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~ AIDS & The Music Industry: Caring At A Crossroads

BY WAYNE HOFFMAN

NEW YORK—When Freddie Mercury, lead singer of British rock
group Queen, died of AIDS 10 years ago this month at age 45. it sent
a shock wave through the music world. While Mercury was not the
first performer to fall victim to the disease, many music insiders
remernber his death as a wake-up call. One executive notes, “In the
music industry, it was the turning point, where people realized [it
was| our issue now.”

As World AIDS Day—Dec. 1—approaches, the industry looks
back on 20 vears of an epidemic. And it seems clear that however
symbeiic a landmark it may have been. Mercury’s death marked a
transformation in how the music world dealt with AIDS.

During the first decade of the crisis, the industry’s response was
uneven and sporadic, and music was seen lagging behind other
entertainment fields in its support of its own employees with HIV
(Billboard, Jan. 25. 1992). A few artists dealt with AIDS head-on

Wind-Up’s Creed Has  Finding More Latin Music Fans
‘Weathered’ Success

BY LARRY FLICK

NEW YORK—At a time when
far too much current rock
music is steeped in anger and
darkness, Creed frontman Scott
Stapp thirks that it's time for a
little light.

“I don't see the merit in wal-
lowing in misery,” Stapp says. §
| “"When I'm dealing with a heavy §

issue or something that stirs my

anger, | don’t want to stay there.

| T want to get out. | need to

believe that there's eventual
relief from the pain.”

That philosophy has been the

(Continued on page 92)

IN MUSIC NEWS

Retail Reaches Out
With New Strategies

BY JILL PESSELNICK
.OS ANGELES—Most major retail-
ers that sell Latin music concur that
the genre's sales totals have slipped
this year. But rather than shift focus
to other burgeoning categories,
chains are trving to attract more
fans through a variety of product,
display, and advertising programs.
The problem this year, accord-
ing to many retailers, has been the
lack of hit albums from such
top-sellers as Ricky Martin, Chris-
tina Aguilera, Enrique Iglesias,
Marc Anthony, and Shakira—
(Continued on page 94)
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through their music—for instance, “Let’s Talk
About Sex” by Salt 'N Pepa: others, such as Madon-
na, donated time and money. Such labels as Arista
and Chrysalis got behind benefit CDs, while the
industry’s T.J. Martell Foundation added AIDS
research to the list of medical efforts it supported.
But the industry had yet to band together in an
organized way to fight the epidemic.

Following Mercury’s death, the second decade of
AIDS saw a better-orchestrated response from the
music world. Organizations were launched that did
everything from fund research in developing nations
to help musicians purchase lite-saving medications.
Radio stations linked arms with local AIDS
groups to promote community events, while

(Continued on page 90)

Epic’s Shakira ‘Serves’
A Bilingual Album

BY LEILA COBO

MIAMI—It took Colombian pop/
rock star Shakira more than a year
to complete her first English-
language album, a mega-production
in which virtually every resource,
producer, writer, and arranger was
placed at her disposal.

But in the end, even with the spec-
ter of “crossover success” hovering
over her head. Shakira—perhaps
the most successful female Latin ar-
tist of her generation—chose to
make her foreign-language debut
as intensely personal as her work in

(Continued on page 94)

November 13
St. Regis Hotel
New York City

A special one-day event to connect high-level executives seeking to invest in

the entertainment industry with music companies seeking financial resources.

CONTACT: Michele Jacangelo 646.654.4660 « for more information and to register: Ww w .blllboard.com/events/mm
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SAM GOODY'S &\mﬁé@‘&@m‘d% FREE CONCERT SERIES

The Sam Goody locations in the New York area \\lsh J to thank our partners — The South Street Seaport, Time
Warner Cable, New Line Cinema, Memorex, and citysearch.com —and all of our record label and distribution
partners and the artist managvmvnl teams that supported Sam Goody’s third season of Home Before Midnight
free coneerts on New York City’s Pier 17 at the historie South Street Seaport this past summer!

“One of the great events taking place |

in New York City...”

—ED CHRISTMAN, B/LLBOARD

MYSTIC'S “cool out, mental show” on Aug. 16,
also reviewed in the New York Times introduced
New Yorkers to her tranquil music, boasted a
surprise set by Masta Ace, and featured Hot 97’s
Mister Cee.

AMERICAN HI-FI performed at Sam Goody’s Home Before Midnight Free
Concert Series this past summer for close to 5,500 people on July 19.
An hour-long set was followed by an hour-long signing.

Sam Goody teamed up with i
(who else?) WKTU to introduce The grand finale featured DREAM STREET

BLU CANTRELL on June 8. Although this ~ ©" A“gUS‘Mﬂ- f}“”s' Frankie, f’eg'
was more than six weeks before her Jesse, and Matt—thanks for ALL of the

debut album, So Blu, was released, Sam  EVENts you've done with Sam Goody '
Goody took close to 100 (paid in full) around the country this past year. Congratulations on going GoIdl

reservations for the record.

Sam Goody supports local and independent artists.
New York-based Swedish artist JANITA brought her
critically-lauded sound to the Pier on June 14, a
double bill with Reese.

BILAL'S Aug. 2 performance packed
the Pier and was reviewed in the
New York Times.

Sam Goody’s Home Before Midnight Free Concert Series 2001: Blu Cantrell June 8/, Reese, Janita June 14), Youngstown (June 28, Gary U.S. Bonds (July 4
Vengaboys (July 12), American Hi-Fi, Smartbomb u/y 19), Bilal / 1ug. 2), Tegan & Sara (Aug. 9). Mystic, Masta Ace (1ug. 16/, Michael Amante (1ug. 23), Trickside,
Lava Baby /1ug. 24), Incredible Moses Leroy, Ball In The House, Bree Sharp, Meaningless Tag /ug. 25), Dream Street /Aug. 27).

N Al [} ~ ~ Py N . .

Sav Goony’s Howe Berore MipnicnT Free CONCERT SERIES 2002: The suggestion box is wide open!
Sales reps, product managers. promotion staffs, publicists, and artist management — Talk amongst vourselves,
then contact Chris Nadler, Sam Goody Marketing Manager. at 212-677-1795 x101 (enadler@musicland.com) and

let’s talk. We've taken this series to a new level cach year. 2002 won’t be any different.

PRESENTED BY TIME WARNER CO-SPONSORED BY W] / Ci arch.com
new yorkt 't;az;; ‘ J/_/’jff./ TR A @u.,liyuienndauum

NEW LINE CINEMA
Company

Ap AOL Time Warner

Sam Goony’s Home Berore Mipzicnt FREe CONCERT SERIES celebrates and supporis TEACH FOR AMERICA.
Special thanks to KEVIN ZasBrANA/ZAMBRANA PRODUCTIONS for three years of great sound and staging.

THE HOME BEFORE MIDNIGHT SERIES IS ADYERTISED IN (V@) (e

sangoo(!y

1795N1 10229
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Sting On The Fragile Art Of ‘All This Time’

1 looked out across the river . . . and saw a city and an old church
tower . . . priests came ‘round tonight . . . to offer prayers for the dying,
to serve the final rite—Sting, “All This Time.”

Like echoing fragments of a familiar song, the sights at dusk on a
recent September day at the Certosa del Galluzzo priory and church
near Tuscany’s Amo River seemed stirring and sadly symbolic in their
comforting agelessness—as if life’s deepest sensations have all been
known and felt before. Minutes before sundown, a portly Italian monk
of the Cisterian order met Sting; his wife, Trudie Styler; and their few
guests at the massive gate of the castle-like monastery overlooking
Florence. After bows and cordial hand clasps were exchanged, he led
us down into the cloister’s cavernous, 14th-century corridors.

It was Sept. 13, the feast of St. Amatus (a cave-dwelling, seventh-century
ascetic whose food was filched by crows), and only two tense days since
terrorists active in the United States had committed the mass murder of
several thousand civilians of numerous nationalities,

“I thought, ‘Why am I choosing a set list when this cataclysm has
happened?’ " Sting now recalls of his poignant dilemma in Italy. “It
just seemed crazy. But then as the evening wore on, although we
began in a very somber and tentative way, it became sort of defiant,
it became a celebration of feeling, which I suppose is anti-terrorist.
That’s what | feel—that these people want to kill our mode of expres-
sion, our joy, and we can't let them do that.”

Thus did . . . All This Time come to its own pathos-refracted fruition,
complete with a sensitive palette of impassioned new arrangements.
Offered without interruption, the ultimate song choices (including “Per-
fect Love ... Gone Wrong,” “The Hounds of Winter,” “Don’t Stand So

Close to Me,” “When We Dance,” “Dienda™—Sting lending evocative
lyrics to the former instrumental dedicated to his late keyboardist, Kenny
Kirkland—“Roxanne,” “(If You Love Someone) Set Them Free,” “Brand
New Day,” “Fields of Gold,” “Moon Over Bourbon Street,” “If I Ever Lose

My Faith in You,” and “Every Breath You Take”) build

including an estimated 38 Italians. The visit at twilight to
the medieval hilltop retreat was Sting and his spouse’s
first outing to Florence since Sept. 11. The tragedy in
America had coincided with a long-planned live concert
taping on the night of Sept. 11 in the courtyard of Sting
and Trudie’s villa in the Amo Valley—a unique project
originally intended to revisit the Brand New Day album
first developed in 1998 at their Tuscany residence—and
Sting’s sense of responsibility toward his audience was
transformed into something far more reflective. Days later,
the pangs of the moment and its still-unfolding aftermath
remained potent, and the visit to the Certosa—where
prominent Christian painters once sought refuge during |
the plague of 1522—seemed somehow apt.

“At first I didn’t want to sing,” Sting recalls of the
remarkably intimate document that is. . . All This Time
(A&M/Universal, due Nov. 20), a 15-track set performed
for the 250 invited fans and friends who suddenly found
themselves at a program dedicated to those who died. Shivering slight-
ly under the starry autumn canopy, Sting had told the distraught spec-
tators, “This was supposed to be a very joyous occasion tonight.
Because of the horrific events of today, it simply can't be a joyous occa-
sion. We have three choices: One is the show must go on, the other
is not to do anything at all. The band and I came up with a compro-
mise: We'd like to have one number on the Webcast for the rest of the
world to see and then shut it off as a token of respect to those who've
lost their lives and those who have lost loved ones from this terrible
event. And then it’s up to you and how you feel. I'd like a minute’s
silence after that song. I don’t want any applause—I just want us to
stand there and think about what’s happened today.”

Sting and his band began to play “Fragile™ “If blood will flow when
flesh and steel are one/Drying in the color of the evening sun/Tomor-
row’s rain will wash the stains away/But something in our minds will
always stay.” After more than 60 seconds of silence, during which many
onlookers wept, the crowd began to stand and applaud. Visibly moved,
Sting suggested the band play “A Thousand Years.” An impromptu set
slowly emerged, Sting asking the crowd to name appropriate songs
from his repertoire. He introduced “All This Time” by saying he wrote
it about his father’s death and that he wanted to play it for him.

COVERAGE ‘ACCURATE AND FAIR’
Inour opinion, [Billboard Washington Bureau
Chief] Bill Holland's coverage of government affairs
(“Gowt., Tech Critics Decry RIAA Tactics,” Letters,
Billboard, Nov. 3) has always been accurate and
fair. He's been on the beat long enough to know his

MUSIC

TOMY EARS

| BY TIMOTHY WHITE

upon the other to create one of the most lean, fervent,
and warmly satisfying live albums imaginable.

“The songs all seemed to recalibrate themselves
within the brand-new context,” Sting says, “and that
knocked me sideways a couple of times. ‘A Thousand
Years, I just put in because it was the right kind of
mood, but some of the lyrics were almost too close
to the images we had just seen on CNN and BBC tel-
evision, [such as] ‘towers of souls.” But I think the
band [which featured such dramatic new additions
as Christian McBride on upright bass and Brazilian
cellist Jagues Morelenbaum| played out of their skins
that night. Everybody did. I sang in a way I never
sang before. I don’t normally get involved emotion-
ally in the singing. If you've written the melody and
the lyrics, they will transmit the emotions that you
mean them to. But that night, it was impossible not
to get swept up in this feeling.”

Sting says the pilgrimage to the monastery two days later was a per-
sonal emotional coda to . . . All This Time that “meant a great deal.” As
he and his fellow guests entered the rough-hewn stone passageways,
plainsong chanting could be heard reverberating from a tiny room in
the belly of the complex. Guiding us into a faintly lit chamber, the head
monk took his place opposite three other members of his order in one
of the pews flanking a small altar. Hymnals were passed as an African
friar beside the altar intoned a verse. Then all present continued with
vespers, the solemn Latin evening service celebrated with hymns and
canticles, as nightfall enveloped the Certosa del Galluzzo.

“It was strange in that enormous place to have just four ancient
monks there,” Sting says, “but I'm grateful they carry on the ritu-
al and the liturgy. I actually believe in the power of prayer, and [
think that when people are praying it helps the world—not just the
individuals who are praying. I think it balances out all the other
crap that’s going on. I've been looking for symbols of stillness,
because of all the turmoil in the world and how everything is mov-
ing toward more and more mischief and mayhem. And while I
would have preferred not to have had that kind of context [in which]
to perform . . . All This Time, as it was and is, I'm proud of it as a
memento and a memorial of that day.”

European Economic Union nation would imme-
diately bring waves of laughter and ridicule.
Peter Jansson, president/CEQ

pay only three-quarters of the statutory mechan-

ical rate. Finally, some record companies apply

controlled-composition provisions to other song-
writers who write songs with their artists.

Eric Polin, partner

Wixen Music Publishing

Janssongs
Los Angeles

PRESIDENT: Howard Lander
Vice Presid

Marie

Howard Appell

S AE— S Gombert, Irwin Kornfeld, Karen Oertley,
——— Ken Schlager, Joellen Sommer, Adam White
Billboard Music Group Director of Research: Michae! Ellis

way around the halls of Congress pretty well.
Pam Horovitz, president
National Assn. of Recording Merchandisers
Marlton, New Jersey

LAWYERS, ARTISTS & CONTRACTS

Congratulations to Bill Holland and Billboard
for having the courage and chutzpah to report
the ongoing problems with controlled-composi-
tion clauses (Billboard, Oct. 6). Having worked as
amusic publisher in several countries, I can attest
that the mere proposal of a reduced mechanical
rate in Japan, Australia, the U.K., or any other

Bill Holland's article, “Artists & Lawyers Decry
Contract Clause” (Billboard, Oct. 6), was a good
primer on the controlled-composition clause.
However, Holland did not reveal three addition-
al insidious ways in which this clause impacts
songwriters’ royalties. The first is that some
record companies structure their clauses so the
statutory mechanical rate (or a reduced per-
centage thereof) is locked in at the time the mas-
ter is recorded, regardless of whether the master
is repackaged in a compilation years later. A sec-
ond area is if a record company owns a record
club; the major clubs insist they have the right to

Calabasas, Calif.

RELEVANT WORDS & WARRIORS

Thanks for Timothy White's highly intelligent,
articulate column (“The Songs One’s Enemies
Sing,” Music to My Ears, Billboard, Oct. 13). 1
was unaware of this new book | Warriors of God:
Richard the Lionheart and Saladim in the Third
Crusade]. After White’s column, however, it

seems particularly important and relevant.
Ronnie Lippin
The Lippin Group
Los Angeles

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of
Billboard or its management. Letters should be submitted to the Letters Editor, Billboard, 770 Broadway, New York, N.Y. 10003.
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Jesse Stone, 1901-99: A Centennial Tribute

As a centennial birthday tribute
to the late Jesse Stone, aka Charles
Calhoun—author of such classic
songs as “Idaho,” “Money Honey,”
and “Shake, Rattle and Roll"—the
following eulogy is offered by
famed producer Jerry Wexler,
seminal Atlantic Records execu-
tive and former Billboard editor.

Stone. a grandson of Tennessee
slaves, was born Nov. 16, 1901, in
rural Kansas and died April 1,
1999, in Altamonte Springs. Fla. A
gifted pianist. Stone led a band in
the 1920s that boasted such play-
ers as Coleman Hawkins and Budd
Johnson. Duke Ellington hooked
a later big band of Stone’s into the
Cotton Club in 1936. When Ah-
met Ertegun co-founded Atlantic
Records in 1947, he hired Stone
to help establish the label’s A&R
leadership status in rhythm and
blues. As a writer, Stone worked
with Ray Charles on “It Should

Have Been Me,” co-wrote “Soul on
Fire” for LaVern Baker. and aided
Ertegun and Wexler on such ses-
sions as the Clovers’ “Your Cash
Ain't Nothin® but Trash” and

Chuck Willis’ “C.C. Rider.”

“Jesse is still underappreciated,”
says Wexler, who here reprises the
personal testament originally writ-
ten for Stone’s birthday in 1996,

Dear Jesse: You are a very spe-
cial man, and it is fitting indeed
that you are being honored. Your
career began in the early years of
the century when America's pop-
ular music, jazz in particular,
was i its rudimentary, formative
stages. and you, as a contempo-
rary of Jelly Roll Morton, left
your indelible mark on this great
part of our culture. But Jelly Roll
passed more than a half-century
ago, and you were just hitting
your stride. From your vast expe-
rience with jazz, blues, country
in fact, every facet of \merican
root music—you became one of
the architects of the new urban
music of black folk, the music
that came to be known as
rhythm and blues. You wrote the
tunes and the arrangements, you
assembled the players, you ran
the rehearsals, and you conduct-
ed in the studio.

And it was your oun continu-
ing evolution that helped pave the
way for the next great cultural
wave—rock n'roll. Your sonygs
were marked with wisdom and the
deep humor of plain folks making
their way in a difficult world, the
humor of the backwoods, the
farm, and the city streets.

From the first day that I came
to the studio to be present (I dare
not say produce) as part of the
team of Ahmet, Tom Dowd, and
yourself at LaVern Bakers first ses-
sion for Atlantic, I watched you. |
listened, and, I hope. I learned. It
wouldn't be overstating the case to
say that you taught me everything
[ know about our craft; yes, cvery-
thing I know, and a small fraction
of what you have always knoun.

With deep affection and
admiration, i )

g tille
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ALL IN THE ‘FAMILY’: Mary J. Blige holds on to the No. 1 posi-

"My Love” by Paul McCartney & Wings (1973); “Best of My

tion on The Billboard Hot 100 for a second week with “Family
Affair” (MCA), her very first chart-topper. But Blige is not the
first artist with a No. 1 hit to use a first name, middle initial,
and last name. She's the second.

If your mind is racing to remember who was the first, let
me pass along e-mails received in the past few days from two
frequent Chart Beat contributors, William Simpson of Los
Angeles and Larry Cohen of Trumbull, Conn. Both pointed out
that the only other artist with a No. 1 hit on the Hot 100 to
use a first name, middle initial, and last name was the woman
who sang “Harper Valley P.T.A.” That was a chart-topper for
Jeannie C. Riley in 1968.

If you’re wondering why Ernie K-Doe doesn't count, it’s
because “K" wasn’t used as a middle initial, but as a hyphenat-
ed letter to his last name. And Gary U.S. Bonds doesn't qualify
either, because those double-letters weren't his middle initials.

There was more e-mail related to the No. 1 status of “Family
Affair.”” Tasos Kakaroukas of Athens, Greece, pointed out that
the song, which shares a title with a previous No. 1 hit by Sly &
the Family Stone, from almost 30 years ago (December 1971),
is the 12th song title shared by more than one No. 1 hit. The
others are: “Venus” by Frankie Avalon (1959) and “Venus” by
Shocking Blue (1970); “My Love" by Petula Clark (1966) and

L.ove” by the Eagles (1975) and “Best of My Love” by the Emo-
tions (1977); “I'm Sorry” by Brenda Lee (1960) and “I'm Sorry”
by John Denver (1975); “One More Try” by George Michael
(1988) and “One More Try” by Timmy T. (1991); “Good Vibra-
tions” by the Beach Boys (1966) and “Good Vibrations” by Marky
Mark & the Funky Bunch (1991); “Jump™ by Van Halen (1984)
and “Jump” by Kris Kross (1992); “All 4 Love” by Color Me Badd
(1992) and “All for Love” by Bryan Adams/Rod Stewart/Sting
(1994); “The Power of Loove” by Huey Lewis & the News (1985)
and “The Power of Love” by Celine Dion (1994); “Honey” by
Bobby Golsboro (1968) and “Honey” by Mariah Carey (1997);
“Wild Wild West” by the Escape Club (1988) and “Wild Wild
West” by Will Smith Featuring Dru Hill & Kool Mo Dee (1999).

BROADWAY BABY: The opening of Mamma Mia! on Broad-
way helps propel the London cast recording onto The Bill-
board 200 (at No. 169) for the first time. The Decca Broad-
way release was recorded two years ago, after the musical
based on Abba songs opened in the West IEnd April 6, 1999,
25 years to the day after Abba won the Lurovision Song Con-
test with “Waterloo.”

More Fred Bronson each week at www.billboard.com.
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THE QUEEN OF NEO SOUL IS BACK WITH THE POWERFUL FOLLOW-UP
TO HER STUNNING PLATINUM DEBUT ALBUMi BLACK DIAMOND

IMAHOGANY SOU \‘

\

“ALBUM OF THE WEEK.

NO ONE HAS EVER BEEN ABLE
TO SEIZE THE THRONE FROM
ARETHA FRANKLIN, BUT IF
THERE IS AN OPENING FOR
PRINCESS OF SOUL, ANGIE
STONE IS READY. DAZZLING.”

PEOPLE MAGAZINE,
NOVEMBER, 2001

“NO SINGLE ALBUM DURII&
THE NEO-SOUL REVIVAL
HAS EMBRACED THE SOUL~
EXPERIENCE AS FULLY
AS ANGIE STONE’S NE
MAHOGANY SOUL.
SO 'COMPELLING.” I\ }

ROBERT HILBURN,
LOS ANGELES TIMES

SUNDAY. CALENDAR
1d‘3§.o1

FEATURING THE ELECTRIFYING HIT RECORD AND VIDEO "BROTHA"
ALSO INCLUDES NEW GEMS "THE INGREDIENTS OF LOVE" [WITH MUSIQ SOULCHILD],
"MORE THAN A WOMAN" [WITH CALVIN]
AND THE RED HOT CUT "WISH | DIDN'T MISS YOU"

ALBUM IN STORES TUESDAY NOVEMBER 6TH

records
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Latin Grammys’ Sales Boost May Be Diluted By Delays

BY LEILA COBO
MIAMI—Now that the long-delayed
Latin Grammy Awards have been
handed out, winning artists are cele-
brating. But retailers and labels
believe the postponements have less-
ened the awards’ ability to boost sales.
The biggest winners of the second
Latin Grammy Awards, announced
Oct. 30, were Spanish singer/song-
writer Alejandro Sanz—who took
home four awards—and Colombia’s
Juanes, who followed with three.
“We’'re going to do as much pub-
licity as possible,” says Robbie Lear,
marketing director for Latin artists at
Universal, which garnered the most
awards: 11, including three for Juanes.
“But I think all that’s happened has di-
luted the impact. The impact will be
made for a long-term career and felt
as a personal musical prize rather
than a huge immediate sales impact.”
Lear is quick to note that Juanes did
benefit from his seven nominations,

—

In The News

¢ The Senate approved the Patri-
ot Bill Oct. 25 and sent the anti-
terrorist legislation to President
Bush. Earlier, a range of private-
interest groups agreed to language
developed by Senate Judiciary
Committee staff that will enable the
Justice Department to punish ter-
rorist hackers with criminal penal-
ties but retain civil penalty provi-
sions from current law that allow
such groups as the Recording
Industry Assn. of America (RIAA)
and the Motion Picture Assn. of
America to pursue legal anti-pira-
cy efforts and avoid lawsuits from
peer-to-peer song-swapping infrin-
gers. Draft language put forward by
the RIAA granting it immunity
from consequences of anti-piracy
techniques was rejected.

¢ Two members of Boyz Il Men
canceled an appearance at a Wash-
ington, D.C., school to help launch
the Songs of the Century program,
an initiative developed by the RIAA
and the National Endowment for
the Arts to teach American music
and its cultural heritage in schools.
A spokesperson for the group says
Shawn Stockman and Nathan Mor-
ris had “travel concerns” after a
bomb threat resulted in a flight
from New York City to Dallas being
diverted to D.C.’s Dulles Airport.

¢ Charlie Dimont, executive VP
of EMI Recorded Music, has added
the title of COO of Virgin Records
America, reporting to new EMI
chairman/CEO Alain Levy (Bill-
board Bulletin, Nov. 1). The ap-
pointment follows the exits of Vir-
gin vice chairman Nancy Berry and

which translated into quintuple sales
of his album in the U.S. from the
moment nominees were announced
this summer. Sales of Juanes’ critical-
ly acclaimed solo debut, Fijate Bien,
had languished for nearly a year.

Sanz, who took home album of the
year and male pop album of the year
awards for £l Alma al Aire (WEA), as
well as record and song of the year
for the album’s title track, will likely
benefit not only from that album but
also from his upcoming MTV Un-
plugged, set for a Nov. 20 release.

“The timing is ideal for us,” says
Gabby Martinez, marketing VP for
Warner Music Latin America. “If you
combine the Grammys and MTV
Unplugged—which are trademarks
of the U.S. market where Alejandro
is making inroads—it’s a huge
endorsement for his growth, and it
will give [it] credibility.”

After receiving his awards, Sanz,
who was also nominated for a general
market Grammy this year, remained
in Los Angeles to do media promotion.

“If you think about it, I shouldn’t be
the one most likely to win, because

I'm not the best-known Latin artist [in
the U.S.],” says Sanz, who is a super-
star in his native Spain. “But I like that
the Academy members voted and that
in some way, they heard the album.”
The roster of nominees for this
year's awards was especially eclectic
and tended to shun huge names. The
biggest exception was Christina Aguil-
era’s win in the best female pop album
category, where she beat out Paulina
Rubio’s successful Paulina (Universal).
Rubio was also nominated for
album of the year, alongside Juanes,

MTV Networks Cuts Staff,
Moves M1Vi In-House

BY BRIAN GARRITY

NEW YORK—In the wake of Viacom
announcing a $190 million net loss for
the third quarter amid a weak adver-
tising environment, MTV Networks
(MTVN) is restructuring its operations
and laying off 8%-9% of its overall
work force—roughly 450 members of
a staff of about 5,000.

As part of the move,
MTVN is bringing its
money-losing online
operation, MTVi, back
in-house. A company
spokesperson declined
to comment on the fate
of MTVi president/CEO
Nicholas Butterworth
and his staff.

MTVN has also com-
pleted a management
restructuring at VH1
that began earlier this
year with Fred Graver’s
shift from senior
VP/GM of Web division the VH1 Group
to executive VP of production and pro-
gramming at the VH1 network (Bill-
board Bulletin, May 9).

Other changes include the consoli-
dation of MTV and Nickelodeon’s Latin
American operations and the hiring of
independent outside facilities to sup-
port MTV’s animation strategy.

MTVN chairman/CEO Tom Freston
said in a memo to employees Oct. 29
that the decision was based on “many
changes in our company and in our
industry and in view of the new eco-

FRESTON

dramatically over the years, we
haven't restructured our organization
in any way since we decentralized by
brands in 1989.”

Viacom said back in October that the
company would be looking for ways to
cut costs in a lean economic climate
that only worsened after Sept. 11.
_ Eight days after the
b attacks, the company
reduced its 2001 cash-
flow growth estimates,
citing lost ad revenue
from canceled and post-
| poned programming.

But on the bottom
line, the cable networks
division—anchored by
MTV—remains one of
Viacom's star perform-
ers. In the third quar-
ter, MTV and VH1 both
posted double-digit ad
revenue gains. Overall
cable revenue rose to
$1.096 billion from $1.021 billion.

While cuts are expected across
MTVN, some of the biggest changes
are likely to come in the online group.
MTVi, spun off as a separate company
last year with the original intention of
going public, will move its operations
back to MTVN’s headquarters in Times
Square, New York City.

Viacom stopped breaking out re-
sults for its online properties—MTVi,
CBS.com, and iWon.com—at the end
of last year. But for the year ended
2000, the collective online businesses’

Sanz, Gilberto Gil, and flamenco vir-
tuoso Vicente Amigo, whose Ciudad
de las Ideas (Ariola/BMG) won in the
flamenco category.

“That nomination alone means
another Grammy to me,” Amigo tells
Billboard, “because | come from fla-
menco—and that means breaking bar-
riers, both for me and the Academy.”

The Latin Grammys gained critical
respect this year with a highly regard-
ed list of nominees. But the awards suf-
fered after the ceremony was post-
poned and then canceled after Sept. 11.

In the nearly two months that fol-
lowed, Grammy officials reportedly
debated announcing the winners
during a live televised press confer-
ence and even producing some sort
of TV special with rehearsal footage.
In the end, winners were announced
during a sober press conference at a
L.os Angeles nightclub.

Winners say this hasn’t made a dif-
ference in the significance of the prize.
Juanes quips, “They could have taken
place in a castle or under a bridge.”

But the feel-good vibe didn’t
translate to retailers, many of whom
have said no marketing or position-
ing was planned around the Gram-
my winners, in part because there
simply wasn’t time to do so between
Friday—when the press conference
was announced—and Tuesday, when
it took place.

“Had it been the general market
Grammys, we would have had some-
thing set up beforehand,” one Latin-
music buyer says. “As it is, I'd
ordered enough product to cover the
nominees, but I'm just discouraged
by the fact that the labels want us to
bring this large amount of product,
and I don’t get a single piece of pro-
motion around it.”

Market Watch

A Weekly National Music Sales Report

ROUNDED FIGURES

YEAR-TO-DATE OVERALL UNIT SALES

2000 2001
Total 620,315,000 590,755,000 (<4.8%)
Albums 574,156,000 563,019,000 (=1.9%)
Singles 46,159,000 27,736,000 {<39.9%)
2000 2001
cD 510,851,000 522,162,000 (©2.2%)
Cassette 61,956,000 39,762,000 (<35.8%)
Other 1,349,000 1,095,000 (<=18.8%)
This Week 20 13,069,000
12,457,000 <>0.1%
Char <4 8%
j _ ALBUM SALES s gy
rh 12,666,000 ‘ 12,339,000
12,028,000 <2.7%
<5.3%
SINGLESSALES =
392,000 730,000
429,000 <46.3%
, <>86%
2000 2001
Chain 22,634,000 13,588,000 (<40.0%)
Independent 7,906,000 6,035,000 (<23.7%)
Mass Merchant 15,432,000 7,922,000 (<48.7%)
Nontraditional 187,000 191,000 (©2.1%)
2000 2001
City 12,209,000 8,298,000 (<32.0%)
Suburbs 17,205,000 10,381,000 (>39.7%)
Rural 16,746,000 9,057,000 (<>45.9%)

FOR WEEK ENDING 10/28/01

EMI CEO Ken Berry. nomic times.” He added, “Although  revenue grew to $113.2 million from e i].’ﬁ‘ﬁ
_ S our business has grown and changed ~ $43.2 million in 1999.
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Barry sBack!

NEW ERA, NEW LABEL, NEW ALBUM...

Barry Manilow is back with the first

recording to feature all original Manilow
songs in over 15 years! For his debut release
on Concord Records, Here At The Mayflower,
Barry has reunited with the songwriting
greats with whom he co-wrote such hits as
“Could It Be Magic,” “Even Now,” “It's A
Miracle,” “This One’s For You,” and
“Copacabana.” With these brand new collabo-
rations Barry Manilow has created one of the
most exciting projects of his career!

HERE AT THE MAYFLOWER

Produced, Composed and Arranged by Barry Manilow
Co-produced by David Benson

Appearing on:

The Rosie 0'Donnell Show 11.06

Live With Regis and Kelly 11.15

The Today Show 11.21

The View 11.23

E! Entertainment's Exclusive Close-up TBA
A&E's Biography TBA

New concert tour:

12.13-15, Las Vegas; Mandalay Bay

12.20, Vancouver; Queen Elizabeth Theatre
12.21-22, Seattle; Paramount Theatre
12.28-31, Los Angeles; the brand new
Kodak Theatre (New Year's Eve show!)
Twenty-one more cities through April 2002 www.manilow.com

DISTRIBUTED BY: CONCORD RECORDS INC. ®
PRESS: audreyf@concordrecords.com ¢ RETAIL: shawnb@concordrecords.com Im PO. Box 845, Concord, CA 94520 Cf
RADIO: rebeccar@concordrecords.com 800-551-5299, Fax 925-682-3508

RNOVATIVE WWW.CONCORDRECORDS.COM
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Canada, U.S. Differ On Controlled-Composition Clause

BY LARRY LeBLANC
TORONTO-—Almost everyone—except
major record companies—derides the
controlled-composition three-quarter-
rate clause in the U.S. But north of the
border, the clause has less impact on
the Canadian music industry.

The controlled-composition clause
permits record companies to lower or
put a cap on the number of musical
compositions on an album “con-
trolled” by a singer/songwriter for
which a label is required to pay a full
mechanical royalty. Mechanical royal-
ties are upfront costs that have to be
paid to both songwriters and their
music publishers for the use of the
music on every recording sold. Amer-
ican labels generally offer new artists
and outside songwriters only three-
quarters of the 7.5 cent mechanical
royalty rate, or about 5.5 cents per tune
with a 10-song cap (Billboard, Oct. 6).

Canadian-based majors continue to
try utilizing a similar controlled-com-
position clause. But the net effect of a
lack of compulsory licensing under
Canada’s Copyright Act since 1988—
coupled with a broad mechanical
licensing agreement (MLA) between
the Canadian Musical Reproduction
Rights Agency (CMRRA) and the Cana-
dian Recording Industry Assn.
(CRIA)—is that music publishers do
not have to grant the reduced rate.

CMRRA president David Basskin
says, “The only part of the world where
the controlled-composition clause
applies is in the United States and
Canada, and we did something about
[restricting its] terms.”

Toronto entertainment lawyer Paul
Sanderson of Sanderson Taylor agrees:
“MLA created an industry standard in
Canada which is substantially better
than in the United States.”

CMRRA is a mechanical licensing
and collection agency that represents
more than 23,000 music publishers
doing business in Canada. CRIA, a
trade group with 28 members, repre-
sents labels that collectively own 95%
of the sound recordings manufactured
and sold in Canada. The majority of
CMRRA’s mechanical licenses are
issued to CRIA members.

EMI Music Canada president Mi-
chael McCarty says, “In the U.S., the
three-quarter-rate is considered the
norm, but Canadian publishers and
lawyers will hold out for a full rate,
even with U.S.-based contracts.”

Steven Ehrlick, EMI Music Canada
VP of legal and business affairs, says,
“There’s more of a hard-nosed ap-
proach in the U.S. |American labels]
stick to their guns partially because of
the negotiating power they have.”

lan MacKay, VP of legal and business
affairs for Sony Music Canada, says, “In

GIMBEL

RECORD COMPANIES: Steve
Cranwell is promoted to senior
VP of Universal/lsland/Def Jam
for Universal Music Canada in
Toronto. He was VP of marketing
at the division.

Craig Aaronson is named VP
of A&R for Warner Bros. Records
in Burbank, Calif. He was VP of
A&R (West Coast) for Grand
Royal Records.

Arista Records promotes Tom
Gimbel to senior director of sales
and Devin Lasker to Northeast
regional marketing director in
New York City. They were, re-
spectively, Northeast regional di-
rector of sales and director of
sales and retail marketing.

Michelle Babbitt is named
senior director of adult promo-
tion for Elektra Entertainment
in New York City. She was adult

—

BABBITT

format editor for Network 40.

Gina Orr is named senior di-
rector of publicity for Jive Rec-
ords in Los Angeles. She was
senior director of publicity for
RCA Records.

Marisa Luther is promoted to
director of information process-
es and standards for BMG in New
York City. She was director of
new technologies.

PUBLISHERS: Suzan Koc is named
VP of songwriter relations for
BMG Songs in Los Angeles. She
was a manager of songwriters.

RELATED FIELDS: Ray Doudstar
is named VP of licensing and
business development for the
Stronghold Group in Los Ange-
les. He was director of licensing
for Universal Studios.

‘In the U.S., the
three-quarter rate
is considered the
norm, but Canadian
publishers and
lawyers will hold
out for a full rate,
even with U.S.-
based contracts.’

—MICHAEL McCARTY,
EMI MUSIC CANADA

general, record companies are trying to
limit what is otherwise an open-ended
mechanical royalty obligation.”
Entertainment lawyer Susan Abram-
ovitch of Stohn Abramovitch in Toron-
to points out, “|U.S.-based contracts]
often also have a controlled rate for the
U.S. and Canada. I tell them that’s not
the norm in Canada and get the full-
rate on 12 songs for Canadian sales.”
Prior to 1988, Canada’s Copyright
Act provided for the granting of a com-
pulsory mechanical license at a 2 cent

rate after the music was published or
performed in public. Phase I Revisions
of the Copyright Act in 1988 sounded
the death knell of mandatory mechan-
ical licensing in Canada. Under its pro-
visions, record companies and pub-
lishers here were granted permission
to negotiate an MLA.

The first MLA was signed in 1988 for
a two-year period. The royalty rate for
musical compositions was initially
raised to 5.25 cents. An interim MLA
in 1990 upped it to 5.90 cents.

In 1992, the CMRRA and CRIA con-
cluded a historical MLA that ran until
1997. That sweeping agreement ad-
dressed such issues as returns, budget
and midline product, promotional
copies, and auditing, as well as how
and when licenses are applied.

“Record companies got a rate [in
1992] they could live with by agree-
ing to limitations on the controlled
composition,” Basskin recalls. “We
weren't prepared to close a deal unless
they did that.”

In 1998, the CMRRA and CRIA final-
ized a six-year MLA that expires Dec.
31, 2003. Under the agreement, the
standard mechanical royalty rate in
Canada is now 7.4 cents and 1.48
cents, for each additional minute or

partial minute of running time. On
Jan. 1, 2002, it will be upped to 7.7
cents and 1.54 cents, respectively.

In American-based contracts, the
controlled-composition clause gen-
erally caps the record company’s lia-
bility at 10 songs at three-quarters of
the statutory rate. Under Canada’s
MLA, if a cap is present, companies
cannot set the initial rate at less than
three-quarters of the industry stan-
dard and must pay no less than 50%
of the full rate up to a cap of 12 songs
per album. Non-controlled songs and
non-controlled portions of songs
receive a full royalty rate.

No such agreement in the U.S. pro-
vides an absolute minimum. U.S.
recording artists bound by the con-
trolled-composition clause could owe
their labels for excesses on full mechan-
ical royalties paid to non-controlled
songwriters. Such excesses are gener-
ally charged against artist royalties.

Another difference is that in the U.S.
a mechanical license is set on the
release date of the album or delivery of
the master. The record company is
then entitled to that rate in pertuity
regardless of increases in the statuto-
ry rate. Under Canada’s MLA, the rate
rises pro rata the applicable rate.

Bankrupicy Hits Sam The Record Man

BY LARRY LeBLANC
TORONTO—Canada’s longtime retail
giant Sam the Record Man filed for
bankruptcy Oct. 30 with the Ontario
Superior Court of Justice.

According to receiver BDO Dun-
woody, the Toronto-based privately
owned chain had assets of $10.4 mil-
lion Canadian ($6.5 million) and owes
$17.8 million Canadian ($11.2 mil-
lion). About $6.5 million Canadian
($4.2 million) is owed as unsecured to
major record labels, with market
leader Universal Music Canada—owed
$2 million Canadian ($1.3 million)—
the hardest hit, as expected.

BDO Dunwoody says $8.1 million
Canadian ($5.1 million) is owed as
secured to the Sniderman family,
which had operated Sam the Record
Man since 1929, originally as Snider-
man Radio Sales and Services under
brothers Sidney and Sam Sniderman.

“It’s the end of an era,” says Brian
Robertson, president of the Canadian
Recording Industry Assn. “Sam Sni-
derman was an icon—the chain was
so emblematic of the Canadian music
industry. The chain, and Sam’s per-
sonality, dominated our industry for
decades. With declining sales overall,
losing a cornerstone of the business
like this, you wonder what the future
of retail is in our industry.”

According to BDO Dunwoody, the
Sam the Record Man Toronto flagship
store on Yonge Street—which opened
in 1961—as well as stores in down-
town Montreal, Vancouver, and Hali-
fax, Nova Scotia, will remain open for
an undetermined time under the wing

of the receiver. Real estate of locations
owned by the family was not part of the
bankruptcy filing.

But 24 of the Sniderman family’s 30
stores across the country were slated
to close within days of the bankruptcy
announcement. Eleven independent-
ly owned franchise stores across Cana-

CAMADA'S LARGEST AND SEST KMOWN RECORD STORE

da are not directly affected and con-
tinue under the Sam’s banner.

“It's a very sad day,” admits Sam’s
son Jason Sniderman who, as VP of
Sam the Record Man, ran day-to-day
operations. “The family will try to do
the right thing by everybody—
whether we carry on in stores or not.”

There is talk of the Sam the Record
Man chain ultimately surviving in a
refocused form and speculation that
the HMV Canada and Music World
chains will acquire outlets. Randy

Lennox, president/CEO of Universal
Music Canada, predicts, “Given the
strength of their locations and with
reorganization, these outlets will be in
business in one form or another.”

The Sniderman brothers started
selling records in 1937 as Sniderman’s
Music Hall on Toronto’s College
Street. Sam the Record Man was
owned by a trust headed by Sam’s two
sons, Jason and Robert Sniderman,
and Sid’s two daughters, Lana Sni-
derman and Arna Gorander. Sam, 81,
and Sidney, 94, retained controlling
voting shares in the trust.

At its peak in the mid-"80s, Sam the
Record Man was a network of 106 cor-
porate, franchise, and dealership
stores, dominating the Canadian
music retail marketplace with an esti-
mated 25% of all purchases, accord-
ing to industry sources. But its
prominence diminished in the "90s
with the growth of HMV Canada, in
particular, as well as competition
from Wal-Mart, Zellers, and Vancou-
ver-based electronic chain Future
Shop. Today, Sam the Record Man
commands 3% of the retail market.

Rumors of store closings and down-
sizing have dogged the chain for the
past five years. Between 1996 and
1997, the chain sent back $16 million-
$19 million Canadian ($10.1 million-
$12 million) in returns, according to
industry sources. The returns result-
ed from overhauling inventory opera-
tions, cutting back franchising, and
changing shipping policies.

Lennox notes, “In the past few years,
the chain had been on watch.”
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Gail Davies And Friends Live On Little Chickadee

BY DEBORAH EVANS PRICE

NASHVILLE—Acclaimed bassist Leland Sklar once com-
mented that when Gail Davies first began producing
records, women in Nashville were barefoot, pregnant, and
in the vocal booth. “I knew that I was breaking ground,
and I knew it was going to cause a lot of static,” Davies
recalls, “but it was something that I had to do.”

Never one to take the easy road, Davies paved the way
for other female country artists to enjoy artistic freedom
and creative control. Now 53—and still as outspoken as
ever—Davies continues to make music on her own terms.

Her new album, Gail Davies and Friends: Live &
Unplugged at the Station Inn, is a lively acoustic outing
recorded at Nashville's famed bluegrass night club. The
set is being issued Nov. 13 via Valley Entertainment and
Davies’ own Little Chickadee label. Davies has also pro-
duced Caught in the Webb, a tribute to Webb Pierce fea-
turing Dwight Yoakam, Emmylou Harris, Pam Tillis,
George Jones, Charley Pride, Willie Nelson, Robbie Fulks,
Joy Lynn White, Allison Moorer, BR549, and others, due
out on Audium Records in January.

Live & Unplugged at the Station Inn has a fresh, no-
holds-barred energy that is earning fans. “One listen and
you’ll know this is a record Gail has always wanted to
make,” says Terry Herd, owner of the syndicated Bluegrass
Radio Network and host of its weekly Into the Blue show,
as well as program director for Sirius Satellite Radio’s
bluegrass channel. “It’s straight from the heart—no stu-
dio tricks, no smoke and mirrors—just honest, unre-
touched, handmade music captured live at bluegrass
ground zero. What a concept.”

Davies says the idea to record a live album at the Sta-
tion Inn came when her husband, Rob Price, suggested
capturing her performances there. “My husband bought
a Roland 1680, and the next time we played the Station
Inn, he taped [the show],” she recalls. “We listened to it
and said, ‘Wow, this could be a live album.” That’s how
the album came to be. It's all—except for two songs—
one performance.”

The 19-song collection runs the gamut from the Bob
Dylan classic “It Ain’t Me Babe” to the tongue-in-cheek
“Wedding Invitation” to the poignant “I'm Hungry, I'm
Tired,” which Davies penned for pal Roger Miller, whom
she briefly dated early in her career.

“I went out and toured with him for a couple of
months,” Davies recalls of a short stint as Miller’s back-
up vocalist. “It was very enlightening. He was wonderful
and a great songwriter. One evening he told me the story
{of his life], and I went home and wrote the song. It was
a very sad song. He missed out on growing up with his
mother. When I played it for him, he cried.”

On Live From the Station Inn, Davies also reprises

some of her previous hits: “Grandma’s Song,” “Round
the Clock Lovin’,” and “Bucket to the South.” “A lot of
bluegrass bands have cut that song,” Davies says of
“Bucket to the South.” However, she admits, most peo-
ple don’t associate her with bluegrass music—even
though she had a country hit with the bluegrass num-

ber “Blue Heartache,” penned “Hometown Gossip” for
the Whites, and has cut duets with Dolly Parton, Ricky
Skaggs, and most recently Ralph Stanley on his Clinch
Mountain Sweethearts disc.

“I heard someone say the other day. ‘Everybody is
jumping on the bluegrass bandwagon,” " Davies says. “I
just want to remind everybody that in 1981, I brought
Jerry Douglas—who was just a kid—into the studio to
play, and the record company freaked out [and said], ‘If
we put dobro on this, people will think you are trying to
be bluegrass.” I used Jerry on probably one of his first
Nashville sessions.”

Davies had a string of country radio hits in the late '70s
and early '80s, including “I'll Be There,” “It’s a Lovely,
Lovely World,” and “Jagged Edge of a Broken Heart”
(recently cut by new Russian country group Bering Strait
on MCA Nashville). She became less visible as she devot-
ed time to raising son Christopher, now 18, as a single
parent. In the early '90s, she worked with former Capitol
Nashville chief Jimmy Bowen as a staff producer before
starting her Little Chickadee label in 1994. (She owns a
publishing company, also called Little Chickadee, named
for a line in the Webb Pierce song “No Love for I.”)

Jeff Skillen, executive VP of Santa Fe, N.M.-based Valley
Entertainment, says the label plans to market the album
beyond bluegrass circles. “It has a really natural feel to it.
It’s very accessible and will appeal to a broader demo-
graphic than strictly bluegrass,” he says. “I don’t want to
pigeonhole this record. Obviously, people know Gail from
her early country success, and I don’t want to do anything
to alienate people who still make a distinction between
country and bluegrass.”

Davies, who is self-managed and booked by Andrea Comp-
ton, debuted her new album at the International World of
Bluegrass convention in early October in Louisville, Ky.

Davies will tour Europe and Japan in November and De-
cember, but, she admits, she would like more U.S. book-
ings. “We’d like to do a lot of shows, but I can’t get any-
body to book me because I'm over 30,” Davies says. “It’s
such a sexist thing—and nonsense. Somebody said I was
too old to be a singer and I needed to quit trying. I looked
at them and said, ‘No. 1, I'm not trying to be a singer, |
am a singer. You wouldn’t tell B.B. King he’s too old to
play guitar or Willie Nelson he’s too old to sing anymore.
You only say that to women.””

Davies does not plan on slowing down. Her next proj-
ect will be Gail Davies: The Songwriter Sessions. “I'm
going to do a lot of my songs that people don’t remem-
ber,” she says of the acoustic album. “It’s going to be
really broken down—me on acoustic guitar and maybe
one other guitar player, upright bass, and mandolin—
real stark and real open.”
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Jewel Doing Things Her ‘Way’

Fourth Atlantic Set Shows ‘Sassy,’ Personal Side Of Singer/Songwriter

BY CHUCK TAYLOR

NEW YORK—When singer/song-
writer Jewel ventured into the studio
for the first time in two years, she
insists, she wasn’t there to make a
record. She was there to make music.

“I had quit the business, really. I just
wasn’t sure | wanted to come back to
the machine,” Jewel admits. “I took a
year off and then two years passed and
finally I knew there were things I want-
ed to say. I had a very clear vision and
was not willing to compromise.”

The resulting 14-track This Way,
which streets Nov. 13, showcases a less
self-conscious, less polished Jewel.
Most of her vocals were recorded live
with musicians she found off the beat-
en track, giving her fourth Atlantic
album a more personal, less trend-con-
scious bent with a vivid diversity of
styles, from the expected pop and rock
to country, folk, and some surprising-
ly strident rock. This Way has Jewel
sharing production duties for the first
time with co-producer Dan Huff.

“My passion is in just doing some-
thing, not perfecting it when it’s done,”
Jewel explains. “My records have
always suffered because | hate singing
to a wall, and I don’t have patience—
or maybe the vanity—to make them
absolutely perfect. This time, | sang the
vocals live with the band a few times
and just picked the best. It allowed me
to perform more as an artist than a sci-
entist in the studio.”

First single “Standing Still,” writ-
ten by Jewel and Rick Nowles, is dis-
obeying its title with a fast start at
adult top 40, where it is No. 13 in its
third week. The bright, midtempo pop
number addresses simple desires (“Do
you want me like | want you?”) with
an underlying message about taking
forward steps in life.

“l wanted the lyric to be smart but
colorful and vibrant like a little movie
in your head,” Jewel says. “I like writ-
ing hooky songs that can be hits, but
1 like them to have a lyric that has
another layer.”

v

It's Your Sound”

Ron Shapiro, executive VP/GM of
the Atlantic Group, says, “Because of
her songwriting genius, Jewel always
has a couple of different levels going on
in her music. She really had a number
of agendas on this record: to represent
her diversity, to really have a hand in
the whole process, and to mix songs of

the heart with statements about
important issues going on in the world.
The project represents the difference
between the girl of 18 that made Pieces
of You and the 27-year-old woman that
she is today. She has recommitted her-
self to the music and has written songs
that take you on a journey.”

Among the standouts are “Love Me
Just Leave Me Alone,” a classic rock-
rooted, no-holds-barred jam that Jewel
has performed live; the whimsical,
bluesy “Everybody Needs Somebody
Sometime”; the biting but luscious
ballad “Break Me”; and the intimate,
social commentary “Serve the Ego.”

The new album follows a non-stop
whirlwind ignited when the debut sin-
gle from Pieces, “Who Will Save Your
Soul,” caught fire in 1995. It was en-
cored by 1998's Spirit, which spawned
the signature hit “Hands,” and the 1999
platinum Christmas collection Joy. All
the while, Jewel toured exhaustively;
wrote two books—the million-selling
poetry collection A Night Without
Armor and short story/essay text Chas-
ing Doum the Daun; co-starred in the
film Ride With the Devil, and backed

various causes and charities, including
her own Higher Ground for Humani-
ty. She also was nominated for three
Grammy Awards, graced the cover of
Time, and moved 20 million albums
worldwide, according to Atlantic.

“I was really tired,” Jewel says. “I just
ran out of energy to go around and
promote the way you need to. I barely
had energy for shows. I was just sort
of done.” So she moved to a Texas
ranch with boyfriend/rodeo champion
Ty Murray for a much-needed break.

This time around, Jewel—who is
managed by Mani Artists, booked by
Creative Artists, and published by
WB/Wiggly Tooth, ASCAP—vows to
pace herself in a way “that won’t use
me up again.” Atlantic started its mar-
keting campaign with a quick, two-
week U.S. promotional tour, with
appearances booked on the late-night
TV shows, MTV's TRL, My VHI Awards
Dec. 2, and a series of live radio Christ-
mas shows in December.

The international release of This
Way will be staggered to space out
Jewel’s schedule. It won’t hit racks in
Europe and parts of Asia until Feb-
ruary 2002. This year, in addition to
the U.S., it will be issued in Canada,
Australia, New Zealand, Japan, and
Latin America.

At retail, the forecast is optimistic,
in part because of rekindled airplay of
Jewel’s sensitive “Hands” in the wake
of Sept. 11. “It was unexpected, of
course, but that put her back in peo-
ple’s minds,” says Eric Keil, a buyer for
the South Plainfield, N.J.-based Com-
pact Disc World chain. “I think the
public is in the mood for the kind of
music that she makes—plus, the first
single is getting such a good reception
at radio. That bodes well.”

Jewel also gives this work her per-
sonal stamp of approval. “It was impor-
tant that this record feel less premed-
itated,” she says. “I needed to have fun,
be sensual, be raucous, and feel sassy.
I'm a fairly mercurial person, and I'm
glad I got that across on this record.”

by Melinda Newman

SCHER RETURNS: Vowing “I'm going
to be in my heart and my brain a con-
cert promoter until I die, but at the
moment, | can’t [promote],” John
Scher has purchased back the record,
management, TV, and theatrical divi-
sions of Metropolitan Entertainment
Group (MEG) from Covanta Energy
for an undisclosed sum.

Scher, who founded MEG more
than 30 years ago, was ousted as
president/CEO of MEG in August
(Billboard, Aug. 25). Covanta, which
purchased 50% of MEG in 1995,

retains MEG’s New Jersey-based con-
cert division. Covanta now owns
around 80% of MEG, while Scher re-
tains a minority share.

Under the terms of his departure,
Scher cannot promote concerts until
August 2004. However, it’s clear that
promoting is not far from his mind. “A
couple of potential buyers [for MEG’s
concert division] have asked me if |
would still consider being involved,”
he says. “I've indicated that there’s al-
ways a little piece of me that would be
a concert promoter, but they'd inher-
it the non-compete. The clock starting
ticking on that Aug. 11.”

In the meantime, Scher is clearly
thrilled to have back the other three
divisions. “This has been in the works
since my departure,” says Scher, who
remains in his New York City-based
office, with a 14-person staff. “I can
really get back to what I enjoyed when
I started this company, which is work-
ing with creative people and working
with talent and having input into what
is going to be the end product,
whether it be a record, play, or movie.”

Doug Thaler continues to run the
management division, whose clients
include Vertical Horizon, Rusted Root,
and Art Garfunkel; Allen Newman
runs the theatrical/TV unit, which has
two projects in the works, among
them a play based on the 4 Seasons;
and Joe Augustine is charged with the
day-to-day operations of Atlantic-dis-
tributed Hybrid Recordings, whose re-
leases include the soundtrack to Hed-
wig & the Angry Inch, as well as a rock

compilation put out in conjunction
with NASCAR, NBC, and TNT. Scher
expects to name a new label head to
replace Michael Leon, who remains a
consultant with the company. Guster,
who was Hybrid’s top artist, remains
under contract with Covanta.

Covanta CEO Scott Mackin says,
“We’re still talking to a variety of peo-
ple [about the concert division], but I
wouldn’t say we're shopping it. We're
prepared to hang in there for the long
haul. There’s about five people who are
asking questions, but no one is mak-
ing a really serious proposal.”

GARTH AND (BS: Although details are
still being firmed up, Garth Brooks is
expected to star in three hourlong con-
cert specials for CBS in November to
propel sales of Scarecrow. his Nov. 13
Capitol Nashville release. The specials
are expected to be live from three dif-
ferent cities. There’s also a possibility of
a tie-in with Sept. 11 relief efforts.

GOOD WORKS: Stone Temple Pilots
have recorded the Beatles’ “Revolu-
tion” as a special CD single to benefit
the Twin Towers Fund. The Atlantic
Records act, which first performed the
song at the Oct. 2 John Lennon trib-
ute, will donate its royalties, as will the
record label. The enhanced single,
recorded Oct. 6, comes out Nov. 27 and
is priced at $3.99.

The American Red Cross will be on
the receiving end of profits from a new
DVD from Pioneer Entertainment and
Classic World Productions called The
Judy Garland Show: Songs for Amer-
ica. Out Oct. 30, the $9.98 set is a four-
song music video collection, taken
from Garland’s 1963-1964 TV series.

IN BRIEF: Michael White, a 19-year
Capitol Records veteran, filed suit
Oct. 29 in California Superior Court
in Los Angeles against the label, par-
ent company EMI, and Jay Krugman,
Capitol’s senior VP of domestic and
international marketing (Bill-
board Bulletin, Oct. 30). White, who
was let go earlier this month, alleges
wrongful termination, race discrim-
ination, and retaliation. He claims he
was fired for corroborating charges
alleged in another race discrimina-
tion suit against Capitol and Krug-
man filed by former employee Bren-
da Jones in August.

“EMI Recorded Music finds the
lawsuit filed by formeyr Capitol Rec-
ords employee Michael White to be
without merit,” says the company in
a statement. “Due to the realities of a
slowing economy, Mr. White was one
of 88 employees throughout EMI who
were laid off Oct. 5; all were given
financial packages.”
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2001
sno sl Concert Grosses
VENUE/ GROSS/ ATTENDANCE/
ARTIST(S} DATE TICKET PRICE(S CAPACITY PROMOTER
NEIL DIAMOND Xcel Energy Center, $2,198,858 33,841 Sal Bonafede, Apregan
St. Paut, Minn. $67.50/837.50 two sellouts Entertainment Group
Oct. 26-27
ELTON JOHN Air Canada Centre, $1,185,709 18,347 House of Blues Canada
Toronto (81,851,832 Canadian) sellout
Oct. 6 $83.24/857.31/344.50
P . 4 . ‘ NEIL DIAMOND Van Andel Arena, $1,057,669 24,272 Sal Bonafede, Apregan
_ . . = . i ich. d 7. 24,452 twi i
Family Vibes. Faith Evans, Deborah Gibson. and Patti LaBelle were among the artists i Y fapsisatich L Basziwoshans BNt
who participated in the all-star recording of “We Are Family.” the Nile Rodgers-pro- !
duced single that will benefit the American Red Cross and various organizations pro- | ELTON JOHN Corel Centre, $876.250 ) 14,851 House of Blues Canada
moting peace. The single. which also features Beyoncé Knowles of Destiny’s Chiid. ' gtcttav’ya g}).gg%ﬁ;%qa%&%m sellout
Eartha Kitt, and Phoebe Snow, among others, is available on Tommy Boy Records. ‘
e —— — —= < 5= | JANE'S ADDICTION, Madison Square Garden, §752,993 13314 Metropolitan
’ \ LIVE, FEMI KUTI New York $62.50/$42.50 sellout Entertainment Group
. Oct. 15
‘, AEROSMITH, CHEAP TRICK Skyreach Centre, $742,569 12,031 House of Blues Canada
! Edmonton, Alberta (81,160,408 Canadian) 16,778
~ Oct. 13 $63.35/350.55
ns | NEIL DIAMOND The Mark of the Quad $593,163 10,751 Sal Bonafede, Apregan
Cities, Motine, IlI. $59.50/$37.50 sellout Entertainment Group
Oct. 24
h | FAMILY VALUES TOUR: STONE Palace of Auburn Hills, $572,940 13680 Concerts West
! TEMPLE PILOTS, STATIC-X, LINKIN Auburn Hills, Mich. $45 sellout
PARK, STAIND, SPIKE 1000 Oct. 15
== . B —— i ’ ELTON JOHN Convocation Centre, $548,785 10,226 House of Blues Concerts
Jazzy Lady. Rising diva Shane Kelly recently performed material from her Cleveland $125/575/859.50 11,132
self-made. eponymous €D al the Fort Mason Auditorium in San Francisco. ‘ Oct.5
The sold-out event showed the artist effectively taking on such pop standards e T —— Yeol E ¢ . 13060 ¢ w
" w e m ] ter, . 1
as the torchy Johnny Burke/James Van Ieusen ballad. “But Bgautlrult as well TEMPLE PILOTS, STATIC.X, LINKIN St Paul M 14 sellout LSO
as Richard Rodgers/Lorenz tlart's “It Never Entered My Mind.” Kelly is PARK, STAIND, SPIKE 1000 Oct. 13
preparing to do a series of West Coast dates supporting the CD. Pictured with
Kelly backstage is her manager, Kurt Burgess. [ g M it

D ELUXE CLASSIC ALBUMS REMASTERED, RESTORED AND EXPANDED
oliiNe)a WITH PREVIOUSLY UNRELEASED MATERIAL ON 2 CD’s
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* Features, for the first time anywhere, 2CD SET ® Features 10 tracks not on original LP version, 2CDSET e 29 additional tracks — 27 unreleased! 1CDSET

their entire Leeds pe- f Tommy. i i i
eir entire leeds pe-formance of Tommy. including 3 previously unreleased. B il @k Hacle!i-phaiand Masions)

® Over 2 hours of music ® Over 140 minutes of the best sounding recorded before and during let's Get It On.
by one of rock’s greatest live bands — M-CA original Skynyrd live recording ever.

: T S e Features demo versions, rare ballads
Almost a full hour previously unreleased. U BT ) ’

instrumentals and much more.
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plus rare 12-inch mixes of “Super Freak” of this landmark album, along with rare mixes, Al WH
and “Give It To Me Baby” b-sides and alternate takes. live At The Apollo Volume Il

What's Going On (30th Anniversary)

¢ Includes a slammin’ [‘“.J * Includes five previously unreleased performances
unreleased live album from 1981 worowr| from the Exodus Tour Rainbow Theatre shows.
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Bob Kingsley Radio Special November 5th
CMA Award Show performance November 7th
The debut single“Run” is a top ten hit in just 4 weeks.
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BY ANDREW KATCHEN
BOSTON—Auto Interiors plays breezy
indie-pop that feels like a late Friday
night car ride with friends. Its inter-
pretations of the traditional rock song
reflect an interest in the subduing use
of organ play, with smoky and hushed
vocals and plenty of swirling guitars
that converge to yield enjoyable, dri-
ving-appropriate tunes that are never
without melody.

SOHOGRANDHOTE!I

310 WEST BROADWAY, NEW YORK. NY 10013

212.965.3000 800.965.3000
FAX 212.965.3200

WWW.SOHOGRAND.COM

While the title of the group’s self-
released debut album, No Frill Halo
Flight, may sound self-effacing, the
batch of tracks demonstrates a
strong songwriting ability and multi-
genre influences. Auto Interiors’
gatecrashing, Britpop-inspired open-
er, “Green Arrow,” kicks in strong
with Larry Mansdorf’s and Eric Wax-
wood’s agitated guitar front and Dan
Dooley’s piping organ, while Wax-
wood’s breathy harmonies on
“Shooting Flares” are a distinct vocal
nod to Cat Stevens. “Simply Saucer”
skillfully recalls the meandering gui-
tar soundscapes of both Built to Spill
and My Bloody Valentine.

Waxwood says, “We were listening to
alot of Kinks, Zombies, and Flaming Lips
when we were recording the album.”
Mansdorf adds, “1 think there’s definitely
a lot of "60s psych influence and some
"70s arena rock thrown in, too.”

Managed by Todd Demma at Janissary
Management in Boston, the then-
shoegazing Boston five-piece formed in
1999 as Kilowatt Hours, with the lineup
consisting of guitarists Mansdorf and
Waxwood, bassist Tom Girard, key-
boardist Dooley, and drummer Pat
O’Shea. The band members re-chris-
tened themselves Auto Interiors while
O’Shea was still in the fold, but Dan Crow
now acts as the full-time drummer.

The visceral, live sound captured on
No Frill Halo Flight (released on the
band’s Warm Design label) may be
attributed to its fascination with rough
garage recordings. Before entering the
newly built Small Church Studios in
Boston, the band hammered out four-
track versions of the songs in its prac-
tice space, and these rough versions
nearly became the final product.

“We were almost contemplating re-
leasing the four-track versions. We're
not afraid of a lo-fi sound.” Mansdorf
notes. Girard adds, “The actual studio
recording process took a weekend.
The vocals were done over a three-
month span, and the overdubs were
done kind of spontaneously.”

According to Demma, the album—
which is currently in its second press-
ing—has been successful largely be-
cause of the strict focus on a college
niche. “We directed them to focus
exclusively on college radio as
opposed to doing the common trend
of attempting to work both college
and commercial radio,” he says.

Espo Records label head and music
director of local music for WBCN
Boston Shred thinks playing live is key
for Auto Interiors. “If you put them in
front of an audience who hasn’t heard
them, they are going to sell some
discs,” he says.

The past few months have been
noteworthy for Auto Interiors. Booked
by Boston’s Planetary Group, the band
spent time playing live on WBCN and
fellow Boston station WMBR.

While Auto Interiors plans to per-
form in Massachusetts over the com-
ing months, the band hopes to tour
the entire Northeast and possibly the
UK. in the new year.

Tracks.

HOLIDAY ‘FAVORITE’: While the hol-
iday season brings its usual slew of
holiday albums, Qur Favorite
Things (Sony Classical) is aimed at
the sophisticated music buyer
seeking the traditional mixed with
the contemporary.

The “family-oriented” Our Fav-
orite Things is a live recording
made by Tony Bennett, Charlotte
Church, Plicido Domingo, and
Vanessa Williams in a concert
taped last December in Vienna. The
concert special will air multiple
times on PBS this December as
part of the network’s fund-raising
pledge drive. The album also has a
companion home video available
on VHS and DVD.

The track listing for the album is
as follows: Bennett, “The Christmas
Song”; Church and Domingo, “O
Holy Night”; Williams, “Do You
Hear What I Hear?”; Domingo,
“Jesus De Nazareth”; Bennett and
Williams, “Winter Wonderland”;
Church, “Silent Night”; Williams,
Bennett, and Domingo, “My
Favorite Things”; Bennett and
Williams, “White Christmas”;
Domingo, “Hacia Belen Va Un
Burro”; Williams, “Through the
Eyes of a Child”; Bennett and
Domingo, “The First Noel”; Chorus,
“Somewhere in My Memory”;
Domingo and Williams, “I Saw
Three Ships”; Bennett, “Have Your-
self a Merry Little Christmas”;
Domingo, “Hijo De Dios”; Bennett
and Domingo, “I'll Be Home for
Christmas”; Domingo and Williams,
“Joy to the World”; Bennett,
Williams, and Domingo, “Angels We
Have Heard on High”; Williams,
Domingo, Church, and Bennett,
“Silent Night”; and Domingo and
Williams, “One More Year.”

The combination of solo tunes
and collaborations makes this
album different from most holiday
collections on the market, says
Sony Classical president Peter Gelb.
“We're hoping that this album is an
international success because of its
international appeal.”

Conductor Steven Mercurio says
that although he has conducted
many holiday concerts, “This one
had an ease to it. The artists were
very gracious and professional
from beginning to end.”

Mercurio notes of each singer,
“Tony Bennett is one of the last
entertainers alive who is from that
Frank Sinatra tradition. |[Bennett]
was never lacking for conversa-
tion. Vanessa Williams is the epit-
ome of class and elegance. Placido
Domingo is like the patriarch of
Christmas in Vienna, and he wel-
comed the other singers as if they

by Carla Hay

were in his own home. And as for
Charlotte Church, a lot of people
didn’t quite know what to expect
from her but she was utterly
enjoyable to work with.”

Gelb says that marketing will
feature a direct-response campaign
to be launched at the end of
November. Commercials will air on
such networks as Bravo, A&E, Dis-
covery, and the Food Network. In
addition, there will be advertising

on Oprah Winfrey’s Christmas spe-
cial, which will air on a date yet to
be announced.

Sony Classical is also anticipating
increased sales for the album once
the concert special begins airing on
PBS. Gelb notes, “PBS will be the
cornerstone of our marketing.”

Additional TV exposure will
come in the form of a performance
by Bennett and Williams on NBC's
Lighting of the Christmas Tree spe-
cial, set to air Nov. 28.

“Our Favorite Things should be
a pretty good seller compared to
other holiday albums,” says Daniel
Cossu, classical music specialist for
Borders Books & Music’s La Ciene-
ga Boulevard location in Los Ange-
les. “Charlotte Church has a new
album out now |Enchantment],
and her Christmas album last year
|Dream a Dream| was a best seller,
so that will only help sales for OQur
Favorite Things.”

In addition to point-of-purchase
displays and other promotional
materials serviced to retail, Sony
Classical is releasing the Our
Favorite Things CD to classical,
pop standards, and National Public
Radio stations. There will be sam-
pler CDs available to various clas-
sical, pop, and AC radio stations.
Sony Classical will also have con-
tests with select AC and top 40 sta-
tions, for which the prizes will be
copies of the CD and video.

Cossu adds, “This is going to be
a crossover album. It’s for people
who might not necessarily be
classical music fans because it’s
not a purely classical album. It
will appeal to an older audience
and people who like easy-listen-
ing music.”
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Rhythm Heaven. Sheila E. is currently
promoting Heaven, her second al-
bum for Concord Vista Records. The
set is steeped in jazz, funk, and vin-
tage soul sounds and features guest
appearances by such venerable play-
ers as Gerald Albright, Paul Jackson
Jr., Reggie Hamilton, and George
Duke. Heaven is also infused with a
decidedly spiritual tone. Sheila E.
says, “Each song speaks of things
that are positive, which can be sung
to someone or to God.”

In The Works

® On Nov. 27, Columbia will
issue the live recording of the
Concert for New York City, offer-
ing highlights from the recent
superstar-packed concert that
originated from Madison Square
Garden and telecast on VHI1. A
portion of Sony’s proceeds from
the set’s sale will be donated to
the Robin Hood Relief Fund.

¢ The original members of
Concrete Blonde have re-formed
and will release an album, Group
Therapy, on Los Angeles-based
indie Manifesto Records Jan. 15,
2002. The band will begin a tour
in mid-January, with additional
dates to follow.

¢ Elektra offers Stiff Upper
Lip Live, a DVD-Video capturing
a live date on AC/DC’s 2001
tour. Due in stores Dec. 4, the
show was filmed in Munich, ‘
Germany, and features 21 songs,
including “You Shook Me All
Night Long,” “Hells Bells,” and
“Back in Black.”

¢ On Nov. 20, Lava/Atlantic’s
Kid Rock issues Cocky, the
much-anticipated follow-up to a
1998’s 10 million-selling Devil
Without a Cause. Recorded in ‘
Detroit at Kid Rock’s Clarkston | |
Chophouse studio, the set fea-
tures guest appearances by
Sheryl Crow and Snoop Dogg.

=)
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WHAT’S IN THE BOX?: At a time when
the majors are responding to the
downturn in the classical market by
dropping artists and slashing release
schedules, and independent distribu-
tors are trimming label rosters, the
Sanctuary Music Group has taken the
opposite approach. The London-based
firm—which already owns respected
British classical indie label ASV and
boasts an impressive stable of pop
music artists and labels, as well as
artist management, tour booking, TV,
and new media interests—recently
announced its acquisition of U.K. inde-
pendent label Black Box, in an effort
to broaden its classical music business.

As part of the deal, Black Box

CRAKER

founder Chris Craker signs on as cre-
ative director of the Sanctuary Classics
and Jazz division, which includes ASV
and the classical and jazz holdings of
the Castle label, also owned by Sanc-
tuary. Craker remains managing direc-
tor of Black Box, but will also oversee
marketing initiatives for the other
labels in the division, working closely
with ASV managing director Richard
Harrison. Craker will also pursue
licensing deals to more fully exploit
Sanctuary’s holdings outside the clas-
sical marketplace.

For Craker, the advantages in join-
ing the Sanctuary Group begin with
simply having the manpower to help
his label’s projects meet their poten-
tial. “We achieved an enormous
amount with very [few] human re-
sources,” he says. “There were only
four of us working here at any one
time. Now we’ve got 11 people [pro-

| viding] a degree of assistance in press

and PR., liaising with the distribu-
tors—all the tasks that I had to get in-
volved with on a day-to-day basis. That
frees me up for more of a creative role.”

That role is the very reason Craker
founded Black Box, to release on his
own the kinds of projects he once pro-
duced for EMINVirgin, Decca, RCA, and
a handful of independents. He com-
bined his production expertise with
marketing sawy, employing sleek, uni-
fied cover designs, and innovative use
of multimedia content.

Black Box carved out a niche for
itself by recording leading contempo-
rary composers, including Michael
Nyman, James MacMillan, and Kevin
Volans, as well as exploring lesser-

| known repertoire by such established

by Steve Smith

composers as Elgar. Rachmaninoff,
and Frank Bridge. The label's midprice
line, iClassics, packaged sturdy per-
formances of standard repertoire with
extensive multimedia content. Intro-
duced to the U.S. market last year by
Harmonia Mundi, the Black Box cata-
log now includes 75 titles, growing at
a rate of one to twe titles per month.
As the label gained momentum, it
was able to take on projects that once
might have been the sole purview of
the majors, such as Manhattan Rave,
arecent disc of works by young British
composer Dave Heath performed by
former BMG artist Evelyn Glennie
with the London Philharmonic.
Another BMG refugee, composer Steve

Martland, leads his own ensemble on
Horses of Instruction, recently
released to tremendous acclaim in the
U.K. and due for release in the U.S. this
month. In coming months, Black Box
will release the premiere recording of
Volans’ String Quartet No. 6 by the
Duke Quartet, as well as a disc of new
works by Harrison Birtwistle com-
posed for the Nash Ensemble.

Very little about Black Box will
change under its new owner, accord-
ing to Craker. The most significant
adjustment will see 1he label focusing
exclusively on contemporary music.
“Both the Castle and ASV catalogs are
very much more mainstream [than
Black Box],” he explains. “Sanctuary
was looking to acquire a company that
had a specialist interest in contempo-
rary classical music and music that
couldn’t really be defined as classical
but did appeal to the younger, con-
temporary audience.” (The latter cate-
gory includes John Metcalfe’s innova-
tive chamber music-cum-electronica
release, The Inner Line.)

Joe Cokell, CEQ of Sanctuary
Records, feels that the acquisition of
Black Box will solidify his company's
growing stature in the classical mar-
ket. “The label is a perfect fit with
the label we already own, ASV,” he
says. “It’s a meeting of the minds be-
tween the ASV guvs, who do ex-
ceptionally good work with the
repertoire that they have, and Chris,
who comes in with fresh ideas and
contemporary repertoire. We believe
the relationship [will] take us for-
ward and give us the right sort of
profile we're looking to establish in
this sector of the market.”
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SIMIAN

Chemistry Is What We Are

PRODUCERS: James Ford, Simon Lord,
Jas Shaw, and Alex Macnaghten
Source/Astralwerks 11005

One might expect raw, primal sounds
to emerge from an outfit named after
apes. But this four-piece band from
Manchester draws inspiration from
quieter sources: Standout song “Mr.
Crow” resonates with the type of vocal
harmonies that once brought another
Fab Four to prominence. Simian’s per-
sonal record label and recording stu-
dio, both called Trial and Error, neatly
reflect a loose production style. And it’s
the group’s quiet subtieties that make
the album flow: the chirps of dazed
birds that swirl distantly on “Round
and Around,” the skittering tones that
dance behind “How Could I Be Right.”
Like recent Astralwerks releases from
British bands Turin Brakes and Kings
of Convenience, Simian employs the
use of electronic music as a cloaked
sideline within a more traditional folk-
rock format for a soothing effort that
sounds modern and nostalgic.—TP

BERTRAND BURGALAT

The Sssound of Mmmusic

PRODUCER: Bertrand Burgalat

Emperor Norton 7046

As a producer/remixer, Bertrand Bur-
galat has worked with such groups as
Depeche Mode and Soul 11 Soul. On
his solo debut, he creates his own
songs—and, in the process, his own
brand of neo-retro lounge music.
Whether singing lazily over strummed
acoustic guitars on the folky “Chaque
Jour,” handing the microphone to
British MTV host Joanne Colan for

an English half-rap on the disco-fla-
vored “Sunshine Yellow,” or eschew-
ing vocals altogether on the dreamy,
synth-heavy opening instrumental
“Aux Cyclades Electronique,” Burgalat
creates ethereal arrangements with an
often narcotic, trance-like effect. Still,
enough of a beat remains to prevent
the disc from feeling drowsy. Musical-
ly, it’s an apt companion to Moon

GRATEFUL DEAD
The Golden Road (1965-1973)
REISSUE PRODUCERS: James Austin, David

ORIGINAL PRODUCERS: various

Warner Bros./Rhino R2 74401

Fat with dozens of previously unre-
leased tracks—live stuff, alternate

Warlocks recordings—The Golden
Road will no doubt overwhelm many
a Deadhead. This lovingly produced,

Bros. work is less your standard fare
boxed retrospective and more a Dead
treasure chest. In addition to remas-
tered, repackaged, and expanded ver-

Lemieux, Dennis McNally, and LouTambakos

studio versions, and, believe it or not,

12-CD collection of the band’s Warner

sions of such studio classics as Ameri-

CARLOS VIVES

Déjame Entrar

PRODUCERS: Sebastian Krys

and Emilio Estefan Jr.

EMI Latin 95623

In his follow-up to 1999’s successful
El Amor de Mi Tierra, Vives offers an
album that at least equals its prede-
cessor in content and reach, while
also sprinkling in a handful of extra-
neous elements. In the end, the 10-
track disc is Vives all over again, but
it’s simply gorgeous, boosted by fine
songs, superlative ensemble work
and an irresistible exuberance that
results in part from the fact that the
musical base of the album—Dbass,
drums, and percussion—was record-
ed live as a group. As usual, Vives’
songs are equal parts joy and melan-
cholia, punctuated by Egidio Cuadra-
do’s minor-key accordion riffs (In
“Carito,” he quotes the theme of //
Postino.} Within this framework,
Vives goes from the vallenato/pop of
the title track to son corrido (“Luna
Nueva”), to cumbia (“Papadi6”) to
the more traditional “Décimas,”
based on call and response. Multiple
textures and sonic layers make this
set a worthwhile journey.—LC

S P O T L I
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BRITNEY SPEARS

Britney

PRODUCERS: various

Jive 50243

Spears bravely steps out on the
proverbial high wire for her third
album—attempting the unenviable
task of pleasing her legion of teen
fans, while also making necessary
moves toward becoming an artist
of adult durability. The result is a
nicely varied, wholly satisfying col-
lection wherein she darts from well-
crafted, mature fare like the deli-
ciously funky “Boys” (which is rife
with loving references to Prince) to

charmingly youthful gems like the
smash-in-waiting “Not a Girl, Not
Yet a Woman.” What’s most notable
about this collection is that it shows
Spears taking solid first steps as a
songwriter, as she deftly explores
the emotional fallout and eventual
empowerment of growing up under
a public microscope. In doing this,
she renders Britney her new state-
ment of purpose. Think of it as her
equivalent to Janet Jackson’s land-
mark Control —LF

H TS

ANGIE STONE

Mahogany Soul

PRODUCERS: various

J Records 20013

On her second album—and first for
J Records—a more confident Stone
polishes the promise dehivered on
1999's Black Diamond to an eye-
squinting gleam. Stronger musically
and lyrically, Mahogany Soul oozes
with heart-warming energy that’s
simultaneously contemporary and
old-school. Stone once again rolls
her gospel-honed vocals around
real-life issues and emotion-filled
lyrics. That combination hits

home most notably on lead single
“Brotha.” Reach deeper into this 17-
track set and you'll come out with a
winner every time, be it about love
(*More Than a Woman”), life dramas
(“*Mad Issues,” “If It Wasn't”), or a
warning that the overloaded new-
soul boat is going to sink (“Soul
Insurance”). In the words of Curtis
Mayfield (whose “The Makings of
You" gets the Stone treatment), the
woman'’s got soul. And with this
album, she deserves to become a
household name. Come on, every-
body—Iet’s go get stoned!—GM

Safari by fellow French act Air, whom
Burgalat has aiso remixed.— WH

% LOUDON WAINWRIGHT Il

Last Man on Earth

PRODUCER: Stewart Lerman

Red House 158

Wainwright, who turned 53 last year
(according to the title track), uses this
tuneful and artfully arranged album to

vV I

can Beauty, Workingman'’s Dead, and
Aoxomoxoa—which contain most of
the band’s best-known songs, includ-
ing “Sugar Magnolia,” “Truckin’,” “St.
Stephen,” “Uncle John’s Band,” “Casey
Jones,” and “China Cat Sunflower”—
a two-disc set composed almost en-
tirely of previously unreleased materi-
al, Birth of the Dead, makes its debut
here. Birth’s first disc begins with six
jangly tracks (including Gordon
Lightfoot'’s “Early Morning Rain” and
“I Know You Rider”) cut in November
1965, when the band was still known
as the Warlocks. Its second disc—con-
taining mostly covers, with many fea-
turing late singer/keyboardist Ron
“Pigpen” McKernan on lead vocals—is

continue working out his troubled
family relationships (“Surviving Twin”
is a brutal peacemaking gesture to his
deceased father), failed love affairs
(“Living Alone”), faded friendships
(“Out of Reach”), and intimations of
his own mortality (“Graveyard”). The
candid self-portraits, warts and all, fur-
ther showcase the artist’s ever-brilliant
wit and sensitivity within a subtly

R E |

'ne Gorpen Roap
1965-1973

effective production. Also, despite the
predominantly dark lyrical turn, the
disc is hardly without Wainwright'’s
customary, if caustic, humor: He
clearly relishes being the last man

on earth, as it gives him a free pass
at any woman left listening. So grave-
yard be damned, for there’s plenty of
life and musical relevance in this 53-
year-old coot yet.—JB

S S UE S

a series of live tracks recorded the
next year. Though certainly rough
around the edges, such tracks as
“Pain in My Heart” and Dylan’s “It’s
All Over Now, Baby Blue™ are surpris-
ingly exciting reminders of the band'’s
passion for blues and soul music. Also
documenting the Dead's Bay Area
birth and the beginnings of its meta-
morphosis into one of America’s
most-loved rock products is an 80-
page booklet that collects famed pho-
tos (by, among others, Am Marshall,
Herb Greene, and Paul Ryan) and,
most notably, a wonderfully insightful
essay by longtime Dead spokesman

band’s Warner era. Full of anecdotes
that McNally and very few others
could recount, it generates even
more anticipation for his forthcom-
ing book, A Long Strange Trip: The
Inside Story of the Grateful Dead,
due to be released in the summer of
2002. Offering just the slightest taste
of the band’s rich vault, The Golden
Road does well to keep the Dead
torch burning, while setting a stan-
dard by which Arista and Grateful
Dead Records should meet—and pos-
sibly exceed—a few years from now
with a companion box that collects
such essential, late-era Dead albums
Dennis McNally that, in certain areas, as Blues for Allah, In the Dark, and
is specially tailored to apply to the the Shakedown Street.—WO

CHAVA ALBERTSTEIN

AND THE KLEZMATICS

The Well

PRODUCER: Ben Mink

Rounder 11661

When Israeli singer Chava Albertstein
decided to set the words of late Yiddish
poets to music, she wisely chose to
work with the Klezmatics, an American
combo renowned for interpreting the
music of the shtet! with a modern sen-
sibility. The result is a stunning collab-
oration that is reverent but not stuck
in the past, heartfelt without seeming
schmaltzy or weepy. From the playful
freilakh “Velkhes Meydl S'Nemt a
Bokher” (Any Girl Who Takes a Boy-
friend) to the mournful memoir “Mayn
Shvester Khaye” (My Sister Khaye), the
Polish-born Albertstein’s clear voice
brings the poems’ emotions to the fore.
The Klezmatics’ playing, as always, is
lively and true to the lyrics; while the
arrangements are contemporary, the
melodies reflect the lost world the
poets describe. Ben Mink’s light-hand-
ed production sews the package to-
gether, melding past and present in
elegant fashion.—WH

R&B/RAP

p> FAITH EVANS

Faithfully

PRODUCERS: various

Bad Boy/Arista 73041

Flavorful is the word that comes to
mind after listening to Faith Evans’
third studio album. Missing in solo
action since 1998’s Keep the Fuith, she
wraps her gospel-trained chops around
a mix of R&B-, hip-hop-, and jazz-fla-
vored party jams, midtempo grooves,
and ballads, making it a much stronger
project than her previous outing. Lead-
ing the charge: the sophisticated-yet-
street first single “You Gets No Love.”
Evans pays tribute to late husband
Notorious B.1.G. (integrating his
“Who Shot Ya” into the moving “Alone
in This World”), jumps on the dance-
floor (the retro “Back to Love” using
Indeep’s “Last Night a DJ Saved My
Life”), and dabbles with jazz (calling
on Hubert Laws and Michael Franks).
But her distinctive vocals shine best
on such original tunes as the sparse
“Love Can’t Hide"—clearly showing
she’s still only scratched the surface
of her potential. —GM

(Continued on page 28)
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HMV Revamps In U.S.
Under Stuart Fleming [

MV North America

Bebel To Join

U.K. Indie Labels Planning

has restructured its

U.S. am, Bulletin has |
learned. Stuart Fleming, |
formerly director of pur- |

chasing, has been
named dicector of HMV
U.S., overseeing all busi<
ness in the country. He |
continues to report to
HMV U.S. VP/GM Lesya
McQueen, who Is base¢

Schuon Atop Duet

Look for Mike Bebel,
executive VP of busl-
ness development at
Unliversal Music Group’s
elabs, to be named
today as COO of Duet,
UMG's joint venture with
Sony Music. Bebel will
work closely with Andy
Schuon, the president/

‘Radical’ New Sales Chart

ritain’s independent labels are planning to launch their own
chart later this year. The Assn. of Independent Music's
(AIM) business development committee is “still very much
in the consultation process” about the chart, according to chair-
man/CEO Alison Wenham, but is likely to launch the sales-based
system—complete with sponsor—Iin September.
Wenham tells Bulletin that the “radice”
multi-format chart to cover the diversit Sources: Pr essplay ’
“Music comes in various different outlets t Microsoft In Talks

at HMh

n2d [ITV.com Plans Overhaul ¢

days—singles, albums, EPs, vinyl—and v
dNerSIty and all #~~ different asnres-nd

coke,

the re TV.com expects to undergo a massive relaunch this Sources: Edel Putting
peop summer, sources say. “The relaunch will be total: not a RED On The Block
cludit single page from the old MTV.com will be the same after ED Distribution Is be-

ketin¢ the new MTV.com is launched,” says one source. “The goal is
Aiso, to make MTV.com the most technologically innovative Web site
June from any major media brand.” The relaunch will include ad-
Yo" vanced technology and added elements for interaction among
4 users, including instant messaging and further development of

communities. The relaunch wili be part of MTV 360, a cross- pro-

modo-ot initi-siva that began e
Zomba Nixes BMG Andy Gershon Gets |
trib Deal | V2 President Stripes

ook for Andy Gershon
to be named presi-
dent of New York-based
V2 Records on Monday.
He will replace Richard
Sanders, who Is moving
~ "4 Records as GM.
i, who will ass-
new post by mid-
s co-founder of
that well-known litiga-/-defunct Qv #n~~*

n.

Distrib Deal In Canada
Zomba has terminated

its distribution deal
with BMG for Canada,
according to a source.
Zomba, parent of Jive
and other labels, notified
the major in March th:
would not renew the
deal; the move becon
effective at the end of

September. Zomba Is
said to be in talks wit 1or Willie E. Gary has

another distributor in ioined the legal team
territory. representing black pro-

RMFS ek - moters in their $700 mil-
lion fawsuit against pro-
moters and booking ag-
encies. A source close to
the suit says that Gary—
known for winning high
damages for small busi-
nesses in cases against
corporate giants—will
suggest raising the de
mands ~4 4~

roed

Black Promot.ers
Retain Top Lawyer

ulletin has learned

ing shopped by edel
Music, sources say. Ham-
burg-based edel bought
80% of RED from Sony
Muslc Entertainment in

$75 millicn. Edel chair-
man/CEQ Michael Haer

Pressplay. th2 sub-
scription service be-
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versal Music Group and
Sony Music Entertain-
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have any interestinb  anqerson. Williams—
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P> ERICK SERMON

Music

PRODUCERS: Erick Sermon

and Rockwilder

J Records 20023

You might call it a comeback: Build-
ing upon the success of his chart-top-
ping single, “Music,” Erick Sermon
makes his triumphant return to the
game with his J Records debut of the
same name. Sermon, one-half of the
seminal rap duo EPMD, has spent
recent years behind the boards for
the likes of Redman and Dave Hollis-
ter, among others. The Long Island,
N.Y., native hasn’t lost a step with
tracks like “Come Thru” and “Ain't
No Future . .. 2001” showcasing his
range. The former, employing a sam-
ple of Curtis Mayfield’s “Freddie’s
Dead,” is a funk-filled affair. Mean-
while, the latter—a loose cover of MC
Breed's “Ain't No Future in Yo Fron-
tin' "—is equal parts West Coast vibe
and typical Sermon swagger. The
artist helmed the boards on 15 of

the album’s 16 tracks, which feature
appearances from Olivia, LL Cool J,
Scarface, and Def Squad cohorts Red-
man and Keith Murray.—RH

COUNTRY

CHAD BROCK

m

PRODUCERS: Norro Wilson

and Buddy Cannon

Warner Bros. 248008

Last time out, Chad Brock struck
gold with a likeable delivery and a big
hook on his hit “Yes!” On his third
effort for Warner Bros., Brock imme-
diately heads for the same formula on
the perky midtempo “The Thought of
Bein’ in Love.” An occasional steel
guitar lick doesn’t change what this
is: frothy, if well-played, mid-'70s-
styled radio pop. More country is the
“go for it” treatise “Park the Pickup
(Kiss the Girl),” which sounds like a
hit. “The Lie,” meanwhile, is interest-
ing melodically and less safe lyrically.
With its spoken-word verse (an alarm-
ing trend) and banjo funk, “Popula-
tion Minus One” is a sonically ambi-
tious attempt that is salvaged by a
relatable lyric and inspired musician-
ship. Elsewhere, “Tell Me How” and
“Right Now” are requisite, well-per-
formed, piano-based ballads. Brock
offers up “Yes!” and his “Lightning
Does the Work” as bonus tracks, the
kind of perceived value that should
help move some product heading
into the holidays.—RW

LATIN

% CELIA CRUZ

La Negra Tiene Tumbao

PRODUCERS: Sergio Geroge, Johnny
Pacheco, and Isidro Infante

Sony Discos 841519

The veteran diva’s latest opus can be
described as a contemporary classic, a
disc that blends Cruz’s trademark son
with distinctive dance riffs and an
urban edge. The standout here is the
opening title track, which kicks off
with a recurring string loop and then
plays over a dance beat punctuated by
occasional rapping (courtesy of guest
artist Mikey Perfecto). The effect is
delightful and a breakthrough for
Cruz, who nevertheless goes into

familiar territory with tracks like John-
ny Pacheco’s “Tararea Kumbayea” and
Mario Difaz’s “Corazén de Rumba” and
then veers into timba with “Taita Bi-
longo.” There are some dips in mo-
mentum, including the repetitive
“Déjenme Vivir.” But overall, Cruz’s
maghnificent voice and overflowing
emotion are unabated. She takes this
straight-ahead salsa album from Ato Z
without resorting to ballads—or other
commercial ploys—for success.—LC

WORLD BEAT

VARIOUS ARTISTS

Music From the Coffee Lands Il
PRODUCER: Dan Storper

Putumayo 194

The debate over who grows the best
coffee has no end, but the musicians
featured on Music From the Coffee
Lands Il will provoke nothing but
accord among world music fans. High-
lighting artists from Ethiopia to Mexi-
co, Angola to Martinique, the music
on this CD is as invigorating as a dou-
ble espresso. Ethiopian native Gigi’s
“Guramayle” has the lush feel of a
pop hit, while Sabah Habas Mustapha
& the Jugala All Stars’ “Di Nagara
Duenguen” delivers an Indonesian
groove reminiscent of the uncanny
lilt of South African township jive and
mbaqanga. Brasilian Geraldo Azevedo's
“Quem ¢ Multo Querido a Mim” is a
riveting, rootsy tune, while the Mexi-
can group Correo Aereo performs
“Fiesta Llanera,” a lyrical Venezuelan
instrumental. The compelling new
voice belongs to Haiti’s Emeline
Michel, simmering in the tropical
buzz of “Moso Manman.”—PVV

CHRISTIAN

% CINDY MORGAN

Elementary

PRODUCERS: Brent Bourgeois

and Cindy Morgan

Word 1927

Regarded as one of Christian music’s
most versatile singer/songwriters,
Dove Award winner Cindy Morgan
once again delivers an album that
combines lyrical depth with musical
accessibility. Many cuts, including the
heartwarming “Sunshine,” find Mor-
gan pairing bright melodies with
introspective lyrics about balancing
spiritual pursuits with the simple
enjoyment of earthly pleasures. “In
These Rooms” finds Morgan at her
most vulnerable, singing, “Chubby fat
and insecure/Two crooked teeth/And
clothes from a thrift store/Well [
never quite fit in/I guess that's why
I'm singing.” Her evocative voice
shines equally on cuts as diverse as
the edgy pop of “Walk in the Rain,”
the Latin-flavored “New World,”

and the breezy title cut.—DEP

BLUES

JANIVA MAGNESS

Blues Ain’t Pretty

PRODUCERS: Ben Elliott

and Janiva Magness

Blues Leaf 9816

Unlike the multitude of blues sets
that seem geared toward young gui-
tar fanatics, singer Magness carves
out a niche by singing the blues
with maturity and sophistication,
aiming for an audience disenfran-

chised by pop radio, but not too old
for rock'n’roll. Magness did not
compose any of this disc’s tracks,
but she creates an identity for her-
self by assembling simmering, mid-
tempo songs by such writers as Mar-
cia Ball, Ray Charles, and James
Brown. She also adds a few tunes
from the popular blues lexicon, such
as the oft-covered “It's Your Voodoo
Working,” and sings with an expres-
sive but never overbearing vocal
style that draws the listener in with-
out resorting to shouting or over-
emoting. Plus, Fabulous Thunder-
birds guitarist Kid Ramos guests on
several tracks, so if you want guitar
firepower, Magness has got that, too.
Contact: bluesleaf@aol.com.—S$G

CLASSICAL

% GLUCK: Orfeo ed Euridice

Bernarda Fink, mezzo-soprano;
Veronica Cangemi, soprano; Maria
Cristina Kiehr, soprano; RIAS Cham-
ber Choir; Freiburg Baroque Orches-
tra/René Jacobs

PRODUCER: Eberhard Geiger

Harmonia Mundi 901742

Christoph Willibald Gluck (1714-
1787) is enjoying something of a
21st-century renaissance. Two fine
recordings of his opera Iphigenie en
Tauride (on Telarc and Archiv) have
come out recently, and superstar
mezzo Cecilia Bartoli has a new hit
recital disc devoted to the German
operatic genius. Going from strength
to strength over the past decade, Bel-
gian conductor René Jacobs has been
giving new luster to rarely heard
Baroque operas and oratorios for Har-
monia Mundi, as well as directing a
wonderfully fresh reading of Mozart’s
Cosi Fan Tutte. These triumphs have
set the stage for his exciting revital-
ization of Gluck's Orfeo ed Euridice,
the composer’s best-known work and
one abounding in melodious arias,
dynamic choruses, and orchestral
tone-painting. A former countertenor,
Jacobs is a consummate singer’s con-
ductor, but his fine way with a period-
instrument orchestra and peerless
sense of dramatic gestalt also help
make this disc the year’s most com-
pelling opera recording.—BB

CHRISTMAS

BARBRA STREISAND
Christmas Memories
PRODUCERS: various
Columbia 85920

CANDI STATON

Christmas in My Heart

PRODUCERS: Marcus Williams, Richard
Hartley, and Miguel Bramwell
Beracah/Lightyear 54471

CHANTICLEER

Christmas With Chanticleer
PRODUCER: Steve Barnett
Teldec 85555

VARIOUS ARTISTS

Season’s Greetings: 20th Century Mas-
ters—The Millennium Collection
PRODUCER: Andy McKaie
Hip-O/Universal 314-556-728

VARIOUS ARTISTS

Justin Time for Christmas 3
PRODUCERS: various
JustinTime 148

O N S

MAMMA MIA!

Music and lyrics by Benny Andersson
ana Bjorn Ulvaeus

Book by Catherine Johnson

Directed by Phyllida Lloyd
Choreographed by Nichola Treherne
Sets by Jonathan Allen, Nancy Thun
Lights by David Homes, Ed McCarthy
Costumes by Lucy Gaiger, ScottTraugott
Winter Garden Theatre, New York City

Mother knows best. At least that
was the consensus at the Oct. 18
Broadway opening of Mamma
Mia!, a light, glossy, guilty pleasure
that not only brought a weary-but-
willing New York City crowd to its
feet but made them dance and sing.

Wrapped around a non-stop hit
parade of 22 songs from '70s Swe-
dish supergroup Abba, the show,
staged at the Winter Garden The-
atre (home to Cats for 18 years),
uses a featherweight plot to string
together—and tease with—one
familiar chorus after another,
whether it be the jubi-
lant strains of “Danc-
ing Queen,” “Take a
Chance on Me,” or “I
Have a Dream.”

But that’s hardly
news. Mamma Mia!,
produced by Abba
founding members
Benny Andersson and
Bjorn Ulvaeus (with
Judy Craymer and
Richard East) and
written by Catherine
Johnson, opened in

From left, Karen Mason,
Louise Pitre, and Judy
Kaye in Mamma Mia!

T A G E

presence whose silver hair adds a
sexy luster to her post-hippie per-
sona, nailing the character’s schizo-
phrenic turns from wistful mom and
scorned lover to stalwart feminist
and resuscitated disco queen. Pitre
delivers some of the show’s finest
musical moments, including a pen-
etrating reading of “The Winner
Takes It All” in the play’s most con-
flicted moment and a sentimental
performance of the lesser-known
“Slipping Through My Fingers.”

Equally compelling is David W.
Keeley as Sam (also a Canadian
import), one of the dad candi-
dates, who accomplishes the near-
impossible: His crisp, forthright
solo of “Knowing Me, Knowing
You” gives the song a newfound
depth and, of all things, original-
ity. His voice is gorgeous.

Of course, a show can’t associate
itself with Abba—whose kitschy,
shiny "70s garb was as much a hit
as its melodies—
without costuming
that tugs at the era’s
textile histrionics.
Here’s where Donna
and the Dynamos’
reunion comes in
handy—not to men-
tion a post-curtain
call full-cast medley
reprise that turns the
evening’s experience
interactive. It also
gives Donna’s side-
kicks Rosie (Judy

London’s West End
two years ago to near-manic crowd-
pleasing acclaim. Audiences there
are still screaming “I Do, I Do, 1 Do”
while the musical has conquered
two more continents, with success-
ful runs in Melbourne and Toronto
and Stateside warm-ups in San
Francisco and Los Angeles.

Andersson and Ulvaeus were
reluctant to bring the show to
Broadway after their theatrical
entrée, 1985’s Chess, was massacred
by U.S. critics and closed after just
eight weeks. There’s little to fear this
time around, though, with advance
sales clambering toward the $30 mil-
lion mark—and that with ticket
prices rivaling those of Tony Award
darling The Producers at $100 a pop.

And pop this production does. The
breezy story is set on an intimate
Greek isle taverna, run by liberated
single mom Donna. Daughter
Sophie is to marry the next day—
and unbeknownst to Mamma, she
has invited three former flames of
Donna’s in hopes that one might be
the father she never knew. Mean-
while, Donna reunites with two girl-
friends with whom she once sang in
adisco group—providing a platform
for some of the show’s campiest cho-
reographed moments.

Lead Louise Pitre, who plays
Donna (brought to Broadway from
the Toronto cast), is a pistol-packing

Kaye) and Tanya
(Karen Mason) a chance to flex
their ample comedic muscle.

Elsewhere, the 11-piece orches-
tra, conducted by David Holcenberg,
stays pretty true to the original pop
arrangements, to good effect—there
will certainly be no confusion with
the cavalier heft of a Stephen Sond-
heim production. (The cast album is
available on Decca Broadway, but
beware—it’s the London cast. Where
is the Broadway version?)

No doubt, thin-lipped critics are
bound to sniff at Mamma Mia! as
slight and vacant. But tell that to the
consistently jubilant audiences or to
Andersson and Ulvaeus, who cer-
tainly have the last laugh this time
around. (More evidence: ABBA Gold
leapt into the top 10 on the Top Pop
Catalog chart in the Nov. 3 issue)

With Rent, Les Miserables, and
Phantom of the Opera all gasping
for breath—and the newly devel-
oped Andrew Lloyd Webber entry
By Jeeves a wincing horror
show—Mamma Mia! is sending its
flocks home with a resonating
musical cupcake: It’s not neces-
sarily substantial, but it’s tasty and
sweet all the same. In these tenta-
tive times where joyful abandon is
in such short supply, that’s a
recipe for success. As such, Mam-
ma Mia! is destined to go “On and
On and On.” CHUCK TAYLOR

BOOKS: Send review copies of books/DVD-Videos pertaining to artists or the music industry to Bradley Bambarger, Billboard, 770 Broadway, New York, N.Y. 10003
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SINGLES
Edited by Chuck Taylor
POP

ALL STAR TRIBUTE What’s Going On
PRODUCERS: Various

WRITERS: R. Benson, A. Cleveland, and M. Gaye
PUBLISHERS: Jobete Music/MGIIl Music/
NMG Music/FCG Music, ASCAP; EMI
Blackwood/Stone Agate, BMI

Columbia 86199 (CD single)

Talk about covering all the bases . . . ex-
haustively. “What’s Going On,” the All
Star Tribute version of the 1971 Marvin
Gaye classic. hit retail Oct. 30 with nine
mixes of the song by the likes of Jer-
maine Dupri, Brian Eno, Moby, Fred
Durst, the Neptunes, Junior Vasquez,
Mike Manginie, and Mick Guzauski. The
various versions—which include such
artists as Bono, Christina Aguilera, Eve,
Ja Rule, Gwen Stefani, 'N Sync, Back-
street Boys, and Alicia Keys-—cover, in
various shades, R&B, hip-hop, rock, and
dance, with wildly varying degrees of
success. But there's bound to be some-
thing that will fit the musical palette of
the masses, splinter by splinter. Airplay
of Dupri’s original mix of the song has
been spotty at top 40 and, frankly, it
tries to be so many things to so many
people—and includes so many disparate
rappers—that while its intentions are
good, its cut-and-paste feel is a bit
rough around the edges. Proceeds from
the CD will be evenly shared between
the September 11 Fund and Artists
Against AIDS Worldwide. Look for hefty
sales based upon its MTV exposure.—CT

LFO Life Is Good (3:38)

PRODUCERS: Sheppard and Kenny Gioia
WRITERS: R. Cronin, Sheppard, and K. Gioia
PUBLISHERS: Prospect Entertainment/
Martybags Music, ASCAP; Noise Dog
Productions, BMI

) Records 21122 (CD promo)

LFO is beginning to sound like a broken
record—and that’s a shame, because its
members never looked better, and its
members wisely capitalized on pop radio’s
current lean toward all things rock. But
“Life Is Good,” once again, sounds like a
retread of the trio’s yesteryear hit “Sum-
mer Girls.” The song’s sing-songy verses
and uninspiring chorus do nothing to
help, and the group members’ rap in the
midsection is downright embarrassing. It
doesn’t help that LFO employed rap
group M.O.P. in a second mix, which
sounds out of place. C’'mon, guys, we
know you are talented would-be survivors,
but this mediocre track isn’t instilling
much confidence in the future.—CT

R&B

THE PRODUCT G&B FEATURING
CARLOS SANTANA Dirty Dancin’ (3:49)
PRODUCERS: Wyclef lean and Jerry
“Wonder” Duplessis

WRITERS: D. McRae, M. Moore-Hough,

W. Jean, ). Duplessis, and C. Santana
PUBLISHERS: Ghetto & Blues/EMI April
Music/Hempstead Live/Huss-Zwingli Pub-
lishing/Sony ATV Tunes LLC, ASCAP; Te-
Bass Music/EMI Blackwood Music/
Stellabella Music, BMI

Yclef/) 211009 (CD promo)

One good turn—or in this case, sin-
gle—deserves another. That’s the hope

INDIA.ARIE Strength, Courage, &
Wisdom (4:00)

PRODUCERS: Mark Batson and
India.Arie

WRITER: |. Arie

PUBLISHERS: Gold and Iron/Warner
Tamerlane (ASCAP)

Motown 20617 (CD promo)

Motown has selected yet another
gem as the third single from urban
soulstress India.Arie’s stellar debut,
Acoustic Soul. The title of “Strength,
Courage, & Wisdom” speaks for
itself. As with the breakthrough
track, “Video,” Arie spins a tale that
showcases a woman’s reflection,
faith, and self-esteem. The Atlanta-
based singer, who recently appeared
in an ad for The Gap, has a way of
turning her personal thoughts into
universal themes that are tangible,
while intelligent and artful. Teaming
with producer Mark Batson, the duo
has crafted a spicy midtempo ditty
that is a balanced combination of
guitar strumming and R&B-inflected
hand snaps. Arie’s past successes at
urban radio should translate into
steady spins for this single. With two
hits already comfortably in the can,
the third is indeed another
charmer.—RH

S P O T L I

CRAIG DAVID 7 Days (3:55)
PRODUCER: Mark Hill

WRITERS: C. David and M. Hill
PUBLISHERS: Windswept Music London/
Warner-Chappell/Copyright Control
Atlantic 30069 (CD promo)

“Fill Me In” effectively served to break
newcomer Craig David at both top 40
and R&B radio, with its top 15 show-
ing on The Billboard Hot 100). But that
was just the opening handshake for
the U.K.’s most-heralded 2001 export.
Second single “7 Days” repeats the
singer/songwriter’s signature lyrical
tag of squeezing about 40 words into
eight measures, but otherwise, this is
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simply a superior song. David relieves
us of all the dirty dawg thematics that
so many American artists seem to be
amused by, instead devoting his imme-
diate attention to a special lady he has
just come face to face with: “I met this
girl on Monday/Took her for a drink on
Tuesday/We were making love by
Wednesday/And on Thursday and Fri-
day and Saturday/We chilled on Sun-
day.” Pretty full week, and a sure shot
to take this promising artist to greater
heights stateside. From the gold-certi-
fied Bom to Do It.—CT

G HTS

MARTINA McBRIDE Blessed (3:42)
PRODUCERS: Martina McBride and
Paul Worley

WRITERS: H. Lindsey,T. Verges, and

B. James

PUBLISHERS: Famous Music Corp/ATV
Tunes ASCAP; Songs of Universal, BMI
RCA 69112 (CD promo)

With a vocal power and range that her
contemporaries can only admire from
afar. Martina McBride is the shining
star of female contemporary country
vocalists. She’s also very savy at
choosing accessible, radio-ready mate-
rial, and her timing on “Blessed” is
impeccable at a juncture in American
culture where we all look to appreci-
ate what’s really important in life.
That's what this insistent, thumping
midtempo track addresses, with a cho-
rus that rings, “I have been blessed
with so much more than I deserve/To
be here with the ones that love me, to
love them so much it hurts.” Vocally,
McBride moves from a breathy, pas-
sion-filled verse to a soaring, an-
themic chorus that still manages to
keep from hurtling over the top, and a
gorgeously subtle bridge. A beautiful
sentiment, dead-on production, and
an awesome vocal. Plucked from her
satisfying Greatest Hits.—RW

behind the second single from the
Product G&B’s as-yet-unreleased set.
The Long Island, N.Y., duo made its
mark with Carlos Santana and Wyclef
Jean on the mega-popular “Maria,
Maria.” Santana returns the favor on
this spicy uptempo track, which seems
to pick up where that previous chart-
topper left off, combining elements of
R&B with Latin music. Money Harm
and Sincere have proved they have the
pipes to hang with the big boys, but the
Latin explosion angle is well-worn and
doesn't really lend much of a hand to
“Dirty Dancin’.” This one may be a hard
sell at radio.—RH

COUNTRY

TAMMY COCHRAN [ Cry (3:34)
PRODUCER: Biake Chancey

WRITERS: M. Selby andT. Sillers
PUBLISHERS: Bro 'N Sis Music/Estes Park
Music/Choice Is Tragic/Ensin Music, BMI
Epic 24028 (CD promo)

With a flock of promising female vocal-
ists trying to break through, it's tough
for any to stand out, but Tammy Coch-
ran’s big, booming, stone-country de-
livery sets her apart. This is country
funky midtempo, with some nice slide
guitar work and a relaxed, confident
vocal from Cochran. The lyric is famil-

iar—basically a lover has bailed and
the jilted party is bruised and unbowed
but will shed a few tears in the mean-
time. Cochran makes it work, along
with some nifty instrumentation and a
nice hook in the chorus. While unre-
markable when broken down into its
components, “I Cry” is greater than the
sum of its parts, thanks mostly to
Cochran’s killer vocal. This girl is very
good. You hear that, radio>—RW

LYLE LOVETT San Antonio Girl (3:36)
PRODUCERS: Tony Brown and Lyle Lovett
WRITER: L. Lovett

PUBLISHERS: Universal-PolyGram Interna-
tional/Lylesongs, ASCAP

MCA 02217 (CD promo)

With his distinctive voice, wry sense of
humor, and versatile musicality, Lyle
Lovett has always been something of a
man for all seasons—an artist claimed
by an eclectic array of music lovers.
And while he has roots in the country
genre, he has never been a constant
presence on country radio airwaves.
But this jaunty swing number could
reacquaint Lovett with mainstream
country audiences. A lively ode to a
Lonestar lady, the tasty track is satu-
rated with fiddle and steel guitar.
Lovett’s engaging performance de-
monstrates his ability to lift any lyric
to a higher plane. Culled from his

newly released Cowboy Man: Antholo-
gy Volume 1, this wonderful single
should remind country programmers
that the talented Texan really is a
country boy at heart.—DEP

CHARLIE DANIELS This Ain’t No Rag,
It’s a Flag (3:30)

PRODUCERS: Charlie Daniels and Patrick
WRITER: C. Daniels

PUBUSHER: CDB Music, BMi

Blue Hat Records/Audium 8133 (CD promo)
A notorious flag-waver and unabashed
patriot, it would have indeed been a
shocker if veteran country rocker
Charlie Daniels had not weighed in on
the events of Sept. 11. But weigh in he
does with this pounding anthem that
became controversial when CMT asked
him not to perform it on the Oct. 21
Country Freedom Concert, and Daniels
did net back down. Far mare rousing
than racist, this well-performed rocker
is all about nationalism and our inten-
tion to kick some serious terrorist
butt: “This ain’t no rag it’s a flag and
we don’t wear it on our heads/It’s a
symbol of the land where the good
guys live, are you listening to what |
said?" and later “You can crawl back in
your hole like a dirty little mole, but
now it’s time to pay the price.” No
doubt the more dovish among us will
take offense, but when juxtaposed

against rescue efforts that have evolved
into recovery, who cares?—RW

AC

HUEY LEWIS & THE NEWS WITH
WYNONNA I’'m Not in Love Yet (4:27)
PRODUCER: not listed

WRITER: H. Lewis

PUBLISHER: not listed

Silvertone 42983 (CD promo)

Huey Lewis has garnered some good
press for his current Plan B, an album
that showcases his trusted brand of
solid hooks and friendly vocals. On the
second single from the set, he teams
with another familiar voice to adult lis-
teners, Wynonna. Their easygoing “I'm
Not in Love Yet” serves up a clever if
simple lyric about making plans for the
future: “I'm not in love yet, but I'm
working on it/It ain't easy to do, if it’s
gonna be true.” The two spar comfort-
ably in the relaxed performance, as the
News provides a gentle pallete of gui-
tars, organ, and a random horn or two.
AC outlets have been good to Lewis in
the past couple years. This one sounds
like another natural fit.—CT

ROCK

COLD Thirteen (3:54)

PRODUCER: Adam Kasper

WRITERS: Cold

PUBLISHER: not listed

Flip/A&M Records 10509 (CD promo)
In today’s harder-edged rock radio
environment, “Thirteen” seems a curi-
ous choice as the fourth single from
Cold’s 13 Ways to Bleed on Stage. The
simple but powerful ode to expressing
one’s inner pain offers a haunting
melody carried by acoustic guitar, a
dash of strings, and vocalist Scooter’s
voice, which is warmly embraced by
that of Staind’s Aaron Lewis, who pro-
vides back-up. “I need music to set me
free,” Scooter sings at the song’s end.
There’s plenty of room at radio for a
melancholy moment to continue the
momentum of this fine outfit.—CLT

RAP

8BALL FEATURING P. DIDDY Stop
Playin’ Games (4:26)

PRODUCER: Nitti

WRITERS: P. Smith and S. Combs
PUBLISHERS: All My Publishing, BMI;
Justin Combs Publishing/EMI-April/
Regina’s Son Music, ASCAP

JCOR 10560 (CD promo)

8ball is apparently tired of playing
games. The Memphis-based rapper,
who made his name alongside partner
MIG, is ready to be taken seriously, and
with the aptly titled lead single from
his forthcoming Almost Famous, he is
well on his way. 8ball has always been a
rapper’s rapper, but his sound has yet
to really catch on in the mainstream;
this single is a great first step in that
direction. Featuring a simple, catchy
bounce track, the highlight of “Stop
Playin’ Games” is 8ball’s witty lyric,
while his no-nonsense flow is almost as
intimidating as his massive frame. The
ever-prolific Sean “P. Diddy” Combs
makes a brief appearance, lending his
trademark ad libs, but truly, he's a for-
gettable element of this track. The sin-
gle is already bubbling at radio across
the country. Game over.—RH

CONTRIBUTOR

copies to ChuckTaylor (Billbeard, 770 Broadway, 6th floor, NewYork, N.Y. 10003) or to the writers in the appropriate bureaus.

= Rashaun Hall, Deborah Evans Price, Chuck Taylor, Christa L. Titus, Ray Waddell. SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Bilfboard chart potential. NEW & NOTEWORTHY:
® Exceptional releases by new or upcoming artists. PICKS (): New releases predicted to hit the top half of the chart in the coresponding format. CRITICS’ CHOICES (J): New releases, regardless of chart potential, highly recommended because of their musical merit. Send review

BILLBOARD NOVEMBER 10, 2001

www.billboard.com

29



R&B/HIP-HOP

Timbaland Makes A ‘Proposal’’

Rapper Says Duo’s Second Project On Blackground Is His Last As An Artist

BY RASHAUN HALL

NEW YORK—Timing is everything
when it comes to releasing a record.
Just ask Timbaland & Magoo, whose
Blackground/Virgin sophomore proj-
ect, Indecent Proposal, is now set for
a Nov. 20 release after a long delay.

“I turned [the album] in a year-
and-a-half ago, and it’s just [now]
coming out,” a frustrated Timbaland
says. “And now we're in a recession—
it doesn’t make sense.”

The delay was partially due to
Blackground changing parent labels,
Magoo adds. “It wasn’t a matter of us
not wanting to go back into the stu-
dio,” he says. “Our label was leaving
Atlantic at the time, and it took a
while for them to do that.”

The hiatus proved to be a positive
period for both MCs. Timbaland
expanded his résumé, producing
hits for Aaliyah, Missy “Misde-
meanor” Elliott, Bubba Sparxxx, and
Petey Pablo, among others. He also
established Interscope imprint Beat
Club, home to Sparxxx.

Discouraged by Indecent’s delay,

S see sl Hot Rap Singles..

Timbaland says the CD will be his
last as an artist.

For Magoo, who found himself
grappling with newfound fame after

TIMBALAND & MAGOO

the duo’s first disc, Welcome to Our
World, the time off provided clarity.
“When you get a little bit of suc-
cess, it’s overwhe!ming in the
beginning,” Magoo explains. “For
me, [the time off] was therapeutic.
I had to get used to the business,
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understanding how it works and
how the money is made.”

Working with renewed focus, the
duo crafted Indecent Proposal, a 15-
track set featuring guest appear-
ances by Aaliyah, Ludacris, Jay-Z,
and Tweet, among others. Magoo
credits Timbaland with matching
artists to its tracks.

“He has an idea of what direction
each song should go in,” Magoo says.
“It has a lot to do with the concept
and who can come up with a good
flow for that particular track—it has
to be complementary.”

Prior to interviewing Timbaland,
Billboard asked Magoo whether a
solo project is in his future. “I've
never seriously thought about doing
a solo album,” he replied. “I've
thought about it in passing—Ilike if
Tim decided he wanted to stop rap-
ping. It would be really difficult for
me to think about doing a record
without him. We’ve been together
since 1990, so [being solo} would be
weird. Tim and Magoo is more a
friendship than it is a group.”

Although the two have been
together for 11 years, that hypothet-
ical solo project may become a reali-
ty for Magoo. “My first love is pro-
ducing,” Timbaland explains. “I just
didn’t have the control that I wanted
[with this album]. I wasn’t able to
oversee things the way I would have
liked to in terms of release dates, etc.”

Also prior to the interview with
Timbaland, Billboard spoke with
Blackground president Jomo Han-
kerson about the delayed project.

“Tim is usually two years ahead
of the curve,” Hankerson says. “So
even if you have some tracks that
were done a year ago, this album is
still really hot. He really took his
time with it.

“We've been doing marketing on
this project already,” Hankerson con-
tinues. “We did the ‘Drop’ video as a
video-only type of record to re-intro-
duce them to the marketplace and set
the groundwork. We’ve been doing
some grass-roots things on this proj-
ect for quite a while. It's not like we're
taking the music a year later and just
now putting it out there. It’s going to
be reminiscent of the sound [Tim] is
known for. When you're lining up
artists like Petey Pablo and Jay-Z, it
takes time to do that kind of album.
Once you get that album in the can,
you want to roll it out and take the
best care of it that you can as a label.”

When asked to respond to Timba-
land’s disdain regarding /ndecent
Proposal’s delay, Hankerson says,
“We've gone through our ups and
downs, but we’re plodding ahead
full-steam with this project. I'm con-
fident that he’s given me an album
that I can go five or six singles deep
with, and this is what we do in the
music business.”

SNVENn., i«

‘and The Blues.

SNOOP’S NEW HOME: Snoop Dogg is
setting up shop at MCA Records. But
the former No Limit/Priority rapper
still has one more studio album under
that contract before he can exit. The
MCA deal also includes Snoop Dogg’s
Doggy Style Records, formerly distrib-
uted by TVT, and the production of
direct-to-video films starring Doggy
Style artists. Priority retains ownership
of the catalog recorded during the
rapper’s tenure with the label.

Rapper Juvenile has established
Uptown Project Records, distributed
by Orpheus/EMI. Brother Corey Gray
serves as CEO. The label’s first proj-
ect is the Oct. 23 release Live From
Holly Grove by newcomer Skip. The
label’s other acts include Wack-O,
Corey C, and Young Buck. Juvenile
remains on the Cash Money roster.

MC Hammer is back with World-
Hit Music Group. The label has inked
an exclusive pact with Red Distribu-
tion and will release Hammer’s new
album, Active Duty, Nov. 20.

Sources say Kenneth “Babyface”
Edmonds’ Nu America imprint is
leaving the Arista fold and looking
for a new joint-venture partner.
Word has it that Edmonds will con-
tinue as an Arista artist and produce
Arista acts. Arista did not have any
comment at press time.

READY TO POUNCE: Singer Jaguar
Wright recently treated Atlantans to a
sampling of songs from her long-antic-
ipated debut, Denials, Delusions &
Decisions, due Jan. 22, 2002, on the
Roots’ Motive Records imprint
through MCA. The Philadelphia artist’s
electrifying stage show at Club Kaya
drew a gathering of the city’s music
industry professionals and recording
artists. Wright, who some have dubbed
“the Millie Jackson for Generation X,”
combines theatrics and storytelling
with a soulful vocal performance.
Word is finally beginning to spread:
The talented singer/songwriter also
wowed an industry crowd Oct. 29 at
L.A’’s Knitting Factory.

/!
WRIGHT

by Gail Mitchell

Backstage after the Atlanta show,
Wright commented on her desire for
onstage spontaneity. “I'm just being
me,” she says. “It’s easy. | wrote a
bunch of songs that I really like, and I
have some very capable musicians and
vocalists helping me create the colors
and the pictures that | want onstage.
From that point on, whatever comes
out, just comes out. I don’t believe in
packaging things. It’s all about the
heart. If putting it together is being
refined, I don’t want to ever be refined.
Wild rice is a beautiful thing.”

ON THE RECORD: The second install-
ment in De La Soul’s Art Official
Intelligence series via Tommy Boy
bows Dec. 4. AOI: Bionix features
collaborations with Slick Rick,
Cypress Hill’s B-Real, Goodie Mob’s
Cee-Lo, and Cuban artist Pariquo
Fernandez. First single is “Baby
Phat”...L.A.-based K'otic Records,
headed by president Don Miles and
distributed through Bungalo/Uni-
versal, has released its first project.
Ya’ Nev'a Seen It Com-N marks the
debut of 22-year-old Chicago-born
rapper Big Cizzle . . . The Tempta-
tions’ new Motown album, Awe-
some, arrives in stores Nov. 20; the
first single is called “4 Days.”

BOOK BEAT: Industry entrepreneur
Russell Simmons sat still long
enough with author and former Bill-
board columnist Nelson George to
pen his adventures in hip-hop: Life
and Def: Sex, Drugs, Money, and
God. 1t is published by Crown Pub-
lishers.. . . Singer and former Erykah
Badu backup vocalist N’'Dambi
graces the front and back cover and a
two-page inside spread of New York
City-based photographer Marc Bap-
tiste’s first book, Beautiful: Nudes.
Available Nov. 7, the Universe-
published book also includes singer
N’dea Davenport and models Naomi
Campbell and Alek Wek . . . Yet
another book about the history-
making Motown era is hitting stores.
Motown: The Golden Years by Chica-
go-based blues and soul writer Bill
Dahl is issued through Krause Pub-
lications . . . On the educational tip,
there’s Take Care of Your Music Busi-
ness by attorney John P. Kellogg,
who knows both sides of the story—
he’s a former member of Cameo and
counts Gerald Levert, the O’Jays, and
G-Dep among his clients. The book
is issued by Bushkill, Penn.-based
PJ’s Publishing.

Additional reporting by Rashaun
Hall in New York City and Rhonda
Baraka in Atlanta.
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DENA’S DEBUT: The success of artists
like Eve, Lil’ Kim, and Foxy Brown
has paved the way for a new genera-
tion of female MCs. Newcomer Dena
Cali (aka Amie Peterson) wants to be
added to that list. According to the
Pasadena, Calif., native, who recent-
ly made her eponymous debut for
ES3/Treydan Entertainment, she’s
loved rap music since a young age.

“Around the age of 13, I would
hang around my cousin Syc, who
was then a rapper in the group
Quo,” Cali says. “We would freestyle
together. I would even steal my older
cousin’s Public Enemy tapes and
play ‘Ring Around the Rosie’ to it.”

It wasn’t until she was 18 that Cali
believed she could make a career out
of music. “Syc introduced me to his
manager/mentor, Erik “E-Smooth”
Hicks,” she says. “They would always
freestyle in the car, and I would just
sit there and nod my head. Then one
day I busted out with something,
and E-Smooth was impressed. From
there, he arranged for me to be the
first artist on his new label, ES3.”

Cali lists Salt 'N Pepa, MC Lyte,
Monie Love, and Queen Latifah
among her influences. So it was a
dream come true for the young
artist when she learned that Spin-
derella would also be her DJ. “E-
Smooth hooked it up with her man-
ager,” says the 22-year-old rapper,
who is also managed by Hicks. “We
took it from there. It's a big honor
because I'm such a big fan of hers.
She is a hip-hop icon.”

Cali’s 16-track set features guest
appearances from Silkk the Shock-
er, Kurupt, MC Lyte, and Battlecat,
among others. The album’s single,
“I'm Your Girl,” debuted on the Top
Rap Singles Chart at No. 5.

“Every artist wants their music to
do well because you put so much of
yourself into it,” Cali says of the sin-
gle, which is No. 2 this issue. “I'm
just happy that it is [doing well],
and [ definitely see it as a blessing.

by Rashaun Hall

I try to never put expectations on
things. If it’s meant to be, it will
come into fruition.”

Cali, who made her acting debut
alongside Master P and Eddie Grif-
fin in 1999's Foolish, is looking for-
ward to doing more films and an
album with her ESD clique (com-
prising E-Smooth, Syc, and Cali).
Cali is also being courted as a possi-
ble new MTV VJ. For more informa-
tion, log on to denacali3.com.

KOCH RAPS: Koch Records, a long-
time heavyweight in the indie music
world, is slowly growing its stable of
rap acts. With recent releases from
Rza, Fredro Starr, and Afu-Ra mak-
ing impressions on the charts earlier
this year, the New York City-based
label shows no sign of slowing down.
Recent releases from La’ Chat (Mur-
der She Spoke) and Lil’ Troy (Back to
Ballin’) are only two in a list of
upcoming titles for the label. Others
include Grand Puba’s Understand
This (Nov. 6), Outlawz’s Novakane
(Nov. 20), and Lil’ Keke’s Platinum in
the Ghetto (Jan. 22, 2002).

XZIBIT GETS XPOSED: Last issue,
Words & Deeds previewed Tha Liks’
forthcoming DVD-Video release. Not
to be outdone, fellow Loud record-
ing artist Xzibit has his own DVD/
VHS project, Restless Xposed, on the
way. Due Dec. 11, the package was
shot during an eight-month period
and features scenes from last year’s
Anger Management and Up in
Smoke tours. Bonus features on the
DVD include exclusive audio com-
mentary from the man himself,
interactive menus, and the video for
“Alkaholik,” which features Tha Liks.

In related Xzibit news, the rap-
per is currently working with Ras
Kass and Saafir on their Golden
State Project. The untitled album
will be the first release from Xzibit’s
new Loud-distributed imprint,
Open Bar Records.

CASH MONEY MOVIES: Cash Money
Records is ready for its close-up. The
New Orleans-based label has just
opened Cash Money Pictures. The
division plans to release three to five
films a year, with actor/director
Charles S. Dutton serving as the com-
pany consultant. The first film from
Cash Money Pictures is True fo the
Game. Based on Terri Wood’s best-
selling novel, the film will be produced
by Native Productions. Cash Money
CEOs Ronald and Bryan Williams will
serve as executive producers.

Rashaun Hall may be reached at
rhall@billboard.com.
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26 | 7 | Goodbye From Her Mama {(Mama Got A**) — | 1| Aliya'll
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DANGE/ELEGTRONIC

Chez Founder Neil Aline Offers
Sampling Of Label’s Catalog

BY MAGGIE STEIN

NEW YORK—A surprising fact
about Chez Music’s founder Neil
Aline: The Frenchman is named
after rocker Neil Young. His Tahit-
ian father and French mother met
while in college in Eugene, Ore., and
showed their hippie tendencies
when naming their son. This is a
funny tidbit for those aware of
Aline’s revered underground house
label, Chez Music.

Launched two years ago, Chez
Music has delivered 20 funky, deep
house singles. On Nov. 27, Chez
releases its first full-length, On the
Rocks, a sampling of the label’s ever-
growing catalog, beat-mixed by
Aline himself.

“I wanted to create an atmosphere
that wasn’t too deep or too hard,
because I want people to be able to
listen to it at home,” Aline says.

One track—“It’s Yours” by Brook-
lyn’s Jon Cutler featuring E-man—
has already attracted a great deal of
attention. Since debuting in March,
the single has been embraced by an
international roster of DJs, includ-
ing the U.K.’s Pete Tong.

“It’s turned out to be a real
crossover hit for us,” Aline explains.
“We've licensed the track to labels
in Germany, Switzerland, and Spain.
Thus far, it’s sold 14,000 copies.
Such exposure helps the artist and
the label a great deal.”

Aline left his hometown of Paris
and came to New York City in
1996 to attend New York Univer-
sity’s film school. Almost immedi-
ately, Aline says he was given a
spot on the university’s radio sta-
tion, WNYU.

“I started doing a dance-oriented
mix show called BPM,” he recalls.
“It was the first time the station had

a show featuring all different kinds
of dance music—drum’n’bass one
week, techno the next, and of
course, all kinds of house.”

Aline was motivated from the
start to make his show represen-
tative of all the genres of dance
music. “Every time an artist came
through town to play—or even on
vacation—I invited them to come
on the show,” he notes. The

impressive roster of guests in-
cluded Sasha, Afrika Bambaataa,
DB, Kool Herc, Carl Craig, and
Daft Punk.

For four years, Aline was the
show’s host/producer, which pro-
vided him with numerous contacts
in the music industry. Through
these new connections, and with the
help of his radio show, Aline began
doing independent U.S. promotion
for several European labels. Addi-
tionally, he began producing and
promoting parties, even bringing
the revered Parisian soiree Respect
Is Burning to clubs like Twilo in
New York City.

By the mid-"90s, Aline was em-
ployed in the promotion department
at Giant Step Marketing in New York
City. One year later, Chez Music was
born in his East Village apartment.

Since its recent beginnings, the

label’s singles have found the sup-
port of a wide array of club DJs,
including Chicago’s Derrick Carter,
Los Angeles’ Marques Wyatt, and
San Francisco’s Miguel Migs.

Ben Watt of British duo Every-
thing but the Girl—and one-half
of DJ outfit Lazy Dog—is a big fan
of Chez, noting that tracks like
Cutler’s “Don’t Move” and “It’s
Yours,” along with Bibi’s “Sum-
mer,” are popular with the Lazy
Dog crew. “The production and
mastering values are high on Chez
records,” Watt explains. “They
have well-defined muscle tone on
a big sound system.”

Over the past two years, retail has
responded well to Chez’s releases,
which are distributed through
DJ/producer Frangois K.’s New York
City-based Wave Music.

Adam Scott, a buyer for New York
City specialty retailer Satellite Re-
cords, says the store stocks Chez
Music catalog extensively. “Their
records sell great,” Scott says.
“|Chez] has definitely established
itself as a true New York home-
grown label.”

In support of On the Rocks, Aline
is putting together a U.S. and Euro-
pean tour. Looking further into the
future, Aline says he wants to even-
tually release proper full-length
artist albums on Chez. He also
looks forward to the day when he
has the time to create and produce
his own music.

“I don’t have the money or infra-
structure yet to sign artists to full-
on album projects,” Aline says. “As
for producing, that also takes
money, especially when you’re
doing it on your own, which is how
I tend to prefer doing things. I guess
I’'m a control freak that way.”

eSuzanne Palmer, “Hide U”
(Star 69 single). Palmer’s now-
classic “Hide U” is finally ready for
its long-overdue commercial re-
lease. The original Peter Rauhofer
production is accompanied by new
restructurings, courtesy of Junior
Vasquez, Thunderpuss, Johnny
Vicious, Friburn & Urik, Mike
Macaluso, Tony van Kamono (aka
Magic Cucumbers), and Red
Square (aka Roman Shelepanov).
In stores Nov. 20.

*The Idjut Boys, Compendium
Volume One (Discfunction Record-
ings U.K. album). Sultry, late-night
house tracks form the foundation
of this set, seamlessly mixed by the
Idjut Boys. Highlights include
Rhythm Doctor’s “Esoteric Chak-
ra,” Addvibe’s “Feel So Good To-

night,” and Akwaaba’s “Spandex.”

eILLA Productions, Dance
Rhythm Experience Volume 1 (Nar-
di Enterprises album). Written/pro-
duced by Colonel Abrams and
Marston Freeman, this collection of
eight tracks is steeped in the kinds
of soulful rhythms that bring
smiles to the faces of DJs like Tony
Humphries, “Little” Louie Vega,
and Tedd Patterson. The standout
tracks, hands down, are “Mr.
Please” (the vocal and dub) and the
George Benson-inflected “The Glen
Groove Gibson Journey.” Contact
727-515-5140.

*Orienta-Rhythm Featuring
Lonnie Gordon, “Falling In & Out
of Love” (King Street Sounds sin-
gle). Veteran club singer Lonnie
Gordon effortlessly wraps her
soul-drenched chops around this
classic-sounding house jam. Re-
mixer Todd Gardner supplies re-
tweakings that are more rugged
and contemporary.

eMorel, “Funny Car” (Yoshitoshi
Recordings single). The first single
culled from Morel’s full-length
debut, the winning Queen of the
Highway, is a mighty slab of U2-
inflected progressive house. Mo-
rel’s timeless tale of love-gone-
wrong is darkly seductive. Flip the
record over for the haunting
“Dreaming of LA.”

MICHAEL PAOLETTA

INTO THE NIGHT: Wide-awake mem-
bers of the dance/electronic com-
munity know that German DJ/re-
mixer/producer Paul Van Dyk has
never attached his name to a DJ-
mixed compilation. He may have
mixed a soundtrack in the early "90s
for the “Video Mix” series (which
later made its way to disc via Berlin-
based independent MFS), but Van
Dyk says the thought of actually
compiling a mixed disc that repre-
sents one of his live DJ sets has
never appealed to him—until now.

“I've never cared for DJ-mixed
CDs, because for me it’s about the

VAN DYK

interaction with the crowd,” Van Dyk
explains. “But I thought if I could
create some kind of advanced DJ-
mixed CD, then it would be closer to
one of my own artist recordings.”

Welcome to Van Dyk’s The Politics
of Dancing, which Ministry of Sound
North America issues Tuesday (6).
The two-disc collection, which cap-
tures the intense energy of Van Dyk’s
live sets, features 33 progressive
tracks—including Iio’s “Rapture
(Tastes So Sweet),” U2’s “Elevation,”
4 Strings’ “Into the Night,” and the
artist’s own “Vega"—all re-tweaked
by Van Dyk.

“I analyzed each track to figure
out what I could do to it and where
it would best fit in the mix,” Van
Dyk says. “While I wanted to keep
the original vibe of each track, I also
wanted to create something new
and special. Basically, I didn’t want
these mixes anywhere else but on
this compilation.”

As for the album’s title, Van Dyk
says it refers to the current state of
clubland, specifically the closings
of clubs like Twilo in New York City
and Home in London. “With such
closings, the authorities are taking
away the possibility for many to be
part of a youth culture. This scene
unites more people than the au-
thorities may realize. And after the
Sept. 11 tragedy, such unity is
more necessary than ever.”

by Michael Paoletta

WORKING OVERTIME: In the past,
Brian Bristol was the producer
behind Angela Lewis® “Dream
Come True,” as well as a remixer
for the likes of Moloko and
Martha Wash. These days, he’s
launching his own label—Brook-
lyn, N.Y.-based Bristol Music (dis-
tributed by Strictly Rhythm)—
with the release of Brabby Jones’
“Feel the Music.”

Penned and produced by key-
boardist/programmer Bristol him-
self, the soulful house jam features
vocals by R&B/pop chanteuse Jill
Jones, who’s been missing in
action for way too long. “Feel the
Music” also prominently spotlights
the talented Nikki Harding and
Ian Ginsberg on, respectively, vio-
lin and guitar.

According to Bristol, Jones’ fol-
low-up, “Me and You,” should
arrive in early February. This will
be preceded, within the next few
weeks, by Beatminer’s—another
one of Bristol’s aliases, which
focuses on underground, loop-
style tracks—“Black Magic”/
“Ow!” In January, Bristol Music
will issue club veteran Lydia
Rhodes’ sublime cover of Fleet-
wood Mac’s “Dreams.” Rhodes is
also hard at work on an album for
the imprint.

At the same time, Bristol is
shopping a demo by Manalili (aka
singer/songwriter/bassist Sonia
Manalili and Bristol). Unlike Bris-
tol’s straight-up house produc-
tions, Manalili’s emotional and
atmospheric downtempo sound-
scapes have more in common with
the post-club, chill-out terrains of
artists like Vanessa Daou and
Dido. Tracks like “Blue Dreams,”
“Patience,” “Wondering,” and
“Deep” linger in the mind long
after the demo has finished. Inter-
ested labels should contact Bris-
tol at 718-755-3424 or bristol-
nyc@yahoo.com.

LOOKING BACK: Fans of Armand
Van Helden who aren’t too pleased
with his latest album (Gandhi
Khan)—and I count myself in this
group—are advised to direct their
attention to Repro. Arriving Tues-
day (6) from Armed Records,
Repro brings together many of
Van Helden’s best remixes from
the past six years, including
Sneaker Pimps’ “Spin Spin Sug-
ar,” CJ Bolland’s “Sugar Is Sweet-
er,” Daft Punk’s “Da Funk,”
Faithless’ “Insomnia,” and Nuy-
orican Soul’s “Runaway.”
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Fox Brothers Named

Entertainer Of The Year

At CCMA Awards

BY PHYLLIS STARK
NASHVILLE—The Fox Brothers
dominated the Christian Country
Music Assn. (CCMA) Awards, taking
home trophies for both entertainer
and vocal group of the year at a cer-
emony held Nov. 1 at the Ryman
Auditorium here.

John Berry, who co-hosted the
show with Crystal Gayle, was named
mainstream country artist of the
year, beating out Brad Paisley and
Randy Travis, among others.

Another mainstream success
story, the Soggy Bottom Boys’ “1 Am
a Man of Constant Sorrow,” won the
CCMA Award for song of the year.
The song, arranged by Carter Stan-
ley, is from the Mercury/Lost High-
way soundtrack to the film O Broth-
er, Where Art Thou?

In other major categories, John
Steed was named male vocalist of the
year, while Kim Ford won that award
in the corresponding female catego-
ry. Samson was awarded the vocal duo
of the year honor, while the Babcocks
nabbed the trio of the year award.

Jack Greene was the recipient of
the Pioneer Award, winning over
fellow nominees Bill Anderson,
Charlie Daniels, Sonny Simmons,
and Chester Smith.

Margo Smith received the CCMA's
Living Legend Award. That award is

given to an artist who has had years
of success in gospel music and who
has helped pave the way for Christ-
ian country music.

Clifton Jansky was named new
artist of the year. Dennis Agajan-
ian won the trophy for musician
of the year.

KAYD Beaumont, Texas, swept
the radio categories, winning both
station of the year and personality
of the year (Robby Lynn Steptoe).

The video of the year award went
to Epic artist Tammy Cochran for
her “Angels in Waiting” clip. That
video, directed by Cochran and Deb
Haus, features touching video
footage of Cochran’s two brothers,
who died of cystic fibrosis.

Performers on the show included
Berry, Gayle, Larry Gatlin, Jeff Car-
son, Cochran, Bryan
White, Marty Raybon,
Stella Parton, and
newcomer Kelli Li-
dell. In addition,
Merle Haggard per-
formed a duet with
Chester Smith. Pre-
senters included Tennessee Titans
football player Chris Sanders and
actor Scott Reeves of CBS-TV’s The
Young and the Restless.

The two-hour awards show was
telecast on numerous satellite net-
work affiliates, including Dominion
Sky Angel, Family Net, Daystar
Inspirational Network, and Gospel
Music Television. PAX-TV will air
the show Thanksgiving weekend.
The show was also broadcast on
shortwave band radio via World
Harvester Radio.

VP/GM Brian Philips, and McGraw.

Let Freedom Ring. The top names in country music took to the stage Oct. 21 at
Nashville's Gaylord Entertainment Center for the Country Freedom Concert,
which benefited the victims of the Sept. 11 terrorist attacks. Tim McGraw,
George Strait, Alan Jackson, Brooks & Dunn, Martina McBride, Vince Gill,
Lonestar, Lee Ann Womack, Clint Black, Trisha Yearwood, Hank Williams Jr.,
Keith Urban, and Sara Evans were among the acts that performed at the event
sponsored by Country Music Television (CMT) and Clear Channel Entertain-
ment. The show was telecast live on CMT and raised $5.1 million for the Salva-
tion Army Disaster Relief Fund. Pictured, from left, are McBride, CMT senior

In The News

e Sarah Brosmer has been
promoted to VP of video/inter-
national liaison at MCA Nash-
ville, while Leslie Kellner is
upped to publicity director.
Brosmer, a 14-year veteran of
the label, previously was senior
director of video/international
liaison. Kellner was the label’s
publicity manager.

e Former Warner/Reprise
Nashville senior VP/GM Bill
Mayne has formed Nashville-
based Mayne Entertainment, an
artist management, marketing,
and consulting company. Prior
to his 14 years at Warner/Re-
prise, Mayne spent more than
16 years in radio.

 Nashville-based Radio Rec-
ords has signed singer/song-
writer Daron Norwood to its
artist roster. Norwood pre-
viously recorded two albums for
Giant Records. His first Radio
album is due next year.

e Cable channel TBS is devel-
oping a TV movie inspired by
Brad Paisley’s “He Didn’t Have
to Be,” which was co-written by
Kelley Lovelace. Paisley will serve
as one of the show’s executive
producers, appear in a support-
ing role, and compose all of the
music featured in the movie.

e Garth Brooks and actor
Anthony Zerbe will bring a pro-
duction of Lime Creek Christmas
Dec. 9 to the Acuff Theater in
Nashville. The story—about
ranching families on Christmas
Eve—uwill be performed by Zerbe,
while Brooks adds acoustic per-
formances of Christmas songs.
The duo previously performed
Lime Creek Christmas together
in 1991 in Sheridan, Wyo.

e Alan Jackson was inducted
into the Georgia Music Hall of
Fame Oct. 22 in Atlanta.

* Reba McEntire's new WB
sitcom, Reba, has been picked
up for a full 22-episode season
by the network. The show airs
Friday nights.

® Delbert McClinton has an-
nounced the lineup for his an-
nual Sandy Beaches Cruise to
the Bahamas and other desti-
nations, The weeklong cruise—
which doubles as an American
roots music festival—sets sail
Jan. 12, 2002, from Tampa, Fla.
Among those set to perform are
Jeffrey Steele, Al Anderson,
Bonnie and Bekka Bramlett,
the Derailers, and the Del
McCoury Band.

Scene.

HAVING A MERRY CHRISTMAS: Suzy
Bogguss has finally realized her
longtime dream of giving her fans
a holiday album with the Nov. 1 re-
lease of Have Yourself a Merry Lit-
tle Christmas on her own Loyal
Duchess Records label. Making
guest appearances on the album are
Delbert McClinton, Ricky Skaggs,
and the late Chet Atkins.

BOGGUSS

Bogguss recorded for Capitol and
sister label Liberty from 1989 to
1998, and her credits there include
four gold albums and six top 10 sin-
gles. After a brief stint at Platinum
Records, she is now close to finaliz-
ing a deal with another Nashville
indie label and plans to eventually
license the new Christmas album to
that label for rerelease next year.

Meanwhile, she’s going it solo.
Bogguss says starting Loyal Duch-
ess Records has been “quite an edu-
cation.” The label previously re-
leased a Bogguss live album last
summer so that she would have
something new to sell at her shows
and on her Web site.

“The Internet has been such a
tool for us,” she says, “such a great
vehicle—especially for those of us
who have had some notoriety
around the country.”

While she was recording for Capi-
tol, Bogguss says she never had
time to focus on such extra-curric-
ular projects as a holiday album.
She did, however, record five Christ-
mas songs over the years that were
sent to radio as holiday singles. For
the new album, Bogguss licensed
three of those tracks back from
Capitol. The rest of the songs are
newly recorded.

The licensed songs include “Two-
Step Around the Christmas Tree,”
which Bogguss wrote with her hus-
band, Doug Crider. The album’s
other Bogguss/Crider composition
is the beautiful lullaby “Christmas
Through Your Eyes,” written for
their son, Ben. Taking their writing

partnership one step further, Bog-
guss and Crider co-produced Have
Yourself a Merry Little Christmas.
It is available at Bogguss’ Web site,
at Amazon.com and other online
retailers, and at selected bricks-and-
mortar retail stores.

“The one thing that 1 always want-
ed to do was get the vibe 1 feel when
it’s Christmastime on the record,
and 1 finally had the opportunity to
do that,” Bogguss says. “1 was trying
to get the warmth of the old-timey
records and keep a really small,
acoustic-band feel to it. It’s kind of
reminiscent of the "40s. In my mind
[ pulled off what [ was trying to do.”

Among the album’s highlights is
a duet with McClinton on “Baby It’s
Cold Outside.” Bogguss says, “I just
knew Delbert would slay it like that.
That was all [the song] needed—just
that spice from him. He has that
sexy, naughty-boy thing about him.”

Bogguss will make a series of live
appearances during the Christmas
season to support the record. Mean-
while, she is set to collaborate with
Asleep at the Wheel for several songs
for her next studio project, a West-
ern swing album due next spring.

ON THE ROW: Gaylord Entertain-
ment has reorganized, eliminating
the company divisions referred to as
Music, Media, and Entertainment
and Opryland Hospitality Group, re-
sulting tn a loss of 39 employees. Jay
Sevigny joins the Nashville-based
company in the newly created posi-
tion of senior VP of marketing and
attractions. He previously was pres-
ident of Rio Suites and Hotel.

Sony/ATV Music Publishing has
made several staff changes at its
Nashville office. Phil May has been
promoted from VP of U.S. publish-
ing administration to VP of global
administration. Shane Knotts, for-
merly director of U.S. publishing
administration, is upped to director
of the company’s global royalty cen-
ter. Amy Cranford, who had been
director of finance for the U.S., is
now director of U.S. publishing
administration. Ed Carnes joins the
staff as director of global informa-
tion technology from Dell Technol-
ogy Consulting in Dayton, Ohio.
Scott Sosna is upped from account-
ing manager to senior financial ana-
lyst. Michael Riggs, who continues
his role as manager of U.S. licens-
ing, also assumes responsibility for
worldwide income tracking. Dennis
Cavney is promoted from manager
of special projects to manager of the
global royalty center.
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M.McBride.PWorley (L Saicher) RCA ALBUM CUT M.D.Clute.Diamond Rio (K Garrent,T Owens) Ansta Nashville ALBUM CUT
17 |17 |25 | REAL LIFE (1 NEVER WAS THE SAME AGAIN) Jeff Carson | 16 51— 1| 2 THAT'S WHEN | LOVE YOU Phil Vassar 47
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26|26 {5 | BEER RUN George Jones Duet With Garth Brooks 24 52 —| 2 | GETTIN' BACK TO YOU Daisy Dern 52
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2001, Billboard BPI Communications.

Sirgle available
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Vives Back To Life With EMI Disc

BY LEILA COBO

MIAMI—Two years ago, Carlos Vives
seemed to have passed his prime. After
his spectacular success with Cldsicos
de la Provincia and its follow-up—
albums that introduced vallenato, the
traditional accordion-based rhythm of
Colombia’s Atlantic coast, to the main-
stream market—Vives floundered,
trapped in his own formula.

Then came El Amor de Mi Tierra in
1999, an album that was a musical and
commercial triumph.

For an encore, it might have been
assumed that Vives would be facing
an uphill battle to better himself.
But once again, he has outsmarted
the skeptics with Déjame Entrar
(EMI Latin), an album whose unpre-
tentiousness and sheer musicality
are matched by its beauty, lyricism,
and hit potential.

The disc is set for a Nov. 6 release
on EMI Latin. Thanks to its new struc-
ture—where U.S. operations function
under the regional umbrella—the
label plans to afford the singer an
unprecedented marketing push.

Already, pop, tropical, and dance
versions of the title track and single
are on the air, emphasizing that
Vives is an artist whose localized

music has broader, international
reach and appeal.

“The sound on this album is more
defined and certain,” Vives says,
explaining his use of traditional
Colombian rhythms that, this time,
have a more defined stroke of electric
guitar and even such outside elements
as Cuban son. “All the ideas that per-
haps hadn’t reached fruition before
did so here, without hesitation.” Refer-
ring to Colombia’s Atlantic coast, he
adds. “We’re a contemporary band
from that province. We're a contem-
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porary expression of that music.”

Although Vives plays vallenato and
cumbia (a genre, he says, that has
parallels with Mississippi blues), he
has long asserted that he’s not a folk
artist. Instead, he has crafted a sound
that’s uniquely his. It has evolved
organically through the sustained
work of his steady core of musi-
cians—the band known as La Provin-
cia, which includes accordionist
Egidio Cuadrado.

“This is a life project,” Vives says,
explaining that composing and ar-
ranging was largely a group endeav-
or. “Most of my musicians feel they
have something to contribute, and
we have a common objective. I'm
the main arranger, and many of my
thoughts are there. But many things
changed because the interest of one
of my musicians was greater than
what I wrote.”

Sebastian Krys, who produced the
album with Emilio Estefan, says,
“The whole basis of the album was
not to be afraid to try new things.
And it was one of the most natural
albums I've ever been involved in.
Nothing felt forced.”

Aside from the title track, a song
Vives describes as “vallenato pop,” the
standouts in an album of standouts
include the melancholic “Santa
Elegia” (a slow cumbia), “Maria Tere-
sa” (which blends a danzén rhythm
with vallenato), and “Carito,” a tale
of a young boy in Colombia (Vives,
presumably), who is in love with his
English teacher.

“When people ask us if we'll sing in
English, we've assumed a vallenato
position, which deals with the subject
through song,” Vives says. “The song
tells of the links with [English] cul-
ture and is still a vallenato.” New EMI
Latin USA president/chairman Jorge
Pino, who came up with the three-ver-
sion-single idea, has high hopes for
Vives, especially after the success of
his previous album.

“If the year-end market responds, it
will be one of the great releases,” Pino
says. “It's an album that can be worked
at all levels. Already, in the U.S. and
Puerto Rico, we're working it in all
formats.” Jests Salas, programming
VP for SBS and programming direc-
tor for WXDJ (95.7 El Zol) Miami, says
the dance version of “Déjame Entrar”
is picking up in the clubs.

“And for on-air listening it’s a huge
hit,” Salas says. “Carlos Vives is defi-
nitely international. Everyone—from
Cubans to Dominicans to Puerto Ri-
cans—wants him.”

As for Vives, even though Déjame
Entrar was recorded in Miami, his
dreams, he says, remain in Colombia.

“My causes are there, my offices are
there, I shoot my videos there,” Vives
says. “Also, La Provincia is like a
school. And actually, one of our proj-
ects is to make our own music school.
We are all people who have dedicated
our lives to local music.”

T

Notas.

EMI PRESENTS NEW ALTERNATIVE:
Jorge Pino, new president/CEO of EMI
Latin USA, has announced a new ini-
tiative designed to develop EMI’s alter-
native acts and actively work them
through aggressive and focused mar-
keting strategies.

Dubbed the New Alternative, it is
described by Pino as “an initiative that
the market is demanding. We see the
census numbers, the new demo-
graphics, and the need for change.”

A vast array of acts currently falls
under EMI’s “alternative” umbrella,
from A.B. Quintanilla y los Kumbia
Kings to Jarabe de Palo, El Gran Silen-
cio, and La Mosca Tse Tse. But few of
these have been worked to their full
potential, Pino says, because EMI has
tended to concentrate more on region-
al Mexican and Tejano music.

Alarge part of the New Alternative’s
work will be done in conjunction with
Kike Posada, editor of longstanding
alternative magazine Boorn!, who also
produces a daily alternative radio show
from Miami. He has been hired as a
consultant through his company,
Boom! Promotions.

“There [have] been initiatives like
this before, but they've concentrated
on the American market,” Posada says.
“We need to identify the places, schools,
and clubs where you find the profile of
the alternative music consumer.”

Among other things, Posada pro-
poses closing the gap between releases
in other markets—such as Spain and
Argentina—and the U.S. Several com-
pilations are also planned, as well as a
visual campaign, TV campaign, fliers,
and a possible tour. EMI has also hired
staffers in various offices, including
Laffit Benitez in Los Angeles, who spe-
cialize in alternative product.

Ten artists, including those men-
tioned above, are earmarked for the
first initiative, and a second batch will
be worked next quarter.

As for when Pino expects to see
results, he is keeping an open mind.
He says, “I don’t think it’s a question
of time but a question of care.”

SOLIS GOES POP: Marco Antonio Solis
has successfully navigated an unusual
crossover—from regional Mexican to
pop—thanks to the stunning success
of his latest releases, Trozos de Mi Alma
and Mds Trozas de Mi Alma (Fonovisa),
which have sold 1.5 million and
significantly more than a half-million
copies, respectively, in the U.S. alone.
On Oct. 27, backed by a band and
string orchestra (plus a mariachi who
came onstage for a couple of songs),
Solis played a truly impressive show,
performing a string of hits at Miami’s

by Leila Cobo

James L. Knight Center for a sellout
audience of nearly 5,000 that includ-
ed all nationalities and all ages. “Let’s
try and balance tragedy with music,”
said the ever-soulful Solis. “I hope one
of the songs you hear tonight will take
you to a different state of mind.”
“He’s truly become a pop artist,”
says East Coast manager of Fonovisa
Raiil Ortal, noting that Solis’ audience
has now expanded well beyond the tra-
ditional regional Mexican fan base.
Solis, who for the past several years
has been producing such established
pop acts as Laura Flores and Olga
Tafidn, says his next production proj-
ect will be with Tafién, who is planning
to record a third pop album, possibly
next year. “I've already written five

tracks for her, but she hasn’t heard
them yet,” an obviously excited Solis
says. “She can sing anything. These are
perfect for her.”

CHART HERO: Enrique Iglesias’ single
“Héroe” (Hero) hits the No. 1 spot on
the Billboard Hot Latin Tracks chart
this week, narrowly edging out Shaki-
ra’s “Suerte.”

“In Mexico, that song has revived
me,” says Iglesias, who spent a few
days in Miami after a whirlwind Eu-
ropean promotional tour that re-
sumed this week. “I hadn’t had a No.
1 song in Mexico in years, and I had-
n't done television there in three
years. So I'm happy, because Mexico
for me is very important.”

His current album, Escape, features
three Spanish-language tracks. All
three will be worked, his handlers say.

IN BRIEF: KC Porter, who won a Latin
Grammy for producer of the year, has
also been tapped to produce “Todo Para
Ti,” the Spanish-language version of
Michael Jackson’s “What More Can |
Give,” written to raise funds for victims
of the Sept. 11 terrorist attacks. Porter
is also co-producing the English ver-
sion with Jackson and Mark Schaffel.

40

www.bitilbeard com

BILLBOARD NOVEMBER 10, 2001



-
s Billboara

Top selling Latin albums are compiled from a national sample of retail store.

bo.rd/BP| Communications, and SoundScan, Inc

mass merchant. and internet sales reports collected, compiled, and provided by DTRART
£4 [~] [~}
AR R z 2|8 z
2lg |2 2 21y |2 2
@ ¥ | & | ARTIST TME | Za @ |E | B | ARTIST TTLE | 35
3 |< 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL &8 S IR |2 IMPRINT & NUMBER/DISTRIBUTING LASEL &2
2 Weeks At Number | 441 36| 19| EL ORIGINAL DE LA SIERRA H je A Chalino Sanch 1
Univision 976001 {7 38/13 98} #
@D ' |2 | 9 | JOAN SEBASTIAN En Vivo. Desde La Plaza El Progreso De Guadalajara | 1 - .
Musar 12524/Balboa {7 9813 96) # > 42(28| 7 é{-ﬁmgx& é&‘;ﬁ%immmmm' 2001 Latin Grammy Nominees | 24
2 {1 | 5 | GRUPO BRYNDIS En El Idioma Del Amor | 1 incinio -- 1]
GRUPO BRYN €D 53| 49103 MARC ANTHONY @ Desde Un Principio -- From The Beginning | 1
4 | 4 IPSY KINGS Somos Gitanos | 3
S L 19642/AG (17 98 CD) 48145 4 g"-,nBszL(nAsas/gss) Sandunguero | 19
5|5 |12 | LOS ANGELES AZULES Historia Musical | 2 45| 35| 71| JOAN SEBASTIAN A Secreto De Amor | 5
Disa 727014 {89813 98) # Musart 2260/Balboa (109816 98) #
4 | 3 |18 | GRUPO BRYNDIS Historia Musical Romantica | 1
Disa 7270128 98/13 98) # @ 58|52| 49 !mlgg&?a%wﬁu% . EsParaTi| 3
@ 0| 6 | 5 | ALEJANDRO FERNANDEZ Origenes | 5 55| 51|15} LOS CAMINANTES 20 Exitazos-Nuestras Canciones | 46
Saony Discos B4637 {10 98 E0/16 98} & Sony Discos 84224 19 98 EQ/13 98) l
6|7 IE MORALES El Original De La Sierra-16 Super Exitos | 6 .
5 | JESSIE MORALE 9 P 43| 44| 27 | RICARDO MONTANER Sueno Repetido | 16
9|9 |11 LOS TIGRES DEL NORTE Uniendo Fronteras | 1 52|62 | 28| LOS TUCANES DE TIJUANA 32 Corridos Lideres-Solamente Exitos | 12
Fonowse 6145 (RFN3E) & Universal Latino 95008271 ideres (14 98/21 98)
INA RUBI Paulina | 1 ] .
© 14|15|70 PAULINA RUBIO @ @ 1 | INDUSTRIA DEL AMOR Tu Amante Escondido | 59
8 | — | 2 | LOS TEMERARIOS Baladas Rancheras | 8 . .
Foroons 61210587 81 @ 62 64|59 CHRISTINA AGUILERA o Mi Reflejo | 1
7 | 11 (35| A.B. QUINTANILLA Y LOS KUMBIA KINGS Shhh! | 1
EMI Latin 29745 (9 98/14 96) 60157 62 ngs%oﬁﬁsﬂhsﬁwmsu El Sapo | 3
L I e T 2l LEDRRBUDIELLZL] | & 61[59| 15| VARIOUS ARTISTS 20 Exitazos Con La Dinastia | 43
GREATEST GAINER : 59| 54| 32| GUARDIANES DEL AMOR Lo Mejor De Guardianes Del Amor | 30
LA LEY MTv U | d 1 3 Anota 83144/BMG Latin {7 98/11.98)
‘E, 191191 7 nplugge:
WEA Rock 40349/WEA Latina {10916 98) ¢ 63(501 16 #&gﬂ%{a\nﬂ%ﬁﬁnuommn Cuanto La Sangre Galopa | 1
G T EGs ay 110 SOLIS @ Mas/De Mi Ale/ e 51| 67| 35| RICKY MARTIN A La Historia | 1
. Sony Discos 84300 {11 38 EQ/18 98)
[3[73 N LVEILLO RIVERA ® L C D 49|53| 5 | ALEXANDRE PIRES Alexandre Pires | 49
i 5 Ariola 87883'BMG Latin (14 96 CD)
LE] 0 ate s — Thalia Con Banda-Grandes EXRISINE 65| 55| 11| FRANKIE NEGRON Por Tu Placer | 33
WEAcaribe 89617/WEA Latina {10 98/15.98)
¢ HOT SHOT DEBUT ¢ 57143]16 XARggl{ggﬁﬁySTS Todo Exitos De Hip Hop | 28
ideres 1 i
(17) 1 | EL CHICHICUILOTE Moviendo Las Plumas | 17 )
Lidares 950220 {7 98/13 98) 64| 60| 49| VARIOUS ARTISTS A Bachatahits 2001 | 7
J8N 82754/Sony Discos (398 EQ/13.38)
;9" PACESETTER : "e ¢ 69|68 19| LIBERACION 25 Aniv. Vol. 1 Y1 | 30
23| —1 2| LAURA PAUSINI Lo Mejor De Laura Pausini-Volvere Junto ATi| 18
WEA Lating 41070 (109816 98) 70| 65{ 79| THALIA A Arrasando | 4
— EMI Latin zszazuosa/lssau
16| 16| 7| ALICIA VILLARREAL Soy Lo Prohibido | 16 i .
Universal Latimo 014824 18 98,13 98) @ 1 EANmsomB%gl%AmZA En Vivo: Desde La Plaza El Progreso De Guadalajara | 72
usart alboa
17{ 14 7 [ OZOMATLI Embrace The Chaos | 1 -
Interscope 433116 {12 33/18.98) » 67|70| 33| LOS TIGRILLOS O Que Lo Baile Bien | 23
. WEAMex 87412/WEA Latina (8 38/12.98)
18( 17| 17| PALOMO Fuerza Musical | 9 .
Disa 720032 (6 9810 98) 56| 46| 4 | LOS RIELEROS DEL NORTE Estampida Nortena | 46
Univision 310630 {8 98/11 98)
(22) 1| LOS ACOSTA Enfermos De Amor | 22
Fonowisa 6159 (B.5WN26) 50} 61|27 gSILDBERTnO' SA!;J/T%a ?OSA Intenso | 13
ny D BA29 (1098 EQU1?
(23] 1| LOS RAZOS Con El Polvo Hasta La Muerte | 23 sk :
Ariota 89296 BMG Latin {998 12 98)
20| 18| 24| JACI VELASQUEZ - Mi Corazon | 7 I I
Sony Discos 842891098 EQ/16 98)
21| 20| 28| RICARDO ARJONA Galeria Caribe | 1
Sony Discos 84503 {10 38 EQ/17 98) # Gipsy Kings Gisselle Joan Sebastian
@ 33! 30| 4| ANA GABRIEL Huelo A Soledad | 26 SOMOS GITANDS Nonesuch /AG 8 Anola /BMG Latin ENVIVD DESOE LAFAZA EL PROGRESD DE GUADALAJARA Musan Babaa)
Sony Discos B4636 {9 98 EQ/16 98}
) Alejandro Femandez Olga Tanon Grupo Bryndis
26| 24| 20| PEPE AGUILAR Lo Mejor De Nosotros | 10 ORIGENES Sony Discos YOPORTI WEALatina EN ELIDIOMA DEL AMOR Disa
Musart 2503/Balboa (8 98/12 98)
. Paulina Rubio Marc Anthony Los Angeles Arules
221 21| 3 igﬁ#g&ﬁﬁ'ﬁ%ﬁ _— Por Los Siglos | 21 PAULINA Unwersal Latino DESDE UN PRINCIPI—FROM THE BEGINNING RMM /Somy Drscos HISTORIA MUSICAL Oisa
A.B. Quintanilla Y Los Kumbia Kings DJ Blass Grupo Bryndis
25( 37| 84 g)tjés’i‘s%%ﬂlﬂ%[ﬂ/lﬁ%ll MTV Unplugged | 1 SHIMI EMLat SANDUNGUERO Pina HSTORIAMUSICAL ROMANTICA Ocsa
29| 27| 16| JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 1| 27 g Lo ley EankieiNegron Jessie Morales
Atiola 79005/BMG L atin {18 98 CO) MTVUNPLUGGED WEA Rock WEA Latina PORTU PLACER WEAcanbe WEA Latina ELDRIGINAL DF LA SIERRA 16 SUPEREXITOS Unwision
27| 22| 9| LOS ORIGINALES DE SAN JUAN Recado De Mi Madre | 9 Marco Antonio Solis Various Artists Los Tigres Del Norte
EMI Latin 33330 19 98 1 MAS DE MI ALMA Fonowisa BACHATAHITS 2001 J&N /Sony Discos UNIENDO FRONTERAS Fonowisa
@ 1| ALEJANDRA GUZMAN Soy| 32 Laura Pausini Gilberto Santa Rosa Los Temerarios
- RCA 89173/BMG Latin (10 98115 98 10 MEJOR DE LAURA PAUSINI VOLVERE JUNTD A TI WEA Labna INTENSO Sony Discos BALADAS RANCHERAS Fonovisa
34| 33| 32| BANDA EL RECODO Contigo Por Siempre...| 4 Ozomatii El General Vicente Fernandez
R IREAE 0 EMBRACE THE CHADS Interscope ELGENERAL IS BACK Mock & Roll/Lideres HISTORIADE UNIDOIOVDY 1 Sony Discos
@ 35| 32| 4 gﬁﬂﬂ},’,!“gg,‘:;"”“’ﬁ“ El Recado Vol.2| 32 Jaci Velasquez Huey Ounbar Lupillo Rivera
MICORAZON Sony Discos YO'SIME ENAMORE Sony Discos DESPRECIADD Sony Discos
€ 37| 29| 16| LOs TRIO Siempre En Mi Mente | 7 e A _
Pnsma/Atiola 78910/BMG Latin (15 98 CD) Ricardo Arjona Juan Luis Guerra 440 Thalia
) GALERIA CARIBE Sony Discos COLECCION ROMANTICA Karen Unversal Latino THALIA CON BANDA GRANDES EXITOS EMILatin
@ 41{ 42 3| MARCO ANTONIO SOLIS En Concierto Vol. 2| 36
Fonovisa 528 (10 98/16 98) Ana Gabriel Tio Rojas £l Chichicuilote
28| 26| 21| CRISTIAN Aml| 2 HUELD A SOLEDAD Sony Discos AUTENTICAMENTE ENVIVO M P./Sony Discos MOVIENDO LAS PLUMAS Lideres
ARG QARG Latin (10981585} 4 Juan Gabriel Cachaito Lopez Alicia Villarreal
38! 40! 35| INTOCABLE 14 Grandes Exitos | 15 PORLOS SIGLOS Anola /BMG Labn CACHAITO Nonesuch /AG SOYLOPROMIBIOO Unwersal Latino
o SSECEED Shakira Grupo Niche & Joe Arrayo Palomo
24| 48| 3| GISSELLE 8| 24 MTV UNPLUGGED Sony Discos LOS GIGANTES DE LA SALSA Lideres FUERZAMUSICAL Oisa
Anola B8762/BMG Lattn {8 98/13 98
Alejandra Guzman Various Artists Los Acosta
31| 31| 21| MANU CHAO Proxima Estacion...Esperanza| 8 SOY RCA/BMG Latin LATIN ESSENTIALALBUM Manteca ENFERMOS DE AMOR Fonovisa
Virgin 10321 {17 98 C0) 4
R . losTrio Various Artists Los Razos
30| 251 g&)l‘!.ﬁlgl&lg{gg!’?lMAVERA Ansia De Amar| 1 SIEMPRE EN MIMENTE Pnsma/Anola /BMG Latn MERENHITS 2001 J&N fSony Discos CON EL POLVO HASTA LA MUERTE Anola/BMG Latn
Marco Antonio Solis Various Artists Pepe Aguil;
32[ 23| 5 FLMOM%‘%LE‘KLSE/%%S DEL NORTE Entrega De Amor | 23 | E;:::Ncm;?:vm 2 Fonowisa SALSAHITS 2001 J&N /Sony Discos mn:s.l?)‘:t;e'uusumns Musart /Balboa
fl i Cristia Celia Cruz Jose Alfredo Jimenez
40| 41N 5@,&8%@!@8“ Y SUS BRAVOS DEL NORTE En Vivo.El Hombre ¥ Su Musica| 13 AzUL :nolalBMGllun CELIACRUZ & FRIENDS: A NIGHT OF SALSA MM LAS 100 CLASICAS \;‘m 1 Anola /BMG Latn
36! 71| 3| JOSE JOSE Tenampa 36 Manu Chao Puerto Rican Power Los Originales De San Juan
Ariola 87723/BMG Latn (10 98/14 93) PROXIMA ESTACION ESPERANZA Virgin WILD WILD SALSA J&N /Sony Discos RECADD DE MIMADRE EM! Latin
@ 54( 47 31| SELENA Live, The Last Concert—Houston, Texas February 26,1995 2 Jose Jose Melina Leon Banda £l Recedo
EMI Latin 32119 (10 98/17.98) TENAMPA Ariola /BMG Latin CORAZON DE MUJER Sony Discas CONTIGO PDR SIEMPRE  Fonovisa
47} 39| 16| JOSE ALFREDO JIMENEZ Las 100 Clasicas Vol. 2| 39 Selena Victor Manuelle Conjunto Primavera
QA0 BMGICATI1S,52 CD) LV, THELAST CORCERT - HOUSTON TEXAS FEBRUARY 2 1985 EM Ui INSTINTO Y DESEO  Sony Discos ELRECAOD V01 2 Fonovisa
39| 34/ 14/ VICENTE FERNANDEZ Mas Con El Numero Uno | 3
Sony Discos 84445{10 98 EQ/15 98) ¢ = Albums with the greatest sales gains this week @ Recording Industry Assn 0f America {RIAA} certhication for net shipment of 508000 algum umits {Gold) A RIAA centification for net sth~
4 ) t of 1 million units [Platinum}. 4 RIAA centfication for net shipment of 10 million units {Diamond). Numeral foll Platinum bol indicates album’s mutti-platinum level
m 1] VARIOUS ARTISTS Siempre Romanticos | 48 Euex"eduselsm Iav:%“dl:)zlhlse al;u:\?;wlh a runnuﬁ; nlrrl\f:aol'olnwl)l;\xn:slgrm "e“r;wu the mﬂ”:nﬂ'ﬂ.&wsmsmmemsmg n?u:l::? gf d?s:;uan;'m :::eosn RISAVI'A“Lgn;“a:av';: ‘EB;I:I“CUGI:DH 10Ivn :Zl :h‘;:me‘r)\g
; PEsIZRIZiEIECD) of 100,000 units {Oro}. A Centtfication of 200,000 units (Platino). A’ Certification of 400,000 units {Multi-Platino). “Asterisk indicates LP 1s available. Most tape prices, and CD prices for BMG and
40[ 38| 15| OLGA TANON YoPorTi| 4 WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices Greatest Gamer shows chart's largest unit
WEA Latina 8910 (10 98 16 98 4 increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week # indicates past or present Heatseeker title. © 2001, Bill-

BILLBOARD ¢ NOVEMBER 10, 2001

www.billboard.com

41



Airplay

Latin Pop

x (9
W o z
w [=] 4 o pv4
2|5 le S S8 TITLE ARTIST G| TITLE ARTIST
A ; W | TITLE ARTIST H E <=2 Imprint/Promotion Label | 3z Imprint/Promotion Label
3 2 | PRODUCER (SONGWRITER) IMPRINT/PROMOTION LABEL we 5
€ | susr s A ©  » | oeveroro ALEJANORA GUZMAN
o : RCA/BMG Laun
¥ mber : ic /Sony Discos | 3
e NUMBER 1/GREATEST GAINE 1 Week At Numbe 1 € : | o enmave oiesins (@) 25 | COMDTE EXTRAND PEORO FERNANDEZ
n = > Interscope /Universal Latno Mercury /Universal Latina
‘. 2 |2 | 8 | HEROE Enrigue | lesias = | 1 -
= 3 | USTED SEME LLEVO LA VIOA ALEXANORE PIRES | = 72 | BESAME RICARDD MONTANER
M TayacE tglesas,C Paucar (E.lglesias,PBarryM Taylor,C.Garers Alonso) Interscope Unwersal Latno o, ‘Artofa /BMG Latin WEA Latina
o 111 | 8 | SUERTE Shakira = | 1 € ¢ | TanTmapena ALEJANDRO FERNANOEZ 8 2| 17 | IT'SOK ALIHJEY
S Mylacss P TMuctell 1S Mebarak R . T Mitchell) Epic ‘Sony Discos - Sony Discos versal Lat
R s ' COMO SE CURA UNA HERIDA JACIVELASOUEZ | = | 23 | DIMECORAZON AMAURY GUTIERREZ
€D | 3|3 |7 | TANTITAPENA Alejandro Fernandez | 3 : Sony Discos UnwersaiLatna
K Campos (K Campos.F Riba) Sony Discos @ ¢ | vooura CRISTIAN “| 27 | TUCONVENCELA LEY ALEJANDRO
o Anola /BMG Latin Mock & Roll fldetes
414 (23| NO M’EHSQQ{OCES AUN Pa'“'n'l's': |3 & ' | resumienoo RicaR00 MONTANER @EEJ) | 40 | VOYAGUITARME EL ANILLD GISSELLE
gEloubl] atag. irgor WEA Latna Anola /BMG Latin
@ 5|7 | 8 | USTED SE ME LLEVO LA VIDA Alexandre Pires | 5 @) | " | olamEENTRAR carLgsyves | T 28 | MESIAS e
. tor oD Poveda) Ariola 1BMGL, i
PRaIE ExieoRuD Proveda an 9 I 0 MEVDY D TEVAS maaco antonio sous ()| = ! EL PRIMER TONTO JDAN SEBASTIAN
‘, 12| — | 2 | DEJAME ENTRAR Carlos Vives ® | 6 o Musart /Batboa
v £ Estefan Ji.S Krys (C Vives, M Madera A Castro 841 Laor 6 | PUEDEN DECIR cuarrrosantarosa @G| 7 | rmRea JENNIER LOPEZ FEATURING JA RULE
. ony Discos Epic
5| 6 |19 | PUEDEN DECIR Gilberto Santa Rosa % | 3 @D 3 | AMOR AMOR AMOR wismicuee (@] ® | HovTEVAs TOMMY TORRES
A Jaen (0 Altanno) Sony Drscos - WEA Latina Sony Discos
. X 1 10 | NapA JUANES 3 | SIOUIERES L0S 1RI 0
6|5 25| O MEVOY O TE VAS Marco Antonio Solis = | 1 Surco/Urwersat Lating e Prisma‘friola /BME Lat
B Suvern (M A Satis} Fonovisa d I AZUL cRISTIAN = 35 | TURNOFF THELIGHT NELLY FURTADD
. Avola /BMG Latin DreamWorks
7 |9 |19 | ME VAS A EXTRANAR Pepe Aguilar = | 2 € 5 | Mevasaexranar PEPE AGUILAR 30 | ELULTIMD ADIOS VARIOUS ARTISTS
PAguilar (Fato} Musart /Balbos E Musart Balboa | & Epic /Sony Discos
8 | 8 |15 | CADA VEZ TE EXTRANO MAS Banda El Recodo = | 7 Q)| 2 | INOCENTEPOBRE AMIGO pUa CABREL % | COMDOWIDAR oLGATANON
G lizarraga.A Valenzuela,0 Valenzuela (M Luna} tonowisa k nes aun o
{12 | MENTIRA LALEY | 3 | sexioance PAULINA RUBIO
10|10 | 24 | COMO SE CURA UNA HERIDA Jaci Velasquez % | 1 : WEA Rock /WEA Latina Unwersal Latmo
RPerez (RPerez.d L Piloto} Sony hscos o - | SE DUE MEVAS A DEJAR MARCO ANTONIO SOUIS | 21 | CORAZON DE MUJER MELINALEN
¢ Fonovisa Sony Discos
@ 13|22 | 6 | SE QUE ME VAS A DEJAR Marco Antonio Solis 12 € 5 | vowerewntoAT vara Pausivi | EEY) DEJAME OUERERTE PARA SIEMPRE JACI VELASOUEZ
B Silvem (M A Solis) Fonowisa WEA Latna Sony Discos
18 | REENCARNACION THALIA EVERYWHERE MICHELLE BRANCH
€B) |17 |20 | 6 | ESTAS QUE TE PELAS Intocable | 13 i | €D Mavenck
RMarunez.R Munoz (M A PerezC Reyna Jr ) EMI Latin 2 | coNcapaBeso ERCLIN A
€D 14|11 | 7 | RESUMIENDO Ricardo Montaner | 11 = :
B Silvetu (R Montaner,Y Matrufo) WEA Latna
€| 16|14 | 7 | YO QUERIA Cristian | 14
K Santander,0 Betancourt (C Castro,T.Catugno,S Giacobbe Ariola /BMG Lann
€D |30(37 | 3 | INOCENTE POBRE AMIGO Juan Gabriel % | 16
JTarada,J Awarez {J Gabriel Anola /BMG Laun
18|13 {25 | AZUL Cristian % | 1
K Santander.A Munesa F. Tohon {K Santander.G Samander} Atiola /BMG Latin o 3 N e 3
. »w | TITLE ARTIST oW ARTIST
15115 117 FE“EA)Y(HBA':‘ITE Vicente Fe;?ay?,d‘g 9 Sz Imprint/Promotion Label | = - {52 | Imprint/Promotion Label
26|17 | 4 | AMOR, AMOR, AMOR Luis Miguel 13 {1 PUEOEN DECIR GILBERTD SANTA ROSA 24 | IMREAL JENNIFER LOPEZ FEATURING JA RULE
g
L Miguel (R Lopez Mendez G Ruiz Galindo) WEA Lating E Sony Discos | Emc
4 4 | HEROE ENRIDUE (GLESIAS | 25 | CONCADABESD HUEY DUNBAR
25|12 |22 | CON CADA BESO Huey Dunbar | 5 (2 2 G AU DS EY DB R
§George {F Osorio A Thomas) Sony Discos € ? | s siacna | @€Y LA AGARRO BAJANDO GILBERTO SANTA ROSA
. Epic /Sony Discos |2 Sony Discos
24 |34 {11 | SERA PORQUE TE AMO Los Tigrillos % | 21 -
R Saenz Ourroz (FDa Siva,L O Forte] WEAMex WEA Lating : 3 | COMERTE ABESOS eI NEGHON €| » | menTeme DLGAIANON
19— | 2 | PROMESAS Los Tucanes De Tijuana 19 o - I DEJAME ENTRAR umgamii 17 | TURN DFF THE LIGHT NE%yeil:'rmg
M Quintero L M Duinte ara Unive Latino
@ ok 75 I a1 EANTASH LosTi _— - @) | ° | VOYAOUTARMEELANILLO GISSELLE 2 | MESIAS RICARDO ARJONA
1 ANTASIA os Tigres Del Norte @ Avola /BMG Latin |7 { Sony 0
Los Tigres Del Norte [E Negrete) Fonovisa & | : | revaveamor PueRTo RICAN POwER | @ER]) LLORA ALMA MIA YOSKAR SARANTE
. Lo A J&N Sony Discos JBN Sony Discos
23|23 | 5 | SHHH AB. Quintanilla Y Los Kumbia Kings 23 7| TuEREs AJENA eopyerrers (@) | 25 | TAN ENAMORAODS FUERZA JUVENIL
A B Ouintanilla 11.C CK Martinez (A B Ouintamila 11,C Marinez L Giratdo) EMI Latin ; J&N ‘Sony Discos Mis
. 4 M viDA NORE PIR EL HUMANUA Al
€531 |25 | 3 | EL PRIMER TONTO Joan Sebastian | 25 | JED| 1 | Usmosemeusouavo aoonore s HER LT e T
e tastar) S ME LIBERE eLcrancomso (@) | 39 | TANTITAPENA ALEJANDRO FERNANDEZ
4 ITAR L ANILL i ombo e
€| 39|47 v 9!“\“99‘1“ ME EL ANILLO e GisselleR]] 26 €@ > | veresmeor vy o | @) EVERYWHERE MICHELLE BRANCH
20{24 |12 | DERECHO A LA VIDA Conjunto Primavera 13 { 12 CELDS marc anTHony | @E) INDCENTE POBRE AMIGO JUAN GABRIIL
J Gurllen {C.Sanchez) Fonovisa J— Sony Discos | - Arola /BMG Latin
8 MO DLVIDAR OLGATANON 1 FULANITO
21118 | 5 | NADA Juanes @ | 18 WEALana | = Cutting
Juanes G Santa Surco /Unversal Latino 10 | SALDE AOUI TONY VEGA |2 31 | NADA JUANES
UnwersalLatino {8 i S niversal Lat
22 (16|18 | COMO OLVIDAR Olga Tanon R | 1 ! 19 | COMDSE LD EXPLICO AL CORAZON VICTOR MANUELLE | 20 | DEMASIADO ROMANTICA E0OY HERRERA
H Gatica,M Tejada {J L Pioto,G Arenas) WEA Launa Sony Discos |1 JBN /Sony Discos
27|21 | 6 | UNA MUJER COMO TU Los Rieleros Del Norte = | 21 || MeNTRR Wen Rook iAoy (il T SINT LS EREERDS
Mkoses CbEss) (e 15 | MITRAYECTORIA ismaeL minana | @ERD i HOY TE VAS TOMMY TORRES
32|28 5 | COMO TE EXTRANO Pedro Fernandez 28 . mhidaiie e
Not Listed (A Cruz) Mercury /Unwvesal Lstno € » | oustranveNTAR VICTOR MANUELLE MUERD o JERRY AIVERA
. ony D - rola atir
28 (311 7 | MENTIRA Laley = | 28 € | © | resumenoo wcaroo MonTaner | @) ‘ TRAGEDIA MARC ANTHONY
H Gatica {B Cueva: WEA Rock WEA Latina X tna | Columtia /Sony Drscos
R ; 14| DEJARIATODO sounnyray | @) GET UR FREAK ON MISSY MISDEMEANOR® ELLIOTT
€5 |34 |33 | 5 | REENCARNACION Thalia | 30 = h b Goghnoges €6 |
EEstefan Jr.L Dermer IT Sods L PDermer,R Rosa) EMI Latin
33|26 |13 | COMERTE A BESOS Frankie Negron % | 25
§ George (S George J L Pilato) WEAcatiby WEA Latina
€ (37|49 | 3 | VOLVERE JUNTO A TI Laura Pausini < | 35
L Pausirh A Cerrut,0 Parisin (Cheage L Pausini) WEA Launa
35|32| 7 | TU RECUERDO Y YO Lupillo Rivera 21
PRwvera{J A Jimenez Sony Discos '
- 0 b4
€ 48| — | 2 | saLADO Pepe Aguilar | 37 |50 TiTLe ARTIST | TITLE ARTIST
PAguilar (J Sebastan} Musart /Balboa ] <z Imprint/Promotion Labet =2 Imprint/Promotion Label
¢« HOT SHOT DEBUT ¢« ! | NOME CONOCES AUN PALOMO 2 | SHHH AB OUINTANILLA Y LOS KUMBIA KINGS
. ; 4 Disa EMi Latin
@ 1 | EN LA MISMA CAMA Liberacion 38 . CADA VEZ TE EXTRANG MAS BANDA EL RECODOD 7| AGUIESTOY YO ROGELIO MARTINEZ
Not Listed [Not Usted) Disa Fonows Discos Cis
11143 ] 4 | 51 TU SUPIERAS Los Temerarios < | 11 | 6 | vuecastetu BANDAEL RECODD € 7 | seovemEvasADEAR MARCO ANTONIO SOLIS
A AAlba{A A Alba} ¥
" h ono-vvsa o 8 ESTAS DUE TE PELAS INTOCABLE 21 | VASASUFRIR GRUPD BRYNDIS
41127 {12 | LA CALANDRIA Ramon Ayala Y Jody Farias 19 EMI Laun Disa
R Ayala (M Hernandez) Froddie 4 | NOTEPODIAS OUEOAR CONJLNTO PRIMAVERA 18 | OMEVOYDTEVAS MARCD ANTONIO SDUIS
Fonowsa t Fonovisa
m 46141 (11 | PENA DE AMOR Puerto Rican Power 28 i DESPRECIAOD LUPILLO RIVERA 16 | CARTAS MARCADAS CUISILLOS DE ARTURD MACIAS
TVilanny (J Cabr J&N ‘Sany Discas Sony Discos | Musart Balboa
q 5 | ELAYUDANTE VICENTE FERNANDEZ | | 24 | AMORCITOMID JOAN SEBASTIAN
44 130 | 13 | SUERTE HE TENIDO Alegres De La Sierra 26 . ‘ Sony Discos Musart /Baiboa
LAY Ly @ ¢ | meawasia LS TIGRES DEL NORTE 2| 2 | LAGRANNOCHE LOS TUCANES DE TIJUANA
(43 ) 1 | DE VERDAD Alejandra Guzman < | 43 Fononss e e
D Ciid R Cantor {5 Mandile.d Sierra.J Marn) RCA/BMG Latin 12 | SERA POROUE TE AMO w5 IR0 @ ‘ BESAME MORENITA ADAN CHALINO SANCHEZ
m 19 | TE HE PROMETIDO El Original De La Sierra 28 11 | PROMESAS tos Tucanes e Tuana (@) | 4 | PerDamonos PRISCILA Y SUS BALAS DE PLATA
G Prayn (L Dan) z Universal Latng . indrea/Ptat Fonowis
43 2 | vas A surriR 6 Brvndi 43 9 | DERECHO ALAVIDA consuntoPrivavera |@E) | 31 | ELPRIMER TONTD JoaN SEBZ‘BS“A”
= rupo Bryndis % novisa usart /Balboa
Grugo Bryndis {M Posad Disa € 19 | TANTITAPENA ALEJANDRO fERNANDEZ 29 | NOVALELA PENA NYDIA CON JUAN GABRIEL
) Sony Distos Hollywrod
45|36 | 24 | BESAME Ricardo Montaner % | 4 I 13 | UNAMUJER COMO TU LosrieLeros neLnoRTe (@) | 39 | TEOUIERD MucHD ELCOYOTE Y SUBANDA TIERRA SANTA
B.Sitvetts {R Montaner,J L Chacin} WEA Latina novisa M Listin
] e PE AGUI POR EL AMOR DE UNA MUJER FIRMA CON RICKY MUN.
m 1 | TU ERES MEJOR Willy Chirino 47 10 | MEVAS A EXTRANAR reetacuan (S 2 ‘ OR EL AMOR DE U LAFIRMA CON RICKY MUNOZ
WlIE AT e €@ o | eviamismacama useracion | @€, MUJER PROHIBIOA 105 ACOSTA
3 b 35 " N Disa - 4 NOVIS
& ,I,.'J. agﬁ U,,,ﬁ,,':!} L‘fl% 2 | 15 | TURECUERDO Y YD LUP LLORNERA © MENSAJE DE ORD L0S HURACANES DEL NORTE
50 (48 | 3 | AQUI ESTOY YO Rogelio Martinez 48 € = | sawo pepe acuiAR | DD | DOLOR CONDOLOR SE PAGA BANDA LS LAGOS
0 Valenzuela A Valenzuels (L Enrique) Discos Cisne Misart /Balboa Sony Discos
17| LACALANDRIA RAMON AvalAY Joov FARIas (@) | 40 | APUNTO DECARAMELD SOCIOS DEL RITMO
26 | YO NO SOY ESA MUJER Paulina Rubio % | 7 C freddie ’ M
M Azevedo (C Oe Wolden € Toro Montoro,M Shepstone R Stennmann) Universal Latino 20 | SUERTE HE TENIDD ALEGRES DE LA SIERRA 9 | OUEVOY AHACER /Mpsfnoo
Infinty WEAMex WEA Latina
Compiled from a national sample of awplay supphed by Broadcast Data Systems’ Radio Track serwice. A panel of 89 stations (31 Latin Pop, 16 Tropical/Salsa, 53 S| TU SUPIERAS t0S T MERARIOS - POR OUE TUVD OUE SER EL PODER DEL NORTE
R2gional Mexican) are electronically monitored 24 hrs. a day, 7 days a week. Songs ranked by Audience Impressions @B Records showing an increase in audience Foaouisg Do

over the previous week, regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it reg
isters an increase in audience. Greatest Ganer indicates song with largest audience growth. If two records are tied in audience size, the record being played on :

more stations is placed first. Records below the top 20 are removed from the chart after 26 weeks. wVideoclip avahiability. ©2001, Billboard/BPI Communications The most poglar singes and tocks compilal am a naional samle of B st Data Sysems fado playksts. _M"
a1d SoundScan, Inc BDS -

42 www.bitlboard.com BILLBOARD « NOVEMBER 10, 2001




EROE #1

¢

RATULATIONS ENRIQUE

Another amaz aceomplh.hmlbnt to your impressive career!

T U~ —_— 13

TOP 10 SONGS -----=--====sscc2msmsmcnasacmssmnammnnssanaa=s 16
WEEKS ON HOT LATIN CHART ----------- 274 (OVER 5 YRS)
WEEKS TOTAL AS NO 1 =---2sccscncccnaccanssnsssss=asananns 62
SONGWRITER OF CHARTED HOT LATIN TRACKS-------- 10
NO. 1 TRACKS CHARTED:
"Si Tu Te Vas" "Experiencia Religiosa" "Por Amarte"
"No Llores Por Mi" "Trapecista" "Enamorado Por Primera Vaz"
"Sélo En Ti" "Miente" "Esperanza" "NMunca Te Olvidara™
"Bailamos" "Ritmo Total" (Rhythm Divine) "Heroe" (Hero)

OTHER TOP TEN TRACKS
"Revolucion” "Lluvia Cae" "So6lo Me Importas Tu (Be With You)"

/enrique/escape/ in stores now/

txciechon Mamageseest: The firm © 2001 Interscope Recorts. Al rghts reseeved.
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Musimex To Boost Regional Mexican

BY LEILA COBO

MIAMI—After a 20-year tenure at
Fonovisa, the largest Latin indie
label in the country, GM Gilberto
Moreno left Nov. 1 to launch a new
regional Mexican label, Musimex
(Billboard Bulletin, Oct. 25).

Moreno, who will be the label’s
president, has partnered with veter-
an entertainment attorney José Zor-
rilla, who will be executive VP.
Musimex will be based in Los Ange-
les and funded by Sony Discos,
which will distribute releases with-
in the U.S. (Product will be licensed
for distribution outside the U.S.) In
the past year, Sony has been active-
ly seeking to expand its regional
Mexican presence in the market.

“We will be developing a roster of
regional Mexican artists,” Moreno
says, noting that his operation will
not conflict with Sony Discos’ cur-
rent regional Mexican division.
“Sony will distribute the product,
and we’ll do the promotion and
artistic development.”

According to Zorrilla, Musimex’s
distinguishing feature will be its sole
dedication to what he calls “popular
Mexican music,” the leading Span-
ish-language format in the U.S. He

‘For a company that’s
starting, like ours,
there’s dozens
of artists to choose
from. You just have
to seek them out.’

—GILBERTO MORENO,
MUSIMEX

says, “It’s a very viable project, and
there are many opportunities.”

Moreno adds, “Big labels simply
can’t sign more artists, because
there’s too many of them. For a com-
pany that’s starting, like ours, there’s
dozens of artists to choose from. You
just have to seek them out.”

Moreno, who says he won’t be
hampered by the huge sales expec-
tations that beleaguer major labels,
plans to launch the first releases in
February. Already, three artists have
been targeted, although names have
not yet been announced.

Sony Discos chairman Oscar Llord
says, “We are very enthusiastic about

BET, the number one

channel among African
Americans is proud to

announce the launch

of its Digital Networks—
delivering the very best
of four great musical genre

working with two executives who are
as successful and experienced in pop-
ular Mexican music. Their team,
together with Sony’s resources at a
national and international level, will
make Musimex a formidable pres-
ence in the industry.”

Although Moreno leaves behind a
company that has arguably the
strongest regional Mexican roster,
he says he won’t be taking any
Fonovisa artists with him.

“I have a lot of respect for Fono-
visa,” Moreno says. “It’s a great label
with a great artistic roster and staff.
That ensures that they’ll continue to
be successful.”

Indeed, Fonovisa’s biggest sellers,
including Los Tigres del Norte,
Banda el Recodo, Los Temerarios,
and Marco Antonio Solis, all have
longstanding relationships with the
label and president Guillermo San-
tiso, who has yet to announce a
replacement for Moreno.

In the meantime, Fonovisa is
also in the midst of expansion. It
recently launched a new Miami-
based pop imprint, Melody, head-
ed by Carlos Maharbiz. Its acts
include Twister, King Africa, Dy-
ango, and Jordi.

SIC.

" Embrace the spirit. This January, BET Digital Networks introduces
BET Gospel. Serving inspiration daily, viewers will find spiritual and
motivational programming plus the high energy entertainment of the
best traditional and contemporary Gospel music.

It's straight from the street. And it's coming in January. BET Hip Hop
will keep you cutting-edge, 24/, with the hottest talent from the ever
changing world of urban culture.

BET Classic, the soul authority, launches this January. Targeted to adults
looking for the best of classic BET programming, BET Classic will feature
legendary archived performances, interviews, documentaries, news and

today's top R&B performers.

) of Jazz. BET Jazz broadcasts 24 hours of
“classical music" - Jazz; plus a wide range of lifestyle, talk
mentary programming that complements the sophistication

©2001 BET Digital Networks

JAZZY CHRISTMAS? As we gear up for
the fourth-quarter holiday season,
there is certainly no shortage of jazz
for consumers to choose from, rang-
ing from recently-released boxed sets
of music from Billie Holiday (Bill-
board, Oct. 13) and Miles Davis
(Billboard, May 26) to new music
from Diana Krall, Boney James, and
a host of other artists.

The question, though, is whether
consumers in the post-Sept. 11
world will be looking to spend pre-
cious dollars on jazz and, for that
matter, on music in general. With
the economy in a downturn and with
jazz posting less-than-spectacular
sales numbers throughout the year,
will jazz fans’ love of

by Steve Graybow

sentiment summed up by Tower
Records Chicago’s jazz buyer, Jim
DeJong, who notes that “con-
sumers are coming back, but slow-
ly.” DeJong anticipates that “the
fourth quarter won’t necessarily be
as good as a year ago, but it won’t
be a washout.”

Aggressive pricing will have a
significant effect on consumer
purchasing habits in the fourth
quarter and into next year, says
Larry Jeter, owner of Baltimore
retailer Dimensions in Music.
“When a CD costs nearly $20, it
takes the fun out of buying music,”
he says. “People used to buy music
on their lunch hour, just for fun.
At the prices stores

h icb
o mrompt them 1o Peopleare Lt ik
purchase it for them-  comin b to gef twice about buying
selves and as holiday 9 0y g something.”
gifts? The answer, say ~ QWAY from the Burger adds, “La-
several retailers, is yes. . . . bels need to take a
In fact, jazz being a fnghtenlng thlngs hard look at pricing.
contrbute toanup. O TV They e bt
}urln fin salesilpartiFLi— want something they can’t a}f]f(;rd to
arly for small special- pay so much for it.
ty shops, according to to make Jazz clientele in par-
Gene Burger, presi- ’ ticular want good
dent of Greenville, them happy pricing. They know
S.C., retail outlet Hori- __SALLY WHITE, that when they pick
zon Records. Burger SALLY'S PLACE up a Joshua Red-

feels that consumers

man disc, it will

might find solace in

the music, which could drive sales
upward. “There is a sense of people
wanting to be together, and people
come to stores as part of their rou-
tine, to congregate,” he says. “Once
they are here, they likely will make
a purchase.”

But that purchase might be small-
er than in years’ past. “With current
events being what they are, there is
a guilt factor in making extravagant
purchases,” Burger warns. “It might
be the wrong time for consumers to
purchase seven CDs at once, but it
might be an ideal time for them to
buy the one they really want that will
lift their spirits.” Recorded music,
Burger says, can benefit from the
depressed economy because “it is
something that people can enjoy
over and over, at a cost much lower
than an evening out.”

Sally White, owner of Sally’s
Place in Westport, Conn., agrees.
“The little guy is going to be happy
this quarter, because customers
who make a point of stopping by
the store regularly will find some-
thing to walk out with. People are
coming by to get away from the
frightening things on television.
They want something to make
them happy.”

While smaller outlets are cau-
tiously optimistic, larger chains
remain concerned that they could
feel the brunt of the economy, a

never go out of style,
but if they have not heard Joshua
Redman before, they won’t take a
chance unless the price is great.”

Burger feels that the industry’s
focus on online sales and Internet
downloads may need to be reeval-
uated in light of Sept. 11. “Cus-
tomers want to congregate, to
share thoughts, to touch some-
thing and buy it,” he says. “They
want a sense of community now
more than ever. Right now, they
don’t want to be isolated. They
want to get out of the cave.”

Terry Currier, owner of the
Music Millennium outlets in
Portland, Ore., agrees, noting
that he sees more people return-
ing to their regular shopping
habits each week. “For a while,
people were not getting out as
much as they had, but every week
it seems like more and more peo-
ple are getting out and shop-
ping.”

Currier believes that, unlike
many other commodities, music
has a built-in emotional quotient
that will cause consumers to grav-
itate toward it as they seek to re-
turn to a sense of normalcy. “Music,
and particularly a genre like jazz,
hits an emotional nerve in people,
whether for escapism or for a sense
of peace,” he says, adding that this
could positively impact fourth-
quarter sales.
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. Music
Of Europe

Crosses New

Borders e

MTV Europe Music Awards Celebrate Best
Local and International Acts of the Year

BY GORDON MASSON

LONDON—Among the most significant developments in the global music business
in the past decade is the growing sales strength of European artists. No longer con-
fined by language or culture to success in their home markets, an increasing number
of European artists have gained wider regional and international acclaim.

Within Europe itself, domestic repertoire—that is, local artists—accounted for 41%
of the region’s $11.2 billion music market during the 2000 sales year, according to the
IFPL. That percentage has increased slowly but steadily since 1991.

The growing sophistication in most European countries of every-

and the sophistication of it requires us to be able to use a really functional arena-size
environment.” he explains. “We don’t want to grow the physical size of the show, as
it’s already pretty monstrous, but the idea is to keep it moving to new territories or
back to territories when it’s really important to do so. You’ll finc next year that we’ll
go somewhere that we've never been before with the show.”

Asked if this meant that the show would make its first foray into the growing East-
ern European market, Hansen responds, “One of my ambitions will be to take the show
to Eastern Europe, but not next year.”

thing from recording studios to promotion and marketing techniques
long ago eroded the historical dominance of Anglo-American reper-
toire. Multinational record companies have placed a new premium
on the importance of regional European A&R and talent develop-
ment.

In 1996, the IFPI Platinum Awards were established to give recog-
nition to artists with albums that have sold 1 million units across
Europe, on par with the U.S. platinum awards presented by the
RIAA. European artists accounted for two-thirds of the IFPI Plat-
inum Awards presented during 2000 and have consistently earned
60% of those awards during the past five years.

And, since 1994, recognition of the most successful local and inter-
national artists in the European market also has come from the
region’s dominant music-media outlet—MTV, which in that year
launched its annual Europe Music Awards in the memorable setting of

Among the factors that make the show such a complex feat to stage
are the diverse cultures and languages that exist within Europe.

Paul Burger, president of Sony Music Entertainment Europe
(SMEE), notes that MTV’s task in organizing the show has to work on
a variety of levels. “Although it is easy to follow rhe vogue of viewing
Europe as a single entity, the reality is much more complex,” says
Burger. “Like many, MTV has found it can best leverage its strengths
by thinking global, or, in this case, thinking European but acting local.”

SMEE and other major labels in the past year have overhauled the
organization of their European operations. Burger stepped into his
new role a year ago, having previously been chairman/CEO of Sony
Music U.K. At the same time, former executive VP of Sony Music
Europe, Paul-René Albertini was named as the new president of Warn-
er Music Europe. In July, Thomas Stein became president of BMG
Europe, while, a month later, Emmanuel de Buretel started his new

Berlin’s Brandenburg Gate. The video network has staged the EMAs
in a difterent European capital every year since.

When the curtain rises on this year’s MTV Europe Music Awards in Franklurt on Thurs-
day (8), those fortunate enough to be working in marketing departments with acts
appearing on the show may be able to force a smile.

The exposure that the awards show offers artists is almost secand to none, and, for
European artists in particular, it provides unrivaled access to millions of musie buyers
not only throughout their home continent, but also aronund the entire world.

MTV Networks Europe president/CEQ Brent Hansen says that the channels in
Europe do much to help break European bands. This year, says Hansen, acts particu-
larly assisted by the network include Italy’s Planet Funk, France's Supermen Lovers,
and U.K. artists Faithless, Groove Armada and Basement Jaxx.

“We also had a big part to play in the Avalanches and Roger Sanchez, and, from, the
American point of view, we’ve been pretty strong with Linkin Park, Nelly Furtado,
Spooks and OutKast,” says Hansen.

RIGHT-SIZED SHOW

Now in its eighth year, the MTV Europe Music Awards returns to Germany for the
first ime since the inaugural event in 1994. The show has grown massively during that
time, but Hansen believes that the event has reached optimum size.

“Although the venues are very different from when we first started—when we built
that amazing venue outside of [Berlin’s] Brandenburg Gate—the nature of the show

Jjob as president/CEO of EMI Recorded Music Europe.

Moves are atoot at all those labels to improve A&R across Eutope and, with Euro-
pean music coming to the fore and beginning to cross borders more frequently, grow-
ing emphasis is being put on the importance of supporting artists throughout the
region.

“While we all speak of Europe as a single entity, it is, of course, a continent which can
best be defined by its different issues, language, culture, artists, media and even laws,”
continues SMEE's Burger. “Yet the rise in popularity of domestic music in recent years
is evidence that, within a converging Europe, there is still a desire on the part of the
public 10 hold on to their own unique identity and culture. And, to best reflect that,
many—including MTV as well as Sony Music—are organizing themselves in ways which
best address this important development.”

“Against that background,” Burger adds, “1 am particularly pleased that seven of
our I [FPI Platinum Awards this year have been presented to Euvopean artists, reflect-
Ing our commitment to grow our domestic talent around Europe even as we continue
to develop our outstanding roster of international artists.”

DOMESTIC TAILORING
EMT’s de Buretel also is encouraged by M'1'V’s support but wants to see more of it.
“In some territories like Germany and Scandinavia, the show [does help with market-
ing], but, in countries like France, Spain and Portugal, MTV's presence is not really big
Continued on page 48
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The MTV Europe Music Awards 200l will also be shown live on the internet:

bobo

Quiet & shy, bobo goes
crazy when he hears his
favourite boy band sing

Airing to a potential global audience
of over | billion people including:

MTV Espana * Live J
MTV European * Live

MTV France * Live
MTV Cermany * Live
MTV2 The Pop Channel * November 9
MTYV Italia * Live
MTV Netherlands & TMF * Live

MTV Nordic * Live
MTYV Polska * Live

MTV UK & Ireland * Live

*kk

MTV Argentina * Live MTV Mandarin * December |
MTV Australig * November [5 MTV Mexico * Live
MTV Brasil * November 16 MTYV Philippines » November 17
MTYV Chile * Live MTYV Russia * Live
MTV India * November 17 MTV South East Asia * November 17
MTV Japan * November 29 MTV US * November 12
MTV Korea * December 1 MTV2 US * Live

www.mtve.com * www.mtv.co.uk * www.mtv.de * www.mtv.it
www.mtv.fr * www.mtv.nl * www.mtv.pl * www.mtv.es
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LOCAL-MUSIC LIFT
Continued from page 45

enough to make an impact,” he says. “MTV really has
to make a push in Latin and Francophile countries. They
are doing this, but it needs more energy.”

Addressing the issue of trying to tailor an international
show to appeal to domestic markets, Hansen says, “Obvi-
ously, part of the gain to this is the very important expo-
sure both for artists and, of course, for [the MTV]brand.
Because MTV Europe in itself is a very international
place, each of our individual channels in Europe is more
or less international, according to their needs in the mar-
ket. But when you take a network show that, in its

r — - —

MTV’s Hansen

nature, is very international, that makes it very appeal-
ing to broadcasters around the world, let alone our other
MTVs.

“Each of our channels customizes the MTV Europe
Music Awards show, for repeats especially,” Hansen adds.
“Secondly, every channel is given its own award, which
it can place within the context of the show. That allows
the growing of new talent and each of the channels to
have specific power with the programming franchise.
But, more than anything else, it allows ownership from
our channels toward the network—they are very much
part of the decision-making process of what goes in the
show.

“From an internal MTV Networks perspective, it is
immensely complicated. And there are also host broad-
casters who are taking it, if not live, then very close to
live, and they have their own relationship with the show.
It is a huge logistical exercise to make sure that every
constituency within our own organization—let alone
externally—is able to get the most out of it.”

ONLINE COVERAGE

In addition to the numerous feeds to MTV channels
around the world, the network also has a number of local
MTV Web sites that also customize their content to pro-
vide simultaneous coverage to the live show. And, for the
first time, M'TV’s new broadband oftering will be broad-
casting coverage of the show, allowing viewers yet anoth-
er avenue to access the extravaganza.

“We had massive traflic last year on our Web sites, and
we’ll be putting a lot of effort into MTVi,” reveals
Hansen. “There will be nine sites featuring unique and
customized stufl. Each will have its own individual inter-
views and will run synchronous with the show, as deter-
mined by the running order of the show, but effectively
it will be a separate production.

“The whole idea of MTVi is that they are fully func-
tioning and integrated parts of the TV channels. They
deliver certain things that are separate to the channels—

Continued on page 50)

THE EUROPEAN ROADSHOW:

Regional
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Promoters Set

T
MTVE's Award Shows

he Stages

BY CAMILLA PHELPS

LONDON—In the years since the MTV Europe Music
Awards show was launched in Berlin in 1994 to a global
TV audience, the show has taken place in seven differ-
ent cities around Europe.

It's a complex undertaking for a media company to
stage a major live event in a different country each year.
Inevitably, with such large-scale production values
involved, the role of a local promoter has become increas-
ingly important.

For the first three years, when the show was staged in
Berlin, Paris and London, MTV Europe (MTVE) pro-
duced the event without any local promoter involvement.
However, since the Rotterdam awards in 1997, Europe’s
promoting elite has been brought on board to help with
local production issues and sell tickets to the live audi-
ence, which is an important part of the show.

For this year’s show in Frankfurt, approximately half of

the total tickets for the EMAs will be
sold to the general public to involve
as many “real” fans as possible and
add the energy they will bring to the
event. In previous years, the number
of fans admitted to the show has
ranged from 4,000 in Dublin to
15,000 in Stockholm.

LOCAL LOGISTICS

At a typical televised concert, it’s
not unknown for the relationship
between TV crews and event-
production staff to become a little
fraught. The two parties usually have
quite different agendas. However, at
the EMAs, the two sides have a mutu-
ally benetficial relationship. It's the
biggest live event that MTVE is
involved in and, for most of the pro-
moters, it’s the biggest TV show
they’ll ever be participating in.

Promoters were originally brought in to work on the
awards show because of their local expertise. MTV ships
in the production staff and books the artists, but concert
logistics are the promoter’s forte. Health and safety issues,
local legal requirements, the liaison with venues, hotels
and transport are things that promoters are used to deal-
ing with on a daily basis.

The promoters chosen to work on the show are the
obvious candidates—they are the biggest names involved
in the concert business in their respective host country;
and most have worked with MTVE on other events and
festivals over the years.

L.eon Ramakers, from Mojo in Holland, was the first
promoter to be involved with MTVE on the Rotterdam
EMAs in 1997 (before Clear Chaunel Entertainment—
CCE—Dbought his company). Ramakers says it was both
a positive and challenging experience, adding that the
biggest benefit is the simple fact that “it’s just great to
have such an important show in your country.”

Ramakers’ thoughts are echoed by the promoters who
have followed in his footsteps since Rotterdam in 1997,
The show may not have the same earning potential as a
sold-out stadium or arena concert, but all the promot-
ers agree that the prestige associated with the awards is
a major benefit.

Thomas Johansson of CCE-owned EMA Telstar in
Sweden worked on the show last autumn in Stockholm.
“It was very interesting to be part of one of the biggest
live television shows in the world and be involved with
such a big bill of artists,” he recalls. “The negative aspect

EMA Telstar’s Johansson

was that it did involve a lot of time and effort... but the
return was in terms of experience. The show MTV is
doing is very brave... so it is important for promoters to
be involved.”

EUROPEANS AND NON-EUROPEANS

The promoter for the Milan show in 1998 was Rober-
to de Luca of Milano Concerti. “It’s not exactly the same
as being a promoter in the usual sense,” he explains.
“But you always have to be open to new experience, and
this is one of those things in your life that you simply
have to do. In our line of work, you never finish learn-
ing—there is no school of promoting, after all. So, work-
ing on the EMAs was important in terms of learning how
to deal with the very different environment of such a
major TV show.”

Although it is an MTVE event, musically, it presents
many non-European international
artists. The tastes of the MTVE view-
er define the choice of artists for the
awards—and, despite healthy local-
music scenes in most European
countries—the MTVE audience
often wants to see big U.K. or Amer-
ican names.

Award categories exist specifically
for artists from different MTVE
regions. Artists such as Italy’s Liga-
bue and Germany’s Guano Apes—
very popular in their own countries—
have made live appearances. But
border-crossing international artists
do dominate the performances.

“This is not necessarily a negative
thing,” says de Luca. “There’s a
commercial logic; after all, it’s a show
with an international audience.”

This isn’t to say that local artists
don’t benefit from having the EMAs
in their country. The media attention that inevitably sur-
rounds the EMAs can be a real boost to the local concert
scene in the host city. The show also represents a great
opportunity to promote homegrown artists via other events
taking place during the same week as the awards show.

CLUB COVERAGE

Since the Dublin show in 1999, coverage of the EMAs
features what is happening musically outside the con-
fines of the actual awards event. MTV crews are out and
about at clubs and gigs around town, and the general
party atmosphere encourages the public to get out and
see local live music.

As Johansson points out, “There is a big media circus,
and local artists beunefit because of the attention focused
on the city. And everyone [who comes to the city] takes
away some experience of the local music.” Last yeanr,
Stockholm Music Live Day was organized to coincide
with the EMAs, and bands played in every available space
around the city, from clubs to shopping malls.

This year, the show returns to Germany, where MTVE
will work with the concert-promotion company Marek
Lieberberg Konzertagentur. Jacky Jedlicki of Marek
Lieberberg says the awards will give the record compa-
nies the opportunity to showcase local talent around the
city. Numerous live showcases are planned around
Frankfurt to coincide with the EMAs. “A star-studded
show is always good for the promotion of live events,”
says Jedlicki. “The show is really about the internation-
al music scene, but it does help local acts.” B
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Best Group Best Bock
Destiny’s Child Crazy Town
Best Female Best Song

Jennifer Lopez

Butterfly - Crazytown
gSurvivor - Destiny’s Child

Best Male
Ricky Martin Best Video

Eatboy Slim - Weapon 70[@ @0“
Best Album of Choice

Travis - -The invisibie Band

Www

Best French Act
Best Dance Demon
Roger Sanchez 7
Best Spanish Act m m ¢
Best Pop La Oreja de van Gogh
Anastacia

Best polish Act

Best New Act Fiotka
Wheatus Myslovitz

Best R&B Gest Bussian Act
Destiny’s Child B2

Wyclef Jean
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LOCAL-MUSIC LIFT
Continued from page 48

usually things that don’t work within the TV context.
So, during the show, people on the Web sites can kick
back and have an online conversation when the per-
formances are on, for example. It also allows more
detailed feedback, and, for the first time this year, we'll
be having our first interactive award as well, so the Web
sites are becoming much more important.”

BRITNEY AND BOYS

Despite all the emphasis on
tailoring the coverage to
make the awards show “local”
to each territory, record
labels place great value in the
cvent to market their inter-
national acts. Says Stuart
Watson, MD of Zomba Inter-
national Record Group,
“The MTV Europe Music
Awards ave a great platform
to launch a new album, and
we have used it successtully
twice: once on Britney
Spears’ Qops!...I Did It Again and the second time on the
Backstreet Boys' Black & Blue.”

Warner’s Albertini agrees, adding, “European music
is growing everywhere, and the awards show is an
mportant way of promoting this music around the
world.”

However, Watson notes, “It’s difficult to do a show that
is all things to all tervitories, but MTV has been success-
ful in incorporating awards from diffevent markets. 1
don’t know how relevant the performance of an Italian
act is in, say, Germany. Therefore, [ believe the show is

Zomba's Walson

more relevant from an international-repertoire point of

view, rather than domestic.”

EUROPEAN
ORIENTATION

Sounding a word of cau-
tion, EMTI’s de Buretel would
like to see more emphasis on
European repertoire, not just
during the show, but on
MTV’s European channels
as a whole. “This is the first
year I can remember where
MTV has been so keen to
[feature| European artists,”
says de Buretel. “MTV is still
too American for me. It should be more open to Euro-
pean acts than American acts. [Local repertoire in
Europe] is dying. It is so difficult to work an act in
Europe; it is more and more
costly, and we don’t want
[European] music to go the
way of [European| cinema.
There is a tendency to have
more domestic acts in
Europe, and MTV becoming
more continental Europe-
oriented will help MTV
Europe. That will carn them
more respect from acts all
over Europe, rather than just
one or two countries, and the
coverage will get better.”

Commenting on the ratio
of international to local acts, MTV’s ITansen concludes,
“It’s the nature of the music industry; every year, there
are maybe 20 artists who are totally generic to anywhere,
and then there are a lot of other artists who are suc-
cessful in some markets but not in others. Moving peo-
ple to each of the markets where they have a major pres-
ence is also a relationship that we want to honor, in
terms of being able to allow those artists and that audi-
ence access to the show. It’s a big responsibility that we
have.” B

Warner's Alhertini

EMI's deBuretel

MTV EUROPE
MUSIC AWARDS WINNERS
1994-2000

2000 MTV EUROPE MUSIC AWARDS,
NOV. 16, 2000, GLOBE ARENA, STOCKHOLM

Best Male:
Best R&B:
Best Rock:
Best Group:
Best New Act:
Best Pop:
Best Dance:
Best Video:

Free Your Mind Award:
Best Hip-Hop:

Best Female:

Best Album:

Best Song:

Best Nordic Act:

Best German Act:
Best Italian Act:

Best Polish Act:

Best Spanish Act:

Best U.K. & Ireland Act:
Best Dutch Act:

Best French Act:

Ricky Martin

Jennifer Lopez

Red Hot Chili Peppers
Backstreet Boys
Blink-182

All Saints

Madonna
Moby—*“Natural Blues”
Director: David La Chapelle
OTPOR

Eminem

Madonna

Eminem—

The Marshall Mathers LP
Robbie Williams—*“Rock D]”
Bomfunk MC'’s

Guano Apes

Subsonic

Kazik

Dover

Westlife

Kane

Modjo

1999 MTV EUROPE MUSIC AWARDS,
NOV. 11, 1999, THE POINT, DUBLIN

Best Male:

Best Female:

Best Dance:

Best Hip-Hop:
Best Rock:

Best R&B:

Best Nordic Act:
Best Group:

Best Pop:

Best German Act:
Best Album:

Best Italian Act:
Best Breakthrough
Artist:

Best U.K. & Ireland Act:
Best Song:

Best Video:

Free Your Mind Award:

Will Smith

Britney Spears
Fatboy Slim
Eminem

The Offspring
Whitney Houston
Lene Marlin
Backstreet Boys
Britney Spears
Xavier Naidoo
Boyzone, By Request
Elio e le Storie Tese

Britney Spears

Boyzone

Britney Spears—

“Baby One More Time”
Blur—*“Coffee & TV”
Directors: Hammer & Tongs
Nick Goldsmith, Garth
Jennings, Dominic Leun
Bono

1998 MTV EUROPE MUSIC AWARDS,
NOV. 12, 1998, FILAFORUM MILAN

Best Male:

Best Female:

Best Group:

Best Song:
Breakthrough Artist:
Best Rap:

Best Rock:

Best Dance:

Best Pop:

Best Album:

Best Video:

Select U.K. & Ireland:
Select North:

Select Central:
Select Southern:

Robbie Williams

Madonna

Spice Girls

Natalie Imbruglia—*“Torn”
All Saints

Beastie Boys

Aerosmith

Prodigy

Spice Girls

Madonna, Ray of Light
Massive Attack—*“Tear Drop”
Five

Eagle-Eye Cherry

Thomas D—Franka Potente
Bluvertigo

Free Your Mind Award:

B92 (independent Serbian
radio station)

1997 MTV EUROPE MUSIC AWARDS,
NOV. 6, 1997, AHOY STADIUM, ROTTERDAM

Best Male:

Best Female:
Best Group:
Best Song:
Breakthrough Artist:
Best Rap:

Best Rock:

Best Live:

Best Alternative:
Best R&B:

Best Dance:
MTYV Select:

Best Video:

Free Your Mind Award:

Jon Bon Jovi

Janet Jackson

Spice Girls
Hanson—“MMMBop”
Hanson

Will Smith

Oasis

U2

Prodigy

Blackstreet

Prodigy

Backstreet Boys—

“As Long As You Love Me”
Prodigy—‘“Breathe”
Director: Walter Stern

The Landmine’s Survivors’
Network

1996 MTV EUROPE MUSIC AWARDS,
NOV. 14, 1996, ALEXANDER PALACE, LONDON

Best Group:

Best Rock:

Best Song:

Best Dance:
Breakthrough Artist:
Best Male:

Best Female:

MTV Amour:

MTYV Select:

Free Your Mind Award:

Oasis

The Smashing Pumpkins
Oasis—“Wonderwall”
Prodigy

Garbage

George Michael

Alanis Morissette

The Fugees

Backstreet Boys—“Get Down”
The Buddies & Carers of
Europe

1995 MTV EUROPE MUSIC AWARDS,
NOV. 23, 1995, LE ZENITH, PARIS

Best Male:

Best Female:
Breakthrough Artist:
Best Live Act:

Best Rock:

Best Dance:

Best Group:

Best Song:

Best Director:

Free Your Mind Award:

Jon Bon Jovi

Bjork

Dog Eat Dog

Take That

Bon Jovi

East 17

U2

The Cranberries—*“Zombie”’
Michel Gondry—Massive
Attack’s “Protection”
Greenpeace

1994 MTV EUROPE MUSIC AWARDS,
NOV. 24, 1994, BRANDENBURG GATE, BERLIN

Best Group:

Best Male:

Best Female:
Breakthrough Artist:
Best Cover:

Best Rock:

Best Dance:

Best Song:

Best Director:

Free Your Mind Award:

Take That

Bryan Adams

Mariah Carey

Crash Test Dummies
Gun—*“Word Up”
Aerosmith

The Prodigy

Youssou N’Dour/

Neneh Cherry, “7 Seconds”
Whale—*“Hobo Humpin’
Slobo Babe™

Director: Mark Pellington
Amnesty International
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Congratulations to all our Artists on their

ATV EUROPE MUSIC AWARDS NOMINATIONS

U2 @) RAMMSTEIN @)
LIMP BIZKIT @ DIE ARZTE @
EMINEM 3) ECHT @)
. SHAGGY @) KASIA KOWALSKA @)
NEELY FURTADO () ALSOU @)
BLINK 182 ) TATU o)

D-12 @) SCLUB 7 ®
BRISKEBY ) CHRISTINA AGUILERA,
SAFRI DUO @) LIL’ KIM, MYA
NO ANGELS & PINK (1)

UNIVERSAL MUSIC INTERNATIONAL




MTV EUROPE'S
TOP 20 MOST-PLAYED
VIDEOS (Year To Date)

MTV Europe has a significant promotional impact on both inter-
national and local artists. The following charts were produced exclu-
sively for Billboard by MTV. They provide a look at MTV Europe’s
Top 20 Most-Played Videos for the year lo date for several of the net-
work’s European channels. Similarities among the various charts
illustrate MTV’s region-wide impact. Differences spotlight the target-
ed programming and local-artist support of the various MTV Europe
channels and, in some cases, the different cut-off dates used by MTV
to produce year-to-date data. Artists may have different label affilia-
tions across Europe; original label affiliations are shown.

MTV UK

(Year-to-date, as of Oct. 4)

. “Survivor,” Destiny’s Child, Columbia
“Clint Eastwood,” Gorillaz, Parlophone
“Rollin’,” Limp Bizkit, Interscope
“Ms. Jackson,” OutKast, LaFace/Arista
“Teenage Dirtbag,” Wheatus, Columbia
“Butterfly,” Crazy Town, Columbia
“Bootylicious,” Destiny’s Child, Columbia
“Purple Pills,” D-12, Shady/Interscope
“Lady Marmalade,” Christina Aguilera, Lil’ Kim, Mya and Pink feat.
Missy Elliott, Inlerscope
10. “Here With Me,” Dido, Cheeky/Arista
1. “Don't Stop Movin’,” S Club 7, Polydor
12. “Let Me Blow Ya Mind,” Eve & Gwen Stefani, Ruff Ryders/Interscope
13. “Can't Get You Out of My Mind,” Kylie Minogue, Polydor
14. “Ride Wit Me,” Nelly feat. City Spud, fo’ Reel/Universal
15. “Sing,” Travis, Independiente/SINE
16. “Elevation,” U2, Island
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17. “Whole Again,” Atomic Kitten, Innocent/Virgin
18. Angel,” Shaggy feat. Rayvon, MCA

19. “I'm Like a Bird,” Nelly Furtado, Dreamworks
20. A Litile Respect,” Wheatus, Columbia

MTV CENTRAL.

(Year-to-date, as of Oct. 4)
1. “Follow Me,” Uncle Kracker, Top Dog/Lava/Atlantic

2. “Lady Marmalade,” Christina Aguilera, Lil’ Kim, Mya and Pink feat.

Missy Elliott, Interscope

“Angel,” Shaggy feat. Rayvon, MCA

“Eternity/Road to Mandalay,” Robbie Williams, Chrysalis
“Perfect Gentleman,” Wyclef Jean, Columbia

“Fiesta,” R, Kelly feat. Jay-Z, five

“Miss California,” Dante Thomas feat. Pras, Elekira
“The Rock Show,” Blink-182, MCA

“Bootyhicious,” Destiny’s Child, Columbia

10. “Sing,” Travis, Independiente/SINE

11. “Let Me Blow Ya Mind,” Eve & Gwen Stefanie, Ruff Ryders/Interscope
12. “Adriano (Letze Warnung),” Brothers Keepers, WEA
13. “Crawlin,” Linkin Park, Warner Bros.

14. “Be.Angeled,” Jam & Spoon, Ariola

15. "Aim’t It Funny,” Jennifer Lopez Epic

16. “Dream of You,” Schiller & Heppner, Polydor

17. “Purple Pills,” D-12, Shady/Interscope

18. “Weck mich auf” Samy Deluxe, EM!

19. “My Way,” Limp Bizkit, Inlerscope

20. “Schwule Madchen,” Fettes Brot, Jive/Zomba
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MTV FRANCE
(Year-to-date, as of Sept. 26)

1. “If 1 Ever Feel Better,” Phoenix, Source/Virgin
2. “You Are My High,” Demon, S.M.A.L.L./Sony

3. “Clint Eastwood,” Gorillaz, Parlophone

4. “All Good,” De La Soul & Chaka Khan, Tommy Boy/East West
5. “Don’t Tell Me,” Madonna, Maverick/Warner Bros.

6. “Walking Away,” Craig David, Wildstar

7. “911,” Wyclef Jean & Mary J. Blige, Columbia

8. “Road Trippin’,” Red Hot Chili Peppers, Warner Bros.
9. “Surviver,” Destiny’s Child, Columbia

10. “Starlight,” Supermen Lovers, Vogue

11. “Miss Jackson,” OutKast, LaFace/Arista

12. “All for You,” Janet Jackson, Virgin

13. “Bulterfly,” Crazy Town, Columbia

14. “Weapon of Choice,” Fatboy Slim, Skin!/Sony

15. Another Day in Paradise,” Brandy & Ray |, WEA

16. “It Wasn't Me,” Shaggy, MCA

17). “Play,” Jennifer Lopez, Epic

18. “Independent Woman,” Destiny’s Child, Columbia

19. “Love Don’t Cost a Thing,” Jennifer Lopez, Epic

20. “I'm Like a Bird,” Nelly Furtado, Dreamworks

MTV SPAIN
(Year-to-date, as of Oct. 1)

“Clint Eastwood,” Gorillaz, Parlophone

“Me Gustas Tu,” Manu Chao, Virgin

“Butterfly,” Crazy Town, Columbia

“19-2000,” Gorillaz, Parlophone

“Elevation” (TombRaider Mix), U2, Island

“Survivor,” Destiny’s Child, Columbia

“Im:tation of Life,” R.EM., Warner Bros.

“My Way,” Limp Bizkit, Interscope

. “Thank You,” Dido, Cheeky/Arista

10. “Chillin’,” Modjo, Barclay

11. Another Chance,” Roger Sanchez, Defected/Sony

12. “What It Feels Like For a Girl,” Madonna, Maverick/Warner Bros.
13. “Don’t Panic,” Coldplay, Parlophone

14. “Hidden Place,” Bjork, One Little Indian
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Continued on page 54
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Audiences love its atmosphere. International stars feel at home there. Promoters from all over the world swear by it. For everything
from sports tournaments, concerts and congresses to splendid galas, you can be sure your event will be an unforgettable experience
at the Festhalle Messe Frankfurt. Please contact us for further details: telephone +49 69 75 75-64 04, fax +49 69 75 75-69 49,
www.festhalle.de, festhalle@messefrankfurt.com

Festhalle Messe Frankfurt:
Host of the MTV Europe Music Awards 2001

FESTHALLE

A powerful performance. Messe Frankfurt



Loyalty

breeds
Trust

That’s what
music
Is about

Congratulations

to the

MTYV Europe
Music Awards

and its international

president

Bill Roedy

for being
a living

example of this.

Sagliocco Group

_Of Europe

TOP VIDEOS 18. “Imitation of Life,” R.E.M., Warner Bros.
Continued from page 52 19. “Bootylicious,” Destiny’s Child, Columbia
20. “Karma Hotel,” Spooks, Artemis/Epic
15. “Dream On,” Depeche Mode, Mute
16. “Play,” Jennifer Lopez, Epic
17. “The Rock Show,” Blink-182, MCA MTV EUROPEAN
18. “Ya Mama,” Fatboy Slim, Skin//Sony (Year-to-date, as of Sept. 25)
19. “Aiios 80,” Los Piratas, Warner 1. “All for You,” Janet Jackson, Virgin
20. “Lady Marmalade,” Christina Aguilera, Lil’ Kim, Mya and Pink feat. 2. “Lady Marmalade,” Christina Aguilera, Lil’ Kim, Mya and Pink feat.
Missy Elliott, Interscope Missy Elliott, Interscope
3. “Play,” Jennifer Lopez, Epic
4. “Survivoy” Destiny’s Child, Columbia
MTV ITALY 5. “It Wasn't Me,” Shaggy, MCA
(Year-to-date, as of Sept. 26) 6. “I'm Like a Bird,” Nelly Furtado, Dreamworks
1. “Turn Off the Light,” Nelly Furtado, Dreamworks 7. “What Took You So Long,” Emma Bunton, Virgin
2. “Sing,” Travis, Independiente/SINE 8. “Don’t Let Me Be the Last to Know,” Britney Spears, Jive
3. “Bulterfly,” Crazy Town, Columbia 9. “Nobody Wants to Be Lonely,” Ricky Martin & Christina Aguilera,
4. “The Rock Show,” Blink-182, MCA Columbia
5. “Angel,” Shaggy feat. Rayvon, MCA 10. “Butterfly,” Crazy Town, Columbia
6. “Starlight,” Superman Lovers, BMG 1. “Elevation” (TombRaider Mix), U2, Island
7. ‘A Little Respect,” Wheatus, Columbia 12. “I's Raining Men,” Geri Halliwell. EM!
8. “Clint Eastwood,” Gorillaz, Parlophone 13. “Whole Again,” Atomic Kitten, Innocent/Virgin
9. “Wait in Summer;,” Addis Black Widow, Instant Karma 4. “Purple Pills,” D-12, Shady/Interscope
10. “Ms. Jackson,” OutKast, LaFace/Arista 15. “Jaded,” Aerosmith. Columbia
1. “Drops of Jupiter (Tell Me),” Train, Columbia 16. “The Rock Show,” Blink-182, MCA
12. “Survivor,” Destiny’s Child, Columbia 17. “Eternity/Road to Mandalay,” Robbie Williams, Chrysalis
13. “Here With Me,” Dido, Cheeky/Arista 18. “One More Time,” Daft Punk, Virgin
14. “Another Chance,” Roger Sanchez, Defected/Sony 19. “My Way,” Limp Bizkit, Interscope
15. “Tre Parole,” Valeria Rossi, BMG Ricordi 20. “Crawlin’,” Linkin Park, Warner Bros.
16. “Let Me Blow Ya Mind,” Eve & Gwen Stefani, Ruff Ryders/Interscope
17. “Mad About You,” Hooverphonic, Columbia (MTV European serves Armenia, Azerbaijan, Belgium, Belarus, Bulgaria, the
18. “Due Destini,” Tiromancyno, Virgin Czech Republic, Egypt, Georgia, Greece, Hungary, Iceland, Israel, Lebanon,
19. “Burn Baby Burn,” Ash, Infectious Luxembourg, Malla, Moldova, Portugal, Romania, the Slovak Republic, Slove-
20. “Good Souls,” Starsailor, Chrysalis nia, Turkey and the Ukraine.)
MTV NORDIC

(Year-to-date, as of Oct. 1)
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“Elevation” (TombRaider Mix), U2, Island
“Perfect Gentleman,” Wyclef Jean, Columbia
“Survivor,” Destiny’s Child, Columbia
“Butterfly,” Crazy Town, Columbia
“Carcrashes,” Standfast, EM/

“Play,” Jennifer Lopez, Epic
“Rendezvous,” Craig David, Wildstar/edel
‘Al For You,” Janet Jackson, Virgin

‘Ain’t It Funny,” Jennifer Lopez, Epic

. “Nobody Wans to Be Lonely,” Ricky Martin & Christina Aguilera,

Columbia

. “Cross the Border,” Mendez, Stockholm

. “Angel,” Shaggy feat. Rayvon, MCA

. “Chillin’,” Modjo, Barclay

. “Clint Eastwood,” Gorillaz, Parlophone

. “Miss California,” Dante Thomas & Pras, Elektra

. “Bootylicious,” Destiny’s Child, Columbia

. “Driving One of Your Cars,” Lisa Miskovsky, Stockholm
. Another Day in Paradise,” Brandy & Ray |, WEA

. “Come Along,” Titiyo, Superstudio/ WEA

. “Sing,” Travis, Independiente/SINE

MTV NETHERLANDS
(Year-to-date, as of Oct. 8)
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“We Come One,” Faithless, Cheeky/Arista

‘Al For You,” Janet Jackson, Virgin

“Rendezvous,” Craig David, Wildstar/edel

“I Knou,” Birgit, Virgin

“Lady Marmalade,” Christina Aguilera, Lil’ Kim, Mya and Pink feat.
Missy Elliott, Interscope

“Thank You,” Dido, Cheeky/Arista

“It Wasn't Me,” Shaggy, MCA

“Bulterfly,” Crazy Town, Columbia

“Let Love Be Your Energy,” Robbie Williams, Chrysalis
“Drops of Jupiter (Tell Me),” Train, Columbia

. “Who's That Girl,” Eve, Interscope

. “I'm Like a Bird,” Nelly Furtado, Dreamworks

. “Play,” Jennifer Lopez, Epic

. “So Fresh, So Clean,” OutKast, Lakace/Arista

. “Little L,” Jamiroquai, Sony 52

. “Turn Off the Light,” Nelly Furtado, Dreamworks

“Survivor,” Destiny’s Child. Columbia

Richards Butler is proud
to have represented
MTV Networks Europe
for a number of years
and we wish them every
success with this year's
MTV Europe Music
Awards.

~ Contact: Christopher Jackson
Tel: +44(0)20 7816 3758

e-mail: cjbj@richardsbutler.com

RICHARDS BUTLER

INTERNATIONAL LAW FIRM
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4 out of 5 nominees for

“BEST GERMAN ACT"

RAMMSTEIN
DIE ARZTE
ECHT
NO ANGELS

Wir sind stolz auf Euch

UNIVERSAL MUSIC GERMANY




There are only two Blakes
London and Amsterdam

Blakes Hotel 33 Roland Gardens London SW7 3PF England Telephone; 020 7370 6701 Fax: 020 7373 0442
Keizersgracht 384, 1016 GB Amsterdam, The Netherlands Telephone: 31(0) 20 530 20 10 Fax: 31(0) 20 530 20 30
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VERGING VOICES, BITCHIN’ BABES:
As Erin McKeewn says, “It’s not
often you find four people whose
music matches well enough to make
it interesting for the artists and the
audience—but, for whatever reason,
ours works well.”

McKeown is talking about Voices
on the Verge, a quartet of young fe-
male singer/songwriters comprising
herself, Beth Amsel, Jess Klein, and
Rose Polenzani. The four recently
enthralled a club crowd at Manhat-
tan’s Bottom Line with a set approx-
imating their Rykodisc album Live
in Philadelphia. But the develop-
ing indie artists all have solo re-
cording and performing careers,
too, and happen to be based in West-
ern Massachusetts.

“At one point, three of us had the
same manager [who] put us togeth-
eron a bill,” says McKeown, a petite
performer who plays a rockin’
Gretsch guitar almost as big as she
is, along with an accordion and
African djembe drum (the others
play guitars, with Polenzani also
playing piano and Klein clarinet).
“We all knew each other—or [knew]
of each other—but we were starting
out and couldn’t individually fill the
{Northampton, Mass., club] Iron
Horse. So why not put the four of us
together and get a good crowd?”

Instead of doing short, separate
sets, they decided to play one long
set as a group in the popular singer/
songwriter “in the round” format.

“Most singer/songwriter rounds are
boring and usually a matter of con-
venience for the promoter,” says McK-
eown, a Mimsycle Music (ASCAP)
writer. “To get to your songs, you
have to sit through the others. But
we're all interested in playing with
others, and the audience response
has been tremendous, with people
coming up and saying it's the best
show they've ever seen. I don’t mean
to sell my own stuff short, but there’s
something infectious and joyous
about the four of us together [when]
we’re still trying to find our way in
our solo careers.”

The Verging Voices seem a young-
er version of the now venerable
Four Bitchin’ Babes, made up of
singer/songwriters Christine Lavin,
Sally Fingerett, Megon McDo-
nough, and Patty Larkin when they
formed in 1990. After numerous
personnel shifts (the Babes have
since variously included the lumi-
nous likes of Julie Gold, Kristina
Olsen, Cheryl Wheeler, Janis Ian,
and Mary Travers), the quartet now
comprises Fingerett, Camille West,

[ |
&Music.

SONGWRITERS & PUBLISHERS

by Jim Bessman

Debi Smith, and newest addition
Suzzy Roche.

“Megon was leaving, and they
asked me if I'd be interested. Even
though I was a little different I said
ves, because I really liked them,”
Roche says. As the uniquely talented
frontwoman of the much-loved sis-
ter trio the Roches, she is different
indeed. “I've done four gigs with
them now and am trying to fit in and
serve their group.”

But Roche, who lives in Green-
wich Village and witnessed the Sept.
11 attacks, adds that she has “learn-
ed to not make plans past day one,

considering what’s going on in the
world.” She is eager, though, for Red
House Records’ January release of
Zero Church, a collaboration with
older sister Maggie (the Roches, also
including sister Terre, have been
dormant since 1997) that, she says,
represents “my heart and soul.”

Untodust Ditties (ASCAP) writer
Roche explains, “It’s based on the
work we did last summer at [ac-
claimed actress/playwright] Anna
Deavere Smith’s Institute on the
Arts and Civic Dialogue at Harvard
University. Her whole thing is about
diversity, [and the album] is a col-
lection of prayers from people of all
different cultural backgrounds that
we’d wanted to do for years.”

It also resembles the Roches’ cher-
ished Bottom Line Christmas shows
(and 1990 Christmas album, We
Three Kings) with its focus on har-
monies. Guests include Terre and
brother David Roche and Ysaye Barn-
well of Sweet Honey in the Rock.
Hastily inserted into the disc, inci-
dentally, is the newly written “New
York City.” Suzzy and Maggie wrote
it to benefit the families of the Park
Slope, Brooklyn, Fire Squad One,
which lost 12 firefighters Sept. 11.

Roche says, “It was a way of lend-
ing our voices to something that’s
bigger than just us.”

BMG Songs Signs Rogers. English singer/songwriter Sebas-
tian Rogers has inked a worldwide music publishing agree-
ment with BMG Songs. The young neo-soul/new acoustic
artist's debut album is released next March on Dream-
Works worldwide except in the U.K., where it will be re-
leased on B-unique Records. Pictured at the signing, from
left, are Rogers, BMG Songs VP of creative Elizabeth
Brooks, Rogers’ manager Tim Paton. and Rogers’ produc-
er/vrecording partner Jonny Cole.

Tribute to Another Tillis. Second-generation BMY writer

Sonny Tillis was recently feted at BMI Nashville's offices for

his first No. 1 song, Jamie O’Neal's “When [ Think About

Angels.” Tillis, who co-wrote the tune with O’Neal and Roxie

Dean, also celebrated the birthday of his legendary father
Mel Tillis at the event. Pictured, from left, are BMI's Harry

Warner, Mel Tillis, Dean, and Sonny Tillis.
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Universal Signs Swizz Beatz. Universal Music Publishing Group has signed Swizz Beatz to a worldwide co-publishing deal. The
hip-hop writer/producer has worked with the fikes of Limp Bizkit, DMX, and Jay-Z and wrote and produced tracks on Mary J.

Blige's latest album. He is currently working on LL Cool J’s next solo album, as well as his own DreamWorks/Universal CD
Swizz Beatz Presents G.H.E.T.T.0. Stories Volume 1, featuring collaborations with artists including Blige, Jay-Z, Michael
Jackson, DMX, Papa Roach, Bounty Killer, Ja Rule, and Metallica. He's also readying the launch of his new J Records label,

Full Surface Records. Pictured, from left, are Swizz Beatz manager T.L. Harris, Universal Music Publishing Group VP of busi-

ness affairs Robert Allen, Universal Music Publishing Group executive VP of creative affairs (U.S.) Tom Sturges. Full Surface
artist Mashonda Tifrere, Swizz Beatz, Universal Music Publishing Group director of urban music (West Coast) Maani

Edwards, and Universal Music Publishing Group worldwide president David Renzer.

Jody Williams and Sony/ATV/Tree Acquire King Lizard. Cele-
brating its second anniversary, Nashville publisher Jody
Williams Music—along with joint-venture partner Sony/
ATV/Tree—has acquired the King Lizard Music catalog from
Kingsley Brock and Liz Rose. The company has also re-
tained Rose exclusively as a song-plugger and staff writer.
King Lizard contains songs by Bobbie Cryner. Kim Patton
Johnson, Chris Wallin, Bryan Wayne. Sean Patrick McGraw,
and Carol Ann Brown. Pictured, from lett, are Seny/ATV/
Tree president/CEO Donna Hilley, Rose, Brock, Jody Wil-
liams, and Sony/ATV/Tree VP/controller Dale Esworthy.

T \ma]

Brentwood-Benson Gets Songs by Hayford. Brentwood-Benson

Music Publishing has acquired the Rocksmith & Mandina
and Rocksmith Music catalog. It includes some 200 songs,

many penned by Jack Hayford. A noted speaker/author/song-
writer, Hayford is best-known for writing the worship hymn
“Majesty.” Pictured at Brentwood-Benson'’s Franklin, Tenn.,

offices, from left, are Brentwood-Benson Music Publishing
VP of print music publications Johnathan Crumpton, Hay-
ford, Brentwood-Benson Music Publishing president Dale
Mathews, and Brentwood-Benson Music Publishing VP of

creative affairs Marty Wheeler,
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PRO AUDID

Fairlight Moving Forward

Australian Firm To Debut New Product Line At AES

BY CHRISTOPHER WALSH

NEW YORK—With research and
development continuing to bolster the
evolution of professional audio re-
cording, professional audio manufac-
turers are proceeding with the rollout
of new products despite the tumul-
tuous aftermath of the Sept. 11 ter-
rorist attacks. But not all of these new
products will be exhibited at the up-
coming Audio Engineering Society
(AES) Convention. .

In the case of Sydney-based manu-
facturer Fairlight, the decision has
been made to exhibit in New York City
at the convention, rescheduled for
Nov. 30-Dec. 3 after the Sept. 11 at-
tacks. And with good reason, as the
manufacturer has a story to tell: the
reinvention of its product line, now
offering a comprehensive and flexible
array of recording, editing, and mix-
ing workstations.

Fairlight's new DREAM (Digital
Recording, Editing, and Mixing) fam-
ily consists of the DREAM Station, an
integrated editing and mixing system;
the DREAM Satellite, an independent
editing workstation; and the DREAM
console, a large-format digital console
for larger production facilities.

The DREAM series represents an

adaptation to the new landscape of
audio production and post-produc-
tion, in which recording and mix-
ing hardware is increasingly more
powerful and flexible yet less
expensive. Powered by the QDC

LANCKEN

engine (Fairlight’s digital audio
operating system introduced at the
109th AES Convention in Los
Angeles), the DREAM series allows
users to configure systems to their
individual requirements by virtue
of a modular approach. Compo-
nents work as stand-alone units or
as an integrated system.

“We’re showing a range which can
fulfill different rooms in multi-room
facilities with application-specific
tools,” Fairlight’s John Lancken
explains. “We’ve been focused on the
multiformat, multichannel revolu-
tion. It’s starting to move into the
music market, obviously—if you
look at the number of DVD players
in the consumer market, certainly
the listener is becoming accustomed
to a surround sound environment.
It’s really hitting hard on the pro-
duction facilities who have to now
effectively do up to six times the
amount of work in terms of track
laying and track management at vir-
tually the same dollars.”

In addition to configurability, the
DREAM line’s open architecture was
designed to encourage third-party
plug-in development, resulting in a
wholly comprehensive production
environment at a cost the current
economic climate demands.

“We cover a wide range of appli-
cations,” Lancken says, “from mu-
sic recording and track laying
through to workstation-style desk-
top editing, into mixing and edit-
ing, and up to large-format mixing
with the console.”

sl JeelcM Production Credits

BILLBOARD'S NO. 1 SINGLES (NOVEMBER 3, 2001)

CATEGORY HOT 100 R&B COUNTRY DANCE/MAXI-SINGLES SALES  MODERN ROCK
TITLE FAMILY AFFAIR FAMILY AFFAIR WHERE | COME FROM WHERE THE PARTY AT HOW YOU REMIND ME
Artist/ Mary J. Blige/ Mary J. Blige/ Alan Jackson/ Jagged Edge featuring Nellyy ~ Nicketback/
Producer Dr. Dre Or.Dre K. Stegal! J. Dupri, B.M. Cox R. Parashar, Nickelback
(Label) (Mca) {MCA) [Arista Nashville) {So So Def/Columbia) {Roadrunner)
RECORDING STUOIO(S) RECORD ONE RECORO ONE THE CASTLE SOUTHSIOE GREENHOUSE
{Location) {Sherman Oaks, CA) {Sherman Daks, CA} {Frankhin, TN) (Atlanta, GA)} {Bumaby, British Columbia}
Engineer(s) QUAD QUAD John Kelton Brian Frye Joey Moi

(New York) {New York}

Mauricio “Veto™ lragorri,  Mauricio “Veto™ Iragorri,

Chris Ribanto Chris Ribanto
CONSOLE(S)/ SSL 9000 J, SSL 8000 G+/  SSL 9000 J, SSL 8000 G+/ SSL 4064 G+ SSL 4064 G+ SSL 48 E/G
DAW(S) Pro Tools Pro Tools
RECORDER(S) Studer AB00, Studer AB27  Studer AB00, Studer AB27 Otari DTR900 0, Studer ARZ7 ~ Sony TCM 3348 HR Pro Tools
RECORDING Quantegy 499, Quantegy 856  Quantegy 499, Quantegy 456 Ampex 467, Ampex 456 BASF 931 Pra Tools
MEOIUM
MIX DOWN STUDIO(S) RECORD ONE RECORD ONE THE SOUND STATION SOUTHSIDE ARMOURY
{Location) {Shorman Oaks, CA) {Sherman Daks, CA) {Nashville) (Atlanta, GA) {Vancouver, British Columbia)
Engineer(s) Dr. Dre Dr. Dre John Kelton Phil Tan, Jermaine Oupri ~ Randy Staub
CONSOLE(S)/DAW(S) SSL B0OO G+ SSL 8000 G+ SSL 4000 G SSL 4063 G+ SSL 4072 G+
RECORDER(S) Studer AB0D Studer A800 Mitsubishi X 850 Panasonic SV3800 Sony 3348, Tascam DA-88
MiX OOWN DAT DAY Quantegy GP9 1/2° BASF DAT Pro Tools, Quantegy DAB
MEDIUM
MASTERING HIT FACTORY HIT FACTORY MASTERMIX MARCUSSEN STERLING SOUND
{Location) {New York} (New York) (Nashwille) {Hollywood, CA) {New York)
Engineer Herb Powers Herb Powers Hank Williams Stephen Marcussen George Marino
CD/CASSETTE UNi UNI BMG SONY UNI
MANUFACTURER

© 2001, Billboard/BPI Communications, Hot 100, R&B & Country appear each week; Mainstream Rock, Modern Rock, Rap, Adult Contemporary, Dance Club Play, and Dance Sales rotate weekly.
Please submit material for Production Credits to Keith Caulfield, Telephone 323-525-2297, Fax 323-525-2394 or 323-525-2395, kcaulfield@Dbillboard.com,
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AVID USERS: With plans for the
111th Audio Engineering Society
(AES) Convention back on track
—after the terrorist attacks of
Sept. 11 forced its postponement
to Nov. 30-Dec. 3—preparations
for related conferences and exhi-
bitions are likewise in high gear.
The Surround 2001 Conference,
originally scheduled for Dec. 7-8
at the Beverly Hilton in Beverly

Avid World

WHERE CREATIVITY MEETS TECHNOLOGY

Hills, Calif., will take place as
planned, despite its close prox-
imity to the rescheduled AES.
(A Billboard spotlight on sur-
round sound will appear in the
Dec. 15 issue.)

The first major gathering of
audio professionals in 2002 will
also take place as originally plan-
ned: ProProduction 2002, serving
the live event production industry,
will convene Jan. 11-13 in San
Diego. Also on the West Coast, the
National Assn. of Music Merchants’
Winter Expo transpires Jan. 17-20
in Anaheim, Calif.

New York City will also host
another technology conference
just days after the conclusion of
the AES Convention. The first-
ever Avid World & Pro Tools
Conference, including educa-
tional classes, speeches, and net-
working events, will be held Dec.
9-12 at the New Yorker Hotel in
Manhattan.

Avid Technology, which offers a
range of content creation and
delivery tools for non-linear digi-
tal video, is the parent company of
Digidesign, maker of the enor-
mously popular Pro Tools digital
audio workstation-based system.
Now employed on the vast major-
ity of professional recording proj-
ects, Pro Tools has profoundly
affected music production, from
recording techniques to the eco-
nomics of the commercial record-
ing business.

In light of Digidesign’s decision
not to exhibit at the 111th AES
Convention—Digidesign is one of
a small number of companies not
attending the rescheduled AES—
the Avid World & Pro Tools Con-
ference in New York City is espe-
cially important and advantageous
for users of the workstation-based

| recording/editing/mixing

Monito

by Christopher Walsh

K.

environment.

“It’s an opportunity for some
people that may not catch [Digi-
design| at AES to not so much see
new products but attend the edu-
cational program that supports
their tools,” says Rick Friedman,
president of event producer Mind-
share Ventures.

Friedman notes that the Avid
World & Pro Tools Conference will
present more than 70 educational
classes, some 18 of which will
specifically address the Pro Tools
platform. “These will be led by a
mixture of certified Pro Tools in-
structors, power users, folks from
Digidesign, as well as some ce-
lebrities, known sound designers,”
Friedman says. “People like Eu-
gene Gearty, a sound editor who
worked on Crouching Tiger, Hid-
den Dragon; O Brother, Where Art
Thou?; and Fargo; Jan Folkson,
who has done a lot of music with
Elton John, Steely Dan, and Tony
Bennett; Larry Blake, sound edi-
tor who worked on Traffic and
Erin Brockovich; and Phil Benson
from Skywalker Sound, who is an
Academy Award nominee for best
sound editing, for the films For-
rest Gump, Contact, and Space
Cowboys. These guys are going to
give sessions on tips and tricks
and share their techniques and
what they've learned.”

Topics to be covered at other
sessions include editing and de-
signing for users of Avid’'s Media
Composer, Symphony, Xpress DV,
and Unity post-production prod-
ucts, as well as mixing in sur-
round sound formats, production
tips for digital video projects, and
Pro Tools technical troubleshoot-
ing and setup for music and post-
production.

As part of the Avid World & Pro
Tools Conference, “The Next Gig
Soiree,” to be held Dec. 11, will
provide an opportunity for atten-
dees to network and socialize. The
event will include a “power panel”
at which top editors and produc-
ers will share strategies for suc-
cess. The event will also afford
production companies and ad
agencies an opportunity to meet
potential employees.

“Our partner is Future Media
Concepts, an Avid-certified train-
ing company in New York,” Fried-
man explains. “We’re trying to
keep the business going and keep
it here in New York.”

For more information, visit
avidworldeast.com.
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Retailers Hope EMI ‘Echoes’ Beatles’ Success This Xmas

Int’l Merchants Raie Major’s Schedule

BY GORDON MASSON

LONDON—When EMI Recorded Music’s new
hierarchy, Alain Levy and David Munns,
assumed their roles last month, vice chairman
Munns’ message to staff around the world was
simple: With less than 50 working days until
Christmas, the company had “a shitload of
music to sell.”

The bad news
| for EMI is that
it doesn’t have
the Beatles’ /
(global sales of
22 million) this
year. The good
news is that it
has Pink Floyd's
Echoes. “We're
expecting Pink
Floyd to be the
Beatles for this
Christmas,”
says lan Duf-
fell, managing
director of Australian retail market leader
Sanity Music. He anticipates EMI’s heavy TV
commitment to result locally in platinum
sales (75,000) for the set by Christmas. And
on the other side of the world, Tim Baker,
head buyer at Canada’s 32-store Sunrise
Records, agrees. “Pink Floyd is certainly the
big title for EMI this quarter.”

Duffell and Baker are among key merchants
polled by Billboard in leading international mar-
kets who have a stake in EMI's Christmas-sea-
son suiccess. Of the group’s international names,
retailers cite releases by Pink Floyd, Lenny
Kravitz, Radiohead, Kylie Minogue. Robbie
Williams, and Paul McCartney as key titles.

In Australia, Williams' late-October tour and
a November festival appearance by British boy
band Blue are expected to boost sales for both.
From EMI’s domestic lineup. Tim Finn’s live
package, 7 Worlds Collide, is eagerly anticipat-
ed. “EMTI’s strong local management sees them
develop talent successfully and turn them into
best sellers,” HMV Australia commercial direc-
tor Martin Carr says. The Oct. 3 Australian
Record Industry Assn. awards also renewed
interest in recent albums by Alex Lloyd and
Casey Chambers. Carr says, “They’ll work for
us right through to Christmas.”

Jon Rees, head of music at HMV UK., cites Vir-
gin releases from Blue, Enigma, Atomic Kitten,
Janet Jackson, Mick Jagger, Kelis, and Daft Punk
as strong pre-Christmas sellers. “On the EMI
side,” Rees notes, “we have Robbie Williams,
Gorillaz, Kylie [Minogue], Starsailor, Diana Ross,
Dandy Warhols, and Garth Brooks. Then there’s
also Now 50, so it’s a decent lineup.”

Andy Gray, managing director of 34-store
UK. independent chain Andys Records, adds,
“On the EMI side, Robbie [Williams] and the
Floyd are head and shoulders above anything
else. At this time of year, Virgin comes into its
own on the TV-advertised compilations.”

In Italy, Tiziano Foglioli, chief buyer at the
FNAC flagship store in Milan’s Via Torino, says
he expects the Pink Floyd album to be “a ma-

jor event, not unlike the Beatles’ 1, but on a
smaller scale.” He also anticipates good num-
bers for the Music for the Millennium various-
artists compilation and Radichead’s live set, /
Might Be Wrong.

In local repertoire, the hottest name is Tiziano
Ferro, whose debut album, Rosso Relativo (Rel-
ative Red), was released Oct. 26 following his No.
1 hit single, “Xdono.” Paola Figlios, manager of
the subterranean Ricordi Mediastore in Milan's
Galleria Vittorio Emanuele II. says, “We're still
selling 500 copies [of the single| a month; for an
Italian artist, that’s pretty impressive.”

At leading French entertainment chain FNAC
in Paris, head of music and video Fabien Macarie
cites rock group les Rita Mitsouko and adult pop
artist Alain Souchon as key domestic releases.

Marina Steinicke, purchaser for department
store Hertie in Berlin, mentions Minogue's Fever,
Enigma’s LSD—Love Sensuality Devotion, and
Pur’s 20 Jahre eine Band (20 Years a Band). Mario
Arenas, Munich region buyer at leading music
specialist WOM., adds: “Kylie Minogue is a top-
seller. We couldn't hope for anything better.”

Toshiba-EMI in Japan, says Tower Records
senior VP/Far East managing director Keith
Cahoon, has “a pretty strong
lineup going into the end of the
year, especially on the Japanese
artist side.” The Toshiba-EMI
schedule includes a previously
unreleased live CD by Boowy,
due Nov. 28, plus albums by
Yaida Hitomi and Faye Wong.

For international acts, the
biggest expectations at Japanese retail are for
Kravitz, while Paul McCartney’s latest album
is also reckoned to have good prospects.

In Spain, Javier Lopez, music sales manager
at the central Madrid branch of FNAC, reckons
Echoes “may sell 400,000 units” nationally.
Other key EMI albums for Spain come from
Maria Callas, Dover, and Camela.

In Canada, Sunrise’s Baker cites domestic
act the Tea Party, plus Garth Brooks, Ice
Cube, and Mick Jagger as among his best
EMI prospects.
Bruce Macken-
zie, senior buy- |
er of Pindoff
Record Sales—
which operates
94 Music World
stores—notes,
“If EMI works §
the Pink Floyd
double the way
they worked the
Beatles’ 7, it’s a
no-brainer.
Lenny Kravitz
will also do
well.”

FOGLIOLI

Additional reporting by Christie Eliezer in
Melbourne, Larry LeBlanc in Toronto, Howell
Llewellyn in Madrid, Steve McClure in Tokyo,
Joanna Shore in Paris, Wolfgang Spahr in
Hamburg, and Mark Worden in Milan.

Pink Floyd Best-Of Disc Is Key Release

BY HUGH FIELDER

and PAUL SEXTON

LONDON—EMI believes the commercial ap-
peal of Pink Flayd'’s Echoes could shine as long
as the little flashing light on the spine of the
rock giant’s 1995 live album, Pulse. The com-
pany is aiming to keep Echoes reverberating
around the world with a marketing campaign
that matches its global expectations for its
biggest fourth-quarter release.

Released internationally Nov. 5 and the fol-
lowing day in North America, Echoes is not
only the veteran act’s first compilation in some
20 years, but the two-CD/four-LP set also com-
bines the three separate eras of Pink Floyd's 35-
year career—its psychedelic emergence
inspired by Syd Barrett, the “progressive” phase
dominated by Roger Waters, and the post-
Waters years led by David Gilmour.

While the package does not feature any new
recordings, it does contain the first appearance
on a Pink Floyd album of “When the Tigers
Broke Free,” a track from the movie version of
The Wall that was also released as a 1982 sin-
gle. “The key thing is that this is not jusi a
selection of tracks put together,” EMI Music VP
of strategic marketing Mike
Heatley points out. “Pink Floyd
was never a singles band, so it
was not about getting all the
| hits together. It was putting
together a career retrospective
that would mean as much to a
new fan as it would to some-
body who has followed them
from the beginning.” He notes, “The band
[members] themselves chose what they felt best
represented Pink Floyd. Then they sequenced
the tracks with producer James Guthrie.”

Heatley observes that few territories are
untouched by the band’s enormous sales reach.
“It’s pretty much global,” he says. “North Amer-
ica, France, Italy, Germany, Spain, Australia—
they’ve always traditionally had markets there,
but then it's places like Brazil and Mexico as well.

“We’re treating this very much like a new
Floyd album,” Heatley continues. “The tracks
are not in chronological order—‘Arnold
Layne,” for example [Floyd’s debut single in
1967], doesn’t appear until disc two, but when
it does, it makes perfect sense.”

The release raises the familiar question about
Waters’ involvement, as he has spent much time
since his 1983 departure from Pink Floyd in acri-
monious disputes over the use of the group’s
name. Announcing plans for his 2002 In the
Flesh world tour Oct. 19 at London’s Abbey Road
Studios (Billboard Bulletin, Oct. 22), Waters said
he had “very little involvement” in the project
but did reveal that the album title was his idea,
chiefly because he thought Gilmour’s punning
suggestion, Sum of the Parts, was.horrible.

Currently, EMI only has the complete Pink
Floyd catalog for Europe. For the rest of the
world, it has the rights up to 1979’s The Wall,
but the band's six albums since then are with
Columbia/Sony outside Europe. For the compi-
lation, five tracks have been licensed from
Columbia to enable the album’s worldwide

release on EML. Billboard understands EMI has
been in negotiations to acquire the remaining
Pink Floyd albums, although Heatley declines
comment in that matter.

The album sleeve, designed by longtime asso-
ciate Storm Thorgerson, incorporates features
from earlier Floyd releases. EMI:Chrysalis mar-
keting/creative director John Leahy says this

opens up numerous opportunities for the mar-
keting campaign. “We've commissioned Storm
to produce the point-of-sale material, outdoor
posters, and media advertisements. Some of his
ideas take the album artwork one stage further.”

The iconic nature of many Pink Floyd sleeves
solves the problem of creating an identity for
its band members, who, Heatley admits, “revel
in their anonymity,” even to the extent of avoid-
ing press interviews for the album’s release.

A new Web site (pinkfloyd.co.uk) launched
Oct. 29 and is linked to each local EMI compa-
ny. A promo CD sampler has been sent to radio,
featuring such tracks as “Money,” “Another
Brick in the Wall Part 2,” and “Wish You Were
Here,” and listening parties and cinema screen-
ings of the movie of The Wall will be organized
for certain markets.

At retail, Pink Floyd will line up against some
top-league opposition this Christmas, but expec-
tations are pretty high. At specialist chain HMV
U.K. in London, head of music Jon Rees thinks
the album will initially sell to an older audience,
picking up a younger one later. He predicts that
if the marketing is right, it will ge top five in the
U.K.: “I'm pleased they’ve sequenced it, al-
though the fan base might want more than one
unreleased track. That might have helped sales
in the first couple of weeks.”

The album is one of eight November releas-
es on special promotion at the chain and will
be featured in its Christmas catalog, as well as
the Christmas catalog of the Woolworth'’s retail
chain, where a spokesman says it expects the
album will appeal to the band’s usual fan base.
He adds that “it will be a pretty crowded mar-
ketplace out there next month. It will be an
interesting battle to watch.”

Ironically, given his general distaste for the
band’s work without him, Waters will effectively
be promoting Echoes when his In the Flesh
tour—featuring those Pink Floyd songs with
which he has been most associated—starts in
February. The band itself does not have any
plans to record a new album or tour.
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Zucchero ‘Shake’ The World

INTERNATIONAL

Universal Music Italy Star Goes Global By Offering New Disc In Three Languages

BY MARK WORDEN
MILAN—When Shake—the new
Polydor album by Universal Music
Italy’s domestic superstar Zuc-
chero—appeared Sept. 14, there was
little doubt that within a few days, it
would take its place atop the Italian
album charts.

It duly did so, and it repeated the
feat in neighboring Switzerland. But
the company is convinced that, in the
months following that initial release,
the album will prove itself a strong
international seller. In the Music &
Media European Top 100 Albums
chart for the week ending Nov. 3,
Shake was at No. 17 after peaking at
No. 12, thanks to chart placings in
Austria, Germany, Belgium, Italy,
Switzerland, and the Netherlands.

Universal is confident that Shake
will outsell Zucchero’s 1998 album,
Bluesugar, which sold 700,000 units
in Italy and 250,000 elsewhere. Uni-
versal Italy president Piero La Falce
predicts it can sell 2 million copies
worldwide. According to Universal,
global sales of the album—Zucchero’s
10th—are approaching the 500,000
mark. Shipments in Italy and Switzer-
land are currently 285,000 and 81,000
units, respectively.

London-based Heloise Williams,
Universal Music International mar-
keting manager (excluding the U.S.
and the U.K.), comments, “I wouldn’t
want to put a [final| sales figure on
this, but there is a very positive
Europe-wide feeling about this
album, and we hope to build on that
in the run-up to Christmas.”

Zucchero—whose real name is
Adelmo Fornaciari—is no slouch
when it comes to promotion, and this
time around his itinerary has been
particularly intense. Germany is tra-
ditionally a strong market for him,
and the artist was in Berlin taping TV
appearances when the Sept. 11 ter-
rorist attacks took place in the U.S.
Those broadcasts were delayed as a
result of blanket news coverage of the
unfolding events, and sales in Ger-
many—where the album was released
Oct. 1—got off to a sluggish start.

Ivan Gostivari, buyer at retailer
Saturn in Cologne, Germany (part of
the nationwide Metro/Media Market/
Saturn retail combine), concedes that
Shake is not yet performing as well as
Bluesugar. But he expects that to
improve with “more TV exposure.
Zucchero’s German fans already know
the album, but new purchasers need
to be drawn to this recording.” Ger-
man sales now stand at 37,000 units.

On Sept. 17, the album was released
in Austria, Belgium, Hungary, Turkey,
and Greece. It was released Sept. 24 in
the Netherlands. The following weeks
saw the artist continue his travels
across Europe, with his itinerary
designed to take into account release
dates in Sweden (Oct. 15) and France
(Oct. 23). In the latter territory, sales

ZUCCHERO

three versions: Italian, Spanish, and
English. The version with the high-
est proportion of English-language
vocals has been released in Austria,
Denmark, the Czech Republic, and
Hungary; Shake is scheduled to
debut in Spain in January. It has
already been issued in several Asian
markets, and release plans for
remaining territories (including the
U.K. and the U.S.) in 2002 will be for-
mulated in coming weeks. A full
European tour is set for early 2002.
Zucchero, who has previously
recorded with Bono, Sheryl Crow,
Sting, and Eric Clapton, says Shake
reflects “the great interest 1 have
taken in the people and the music of
the Mississippi Delta in the last five
years.” The album includes a notable
duet, “Ali d’'Oro” (Wings of Gold),
which features the late John Lee
Hooker in one of the veteran blues-
man’s final recordings. Throughout
the album, Zucchero spars with Los
Angeles-based female vocalist Chance.

Shake’s first single, “Baila (Sexy
Thing)” was a summer hit in Italy
and Switzerland. Some three
months after being serviced, it is
still one of the 10 most-played
tracks on Italian radio, according to
the Music & Media Major Market
Airplay listing for the week ending
Nov. 3. According to Angelo De
Robertis, artistic director at Italian
CHR network Radio 105, “Like
many artists in today’s difficult mar-
ket, Zucchero is sticking to what he
knows best, which is probably a
good thing when it comes to gain-
ing new fans abroad.”

Claudio Buja, Universal Music
Italy A&R director, suggests Zuc-
chero’s recent management switch
to London-based Roger Forres-
ter—for many years Clapton’s
manager—has had a positive influ-
ence on the artist’s career. “Under
new management,” Buja says,
“Zucchero is concentrating on his
music rather than his image.
We’'re seeing an artist at the height
of his maturity.”

Zucchero concludes, “I don’t
know whether this album will do
well abroad. I have chosen a difficult
path because I'm not a typical mel-
odic Italian artist, but I'm not a
blues artist either. Instead I'll have
blues, or rhythm and blues, but
with a chorus in melodic Italian.
Let’s say that I'm just an Italian
singer who—for reasons which
even | don’t understand—takes
things from black music.”

Petré Looks To Expand Mo$
Following Bonnier Link-Up

BY KAI R. LOFTHUS
STOCKHOLM—With the formation of
Ministry of Sound (MoS) Music Group
Nordic (Billboard, Oct. 27), Stock-
holm-based head of A&R Michel Petré
hopes to play a part in refocusing an
industry that largely measures local
talent by its ability to play guitar.
That’s not to say that Petré—for-
merly Stockholm/Hamburg-based VP
of international A&R for Edel Records
Europe—simply plans to extend the
brand of his U.K. employer and identi-
fy the most credible club DJs and pro-
ducers with whom he will work.
Petré tells Billboard that he eventu-
ally expects to delve into local pop and
rock signings from across the region.
In addition, he has a mandate to
source new music from the whole of
Europe and assist in the development
of the company’s U.K.-based publish-
ing entity. He has also just inked a
region-wide deal with Bonnier Music,
which will handle promotion, market-
ing, manufacturing, distribution, and
sales of MoS releases. Petré will work
out of Bonnier’s Stockholm office.

tinct return for Petré to the sort of
music-oriented record companies he
co-owned throughout the '80s and
early '90s (Vinyl Mania and Pitch Con-
trol). The executive became part of the
Edel organization in 1996, when the
German company purchased Pitch
Control and launched EdelPitch as the
company’s Scandinavian affiliate.
“The labels we worked with [at
Vinyl Mania and Pitch Control] were
very conscious of the DJ communi-
ty,” Petré explains, while suggesting
that Edel was more reluctant to
spend money on developing its own
artists than obtaining licenses and
conducting acquisitions and joint
ventures. “[Edel’s] introduction on
the [Frankfurt] stock exchange [in
1998 and 1999] brought along
investors who required a quick
return on their investments, and the
company grew too quickly.”
London-based MoS International
Recordings managing director Aaron
Moore, to whom Petré now reports,
says his new senior hire “brings us
much closer to the creative coal-face

NEWSLINE...

The Ukrainian parliament postponed voting Oct. 25 on a bill that aims to cur-
tail the activities of the country’s pirate CD manufacturers, after complaints
by music industry lobbyists and pressure from the International Federation
of the Phonographic Industry (IFPI) and the U.S. government over claims
the bill had been “unacceptably amended.” A spokesperson for the IFPI says
lobbyists are “still not happy” with the proposal but adds, “We have reason to
believe that three out of five [key] plants have [recently] slowed down or
stopped temporarily or permanently their activities.” The Eastern European
country has come under intense scrutiny from Western industry bodies as a
result of its burgeoning trade in illicit optical discs. The U.S. government
recently suspended special duty-free status for Ukraine (Billboard Bulletin,
Aug. 8) and has warned that it will enforce greater trade sanctions if effective
legislation is not introduced in the near future. LARS BRANDLE

In the time leading up to the Nov. 16 Australian elections, major opposition
party the Australian Labour Party has unveiled a proposed arts policy that
promises to give working musicians quicker access to social security,
increase the domestic music quota for radio from 25% to 30%, and spend
$4.5 million Australian ($2.25 million) during a three-year period to fund
a Contemporary Music Touring Program. The party also says it would repeal
current legislation allowing parallel imports of recorded music and make
it a visa condition for international touring bands to employ an Australian
support act when playing Down Under. CHRISTIE ELIEZER

The Swedish Hit Music Awards, which had originally been scheduled to take place
Nov. 11 in Gothenburg, Sweden (Billboard Bulletin, Oct. 5), will now take place
on the same date next year. The show’s organizers—label trade body GLF/IFP]
and TV networks Viasat Broadcasting and ZTV—cited the reasons for the event’s
postponement as uncertainties related to international artists’ travel itineraries
and the ongoing cancellations of some European tours. The awards were to
honor local and international artists based on sales and radio airplay. Its exist-
ing awards ceremony, Grammisgalan—which will continue to be arranged by
GLF/IFPI—honors performers based on artistic merit. KAl R. LOFTHUS

Robert“Mutt” Lange was among the big winners at the annu-
al ASCAP/Performing Right Society (PRS) awards dinner Oct.
17 at London’s Grosvenor House Hotel. Producer/songwriter
Lange won five writing awards for his work with his wife,
Shania Twain, and Irish siblings the Corrs. He also shared
the songwriter of the year award with Paul Barry, who col-
lected five writing awards for penning such hits as Cher’s
“Believe” and Enrique Iglesias’ “Be With You.” Barry’s success helped Rive
Droite Music pick up the publisher of the year prize. Other major winners
included Radiohead (most-played record on college radio, for Kid A) and
BBMak, which picked up song of the year for “Back Here,” along with co-
writer/producer Phil Thornalley. The annual awards dinner honors PRS
members whose songs were licensed by ASCAP and were among its most-
performed works in the previous year. GORDON MASSON

ASCATD

U.S. indie Trauma Records has signed a licensing and distribution deal with
Universal Records Australia. Los Angeles-based Trauma, one-time home
of Bush and No Doubt, has already signed two Australian bands, Crash-
Palace and Noogie. Both toured the U.S. this year. CHRISTIE ELIEZER

A

RECORD COMPANIES: Jacek Jag-
lowski is promoted to managing
director of Warner Music Poland,
based in Warsaw. He was previous-
ly deputy managing director.

Alexander Maurus is promoted
to GM of WEA Records Germany.
He was marketing director.

Boris Rogosch is promoted to
senior marketing director of East
West Records Germany. He was
marketing director.

Ben Cherrill is named A&R man-
ager of London-based EMI imprint
Positiva. He was A&R manager of

Yann Padron is named manag-
ing director of Barcelona-based
indie label/distributor Naive Ibéri-
ca. He previously headed music
portal musix.es.

RELATED FIELDS: Tony Prescott is
promoted to the U.K.-based role of
managing director of the Bertels-
mann e-tail division, bol.com. He
was games/software director and
deputy managing director.

Simon Ho is promoted to VP/GM
of MTV Taiwan, based in Taipei. He
was previously director of advertis-

have reached 48,000 units. The new MoS venture represents—  in the Nordic region and increases Manifesto/Mercury Records. ing sales for MTV Networks Asia.
The 11-track album is available in  at least philosophically—a more dis-  our A&R firepower in Europe.”
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Publication: the entire Midem 2002 database
| distributed to all Midem participants

Issue Date: 18 Jan.

Distribution: 12,000 copies

Material Deadline: 21 Dec.

MUSIC & INTERNET

Publication: Special Issue distributed in

the Midem delegate bag and during MidemNet
Issue Date: 19 Jan.

Distribution: 13,000 copies

Material Deadline: 4 Jan.

= | HIP HOP
‘ Publication: Special Report - Midem Daily News N°2
Issue Date: 21 Jan.

Distribution: 8,000 copies
Material Deadline: 4 Jan.

PUBLISHERS - rhe oncoiwe chances
‘ Publication: Special Report - Midem Daily News N°3
Issue Date: 22 Jan.
| Distribution: 7,000 copies
| Material Deadline: 4 Jan.

________________________________________________________________

. Publication: Special Issue for all classical music /
jazz professionals participating at Midem

Issue Date: 18 Jan.

Distribution: 3,500 copies

Material Deadline: 4 Jan.

GALLO - 75 nwversamy

‘ Publication: Special Feature - Midem Daily News N°3
Issue Date: 22 Jan.

Distribution: 7,000 copies

Material Deadline: 4 Jan.

CD / DVD MANUFACTURERS

Publication: Special Report - Midem Daily News N°4
Issue Date: 23 Jan

Distribution: 6,000 copies

Material Deadline: 4 Jan.
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THE BEST OF ITALY: Laura Pausini, one
of the few Italian artists to achieve
impressive sales in foreign territories,
looks set to continue her success with
The Best of Laura Pausini (CGD East
West/Warner Music Group). The album
debuted at No. 1 on the Italian charts

PAUSINI

with sales of 150,000 units and has now
been released worldwide in different
languages—Italian in the countries of
Eurepe and Brazil and Spanish in
Spain and Latin America. Both versions
are available in North America. Pausi-
ni made her debut in 1993 when she
was still a schoolgirl, and she has since
sold 16 million units worldwide. Her
ability to sing in Spanish has undoubt-
edly aided her international appeal, and
she was nominated for four Latin
Gramnays this year. “I guess it’s unusu-
al to be doing a greatest-hits album
when you're still in your 20s.” she says.
“But the idea came to me at this year's
Sanremo Festival. The presenter said
that eight years previously, I had
appeared there as a nervous debutante
and that now things were very
different. That got me thinking.” She
now plans to record an English-
language album. MARK WORDEN

GENTLEMAN’S RELISH: After a suc-
cessful domestic campaign, Irish
soul-rock band Relish finally released
its debut album, Wildflowers (EMI),
Oct. 29 in the U.K. This follows
strong support from radio and MTV
Select for the single “Rainbow
Zephyr,” an infectious mish-mash of
classic Stevie Wonder and Jackson 5
influences. Now based in the U.K,,
Relish made an impression at the
recent tribute concert to Tim Buck-
ley at London’s Royal Festival Hall.
The band is on a two-month U.K.
tour through December as a guest of
Wheatus and has also penciled in a
prestigious headlining gig at Dublin’s
new Ambassador Theater. The album
sleeve features a specially commis-
sioned portrait of the band by a cult
favorite—Irish artist Graham Knut-
tel, who previously has brandished
his brush for Robert De Niro and
Sylvester Stallone. NICK KELLY

ONTHE JOB: There is no rest for three-
man act Op:l Bastards, who are build-
ing a reputation as the hardest-work-
ing act in Finland. Members Timo

Music Pulse

by Nigel Williamson

Kaukolampi and Vilunki 3000 organ-
ize club nights in Helsinki and have
regular DJ slots on the radio, while
third member Tuomo Puranen
makes music with Sahkd artists Jimi
Tenor and Brandi Ifgray. Zomba's
Form+ Function label released Op:l
Bastards’ debut album, The Job, last
spring, but that hasn’t slowed the
Bastards down. In September they
remixed Human League, toured the
U.K., and released a first single: a
cover of ELO’s “Don’t Bring Me
Down.” Kaukolampi jokes, “A good
cover is always better than a crap song
you've made yourself.” Op:| Bastards
use analog synths to create their own
unique funk/electro/disco/rock/soul
sound, evident on “Scorpius,” which
has received extensive video rotation
on Germany’s music channels Viva 2
and MTV. JONATHAN MANDER

SOUL MAN RETURNS: The latest exam-
ple of an American veteran finding
professional nourishment abroad is
Sam Moore, formerly half of Stax
Records duo Sam & Dave. He guest-
ed Oct. 24 with Leo Green’s band at
the Ronnie Scott’s club in London,
offering warm, affectionate interpre-
tations of “Tennessee Waltz,” “Un-
chain My Heart,” and “Soul Man.” The
same week, Moore taped a spot on
Tonight With Jools Holland for BBC
TV. “Tennessee Waltz” also appears on
The Lost Atlantic Masters, a 10-track-
er of solo material that Moore cut in
about 1970. Atlantic issued several
singles by the singer at the time but
never an album. Now his wife, Joyce,
has obtained the rights and is organ-
izing the album’s distribution, first in
the U.K. and then in other interna-
tional territories. Moore, who is based
in Scottsdale, Ariz., tells Billboard that
most of the material was recorded in
New York City with King Curtis and
his band. Aretha Franklin plays piano
on a couple of cuts. EVE BLACK

ENIGMATIC VARIATIONS: After world-
wide album sales of 30 million units,
Enigma is still going strong. The
album LSD—Love Sensuality Devo-
tion (Virgin Schallplatten), featuring
the group’s greatest hits remastered
by producer/mastermind Michael
Cretu with newly composed inter-
ludes, entered the German charts at
No. 8. The album has also charted in
Austria, Switzerland, Denmark, Italy,
Spain, Greece, and Japan. The album
was released Oct. 22 in the U.S., with
the U.K. release following Nov. 5.
Meanwhile, a 45-minute audiovisual
show featuring nine of Enigma'’s
videos in 3D form with special laser
effects is slated to run for the next 12
months at the Hamburg Planetarium.
Wolfgang Kulzer of Virgin Schall-
platten in Munich says, “The world-
wide fan base is interested in improved
sound quality of favorite tracks in a
collector’s edition.” ELLIE WEINERT
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Swedes Look To Build On Music Exports

Pop Music Seminar Explores Past And Future Success Of Sweden’s Industry

BY THOM DUFFY
NEW YORK—Oops! Can they do it
again—and again?

The question of whether Swe-
den’s powerhouse songwriting/
production teams can continue
the success they’'ve enjoyed with
the likes of Britney Spears, Back-
street Boys, 'N Sync, and others
was tackled here Oct. 17 by U.S.
and Swedish music executives.

“Ultimately, it is the songs that
have made Swedish music what it
is,” said Gary Ford, assistant VP of
publisher relations for ASCAP,
speaking at the Swedish Pop
Music Seminar organized by trade
group Export Music Sweden.

In discussions chaired by Bill-
board Chart Beat columnist Fred
Bronson—an avowed fan of Swe-
dish pop—executives said contri-
butions made by such songwriter/
producers as Max Martin and the
late Denniz Pop to the teen-pop
phenomenon were undeniably
important.

Sweden now ranks as the
world’s third-largest source of
international pop repertoire after
the U.S. and the U.K., respective-
ly, and ranks No. 1 on a per-capi-
ta basis, according to Sweden’s
consul general Olle Wastberg. The
country’s strength as a source of
pop songs for U.S. artists has been
complemented with U.S. chart

success in recent years for such
Swedish acts as the Cardigans,
Eagle-Eye Cherry, and Robyn.

Dave Novik, former VP of inter-
national A&R for RCA Records in
New York City, noted at the semi-
nar that teen singer Robyn re-
corded songs by Martin on her
1997 U.S. debut album for RCA
and partially “paved the way for
many of the pop artists who came
afterward.”

For creating a
partnership be-
tween the Zomba
Group and Mar-
tin/Pop’s Cheiron
writing/production team—which
led to the multi-platinum success
of Spears, Backstreet Boys, and 'N
Sync—*“|Zomba Group founder
and chairman/CEO] Clive Calder
and the Zomba team deserve all
the credit,” said music attorney
George Gilbert of Rudolph & Beer,
which co-manages Spears.

Gilbert cautioned that “the pre-
teen audience is very difficult to
gauge”—which, panelists agreed,
is one reason why Sweden’s best
songwriters are increasingly col-
laborating with more adult artists,
from Celine Dion and Michael Bol-
ton to Jon Bon Jovi.

Eric Beall, creative director of
pop for Zomba Music in New
York City, told attendees it would

be a mistake to link production
and songwriting “in any view of
Sweden’s future success. While
production sounds fall in and
out of fashion, the songwriting
skill is something apart from
that.” Beall praised the work
ethic of Swedish songwriters and
added, “I would never count
them out, just based on that
[level of effort].”

The seminar was held on the
eve of the Broadway debut of
Mamma Mia!, the musical based
around the music of Abba (Bill-
board, April 3, 1999), which set
the world standard for Swedish
pop in the 70s. The group’s Bjorn
Ulvaeus and Benny Andersson
joined the gathering to accept an
award marking global sales of 20
million copies of the Abba hits
album Gold. Gert Holmfred, man-
aging director of Universal Music
Sweden, presented the award after
describing Universal’s ongoing
efforts to capitalize on the Abba
catalog through reissues, hit col-
lections, DVDs, and a comprehen-
sive online presence, Abbasite
.com, developed by Famestudios
in Stockholm.

Holmfred spoke of the enduring
strength of Swedish pop, quipping,
“The problem is, your bosses expect
you to find a new artist every year
[that is] as good as Abba.”

MTV Europe Music Awards
Attract International Partners

BY CHRIS FULLER
LONDON—When the MTV Europe
Music Awards (EMA) first rocked into
life in 1994 in Berlin, the event
immediately attracted international
interest from terrestrial broadcasters.
This year, the show takes place Nov. 8
in Frankfurt—returning to Germany
for the first time since "94—and
broadcasters’ interest in the event is
even higher than it was
seven years ago.

National channels
around the globe reg-
ularly carry edited
highlights of the show,
offering MTV Europe
valuable promotional
inroads into the mus-
ic-friendly terrestrial audience. For
partner broadcasters, the show
offers credibility and kudos from
the youth demographic.

In the U.K., Channel 4 recently
signed a three-year broad-rights
agreement with MTV Networks Inter-
national that will see the national
commercial broadcaster air the
awards show this year for the first
time. The channel will televise an
edited version of the show during
prime time Nov. 10. Joanne Wallace,
Channel 4 commissioning editor for
music and youth, describes the EMA
as “one of the most important events
of the musical calendar.”

Hong Kong’s Troubled Capital Artists Winds Down

BY WINNIE CHUNG

HONG KONG—The current eco-
nomic downturn has claimed its
first record company victim here,
with the Oct. 20 announcement by
leading independent label Capital
Artists that it will no longer func-
tion as an active imprint and is
laying off 15 members of its 18-
person staff.

The decision came as a shock to
Capital staffers, who had appar-
ently only been expecting the an-
nouncement of a pay cut when
asked to attend a meeting on the
morning of Oct. 20; Capital had
previously laid off five staffers
Sept. 30. Instead, the troubled
company announced that all pro-
duction work would cease imme-

= U

In the Mode. While in Antwerp, Belgium, to play a sellout show to 14,000 fans,
Depeche Mode recently collected gold discs marking sales of more than 25,000
units of its Exciter album (Mute/PIAS). Pictured, from left, are band member
Dave Gahan, PIAS Belgium head of marketing Ineke Daans, band members
Andy Fletcher and Martin Gore, PIAS co-president Kenny Gates, artist manager
Jonathan Kessler, and PIAS Benelux managing director Leo Van Schaik.

diately, although it will continue
to exist as a legal entity in order
to collect copyright revenue and
issue compilations.

With the sketchy details revealed
by Capital Artists management,
other labels are still unsure what
will come next. Some suspect other
labels will use Capital Artists’ mis-
fortunes as an excuse to trim their
own operations.

“It is a very sad day for the
industry,” says Warner Music
Hong Kong managing director
Mark Lankester. “Capital Artists
was one of the best local labels,
and this adds to the downbeat
mood of the industry. The fear is
that other labels might use this as
an excuse to make necessary eco-
nomic moves.”

Established in 1972, Capital
Artists was one of Hong Kong’s
oldest independent labels. By link-
ing with leading terrestrial TV sta-
tion TVB, it had produced a steady
stream of new talent through the
channel’s annual New Talent
Singing Contest.

The label launched the careers
of many leading Hong Kong ar-
tists, including vocalists Anita
Mui, Leslie Cheung, Andy Lau,
Leon Lai, Sammi Cheng, and
Miriam Yeung. But like other local

independents, its fortunes waned
because of increased competition
from international labels.

In 1996, the label was acquired by
the South China Morning Post
Group, which owns the English-
language daily newspaper South
China Morning Post and other retail
and real-estate businesses. That deal
marked the end of the TVB tie-in,
and the label had struggled since to
find and break new acts.

The label also recently lost its
biggest money-maker, Miriam
Yeung, to Music subsidiary Go
East!, and Capital was reportedly
expecting to lose upcoming rocker
Denise Ho to EMI. The label has
not said how it will deal with its
remaining contracted artists. The
loss of Yeung, one insider says, was
“the beginning of the end [for Cap-
ital]. They could hardly break even
on their other artists. The one with
the highest potential was Denise
Ho, and the signs were that CA was
losing her, too.”

No one from the company or
staff was available for comment. It
is understood that some of the
more senior staff members, such
as GM Pad Lam and artist and tal-
ent manager Portia Lau, will
remain until the end of the month
to help wind down the business.

Aside from carrying customized
highlights, partner broadcasters col-
laborate with the MTV production
crew to secure extra footage when the
EMA comes to their territory. “We
received special access to the stars
when the awards came to Dublin in
1999,” recalls Dermot Horan, head of
program acquisitions for Irish public
broadcaster RTE. “We also got special
permission to schedule
the show to run later
on the night it actually
happened. Normally,
we try to transmit it
within 24 hours.”

For RTE, which has
been screening the
awards show since
1998, Horan adds that the program
“performs very, very well.”

Tony Mendes, head of acquisitions
and sales for leading Swedish com-
mercial station TV4, says the EMA has
“always achieved solid ratings” since
its first appearance on the channel in
1994. The 2000 event, which took
place at Stockholm’s Globe Arena, ran
during prime time on a Saturday
night, with a 23% market share.

MTV’s long-held status as a hip
youth channel “rests well with the
kind of young, dynamic demograph-
ic we like to target,” Mendes says. “It
represents a perfect opportunity for
advertisers to hit a very clearly
defined youth demographic.” Else-
where in the Nordic territories, the
EMA airs on MTV3 (no relation) in
Finland and in Denmark on com-
mercial channel TV2, where execu-
tive producer Anette Romer says that
since 1994, it has served as “a fine
way of presenting state-of-the-art
music.” Typically airing late at night
on weekends in one of TV2’s few
music slots, Romer observes that the
EMAs have significantly bolstered the
channel’s youth appeal.

In Germany, commercial broad-
caster RTL2 recently renewed a deal
to air the 2001 MTV EMA and retained
an option on 2002. The station’s head
of entertainment, Katja Hofem-Best,
calls the awards “one of the best-
directed and best-produced music
shows in the world. Every time, it has
the biggest stars and its own very dis-
tinctive look.”

Part of the Bertelsmann/RTL group,
RTL2 values the awards program as a
“distinctive, trend-setting TV event,”
Hofem-Best adds. As the host broad-
caster for 2001, RTL2 is collaborating
with MTV Germany to set up a shared
telephone voting hotline for the cate-
gory of best German act.

Outside of Europe, Canadian spe-
cialist music channel MuchMusic
has been airing the EMA show since
its inception. David Kines, Much-
Music VP/GM, says part of the MTV
show’s appeal lies in “revealing the
scene and buzz from somewhere
other than North America. It defi-
nitely has an exotic feel.”
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IMs: The New Promo Fad

Trans World, Yahoo Rolling Out Music-Related Initiatives

BY MATTHEW BENZ
NEW YORK—Promoting and selling music
through instant messaging (IM) applications
is becoming an increasing focus of experi-
mentation for label marketers, merchants,
and online companies looking to target Web-
savvy consumers. In the latest examples,
retailer Trans World Entertainment and Web
portal Yahoo have announced new music-
related IM initiatives.

Trans World is teaming with Microsoft to
allow members of its new Backstage Pass cus-
tomer loyalty program (Bill-
board, Nov. 3) to swap music
playlists and wish lists,
album and artist informa-
tion, song samples, and vi-
deoclips via Microsoft's MSN
Messenger software.

In addition, Trans World
is one of a group of compa-
nies—and the first music
and video retailer—with
commerce links embedded
inside of MSN Messenger.
Users of the IM software
will be able to click through
to the FYE.com Web site
to make music and video
purchases.

Meanwhile, Yahoo is re-
leasing new IM software
called IMVironments that

Trans World is teaming with Microsoft
on a number of new technology initia-
tives—including its new kiosk sys-
tem—and is allowing members of its
customer-loyalty program, Backstage
Pass, to swap playlists, song samples,
and videoclips via Microsoft's MSN
Messenger software.

IMs and e-mails enhanced with rich media
content are becoming a popular element of
direct and viral marketing campaigns.
MP3.com, for instance, partners with labels
to send targeted e-mails about new artists
and tracks that are enhanced with images
and links to song clips. Meanwhile, several
companies, including MP3.com and beat-
greets.com, a newly announced strategic
partner of AOL Music, offer music-themed
online greeting cards that feature Flash
images of an act and song clips.

TECHNOLOGY PUSH

The Trans World mes-
senger feature becomes
broadly available this
month. Mark Hogan,
Trans World VP of mar-
keting and advertising,
notes that IM now gives
the retailer the ability to
tailor specific messages
and alerts to the cus-
tomers, based on their
stated preferences.

“What it’s really about
is helping customers
individualize and person-
alize their lists,” he says.
“To me, this is really tar-
geted to somebody who's
a music enthusiast,

allows users to play music,
video, and Flash media clips
inside the IM window. Traditionally, users
have to launch a new window or link to
another site to access such content.

INSTANT CAMPAIGNS

As part of the launch, Interscope act
Garbage will use the technology to promote
its new single, “Androgyny.” Users will be able
to correspond in a Garbage-themed environ-
ment that includes the track and a Flash
photo montage of the band. A link to
Launch.com to view the video for the single
and a link to Yahoo Music to purchase the CD
will also be featured in the window. The com-
pany also has enhanced IM promotions in the
works for Enrique Iglesias and Lenny Kravitz.

who’s going to be active-
ly managing that list and
wants to share and communicate with others.”

Trans World, currently in the midst of
rebranding itself as For Your Entertainment
(FYE), recently announced a spate of new ini-
tiatives tied to the launch of Microsoft’s Win-
dows XP operating system (including the
Backstage Pass customer loyalty program), as
well as in-store kiosks and listening stations.
Underlying these are Microsoft’s Passport
identification system, its Windows Media play-
er, and its .NET Web services technologies.

Hogan says, “The whole idea will be that
when consumers give us permission, we’ll be
able to remember their behavior in-store, as
well as at home when they’re online, so that
their preferences travel with them.”

MusicChoice Offers Tunes For Sale
Through TV Remote Controllers

BY BRIAN GARRITY

NEW YORK—In a move designed to test the
commerce capabilities of buying music through
the TV similar to the way consumers rent pay-
per-view movies at home, music TV network
Music Choice is launching a new interactive pur-
chasing feature on its channels.

The service, which initially will be made avail-
able to satellite TV service provider DirecTV's 3
million subscribers who have interactive capa-
bilities, allows viewers to buy a CD containing
the song they’re listening to right from their
remote controllers. Users can
also access facts about artists,
music news, new releases,
music history, gossip, and al-
bum cover art.

Music Choice president/
CEO David Del Beccaro pre-
dicts that the ability to buy
music with a TV remote will
change the way people con-
sume it because it delivers a
convenience that was never
available before. However, he
is more modest when it
comes to projecting just how
substantial consumer ap-
petite for the service will be
out of the gate.

Del Beccaro says, “We see this as much as the
addition of a product feature as we’re getting into
the commerce business.”

Indeed, given that buying music through the
TV is a new consumer concept, Del Beccaro
admits that the company is unsure of what type
of response to expect. “This is an impulse pur-
chase, so it’s hard to judge what kind of a buy-
rate impact that will have,” he says. “We’ve done
projections that are all over the place, and we
don’t have much of a basis for any of them.”

He notes that, on a price basis, Music Choice
will not compete with the likes of Best Buy.
Instead, titles will be offered just below list price
and aimed at listeners seeking convenience
and/or music that is not widely carried in stores.

The service for DirecTV users is a collabo-
ration between Music Choice and Wink
Communications—an El Segundo, Calif.-
based developer of interactive technologies
for use on digital TV systems that is working
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DEL BECCARO

with DirecTV. Wink’s technology is current-
ly installed in 3 million DirecTV homes
nationwide, which overlays the existing pro-
gramming of a given channel and offers users
information and commerce links that corre-
spond with the content in much the same
way as a Web page.

In the case of Music Choice, viewers use their
remotes to click through to a buy page, a func-
tion similar to renting an in-home movie. But
instead of being billed by the TV service
provider, users are prompted to enter their
credit card information.
Once that is logged, that in-
formation can be stored on
the Wink system and ac-
cessed through a secure pass
code thereafter. Wink pro-
cesses the transaction, and
Valley Media is providing
music fulfillment services.

A GROWING BUSINESS

The concept of offering
consumers the ability to buy
products with a TV remote
has been the longstanding
dream of many since the Web
went mainstream in the mid-
’90s. Horsham, Pa.-based Music Choice is not
alone in attempting to push the concept of inter-
active TV commerce: Other TV networks also
experimenting with commerce functions include
NBC, and book/music retailer Barnes & Noble
has created its own special commerce channel
on the DirecTV system to sell books.

For Music Choice, the DirecTV deal is the start
of a wider rollout of commerce services that it
expects to have in the homes of more than 20
million satellite and digital cable subscribers over
the next five years. By the end of next year, the
company plans to have commerce capabilities in
more than 6 million homes.

Music Choice, with commerce capabilities
on 12 audio channels, argues that such capa-
bilities provide interesting opportunities for
label marketing initiatives. The service has the
ability to promote an album right on the chan-
nel that is playing the song, or any other appro-
priate channel, through billboard ads and/or
artist trivia that rotates onscreen.
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CCE Web Site Launches As A&R Tool

BY RAY WADDELL
NASHVILLE—In an effort to create
increased industry awareness about
promising unsigned acts performing
in their venues, Clear Channel Enter-
tainment (CCE), the world’s largest
concert promoter and radio conglom-
erate, has launched a new online A&R
initiative through the multimedia divi-
sion of its concert-promotion arm.
The company has established A&R
Network (anrnetwork.com), a sub-
scription Web site dedicated to
informing music industry profession-
als about quality unsigned acts avail-
— — able for record

ing contracts,
“a Clear Channel | licensing, man-
~ it

agement, pub-
lishing, and legal
representation.

The program is already starting to
take off. Seventeen-year-old singer/
songwriter Bonnie McKee's presence
on the site quickly drew major-label
interest, and McKee became the first
artist signed under new Warner
Bros. Records president/CEO Tom
Whalley’s regime. A&R Network has
also given a push to Soul Kid #1,
which fielded several offers before
signing to DreamWorks.

“One thing we have to realize as a
company is [that] though we’re not in
the business of discovering superstars,

L

if we don't help identify bands for the
future, we won’t have anyone per-
forming in our venues or playing
records on our radio stations,”
explains Gerry Cagle, president of
Clear Channel Entertainment Multi-
media. “We’re not saying we know
who the next superstar is, but we're
committed to giving someone who
believes they are the next superstar
the opportunity to show it.”

STAR SEARCHERS

When it comes to rooting out tal-
ent, CCE—with its far-flung radio-
and live-entertainment properties and
personnel—is in a unique position to
pick up a buzz on developing talent.

“Although we are involved in all
aspects of the entertainment business
and promoting and marketing new
music, one of the things we haven’t
done [before] is get involved in the
discovery of new talent,” Cagle says.
“We feel [CCE] is more uniquely
qualified to identify new talent than
anybody else out there. The idea is to
harness all of our [employees], from
program directors and music direc-
tors in specific markets to bookers for
our concert venues, not only in the
U.S. but across the world. These are
the people that listen to new music,
and we give them the opportunity to
feed that into one central location.”
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While CCE has a vested interest in
the future of entertainment, it also
has an immediate financial incentive
for A&R Network. The initiative oper-
ates as a subscription service, so that
labels, managers, or whoever else can
log on and search for talent for a
$20,000 annual fee. Cagle says labels
and other interested parties learned
about A&R Network via “door-to-
door” selling and New York City and
Los Angeles showcases/parties.

“The response has been extraor-
dinarily good,” Cagle notes. “The
one thing every A&R person is inter-
ested in is [finding] out who the next
hottest bands are and spending the
least amount of money doing it.”

While he wouldn’t divulge how
many subscribers A&R Network has
to date, Cagle says all the major labels
and many independents have signed
on, along with agents, managers, and
lawyers. The $20,000 fee effectively
limits involvement to major players.
“If we were not semi-exclusive, it
wouldn’t be worthwhile. By the way,
we think $20,000 is a bargain.”

WHERE DO WE SIGN UP?

Sat Bisla, senior VP of A&R Network,
is in charge of filtering the 100-plus
bands currently on A&R Network. Bisla
and his staff have brought in about 70%
of the artists. While CCE employees can

(and do) send in information on
prospectlve artists, Bisla says worthi-
ness is a judgment call. The primary cri-
teria is whether the band has built a
story. “There are four key elements: (Is
there] support at radio, support at retail,
a touring circuit, or is it something we
feel compelled about?” Bisla says. “I
really am passionate about music, and
this allows me to get involved with
music on a grass-roots level.”

Cagle says A&R Network deals only
with unsigned bands. “If they’re signed
to any label, that's not what this is for.”
The artists are not charged a fee.
“Bands send in information depending
on how far along they are, whether it’s
a tape from one live performance, or a
video, downloads, pictures, or CDs.”

For McKee’s manager, Colin Fil-
kow, A&R Network provided an un-
precedented outlet. “I knew that Bon-
nie was a rare talent, but to get her a
major-label deal I was going to need
the right forum for exposure,” Filkow
says. “A&R Network loved her, they
were passionate, and she was off and
running almost immediately. I was
amazed at how fast they were able to
get the word out—it was obvious they
had the ears of the music industry.”

Filkow says McKee went from the
Web to Warner in three weeks,

! adding that she is currently in the

studio recording. “Every unsigned
artist would be crazy not to use this
service. To me, it’s the fast track to a
label deal.” In fact, Filkow says he is
utilizing the A&R Network again
with another artist, Adama. “It will
get her in the line of sight.”

New-release listings can be found
at billboard.com.

DNS by Chris Morris

Of Independents

COOL MOVE: After a couple of years
moving through Island Def Jam
and Universal Music & Video Dis-
tribution, Wellesley, Mass.-based
blues and roots music label Tone-
Cool Records is returning to the
indie fold via a new deal with
Artemis Records in New York City.
Red will handle physical distribu-
tion of the Tone-Cool releases.

The company, which is headed by
founder/CEO Richard Rosenblatt
and president Dave Bartlett, will
kick off the new relationship with
the Dec. 4 release of 51 Phantom,
the sophomore album by the won-
derful Memphis-area trio the North
Mississippi All-Stars. This out-
standingly funky collection—pro-
duced by Jim Dickinson (father of
the band’s Luther and Cody Dick-
inson)—had originally been sched-
uled for Oct. 9, but was pushed back
to accommodate the changeover.

Bartlett says the All-Stars record
will be the only 2001 release through
Artemis. Next year, the company
hopes to issue singer/guitarist Susan
Tedeschi’s long-awaited follow-up to
her 1998 breakthrough Just Won't
Burn, plus new albums by guitarists
Bernard Allison (son of the late
bluesman Luther Allison) and Rick
Holmstrom. While those sets are the
only titles currently earmarked for
2002, Bartlett says, “We’re looking to
stock up on new artists.”

Tone-Cool is moving back to its
roots by rejoining the indie posse.
The label had been handled by
Rounder in the days before the
Cambridge, Mass.-based firm made
its own pact with Universal.

YOU CAN TOUCH THIS: On another
Red front, the distributor has inked
an exclusive distribution deal with
WorldHit Music Group, a new label
operated by early-"90s rap hitmak-
er MC Hammer.

The agreement commences with
the Nov. 20 release of a new Ham-
mer album, Active Duty. As its title
suggests, the set reflects the politi-
cal tenor of the times. The collec-
tion’s first single is a patriotic one:
“No Stopping Us Now—USA.”

WorldHit expects to release four
albums in the fourth quarter this
year. The label’s roster also includes
such developing talents as Pleasure,
the Stooge Players, Analise, James
Greer, and Chuck Get Down.

FLAG WAVING: In the course of
working on a Billboard report on
the renascent Detroit rock’n’roll
scene (Billboard, Oct. 27), we got
thoroughly hooked on the sweetly
groovin’ style of the Motor City’s
Come Ons.

The group’s sophomore Sympa-
thy for the Record Industry release,
Hip Check!, is destined for Decla-
rations of Independents’ year-end
top 10. The band’s decidedly sexy

h
COME ONS

brew of what they call “amplified
dance music” is guaranteed to fill
the floor at any party, and tracks
like the set-closing love song “Dol-
lar in My Pocket” hint at dimen-
sions beyond basic hip-shake.

Vocalist/bassist Deanne Iovan,
who is joined in the group by gui-
tarist Jim Johnson and drummer
Patrick Pantano, acknowledges
that the band takes its inspiration
from the classic soul stylings of
its hometown.

“Patrick and I listen to a lot of old
'60s R&B, especially from Detroit,”
Iovan says. “The whole hip-hop/mod-
ern R&B genre right now, I feel like
it’s coming from someplace else. |
feel like we're trying to draw more
on that "60s R&B/soul influence, but
we don’t want to sound so derivative
that we get asked to play people’s
weddings or something. We’d like to
think that we put somewhat of a
modern twist on it, to make it very
here-and-now.”

While there are other bands on
the scene that mine similarly funky
musical terrain—like the Detroit
Cobras—the Come Ons usually
share the stage with punk-based
units who draw from very different
styles. lovan—who has also played
with such all-female Detroit groups
as the dreamy Slumber Party and
the raucous Gore Gore Girls—says
of the scene’s diversity, “It’s so fun.
It's like eating at a restaurant and
having every kind of cuisine in
front of you and being able to pick
different things. And we are all
friends. Everybody is very support-
ive of one another.”

Though the Come Ons were
forced to scrap a projected Euro-
pean tour with fellow Detroiters the
Dirtbombs and Bantam Rooster,
they recently scored a hit at the Las
Vegas Shakedown garage fest. lovan
predicts, “It think we're going to try
to do a bigger West Coast tour.”
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SINGLES GOING OUT: The ongoing,
deliberate annihilation of the singles
configuration by record labels con-
tinues to cause anguish among the
retail account base. So far this year,
singles sales are down 39.9%. With
only 28 million sold so far, this will
prohably be the worst sales year in the
history of the single.

N
L

'

In an e-mail to label sales and dis-
tribution executives, Carl Rosenbaum,
CEO of rackjobbing operation Top
Hits in Buffalo Grove, Ill., points out
yet again that “singles sales have all
but disappeared, not for lack of inter-
est but due to the lack of support from
the industry.” He notes that during
one month in 1999, two of the com-
pany’s retail accounts combined rang
up 333,000 singles sales, while in Sep-
tember this year, their combined total
was less than 22,000 units.

As a result of the disappearance of
the singles configuration, he says, Top
Hits has begun filling space in retail
accounts with product other than sin-
gles. He adds that, if the availability of
singles does not drastically improve by
the new year, Top Hits will eliminate
the single from programs offered to
its customer base.

Some of the space currently used
to sell singles would be taken up by
other music formats, but check out
some of the other product lines Top
Hits would also rack in addition: a line
of soaps, classic videos, skin care prod-
ucts, glass products, and a karaoke
music promotion.

In his e-mail, he asks these
questions:

e “Are full-length sales that much
better now that you killed that nasty
little single?”

* “Are you breaking more artists
today?”

* “Where have all the children
gone?”

“Judging from music store sales, it
{isn’t] to the record store,” he thinks
is the answer to the latter question.
But other retailers have an even worse
answer, and it goes something like this:
“Without singles, kids are learning to
download their favorite songs from the
Internet for free.” Not only are the kids
not buying singles, but if they down-
load their favorite songs, they don’t
have to buy the albums either.

Equally important to note is that Top
Hits is following another trend that will
have a similar long-term impact on
record labels: bringing in other prod-

by Ed Christman

uct lines. If music space shrinks, guess
what happens to music sales?

On the heels of the Rosenbaum e-
mail, Jordan Katz, senior VP of sales
for Arista, called to say that the label
will “undelete” (i.e., make commer-
cially available) two singles, Blu Can-
trell’s “Hit 'Em Up Style (Oops!)” and
Toya’s “I Do.” Both were top five singles,
and both were cut out right before their
respective albums were released.

Unlike the classic singles program
Maximum Hits, which Arista launched
in April, and which generated some
incremental sales for the label, both of
these singles still garner airplay. Accord-
ing to Katz, the Cantrell single was No.
16 and the Toya single was No. 36 on
the Hot 100 Airplay chart this issue.

Both albums are selling less than
15,000 units a week, Katz says, so he
isn’t worried about cannibalization at
this point. “If this works, we will re-
examine the things we do with sin-
gles,” he says. “We will issue them, cut
it out, and then down the line reissue
singles. We will see what happens and
if retail supports it.”

But won’t that make things even
more confusing for the consumer?
Maybe, Katz concedes, but with retail
saying they want more singles, “well,
here are more singles.”

I applaud Arista and Katz for at least
trying to address some of the retailing
concerns. I don’t know if their response
is the right answer for the problem, but
I do know that if others labels don’t
start paying closer attention to what'’s
going on at retail today—whether it be
singles or some other issue—there will
be even more problems down the line
for labels to deal with.

MUSIC NETWORK REWORKED: Marc
Appelbaum has been named president
of the retail division of Norcross, Ga.-
based Music Network, which consists
of 115 stores. Appelbaum, who will
manage all operating, sales, and mer-
chandising activities, will be based in
Washington, D.C., and report to the
chain’s board of directors, which con-
sists of owners Michael Parkerson and
Michael Goldwasser. Previously, Music
Network was divided into two divi-
sions, with Appelbaum overseeing the
north and Al Levenson heading up the
south. Levenson, onetime owner of the
Turtle’s chain, asked to be relieved of
his day-to-day responsibilities so that
he could spend more time with his
family, according to a statement. He
will remain with the Music Network,
working on special projects and as an
advisor to the board of directors.

MAKING TRACKS: Dick Odette, a long-
time fixture at the Musicland Group,
will retire at year’s end.

" MERGHANTS & MARKETING

Universal Reports lmproved Cash Flow

BY MATTHEW BENZ
NEW YORK—Vivendi Universal reports
improved third-quarter cash flow for
Universal Music Group (UMG) in pre-
liminary results, despite a 4% drop in
sales over the period. Yet in a confer-
ence call with analysts announcing the
music division’s performance, much
of the attention was devoted to execu-
tive vice chairman Edgar Bronfman
Jr.’s criticism of regulatory scrutiny of
major-label-backed digital-music ini-
tiatives, including its Pressplay service.

“Neither Pressplay nor MusicNet
has yet to achieve its first dollar of rev-
enue, and at the same time literally
billions of files are being downloaded
by illegal services,” Bronfman said. “I
think it’s both anti-competitive and
ill-considered for U.S. regulators or
European regulators to try and regu-
late a nascent business, where the
music industry is trying to compete
with a broad and illegal product.” He
added, “I think they will find that
everything we have done and will do
is in complete conformance with
proper antitrust scrutiny.”

As for UMG financial results, despite
a decline in sales to 1.46 billion euros
($1.32 billion) from 1.52 billion euros
($1.38 billion), it saw third-quarter
earnings before interest, taxes, depre-
ciation, and amortization (ebitda) rise
to 250 million euros ($227 million)

BRONFMAN

from 235 million euros ($213 million)
in the same period last year.
Executives attributed the ebitda
growth to strong performances in
North America, France, the UK., Aus-
tralia, and in the music publishing
business, as well as further improve-
ment in Japan. Additionally, Vivendi
said UMG was able to keep marketing
costs and overhead in check, which
further aided the cash-flow perform-
ance. UMG chairman/CEO Doug Mor-
ris boasted that “the ebitda of the Uni-
versal Music Group is probably greater
than our four competitors combined.”
Top albums in the quarter included
new releases by Mary J. Blige, Jay-Z, Ja
Rule, Diana Krall, and Elton John. Re-
leases from Nelly Furtado and Shaggy,

”"' Abbey Rood

. —

For your ﬂlO
Stop needs.

Call now at B00-635-9082
Fax: 954-340-7641 o- visit us o,

as well as the O Brother, Where Art
Thou? and Bridget Jones’s Diary
soundtracks, all continued to sell
strongly around the world.

Meanwhile, revenue declined due to
fewer releases, tough comparables from
sales of Eminem a year ago, and a soft-
er economic climate. The company also
attributes the drop to “the severe mar-
ket decline in Latin America and weak
market conditions in several major
markets, including Germany.”

The company estimates that its
worldwide market share has increased
overall. UMG year-to-date market
share, vs. the comparable period last
year, has increased in France, the UK.,
and Australia. It has essentially
remained constant in the U.S.

Vivendi said the outlook remains
strong for the fourth quarter—new re-
leases are scheduled from Andrea Bo-
celli, the Cranberries, DMX, Light-
house Family, S Club 7, Mylene Farmer,
Enrique Iglesias, No Doubt, Ludacris,
and Sting—as well as for early 2002,
when albums are expected from Emi-
nem, Dr. Dre, Nelly, and Shania Twain.

Ebitda for the whole of Vivendi’s
media and communications business
rose to 1.49 billion euros ($1.35 bil-
lion) from 1.14 billion euros ($1.04
billion). Revenue rose to 7.29 billion
euros ($6.61 billion) from 6.74 bil-
lion euros ($6.11 billion).
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DreamWorks Gives ‘Shrek’ VHS/DVD Release Special Treatment

BY JILL PESSELNICK

LOS ANGELES—If you're a believer
in Shrek, this year’s highest-grossing
film to date, its Nov. 2 release on DVD-
Video and VHS via DreamWorks Home
Entertainment will keep the fairy tale
going beyond its happy finale.

The two-disc DVD, which lists for
$19.95, contains more than 11 hours
of entertainment and 15 minutes of
new animation, including a three-
minute extended ending. The new
ending is also featured on the $15.95
single-tape VHS edition. The DVD
price is well below the standard $25
or more for new releases. To date, the
movie, released in May, has grossed
$266.7 million in the U.S.

The new finale was the most enter-
taining part to put together for the
home video, says the film’s co-direc-
tors Andrew Adamson and Vicky Jen-
son. “The new ending was really fun,”
Jenson explains. “The characters got
to sing karaoke songs in the swamp
that were appropriate to them.”

The DVD’s various menus also
allowed supporting characters to have
added screen time as they guide the
viewer to added features. “One thing
that happened when we were making
the movie was that Pinocchio and the
Gingerbread Man became very popular
characters,” Adamson says. “We were
able to feature them in the menus.”

Interviews with Shrek (voiced by
Mike Myers), Princess Fiona
(Cameron Diaz), Lord Farquaad (John
Lithgow), and Donkey (Eddie Mur-
phy) that include some of the charac-
ters talking about their next roles, as

well as the making of the movie, are
also exclusive to the DVD.

Creating the extra animation was
a lengthy process that was incorpo-
rated into the making of the theatri-
cal version. It took four years to finish
the 90-minute film, Adamson says,
and many of the DVD’s animated fea-
tures were completed after that.

“Every available [animator] partic-
ipated,” Jenson says. “From the start
of the movie, just the playing of the
menus brings you into the whole
world and tone of Shrek. All of the
additional animation keeps that
irreverent humor.”

The DVD version’s many addi-
tions include a behind-the-scenes
documentary, a look at how char-
acters were brought to life on
computer, a technical documen-
tary, and technical bloopers. An
original theatrical trailer can also
be viewed, as well as a sneak peek
at DreamWorks’ upcoming ani-
mated feature, Spirit: Stallion of
the Cimarron.

A host of games for children are
featured in a special DreamWorks
Kids section. Activities include Fairy
Tale Bowling, Learn to Draw Shrek,
and Pin the Tail on Donkey. The DVD
further introduces a new DVD-ROM
technology in its ReVoice Studio,
which allows viewers to record the
lines of characters in 12 of the film'’s
popular scenes. (These features can
be accessed via a PC.)

Even the watching of the film, which
can be done in either pan-and-scan or
widescreen versions on the DVD,

should intrigue audiences, Adamson
says. “There’s a lot to be gained from
just watching the movie on DVD. There
are a lot of background things that you
don’t catch in the theater—like what
are the Three Blind Mice singing before
Shrek yells at them?”

If the low price isn’t enough to
attract customers’ attention, Dream-
Works is releasing the DVD and VHS
formats on a Friday instead of the cus-
tomary Tuesday release date. Kelly
Sooter, head of domestic marketing
for DreamWorks Home Entertain-

mind,” Sooter explains. “One disc is
designed for the family. That has [the]
DreamWorks Kids [section] and the
ReVoice Studio. The other disc is the
widescreen version [of the film] and
technical information for adults.”
DreamWorks’ marketing plan for
the package is one of the largest pro-
grams the company has ever put
together, Sooter reveals. One facet
is an “instant win” peel-off sticker
game in which both VHS and DVD
buyers can participate. Prizes
include Microsoft’s X-Box and
GameBoy Advances systems,

ADAMSON AND JENSON

ment, says, “There is nothing tradi-
tional about our movie. The spirit and
humor of the movie turned every-
thing on its ear [when it was released
in theaters]. A Friday street date lends
itself to this movie.”

The timing of the release, its many
bonus and demographically oriented
features, and low price are all poised
to make it one of the holiday season’s
hottest releases. “We also designed
the discs with two broad audiences in

Blockbuster Readies Itself For Digital Age

BY BRIAN GARRITY

NEW YORK—Amid a shift away from
VHS tape rentals and an increase in
those of DVDs, home video rental giant
Blockbuster reports lower earnings
but increased revenue for the third
quarter that ended Sept. 30.

The company says the elimination
of less-productive VHS tapes dragged
down third-quarter earnings, as it
posted a net loss of $224.9 million, or
$1.28 per share, for the third quarter.

Total revenue for the quarter tallied
$1.26 billion, a 5.9% increase over
third-quarter 2000, as a result of steady
growth in rental revenue.

Rental revenue improved by 6.3%
to $1.08 billion, primarily due to a
4.7% increase in worldwide same-store
rental revenue and the addition of 176
new company-operated stores since
the third quarter of last year.

“By re-merchandising our stores to
make room for an expanded selection
of DVDs, we are positioning Block-
huster to hasten the growth opportu-
nities presented by this higher-margin
digital format,” Blockbuster chairman/
CEO John Antioco said in a statement
following the release of the company’s

figures. “Additionally, we are able to
more efficiently merchandise both
DVD and VHS, while dedicating more
of our sales area to high-growth new

game formats and promising new
business initiatives.”

Earlier in the quarter, Blockbuster
announced that it would record pri-
marily non-cash charges related to
the elimination of approximately
25% of its VHS library and selected
games as part of an extensive re-mer-
chandising of its stores to make room
for such high-growth, high-margin
products as DVD.

Additionally, the estimated residual
value of VHS rental inventories was
reduced from $4 per unit to $2 per
unit, and the estimated useful life of
catalog product was reduced from 36

months to nine months.

The estimated residual value of game
rental inventories was also reduced
from $10 per unit to $5 per unit.

For the first nine months of the
year, total revenue increased 5% to
$3.80 billion, compared with $3.62 bil-
lion in the same period last year, due
to growth in rental revenue and other
revenue. Rental revenue increased
5.3% to $3.24 billion, up from $3.07
billion last year due to a 2.8% increase
in worldwide same-store rental rev-
enue and growth in the store base.

With the transition from VHS to
DVD, Blockbuster expects worldwide
same-store revenue in the fourth
quarter to grow in the low-single-
digit range. It also expects gross prof-
its to grow in the mid-single-digit
range over the last three months of
the year due to growth in higher-mar-
gin DVD rentals.

For the full year, the company
expects to add approximately 200-
250 company-operated stores, the
majority of which will be domestic.
Capital expenditures for the full year
are expected to be approximately
$100-$125 million.

each with a Shrek game car-
tridge; Kia Sedona minivans; and
Baskin-Robbins ice cream. Game
stickers will also be included on
new pressings of other Dream-
Works animated VHS titles,
including The Road to El Dora-
do, Chicken Run, Antz, The
Prince of Egypt, and Joseph:
King of Dreams.

The company has also coordi-
nated a number of partnerships
with specific retailers, including
Kmart and Blockbuster, which are
each holding promotions in advance
of street date. At Blockbuster, cus-
tomers had the opportunity to own
Shrek and save money on video
rentals by purchasing a special $25
card by Nov. 1. The cost covered 10
weeks of discounted rentals, after
which a customer receives a VHS or
DVD copy of the film.

DreamWorks, Kmart, and Haas
Carter Motorsports teamed at the
Winston Cup Series race Oct. 28 at

the Pheonix International Raceway in
Glendale, Calif., to unveil a Shrek-
themed car driven by Jimmy Spencer.
Sooter says the event was a perfect
way to “maximize the sales of the
video and take a great franchise to one
of our partners.”

DreamWorks declined to give -
pre-order figures or sales projec-
tions on Shrek.

Retailers are already anticipating
that Shrek will be a top-seller. Where-
house stores have selected Shrek to
be the theme of its holiday marketing
plan, with characters from the film
featured on in-store displays and in
print advertising.

Paul Wamaker, VP of merchandis-
ing for the Torrance, Calif.-based
chain, says, “We expect it to be one of
the best DVDs of the fourth quarter.
It's amovie that attracts a wide base of
customers. The demographic covers
kids, young adolescents, and adults.
We certainly feel that what we’re
doing with our [holiday] campaign
will help us with sell-through
through the whole quarter.”

Jeremiah Wehler, home video
buyer for Amarillo, Texas-based Hast-
ings, agrees that Shrek has the poten-
tial to be one of the biggest releases
of the fourth quarter. “It will definitely
break records for family and chil-
dren’s films, if not an overall best-sell-
ing record,” he says. “The added fea-
tures are an incentive for most people.
I don’t think a Friday release is the
best thing for the consumer. But none
of the previous Friday releases have
been titles as big as this.”

GO NATIVE!
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CATS & DOGS Jeft Goldblum | 2001 | PG |22.98
Warner Family Entertamment Warner Home Video 21251 Efizabeth Perkins
1 | 3 | THE MUMMY RETURNS Brendan Fraser | 2001 |PG-13|22.98
Uny Sttes Home Vides 86741 Rachel Weisz
2 | 3 | BARBIE IN THE NUTCRACKER Barbie { 2001 | NR [19.98
Artisan Home Entertamment 12060
3 | 5 | SPY KIDS {(PAN & SCAN) Antonio Banderas | 2001 | PG [24.99
Wit Dise vy Hame Vidva Bomer Viers Hamu Entertamment 23538 Alan Cumming
4 | 2 { SCOOBY-DOO & THE CYBER CHASE Scooby Doo | 2001 | NR {19.96
Warner Family Entertamment/Warner Home Video 1746
5 | 3 | WHAT WOMEN WANT Mel Gibson | 2000 |PG-13{14.95
Poremount Home Video 156603 Hele“ Hu“(
6 |24 | IT'S THE GREAT PUMPKIN, CHARLIE BROWN Animated | 1966 | NR 112.95
Parumount Home Video 153703
16| 6 | ASPOOKIE OOKIE HALLOWEEN Rolie Polie Olie | 2001 | NR |12.99
Disnuy Home Videa Buena Vista Home Entertainment 2242
13| 5 | WINNIE THE POOH: BOO TO YOU TOO Winnie The Pooh | 1997 | NR |14.99
Wa't Disney Home Video/Buera Vista Hame £ rertw nment 22840
‘48 | 9 | SCOOBY DOO: SPOOKIEST TALES Scooby Doo | 2001 | NR [14.95
Home EnenwinmentWarner Home Vidio 1759
7 | 3 | CROUCHING TIGER, HIDDEN DRAGON (SUBTITLED} Chow Yun-Fat | 2000 |PG-13{19.96
Columb a TeStar Home Video 06888 Miche"e Yeﬂh
BOB THE BUILDER: BOB'S WHITE CHRISTMAS Animated | 2001 | NR [14.99
Lyreb Studios 24104
8 | WILLY WONKA & THE CHOCOLATE FACTORY: 30TH ANNIVERSARY EDITION Gene Wilder | 1971 | G {2296
Warner Famuly Entertanment/Warner Home Vedeo 18981
12| 7 | MEN OF HONOR Robert De Niro | 2000 I R |14.98
FoxViten 2002094 Cuba Gooding, Jr. |
- 1111 8 | SEE SPOT RUN David Arquette | 2001 | PG |22.96
Warnur Family EntentanmentWarner Home Video 21370
23 | 26 | THE EMPEROR'S NEW GROOVE Animated | 2000 | G |26.99
Walt Disney Home Video,Buena Vista Home Entertainment 21638
19 {17 | BRING IT ON Kirsten Dunst | 2000 |PG-13{14.98
Uneversal Studios Home Video 87173
1118 | 4 | PEANUTS: HOLIDAY COLLECTION Animated | 2001 | NR |38.85
Pasar t Home Video 156669
10 | 31 | THE MUMMY Brendan Fraser | 1999 [PG-13{14.98
Unwversal Studpe Home Video 83663 Rachel Weisz
415 1 11 | RECESS: SCHOOL'S OUT Animated | 2001 G |24.99
Wait Disriey Home Video Buens Vista Home E 37
28 | 11 | RUGRATS: ALL GROWED UP Animated | 2001 | NR {1295
Nicketodeon Vdea'Paramount Hume Video 833413
~1129 | 12 | THE GOONIES Sean Astin | 1985 | PG |14.95
Warner Home Video 13275 Josh Brolin
22 119 | COYOTE UGLY Piper Perabo | 2000 [PG-1314.99
Home Vista Home E 217194 Adam Garcia
14| 9 | POKEMON 3 - THE MOVIE Ikue Qotani | 2001 G (2299
Watner Home Video 21251 Vemnica Taylnr
FRANKENPOOH Winnie The Pooh | 1995 | NR [14.99
Wah Disney Home Video 394
17 | 3 | CROUCHING TIGER, HIDDEN DRAGON (DUBBED) Chow Yun-Fat | 2000 |PG-13(19.96
Columtna TriStar Home Video 04160 Michelie Yeoh
21| 4 | DRAGONSBALL Z: SHOWDOWN (EDITED) Animated | 2001 | NR |14.95
FUNimaton 310 1
416 | 61* Barry Pepper | 2001 | NR |14.95
HBO Hume Video: Warner Home Video 91782 Thomas Jane
40 | 15 | THE LITTLE VAMPIRE Jonathan Lipnicki | 2000 | PG |14.95
New Lme Home Video/Warner Home Video 5162
3127 | 41 | SAVING PRIVATE RYAN Tom Hanks | 1998 R [14.99
DreamWorks Home Entertanment 84891 Matt Damun
HOW THE GRINCH STOLE CHRISTMAS! ¢ Animated | 1966 | NR 114.95
Warner Home Video 65409
-4 36 32‘ STUART LITTLE Geena Davis | 1999 | PG |14.95
Columbia TrStar Home Video 05215 Michael J. Fox
32 |18 | THE PATRIOT Mel Gibson | 2000 | R [14.95
Columbra TnStar Home Video 05102
35| 4 | THOMAS & FRIENDS: BEST OF THOMAS Thomas & Friends | 2001 | NR [12.98
Anchor Bay Entertainment 1260
31| 8 | FINDING FORRESTER Sean Connery | 2000 [PG-13{14.95
Columtra TnStar Home Video Robert Brown
25| 4 | DRAGONBALL Z: DARK PRINCE RETURNS (EDITED) Animated | 2001 | NR |14.95
FUNImation 298
34 | 4 | BARNEY'S HALLOWEEN PARTY Not Listed | 1998 | NR [14.95
Bamey Home Video/The Lyons Group 2024
;139 | 2 | SCOOBY DOO MEETS THE BOO BROTHERS Animated | 2001 | NR [14.95
Warner Family Entertainment/Warner Home Video 1554
S OFFICE SPACE Ron Livingston | 19991 R |9.98
JE Vool Jennifer Aniston
1§ 37 | 14 | THE BOOK OF POOH: STORIES FROM THE HEART Animated | 2001 G [24.99
Walt Disney Home Video/Buena Vista Home Entertainment 22477

LadITY gold cert for sales of 50,000 units or $1 mithon in sales at suggested retal & RIAA platmum cert. tor sales of 100,000 units or S2 million i sales at suggested retail.
@ IRMA gotd certification for a mininum of 125,000 units or a dollar volume of $9 million at retait for theatrically released pragrams, or of at least 25,000 umts and S$1 miliion at
suggested retail for nontheatrical titles. [IRMA platinum certffication for a mimmum sale of 250,000 unnts or a dollar volume of $18 million at retail for theatncally released pro-
grarrs, and of at least, 50,000 unts and $2 mithon at suggested retail for nontheatrical titles. © 2001, 8illboard/BP) Communications.
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Star Wars: Episode [-The Phantom Menace Liam Neeson
FoxViieo 2002391 - Ewan McGregor PG |29.98
Snow White And The Seven Dwarfs Animated G 2099
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Blow Johnny De
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Driven Sylvester Stallone
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Hannibal Anthony Hopkins
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Crouching Tiger, Hidden Dragon Chow Yun-Fat
EE 22120 1 Lo et Michelle Yeoh |PG-13| 2796
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The Mummy Returns
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Dimension Home Video/Buena Vista Home Entertainment 23538

Exit Wounds
Warner Home Video 21069

One Night At McCool's

USA Home Entertainment 963060028

Someone Like You
915 | Forvideo om0z

Driven
Warner Home Video 21013

13| g | JoeDin
Columbea TnStar Home Video 05728

M} S

Hannibal
MGM Home Entertainment 1002318

The Family Man

Unwversal Studios Home Video 86035

14| 9

15114
16| 10 | 15 Minutes

New Ling Home Video/Warner Home Video 1342
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DreamWorks Home Entartainment 87821

20 REnER‘s Chocolat

18 11

Miramax Home Vista Home Es a1

27%

an?

Brendan Fraser
Rachel Weisz

Morgan Freeman | o
onica Potter

Heath Ledger
Renee Zeliweger | p

Sigourney Weaver
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John Goodman
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David Spade
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Nicolas Cage
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Juliette Binoche
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1234 W. Stree, NE, Washingion, 0 C. 20018

CM T

tesatas mentc sorymisina.

Conbinuous programming
2806 Opryland Dnve, Nashwile, TN 37214

=

Continuous programming
1515 Broadway, New York, NY 10036

MUSK FIRST

Continuous programmng
1515 Broadway, New York, NY 10036

£.0I00Y. Oy ==
USHER, U Got It Bad

FAITH EVANS, You Gets NoLove
MICHAEL JACKSON, You Rock My World
NELLY, 21

OMX, Who We Be

AALIYAH, Rock Te Boat
LUDACRIS, Fatty Girl
JAY-Z, Girls, Girts, Girls
ANGIE STONE, Brotha
218 FABOLOUS, CantDeny
B3 OR. DRE. Bad tntewtions
PROPHET JONES, Litetme
WARY J. BUGE, Family Aftax
GINUWINE, Odferences

UL RASCALS, Hardball

KEKE WYATT, Nosung in Thes World
JAGGED EOGE, Goodbye

PETEY PABLD, Reise Up

BUBBA SPARXXX, Ugly

BUSTA RHYMES, Break YaNeck
XENNY LATTIMORE, Weokend
RAYVON, 2-Way

JA RULE, Lt Up

GERALD LEVERT. Made To Love Ya
CITY HIGH, Caramel

BENZINO, Boottez

RAY J, Formal Invae

LUTHER VANOROSS, Can tieaven Watt
DESTINY'S CHILD, Emotion

ALICIA KEYS, A ®Woman's Worth
BRIAN MCKNIGHT, Love Of My Lite
FAT JOE, We Thuggin

ALL STAR TRIBUTE, What s Going On
R. KELLY, Fealm’ On Yo Booty

CRAIG DAVID, } Qays

MR, CHEEKS, Lights, Camera, Action
JADAKISS, We Gonna Make 1t

D12, Fight Music
JENNIFER LOPEZ, I'n Real

Lo s su -
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NATE DOGG, i Gotbove
BBALL Stp Piaying Games
mmous.v;mmm» A
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TOBY KESTH, | Wora Talk About Me
PAT GREEN, CarryCn

CHELY WRIGHT, Never Love You Enough
BROOKS & OUNN, Only In America
CHRIS CAGLE, | Breathe In, 1 Breathe Out

MARTINA MCBRIDE. When God Feann' Women Get The Blues 1

ALISON KRAUSS, The Lucky One
TRAWVIS TRITT, Love Of A Woman
MARK WILLS, Loving Every Minute.
JAMIE O'NEAL. Shiver
LONESTAR, With Me

RADNEY FOSTER, Texas In 1830
TRISHA YEARWOO0D, Inside Out
TRACE AOKINS, I'm Tryin

BILLY GILMAN, Eirsabeth

GARY ALLAN, Men 0f Me

BRAD PAISLEY, Wrapped Around
BLAKE SHELTON, Austin

CUNT BLACK & USA HARTMAN BLACK, Easy For Mo To Sey SELR P.O.D, Alve

TRICK PONY, On A Night Like This

DAVID BALL, Riding With Private Maiono
ALAN JACKSON, it's Ainght To Be A Redneck
CHARLIE ROBISON, Right Man For The Job
CAROLYN DAWN JOHNSON, Conplicated
JEFF CARSON, Real Life

CHRIS CAGLE, Laredo

SOGGY BOTTOM BOYS, | Am A Man Of Constant Sorow S8 GINUWINE. Daterences
AUSON KRAUSS & GILLIAN WELCH, I'll Fly Away

CYNDI THOMSON, What | Really Meant To Say
JAMIE O'NEAL When | Think About Angels
DIXIE CHICKS, Cowboy Take Me Away.
BROOKS & DUNN. Ain't Nothing ‘Bout You

NICKEL CREEK, When You Come Back Down
JESSICA ANDREWS, Helplessly, Hopelessly
MONTGDMERY GENTRY, Cold One Comin’ On
JEFFREY STEELE, Somettun’ in The Water
JESSICA ANDREWS, Who | Am
TOBY KEITH, | m Just Talkin’ About Tonight
LEE ANN WOMACK, | Hope You Oance
EW OGNS
hers
EMERSON WETSM«M MW
ORSES, 1 Wil Survwe
S, Tane A tito Tana

Sters &

TRISHA YEARWOOD, | Would've Loved You Anyway SK&S

The Cllp'Llst

NE-_W NS NEW ON
BOYS, Orowning,.
Amgmm “wmmtmmm Whenever -
JAGGED EDGE. Goodbve :

| JARULE, tnn #ip |1, STAING, Ity Been Awirle
48 DMX, Who We Be *8 ALICIA KEYS, Faliin
ER LINKIN PARK, in The End LB MICHAEL JACKSON, You Rock My World
[l AALIYAH, Rock The Boat LR U2, Stuck in AMoment You Can't Get Out Of
{8 SYSTEM OF A DOWN. Chop Suey (% ALIEN ANT FARM, Smoath Crmwoal
(W JAY-Z, Girls, Guls, Girls (3 JEWEL Standing Stil
{8 NICKELBACK, How You Remind Me '8 ENRIOUE IGLESIAS, Hero
{3 BRITNEY SPEARS, I'm A Slave 41 I8 NICKELBACK. How You Remiac Me
L8 "N SYNC, Gone LB NELLY FURTADO, Tum Off The Lignt
13 INCUBUS, | Wish You Were Here [F TRAIN, Something More
PETEY PABLO, Raise Up 1i8 AEROSMITH, Sunshine
BFE JANET, Son Of A Gun L3 AVE FOR FIGHTING, Superman
bk} SHAKIRA, Whenever, Wherever A X8 ELTON JOHN, | Went Love
ALE FABOLOUS, Can't Oeny h i1} 3 D00RS OOWN, Be Like That
i3] STROKES, Last Nie A3 ENYA, Only Time
417 ENRIOUE {GLESIAS, Hero 413 RYAN ADAMS, New York, New York
L1 USHER, U Got !t Bad (}F OESTINY'S CHILD, Emotion
{8 MICHELLE BRANCH, Everywhere 8.1 CRAIG DAVIO, Rt Me In
-] JONN MELLENCAMP, Peacetul World
v\ BUBBA SPARXXX Ugly bi) FATBOY SLIM. Weapon Of Choice
FAl MICHAEL JACKSON, You Rock My Waorld rAR MARY J. BUGE, Famvily Affair
73 FAITH EVANS, You Gets No Love Fz4 WEEZER, island In The Sun
{48 SUM 41,1 Too Deep v} JENNIFER LOPEZ I'm Real
bR STAIND, Fade b.) MICHELLE BRANCH, Everywhere
k-3 CITY HIGH, Caramel b3 SUGAR RAY, Answer The Phone
f v P.DIDDY & THE BAD BO. Oiddy b MACY GRAY. Sweet Baby
P13 GARBAGE, Androgyny
P23 COLDPLAY, Trouble v:§ LIFEHOUSE, Hanging By A Moment
2] NELLY. A 12} SUGAR RAY, When ir's Over
30 112 Oance With Me K8 STEVIE NICKS, Sorcerer
&1 PETE YORN, For Nancy { Cos it Already is) KR LENNY KRAVITZ Again
k4 PINK, Get The Party Started k'3 STING, Fragile
MARY J. BUGE, Family Affair kX8 THE CRANBERRIES, Analyse
0-TOWN, We Fr Together k'3 JANET, Someone To Call My Lover
TENACIOUS D, Wonderboy k3 INCUBUS, I Wich You Were Here
DESTINY'S CHILD, Emotion EC DAVE MATTHEWS BAND, The Space Between
PUOOLE OF MUDD, Control k18 MATCHBOX TWENTY, i You're Sone
IT, Lipstick And Bruises k-] MOBY, South Side
AVE FOR AGHTING, Superman 3 MATCHBOX TWENTY, Bent
ALIEN ANT FARM, Smooth Caminal L1l RUEL. Hemorrhage (In My Hands}h

m._—

| RO

SPIKE JONZE SPEAKS: Award-winning
director Spike Jonze rarely gives
interviews, but he recently spoke to
Billboard about what makes him tick.

Jonze, anominee for director of the
year at the 2001 Billboard Music
Video Awards, has received acclaim
for his work in music videos and fea-
ture films. Some of his better-known
videos include those for Fatboy Slim
(the six-time 2001 MTV Video Music
Award-winning “Weapon of Choice,”
as well as “Praise You”), Weezer
(“Buddy Holly” and “Island in the
Sun”), Bjork (“It’s Oh So Quiet”), and
Beastie Boys (“Sabotage”).

by Carla Hay

an Oscar nomination for best direc-
tor. He is currently busy editing his
next feature film, a comedy called
Adaptation, starring Meryl Streep
and Nicolas Cage.

SHOWCASE FINALISTS: The first Bill-
board Music Video/Short Film
Showcase took place Nov. 1 as part
of the Billboard Music Video Con-
ference. As most of the countless
entries we received were very good,
it was tough narrowing it down to
the 10 finalists. The main require-
ment for the videos and short films
submitted was that they had to be
projects that have not been seen on
national TV. And the 10 worthy final-
ists were, in the order in which they
were seen at the showcase:

Incubus, “Wish You Were Here”
(director’s cut}, Immortal/Epic Rec-
ords. Director: Phil Harder.

Divine Comedy, “Bad Ambassador,”

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING NOVEMBER 10, 2001

muchmusic usa
Continuous programmiag

200 Jencho Quadrangle, Jericho, NY 11753

Contnuous programming
1515 Broadway, New York, NY 10006

COLLEGE
TELEVISION
NETWORK

i

[EuROPE]

Continuous programmng
Hawley Crescent, London NW1BTT

24 hours daily
3350 Peachiree Road, Sutte 1550, Atanta, GA 30326

PINK, Get Tho Party Starad INEW)
JEWEL Standing Stk {NEW)

BASEMENT JAXX, Whaie's Your Head At {NEW)

STARSAILOR, Bood Souls (NEWS
[OVEN FRESH]

LUDACRIS, Ro#t Dot {My Businoss}
KITTIE, What FAtways Wanted

THE BETA BAND, Broke

PJ HARVEY, This ts Love

TRAIN, Something More

TANTRIC, Moarning
SEVENDUST, Praise

RYAN ADAMS, New Yors, New York
BETTER THAN EZRA, Extrs Ordinary

. JUVENILE. Fram Har Mama {Mama Bot A**}

. .

Continuous progamming

404 Washngton Ave., Mhami Beach, FL 33139

SHAKIRA, Suprte

LA LEY, Mentita

ENRIOUE IGUESIAS, Nero
CRISTIAN, Azt

LA MOSCA TSE TSE, 'h Dmam Comer Le..

1 CRISTIAN, Yo Querts A
OREJA DE VAN 50GH:La Playy

ALEJANDRO FERNANDEZ, Towtits Pena
ALEXANORE PIRES, Lstod Se Me Lievo La Vids

NEW

MESH, Maybe Tomorrow

KITTIE, What | Always Wanted
ALIEN ANT FARM, Movies

MR. CHEEKS, Lghts, Camera, Action!

Contnuous programming
299 Queen St West, Toranto, Ontano MSV2Z5

BUBBA SPARXXX, Ugly (NEW)

S CLUB 7, Oon't Stop Mowin’ INEW)
ALICIA KEYS, AWoman's Worth
BACKSTREET BOYS, Orowning
NICKELBACK, How You Remind Me
DEFAULT, Wasting My Time

STAIND, Fade

WAVE. Think It Over

DESTINY'S CHILD, Emotion

ALICIA KEYS, Fallin®

AUEN ANT FARM, Smooth Criminal
SUM 41, In Too Deep

SHAGGY, Luv Me, Luv Me

BRITNEY SPEARS, I'm A Slave 4 U
SLOAN, It It Feeis Good, Do It

JAY-Z, 120 {HOVA)

INCUBUS, Wish You Were Here
KARDINAL OFFISHALL, OF Time Kifin’ Maxine
BABY BLUE SOUNOCREW, Love "Em All
MATTHEW GOOD BAND, Carmelina

BASEMENT JAXX, Wiz s Your Haud At
KYLIE MINOGUE, Can't Get You Qut Of My Head
MARY . BUGE, Family Affair

MICHAEL JACKSON, You Rock My World
AFROMAN, Because | Got High

JANET, Son Of A Gun

ALICIA KEYS, Falin’

JENNIFER LOPEZ, ¢'m Reel

AULIEN ANT FARM, Smaoth Criminat
CITY HIGH. What Would You Do?

U2, Wakk On

THE CRANBERRIES, Analyse

GROOVE ARMADA, My Friend

LINXIN PARK, in The £ng

DESTINY'S CHILD, Emotion

BRITNEY SPEARS, I'm A Slave 4 U

EVE, Let Me Blow Ya Mind

WEEZER, Island In The Sun

3RD FAZE, Shy

AALIYAH, Rock The Boat

ADEMA, Giving In

DAVE NAVARRD, Hungry

DAVID GARZA, Too Much |Live)

DILATED PEOPLES, Worst Comes To Worst
INCUBUS, Wish You Were Here

JAY-Z, Girls, Girls, Girls

KELIS, Young, Fresh and New

NIKKA COSTA, Push And Pull

PETE YORN, For Nancy {Cos It Already Is)
PJ HARVEY, This Is Love

PRESSURE 4-5, Beat The World
RINOCERDSE, Le Rock Summer

RIVAL SCHOOLS, Used For Glue

Jonze vividly recalls one of the big-
gest things that inspired him to be-
come a music video director: “Seeing
Michael Jackson’s [1983] ‘Thriller’ vi-
deo really changed my life. I remem-
ber taping it [from] MTV and watch-
ing it over and over.” Not surprisingly,
Jonze (whose real name is Adam
Spiegel) says that Jackson is one of
the artists on his wish list of people to
work with someday.

Jonze’s first feature film, 1999’s
Being John Malkovich, earned him

EMI Records. Director: Mike Mills.

Bad Azz, “You Don’t Want to Be
Broke,” Frontline/Priority Records.
Director: Gobi.

S.H.C., “Products of Disease.” Di-
rector: Farah Kahlid.

Michelle Branch, The Spirit Room
short film/electronic press kit, Mav-
erick Records. Director: Nick Spanos.

Mouse on Mars, “Actionist Re-
spoke,” Tokum Records. Director:
Nika + Til.

Joseph Arthur, “History,” Real
World/Virgin Records. Director:
Joseph Daniel Lewis.

LCD (Large Cool Dudes), “Follow
the Leader.” Director: David Spencer.

Behind the Music That Sucks:
Kid Rock short film. Director:
Chris Siemasko.

The Comas, “Tiger in a Tower,” Yep
Roc Records. Director: If/Then.

BLINK-182, Firs1 Date
NATALIE IMBRUGLIA, That Day

RAGE

TV FOR U-NOT THEM <88

172 hour weekly
46 Gifford St, Brockion, MA 02401

Y

Three hours weekly
216 W Dhvo, Chicago, ILL 60610

HANDSOME DEVIL. Makin’ Money
THE CALLING, Wherever You Will Go

GARBAGE, Androgyny
LIT, Bruises

REVEILLE, What You Got

RAMMSTEIN, Ich Will

PERRY FARRELL. Song Yet To Be Sung
BASEMENT JAXX, Where's Your Head At
TENACIOUS D, Wonderboy

THE CRANBERRIES, Analys2
COLDPLAY, Trouble

BASEMENT JAXX, Where's Your Houd At
FLAW, Payback

BUTTERFLY JONES, Anywhera But Hore
TRAIN, Somathirg More

RIVAL SCHOOLS, Used For Glue
MERCURY REV, Nite And Fog

THE STROKES, Last Nite

ADEMA, Gring in

JOE BONAMASSA, Miss You, Hate You

built around .

not take account of very dramatic changes in the media landscape.
staffers say Powell will move incrementally, beginning with cross-owner-
ship rules. That would aliow companies that own newspapers—such as Tri-

Following the Federal Communication Commission's (FCC) recent vow to
review the decades-old newspaper/TV/radio cross-owriership rule, chairman
Michael Powell noted Oct. 29, “Much of the structure that exists today (was)
. the ‘golden age.’ Current rules, standards, and principles do

“FCC

THALIA, Amar A Ls Mexicans RINOCEROSE. Ls Rock Summar EEERD S pm el bune, Cox Communications, Gannett, and Media General—to join such
T oM e acquisitive media companies as Viacom, Disney, and Clear Channel.
B et Compiled by Chuck Taylor and Katy Bachman.
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Connect with the music
industry’'s most
important decision

Billhoard Classified

CGall: 1-800-223-7524 Today!
Fax all ads to: 646-654-4798/99 or
email to: jserrette@billboard.com

Your ad includes a listing
on hillhoard .com

over 17 million page views a month
www.billboard.com

DUPLICATION/
REPLICATION

S E—
REPLICATION SERVICES
1000 CDs $999.00

{complete retail ready - up to 3-color)

1000 DVDs '$2.25 each

DUPLICATION SERVICES

1000 VHS $499.00
PRE-RECORDED
VIDEOMOVIES 1508 up
MUSIC CDs $2508 UP

DVDMOVIES  $350&Up
MRRORIMAGE GALL TODAY!
BHOY IWYCE 800486 6782 (ext 28

fax. 803-548-0125
emall heather.eichelberg@uavco.com

NEED CD’S TODAY?
WHAT TIME?

INSTANT CDR'S (MUSIC OR ROM)
& CASSETTE COPIES COMPLETE
WITH CUSTOM COLOR INSERTS.

ALSO SPECIALIZING IN LARGER
PRESSED RUNS OF CD’S, RECORDS
& CASSETTES.

MUSIC ON THE RUN « DIV. OF TRUTONE INC
602 TENTH AVENUE » NEW YORK, NY » 10036
TEL. (212) 262-1144 » FAX: (212) 262-7781
NJ HEADQUARTERS 1(888) 878-8663

46 PRODUCTIONS
25 CDRs - $45.00 / 50 CDRs - $88.00
100 CDRs - $150.00 / 200 CDRs - $290.00
ASK ABOUT OUR DISCOUNT
FOR ASCAP MEMBERS!
From CD or CDR master
Includes CDR jewel box
w/text printing on CD label
Add 335 for other digital master,
$565 for analog master
Orders must be prepaid. Shipping not included.

42 W 557 Hawk Circle, St. Charles, IL 60175
Tel (800) 850-5423 Email: infox 46p.com
Visit our Web Page at http://www.46p.com

Duplicate CDs
erstar!

*Fast Turnaround .
*Custom Printing &
Packaging
*CD copier equipment & ‘
blank CDR media.

pincelon 800,426.0247

www.princetondisc.com

like a su

DUPLICATION/REPLICATION

WITH OVER 60 YEARS OF EXPERIENCE & IN-HOUSE FACILITIES, WE’LL PRODUCE
YOUR CD, VINYL & CASSETTE PROJECT WITH THE EXCELLENCE IT DESERVES!

“ 1 nﬂd (D PACKAGE: |

$1249

INCLUDES: ORIGINATION o FULL COLOR 4-PAGE BOOKLET*
(INSIDE B&W) and 4-COLOR TRAY (ARD"
2-COLOR LABEL IMPRINTING® »
JEWEL BOX & SHRINK WRAP  QUICK TURNAROUND
* from your print-teady film (in Roinbo's specs}
ASK FOR QUR FREE BROCHURE!

cp packact: $975

INCLUDES: ORIGINATION ® 1-COLOR 1-PAGE BOOKLET
AND TRAY CARD* @ 1-COLOR (D LABEL*

© JEWEL BOX & SHRINK WRAP ® QUICK TURNAROUND
* from your print-ready film (in Rainbo’s specs}

Rainbo Records and €assettes [=
1738 Berkeley St.* Santa Monica,CA 90404 - (310) 829-3476 - a\
Fax:(310) 828-8765 » www.rainborecords.com *» inferainborecords.com l_l

Research our competition thoroughly,
then come to us & take an additional 5% off on:

DVD 9,5, & 10 Replication
CD (Audio, Video, Rom) Replication
Authoring (MPEG 2&1)

Custom Cut Business cards and shape CD’s, Video Duplication
Warehousing, Distribution, fulfillment in N.Y. & California

Toll Free 1-800-352-7677 ext 222
www.vidtape.com

www.digitalforce.com

SITO CRDE
LTI e TN L O

Im Yl A w])

e

TOTAL CD, CDR, CD-ROM. DVD,_ & CASSETTE PRODUCTION 212-252.93DD in NYC

1-877-DISC-USA the POWER of Excellence

=
TOLL FREE

COMPACT DISCS - 60¢ EACH

DON’T MISS BILLBOARD’S ANNUAL
2001 YEAR IN MUSIC SPOTLIGHT

ISSUE - 12/28/01
FEATURING YEAR-END CHARTS IN EVERY GENRE AND EXPANDED COVERAGE
OF THE YEAR’S MOST NOTABLE ARTISTS AND EVENTS

THIS IS ONE OF THE HOTTEST ISSUES OF THE YEAR SIMPLY BECAUSE IT'S A
COLLECTOR'S EDITION THAT WILL BE HELD ON TO AND REFFERED TO FOR
MANY WEEKS AFTER ITS DEC.21ST STREET DATE
CALL JEFF SERRETTE TODAY TO RESERVE YOUR AD SPACE
1-646-654-4697/1-800-223-7524
EVERY AD WILL BE POSTED ON-LINE & IN THE PRINTED EDITION

AD DEADLINE IS DECEMBER 14, 2001

HAVE A POSITION TO FILL? WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST LOOK NO FURTHER!
BILLBOARD CLASSIFIED

IS THE HIRE AUTHORITY! & NOW THE CLASSIFIED SECTION IS
ONLINE! WWW.BILLBOARD.COM CALL JEFF SERRETTE
@ 646-654-4798/99 FOR MORE INFO

COMPACGT DISKS - Retail-Ready Packages

4/4 color w/ color press proof - no film needed! 1,000 CDs,
4-panel folder & tray card - all color, all panels - $1,525

e Vinyl Records - DMM the cleanest, hottest vinyl sound!
D] Special - 100 records, 7 days, $780!

» Mastering Studio - sp charted hits produced every week!
o Posters & Sell Sheets - 127x1s” color posters, 100 - $169!

Best price... Best service... for 25 Years|

EUROPADISK/LLC

(718) 407-7300 » fax (718) 361-7961 » Major Credit Cards Accepted

full color catalog:

(800) 455-8555

ematl: cd@europadisk.com
www.europadisk.com

1000
COMPACT DISCS
84 EA* 1000

CASSETTES
.64 EA*

g CDR DUPLICATION!
$2.00 each (min. 50)

* IN JEWEL BOX -
FAST TURNAROUND!

*FULLY

PACKAGED!
g CALL NOW! (800) 423-2936
"QILSHﬂﬂé 1015 W. ISABEL STREET, BUI(RBANK, CA 91506

CUSTOM SERVICE  Fax (818) 569-3718 » sales@alshire.com + www.alshire.com

IT'S ABETTER DEAL!| VATIONAL TAPECsD]SC

"ADD ITUP" [110 48th Ave. North - Nashville, TN 37209 AY
1,000 CDs 600.00 1-800-874-4174 ’
1,000 Jewel/Wrap 250.00 Digital Mastering Services - Digital Audio W
1,000 2-Pg Book/Tray 240.00 Duplication - Computer Graphics & 3
$ 1,090.00 SAME DAY SERVICE!

from your CD-Ready Master
& Print-Ready Film

REPLIGATE

NOW

COMPLETE

(on short run €D & Cassette copies)
www ntdc.com o

500 CDs = $ 999

1000 CDs = $1229

RETAIL READY CD PACKAGES
FROM YOUR ELECTRONIC FILES

CALL FOR DETAILS

300 FULL COLOR 11x17 POSTERS

ONLY $99

with Your CD/DVD Package

WA THIRD WAVE MEDIA

WORLD CLASS QUALITY CD & DVD REPLICATION

CALL TODAY FOR A FREE CATALOG

(800) WAVE CD-1

WWW.THIRDWAVEMEDIA . COM
Y a8 | -

REPLICATION / AU'I'II(IHING
PRINTING / DESIGN

[0\ [\ /o

Gall For Low Rates
www.atozmusic.com

212.260.0231

| ) | |

RELEASE YOUR MUSIC VIDEOS ON DVD

REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE
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DUPLICATION/ MUSIC MERCHANDISE
REPLICATION

<>

TAPE & DiIsC

MANUFACTURING ® GRAP“(C DES!GN PRINTING

HIGHEST QUALITY
COMPLETE ozsumeo ncm\ezs
LOWEST PRICES |

CD BOOKLET & J-C’A«B’Pmnrmc

Call for n custom quote.
1-800-989-4487
WWW.MIDWESTDISC.COM
COs + CO-ROM ¢ CO-R « SHAPED CDs + AUDIO CASSETTES

NEED CDs?

the choice is

www. crystalclearcds.com
DIGITAL MASTERING * ART DESIGN + PRINTING * PACKAGING

PLASTIC
DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTEQ

COMPUTER/
SOFTWARE

Reliable Solutions for Retail Stores/
M ] Chains/ One-Stops / Label Companies
S {800)877-1634

Fax: 212-221-9193

Leader in Customer Satisfaction
For over 16 Years.

www.MSOFTNET.com

RecordTrak

Inventory Management
For Record Stores

Fax 203-269-3930
Voice 203-265-3440

The Computer and POS Solution
for the Music & Video Industry

b young

(888)658-7100

Www.youngsystems.com

THE D.J. AND MUSIC SOURCE

462 7th Ave., Ne

York, N.Y. 10018 (212) 695

SINCE 1975 WWW.rockandsoul.com

ROCK AND SOUL

-3953/ Fax (212) 58

MUSIC DEPT.: D.J’s HEAVEN - THE LARGEST SELECTION OF 12°VINYL L.P’s,
CD's and CASSETTES * DISCOUNT PRICES!

PRO D.J. DEPT.: MIXERS * AMPS » SAMPLERS * TURNTABLES » CARTRIDGES

EQ's - DRUM MACHINES » SPEAKERS » CASES + MULTI-TRACKS

T-SHIRTS

@@@%@@?M -sliiris?
Yo re Found il
BﬂGI{ﬂ'ﬂGE

SHION

Worldw:de Dtstrtbutors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

The Essential Tool for

Today’s Working Musician

MUSICIAN'Sb
L GUIDE

TO TOURING
AN

THE 17TH EDITION OF THE
Musician’s Guide to
Tourmg and Promotion

A BILLBOARD PUBLICATION

Includes:
» City by city club directory
e Tapeldisc services
* A&R directory
¢ Music services directory
¢ Music industry websites
¢ And much more
Only $15.95 - ($18.95 overseas).
Order by phone 800-407-6874 or on our website
www.musiciansguide.com
Mention code TGBB when ordering!

PUBLICATIONS

PUBLICITY PHOTOS

hl

LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER

MUSIC MERCHANDISE

LPs o 12” « 45s
LTD. ED. 7" BOX SETS * Picture Discs * Color Vinyl
Tons of current and hard-te-find tities at the

best prices ever! FREE CATALOGS! Ei
Wholesale only. ~M
GOTHAM DISTRIBUTION CORP.

1-800-4-GOTHAM « FAX: (610) 649-0315
2324 Haverford Road « Ardmore, PA 19003

independent record label Putumayo World
Music seeks full-time Business Affairs Ad-
ministrator. Exciting and challenging position.
Will oversee licensing of music for compilation
and other usage, negotiate contract
terms, create royalty statements.

Please email resumes to:

lauren@putumayo.com

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major labe COD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emali: scorplomus@eol.com

Looking for a
record deal ?

FREE inf

iy Talent 2000
"l 800-499-6396

POP SINGER /SONGWRITER /PIANIST
NYC BASED * EXPERIENCED
Looking for Working Band & Solo Gigs
Also seeking musicians for my original project

www.scotthowardmusic.com