wrong 
places for a theatrical environment." 
But the big arenas can create an 
environment that looks and feels 
like a theater, 'I\vohig says: "We paid 
off our $250,000 investment in the 
first 18 months." 
Bob Hunter of Air Canada Cen-

tre in Toronto, which houses the 
5,500 to 5,800-seat Sears Theatre, 
has hosted 25 shows in the theater 
setup since the arena opened three 
years ago—"about one-third of 
our business." 
Daren Libonati of Thomas & 

Mack Center in Las Vegas, home of 
the Ultimate Theater, cites flexibility 
as a key to the success of arena the-
aters. "Our advantage at this build-
ing is I can set the theater in a short 
house configuration," Libonati says, 
"as well as spin it around and do it 
in a complete lower bowl situation." 
When Nine Inch Nails' attendance 

projections dropped way down, "we 
were able to drop the curtain and go 
into the theater setup," Libonati 
says. "An arena show became a the-
ater show, and it created a very inti-
mate 5,000-seat sellout." 

It has worked in the other direc-
tion, too. Thomas & Mack staff can 
"lift our curtains in quadrants," 
Libonati notes. "When Creed 
caught fire years ago, we lifted one 
straightaway side, then the other, 
then the back of the bowl, so we 
were able to expand it." 

Bucky Dame of the Joel Coliseum 
Theater at the Joel Coliseum in Win-
ston-Salem, N.C., is new to the 
game. His first show in the 5,600-
seat theater setup will be April 20, 
when Nelly plays there. 

The centerpiece for Dame's the-
ater is a $ 10,000 chandelier that is 
14 feet wide by 15 feet high. "We 
found it on eBay," Dame says. The 
monster chandelier stays up all the 
time, wrapped in a sock and tucked 
away during arena events. 
"We took a look at what acts are 

available, and we had a lot more 
potential acts for the theater than 
the full arena," Dame continues. 
"And your margins are better, your 
outlay is not quite as much. You're 
looking at guarantees from $40,000 
up to $ 150,000. For the full arena, 
it's $ 100,000 plus. If you have a show 
with a $100,000 guarantee at 5,000 
seats, you can keep ticket prices 
rather reasonable." 

Scott Williams of the Delta Cen-
ter in Salt Lake City, a member of 
the ArenaNetwork, isn't part of 
ANTG and can't justify spending 
"$350,000-$400,000 for five or six 

shows a year. This market is not 
short on small arenas." 
Xen Riggs of Value City Theater, 

Schottenstein Center in Columbus, 
Ohio, is 100% behind the idea. "We 
did ours almost four years ago. 
Frankly, some of the promoters we 
were working with said, `You may 
want to reconsider that; I'm not 
sure how much you'll do in that 
setup,'" Riggs recalls. "We've been 
open four years, and we do five or 
six shows a year that we consider 
Value City shows." 

Kevin Ullestad of Assembly Hall 
in Champaign, Ill., has made some 
modifications to his 5,000-seat, 38-
year-old theater. "Roughly 40% of 
our concerts [have been] in our the-
ater configuration [during] the last 
two years, because there are [fewer] 
and [ fewer] shows that can sell 
10,000 tickets," Ullestad says. "ANTG 

will shine the light on an excellent 
opportunity that is already there and 
[that] we've been utilizing." 
Ed Rubinstein of Bi-Lo Center in 

Greenville, S.C., opened his Pepsi 
Pavilion in February 2000 with Reba 
McEntire. He has always believed 
that "there is an untapped market 
for the 4,000 to 5,000-seat configu-
ration. There aren't that many cities 
that have facilities that size." 

However, Rubinstein also believes 
there was an embarrassment factor 
for acts if they couldn't play the full 
arena. A curtain didn't quell the feel-
ing, but a separate theater, he be-
lieves, will. "I get calls now from 
agents and acts and promoters that 
want to play the Pepsi Pavilion." 

With the fiscal year started Sept. 
1, 2001, Rubinstein has seven events 
booked through April 21 and offers 
for three or four more. Concerts 
include the Guess Who, Patti La-
Belle, CeCe Winans/Donnie Mc-
Clurkin, and, coming up, Steven 
Curtis Chapman and dcTalk. 
TWohig says, "Rob Zombie is our 

next show in there. How insane is 
that? And we're going to do Styx/ 
REO Speedwagon a week after that. 
Rob Zombie is way, way into the 
black—it's very profitable—and 
Styx/REO is doing fine." 

Tour Goes 'Backstage' 
BY RAY WADDELL 

NASHVILLE—In what amounts to 
probably the biggest extended cor-
porate VIP beer bash ever, Clear 
Channel Entertainment (CCE) and 
Miller Brewing Co. are serving up the 
Rellim tour, a three-trek, 57-date 
club run featuring developing artists. 

Nineteen cities get all three 
tours, with the first already under 
way. Rellim ("Miller" spelled back-
wards) is the first national mar-
keting alliance that makes use of 
Clear Channel's radio and enter-
tainment division to develop a 
customized mar-
keting program 
for a sponsor. 
Darin Wolf, 

CCE,VP of alliance 
marketing, says 
Rellim's genesis 
occurred when 
Miller's media-
buying agency ap-
proached Clear Channel Worldwide 
with the challenge of "developing a 
unique media merchandising pro-
gram revolving around music." 
Clear Channel's radio side, in turn, 
brought in CCE. 

"Miller wants to be seen as a 
staunch supporter of emerging 
artists," Wolf says. The first tour 
began March 10 and features Tan-
tric, Mesh STL, and Daysleeper. The 
second tour has Trik Turner booked 
as the headliner, and the third tour 
has yet to be finalized. 

Miller director of sports and events 
marketing Steve Lauletta says, "The 
Rellim tour is an attempt for us to 
make a statement in terms of up-and-
coming music and take it to the local 
level and consumers in each of these 
19 markets. Hopefully, we'll make a 
positive impression with Miller and 
our brands, and consumers will have 
a good night of music." 

Attaching to developing artists, as 
opposed to sponsoring established 
artists, better pinpoints those con-
sumers Miller is targeting, Lauletta 
says. "The music consumer we're try-
ing to impact with this program is one 
that has a real focus on discovering 
the next big band out there and being 
on the cutting edge," he says. "We 
don't want this to be 'Miller Brewing 
Company presents band XYZ.' Our 
goal is to relate to music and the dis-
covery of music and bands." 
Each tour runs for about four 

weeks, with CCE promoting and pro-
ducing all dates. Lauletta says, "This 
is really our first national cross-plat-
form, fully integrated touring prop-
erty marketed exclusively through 
our radio in every city. The only way 
to get tickets is through our local 
radio partners with on-air promo-
tions, bar nights, and so on." 
The all-club tours range in 

capacity from 500 to 2,000, with the 

average at about 800. "These are 
basically private parties," Wolf 
explains. "Our deal with the clubs 
is a four-wall rental." 

BASS-ACKWARDS 
The concept of the Rellim shows 

is unique, with producers turning 
the venues "inside out" to give music 
fans a behind-the-scenes perspective. 
Wolf says, "We're giving consumers 
the opportunity to touch and feel 
what it's like to be backstage." 

Patrons enter the venue through 
a side or back door, hang in an "artist 

dressing room" 
area with video 
games, couches, 
and foosball tables, 
and then proceed 
to a "green room" 
that serves as the 
performance area. 
Wolf says, "The 
'green room' is set 

up with waiter/waitress service and 
unique lighting techniques." Video 
screens show bands exiting the Rel-
lim tour bus and entering the same 
way patrons did previously: "The 
fans love it." 

Wolf admits that a "backwards" 
production adds costs. "This is a lit-
tle more expensive than the tradi-
tional ticketed tour, with the addi-
tion of the different elements, props, 
and touch points." 

That said, this is one of the few 
tours that is bought and paid for 
before the trucks ever leave, without 
any promoter risk involved. Wolf 
says, "Miller is sponsoring the tour. 
It's their tour, we're producing, and 
they're paying us a sponsorship fee 
for that. Additionally, our media 
partners are getting incremental 
income to promote the shows." 

Lauletta says the Rellim tour rep-
resents a "multimillion-dollar 
investment" for Miller Brewing Co., 
including local and national media 
buys. However, he points out that 
the tour is a more targeted market-
ing effort than many other sports 
and entertainment marketing ini-
tiatives. "Miller and Clear Channel 
are able to bring this program into 
these markets and collectively make 
it look the way we want it to, as 
opposed to a sports program that's 
borrowed equity," he explains. "If we 
decided going to Columbus, Ohio, 
was a good idea, we can go there." 

Lauletta admits there has been a 
"lot of learning curves" on the ini-
tial run. "We're dealing with things 
that are invisible to the consumers 
but are a lot of hard work for us. We 
want to make the first tour as cool 
as we can, but we should really be 
hitting our stride by show one of leg 
two. In each market, with each sta-
tion, in each venue, we're going to 
learn something." 
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Warped Still 
Going Strong 
BY RAY WADDELL 

NA SI I\ ILLE—Ilaving seen high-pro-
file festivals like Lollapalooza and 
Lilith Fair come and go, the Vans 
Warped Tour is gearing up for its 
eighth run, with 47 dates on the 
books. Warped is a joint production 
of Kevin Lyman, Creative Artists 
Agency (CM), and Vans. 

The tour begins June 21 in Boise, 
Idaho, and concludes Aug. 18 in De-
troit. The lineup includes Bad Reli-
gion, Flogging Molly, Good Charlotte, 
Lagwagon, Mighty Mighty Bosstones, 
MXPX, New Found Glory, NOFX, Reel 
Big Fish, the Used, Morgan Heritage, 
Thrice, Thursday, Something Corpo-
rate, and many others. Forty-two 
bands play at each show. 
"We have a good, well-rounded 

lineup," Lyman says. "No superstars 
jump out at you, but the lineup runs 
pretty deep with solid touring acts." 

This year's Warped tour seems to 
boast more lifestyle elements and 
ancillary attractions than ever. "I 
don't know if it's more; we just got 
'em all in the press release this year." 

Lyman says. Included are extreme 
sports demonstrations, the Warped 
Are They Now? traveling museum, a 
Troma Films exhibit, the Pirate Zone 
water-themed area, a fanzine area, 
Extreme Drumming, and the Reverse 
Daycare. There are two secondary 
stages. In addition to Vans, sponsors 
are Sony PlayStation and Yoo-Hoo. 

Rather than a straight-up sum-
mer shed run, Warped continues to 
play a wide range of venues. The 
route includes fairgrounds, ski 
lodges, amphitheater and arena 
parking lots, piers, and stadiums. It 
also plays some markets that are off 
the beaten path for many major 
tours. "We're definitely getting out 
to some of the hinterland places this 
year," CANs Daryle Eaton says. Asked 
if there are punks in those markets, 
he says, "We're gonna find them if 
they're there." 
Warped will play doubles in Los 

Angeles and San Francisco; two-day 
passes will be available for $40 in those 
markets, as well as for Orlando and 
Jacksonville in Florida. The average 
ticket price for Warped is $25. 

Last year, Warped grossed more 
than $6 million and drew more than 
460,000 people. So why has it survived 
and thrived when others haven't? "I 
keep to my niche," Lyman says. "And 
we pay attention to our audience and 
what they want to see." 

Eaton adds, "There's definitely a 
Warped kid out there that looks forward 
to this every year. And we offer value." 
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ARTIST(S) 

BaxscaRE I NI 

C:b NICERT GROSSES 
VENUE/ GROSS/ ATTENDANCE/ 
DATE TICKET PRICE(S) CAPACITY PROMOTER 

BILLY JOEL & ELTON JOHN National Car Rental Center, 13.713,645 38,246 Clear Channel 
Sunrise, Fla. $175/$85 38,709 two shows Entertainment 
March 5-7 

GEORGE STRAIT, JO DEE MESSINA The Pyramid, $1,206,065 20,720 VerneII Enterprises 
Memphis $59.50 sellout 
March 8 

'N SYNC, GINUWINE Tacoma Dome, $1,126,473 19,542 Clear Channel 
Tacoma, Wash. $110/$39.50 20,604 Entertainment 
March 4 

'N SYNC, GINUWINE Compaq Center, $896,542 14,857 Clear Channel 
San Jose, Calif. 5110/$39.50 16,615 Entertainment 
March 8 

'N SYNC, GINUWINE ARCO Arena, $883,101 14,661 Clear Channel 
Sacramento, Calif. 5110/$39.50 15,272 Entertainment 
March 7 

'N SYNC, GINUVVINE San Diego Sports Arena, $838,556 12,213 Clear Channel 
San Diego $110/$39 14,391 Entertainment 
March 10 

NEIL DIAMOND Philips Arena, $815,085 13,725 Concerts West 
Atlanta $67.50/S37.50 sellout 
March 10 

'N SYNC, GINUWINE Oakland Arena, $682,146 13.219 Clear Channel 
Oakland, Calif. $110/$3$52 16,579 Entertainment 
March 6 

OZZY OSBOURNE, THE TEA PARTY, Skyreach Centre, $565,637 15,545 Clear Channel 
PROJECT VVYZE Edmonton, Alberta. ($899,308 Canadian) 16,470 Entertainment 

March 5 $37.11/$18.55 

MARY J. BLIGE, AVANT Shrine Auditorium, $519,980 11,243 Clear Channel 
Los Angeles $65/$35 12,312 two shows Entertainment 
March 6-7 

NEIL DIAMOND Patriot Center, $493,830 8,485 Concerts West 
Fairfax, Va. $67.50 sellout 
March 14 

NEIL DIAMOND Raleigh Entertainment and $458,303 11,116 Concerts West 
Sports Arena, Raleigh. N.C. 667.50/$37.50 11,642 
March 12 

NEIL DIAMOND North Charleston Coliseum, $379,643 8,709 Concerts West 
North Charleston, S.C. $67.50/$37.50 8,928 
March 9 

OZZY OSBOURNE, THE TEA PARTY, Molson Centre, $369,968 9,866 Clear Channel 
PROJECT VVYZE Montreal ($587,027 Canadian) 10,494 Entertainment 

March 11 $37.50 

HANK WILLIAMS JR., BLAKE Fox Theatre, $351,287 8,769 B-F Promotions 
SHELTON, ANDY GRIGGS Atlanta $48/$33 9,170 two shows 

March 8-9 

BARRY MANILOW First Union Arena, $351248 7.230 Jack Utsick Presents 
Wilkes-Barre, Pa. $55/$38 sellout N.E., Metropolitan 
March 18 Entertainment Group 

ALAN JACKSON, JAMIE O'NEAL Patriot Center, $341,967 7,872 Musicentre Prods., 
Fairfax, Va. $45/$28.50 8,650 Outback Concerts 
March 10 

KENNY CHESNEY, SARA EVANS, Viking Hall Civic Center, $334,951 10,982 Yarnell Enterprises 
CAROLYN DAWN JOHNSON Bristol, Tenn. $30.50 two sellouts 

March 16-17 

KID ROCK, HEMIGOD Van Andel Arena, Grand $313.432 10.808 Clear Channel 
Rapids, Mich. $29 sellout Entertainment 
March 14 

OZZY OSBOURNE, THE TEA PARTY, Winnipeg Arena, 1304,331 8,462 Clear Channel 
PROJECT WYZE Winnipeg, Manitoba ($481,117 Canadian) 10,709 Entertainment 

March 7 $37.64 

ENRIQUE IGLESIAS Molson Centre, $259,817 6,272 Clear Channel 
Montreal ($411,344 Canadian) sellout Entertainment 
March 12 $43.90/$31.27 

TOBY KEITH, JAMIE O'NEAL, The Mark of the Quad $257,618 10,313 Clear Channel 
EMERSON DRIVE Cities, Moline, Ill. $26.25 sellout Entertainment 

March 15 

KENNY CHESNEY, SARA EVANS, Von Braun Center, $244,032 7,626 Vemell Enterprises 
PHIL VASSAR, CAROLYN DAWN Huntsville, Ala. $32 sellout 
JOHNSON March 15 

KORN, STATIC-X Auditoria Benito Juarez, 1237209 9,415 OCESA Presents, 
Guadalajara, Mexico (2,163,350 pesos) sellout CIE Events 
March 6 $38.38/$21.93 

DREAM THEATER Auditorio Nacional. $236,036 7,199 OCESA Presents, 
Mexico City (2,183,330 pesos) 8,887 CIE Events 
March 3 $64.86/$14.05 

KORN, STATIC-X Auditorio Coca-Cola, $220,022 5.943 OCESA Presents, 
Monterrey, Mexico (2,006,600 pesos) 6,790 CIE Events 
March 4 $76.75/516.45 

'70s SOUL JAM: THE STYLISTICS, Beacon Theatre, $218,315 5,048 Clear Channel 
THE CHI-LITES, THE DELFONIC.S & New York 550/$35 5,764 two shows Entertainment 
OTHERS March 9 

JIM BRICKMAN The Bushnell, $188,350 4,032 Exceptional Artists 
Hartford, Conn. $55/545 4,998 two shows 
March 9-10 one sellout 

HEZEKIAH WALKER, RICKY Radio City Music Hall, $185,041 4,427 Radio City Entertainment 
DILLARD & NEW GENERATION, New York $50/545/535/$25 5,942 
MARY MARY Feb. 16 

GORILLAZ, DAN THE AUTOMATOR Hollywood Palladium, $175,595 5,720 Clear Channel 
Hollywood, Calif. $35 two sellouts Entertainment 
March 8-9 

WEEZER, SAVES THE DAY, OZMA Mellon Arena, $171.160 6,571 Clear Channel 
Pittsburgh $27.50 9,000 Entertainment 
Feb. 18 

AARON CARTER, DREAM STREET, Roberts Stadium, $171.039 6,388 Clear Channel 
LINDSAY PAGANO E ille. Ind. $29.50/$22.50 7,459 Entertainment 

Feb. 15 

'70s SOUL JAM: THE STYLISTICS, Star Plaza Theatre, $167250 5.399 Star Prods. 
THE CHI-LITES, THE DELFONICS & Merrillville, Ind. $421530 6,800 two shows 
OTHERS Feb. 23 

KENNY CHESNEY, SARA EVANS ctnow.com Oakdale $167,075 4213 Clear Channel 
Theatre, Wallingford, Conn. $48.50/$38.50 4,827 Entertainment 
March 3 

AARON CARTER, DREAM STREET, Mandalay Bay Events $162,755 5,384 Clear Channel 
LINDSAY PAGANO Center, Las Vegas 540.50/520.50 6,500 Entertainment 

March 2 

CopyrigN 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashville. 
Phone: 615-321-9171. Fax, 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171 

FOR MORE BOXSCORE RESULTS GO TO BILLBOARD.COM 

TOURING 

Views. 
COURT TOUR COMPLETE: It has been 
five years since the idea of building 
an amphitheater at the Clark Coun-
ty Fairgrounds in Ridgefield, Wash., 
was a gleam in the eye of fair man-
ager Tom Musser. 

Finally, the shed project has "fin-
ished its court run," Musser says, refer-
ring to litigation that has held up the 
project. When complete, developer Q-
Prime will be allowed a maximum of 
45 concerts per year at the new venue. 

The amphitheater will bring the fair 
improved freeway offramps and roads, 
developed parking lots, landscaping, 
and "$20 million over the next 25 
years and more after that if the options 
are exercised," Musser says. "That will 
give us the money to implement the 
master plan for the redevelopment of 
the fairgrounds." 
On March 5, the state Supreme 

Court denied the petition from the 
fairgrounds' neighborhood associa-
tion and Stop the Amphitheater Today, 
which sought to stop construction. 
That was the last of a string of appeals. 
In the best-case scenario, Musser 
hopes to break ground this summer. 

ANOTHER GAMBLE: The newest arena 
in the crowded Las Vegas market will 
be the Orleans Arena, part of the 

Orleans Hotel & Casino. Steve Stall-
worth, a veteran of 12 years in the ven-
ues business, is manager. The 9,000-
seat, multi-purpose arena is to open 
in late spring 2003. Stallworth says the 
plan is to target the local market-
something owners are also doing with 
the rest of the casino operation. 
The new arena is only a mile-and-

a-half from the MGM Grand Garden 
to the west and a similar distance to 
the east from the Thomas & Mack 
Center. The market also has the Man-
dalay Bay Arena, while another new 
arena, a hockey facility, has been 
announced for the downtown area, to 
be managed by SMG. 
On positioning Orleans Arena, Stall-

worth says, "We hope to fall into the 

6,000- to 8,000-seat tour, with a rea-
sonable ticket price that appeals to the 
locals. We're about affordability and 
value. It's a different model." He expects 
to book about 18 concerts per year. 

Stallworth says the arena portion 
of new construction at the Orleans 
will cost $43 million-$53 million. The 
owner is Michael Gaughan. The archi-
tect is Sinks Combs Dethlefs; sound 
is by WJHW. 

CHANGING HORSES: David Rosen-
wasser is now on board as a consult-
ant at Miami Arena, and the Miami 
Sports and Exhibition Authority 
(MSEA) has taken over management 
after not renewing its contract with 
SMG. MSEA and Miami Arena execu-
tive director/CEO Jim Jenkins will 
run the arena. 
The arena was the only game in 

town at one time. Now, two more 
major arenas are in the vicinity. The 
plan is to cash in on the perception 
that Miami Arena is more intimate and 
plays well to family shows and Latin 
audiences. "We had three sellout 
shows of Marc Anthony," Jenkins says. 
Miami Arenas also now has a curtain 
system to decrease seating capacity 
(see story, page 24) for tours playing 
5,000- to 6,000-seat venues. 
The goal for the venue is to cut its 

operating deficit from $948,000 to 
$500,000 and increase bookings 
from 85 to 100, Jenkins says. 

SECURITY CONSCIOUS: 'N Sync hit a 
per cap of $9 on novelties and $2.50 on 
food and drink at the 'Pacoma Dome in 
Washington from an attendance of 
19,542, according to Jody Hodgson, 
the Dome's booking manager. Ernie 
Hahn of San Diego Sports Arena says 
'N Sync's merch per cap there was $10 
from attendance of 12,213. 

Hodgson was particularly impressed 
with security for the 'N Sync show. 
There were photo laminates for all 
backstage personnel, including the 
Dome's staff. Hahn says it was "the first 
time I've ever had my picture taken for 
a show pass." The group travels with 
its own metal-detector wands, used in 
the front and back of the house. 

A FOND FAREWELL Bill Chiesa, 60, 
GM of Metra Park in Billings, Mont., 
and a member of the International 
Assn. of Assembly Managers (IAAM) 
since 1980, died March 16 in Billings. 
Well-known on the fair circuit as 

manager of the MontanaFair, Chiesa 
was very active in IAAM's District IV. 
Prior to taking over in Billings, he 
had been manager of the Montana 
State Fair and Four Seasons Arena 
in Great Falls, Mont. 
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and Thé Blume's. 
NEW AQUEMINI PACT: Aquemini, the 
fledgling label helmed by OutKast's 
Antwan "Big Boj" Patton and Andre 
"Dre 3000" Benjamin, has parted 
company with its distributing label, 
Elektra Entertainment, and found a 
new home at Columbia Records. 
Aquemini marketing director 

hiera Lytle says the new deal official-
ly takes effect April 1, with the first 
release coming from four-man rap-
ping/dancing outfit the Crowd 
Pleasers. Coming soon after will be 
solo artist Killer Mike. Lytle notes 
that no specific dates have been con-
firmed, adding that the powers-that-
be at both labels want to get com-
fortable with the new relationship 
before putting out new material. 
"We have to really put our heads 

together with the Columbia family 
and figure out how much setup time 
is needed and concentrate on get-
ting that done," she adds. "But the 
catch phrase 'thinking outside the 
box' will really be in effect here." 

During its association with Elek-
tra, Aquemini released Slimm Cal-
houn's 2001 debut The Skinny. 

DON'T FENCE ME IN: "Though my roots 
are gospel, I just like to do feel-good 
music," singer Ann Nesby says. "But 
the industry always wants to pigeon-
hole artists. When I was with Sounds of 
Blackness, we sang music we enjoyed, 
and that's what I still aim for." 

After issuing two 12-inch singles 
(including the Billboard Hot Dance 
Music/Club Play hit "Lovin' Is Really 
My Game"), Interscope opted not to 
release Nesby's second album. So 
when the inevitable parting of the 
ways occurred (Billboard, Dance 
Nov. 25, 2000), the singer/songwriter 
didn't let that get in her way. After get-
ting back her unreleased album (then 
titled Love Is What We Need), she and 
manager/husband Tim Lee decided to 
market the dance, R&B, and gospel 
project on their own prophetically 
named It's Time Child Records. 

Two years, a new album title (Put 
It on Paper), and a new major-label 
affiliation later, Nesby is watching 
that same project earn well-deserved 
buzz. Picked up by Universal Rec-
ords, the March 19 release includes 
the chart-climbing ballad/title track 
that pairs Nesby with fellow old-
schooler Al Green. ( Interestingly, 
Gerald Levert was originally consid-
ered for Green's role, but he had 
another commitment.) 

"I expected this song to take off the 
way it has, because everybody's always 
looking to hear something from Al," 
Nesby says. "The joy and spirit he pos-
sesses are one of a kind. And singing 
live with him at the microphone at the 
Philly International Studios is a high-
light of my life. However, there's also 
the song's me«age [females desiring a 
marriage commitment]. This is a 
great tool to open up that discussion." 
Nesby—who's worked with Jada-

kiss, Next, and Patti LaBelle—plans 
to eventually release other acts ("all 
genres, absolutely") via It's Time 
Child. In the meantime, she's busy 
preparing for her role as host of a new 
BET show, Gospel Brunch With Ann 
Nesby, slated to bow this summer. 

ON RECORD: Somewhere Different is 
the title of inspirational soul artist 
Lexi's sophomore set on Real Deal 
Records. The May 21 release—which is 
being targeted to R&B as well as the 
gospel and pop Christian markets—is 
the follow-up to the Detroit-based 
singer's 2000 project, and that's the 
way it is. An 18-city promo tour kicks 
off May 21 in Detroit and wraps June 
11 in Los Angeles ... The latest addi-
tion to the ArtistDirect roster is Port-
land, Maine, hip-hop artist Poverty. His 
debut later this year will be the first 
project on Poverty's ArtistDirect 
imprint Rise From Ruin Records. His 
musical résumé includes the 2000 self-
release Superhuman... B.G.'s 1Hot 
Boys) Chopper City Records is plan-
ning a spring date for B.G. sibling 
Hakim's Street Poetry. Its first single 
is "Round Here"; B.G.'s own A Living 
Legend bows late spring/early summer. 

CAWNG ALL TALENT: Open auditions 
for unsigned artists are being held April 
1-5 at New York's Rippley Grier Stu-
dios. Staged by Forever Loved Enter-
tainment, the auditions will determine 
performers for the EAR.S. (Emerging 
Artists Reaching for Stardom) show-
case/music conference June 11-13 at 
the Puck Building in New York. For 
more info, call 718-185-3133. 

Additional reporting by Rhonda 
Baraka in Atlanta. 

Rene McLean Keeps On Moving 
New RPM Management Arm Houses Such Talent As The Neptunes, Cam 'ron 

Rene McLean has quietly made 
a name for himself in the world 
of urban music. As CEO of the 
McLean Entertainment Group— 
which includes RPM Marketing 
& Promotions, the Mixshow 
Power Summit, and Emixshow 
magazine—he has been particu-
larly influential in promoting 
the mix-show format through 
his various ventures. 

Having had a hand in the early 
careers of Busta Rhymes and 
Missy "Misdemeanor" Elliott, 
McLean recently launched RPM 
Management. The New York-
based management firm serves 
as home to the Neptunes, DJ 
Enuff, and Cam'ron, who recent-
ly signed with Roc- a- Fella/ 
Def Jam. 

Having already successfully 
launched your other ventures, 
why did you decide to start RPM 
Management? 

It interested me. I've always 
worked with managers on the 
promotions side of things, and it 
was something I knew I could do, 
especially with the background of 
working at a record label and 
knowing how to break artists. So 
what better thing to do than have 
your own artists to break? 

How do you balance all of your 
many ventures? 

Like any CEO of any major 
company. The same way [Elektra 
Entertainment chairman/CEO] 
Sylvia Rhone or [ Island Def Jam 
Music Group president/CEO] 
Lyor Cohen has to balance deal-
ing with the different depart-
ments in their respective com-
panies. Basically, I have separate 
staffs that work on the magazine, 
the marketing, and the manage-
ment firm. 
My partner [ Lylette Pizarro] 

and I are still completely in-
volved in the day-to-day pro-
cess. We make all the decisions 
and execute a lot of the bigger 
projects. 

What has been your proudest 
moment in the business? 
When I decided to do the 

Mixshow Power Summit and it 
actually worked. It was a chance 
I took, and I invested my own 
money. So that and the day I 
decided to start my own busi-
ness. I'm very proud of what we 
have right now. 

Does the music industry truly 
understand the power of the mix-
show DJ? 
I think the labels do, because 

they all support the conference 
and they're all involved in things 

we do with the DJs. They know 
that they need [the DJs] to break 
those records on the streets. 
Those particular acts they need 
to start from the bottom up and 
build. It's not working a record 

by going straight to pop radio 
and working it down. 

What does the future hold for 
the mix-show format? 
A lot of these mixers aren't only 

popping up on traditional urban 
radio. You also have them popping 
up on satellite radio. XM Radio 
already has a mix-show format. In 
New York, you also have mixers 
who spin on [cable channel] Music 
Choice. So you have these Dis 
popping up all over the place. 

Given the current industry 
climate, what does the future 
hold for your various ventures? 
We just want to maintain what 

we have and not become too spread 
out. The management thing is 
something new, but it's something 
that came to us organically. It's not 
like we were out there looking to 
manage artists and approaching 
them. We just saw artists that we 
felt had a lot of potential. 

RASHAUN HALL 
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Compiled by SoondScan Iront a national subset panel of core FMB/Hip-Hop stores. m o m ® 

TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

• 1 
NUMBER 1 V1 5 Weeks At Number I 

LIGHTS, CAMERA, ACTION! Mr. Cheeks °2 
UNIVERSAI 1562,/ UMRG re cf 0 

3 
• 

2 FEELS GOOD (DON'T WORRY BOUT A THING) Naughty By Nature Featuring 31W 
NI 2344 la 0 

3 BALLIN' BOY No Good 
ARTISMIRECT Otto® o 

4 9 DEAR GOD Willie D 
RELENTLESS 0000 0 

15 TAKE YOU HOME WITH ME A.K.A BODY/GET THIS MONEY R. Kelly & Jay-Z 
ROC-A-FELLA/JIVE/OFF JAM /IDJMG o 
DO YA THANG GIRL Beelow 
BALLIN' 100 0 

• 
5 PUT YO SETS UP Redd Eyezz Featuring Juvenile & Slanted Eyezz 9 

1-802503G 

4 ROUND AND ROUND Jane!! & Method Man =9 
DEC SOUUDEF JAM 513113S2/10JMG 0 0 

6 PASS THE COURVOISIER PART II Busta Rhymes Featuring P. Diddy & Pharrell 9 
J 211M• 0 

14 THAT WAS THEN Roy Jones, Jr. Featuring Dave Hollister, Peron & Hallo The Rippa .9 
BCDY HEAD 74MT e 

11 * 11 CAN I GET THAT?!!? Bear Witnez! 
EARGASM 3511 @ 00 

12 16 DANSIN WIT WOLVEZ Strik 9ine .2 
FADE 34239e/ECMO 000 

1 > - 
't 

8 WHAT'S LUV? Fat Joe Featuring Ashanti 9, 
TERROR SOUAD'ATLANTIC 85213 AG 0 

1.01 3 STOP PLAYIN' Levert Agee Featuring Mr. Low Down & Evol 
KNIGHTSTAR 1M1 0 

15' 7 THINK BIG Crimewave .9 
CRIMEWAVE 720CD 0 0 

0 BUSTER Dennis Da Menace 
1ST AVENUE OCIAI o 

17 12 SATURDAY (000H I 0000H!) Ludacris Featuring Sleepy Brown 47 
DISTURBING ThA PEACE/DEF JAM SOUTH 58811/5./IDJMG 0 

18 

ED 

10 JUMP UP IN THE AIR Original P Introducing Hyped Up Westbound Soljaz .2 
WESTBOUND bso 
ROCK EM Boobakaw And The Wild Younginz Featuring Vita 
WHITESTONE 127T o o o 

20 

eu 
18 ONE MORE CHANCE/STAY WITH ME The Notorious BIG. 9 

RAD BOY P3311r/ARISTA 00 
STILL FLY Big Tymers 
CASH MONEY/FINIVERSAL 860995'/UMRG 0 

22 19 ROLL WIT ME Pretty Willie 9 
112/REPUBLIGUNiVERSAL 015545/UMR6 le o 

23 

ED 

20 LOVE IS GONE Jaz-0 & The lmmobilarie 
RANCIIRMIUMN 41/32708i0 o 

CLOSET FREAK Cee-Lo 9 
ARISTA 15006' 0 

ED THE BEDROCK Phatty Banks Presents Club Drama 
DIVIDED WE FAL- OM/SUPERTIGHT o o 

• Records we the g eatest sales gains Nis week. 9 \Mooch') availability .• Recording Industry Association of Amenca RIVAI certification for 
net shipment of 500,000 units IGold I. A RiAA Certificabon for net shipment of 1 million units fll.latinuml, with additional million indicated by number fol-
lowing the symbol. El CD Single availatle. OW Single available. O CD Maxi-Single available. Cassette Single available. O Vinyl mas-sin-
gle availably O Vinyl single available. O Csssette maxi-single available. Catalog number is for 13. • Indicates • unavailable, in which case, cata-
log nimber is for 0, 0, oti or 0 respectively, based on availability. ©2CO2, OYU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

Z 
o 

2 l=  
< ‘71 
le 2 

0 4 6 

NUMBER 1 / GREATEST GAINER / AIRPLAY ,,:e ..r;:.:. 1 Week AI Number I 

FOOLISH 0 Ashanti 9 
I GOTTIIADOUGLASILORENZOI 0 MURDER INC/DEE JAM 668986./IDJMG 

1 

0 51 46 I MISS YOU 0 
KIDD KOLD IESIMMONS,B.COLLINSI DMX Featuring Faith Evans .9 

0 RUFF RYDERGDEE JAM 588674./10JMG 
37 

.. 52 44 42 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSONAMUCHITADIONESSPARKERM KEITH.M SCANDRICKI LOUD/COLUMBIA ALBUM CUT 

32 

0 
OOPS (OH MY) 0 Tweet 9 
TIMBALANO IC.KEYS,TMOSLEY) o THE GOLD MIND/ELEKTRA 67280./EEG 

1 

..,... 

ID 55 55 GET THIS MONEY 0 R. Kelly & Jay-Z 
R KELLYTONE (R.KEU.Y.S.CARTERI 0 ROC•AFELIA/JIVUDEF JAM (B/W TAKE YOU HOME WITH ME l'/IELINIG 

53 

0 2 5 U DON'T HAVE TO CALL Usher 9 
THE NEPTUNES IP WILLIAMSI ARISTA ALBUM CUT 

2 54 48 45 GOT UR SELF A... 0 Nas 9 
MEGAHERTZ MUSIC GROUP INJONES,MEGAHERTZ,C.BURNETT,S.EDWARDS,P MARSHA SPRAGG,J BLACK) 0 ILL WILL 79676-GOLUMMA 

37 

4 3 2 I LOVE YOU 0 Faith Evans 9 
BUCKWILD.S.COMBS,M WINANS IF EVANSA BEST.M JAMISON,J LOPEZB SPRINGSTEENT.HATESI 0 BAD BOY 79415'. ARISTA 

2 0  57 65 GIVE IT TO HER 0 Tanto Metro & Devonte 
J 8/HOEING IIHARDINGAAWOLFE.W.PASSLEY) 002 HARD/SHOCKING VIBES 6394 VP 

55 

0 6 10 WHAT'S LUV? 0 Fat Joe Featuring Ashanti 9 
I GOTTIA PARKER IJ CARTAGENAJLORENZO.JATKINSAPARKER.0 RIGS) 0 TERROR SQUAD esnr ATLANTIC 

5 56 56 71 FEEL THE GIRL 0 Ms. Jade 
TIMBALAND (TMOSLEY.C.YOUNG) 0 BEAT CLUB 497687.. INT ERSCO PE 

56 

6 5 3 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks 9 
BINE! IT KELLY.R.HARRELLECASTONA.POREE,F WILSON, 0 0 0 UNIVERSAL 156257 1 01 58 58 I'D RATHER Luther Vandross 

S CRAVVFORD IS.CRAWFORD I J ALBUM CUT 
57 

0 11 12 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND IT.MOSLEY.S.GARRETT) 0 BLACKGROUNO ALBUM CUT 

7 58 52 52 PUT IT ON PAPER Ann Nesby Featuring Al Green 
H.M1DDLETON (A.NESBY,TWIEEM ORR,J OFKL,H.MIDDLETON) UNIVERSAL ALBUM CUT 

52 

8 8 8 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
SNUFF IS HUFFMAVANT1 MCA ALBUM CUT 

4 59 50 48 HUSH LIL' LADY 0 Corey Featuring Lil Romeo 9 
KaLEE IP.CAMPBELLO.SMALLS.P.SMITH,C HCOGES,YOK.ISHARI.P.MILLER,KAREEMAI 00 NOONTIME 015474/MOTOWN 

37 

9 7 4 AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7.I.GOTTIC.ROONEY.D.SHEA U.LOPEZC ROONEYILORENZ03,1 ATKINS.CADDILLAC TAH.0 HARVEY.JR ,C MACK) EPIC ALBUMS CUT 

4 0  64 70 CLOSET FREAK 0 Cee-Lo 9 
T CALLAWAY (T.CALLAWAY) 0 ARISTA 158/E' 

60 

0 14 15 PASS THE COURVOISIER PART II 0 Busta Rhymes Featuring P. Diddy & Pharrell «2 
THE NEPTUNES IT.SMITH.P WILLIAMS,C HUGO) 0 J 21154. 

10 a 70 - BALLIN' BOY 0 No Good 9, 
T GALVIN,NO GOOD ID.HILLT.LATIMERT GALV.N) coo ARTISTOIRECT 01022 

61 

0 13 14 ANYTHING Jaheim Featuring Next 9 
KAYGEE.F MOORE (K.GIST,F.MOORE,RLI DIVINE MILL ALBUM CUT,WARNER BROS 

11 Ca 68 68 OH BOY Cam'Ron Featuring Juelz Santana 
JUSTBLAZE It GILEGJ SMITHSIJAMEGN VVFITFIELD i ROC.A.FE LLA DEE JAM ALBUM CUT/IDJMG 

62 

12 9 7 WHAT ABOUT US? 0 Brandy 9 
RJERKINS ER . IFFIKINS K PRATT,L DANIE LS,F JERKINS III) 00 ATLANTIC 8521r. 

3 0  82 - GOTS TA BE B2K 9 
THE UNDERDOGS.D.THOMAS,H.MASON, JR Ill.' S.RUSSELL IIIMASON, JR .1) THOMAS.MISCHKE.S RUSSELL) EPIC ALBUM CUT 

63 

13 

14 

12 11 

13 

DON'T YOU FORGET IT 0 Glenn Lewis 9 
A.HARM ••AFIRISI 0 EPIC 79649' 

10 64 65 56 HE LOVES ME (LYZEL IN E FLAT) Jill Scott 9 
K PELIEFLISCOTTFATRACK TAFFY (J.SCOTTJCPELZERI HIDDEN BEACH ALBUMS CUTE PIC 

46 

15 BUTTERFLIES Michael Jackson 
M.JACKSu', :: tl , th hIS A HARRISMAMBROSIUSI EPIC ALBUM CUT 

2 0  74 - ADDICTIVE Truth Hurts Featuring Rakim 
DJ OUIK INOT USTEDI AFTERMATH ALBUM CUT IN TE RSCO PE 

65 

15 10 9 ALWAYS ON TIME 0 Ja Rule Featuring Ashanti 9 
I GOTTI1.1 ATKIGS S AuRELIUS,I LORENZO) 0 MURDER INC/DEF JAM 588795NICUMG 

1 0  72 78 YOU KNOW THAT I LOVE YOU Donell Jones 9 
J HAWKINGCABSOLAM,FISMITH (J.HAWKINS.C.ABSOLAMA SMITH) UNTOUCHABLES ALBUM CUT/ARISTA 

66 

0 

-0 

0 

16 

17 

18 

17 

SATURDAY (000H1 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGAn1.• • • .RIOGES.R.WADE,R MURRAY,P BROWN1 O DISTURBING T HA PEACE/DEF JAM SOUTH 589875-/IDJMG 

16 67 67 63 YOU MUST HAVE BEEN Montell Jordan 9 
S ESTP/ERNEMJORDAN IM.JORDAPLICHUDSON.1 E JONES,S.ESTIVERNE) DEE SOUL ALBUM CUT/IDJMG 

44 

ROC THE MIC Beanie Sigel & Freeway 9 
JUSTEILAlt I bli,',I.E PRIDGENISMITM ROC•A-FELLA/DEF JAM SOUNDTRACK CUT/IDJMG 

17 68 62 49 ROUND AND ROUND 0 Jonell & Method Man 9 
HITEK (S.SHOVVES,T.0011FIELL.C.SMITHI 00 DEE SOUUDEF JAM 586852/10.1 MG 

13 

23 35 HALFCRAZY 0 Musiq 
I BAR1AS,C HAGG1NS (MUSIO SOULCHILD.0 HAGGINSJBARIAS,F LAI) 0 DEE SOUL 51169139./IDJMG 18 a 79 80 DOWN A ** CHICK 0  Ja Rule Featuring Charli "Chuck" Baltimore 9 

I GOTTI IJATKINS,SAURELIUSILORENZO.T.LANE) 0 MURDER INC/DEF JAM 5813941./10JMG 69 

0 19 24 THIS WOMAN'S WORK Maxwell 9 
mum IK BUSHI • COLUMBIA EP & ALBUM CUT 

19 .. 70 63 59 CRY TOGETHER Prophet Jones 
C CHARLES,GROOVE IK.GAMBLEI HUFF) MOTOWN ALBUM CUT 

54 

0 

0 

22 26 MAKIN' GOOD LOVE Avam 9 
S HUFF IS HUFF,MAVANT) MAGIC JOHNSON ALBUM CUT/MCA 

20 0  76 76 FIRST TIME IMx 9 
C STOKESMGORDON (PLATINUM STATUS,JJONES.M.GORDONI TUG/NEW LINE ALBUM CUT/WARNER BROS 

69 

28 47 FIAINY DAYZ TKINSILORENZO) Mary J. Blige Featuring Ja Ride 9 
I GOTTI (JA MCA ALBUM CUT 

21 
eV HOT SHOT DEBUT eV. 

BE HERE Raphael Saadiq Featuring D'Angelo 9 
R SAADIRJAKE & THE PHATMAN IRSAAD1O.G.STANDRIDGE.B OZUNAM.ARCHE RI UNIVERSAL ALBUM CUT 

72 0 29 40 I NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon .9 
S COMBS.M.WINANS,THE NIEMEN IS.COMBS,J KNIGHT» JONES.E MATLOCK.0 HAWKINS,S.LESTERI THOMAS) BAD BOY PROMO SINGLE/ARISTA 

22 o 

23 18 16 THE WHOLE WORLD 0 OutKast Featuring Killer Mike 9 
En (ABENJAMIN,APATTON,D SHEATS» RENDER) 0 AR I S T A 24550' 8 0  77 83 TAKE A MESSAGE 0 Remy Shand 9 

R SHAND IR.SHANDI 0 MOTOWN 015625' 
73 

.24 24 25 ANY OTHER NIGHT 0 Sharissa «2 
THE UNIT ID.COVERT,K. CANNON,D.JACKSON,THE UNIT) 0 MOTOWN 015.378* 24 0 STILL FLY * Big Tymers 

M FRESH IR WILLIAMS,E1 THOMAS) 0 CASH MONEY 860995./UNIVERSAL 
74 

25 20 19 WELCOME TO ATLANTA Jermaine Dupri & Ludacris 9 
IDUPRIBM.COX (J OUPRILUDACRIS.K. PARKER) SO SO DEF/DISTURBING THA PEACF/DEF JAM SOUTH ALBUMS CUT/COLUMBIA 

15 75 69 64 PART II 0 Method Man & Redman 9 
E SERMON IR.NOBLE,E SERMON,C SMITH,T BRAKTON.BABYFACE,B WILSON) O DEE JAM 588891 -IDJMG 

28 

26 26 22 UH HUH 0 B2K «2 
C.STEWART.82K IC A STEWART,T NKHEREANYET HALM CRAWFORDA HOUSEON,D FREDERIC) 00 EPIC 79686 

20 0  83 86 GOT ME A MODEL 0 RL Featuring Erick Sermon 
J OUPRIBM.CORTHE UNDERDOGS IRI,E.SERMI IN,IDUPRIBM.COAHMASON, JROTHOMAS) 0 J 21023. 

76 

0 61 61 

' $' GREATEST GAINER / SALES S ,,- 
GIRLFRIEND * 'N Sync Featuring Nelly 9 
ThE NEPTUNES IJ TIMBERLAKE.0 HUGO.P WILLIAMS) 00 0 JIVE ceir 

27 

0 WHAT MAKES IT GOOD TO YOU (NO PREMATURE LOVIN') 
G LEVERT,ENICHOLAS IGIEVERT,E T.NICHDLAS: Gerald Levert ELEKTRA ALBUM CUT/EEG 

77 

0  94 82 DEAR GOD 0 Willie D 
HOT TRAXX (WDENNISIEDWARDS1 0 RELENTLESS= 

78 

28 21 20 TAKE AWAY Missy "Misdemeanor Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND,C BROCKMAN» ELUOTT IM ELLIOTT,T MOULER) THE GOLD MIND/ELEKTRA ALBUM CUT/EEG 

13 79 73 67 KNOC 0 Knoc-Tum'Al With Dr. Dre & Missy "Misdemeanor" Elliott 9 
OR ORE.PROPHECY ENTERTAINMENT IR HAREORAMONRCIED DURANT, PIACAIOS,R.SALONM EWOTTAYOUNGI 0 L A C '.. II NTIAUELEKTRA 67290.1EG 

67 

29 25 21 U GOT IT BAD 0 Usher .9 
J DUPRIR M.COX IIIRAYMOND,J.DUPRIB.M.COXI O ARISTA 15036. 1 80 81 77 TRIBUTE TO A WOMAN Ginuwine 

T OLP/ERC ROONEY (E.LUMPKIN,T.OUWRI EPIC ALBUM CUT 
61 

30 27 29 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal 9 
THE NEPTUNESIMIYLERPWILLIAMS.C.HUGOI 0 JIVE 42992. 

8 81 66 62 THE WORLD'S GREATEST R. Kelly 9 
R KELLY IR KELLYI INTERSCOPE/JIVE SOUNDTRACK CUT 

31 

31 33 28 A WOMAN'S WORTH 0 Alicia Keys .9 
A.KEYS IAKEYS,E ROSE) 0 J01112- 

3 82 71 69 7 DAYS 0 Craig David 9 
M HILL IC DAVID,MHILID.HILLI 000 WILDSTAR WM/ATLANTIC 

52 

32 39 37 LIFETIME 0 Maxwell .9 
MUSZE IMUSZE.H DAV101 0 o COLUMBIA 79640' 

5 83 75 75 HEAVEN CAN WAIT Michael Jackson 
M JACKSON.T RILEYA HEARD,N.SMITHIM,JACKSON.T RILEYAHEARD.N.SMITHE BEALE LAUES,KOUILLERI EPIC ALBUM CUT 

75 

33 36 31 WE THUGGIN' 0 Fat Joe Featuring R. Kelly .9 
RON G IICARTAGENAJTKELLY.R.BOWSERI 0 TERROR SQUAD /15174NATLANTIC 

5 84 84 90 00H, AHH 3pc. 
M JEFFERSON IS.LJONESMJEFFERSONMWALKER) 312 ENTERTAINMENT ALBUM CUT 

78 

34 41 38 BROTHA 0 Angie Stone 9 
R SAADIRJAKE & THE PHATMAN IASTONER.SAADIO.FILILLY,G.STANDRIDGE,R.C.OZUNAI OJ 21104. 

13 0 DO YA THANG GIRL 0 Beelow 
S BEHETH IR MOOREI o BAILIN' 18 

85 

35 35 43 TAKE YA HOME Lil Bow Wow 9 
THE NEPTUNES.J.DUPRIIIDUPRIP WILLIAMS,C.HUGOI SO SO OFF ALBUM CUE/COLUMBIA 

35 0  87 - PURPLE STUFF 0 Big Moe Featuring D-Gotti & Michael Wilson .9 
S WILLIAMS ID.HAYNES,D.MONROLS WILUAMS.A.JOHNSONI 0 WRECKSHOP/PRIORITY 7769C'/CAPITOL 

86 

36 
• 

32 27 ROCK THE BOAT Aaliyah 9 
R STEINART,E SEATS IS GARRETT.R STEWARTE SEATSGTATICI 0 BLACKGROUND ALBUM CUT 

2 0  89 93 PUT YO SETS UP 0 Redd Eyezz Featuring Juvenile & Slanted Eyem 9 
BRISS.COOL & ORE (IPIERRE,T.GREY,B MARTIN) 0/-BU 2943 

87 

0 53 60 ONE MIC Nas 9 
%A SC THOMPSON IN JONES,C THOMPSON I ILL WILL ALBUM CUT/COLUMBIA 

37 0  91 91 ITS THE WEEKEND 0 LW J 9 
J DUPRI IJ DUPRIA.BURRUSS,LJEFFERSOPISJOONSONA HARRIS,KMANSFIELD I @ HOLLYWOOD 164066 

53 

38 34 36 I GOT IT 2 Jagged Edge Featuring Nas 9 
J DUPAI (B.CASEYM CASEY,J.DUPRIB.M.COX,O.SCANTZN JONES) SO SO DEE ALBUM CUT/COLUMBIA 

34 89 85 85 ROLL WIT MEO Pretty Willie 9 
W WOODS IV/ WOODSI 0 0 En/REPUBLIC 01554NUNIVERSAL 

85 

0 45 50 WHAT IF A WOMAN Joe 
ALLSTAR,JOE (ITHOMAS.J.SKINNERA.GORDONI JIVE ALBUM CUT 

39 0  95 99 WHAT WOULD YOU DO? 0 Nine20 9 
0 BOYNTON (K.HICKSONMDICKERSONAMOBLEY,0 PITTMANI 0 MCA 155919 

90 

0 
• 

59 54 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 3LW 9 
ALLSTAR IAGRISS,V BROWNAGORDON,T.BEALDWGGINGIEWIGGINST CHRISTIAN,C WHEELERJ CAMPBELL) 00 EVE 2344 

40 0 
• PERION 

THAT WAS THEN 0 Roy Jones, Jr. Featuring Dave Hollister, Peron & Hahz The Rippa «2 
(R.JONES,JR.H MCMILLAN,J HUNTER,M CITYI 0 BODY HEAD 74767 

57 

0 60 66 TAKE YOU HOME WITH ME A.K.A. BODY * R. Kelly & Jay-2 
POKE & TONE.R.KELLY IR.KELLY,S CARTER,SJ BARNES,J C OLIVIER) O ROC.A.FELLAJIVEDEF JAM 589968NIDJMG 

41 0 I TOLD Y'ALL 0 Petey Pablo 
TIMBALAND IM.BARRETT 111,T MOSLEY) JIVE 40006' 

92 

a 46 53 AWNAW 0 Nappy Roots .9 
J CHAMBERSMGAREN IW.HUGHESMADAMS.V TISDALE.RANTHONY...1 CHAMBERS) o ATLANTIC 8622r 

42 . 93 86 

C 

57 BEST OF BOTH WORLDS (INTRO) R. Kelly & Jay-2 
MEGAHERTZ MUSIC GROUP IRKELIY.S.CARTERO.WESLEY) ROC.AFELIA/JIVE/DEF JAM ALBUM CUT/IDJMG 

39 

43 30 32 NO MORE DRAMA 0 Mary J. Blige 9 
J JAM,TIEWSUMARRISIIITIEWS.B.DEVORZAPIP.BOTKIN. JR.) 0 MCA 155929. 

16 .0 100 
• 

95 CAN I GET THAT?!!? 0 Bear Witnez! 
S MASON (BEAR WITNEZ!) caoc.EARGASM 3511 

79 

44 31 23 ROLL OUT. (MY BUSINESS) 0 Ludacris 9 
TIM3A1AND (C.BRIDGES,TMOSLEYI 0 DISTURBING RNA PEACE/DEE JAM SOUTH 586792NIDJMG 

7 0 DANSIN WIT WOLVEZ 0 Strik 9ine 9 
MADMAN IS JACOBS,0 STATHAN,WJONEGM DIAN) 0 0 0 FADE 34239./ECM0 

58 

45 42 44 SOMEONE TO LOVE YOU Ruff Endz 9 
C ROONEY,T OLIVER IC ROONEY) EPIC ALBUM CUT 

42 96 90 
• 

81 SOMETHING INSIDE Boney James Featuring Dave Hollister 
P BROWN,B.JAMES IR RIDEOUTASTONEP.TEMPIE.S.AIKEN) WARNER BROS ALBUM CUT 

69 

0 78 - HOW COME YOU DON'T CALL ME Alicia Keys 
A KEYS.K BROTHERS IPRINCEI J ALBUM CUT 

46 0 BOUGHETTO 0 AK Featuring Murphy Lee 9 
W YAGIINAM (ALIMLIE.W.YAGHNAM) 4) FO REEL 01561r/UNIVERSAL 

97 

47 37 30 YOUNG'N (HOLLA BACK) 0 Fabolous 9, 
THE NEPTUNES IIJACKSONCHUGGPWILLIAMS1 0 DESERT STORWELEXTRA 67265./EEG• 

17 .0 STRENGTH, COURAGE, & WISDOM IndiaArie 
M BATSON,IARIE IINDIAARIE) MOTOWN ALBUM CUT 

76 

0 
• 

54 74 SAY I YI YI Ying Yang Twins 9 
BEAT-IN-AZZ ID-ROC,KAINEI COLL1PARK/IN THE PAINT ALBUM CUT/KOCH 

48 99 88 79 000HHHWEE Master P Featuring Weebie 9 
MASTER FEUS. PACK (MASTER PI NEW NO LIMIT ALBUM CUT/UNIVERSAL 

19 

0 49 73 WISH I DIDN'T MISS YOU 0 Angie Stone 9 
I MATIASAMARTINA.STONE,SWIZZ BEATS (AMARTINJMATIAS,LHUFF,G MCFADDENJ WHITEHEAD) 0 J 21149. 

49 100 93 89 SECRET LOVER The Islay Brothers Featuring Ronald Isley AKA Mr. Biggs 9 
S HUFF 15.HUFFMAVANT) DREAMWORKS ALBUM CUT/1NTERSCOPE 

60 

50 40 34 FAMILY AFFAIR 0 Mary J. Blige .9 
OR ORE I M J BLIGE,P A PIERRE.LOU1S,LN LODGER MILLERAYOUNG.C.KAMBONM ELIZONDOM BRADFORD) 0 0 MCA I 55ew 
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&Deeds. 
WORLDWIDE OVERVIEW: Here's a 
look at what's happening on the 
international rap scene: 

FRANCE: It's very unusual for a U.K. 
record company to sign a non-
English rap act. MC Solaar became 
one of those rare exceptions when 
he signed with Talkin' Loud/Mercury 
in the 1990s. Then last year, London 
indie Big Dada/Ninja Tune inked fel-
low French rap act TTC. 

'TTC came to Big Dada chief Will 
Ashon's attention when it sent him 
its self-released "Game Over '99" cut 
as a way of pitching for a production 
job on Roots Manuva's album. In-
stead, Ashon signed TTC. He notes, 
"They have a fresh and different 
sound, and the three voices comple-
ment each other." 

Following last year's release of two 
Big Dada singles, "Leguman" (Vege-
table Man) and "Elementaire" (Ele-
mentary) the MC trio—comprising 
rid° Berman, Teki Latex, and Cuizi-
nier—will launch its idiosyncratic 
rap style of humor and old-school 
beats May 6 with Ceci N'est Pas un 
Disque (This Is Not a Record). The 
album arrives in France April 22 on 
Big Dada through PIAS. 
"Fun hip-hop" is the term that 

best describes TTC's music, and this 
is borne out by the group's appear-
ance. "Tido has a funny haircut and 
likes spending his days reinventing 
the French syntax, while Cuizinier is 
all thugged-out," says fellow mem-
ber Latex, who describes himself as 
an "old, funny dude." 

Typical of TTC's creative style is 
"Teste Ta Comphrehension" ("Test 
Your Understanding"). The track 
features the MCs delivering long 
rhymes by playing with the letters 
"T," "T," and "C" in various ways over 
a funky party groove. Wack MCs and 
"hard" postering are the themes cov-
ered on another noteworthy cut, 
"Toi-Même" ("Your Self'). 

Other French acts making noise 
in the U.K. right now are the afore-
mentioned MC Solaar and Télépop-
musik. East West has released a lim-
ited-edition 12-inch promo culled 

from Solaar's Cinquième As (Fifth 
Ace) set. One side has two instru-
mentals: the title track and the phat-
based "Chasse Pas les Mouches" 
(Don't Chase Away the Flies), which 
is flipped with two French-rapped 
tracks, including the jolly chorused 
"La La La La." 

Electronica trio Télépopmusik 
includes Antipop, who provides hip-
hop scratches and noises. He's aided 
by guest rappers Juice Aleem and 
Soda-Pop on several cuts featured 
on its recent Chrysalis release, 
Genetic World. 

GERMANY: Virgin Germany recently 
released Kinderzimmer Productions' 
Wir Sind Da Wo Oben ¡st. The act's 
German rap sits upon very tight, hip-
hoppy beats, complemented by various 
musical influences that encompass 
jazz, adult standards, and big-band. 

Virgin's small domestic rap roster 
includes artists Echorausch and 
Gianni. Echorausch's Des Mit 
Dem ... showcases a very accessible-
sounding act. English occasionally 
seeps onto the album, such as the 
scratched sound bite on the funky 
"Knock 'Em Out of the Box." Gianni's 
Der Sizilianer is primarily backed by 
moody music. The one obvious excep-
tion is the very commercial, upbeat-
rhythmed "Gianni's Mambo No. 1." 

U.K.: Having recently severed its deal 
with BMG, E-mancipated launched 
itself as an independent label March 
18 with Mr. Hectic's melodious, 
strings-backed "H.E.C.T.I.C." The 
producer/rapper's tones at times echo 
those of former London Posse mem-
ber Rodney P. Mr. Hectic's promo 
release also includes the engaging 
"Spread Love" and the mellow, folky-
vibed "Through the Winter." The 
London-based artist's debut album, 
The D-uth, drops this summer. 

Manchester-based Grand Central 
Records issues much-lauded hip-hop 
producer Aim's first single from his 
late-February sophomore set, Hin-
terland, April 15. "No Restriction" 
utilizes Aim's tight, jazzy-grooved 
beats and features Souls of Mischief. 
It's been given a very scratchy, club-
primed remix by Nextmen. 

Scottish hip-hop duo Belles in 
Monica returns with its second sin-
gle, "Meltdown," May 6 via New 
Dawn. It's a big, brass-driven track 
with dexterous scratching and on-
point rapping that should build on 
the act's growing reputation within 
the U.K. music media. The song fea-
tures toughened hip-hop mixes by 
Krush Slaughter and Gripper. The 
duo's debut, Resistance Is Futile, 
drops this fall. 
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'Ct NUMBER 1 di 

Oops (Oh My) 4 HAHN A. t 26 20 
TWEET THE GOLD MINDIELEKTRAIEEGI 

Take Away 51 47 
MISSY MISDEMEANOR' ELLIOTI THE COW MINIVELEKTRA/EFG1 

Put It On Paper 

ANN NEW FEAT AL GREEN ILNIVERSALI 

0 4 Foolish 27 24 
ASHANTI (MJRDER INC/DEFJAMADJMGI 

U Got It Bad ED 56 
USHER (ARISTA) 

I'd Rather 

LUTHER VANDROSS IJI 

0  2 U Don't Have To Call 28 32 
USHER (ARISTA) 

A Woman's Worth 53 49 
ALICIA KEYS ( JI 

Got Ur Self A... 
NAS IILL WILL/COLUMBIA) 

O  3 I Love You 29 28 
FAITH EVANS BAD BOY/ARISTA) 

Booncin' Back (Bumpin' Me Against The Wall) ED 55 
MYSTIKAL (JIVE) 

Feel The Girl 

MS JADE FEAT TWEET (BEAT CLUB)INTERSCOPEI 0 6 What's Luv? 30 41 

f AT JOE FEAT ASHANTI ITERROR SQUAD/ATLANTIC) 
Lifetime ED 59 
MAXWELL (COLUMBIA) 

Take You Home With Me a.k.a. Body 

Fi KELLY 8 JAYI IROC-A-FELLA/JIVE/DEFJAIWIDJMG1 

0  8 More Than A Woman 31 34 
AALIYAH IBIACKGROUNDI 

We Thuggin' o 65 
FAT JOE FEAT R KELLY (TERROR SQUAD/ATLANTIC) 

Oh Boy 

.,... RON FEAT JUELZ SANTANA IRE•A-FELLA/DEE JAWIEUM61 

7 7 Nothing In This World 32 40 

AY EE WYATT FEAT AVANT (MCA( 
Brotha œ 74 
ANGIE STONE (J) 

Gots Ta Be 
Ent ( EPIC) 

8 5 Ain 't It Funny 33 29 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

Rock The Boat 0 67 
SALIVAR (BLACKGROUNDI 

Addictive 

TRUTH HURTS FEAT RAKIM (AFTERMATHANTERSCOPE) 

0 10 Anything 34 33 

JAW IM FEAT NEXT ( DIVINE MILL/WARNER BROS I 
Take Ya Home 59 61 

1 IL BOW WOW ISO SO DEF/COLUMBIN 
He Loves Me (Lyzel In E Flat) 
/TT SCOTT (HIDDEN BEACH/EPIC) 

gaD 14 Pass The Courvoisier Part II ED 52 
GUSTA RHYMES FEAT P DIDDY 5 PHARRELL (J) 

One Mic 60 57 

NAS (ILL WILL/COLUMBIA) 
Girlfriend 

N SYNC FEAT NELLY IJIVE) 

(1) 15 Lights, Camera, Action! 36 31 
MR CHEEKS (UNIVERSAL) 

I Got It 2 61 62 

JAGGED EDGE FEAT NAO (SO SO DEF/COLUMBIN 
You Must Have Been 
MONTELL JORDAN (DEE SOUUIDJMGI 

12 12 Don 't You Forget It ED 44 
GLENN LOMO (EPIC) 

What If A Woman 62 60 

JOE (JIVE) 
Closet Freak 

CEE LO (ARISTA) 

13 13 Butterflies 38 38 

MICHAEL JACKSON (EPIC) 
Someone To Love You cp 66 
HUFF ENDZ (EPIC) 

You Know That I Love You 
»NELL JONES (UNTOUCHABLES/ARISTA( 

14 11 What About Us? 39 30 

BRANDY (ATLANTIC) 
Roll Out (My Business) 64 63 
tUDACRIS (DISTURBING TIM PEACE/OFF JAM SOUT)BADJMG) 

Uh Huh 
Dili ( EPIC) 

15 9 Always On Time 0 46 

JA RULE FEAT ASHANTI (MURDER INC/DEFJAM/IDJMG1 
Awnaw eD _ 
NAPPY ROOTS (ATLANTIC) 

Down A ** Chick 
,,A RULE FEAT CHARU BALTIMORE (MURDER INCA/FE JAAMEUMG) 

IID 16 Roc The Mic CD 70 
BEANIE SIGEL & FREEWAY (ROC A.FEUNDEFJAM/IDJMG) 

How Come You Don 't Call Me 66 58 
ALICIA KEYS IJI 

Cry Together 

PROPHET JONES (MOTOWNI 

OD 18 Saturday (llooh! D000h!) al 50 
,u3ACRISIDISTURBAS THA PEACE/DEF JAM SOUTIVIDJMG) 

Say I Yi Yi œ 69 
VINO YANG TWINS ICOLLIPARK/IN THE PAINT/KOCHI 

First Time 

IMV (TUG/NEW LINE/WARNER BROS I 

CD 23 halfcrazy 43 35 

MUSK) IOU SOUUIDJMG) 
No More Drama CD — 
MARY J BEIGE (MCA) 

Be Here 
RAPHAEL SAADIG FEAT D ANGELO (UNIVERSAL( 

4D 19 This Woman's Work cri 48 
MAXWELL (COLOMBIA) 

Wish I Didn 't Miss You MI 71 
ANGIE STONE (J) 

Take A Message 
REMY SHAND IMOTOWN) «;) 22 Makin ' Good Love 45 43 

AVANT IMAGIC JOHNSON/MCA) 
Hey Luv (Anything) 4Z) — 
MOOR DEEP FEAT 112 (LOUD/COLUMBIA) 

What Makes It Good To Yon (No Premature Win') 

GERALD LEVERT IFLEKTRA/EEGI D 26 Rainy Days 46 37 
MARY J BEIGE FEAT JA RULE IMCAI 

Young 'n (Holla Back) œ — 
FABOLOUS (DESERT STORM/FLEKTRNEEGI 

Got Me A Model 
RL FEAT ERICE SERMON 1.1) 

ED 27 I Need A Girl (Part One) 47 42 

P GIDDY FEAT USHER& LOON (BAD BOY/ARISTA) 
Family Affair 72 68 
MARY J BEIGE (MCA( 

Pad II 

METHOD MAN 5 REDMAN (DEFJAMIDJMG) 

23 21 Welcome To Atlanta CD 51 
JERMAINE DUPER & LUDACRIS (DEF JAM SOUTH/COLUMBIN 

Get This Money a) _ 
R KELLY P. JAY-2 (ROCA.FELLAMIVE/DEFJAIWIDJMG) 

Still Fly 
BIG TYMERS (CASH MONEYeUNIVERSAL) 

24 17 The VVhole World CD 53 
OUTKAST FEAT KILLER MIKE (ARISTA) 

I Miss You ID — 
DMX FEM FAITH EVANS (RUFF RYDERS/DEFJAM)10JMG1 

Tribute To A Woman 
GINUWINE (EPIC) 

25 25 Any Other Night Co 54 
SHARISSA IMOTOVVN) 

Give It To Her 75 72 

TANTO METRO& DEVONTE 12 HARD/SHOCKING VIBESNP( 
Heaven Can Wait 
MICHAEL JACKSON (EPIC) 

O Records With the greatest impressions increase. e 2002, VNU Business Media. Inc. All rights reserved. Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track 

service. 123 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This 

data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart. 
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evi 
ARTIST (IMPRINT/PROMOTION LABEL) )-- 

', ' 

R&WHIP-HOP SINGLES SALES TM 
.1e 
LU 

'' e 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) i-±«: ''' 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

1 1 
, C,' , NUMBER 1 '1';, 

Lights, Camera, Action! 4 wary Pei 26 14 

MR CHEEKS (UNIVERSAL) 
Jump Up In The Air 51 33 
ORIGINAL P (WFSTBOUNDI 

Jigga 
JAY Z IROC.A.FELLAIDEFJOWIDJMG1 

2 2 Uh Huh 27 21 
KIL i EPIC) 

What About Us? 52 55 

BRANDY (ATLANTIC) 
Where The Party At 

JAGGED EDGE WITH NELLY (SO SO DEF/COLUMBIA) 43 36 
0 3 

Girlfriend 28 13 

N SYNC FEAT NELLY (JIVE) 
No More Drama 53 43 

MARY J BLIGE IMCAI 
Fiesta 

R KELLY FEAT JAY-Z IJIVE) 

Feels Good (Don't Worry Bout A Thing) Ci> 26 
NAUGHTY BY NATURE FEAT 31» ITVT) 

What Would You Do? CO _ 
NINE20 (MEA) 

Get Up 

COCOA BROVAZ IDAVVXUSI 

0  5 Ballin' Boy /ED _ 
NO GOOD IARTISTDIRECTI 

Rock Em 55 37 
BOOBAKAW & TAD WILD YOUNGINZ (WHITESTONEI 

Always On Time 
JA RULE FEAT. ASHANTI (MURDER INC/DEFJAM/IDJMG) 

6 4 Hush LK ' Lady 31 30 

COREY FEAT LIL ROMEO INOONTIME MO I .' '. 
One More Chance/Stay With Me 56 47 

THE NOTORIOUS BIG (Be BOY/ARISTA) 
Part II 

METHOD MAN & REDMAN UHF JAM/IDJMG) 

0  12 Dear God e _ 
WILLIE() (RELENTLESS) 

Still Fly œ _ 
BIG TYMERS (CASH MONEY/UNIVERSAL) 

Get It Started 

13 IABBI 

0  23 Take You Hamel% Me aka. Body, Get This Money 33 31 

R KELLY 8 JAY-Z IROC•A.FELLAJJIVL DEF JAM iliJMni 
Roll Wit Me 103 — 
PRETTY WILLIE ) D2/REPUBLIC/UNIVERSAL) 

The Whole World 

OUTKAST FEAT KILLER MIKE (ARISTA) 

0  — Do Ya Thang Girl 34 32 
BEELOVY ( BALLIN I 

Love Is Gone 59 67 

JAL-08 THE IMMOBILARIE (RANCORE/RUMM/D&O) 
Playa Playa (Playing The Game Right) 

MINOTT FEAT KURUPTED SEED (WORLD BEAT) 

(1) 7 Put Yo Sets Up €3 _ 
REDO EYEZZ (Z -BD) 

Closet Freak CD — 
CEE LO (ARISTA) 

Down A ** Chick 

LA RULE FEAT (AMU BALTIMORE (MURDER INC,OFEJAAMEUMG1 0) 17 It's The Weekend 36 24 
LIL J (HOLLYWOOD) 

half crazy 61 52 

MUSIC) (DEE SOULADJMG) 
Ain't Nobody (We Got It Locked!) 

THE RAWLO BOYS 'HOUSE OF FIRE) 

12 6 Round And Round Cg. — 
30NELL & METHOD MAN MET SOUL/DEFJAMADJMG1 

The Bedrock 62 48 

,•411Y BANES PRESENTS CLUB DRAMA IDNIDEIDNIFAU.SDPERTIGIIII 
I Do!! 
TOM (ARISTA) 

13 8 Pass The Courvoisier Part II 38 25 
BASTA RHYMES FEAT P DIDDY A PHARRE IL 1.1) 

I Love You 63 56 
FAITH EVANS (Be BOY/ARISTA) 

Love It 

BILAL IMOYOANTERSCOPE) 

CD 22 That Was Then 39 28 
ROY JONES, JR I B DOY HEADI 

Family Affair 64 50 
MARY J BLIGE ( MEA) 

Never Be The Same Again 

GHOSIFACE KILLAH (EPIC) 

O  16 Foolish 40 34 
ASHANTI (MURDER INC/DEF JAMADJMGI 

Got Ur Self A... 65 51 

'AS (ILL WILPCOLUMBIA) 
Lifetime 

MAXWELL (COLOMBIA) 

0  15 Can I Get That?!!? 41 29 
BEAR WITNEZi (EARGASM) 

Knoc CD — 
KNOC.TURNAL (LA CONFIDENTIAIJELEKIRNEEG) 

Represent Yo City 
101 SOLDIERZ (STREET TALX/EPIC) 

Q  27 Dansin Wit Wolvez CD — 
STRIK9INE )FADE/ECMDI 

We Got The Funk fc» _ 
'HE BEATNUTS (LOUD) 

Little Sister 
BIG JIM (PLATINUM SOUL) 

18 11 What's Luv? 43 35 

FAT JOE FEAT ASHANTI (TERROR SCIUAD/ATIANTIC) 
AM To PM CD — 
LHAISTINA MILIAN (OFF SOUL/10JMG) 

Gotta Have It 

CHOCOLATE BANDIT ICOUNTRYBOY/WARLOCK) 
ED _ It's Over Now 44 45 

112 ( BAD BOY/ARISTA) 
Hit Em Up Style (Oops!) (E) _ 
BTU CANTRELL IREOZONE/ARISTAI 

Wifey 
NEXT (ARISTA) 

20 10 Oops (Oh My) 45 44 
TWEET (THE GOLD MIND/ELEKTRWEEGI 

Peaches & Cream/Dance With Me 70 58 
Ill (BAD BOY/ARISTA) 

Never Too Far/Hero Medley 
MARIAM CAREY (VIRGIN, 

21 20 Stop Playin' 46 49 

LEVERT AGEE (KNIGHTSTAR) 
Separated 71 46 

AVANT (MAGIC JOHNSON/MCAI 
Don 't You Forget It 
GLENN LEWIS (EPIC) 

22 9 Think Big 47 41 
CRIMEWAVE (CRIMEWAVE) 

Young'n (Holla Back) 72 40 

FABOLOUS IDESERT STORWELEKTRNEEG) 
Different Worlds 
TWIN AND ALCHEMIST (ALC/FAT BEATS) 

ED — Buster ap 64 
DENNIS DA MENACE (1ST AVENUE) 

Lowrider œ _ 
CYPRESS HILL (COLUMBIA) , 

Awnaw 
NAPPY ROOTS (ATLANTIC) 

24 19 7 Days 49 38 

CRAIG DAVID (WILDSTAR/ATLANTICI 

Big Poppa/Warning 74 66 

THE NOTORIOUS BIO (BAD BOY/ARISTA) - 
Get Mo 
SHERM FEAT BIGGAFIGGAS IDEAN S USTI 

25 18 Saturday (Oooh! O000h!) CO — 
LUDACRIS 'DISTURBING TIM PEACE/DEE JAM SOUTIVIEUMG1 

WordPlay 75 39 

OC IRE UP/FAT BEATS) 

, Fatty Girl 

LUDACRIS.U. COOL J & KEITH MURRAY IFEVUNIVERSALI 

• Records wen tile greatest sales gains. C 2002, VNU Business Media, Inc. An Sour dScan. Inc. All rights reserved. Compiled by SoundScan from a national subset panel of core R&D/Hip-Hop stores. 

This data is used to compile the Hot B&B/Hip-Hop Singles 8 Tracks chart. 
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1 - 
2 2 

6 4 

3 5 

4 1 

5 3 

7 6 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1/HOT SHOT DEBUT 1 Week AI Number 1 

B2K EPIC 8545711298 ( 0/18 981 B2K 

Title 

BRANDY ATLANTIC 834931/AG 112 9318981 

LUDACRIS A2 DISTURBING TUA PEACE/DEF JAM SOUTH 5864461/10JMG112.98/19.9m 

JAHEIM A DIVINE MILL 474526/WARNER BROS. 11198/17.981 

MARY J. BLIGE A2 MCA 1128086 112.98/1198) 

KIRK FRANKLIN GOSPO CENTRIC 70037/ZOMBA111.98/77.981 

NAPPY ROOTS ATLANTIC 83524/A617.96/11.981 

NAS • ILL WILL/COLUMBIA 857366/CRG 11298 E0/18.98) 

KILLA BEEZ MI-TANColN THE PAINT 83626/KOCH 113.9ft/19981 

Full Moon 

Word Of Mouf 

[Ghetto Love] 

No More Drama (2002) 

The Rebirth Of Kirk Franklin 

Watermelon, Chicken & Gritz 

Stillmatic 

We-Tang Productions Present Killa Beez - The Sting 

8 10 

12 

22 

11 

16 

12 

USHER AT ARISTA 14715. 112 98/18%1 

BUSTA RHYMES • J 20009' ( 12 98/18 981 

GREATEST GAINER 
SOUNDTRACK SLIP N SLIDE 79011/NEW LINE 112.98/189E0 

JA RULE AT MURDER INC/DEF JAM 588437./IDJMG 11218/19 %I 

8701 

Genesis 

All About The Benjamins 

Pain Is Love 

o 

àe 
«t 
SY 0 
66 

1  

1  

2  

3 

1 

3 

1  

9 

3 

2 

12 

1 

11$ 

50 

51 

52 

53 

54 
55 

57 

58 

59 

60 

9 7 SHARISSA MOTOWN 0113158/0MRG 112 98/18 981 

REMY SHAND MOTOWN 014481/UMRG 114.98 CD) 

No Half Steppin' 

The Way I Feel 

7 

15 

61 

66 

5 

43 

o 
48 

55 

ARTIST 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

MACK 10 CASH MONEY/UNIVERSAL 880988'/UMRG 112 98/18 981 

Title 

Bang Or Ball 4 

48 

46 

57 

46 

ICE CUBE PRIORITY 29091/CAPIT01.112.9W18.981 

FABOLOUS • DESERT STORM/ELEK1RA 62137911/EEG (12.98/18.961 

Greatest Hits 

Ghetto Fabulous 

11 

2 

50 

55 

51 

58 

54 

41 

44 

52 

73 

68 

60 

75 

53 

52 

51 

38 

36 

47 

49 

42 

54 

83 

56 

50 

94 

37 

DONNIE MCCLURKIN • vERire 431WZOMBA III 98/17 981* 

8BALL JCOR 860964/INTERSCOPE (12.03/18.98) 

WU-TANG CLAN • WU.TANUOUD/COLUMB IA 86236'/CRG 11198 ECK18 981 

JERMAINE DUPRI SO SO DEF./COLUMBIA B5030'/CRU 112 98 E0/18 981 

JILL SCOTT • HIDDEN BEACH 06150/EPIC 114.98/19 98) 

Live In London And More... 

Almost Famous 

Iron Flag 

Instructions 

Experience: Jill Scott 826+ 

THE ISLET BROTHERS FEATURING RONALD ISLET AKA MR. BIGGS • DREAKIWORKS 450211 ,N1ERSCDKE 112 98 ,8 54 Eternal 

VARIOUS ARTISTS RAW RYDERS 493177./INTERSCOPE 112 98/19981 

JACKY JASPER NUMBER 6 6601 (18.96 CD) 

PROPHET JONES MOTOWN 014551/UMRG 02.98/189811 

FEAR NO M.O.B. 90 DEEP 805,STONEY BURKE 111 96/17 9311 

T.I. GHET 0-VISION 14681/ARISTA 111.98/17.961 

ROY JONES, JR. Boot HEAD 11497 112.98/11.981A 

MARY MARY • C2/COLOMBIA63749/CRG 17.98 EOM 981 

JANET e VIRGIN 101446 112.98/18.96) 

Ryde Or Die Vol. III: In The "R" We Trust 

Keep My Shit Clean 

Prophet Jones 

Gangstas Doin' Gangsta Siet! 

I'm Serious 

Round One: The Album 

Thankful 

All For You 

22 

6 

6 

3 

7 

1 

9 

60 

16 

62 

27 

50 

22 

1 

10 8 

13 9 

17 18 

JENNIFER LOPEZ • EPIC 863996 112.96E0/11961 

ALICIA KEYS •5 J 20002 ( 12 98/18 931 

FAT JOE • TERROR SQUAD/ATLANTIC 8347r/AG Ill 96117.981 

DESTINY'S CHILD MUSIC WORLD/COLUMBIA 86431'/CRG (198 E0/18.981 

J To Tha L-0! The Remixes 

Songs In A Minor 

J.O.S.E.: Jealous Ones Still Envy 

This Is The Remix 

1  

1 

6  

19 

14 14 KEKE WYATT • MCAIIOBOQ'I12 TRI18TRl Soul Sista 

15 11 INDIA.ARIE à MOTOWN 0137706/0MRG 112 98/18 961 Acoustic Soul 

16 

18 

20 

23 

15 

17 

20 

19 

FAITH EVANS • BAD Boy 79841/ARISTA ( 12 98/18* 

SOUNDTRACK ROCATEUA/DEF JAM 5066716/1111MG 112 96/18 981 

OUTKAST • ARISTA 260936 112.913/18.981 

MYSTIKAL JIVE 417706/ZOMBA 11218/1196) 

Faithfully 

State Property 

Big Boi & Ore Present... OutKast 

Tarantula 

31 

21 

31 

27 

IMX TUG 39079/NEW LINE 112.98/17.981 

JAGUAR WRIGHT MOTIVE 112683/MCA 18.98/12.981 

IMx 

Denials Delusions And Decisions 

19 

26 

13 

25 

X-ECUTIONERS LOUD/COLUMBIA 864106/CRG 112.98 EO/17 981 

LIL BOW WOW • SO SO DEF/COLUMB IA 66130/CRG 112 98 03/18 981 

Built From Scratch 

Doggy Bag 

5 

3 

2 

1  

4 

4 

26 

16 

13 

2 

LIL BLACKY HIT A LICK 51279/TRIPIE ( 18.98 COI d Big Ballin 50 

69 

70 

71 

o 
o 
74 

75 

76 

o 
78 

67 

59 

56 

57 

82 

96 

66 

61 

70 

67 

61  

48 

60 

97 

78 

68 

69 

64 

BONEY JAMES WARNER BROS. 48094117.98 COI 

R. KELLY A' JIVE 417051ZOMBA112.96,118 981 

J AY-2 ROCAFELLA/DEF JAM 5861314/10JMG19.91/14331 

SOUNDTRACK «P%01121118011080 'AvrAsiza mug 

ANDRE WARD ORPHEUS 7%79 ( 16 98 corgi 

DIRTY SOUTH HARD 2 HIT 7388/STREET LEVEL 117.98 CO) d 

NATE DOGG ELEKTRA 626886/EEG 112 96/18 981 

NELLY FO REEL/UNIVERSAL 157743,UMRG (12.98/18.981 

GERALD LEVERT ELEKTRA 62655/EEG 112 96/le 981 

Ride 

tp-2.com 

MTV Unplugged 

Three6Mafia II Hypnotize Minds Presents: Choices - The Album 

Foehn' You 

Everythang's Gon' Be Different... 

Music & Me 

Country Grammar 

Gerald's World 

27 

1 

8 

4 

72 

51 

3 

1 

2 

R. KELLY & JAY-Z ROC.AFELLATJIVFJOEF JAM 5867136/10JMG 112.96/19 98) The Best Of Both Worlds 77 

74 59 MISSY "MISDEMEANOR" ELLIOTT • THE GOLD MIND/ELEKTRA 626.3r/EEG H2.98/18.981 Miss E...So Addictive 1 

28 

34 

23 

32 

JOE JIVE 4178620MBA ( 12.9808.981 

N*E*R*D* VIRGIN 11521 110.98 C131 

ANGIE STONE • J mow (12.98/18181 

Better Days 

In Search Of... 

Mahogany Soul 

27 22 MOBB DEEP • LOUD/COLUMBIA 85889./CRG 112.98 E0/18.981 Infamy 

3  

31 

4 

1 

24 21 MICHAEL JACKSON A' EPIC 69400112 98 EQ/18981 Invincible 

30 28 

33 

32 

29 

33 

MASTER P NEW NO LIMIT/UNIVERSAL 660977/UMRG 112 98/18 981 

SIR CHARLES JONES MARDI GRAS 1060 ( 10 96/16 98)* 

MAXWELL à COLUMBIA 67138'/CRG 112 98 E0/18.%1 

Game Face 

Love Machine 

Now 

25 26 AALIYAH AT BLACKGROUND 100826 112 98/18.961 Aaliyah 

12 

28 

1 

2 

91 

71 79 

83 

64 

49 

73 

63 

NATURES PROBLEM LOW KEY 1121 01 9804.981 The Future 

VARIOUS ARTISTS HIDDEN BEACH 8565361PIC IN 98 ER COI Hidden Beach Recordings Presents: Unwrapped Volt 

VARIOUS ARTISTS UTWOEF JAM 58888290MR 112.98/18 981 The Source Presents Hip Hop Hits - Volume 5 

SOUNDTRACK INTERSCOPE 413172112.9319.981 

BEBE MOTOWN 016705/UMR6 112 98/18.981 

Ali 

Live And Up Close 

69 

33 

38 

31 

49 

63 62 TIMBALAND & MAGOO ELACKGROUND 109166 112 98/16 se Indecent Proposal 3 

76 53 SOUNDTRACK DEF JAM 587e286/DJMG 112.98/18.96) How High 6 

88 85 G. DEP BAD BOY 7304r/ARISTA 111 98/13.9811 Child Of The Ghetto 

62 58 MR. CHEEKS UNIVERSAL 014928/UMRG 112 98/18.9111 John P. Kelly 

23 

5 

DJ CLUE • ROC-AFELUVDEF JAM 54M256/1DJMG / 72.98/7098) DJ Clue? The Professional 2 1 

KHIA DIRTY DOWN 46117.98 CD) Thug Misses 82 

35 

37 

29 

30 

34 

24 

DMX • RUFF RYDERS/DEF JAM 5064506/ILUMG 112.96/19.961 

YOLANDA ADAMS ELEKTRA 62690/EEG 11218/11961 

SADE • EPIC 86377(12 911 EQ/18.98/ 

The Great Depression 

Believe 

Lovers Live 

36 

38 

42 

35 

39 

44 

CRAIG DAVID • WILDSTAWATLANTIC 81081/AG 111.98/17 981 

LIL' KEKE IN THE PAINT iminoce 112.96/18.98) 

LUTHER VANDROSS • J20037 112.91/113.981 

Born To Do It 

Platinum In Da Ghetto 

Luther Vandross 

65 
PACESETTER r 

RES MCA 112310'1898/12 9811 

UGK JIVE 41673/ZOMBA III 98/77.98/ 

How I Do 

1 

7 

5 

12 

22 

2 

45 

Dirty Money 2 

92 

o 
94 

95 

77 81 

72 

69 

70 

76 

DUNGEON FAMILY ARISTA 14893'112 18/18981 

BRIAN MCKNIGHT • MOTOW1+914743/JMRG 112.98/11981 

GINUWINE • EPIC 696226 112.98 E0/19.991 

Even In Darkness 

Superhero 

The Life 

4 

4 

2 

87 

85 

75 

SOUNDTRACK AFTERMATH/OOGGYSIYLE 49312MINTERSCOPE 112.98/18.981 

JILL SCOTT A HIDDEN BEACH 62137.7EPIC 111.98 ECV17.981 1 

ORIGINAL P WESTBOUND 1116111.9&17.961 

The Wash 

Who Is Jill Scott? Words And Sounds Vol. 1 

lntoducing Hyped Up Westbound Soljaz 

5 

2 

66 

o 
Cie 

98 84 PASTOR TROY MADD SOCIETY/UNIVERSAL 014173/11MRG112.96/18.961 Face Off 13 

90 80 

THE GRIND FAMILY NO GUTS, 600100V 1115 (15.96 COI 

JUVENILE • CASH MONEYAJNIVERSAL 880913/UMRG ( 12 98/18.98) 

So Many Problems, So Much Pain 

Project English 

97 

2 

45 40 PETEY PABLO • JIVE 4172120MBA 111.98/17 98) Diary Of A Sinner. 1st Entry 7 

39 

a 
43 JAY-Z A ROC A-FELLA/DEF JAM 5813396.00JMG ( 12.98/19 981 The Blueprint 1 

1 

47 45 JAGGED EDGE • so SO DEE/COLUMBIA 85646./CRG 112 se E0/ AA Jagged Little Thrill 2 

80 88 JENNIFER LOPEZ e EPIC 85965)12.96 ED/11981 J.Lo 1 

00 SNOOP DOGG à NO LIMIT/PRIORITY 23225'/CAPITOL 112.93/1198) Tha Last Meal 1 
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OP CATALOG ALBumS TM 
ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

J. 
e 5 

5 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

2 

ft: NUMBER 1 ,e- 17 WWI Ai Ilmler I 

2PAC A' DEATH ROW 63008./KOCH 119 98/25 98) All Eyez On Me 
13 22 DR. ORE A' AFTERMATH 4904866/INTERSCOPE 117 98/18 981 Dr. Dre - 2001 109 

310 14 - MARVIN GAYE MOTOWN 112732//MRSown sal The Best Of Marvin Gaye: 26th Century Masters The Millennium Collection Volume2 2 

1 THE NOTORIOUS B.I.G. A' BAD Boy 7300MARISTA Ill 98/18981 Ready To Die 337 gig _ THE TEMPTATIONS NE/TOWN 153367.11WRG 1898/11 se The Best Of The Temptations Vol.1The 60's: The Millennnium Collection 5 

THE NOTORIOUS B.I.G. . 1° BAD BOY 730116/ARISTA 119 96/24 981 Life After Death 225 16 12 AALIYAH A' BLACKGROUND 10753112 911/17 98( One In A Million 100 

3 2PAC •0 RQW 4903131./INTERSCOPE (19.98/2498) Greatest Hits 
169 17 13 KEITH SWEAT à' VINTERTAINFAENT/ELEKTRA 60763/EEG (119E917 981 Make It Last Forever 309 

5 
AMARU/DEATH 

NAS • COLUMBIA 57684'/CRG 17 98 E11/11 961 Illmatic 39 (re) - LAURYN HILL à' RUFFHOUSF/COLOMBIA693356/CRG 1'1 96 E0117 981 The Miseducation Of Lauryn Hill 111 

6 MAKAVELI A' DEATH ROW 630126/KOCH (1298/11981 The Don Killuminati: The 7 Day Theca 196 19 20 SADE A' EPIC 85287 (12.96 E0/18.98) The Best Of Sade 
TVVISTA • CREATOR'S WAY/ATLANTIC 9275r/AG 11138/17.961 à Adrenaline Rush 

376 
105 

10 AL GREEN A HI/THE RIGHT STUFF 30800/CAPITOL 110 96/17 981 Greatest Hits 368 40 - 
7 2PAC A AMARUblIVE 41638/ZOMBA III 98/1798) Me Against The World 290 21 16 JUVENILE e CASH MONEY/UNIVERSAL 153162/UMP.G /12.0018/98/ 400 Deureez 169 

9 JAY-Z à FREEZE/ROC•A.FELIA/PRIORITY 505926/CAPITOL 110 98/16 981 Reasonable Doubt 223 22 14 R. KELLY A' JIVE 41527/ZOMBA ( 11 98/17.981 12 Play 185 

8 MARY J. BLIGE AT UPTOWN 110681/MCA16 98/11 981 VVhat's The 411? 110 23 - DMX e RUFF RYDERS/DEF JAM 5469336/10JMO (12 98/18 981 ...And Then There Was X 86 

11 NAS •-' COLUMBIA 67015./CRG 110 98 EQ/16 98) It Was Written 76 1' - THE JACKSON 5 510TOWN 152364/UMR61698/1 I el The Best Of The Jackson 5: 2011iCentuly Masters The Millennium Collection 2 

17 NAS A ' COLUMBIA 68773./CRG (7 98 EQ/11 981 I Am... 31 25 24 GINUWINE A' 550 MUSIC 69598./EPIC 111 98EG/179BI 100% Ginuwine 72 

mf Albums wnh the greatest sales gains this week. Catalog albums am 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of o der albums. Total Chart Weeks column reflects combined weeks title has appeared on the Top / ip- op ums and TOp %- op Catalog ums. ecor ng n u 
Assn, Of America IRIVAI certification for net shipmem of 500,000 album units (Gold). A RIAA certification for net shipment of 1 million units ( Platinum). • IAA certificahon for net shipment of 10 milhon units ( Diamond). Numeral following Platinum or Diamond symbol in•cates albums mu  platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIVA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: o Certification for net shipment of 100,000 units (Ord Certification of 200,000 units ( Platino). A ' Certification of 400,000 units ( Muiti-Platino). 'Asterisk indicates LP is available. Most ape prices, 
and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked En, and all other CD prices, are equivalent prices, which are projected fr m wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-

seekers this week.* indicates past Heatseeker title. 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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DANCE/ELECTRONIC 

T. 
WHAT YOU NEED: Once in a while, a 
record comes along that completely 
blows us away with its originality. 
"Mon Superlover" by Philly Station 
Featuring Tammi Wright (Neo U.K.), 
as reconstructed by remix pioneer 
Tom Moulton, is one such track 
The Ritchie Family-referencing 

"Mon Superlover" starts off innocent-
ly enough, with a filtered kick drum 
and Wright's smoldering vocals. A 
minute or so later, with the arrival of 
orchestra hits and aggressive horns, 
the song explodes into a downpour of 
excitement and energy. 

Beat Box hears that Neo will be 
handing out promotional 12-inches 
of the track (which includes Euro-
pop and progressive houses mixes, 
respectively, by the Sleaze Sisters 
and Agent Sumo) at the Winter 
Music Conference in Miami March 
23-27. It wouldn't surprise us if this 
becomes one of the songs of the con-
fab. Neo is scheduled to issue the sin-
gle in early summer. 

HOMEMADE HOUSE: Peter Rauhofer 
recently created a "bootleg" tribal-
infused mix of Kylie Minogue's 
"Can't Get You out of My Head" 
that's become the track du jour. With 
everyone trying to get their hands on 
a copy, Capitol has wisely decided to 
have Rauhofer go back into the stu-
dio with master tapes to properly re-
tweak the track. Expect promo-only 
CDs by the end of the month. 

Staying with Minogue for another 
second. the Scumfrog (aka Jesse 
Houk) has done a "bedroom mix"—the 
Scurnfrog Beauty & the Beast mix—of 
Minogue's "Love at First Sight" (also 
from her international smash album, 
Fever), which is causing much com-
motion on New York dancetloors. 
"Love at First Sight" is scheduled to be 
the singer's third international single, 
and we can only hope this hypnotic, 
progressive house restructuring is con-
sidered for official release. 

GIMME SHELTER: After several weeks 
of throwing "construction parties," 
New York's Club Shelter will hold its 
official grand opening March 30, with 
a special performance by Patti LaBelle. 
2002 marks the 11th year that 

Shelter (founded by resident DJ 
Timmy Regisford, Blaze's Kevin 
Hedge & Josh Milan, and Shelter 
Records' Freddy Sanon) has been 
hosting parties in NYC, most recent-
ly at the Vinyl club (Beat Box, Bill-
board, Sept. 22, 2001). And for the first 
time, Shelter actually owns the space 
in which it's now housed. 

So, while the Saturday-night Shel-

ter party will be the heart and soul of 
the multi-level midtown space, Club 
Shelter will be open other nights for 
other promoters and events. On April 
17, Masters at Work will host a rec-
ord release party for its new set, Our 
Time Is Coming (Billboard, Jan. 26). 
We also hear that DJ Victor Cal-
derone may be manning the club's 
turntables on Sunday nights. 

"Over the past 11 years, we have 
built up a reputation as dance music 
purists," Hedge notes. "People who 
come to the Shelter party are inter-
ested primarily in dancing and enjoy-
ing music. We want Club Shelter to 
continue that tradition and become 
the home for true dance music lovers 
from around the world." 

COME TOGETHER: Days after the first 
Industry FeedBack Networking Night, 
held March 7 (and the first Thursday 
of each month thereafter) at New 
York's Centro-Fly club, people can't 
stop talking. More than 250 dance 
music industry folk attended the 9-11 
p.m. event, which is akin to a "listen-
ing party," with producers, remixers, 
and A&R execs debuting their latest 
demos and test pressings. In charge of 
manning the turntables and CD play-
ers was For the Record's Jeffery Allen, 
who played each track for about five 
minutes. According to event organiz-
ers Oracle Entertainment's Debra 
Eriksen and Rob Promotions' Rob 
Fernandez, its purpose was to give 
everyone the opportunity to have their 
product heard and evaluated by peers. 

IMPORTANT DATES: The ninth annual 
Billboard Dance Music Summit will 
come together Sept. 10-12 at the Mar-
riott Marquis Hotel in New York For 
info regarding registration and spon-
sorships should contact, respectively, 
Phyllis Demo (646-654-4643 or 
pdemo@billboard.com) and Cebele 
Rodriguez (646-654-4648 or cro-
driguez@billboard.com). 

Armstrong Delivers New Disc 
On Melankolic/Astralwerks 

BY CRAIG ROSEBERRY 
NEW YORK—Cinematic and orches-
tral Scottish producer/composer/ 
arranger Craig Armstrong has had an 
impressive musical journey since the 
release of his 1997 Melankolic/Astral-
werks debut, The Space Betzveen Us. 

Aside from gaining fame for his 
string arrangements on Madonna's 
"Frozen," Armstrong has collaborated 
with producers Nellee Hooper and 
Marius De Vries and composed and 
conducted strings for various acts, 
including U2, Bjtirk, and Tina 'Rimer. 

As a soundtrack composer, Arm-
strong has scored such films as The 
Bone Collector and Romeo + Juliet. 
Earlier this year, he received Golden 
Globe and British Academy of Film 
and Television Awards for best original 
music for his work on Moulin Rouge. 
On April 16 (one day earlier over-

seas), the focus will shift back to 
Armstrong the recording artist, when 
Melankolic/Astralwerks issues As If to 
Nothing, his sophomore release. 

Merging classical composition 
with electronic textures, plaintive 
melodic pop stylings, and haunting 
deep rhythmic undertones, As If to 
Nothing finds Armstrong, whose 
songs are handled by EMI Music 
Publishing, creating a visceral and 
majestic listening experience that is 
both restrained and rhapsodic. 

'EPIC EMOTIONAL JOURNEYS' 
"As If to Nothing is quite person-

al," Armstrong acknowledges. "As 
with The Space Between Us, this 
album is about proximity and close-
ness—similar themes in most peo-
ple's lives. I wanted to create these 
tiny, yet epic, emotional journeys 
that represent a small fragment of 
humanity. Ultimately, I wanted to 
evoke a universal feeling or emo-
tional response that most people can 
relate to or sympathize with." 
The reserved and soft-spoken artist 

admits that he's not comfortable in 
the limelight: " Instead, I use my 
music as the focal point, collaborat-
ing with other talented musicians 
and vocalists to bring out the visual 
and human element of my work" 

Armstrong's largely collaborative 
effort features inspired contributions 
from an array of artists, including 
Bono, Photek, the Lemonheads' Evan 
Dando, British vocalist David McAl-
mont, and Alpha's Wendy Stubbs. 
"When somebody like Craig writes 

a song with you in mind, it's absolute-
ly thrilling," notes McAlmont, who 

TO OUR READERS 
The Beat Box Hot Plate will 

return next week. 

appears on the spellbinding "Snow." 
"It really encourages me to give my 
all as a performer." 

Brion Vytlacil, assistant buyer at 
specialty retailer Rebel Rebel in New 
York, says, "The ties between his 
film work and this new album, with 
its many guests, create a time cap-
sule of what is happening now. It's 
modern and timeless." 

The album's celebrated lineup, cou-
pled with the artist's numerous previ-
ous musical endeavors, enables Astral-
werks to promoteAs Jito Nothing to a 
wide audience. "Craig's fan base con-
sists of a variety of people from various 
age groups," Astralwerks director of 
associated labels Nick Clift explains. 
"Our campaign focuses on mainstream 
and specialty dance press, as well as col-
lege and adult radio formats. We also 
have Internet marketing and advertis-
ing targeting a broad range of music 

consumers, from the electronic fans 
who know him from his Massive Attack 
association to 'Golden Globe newcom-
ers' and those who know him via col-
laborations with Bono, Evan Dando, 
Liz Fraser, and Paul Buchanan." 

Clift notes that Armstrong is semi-
established at noncommercial triple-
A stations like KCRW Los Angeles and 
WXPN Philadelphia and adds that the 
label will service commercial and non-
commercial adult radio formats with 
several vocal tracks from the album. 
Although there is not a commercial 
U.S. single, a video for "Wake Up in 
New York" (featuring Dando) has been 
delivered to MTV2 and VH1. Mel-
ankolic will issue "Wake Up in New 
York" in the U.K. April 29. All proceeds 
go to the American Red Cross. 
On April 7, Armstrong—who is 

self-managed in association with 
Catherine Manners of London-based 
Manners-McDade and booked by 
David Levy of London-based ITI3—is 
scheduled to perform at the Barbi-
can in London. He will be joined by, 
among others, McAlmont, Dando, 
Buchanan, and Stubbs. 

Astralwerks aims to develop the 
album during the spring and sum-
mer, culminating in a series of live 
U.S. dates that will feature a full 
orchestra. At the same time, Clift says 
the label will launch an aggressive 
second wave of promotions—includ-
ing TV, radio, and press—in early fall. 
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Club Play 
TITLE IMPRINT & NUMBER/PROMOTION LABEL Artist 

NUMBER 1 2 Weeks At Number I 

4 IT'S LOVE (TRIPPIN') GROOvILICIOUS 274/STRICTLY RHYTHM Goldtrix Presents Andrea Brown 

6 

15 

7 

2 

19 

11 

28 

SONG FOR THE LONELY WARNER BROS 42422 Cher 9 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA 155429 Mary J. Blige 9 

SLEEPING FASTER SKINT PROMO/COLUMBIA Lo Fidelity Allstars 

YOU GIVE ME SOMETHING EPIC PROMO Jamiroquai 

WISH I DIDN'T MISS YOU (THE REMIXES) J 2u62 Angie Stone 9 

YOU AND ME (FEELS SO GOOD) JUNGLE RED 90012 Solar City Featuring Pepper Mashay 

IT'S GONNA BE..(A LOVELY DAY) BEDROCK/CREDENCE PROMO/NET1WERK Brancaccio & Aisher 

fai)  
12 al 
13 grà 
14 

is II 

OEM 
17 Ea 

22 13 

31 

37 

20 

22 

24 

29 

o 
33 ED 
34 El 

35 

21 

18 

8 

5 

LOVE'S GONNA SAVE THE DAY VINYL sout imam PLANT Georgie Porgie 

ALIVE EMERGE 3000reENTAUR Kevin Aviance 

VIP MIKOLOGYNJOY4 PLAY Ibiza 

FREE TO CHANGE YOUR MIND (REMIXES) DREAMWORKS PROMO Regency Buck 

TAKE MY HAND (REMIXES) ARISTA PROMO Dido 

5 
41 

e 
5 

o 

2 

2 11 

Maxi-Singles Sales 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

NUMBER 1 
THANK YOU (DEEP DISH REMIX) ARISTA 13996 0 

1 Week At Number 1 

Dido 

o 6 6 
3 3 

4 1 

8 7 

12 10 

8 

9 10 12 

10 16 

11 9 

THE REAL LIFE CREDENCE 3.315ONEFTWERK Raven Maize 

3 WHENEVER, WHEREVER (REMIXES) EPIC PROMO Shakira 9 

31 

22 

29 

9 

37 

ESCAPE (REMIXES) INTERSCOPE PROMO Enrique Iglesias 9 

THE HEARTBREAK STAR 691234 Friburn & Urik 

AMERICANA THUMP 2318 Gerardo 

SON OF A GUN (REMIXES) VIRGIN PROMO Janet Featuring Missy Elliott, P. Diddy & Carly Simon 9 

FIRE TOMMY BOY SILVER LABEL 23511/TOMMY BOY Dolce 

42 

13 

CAN'T STOP DANCIN GROOVILICIOUS 268/STRICTLY RHYTHM lima Day 

WAKE UP TRANS CONTINENTAL 8998tVLOGIC Beki 

16 

17 

27 

n, POWER PICK 
FLAWLESS GROOVILICIOUS 27/STRICTLY RHYTHM The Ones 

GErriN' INTO U 1 III PROMO/MINISTRY OF SOUND 

ME WITHOUT YOU OEFINITY 015 Ospina Featuring Andricka Hall 

SIX FEET UNDER (TITLE THEME REMIXED) UNIVERSAL 015778 Thomas Newman 

10 YOU GOT ME (BURNIN' UP) MCA 155918 Funky Green Dogs 

23 

14 ILI 

.15 pa 

5 

24 

NO MORE DRAMA (THUNDERPUSS REMIXES) MCA 0550200 Mary J. Blige 

CAN'T FIGHT THE MOONLIGHT (REMIXES) CUR817098 0 LeAnn Rimes 9  

YOU MAKE ME SICK (HI:12 REMIXES) LAFACE24556/AMSTA o Pink 9 

LIFETIME (BEN WATT REMIX) COLUMBIA 79640/CRG 0 Maxwell.9 

WILL I? ROBBINS 72oss o o Ian Van Dahl 9 

CAN'T GET YOU OUT OF MY HEAD cmitoineas o Kylie Minogue 

BY YOUR SIDE (REMIXES) EPIC 79544 0 o Sade 9 

YES TOMMY BOY 2295 1200 Amber 

ONE GOOD REASON 24/7 2/472/ARTEMIS 0 0 Nicole J. McCloud 

WHERE THE PARTY AT (REMIXES) so SO DENCOLUMBIA 79605/CHG 0 o Jagged Edge With Nelly 

WHAT IT FEELS LIKE FOR A GIRL MAVERICK 42372/WARNER BROS 6080 Madonna 9 

WHERE'S YOUR HEAD AT 01 388¢3/ASTRALWERKS 00 Basement Jaxx 

13 

16 17 14 

17 9 4 

9 16 17 

39 

14 

41 

20 

44 

INSATIABLE (REMIXES) COLUMBIA 79708 Darren Hayes 9 

LITTLE GIRL NERVOUS 20507 Viola 

MOUNTAIN TOP JELLYBEAN 72542 99th Affair Featuring Latanza Waters 

FRAGILE (REMIXES) ABM PROMO/INTERSCOPE Sting t9 

JOIN ME PRISONERS OF DANCE/24/7 87301NARTIMIS Lightforce 

12 STAR GUITAR FREESME DUST/ASIFLALWERKS 38812/VIRGIN The Chemical Brothers .9 

34 AWAY (JOHN CREAMER AND STEPHANE K REMIXES) YOU 00PJULTRA Mantra Featuring Lydia Rhodes 

36 E2 

37 

o 
39 

30 

41 

Ora 
41 

CD 
o 
o 
46 

40 

47 

46 

38 

THEY-SAY VISION (DANCE REMIXES) MCA PROMO Res 

BEL AMOUR TOMMY BOY SILVER LABEL 2345/TOMMY Bey 

WORK MAW 7302TOMMy BOY 

ADDICTED TO BASS GUSTO IMPORT 

UNDERWATER NOT-MIRK 2314/ 

PURPLE GOD GLASS SLIPPER001 

New Order 

Bel Amour 

Masters At Work Feat. Puppah Nas-T & Denise 

21 

22 

23 151 
24 Milli' 

CI Toles with the reate t sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles below the top 20. The 
:lob Play chart is compil d from a national sample of reports from club DJs. 9 Vidioeclip availability. Catalog number is for vinyl maxi-single, or CO maxi- single if vinyl is 
unavailable. On Sa es ch n: O CD Maxi- Single available. O Vinyl Maxi-Single available. O  Cassette Mae-Single available. ©2002, VNU Business Media, Inc. and Sound-

Scan, Inc. All right reserved. 

23 21 

15 20 

HEAVEN ROBBINS 72057 o o DJ Sammy & Yanou Featuring Do 

EVERYDAY NERVOUS 20187 0 0 Kim English 

THIS IS ME (REMIXES) BAD BOY 79103/AFIISTA 00 Dream 

7 DAYS (SUNSHIP REMIXES) WILLISTAWATtANTIC 85232/AG 00 Craig David cl 

BREAK 4 LOVE STAR69 1217 0 0 Peter Rauhofer + Pet Shop Boysehe Collaboration 

STAR GUITAR FREESTYLE OUST/AgRALWERKS3BBI2NIRGIN 1010 The Chemical Brothers 9 

SONG FOR THE LONELY WARNER BROS 42422 0 o Cher .9 

HIDE U KINETIC S4701 0 0 Kosheen 9 

DESERT ROSE (VICTOR CALDERONE REMIX) ABM 497321/1NTERSCOPE 0 Sting Featuring Cheb Mamicl 

FEELS GOOD (DON'T WORRY BOUT A THING) (KELLY G. CLUB MIX) Wr 22,44 0 Naughty By Nature Featuring 31W 

Puretone 

Delerium Featuring Rani 

Anny 

SOMEONE LIKE YOU REPRISE PROMO 

OPEN ME PROPAIN IS/CUTTING KHZ 

FOR A LIFETIME (ALEX GOLD REMIX) XTRAVAGANZA IMPORT Ascension 

e HOT SHOT DEBUT 
TO GET DOWN KINETIC 54113 Timo Maas 

48 — 

36 25 

RESURRECTION TOMMY BOY SILVER LABEL 2158/TOMMY BOY PPK 

CAN'T GET YOU OUT OF MY HEAD CAPITOL 71545 Kylie Minogue 

EARTH (BEN WATT REMIX) MAVERICK PROMO/WARNER BROS MeShell Ndegeocello 

SO 38 23 

LET'S DO IT TOGETHER NAKEDMUSIC 019/ASTRALWERKS Blue Six 

IF YOU FALL (THE M.A.S. COLLECTIVE MIXES) HAREEOUIN 1238 Ad Finem 

CAUGHT UP GROOVILICIOUS 27I/STRICTLY RHYTHM DJ Disciple Featuring Mie Cox 
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Club Play Maxi-Singles Sales 

GET DOWN MASSIVE 
Freestylers MAMMOTH 

1 SIX FEET UNDER (TITLE THEME REMIXED) 
Thomas Newman UNIVERSAL 

2 SOMETHING 
Lasgo ROBBING 

2 AMERICAN DREAM 
Jakata BIG BEAT 

WILL I? 
Ian Van Dahl ROBBINS 

3 SHOW ME LOVE/LOVE FOR LOVE 
Robin S. BIG BEAT 

4 FUNNY CAR 
Morel YOSHITOSHI 

4 LOST LOVE 
Rinocerose inTA 

5 SHOOT YOUR SHOT 
Michael M HARLECIJIN 

5 SET IT OFF 
Peaches EFA 

.. . . ... ... . ... .. 
Breakouts Titles with future chart potential. based on club play or sales reponed troIs wee , VNU nUslness MeUla, Inc. YO 000000can. Inc. All O9TS reserveo. 

FREELOVE MUTE/REPRISE 424IS/WARNER BROS 0 Depeche Mode 

SOMETHING ROBBINS 72058 0 Lasgo 

NIA71-12 

. 54 ..... .e 
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30 Billboard Top ELECTRONIC ALBUMS TU 

ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 

. NUMBER 1 Ve., 7 Weeks At Number 1 

THE CHEMICAL BROTHERS Come With Us 
FREESTYLE OUST 11682.,ASTRALWERKS 

2 2 VARIOUS ARTISTS Global Hits 2002 
UNIVERSAL 0170111,UMRG 

3 3 VARIOUS ARTISTS Pulse 
RAZOR 8 l',L SW 

0 4 Iceiny VICIOUS Ultra. Dance 01 

5 6 VARIOUS ARTISTS Dance Party ( Like It's 2002) 
ROBBINS 15075 

6 7 DAFT PUNK Discovery 
VIRGIN 494.5. 

7 5 !Ii.11'ellf,t1I,;111(eSe Rooty 

8 9 l'eggi!sFee PARIS Alter The Playboy Mansion 

9 8 er,907 1 Simple Things 

10 10 GARBAGE Beautifulgarbage 
ALMO SOUNDS IS3iim/INTERSCOPE 

11 11 BOARDS OF CANADA Geogaddi 
MuS1C7o 10INWARP i 

12 20 DARUDE Before The Storm 
GROOvRICIOUS106/STRICTLY RIIIIIIM* 

13 15 VARIOUS ARTISTS Ultra. Chilled 01 
ULTRA MO 

14 14 LOUIE DEVITO N.Y.C. Underground Party Volume 4 
DEE VIE 40031 MUSICRAMA 

15 21 KOSHEEN Resist 
MONSNA 54704/NINETIC 

16 13 BEN WATT/JAY HANNAN Lazy Dog Volume 2 
ASTRALWERNS 11937 

17 16 JAMIROCWAI A Funk Odyssey 
EPIC 11594 

18 12 BJORK Vespertine 
E LEK TRA 626S1/FEG 

19 18 VARIOUS ARTISTS Trance Party (Volume One) 
BOBBINS 75022 

20 23 VARIOUS ARTISTS Totally Dance 
WARNER EROS ZELENTRA/ATUINTIC 14720/ARISTA 

CO THE AVALANCHES Since I Left You 
MODULAR 31177/LONDON SIRE *  

ab DJ ENCORE MCA 016603 Intuition 

23 17 GEORGE ACOSTA Next Level 
ULTRA 1114 

fàfj 
THE CRYSTAL METHOD Tweekend 
OUTPOST GEFFEN 499363./INTERSCOPf  

25 25 DJ SKRIBBLE Essential Presents: Skribble's House 
BIG BEAT/WARNER ESP 35080/LONOON SIRE* 

IMIAlbums with the g eatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for net shipment of 500000 album units ( Gold). • NAA 
certification for net shipment of 1 Million units (Platinum)..RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond 
symbol indicates album's multi- platinum level. For boxed sets, and double albums with running time of 100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. RIM Latin awards: O Certification for net shipment of 100,000 units (Oro). A Certification of 200,000 units (Platino). A' Certification of 
493,000 units ( Multi-Platino). 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked Ell, 
and all other CD prices, are equivalent prices, which are pro(ected from wholesale prices.* indicates past or present Heatseeker title. ©2002, VNU Business Media, 
Inc. and SoundScan, Inc. All rights reserved. 
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or those in the trenches of the 
U.S. dance/electronic world, 
the beat-savvy music always 
seems on the verge of break-
ing in a big way. Spearhead-

ing this effort are numerous artists 
and acts, including Madonna, 
Cher, Moby, Paul Oakenfold, Craig 
David, Kylie Minogue, the Chem-
ical Brothers, Daft Punk, Basement 
Jaxx, Zero 7, Garbage, Bjeirk, 
Darude, Blue Six, the Avalanches, 
Dido, Ultra Naté and Ho. 
Of course, for every act that 

manages to extend its reach 
beyond the dance floor, many 
more do not. Will dance/electron-
ic music continue to be the bastard 
child of the music landscape in the 
U.S.? Or is there hope for this vital 
and influential music? In other 
words, what's needed to advance 
the dance/electronic movement in 
the U.S.? Five of the genre's major 
players—Maverick Records A&R 
director/KCRW Los Angeles host 
Jason Bentley, Ultra Records 
founder/president Patrick Moxey, 
Strictly Rhythm artist Ultra Naté, 
Moonshine Music president Steve 
Levy and KCRW music director 
Nic Harcourt—share their thoughts 
and perspectives. 

JASON BENTLEY 
A&R Director, Maverick Records; 
Host, "Metropolis" on KCRW Los 
Angeles 
As the host of public radio 

KCRW's nearly nightly three-hour 
"Metropolis" show—as well as 
Maverick's director of A&R—Jason 
Bentley knows the true meaning of 
keeping one's ears to the street. An 
influential figure in breaking new 
acts on his radio show—and bring-
ing acts like Paul Oakenfold to 
Maverick—Bentley prides himself 
on taking chances. 

In order for the dance/electron-
ic scene to grow and prosper, 
though, Bentley believes the genre 
must further establish itself as a 
legitimate—" commercially 
viable"—part of alternative music 
in America. " In doing this," he 
says, "the artists themselves must 
be fully aware of what it takes to 
put the 'show on the road.' The 
operative word being 'show.' 
"Track acts and studio boffins 

hidden behind a bank of key-
boards in live performance will not 
cut it when taking electronica to 
the next level," he continues. 
"What the Prodigy and Moby have 
done is not rocket science. They 
have maintained their original 
vision of electronic music while 
raising the stakes in identity and 
stage presence. In other words, we 
need stars who represent a pro-
gressive vision of club culture." 

In addition to his programming 

e Dance floor's 
overs And shakers 

Industry_ Experts Chime In On The 
Genre's -Strengths And Weaknesses 

BY MICHAEL PAOLETTA 

-LLt 
duties at KCRW, Bentley handles 
some programming chores at Los 
Angeles' commercial-alternative 
giant KROQ. Between the two sta-
tions, he produces a total of 18 
hours of radio programming each 
week. Some of his strongest artists 
of the past 12 months have been 
Zero 7, the Chemical Brothers, 
Groove Armada, Daft Punk, Base-
ment Jaxx and Charles Webster. 
On the DJ compilation front, Bent-
ley says he featured discs like Timo 
Maas' Connected, Adam Freeland's 
On Tour and Stanton Warriors' 
Stanton Session, among others. He 
says he's anxiously awaiting new 
albums from Moby, Oakenfold, 
Jazzanova and Vikter Duplaix. 

Bentley says he has grown up at 
both KCRW and KROQ. " In fact," 
he notes, "I will be celebrating 10 
years of 'Metropolis' this summer. 
I'm proud that my influence has 
become the prevailing musical 
identity of KCRW, which is some-
thing one may not expect from an 
NPR station, known more for clas-
sical and jazz, not cutting-edge 
electronica." 
Looking ahead, Bentley—who 

was nominated for a Grammy for 
his work on The Matrix and is con-
firmed to handle music-supervisor 
duties for The Matrix 2 and The 
Matrix 3—predicts artists will 
impart their music with exciting 
fusions of disparate styles. Also, 
"we'll see an emergence of a new 
wave of talent to pick up where 
forefathers like Orbital, Under-
world and the Prodigy made key 
advances." For this to occur, 
explains Bentley, the internal divi-
siveness that hampers the scene's 
ability to create a unified move-
ment will have to be dismantled. 
"In years past, a drum'n'bass fan 
didn't favor house, and trance 
became a dirty word in tastemaker 
circles, giving way to the return of 
progressive- or tribal-house as the 
politically correct terminology. The 
bottom line is this: There are too 
many subgenres isolating them-
selves. Can't we all just get along?" 

PATRICK MOXEY 
Founder/President, Ultra Records 
2001 was a very good year for 

New York City—based Ultra Rec-
ords. "We doubled our volume in 
2001," Patrick Moxey declares. He 
credits compilation releases like 
Ultra Chilled and Trance Nation 2 for 
making last year such a success. 
The launch of Ultra's "branded" 
compilation series, like Ultra 
Chilled, has proven to be a smart 
move, Moxey acknowledges. "Ultra 
Chilled is doing phenomenally well 
with retailers like Wherehouse, 
Virgin and Tower," he says. " It pro-

Continued on page 34 
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vided the perfect setup for our 
Ultra Dance series, which we 
debuted earlier this year." 

In recent months, Moxey has 
noticed something happening that 
he believes bodes well for the 
future of dance/electronic music. 
"The public is now identifying spe-
cific artists and DJs, which only 
helps to create artist awareness." 
He cites two Ultra DJ/producers, 
Dan the Automator and George 
Acosta, as having huge fan bases. 
Of course, awareness comes with 

its own challenges, confirms 
Moxey. The main challenge being 
"how to further build out from 
dance music's niche into the main-
stream." There are many ways to 
accomplish this, all of which take 
time, money and a strong vision, 
Moxey notes. "You need to market 
and promote the music the same 
way other genres do it," he 
explains. "There's radio and TV, 
which involves advertising, as well 
as getting your tracks played or 
having your acts perform on 
shows. Touring, too, is important." 
Moxey's view of the dance/elec-

tronic scene in the U.S. recalls the 
genre's earlier days in the U.K., 
when it wasn't nearly as accepted 
as it is today. Moxey explains: 
"Today, like in the U.K., the U.S. 
dance market is becoming a battle 
of marketing dollars. Marketing 
on television is indeed spreading, 
which is definitely affècting con-
sumers, who are now more aware 
of the music and the artists." 

In the coming months, Moxey 
says he will do all he can to prop-
erly promote and market new 
releases by Dan the Automator 
(Gorillaz producer), George Acos-
ta and Babu (of Dilated Peoples)— 
and compilations like Ultra Chilled 
2 and a Slum Village-mixed set. 
"It's important to continually 
establish artists/Dis and find strong 
songs with crossover potential," he 
says. 
Outside the U.S., music from 

Ultra and its new house imprint 
(You Records) is heavily licensed. 
For example, Moxey says Roman-
thony's " Never F**k" has been 
licensed to most European territo-
ries. " Virgin U.K. and Motor [in 
Germany] are among our Euro-
pean partners on this track," he 
says. 
At the end of the day, Moxey 

acknowledges that more chances 
need to be taken within the 
dance/electronic landscape. "I 
would encourage entrepreneurs 
who believe in their artists to push 
the envelope a bit more and to take 
more chances with creative mar-
keting and promotion campaigns," 
he says. 

ULTRA NATÉ 
Artist, Strictly Rhythm Records 

It's been 13 years since 
singer/songwriter Ultra Naté first 
made her presence known on 

dance floors with the international 
underground smash " It's Over 
Now." In the ensuing years, Naté 
has issued four albums- 199 's 
Blue Notes in the Basement, 1993's 
One Woman's Insanity, 1998's Situa-
tion Critical and last year's Stranger 

Than Fiction—resulting in club hits 
like " Scandal," "How Long" and 
"Desire." 

In 1997, Naté scored a global 
crossover smash with the anthemic 
"Free." Selling more than 1 million 
copies worldwide, "Free" was a top-
1 0 pop single throughout much of 
Europe. In Spain and Italy, the sin-
gle reached the top of the pop 
charts. In the U.S., " Free" soared 
to the No. 1 position on Billboard's 
Hot Dance Music/Club Play and 
Maxi-Singles Sales charts, before 
crossing over to top-40 radio. 
Throughout the years, the cre-

atively driven and quality-obsessed 
Naté confidently erased borders 
that divided pop, R&B, jazz and 
dance. "On the positive side, dance 
music is more accepted in the 
broader scheme of things through-
out America," Naté explains. 
"There are definitely more expo-
sure opportunities through vari-
ous media. And this wasn't always 
the case. 
"But, in terms of quality of 

music," she continues, "we're los-
ing ground these days. I don't hear 
a lot of quality music—where 
artists and producers are being 
creative and trying new things. 
Nobody's trying to push the enve-
lope or create their own unique 
sound. Without artist develop-
ment, there's no longevity." 
That said, Naté fully under-

stands such words can put an artist 
in a catch-22 situation. "As an artist, 
I want to make records people will 
fully understand, but without sti-
fling my own creativity in the 
process. It's not always an easy 
task." 
One situation Naté has had to 

confront in recent years is the DJ-
as-superstar mentality that has 
swept the world. Such a setting 
places more importance on the 
person playing the records, rather 
than on the singer of the song. "My 
saving grace is that my career 
began with a personality behind it, 
which isn't the case for many new-
comers today," Naté explains. 
"Today, the whole attitude has 
changed, in terms of the playing 
field and the business in general. 
Quite honestly, if I were just start-

Continued on page 42 
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TAKING THE MUSIC OVERSEAS AND ON THE AIR 

NEW YORK—For labels dealing 
in dance/electronic music, the 
licensing of material is an integral 
part of their overall business 
plan. Whether licensing music to 
labels overseas or to Madison 
Avenue advertisers, U.S.-based 
labels have learned the true 
power of dance/electronic music. 
Simply put, the beat-savvy and 
rhythmically rich music of club-
land has much licensing poten-
tial. So, how do U.S. labels get 
their music heard outside the 
confines of America's club com-
munity? Billboard dance-music 
associate editor Michael Paoletta 
offers contacts gathered and les-
sons learned from U.S. labels that 
know the importance of licensing 
product. 

STAR 69 RECORDS 
www.star69tecords.com 
Marlene Munoz, label manager 
marlene.munoz@star69records 

.com 
Licensee: Tempo Music/Spain 
Contact: Matt and Marian Dacal 

internacional@tempomusic.es 
What They've Licensed: The New 

By Michael Paoletta 

Music, says Muñoz, did a spectac-
ular job with marketing and "tak-
ing it to No. 1 on the Spanish 
chart." Also, notes Muñoz, 
Tempo "paraded Celeda around 
on various TV shows, at numer-
ous clubs, as well as in print 
media. Ultimately, the label 
branded the artist and the track 
in the hearts and minds of club-
goers throughout Spain. 
"The fact that Celeda performs 

live is immensely helpful in pro-
moting a record, building her 
profile and ultimate-
ly boosting sales," 
Muñoz adds. " Plus, 
if a licensee has 
'third party licens-
ing rights,' which 
allow the label to 
license the track to other labels in 
its home territory, a decent 
amount of income can be gener-
ated on that level, as well." 
Muñoz acknowledges that two 

Spanish labels were interested in 
licensing "The Underground." 
After researching both, Star 69 
decided to go with Tempo Music. 
Explains Muñoz, "We based our 

AnOs star69records.com coming_soon 

e-maiLus_info@star69records.com 

York City-based Star 69, found-
ed/owned by Grammy winner 
DJ/producer Peter Rauhofer, is a 
leader in house music of the pro-
gressive kind. The label is a 
major player on the international 
club music scene. Star 69 has 
enjoyed much success with tracks 
like Celeda's "The Under-
ground" and "Let the Music Use 
You Up," Suzanne Palmer's 
"Hide U" and Peter Rauhofer + 
Pet Shop Boys = The Collabora-
tion's "Break 4 Love." 
According to Muñoz, "The 

Underground" is, by far, "the 
most successfully licensed track in 
our stable of releases. From 
South America to the South Pacif-
ic, it has been licensed both on an 
exclusive basis and for many DJ 
compilations." Spain's Tempo 

decision on a few things: Tempo's 
winning reputation, a great and 
enthusiastic staff and the 
deal/offer itself. We really try to 
find the right match for our 
music in other territories; a 
label's reputation is a big factor." 
What They've Learned: "On the 

most basic level, I enjoy working 
with a delightfully diverse group 
of people from around the 
world," Muñoz notes. "On a busi-
ness level, I realize that everyone 
is looking for the best deal. It 
helps to know who has 'the juice' 
before you start negotiations. 
Know where you're willing to 
compromise and where you will 
not waiver." Muñoz then evaluates 
the offer against the value of the 
track. Lastly, she says, "Be open, 
honest and fair." 

V2 MUSIC 
vnvw.v2music.com 

David Steel, head of special 
projects 
clavid.steel@v2music.com 
Licensee: Paramount 
Contact: Jennifèr Hawks 

jennifer_hawks@ paramount.com 
What They've Licensed: When it 

comes to licensing material, Steel 
focuses on a variety of mediums, 
including soundtracks, advertise-
ments and computer games. 

Steels says one of his 
-41 most successful deals to 

date was getting Fluke's 44 "Absurd" placed in the 
film Tomb Raider, as well 
as on its accompanying 
soundtrack. In a smart 

marketing move, Steel acknowl-
edges that he "licensed the track 
for use in the film on the condi-
tion that it would also be includ-
ed on the soundtrack." In this 
way, notes Steel, the song "earned 
significantly more money than if 
it had just been in the film. 
"Because the soundtrack was 

also successful, 'Absurd' was 
heard by a new crop of creative 
people," Steel adds. "Since then, 
we have approved the track for 
several additional uses, most 
notably a Nissan commercial." 
Additionally, Steel has placed the 
music of French house/electronic 
act Rinocerose in a Volkswagen 
ad and Kirsty McColl's "In 
These Shoes" in last season's 
opening episode of HBO's Sex 
and the City. 

"I'm most proud of the Kirsty 
placement, because she had been 
killed in a boating accident earli-
er that year," Steel explains. " It 
was especially fulfilling to get a 
song of hers used so prominently 
in such a high-profile show. And 
the phenomenal success of Moby 
and his Play album has been well 
documented." Other influential 
and cutting-edge artists on V2 
include Nitin Sawhney, Alex 
Gopher, Aphrodite, I): Fuse, Eti-
enne De Crecy and lan Pooley. 
What They've Learned: " I've 

learned it's important to respond 
quickly, because of the tight dead-
lines," Steel says. Also, "you must 
be willing to work with licensees 
when it comes to fees. Sometimes, 
the fees are lower than I'd like, 
but the exposure is the most 
important part of the use." Steel 
acknowledges that such a busi-
ness ethic can lead to future 

Calm?, ed on page 43 
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Nettwerk America Home oP 
• BT • Marc Moulin • Conjure One • Evolution • Way Out West • Badmarsh & Shri 
Noel Sanger • Chillout Series • Plastic Series • Progressive Development Series 

Thank you to our partner labels: 
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City Rockers (U.K.): Phil Howells, 
Ott out ol London-based inde-
pendent label City Rockers, has a 
vision for developing the British 
electronic-music movement. 
"our remit is that we want things 
that have attitude. We think the 
dance-music scene is very stale," 
he says. 
Howells started the label in 

July last year after leaving his 
'position working with British 
heavyweight DJ Pete Tong as 
director of A&R at 01-i-/London 
Records. Howells took with him 
Kilian and Thee Glitz, the Felix Da 
Housecat album, which he had 
A&R'd, Mier the label decided it 
didn't want the set. After Howells 
paid off the remainder of the 
advance, the Cl) became City 
Rockers' first release (in summer 
2001) fbr which the label owns 
rights Ibr the world outside 
North America. The album was 
an adroit announcement of the 
imprint's arrival. 
"We're about pop ami the spirit 

of punk-rock acid house," says 
Howells, whose monthly corre-
sponding 21st Century Body 
Rockers parties will, no doubt, be 
the talk of South London in 
2002. Other acts on the label 
include Drug Punks (aka U.K. 
DJ/producer Carl Clarke) and the 
much-extolled U.K. producer/DJ 

The beat of dance and electronic music trounces national and cultural boundaries. Here's a 
sampler of news from noteworthy European dance labels, producers, DJs and artists, assem-

bled into our own mix tape by London-based dance-music journalist Chucky Thomas. 

act FC Kahului, which is set to 
release its album The illarhine Says 
lés later this year. 

Peron (Germany): Sounds from 
the Berlin-based Peron label are 
increasingly prevalent on dance 
floors across Europe and the U.S. 
German producer/Dis Thomas 
Franzmann and Markus Nikolai 
set up Perlon after being inspired 
by the work of U.K. British pro-
ducer Peter Ford ( Baby Ford) 
and the U.K. pirate radio station, 
Girls FM. Their trademark mini-
mal house sound and quality out 

is rapidly gathering attention 
from connoisseurs. The label 
profile gained a boost when 
Nikolai scored an international 
dance-floor smash with his 
"Bushes" single in 2000 and with 
last year's must-have compilation 
Superlongevily 2, which showcased 

some of the label's best output to 
date. This year brings releases 
from Franzmann's aliases Dimbi-
man, Pantytec (with Sammy Dee) 
and Perlondon (with Peter Ford), 
plus a clutch of talented produc-
ers, including Ricardo Villalobos 
and Dandy Jack, and new Cana-
dian signing Marc Leclair. New 
recordings from Franzmann's 
long-dormant Pile project—with 

Nikolai and graphic designer 
Chris Rehberger—will emerge 
later this year. Franzmann is cau-
tious about the prospect of licens-
ing Perlon's repertoire to major 
labels but points out, " It's not 
about keeping it small or to a 
selected kind of people. If more 
people may be able to listen to 
the music, it's good." 

Jolly Music (Italy): The Italian 
produt ing team jolly Music is the 
latest act to be snapped up by ex-
Positiva A&R impresario Kevin 
Robinson fie his new Illustrious 
imprint at Sony. Within the Ital-
ian electronic-music scene, 
Francesco de Bellis and Mario 
Pierro achieved success with their 
initial project together, Mat101 
(with Emiliano Tortoni), which 
began life in 1996. Three years 
later, they developed Jolly Music 

on the Rome-based independent 
Nature Records, traversing psy-
chedelic disco and electro-
acoustic soul. Their now-defunct 
weekly radio show provided the 
inspiration for the recordings. 
While Mat101 is sample-free, 

the essence of Jolly Music is recy-
cled sound. " Both are about elec-
tronic music, but totally different 
aspects," explains De Bellis. Buy-
ing up obscure disco records 
from the late '70s and early '80s, 
they amassed a collection of vinyl 
oddities and set about splicing 
them with mutated sounds from 
an old cassette recorder with a 
broken magnet, creating their 
trademark mixture of weird 
sounds, live instruments and 
vocal snippets. From its first 12-
inch sampler, " Final Frontier," 
Jolly Music generated interest on 
the Italian underground. The 
act's debut album, lolly Bar, 
which enjoyed a limited release 
in December 2000, will get a 
remix and full re-release this 
summer via Illustrious/Sony. 

Telepopmusik(France): .fhe elec-
fro act lelepopintisik hit the pop 
mainstream earlier this year as 
the video fie its single " Breath" 
gained heavy naation on MTV 
France. The members of Tele-

Lonlinued on page 38 
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EURO BEAT 
Continued from page 36 

popmusik—Stephan Haeri, 
Christophe Hétier (aka Antipop) 
and Fabrice Dumont—were pre-
viously involved in separate proj-
ects within the French rock and 
pop scene but came together 
through their love of electronic 
music to record a track for one of 
SourceLab's famous compilations 
in 1997. According to Harei, "We 
made a song with a computer 
and a sampler and sent it to 
them." A few days later, their first 
composition, "Sonic 75," was 
accepted, and Telepopmusik 
formed as a result. The act subse-
quently signed to the Paris-based 
independent label Catalogue, 
which secured a worldwide 
licensing deal with EMI France. 
The act's debut album, Genetic 

World, released in France last 
June, had sold in excess of 20,000 
units there through the end of 
2001. "We did not want to do 
electronic music just from one 
direction," says Haeri of the CD, 
which spans house through hip-
hop, with contributions from 
Dirty Dynamic Syncopation's 
Juice Aleem and Kitty-yo's Ger-
man stars Chilly Gonzales and 
Peaches. A remixed version will 
follow this year. 

Mrpolnnusik 

Music for Dreams (Denmark): Few 
have had more influence ut 
Scandinavia's electronic-music 
scene over the last 20 years than 
DJ/producer Kenneth Sager, 
founder of the Music for Dreams 
label. Bager developed an affinity 
for the Balearic [CHECK] sounds 
of chill-out during trips to Ibiza 
in the early '80s. Influenced by 
people like Ennio Moriccone, 
Michael Nyman and Brian Eno. 
he went on to establish himself as 
a connoisseur of the genre. With 
successful record labels Coma 
and Flex already under his belt, 
he launched Music for Dreams 
within EMI in 1998. The label 
has become synonymous with 
lovers of lounge music every-
where. Its signature compilation, 
Music for Dreams Vol. 1, released 
last October, gathered 35,000 
advance orders and will spawn 

European and possibly U.S. tours 
this year. 
Bager is wary of the chill-out 

branding: " It's about a laid-back 
attitude, timeless music, not just 
chill out," he says. This year, 
MFD will issue releases from 
U.K. DJ/producer Phil Mison 
(aka Cantoma), French act Radar, 
Japanese producer Calm and 
Danish acts Banzai Republic and 
Grassskirt. The next Music for 
Dreams compilation will come 
from U.K. DJ Pathaan, with an 
exciting release also promised 
from Francois Kervorkian. 

Jeroen Verheij (Netherlands): 
Rotterdam-based producer 

Jeroen Verheij made an impact 
across Europe last September 
with the release of White Men 
Can't Funk, his first album under 
the Secret Cinema alias on Dutch 
independent EC Recordings. 
Since making his production 
debut as Meng Syndicate in 1990 
on the Belgian label Hithouse, 
Verheij's funky techno has gained 
the respect of DJs around the 
world. " It can be hard and raw, 
but it will always have that danc-
ing factor in it," he explains. His 
inspirations span such funk 
heroes as Curtis Mayfield and 
The Jimmy Castor Bunch. 

After releasing a succession of 

leroen Verheij 

records on Michel de Heirs 
Immaculate Music label, Verheij's 
"Volt!" single in 2000 triggered 
the start of his live tours, which 
already have taken him to Ireland 
and Japan. His production credits 
include Secret Cinema vs. Private 
Productions, with Robert Kroos, 
Hidden Rivals and Special 
Request with Mirko "Miracle" van 
Dommelen and the hugely suc-
cessful collaborations as Groove-
yard with Michel de Heij. This 
year will bring additional releases 
on EC, further tours, remix work 
for New York producer John Sel-
way and production of sound-
tracks for several short-film proj-
ects with collaborator Erik Stok. 

Musicrama (U.S.): Some of the 
most notable dance compilations 
from the U.K., France, Germany 
and other international markets 

are finding their way to U.S. lis-
teners via New York—based Musi-
crama. Long recognized as one of 
the leading distributors of world 
music from around the globe, 
Musicrama more recently has 
stepped up its involvement as a 
label in the realm of dance and 
electronica. The company's latest 
release is Champs-Elysées Café, an 
18-track tour of the Parisian elec-
tro scene. The Wagram label in 
France, which compiled this disc, 
also is responsible for the Berlin 
Lounge CD and the Paris Lounge 
collection. The latter has sold 
more than 25,000 copies through 
Musicrama, and Paris Lounge Vol. 
2 is due in May. Musicrama's suc-
cess with European dance and 
electro has also led to its release of 
First Contact, the first full-length 
album from DJ and producer 
Roger Sanchez, who has been a 
major figure in the New York and 
European dance scene for more 
than a decade. 
"A lot of people don't look at 

house producers as artists, and 
most house producers don't look 
at albums as albums; they look at 
them as all these singles put 
together, and that's a mistake," 
Sanchez has said. "You have to 
think of continuity, and that was 
the hardest thing for me to get." 

—THOM DUFFY 

The Myth of Red blends contemporary electronic rhythms 

and tribal beats with classical art songs, Russian folk 

tunes and opera arias. The result is an unique and 

haunting new sound that has captivated both classical 

devotees and dance-club audiences alike. 
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Dance Electronic Music 

DANCING TO THE CHARTS 
The chart recaps in this Spotlight are a year-to-date look at the Dance and 

Electronic categories. These recaps cover the period starting with the Dec. 1, 
2001 issue, the beginning of the 2002 chart year, and ending with the Bill-
board dated March 2, 2002. 

Top Electronic Albums and Hot Dance Music Maxi-Singles Sales recaps are 
based on accumulated sales information, as compiled by SoundScan. Titles 
receive credit for units sold for each week they appear on the chart. Dance Club 
Play recaps are based on a point system that rewards titles based upon their 
chart position and their longevity on the chart. 

The recaps were compiled by Anthony Colombo with assistance from dance 
charts manager Ricardo Companioni and electronic albums chart manager 
Gordon Murray. 

Crystal Waters 

Hot Dance Music/Club Play 
Artists 

Pos. ARTIST (No. of Charted Titles)Imprinnabel 

1 CRYSTAL WATERS (1) Strictly Rhythm 

2 DAFT PUNK (1) Virgin 
3 DEPECHE MODE (1) Mute/Reprise 

4 KIM ENGLISH (1) Nervous 
5 MADONNA (2) Maverick/Warner Bros. 

6 PINK (1)Arista 
7 BASEMENT JAXX (1) XL/Astralwerks/ 

Virgin 

8 DIDO (2)Arista 
9 NELLY FURTADO (1) Dream Works 

10 BRITNEY SPEARS (1) Jive 

Hot Dance Music/Club Play 
Titles 

Pos TITLE irtist—Imprinaabel 

1 COME ON DOWN—Crystal Waters— 

Strictly Rhythm 

2 GUITARRA G—G Club Presents Banda 

Sonora—Tommy Boy Silver Label/ 
Tommy Boy 

3 IN STEREO (THE SUPERCHUMBO 

MIXES)—Flip Flop Featuring Faith 
Trent—Nervous 

Maxwell 

4 HARDER, BETTER, FASTER, 

STRONGER—Daft Punk—Virgin 

5 FREELOVE—Depeche Mode—Mute/ 
Reprise 

6 EVERYDAY—Kim English—Nervous 

7 GET THE PARTY STARTED 
(REMIXES)—Pink—Arista 

8 WHERE'S YOUR HEAD AT—Basement 
Jaxx—XL/Astralwerks/Virgin 

9 RUNNIN'—Mark Picchiotti Presents 

Basstoy Featuring Dana—Groovilicious/ 
Strictly Rhythm 

10 TURN OFF THE LIGHT (REMIXES)— 

Nelly Furtado—DreamWorks 

Hot Dance Music/Maxi-Sim,les 
Sales 1rtists 

Pos. ARTIST (No. & Charted Titles) Imprinnabel 

1 MAXWELL (1) Columbia/CRC 
2 MADONNA (3) Maverick/Warner Bros. 

3 AMBER (1) Tommy Boy 

4 KODA (1) Sounday/Orpheus 
5 DESTINY'S CHILD (2) Columbia/ CRC 

Hot Dance Music/Maxi-Sin4les 
Sales Titles 

Pos. TITLE—Atlist—IrtzeinKabel 

1 LIFETIME (BEN WATT REMIX)— 
Maxwell—Colurnbia/CRG 

2 WHERE THE PARTY AT (REMIXES) 

—Jagged Edge With Nelly—So So Del/ 

Columbia/CRC 
3 YES—Amber—Tommy Boy 

4 TRUST YOUR LOVE —Koda— 

Sounday/Orpheus 
5 FREELOVE—Demche Mode—Mute/ 

Reprise/Warner Bros. 
6 WHAT IT FEELS LIKE FOR A GIRL— 

Madonna—Maverick/Warner Bros. 

7 ALL OR NOTHING (REMIXES)-

0- Town—J 
8 DESERT ROSE (VICTOR CALDERONE 

REMIX)—Sting Featuring Cheb Mami— 
A&M/Interscope 

9 BY YOUR SIDE ( REMIXES)—Sade— 
Epic 

10 TO THE MUSIC/BOUNCING OFF THE 

CEILING —A Teens—Stockholm/MCA 

Top Electronic Albums Artists 

Pos. ARTIST (No. « Charted Tilles)Imprint/Labei 

1 GARBAGE (1) Almo Sounds/Interscope 

2 LOUIE DEVITO (1) Dee Vee/Musicrama 

3 BJORK (1) Elektra/FEG 
4 THE CHEMICAL BROTHERS (1) 

Freestyle Dust/Astralwerks 
5 DAFT PUNK (1) Virgin 

I oi) I 1(1 Honk \ Wiwi," I illy), 

Pos. TITLE—Artist—Imprint/Label 

1 PULSE—Various Artists—Razor & Tie 

2 BEAUTIFULGARBAGE —Garbage— 
Almo Sounds/Interscope 

3 N.Y.C. UNDERGROUND PARTY 

VOLUME 4—Louie De Vito—Dee Vee/ 

Musicrama 
4 VESPERTINE-8Ark—Elektra/EEG 
5 COME WITH US—The Chemical 

Brothers—Freestyle Dust/Astralwerks 

6 DISCOVERY—Daft Punk—Virgin 

7 DANCE PARTY (LIKE IT'S 2002)— 
Various Artists—Robbins 

8 GET READY—New Order—Reprise/ 
Warner Bros. 

9 THE POLITICS OF DANCING—Paul 
Van Dyk—Ministry Of Sound 

10 ULTRA. CHILLED 01—Various 

Artists—Ultra 

for more information go check out the following sites: . .4 
nw.newpants,c6tii www,o1dpantscorn ,4c  
Contact: kyyrt A. Case, president (719) 632-0227 
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ATB Dedicated 
New aibum features Hold You, Let U Go 

and Yju're Not Alone. 

GEORGE ACOSTA :: The Next Level 
America le  'I'ggest trance DJ returns ard 

takes you to theeext Level." 

the Plintin 
%limn 

DIMITRI.FROM PARIS 

• After the Playboy 
One of the your 's most acclaimed mix CO Over 

two hours of great dance music, selected and 
mixed by the prince of deluxe funk MIMI From Pb,!, 

Mansion 

caroline  
qpii:i11111IMZ  

• 

C4N THE AUTOMATOR 13;dicated 
Don:The Automotor is the mind be' hind such 

progressive hip-hog projectstiGorillaz, 

Dr OttagonHandien; Boy Modeling School, 

Deliran 3030 and more. 

MAXWELL IMPLOSION 

: • ASmah 

dentelloor ora night cocktail at home 

Ultra. 
Chilled 

OIL. MM.. 
rm, 
Qyllm 

álo 
dap 

am 

.(441twe".7"--4refiT 
oil« ; - 

BASEMENT JA)0( Rootyl 
Mixing elements of house, funk, punk 
and 148 irito-the ultimate Jaer experience. 

Featuring the smash "Where's Your Weed At". 

àtAIG ARMSTRONG :: As lf to:Nothing 
7.7.1.e new album from Golden Globe award 

winning composer Craig Armstrong.' Features 

guest appearances by Bono, tiran Dando 

and Photek. 

ASTRALVVER6 . 

booras 

fo› 

BOABDS OF CANADA:: Geoggclik VARIOUS ARTISTS :: Ultra Dance 
Boards'of Canada return with an epic follow-up The.. blockbuster Dance albuniof 200Z 

to the pastoral electic classic,', 

Music Has The Right To Children. 

BLUE SIX':: BeoutifieTennorrow 
From the highly revered Naked Music label. 

Seductive and soulful deep house featuring 

'the new single 'Let's Do !t Together'. 

forcetracks 



Dance & Electronic Music 

MOVERS & SHAKERS 
Co:limited I rom page 34 

ing out today, I'm not sure how far 
I would be able to get." 
In the months and years follow-

ing the success of " Free," Naté 
acknowledges that everybody con-
tinually told her the same thing: to 
make another "Free." This always 
surprised Naté. "Why would I 
want to do that?" she wonders 
aloud. "Why would I want to make 
something that sounds like some-
thing I've already done? I like to 
continually move forward, always 
maintaining and building upon my 
creativity and vision. For me, being 
an artist is a never-ending journey. 
You never know what tomorrow 
will bring." 

STEVE LEVY 
President, Moonshine Music 
Los Angeles—based/Koch-

distributed Moonshine Music— 
helmed by British brothers 
Jonathan and Steve Levy—has 
reason to be cheerful. In a world 
of here-today-gone-tomorrow 
independent labels, Moonshine is 
currently celebrating its 10th 
anniversary. And, according to 
Steve Levy, the company had 
"huge growth in 2000, about a 
50% increase over 1999." Last year, 
he acknowledges, "stayed about 

even, as expected." 2000 releases 
like DJ Micro's Tech-Mix Live and 
Keoki's Jealousy, as well as 
drum'n'bass compilations and 
,'anything with the word 'trance' 
on it" were key in preventing a 
drop in revenue, Levy reports. 
Between now and the end of the 
year, Levy is confident that full-
lengths from Gus Gus, Cirrus and 
Tall Paul will keep Moonshine in a 
healthy position. 
Levy is quick to add that the 

label's growth would be higher if 
dance/electronic music was sup-
ported by radio and video net-
works. "That's one of the biggest 
challenges facing this genre," he 
notes. This is followed, he says, by 
"local authorities not allowing 
large-scale events and regular club 
nights to happen because of hyste-
ria surrounding ecstasy abuse. And 
then there's crazy ticket prices for 
big-name DJs at club venues." On 
the topic of illegal CD-R burning, 
Levy bluntly says, " It's definitely 
hurting electronic music, probably 
more than any other genre." 
In fact, explains Levy, the topic 

of illegal CD-R burning needs to 
be addressed immediately. "We 
need to prevent theft through the 
illegal burning of CDs. Unfortu-
nately, it's very difficult for indie 
labels to set a standard. So, we are 
having to rely on the majors mak-

ing the first move." 
Creatively, an indic like Moon-

shine never relies on majors mak-
ing the first move. On the contrary, 
it's about spotting the next trend 
and spotlighting it before others 
notice what's going on. Right now, 
Levy finds it rather humorous that 
with the demise of the DJ-mix CD, 
the majors are now getting 
involved in the dance/electronic 
compilation game. Of course, this 
allows Levy room to concentrate 
on merging electronic-music pro-
duction with singer/songwriters, 
which he believes to be an upcom-
ing trend in dance/electronic 
music. Also, he adds, "attaching 
visuals to the music is a natural for 
dance/electronic music." Enter 
Moonshine's new line of DVDs. 
Earlier this year, the label 

launched Moonshine Movies with 
two DVD releases, Transambient and 
Spaced Out. Both DVDs are the first 
in Moonshine's AV:X (Audio Visu-
al Xperience) series. Levy says AV:X 
is a fusion of film and electronic 
music, which takes the viewer on a 
journey through their own imagi-
nation. "It's a new way to visualize 
this music," he notes. Moonshine 
Movies is expected to issue more 
than 10 DVDs—including an origi-
nal documentary about touring DJs, 
American Massive—by year's end. 

Continued on page 43 

Florida's Premier Electronic/Dance Label 

Neurodisc is also proud to announce our new 
partnership with Capitol Records! 

Join us on our journey to bring some of 
today's and tommorow's greatest artists a 

*c o e 00 

WWW.NEURODISC.COM 
Te1:954.572.0289 J Fax:954.572.2874 I Emaikinforeneurodisc.com 
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Dance Ft Electronic Music 

LICENSE TO DANCE 
Coniiiined from page 34 

deals. " I've discovered that, if I 
help people with music when 
they don't have large fees, they 
often come back to us when they 
do." 

In the end, Steel finds that 
most of the people he deals with 
are passionate about music— 
" real music lovers who are ready 
and willing to help us." 

NERVOUS RECORDS 
www.nervousnyc.com 

Michael Weiss, founder/presi-
dent 
nervousny@worldnet.att.net 
Licensee: Manifesto/Mercury 

Records/U.K. 
Contact: Eddie Gordon 

eddie@neomusica.co.uk, 
followed by Luke Neville 
(011-44-208-910-5678) 
What They've Licensed: Between 

1997 and 2000, New York City-
based Nervous Records licensed 
two albums by house-music pio-
neer Byron Stingily to Mani-
festo/Mercury U.K. According to 
Weiss, Gordon witnessed one of 
Stingily's live performances and 
was immediately hooked. " It was 
in 1996, and Byron was perform-
ing his then-new single, 'Get Up 
(Everybody)'," Weiss recalls. "At 

the time, Eddie was president of 
Mercury's dance-music imprint 
Manifesto [Gordon later left 
Manifesto to helm Neo Records]. 
Eddie was impressed by Byron, 
the song and the show—and 
decided to license the record. 
Because of Eddie's enthusiasm 

NERVOUS RECORDS 
toward Byron and the song, we 
felt confident he would do well 
with the project." 
Culled from Stingily's solo 

debut, 1998's The Purist, "Get Up 
(Everybody)" peaked at No. 13 
on the U.K. pop chart. The 
Purist spawned another top 20 
hit, a cover of Sylvester's "You 
Make Me Feel (Mighty Real)," as 
well as club hits like " Flying 
High," "Sing a Song" and "Testi-
fy." Two years later, Stingily deliv-
ered his sophomore set, 2000's 

Club Stories, which included 
dance-floor jams like "U Turn 
Me," "Stand Right Up" and 
"That's the Way Love Is." The 
latter nearly cracked the top 10; it 
was a remake of a club classic by 
Ten City, of which Stingily was a 
member. 
Nervous recently scored a No. 
1 hit on the Billboard Hot Dance 
Music/Club Play chart with Kim 
English's "Everyday." 
What They've Learned: Weiss 

says the biggest lesson he learned 
from this deal was the importance 
of enthusiasm on the part of the 
licensee. "Whoever you're deal-
ing with at the label, whether it's 
the A&R director or the presi-
dent, you've got to make sure 
that the person is into the project 
100%," he explains. "In our situa-
tion, things weren't the same 
once Eddie left the label." 
While there was still interest 

and excitement toward Stingily 
once Neville came on board, 
Weiss acknowledges that "nobody 
at the label was able to promote 
and market Stingily quite as effec-
tively as Eddie." To that end, 
Weiss highly recommends those 
licensing material to include a 
"key man" clause in all licensing 
deals. "By doing this," Weiss says, 
"you'll be able to end the deal if 
the 'key man' leaves." • 

MOVERS & SHAKERS 
pen? page 42 

NIC HARCOURT 
Music Director, KCRW Los Angeles 

Prior to arriving at KCRW four 
years ago, Nic Harcourt spent time 
at WDST Woodstock, N.Y., where 
he began his radio career as news 
director, followed by music direc-
tor. For five years, he hosted the 
morning show, "Nic in the Morn-
ing." His last position, which he 
held for two years at the station, 
was that of program director. 
Under Harcourt's guidance, 
WDST's programming focused on 
introducing its listeners to new 
music and artists. Harcourt is cred-
ited with the American radio pre-
miere of artists like Moby, Garbage 
and Semisonic. This musical phi-

losophy continues at KCRW, 
where Harcourt is also host/ 

producer of the weekday morning 
show "Morning Becomes Eclectic" 
and the nationally syndicated 
"Sounds Eclectic." 
While at KCRW, which plays a 

variety of music, Harcourt has whol-
ly embraced dance/electronic-lean-
ing artists, including Dido, Zero 7, 
South, Air, Groove Armada and the 
Freestylers. "We were the first sta-
tion in the U.S. to play Zero 7 and 
Dido," Harcourt says. "And we've 
played a lot of other signed and 
unsigned artists who've been able to 
stop by the station and perform live." 

Harcourt's "Sounds Eclectic," 
which the station launched with 
Public Radio International two 
years ago, is a two-hour, "best-of 
Morning Becomes Eclectic," Har-
court explains. So influential is the 
show that Palm Records released 
Sounds Eclectic, a CD featuring live 
performances from the show. The 
second volume in the CD series is 
scheduled to street in late summer. 
The weekly "Sounds Eclectic" 

airs on an ever-growing list of 30-
plus stations across the country, 
with KUOW Seattle being the 
most recent station to sign on. 
Says Harcourt, who hails from 
England, "I'm hopeful that we can 
get into San Francisco and Port-
land this year. And I would dear-
ly love to get the show into New 
York City." • 

information & product placement 
323 551 6912 

demo's / products 
106 south ave. 58 los angeles, c.a. 90042 
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Scene. 
BLUEBIRD IN PRINT: Nashville's famed 
Bluebird Cafe will celebrate its 20th 
anniversary in June with the release 
of The Bluebird Cafe Scrapbook, to 
be published by HarperCollins. The 
book features stories from some of 
the songwriters, musicians, and 
artists who have performed there 
through the years, including Garth 
Brooks, Faith Hill, Kathy Mattea, 
Trisha Yearwood, Bob DiPiero, Amy 
Grant, and Dixie 
Chicks. 
The Bluebird, 

which has be-
come a Nash-
ville institution 
for new and established songwriters, 
features more than 2,500 writer/per-
formers each year. 

SIGNINGS: Leftover Salmon has 
signed with Nashville-based Com-
pass Records, which will release the 
jam band's new album, Live, May 7. 
The group previously recorded for 
Hollywood Records. Also, Leftover 
Salmon lead singer/mandolin play-
er Drew Emmitt will release his 
first solo album, Freedom Ride, 
April 9 on Compass. Guest musi-
cians on the album include John 
Cowan, Ronnie McCoury, Vassar 
Clements, and Randy Scruggs. 

Republic/Universal Records has 
signed Dallas-based duo the Marie 
Sisters—Chaz and Kessie Marie— 
to its artist roster. Their eponymous 
debut album is due June 11 and was 
produced by Max T. Barnes, Rich-
ard Marx, and Guy Roche. 
Kenny Chesney has signed 

with ASCAP. 
Marty Stuart signs with Buddy 

Lee Attractions for booking. 

ARTIST NEWS: Tommy Shane 
Steiner's debut album, Then Came 
the Night, due April 9 on RCA, 
includes guest vocals by Randy 
Travis, Vince Gill (on current sin-
gle "What If She's an Angel"), and 
Lonestar's Richie McDonald. 

Country Music Hall of Fame mem-
ber Whisperin' Bill Anderson is now 
hosting his own show on XM Satellite 
Radio's country oldies service. The 
one-hour program. Bill Anderson 
Visits With the Legends, airs six days 
a week on XM's America channel. 

Songwriter Sharon Vaughn will 
contribute background vocals to 
the song "Underneath the Same 
Moon" on Blake Shelton's new 
album. The song was previously 
recorded by John Rich on an album 
that Vaughn produced for BNA. 
Jo Dee Messina will headline the 

concert that follows the third annu-
al Country Music Marathon April 27 
in Nashville. Lee Roy Parnell will 
open the post-race show. The event 
is a fund-raiser for the Leukemia 
an'id Lymphoma Society. 

McGraw and Lonestar are part 
of e newly unveiled national celebri-
ty cabinet for the American Red 
Cross. Cabinet members have com-
mitted to supporting the Red Cross 
mission for a one-year term of volun-
teer service. McGraw and his wife, 
Faith Hill, are also among the celebri-
ties participating in a PAX-1V Father's 
Day special, Butterfly Kisses: Tribute 
to Dads. They will join actors Mel 
Gibson and Kevin Costner. 

ON THE ROW: Vince Gill has been 
elected president of the board of 
trustees and officers of the Country 
Music Hall of Fame and Museum in 
Nashville, and retired Gaylord exec-
utive E.W. "Bud" Wendell was re-
elected to a second one-year term as 
chairman. New officers that were 
appointed for one-year terms are 
BMI's Paul Corbin and SunTrust 
Bank's Brian Williams. Trustees re-
elected to three-year terms are 
Warner/Chappell's Tim Wipperman, 
Brookside Properties' Nelson An-
drews, and Wendell. Re-elected offi-
cers are executive VP Mike Curb of 
Curb Records, first VP Ernest 
Williams III of Southern Fiduciary 
Group, treasurer Wayne Halper of 
DreamWorks Records, and secretary 
Keel Hunt of the Strategy Group. 
Shane Tarleton has been pro-

moted to manager of creative serv-
ices at RCA Label Group (RLG). He 
previously was coordinator of cre-
ative services. Also, Cary Ryan is 
promoted to director of production 
at RLG. He previously was the com-
pany's associate director of produc-
tion and sales for singles. 
Jan Perry Rogers has opened 

JanPR Media, a publicity and pro-
motion business in Nashville. She 
previously spent nine years as direc-
tor of creative marketing for Ham-
stein Music Group and Hamstein 
Productions. 

GOOD WORKS: The Academy of Coun-
try Music (ACM) has teamed with St. 
Jude Children's Research Hospital for 
the second consecutive year to hold 
an online auction to benefit the hos-
pital. The auction will be featured on 
hollywoodcharities.org May 22-28 
and will sell items worn or used at the 
ACM Awards and then donated by 
nominees, presenters, and perform-
ers. The show airs May 22 on CBS-TV. 

Columbia/Legacy Compilation 
Pays Homage To PayCheck 

BY RAY WADDELL 
NASHVILLE—Perhaps one of coun-
try music's most under-appreciated 
vocal stylists, Johnny PayCheck 
receives the star treatment with The 
Soul ie the Edge: The Best of John-
ny PayCheck, due April 30 on Col-
umbia/Legacy. 
PayCheck was an outlaw when 

outlaws weren't cool, and the set 
masterfully blends his soulful ballads 
with rougher-edged, sometimes vio-
lent fare, both styles spiced with 
equal amounts of alcohol and atti-
tude. 

Bruce Dickinson served as the 
compilation's executive producer for 
Sony/Legacy. "This was something I 
felt needed to be done," Dickinson 
explains. "There are a few artists out 
there who for some reason or anoth-
er didn't get the recognition they 
deserve, and I felt that way about 
Johnny PayCheck. This is a guy who, 
for my money, changed how country 
music is sung." 

Marty Martel, PayCheck's manag-
er, says the title is more than appro-
priate. "He's got more soul than any-
body in this town, and he's lived on 
the edge his whole life." 

For PayCheck, the compilation is 
in many ways a validation of the 
broad scope of his material. "It makes 
me feel good to listen to it, because 
this is a big part of my career," says 
PayCheck, whose failing health— 
including struggles with emphyse-
ma—keep him off the road and out 
of the studio today. Even so, he looks 
back on his body of work with pride. 
"I enjoyed all those days. I enjoyed 
both the recording and the tours. I 
loved the studio work with the musi-
cians and creating something. If I 
had it to do over again, I think I'd do 
about the same thing." 

HARD-EDGED 
Dickinson notes that considering 

PayCheck's vast recording history, 
the collection did not come together 
easily. "PayCheck very quietly 
amassed over 80 chart hits, so whit-
tling that down was a difficult task," 
he says. "We decided to stick with his 
Epic years [except for the Mercury 
single "Old Violin"], which honed it 
down some, but it was still an awful 
lot of hits to deal with." 

In the end, Dickinson went with 
an intriguing mix of such classics as 
the bitter "Take This Job and Shove 
It," the outlaw anthem "I'm the Only 
Hell (Mama Ever Raised)," the quin-
tessential cheatin' song "Slide Off of 
Your Satin Sheets," and the solid gold 
"(Don't Take Her) She's All I Got," 
with lesser-known but often even 
more powerful cuts, like Billy Joe 
Shaver's "Ragged Old Thick," the vio-
lent "Colorado Cool-Aid," the defiant 

"Fifteen Beers," and the hangdog "11 
Months and 29 Days." PayCheck is 
also a confident balladeer, as evi-
denced on such stone country cuts 
as "Feminine Touch," "Old Violin," 
and Merle Haggard's "All Night 
Lady." 

"There is nothing phony about his 
presentation; he's one of those artists 
that isn't going to sing it if he does-
n't feel it," Dickinson says. "What 
interested me the most, and what I 
wanted people to know, is what a sig-
nificant song interpreter and soulful 
stylist he is." 

PayCheck says the harder stuff he 
recorded is reflective of the life he 
lived. "That was me, them's all ' life' 
songs," he says. "I regret a lot of that 
stuff I did." 

Indeed, PayCheck's turbulent per-
sonal life—including ongoing battles 
with the Internal Revenue Service 
and scrapes with the law that landed 
him in prison for shooting a man at 
the North High Lounge in Hillsboro, 
Ohio—often overshadowed his 
career. But throughout, PayCheck 
was a total professional in the studio, 
churning out a steady stream of 
high-quality recordings, many with 
legendary Nashville producer Billy 
Sherrill at the helm. 

"Billy Sherrill is the master to me, 
and I enjoyed every minute working 
with him," PayCheck recalls. "People 
would bring me songs, but I always 
depended on Billy for songs, too." 

To PayCheck, the 'outlaw' label 
transcended his legal troubles. "To 
me, an 'outlaw' is a man that did 
things his own way, whether you 
liked him or not. This world is full of 
people that want you to do things 
their way, not necessarily the way you 
want to do it. I did things my way." 

ABOUT TIME 
Big John Howell, morning man 

for WUSN Chicago and producer of 
the syndicated Country Gold show 
for Westwood One that airs on 110 
stations, considers PayCheck a sta-
ple artist. "He's a legend, one of the 
most distinctive voices in country 
music history," Howell says. "I 
think this [ compilation] is long 
overdue and eagerly awaited. The 
fact is, this guy has a body of work 
that can be put right at the top of 
the list." 

Dickinson's best hope is that The 
Soul & the Edge draws attention to 
the PayCheck canon. "I hope this is 
a big wake-up call. We've had a fan-
tastic reception from the press 
community, and I hope that carries 
over into retail and radio. This is 
probably not the kind of thing 
country radio plays, but they 
should. PayCheck needs to be up 
there with Waylon [Jennings] and 
Johnny Cash on the Mt. Rushmore 
of country music." 
PayCheck himself hopes his 

recording legacy will influence those 
considering a career in country 
music. "Young people need to keep 
their eye on their dream, don't take 
it off, and don't get discouraged," he 
says. "You've got to keep your nose 
to the grindstone. That's what I did." 

Lunch Bunch. Willie Nelson, Lee Ann Womack, Mark Wills, and Jamie 
O'Neal entertained attendees during an ASCAP-sponsored lunch at the 
Country Radio Seminar in Nashville. Pictured in the front row, from left, 
are Nelson, Mercury chief Luke Lewis, O'Neal, ASCAP's Connie Bradley, 
and Womack. In the back row, from left, are Country Radio Broadcasters 
(CRB) executive director Paul Allen, Wills, ASCAP's Herky Williams, and 
CRB president Ed Salmon. 
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- NU \,,t3ER 1 s 29 Weeks At Numbel I 048 41 55 PATTY LOVELESS Mountain Soul 

EPIC 851351/SONY 11196 60f17 98) 

19  

1 1 SOUNDTRACK A s 0 Brother, Where Art Thou? 

i ./S1 HIGHWAY 1/0069/MERCURY III 9819 981 

1 39 40 41 VARIOUS ARTISTS 0 Sister! The Women 's Bluegrass Collection 
ROUNDER 610499(11.96/17.981 

35 

,$ GREATEST GAINER $ 
40 38 40 ALAN JACKSON • When Somebody Loves You 

ARISTA NASHVILLE 69335/RLG 112.96/18.98) 

1 

2 2 ALAN JACKSON A' Drive 

ARISTA NASHVILLE 67039/FILG 112.98/18.98) 

1 41 47 52 PAT GREEN Three Days 
REPUBLIC 016018/UNIVERSAL (8 98/11 913i 

7 

3 3 VARIOUS ARTISTS Totally Country: 17 New Chart -Topping Hits 

BNA 67043/REO 112 98/17.96)  

2 42 39 38 LEANN RIMES • I Need You 
CURB 77979(1198/1798) 

1 

4 4 RASCAL FLATTS • Rascal Flans 
LYRIC STREET 165011/HOLLYWOOD 11198/1798)* 

4 43 45 51 CHELY WRIGHT Never Love You Enough 
MCA NASHVILLE 170210 ( 11.98/17 98) 

4 

PACESETTER 
44 36 62 RICKY SKAGGS & FRIENDS Ricky Skaggs & Friends Sing The Songs Of Bill Monroe 

LYRIC STREET 165030/HOLLYWOOD ( less CO) 

36 

6 6 TOBY KEITH • Pull My Chain 

ORE AMWORKS 450297,INTERSCOPE 112.98/18981 

45 
1 

49 56 CAROLYN DAWN JOHNSON Room With A View 
ARISTA NASHVILLE 69336/RLG 11098/16.961 

8 

5 5 TIM MCGFtAW • Set This Circus Down 
46 

1 
43 45 BLAKE SHELTON Blake Shelton 

WARNER BROS 2473I/WRN III 98/17.98) 

3 

CURB 78711(12 98118 981 
4,-, 44 44 TRACY BYRD Ten Rounds 12 

7 7 GARTH BROOKS A' Scarecrow 1 -- - RCA 67009/RLG 11198/17.981 
CAPITOL 31331311996/1896) 

48: 46 43 DAVID BALL Amigo 11 

8 9 SOUNDTRACK à3 Coyote Ugly 1 DUALTONE 01109/RAZOR 81 TIE ( 1198/17 98) 
CURB 78703111.96/17.98) 

55 54 CLINT BLACK Greatest Hits II 8 
10 10 STEVE HOLY Blue Moon 

49 
7 RCA 67005/1316 112.98/18.981 

i CURB 77972 111.913/17.98). e 54 73 WAYLON JENNINGS RCA Country Legends: Waylon Jennings 50 

0 11 12 MARTINA MCBRIDE • Greatest Hits 1 HUNAN 99781VRCA 124.98 CD) 
RCA 67012/RLG 112 98/18181 

51 48 39 EARL SCRUGGS AND FRIENDS Earl Scruggs And Friends 39 

11 9 8 ALISON KRAUSS + UNION STATION • New Favorite 3 MCA NASHVILLE 170189 ( 11.98/18.981 à 
ROUNDER 610495/IDJMG ( 1196/17.98) e 51 47 VARIOUS ARTISTS Classic Country: Great Story Songs 28 

-12 12 13 BROOKS & DUNN • Steers & Stripes 1 TIME LIFE 18804(17.98CW 
ARISTA NASHVILLE 67003/RLG ( 1298/18 98) 

:1 57 57 JAMIE O'NEAL Shiver 
14MERCURY -13 15 15 NICKEL CREEK • Nickel Creek 13 5 

• 
170132111.96/17 981 é 

SUGAR HILL 3909 ( 16 98 CD)* 
54 53 58 THE CHARLIE DANIELS BAND How Sweet The Sound — 25 Favorite Hymns And Gospel Greats 49 

14 16 19 TRAVIS TRITE • Down The Road I Go 8 SPARROW 51908 ( 19.98/19 981 
COLUMBIA 62165/SONY 111.98 EQ/17.981 

55 52 53 TRACE ADKINS Chrome 4 

15 18 17 TIM MCGFtAW A' Greatest Hits 1 CAPITOL 30618 11998/17981 
CURB 77978(12.98/18 981 

get 50 42 TRISHA YEARWOOD Inside Out 1 

16 19 18 KENNY CHESNEY A' Greatest Hits 1 MCA NASHVILLE 170200 111 98/17981 

BNA 67976/1111 0296/16981 
57 58 50 JOHN MICHAEL MONTGOMERY Love Songs 27 

17 17 14 JO DEE MESSINA • Burn 1 WARNER BROS 48234/WFIN117.911CD1 
CURB 77977 III 98/17 961 

58 56 49 DIAMOND RIO One More Day 5 
18 13 11 WILLIE NELSON The Great Divide 5 

• 
ARISTA NASHVILLE 67999/RW(1198/1798) 

LOST HIGHWAY 16623I/MERCURY 112.98/18.981 
60 60 ANDREWS Who I Am 2 

19 14 26 SOUNDTRACK We Were Soldiers 
59 

14 
JESSICA • 
DREAMWORKS 450248/INTERSCOPE 111.98/17 981 

COLUMBIA 86403/CRG 112.98 10/18 981 
60_ 61 59 MONTGOMERY GENTRY Carrying On 6 

0  21 22 LONESTAR • I'm Already There 1 COLUMBIA1321137/SONY III 98 80/11961 
BNA67011/RLG 112 98/18.981 

61- 64 64 RODNEY CARRINGTON Morning Wood 18 

21 22 23 CHRIS CAGLE • Play It Loud 20 CAPITOL 24827 110.98/17.98)i 
CAPITOL 3417011098/17.96)* 

62- 63 61 TAMMY COCHRAN Tammy Cochran 27 

22 23 24 GEORGE STRAIT • The Road Less Traveled 1 EPIC 69736/SONY 17.98 EOM 961 é 
MCA NASHVILLE 170220111 9118 98i 

63- 42 63 DELBERT MCCLINTON Nothing Personal 20 

23 20 16 SOUNDTRACK Down From The Mountain 10 NEW WEST 6024 117.98 CD1 
LOST HIGHWAY 170221/MERCURY 117 9018 981 

64 59 65 GEORGE JONES The Rock: Stone Cold Country 2001 5 
24 24 25 CYNDI THOMSON My World 7 BANDIT/BNA 67029/141.6 111.98/17 981 

CAPITOL 260101losemsel 
65 67 70 ROY D. MERCER Greatest Fits: The Best Of How Big'a Boy Are Ya? 26 

25 25 21 KASEY CHAMBERS Barricades & Brickwalls 13 VIRGIN 49065/CAPITOL 110 98,16 381 
WARNER BROS 48028118 98 COI é 

66 68 66 VARIOUS ARTISTS This Is Your Country: 20 Contemporary Country Classics 27 ED 30 36 BRAD PAISLEY Part II 3 UTV 585061/UNIVERSAL 110 98.18 913, 
ARISTA NASHVILLE 67008,BLG III 98/17 981 

67 62 48 VARIOUS ARTISTS Hank Williams: Timeless 22 
27 27 32 VARIOUS ARTISTS Time-Life's Treasury Of Bluegrass 27 LOST HIGHWAY I70239/MERCURY 118 98 CD) 

TIME LIFE 18101 ( 1998 CD) 
681 66 67 TRAVIS TRITE The Levin' Side 59 

28 28 33 GARY ALLAN Alright Guy 4 WARNER BROS 78296/RHINO 111 98 CD) 
MCA NASHVILLE 170201111 98117 981 

69. 69 68 LYLE LOVETT Anthology Volume One: Cowboy Man 26 
29 26 27 SARA EVANS • Bom To Fly 6 CURB 170234/MCA NASHVILLE Il 1 96/18 981 

RCA 6796I/RLG Ill 98/17.98) 
70.. 70 71 THE CHARLIE DANIELS BAND The Live Record 38 

30 29 30 REBA MCENTIRE • Greatest Hits Volume Ill — rm A Survivor 1 BLUE HAT/AUD1UM 8133/KOCH 11296/11981 
MCA NASHVILLE 170202)11.98/18.981 

71 ' 72 74 MARK MCGUINN Mark McGuinn 18 
31 32 34 LEE ANN WOMACK A' I Hope You Dance 1 VER 734757110.98/1698)i 

MCA NASHVILLE 170099 111 98/17981 
72 • 71 72 RANDY TRAVIS Inspirational Journey 34 €9 35 37 TRICK PONY • Trick Pony 12 WARNER BROS 471393/VVRN 111 96/17 981 

WARNER BROS 47927/WRN 111 96/17 961 
BILLY GILMAN One Voice 

2EPIC 33 31 31 HANK WILLIAMS Ill Lovesick Broke & Driftin' 17 ED A' 
62086/SONY ( 11.98 Ell/17.913) 

CURB 78728 117.96 CD1* 
74 74 — SOUNDTRACK Songcatcher 

42VANGUARD 34 33 29 JOHNNY CASH The Essential Johnny Cash 29 79586 ( 16.98 CD) 
LEGACY/COLUMBIA 86290/SONY 117 98 E0/24 98) 

75 73 75 TRAVIS TRI1T The Rockin ' Side 66 
35 34 28 HANK WILLIAMS JR. Almeria Club 9 WARNER BROS 78297/RHINO 11198 CD/ 

CURB 78725 ) 798/17.981 

36 37 35 RAY STEVENS Osama-Yo' Mama: The Album 
CURB 78733 Ill 9817 981 

29 

al 
, HOT SHOT DEBUT 0 

LORRIE MORGAN The Color Of Roses 

..IAGE 136511798CW 
37 

• Albums with the greate t sales gains this week. • Recording Industry Assn. Of America IRIAA) certification for net shipment of 500,000 album units ( Gold). A RIAA certification for net shipment of 1 million units IPlatinum). • RIAA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond sym-
bol indicates album' multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: ° Certification for net shipment of 100,000 units ( Oro). ceniricauon of 200,000 units IPlatinol. Certification of 400,000 units 
IMulti-Platino). Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape prices marked ED, and all other CO prices, are equivalent prices, winch are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percent-

age growth. Heatseeker Impact shows albums removed from Heatseekers this week, O indicates past or present Heatseeker title. W 2002, VNU Business Media, Inc.. anc SoundScan, Inc. All nghts reserved. 

MA2RjoH2 30 Blimarcr Top COUNTRY CATALOG ALBUMS .. 

c.1 ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

• 

C' = r— u 

). 

- ARTIST IMPRINT /1 NUMBER/DISTRIBUTING LABEL Title 

e 
.< e 3 

s `I NUMBER 1 '_1 2 Weeks At Humber I .—VARIOUS ARTISTS MADACV 1326 11398 CD/ The Best Of Country 61 

1 DIXIE CHICKS A 9 MONUMENT /SONY 112 96 EW18 98) Fly 133 11 PATSY CLINE • MCA SPECIAL PRODUCTS 420265.VICA 12 98/6 98 1 Heartaches 170 

SHANIA TWAIN e ° MERCURY 536333 02 98/18 98) Come On Over 228 15 14 ALISON KRAUSS A' ROUNDER 610325'/IDJFAC 111 96/17 98)* Now That Ive Found You: A Collection 261 

3 DIXIE CHICKS 411 MONUMENT 68195/SONYII0 98 F0/179811 Wide Open Spaces 216 in. 20 WAYLON JENNINGS RCA 66857/RIG 110 98/15 98/ The Essential Waylon Jennings 3 

2 WAYLON JENNINGS •* RCA 8506/RLG (7 98/11 98) Greatest Hits 152 17 16 THE CHARLIE DANIELS BAND A' EPIC 65694/SONY (7 98 EWII 98) A Decade Of Hits 601 

5 WILLIE NELSON e LEGACY/COLUMBIA 69322/SONY 17 98 E0/11 981 16 Biggest Hits 184 18 17 GARTH BROOKS • 18 CAPITOL 97424 ( 19 98/26 e Double Live 174 

6 JOHNNY CASH • LEGACY/COLUMBIA 69739/SONY 17 98 E0/11 981 16 Biggest Hits 154 19 18 JOHN DENVER MADACY 475015 913/9 set The Best Of John Denver 194 

8 BROOKS & DUNN A' ARISTA NASHVILLE 18852/R1G ( 12 98/1898/ The Greatest Hits Collection 235 20 19 THE JUDDS CURB 7796517 98/11 981 Number One Hits 88 

7 HANK WILLIAMS JR. A' CURB 77638 1598/99131 Greatest Hits. Vol.1 405 21 15 GEORGE STRAIT • MCA NASHVILLE 17010011133/17 sH Latest Greatest Straitest Hits 106 
12 GARY ALLAN • MCA NASHVILLE 170101 III 98/1796) Smoke Rings In The Dark 119 22 22 TOBY KEITH • DREAMWORKS 450209/INTERSCOPE III 98,17 98/ How Do You Like Me Now?! 124 

10 ALAN JACKSON •' ARISTA NASHVILLE 18801/RLG 112 98/18 98) The Greatest Hits Collection 334 23 23 WAYLON JENNINGS RCA 66849/RLG 14 98/9 .re Super Hits 9 

9 TOBY KEITH • MERCURY 558962 Ill 98/11 98) Greatest Hits Volume One 172 ell 25 TIM MCGRAW A' CURB 77886 17 um 98/ Everywhere 193 
13 FAITH HILL •' WARNER BROS AVRN ( 12 sue se Breathe 123 25 21 WILLIE NELSON A LEGACY'COLUMBIA 64184/S3NY 15 58E0/9 981 Super Hits 349 

4•Aibums with e greenest sales gains this week Catalog albums are 2-yaariold tottes that have tallen below No 100 on The 6,1/board 200 or reissues of older albums Total Chan Weeks column reflects combined weeks title has appeared on TOP Country Albums and Top Country Catalog • Recording Industry Assn, Of America IR/MI certification for net shipment of 500,000 album units 1Goldl • RIM cenif ' cation 
10 net shipment f 1 million units ( Platinum) • RIAA certificahon for net shipment of 10 million units (Diamond) Numeral following pr Platinum of Diamond symbol indicates album's multhplahnum evel For bawd sets. and dou in albums with a funning time ol 100 minutes or more the RIM mOtiplies shipments by the number ol discs and/or tapes RIM Latin awards- C' Certification for net shipment of 100,000 units 
(Orel ' [ end ie lion of 200,000 units (Platinol ' Certrlication of 400,000 units 1Multh 'Me Plateno) uffl indicates LP is available Most tape prices. and CO ices ter BMG and WEA labels, are ungested 111,15 Tape onces m died EC. and an ho other CD prices, are equiva1ent prices, w are ;doweled from wholesale prices. a indicates foe Heatseeker title Th 2002, VNU Business Media. Inc . and Sound/can. Inc 
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BiIlixxrd HOT COUNTRY,. SINGLES 49( TRACKS 
TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

. . 
e e 

e. fa. e 5 

. 
e 
r... 

TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 
o. a. 

h 3 4 

NUMBER 1 Week At Number 1 
BLESSED Martina McBride 9 
M MCBRIDE.PWORLEYIBLINDSEY.T.VERGES,B.JAMESI RCA ALBUM CUT 

0 34 42 I'M GONNA MISS HER (THE FISHIN' SONG) Brad Paisley .2 

F.ROGERS 18 PAISLEY,F.ROGERO ARISTA NASHVILLE ALBUM CUT 
31 

1 e 32 34 SHE DOESN'T DANCE Mark McGuinn .2 

M.MCGUINN.S.DECKER (NIMCGUINKO PFRIMMER.S DECKER) VER ALEUM CUT 
32 

THE COWBOY IN ME Tim McGraw 9 
8.GALLIMORE,J.STROUD,T.MCGRAW (C.WISEMAN,J STEELE.A ANDERSON) CURB ALBUM CUT 

1 33 31 31 I'M NOT GONNA DO ANYTHING WITHOUT YOU Mark Wills Duet With Jamie O'Neal 
&STEGALL (RYAN WARMER,R ALVESI MERCURY ALBUMS CU! 

31 

1 2 THE LONG GOODBYE Brooks & Dunn 
K.BROOKS.R DUNN» WRIGHT IP.BRAOY,R.KEATINGI ARISTA NASHVILLE ALBUM CUT 

1 0  36 40 HELP ME UNDERSTAND Trace Adkins .9 
D HUFF IC FARREN.S MACW HECTOR) CAPITOL ALBUM CUT 

34 

‘n
 

6 5 I BREATHE IN, I BREATHE OUT Chris Cagle 9 
IC.CAGLEAROBEIINI CAPITOL ALBUM CUT 

4 0  35 38 GOODBYE ON A BAD DAY Shannon Lawson 9 
M WRIGHT IS.LAWSON.MAPETERSI 0 MCA NASHVILLE 172213 

35 

5 6 YOUNG Kenny Chesney 9 
N.WILSON&CANNON,K.CHESNEY IC W1SEMAN,N SHERIDARS.MCEWANI BNA ALBUM CUT 

5 0  44 47 GET OVER YOURSELF SheDaisy 

D.HUFF.SHEDAIST IK.OSBORN,M.HUMMONI LYRIC STREET ALBUM CUT 
36 

8 10 MY LIST Toby Keith 9 
J.STROUD,TKEIT14 IT.JAMES,R BISHOP) OREAMWORKS ALBUM CUT 

6 a 39 39 HEATHER'S WALL Ty Herndon .57 
B.WATSON.PWORL ET IR.GILES,T.NICHOLS.G.GODARDI EPIC ALBUM CUT 

37 

9 9 I'M MOVIN' ON Rascal Flatts 9 
M BRIGHT» WILLIAMS IPWHITE.D V WILLIAMS) LYRIC STREET ALBUM CUT 

7 0  37 41 BEFORE I KNEW BETTER Brad Martin %2 
B.I.WALKERJR IB SIMPSON.BLEEI EPIC ALBUM CUT 

37 

4 3 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 9 
B GALLIMORE,T.MCGRAW (B MONTANA.H DARLING) CURB ALBUM CUT 

1 0  42 46 I KEEP LOOKING Sara Evans 
SEVANS.PWORLEY IS EVANS,T SHAPIRBT MARTINI RCA ALBUM CUT 

39 

7 7 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
PWORLEY.B.CHANCEY 1T.JOHNSON.M MORGAN) MONUMENT ALBUM CUT 

7 0  40 43 THREE DAYS Pat Green .9 
BLADANYUPGREEKR FOSTER) REPUBLIC ALBUM CUT/UNIVERSAL SOUTH 

40 

12 13 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner 9 
J.RITCHEY 1B WAYNE) RCA ALBUM CUT 

10 0 I AM A MAN OF CONSTANT SORROW The Soggy Bottom Boys ç, 
LOAF BURNETT ITRADITIONALI LOST HIGHWAY SOUNDTRACK CUTiMERCURY 

41 

11 10 8 GOOD MORNING BEAUTIFUL Steve Holy 9 
vvc RIMES IZ LYLE.TCERNEY) CURB ALBUM & SOUNDTRACK CUT 

1 0  43 44 SHE WAS Mark Chesnutt .9 
B J.WALKER,JR IN COTY,J MELTON) COLUMBIA ALBUM CUT 

42 

12 11 12 THAT'S WHEN I LOVE YOU Phil Vassar 
IIGALLIMORE,P.VASSARIPVASSAR.J.WOOD) ARISTA NASHVILLE ALBUM CUT 

11 43 38 36 SWEET MUSIC MAN Reba 9 
&KRAUSS IK.ROGERSI 0 MCA NASHVILLE 172231 

36 

13 13 15 DRIVE 1FOR DADDY GENE) Alan Jackson 
K.STEGALL lAJACKSONI ARISTA NASHVILLE ALBUM CUT 

13 0  47 51 DON'T WASTE MY TIME Little Big Town .9 
B.CHANCEVLITTLE BIG TOWN ILITTLE BIG TOWN,LKELLEY,C MILLS) MONUMENT ALBUM CUT 

44 

14 14 14 MODERN DAY BONNIE AND CLYDE Travis Tritt 9 
B.J.WALKER,JR,T.TRITT 1WALDRIDGE.J.LEBLANCI COLUMBIA ALBUM CUT 

14 051 — I MISS MY FRIEND Darryl Worley .., 
F ROGERS.J.STROUD IT MARTIN,M.NESLERT SHAPIRO) DREAMWORKS ALBUM CUT 

45 

15 18 22 I DON'T HAVE TO BE ME ('TIL MONDAY) Steve Azar 
RVAN HOY 1S.AZARIYOUNG,R.C.BANNON) MERCURY ALBUM CUT 

15 0  56 — THE IMPOSSIBLE Joe Nichols 
B.ROWANKLOVELACE,L.T.MILLERI UNIVERSAL SOUTH ALBUM CUT 

46 

16 16 17 SQUEEZE ME IN Garth Brooks Duet With Trisha Yearwood 9 
A.REYNOLDS IG.N1CHOLSON.D MCCLINTONI CAPITOL ALBUM CUT 

16 47 46 48 I COULD NEVER LOVE YOU ENOUGH Brian McComas .2 
LMEDICA18.MCCOMASI LYRIC STREET ALBUM CUT 

46 

17 17 19 I SHOULD BE SLEEPING Emerson Drive 9 
J.K1NG,J.STROUD IL DREWS SMITH) e e DREAMWORKS 450362 

17 0  52 49 FRANTIC Jamie O'Neal 
K.STEGALL NOREAL,L.DREW,S.SMITH) MERCURY AL BUM CUT 

48 

18 20 21 I DON'T WANT YOU TO GO Carolyn Dawn Johnson 9 
PWORLEY,C.D JOHNSON IC.D.JOHNSON,T.POLKI ARISTA NASHVILLE ALBUM CUT 

18 0  49 52 THE LIGHTHOUSE'S TALE Nickel Creek 9 
A.KRAUSS IA.MCKENZIE.0 THILE) SUGAR HILL ALBUM CUT 

49 

19 15 11 WRAPPED AROUND Brad Paisley 9 
F ROGERS 1E1 PAISLEY,C.OUBOIS.K.LOVELACEI 0 ARISTA NASHVILLE 69103 

2 0  50 60 DIDN'T I Montgomery Gentry 9 
BGHANCEY (A SMITH) COLUMBIA SOUNDTRACK CUT 

50 

20 19 16 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 9 
K.STEGALL IA.JACKSON) ARISTA NASHVILLE ALBUM CUT 

1 51 45 45 CIRCLES Sawyer Brown 
M.MILLER.B TANKERSLEY ID LOGGINS.M.GREEN) CURB ALBUM CUT 

45 

23 30 LIVING AND LIVING WELL George Strait 
T BROWN.G STRAIT IT.MARTIN.M.NESLERTSHAPIRO1 MCA NASHVILLE ALBUM CUT 

21 52 48 58 MINIVAN Hometown News 
R.KINGERY,S.WHITEHEAD IS WHITEHEAD.R.KINGERYI VER ALBUM CUT 

48 

21 23 THAT'S JUST JESSIE Kevin Denney 
L REYNOLDS IK DENNEY,K.K PHILLIPS,PJ MATTHEWS) o LYRIC STREET 164363 

21 

22 ED 

e  - - HOT SHOT DEBUT e 

HARDER CARDS Kenny Rogers 
J GUESS,J CHEMAY.K.ROGERS IC WISEMAN» HENDERSON) DREAMCATCHER ALBUM CUT 

53 22 25 I CRY Tammy Cochran «2 
B CHANCEY 1M.SELBY.T SILLERSI EPIC ALBUM CUT 

27 28 JUST WHAT I DO Trick Pony 
C.HOWARD It DEAN.KBURNS) WARNER BROS ALBUM CUT WRN 

24 54 53 55 WHAT A MEMORY Tracy Lawrence 
T LAWRENCE,F.ANDERSONIABEARBJ BATES) ATLANTIC ALBUM CUT/WRN 

53 

ED 24 29 NOT A DAY GOES BY Lonestar 
0.HUFF IS.DIAMOND,M.DERRY1 BNA ALBUM CUT 

24 0 50,000 NAMES George Jones .9 
E GORDYJR IJ 0 HARM BANDIT ALBUM CUT/BNA 

55 

CD 25 26 JEZEBEL Chely Wright 9 
PWORLEY,C WRIGHT IM.HUMMON,J DEMARCUS1 0 MCA NASHVILLE 172227 

25 56 551 50 MONEY OR LOVE Clint Black 9 
C BLACK ICSLACKI RCA ALBUM CUT 

50 

Q 26 27 WHEN YOU LIE NEXT TO ME Kellie Coffey 
O HUFF 1K.COFFEY,T HARMON,J BMARTINI BNA ALBUM CUT 

26 o UNTIL WE FALL BACK IN LOVE AGAIN Jeff Carson 
J.NIEBANK IP.DOUGLAS.J.CARSON...LVVEATHERLYI CURB ALBUM CUT 

57 

ED 33 35 MENDOCINO COUNTY LINE Willie Nelson Duet With Lee Ann Womack 4 
M SERLETIC IB.TAUP1N,M.SERLETIC) LOST HIGHWAY ALBUM CUT/MERCURY 

28 54 ; 54 54 MAYBE, MAYBE NOT Mindy McCready 
M.D.CLUTE,B.HUFF (M.MASON,J.COLLINS) CAPITOL ALBUM CUT 

49 

€00 29 32 THE ONE Gary Allan 9 
T BROWN,M WRIGHT IK MANNO,B.LEL i 0 MCA NASHVILLE 172232 

29 59 57 53 INSIDE OUT Trisha Yearwood Featuring Don Henley 9 
M WRIGHTT YEARWOOD 1B ADAMS,G.PETERSI 0 MCA NASHVILLE 172215 

31 

' 30 33 TONIGHT I WANNA BE YOUR MAN Andy Griggs 
D.MALLOY IR.RUTHERFORD,T.VERGESi RCA ALBUM CUT 

30 OL' RED Blake Shelton 
&BRADDOCK 1M SHERRILL,D.GOODMAN,J.BOHANI WARNER BROS ALBUM CUT/WRN 

60 

ot Re ords showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to songs appearing in he top 20 on both the BDS Airplay and Audience charts for the first time with increases in both detections and audience. Titles below the top 20 are removed from 
the chart after 20 weeks 9 Videoclip availability. Catalog number is for CD Single, or Vinyl Single if CD Single is unavailable. 0 CD Single available. () DVD Single avaifable. 0 CD Maxi-Single available. 4) Cassette Single available. 0 Vinyl Maxi-Single available. O Vinyl Single available. ID Cassette Maxi-
Single vailable. 02002, VNU Business Media, Inc. All rights reserved. 
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tat 

e 
TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

e u , 
e ; 5 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL Artist 

22 Weeks At Number 1 13, 11 GOD BLESS AMERICA CURB 73127 LeAnn Rimes 
1 BUT I DO LOVE YOU/CAN'T FIGHT THE MOONLIGHT • CURB 73116 LeAnn Rimes 141 14 

THE WAY YOU LOVE ME WARNER BROS 16816/WRN Faith Hill 
2  OSAMA-YO' MAMA 0 FIB /3130 Ra Stevens 15116 GIRL IN LOVE COLUMBIA 79648/SON Robin English 
4 THAT'S JUST JESSIE , YRIC STREET 164063/HOLLYWOOD Kevin Denney 16 ' 18 UNBROKEN BY YOU LYRIC STREET 164048/HOLLYWOOD Kortney Kayle 
5 I SHOULD BE SLEEPING DREAMWORKS450362/INTERSCOPE Emerson Drive 17 19 I KNOW HOW THE RIVER FEELS MCA NASHVILLE 11210E Mcalyster 
3 WHERE THE STARS AND STRIPES AND THE EAGLE FLY LYRIC STREET 164059/HOLLYWOOD Aaron Ti in 18 15 ROCKY TOP 96 OECCA TSNOIHYMCA NASHVILLE The Osborne Brothers 
6 GOD BLESS THE USA CURB 73128 Lee Greenwood 19 20 MATTHEW, MARK, LUKE & EARNHARDT OREAMWORKS 450327/INTERSCOPE Shane Sellers 

7 7 AMERICA WILL ALWAYS STAND RELENTLESS NASHVILLE 5137'/MADACY Randy Travis 20 23 A ROSE IS A ROSE MERCURY 172193 Meredith Edwards 
8 8 SOMETHIN' IN THE WATER MONUMENT 79625/SONY Jeffrey Steele 21 17 IT DON'T MATTER TO THE SUN/LOST IN YOU • CAPITOL 58788 Garth Brooks as Chris Gaines 
9 , 9 HOW DO I LIVE •1 CURB 73022 LeAnn Rimes 22 22 THE CHRISTMAS SHOES RCA 69110/1ILG 3 Of Hearts 
ID 12 LOVE IS ENOUGH RCA 69034,RLG 3 Of Hearts 23 21 AUSTIN GIANT 16755W/RN Blake Shelton 
11 10 NIGHT DISAPPEAR WITH YOU LYRIC STREET 164050/HOLLYWOOD Brian McComas 24 24 WHAT I REALLY MEANT TO SAY CAPITOL 53987 C ndi Thomson 
12 13 ON A NIGHT LIKE THIS WARNER anos t6791/WRN Trick Pony 25 FLOWERS ON THE WALL MERCURY 170128 Eric Heatherly — 

• Records with the greatest sales gains this week. • Recording Industry Assn. Of America IRIAAI certification for net shipment of 500.000 album units (Cola • RIAA certification for net shipment of 1 million units IPlatinum), with multimil. I Top selling singles compiled from a national sample ot retail store. mass merchant 501adScan 
lion titles Indic ated by a numeral (ammo the symbol e 2002, VNU Business Media, Inc., and SoundScan. Inc. Al) rights reserved. and interne! sales reports collected. compiled, and provided by SoundScan. 11111 in I 
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LATIN 

Two Hot Newcomers To Watch 
Cabas: EMI Artist Is First ' 
fornopop' Representative 

BY GUSTAVO GOMEZ 
BOGOTA, Colombia—Carlos Vives took advantage of his 
Grammy Award (best traditional tropical album for Déjame 
Entrar) to remind journalists in his native Colombia that his 
poplvallenato style is closer to rock than it is to folk music. 

Newcomer Andrés Cabas (who goes by his last name only) 
has been widely compared to Vives, because his music is close 
to such other traditional Colombian rhythms as porro, 
cumbia,bullerenjcue, and chande. But Callas declines to enter 
into lengthy explanations about the nature of his music, 
except to mark a difference between Vives and himself. 

"We owe him, because he opened the doors for us," says 
Cabas, whose eponymous debut is already a hit in Colombia 
and will be released Tuesday (26) in the U.S. on EMI U.S. 
Latin. "But I've taken my own path, and that's where I'm at." 

Cabas, who's been traveling the U.S. promoting his album 
for the past two weeks, sees himself as the first representa-
tive of what he calls "pomopop," a style he describes as "really 

dirty pop: sensual, 
sweaty, and with 
no rules." 

Although there's 
a lot of rock in his 
relaxed yet polished 
music, Cabas says 
he's more at ease 
with pop than roclç 
adding that he 
firmly believes rock 
"scares women 
away." 

The fact is that 
music, and Colom-
bian folklore in 
particular, comes 
easy to the 24-year-

old Cabas, the son of highly regarded Colombian composer 
Eduardo Callas. In an homage to his dad, Cabas recorded a 
cover of his late '70s porro hit "La Cantaleta" (The Diatribe), 
which he has revved up with electric guitar riffs. It is this type 
of fusion that brought Cabas to the attention of EMI Colom-
bia president Alvaro Rizo last year. Rizo, who stepped into the 
EMI presidency four years ago, had not signed any new artists 
during his tenure, stymied by the economic downturn in 
Colombia and the difficulty of exporting musical product. 
But Cabas, whom he saw at a concert, struck a chord. 

"His musical proposal is very interesting and innova-
tive," Rizo says. "He's showing another face of Colombian 
music that's not vallenato. He's rescuing Colombian folk-
lore in his own way and in his own age. Plus, he writes his 
own material. He's very prolific." 
EMI Latin USA president/CEO Jorge A. Pino, says: "Cabas 

is the most vibrant, talented, and sensual act to come out 
of Colombia since Carlos Vives. The fusion in his music has 
no boundaries, and his live performances are powerful." 

Cabas was released Sept. 12, 2001, in Colombia, and the sin-
gle "Mi Bombón" (My Lollipop) remained at No. 1 on the coun-
ts radio charts for 10 weeks. The album has been certified gold 
(15,000 units), and sales are approaching double that amount 

In the U.S., EMI has been very supportive of Callas. It show-
cased him two weeks ago in Miami, in addition to featuring 
him at the Calle Ocho festival. EMI Spain has already released 
the album, and releases are scheduled in the coming months 
for Argentina, Chile, Mexico, and Venezuela. In France and 
Italy, the album is scheduled for a summer release. 

But Cabas' U.S. release does not herald any plans to 
record in English. After years of Latin America being on 
the receiving end of U.S. culture, Cabas says it's time to 
"Latinize" the U.S.: "An American can perfectly say `mami-
ta,' and he doesn't need translations to go against a basic 
principle: Language is simply an addition to music." 

CABAS 

Gan Marco: Crescent Moon 
Debut Is Right 'On Time' 

BY LEILA COBO 
MIAMI—You may not know Gian Marco, the singer. 
But you've surely heard his work as a songwriter, 
from "Sentirme Vivo," the Emanuel hit, to Marc 
Anthony's "Hasta Que Vuelvas Conmigo." Now, after 
lending his music to others, Gian Marco is ready to 
lend his face to his own songs. A Tiempo (On Time), 
his U.S. debut album, is due for release April 9 on 
Crescent Moon Records. 
Watching Gian Marco perform at a series of show-

cases in the past several months, it was difficult to 
fathom how such a talented guitarist, soulful singer, 
and prolific songwriter could have gone undiscovered 
for so long. But he hadn't. 

Prior to A Tiempo, 31-year-old Gian Marco— 
who's been playing gigs since he was in his teens— 
had released five albums in his native Peru. These 
were projects released through small indies, as well 
as an album on 
BMG that lan-
guished after a 
change in label 
management. 
"So I decided 

to leave [ Peru]," 
Gian Marco says. 
"Because I knew 
I couldn't get to 
where I wanted 
to get. I would al-
ways arrive at an 
important mo-
ment, and some-
thing or some-
one would [stop 
me]. I wanted to 
be a priority artist for a label. I wanted to work with 
people who truly supported me." 

It would take Gian Marco several years to find that 
label in Emilio Estefan Jr.'s Crescent Moon Records. 
The boutique operation has also helped nourish Gian 
Marco as a songwriter, through a publishing deal with 
Estefan Music Publishing International. 

Gian Marco's songwriting and personalized delivery 
place him among a new breed of Latin singer/song-
writers whose sound is rooted in the singer/songwrit-
ing tradition of the '60s and '70s but whose content and 
feel leans more toward pop. It's a sound that, despite 
its appeal, has had difficulty getting airplay on U.S. 
Latin radio. With Gian Marco—whose "El Ultimo 
Adiós," the song he co-wrote following last Sept. 11, 
was subsequently recorded by a group of Latin artists— 
Crescent Moon execs are predicting a change. 

"The reaction from pop programmers has been very 
positive," says Crescent Moon president Mauricio 
Abaroa, who last week sent the single "Se Me Olvidó" to 
radio. "We are facing an artist who's serious about his 
work, who has a privileged voice—a voice that allows 
him to be a bridge between his work and the listener. 
I'm certain—I'm convinced—that the audience is wait-
ing for proposals like these." 
A Tiempo, which was released last December in Peru 

and has gone platinum there ( 15,000 copies), also con-
tains "Sentirme Vivo," recorded only with a guitar and 
violin as accompaniment. 

Following the U.S. release of A Tiempo, which will 
be bolstered by intimate showcases in Miami, Los Ange-
les, and New York, the disc will be marketed in Mexico 
and Spain. " I'd like to record many albums," Gian 
Marco says. "And if I don't do well with this one, I'll 
record another. I do what I like, and I think I do it well." 

Notas. 
PAYOLA POW-WOW: If U.S. Rep. 
John Conyers Jr. (D-Mich.) has his 
way, future months will see con-
gressional hearings on independent 
radio promotion practices and a 
rewriting of the current payola laws. 
Such changes will affect the way 
business is conducted in the Latin 
music industry. 

Conyers—who sits on the House 
Judiciary Committee and was the 
keynote speaker at the Billboard/Air-
play Monitor Seminar held March 14-
16 in Miami Beach—has been an out-
spoken critic of the payola laws. He 
has been calling for a congressional 
investigation of independent promo-
tion since January (see story, page 1). 
Addressing the laws governing 

payola and independent promotion 
exclusivity agreements, Conyers 
pointedly said, "This is not only in 
the urban stations. It's in the His-
panic stations and others as well." 

Later, when queried about his ref-
erence to Hispanic radio, Conyers 
answered bluntly: "Some of them 
don't have the luxury of doing this 
song-and-dance bigger organiza-
tions [ do]. They do it on a less 
sophisticated basis that makes them 
more vulnerable to prosecution." He 
added ruefully, "The little groups get 
caught. Not the bigger ones." 

As a writer, perhaps the most con-
sistent gripe I hear from label reps 
concerns the difficulty in getting 
new artists on the air. Programmers 
say track research is to blame. Cony-
ers blames it on consolidation, 
which has led to what he calls "the 
age of corporate radio. Most of the 
people who listen to music don't 
have the vaguest idea of the corpo-
rate interests behind it," he said. 
"We end up with fewer outlets and 
listen to the same 75 songs over and 
over, over and over again." 

HISTORICAL SOUNDTRACK: Latin 
movie soundtracks, which have been 

as rare as, well, successful Latin 
movies in the U.S., seem to be gain-
ing momentum. Following the re-
lease of the soundtrack to Y Tu 
Mamá También (And Your Mama 
Too)—the most successful film in 
Mexican history (the soundtrack was 
released in the U.S. by Volcano)— 
Universal will release March 26 the 
soundtrack to Piiiero, the Green-
street Films/Miramax production 
starring Benjamin Brett. 

Pirlero is not a film made in Latin 
America, but it is Latin-themed, and 
its music is almost exclusively Latin. 
"The soundtrack is almost a history 
of Latin music," says film music 
supervisor Ken Weiss, who picked 
the tracks with Kenny Vance and the 
film's director, León Ichaso. Pifiero 
features such tracks as Willie Colón's 
"Calle Luna, Calle Sol" and a version 
of the traditional "El Panuelito" by 
Virgilio Martí. 

Weiss says, "My background was 
growing up in the Bronx and listen-
ing to music from the back window 
and saying, 'Oh, that's cool.' We 
wanted to do a soundtrack that was 
as broad in its statement as the 
movie. Soundtracks have had an 
important place in movies during 
the past few years, but rarely—if 
ever—has a major label stepped up 
to release a Latin soundtrack collec-
tion, particularly one that is so his-
torical in its context." 

ADVENTURES IN POP: After the suc-
cess of )-o Por (WEALatina), which 
won the Grammy Award for best 
merengue album, Olga Tel-Von is once 
again venturing into pop/ballad terri-
tory, this time under the production 
of Bebu Silvetti. "I've never worked 
with a merenguera," Silvetti says. 
"But this album will be pop/ballad, 
although we will have some upbeat 
tracks." According to Silvetti. the 
search for tracks is still under way. 

IN BRIEF: Mexican singer Lucero's 
new ranchera album, Un Nuevo 
Amor (Sony Discos), has an unex-
pected choice of single. The track is 
Omar Alfanno's "Que Alguien Me 
Diga," popularized in its original 
salsa version by Gilberto Santa 
Rosa. The new ranchera version fea-
tures Lucero singing with a full 
mariachi band . . . Luis Fonsi's 
newest, Amor Secreto (Universal 
Music Latino), has debuted at the 
top of the Billboard Top Latin Al-
bums chart, with more than three 
times the number of albums scan-
ned by the No. 2 album, Las 30 
Cumbias Más Pegadas. 
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TITLE 

PRODUCER (SONGWRITER) 

TRACKS .. 

Artist 

IMPRINT/PROMOTION LABEL  
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e e, 

0 
5 

e: NUMBER 1/GREATEST GAINER 1 Week Ai %Awl 

QUITAME ESE HOMBRE Pilar Montenegro 9 
R PEREZ 1.1 L PILOT 0, u 

1 

2 1 3 LUNA NUEVA Carlos Vives 
l L STEFAN JR..S.KRYS IC VIVES,M MADERA) EMI LATIN 

1 

3 3 2 SUERTE Shakira 9 
ti MEBARAK R.J.MITCHELL ISMEBARAK R..T.MITCHELLI EPIC /SONY DISCOS 

1 

CD 
8 MANANTIAL DE LLANTO Joan Sebastian 

J SEBASTIAN (J.SEBASTIAN) MUSART /BALBOA 
4 

5 4 1 FLOR SIN RETONO Charlie 2aa 9 
C ZAA.M.SALCEDO EH FUENTES GASSONI SONOLUX /SONY DISCOS 

1 

6 5 7 NECESIDAD Alexandre Pires 9 
REY-NERRIOIESTEFANOI ARIOLA /BMG LATIN 

5 

0  6 9 QUISIERA PODER OLVIDARME DE TI Luis Fonsi çe 
IL PEREZ IR.PEREZ,M PORTMANNI UNIVERSAL LATINO 

6 

8 11 6 TANTITA PENA Alejandro Fernandez 9 
K CAMPOS KCAMPOSP RIBA) SONY DISCOS 

1 

0  8 13 ESCAPAR Enrique Iglesias 9 
S MORALES,E.IGLESIAS,LMENDEZ IE IGLESIAS,S.MORALES.K.DIOGUAREILD.SIEGEL,C.GARCIA ALONSO) INTERSCOPE /UNIVERSAL LATINO 

6 

0  12 15 HAY OTRA EN TU LUGAR Pablo Montero 9 
S PEREZ (R.PEREZA.POSSE,CSALAZARI RCA /BMG LATIN 

9 

11 9 10 USTED SE ME LLEVO LA VIDA Alexandre Pires 9 
,,EYNERRIO (ESTEFANO,D POVEDAI ARIOLA /BMG LATIN 

5 

12 10 4 COMO DUELE Luis Miguel 9 
L MIGUEL (AMANZANER01 WARNER LATINA 

1 

13 14 18 NO ME CONOCES AUN Palomo 9 
PALOMO IF.Y.OUEZADA,A TRIGO) DIM 

3 

0  17 11 SUFRIENDO A  SOLAS Lupillo Rivera .9 
PRIVERA (J AFERRUSQUILLA) SONY DISCOS 

7 

15 13 14 LLOVIENDO ESTRELLAS Cristian 
• SANTANDER.B.OSSA (A.MONTALBAN,E.REYESI • ARIOLA/BMG LATIN 

13 

0  24 27 LA AGARRO BAJANDO Gilberto Santa Rosa 9 
j M LUGO IJMONTES MILES) SONY DISCOS 

4 

17 16 17 YO QUERIA Cristian 9 
K SANTANDER.DRETANCOURT IC.CASTRO,T.COTUGNO,S.GIACOBBE) ARIOLA/EMS LATIN 

6 

18 22 20 EN LA MISMA CAMA Liberacion 
'“ CANALESA.ALVAFIADO IF.Y.QUEZADAI DISA 

5 

19 19 19 ESTAS QUE TE PELAS Intocable 
R MARTINEZRMUNOZ (M.A.PEREZ.0 REYNA JR.) EMI LATIN 

6 

0  18 16 COMO PUDISTE Banda El Recodo 
, ..AL ENZUELA IG.LIZARRAGA.O.VALENZUELAJIIZARRAGAI FONOVISA 

9 

ab 
(0/ HOT SHOT DEBUT te 

Y TU TE VAS Chayanne 9 
R [TOLEDO IF.DE VITA) SONY DISCOS 

21  

22 21 12 
: 
HUELO A  SOLEDAD Ana Gabriel .9 
.1LOSALIANFEIJOO,PDOUGAN.A OUINTEREFA JAEN IA GABRIEL) SONY DISCOS 

8 

23 15 22 TE QUEDO GRANDE LA YEGUA Alicia Villarreal 9 
H.PATRON (A.VILLARREALI UNIVERSAL LATINO 

15 

0  27 42 6 MAS ALTO QUE LAS AGUILAS Pepe Aguilar 
P AGUILAR IJ SEBASTIAN) m USAA T /BALBOA 

24 

25 23 21 9 

1 TOMA QUE TOMA Conchi Cortes .9 
r GUBITSCH,H.DE COURSON (T.GUBITSCH.H.DE COURSONI EMI LATIN 

6 

0  25 32 20; CELOS Marc Anthony 9 
M ANTHONY,JAGONZALEZ MLJAEN.MANDIONYI COLUMBIA /SONY DISCOS 

6 

27 32 41 26 
Ji 

..-, 

SE QUE ME VAS A DEJAR Marco Antonio Solis 
B SILVETTI (M.A.SOLIS) FONOVISA 

12 

0  26 30 ''' 
.• 
TE AVISO, TE ANUNCIO (TANGO) Shakira 
S.MEBARAK R,LMENDEZ (SMEBARAK R.) EPIC /SONY DISCOS 

16 

6) 29 34 SI TU NO VUELVES Alejandro Fernandez 
K CAMPOS (FATOI SONY DISCOS 

29 

0  35 38 DIME Jaime Camil 9 
K SANTANDERB.OSSA (K SANTANDER) UNIVISION 

17 

ED, 48 — POR ESE HOMBRE Brenda K. Starr Con Tito Nieves & Victor Manuelle .9 
E ARROYO.L.A.COLUMNA IR GALANL GALAN) SONY DISCOS 

31 

0  34 45 5 
5 
DEJATE QUERER Los Tames De Tijuana 
aFELIX IM .QUINTERO LARA) UNIVERSAL LATINO 

32 

33 28 25 
' 
TE QUIERO IGUAL QUE AYER Monchy & Alexandra 9 
FADE LEON («ASTILLO) JUN /SONY DISCOS 

25 

0  45 44 PARA ESTAR A  MANO El Coyote Y Su Banda Tierra Santa 
EL COYOTE Y SU BARDA TIERRA SANTA (J M.ESPINOZAI EMI LATIN 

34 

0  33 31 HASTA QUE VUELVAS CONMIGO Marc Anthony 
.., ANTHONY,J.A.GONZALEZ IRMARCO,MANTHONYI COLUMBIA/SONY DISCOS 

31 

0  36 39 LA PLAYA La Oreja De Van Gogh 
•, Li LISTED IOSAN MARTINI SONY DISCOS 

30 

0 NEW P APRENDIZ Alejandro Sanz .9 
,• •. ATICAIA.SANZI WARNER LATINA 

37 

38 31 29 VOLVERE JUNTO A  TI Laura Pausini 9 
, PAUSINIACERRUTI,D.PARISINI ICHEOPE,LPAUSINO WARNER LATINA 

11 

0  40 23 DE RAMA EN RAMA Los Tigres Del Norte 
LOS TIGRES DEL NORTE (T.BELLOI FONOVISA 

23 

40 30 33 ME VOLVI A  ACORDAR DE TI Los Angeles De Charly 
I RODRIGUEZ IA.VEZZAND FONOVISA 

30 

41 39 43 SHHH A.B. Guintanilla Y Los Kumbia Kings 9 
A B.QUINTANILLA III,C TIC MARTINEZ (A B.QUINTANILLA III,C.MARTINEZ,LGIRALDO) EMI LATIN 

23 

42 44 26 VAS A SUFRIR Grupo Bryndis 9 
GRUPO BRYNDIS (M.POSADASI DISA 

26 

43 41 — POR TU PLACER Frankie Negron 9 
S GEORGE (R.CONTRERAS,J.GRECO.MCANCELI WEACARIBE /WARNER LATINA 

30 

49 48 AY! BUENO Fernando Villalona Featuring Jon Secede 
E ESTEPAS JR..R.GAITANA.GAITAN,J.M.VELAZOUEZ (E.ESTEFAN,JR.,N.TOVAR,R.GAITAN,A.GAITANI LATINO /SONY DISCOS 

44 

43 47 MITAD Y MITAD P LATINA 
J M.ELIZONDE.A LM.ZAPATA IM.A.PEREZ) WEAMEX MARNER 

43 

7 

437 

36 NAILA Renan Almendarez Coello 
F SCHIANTARELLI (J .RASGADO CASTILLO) FONOVISA 

36 

C41 1:--''. 

NO ME MORIRE Rogelio Martinez 9 
0 VALENZUELA,A.VALENZUELA (ABARRERAS) DISCOS CISNE 

47 

46 PEQUENA AMANTE El Poder Del Norte 
M BUENROSTRO Enn.BUENROSTROI DISA 

31 

49 42 24 TE LO PIDO SENOR Tito Rojas 9 
J SANTA MERCED IR.MARTINEZI MP 

24 

0  50 40 NO SE VIVIR SIN TI Conjunto Primavera 
J GUILLEN 1G FRANCS) FONOVISA 

17 

Compiled from a national ample of airplay supphed by Broadcast Data Systems' Radio Track service. A panel of 91 stations (31 Latin Pop, 16 Tropical/Salsa, 55 
Regional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions.M1Records showing an increase in audi-
ence over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, 
even if it registers an increase in audience. Greatest Gainer indicates song with largest audience growth. If two records are tied in audience size, the record 
being played on more stations is placed first Records below the top 20 are removed from the chart after 26 weeks. 9Videoclip avaIlability. ©2002, VNU Busi-
ness Media, Inc. All rights reserved. 

. „ 
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TITLE ARTIST 

IMPRINT/PROMOTION LABEL  ,..* * 

 TITLE 
IMPRINT/PROMOTION LABEL 

ARTIST 

0  I NECESIDAD 
ARIOLA LOMO LATIN 

ALEXANDRE PIRES 0 28 APRENDIZ 
WARNER LATINA 

At E JArEURO SAV 

0 2 QUISIERA PODER OLVIDARME DE TI 
UNIVERSAL LATINO 

LUIS FONSI 42 20 HUELO A SOLEDAD 
SONY DISCOS 

ANA GABRIEL 

O  4 ESCAPAR 
INTERSCOPE /UNIVERSAL LATINO 

ENRIQUE IGLESIAS 43 18 VOLVERE JUNTO A TI 
WARNER LATINA 

LAURA PAUSINI . 7 WNA NUEVA 
EMI LATIN 

CARLOS VIVES 24 16 TOMA QUE TOMA 
EMI LATIN 

CONCHI CORTES 

5 5 SUERTE 
EPIC/SONY DISCOS 

SHAKIRA 25 24 SE DUE MERADA DEJAR 
FONOVISA 

MARCO ANTONIO SOLIO 

6 3 USTED SE SIE LIEVO LA VIDA 
ARIOLA FBMG LATIN 

ALEXANDRE PIRES CO 23 DIME 
UNIVISION 

JAIME CAMIL 

7 6 COMO DUELE 
WARNER LATINA 

LUIS MIGUEL 30 DE PATA NEGRA 
SONY DISCOS 

MELODY 

8 8 FLOR SIN RETOND 
SONOLUX /SONY DISCOS 

CHARLIE ZAA c) 29 71 VINE A BUSCAR 
NETWORK WARNER LATINA 

YOLANDITA MONGE 

010 HAY omit EN mime,» 
RCA /BMG LATIN 

PABLO MONTERO fp 27 QUEDATE 
SONY DISCOS 

LARA FABIAN 

10 11 TANT1TA PENA 
SONY DISCOS 

ALEJANDRO FERNANDEZ 30 25 DE VERDAD 
RCA /BMG LATIN 

ALEJANDRA GUZMAN 

11 9 LLOVIENDO ESTREUAS 
ARIOLA/BMG LATIN 

CRISTIAN 0 36 MAS ALTO EWE LAS AGUILAS 
MUSART /BALBOA 

PEPE AGUILAR 

12 12 YO QUERIA 
ARIOLA/EMS LATIN 

CRISTIAN 0 32 UN HOMBRE DE VERDAD 
SONY DISCOS 

MELINA LEON 

•41) 19 OWTAME ESE HOMBRE 
UNIVISION 

PILAR MONTENEGRO 33 26 FADA OUIEN CON CADA CUAL 
WARNER LATINA 

RICARDO MONTANER 

.0  - YTUTE VAS 
SONY DISCOS 

CHAYANNE 34 35 TAL VEZ. OUIZA 
UNIVERSAL LATINO 

PAULINA RUBIO 

15 13 HEROE 
INTERSCOPE /UNIVERSAL LATINO 

ENRIQUE IGLESIAS 35 31 POR QUE HABLAMOS? 
SONY DISCOS 

RICARDO ARJONA Y EDNITA NAZARIO 

0  17 FAMMIIITAL DE UAW° 
MUSART /BALBOA 

JOAN SEBASTIAN 0  - COMO DECIRTE NO 
UNIVERSAL LATINO 

FRANCO DE VITA 

0 15 TE AVISO, 11 ANUNCIO (TANGO) 
EPIC/SONY DISCOS 

SHAKIRA 0  - TU HOMBRE PERFECTO 
FONOVISA 

MARCO ANTONIO SOLIS 

18 14 COMO SE CURA UNA HERIDA 
SONY DISCOS 

JACI VELASQUEZ 30 - 33 RESUMIENDO 
WARNER LATINA 

RICARDO MONTANER 

0  
21 LA PLAYA LA OREJA DE VAN GOGH 39 34 

37 

TE OUIERO COMER LA BOCA 
EMI LATIN 

LA MOSCA TSE TSE 

II) 22 strum° VUELVES 
SONY DISCOS 

ALEJANDRO FERNANDEZ 40 P011 VOLVERTE A VER 
EMI LATIN 

ALEKS SYNTEK 

17, 1. 

5' * 

TROPICAUSALSm 

TITLE 
IMPRINT/PROMOTION LABEL 

mIRPLAi 

TITLE 
IMPRINT/PROMOTION LABEL 

ARTIST ARTIST '''> 
,  

àc 
,',, L.,.,.. 
g* 

I 1 WNA NUEVA 
EMI LATIN 

CARLOS VIVES 71 19 LLOVIENDO ESTRELLAS 
ARIOLA iBMG LATIN 

CRISIIAN 

2 IA AGARRO BAJANDO 
SONY DISCOS 

GILBERTO SANTA ROSA 25 UN HOMBRE DE VERDAD 
SONY DISCOS 

MELINA LEON 

3 CELOS 
COLUMBIA/SONY DISCOS 

MARC ANTHONY 33 23 A CAMBIO DE QUE 
SONY DISCOS 

HUEY DUNBAR 

0 11 POR ESE HOMBRE BRENDA K STARR CON nTo NIEVES & VICTOR MANUELLE 0 
SONY DISCOS 

30 SIN TI 
PLATANO 

OARLYN Y LOS HEREDEROS 

5 

O 
4 TE OUIERO IGUALOUE AYER 

JUN /SONY DISCOS 
MONCHY 8. ALEXANDRA() - Y TU TE VAS 

SONY DISCOS 
CHAYANNE 

5 HASTA EWE VUELVAS CONMIGO 
COLUMBIA /SONY DISCOS 

MARC ANTHONY 26 21 BUENAS NOCHES DON DAVID 
SONY DISCOS 

GILBERTO SANTA ROSA 

6 TOMA QUE TOMA 
EMI LATIN 

CONCHI CORMS 0 31 MAYONESA 
MELODY /FONOVISA 

CHOCOLATE 

8 9 POR TU PLACER 
VVEACARIBE MARNER LATINA 

FRANKIE NEGRON 0  - CUANDO FALTAS TU 
JON /SONY DISCOS 

PUERTO RICAN POWER 

9 7 NECESIDAD 
ARIOLA il3MG LATIN 

ALEXANDRE PIRES 29 27 TE QUIERO 
UNIVERSAL LATINO 

LOS TOROS BAND 

10 8 TE LO PIDO SENOR 
MP 

TITO ROJAS 0 34 TE VINE A BUSCAR 
NETWORK MARNER LATINA 

YOLANDITA MONGE 

0 12 AY! 'WEN° FERNANDO VILALONA FEATURING JON SECADA 0 
LATINO /SONY DISCOS 

40 ASI ES OUE VW0 YO 
CUTTING 

FULANITO 

12 13 PENA DE AMOR 
JUN /SONY DISCOS 

PUERTO RICAN POWER 0  - QUITAME ESE HOMBRE 
UNIVISION 

PILAR MONTENEGRO 

13 10 LA NEGRA TUNE RIMBAD 
SONY DISCOS 

CELIA CRUZ 0 36 SIEMPRE HAY MILAGROS 
HOLLYWOOD 

MYRA 

0 15 QUISIERA PODER OLVIDARME DE T1 
UNIVERSAL LATINO 

LUIS FOND) 111) - ENAMORAR 
PRESTIGIO /SONY DISCOS 

RAFT BURGOS IL CUPID(); 

15 14 FLOR SIN RETONO 
SONOLUX /SONY DISCOS 

CHARLIE ZAA 0  - COMO DECMTE NO 
UNIVERSAL LATINO 

FRANCO DE VITA 

16 16 ESCAPAR 
INTERSCO PE /UNIVERSAL LATINO 

ENRIOUE IGLESIAS 36 17 COMO DUELE 
WARNER LATINA 

LUIS MIGUEL 

0  n AHORA soy MALA 
WARNER LATINA 

OLGA TANON 0 - HAY OTRA EN 11.1 WGAR 
RCA /BMG LATIN 

PABLO MONTERO 

0 29 VETE 1' DUE 
RCC 

SERGIO VARGAS 38 24 MIENTEN( 
WARNER LATINA 

OLGA TANON 

0 20 DE PATA NEGRA 
SONY DISCOS 

MELODY 0 32 POR QUE HABLAMOS? 
SONY DISCOS 

RICARDO ARJONA Y EDNITA NADAR» 

20 18 SUERTE 
EPIC SONS 015rns 

SHAKIRA 0 38 ME TIENE LOCO 
JUN 'SONY PET  - 

PUERTO RICAN POWER 

REGIONAL MEXICAN AIRPLAY 

.. ,..„...,,M TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

' 1  

- , ,,-;-- 

TITLE ARTIST 

IMPRINT/PROMOTION LABEL 

0  1 QUITAME ESE HOMBRE PILAR MONTENEGRO 
UNIVISION 

-' .. - 13 

-, 

YO NO TE CONOZCO RICARDO CERDA 'EL GAyILAN 
COSTARMA iSONT WSJ, l` 

2 - 2 

Q 4 

NO ME CONOCES AUN PALOMO 
DISA 

0 21 MAS ALTO (WE LAS AGUILAS PEPE AGUILAR 
MUSART /BALBOA 

SUFMENDO A SOLAS LUPILLO RIVERA 
SONY DISCOS 

0 23 AQUEL AMOR POLO URIAS Y SU MAQUINA NORTENA 
FONOVISA 

4 6 ESTAS DUE TE PELAS INTOCABLE 
EMI LATIN 

24 n UNO, DOS Y TRES IMAN 
UNIVISION 

0 5 COMO PUDISTE BANDA EL RECODO 
FONOVISA 

f:b 33 LA TIENDA VICENTE FERNANDEZ 
SONY DISCOS 

6 7 EN LA MISMA CAMA LIBERACION 
DISA 

0 28 TRAGOS MIARGOS RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 

7 ' 3 
. 

TE QUEDO GRANDE LA YEGUA ALICIA VILLARREAL 
UNIVERSAL LATINO 

ED 30 HAY OTTIA EN TU LUGAR PABLO MONTERO 
RCA/BMG LATIN 

0  , 8 swarm. onuoiro JOAN SEBASTIAN 
MUSART /BALBOA 

0 32 AHORA OUE HAG° SIN T1 JIMMY GON7A1F7 Y EL GRUPO AAAZZ 
FREDDIE 

II PARA ESTAR A MAN° EL COYOTE Y SU BANDA TIERRA SANTA 
EMI LATIN 

29 26 UNA MWER COMO TU LOS RIELEROS DEL NORTE 
FONOVISA 

0  11 DEJATE OUERER LOS TUCANES DE TUUANA 
UNIVERSAL LATINO 

0 35 ESCUCHA MI AMOR LOS PALOMINOS 
FONOVISA 

0  14 DE RAMA EN RAMA LOS TIGRES DEL NORTE 
FONOVISA 

0 34 DE QUE SIRVIO IMAN 
UNIVISION 

12 9 ME VOLVI A ACORDAR DE TI LOS ANGELES DE CURLY 
FONOVISA 

0 39 NOS FALTO PALOMI) 
DISA 

13 18 SHHH AB OUINTANILLA Y LOS KUMBIA KINGS 
EMI LATIN 

0 36 HUELO A SOLEDAD ANA GABRIEL 
SONY DISCOS 

14- 16 VAS A SUFRIR GRUPO BRYNDIS 
DISA 

0  - CORAZON DE P1EDRA XCEZZO 
PLATINO /FONOVISA 

10 19 
. 

NAILA RENAN ALMENDAREZ COELLO 
FONOVISA 

0  - QUE MANERA DE PERDER JULIO PRECIADO Y SU BANDA PERLA DEL PACIFICO 
RCA /EMS LATIN 

lt. ' 15 
• 

MITAD Y WAD PESADO 
WEAMEx ..WARNIR LATINA 

36 29 POR OUE TUVO QUE SFR EL PODER DEL NORTE 
DIVA 

0  24 NO ME MORIRE FIOGELIO MARTINEZ 
DISCOS CISNE 

0  - EL ABANDONADO JUAN RIVERA 
SONY USCL/S 

18 1 12 

, 
PEQUENA MAN% EL PODER DEL NORTE 
DISA 

0  - ALMA VACIA LOS INVASORES DE NUEVO LEON 
EMI MN 

15. I I 9 NO TE PODIAS (MUM CONJUNTO PRIMAVERA 
FONOVISA 

39 37 SE On ME VAS A DEJAR MARCO ANTONIO SOLIS 
FONOvIsA 

30 , 29 NO SE V1VIR SIN 11 CONJUNT 0 PRIMAVERA 
1051/VEST UNIVERSAL 

' 31 PROMESAS LOS TUCANES OE TIJUANA 
LATEST 
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Billboard TOP LATIN ALBUMS.. 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

e <7, 
0- o. 

2. c be 

-, 17, 
.- -, 

on 

e 
f•4 

ARTIST Titi e 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

z 

i= e (7, 
6sa 0 
0. O. 

NUMBER 1/HOT SHOT DEBUT ge'" I Wed( At Humbert 

LUIS FONSI Amor Secreto 
UNIVERSAL LATINO 017020(10 98/16 981* 

1 

.50 46 41 LOS TUCANES DE TIJUANA Los Tucanes De Tijuana 
SONY DISCOS 8456518 98 ES/13 981 

40  

' 51 36 -  YOLANDITA MONGE Sexto Sentido 
NETWORK 44480/WARNER LATINA ( 15.98 01 

36 

2 4 VARIOUS ARTISTS Las 30 Cumbias Mas Pegadas 
°AA 081015 A 98/13 981 

2 .52 47 38 LOS TIGRES DEL NORTE Uniendo Fronteras 
FONOVISA 6145 18 98/12 981* 

1 

4 2 MARC ANTHONY • Libre 
COLUMBIA 84617/SONY DISCOS III 98 EQ/17 981 

1 :---j.53 54 69 VARIOUS ARTISTS No. 1: Un Ana De Exitos Vol. 2 
SONY DISCOS 84628 117.98 ES CM 

53 

1 1 ALEJANDRO SANZ A MTV Unplugged 
WARNER LATINA 4154111098/17.981 d 

1 -34 49 44 JACI VELASQUEZ o Mi Corazon 
SONY DISCOS 84289110.9e EO/16 981 

7 

ALEXANDRE PIRES Alexandre Pires 
AR IOLA 87863/BMG LATIN ( 14.98 COI a 

3 -5.5 51 46 LOS ANGELES DE CHARLY . Te Voy A Enamorar 
FONOVISA 615418 98/12 911) a 

1 - - 3 6 

7 16 CHARLIE ZAA o De Un Solo Sentimiento 
SONOLUX 84540/SONY DISCOS 19 98 ES/16 981* 

3 56 60 53 MANU CHAO Proxima Estacion...Esperanza 
RADIO BEMA 10321NIRGIN 111.98 COli 

8 

69 - VARIOUS ARTISTS Uga Uga 
SONY DISCOS 84646 115.98 Eü CD) 

57 
- 

5 3 LOS TUCANES DE TIJUANA Las Romanticas De Los Tucanes De Tijuana 
uNIVERSAL LATINO 01704318.98/13 9811I 

2 

I 

- 7 

20 - 

, 

G - ' 

MONCHY & ALEXANDRA Confesiones 
JAN 84839/SONY DISCOS 1898 ED/13.981d 

8 

SIX 39 57 TITO ROJAS Quiero Llegar A Casa 
MP 563671998/16 981 

19 

71 66 JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 2 
ARIOLA 79006/BMG LATIN 118.98 CD) 

39 

9 13 

1 

JOAN SEBASTIAN Lo Dijo El Corazon 
MUSART 12633/BALBOA 19.9tin 1 981a 

7 O 59 50 SELENA o Live, The Last Concert-Houston, Texas February 26,1995 
EMI LATIN 32119 110 98/17.981 

2 

73 59 RAMON AYALA Y SUS BRAVOS DEL NORTE En Vivo..EI Hombre Y Su Musica 
FREDDIE 7181518 98/14.981 

13 LUIS MIGUEL g Mis Romances 
WARNER LATINA 41572 ( 11.98/17 981 

2 14 8 5 

ALICIA VILLARREAL ' ' Soy Lo Prohibido 
UNIVERSAL LATINO 014824mM/13.9W a 

3 62 63 
_ . 

55 MARCO ANTONIO SOLIS • Mas De Mi Alma 
FOND vIS..., / 027 loop II: / 0• .4 

--- - 

1 1 6 7 

GRUPO BRYNDIS En El Idioma Del Amor 
(USA /2/018 Li 98 . ... 

1 .1: 10 12 JOAN SEBASTIAN ,i. En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA 17.98/13 9811 

1 --63. 57 
- - 

49 

IMAN Atrayendo Corazones 
UNIVISION 3100351998/13.98) 

48 14 11 A.B. QUINTANILLA Y LOS KUMBIA KINGS • Shhh! 
EMI LATIN 291451998/14.981 

1 764 
0 

56 48 

- 
_14 15 15 PAULINA RUBIO • Paulina 

UNIVERSAL LATINO 543319 110 98/16 981* 
1 -45 53 54 OLGA TANON ; Yo Por Ti 

WARNER LATINA 89180 110 98/16 981* 
4 

1  Sé 11 8 LUPILLO RIVERA Sold Out Vol. 2 
SONY DISCOS 8477317.98 81113 981 

8 :66 
_ 

62 56 ANA GABRIEL o Huelo A Soledad 
SONY DISCOS 84636 19.98 EQ/16 981 

26 

?ie 12 _ - 
14 CARLOS VIVES Dejame Entrar 

EMI LATIN 3595619.98/15981* 
1 157- 65 63 JIMMY GONZALEZ Y EL GRUPO MAZZ Siempre Humilde 

FREDDIE 7183018.98/13.981 
44 

11 17 9 LUPILLO RIVERA Sufriendo A Solas 
SONY DISCOS 84648(15 98 ED OIJ 6 

3 GRUPO MODELO Me Quede Queriendote 
DIM 027020 18 98/13 981 

68 

18. 16 10 EL PODER DEL NORTE El Autentiko Y Unico En Vivo 
SISO 72701818.9113.981 a 

7 169 
- 

70 64 GILBERTO SANTA ROSA o Intenso 
SONY DISCOS 84291 ( 10.98 EO/17 981 é 

13 

35 58 

i'.1''.:, PACESETTER O''.e. ,- 
PILAR MONTENEGRO Desahogo 
••J i vi SION 310026 o 98 , 3 88. 

19 

710 
_ _ 

66 65 LOS TEMERARIOS SISO 02701918 98/13981 Poemas. Canciones Y Romance Vol. 2 42 

-11 
7; 

61 61 OZOMATLI Embrace The Chaos 
INTERSCOPE 4931161129118981* 

1 

- : 18 17 LAURA PAUSINI Lo Mejor De Laura Pausini-Volvere Junto A li 
WARNER LATINA 41070 110.98/16.981 

9 772 
0 

74 60 LOS RAZOS Con El Polvo Hasta La Muerte 
ARIOLA 89296/BMG LATIN 19 98/12 981 

23 

26 25 VICENTE FERNANDEZ A' Historia De Un Idol° Vol. 1 
SONY DISCOS 84185 ( 1698 EC1/16 981* 

1 - 3 72 70 VARIOUS ARTISTS Siempre Romanticos 
SISO 729002(9 98 COI 

45 

:. 19 30 PABLO MONTERO Pidemelo Todo 
RCA 91967/8MG LATIN 17.98/13 981 

19 -14 QUETZAL Sing The Real 
.. ALRUARD n712116.98 CO) 

74 

- :: 22 24 U‘LEY r..- MTV Unplugged 
WEA ROCK 40949/WARNER LATINA 110.98/16 981* 

13 INTOCABLE 14 Grandes Exitos 
EMI LATIN 3141218 98/12 981 

15 

24 21 

13 

18 

19 

LUPILLO RIVERA Sold Out Vol. 1 
SONY DISCOS 8477217.98 EO/13 981 

17 

LATIN POP ,-.' '' '..''.'' TROPICAL/SALSA ALBUMS REGIONAL MEXICAN ALBUMS PESADO Pesado Presente Futuro 
WEAMEX 43774/WARNER LATINA 113.98 CD) 

13 

24 

7 
-,.. 25 

22 

23 

LOS ANGELES AZULES Historia Musical 
DISA 7270141898/13 98I* 

2 1 LUIS FONSI 

AMOR SECRETS IUNIVERSAL LATINO I 

1 MARC ANTHONY 

LARE 1•IGLUMBIA /SONY DISCOS) 

1 VARIOUS ARTISTS 

LAS 30 CUMBIAS MAS PEGADAS IDISA I 

LOS TEMERARIOS Baladas Rancheras 
FONOVISA6129 110 98/12.981 a 

3 
ALEJANDRO SANO 2 moficiv 4 ALEXANDRA 2 LOS TUCANES DE TUUANA 

- 23 21 PALOMO Fuerza Musical 
[OSA 7200321698/10.98) d 

9 
MN UNPLUGGED MARNER LATINA) CONS/DONES JON ;SONY DISCOS) LAS ROMANTICAS OF LOS LUCANES OE TUUANA 1UNIVERSAL LATINO , 

3 ALEXANDRE PIBES 3 cams vim 3 JOAN SEBASTIAN 

29 27 20 ALEJANDRO FERNANDEZ A Origenes 
SONY DISCOS 84637110.98 ECl/16 981 il 

2 
ALEXANDRE PIRES (ARIOLA/BMG LATIN) DEJAMI ENTRAR (EMI LATIN I LO DIJO FL CORAZON (MUSART /BALBOA) 

4 CHARLIE ZAA 4 VARIOUS mmers 4 AUDI% VILLARREAL 

28 
- _- .  

28 GRUPO BRYNDIS Historia Musical Romantica 
DISA 72701218 98/13 981 d 

1 
DE UN SOLO SENTIMIENTO 1SONOLUX SONY DISCOS) BACHA-AHITS 2002 WAN/SONY DISCOS) SOY LO PROHIBIDO (UNIVERSAL LATINO) 

LUIS MIGUEL 

MIS ROMANCES (WARNER LATINA) 

5 TITO RCUAS 

OUIERD_LEGAR A CASA IMP) 

5 JOAN SEBASTIAN 
ENYAKI 0150) LA PLAZA° PROGRESO OE MUM& «SARI 841804 

31 7: 29 
- - 

27 BANDA EL RECODO Tributo Al Amor 
FONOVISA 86185 18.98/12.981 

24 
A.B. OUINTANILLA Y LOS KUMBIA KINGS 

SHHH! IEMI LATIN I 

6 OLGA TANON 

YO POR -I (WARNER LATINA I 

6 wpiu.o RIVERA 
SOLD OUT VOL 2 1SONY DISCOS I 58 - VARIOUS ARTISTS La Dinastia Rivera Vol. 2 

SONY DISCOS 8481011518 Ell COI 
32 

PAUUNA RUBIO 

PAULINA IUNIvERSAL LATINO I 

7 GILBERTO SANTA ROSA 

INTENSKI ( SONY DISCOS I 

7 LUPILLO RIVERA 
SUFRIENDO A SOLAS ISONY DISCOS I 33, 34 35 CRISTIAN A Azul 

AHIOLA 85324/BMG LATIN 110.98/15.981 * 
2 

PILAR MONTENEGRO 

DESAHOGO (UNIVISION 1 

8 VARIOUS ARTISTS 
LATIN GICOVE . PUTUMAYO 1 

8 EL PODIA DEL NORTE 
EL AUTENTIKO Y UNICO EN VIVO 101001 34. 32 _ .. . 32 LUPILLO RIVERA • Despreciado 

SONY DISCOS 8427818.98 En/13181* 
1 

LAURA PAUSINI 

LO MEJOR DE LAURA PAUSINIVOLVFRE JUNTO A TI °VARNER LATINA 1 

9 CELLA CRUZ 

LA NEGRA TIENE TOMBAS (SONY DISCOS) 

9 VICENTE FERNANDEZ 

HISTORIA DE UN IDOLO VOL 1 (SONY DISCOS I _ 31 31 VARIOUS ARTISTS o Solo Exitos Underground: Only Hits 
MOCK & ROLL 950322/LIDERES (8.98/14981 

21 

30 
. _ . 

34 VARIOUS ARTISTS Bachatahits 2902 
JAN 84682/SONY DISCOS ( 10.98 80/16.9e) 

18 
10 PABLO MONTERO 

PIDEMELO TODO ' RCA/BUG LATIN) 

10 VARIOUS ARTISTS 

MERENGUE HITS (JAN/SONY DISCOS) 

10 WPILLO RIVERA 

SOLD OUT VOL 1 SONY DISCOS I 

al:. 33 33 EL CHICHICUILOTE o Moviendo Las Plumas 
LIDERES 9502201798/13 981 

11 11 LOWY 

MTV UNPLUGGED (WEA ROCK /WARNER LATINAI 

11 mum 
AMERICANIZA0 ICUTTING I 

11 PESADO 
PESADO PRESENTE FUTURO MEAMEX ANARNER LATINA) 

42 74 MELODY De Pate Negra 
SONY DISCOS 84669 1998 En/13.981 

32 12 ALEJANDRO FERNANDEZ 
ORIGENES ISONY DISCOS I 

12 VARIOUS ARTIsTs 
SALSA HITS 1JAN SONY DISCOS) 

12 LOS ANGELES AZULES 
HISTORIA MUSICAL IDISA I 

39 37 26 LOS PALOMINOS Un Paco Mas 
FONOVISA 86169 18 98/13 981 

26 13 CILISTLAN 

AZUL (ARIOLA SMG LATIN) 

13 vxmousminsrs 
SALSA EN LA CALIF OCHO 2032 1PROTEL 1 

13 LOS TEMERARIOS 
BALADAS RANCHERAS IFONOVISA I 

41 29 LIBERACION Ahora Y Siempre 
DISA 727017(8 98/13 981* 

9 14 VARIOUS ARTISTS 
SOLO EXITOS UNDERGROUND ONLY HITS NOOK A ROLL/LIMES) 

14 VARIOUS AIMSTS 
BACHATAHITS 20)1 1.18.01/SONY DISCOS) 

14 PALOMO 
FUERZA MUSICAL AAA I 

55 - PATRICIA MANTEROLA Que El Ritmo No Pare 
ARIOLA 91633/BMG LATIN ( 13 98 COI 

41 15 MELODY 
DE PATA NEGRA ISONY DISCOS 1 

15 ososouoo 
A001 SI A.E HAY SONY DISCOS 1 

15 GRUPO BRYNDIS 
HISTORIA MUSICAL ROMAN TICA IDISA I 

_ 

42 44 42 LOS RIELEROS DEL NORTE Los Mejores Exitos 
FONOVISA 8420218.98/12.981 

42 16 panwm.wirm, 
SUE EL RITMO NO PARE (ARIDLA /13MG LATIN) 

16 FRANKIE NEGRON 

POR TU PLACER MEACARIBE /WARNER LATINA) 

16 BANDA EL RECODO 
TRIBUTO AL AMOR IFONOVISA I 

43 43 45 JOSE ALFREDO JIMENEZ Las 100 Clasicas Volt 
ARIOLA 79005/864G LATIN 118.98 GM 

27 
17 PIMPINELA 17 wariousarmsrs 17 VARIOUS ARTISTS 

RIVERA DISCOS 

44 45 40 LOS BUKIS Greatest Hits 
FONOVISA 616618 98/12 981 

40 
SERIF 32 GOLD (UNIVISION 1 BACHATA EN LA CALLE OCHO 2002 (PROM. I LA DINAST IA VOL 2 ISOM I 

111 vxmousiumsrs 18 VARIOUS ARTISTS 111 LUMU.0 RIVERA 

45 38 36 PIMPINELA Serie 32 Gold 
UNIVISION 010013 121 98 COI 

32 
RADIO HITS ES MUSICA (EMI LATIN) MERENGUE EN LA CALLE OCHO 2002 1PROTEL I DESPRECIADO ISONY DISCOS 1 

19 GIPSY KINGS 19 JUAN WIS GUERRA mo 19 s.cruciscuxorr 

46 48 39 VARIOUS ARTISTS Radio Hits...Es Musica 
EMI LATIN 36346 110 98/17.981 

24 
SOMOS GITANOS INONESUCH /AG) COLECCHIN ROMANTICA (KAREN /UNIVERSAL LATINO) MOVIENDO LAS PLUMAS ILIDERES 1 

20 YOLANDITA MONGE 20 CHOCOLATE 20 LOS PALOMINOS 

0 
- - 

40 37 GIPSY KINGS Somos Gitanos 
NONESUCH 79642/AG 117.98 COI 

3 1 SEXTO SE NTIDO (NETWORK /WARNER LATINAI MAYONESA (MELODY /FONOVISAI UN NCO MAS 1FONOVISA 1 

-• Mourns with the greatest sales genS en week. • RecordIng Industry Assn Of Amenca IRIAN cerbficauon for net shipment of 500,000 album ands IGold) A RIM ceruficaban tor net shipment of 1 
MillIOn unos (Plabnuml. • RIM cendicabon for net shipment of 10 million units IDiamondl. Numeral following Platinum or Diamond symbol indicates alburn's multxplahnum level. For boxed sets, and dou-

ble albums with a running time of 100 minutes or more, the RIM multiplies shipmelts by the number of discs and/or tapes. R1AA Latin awards, 0 Certihcahon for net shipment of 100,0013 unds (Oro) 

1,erldicabon of 200.003 units IPlabnol. ._'.' CerteatIon of 400,000 units IMA-Plabruil 'Asterisk indicates LP d available. Most tape pnces, and CD prices for EMS and WEA labels, are suggested lists. 

lope pnces marked EG, and all other CD pnces, are equivalent pnces, which are pesiected from wholesale prices. Greatest Gainer shows chan's largest und Increase Pacesetter indicates biggest per-
. .. . . . .. .. .. . . . . . . ... . . .. -- ....... .. . . .. .. . ...... . 

.. 
50 62 EL COYOTE Y SU BANDA TIERRA SANTA % EIS Rancheras 

EMI LATIN 3744819.98/13.981 

48 

52 51 PEPE AGUILAR , Lo Mejor De Nosotros 
MUSART 2503/BALBOA 18 98/12 981 

10 

Ken age grtwmr YeatSeY6er Impact shown alSums removes 110m eeatSeekers TUs WERE I701081Es past or present , ant 500n500an, lOG ¡MI fl9flI8 reserves 
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Vogel Provides Divino Intervention 
BY HOWELL LLEWELLYN 
MADRID—Spanish music industry 
veteran Adrián Vogel formed audio-
visual and music company Divino 
Music & Media this month. Its 
main focus will be the distribution 
of Latin American indie labels 
throughout Spain and the rest of 
the European Union (EU). 

Vogel has already licensed product 
from Colombia's Tropical Punk 
Records (also for the EU) and U.S. 
indie Runde Records and says he is 
in advanced talks with Colombian 
indies Viuda Negra and Box Records 
and Colombia-based Argentine indie 
label Debelis. "There is a booming 
indie and alternative scene in Ar-
gentina, Mexico, and Colombia," he 
observes. "Colombia is the most fer-
tile and creative scene, with such ex-
tremely talented acts as Tom Sawyer, 
LAPM, Desorden Social, and Dr. Kra-
pula. There is nobody in Spain han-
dling Latin American music with an 
edge." (Virgin Spain distributes 
Luaka Bop product, though, which 
includes such "edgy" groups as Los 
de Abajo and Los Amigos Invisibles.) 

RuffLife Records was set up by 
Chris Schwartz, who was also behind 
RuffNation Records and RuffHouse 
Records, the home of such million-
selling acts as the Fugees, Cypress 
Hill, and Lauryn Hill. 

IIVINO MUSH PIA S L. 

Vogel has spent 31 of his 46 years 
in the Spanish music industry, 
beginning at age 15 at indie label 
Gong and holding a series of mid-
executive posts at the Edel, Polydor, 
RCA, and former CBS labels. During 
this time, he formed his own record 

label and publisher, Compadres. He 
is currently in negotiations with 
Spanish world-music label Mediata 
Records to create a joint venture dis-
tributing Latin American world-
music product. 

Divino is also in advanced talks 
with Spanish TV company Tele 5 
about creating a general-interest TV 
series. It would be accompanied by 
an original electronic and new-age 
soundtrack, which would be released 
as TV show-related music product. 

AméricaLatina... 
In Argentina: The launch of SEC, concert promoter Daniel Grin-
bank's new agency in association with Clear Channel Entertain-
ment, began on a high note March 7, with a sold-out Roger 
Waters show at the 40,000-capacity Vélez soccer stadium. The 
show was part of Waters' In the Flesh tour. 

MARCELO FERNANDEZ BITAR 

In Mexico: Julio Preciado returns to his banda roots with Arriba 
Mi Sinaloa, which follows last year's ranchero venture, Entre 
Amigos. Preciado will spend a few months promoting the album, 
but in October, he'll celebrate his 15 years in the music indus-
try ( including tenures with Banda Limón and El Recodo) with a 
concert at Mexico City's Plaza de Toros. Guests will include Juan 
Gabriel and Rocío Durcal, who has promised to record a duet 
with Preciado in the near future. TERESA AGUILERA 

fiduertise on BET J 01] I.( 

From Sinatra to Santana, from travel to technology, 

BET Jazz delivers 24 hours of cutting- edge 

programming to a vast audience of sophisticated, 
urban Adults 25-54 with high levels of disposable 

income. BET Jazz lets advertisers target this prime 

demographic with maximum efficiency and in an 
exciting programming environment populated by 

Jazz and other musical legends. 

So if you want to market a product or album that 
appeals to Jazz and cross- over fans, there is no 
better, more targeted or economical media buy. 

* 

JTH JAZZ CHANNELS" 

C2002 BET JAZZ 

For more information about advertising on BET Jazz, call (212) 716-5633 or ( 212) 716-5638. 

Notes. 
SIMPLE AND COMPLEX: Only within 
the multicultural fusion of jazz 
expressionism could the poetry of 
the late e.e. cummings (1894-1962), 
the post-modern compositions of 
Carla Bley, and North Indian classi-
cal music come together as com-
fortably as they do on singer 
Susanne Abbuehl's April (ECM, 
March 26). Add to that the fact that 
Abbuehl was born in Berne, Switzer-
land, and the natural ease with 
which her influences converge be-
comes all the more indicative of the 
widening arc of the jazz tradition. 

Although she began singing at an 
early age, Abbuehl's vocal studies 
began at 17 when a student ex-
change program brought her to Los 
Angeles. Upon returning to Europe, 
she studied jazz and classical voice 
at the Royal Conservatory of the 
Hague and trained with the late 
American vocalist Jeanne Lee. 
Abbuehl's technique was further 
enhanced by her ongoing studies in 
Bombay, India, with Hindustani 
master singer Prabha Atre. 

"Indian classical music is not 
something that I necessarily want to 
translate on a one-to-one basis into 
jazz," Abbuehl says, "but it has 
taught me how one note can be 
approached in many ways, how it 
can be shaded and circled. It also has 
common ground with jazz because 
both types of music have a cyclical 
approach to improvising upon a 
theme, and both have very private, 
personal approaches to composing 
and performing." 
On April, Abbuehl's approach in-

cludes having her trio perform 
Bley's compositions with deliber-
ately minimalist arrangements, as 
well as setting original music to 
select cummings poems. Despite 
the heady material, Abbuehl is 
quick to point out that there is no 
overbearing concept behind April, 
referring to the project as "simply a 
collection of all the things I love." 

According to Abbuehl, Bley "once 
said that a good piece of music is 
both simple and complex and feels 
natural." Abbuehl draws a parallel to 
cummings by explaining that his 
works have a similarly natural, 
"unmannered feel in the way the 
words flow. There is a part of Ian-

guage that cannot be expressed," she 
says, "but a writer like cummings 
can express those feelings through 
a sort of subtext in their writing. 
Adding music to his poems can pro-
vide an environment for that unspo-
ken part to come across." 
Elsewhere on April, Abbuehl 

interprets Thelonious Monk's 
"Round Midnight" in the starkest of 
settings, her voice accompanied 
only by the Indian harmonium, a 
keyboard instrument sounded by 
blowing upon small metal reeds. 
She closes the album with Atre's 
"Mane na," in a multicultural ar-
rangement that is equal parts free-
jazz self-expression and structured 
Indian raga. 

Recently, Abbuehl received a sur-
prise while listening to the eclectic 
Icelandic pop singer Bjiirk's release 
Vespertine (Elektra, 2001). "One 
song called 'Sun in My Mouth' real-
ly drew me in," she recalls with a 
laugh. "I checked the booklet, and it 
was an e.e. cummings poem." 

NOTEWORTHY: New Jazz Compos-
er's Octet co-leader David Weiss 
steps out for his debut recording as 
a leader with Breathing Room 
(March 26) on Barcelona-based 
Fresh Sounds Records. Recording 
with a septet, Weiss creates a dense, 
inviting sound influenced by Wayne 
Shorter, whose "Those Who Sit and 
Wait" he interprets. 

"I suppose I've always focused on 
the Octet, so doing a record of my 
own was not a priority," Weiss says. 
"In New York in the late '80s, there 
were a lot more jam sessions and 
lots of people offering to record you. 
I never took anyone up on the offers, 
and then after four or five years the 
economy shifted a bit, and the offers 
became more scarce." 

In recent years, Weiss has worked 
with the Octet and as an arranger/ 
producer for recent Fresh Sound 
releases by tenor player Marcus 
Strickland and pianist Xavier Davis 
(both of whom appear on Breathing 
Room). "There are so many records 
coming out these days that it is hard 
to distinguish oneself from the pack," 
Weiss says. "But this time, when the 
offer came (from Fresh Sounds owner 
Jordi Pujol) to do my own record, I 
had a lot of material ready, so I decid-
ed it was finally time to take someone 
up on the offer and put out something 
of my own." 

AND: New York-based Town Crier 
Records releases Encantado, the 
recording debut by pianist Chu-
chito Valdes Jr., March 26. Valdes 
is the son of Latin jazz pianist Chu-
cho Valdes and the grandson of 
pianist Bebo Valdes. Valdes Jr. is 
joined on Encantado by Australian 
saxophonist Laksar Reese. 
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Digibid, eBay Form Outlet Center 
Forum Combines 'Branded Boutique' With 'Power Of 42 Million Members' 
BY CHRISTOPHER WALSH 
NEW YORK—As the dotcom revo-
lution enters a new cycle of activity 
and innovation, the successes of 
the first wave endure. While many 
a dotcommer has retreated to the 
Old Economy, one entity, Digibid, 
has successfully joined the online 
marketplace. 

Internet-based auction company 
Digibid, founded in 1998, has now 
teamed with eBay to create the new 
Digibid Pro Outlet Center, which 
allows manufacturers, dealers, and 
distributors of pro audio, video, light-
ing, and DJ equipment to reach 
eBay's 42 million registered users. 

Developed as a 
means for manu-
facturers and re-
tailers to manage 
auction sales, Di-
gibid takes advan-
tage of eBay's glo-
bal reach, as well as the omnipresence 
of the brand name. Digibid has 
signed a software agreement with 
eBay and will integrate its auction 
management software—which auto-
mates merchandising, payment pro-
cessing, order fulfillment, and cus-
tomer relationship management 
—on eBay's own trading platform. 

"It's pretty exciting for us," Digibid 
founder Matt Brosious says. "It's a 
nice pairing. eBay is the world's on-
line marketplace—there's thousands 
and thousands of items. With Di-
gibid, we have the opportunity to 

merchandise, within eBay, high-end 
studio equipment and create a sort 
of branded boutique with that type 
of equipment. 

"So composers, recording artists, 
recording studios, and professionals 
have a place where they can find the 
items they're looking for, rather than 
wading through pages and pages of 
practice amps, beginner guitars, and 
stuff like that," Brosious adds. " It 
combines the branding of that bou-
tique with the real power of 42 mil-
lion members—eBay is a household 
word, like Kleenex or Coke." 

Digibid's founding, Brosious ex-
plains, was an outgrowth of the live 

auction and consulting business he 
and his father, Ham Brosious, had 
established. "Before too long, it 
wasn't a sideline anymore, it sort of 
overtook the other business and 
became our main line of business." 

In August 1999, Digibid was sold 
to Primedia, which ran it until 
October 2001. 

"Originally," Brosious says, "it was 
going to be part of the IndustryClick 
business-to-business online commu-
nity. Primedia invested a lot of money 
in software development and mar-
keting. I was involved with guiding 

the business while it was owned by 
Primedia. They sold it back to me 
[last] October, and we entered into 
the software development agreement 
in November with eBay, where we lit-
erally integrated our software with 
eBay's using their [Application Pro-
gramming Interface]. That was the 
precursor which allowed us to do 
what we're doing now, which is how 
it's a mirrored site, if you will." 

In other words, it's a site that's spe-
cific to the needs of buyers and sell-
ers of high-end, professional audio 
equipment, with the convenience of 
the person-to-person community 
that eBay has engendered. 

"We provide 
tools which allow 
[vendors] to fulfill 
orders and to pro-
cess their sales 
easily," Brosious 
says, "without a lot 

of cost and without having to get in-
volved with each transaction as far as 
customer service and payment. We 
send our partners a purchase order 
which has already been paid, and they 
know that they can ship that with 
confidence and not have to deal with 
each and every transaction. Perhaps 
most important, we provide escrow 
services. If you're going to buy a 
$10,000 console or $25,000 Pro Tools 
setup, you don't want to take any 
risks. It's a built-in escrow situation 
which lends itself to the type of pro 
equipment that we're handling." 
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Monitor. 
PROGRESS REPORT, TAKE 2: Last 
week, Paul Vidich of Warner Music 
Group discussed that major's evalu-
ation of DVD-Audio's first year and 
WMG's multichannel plans going 
forward. This week, John Trickett, 
chairman of the 5.1 Entertainment 
Group, weighs in with his company's 
blueprint for the proliferation of 
multichannel audio. 

The 5.1 Entertainment Group 
owns the Silverline, immergent, and 
Electromatrix labels, as well as 5.1 
Production Services and 5.1 Music 
Publishing. The company was not 
only the first to release—through the 
Silverline label—a DVD-Audio title 
(Swinging for the Fences by Gordon 
Goodwin's Big Phat Band), but it has 
also been a leader in multichannel 
mixing, having produced projects for 
such acts as Fleetwood Mac, Sting, 
Herbie Hancock, and Queen. 

In a crucial step forward for sur-
round sound, Silverline Records 
and Sanctuary Records, part of the 
London-based Sanctuary Group, 
have announced a long-term li-
censing deal, which will result in 
140 new DVD-Audio albums of 
Sanctuary repertoire. Beginning 
next month, Trickett says, seven to 
10 titles per month will be released 
in the format. 

"Sanctuary approached us," Trick-
ett explains. "We found out very 
quickly that there was a really good 
fit here. They wanted to exploit their 
catalog into the new format, and 
we're looking for content. It's been a 
real win-win deal." 

Like Warner Music Group, the 5.1 
Entertainment Group has demon-
strated faith in the high-resolution, 
multichannel format from inception, 
combining the talents of an experi-
enced group of audio professionals, 
such as Ken Caillat, who mixed both 
Fleetwood Mac's original Rumours 
release and the Warner Bros. DVD-
Audio version. Unlike WMG however, 

the 5.1 Entertainment Group has 
two in-house production studios in 
a 10,000-square-foot production 
facility, dedicated to the preparation 
of master recordings for delivery on 
the DVD-Audio format. 

"We're in a fortunate position," 
Trickett says, "because we can do 
everything except press the discs. 
We mix all the audio, we master, we 
do the graphic design. So the costs 
for us are somewhat contained." 
The 5.1 Production Services 

equipment roster, Trickett adds, 
includes Soundtracs DPC-II digital 
consoles and Euphonix R-1 multi-
track hard-disk recorders. "We have 
about eight of those," Trickett says, 
"all in the 48-track configuration. 
We've had them since we started 
doing this, when we moved fully 
into the digital world. They're quite 
incredibly reliable." 

Initial releases resulting from 
the Silverline/Sanctuary alliance 
will include albums by the Sex Pis-
tols, Uriah Heep, and Bob Marley 
& the Wailers (the Lee "Scratch" 
Perry-produced African Herbs-
man). Joey Ramone's posthumous 
Don't Worry About Me is also on 
tap, as are albums by the Kinks, 
Widespread Panic, and Megadeth, 
to name a few. 
With WMG, 5.1 Entertainment 

Group is a member of the DVD 
Entertainment Group, created in 
1997 to promote the DVD-Video for-
mat and re- launched in 2000 to 
incorporate DVD-Audio. "We talk 
about the best way that everybody 
can help the format," Trickett says. 
"Warner has been a great supporter. 
On the production company side, 
we've produced a number of titles 
for Warner. All the majors sit on the 
audio subcommittee, as well as the 
hardware manufacturers who are 
putting out DVD-Audio players and 
speakers. The momentum is build-
ing. It's very gratifying to see it." 

0, BROTHER: Though I tried to ac-
knowledge as many individuals and 
studios in the March 16 Studio Mon-
itor as space would allow, a few key 
facilities weren't mentioned. In addi-
tion to Ocean Way and Sound 
Emporium in Nashville, the 0 Bro-
ther, Where Art Thou? soundtrack 
was recorded at Sunset Sound in 
Hollywood, Calif., and Terminal 
Recording in Ridgeland, Miss. "Hard 
Time Killing Floor Blues" was re-
corded on location at Disney Ranch 
in California by location recordist 
Peter Kurland. The album was 
mixed at Sunset Sound. 
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&Music. 
'PLAGIARIZE!': Plagiarism has become 
a big issue, what with recent admis-
sions by celebrated historians Stephen 
E. Ambrose and Doris Kearns Good-
win that significant portions of their 
recent writings were lifted from un-
credited sources. So let me fully cred-
it The New York Times' Edward Roth-
stein, whose recent column about a 
new math book that has also drawn 
charges of plagiarism appropriately 
made note of "the waggish mathe-
matician/balladeer Tom Lehrer" and 
his "mischievous tribute to the 19th-
century Russian mathematician Niece-
lai Ivanovich Lobachevsky, who was 
thought to be an inveterate plagiarist." 

For the record, "Lobachevsky was 
actually cleared of all wrongdoing," 
Rothstein wrote. Meanwhile, Lehrer's 
dizzyingly inventive "Lobachevsky" 
strung together 10 rhyming Russian 
burgs ("From Dnepropetrovsk to 
Petropavlovsk/By way of Iliysk and 
Novorossiysk/To Alexandrovsk to Ak-
molinsk/To Tomsk to Omsk to Pinsk 
to Minsk/To me the news will run!") 

in its shameless promotion of plagia-
rism ("Plagiarize/Let no one else's 
work evade your eyes/Remember why 
the good Lord made your eyes/So 
don't shade your eyes, but plagiarize, 
plagiarize, plagiarize ... /Only be sure 
always to call it please, research"). 

But as Lehrer freely admitted in the 
liner notes to his 1959 album Tom 
Lehrer Revisited, he himself ripped off 
the idea for his song from his idol 
Danny Kaye's routine about Russian 
director Konstantin Stanislav* and 
the secret of success in the acting field. 
Lehrer, of course, was a math teacher/ 
grad student at Harvard when he spent 
$15 to cut the classic 22-minute Songs 
by Tom Lehrer in 1953. It eventually 
sold close to 400,000 copies and was 
reissued with the rest of his satirical 
recordings in 2000 on the three-disc 
Rhino box The Remains of P9777 Lehrer. 

Incidentally, Rothstein noted that in 
response to "rampant" plagiarism at 

universities, software has been creat-
ed "to scan the Internet and test for 
unusual resemblances." But such soft-
ware would be difficult to devise for 
testing unusual musical similarities. 

"It would be easy for a piece of soft-
ware to check for plagiarism of lyrics in 
the same way, but to look for somebody 
copying a musical phrase, you'd need 
much more sophisticated software," 
says BMI's knowledgeable VP of corpo-
rate relations Rabbin Ahrold, who over-
sees the BMI Web site. "And you'd have 
to be checking against a database of the 
world's musical works, and although 
there are a number of music databases 
in place—[Broadcast Data Systems], for 
example, has a huge database for iden-
tification of songs played on radio and 
television—I've never seen a piece of 
software that can access that kind of 
database and try to get a match with the 
idea of plagiarism in mind." 

HAL LEONARD BLESSES AMERICA: 
Music print publisher Hal Leonard 
Corp. has made an initial contribution 
of $ 12,500 to the God Bless America 
Fund, Irving Berlin's charity to ben-
efit American youth. The amount is a 
percentage of the retail price of the 
company's recent patriotic publica-
tions featuring Berlin's immortal "God 
Bless America," plus a matching sum 
from dealers who purchased them 
through Dec. 31, 2001. 

Berlin established the fund short-
ly after publishing "God Bless Amer-
ica" in 1938. Since then, it has dis-
tributed more than $6 million, 
primarily to the Girl Scout Council 
of Greater New York and the Greater 
New York Councils of the Boy Scouts 
of America. The fund's trustees are 
now working with the two groups to 
allocate funding for New York kids 
affected by last Sept. 11. 

Additionally, Hal Leonard and 
Yamaha Corp. of America are donating 
to the fund a portion of the proceeds 
from a just-released sheet music/disc 
pack featuring "God Bless America." 
The custom product was created for 
Yamaha customers who purchase an 
instrument from the company's new 
Clavinova 200 piano line. 

JAMES GETS THE SPIRIT: Spirit Music 
Group has signed Bob James to a 
multi-year publishing administration 
deal. The agreement is the jazz writer/ 
artist's first ever in North America and 
involves new works, along with more 
than 200 songs spanning more than 
30 solo albums for CTI, CBS, and 
Warner Bros., as well as songs written 
for jazz ensemble Fourplay, which he 
co-founded in 1991. 

Carlebach Shares Her 'Soul' 
Daughter Of Legendary Rabbi Draws On Roots To Create Her Own Sound 

BY JIM BESSMAN 

NEW YORK—Like other children of 
famous parents, Neshama Carlebach 
steps out of a big shadow. 

But the daughter of legendary rabbi 
and singer/songwriter Shbmo Carlebach 
is using her music to honor her late 
father as much as to establish her own 
career—though hers is poised for broad-
er exposure than the global but limited 
Hasidic community that embraced his. 

During a recent gig at Manhattan 
showcase club the Bottom Line, Car-
lebach's dark-hued, spiritually evocative 
soprano drew comparisons to the likes 
of Sheryl Crow and Linda Ronstadt, 
while the haunting melodies, glistening 
pop sophistication of her band's arrange-
ments, and religious nature of her mate-
rial were reminiscent of Amy Grant. 

Carlebach, 27, is a veteran per-
former who is currently promoting 
her fifth album, Ani Shelach. The title 
track means "I'm Yours" in Hebrew, 
though you do not have to be either 
Hebrew-speaking or Jewish to appre-
ciate her artistry. 

"Most of my fans are Jewish, but it's 
definitely not normal 'Jewish music,'" 
Carlebach says, referring to the 
klezmer and "wedding band style" 
music typically suggested by the term. 
"It's Jewish music with a twist, that can 
reach people of all faiths. I'm Jewish, 
but my music isn't about Judaism so 
much as spirituality and having some-
thing to believe in." 
Much of Carlebach's own spirituality 

and belief stems from her father, a charis-
matic acoustic-guitar player who was 
hailed as "the Jewish Elvis" and likened 
by one Jewish music scribe to Jerry Gar-
cia. Shlomo Carlebach, who was 69 
when he died in 1994, wrote some 5,000 
songs, Neshama says, and enjoyed a fer-
vent international following. 

"He was a very spiritual man, and no 
matter what religion you were, you 
sensed something holy and special and 
precious in him," says Carlebach, who 
cut short a promising career as an 
actress to perform music with her 
father during his final year. "He sang 
`soul music,' he called it, but not [like] 
R&B: He meant `spirit music' and also 
called himself a folk singer." 

Shlomo's music remains cherished 
by his devotees and has been extensive-
ly and "embarrassingly" bootlegged 
since his death, notes Neshama, whose 
name means "soul" in Hebrew and 
whose 1996 debut album was titled 
Soul. In 1997, she completed and 
released a deeply affecting album of 
duets with her father (HaNeshama She! 
Shlomo, which translates both as "Shlo-
mo's Soul" and "Shlomo's Neshama"). 
She hopes someday to officially release 
his solo tapes "with dignity," she says. 

"He said he knew only three chords, 
but I think he knew 10," she jokes. 
"But it wasn't about the presentation 
or performance. He was a rabbi who 
believed in the message of God and the 

power of love and peace—and knew 
that we talk too much in this world. 
He said that when you sing, you pray 
twice—and it's true: You pray to God 
with words, but when you sing it 
comes from a different place inside you 
that's more meaningful." 
Many of the rabbi's songs were in 

the form of niggunim, or wordless 
melodies vocalized by simple syllables 
like "ooh" or "na-na" or "dye-dye." 
"They were very simple—some 

[were] only two chords—which even 
people who didn't know Hebrew would 
sing for hours and hours," Carlebach 
says. "My father would always say 'Join 

me' or 'Let's go' to get people to sing 
along, because when we sing togeth-
er, we're all going on a journey." 

Of her own songs, she adds, "Some-
times they have words, sometimes 
they're niggunim, but I never just sing 
a song in Hebrew: There are always 
'oohs' or `airs,' where everyone can sing 
together. I know it sounds cheesy, but 
at that moment I feel like the gates of 
heaven are wide open." 

Carlebach was born in New York and 
is now based there, but she was raised in 
Toronto. She was heavily influenced by 
Joni Mitchell and Billie Holiday, as well 
as her father; she distinguishes her 

music from his by noting that it's "reg-
ular pop," featuring lyrics themed 
according to "things that inspire me" 
and music composed mainly by jazz 
keyboardist David Morgan, her band-
leader/producer, who studied in New 
Orleans with Ellis Marsalis and is a 
recording artist in his own right. 

"There's a lot of jazz in what we 
write and do," says Carlebach, who 
writes with Morgan for Morgsongs 
Music (BMI) and adds that the title 
track ofAni Shelach is "very much rep-
resentative of our pop-soul style." 
The album's one English song, "City 

of Walls," was written about "breaking 
down the walls between people," Car-
lebach says. She wrote it after a trip to 
Vienna, when she felt the city's en-
trenched anti-Semitism and sense of 
guilt. It is included in a 10-song demo 
of English songs that she is currently 
shopping in an effort to appeal beyond 
the Jewish audience served by her cur-
rent distributor, Sameach Music. 

Also on the demo is a cover of Fleet-
wood Mac's "Dreams" and the new song 
"Finest Hour," which she says derives 
from the tshuva, or "the returning to our 
essence," during the solemn holiday of 
Yom Kippur: "Every one of us has that 
finest hour, and we have the choice to go 
for it or wimp out, return or run away." 

The new project is not her first in Eng-
lish: Her 2000 album Dancing With My 
Soul, which preceded Ani Shelach, was 
a combination of English and Hebrew. 

"Not that the songs weren't good, but 
audiences were complaining that I was 
turning into Sarah McLachlan because 
I was singing in English," Carlebach 
says. "So my Jewish distributors said [I 
should] do a record in Hebrew to please 
the core audience, and I put a lot of time 
into the [Ani Shelachl arrangements, 
incorporating Middle Eastern, jazz, 
acoustic, and big-band music." 
She reiterates, "It definitely isn't 

normal Jewish music." 

Shanks a Lot. Songwriter/producer John Shanks has signed a worldwide pub-
lishing agreement with Warner/Chappell Music. Shanks, who has produced 
and contributed songs to albums by Sheryl Crow, Stevie Nicks, Chris Isaak, the 
Corrs, and Melissa Etheridge, recently produced Michelle Branch's debut 
album, The Spirit Room. He also co-wrote with Branch her debut single, 
"Everywhere." Pictured, from left, are Tim McDaniel, Shanks' manager; 
Shanks; Warner/Chappell VP of A&R Judy Stakee; and Warner/Chappell 
president Rick Shoemaker. 
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Calendar 

MARCH 
March 23-27, Winter Music Con-

ference, Miami Beach Convention 
Center, Miami Beach. 954-563-4444. 

March 25, 5.1: The Future Meets 
the Past, presented by the New York 
chapter of the National Academy of 
Recording Arts and Sciences and 
sponsored by Audio-Technica, Dolby 
Laboratories, DIS, Panasonic, and 
Solid- State-Logic, The Hit Factory, 
N.Y. 212-245-5440. 
March 25, Midwest Professional 

Education Series, presented by the 
Chicago chapter of the National 
Academy of Recording Arts and Sci-
ences, Echo Bay Studios, New Hope, 
Minn. 312-786-1121 
March 27-30, March Madness 

Black College Spring Music Jam, 
Morris Brown College, Atlanta. 770-
621-5820. 

March 29-April 12, International 
Pop Overthrow Festival, various 
venues, Chicago. internationalpop 
overthrow.com. 

APRIL 
April 6, 17th ,1nnual Odyssey 

Ball, Beverly Hilton Hotel, Beverly 
Hills, Calif. 310-645-1755 (see Good 
Works, this page). 

April 8, Fifth Annual National 
Academy of Recording Arts and Sci-
ences Golf Tournament, Valencia 
Country Club, Valencia, Calif. 310-
392-3777 (see Good Works, this page). 

April 12-14, Beyond 2002 Super 
Festival Featuring OutKast, Snoop 
Dogg, and Ludacris, Bicentennial 
Park, Miami. 718-522-7171. 

April 13, Rainforest Benefit Con-
cert, Carnegie Hall, New York. 617-
496-2222. 

April 14, 2002 Juno Awards, Mile 
One Stadium, St. John's, Newfound-
land. 416-485-3135. 

April 15, Heroes Awards Honoring 
Arturo Sandoval, presented by the 

Florida chapter of the National Acad-
emy of Recording Arts and Sciences, 
Biltmore Hotel, Coral Gables, Fla. 
305-672-4060. 

April 20, 15th Annual Nickelo-
deon Kids' Choice Awards, Barker 
Hangar, Santa Monica, Calif. 818-
736-3000. 

April 22, Heroes Awards Honoring 
Eve and David Dye, presented by the 
Philadelphia chapter of the National 
Academy of Recording Arts and Sci-
ences, Loews Philadelphia Hotel, 
Philadelphia. 310-392-3777. 

April 23, Heroes Awards Honoring 
Congressman Howard Coble, Vince 
Gill, and Senator Patrick Leahy, pre-
sented by the Washington, D.C., 
chapter of the National Academy of 
Recording Arts and Sciences, Willard 
Inter-Continental, Washington, D.C. 
202-662-1341. 

April 24, The Record Business in 
the 21st Century: Money, Success 
& Careers, presented by California 
Lawyers for the Arts, Ken Edwards 
Center, Los Angeles. 310-998-5590. 

April 25, Dove Awards, sponsored 
by the Gospel Music Assn., Nashville. 
615-242-0303. 

April 25, Third Annual T.J. Martell 
B-Ball Classic, Basketball City, New 
York. 615-256-2002. 

April 30, Fishing for a Cure, 
sponsored by the T.J. Martell 
Foundation, Nashville Shores, 
Nashville. 615-256-2002. 

MAY 
May 2, Skylar Neil Memorial Golf 

Tournament, sponsored by the T.J. 
Martell Foundation, Malibu Country 
Club, Malibu, Calif. 615-256-2002. 

May 3-12, 11th Annual St. Lucia 
Jazz Festival, presented by BET/the 
Jazz Channel, various venues, St. 
Lucia. 758-451-8566. 
May 7, SESAC New York Awards, 

B.B. King Blues Club & Grill, New 
York. 646-756-2890. 
May 7-9, Billboard Latin Music 

Conference & Awards, Eden Roc 
Resort, Miami Beach. 646-654-4660. 
May 9, Steven J. Ross Award Din-

ner, presented by the UJA-Federation 

,1:rtVer 
DEATHS 

Art Roberts, 70, of a stroke, March 
6 in Reno, Ill. Roberts gained 
national fame in the 1960s as one 
of the first Dis to introduce rock 
to Illinois on then-music radio sta-
tion WLS-AM Chicago. While his 
career in radio and media consult-
ing took him all over the country, 
his on-air "bedtime stories," imag-
inary characters such as Hooty 
Saperticker, and innovative taste 
for music leave him best-remem-
bered as Chicago's "hip uncle." 
Roberts is survived by his wife and 
five children. 

BIRTHS 
Girl, Ryan Danielle, to Teri and 
Steve Levy, March 3 in Santa Mon-
ica, Calif. Father is president of 
Moonshine Music. 

Son, Max Aidan, to Ivy and Adam 
Lasky, March 4 in Los Angeles. 
Mother is talent producer for Hol-
lywood Squares. 

Son, Jordan Isiah, to Dawnalisa 
and Dossy Johnson, March 8 in 
Norcross, Ga. Mother is a publicist 
for the Entertainment S.P.O.T. 

MARRIAGES 
Jana Eisenberg to Dean Brown-
rout, March 20 in Buffalo, N.Y. 
Bride is senior editor at Dance 
Retailer News. Groom is co-
founder and co-president of Con-
fidential Recordings. 

of New York, Waldorf-Astoria, New 
York. 212-836-1126. 
May 10, Ninth Annual Race to 

Erase MS, benefiting the Nancy Davis 
Foundation, Century City Plaza Hotel 
& Spa, Los Angeles. 310-440-4842. 

May 16-19, Sixth Annual All Good 
Music Festival & Campout, Sun-
shine Daydream Music Festival 
Campground, Terra Alta, W. Va. 856-
596-1410. 

May 18-19, NoHo Theatre & Arts 
Festival 2002, corner of Lankershim 
and Magnolia Blvds., North Holly-
wood, Calif. 323-871-8500. 
May 20, Fifth Annual Music & 

Entertainment Industry Golf Tour-
nament, presented by City of Hope, 
El Caballero Country Club, Tarzana, 
Calif. 213-241-7268. 

May 22, Academy of Country Mu-
sic Awards, Universal Amphitheatre, 
Los Angeles. 310-201-8816. 
May 22, 2002 SGMA Awards, 

sponsored by the Southern Gospel 
Music Assn., Park Vista Resort, 
Catlinburg, Tenn. 865-908-4040. 
May 23, W.C. Handy Awards, 

presented by the Blues Foundation, 
Orpheum Theatre, Memphis. 323-
653-1588. 

May 29-31, Emerging Artists and 
Technology in Music Conference, MGM 
Grand Hotel, Las Vegas. eat-m.com. 
May 29-June 2, 56th Ojai Music 

Festival, Ojai Art Center, Ojai, Calif. 
805-646-2094. 

JUNE 
June 5, How to Protect Yourself 

in the Entertainment Industry, pre-
sented by California Lawyers for the 
Arts, Ken Edwards Center, Los Ange-
les. 310-998-5590. 
June 6, Radio-Mercury Awards 

Luncheon and Ceremony, Waldorf-
Astoria, New York. 212-681-7207. 

June 11-13, E.A.R.S. Talent 
Showcase & Music Conference 
2002, Puck Building, New York. 
718-385-3133. 
June 12, CMT Flameworthy Vi-

deo Music Awards, Gaylord Enter-
tainment Center, Nashville. 615-
255-9600. 

June 13, Neil Bogart Memorial 
Fund Golf Classic, presented by the 
T.J. Martell Foundation, Lost Can-
yons Golf Club, Simi Valley, Calif. 
615-256-2002. 

June 13, The Songwriters Hall 
of Fame 33rd Annual Awards Din-
ner, presented by the National 
Academy of Popular Music, Shera-
ton New York Hotel & Towers, New 
York. 212-573-6933. 

June 13, 12th Annual City of Hope 
Celebrity Softball Challenge, Greer 
Stadium, Nashville. 213-241-7268. 

June 13-16, Fan Fair 2002, vari-
ous venues, Nashville. 866-326-3247. 

June 15, The Musicians Expo 
2002, Minneapolis Convention Cen-
ter, Minneapolis. 651-306-1999. 

June 15-16, 24th Annual Playboy 
Jazz Festival, Hollywood Bowl, Los 
Angeles. 323-850-2000. 

June 16, MuchMusic Video Awards, 
MuchMusic headquarters, Toronto. 
416-591-7400. 

June 19, How to Choose an En-
tertainment Attorney, presented by 
California Lawyers for the Arts, Ken 
Edwards Center, Los Angeles. 310-
998-5590. 

June 19, Music Visionary Awards 
Luncheon Honoring Fred Davis 
and Daniel Glass, presented by the 
UJA-Federation, Pierre Hotel, New 
York. 212-836-1126. 

June 24-26, M3 REPLItech Eur-
ope, Amsterdam Rai, Amsterdam. 
800-800-5474. 

June 25, BET Awards, Kodak The-
ater, Los Angeles. 202-608-2000. 

JULY 
July 16-18, 2002 Video Software 

Dealers Assn. Convention, Rio 
Suite Hotel and Casino, Las Vegas. 
818-385-1500. 

July 26-31, International Assn. of 
Assembly Managers' 77th Annual 
Conference & Trade Show, Georgia 
World Congress Center, Atlanta. 972-
255-8020. 

July 31-Aug. 3, Atlantis Music 
Conference, Sheraton Atlanta Hotel, 
Atlanta. 770-499-8600. 

AUGUST 
Aug. 7-9, Billboard R&B/Hip-Hop 

Conference & Awards, Eden Roc Re-
sort, Miami Beach. 646-654-4660. 

Aug. 8-10, Third Annual Latin 
Alternative Music Conference, Puck 
Building. New York. 818-763-1397. 

SEPTEMBER 
Sept. 10-12, Billboard Dance Mu-

sic Summit, Marriott Marquis, New 
York. 646-654-4660. 

Sept. 12-14, National Assn. of Broad-
casters Radio Show, Washington State 

Convention and Trade Center, Seattle. 
800-342-2460. 

Sept. 12-14, Third Annual Amer-
icana Music Assn. Conference. 
Hilton Suites, Nashville. 615-
340-9596. 

Sept. 12-15, Second Annual Hunts-
ville South Music Conference, Von 
Braun Civic Center, Huntsville, Ala. 
256-722-3150. 

Sept. 22-25, CISAC World Con-
gress, Queen Elizabeth II Conference 
Center, London. 33-15562-0850. 

OCTOBER 
Oct. 8-10, Last Coast ‘ ideo Show. 

Atlantic City Convention Center, At-
lantic City, N.J. 818-385-1500. 

Oct. 17-19, Amsterdam Dance 
Event, Felix Mentis Conference Cen-
ter, Amsterdam. 31-35621-8748. 

Oct. 25-26, KLOS Mark & Brian 
Celebrity Golf Tournament, spon-
sored by the T.J. Martell Foundation, 
Coyote Hills Golf Club, Fullerton, 
Calif. 615-256-2002. 

Oct. 26, Gospel Music Hall of 
Fame 2002 Induction Ceremony, 
Marriott Renaissance Center, Detroit. 
313-592-0017. 

Oct. 31-Nov. 2, MusicWorks Music 
Convention and Festival, various 
venues, Glasgow. 141-552-6027. 

NOVEMBER 
Nov. 6, 36th Annual Country Mu-

sic Assn. Awards, Grand Ole Opry 
House, Nashville. 615-244-2840. 

Submit items for Lifelines, Good 
Works, and Calendar to Margo Whit-
mire at Billboard, 5055 Wilshire 
Blvd, Los Angeles, Calif 90036 or at 
mwhitmire@billboard.com. 
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PARISIAN ODYSSEY: Frankie Aval-
on will perform at the 17th annu-
al Odyssey Ball April 6. Themed 
"April in Paris," the night will also 
include dancing and live and 
silent auctions, while honoring 
surgeon Armando E. Giuliano 
with the John Wayne Cancer Insti-
tute Auxiliary's Special Service 
"Duke" Award. The event will take 
place at the Beverly Hilton Hotel 
in Los Angeles, with proceeds to 
benefit breast cancer research at 
the John Wayne Cancer Institute. 
Contact: Laura Stegman at 310-
645-1755. 

GOLF TOURNAMENT: The Los 
Angeles chapter of the National 
Academy of Recording Arts and 
Sciences will hold its Fifth Annu-
al golf tournament April 8. The 
event—which raises money for 
the chapter's scholarship pro-
gram—will include a silent auc-
tion and awards reception, with 
proceeds directly benefiting local 
music students and musicians. It 

will be held at the Valencia Coun-
try Club in Valencia, Calif. Con-
tact: Angelia Bibbs-Sanders at 
310-392-3777. 

HENLEY JAMS: Don Henley and 
Train will entertain at the Tiger 
Jam V benefit concert April 20. 
The event, presented by Coca-Cola 
and hosted by Tiger Woods, will 
raise money for the Tiger Woods 
Foundation, which funds chil-
dren's programs to promote their 
health and education. The concert 
will take place in the Mandalay 
Bay Events Center in Las Vegas. 
Tickets may be purchased by call-
ing 702-474-4000. Contact: Erin 
Villiotte at 714-816-1806. 

Solution to this issue s puzzle (Page 98) 
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Japanese Labels Face 'Pivotal Year' As Sales Decline 
BY STEVE McCLURE 
TOKYO-The Japanese music mar-
ket-the world's second-largest-is 
under siege. 

As sales continue to decline amid 
Japan's ongoing recession, a combi-
Ration of CD burning, file sharing, 
and used-CD sales threaten to fur-
ther depress the market. That's the 
grim picture painted by SoundScan 
Japan and labels body the Recording 
Industry Assn. of Japan (RIA!) in two 
recently released market surveys. 

"The audio software market used to 
be unaffected by general business 
cycles, but that no longer seems to be 
true," the SoundScan report notes. 
And the MAI notes that as the prere-
corded-music market shrinks, there 
are progressively fewer million-selling 
singles and albums. In 2000, the top 
10 singles each shipped more than 1 
million copies, while in 2001, only two 
managed to do that. The total value of 
annual shipments by RIAJ member 
companies in 2001 was 105 billion yen 
($800 million) lower than in 1998. 
SoundScan Japan suggests that 

2002 will be a pivotal year in the his-

IIIAJ 
Reo °Ping lndustr y Assoclabon of Japan 

tory of the Japanese music industry. 
"This may well be the year which gov-
erns the path that the audio software 
industry will take in the coming years," 
the report states. "Actually, based on 
the fact that the big domestic artists 
are selling less and there are no new-
comers to take their places, there is a 
big possibility that sales will be down 
considerably from the previous year." 
SoundScan Japan's data is based 

on total retail sales in Japan; its 
report does not show as great a 
decline in the music market here as 
the RIAI's recently issued 2001 sales 
data, which is based on shipments 
(net of returns) by its 24 member 
companies. Tokyo-based SoundScan 
Japan, the local licensee of the U.S. 
research company, is operated by JVC 
subsidiary Soft Information Plan-
ning. SoundScan says music sales in 
Japan in 2001 fell 3.8% from 2000 to 
513.2 billion yen ($3.9 billion), the 
third straight annual decline. 
One reason sales are expected to 

continue falling this year is the surge 
in the copying of CDs to CD-Rs. A sur-
vey conducted by the RIAJ in the first 
two weeks of October last year found 
that 30% of those polled owned CD-R 
drives, compared with 18% of those 
surveyed a year earlier. RIAI chairman 
Isamu Tomitsuka warns: "You can 
make a perfect copy of a CD for 50 yen 

($0.38) now. It's appalling." 
The trend toward increased CD-R 

copying is especially worrisome, 
Tomitsuka claims, since serial copy-
right management system (SCMS) 
technology-which prevents multiple 

Japanese Labels' Market' 
Share In 2001 

2001 2000 

1. Sony 17.196 18.5% 
2. Toshiba-EMI 12.2% 11.6% 
3. Avex 11.5% 9.8% 
4. Universal 9.7% 9.1% 
5. Victor 9.1% 10.2% 
6. Warner 6.7% 5.7% 
7. Toy's Factory 4.4% 3.4% 
8. BMG Funhouse 4.3% 5.7% 
9. Pony Canyon 3.5% 4.4% 
10. Zetima 3.1% 2.0% 

Source: SoundScan Japan 

copies of digital software from being 
made-does not work with CD-Rs. 

Citing another threat to the music 
business, the MAI estimates that some 
7.600 retailers in Japan currently sell 
used CDs. That puts the annual value 
of used-CD sales in Japan at some 40 
billion yen ($304.7 million), based on 
a 50% discount from the original list 
price. Tomitsuka says, "Of those sales, 
not a penny goes to the manufactur-
ers or the rights owners." 
The SoundScan and RIA.1 reports 

also highlight the continuing de-
cline in the CD-singles market in 
Japan. According to SoundScan, 
sales of singles in 2001 totaled 89.1 
billion yen ($679 million), down 
13.7% from 2000. 
The SoundScan report shows how 

a relatively small number of big-
name acts dominate the Japanese 
music scene. Twenty acts accounted 
for some 36% of domestic-product 
sales in 2001, according to Sound-
Scan. Female vocalist Ayumi Hama-
saki (Avex) was Japan's top-selling 

artist in 2001, according to Sound-
Scan, with retail sales worth a total 
of 21.1 billion yen ($ 161 million). 

"There aren't too many artists who 
manage to sell close to 50 billion yen 
[$380 million] worth of CDs in three 
years," the report says, noting that in 
1999, Hamasaki's sales totaled 12.6 
billion yen ($96 million), while in 
2000, they amounted to 15.5 billion 
yen ($118 million). SoundScan also 
notes that Hamasaki accounted for 
roughly 40% of Avex's total domes-
tic-product sales last year. 
The RIAI report says the Japanese 

music market has become "bigger 
and shallower," in that the percent-
age of those surveyed who had recent-
ly bought CDs rose to 72% from the 
previous year's 66%. The report 
noted, though, that the percentage of 
people who bought only one to three 
CDs increased from 27% to 34%. 

According to SoundScan, interna-
tional repertoire (excluding imports) 
constituted 24.7% of music sales in 
Japan in 2001. The top-selling inter-
national act in Japan in 2000 was 
Enya (East West Japan), with total 

SoundScan 
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Japan 

sales of 2.7 billion yen ($20.6 million). 
One key trend in the international 
music market in 2001 was that, of the 
20 top-selling international albums in 
Japan, no fewer than 14 were great-
est-hits or themed compilations. 
One bright spot in the SoundScan 

Japan report is that the independent 
sector showed healthy growth in 
2001 and now accounts for roughly 
5% of the Japanese market. Sound-
Scan Japan system manager Tadashi 
Takahashi estimates that figure will 
rise to 7% this year. 

"This trend also indicates that indies' 
sales are compensating for the drop in 
sales by the major record companies," 
the SoundScan report states. "It may 
not be too long before a company 
grows from an indie label to a major 
one, as Zomba Records did in the U.S." 

Tower Records senior VP/Far East 
managing director Keith Cahoon 
says, "The fact that indies are a major 
force these days is undeniable. Some 
of our stores sell over 10% of their 
total sales in [Japanese pop] indies." 
SoundScan Japan's data is culled 

from point-of-sale data provided by 
some 1,300 record stores nationwide, 
on which an estimate of total prere-
corded music sales in Japan (exclud-
ing imported product) is based. 

Tomitsuka says any future business 
model for the recording industry 

must include a way for Internet serv-
ice providers to monitor file sharing. 
"I think it's the only way for us to cre-
ate a new business model," he says. 
"Until then, the only way to deal with 
piracy is to stop the source from being 
copied [through copy-protected CDs]. 

Tokyo-based music critic Hiromichi 
Ugaya notes that Japanese con-
sumers are increasingly cynical 
about a system that places too much 
emphasis on marketing, regardless 
of the quality of the music itself, to 

launch "mega- hits." He adds, 
"There's more fun in smaller and 
individually oriented music mar-
kets, such as indies and Internet-
provided MP3 music." 

Bill Haw, GM of e-commerce site 
YesAsia's Japan office, sounds a sim-
ilar note. "I don't think that this nec-
essarily means that the market itself 
performed poorly in 2001," he says. 
"Perhaps the market did OK, and 
there was just a paucity of good 
artists out there." 

Spanish Authors In Spat 
With CD-R Suppliers 

BY HOWELL LLEWELLYN 
MADRID-A dispute between Span-
ish authors' society SGAE and the 
Spanish association of electronic and 
communications companies, Asim-
elec, has been sparked by a recent 
court ruling that would leave sup-
pliers of blank CD-R discs liable to 
pay a levy on each disc sold, to com-
pensate authors and publishers for 
illegal duplication of their works. 
The SGAE has so far brought four 

court actions against domestic CD-R 
manufacturers over nonpayment of 
a levy that it claims is payable under 
Spain's existing Intellectual Property 
Law; three are still on-
going. In late January, a 
Barcelona court ruled that 
blank CD-R manufacturer 
11-axdata Iberica must pay 
0.22 euros ($0.20) for each 
blank CD-R it had sold 
since 1997. 11-axdata Iber-
ica will appeal the ruling. 

Since 1997, levies have 
been imposed under the 
Intellectual Property Law 
on blank audio cassette 
tapes, videos, and photo-
copying machines. In addition to 
those specific examples, the current 
law covers "all other" blank soft-
ware/sound carriers. 

Spanish manufacturers of blank 
CD-Rs agree in principle to paying 
authors' rights but disagree about 
the percentage of CD-Rs that are 
bought for the purpose of music 
recording. SGAE and Asimelec have 
attempted to negotiate a deal for 
more than a year; Asimelec is will-
ing to make some kind of payment 
based on the number of CD-Rs used 
to download music. But each side 
offers contrasting figures: The 
SGAE claims that 77% of the 67 
million CD-Rs it says were sold in 
Spain in 2001 (an increase of 70% 

from 2000) were used to copy 
music, while Asimelec puts the fig-
ure at 10%. The SGAE's figure 
comes from a November 2001 sur-
vey it commissioned from Anglo-
Spanish music research company 
Millward Brown/Alef. which was 
published in February. 

Asimelec also claims that, if ap-
plied across the board, the court 
ruling would cost the sector 45.8 
million euros ($40 million) to cover 
the period from 1997 to date and 
would force a 50% increase on the 
price of all blank discs-regardless 
of their intended use. 

Neither %data Iberica 
nor any of the other three 
CD manufacturers still 
awaiting the outcome of 
cases brought by the SGAE 
will disclose how many CD-
Rs they have sold in this 
period. Asimelec puts the 
total figure sold in Spain 
between 1997-2001 at 206 
million units. Asimelec 
director general José Pérez 
argues that it is impossible 
"to control the use made of 

these products." But the court ruling 
stated "it is well-known [that] it is a 
custom of the Spanish consumer to 
record, by computer, CDs legally 
acquired by other people." 

Asimelec claims that, through its 
court actions, the SGAE is trying to 
recoup copyright lost through ille-
gal CDs sold on the streets all over 
Spain, which the music industry 
says is responsible for 30% of all 
music sold. But SGAE mechanical 
reproduction director Juan Palomi-
no denies this, saying, "One thing 
is piracy, and another is private 
copying at home." Palomino adds 
that the SGAE has always been keen 
to "negotiate a fair tax on CD-Rs 
and not impose [one]." 
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SINGLES SINGLES SINGLES SINGLES 

KIRAKIRA 
KAZUMASA ODA FUN HOUSE/BMG 

1 EVERGREEN/ANYTHING IS POSSIBLE 
WILL YOUNG S/RCA 

1 1 WHENEVER, WHEREVER 
SHAKIRA EPIC 

rl 1 QUI EST L'EXEMPLE 
ROHFF HOSTILENIRGIN 

2 WAY OF DIFFERENCE 
GLAY UNLIMITED 

ME JULIE 
SHAGGY & ALI G ISLAND/UNIVERSAL 

2 ENGEL 
BEN FEATURING G1M HANSA/BMG 

2 -. 2 BECAUSE I GOT HIGH 
AFROMAN UNIVERSAL 

1 FANTASISTA 
DRAGON ASH VICTOR 

2 WHENEVER, WHEREVER 
SHAKIRA EPIC 

5 DO YOU 
ORO SIS POLYDOR 

J'AI TOUT OUBLIÉ 
MARC LAVOINE & CRISTINA MAROCCD MERCURY 

4 7 WADATSUMI NO KI 
CHITASE HAJIMF EPIC 

AIN'T IT FUNNY (JA RULE MIX) 
JENNIFER LOPEZ FEATURING JA RULE EPIC 

3 WO WILLST DU HIN? 
XAVIER NAIDOO SPY 

4 4 ETERNAL FLAME 
ATOMIC KITTEN VIRGIN 

5 LET'S GET TOGETHER NOW 
VARIOUS ARTISTS DEFSTAR 

4 HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/UNIVERSAL 

6 HOW YOU REMIND ME 
NICKELBACK MERCURY/UNIVERSAL 

5 . 8 FALLIN' 
ALICIA KEYS J/BMG 

6 3 DAYBREAK 
AYUMI HAMASAKI AVER TRAY 

5 SOMETHING 
LASCO POSITIVA/EMI 

8 HARD TO SAY I'M SORRY 
AOUAGEN DOS OR DIE/ZOMBA 

6 - 12 COMME UN BOOMERANG 
[TIENNE DAHO & DANI VIRGIN 

7 5 HANAUTA 
TOKIO UNIVERSAL 

NEw. 
. .• " 

A NEW DAY HAS COME 
CELINE DION EPIC 

7 4 KEINE AMNESTIE FÜR MTV 
HORSE ONKELZ VIRGIN 

7 5 CINDY 
VARIOUS ARTISTS ENZO MUSIC 

• 8 4 SIAWASENISUITE HONKIDASHITE KANGAETEMITA 
PORNO GRAFFITTI SONY L 

3 HERO 
ENRIOUF IGLESIAS INTERSCOPFJUNIVERSAL 

8 NEW FREE 
STARSPLASH MEL 

8 6 ON SE RESSEMBLE 
MARIO ISLAND/UNIVERSAL 

:9 YUMEMITA ATODE 
GARNET CROW GIZA STUDIO 

RUN TO THE HILLS 
IRON MAIDEN EMI 

9 r 
L 

A NEW DAY HAS COME 
CELINE DION COLUMBIA 

97 GIMME GIMME GIMME 
STAR ACADEMY MERCURY 

10 9 SOUDA! WE'RE ALIVE 
MORNING MUSUME ZETIMA • 

NEW WRONG IMPRESSION 
NATAUE IMBRUGL1A RCA 

.... 10 NO MORE TEARS 
JEANETTE POLYDOR 

' IIIMIli 

OI PAID MY DUES 
ANASTACIA EPIC 

. —  ME 

1 1 N AENAI NAGAI NICHIYOUBI 
MIKI FUJIMOTO HACHAMA 

NEW ON THE RUN 
TILLMANN UHRMACHFR DIRECTION 

22 NEW TAKE ME AWAY (INTO THE NIGHT) 
4 STRINGS POLYSTAR 

4 31 TU ES TOUJOURS LA 
TINA ARENA COLUMBIA 

15 N ; BITTERSWEET SAMBA 
, RE JAPAN AVEU TRAY 

NEW THE FAKE SOUND OF PROGRESS 
LOST PROPHETS VISIBLE NOISE 

23 38 TRACKIN' 
BILLY CRAWFORD V2 

5. 23 1M73' 62 KG 
SCOTTIE A46 INT 

16 N EVERY HEART—MINNANO KIMOCHI 
I BOA AVEU TRAX 

NEW TOXICITY 
SYSTEM OF A DOWN AMERICAN/COLUMBIA 

25 NEW PUT YOUR ARMS AROUND ME 
NATURAL ARIOLA 

2 .' ADAM & YVES 
ZA2IE MERCURY 

20 N , KISS YOU JYOUNETSU 
: TAKAKO MARA AVEU TRAX r 

NEW MY GIRL, MY GIRL 
WARREN STACEY EIEF SOUL/UNIVERSAL 

26 EVERYTIME I CLOSE MY EYES 
VANESSA AMOROSI UNIVERSAL 

PERDONO 
TIZIANO FERRO EMI 

BAREMU—NEGAI 
ULTRA CATS SONY 

' GET OUT 
r FELON SERIOUS/UNIVERSAL 

36 LE JOUR J 
THIBAULT DURANT EPIC 

ALBUMS ALBUMS ALBUMS ALBUMS 

1 , MISIA 
1 MISIA GREATEST HITS FEIN HOUSF/BMG U 

NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

1 ANASTACIA 
FREAK OF NATURE EPIC 

1 LES ENFOIRÉES 
TOUS DANS LE MEMF BATEAU RESTO DU COEUR/BMG 

YUKO HARA 
TOKYO TAMOURE VICTOR 

1 BARBRA STREISAND 
THE ESSENTIAL BARBRA STREISAND COLUMBIA 

2 ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

2 GERALD DE PALMAS 
MARCHER DANS LE SABLE POLYDOR 

BOA 
LISTEN TO MY HEART AVEU TROU 

SHAKIRA 
LAUNDRY SERVICE EPIC 

3 SHAKIRA 
LAUNDRY SERVICE EPIC 

3 INDOCHINE 
PARADI7E COLUMBIA 

NAMIE AMURO 
LOVE ENHANCED SINGLE COLLECTION AVEU TOM 

2 ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

6 NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

4 3 LES 10 COMMANDEMENTS 
SOUNDTRACK MERCURY 

CHIHIRO ONITSUKA 
THIS ARMOR TOSHIBA/EMI 

9 JAMIROQUAI 
A FUNK ODYSSEY SONY SU/SONY 

7 BRO'SIS 
NEVER FORGET IWHERE YOU COME FROM/ POLYDOR 

5 6 YANNICK NOAH 
YANNICK NOAH SAINT GEORGE/SONY 

2 

10 

oi.  

YUZU 
YUZU MORE SENHA & CO 
WIENER PHILHARMONIKER/OZAWA 
NEUJAHRSKONZERT 21102 DEUTSCHE GRAMMOPHONAJNIVERSAL 

7 NEW 

STING & THE POLICE 
THE BEST OF STING & THE POLICE A&M/UNIVERSAL 
BEVERLEY KNIGHT 
WHO 1 AM PARLOPHONE RHYTHM/EMI 

4 

8 

JAILBABES 
HINTER GITTERN ARIOLA 
ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

:- 6 

7 

4 

N -, 

FLORENT PAGNY 
CHATELFT LES HALLES MERCURY 
113 
FOUT LA MERDE SMALL 

4 T.M. REVOLUTION 
BE AS T FOR LIFE 

e RE ALICIA KEYS 
SONGS IN A MINOR J/BMG 

NEW BAP 
OVERALL ELECTROLA 

8 JEAN-JACQUES GOLDMAN 
CHANSONS POUR LES PIEDS COLUMBIA 

• 10 5 THE GOSPELLERS 
FRENZY KI/OON/SONY 

KYLIE MINOGUE 
FEVER PARLOPHONF 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

9 SHAKIRA 
LAUNDRY SERVICE EPIC  

' -' 6 EXILE 
OUR STYLE RHYTHM ZONE L 

DIDO 
NO ANGEL CHEEKY/ARISTA 

9 DIE TOTEN HOSEN 
AUSWURTSSPIEL JKP/EAST WEST 

10 
L 

ROMEO & JULIETTE 
SOUNDTRACK MERCURY 

à1 

3' 

1 5 ISUUNUSCAN103/30/02 IMWEI 03/30/02 IARIA103/1EVO2 g Imo (rem 

SINGLES SINGLES SINGLES SINGLES 

CANADIAN MAN: HOCKEY 
PAUL BRANDT BRAN/BMG 

1 gi mo, .• • LOLITA 
ALIZEE POLYDOR/UNIVERSAL 

NOT PRETTY ENOUGH 
KASEY CHAMBERS EMI 

1 2 WHENEVER, WHEREVER 
SHAKIRA EPIC 

2 2 HANDS CLEAN 
ALAN'S MORISSETTE MAVERICK/REPRISE/WARNER NEW. TEgeTieNIOCOLUMBIA 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

2 1 QUESTA E' LA MIA VITA 
UGABUE WE A 

3 - IT'S OVER 
TUULI LINUSANARNER 

BAILA (SEXY THING) 
ZUCCHERO POLYDOR/UNIVERSAL 

DANCE WITH ME 
112 BAD BOY/ARISTA 

3 3 ACCETTA IL CONSIGLIO ... PER QUESTA VOLTA 
LINUS COLUMBIA 

RAPTURE (TASTES SO SWEET) 
110 MINISTRY OF SOUND/SPG 

DUCK TOY 
HAMPENBERG POLYDOR/UNIVERSAL 

MURDER ON THE DANCEFLOOR 
SOPHIE ELLIS-BEXTOR POLYDOR 

4 4 HANDS CLEAN 
ALANIS MORISSETTE MAVERICK:WARNER BROS 

3 ONLY TIME 
ENYA REPRISEANARNER 

NO SE QUE ME DAS 
FANGORIA SUBTERFUGE 

SUPERMAN (IT'S NOT EASY) 
FIVE FOR FIGHTING COLUMBIA 

5 NE MURDER ON THE DANCEFLOOR 
SOPHIE ELLIS BFXTOR POLYDOR 

UH HUH 
B2K EPIC/SONY 

NEVI POINT OF VIEW 
. DEI BOULEVARD BLANCO Y NEGRO 

WHAT ABOUT US? 
BRANDY ATLANTICNVARNER 

6 N RUN TO THE HILLS 
IRON MAIDEN EMI 

THERE YOU'LL BE 
FAITH HILL HOLLYWOODNVARNF R 

HERE I AM 
LA LUNA VALE MUSIC 

STOP CALLING ME 
SHAKAYA COLUMBIA 

7 9 
_ . 

IN YOUR EYES 
RYE» MINOGUF PARLOPHONE/EMI 

5 MY IRON LUNG 
RAD1OHEAD CAPITOL/EMI 

IN YOUR EYES 
KYLIE MINOGUE EMI/ODEON 

LIVIN' IT UP 
JA RULE FEATURING CASE RAE/UNIVERSAL 

POINT OF VIEW 
DB BOULEVARD AIRPLANE/WARNER 

STUCK IN A MOMENT YOU CAN'T GET OUT OF NENN ESCAPAR HEY BABY (UUH AAH) DIMMI COME . . . 

I8 
10 

U2 INTERSCOPEJUNIVERSAL 
MY SWEET SW LORD 
GEORGE HARRISON GNOME/EMI 

. ENRIQUE IGLESIAS POLYDORAINIVERSAL 
- 0 NEW1 LOCO CORAZON—REMIXES 

DANIEL ANDREA WARNER 

DJ OTZI SHOCK 
INSATIABLE 
DARKEN HAYES ROADRACER/SONY 

ALEXIA EPIC 

19 FALLIN'  
ALICIA KEYS J/BMG RICORDI 

NEW INSATIABLE 

, 

3 NEW: A NEW DAY HAS COME BATTE FORTE HANDS CLEAN "1 NEW 
DARREN HAYES COLUMBIA/SONY -. '  CELINE DION COLUMBIA ALANIS MORISSETTE MAVERICK/WARNER LOLLIPOP WEA 

i 17 KNIVES OUT 
RA010HEAD CAPITOL/EMI 

. 6 NEW 
- ./ 

AIN'T IT FUNNY (REMIX) 
JENNIFER LOPEZ EPIC 

I DO!! 
TOM ARISTA 

NEW A NEW DAY HAS COME 
CELJNE DION COLUMBIA 

RE WONDERLAND 
RELIS VIRGIN/EMI NEW  I WHAT IS HAPPENING HERE ANGEL SANCHEZ DJ AIRE-DREAM VALE 

EVERYWHERE 
MICHELLE BRANCH MAVERICKNVARNER 

NEw IL PASSO SILENZIOSO DELLA NEVE 
VALENTINA GIOVAGNINI VIRGIN 

15 20 FIXED 
NINE INCH NAILS NOTHINGINTERSCOPE/UNIVERSAL 

NEW' 
' 
RUN TO THE HILLS 
IRON MAIDEN EMI/ODEON 

A WOMAN'S WORTH 
ALICIA KEYS J/BMG 

'6 NEW DOPPIAMENTE FRAGILI 
ANNA TATANGELO EMI 

MUSIC 
MADONNA MAVERICK/WARNER 

POINT OF VIEW 
DB BOULEVARD AIRPLAY/EPIC 

19 THE SWITCH 
PLANET FUNK VIRGIN 

ALBUMS ALBUMS ALBUMS ALBUMS 

REMY SHAND OPERACIÓN TRIUNFO GEORGE 1 N GIANLUCA GRIGNANI 
THE WAY I FEEL MOTOWN/UNIVERSAL GALA EUROVISION VALE MUSIC POLYSERFNA FESTIVAL UGUALI E DIVERS' UNIVERSAL 

e/1 ALANIS MORISSETTE 
UNDER RUG SWEPT MAVE RICK/WARNER 

i 2 OPERACIÓN TRIUNFO 
OPERACION TRIUNFO CANTA DISNEY VALE MUSIC 

KASEY CHAMBERS 
BARRICADES & BRICKWALLS EMI 

2 1 ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS. 

DIANA KRALL 
THE LOOK OF LOVE VERVE,UNIVERSAL 

NINA PASTORI 
MARIA ARIOLAiBMG 

ALICIA KEYS 
SONGS IN A MINOR J/BMG 

2 SHAKIRA 
LAUNDRY SERVICE EPIC 

-3 NICKELBACK 
SILVER SIDE UP EMI 

4 4 
= 

EXTREMODURO 
YO. MINORIA ABSOLUTA DRO 

JAMIROQUAI 
A FUNK ODYSSEY EPIC 

LAURA PAUSINI 
THE BEST OF LAURA PAUSINI E RITORNO DA TE CUD/WARNER 

SOUNDTRACK 
0 BROTHER WHERE ART THOU' LOST HIGHWAYMERCURY.INIVERSAL 

53 OPERACIÓN TRIUNFO 
LO MEJOR OE LOS GANADORES VALE MUSIC 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICKANARNER BROS 

5 5 ZUCCHERO 
SHAKE POLYDOR 

7 SHAKIRA 
LAUNDRY SERVICE EPIC/SONY 

NATALIA 
NO SOY UN ANGEL VALE MUSIC 

LINKIN PARK 
HYBRID THEORY WARNER BROS 

6 4 JOVANOTTI 
IL OUINTO MONDO SOLELUNA/MERCURY 

9 ENRIQUE IGLESIAS 
ESCAPE INTFRSCOPEALNIVERSAL 

-. 
= 

OPERACIÓN TRIUNFO 
ALBUM VALE MUSIC 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ALICIA KEYS 
SONGS IN A MINOR J/BMG RICORDI 

6 VARIOUS ARTISTS 
YIN BIG FUN PARTY MIX 3 UNIVERSAL 

BERTIN OSBORNE 
MIS RECUERDOS MERCURY/UNIVERSAL 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSALIS/EMI 

NEW FRANCESCO RENGA 
TRAM MERCURY/UNIVERSAL 

VARIOUS ARTISTS 
GRAMMY NOMINEES 2002 GRAMMY/UW/UNIVE RSAL 

OPERACIÓN TRIUNFO 
SINGLES GALA 14 VALE MUSIC 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

NEW PATTY PRAVO 
RADIO STATION EPIC 

oi JA . 
RULE 

PAIN IS LOVE MURDER INC/REF JAM/UNIVERSAL 
PARA ANTONIO FLORES 'COSAS TUYAS' 
UNIVERSAL 

JEBEDIAH 
JEBEDIAH MURMUR/SONY 

'..,pityd 
• . 

DANIELE SILVESTRI 
UNO DUE EPIC 

Hits of the World is compiled at Bi//board/London. NEW = New Entry RE = Re-Entry 
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Music 
Media 

Eurocharts are compiled by Music 
& Media from the rational singles 
and album sales charts of 18 Euro-
pean countries. 
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SINGLES 

WHENEVER, WHEREVER/SUERTE 
SHAKIRA EPIC/COLUMBIA 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNERAINIVERSAL 

QUI EST L'EXEMPLE 
MIFF HOSTILE/VIRGIN 

BECAUSE I GOT HIGH 
AFROMAN UNWEFISAL 

A NEW DAY HAS COME 
CEUNE DION COLUMBIA/EPIC 

J'AI TOUT OUBLIÉ 
MARC LAVOINE & CRIST1NA MAROCCO MERCURY 

GET THE PARTY STARTED 
PINK ARISTAAAFACE/ARISTA 

THE WORLD'S GREATEST 
R KELLY JIVE/ZOMBA 

ETERNAL FLAME 
ATOMIC KITTEN INNOCENT/VIRGIN 

ENGEL 
BEN FEATURING G1M HANSAA3MG 

HOT MOVER SINGLES 

DO YOU 
BRUSIS POLYDOR 

FALLIN' 
ALICIA KEYS J/BMG 

AIN'T FT FUNNY (JA RULE MIX) 
JENNIFER LOPEZ FEATURING JA RULE EPIC 

COMME UN BOOMERANG 
EnENNE DAM & DANI VIRGIN 

ME JULIE 
SHAGGY & AUG ISLAND/UNIVERSAL 

ALBUMS 

SHAKIRA 
MOWRY SERVICE/SERVICIO DE UWADERIA EPIC/COWMBIA 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

NICKELBACK 
SILVER SIDE UP ROADRUNNER/UNIVERSAL 

ANASTACIA 
FREAK OF NATURE EPIC 

ALICIA KEYS 
SONGS IN A MINOR .1/BMG 

BARBRA STREISAND 
THE ESSENTIAL BARBRA STREISAND COLUMBIA 

ROBBIE WILLIAMS 
SWING WHEN YOU'RE WINNING CHRYSAUSAMI 

SOUNDTRACK 
THE LORD OF THE RINGS REPRISE/WARNER 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPE/UNIVERSAL 

KYLIE MINOGUE 
FEVER PARLOPHONE 

THE NETHERLAND 

ISTICHTING MEGA TOP 1W1 01/10,02 

SINGLES 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

ADIOS NONINO 
CAREL KRAAYENHOF UNIVERSAL CLASSICS & JAll 

UKE A PRAYER 
MADHOUSE ARS/UNIVERSAL 

CONTAGIOUS 
THE ISLEY BROTHERS DREAMWORKSAINIVERSAL 

THE WORLD'S GREATEST 
R KELLY JIVE/ZOMBA 

ALBUMS 
MARCO BORSATO 
ONDERWEG POLYDOR 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ANASTACIA 
FREAK OF NATURE EPIC 

ROBBIE WILLIAMS 
SWING WHEN YOU RE WINNING CHRYSALIS,f MI 

SWEDEN 

(GM 03/15102 

SINGLES 
WHENEVER, WHEREVER 
SHAKIRA EPIC 

ADRENALINE 
MENDEZ STOCKHOLM 

NEVER LET IT GO 
AFRO BITE MARIANN 

2 CALLETH YOU, COMETH I 
THE ARK VIRGIN 

KOM OCH TA MIGI 
BRANDSTA CM( SLACKERS START KLART/MNW 

u. 
NEW 

4 

ALBUMS 
VARIOUS ARTISTS 
MELODIFESTIVAL 2932 MARIANN 

BARBADOS 
VARLDEN UTANFOR MAR/ANN 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

BARBRA STREISAND 
THE ESSENTIAL BARBRA STREISAND COLUMBIA 

SWITZERLAND 

(MEDIA CONTROL SWITZERLAND) 51/10,02 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

GET THE PARTY STARTED 
PINK ARISTA 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/UNIVERSAL 

A NEW DAY HAS COME 
SAUNE WON COLUMBIA 

6 WORDS 
DJ TATANA WEA 

ALBUMS 
ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ANASTACIA 
FREAK OF NATURE EPIC 

NICKELBACK 
SILVER SIDE UP ROADRUNNEFVFAUSIKVERTRIEB 

GOTTHARD 
ONE LIFE ONE SOUL - BEST OF BALLADS ARIOLA 

. _,..._, . 
CO M CURRE 

A weekly scorecard of albums simultaneously attaining top 10 chart status 
in three or more leading world markets. 

Repertoire owner: B: BMG, E: EMI, I: Independent, S: Sony, U: Universal. W: Warner 

ARTIST 
USA JPN UK GER FRA CAN SPN AUS ITA NTH 

ENRIQUE IGLESIAS  
Escape Illi 
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2 

3 

5 

ALICIA KEYS 
Songs in A Minor ( B) 

ALAN'S MORISSETTE 
Under Rug Swept (W) 

4eiaawalereariNoreigarawasi 
NICKELBACK 
Sliver Side UMI/1.1) 

SHAKIRA 
Laundry Service (S) 

ROBBIE WILLIAMS 
Swing When You're Winning (E) 

IRELAND 

. NEW 

IIRMA/CHART TRACK) 01/15/52 

SINGLES 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

THERE'S A WHOLE LOT OF LOVING GOING ON 
SIX RCA 

EVERGREEN/ANYTHING IS POSSIBLE 
WILL YOUNG RCA 

HERO 
ENRIQUE IGLESIAS INTERSCOPE/UNIVERSAL 

ALL I WANT IS YOU 
BELLEFIRE VIRGIN 

ALBUMS 

BARBRA STREISAND 
THE ESSENTIAL BARBRA STREISAND COLUMBIA 

ENRIQUE IGLESIAS 
ESCAPE INTERSCOPEJUNIVERSAL 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

WESTLIFE 
WORLD OF OUR OWN RCA 

2 

AUSTRIA 

(AUSTRIAN IFII/AUSTRIA TOP 40103/1W02 

SINGLES 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

HOW YOU REMIND ME 
NICKELBACK ROADRUNNER/MUSICA 

HOPE 
SHAGGY FEATURING PRINCE MYDAS MCA 

HARD TO SAY I'M SORRY 
AQUAGEN DOS OR DIE/ZOMBA 

DO YOU 
BROSIS POLYDOR 

ALBUMS 

SHAKIRA 
LAUNDRY SERVICE EPIC 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS 

NICKELBACK 
SILVER SIDE UP ROADRUNNEFVMUSICA 

ANASTACIA 
FREAK OF NATURE EPIC 

URSPRUNG BUAM 
DON CAMILLO UND PEPPONE MCP 

BELGIUIVI/WALLONIA 

ALBUMS 

l u  
2 taw 

ON SE RESSEMBLE 
MARIO ISLAND/UNIVERSAL 

WHENEVER, WHEREVER 
SHAKIRA EPIC 

BECAUSE I GOT HIGH 
AFROMAN UNIVERSAL 

IJKE A PRAYER 
MADHOUSE ARS 

K.K.O.Q.Q. 
CHARLI BEBE EPIC 

LES ENFOIREES 
TOUS DANS LE MEME BATEAU RCA 

INDOCHINE 
PARADIZE COLUMBIA 

ALANIS MORISSETTE 
UNDER RUG SWEPT MAVERICK/WARNER BROS. 

ARNO 
ARNO. CHARLES ERNEST DELABEL 

YANNICK NOAH 
YANNICK NOAH COLUMBIA 

MALAYSIA 

IRIMI 018/02 

ALBUMS 
1 VARIOUS ARTISTS 

MAX 9 WEA 

1 NEW ELLA 
''. ILHAM BICARA EMI 

3 EXISTS 
ADA NAR 

NEW VARIOUS ARTISTS 

I 

3 DIMENSI KUMPULAN POP LEIAKI TERBAIK WEA 

9 VARIOUS ARTISTS 
TEEN SPIRIT UNIVERSAL 

' 2 LINKIN PARK 
HYBRID THEORY WARNER BROS 

5 VARIOUS ARTISTS 
MODERN ROCK WEA 

16 SOUNDTRACK—KAI3HIE KUSHI KABHIE 
GRAM SONY 

9 NEW VARIOUS ARTISTS 
PENDEKAR IV NSR 

10 NEW BACKSTREET BOYS 
THE HITS-CHAPTER ONE JIVE/EMI 

Music Pulse. 
HOLLYWOOD DREAMS: India's music 
industry is finally getting international 
recognition via an Academy Award 
nomination for Lagaan (Land 'Pax) as 
best foreign-language film. As with 
every Hindi film, the music is central, 
and Sony Music's soundtrack has sold 
3 million units in India. Sony Music 
India managing director Shridhar 
Subramanium points out that while 

the film is not due for commercial 
release until April in the U.S. and July 
in Europe, the soundtrack has already 
achieved 200,000 international sales 
on import. He hopes that foreign sales 
will eventually top 500,000 units after 
the film is released. The soundtrack 
was composed by A.R. Rahman, who 
is currently working on Andrew Lloyd 
Webber's Bollywood-inspired stage 
musical, "Bombay Dreams," which is 
due to open in June in London. Rah-
man says, "This is the first time an 
Indian film has been nominated for an 
Academy Award, and it's a major 
breakthrough for Indian music." 

NYAY BHUSHAN 

THE BIG 'IT: The latest in a growing 
band of impressive Irish singer/song-
writers is Dubliner Damien Rice. His 
debut solo album, 0 (released on his 
own label, with distribution from Ritz 
Music Group), entered the Irish 
charts at No. 7, and he recently head-
lined a sold-out concert at Dublin's 
Olympia Theater. Given the lack of 
major-label support, this is a notable 
achievement and reflects Ireland's 
apparently insatiable appetite for 
acoustic troubadours. Rice first came 
to the attention of the Irish public as 
the lead singer of once-fancied Dublin 
rock group Juniper. After Rice's 
departure, the remaining members 
changed their name to BellX1. That 
band is currently working on its 
debut album. NICK KELLY 

HEY AIDE One of the surprises of this 
year's forthcoming South African 
Music Awards (SAMA) is the success 
story of newcomer Judith Sephuma. 
Sephuma's debut album release, A Cry, 
a Smile, a Dance (BMG), has earned 
her nominations in the categories of 
best female artist, best newcomer, and 
best jazz vocal album. Since its release 
late last year, the album (produced by 
another multi-SAMA winner, Selaelo 
Selota) has earned the approval of crit-

ics and fans alike. A mix of Afro-jazz, 
ballads, and roots music, A Cry, a 
Smile, a Dance has been a long time 
coming for the mother-of-three grad-
uate of the University of Cape Town's 
Music School. "I have never commit-
ted myself to one style of singing," 
Sephuma says. "I'm a trained jazz 
singer, but I'm not only a jazz singer. 
I'm a singer, period." DIANE COMER 

BY GEORGE Brisbane, Australia-based 
band George became the 10th Aus-
tralian act to debut on the official Aus-
tralian Record Industry Assn. chart at 
No. 1 with its album Polyserena (Fes-
tival Mushroom Records). Singer 
Katie Noonan admits, "Six years ago, 
we had absolutely no idea we'd end up 
in a band." Noonan and her guitarist 
brother Tyrone were trained by their 
opera-singing mother—Katie going 
on to study opera, while Tyrone stud-
ied piano and violin. Guitarist Nick 
Stewart and bassist Paulie Bromley 
come from rock backgrounds, but 
drummer Geoff Green is a classically 
trained percussionist. To emphasize 
the group's style of classical-rock 
fusion, it recently teamed with the 
Queensland Orchestra for two per-
formances of Deep Purple's 1969 
composition "Concerto for a Group." 

CHRISTIE ELJEZER 

BOY'S OWN: Eighteen months and 1 
million sales after Badly Drawn Boy 
(aka Damon Gough) won the U.K.'s 
Technics Mercury Music Prize with his 
debut album, Hour of the Bewilder-
beast, he returns next month with 
About a Boy. The self-penned set, due 
April 8 in the U.K. via XL Recordings, 
consists of eight new compositions, as 
well as the incidental music for the 
film of About a Boy—starring Hugh 
Grant and Rachel Weisz—which is 
based on Nick Homby's book of the 
same name. The album was recorded 
in Los Angeles and produced by Tom 
Rothrock, with whom Gough is 
already working on his next release. 

CHRIS BARRETT 

GOLDEN GIRLS: Czech girl band New 
Golden Kids launched their debut 
album, Mejdan (Party), this month, 
and local label Ceska Hudba hopes it 
will plug a gap in the market. Label 
managing director Josef Kolcta says, 
"In this country, there are no idols for 
teenagers. That's what I want them to 
become." As part of Ceska Hudba's 
efforts to release "new music at afford-
able prices," the album will retail at 
199 koruna ($5.50). The band—con-
sisting of Barbora Pencova, 19: Mag-
dalena Istokova, 20; and Leona 
Gyongyosiova, 16—is named after 
1960s Czech trio Golden Kids. It per-
forms dance versions of the original 
group's hits, as well as material by pro-
ducer Erik Aresta, the man behind 
BMG Ariola's successful Czech boy 
band T-Boyz. MARK ANDRESS 

BILLBOARD MARCH 30, 2002 www.billboard.com 57 



ANINIIIINAIRMAL 

NEWSLINE... Warner Canada Gets 'Bugs' Out Of Deal 
Sarah Slean's First Major-Label Album Finally Sees The Light Of Day 

BY LARRY LeBLANC 
TORONTO—Canadian singer/song-
writer/pianist Sarah Slean admits 
her current album didn't quite get 
released when or how she expected 
it to be. 

In 1997, her manager, Heather Pol-
lock of What? Management in Toron-
to, brokered an unusual joint-venture 
deal with Atlantic Records U.S. and 
Warner Music Canada that allowed 
Slean to issue her 1999 album, Blue 
Parade, independently before she 
made a major-label debut. But short-
ly after delivering follow-up Night 
Bugs last May, Slean's chief support-
er at Atlantic in New York—senior 
director of A&R Jennifer Stark—was 
pink-slipped, leaving the project in 
limbo. After Atlantic held off releas-
ing the album, Slean left the compa-
ny last November. But a supportive 
Warner Music Canada opted to release 
the album March 19 in Canada. 

"Sarah is an amazing talent," says 
Steve Blair, director of A&R for Warn-
er Music Canada. "I'm sold on this 
record, and I'm sold on her. She's the 
real deal." 

RELIEF AND TERROR 
Slean herself is delighted that 

the 11-track album, which she co-
produced at Bearsville Studios in 
Woodstock, N.Y., and Umbrella Sound 
in Toronto, has finally been released, 
although she confesses to feeling "a 
strange mix of relief and terror." The 
album's first single, "Sweet Ones," was 
issued to Canadian radio March 18. 

Pollock agrees that losing Ameri-
can label support was a significant set-
back, though she says, "After the 
record was completed, we weren't 
feeling the level of excitement that 
existed at Atlantic when Sarah was 
signed. We do have some options for 
a U.S. release. Whatever we do in the 
U.S., the album still has to be licensed 
from Atlantic." Atlantic Records co-
president Craig Kallman—who, 
according to Pollock, oversaw Slean's 
departure from the label—did not 
return a call for comment. 

"We've done quite well with Sarah's 
previous records, and we'll do very well 
with this one," predicts Stewart Dun-
can, director of music and DVD-Video 
at the Indigo Books and Music chain, 
which operates 89 stores nationally. 
A longtime darling of Toronto's 

club scene, Slean caught then-Warn-
er Music Canada VP Kim Cooke's ear 
with her darkly hued 1997 inde-
pendent debut, Universe. Cooke then 
contacted Stark, who was also smit-
ten. "How often do you get a record 
that good?" Stark asks. "Of course I 
wanted to work with Sarah." 

Originally a limited-issue ( 1,000 
copies) cassette of six songs record-
ed for $2,000 Canadian ($1,260), the 
CD version of Universe includes two 
additional tracks. To date, the CD 
has sold 7,500 units via the Internet 
and offstage sales. 

While Slean—who at the time was 

studying music theory at the Universi-
ty of Toronto—was excited by the offer 
of a major recording deal from Warner, 
she knew she needed more performing 
and recording experience. So Cooke 
and Stark worked out a way of enabling 
her to develop at her own pace. Cooke 
recalls, "We structured a deal which 

gave her some seed money and allowed 
her to record Blue Parade." 

According to Pollock, Blue Parade 
has sold 8.000 units in Canada. Co-
produced by Slean, it is more ac-
complished than its predecessor, 
with the addition of a full band giv-
ing Slean's songs greater depth. 

"Blue Parade is hard for me to lis-
ten to, because it represents a bad time 
in my life," Slean says. "Bad things 
were going on, and things I was think-
ing I couldn't shake, [like] almost par-

alyzing self-doubt. I can hear it in my 
voice. I can smell the fear on it." 

Slean is passionate about her 
music and life around her. "I'm dis-
ciplined about appreciating my life," 
she says, "but I don't impose disci-
pline on writing songs or painting. 
Mostly, songs just come out of me 
and spread like an ink spill." 

For her Warner/Atlantic label 
debut, Slean chose Canadian pro-
ducer/songwriter Hawksley Work-
man to co-produce, after recording 
demos of two of the album tracks— 
"Duncan" and "Sweet One"—at his 
8-track Hawksleytown home studio 
in Toronto. "There was a chemistry 
that worked with us together," she 
says. "I knew that if Atlantic imposed 
someone on me, I wouldn't be able 
to co-produce the record." 
Workman played and programmed 

the drums on Night Bugs. Also on 
hand are notable Toronto musicians 
Derrick Brady (bass) and Kurt Swing-
hammer (guitar), plus a string section 
from the Manhattan School of Music 
in New York "We tried to make an art-
ful and lovely record while still keep-
ing within a pop vein," Workman says. 

"Bearsville is a beautiful and iso-
lated facility with such a history, 
Slean says. "We were both really nerv-
ous about working there. While driv-
ing down, I said to Hawksley, 'We're 
just two punk kids from Toronto. 
What are we doing?'" 

BMG/Sanctuary Deal Spawns 
New Compilations Imprint 

By ADAM HOWORTH 
LONDON—BMG and Sanctuary Rec-
ords Group have jointly established a 
U.K.-based reissues imprint, Cam-
den/Sanctuary, which will release 
greatest-hits and genre-specific com-
pilations culled from their respective 
catalogs. Two product managers from 
each company will run the operation, 
with profits split equally. 
The labels have scheduled 20 re-

leases for this summer—with the 
first batch penciled to drop in July— 
and plan to release a further 10-12 
each quarter. Depending on the com-
mercial success of the venture, Cam-
den/Sanctuary will look to extend its 
distribution to Continental Europe 
toward the end of this year. Sanctu-
ary uses BMG for distribution in 
France and the Benelux countries 
but is looking at extending this rela-
tionship to other territories where it 
currently uses independent outlets. 
BMG U.K. London-based finance 

director Dennis Kooker says the major 
had considered the strategic alliance 
with Sanctuary for a number of 
months, "because of the strength and 
depth of their catalog and their experi-
ence." Sanctuary CEO Joe Cokell, also 
in London, tells Billboard, "Our main 
strength is in repertoire in the '60s, 

'70s, and '80s. BMG's strength is in cat-
alog from the mid-'80s, and they're 
strong during the '90s. We looked at 
theirs and ours and wanted to create a 
strong catalog base with a 50/50 profit 
split. It's not about quantity but quali-
ty and a regular flow of repertoire [and] 
not just in the U.K.—we're looking to 
expand into Continental Europe." 

According to Cokell, among the 
first releases on Camden/Sanctuary 
will be an album by cult '60s U.S. act 
Love and compilations from Petula 
Clark and Dolly Parton, both of 
whom have catalog owned separate-
ly by BMG and Sanctuary. 

In a statement, BMG U.K. chairman 
Hasse Breitholtz adds, "This is a per-
fect fit for our two companies. Retail 
and consumers can look forward to a 
diverse and prestigious product range 
from many legendary artists." 
The alliance differs from BMG's 

earlier reissue arrangement with 
U.K. company Eagle Rock Enter-
tainment, according to Cokell, in 
that "we share copyrights between 
companies—something Eagle didn't 
have. Eagle just had the rights to 
elements of BMG's catalog." 

Kooker confirms, "We still have 
releases with Eagle, but we don't have 
quite the same structure with [them]." 

Backstreet Boys ( Zomba Records Japan) won the international artist of the 
year award at the Recording Industry Assn. of Japan's 16th annual Gold 
Disc Awards ceremony, held March 13 in Tokyo. The awards are based on 
shipments for the period Feb. 1, 2001-Jan. 31, 2002. For the second straight 
year, female idol singer Ayumi Hamasaki (Avex) was named domestic artist 
of the year. In the best new domestic artist category, the winners includ-
ed Zone (Sony Music Records), Mika Nakajima (Sony Music Associated 
Records), and w-inds (Pony Canyon). Best new international artist was 
Michelle Branch (Warner Music Japan). A total of seven songs received 
song of the year honors, including "Can You Keep a Secret" and "Travel-
ing," recorded by Utada Hikaru (Eastworld/Toshiba/EMI) and "Shiroi 
Koibitotachi" ("White Lovers"), recorded by Keisuke Kuwata (Victor Enter-
tainment). Awards also went to a total of 11 albums in the best rock album 
of the year category, including Mai Kuraki's Perfect Crime (Giza), Ken 
Hirai's Gaining Through Losing (DefStar Records), and Aerosmith's Just 
Push Play (Sony Music Japan International). The ceremony was broad-
cast live nationwide on NHK satellite TV. STEVE McCLURE 

EMI Recorded Music U.K. & Ireland chairman/CEO Tony Wadsworth reorgan-
ized his senior management ahead of the group's global restructuring (see 
story, page 8). Philippe Ascoli is named managing director of the Virgin and 
Source labels in London. He was VP of A&R/GM of repertoire for Virgin 
Records U.K. and managing director of Source. VP of international market-
ing Mike Allen now adds responsibility for all the U.K. international market-
ing departments. Mike McMahon has been promoted to commercial direc-
tor of sales for EMI Recorded Music U.K. & Ireland in London. He was sales 
director of EMI Records Group U.K. & Ireland. Cathy Cremer has been pro-
moted to director of communications for EMI Recorded Music U.K. in Lon-
don, encompassing communications, artist relations, and the management 
of administration and facilities for both Capitol and Virgin. Dublin-based 
Willie Kavanagh, currently managing director of EMI Ireland, will now 
become managing director of EMI Recorded Music Ireland, with responsibility 
for all EMI and Virgin labels' business in that territory. GORDON MASSON 

US, 
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Paris-based Musiwave, which claims to be "Europe's 
leading provider of mobile music services to 
telecommunication operators" has launched what 
it claims is the first polyphonic ring-tone service 
capable of playing original recordings protected by 
a proprietary digital-rights-management technol-

ogy. The venture is supported by EMI Recorded Music, Virgin Records, 
and BMG Entertainment. JULIANA KORANTENG 

Spanish police have seized more than 35,000 pirated CDs ready for street 
sale and arrested 37 people during a coordinated series of raids in Madrid. 
Mariano López, director of the anti-piracy unit at authors' body SGAE, 
calls the operation "the biggest blow against piracy so far this year by 
the police." However, he cautions that the raids on several buildings 
showed that "[pirates'] operations are more sophisticated, and they are 
spreading the risks; they now don't copy and store the pirated CDs in 
the same building. The police still don't know where they recorded the 
CDs." SGAE says piracy cost the music industry some 108 million euros 
($93 million) in lost revenue in 2001. An international anti-piracy con-
gress is to be held in April in Madrid to coincide with the Spanish pres-
idency of the European Union. HOWELL LLEWELLYN 

RECORD COMPANIES: Mario Sala is 
promoted to director of A&R and 
international marketing for Virgin 
Music Italy in Milan. He was mar-
keting manager of catalog and inter-
national repertoire. 
Morten Dahlgren is named Edel 

Records head of local operations for 
Sweden and Norway in Malmo, Swe-
den. He was managing director for 
the EMG Group. 
Massimo Guiliano is promoted to 

president of Warner Music Italy in 
Milan. He was managing director. 
Yoshiro Ozeki is named senior 

VP/CFO of Nippon Columbia in Tokyo. 
He was VP/CFO of e-commerce infra-
structure company Nihon Ariba K.K. 

MUSIC PUBLISHING: Martin Inge-
striim is named Nordic VP and 
Sweden managing director for Uni-
versal Music Publishing Group 
(UMPG). He was managing director 
of the UMPG Nordic region and 
remains in Stockholm. 
Hans Desmond is promoted to 

managing director of Warner/Chap-
pell Music Nordic in Stockholm. He 
was VP of creative affairs. 
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With her single "From Sarah With Love" (X-Cell/Epic) on 
the charts in seven European territories, singer Sarah Con-
nor took time out from a busy promotional schedule to per-
form at the Echoes and collect the award for best national 
female rock/pop artist. 

BMG artist Udo Lindenberg was on hand to add his plaudits 
to Echo victories for stablemates Peter Maffay (national 
male rock/pop artist) and Dido (international female rock/ 
pop artist). Pictured, from left, are BMG Europe president 
Thomas M. Stein, Maffay, Lindenberg, Dido, and BMG 
chairman/CEO Rolf Schmidt-Holtz. 

Just ahead of his appearance on the Billboard "Brit List" of 
influential British execs in the global music industry (Bill-
board. March 23). New York-based BMG Music Publishing 
Worldwide president Nick Firth, right, flew to Berlin to help 
make sure that the record companies didn't take all the 
limelight at the Echoes. Joining him at the after-show party 
is BMG Ufa Music Publishing Germany managing director 
Hartwig Masuch. 

Doing their best to make the evening a family affair, Motor 
Music managing director Petra Husemann-Renner, left, cel-
ebrates her label's involvement in a pair of Echo wins (for 
hip-hoppers D12 and hard rockers Rammstein) with her 
husband, Universal Germany president/CEO Tim Renner. 

Echoes Heard In Germany 
The German music industry turned out 

in force March 7 for the 11th annual Echo 
Awards, held in Berlin's ICC conference 
center. Some 4,000 industry representa-
tives, as well as 1,000 paying members of 
the public and more than 4 million Ger-
man TV viewers, watched a 
show budgeted at 2.5 million 
euros ($2.2 million), which 
was hailed by a number of 
industry notables as the best 
Echo Awards show yet. Gerd 
Gebhardt, chairman of the 
Echo Awards and of organizer 
the Phonographic Academy, says that both 
broadcaster RTL—which televised the 
show live—and the local record industry 
were very satisfied with the ratings 
achieved. The results justify the spend, 
Gebhardt says, noting: "We had a budget 
of 2.5 million euros; that won't change 
much unless we by to scale back our oper-
ations by adopting a more modest venue 

or save on the stage production." 
Universal labels took the lion's share of 

the 25 awards, collecting eight in total. 
Three of those were related to Polydor's 
No Angels, the five-piece girl group put 
together as the result of Germany's ver-

sion of the internationally suc-
cessful Popstars TV talent 
show. No Angels was named 
best national rock/pop group, 
while the act's debut release, 
"Daylight in Your Eyes," was 
named best national rock/pop 
single. The campaign sur-

rounding the act won Polydor Germany 
managing director Tom Bohne an Echo 
award for marketing. 

Veteran Swiss singer Catarina Valente 
was presented with a lifetime achievement 
award for her contribution to the German 
industry. International winners induded Ali-
cia Keys, Dido, Destiny's Child, Robbie 
Williams, D12, Safri Duo, and Linlcin Park. 

Celebrating the success of another Echo Awards show with industry colleagues 
are event organizer the German Phono Academy's managing director Werner Hay 
and chairman Gerd Gebhardt. Pictured, from left, are Hay, Gebhardt, WEA Ger-
many GM Alexander Maurus, and Epic Germany managing director Jtirg Hacker. 

Basking in the glow of a string of Uni-
versal Echo Awards wins are Universal 
Music Germany/Switzerland/Austria 
president Victor Antippas, left, and 
London-based Universal Music Inter-
national CFO Boyd Muir. 

Former president of EMI Music Ger-
many/Switzerland/Austria Helmut 
Fest, left, now an entertainment indus-
try consultant, meets with Jürgen 
Becker, deputy chairman of authors' 
body GEMA, at the Echo Awards after-
show party. 

BMG Berlin managing director Christ-
ian Wolff, left, and Warner Music Ger-
many president Bernd Dopp compare 
notes on their respective labels' Echo 
Awards victories. 

Among the many international visitors 
to this year's Echo Awards were EMI 
Recorded Music senior VP Rupert 
Perry, left, who came from London for 
the occasion, and EMI Switzerland 
managing director Erwin Bach. 

Attending the Echo Awards both to perform and collect an 
award was J Records' Alicia Keys, voted best international 
newcomer by MTV viewers. 

Among the civic dignitaries—including the mayor of 
Berlin—and politicians attending the 11th annual Echo 
Awards as guests of the German music industry was Minis-
ter of Culture Julian Nida-Rümelin. He is pictured here 
with his wife, Nathalie. 

Nadine Krüger, right, a popular presenter on music-TV 
channel Viva, congratulates Schiller member Mirco von 
Schliefen on picking up the Echo Award for best dance 
single with "Dream of You" (Zeitgeist-Polydor). 
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ME CHANTS&MARKETING 
Mangos Files Chapter 11 
Proposed Merger With CD Warehouse Stalls Again 
BY MATTHEW BENZ 
NEW YORK—The latest twist in 
the proposed Djangos.com/CD 
Warehouse merger came March 6, 
when Djangos, the would-be ac-
quirer, filed for Chapter 11 bank-
ruptcy protection. Given the nu-
merous delays to the deal thus far, 
it seems less certain than ever 
that the proposed combination of 
e-commerce with bricks and mor-
tar will ever manifest itself. 

For its part, Djangos—a Portland, 
Ore.-based retailer of new and used 
music and videos—insists the deal 
can be salvaged. Company chair-
man/CEO Steve Wood 
declines to discuss 
exactly what led the 
company to seek 
bankruptcy protec-
tion. But he notes 
that "the point of 
bankruptcy is to give 
a company some breathing room 
from creditors that are applying 
pressure. So, obviously, that's most 
of the answer right there." 
Wood says the bankruptcy filing 

is "an opportunity to regroup and 
actually could potentially enhance 
the opportunity to get a deal done 
with CD Warehouse." 

based CD Warehouse, which were 
trading at 49 cents at the time of 
Djangos' offer and rose to as high as 
$1.22 in late October, currently 
trade at around 15 cents. 
The premise of the merger was 

that Djangos.com's e-commerce 
business would complement CD 
Warehouse's retail presence, 
which consists of some 47 stores 
selling new and used CDs. Geof-
frey Madden—the investment 
banker from the New York firm of 
Christman Peters & Madden who 
has been advising Djangos—has 
said that the combined firm would 

be profitable. He de-
clined to comment 
for this story. 
CD Warehouse has 

234 separately owned 
franchise stores that 
are not part of the deal. 

Djangos said that 
its bankruptcy does not affect the 19 
stores it operates in four states. But 
some speculate that its creditors, 
which include Comerica Bank, may 
seek to have the stores included. 
CD Warehouse's own attempt at e-

commerce officially ended in Sep-
tember 2000—in part, Salyer said at 
the time, because the company want-
ed to become profitable again. But 
that has yet to happen. Through the 
first nine months of 2001 (the latest 
period for which figures are avail-
able), the company had a net loss of 

$7.84 million, or $2.14 
per share, on $20 mil-
lion in sales. It has also 
dealt with several 
franchisee lawsuits. 
Should the Djan-

gos deal fall through, 
CD Warehouse could 

still resurrect e-commerce. How-
ever, franchisees have expressed 
concerns in the past that the com-
pany's Internet initiatives cut into 
their business. 
Of equal concern is that the e-

commerce business be profitable 
on its own. "I have not yet seen an 
e-commerce solution that shows 
stand-alone profitability for music 
and entertainment products," 
Salyer says. "[About the only Web 
site] that we've seen work prof-
itably is eBay." 

Regarding the Djangos merger, 
Salyer adds, "It has been the policy 
of CD Warehouse and management 
from the very beginning to be very 
diligent about this relationship, 
especially in light of our experience 
with the Internet. And that's the 
reason that we insisted on a merg-
er for cash." 

tcrlari= —rO 

OPPORTUNITY FOR IMPROVEMENT 
Founded in 1999, Djangos is "a 

small, developmental-stage company," 
Wood says. It is also one with a bal-
ance sheet in need of 
some repair. "Restruc-
turing will give us an 
opportunity to clean it 
up and probably make 
the opportunity more 
attractive to investors" 

Djangos made its 
initial $ 1-per-share offer for CD 
Warehouse early last October (Bill-
board, Oct. 27, 2001). Later that 
month, the purchase price was 
raised to $ 1.50 per share, or $5.49 
million. Since then, the letter of 
intent has twice been extended to 
give Djangos time to secure the 
financing it needs for the purchase. 
Wood adds, "Both companies are 

continuing to talk about opportu-
nities, whatever shape they may 
take." He expects that the company 
can re-emerge from bankruptcy in 
three to six months. 
CD Warehouse chairman/CEO 

Christopher Salyer says, "To the 
extent that Djangos would contin-
ue to have an interest in a relation-
ship with CD Warehouse, a merger 
for cash would still be an opportu-
nity that the company would con-
sider." Shares of Oklahoma City-

Radio Station KIM 1410 AM 
Helps Propel Jazz & Blues' Sales 

BY PATRICIA BATES 
CARMEL, Calif.—A Southern California specialty 
jazz/blues store is reporting booming business in a bear-
ish music market, thanks in part to the programming 
control it has over a well-known area radio station 
owned by the same parent company. 
The Jazz & Blues Co., a 7-year-old, 1,300-square-foot 

store located in the Crossroads Shop-
ping Village in Carmel, reported dou-
ble-digit increases in grosses from 
CDs last year, despite an overall down-
turn for the recording industry. The 
retailer is owned by Wisdom Broad-
casting Co., which is also home to 
KRML 1410 AM Carmel (perhaps 
best-known as the jazz radio station 
where Clint Eastwood made his direc-
torial debut as DJ Dave Garner in the 
1971 thriller Play Misty for Me) and 
Black-Hawk Records. It credits its suc-
cess to increased synergies with the 
all jazz/blues format radio station. 
Wisdom Broadcasting Co. presi-

dent/CEO Gil Wisdom says, "What is 
really having an effect on our overall 
sales is that we've been doing our own 
programming since Jan. 8, 2001, on 
KRML 24 hours a day." Prior to that, 
the Jazz & Blues Co. relied on KLON Los Angeles for the 
bulk of its radio programming 

CLASSIC TO CONTEMPORARY 
Wisdom management says KRMUs sound reflects 

the variety in Jazz & Blues Co.'s mix of current and 
classic jazz artists. "I can play George Shearing, fol-
lowed by Jane Monheit and next 
Count Basie, and it all goes togeth-
er," Wisdom VP/concert manager 
Alan Schultz says. 

Likewise, "what's hot for [the Jazz 
& Blues Col almost always has to do 
with what we are playing in-store," 
Wisdom says. "Our classics over the 
years have been Miles Davis, Kind of 
Blue; [the self-titled CD] John Col-
trane and Johnny Hartman; Billie 
Holiday, Lady in Satin; and Stan Getz 
and Joâo Gilberto, Getz/Gilberto, 
besides Gene Ammons." 

The Gene Ammons Story: Gentle 
Jug (the first volume) has consis-
tently been the best-selling title 
since 1993, when Prestige Records 
reissued the 1977 original. The 
other top CDs in 2001 were Karrin 
Al lyson's Ballads: Remembering 
John Coltrcme (Concord Jazz), Jane 
Monheit's Come Dream With Me 
(N-Coded Music), Poncho Sanchez's 
Soul of the Conga (Concord Jazz), 
and Jimmy Smith's Dot Corn Blues (Blue Thumb). 

The Jazz & Blues Co. has at least 5,000 titles in inven-
tory, with customers asking for 50-plus special orders a 
week. The retailer goes by CDs' suggested retail prices 
instead of discounting or couponing. 

As for marketing, the retailer runs 30-second spots 
on a local cable TV network twice a day, seven days a 
week, as well as announcements in the Coast Week-
ly newspaper. Cooperative advertising with labels is 
minimal. "Concord Jazz has been about the only 
major jazz label that rents space on our listening 
posts and sponsors features on KRML," Wisdom says. 

"We usually don't get anything for 
free by ordering in quantity from 
distributors or anything like ad 
allowances." 
The store is also profiting from 

related-merchandise sales. It offers 
designer Michael Rios' one-of-a-kind 
T-shirts for $ 135 to $ 175 (which 
Carlos Santana wears onstage), hats 
(French berets to Greek fisherman), 
collectibles (bronze four-piece sculp-
ture sets by Blaine Black for up to 
$3,000), greeting cards, posters 
(such as vintage Monterey Jazz Fes-
tival posters), jewelry, fine art (orig-
inals by Carol Hand and jazz prints 
by the late Hank Ketcham, the 
Carmel-based cartoonist of Dennis 
the Menace), photography (Leigh 
Wiener to Will Wallace), and instru-
ments (percussion by Lucinda Elli-

son and guitars from the mid-$200 range and upward). 
KRML currently claims a 35-plus age demograph-

ic; however, management says the listener/consumer 
base is starting to skew even younger. "All five areas 
of the jazz music industry that we're in with Wisdom 
Broadcasting Co. are skewing toward a younger audi-
ence. We're getting a lot of women at our concerts, 

especially single ones," Wisdom 
observes. "I think the PBS-TV doc-
umentary that Ken Burns did on 
jazz may have something to do with 
it this year, along with the number 
of jazz festivals now." 

In addition to a heavy schedule 
of in-store performances—which 
have numbered more than 300 
since the retailer opened in 1994 
—local enthusiasm for the Mon-
terey Jazz Festival, held here annu-
ally, also helps propel business. 
"Monterey is one of the most 
important cradles of jazz in the 
world," Wisdom says. "What we 
have here is passion-driven." 

Meanwhile, Wisdom Broadcasting 
Co. is also hoping to mobilize con-
sumer passion in a series of new ini-
tiatives ranging from a new Web 
site—thejazzandbluescompany 
.com—to eight in-house albums in 
the works for Black-Hawk Records. 
Wisdom Broadcasting Co. has 70-

plus vintage and master recordings from Getz to Hol-
iday, since taking over the bulk assets in 1995 of 
Black-Hawk Records in San Francisco. The catalog 
includes a 36-minute tape that Holiday made Oct. 5. 
1958, at the very first Monterey Jazz Festival. 

• 
JON» 

Shades of Blue. The Jazz & Blues Co. 
of Carmel, Calif., is reporting solid 
sales, thanks in part to its ties to ra-
dio station KRML-AM Carmel. Both 
the retailer and the radio station are 
owned by Wisdom Broadcasting Co. 
(Photo: Patricia Bates) 
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DataPlay Rollout Indudes Jive Catalog 
BY BRIAN GARRITY 
NEW YORK—Zomba has inked an 
agreement to release albums from Jive 
Records acts and its other artists on 
the new DataPlay format. The pact, an-
nounced March 19, clears the way for 
such popular artists as Britney Spears, 
'N Sync, Aaron Carter, R Kelly, and Joe 
to be available for purchase on the 
coin-sized medium, which can hold up 
to 11 hours of digital music. 

DataPlay chief marketing officer Pat 
Quigley calls the Zomba deal "a key 
building-block" in the company's strat-
egy to build consumer and retailer in-
terest in the format. 

"Zomba is a very progressive com-
pany and represents some of the 
hottest musicians today," Quigley said 
in a statement. "Zomba's support will 
not only strengthen DataPlay's en-
trance into the market, but it [also] en-
sures that enthusiastic fans will be able 
to enjoy a new music experience with 
their favorite Zomba artists." 

For a company introducing an en-
tirely new format that also requires the 
purchase of new hardware for both the 
playback and recording of the music, 
high-profile support from labels with 
star talent is essential. Toward that end, 
Boulder, Colo.-based DataPlay is work-
ing with Universal Music Group, the 
EMI Group, and BMG Entertainment, 
which have also announced plans to 

QUIGLEY 

distribute music on the format. 
Still to be determined is which art-

ists and which prerecorded titles will 
be available when the format 
launches later this year. However, the 
company aims to make the first of its 
portable playback/recording devices, 
as well as its initial music releases, 
available May 21. 

SMALL SIZE, BIG POSSIBIUTIES 
About the size of a quarter, DataPlay 

digital media are single-sided 250MB 
and double-sided 500MB micro-optical 
discs that support both user-recorded 
and secure prerecorded content. One 
500 MB digital disc can hold 11 hours 
of music downloads or five complete 
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prerecorded albums of CD-quality 
music, hundreds of high-resolution 
photographs, or dozens of games. 

The company is using such features 
to sell itself to label partners. DataPlay 
has been generating increased inter-
est among music companies, as they 
begin experimenting with new formats 
and content-protection technologies 
to help reduce mass digital reproduc-
tion of CDs (Billboard, March 23). 

Ivan Gavin, executive VP of fi-
nance and commercial operations of 
North America for the Zomba Rec-
ord Group, notes that "DataPlay pre-
sents exciting new digital possibili-
ties for distributing and enjoying 
music, and it epitomizes the kind of 
emerging technologies that Zomba 
will leverage to maximize exposure 
for our artists." 

DataPlay plans a mid-May promo-
tion blitz under the slogan "My Music. 
My Way." Some 2,000 spots in the top 
50 markets will be used to plug the for-
mat, the devices, and participating 
artists and retailers. Prerecorded titles 
will retail for $13-$18; the devices will 
cost between $279 and $369. 

In addition to its content agree-
ments with leading music labels, 
DataPlay has deals in place with device 
manufacturers Samsung, Toshiba, 
Evolution, Digisette, MPMan, iRiver, 
and Pretec. 
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Of Independents. 
SOUTHWESTERLY WINDS: Houston-
based one-stop Southwest Wholesale 
is stepping up its distribution efforts. 

Southwest will continue to main-
tain its distribution relationship 
with Memphis-based Select-O-Hits, 
which sells the company's labels to 
most major accounts. However, 
Southwest has brought on Ron 
Barnes (formerly with City Hall 
Records and M.S. Distributing) and 
Ty Visconti (most recently with 
DNA) as national account directors; 
they will peddle the firm's regional 
wares to select large accounts like 
Handleman and Wherehouse. The 
salesmen report to VP of sales and 
retail marketing Rick Shedd; on the 
label side, Houston-based Frank 
Jackson acts as project manager. 
More hiring is in the works. 

According to Shedd, the thrust of 
the effort is to heighten the nation-
al retail profile for Southwest's 
regionally based rap, Latin, and Texas 
country product, the consignment 
sale of which has been a cornerstone 
of the one-stop's business. Shedd 
says, "It's a regional thing, and you 
need to know where to sell it." 
Southwest president Robert 

Guillerman adds, "We are trying to 
set up a distribution company that 
is regional in focus and one that 

allows labels who feel they need to 
get with a bigger machine to do so 
with an easy transition ... We are 
trying to improve our services as we 
go and at the same time stay flexi-
ble. We are trying to have a situa-
tion in which there is industry 
excitement about and awareness of 
our labels, [which] all distributors 
and labels have easy access to, and 
[which] doesn't make our labels feel 
tied down." 

OFF THE BLOCK Sony Music has decid-
ed to hang on to RED Distribution. 
On March 14, the company issued 

a statement indicating that it would 
no longer attempt to offload the 
company. "I am pleased that RED is 
off the market and Sony Music has 
no plans to sell it." RED president 
Ken Antonelli said in the statement. 
Sony Music vice chairman Mel Ilber-
man added, "Ken Antonelli has the 
complete support of Sony Music as 
he continues to build RED." 
The announcement came days 

after word surfaced at the Nation-
al Assn. of Recording Merchandis-

by Chris Morris 

ers' convention that Artemis 
Records had walked away from a 
deal to buy the distributor (Retail 
Track, Billboard, March 23). Sony 
found itself to be the 100% owner 
of RED again last fall, after Edel 
Music defaulted on its last $25 mil-
lion payment of its $75 million 
purchase of 80% of the firm. 

FLAG WAVING: The Memphis quintet 
Bumpercrop serves up a tangy and 
diverse stew of Southern roots 
music on its self-released debut al-
bum, Last Man Standing. 
The band's music has been in 

gestation for a long time. "We've 
been playing since 10th grade, run-
ning through different musicians," 
says vocalist/guitarist Matt Ruh-
land, who is partnered in the band 
with high-school buddy Blaine 
Loyd, Bumpercrop's vocalist/ 
bassist. "[We were in] cover bands 
doing all of that. We started writing 
our own stuff when we went to col-
lege in '93." 
The band's influences run a wide 

gamut, from Neil Young and Grate-
ful Dead to Camper Van Beethoven 
and R.E.M. "A lot of our role mod-
els are the older musicians," Loyd 
says. "We listen to a lot of different 
music . . . We're actually influ-
enced by a lot of bluegrass and 
early country, and later Austin 
[country music]." 
Last Man Standing is a heady, 

solidly played mix of brazen South-
ern rock and old-fangled country 
sounds; former Neighborhood Tex-
ture Jam and Tearjerkers pedal-steel 
guitarist John Whittemore and fid-
dler Jon Westover add some tradi-
tional flavor to the proceedings. 

Currently, the album is only avail-
able at Bumpercrop's shows and 
through its Web site (bumpercrop-
band.com). Interested distributors 
may contact Loyd at 901-219-3996 
or through the site. 

Later this month, Bumpercrop 
will begin a mid-South tour of major 
markets in Arkansas, Tennessee, and 
Mississippi. Loyd says, "We want to 
get out of town, but we don't want 
to do it stupid." 
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Track. 
10-Q SHUFFLE Tower Records report-
ed a loss of $9.4 million on sales of 
$293.7 million for the quarter ended 
Jan. 31., according to its filing with the 
Securities and Exchange Commission. 
The loss was a 71.6% increase on the 
$5.5 million recorded in the same time 
period in the preceding year, when 
sales were $323 million—which 
means that the company experienced 
a 9.1% drop in sales. 
Tower attributed the loss to a re-

structuring and impairment charges of 
$11.7 million for the quarter. The com-
pany also said it had completed the sec-
ond phase of its three-phase restruc-
turing plan and intended to complete 
the final phase—which includes shut-
tering its remaining unprofitable 
stores—by the end of its current fiscal 
year. The company did not specify how 
many stores would be closed. 

TINIER 
IntlIROS•VIIIH• BONS 

The company's earnings before 
interest, taxes, depreciation, and 
amortization were $7.2 million for the 
quarter, including the charges, while 
its operating loss was $412,000. For 
the six-month period that ended Jan. 
31, Tower posted a loss of $20.6 mil-
lion on sales of $520.4 million, com-
pared with a loss of $6.2 million on 
sales of $578.4 million. 

Tower said it is involved in negotia-
tions with several lenders to refinance 
its revolving credit facility, which 
matures April 23. As of Jan. 31, the 
merchant had drawn down $150.3 mil-
lion of the $193 million available under 
the facility's lending formula. 

Gross profit fell two percentage 
points to 27.4% from the 29.4% Tower 
achieved at the end of the quarter in 
the same time period one year earlier. 
But Tower showed improvement in 
controlling expenses, as selling, gen-
eral, and administrative costs fell to 
245%. down from the 26.3% it report-
ed for the period ending Jan. 31, 2001. 
Interest expense was $6.7 million for 
the quarter and $13.3 million for the 
first half of the company's fiscal year. 
During the quarter, Tower also 

opened four stores and closed three, 
bringing its store count to 173. 

At the end of the quarter, Tower 
reported inventory was valued at 
$230.1 million, down from $285.3 
million at the same time last year. 
Meanwhile, accounts payable totaled 
$164.5 million, and it has $110 mil-
lion in debentures due in 2005. Total 

shareholders' equity just escaped a 
negative net worth, coming in at $1.6 
million, down from $ 105.4 million 
one year earlier. 

HALF ALBUMS: With all the talk 
about copy protection and manage-
ment at the National Assn. of Record-
ing Merchandisers' (NARM) conven-
tion, some other issues may have 
gotten lost in the shuffle. But Retail 
Track found it significant that so 
many executives were talking about 
coming out with shorter albums in 
order to deliver titles below the $10 
price point, the magic number that 
everybody believes will drive sales. 

Sony Music Distribution chairman 
Danny Yarbrough says his labels will 
issue albums that have six or eight 
songs on them. This will kill a few of 
issues for retailers: one, the problem of 
not having an introductory price point 
for the young. Two, it could get cus-
tomers to take chances on developing 
artists they may be curious about, but 
not enough to fork over $15 or $20 
And three, it may serve as the next best 
thing for the single, if the labels don't 
want to revive that configuration. 

Other major-label distribution exec-
utives also expressed—off the record— 
a willingness to issue EPs, and 
independents discussed the issue at an 
Assn. for Independent Music meeting. 
There, Alligator Records head Bruce 
Iglauer suggested albums with 10 
songs. I called him after the NARM 
meeting, and he says it's just an idea, 
"but I like the idea of a sticker that says 
'Ten songs for $ 10.' " In addition to giv-
ing value, it probably brings the 
albums back down to the 40-minute 
mark—and I don't know about the rest 
of you, but that is about the extent of 
my attention span when I am listen-
ing to most artists. It is only my 
favorite artists that I am willing to 
spend more time with. 

Getting back to the copy-protection 
topic, Iglauer suggests that for those 
labels that are worried about the legal 
implications of putting out encrypted 
albums that cannot be played on all 
players, they should issue the album 
in both formats: copy-protected and 
unprotected red-book versions. But he 
thinks the latter may have a higher list 
price of maybe $3 more. 

AT PRESS TIME EMI Music Distribu-
tion is closing three of its sales offices 
(Dallas; Washington, D.C.; and Boston), 
according to sources. As part of the 
restructuring, two senior executives— 
executive VP Gene Rumsey and senior 
VP Jeny Brackinridge are leaving the 
company. Ronn Werre, who headed up 
the company's national account group, 
is upped to senior VP. 

TS&MARKETING 

Berkner Lends Tunes To 
BY MOIRA McCORMICK 

CHICAGO—Rising children's artist 
Laurie Berkner is joining forces with 
children's shoe manufacturer Elefanten 
and the nonprofit Americans for the Arts 
in a retail charity promotion called Steps 
to Art that is designed to benefit early-
childhood arts education programs. 

The promotion launches in August, 
traditionally the beginning of retail's 
back-to-school focus. It involves a spe-
cial $10 compilation CD, Bumblebees 
& Googleheads: Fun Songs by Laurie 
Berkner, sold exclusively at partici-
pating Elefanten retailers, including 
all 84 Nordstrom locations. (Berkner 
will also perform a short concert tour.) 
All proceeds from the CD's sales are 
earmarked for preschool arts educa-
tion, via Washington, D.C.-based 
Americans for the Arts. 
New York-based Berkner, a former 

preschool music teacher, says she was 
first approached about the project by 
Madison, Wis.-based Shine Advertis-
ing, Elefanten's ad agency. Initially, the 
plan was to give away a Berkner audio 
product as a gift with the purchase of 
Elefanten shoes. Instead, the nine-
song Bumblebees & Googleheads was 
compiled from Berkner's three albums 
(on her own label Two Tomatoes 
Records) and will be sold via point-of-
sale countertop displays. 

Elefanten sent Berkner to retail meet-

ings in Chicago, Seattle, and Milwaukee 
to introduce her to "the people who sell 
Elefanten shoes and who'd have my CD 
on their countertops," she says. 

According to Elefanten president 
Mark Kohlenberg, Berkner was a hit: 
"In Seattle, the conference room was 
full of Nordstrom buyers looking at 
next season's shoes. [As Berkner per-
formed], there they were, getting jiggy 

with Laurie, clapping and singing 
along—it was great" 

Kohlenberg says hundreds of Elefan-
ten retailers nationwide are taking part 
in Steps to Art. Retailers pay for the CDs 
upfront, and the proceeds go straight to 
charity. 'We were leery at first about sell-
ing something other than footwear," he 
acknowledges. But he says the $10 price 
point is a positive factor, pointing out 

Charity CD 
that his company's customers tend to be 
well-heeled to start with. "Elefanten-
buying parents spend $40-$50 on baby 
shoes. [Plus] the CD doesn't compete 
with our other products." 

Elefanten is providing its retailers 
with "a turnkey retail merchandising 
kit, so they don't have to worry about 
[selling unfamiliar product.] It con-
tains the counter display, a training 
program with background on the 
cause and Laurie, a sales contest, etc." 
Elefanten is placing ads this fall in par-
ent-targeted publications like Parent, 
Child, Martha Stewart Living, and 
Rosie and providing retailers with "as 
seen in" ad slicks for in-store display. 
Though Berkner won't receive any 

of the proceeds from Bumblebees & 
Googleheads sales, she says that Steps 
to Art is affording her valuable expo-
sure. David Gotskind, owner of upscale 
independent retailer Gotskind's Shoes 
in the Chicago suburb of Naperville, 
says Elefanten has already sent out a 
sample of Berkner's music, which has 
been playing in the store. 'This is the 
first time [we've sold] kids' audio, so 
this is unusual," he says. He notes that 
he expects a favorable response. 

For its part, Nordstrom says it hopes 
consumers appreciate "being able to 
purchase both Elefanten footwear and 
the CD in one place, while benefiting a 
good cause to boot." 

Arc you with 
the right ONF-STnP7 

AEC is the place to be 

The most experienced sales staff in the industry 

Competitive Pricing 

Over. 245,000 titles on CD alone 

Complete selection of DVD and VHS 

Largest selection of accessories from any one-stop 

Award winning weekly magazines -aped and Z it. 

Electronic orders with our plieledisc and online witli ;PM 
Our Turn-Key Retail Website Solution ED 

,ask 

New Accounts Call: 
' 8004k35-9082 

I ,ax: 954-340-7641 
or visit us on the web at: 
www.kient.com 

AEC) locations: CD One Stop. Bethel, CT • Bassin Distributors, Coral Springs, FL • Abbey Road. LA • Atlanta 
PhilSdelphia • Los Angeles (3) • Sacramento • Thousand Oaks us • Madison • San Diego • Charlotte 
ChiCago • Milwaukee • Denver • Columbus • Nashville (2) • Tampa/St Pete • Lake Tahoe • Woodland, CA 

www.billboard.com 63 BILLBOARD MARCH 30, 2002 



The Only Nationwide 
Distribution Network 
Of Music And Video Product 

• Reno, NV Momence, It • pridleh , NJ 

Speed. Selection. Service. 
• 20[1,000 unique music and video SKO's on-hand 

- Music, Movies, Books from one source 

Call us today at... 11110-115-26110 ext. 2151 

>>> BAKER &TAYLOR 444 
Information mid Entertainment Services 

ME TS&MARKETING 

'Down Beat' Site Picks Up Rhapsody 
Magazine's Cyber Home Will Use Listen.com Service To Offer Unlimited Streaming 

BY BRIAN GARRITY 
NEW YORK—Listen.com has 
inked a deal to distribute its 
Rhapsody subscription service 
through the Web site of jazz 
magazine Down Beat. 

Under the agreement, Listen 
will offer an exclusive Down Beat-
branded version of Rhapsody via 
downbeat.com. Consumers will 
have unlimited streaming access 
to more than 25,000 tracks from 

Feeling Gravity's Pull. Sanctuary Records act Gravity Kills visited BMG Distrib-
ution's Washington, D.C. offices. The band's debut, Superstarved. was released 
March 19. Pictured kneeling in the front, from left, are BMG's Rachel Zager 
and Becca Popkin, Gravity Kills' Doug Firley, and BMG's Lois Echols. Pictured 
in the middle row, from left, are BMG's Laura O'Neill, Jill Reymer, and Dawn 
Costigan; Gravity Kills' Matt Dudenhoeffer; and BMG's Dan Tower. Pictured in 
the back, from left, are BMG's Joe Fanton, Sanctuary Records' Ray Koob, Grav-
ity Kills' Jeff Scheel and Brad Booker, BMG's Troy Scott, and Sanctuary 
Records' Brian Pearl. 

1,300 jazz and blues artists 
including John Coltrane, Ray 
Charles, Duke Ellington, Stevie 
Ray Vaughan, and John Lee 
Hooker—for $7.50 per month. 
An unlimited subscription fea-
turing more than 115,000 songs 
from artists in additional gen-
res will also be offered, for 
$9.95 per month. 
The deal is similar to the Rhap-

sody distribution arrangement Lis-
ten has with classical label Naxos 
of America. Rhapsody is also dis-
tributed by Seattle-based Internet 
service provider Speakeasy. 

Meanwhile, Listen is continuing 
to add content partners for Rhap-
sody. The company announced 
that it has signed a deal to distrib-
ute content from Sub Pop Records 
through its service. The deal 
marks the first pact between Sub 
Pop and a subscription service. 

Listen has also announced deals 
with Foodchain Records, Sub-
stance Records, and Second Na-
ture Recordings. The company 
has similar deals in place with 
EMI, BMG, Sony, and Warner 
Music, as well as with 46 other 
independent labels. 
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Seat Belts Stay Fastened 
For DVD-V's Amazing Ride 

BY JILL PESSELNICK 
LOS ANGELES—Well before the DVD 
officially hit stores March 25, 1997, it 
was named the home entertainment 
product of the 21st century at the 1996 
Consumer Electronics Show. As the 
format now approaches its fifth full year 
on the market, top home-video execu-
tives, analysts, and retailers say the 
DVD's exponential growth rate is not 
going to decline anytime soon, though 
there are issues of concern looking for-
ward—including the possible detri-
mental effects of lowering prices too 
soon and the potential impact of Inter-
net file-sharing technology. 
"We will see a watershed in 2002," 

Artisan Home Entertainment presi-
dent Steve Beelçs predicts. "This is the 
year in which we plan to go from 30 
million DVD machines installed [in 
U.S. homes] to more than 50 million. 
We're going to cross over beyond a 
50% penetration rate." 

Hard numbers are clearly indicative 
of these possibilities. In 1998, more 
than 1 million DVD players were pur-
chased in the U.S., a number that grew 
to 5 million in 1999, according to the 
DVD Entertainment Group (DEG). 
More than 9.8 million players were 
sold during 2000, and in 2001—when 
the DEG reported that DVD had 
become the fastest-selling consumer 
electronics product-16.7 million 
players were purchased. 

This data was accompanied by a 
steep, upward DVD software curve. 
Total software shipments reached 25 
million units in 1998, while close to 
100 million DVDs were shipped in 
1999. In 2000, the DEC announced 
that 182 million DVDs were shipped to 
retailers, and more than 364 million 
titles were shipped last year. 

"We're certainly seeing a changing 
of the guard toward DVD," says Sean 
Wargo, senior industry analyst for the 
Arlington. Va.-based Consumer Elec-
tronics Assn. "DVD will surpass VHS 
this year. But VHS [will be] around for 
a good five to 10 years. And there still 
might be a fringe market beyond that. 
We asked DVD owners [ in a recent 
poll] if they still used their VHS [tapes]. 
Ninety percent said yes. I expect that 
when recordable [DVD] comes out, the 
number will drop drastically." 

DreamWorks Home Entertainment 
head of domestic marketing Kelly 
Sooter also believes that many house-
holds will continue to maintain both 
formats for years to come. "The VCR 
is a satisfying experience," she says. 
"It's priced affordably. But we have 
seen continued interest in people pur-
chasing product [on DVD] that they 
already owned [on VHS]. 
Though the VHS format will still 

be hanging on, industry experts 
believe that, because of its collec-

tability and affordability, the DVD will 
maintain its upward growth pattern. 

DVD-Videos are more popular with 
consumers than VHS tapes because 
of the format's behind-the-scenes 
footage, commentaries, and interac-
tive, DVD-ROM-style games. The 
wealth of feature-packed titles avail-
able during the next several years is 
further likely to fuel sales and lead to 
record-breaking shipments. 
John Thrasher, VP of home video 

for the West Sacramento, Calif.-
based Tower Records chain, says, 
"We've got Harry Potter the next 
four years and Lord of the Rings for 
the next three. People are already 

talking about Spider-Man and the 
next Star Wars. This will fuel con-
sumer drive to collect DVDs." 

It is also the consumers buying 
DVD-Videos for the format's digital 
quality who are making a difference, 
says Karen Raskopf, senior VP of cor-
porate communications for Dallas-
based Blockbuster. "As DVD goes more 
mainstream, the enthusiasts will con-
tinue to like the bells and whistles, but 
[many] consumers will just [ care 
about] the sound and picture and the 
ability to skip around." 

PRICE ISSUES 
The affordability of DVD-Video is 

likely to continue to buoy the industry 
as well, though it brings with it some 
concerns. New Line Home Entertain-
ment president/C00 Stephen Ein-
horn says that "it's the availability of 
high-quality, low-price machines and 
high-quality, low-price programming" 
that led to, and will further influence, 
DVD-Videos' success. 
But 1‘ventieth Century Fox Home 

Entertainment senior VP of marketing 
Peter Staddon says the low price of 
some DVD-Video titles is a potential 
problem for the industry. "If I want to 
produce special editions, there is a lot 
of investment that goes into that. There 
have been [DVD-Videos] retailing for 10 
or 15 bucks. Some studios are driving 
the prices down to make [DVD-Video] 
an impulse item. If we are selling bar-

gain-basement DVDs, [the format] 
should be at 90% mass penetration." 

Concern regarding downloading 
movies on the Internet is also a possi-
ble plague on the DVD-Video industry. 
Many home-video executives look to 
the current crisis in the music indus-
try with a shudder, though they believe 
that the impact of file-sharing tech-
nology is still a ways off. 

"If there is one thing that could 
throw a wrench in the enthusiasm 
for DVD," Buena Vista Home Enter-
tainment president Robert Chapek 
says, "that is the one mid- to long-
term thing that could do it. Right 
now, we are fortunate to at least be in 
a better situation than the music 
industry. The depth of the files that 
need to be transferred are so exten-
sive that it acts as a barrier." 

Video Software Dealers Assn. presi-
dent Bo Andersen thinks that home-
video executives can take some impor-
tant cues from the response of the 
music industry to its file-sharing woes: 
"If there are only two or three or four 
delivery methods out there for movies 
and they are locked up too hard for 
consumers, that's going to provide 
some additional inclination among 
consumers to file share." 

The future of DVD-Video may also 
be rife with technological changes. 
Recent discussion has centered on 
high-definition content becoming 
available on DVD-Video. While Artisan, 
DreamWorks, Fox, and Universal have 
signed on to carry titles on NC's high-
def VHS format D-Theater beginning 
in early summer, a number of manu-
facturers have put their money behind 
a DVD-Video equivalent called Blu-ray 
(Picture This, Billboard, March 16). 

"People are not techno-phobic 
anymore," Columbia TdStar Motion 
Picture Group and Columbia TriS-
tar Home Entertainment president 
Ben Feingold says. "The prospect of 
HD [ high-definition content] is 
greater than what I would have 
thought a few years ago." 

But the timing of a potential switch 
is likely to be later rather than sooner. 
Lions Gate Home Entertainment direc-
tor of worldwide DVD operations 
Zachary Hunchar says, "I think from a 
consumer standpoint, the idea of a 
DVD player with a blue laser is intrigu-
ing. From the studio standpoint, we 
don't have a need for a disc that big. 
People haven't bought into it yet." 
Though it is hard to predict how 

consumers will be playing DVD-Videos 
in the future, Greg Durkin, research 
director of the New York-based indus-
try research firm Alexander and Asso-
ciates, knows that one thing is for sure: 
"If [DVD-Video] is going to act like the 
PC market did, everybody just has to 
fasten their seat belts." 

This. 
DVD MEMORIES: Skepticism, resist-
ance, and uncertainty were typical 
reactions to the DVD format prior to 
its official launch five years ago. At the 
time, a top home-video industry ana-
lyst told Billboard that it would be dif-
ficult to break people's VCR habit and 
that the videotape business would see 
little impact when DVD-Video offi-
cially arrived. A retail executive 
agreed, saying it would take time to 
explain to the public what DVD is. 
Numerous video companies likewise 
preferred to offer DVD-Video product 
only after demand was evident. 

While hindsight always seems to 
be 20/20, it is truly amazing that a 
product with this type of early reac-
tion went on to become the most 
successful home-electronics product 
launch in history. To commemorate 
the format's fifth full year on the 
market, Billboard surveyed a num-
ber of top executives about their 
fondest DVD-Video memories: 
New Line Home Entertainment 

president/C00 Stephen Einhorn: "I 
remember being at a [Video Software 
Dealers Assn.] meeting in a room with 
a couple of hundred retailers and say-
ing to them that I thought consumers 
were going to find added-value fea-
tures on DVD a positive and that con-
sumers would buy DVD in part 
because of the added value. I can't tell 
you how many people burst into 
laughter derisively. When we were the 
first ones to add deleted scenes and 
director's commentaries to DVDs, 
people were asking why we were 
spending the money. We wanted to be 
a leader in this. Since we don't have 
as many films [as other studios], we 
wanted to do novel things for con-
sumers, such as Easter eggs [on The 
Lawnmower Man] and DVD-ROM fea-
tures [on Lost in Space]." 

Buena Vista Home Entertainment 
president Robert Chapelc "There have 
been three milestones for us: One was 
when direct-to-video fare, such as 
Lady and the 73-amp Hand Cinderella 
Il, started selling on DVD. The release 
of Snow White and the Seven Dwarves 
was also a turning point. DVD has his-
torically been less family-oriented. We 
started a catalyst with its release last 
fall. The third one I would point out is 
[sales of] Pearl Harbor just last year." 
(The title sold a record-breaking 3.7 
million units in its first week on sale.) 

Columbia TriStar Motion Picture 
Group and Columbia TriStar Home 
Entertainment president Ben Fein-
gold: "When we launched DVD, the 
Luddite people in the film communi-
ty were nervous. We had a lot of push-
back from people who thought we 

should pay them for the privilege of 
releasing DVD. [Warner Home Video 
president] Warren Lieberfarb was tire-
less and passionate, and they put their 

money and their mouths into creating 
[DVD-Video] products. Columbia was 
the first company to launch interna-
tionally in the spring of 1998. We 
licensed Universal product for inter-
national distribution. [Columbia's]Air 
Force One was the first title to sell 
100,000 units. Things like Crouching 
Tiger, Hidden Dragon did almost 4 
million units. That's probably more 
than all other international titles com-
bined. Other highlights are the value-
added we did on Ghostbusters. That 
helped set the standard for a franchise 
catalog title." 

DreamWorks Home Entertainment 
head of domestic marketing Kelly 
Sooter: "We had been in existence for 
nine months when everyone was out 
doing DVD. We were literally a brand-
new studio. Then we came out with 
Saving Private Ryan, and it hit a mil-
lion units. Gladiator was the biggest 
seller of all time until Shrek.[Shrers] 
Revoice studio was a milestone from a 
content perspective. The animated 
menus make the format very interest-
ing and exciting beyond the quality of 
the picture and sound." 

THAT WAS QUICK: The fate of USA 
Home Entertainment's home-video 
properties is unclear since the an-
nouncement that Vivendi Universal— 
which acquired USA Networks last 
December—is dissolving the compa-
ny. While neither a Universal nor a 
USA representative could be reached 
for comment, it is believed that Uni-
versal Studios Home Video will begin 
distributing USA titles with the 
upcoming release of Gosford Park, 
originally set to hit stores May 28. 
There is no word yet as to how USAs 
sports titles that it distributes with the 
NBA, NHL, and NFL will be handled. 
USA layoffs are expected. 
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CINDERELLA II-DREAMS COME TRUE Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22026 

2002 NR 26.99 

. 

, 

 SCOOBY-D00 AND THE RELUCTANT WEREWOLF Scooby-Doo 
WARNER FAMILY ENTERTAINMENTANARNER HOME VIDEO 1879 

2002 

1953 

NR 

G 

14.95 

24.99 3 3 PETER PAN (SPECIAL EDMON) Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23668 

4 NFL: SUPER BOWL )000/1 Various Artists 
USA HOME ENTERTAINMENT 60334 

2002 NR 14.95 

5 4 ATLANTIS: THE LOST EMPIRE Animated 
WALT DISNEY HOME V1DEO/BUENA VISTA HOME ENTERTAINMENT 26622 

2001 PG 26.99 

6 2 BALTO II: WOLF QUEST Animated 
UNIVERSAL STUDIOS HOME VIDEO 89863 

2001 NR 19.99 

PLANET OF THE APES Mark Wahlberg 
FOXVIDEO 2003358 Helena Bonham Carter 

2001 PG-13 14.98 

5 SHREK Mike Myers 
DREAMWORKS HOME ENTERTAINMENT 83670 Eddie Murphy 

2001 PG 24.99 

9 6 THE PRINCESS DIARIES Anne Hathaway 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23638 Julie Andrews 

2001 G 22.99 

10 8 DISNEY'S AMERICAN LEGENDS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24234 

2002 NR 19.99 

11 CAST AWAY Tom Hanks 
EOXVIDEO 2402443 Helen Hunt 

2000 PG 19.98 

12 7 MEGGIDO-OMEGA CODE 2 Michael York 
GOODTIMES HOME VIDEO 337667 Michael Biehn 

2001 NR 19.95 

13 12 0 BROTHER, WHERE ART THOU? George Clooney 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24194 

2000 PG-13 14.99 

14 11 EXIT WOUNDS Steven Seagal 
WARNER HOME VIDEO 21%9 DMX 

2001 R 14.94 

15 9 A KNIGHT'S TALE Heath Ledger 
COLUMBIA TRISTAR HOME VIDEO 06140 

2001 PG-13 14.95 

16 10 DORA SAVES THE PRINCE Dora The Explorer 
NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 860183 

2002 NR 12.95 

17 VEGGIE TALES: LIONS, SHEPHERDS & QUEENS Veggie Tales 
BIG IDENLYRICK STUDIOS 2140 

2002 NR 19.99 

18 13 SNOW WHITE AND THE SEVEN DWARFS Animated 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22253 

1937 G 19.99 

19 17 SAVE THE LAST DANCE Julia Stiles 
PARAMOUNT HOME ENTERTAINMENT 156613 

2000 PG-13 14.95 

20 19 BARNEY: YOU CAN BE ANYTHING Barney 
BARNEY HOME VIDEO/LYRICK STUDIOS 2062 

2002 NR 14.95 

21 21 TUPAC SHAKUR: BEFORE I WAKE Tupac Shakur 
XENON ENTERTAINMENT 4099 

2002 NR 14.98 

22 26 BLOW Johnny Depp 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 6328 Penelope Cruz 

2001 R 14.94 

23 23 PEARL HARBOR: 60TH ANNIVERSARY COMMEMORATIVE EDITION Ben Aftleck 
TOUCHSTONE HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23871 Josh Hartnett 

2001 PG-13 24.99 

24 22 
., 
JURASSIC PARK III Sam Neill 
UNIVERSAL STUDIOS HOME VIDEO 86742 William H. Macy 

2001 PG-13 22.98 

ALONG CAME A SPIDER Morgan Freeman 
PARAMOUNT HOME ENTERTAINMENT 369715 Monica Potter 

2001 R 14.95 

26 24 RUGRATS EASTER Animated 
NICKELODEON VIDEO PARAMOUNT HOME ENTERTAINMENT 87185812 95 

2002 NR 12.95 

27 32 EASTER EGG-STRAVAGANZA Rolie Polie Olie 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24144 

2002 NR 12.99 

28 27 HANNIBAL (SPECIAL EDITION) Anthony Hopkins 
MGM HOME ENTERTAINMENT 1936879 Julianne Moore 

2001 R 14.95 

29 14 THE BIBLE John Huston 
FOXVIDE 0 2002073 Peter O'Toole 

1966 NR 9.98 

30 29 THE FAMILY MAN Nicolas Cage 
UNIVERSAL STUDIOS HOME VIDEO 89027 

2000 PG-13 14.98 

31 39 BOB THE BUILDER: THE BIG GAME Animated 
LYRICK STUDIOS 24168 

2001 NR 14.99 

32 16 DRAGONBALL 2: MAJIN BUU-TACTICS (UNEDITED) Animated 
FUNIMATION 335 

2002 NR 14.95 

33 30 RUSH HOUR 2 Jackie Chan 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5402 Chris Tucker 

2001 PG-13 22.94 

34 BEAR IN THE BIG BLUE HOUSE: VOL 1 Animated 
COLUMBIA TRISTAR HOME VIDEO 602223 

1998 NR 9.95 

38 MVP 2-MOST VERTICAL PRIMATE Richard Kam 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 37413 

2002 NR 19.96 

36 28 ELMO'S WORLD: SPRINGTIME FUN Sesame Street Muppets 
SONY WONDER/SONY MUSIC ENTERTAINMENT 64181 

2002 NR 12.99 

37 25 BRIDGET JONES'S DIARY Renee Zellweger 
MIRAMOS HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT 24647 

2001 R 14.99 

38 40 GLADIATOR Russell Crowe 
DREAMWORKS HOME ENTERTAINMENT 86026 

2000 R 19.99 

39 COYOTE UGLY Piper Perabo 
TOUCHSTONE HOME VIDE wee NA VISTA HOME ENTERTAINMENT 21794 Adam Garcia 

2000 PG-13 14.99 

40 33 
, , 
E BLUE'S CLUES: TELLING TIME WITH BLUE Blue's Clues 

NICKELODEON VIDEO/PARAMOUNT HOME ENTERTAINMENT 878943 

2002 NR 9.95 

• RIAA go d ceo for sales of 50,030 units or Si million in sales at suggested retail. • RIM platinum cell for sales of 103,000 units or $2 m'llion in sales at suggested retail. 

• IRMA gold certdication for a minimum of 125,030 units or a dollar volume of $a million at retail for theatrically released programs, or of at least 25,000 units and SI million at 
suggested retail for nontheatrical titles. IRMA platinum cenification Eor a minimum sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of at least 50,000 units and 52 million at suggested retell for nontheatrical titles. © 2002, VNU Business Media, Inc. and VideoScan. All rights reserved. 
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Billboard TOP DVD 
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cm 
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TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 

1 

NUMBER 1 
THE ONE 
COLUMBIA TRIS TAR HOME VIDEO 6006392 

fr::: 1 Week AI Number 1 

Jet Li PG- 13 27.96 

2 

3 
4 

---I-

Al: ARTIFICIAL INTEWGENCE (WIDESCREEN) 
DREAMWORKS HOME ENTERTAINMENT 89567 

Haley Joel Osment 
Jude Law PG- 13 2999 

1 L CINDERELLA II-DREAMS COME TRVE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 22033 

Animated NR 29.99 

THE LAST CASTLE 
DREAMWORKS HOME ENTERTAINMENT 89870 

Robert Redford 
James Gandolfini R 2659 

5 Ai.: ARTIFICIAL INTEWGENCE (PAN & SCAN) 
DREAMWORKS HOME ENTERTAINMENT 89885 

Haley Joel Osment 
Jude Law PG- 13 2999 

6 2 JAY AND SILENT BOB STRIKE BACK 
DIMENSION HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24665 

Jason Mewes 
Kevin Smith 

R 2999 

3 DON'T SAY A WORD 
FOXVIDEO 20113405 

Michael Douglas R 27.98 

8 NFL SUPER BOVVL )000/1 
USA HOME ENTERTAINMENT 60334 

Various Artists NR 1995 

- 9 THE MUSKETEER 
UNIVERSAL STUDIOS HOME VIDEO 521765 

Justin Chambers 
Mena Suvari PG-13 26.98 

- 10 INDEPENDENCE DAY (VVIDESCREEN) 
FOXVIDEO 2003668 

Will Smith 
Jeff Goldblum PG- 13 1898 

11 6 -o- 
LIONS GATE HOME ENTERTAINMINT/TRIMARK HOME VIDEO 7911 

Mekhi Phifer 
Josh Hartnett 

R 24.99 

12 9 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 21270 

Paul Walker 
Vin Diesel PG- 13 26.98 

13 SAY ANYTHING 
FOXVIDEO 2032452 

John Cusack 
lone Skye PG- 13 19.98 

14 THE EVIL DEAD-BOOK OF THE DEAD SPECIAL EDITION 
ANCHOR BAY ENTERTAINMENT 11904 

Bruce Campbell R 4998 

- 15 7 HARDBALL 
PARAMOUNT HOME ENTERTAINMENT 330794 

Keanu Reeves PG- 13 2999 

:- 16 5 BONES 
NEW LINE HOME VIDEO/WARNER HOME VIDE 3 5407 

Snoop Dogg R 24.98 

.- 17 8 PETER PAN (SPECIAL EDMON) 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 21620 

Animated G 2999 

=18 BLADE 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 54466 

Wesley Snipes R 24.98 

- 19 11 SHREK (SPECIAL EDITION) 
D RE AMWORKS HOME ENTERTAINMENT 89012 

Mike Myers 
Eddie Murphy 

RG 26.99 

20 16 MOULIN ROUGE 
EOXVIDEO 2003870 

Nicole Kidman 
Ewan McGregor 

PG- 13 29.98 

.21 SPACEBALLS 
MGM HOME ENTERTAINMENT 9Celoo 

Mel Brooks 
John Candy 

PG 14.95 

22 10 ATLANTIS: THE LOST EMPIRE 
WAIT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 24084 

Animated PG 2999 

-_23 12 RAT RACE 
PARAMOUNT HOME ENTERTAINMENT 336844 

Amy Smart 
John Cleese PG- 13 29.99 

24 HOOSIERS 
MGM HOME ENTERTAINMENT 8018 

Gene Hackman 
Dennis Hopper 

PG 14.95 

25 SCOOBY-D00 AND THE RELUCTANT WEREWOLF 
WARNER FAMILY ENTERTAINMENT/WARNER HOME VIDEO 41878 

Scooby-000 NR 
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Billboard TOP VIDEO 
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ewe the 12.000 video mein saes. - - 

Principal 
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TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 

NUMBER 1 
DON'T SAY A WORD 
fOXVIDEO 2003428 

,:tratri' 3 Weeks At Number 1 

Michael Douglas R 

2 Ai.: ARTIFICIAL INTEWGENCE 
DREAMWORKS HOME ENTEFITAINMENT 8%50 

Haley Joel Osment 
Jude Law 

PG- 

3 THE ONE 
COLUMBIA TRISTAR HOME VIDEO 60%2 

Jet Li PG- 13 

4 THE LAST CASTLE 
DREAMWORKS HOME ENTERTAINMENT 890139 

Robert Redford 
James Gandolfini 

R 

5 HARDBALL 
PARAMOUNT HOME ENTERTAINMENT 330793 

Keanu Reeves R6_13 

THE MUSKETEER 
UNIVERSAL STUDIOS HOME VIDEO 696 

Justin Chambers 
Mena Suvari PG- 13 

17 4 JAY AND SILENT BOB STRIKE BACK 
DIMENSION HOME VIDEO BUENA VISM HOME ENTERTAINMENT 7466303 

Jason Mewes 
Kevin Smith 

R 

8 FIAT RACE 
PARAMOUNT HOME ENTERTAINMENT 336643 

Amy Smart 
John Cleese 

P6-13 

=9 "0" 
LIONS GATE HOME ENTERTAINMENT/TRIMARK HOME VIDEO 7912 

Mekhi Phifer 
Josh Hartnett 

R 

-10 8 HEARTS IN ATLANTIS 
WARNER HOME VIDEO 22081 

Anthony Hopkins PG- 13 

11 13 CAPTAIN COREW'S MANDOUN 
UNIVERSAL STUDIOS HOME VIDEO 80583 

Nicolas Cage 
Penelope Cruz 

R 

q2 BONES 
NEW LINE HOME VIDEO/WARNER HOME VIDEO 5405 

Snoop Dogg R 

43 10 CINDERELLA II: DREAMS COME TRUE 
WALT DISNEY HOME VID E ELBUE NA VISTA HOME ENTERTAINMENT 22026 

Animated NR 

4 THE FAST AND THE FURIOUS 
UNIVERSAL STUDIOS HOME VIDEO 88361 

Paul Walker 
Vin Diesel 

F,G _13 

15 11 THE GLASS HOUSE 
COLUMBIA TRISTAR HOME VIDEO 06312 

Leelee Sobieski 
Diane Lane 

PG- 13 

16 12 SOUL SURVIVORS 
ARTISAN HOME ENTERTAINMENT 12482 

Casey Affleck 
Was Bentley 

R 

17 15 JEEPERS CREEPERS 
MGM HOME ENTERTAINMENT 1002775 

Gina Philips 
Justin Long 

R 

18 14 ATLANTIS:THE LOST EMPIRE 
WALT DISNEY HOME VIDEO/BUENA VISTA HOME ENTERTAINMENT 23822 

Animated PG 

19 MOUUN ROUGE 
FOXVIDEO 2002758 

Nicole Kidman 
Ewan McGregor PG- 13 

2o 17 THE SCORE 
PARAMOUNT HOME ENTERTAINMENT 339213 

Robert De Niro 
Edward Norton 

R 

• IRMA gold cernfica ion for a minimum of 125,000 urvls orado/lar volume of $9 million at retail for theatrically released programs, or of at least 25,000 units and S million at 
suegested retai for nontheatrical teles. IRMA platinum certification for a minimum sale of 250,000 unos or a dollar volume of $18 million at retail for theatrically released pro-

grams, and of a least 50,000 units and $2 million at suggested retail for nontheatrical titles. ©2032, VNU Business Media, Inc. All rights reserved. 
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ne year ago, a survey of 
major replicators delivered a 
chilling outlook for the 
industry, correctly forecasting 
a year of exceptional chal-

lenge. A glut of product from an 
abundance of replicators, an eco-
nomic recession, and a worst-case 
scenario of rampant Internet-
enabled piracy and inexpensive 
recordable media on which to 
burn (and often sell) content were 
conspiring to reduce demand for 
physical product. "The bottom 
line," said one executive, "is that 
this is going to be a very soft year." 
But 2001, a year most Ameri-

cans would like to forget, is behind 
us, and, for the replication busi-
ness, there is ample reason for 
optimism. Without a doubt, chal-
lenges remain, but a rebound 
from a disappointing 2001 is antic-
ipated, most replicators agree. 
Obviously-, DVD is the runaway 

hit that saved many a retailer from 
a Blue Christmas. In the week 
ending Dec. 23, album unit sales 
were off 10.3% from the same 
week in 2000, according to Sound-
Scan data—the result, merchants 
agreed, of a lack of hit records, a 
weak economy and a surging 
demand for DVD. Aided by a 
plethora of inexpensive hardware 
to choose from, DVD software— 
including both movies and the 
growing number of music-related 
titles—is set to overtake VHS in 
2003, according to Sony Disc 
Manufacturing's research. 
"DVD has been phenomenal 

this past year and continues to 
grow very aggressively," says Jim 
Frische, president of Sony Disc 
Manufacturing in Terre Haute, 
Ind. "A year ago, we were making 
12 to 15 million [units] a month. 
By this time next year, we will be 
making double that, basically a 
million a day in Terre Haute in 
video and the other applications 
of DVD—PlayStation, etc. We're 
looking at other points of expan-
sion. We have expanded into 
some international plants with 
DVD and are looking at expan-
sion in the U.S., beyond what 
we're doing this year, just in Terre 
Haute. We are doubling the Terre 
Haute capacity this summer, and 
we see it growing for several 
years." 

CROSS-FORMAT 
SUITABILITY 

As Frische notes, the clear 
demand for movies and music 
content on DVD is augmented by 
the tremendously popular games 
market, felt as the Sony Play-

CATI ON 
IL L BO A R II SP 0 T L IG H T 

It's A Peal Thing: 
Consumers' Preference For 
Heal Not Virtual —Product 
Fuels Optimism For '02 

And there are signs that last year's triple threat of 
Internet piracy, inexpensive CD burners and a weak 

economy is subsiding. BY CHRISTOPHER WALSH 

Station 2 and Microsoft Xbox plat-
forms proliferate (see separate 
story). In an environment in 
which prerecorded music sales 
continue to lag, DVD's suitability 
across several forms of entertain-
ment media is no small factor in 
the replication industry's emer-
gence from the doldrums of 2001. 
"With DVD, we're seeing fairly 

healthy growth," says Bob Spiller, 
president and CEO of Sonopress 
U.S., the replication facility owned 
by Bertelsmann. "We have a view 
into the market through Xbox, 
because we make the Xbox discs. 
There, we see some reorders com-
ing and more launches being 
planned." 
"We're looking for a strong 

year," agrees Ron Stein, president 
of Crest National. "We just closed 
a contract with a client for DVD 
manufacturing, for home-video 
product. We're planning a little bit 
of expansion—adding more DVD 
manufacturing and molding 
equipment this year—based on 
our projections. So we're pretty 
bullish, actually." 

DVD AND INDEPENDENCE 
Demand lot DVD has extended 

to Disc Makers, where CD busi-
ness has remained strong as inde-
pendent artists, shunning major-
label affiliation, seek greater 
control of their manufacturing 
and distribution. "This year," says 
Disc Makers' Morris Bailen, "we're 
focusing on she DVD part of the 
market, and we think that, by the 
end of this year, DVD is going to 
be on the board, as we say. We're 
getting more and more DVD 
orders." 
The versatile aspect of DVD has 

spurred many artists to pay doser 
attention to the format, which is 
resulting in more—and more 
creative—content. "We're seeing 
bands take a much greater interest 
in their DVD projects," says David 
Anthony of Metropolis DVD, a 
New York-based design and DVD-
production studio whose credits 
include titles for Moby, Craig 
David, Janet Jackson and Linkin 
Park. "That was a fun project," 
Anthony recalls of Linkin Park, 
"because they had a say in it, and 
they're really creative guys. That's 
a good example: bands themselves 
saying, 'This is another creative 
vehicle that impacts our music - 

EXOTIC MATERIALS 
the creative possibilities of DVD 

even extend to its packaging. 
Business is strong at New 

Continued an page 68 
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GAMES UP 
With last year's U.S. games market up 38%, 2002 could be a boom year 

for production. But the migration of content to DVD-ROM from CD-ROM could 
mean a downturn in demand for the latter, once-dominant format. 

BY STEVE TRAIMAN 

G
lobai video and computer-
game optical-disc replication 
production is projected to 
top 1 billion units in 2003, a 
19% increase from the 873 

million produced in 2000. In the 
U.S. market alone, based on guide-
lines offered by London-based 
research firm Understanding + 
Solutions (U+S), production is 

Clockwise, from the top left: Ninten 
do Game Cube, XBox, Playstation 2 

expected to hit about 506 million 
units in 2003, up 21% from the 
419 million estimated for 2000. 
This is part of the total global 

pre-recorded optical-disc pro-
duction (including CD Audio, CD-
ROM, Video CD, DVD Video, 
DVD-ROM and DVD Audio) that 
is expected to top 14.8 billion discs 

demand for CD-ROM discs 
slowed significantly around the 
world, while the non-games-
console DVD-ROM market re-
mained relatively muted. 

43% INCREASE 
In the U.S., tile total ideogame 

console and hand-held hardware, 
software and accessories market 

hit a record $9.4 billion in 2001, a 
43% jump from the prior year, 
boosted by launches for the new 
Nintendo Game Boy Advance 
(GBA) in June, and Microsoft 
Xbox and Nintendo GameCube 
(GC) in mid-November. 

3.8% from 2000, with a retail value 
of $ 1.42 billion, a 4.6% gain from 
the prior year, according to Steve 
Koenig, senior analyst for 
NPDTechworld, which tracks those 
sales at retail outlets. 
The overall U.S. games market 

was a whopping $ 10.82 billion, a 
big 36% gain from the $7.9 billion 
for 2000. Software alone was just 

under $6 billion, up 11% 
from $5.4 billion the prior 
year. 
Looking at actual market 

sales demand, the U.S. mar-
ket was estimated at 322 
million units for 2001 by U 
+ S, a 7.7% increase from 
the prior year, with the 
worldwide total of 669 mil-
lion representing a 7.3CÁ 
gain. 

THE SHIFT 
TO DVD-ROM 

The big shift in game-disc 
production is from CD-R01¼1 
to DVD-ROM, in the U.S. 
market particularly. While 
only about 45 million—or 
15%—of the 322 million 
game discs in the market-
demand total were DVD-

based last year, the projection for 
2003 is for more than 54% DVDs, 
194.3 million of the 361.2 million 
total for the U.S. This reflects last 
year's mid-November U.S. debuts 
of DVD-based Xbox and GC, with 
European launches this March and 

The video and computer-games market, along with DVD movies and music, 

were the only bright spots in the pre-recorded optical-disc replication industry 

in 2001. Demand for CD-ROM discs slowed significantly around the world, 

while the non-games console DVD-ROM market remained relatively muted. 

by 2003, a 3% increase over 2000 
volume. 
These figures take into account 

a 40% higher total than actual 
market sales-demand projections, 
notes senior analyst Caroline 
Baines. "This reflects pipeline fill-
ing, stock-building and discs in 
transit," she explains. 
The video and computer-games 

market, along with DVD movies 
and music, were the only bright 
spots in the pre-recorded optical-
disc replication industry in 2001. 
It was a difficult period, as 

"Console software units, includ-
ing next-generation PlayStation 
2 (PS2), Xbox and GC, hit 110 
million, up 10% from the prior 
year, while portable units, virtu-
ally all Game Boy Color (GBC) 
and Game Boy Advance, topped 
31.5 million, a 3% gain," reports 
Richard Ow, senior account 
executive for NPDFunworld, 
which tracks videogame sales at 
retail. 
On the computer-game side, 

more than 65.3 million PC and 
Macintosh units were sold, up 

May, respectively. GC was intro-
duced in Japan last July, and Xbox 
hit the market this February. 
"The big surprise of the year 

was the accelerated shift to DVD 
from CD for PlayStation 2 last 
year," says Mark Hemmings, 
director of PlayStation operations 
at Sony Disc Manufacturing in 
Terre Haute, Ind. That plant pro-
duces all the DVD-ROMs for PS2, 
as well as most DVD movies and 
music for Columbia TriStar Home 
Entertainment, and shares CD-

Conlin sed on page 70 

A PHYSICAL THING 
Conuniedjmni ptige 

York—based AGI Media Packag-
ing, maker of the DigiPak system 
and its variants. "The quantities 
have been quite stunning," says 
Richard Roth, executive VP of 
sales and marketing, "and the 
manufacturing specifications have 
been pretty high-end. A lot of 

exotic materials: foils, laminating, 
stamping, embossing. That's con-
tinuing in a way that really augers 
well for the market." 
However successful DVD has 

been to date, that realization has 
not yet extended to the next-
generation formats of Super Audio 
CD (SACD) and DVD-Audio. 
While DVD-A titles continue to 
grow in number, sales remain 
insignificant, and majors are reluc-
tant to appropriate sizable budgets 
to 5.1-channel mixing of master 
recordings. Likewise, says Sony's 
Frische, SACD "is not a significant 
quantity. It's not a volume factor, 
but it is a very key technology that 

we're working with." 
Back on the positive side, 

hough, there are signs that last 
year's triple threat of Internet 
piracy, inexpensive CD burners 
and a weak economy is subsiding. 
CD-recording hardware and soft-
ware are as popular as ever, but 
the economy is showing signs of 
life. Of more direct importance, 
the majors successfully overcame 
the brazen, unchecked piracy 
enabled by Napster and MP3.com 
last year. In May, the Universal 
Music Group acquired MP3.com, 
while Napster, under severe pres-
sure from the RIAA, suspended its 
file-sharing service in July (a lim-
ited beta version of its new com-
mercial file-sharing technology 
launched in January). 

PERSONAL DJ'S ON CALL 
Still, the piracy battle rages. 

"You see the statistics of the music 

industry going down," says Spiller. 
"Is that because there are no hits, 
is it because of CD-R burning? 
Internet downloads? I have sev-
eral children, and I see how they 
interact with the Internet. Let's 
face it: It's like having a personal 
DJ on call any moment of the day. 
That's a pretty powerful capabili-
ty. I think it's having an impact." 
True, Napster and MP3.com are 

going legit, Spiller adds, 
"but there's so many alter-
natives: Morpheus and all 
the other guys. As long as 
these other things allow-
ing for file sharing are out 
there—and are not so 
shut down-able, perhaps, 
as the single site-type 
operations—it's going to 
lie there." 
Despite these challeng-

ing issues faced by replica-
tors, the resilience of phys-
ical product is clear, at 

least for now. At the dawn 
of 2002, Creed's Weathered 
(Wind-Up) was in the 
midst of an eight-week 
run atop the Billboard 
200. With Celine Dion's A 
New Day Has Come 
(Epic/Columbia) due in 
March and The Eminem 
Show (Interscope) the fol-
lowing month, the indus-
try hopes for blockbuster 
titles notably lacking in 
2001. "Creed, for exam-

ple, sold 900,000 in the first week," 
notes Sean Smith, senior VP of 
sales and marketing, JVC Disc 
America. "That is with downloads, 
that is with CD-R. So there is a 

Continued on page 74 
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The innovator in DVD 
manufacturing, we 
me* hitroduced the 
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PRek\L 

881::::11:11NIf 

N 8411 
CiltocteatIN 

JENNIFER 
LOPEZ 

PENSEFLIL. BRILLIANT AND VISIONARY.' 
-1,100[61 [SLIM ROCAR Lt.!,  t. 'MC I.ACIVLL. 

Hekn Het 

Y IT 

Sus 
7:nr, 

2\sib, 
IJjJi tsJinadj, 

It's What You Want in a DVD Video... 
Not in Your Replication or Packaging. 

Save the drama for the movie. When you choose Warner Media Services to manufacture and package 
your next DVD, you'll be amazed at how smoothly the project goes. That's because we offer fully integrated 
services, which can make the entire production a stress-free affair: 

• DVD Authoring 
• Mastering 
• Replication 
• Printing 

• Packaging 
• Assembly 
• Superprint Enhanced Graphics 
• Hardcoat Scratch- Resistance 

• BCA Encryption Technology 
• P-O-P Promotional Materials 
• Direct Mail + 
• Fulfilment and Delivery 

Warner Media Services is the leading single-source provider of replication and packaging for optical media. 
Because your job is important, it gets the attention of both an account person and a dedicated project 
manager at our wholly owned facilities. By keeping your project under one roof, we ensure that every detail 
is intelligently managed and carefully coordinated — and you won't miss a street date. 

OUTSTANDING PERFORMANCE, EVERY TIME. 

Ivy Hill Corporation 0  Warner Media Services 
WARNER MUSIC GROUP 

AN AOL TIME WARNER COMPANY 

For more information: 
Margaret Higgins 
Warner Media Services 
info@ivyhill-wms.com 
www.ivyhill-wms.com 
619 West 54th Street, New York NY 10019 
646-834-1500 



E
uropean CD replicators this spring 
will have the choice of attending 
two competing trade shows fol-
lowing the decision late last year 
of the Media-Tech Assn. to stage 

an alternative to REPLItech's long-
standing European event. 
The first Media-Tech Expo 

(www.opticalnzedia.org) is set for May 
6-8 in Frankfurt. The European 
REPLItech, rechristened M3 
REPLItech, is scheduled for June 24-
26 in Amsterdam. The International 
Recording Media Assn. (IRMA) 
organizes three REPLItech conven-
tions (www.replitech.com) each year in 
North America, Europe and Asia. 
Europe is home to several of the world's 
leading CD-replication companies, 
many with divisions in the U.S. and 
Asia. Here is a capsule look at some of 
those companies. 

Disctronics in the U.K. 
(www.disctronics.com) 
reports it now has a capac-
ity of 1 million discs a day 
and has taken a lead in 
anti- piracy efforts. The 
company has additional 
plants in the U.S., France 
and Italy. 
In Denmark, Tocano 

(www.tocano.dk) is in its 
fourth decade as a key independ-
ent manufacturer, with operations 
now embracing CDs, cassettes, 
VHS videos and DVDs. Produc-
tion of DVDs at Tocano has 
topped 310,000 units monthly. 
MPO in France (www.mpo.fr) 

Global Rep: 

Who's Who 
In E HOPE 

began as a vinyl-recording man-
ufacturer in 1957 and today has 
sales or manufacturing divisions 
in the U.S., Canada, the U.K., 
Ireland, Germany, Spain, Portu-
gal, Thailand, Singapore and 
Australia. France also is home to 

of the German media giant Ber-
telsmann and has offices or man-
ufacturing plants throughout the 
U.S., South America, Europe, 
Asia and Africa, with a worldwide 
capacity exceeding 3 million discs 
a day. 
STEAG HamaTech (www.steag) 

in Germany is a leading supplier 
of manufacturing equipment for 
the optical-disc industry and the 
photomask industry, serving 
semi-conductor manufacturers. 
With its acquisition of First Light 
Technology, STEAG HamaTech 
improved its prospects within the 
DVD-replication market. The 
company also has offices in the 
U.S. and Singapore. 
Warner Music Manufacturing 

Europe, headquartered in Ger-
many (wwwwmme.de), is a 
division of the multination-
al music company but 
serves a broad clientele. 
While audio CD and CD-
ROM demand slackens, 
WMME "will continue to 
focus on the steadily 
expanding DVD market, 
both technically and opera-
tionally, and strive to defend 
our leading position," says 

Cappi Frenger, director of sales 
and international services. "Rela-
tions with our established cus-
tomers and our reputation in the 
marketplace will be crucial in 
maintaining our competitive posi-
tion." • 
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Mediadisc (www.mediadisc.fr). 
Germany, in light of its central-

ized location for shipping manu-
factured goods, has long been an 
ideal market for replicators and is 
home to several. Sonopress 
(www.sonopress.de) is a subsidiary 

GAMES UP 
Continued from page 68 

ROM-games production for 
PlayStation One and PS2 with 
other Sony plants in Springfield, 
Ore., and Pittman, N.J. 
"We had forecast a 70% CD-

ROM to 30% DVD-ROM ratio for 
PS2 last year," Hemmings 
explains, "and pretty much the 
opposite happened, much more 
rapidly in the second half." He 
attributes this to games publishers 
taking advantage of the "extra 
space" on a DVD. "Just like a 
movie DVD can accommodate 
extra value-added features, a 
game DVD lets developers add 
better graphics, faster action and 
more levels of play," he notes. 
As a result of shifting demand 

for the 6.6 million PS2 machines 
sold in North America since Octo-
ber 2000, Sony has been in the 
process of significant expansion 
to more than double DVD capac-
ity at Terre Haute. This was up to 
a range of 900,000 total discs pro-
duced daily by October, with four 
shifts working seven days a week. 
"We were close to our produc-

tion capacity of 120 million DVD-
ROM and CD-ROM movie, 
music and game discs here for 
2001," Hemmings says. "Our 
capacity for this year should be 
close to 135 million discs. A lot of 
the PS2 games will have some 
online enhancement elements 

Continued on page 72 

DP replication with logistical perfection 

• 3 U.S. Facilities 

• Full Turnkey Service 

• Assembly, Fulfillment 
and Distribution 

• ISO 9002 Certified 

• Japan Facilities 

• European Representation 

• Retail Carton Automation 

• Fast Turn-Around Time, Calendar Day 
Production 

• Direct-to-store, ASN, On-line PODs 

• State-of-the-Art Production 

• Encryption 

• Flexible Packaging Configurations 

• Complete In-Line Visual Inspection Systems 

• DVD, CD-DA, CD-ROM, Photo CD, CD plus, 
Business Card CD, CD Single 

SOUTHWEST REGION: 
Tom Kenney 
Phone 310-274-2221 
Fax 310-274-4392 
e-mail: TKJVCDISCfflaol.com 

NORTHWEST REGION: TOTH Kelly 
Phone 310-274-2221 

Fax 310-274-4392 
e-mail: KellyJVCaaol.com 

SOUTHEAST REGION: Alan Cooper 
Phone 770-475-6991 • Fax 770-475-5450 
e-mail: AlanCoopffiaol.com 

CANADA, NORTHEAST AND CENTRAL REGION: 
Steve Merical 
Phone 630-443-6350 • Fax 630-443-6351 
e-mail: MericalffiaoLcom 

DIGITAL 1(2/1(2 LASER CUITING: 
Kenny Maharrey 
Phone 205-554-5520 • Fax 205-554-5535 
e-mail: KMaharreyffijvcdiscusa.com 

Visit our web site at www.jvcdiscusa.com 



If your business revolves around optical discs, 

you should know our name. 

Every business - including yours - faces the challenge of realizing the true potential of their product. With the invention of the first 

optical disc, DVA became the global leader in modern optical disc technology. By effectively managing an expansive portfolio of over 1300 

patents, DVA today leverages its versatile operations to enhance the va'ue of its patented technologies. If your company is in the 

business of manufacturing or distributing optical disc products, you should know our name. DVA can 
help maximize your business and release the value of your investment. 

For more information and a complete list of licensees, write to Discovision Associates, 2355 Main 

Street, Ste. 200, Irvine, CA 92614 or fax: (949) 66o-i8oi. www.discovision.com 
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GAMES UP 
Continued I rom page 70 

that will primarily be DVD-
ROMs." 

CONSOLE OWNERS' 
CONSUMING HABITS 

Updated information from DFC 
Intelligence forecasts that the 
next-gen 128-bit videogame sys-
tems will have combined U.S. sales 
of more than 70 million hardware 
systems by the year 2006 and close 
to 170 million software units. DFC 
president David Cole says, "The 
videogame industry is poised to 
reach record sales levels over the 
next few years." Overall, DFC 
forecasts that total U.S. revenue 
for interactive entertainment will 
exceed $ 12 billion by 2003, a 50% 

increase from 2000 revenue. 
For 2002, DFC projects total 

next-gen U.S. software unit sales 
of 68 million units, 38 million for 
PS2, 18 million for GC and 12 mil-
lion for Xbox. Cole's research 
assumes that console 
owners will buy about 
four games per year for 
a new system. 
U + S has similar 

projections for 2002, 
with next-gen market 
demand production of 
about 65 million DVD-
based units. Adding in 
about 40 million PC 
DVD games, this is 
about 32% of the total 
329-million-unit U.S. 
games market. 
At Nintendo of Amer-

ica, a spokesperson had 
no quarrel with industry estimates 
for GC production estimates. Of 
the 2.7 million GC hardware units 
shipped last year, 90%—or about 

2.43 million—sold through by 
year-end, including 1.2 million for 
the U.S., Nintendo confirms. With 
a conservative four- games-
per system attachment rate, this 
would mean close to 10 million 

NPD Funworld's Ow ( left), DFC's Cole 

game discs sold in Japan and the 
U.S. The company is projecting 
more than 70 titles in the GC 
library by the end of 2002, good 

For Superior Optical Disc Products and Services, 44 

Go Straight to the Source. 

Sony Disc Manufacturing 

CD / CD-ROM / DVD / Hybrid Internet Discs 

Service Specialists: Digital Authoring / Graphic Design / Component Procurement 

Disc Replication & Packaging / Distribution & Fulfillment / Inventory Management 

Now available: SecuROMTu CD/DVD copy protection. Guard your creation. 

Sony Disc Manufacturing 800 358 7316 http://sdm.sony.com 

"0 2002 Sony Disc Manufacturing All rights reserved Sony is a registered trademark of Sony Corporakon 

news for Panasonic Disc Services 
in Torrance, Calif., the only U.S. 
replicator to date. 
Xbox sold through virtually all 

the estimated 1.5 million systems 
shipped to U.S. retailers by year-

end, a Microsoft 
spokesperson con-
firms. The launch 

2005, next-gen console installa-
tions should reach 50% in the 
U.S., 30% in Western Europe and 
82% in Japan. 

In addition, 2002 is expected to 
be the turning point for sales of 
DVD-ROM integrated PCs, at 
which time DVD-ROM will 
become the dominant format for 

eàfflpor echworld-
had 19 titles, and 
with a similar four-
game-per-system 
software -attachment 
ratio, this would 
mean about 6 mil-
lion game units sold. 
Technicolor was 

the sole U.S. repli-
cator for the Xbox 

launch, with Sonopress and JVC 
to share replication this year. With 
plants in Fredericksburg, Va., and 
Camarillo, Calif., Technicolor was 
"kept very, very busy making lots 
of games for Microsoft, ramping 
up for the launch and ever since," 
notes VP John Town. 

LOOKING AHEAD 
Projecting aiicad, it s anticipat-

ed that the migration of games 
content to DVD-ROM from CD-
ROM will pick up momentum as 
consumers begin to understand 
and enjoy the benefits of the 
advanced format. 
The outlook for the DVD-ROM 

games market in 2002 is one of 
continued expansion, with U + S 
projecting that demand is expected 
to reach 216 million units across 
the U.S., Western Europe and 
japan, driven by the release of all 
three next gen-games consoles. 
Household penetration of 

DVD-based consoles continues to 
experience healthy growth. By 

PC drives and lead to more 
demand for DVD-based comput-
er games. 
The upturn of DVD-based gam-

ing is expected to drive the DVD-
ROM market at least in the near 
to mid-term, accounting for more 
than 60% of the DVD-ROM disc 
market worldwide. In terms of 
impact on the replication industry, 
it is dear that the fall in demand for 
CD-ROM is resulting in a drop in 
the capacity utilization rate. 
This overcapacity has led to 

aggressive price competition with-
in the industry, with many small-
er and mid-size pressers (which 
normally would have little impact 
on the games sector) offering low 
prices in a bid to fill their order 
books. While games companies are 
unlikely to change duplicators, the 
format shift does provide them 
with leverage in price negotiations 
with their existing plants, result-
ing in further erosion of margins. 
As a consequence, although the 

production of next-gen game-
console media is expected to dis-
play considerable growth, this will 
only benefit authorized manufac-
turers, rather than the entire 
DVD-replication industry. How-
ever, with more than 1 billion opti-
cal game discs to be produced 
next year alone, that's still a big pie 
for part of the replication indus-
try to share. • 

ENHANCE 
YOUR NEXT RELEASE! 

=111111111111111111•1111111111111111111111111111111111111111111111111111111111 
He Ede ne. Favaltes Took. Ftse 

INTERNET ENABLED: 
NEW ARTIST RELEASES 
TICKET & MERCHANDISE SALES 
SWEEPSTAKES 
GAMES 

enhanced 

ME 

BIOS 
LYRICS 
VIDEOS 
PHOTOS 

Enhanced CD Authoring & CD Manufacturing 

under one roof means no missed deadlines! 
ECD Authoring solutions from $2500 and up... 
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350 Seventh Avenue 
New York, NY 10001 

800.260.5853 
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WHEN A PICTURE TELLS A THOUSAND WORDS, YOU'RE TALKING MUSIC VIDEO. 
NOTHING CAN TELL THE STORY BETTER THAN DVD. SURROUND YOURSELF IN 
COLOUR AND SOUND. EVERY NUANCE CAPTURED, EVERY DETAIL FAITHFULLY 
REPRODUCED. ALL ON ONE SHINY DISC. WE MAKE HUNDREDS AND THOUSANDS 
OF THESE, EACH DISC JUST AS PERFECT AS THE ORIGINAL. THEN WE DELIVER 
ON TIME, EVERY TIME. 

THAT'S WHAT WE DO — EVERY DAY. 

+44 (0)1403 739600 www.disctronics.com 

disctronics 
In a different league 
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A PHYSICAL THING 
Carainued from page 68 

market for popular music. I think 
the problem the industry has faced 
for the last couple of years is that: 
there hasn't been a lot of that." 

THE NEED TO OWN 
Weathered was invoked several 

times at the International Record-
ing Media Association (IRMA) 
Annual Marketing Summit, held 
Dec. 7 in New York City. People 
like to own packaged goods, IRMA 
chairman and president Bruce 

Allan emphasized, and, despite 
the unprecedented choice con-
sumers now enjoy—the myriad of 
media options, formats and distri-
bution channels—the need to own 
something and the act of shop-
ping, he added, are primal desires 

and not about to fade. 
ROM product, Disc Makers' 

Bailen notes, has held up through 
the dot-com bust of the past 18 
months. Other replicators, how-
ever, report varying degrees of 
demand for ROM during a period 
of sluggish computer-hardware 
sales and the format's transition 
from CD to DVD. 
"The Internet boom kicked out 

a lot of discs over a short period of 
time," says Crest National's Stein. 
"That's where a lot of capacity was 
built out, to support that. I think 
it's beginning to fill back in." 
With the first Internet boom-

and-bust cycle behind us, IRMNs 
Allan stated at the group's 
Marketing Summit, labels 
are only now fine-tuning 
strategies to migrate to 
new, protected, physical 
formats to replace the 
compact disc. With the 
much-hoped-for con-
sumer acceptance of 
SACD and DVD-A, repli-
cators will have reason to 
cheer, loudly. 
But that acceptance has 

yet to be demonstrated. "I 
think 2002 is going to be 
a telltale year, in terms of 

the survival of some of our com-
petition," says J VC Disc America's 
Smith, "and I think we're already 
seeing some people fall by the 
wayside on DVD. I think that will 
probably continue for another 
year and a half." • 
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D/DVD/CD-R s M 
REPLICATION 
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Retail Ready Package Includes: 

Glass Mastering, CD Replication, Jewel Case, 
Film Output, 4 Color Inserts, 4 Color on CD, 
Proofs, Free Bercode, Insertion 8, Polywrap 

1000 BULK CDs - $499 

discsdirect 
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46 PRODUCTIONS 
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Includes CDR jewel box 
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CORPORATION 

1110 48th Ave. North - Nashville. TN 37209 

1-800-874-4174 
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VINYL PRESSING 
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REAL ESTATE TO THE STARS EQUIPMENT FOR SALE pusucrry PHOTOS PROFESSIONAL SERVICES 

Ne4 Mediterranean Villa Studio City, 

CA Situated in Fryman Canyon on 

approx. 1,5 acres is this beautiful 

6 bedroom, 8 bath villa. Features 

grand formal dining roorn,richly 
paneled library, oversized family 

room and wine mom. High beamed 

ceilings, hardwood and stone floors 
throughout. Great for entertaining 

with barbecue center and infinity 

pool & spa. 

$3,895,000 

Joe Babajian/Judy Cycon/Connie Nelson 

(310) 248-64IXI 

7 Fountains 
Grand Opening 

An Angel's 
Landing 
Development 
www.7fountains.com 

nchanting Spanish Courtyard villas 
revive the elegance of 1920's Hollywood 
architecture. Master 1, 2 or 3 bedroom villas 

with separate private entrance for your office. 
State-of-the-art prewired technology; Ti line, fiber 
optic cable, satellite and Cat 5 telephone. Hand 
painted terra cotta tiles, wood burning fireplaces, 
hardwood floors, private balconies. Gourmet kitchen 
with stainless steel appliances, porcelain farmhouse 
sinks, wine cooling units. Washer and dryer in each 
unit and subterranean locked parking. Inviting 
exquisite courtyards, fountains and spa exude 
warmth and serenity. 

West Hollywood 1414 N. Harper Avenue 

Professionally managed by Moss & Company. 

Leasing Office - ( 323) 650 - I 177 
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TO THE STARS 

Produce and Record your next Hit 
Production ii HomE! 

There u, a fully functional. t.rult-in recording 
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"Studio BAU:TON" Features include 

gourniet lichen wt profession appliances, 

numerous patios/verandas/decks, nun, 
lagoon waterfall, pnvate hot tub off master 
bedroom we canyon views, high-tech 

security system, and masculine, old world 

charm throughout Not a typical family home 
2 bedroom and 3 and half haths Put a major 

Hollywood player pad with quality features 

throughout. Bting your musicians, 
recording engineers, and movie stars who 
plan to be rack stars! All systems updated. 

A special house for the most special of 

buyers. $ 1.2!-U.nm 

OPEN TUESDAY MARCH 19TH 
11- Spin. iée 7217 La Presa Dr 

Jill. Martinet DBL Realtors Sunset Strip 

Direr t 31 0 288_3764 Fax-3 I 0 .205 D809 
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REAL ESTATE 

FOR SALE: 
WORLD CLASS 

RECORDING STUDIO 

MUSIC ROW,NASHVILLE,TN. 

CALL DANE BRYANT 

615-783-0082 

REAL ESTATE 

Office space available to share 
with music marketing and P.R. 

company for individual looking to 
join dynamic work environment. 

Will have access to 
phones, fax, copier, Internet, etc. 

Contact Holly Poirier, INS, 
at 212-248-5900 or 

Holly@nichestrategies.com 

OCEANFRONT 
LUXURY APTS. 

Los Angeles/ Venice 

50-75% Less Than Hotels 

weekly/monthly 

Furnished/Full Kit/Parking/ 
Maid/Linen/DSIJTV/VCR/Cable/Stereo 
unorw.venicesuites.com 

888-829-7417 

STUDIOS for RENT 
Midtown - Ideal Pro tools or Avid suites. 

Acoustically and aesthetically 

in move in condition 

201-981-0499 

COMMERCIAL 
REAL ESTATE 

HOLLYWOOD 
Executive office suite created for premiere 
music label now available: 1,000 to 30,000 
s.f./exceptional views/great parking over 
standard improvements. 

For info call: Jeff Vendley 
M&S Management 323-465-1400 

Looking for the perfect job? BILLBOARD CLASSIFIED 

BANKRUPTCY AUCTION 
Re: NORTHEAST ONE STOP, INC. 

SELL THURS,, APR, 18, 10 
AT 7 SIMMONS LANE 

MENANDS ALBANY N.Y. 
INDUSTRIAL SHIPPING & 
PACKAGING CAROUSELS, 
EQUIP., FLO.RACKING, 
LIKE NEW FORKLIFT, 
HI•END OFFICE EQUIP. 
& MUCH MORE! 
VISIT OUR WEBSITE 

www.collarcityauctions.com 
FOR PHOTO BROCHURE 

INSPECT: THURS., 8:30 A.M. 

COLLAR CITY AUCTIONS & REALTY, INC. 
Randy Passonno, Auctioneer 

TEL: 518 372.8067 

COMPUTER/ 
SOFIWARE 

Reliable Solutions for Retail Stores/ 

Chains/ One-Stops I Label Companies 

(800)877-1634 
Fax: 212-221-9193 

Leader in Customer Satisfaction 
For over 16 Years. 

www.MSOFTNET.com 

The Computer and POS Solution 
for the Music & Video Industry 

young 
SYSTEMS 

(888)658-7100 
•Chains .Independents .One-Stops w

w
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WANTED TO BUY 

TOP DOLLAR PAID FOR CD's, LP's DVD's & 

VHS COLLECTIONS, ESTATES LIQUIDATIONS, 

EXCESS INVENTORY PROMPT PURCHASE and 

PAYMENT ROCK. CLASSICAL. JAll. R&B etc 

PRINCETON RECORD ECHANGE 

20 S. Tulane St., Princeton 

N.J. 08542, 609-921-0881 
www.prex.com 

WeBuyCDs&LPs@ prex.com 

MAILING LISTS WANTED 
FOR CONTEMPORARY JAll, 

BLUES AND POP Ballard Music buyers. 

Kinglet Records 

3226 Laurelhurst Drive 

Rancho Cordova, CA. 95670 

PUBLICITY 
IPbIRl NITS 

- LITHOGRAPHED ON HEAVY. SATIN GLOSS PAPER 

FREE 
Catalog& Samples 

PICTURES 

B&W 
8x10's 

500 - 80 
1000 - '108 
B&W 

POSTCARDS 
500 - '65.00 

1867 E Florida St., Suite BB 
Springfield, MO 65803 

Toll Free 1-888-526-5336 
www.abcpictures.com 

FOR SALE 

Classic Desk Set 
• Large Custom Designed 

• Leather Inset Desk 

• Double Credenza 

• Top Mounted Bookcase 
• Pecan Wood- Mfd. 1979 
• Original. $ 10.000- Sacrif.- $3,000 

Tel: 646-654-4616 (NY) 
Fax: 973-509-8598 (NJ) 

RIEMAN RECORDS 
CAN PROVIDE THE LOWEST CD MAN-
UFACTURING IN THE US ALONG WITH 
NATIONAL DISTRIBUTION 

[RETAIL READY CD's for . 95 cents & under] 

Contact: www.hitmanrecords.com 
for details or Call: 212-201-1663 

ATTENTION SINGERS & 
RAPPERS!! 

If you want a record deal & you can sing 
or rap send finished demo's only to: 

Jimmy Jan Mgrnt 
1564 Union Port Road, Apt. 6H 

Bronx, N.Y. 10462 Tel: 718-518-9873 

HELP WANTED 

LICENSING!!!! 
Music, Celebrities, Clips etc. 

You MUST have licensing experience and love it 

We otter benefits. decent hours and salary. 

Resume to Billboard, Box 681, 770 Broad-

way, 6th fl., New York, N.Y. 10003-9595 

HELP WANTED 

General Manager/Business Managers 
VNU Business Media is seeking a senior hands-on, Financial 
Director/General Manager (Manhattan based) to advise group and di-
vision presidents and senior management. Spearhead budgets, quarterly 
& monthly reviews, forecasts, monthly P&L reviews, sales compensation, 
medium-long term plans etc. Train and work with business managers. 
CPA/MBA with magazine publishing experience and knowledge of SAP 
preferred. Some travel required. Prefer 10-15 years experience with com-
bination of public/private in areas of accounting,finance and operations. 

We are also seeking Business Managers (Manhattan based) with 2-6 
years experience with solid accounting competence, computer skills and 
excellent communication skills. 

Please send resume and salary requirements to: 

busmgr@vnubusinessmedia.com 

WANTED SALES REP FOR 

NEW BUDGET LINE OF 
DVD'S & VIDEOS 
ALPHA VIDEOS 

Attn: Steve Kaplan 
610-649-7650'steve@oldies.com 

Volunteer Needed 
If you will be in the Miami area from May 
4th - May 10th and would like to volunteer 
for the Billboard Latin Music Conference, 
please contact: 

Phyllis Demo at 
pdemo@billboard.com or 646.654.4696 

I CAN HELP YOU... 
LOOKING TO HIRE THAT IDEAL CANDIDATE TO FILL 

A RECENTLY OPENED POSITION... I CAN HELP YOU 

ARE YOU TRYING TO GENERATE NEW BUSINESS 

FOR THE COMPANY I CAN HELP YOU 

LET ME HELP YOU... CALL JEFF SERRETTE TOLL FREE 

1-800-223-7524 1-646-654-4697 

FAX 1-646-654-4798/99 

jserrette@billboard.com 

REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE 
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"Iv° Billboard® VIDEO MONITOR 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
"New Ons" are reported by the networks ( not by MS) for the week ahead 

For week ending 

MARCH 17, 2002 

Csnunuous programming 
1334 W Street NE, Washington, D C 20318 

COntanuOuS programming 
2936 Opwland Once, Nashville. TN 37314 

Contonuous programming 
1515 Broadway, Kew York. NY 10036 

MUSIC FIRST 

Continuous programmrng 
1515 Broadway, Now York. NY 1099 
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NEW ONS 
WYCLEF JEAN. THE PJ S 

TING YANG TWINS, SAY I YI TI 

NAUGHTY BY NATURE. FEELS GOOD 

NB GOOD, BAILIN BOY 

FAT JOE WHAT'S LUV 

M. BOW WM, TAKE YA HOME 

USHER, U DUN 1 HAVE TO CALL 

ASHANTI FOOLISH 

MARY J BUGE, RAINY DAYZ 

P DIDDY. I NEED A GIRL ( PART ONE; 

WDACRIS. SATURDAY (000HI 000H)I 

BOSTA RHYMES. PASS THE COURVCISIER PART II 

AALIYAH. MORE THAN A WOMAN 

BEANIE SIGEL & FREEWAY, ROC THE MIC 

NAPPY ROOTS, AWNAW 

TWEET, MIPS OH MY 

RCY JONES JR., VAIL MUST HAVE FORGOT 

MA FIRST TIME 

KNOC TUROTAL KNOC 

BRANDY. WHAT ABOUT US, 

MAXWELL -HIS WOMAN'S WORK 

OUKASE THE WHOLE WORLD 

AVANT. MAKIN 6000 LOvE 

19-oap, SPECIAL DELIVERY 

PIAA ONE me 

DUX I MSS YOU 

REF ENE. SOMEONE TO LOVE YOU 

JAHENA, ANYTPING 

GIENN LEWIS, DON'T YOU FORGET IT 

ECK. DOTS TA BE 

MYSTIKAL BOUNCIN BACK 

CEE-LO, CLOSET FREAK 

FAITH EVANS, I LOVE YOU 

MARY J RUGE. NO MORE DRAMA 

JA RULE, ALWAYS ON TIME 

MR. CHEEKS. I 10H15. CAMERA, ACT ON 

NOWELL JORDAN. YOU MUST HAVE BEEN 

JA RULE. DOWN A.• B— CH 

TTINA, TAR Y'ALI. 

CHEROKEE. I SWEAR 

KEKE WYATT, NOTHING IN THIS WORLD 

BIG MOE PURPLE STUFF 

MASTER P. 00CHHHWEE 

GOT MEA MOREL 

I TIM MCGRAW, THE COWBOY IN ME 

2 TORY KEITH, MY LIST 

3 MARTINA MCBRIDE. BLESSED 

4 KENNY CHESNEY. YDUNG 

5 RASCAL FUTTS, I AZ MOUSSE ON 

6 BRAD PAISLEY, I M GONNA MISS HER 

ellsoamussaUNOWSTATIO1(itIVETOUCHYOUFORAMLE 

TRAVIS TRITE, MODI AN DAY BONNIE AND CLYDE 

9 SIEVE HOLY. GOOD MORNING BEAUTIFUL 

10 CHELY WRIGHT. JEZEBEL 

11 GARY ALLAN. THE CNE 

12 REBA MCENTIRE. SWEET MUSIC MAN 

13 DARRYL WORLEY, I MISS MY FRIEND 

14 MONTGOMERY GENTRY, DIDN'T I 

15 CAROLYN DAWN JOHNSON . 100N1 WANT YOU TOGO 

16 KID ROCK, LONELY MAD OF FAITH 

17 JO DEE MESSINA, RILING ON THE RAIN 

18 EMERSON DRIVE, I SHOULD BE SLEEPING 

19 NICKEL CREEK. THE ..IGHTHOUSE S TALE 

20 ME SOGGY IBITTOM BENA I AM AWN OF CONFANT SORROW 

21 GARTH BROOKS Pr IRMA YEARWOOD.SIMEEIE ME IN 

72 WILLIE NELSON, MI NDOCINO couNn UNE 

23 MERLE HAGGARD. IF YOU VE GOT THE MONEY 

24 GARTH BROOKS. ERE DANCE 

25 TRACE ADKINS.1 M TRYIN 

28 JAMIE O'NEAL WHEN I THINK ABOUT ANGELS 

27 CYNDI THOMSON, WHAT I REALLY MEANT TO SAY 

21 DIAMOND RIO ONE MORE DAY 

29 BROOKS & DUNN, IRLO IN AMERICA 

20 GARY ALLAN. RIGHT WHERE I NEED TO BE 

31 CAROLYN DAWN JOHNSON COMPLICATED 

32 MONTGOMERY GENTRY. COLD ONE COMIN ON 

33 AIJSON KRAUSS, TIE LUCKY ONE 

34 KEITH URBAN. WHORE THE BLACKTOP ENDS 

35 SARA EVANS,ICOLLD NOT ASK FOR MCRE 

36 GARTH BROOKS, WRAPPED UP IN YOU 

37 CHRIS CAGLE. I BREATHE IN. I BREATHE RUT 

38 CYNDI THOMSON, ALWAYS LIKED THAT BEST 

39 TORY KEITH.IWANYA TALK ABOLIT ME 

40 JAMIE 0 N THERE IS NO ARIZONA 

NEW ONS 
CLEDUS T. JUDD, e REATH 

TRACE ADKINS. HE I P ME UNDERSTAND 

THE CLIP LIST 

rnuchrnusic tesa 

.7.ontinuous programming 
POO Jericso iluadrangle, Jericho. NY 11753 

CoMinunus programming 
1515 Broadway. New York. NY 10036 

ANO YOU HILL KNOW RS_ ANOMERMORNIM STONER (NEW 

GODSMACK, I STAND ALONE (NEW/ 

BASTA RHYMES. PASS THE COURVOISIER PT II (NEW 
QUARASH1, STICK 'EM UP (NEW/ 

[OVEN FRESH] 

PLAYGROUP, LUMBER I 

RES, THEY SAY VISION 

DASHBOARD CONFESSIONAL SCREAMING INFIDELITIES 
MARY J. BEIGE, RAINY DAYS 

THE GRAND SKEEN, BABY GOT PACK 
NAS, ONE MIC 

SOMETHING CORPORATE, IF YOU C JORDAN 

LO FIDELITY ALLSTARS, SLEEPING FASTER 
AEC AGOTADO. ON THE RADIO (REMEMBER THE DAYSI 

GAYER FLRRY ANIMAIS, IT'S SKIT THE END Of THE WORLD 

NEW 
NAS, ONE MIC 

JOHN MAYER, NG SUCH THING 

ANGIE STONE, WLSH I DIDN'T MISS YOU 
GODSMACK I STAND ALONE 

GOO GOO DOLLAIIERE IS GONE 

ROB ZOMBIE. NEVER GONNA STOP 

Coshnuous progamming 
404 Washing:on Ave, Marni Beach. FL 33139 

ENRIQUE IGLESIAS, ESCAPE 

SHAKIRA. TE 3EJO MADRID 

LALEY CON ELY GUERRA, EL DUELO 

LA MOSCA, TODOS TENEMOS UN AMOR 

ALEJANDRO SAFE APRENDIZ 

LUIS FONS1 QUISIERA PODER OLVIDARME DE TI 

CABAS. ANA MARIA 
MELODY. EL EAILE DEL GORILA 

MARC ANTHONY, CELOS 

MIGUEL BOSE. GuiLivER 

Continuous programming 
299 Queen St Wev, Toronto, Oman° M51015 

LUDACRIS, SATURDAY 1000HI 00001,1MM 

CUSTOM. HEY METIER MEW/ 
UNWRITTEN LAW, SEE IN' RED (NEW) 

UL BOW WOW, TIME YA HOME MENA 

NICKELBACK, TM, BAD 

ALAN'S MORISSETTE, HANDS CLEAN 

DEFAULT, DENY 

THE CALLING, WOEREVER YOU WILL GO 

MARY J. BEIGE, MO MORE DRAMA 

JA RULE, ALWAYS ON TIME 

BLINK-18Z FIRST DATE 

'N SYNC, GIRLFRII ND 

ENRIQUE IGLESIAS, ESCAPE 

SHAKIRA. WHENEVER, WHEREVER 

CHOCLAIK LIGHT IT UP 

SUM 41, MOTIVAMON 

GLENN LEWIS, OMNI YOU FORGET IT 

PINK, DON'T LET ME GET ME 
KYIJE MINOGUE, CAN'T GET YOU OUT OF MY HEAD 

REMY SHAND. TAXE A MESSAGE 
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NEW ONS 

BUNK-182. FIRST DATE 

JENNIFER LOPEZ AIN T IT FUNNY 

OUTLAST, THE WHOLI WORLD 

FAT JOE, WHM S LW 

ENRIQUE IGLESIAS, ESCAPE 

SYSTEM OF A DOWN, TOXICITY 

PINK, DON T LET ME ŒT ME 

TWEET, 00FS. OH MY 

KYUE MINOGUE. CA11,1 GET YOU OUT OF MY HEAD 

MICHELLE BRANCH. ALL YOU WANTED 

ALAN'S MORISSETTE, HANDS CLEAN 

X-ECUTIONERS, ITS1EOIN DOWN 

TRIO TURNER. FRIENDS & THE FAMILY 

USHER. U DON T HAVE TO CALL 

FAITH EVANS. I LOVE YOU 

NICKELBACEK TOO BAD 

LUDACRIS. SATURDAY' 100010 000H)) 

UNWRITTEN LAW, MEIN RED 

ADEMA, THE WAY YOI I LIKE IT 

BRANDY. WHAT MOLT US, 

NELLY FURTADO, ON THE RADIO 

COLD, GONE AWAY 

GLENN LEWIS. DON'T YOU FORGET IT 

MARY J BLIGE, RAIN/. DATE 

140 OBASTANA CRAWLING IN THE DARK 

JERMAINE DUPRL WELCOME TO ATLANTA 

SHAKIRA UNDERNEATH YOUR CLOTHES 

ASHANTI, FOOLISH 

BEANIE SIGEL & FREWAY, ROC THE MIC 

DEFAULT, WASTING MY TIME 

CREED. BULLETS 

GODSMACK,I STAND ALONE 

MAXWELL. THIS WOMAN S WORK 

ROB ZOMBIE, NEVERBONNA STOP 

KID ROCK. LONELY ROAD OF FAITH 

STROKES. LAST NITE 

VANESSA CARLTON A THOUSAND MILES 

DASHBOARD CONFESSIONAL SCREAMING INFIDELITIES 

BOSTA RHYMES. PA S THE COURVOISIER PART II 

P DIDDY. ITLIESA GAL PART ON 

SHERYL CROW, SOAR UP THE SUN 

THE WHITE STRIPES, FELL IN LOVE WITH A GIRL 

LENNY GRAVITA. STILLNESS OF HEART 

NERD.. ROCK STAR 

INJECTED, FAITHLESS 

G. DEP. SPECIAL DELNERY REmix 

Three sours weekly 
210W Ohio Chow, IL TWIG 
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NEW ONS 

DAVE MATTHEWS BAND, EVERYDAY 

PUDDLE OF MUDD. HI AIRY 

MARY J BUG E. NO MORE DRAMA 

NICK E LBACK. HOW YOU REMIND ME 

ALANIS MORISSETTEMANDS CLEAN 

CHER. SONG FOR THE LONELY 

ENRIQUE IGLESIAS, ESCAPE 

TRAIN. SHE SON FIRE 

FIVE FOR FIGHTING, EASY TONIGHT 

SHERYL CROW, SON( ' HI THE SUN 

JEWEL STANDING STILL 

DEFAULT, WASTING MY TIME 

NATALIE IMBRUGLIK WRONG IMPRESSION 

JOHN MAYER, NO SUCH THING 

NELLY FROTADO, ON THE RADIO 

JIMMY EAT WORLD, THE MIDDLE 

LENNY KRAVITZ, STILLNESS OF HEMEL 

ALICIA KEYS, A WOMAN S WORTH 

SHAKIRA, UNDERNEATH YOUR CLOTHES 

THE CORM, BREATHLESS 

Min MINOGUE CAN F GET YOU OUT OF MY HEAD 

MICK JAGGER. VISIONS OF PARADISE 

NO DOUBT, HEY BABY 

NICKELBACK. TOO BAD 

PINK. GET THE PARTY STARTED 

COURSE OF NATURE AUGHT IN THE SUN 

THE CAWNG, VVHEREVER YOU WILL GO 

RUFUS WAINWRIGHT. ACROSS THE UNIVERSE 

CHRIS ISAAK LET ME ' ,OWN EASY 

CREED. MY SACRIFICE 

KID ROCK LONELY ROAD OF FAITH 

INDIAARIE, VIDEO 

BASEMENT JAME WHERE'S YOUR HEAD AT 

REMY ZERO, SAVE ME 

CRAIG DAVID, 7 OARS 

PO D . YOUTH OF THE NATION 

LIFEHOUSE HANGING BY A MOMENT 

GLENN LEWIS, DON T YOU FORGET IT 

BILLY IDOL WHITE WEDDING 

FATBOY SUM, WEAPON OF CHOICE 

ASHANTI, FOOLISH 

USHER, U DON T HAVE 0 CALL 

THE WHITE STRPES. ,:ELL IN LOVE W TH A GIRL 

A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS 
FOR THE WEEK ENDING MARCH 30, 2002 

MOM eilffl1111••• 

IEUROPEI 

Continuo. programming 
Hawley Creaciint, London NWILITT 

COLLEGE 
TELEVISION 
' NETWORK 
14 hours datly 

3350 Peachtree Road, Suite I550, Atlanta. GA 30326 

GEORGE MICHAEL fREEEK 

KYLIE MINOGUE, IT YOUR EYES 
SHAKIRA, WHENEVER, WHEREVER 

ALANIS MORISSETTE, HANDS CLEAN 
NICKELBACK. HOW YOU REMIND ME 

GARBAGE. BREAKING UP THE GIRL 

ONE GIANT LEAP, MY CULTURE 

LENNY KRAVITZ BELIEVE 

ANASTACIA. ONE DAY IN YOUR LIFE 
KILLER, ALL I WANT 

NATALIE IMBRUGLIA. WRONG IMPRESSION 

ENRIQUE IGLESIAS. ESCAPE 

FAITHLESS & DIOS ONE STEP TOO FAR 

BRANDY, WHAT ABOUT US, 

JENNIFER LOPEZ, SENT IT FUNNY 
DESTINY'S CHILD. NASTY GIRL 

THE CAWNG, WHEREVER YOU WILL GO 

JA RULE, ALWAYS ON TIME 
PINK, GET THE PARTY STARTED 

R KELLY, THE WORLD'S GREATEST 

CHOOBAKKA, SHE'S 1:EELING ME 

ELTON JOHN, THIS TRA9 DON'T STOP THERE ANYMORI 

FAT JOE, WHAT'S LUS? 

HEATHER NOVA, VIRUS OF THE MIND 

JENNIFER LOPEZ AIN'T IT FUNNY 
LENNY KRAVITZ STILLNESS OF HEART 

M2M, E VERYTHING 

PETE TORN, STRANGE CONDITION 

PINK. DONT LET ME I,ET ME 

ROYCE DA 51. Roc< on 
SOIL. UNREAL 

ST GERMAIN, ALABAMA BLUES 

STATIC-X, COLD 

TRW TURNER, FRIENDS & FAMILY 

USHER, U DON'T HAVE TO CALL 

R44E 
TV FOR U- NOT THEM —38 

1,2 hostr weekly 
46 Grtford St. Brockton. MA — 

VUE, PICTURES OF MU 

ILL MINO, WHAT COMES AROUND 

LO FIDELITY AUSTARS, SLEEPING FASTER 

THE GRAND SKEEN, BABY GOT BACK 

NELLY FURTADO, OF. THE RADIO IREMEMBM THE DAYS, 
SOMETHING CORPORATE. IF YOU C JORDAN 

SMASH MOUTH, HOLIDAY IN MY HEAD 
ERIK TURNER. FRIENDS & FAMILY 

STATIC-O. GOLD 

PETE TORN, STRANGE CONDITION 

FU MANCHU. SQUASH THAT FLY 

FU MANCHU, REWASH THAT FLY 

EELS, SOULJACKER-PART I 

STATIC-X. COLD 

UNWRITTEN LAW, SEEIN' RED 
CUSTOM. HER MISTER 

RADIOHEAD. PUSH IFULK/SPINNINGS 

GORILLA]. 19 2030 

GODSMACK I STAND ALONE 

ILL NINO, WHAT COMES AROUND 

FLAW, PAYBACK 

LENNY KRAVITZ. STILLNESS OF HEART 
ALIEN ANT FARM. MOVIES 

ABANDONED POOLS, THE REMEDO 

HEADSTRONG, ADRIANA 

Showbiz. 
THE LAST WALTZ REVISITED: It's been 
hailed by many as the greatest concert 
film of all time. Now, the 1978 classic 
The Last Waltz will be celebrated via 
its rerelease in theaters, a special-
edition DVD-Video, a deluxe DVD-
Audio disc, and a four-CD boxed set. 
The concert—filmed during 

Thanksgiving 1976 at San Francisco's 
Winterland—captured the final per-
formance of the classic lineup of the 
Band, headed by Robbie Robertson. 
The all-star event included numerous 
guest performers, including Bob Dy-
lan, Eric Clapton, Muddy Waters, Joni 
Mitchell, Ringo Starr, Neil Young, 

Ron Wood, Van Morrison, Emmylou 
Harris, Neil Diamond, and Dr. John. 
Robertson—who co-produced The 

Last Waltz—looks back fondly on the 
making of the landmark film: "We had 
no money to do this film, but the feel-
ing in the air was that it was one of the 
greatest shows we ever did. We had 
extraordinary people in one place at 
one time: You can't manipulate that 
kind of magic." 

For the theatrical rerelease through 

United Artists, The Last Waltz will be 
heard for the first time in 5.1 stereo 
surround sound and seen with newly 
restored prints. The movie will have a 
limited run in select North American 
cities, beginning April 5 in San Fran-
cisco. The Last Waltz, which has been 
available on VHS for years, will get its 
DVD-Video release May 7 on MGM 
Home Entertainment. The special-
edition DVD will include previously 
unreleased footage, as well as com-
mentary from Robertson and the film's 
director, Martin Scorsese. 

Meanwhile, on April 16, Rhino/ 
Warner Bros. will release The Last 
Waltz four-CD boxed set, featuring pre-
viously unreleased music. The DVD-
Audio disc is due April 30. 

Robertson personally oversaw the 
upgrade of The Last Waltz, and he says 
one his best memories of the concert 
is of "standing beside Muddy Waters. 
He was such an inspiration to me. It 
felt like the earth was shaking from the 
mojo he was putting out there." 
The former Band leader also re-

members an unexpected moment dur-
ing the conceit "All the lights blew out, 
except for one spotlight [that was] shin-
ing on the stage. That spotlight added 
to the drama of the performance. See-
ing it on film, it made it look better." 

Scorsese was "the perfect director" 
for the film, says Robertson, who, as a 
film composer, has collaborated with 
Scorsese on such other movies as 
1983's The King of Comedy, 1986's 
The Color of Money, and this year's 
upcoming Gangs of New York. 

Robertson concludes, "Watching 
The Last Waltz again, I get blinded by 
the same thrill that music gives you 
when you realize it's your passion. It's 
that thing that gave you chills." 

NEWSLINE... 
Citadel chairman Larry Wilson has exited the company due to "per-

sonal considerations"... Clear Channel-owned WTJM (Power 105.1) 
New York launched its new R&B/hip-hop format March 14 with a pro-
gramming stunt to play 10,000 songs commercial-free. In related news, 
top 40 WXKS Boston sales veteran Beth Bibby is named Clear Channel 
VP of radio group sales for the Northeast region ... On March 24, Enter-
com's KWSJ Wichita, Kan., will switch its smooth-jazz format to simul-
cast crosstown talk station KFH. Entercom's modern AC KALC Denver 
has named Tom Gjerdrum PD. He was PD of oldies WLOL Minneapolis. 
Compiled by Carla Hay in New York 
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Radio 
Awards 
Continued from page 1 

of the year (Valerie Smaldone). This 
marks the station's fourth consecu-
tive nod for major-market AC station 
of the year and Ryan's fourth con-
secutive win for major-market AC 
PD of the year. 
KKBT won major-market main-

stream R&B station of the year, along 
with music director of the year hon-
ors for Dorsey Fuller and local air per-
sonality of the year honors for morn-
ing man Steve Harvey. This year 
marks the first time since 1996 that 
KKBT snagged the major-market 
mainstream R&B station of the year 
category, which since 1998 has gone 
to WGCI Chicago. Fuller and Harvey's 
awards were their first-ever at a Bill-
board/Airplay Monitor seminar. 
Modern rock KROQ was the rock 

station with the most wins this year, 
getting the nod for major-market 
modern rock station of the year, 
modern rock local air personality of 
the year for the Kevin & Bean morn-
ing show, and modern rock promo-
tion/marketing director of the year 
for Amy Stevens. The station last 
won the major-market modern rock 
station of the year award in 1997. 
This year's wins are firsts for Kevin 
& Bean and Stevens. 
WQYK won for secondary-market 

country station of the year, local 
country air personality of the year 
(Skip Mahaffey), and country pro-
motion/marketing director of the 
year (Mike Culotta). This is WQYK's 
first win for country station of the 
year and the first time since the 
inception of the Billboard/Airplay 

Monitor Awards that the country sta-
tion of the year was located outside 
the genre's home base of Nashville, 
as WSIX Nashville has taken home 
secondary-market country station of 
the year honors every year since 
1994. Culotta won the country pro-
motion/marketing director award in 
1998; this was Mahaffey's first air 
personality award win. 

INFINITY TIMES THREE 
Infinity Broadcasting's five tro-

phies at rhythmic top 40 outlets 
WBBM Chicago ( for major-market 
PD Todd Cavanah and major-market 
assistant PD/music director Erik 
Bradley), KLUC Las Vegas (for sec-
ondary-market assistant PD/music 
director J.B. King), and WLLD Tampa 
(for secondary-market radio station 
of the year and PD of the year for its 
PD, Orlando) helped the conglomer-
ate net the most overall top 40 hon-
ors this year, with 13 wins encom-
passing the mainstream top 40, 
rhythmic, adult top 40, and AC for-
mat categories. Clear Channel, whose 
stations won a total of 10 top 40 
awards, built its strength upon its five 
mainstream top 40 wins, including 
two at KIIS Los Angeles (for major-
market radio station of the year and 
promotion/marketing director of the 
year for Von Freeman) and two at 
WHTZ New York (for music director 
of the year and local air personality 
of the year, both awarded to Paul 
"Cubby" Bryant). 

Infinity's rock stations also came 
out on top in the overall rock cate-
gories, winning five awards to Clear 
Channel's four. Infinity picked up 
three wins at KROQ Los Angeles, 
plus single wins at modern rock 
WXRK New York ( major-market 
music director of the year for Mike 
Peer) and mainstream rock WYSP 
Philadelphia ( local air personality of 

the year for Couzin Ed). By compar-
ison, Infinity picked up 11 overall 
rock trophies at the 2000 Bill-
board/Airplay Monitor awards, com-
pared with Clear Channel's two. 

Infinity also garnered the most 
wins at country, with four wins at 
WQYK and a single win for second-
ary-market PD Mike Kennedy at 
KBEQ Kansas City, Mo. However, 
Clear Channel was the overall win-
ner in the R&B categories, picking 
up six awards to Radio One's four. 
Infinity's stations were represented 
by just two R&B winners, tying the 
broadcasting corporation with the 
two awards picked up by Emmis at 
adult R&B WKRS New York, which 
received the award for major-market 
adult R&B station of the year and for 
local air personality (Fred Buggs). 

Clear Channel did well in the 
R&B category, netting the major-
market assistant PD/music director 
award for WDAS Philadelphia's 
Daisy Davis, the secondary-market 
assistant PD/music director award 
for WSOL Jacksonville, Fla.'s KJ, the 
mainstream R&B secondary-market 
assistant PD/music director award 
for Angela Watson, the mainstream 
R&B major-market PD award for 
WGCI Chicago's Elroy Smith, and 
the station promotion/marketing 
director of the year award WUSL 
Philadelphia's Simone Jones. 

INAUGURAL WINS 
There were a number of first-

time winners when record-label 
promotion team of the year awards 
were handed out in a category that 
Billboard/Airplay Monitor has been 
honoring since 1998. DreamWorks' 
promotion team got the nod for its 
efforts at both modern rock and 
country, and Interscope was named 
mainstream rock record-label pro-
motion team of the year, marking 

the first time that either label had 
received a Billboard/Airplay Moni-
tor award for its promotion efforts. 
Island/Def Jam took home awards 
for its work in the R&B and rhyth-
mic top 40/crossover formats, 
Atlantic received the award for 
AC/adult top 40, and Jive snagged 
mainstream top 40 honors. Atlan-
tic's win marks the second time 
that the label's adult promotion 
team took home a Billboard/Airplay 
Monitor accolade; the first was in 
1999. Island/Def Jam's win at R&B 
marks its second consecutive year 
to do so, as is Jive's win at main-
stream top 40. 

In a new category this year, Bill-
board/Airplay Monitor presented 
their first awards for independent 
promotion company of the year in 
four format categories. The winners 
were Ralph Carroll Promotions for 
country, Coast to Coast for R&B, and 
Jeff McClusky and Associates, who 
took home awards for their promo-
tion efforts in both rock and top 40. 

EIGHT BAU. 
For an eighth consecutive year, 

Infinity's Howard Stern came out on 
top for nationally syndicated air per-
sonality of the year. Only four other 
categories have been won by the 
same winners for eight consecutive 
years—AC/adult top 40 radio con-
sultant/group PD of the year, to Guy 
Zapoleon of Zapoleon Media Strate-
gies; top 40 radio consultant/group 
PD of the year, again given to 
Zapoleon for eight years straight; 
and country radio consultant/group 
PD of the year, to Rusty Walker of 
Rusty Walker Programming Con-
sultants. Tony Gray of Gray Com-
munications won for R&B radio 
consultant/group PD for the second 
year in a row, and Brian Phillips of 
Susquehanna won his first group PD 

award at modern rock. Fred Jacobs 
of Jacobs Media took home his first 
mainstream rock award since 1997 
and his third overall. 
The remaining trophy given to 

the same winner for the eighth con-
secutive year went to American 
Country Countdown With Bob 
Kingsley, which was once again 
named country radio's network/syn-
dicated program of the year. Pre-
miere Radio Network's Casey Kasem 
won the network/syndicated pro-
gram of the year accolade in two cat-
egories: AC/adult top 40 (for Ameri-
can Top 20 With Casey Kasem) and 
mainstream top 40/rhythmic top 40 
(for American Top 40 With Casey 
Kasem). Superadio's On the Air 
With Russ Parr won network/syndi-
cated R&B show of the year, its first. 
Premiere's Rockline took home the 
award for mainstream/modern rock 
radio, the show's fourth win in the 
category and its first since 1997, 
having been beaten in subsequent 
years by two Westwood One pro-
grams, House of Blues in 1998 and 
Loveline in 1999 and 2000. 
The Billboard/Airplay Monitor 

Radio Awards are an annual event 
honoring excellence in the radio 
industry. This year's winners were 
originally to be announced at the 
Billboard/Airplay Monitor Radio 
Seminar in October 2001, which was 
postponed due to the Sept. 11, 2001, 
terrorist attacks. The period of eligi-
bility ran from May 2000 to May 
2001. Arbitron markets one to 20 
were considered major, with all other 
markets classified as secondary. 
Nominees were determined by a 
write-in ballot that appeared in sub-
scriber issues of Airplay Monitor; 
winners were determined by a final 
ballot that appeared in the Aug. 3, 
2001, issue of Airplay Monitor and 
the Aug. 11, 2001, issue of Billboard. 

Slipping Sales, Media Consolidation, Payola Dominate Discussion 
BY LEILA COBO 
MIAMI—'Twas the season of discontent at this year's 
Billboard/Airplay Monitor Seminar, as participants 
almost uniformly—and pointedly—expressed their 
dissatisfaction with the current state of the music busi-
ness and let it be known that they are ready for what 
appears to be an inevitable—if not always pleasant— 
series of changes. 

The focus of the panel discussions—which took 
place March 14-16 at the Eden Roc Resort in Miami 
Beach and drew 750 attendees—was growing concern 
regarding the slipping sales of recorded music in the 
U.S. and the consolidation of media companies, frus-
tration with the ever-increasing cost of doing business, 
and growing dismay with the current payola laws. Per-
haps galvanized by the recent public controversy sur-
rounding R&B broadcaster Radio One's signing of an 
exclusive agreement with an independent promoter, as 
well as calls for government scrutiny into independent 
radio promotion practices, attendees were often uncom-
monly frank about issues that are usually the fodder of 
off-the-record conversations. 

Indeed, the core of the seminar was the March 15 
keynote speech by Rep. John Conyers Jr. (D-Mich.), who 
sits on the House Judiciary Committee and who has 
been calling for a congressional investigation of inde-
pendent promotion since January. 

Conyers, who described himself as a music lover and 
as someone "who played music to a small extent," initial-
ly praised the role of Billboard in supporting artists' rights. 

"Under the direction of the editor, Ilmothy White, 

Billboard has been in the forefront of important issues 
confronting the music industries," Conyers said. 'They 
were [there] when we had the work-for-hire scandal— 
as far as I'm concerned—in Congress, in which we tried 
to rip off the artists. And without the persistent report-
ing of Bill Holland, the work-for-hire debate would have 
remained [unresolved] in Washington instead of enter-
ing into the congressional negotiating room with the 
labels and artists, where we could do more about it." 

What Congress finally did last year was repeal the 
work-for-hire clause. Now, Conyers said during his 
address, more change is bound to take place, this time 
in the radio arena. "Our meeting is to share some news 
of what happens in Washington as it relates to your 
industry and of what happens to you so I can take [it] 
back to my colleagues in Washington, D.C.," he said, 
before lashing out against the 1996 Telecommunica-
tions Act, which has allowed consolidation and merg-

ers and led to a constriction of outlets and creativity. 
"This is not an immutable law of nature," Conyers 

added. "This is a system created by men and women 
that needs to be changed." Among the flaws of that 
system, Conyers continued, are the laws governing 
payola and independent promotion exclusivity agree-
ments. He asked, "The question is, will ¡the current 
laws] pa« the smell test? 

'There are members of Congress who are not very 
enthused with the industry anyway. You will be hearing 
from them. But let's not hear from them yet," he added, 
once again opening the door to dialogue. 

Later, as he took one-on-one questions, Conyers was 

asked if he expected to see a rewriting of the payola statute. 
He replied: "Yes. I can see some changes coming. You can 
help me decide which way to go." Although he didn't spec-
ify a time frame, Conyers said he would meet with House 
Judiciary Committee chairman E James Sensenbrenner 
Jr. (R-Wis.) before the month is out in hopes of setting a 
date for hearings that would examine whether current 
independent promotion exclusivity agreements violated 
the spirit, if not the letter, of the law. 

Discontent was also prevalent at the R&B panel 
the next day, where the subject of independent pro-
motion—out in the open since the Radio One dis-
pute—was the subject of debate between PDs and 
record executives. Co-moderator Larry Khan, Jive 
Records senior VP of R&B promotions and marketing, 
tossed out a novel idea: "What if record companies 
simply stopped providing any sort of payment to 
radio—artist appearances, giveaways, trips, even 
music? Instead, let's have the radio stations pay for 
our product, which they now get for free." 

Discussion also centered on the reciprocity between 
labels and stations, with the former arguing that sta-
tions don't adequately support the same artists they 
request for their concerts and special events. "Forcing 
us to play a record that's not a hit is not fair," responded 
Doc Wynter, Clear Channel director of urban pro-
gramming. "Technically, it's illegal. If the record has 
tested 36 out of 40 and suddenly it's No. 1, it's illegal." 

Reciprocity was also an issue at the "Rock Session" 
panel on artists' relevance. "There's a sense of entitle-
ment on radio," Universal senior VP of promotion 

Steve Leeds said. "They need a piece of the live act." 
"And why not?" countered a PD from a small-mar-

ket station. "If Imajor-market modem rock trendset-
ter] KROQ gets all the acts, why shouldn't I?" 

Fairness to all involved, including artists—who label 
reps say don't get paid fair market-share prices for radio 
shows—was discussed at length. When panelists were 
asked if they felt pressured by big radio corporations, 
the oft-repeated answer was a careful "not blatantly," 
although Leeds added: "We all know the implications 
of pissing off our friends at Clear Channel." 

The industry's major overall concerns were dis-
cussed at the opening "Living on the Front Lines" gen-
eral session, where VPs of promotion focused on the 
plunge in sales (1 million fewer CDs sold per week in 
the U.S., according to SoundScan), the proliferation of 
CD-Rs, the soaring budget needed to get a project out 
the door (at least $1 million, according to some), the 
cost of maintaining superstars, and the loss of the teen 
market to online file-swapping. It was a scenario aptly 
described by Island Deflam Music Group VP of nation-
al top 40 promotion Erik Olesen as "the perfect storm." 

In proposing some solutions, responses to queries 
about developing encrypted formats were largely 
guarded. Even Conyers said in his speech: "We can-
not go overboard to demand electronic manufac-
turers put encryption on their products." 

Additional reporting by Airplay Monitor editors Dana 
Hall, Sean Ross, Marc Schiffman, Phyllis Stark, and 
Bram Teitelman. 
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Gathered at the 2002 Billboard/Monitor Seminar are some of 
the members of the winning stations/clusters in the AC and 
adult top 40 categories, including, from left, AC WLTW New 
York PD Jim Ryan; adult top 40 WPLJ New York MD Tony 
Mascaro; AC KSRC Kansas City, Mo., MD Jeanne Ashley; con-
sultant Guy Zapoleon; adult top 40 WTIC Hartford, Conn., 
PD Steve Salhany; and Infinity/Orlando OM John Roberts. 

From left, RCA director of West Coast top 40 promotion 
Artie Gentile, VP of top 40 promotion Eric Murphy, Top 
40 Airplay Monitor account manager Jeff Somerstein, 
and RCA director of East Coast top 40 promotion Tracy 
Koppel gathered at the seminar. 

Pictured from left, are American Urban Radio Networks 
(AURN) VP Dawn Hill, Pioneer Records artist Oleta Adams, 
AURN president Jay Williams, and AURN VP Jerry Boulding. 

Fost-awards show party-goers gathered for a candid shot. Shown, 
from left are. Universal Records Southeast regional promotion 
manager Larry Schuster and VP of promotion David Nathan, 
Billboard sponsorship coordinator Cebele Rodriguez, awards-
show host Joey McIntyre, Universal Records artists Paulina Rubio 
and Jeff Timmons of 98*. and Billboard director of conferences 
and special events Michele Jacangelo. 

Seen here representing the rhythmic side of the format and 
collecting trophies at the awards show are, from left, IDJMC 
senior director of rhythm crossover promotion Motti Shulman 
and VP of rhythm crossover promotion Marthe Reynolds; for-
mer WKTU New York assistant PI) Geronimo; WBBM Chicago 
MD Erik Bradley; and WLLD Tampa, Fla.'s, PD Orlando, MD 
Beata, and marketing director Drew Fleming. 

Honoring The Best In Radio 
The 15th Billboard/Airplay Monitor Radio Seminar & Awards let the sun-

shine in at the Eden Roc Resort in Miami Beach March 14-16. In addition 
to forward-thinking sessions and numerous musical performances, the 
event hosted its annual awards ceremony at BillboardLive in South Beach. 
(Photos: Manny Hernandez) 

Among the panelists, performers, and Airplay Monitor staff gathered during the 
seminar are, from left, Billboard associate publisher Howard Appelbaum, RcfcB Air-
play Monitor account manager Johnna Johnson, singer Ofeta Adams, WEDR Miami 
promotions and marketing director Maestro Powell, R&B Airplay Monitor manag-
ing editor Dana Hall, WHQT Miami general sales manager Kevin Clenance, moder-
ator Steve Crumhl UV and Cumulus director of urban programming Ken Johnson. 

Congressman John Conyers Jr., D-Mich., 
gave the keynote speech at the seminar. 

Billboard managing editor Michael 
Ellis, left, and Big 3 Records chairman 
Bill Edwards grab a moment together 
at the Billboard/Airplay Monitor Radio 
convention at the Eden Roc Resort on 
Miami Beach. (Photo: Eliot Schechter) 

Host .key McIntyre presented nearly 
100 trophies at the 2002 Billboard/Air-
play Monitor Radio Awards March 16 
at BillboardLive in Miami. 

Artist Kim Scott from Blackground 
Records/Cipher Entertainment per-
formed during the awards pre-show 
at BillboardLive. 

This year's winners in the R&B categories at the Billboard/ 
Airplay Monitor Radio Awards included, from left, Alan and 
Lygia Lott for independent promotion company of the year, 
SupeRadio's Gary Bernstein for the syndicated Russ Parr 
and Olivia Foxx morning show, WCCI-FM Chicago PD Elroy 
Smith for major-market PD of the year, WUSL Philadel-
phia's Simone Jones for promotions/marketing director of 
the year, and Island Def Jam Music Group's Thomas Lytle, 
who picked up the award for record label promotion team 
of the year for both R&B and rhythmic top 40/crossover. 

Airplay Monitor group editor Sean Ross led a panel of eight 
top 40 PDs through a discussion of topics facing the format 
today. Gathered, from left, are WKZL Greensboro, N.C., PD 
Jeff McHugh; WFLZ Tampa, Fla., PD Jeff Kapugi; WHYI 
Miami PD Rob Roberts; Radio Disney PD Robin Jones; 
WNKS Charlotte, N.C., PD John Reynolds; Ross; WXSS 
Milwaukee PD Brian Kelly; WDRQ Detroit PD Alex Tear; 
and WBLI Long Island, N.Y., PD J.J. Rice. 

Pictured, from left, are a member of the group Blessed, Epic sen-
ior VP of R&B promotion Rodney Shealey, Clear Channel VP of 
urban programming Doc Wynter, Jive senior VP of promotion and 
marketing Lany Khan, WGCI Chicago PD Elroy Smith, WILB 
Detroit PD KJ. Holiday, Deflam senior VV of promotion Johnnie 
Walker, three Blessed members, and BET music director Kelly G. 

104 

Gathered at the Big 3 Entertainment happy hour are, from 
left, Big 3 Records chairman Bill Edwards and president/CEO 
Qadree El-Amin, MCA recording artist Keke Wyatt, Big 3 
Records executive VP Tom Gribbin, Airplay Monitor publisher 
John Guynn, Billboard associate publisher Howard Appel-
baum, and MCA Records VP of radio promotion Benny Pough. 
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A LOOK BEHIND THI 

1 MIS" 
WEEK'S CHART ACTION 

Counter 
HIT SINGLE, HIT ALBUM: Despite the fear 
often touted by labels that retail-available 
singles cannibalize album sales—a refrain 
heard during many conversations at the 
recent National Assn. of Recording Mer-
chandisers confab—B2K proves it ain't nec-
essarily so. The R&B boy band's "Uh Huh'' 
has been the No. 1 title for 10 of the 14 weeks 
it has appeared on Hot 100 Singles Sales, 
selling more than 311,000 copies to date, yet 
its debut album has the largest opening week 
of any new act in this still-young year. 
With 109,000 copies sold, B2K's epony-

mous album is No. 2 on The Billboard 200 
and No. 1 on Top R&B/Hip-Hop Albums. No 
other debut album released this year has 
appeared in the big chart's top 10. 

The success-
ful launch of 
B2Kin the wake 
of a big-selling 
single is remi-
niscent of the 
strategy that 
opened Britney 
Spears' record-
ing career in 
1999. Her first 
album, ... Baby 

One More Time, bowed at No. 1 on The Bill-
board 200 with 120,500 units in January of 
that year, even though her title-track single 
had already sold 665.000 copies in the two 
months prior to that set's release. 

BIG 'BROTHER': Despite a 6% decline in sales, 
149,000 units is more than enough to keep 
the 0 Brother, Where Art Thou? soundtrack 
firmly planted atop The Billboard 200. The 
Grammy Award-winning set has sold 4.5 mil-
lion copies to date, according to SoundScan, 
with more than 1 million rung this year. 
We reported here last issue that 0 Brother 

was the first bluegrass album to top The Bill-
board 200 since Eric Weissberg & Steve Man-
del's Dueling Banjos did so in 1973. Turns out 
that those two are the only bluegrass offerings 
to reach No. 1 since Billboard launched its first 
albums list in 1945. Prior to Banjos, the chart-
topper that came the closest to bluegrass ter-
ritory was Dorothy Shay's The Park Avenue 
Hillbillie Sings Feudin' and Fightin', on which 
the cosmopolitan vocalist delivered jazzy ren-
ditions of such countrified fare as "Mountain 
Girl," "Joan of Arkansas," and "Feudin' and 
Fightin'." That set began a six-week reign at 
No. 1 in the Aug. 2, 1947, issue of Billboard, 
on a chart that was then called Best-Selling 
Popular Record Albums. 

Brother's chart-topping stint will clearly end 
next week: The Now That's What I Call Music! 
9 compilation is set to bow at No. 1, though 

with a number shy of the half-million mark— 
a hurdle that Now! 6 and Now! 7were both able 
to clear. The Jay-Z and R. Kelly collaboration 
will be next week's No. 2 album, with early sales 
suggesting a sum in the range of 250,000 units. 

HAVEYOU MET MS. JONES? The largest percent-
age increase on The Billboard 200 belongs to 
Texas newcom-
er Norah Jones, 
who grabs the 
chart's Pace-
setter with a 
45% gain as she 
bolts 92-62. A 
mix of macro 
and micro ex-
posure also pads 
her lead on Top 
Contemporary Jazz Albums. 

National press fuels most of Jones' burst, as 
the singer/pianist snagged simultaneous cov-
erage in both Time and Newsweek, followed a 
week later by a piece in People. She also made 
an in-store stop that drew 600 fans to indie 
giant Waterloo Records in Austin. On the cur-
rent chart, the Austin market accounts for 4% 
of Jones' national total, after contributing less 
than 2% to her prior-week sales. 

STILL DRIVING: Alan Jackson's Drive, which 
spent six weeks at No. 1 on Top Country 
Albums and four weeks atop The Billboard 
200, wins Greatest Gainer on both charts, 
thanks in large part to NBC's Today and a 
cover story in Entertainment Weekly. 
On March 11 in New York—the six-month 

anniversary of the terrorist attacks that moved 
Jackson to write "Where Were You (When the 
World Stopped Tuming)"—he performed that 
song and his album's title track on Today. 
Four Academy of Country Music Award nom-
inations also lifted his profile. 
A revised edition of his Biography ran 

March 19 on A&E, exposure that will affect 
his standing on next issue's sales charts. In 
the meantime, Drive's SoundScan total to 
date already exceeds 1.5 million. 

PHOTO FINISH: A mere difference of 100 units 
separates the top two albums on Heatseekers. 
Luis Fonsi leads the list with 12,000, while 
also bowing at No. 1 on Top Latin Albums (see 
Latin Notas, page 48). He is the first Latin act 
to reach No. 1 on the Heatseekers chart since 
Jaguares did so in last year's July 28 issue. 

Right on Fonsi's heels is Daniel Rod-
riguez, known as the Singing Cop. His sales 
more than quadrupled after his rendition of 
"Danny Boy" closed CBS' March 10 TV spe-
cial 9111 and his visit a few days later to The 
Oprah Winfrey Show. 

Minded. 
UKE A PRAYER: In the dozen years since we 
adopted Broadcast Data Systems' (BDS) air-
play data, No. 1 singles on Hot Country Sin-
gles & Tracks have more often than not spent 
more than one week atop the chart. With 
Martina McBride's "Blessed" replacing 
Brooks & Dunn's "The Long Goodbye" at No. 
1, this is only the fifth time in the BDS-era 
that three consecutive chart toppers have 
been confined to one-week reigns. In this 
shuffle, Jo Dee Messina's "Bring On the 
Rain" (with Tim McGraw) and McGraw's solo 
single "The Cowboy in Me" each preceded 
"Goodbye" with one-week stints. 
The last time the country chart saw this 

much turnover was December 1998, when Ty 
Herndon's "It Must Be Love," followed by Faith 
Hill's "Let Me Let Go" and Brooks & Dunn's 
"Husbands and Wives," each had to settle for a 
lone week at No. 1. The longest such streak of 
the past dozen years happened in late 1993, 
when six different chart-toppers by Reba 
McEntire, Brooks & Dunn, Mark Chesnutt, 
Alabama, Garth Brooks, and Tracy Lawrence 
took fast turns on the red carpet. 
On average, the BDS era has seen 11 songs 

per year clock single-week runs on the country 
list. On the extreme ends, only five songs made 
the one-week stop in 2000, while 1993 estab-
lished a BDS record of 18 one-week wonders. 
But even 18 is the tiniest of numbers when 
compared with the last four years before we 
switched to BDS. From 1986 to 1989, country 
saw an average of 47 one-week champs per year. 

Up 277 detections, "Blessed" grabs the 
biggest increase in the top five and finishes 
489 spins ahead of Chris Cagle's "I Breathe 
in, I Breathe Out" (6-4), the nearest bulleted 
title under McBride, which gains 250 plays. 
That lone fact suggests McBride may capture 
a second week atop the chart. 

TIGHT: In a battle reminiscent of Brandy vs. 
Monica, Ashanti's "Foolish" edges Tweet's 

by Silvio Pietroluongo, Minal Patel, Wade lessen 

"Oops (Oh My)" to claim the No. 1 spot on 
Hot R&B/Hip-Hop Singles & Tracks. Tweet, 
who has been at No. 1 for three weeks, 
retains top billing on Hot R&B/Hip-Hop Air-
play with 150,000 more listeners than 
Ashanti, who earns this issue's Greatest 
Gainer/Airplay nod. But "Foolish" sneaks 
past "Oops" with sales of its 12-inch single, 
and Ashanti's move forces backward bullets 
at Nos. 2 and 3 on Singles & Tracks. 

With radio and sales combined, a mere 24 
points separates Ashanti and Tweet, whose 
debut albums both hit stores April 2. 

DAY IN THE SUN: Celine Dion's "A New Day Has 
Come" reaches the top of the Adult Contem-
porary chart, ending Enrique Iglesias' 15-week 
stay with "Hero." "Day" is Dion's 11th No. 1 at 
AC, breaking a tie with Whitney Houston for 
most No. is by a female artist on that chart. 
Overall, Dion's 66 total weeks at No. 1 are the 
most for any artist at the format. This six-week 
climb to No. 1 is the fastest since Faith Hill's 
"There You'll Be" reached No. 1 in six weeks 
last June ... Five for Fighting's "Easy Tonight" 
re-enters the Adult Top 40 chart at No. 39. The 
song originally charted at adult top 40 in 
December 2000 and spent 15 weeks on the 
chart, peaking at No. 26 in the Feb. 23, 2001, 
issue. Since "Easy Tonight" has been off the 
chart for more than six months, it is eligible to 
chart again as a new track. This rule also 
explains why India.Arie's "Video" remains on 
The Billboard Hot 100 (No. 88) despite appear-
ing on the chart for 20-plus weeks. 

BOTTOM'S UP: "(I Am A) Man of Constant Sor-
row by the Soggy Bottom Boys re-enters Hot 
Country Singles & Tracks at No. 41 after a 
renewed push by Lost Highway/Mercury, in the 
wake of its multiple Grammy wins for 0 Broth-
er, Where Art Thou? and fiery discussion 
among country programmers at the recent 
Country Radio Seminar in Nashville. 

"Sorrow" spent 20 weeks on the chart, peak-
ing at No.50 in the May 5, 2001, issue, and it has 
been absent from the chart since last Decem-
ber. Usually, singles that rebound within six 
months after their initial chart runs must sur-
pass a chart's recurrent threshold, which in this 
case is the top 20. We relaxed the restriction 
here because the label has re-serviced "Sorrow" 
to country radio, and it re-enters at a higher 
chart position than its previous peak. Perhaps 
the most compelling argument to justify the re-
entry is that "Sorrow" and 0 Brother have 
resurfaced as hot industry topics in a radio for-
mat that is struggling to identify and define its 
present and future musical composition. 
The second bow of "Sorrow" is fed by 

520 detections from 79 of our 149 moni-
tored stations. 
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NUMBER 1 41tet 2 Weeks At Number 1 50 38 46 HOOBASTANK • Hoobastank 
ISLAND 586435/IDJ MG 118.98 CD) à 

25 

SOUNDTRACK A' 0 Brother, Where Art Thou? 
LOST HIGHWAY/MERCURY 170069/IDJMG 111.98/19 981 

1 œ  53 56 '-',- RASCAL FLATTS • Rascal Flatts 
LYRIC STREET 165011/HOLLYWOOD ( T1.98/1738) a 

51 

HOT SHOT DEBUT e 0 NEW THE CORRS 
143/LAVA/ATLANTIC 83533/AG 112.98/18.981 VH1 Music First Presents: The Corrs - Live In Dublin 52 

B2K  EPIC 85457 112.98 E0/18.98) B2K 
2 0  66 6 5 ,29 TOBY KEITH A  Pull My Chain 

. ' DREAMWORKS (NASHVILLE) 450M7/1NTEISCOPE : 12.98/18.98) 

9 

0  5 6 

4* GREATEST GAINER '-$-- 0  61 60 TIM MCGRAW A Set This Circus Down 
CURB 78711 ( 12.98/18.98) 

2 

ALAN JACKSON A 2 Drive 
ARISTA NASHVILLE 67039/RIG 112.98/18.981 

1 55 47 38 NELLY FURTADO A 2 Whoa, Nelly! 
DREAMWORKS 450217/INTERSCOPE 112.9E918.98) a 

24 

4 3 1 ALANIS MORISSETTE Under Rug Swept 
MAVERICK 41988)7/DARNER BROS. 116.98 CO) 

1 56 45 47 CRAIG DAVID A Born To Do It 
WILDSTAR/ATLANTIC 88001/AO 111.98/1738/ 

11 

5 2 - BRANDY Full Moon 
ATLANTIC 83493/AG 11218/16.98) 

2 57 51 49 INCUBUS A Morning View 
IMMORTAL 85277NEPIC ( 12.98 EQ/1838) 

2 

6 4 5 LINKIN PARK A 2 [Hybrid Theory] 
WARNER BROS. 47755 112.98/11981 

2 58 57 59 SOUNDTRACK A Moulin Rouge 
INTERSCOPE 493035 112.931833 

3 

7 6 8 LUDACRIS A 2 Word Of Mod 
DISTURBING THA PEACE/DEF JAM SOUTH 58644V/IDJMG ( 12.98/1198) 

3 59 59 61 SOUNDTRACK A Shrek 
DREAMWORKS 450305/INTERSCOPE ( 12.9318.981 

28 

8 10 11 PINK A 2 M!ssundaztood 
ARISTA 14718112.98/18.98( 

6 60 55 67 
1 

DEFAULT • The Fallout 

1V3 2310111.98 CD)111 

52 

9 9 3 KYLIE MINOGUE Fever 
CAPITOL 3787016.98/1798) 

3 œ NQV - N*E*R*D* In Search Of... 

VIRGIN 11521 110.98 CO) 

61 

10 8 7 JENNIFER LOPEZ A J To Tba LW The Remixes 
EPIC es3ss• /12.98 E0/113S131 

1 .4-4e- PACESETTER 
62 

Ipt1 11 

1: . - 
16 NICKELBACK A ' Silver Side Up 

ROADRUNNER 618485/IDJMG 112.98/18.981 

2 0  92 139 NORAH JONES 
BLUE NOTE 32086/CAPITOL 19.98 CD)* Come Away With Me 

1:12 7 

11: 

4 ALICIA KEYS A' Songs In A Minor 
J 20002 112.98/18.981 

1 63 50 48 FAITH EVANS • Faithfully 

BAD BOY 73041/ARISTA 112.9E08981 

14 

e • 

113 13 19 PUDDLE OF MUDD A Come Clean 
FLAWLESS/GEFFEN 493074/INTERSCOPE 112.98/18.981 

9 64 63 55 LIL BOW WOW A Doggy Bag 
SO SO DEF/COLUMB IA 136130/CRG 11298 EC./.8.981 

11 

14 15 
4/ 

20 MARY J. BLIGE A 2 No More Drama (2002) 
MCA 112980/112,94/1899) 

14 0  84 - SOUNDTRACK All About The Benjamins 
SLIP-N-SLIDE 39011/NEW LINE 112.98/18.38 

65 

[15 14 17 USHER A' 8701 

ARISTA 1471V 11238/1198) 

4 66 52 44 SHARISSA No Half Steppin 
MOTOWN 016158IUMRG 11298/18.98) 

44 

/16 16 26 SHAKIRA A' Laundry Service 
EPIC 63%0 112.98 E0/18.981 

3 0  75 95 MERCYME Almost There 
INS/WORD 86133/WARNER BROS. 116.98 CD) a 

67 

17 12 
[ 

1.. 

12 CREED A' Weathered 
WIND-UP 13075 11138/18.981 

1 68 49 43 SADE • Lovers Live 
EPIC 86373 112.98 EQ/18.98) 

10 

18 18 21 BARRY MANILOW • Ultimate Manilow 
WO HERITAGE 1613013/ARISTA(12.98/18.98) 

3 69 48 37 TRAIN A 2 Drops Of Jupiter 
AWARE/COLUMBIA 69888/CRG )12.98E0/18.981 

6 

, 

1/19 19 

f( 

23 P.O.D. A 2 Satellite 
ATLANTIC 83475/AO 111.98/17.981 

6 70 28 - JARS OF CLAY theeleventhhour 
FSSENTIAUSILVERTONE 1062920MBA 11133 CD) 

28 

1/.20 20 22 JA RULE A 1 Pain Is Love 
MURDER INC/DEF JAM 5813437./10JMG 112.96/19.93 

1 71 58 57 THE CALLING • Camino Palmero 
RCA 57585 111.98/17.981a 

36 

¡II 21 18 KIRK FRANKLIN The Rebirth Of Kirk Franklin 
GOSPO CENTRIC 70037206413A 111.9E617.981 

4 72 64 63 STAIND A' Break The Cycle 
EL 1P/ELEKTRA 626282EG/12.98/11981 

1 

122 24 
. 
E/.. 

24 ENRIQUE IGLESIAS A 2 Escape 
IN TERSCOPE 493148112.98/18.981 

2 73 67 79 MICHAEL W. SMITH • Worship 
REUNION 10025/ZOMBA 111.9317.98) 

20 

'.23 23 14 INDIA.ARIE A Acoustic Soul 
MOTOWN 01377V/UMR6112.W1e.sel 

10 74 69 62 JEWEL A This Way 
ATLANTIC 8351V/AG 112.98/18.93 

9 

0 
25 17 10 

SOUNDTRACK Resident Evil 
ROADRUNNER 618450/113JMG 111.98 CD) 

24 75 60 52 AALIYAH A 2 Aaliyah 
BLACKGROUND mow 11298/1198) 

1 

U2 A' All That You Can't Leave Behind 
INTERSCOPE 524653112.98/18.981 

3 76 72 68 GARTH BROOKS A' Scarecrow 
CAPITOL (NASHVILLE) 31330110.98/18.981 

1 

0  32 35 SYSTEM OF A DOWN A Toxicity 
AMERICAN/COLUMBIA 62240NCRG 112.98 EW18.981 

1 0 85 - THE CHIEFTAINS The Wide World Over: A 40 Year Celebration 
RCA VICTOR 63917(18.98 CO) 

77 

27 27 27 NAS A Stillmatic 
ILL WILUCOLUMBIA 85798/CRU 112.98 ED/18.961 

5 78 54 58 CHRIS ISAAK Always Got Tonight 
REPRISE 48016/WARNER BROS. ( 18.98 CO) 

24 

28 26 25 BRITNEY SPEARS A 4 Britney 
JIVE 4177620MBA 112.98/18981 

1 79 74 83 ADEMA • Adema 
ARISTA 14696 ( 11.98/1738) 

27 

en i.,1 
'''''''' , 

DESTINY'S CHILD This Is The Remix 
MUSIC WORLD/COLUMBIA 86431 6/C11G 16 98 ECUI8 981 

29 0  81 82 SOUNDTRACK A 3 Coyote Ugly 
CURB 7E1703111 98/17.981 

10 

0  e ,4. 
INDIGO GIRLS Become You 
EPIC 86401 mu Ell CD) 

30 81 68 50 JOSH GROBAN Josh Groban 
143 48150/WARNER BROS. / 1898 CD) 8 

41 

31 30 15 X-ECUTIONERS Built From Scratch 
LOUD/COLUMBIA 88410NCRG 112.98 E0/17.913) 

15 
ettffiEATSEEKER IMPACT ':ile-

82 0  36 42 
, 

FAT JOE • J.O.S.E.: Jealous Ones Still Envy 
TERROR SQUAD/ATLANTIC 83472/AD 111.98/17.981 

32 0  102 115 JOHN MAYER 
AWARE/COLUMB)A 8529V/CRG (7.98 EQ/11.981 a Room For Squares 

33 22 9 CHER Living Proof 
WARNER BROS. 47619(1298/1898) 

9 83 65 51 KEKE WYATT • Soul Sista 
MCA 112609.11298/18.98) 

33 

34 29 28 SOUNDTRACK Queen Of The Damned 
WARNER SUNSET/REPRISE 48285/WARNER BROS. 118.98 CD) 

28 84 80 96 JIMMY EAT WORLD • Jimmy Eat World 
DREAMWORKS 450334/INTERSCOPE I17.9B CO) 

54 

35 34 34 J  KID ROCK A Cocky 
LAVA/ATLANTIC 83482/AU 112.98/11981 

7 85 73 64 MYSTIICAL Tarantula 
JIVE 4177V/ZOMBA 112.98/1818) 

25 

0  43 41 VARIOUS ARTISTS Totally Country: 17 New Chart-Topping Hits 
BNA 67043/13LG 112.98/17.98) 

12 86 62 29 PLUS ONE Obvious 
143/ATLANTIC 83527/AG 111.98/17.98) 

29 

37 39 31 NAPPY ROOTS Watermelon, Chicken & Gritz 
ATLANTIC 83524/AG 17.98/11.93 

31 87 70 66 N SYNC A' Celebrity 
JIVE 41758/ZOMBA 11238/18.981 

1 

38 31 32 OUTKAST A Big Boi & Dre Present... OutKast 
ARISTA 2509V 112.9828.98) 

18 88 83 80 it ROB ZOMBIE • The Sinister Urge 
GEFFEN 493147NINTERSCOPE 112.98/18.98V 

8 

0 

1 
REMY SHAND The Way I Feel 

MOTOWN 014481/UMRG ( 14.98 CD) 

39 89 71 53 20 MICHAEL JACKSON A 2 Invincible 
EPIC 59400.11298 E0/18.981 

1 

i,,40 37 
r 

33 ENYA • 6 A Day Without Rain 

HI PRISE 07426/WARNER BROS. / 1299/7899) 

2 90 76 77 60 JENNIFER LOPEZ A' J.Lo 
EPIC 85965 112 98 € 0111 941 

1 

3, 
1:41 40 
. 

36 SOUNDTRACK • I Am Sam 
52 27119 112.98/1838) 

20 91 79 74 14 JOE Better Days 
JIVE 4178620MBA 11238/18.981 

32 

i 

I:42 25 

r 
13 VARIOUS ARTISTS • Grammy Nominees 2002 

GRAMMY/UTV 084705/UMRG 118 98 CD) 

13 0  94 88 13 STEVE HOLY Blue Moon 
CURB 77972 111.98/17.98) é 

63 

1-43 42 40 JAHEIM A [Ghetto Love] 
DIVINE MILL 47452/WARNER BROS 111 W17 981 

9 0  104 100 26 MARTINA MCBRIDE • Greatest Hits 
RCA INASHVILLE167012/RLG 112.98/11981 

5 

0  46 54 MICHELLE BRANCH • The Spirit Room 
MAVERICK 47985/WARNER BROS. 117.96 CD) 

44 94 88 91 99 DISTURBED A 2 The Sickness 
GIANT 20738/WARNER BROS. 111.937.981* 

29 

1 45 33 30 NO DOUBT A Rock Steady 
INTERSCOPE 4s3nr 112.98/16.981 

9 95 97 69 ... BARBRA STREISAND • The Essential Barbra Streisand 
*.`' COLUMBIA 86123/CRG 117.98 E0/24.981 

15 

0 NEW , 
. 

KILLA BEEZ Wu-Tang Productions Present Killa Beez - The Sting 
WU-TANG/1N THE PAINT enrikocH ( 13.98/19.98) 

45 96 91 92 DIANA KRALL A The Look Of Love 
VERVE 549846/VG 112.98/18381 

9 

47 41 39 17 VARIOUS AFtTISTS A' Now 8 
EMI/UNIVERSAUSONY2OMBA 11158/VIRGIN 11298/1938) 

2 0 124 144 UNWRITTEN LAW Elva 
-. INTERSCOPE 493139114.98 COI 

73 

48 44 45 BUSTA RHYMES A Genesis 
J 2000V 112 98/1818) 

7 98 86 78 21 DMX A The Great Depression 
RUFF RYDERS/DEF JAM 566450NIOJMG ( 15.9459.91/ 

1 

49 35 - NATALIE IMBRUGLIA White Lilies Island 
RCA 68082 111.98/17.981 

35 99 78 71 SOUNDTRACK State Property 
ROC-A-FELLA/DEF JAM 588671NIDLIMG 112.9821981 

14 
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141 all 

.',,e.  HEATSEEKER IMPACT 4be 
TRIK TURNER Trik Turner 100 

151 142 164 19 THIRD DAY Come Together 

ESSENTIAL 10668/ZOMBA111 98/17 981 

31 

(ID 

153 

NOW 

144 136 

1 

70 

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS New Orleans Homecoming 

SPRING HOUSE 423137111.98/16.901 

152 

101 82 

102 77 

103 87 

73 14 

70 55 

86 23 

MOBB DEEP • Infamy 

Lour , INIBIA 851 , • J; 112.96 E0/18 981 
22 THE BEATLES • ° 1 

APPLE 29325/CAPITOL 112.98/18961 

1 

DAVE MATTHEWS BAND A ' Everyday 

RCA , - . ',nu 

1 154 153 152 45 SUM 41 • All Killer No Filler 

ISLAND 548662/10JMG 112 »18981 
13 

THE STROKES • Is This It 

RCA68101 .117 98 COI 

33 155 152 155 33 VARIOUS ARTISTS •' Now ? 

E/MUNIVERSALSONY/ZOMBA 10749NIRGIN 112 98/1898) 

1 

104 

105 

106 

107 

0 

89 81 25 ALISON KRAUSS + UNION STATION • New Favorite 

ROUNDER 610495/10JMG111 s'-' - - 

35 156 114 - 2 RACHAEL LAMPA Kaleidoscope 

WORD 86182/WARNER BROS 111 9816 981 à 

114 

96 87 18 ROD STEWART • The Very Best Of Rod Stewart 

WARNER BROS 7832- ' 

40 OM 185 - 2 THE WHITE STRIPES White Blood Cells 

SYMPATHY FOR THE RECORD INDUSTRY/THIRD MAN 2712C/V2113 98 CD/ à 
157 

95 109 56 VARIOUS ARTISTS A Songs 4 Worship - Shout To The Lord 

INTEGRITY 6100ifT[ro, 

51 158 156 159 21 VARIOUS ARTISTS WOW Hits 2002: The Years 30 Top Christian Artists And Hits 

EMI CHRISTIAN/PROVIDENT/WORD 51850/SPARROW 119 98,71 MI 
52 

98 85 6 VARIOUS ARTISTS • WOW Gospel 2002: The Year's 30 Top Gospel Artists And Songs 

EMI CHRISTIAN/Wu , , . /W1341179919 98 

46 159 138 108 13 JAY-Z MTV Unplugged 

ROCA-TELL/VOTE JAM 586614/10JMG 19 98/14 981 
31 

116 114 30 MAXWELL • Now 

COLUMBIA 67136./CRG 112 98E0/18 981 

1 160 126 - 2 SOUNDTRACK We Were Soldiers 

COLUMBIA 86403/CRG 11298 00/18.981 
126 

(ED New 1 LUIS FONSI Amor Secreto 

UNIVERSAL LATINO 01702011098/16 981 d 

109 OD 174 157 70 DONNIE MCCLURKIN • Live In London And More... 

VERITY 43150/ZOMBA 111.90/17 9811 
69 

110 93 145 22 OZZY OSBOURNE • Down To Earth 

EPIC 63580 11298 E0818 90) 

4 ID 165 168 38 LONESTAR • I'm Already There 
OSA 67011/R1G 1129016901 

9 

111 100 89 19 PETEY PABLO • Diary Of A Sinner: lst Entry 

JIVE 41723/ZOMBA I Il M/17.981 

13 163 139 110 66 COLDPLAY • Parachutes 

NETTWERK 30162/CAPITOL 111 »17.9811 

51 

OD RE-ENTRY 2 DANIEL RODRIGUEZ The Spirit Of America 

MANHATTAN 37564117 98 CD)* 

112 164 161 175 15 ICE CUBE Greatest Hits 

PRIORITY 29091 4/CAPITOL 11298/18981 
54 

113 

114 

56 151 3 JOHN TESH A Deeper Faith 

FAITH MO 34591/GARDEN CITY 111 9N17 981 

56 165 167 174 13 CHRIS C.AGLE • Play It Loud 

CAPITOL ( NASHVILLE) 341701109B/17M)* 

165 

1 1 0 1 1 1 48 BROOKS & DUNN • Steers & Stripes 

ARISTA NASHVILLE 67003/RW112M/18 981 

4 166 151 143 17 MICHAEL JACKSON Greatest Hits: HIStory - Volume 1 

EPIC 8525(T118 98 Ell CD) 
85 

115 112 112 40 BLINK-182 • Take Off Your Pants And Jacket 

MCA 112627112 98/18 981 

1 167 159 135 11 SOUNDTRACK The Fast And The Furious: More Fast And Furious 
ISLAND 586631/1111MG 11498 CD) 

117 

116 

o 

90 75 9 SOUNDTRACK A Walk To Remember 

EPIC 86311 118 98 EO CD) 

34 OD 179 194 21 STEVEN CURTIS CHAPMAN Declaration 

SPARROW 51770112 9017%) 
14 

136 113 19 ANGIE STONE I Mahogany Soul 

J non* (12 98/18981 
22 eir) 194 149 3 INJECTED Burn It Black 

ISLAND 548878/IDJMG 112 98 CD)* 
149 

(11) 122 137 6 JACK JOHNSON Brushfire Fairytales 

ENJOY/UNIVERSAL 860994/UMRG 114 98 CD)* 

118 © Ream 7 STARSAILOR Love Is Here 

CAPITOL 36448170 38 CD)* 
129 

119 103 102 27 FABOLOUS • Ghetto Fabolous 

DESERT STORM/ELEKTFIA 52679./EEG 112 98/18.981 

4 171 183 -  16 BEE GEES • Their Greatest Hits-The Record 

POLYDOR/UTWUNIVERSAL 589400/UMRG ( 17.96/24.981 
49 

120 106 94 3 

.. . 

REBECCA ST. JAMES Worship God 

FOREFRONT 32587 111398 CD) 

94 172 170 185 22 KIDZ BOP KIDS Kids Bop 
RAZOR NOIE 89042111.98/17 981 

76 

121 108 93 PINK FLOYD A3 Echoes - The Best Of Pink Floyd 

CAPITOL 38111119.98/24.981 

2 173 172 187 4 
, s'Yc, 

FLAW Through The Eyes 
REPUBLIC/UNIVERSAL 014891/UMRG 112.98 CO) é 

170 

122 
l 

101 101 ALIEN ANT FARM A ANThology 

NEW NOIZFJDREAMWORKS 450293/INTERSCOPE 112 98/18 981* 

11 174 175 133 PHANTOM PLANET The Guest 

DAYLIGHT 620136/EPIC 113.96 ECI CD)* 
133 

123 118 99 YOLANDA ADAMS Believe 

ELEKTRA 621390/EEG 112.98/18981 

42 175 178 177 GREEN DAY • International Superhits! 

REPRISE 48145/WARNER BROS. 118.98 COI 
40 

124 111 97 MASTER P Game Face 

NEW NO LIMIT/UNIVERSAL 860977/UMRG 112.9918.981 

53 176 158 126 VARIOUS ARTISTS Ryde Or Die Vo1.111: In The "R" We Trust 

RUFF RYDERS 49317P/INTERSCOPE 112 96/19%1 
34 

125 99 76 JANET A' All For You 

VIRGIN 10144. 112.98/18.98) 

1 177 186 188 PETE YORN musicforthemorningafter 

COLUMBIA Mir/CM (7.98 ECV12.9810 
131 

126 

I 

130 132 1MX 1MX 
TUG 39009/NEW LINE 112.»17981 

126 178 166 161 LIMP BIZKIT • New Old Songs (lle-Mix) 

FLIP 433192./INTERSCOPE oteenesel 
26 

127 128 125 NICKEL CREEK • Nickel Creek 

SUGAR HILL 3909116.98 CD) é 

125 ItED 196 191 FIVE FOR FIGHTING • America Town 

AWARE/COLUMBIA 63759/CRG (798 00/17.98) é 
54 

128 109 119 NELLY A° Country Grammar 

FO REEL/UNIVERSAL 1577436/UMRG 112.sentreel 

1 180 171 190 TENACIOUS D Tenacious D 

EPIC 862W 11896 00 CD) 
33 

129 

130 

131 140 TRAVIS TRITE • Down The Road I Go 

COLUMBIA (NASHVILLE) 52155/SONY INASHVILLEI 111.98 EQ/17.981 

51 181 127 -  VARIOUS ARTISTS Disney's Superstar Hits 

WALT DISNEY 900711116.94 CD) 
127 

117 116 JAGUAR WRIGHT Denials Delusions And Decisions 

MOTIVE 112683/MCA 18 98/12 %I 

56 182 150 107 9 FRANK SINATRA Greatest Love Songs 

REPRISE 78295/WARNER BROS 112 98/18 %1 
32 

131 119 104 SOUNDTRACK • The Lord Of The Rings:The Fellowship Of The Ring 

REPRISE 48110/WARNER BROS. 119 % CD) 

29 183 145 129 46 DESTINY'S CHILD A' Survivor 

COLUMBIA 8106.34/CRG 112% (0/18.98) 
1 

132 120 90 SOUNDTRACK Moulin Rouge 2 

INTERSCOPE 493228118 98 CD) 

90 184 157 131 16 SOUNDTRACK Ali 

1NTERSCOPE 49317211298/19.981 
61 

133 107 118 VARIOUS ARTISTS City On A Hill: Sing Alleluia 

ESSENTIAL 10622/ZOMBA ofe co) 
107 185 154 138 7 THE CHEMICAL BROTHERS Come With Us 

FREESTYLE DUST 11682./ASTRALWERKS118.96 COI 
32 

134 121 106 13 VARIOUS ARTISTS The Source Presents Hip Hop Hits - Volume 5 

UTV/DEF JAM 586662/IDJMG 112 98/18 %I 
47 186 191 162 35 LUTHER VANDROSS A Luther Vandross 

J 20007112.96/18981 
6 

135 134 130 69 TIM MCGRAW A ' Greatest Hits 

CURB 77978 11298/1898) 

4 187 168 148 83 DAVID GRAY • White Ladder 

ATO 69351/RCA 111.90/17.9818 
35 

136 140 134 77 KENNY CHESNEY • 2 Greatest Hits 

BNA 67976/RLG 11298/18.961 

13 188 184 169 72 LIFEHOUSE A ' No Name Face 

DREAMWORKS 450231/INTERSCOPE 112.98/18.981* 
6 

137 133 121 .. - ' JO DEE MESSINA A Burn 

CURB 77977 ( 11.98/17.98) 

19 189 169 178 19 GEORGE STRAIT • The Road Less Traveled 

MCA NASHVILLE 170220111 98/1898) 
9 

138 113 98 WILLIE NELSON The Great Divide 

LOST HIGHWAY 186231/MERCURY INASHVILLE) 112.9818 %I 

43 190 146 127 15 SOUNDTRACK Down From The Mountain 

LOST HIGHWAY/MERCURY 170221/10JMG 112.98/18.981 
102 

139 115 103 STING • ... All This lime 
A&M 493169/INTERSCOPE 112.98/18.981 

32 191 160 146 38 JAGGED EDGE • Jagged Little Thrill 
SO SO DEF/COLUMBIA 858464/CRG 11298 mum) 

3 

«r) 148 176 ' ' SARAH BRIGHTMAN Classics 

REMO STUDIO 33257/ANGEL 112.%/17 931 

66 (11) Ne« 1 FINCH What Is It To Burn 

DRIVE THRU 860991/MCA 112 913 COI a 
192 

141 123 128 39 GORILLAZ • Gorillas 

PARLOPHONE 33478./VIRGIN ( 12 98/18 981 

14 193 176 172 46 TANTRIC • Tantric 

MAVERICK 47978/WARNER BROS. 11798 CD)* 
71 

IIED 177 -  31 

........ 

DROWNING POOL A Sinner 

WIND-UP 13M5118.98 C131 

14 194 163 142 20 JERMAINE DUPRI Instructions 

SO SO DEF/COLUMBIA 85830./CRG 112.98 00/18 981 
15 

143 125 122 JAY-Z A The Blueprint 

ROC-A-FELLA/DEF JAM 586396./IDJMG 112.98/19.981 

1 195 180 163 84 SHAGGY • 6 Hotshot 

MCA 1120W 112.98/18.981 
1 

144 105 84 
.7 , 

GORILLAZ G Sides 

PARLOPHONE 119137NIRGIN 115913 COI 

84 196 195 189 29 SOUNDTRACK • The Princess Diaries 

WAIT DISNEY 860731 118.98 CO) 

41 

145 135 124 30 SOUNDTRACK • The Fast And The Furious 

MURDER INCJDEF JAM 548832*ADJMG 11298/18.981 

7 197 192 153 13 WU-TANG CLAN • Iron Flag 

WU-TANG/LOUD/COLUMBIA 118236./CRG 112.98 E(U18.981 
32 

146 132 

NeN 

105 25 VARIOUS ARTISTS • Totally Hits 2001 

WARNER BROSJELEKTRA/ATLANTIC 14684/ARISTA 112.9818981 

3 198 181 179 9 VARIOUS ARTISTS Body + Soul: No Control 

TIME LIFE 188E6 of% CD) 
129 

1 BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS I'll Fly Away 

SPRING HOUSE 42368111.98/16.931 

147 199 143 72 26 BOB DYLAN • Love And Theft 

COLUMBIA 85975./CRG ( 18 98 ECI CD) 
5 o 

148 137 117 22 ANDREA BOCELLI • Cieli Di Toscana 

PHILIPS 589341 112.90/18.981 
... _ -._ 

11 

_ 

200 182 160 18 MADONNA • GHV2: Greatest Hits Volume 2 

MAVERICK 49000/WARNER BROS 11298/18 981 
7 

155 156 breatest Hots 

VIRGIN 50316112 %/ I8 98) 

141 120 BACKSTREET BOYS 

JIVE 41779/ZOMBA 112 98/1898) 

The Hits - Chapter One 4 

• Albums with the greatest sales gains this week. • Recording Industry Assn. Of America ( RIAA) certification for net shipment of 500.000 album units (Gold). RIAA certification for net shipment of 1million units ( Platinum). • RIAA certification for net shipment of 10 million «rids ( Dia. 71e seIluy abou co•pdal Iron a 
mo,,Ji Numeral following Platinum or Diamond symbol indicates album s mutti-platinum level. For boxed sets, and double albums with a runnin_g time of 100 m flutes or more, the RIAA multiplies shipments by the number of discs and/or tapes. RIAA Latin awards: f, Certification tor net .01.10) sople .1 mad mow non 
shIpment of 103,000 units ¡ Oro). A Certification of 200,000 units ( Platinol. Certification of 400,000 units IMutti-Platino). 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WA labels, are suggested lists. Tape prices marked EU, and all other CD pnces, nd 1,101.51 oleo ,,p090 I P 
are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. Indicates past or present Heatseeker title. 
©2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. ewe cmded. 90 Forded by 
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B illboard TOP JAll ALBUMS TM 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 

, NUMBER 1 26 Weeks At Number 1 

DIANA KRALL • The Look Of Love 
VERVE 549848NG 

. .... 

:4 
-,`4 

2 TONY BENNETT Playin' With My Friends: Bennett Sings The Blues 
RPM/COLUMBIA 85833/CRG 

HARRY CONNICK, JR. Songs I Heard 
COLUMBIA 86077'/CRO 

- 

3 RAMSEY LEWIS & NANCY WILSON Meant To Be 
VARADA JAll 50774/VIRGIN 

5 THIEVERY CORPORATION Sounds From The Verve Hi-Fi 
vERVE 584151/VG é 

.• 

7 HARRY CONNICK, JR. 30 
COLUMBIA 6979E/CRG 

6 VARIOUS ARTISTS Pure Jan Encore! 
UTV/VERVE 585746/VG 

10 STEVE TYRELL Standard Time 
rotumeg86006/CFIG é 

9 JANE MONHEIT Come Dream With Me 

% .. uJED 4219/WARLOCK é 

13 JOHN COLTRANE Coltrane For Lovers 
IMPULSE , 549361/VG 

12 DIANNE REEVES The Best Of Dianne Reeves 

BLUE NOTE 35867/CAPITOL 

8 STAN GETZ Getz For Lovers 

VERVE 589361NG 

11 ETTA JAMES Blue Gardenia 

PRIVATE MUS1CANINDHAM HILL 11580/RCA 

4 24 ANN HAMPTON CALLAWAY Signature 

N- CODED 4227/WARLOCK 

-. 

:11 

is 

14 VARIOUS ARTISTS The Best Of Ken Bums Jazz 

LEGACY/COLUMB1ANERVE 61439/CRG  

17 VARIOUS ARTISTS Pure Jazz 

UTVIVERVE 520791 /VS 

i: 

:., 

15 STANTON MOORE Flyin The Koop 
BLUE THUMB 549788NG 

• 
-.. 

16 LOUIS ARMSTRONG Ken Burns Jazz - The Definitive Louis Armstrong 
LEGACY/COLUMBIA 57440/CHE 

KENNY GARRETT Happy People 
WARNER BROS 47754 

i" 

' 

19 I JANIS SIEGEL Wish You Love 
TELARC 83551 

1 

• ' 

MICHAEL BRECKER 
VERVE 549705,0/5G Nearness Of You - The Ballad Book 

20 CHARLIE HADEN Nocturne 

VERVE 013617/VS>  

1 

22 SOUNDTRACK Finding Forrester 
LEGACY/COLUMBIA 15350 CM, 

•-• 18 JANE MONHEIT Never Never Land 

N CODED 4207/WARLOCK à 

7- 
. 

. › 

21 BILLIE HOLIDAY Ken Burns Jazz - The Definitive Billie Holiday 

VERVL549081NG 

I 
;
•
,
z
 

° 
. TOP CONTEMPORARY 

Bilboarci JAZZ ALBums 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

,„„,., 
Title 

1 

3; VI NUMBER 1 3 Wiv(i, At Nader 1 

NORAH JONES Come Away With Me 
BLUE NOTE 32088 CAPI T C. • 9 

2 PAT METHENY GROUP Speaking Of Now 
WARNER BROS 48025 

x 

' 3 BONEY JAMES Ride 
WARNER BROS 48004 

- 4 CHRIS BOTTI Night Sessions 
COLUMBIA 85753./CRG é 

SOULIVE Next 
BLUE NOTE 35869/CAPITOL 

VARIOUS ARTISTS Hidden Beach Recordings Presents: Unwrapped Vol. 1 
HIDDEN BEACH 85653/EPIC 

WALTER BEASLEY Rendezvous 
SHANACHIE 5086 A 

BELA FLECK & THE FLECKTONES Live At The Quick 
COLUMBIA 86355/CRG 

i 11 ANDRE WARD Feelin' You 
ORPHEUS 70579 à 

• 
THE JOHN SCOFIELD BAND Uberjam 
VERVE 589356/1/6 fi 

11 THE RIPPINGTONS FEATURING RUSS FREEMAN Live Across America 
PEAK 8508/CONCORD 

9 PETER WHITE Glow 
COLUMBIA 85212/CRG à 

12 DAVID LANZ Finding Paradise 
DECCA 470557 

10 DAVID BENOIT Fuzzy Logic 
GRP 589079/VG 18 

BOBBY MCFERRIN Beyond Words 
BLUE NOTE/ANGEL 3420I/CAPITOL 

3 ST. GERMAIN Tourist 

BLUE NOTE 257740/CAPITOL à 

7" 15 HERB ALPERT Definitive Hits 

ABM 493886/INTERSCOPE 

14 ACOUSTIC ALCHEMY AArt 

HIGHER OCTAVE 77703/VIRGIN 

VICTOR FIELDS 52nd Street 

REGINA 50517 

20 RICHARD ELLIOT Crush 

VERVE 549774A/G à 

23 KEIKO MATSUI Deep Blue 
«RADA JAZZ 10264NIRGIN à 

16 JIMMY SOMMERS 360 Urban Groove 
HIGHER OCTAVE JAZZ 10317NIRGIN 

21 LARRY CARLTON Deep Into It 

WARNER BROS 48« 

24 RICK BRAUN Kisses In The Rain 
WARNER BROS 47994 

25 MARCUS MILLER M Squared 
3 DEUCES 83534/TELARC 1 
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° Billboard TOP CLASSICAL ALBUMS,. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

1 1 

'CI NUMBER 1 4 Weds 41 halm I 

YO-Y0 MA (WILLIAMS) Yo-Yo Ma Plays The Music Of John Williams 
SONY CLASSICAL 89670 

2 3 LUCIANO PAVAROTTI Romantica 

DECCA/U7V 47033I/UNIVERSAL CLASSICS GROUP 

3 2 YO-Y0 MA Classic Yo-Yo 

SONY CLASSICAL 89667 

4 4 RICHARD J00 Billy Joel: Fantasies & Delusions 

COLUMBIA 85397/SONY CLASSICAL 

5 5 ANDREA BOCELLI • Verdi 

PHILIPS 464600/UNIVERSAL CLASSICS GROUP 

6 6 MARIA CALLAS The Very Best Of Maria Callas 

EMI CLASSICS 57230/ANGEL 

7 7 VARIOUS ARTISTS Baroque Adagios 
DECCA 470460/UNIVERSAL CLASSICS GROUP 

8 8 YO-Y0 MA/EDGAR MEYER/MARK O'CONNOR Appalachian Journey 
SONY CLASSICAL 66782 

0 NELSON FREIRE Chopin: Piano Works 

DE CCA 470MUNIVERSAL CLASSICS GROUP 

0 CINCINNATI SYMPHONY ORCHESTRA (LOPEZ-COBOS) Mahler's Symphony No.4 
IELARC 8(655 

Ø) MURRAY PERAHIA Bach: Keyboard 

SONY CLASSICAL 89690 

il) ANNE SOFIE VON OTTER Mots D'amour: Songs 
DS 471331/UNIVERSAL CLASSICS GROUP 

OD VARIOUS ARTISTS Lucia Di Lammermoor 

UNIVERSAL CLASSICS GROUP 471250 

14 14 THE HILLIARD ENSEMBLE/CHRISTOPH POPPEN Bach: Morimur 

ECM 461895/UNIVERSAL CLASSICS GROUP 

15 9 EDITH PIAF Eternelle: Edith Piaf 

EMI CLASSICS 30284/ANGEL 

Billboard TOP CLASSICAL CROSSOVER,. 
LA
ST
 W
EE
K 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

e- NUMBER 1 
DANIEL RODRIGUEZ 
MANHATTAN 37564 d 

Y ' I Week At Number 1 

The Spirit Of America 

2 

r _ A 

SARAH BRIGHTMAN 
SUMO STUDIO 33257/ANGEL 

Classics 

3 1 ANDREA BOCELLI • 

PHILIPS 58934I/UNIVERSAL CLASSICS GROUP 

Cieli Di Toscana 

4 3 CHARLOTTE CHURCH • 

COLUMBIA 89710/CRG 

Enchantment 

5 4 JOHN WILLIAMS 

IV? CLASSICAL 89364 

American Journey 

I, 9 RUSSELL WATSON 
DECCA 468695/UNIVERSAL CLASSICS GROUP ii 

The Voice 

7 7 SOUNDTRACK 
DECCA 41619I/UNIVERSAL CLASSICS GROUP 

A Beautiful Mind 

8 6 BOND 

MBO/DECCA «7091/UNIVERSAL CLASSICS GROUP 8 

Born 

9 10 SARAH BRIGHTMAN • 
NEME STUDIO 56968/ANGEL 

La Luna 

10 8 BELA FLECK 

SONY CLASSICAL 89610 8 

Perpetual Motion 

11 11 VARIOUS ARTISTS 

UNIVERSAL CLASSICS GROUP 89702/SONY CLASSICAL 

Classical Hits 

12 TIM JANIS 
TIM JANIS ENSEMBLE 1104 4 

An American Composer In Concert 

13 13 TAN DUN FEATURING YO-Y0 MA 
SONY CLASSICAL 89347 

Crouching Tiger, Hidden Dragon 

14 14 RONAN TYNAN 

SONY CLASSICAL 89863 

My Life Belongs To You 

15 12 SOUNDTRACK 

OECCA 470387/UNIVERSAL CLASSICS GROUP 

Gosford Park 

TH
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Billboard TOP NEW AGE ALBMIST. 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL 

. .. 

Title 

<Ye' NUMBER 1 itt3- 66 Weeks Ai Number 1 

ENYA A' A Day Without Rain 
REPRISE 47426/WARNER BROS 

I 

JIM BRICKMAN Simple Things 
WINDHAM HILL 11589/RCA 

5 2002 Across An Ocean Of Dreams 
REAL MUSIC 8803 

6 YANNI • If I Could Tell You 
VIRGIN 79893 

YANNI Very Best Of Yanni 
WIND HAIM HILL I1568/RCA 

A, 

VARIOUS ARTISTS Pure Moods III 

VIRGIN 50838 

VARIOUS ARTISTS Moroccan Spirit 

HIGHER OCTAVE 11028NIRGIN 

12 VARIOUS ARTISTS Songs Without Words: Vol. 2 
WINDHAM HILL 11395/RCA 

9 15 TRAMMEL STARKS Trilogy Of Fantasy: Part 1 

ST CLAIR 61954 

13 9 VARIOUS ARTISTS Native Flute 
NORTHSOUND 86487 

11 10 DAVID ARKENSTONE Visionary 
NARADA11627NIRGIN 

eg, GOVI Mosaico 
HIGHER OCTAVE 11774NIRGIN 

13 11 JIM BRICKMAN My Romance: An Evening With Jim Brickman 
WINDHAM HILL 11557/RCA 

O DAVID LANZ Romantic 
VARADA 77979/VIRGIN 

(13 VARIOUS ARTISTS Spiritual Massage 
SOULFOOD 400016 

• Albums with the greatest sales geins this week. • Recording Industry Assn. Of America IRIAN certification for net shipment of 500,000 album units (Gold). A RIM certification for net shipment of 1 million units ( Platinum). • RIM certification for net shipment of 
10 indlion units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies shipments by the number of discs and/or tapes. RIAA 

Latin awards: V, Certification for net shipment of 800,000 units ( Oro). Certification of 200,000 units ( Platino). Certification of 400,000 units ( Multi-Platino). Asterisk indicates LP is available. Heatseeker Impact shows albums removedtrom Heatseekers this week. 

*indicates past or present Heatseeker title. ©2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

TOP CLASSICAL BUDGET 

BABY'S FIRST CLASSICS VARIOUS ARTISTS 
ST. CLAIR 

CLASSICAL MASTERPIECES: SPANISH GURAR VARIOUS ARTISTS 
IMADACY 

20 CLASSICAL FAVORITES VARIOUS ARTISTS 
,PAADACY  

1CLASSICAL MASIERPECES:Cusscs FOR RELAXATION emus ems 
1MADACY 

i'lAççir41  MASTERPIECES: ROMANTIC PIANO VARIOUS ARTISTS 
PAADACY  

FOR A SUNDAY MORNING VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

:MOZART: 25 FAVORITES VARIOUS ARTISTS 
'VOX /SPJ MUSIC 

'BEETHOVEN: 25 FAVORITES vmuous AmSTS 
:vox/v..1 MUSIC 

:GERSHWIN: AN AMERICAN IN PARIS VARIOUS ARDS'S 
MADACY 

CLASASeS FOR RELAXDON 8 MEDITATION VARIOUS ARTISTS 
MAS 

BEST OF ri Accirt FROM THE MOVIES MMUS NMSTS 
MADACY 

CLASSICAL MMTERF1ECES: CLASSIC MEDITATION MAUS /MISTS 
MADACY 

-MBEASIoTAc!y2F 25 CLASSICAL FAVORITES VANOUS ARTISTS 

:CLASSICAL MASTERPIECES: BEST OF BEETHOVEN TABOOS ARUM 
MADACY 

e..05xGU.TiTtiCFAVORTTES VARIOUS ANISES 

MARCH 30 Billboard 
2002 

TOP CLASSICAL MIDLINE 

MICHAEL AMANTE 
MEDALIST 

MOVIE ADAGIOS VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP 

BEST OF THE MILLENNIUM VARIOUS ARTISTS 
,DG /UNIVERSAL CIASSICS GROUP 

:ROMANTIC TENORS CARRERAS-DOMINGO-PAVAROTD 
DECCA /UNIVERSAL CLASSICS GROUP 

THE *1 OPERA ALBUM VARIOUS ARTISTS 
DECCA NNIVERSAL CLASSICS GROUP 

CLASSICAL DREAMS-MUS1C TO INSPIRE VARIOUS ARTISTS 
LIIIRGIN CLASSICS /UNIVERSAL CLASSICS GROUP  

BRIDE'S GUIDE TO WEDDING MUSIC VARIOUS ARTISTS 
oANGEL  

ONLY CLASSICAL CD YOU NEED VARIOUS ARTISTS 
RCA VICTOR /RCA 

PAC.HELBEL CANON VARIOUS ARTISTS 
RCA VICTOR /RCA 

MOZART FOR YOUR MIND VARIOUS ARTISTS 
PHILIPS UNIVERSAL CLASSICS GROUP  

VIOLIN ADAGIOS VARIOUS ARTISTS 
DECCA /UNIVERSAL CLASSICS GROUP  

ROMANTIC ADAGIOS VARIOUS ARTISTS 
DECCA NNIVERSAL CLASSICS GROUP 

50 GREATEST CLASSICS VARIOUS ARTISTS 
ST CLAIR 

MICHAEL AMANTE 

BEETHOVEN: SYMPHONY NOS. 58 7 VIENNA PeltHARHONIC,m80 
DG /UNWERSAL CLASSICS GROUP 

THERE IS LOVE 
TELARC 

VARIOUS ARTISTS 

Olassical %chine compact discs have a wholesale cost between 

8.98 and 12.98. CDs wah wholesale once lower than 898 appear 

on ClassIcal Budget 

MARCH 30 Bib:x:1rd 
2002 

TOP KID AUDIO a 
KIDI BOP KIDS 
RAZOR & TIE 19012 

VARIOUS ARTISTS DISNEY'S SUPERSTAR HITS 
WALT DISNEY 160711 

KIDZ BOP 

VARIOUS ARTISTS TODDLER FAVORITES 
MUSIC FOR LITTLE PEOPLE/KID RHINO 75262/RHINO 

SPONGEBOB SOUAREPANTS ORIGINAL THEME HIGHLIGHTS 
NICK/JIVE 81500/ZOMBA 

TODDLER TUNES a CLASSIC SONGS FOR TODDLERS 
BENSON 11066 

VARIOUS ARTISTS PRINCESS FAVORITES 
WALT DISNEY 060746 

:VARIOUS ARTISTS PLAYHOUSE DISNEY 
WALT DISNEY arms 

VARIOUS ARTISTS DISNEY'S GREATEST vOL 
WALT DISNEY 16069 

VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOL 
WALT DISNEY 160605 

THE WIGGLES YUMMY YUMMY 
LYRIC% STUDIOS 921:11 

VARIOUS ARTISTS RADIO DISNEY JAMS: VOL 4 
WALT DISNEY 160737 

CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS 
BENSON 82217 

VARIOUS ARTISTS DISNEY'S GREATEST VOL 2 
WALT DISNEY 860690  

READ-ALONG MONSTERS. INC 
WALT DISNEY ROM 

CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS 
BENSON /MK 

VARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION 
WALT DISNEY 0/10N7 

THE COUNTDOWN KIDS 100 SONGS FOR KIDS MOMMY AND ME 
HEARTLAND DXGIMME UFE 

WONDER KIDS KIDS SILLY SONGS SING-A-LONGS 
WONDER WORKSHOP 1273/MADACY 

VARIOUS ARTISTS KINDERGARTEN SING & LEARN. 17 SONGS 
WONDER WORKSHOP 12RWMADACY 

VEGGIE TUNES VEGGIE TALES SILLY SONGS WITH LARRY 
BIG IDEAANORD 61WLYRICK STUDIOS 

CEDARMONT KIDS CLASSICS TODDLER Arnoti SONGS 
BENSON 81137 

VVENDY WISEMAN PUMP BEST TODDLER DRIES 
XIDZUP IMO 

CEDARMONT KIDS CLASSICS SILLY SONGS 
BENSON 6220 

VARIOUS ARTISTS MS DANCE PARTY 
8MG SPECIAL PRODUCTS 41570 

25 VARIOUS ARTISTS DANCE 8 SING. THE BEST OR NMI& 
KID RHINO 79161/RHINO 

IIIMWP  
Cluldren s recordings original motion picture soundtracks excluded 

1
 lop selling albums compiled from 
a national sample of retail store, mass mer-

chant, and intemet sales reports collected, 

compiled. and provided by SoundScan. 
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ARTIST 

IMPRINT & NUMBER/DISTRIBUTING 

Lca rd ® EATSEEKERS® „. „., . 
Title i.- e ARTIST Title 

LABEL a 5 ;I:, IMPRINT & NUMBER/DISTRIBUTING LABEL 

NUMBER 1/HOT SHOT DEBUT '-; ei'' 1 Week Al Number 1 23 15 13 LINDA EDER Gold 
ATLANTIC 83523/AG ( 1298/18 981 

O LUIS FONSI Amor Secreto 26 22 
UNIVERSAL LATINO 017020 110 9&16 981 

22 OUT OF EDEN This Is Your Life 
GOTEE 72850 11698 CDI 

0 DANIEL RODRIGUEZ The Spirit Of America ED 35 
MANHATTAN 37564 117.913031 

24 ' ,--- LIL KEKE Platinum In Da Ghetto 
IN THE PAINT 8231/KOCH 112.98/18.981 

3 3 JACK JOHNSON Brushfire Fairytales ID -0Mir 
ENJOY/UNIVERSAL 8609114/UMRG ( 14 96 CDI 

9 ILL NINO Revolution/Revolucion 
ROADRUNNER 618497/1111MG 114 96 COI 

4 4 _ 
,. 

NICKEL CREEK • Nickel Creek 2-7 27 
SUGAR HILL 3909 116.98 COI 

23 7 SIR CHARLES JONES Love Machine 
MARDI GRAS 1060 0016.981 

5 2 RACHAEL LAMPA Kaleidoscope 33 24 
WORD 86I82/WARNER BROS. 111.96/16 961 

17 3 AND YOU WILL KNOW US BY THE TRAIL OF DEAD Source Tags & Codes 
INTERSCOPE 493236* 112.98 CDI 

0  1 i • THE WHITE STRIPES VVhite Blood Cells 31 20 
SYMPATHY FOR THE RECORD INDUSTRY/THIRD MAN 27124.N2 113* CO) 

18 17 ALEJANDRO SANZ A MTV Unplugged 
WARNER LATINA 41541 DO 98/17 98) 

7 8 CHRIS CAGLE • Play It Loud 32 31 
CAPITOL (NASHVILLE) 34170 110 98/17 981 

36 8 THURSDAY Full Collapse 
VICTORY 145 ( 15 98 CD) 

0  13 INJECTED Burn It Black 49 46 
ISLAND 548878/IDJMG 112* CBI 

- 17 RES How I Do 
MCA 112310. 1806/12061 

0  17 • STARSAILOR Love Is Here 34 23 
CAPITOL 36448 110 98 CDI 

39 5 ALEXANDRE PIRES Alexandre Pires 
ARIOLA 67883/BMG LATIN 114.98 CDI 

10 9 FLAW Through The Eyes 35 33 
REPUBLIC/UNIVERSAL 0111191/UMRG 112 98 COI 

33 9 CHRIS BOTTI Night Sessions 
COLUMBIA 8575.3./CRG 11296 EO CD) 

11 10 PHANTOM PLANET The Guest 0 38 
DAYLIGHT 62066/EPIC ( 13.98 Ell COI 

41 29 NICOLE C. MULLEN Talk About It 
WORD 85822/EPIC 11198 EO/17 98) 

12 PETE YORN musicforthemorningafter eill 41 
COLUMBIA 62216./CRG 17 98 E0/12 981 

- 6 CHARLIE ZAA De Un Solo Sentimiento 
SONOLUX 84540/SONY DISCUS 19 98 16 98, 

ED FINCH What Is It To Burn 0 48 
DRIVEIHRU 860991/11CA 112 98 CD) 

- 2 JOHN MCDERMOTT A Time To Remember 
ANGEL 36565 11038/17 961 

14 14 

(1) ww 

8 5 

1 

KASEY CHAMBERS Barricades & Brickwalls 0 taw 
WARNER BROS terts 118 98 CD) 

EELS Souljacker 40 28 
DREAMWORKS 450368/INTERSCOPE 118 98 COI 

21 

1 BERNADETTE PETERS Bernadette Peters Loves Rodgers & Hammerstein 
ANGEL 34969 117.98 COI 

7 HANK WILLIAMS Ill Lovesick Broke & Driftin ' 
CURB 78728 117.98 CDI 

0  21 29 11 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most 41 36 
VAGRANT 354 111.96 COI 

26 6 LOS TUCANES DE TIJUANA Las Romanticas De Los Tucanes De Tijuana 
UNIVERSAL LATINO 017043 (838/13361 

17 18 15 10 MUSHROOMHEAD XX 42 42 
UNIVERSAL 016430/UMRG 11298 CD) 

30 6 FERNANDO ORTEGA Storm 
WORD 96708/WARNER BROS Ill 98/16 98) 

43 

eSe GREATEST GAINER ,S, 43 39 37 27 SOIL Scars 
J 20022 (738,11.961 

50 3 ABANDONED POOLS Humanistic 44 25 
EXTASY 48136/WARNER BROS 111 98 CD) - , .;, LOSTPROPHETS thefakesoundofprogress 

COLUMBIA 65955/CRG 112 98 E0 CO) 

19 16 9 3 COURSE OF NATURE Superkala 40 
LAVA/ATLANTIC 83526/AG 17.96/11 981 

BOB MOULD Modulate 
GRANARY 2021 117.96 CD1 

20 19 25 ,.11,7, met- (16 98m) Life 46 7 20 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island 

MUSIC MATTERS 9020 113.98/1798) 

21 26 27 KURT CARR & THE KURT CARR SINGERS Awesome Wonder laii 
GOSPO CENTRIC 490747/INTERSCOPE 110.96/15.061 

MONCHY & ALEXANDRA Confesiones 
JUN 84839/SONY DISCOS 18.913 EW13.981 

ea MILLENCOLIN Home From Home 0 
BURNING HEART &702I/EPITAPH ( 16.96 CO) 

JUMP 5 Jump 5 
SPARROW 51913 11698 CM 

23 6 - ZAKK VVYLDE'S BLACK LABEL SOCIETY 1919 * Eternal 
SPITFIRE 15176 117.98 CD) 

0 G. DEP Child Of The Ghetto 
BAD BOY T9842./ARISTA 111.96/11 981 

24 30 31 JOHNNY VICIOUS Ultra. Dance 01 0 
ULTRA 1111 11996 CD) 

JOAN SEBASTIAN Lo Dijo El Corazon 
MUSART 1263.113ALBMjall 981 
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IMPRINT & NUMBER/DISTRIBUTING 

TOP INDEPENDENT 
LABEL 

. 
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ALBUMS:-' 'iltirgi-deliri _, 
ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 

- e .= NUMBER 1/HOT SHOT DEBUT ..,!t: ',- 1 Week At Number 1 25 20 21 BASEMENT JAXX 
AL IMMASTRALWERKS11555 COI * Rooty 

KILLA BEEZ Wu-Tang Productions Present: Killa Beez -  The Sting 26 19 
WU-TANG/IN THE PAINT 8362.11(OCH 113 98/19981 

16 VARIOUS ARTISTS Give 'Em The Boot 3 
HELLCAT 80144/EPITAPH 15.911 COI 

2 1 1 DEFAULT • The Fallout 27 24 
Te 2310 III se CD)* 

25 VARIOUS ARTISTS Ultimate Power Of Love: 32 Great Soft Rock Hits 
MADACY 6372 (11E98 COI 

0 - 

',$, GREATEST GAINER -,S 28 23 
33 ELVIS PRESLEY 

BMG/MADACV SPECIAL PRODUCTS 5294/MADACY 110 SO/10.98) Elvis: The Very Best Of Love 

SOUNDTRACK All About The Benjamins 29 31 
SLIP- N- SLIDE 39011/NEW LINE ( 1296/18.98) 

24 DIMITRI FROM PARIS After The Playboy Mansion 
ASTRAMERKS wiz' 121.98 CD)* 

4 2 5 JOHN TESH A Deeper Faith 30 13 
FAITH MD 34591/GARDEN CITY 111.96/17.961 

- LOCAL H Here Comes The Zoo 
PALM 2072 (17.98 COI Ift 

5 5 3 IMX IMx 21 25 
TUG 39009/NEW LINE I12.98/17.961 

18 BARRY MANILOW Here At The Mayflower 
CONCORD 2102 112.96/17.98) 

6 4 2 NICKEL CREEK • Nickel Creek 0 
SUGAR HILL 3909 116 98 CD)* 

LIL BLACKY Big Ballin 
HITA LICK 51279/TRIPLE X 116.98 CD1 11 

0  10 12 DASHBOARD CONFESSIONAL The Places You Have Come To Fear The Most o 
VAGRANT 354 111 98 CD)* 

HOT ROD CIRCUIT Sorry About Tomorrow 
VAGRANT 364 ( 15.96 COI 

8 6 - RANCID/NOFX The BYO Split Series / Volume III 0 47 
BYO ow 113.911 CD) 

44 FEAR NO M.O.B. Gangstas Doin ' Gangsta SIMI! 
90 DEEP 805/STONEY BURKE Meanie* 

0 MILLENCOLIN Home From Home 35 39 
BURNING HEART 82021/EPITAPH 16 38 C II, H 

34 WALTER BEA.SLgY Rendezvous 
SHANACHIE 5086 118.98 COI• 

10 9 6 BAD RELIGION The Process Of Belief 3£ 30 
EPITAPH 86635. ( 17.96 COI 

29 LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 
BME 2220./TVT 11096/18961 

11 7 - ZAKK VVYLDE 'S BLACK LABEL SOCIETY 1919 * Eternal 37 41 
SPITFIRE 15176 117.98 CDI 1 

26 E.S.G. & SLIM THUG Boss Hogg Outlaws 
S- ES ENTERTAINMENT 9861 ( 11.98/17.98)* 

œ 14 14 JOHNNY VIÇIOUS Ultra. Dance 01 ze 34 
ULTRA 1111 119.913CDP, 

36 JOAN SEBASTIAN A En Vivo: Desde La Plaza El Progreso De Guadalajara 
MUSART 12524/BALBOA 17 96/13 98) • 

13 11 7 SEVENDUST • Animosity 39 45 
TVT 5870 110.96/17 913) 

- VEGGIE TUNES Veggie Tales: Silly Songs With Larry 
BIG IDEA/WORD 6164/LYRICK STUDIOS 15 98/1 981 

ID 16 10 LIU KEKE Platinum In Da Ghetto CO 
IN THE PAINT 8237/TOUCH 112.96/18 981* 

CLINIC Walking With Thee 
DOMINO ON 11796 CD) 

15 12 9 SIR CHARLES Jorgs Love Machine 41 40 
MARDI GRAS 1060 ( 1038/16.981 • 

27 OLETA ADAMS All The Love 
MONARCH 5171/PIONEER 117.91 CD) 

16 15 17 THURSDAY Full Collapse 42 26 
VICTORY 145 11598 CD)* 

28 PRINCE The Rainbow Children 
TIPS 70004./REDLINE (18 98 CDI 

17 17 13 DREAM STREET • Dream Street 42- 33 
OEA 18304/EDEL (12 98/11/98/ 

30 KITTIE Oracle 
ARTEMIO 15/090 (11.98/17 98I 

CD 
BOB MOULD Modulate 0 
GRANARY 2021 117 98 CD)* 

DIRTY SOUTH Everythang 's Gon ' Be Different... 
HARD 2 HIT M88/STREET LEVEL 117.913 CD)* 

19 8 8 ANTHONY KEARNS/RONAN TYNAN/FINBAR WRIGHT The Irish Tenors: Ellis Island 4 5 46 
MUSIC MATTERS 9020 113 98i17 96) • 

- REV. CLAY EVANS AND THE AARC MASS CHOIR Constantly 
MEEK 4014 00.96/15 98I• 

0 LORRIE MORGAN The Color Of Roses 4 6 35 
IMAGE 13135 117 98 CD) 

20 BOARDS OF CANADA Geogaddi 
MUSIC70 101 ./WARP 118 98 CD)* 

430 29 19 PEGGY SCOTT-ADAMS Hot & Sassy 47 28 
MISS BUTCH 4019/MARDI GRAS 110.98/16981 

22 CORMEGA Hustler/Rapper 
LEGAL HUSTLE 2002/LANDSPEED I losen6.º51 

22 22 40 JOAN SEBASTIAN Lo Dijo El Corazon o 
MUSART 12633/BALBOA 19.911/17 981 à 

GREG BROWN Milk Of The Moon 
RED HOUSE 168 116.96 CD) 

Q SOLAS The Edge Of Silence cs, 
SHANACHIE 7846 117 96 CD) 

DARUDE Before The Storm 
GROOVILICIOUS 106/STRICTLY RHYTHM 117* M:11* 

ED JACKY JASPER Keep My Shit Clean 0 
NUMBER 6 6601 ( 18.98 COI 

THE BRIGHT STAR MALE CHORUS Live In Shreveport, LA 
BORN AGAIN 1036/DIAMANTE SERVANT (1138/15-981 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches thi level, the album and the artist's subsequent albums are immediately ineligible to appear on the Heatseekers chart. Top Independent Albums 
are current titles that are sold via independem distribution, including those which are fulfilled via major branch distributors.MAIbums with the greatest sales gains this week. Greatert Gainer shows charts largest unit increase. • Recording Industry Assn, Of America IRIAN certification for net shipmem of 500000 album unes (Gold). • R1AA certification 
for net shipment of 1 million units ( Platinum). • RIAA certification for net shipment of 10 million units (Diamond). Numeral following Platinum or Diamond symbol indicates album's multi-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RI/EA multiplies shipments by the number of discs and.'or tapes RIM 
Latin awards: Certification for net shipment of 100,C:00 units (Oro). A Certification of 200,000 units ( Platino). A' Certification of 400.000 unrts *Asterisk indicates v nyl LI' is available. Most tape prices are suggested lists. Tape prices marked Ea and most CO prices are equivalent prices, which are projected from wholesale prices II inchcates 
past or present Heatseeker tele e 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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Billboard® TOP INTERNET ALBUM SALES 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 

TM 

o 
cc ›, 

o a 
m cc _. 

1 

'C .:. NUMBER 1 Oe.- I Week Al Number 1 

INDIGO GIRLS EPIC 88401 Become You 30 

2 1 SOUNDTRACK À 5 LOST HIGHWAY/MERCURY 1100139/ICUMG 0 Brother, Where Art Thou? 1 

3 2 ALAN'S MORISSETTE MAVERICK 47988/WARNER BROS Under Rug Swept 4 

4 FINCH DRIVE.THRU 860991/MCA é What Is It To Burn 192 

5 7 NORAH JONES BLUE NOTE 32988/CAPITOL é Come Away With Me 62 

6 3 U2 1 3 INTERSCOPE 524893 All That You Can't Leave Behind 25 

7 DREAM THEATER ONE WAY 35188 When Dream And Day Unite — 

8 5 BARRY MANILOW• BMG HERITAGE 10800/ARISTA Ultimate Manilow 18 

9 6 INDIA.ARIE • bAOTOWN 013770./UMRG Acoustic Soul 23 

10 4 ALICIA KEYS A' J 20002 Songs In A Minor 12 

11 8 ALISON KRAUSS + UNION STATION • ROUNDER 610495/IDJMG New Favorite 104 

12 13 SOUNDTRACK INTERSCOPE 493228 Moulin Rouge 2 132 

13 18 SOUNDTRACK• V2 27119 I Am Sam 41 

14 - BERNADETTE PETERS ANGEL 34989 à Bernadette Peters Loves Rodgers & Hammerstein 

15 11 BRANDY ATLANTIC 83493/AG Full Moon 5 

16 12 CHRIS ISAAK REPRISE 48016/WARNER BROS Always Got Tonight 78 

17 10 JOSH GROBAN 143 48154/WARNER BROS é Josh Groban 81 

18 . 9 TRAIN A' AWARE/COLUMBIA 89888/CRG Drops Of Jupiter 69 

19 ' BOB MOULD GRANARY 2021 à Modulate — 

20 14 KYLIE MINOGUE CAPITOL 37870 Fever 9 

21 19 NATALIE IMBRUGLIA RCA 88082 White Lilies Island 49 

22 20 SOUNDTRACK LOST HIGHWAY/MERCURY 170221/10JMG Down From The Mountain 190 

23 23 SOUNDTRACK • INTERSCOPE 493035 Moulin Rouge 58 

24 22 ALAN JACKSON A' ARISTA NASHVILLE 87039/RLG Drive 3 

25 16 CHER WARNER BROS 47819 Living Proof 33 

MARCH 30 

2002 Billboard TOP SOUNDTRACKS. 
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TITLE IMPRINT & NUMBER/DISTRIBUTING LABE . 

1 1 

NUMBER 1 s. 29 Weeks At Plumber 1 

0 BROTHER, WHERE ART THOU? A1 LOST HIGHWAY/MERCURY 170069/IDJMG 

12 RESIDENT EVIL ROADRUNNER 618450/IDJMG 

3 2 QUEEN OF THE DAMNED WARNER SUNSET/REPRISE 48285/WARNER BROS. 

4 3 I AM SAM • V2 27119 

5 4 MOULIN ROUGE • INTERSCOPE 493035 

6 5 SHREK • DREAMWORKS 450305/INTERSCOPE 

8 ALL ABOUT THE BENJAMINS SLIP- N- SLIDE 39011/NEW LINE 8 7 COYOTE UGLY A' CURB 78703 

9 6 STATE PROPERTY ROC-A-FELLA/DEF JAM 586671'/IDJMG 

10 9 A WALK TO REMEMBER EPIC 86311 

11 10 THE LORD OF THE RINGS: THE FELLOWSHIP OF THE RING• REPRISE 48110/WARNER BROS. 

12 11 MOULIN ROUGE 2 INTERSCOPE 493228 

13 13 THE FAST AND THE FURIOUS• MURDER INCJDEF JAM 548832-/IDJMG 

14 12 WE WERE SOLDIERS COLUMBIA 86403/CRG 

15 16 THE FAST AND THE FURIOUS: MORE FAST AND FURIOUS ISLAND 586631/10JMG 

16 15 ALI INTERSCOPE 493172 

17 14 DOWN FROM THE MOUNTAIN LOST HIGHWAY/MERCURY 170221/IDJMG 

18 17 THE PRINCESS DIARIES• WALT DISNEY 860731 

20 HARDBALL SO SO DEF/COLUMBIA 86025/CRG 8 22 SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS NICK/JIVE 49500/ZOMBA 

21 18 AMERICAN PIE 20 REPUBLIC/UNIVERSAL 014494/AMBO 

22 19 HOW HIGH DEF JAM 58662r/IDJMG 

23 25 SAVE THE LAST DANCE • HOLLYWOOD 162288 

24 21 THREE 6 MAFIA & HYPNOTIZE MINDS PRESENTS: CHOICES - THE ALBUM HYPNOTIZE MINDS/LOUD/COLUMBIA 1972/CFIG 

0 ROCK STAR POSTHUMAN/PRIORITY 50238/CAPITOL 

Top Internet Album Sales reflects physical albums ordered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog itles are included on the Internet and Soundtrack charts.• Albums with the greatest sales gain this week. • Recording Industry Assn. Of Ameri-

ca ( RIAA) certification for net shipment of 500,000 album units ( Gold). • RIPA certification for net shipment of 1 million units ( Platinum).* RIPA certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double 
albums with a running time of 100 minutes or more, the RIPA multiplies shipments by the number of discs and/or tapes. RIM Latin awards: 0 Certification for net shipment of 100,000 units ( Oro.) Certification of 200,000 units ( Platino). Certification of 400,000 units ( Multi-Platino). Asterisk indicates vinyl available. 

a indicates past or present Heatseeker title © 2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved. 
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ARTIST Title rn 

IMPRINT & NUMBER/DISTRIBUTING LABEL ,- 

III MR ceieneDeneleelleemb'y " UM" ''''''''' 

TM 
--- — .: 

1— 

3 

< 

. e 
''''' ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 

1 1 2 

NUMBER 1 12 Weeks At Number I 26 27 30 2PAC •' Greatest Hits 
AMARUADEATH ROW 493301 ./INTERSCOPE 119 98/24.981 

CREED .- NGUP 13053' 111 9618 981 Human Clay 27 WI  
33 36 GUNS N' ROSES e Appetite For Destruction 

GEFFEN 424148/INTERSCOPE 112.98/18.981 

O 4 BOB SEGER & THE SILVER BULLET BAND • Greatest Hits 28 
CAPITOL 30334 11898/119131 

26 26 SADE •' The Best Of Sade 
EPIC 85287 11298 E0,18 981 

ED 5 PINK FLOYD 1r Dark Side Of The Moon 29 
CAPITOL 48001 110.98/18981 

29 23 INCUBUS A' Make Yourself 
IMMORTAL 133852/EPIC 11238 611/113.981 

08 10 

- S GREATEST GAINER •$- 30 39 49 AEROSMITH e Aerosmith's Greatest Hits 
COLUMBIA 57387/CRG 17.98 EG/1198) 

DEF LEPPARD A' Vault- Greatest Hits 1980-1995 
MERCURY 528718/113JMG 111.98/18.98) 31 20 12 ALANIS MORISSETTE e , Jagged Little Pill 

MAVERICK 45991/WARNER BROS. 110.98/17381. 

5 3 3 U2 •° The Best Of 1980-1990 32 
tALANO 524813/IDJMG 112 98/18 981 

42 38 TOM PETTY AND THE HEARTBREAKERS à' Greatest Hits 
MCA 110813 112.00/18.991 

6 5 6 ENYA A' Paint The Sky With Stars - The Best Of Enya 33 
REPRISE 48835/WARNER BROS 112.98/18 981 

41 25 LUTHER VANDROSS Greatest Hits 
LEGACY/1N 06008/EPIC (mu 60./17.967 

7 
KID ROCK .1° Devil Without A Cause 
TOP DOG/LAVA/ATLANTIC 83119./AG 112.98/18 981 às'' HOT SHOT DEBUT s" 

FRANK SINATRA Classic Sinatra: His Great Performances 1953-1960 
CAPITOL 23502 111.98/17 981 

0 

8 6 — DIXIE CHICKS à' Fly ene 
MONUMENT 139878/SONY 1NASHVILLEI 112.98 E0/18.981 

9 9 9 METALLICA e Metallica 35 
ELEICTRA81113°/EEG 11198/17.981 

38 40 BON JOVI * 12 Slippery When Wet 
MERCURY 538063/1EUMG 18 98/11.981 

10 10 8 CREED A' My Own Prison 36 
WIND-UP 13049 01.98/113.981* 

37 29 ENYA •' Watermark 
REPRISE 28774/WARNER BROS. 1129618 98( 

11 12 13 CELINE DION •6 All The Way...A Decade Of Song 37 
550 MUSIC 8376:I/EPIC 11298 EO/18.981 

30 32 WILLIE NELSON • 16 Biggest Hits 
LEGACY/COLUMB1A (NASHVILLE) 89372/SONY (NASHVILLE) 17.98 EOM 981 

12 13 22 SYSTEM OF A DOWN • , System Of A Down 38 
AMERICAN/COLUMBIA 88924/CRG 17 98 EOM 981 • 

31 21 JOHNNY CASH • 16 Biggest Hits 
LEGACY/COLUMBIA MASHVILLEI 89739/SONY INASHVILLE1 17 98 EG11 981 

13 11 11 JAMES TAYLOR 111" Greatest Hits 39 
WARNER BROS. 3113 17.98/11.981 

49 — BROOKS & DUNN •3 The Greatest Hits Collection 
ARISTA NASHVILLE 181152/RLG 11238/18981 

14 17 17 AC/DC Ir Back In Black 0 
EASTWEST 92418/EEG 111 98/17 981 

VARIOUS ARTISTS Body + Soul: Love Serenade 
TIME LIFE 3397 117.98/19.981 

15 18 15 ABBA •3 Gold - Greatest Hits 41 50 
POLYDOR/UNIVERSAL 517007/UMRG 112.9&18 981 

42 ELTON JOHN e Greatest Hits 
ROCKET/ISLAND 512532/IDJMG 03.98/11.981 

42) 25 24 AL GREEN • Greatest Hits (1) 
HUTHE RIGHT STUFF 30800/CAPITOL 110.98/17 9W 

THE BEACH BOYS The Greatest Hits Volume 1: 20 Good Vibrations 
CAPITOL 21WO 11038/17 981 

17 14 33 CAROLE KING *10 Tapestry 43 16 
EPIC 85850 (7.98 60/11.981 

27 LINDA RONSTADT •' Greatest Hits 
ASYLUM 108/EEG 17.9&11 981 

18 22 20 SHANIA TWAIN e Come On Over 0 
MERCURY (NASHVILLE) 538003 112 98118981 

MADONNA Ir The Immaculate Collection 
SIRE BMW/WARNER BROS 113 98/18981 

19 19 19 DIXIE CHICKS e Wide Open Spaces CD 
MONUMENT 88195/SONY (NASHVILLE) 110.98 EO/17981* 

QUEEN • Greatest Hits 
HOLLYWOOD 161265 III serum 

20 21 18 BOB MARLEY AND THE WAILERS e Legend 46 
TUFF GONG/ISLAND 848210/10JMG 112.9&18.981 

POISON • Greatest Hits 1986-1996 
CAPITOL 53375 17 98/11 981 

21 24 28 SUBLIME •' Sublime ce 
GASOLINE ALLEY 111413/MCA ( 12.98/18.981 

GoDsmAcK •. Godsmack 
REPUBLIC/UNIVERSAL 153190/UMRG 112 98,18981* 

22 15 16 WAYLON JENNINGS A' Greatest Hits 48 32 
RCA INASHVILLE) 8513IVRLG 17.98/11.981 

34 BON JOVI •' Cross Road 
MERCURY 528013/IDJMG 110.98/17 981 

ED JOURNEY 4>r° Journey's Greatest Hits 49 34 
COLUMBIA 44443/CRG 111.98 ECl/17.981 

47 3 DOORS DOWN •1 The Better Life 
REPUBLIC/UNIVERSAL 153920/UMRG 112 %VII 98Ij 

24 28 — VARIOUS ARTISTS • Toddler Favorites 0 
MUSIC FOR LITTLE PEOPLE/KID RHINO 75282/RHINO 13.9803 981 

OZZY OSBOURNE A' The Ozzman Cometh 
EPIC 87980 110.98 EO/17.981 

ED 36 46 LYNYRD SKYNYRD • The Best Of Lynyrd Skynyrd: 20th Century Masters The Millennium Collection 
MCA 111941 1898/11.981 

(»Albums with the greatest sales gains this week. Catalog albums are 2-year- old tales that have fallen below No. 100 on The BIllboard 200 or recsues of older albums. Total Weexs column reflects combined weeks tide has appeared on The Billboard 200 and Top Pop Catalog Albums. • Recording Industry Assn. Of Amerlca IRIAAI certification for net slue-
ment of 500,000 album units (Go/dl. A RIM certification for net shipment of 1 million units ( Platinum). 4> RIM certification for net shipment of 10 million units ( Diamond). Numeral following Platinum or Diamond symbol indicates album's multi- platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIM multiplies 
shipments by the number of discs and/or tapes. RIAA Latin awards: 0 Certification for net shipment of 100,000 units (Oro). Certification of 200,000 units IPlatino). A' Certification of 400,000 units ( Multi-Platino). 'Asterisk indicates vinyl LP is available. Mosi tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. 

and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer Shows chart's largest unit increase, à indicates past Neetseeker title. 2002, VNU Business Media, Inc., and SoundScan, Inc. All rights reserved. 
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MAIC°H2 3° Billboard ARTI T INDEX» 
Chart Codes: 

-ALBUMS - 
The Billboard zoo (Bzoo) 

Blues (BL) 
Classical (CL) 
Classical Crossover (CX) 

Contemporary Christian (CC) 
Country (CA) 
Country Catalog (CCA) 
Electronic (EA) 

Gospel (GA) 
Heatseekers (HS) 
Independent (IND) 
Internet (lNT) 

Jazz (JZ) 
Contemporary Jazz (CI) 
Latin Albums (LA) 
Latin: Latin Pop (LPA) 

Latin: Regional Mexican (RMA) 
Latin: Tropical/Salsa (TSA) 
New Age (NA) 

Pop Catalog (PCA) 
R&D/Hip-Hop (RBA) 
R&B/Hip-Hop Catalog (RBC) 

Reggae (RE) 
World Music (WM) 

-SINGLES - 

Hot too (l1200) 
Hot loo Airplay (HA) 

Hot too Singles Sales (HSS) 
Adult Contemporary (AC) 
Adult Top 40 (A4o) 
Country (CS) 
Dance/Club Play (DC) 
Dance/Sales (DS) 

Hot Latin Tracks (LT) 
Latin: Latin Pop (LPS) 

Latin: Regional Mexican (RMS) 
Latin: Tropical/Salsa (TSS) 
R&B Hip-Hop (RBH) 
RAB Hip-Hop Airplay (RA) 

RAB Hip-Hop Singles Sales (RS) 
Rap (RP) 

Mainstream Rock (RO) 
Modern Rock (MO) 

Top 40 Tracks (T4o) 

Rankings from biweekly charts are listed in 
italics during a chart's unpublished week. 

112: H100 84: HSS 54, 55; RA 45; RBH 52; RS 19, 

45 
13: RS 57 
2002: NA 3 
2Pac: PCA 26; RBC 1, 4, 6, 8 
3 DOOM Down: PCA 49; A40 20 
311: MO 28 
3LW: DS 23; Hioo 93; HSS 7; RBH 40; RP 2; RS 4 
3Pc.: RBH 84 
404 Soldierz: RS 66 
8ball: RBA 54 
99th Affair: DC 30 

Aaliyah: B200 75; RBA 38; RBC 16; Hioo 25; HA 
21; RA 6, 33; RBH 7,36 

Abandoned Pools: HS 18; MO 34 
Abba: PCA 15 
AC/DC: PCA 14 
George Acosta: EA 23 
Acoustic Alchemy: Ci 18 
Ad Finem: DC 49 
Oleta Adams: IND yi 
Yolanda Adams: Bzoo 123; CC lo; GA 3, 3o; RBA 

40 
Mema: B200 79; MO 16; RO 21 
Trace Adkins: CA 55; CS 34 
Aerosmfth: PCA 30; HSS 25 
Afro Celt Sound System: WM n 
Levert Agee: HSS 52; RP 14; RS 21 
Pepe Aguilar: LA 49; LPS 31; LT 24; RMS 22 
Christina Aguilera: HSS 65 
The Alchemist: RS 72 
Aleks Syntek: LPS 40 

RBH 97 
Alien Ant Farm: B200 122 
Gary Allan: CA 28; CCA 9; CS 29 
Herb Alpert: Cl 17 
Allan: WM 15 
Amber: DS 9 
Americana: DC 18 
Jessica Andrews: CA 59 
And You Will Know Us By The Trail Of Dead: HS 

30 
Los Angeles Azules: LA 26; RMA 12 
Los Angeles De Charly: LA 55; LT 40; RMS 12 
Army: DC yo 
Marc Anthony: LA 3; TSA 1; AC 12; LT 26, 35; TSS 

3,6 
Ricardo Arjona: LPS 35; TSS 39 
David Arkenstone: NA n 
Louis Armstrong: JZ 18 
Ascension: DC 43 
Ashanti: Hioo 4, 5, 9; HA 4, 5, 7; H55 33, 36; RA 

2, 5, 15; RBH 1, 5, 15; RP 13; RS 15,18, 55; 
140 6, 15, 27 

The Avalanches: EA 21 
Avalon: CC 3o 
Avant: Hioo 33, 70; HA 3o, 69; RA 7, 20; RBH 8, 

20; RS 46 
Kevin Aviance: DC 10 
Ramon Ayala Y Sus Bravos Del Norte: LA 61; RMS 

26 
Steve Azar: CS 15 

- - 
B2K: Bzoo 2; RBA 1; Hioo 55; HSS 3; RA 57, 64; 

RBH 26, 63; RS 2 
Backstreet Boys: B200 150; AC n 
Bad Religion: IND lo 
Baha Men: WM lo; HSS 34 
David Ball: CA 48 
Charli Baltimore: RA 65; RBH 69; RS 6o 
Banda El Recodo: LA 31; RMA 16; LT zo: RMS 5 
Basement Jam: EA 7; IND 25; DS 13 
Helen Baylor: GA 19 
The Beach Boys: PCA 42 
Beanie Sigel: Hioo 59; HA 58; RA 16; RBH 17 
Bear Witnez!: HSS 39; RBH 94; RP 11; RS 16 
Walter Beasley: Cl 7; IND 35 
The Beatles: B200 153 
The Beatnuts: RS yz 
Bee Gees: B200 171 
Beelow: HSS 13; RBH 85; RP 6; RS 9 
Beki: DC 22 
Bel Amour: DC 36 
Tony Bennett: JZ 2 
David Benoit: Cl 14 
Bigga Figgaz: RS 74 
Big Jim: RS 67 
Big Moe: RBH 86 
Big Tymers: RA 73; RBH 74; RP 21; RS 32 
Bilal: HSS 73; RS 63 
Bjork: EA 18 
Clint Black: CA 49; CS 56 
Mary J. Blige: B200 14; RBA 5; RBC lo; DC 3; DS 

2; Hioo 28, 48, 62; HA 26, so, 6o; HSS 45, 
49; RA 21, 43, 47; RBH 21, 43, 50; RS 28, 39; 
Tyo 31 

The Blind Boys Of Alabama: GA 29 
Blink-182: 8200 115; MO 9 
Blue Six: DC 48 
Boards Of Canada: EA n; IND 46 
Andrea Bocelli: 13200148; CL 5; CX 3 
Michael Bolton: AC 17 
Bon Jovi: PCA 35,48 
Bond: CX 8 
Boobakaw And Tha Wild Younginz: RP 19; RS 30 
Chris Botti: C14; HS 35 
Bounty Killer: A4o 15; Hioo 19; HA 18; 14o 8 
Boys II Men: HSS 47 
Brancaccio & Aisher: DC 8 
Brandy: Bzoo 5; INT 15; RBA 2; Hmo 13; HA 12; 

HSS 61; RA 14; RBH 12; RS 27; Tyo 20 
Michelle Branch: Eizoo 44; Ayo 12; H100 24; HA 

23;140 14 
Rick Braun: Cl 24 
Michael Brecker: JZ 21 
Jim Brickman: NA 2, 13; AC 16 
.Sarah Brightman: B200 140; CX 2,9 
The Bright Star Male Chorus: GA 17; IND 50 
Brooks & Dunn: Bzoo lly; CA12; CCA 7; PCA 39; 

CS 3; Hmo 5o; HA 47 
Garth Brooks: B200 76; CA 7; CCA 18; CS 16 
Jonatha Brooke: AC 29 
The Brooklyn Tabernacle Choir: CC 27; GA 9 
Greg Brown: IND 48 
Andrea Brown: DC 1 
Los Bukis: LA 44 
Rafy Burgos "El Cupido": TSS 34 
Busta Rhymes: Bzoo 48; RBA 11; Hioo 29; HA 25; 

HSS zy; RA 10; RBH lo; RP 9; RS 13 
Tracy Byrd: CA 47 

Caedmon's Call: CC 39 
Shirley Caesar: GA 15 
Chris Cagle: Elzoo 165; CA 21; HS 7; CS 4; Hioo 

43; HA 37 
Maria Callas: CL 6 
The Calling: Eizoo 71; Ayo 1; Hioo 8; HA 8; 74o 5 
Jaime Camil: LPS 26; LT 30 
Cam'Ron: RA 56; RBH 62 
Blu Cantrell: HSS 38; RS 44 
Capleton: RE 4 
Mariah Carey: HSS 37. 47, 71; RS 70 
Larry Canton: Ci 23 
Vanessa Carlton: Ayo 22; Hmo 23; HA 54; HSS 4; 

Tyo 22 
Rodney Carrington: CA 61 
Kurt Carr Singers: CC23; GA 8; HS 21 
Jeff Carson: CS 57 
Case: Tyo 38 
Johnny Cash: CA 34; CCA 6; PCA 38 
Cee-Lo: RA62; RBH 6o; RP 24; RS 35 
Ricardo Cerda "El Gavilan": RMS 21 

Kasey Chambers: CA 25; HS 14 
Manu Chao: LA 56 
Steven Curtis Chapman: Bzoo 168; CC18 
Chayanne: LPS 14; LT 21; TSS 25 
The Chemical Brothers: Bzoo 185; EA 1; DC 33; 

DS 19 
Cher: 8200 33; I NT 25; AC 14; DC 2; DS 20 
Kenny Chesney: Bzoo 136; CA16; CS 5; Hioo 52, 

HA 49 

Mark Chesnutt: CS 42 
El Chichicuilote: LA 37; RMA 19 
The Chieftains: B200 77; WM 1,9 
Chocolate: TSA zo; TSS 27 
Chocolate Bandit: RS 68 
Charlotte Church: CX 4 
Cincinnati Symphony Orchestra: CL 10 
City High: Tyo 26 
Eric Clapton: BL 5 
Patsy Cline: CCA 14 
Clinic: IND 4o 
Club Drama: RP 25; RS 37 
Tammy Cochran: CA 62; CS 23 
Cocoa Brovaz: RS 54 
Renan Almendarez Coello: LT 46; RMS 15 
Kettle Coffey: CS 27 
Coldplay: B200 163 
John Coltrane: IZ 10 
Conjunto Primavera: LT 5o; RMS 19, zo 
Harry Connick, Jr.: JZ 3, 6 
Corey: Hioo 78; HSS 5; RBH 59; RS 6 
Cormega: IND 47 
The Corrs: B200 52 
Conchi Cortes: LPS 24; LT 25; TSS 7 
Course Of Nature: HS 19; MO 24; RO 12 
Mia Cox: DC 50 
El Coyote Y Su Banda Tierra Santa: LA 48; LT 34; 

RMS 9 
Creed: Bzoo 17; PCA 10; A40 4; Hioo 20; HA 19; 

MO 29; RO 11,13;140 16 
Crimewave: HSS 62; RP 15; RS 22 
Cristian: LA 33; LPA 13; LPS 11, 12; LT 15, 17; .755 

21 
David Crowder Band: CC 38 
Sheryl Crow: Ayo lo; Tyo 36 
Celia Cruz: TSA 9; T55 13 
The Crystal Method: EA 24 
Custom: MO 20 
Cypress Hill: HSS 60; RS 48 

- D 
Willie D: HSS 12; RBH 78; RP y; RS 7 
Daft Punk: EA 6 
D'Angelo: RA 68; RBH 72 
The Charlie Daniels Band: CA 54, 70; CCA 17 
Darlyn Y Los Herederos: TSS 24 
Darude: EA 12; IND 49 
Dashboard Confessional: HS 16; IND 7 
Craig David: 8200 56; RBA 42; DS 17; Hum 21; HA 

22; HSS 15; RBH 82; RS 24; Tyo 12 
maya Day: DC 21 
Default: Bzoo 6o; IND 2; A4o 25; Hioo 34; HA 34; 

MO 5; RO 
Del Leppard: PCA 4 
Delerium: DC 39 
Denise: DC 37 
Dennis Da Menace: HSS 59, RP 16; RS 23 
Kevin Denney: CS 22; Hioo 85; HSS 18 
John Denver: CCA 19 
Depeche Mode: DS 24 
Destiny's Child: Bzoo 29, 183; RBA 19 
Franco De Vita: LPS 36; TSS 35 
Louie DeVito: EA 14 
D-Gotti: RBH 86 
Diamond Rio: CA e 
Dido: AC 8; DC 13; DS 1; HSS yo 
Joe Diffte: Hioo 99 
Dimitri From Paris: EA 8; IND 29 
Celine Dion: PCA n; Ayo 26; AC 1; Hioo 38; HA 

40; 740 37 
Dirty South: IND 44; RBA 73 
Disturbed: B200 94; RO 19 
Dixie Chicks: CCA 1, 3; PCA 8,19; CS 9; Hioo 68; 

HA 67 
DJ Disciple: DC 5o 
DJ Clue: RBA 88 
DJ Encore: EA 22 
DJ Sammy: DS 14 
DJ Skribble: EA 25 
DMX: B20098; RBA 39; RBC 23; RA 49; RBH 51 
Do: DS 14 
Dolce: DC 20 
Dope: RO 30 
David Draiman: RO 25 
Dr. Dre: RBC 13; RBH 79; RS 41 
Dream: DS 16; HSS 57 
Dream Street: IND 17 
Dream Theater: INT 7 
Drowning Pool: B200 142; RO 23 
Huey Dunbar: TS5 23 
Dungeon Family: RBA 90 
Jermaine Dupri: B200 194; RBA 56; Hmo 51; HA 

48; RA 23; RBH 25 
Bob Dylan: B200 199 

- E - 
Earshot: RO 27 
Eastern Michigan Gospel Choir: GA 37 
Linda Eder: HS 25 
eels: HS 15 
Elephant Man: RE 13 
Missy "Misdemeanor" Elliott: RBA 78; DC 19; 

Km° 82; RA 26; RBH 28, 79; RS 41 
Richard Elliot: Cl zo 
Tinsley Ellis: IA 14 
Emerson Drive: CS 17; H100 75; HSS 19 
Kim English: DS 15 
Enya:13200 40; NA 1; PCA 6, 36; AC 5, 22; HSS 22 
E.S.G.: IND 37 
Faith Evans: Bzoo 63; RBA 22; Elmo 15; HA 14; RA 

4, 49; RBH 4, 51; RS 38 

Rev, Clay Evans And The AARC Mass Choir: GA 
16; IND 45 

Sara Evans: CA 29; CS 39 
Eve: 74o 26 
Evol: HSS 52; RP 14; RS 21 

F - 
Lara Fabian: LPS 29 
Fabolous:13200 119; RBA 52; Hioo 61; HA 61; RA 

46; RBH 47; RS 47;14o 35 
Familiar 48: RO 37 
Fat Joe: B200 32; RBA 18; Hioo 5; HA 5; HSS 33; 

RA 5, 31; RBH 5, 33; RP13; RS 18; 74o 15 
Fear No M.O.B.: IND 34; RBA 62 
Alejandro Fernandez: LA 29; LPA 12; LPS 10. 20; 

LT 8, 29 
Vicente Fernandez: LA 21; RMA 9; RMS 25 
Victor Fields: C119 
Finch: B200 192; HS 13; INT y 
Five For Fighting: 6200179; Ayo 6, 39; AC 3; 1-11oo 

40; HA 39 
Flaw: B200 173; HS lo 
Bela Fleck: CX 10 
Bela Fleck & The Flecktones: Cl 8 
Luis Fonsi: 6200 109; HS I; LAI; LPA 1; LPS 2; LT 

7; TSS 14 
Robben Ford: BL 2 
Kirk Franklin: B200 21; CC2; GA 1; RBA 6 
Nelson Freire: CL 9 
Freeway: Hioo 59; HA e; RA16; RBH 17 
Fribum & Urik: DC 17 
Fulanito: TSA 11; 755 31 
Fu Manchu: RO 26 
funky Green Dogs: DC 27 
Nelly FurtadO: B200 55; A40 38 

- - 
Ana Gabriel: LA 66; LPS 22; LT 22; RMS 33 
Bill & Gloria Gaither And Their Homecoming 

Friends: B200 147, 152; CC12, 14, 28 
Garbage: EA 10 
Kenny Garrett: IL 19 
Marvin Gaye: RBC 14 
G. Dep: H549; RBA 86 
Georgie Porgie: DC 9 
Gerardo: DC 18 
Stan Getz: IZ 12 
Ghostface Killah: RS 64 
Billy Gilman: CA 73 
Ginuwine: RBA 92; RBC 25; Hioo 82; RA 26, 74; 

RBH 28, 8o 
Gipsy Kings: LA 47; LPA 19 
Godsmack: PCA 47; MO 21; RO 6 
Goldtrix: DC 1 
Jimmy Gonzalez Y El Grupo Mazz: LA 67; RMS 28 
Goo Goo Dolls: Ayo 13; Him 44; HA 44; MO 26; 

T40 24 
Gorillaz: B200 141,144 
Govi: NA 12 
Gravity Kills: RO 24 
David Gray: 6200 187 
James Great & Company: GA 21 
Great Big Sea: WM12 
Al Green: PCA 16; RBC 7; RA 51; RBH e 
Green Day: B200 175 
Lee Greenwood: HSS 48 
Pat Green: CA 41; CS 40 
Andy Griggs: CS 30 
The Grind Family: RBA 97 
Josh Groban:13200 81; I NT 17 
Grupo Bryndis: LA 30, 63; RMA 15; L7 42; RMS 14 
Juan Luis Guerra 44o: TSA 19 
Guns N' Roses: PCA 27 
Buddy Guy: BL 9 
Alejandra Guzman: LPS 30 

- - 
Charlie Haden: IZ 22 
Hahz The Rippa: HSS 27; RBH 91; RP lo; RS 114 
Andricka Hall: DC 25 
Fred Hammond: GA 18 
Ann Hampton Callaway: JZ 14 
Jay Hannan: EA 16 
George Harrison: HSS 35 
Darren Hayes: Ayo 37; AC 19; DC 28; Hioo 81 
Headstrong: RO 15 
Don Henley: CS 59 
Ty Herndon: CS 37 
Elder Jimmy Hicks And The Voices Of Integrity: 

GA 25 
Faith Hill: CCA 12; AC 9 
The Hilliard Ensemble: CL 14 
Lauryn Hill: RBC 18 
Billie Holiday: JZ 25 
Dave Hollister: HSS 27; RBH 91, 96; RP lo; RS 14 
Steve Holy: Bzoo 92; CA 9; CS n; Hioo e; HA 57 
Hometown News: CS 52 
Hoobastanle Bzoo 5o; Hioo 72; HA 71; MO 4; RO 

10 
Hot Rod Circuit: IND 33 
Whitney Houston: HSS 42 
Rebecca Lynn Howard: AC 16 
Hyped Up Westbound Soljaz: HSS 75; RP 18; RS 

26 

Ibiza: DC 11 
Ice Cube: 6200 164; RBA 51 
Enrique Iglesias:6200 22; A40 24; AC 2; DC 16; 

Hioo 17, 35; HA 16, 38; LPS 3, 15; LT 9; 140 
13; TSS 

ho: Hioo 46; HA 52; 74o 21 
III Nino: HS 28 
Iman: LA 64; RMS 24,31 
Natalie Imbruglia: B200 49; INT 21; Ayo 8; AC 30; 

Hioo 76; 740 33 
The Immobilarie: RP 23; RS 34 
IMx:13200 126; IND 5; RBA 26; RA 67; RBH 71 
Incubus: 6200 57; PCA 29; MO 11, 15; RO 9 
IndiaArie:132oo 23; INT 9; RBA 21; Hioo 88; RBH 

98 
Indigo Girls: Bzoo 30; INT 
Injected: B200 169; HS 8; MO 22; RO 20 
Intocable: LA 75; 1119; RMS y 
Los Invasores de Nuevo Leon: RMS 38 
Chris Isaak: Bzoo 78; INT 16; Ayo 19; AC 24 
The Isley Brothers Featuring Ronald Isley AKA 

Mr. Biggs: RBA 58; RBH loo 

Alan Jackson: 6200 3; CA 2, yo; CCA lo; I NT 24; 
CS 13, 20; H100 67, 79; HA 66,74 

Janet Jackson: Bzoo 125; RBA 66; DC 19 
The Jackson 5: RBC 24 
Michael Jackson: Bzoo 89, 166; RBA 34; Hioo 54; 

HA 51; RA 13, 75; RBH ly, 83 
Jagged Edge: Bzoo 191; RBA 49; DS 11; HSS 58; 

RA 36; RBH 38; RS 52 
Jaheim: Bzoo 43; RBA 4; HID° 41; HA 35; RA 9; 

RBH n 
Bishop T.D. Jakes: CC 19; GA 5 
Bishop T.D. Jakes & The Potter's House Mass 

Choir: GA 23 
Boney James: Cl 3; RBA 68; RBH 96 
Etta James: IL 13 
Jamiroquai: EA 17; DC 5 
Tim Janis: CX 12 
Jars Of Clay: 6200 70; CC 4 
Ja Rule: Bzoo 20; RBA 13; Hioo 1.4, 62; HA 1, 4, 

6o; RA 8, 15, 21, 65; RBH 9, 15, 21, 69; RS 55, 
60; 140 1, 6, 38 

Jacky Jasper: IND 24; RBA 6o 
Jay-Z: Bzoo 143, 159; RBA 48, 70, 77; RBC 9; Hioo 

94; HSS 16, 72; RA 48, 55; RBH 41, 53, 93; 
RP 5; RS 8, 51, 53 

Jas-O: RP 23; RS 34 
Waylon Jennings: CA 5o; CCA y, 16, 23; PCA 22 
Jeremiah Freed: RO 39 
Jewel: ihoo 74; Ayo 5; AC 26; Hioo 64; HA 62; 

Tyo 28 
Jose Alfredo Jimenez: LA 43, 59 
Jimmy Eat World: Bzoo 84; Ayo 32; Hioo 63; HA 

63; MO 3 
Joe: Bzoo 91; RBA 30; RA 37; RBH 39 
Elton John: PCA 41; AC lo 
Carolyn Dawn Johnson: CA 45; AC 28; CS 18 
Jack Johnson: Bzoo 118; HS 3; MO 30 
Jonell: Hioo mo; HSS 8; RBH 68; RP 8; RS 12 
Donell Jones: RA 63; RBH 66 
George Jones: CA 64; CS 55 
Norah Jones: 6200 62; Cl 1; INT 5 
Roy Jones, Jr.: RBA 64; HSS 27; RBH 91; RP lo; RS 

14 

Sir Charles Jones: HS 29; IND 15; RBA 36 
Richard Joo: CL 4 
Montell Jordan: RA 61; RBH 67 
Journey: PCA 23 
The Judds: CCA 20 
Jump 5: CC 34; H5 48 
Juvenile: RBA 98; RBC 21; HSS 29; RBH 87; RP 7; 

RS lo 

- K - 
Israel Kamakawiwo'Ole: WM 8 
K-Ci & Jolo: HSS 74 
Anthony Kearns: HS 46; IND 19; WM 3 
John P. Kee: GA 34, 39 
Toby Keith: Bzoo 53; CA 5; CCA 11, 22; CS 6; Hmo 

42; HA 36 
R. Kelly: RBA 69, 77; RBC 22; H100 87. 94; HSS 

16, 72; RA 31, 48, 55; RBH 33, 41, 53, 81, 93; 
RP 5; RS 8, 53 

Alicia Keys: B200 12; INT lo; RBA 17; Ayo 29; AC 
27; RA 28, 41; RBH 31,46 

Khia: RBA 89 
KHZ: DC 42 
Kid Rock: Eizoo 35; PCA 7; RO 18 
Kids Bop Kids: Bzoo 172 
Kills Beez: Bzoo 46; IND 1; RBA 9 
Killer Mike: Hioo 27; HA 24; RA 24; RBH 23; RS 

58; T40 30 
B.B. King: BL 5 
Carole King: PCA 17 
Kittie: IND 43 
Jennifer Knapp: CC 36 
Knoc-Tum'Al: RBH 79; RS 41 
Korn: MO 35; RO 28 
Kosheen: EA 15; DS 21 
Diana Krall: Bzoo 96; JZ 
Alison Krauss: B200 104; CA 11; CCA 15; INT 11 
Lenny Kravitz: 6200 149; A40 23, 36 
Kris Kross: HSS 64 
KRS-One And The Temple Of Hiphop: GA 24 
Kurupted Seed: RS 59 

L - 
Rachael lampa: B200 156; CC 15; HS 5 
David Lanz: C) 13; NA 14 
Lasgo: DS 25 
Tracy Lawrence: CS 54 
Shannon Lawson: CS 35 
Murphy Lee: RBH 97 
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mlocoH23° Billboard ARTIST INDEX T. (continued) 
Tommy Lee: RO 34 
Melina Leon: LPS 32; TSS 22 
Gerald Levert: RBA 76; RA 70; RBH 77 
Glenn Lewis: Hioo 32; HA 31; RA 12; RBH 13; RS 

71 
Ramsey Lewis: JZ 4 
LaLey: LA 23; LPA n 
The LFT Church Choir: GA yo 
Liberacion: LA 40; LT 18; RMS 6 
Lifehouse: B200 188; A40 11, 21 
Lightforce: DC 32 
Lil Blacky: IND 32; RBA 67 
Lil Bow Wow: B200 64; RBA 29; RA 34; RBH 35 
Li(' J: HSS 10; RBH 88; RSii 
Lil Jon & The East Side Boyz: IND 36 
Lit' Keke: HS 27; IND 14; RBA 43 
Lit' Romeo: Hioo 78; HSS 5; RBH 59; RS 6 
Lit' Smoke: RS 61 
Limp Bizkit: 8200 178 
Linkin Park: Eizoo 6; A4o 18; Hioo 2; HA 2; MO 7, 

32; RO 5;740 3 
Little Big Town: CS 44 
LL Cool J: RS 75 
Local H: IND 30 
Lo Fidelity Allstars: DC 4 
Lonestar: B200 162; CA 20; AC 4; CS 25 
Loon: Hioo 49; HA 45; RA 22; RBH 22; T40 4o 
Jennifer Lopez: B200 10, 90; RBA 16, 99; Hioo 1; 

HA 1; RAS; RBH 9; Tyo 1 
Jesus Lopez-Cobos: CL 10 
Lostprophets: HS 44; MO 33 
Patty Loveless: CA 38 
Lyle Lovett: CA 69 
Ludacris: Bzoo 7; RBA 3; Hioo 45, 47, 51; HA 41 

46, 48; HSS 50; RA 17, 23, 39; RBH 16, 25, 
44; RP 17; RS 25, 75; 140 29 

Lynyrd Slrynyrd: PCA 25 

Yo-Yo Ma: CL 1, 3, 8 
Mack lo: RBA 50 
Madonna: B200 200; PCA 44; DS 12 
Raven Maize: DC 14 
Cheb Mami: DS 22 
Barry Manilow: Eizoo 18; IND 31; INT 8 
Patricia Manterola: LA 41; LPA 1.6 
Mantra: DC 34 
Victor Manuelle: LT 31; 155 y 
Bob Marley: PCA 20; RE 1, 15 
Bob Marley And The Wailers: RE 3 
Damian "Jr. Gong" Marley: RE 7 
Brad Martin: CS 38 
Ricky Martin: HSS 70 
Rogelio Martinez: LT 47; RMS 17 
Mary Mary: CC 22; GA 7; RBA 65 
Pepper Mashay: DC 7 
Timo Maas: DC 44 
Master P: fizoo 124; RBA 35; RBH 99 
Masters At Work: DC 37 
matchbox twenty: AC 6 
Keiko Matsui: Ci 21 
Dave Matthews Band: B200 102; A40 14 
Maxwell: B200 108; RBA 37; DS 5; Hioo 65; HA 

65; HSS 67; RA 19, 30; RBH 19, 32; RS 65 
John Mayer: B200 82; A40 17 
Martina McBride: Bzoo 93; CA lo; CS 1; Hioo 31; 

HA 29 
Delbert McClinton: BL 3; CA 63 
Nicole J. McCloud: DS 10 
Donnie McClurkin: Bzoo 161; CC 17; GA 4; RBA 53 
Brian McComas: CS 47 
Mindy McCready: CS 58 
John McDermott: HS 38; WM 2 
Reba McEntire: CA 30; CS 43 
Bobby McFerrin: Ci 15 
Tim McGraw: B200 54, 135; CA 6, 15; CCA 24; CS 

2, 8; Hioo 37, 57; HA 32, 55 
Mark McGuinn: CA 71; CS 32 
Brian McKnight: RBA 91; AC 23 
Melody: LA 38; LPA 15; LPS 27; ISS19 
Roy D. Mercer: CA 65 
MercyMe: B200 67; CC 3 
JO Dee Messina: B200 137; CA 17; AC 21; CS 8; 

Hioo 57; HA 55 
Metallica: PCA 9 
Pat Metheny Group: Ci 2 
Method Man: Hioo loo; HSS 8; RA 72; RBH 68, 

75; RP 8; RS 12, 56 
Tanto Metro & Devonte: RE 6; Hioo 96; RA 50; 

RBH 55 
Edgar Meyer: CL 8 
Luis Miguel: LA lo; LPA 5; LPS 7; LT 12; TSS 36 
Christina Milian: HSS 14; RS 43 
Marcus Miller: Ci 25 
Millencolin: HS 22; IND 9 
Kylie Minogue: B200 9; INT 20; A40 33; DC 46; 

DS 7; Hioo io; HA 10;140 4 
Minott: RS 59 
Mobb Deep: 13200 loi; RBA 33; Hioo 84; RA 45; 

RBH 52 
Grupo Modelo: LA 68 
Monchy 8. Alexandra: HS 47; LA 8; TSA 2; LT 33; 

TSS 5 
Jane Monheit: JZ 9, 24 
Yolandita Monge: LA 51; LPA 20; LPS 28; TSS 3o 
Ricardo Montaner: LPS 33, 38 
Pablo Montero: LA 22; LPA lo; LPS 9; LT 10; RMS 

27; TSS 37 
John Michael Montgomery: CA 57 
Montgomery Gentry: CA 6o; CS 50 
Stanton Moore: JZ 17 

Lorrie Morgan: CA 37; IND 20 
Alanis Morissette: B200 4; INT 3; PCA 31; A40 3; 

Hioo 26; HA 27;140 17 
La Mosca Tse Tse: LPS 39 
Pilar Montenegro: LA 19; LPA 8; WM 7; LPS 13; LT 

RMS TSS 32 
Bob Mould: HS 45; IND 18; INT 19 
Mr. Cheeks: RBA 87; Hioo 16; HA 33; HSS 1; RA 

ii; RBH 6; RP i; RS 
Mr. Low Down: HSS 52; RP 14; RS 21 
Ms. Jade: Hioo 98; RA 54; RBH 56 
Nicole C. Mullen: CC 25; HS 36 
Shirley Murdock: GA 12 
Keith Murray: RS 75 
Mushroomhead: HS 17 
Musiq: Hioo 69; HA 68; RA 18; RBH 18; RS 36 
Charlie Musselwhite: BL ii 
Myra: TSS 33 
Mystikal: Eizoo 85; RBA 25; Hioo 86; RA 29; RBH 

30 

-N 
Nappy Roots: B200 37; RBA 7; Hioo 89; RA 40; 

RBH 42; RS 73 
Nas: B200 27; RBA 8; RBC 5, 11, 12; Hioo 95; RA 

35, 36, 53; RBH 37, 38, 54; RS 40 
Nate Dogg: RBA 74 
Natures Problem: RBA 79 
Naughty By Nature: DS 23; H100 93; HSS 7; RBH 

yo; RP 2; RS y 
Ednita Nazario: LPS 35; TS5 39 
MeShell Ndegeocello: DC 47 
Frankie Negron: TSA 16; LT 43: TSS 8 
Nelly: Bzoo 128; RBA 75; DS 11; Hioo 6; HA 13; 

HSS 2, 58; RA 6o; RBH 27; RS 3, 52;140 7 
Willie Nelson: fizoo 138; CA 18; CCA 5, 25; PCA 

37; CS 28 
N*E*R*D*: Bzoo 61; RBA 31 
Ann Nesby: RA 51; RBH e 
New Creation Of God: GA 31 
New Life Community Choir: GA 34 
Thomas Newman: DC 26 
New Order: DC 41 
Next: Hioo 41; HA 35; RA 9; RBH 11; RS 69 
Joe Nichols: CS 46 
Nickel Creek: Bzoo 127; CA 13; HS 4; IND 6; CS 49 
Nickelback: Bzoo 11; A40 2; Hioo 3, 74; HA 3, 73; 

MO 8, 18; RO 3, 8;140 2 
Tito Nieves: LT 31; TSS 4 
Ninezo: HSS 69; RBH 90; RS 29 
Nivea: HSS 63 
No Doubt: B200 45; A40 15; Hioo 19; HA 18; T40 8 
NOFX: IND 8 
No Good: HSS 11; RBH 61; RP 3; RS 5 
The Notorious B.I.G.: RBC 2, 3; HSS 53, 56; RP 

zo; RS 31,49 
'N Sync: B200 87; Hioo 6; HA 13; HSS 2; RA 6o; 

RBH 27; RS 3; Tyo 7 

0 - 
OC: RS 50 
Mark O'Connor: CL 8 
The Offspring: MO 39; RO 38 
Jamie O'Neal: CA 53; CS 33,48 
The Ones: DC 23 
La Oreja De Van Gogh: LPS 19; LT 36 
Original P: RBA 95; HSS 75; RP 18; RS 26 
Oro Solido: TSA 15 
Fernando Ortega: CC 29; HS 42 
Ozzy Osboume: B200 110; PCA 50; RO 32 
Ospina: DC 25 
0-Town: AC 18 
OutKast: B200 38; RBA 24; H100 27; HA 24; RA 

24; RBH 23; RS 58; Tyo 30 
Out Of Eden: CC 24; HS 26 
Ozomatli: LA 71 

- p 
Petey Pablo: B200 111; RBA 47; RBH 92 
Joe Pace & The Colorado Mass Choir: GA ii 
Lindsay Pagano: HSS 43 
Brad Paisley: CA 26; CS 19, 31; Hioo 80; HA 75 
Los Palominos: LA 39; RMA 20; RMS 30 
Palomo: LA 28; RMA 14; LT13; RMS 2, 32 
Pastor Troy: RBA 96 
Laura Pausini: LA 20; LPA 9; LPS 23; LT. 38 
Luciano Pavarotti: CL 2 
P. Biddy: DC 19; Hioo 29, 49; HA 25, 45; HSS 24; 

RA 10, 22; RBH 10, 22; RP 9; RS 13; 14o yo 
Canton Pearson And The Azusa Mass Choir: GA 

36 
Murray Perahia: Clii 
Amanda Perez: Hioo 83; HSS 9 
Peron: HSS 27; RBH 91; RP lo; RS 14 
Pesado: LA 25; RMA 11; 11 45; RMS 
Pet Shop Boys: DS 18 
Bernadette Peters: HS 39; I NT 14 
Tom Petty And The Heartbreakers: PCA 32 
Phantom Planet: Bzoo 174; HS 11; MO 38 
Phatty Banks: RP 25; RS 37 
Phillips, Craig And Dean: CC 4o 
Edith Piaf: CL 15 
Pimpinela: LA 45; LPA 17 
Pink: B200 8; Ayo 16; DS 4; Hioo 22, 36; HA 20, 

42; HSS 66;140 11, 19 
Pink Floyd: 8200121; PCA 3 
Alexandre Pires: HS 34; LA 5; LPA 3; LPS 1, 6; LT 

6, it TSS 9 
Play: HSS 20 
Plus One: Bzoo 86; CC 6 
RO.D.: B200 19; CC1; H100 30; HA 28; MO 1; RO 

7; 1.40 39 
El Poder Del Norte: lA 18; RMA 8; LT 48; RMS 18, 

36 
Poison: PCA 46 
Christoph Poppen: CL 14 
PPK: DC 45 
Julio Preciado Y Su Banda Perla Del Pacifico: 

RMS 35 
Elvis Presley: IND 28; HSS 51 
Pretty Willie: HSS 23; RBH 89; RP 22; RS 33 
Prince: IND 42 
Prophet Jones: RBA 61; RA 66; RBH 70 
Puddle Of Mudd: Bzoo 13; A40 9; Hioo 7; HA 6; 

MO 2; RO 1, 17;140 9 
Puerto Rican Power: TSS 12, 28, yo 
Puppah Nas-T: DC 37 
Puretone: DC 38 

-Q-
Quarashi: MO yo 
Queen: PCA 45 
Quetzal: LA 74 
A.B. Quintanilla Y Los Kumbia Kings: LA 13; LPA 

6; LT 41; RMS 

-R-
Radical For Christ: GA 18 
Raekwon: RS 04 
Rakim: RA 58; RBH 65 
Rancid: IND 8 
Rani: DC 39 
Rascal Flatts: B200 51; CA 4; CS 7; Hioo 56; HA 

53 
Peter Rauhofer: DS 18 
The Rawlo Boys: RS 61 
Los Razos: LA 72 
Redd Eyezz: HSS 29; RBH 87; RP 7; RS 10 
Redman: RA 72; RBH 75; RS 56 
Dianne Reeves: JZ 11 
Regency Buck: DC 12 
Remy Zero: Ayo 40 
Res: HS 33; RBA 45; DC 35 
Reveille: RO 31 
Lydia Rhodes: DC 34 
Los Rieleros Del Norte: LA 42; RMS 29 
LeAnn Rimes: CA 42; Ayo 27; AC 20, 25; DS 3; 

Hioo 14; HA 17; HSS 6; Tyo 10 
The Rippingtons Featuring Russ Freeman: CI 11 
Juan Rivera: RMS 37 
Lupillo Rivera: LA 15, 17, 24, 34; RMA 6, 7, 10,18; 

LT 14; RMS 3 
RL: RA 71; RBH 76 
Daniel Rodriguez: Bzoo 112; CX 1; HS 2; HSS 44 
Kenny Rogers: CS 53 
Tito Rojas: LA 58; TSA 5; LT 49; ISSio 
Linda Ronstadt: PCA 43 
Joann Rosario: GA 13 
Paulina Rubio: LA14; LPA 7; LPS 34 
Ruff Endz: RA 38; RBH 45 

11111» 

Sade: B200 68; PCA 28; RBA 41; RBC 19; DS 8 
Sanchez: RE 12 
Raphael Saadiq: RA 68; RBH 72 
Gilberto Santa Rosa: LA 69; TSA 7; LT 16; TS5 2, 

26 
Juelz Santana: RA 56; RBH 62 
Alejandro Sanz: HS 31; LA 4; LPA 2; LPS 21; LT 37 
Savage Garden: HSS 46 
Sawyer Brown: CS 51 
The John Scofield Band: Cl io 
Jill Scott: RBA 57, 94; RA 59; RBH 64 
Peggy Scott-Adams: BL 1; IND 21 
Earl Scruggs And Friends: CA 51 
Joan Sebastian: HS 50; IND 22, 38; LA 9, 12; RMA 

3, 5; LPS 16; LT 4; RMS 8 
Jon Secada: LT 44; TSS 
Bob Seger & The Silver Bullet Band: PCA 2 
Selena: LA 6o 
Sensefield: Ayo 31 
Erick Sermon: RA 71; RBH 76 
Sevendust: IND 13; MO 37; RO 22 
Shaggy: 6200 195; RE 2 
Shakira: B200 16; A40 35; DC 15; H100 39, 53; HA 

41, 56; LPS 5, 17; LT 3, 28; 140 23, 25; TSS 20 
Remy Shand: Bzoo 39; RBA15; RA 69; RBH 73 
Sharissa: Bzoo 66; RBA 14; Hioo 77; RA 25; RBH 

24 
SheDaisy: CS 36 
Blake Shelton: CA 46; CS 6o 
Sherrn: RS 74 
Janis Siegel: JZ 20 
Carly Simon: DC 19 
Frank Sinatra: Bzoo 182; PCA 34 
Ricky Skaggs & Friends: CA 44 
Slanted Eyezz: HSS 29; RBH 87; RP 7; RS lo 
Sleepy Brown: Him) 45; HA 43; HSS 50; RA17; 

RBH 16; RP 17; RS 25 
Slim Thug: IND 37 
Richard Smallwood With Vision: GA 14 
Esther Smith: GA 32 
Michael W. Smith: B200 73; CC 5 
Will Smith: HSS 31 
Snoop Dogg: RBA loo 
The Soggy Bottom Boys: CS 41 
Soil: HS 43; RO 36 
Solar City: DC 7 
Solas: IND 23; WM 4 
Marco Antonio Solis: LA 62; LPS 25, 37; LT 27; 

RMS 39 
Something Corporate: MO 31 

Jimmy Sommers: Cl 22 
Soulive: Ci 5 
Britney Spears: B200 28 
Staind: Bzoo 72; Hioo 71; HA 70; MO 6; RO 4 
Trammel Starks: NA 9 
Brenda K. Starr: LT 31;155 4 
Starsailor: B200 170; HS 9 
Static-X: RO 29 
Tommy Shane Steiner: CS lo; Hioo 66; HA 64 
Ray Stevens: CA 36; HSS 17 
Rod Stewart: Bzoo 105 
St. Germain: C116 
Sting: B200 139; DC 31; DS 22 
Rebecca St. James: Bzoo 120; CC 9 
Angie Stone: B200 117; RBA 32; DC 6; Hioo 90; 

RA 32, 44; RBH 34,49 
Stone Temple Pilots: HSS 26 
George Strait: 8200 189; CA 22; CCA 21; CS 21 
Barbra Streisand: Bzoo 95 
Strik siine: HSS 30; RBH 95; RP 12; RS 17 
The Strokes: Bzoo 103; MO 17 
Sublime: PCA 21 
Sum 41: 8200 154; HSS 28 
Keith Sweat: RBC 17 
System Of A Down: Eizoo 26; PCA 12; H100 91; 

MO 13, 19; RO 16 

Olga Tanon: LA 65; TSA 6; TSS 17, 38 
Tantric: B200 193 
James Taylor: PCA 13 
Los Temerarios: LA 27, 70; RMA 13 
The Temptations: RBC 15 
Tenacious D: B2oc:, 18o 
John Tesh: Bzoo 113; CC 8; IND 4 
Thievery Corporation: JZ 5 
Third Day: 6200 151; CC13, 32 
Carl Thomas: RS 64 
Cyndi Thomson: CA 24 
Thursday: HS 32; IND 16 
TI.: RBA 63 
Los Tigres Del Norte: LA 52; LT 39; RMS il 
Timbaland & Magoo: RBA 84 
Aaron Tippin: HSS 21 
tobyMac: CC 35 
T.O.K.: RE14 
Tool: RO 35 
T.O.R.O.: RS 61 
Los Toros Band: TSS 29 
Toya: Hioo 97; HSS 41; RS 62 
Train: B200 69; INT 18; A40 7, 30; AC 13; RO 40 
Randy Travis: CA 72 
Trick Pony: CA 32; CS 24 
Trik Turner: Bzoo :00; MO io 
Travis Trill: Bzoo 129; CA14, 68, 75; CS 14; Hioo 

73; HA 72 
Truth Hurts: RA 58; RBH 65 
Los Tucanes De Tijuana: HS 41; LA 7, 50; RMA 2; 

1132; RMS1o,40 
Shania Twain: CCA 2; PCA 18 
Tweet: Hioo 11, 82; HA 9; HSS 32; RA 1, 26; RBH 

2, 28; RS 20;140 32 
Twin: RS 72 
Twista: RBC zo 
Ronan Tynan: CX 14; HS 46; IND 19; WM 3 
Steve Tyrell: JZ 8 
Moses Tyson, Jr.: GA 22 

u 
U2: B200 25; INT 6; PCA 5 
U130: RE 5 
UGK: RBA 46 
Uncle Kracker: AC 15 
Union Station: B200 104; CA n; I NT il 
Unwritten Law: B200 97; MO 12 
Polo Urias Y Su Maquina Nortena: RMS 23 
Usher: B200 is; RBA 10; H100 12, 18, 49; HA n, 

15, 45; RA 3, 22, 27; RBH 3, 22, 29;140 18, 

34, 40 

Ian Van Dahl: DS 6; HSS 68 
Luther Vandross: Bzoo 186; PCA 33; RBA 44; RA 

52; RBH 57 
Sergio Vargas: TSS 18 
Phil Vassar: CS 12; H100 60; HA 59 
Jimmie Vaughan: BL io 
Stevie Ray Vaughan And Double Trouble: BL 6, 15 
Eddie Vedder: A4,3 28 
Veggie Tunes: IND 39 
jaci Velasquez: LA 54; LPS 18 
Johnny Vicious: EA 4; HS 24; IND 12 
Alicia Villarreal: LA 11; RMA 4; LT 23; RMS 7 
Fernando Villalona: LT yy; TSS 11 
Viola: DC 29 
V.I.P. Music & Arts Seminar Mass Choir: GA 39 
Virtue: GA 33 
Vita: RP 19; RS 30 
Carlos Vives: LA 16; TSA 3; LPS 4; LT 2; TSS 
Anne Sofie Von Otter: CL 12 

w 
The Wailers: PCA zo; RE 1,15 
Hezeldah Walker: GA 40 
Andre Ward: C19; RBA 72 
Latanza Waters: DC 30 
Russell Watson: CX 6 
Ben Watt: EA 16 
Weebie: RBH 99 
Weezer: MO 27 
Peter White: C112 

The White Stripes: Eizoo 157; HS 6; MO 25 
Doug Williams: GA 20 
Hank Williams Ill: CA 33; HS 40 
Hank Williams Jr.: CA 35; CCA 8 
John Williams: CL 
John Williams: CX 5 
Lee Williams And The Spiritual QC's: GA 26 
Melvin Williams: GA 20 
Pharrell Williams: Hioo 29; HA 25; HSS 24; RA 

lo; RBH lo; RP 9; RS 13 
Mark Wills: CS 33 
Michael Wilson: RBH 86 
Nancy Wilson:1Z y 
BeBe Winans: CC 21; GA 6; RBA 83 
CeCe Winans: CC 33; GA 10 
Lee Ann Womack: CA 31; AC 7; CS 28 
Darryl Worley: CS 45 
W.O.S.P.: DC 24 
Chely Wright: CA 43; CS 26 
Finbar Wright: HS 46; IND 19; WM 3 
Jaguar Wright: B200 130; RBA 27 
Wu-Tang Clan: 6200 197; RBA 55 
Keke Wyatt: Bzoo 83; RBA 20; Hioo 33; HA 30; 

RA 7; RBH 8 
Zakk Wylde's Black Label Society: HS 23; IND ii 

X 
Xcezzo: RMS 34 
X-Ecutioners: Bzoo 31; RBA 28; Hioo 92; MO 14; 

RO 33 

-y 
Yanni: NA 4, 5 
Yanou: DS 14 
Trisha Yearwood: CA 56; CS 16, 59 
Ying Yang Twins: RA 42; RBH 48 
Pete Yom: Bzoo 177; HS 12; A40 34; MO 36 
Youthful Praise: GA 38 

Charlie Zaa: HS 37; LA 6; LPA 4; LPS 8; LT 5; TSS 
15 

Zero 7: EA 9 
Zoegirl: CC 20; HS 20 
Rob Zombie: 8200 88; MO 23; R014 

-SOUNDTRACKS-
Ali: B200 184; RBA 82; SIX 16 
All About The Benjamins:13200 65; IND 3; 

RBA 12; STX 7 
Amelie: WM 5 
American Pie 2: SIX 21 
A Beautiful Mind: CX 7 
Big Bad Love: BL 7 
Black Hawk Down: WM 6 
Coyote Ugly: B200 80; CA 8; STX 8 
Crouching Tiger, Hidden Dragon: CX 13 
Down From The Mountain: Bzoo 190; CA 23; 

INT 22; STX 17 
The Fast And The Furious: Bzoo 145; SIX 13 
The Fast And The Furious: More Fast And Furi-

ous: 8200 167; STX is 
Finding Forrester: JZ 23 
Gosford Park: CX 15 
Hardball: SIX 19 
How High: RBA 85; SIX 22 
I Am Sam: 6200 41; INT 13; STX 4 
The Lord Of The Rings: The Fellowship Of The 

Ring: B200 131; SIX il 
Moulin Rouge: 8200 58; INT 23; STX 5 
Moulin Rouge 2: B200 132; INT 12; SD( 12 
0 Brother, Where Art Thou?: Bzoo 1; CA 1; INT 

2; SIX 1 
The Princess Diaries: B200 196; SIX 18 
Queen Of The Damned: B200 34; SD( 3 
Resident Evil: 8200 24; SIX 2 
Rock Star: SIX 25 
Save The Last Dance: SIX 23 
Shrek: Bzoo 59; STX 6 
Songcatcher: CA 74 
Spongebob Squarepants Original Theme 

Highlights: SIX 20 
State Property: 8200 99; RBA 23; STX 9 
Tae-Bo Inspirational: Walk By Faith...Not By 

Sight: GA 28 
Three 6 Mafia & Hypnotize Minds Presents: 

Choices - The Album: RBA 71; SIX 24 
A Walk To Remember: 8200 116; SIX lo 
The Wash: RBA 93 
We Were Soldiers: Bzoo 160; CA19; SIX 14 

-VARIOUS ARTISTS-
on The Billboard 200 

Body+ Soul: No Control: 198 
City On A Hill: Sing Alleluia: 133 
Disney's Superstar Hits: 181 
Grammy Nominees 2002: 42 
Now 7: 155 
Now 8: 47 
Ryde Or Die Vol. III: In The "R" We Trust: 176 
Songs y Worship - Shout To The Lord: io6 
The Source Presents Hip Hop Hits - Volume 

5:134 
Totally Country:17 New Chart-Topping Hits: 36 
Totally Hits 2001: 146 
WOW Gospel 2002: The Year's 30 Top Gospel 

Mists And Songs: 107 
WOW Hits 2002: The Year's 30 Top Christian 

Artists And Hits: le 
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TITLE IMPRINT/PROMOTION LABEL Artist 

1 2 
ftY;f NUMBER 1 

YOUTH OF THE NATION An/wric 
e - 1 Week AI Number I 

P.O.D. º 

1 
, 
BLURRY RAVATSS/GEFFENANIEASCORE Puddle Of Mudd .9' 

3 3 THE MIDDLE DREAMWORKS Jimmy Eat World 9 

4 CRAWLING IN THE DARK ISLAND/MAIO Hoobastank 9 

5 WASTING MY TIME G/T Default 9 

• 6 FOR YOU FLIWELEKTRNEEG Staind 9 

7 IN THE END WARNER BROS Linkin Park 9 

• 8 TOO BAD ROADRUNNERADJMG Nickelback .9 

9 9 FIRST DATE MCA Blink-182 9 

10 11 FRIENDS & FAMILY RCA Trik Turner 9 

11 10 NICE TO KNOW YOU IMMOPTAIJEPIC Incubus 9 

2 12 SEEIN' RED INTERSCOPE Unwritten Law 9 

13 14 TOXICITY AmERicxxsotumsix System Of A Down 9 

14 17 IT'S GOIN' DOWN Louo[coLumBtA X-Ecutioners 9 

13 WISH YOU WERE HERE IMMORTM/IPIC Incubus 9 

• 16 THE WAY YOU LIKE IT Amu Mema 9 

17 15 LAST NITE RCA The Strokes .2 

• 18 HOW YOU REMIND ME ROADRUNNER Nickelback 9 

• 19 1 CHOP SUEY AMERICAN/COLUMBIA System Of A Down 9 

20 HEY MISTER ARTISTDIRECT Custom 9 

21 21 I STAND ALONE REPUBLIC/UNA/FRS& Godsmack 9 

22 23 FAITHLESS , AND IDJMG Injected 9 
23 24 NEVER GONNA STOP GEFFENINTERSCOPE Rob Zombie 9 

24 22 CAUGHT IN THE SUN LAVA/ATLANTIC Course Of Nature 9 

'5 32 FELL IN LOVE WITH A GIRL THIRD MANIV2 The White Stripes 9 

HERE IS GONE WARNER BROS Goo Goo Dolls 9 

/ 38 DOPE NOSE GEFTENINTERSCOPE Weezer 

3 26 AMBER VOLCANO 311 

' 25 MY SACRIFICE WINO UP Creed 9 

.0 30 FLAKE ENJOY UN.VFRA, Jack Johnson 

' 31 29 t IF YOU C JORDAN oIINE THRUMCA Something Corporate 

32 34 PAPERCUT .• . Linkin Park 9 

13 35 SHINOBI VS. DRAGON NINJA COLUMBIA Lostprophets 9 

—a 

36 THE REMEDY EATAST Abandoned Pools 9 

HERE TO STAY IMMORTAL i, , Korn 

39 STRANGE CONDMON COLUKIBIA Pete Yom 9 

LIVE AGAIN WI Sevendust 

CALIFORNIA DAYLIGHT/EPIC Phantom Planet 9 
27 DEFY YOU COL UmBIA The Offspring 9 

STICK 'EM UP TIME BOMB/COLUMBIA Duarashi ç, 

mitcol" Billboard ADULT CONTEMPORARY TM 

TITLE IMPRINT/PROMOTION LABEL Artist 

2 

fYg NUMBER 1 : I Week At Numbeg I 

A NEW DAY HAS COME toc Celine Dion 9 

HERO INTERSCOPE Enrique Iglesias 9 

3 SUPERMAN (IT'S NOT EASY) AWARE [WANDA Five For Fighting 9 

4 I'M ALREADY THERE RNA Lonestar 9 

6 ONLY TIME REPRISE Enya 9 

5 IF YOU'RE GONE LAvAmnAfec matchbox twenty 9 

.17 7 I HOPE YOU DANCE mcAna.sHvraeuNrwRsAt Lee Ann Womack 9 

8 THANK YOU ARISTA Dido 9 

15 THERE YOU'LL BE HOLLYWOOD/WARNER BROS Faith Hill 9 

10 THIS TRAIN DON'T STOP THERE ANYMORE ROCKET/UNA/MAL Elton John 9 

9 DROWNING JIVE Backstreet Boys .9 

13 I NEED YOU COLUMBIA Marc Anthony 

12 DROPS OF JUPITER (TELL ME) coLumetA Train 9 

11 SONG FOR THE LONELY WARNER Bain Cher 9 

17 FOLLOW ME TOP DOGRAVNATIANTIC Uncle Kracker 9 

. 

gli16 
. • 

14 SIMPLE THINGS mom,/ iint Jim Brickman Featuring Rebecca Lynn Howard 

19 ONLY A WOMAN LIKE YOU JIVE Michael Bolton 

ALL OR NOTHING J 0-Town .9 

20 INSATIABLE COLUMBIA Darren Hayes .9 

18 I NEED YOU SPARROW/C.APITOUCURB LeAnn Rimes .9 

MI 
. 

1 
'4110. 

11.1 

......4 

23 BRING ON THE RAIN CURB Jo Dee Messina ..9 

21 wiLD CHILD REPRISE Enya 

22 STILL MOTOWN/UNNERSAL Brian McKnight .9 

25 LET ME DOWN EASY REPRISE Chris Isaak º 

26 CAN'T FIGHT THE MOONLIGHT CURB LeAnn Rimes 9 

24 STANDING STILL ATLANTIC Jewel .9 

27 FALUN' J Alicia Keys 9 

SO COMPUCATED ARISTA NASNVILLE Carolyn Dawn Johnson 9 

I'LL TRY waif DISNEYNOLLYWOOD Jonatha Brooke 

WRONG IMPRESSION KA Natalie lmbruglia 9 

Compi ed from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 101 main-
stream rock stations, 82 modern rock stations, 80 adult contemporary stations and 81 adult Top 40 stations are elec-
tronically monitored 24 hours a day, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream 
Top 40, Rhythmic Top 40 and Adult Top 40 stations. The 254 Top 40 Tracks stations are electronically monitored 24 
hours a day, 7 days a week. Top 40 Tracks awards bullets based on increase in audience impressions. On the 
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 E3illicxxird MAINSTREAM ROCK TRACKS. 

TITLE IMPRINT/PROMOTION LABEL Artist 

'ib NUMBER 1 
BLURRY RAVAESS/GEFFEN/INTERSCOPE 

7 Weeks At Mule, I 
Puddle Of Mudd 9 

2 WASTING MY TIME ivr Default 9 

3 TOO BAD ROADRUNNER/MAIO Nickelback 9 
4 FOR YOU FLONELEKTIWEEG Staind 9 

5 IN THE END WARNER BROS Linkin Park 9 
6 8 I STAND ALONE REPUBLIUNIVERSAL Godsmack 9 

7 YOUTH OF THE NATION ATLANTIC POD. 9 
. 6 HOW YOU REMIND ME ROADRUNNER Nickelback 9 

• 9 NICE TO KNOW YOU IMMORIALA PA Incubus 9 
• 12 CFtAVVLING IN THE DARK ISLAND IDJKAG Hoobastank 9 

11 11 BULLETS WIND UP Creed 9 
12 13 CAUGHT IN THE SUN IAVNATIANTIC Course Of Nature 9 
13 10 MY SACRIFICE WINOTIP Creed 9 

14 14 NEVER GONNA STOP GERETWINTERSCOPF Rob Zombie 9 
15 17 ADRIANA RCA Headstrong 9 
16 20 TOXICITY AMERICAN/COLUMBIA System Of A Down 9 
17 18 CONTROL RAWLESSGEFFEN/INTERSCOPE Puddle Of Mudd 9 
13 15 LONELY ROAD OF FAITH LAVAATIANGC Kid Rock 9 
19 16 DOWN WITH THE SICKNESS GIANT-REPRISE Disturbed 9 
20 22 FAITHLESS ISIANORIXIMG Injected 9 
21 21 THE WAY YOU UKE IT ARISTA Mema 9 
22 24 LIVE AGAIN TV, Sevendust 

23 25 TEAR AWAY ORNO UP Drowning Pool 9 

. 26 ONE THING SANCTUARI Gravity Kills 

25 27 FORSAKEN WARNER BROS David Draiman 

• 23 SQUASH THAT FLY faAmmoni Fu Manchu 9 
27 31 GET AWAY WARNER BROS Earshot 
8 HERE TO STAY IMMORTAL/EPIC Korn 

29 34 COLD WARNER BROS Static-X 9 
/ 29 SLIPPING AWAY FLIP/EPIC Dope 

31 36 INSIDE OUT (CAN YOU FEEL ME NOW) ELEKTRNIEG Reveille 
-32 30 DREAMER EPIC Dozy Osboume 9 
33 35 IT'S GOIN' DOWN LOUD/COLUMBIA X-Ecutioners 9 
34 HOLD ME DOWN MCA Tommy Lee 

35 28 LATERAWS TOOL OISSECTIONAINOLCANO Tool 

• 33 UNREAL J Soil 9 

37 37 THE QUESTION REFUGE/MCA Familiar 48 

• 32 DEFY YOU COLUMBIA The Offspring 9 
39 AGAIN REPUBLIC/UNIVERSAL Jeremiah Freed 
40 SHE'S ON FIRE coLumem Train .9 
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Billboard ADULT TOP 40 TRACKS TM 

TITLE IMFRINT PROMOTION LABf L Artist 

1 1 
NUMBER 1 -ttl 

WHEREVER YOU WILL GO 
15 Weeks At Number I 

The Calling 9 

HOW YOU REMIND ME . , ,NEWIDJIAG Nickelback 9 

4 HANDS CLEAN • • ,RISE Alanis Morissette 9 

4 

5 

3 MY SACRIFICE ,,,,,,, , Creed 9 

5 STANDING STILL ATLANTIC Jewel 9 

6 6 SUPERMAN (IT'S NOT EASY) —. -- . , AwARE COLUMBIA Five For Fighting 9 

7 8 DROPS OF JUPITER (TELL ME) COLUMBIA Train .50 

8 7 WRONG IMPRESSION RCA Natalie Imbruglia .9 

«ill 12 BLURRY RAWLESS/GEFFEWINTERSCOPE Puddle Of Mudd 9 

c) 14 SOAK UP THE SUN AGM INTERSCOPT Sheryl Crow 9 
11 9 HANGING BY A MOMENT DREAMWORNS Lifehouse 9 

12 11 ALL YOU WANTED MAVERICIGWARNER BROS Michelle Branch 9 

ID 27 HERE IS GONE W.WIERBROS ..i AR P 0 MIU 1111. Goo Goo Dolls 9 

11 13 EVERYDAY RCA Dave Matthews Band 9 
15 10 HEY BABY INTERSCOPE No Doubt Featuring Bounty Killer 9 
ll, 17 GET THE PARTY STARTED ARISTA Pink q,,,, 

8 23 
NO SUCH THING AwAnicaLumfem -4i eanpowg*... John Mayer .9 

21 IN THE END WARNER BROS villi MR P 0 WâU Ille- Linkin Park 9 
19 15 LET ME DOWN EASY REPRISE Chris Isaak 9 
20 19 BE LIKE THAT REPUBLIC/UNIVERSAL 3 Doors Down 9 
71 22 BREATHING DREAMWORKS Lifehouse 9 

(ESI) 32 A THOUSAND MILES ASAVINTERSCOPE Vanessa Carlton 9 

23 24 DIG IN VIRGIN Lenny Kravitz 9 
24 25 HERO INTERSCOPE Enrique Iglesias 9 

25 26 WASTING MY TIME rir Default 9 

a  29 A NEW DAY HAS COME EPIC Celine Dion v 
27 28 CAN'T FIGHT THE MOONLIGHT CURB LeAnn Rimes v 

(fa 31 YOU'VE GOT TO HIDE YOUR LOVE AWAY •2 Eddie Vedder 

29 30 FALUN' J Alicia Keys .sr 
30 33 SHE'S ON FIRE COLMARLe Train 9 
:31 34 SAVE YOURSELF NETIWERII Sensefield 

CD 39 THE MIDDLE DREAMWORES Jimmy Eat World .9 

40 40 CAN'T GET YOU OUT OF MY HEAD CAPITOL Kylie Minogue 9 

34 36 STRANGE CONDMON COLUMBIA Pete Yom 9 
35 37 WHENEVER, WHEREVER EPIC Shakira 9 

tlY STILLNESS OF HEART VIRGIN Lenny Kravitz •,., 
37 35 INSATIABLE COLUMBIA Darren Hayes 9 
38 38 ... ON THE RADIO (REMEMBER THE DAYS) ONEAMWORKS Nelly Furtado 9 

4311 EASY TONIGHT AWARE/COLUMBIA Five For Fighting 9 
40 SAVE ME ELEA-IRA/EEG Remy Zero 9 

TOP 40 TRACKS T. 

TITLE 
ARTIST 
IMPRINT/PROMOTION LABEL 

NUMBER 1 Alb I 

AIN'T IT FUNNY 

JENNIFER LOPEZ FEATURING JO RULE 

EPIC 

HOW YOU REMIND ME 

MULE I FLACK 

RoADRuNNER KBAAG 

IN THE END 

LINKER 

WARNER BROS. 

CAN'T GET YOU OUT OF MY HEAD 

KYLE MINOGUE 

CUM 

WHEREVER YOU WILL GO 

THE CALLING 

RDA 

ALWAYS ON TIME 

JA RULE FEATURING ASHANTI 

MURDER INC/OET JAM Mee 

GIRLFRIEND 

'N SYNC FEATURING NELLY 

HEY BABY 

NO DOUBT FEATURING BOUNTY KILLER 

INTERSCOPE 

BLURRY 

PUDDLE OF MUDD 

RAWL...SUTRA ANTERSCOPE 

CAN'T FIGHT THE MOONLIGHT 

LEADEN RIMES 

CURB 

DON'T LET ME GET ME 

PINK 

AmsTA 

7 DAYS 

CRAIG DAVID 

WILOSTAR,ATIANTIC 

ESCAPE 

ENRIQUE IGLESIAS 

INTERSCOPE 

ALL YOU WANTED 

MICHELLE BRANCH 

mAvERICKANAIVIER OROS 

WHAT'S LUV? 

FAT JOE FEATURING ASHANTI 

mum SCUD /ARANFIC 

MY SACRIFICE 

CREED 

WIND IR 

HANDS CLEAN 

ALANIS MORISSETTE 

MAVERICK /REMISE 

U GOT IT BAD 

USHER 

AAISTA 

GET THE PARTY STARTED 

PINK 

ARISTA 

WHAT ABOUT US? 

BRANDY 

ATLANTIC 

RAPTURE (TASTES SO SWEET) 

110 

UNNERSAL 

A THOUSAND MILES 

VANESSA CARLTON 

MITINSI;Off 

UNDERNEATH YOUR CLOTHES 

SHAKIRA 

EPIC 

HERE IS GONE 

GOO GOO DOLLS 

WARNUI BROS 

WHENEVER, WHEREVER 

SHAKIRA 

EPIC 

CARAMEL 

CITY HIGH FEATURING EVE 

MOW BASEMENT ANITRuopE 

FOOLISH 

ASHANTI 

MURDER INCJOEF JAM ADAM 

STANDING STILL 

JEWEL 

ATLANTIC 

ROLL OUT (MY BUSINESS) 

LUDACRIS 

DISTURBING INA PEACEIDEF JAM SOWN AO.MG 

THE WHOLE WORLD 

OUTRAST FEATURING KILLER MIKE 

ARISTA 

NO MORE DRAMA 

MARY J. BEIGE 

PACA 

OOPS (OH MY) 

TWEET 

THE GOLD MIND/MATRA ILO 

WRONG IMPRESSION 

NATALIE IMBRUGLIA 

RCA 

U DON'T HAVE TO CALL 

USHER 

ARISTA 

YOUNG'N (HOU.A BACK) 

TABOLOUS 

DESERT STORM/EMMA A.EG 

SOAK UP THE SUN 

SHERYL CROW 

ABM ANTEMCOPE 

A NEW DAY HAS COME 

CELINE DION 

ERIC 

LIVEN' IT UP 

JA RULE FEATURING CASE 

WADER INC/EM JAM ADJOAG 

YOUTH OF THE NATION 

POD 

AllANTIC 

remaining detection-based charts, tracks with increase in detections over the previous week are bulleted regardless of chart movement. A reco d which has been on the chart for more than 20 weeks will generally not receive a bullet, gip( 
even if it registers an increase. Records below the top 20 are removed from the chart after 26 weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with increases in jj .i 

both detections and audience (Top 40 Tracks excluded). sr Videoclip availability. (0 2002, VNU Business Media, Inc. All rights reserved. BOS 

I NEED A GIRL (PART ONE) 

P DIODO FEATURING USHER 6 LOON 

BAD ROT /ARISTA 
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TITLE 

ARTIST OMPRI NT/PROMOTION 

. . HOT 
Lu Ill 

W 2 

j"«. 
' 1 , 1 '' 

LABEL) , I.— 

100 AIRPIAlr. .. 
w w 

w 

,, I— 
TITLE to 

',ARTIST (IMPRINT/PROMOTION LABEL) 
TITLE 

' ARTIST (IMPRINT/PROMOTION LABEL) 

1 1 

II NUMBER 1 1;YI 
Ain't It Funny • wrs Ar rro 1 
JENNIFER LOPEZ FEAT JA RULE (EPIC) 

26 22 36 Family Affair 
MARY J BEIGE IMCA) 

51 48 ' Butterflies 
' MICHAEL JACKSON IEPICI 

2 3 In The End 
L1NKIN PARK (WARNER BROS ) 

27 24 9 Hands Clean 
ALANIS MORISSETTE (MAVERICK/REPRISE) 

CIF) 52 Rapture (Tastes So Sweet) 
110 (UNIVERSAL) 

3 4 30 How You Remind Me 
NICKELBACK (ROADRUNNER) 

ED 33 8 Youth Of The Nation 
PO 0 (ATLANTIC) 

0  54 I'm Movin' On 
RASCAL FLATTS ( LYRIC STREET) 

4 2 ' Always On Time 
JA RULE FEAT ASHANTI (MURDER INC/DEFJAMADJPAGI 

G) 37 12 Blessed 
MARTINA MCBRIDE (RCA INASHVILLEI) 

ED 65 A Thousand Miles 
VANESSA CARLTON (A&MANTERSCOPE) 

0  7 r What's Luv? 
FAT JOE FEAT ASHANTI (TERROR SOLIAD/ATIANTICI 

30 30 13 Nothing In This World 
KEKE WYATT FEAT AVANT (MCA( 

55 47 Bring On The Rain 
JO DEE MESSINA WITH TIM MCGRAW (CURBI 

O 6 5 Blurry 
PUDDLE OF MUDO (RAWLESS/GEFFENANTERSCOPE) 

31 29 14 Don't You Forget It 
GLENN LEWIS (EPIC) 

41) 57 3 Underneath Your Clothes 
SHAKIRA ( EPIC) 

0  12 Foolish 
ASHANTI (MURDER INC/DEFJAWIDJMG) 

32 31 12 The Cowboy In Me 
TIM MCGRAW (CURB) 

57 51 18 Good Morning Beautiful 
STEVE HOLY 1CURB) 

8 5 1 Wherever You Will Go 
THE CALLING (KAI 

0  42 21 Light3, Camera, Action! 
MR CHEEKS 1UNIVERSAL) 

C) 60 Roc The Mic 
..( :NE SGEL & FREEWAY IROC A-RUA/DEE JAMADJMG1 

a 1 (:1 Oops (Oh My) 
TWEET (THE GOLD MI ND/ELEKTRAE E G 

ED 41 12 Wasting My Time 
DEFAULT (TVT) 

0  62 . That's When I Love You 
PHIL VASSAR (ARISTA NASHVILLE) 

10 8 n Can't Get You Out Of My Head 
KYLIE MINADOR (CAPITOL) 

0  39 , Anything 
JAHEIM FEAT NEXT (DIVINE MILL/WARNER BROS I 

(5_ Rainy Dayz 
MARY J BEIGE FEAT JA RULE )MCA( 

ED 11 U Don't Have To Call 
USHER (ARISTA) 

ED 49 My List 
TOBY KEITH 1DREAMWORKS (NASHVILLE)/ 

61 56 - Young'n )liolla Back) 
FABOLOUS (DESERT STORNVELEKTRAIEEGI 

12 9 i, . 
; 

What About Us? 
BRANDY (ATLANTIC) 

€1) 43 I Breathe In, I Breathe Out 
CHRIS CAGLE )CAPITOL (NASHVILLE)) 

62 55 • 
'^ 

Standing Still 
JEWEL (ATLANTIC( 

CD 14 Girlfriend 
N SYNC FEAT NEELY (JIVE) 

38 34 Hero 
ENRIQUE IGLESIAS IINTERSCOPE) 

C) 67 The Middle 
JIMMY EAT WORLD IDREAMWORKSI 

(1) 17 ' . 
, 

I Love You 
FAITH EVANS (BAD BOY/AIIISTAI 

39 38 Superman (It's Not Easy) 
riJI FOR FIGHTING (AWARE/COLUMBIA) 

(I) 66 
. 

What If She's An Angel 
TOMMY SHANE STEINER (RCA (NASHVILLE II 

15 15 

ED 20 
• 

j- • 

U Got It Bad 
USHER (ARISTA) 

Escape 
ENRIQUE IGLESIAS ) INTERSCOPEI 

0  45 

41 26 

A New Day Has Come 
.i DION (EPIC) 

CI) 64 This Woman's Work 
MAXWELL (COLUMBIA) 

Wh enever, Wherever 
‘ i i,L, HA ( EPIC) 

0  71 3 Drive (For Daddy Gene) 
ALAN JACKSON (ARISTA NASHVILLE) 

17 18 13 Can't Fight The Moonlight 
LEANN RIMES (CURB) 

42 28 Get The Party Started 
. PIM( (ARISTA) 

67 58 1 Some Days You Gotta Dance 
DIXIE CHICKS (MONUMENT) 

18 13 7 Hey Baby 
NO DOUBT FEAT BOUNTY KILLER IINTERSCOPEI 

(E) 53 '4 Saturday (Ooohl O000h!) 
LUDACRIS 1DISTURBING TILE PEACE/DEF JAM SOUTHADJMs 

0  — halfcrazy 
MUSICI IDEF SOULADJMGI 

19 16 My Sacrifice 
CREED (WIND-UP) 

a) 61 2 Here Is Gone 
GOO GOO DOLLS (WARNER BROS.( 

a) 72 
, 

Makin' Good Love 
AVANT (MAGIC JOHNSON/MCA) 

ED 27 Don't Let Me Get Me 
PINK (ARISTA) 

0  59 3 I Need A Girl (Part One) 
P BIDDY FEAT USHER & LOON Imo BOY/ARISTA( 

70 68 For You 
, IAIND IFLIR/FLIKTFIMEG( 

€11) 23 More Than A Woman 
AALIYA11 IBLACKGROUNDI 

46 32 - , Roll Out (My Business) 
,ILOACRIS IDISTURBING THA PfACE/DEF JAM SOUTEVIDJMG) 

71 70 Crawling In The Dad( 
.( nOBASTANK (ISLANDADJMG) 

22 19 7 
• 
7 Days 
CRAIG DAVID (WILDSTAR/ATIANTICI 

47 35 The Long Goodbye 
BROOKS & DUNN (ARISTA NASHVILLE) 

G) — Modern Day Bonnie And Clyde 
;RAVIS TFUTT (COLUMBIA (NASHVILLE)) 

ED 40 All You Wanted 
MICHELLE BRANCH (MAVERICK/WARNER BROS I 

48 36 Welcome To Atlanta 
JERMA(NE OUPRI & LUDACRIS (DEF JAM SOUTWCOLUMBIA) 

Eiri 75 Too Bad 
I.ICKELBACK IROADRUNNERADJMG1 

24 21 5 The Whole World 
OUTXAST FEAT KILLER MIKE (ARISTA) 

49 44 Young 
KENNY CHESNEY (RNA) 

74 73 Where Were You (When The World Stopped Turning) 
Ai AN JACKSON IARISTA NASHVILLE I 

ED 46 4 Pass The Courvoisier Part II 
BOSTA RHYMES FEAT P DOOR & PHARRELL (J) 

50 25 16 No More Drama 
MARY J ELIDE )MCA) 

75 74 
aim 

Wrapped Around 
BRAD PAISLEY 1ARISTA NASHVILLE) 

• Records with the greatest impressions increase. e 2002, VNU Business Media, Inc. and SoundScan Inc. All rights reserved. Compiled from a na ional sample of airplay supplied by Broadcast Data 
Systems' Radio Track serince. 891 stabons in Top 40, Pop, R&B HIp-Hiip, Country, Latin, Rock and other popular formats are electronically inondored 24 hours a day, 7 days a week. Songs ranked by gross 

impressions, computed by cross-referencing exact times of airplay with Arbitron listener data. This data is used to compile the Hot 100. 
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TITLE in ,.,., 
cr 

ARTIST (IMPRINT/PROMOTION LABEL) p— 

HOT 100 SINGLES 
W 
w 

e e 
TITLE = in T .1 
ARTIST (IMPRINT/PROMOTION LABEL) I— 

SALES Í. 
TITLE 

ARTIST (IMPRINT/PROMOTION LABEL) 

0  2 
1;10- NOMBEft 1 ritte 

Lights, Camera, Action! 2 MA At No I Ea — 
MR CHEEKS IUNIVERSALI 

' Revolution 51 46 
STONE TEMPLE PILOTS (ATLANTIC) 

America The Beautiful 
ELVIS PRESLEY (RCA) 

0  68 Girlfriend ED 47 
N SYNC FEAT BELLY (JIVE) 

That Was Then e) 61 
ROY JONES, JR. (BODY HEAD) 

Stop Playin' 
L)VERT AGEE (KNIGHTSTAR) 

3 1 Uh Huh ED _ 
82K (EPIC) 

Motivation ED 58 
SUM 41 (ISLANDADJMG) 

One More Chance/Stay With Me 
1 HE NOTORIOUS B.I G (BAD BOT/ARISTA( 

(3 4 A Thousand Miles G) 39 
VANESSA CARLTON (A&AMNTERSCOK1 

: Put Yo Sets Up 54 48 
REDO EYEZZ g- Bo) 

Peaches & Cream 
11T ( BAO BOY/ARISTA1 

5 3 Hush Ur Lady 30 30 
COREY FEAT LIE ROMEO INOONTIME/MOTOWN/UNWERSALI 

' 
' 

Dansin Wit Wolvez ell — 
STRIK DINE IFADE/ECMD1 

It's Over Now 
112 (BAD 8E1'1/ARISTA) 

a 5 Can't Fight The Moonlight €1) 37 
LEANN RIMES ICURBI 

' 
.I 

Gettin' Jiggy With 56 52 
WILL SMITH (COLUMBIA( 

Big Poppa/VVarning 
THE NOTORIOUS BIO IRAS BOY(ARISTAI 

0  7 Feels Good (Don't Worry Bout A Thing) 32 20 
NAUGHTY BY NATURE FEAT 3LW (WTI '' 

Oops (Oh My) 57 53 
TWEET (THE GOLD MIND/ELEKTRAAEGI 

This Is Me 
DREAM (BAD BOY/ARISTA) 

8 6 Round And Round 33 25 
JONELL & METHOD MAN 1DEF SOUUDEF JAM/KIANG) 

-: VVIiat's Luv? 58 56 
FAT JOE FEAT ASHANTI (TERROR SOUAD/ATLANTIC I 

Where The Party At 
JAGGED EDGE WITH NEELY ISO SO DEF/COLUMBIA) 

0  8 Never 34 29 
AMANDA PEREZ (UNIVERSAL) .. ' 

Move h Like This ED _ 
BAHA MEN IS;CURVE/CAPITOLI 

Buster 
DENNIS DA MENACE II ST AVENUE) 

Q  9 It's The Weekend 35 27 
[IL J (HOLLYWOOD) 

My Sweet Lord 0 62 
GEORGE HARRISON (GNOME/CAPITOL) 

Lowrider 
CYPRESS HILL ICOLUMBIA) 

Q  13 Ballin' Boy 35 33 
NO GOOD (ARTISTDIRECTI 

,,, Foolish 61 43 
ASHANTI MURDER 1NC./DEF JAMADJMG) 

What About Us? 
BRANDY (ATLANTIC) 

IED 23 Dear God 37 31 
WILLIE 0 )RELENTLESS) 

Never Too Far/Hero Medley 62 35 
" MAFIAH CAREY (VIRGIN) 

Think Big 
CRIMEWAVE ICRIMEWAVEI 

ED _ Do Ya Thang Girl 38 32 
BEELOW IBALLIN1 

. Hit 'Em Up Style (Clops!) 0 69 
P BUJ CANTRELL IREDZONE/ARISTA1 

Don't Mess With The Radio 
NIVEA (JIVE) 

14 11 AM To PM 39 26 
CHRISTINA MILIAN IDEF SOULADJMG I 

Can I Get That?!!? 0 65 
' BEAR WITNEZI (EARGASMI 

• Jump 
KRIS KROSS IRUFFHOUSE. COL UMBI A, 

15 12 7 Days 40 36' 
CRAIG DAVID (WIDSTANATIANTICI 

Thank You 65 59 
MO IARISTAI 

Genie lo A Bonle/Come On Over Baby (All I Want Is You) 
CHRISTINA AGUILERA (RCA' 

0  55 Take You Home With Me a.k.a. Body 41 21 
R KELLY &JAYZ (ROC-A-FELUVJIVE/DEF JAMADJAAGI 

' I Do!! 66 57 
.I TOM )ARISTA) 

You Make Me Sick 
PINK IL/LUCE/ARISTA) 

17 10 Osama-Yo' Mama 42 42 
RAY STEVENS (CURB) 

The Star Spangled Banner 67 60 
1 WHITNEY HOUSTON (ARISTA) 

•,.,•• Lifetime 
MAXWELL (COLUMBIA) 

(13 18 That's Just Jessie 43 41 
KEVIN DENNEY LYRIC STREET) 

, Everything U R C) 72 
• LINDSAY PAGANO (WARNER BROS I 

Will I? 
IAN VAN EARL (ROBBING) 

CD 19 I Should Be Sleeping a) 51 
EMERSON DRIVE IDREAMWORKS I NASHVI LLE a 

God Bless America a) — 
DANIEL RODRIGUEZ (MANHATTAN) 

What Would You Do? 
NINE20 INICAI 

C) 22 Us Against The World 45 24 
PLAY ( COLUMBIA) 

No More Drama 0 — 
; MARY .1 BEIGE (MCA) 

. Livia' La Vida Loca 
R RICKY MARTIN (CD) 

21 17 Where The Stan And Stripes And The Eagle Fly 44 44 
AARON TIPPIN )LYRIC STREET, 

Truly Madly Deeply 71 54 
,' SAVAGE GARDEN (COLOMBIA) 

13 I'll Be There 
: MARIAM CAREY (COLUMBIA) 

22 16 Only Time 47 38 
ENTA (REPRISE) 

One Sweet Day 72 67 
AAARIAH CAREY & BUEY II MEN (COLUMBIAI 

Fiesta 
' R. KELLY FEAT JAY-Z IJIVE) 

6) 28 Roll Wit Me 48 45 
PRETTY WILLIE 102/REPUBLICAJNIVERSALI 

23 God Bless The USA 73 66 
LEE GREENWOOD (CURB) 

r • Love It 
BILAL IMOYOANTERSCOPEI 

24 15 Pass The Courvoisier Part II 49 34 
BUSTA RHYMES FEAT P D1DDY & PHARRELL IJI 

33 Family Affair 69 — 
MARY J BEIGE )MCA) 

Tell Me It's Real 
K CI a, JOJO (MCA) 

25 14 1111 I Don't Want To Miss A Thing 50 40 
AEROSM1TH (COLUMBIAI 

5 Saturday (Oooh! O000h!) 75 50 
LUDACRIS (DISTURBING NA PEACE/DEF Jul SOUTH IDLIPAGI 

Jump Up In The Air 
ORIGINAL P (WESTBOUND) 

1.0 Records with the greatest sales gains. c 2002, ONU Business Media, Inc. and SoundScan Inc. All rights reserved. The top selling singles compiled from a national sample of retail store, mass mer-

chant. and Internet sales reports collected. compiled, and provided by SuundSCan. This data Is used to compile the Hot 100. 
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TITLE Artist 

PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 

1 1 1 

NUMBER 1 iee 4 Weeks At Number 1 

AIN'T IT FUNNY Jennifer Lopez Featuring Ja Rule 9 
7,1,GOTTI,C.ROONEY.O.SHEA (J.LOPEZ.C.ROONEYLLORENZO.7,JATKINS,CADDILLAC TAH,O.HARVEY,JR.,CMACKI EPIC ALBUMS CUT 

,J 39 39 THE LONG GOODBYE Brooks & Dunn 
K.BROOKS,RDUNN,M.WRIGHT IP.BRADYR KEATINGI ARISTA NASHVILLE ALBUM CUT 

39 

1 " 1 40 35 WELCOME TO ATLANTA Jermaine Dupri & Ludacris 9 
J DUPRIELM COX (J.OUPRILUDACRIS.K.PARKER) SO SO DEF/DISTURBING TELA PEACE/DEE JAM SOUTH ALBUMS CUT/COLUMBIA 

35 

2 3 4 IN THE END Linkin Park 9 
0.GILMORE ILINKIN PARK) WARNER BROS ALBUM CUT 

52 50 51 YOUNG Kenny Chesney 9 
N.WILSON,B.CANNON,K.CHESNEY ICWISEMAN.N.SHERIDAN.SMCEWANI BNA ALBUM CUT 

50 

3 4 3 HOW YOU REMIND MEO Nickelback .9 
R.PARASHAR ICKROEGERNICKELBACK) 0 ROADRUNNER 012053/1DJMG 

1 fa 56 70 UNDERNEATH YOUR CLOTHES Shakira 9 
S MEBARAK R..LMENDEZ IS MEBAFLAK RUMENDEZ) EPIC ALBUM CUT 

53 

4 2 2 ALWAYS ON TIME 0  Ja Rule Featuring Ashanti 9 
1 GOTTI IJATKINS.SAURELIUS,I.LORENZO1 0 MURDER INC /DEE JAM 588795./IDJMG 

1 54 52 34 BUTTERFLIES Michael Jackson 
MJACKSONAHARRIS (A.HARRIS,M.AMBROSIUS) EPIC ALBUM CUT 

14 

0 
12 WHAT'S LUV? 0 Fat Joe Featuring Ashanti ' 

I GOTTIAPARKER IJ.CARTAGE NAIL ORE NZE1,1 ATK I NS,A PARKERC RIOS) 0 TERROR SQUAD R5233/ATLANTIC 
5 55 49 44 'il3 

' 
UH HUH 0 B2K 9 
C.STEWART.B2K (CASTEWART,T.NKHEREANYET.HALE,M.CRAWFORD,J.HOUSTON.D.FREDERICI 0 0 EPIC 79686 38 

0 14 16 

-.1$E GREATEST GAINER / SALES $E 
GIRLFRIEND 0 'N Sync Featuring Nelly 9 
THE NEPTUNES (J.DMBERLAKE.C.HUGO.P WILLIAMS) Ii/ 00 JIVE vow 

6 

0  59 60 i.: 9 I'M MOVIN' ON 
MBRIGHT,M WILLIAMS (P.WHITE.D.V.WILLIAMS) LYRIC Rascal Flatts 10 STREET ALBUM CUT 

56 

57 51 36 .17 BRING ON THE RAIN Jo Dee Messina With Tim McGraw 9 
B.GALLIMORE.T.MCGRAW IB.MONTANAH.DARLING1 CURB ALBUM CUT 

36 

fa 
8 BLURRY Puddle Of Mudd .9 

J KURZWEG IW.SCANTLIN) FLAWLESS/GEFFEN ALBUM CUT/INTERSCOPE 
6 58 55 50 

. 

.18 
,; 

GOOD MORNING BEAUTIFUL Steve Holy 9 
W.C.RIMES ("me T.CERNEY) CURB ALBUM & SOUNDTRACK CUT 

29 

8 5 5 WHEREVER YOU WILL GO The Calling 9 
M TANNER IA.KAIMIN,A.BANDI RCA ALBUM CUT 

5 0  62 62 '' 6 
. 

ROC THE MIC Beanie Sigel & Freeway 9 
JUSTBLAZE ID.GRANT,L PRIDGEN.J SMITH) ROC - A-FELLAIDEF JAM SOUNDTRACK CUT/1016AG 

59 

0 11 20 

e(oo GREATEST GAINER / AIRPLAY @ÇI 
FOOLISH 0 Ashanti 9 
1 GOTTIIABOUGLAS.I.LORENZO) 0 MURDER INCA:1ff JAM 5813566./IDJMG 

9 

0  65 65 6 THAT'S WHEN I LOVE YOU Phil Vassar 
B.GALLIMORE,P.VASSAR (P.VASSAR.J.WOODI ARISTA NASHVILLE ALBUM CUT 

60 

61 58 48 

, 

Ili:1 '' . - , 
YOUNG'N (HOLLA BACK) 0 Fabolous 9 
THE NE PTUNE S IJ JACKSON,C.HUGDPWILLIAMS1 O DESERT STORM1LEKTRA 67265'ilEG 33 

10 7 10 CAN'T GET YOU OUT OF MY HEAD 0 Kylie Minogue 9 
C DENNIS,RDAVIS (C.DENNIS,R.O.DAVISI 0 CAPITOL 77685' 

7 

10 CD 
e' HOT SHOT DEBUT o 

RAINY DAYZ Mary J. Blige Featuring Ja Rule 9 
I GOTTIIJAMINS,LLORENZO) MCA ALBUM CUT 

62 0 10 13 OOPS (OH MY) 0 Tweet 9 
TIMBALAND IC KEYS.T.MOSLEY) 0 THE GOLD MIND/ELEKTRA 6728r/FEG 

0 12 19 U DON'T HAVE TO CALL Usher 9 
THE NEPTUNES IPWILLIAMSI ARISTA ALBUM CUT 

12 0  67 71 THE MIDDLE Jimmy Eat World ç 
M.TROMBINOJIMMY EAT WORLD IJIMMY EAT WORLD) DREAMWORKS ALBUM CUT 

63 

13 9 7 WHAT ABOUT US? 0 Brandy 9 
RJEFIKINS (RJERIONS,K.PPATT.LDANIELS.F JERKINS 1111 00 ATLANTIC 85217' 

7 64 57 49 STANDING STILL Jewel °2 
D.HUFF,J.KILCHER IJ.KILCHER.R.NOWELS, 0 ATLANTIC ALBUM CUT 25 

14 17 14 CAN'T FIGHT THE MOONLIGHT • LeAnn Rimes 9 
T.HORN,G.STACK ID.WARREN) o000 CURB 73116 

11 0  66 75 THIS WOMAN'S WORK Maxwell 2 
muszE IC BUSH) COLUMBIA EP & ALBUM CUT 

65 

0 18 18 I LOVE YOU 0 Faith Evans 9 
RUCKWILD.S.COMBS.M.WINANS IF.EVANSABEST,M.JAMISON.J.LOPEZ.B.SPRINGSTEENJHAYESI o BAD BOY 79425'/ARISTA 

15 0  68 68 WHAT IF SHE'S AN ANGEL Tommy Shane Steiner .9 
J.RITCHEY (B.WAYNE) RCA (NASHVILLE) ALBUM CUT 

66 

0 20 17 LIGHTS, CAMERA, ACTION! 0 Mr. Cheeks .9 
RINK) IT.KELLY,RHARRELLLCASIONAPOREE,FWILSONI 000 UNIVERSAL 156257 

14 CO 73 78 DRIVE (FOR DADDY GENE) Alan Jackson 
K.STEGALL IAJACKSON) ARISTA NASHVILLE ALBUM CUT 

67 

a 21 23 ESCAPE Enrique Iglesias 9 
S.MORALES,E.IGLESIAS lEIGLESIAS.S.MORALES,KOIOGUARDLOSIEGEL) INTERSCOPE ALBUM CUT 

17 68 60 59 SOME DAYS YOU GOTTA DANCE Dixie Chicks 
P WORLEYBCHANCEY IT.JOHNSON.M.MORGANI MONUMENT ALBUM CUT 

55 

18 15 9 U GOT IT BAD 0 Usher 9 
1.0UP111,13.M.COX IU.RAYMOND.J.DUPRI,B.M.COXI 0 ARISTA 15036' 

1 Q  81 — HALFCRAZY 0 Musiq 
I BARIAS,C.NAGGINS IMUSIO SOULCHILD.C.HAGGINS.I.BARIASF LAI) 0 LIEF SOUL 588941980JMG 

69 

19 13 6 HEY BABY No Doubt Featuring Bounty Killer 9 
SLY & ROBBIE,NO DOUBT ID STEFANITKANALTDUMONT.RPRICE) (NTERSCOPE ALBUM Cur 

5 Q  74 — MAKIN' GOOD LOVE Avant 9 
SHORE IS.HUFEMAVANT) MAGIC JOHNSON ALBUM CUT/MCA 

70 

20 16 11 MY SACRIFICE Creed 9 
J KURZWEGAKELSEY IM.TREMONTI,S.STAPP) WINDUP ALBUM CUT 

4 71 69 69 FOR YOU Staind ç 
JABRAHAM ISTAINDI FUP/ELEKTRA ALBUM CUT/EEG 

69 

21 19 15 7 DAYS 0 Craig David .9 
M.HILL IC.DAmo.m.HILL0.1111.1) 000 W1U)STAII 85227/ATLANTIC 

10 72 72 72 CRAWLING IN THE DARK Hoobastank 9 
J.WIRT IDESTRIN,D.ROBBI ISLAND ALBUM CUTADJMG 

72 

0 26 43 DON'T LET ME GET ME Pink 9 
CUMIN (PINKDAUSTINI ARISTA ALBUM CUT 

22 0 MODERN DAY BONNIE AND CLYDE Travis Tritt 9 
B.J.WALKER,JR.J.TRITT IWALDRIDGE.J.LEBIANC) COLUMBIA INASHVILLE) ALBUM CUT 

73 

Q 31 46 A THOUSAND MILES 0 Vanessa Carlton 19 
R.FAIR (V.CARLTON) 0 ARM 497676/INTERSCOPE 

23 Q  79 79 TOO BAD Nickelback 9 
RPARASHARNICKELBACK (CKROEGERNICKELBACKI ROADRUNNER ALBUM CUT/10.1MG 

74 

0 37 45 ALL YOU WANTED Michelle Branch 9 
J SHANKS DA BRANCH) MAVERICK ALBUM CUT/WARNER BRUS 

24 Q  84 84 I SHOULD BE SLEEPING 0 Emerson Drive 9 
J.KING,ISTROUD ILDREW,S.SMITHI 00 DREAMWORKS ) NASHVILLE) 450362 

75 

a 29 32 MORE THAN A WOMAN Aaliyah 9 
TIMBALAND IT.MOSLEY,S.GARRETT) 0 BLACKGROUND ALBUM CUT 

25 76 71 64 WRONG IMPRESSION Natalie Imbruglia 9 
1 STANLEY INIMBRUGLIA.G.CLARK) RCA ALBUM CUT 

64 

26 23 26 HANDS CLEAN Alanis Morissette 9 
A MORISSETTE IAMORISSETTE( MAVERICK ALBUM CUT/REPRISE 

23 77 80 80 ANY OTHER NIGHT 0 Sharissa ç 
THE UNIT (D.COVERT.K. CANNON,DJACKSONTHE UNIT) 0 MOTOWN 01537r/UNIVERSAL 

77 

27 22 22 THE WHOLE WORLD 0 OutKast Featuring Killer Mike 9 
ET3IABENJAMINAPATTON.D SHEATS.M.RENDER) O ARISTA 24550' 

19 78 78 81 HUSH LIL' LADY 0 Corey Featuring Lil Romeo 9 
p,„1 LEE Imum7BELLD,saiet 1 S.P.SMITH,C.HODGES,YOKISHARI,P. MILLER,KAREEMAI o 0 NOONTIME/MOTOWN 015474/UNIVERSAL 

63 

28 25 24 FAMILY AFFAIR 0 Mary J. Blige 9 
SCORE IMJ BLIGE.PAPIERRELOUIS,LNIODGEB.MILLERAYOUNG.C.KAMBON,M ELLZONDO.M.BRADFORDI 00 MCA 1551734. 

1 79 75 76 WHERE WERE YOU (WHEN THE WORLD STOPPED TURNING) Alan Jackson 9 
K.STEGAIIIAJAMSON) ARISTA NASHVILLE ALBUM CUT 

28 

Q 44 57 PASS THE COURVOISIER PART II 0 Busta Rhymes Featuring P. Diddy & Pharrell 9 
THE NEPTUNES IT SMITH.P.WILLIAMS.CHUGO) 0 J 211546 

29 80 76 63 WRAPPED AROUND Brad Paisley 9 
F ROGERS IB.PAISLEY.C.DUBOIS,KLOVELACEI 0 ARISTA NASHVILLE ALBUM CUT 

35 

Q 34 40 YOUTH OF THE NATION P.O.D. .9 
H.BENSON,P0 D. ISONNYMARCOS,TRAAWUVI ATLANTIC ALBUM CUT 

30 81 82 77 INSATIABLE 0 Darren Hayes 9 
WAFANASIEFF,D.HAYE&V.CALDERONE,P.R. LA ROSA ID.HAYES,WAFANASIEFFI 0 COLUMBIA 1970r 

77 

Q 41 41 BLESSED Martina McBride 9 
M.MCBRIDE,P.WORLEY IH.LINDSEY,T.VERGES,B.JAMESI RCA (NASHVILLE) ALBUM CUT 

31 82 70 66 TAKE AWAY Missy "Misdemeanor" Elliott Featuring Ginuwine & Tweet 9 
TIMBALAND,C.BROCKMAN,M.EWOTT IM.EWOTT,TMOSLEY) THE GOLD MIND/ELMIRA ALBUM CUT/EEG 

45 

32 30 30 DON'T YOU FORGET IT 0 Glenn Lewis 9 
A HARRIS (G.LEWISAMARRIS) o EPIC 79649' 

30 83 83 83 NEVER 0 Amanda Perez 
H ROADAPEREZ (APUREZ) 000 UNIVERSAL 015542 

83 

33 32 27 NOTHING IN THIS WORLD Keke Wyatt Featuring Avant 9 
S HOF IS HUFF,MAVANT) MCA ALBUM CUT 

27 84 85 67 HEY LUV (ANYTHING) Mobb Deep Featuring 112 9 
HAVOC IAJOHNSONAMUCHITADJONESAPARKERM.KEITHMSCANDRICK) LOUD/COLUMBIA ALBUM CUT 

58 

0 

35 

42 42 WASTING MY TIME Default .9 
R PARASHER IJ.J.HORA,D SMITH.DEFAULT) WI ALBUM CUT 

34 Q  86 86 THAT'S JUST JESSIE 0 Kevin Denney 
L REYNOLDS (KOENNEY.K.K.PHIWPS,PJ.MATTHEWS) 0 LYRIC STREET 1E3 

85 

35 31 HERO Enrique Iglesias 9 
M.TAYLOR IEIGLESIAS,P.BARRY,M.TAYLOR) (NTERSCOPE ALBUM CUT 

3 86 87 82 BOUNCIN' BACK (BUMPIN' ME AGAINST THE WALL) 0 Mystikal .9 
THE NEPTUNES (MIYIEFLP.WILLIAMS,C.HUGOI 0 JIVE 42992' 

37 

36 27 25 GET THE PARTY STARTED 0 Pink 9 
LPERRY ILPERRY) 0 ARISTA 15074. 

4 87 77 73 THE WORLD'S GREATEST R. Kelly 9 
R.KELLY IR.KELLY) INTERSCOPE/JIVE SOUNDTRACK CUT 

34 

37 36 33 THE COWBOY IN ME Tim McGraw 9 
B GALLIMOREASTROUD.T.MCGRAW IC WISEMAN4 STEELEAANDERSON) CURB ALBUM CUT 

33 Q  90 95 VIDEO India.Arie 9 
I ARIE,C.BROADY IIND(AARIE.S SANDERS.C.BROADY,R.HARRIS) MOTOWN ALBUM CUE/UNIVERSAL 

47 

0 45 55 A NEW DAY HAS COME Celine Dion 9 
R.WAKEWAFANASIEFFANOVACHR(STIAN B.M.DOLD (A.NOVA.S.MOCC101 EPIC ALBUM CUT 

38 Q  94 94 AWNAW 0 Nappy Roots 9 
J.CHAMBERS,M.CAREN IWHUGHES,M.ADAMS.V.TISDALERANTHONY,J.CHAMBERSI 0 ATLANTIC 85227 

89 

39 28 21 WHENEVER, WHEREVER Shakira 9 
SMEBARAK R.,T MITCHELL IS.MEBARAK R.T.MITCHELL,G.ESTEFANI 0 EPIC ALBUM CUT 

6 Q  92 — WISH I DIDN'T MISS YOU 0 Angie Stone 9 
I MATIASAMARTINASTONESWIZZ BEAR IAMARTIN,IMATIA.S.LHUFF,G.MCFALIDEN,J.WILITEHEAD) 0 J 21149' 90 

40 38 37 SUPERMAN (IT'S NOT EASY) Five For Fighting 9 
G.WATTENBERG IIONDRASIKI 0 AWARE ALBUM 5 SOUNDTRACK CUT/COLUMBIA 

14 91 88 89 CHOP SUEY System Of A Down 9 
R RUBIN,D.MALAKIAN.S.TANKIAN IS TANKIAN,D.MMAKIANI AMERICAN ALBUM CUT/COLUMBIA 

76 

0 43 54 ANYTHING Jaheim Featuring Next 9 
KAYGEE.F.MOORE (K.GIST,F.MOORERL) DIVINE MILL ALBUM CUT/WARNER EROS 

41 0  93 93 IT'S GOIN' DOWN 0 X-Ecutioners 9 
M.SHINODAR.RAIDAS CANE IM.SHINODA.J.HAHNAWIWAMSX.BAILFI,RAGU(LARMJONESAJOINER) 0 LOUD/COLUMBIA 9133* 

92 

0 53 56 MY LIST Toby Keith 9 
J STROUO,T.KEITH (TJAMES.RBISHOPI DREAMWORKS INASIMLLE) ALBUM CUT 

42 0 FEELS GOOD (DON'T WORRY BOUT A THING) 0 Naughty By Nature Featuring 3LW 
ALLSTAR IACRISS,VBROWNAGORDON,T.BEALD.VVIGGINS,R.WIGGINS,TCHRISTIAN,C.WHEELERJ CAMPBELL) 00 TVT 2344 

93 

0 47 52 I BREATHE IN, I BREATHE OUT Chris Cagle 9 
C LINDSEY ICCAGLE.J.ROBBINI CAPITOL NASHVILLE) ALBUM CUT 

43 Q ' TAKE YOU HOME WITH ME A.K.A. BODY 0 R. Kelly & Jay-Z 
POKE & TONER KELLY IR KOLAS CARTER,S.J BARNES.) C OLIVIER) 0 ROC-A-FELUVJIVE/DEF JAM 588988./DJMG 

94 

Q 63 — HERE IS GONE Goo Goo Dolls 9 
R.CAVALLO W.RZEZNIKI WARNER BROS. ALBUM CUT 

44 95 91 90 GOT UR SELF A... 0 Nas 9 
MEGAHERTZ MUSIC GROUP IN JONES,MEGAHERTZ.0 BURNETT.S EDWARDS,P MARSFIR SPRAGG,J BLACKI O ILL WILL 7%79'/COLUMBIA 

87 

0 54 61 SATURDAY (000HI 0000H!) 0 Ludacris Featuring Sleepy Brown 9 
ORGANIZED NOIZE (CBRIDGES,R.WADERMURRAY.P BROWN) 0 DISTURBING THA PEACE/DEF JAM SOUTH 586875./IDJMG 

45 0  96 — GIVE IT TO HERO Tanto Metro & Devonte 
J HARD/NO IIHARDING,M.WOLFEW PASSLEY1 00 2 HARD/SHOCKING VIBES 6394'/VP 

96 

CD 46 58 RAPTURE (TASTES SO SWEET) 0 iio 9 
M.MOSERICREAMERSTEPHANE K. INALLM.MOSERI 0 UNIVERSAL 01567r 

46 0  97 97 NO MATTA WHAT (PARTY ALL NIGHT) 0 Tuya 
D.FRANRK.DAVIS INBUTLERDERANKI 0 ARISTA 1510r 

97 

' • 33 29 ROLL OUT (MY BUSINESS) 0 Ludacris 9 
TIMBALAND IC.BRIDGES.Y MOSLEY) 0 DISTURBING T HA PEACE/DEF JAM SOUTH 588792*/10JMG 

17 0 FEEL THE GIRL 0 Ms. Jade 
TIMBALAND (T.MOSLEY.C.YOUNGI 0 BEAT CLUB 497687./INTERSCOPF 

98 

24 28 NO MORE DRAMA 0 Mary J. Blige 9 
J JAW LEWIS U.HARRIS 111,T.LEWIS.B.DEVORZAN,P.BOTKIN,JR.1 0 MCA 155929' 

15 99 95 85 
, 
IN ANOTHER WORLD Joe Diffie 
D COOKLWILSON ItSHAPIRO.W WILSON,J.YEARY1 MONUMENT ALBUM CUT 

66 

0 61 74 
__ 

I NEED A GIRL (PART ONE) P. Diddy Featuring Usher & Loon 9 
S COMBS.M.WINANS.THE HITMEN IS COMBS,J KNIGHT.M JONES,E MATIOCK.C.HAWKINS.S.LESTERJ.THOMASI BAD BOY PROMO SINGLE/ARISTA 

49 100 98 91 ROUND AND ROUND 0 Jonell & Method Man 9 
HI.TEK (S.SHOWES,T.COTTREUX SMITH) (* ODER SOUUDEF JAM 588852/IDJMG 

62 

i•Songs with the greatest a 'play and/or sales gains recorded this week. Greatest Gainer/Sales and Greatest Gainer/Airpf ay are awarded, respectiveN, fof the largest sales UVA alrplay loçreases on t e ch rt. ºVideochp availabiltty. 0 Indicates retail single available and The most 000 sioes wel tracks compiled 
i,s. reAord Ilion ReEoicll.ng IndtstryArociajir Of Aro.eriça ( RIAA)ctrtification.• RIAAcertifi,ca.tioo for ne..t shipment of 500. ,p00...,utits l.Gol,c1.1. RIAA.c..orttficatur for net shltnnt.of 1,mdllon !outs.lPl_trium), with addroonl rndhon Idltated by ntrnbtr followmg the sym.- tpm a notillool. mnplerrIl3rwrIcatt Data C...,.. ...J 

,,l1Ein“SCan ,.,) Ili 
taneousN e they have been on the Hot 100 for more than 20 weeks and rank below 50. • CD Smgle evadable. 0 DVD Srngle avadable. 0 CD Maxl-Smgle evadable. 0 Cassette Smgle available. 0 Ihnyl Maxi-SIngle evadable. 0 VInyl Smgle evadable. 0 Cassette Max,- merchant and mtemet sales reports collectod. lin 
Single available. Catalog number is for 0. • Indicates • unavailable, in which case, catalog number is for 0,0,0,0610 respectively, based on availability. ©2002, VNU Business Media, Inc. and SoundScan, Inc. All rights reserved compdml and molded by SoundScan 
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MAe°1 Billboard SINGLES AND TRACKS SONG INDEX 
Chart Codes: Hot loo Singles (Hioo); Hot R&B Hip/Hop Singles (RBH); Hot Country Singles (CS) and Hot Latin Tracks (LT). 

TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

50.000 NAMES (Sony/ATV Tunes, ASCAP/Trick Knee, 
ASGA?), HL, CS 55 
7 DAYS (Songs Of Windswept Pacific, BMI/Warner 

Chappell, PRS/WB, ASCAP/Copyright Control), WBM, 
Hick, 21; RBH 82 

-A.-
ADDICTIVE (Not Listed) RBH 65 
NWT IT FUNNY (Nuyorican, BMI/Sony/ATV Songs, 

BMI/Cori Tiffani, BMI/DJ Irv, BMI/Slavery, BMI/Blunts, 
Guns And Funs, ASCAP/Songs Of Universal, BMI/White 
Rhino, BMI/EMI April, ASCAP/Bee Mo Easy, ASCAP/Justin 
Combs, ASCAP/Alvin Toney, ASCAP/Four Ya Ear, ASCAP), 
HL/WBM, Elmo 1; RBH 9 

ALL YOU WANTED (I'm With The Band, ASCAP/WB, 
ASCAP), WBM, Hioo 24 

ALWAYS ON TIME (Slavery. ASCAP/Aurelius. 
ASCAP/DJ Irv, BMI/Songs Of Universal, BMI/White Rhino, 
BMI), WBM, Hioc 4; RBH 15 

ANY OTHER NIGHT (Lienad, BMI) limo 77; RBH 24 
ANYTHING (Divine Mill, ASCAP/Lonte. ASCAP/Uh Oh, 

BMI/Ensigm, BMI), HL, Hum 41; RBH 11 
APRENDIZ (Universal Musica, BMI/WB, ASCAP) LT 37 
AWNAW (Success Story, BMI/Full Circle, ASCAP) Hioo 

89; RBH 42 
AY! BUENO (Estefan, ASCAP/F.I.RE, BMI) IT 44 

BAUM' BOY (MOB., ASCAP/No Good, BMI) RBH 61 
BEFORE I KNEW BETTER (Encore, ASCAP/Scott And 

Soda, ASCAP/Big Tex, BMI/Lucky Thumb, BMI) CS 38 
BE HERE (Ugmoe.ASCAP/Universal,ASCAP/Jake & 

The Phatman, ASCAP/Ah-choo, ASCAP) RBH 72 
BEST OF BOTH WORLDS (INTRO) (R.Kelly, 

BMI/Zomba, BMI/Lil Lu Lu, BMI/EMI Blackwood. 
BMI/Dors-D, ASCAP), HL/WBM, RBH 93 

BLESSED (Famous, ASCAP/Songs Of Universal, 
BMI/Sony/ATV Cross Keys, ASCAP/Onaly, ASCAP), 
HL/WBM, CS i; Hioo 31 

BWRRY (Puddle Of Music, ASCAP/W13. ASCAP). 
WBM. Hioo 7 

BOUGHETTO (Supreme Lee, ASCAP/Universal, 
ASCAP/Young Dudes, ASCAP/Wally's Basement, ASCAP) 
RBH 97 

BOUNCIN' BACK (BUMPIN* ME AG/UNST THE WALL) 
(EMI Blackwood, BMI/The Braids, ASCAP/Zomba, 
ASCAP/The Waters Of Nazareth. BMI/Chase Chad, 
ASCAP). HL/WBM, Moo 86; RBH 30 

BRING ON THE RAIN (Br 'N Sis, BMI/Estes Park, 
BMI/Moraine, BMI/Little Chatterbox, BMI), HL (5 8; 
Hico 57 

BROTHA (Ugmoe, ASCAP/Universal. ASCAP/Alegna, 
ASCAP/J, BMI/Uncle Bobby, BMI/EMI Blackwood, • 
BMI/Jake & The Phatman, ASCAP), HL/WBM, RBH 34 

BUTTERFLIES (Universal, ASCAPrtatcat. ASCAP/Dirty 
Ore, ASCAP/Perfect Song, PRS/SPZ, BMI), WBM, Hum 54; 
RBH 14 

-C-
CAN I GET THAT?!!? (Copyright Control) RBH 94 
CAN'T FIGHT THE MOONUGHT (Realsongs, ASCAP), 

WBM, Hioo 14 
CANT GET YOU OUT OF MY HEAD (EMI April, 

ASCAP/19, PRS/BMG, PRS/Universal-MCA, ASCAP), 
HL/WBM, Hum 10 

CELOS (Ventura, ASCAP/Marc Anthony, 
ASCAP/Sony/ATV Tunes, ASCAP) LT 26 

CHOP SUEY (Sony/ATV Tunes, ASCAP/Ddevil, ASCAP), 
HL, Moo 91 

CIRCLES (Big Red Tractor, ASCAP/Th ink Well, 
ASCAP/Wamer-Tamerlane, BMI/Golden Wheat, BM°, 
WBM, CS 51 

CLOSET FREAK (God Given, BMI) RBH 60 
COMO DUELE ( D'Nico BMI) 1112 
COMO PUDISTE (Edimal/Fonomusic, ASCAP/LGA, 

BMI) LT 2o 
THE COWBOY IN ME (BMG Songs, ASCAP/Mrs. Lump-

kins Poodle, ASCAP/Songs Of Windswept Pacific, 
BMI/Stairway To Bitners, BMI/Gottahaveable, BMI), 
HL/WBM, CS 2; limo 37 

CRAWUNG IN THE DARK (Spread Your Cheeks And 
Push Out The Music, ASCAP) Hioo 72 

CRY TOGETHER (Warner-Tamerlane, BMI), WBM. RBH 

70 

Ma DIM» 
DANSIN WIT WOLVF2 (AMRX27,ASCAP) RBH 95 
DEAR GOD (Geto Boys & Girls, BMI/Still N-The Water, 

BMI) RBH 78 
DUATE QUERER (Flamingo, BMI) LT 32 
DE RAMA EN RAMA (TN Ediciones, BMI) LT 39 
DIDN'T I (Almo, ASCAP). HL CS 5o 
DIME (Kike Santander, BMI) IT 30 
DON'T LET ME GET ME (Pink, ASCAP/EMI April, 

ASCAP/Cyptron, BMI/EMI Blackwood, BM°, HL, Him 22 
DON'T WASTE MY TIME (WB, ASCAP/Tower II, 

ASCAP/Wamer-Tamerlane, BMI/Tower One, 
BMI/Chrysalis, ASCAP/Creative Artists, ASCAP), WBM, CS 

44 
DON'T YOU FORGET IT (The Ox And The Fish, 

SOCAN/Warner Chappell, SOCAN/Dirty Dre, ASCAP/lat-
cat, ASCAP/Universal, ASCAP), WBM, Hioo 32; RBH 13 

DOWN A.* CHICK (Slavery, ASCAP/Aurelius. 
ASCAP/DI Irv, BMI/Inky-SiSi, BMI) RBH 69 

DO YATHANG GIRL (Gank-Lo, BMI) RBH 85 
DRIVE (FOR DADDY GENE) (EMI April, ASCAP/Tri-

angels, BMI), HL, CS 13; Hue 67 

.E. 
EN LA MISMA CAMA (Edimonsa, ASCAP) LT 18 
ESCAPAR (Enrique Iglesias. ASCAP/EMI April, 

ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Warner-Tamerlane. BMI) LT 9 

ESCAPE (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Little Devon, BMI/K'Stuff, BMI/Merchandyze, 
BMI/Warner-Tamerlane, BMI), HL/WBM, Hioo 17 

ESTAS QUE TE PELAS (Ser-Ca, BMI) 1119 

FAMILY AFFAIR (Mary J. Blige, ASCAP/Universal-MCA. 
ASCAP/Fame, BMI/Music Of Windswept, ASCAP/Five 
Card, ASCAP/Elvis Mambo, ASCAP/WB, ASCAP/Ain't 
Nuthin'Goin' On But Funking, ASCAP/Copyright 

Control/Asiah Lewis, BMI/AsiahTown, BMI/Luchi Lou, 
BMI), WBM, Ehoo 28; RBH 5o 

FEELS GOOD (DON'T WORRY BOUT A THING) 
(Naughty, ASCAP/Lexi's Daddy's Music, ASCAP/Teron 
Beal, ASCAP/Universal.PolyGram International, ASCAP) 
Hioo 93; RBH 40 

FEEL THE GIRL (Virginia Beach, ASCAP/WB, 
ASCAP/whodahellelseitsgonB, ASCAP), WBM, Hioo 98; 
RBH 56 

FIRST TIME (Notting Hill, SESAC) RBH 71 
FLOR SIN RETONO (Peer BMI) IT 5 
FOOUSH (Desmone, BMI/DJ Irv, BMI), HL Hioo 9; 

RBH 
FOR YOU (Greenfund,ASCAP/i.m.nobody,ASCAP/My 

Blue Car, ASCAP/pim pYug, ASCAP/WB. ASCAP), WBM, 
Hioo 

FRANTIC (EMI April, ASCAP/Pang Toon, BMI/Jersey 
Girl, ASCAP/EMI Blackwood, BMI/Mark Alan Springer, 
BMI), HL, CS 48 

IMO G 

GET OVER YOURSELF (Without Anna, ASCAP/Careers-
BMG, BMI/Floyd's Dream, BMI), HL, CS 36 

GET THE PARTY STARTED (Stuck In The Throat, 
ASCAP/Famous, ASCAP), HL, Hioo 36 

GET THIS MONEY (Zomba, BMI/R.Kelly, BMI/EMI 
Blackwood, BMI/hl Lu Lu, BMI), HL/WBM, RBH 53 

GIRLFRIEND (Tennman Tunes, ASCAP/Zomba, 
ASCAP/EMI Blackwood, BMI/The Waters Of Nazareth, 
BMI/EMI April, ASCAP/Chase Chad, ASCAP), HL/WBM, 
Hioo 6; RBH 27 

GIVE IT TO HER (Jeremy Harding, ASCAP/EMI April, 
ASCAP/Copyright Control), HL, Fhoo 96; RBH 55 

GOODBYE ON A BAD DAY (Extreme Writers. 
ASCAP/Easel, ASCAP) CS 35 

GOOD MORNING BEAUTIFUL (Life Of The Record, 
ASCAP/Sevens International, ASCAP/Mighty Moe, 
ASCAP) CS n; Hioo e 

GOT ME A MODEL (Uh Oh, BMI/Ensign, BMI/Erick 
Sermon, ASCAP/Zomba, ASCAP/Shaniah Cymone, 
ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/Warner, SESAC/First Avenue, ASCAP/BMG Songs, 
ASCAP/Demis Hot Songs. ASCAP/Edmonds, BMI/EMI 
Blackwood, BM°, HL/WBM. RBH 76 

GOTS TA BE (First Avenue. ASCAP/BMG Songs. 
ASCAP/Demis Hot Songs, ASCAP/Edmonds, BMI/EMI 
April, ASCAP/Music Of Windswept, ASCAP/Nfused, 
ASCAP/Mischkemusic,ASCAP/9 Houses, ASCAP/Strange 
Motel, ASCAP), HL, RBH 63 

GOT UR SELF A... (Ill Will, ASCAP/Zomba, 
ASCAP/Dors-D, ASCAP/Chrysalis, ASCAP/ARC, BMI), 
HL/WBM. Hico 95; RBH 54 

HALFCRAZY (Soulchild, ASCAP/Universal, 
ASCAP/Nivrac Tyke, ASCAP/Tetra Grammaton, 
ASCAP/EMI-Unart Catalog, BMI), WBM, Hico 69; RBH 

HANDS CLEAN (Universal-MCA, ASCAP/1974,ASCAP), 
WBM, Hioo 26 

HARDER CARDS (Irving. BMI/Chickenshack, 
BMI/Almo, ASCAP/BMG Songs, ASCAP), HL CS 53 

BASTA QUE VUELVAS CONMIGO (Estefan, 
ASCAP/Marc Anthony, ASCAP/Sony/ATV Tunes, ASCAP) 
1135 

HAY OTRA EN TU WGAR (Rubet, ASCAP/Universal 
Musica, ASCAP) LT io 

HEATHER'S WALL (EMI Blackwood. BMI/Buzz Cut, 
BMI/Ty Land. BMI/Mike Curb. BMI/Diamond Storm. BM°, 
HL/WBM, CS 37 

HEAVEN CAN WAIT (Mi(ac, BMI/6th Boro, ASCAP/WB, 
ASCAP/Warner-Tamerlane. BMI/Zomba, ASCAP/Deta 
BoB, ASCAP/Zomba, SESAC/Nate Smith, ASCAP/BMG 
Songs, ASCAP/Teron Beal, ASCAP/E. Laues, SESAC/KQ 
SESAC) RBH 83 

HE LOVES ME (LYZEL IN E FLAT) (Universal, 
ASCAP/Jatcat, ASCAP/Blue's Baby, ASCAP/EMI April, 
ASCAP/Jazz, ASCAP/Jay-Qui, ASCAP). HL RBH 64 

HELP ME UNDERSTAND (Music Of Windswept, 
ASCAP/In The Fairway, ASCAP/Rokstone, PRS/Songs Of 
Windswept Pacific, BMI/Rondor London, PRS/Irving, 
BMI), HL/WBM, CS 34 

HERE IS GONE (Corner Of Clark And Kent, ASCAP/EMI 
Virgin, ASCAP), HL Hico 44 

HERO (Enrique Iglesias, ASCAP/EMI April, 
ASCAP/Rive Droite, ASCAP/Metrophonic, ASCAP), HL 
Hum 35 

HEY BABY (World Of The Dolphin, ASCAP/Universal, 
ASCAP), WBM, Hioo 

HEY LIN (ANYTHING) (R Noid, BMI/Careers-BMG, 
BMI/Juvenile Hell, ASCAP/BMG Songs, ASCAP/Da Twelve, 
ASCAP/Justin Combs, ASCAP/EMI April, ASCAP), HL, Hioo 

84; RBH 52 
HOW COME YOU DON'T CALL ME (Controversy, 

ASCAP/Universal, ASCAP) RBH 46 
HOW YOU REMIND ME (Warner-Tamerlane, BMI/Nick-

elbaclç SOCAN), WBM, Hioo 3 
HUELO A SOLEDAD (AG, ASCAP) LT 22 
HUSH LADY (Christopher Mathew, ASCAP/Hitco 

South, ASCAP/Publishing Designee, BMI/Folkway, BMI) 
Hioo 78; RBH 59 

— I-
I AM A MAN OF CONSTANT SORROW (Public Domain), 

HL, CS 41 
I BREATHE IN, I BREATHE OUT (Sony/ATV Cross Keys, 

ASCAP/Ten Ten, ASCAP), HL/WBM, CS 4; Hioo 43 
I COULD NEVER LOVE YOU ENOUGH (Hope-N-Cal, 

BMI/Shadley, BMI/Cal IV, ASCAP). HL CS 47 
I CRY (Bro 'N Sis, BMI/Estes Park, BMI/Moraine. 

BMI/Choice Is Tragic, BMI/Ensign, BM°, HL CS 23 
I DON'T HAVE TO BE ME ('TIL MONDAY) (MAS Ven-

ture, BMI/Misterssippi, BMI/Careers-BMG, BMI/EMI 
Blackwood. BMI), HL CS 15 
I DON'T WANT YOU TO GO (EMI Full Keel, 

ASCAP/Blakemore Avenue, ASCAP/April Blue, 
ASCAP/Songs Of Mosaic, ASCAP/Songs Of Otis Barker, 
ASCAP), HL CS iS 

I'D RATHER (Shen 'n Shep, ASCAP/Almo, ASCAP/Uni-
versal, ASCAP) RBH 57 
I GOT IT 2 (Them Damn Twins, ASCAP/Air Control, 

ASCAP/EMI April, ASCAP/So So Def, ASC,AP/Babyboy's 
Little, SESAC/Noontime South, SESAC/Scantz, 
SESAC/WBM, SESAC/III Will, ASCAP/Zomba, ASCAP), 
HL/WBM, RBH 38 

I KEEP LOOKING (Sony/ATV Tree, BMI/Wenonga, 
BMI/Mosaic, BMI), HL, CS 39 
I LOVE YOU (Chyna Baby, BMI/Janice Combs, 

BMI/EMI Blackwood, BMI/Still Diggin', ASCAP/BMG 
Songs, ASCAP/Gloria's Boy, ASCAP/Justin Combs, 
ASCAP/EMI April, ASCAP/Nuyorican, BMI/B. Springs, 
ASCAP/Incense, BMI/Universal-Duchess, BM), HL/WBM, 
Hicio15; RBH 4 

I'M GONNA MISS HER (THE RSHIN' SONG) (EMI 
April, ASCAP/Sea Gayle, ASCAP), HL, CS 31 
I MISS MY FRIEND (Buna Boy, BMI/Glitterfish, 

BMI/Mosaic, BMI/Sony/ATV Tree, BMI/Wenonga, BMI), 
HI., CS 45 
I MISS YOU (Boomer X. ASCAP/Kold City, ASCAP/Uni-

versa!, ASCAP), WBM, RBH 
I'M MOVIN' ON (Murrah, BMI/WB, ASCAP/Richard 

And Castle, ASCAP). WBM, CS 7; Hioo 56 
I'M NOT GONNA DO ANYTHING WITHOUT YOU 

(Zomba, ASCAP/Suzabelle, ASCAP/Acuff-Rose, BMI), 
HL/WBM, CS 33 

THE IMPOSSIBLE (EMI April, ASCAP/Didn't Have To 
Be, BMI/Mosaic, BMI), HL, CS 46 

IN ANOTHER WORLD (Sony/ATV Tree, BMI/Wenonga, 
BMI/Songs Of Nashville DreamWorks, BMI/Uno Mas, 
BMI/Cherry River, BMI/Hookline East, ASCAP/Madeleine 
Grace, ASCAP). CLM/H1., Hico 99 
I NEED A GIRL (PART ONE) (Justin Combs, ASCAP/EMI 

April, ASCAP/Jack Knight. ASCAP/Hot Heat, ASCAP/Janice 
Combs, BMI/EMI Blackwood, BMI/Coptic Soundsations, 
BMI/Donceno, ASCAP/Sonny Lester, ASCAP), HL Hioo 
49; RBH 22 

INSATIABLE (Rough Cut. ASCAP/Sony/ATV Tunes, 
ASCAP/WallyWorld,ASCAP), HL, Hice 81 

INSIDE OUT (Badams,ASCAP/Sony/ATV Cross Keys, 
ASCAP/Purple Crayon, ASCAP), HL CS 59 

IN THE END (Zomba, BMI/Big Bad Mr, Hahn, 
BMI/Nondisclosure Agreement, BMI/Rob Bourdon, 
BMI/Kenji Kobayashi, BMI/Zomba, ASCAP/Chesterchaz, 
ASCAP), WBM, Hui° 2 
I SHOULD BE SLEEPING (EMI April, ASCAP/Iersey Girl, 

ASCAP/EMI Blackwood, BMI/Mark Alan Springer, BMO, 
HL, CS 17; Hico 75 
I TOLD 'nut (Zomba, ASCAP/Kumbaya, ASCAP/Vir-

ginia Beach, ASCAP/WB, ASCAP), WBM, RBH 92 
IT'S GOIN' DOWN (Kenji Kobayashi, BMI/Big Bad Mr. 

Hahn, BMI/Total Tunes, BMI/Swift Tracks, BMI/WB, 
ASCAP/Hard Workin Black Folks, ASCAP/Hennessy For 
Everyone, ASCAP/VOCO, BMI/As The Table Turns, ASCAP), 
WBM, Hico 92 

IT'S THE WEEKEND (EMI April. ASCAP/So So Def, 
ASCAP/Kandacy, ASCAP/Air Control, ASCAP/King Swing, 
BMI/Hungry Man, ASCAP/Too Slow U Blow. ASCAP/KPM, 
PRS), HL, RBH 88 

ems; 

JEZEBEL (Sony/ATV Tree, BMI/Songs Of Teracel, 
BMI/Careers-BMG, BMI/Ourtrinity, BMI), HL CS 26 

JUST WHAT I DO (WEI, ASCAP/Hapsack, BMI/Magic 
Penny, ASCAP/Copyright.net, BMI/Warner-Tamerlane. 
BMI/Banna Bear, BMI), WBM, CS 24 

KNOC (Knoc-Tum'AI,ASCAP/"Million Dollar Game 
Ain't Free", ASCAP/WB,ASCAP/Ain't Nuthin'Goin' On But 
Funking, ASCAP), WBM, RBH 79 

-L-
IA AGARRO BAJANDO (Mo'Clan, ASCAP) 1116 
LA PLAYA (Sony/ATV Latin, BMI) IT 36 
UFETIME (Sony/ATV Tunes, ASCAP/Muszewell, 

ASCAP/Gan Zmira, ASCAP/Famous, ASCAP), HL RBH 32 
THE UGHTHOUSE'S TALE (Southern Melody, BMI) CS 

49 
UGHTS, CAMERA, ACTION! (Mr. Cheeks, ASCAP/One 

Shot Deal, SESAC/Stone Diamond, BMI/EMI Blackwood, 
BMI), HL Hioo 16; RBH 6 

LIVING AND UVI NG WELL (Mosaic, BMI/Glitterfish, 
BMI/Buna Boy, BMI/Sony/ATV Tree, BMI/Wenonga, BMI), 
HL, CS 21 

LLOVIEN DO ESTRELLAS (Erami, ASCAP/WB, ASCAP) 
LT 15 

THE LONG GOODBYE (WEI, ASCAP/Universal-Island, 
PRS), WBM, CS 3; Hioo 50 
WNA NUEVA (EMI April, ASCAP/Gaira Bay, ASCAP) IT 

2 

emu M 

MAKIN' GOOD LOVE (Tuff Huff, BMI/Zomba, 
BMI/Grindtime, BMI), WBM, Hioo 7e; RBH 20 

MANANTIAL DE LLANTO (Edimusa, ASCAP) IT 4 
MAS ALTO QUE LAS AGUILAS (Edimusa, ASCAP) IT 24 
MAYBE, MAYBE NOT (Bob Brumley, ASCAP/ICG, 

ASCAP/Warner-Tamerlane, BMI/Makeshift, BMI), WBM, 
CS 58 

MENDOCINO COUNTY UNE (Little Mole, 
ASCAP/Melusic, ASCAP/WB. ASCAP), WBM, CS 28 

ME VOLVI A ACORDAR DE TI (Oceano/Fonomusic, 
ASCAP) LT 40 

THE MIDDLE (Turkey On Rye, ASCAP) Hico 63 
MINIVAN (Afterburner. BMI/Seedhouse. BMI) CS 52 
MITAD Y MITAD (Ser-Ca, BMI) LT 45 
MODERN DAY BONNIE AND CLYDE (EMI April, 

ASCAP/Walz Time, ASCAP/House Of Fame, ASCAP), HL, 
CS 14; Hioo 73 

MONEY OR LOVE (Blackened, BMI), WBM, CS 56 
MORE THAN A WOMAN (Virginia Beach, ASCAP/WB, 

ASCAP/Herbilicious, ASCAP/Slack Fountain, ASCAP/EMI 
April, ASCAP), HL/WBM, Hum 25; RBH 7 

MY UST (Song Paddock, ASCAP/Song Writing Pad-
dock, BMI) CS 6; Him 42 

MY SACRIFICE (Tremonti, BMI/Stapp, BMI/Dwight 
Frye, BMI) Hioo 20 

.N... 
NAI LA (Edimusa, ASCAP/Vander, ASCAP) LT 46 
NECESIDAD (World Deep Music, BMI/Sony/ATV Latin, 

BMI) LT 6 
NEVER (Powerhowse, BMI) Woo 83 
A NEW DAY HAS COME (Sony/ATV Songs, 

BMI/Sony/ATV Canada, SOCAN/Sing Little Penguin, 
SOCAN/Aldo Nova, SOCAN). HL, Hico 38 

NO MATTA WHAT (PARTY All NIGHT) (Faith Force, 
BMI/Zomba, BMI/Muso, ASCAP/Griff Gruff, ASCAP/EMI 
April. ASCAP), HL/WBM, Hioo 97 

NO ME CONOCES AUN (Edimonsa, ASCAP) 1113 
NO ME MORIRE (Arpa, BMI) IT e 
NO MORE DRAMA (EMI April, ASCAP/Flyte Tyme. 

ASCAP/Screen Gems-EMI, BM°, HL Hum 48; RBH 43 
NO SE VIVIR SIN Ti (Ama, BMI) LT 5o 
NOTA DAY GOES BY (American Broadcasting, ASCAP) 

CS 25 
NOTHING IN THIS WORLD (Tuff Huff, BMI/Zomba, 

BMI/Grindtime, BMI), WBM, Htoo 33; RBH 8 

um 0 a 

OH BOY (Killa Cam, BMI/F.O.B., ASCAP/May Twelfth, 
BMI/Universal-Duchess, BMI/Copyright Control) RBH 62 

01' RED (Key-Mark. BMI/Bull's Creek, BMI) CS 60 
THE ONE (Lucky Girl, ASCAP/ Migraine, ASCAP) CS 29 
ONE MIC (Zomba, ASCAP/Ninth Street Tunnel. 

ASCAP/Sony/ATV Songs, BMI/Sunny Lee, BMI/111Will, 
ASCAP), HL/WBM, RBH 37 

00H, AHH (Scorp, ASCAP) RBH 84 
000HHHWEE (One Up, BMI) RBH 99 
OOPS (OH MY) (Shawna, ASCAP/Mass Confusion, 

ASCAP/MB, ASCAP/Virginia Beach. ASCAP), WBM, Hico 
RBH 2 

.p. 
PARA ESTAR A MANO (Saran') IT 34 
PART II (Funky Noble, ASCAP/Warner-Tamerlane, 

BMI/Erick Sermon, ASCAP/Zomba, ASCAP/Wu-Tang, 
BMI/Careers-BMG, BMI/ECAF, BMI/Jay Bird Alley, 
BMI/Sony/ATV Songs, BMI/Almo, ASCAP), HL/WBM, 
RBH 75 

PASS THE COURVOISIER PART II (T'Ziah's, BMI/The 
Waters Of Nazareth, BMI/EMI Blackwood. BMI/Chase 
Chad, ASCAP/EMI April, ASCAP), HL/WBM, Hui° 29; RBH 
10 

PEQUENA AMANTE (Ed imonsa, ASCAP) LT 48 
POR ESE HOMBRE (Not Listed) LT 31 
POR TU PLACER/WITH ALL MY LOVE (Maha Gita, 

ASCAP/Jimmy G's,ASCAP/WB,ASCAP/Dustelli, BMI) IT 

43 
PURPLE STUFF (Ottanowear, BMI/Carnival Beats, 

BM° RBH 86 
PUT IT ON PAPER (Mr. Perry's, ASCAP/Labor Force, 

ASCAP/Bachus, BMI/Big Herb's, BMI) RBH e 
PUT YO SETS UP (Z-Bo, BMI/Happy, BMI) RBH 87 

ak SIM 

QUISIERA PODER OLVIDARME DE TI (Rubet, 
ASCAP/Universal Musica, ASCAP/Marport, ASCAP) IT 7 

QUITAA1E ESE HOMBRE (Piloto, ASCAP) LT1 

-R-
RAINY DAYZ (Slavery, ASCAP/DJ Irv, BMI/Songs Of 

Universal, BMI/White Rhino, BMI) Hioo 62; RBH 21 
RAPTURE (TASTES SO SWEET) (Renemade, BMI/EMI 

Blackwood, BMI), HL, Hioo 46 
ROCK THE BOAT (Herbilicious, ASCAP/Rap Tracks, 

ASCAP/E Beats, ASCAP 'WB, ASCAP/Black Fountain, 
ASCAP/EMI April, ASCAP), HL/WBM, RBH 36 

ROC THE MIC (Musk Of Windswept, ASCAP/Shakur 
Al- Din, ASCAP/Hitco South, ASCAP/Efartooee. 
ASCAP/F.O.B.. ASCAP), WBM, Hico 59; RBH 

ROLL OUT (MY BUSINESS) (EMI April, ASCAP/Virginia 
Beach, ASCAP/Black Fountain, ASCAP/Mag-A-Ooh, 
ASCAP), HL, Woo e; RBH 44 

ROLL WIT ME (D2 Pro, ASCAP) RBH 89 
ROUND AND ROUND (Jonell, BMI/DI Hi-Tek, BMI/Wu-

Tang, BMI/Careers-BMG. BMI), HL, Moo rtio; RBH 68 

SATURDAY (000Hl 0000HO (Ludacris, ASCAP/EMI 
April, ASCAP/Organized Noize, BM°, HL, Nice 45; RBH 16 

SAY I VIM (ColliParlç BMI/Da Crippler, BMI/EWC, 
BMI) RBH 48 

SECRET LOVER (Tuff Huff, BMI/Zomba, BMI/Grind-
time, BMI/Pay Town, BMI), WBM, RBH loo 

SE QUE ME VAS A DEJAR (Crisma, SESAC) IT 27 
SHE DOESN'T DANCE (WS. ASCAP/Neon Mule, 

ASCAP/Platinum Plow, ASCAP/Cal IV, ASCAP), HL/WBM, 
CS 32 

SHE WAS (Murrah, BMI/Melanie Howard. ASCAP), 
WBM, CS 42 

SHHH (Iron Tigga, BMI/C.K. Jointz, BMI/DHG, 
BMI/EMI Blackwood. BMI) LT 41 

SI TU NO VUELVES (Musart, ASCAP) IT 29 
SOME DAYS YOU GOTTA DANCE (Sony/ATV Cross 

Keys, ASCAP/Beavers Brand, ASCAP/Copyright Manage-
ment, ASCAP/Song Auction, ASCAP/MRBI, ASCAP), IL 
CS 9; Hioo 68 

SOMEONE TO LOVE YOU (Cori Tiffani, BMI/Sony/ATV 
Songs, EMI), HL, RBH 45 

SOMETHING INSIDE (Uncle Buddies, ASCAP/Music 
Of Windswept, ASCAP/Alegna, ASCAP/Soulspin, ASCAP) 
RBH 96 

SQUEEZE ME IN (Sony/ATV Cross Keys, ASCAP/Four 
Sons, ASCAP/Nasty Cat, BMI), HL CS 16 

STANDING STILL IWB, ASCAP/Wiggly Tooth, 
ASCAP/EMI April, ASCAP/Future Furniture, ASCAP), 
HL/WBM, Woo 64 

STILL FLY (Money Mack, BMI) RBH 74 
STRENGTH, COURAGE, & WISDOM (Gold & Iron, 

ASCAP/WB, ASCAP), WBM, RBH 98 
SUERTE (EI.RR, BMI/Aniwi, BMI/Sony/ATV Latin, 

BM I), WBM, LT 3 
SUFRIENDO A SOLAS (Not Listed) LT14 
SUPERMAN (IT'S NOT EASY) (EMI Blackwood, 

BMI/ Five For Fighting, BM°, HL Hico 40 
SWEET MUSIC MAN (Cherry Lane, ASCAP/M-3, 

ASCAP), CLM, CS 43 

TAKE A MESSAGE (Mortay, SOCAN) RBH 73 
TAKE AWAY (Mass Confusion, ASCAP/WB, ASCAP/Vir-

ginia Beach, ASCAP), WBM, Hioo 82; RBH 28 
TAKE YA HOME (Shaniah Cymone, ASCAP/EMI April, 

ASCAP/The Waters Of Nazareth, BMI/EMI Blackwood, 
BMI/Chase Chad, ASCAP), HL RBH 35 

TAKE YOU HOME WITH ME &KA BODY (Zomba, 
BMI/EMI Blackwood, BMI/hl Lu Lu, 

BMI/EKOR BMI/Sony/ATV Songs, BMI/ENOT, 
ASCAP/Sony/ATV Tunes, ASCAP), HL/WBM, Hioo 94; 
RBH 41 

TANTITA PENA (Warner-Tamerlane, BMI) IT 8 
TE AVISO, TE ANUNCIO (TANGO) (Aniwi, 

BMI/Sony/ATV Latin, BMI/EMI Blackwood, BMI) LT 28 
TE LO PIDO SENOR (Nota, ASCAP) IT 49 
TE QUEDO GRANDE LA YEGUA (La Rebelde, 

ASCAP/Universal Musica, ASCAP) LT 23 

TE QUIERO IGUAL QUE AYER (Universal Musica, 
ASCAP) IT 33 

THAT'S JUST JESSIE (March Family, BMI/Maleah, 
BMI/Zomba, BMI/Sufferin' Succotash, ASCAP/EMI April, 
ASCAP), HL/WBM, CS 22; Hioo 85 

THAT'S WHEN I LOVE YOU (EMI April, ASCAP/Phil 
Vassar, ASCAP), HL CS 12; Him 6o 

THAT WAS THEN (Ten Count, BMI/HTR, BMI/Jerrnoe A. 
Hunter, BMI/Mike City, BMI) RBH 91 

THIS WOMAN'S WORK (Screen Gems-EMI, BM°, HL 
Hioo 65; RBH 19 
A THOUSAND MILES (Songs Of Universal, 

(71/0Rosasharn, BM°, WBM, Hioo 23 
THREE DAYS (Greenhorse, BMI/Spunker Songs, 

ASCAP/Universal-PolyGram International, ASCAP), WBM, 
4  

TOMA QUE TOMA (Abacaba/Ballon Noir) LT 25 
TONIGHT I WANNA BE YOUR MAN (Universal, 

ASCAP/Memphisto, ASCAP/Songs Of Universal, BM°, 
WBM, CS 30 

TOO BAD (Warner-Tamerlane, BMI/Arm Your Dillo, 
SOCAN/Zero-G, SOCAN/M. Kroeger, SOCAN), WBM, Hick, 

74 
TRIBUTE TO A WOMAN (Music Of Windswept, 

ASCAP/Hand In My Pocket, ASCAP/Sony/ATV Tunes, 
ASCAP/Chocolate Factory, ASCAP), HL RBH 8o 

u 
U DON'T HAVE TO CAU. (The Waters Of Nazareth, 

BMI/EMI Blackwood, BMI), HL Hico i2; RBH 3 
U GOT IT BAD (U.R. IV, ASCAP/EMI April, ASCAP/So 

So Def, ASCAP/Babyboy's Little, SESAC/Noontime South, 
SESAC/WBM, SESAC), HL Hioo 113; RBH 29 

UH HUH (Hitco South, ASCAP/Tabulous, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Peer, 
ASCAP/Marchninth, ASCAP/Peertunes, SESAC/Hale Yeah, 
SESAC/Morningsidetrail, ASCAP/TracksbyMalice, 
ASCAP/Jarell Houston, ASCAP/Dreux Frederic, ASCAP), 
HL/WBM, Woo 55; RBH 26 

UNDERNEATH YOUR CLOTHES (Aniwi, BMI/Sony/ATV 
Latin, BMI/EMI Blackwood, BMI/Apollinaire, BMI), HL 
Hioo 53 

UNTIL WE FALL BACK IN LOVE AGAIN (Curb, 
ASCAP/Charlie Monk, ASCAP/Nik's Place, ASCAP/Penny 
Annie, BMI/Crossed Fingers, ASCAP/Copperfield, 
BMI/Bright Leaf, ASCAP), WBM, CS 57 

USTED SE ME LLEVO LA VIDA (World Deep Music, 
BMI/Sony/ATV Latin, BMI/PSO Ltd., ASCAP) IT ii 

VAS A SUFRIR (Edimonsa,ASCAP) LT 42 
VIDEO (Gold & Iron, ASCAP/Six July, BMI/Ensign, 

BMI/J. Music, ASCAP/Lastrada, ASCAP/Sony/ATV Tunes, 
ASCAP/Good High, ASCAP), HL, Him 88 

VOLVERE JUNTO A TI (WB,ASCAP) LT 38 

WASTING MY TIME (EMI April, ASCAP), HL, Hico 34 
WELCOME TO ATLANTA (EMI April, ASCAP/So So Def, 

ASCAP/Ludacris, ASCAP/Jobete, ASCAP), HL/WBM, Hioo 
51; RBH 25 

WE THUGGIN' (Joseph Cartagena, ASCAP/Ielly's Jams, 
ASCAP/Ron G, BMI/Zomba, BMI/R.Kelly, BMI), WBM, 
RBH 33 

WHAT ABOUT US? (EMI Blackwood, BMI/RJ Produc-
tions, BMI/Ttarp, BMI/Songs Of Windswept Pacific, 
BMI /EMI April, ASCAP/LaShawn Daniels, ASCAP/Ensign, 
BMI/Fred Jerkins III, BMI), HL/WBM, Hui° 13; RBH 12 

WHAT A MEMORY (Big Red Tractor, ASCAP/Warner-
Tamerlane, BMI/Smith Haven, BMI), WBM, CS 54 

WHAT IF A WOMAN (Zomba, ASCAP/563, ASCAP/Con-
versation Tree, ASCAP/Lexi's Daddy's Music, ASCAP), 
WBM, RBH 39 

WHAT IF SHE'S AN ANGEL (Sony/ATV Tree, BMI/Cake 
Taker, BM°, HI, CS io; Hioo 66 

WHAT MAKES R GOOD TO YOU (NO PREMATURE 
LOVIN') (Divided, BMI/Universal, BMI/Ramal, BMI/Wam-
er-Tamerlane, BM), WBM, RBH 77 

wriArs wv? (Joseph Cartagena, ASCAP/Jelly's Jams, 
ASCAP/DJ Irv, BMI/Famous,ASCAP/Slavery, BMI/Univer-
sal, BMI/Let Me Show You. ASCAP), HL/WBM, Hico5; 
RBH 5 

WHAT WOULD YOU DO? (Sammy Don, ASCAP/Hitco 
South, ASCAP/Virtual Blue, BMI/Edmonds, BMI/Hicklo, 
ASCAP/Notting Hill, ASCAP/Rowland Byrd, ASCAP) RBH 
90 

WHENEVER, WHEREVER (FIR?, BMI/Aniwi, 
BMI/Sony/ATV latin. BMI), WBM, Hioo 39 

WHEN YOU LIE NEXT TO ME (WB, ASCAP/Kellie Coff-
fey, ASCAP/Platinum Plow, ASCAP/Lillywilly, ASCAP), 
WBM, CS 27 

WHEREVER YOU WILL GO (Amedeo, BMI/Alex Band, 
BMI/Careers-BMG, BMI), HL, Hicos 

WHERE WERE YOU (WHEN THE WORLD STOPPED 
TURNING) (EMI April, ASCAP/Tri-angels, BMI), HL CS 20; 
Hico 79 

THE WHOLE WORLD (Gnat Booty, ASCAP/Chrysalis, 
ASCAP/Dungeon Rat, ASCAP/EMI April, ASCAP/Aniyah's, 
ASCAP), HL/WBM, Hico 27; RBH 23 

WISH I DIDN'T MISS YOU (Sony/ATV Tunes. 
in', ASCAP/Ghetto Fabulous, 

ASCAP/Warner-Tamerlane, BMI/Mijac, BM°, HIJWBM, 
ASCAP/God'ss (rY 

H49 
A WOMAN'S WORTH (Lellow, ASCAP/EMI April, 

ASCAP/Skyhy, ASCAP), H L., RBH 31 
THE WORLD'S GREATEST (Zomba, BMI/R.Kelly, BMI), 

WBM, Hum 87; RBH 81 
WRAPPED AROUND (EMI April, ASCAP/Sea Gayle, 

ASCAP/Love Ranch, ASCAP), HL, CS 19; Hum 8o 
WRONG IMPRESSION (BMG Songs, ASCAP), HL Hioo 

76 

-y-
YO QUERIA (Curci,ASCAP) IT i7 
YOU KNOW THAT I LOVE YOU ftamie Hawkins, 

BMI/Sony/ATV Tunes, ASCAP/Chris Absolam, 
ASCAP/Richard Smith, ASCAP), HL RBH 66 

YOU MUST HAVE BEEN (Montell Jordan, 
ASCAP/Wixen, ASCAP/Baj, ASCAP/EMI April, ASCAP/Tri-
umph, ASCAP/Sydney's Mom Music, BMI), HL RBH 67 

YOUNG (BMG Songs, ASCAP/Mrs. Lumpkins Poodle, 
ASCAP/BMG Canada, PRS/Ross Cahill, SOCAN/Trinfold, 
BMI/Careers-BMG, BM°, HL, CS 5; Hico 52 

YOUNG'N (HOLLA BACK) (D. Brusco, ASCAP/Desert 
Storm, BMI/The Waters Of Nazareth, BMI/EMI Black-
wood, BMI/Chase Chad, ASCAP/EMI April, ASCAP), HL, 
Hioo 61; RBH 47 

YOUTH OF THE NATION (Souljah, ASCAP/Famous, 
ASCAP), HL, Woo 30 

YTU TE VAS (WS, ASCAP) IT 21 
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Cash 
Continued from page 1 

titled American Four. 
"It's about Judgment Day. The idea is there's a man 

going around taking names, and he decides who to 
free and who to blame," Cash says by phone from his 
home in Jamaica, offering the lines "Everybody won't 
be treated the samenere'll be a golden ladder reach-
ing down when the man comes around." 

Although he's written this type of song for decades. 
it's difficult to hear these words—to hear Cash in 
that deep, unmistakable, now slightly trembly voice 
paint the image of a golden ladder descending from 
Heaven—and not think about just how close he's 
come to death during the past five years. 

After lying comatose for 12 days in a Nashville hos-
pital in 1997—and after having battled pneumonia 
three times and the results of a misdiagnosis since— 
Cash may often feel like the same man, the same 
writer. But he's not. The man who is speaking today 
is Johnny Cash reborn yet again—Johnny Cash once 
more taking to the comeback trail. 

As such, his words on mortality and the afterlife 
carry 10 times the weight they once did. "I can see it 
in some of his writing—there's yet another level of 
depth," Rubin says, laughing in near disbelief. 

PRAYERS ANSWERED 
For Cash's family and his millions of fans around 

the world, his new songs and the mere fact that he 
has reached 70 could be considered prayers answered. 

Five years ago, the thought of Cash still making 
music in 2002 was but a fantasy. After he slipped 
into a coma in '97, doctors at Baptist Hospital in 
Nashville seemed certain that Cash would pass and 
told his family to expect the worst. 

After weeks of sitting at Cash's side, the singer's wife 
and longtime musical partner, June Carter, reached 
out to fans worldwide via the Internet, asking each to 
pray for Cash on an upcoming Tuesday evening. On 
that night—while fans prayed around the world— 
Cash's family gathered around his bed in the inten-
sive care unit, held hands, and joined in prayer. With-
in hours, he finally emerged from his coma. 

"It was incredible," says Cash's longtime manager, 
Lou Robin. "He was in critical condition at that point, 
and the next morning he had turned the corner." 

Carter says she had no other choice but to pray: 
"They really thought they were gonna lose him—we 
all thought we were losing him. He was in this 
coma—just down so far [that] there seemed to be no 
way to reach him—and I couldn't think of anything 
but to pray. So we prayed, and within a matter of 
hours, he just started squeezin' my hand." 

WAKING TO A GRIM FUTURE 
Although Cash was back, the forecast for his future 

was grim. The coma had temporarily left him with-
out the use of his legs. More important, after a series 
of tests, his doctors determined that the singer was 
suffering from Shy-Drager syndrome, a rare form of 
Parkinson's that gradually destroys the central and 
sympathetic nervous systems. 

Doctors prescribed what medication they could and, 
for the next two years, essentially waited for Shy-Drager 
to take Cash. Although the singer shifted gears, retiring 
from the road and thus erasing many of the pressures in 
his life, he maintained that he had been misdiagnosed, 
often telling doctors that his health was improving. 

After roughly two years and despite bouts with 
pneumonia, Cash's contention was proved correct: It 
was determined that he was actually suffering from 
diabetic neuropathy, a disease of the nervous system 
that leaves its victims susceptible to pneumonia. 

Longtime family friend Merle Kilgore remembers 
being as unfazed by the new diagnosis as Cash him-
self. Kilgore, who co-wrote the massive Cash hit 
"Ring of Fire" with Carter, visited the singer after he 
awoke from his coma. 

"He was in really terrible shape—he had tubes 
plugged in, and he was on a ventilator. June, bless 
her heart, had been by his side the whole time—and 
she was wore out," Kilgore says. 

rv 
"So I'm about to see him and she says, 'Now, 

Merle, Johnny of course can't talk to ya. But he will 
squeeze your hand—he'll hold your hand and you 
can hold his left hand. And if you ask him a question, 
he'll squeeze once for 'yes,' two for 'no,' and then if 
he don't squeeze, it's 'no comment.'" He laughs. 
"She said, 'But don't make him laugh—you always 
make him laugh. And with that ventilator and those 
tubes, he can't laugh.' So, I thought, 'What in the 
hell am I gonna say?' And I said to him, 'Boy, John-
ny, your left arm is so strong, man. God!' 

"That left arm was so strong that I really felt con-
fident," Kilgore continues. "When somebody's in a 
hospital with tubes in 'em, they're not very strong. 
But, man, his left hand was some kind of strong ." 

A NEW REALITY 
In the more than two years since his misdiagnosis 

was confirmed, Cash has readjusted to the new real-
ity that he will live—if he stays out of cold weather 
and watches his diet (he can have little to no salt). 
He says that he's just starting to re-acquire the 

strength lost in his bouts with pneumonia, the last 
of which occurred last fall. While he may not be as 
strong as he was the first time he sang of shooting a 
man in Reno just to watch him die, he might just be 
as strong as he was the last time he uttered that line 
on stage prior to his '97 hospital stay. 

"I feel good," he says. "I take my walk every morn-
ing here in Jamaica. I play in the sunshine, ride 
around in my golf cart, and just get a lot of exercise. 
God was merciful to me and let me live. And I'm cher-
ishing every year now and really enjoying life." 

Explaining the '97 scare, Cash says, "What hap-
pened was the diabetes got out of control after a while, 
and that almost did me in. What happened then— 
and we almost didn't pay much attention to it—was 
that my sugar bottomed out. And it's happened three 
times." But fans shouldn't worry, he emphasizes. "My 
health isn't failing. It's improving." 

Robin says Cash's form of diabetes leaves him with 
good days and bad days. To help keep the bad days to 
a minimum, Cash and Carter now leave their Ten-
nessee home when the mercury dips to spend half 
the year in the constantly warm Jamaica. 
On this fairly standard morning at his Jamaican 

estate—which borders a hotel golf course—Cash is 
feeling quite well. In fact, he's eager to get started on 
some tile work he'll be overseeing: He's having tile 
laid in the gazebo that sits on the African Plateau, a 
high spot on his and Carter's property that overlooks 
the Caribbean Sea toward Cuba. Carter and Cash call 
it the African Plateau because it's shaded by a pon-
ceana tree, the type that is often found scattered over 
African savannahs, providing shade to lions. Later 

tonight, he plans to listen to some of the songs he's 
considering for American Four. 

AMERICAN FOUR 
In addition to "The Man Comes Around" and other 

new, self-penned cuts, the songs Cash is evaluating for 
American Four—which, like each of his collabora-
tions with Rubin, will be issued on the producer's 
American Recordings label, now partnered with Island 
Def Jam—include covers of songs by the Beatles ("In 
My Life," "Norwegian Wood"), John Lennon ("Imag-
ine"), Simon & Garfunkel ("Bridge Over Troubled 
Water"), Sting ("I Hung My Head"), Roberta Flack 
("The First Time Ever I Saw Your Face"), Marty Rob-
bins ("Big Iron"), and even Nine Inch Nails ("Hurt"). 

Of "Hurt," Cash says, "When I first heard the song, 
I thought, 'That's something I might have written in 
the '60s, if I had been that good a writer.'" 

Originally, the plan was to record the entire album 
in Jamaica, where Cash cut his portion of "For You," 
his new duet with Dave Matthews (found on We Were 
Soldiers, a collection of songs from and inspired by 
the Mel Gibson movie of the same name). But due to 
logistical problems, he will cut the set in his home 
studio in Hendersonville, Tenn., (a suburb of Nash-
ville) and apply the finishing touches in Los Angeles. 

Cash says the album will be released this sum-
mer, making it one of a number of the singer's 
recordings entering or re-entering stores this year. 
To mark his 70th birthday (Feb. 26), Columbia/ 
Legacy is spearheading a year-long, multi-release 
celebration that has thus far included the bow of 
The Essential Johnny Cash retrospective and five 
reissues (see story, page 96). 

As he did with Columbia/Legacy's three-disc Love 
God Murder boxed set (issued in 2000), Cash himself 
is taking part in the production of the reissues. 
Although he's keeping busy with album projects, 
touring will not be part of his near future. 

"I haven't had anything come along that tempted 
me to go back on the road yet. But I'm not sayin' I 
won't," Cash says, clearing his throat and restarting. 
"It's not the full sets that are exhausting; it's the road. 
That's the part I can't handle. Ya know, if I'm settled 
somewhere—like if I'm in New York or L.A. for any 
length of time—and a date comes up that looks like 
I might wanna play it, then I got the problem of a put-
ting a band together and rehearsing. But that won't 
be any real problem." Cash, who will be presented 
with the National Medal of Arts and the National 
Humanities Medal next month by President Bush, 
recently sang in public for the first time in years, per-
forming "Ballad of Annie Palmer," "Ring of Fire," and 
"I Walk the Line" at a banquet in Jamaica for the Hor-
atio Alger Awards Committee. 'We had a big time," he 
says. "It was a real nice night for me." 

Cash's touring tenure lasted more than four 
decades. It began in 1955, shortly after he scored his 
first hit singles, "Hey Porter" and "Cry, Cry, Cry" (on 
Sam Phillips' famed Sun label, also home to Elvis 
Presley and Jerry Lee Lewis at the time). 

Before signing to Columbia three years later, the 
Kingsland, Ark.-born singer had released and racked 
up what would prove to be some of his biggest hits, 
including "Folsom Prison Blues," "I Walk the Line," 
and "Ballad of a Teenage Queen." 

During his roughly 30 years on Columbia, Cash's 
star rose to mythic proportions. He defied catego-
rization, drawing fans of country, folk, and rock (and 
later, alternative and punk). He enjoyed dozens of hits, 
including "Don't Take Your Guns to Town" and "A 
Boy Named Sue" and even became the star of his own 
TV show (The Johnny Cash Show, airing 1969-1971). 

A NEW GENERATION OF FANS 
As Cash entered the '90s, he was still a consistent 

concert draw—especially in Europe, where he was 
considered as big a rock'n'roll (not simply country 
or folk) star as any. Yet Cash's commercial presence 
was fading. Also, he was beginning to see fewer 
young faces in his U.S. audiences. 
He had left Columbia for PolyGram in 1986 large-

ly because many of the execs at Columbia had done 
the same. But after a few years on PolyGram, turn-
over once again found Cash with few powerful fans 

(Continued on next page) 

"We opened three or four shows for 
Johnny in the '90s, and I remember stand-

ing onstage once and he had his arm around 

me, and we were all singing Will the Circle 

Be Unbroken?' He's holding the mike and 

I'm pinching myself, thinking, 'How did I 

get here? How lucky am l?'" 

—Gary Louris, the Jayhawks 

"As a band member—as a member of 

the troupe—I realized real fast that I was 

traveling with a worldwide commodity that 

people loved for all the right reasons. 

"I saw everything from a little boy coming 

backstage in Kansas and asking [Cash] to pull 

his tooth, to the mother of a prisoner who was 

on death row at Angola Prison—when we 
played a concert down there—get down on 

her hands and knees and lock her arms 

around his knees and beg him to call the 

governor to try to get some help for her son. 

This is a guy—he can't help it—he's a preach-

er, he's a minister. He touches lives every-

where he goes. All he has to do is show up." 

—Marty Stuart, 

Cash's former guitar player 

"He's just like the president to me, ya 

know? He's a bald eagle—you couldn't be 

more dignified." 

—kff 'Needy, Wilco 

"In his songs, he admits to a basic human 

frailty that exists among all of us, like in 'Cry, 

Cry, Cry' or 'Big River,' where he's, like, admit-
ting that he's in pain or that he's sad, which 

wasn't a hip thing to do, I don't think, in the 
'50s. It's never really been a hip thing to do. 

There's just something so honest about it. His 

voice is so strong that when he stands up 
there and says, 'I'm gonna cry,' it's like this 
beautiful moment where you're like, 'You 

should. That's OK. We're human beings, and 

this is what we do, we feel pain.-

-Rhett Miller, Old 97's 

"My father listened to country music, so 

I heard Johnny Cash when I was probably 

10 years old. There was something really 

dark about it that I related to. I don't know, 

I guess it sounded evil." 

—Mace Ness, Social Distortion 

"I remember seeing him on television as 

a kid singing 'I Walk the Line.' It might have 

been the Grand Ole Opry, but I'm not really 

sure ... There was a real presence to the 

music. He was not like the pop singer of the 
day, meaning a Bing Crosby or a Tony Ben-

nett or a Fred Astaire. And of course this was 

in black and white, I remember it was all 

shadowy. And the fact that he would hum the 

note—ya know, 'Mrnmintl keep my eyes wide 

open ...'—it was a real personal approach 

to presenting a song. That made a huge 

impression. It was very intimate, almost like 

he was hardly trying, whereas your normal 
pop singer, like Tony Bennett, there would be 

a big splash, there'd be dancers all around. 

'1'his was just, like, one guy with a little 
spotlight. It just seemed very, very personal." 

—John Fogerty 

"From the very moment I met him—and 

even during all the times we spent fishing— 

he's always been poetic. Recently, I got a call 

from his secretary, who said, 'Merle, Johnny's 
back from Jamaica, and he wants to talk to 

you.' And so I called him, and he said, 'Oh, 

Kilgore, my ole pal of yesterday, I've had a 

hunger to talk to you.' A hunger? I said, 'A 
hunger? Well, I hope I can satisfy it!' " 

—Merle Kilgore, friend 

and co-writer of "Ring of Fire" 
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"My granddad introduced me to Johnny 

Cash when I was, like, 4 or 5 years old. So I 

remember Johnny Cash from the very, very 

beginning of my life. I loved his music, I loved 

his songs, I loved the fact that he always wore 

black and he was the Man in Black I wanted 

to be the Woman in Black But his songs, I 

know them all by heart. He makes me happy, 

and I wish he would be here forever." 

—Stevie Nicks 

"I went on a tour with him in '65 or '66 

in New England. We played a gig in Boston 

and then we rode together in a rent-a-car, 

with June driving. We were singing together 

in the car as we rode along, swapping songs. 

He said, 'Sing me something you wrote. Jack,' 

and I was embarrassed. I said, 'I've never writ-

ten anything.' I said, 'There's one little song 

I"Cup of Coffee"' that I've been trying to write 

that I don't know how to write, and I got one 

verse and that's all.' 'Well,' he said, 'Sing that 

to me, just let me hear it.' He really was gen-

uinely anxious to hear me do something, and 

here it was, the only thing that I could come 

up with myself. I sang the one verse and he 

laughed, he thought it was very funny. And 

so he helped me write another verse to it, and 

then he sent me a letter about a week or two 

later. He said, 'If you come to Nashville on'— 

whatever date it was—Tm gonna record your 

song. I have already gone ahead and sang it 

on television in Virginia in the meantime.' I 

thought, 'This is terrific. Wow! Johnny Cash 

sang my song on television—Wow!--and he 

wants to record it. Double wow!" 
—Ramblin' Jack Elliott 

"I know for a fact that without Johnny 

Cash, I wouldn't have a recording career 

right now. He gave us the opportunity to use 

his name. Everybody that's ever had any 

problems at all with us using his name, he 

smoothed out and even went against his 

own management's wishes. 

'We met face to face in either '98 or '99 in 

Los Angeles, and he shook my hand and 

apologized for any problems that I might 

have had from his organization. He said that 

he guaranteed me that there would be no 

more problems, and that he was honored 

that we would be his bastard sons. It was the 

craziest thing. Here's my idol and my hero 
and the first time we meet, he's helping me 

out. I was utterly speechless. I'm trying to 

get a word out and he's saying what an honor 

it is to finally meet me!" —Mark Stuart, 

Bastan! Sons of Johnny Cash 

"I've always admired the fact that he had 

a tremendous stage presence. The guy just 

emotes this bigger-than-life image. He car-

ries that even when he's not onstage. The 

first time I ever met him, we were doing a 

show in Texas and he walked into the room, 

and it was just a huge presence. I mean, there 
was probably a hundred people in this room, 

and every head turned. You knew. It was like 

a cool breeze blew through, somebody spe-

cial was in the room." —'Davis Tritt 

"We were doing Bobfest, Dylan's birth-

day party [in 19921 at Madison Square Gar-

den, and everybody's in the back room. I had 

never met Johnny before. He came in—he's 

a big guy—and he just made a point of going 
out of his way to come over and say hello to 

me. I was wearing these red suede boots and 

he came over and complimented me on 

them, which was a really nice thing, 'cuz 

he's Johnny Cash, for Chrissakes. He was 

just really classy." —Lou Reed 

—Compiled by Wes Orshoski 

Cash 
Continued from preceding page 

in such key departments as A&R, Robin says, adding 
that "automatically, because there wasn't any A&R 
support, you didn't get marketing support." Carter 
says that as a result, Cash felt that his work was not 
being properly accepted. 

"Nobody cared," Cash says. "Well, a few people 
cared, but they couldn't do anything about it." 

So when Rubin—known for his work with Beast-
ie Boys, Slayer, and Red Hot Chili Peppers, among 
others—entered Cash's life in 1993, the singer was 
skeptical. "I said, 'So what makes you think you 
could—you would—do something with me that 
nobody else has tried or nobody else wants to do?' " 
Cash says. "He said, 'I just want you to take your gui-
tar and sing me some songs, and those are the songs 
I want to put down on record. Sing me what you love 
and what you feel good about, and let's record those." 

So that's exactly what happened: Guitar in hand, 
Cash played a few songs in Rubin's living room, the 
producer caught them on tape, and a chunk of their 
first collaboration,Amefican Recordings, was captured. 

Fully expecting to recut the songs later, Rubin says 
that he instead decided to keep them as they were. 
"There was just such a purity of hearing him in that 
light," the producer says. "For all the records he'd 
made over the years, he'd never really made one like 
that before. Without that being the plan in advance, 
it just kind of evolved into, 'Wow, ya know, this real-
ly kind of sounds like the record I wish I could get. 
Ya know, as a fan, this is the one I wish I could go buy.' 
But, again, it was completely by accident." 

It was the beginning of a partnership that would 
mark both a comeback for Cash and his introduction 
to the MTV generation. Growing up, thousands of 
Generation-Xers had become familiar with Cash's 
greatest hits through parents or grandparents. Yet in 
1994, with the release of American Recordings, they 
were introduced to Cash in an entirely different man-
ner—via a dark, black-and-white video for his mur-
der ballad "Delia's Gone," featuring super model Kate 

Moss. "We couldn't believe that MTV would play it— 
it was pretty dark," Robin says. "MTV had a reputa-
tion for not getting into dark stuff. But it got played. 
and it fed on itself." 

Robin had a taste of what was to come at a 
packed, invitation-only Cash gig at the Viper Room 
in L.A., confirmed only two days in advance. "John 
sat down and sang all the songs from American 
Recordings, and everybody just went crazy—and 
they were all young people, industry people, spe-
cially invited guests. They just went nuts. And when 
he finished the songs on the album, everybody's sit-
tin' there waiting, and June said, Sing some of your 
hits'—because he didn't know what else to do— 

and he did, and they went crazy." 
What's ironic, says Cash's former guitar player, 

country star Marty Stuart, is that American Record-
ings introduced him to a new generation of music 
fans while being "as primitive and rural—but at the 
same time as worldly—as any Carter Family or Jim-
mie Rodgers record ever made. To me, that was real— 
there was not an ounce of reverb. It was the man, his 
soul, his guitar, his heart, and what he had to say." 

A NEW LEASE ON LIFE 
Cash's partnership with Rubin enabled him to 

make the type of records he'd been yearning to cre-
ate—simple albums full of stories and emotion and 
even a little humor. Earlier in his career, "everybody 
wanted to overproduce me; I'm at fault, I guess, for 
letting it happen," he says. 

While the pact had simultaneously rejuvenated his 
career, Shy-Drager stood to tear all that down. 

As Cash and Rubin created 2000's Solitary Man— 
prior to confirmation of the misdiagnosis—the 
album's progress was often slowed, as the medication 
Cash was taking for Shy-Drager was having a "serious 
debilitating affect," Rubin says. So it makes sense that 
in the liner notes to Solitary Man, Cash wrote that 
he "began this album as the last one." As such, it 
seemed an at-times-defiant and an at-times-heart-
breaking goodbye. The set was led by his cover of Tom 
Petty's "I Won't Back Down" and later featured Cash 
proclaiming "I have a drive to live/I won't let go" on 
his take on Will Oldham's "I See a Darkness." 

"These records have meant everything to me," 
Cash says. "The last 10 years I've been working with 
Rick—it's been like a new lease on life." It's this work 
that Cash says he wants to fill his life with before that 
golden ladder finally reaches down for him. 

"I would be satisfied, so far as accomplishments, if 
it all ended now. But, boy, I sure wish I could live anoth-
er few years and take it one, two, three years at a time, 
and do some more things like these records. That's 
what I really wanna do—some more of these records," 
Cash says. He pauses, then restarts, "It's all about being 
happy in my work, and knowing that I've done a good 
job—that I've done the best job that I could do with 
what I had to go with at the time." 

Sony Labels Honor Cash With Flurry Of Releases 
BY WES ORSHOSKI 
NEW YORK—Perhaps offering yet 
another example of Johnny Cash's im-
mense stature in the music world— 
and the world in general—is the multi-
release birthday celebration that 
Columbia/Legacy and sister labels 
Lucky Dog and Sony Nashville are 
throwing for the Man in Black. 

In addition to The Essential Johnny 
Cash—issued Feb. 12, two weeks prior 
to the artist's 70th birthday—Colum-
bia/Legacy recently rereleased The Fab-
ulous Johnny Cash ('58), Hymns by 
Johnny Cash ('59), Ride This Pain 
('60), Orange Blossom Special ('65), 
and C,arryin' On With Johnny Cash & 
June Carter ('67). All re-entered stores 
March 12, each for the first time on CD. 
Each also carries a number of previ-
ously unavailable tracks taken from the 
original sessions for each album. 
The release of the six records 

marks the launch of a year-long cele-
bration that will also include the 
release of a Lucky Dog/Sony Nashville 
tribute album titled Kindred Spirits 
(due June 11) and another batch of 
reissues in mid-August—possibly led 
by a previously unreleased live set 
taped Dec. 5, 1969, at Madison Square 
Garden in New York. 

Also being considered are two DVD-
Videos. The first would be a Kindred 
Spirits companion featuring in-the-

studio and live footage and released 
simultaneously with the tribute record. 
Issued in time for Christmas, the sec-
ond would be a "more historical" proj-
ect that would wrap up the birthday 
celebration, says Adam Block, Colum-
bia/Legacy GM/VP of marketing. 

Produced by Cash's former guitarist 
and son-in-law, Marty Stuart, Kindred 
Spirits is to feature performances by 
Bob Dylan ("Main 
of Love"), Bruce 
Springsteen ("Give 
My Love to Rose"), 
Travis Tritt ("I 
Walk the Line"), 
Little Richard 
("Get Rhythm"), 
Keb' Mo' ("Folsom 
Prison Blues"). 
and others. 

"The only rule 
that I laid down 
was that you had to sing a song that 
was written by John," Stuart says. "So 
we're probably gonna get whacked for 
the ones we left out." (That list in-
cludes "Ring of Fire," written by Cart-
er and Merle Kilgore.) "But these are 
the ones that people brought in their 
hearts to the table." 
Kindred Spirits is a by-product of 

failed attempts to release a live album 
and an accompanying video of a 1999 
tribute concert to Cash. The con-

cert—held at New York's Hammer-
stein Ballroom and broadcast on 
TNT—featured Dylan, Springsteen, 
U2, Willie Nelson, and many others. 
The album and video releases of the 
concert have been frozen in label dis-
agreements over royalties and won't 
see daylight anytime soon, Sony Nash-
ville senior VP of sales Dale Libbey says. 

As a result, Springsteen's and Dylan's 
performances 
from that show 
were transferred 
onto KindredSpir-
its, which will be 
promoted togeth-
er with Essential 
and the five re-
issues at retail in 
stand-alone card-
board bins start-
ing in early June. 

Libbey says he's 
hoping to host a concert to launch Kin-
dred—with performances by some of 
the country artists on the album—at 
this year's Fan Fair celebration, which 
begins the week of the album's release. 

Charlie Robison's version of "Don't 
Take Your Guns to Town" will be 
worked to country radio, where it may 
just satisfy some listeners' hunger for 
more edgier country in the same way 
as the 0 Brother, Where Art Thou? 
soundtrack did, says Darren Davis, PD 

for KIKK and KILT in Houston. 
Each disc issued as part of the birth-

day celebration will be stickered with the 
program's icon—a black silhouette of 
Cash and his guitar and the number "70" 
set on top of a waving, full-color Ameri-
can flag—which will be featured promi-
nently in the retail displays. Legacy, 
which reissued C,ash's America ('72) and 
Ragged Old Flag ('74) sets earlier this 
year, launched a similar campaign last 
year to mark Miles Davis' 75th birthday. 

"What this says is that Johnny Cash 
is more than just a musician, more 
than just an artist," Block says. "In our 
minds, Johnny Cash is an American 
icon whose career has touched us in so 
many ways over such a wonderful, ex-
tended period of time. I think this real-
ly testifies to the cultural and creative 
artistic impact he's had on all of us." 

The new titles, especially Essential, 
are helping to maintain the buzz on 
Cash that was created when he pacted 
with producer Rick Rubin in the early 
'90s, says Terry Currier, owner of Port-
land, Ore.'s Music Millennium outlets. 

Cash's manager, Lou Robin, says 
1979's Silver will probably be among 
the five or six albums reissued in 
August. Also in August, four of Cash's 
five late '80s/early '90s PolyGram al-
bums are slated to be reissued. In May, 
Universal will give Cash its Millenni-
um Collection treatment. 
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Billboard, Billboard Bulletin 
Take Home NARM Awards 

Billboard and Billboard Bulletin were among those honored 
at the recent National Assn. of Recording Merchandisers 
Convenrion in San Francisco. The two publications each took 
home the top prize in the related products and services cate-
gory in their respective divisions at NARM's Merchandiser 
and Supplier Awards dinner. 

Billboard magazine has won the award in its division four of 
the last five years; for Bulletin this was its second-straight 
NARM win. It was the first time that both Billboard and 
Bulletin took home awards in the same year. 

"We can imagine nothing better than being honored for the 
services that our publications provide to our readers and 
advertisers," says Ken Schlager, VP of business development 
for the Billboard Music Group. "But it was particularly sweet 
to have both our flagship weekly and our fast-growing daily 
recognized at the same time by the NARM members." 

The NARM Merchandiser and Supplier Awards honor 
outstanding distinction and achievement in five member 
categories: retailers, distributors, wholesalers, entertainment 
software suppliers, and suppliers of related products and serv-
ices. Companies compete against other companies of similar 
size in the small, medium, and large divisions. Winners are 
chosen in judging by a committee of NARM members. 

upcoming events 

Billboard Latin Music Conference & Awards 
Eden Roc Re ;oil • Miami Beach • May 7-9 

Billboard R&B/Hip-Hop Conference & Awards 
Eden Roc Reo,) • Miami Beach • Aug. 7-9 

Billboard Dance Music Summit 
Marriott Marquis • New York • Sept. 10-12 

for more info: Michele Jacangelo 646.654.4660 
bbevents@billboard.com 

THIS WEEK@ 

Billboard 

Jay-Z and R. Kelly 

COMING THIS WEEK: Urban music titans Jay-Z and R. Kelly have teamed up for 
the collaborative album The Best of Both Worlds, released March 19 by Jive/ 
Roc-A-Fella/Def Jam. The set features production from the Trackmasters and Kelly, 
plus guest appearances from LI' Kim and Beanie Sigel, among others. The review 
of the album will appear exclusively on Billboard.com. 

Also this week, read "The Recording Experience," the second of six installments of 
Billboard.com's series of excerpts from Black Gold: The Lost Archives of Jim; 
Hendrix, the new book by Steven Roby. 

Plus, Billboard.com will feature an exclusive review of the album Buzzkunst 
lspinART), featuring the Buzzcocks' Pete Shelley and Howard Devoto; and a 1ive 
review of long-running Southern rock combo the Allman Brothers Band in New York. 

News contact: Jonathan Cohen • jacohen@billboard.com 

Billboard Music Group events & happenings 

Music, Fashion, Style 
Come to Billboard April 6 
Billboard launches the first of its new Music, 
Fashion & Style spotlights next week with an 

exciting spring edition. This new semi-annual 

supplement (it will return in the fall) will 

explore the close relationship between music 

and fashion, and the way these two 
dynamic industries benefit from each other. 

Our first installment looks at what's hot in 

men's and women's apparel, examines the 
links forged between musicians and fashion 

designers, reveals emerging style trends, and 
checks out the latest in urban fashions. Don't 
miss it! 

The Music, Fashion & Style spotlight debuts in 

the April 6 issue of Billboard, on sale March 30. 

visit www.billboard.com 
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FIGHT FOR 
THE RIGHT 
Celebrity Fight Night 8, held March 16 at the Arizona BiIt-
more Hotel in Phoenix, benefited the Muhammed Ali Parkin-
son's Disease Foundation and Child Help USA. Among the 
guests attending were performers Lionel Richie (top) and 
the Pointer Sisters (below), and in the center, from left, 
champion boxer M, producer/songwriter David Foster, and 
Arnold Schwarzenegger. 

In the BackBeat story on Charles Koppelman in the March 
23 issue, the second sentence should have read,"So with 
the same gusto he devoted to his role as head of EMI 
Records Group North America, he is committed to a rigor-
ous exercise regime." Koppelman is currently chair-
man/CEO of CAK Entertainment and chairman of Steve 
Madden LLC. David Munns is the chairman/CEO of EMI 
Recorded Music North America. 
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'Boston Philharmonic's 
Symphonic Sympathy 
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H
olding faith in the belief that music is the great healer, Boston Phil-
harmonic Orchestra conductor Benjamin Zander waved his wand 
to create a little symphonic magic for the weary city of New York. 
On March 4, the acclaimed maestro and his 100-piece ensem-

ble played a free concert, Classical Fever, for some 2,700 people at 
Carnegie Hall. Zander calls the event a post-Sept. 11 expression "to honor 
the extraordinary compassion, courage, and dignity that has been 
demonstrated by the people of New York." 
Two nights previous, the Boston Philharmonic performed Gustav 

Mahler's Ninth Symphony at the venue, adding to Zander's reputation 
as a master of the heralded composer's works. (His 1999 recording of 
the symphony for Telarc was nominated for a Grammy Award.) He also 
offered a pre-concert lecture that drew 1,000 music fans of his artful 
interpretations of Mahler's work. 

"This is music that speaks to the very depths of our soul—of suffer-
ing, despair, and death—and yet it 
leads us, smiling through tears, 
unequivocally to renewal and affir-
mation," Zander says. 

The free concert was available to 
the general public on a walk-up 
basis at the Carnegie Hall box 
office and included works by 
Beethoven, Mozart, Tchaikovsky, 
and Elgar, as well as an audience 
singalong of "Ode to Joy" in Ger-
man. The program closed with 
Elgar's "Nimrod," a performance 
of which was seen last year on 
national TV from Washington, 
D.C.'s National Cathedral during a 
memorial service honoring victims 
of the Sept. 11 terrorist attacks. 

"Even the completely uninitiated listener is able to understand the 
stories," Zander says, "to feel the emotions and experience the inspir-
ing and healing power of music." 

The conductor is currently in the process of recording the entire cycle 
of Mahler symphonies for Telarc; most recently, he tapped into the Fourth 
Symphony. Previously, the Boston Philharmonic performed at Carnegie 
Hall in the early 1980s with Mahler's Second Symphony, and in 2000, 
with Mahler's Eighth Symphony. Both were sold-out sensations. 

Zander says. "Perhaps at no time has the music of the great 
Mahler—and particularly his Ninth Symphony—seemed so profoundly 
relevant as now." CHUCK TAYLOR j 

 ...,/ 

Conductor Benjamin Zander, center, receives 
a prodamation of recognition from Marjorie 

NewYork commissioner to the United 
Nations, left; and Patricia Lee of Governor 
George Pataki's office of community affairs. 
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`THE SOUND OF MUSICALS' by Matt Gaffney 
Across 
1 Musical that's got 

"Ain't Got No" 
5 Tears for 

10 It might be 
pumped up 

14 way (not at all) 
15 Not one's cup 
16 Lead for the 

Bunnymen 
17 Show you can get 

tickets for "With a 
Little Bit of Luck" 

19 Rodgers & Hart's 
"Swell " 

20 Lock for 
Ziggy Marley 

21 Wild types 
23 He might sing 

"Doctor My Eyes"? 
26 Broadway-singing 

Bernadette 
27 Birthplace of 

Nana Mouskouri 
28 Early Beatles tune 

"Till There " 
29 Catch in concert, 

as a band 
30 Number of days in 

The Beatles' week 
32 Williams of 

"Happy Days" 
35 Mineral used 

in powders 
37 Where "One Night 

in Bangkok" is 
no game 

39 Tejano singer 
Garcia 

40 Hilarious 
42 "Take your time 

lose" (Britney 
Spears lyric) 

44" a Man of 
Constant Sorrow" 

45 Speak out against 
47 Color in an 

R.E.M. title 
49 To some degree 
50 "And smother the 

rest" (Rage 
Against the 
Machine line) 

51 Instructions to 
Little Susie 

52 Make some 
ch-ch-changes 

53 Encircled by 
54 Musical that's 

got "Elegance"? 
59 Stevie Wonder's 
" She Lovely?" 

60 "Maybe we'll meet 
in " (Janet 
Jackson line) 

61 Whitney, to Bobby 
62 See 56-down 
63 British new wave 

group "The Art 
of " 

64 Dalmatian feature 

Down 
1 "I Know 
So Well" (37-
across tune) 
2 Chuck Jackson's 
" Day Now" 
3 Mozart's "Fantasia 

Minor" 
4 Traveler with 
the band 
5 Kind of evidence 
6 Schubert's 
"Mass in " 
7 Kind of 
8 Rubber ball's color, 

in song 
9 Elliott Smith 
song off the 
"Good Will Hunt-
ing" soundtrack 

10 Lead track on 
Hootie & the Blow-
fish's "Fairweather 
Johnson" 

11 Musical where 
"Nothing" was 
something 

12 Discourages flies 

13 chef 
18 Cara of movie 

themes 
22 Spice Girls tune 

"Right Back" 
23 Farfalle or rigatoni 
24 "No I won't shed 

" ("Stand by 
Me" line) 

25 Show for which 
you'd better 
"Be Prepared" 

26 Loretta's 
country idol 

28 Dusty Springfield 
album" Am 
I Going?" 

31 Movie that featured 
"Unchained Melody" 

33 Great Plains 
Indian tribe 

34 "A Boy Sue" 
36 Admitted guilt in, 

as a crime 
38 -released (like 

some albums) 
41 "Heart and Soul" 

'80s popsters 
43 Used strong 

wording 
46 Annie, for one 
48 They might be 

broken for 
Rod Stewart 

49 Paula Cole's 
" Ordinary" 

50 Drawing: abbr. 
51 Go crazy on 

the guitar 
52 Ricky Martin 

ballad "She's 
Ever Had" 

55 "The Name of the 
Rose" author 
Umberto 

56 Part of a Rolling 
Stones 62-across 

57 "Girl On TV" hunks 
58 Last word of a 

BTO smash 

The solution to this week's puzzle can be found on page 54. 
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Add Integrity to the list of our best qualities. 

_.••1/411/7 -_.. _ 
a  == IC)  

-----_---
-///1 I t‘ 

CZ> 
INTEGRITY 

MUSIC 

Epic is proud to welcome Integrity and its associated labels to our family. 
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