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Nashville Artists Revive
Their Independent Spirit

‘New
ay’

Exclusive:
New Epic Album
Due In March

BY CHUCK TAYLOR
MONTREAL—Celine Dion has a
cold. And with tissue in hand, she
waves it off.

“I've had time to be sick for the
first time in 18 years,” she explains.
“There’s been no worrying about
schedules, no vocal training. I can
let myself laugh without worrying
about irritating my voice, and I can
scream when I'm happy. It’s my
choice, but there’s been nothing
but discipline, discipline, discipline
all my life.” Dion pauses. “You
know, it took me a long time to
come down.”

i For the past two years, the

world’s best-selling contemporary
female artist has given herself time
to exhale—and in the process, per-
mission to breathe in life’s simple
pleasures. Following a steady, driv-
en ascension in the '90s that
resulted in five Grammys—includ-
L ing the 1996 album of the year
award for Falling Into You—20
(Continued on page 74)

BY DEBORAH EVANS PRICE
NASHVILLE—Major country-label
cutbacks, combined with the bur-
geoning success of independent acts
on the country charts, have many
artists re-evaluating whether a
major label is the best home for their
creative endeavors.
An increasing |
number of artists—
both veterans and |
newcomers—are
opting to record and release their
own projects. Some are doing it as a
long-term business model; others
view their independent status as a
transitional phase while they look for
another major-label opportunity.
Among the slate of new do-it-your-

self releases are Billy Yates’ /f/ Could
Go Back, Wayne Warner's epony-
mous disc, and 12 Course Dinner by
Let’s Eat, a duo comprising Fred
Knobloch and Thom Schuyler.
Knobloch and Schuyler are veteran
singer/songwriters who enjoyed suc-
, cess in the mid-
‘ % '80s on the MTM
PJ o.o ’I label as part of
meconn Laneu the trio Schuyler,
Knobloch, and
Overstreet (which later became
Schuyler, Knobloch, and Bickhardt). 72
Course Dinner marks their first record-
ed collaboration in more than a decade.
Recorded at Knobloch’s home stu-
dio, the collection mixes his signature
(Continued on page 76)

U.S. Music Sales Hit A Wall

Albums Down, Singles Lowest Since Inception

BY ED CHRISTMAN

NEW YORK—After an almost decade-
long run of album growth, the U.S.
music industry hit a brick wall and fell
backward last year, as sales declined
2.85% to 762.8 million units—down
from the 785.1

figuration. Last year, singles sales
totaled 31.3 million units, down
40.9% from the 53 million units
sold in 2000. The former figure like-
ly represents the lowest sales total
since the late 1940s, when the 45

rpm vinyl single
million units the m first launched and

industry moved in
2000, according to SoundScan.
Many attribute the album-sales
decline to the growing popularity of
CD burning, but no hard data exists
to back up that claim. Others attrib-
ute the decline to the label-led delib-
erate annihilation of the singles con-

was still getting
off the ground—although again,
there is no hard data that confirms
that speculation.

Nonetheless, retailers argue that
singles are an essential tool for encour-
aging young consumers to buy music,

(Continued on page 76)
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HEATSEEKERS

CREATOR O F AL L

A N | =
Nvg

Curb’s Steve Holy Shoots
To No. 1 With ‘Blue Moon’

nota: Jenniter West

SEE PAGE 65
e i L BOWIE HIT MACHINE
.95US $8.95CAN ‘ S B ONDS RONDS
f (‘ LED // I \\

www.pullmanbonds.com
THE PULLMAN GROUP,* LLC 1370 Avenue of the Americas, 26th Floor, New York, NY 10019 Fax: 212-750-0464 Tel: 212-750-0210 E-mail: mll@pullm:anboﬂs. om

Securitizing The Future=

04> kel e s i vitart I e Bows nan [
H Wl u The Pullman Group Congratulates MIDEM 2002




Artist Of The Year Reader's Pick
- Rolling Stone 2001

Best Band Critic's Pick
- Rolling Stone 2000 & 2001

"BAND OF THE YEAR"
- Spin

"WORLD'S BEST ROCK BAND"
- USA Today

" Yok kk U2's tenth studio album and third masterpiece "
- Rolling Stone

"...unadulterated rock straight from the heart."
- New York Times

U2001

8 GRAMMY NOMINATIONS:

Record of the Year ~ U2, "Walk On"

Album of the Year ~ U2, All That You Can't Leave Behind
Song of the Year ~ U2, "Stuck In A Moment You Can't Get Out Of"

Best Pop Performance By A Duo Or Group With Vocal
~ U2, "Stuck In A Moment You Can't Get Out Of*

Best Rock Performance By A Duo Or Group With Vocal ~ U2, "Elevation”
Best Rock Song ~ U2, "Elevation”
Best Rock Song ~ U2, "Walk On"
Best Rock Album ~ U2, All That You Can't Leave Behind

PRINCIPLE MANAGEMENT: DUBLIN & NEW YORK




OVER 10 MILLION ALBUMS
SOLD WORLDWIDE AND COUNTING

ELEVATION TOUR 2001
113 SOLD OUT SHOWS ~ 2,164,913 FANS

U2 ALL THAT YOU CAN'T LEAVE BEHIND
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Digital Copyright Network Expands

BY GORDON MASSON

LONDON—The coalition of major-market
copyright societies built to share and ad-
vance their technological data processing
has new recruits—and a new name.

The Digital Copyright Network (DCN),
founded in 2000 and formerly known as
FastTrack, is the technical alliance be-
tween the United States’ BMI, Germany’s
GEMA, France’s SACEM, Spain’s SGAE,
and Italy’s SIAE. Together, these societies
are said to represent approximately 38%
of the world’s global collections for musi-
cal works, or more than $1.5 billion
annually. DCN’s headquarters are locat-
ed in Paris under managing director
Chris van Houten.

Austria’s AKM and Austro-Mechana, Bel-
gium’s SABAM, and Switzerland’s SUISA
have become the organization’s newest
members. SUISA chief executive Alfred
Meyer says he is pleased with the opportu-
nity for such medium-size collective-
administration societies as his to align “on
reasonable terms” with DCN.

The alliance’s apparent success in at-
tracting these new members follows news
that a similar coalition among internation-
al rights groups, the International Music
Joint Venture (IMJV), has shuttered its oper-
ations (see story, page 47). Chief executives
of DCN’s new members are scheduled to
meet Sunday (20) in Cannes, during the
MIDEM conference. This will be a follow-
up to the group’s winter board conclave last
December in New York City. Those meeting
will be SABAM managing director Jacques
Lion, AKM GM Manfred Brunner, and Aus-
tro-Mechana GM Helmut Steinmetz.

The motivation behind both DCN and
IMJV was to encourage cross-border coop-
eration between societies through the shar-
ing of technological expertise and develop-
ment costs, using their “best practice”
assets and systems. In particular, both were
designed to take advantage of the Internet

in identifying musical works to ensure the
proper compensation of rights owners.

DCN officials say it has completed devel-
opment work on two key technical mile-
stones: phase one of the Global Documen-
tation and Distribution Network (GDDN)
and the digital system for Online Works
Registration (OWR). These were goals
articulated during the 42nd World Con-
gress of international copyright body
CISAC (Billboard, Oct. 7, 2000), and it is
certain that they will be reviewed and ana-
lyzed during its 43rd conference in Lon-
don later this year.

FASTTRACK

The Digital Copyright Network

Phase one of the GDDN implements
the works information network for
domestic and international repertoire,
which now includes 3.5 million works
from the five founding societies. The
OWR tool will permit author and pub-
lisher members of alliance societies to
conveniently register new works through
a secure Internet connection.

Alliance chairman Mauro Masi, special
commissioner for SIAE, says, “We are very
pleased with the GDDN and OWR. They will
produce efficiency benefits in each mem-
ber society and have been accomplished
without a single addition to staff or the
need to acquire additional computing hard-
ware.” Masi notes that several additional
societies have expressed strong interest in
alliance membership.

SABAM was the first society outside the
founding members to join the alliance,
confirming its membership last June. Re-
vealing the attraction for new societies to
join the alliance, Lion calls it a unique col-

laborative project that permits participants
to maintain their national identity: “The
globalization of our profession makes such
international initiatives a priority and a sig-
nificant step forward.”

John Hutchinson, CEO of Britain’s
MCPS-PRS Alliance—which was a found-
ing member of the IMJV—welcomes the
progress made by DCN. “We've been very
positive about FastTrack,” he tells Bill-
board. “Any initiative that actually gets
copyright societies working together and
saving some costs together has got to be
welcomed. Also, to a certain extent, there
was a sort of competitive spirit between the
FastTrack people and the IMJV when we
first started up, and that got things mov-
ing—which has to be positive.

“What FastTrack has developed is a per-
fectly useful tool, but it needs putting in
context, [as it has its] limitations,” Hutch-
inson continues. “For example, if we had
an unidentified performance or an uniden-
tified work, you can’t just find out who it
is: You have to have an idea first, before you
can call up the details.”

Hutchinson reveals that he would be
more than happy to use the DCN system if
the conditions were right. Noting that
CISAC is buying tools such as FastTrack
and MCPS’ own AV Index, he also cites
ASCAP’s Works Information Database as “a
signpost mechanism whereby you can find
out where a work is. That’s the other cog
in this particular thing—it’s the missing
thing that FastTrack hasn’t got.”

Hutchinson continues, “All of these
tools fit into a set, and CISAC is buying
those tools. My only concern is that it
comes within the rule book framework. I
do believe that once you start transferring
data and using original data, you need to
have a set of rules. We will end up proba-
bly using this tool, either under a CISAC
net heading or through bilateral arrange-
ments with these people.”

Strait To Headline Arenas On 2002 Tour

After Leading Multi-Artist Stadium Treks, MCA Nashville Performer Returns To Solo Shows

BY RAY WADDELL

NASHVILLE—After headlining four consecutive multi-artist sta-
dium tours that notched a combined gross of about $100 million,

long time, there will be some pent-up desire among his fans for

arena,” Farrell cont
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George Strait will return to headlining arenas in 2002.
Arena dates helped Strait gross more than $158 million in the

1990s as one of that decade’s top-grossing
artists, ahead of such acts as Pink Floyd and
Billy Joel. Now, for his first arena concerts
since March 1997, Strait will play the Cajun-
dome in Lafayette, La., (Feb. 28) and the Pyra-
mid Arena in Memphis (March 1), followed by
a March 3 return to the Houston Livestock
Show & Rodeo (Billboard Bulletin, Jan. 14).
Strait, who has sold more than 57 million
albums, according to his label, MCA Nashville,
will take the summer off before returning to
the road this fall for 20-25 in-the-round arena
dates, mostly on Thursday-Sunday strings,
with one opening act to be determined.
Nashville-based Varnell Enterprises, which
has worked with Strait for 17 years, will rep-
resent the artist in promoting the tour dates.
Varnell president Ben Farrell says Strait’s

return to the more intimate arenas after the stadium stretch
should be well-received by his fans: “At the time Strait left the
arenas about the ninth of March in 1997, he was unequivocally the
second-strongest act in the history of country music to ever sell
a ticket in auditoriums or arenas—second only to Garth Brooks.

“I would like to think that since he hasn’t played arenas in a

an up-close look-see in the more intimate surroundings of an

inues. “The mystique, intrigue, and charisma

of George Strait is best represented by the cowboy performing in

FREEMAN

the round in an intimate surrounding.”

Early interest is heavy. “Our show has
not even been officially announced, and
we're already getting a lot of phone calls,”
says Alan Freeman, GM of the Pyramid.
“Based on that alone, we think it's going to
be very strong.”

Strait’s arena concerts will be promoted
primarily on country radio, “dealing with
everybody we possibly can that has the
proper bearing on a show,” Farrell says.
“George has a good relationship with all of
country radio, and we intend to deal with
country radio exactly as we always have his
entire career.”

Last year, Strait grossed an estimated
$24 million to $25 million from the fourth run
of his multi-act George Strait Country Music
Festival, co-headlined by Alan Jackson and pro-

duced by Clear Channel Entertainment. Four of its 16 dates—
Chicago, Pittsburgh, St. Louis, and South Florida—were down-
scaled to amphitheaters from stadiums for a variety of reasons,
slower-than-expected ticket sales being one of them.

Strait is managed by Erv Woolsey and booked in-house by
Danny O’Brian of the Erv Woolsey Agency.
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trisha yearwood

“Inside Out is the kind of recording God created Nashville for.”
Rolling Stone

“Inside Out... nicely varied with the usual monster
vocal performances.”
The Tennessean

“_..one of country music's most resonant voices
and passionate ambassadors.”
- Billboard

“Bottom Line: Amazing Grace!”

“The best female country singer...warms up wonderfully
to an aptly chosen array of Nashville tunes.”

People

“One of country's most gifted singers”
USA Today

“...thrilling soprano...” -
Entertainment Weekly

“(Yearwood) is as comfortable at Carnegie Hall as she is
at the Grand Ole Opry.” -
Boston Globe

“...an emotive, full-throttle voice. .
incapable of making a bad record.”
Dallas Morning News

“Yearwood deserves to be considered not simply
the best singer in country music but

also one of the best in any genre.”

Miami Herald

Trisha Yearwood, “Inside Out”: Those who contend that all
._commercial country music is merely glossy drivel should

spend time with this disc. Slick? Yes. Generic? Absolutely not.”
‘h/cago Sun-Times

CONGRATULATIONS TRISHA ON YOUR 3 GRAMMY NOMINATIONS

Best Country Album - “Inside Out” Best Female Country Vocal Performance - “| Would've Loved You Anyway”

Best Country Collaboration Vocals -“Inside Out” with Don Henley MCA

Word Rad
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WELCOME BACK: If absence really does make the heart grow
fonder, there’s a lot of love for two women who return to The
Billboard Hot 100 after varying gaps of time. Hot Shot Debut
honors go to Brandy. who opens at No. 42 with “What About
Us?” (Atlantic). It’s her first chart appearance of the 21st cen-
tury, as well as her first since “U Don’t Know Me (Like U Used
To)" peaked at No. 79 in October 1999. “What About Us?” is
already Brandy's highest-charting song since “Almost Doesn’t
Count” went to No. 16 in June 1999.

The second-highest new entry on the Hot 100 is by a female
artist who'’s been away much longer than Brandy. Aussie pop
queen Kylie Minogue has already experienced international suc-
cess with “Can’t Get You out of My Head,” which is finally
released in the U.S. on Capitol. The single opens at No. 64 and
marks Minogue’s first chart appearance since “It’s No Secret”
peaked at No. 37 in February 1989.

“Can’t Get You out of My Head" is only the fourth Minogue
single to chart on the Hot 100. She made her U.S. debut in July
1988 with “I Should Be So Lucky,” her first collaboration with
producers Mike Stock, Matt Aitken, and Peter Waterman. The
follow-up remains her most successful American hit to date:
Her remake of the Carole King and Gerry Goffin chestnut “The
Loco-Motion” was a No. 3 hit in November 1988.

Despite her absence from the U.S. charts, Minogue has not heen

- by Fred Bronson

nactive, as her U K. chart history can attest. “Can’t Get You out of
My Head” was her sixth No. 1 hit in Britain and her 21st top 10
hit. From 1990 to 2001—her “missing” years in the U.S.—she
remained a force in the U.K. with songs like “Better the Devil You
Know,” “Give Me Just a Little More Time,” and “On a Night Like
This.” Most of her material wasn’t even released in the U.S.,
whether it was her work through 1992 with Stock/Aitken/Water-
man or her dip into more adult pop when she signed with the
Deconstruction label in 1994. That work did produce a No. 2 sin-
gle in the UK., “Confide in Me,” but then she failed to make the
top 10 with six consecutive singles. She returned to her pop roots
m 2000 and signed to EMI's Parlophone label. The single “Spinning
Around” returned her to pole position. The parent album, Light
Years, never saw the light of day in the U.S., but Fever, the album
that contains Minogue’s latest single, will be issued in March.

‘WEATHERED’ MEN: Creed remains in place atop The Billboard
200 for the eighth week in a row with Weathered (Wind-up).
That's the longest consecutive reign since the summer of 2000,
when Eminem’s The Marshall Mathers LP had an eight-week
run at the top. "N Sync had an eight-week stay at No. 1 earlier
that year with No Strings Attached.

More Fred Bronson each week at www.billboard.com.
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Best Traditional Pop VYocal Album
Stars and the Moon: Live at the Donmar

[

‘ : Concord Records
o

> i |

ROSEMARY CLOONEY

Best Traditional Pop Yocal Album
Sentimental Journey—
The Girl Singer and Her Naw Big Band

Lifetime Achievement Award

rentimental founey i @ concord Records

Best Traditional Pop Vocal Album
Romance on Film, Romance on Broadwcy

nIEMEL FESTE Concord Jazz

Best Traditional Pop Vocal Album
Keely Sings Sinatra

Concord Jazz

THE @ CONCORD RECORDS FAMILY OF LABELS

CELEBRATES GRAMMY® NOMINATIONS!

Best Jazz Vocal Album Best Traditional R&B Vocal Album
Ballads—Remembering John Coltrane : This is Regina

)
“"""M Peak Records

Best Engineered Album, Non-Classical
Engineer for Ballads—Remembering john Coltrane

. Concord Jazz

Best Jazz Instrumental Solo Best Traditional R&B Vocal Album
“Move" from " Three Wishes
For Hamp, Red, Bags, and Cal . s [ L1

=5~ Peak Records
Concord Jazz

_mMmiki howard |
thr ishes

LUNTON

Best Jazz Instrumental Composition
“Communion” from Communion

Concord Jazz

*

Best Jazz Instrumental Composition
“Theme from ‘Blonde’™ from
Blonde—>Soundtrack

Jazz) Playboy Jazz




MTV2 CLASS OF 2002

Here at MTV2, we love freshman. All the fresh faces and bright new talent remind us that the best is yet to come.
And it really is. Our eye for potential, combined with a curriculum of rigorous airplay, gives these young men and
women the opportunity to go on to be just as successful as many of our esteemed alumni. So keep an eye on
the future of MTV2. Because no matter what happens, there will always be freshmen.

2

MUSIC TELEVISION®

OUR STUDENT BODY ROCKS.

02002 MTV Networks. All rights reserved.
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andrew wk ...and you will apex theory g.dep
“most likely to party hard” knOV_V us by the “inseparable friencs” “class bad boy"
trail of dead

“best name”

glenn lewis lostprophets john mayer n.e.rd
“sexiest” “all eyes on the future” “maybe the next..." “most versatile”

n.o.r.e phantom planet remy shand saves the day

“most likely to kick yo' ass” “most likely to rock” “best looking” “most likely to save
the day”

-

starsailor angie stone the strokes the white stripes
“most likely to surprise you” “most likely to become “class troublemakers” \‘e' “most likely to keep it in
valedictorian” the family”
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RCA Victor Looks To Adult Audiences

New Executives, New Signings Point To Increased Attention To Older Listeners

BY MATTHEW BENZ

NEW YORK—In an effort to better
fulfill its mission as “BMG’s adult
music division,” RCA Victor Group
(RVG) executive VP/GM David Weyn-
er tells Billboard he has recently
added six senior executives and inked
multi-album deals with artist Ziggy
Marley and smooth-jazz act Fourplay.

Weyner, who has headed the group
since July 2001, says he witnessed the
industry’s awakening to adult-audi-
ence buying power in 1990, when he
helped introduce the Three Tenors
while he was an executive at Poly-
Gram. In recent months, he says, the
battle cry “Don’t forget the adults”
has been renewed.

Wherehouse Entertainment buyer
Bob Bell notes that adults “are a
tremendous demographic to tap
into,” and RVG is well-positioned to
reach this demographic.

BMG North America president/CEOQ
Bob Jamieson bristles somewhat at
the suggestion that the adult market
has been neglected (Billboard, Jan.
12). He says there is a history of such
adult-friendly artists as Yanni, but
until recently, “they hadn’t been cate-

In the News

* Willis “Bill” Wardlow, former
associate publisher and director of
charts for Billboard, died Dec. 29,
2001, in Los Angeles at age 80.
Known as the “father of disco,”
Wardlow worked in the music indus-
try for 55 years, including stints at
Columbia and Capitol Records.

® BMI president/CEO Frances W.
Preston, who assumed her current
post in 1986, renewed her contract
with the performing rights organi-
zation, extending her tenure through
2004. She also currently serves as
president of the T.J. Martell Founda-
tion for Leukemia, Cancer & AIDS
Research. The primary research
building of the Vanderbilt-Ingram
Cancer Center, partially undenwrit-
ten by the Martell Foundation, was
dedicated in her name last year.

e The Recording Industry Assn. of
America laid off 15 execs and staffers
Jan. 8. Included in the layoff were Kar-
en Allen, Internet evangelist; Alex

Jalsh, VP of market research; and
Suzan Jenkins, senior VP of marketing,

» Actor Bruce Willis has launched
his own record label, Uptop Enter-
tainment. Its first release is Safur-
day Morming Music (Jan. 14) by Ivan
Neville (son of R&B veteran Aaron
Neville), a solo set featuring per-
formances by Keith Richards and
Bonnie Raitt. Willis and his band,
the Accelerators, will join Neville
and his ensemble for a 13-city tour.

gorized in a group. Tom Zutaut was
the A&R person for Enya—who also
signed Guns N’ Roses.” Jamieson
believes adding experienced music
executives to the RVG team will result
in “focused attention for these artists,
and that’s where I think it’s good.”
Since late last year, Weyner has
been rounding out the New York City-

RCAVICTOR

based executive team and filling holes
left by Alex Miller—who was recent-
ly tapped to head BMG’s new Heritage
catalog division (Billboard, Nov. 24,
2001)—and others. Jeb Hart has
joined as senior VP for worldwide
marketing from Columbia Jazz,
where he was VP of worldwide mar-
keting. Former Verve Music Group
director of marketing Stuart Press-
man is now VP of product develop-
ment and marketing services. Former
BMG VP for corporate development
Stacey Bain is VP of finance and
administration. Rachelle Schlosser is
VP for publicity. She previously head-
ed her own agency.

In London, former BMG director
of European marketing Richard
Dinnadge is VP for international
marketing. Dorian Wathen has
joined as manager for international
marketing and promotion from
Edel U.K. Records, where he was
marketing manager.

Weyner says RVG’s two new sign-
ings—Marley (from Elektra) on its
Private Music label and Fourplay
(from Warner Bros.) on Bluebird—
are “quintessential RCA Victor,”
because they are “brilliant artistic
innovators, but they also bring to the
table established fan bases and tour-
ing audiences.” The group’s other
labels—Windham Hill, RCA Red Seal,
RCA Victor, and DHM—are home to
George Winston, Jim Brickman, and
the Chieftains, among others.

Weyner is also excited about two
Etta James projects—a live album
due in April and a set of duets, on
which work is about to commence.
Web sites for the group’s labels and
artists are also in the works.

“Everybody’s my competition
now,” Weyner observes, “because
even the mainstream pop labels—
the smarter ones, I think—are infat-
uated with the notion of reaching
adult consumers.”

New Verve CEO May Trim
Roster, Catalog Releases

BY STEVE GRAYBOW

NEW YORK—The Verve Music Group
has promoted Ron Goldstein, its pres-
ident since December 1998, to presi-
dent/CEQ, retroactive to Jan. 1.

Speaking exclusively to Billboard,
Goldstein says that he is determined to
capture a larger audi-
ence for his label’s jazz
artists by “sitting down
with a Michael Brecker
or a Roy Hargrove and
weighing what they are
compelled to do, artisti-
cally, with what the
market wants, and find-
ing a solution that will
make sense both ways.”

In the case of trum-
peter Hargrove—who
has either recorded or
performed with contemporary soul
artists Erykah Badu, the Roots, and
D’Angelo—this will involve inviting
these performers to participate on Har-
grove’s next recording, which will
“build upon Roy’s considerable abilities
as a player, his age, and his good looks,
along with the potential crossover that
his connections can offer.”

Goldstein also plans to increase his
label’s focus on vocal jazz projects,
which he says is both Verve Music
Group chairman Tommy LiPuma’s
forte and “the direction the scale is
currently weighing in terms of sales

in the current jazz marketplace.”
Recent signings in this arena include
Natalie Cole and 21-year old vocalist
Lizz Wright, who is currently being
developed by LiPuma.

Although no artists have been
specifically targeted, Goldstein allows
that a trimming of the
Verve Group’s roster
may be inevitable, in
order to “concentrate
our efforts on taking
our artists’ careers to a
higher level.” Similar-
ly, Goldstein plans on
reducing the number
of catalog items being
released by the Verve
Group “because retail
is already saturated
with jazz catalog.”

Goldstein now reports directly to
Universal Music Group president/COO
Zach Horowitz. Prior to becoming
Verve president, Goldstein served as
president of the GRP Recording Co.
Before that, he spent 11 years at the
Private Music label, where he rose to
the position of president/CEO.

LiPuma, who has worked with Gold-
stein throughout his tenure at Verve,
now plans to concentrate his efforts on
record production and A&R.

The Verve Music Group includes
the Verve, GRP, Impulse!, and Blue
Thumb imprints.

Ball Leads Nominations
For Handy Awards

BY CHRIS MORRIS

LOS ANGELES—Singer/pianist
Marcia Ball leads the field for this
year’s W.C. Handy Awards, drawing
five nominations.

The awards for excellence in the
blues genre, presented annually by
the nonprofit Blues Foundation, will
be handed out May 23 at the Or-
pheum Theatre in Memphis.

Harp player/singer Rod Piazza and
members of his band the Mighty Fly-
ers tallied a total of six nominations,
including three solo nods for Piazza.
Singer/guitarist Ike Turner, harp play-
er Kim Wilson, guitarist Kid Ramos,
and vocalist Otis Taylor drew four
nods. 1993 Billboard Century Award
honoree Buddy Guy was tabbed in
three categories, including contem-

porary blues album of the year (for
Sweet Tea [Billboard, April 28, 2001]).

Blues entertainer of the year nom-
inees include Ball, Turner, Piazza,
B.B. King, Bobby Rush, and She-
mekia Copeland. Piazza & the
Mighty Flyers, Anson Funderburgh
& the Rockets (featuring Sam
Myers), the Holmes Brothers, Lil’ Ed
& the Blues Imperials, and Magic
Slim & the Teardrops are competing
for blues band of the year honors.

Nominated in the blues album of
the year category were Ball’s Pre-
sumed Innocent (Alligator), Taylor's
White African (Northern Blues
Music), Ramos’ Greasy Kid Stuff
(Evidence), John Hammond’s Wic-
ked Grin (Virgin), and Wilson’s
Smokin’ Joint (M.C.).

Market Watch

A Weekly National Music Sales Report

YEAR-TO-DATE OVERALL UNIT SALES

2001 2002
Total 27,898,000 25,525,000 (<=8.5%)
Albums 26,694,000 24,942,000 (<6.6%)
Singles 1,205,000 584,000 (=51.5%)
YEAR-TO-DATE SALES BY ALBUM FORMAT
2001 2002
cD 24,729,000 23,612,000 (=4.5%)
Cassette 1,910,000 1,275,000 (<=32.2%)
Other 55,000 55,000 (NONE)
This Week 11,607,000 This Week 2001 13,489,000
Last Week 13,918,000 Change <14.0%
Change <16.6%
This Week 11,336,000 This Week 2001 12,887,000
Weel 13,605,000 Change <12.0%
I 1 © ]68%
This Week 271,000 This Week 2001 602,000
Last Week 313,000 Change <55.0%
Change <>13.4%
ES BY GEOGRAPHIC REGION
2001 2002
1,569,000 1,402,000 (=10.6%)
3,959,000 3,415,000 (=13.7%)
4,085,000 3,859,000 (=3.6%)
1,616,000 1,537,000 (=4.9%)
4,946,000 4,636,000 (<6.3%)
3,680,000 3,647,000 (<0.9%)
1,903,000 1,824,000 (=4.2%)
4,936,000 4,642,000 (=6.0%)

ROUNDED FIGURES

Etul'n led from a national sz

FOR WEEK ENDING 1/13/02

ps reports collected, compded, and provided by ioi'idii“'
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Congratulations Earl On Your Grammy Nomination!

Earl Scruggs, Glen Duncan, Randy Scruggs, Steve Martin, Vince Gill, Marty Stuart
Gary Scruggs, Albert Lee, Paul Shaffer, Jerry Douglas, Leon Russell -

- .
o *
No question, this is
one of the 10 hest
albums of 2001.
New York Post

“...a pure, old-fashioned spirit that’s
impossible to resist.” - IS Weakly

“...single-handedly created a
lead-instrument role for the banjo” - USA Teday

“...Scruggs' musical genius has always had
universal appeal.” - Bilboard

“Earl Scruggs And Friends - 4.
(Scruggs) lends his trademark tinkling tc; ‘

powerhouse performances...” - Entertamment Weekly "
0*

Produced by
Randy Scruggs

) 2002 MCA Nashville. a dwision of UMG chcrdm% O L
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Planning Music Acquisitions, Saban Eyes Indie Labels

BY BRIAN GARRITY

NEW YORK—Kids’ entertainment
mogul Haim Saban—the man
behind a string of successful
soundtrack and audiobook releas-
es in the mid-'90s tied in with
children’s TV series Mighty Mor-
phin Power Rangers—is planning
to go on a shopping spree for mu-
sic companies in the coming year,
following the recent sale of his
half of TV network Fox Family
Worldwide to Walt Disney for
more than $1.5 billion.

An executive familiar with the
situation says a Saban holding
company has set aside $250 mil-
lion specifically for targeting ac-
quisitions in the music industry as
it attempts to build a larger enter-
tainment company in 2002.

Ron Kenan—most recently the
head of Fox Family Music and now
president of the newly created
Saban Music Group—says the
company has its sights set on a
rollup of independent record la-
bels. In addition, the company is
also looking at a series of other
strategic moves in the music busi-
ness, ranging from a separate
rollup of independent artist man-
agement and booking companies
to purchases in the music pub-

lishing sector and acquiring dis-
tribution businesses.

FOCUS ON U.S. ASSETS

“What we’re looking to do is
find those areas where we can buy,
consolidate, and put together
those pieces that might not have
had the ability to be as strong as
they could have been on their
own,” Kenan says. “But together
we can bring some strengths—the
added value of our human capital,
our money—and those individual
plays will end up being part of our
overall media investment.”

Kenan says the focus will be on
U.S. assets, and the first deals in
the Saban acquisition strategy
could come as soon as late in the
first quarter. But the company is
not in advanced talks to acquire
any company at present. Kenan
says that Saban is concluding an
“exploratory” review of opportu-
nities in the industry.

Kenan cautions that Saban is not
looking to be the operator of these
businesses. “We're looking for top
entrepreneurial executives,” he
says. “I'll be more involved on a
board level as opposed to hands-on
running these operations.”

How much integration will occur

>
l -

RONNIE JOHNSON

RECORD COMPANIES: Ronnie John-
son is promoted to senior VP/GM of
the urban division for Atlantic
Records in New York City. He was
senior VP of urban promotion.

Barbara Bolan is named GM of
Ark 21 Records in Sherman Oaks,
Calif. She was VP of marketing at
Beyond Records.

PUBLISHERS: Margaret Johnson is
promoted to executive VP of fi-
nance and administration for
Famous Music Publishing in New
York City. She was senior VP of
finance and administration.
Brentwood-Benson Music Pub-
lishing promotes Joan Miller to
director of marketing in Franklin,
Tenn. Brentwood-Benson Music
Publishing also names Jeremy
Johnson choral inbound sales rep-
resentative, Grant Howard choral
outbound sales representative,

MARGARET JOHNSON

COOPER

Barry Weeks part-time studio
engineer, and Jamie Kunzmann
choral marketing coordinator in
Franklin, Tenn. They were, respec-
tively, director of Internet devel-
opment, a youth pastor, youth and
family minister, VP of Newspirit
Music Group, and special projects
coordinator for Cigna: Intracorp.

RELATED FIELDS: Greenberg Trau-
rig names Jay Cooper chair of the
entertainment practice, Mario
Gonzalez a shareholder, and Ken-
neth Burry an associate in Los
Angeles. They were, respectively,
senior partner at Manatt, Phelps &
Phillips; an associate at Manatt,
Phelps & Phillips; and an associate
at Manatt, Phelps & Phillips.

Stacie Vining is named publi-
cist for the Resource Agency in
Nashville. She was a publicist for
Sparrow Records.

between Saban-controlled music
assets has yet to be decided. Kenan
says that while the goal is to create
operating synergies between indi-

vidual business units—an effort
better facilitated by a single execu-
tive who can marshal resources and
strategy—companies can operate
individually as long as strategy is
overseen on the board level.

Saban is no stranger to the mu-
sic business. In the mid-"90s, his
now-defunct Saban Records—a
unit of Saban Entertainment and
home to the Power Rangers releas-
es—was distributed through WEA.

Kenan says, “We've kept active
in the record business throughout
the years. It was always on a care-
ful basis; it was always on the
strength of our television proper-
ties. So with the Power Rangers,
we went in, sold our million-plus
records, and got out.”

Saban also still controls a pub-

lishing catalog of music from sev-
eral thousand episodes of kids’
cartoon shows, including the
series Dennis the Menace, X-Men,
and Inspector Gadget. Over the
years, Saban has released cartoon-
theme compilations in the U.S.
and overseas.

Kenan says Saban’s existing
publishing business represents a
“relatively minor part” of the new
Saban music strategy: “This basi-
cally represents something we
brought with us. It's a cash-flow
tool. It's a basis for starting some-
thing more aggressive. And music
publishing is an area we plan on
being very aggressive in. But |
don't look at the existing music
publishing assets as the center of
what we're about to do.”

Nippon Columbia Opens U.S. Operation

BY BRIAN GARRITY

NEW YORK—With an eye on ex-
panding its reach outside the Jap-
anese market, Nippon Colum-
bia—Japan's oldest record label—
is establishing operations in the
U.S. under the revived Savoy ban-
ner. It has tapped two former
BMG Entertainment executives to
head the effort.

The company has formed the
Savoy Label Group—a new U.S.-
based jazz and classical division
featuring the catalogs of Savoy and
Denon—and named former Wind-
ham Hill Group topper Steve Vin-
ing president of the unit. Steve
Backer, another BMG veteran, has
been hired as VP of jazz A&R and
will oversee the revitalization of
the Savoy and Denon catalogs,
which have been dormant for the
past two years.

Vining, who reports to Nippon
Columbia president/CEQ Jack Mat-
sumura, will be based in Los Ange-
les. Backer will be based in New
York City. The entire Savoy Label
Group is expected to initially com-
prise a staff of five or six.

“This is a small entity, not a
multi-billion company, but it does
reflect our appetite at Nippon
Columbia to become a worldwide
company,” Nippon Columbia chair-
man Strauss Zelnick says. “This is
our first step in America, but it is
by no means our last.”

LAUNCHING PAD

Beyond resurrecting existing
assets, Vining is also operating un-
der a mandate to sign new acts and
even acquire new labels in a range
of genres including jazz, classical,
new age, blues, and world.

“We're going to use [Savoy] as a
launching pad for new signings and
a broader company approach,” Vin-
ing says. “What we want to create
is a specialist marketing force for
all the adult formats.”

As for Savoy’s acquisition strate-
gy, Vining says the company is
already in “very aggressive conver-
sations” with potential targets. No
specific names have been mentioned.

Still, such positioning is a far
cry from previous Nippon Co-
lumbia handling of the Savoy

‘The catalog is very
strong, but the real
growth is going to
come out of the
opportunity with
new artists.’

—STEVE VINING,
PRESIDENT, SAVOY LABEL GROUP

catalog. The company, via Denon,
previously administered the cat-
alog through a joint-venture
agreement with a U.S.-based
company called Savoy Entertain-
ment Group (SEG). SEG oversaw
the marketing and promotion of
Savoy titles in North America,
and distribution was handled
through Atlantic.

Denon decided to unwind the
SEG venture in the wake of New
York City-based investment firm
Ripplewood’s acquisition of Nippon
Columbia last year. The Atlantic

distribution agreement had already
expired at that point.

Nippon Columbia executives
say its new strategy, beyond
marking a toe-hold in the U.S,,
enables the company to pursue
opportunities in adult-targeted
niche genres at a time when ma-
jor labels are running away from
such product areas as part of
cost-cutting efforts.

Vining says, “Obviously, we be-
lieve that the catalog is very strong,
but the real growth is going to
come out of the opportunity with
new artists.”

Still, the first job will be cata-
log revival, as the company waits
for its acquisition deals and artist-
signing efforts play out. Savoy—
which expects to unveil a new U.S.
distribution agreement in the
coming weeks—intends to release
upward of 60 catalog titles be-
tween April and December.

Savoy is home to early be-bop
recordings from the likes of Miles
Davis, John Coltrane, Lester Young,
and Charlie Parker. Backer says
plans are in the works to release in
April a range of multi-disc sets and
a new mid-price line. Also in the
pipeline is a series of classical titles
on DVD-Audio set to bow in July.

As for releases by new Savoy acts,
Vining says select titles could be
available before Christmas but more
likely won't be seen until 2003.

Vining was president of BMG
Entertainment’s Windham Hill
Group from 1996 to 2000. Re-
cently, he served as the CEQO of
Silicon Valley-based Euphonix, a
manufacturer of high-resolution
digital-audio recording and mix-
ing technology.

Backer—who has previously
worked with the jazz divisions of
Arista (when it owned Savoy in the
1970s), Impulse, and RCA Rec-
ords—most recently ran an inde-
pendent A&R consulting firm.
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' Spotlight
call today!

THE DOVE AWARDS

Bilboard’s annual Dove Awards Spotlight highlights
the 33rd Annual Dove Awards and the artists and
music impacting the contemporary Christian

and Gospel genres. We report on the state of

this booming market, fouring for refigious music,
and much more. Don't be left out!

LATIN MUSIC SIX PACK |

Bilboard’s Latin Music Six-Pack | delivers the
most important Latin music industry news. This

issue, we focus on Tropical/Salsa, talent man- issue date: february 23
agement, and concert promotion. We also ad close: january 29

provide the latest news in Latin music radio, Phil Hart 615.321.4297 » phart@billboard.com

retail and marketing. Call and reserve your

company's spot in this exciting report today! '

issue date: february 23
ad close: january 29 Billboard's Lionel Richie Spotlight highlights the amaz-

ing career of this celebrated singer, songwriter,
musician, producer, & group member. We frace
Richie's evolution, from his early days with the
Commodores to his emergence as pop music
icon. Be a part of our salute. Cali now!

Gene Smith 646.654.4616 « gsmith@bilboard.com
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an exclusive Q&A with The Chieftains' Paddy
Maloney, and preview what's to come from these
musical legends. Join us for this special fribute!
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BY CARLA HAY
NEW YORK—Move over, Russell Wat-
son. Josh Groban is the latest singer
to find commercial success with a
blend of pop and operatic music.
Groban'’s eponymous debut album on
143/Warner Bros. Records is catching
on with the American public, due in
large part to recent key TV appear-
| ances made by the Los Angeles native.
His big break came when
Grammy Award-win-
ning songwriter/pro-
ducer David Foster
(Celine Dion) heard
Groban’s demo and
invited the singer to
fill in for Andrea
Bocelli at the 1999
Grammy rehearsals.
Soon afterward, Gro-
ban was signed to
Foster’s 143 label.
“Here I was, a guy
from college studying
theater,” 20-year-old
Groban says. “When
. someone like David
Foster calls you up and says. ‘Let’s make
aCD, you're not going to say no.”
Groban, who was accepted into
Carmegie Mellon University’s
musical theater program,
had to put his college
plans on hold when
the music business
came calling. The
singer considers Fos-
ter to be his mentor. “I
was shy in the recording
studio at first,” he says.
“But I would watch David do
his thing, and I learned so much.”
Released last November, Josh
Groban entered the Heatseekers chart
at No. 18 in the Dec. 8,2001, issue. The
album rose to No. 1 on the chart in the
» Jan. 12 issue. It reached Heatseeker

—

GROBAN

143/Wamer’s Groban
Finds His Fans Through TV

Impact and Greatest Gainer status in
the Jan. 19 issue, when it rocketed
from No. 103 to No. 41 on The Bill-
board 200, It has also been a top five hit
on the Top Internet Album Sales chart.

The album includes tracks sung
in Italian and guest appearances by
Charlotte Church, Lili Hayden, and
the Corrs. “I have really eclectic
taste in music, and [ wanted to show
that on this CD,” says Groban, who
is managed by Brian
Avnet of Avnet Man-
agement in L.A.

Even before his al-
bum was released,
Groban guest-starred
in the 2001 season
finale of Ally McBeal, in
which he played an
awkward young man
and sang album track
“You're Still You” at the
end of the episode.
8 Groban was invited to
appear on the series
after Ally McBeal exec-
utive producer David
E. Kelley and other members of the
show heard Groban sing at a charity
concert. The results of the cameo were
immediate: As Groban remem-
bers, “Iwoke up the day after
that episode aired, and my

manager called and said
I had to do three inter-
views. I'd never done an
interview in my life.”
Warner Bros. creative
director Jeff Ayeroff says,
“|Groban] has a natural gift
that inspires people.”

“People are coming in specifically
for [the] album,” reports Darren Hal-
liwell, pop/rock buyer at Tower
Records’ Clark Street location in
Chicago. “The comment I hear most
is, ‘I just love his voice.””

ARTIRIS &MUSIE

Epic’s ‘Shekinah’ Celebrates Women

13 Berklee Artists Showcased In Joint Release With College’s Label

BY CARLA HAY
NEW YORK—Berklee College of Music is making a bold
statement: The music business is not only a man’s world.
Women are making a powerful impact, and now is the
time to celebrate it.

The prestigious Boston college is making this state-
ment through Shekinah: 13 Artists, an album of music
from 13 up-and-coming female artists and former
Berklee students. Due Feb. 5, the album is the result of
a partnership between Berklee’s student-run record
label, Heavy Rotation Records, and

“Please the Devil”) and dance/pop (Rhea’s “With or With-
out You”). For singer/songwriter Cifelli, being part of
Shekinah was more than just a chance to get exposure
for her music—it also represented her pride in the
alumnae of Berklee. “I like that it’s a very diverse
album,” Cifelli explains. “People will hear that Berklee
has a bunch of different styles.”

Cifelli, who contributed the song “Martyr” to the
album, is now a voice instructor at Berklee. She fond-
ly recalls, “What first turned me on to Berklee was that
they had songwriting classes that

Epic Records.

Even though men have always
made up the majority of the stu-
dent population at Berklee, many
alumni who experience the most
commercial success and critical
acclaim in recent years have been
women—from Melissa Etheridge
to Aimee Mann and Diana Krall.
Berklee’s alumnae also include
Paula Cole, Cindy Blackman (Lenny
Kravitz’s drummer), Tracy Bonham,
Patty Larkin, Lalah Hathaway,
Melissa Ferrick, Juliana Hatfield,
Susan Tedeschi, and Gillian Welch.
(Larkin and Ferrick were part of
the widely praised Respond com-
pilation, which benefited the
Respond charity organization that
aids victims of domestic violence
[Billboard, Jan. 23, 1999].)

“To have that kind of success from female alumni
when the men far outnumber the women has been
nothing short of phenomenal,” says Jeff Dorenfeld,
associate professor of Berklee’s music business/man-
agement department.

“When the idea came up for a Berklee compilation
album,” Dorenfeld continues, “someone suggested we
do a ‘best of Berklee’ theme. But I thought we could take
it one step further and do something that could [gain]
attention for our female artists who haven’t been dis-
covered yet, considering we’ve had so much success
[with] female singer/songwriters from this college.”

The result is Shekinah (pronounced “shuh-kee-
nah”), a collection of songs from the following acts:
Clare Muldaur, Rhea, Polina, Mancain, Cami, Anne
Chandler, Kristin Cifelli, Adrianne, Valerie Brinker,
Kyler, Antje Zumbansen, One Elle, and Amanda
Williams. The music ranges from mellow folk-rock (Adri-
anne’s “Feel You Breathing”) to heavy metal (Mancain’s

SHEKINAH

taught [the business side of] the
music industry. A lot of people
who say they want to be musi-
cians get off-track, but being at
Berklee just strengthened my
goals to do music for a living.”

Once all the music had been
submitted for the album, a com-
mittee of Berklee students decid-
ed who would make the final cut.
It also chose the title Shekinah, a
word with its ancient origins in
the Kabalah that means “she who
dwells within.”

The compilation has been a
crucial project for Dorenfeld’s
class, which operates Heavy
Rotation Records. The class is
designed to give students real-
world music-business experi-
ence in A&R, marketing, sales,
and publicity. Accordingly, the students have done
much of the hands-on work for the album, including
designing the cover, writing the liner notes, and cre-
ating marketing strategies.

“This is not the kind of project that has Epic Records
dictating to the students,” Epic VP of marketing Chris
Poppe says. “Our role is to facilitate what they’re doing.”

Epic has also donated a $100,000 endowment to
Berklee, with proceeds going to the school’s scholar-
ships for music business/management majors.

Shekinah will initially be marketed on a college level,
with Epic utilizing its regional college reps and the album
being serviced to college radio. There will also be select
performances promoting the album, Dorenfeld says,
including a Shekinah artists concert Feb. 6 at Berklee.

In an industry that often values record sales over artis-
tic integrity, Dorenfeld hopes that with Shekinah, “peo-
ple will see that what we’ve produced has meaning and
that we put music first.”
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Goffin Marks Growth With Solo Set

DreamWorks’ ‘Circle’ Features Singer/Songwriter With Famed Lineage

BY JILL PESSELNICK

LOS ANGELES—Louise Goffin li-
kens the feeling of making her solo
album, Sometimes a Circle (Dream-
Works, Feb. 26), to a person who has
worn tight clothes his or her entire
life, and then suddenly puts on some-
thing comfortable.

Goffin, the daughter of legendary
songwriters Carole King and Gerry
Goffin, had been expressing her musi-
cality with several experimental bands
before finally going solo in the late
’90s. Though she did release several
solo projects earlier in her career,
including 1979's Kid Blue and 1981’s
Louise Goffin on Asylum, she consid-
ers her latest project to be her real
foray into solo endeavors.

“I thought it was cooler to have a
band, but I stopped equating cool with
four people playing live,” she says. “It
was part of my growth experience. It
made me understand the mechanics
of making music. I got better as an ar-
ranger, songwriter, and singer. I began
to feel more confident in the fact that
my quirkiness and personality would
serve me better as a solo artist.”

She began attending songwriting
retreats sponsored by Miles Copeland

in the south of France. There, Goffin
first focused on writing songs for other
artists. “I wasn't terribly good at that,”
she says. “At the time, the Christina

GOFFIN

Aguileras were really happening. I felt
that I was leaving so much of myself
out when I tried to fit into that. I had
all this creative juice {for which] I had
to find an outlet. I was writing songs
on the side, which ended up making
up this album.”

Though she was eight months preg-
nant and without a record deal, Goffin
moved forward with recording her
songs with her writer/producer hus-
band Greg Wells. Her demos later fell

CONGRATULATIONS

PHILIP AABERG

on a well deserved
Grammy Nomination

BEST NEW AGE RECORDING
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SEEKING DISTRIBUTION

into the hands of DreamWorks princi-
pal Lenny Waronker, who ultimately
signed her to the company.

Goffin says, “When DreamWorks
was interested, it all changed for me.
{Waronker’s] not signing things that
he thinks are fast money. He’s going
for artists that he feels will have a pres-
ence over time. When he heard what
we had done, he said, ‘You have a great
thing going. Keep doing what you're
doing.’ They did not alter or interfere
with what we were doing. It’s a real
dream situation.”

The resulting album is one that is
steeped in worldly perceptions and
personal introspection, and it runs the
musical gamut from blues and funk
to pop and rock. The title track, for ex-
ample, contains a catchy chorus and
an interesting percussion beat amid
lyrics about striving toward personal
achievement but getting sidetracked
by life along the way.

Other notable songs include “Instant
Photo,” which features a continuous
blues riff on mandolin; “What If I Were
Talking to Me,” a lyrical look at pro-
jecting problems onto others; and “Just
Bone and Breadth,” whose strong hook
links to an exploration of a romantic
relationship dominated by a woman.

Goffin (whose songs are published
by Warner Chappell, ASCAP, and who is
managed by Los Angeles-based Frank
Gironda of Lookout Management) de-
scribes the project as “a positive look at
things, rather than the cynical. I was
gravitating toward ideas that had a
sense of humor about them, almost in
a journalistic way or like looking
through the end of a telescope.”

Curiosity about Goffin has already
been sparked, says Steve Rosenblatt,
marketing director for DreamWorks, due
to her appearance in a Gap commercial
with King that aired in mid-2001. “A lot
of people remember that spot,” he says.
“It’s almost like a teaser. It was a nice way
to kick her off, publicity-wise.”

The title cut has been sent to triple-
Aand modern AC radio formats and has
been well-received in Boston; Nashville;
Tampa, Fla.; St. Louis; Little Rock, Ark.;
Memphis; and Salt Lake City. Goffin,
who is booked by the L.A.-based
William Morris Agency, will be making
a variety of personal appearances sur-
rounding the set’s release date.

Retail buyers from chains such as
Borders Books & Music, Barnes &
Noble, and Tower are showing early
support for the project, whose retail
campaign will include a big push for
in-store play, Rosenblatt notes.

David Levesque, music buyer for the
Troy, Mich.-based Harmony House
chain, says that his stores will defi-
nitely offer the disc in listening posts
and over store speakers. “There’s a lot
of promise here. The fact that she’s the
daughter of Carole King and Gerry
Goffin will open some doors. There will
be a lot of people interested in her. We
definitely have a core singer/song-
writer portion of our clientele.”

|

THE BARD SPEAKS: William Shake-
speare may be making his first ap-
pearance on the charts soon. A num-
ber of acts, including Annie Lennox,
Des’ree, Rufus Wainwright, Keb’ Mo’,
Bryan Ferry, Barbara Bonney, and
Ladysmith Black Mambazo sing
Shakespeare’s words set to music on
When Love Speaks, a benefit album
for London’s Royal Academy for the
Dramatic Arts (RADA).

The album, which comes out Feb.
4 on EMI in the UK., was the brain-

child of Oscar-nominated composer
Michael Kamen. When Love Speaks
is slated to come out on EMI Classics
in the U.S. later this spring. A single
has not been chosen.

The idea originally came about
when Kamen was approached to make
an album for the Globe Theater.
“However, there was a woman taking
exception to pop people doing a
Shakespeare project, so it eventually
got shelved,” Kamen says. The com-
poser later brought up the idea to
actor/RADA grad Alan Rickman, who
suggested it be done as a benefit for
the academy. Rickman and a number
of other famous RADA alumni, in-
cluding Ralph Fiennes, Dame Judi
Dench, John Hurt, the late Sir John
Gielgud, and Kenneth Branagh per-
form readings of Shakespeare materi-
al on the album.

As Kamen, a Julliard graduate, puts
it, “With Shakespeare as your lyricist,
you can'’t really go wrong.” The music
for the pieces were in most cases writ-
ten by the artists. Kamen composed
the music for Ferry’s sonnet, while
Bonney, Kamen says, “sings the Wil-
low song from Othello that 1 wrote
when [ was 16.”

Many of the project’s participants
will take part in a live concert of the
album taking place Feb. 10 at the Old
Vic Theatre in London. The perform-
ance will be broadcast on England’s
leading classical radio outlet, Classic
FM. Confirmed to perform are Rick-
man, RADA head Sir Richard Atten-
borough, Lennox (along with Eury-
thmics partner Dave Stewart) Keb’
Mo’, and Des'ree.

by Melinda Newman

Two days prior to the Feb. 10
show, Kamen will be in Salt Lake
City conducting “The Fire Within,”
a 10-minute piece he composed for
the opening ceremony of the Win-
ter Olympics. The performance of
the piece, which includes a guitar
solo by Queen’s Brian May and the
accompaniment of the Mormon
Tabernacle Choir, will feature
1,000 ice skaters.

Money raised from the sale of When
Love Speaks will go toward funding
the school. “The Royal Family doesn’t
really support RADA to the extent that
they need,” Kamen says. “The school
has just done a very ambitious building
program, so they needed some money,
and this will help.”

GOD SAVE THE QUEEN: When Queen
Elizabeth and her fellow citizens cel-
ebrate her 50th year as monarch this
June, the Queen’s Golden Jubilee will
be rocking. A number of Britain’s top
rockers, including Paul McCartney,
Eric Clapton, and Mick Jagger, have
already signed on to take part in an
evening of rock’n’roll that will, believe
it or not, take place on the lawn of
Buckingham Palace, according to
sources. Tickets will be doled out by
raffle. Among the American musical
royalty tentatively slated to participate
are Aretha Franklin and Stevie Won-
der. Sir George Martin is musical
director of the overall event, which
also includes a classical evening,
while Phil Ramone and Michael
Kamen are also expected to have
musical responsibilities. The concerts
will be broadcast on the BBC.

GRAMMY CENTRAL: Jon Stewart has
been named host of the 44th annual
Grammy Awards, which will take
place Feb. 27 at the Shrine Auditori-
um in Los Angeles. Stewart served as
host of last year’s ceremony. The show
will be broadcast on CBS.

STUFF: Dave Matthews Band will
kick off a 33-date arena/amphitheater
tour April 4 at the MCI Arena in
Washington, D.C. Prior to beginning
the tour, the band is expected to
return to the studio to start work on
its follow-up to Everyday. The new
album will be produced by the band
and longtime DMB engineer Steve
Harris. A release date for the RCA
project has not been set . . . Vendetta
Red has inked a deal with Epic. The
band was represented by Visomark’s
Michael Barber and Berger Kahn’s
Owen Sloane . . . Heather Zeller, for-
mer product manager at Atlantic
Records in New York City, is looking
for new opportunities. She can be
reached at hzeller2001@aol.com.
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... | can only dearly thank Enrico for all that he has inciuded in this CD, for his musical culture and his
great technique. | shall listen, again and again, with much joy this brilliant endeavor. (e. MORRICOMNE)
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JOEY BARON drums
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BIRTH OF A MAN

AN EVERYDAY STORY FOR VICARIOUS FOLK

-

OA

28 original songs, which can be heard on a demo, double CD.

Any parties interested in the artistic and
commercial exploitation of all or part of this material
are invited to contact Patrick Fisher.

E-Mail: fishkilv@globalnet.co.uk.
Stating company position and interest.

ARTISTS & MUSIG

RICHARDSON IS BUZZIN’: Cathy
Richardson has been building up to
the moment when everything in her
career comes together. With the
sterling, four-song EP Buzzzed, that
moment is now.

From her salad days as a solo
acoustic performer during the early
’90s, she has been among Chicago’s
harder-working performers.

“You never get anywhere without
pushing hard,” she says. “Music is
my passion. I've always been com-

RICHARDSON

mitted to taking my music as far as
I possibly can.”

After almost seven years of con-
stant touring on the Chicago club
and festival circuits and the release
of four self-made CDs, the Cathy
Richardson Band was voted best
local band in a 1999 Chicago Tri-
bune readers poll. It was also voted
best band by Fox-TV News viewers
in the November 2000 Best &
Worst of Chicago Poll. Most re-
cently, Richardson made the top 10
list for best music of the year 2001
in The Advocate.

In addition to its namesake
frontwoman, the Cathy Richardson
Band consists of an impressive
lineup of musicians.

Ed Breckenfeld, a veteran of Epic
recording act the Insiders, came on
board in 1997, contributing his sig-
nature slamming backbeat and
refreshing musical approach to
drumming on the CD Snake Camp.
Breckenfeld’s Charlie Watts-influ-
enced “less is more” approach fits
the band’s material well.

Guitarist Joel Hoekstra joined the
band in 1998. His willingness to ex-
periment inspired Richardson to
venture into uncharted musical ter-
ritory, as evidenced by the rap-
metal-flavored “Yer Scarin Me,” fea-
tured on Buzzzed.

The band’s newest addition, Eric
Swanson, came on board in Decem-
ber 2000, replacing longtime bassist
Randy Riley. Swanson had previ-
ously subbed in many of the band’s
shows over the years.

As chief songwriter, rhythm gui-
tarist, keyboard player, vocalist, and

co-producer, Richardson is undeni-
ably the driving creative force be-
hind the band. “No, I'm not just the
chick singer here,” she says with a
hearty laugh.

In addition to her band, Richard-
son has been an ongoing cast
member of the stage musical Love,
Janis. She was offered the role of
Janis Joplin in the show when it
came through Chicago in fall 1999.
After receiving critical acclaim, the
artist was invited to join the pro-
duction on the road last summer at
the Bay Street Theatre in Sag Har-
bor, N.Y., where she recommended
Hoekstra for the position of guitar
player in the show.

Richardson and her band’s gui-
tarist both followed the show to New
York City this year, for the current
production at the Village Theater.
She continues to perform—both
acoustically and with her band—and
is writing and recording material for
a new full-length CD. Several of the
songs on Buzzzed will probably turn
up on the set.

For more information, contact
Mindy Verson at Pink Fish Music at
312-562-0201 or at mindy@pinkfish-
music.com. You can also visit Rich-
ardson’s Web site at crband.com.

INDIE SOUNDS: Independent Sounds,
Volume 3 collects a fairly broad
range of acts that have been con-
nected with the famed West Coast-
based Amoeba Music store.

Stylistically, the tracks range
from folk to rock and hip-hop to
electronic. However, unlike the
first two single-CD compilations,
which focused primarily on Bay
Area talent, this double-CD col-
lection also includes acts from Los
Angeles to coincide with the re-
cent opening of an Amoeba outlet
in Hollywood.

A joint production of Amoeba
Music and Hip Hop Slam Records,
Independent Sounds, Volume 3 is
designed to help get the music of do-
it-yourself artists circulating to a
larger audience.

The compilation also accurately
describes Amoeba Music, which is
among the larger indie music
stores in the U.S.

As with the Berkeley, Calif., and
San Francisco stores, the staff
members at the Hollywood loca-
tion are also passionate connois-
seurs of all types of music.

For more information, visit the
Hip Hop Slam Records Web site
(hiphopslam.com) or call any of
the three Amoeba Music shops, at
510-549-1125 (Berkeley), 415-831-
1200 (San Francisco), or 323-245-
6400 (Hollywood).
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Naxos of America wishes to congratulate conductor
José Serebrier and violinist Philip Quin: and the
Bournemouth Symphony Orchestra on

2 GRAMMY AWARD NOMINATIONS!

In the Classsical field

Ao Casses 22

WILLIAM SCHUMAN
Yiolin Converto
New Finghend Triptych » Ve imtics on Ameracs”

Best Soloist with
Orchestra!

Best Orchestral
Performance!

available at all fine record stores
distributed exclusively by Naxos of America

Laughing With Keller. With Laugh,
Keller Williams has crafted an al-
bum that effectively combines the
electricity of his live shows, as well
as the technical virtuosity of his stu-
dio recordings. The jazz guitarist
has often been compared to Michael
Hedges and Leo Kottke. though he
also succeeds in etching out his own
unique stylistic niche here. The
SCI-Fidelity album’s unusual title
was coined after all the tracks were
laid down. “When we were cleaning
the tracks, there was a hell of a lot
of laughing to erase,” Williams re-
calls. “We were having so much fun.
We left in a few good chuckles.”
Look for the musician to hit the
road for an extensive tour of the
U.S. this spring.

EAT NEWS
FROM BROADWAY’S FEEL GREAT MUSICAL!

2002 Grammy Award nominee
BEST MUSICAL SHOW ALBUM

Congratulations to composer/lyricist DAVID YAZBEK.
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Original Cast Recording on
RCAVICTOR

__ARTISTS & MUS

worship music onstage.”

Tesh Gets Deep. John Tesh shifts gears
for his next recording, A Deeper Faith,
which is due March 5 on the Garden
City Music label (distributed by WEA/
Word). In addition to his well-noted
instrumental chops, A Deeper Faith
also features Tesh's first vocal per-
formances. He also has decided to de-
vote his time and energy to making
inspirational music. “I have come to a
time in my personal life where I need
to be honest about my power base,” he
says. “True happiness for me is playing

YAZBEK

Congrats on your

GRAMMY NOMINATED
CAST ALBUM

THE FULL MONTY

(Category 773. Best Musical Show)

NOW GO WINIT BITCH.

W,
-Your friends at What Are Records? l\:
www.davidyazbek.com
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Warner’s Kasey Chambers Builds

BY JILL PESSELNICK

LOS ANGELES—From the first
verse of the first track, Kasey Cham-
bers’ sophomore set, Barricades &
Brickwalls (Warner Bros., Feb. 12),
bursts with passionate songwriting
and a singing voice fraught with
emotion, yet tough as steel.

The 13-track effort weaves the
Australian Chambers’ soul-search-
ing lyrics against a backdrop of
country, blues, and folk musical

influences, resulting in a pleasing,
hard-to-classify sound.

With these songs, her intention is
to showcase the many aspects of her
personality. Barricades & Brickwalls
is an appropriate follow-up to 1999’s
The Captain, which earned world-
wide acclaim, most notably the 1999
ARIA (Australian Grammy) Award
for best country album and the 2000
ARIA Award for best female artist.

Chambers explains, “I think the
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CHAMBERS

first album was more about the last
21 years of my life. {Barricades] is
who I am now and where I'm going.
It depicts the different moods of
Kasey Chambers.”

With help from Lucinda Williams
(Chambers™ “biggest female role
model”), the Living End, Paul Kelly,
Matthew Rvan, and Buddy Miller, the
set exudes a musical freshness and
energy as it delves into themes of
insecurity and longing on the one
hand and determination and strength
on the other. First single “Not Pretty
Enough,” for example, deals with the
ultimate acceptance of personal
doubts and fears. (Chambers’ songs
are published by Gibbon Music Pub-
lishing, ASCAP.)

Most of the tracks were recorded
between Chambers’ Australian and
U.S. tours in 2000 with her brother,
Nash (the album’s producer and
Chambers’ manager), and her father,
Bill, who contributed dobro and
slide instrumentation.

Chambers grew up living off the
land with her hunter/fishermen par-
ents, who imparted their love of
country music to their children. By
1992, Chambers was the lead singer
of the family’s musical group, the
Dead Ringer Band, with her moth-
er, Diane; Bill; and Nash. The group
performed throughout the Aus-
tralian countryside and ended up
recording seven CDs and earning a
number of ARIA and Australian
Country Music Awards.

Though the group disbanded in
the late '90s, Chambers is very com-
fortable working in the recording
studio with her family. “I don’t know
any different,” she says. “I just like
the way it works. They have been
such a big part of my life and my
career that it was just inevitable that
they were going to be part of this
album as well-——and every other
album T'll do from here on in.”

It is a similar type of commit-
ment from Chambers’ fans that will
fuel the marketing campaign for the
new album, Warner Bros. market-
ing director Peter Standish says. A
main component of the plan sur-
rounds Chambers’ U.S. tour this
February, booked by Nashville’s
Monterey Artists. It will concentrate
on markets including New Yark
City, Chicago, Austin, and Los Ange-
les, and Warner Bros. is planning
separate performance events for
radio, retail, and the press in some
of these cities. “It’s amazing how

Family

's Dead-Ringer-Band Legacy

many people have a passion for her
after seeing her perform,” Standish
explains. “It’s very rare to find a pas-
sive Kasey Chambers fan.”

The single will be released to
triple-A radio this month, with the
ultimate goal of moving into the
adult top 40 or modern adult for-
mat. Such stations as New York’s
WFUV are already greatly antici-
pating the album’s release. WFUV
music director Rita Houston says,

“She’s definitely the kind of new
artist that we enjoy exposing. We're
talking about how we can help her
launch it when she comes to New
York in February.”

A strong retail promotion focus-
ing on in-store play is in place. Jon
Kerlikowsy, GM of Nashville’s Tower
Records, says, “People here are still
learning about her. But she’ll defi-
nitely have success [with the new
album] in our market.”

Congrats!

Billy Straus

and

David Yazbek

on your

Grammy® Nomination

Broadway Cast Album

Produced by

Billy Straus and David Yazbek

Best Musical Show Album - Category 73

from the gang at

Rock River Communications
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U.K.’s Starsailor Rldmgﬂlgh In U.S. Via Capitol

BY PAUL SEXTON

LONDON—The process of intro-
ducing a hot British band to the
U.S. requires more these days than
waving a couple of New Musical
Express covers under the noses of
American tastemakers.

But with a program of live and
promotional work done not just
weeks but months ahead of its state-
side debut, Starsailor and Capitol
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Records have started a buzz that has
led to three national TV bookings
and a recent six-city headlining tour
at this early point its career curve.

Since the Jan. 8 U.S. release of the
band’s critically lauded Love Is Here,
Starsailor has followed a December
2001 headlining tour with another
jaunt across the States with the
Charlatans as a supporting act. The
band is booked in the U.S. by Marty
Diamond at Little Big Man.

These are widely visible measure-
ments of the concerted effort to
make sure that Starsailor crosses to
America without falling between the
cracks. Even by early December, the
response to the lead U.S. song “Good
Souls” at triple-A and modern-rock
radio was hinting that the campaign
was firmly on track.

The group—from Chorley in
greater Manchester, England—played
its first gig-in April 2000 and was
snapped up by EMI/Chrysalis (in the
U.K.) by July of that year amid intense
and widespread label attention. They
enjoyed a rapid rise in Britain during
2001, riding a wave of positive upfront
publicity from influential weekly and
monthly magazines.

But the crucial point was that
Starsailor delivered on the media’s
promises with a series of increasing-
ly successful singles in the U.K.,
reaching No. 18 with “Fever” in Feb-
ruary, No. 12 with “Good Souls” in
May and No. 10 with “Alcoholic” in
September. By October, that expo-
sure had paved the way for a No. 2
debut for Love Is Here, with first-
week U.K. sales of 58,000 for the
Steve Osborne-produced set. A fur-
ther single, “Lullaby,” was released
Dec. 10 and charted at No. 36.

Taking its name from Tim Buck-
ley’s 1970 album, the band openly
refers to the late singer/songwriter
as an influence, but lead singer
James Walsh believes that Star-
sailor’s potent but accessibly melod-
ic signature will find its own place.
“The music’s got a pretty universal
appeal, and it isn't colloquial either;
it’s pretty wide-reaching,” he says.
“Americans love emotion and people
putting their soul into it.”

The U.S. rollout began six months
before the album’s release last July,
when Starsailor visited the States for
scene-setting live and promotional
work. A live version of “Tie Up My
Hands” performed for Los Angles
public radio station KCRW’s influ-
ential Morning Becomes Eclectic
show in August was included on the
recent UK. CD single of “Lullaby.”

“There was a lot of discussion
about when was the right time for
this record in the States,” Capitol
senior marketing director Doneen
Lombardi says. “But looking at
their assets, we realized that play-
ing live is so important to under-
standing what they’re about.” She
adds that yet another trans-Atlantic
trip is planned by Starsailor for late
February through March for a
headlining club tour.

NEW YEAR, NEW RELEASES: Telarc
starts the new year off with a bang,
releasing this month a supercharged
version of Orff’s ever-popular secular
cantata, Carmina Burana. The record-
ing is the first by the Atlanta Sym-
phony Orchestra under principal guest
conductor Donald Runnicles. Though
it faces stiff competition—including
the legendary Robert Shaw’s version
recorded with the same orchestra in
1990—the new effort more than holds
its own, with a recording that reflects
advances in digital technology since
the previous recording and soloists
that either equal or surpass Shaw’s.
As a follow-up to their widely hailed
Telarc recording of

Kurt Weill. Hyperion offers Marc-
Andre Hamelin in works by Godowsky
and soprano Susan Gritton and bari-
tone Steven Loges in the complete
songs of Clara Schumann in Febru-
ary, followed in March by the King’s
Consort in Handel’s The Choice of
Hercules, also featuring Gritton. Atma
also features the music of Handel on
two new discs in February: Coun-
tertenor Daniel Taylor sings arias
from the oratorios, while soprano
Suzie LeBlanc performs the recently
rediscovered Gloria.

Following his much-lauded Berlioz
survey on the LSO Live label (distrib-
uted by Empire Music), Sir Colin Davis
turns to the sym-

the multi-composer
singspiel The Phil-
osopher’s Stone,
Martin Pearlman

TELARC

] phonies of Sir Ed-
ward Elgar, which
will begin to ap-
pear by spring.

and his Boston
Baroque return in
February with a

Empire will also
offer a budget-
priced 11-disc set

lmbiﬂﬂﬂ!%’ﬂﬂllﬂﬂlfd?dﬂhﬂﬂm&i

on Brilliant Clas-

similar work, The

Beneficent Der-
vish, paired with Mezart’s The Impres-
sario. In March, Telarc presents con-
cert works by film composer Jerry
Goldsmith, who conducts the London
Symphony; in April. pianist Lang Lang
is heard in Rachmaninoff’s Piano Con-
certo No. 3 (recorded at last

sics containing the
complete Shostakovich symphonies
conducted by Rudolph Barshai and in
February assumes distribution for the
Fonit Cetra and Romophone labels.
Jazz saxophonist Paquito D’Rivera
joins the Turtle Island String Quartet
for Danzon, a release arriv-

year’s Proms), and Leon
Botstein leads the London
Philharmonic in orchestral
rarities by Max Reger.

Key releases from Naxos
this month include the
third volume of Marin Al-
sop’s exceptional Samuel

QUALITON

ing this month from Koch
International Classics,
while next month the label
reaches volume six in its
Robert Craft-conducted
Stravinsky cycle, offering
Symphony of Psalms, Les
Noces, and Threni. Among

Barber series, featuring vio-
linist James Buswell in the compos-
er’s popular Violin Concerto. Another
disc in the label’s “American Classics”
series presents orchestral works by
George Barati. The Maggini Quartet
continues its invaluable British cham-
ber music series with the String Quar-
tets Nos. 1 and 2 by Arnold Bax, and
conductor Arthur Fagen'’s worthy tra-
versal of the Martinu symphonies con-
cludes with Nos. 3 and 5.

Naxos presents new releases by
two of its leading pianists in Febru-
ary: Konstantin Sherbakov performs
the music of Liszt as part of the la-
bel’s comprehensive survey, while
Jend Jando continues his new series
of Bartok’s complete piano music.
In March, the “American Classics”
series presents the Kreutzer Quar-
tet in works by contemporary mod-
ernist Gloria Coates. The same
month, Leif Segerstam leads the
Swedish Opera in a complete re-
cording of Berg’s Wozzeck.

Harmonia Mundi celebrates its 20-
year collaboration with conductor
Philippe Herreweghe this month with
an elegant new Bach St. John Passion
and a 16-disc midline series that re-
packages repertoire from Desprez to

Koch-distributed labels,
this month ASV presents conductor
Stefan Sanderling and the Orchestre
de Bretagne in symphonies by Gossec,
while New Albion offers piano music
by late British iconoclast Cornelius
Cardew that is performed by Frederic
Rzewski. In February, Chandos offers
soprano Jane Eaglen in an English-
language version of Verdi’s Aida and
stellar violinist Jennifer Koh in Menot-
ti's Violin Concerto, recorded at the
2001 Spoleto Festival with conductor
Richard Hickox.

Finally, from Qualiton’s roster of la-
bels, Glossa will issue two discs of
sacred music by Marc-Antoine Charp-
entier performed by Hervé Niquet and
his Concert Spirituel, and pianist Joao
Carlos Martins inaugurates a series
devoted to music for piano left-hand
on Labor this month. Hungaroton cel-
ebrates its 50th anniversary with a
series of commemorative boxed sets,
Simax kicks off a Mahler cycle by
Mariss Jansons and the Oslo Philhar-
monic with the Symphony No. I in
March, and in the same month, NMC
presents Live From State of the Nation
2001, featuring works by five young
British composers recorded at last
year’s South Bank Festival.
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A BANNER YEAR: When the final
numbers were tallied for 2001, the
Christian/gospel music community
had lots to celebrate: Sales totaled
nearly 50 million units, setting a new
record. At at time when sales are down
in the rest of the music world, Chris-
tian/gospel music album sales out-
paced 2000’s total by 13.5%.

According to SoundScan, total
sales of contemporary Christian and
gospel albums ended the year at
49,965,000 units, exceeding 1999’s
and 2000’s totals (46,852,000 and
44,031,000, respectively). Mainstream
retail saw a 15% increase, selling
26,631,000 units—nearly 3 million
more than in 2000.

Christian Booksellers Assn. (CBA)
retailers, which experienced their first
decline in five years in 2000. rebound-
ed last year, charting a 4.1% gain in
album sales. Total CBA album sales
were 21,649,000,

Direct and Internet sales increased
to 1,685,000 units, an 87% increase
over last year. The video market took
a downturn, with sales slipping by 8%.

GIRLS OF GRACE: Word toursome
Point of Grace has been in the stu-
dio working on a unique project.
Girls of Grace is a special recording
that will complement the Girls of
Grace conferences that band mem-
bers Shelley Breen, Denise Jones,
Terry Jones, and Heather Payne have
been developing for next fall.

POINT OF GRACE

“It’s something we’ve been wanting
to do for, like, 10 years,” Breen tells
Billboard. “It's for teenage girls 13-18.
It's a whole other outlet and a whole
other way we feel we can reach people
with our music, through a daylong
event that is more than just a concert.
It’s going to have teaching and Bible
study, fashion shows, and make-
overs—all from a Christian perspec-
tive. I feel like there’s a need for some-
thing like that out there.”

Breen acknowledges that the mem-
bers of Point of Grace are seen as role
models for young girls and says they
feel a responsibility toward their audi-
ence. “We've always felt like we need-
ed to be doing something more while
we have this platform, speaking to
[voung women | about things they are

going through that we went through
not too long ago, like dating and sex
and what the Bible says about that—
just how to be a Godly girl in the
world we live in. It’s harder and hard-
er with all the images they are being
shown and given.”

The conferences launch in Sep-
tember, but there is a Web site to pro-
vide information at girlsofgrace.com.
“We have the first five scheduled so far,
and we are in the planning process
right now,” Breen says. “They are at
large churches [of about| 5,000 seats.
We are doing Houston, Dallas, Den-
ver, Grand Rapids [Mich.|, and Orlan-
do [Fla.| to begin with. We are going
to get them going, and if they go well,
we'll continue through the next year.”

The new album will be unlike the
group’s previous projects. Breen
describes it as having a campfire feel.
“Girls all over the U.S.—junior-high
girls, Sunday school classes—will get
this record and be able to use this
music in their youth groups.”

Point of Grace is also issuing a new
devotional book to accompany the
project. “This is something we've
always wanted to do. Now more than
ever, the time is right,” Breen says.
“One mom said it best: ‘You are young
enough [that] my daughter thinks you
are cool, but old enough [that] I trust
you with my daughter.” ”

FAREWELL: The Southern gospel
community recently lost another of
its pioneers with the passing of Hovie
Lister, 75, who died following a bout
with leukemia. The Greenville, S.C.,
native founded the Statesmen Quar-
tetin 1948. In recent years, the Gram-
my-winning artist had been featured
on Bill Gaither’s popular “Home-
coming” video series.

“What you always hear people say
about Hovie was that he was a
founding member of the Statesmen
Quartet,” says Phil Johnson, direc-
tor of A&R and creative development
at Spring Hill Music Group. “Those
of us that were privileged to know
him also knew that he was much
more—a Baptist minister [and a}
piano player in the day when that
was the only instrument onstage
other than the four voices of the
Statesmen. He was the consummate
showman and MC and a good friend
that will be missed by everyone in
the Christian music community.”

The Southern gospel community
was also saddened by the death of Lela
Gaither, 87, Bill Gaither’s mother. His
father continues to travel with the
Gaither gang on the “Homecoming”
concert tours.

NEWS NOTES: Natalie Grant, previ-
ously with the now-defunct Pam-
plin label, has signed with Curb
Records, which will rerelease her
Stronger album.

In The Works

¢ Shana Morrison, daughter of
Van Morrison, makes her Van-
guard debut April 2 with 7 Wish-
es. Produced by Steve Bucking-
ham, the project offers 10
original compositions and two
written by Van, “Naked in the
Jungle” and “Sometimes We
Cry,” the latter of which features
him on backing vocals and har-
monica. 7 Wishes is Shana's sec-
ond full-length set, following the
self-made Caledonia, which was
the name of a song by her father.

e Former Afghan Whigs front-
man Greg Dulli is in the studio
working on the next Twilight
Singers album for Columbia. He
plans to be in the studio through
the end of spring, with an eye
toward a late fall release. While
the Twilight Singers’ debut al-
bum had a decisive acid jazz fla-
vor to it—largely due to the par-
ticipation of Filla Brazillia—the
new material is more rock-driv-
en and thus in line with the
now-defunct Afghan Whigs.

¢ On April 2, Cornershop will
offer Handcream for a Gener-
ation, the band’s first record-
ing for Beggar’s Banquet after
its split with Luaka Bop. Lead
vocalist Tjinder Singh wrote
and produced all 13 cuts. Oasis
singer/guitarist Noel Gallagher
guests on the 14-minute epic
“Spectral Mornings.” A late-
spring tour by the act is in the
planning stages.

® Arturo Sandoval releases My
Passion for the Piano on Cres-
cent Moon/Columbia March 12.
It features guest shots by famed
musicians Ernesto Simpson and
Samuel Torres.

Julian’s Good Life. Singer/song-
writer Richard Julian is currently
gigging around the U.S. in support
of Good Life, his third full-length
collection. The set, issued on the
artist’s My Good Man Records, was
recorded in his home studio with
producer Brad Jones. The material
has already earned the praise of col-
leagues Randy Newman and Jill
Sobule, among others. Julian says,
“It’s good to be in control of my
musical destiny—and it’s great to
have my work appreciated.”

A STELLAR SHOW: A sold-out crowd
packed Atlanta’s Civic Center Jan. 12,
and a star-studded lineup of gospel
music’s biggest names—including
Kirk Franklin, co-hosts Yolanda
Adams and Donnie McClurkin, CeCe
Winans, Shirley Caesar, and special
guest Destiny’s Child—was only half
the reason why. The other half was the
more than two dozen awards honor-
ing the year’s biggest achievers in
gospel music that were handed out on
the occasian of the 17th annual taping
of the Stellar Gospel Music Awards.

Though filled with excitement, the
evening offered few surprises. Mc-
Clurkin—the top-selling gospel artist
of 2001—became the night’s top vote-
getter, pocketing six golden-flamed
statues for his Live in London and
More, including artist of the year, male
vocalist of the year, and CD of the year.

McClurkin—who is in the midst of
renegotiating his deal with Jive/Veri-
ty Records—was caught off-guard.
“It's phenomenal,” he said. “I am so
used to not winning that I didn’t
expect it. Then, after the night was
over, | realized I didn’t thank anyone
but Jesus. Not my management, not
my label, not those people who
worked real hard on the record. |
kicked myself all the way home.”

Though McClurkin is clearly elated,
he is also coming to grips with what it
all means.“] feel such pressure to dupli-
cate or surpass this success with the
next one,” he explains. “Right now, I'm
ina surreal state. The church is my bal-
ance.” McClurkin’s next project—ten-
tatively scheduled for release late this
year—is still in the planning stages.

Kurt Carr, who capped off a big year
with a record nine nominations, took
home five Stellar Awards, including
contemporary male vocalist of the
year, producer of the year, and con-
temporary CD of the year.

Adams received two awards (female
vocalist of the year and contemporary
female vocalist of the year). Franklin
and Lee Williams & the Spiritual QC’s
were also dual winners, while leg-
endary Caravans founder Albertina
Walker was honored with the show’s
prestigious James Cleveland Award for
her innovative efforts in traditional
gospel music.

The two-hour TV special was spiked
with performances from Winans,
Adams, Kurt Carr & the Kurt Carr
Singers, Lee Williams & the Spiritual
QC’s, the Commissioned Reunion Fea-
turing Fred Hammond, Dottie Peoples,
Caesar in a duet with Destiny’s Child

by Lisa Collins

member Michelle Williams, Tonex, and
Richard Smallwood. Presenters includ-
ed Jermaine Dupri, Sean “P. Diddy”
Combs, Faith Evans, and R&B crooner
Montell Jordan. Also in attendance were
Vickie Winans, gospel duo Mary Mary,
and film star/comedian Chris Tucker.

The program—which is executive-
produced by Don Jackson’s Chicago-
based Central City Productions—is
slated to air in national syndication
through Feb. 10. Viewed in upwards of
200 markets, the awards generate a
bump in sales, as well as TV exposure
for the artists.

Spanning 25 categories of gospel
music from urban contemporary to tra-
ditional gospel, the Stellar Gospel Music
Awards are voted on by industry pro-
fessionals, inclucing radio announcers,
executives, retailers, and artists. Fol-
lowing is a complete list of winners:

Artist of the year: Donnie McClurkin.

New artist of the year: Excelsior.

Song of the year: “We Fall Down,”
Kyle Matthews.

Male vocalist of the year: Donnie
McClurkin.

Female vocalist of the year: Yolan-
da Adams.

Group/duo of the year: Kurt Carr &
the Kurt Carr Singers.

CD of the year: Live in London and
More, Donnie McClurkin.

Choir of the year: the New Life Com-
munity Choir Featuring John P. Kee.

Producer of the year: Kurt Carr &
Jason White.

Contemporary group/duo of the year:
Kurt Carr & the Kurt Carr Singers.

Traditional group/duo of the year:
Lee Williams & the Spiritual QC'’s.

Contemporary male vocalist of the
year: Kurt Carr.

Traditional male vocalist of the year:
Donnie McClurkin.

Contemporary female vocalist of
the year: Yolanda Adams.

Traditional female vocalist of the
year: Shirley Caesar.

Contemporary CD of the year: Awe-
some Wonder, Kurt Carr & the Kurt
Carr Singers.

Traditional CD of the year: Live in
London and More, Donnie McClurkin.

Urbanvinspirational CD of the year: K-
dom Come (soundtrack), Kirk Franklin.

Music video of the year: “Live in
London and More,” Donnie McClurkin.

Traditional choir of the year: O’Lan-
da Draper Associates.

Contemporary choir of the year:
Bishop T.D. Jakes & the Potter House
Mass Choir.

Special-event CD of the year: Wow
2001, various artists.

Rap/hip-hop gospel CD of the
year: Kingdom Come (soundtrack),
Kirk Franklin.

Quartet of the year: Lee Williams &
the Spiritual QC’s.

Recorded music packaging of the
year: Not Guilty . . . The Experience,
John P. Kee.
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Winery Venues Suit Many A Musical Palate

BY LINDA DECKARD

Twenty-five years ago, the intimate and
beautiful West Coast venues loosely
referred to as the “winery tour” began
booking major talent, and their suc-
cess has not gone unnoticed by artists,
promoters, and audiences.

Today, that niche market may be
poised to grow, particularly given the
musical tastes of aging baby boomers
seeking comfort along with enter-
tainment.

Lee Smith of Clear Channel Enter-
tainment (CCE) in San Francisco
began producing concerts at the Moun-
tain Winery in Saratoga, Calif., last year
under a three-year agreement with the
owners. He thinks CCE will get more
involved in that type of venue in the
future. “It makes sense to have more
than one situation to book,” he says.

From the booking agent’s perspec-
tive, the 1,000-1,100-seat, mostly out-
door venues, which vary from small
amphitheaters to working wineries to
former wineries, have several key
attributes that make them attractive
bookings for acts, some of which could
just as easily play 20,000-seat venues.

Brett Steinberg, an agent with Cre-
ative Artists Agency in Los Angeles,

STEINBERG

calls them “safe venues” because “you
can get really high ticket prices. The
clientele that go there are fairly finan-
cially stable people.”

Marc Dennis, an agent with the
William Morris Agency in Nashville,
sees the wineries as destinations for
consumers. “People go for acombina-
tion of the fact [that] the venue is such
a great place to go to and the artist.

“The buyers are very savvy,” Dennis
adds. “I don’t worry about the finan-
cial aspect of the buyers. Usually, acts
are on a series that lessens the stress
on each individual show.”

WHO’S PLAYING THEM?

This year, William Morris headlin-
ers on that circuit include Trisha Year-
wood, Mary Chapin Carpenter, Vince
Gill, Wynonna, and Kenny Rogers.
“There’s a lot to be said for underplay-
ing a market just so it will sell out. It’s
a good feeling for the artist and pro-
moter, as long as it’s a win-win for
everyone, financially,” Dennis says.

The Mountain Winery did 70 shows
in four months in 2001. It seats 1,700,

and the average ticket price was $50.
“No one show do you get rich on, but
it’s a successful venue. The bottom line
is attractive,” Smith says. He likes to
book one or two shows that make peo-
ple say, ‘Wow, I can’t believe that per-
son is playing that venue.’ Last year, it
was Crosby, Stills & Nash.

The coming season is shaping up,
Smith adds. “Of 80 shows, I have two-
thirds on hold.”

Steinberg lists acts like Kenny G
and Al Jarreau as mainstays of the
genre, noting that they “do it every
year.” He says the average gross is
$90,000-$100,000 for most venues.

Kenny Weissberg, producer for
Humphrey’s Concerts by the Bay in
San Diego, a 1,295-seat amphitheater
at Half Moon Inn on Shelter Island,
has been booking his venue for 21
years. “We're certainly the underdogs
in this business, but a lot of us have
been doing it for a long time. Even
though we’re not on the Clear Channel
or House of Blues radar screen, we
manage to thrive and do pretty well,”
he says.

Weissberg’s talent budget was $2.5
million-$3 million last year. For the
last couple of years, Humphrey’s Con-
certs has done more than 80 concerts
each season, which runs May-October.
For the 2002 season, Weissberg is
“maybe 15% booked.”

Bruce Labadie, who is currently
with Montalvo, Saratoga, started his
career booking wineries in 1979 at
what was then known as the Paul Mas-
son Winery, now the Mountain Win-
ery. (Paul Masson had offered a small
classical and jazz concert series since
1958.)

Montalvo Center for the Arts, locat-
ed one hour south of San Francisco—
which Labadie has booked since
1996—has three venues, ranging in
size from 300 to 2,000 seats. Montal-
vo will put on 175 shows this season.
Labadie has booked about 40 so far. At
Montalvo, “you’re seeing someone you
saw at the arena a couple years ago,
and you're right in their face,” he says.

Steinberg, who has been booking
winery tours nine of his 14 years in the
agency business, calls it “a very artist-
friendly environment. There have been
a lot of contemporary, hip artists who
have done the wineries, and they've
done it for two reasons: they’re in
between records, so they're under-
playing the market, and it gives them
an opportunity to work out material
without being in front of 6,000-10,000
people.”

The motivation for the venues host-
ing these shows varies. The working
wineries want to promote their prod-
uct; some are in it for charity; others
for profit.

Labadie says “it’s impossible to
make money at this size theater with-
out other support. That, for us, comes
from memberships, grants from foun-
dations and corporations, and spon-
sorship. The seasons are so small and

the names so big.”

Montalvo’s average ticket price is
$51. “We have 5,000 members who
buy 60% of our tickets.” Ancillary
income, besides $50 memberships,
includes $20 per each of 175 up-close
parking spaces and food and mer-
chandise, which averages a per cap of
$9 combined.

The major obstacle to growth is the
fact that most of these facilities are
located in highly populated areas that
have strict development restrictions.
“We have all kinds of curfews —time
in, start and stop, sound, when the
audience leaves, the number of shows
and time of year. We have three-and-
a-half hours end to end,” Labadie says.

Sound ordinances can be an issue
with the bigger bands, but accommo-
dations can be made. “The Moody
Blues figured it out,” Smith recalls.
“There are a number of other artists
who think this might make sense for
them, in which case they need to fig-
ure out how to live within the sound
limitations.”

Last year, the Mountain Winery had
the Counting Crows and the Wall-
flowers without a barricade and 24
inches from the stage to the front seat.
“We were a little nervous at first, but
it’s just the setting, I guess. People
know how to act in the right place,”
Smith says.

Weissberg believes the philosophy

that has kept the bigger winery tour
venues afloat—“that because of the
ambiance and the incredible staging
and sound and lights, even though we
are a small theater, we can get bigger
names and charge a higher ticket
price”—is working well. “It’s been real-
ly good the past three or four years,”
Weissburg says.

While many have given up on the
idea that this genre will grow after all
these decades, Smith is among the
believers. “I'd like to find some other
more virgin territories, and we are def-
initely looking for that. The Winery has
a niche because it’s very intimate, it’s
beautiful, and it’s in an area that is
well-populated and pretty affluent.”

Carling, CCE Form Sponsorship Pact

Cross-Platform Package Will Promote Both Entitities

BY JULIANA KORANTENG
LONDON—Clear Channel Entertain-
ment (CCE) has made a spirited move
into the U.K. through a groundbreak-
ing £20 million ($29 million), three-
year sponsorship deal with Carling, the
country’s biggest beer brand.

The sponsorship package will see the
brand name of Carling—which is being
bought by U.S.-based brewer Adolph
Coors Co. from Belgium’s Interbrew—
in music venues that are either owned
or managed by CCE, as well as on CCE-
promoted and/or produced music
events and tours.

Events and tours will be promoted
on a variety of media platforms, includ-
ing specially created TV programs and
Web sites, print media, and Carling beer
cans and mats. “With Carling’s mar-
keting resources and our properties and
venues, we will be able to provide
increased opportunities for the creation
of unique, live consumer events,” says
Michael Rapino, the London-based CEQ
of CCE Europe’s music division who
brokered the deal.

According to CCE U.K. music divi-

RAPINO

sion managing director Tim Parsons,
Carling has exclusive alcohol-beverage
brand rights to CCE properties and
events, including 27 venues and more
than 100 open-air summer events and
music festivals. Of the U.K. open-air

events involving CCE, the most promi-
nent include Ozzfest in Milton Keynes,
just outside London, and Route of
Kings in Cardiff, Wales.

CCE—which promotes more than
370 music events yearly in Britain, with
a combined ticket-paying audience of
1.5 million-plus—has already agreed to
rename the London Apollo theater in
Hammersmith, West London, as Car-
ling Apollo by March. Another Apollo
theater in the city of Manchester, North
England, is to be rebranded with the
Carling name.

Where appropriate, Carling will also
have first refusal to venue-naming
rights at the Dominion Theatre and
Lyceum in London, the Birmingham
Alexandra, the Edinburgh Playhouse,
Liverpool Empire, and Manchester
Palace, among other venues.

Although Carling has the option to
brand any of the events, the venue, or
the beer-serving bars, Stuart Cain, Car-
ling’s head of sponsorship, says his com-
pany will be selective. “We’re deliber-
ately not pitching to have our name on
all events and venues, as that will be
detrimental. We're focusing on doing a
few things very well and improve the
live experience for people going to gigs.”

As the U.K.’s biggest-selling beer,
Carling brings potentially highly exten-
sive exposure to music-loving con-
sumers for CCE and its artists. By last
August, Carling had become the first
beer to sell more than 4 million barrels
in ayear. That amounts to a production
of about 450 million cans sold through
72,000 outlets, which use the more
than 1 million Carling-branded beer
mats produced weekly.

Parsons agrees that other CCE offices
in Europe could benefit from such a
wide-reaching deal. “In each country
[where it's present], CCE has sponsor-
ship as a priority,” explains Parsons,
who says his team worked closely with
his more experienced U.S. counterparts
when making presentations to Carling.
“The deal could then become a template

for each [European] country. Sponsor-
ship in the U.K. has been a poor cousin
to sponsorship in the U.S. and Japan,
for example. We hope this type of agree-
ment will change all that.”

He says the Carling deal is equally
groundbreaking for the music industry,
as big sponsors tend to prefer cultural
and/or performance art events, as well
as the huge popularity of soccer here.

The partnership also plans to create
TV and Internet content for artist
development. The first such event will
be called Homecomings, the brand
name for big shows by a major artist
returning to his or her native market
or to the first significant venue that they
played during their career. Although no
artist has been named, the first Home-
comings is slated first quarter 2002.

“We want to move the sponsorship
model. We could bring a big band to a
stadium, but that would be nothing
new,” Cain notes. “But by taking them
to where they first started—which
could be a small venue, or even a school
hall—we create an opportunity for the
fans to see them in that environment.”

Cain believes that with CCE, Carling
can look out for up-and-coming acts,
approach their record labels, and
arrange mini-tours that will introduce
new names to the UK.

While the deal with CCE is its single-
biggest music sponsorship contract,
Carling continues its first foray into
music sponsorship, which includes the
annual music awards held by NMFE (the
British music weekly). The brand is also
linked to the Mean Fiddler Group,
another major U.K. venue owner and
event producer. Carling already sup-
ports the Mean Fiddler’s Carling Week-
end Reading and Leeds festivals, one of
the world’s largest dual-sited music fes-
tivals, which had 110,000 spectators and
200 high-profile performers last year.
Cain also discloses that Carling has the
venue-naming rights to the famous
London Astoria Theatre, a Mean Fiddler
venue, starting this spring.
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BOXSCORE.

Views

WRECKING-BALL BLUES: Domenic
Santana is trying to save the Stone
Pony in Asbury Park, N.J., a second
time, but now he has fans and musi-
cians in his corner, as he fights with
condominium developers who want
to either tear it down or move it. Two
years ago, it was his family who
backed him as he gathered the money
to buy the then-closed historic club.

The Stone Pony has had a storied

stone p
(2
< o'l.,.i

but rocky career, not unlike a lot of
nightclubs (and most of them have
not been saved). In fact, Santana, who
has done a little research, didn’t have
a success story to report. “They’ve all
gotten the wrecking ball,” he says.
“But this name brand is stronger
than a lot of people think.”

Santana invested $1 million in ren-
ovating the Stone Pony and does four
shows a week there. “Last year, sales
were $1.5 million from tickets and
liquor,” he reports. “It showed a prof-
it, until I paid outstanding past bills.”

Still, he was a little surprised that
“there are a lot of fanatics around the
world obsessed with this shrine, and
it’s kind of eerie and weird to me.” It
is that fandom that helped sell his
family on the place. “We were look-
ing at it, and my grandpa, father,
mom, wife, and kids were saying |
was crazy to buy it, and then a bus
pulled up with tourists taking pic-
tures, and [ said, ‘That’s why.” My
father turmed around and said, ‘How
much did you pay them?’ ”

The final chapter might be written
shortly. The Stone Pony history and
events coordinator Eileen Chapman
reports that the City Council and the
developers were due to meet Jan. 13-
23, “at which time the plan will be in
place,” she says. “With enough pub-
lic outcry, I think the council would
be foolish to demolish it.”

Among those behind the campaign
who want to stay informed are Joan
Jett, Patti Smith, Little Steven van
Zandt, and Nils Lofgren. The Stone
Pony has helped launch many ca-
reers, including that of New Jersey’s
Bruce Springsteen.

NEW TICKET OPTIONS: As box-office
managers gather Jan. 22-25 in Atlanta
for the International Ticketing Assn.’s
annual conference, they'll discuss a

by Linda Deckard

few new options for filling arena seats.

Ticketmaster will be touting tech-
nology that allows season ticket-
holders of sporting events to forward
tickets online for games they cannot
attend, a technology that will even-
tually be available for concert tickets
as well. The recipient prints a new
ticket at home, for a fee. It’s being
rolled out at Nationwide Arena in
Columbus, Ghio, for NHL Blue Jack-
ets season ticket-holders.

Meanwhile, another hockey team,
the Minnesota Wild at Xcel Energy
Center in St. Paul, is offering “rush”
tickets to eight games this season,
another technology that will eventual-
ly be available for concerts. Fans can
line up at the box office to buy one of
200 $30 ducats that are sold 10 min-
utes into the game, which allows the
buyer to take any empty seat in the
arena unless the first purchaser shows
up (then the rush-ticket buyer would
have to find another empty seat). De-
tails would need to be worked out
with promoters before the system
could be applied to concerts.

Income is only $48,000 for the year,
but customer service and full arenas
are the true goals. “We’ve been sold out
for 70 games straight. It allows people
to get into the game that otherwise
would have no opportunity to get in,”
says Steve Griggs, Minnesota Wild VP
of customer sales and service.

TOP BOXSCORE: Bill Silva and An-
drew Hewitt, who are partnered
50/50 with House of Blues Concerts,
like to refer to their recent one-off
Guns N’ Roses New Year’s Eve con-
cert in Las Vegas as the “second an-
nual.” For the year 2000, Guns N’
Roses played the House of Blues in
Vegas for Silva and Hewitt. Last
year, it was the Joint at the Hard
Rock Hotel. “Doug Goldstein [Guns
N’ Roses’ manager] called us this
year,” Silva says. “It all came togeth-
er the last week in November.” Silva
said merchandise sales for the two-
night stand set a record per cap for
the Joint at $13.

SHUFFLING AROUND: Charlie Schil-
ling is now manager of the Colum-
bus (Ga.) Civic Center, and Ann Lar-
son will be GM of the MetroCentre,
Davis Park, and Coronado Theatre
in Rockford, Ill., effective Feb. 11,
replacing Brad Walsh. Larson is relo-
cating from Dallas, where she had
been VP/GM of Reunion Arena.

David Rosenwasser confirms that
he is no longer president of PMI,
which manages several Green Bay,
Wis., facilities. He had been presi-
dent for seven years.
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CONCERT GROSSES

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICEIS) CAPACITY PROMOTER
STING, RUFUS WAINWRIGHT Aladdin Theatre for the $763.276 7.026 Clear Channel
[P)odnnzninghts. Las Vegas $152/857 sellout Entertainment
ec. 1
PHIL LESH & FRIENDS, CRUSADER Henry J. Kaiser Arena, $750,500 15,800 Clear Channel
RABBIT, DEREK TRUCKS BAND Oakland $65 two sellouts Entertainment
Dec. 30-31
" GUNS N’ ROSES The Joint, Hard Rock Hotel,  $702.750 3979 Andrew Hewitt,
Las Vegas $300/$125 two sellouts Bill Silva Presents
Dec. 29-31
0ZZY OSBOURNE, ROB ZOMBIE, Continental Airlines Arena, $609,393 12333 Clear Channel
MUDVAYNE, SOIL Sast I;gﬂler'nrd, N.J. $75/$39.50 15,276 Entertainment
ec.
AMY GRANT & VINCE GILL, NICKEL  Gund Arena, $518,510 9705 "~ Clear Channel
CREEK, RACHAEL LAMPA glcvcllgnd $76/$26 16,500 Entertainment
ec
OZZY OSBOURNE, ROB ZOMBIE,  Verizon Wireless Arana,  $418,538 8820 Clear Channel
MUDVAYNE, SOIL Manchester, N.H. $75.50/$38 9343 Entertainment
Dec. 20
 AMY GRANT & VINCE GILL, NICKEL  Alistate Arena, $402,943 8.166 Clear Channel =
CREEK, RACHAEL LAMPA gnsemsnnt. n. $75/$25 14,578 Entertainment
ec. 1
0ZZY OSBOURNE, ROB ZOMBIE, HSBC Arena, $364,355 8,678 Clear Channel
MUDVAYNE, SOIL [8)uﬂaln, N.Y. $60/$39.50 10,677 Entertainment
ec. 16
AMY GRANT & VINCE GILL, NICKEL  Savvis Center, 350,269 9354 Clear Channel
CREEK, RACHAEL LAMPA 3‘. Louis $74/824 13,928 Entertainment
ec. 4
0ZZY OSBOURNE, ROB ZOMBIE, Hartford Civic Center, $340,192 8219 Clear Channel
MUDVAYNE, SOIL l[:arﬂnrd, Conn. $48.50/338.50 11,570 Entertainment
ec. 13
OZZY OSBOURNE, ROB ZOMBIE, Veterans Memorial Auditorium,  $331,883 T 6550 Clear Channel
MUDVAYNE, SOIL Bas Moines, lowa $65/839.50 10,795 Entertainment
ec.2
KENNY ROGERS Westbury Music Fair, $284.246 7,631 Clear Channel
Westbury, N.Y. $45 8,226 three shows Entertainment
Dec. 21-22
OZZY OSBOURNE, ROB ZOMBIE, Freedom Hall Coliseum, $278,350 569 " Clear Channel
MUDVAYNE, SOIL I[.)nuisv(i)lle, Ky. $65/$34.50 10,779 Entertainment
ec. 1
WEEZER, TENACIOUS D, JIMMY CSU Convocation Centre, $269.115 9,786 Clear Channel )
EAT WORLD Cleveland $27.50 10,000 Entertainment
Dec. 8
BLINK-182, 311, SUM 41, ADEMA,  CSU Convocation Centre,  $250.180 7678 " Clear Channel
PRESSURE 4-5, HOOBASTANK [c)Icvcland $35/$32 9,480 Entertainment
ec 14
THE IRISH TENORS Carnegie Hall, $248,215 2,729 Clear Channel
New York $125/835 2,804 Entertainment
Dec. 17
THE IRISH TENORS ~ DAR Constitution Hall, $215.375 3232 " Clear Channel
Washington, 0.C. $99.50/854.50 3,638 Entertainment
Dec. 13
KING CRIMSON, JOHN PAUL JONES Beacon Theatre, $192,730 4,048 Clear Channel
New York $65/$45/835 5.788 two shows Entertainment
Dec. 13-14
LYNYRD SKYNYRD, Beacon Theatre, $173,740 3,781 B Clear Channel |
JOE BONAMASSA gew Vnrk2 $60/$40 5,788 two shows Entertainment
ec. 11-1
KENNY ROGERS ctnow.com Oakdale $167.300 42271 Clear Channel
Theatre, Wallingford, Conn.  $47/$25 4,691 Entertainment
Dec. 20
WEEZER, TENACIOUS D, JIMMY Cumberland County Civic  $159.473 6043 " ClearChannel
EAT WORLD Center, Portiand, Maine $27.50 8,000 Entertainment
Dec. 11
BIG HEAD TODD & THE MONSTERS  The Fillmore, $152,193 3,933 Clear Channet
Oenver $42.50 sellout Entertainment
Dec. 31
NICKELBACK, SALIVA, DEFAULT Cumberland County Civic $149,820 7922 Clear Channel
Center, Portland, Maine $20 8,000 Entertainment
Dec. 14
HARRY CONNICK JR. Palace Theatre, $145,544 2,701 Clear Channel
Columbus, Bhio $64.25/$29.25 2,850 Entertainment
Dec. 1
THE IRISH TENORS ctnow.com Dakdale $144,874 2878 Clear Channel
Theatre, Wallingford, Conn.  $60/$38 4627 Entertainment
Dec. 12
HARRY CONNICK JR. Aerial Theater, $122,007 Clear Channel
Houston $62.50/$29.50 sellout Entertainment
Dec. 15
HARRY CONNICK JR. BJCC Concert Hall, $118.843 2925 Clear Channel
Birmingham, Ala. $49.50/$29.50 2,967 Entertainment
Dec. 12
HARRY CONNICK JR. McFarlin Auditorium, $118.288 2416 Clear Channel
Oallas $62.50/$29.50 sellout Entertainment
Dec. 14
OUTKAST The Tabernacle, $109,52% 1,945 Clear Channel
Atlanta $65 2,500 Entertainment
Dec.29
ALICIA KEYS, JA RULE, TOYA, A.J. Palumbo Center, $107.484 6,108 Clear Channel
CITY HIGH Pittsburgh $19.61 sellout Entertainment
Dec. 17
DAVE KOZ, BRENDA RUSSELL, Masonic Auditorium, $105,155 3,028 Clear Channel
RICK BRAUN, PETER WHITE, San Francisco $45/835 3,161 Entertainment
DAVID BENOIT Dec. 22
THE IRISH TENORS Palace Theatre, $98,522 2,036 Ciear Channel
Cleveland $59.50/$45.50 2716 Entertainment
Dec. 2
THE DISCO BISCUITS Electric Factory, $89,722 2,684 Clear Channel
Philadelphia $38/$35 sellout Entertainment
Dec. 31
DOO WOP EXTRAVAGANZA ctnow.com Oakdale $89,544 2362 Clear Channel
Theatre, Wallingford, Conn.  $45.50/$35.50 2,763 Entertainment
Dec. 15
BARENAKED LADIES, KYLE COOK ‘rsu Coliseum, $83.431 3277 Clear Channel
& THE NEW LEFT, TRANSMATIC, ianapolis $35/827 6,315 Entertainment
JOSH JOPLIN Dec. 13

Copyright 2002, VNU Business Media, Inc. All rights reserved. Boxscores should be submitted to: Bob Allen, Nashwille.
Phone: 615-321-9171. Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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p> ORIGINAL SOUNDTRACK

A Walk to Remember

PRODUCERS: various

Epic/Sony Soundtrax 86311

Despite a quality recording history that
includes a handful of shoulda-been-
smashes, Mandy Moore has been viewed
by the world at large as a teen-pop also-
ran to Britney Spears and Christina
Aguilera. On this soundtrack to her
first major feature film, she makes one
more bid to become the pop star she
deserves to be. Besides the sweet lead
single, “Cry” (also featured on her
recent eponymous Epic set), A Walk to
Remember presents Moore as a per-
former capable of infusing such radio-
ready ballads as the haunting “Only
More” and gently percussive “It’s
Gonna Be Love” with youthful charm
and heartfelt emotion. In addition to
Moore, the soundtrack features up-and-
coming pop band Switchfoot, which
oozes Total Request Live potential on
the engaging lite-rock jam “Dare You to
Move” and on the acoustic-rooted
“You.” Also contributing are Toploader,
Rachel Lampa, and Cold, among others.
But, in the end, nothing pulls the lis-
tener too far from Moore. And in this
setting, that’s just fine.—LF

LIFESTYLE

Frontier

PRODUCERS: Lifestyle and Sean
Drinkwater

ArchEnemy 020

A departure from the loungey vibe of
the group’s first disc, At the Risk of
Sounding Pretentious, a pared-down
Lifestyle (from 12 to four members)
offers Frontier, a hook-laden collection
of pure synth-pop. For an idea of what
it sounds like, picture Morrissey on
Prozac fronting A-ha. If reunions from
both New Order and Roxy Music have
yet to prove that another revival of '80s
nostalgia is under way, Lifestyle’s Fron-
tier is further evidence. Even the
album’s cover looks like an outtake
from the movie Tron. Lifestyle has friv-
olous fun with such songs as “I'd Real-
ly Like to Make out With You” and “It

ELBOW

Asleep in the Back

PRODUCERS: Steve Osborne, Danny Evans,
and Elbow

V2 27116

Although Manchester, England-based
Elbow has certain stylistic traits in
common with U.K. rock colleagues
Doves and Coldplay, the group’s debut,
Asleep in the Back, boasts a wealth of
distinctive qualities that have made it
a critical fave abroad. Foremost is Guy
Garvey's elegantly husky voice, which
is the centerpiece of the mournful
piano ballad “Powder Blue” and the
bittersweet, acoustic closer, “Scattered
Black and Whites.” The band’s collec-
tive songwriting skills impress fre-
quently, particularly on “Newborn,” a
71/2 minute epic that explodes into
cathartic torrents of sound. Indeed,
Elbow's ability to stretch a wide range
of emotions over lengthy, multi-
faceted songs demands repeat listens
for such cuts as the Beta Band-ish
“Any Day Now" and the more aggres-
sive “Bitten by the Tail Fly,” which
recalls the late, great psychedelic
flourishes of the Verve. An accom-
plished debut that bodes well for
Elbow’s fortunes on these shores.—JC

T L 1

TRIO MOCOTO

Samba Rock

PRODUCERS: Mauricio Tagilari and Jodo
Parahyba

Ziriguiboom/Six Degrees 657036 1061
Thirty years after their recording
debut and 26 years since their last
album, the original members of
Brazil’s Trio Mocot6—Luiz Carlos
Fritz, Nereu Gargalo, and Jodo
Parahyba—return with a new set.
That Samba Rock is musically
superlative was expected, given the
pedigree of the players. What's sur-
prising is the relevance of the music
and the contemporary feel of Mocotd’s

I

blend of samba, funk, and jazz. Alter-
nately whimsical and virtuosic,
Samba Rock transforms such basic
samba tracks as “Nereu Nereu” into
musical kaleidoscopes, where soul-
tinged vocals intertwine with jazz riffs
and touches of electronica. Although
instrumental tracks like “Mocot6
Beat” are jazz-skewed, Samba Rock is
eminently danceable; its Brazilian per-
cussion and choruses, as well as
humorous vocals, make for one high-
caliber joy ride—LC

NITIN SAWHNEY

Prophesy

PRODUCER: Nitin Sawhney

V2 27103

Anglo-Asian artist Nitin Sawhney
spent four months traveling the
world in search of emotional con-
nections. Along the way, he recorded
musicians, singers, politicians, trib-
al leaders, teachers, shamans, and a
taxi driver in Chicago. Nelson Man-
dela, Algerian rai master Cheb
Mami, Anglo-Yemeni singer Natacha
Atlas, Yothu Yindi founder Man-
dawuy Yunupingu, the English
Chamber Orchestra, and the London
Community Gospel Choir all found
their way onto his fifth album, the
sublime Prophesy. Throughout,
Sawhney effortlessly traverses
dance/electronica, pop, and World
Music, infusing the enchanting and
graceful landscape with touches of
samba, drum’n’bass, flamenco,
gospel, funk, classical Indian, jazz,
and hip-hop. Highlights include the
breathtaking “Sunset” and the sinis-
ter “Cold & Intimate.” Ultimately
challenging, Prophesy will reward
those who give it the chance it so
deserves.—MP

Doesn’t Mean That I Don’t Love You if I
Forget to Call You Back”—and lyrics
like “At least then I'd return your e-
mails.” With enough positivity and
catchy melodies to put a smile on the
face of even the biggest cynic, one
might be tempted to call Frontier an
album of mindless retro-pop. Just don’t
expect to hear any apologies from the
band. Contact 617-254-3304.— WP

RICHARD JULIAN

Good Life

PRODUCER: Brad Jones

My Good Man 10022

Julian is a folk-inspired singer/song-
writer who has the praise of colleagues
like Randy Newman but has yet to con-
nect with mainstream consumers. On
Good Life, he takes his best crack at
being user-friendly, while also remaining

true as the highly literate storyteller that
he’s always been. Cuts like the pensive
yet funk-fortified “Trick Candle” and the
playful, rock-etched “Everything's Cool”
match smart lyrics with infectious
melodies and accessible choruses. Julian
is still at his best in a live setting, where
his words take on a delightfully vivid,
three-dimensional life. But Good Life
shows that he can effectively channel

and contain his work in concise, bite-
sized pieces, too. All he needs are a few
heroes at triple-A radio. For info, log on
to richardjulian.com.—LF

R&B/HIP-HOP

p KRS-ONE AND THE TEMPLE OF
HIP-HOP

Spiritual Minded

PRODUCER: KRS-One

In The Paint/Koch 8363

Rap pioneer KRS-One has traveled a
long way since he and DJ Scott La
Rock laid down the facts of inner-city
street life on 1987's Criminal Minded.
The rapper, who in recent years served
as a Reprise/Warner Bros. A&R execu-
tive, has discoursed on everything
from irresponsible sex to artists’ rights.
Taking his teachings to another level
(“I'm a teacher like the reefer, going
straight to your head”), KRS-One is
now traveling down the holy hip-hop
trail. With such gospel disciples in tow
as B.B. Jay and T-Bone, the rapper’s
still-pointed messages (“Iced out and
rocked up, what'’s the point if you're
getting locked up?”) are grounded in
spiritual principles supplemented by
scriptural references and laid against a
backdrop of hip-hop, jazz, and Latin-
inflected beats. Best of the lot includes
“Trust,” “God Is Spirit,” and “Never
Give Up.” Many PDs will probably shy
away from this, but they shouldn’t.
Everyone needs inspiration every now
and again.—GM

DANCE/ELECTRONIC

p> JOHNNY VICIOUS

Ultra.Dance 01

PRODUCERS: various

Ultra 1111

Late last year, New York City-based
Ultra Records issued one of the best
U.S. chill-out compilations with
Ultra.Chilled 01. As if to even the bal-
ance, the label unleashes what is very
much that set’s antithesis. The two-
disc Ultra.Dance 01 revels in hard-hit-
ting beats and swaggering rhythms.
Throughout, DJ/remixer Johnny
Vicious—who seamlessly beat-mixed
the set—deftly recreates a night out in
most any big-city club. Unlike too
many DJs who create mixed compila-

(Continued on next page)

SAM COOKE

Keep Movin’ On

COMPILATION PRODUCERS: Jody Klein

and Teri Landi

ORIGINAL PRODUCERS: Sam Cooke, Luigi
Creatore, Hugo Peretti, and Al Schmitt
Abkco 18771-3563

Keep Movin' On doubles as a vocal
accompaniment to VH1’s recent illumi-
nating Legends special about the
charismatic soul/pop singer responsible
for such '50s and '60s hits as “You Send
Me” and “Wonderful World." A lover of
music and a voracious reader, Cooke
constantly experimented during an all-
too-brief career that found him cre-
atively pairing banjos, flutes, lush
strings, and French horns with gospel

V I TAL

harmonies. Whether wrapping his own
distinctive, gospel-bred vocals (his dad
was a Baptist minister) around a dance
jam (“Another Saturday Night"), a love
ballad (“Falling in Love™), or pop stan-
dard (“You're Nebody "Td Somebody
Loves You"), Cooke made each song his
own, packing an emotional punch that
still carries considerable weight nearly
40 years after his untimely death in
1964. Chief among the collection’s
highlights are the never-released “I'm
Just a Country Boy” and the newly dis-
covered title track, whose inspirational
lyrics underscore Cooke’s burgeoning
focus on racial issues. It is a focus that
resonates throughout his haunting “A
Change Is Gonna Come”—a song that.

R E |

according to Peter Guralnick’s liner
notes, Cooke rarely sang in public.
Thankfully, it's now here to stay.—GM

S

S U E S

BRUCE COCKBURN

Anything Anytime Anywhere: Singles
1979-2002

COMPILATION PRODUCERS: Bruce
Cockburn and Colin Linden

ORIGINAL PRODUCERS: various

True North/Rounder 11661-3180

More than 20 years ago, when he al-
ready had a decade’s worth of albums
under his belt, Canadian singer/song-
writer Bruce Cockburn was advertised
to American consumers as “Canada’s
best-kept secret.” Still a relative
unknown south of the border, Cock-
burn’s new singles collection should
help secure his deserved spot in the
domestic pop landscape. This digitally
remastered set kicks off with the new

single “My Beat” (featuring Patty Grif-
fin on backing vocals), a haunting bike
ride through the Ottawa native’s new
hometown of Montreal. Also new is the
disc’s closing title track, a country iove
ballad with background voicings by the
Fairfield Four. What lies between
traces a creatively fertile period in
Cockburn'’s career, encompassing the
top 25 U.S. hit, “Wondering Where the
Lions Are,” the political “If  Had a
Rocket Launcher,” and “Last Night of
the World.” The latter perfectly cap-
tures Cockburn’s singular musical sen-
sibility, combining the spiritual and
worldly, the outward and inward. The
entire set is tastefully arranged and
produced.—JB
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(Continued from preceding page)

tions, Vicious has a way of tempering
decidedly underground sounds with
more mainstream fare. Which explains
why Amber’s “Yes” segues into lio’s
“Rapture {Feels so Sweet),” why Green
Velvet’s “La La Land” bumps into Peter
Rauhofer + Pet Shop Boys = The Col-
laboration’s “Break 4 Love,” and why
Suzanne Palmer’s “Hide U” slides into
Tukan’s “Light a Rainbow.” Smartly,
Vicious divides the discs into “main
floor” and “underground,” both of
which make for the perfect soundtrack
in those pre-going-out hours.—MP

COUNTRY

COLLIN RAYE

Can’t Back Down

PRODUCERS: James Stroud and Collin
Raye

Epic 85794

Collin Raye’s swan song at Epic is pre-
dictably a mixed bag that once again
seems to often misdirect the artist’s
considerable vocal powers. Raye is
underrated as a purveyor of energetic
uptempos; his muscular tenor ham-
mers expansive—if formulaic— “seize
the moment” treatises like “Gypsy
Honeymoon” and “Young as We're Ever
Gonna Be.” But as on past projects,
Can’t Back Down is weighed down by
an overabundance of piano-based bal-
lads, which, however well-performed,
become snooze-inducing in the aggre-
gate. In this category are the plodding
“It Could Be That Easy,” the calculat-
ingly sappy “What I Need,” and Michael
McDonald’s comatose “I Can Let Go
Now.” The closest things to country
music here are the well-written “Ain’t
Nobody Gonna Take That From Me”
and the soulful, softly percolating
“Dancing With No Music Playing.” Bet-
ter yet are “You Always Get to Me,”
“What I Did for Love,” and the neatly
syncopated “One Desire,” all of which
Raye infuses with a smoldering sense
of urgency. In any case, there are easily
a half-dozen strong single opportuni-
ties here. —RW

RODNEY HAYDEN

The Real Thing

PRODUCER: Robert Earl Keen

Rosetta Records 2004

Rodney Hayden’s debut release on
Robert Earl Keen'’s Rosetta Records
heralds the arrival of a major talent
and true country singer. At 21, Hayden
may be young, but he possesses a keen
understanding of things honky-tonk,
as evidenced right out of the gate by

the twangfest title cut and insinuating
delivery of Billy Joe Shaver’s “Black
Rose.” Hayden shines as an insightful
songwriter on such cuts as “Tryin’ to
Find Myself,” the too-country “Back in
Your Arms,” and the fiddle-laced
“Heartaches & Highways.” He swings
and sways with authority on “Mighty
Lonesome Sound,” and his mature
baritone nails such ballads as Tom
Waits’ “I Hope That I Don’t Fall in Love
With You” and Hayden's own “I'll Give
You Love.” The bittersweet Texas waltz
“December Waltz” goes down like a
shot of whiskey. For anyone who may
be vague on the subject, this is country
music. Racked by Southwest Whole-
sale.—RW

LATIN

3 CON SALSA

Homenaje a Los Grandes

PRODUCERS: Eduardo Reyes and
Alejandro Montalban

Mock & Roll/Lideres 744 950 347
Covering classics made great by dis-
tinctive voices is always a risky propo-
sition. Alquimia managed to do it with
Sonora Matancera’s repertoire by pre-
senting itself as a vocal novelty act,
even as it remained faithful to the orig-
inal Sonora arrangements. 3 con Salsa
{which, like Alquimia, includes one
female singer and two male singers)
faces a more difficult task in its hom-
age to Fania All Stars, given the range
of singers who have collaborated with
Fania and the almost sacrosanct
stature many of the original versions of
these songs have. As a result, Homena-
Jje works best the further it departs
from the originals, even as the musical
arrangements remain unflinchingly
faithful. The opening “Sombras,” the
best track here, features marvelously
warm male/female vocals, done with
personality and swing. But “Quim-
bara,” originally recorded by Celia
Cruz, sets itself up for comparisons
and ends up lacking—singer Diane’s
remarkable vocal prowess notwith-
standing. The palest replica of all is
Rubén Blades’ “Pedro Navaja,” which
should never have been attempted.
Despite its imitation-only shackles, 3
con Salsa manages to rock in many
places, but in others it can’t help but
sound restricted. A little vocal liberty
would have gone a long way here.—LC

VARIOUS ARTISTS

Latin Lovers/Canciones de Amor
PRODUCERS: various

Rhino/BMG R2 76712/DR(C12896
Compilations of romantic Latin stan-

dards are about as common as compi-
lations of Cuban music, with the main
difference being that they've been
floating around for years. What sets
Latin Lovers apart is the fact that it
arrives via a non-Latin label (as part of
Rhino’s Heart Beat series) and as
such, may reach an audience not
entirely familiar with this music. This
fan uses the word “entirely” because
the spotlighted repertoire—from the
'30s, "40s and '50s—is all tried and
true. It includes what many consider
some of the best Spanish-language
songs of all time, performed by some
of the best interpreters of all time
{Lola Beltran with “Noche de Ronda”
and “Solamente Una Vez,” Los Tres
Ases with “El Reloj,” Pedro Vargas
with “Piel Canela,” to name a few).
Rhino is to be commended for finding
some of the most representative ren-
ditions of the material and at the same
time, affording variety; the trio-format
“El Reloj,” for example, is in sharp
contrast to José Alfredo Jiménez's
mariachi rendition of “Si Nos Dejan”
and Benny Moré’s tropical version of
the bolero “Cémo Fue.” Non-Spanish
speakers, though, may be slightly con-
founded by the English translations
{in the CD booklet), which don't
always capture the same emotion as
the originals.—LC

% MARIE LEBLEU & THE COMITZ
Come On Up!

PRODUCERS: Dave Youngman and Mary
Cohn

lzatso Music 2001

This really fine, thoroughly indie blues
project delivers an uptown sound that
we simply don’t hear enough of today.
Lead vocalist Mary Cohn has a delight-
fully polished sense of swing and a
knack for turning a lyrical phrase in
just the right way. Indeed, Cohn is one
sophisticated lady at the microphone.
While she commands a smokey cabaret
blues sound like few of her peers—wit-
ness “Is You Is or Is You Ain't My
Baby”—she can also tear it up {(“Rock
This House”), as well as slip into some-
thing more sultry (“High Tempera-
ture”). Cohn’s bandmates, led by
pianist/sax man Dave Youngman, are
also on top of it. Youngman and gui-
tarist Alan Heckle solo with terrific
verve, and the Steve Boletchek/Buster
Quin rhythm section is a groove duo.
Because blues with this much convic-
tion doesn’t happen along every day, it
deserves to be heard sooner, not later.
Contact 919-876-3219.—PVV

WORLD MUSIC

% HOUSSAINE KILI

Mountain to Mohamed

PRODUCER: Houssaine Kili

Tropical Music 68818

This release has enjoyed great success
in Europe, and it’s not difficult to
understand how that happened. Kili, a
Moroccan musician, is a rare talent
and an artist with a keen ear for a wide
variety of styles. Though the title track
is steeped in the North African rai
sound {despite decidedly American
horn work), Kili’s musical sensibility
also draws extensively on gnawa,
Berber, and chaabi influences. Kili also
performs a pretty cool tabletop tap
dance during “Attan” and possesses the
intestinal fortitude to cover Neil
Young’s “Cowgirl in the Sand.” Cer-
tainly a Moroccan would understand
the sand part of the song, but Kili
understands a lot more than that, and
his cover is a treat. This is tour-de-
force world music. Distributed by MSI
in Miami.—PVV

MASSILIA SOUND SYSTEM

3968CR13

PRODUCER: Massilia Sound System
World Village 469004

It’s great to hear from a Marseille-based
group. The French city offers a distinc-
tive cultural mix, which is abundantly
evident in Massilia Sound System’s col-
orful music. The group members are
quick to cite the ragamuffin reggae
style as an important influence, but this
loose-knit musical conglomerate is all
over the place—musically, that is. The
rhythmic and tonal influences of North
African rai and Berber music are
prominent in several tunes, including
“Pauvre des Nous.” Hip-hop is an al-
most constant presence in the act’s
sound, whether it be overt or implicit.
The same is also true for dub reggae. A
fine madness pervades this fine disc,
with the System adroitly going from
the regional oddity (“Tout le Monde
Ment”) to spoken word (“Vida”) to the
solid urban vibe of a track like “Tenson
du Bambou.” Distributed in the U.S. by
Harmonia Mundi.—PVV

CLASSICAL

% STEVE MARTLAND BAND

Horses of Instruction

PRODUCER: Chris Craker

Black Box 1033

Maverick U.K. minimalist Steve Mart-
land made waves with his initial discs
for British dance/rock indie Factory

and BMG’s now-defunct Catalyst art-
house imprint; with their dynamic
manifesto of sound, Martland and his
devoted players often appealed more
to enlightened rock fans than to die-
hard classicists. The high-impact
rhythms of Dutch minimalist Louis
Andriesson can be heard in Martland’s
work, but the younger composer
offers a more vernacular brand of
melody than his teacher. Featuring
seven premiere recordings, Horses of
Instruction serves as an ideal primer
for the Martland Band aesthetic.
Sounding like an assembly line in
song, the 15-minute title track should
thrill fans of the upbeat Michael
Nyman. “Kick” puts manic twists on
old English fiddle music, while “Mr.
Anderson’s Pavane” sets a more stately
spin on the Renaissance slow dance.
And in a piece to raise the bar on
rock/classical crossover, “Terminal”—
originally penned for British rock
band Spiritualized—is a thrill ride of
edgy melody and percussive drama.
Distributed in the U.S. by Harmonia
Mundi and in the U.K. by Select.—BB

CHRISTIAN

p THE WAITING

Wonderfully Made

PRODUCERS: Todd Olsen and Bryan Lennox
Inpop POD1240

This talented Georgia pop/rock outfit
has a knack for creating vibrant music,
with the end result immensely appeal-
ing. This tradition is continued on
Wonderfully Made, a recording with a
thread of hopefulness running through
it. The title cut is a buoyant tune that
celebrates being one of God's creations.
Consider these words: “I'm made with
my Father’s hands/I'm made with his
breath of life/I'm fearfully, wonderfully
made.” “Take Me As I Am” is a beautiful
ballad about God’s unconditional love.
Lead vocalist Brad Olsen infuses each
song with heart, soul, and integrity.
He's superbly accompanied by his
brother Todd (keyboards, guitars, and
harmonica), bassist Clarke Leake, and
drummer Brandon Thompson. The
predominantly jubilant record takes a
detour with the poignant “Sleepless,” a
track Brad Olsen wrote (with Chris Fal-
son) after a member of his Atlanta
church was killed in a shooting spree.
It's a compelling piece of work, but
then again the celebratory songs are no
less enthralling, and in a world strug-
gling with devastation and loss, Won-
derfully Made is akin to discovering
water in the desert—refreshing, sooth-
ing, and utterly essential. —DEP

CRANES

Future Songs

PRODUCERS: Jim Shaw and Alison Shaw
Instinct INS592

Upon placing the new Cranes disc in
your CD player, don’t simply press
the play button. Instead, go directly
to track seven. The appropriately
titled “Fragile” is true beauty, with
angst-free guitar, celestial atmos-
pherics, and tender, dub-inflected
percussion forming the lush founda-
tion over which singer Alison Shaw
soothes by repeating the one-word
title over and over again. Once
“Fragile” has embedded itself into
your subconscious, investigate other
delicate tracks like the lyrically

N OTEWOR

crancs

FUTURE SONGS

empowering, musically arty “Sun-
rise,” the captivating “Don’t Wake Me
Up,” and the hopeful “The Maker of

Heavenly Trousers.” FYI: The U.S.
version of Future Songs includes
three bonus tracks: “In the Reeds”
and remixes of “Fragile” and “Don’t
Wake Me Up."—MP

VARIOUS ARTISTS

Home Alive, Volume Il: Flying Side
Kick

PRODUCERS: various

Broken Rekids 91

OK, kids . . . time to raise your col-
lective consciousness. Flying Side
Kick gathers some of the more pro-
minent social/political activists on
the West Coast punk circuit to help
promote Home Alive—a Seattle
based anti-violence project that

T H Y

offers affordable self-defense classes
and provides public education and
awareness, among other services. All

the songs are previously unreleased
and are exclusive to this release. In
fact, many of them were written and
recorded specifically for this project.
As with most collections of this na-
ture, the material varies wildly in
quality. One of the set’s stronger mo-
ments is delivered by Indigo Girl
Amy Ray, who teams with the Butch-
ies on the thought-provoking, guitar-
drenched “On Your Honor.” Also
quite potent are Carrie Akre’s pensive
“Wishing You Well” and the Need's
riotous rendition of Metallica’s “Frayed
Ends of Sanity.” In all, a worthwhile
collection that serves an even better
cause. Support it. Contact: Broken-
Rekids.com or HomeAlive.org.—LF
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CHRISTINA MILIAN FEATURING JA
RULE Get Away (3:41)

PRODUCER: Irv Gotti

WRITERS: C. Milian, 1. Lorenzo, and J.
Atkins

PUBLISHER: not listed

Def Soul 15492 (CD promo)

One could call Ja Rule the industry’s
enabler. It seems that any artist (or
label) these days that doesn’t have confi-
dence in their own work enlists his help.
Christina Milian was off to a respectable
start with her sing-along debut “AM to
PM,” but she calls upon every cliché in
the book for her follow-up, “Get Away.”
The result is a grating, generic track in
which the rapper is the star, while the
vocal is reduced to a connect-the-dots
presence somewhere in the background.
The presence of high-profile rappers is
the millennium’s version of what '80s
samples were to the '90s—a lazy way to
gain acclaim when there’s otherwise not
a lot of substance to get radio’s atten-
tion. But no dice here. Christina Milian
is as integral to this track as a cherry on
ice cream—a nice topping, but far from
the main event. And with Ja Rule’s dom-
inant presence on four other songs in
the current top 40, we're wondering
when enough is enough.—CT

COUNTRY

GARY ALLAN The One (3:38)
PRODUCERS: Tony Brown and Mark
Wright

WRITERS: K. Manno and B. Lee
PUBLISHERS: Lucky Girl Music, Migraine
Music, ASCAP

MCA 02195 (CD promo)

Gary Allan is one of those artists who
consistently puts out good, solid country
music, and this effort is no exception. The
latest single culled from his Alright Guy
album gives Allan a chance to showcase
the depth and texture in his honky-tonk-
tempered voice. It's an affecting perform-
ance that shows a tender side to this Cali-
fornia country boy. The pretty ballad,
written by Karen Manno and Billy Lee, is
an absolute winner. The lyric finds a man
offering to wait patiently for the woman
he loves to return his affection: “No rush
though I need your touch/I won't rush
your heart/Until you feel on solid ground,
until your strength is found.” Allan infus-
es the lyric with a hopefuiness and
warmth that is underscored by the gently
sighing steel guitar and delicate lead gui-
tar. This is a record that should keep pro-
grammers in his corner and add to his
reputation as one of the new kids with
staying power.—DEP

JOE STAMPLEY w/TONY STAMPLEY
If It Ain’t One Thing (It’s Another)
(2:22)

PRODUCER: Joe Stampley

WRITERS: J. Stampley, T. Stampley, and
B. Carmichael

PUBLISHERS: Mullet Music/West Express
Music/Tony Stampley
Music/Ensign/Montana Connection, BMI
Critter Records 615 255-1212 (CD
promo)

This rousing father/son duet serves

MANDY MOORE Cry (3:48)
PRODUCERS: James Renald and Peter
Mokran

WRITER: J. Renald

PUBLISHERS: EMI Blackwood
Canada/Audio Spunk, BMI

Epic 61430 (CD track)

Time was when MTV’s TRL was a
dominant touchstone to pop cul-
ture, where video hits more often
than not translated into radio
favorites. But those controlling the
airwaves have their own agenda
now, which must explain why Mandy
Moore’s previous “Crush”—which
spent weeks at the top of 7RL's daily
countdown—was completely
shunned by top 40 programmers.
It’s a head scratcher, considering
what an absolute gem the track is,
coupled with Moore’s widespread
popularity among pop radio’s pri-
mary target. So will those same cor-
porate radio executives miss “Cry”
as well? Here’s another exceptional
song that shows this artist's above-
board talent and vocal versatility.
Lamenting over a relationship that
ended far too soon, Moore sings
plaintively to the strumming of gui-
tars and a keen palette of acoustic
instrumentation. The melody is
instant, mature, and easily deserving
of a place high on the charts. It’s
also the cornerstone of Moore’s
upcoming film, A Walk to Remem-
ber. What a crying shame if radio
again misses out on the most obvi-
ous hits it's offered. —CT

s P O T L I

BRANDY What About Us? (3:56)
PRODUCER: Rodney “Darkchild” Jerkins
WRITERS: R. Jerkins, K. Pratt, L.
Daniels, and F. Jerkins il
PUBLISHERS: EMI Blackwood/RK
Productions/Ttarp Music/Songs of
Windswept Pacific/Ensign Music/Fred
Jerkins Publishing, BMI; EMI April/
LaShawn Daniels Productions, ASCAP
Atlantic 300724 (CD promo)

It seems like forever and a day since
Brandy was singing, “The Boy Is
Mine” (it was 1998). She returns on
the eve of her 23rd birthday with a
Rodney Jerkins-helmed track that is
so striking, it’s destined to be one of

What About Us?

those marked love-it-or-hate-it songs.
Brandy sings against the beat, as if
someone messed up synching the
vocal with the instrumental track. It’s
jarring, for sure, but destined to be
the kind of reaction record that grabs
listeners by the scruff—there won't
be a passive ear in the house. The
song definitely focuses on Jerkins’
skills as a contemporary tastemaker;
the production is in charge here, with
Brandy merely giving a face to his
work. Certainly, this is an effective
way to let the world know that this
charmer has returned (sans braids),
and it’s destined to be a monster at
radio. But what a shame that Brandy
is just a generic voice over a track.
We look forward to future singles
where we can actually hear her as
the star—CT

G H TS

ALABAMA The Woman He Loves
(3:48)

PRODUCERS: Teddy Gentry and Randy
Owen

WRITERS: T. Seals and E. Setser
PUBLISHERS: Irving Music/Baby
Dumplin’ Music, BMI

RCA 69096 (CD promo)

There’s a reason the guys from
Alabama—Randy Owen, Teddy Gen-
try, Jeff Cook, and Bennett Vartan-
ian—have won every country music
award and garnered nearly every
possible accolade during the past
two decades—they are one
immensely talented and very classy
act. They continue to demonstrate
their hit-making skills on this lovely,
understated record. Alabama has
always had a knack for recording
love songs that the average country
music fans readily relate to and
embrace as their own story. They do
it again on the gorgeous “The
Woman He Loves.” Penned by Eddie
Setser and Troy Seals, the chorus
says, “You can tell a lot about a man
by the woman he loves/'Cause noth-
ing else shows a part of his soul like
she does.” It’s a beautiful lyric, and
lead vocalist Randy Owen puts his
heart and soul in each tender line. In
a sea of soundalike newcomers on
country radio, this man’s distinctive,
smooth, Southern voice feels as
inviting as a warm, handmade quilt
on a chilly winter's evening. From
the quartet’'s When It All Goes
South, its 23rd album on RCA.—DEP

as a frisky reminder of how much
fun a couple of goed ole boys from
Louisiana can have when they just
cut loose in the studio. Joe Stampley
was a staple on country radio in the

"70s and '80s, and he has continued
to be a strong live act on the road.
He resurfaced on record fast year
with a wonderful album, Somewhere
Under the Rainbow. This new single

is culled from that collection and
features his up-and-coming son,
Tony, newly signed to DreamWorks.
Timing out at 2:22, the single is
quick and potent. Both singers have

JOE BONAMASSA Miss You, Hate You
(3:37)

PRODUCER: Tom Dowd

WRITERS: J. Bonamassa and R. Feldman
PUBLISHER: not listed

Medalist Entertainment 1000 (CD
promo)

When Bob Seger called for some of
that old time rock’n’roll all those
years ago, he could have been
harkening Joe Bonamassa, who's got
the blues so bad, you'll swear he’s
been coming up against hard knocks
for decades. He's actually only 24,
but he has already worked with and
gained acclaim from the likes of
George Thorogood, John Lee Hook-

&

NOTEWORTHY

er, Gregg Allman, and Phil Ramone.
In fact, he started playing guitar at
age 4, and warmed up for B.B. King

in upstate New York at the age of 12.
Debut single “Miss You, Hate You”
throws in all the ingredients of a
classic rock moment, led by a thrush
of driving guitars, courtesy of Bona-
massa, and a vocal that sounds like
sandpaper against velcro. Four ver-
sions complement the CD promo,
adding varying degrees of his guitar
virtuosity—stations would do well to
go with the full-length rock remix,
which smokes like a cannon. Bona-
massa is a bold talent, who rises
above narrow radio formatics. Air-
play is well-deserved, but this guy is
destined to break bad with or with-
out corporate radio’s aid.—CT

impressive but quite distinctive
vocals, and there’s a raucous road-
house energy that makes this an
appealing record. Lyrically, the song
brings to life an oft-used cliché in
the title that sums up everyday frus-
trations. Listeners will find it relat-
able, and programmers would do
well to give it support. After all, how
often do they have a chance to let
their audience hear a well-loved,
familiar voice and introduce them to
his talented offspring at the same
time?—DEP

ROCK

SHANNON MCNALLY Down and Dirty
(3:51)

PRODUCER: Ron Aniello

WRITER: S. McNally

PUBLISHER: not listed

Anise/Capitol 15146 (CD promo)
Shannon McNally previews her Juke-
box Sparrows, which streeted Jan. 8,
with this laid-back hybrid of Ameri-
cana. Singer/songwriter McNally,
continuing the proud and rare tradi-
tion of female blues-rockers like Bon-
nie Raitt, assembles a number of leg-
endary session men for the album, an
excellent lineup for a first outing.
But the real star on this cut is
McNally's rich, soulful voice, as it
slides over the notes with just a hint
of twang; hearing that voice, in fact,
makes it hard to believe that McNally
is actually from Long Island, N.Y. The
song moves along courtesy of a funky
bass line from all-star bassist Bob
Glaub. Ron Aniello puts the track
together; the man who combined
bowed strings with rock on Life-
house’s “Hanging by a Moment”
punctuates the breakdown on “Down
and Dirty” with a toy piano line. This
is solid fare for triple-A, especially for
any blues specialty shows.—EA

DANCE

LAURA BRANIGAN The Winner Takes
It All (6:35)

PRODUCERS: Matt Piso and Vito
DelLaura

WRITERS: B. Andersson and B. Ulvaeus
PUBLISHER: Polar Music International
AB

Behemoth-Boink Records (12" single)

It seems like a lifetime since we last
heard from '80s diva Laura Branigan.
After years of false starts and unful-
filled rumors, the diva behind such
evergreens as “Self Control,” “Soli-
taire,” and “Gloria” returns with her
take on the 1980 top 10 ABBA classic
“The Winner Takes It All.” Stalwart
fans of Branigan have likely shaken
their booties to the lively strains of
Agnetha, Frida, Benny, and Bjorn’s
original version, and that remains a
tough act to follow. But Branigan
gives it the gusto on a track that does-
n’t try to be self-consciously trendy. It
starts off slowly and quietly, and then
explodes into a satisfying high-energy
thumper, with that instantly recogniz-
able soprano taking no prisoners.
Those who long for the days when
vocalists led the way on the dancefloor
will feel like they're breathing in
spring air with this welcome return.
For information, contact distributor
Strictly Rhythm at 212-254-2400—CT

cn"]’nln“‘l‘nns. Eric Aiese, Deborah Evans Price, Chuck Taylor. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. NEW & NOTEWORTHY: Exceptional releases by new or upcoming artists.
* PICKS (»): New releases predicted to hit the top half of the chart in the comesponding format. CRITICS’ CHOICES (¥): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review copies to Chuck Taylor (Billboard, 770
Broadway, 6th fioor, New York, N.Y. 10003) or to the writers in the appropriate bureaus.
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WE WANT THE FUNK: Original Brides
of Funkenstein member Dawn Silva
isn’t about to let the current airplay
climate thwart the effort behind her
body-shakin’ solo debut. A/l My
Funky Friends, on SilvaSound Mu-
sic/JDC Records. She has been her
own publicist/booking agent/ man-
ager on the project. And she’s
preparing a follow-up CD.

“Mainstream is telling me I'm too
new for an old-school format and too
old for a new-school format,” Silva
says. “What does that mean? It’s a
nice way of saying, ‘No, we're not
going to play it.” It's not fair what
radio is doing: ostracizing the entire
35-50 market. It might be why the
industry is in such a slump—con-
sumers aren't feeling the music that’s
being pushed.”

Available through such domestic
outlets as Amazon.com, Silva’s
album has spun off the single “Red
Light District” overseas through
Challenge Records/JJTrac. It’s mak-
ing noise in Holland, Germany,
France, Belgium, and Switzerland,
and college radio’s embrace of the
CD also led to a licensing deal in
Canada and an opening gig there
last July for Interscope’s Bilal.

Players on the set—a blend of old-
school funk, urban contemporary,
and rock beats—include Silva’s
musical friends and legendary musi-
cians Fred Wesley and Bernie Wor-
rell, as well as new-school producer
D’LaVance (the Isley Brothers, Ste-
vie Wonder). Still in the early plan-
ning stages with her sophomore
project, Silva has already secured the
production services of Walter
“Junie” Morrison (member of the
Ohio Players, who also wrote Par-
liament Funkadelic’s “Knee Deep”)
and St. Paul Peterson (from the
Prince camp and currently touring
with Oleta Adams).

The Sacramento, Calif.-based Silva
leaves for Holland in March to pro-
mote the new single and shoot a video.

The Blues.

by Gail Mitchell

Upcoming stops include Switzerland,
Denmark, and South Africa.

“You can’t take the funk out of the
chick,” declares Silva, who says she’s
still in contact with funk godfather
George Clinton. “We're a big funk
family that manages to stay togeth-
er. Hopefully, I can open up on some
dates with him this year. But I want
to give it a run on the solo end and
try to see if I can make it on my own.”

ATLANTIC CROSSING: Atlantic pro-
motes Ronnie Johnson to senior
VP/GM of its urban division. Over-
seeing daily activities of the mar-
keting, promotion, and publicity
staffs, he’ll cantinue to be based in
New York City. Before assuming the
newly created post, Johnson had
been senior VP of urban promotion
since joining the label in 1999.

INDUSTRY BRIEFS: Eazy-E’s Ruthless
Records returns to the scene with
several new projects. First on the
agenda is the Feb. 26 debut of rapper
Baby S, Street Fractions. Coming
March 26 is a commemorative
CD/DVD package, Impact of a Leg-
end, marking the seventh anniver-
sary of Eazy-E’s death. An accompa-
nying EP will feature eight new
songs, while the DVD will sport
music videos, a PC video game (Hit-
tin’ Switchez), and other special
items . . . ArtistDirect signs Orlando,
Fla.-based hip-hop duo Smilez &
Northstar. The pair’s tentatively titled
debut, Crash the Party, is set for
spring . . . Still More Bounce is the
title of the April 16 Roger Troutman
tribute album on Wolfpac Records.
Snoop Dogg, Xzibit, Tha Liks, Ras
Kass, and Ice-T are among those
who'll share their interpretations of
the late funkster’s sound . . . High
Times magazine launches High
Times Records, distributed by Caro-
line Distribution. The first album is
the April 16 compilation THC (The
Hip-Hop Collection), Vol. 1, featur-
ing RZA, the Beatnuts, the Pharcyde,
and others . . . Coming this summer
is the first project from B.G.’s (Hot
Boys) new New Orleans-based label,
Chopper City Records: Living Legend
by B.G. sibling Hakim. A first single
is slated for April . . . Publicist Gwen
Quinn (Arista, Capitol) has hung her
shingle as GQ Media & Public Rela-
tions in New York City. Contact:
212-765-7910.

SCREEN SCENE: For the second year,
Chris Tucker will host the 33rd annual
NAACP Image Awards, taping Feb. 23
at Los Angeles’ Universal Amphithe-
atre (airing March 1 on Fox).

Cooly’s Hot-Box Can ‘Take It’

Higher Octave Band Ready To Deliver Its Neo-Soul Sound

BY RASHAUN HALL

NEW YORK—With a sound that
draws comparisons to the Brand
New Heavies and Rufus, Cooly’s Hot-
Box is well on its way to making a
name for itself with the group’s Pur-
pose/OmTown/Higher Octave debut,
Take It, due Jan. 29.

The quartet, led by vocalist/drum-
mer Christian “Cooly” Urich and
vocalist/keyboardist Angela Johnson,
got its start when the two met while
attending class at SUNY Purchase
College in Purchase, N.Y. “We both
took this songwriting class where we
got a chance to listen to each other’s
material and voices,” Urich recalls.
“We both liked what the other per-
son was about. At the time, [ started
writing a few songs, and I wanted her
to be the lead vocalist in the band.”

“We started out just working on
some songs together, and that’s
when the band came to be,” John-
son adds. “We found our key-
boardist, Victor [Axelrod], next, and
then our percussionist, Ernesto
|Abreu]. The rest is history.”

Having perfected its craft as a live
touring band over the years, Cooly’s
Hot-Box had plenty of material for
the forthcoming debut.

“The material on this album is
almost a compilation of a lot of the
stuff that we've done over the last few
years,” Urich says of the 15-track set.
“The part that we’re most excited
about is that this first album is finally
done, and we have something that will
give people a well-rounded picture of
who this group is. We've done a lot of
singles and remixes in the past. But
this will give everyone the biggest pic-
ture of what the group is about.”

A perfect example of Cooly’s sound
can be found on lead single “Make Me
Happy.” “It’s a happy song,” Johnson
says. “It’s danceable, it’s ‘hooky'—it’s
the right song for right now.”

HELPING HAND

Once the project was finished, the
quartet had every intention of
releasing the album independently
until Higher Octave approached it.

“DJ Spinna, who's remixed ‘Make
Me Happy,” and Victor had done a
project with [Higher Octave record-
ing act] Les Nubians,” Johnson says.
“When we finished our record, our
managers [George Littlejohn and
Russell Johnson of Elmsford, N.Y.-
based 914 Music] passed it on to
Higher Octave, and they loved it.

“We originally thought we were
going to put this out through Purpose
directly,” Johnson adds. “We just want-
ed an outlet for our music. We weren’t
thinking about the big picture—we
just wanted these songs to live. We
wanted other people, other than those
in the U.S. and the UK., to hear it.”

Higher Octave plans to help the
foursome do just that. “We’re look-

ing to cover all our bases,” Higher
Octave senior VP of sales and mar-
keting Scott Bergstein says. “We're
going to work it at urban AC, as well

‘The part that we’re
most excited about is
that this first album
is finally done, and
we have something
that will give people
a well-rounded
picture of who
this group is.’

—CHRISTIAN“COOLY” URICH

as [focus on] lifestyle, street, and
retail marketing. We're also looking
to heavily go after pricing and posi-
tioning at retail chains, as well as

build the buzz at independents.”
Some independent retailers, like
Chicago-based Dusty Groove Amer-
ica, have already picked up on Take
It as an import. “It’s been a great
record for us so far,” Dusty Groove
buyer Rick Wojcik says. “They’re
part of this new-soul underground,
along with people like Ledisi and
N’Dambi, that’s just begun to show
up in the U.S. There’s a groundswell
for quality soul music that people
aren’t getting from the radio—and
these groups are filling that void.”
With the recent success of other
neo-soul acts, the band believes the
timing for Take If couldn’t be better.
“For a while, I felt that European
and other international audiences
might have been more receptive to
less-produced music, but that’s
changing now,” Urich says. “There
seems to be a shifting sentiment
among American listeners that
everybody is more ready to hear
what we’re doing now. 