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DISASTER DISRUPTS
MUSIC INDUSTRY

Tour Operators Feel Terrorism Impact

BY RAY WADDELL
NASHVILLE-—In the wake of the tragedies of
Sept. 11, the touring industry was effectively
waylaid by a steady stream of cancellations,
postponements, logistical problems, and emo-
tional resistance, resulting in the loss or delay
of millions of dollars in box-office receipts and
performance guarantees in an already flat year.
According to Rodney Eckerman, presi-
dent/co-CEQ of music for Clear Channel Enter-
tainment (CCE), “These incidents are affecting
the economy in all aspects, and that definitely

degree. “I did some research, and even
hack in World War I, people did go out and
do things to get their minds off what was
going on in the world.”

By the weekend following the attacks,
some major performances had resumed,
including Madonna’s tour-ending sold-out
stand at Staples Center in Los Angeles, Back-
street Boys’ arena tour, and treks by Janet
Jackson and Aerosmith. Upcoming itineraries
by such acts as Britney Spears and U2 were
set to go on as planned. Citing the power of

includes live entertainment.” a2 | music and the wishes of President

Besides the obvious and very real | & George W. Bush for a return to nor-
concern of whether both artists and Gooup 22 malcy, most promoters quickly
music fans are ready decided to resume
for such pursuits as e business wherever
live music, the busi- !CLEARCQ"A_HHE!_ (www.famasma.com possible (Billboard,
ness of touring has Sept. 22), and a spir-

also been handcuffed by travel restrictions, as
well as security issues regarding public gath-
erings. While the future remains highly un-
certain in the second week following the ter-
rorist attacks, the concert business is slowly
getting back on its feet.

“The issue now is—are people going to
buy tickets?” says promoter Jon Stoll, pres-
ident of Fantasma Productions in West
Palm Beach, Fla. He thinks they will, to a

it of cooperation among artists, managers,
agents, promoters, and venues prevailed.
“Right now, we’re pretty much business as
usual, moving along as normally as we can,
with a lot of on-sales scheduled for this week-
end,” Eckerman says. Attendance at events has
been affected, some say by as much as 15%.
“We're seeing a higher level of no-shows. It’s
not enormous, but there has been some slip-
(Continued on page 69)

IN OTHER RELATED DEVELOPMENTS

NYC Stores Hope To Reopen : Page 6
Radio Comes To Victims’ Aid: Page 53
Retailers Foresee Sales Return: Page 69

Artists’ Lawyers
Debate Contracts

BY BILL HOLLAND
WASHINGTON, D.C.—As part of its con-
tinuing series on the state of recording con-
tracts, Billboard asked a number of promi-
nent musicians’ attorneys for their
experienced views on contracts,
clauses, and provisions; as well as
on whether contract challenges
will succeed.

Do you think the ongoing Courtney Love
and Dixie Chicks countersuits and the Sept.
5 California State Senate hearing on the

SPECIAL

REPORT

seven-year rule may result in courts and leg-
islatures looking closely at the legality of
record contracts and might be harbingers of
major changes?

Wallace Collins, New York City: Yes,
I hope so. That would be the tri-
umph of right over might. From my
experience in the courtroom, I find
that judges generally take a very dim
view of the agreements in our industry, some-
times bordering on outrage, which is why
(Continued on page 70)

Tending America’s Roots
PBS, Palm Survey The Nation’s Music

BY CHRIS MORRIS

LOS ANGELES—The wide-
ranging, revelatory PBS
series American Roots
Music and Palm Pictures’
complement of related
audio and video products
will test the marketplace
coattails of both Mercury
Nashville’s wildly popular
roots-music soundtrack
O Brother, Where Art
Thou? and PBS’ success-
ful Ken Burns series Jazz
and its spinoff music
collections.

Beginning Oct. 29,
director Jim Brown’s Am-
erican Roots Music will
air on PBS in four weekly
one-hour episodes. Nar-

rated by Kris Kristofferson,
the series surveys the full
range of American vernac-
ular music, from its cross-
pollination in the days
before recorded sound to
its 20th-century flowering
spurred by such techno-
logical advances as radio,
records, and film.
Drawing on a dazzling
array of archival film
footage (much of it hither-
to obscure or unseen) and
newly filmed interviews and
performances by major
roots-music artists, the pro-
grams take in central devel-
opments in the history
of American folk, blues,
(Continued on page 72)
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Lost Highway’s Robert
Earl Keen Hits No. 1
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Radio Holds America’s Hand

BY MARC SCHIFFMAN
Airplay Monitor

NEW YORK—As coverage of the
tragedies that struck New York City and
Washington, D.C., unfolded last week,
the phrase “the new normal” began to
circulate, referring to how the return to
a pre-attack routine would end up some-
how different.

Radio, too, may have a “new normal.”
PDs interviewed about radio’s proper role
as America moves forward think that
their medium has reinforced its bond
with listeners in the wake of the tragedy.
But none could predict when radio would
achieve its “new normal” or what that
would sound like.

“Radio is a medium of emotions,” top
40 WKRZ Wilkes-Barre, Pa., PD Jerry
Padden offers. “It will be a long time
before anyone returns to some type of
normalcy, so we in radio have to be there
as a friend to the listeners.”

Country WPOC Baltimore PD Scott
Lindy says the still-volatile situation is
forcing him to make programming deci-
sions moment to moment. “We don’t
know what’s going to happen. This is far
from over. I can’t tell you what we're
going to be doing tomorrow. If there’s an
air strike, we’ll go back to [continuous
news) coverage.”

Lindy thinks the events in New York
City and Washington, D.C., will be a part
of his station’s programming for a long
time to come. “A daily report from
ground zero in New York City is going to
be a part of the story a year from now.”

R&B WBLS New York PD Vinny
Brown is also making day-by-day pro-
gramming decisions based on “moni-
toring the mood of the city.” Two days
after the event, he “stayed with heavy
info, light, positive music, along with
listener comments,” Brown says. “We
are respectfully and gently easing back
into regular programming in the midst
of everything.”

REINFORCING THE BOND

Many PDs noted that as radio stations
became a place that people could turn to,
they again became listeners’ friends—
reinforcing a bond that had perhaps
weakened. As one e-mail message sent to
the Susquehanna/Dallas cluster stated,
“If it’s got to be bad news, I'd rather have
my friends deliver it.”

WKZL Winston-Salem, N.C., PD Jeff
McHugh agrees. “I truly believe in the
healing power of radio,” he says, but adds
that “this will change music, and it will
probably change radio forever. There will
be a dramatic shift in the charts as the
emotion of the audience this week is no
longer reflected in the music of last
week. I look for music to take on a more
somber, introspective, and perhaps an
angrier tone.”

Similarly, Keymarket VP of program-
ming Frank Bell says, “For whatever rea-
son, music with more [lyrical or musi-
cal] substance tends to be more popular
in times of turmoil and uncertainty.”

Modern AC KVSR Fresno, Calif., PD
Mike Yeager also is predicting a long-
term change. He doesn’t think radio will
return to the way it was a few weeks ago
“anytime in the very near future.” And he
thinks that the disaster reinforced radio’s
role. “Listeners will use us differently in

the future. We’d turned into a utility
[that listeners took for granted). Tuesday
morning [Sept. 11], people started using
us as a connection to the world again,
looking to us for answers and help.” He
says that this had not happened for the
medium in a long time. “Somewhere
along the way we lost that. We are there
[again] now.”

ONE NATION, UNDER RADIO
Consultant Alan Burns echoes those
sentiments. “Radio is helping bring the
nation together,” he says, “reassuring

Americans that life does indeed go on and
giving them the opportunity to voice their
feelings and hear their neighbors. We are
the coffeeshop of the global village, and
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the message is, ‘It’s going to be OK—we
are strong and proud and united.””
Randy James, OM of Radio One’s
rhythmic top 40 KTTB Minneapolis, says,
“We are at our best when things are at
their worst. We should never forget how
we have programmed in these times, for

‘Radio is a medium of
emotions. It will be a long
time before anyone
returns to some type of
normalcy, so we in radio
have to be there as a
friend to the listeners.’
—JERRY PADDEN,

WILKES-BARRE,

this is the true way to program and oper-
ate radio stations—from the heart.”
Yeager agrees that if anything posi-
tive can come out of this tragedy, it’s
that perhaps corporate execs will return
more autonomy to PDs, who suddenly
regained the ability to pull commercials
and promotions. “It was instinctive
what the PDs did, and it just took some-
thing shitty like this to make it hap-
pen,” he says. “It was good for radio.”

GAUGING THE AUDIENCE’S MOOD

In order to gauge public reaction mov-
ing forward, Lindy says, “I encourage my
staff to go out to eat, go out among the
public, go out into the world, pick up a
jug of milk, see people playing tennis,
compare prices on cans of soup. Life is
going on. We had the five minutes of
silence, [and when I looked out the win-
dow], there was a security guard out
there checking license plates to make
sure nobody exceeded the two-hour park-
ing [limit]. It made me realize life is
going to press on in this country. People
have to go and do their jobs.”

And as one record executive notes,
“Music is one of the greatest salves for
the soul. People will be searching for
peace; many will find it in music.”

Clear Channel/Miami’s Web site is

starting to log postings asking for new
music, marketing director Camie Dun-
bar says, “because they need a lift.”
R&B combo WTLC/WHHH Indianapo-
lis PD Brian Wallace agrees about the
value of music, and he doesn’t think the
face of radio will necessarily be forever
changed. “We can still continue to pro-
gram—to a degree—Ilike we did before
Tuesday, Sept. 11. [We’ll] just make prop-
er ‘adjustments’ to fit the moment,” Wal-
lace says. “Radio’s job, even before this
incident, was to entertain and inform its
listeners. This must continue.”

SEEKING A BALANCE

Top 40 WFBC Greenville, S.C., PD
Nikki Nite is searching for the balance.
“While this week is not the time to pro-
mote a party atmosphere on your sta-
tion,” she says, “in the coming weeks,
people will want entertainment as long
as they are also getting the information
that matters to them from a local stand-
point. I don’t think it’s the music’s
tempo that is an issue—it is what you
are doing between the records, to be rel-
evant to the way this is affecting your
community and the world.”

Modern rock CIMX (89X) Detroit PD
Murray Brookshaw says, “At this time,
it’s important for 89X to provide relief
from the extreme sadness and anxiety of
the tragedy. We can be an escape for a
moment, minute, or a half-hour. It’s our
job now to help provide an environment
for recovery.”

Meanwhile, radio tried to comfort lis-
teners with songs that expressed listen-
ers’ sorrow, outrage, and patriotism fol-
lowing the attacks. As it was during the
Gulf War, the song many reached for
was Lee Greenwood’s 1984 anthem “God
Bless the USA.” But new songs also cap-
tured the spirit of the country, includ-
ing Enya’s “Only Time” and Enrique
Iglesias’ “Hero.”

“God Bless the USA” received airplay on
stations as far afield formatically as hip-
hop WIMN (Jam’n 94.5) Boston and top
40 WHYI (Y100) Miami, which is pressing
CDs of its custom version of the song and
distributing it at client locations and on
the air, according to Dunbar.

Like “God Bless the USA,” many of the
songs seen in Sept. 12 BDS figures—and
cited by programmers—were songs that
had been used before as an expression of
patriotism or in times of tragedy. And, in
what has become a now-common prac-
tice, those songs and numerous others
were interspersed with news actualities
and listener calls related to the tragedy
on many stations, although some PDs
deliberately chose to forgo that route.

Among the stalwarts, Whitney Hous-
ton’s “The Star Spangled Banner"—now
joined by a Faith Hill version—were
cited by numerous PDs. Other songs that
showed considerable BDS increases were
Sarah McLachlan’s “Angel” and “I Will
Remember You,” Garth Brooks’ “The
Dance” and “If Tomorrow Never Comes,”
Eric Clapton’s “Tears in Heaven,” Vince
Gill’s “Go Rest High on That Mountain,”
Bette Midler’s “From a Distance,” and
country artist Steve Wariner’s “Holes in
the Floor of Heaven.”

Marc Schiffman is managing editor of
Top 40 Monitor. Airplay Monitor editor
Sean Ross also contributed to this report.
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AFRO CELT SOUND SYSTEM Vqume 3: Further In Tme

AMERICAN MUSIC: While the tragic events of Sept. 11 are still rever-
berating, this issue’s charts reflect the desire of Americans to hear
patriotic songs (see Singles Minded, page 55). Lee Greenwood’s 1991
hit “God Bless the U.S.A.” (MCA) makes its first appearance on The Bill-
hoard Hot 100, entering at No. 16. It’s Greenwood's highest placing
on that chart. having peaked at No. 53 with *1.0.L.” and No. 96 with
“Somebody’s Gonna Love You." both in 1983. “God Bless the U.S.A.”
didn't chart upon its first release in 1984, but it did manage to reach
No. 30 on Hot 100 Singles Sales during the Gulf War in 1991.

Further down the Hot 100, Whitney Houston's version of “The
Star Spangled Banner™ (Arista) re-enters at No. 50. Houston per-
formed the song at Superbowl XXV in January 1991, and her live
recording peaked at No. 20 that March.

Three other songs played in connection with the attack move up
or debut on the Hot 100. Enya’s “Only Time" (Reprise) advances 27-
18 to become the biggest hit of her career, surpassing the No. 24
posting of her first single, 1989's “Orinoco Flow (Sail Away).”

Enrique Iglesias’

“Hero" (Interscope) debuts at No. 44, and U2’s

“Stuck in a Moment You Can'’t Get Out Of" (Interscope) at No. 62.
On Hot Country Singles & Tracks, Greenwood's “God Bless the
U.S.A.”” matches its Hot 100 position by re-entering at No. 16. The
song peaked at No. 7 in 1984. Faith Hill’s version of “The Star Span-
gled Banner” (Warner Bros.) is new at No. 35.
On Hot R&B/Hip-Hop Singles & Tracks, Houston’s “The Star

Spangled Banner” is a new entry at No. 54. It is the first time her ver-
sion has charted on an R&B list.

It had been expected that Ray Charles’ take on “America the Beau-
tiful” would debut on some charts. But despite frequent airplay on TV
newscasts and a simultaneous one-time play on radio stations around
the country. there weren't enough spins to bring the song back onto
a Billbourd chart. Recorded in 1972, the song peaked at No. 98 on
the R&B singles chart when it was released as a single in 1976.

SIX OUT OF SEVEN: For the third time in the history of The Billboard
200, six of the top seven slots are held by albums debuting on the
chart. This first happened the week of Oct. 17, 1998, and again the
week of Dec. 5, 1998. By a strange coincidence, the artist who entered
at No. 1 the week of Oct. 17, 1998, was Jay-Z, with Vol 2. .. Hard
Knock Life. Jay-Z tops this issue’s list, too, with The Blueprint (Roc-
a-Fella/Def Jam). And Mariah Carey debuted at No. 4 the week of Dec.
5. 1998, with #7s, and opens at No. 7 this time with Glitter (Virgin).

One of the artists debuting in the top seven is Bob Dylan, with his
highest-debuting album ever, Love and Theft (Columbia). Entering
at No. 5, it’s Dylan’s highest-charting set since 1979, when Slow
Train Coming went to No. 3. Love and Theft is the 43rd Dyian album
to chart and the 10th to reach the top five.

More Fred Bronson each week at www.billboard.com.
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BY WAYNE HOFFMAN

NEW YORK—Just as the curtain
was due to rise on Broadway’s new
season, the World Trade Center
attack threw the Great White Way
into turmoil.

The incident had some impact
immediately. All shows went dark
Sept. 11 and 12, costing producers
a reported $3 million. During that
time, the first new musical of the
Broadway season—Urinetown—
delayed its scheduled Sept. 13 open-
ing by one week.

But now that theaters have re-
opened—with marquees dimmed
and curtain calls of “God Bless Amer-
ica”—it seems the damage may run
deeper than anyone anticipated.

Jed Bernstein, president of the
League of American Theatres and
Producers, notes that September is
traditionally a slow month and that
the weeks around Rosh Hashana and
Yom Kippur are the softest. But even
so, he notes, “combined with this
tragedy,” this week’s business was
unusually grim.

With daily box-office receipts

In The News

¢ Bob Romeo, executive VP
of TBA’s fairs and festivals
group in Crescent, Iowa, has
been elected chairman of the
Academy of Country Music’s
board of directors for the sixth
time. He previously held the
position from 1993-1998. Gayle
Holcomb, VP of the William
Morris Agency in Beverly Hills,
Calif., has been elected vice
chairperson.

® Mosaic Media Group—the
Los Angeles-based music and
film company comprising Atlas/
Third Rail Management, Third
Rail Records, Family Tree En-
tertainment, and other busi-
nesses—has launched a music
publishing division. Mosaic
Music Publishing will be head-
ed by Lionel Conway, who will
serve as president. A former
president of Island Music and
then PolyGram Music, Conway
was named chief and partner in
Maverick Music in 1992 and
since 1999 has run his own pub-
lishing company. Atlas/Third
Rail clients include Alanis
Morissette, Goo Goo Dolls, Macy
Gray, OutKast, and Green Day.

¢ Luigi-Theo Calabrese has
been named president of Walt
Disney Records Worldwide and
Disney Music Publishing. Cal-
abrese joined Disney last year
| after serving as chairman/CEO

of the label LTC/Tristar.

]

down as much as 80%, several
shows posted closing notices with-
in days of reopening, including a
few straight plays and two musi-
cals: Kiss Me, Kate and The Rocky
Horror Show.

When air travel tumbled, big-
budget musicals that depend on
out-of-towners to fill seats were hit
hardest; after years of success, such
long-standing hits as Rent, Les
Miserables, and The Phantom of
the Opera are suddenly facing clo-
sure if producers and theatrical
unions can’t reach agreements on
how to cut costs quickly. For the
week ending Sept. 16, these three
veteran musicals played at just
29.5%, 31.6%, and 42.9% capacity,
respectively.

Even Mel Brooks’ The Producers
—currently the hottest ticket on
Broadway—has received hundreds
of cancellations, although audience
hopefuls have lined up outside that
box office to keep the show playing
at 82.7% capacity.

Two major fall openings have
already been called off, for different

BERNSTEIN

reasons. Goodspeed Musicals’ pro-
duction of Andrew Lloyd Webber’s
By Jeeves, due for a Broadway bow
Oct. 28, has been “postponed indef-
initely” after producers pulled out,
fearing a poor economic climate.
Stephen Sondheim’s Assassins
had its Broadway premiere post-
poned—for the second time—
because of its content. The musical,
with book by John Weidman, is
about people who killed, or tried to

Retailers Move To Reopen,
Aid Displaced Employees

BY BRIAN GARRITY
NEW YORK—In the wake of store
losses and protracted store clos-
ings due to the World Trade Cen-
ter (WTC) tragedy, Borders Group,
Musicland Stores, and J&R Music
World are, depending on their
individual situa-
tions, either try-
ing to find new [
posts for dis- B

placed employees
or reopen shut-
tered locations.

Borders, which
lost its WTC loca-
tion, is finding
new jobs internal-
ly for the store’s
110 employees.
The 30 staffers
who were in the
store during the
incident were not
harmed.

Borders expects
to place its staff in
other Borders and
Waldenbooks lo-
cations in the ared.
Borders will also
file an insurance

The windows are boarded up at the
J&R Music World store near City Hall
in lower Manhattan. One of New York
City’s flagship music retail outlets, the
store sustained damage from the Sept.
11 attacks on the World Trade Center
and is one of several downtown busi-
nesses sectioned off behind a police
barricade. (Photo: Wes Orshoski)

said that Musicland is making efforts
to find jobs at other Sam Goody and
Sun Coast video locations in the New
York City market.

In a Sept. 18 earnings announce-
ment, Musicland parent Best Buy did
not provide information on the finan-
cial impact from
the loss of the
store. The compa-
ny is calling for
flat third-quarter
comparable-store
sales at Musicland
overall and single-
digit comp gains
in its fiscal fourth
quarter. A second
Sam Goody store
in the nearby
South Street Sea-
§ port, which has
{ been closed since
Sept. 11 due to a
lack of power and
phone service,
remained closed
at press time.

J&R Music,
which is just
blocks away from
the WTC, is

claim regarding
the location, which it expects to be
fully covered. The company said in a
statement that it anticipates financial
performance to be in line with exist-
ing third-quarter expectations.

The Sam Goody location that
Musicland lost in the WTC employed
20 people. A company spokeswoman

closed and being
used as a headquarters for search
and rescue efforts by the New York
Fire Department, the National Assn.
of Recording Merchandisers reports.
J&R’s Web site and mail-order cata-
log business are operational. A time
frame for reopening the store has
not been announced.

kill, American presidents. After an
off-Broadway run, its 1991 Broad-
way transfer was scuttled when the
Gulf War broke out; producers said
the subject matter was too sensitive.
After 10 years in limbo, a Round-
about Theatre Company production
of Assassins was due to open at the
Music Box Theatre this November.
But, following last week’s terrorist
attacks, producers again decided
that this is “not an appropriate time”
for the show, in which one charac-
ter sings that he’s going to “drop a
747 on the White House.” No new
opening date has been set.
Roundabout artistic director Todd
Haimes tells Billboard, “1 still really
want to do the musical, so in that
sense it's a postponement rather
than a cancellation. But it definite-
ly won’t be produced this season.”
Aside from such blockbuster new

shows as The Producers, Haimes
says, Broadway will likely see lasting
damage from the World Trade Cen-
ter incident for as long as tourism is
weak. “For shows that make small
profits, even a downturn of 10% or
20% can be catastrophic.”

Low box-office sales notwith-
standing, Haimes continues, not-
for-profit companies like Round-
about may also feel the effects of
declining contributions from
patrons, as New Yorkers feel less
financially secure.

But even as producers brace for
further closures and financial loss-
es, Bernstein stresses that the
show must go on. “It would be
naive to suggest that everybody will
live happily ever after,” Bernstein
tells Billboard. “On the other hand,
Broadway is not closing up. We’re
going on with business.”

Market Watch

A Weekly National Music Sales Report

2000
537,821,000
497,170,000

40,651,000

Total
Albums
Singles

2000
cD 441,445,000
54,553,000
1,172,000

Cassette
Other

11,952,000
12,564,000
<4.9%

11,580,000
12,161,000
<>4.8%

372,000
403,000
<1.1%

2001
516,356,000 (=4.0%)
490,944,000 (<1.3%)
25,412,000 (=37.5%)

2001
454,990,000
35,000,000
954,000

(=3.1%)
(=35.8%)
(=18.6%)

13,228,000

<9.6%

12,212,000
<5.2%

1,016,000
<63.4%

O-DATE TOTA ;V-Yl:,:]:f‘c‘,{oltTﬂj": IC REGI oj.

2000
28,478,000
72,731,000
71,753,000
31,950,000

100,529,000
71,717,000
37,072,000
90,125,000

ROUNDED HGURES

2001
29,473,000 (=3.4%)
76,108,000 (=4.4%)
84,727,000 (<8.2%)
34,395,000 (=7.1%)
102,711,000 (=2.1%)
83,321,000 (<6.7%)
36,904,000 (=0.5%)
90,182,000 (=0.1%)

FOR WEEK ENDING 91601
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Labels, Artists Await Decision On Latin Grammy Awards

BY LEILA COBO

MIAMI—More than a week after the
Latin Grammy Awards were post-
poned in the wake of the terrorist
attacks in New York City, Pennsyl-
vania, and Washington, D.C., the
Latin Academy of Recording Arts
and Sciences (LARAS) and the
National Academy of Recording Arts
and Sciences (NARAS) had yet to
announce a decision regarding the
fate of the awards show.

The implications of the postpone-
ment—or possible cancellation—
have been felt at all levels by a Latin
music industry that put consider-
able effort into mobilizing artists
and executives from Miami—where
the Grammys were first slated to
take place—to Los Angeles.

Although NARAS president/CEQ
Michael Greene says that the awards
themselves will be handed out this
year, sources say that the telecast of
the ceremony may be called off. At
press time, neither LARAS nor
NARAS officials would confirm this.

“CBS wants to do [the telecast],
the [producers] want to do it, and
we want to do it,” Enrique Fernan-
dez, executive VP of LARAS, tells
Billboard. “The problem is, doing it
represents a massive investment on
[the Academy’s] part. Remember,
our corporate sponsors are dry. That
money is spent.”

Already labels are tallying unre-
coupable losses—in some cases in
the hundreds of thousands of dol-
lars—that were compounded by

RECORD COMPANIES: David Agnew
is promoted to senior VP of the
Buena Vista Music Group in Bur-
bank, Calif. He was senior VP of busi-
ness and legal affairs for Hollywood
Records, Lyric Street Records, and
Mammoth Records.

Gary Fisher is promoted to sen-
ior VP of video promotion/TV pro-
gramming for Columbia Records
in New York City. He was VP of
video promotion.

Alan Oreman is named senior VP
of promotion for Gold Circle Records
in Los Angeles. He was VP of pro-
motion for Almo Sounds.

Dane Venable is promoted to VP
of marketing/artist development for
Elektra Records in New York City. He
was senior director of marketing.

Renée Bell is promoted to head of
A&R for the RCA Label Group in
Nashville. She is also VP of A&R.

Shante’ N. Paige is named VP of
A&R for Motown Records in New
York City. She was director of A&R
for Kedar Entertainment.

Carolyn Javier is named VP of busi-
ness affairs for Hollywood Records in
Burbank, Calif. She was a senior asso-
ciate in the music department at
Mitchell, Silberberg & Knupp.

Extasy Records International
names Eric Baker as VP of alterna-
tive and rock promotion, Steven Zap
as VP of adult and top 40 promotion,
and Ritch Bloom as director of triple-
A promotion/national promotion,
West Coast, in Los Angeles. Extasy

Records International also names
William Marion as national director
of promotion, East Coast, in New
York. They were, respectively, nation-
al director of promotion for Road-
runner Records, VP of promotion for
MCA Records, director of West Coast
promotion/marketing for Artemis
Records, and New England advertis-
ing manager for Us magazine.

Don Eason is named senior
national director of R&B promotion
for MCA Records in Santa Monica,
Calif. He was VP of R&B promotion
for Qwest Records.

ArtistDirect appoints Jimmy
Barnes to senior director of rock pro-
motion and Ann Carloss to West
Coast regional promotion in Los
Angeles. ArtistDirect also appoints
Steve Walker to Northwest regional
promotion in Seattle. They were,
respectively, head of rock for Joel
Denver’s All Access Music, West
Coast regional promotion for Rest-
less Records, and national promotion
director for Virgin Records.

Michelle Caputo is named retail
marketing manager for Mammoth
Records in New York City. She was
Southeast regional sales/marketing
manager for TVT Records.

RELATED FIELDS: Erika Elliott is
named director of urban music for
Sounds of Brazil Productions
(S.0.B.’s) in New York City. She was
coordinator of strategic business
development for RCA Records.

SRR

prolonged hotel costs. In addition,
many marketing plans contingent
upon Grammy wins or performanc-
es during the telecast have been
placed on hold, affecting sales for
the fourth quarter.

“We've lost a lot of momentum,
and there's been a lot of wear and
tear—both physical and economical
for the industry and the artists who
traveled so far to get there,” says
Rafael Gil, president/CEO of EMI
Recorded Music, Latin, who never-
theless said he'd support future
Grammy editions.

Two EMI artists, Thalia and Hevia,
were scheduled to perform at the
awards show, and both performanc-

es were anticipated to result in retail
sales for their current discs.

Beyond the show itself, some
thought it was important to an-
nounce the winners as soon as
possible. “There’s such great expec-
tations, it’s important to let people
know [who won],” says Jesus Lopez,
chairman of Universal Music Latin
America/lberian Peninsula, whose
marketing campaign for seven-time
nominee Juanes in Spain is now on
hold pending the results of the
Grammys. “The performance itself
greatly affects sales in the U.S. mar-
ket, but just winning a Grammy
helps in all territories.”

On Sept. 19, Fernandez said that
the Academy is reviewing several
alternatives, including a televised
show in the U.S.—with a target date
of Nov. 30—and a private ceremony.
Sources also say Mexican network
Televisa is interested in putting
together the show in Mexico.

“Regardless |of what happens],
we're behind the Grammys, and in
one way or another we’ll support the
event in November or whenever it
takes place,” says Eduardo Bautista,
executive president of the Society of
Writers and Publishers, which has
been fundamental in obtaining sup-
port for the Latin Grammys in Spain
and whose economic loss after trans-
porting dozens of people to L.A. is

described by Bautista as “enormous.”

“We’re conscious that the victims
of this attack have lost much more,
and a spirit of understanding and
solidarity allows us to justify our
support,” Bautista adds, echoing the
sentiments of everyone interviewed.

“The Latin Grammys are an in-
dustrywide effort, and we feel re-
sponsible,” Ifiigo Zabala, president
of Warner Music, Latin America,
says. “Not only was it going to be a
wonderful show, but it’s the second
{Latin Grammy]| ceremony. Not
doing it would be a mistake.”

For purely logistical reasons,
including artists’ schedules, repli-
cating that show will be difficult.

Moreover, many in the industry
expressed surprise at the Academy’s
lack of communication with strand-
ed members who struggled to find
ways to return to their homes—
many overseas—after the L.A. cere-
mony’s postponement.

“Needless to say, we're talking
about the irreplaceable loss of lives,”
one source says. “But there has been
absolutely no communication |[from
the Academy] to date. No explana-
tions and, more important, no
attempt to get our opinion or listen
to options from the many people
who went to L.A. with much effort.”

NARAS officials did not return
calls for comment by press time.

Manilow Leaves Ansta For Concord

BY MELINDA NEWMAN

1.OS ANGELES—After 25 years with
Arista Records, Barry Manilow has
signed with Concord Records. The
move signifies not only a major shift
for the singer, but also a new direction
for the record company, whick is
known primarily as a jazz label.

“It's a natural evolution for the label
to want to expand beyond and build
upon our jazz roots,” says Concord
Records president Glen Barros. “Sign-
ing Barry is a huge deal for us. This is
the direction we want to go in.” Con-
cord artists include Rosemary Clooney,
Diane Schuur, and Susannah Mc-
Corkle. It has joint ventures with Peak
Records and Stretch Records.

Although Barros says the deal
wasn't finalized until May, Manilow
says he began considering Concord
more than a year ago as Arista was in
transition: Founder Clive Davis was
being ousted from his post, and Anto-
nio “L.A.” Reid was being brought in.
“The whole thing with my dear friend
Clive happened overnight seemingly,”
Manilow recalls. “I think all of us at
Arista found ourselves in limbo for a
couple of months.”

During this upheaval, Manilow says,
he became aware of Concord. His
friend Monica Mancini was recording
an album for the label of Johnny Mer-
cer tunes, many of which Mantlow had
written melodies for.

“This was a new kind of record peo-
ple,” says Manilow, who has recorded

MANILOW

a number of jazz-oriented albums,
including 1984’s 2:00 AM Paradise
Cufe, 1987's Swing Street, and 1994's
Singin’ With the Big Bands. “Usually
the record people I've encountered are
talking about current singles, who's
hot, who’s bombing, [and] who's sell-
ing, and I was talking to [Concord
executives| about our favorite jazz
tunes and musicians and arrange-
ments. [At that point] I didn’t know
where Clive was going or where Anto-
nio was taking the label—I just knew
I wanted more of this.”

After having dinner with the top
Concord executives, Manilow says he
asked his manager Garry Kief, “Does
this company have what it takes to
promote an album of mine?” Kief
came back to Manilow and said the
label was qualified.

Manilow’s concerns were under-
standable. According to the Recording
Industry Assn. of America, Manilow
has sold more than 21 million albums

in the U.S. alone. The best-selling
record in Concord’s 28-year-history is
the Rippingtons’ 2000 Peak/Concord
set, Life in the Tropics, which has sold
around 110,000 units in the U.S.,
according to SoundScan.

“We’ve been gearing up all along for
something like this, and having Barry
gives us that much more urgency,” Bar-
ros says. “We've doubled our staff in the
last couple of years, we work with a lot
of independents, but as we go along,
we're adding the pieces we need.” Con-
cord is distributed in the U.S. by Inno-
vative Distribution Alliance; it utilizes a
number of distributors throughout the
rest of the world.

Manilow’s label debut, Here at the
Mayflower, is his first album of origi-
nal material in more than 10 years.
Out Nov. 13 in the U.S,, the pop-ori-
ented concept album’s songs illustrate
the lives of people who live in an imag-
inary apartment building. “The idea
allowed me and my collaborators to
write songs a bit deeper than a 32-bar
love song. It’s about characters.”

Although singles haven't been cho-
sen, Barros says, a track will go to AC
radio, while another selection will be
serviced to jazz/AC.

Arista declined to comment offi-
cially for the story, but a source says
that the parting with Manilow was
amicable and that under the termina-
tion agreement, Arista has the right to
request two greatest-hits packages
from the performer.
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BY CARLA HAY
NEW YORK—After deals with two
previous record labels went astray,
singer/songwriter John Ondrasik
admits he was feeling pretty sour
abeut the music business.

Yet the radio and video success of
his single “Superman (It’s Not Easy),”
on Aware/Columbia, has at last sweet-
ened the pot for the artist, whose
nom de guerre is Five for Fighting.

“I was very angry,” Ondrasik ad-
mits of the time he began writing
songs for his current America Toun
album, “butI'mata
different point in
my life now.”

Five for Fighting
was first signed to
EMI, which released
the act’s debut al-
bum, Message for
Albert, in 1997, But
then EMI's U.S. label
shuttered that year.
The artist then land-
ed at Island, but be-
fore a second album
could be released,
Island underwent a
corporate upheaval
when parent Poly-
Gram merged with

ing at No. 37; the album rose to No.
1 in the Sept. 8 issue. It reached
Heatseekers Impact status when it
rose from No. 103 to No. 92 on The
Billboard 200 in the Sept. 15 issue.
The album is at No. 82 this issue.
Fueling interest in the

Five For Fighting Perseveres
With Aware/Columbia Hit

“Superman” has been gaining air-
play, particularly at adult top 40
radio; it has reached the top 10 on
the Billboard Adult Top 40 Tracks
chart. The song’s video is garnering
play on MTV, MTV2, and VH1, which
has selected Five for Fighting to be
part of its Inside Track promotion for
artists on the rise.

Columbia senior VP of marketing
and media Larry Jenkins says, “Artist
development starts with the artist.
John has been working hard, by
touring nonstop and doing a lot of
in-store appearances
and radio interviews.
He also personally an-
swers the e-mail he
gets from fans.”

Before Five for
Fighting’s commercial
radio airplay started to
flourish, Columbia
placed the act’s music
on such TV shows as
NYPD Blue and Daw-
son’s Creek. Several TV
appearances have also
boosted Five for Fight-
ing’s profile. Ondrasik
has been featured on
The Tonight Show
With Jay Leno, Access

Universal in '98. Hollywood, and CNN's

Released in Sep- ; Showbiz Today. Other
tember 2000, Amer- JOHN ONDRASIK OF appearances are sched-
ica Town didn’t FIVE FOR FIGHTING uled for The Rosie
enter the Heatseek- O'Donnell Show and
ers chart until the July 28 issue, bow-  the PBS show Life 360.

“From day one, Aware, Columbia,
and EMI Music Publishing have been
passionate about my music,” On-
drasik insists. “I made America Toun
on my own terms, and I knew my
music wasn't going to be the easiest

thing to break at radio, and

album, “Superman (It’s Not
Easy)” is a tale of a man
dealing with feelings of
being a vulnerable hero.
The song has touched a
chord with people living in
a world where we are ex-

it'’s been an uphill battle.”
Dennis Armstrong, pop/
rock buyer for Tower Rec-
ords in Boston, says Amer-
ica Toun has a sound that
should appeal to fans of
such acts as Ben Folds Five

pected to be overachievers,

says Chris Patyk, assistant PD/MD of
adult top 40 station KYSR Los Ange-
les: “When people listen to the lyrics
of the song, it hits them in a place
they don’t expect to be hit.”

Much of the rest of the piano-
based pop/rock on America Toun has
amellow tone, with themes of over-
coming despair. Patyk adds, “Five for
Fighting is a perfect example of song-
writers coming back in style. This
artist’s story is an inspiration to any-
one who's had setbacks in life.”

and Train—a sound that
he thinks is ripe for further attention.

Ondrasik, a native of Los Angeles’
San Fernando Valley, is managed by
Jim Grant of JGM and booked by
New York City-based Little Big Man
Booking. The artist’s songs are pub-
lished by Five for Fighting Music/
EMI Blackwood Music (BMI).

The next single from America
Town will be a rerelease of “Easy
Tonight,” scheduled for next year,
as “Superman” continues to gain
momentum.

ARTIS Ta &MUBIG

Herbie Hancock Rocks It Again

Via His Own Transparent Label, Veteran Keyboardist Reunites With Bill Laswell

BY MICHAEL PAOLETTA

NEW YORK—After four decades at
the keyboard, Herbie Hancock still
needs to be on the cutting edge. “It’s
part of my nature,” he insists. “I get
excited when trying out new stuff,
whether it be an idea or equipment. It
stimulates my juices.”

A standards-setting jazz composer,
a key collaborator with Miles Davis,
and a jazz-fusion pioneer (as well as a
multi-Grammy Award winner and cur-
rent host of BET Jazz network’s Future
Waves) the 61-year-old Hancock has
influenced musicians worldwide. In
particular, he has been a signal force
for erasing musical boundaries
through his ever-evolving experiments
in acoustic and electronic jazz, funk,
R&B, and dance.

With the Sept. 25 release of his new
album Future2Future on the RED-
distributed Transparent Music (the
New York City-based label he co-owns
with his manager David Passick and
former Verve president Chuck Mit-
chell), Hancock continues to keep the
musical borders open, with a land-
scape that intertwines live jazz instru-
mentation with electronic wizardry
while traversing drum’n’bass, hip-hop,
left-field, and house styles.

Hancock co-produced Future2-
Future with producer/bassist/remix
guru Bill Laswell—the keyboardist’s
partner for the massively influential
1983 Columbia album Future Shock
and its international hit single, “Rock
It.” Also contributing to the collabora-
tion are such club-rooted DJs/produc-
ers as Rob Swift (“This Is Rob Swift”),
A Guy Called Gerald (“Black Gravity”),
and Carl Craig (“Kebero Part 1”).

“To be honest, it was Bill who told
me that [ had influenced many dance
and electronic DJs and producers,”
Hancock says. “I didn’t have the back-
ground as to what had been estab-
lished. Without Bill, I'm not sure if
would've fully understood the effect
my music has had on the genre.”

Upon this realization, and after talk-
ing to numerous club artists, Hancock
was also taken aback to learn that
while many in the dance/electronic
community were influenced by
Future Shock, even more interest sur-
rounded earlier recordings like 1973’s
Sextant (Columbia) and the rare track
“Nobu.” Hancock explains: “It com-
pletely surprised me that these DJs
and producers were familiar with this
earlier stuff, especially ‘Nobu,” which
appeared on an album [Dedication)
that only came out in Japan.”

Detroit techno producer/DJ Craig
was re-introduced to Hancock’s music
several years ago when a friend played
him “Nobu.” Craig says, “It was impro-

vised electronic music—like nothing
I'd heard before. He's always been an
innovator——and not only as a musician
but as a sonic craftsman, too.”

Issued in Japan in July via the JVC
label, Future2Future also includes sev-
eral of Hancock’s veteran jazz part-
ners—including saxophonist Wayne
Shorter, who played in the second
great Miles Davis Quintet with Han-
cock, as well as on many Blue Note ses-
sions with him. Another Davis '60s
quintet veteran, the late drummer
Tony Williams, is featured on a track
named after him. Drummer Jack

HANCOCK

DeJohnette and bassist Charnett Mof-
fett also appear on the album.

Many of the tunes—written mostly
by Hancock and Laswell (published by
Hancock Music and Nation Music,
both through BMI)—are partnered
with words and vocals from a handful
of singing stylists, including bold new
Ethiopian diva Gigi (“Kebero” parts 1
and 2), Chaka Khan (“The Essence”),
Dana Bryant (“Tony Williams”), and
Imani Uzuri (“Be Still”).

SPONTANEOUS, NOT ANALYTICAL

According to Hancock, a practicing
Buddhist, he had one requirement for
the recording of Future2Future: “It all
had to come from the immediate,
spontaneous part of the brain, not the
analytical part. It had to come from
the heart, with feelings, emotions. And
in the end, the album accomplished
even more than I set out to achieve.”

Hancock and Laswell treated the
album as a true collaboration. “The key
word throughout the entire process
was ‘sense,’ ” Hancock explains. “You
know, having a sense of where you
might want to go musically but always
leaving the door open for change.
Sometimes, the music itself dictates
where it wants to go. We both admire
that element, that surprise.”

Laswell concurs, adding, “We ‘re-

construct’ from traditional composi-
tion. I'm responsible for the basic
tracks and concepts, the project’s land-
scape, while Herbie is the improviser.
And while we may have disagreements,
we always come to a compromise.”

On hearing this, Transparent Music
co-owner/co-founder Mitchell smiles.
“Don’t think that because Herbie
makes an electronic record that it’s
going to sound like a typical electron-
ic record,” he says. “It’s a hybrid, which
perfectly fits both Herbie and Bill.”

Mitchell envisions the album’s tar-
get audience as “sophisticated
younger adults whose musical tastes
are nurtured by the club scene. These
are people always looking to embrace
new directions in music—something
Herbie has always done.”

The label has engaged New York
City-based Giant Step Promotions to
service the album’s first single, “The
Essence” (with remixes by LTJ Bukem,
DJ Krush, and Joe Claussell), to club
DJs. The single, which is only available
on 12-inch vinyl, streeted Sept. 18.
Giant Step is also handling street-team
marketing in 10 key markets.

As for radio, Mitchell realizes it’s
tricky. “I'm aware that commercial and
noncommercial jazz radio won’t
embrace this,” he says. “So, we sent the
album to select Internet, NPR, and col-
lege stations earlier this month.”

Jeannie Hopper, DJ/host of WBAI
New York’s Liquid Sound Lounge, says
that she is already playing “Kebero Part
1,” “Tony Williams,” and “Be Still.”
Hopper says she finds Future2Future
“a trip down historical genius lane.”

In addition to Giant Step, Transpar-
ent Music has aligned itself with Los
Angeles-based Hal Bringman PR for
cyber-marketing and tech tie-ins,
which includes promotions through
AOL and Artist Discovery Network.
AOL visitors can now download, at no
cost, one of Bukem’s mixes of “The Es-
sence.” On the album’s release date,
AOL members will be able to stream
the entire album for one month. Fur-
thermore, Mitchell says Hancock is
scheduled to program one of AOL's
music channels. Sept. 25 will also see
the launch of Future2future.com,
where fans will find general informa-
tion, links, and musical streams of new
and alternate mixes.

In November, Hancock, who played
several summer jazz festivals in
Europe, is scheduled to embark on a
two-month European tour, followed by
a U.S. trek early next year. Scott
Southard of International Music Net-
work in Gloucester, Mass., handles
Hancock’s U.S. bookings, while Rob
Hallett of London’s Mean Fiddler han-
dles international markets.
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Rapper/Actor Ja Rule Is ‘Livin’ It Up’

New York Native Duets With Case, 2Pac On New Murder Inc./Def Jam Set

BY RASHAUN HALL

NEW YORK—What a difference a year
makes. Last year at this time, Ja Rule
was readying to drop his sophomore
set, Rule 3:36. Although he was already
a star in hip-hop circles, thanks to
guest shots with Jay-Z and 1999’s
“Holla Holla” from his debut, Venni
Vetti Vecci, Ja Rule had yet to catch the
ears of mainstream music fans.

But when Rule 3:36 bowed atop The
Billboard 200, thanks in part to its lead
single “Between Me & You,” all knew
his name. The Murder Inc./Def Jam
artist looks to build on that name
recognition with his third effort, Pain
Is Love (due Oct. 2).

With “I'm Real,” his recent col-
laboration with Jennifer Lopez, top-
ping the charts, not to mention his
appearance in the hit summer movie
The Fast & the Furious, Ja Rule (aka
Jeffrey Atkins) has kept his name on
everyone’s lips.

“It’s opened a lot of doors for me to
become something that’s maybe never
been before,” Ja Rule says of his duet
with Lopez. “That’s the goal I've been
shooting for—to be a different artist.”
“I'm Real,” which reignited interest
in Lopez’s J.Lo (Epic), was penned by
Ja Rule, whose songs are published by
Slavery Music, ASCAP.

With his increasing popularity, the
rapper, who has also become an MTV
staple, hasn’t lost his street credibility.
“I still feel that I am very much a voice
for the underground,” the 26-year-old
MC says. “I'm just speaking on a big
stage now. It’s not that I'm leaving my
underground roots—the underground
is getting bigger. The street cats are

making it to the top now.

“It’s a situation where if a ‘hardcore’
rapper attains commercial success,
they say he’s not hardcore anymore,”
adds the Queens, N.Y., native, who got
his start with the Cash Money Click.

“That’s fucked up, because I don’t like
to look at what I do as being a hard-
core rapper or a commercial rapper.
Everybody can enjoy my music. I have
40-year-old and 50-year-old women
come up to me and tell me, ‘I like that
song. It's a nice record.” They're not
looking at it as a rap record, because
they’ll say to me in the same breath, ‘I
don't listen te rap music.’ That's telling
me that they’re hearing my music and
labeling it as just good music.”

In making “good music” for Pain
Is Love, Ja turned to such classic
artists as Stevie Wonder—whose
“Do I Do” is sampled on the album’s
first single, “Livin’ It Up,” which also
features Def Soul artist Case.

“That’s not an easy track to rip on
because it’s so fast,” he says of the sin-
gle, which is No. 23 on The Billboard
Hot 100 this issue. “I wanted to use it

because the loop is crazy—it’s hot and
classic—but more so than that I was
looking for a record that Case and I
could do for the album. I was listening
to [New York City’s] WBLS one day,
and as I'm thinking of what record we
could do, on comes ‘Do I Do.””

Pain is Love also includes a track on
which Ja Rule duets with 2Pac on a
remake of the late rapper’s “So Much
Pain.” 2Pac’s original version of the
song was released prior to the late rap-
per’s death. “I did that a long time ago,
right after Pac died,” states Ja Rule,
who has often been compared to the
slain rapper. “It was a record that |
wanted to make and needed to make.
Alot of people haven’t heard the record
because—although it was on the
Above the Rim soundtrack—it was
only on the cassette version. I feel it
was one of Pac’s best records.”

According to Deidre Graham, Def
Jam’s senior director of marketing, Ja
Rule’s increased mainstream exposure
has upped the ante for Pain Is Love.
“A blockbuster movie and soundtrack,
not to mention the Jennifer Lopez
remix, has served as a great set-up for
‘Livin’ It Up’ and the album.”

The label launched a promotional
tour in support of the album Sept. 24
in Los Angeles. Graham says radio sta-
tions in various cities will co-sponsor
Livin’ It Up With Ja Rule contests in
which winners will get to party with
the artist. There are also talks about a
possible arena tour early next year fea-
turing Ja Rule (who is managed and
booked by New York City-based Ron
“Gutta” Robinson for Murda Manage-
ment, as well as other Def Jam acts).

Retailers point to the rapper’s rising
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popularity as an indication of big first-
week numbers. “Honestly, with every-
thing he’s done in the last few months,
this album is bound to explode,” says
Jim Stella, urban music buyer for
Albany, N.Y.-based Trans World Enter-
tainment. “It’s almost as if anything
with Ja Rule on it is selling well.”

Beyond this project, look for the
rapper to reprise his role as Edwin in
The Fast & the Furious 2. “1 have
some other things that’s in the works.
But, with the acting thing, I want to
be careful, because with anything I do,
I want it to be to the best of my abili-
ties,” Ja Rule says. “It makes no sense
to do something half-ass, because if
you enjoy what you’re doing and
you're doing it half-ass, no one is
going to get to see it or hear it.

“I do what I do with my heart, so |
can win the hearts of the people and
they can see me as what I am—a real
artist,” he continues. “And they enjoy
when a real artist speaks to them and
speaks for them.”

For Ja Rule, it’s those people who
make this business worthwhile. “A lot
of artists make records to make money.
Not to make people smile, or make
hearts light up, or to warm souls,” says
the rapper. “That’s why I make records,
| andit's starting to show.”

MUSIC THE HEALER: As we all at-
tempt to come to grips with the dia-
bolical events of Sept. 11, the role of
music as soothing, cathartic balm
and communicator has never been
more apparent.

While we’ve been so trained to
suppress our emotions and not show
others how we feel—not wanting to
make people feel uncomfortable with
our grief or make ourselves vulner-
able—music will have none of that.
It reaches us in a primal place be-
yond our self-consciousness.
Externally, you may exhibit all the
self-control in the world, blocking
the horror until you can deal with it
in a safer place, but a few notes of a
haunting melody will bring you to
your knees before you’ve even had a
chance to catch your breath.

So it has been for me with two
songs that, while they were written
years before this tragedy transpired,
they so eerily capture the emotions of
that day for me that they seem pre-
scient. Simply put, I know I'll never
hear “New York Minute” by Don Hen-
ley and “The World I Know” by Col-
lective Soul in the same way again.

Hours after the first hit the World
Trade Center towers and the Penta-
gon, I found myself staring at the
images on TV, too stunned to cry. But
the minute the pictures were linked
to music, the tears flowed—I could no
sooner have stopped them than I
could have stopped those dreadful
planes from hitting their targets. The
lyrics of these two songs, as well as the
music, touched me in a place that the
pictures had not been able to reach.

On Sept. 16, ABC aired a montage
set to the all-too-appropriately titled
“Fallen Embers” from Enya’s A Day
Without Rain album. The montage
ran with a chyron identifying the song
and singer. My guess is ABC chose to
identify the song because for many of
its viewers, like me, “Fallen Embers”
will now forever be associated with the
pictures they saw on their TVs.

VHI has also created a moving
montage that has run more than 35
times, set to the ethereal, gauzy “Over-
come,” a track from Live’s album V,
which came out Sept. 18. The song,
written by lead singer Ed Kowalcyzk
to deal with the deaths of the band’s
co-manager and a close label exec, also
conveys feelings that so many of us
can’t express ourselves.

While the lyrics are, of course,
important in the above examples, it’s
the notes, the confluence of instru-
ments, and the beauty of the sounds
that stir the soul. At a Remembrance
Ceremony I attended Sept. 15 at the
Hollywood Bowl, the Hollywood
Bowl Orchestra performed two well-

—

by Melinda Newman

known Aaron Copland pieces, the
dramatic “Fanfare for the Common
Man” and the majestic “Simple Gifts”
from Appalachian Spring. They
poured over the spiritually yearning,
parched audience like warm, gentle,
invigorating rain. Everyone just
seemed to breathe a little easier, a lit-
tle softer afterwards. It was only a
first step toward healing, to be sure—
or perhaps only a respite from the
horrors to come—but its solace was
swift and secure.

MOVING ON: Singer/songwriter Cindy
Bullens knows something about
tragedy herself, and she also knows
the power of music to help heal. It all

BULLENS

started in the summer of 1999, when
Tony Award-winning producer/direc-
tor John Wulp asked her to write
Islands, a musical about island life on
North Haven, Maine. Though she had
never written a musical and was
entrenched in her Artemis project
Somewhere Between Heaven and
Earth (an album inspired by the death
of her 11-year-old daughter Jessie of
cancer in 1996), Wulp refused to take
no for an answer.

“The thing about going through a
tragedy and coming out the other side
is you have to decide what life is
about,” says Bullens, a part-time resi-
dent of North Haven herself. “What
life is to me now is to do things I've
never done.”

Bullens, whose latest album, Nev-
erland, is due Tuesday (25), inter-
viewed islanders to gather material for
Islands’ 13 songs, and Wulp cast only
North Haven residents in the show. It
debuted at the North Haven Commu-
nity Building Memorial Day weekend
and will move to New York City’s New
Victory Theater Saturday (29) for a
performance that benefits the island’s
new theater.

The project has already led to
another musical offer for Bullens—
this time from a theater in New York
City. “I won’t not do something out of
my own fear alone,” she says. “I have
nothing ever again in my life to lose.”

Additional reporting by Jill Pesselnick
in Los Angeles.
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MCA’s Femi Kuti ‘Fights’To Enlighten

BY MAGGIE STEIN

NEW YORK—With Fight to Win
(MCA, Oct. 16), Femi Kuti strives in
earnest to educate and enlighten the
world about the problems of his
African homeland.

“We are in crisis right now,” he
says. “I want to bring more attention
to these issues.”

Kuti is following the example set
by his father, the late Nigerian musi-
cal/political pioneer Fela Anikulapo
Kuti, who once said, “Afro-beat is
not a music for entertainment; it is
to spread a message.”

“Do Your Best” is a call to end polit-
ical apathy, while the title track speaks
of the failures of the African govern-
ment and its blindness toward a com-
ing revolution. “Stop AIDS” warns
Africans to practice safe sex and to be
aware of the threat of the HIV virus.

Recorded in France, Fight to Win
was produced by French producer
Sodi, and it shows the artist backed
by Positive Force—a new incarna-
tion of a band Kuti started in 1986.
He wrote, composed and arranged
all of the set’s songs, which are pub-
lished by FKO Music (ASCAP).

This album differs from 1998’s
Shoki Shoki in that it offers guest
appearances by American musicians.
MCA labelmates Mos Def, Common,
and Jaguar each collaborated with Kuti

on a song. Although the tunes carry
the undeniable influence of such mod-
ern sounds as hip-hop, funk, and
house music, they’re rooted in tradi-

tional African music that is passed on
through the Yoruba Diaspora. African
slaves took this traditional music with
them when they settled in Cuba, Haiti,
Brazil, and the U.S. Kuti says that this
influence will always be with him. “I
compose from the inside, and I believe
African music is inside me. This music
is part of who I am.”

MCA is working to bring Kuti’s mes-
sages to a diverse audience. With the
label banking on his compelling live
shows, the artist (who is managed by
Francis Kertekian at FKO Music in
Paris and booked by Tom Chauncey at
Partisan Arts in San Francisco) will
tour extensively. He was recently re-
cruited by Perry Farrell to open Jane’s

Addiction’s tour this October along
with Live. He will also perform that
month at the Groundwork 2001 ben-
efit concert, joining a roster that in-
cludes R.E.M and Pearl Jam. (The
Groundwork organization aims to em-
power people to grow their own food.)

“We hope [Femi’s live shows] will
create mainstream awareness,” notes
MCA's director of marketing, Sig Sig-
worth, who adds that a street-level
campaign was started earlier this
month, when “Do Your Best” (featur-
ing Mos Def) was shipped to clubs and
specialty radio shows.

At retail, this should translate into
a broad audience. Shawn Schwartz,
owner of Brooklyn, N.Y,, indie store
Halcyon, says that Shoki Shoki was a
top-seller. “It has amazingly wide
appeal to fans of everything from
house to world music to jam bands.
We expect the same of Fight fo Win.”

Adding to Kuti’s visibility and polit-
ical activism is his participation in the
forthcoming Red Hot + Riot, a Fela
tribute album under the aegis of the
venerable Red Hot AIDS relief/aware-
ness organization. Kuti has complet-
ed a track that features Macy Gray and
was produced by D’Angelo and ?uest-
love of the Roots. The tribute will also
be issued by MCA, which just released
the latest batch in its exhaustive Fela
reissue program.
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Concert Grosses

VENUE/ GROSS/ ATTENDANCE/
ARTIST(S) DATE TICKET PRICE(S) CAPACITY PROMOTER
MADONNA Staples Center $8,303,165 61,464 Clear Channel

Los Angeles $250/$45 four sellouts Entertainment,
Sept. 9-15 Nederlander Organization
DAVE MATTHEWS BAND, IGUANAS  The Gorge $2,635,806 60,000 House of Blues Concerts
George, Wash. $52.50/$40.20 three sellouts
Aug. 24-26
AEROSMITH, FUEL The Gorge $942,010 20,000 House of Blues Concerts
George, Wash. $73.50/$35.70 sellout
Aug. 10
AEROSMITH, FUEL New Orleans Arena $850,570 14,983 Clear Channel
New Orleans $75/$21.50 16,434 Entertainment
Sept. 3
SADE, INDIA.ARIE New Orleans Arena $648,700 10,540 Clear Channel
New Orleans $76.25/$36.25 12,251 Entertainment
Sept. 1
JOHN MELLENCAMP, THE The Gorge $606,633 10,458 House of Blues Concerts
WALLFLOWERS George, Wash. $70.35/$59.85/$49.35 13,500
Aug. 11
AREA:ONE MUSIC FESTIVAL: MOBY, The Gorge * $571,576 9,484 House of Blues Concerts
QUTKAST, INCUBUS, THE ROOTS 2«»30 Wash. $50.90 13,500
ug.
TOOL, MESHUGGAH Palace of Auburn Hills, $557,925 15,616 Palace Sports &
Aubum Hills, Mich. $37.50 sellout Entertainment, Inc., Clear
Sept. 16 Channel Entertainment
TOOL, MESHUGGAH Xcel Energy Center $512,435 14,641 Jam Productions
St. Paul, Minn. 835 sellout
Sept. 6
TOOL, MESHUGGAH Allstate Arena $502,688 13,405 Jam Productions
Rosemont, IN. $37.50 sellout
Sept.9
Copynghted and compred by Amusement Business, a publication of Billboard Mus.c Group. Baxscores should be submitted to: Bob Allen, Nashwille. Phone: 615-321.9171. Fax: 615-321-0878.

For research information and pricing, catl Bob Allen, 615-321-9171.

AND THE WORLD CHANGES: Few
things seem as completely frivolous
to this reporter as writing about
music right now. As we all grapple
with the ramifications of the tragic
events of Sept. 11, dealing with pub-
licists touting a new recording or lis-
tening to an artist wax boastful about
his or her latest creative accomplish-
ment is difficult, if not emotionally
impossible.

And, vet, the world has continued
to turn, regardless
of the loss and
devastation. It has
to, even though
the inclination of
many (including
this reporter) to
cry or obsessively
stare at TV news |
reports for hours
on end is strong.
The idea of strol-
ling past countless
missing-persons
posters, makeshift
memorials, and
unnerving clusters of police officers,
in order to dive into the hustle of the
music business seems ice cold—and
wrong.

But finding the closest facsimile of
normalcy is necessary. Anything less
is an act of defeat.

And perhaps this is a good time for
our industry to check itself and take a
close look at what we’ve been throw-
ing out into the universe. Watching
some companies currently scramble
to recall CD sleeves, movies, and TV
programs that would have been wild-
ly inappropriate under the best of cir-
cumstances leaves one to wonder if
we haven't lost sight of what we're all
doing. Censorship is wrong, but so is
blowing unnecessary negativity into
the air. Food for thought.

ALL THAT GLITTERS: If you have a
heart, you've got to feel badly for
Mariah Carey these days. Bashing her
imminent film debut in Glitter—not
to mention its accompanying Virgin
soundtrack—has become nearly as
popular a national pastime as base-
ball. Maybe it’s time to chill out and
give the gal (who is still undergoing
treatment for exhaustion) a break.

In truth, the disc is a tad startling
at first; mostly due to the over-
whelming presence of rappers Busta
Rhymes, Ja Rule, and DJ Clue,
among others. Carey occasionally
seems to be lost in the sauce on sev-
eral cuts—so much so that we were
initially among the critics ready to
drop-kick this project.

But a few dedicated spins of the
disc has changed our mind. At the
core of Glitter is a handful of heartfelt

CURTIS HALL

by Larry Flick

ballads which indicate that Carey’s
film debut may be stronger than any-
one is willing to admit. “Reflections
(Care Enough),” in particular, is quite
powerful. The gospel-laced ballad
manages to illustrate a crucial plot
point, while also providing insight
into the emotional baggage that
Carey’s film alter ego carries.

Glitter tells the fictional tale of Bil-
lie Frank, a young singer who over-
comes a turbulent childhood and
struggles to find
her true family

and true voice.

| “When we first
| see Billie, she’s
singing with her
| Mom,” notes di-
rector and Chica-
go Hope star Von-
die Curtis Hall.
“And there’s this
amazing chemistry
between them. It’s
sweet, but it’s also
really heartbreak-
ing because the
mother is an addict. Billie ends up
being taken away by the state because
of this. She’s so young when this hap-
pens that she doesn’t understand why
her mother doesn’t come back for her.
As she grows up, Billie is driven to
understand her place in the world.”

In making Glitter with Carey, Hall
says the first challenge was finding a
suitable leading man. Enter up-and-
comer Max Beasley, whose first read-
ing with the singer made it clear to
Hall that they had palpable chemistry.

“They seemed to gel immediately,”
Hall says. “We could feel this incred-
ible vibe from the two of them. It was
wild, and it worked.”

Beasley was instantly impressed
with Carey: “Upon meeting and read-
ing with Mariah, I discovered she’s very
generous. We bonded and remained
close throughout the production of the
film. I hope our mutual respect shows
in the hard work we did together.”

Hall, who also directed the Tupac
Shakur/Tim Roth movie Gridlock’d,
notes Carey “fully immersed herself”
into the project and that the music of
Glitter (much of which the artist
wrote and co-produced) is tightly tied
to the flow of the film. “The sound-
track works well on its own, but it
really comes to life after you see the
film—and all that Mariah brings to it.”

A sneak peek of the movie (which
also features Da Brat and Eric Benet)
proves that the singer has grown con-
siderably as a performer. Carey has
the star-power and undeniable charm
to render Glitter this year’s equiva-
lent to Whitney Houston’s 7he Body-
guard. All one has to do is give this
project a fair shake.
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BY WES ORSHOSKI
NEW YORK—Explaining the disso-
lution of alt-country faves Son Volt,
singer/songwriter Jay Farrar, the
band’s former leader, has no dra-
matic stories to tell. After the laud-
ed group finished its final tour early
last year, Farrar says, he was simply
in need of a change.

“From a creative standpoint, after
five years of recording and touring, it

ARTISTS & MUSIG
First Solo Disc From Uncle Tupelo/Son Volt s Farrar Launches New Artemis Imprint

“There are a lot of positive aspects of
being in a band for five years: You
develop a kind of synergistic groove
and a particular approach. But after a
while, there’s a tendency to stick with
that. And I felt like I would have been
repeating what I had done before to
make another [Son Volt] record.”
After he wrapped that last tour with
Son Volt—which he notes isn’t entire-
ly terminated but rather on “indefinite

gether the lyrics and music for his first
solo album, Sebastopol (due Sept. 25
on Fellow Guard/Artemis), on which
he experiments with different rhythms
and instrumentation.

Thanks in large part to such guests
as Gillian Welch, the Flaming Lips’
Steven Drodze, Kelly Joe Phelps,
Superchunk’s Jon Wurster, and oth-
ers, Sebastopol has provided the St.

album, co-produced by Farrar and
John Agnello, has given him a chance
to harmonize with other singers and
experiment with keyboards, slide and
blues guitar, and different drummers.

“On this one, I was able to let the
songs [published by Grain Elevator
Songs, BMI| evolve and mature,”
says Farrar, a former third of alt-
country champs Uncle Tupelo. “They

Louis-based artist with the chance to  were put together more slowly. With
spread his musical wings a bit. The  Son Volt, we basically cut the songs
live so we could re-create them on
the road. [Sebastopol] is more of a
studio album in that the songs are
kind of pieced together.”
Lyrically, the album—named after
a small Northern California city and
recorded in Millstot, Ill., not far from
-1 TH s | \‘r\,r'\][l:\'P [ 6 Aa his home—is vintage Farrar, weav-
13 b 8 | ing mentions of such Western towns

Lo Lo ‘ as Branson and Reno into stories of
“drive-on wedding vows” and “for-
gotten nightmares,” rising waters
and dead promises, ascending ideals
and lost freedoms.

“He symbolizes some sort of sturdy
earthiness,” says Fellow Guard head and
former Warner Bros. A&R man Joe
McEwen, who signed both Uncle Tupe-
lo and its two offspring, Son Volt and
Wilco, to Warner. “He’s got a very hon-
est, American-type voice and songwrit-
ing style that really transcends eras.”

Recorded from May to July of last
year, the album’s release was delayed
as Farrar made his transition from
Warner Bros. (for which Son Volt rec-
orded three albums) to Fellow Guard,
which will make Sebastopol its first
release. Farrar passed that time by
composing the score to an upcoming
indie film, titled Slaughter Rule, and
by playing a string of intimate U.S.
gigs, during which he was backed only
by former Blood Oranges guitarist/
vocalist Mark Spencer. Booked by
Frank Riley at Hi-Road touring in San
Francisco, Farrar and Spencer will
return to the road next month.

To promote the release of Seba-
stopol—the first 50,000 copies of
which will include three extra songs—
Farrar will visit and perform on vari-
ous triple-A, Americana, and noncom-
mercial stations throughout the U.S.
Artemis is working the song “Voodoo
Candle” at those formats. Those who

*__" — ’ o i buy the album at the nearly 200 stores
E* belonging to the Music Monitor Net-
" . work and the Coalition of Independent

BT Music Stores will receive a lyric book.

Kelly Rollinson, purchasing man-

ager for the 11-store, North Carolina-

based Record Exchange chain, says it’s

. nice to see Farrar trying new things.

Bilbecrel e Bilseord (e “It’s always a good thing—it helps the

e " =m ‘ art1§t and their music grow,” she says,

01, WHITBU FRESENTS THE [ s NI vwnirssens B XYTYTT adding that loyal as alt-cpuntry fans
BI"b.OfJ ' N GRS . ’ tend to be, Farrar’s core faithful will no
L 8 A doubt make the transition with him.

- f ST EET s - Later this year and into the next

L ; " year, Farrar (who currently does not

@ f') r;.l traCKS ’1 ; have management) will dig through
oos “?“’al"[g?s’ ',; the Uncle Tupelo archives for live

By P tracks and unreleased demos for a

Legacy/Sony anthology due in March.

The label is to reissue the band’s first

three albums, starting in early 2003.

just seemed like it was time,” he says.  hiatus”—Farrar began piecing to-
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NEW PASSIONS: The liturgy of the
Christian church has been a source of
musical inspiration for countless clas-
sical composers throughout the histo-
ry of Western music. Numerous time-
less classics—from Allegri and Tallis
to Bruckner and Verdi—have resulted
from composers addressing issues of
faith. In the early years of the 20th cen-
tury, the practice declined, due both to
international politics and modernist
aesthetic agendas—although there
were exceptions in the oeuvres of such
composers as Stravinsky and Britten.

In the 20th century’s latter half,
sacred music has made a comeback
through the widespread success of
such “holy minimalists” as Arvo Pirt
and John Tavener. Older modernists,
including Krzys-
ztof Penderecki,
have also felt the
call of liturgical
subjects. Last year,
Philip Glass pre-
miered his choral
Symphony No. 5, a
sprawling work on
sacred texts from
Western and non-
Western sources,
subsequently re-
leased by None-
such. The same label has just issued
John Adams’ £/ Nirio, a glittering, gor-
geous, and deeply moving modern
nativity oratorio.

To commemorate the 250th an-
niversary of Johann Sebastian Bach
last year, German conductor Helmut
Rilling and the Internationale Bach-
akademie Stuttgart commissioned
four new works that cast Biblical
sources in a contemporary light. As
the artistic director of the Bach-
akademie, Rilling has devoted a great
deal of attention to the music of
Bach—including recording the com-
poser’s mammoth series of cantatas.
The German label Hanssler Classic—
distributed in the U.S. by Collegium—
released Rilling’s cycle over the past
two decades and reissued it in the
label’s complete Bach anniversary
boxed set in 1999. Yet Rilling has not
turned his attention to the past entire-
ly, having earned a Grammy Award in
2000 for his recording of Penderecki’s
Credo—a Bachakademie commis-
sion—with the Oregon Bach Festival
Orchestra and Chorus.

In commissioning Wolfgang Rihm,
Osvaldo Golijov, Sofia Gubaidulina,
and Tan Dun for the “Passion 2000”
project. Rilling and the Bachakademie
could hardly have picked a more dis-
parate group of composers. “We want-
ed to choose four composers from dif-
ferent cultural backgrounds with the
idea to have Passions in four lan-
guages: English, Spanish, German,
and Russian,” Rilling explains. Each
compaser chose one of the four
Gospels of the New Testament to set.

According to Rilling, the composers

responded to the challenge in very dif-
ferent and personal ways. He says,
“Gubaidulina immediately accepted
the idea, saying that this would be the
greatest challenge in her life. The oth-

ers were more hesitant in accepting |

the commission, voicing difficulties
dealing with such a central Christian
theme.” Each composer was given
absolute freedom in terms of idiom
and performing forces.

Hinssler released Rilling’s Bach-
akademie recording of Rihm’s Deus
Passus in time for Easter this year.
Golijov's La Pasion Segun San Mar-
cos, recorded by the Schola Cantorum
de Caracas, was shipped to U.S. stores
two weeks ago; Gubaidulina’s Jo-
hannes-Passion, recorded by Valery
Gergiev and the St.
Petersburg Cham-
ber Choir, will fol-
low in October.
(Sony Classical will
issue Dun’s Water
Passion—After St.
Matthew next year,
conducted by the
composer.)

The resulting
works cover a wide

stylistic spectrum.
Rihm excised por-

tions of the scripture that he felt could
be interpreted as anti-Semitic and
added verse from Paul Celan’s Tene-
brae to create an austere, craggy work
commemorating victims of the Holo-
caust. Gubaidulina interpolated
straightforward narrative sections (fea-
turing the sepulchral bass of Genady
Bezzubenkov) with “heavenly” inter-
jections, in the process adding a heavy
dose of drama to her motionless style.
Golijov, an Argentine Jew, blended
hypnotic minimalist textures with the
fervent drumming and dance rhythms
of Latin Passion traditions.

For Rilling, the new works directly
counter the relative lapse in religious
composition during the past century.
“During the 20th century, faith no
longer determined society’s thinking
as it had in former centuries,” he says.
“I regret that, because I still think that
the central themes of Christian faith
are close to many people—especially
the Passion, in the many meanings of
that term. In the past, the church had
often given those commissions, but
this is rarely the case now. The Bach-
akademie tried to fill that gap.”

ALSO: Collegium has announced that
it will donate $1 to the American Red
Cross for World Trade Center disaster
relief for each copy sold of two upcom-
ing releases. The discs—Hanssler’s
From the New World, a set of Ameri-
can light classics by Gershwin, Cop-
land, and others performed by the
SWR Radio Orchestra, and Col-
legium’s Feel the Spirit, featuring new
works by John Rutter based on madri-
gal and folk song—ships in October.

ARTISTS & MUS

¢ On Oct. 9, Yoko Ono will issue
Blueprint for a Sunrise, her first
studio effort since 1996’s Rising.
Produced by Ono with Rob Stevens
(and featuring a collaboration with
son Sean Lennon), the Capitol disc
sprung from three tracks that the
artist originally created for a book
accompanying her highly touted
art exhibit last year.

* The Rembrants, perhaps best
known for writing and perform-
ing the theme to famed NBC sit-
com Friends, return Oct. 2 with
Lost Together. Signed to the Con-
necticut-based J-Bird Records, the
project shows the act reuniting
after a three-year hiatus from

In The Works

recording and touring. Produced
by the act with John Fields, the
album mines a decidedly sweet,
Beatles-esque sound.

¢ Rhino has unearthed rare
tapes of Pete Townshend/Raphael
Rudd concerts, circa 1979-1980,
and compiled them into The
Oceanic Concerts (Oct. 16). The
invitation-only shows were held at
the Townshend-founded Meher
Baba Oceanic center, and it show-
cases the legendary Who guitarist/
songwriter and his then-protégé
Rudd, a pianist/harpist. The disc
offers acoustic versions of some of
Townshend’s best-known songs, as
well as a handful of Rudd originals.
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Acting Locally. Fiona Apple, pictured,
made an appearance at Bumbershoot
2001: The Seattle Arts Festival,
which showcases both top-name acts
and local artists and activists. Pre-
sented by the nonprofit organization
One Reel, the event ran Aug. 31-
Sept. 4 at the Seattle Center. Partici-
pating artists included the Black
Crowes, Mos Def, and Loretta Lynn.
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ALFIE

If You Happy With You Need Do Nothing
PRODUCER: Joe Robinson

Twisted Nerve/XL Recordings/Beggars
Group 145

Alfie specializes in musty, AM radio-
influenced indie pop. On its debut
(with the grammatically challenged
title), the U.K. quintet—Iled by
singer Lee Gorton—churns out twee
atmospherics tailor-made for hip-
sters to sip Sunday-morning coffee
by. Gorton has said he is interested
in exploring the middle ground
between traditional guitar pop bands
and experimental instrumental
groups like Tortoise and Mogwai. For
the most part, the experiment works:
The sun-drenched vibe of the album
makes the whole greater than the
parts, outweighing the songwriting
and, at times, even the individuality
of the songs themselves. Yet If You
Happy With You Need Do Nothing
still works best in its more distinc-
tive lo-fi rock moments (“It’s Just
the Weather,” “You Make No Bones,”
“Umlaut”) than as an ambient cham-
ber-pop experiment.—BG

BECKY TAYLOR

A Dream Come True

PRODUCER: Stephen Johns

EMI Qlassics 7243 5 571422 0

Becky Taylor has been winning
awards for singing since she was 7,
when she played Eponine in Les Mis-
érables. Now 12, the British theater
veteran releases this collection of
songs from movie and stage musi-
cals—mostly youth-oriented shows
like Mary Poppins and The Secret
Garden. Over sometimes treacly
arrangements, her soprano—though
often breathless and sibilant—brims
with cheer. Sheer enthusiasm is
enough to sell a straightforward,
bright number like “I'm Flying”
from Peter Pan. But she lacks the
emotional depth to tackle headier
material; on “Not While I'm Around”
(Sweeney Todd) or “Over the Rain-
bow” (The Wizard of Oz) she's in way

VARIOUS ARTISTS
Philadelphia Folk Festival
40th Anniversary
PRODUCER: Gene Shay
Sliced Bread SB74440SL

magazine editor Mark D. Moss in the
58-page booklet accompanying this
four-disc, 58-track, and six-video set.

ly-style nature of Philly’s 40-year, all-
volunteer folk fest, which, as docu-
mented here, transcends overlapping
generations of artists and audiences.
Nicely sequenced, starting with “Scots
Piping” by the late highland piper
LBruce Martin (the festival’s official

“The Philadelphia Folk Festival is more
than a music festival,” writes Sing Out!

His statement suitably evokes the fami-

PO.D.

Satellite

PRODUCERS: Howard Benson and PO.D.
Atlantic 83475

The timing for an album’s release
has never been so good. At a time
when the world is awash in tension
and uncertainty, today’s youth need
music that's “cool” but positive.
P.0.D. doles out the kind of hyper-
aggressive, rap-inflected rock that
kids are currently embracing. The
difference, though, is that this act
deals exclusively in proactive, en-
couraging lyrics. Lightweight? No
way. Anthemic tracks like the ris-
ing radio hit (and Total Request
Live video staple) “Alive” and the
single-ready “Set It Off" have sharp
musical teeth. Marcos is a tight-
fisted guitarist, floating a well-
measured blend of power chords
and intricate lead riffs over Traa’s
taut bass and Wuv’s urgent drums.
All the while, frontman Sonny
growls and rants with ample
authority. In all, Satellite not only
has the juice to elevate P.O.D. to
much-deserved superstar status, it
could very well blow some desper-
ately needed hope into the air—LF

over her head. Taylor hits the right
notes, but there’s no meaning or
expressiveness, na color or subtext.
(After all. she hasn't even reached
puberty yet.) With her raw talent,
Taylor is on the right track to
become a serious vocalist one day,
but she isn't there yet.— WH

S P O T L I

MACY GRAY

The Id

PRODUCERS: Darryl Swann and

Macy Gray

Epic EK 85200

What does a neo-soul songstress ex-
traordinare do for an encore when
what came before (the multimillion-
selling album On How Life Is)
spawned a Grammy-winning single
(“I Try") and collaborations with Fat-
boy Slim and Black Eyed Peas? If
that artist is Ohio native Macy Gray,
she takes a hard look in the mirror
and begins writing from the most
pure of places: the subconscious. But

this is no psycho-drama. The Id is
carefree and optimistic, steeped in
free love and hippie-shake sensibili-
ties (revel in the disco-splashed “Sex-
ual Revolution,” the beauty that is
“Sweet Baby” featuring Erykah Badu,
and the positively giddy “Hey Young
World 11" featuring Slick Rick).
There are times, though, when
buoyancy gives way to conflict, as on
the Sly Stone-etched “Harry” and
the Billie Holiday-inflected “Don’t
Come Around.” After all, Ms. Gray is
only human.—MP

VARIOUS ARTISTS

Hank Williams: Timeless

PRODUCERS: Luke Lewis, Mary Martin,
and Bonnie Garner

Lost Highway 088-170-239

Despite the best intentions, the icons
of popular music aren’t always best-
served by “tribute” albums—as fans of
these artists well know. But with 7ime-
less, a superstar-studded tip of the hat
to immortal country singer/songwriter
Hank Williams, Lost Highway has set a
heartening new standard. From the
A&R to the packaging. Timeless brims
with class and taste. Of course, the
songs cut as close to the heart of Amer-
ican musical art as any ever written,
and these interpretations are all subtle
and deeply felt. Just a few highlights:
Bob Dylan’s “I Can’t Get You Off of My
Mind,” Ryan Adam’s “Lovesick Blues,”
Keith Richards’ “You Win Again,” and
Beck’s “Your Cheating Heart,” as well
as tracks by Sheryl Crow, Emmylou
Harris, and Tom Petty. That’s not to
mention the apt inclusion of Williams’
grandson—Hank Williams III-—or
Johnny Cash’s spectral take on “I
Dreamed About Mama Last Night.”
What becomes an Americana legend
most? An homage like this.—BB

R&B/HIP-HOP

DJ KRUSH

Zen

PRODUCER: D) Krush

Columbia 8027

Those who think that hip-hop is

nothing more than a rapper and a DJ

should give a serious listen to DJ
Krush'’s latest set. A hip-hop pioneer
in his Japanese homeland, DJ Krush
effortlessly combines elements of
rap, soul, and world music into a
unified whole. As on such previous
albums as 1996's Mei-so and '99's
Kakusei, Zen finds DJ Krush a true
master of emotion, particularly on

vV I

piper for more than 30 years), the set
segues into the legendary Richard
Thompson-led Fairport Convention's
1970 rendition of “Walk a While.” Oth-
ers caught in their prime include a
young Bonnie Raitt, Doc & Merle Wat-
son, Phil Ochs, Judy Collins, Mississip-
pi John Hurt, Tom Rush, and Ramblin’
Jack Elliott. Such veteran folkies as
Loudon Wainwright I, Nanci Griffith,
Janis fan, Christine Lavin, John Prine,
Arlo Guthrie, and John Hartford are
represented by more recent fare—as
are contemporary folk group Eddie
From Ohio and bluegrass youngsters
Nickel Creek. Adding ethnic/world
music touches are Eastern European
dance-music group Harmonia, Cajun

T AL

R E |

band Beausoleil, Andes mountain
group Inti Hllimani, and Latin

S S UE S

ate closer for the superlative set, which
was produced by the fest’s evening con-
cert host and folk-radio personality
Gene Shay, is a free-for-all on Leadbel-
ly’s “Goodnight Irene,” loosely fielded
by Steve Goodman.—JB

KENNY ROGERS

The Gambler

PRODUCER: Larry Butler

Dreamcatcher Records 9022

Kenny Rogers had yet to complete his
soft-rock-to-country metamorphosis in
1978, but that would change forever by
November with the release of The Gam-
bler, propelled by a Grammy-winning
title cut that topped both the country

songstress Irene Farrera. The appropri- and pop singles charts. Outside of that

tracks like the sultry “With Grace”
(featuring N'Dea Davenport) and the
complex “Endless Railway” (featur-
ing the Roots’ drummer Ahmir
“?uestlove” Thompson). Also inject-
ing additional verve into the pro-
ceedings are Zap Mama and Compa-
ny Flow, among others.—RH

DANCE/ELECTRONIC

MONEY MARK

Change Is Coming

PRODUCERS: Mark Ramos-Nishita, Mario
Caldato Jr., and Craig Silvery

Emperor Norton 7045

For his Emperor Norton debut, key-
boardist/producer Money Mark decid-
ed to take the instrumental route.
The result, part lounge music, part
'70s film score, is wholly individual.
Mark, known for his collaborations
with Beastie Boys and Beck, remains
true to his left-of-center production
tendencies on such tracks as “Infor-

mation Contraband,” where distorted
sounds dominate. Conversely, the
funky “Soul Drive Six Avenue” sounds
like a flashback from a Blaxploitation
film. Meanwhile, Mark’s keyboards
dominate tracks like “Chocochip” and

“Caught Without a Race.” An
acquired taste for sure, Mark’s
Change Is Coming will surely please
those looking for something beyond
the ordinary.—RH

COUNTRY

% THE DERAILERS
Here Come the Derailers
PRODUCER: Kyle Lehning
Lucky Dog 86793
A slicker studio presence and an A-list
producer have done little to dilute the
purity of the Derailers’ retro-honk style
on their Lucky Dog debut. In fact, the
Austin-based quartet has seldom
sounded better, whether it’s the Mexi-
cali flavor of “More of Your Love,” the
unbridled roadhouse two-stepper “Bar
Exam,” or the lush, reverb-drenched
ballad “You Know What She's Like."
The twin engines of the Derailers are
chief singer/songwriters Tony Villanue-
va and Brian Hofeldt, who, along with
Hofeldt's deft guitar work and a sturdy
rhythm section, breathe life into the
Bakersfield-meets-Everly Brothers of
(Continued on next page)

fatalistic single, which Rogers nails with
world-weary perfection and one of the
most savvy interpretive instincts in the
business, the album is fairly uneven. On
the plus side, lush strings and a block-
buster Rogers vocal totally sell the set’s
other standard and crossover success,
“She Believes in Me,” which remains
one of Rogers’ best-ever studio perform-
ances. Much less effective is a strange
echo effect that permeates “I Wish That
I Could Hurt That Way Again” and the
misguided, disco-inflected Tony Joe
White ripoff “The Hoodooin’ of Miss
Fannie Deberry.” In total, The Gambler
is a milestone if for no other reason
than it produced a brace of career songs
for a country icon.—RW

[

New releases predicted to hit the top half of the chart in the corresponding format. CRITICS' CHOICES (#): New releases, reg

of chart p ial, highly rec

Bn"l’nln“l’“ns. Bradley Bambarger, Jim Bessman, Leila Cobo, Gordon Ely, Larry Flick, Brian Garrity, Rashaun Hall, Wayne Hoffman, Michael Paoletta, Deborah Evans Price, Philip van Vleck, Ray Waddell. SPOTLIGHT: Releases
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ded because of their musical merit. MUSICTO MY EARS (J7J): New releases deemed Picks that were featured in the Music to My Ears column as
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(Continued from preceding page)

“Your Guess Is Good as Mine,” the
Orbison-esque ballad “I See My Baby,”
and the acoustic-based weeper “My
Angel’s Gettin’ Tired.” Elsewhere, the
instrumental “Country a Go-Go” is a
surf-twang romp, and “All the Rage in
Paris” is a clever Texas band saga. A
100-proof effort from start to finish,
the Derailers appear poised to make
their biggest splash yet in a genre rife
with watered-down music.—RW

% BUDDY & JULIE MILLER

Buddy & Julie Miller

PRODUCERS: Buddy and Julie Miller
HighTone Records 8135

In an alternative universe, Buddy and
Julie Miller are the reigning king and
queen of contemporary country music.
On their first full album together, they
shine like diamonds, with 11 songs
that are as real as dirt. In many ways,
this is a Julie Miller show: She wrote
seven of the songs (all superbly craft-
ed), and her little-girl-lost vocal is infi-
nitely more interesting than most of
what mainstream country offers. She’s
Tom Petty’s feminine side on the blis-
tering “You Make My Heart Beat Too
Fast” and a wounded sparrow on the
sultry-spooky “Dirty Water.” For his
part, Buddy Miller offers granite to his
wife’s morning dew, a blending that
slays on such excellent duets as the
gently thrumming “Keep Your Dis-
tance” and the mountain blues “Little
Darlin’.” Bob Dylan’s “Wallflower” is
hillbilly honk in the Millers’ hands, and
“Rachel,” a touching, brilliant tribute
to a prescient Columbine victim,
addresses that tragedy better than a
thousand “experts” ever could. This is
one fine, fine piece of work.—RW

LATIN

p PILAR MONTENEGRO

Desahogo

PRODUCER: Rudy Perez

Univision Music Group 088310026
Former Garibaldi member Pilar
Montenegro’s solo debut on new
label Univision is a pleasant surprise.
Although Desahogo doesn’t break
any new ground, Montenegro pos-
sesses a smooth (if not particularly
emotive or remarkable) voice that
can stand alone without major props
and that lends credibility to this
project. The result? A solid, ballad-
heavy pop album that includes cov-
ers of two revered classics (“Desa-
hogo™” and “Y Volveré”). Although a
host of often corny lyrics detracts
from the good melodies here, Latin
radio will surely love the sound (and
the look) of Montenegro.—LC

» LA LEY

MTV Unplugged

PRODUCERS: Humberto Gatica and
Kenny O’Brien

WEA Latin 40949

Chilean pop/rockers La Ley are known
for lush, melodic songs and tight,
onstage deliveries. On its first un-
plugged set, such qualities shine
through with help from gospel-shaded
backing vocals and an understated
string section that supports frontman
Beto Cuevas’ soulful and versatile
vocals (he sings in Spanish, French,
and English). The unobtrusiveness of
the strings—filtered as they are
through the entire album—are finally

has to do as much with the choice of
material—mostly subdued—as with
the arrangements themselves, which,
though tasteful, lack the variety neces-
sary to sustain 16 full tracks. Stand-
outs include the opening “Animal,”
with its tempo and mood changes, the
lyrical “El Duelo,” and “The Corridor,”
which is sung in English. But more
could have been done with the excel-
lent material that served as the basis
for this album.—LC

BLUES

% JAMES “BLOOD” ULMER

Memphis Blood: The Sun Sessions
PRODUCER: Vernon Reid

Label M 495728

Ex-Living Colour guitarist Vernon
Reid rates a shout-out for convincing
avant-jazz/funk guitarist James
“Blood” Ulmer to take on this project.
Reid’s belief that Ulmer possesses a
great blues voice is vividly confirmed
by the songs on display here. Backed
by a fine lineup of players, Ulmer gets
down on some meaty blues tunes,
including Willie Dixon’s “Back Door
Man” and “Spoonful,” Otis Rush’s
“Double Trouble,” and the John Lee
Hooker classic “Money.” Ulmer is
consistently deep in the groove on
vocals and guitar, but there are tran-
scendent moments, specifically his
enthralling version of the Son House
song “Death Letter,” and his haunting
cover of Rush’s “Double Trouble.”
Ulmer’s blues are as real and distinc-
tive as his jazz.—PVV

WORLD MUSIC

% SAID CHRAIBI

The Key to Granada

PRODUCERS: Mohamed Métalsi and

Said Chraibi

Institut du Monde Arabe 321038

The oud, or Middle Eastern lute, is
one of the most iconic of musical in-
struments, with antecedents dating
back to the very first stringed appara-
tus. Blessed with a rich repertoire
and a handful of forward-minded
interpreters, the oud’s sound still re-
verberates through Arabic music
today. Casablancan virtuoso Said
Chraibi uses that sound here to evoke
the Andalusian cross-cultural con-
nections between contemporary
Morocco and the Moorish Spain of
long ago. His tone is robust and his
articulation precise, empowering a
wide range of poetic expression
throughout this beautifully produced
disc. The album is also weil-annotat-
ed and gorgeously packaged, adding
to its allure. Distributed in the U.S.
by Harmonia Mundi.—BB

CLASSICAL

% MARK ANTHONY TURNAGE

Music to Hear

PRODUCER: Chris Craker

Black Box 1065

British composer Mark-Anthony Tur-
nage is not only one of contemporary
music’s most vital voices but also a rar-
ity in that he has been able to incorpo-
rate influences from jazz into a potent,
persuasive language for the concert
hall. After a lauded series of orchestral
and midsized ensemble recordings for
EMI and Decca in the mid- and late

on disc lately, despite a spate of new
pieces. The enterprising Black Box
label helps rectify that, with this essen-
tial set of chamber works. Mining an
elegiac vein—one closer to the arche-
typal English idiom than any previous
Turnage collection—Music to Hear
boasts the expert Nash Ensemble, with
clarinet, cello, and piano predominat-
ing. An Invention on “Solitude” and
Cortege for Chris (the latter since
incorporated into Turnage’s latest
opera, The Silver Tassie) are among the
blue-hued gems. Black Box is distrib-
uted in the U.S. by Harmonia Mundi
and in the U.K. by Select.—BB

CHRISTIAN

» MICHAEL W, SMITH

Worship

PRODUCERS: Michael W. Smith and

Tom Laune

Reunion Records 02341-0025

Recorded live this summer at Carpen-
ter’s Home Church in Lakeland, Fla.,
Worship is one of the year’s most
highly anticipated albums in the
Christian market. The appeal is
understandable: Worship music is the
Christian industry’s most popular
subgenre right now, and Smith has
long been one of the community's
top-selling, best-loved artists. Backed
by an all-star choir (Greg Long, Craig
& Dean, Cindy Morgan, and Amy
Grant, among others), Smith delivers
some of the most stirring worship
songs ever written. Among the high-
lights are the Matt Redman-penned
“The Heart of Worship,” Paul
Baloche's “Open the Eyes of My
Heart,” and Rich Mullins’ classic
“Awesome God.” Also included is
“Above All,” which Smith sang at the
inaugural prayer service for President
George W. Bush. Each track reverber-
ates with passion and reverence; at a
time when people are looking for
peace and comfort, consider this
album musical balm.—DEP

GOSPEL

p LEJUENE THOMPSON

Soul Inspiration

PRODUCER: Cedric Thompson

EMI Gospel 20309

LeJuene Thompson arrives as a solo
artist with a formidable résumé in
hand. As a featured vocalist for
gospel chart-toppers Donald
Lawrence & the Tri-City Singers, she
sang lead on the group’s early-2001
gospel-splashed dancefloor hit, “Tes-
tify,” which was remixed for the
clubs by DJ/producer Junior
Vasquez. While Soul Inspiration ably
attests to Thompson's mastery of
hook-laden, in-your-face funk
(“Deliverance,” “You Brought the
Sunshine”), it also allows for much
musical exploration. The artist struts
impressive jazz chops on “Born
Again” and shines on the smooth,
R&B-tinged “How Can You Walk
Away.” With lyrics that are strongly
but never stridently gospel, Thomp-
son and her hit-making producer/
husband Cedric Thompson display
ears that are obviously familiar with
such secular counterparts as TLC,
Lauryn Hill, and Mary J. Blige—as
well as gospel sisters Trin-i-tee 5:7.
After nearly a decade on the periphery
of stardom, Thompson seems poised to

O N S

A CHORUS LINE

Music by Marvin Hamlisch and

Ed Kleban

Book by James Kirkwood and
Nicholas Dante

Choreography by Michael Bennett
and Bob Avian

Directed by Baayork Lee

Paper Mill Playhouse, Millburn, N.J.

What was it that made A Chorus
Line a singular sensation in musical
theater history? It wasn’t the cos-
tumes; the final scene’s famous gold
top hats aside, the wardrobe largely
comprises leotards and headbands,
sneakers and T-shirts. It wasn't the
sets, as they’re composed of essen-
tially a bare stage with a few well-
placed mirrors. It wasn’t even the
dancing—until the finale, most of
the dance routines are “rehearsals,”
rife with missed steps, flubbed com-
binations, and bad timing.

No, what made
A Chorus Line
worthy of an
armload of Tonys
and the Pulitzer
Prize when it
debuted in 1975
wasn’t anything
tangible. It wasn’t
even the award-
winning book by
James Kirkwood
and Nicholas
Dante or the spectacular score by
Marvin Hamlisch and Ed Kleban.
What made A Chorus Line stand
apart from everything before it was
the simple but intense drama of peo-
ple laying bare their hopes and fears
as they aspired to the lowest rungs
of theatrical stardom.

The show’s sense of intimacy—
where the audience is privy to the
characters’ deepest feelings and
most painful memories—is what
fueled viewers’ passion and
helped make A Chorus Line the
longest-running musical in
Broadway history (although it
would later be surpassed by Cats)
before it closed in 1990.

The same sense that made A Cho-
rus Line speak to audiences for so
many years survives today, in the
current production at New Jersey’s
Paper Mill Playhouse—the New
York area’s first major revival of the
show in a decade. Several cast mem-
bers from the 1975 Broadway debut
showed up at the premiere to pass
the torch to the players in this ver-
sion, which is directed by Baayork
Lee—who played Connie in the
original. (One cast member who
couldn’t make the premiere was
Donna McKechnie, who will take
the stage Oct. 2 at Paper Mill to per-
form her new one-woman show,
which includes a reprise of “Music
and the Mirror,” the song that
helped win her a Tony for A Chorus
Line 25 years ago.)

From the opening number, “I

NP L.

Dancers dress up in top hats and
tails for the finale in A Chorus Line.

T A G E

focus on what’s inside the eager
dancers auditioning for a place in
the chorus line of a new show. This
production takes a few minutes to
build up steam, but once a trio of
women recount their loveless child-
hoods in “At the Ballet”—in a
home-run, knockout perform-
ance—the characters all open up.
What follows is moment after
moment of incredible vulnerability
as a demanding, unseen director
gets the auditioners to reveal them-
selves in front of their rival dancers
—and the audience.

As 17 dancers compete for eight
slots, they expose their raw ambi-
tions in ways both comic (“Dance:
Ten; Looks: Three”) and poignant
(“Hello Twelve, Hello Thirteen,
Hello Love”). Just before the final
cut, they all ponder what they would
do if they couldn’t dance anymore,
in the song that
the show made a
standard, “What I
Did for Love,”
sung with gusto
by Cindy Mar-
chionda as Diana.

The cast of
young perform-
ers—although
experienced and
competent—
doesn’t include
anyone who
might be deemed a “star,” but sever-
al of the players make great impres-
sions. As Bobby, Robert Tunstall uses
physical comedy to sell “And . . .” As
Kristine, Raegan Pierce brings a flair
for hare-brained wackiness to “Sing,”
brightening up the evening’s mood
at a critical juncture. And Eric
Dysart’s energetic dancing helps
Richie—an otherwise underwritten
character—stop the show.

Like director Lee, musical direc-
tor Fran Liebergall has a long histo-
ry with A Chorus Line; as Hamlisch's
assistant, she was the pianist for the
original off-Broadway production
and the subsequent Broadway run.
Here, her pacing is a bit uneven, but
she still brings the pop score alive
with blasting brass accents and an
electric '70s-rock flavor.

That the score of A Chorus Line
is unique for its energetic contem-
porary arrangements and sardonic,
often randy lyrics is plain to anyone
who owns the Columbia original
Broadway cast album, the 1998 reis-
sue of which was remastered and
slightly expanded. But the true heart
of the show—the pain and the
pathos, the jaded resignation and
the arrogant optimism—is only evi-
dent onstage. A quarter-century
after its debut, the show still packs a
surprising emotional wallop: The
audience walks out not only singing
the last number, “One,” but also
wiping away tears for the dancers
who didn’t make the final cut.

$ <3 J

more pleasant than compelling. This '90s, he hasn’t been heard from much make a leap into the limelight.—GE Hope I Get It,” the show keeps its WAYNE HOFFMANAJ
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LEONA NAESS | Tried to Rock You But
You Only Roll (3:21)

PRODUCERS: Martin Terefe, Jason Darling,
and Leona Naess

WRITER: L. Naess

PUBLISHERS: EMI Blackwood Music, obo
Messy Naess Publishing, BMI
Outpost/MCA Records 25468 (CD promo)
With a soft, inviting voice that invites
comparisons with Edie Brickell,
Leona Naess makes music that is
more than merely a vehicle for show-
ing off her pipes. Her delivery is sub-
tly sophisticated, like Ani DiFranco
after a soothing bubble bath, purring
with equal parts intelligence and
spunk. “I Tried to Rock You But You
Only Roll” (a title that Kiss somehow
overlooked) is the kind of delectable
pop that should blare over loudspeak-
ers at roller rinks everywhere. Naess
sings with personality and assurance,
delivering such empowered lines as “I
know what I am and I know that I'm
right.” Sure to have you humming,
the track hooks the listener with a
propulsive drum beat and even a
hand-clapping interlude. It's light-
weight stuff, but Naess shows more
sophistication and songwriting
smarts than most of her ilk.—$B

PLAY Us Against the World (3:41)
PRODUCERS: Bag & Arnthor

WRITERS: A. Bagge, A. Birgisson, A.
Lameche, and S. Mumba

PUBLISHERS: Air Chrysalis Scandinavia/
Murlyn Songs/Universal Music/Warner-
Chappell U.K.

Columbia 79632 (CD promo)

They just keep getting younger, don't
they? Play is a group of four Swedish
girls, aged either 12 and 13, and for
their debut, they've hooked up with
some of the biggest names in hyper-
melodic pop, like Anders “Bag”
Bagge, Ric Wake, and Sturken &
Rogers. First single “Us Against the
World” is a sturdy piece of Disney-
friendly midtempo pop about confid-
ing in a best girlfriend. Layers of
swirling harmonies mimic vintage
Bananarama, while the chorus is
catchy enough to keep a group of
girls at a slumber party entertained
through the night. If this act can
find its place amid the crammed teen
playing field and build a hip factor
with kids, Play might launch its
career into fast forward.—CT

COUNTRY

THE DERAILERS More of Your Love
(3:02)

PRODUCER: Kyle Lehning

WRITERS: Kostas and W. Wilson
PUBLISHERS: International/Seven Angels
Music/Songs of Nashville/DreamWorks/
Uno Mas Music, BMI

Lucky Dog 32567 (CD promo)

This talented Austin, Texas-based outfit
has already cultivated an enthusiastic
brigade of fans that could be easily
enlarged if country programmers would
get behind this charming record. Well-
known for his groundbreaking success

REVIEANS & EREVIANS

TRAIN Something More (4:04)
PRODUCER: Brendan O’Brien

WRITER: Train

PUBLISHER: EMI April Music/Blues
Lamp Music/EMI Blackwood/Wunder-
wood Music, ASCAP

Columbia 24682 (CD promo)

The second single from Train's tri-
umphant second outing, Drops of
Jupiter, is a moody, deep-rooted
track steeped in the atmespheric
imagery of despair and loneliness.
Lead singer Pat Monahan sounds
effectively downtrodden and beaten
by a love that has turned away, as he
sings, “I just opened my eyes/And
let the world come climbing in/It's
all better now, things are gonna
work somehow/If I just sleep anoth-
er hour.” Melodically, “Something
More” could have come from Col-
lective Soul's rock ballad songbook,
with its beautiful chords and sweep-
ing, emotional chorus. Train has
taken the slow and steady route to
success, but this latest offering
demonstrates a breadth and versa-
tility that outbids the many other
rock groups trying to keep their
names in lights; it should propel the
band to its greatest heights yet.
Columbia offers two mixes: one
with a more guitar-engaged edge for
rock and a strings-enhanced pop
version. Both get the message
across effectively.—CT

S P OTLTIG

O0-TOWN We Fit Together (3:56)
PRODUCERS: Cutfather & Joe
WRITERS: M. Hansen, J. Belmaati,

and Remee

PUBLISHERS: Cutfather & Joe Music
Publishing/Warner-Chappell/Remee
Songs/Fox Film Music, BMI

J Records 21082 (CD promo)

You can’t argue with success. With
tenacity, the boy-band-that-could has
defied the odds and surpassed the ex-
pectations of even the most optimistic
youth pop fan. Its top five debut album
has sailed past the platinum mark,
while second single, the cloud-touch-
ing “All or Nothing” became a legiti-

mate airplay and sales smash, reaching
No. 3 on the Hot 100. To capitalize on
the group's hot streak, J Records has
wisely side-stepped the album’s mid-
dling selection of songs for a new
recording, “We Fit Together.” It is
being stripped onto future copies of
the album and appears on J's Dr.
Doolittle Il soundtrack. The melodic
midtempo track marches on solid
ground, with glittering, larger-than-
life harmonies—the group’s forté—an
instantaneously appealing singalong
chorus, and keen production from hit-
makers Cutfather & Joe. Radio and
MTV have found a good friend—and a
good fit—in O-Town. Looks like 'N
Sync’s not the only “celebrity” in the
boy-pop arena, after all.—CT

BUSH The People That We Love (3:56)
PRODUCERS: D. Sardy and Bush
WRITER: G. Rossdale

PUBLISHER: Mad Dog Music, BMI
Atlantic 300605 (CD promo)

Bush previews its imminent new
set, Golden State, due Oct. 23, with
a jam that sees the London-bred
band returning to sharp rock form.
The studio frills and experimenta-
tion of its recent efforts have been
wisely eschewed in favor of the
white-knuckled brand of guitar-
drenched alt-rock that rendered
them a platinum-selling, arena-level
entity in 1995. That said, there's
absolutely nothing regressive about
“People.” If anything, Gavin Ross-
dale is now a more forceful, focused
frontman. Gone are the quirky lyri-
cal images that would occasionally
confound those who weren't
diehard fans. In their place is clear,
from-the-hip prose that allows
Rossdale to belt more from the gut.
His passion is palpable here, as the
band—guitarist Nigel Pulsford,
bassist Dave Parsons, and drum-
mer Robin Goodridge—surrounds
him with a perfectly orchestrated
collision of guitars, rhythms, and
hooks that guarantee out-of-the-
box radio approval. In fact, don’t
be surprised if “People” bursts
beyond its rock radio comfort
zone into the top 40 arena.—LF

with Randy Travis, Kyle Lehning is a
producer skilled at blending traditional
sounds with radio-ready production. And
although this record has a retro feel
that's a little left-of-center, it's catchy,
fun, and accessible. The band's road-test-
ed musicianship shines, and the lead
vocals have an earthy, seductive quality
that just gets better with repeated play.

You can close your eyes and feel the saw-
dust of a honky-tonk beneath your feet
and almost smell the cold beer flowing
behind the bar. The Derailers have style,
substance, and personality, and isn’t that
what a great country band is all about?
Find this and other honky-tonk treas-
ures on the band’s new project, Here
Come the Derailers.—DEP

BRUCE ROBISON What Would Willie Do
(5:11)

PRODUCER: Bruce Robison

WRITER: B. Robison

PUBLISHER: Carnival Music, BMI

Boars Nest Records (CD promo)

Former Lucky Dog artist Bruce Robi-
son has created his own label and an-
nounces the release of his new album

VP215 She (3:42)

PRODUCER: Brett “Dig” Laurence
WRITERS: B. Laurence and S. Peiken
PUBLISHERS:Digable Tunes/Songs of
DreamWorks/Sushi Too/Hidden Pun
Music, BMI

DreamWorks 13667 (CD promo)

Top 40 radio may be in denial, but
the boy bands just keep coming.
VP215—“VP” for original name Vocal
Pointe and “215" for their Philadel-
phia-based area code—will draw
more comparisons with Boyz II Men
than 'N Sync with their smooth, mid-
night-jam brand of soulfulness and

NEW &

NOTEWORTHY

high-reaching harmonies. “She” is a
lovely and simple song, sans any bells
and whistles—just a straight-ahead
ballad with a great sound that could
enchant listeners of top 40, R&B, and
AC stations across the board. Dream-
Works has put some solid names
behind the Latin-bred quintet, like
Jon Secada, PM. Dawn, Steve Kipner,
and Steve Morales. If programmers
would put aside their prejudice and
just absorb the music, they'd see why
the label is putting its money where
VP215’s mouths are. “She” is a solid,
wholly admirable first outing.—CT

via this delightful, tongue-in-cheek
ditty about turning to scenes from the
life of the Red-Headed Stranger for
wisdom and perspective. It's amazing
that Robison can turn in such a
charismatic vocal performance when it
had to be hard to keep from laughing
out loud on this hilarious record. The
lyrics chronicle some of Willie Nel-
son’s most colorful moments, such as
his battles with the IRS and the time
his wife sewed him up in a bed sheet
and smacked him with a broom stick.
Nelson’s life is the stuff of country leg-
end, and this is an extremely funny
record that should light up airwaves in
Texas and elsewhere for stations that
want in on the joke. Robison is the
writer responsible for Tim McGraw
and Faith Hill's current hit “Angry All
the Time.” That two such diverse
songs came from the same pen is a tes-
tament to his writing talent, as well as
to his durable sense of humor.—DEP

RAP

ERICK SERMON I'm Hot (3:50)
PRODUCER: Erick Sermon

WRITERS: E. Sermon and M. Gaye
PUBLISHERS: Erick Sermon
Enterprises/EMI Music Publishing/Marvin
Gaye Estate, ASCAP

J Records 21089 (CD promo)

Erick Sermon hopes that a second
time will remain the charm with “I'm
Hot,” the lead single from his forth-
coming J Records debut. This sum-
mer, Sermon scored a hit by lifting a
rare Marvin Gaye sample for the infec-
tious “Music.” The single reached No.
2 on the Billboard R&B/Hip-Hop Sin-
gles & Tracks chart, and was the per-
fect marriage of artist and sample.
Here, Sermon again lifts a musical
hook from Gaye, this time from the
more obvious “Sexual Healing.” Like
most Sermon fare, the track primarily
relies on a bass-driven backbeat. The
single will be an easy fit for mix-show
and mainstream R&B formats, al-
though true fans of Sermon may be
looking for more than another recy-
cled hook from the MC/producer’s
long-awaited set.—RH

T.I. FEATURING BEENIE MAN

I’m Serious (3:31)

PRODUCERS: The Neptunes

WRITERS: C. Harris, P. Williams, and C. Hugo
PUBLISHERS: YaMajesty’s Music/Chase
Chad Music/EMI-April Music, ASCAP;
Waters of Nazareth Publishing/EMI-
Blackwood Music, BMI

Arista 5009 (CD promo)

With the Neptunes producing seem-
ingly every rap radio song these days,
Arista probably believed that the Vir-
ginia-based producers could take the
lackluster talent of newcomer T.I. and
turn the forgettable lyrics on “I'm
Serious” into a hit. Failing his outra-
geous claim that others are “compar-
ing him to 2Pac, B.1.G., and Jay-Z,” T.I.
gets lost in dance-hall king Beenie
Man’s sometimes overpowering patois
between the three weak verses. Satu-
rated in hype and skinny on substance,
“I'm Serious” seems to have eluded
the Midas touch of Chad Hugo and
Pharrell Williams. Never getting to the
point of what he is serious about, the
Atlanta native seems to be seriously
less mature than his 20 years of age,
making him one of the weaker mem-
bers of the fake-1.D. club.—CF
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R&B/HIP-HOP

PIONEER AWARDS POSTPONED: In the
aftermath of the terrorist attacks in
New York City and Washington, D.C.,
the Rhythm and Blues Foundation has
announced the postponement of its
12th annual Pioneer Awards, sched-
uled for Oct. 4 at Harlem’s Apollo The-
atre in New York City. The organiza-
tion is expected to announce a new
date within the next few days, accord-
ing to executive director Bob Wade.
The 2001 slate of honorees (Billboard,
July 21) includes lifetime achievement
award designate Al Green and legacy
tribute designate Louis Jordan.

WAITING TO EXHALE: Former heavy-
weight champion Evander *Real Deal”
Holyfield knows a knockout when he
sees one—or in this case, hears one. His
Real Deal Records is making its first
foray into R&B with Exhale. Compris-

EXHALE

ing Tasha Belton, Tiko George, and
Toya Watson, the Washington, D.C.-
based trio makes its eponymous debut
Tuesday (25). .

Exhale formed three years before
meeting manager Melinda Zanecki
of eMphasis Inc., who also books the
group. Shortly thereafter, the trio
began auditioning for labels before
signing with Orpheus Music-distrib-
uted Real Deal. Published by Tre
Angeli Music (ASCAP), Exhale co-
wrote eight of the album’s 11 tracks,
including the first single, “Chillin’ in
Your Benz.” The tune is currently
No. 86 on the Billboard R&B/Hip-
Hop Singles & Tracks chart. A poten-
tial second single is “Still Not Over
You,” on which Belton and Watson
collaborated. “We were crying when
we finished,” Watson says. “It’s about
breaking up with someone. You give
the impression you're moving on,
but you're not.” )

Real Deal is confident that Exhale’s
music speaks for itself. Executive VP
Al Mannerson says, “In terms of
competition, there are very few
groups in the same arena as Exhale.”

REAL MEN DO: The 1991 flick New
Jack City is still a late-night cable

by Gail Mitchell

and The Blues.

staple. Headed by Wesley Snipes, the
cast included Chris Rock, Mario Van
Peebles, rapper/actor Ice-T, and
R&B singer Christopher Williams,
who scored a No. 1 soundtrack hit
with “I'm Dreamin’.”

Having taken time to concentrate
on family and writing songs, the
nephew of jazz legend Ella Fitzger-
ald returns Tuesday (25) with a new
album, Real Men Do, on the RED-
distributed August/Renegade label.
The lead single is “Wild Child.”

A mix of various flavors, the album
was primarily written by Williams,
who decided to concentrate on fam-
ily and writing before getting back
into the music game. “This album is
pretty much the same Christopher,”
says Williams, who's partnered with
Ben Glickman in Los Angeles-based
August/Renegade. “It’s just a nice,
cool listening album. I probably have
about 150 other songs compiled right
now. I'm just trying to do feel-good
songs that will come alive onstage.”

With a video in hand and a scheduled
opening slot on the Whispers/O’Jays
tour, Williams says, he’s anxious to get
back out. “I've definitely had great expe-
riences, working with Mary J. Blige,
Brian McKnight, and others,” he says.
“It was a short, quick road. But now I'm
ready to put things into another gear.”

IN TRAINING: Speaking of music and
films, Denzel Washington and Ethan
Hawke’s latest—the cops-and-crim-
inals-themed Training Day (due Oct.
5)—comes armed with an equally
heart-pumpin’ soundtrack (released
Sept. 11), with a diverse lineup that
includes Nelly, Gang Starr, Cypress
Hill, Xzibit, Sean “P. Diddy” Combs
and David Bowie (who rework
Bowie’s 1985 “This Is Not America”
as “American Dream”), C-Murder &
Trick Daddy (“Watch the Police,” a
remake of N.W.A’s “Fuck Tha Po-
lice”), and Dr. Dre & DJ Quik. Dr.
Dre also has a role in the film, turn-
ing in a cameo along with Snoop
Dogg and Macy Gray, who makes her
feature-film debut.

The Training Day soundtrack has
spawned two simultaneous singles, Fo’
Reel/Universal rapper Nelly’s “#1”
and“Got You” (aka “F*** You”) by
Rawkus rapper Pharoahe Monch.

CLARIFICATION: Kris Fite, who recent-
ly moderated the “Behind the Song”
panel at the second annual Bill-
board/BET R&B/hip-hop conference
(Aug. 28-30), is director of Atlanta-
based Classic Music Publishing.

Additional reporting by Rashaun
Hall in New York City.

1.1. Proves He’s ‘Serious’

Atlanta-Born MC Debuts His Brand Of Hip-Hop On Ghet-0-Vision/Arista

BY RASHAUN HALL

NEW YORK—There’s no question
that Atlanta is a hotbed of hip-hop
activity. OutKast, the Goodie Mob,
and Jermaine Dupri, among other
local Atlanta acts, have set the
standard for such local newcom-
ers as Ghet-O-Vision/Arista’s T.I.
The Atlanta native, who was fea-
tured on last year’s Shaft sound-
track, hopes to raise the bar with
his debut set, I'm Serious, due
Oct. 16.

T.I. jumped into the rap game
at the age of 7, when he started
hanging out with older relatives.
“Being so young, they didn’t real-
ly want me around,” the 20-year-
old MC says. “I had to find a way
for them to take to me.”

After rapping around rela-
tives, T.I. quickly began to take
his craft seriously and later
hooked up with Ghet-0-Vision
Entertainment CEO/Arista VP of
A&R Kawan “K.P.” Prather.

“My manager [Jason Geter of
Atlanta-based Grand Hustle Man-
agement] used to work at Patch-
werk Recordings in Atlanta,” T.I.
says. “Parental Advisory was work-
ing on its third album [2000’s My
Life, Your Entertainment]. He
called them and said, ‘I've got this
cat I need you to check out.” We
went over the same night, and |
met Big Reese and Mello. I rapped
for them, and they liked it. They
said they had to let one more per-
son hear it. Coincidentally, that
was K.P., who was then VP of A&R
at LaFace. L.A. [former LaFace
chief and now Arista president/
CEO Antonio Reid] had just given
him his own label, Ghet-O-Vision.
We haven’t turned around since.”

REGGAE CONNECTION

T.I. is already off to a quick
start with the Neptunes-pro-
duced title track, which features
Virgin artist Beenie Man and
serves as the lead single.

“It’s a club-banger because
it’s Southern but it has a reggae
feel,” Prather says. “That’s
something no one else from the
South has ever done.”

Adds T.I., who's published by
YaMajesty's Music (ASCAP),
“After we recorded the song, we
just thought it needed a reggae
hook. I figured that if we were
going to do a reggae hook, we
had to use the hottest cat out—
and that’s Beenie Man.”

I'm Serious also features guest
appearances by the P$C, Jazze
Pha, and Too Short. “Plainly put,
[the album] is my autobiography,”
T.I. says. “It talks about how I
grew up and what made me the
man that I am. I'm just apologiz-
ing to myself for all the shit I put

myself through. Nine times out of
10 when someone goes through
hard times, they could have been
avoided. I know for a fact that
mine could have.”

According to T.I., the personal

nature of the album, especially the
track “Still Ain’t Forgave Myself,”
is something he deliberately chose
not to avoid. “I had just found out
that one of my homeboys had got-
ten life [in prison], so that was on
my mind. If it’s on my mind, I
have to lay it down. If I had kept it
on my mind too long, it would
have fucked with me.”

TAKIN’ IT TO THE STREETS
Arista director of marketing
Phillana Williams notes that the
key to promoting I'm Serious will
be “a lot of street marketing.
We’'re planning to do a lot of
grass-roots things that set T.I.

apart from other male rappers.
Instead of postcards, we're going
to do a lot of listening sessions
and meet-and-greets where fans
will be able to interact with T.I.”
Arista is also planning to send
T.I. and other Arista artists on a
Crowd Control college promo-
tional tour.

The Internet will play a major
role in the marketing of I'm Seri-
ous. According to Williams, there
will be online promotions in con-
junction with Vibe, The Source,
Yahoo Music, BET, and urban-
entertainment.com.

A reaction—positive or nega-
tive—to I’'m Serious is what’s
most important to T.I. “I want
listeners to make their own
judgments,” he says. “I just want
to give them my opinions. The
ones they choose to agree with,
cool; the ones they don’t, it’s still
cool. That’s what music is for.
When you hear a new album, you
have to feel a certain way about
it, and no one can make you feel
that way but the artist. I want
listeners to take away something
from it. I'd rather they walk
away saying, ‘I don’t like that
guy,’ rather than not saying any-
thing at all.”

While T.I. remains modest,
Prather has high hopes: “For most
MCs, their first album is usually
when they’re the hungriest and
the rawest. But because I've been
making records for a while, we
were able to make a commercial
but still street-credible record. He
has all the characteristics of the
great rappers that I love.”

Dynamic Duo. MCA artist Shaggy, left, and Bad Boy chief Sean “P. Diddy”
Combs, center, are shown with an unidentified performer at the concert cap-
ping the five-day Sashi Experience 2001 festival that spanned both Montego
Bay and Ocho Rios, Jamaica. In addition to Combs and Shaggy, the 15,000-
plus crowd was treated to performances by Jimmy Cozier, Tyrese, Kevon Ed-
monds, Case, Shabba Ranks, Steven Seagal, and other members of the Bad
Boy family. (Photo: Danny Whelan)
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Priority Lends Ear To ‘Van Gogh’

Ras Kass Aims To Get His Own Brand Of Hip-Hop Heard With Third Disc

BY MARCI KENON

NEW YORK—Underrated is the word
frequently used to describe Ras Kass,
the 25-year-old Los Angeles-born lyri-
cal assassin. But, in fact, the rapper
(aka John Austin] has been underex-
posed. Priority plans to alter that sce-
nario with the Oct. 23 release of Ras
Kass’ third set, Van Gogh, from which
comes the 15-track set’s first single,
the noncommercial “Back It Up.”

“[Dutch painter Vincent] van Gogh
died broke, unsupported, and kind of
ridiculed,” explains the hip-hop artist
and ASCAP writer, whose songs are
self-published through AHMP 926
Music. “People were like, ‘What kind
of art is he painting?’ It wasn’t en
vogue or popular at the time. I have a
line in the album’s title track: ‘What
used to be hot is what an MC said.
Now hip-hop don’t respect you unless
you're platinum or dead.””

The label’s exposure campaign
includes the distribution at the end of
September of 100,000 album-preview
CDs. Hosted by top mix-tape DJs Kay
Slay and Doo Wop, the preview features
Ras Kass freestyles, a brief interview,
and both old and new songs.

“Ras is definitely an introspective
and conscious artist with whom we

pretty much have the college/backpack
crowd cornered,” says Chace Johnson,
Priority’s marketing manager. “Now
we're hitting the streets.”

In mid-August, the radio-friendly,
West Coast-flavored “Back It Up”—pro-
duced by Rick Rock and featuring rap-

RAS KASS

per Kokane—was shipped to record
pools, college radio, and urban and
crossover mix shows in Los Angeles;
San Francisco;0akland, Calif.; New
York City; and Atlanta. The cut goes to
mainstream urban radio Sept. 25.
“This is a bit more commercial,”
says director of urban music at Where-
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house Entertainment Violet Brown of
“Back It Up,” whose video was direct-
ed by Benny Boom. “Although he’s
from the West Coast, this album defi-
nitely has a universal feel.”

C-Minus, mix-show DJ at KPWR
Los Angeles, agrees that “one of
L.A.'s most influential and underrat-
ed MCs has come with a banger
everyone can play. We're already see-
ing some significant airplay. So far,
Priority’s plan is working.”

That plan began with the release of
the Ras Kass street single “Home
Sweet Home.” It was sent to mix-
show and mix-tape DJs and college
jocks early in June, while a national
flyer campaign commenced July 10.

But Ruff Ryders/Interscope rap-
per Jadakiss decided to use that
song’s Alchemist-produced track
for the song “We Gonna Make It,”
which is featured on his album
debut, Kiss Tha Game Goodbye. An
ensuing court order forbid Ras
Kass from using the song in its
entirety on his new set, so it
appears as an introduction to the
melodic, Euro-flavored “Kiss U.”

Ras Kass has also teamed with Xzib-
it and Bay Area rapper Saafir as the rap
trio Goldyn State—which contributed
to Van Gogh the Rockwilder-produced
“N.B.A"—while Xzibit also appears on
the drum’n’bass track “Sex,” produced
by Jelly Roll. Additional Van Gogh
guests include Nate Dogg, Bad Azz,
and Tha Liks’ Tash on the Battlecat-
produced “4 Much.”

Incidentally, the Goldyn State
threesome has since recorded
“Bounce, Rock, Goldyn State” for Pri-
ority’s Sept. 11 Training Day sound-
track. Adding up to more exposure for
Ras Kass, Goldyn State will release its
first album next year via Xzibit’s label,
Open Bar/Loud/Columbia.

In the meantime, Ras Kass—
booked and managed by Barkue and
Michael “Blue” Williams for New
York City- and Atlanta-based Family
Tree Entertainment—is slated to
perform during the Mixshow Power
Summit Sept. 29-Oct. 3 in Miami
Beach. He’ll also be making the
rounds to schools, juvenile detention
centers, and group homes to launch
Priority’s Rap Is Art campaign.

In mid-August, Ras Kass embarked
on a two-week European trek with
Xzibit, Eminem, and D12, introduc-
ing “Back It Up” to the U.K., Ger-
many, and other areas. He returns in
mid-October, for the simultaneous
European release of Van Gogh, led by
that region’s first single, the Poli Paul-
produced “Goldyn Chyld.”

“As far as my music, I've accom-
plished my goals. The only thing that
separates me from some other hip-
hop artists is a half-million units
[sold],” says Ras Kass, whose 1996
debut Soul on Ice and 1998 follow-up
Rasassination have sold 58,000 and
97,000 units, respectively, according
to SoundScan. “But I'm trying to do
it without prostituting myself.”

s,u

by Kwaku

CLASSIC BOOGIE: It takes an assured
act to name its debut album Classic
(Four Music/Columbia/Sony Music
Germany). But that aptly describes the
Turntablerockers, whose fascinating-
ly Classic blend of hip-hop, rap, R&B,
funk, and turntablism became a top
20 hit in Germany earlier this year.
After releasing two musically tasty
and well-received singles, “A Little
Funk” and “No Melody,” the duo—
comprising DJ/producers DJ Thomilla
and Hausemarke—embarks with a
band on a two-month tour of Ger-
many, kicking off Oct. 2 in Munich.

‘ “Boogie” combines
old-school hip-hop,
’80s boogie, electric
boogte, funk, and
soul music, especially
their booty-shaking

elements.’

—HAUSEMARKE,
THE TURNTABLEROCKERS

The act calls its eclectic style “boo-
gie,” Hausemarke says, because it
“combines our musical roots: old-
school hip-hop, ’80s boogie, electric
boogie, funk, and soul music, espe-
cially their booty-shaking elements.”
The duo first met on the set of an adult
movie before forming a musical part-
nership in the mid-"90s that began
with a residency as hip-hip DJs at the
Red Dog Club in Stuttgart, Germany.

“The idea was to make an album
[using] vocals as a kind of instru-
ment,” Hausemarke says. “We also
wanted to make songs that work in
clubs and an album you can listen to
at home or in the car.”

It is a tall order that the imaginative
duo nevertheless achieves with con-
summate ease. Be it dancefloor rock-
ers like “ 'Cause U Like to Party,” the
mellow R&B/rap-fused “Poppin’ Up,”
hip-hop jam “Gimme Some Sound,”
the jazz-funk cut “Loveaffairs,” or the
R&B-laced “Shut My Mouth,” the
album delivers on many fronts.

English vocals weren't used, Hause-
marke says, because the act didn’t
expect an international release. And
except for a couple of songs, the
Turntablerockers wanted their German
fans to appreciate the vocals as textured
sounds and avoid lyrical analysis.

“German rap definitely can travel
outside of the [Germany, Switzer-
land, and Austria] territories with-
out using [the] English language,”
Four Music product manager Mark
Loscher says. “Rap isn’t about a lan-

guage but a message.”

“Hip-hop is one of the most impor-
tant youth cultures in Germany nowa-
days,” adds Hausemarke, whose other
band, Die Fantastischen Vier (the Fan-
tastic Four), recorded the first Ger-
man-rapped album in 1991, The Fan-
tastic Four’s last Four Music set,
Unplugged, went gold (150,000 units).

Although hip-hop consistently
crosses over and “you find it in the
charts, on the radio, and on MTV,”
Hausemarke notes there is no dedi-
cated hip-hop radio outlet in Germany.
The response to German and interna-
tional hip-hop is generally “50-50,”
Loscher adds. “German hip-hop has
really grown over the last two years.”

ON THE BEAT: Ocho/Union Square
Music’s The Shrine: Afrodigital com-
pilation (released in April) not only fea-
tures blistering Afro-beat cuts by Fela
Kuti and his former drummer Tony
Allen, but Senegalese group Kantiolis,
which represents rap with the funky
“Comportement.” Check out the rap
interlude on Viviane N’Dour’s percus-
sion-driven “Goor Fit,” which is based
around the melody of the late Aaliyah’s
“Are You That Somebody?”

Guinean superstar More Kanté’s
newly released Tamala Le Voyageur
(Sono) includes the duet “Nin Kadi
(Too Much of a Good Thing),” featur-
ing British R&B singer Shola Ama,
while album closer “Yakha” features a
rap by Kader Yomba Kanté.

Brit-Asian hip-hop group Fun-da-
mental brings the global sound
fusions on its forthcoming There
Shall Be Love (Nation) to the Shrine
at London’s Cargo Club Sept. 29.
Helping deliver its eclectic, hardcore
global groove will be Pakistan’s
Rizwan Muazzam Qawal and South
Africa’s the Mighty Zulu Nation.

GARAGE 2-STEPPERS: It seems that
one sure way for British MCs and rap-
pers to cross over is to get on the U.K.
garage/2-step musical tip. Following
the success of So Solid Crew’s recent
chart-topping single “21 Seconds,” its
label, Relentless, hopes to score again
with the imminent release of K2 Fam-
ily’s party-primed “Bouncing Flow.”
Dancehall-flavored garage MC Maxwell
D, who dented the top 40 with “Seri-
ous” (4 Liberty), provides the U.K.
garage flavor along with Lady Dyna-
mite on a remix of Ludacris’ “South-
ern Hospitality.”

Maxwell D says, “It’s to show that it
ain’t all about garage—2-step MCs can
MC on anything.”

Another much-touted crossover
U.K. garage MC'd track is Versatile
Featuring MC B-Live’s “Cum Cakes,”
coming soon on Honey Beat.
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(D] 2 | AALIYAH A sisckgroundide $1533° Zomba (1099716 %) Age Ain't Nothing But A Number | 44 10 | SNOOP DOGGY DOGG A* Dot Row 63002° (11 98/17 9%8) Doggy Style | 249
EM 3 | AL GREEN A HiThe Right Stuft 30800/Capitol (109817 98) Greatest Hits | 342 .17 | BOB MARLEY AND THE WAILERS @ " 1utt Gong Island 8462107/ IDJME 112 98 16 98 Legend | 261
KCWY 5 | JAY-Z @ frocramoc.ateita 50552+ Pronty (10 816 56) Reasonable Doubt | 197 21 | JA RULE A Murder inc /Def Jam 538520°/1DJMG {12 98/18 98} Venni Vetti Vecci | 46
EIR 4 | JUVENILE A* Cash Money 1531620nwersal (119817 98) 400 Degreez | 149 23 | MAXWELL @ Colunbia 68515/CRG (7 38 £Q/11 38 MTV Unplugged EP | 108
LI 12] MAKAVELL A 0eath Row 83012° (11.98/17 9) The Don Killuminati: The 7 Day Theory | 173 11 | MARVIN GAYE  motown 530883/ Universal (6 56/11.98) What's GoingOn | 58
FAR 6 | 2PAC A° Death Row 63008° (18 98123 98) All Eyez On Me | 285 14 | JODECI A° Uptown 110198'MCA 6 58/11 36) Forever My Lady | 110
B 8 | MARY J. BLIGE A7 Uptown 11068/MCA (6.96/11 %) What's The 411 | 86 7 | BARRY WHITE A cosablancaMercury 822762/1DJMG (6 58/11.98) Barry White's Greatest Hits Volume 1 | 91
LBl 13} 2PAC A’ AnanuiDeath Row 490301 Interscope (199824 38} Greatest Hits | 143 WOFM — | JODECI A uponn 110915 MCA (69811 %) Diary 0f AMad Band | 46
2 {tl 9 | MARY J. BLIGE A McA 111606° (129818 98) Share My Worid | 87 25 | THE NOTORIOUS B.1.G. A* Bad 8oy 73000 /Arista (9 9816 56} Ready To Die | 316
11 15_ SADE A‘ eoic 852871298 £0/18 981 The Best Of Sade | 354 — | R. KELLY A" Jwe 11527111 98/17 98) 12Play | 170
12 /L NX A Bt RydorsiDot Jam 558227 10IMG (125615 38) It's Dark And Hell Is Hot | 169 -— | DMX A’ gutt Ryders/De Jarn S38640°/I0IMG (12 3813 38 Fiesh Of My Flesh Biood Of My Blood | 93

@ Albums w th the greatest sales gains this week Catalo%oalbums are 2-year old titles that have fallen below No. 100 on The Billboard 200 or reissues of oider alkums Total Chart Weeks column reflects combined weeks title has appeared on the Top R&B/Hip-Hop Albums and Top R&B/Hip-Hop Catalog Albums. @ Recording Industry
Assn. Of America (RIAA) certification for net shipment of 500,000 album units (Gold) A RIAA certification for net shipment of 1 million units (Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbal indicates album’s multe-pla‘inum level For boxed sets, and double
abums with a running time of 100 minutes or more, the RIAA multiphies shipments hblhe number of discs and/or tapes, RIAA Latin awards. ~ Certfication for net shipment of 100,000 units {Oro). .. Certification of 200,000 units (Platino). .", * Certrfication of 400,000 untts (Mulu-Platino). * Astenisk indicates LP 1s available Most tape prices,
and CD prices ‘or BMG and WEA labels, are sug%esled lists. Iage prices marked EQ, and all other CD prices, are equivalent prices, which are projected from whdesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heat-
saekers this vieek, 4 mdicates past Heatseeker title. © 2001, Biillboard 8P1 C and an, Inc
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3 g ARTIST (IMPRINT/PROMOTION LABEL) i i ARTIST (IMPRINT/PROMOTION LABEL) < | 3| asmst (IMPRINT/PROMOTION LABEL) s IDR—— S—
~ NUMB y 3
L1 1 |14/ Differences awenos JF1T 22 | 14 Bad Boy For Life She's All | Got
. G {Eec) - P Diddy, Bine« Rob & Mark Curry (Bad Boy/Ansta) Jimmy Cozer (J)
0 2 [15( I'm Real 27 | 28 | Peaches & Cream Lights, Camera, Action!
Jeraw Lopez Feat. Ja Rule (Epich 1 112 (Bad Boy/As M Cheeks {Univers: ]
3 | 11| Family Affair 31124 |20 | Music Ballin' Qut Of Control lNTERNATIONAL BUYER S GUIDE
Mary J Blige (MCA} - Ecick S IY LA/Det Squa: rSCo) Jermamne Dupn Feat Nate Dogg {So So Det/C. Jam_ acked W|th Crmcal ersonnel and
5 |22 Fallin F23 26 |10/ Girl Next Door Candy P ) p ;
‘ Alicia Keys {J) = Musiq Soulchid Feat, Ayana (Def SoulIDJMG} o ieur Feat ot O] other information about every major record
{ 4 [11] 1220 (HOVA) 0 4 36| 4 | UGotltBad ILuvit company, video company, music publisher,
I Jay Z {Roc A Feila/Def JanvIDJIMG) Sy Usher (Ansta) Snoop Dogg Presents Tha Eastsidaz (Doggy Style/TVT) d t I mus' compan nd Se”er Of r d-
6 {15 Contagious 31 {11 | Raise Up # igital C company a rof pro
‘ The fsey Brothers (Dreamiorks) = Petey Patlo Lve) Nelly (Prorty) ucts and services for the entertainment
10 S Rock The Boat Rl 33 |27 CantBeliove ouiso Sra%eta Lo d The Streets] industry worldwide. A powerful tool. $155
7 (13| I'mA Thug k8129 120 | John Doe Don't Stop (Funkin' 4 Jamaica)
Trck Daddy lSIlr N-Shde/Atlennic) ‘l Public Announcement Feat Lele {RCA} Manah Carey Feat. Mystkal (Virgm)
| 12 | 8 | Living it Up u -5 34 |21 | Take You Out Forma Invite
Ja Rule Feat, Case {Murder Inc /Det JanvIDJMG} Luther Vandross {J) Ray J (Atlanuc
20 | Where The Party At 35 | 9 | Knock Yourself Out Girls, Girls, Girls |NTERNAT|ONAL TALENT
Jagged Edge With Nelly {So So Det/Columbia) = Jadakiss (Ruff Ryders/interscope} Jay-Z {Roc A-Fella/Def JarvIDJMG) /
11 | Lifetime 1148 | 3 | Who We Be Emaotion & TOUR[NG DlRECTOR\ .
Maxwe| (€ DN 1Re# Rydecw/Del JarvIDJMG) Dect, « Ched {Columb The Ieadin source for those WhO
17 | One Minute Man 30 {20 | What Itls Brntha 9
Mrssy Msderaancr” Eion (The God Mind Elku/EEG) [RRIE Viator Feat Busta Riymes (VilatorfLoudiColumiya) «Stane 1) promote or manage talent. Over 22,000
6 | Ugl 442 [ 5 | Shine 5 Vnu Can't Touch Me ot i ; .
e e GD Wanel e o W Rt D935 (aneovhiCor Ilstmgs from GQ countlrgg mclude.‘ talent,
29 | Feelin® On Yo Booty 38 { 6 | Whatlf 2 | We Thugg booking agencies, facilities, services
R.Ketty {Jive) j - | Babyface (Ansta) Fat Joe FentRKolVy {Atantic} d d t $1 25
15| Can‘t Deny It 1141 |33 Get Ur Freak On 5 | Do U Wanna Roll {Dolittle Theme} and products.
Fab us Feat Nate Dogg (Desert Storm/Elektra/EEG) y "Misdemeanor” €l G Mind/ RL, Snoop Dogg & Lil Kim {J)
4 Vnu Rnck My World 43 | 36 | Fiesta 2 | Weekend
Jwwon {Epc) - R Kelly Feat Jay-Z (Jve} Kerny banerore (Anata)
19(U Remmd Me "68 | 2 | Caramel 6 | We Right Here | T
v |Ar Crty High Fest Eve (Booga DMX {Ruti Ry dersDet JanvID. A A i
10 | Love Df My Life £3144 |29 | Superwoman Pt. 1l 5 We Gonna Make It INTERNAT ONA,L LATIN
Bnan McKnight {Motown} Ut Mo Feat Fabolous [EastWesVEEG) Feat Styles (Rutf Ryders/interscope) MUSlC BUYER S GUlDE
14 | Area Cod 39 |12 | Slowl 7Sneth In The Past
T AP—— Tk s esabonal (ShCA) The most accurate reference source
21| Justin Case 60 | 8 | Made To Love Ya 4 | Let's Ride available on the Latin Music marketplace.
Jahesm {Dmane MityWaroer Bros.} Gerald Levert (Etektra/EEG) The D Jays {MCA} . .
21| The Way 45 |29 | Let Me Blow Ya Mind 15| Round & Round Over 3000 business-to business contacts
Ju Se (Hdden Beach/Epich Eve Faw G St 1Rt Ryders/interscoy HeTck Feat Jonel wkus) R H
16| Set It Off b — | 1 | The Star Spangled Banner 1 | Goodbye in 19 countries. $99
Juwswse (Cash Money/Universal) Whiney Houston (Amsta} Jagged Edqe {So So Det/Columbral
7 | What Am | Gonna Do L1140 | 16 | Brown Skin 3 | Grimey
Tyrese (RCA} India Ane {Motow Violator Feat. Noreaga {Violato 20/Columbiz
4 | You Gets No Love 46 | 8 | FastLane 14! My Projects
Faith Evans {Bad Boy/Ansta} Bilal Faat. Dr, Dre & Jadakiss {Moyo/interscope} Coo Coo Cal {Infinte/Tommy Boy} T
13 | Dance With Me ‘M 37 | 7 | Because | Got High 1 | Diddy INTERNA‘ lONAL DISC/
112 Boo Gogins Alican Wibeies P Dicy Feat. The Neptunes (Bad BoyiAnsia) TAPE DIRECTORY:

@ Records with the greatest impressions

rease.

2001, Btliboard,BP)

mun

and SoundScan, |

Compiled from a national sample of arplay

pplied by Broadcast Data Systems’ Radic

Track service. 143 stations are electronically monitored 24 hours a day 7 days a week. Songs ranked by gross impressions, computed by cross-referencing exact times of airplay with Arbitron listener data
This data is used to compile the Hot R&B/Hip-Hop Singles & Tracks chart

The exclusive source for information in
the manufacturing area of the music and
video business. Lists over 3000 profes-

sional services and suppliers. $89
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= FaN : RECORD RETAILING DIRECTORY
Elll © | x| TITLE v % | TITLE TITLE . .
S [ 3 | ARTIST IMPRINT/PROMOTION LABEL) S |3 | ARTIST IMPRINT/PROMOTION LABEL) ARTIST (IMPRINT/PROMOTION LABEL The essential tool for those who service
MB ; i
1 | 12| Where The Party At svasnnot 1740 21 | 8 | All My Thugs Hit 'Em Up Style (Oops!) or sgll produ;ts tg the ret}aul music com-
> B Jsm"’ EW'W‘T"N*: ‘ISI":; DE'L'WW " - ;"“ S (o] c Calndl 'RBW”* Anste munity. Detailed information on thousands
omeone lo Ca over iesta ould it Be . . .
Janet Virgin} K R Kelly Feat Jay-Z (el Jahein (Divine MiyWarner Bros of independent, chain store and online
3 | 8 | Raise U 25 {13 | Purple Hills Fallin® i
Petey Pablo prvvn‘ D12 .!») \ady/Interscope) Acia Keys {J) oDeratlons across the USA $1 99
4 |16 | My Projects 2 | 34 | 11 | Don't Mess With The Radio Love It
€00 Coo Cal {infinte/Tommy Boy) Nivea (Jvel Bilal {Moya/interscope}
S {10 Loverboy U820 | 3 | Living ItUp CutThrnat
Manah Carey Feat Da Brat & Ludacns {Virgin} Ja Rwe Feat Case (Murder inc/Def JanviDUMG) [ | | John ot (Big Pocket/Orphe:
— |1 |AMToPM 23 | 8 | Let's Be Friends There Itis .
B e s THE RADIO POWER BOOK:
= 6 {11/ Bootylicious 64 | 2 | Ballin' Out Df Control Funk The ultimate guide to radio and record
Destiny s Child {Columtia) Jermaine Dupr: Feat. Nate Dogg (So So Def/Columbia) mpty Mynd {The Real 4 2¥Drpheus) . . . .
D — | 1 | How We Do 22 |16 She's All t Gat Lights, Camera, Action! promotion. Detailed information about
Big L'szK.A Popeye Reds (Col-Beast) Jmmy Cozier {J) M. Cheeks (Universal} every major rad|o Statlon, record Iabel
10§ 3 | Chillin’ In Your Benz 31| 6 | 50Playaz Deep Y'all Don't Wanna . 1 .
xhale (Real Deal Dipheus Drunken Master Feat Lola Damone (F8/Unversal) Skilz (Eastom Conference/Rawkus) and radio syndicator. Includes Arbitron
)| — | 1 | Buster 33 [ 9 | Used To Love John Doe i i
Denrvs Da Menace (15t Avenuel Keke Wyatt (MCA} Pubic Announcement Feat Lele {RCA Informatlon on tOp 100 markets. $115
8 | 5 | Po' Punch 37 { 3 | Trunk Fall Off Make It Vibrate
Po Whvte Trach And The Trailer Park Symphony (Pocket Changel Jalbed {Ghetto Sawy) Asing Son (Darkside)
9 |20 | There She Goes 2127 | 8 | Family Affair Missing You
Babyface (Ansta) Mary J. Blige {MCA) Case (Def SouyIDJMG}
7 | 6 | Enjoy Yourself 28 | 3 | We Right Here Never Be The Same Again
An.ul., XACA) DMX lR\Mngdals/Dei JamVIDIMG} Ghosttace Kikah oo, Carl Thomas & Raskwon n!rlu TongRazor SharEpx MUSIC'AN’S GUIDE TO
— | 1 | Jump Up in The Air 9 1 | Fatty Girl Set It Off ]
()mmﬂpl’ M’/’mbound) L»d::ryls,u Cool J & Keth Murray (FB/Unversal) Juvenie {Cash Money/Unwersal) TOU R' NG & PROM OTION 0
391 3 | lzzo (H.O.VA. 4 18| 1 Do!! Batter U, J i ician’ i
JoyZ ((Rnr A—Fella/DZfJam/lDJMG) Toya (Ansta) Nely IFo nm»'c)mmmun TOday 5 work‘mg mu;lc’an s guide 10'
26| 3 | Bounce 62 (12| Cluck Cluck Survivor clubs, tape/disc services, A&R, music
Survivalst (Fo Ute/Treydan} The Product GAB Feat. Wyclef (Yclet/J} Destiny s Child {Cotumbna) o N d t b .t s d r
17 |19 Keep It Real 68 | 2 | Because | Got High Superstar Services, Industry websites and more.
Kell Mack {Rising Hi} Afrommn {Universal) Supervision (ABB/Capitol) $1 395 (Shipping included)
M 15| 7 | Give 36 |26 | Stranger In My House None Tonight
y The Donz (Heartess) Tamia {Eiektra/EEG) Ll Zane (Worldwide/Prority)
A 16| 3 | 'mReal 46 | 6 | Feelin’ On Yo Booty Can't Deny It
Jenndat Lopez Feat. Ja Rule (Epic) R. Ketly {J Fabolous Feat Nate Dogg {Desert StormvElektra/EEG)
5 11 [ 11 | Take You Out 340 (12 | Hey Hey Superb
Luther Vandross (J) Athena Cage (Priority) Superb (FY Station) 3
18 | 3 | Bye-Bye Baby 29 | 4 | ugly Soul Sista ORDER ONLINE: www.orderbillboard.com
Brandy Moss Scott {Heaventy} Bubb Spanox {Beat Club/Interscope) B (Moyo/Interscope) .
81 14 | 14| U Remind Me 61| 6 | Everyday's A Party We Gonna Make it or call 1.800.344.7119 « International: 732.363.4156
Usher |Ansta) Damoret (MCA) Jadakizs Feat Styles Of The Lox (Ruff Ryders/interscope) | N a1, . N . .
12 117 Fil Me In 43| 4 | Ghetto Girls Just In Case Fax: 732.363.0338» * By Mall.' Senfj payment.plus $7 shlpplng ($15 for international
Cravg Davd (Wildstar/Adantic) Li Bow Wow {S0 So Det/Columbia) Jahem (Drane MilWarner Bros.) orders) per directory with this ad to: Billboard Directories, PO Box 2016,
13 [ 11| This Is Me 48 | 8 | I'm A Thu My Bab | i
e e BeAon] TUOM N HELL e Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ, PA, CA.\' TN, MA,
24 | 4 | Grippin Grain )| — 30/ Separated Can't Take It No More IL, OH, VA & DC. Orders payable in U.S. funds only. All sales are final.
The Young Millionau o rbgn Drear Agrt Magic JohnsoqMcA) Psycster {Long Term South}

BDZZ3028

@ Records with the greatest saies gains. & 2001, Billboard/BPI Communications and SoundScan, Inc. Compiled by SoundScan from a natinnal subset panel of core R&B/Hip Hop stores. This data is
used to compile the Hot R&B/Hip-Hop Singles & Tracks chart
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e |z W TME ARTIST | < & 2|2 |w| TME ARTIST (S @
=l 3| <]z PRODUCER {(SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL |a & S~ |2 PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL o 8
NUMBER 1 3 Weeks At Number 1 51| 45|29 | LET ME BLOW YA MIND © Eve Featurulg Gwen Stefani = | 6
) Dr B S Stowwn iE Jetfers A Young M Elizondo S Storch S Jordan) © Rutt yders 497562 “Immsscope
i 1 11120 | WHERE THE PARTY AT O Jagged Edge With Nelly 2 | 1 i i i
¥ J0upn,8 M Con (8 Casey,8.Casey.J Dupri .M CoxNelh) 96 © 5054 Det Aoy = 49 ( 41 g8 ;'?,‘,S;: :Lvﬁmﬁmwlmmm Bilal Featuring B' l?xf:,gr":???}(:?,? | &
12| 2|15 |rMREALO Jennifer Lopez Featuring JaRule = | 2 §€) 56| 64| 6 | LIGHTS, CAMERA, ACTION! © Mr. Cheeks = | 52
T Oiver,C Rooney LE S (J LopezT Olwer,C Rooney,L.E S J Atlins,| Gom R James) O Epic 796393° » BinkHT Kewy R Hurew| L Caston A Potiee F Wilson) © Usiviny 11 015135”
~ | 3 | ¢ |14 | DIFFERENCES Ginuwine < | 3 @ 69 1631 8 MADE TO LOVE YA Gerald Levert 53
- T Olwer JE bomoms: T Oumer) Epe ALBUM CUT | Jmsoee it Lty & Berkey) Eiekira ALBUM CUTEEG
4 | 3111 | FAMILY AFFAIR © Mary J. Blige == | 3 & ¢ HOT SHOT DEBUT ¢
Dt Dre (M J Bhge P AP.erra Lous.L N Lodge B Mier A Yourg,C Kambon, M Bizondo M Bradfard) O MCA 155859 -
sqe s G’ 1 | THE STAR SPANGLED BANNER @ Whitney Houston % | 54
d s GREATEST GAINER / SALES s 3 Not Lisied {F § Key) 0M|SIJDDV\¥NLDADTRACK
€ 6|51 |12ZZ0HOV.A) - _ Jayz 2| 4 147 53] 16| BROWN SKIN india.Arie 2 | 39
K West S Carter K West B Gordy,A Mizeil F-Perren0 Richards) © Roc-A-Feila/Det Jam 568701 */IDJMG M Batson ) A (| Ane.$ Saundersi Batson) Motown ALBUM CUT
| 5 | 4 {22 |FALLIN'O AliciaKeys = | 1 1155|35(19 BOOTYLICIOUS [+] Destiny's Child < | 2
-3 AKeys {A Keys) 0 0Jnu | s,R Fusari F Moore {B Knowles,R Fusar F Mool [CAMET) 1 720"
7 | 7 |15 | CONTAGIOUS The Isley Brothers Featuring Ronald Isley AKA Mr. Biggs @ | 3 48 ‘ 48| 6 CANDY [+] Foxy Brown Featuring Kelis 48
R Kelly (R Ketty) DreamWorks ALBUM CUT The Neptunes {l Marchand C Hugo,P Withams) D Dol Jom 5728" IDIMG
€ 10 |12| 8 | ROCK THE BOAT Aaliyah s 16D 1| AMTOPM Christina Milian < | 58
$ R StevartE Seats srett.R Stewart,E Seats Static) Blackg ALBUM CuT 8 y Asant {C Mdan C Karisson P Winnb @ @ Det Sl 588:75 1IDIM
18 [92114 |[I'MATHUGO Trick Daddy = I 8 50 | 54| 7 | ENJOY YOURSELF © Allure R | 50
Righeous Funk Boogie {Tnck Daddy.R Van Hoy) © Stip-N-Skde B5141*“Adantc . Kobe.KayGee K Brown K Gist T VonC Liggio} ® © MCA 155860
€11 13| 8 [LIVINGITUPO JaRule Featuring Case < | 10 J@i65|70| 3 | #1 Nelly < | 60
- L) Rob | Gotti4J Atkins R Mays | Lorenzo.$ Wonder) © Murder Inc Def Jam 48741 1DIMG W Yaghnam (C Haynes, W Yaghnam) Priority SDUND TRACK CUT
m 16 | 20| 11 | LIFETIME Maxwell < | 11 58| 43| 6 | WE RIGHT HERE © DMX = | 43
Musze (Musze,H David) Colymbia ALBUM CUT Black Key (€ Simmons,M Dawvis} O Ruft Ryde rs/Det Jam 588746°/IDIMG
9 | 8 |17 | ONE MINUTE MAN Missy “Misdemeanor” Elliott @ | 8 59 | 62| 9 | GANGSTA (LOVE 4 THE STREETS) Lil' Mo 2 | 57
Timbatand,M Elliott {M Elkott.T Moséey,C Brdges) The Go d Mg Elektra ALBUM CUT EE D McClaryM A Lowng MAven 0 McClary ktra ALBUM CUTIEE
W GREATEST GAINER / AIRPLAY ) 57, ’ 59|13 ILUVITO Snuup Dugg Presents Tha Eastsidaz Featuring Kokane 2| 57
. Battie cat (C Broadus T Dav.s X Sp#man.J Long K McCord G Chnton Jr ¥ rel K Gwam © Doggy Stye 22317V
@18 23| 6 |uGLY 0 Bubba Sparxxx 2 | 13 §@)| 66 | 75| 3 | FORMAL INVITE Rayd = | 64
o Tumbeland (T Mostey A Mattus) © Beat Club 497602*Ainterscope The N ay J.P Wiliams C Hugo) Atiantic ALBUM CU
m 15 { 15|29 | FEELIN' ON YO BOOTY O R Kelly @ | 14 58] | 37| 16| LOVERBOY @ Mariah Carey Featuring Da Brat & Ludacris = | 1
R Kely (R Kety) O Jve 12946* ~ s M Carey,C Kent (M Carey, L Blackmon,T Jenkins,Da Brat, Twenty Hf Ludacrs Shawnna} @ Q6 0 vign3am
14 |18 |15 | CAN'T DENY IT O Fabolous Featuring Nate Dogg < | 14 @ ¥ 1 | DON'T STOP (FUNKIN' 4 JAMAICA) Mariah Carey Featuring Mystikal 66
Rick Rock J Jackson R Thomas, T Shakur D A d) © Desert StornvEiektra 67231 LEG - i M Carey,DJ Ciuc, DURD (M Carey,DJ Clue, T Brow, T Smith M Tyier) SOUNDTRACK CUT
12 | 10} 19 | U REMIND ME O usher2 | 1 QG| - 1 | GIRLS, GIRLS, GIRLS Jay-2 | 67
E Clement.J Jam T Lew:s (A McCloud € Clement} @ O Aosta 12992 Justblaze IS Curter . Smth.T Brock R Retf) Roc AFettaTet Jom ALBUM CUTADIMG
1337| 4 | YOU ROCK MY WORLD Michael Jackson = | 13 R @) 1 | EMOTION Destiny's Child < | 68
M Jackson R Jerkins {M Jacksun R Jerhns F Jerki D Eue ALBUM " B Knov M JFesst{BGbbR G rbw £ M CuT
(18 JRE] ‘19 15 | RAISE UP © Petey Pablo = | 18 | @) 1 | BROTHA Angie Stone ' 69
Timbatand {M Barrett IILT Mosley) Q O Jve 12837 = RSaadg.Jake & The Phatman (A Stone R Saadq H Sten ge.R C Dzunal JALBUM CUT
9217 ‘ 14|14 | AREA CODES © Ludacris Featuring Nate Dogg =2 | 10 € 71! 78| 5 | YOU CAN'T TOUCH ME © Royce Da5'" | 66
- Pha (C Brndges P Walker N Ha'e B @ Disturbing Tha Peat e Def Jam 588671 Poe & Tone (R Montgomery,J C Obvier,$ J Barnes,S N Bratcher A Lews} © GomefRawkus 2012°/Columbia
[ 1
[ @ ) 22 l 22{10 | LOVE OF MY LIFE Brian McKnight = | 20 60 ' 51(17| FILLMEIN © Craig David = | 19
3 B McKnight {B McKnight) Matown ALBUM CUT M HiHH{C David, M Hill} O 0O QO B O Widstar 89101 Adannc
' ! 20 [ 21121 | JUST IN CASE © Jahelm 2|15 63(72| 9 WE GONNA MAKE ITO Jadakiss Featurlng Styles 0f The Lux 2| 62
KayGee (K GistE Berkeley,RL) ol Mill 42381 Warner A Maman} 197598" |
€224 | 26|21 | THE WAY Jiscott 2 | 15 §@E) |73 | 80| 7 | WEEKEND O Kenny Lattimore 2 | 73
AHarnsV Davis {J Scott.A Harns) Hdden Beach ALBUM CUT/Epic y Tne Characters (T Taylor C Farrar K Latimore,L Kab T Huston € Laues.C Stein,D Harey @ Ansta 15001°
2112516 [ SETITOFF O Juvenile 2 | 19 m 79 | —| 2 | WE THUGGIN Fat Joe Featuring R. Kelly | 74
M Fresh (T Grey,B Thomas [ Money 860956" | | n RKely.R Bowse Ar ALBUM
€D 27 [ 36| 7 | WHAT AM | GONNA DO Tyrese2 | 24 | ° 16157 ‘ 12| GHETTO GIRLS © Lil Bow Wow = | 40
Jake,Trev (Tyrese J Carter,T Job} RCA ALBUM CUT - J Duprt,B M Cox {J Dupn,B M Cox.T Michell W Felder) 4 © So So Def 79612 /Columbra
€D131 | 31|13 | DANCE WITH ME © nzw | 25 §€D|77 | 69| 7 | DO U WANNA ROLL (DOLITTLE THEME) © R.L. Snoup Dogg & Lil'Kim | 69
) D Jones (D Jones.J Boyd.Q Parker M Kerth M Scandnick) © Bad Boy 73413"/Arista Batlecat (K Gilham.RLC Broadus K Jones,R Troniman,L Troutman) © J21088"
23 | 16| 14 | BAD BOY FOR LIFE © P. Diddy, Black Rob & Mark Curry = | 13 74 | 66| 15| ROUND & ROUND O Hi-Tek Featuring Jonell 55
- 1 Megahertz Music Group H Piaire (0. Wesiey M Curry,R Ross,J Fisher,D Goss) © Bad Boy 79400*/Ansta Hi Tek (S.Showes.T Cottreli) O Rawkus 3217
€X)35 55| 4 YOU GETS NO LOVE Faith Evans | 27 6879| 7 | SOMETHING IN THE PAST Jesse Powell | 68
'v‘ berry F Evans {F Evans M S, berey,M Ja KWitnams,T Cole: A Wi Bad Boy ALBUM CUT A A Perkns,C Gregory, s ALBUM CUT MCA
126 | 24120 | MUSIC O Erick Sermon Featuring Marvin Gaye = I 2 62 (65| 5| GRIMEY © Violator Featuring Noreaga l 62
£ Sermon {E Sermon M Gaye) O NY LADet Squad 497578 /imarscope B The Neptunes tV Santrago,P Withams,C Hugo) © \iclator 49601 Loud/Columbia
€40 |58| 4 |UGOTITBAD © sher = | 29 RED 1 | HOw WE DO © Big Lew BKA Popeye Reds Feauring Nonchlant 2 | 80
« 2 Dupri BM Cox U Raymond J [ BM @ Ansta 15036° Big Lew BKA Popeye Reds (L Poveell.T Ponter) m?
30 | 29|28 | PEACHES & CREAM © 112 ql 2 §CD 81|85 6| BATTERUPO Nellv 2| 76
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DJ Rap Capitalizes On Proper Talent

With Label Relaunch And New Sony Disc

BY MICHAEL PAOLETTA

NEW YORK—2001 has been an
incredibly special year for British
drum’n’bass pioneer DJ Rap. In addi-
tion to celebrating her 10th anniver-
sary in the dance/electronic music
industry, the photogenic DJ/producer
is recording a new artist album and
relaunching her independent label—
the seven-year-old London-based
Proper Talent—with the release of
Propa Classics, Vol. 1. The set arrives
Oct. 23 via Detroit-based/Proper-dis-
tributed Solar Special Projects/Solar-
Intuit, which signed DJ Rap to a four-
mixed-CD global deal.

In the U.K., a four-pack vinyl set of
Propa Classics, Vol. 1 arrived in
August; a CD version will follow in Jan-
uary. “It’s been a wonderful journey,”
the artist says of her illustrious career.
“But right now, my intent is to get
Proper Talent back to where it belongs.
I'm looking for and signing new tal-
ent. What'’s really encouraging is that
the new drum’n’bass music I'm find-
ing is being mixed with elements of
house and trance. The music’s becom-
ing lighter and more melodic. More
importantly, there’s real heart and soul
in the new records.”

Beat-mixed by the artist herself
(whose real name is Charissa Saverio),
Propa Classics, Vol. 1 spotlights such
DJ Rap classics as “Spiritual Aura” and
“Digable Bass.” The collection also fea-
tures a new collaboration between 1)J
Rap and Danny C. (“I Feel”}, as well as
a new remix of “Spiritual Aura.”

According to DJ Rap—whose songs
are published by Mute Songs—Prop-
er Talent “took a backseat” when she
signed with Sony U.K.’s Higher
Ground imprint in 1997. “I felt like I
had to concentrate and focus on my
songwriting, because I knew [ wanted
to challenge people with my first Sony
album,” she says. The self-penned/

-produced Learning Curve arrived in
the U.K. in 1998. The following vear,
Higher Ground/Columbia issued the
album in the U.S.

DJ Rap acknowledges that for
three years, her life felt like a non-
stop promotional tour. “I was travel-
ing around the world, DJing and
doing interviews for Learning Curve.
But by the end of 2000, things start-
ed to slow down, and I knew it was
time to revisit Proper Talent.”

In July, DJ Rap launched the label’s
Web site (Propertalent.co.uk), which
features artist info, a tour schedule,
contests, exclusive video footage, and
music clips. In terms of Web initia-
tives, though, the Proper Talenf wire-
less channel on the U.S. mobile mes-
saging service, Upoc (Upoc.com/
propertalent), is the label’s main focus,
says the artist’s manager, Maria Egan
of Magus Entertainment in New York
City. “DJ Rap is incredibly savvy when
it comes to technology, so this was a
perfect match,” Egan notes.

Under the agreement, Upoc sub-
scribers can have Proper Talent and
DJ Rap news, voicemails. and music
clips sent directly to their wireless
devices. They can also interact with
other users on the channel.

Another feature of the channel—in
conjunction with Urb magazine and

*The New Deal, The New Deal
(Jive Electro album). For the past two
years, this much beloved Canadian
trio—Dbassist Dan Kurtz, drummer
Darren Shearer, and keyboardist
Jamie Shields—has been wowing
fans with a primarily improvised live
set that seamlessly (and effortlessly)
unites the many diverse sounds of
clubland. The ensemble repeats this
admirable process on its first studio
full-length, which overflows with
drum’n’bass (“Self Orbit”), progres-
sive house (“Technobeam”), disco
(“Ray Parker”), and ambient (“Excit-
ing New Direction”).

eAnanda Project,“Expand Your
Mind"/“Bahia” (NiteGrooves/King
Street Sounds single). This limited-
edition 10-inch spotlights two works
of gorgeousness—“Bahia” and

Hot Plate
“Expand Your Mind,” re-tweaked by
Kyoto Jazz Massive and King Britt,
respectively—from the Ananda Pro-
ject’s forthcoming remix set, Re-
Release (due Nov. 6). “Bahia” caresses
with jazzy, funk-fortified Latin
rhythms, while the appropriately titled
“Expand Your Mind” is equal parts jazz
fusion, prog-rock, and house.

oMing & FS, The Human Condition
(Om album). On their sample-smart
sophormiore fuli-length, New York City-
based DJs/producers Ming & FS draw
from house, drum’n’bass, hip-hop,
electro, and 2-step to create a sonical-
ly dazzling breakbeat-inflected journey.

Djmixed.com—is the Proper Guide,
DJ Rap’s essential guide to club cul-
ture and electronic music.

In October, the artist—who is
booked by Sam Kirby of New York
City-based Evolution Talent Agency
and Tania Lee of London-based UMC
for the U.S. and all other territories,
respectively—is scheduled to embark
on an international DJ tour.

Egan says the synergy between
Upoc and Propertalent.co.uk will
then become readily apparent. “We'll
be collecting names at shows and
through the Web site,” she says.
“We'll also be setting up Webcasts
with partners, which will drive traffic
through the label’s site and ulti-
mately to the Upoc channel.”

Intuit-Solar founder and co-owner
Jon Layne says these efforts will
accompany aggressive campaigns at
retail, radio, and consumer press.
“She’s an incredibly innovative artist,”
Layne says. “We’re doing everything
in our power to make everybody
aware of this project.”

Sean Shuter, co-founder and co-
owner of New York City specialty retail-
er Breakbeat Science, says sales of the
four-piece vinyl set are brisk, and he
partly attributes this to DJ Rap’s recent
in-store appearance. “Proper Talent is a
very known label, with lots of classic
tracks,” he says. “Fans will surely wel-
come the label back with open arms.”

As for her second Sony album, DJ
Rap confirms that it's nearly finished
and features collaborations with
Matrix, King Britt, Eric Kupper, and
DJ Sneak, among others. “It’s more
powerful, more tough, more song-
and guitar-driven than Learning
Curve,” she offers. “It brings together
elements of rock, hip-hop, breaks,
house, and drum’n’bass. It totally devi-
ates from what came before. Hopeful-
ly, it will surprise many people.”

*Britney Spears, “I'm a Slave 4 U”
(Jive single). The queen of teen-pop
serves up a major slab of X-rated funk
on this smoldering Neptunes-produced
track that recalls such wicked club jams
as Jamie Principle’s “Baby Loves to
Ride” and Vanity 6’s “Nasty Girl.” Imag-
ine the major underground possibili-
ties if remixers John Creamer &
Stephane K. did a bit of overhauling.

eStephanie Cooke, “Everything”
(King Street Sounds single}. Oh,
how this old-school-styled house jam
conjures up fond memories of fre-
quenting now-defunct clubs like
New Jersey’s Zanzibar and New York
City’s Better Days. It's no wonder
that veteran DJs like Tony Hum-
phries have embraced this soulful
gem, with remixes by 95 North.

MICHAEL PAOLETTA

Box.

| ALL THE WAY LIVE: Globally recog-
nized compilation brand Essential
gives birth to a new series (“Essential
Elements”) with the release of DJ
Icey’s Essential Elements—The
Breaks Element (London-Sire). Like
' DJ Icev's Essential Mix from last year,
The Breaks Elements is steeped in
beats and rhythms of the hip-
twitchin’ kind.

In addition to meaty tracks like
Plump DJs’ mix of Orbital’s “Funny
Break (One Is Enough)” and Rennie
Pilgrim & Arthur Baker’s “Dancing
in My Head,” the 20-track set includes

three brand-new DJ Icey productions
(“Frequent Yet Vague,” “Controlled
Trek [Chapter 2],” and “Bust Off the

' music,” DJ Icey says of the set. “And

since I'm a sucker for a good vocal, |
had to include a smattering of diva
tracks like Sandy B.’s ‘Ain’t No Need
to Hide,” Micro’s ‘Fall Into Me,” and
Second Protocol Production Team’s
‘Brand New Style."”

Ultimately, DJ Icey says he
searched for tracks that he would
proudly play in his own DJ sets. “Too
many DJs put songs on their compi-
lations that they would never play in
their own DJ set. I'm the exact oppo-
site. I want my mixed CDs to wholly
represent me as a DJ.”

Next month, DJ Icey embarks on
the Breaks Element tour, which
should keep him busier than usual
for the remainder of the year. In case
you forgot, DJ Icey is also the proud
owner of two independent dance
labels, Zone and Tree.

Oct. 16 sees the release of Xtrava-
ganza Mix (Xtravaganza Record-
ings/Columbia), mixed by Xtravagan-
za Records founder Alex Gold, who
was a featured DJ at the seventh
annual Billboard Dance Music Sum-
mit in July. The anthemic set features
tracks like DJ Tiésto’s “Flight 643"
and Paul Van Dyk’s "Different Jour-
ney to Vegas,” among others. A high-

Bass”). “It features quite a mix of

by Michael Paoletta

light is the inclusion of John “00”
Flemming’s progressive trance treat-
ment of Simple Minds’ “Belfast,”
titled “Belfast Trance.” Coinciding
with the album’s release is a 25-city
Xtravaganza U.S. tour featuring Gold
on the turntables.

GOOD STUFF: Of the slew of compila-
tions that have recently been sent our
way, we can’t stop playing the follow-
ing: Tony Humphries’ United DJs of
America, Vol. 18 (Mixer/DMC/Razor &
Tie), Naked Music NYC—Recon-
structed Soul {Om Records), Terry Lee
Brown Jr.’s Terry's Café 4 (Plastic
City/interGROOVE), Francesco Diaz’s
House Floor (UCA/interGROOVE), Hi
Fidelity Lounge, Vol. 3 (Guidance
Recordings), Kenny Glasgow’s Toron-
to Mix Sessions (Turbo/Ultra/Caroline),
DJ Lydia Prim’s Global Groove—Keep
on Movin’ (Centaur), Chill Out Bom-
bay and Café Ibiza (Water Music), @
Home—Sunrise and @ Home—Sun-
set (Moonshine Music), and DJ
Escape’s Party Time 2002 (Groovili-
cious/Strictly Rhythm).

TEARS: Since writing last week’s Beat
Box column—which was filed prior
to Sept. 11, the day that forever
changed the world—my mind has
been unable to shut off. And judging
from the number of e-mails and
phone calls I've placed and received, 1
know I'm not alone. An entire global
community is saddened.

If this event has proved anything,
it’s that people can, and will, come
together when—and please pardon
my paraphrasing of Ultra Naté’s
“Free” here—a brother is in need.
Which got me thinking about the
club community and specifically how
a handful of its members have, over
the years, talked about coming
together, about bringing the same
type of family unity that exists in the
world of R&B/hip-hop into the
dance/electronic realm.

Well, here’s your chance. Perhaps
labels (majors and independents),
promoters, and clubs cauld join
hands for benefit compilations and
concerts. All proceeds raised from
such efforts could be directed to
needy organizations like the New
York Firefighters 9-11 Disaster Relief
Fund, the New York State Fraternal
Order of Police WTC Fund, the Sep-
tember 11th Fund, or the American
Red Cross. Of course, such endeav-
ors require each and every partici-
pant to check his or her ego (as well
as usual fees and riders) at the door.
Remember: There is power in num-
bers—and the human spirit.
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Scene.

ONE LOOK at the campy cover of
Bruce Robison’s Country Sunshine
and it’s clear this artist has a sense of
humor. The dreamy artwork, remi-
niscent of an 8-track cover from the
'70s, includes the news that the
album was recorded with Velve Tone.

What’s Velve Tone? Think
Corinthian leather, the fictitious lux-
ury item hyped in U.S. automobile
ads in the "80s.

“I'm really not a person who takes
myself too seriously,” Robison says.
The cover was, he explains, the
antithesis of the typical Nashville
album cover on which labels “tend to
push you toward these sort of fash-
iony photographs.”

ROBISON

Robison would know. After record-
ing two albums for Sony’s Lucky Dog
imprint, Robison asked for and was
granted a release from his contract.
On Sept. 4 he released Country Sun-
shine on his own Austin, Texas-based
Boar’s Nest Records label, which is
distributed by Southwest Wholesale.
The album is also available on his
Web site, brucerobison.com, and at
several major music sites, including
amazon.com and cdnow.com.

Robison says he became disillu-
sioned with the sound of records
being made in Nashville, specifically
the arena-rock drum sound and
shouted vocals, which he says have
country albums ending up sounding
like English rock records.

“It really is the default setting when
you go in the studio these days,” he
says. “They are smashing and bashing
and ripping. I've spent a lot of time
trying to pull people back from that.

“Before I went into this record, I
tried to get a hold of exactly what it
was I wanted to do. I went back to
records that were very formative for
me, especially ['70s albums] by Don
Williams and Crystal Gayle. That
sound had a big effect on me, and it
was, in some sense, something I
wanted to emulate. Don was whis-
pering. The records sound huge but
the drummer [was using] brushes
on the snare.”

Ironically, Country Sunshine
was financed, in part, by cuts
Robison had had on top-selling
mainstream country releases,
most notably Tim McGraw and
Faith Hill’s hit version of “Angry
All the Time,” as well as Lee Ann
Womack’s album cut “Lonely
Too.” Robison’s songs have also
been frequently recorded by his
wife, Kelly Willis, and his older
brother, Charlie Robison.

On Country Sunshine, which
Robison produced, his co-writers
include Allison Moorer and Dixie
Chick Martie Seidel. Willis provides
vocals on nine of the 11 tracks,
including “Friendless Marriage,”
which could be a prequel to “Angry
All the Time,” also previously record-
ed by Robison and Willis.

Robison says he would have
thought “Angry All the Time” was
one of the least likely of his songs to
have become a mainstream hit. “I
never saw the Tim and Faith single
as a part of my whole business plan,”
he says. “Its been a wonderful,
incredible surprise.” That hit, he says,
has made him rethink his whole
business plan, knowing now that it’s
possible to have a hit with a very per-
sonal song, rather than just main-
stream-sounding ones.

While most of Country Sunshine
is more serious than the cover art
would have you believe, the first sin-
gle is the hilarious “What Would
Willie Do?,” also recorded by Gary
Allan on his new album (see story,
page 30). The tribute to Willie Nel-
son includes such lyrics as “He loves
all the people no matter their races/
Hell, he even made a hit country
song with Julio Iglesias/And that
ain’t easy to do.”

While he doesn'’t rule out record-
ing for a major again someday, Robi-
son says, “I don’t really think I can
give away ownership of my record-
ings any more.” Like a lot of artists
these days, Robison says he is “start-
ing to question how label contracts
are structured.”

ON THE ROW: Terri Clark has an-
nounced plans to leave AGF Enter-
tainment in New York City and end
her relationship with manager Ron
Fierstein. Clark expects to name a
new manager soon.

Buddy Lee Attractions has signed
Joe Diffie for worldwide booking rep-
resentation.

Katrina Elam, an artist/writer
from Bray, Okla., has signed a pub-
lishing and production deal with
Warner/Chappell Music Nashville.

David Ball Is ‘Riding’ A Hit
From Dualtone Debut ‘Amigo’

BY DEBORAH EVANS PRICE
NASHVILLE—There’s nothing like
a hit single to get an artist back in
the game. Just ask David Ball as he
watches “Riding With Private Mal-
one” cruise up Hot Country Sin-
gles & Tracks, from No. 37 to No.
34 this issue.

“It’s great to be back on the
radio,” Ball says, “especially with
something that touches people.”

“It’s intensively reactive,” says
KVET Austin, Texas, assistant PD/
music director Dave Marcum of the
single. “It’s just huge for us. It’s a
story song, and the best country
songs are story songs. It has a great
resonance with our audience.”

“Private Malone” is the first sin-
gle from Ball’s forthcoming album,
Amigo. Produced by veteran Nash-
ville tunesmith Wood Newton, the
project was recorded for Arcaro, a
joint label venture named for New-
ton’s native Arkansas and Ball’s
native South Carolina. Newton took
the project to Dualtone. It quickly
picked it up and set a release date
that was moved to Oct. 2 once the
single took off.

“Knowing David and what he’s
all about, Dualtone is a perfect
match,” says Scott Robinson, who
founded the label with Dan Her-
rington. Dualtone’s roster also
includes Radney Foster, Chris
Knight, and Jim Lauderdale.

“Our artists are all career artists
who are true to who they are. That’s
one of the cornerstones of Dual-
tone,” Robinson says. “We believed
that David needed to be with a com-
pany that approached things differ-
ently and is not going to put him in
the standard template and throw
[him] through the system.”

THE ROAD TO NEWTON

Ball exited Warner Bros. after
recording three albums, spawning
such hits as “Thinkin’ Problem” and
“Look What Followed Me Home.”
Ball’s friend and frequent collabora-
tor Luke Reed then introduced him
to Newton. A native of Hampton,
Ark., Newton has lived in Nashville
since 1976 and has a lengthy list of
hits to his credit, among them the
Oak Ridge Boys’ “Bobbie Sue,” Ken-
ny Rogers’ “Twenty Years Ago,” and
Steve Wariner’s “What I Didn’t Do,”
which was recently cut again by
George Jones.

“We got together and wrote ‘She
Always Talked About Mexico,” which
is on the new CD,” Ball recalls. “We
just went from there. Wood had a lit-
tle studio so we could go in and
demo this stuff. I loved that sound.”

Ball says he and Newton took
their time with the album and fol-
lowed their muses. “Doing it our-

selves was a real good thing because
we were able to just stay focused on
the music,” he says. “Sometimes if
you are [recording] for somebody
else, then you are trying to antici-
pate what they are going to think.
If you go in and start a project and
try to please someone else, you
aren’t chasing the muse. We were
after musical satisfaction. That’s
what started this. We were able to
chase it all the way down. I loved
working that way.”

Once finished, Newton shared the
album with Dualtone, and Ball says
it was obvious that the label was the
place to be. “We didn’t have to explain
the record to them,” he says. “Both
those guys are from Texas, so they get
that aspect of it, and they realize the
importance that that kind of music
plays in country music: That
Texas/Louisiana/Oklahoma sound. It
wears well all over the world.”

It’s a sound that comes naturally to
Ball, who spent years honing his craft
in the Lone Star State before moving
to Nashville. “I love dance music, and
that’s still what I do,” says Ball, a BMI
writer who has his own publishing
company, Cedar Poppin’ Songs.

The variety of songs on Amigo
illustrate the depth and breadth of
Ball’s musicality. The collection
ranges from the danceable title cut
to the frisky “New Shiner Polka” to a
cover of “Linger Awhile,” a 1926 tune
previously recorded by Count Basie,
Sarah Vaughn, and Jimmy Rushing.
There’s a smoldering take on Merle
Haggard’s “Trying Not to Love You,”
as well as a lush version of the coun-
try classic “Just out of Reach.”

Some of these songs, including
“Texas Echo” and “Trying Not to
Love You,” have been in Ball’s
repertoire for years. “I wrote ‘Texas
Echo’ probably back in ’75,” he
recalls. “When you live with a song
for that long, it just becomes a part
of you. It’s real easy to cut . . . They
have a certain freshness to them,
and that’s what we were after.”

They had completed the album
before Ball heard “Private Malone,”
which Newton wrote with Thom
Shepherd. “As a songwriter,” Ball
says, “I just really appreciated what

they had done with it.”

Newton says the idea for the song
started when Shepherd saw some-
thing on the Internet about a man
who bought an old Corvette and
found a picture in it from the pre-
vious owner. In writing the song,
Newton says he thought about his
cousin, Jeff Newton. “He was a sec-
ond lieutenant in Vietnam, and he
owned a Corvette,” Newton recalls
. “He went through hell and back,
and he made it back, but the day he
got home, he had a wreck and got
killed in that Corvette. I had met
him that very night, and he had
invited me to go with him to town.”

SPREADING THE WORD

Robinson says that Dualtone
wanted Amigo even before they
heard “Private Malone” and that it
believes in the strength of the
album as a whole; consequently, it
will not release “Private Malone” as
a commercial single. “This is about
the record, about the artist. The sin-
gle—even though it’s a great, pow-
erful single—is just one element of
a beautiful body of work,” Robinson
says. “So we aren’t putting out com-
mercial singles. We want people to
hear the record.”

Ball, who is booked by Buddy Lee
Attractions, is gearing up for the
Honky Tonk Tailgate tour with
Rhett Akins and Daryle Singletary.
There is also discussion of Ball
embarking on a tour of military
bases after the first of the year.

Robinson expects Texas to be a key
market, but the label is also “doing
major programs with all the mass
merchants coast to coast,” he says.
“We are buying into all the major
programs from Anderson to Handle-
man all the way down to the mom-
and-pop [stores] and positioning the
record through the holidays.”

Dualtone also plans to create an
Internet campaign focusing on “Pri-
vate Malone.” “We will have a dis-
cussion group set up where people
can post their thoughts, feelings,
notes, and letters about the song,”
Robinson says. “We are just getting
inundated with e-mails from across
the country about what this song
means to [people].”

Newton and Robinson are en-
couraged that radio has been so
accepting of an independent release.
Robinson says, “I think the stations
and the major [labels] are realizing
that there’s not one way to play ball
—there’s numerous ways.”

Newton agrees. “It’s what's on the
record that counts,” he says. “Peo-
ple don’t buy a record because it’s
with a big label or little label. It’s
good old American competition. If
you can’t join 'em, beat 'em.”
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BY VERNELL HACKETT
NASHVILLE—After sifting through
what he describes as “Glad bags full”
of songs, Gary Allan has chosen a
stellar collection of material for his
new MCA Nashville album, Alright
Guy, due Oct. 2.

The songs he chose from among
the works of Nashville’s top tune-
smiths run the gamut of emo-
tions, from the first single, “Man
of Me,” to “The Devil’s Candy” and
“Alright Guy.”

In looking for material for Alright
Guy, his fourth album, as with his
previous albums, Allan says he didn’t
set out to “find any certain theme.”
But one emerged anyway. “This one
turned out to be a bar album.”

A bar album seems an appropri-
ate theme for the man who started
playing honky-tonks in the Orange
County region of California when he
was only 12, first performing with
his father, then forming his own
band as a teenager. It was an area
where his audience included work-
ing cowboys and surfers alongside
rock and punk fans.

Allan says that when he decided
on the direction of this album, he
knew he already had some great
material, “stuff I'd had for years.
‘Man to Man,’ the first time [ heard
it, I said: ‘I'll cut that.’ I'd been play-
ing ‘Alright Guy’ for years and years.
‘Devil’s Candy’ I've had for a year or
more. ‘I'm Doin’ My Best’ I loved the
first time I heard it, and it made me
laugh every time.”

Allan heard “Adobe Walls” four or
five years ago. “Luke Reed, who co-
wrote the song with Roger Brown,
is a great friend of mine, and he’s
played it for me a ton,” Allan says. In

‘Alright Guy’ Gary Allan

Releases ‘Bar Album’ On MCA

The Big 10. Vince Gill celebrated his
10th anniversary as a member of the
Grand Ole Opry by hosting Grand
Ole Opry Live, as the one-hour TV
show made its debut on CMT. Gill
performed “When I Call Your
Name,” noting it was the first song
he ever sang on the Opry stage.
Grand Ole Opry GM Pete Fisher, left,
presented Gill with an Opry Member

Award during the live telecast.

addition to “Adobe Walls”—which
has been cut by Reed, Brown,
Michael Martin Murphey, and other
Western singers—Allan did a
remake of the Earl Thomas Conley
classic “What I'd Say.”

“My favorite records have songs
that you love when you first hear
them and then some you don’t get
for a while,” Allan says. “That’s what
I love about [Merle] Haggard al-
bums—they take you everywhere.

“I think I'll always have a pull
toward the more traditional stuff,
and I'm always hoping that’s where
the pendulum is swinging,” adds
Allan, who made his debut on Decca
Records in 1996.

CAPITALIZING ON MOMENTUM

MCA Nashville chairman Bruce
Hinton says Allan has a unique
sound and style. “To me, a true artist
has a laser-like focus on what mate-
rial is appropriate,” he says. “When
you hear the album, it is really self-
evident that Gary has this artistic
vision for himself.”

One song that is getting special
consideration in Texas is “What
Would Willie Do,” from the pen of
Bruce Robison. “Gary was getting
great response to the song in his
live shows in Texas,” said Bill
Macky, MCA Nashville VP of
national promotion. “We have had
lots of requests from stations
there, so we decided to do a special
mailing for them to play the song
as an album cut.”

Macky calls Allan’s “Right Where
I Need to Be” a “breakthrough for
Gary. So we are capitalizing on the
momentum we had built with that
single and from his Smoke Rings
in the Dark album with the release
of ‘Man of Me.” ”

It was during the release of
Smoke Rings that the California
native went from the now-defunct
Decca to sister label MCA Nash-
ville. He made the transition well,
with the title single peaking at No.

12 on the Billboard Hot Country
Singles & Tracks chart.

Dave Weigand, MCA Nashville
senior VP of sales and marketing,
says the label is sending advance
CDs three weeks prior to the street
date to garner in-store play. “Gary
has an active fan base, and we want
retail to know that,” he says. “We
are also running massive teaser
campaigns on CMT and GAC and
will debut his video on CMT. He
will also host VHI Country the
week the record is released.”

Weigand says MCA will develop
key promotions in Allan’s top five
sales markets, which are Dallas,
Houston, Phoenix, Atlanta, and
Denver. Touring will play into the
marketing program.

STRONG TOURING

“Gary just wrapped up a West
Coast tour, and he had sold-out
shows in Phoenix and Tucson, Ariz.;
Denver; and Bakersfield, Calif., in
venues that ranged from 1,500 to
3,000 seats,” Weigand says. Tours
with several major country artists
are now in the planning stages
through his booking agency, the
William Morris Agency, in conjunc-
tion with his manager, the Lytle
Management Group.

Allan just did a concert for KEBQ
(Q104) Kansas City, Mo. “Every time
we bring him in, it is phenomenal,”
says KBEQ PD Mike Kennedy. “To
me, Gary is very original, very hip,
and very cool. Yet he’s down-to-earth
and a guy-next-door. The ladies like
him, but the guys like him, too.”

Kennedy says the new record is
doing well for his station. “Gary
has been underutilized and un-
derexposed,” he says. “You can
point to Gary and say, ‘There’s a
future in this guy.” ”

As for being labeled part of the
generation of singers who will move
country music forward, Allan re-
sponds, “I would hope I am. I will
do everything on my part to make
sure I am. [ love country music. To
me, country is about what happens
during the week, and rock’'n’roll and
pop is what happens on the week-
ends. It’s not supposed to be politi-
cally correct—it’s good stories. All
my heroes weren'’t politically cor-
rect, and I love to hear them—Hag-
gard, Buck Owens, Willie. Buck
Owens just called me and asked me
to sing on his record.”

MCA’s Hinton says, “There are a
lot of people having radio success
who don’t have album success or
don’t sell hard tickets. If you are
going to measure what is next for
the industry, you have to look at
who sells albums and who sells
hard tickets, and Gary Allan is at
the head of the class for that.”

BY DEBORAH EVANS PRICE
NASHVILLE—"If you don’t put out
records,” Joe Stampley says, “people
think you've died.” But with the re-
lease of Somewhere Under the Rain-
bow, his first new album in more than
adozen years, Stampley proves there’s
a lot of life in his career.

“I've still been working the road all
this time,” the Springhill, La., native
says. “I'm into publishing big time,
but if you aren’t putting out records,
people wonder what happened.”

In addition to touring and operat-
ing his publishing company, Mullet
Music Group, Stampley launched
Nashville-based Critter Records a lit-
tle more than a year ago and serves as
GM of the Navarre-distributed label.
He also produced Critter’s debut artist,
Billy Hoffman, as well as Somewhere
Under the Rainbow. a soulful country
collection that draws as much on
Stampley’s roots as a member of "60s
band the Uniques as it does his coun-
try radio heyday on Epic.

“I've gone full circle, and I've real-
ly gone back to my soulful rock roots
with this album,” he says. “It’s not as
country as the other stuff I've cut. It’s
just good music.”

From 1971 to 1989, Stampley
charted 36 top 20 country singles,
among them 18 top 10 hits, including
such No. 1 singles as “Soul Song,” “All
These Things,” and “Just Good OI’
Boys,” one of several hits with duet
partner Moe Bandy.

Smpe’s ck On tter

" STAMPLEY

For Stampley, artistic freedom was
the lure that pulled him back to the
studio to record Somewhere Under
the Rainbow. “On this album, I did
what  wanted to do,” he says. “It’s not
really a ‘country, country’ album. It’s
just me being Joe Stampley.”

SOULFUL VOCALS

Somewhere Under the Rainbow
includes a cover of Harold Melvin &
the Blue Notes’ “If You Don’t Know
Me by Now” that finds Stampley’s
soulful vocals accented by a steel gui-
tar, as well as a slow, sultry remake of
“All These Things,” and the rollicking,
Larry Williams-penned rocker “Boney
Maronie.” The album also features
cuts co-written by Stampley, his son
Tony, and Bobby Carmichael. The trio
is responsible for “Knock Down Drag
Out” and “If It Ain’t One Thing (It’s
Another),” a Joe and Tony Stampley
duet likely to be the album’s second
single. Stampley also duets with new-
comer Rocki Rachal on “You're What
Love’s All About.”

The title cut is being worked to
country radio. “We’ve been on the sin-
gle for about seven weeks and have
gotten very good response,” says
Chuck Abel, PD at KFTX Corpus
Christi, Texas. “His music sounds
fresh and workable. It can fit perfect-
ly with a Tim McGraw or Faith Hill
record without making the station
sound inconsistent.”

Stampley used his road band, the
Fat Cats, on nine of the album’s 11
cuts. “When we went into the studio,
I took my time and didn’t rush any-
body,” Stampley says. “|People] some-
times cut three or four songs in three
hours. I took days doing this, and it
was a passion, a labor of love. I was
there for all the mixing, everything,
and I knew what I wanted to do.”

A COLORFUL PAST

Stampley has no plans to retire.
“I just love music—anything to do
with music,” says the artist, who is
self-managed and booked by Carrie
Moore Reed. “I've been doing it all
my life. That's all I know to do. [ was
15 when I cut my first record. I was
on Imperial Records with Ricky Nel-
son and Fats Domino at that time.
When I was 19, I had a record on
Chess Records. That’s the label
Chuck Berry was on. When [ was 21,
I started recording for Paula Records
with Stan Lewis.”

From there, Stampley’s career con-
tinued to escalate, and he signed a solo
country deal with ABC/Dot, where he
first penetrated country radio before
beginning his lengthy association
with Epic in the '70s and '80s.

Stampley knows the country for-
mat is no easy place for.a new album
on an independent label. “They’ve
geared it so much for 12- and 13-year-
olds that we are really losing out on
great music,” he says of the format.

“My thoughts are this: I can still
sing, and I love to perform,” Stampley
says. “Why is it that rock’n’roll can still
play the Rolling Stones, Aerosmith,
Tina Turner, and Elton John, but
country for some reason has this
[bias] if you are older. We are older
artists, but we can still sing and still
cut decent music. Why don’t we have
achance? If you are active and are out
on the road and really working, you
should at least get a shot at radio.”

Stampley has hired Miller & Asso-
ciates to aid with the marketing cam-
paign for the album, due Oct. 2. Steve
Miller says, “We're setting up our mar-
keting plan and coordinating sales
efforts with Navarre.” Miller adds the
company has hired public-relations
firm Webster & Associates to spread
the word that Stampley is back.

“Joe’s name is like having a big
door-knocker with you,” Miller says.
“So we're [courting] the press. The
other good thing about Joe is he’s still
on the road, promoting this record
and doing some reunion dates with
the Uniques.” Miller says they plan to
do in-store appearances and special
promotions with Wal-Mart, particu-
larly targeting the Texas market.
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BY LEILA COBO

MIAMI—In what amounts to a half-
empty, half-full conclusion, the
Recording Industry Assn. of Ameri-
ca’s (RIAA) midyear statistics for
Latin music—released last week—
show that the genre had a slight
decline in net shipments compared
with midyear 2000, while its per-
formance was superior to that of the
market as a whole.

While net shipments decreased by
3%—with 25.6 million units
shipped midyear 2001 vs. 26.4 mil-
lion shipped midyear 2000—they
increased 1% in dollar value, from
$324.9 million last year to $329.3
million this year.

More important, the shipment of
CDs—the preferred format of con-
sumers—increased by 7%, from
20.2 million midyear 2000 to 21.6
million midyear 2001. This trans-
lates to an 8% increase in dollar
value, from $269.9 million last year
to $292.4 million this year.

In comparison, the value of gen-
eral-market music shipments fell
4.4% against last year, with CD ship-
ments down 5.3% from 420 million
to 397.9 million.

MORE RECOGNITION

Rafael Ferndndez, VP of Latin
music for the RIAA, speculates that
there are several reasons why Latin
music fared better than the gener-
al market. “The Latin music mar-
ket is becoming a little more main-
stream,” Fernandez tells Billboard.
“It’s not only being recognized
more, but it’s being accepted more.
Plus, you have a younger genera-
tion that’s followed some of the
artists into Spanish—like Christina
Aguilera. And a lot of Latin music
is becoming more popular with
young people.”

Latin music may also be benefit-
ing from an increasing Latin popu-
lation in the U.S., as well as stronger
marketing efforts and presence in
major music-retail outlets.

As with the general market, Latin
music’s decline was led by a sharp

Shipments
Decline,
Value
Grows In

Mid-2001

market is becoming
more mainstream.
It’s not only being
recognized more,
but it’s being
accepted more.’
—RAFAEIE“FAE:NANDEZ,

decrease—36%—in cassette sales,
with a corresponding 34% decrease
in dollar value. However, cassettes
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Marcia Alvarez.

I Abril Signs Marina. Singer Marina Lima signed with Brazilian indie Abril Music
Sept. 12 to release her upcoming album in November. Pictured sitting, from
left, are Abril Music president Marcos Maynard and Lima. Pictured standing,
from left, are producer Eduardo Martins, attorney Joao Muller, and manager

are still strong in the Latin market,
representing 15.4% of all ship-
ments. The presence of Latin music
videos, however, fell by 29%,
becoming virtually negligible with
only 11,000 net units shipped
midyear 2001.

And while the shipment of DVDs
was also minimal, with only 16,000
units shipped at midyear 2001, that
number was more than double last
year’s 8,000 units.

“Cassettes have been going down,
and that’s a medium that’s really
going by the wayside,” Fernandez
says. “So all in all, between CDs and
DVDs taking off, we should be see-
ing some sort of increase in the next
year or so.”

REGIONAL MEXICAN IS NO. 1

The RIAA also continued its
breakdown of sales by genre, a pro-
cedure it started in April. Then, as
now, regional Mexican music—
including Tejano music—came out
as the distinctly favored genre.

Regional Mexican music repre-
sented 56% of all Latin music units
shipped in 2000 and 57% of all units
shipped midyear 2001. Pop and rock
came in second, with 30% of all
units shipped, and tropical came
third, with 13%.

In dollar value, regional Mexican
represented 52% of the market, pop
and rock 33%, and tropical 14%.

Ironically, Latin music (that
which is more than 51% in Spanish)
made up 4.2% of the market total in
2000. But during that time, 23% of
pirate and counterfeit music seized
by the RIAA in the U.S. and Puerto
Rico were Latin recordings.

“It’s absolutely disproportionate,
and that’s one of the concerns, espe-
cially for Latin labels and independ-
ents,” says Fernindez, who also han-
dles the Latin music side of the
RIAA’s anti-piracy efforts.

In the first six months of 2001,
Fernandez says, a total of 1.4 million
units were seized, and 21% of those
were Latin music.

According to Fernandez, anti-
piracy efforts have focused on New
York City, where programs have
revolved around educating and
training law enforcement officers
to identify pirate and counterfeit
product. Through an operation
called Clean Streets, nearly 1 mil-
lion units have been impounded in
New York alone.

Now Fernédndez is working on
expanding those efforts, which,
regardless, will need to be shifted in
the wake of the Sept. 11 attacks on
New York City.

In South Florida, the RIAA has
already joined with the local
police department’s Crime Stop-
pers program, which receives tips
from callers.

“It might be the first time they’ve
aligned themselves with a private
organization accepting tips on our
behalf,” Fernandez says. “It’s a pilot
program, and if it works well, we
hope to expand nationally.”

l

l

Notas.

SANCORD IN RUBIO ACCORD: Ricardo
Cordero, longtime associate of artist
manager Angelo Medina, has opened
! Sancord, a new management firm
l based in Miami. Offices in Los Ange-

les are also due to open shortly. While
! Sancord has been functioning for the
l past month, its biggest news came

last week, when it signed Grammy
nominee Paulina Rubio, who has
parted ways with longtime manager
Dario de Ledn. Arturo Velazco is han-
dling her affairs in Mexico.

(o

Cordero says Sancord is associat-
ed with Medina and functions as an
extension of Angelo Medina in the
U.S. “We'll give service to artists who
are already established in the Latin
market, and we plan to open a divi-
sion to develop new talent,” says
Cordero, who still handles affairs for
Robi Rosa and Ricky Martin.

“In the past four years, we've built
a worldwide network that includes
media, promoters, agencies, and pub-
lic relations, be it in Europe, Japan,
Asia, Australia, or the U.S.,” he adds.
“We can build a support team in every
city, no matter how small, regardless
if it’s in England or Denmark.”

Cordero is also handling affairs for
flamenco dancer Joaquin Cortés (a
guest artist at Jennifer Lopez’s two
Puerto Rico concerts this week), Viva-
nativa (formerly with RMM, now with
| Universal), and Puerto Rican rock

band La Secta. He is also developing
| Brazilian Carlihnos Brown in the U.S.
[ In turn, Medina has signed two new
] artists: Sony Discos’ Tommy Torres

and Universal teen singer Alih J. Mar-
quee client Martin is currently work-
ing on his next English-language
album, and Rosa will release a compi-
lation disc before the end of the year.

In other management news, Mex-
ican rock group Mana has parted
ways with longtime manager Marcel
Toffel. Ulises Calleros, a former
member of Mana who has been work-
ing as part of the band’s administra-
tion, will take over Toffel’s role.

BULLET SUSPENSION: Due to inter-
ruptions in the normal transmission
of many Latin stations’ program-
ming, there are few bullets on this
week’s Hot Latin Tracks chart. The
lack of movement reflects the pre-
empting of regular programming in
light of recent events.

| Notable entries include Alejandro

by Leila Cobo |

Fernandez’s “Tantita Pena” (Hot
Shot Debut at 22), Lupillo Rivera’s
“Tu Recuerdo Y Yo” at 26, and Crist-
ian’s “Yo Queria” entering at No. 28.
Marco Antonio Solis’ “O Me Voy O Te
Vas” receives a bullet for reaching the
No. 1 spot for the first time; “O Me
Voy” was previously No. 2 for eight
weeks. Shakira’s “Suerte” (the Eng-
lish version, “Wherever, Whenever,”
goes to radio the first week of Octo-
ber) is the Greatest Gainer, jumping
from No. 36 to No. 6.

LEAVING LA.: There must be 50 ways
to leave Los Angeles. That, at least, is
what stranded would-be attendees of
the Latin Grammys figured out last
week. Among the resourceful alter-
natives to normal air travel: Several
dozen travelers that came with
Spain’s Society of Composers and Edi-
tors drove to the Tijuana border and
then flew to Madrid . . . Marc Antho-
ny took a tour bus back to New York
.. .A.B. Quintanilla drove to Texas . . .
Universal Music Latino executives
drove to Houston, then took flights to
New Orleans, Tampa, and finally,
Miami . .. Laura Pausini flew from
L.A. to Mexico and from there took a
flight to Italy . . . BMG executives flew
on a private plane . . . Shakira also left
town on a private plane.

IN BRIEF: Latin Grammy nominee
Alejandro Lerner is producing folk
singer Soledad’s upcoming album,
titled Libre, on Sony . . . Marco Anto-
nio Solis has rescheduled his Sept. 22
Miami show. The concert will now
take place Oct. 27 at the James L.
Knight Center in Miami, with part of
the proceeds to be donated to the
American Red Cross to support New
York City attack victims and their
families . . . Concierto Para Los
Heroes, the impromptu invitation-
only concert held Sept. 14 by musi-
cians stranded in Los Angeles during
the Latin Grammys, raised more than
$40,000 for the American Red Cross
New York Disaster Relief Fund. Per-
forming musicians, all of whom
played for free (the room was donat-
ed by Beverly Hilton owner Merv Grif-
fin), included Juanes, Bacilos, Chu-
cho Valdes, Shalim, Laura Pausini,
Alejandra Guzman, Rubén Blades,
Celia Cruz, Isaac Delgado, David Fos-
ter, and Joan Osborne. Kevin Spacey
made a surprise appearance.

FOR THE RECORD: Jose Nogueras, a
pop/tropical songwriter/artist, was
mistakenly identified as a regional
Mexican songwriter in Latin Six Pack
(Billboard, Aug. 25).
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In Argentina: Local record-industry chamber CAPIF has
announced that the units required to certify an album
gold or platinum have been reduced, because the mar-
ket has shrunk so much during recent years. Gold is
now awarded for sales of 20,000 units (previously, the
requirement was 30,000 units), while platinum status
is awarded for sales of 40,000 units (down from 60,000
units) . . . Sony Music artist Javier Calamaro is the first
artist to appear on Intimo e Interactivo (Intimate and
Interactive), a new series of acoustic concerts in the
style of MTV Unplugged organized by TV channel
MuchMusic. The Sept. 6 show took place at 900-seat
club La Trastienda, and an album will be released in
November on Sony Music Argentina. Special guests
include Leén Gieco, all-female blues band Las Bla-
canblus, and promising Spanish singer Maria Bestar
... Fatboy Slim, who recently won six MTV Music
Awards for his hit “Weapon of Choice,” will visit
Argentina for the first time Oct. 26. He will perform
at Megadisco Paché . .. EMI pop band La Mosca took
a break from its European tour to shoot a video in
Madrid for “Todos Tenemos Un Amor,” the second cut
from its album Buenos Muchachos. The tour will con-
tinue through Spain, Portugal, Italy, and Germany,
returning to Argentina in late September for a domes-
tic trek. Plans call for a Latin American tour in Octo-
ber and November. MARCELO FERNANDEZ BITAR

In Mexico: For the second consecutive year, Acapulco
will host the electronic fest Aca World Festival. The
event will take place Nov. 16-18. Confirmed acts include
Paul Oakenfold, Deep Dish, Soulstice, and Dave Cole-
man, with more to be confirmed. Last year, more than

60,000 people turned up to see 71 acts, including Moby.
Like last year, a portion of the proceeds will go to the
Million Latin America Fund, which helps various
charity organizations in Acapulco. Last year, $120,000
was raised, according to organizers Michael Han and
Pedro Moctezuma. . . . A Cuban legends reunion of sorts
will take place Oct. 19 in Mexico’s Auditorio Nacional,
when Compay Segundo, Eliades Ochoa, and members
of the Afro-Cuban All Stars will share the stage. The
show ties in with the promotion of Francisco Repila-
do’s (aka Compay Segundo) new album, Flores de la
Vida. Repilado will play with longtime friends Barbar-
ito Torres and Juan de Marco Gonzélez, who has record-
ed both as a soloist and as the leader of the Afro-Cuban
All Stars . . . After an absence of almost five years from
the concert stage, Mexican singer Yuri has kicked off a
tour of Mexico. Much of her recorded repertoire is fea-
tured, including typical tunes celebrating Mexican inde-
pendence. In addition, singer Lupita D’Alessio has
expressed an interest in pairing up with Yuri for con-
certs at Mexico City’s Auditorio Nacional. Managers for
both singers are currently discussing the prospect.
TERESA AGUILERA

In Puerto Rico: More than $90,000 was raised by radio
station Fidelity through La Noche de Estrellas de
Fidelity, a benefit concert to raise money for Fondos
Unidos de Puerto Rico. Funds are used for a number
of needy organizations. Some 10,000 people attended
the Sept. 8 event, which was broadcast live on the
TeleOnce network and included performances by MDO,
Yaire, Jerry Rivera, Franco De Vita, and Ednita Nazario.

RANDY LUNA
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“...songwriter Brenda Russell has
lost none of the musical magic
that has made her a longtime favorite

among discerning record buyers.”

— David Nathan
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Watch BET On Jazz to see Brenda Russell perform.
Call the BET On Jazz PROGRAMMING HOTLINE with your questions
and comments at 202-608-2000, ext. 4010.
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Notes.
DECLARATION OF INDEPENDENCE:
While recording for an established
record label certainly has its bene-
fits, San Francisco-based vocalist
Kitty Margolis is quick to point out
the merits of being an independent

artist: “I think I have a lot more
freedom to produce intelligent,

MARGOLIS

adventurous music on my own,’
Margolis says, “because the major
labels don’t seem to encourage
singers, and especially female artists,
to take many chances.”

Left Coast Life, Margolis’ upcom-
ing release, appears on her own
Mad-Kat label—the Bayside-distrib-
uted project is due Oct. 8—a joint
venture with jazz vocalist Madeline
Eastman. By choosing material
from the pens of such iconoclastic
songwriters as Randy Newman
(“Lonely at the Top”) and Tom Waits
(“Take It With Me”), and adding a
dramatic take on Pink Floyd’s clas-
sic rock track “Money,” Margolis has
crafted a disc that reflects the myri-
ad of musical and societal influences
that have informed her since her
teen years in the Bay Area.

“I like to incorporate some humor
and social commentary into the
music, which I don’t think you hear
enough of in jazz these days,” she
explains. “The lyrics to these songs
reflect what is going on out here with
the dotcom companies collapsing
and people being motivated by greed.
I think that a song like “Money” is
more topical today than it was when
it first came out [in 1973].”

Margolis also feels that choosing
songs that are off the beaten path
affords her an opportunity to build
her own identity, as opposed to
focusing on the obvious standards
that are perhaps too comfortably
ingrained in the jazz lexicon. “There
is a conservative trend in vocal jazz
towards a very retro, lifestyles-ori-
ented direction,” she says. “I want
to do something a bit more edgy
and interesting, and as an inde-
pendent artist, I can do that. And
that is empowering.”

To further imprint her own indeli-
ble personality on Left Coast Life,
Margolis produced the project, uti-
lizing studio techniques more wide-
ly associated with pop or rock rather

by Steve Graybow

than jazz. Several songs feature lay-
ered background harmony vocals
overdubbed by Margolis in the stu-
dio, while others boast offbeat vocal
effects that add a fresh, fun sound to
the project. “A lot of my production
influences come from rock artists
like Steely Dan,” Margolis says. “I
like that extra bit of ear candy that
you don’t usually hear in jazz.”

The singer adds further ear
candy by allowing her band (pianist
Paul Nagel, bassist John Shiflett,
saxophonist Eric Crystal, guitarist
Steve Erquiaga, and percussionist
Mike Spiro) ample room to stamp
their own personalities on the
tracks, particularly Crystal, whose
blaring, atonal lines on the Margo-
lis original “You Just Might Get It”
are the antithesis of a subdued,
lifestyle-jazz recording.

More than a small part of Margo-
lis’ individualistic approach stems
from growing up in San Francisco,
where she was exposed to such
artists as Miles Davis, John Lee
Hooker, and the Grateful Dead,
often on the same bill at the leg-
endary Fillmore. “The way the
music was presented to me, I did not
even consider that these artists
should fit into different musical cat-
egories,” Margolis recalls.

Although both parents had sub-
stantial jazz record collections, Mar-
golis’ love of jazz came to full
fruition in the early '80s at a now-
defunct San Francisco club called
Keystone Corner, where she rubbed
shoulders with the likes of Art
Blakey, Dexter Gordon, and Horace
Silver. “1 got my jazz history the old-
fashioned way, through the oral tra-
dition as told by these great players,”
Margolis says. “Seeing them lead
their band five nights in a row, and
seeing how the set would develop
and change night to night, was a
great education. Everything I know
about leading a band, I learned in
that club, from talking to and watch-
ing those guys.”

NOTEWORTHY: Some of jazz’s finest
young musicians are featured on
two recent Blue Note releases, Black
Stars by pianist Jason Moran and
Kindred by vibraphonist Stefon Har-
ris and pianist Jacky Terrasson
(both released Sept. 11). Black Stars
features Moran, 26, and his working
band of bassist Tarus Mateen and
drummer Nasheet Waits, as well as
guest appearances by veteran saxo-
phonist/flutist Sam Rivers, who
duets with Moran on “Sound It
Out.” On Kindred, Harris, 28, and
Terrasson, 35, duet on a handful of
standards and original composi-
tions; the project was initiated when
each musician unknowingly pro-
fessed his admiration for the other
to label president Bruce Lundvall.
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SONGWRITERS & PUBLISHERS

Spirit Music Expands By Breathing
New Life Into Songs Of The Past

BY JIM BESSMAN

NEW YORK—Nearing its sixth an-
niversary, Spirit Music Group has suc-
cessfully implemented its stated
strategy of working with veteran song-
writers and other copyright owners in
aggressively administering and active-
ly promoting their catalogs.

“When we formed in November,
1995, many of the important pop, rock,
R&B, and country songs from recent
decades were losing their popularity
and their income thanks to the ab-
sence of focused marketing and ag-
gressive royalty collection,” says Mark
Fried, president/founder of the New
York indie. “It’s apparent now that our
mission was absolutely essential, as
evidenced by the organic growth of the
catalog and our track record of ex-
ploitation in film, TV, advertising, mul-
timedia, and new cover recordings.”

Indeed, Spirit’s catalog has grown to
nearly 10,000 titles, including more
than 150 chart hits. Its initial success
came through its collection of such pop
standards as “Misty” and “There She Is
Miss America,” as well as the catalogs of
'60s-era acts, including Lou Christie and
Paul & Paula and '70s music by such
writers and artists as tunesmith Irwin
Levine (who wrote “Tie a Yellow Ribbon”
and whose daughter, Holly Schwartz, is
asenior creative director at Spirit), Dick
Wagner (“Only Women Bleed”), Gene
McDaniels (“Feel Like Makin’ Love”), the
Captain & Tennille, Marshall Tucker
Band, Pure Prairie League, and Foghat.

Spirit also secured the work of
disco’s A Taste of Honey and Sylvester;

Spirit Music recently signed song-
writer/artist Freedom Williams to a
global multiyear administration deal.
Williams’ RBG Dome Music (ASCAP)
contains his biggest hits with C&C
Music Factory as well as solo works.
Pictured, from left, are Spirit senior
creative director Ed Razzano, Williams,
and Spirit president Mark Fried.

R&B vocalists Ray, Goodman & Brown;
pop rocker Benny Mardones; as well as
new wavers the Cars, the Go-Go’s, and
the Waitresses. From the *90s came rap
crossover hits via deals with Delicious
Vinyl Records and writer/artist Kangol.

More recently, the company has
sealed deals with Lew Spence, whose
hits for Frank Sinatra include “Nice
and Easy”; Kal Mann, whose songs
include Chubby Checker’s “Let’s Twist
Again” and the Dovells’ “Bristol
Stomp”; Bobby Weinstein, whose hits
include “Goin’ OQut of My Head”;
writer/producer/label head Bobby
Robinson Jr., whose holdings include
early doo-wop, R&B, and blues in-
cludes King Curtis and Elmore James;
Wayne Garfield, whose “Glow of Love”
for Change was reworked in Janet

7 original albums from R&B band
Bloodstone and approximately 85
compositions. Includes platinum single
“Natural High” and § other hit songs.

Phone: (818) 591-7355 22

For an information and earnings packet contact:
Randall Wixen at Wixen Music Publishing, Inc.
24025 Park Sorrento. Suite 130
Calabasas, CA 91302
Fax: (818) 591-7178
email rwixen@wixenmusic.com

Jackson’s “All for You”; and Freedom
Williams, a founding member of pop/
dance group C&C Music Factory.

Fried further points to an active
songwriter roster, including veterans
Brian Wilson and Stephen Bishop.
Spirit’s most important achievement,
he notes, is “the revitalization of our
clients’ work through aggressive mar-
keting and proactive songplugging
into a wide array of media vehicles.”

These include such movies as Al-
most Famous, The Replacements, and
Girlfight; TV series including £.R., Ally
McBeal, and Malcolm in the Middle;
and national ad campaigns including
Burger King, Microsoft, and Bud-
weiser. Additionally, Spirit songs have
been covered by the likes of Mariah
Carey, Clint Black, the Spice Girls,
D’Angelo, Natalie Cole, Vitamin C,
3LW, and Kenny Wayne Shepherd.

All of this is reflected in the firm'’s
name, Fried says. “Seeing the con-
glomeration of music publishing into
a few multinational companies whose
limited staff can’t know and ade-
quately represent tens of thousands of
titles, I wanted to create a company in
the spirit of how I envisioned music
publishing,” he explains. “[I wanted it
to be] reminiscent of the Brill Build-
ing days, when professional managers
went out and did absolutely anything
they had to do to get their songs cut.”

To this end, Fried, who had been a
BMI executive for 10 years, left for Los
Angeles within a month of launching
Spirit. “I met with a media company
executive who was expecting me to
pitch some CD compilation,” Fried
says. “But my line was, ‘How can I help
you?’ and she relaxed in a second.”

In like fashion, Spirit created solid
relationships with the music depart-
ments and hired supervisors of the
major media companies, advertising
companies, and multimedia compa-
nies, as well as label A&R departments.
“We essentially established consultan-
cies,” Fried says. “With early access to
scripts for motion pictures, weekly net-
work and cable TV programming, and
national and global ad campaigns and
record-release schedules, we positioned
ourselves to assist downsized media
company creative staffs and supervisors
in finding music for their projects.
These placements often jump-started
record sales and live shows and added
licensing for our veteran clientele.”

Currently, Spirit, which is repre-
sented overseas by U.K.-based Palan
Music, is selectively developing new
writers and artists. Recent successes
here include placements of “One Girl
Revolution” by Chicago’s Superchic(k)
on the Legally Blonde soundtrack and
U K. band Ritalin’s “Everywhere” as the
main title in Disney’s upcoming Max
Keeble's Big Move.

Fried says, “We try to bridge the
gap between writers and songs and
the people who use music nowadays.”

THE DAY AFTER: To be honest, I
didn’t think I'd be able to write this
week’s column. Not so much out of
emotional numbness and inability to
function, which I, like everyone else
in the city—in the country, surely—
suffered from, but because every-
thing was shut down, and there
really was nothing to write about.
But when the shifting wind brought
the smoke as far north as the mid-
town Hell’s Kitchen neighborhood—
where I was virtually catatonic in
front of the TV—I finally threw on
my gym clothes, walked around the
corner past the makeshift shrine
for flight attendant Debbie Welsh,
and headed uptown to the West
Side Y. When I

&Music.

by Jim Bessman

portive indie affiliates, including
Ryko Music in the U.S. and Metisse
in France.”

Telfer, whose colleague John Cefai
handles administration, is now look-
ing to expand Basement Music’s net-
work of international affiliates, as
well as sign up more catalogs from
Brazil, the U.S., and the U.K.

Back to past tense. I ran into Telfer
only because he was stuck in New
York City, waiting to get back to Sao
Paulo. Afterward, I pretty much
returned to the malaise that en-
veloped Manhattan for the rest of the
week. Nothing was doing—no busi-
ness, no shows, no nothing—except
for calls and e-mails to and from
family and friends.

got to Columbus
Circle, I ran into
John Telfer.
While it was
nice to run into
anyone, it was
especially nice to

for three reasons.
One, he was alive.
Two, I hadn’t seen
him in awhile, not
since he left

‘I believe in
administration rather
than ownership of
copyrights, and I have
run into John— gn active network of

indie affiliates.’

—JOHN TELFER,
BASEMENT MUSIC

In this regard I
was lucky: No one
close to me was in
the World Trade
Center. Sadly, 36-
year-old ASCAP
licensing manag-
er Jane Simpkin,
who lived in Mas-
sachusetts, was
on one of the hi-
jacked planes;
she was head-

Rykodisc in May,
after serving as
international director there for 51/2
years. Three—and most important for
my purposes here—he had a story.

Cut to the present.

“I’m very busy expanding my
publishing company, Basement
Music,” says Telfer, who now spends
half his time in the States and half
in Sao Paulo, Brazil. “I'm also man-
aging some artists, including Tele-
vision and [its frontman] Tom Ver-
laine, and I am still involved in the
record business, representing some
labels and artists internationally,
including Rounder Records and the
Proclaimers.”

Telfer was in management prior to
his job at Rykodisc, representing the
likes of Joe Jackson, Sweet Honey in
the Rock, Television, and the Pro-
claimers. He originally launched
Basement Music (PRS) in 1978.

“I've published Augustus Pablo
and Dennis Brown, and now Televi-
sion, [Television guitarist] Richard
Lloyd, and Supergenerous—a duo
made up of Brazilian percussionist
Cyro Baptista and Canadian guitarist
Kevin Breit,” Telfer continues. He
has also taken on the contemporary
Brazilian music catalogs ST2 and
MCD. “I believe in administration
rather than ownership of copyrights,
and I have an active network of sup-

ing west for an
ASCAP general
licensing meeting.

I spent Saturday night in the
Bronx with Alex Berezhkov, chief
of the New York bureau of the
Russian news agency ITAR-TASS,
and numerous bureau staffers and
their wives. Berezhkov, as I wrote
in this space a couple months
back, accompanied me to the grave
of the great Russian bard Vladimir
Vysotsky in Moscow.

The get-together (I hesitate to call
it a party, though we did celebrate
reporter Yuris Kirilchenko’s mirac-
ulous survival of a massive heart
attack while covering the disaster)
was my first chance to hear music all
week. Vysotsky was requested, of
course, and there was plenty of Pink
Floyd (I've yet to meet a Russian my
age who isn’t a Pink Floyd fanatic).
The big find, though. was Subma-
rine’s album SkinDiving from last
year, which I had overlooked, but
Alex had grabbed off a pile of discards
down the hall from ITAR-TASS at the
Associated Press.

Kudos to the British dance-pop
group’s sophisticated samples, in-
cluding those of Jerome Kern and
Oscar Hammerstein II, Chet Baker,
Billie Holiday, and Perry Como. |
guess I'll always remember the first
time I heard it.
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AFTERMATH: As with the nation and
the music business at large, the pro-
fessional audio industry has had to
make new plans and reassess its pri-
orities in the wake of the events of
Sept. 11. In one major move, the
111th Audio Engineering Society
(AES) Convention, originally sched-
uled for Sept. 21-24 at New York
City’s Jacob Javits Convention Cen-
ter, has been postponed by 10 weeks.

With the convention originally set
to commence just 10 days after the
terrorist attack on New York City, the
AES met with Javits Center man-
agement. Given
that much of the
Javits Center is
occupied by the
New York City
Mayor’s Office of
Emergency
Management
and the Federal
Emergency
Management
Agency (FEMA) for coordinating
emergency services, holding the
convention as originally scheduled
was impossible. The enormous dis-
ruption in aviation and unease about
flying in the immediate aftermath of
the tragedy were also factors in the
decision to postpone the convention.
In addition to posting an announce-
ment on the AES Web site Sept. 12
and spearheading an e-mail cam-
paign to spread the word, exhibitors
were notified via phone, allowing
them to begin the process of altering
their shipping, travel, and accom-
modation plans.

Although our lives are forever
changed, an appearance of normal-
cy has returned to New York City in
the week following the attacks, at
least above Canal Street. Steve
Rosenthal, owner of Magic Shop,
relayed harrowing accounts of events
in lower Manhattan—the studio is
on Crosby Street—and the somber
news that persons on his staff were
very directly affected by this barbar-
icact. “Through it all,” he reports by
e-mail, “late last week [produc-
er/engineer] John Agnello was here
braving the dust and the chaos, mix-
ing his new project, 34 Satellite.
will always admire his courage and
determination not to be pushed away
from what he needed to do.” Rosen-
thal further reports that a benefit
show was staged at the Living Room,
a club on the Lower East Side.
Countless local artists, for that mat-
ter, are announcing that their
upcoming gigs will benefit the Red
Cross and other organizations whose

tor.

by Christopher Walsh

heroic efforts, through this very try-
ing time, will be long remembered.

Other members of the professional
audio community are responding to
the urgent call for assistance. The
Society of Professional Audio Record-
ing Services' (SPARS) monthly lunch-
eon at Gallagher's Restaurant, sched-
uled for Sept. 20 (so as to coincide
with the AES Convention), will still be
held but without a sponsor, SPARS
executive director Larry Lipman says.
(A pro audio manufacturer sponsors
most luncheons, making a presenta-
tion of a product or technology.)
Instead of the
usual $38 meal
expense, atten-
dees are being
asked to pay an
additional $19,
matched by Gal-
lagher’s, which
will be distributed
to a rescue fund.

Another act of
kindness came from the Zumpano
Audio Complex (ZAC) in Atlanta,
where more than $1,100 was raised
at a previously scheduled party-
turned-fund-raiser Sept. 15.

ZAC owner Jim Zumpano says the
donations were presented to the fire
chief at Atlanta Local #23 and will be
forwarded to the New York City Fire-
fighters Rescue Fund. “It’s only a
small part of what needs to be done,”
he adds, “but this is what we can do.”

Bob Brophy, product specialist at
Sonomic, located in downtown Man-
hattan, announced that the samples
and sound effects library was donating
20% of all sales to relief efforts through
Oct. 14. And Video Corporation of
America has contacted partners and
clients to offer its videoconferencing
facilities, as the need arises, in its New
York City and New Jersey offices, com-
pany founder Al Berlin reports.

An update from the AES notes that
the society will automatically transfer
registrants’ records to the new con-
vention dates, Nov. 30-Dec. 3. Con-
vention badges will be received on or
about Nov. 15. If registrants cannot
attend the new dates, they are asked
to e-mail aesreg@aol.com or fax the
registration department at 212-682-
0477. The AES Web site will continue
to issue updates on the exhibits,
demos, workshops, and papers ses-
sions as they materialize. New hous-
ing options are being arranged and
will be posted shortly.

As always, I can be reached at 646-
654-4780 or at cwalsh@billboard.com.
Please stay in touch throughout this
difficult period in our lives.

PRO AUDIO

Mardin Skips Retirement, Joins Manhattan

BY CHRISTOPHER WALSH

NEW YORK—Clearly, retirement did
not suit Arif Mardin. The legendary
Atlantic Records producer/arranger,
who joined that label in 1963, was
recently named co-VP/GM, with lan
Ralfini, of the reactivated Manhattan
Records (Billboard Bulletin, Sept. 6).

In fact, it has been an eventful year
for Mardin. He received the Trustees
Award from the National Academy of
Recording Arts & Sciences Feb. 20,
joining such honorees as fellow
Atlantic executives Ahmet Ertegun,
Jerry Wexler, and the late Nesuhi
Ertegun. In May, he was honored as
man of the year by the Nordoff-Rob-
bins Foundation, which provides
music therapy as developed by com-
poser Dr. Paul Nordoff and special
educator Dr. Clive Robbins.

“Atlantic has been my home since
1963,” Mardin says. “I learned from
Nesuhi Ertegun, Ahmet Ertegun,
Jerry Wexler, and Tom Dowd, and
was privileged to work with fabulous
artists. So it will always be my first
home. However, in May, after the
fabulous send-off they gave me at the
Nordoff-Robbins Foundation dinner,
my contract had expired.”

Roy Lott, deputy president of EMI
Recorded Music North America, and
Bruce Lundvall, president of Capitol
Jazz & Classics, offered the unique
position to Mardin and Ralfini. Both
will report to Lundvall.

“I notified Ahmet Ertegun and all
the people at Atlantic that I didn’t want
to retire,” Mardin says. “I got Atlantic’s
blessing and moved here. It was very
amicable: They want me to pursue my
new projects and be happy. I'm happy
to have joined Bruce Lundvall and Roy
Lott—our friendships go back years.”

With the goal of releasing adult-ori-
ented music, Manhattan Records is an
ideal vehicle for Mardin, who has

MARDIN

worked with artists from all genres,
including Aretha Franklin, the Young
Rascals, Bee Gees, and the Modern Jazz
Quartet. In addition to that musical
diversity, he has contributed his pro-
duction, arranging, mixing, and con-
ducting expertise to countless cast
recordings and soundtracks.

“Our main activity will be jazz and
classical,” Mardin explains, “and excel-
lent, wonderful, esoteric, adult projects.
We’re looking for crossing-over, young

artists. It’s great to be able to work on
different ideas and concepts, but still be
commercial. lan and I will be looking
for new talent, going out and listening
to them, and responding. It’s fun. |
won't be chasing strict pop formulas,
which really frees me a lot.”

His new position will bring him back
into the recording studio. Before sign-
ing a contract to lead Manhattan
Records with Ralfini, he worked at
Manhattan recording facility Sorcerer
Sound with pianist/singer Norah Jones,
whom he describes as “a truly amazing
talent.” He will mix that project at Sear
Sound, also in New York City.

Mardin is also quick to praise Ralfi-
ni—who has held the position of CEO
at MGM Records U K., Warner-Reprise
UK., WEAU.K,, and ABC Records UK.,
served as a consultant to Ahmet Erte-
gun at Atlantic, and is president of the
Nordoff-Robbins Foundation—and
emphasize the importance he attaches
to the success of Manhattan Records.

“Manhattan Records was started by
Bruce Lundvall,” he explains, “and even
though it had few releases in the begin-
ning, it’s a historic label, and Bruce is
a giant in the music industry. We want
to make this a very successful label and
are going to work very hard.

“When the EMI project material-
ized,” he adds, “lan and I were very
happy, because we knew that we were
going to work with projects we really
like. I think we make a great team.”
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Bush Beats Around the Village. Bush recorded and mixed Golden State, its
Atlantic debut (due Oct. 23), at the Village in Los Angeles. Pictured, from left,
are engineer Greg Fidelman, Bush vocalist Gavin Rassdale, producer Dave
Sardy, and assistant engineer Jim Monti. Atlantic is previewing Golden State,
| the follow-up to 1999’s The Science of Things (Interscope), with the single

@

| The People That We Love,” see r_e\iew, page 20.
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NEW YORK CITY

Artist/producer Richard Barone,
formerly of the Bongos, produced
artist Lina Koutrakos, whose song
“Love Grows Here” is being cut in
five languages. Barone tracked
Koutrakos at Mission Sound in the
Williamsburg neighborhood of
Brooklyn, N.Y., with the multi-lan-
guage vocal tracks recorded at Magic
Shop. He has also been recording
tracks for his own album with pro-
ducer Tony Visconti at Visconti’s
Secret Sound and other facilities.

NASHVILLE
BackStage at Sound Stage
Studios hosted a month-long

~ -4".
RS L

EXODUS
DELUXE EDITION
2 CD SET
Newly remastered with
additional rare mixes,
b-sides, alternate takes and
unreleased live performanees

AVAILABLF OCTOBER 186, 2001 A s a1 v g

Features the original UK
remixed and overdubbed
album as well as the
previously unreleased
version of the album
recorded in Jamaica in 1972.

AVAILABLE NOW - NEWLY REMASTERED WITH BONUS TRACKS

TOPP <006

bobmarley.com

© 2001 Universal Music Enterpases, 8 Dmision of UMG Recordiny
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mix session to complete a proj-
ect for Saturday Night Live.
Under the direction of producer
Glenn Rosenstein, The Best
Music of Saturday Night Live is
a compilation that will include
more than 60 tracks. The proj-
ect was mixed by Jay Vicari on
the Solid State Logic Axiom-MT
digital console.

Dolly Parton returned to Sev-
enteen Grand Recording, tracking
in the Neve room with producer
Steve Buckingham, engineers
Neal Cappelino and Gary Paczosa,
and assistant Thomas Johnson.
Also at Seventeen Grand, co-
owner/engineer Jake Niceley
worked on a 5.1 mix for a Shoji
Tabuchi DVD.

LOS ANGELES

Bush completed Golden State,
due Oct. 23 on Atlantic, at the Vil-
lage (see photo, this page). The
follow-up to The Science of Things
was produced by Dave Sardy and
engineered by Greg Fidelman.

Def Jam artist WC was in Stu-
dios A and D at Paramount Re-
cording Studios, tracking with
producer Crazy Toonz and Pro
Tools engineer David Lopez.
Meanwhile, Zakk Wylde tracked
on the Focusrite console in Stu-
dio C. He mixed his upcoming
Spitfire release on the 64-input
SSL in Studio A with assistants
Kent Hitchcock and Lou
Michaels.

Ameraycan Recording has
installed an 80-input SSL G+
console in Studio B. The first
mix project on the new console
was DJ Muggs of Cypress Hill,
who created remixes for De-
peche Mode.

BAY AREA

Michael Romanowski has been
appointed to the position of mas-
tering engineer for Paul Stub-
blebine Mastering. Romanowski
relocated to San Francisco from
Nashville in 1992, joining Rocket
Lab. He later moved to the Plant,
where he was mastering engineer
for two years. His background in
rap and hip-hop will give the facil-
ity greater depth in those genres,
owner Paul Stubblebine says.

Archie Lee Hooker, nephew of
the late John Lee Hooker, wrapped
up Church of the Blues at Annex
Digital. Terry Roan produced, and
tracking sessions were engineered
by Robert Iriartborde on the
Euphonix CS$2000 console.

Chris Isaak tracked five songs
in Studio A at Studio 880 with
engineer Mark Needham and Pro
Tools editor Baraka. Meanwhile,
Studio B at 880 hosted a collabo-
ration between the Tigerlilies
and the Kronos Quartet. Myles
Boisen engineered.

ATLANTA

At Southern Tracks Recording,
Brendan O’Brien created a 5.1
mix of a Train concert at the War-
field Theatre in San Francisco.
Ryan Williams was second mix
engineer, and Karl Egsieker
served as assistant mix engineer.
Nick DiDia mixed Local H (Ry-
ko/Palm Pictures), originally pro-
duced by Jack Douglas.

Material for Audio Track can be
sent to Christopher Walsh, Pro
Audio Editor, Billboard, 770
Broadway, New York, N.Y. 10003,
via fax at 646-654-4681, or by e-
mail to cwalsh@billboard.com.
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THE EDUCATION OF CHRIS BLACKWELL

BY TIMOTHY WHITE

“Forty Years On.” If you don’t know the song, with its wistful lyrics and uplifting melody, you don’t know
the man whose stanzas it once helped shape. Leaving the lips of hundreds of young voices each year since
1864 as it rises above the treetops of a wooded London borough whose very name is an Anglo-Saxon term for
sacred grove, the hymn-like verses meditate on great moments in history and those bold enough to be at the

center of them:

“Routs and discomfitures, rushes and rallies/Bases attempted, and rescued, and won./Strife without anger, and art with-
out malice/How will it seem to you forty years on?”

British prime minister Winston Churchill heard and sang the words in his adolescence, as did his statesman
counterpart in post-World War II India, Jawaharlal Nehru, and both figures intoned each passage in honor
of schoolmates who preceded or followed, from English poet Lord Byron (creator of the epic satire Don Juan)
and Irish novelist-dramatist Richard Brinsley Sheridan (author of School for Scandal) to scientist-father of pho-
tography Henry Fox-Talbot and the fabled field marshal who triumphed over Nazis and Fascists

in North Africa and Sicily in 1943, Harold
Rupert Alexander.

All these people were students at an
ancient English prep school chartered by
Queen Elizabeth I in 1572, its traditions
imparted from pupil to pupil, down
through the centuries. The noble institution
known simply as Harrow has nurtured
leaders and exemplars of every stripe,
including Nobel Prize recipients and 19
winners of the Victoria Cross—but also a
sandy-haired, soft-spoken chap whose line-
age on his mother’s side included bucca-
neers, bankers and rum brewers, and whose
father’s ancestry encompassed tea and spice
traders, London Stock Exchange members
and several soldiers of rank.

This particular Harrow enrollee, one
Christopher Percy Blackwell (who achieved
five academic O-levels after three attempts),
would never ascend to the echelons of the
student body’s “Guild,” a specially elected
group of senior boys who, by their purported
“artistic or cultural excellence,” were permit-
ted to wear a distinctive maroon tie and waist-
coat. Indeed, Chris felt much encumbered by
the archaic dictums and dress code of Har-
row, with its insistence on a uniform jacket (a
“bluer”), regulation flat-crowned straw hat,
and mandatory Sunday dress of tailcoat and
striped trousers—not to mention Harrow’s
harsh “skews” (punishments) by “beaks”
(school and house masters) and “monitors”
(prefects) for even the most minor infractions.

In the end, young Blackwell excelled in
life by avoiding much that Harrow deemed
excellent, and he swapped the “eccer”
(games and contests) of school life for the
workaday risks of the wider world. Coming
from a less flush branch of his aristocratic
family tree, Blackwell soon spent the gift
stipend of £18,000 his mother gave him on
his 18th birthday, and he would thereafter
need to do more than sing old school songs
to earn his supper. In the process, he himself
helped instruct and nurture some of the

most triumphantly noncomformist creative

minds of the last half-century. The outline of

these accomplishments first emerged in the
late 1950s with his formation in Kingston,
Jamaica, of a little record label called R&B
Records, later to be rechristened Island
Records, which issued assorted music by
such often overlooked Caribbean performers
as LLance Haywood (now known as Hayward)
and Owen Gray. And also those of a certain
promising artist in the embryonic ska move-

Lance Haywood (now known as Hayward)
was Blackwell’s first discovery for his
R&B Records label, 1959.

ment who was then called Robert Marley.

“O the great days, in the distance enchanted/
Days of fresh air; in the rain and the sun/How we
rejoiced as we struggled and panted/Hardly
believable, forty years on!”

Learning exactly how Christopher P.
Blackwell hastily exited Harrow at 16 and
went on to make music-business history is the
agenda of the following interview, conducted
in August 2001 in the handsome lower-
Manhattan headquarters of Blackwell’s latest
enterprise, Palm Pictures Company.

As we sit today in your new loft
offices of Palm Pictures, you’re
poised between the impending
release of both the 1 Giant Leap
film/DVD/CD and the American
Roots Music documentary, two proj-
ects that link the roots of the pres-
ent to the promise of the future. For
the last 40 years, that’s pretty
much been your modus, hasn’t it?

[Laughs] Yes, plus the element of the acci-
dental, because it’s accidental these projects
are coming out at the same time. | Giant
Leap was started a couple of years ago and
took a long time to pull together. [Filmmak-
er/musician] Jamie Catto played me some
demos in England and I loved them. What
the demos contained was integrated music
with a rap track that went seamlessly into an
Indian chorus and an African coda; it just
seemed the most natural thing in the world
the way it was done. And then what they
wanted to do is go around and, rather than
sample such music, they wanted to record
each of these people live. And, at the same
time, they wanted to get comments and
input from different people, so it would be
a mixture of music and talking about God,
life, various subjects. I said, “Well, this com-
pany is really set up as a DVD company—I
think DVD is a magic format—so when you
go around and do this, you should film it.”
So they did, and came back with an extraor-
dinary amount of material. The first single
from the project [issued July 16 in the U.K.]
is a song from Speech and Neneh Cherry
called “Braided Hair,” and we are releasing
the film next year.

It’s a documentary you can dance
to. The parts P’ve seen so far were
electrifying.

You saw the parts with Speech and
Neneh. It’s incredible, isn’t it? I think it
could strike a spark, where it's something

Continued on page C-4
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40 Years And Looking Forward

Chris Blackwell Has Spent Decades Pursuing Music, Nurturing Artists
And Expanding Entertainment Possibilities

BY SAM GRAHAM

of a fowl from a rum glass,” legendary Jamaican
reggae dubmaster Lee “Scratch” Perry once sang.
Pressed for an explanation by one interviewer, he
remarked, “[Blackwell] invited me to the opening of
the Compass Point studio...and there I saw him drink
the blood of a freshly killed chicken. It was disgusting.”
Wait a second. Are we talking about the Chris Black-
well who’s an internationally respected businessman
and entrepreneur, the founder of Island
Records, the producer of a catalog’s worth
of classic records, a man whose taste and
acumen have led—and continue to lead—to
the success of some of the music business’
greatest creators and the entertainment
industry’s most innovative ideas? Yes.
Blackwell himself once explained that it’s
a Jamaican custom to mix rum and chick-
en’s blood in one’s mouth, then spit it in the
four corners of a new

“I saw Chris Blackwell in Nassau, drinking the blood

Island’s roster continued to expand throughout the
"70s, ’80s and '90s with the additions of U2, Robert
Palmer, Tom Waits, Melissa Etheridge and more.
Blackwell also championed The Harder They Come, the
cult-film classic starring Jimmy Cliff; and in 1983 he
formed Island Alive with Carolyn Pteiffer and Shep
Gordon, releasing Oscar-winning films like Kiss of the
Spiderwoman and The Trip to Bountiful.

Blackwell’s arguably greatest and most enduring
contribution came from his association with
Bob Marley, who, with his band the Wailers,
brought reggae music into the mainstream.
It was Blackwell who produced or co-
produced Marley classics like Catch a Fire,
Burnin’ and Exodus; he also recognized that
the charismatic, inspiring musician was “an
incredible role model,” someone who “real-
ly had that natural humility” and was also
“a natural leader.” And while Blackwell has
been criticized for bring-

building. And in a way,
you could almost say that
Chris Blackwell is a sort of
vampire—for the man has
certainly given a kind of
eternal life to a great many
people.

U2, Steve Winwood,
Bob Marley, Melissa Eth-
eridge, Cat Stevens, 'Toots
& the Maytals, ‘Tom Waits,
Jimmy Cliff, Roxy Music,
Robert Palmer, Grace
Jones, the B-52s, Tricky,
the Cranberries... The list
of artists whom Blackwell
has discovered, produced,

ing in rock musicians to
give the early Wailers
records a more commer-
cial sound, Marley himself
certainly didn’t mind—
and the results more than
speak for themselves.

BEYOND THE MUSIC

The early '90s saw the
formation of Island Out-
post, a chain of hotels in
South Beach Miami (the
Tides, Marlin, Casa
Grande, Kent and Cava-
lier), Jamaica (the Caves,
Strawberry Hill, Golden-

nurtured or otherwise

made a contribution to goes on and on. Add to that his
leadership of Island Alive, the film production and dis-
tribution company; his Island Outpost hotel chain;
and, more recently, Palm Pictures, his wide-ranging
audio/visual enterprise, as well as its various oftshoots,
and you begin to get the idea: Chris Blackwell is a gen-
uine visionary.

REGGAE ROOTS

Borrowing the name from Alec Waugh's novel Island
in the Sun, he created Island Records. He opened an
office in Kingston in 1960. Two years later, Blackwell
moved the label’s headquarters to London. There he
concentrated on releasing and/or producing ska
records, capitalizing on the burgeoning popularity of
the infectious island beat, and in 1964 he hit the big
time with Jamaican teenager Millie Small’s “My Boy
Lollipop,” a 6-million-seller.

Island’s move into rock and pop began in the mid-
'60s, when Blackwell signed the Spencer Davis Group
and its 15-year-old singer, Steve Winwood. The artist
roster grew quickly and impressively after that, eventu-
ally including the likes of Traffic (Winwood’s post-
Davis group), Richard and Linda Thompson, Cat
Stevens and Nick Drake. In the process, Blackwell
(who produced many of the records himself) and
Island gained a reputation for giving their artists
unprecedented creative freedom, as well as for their
innovative packaging and design. “The bigger labels
are supermarkets,” he once said. “I like to think of
mine as a very classy delicatessen.”

eye, Jake's and the Bolt
House) and the Bahamas (Compass Point and Pink
Sands).

Istand Outpost’s 12 properties, Blackwell says, were
created “with miuch the same philosophy that |
learned in the music business: trusting my instincts,
discovering and nurturing creative talent, and offering
to others what I myself enjoy and believe in. These
places reflect the magic of music, in harmony with
their local cultures, and each with its own rhythm, its
own beat.”

These days, Blackwell occupies himself primarily
with Palm Pictures, an audio/visual entertainment
company involved in the production, acquisition and
distribution of music and film projects, with a particu-
lar focus on DVD and other digital carriers. Founded
in early 1998, Palm Pictures also includes Manga
Entertainment, the Japanese and international anima-
tion company; and sputnik7.com, an entertainment-
based online destination supporting independent
music, film and culture.

As if that weren’t enough, 2001 saw the relaunch of
the Quango label, the home of “forward-thinking glob-
al grooves” created by Los Angeles—based D] Bruno
Guez that was distributed by Island from 1995
through 1997. Six compilations of dance music, Brazil-
ian rhythms, trip-hop, jazz, rock, modern dub, ambi-
ent electronics and other sounds are slated for release
this year alone.

If you think 2001 will be another worthy chapter in
the extraordinary life of Chris Blackwell, well, you're
bloody right. B

THE BILLBOARD INTERVIEW
Continued from page C-3

you've just gotta have. Dennis Hopper is in it, and
Michael Stipe and Baaba Maal and so many others. |
just love it. I've seen it many, many times, and every
time I'm really moved by it, because it’s such a joyful
celebration of music. There’s a 103-minute cinema ver-
sion we’re hoping to get to the Sundance Film Festival,
and a two-hour DVD version. There’s also a “making-
of ” project, which we’re hoping to get onto television.

What is it in your background that’s always
made you interested in these kinds of
things, these cultural overlaps? On the
ancestral side of your mother, Blanche
Lindo, her family were Sephardic Jews,
right?

Yes, and they went from Spain to Jamaica in the
1600s. My mother actually was born in Costa Rica,
because her father [Percival] and her uncle had gone
to Costa Rica and were working there with the United
Fruit Company. Her uncle, Frederick Cecil Lindo, was
responsible for building the railroad from Limén to
San Jose, during which time he bought—as railroad
people everywhere did—the land on either side
around where the railway went. He did very well,
made a fortune.

Then he came back and lived in a place you know—
Devon House, in Jamaica [Kingston’s grandest historic
home, located
in the vicinity
of Bob Marley’s
former residence
on Hope Road].
I used to go visit
him there as a
child and talk to
hiin. One day he
took me down
into the base-
ment, and it was
filled with silver.
I said, “Wow,
why do you have
that here?” He
said that his parents had some financial upsets with
some banana and coconut estates they’d bought in
Eastern Jamaica, which a hurricane had blown down.
They'd replanted, and, the next year, another hurri-
cane blew them down again, so they basically were
broke. They felt that Cecil was the brightest of the chil-
dren, even though he was the youngest, and they gave
him the family silver and said, “Do something with this
to protect it.”

Harrow School

So the family silverplate was hoarded up as
a hedge against hard times.

That’s right. That’s the way he’d always thought of it
in his head.

In the early 1800s, the Tivoli Gardens section
of Kingston—lately the site of some political
rioting—was once called Lindo Town.

I know. When I was growing up as a child, the
Lindo family was one of the main [or so-called Twenty
One] families in Jamaica. They owned a lot of proper-
ty, a lot of property, and I think they probably owned a
lot of that land in that area at the time.

How did your mom and dad meet?

They met through her brother [Roy], who had met
my father in England, and they had got on very well.
My father [Captain Joseph Blackwell] was in the Irish
Guards. He was very Irish, from County Mayo. My
parents met in England and got married in England. 1
was conceived and born in England [on June 22, 1937,
in London] and then taken to Jamaica right afterward.
[Blackwell’s parents separated in 1949 and later
divorced, his father moving to Chicago, where young
Chris sometimes visited him.]

See, that was a time when Jamaica was still part of
the colonies, so a lot of families would have their chil-
dren born in the mother country and then sent back
home to Jamaica.

Continued on page C-6
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Chris Blackwell
You are a music visionary, industry icon and leader.
Congratulations.
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THE BILLBOARD INTERVIEW
Continued from page C-4

Your parents raised thoroughbred horses in
Jamaica.

Yes, my father had the best horse in Jamaica, a horse
called Brown Bomber.

Brown Bomber took the Lonsdale Cup,
Breeders’ Stakes, the Jockey Club Stakes.
The colt was like the Secretariat

me or made any sense. So | checked out of my father’s
alma mater [Laughter]. Also, the school was in the
Thames Valley, and it was very bad there for my
breathing. That was when [ was first under oxygen
care, in a tent. So I left and went back to Jamaica.
Later, I came to England and went to another prep
school [in the coastal town of Broadstairs] called St.
Peter’s Court, which was by the sea [the English Chan-
nel] in Kent, and that was much healthier for me. But
I went there pretty late for the norm—I was 10 years

130 years, where [I was] caned in front of the whole
school!

I was always the rebel, always getting into trouble. |
wouldn’t wear my hat; at Harrow they have this [straw]
boater hat, and I never wore it. I always said it got bro-
ken up or [ lost it, and I'd get caned for that. But this
particular public caning was when 1 had a sweet and |
dropped the paper wrapper on the ground—but really
it was because they wanted to make an example of me
because I was known across the campus as a rebel and
would go down at night to the town and

of Jamaica.

[Laughs] That's right. Brown Bomber
was so niich loved by people in Jamaica
that, at times, crowds would come out
[to Knutsford Racecourse] to see the
horse just run around the track alone—
with no other horses to race with! There
are early pictures of the horse being led
in by me after a win.

How would you describe your
childhood in Jamaica?

Most of my time as a child was really
on my own. The only people who I
spent any time with were the people
who worked on the property and in the
house [the Terra Nova—now a promi-
nent hotel—on Waterloo Road, a short
distance from Devon House]. I don’t

buy liquor and cigarettes. Then I'd sell
liquor and cigarettes out of my room.

But they never caught me for that
until, at the end of one term, they
found all the liquor bottles—I can’t
remember how or why I was dumb
enough to leave them where they could
be discovered—and the headmaster
called my mother. He told her, to use
his precise terms, that he “thought I
might be happier elsewhere.” So
though I wasn’t actually expelled, it was
recommended that I might best go else-
where.

How old were you when you got
yourself a proper job?

I was 19, I believe, when 1 started
working at the Half Moon Beach Hotel,

remember, at all, any other Kkids
around. As a child, 1 was sick with asth-
ma much of the time. So those people—
who were like the gardener, or the
groom—were the people | spent any
and all my time with. I became very
close friends with them, and I think that
was probably, now that I think back on
it, the origin of everything I've done
professionally.

Because you were as interested
in their lives as your own?

Exactly. I loved them. Obviously, I was
looked at by them as the young man of
the house, but, at that age, I didn’t real-
ize or understand that. They were just
the people 1 spent a lot of ume talking

to, and they would teach me a lot.

near Montego Bay [in Rose Hall, St.
James]. I also was a salesman at various
things, selling Carrier air conditioners,
selling real estate—I sold parcels of land
cut up into lots in [the Jamaican parish
of] St. Thomas. I was a production assis-
tant on the James Bond film Dr No
[shot at Goldeneye, author lan Flem-
ing’s Jamaican estate, which Blackwell
now owns and runs as a resort|.

But my first real job, I suppose, was
when I was working for the [British]
government in Jamaica as an ADC
[Assistant District Commissioner] in
1961 for [Governor-General] Sir Hugh
Foot, working at public functions, help-
ing out with constituents, both digni-
taries and ordinary people.

Was your asthmatic condition
ever life-threatening?

Well, I never did almost die, but I was in an oxygen
tent at times and was very miserable.

Let’s talk about your formal schooling back
in England, once you came of age.
At first, I went to boarding school when I was about

Clockwise from top left: Steve Winwood, Bob Marley, Gigi and Millie Small

old—and I couldn’t read or write until I was 7 or 8
because nobody had actually gotten around to teach-
ing me. So everything got started pretty late.

But I always loved school, enjoyed it a lot, and 1
managed to get into Harrow only because I was really
good at Latin—it was that long ago, when Latin was

“[As a child] the only people, really, who | spent any time with were the people who
worked on the property and in the house. | don’t remember, at all, any other kids around.
| was sick with asthma. So those people—who were like the gardener, or the groom—
were the people | spent any and all my time with. | became very close friends with them,
and | think that was probably the origin of everything I've done professionally.”

8, a Catholic school named St. John’s [in Windsor,
England], because I was brought up as a Catholic ini-

tially.

Your father had attended the school.

Yes, but I fell out with the school. My main problem
was one time | held up my hand and asked if my dog
could go to Heaven. I was ridiculed, and the master,
the teacher, said, “Of course your dog can’t go to
Heaven, because he doesn’t have a soul like a human
being.” That was something that never sat well with

still an important language. But I was no good at any-
thing else at all. So I went to Harrow [in Harrow-on-
the-Hill, Middlesex] when I was 13.

You were caned [beaten with a cane as offi-
cial corporal punishment] at Harrow, weren’t
you?

[Nodding, grinning] 1 got caned many times. [ got
caned by everybody you could be caned by—the head
of the school, the housemaster, everybody. The most
spectacular of all was a caning that hadn’t happened in

So how did your entry into the
music industry occur?

The very earliest thing was when |
got the water-skiing concession at the Haltf Moon Hotel
[owned by his cousins, the de Lisser family, another of
Jamaica’s famed Twenty-One Families]. And there was
a girl there my age named Barbara, and she and 1
used to listen to jazz together, all the time. We were
both jazz fanatics. She influenced her father [the
owner] as to what music was presented at the hotel,
and she had him bring down this blind jazz pianist
from Bermuda, Lance Hayward [aka Haywood], and
his music was Oscar Peterson-ish, and I loved him. So
my first recording experience was with him, and I took
him in a van to Kingston and Federal Records, where
Ken Khouri engineered it. Another early album 1 did,
Guitar in Ernest, was by [Skatalites guitarist] Ernest
Ranglin. I knew Ernest because, if you liked jazz in
Jamaica, Ernest was one of the main ones; Jamaica had
some great jazz musicians.

Like [trombonist] Don Drummond.

I did sessions with Don Drummond on some of the
very earliest records 1 did, because all of the ska musi-
cians, basically, were jazz musicians. If you remember,
all those early ska instrumentals were designed like

Jazz ensembles; they broke out into solos and then

back into the ensemble. Those ska records sound great
to this day, but the jazz world wasn’t that interested in
that little island and didn’t realize, at that time, that

Continued on page C-8
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of music can b-ing you 40 years of amazing success.
One love of music can change the world.

One love of music can make history

That's what you’ve done.

We love you, Chris. From your friends at MTV and VH1.
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A Legend In His Own Time

European Colleagues Reminisce About The Blackwell Influence

BY PAUL SEXTON

LONDON—The recurring words when you talk about
Chris Blackwell to those who've worked closely with
him paint their own profile of the Island Records
founder and industry frontiersman: “Freedom” “Influ-
ential” “Family” “Artist.”

“I remeniber once playing at Harvard University,”
says Dave Pegg, bassist with long-running former
Island folk-music favorites Fairport Convention. “It
was a big, round building, and there was this beautiful
marble hall with lots of plaques on the wall of former
pupils. We all walked in at sound check, and [Black-
well] had one look at them and said, ‘I bet somebody
here is going to have a birthday that matches.” There
were six of us in the band and one roadie, and, sure
enough, he was right. He got his percentages. He was
a very good gambler.”

Former Island U.K. managing director Marc Marot
recalls Blackwell's perspicacity and good humor in the
increasingly competitive British music business of the
1990s. Marot came to Island after running Blackwell’s
Blue Mountain Music publishing company (“the one
he didn’t sell to PolyGram™), where he signed the

group that was to become the hottest U.K. property of

the last decade.

“1 did an interview a few years ago for the Financial
Times,” says Marot, “which read, ‘Marot cheerfully
said he was the only MD in the country to get fired for
signing the Spice Girls,” which | stand by. Within two
hours ol that being published, Blackwell rang me
from America, langhing his head off, saying ‘Damn
right.””

CHANGING TIMES

By then, with his legendary status on the worldwide
music scene long since secured, Blackwell was doubt-
less struggling to recognize the unpredictable, eccen-
tric, often whimsical workplace that he had helped to
shape in the 1960s.

“It’s been completely hijacked; it’s not the music
business he and I grew up in,” says Chrysalis Group
chairman Chris Wright. “But there will always be a
role for young Blackwells coming into the business,
albeit that it seemingly isn’t the same as when we came
into it, or as much fun. You didn’t regard it as a busi-
ness. You didn’t do it to get paid; you did it because
you enjoyed it.”

It would be a gross errvor to cast Blackwell as a musi-
cal idealist dismissive of dollars and cents. “He’s into
music, where a lot of people who own record compa-
nies aren’t,” says Pegg. “But he’s very astute.” Wright
offers another reminder. “Ahmet [Ertegun, co-founder
of Atlantic Records] always called him the ‘baby-faced
killer.””

But Blackwell’s background as a white Jamaican
educated in the English public-school system at Har-
row and his imaginative flair for cooperative deals that
modern music figureheads don’t even invent in their
dreams gave him a sell-written role as the industry’s
ultimate cosmopolitan can-do man.

This was the man who, in 1964, two years after
founding Island, had the inspired idea of rounding up
a group of British session musicians and putting young
Jamaican singer Millie Small in front of them to
remake an old blues song first cut eight years earlier.
The result was spectacular, as “My Boy Lollipop”
became a U.K. chart-topper and U.S. No. 2. Equally
significant was the deal he cut for its British release,

licensing the single to Philips, the same major-label
outlet he would later use for the Spencer Davis Group,
crucially retaining rights to such hot properties for the
U.S. and elsewhere.

Wright recalls a similarly symbiotic deal. “We first
met,” he says, “when we had the Jethro Tull album
[1968’s This Was Jethro Tull], which we’d produced our-
selves and liad no distributor for. We knew of Island’s
reputation, and obviously that was the start of every-
thing for Chrysalis. What happened was that Blackwell
wanted to sign Jethro Tull. We'd made the album with
our own money. It was going to be a Chrysalis produc-
tion, and, at the last minute, when the contract was
pretty well done, we made it a production deal for any
other record we produced—probably not thinking
we'd produce any.

“We said when we’d had 10 top-10 records, either
singles or albums, everything would be on the
Chrysalis label. I'm sure nobody thought that was like-
ly to happen, but, lo and behold, exactly 12 months

later, the Chrysalis label was born as an imprint of

Istand Records, where we stayed for a very long
time.”

Another close associate of Blackwell’s in that late-
1960s period was David Enthoven, now of i.e. music
(where his management charges include Robbie
Williams), but then ol the fledgling EG production
company. “T'he only records I bought were either on
the Island label or Sue, which they also distributed,
that’s how I became aware of him,” says Enthoven.
“I'd been to the same school as him, Harrow, but he’s
six years older than me, so he was a bit of a hero.

“Island was the only label, and, when we started EG,
it was the only company we wanted to do business
with. I extricated King Crimson from Decca with a
specific view of getting to Island. Chrysalis had gone
there, and [fater] Virgin and Bronze. I didi’t want to
be a label; I wanted to be on the Island label.

“Also he was very smart. He knew I paid for the
King Crimson record [1969’s In the Court of the Crimson
King]. He said, ‘'I'm not going to take it away from you.
Its your p and your ¢ [publishing and copyright].” 1
didn’t even know what those symbols in little circles
meant. It was a shrewd move on his part, because he
gave me t¥**-all advance, but he gave me a competi-
tive royalty, and it was so cool to come out on the
Island label.

“King Crimson was musically miles away from every-
thing else,” Enthoven continues. “Free, Traflic, Jethro
Tull—it was a really exciting time. All this meant you
were able to put two fingers up to EMI and Philips. It
was the home for artists.”

SUPPORTING ROLE

Pegg’s experience with Blackwell was positive from
day one. “He always looked after the Fairports,” he
says. “We never sold bucketloads of albums, but he
stood behind us. [Island] lost a fortune on Fairport,
and they tried really hard to get us oftf the ground.
They were with us right from the start, when Joe
Boyd had his set-up, Witch Season, and he used to do
all the productions and then Island would pick them
up.

“Chris was very influential with the band, and he
tried really hard—especially on the [1975] album Ris-
ing for the Moon, which they did in conjunction with

Continued on page C-22

THE BILLBOARD INTERVIEW
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some of the true greats were playing right there in
Jamaica.

So from there, I took the Lance recording up to
New York. I had the cover done there, and had it sold
at the hotel. I made another one that Ernest played
on, and then the Ernest album. By then I was really
into it; I loved the process, not that any of the records
did particularly well. But I used to go to a lot of hotel
shows, etc., and at one of them there was this singer 1
really liked because I loved Brook Benton and he sang
very much like Brook Benton. I met this guy after the
show, and he was called Wilfred Edwards.

Sure, ‘Uackie” Edwards.

Yes, he became Jackie Edwards later. He was actually
the first person I signed [to Island] to make a [45
RPM] record, but the first record that came out was
Laurel Aitken’s [double A-sided single] “Little
Sheila/Boogie in my Bones.” Wilfred Edwards’ “Your

Countryman and Blackwell on the set of Countryman

Eyes Are Dreaming” was the second one, and a guy
called Owen Gray had the third one, called “Please Let
Me Go.” These were just about the first Jamaican
records attempting to be pop records, and Jamaicans
were hungry for their own artists like that.

So you had your Island office on South
Odeon Avenue in Kingston, opposite the RJR
[Radio Jamaica Rediffusion] headquarters,
and you had a jazz nightclub called the Ferry
Inn, and you distributed records to jukebox-
es across the island.

[Nodding] And interspersed with that, I'd come to
New York to buy old 78s and R&B singles and 1I'd
scratch oft the labels [to keep the artists’ identities
secret in the highly competitive deejay-dominated
Jamaican Sound System outdoor dance music scene],
and I'd sell then to the Sound System guys in Jamaica,
who always wanted something new and exclusive and
unusual to play.

Very soon after—especially when these Island
records of mine began to sell very well—the Sound
System guys started to make their own records. But
when they made them, at first, they wouldn’t release
them; they’d just hold the tracks for themselves. 'Then
after they’d played them for a while but the crowds
hadn’t gotten tired of them, they’d make some dub
plates to offer to the other systems. Then, after that
went on for a few months, they would finally come out
[commercially].

So the release of a Jamaican record in this
era was a months-long span before it finally
Continued on page -12
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Multimedia Magnate

Palm Pictures Encompasses Japanese Animation, Cutting-Edge Films And Music-Driven DVDs

Blackwell’s music mission by offering trailblazing
new films and videos, as well as those off the beat-
en path.

The company’s Manga Entertainment can be widely
credited with introducing fapanese animation to
American audiences and creating a brand-new genre
for the video business. Blackwell started Magna as a
new division for its London office in 1991, where it
became the only company to distribute anime product
in Europe. Three years later, Island Records—
distributed Smash Records morphed into Manga’s
U.S. office. All central operations for the label are now
based in Chicago, where it has a staff of 14 employees.
Former Smash Records president Marvin Gleicher was
named president of the division at that time and con-
tinues to run the label. A Tokyo office, which acquires
and licenses product, was also opened two years ago.

Within a year of opening the Chicago office, Manga
produced its first anime title, Ghost in the Shell, which
later went on to sell 500,000 units on VHS, a record
that helped establish the genre at retail. The title was

P alm Pictures Visual Group extends founder Chris

BY EILEEN FITZPATRICK

Ghost in the Shell

the company’s first DVD release in 1998. The compa-
ny followed up with Ninja Scroll, which also remains
one of the best-selling anime titles to date. Currently,
the label releases 30 to 40 titles annually. Its most
recent DVD title, Blood: The Last Vampire, will be high-

lighted at RESFEST, the international digital-film festi-
val touring the U.S. this fall. Other DVD best-sellers
include Street Fighter Alpha, X and The Castle of
Cagliostro.

About 10 titles from Manga’s catalog can be down-
loaded from sputnik7.com. Created in 1999, the Web
site has secured exclusive digital-distribution rights to
music, film and anime content controlled by Palm Pic-
tures and Manga. The site recently acquired inde-
pendent music site Epitonic.com.

In addition to Manga, Palm Pictures DVD (live
action) acquires documentary films for theatrical and
DVD release. On Sept. 25, the label released the criti-
cally acclaimed and award-winning Dark Days, a docu-
mentary about the daily lives of a community of home-
less people living in the Penn Station train tunnels
beneath New York City. The film’s director, Marc
Singer, spent two years underground chronicling their
struggle. The film was named Best Documentary by
the Los Angeles Film Critics Association and picked up
an Independent Spirit Award in the same category. At

Continued on page C-12
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MULTIMEDIA MAGNATE
Continued from page C-10

the 2000 Sundance Film Festival, Dark Days received
the audience, cinematography and freedom of expres-
sion awards.

Palm’s most financially successful film is 1999's Black
and White, which grossed $10 million at the box office.
The film, about a group of white high-school teens
who become involved with Harlem's black hip-hop
crowd, was released worldwide by Sony Pictures’
Screen Gems division.

Music-driven video product is another significant
contributor to the Palm Pictures catalog. In October,
the company will release the American Roots Music col-
lection, which will have a CD companion. The two-disc
DVD set and four-tape VHS boxed set chronicles the
development of 20th-century American music genres
and is the companion piece to the PBS mini-series.
Branching from Blackwell’s reggae roots, the company
has also released Rebel Music: The Bob Marley Story and
One Love: The Bob Marley All Star Tribute Concert on
DVD. This year's RESFEST will include the U.S. pre-
mieres of music videos from Fatboy Slim, Orbital and
Gorillaz.

The company also introduced the “DVD single” con-
cept, offering short music programs priced at a low
$7.99. Marley’s “Sun Is Shining” was the first title,
released in 1999. Other notable releases include
Supreme Beings of Leisure’s “S[ran%e Love Addiction”

(IS

and Mocean Worker’s “Detonator.”

THE BILLBOARD INTERVIEW
Continued from page C-8

appeared for conventional sale in a shop.

Yes, months—especially if it was really, really hot,
because the Sound System guys’ main thing was a
track which would pull everybody into their outdoor
dances.

Because, other than occasional holiday
stage shows at Christmas or Easter,
live concerts by Jamaican acts
were rare.

thinking about was selling them to Jamaicans in En-
gland. I wasn’t even thinking that anybody else would
care. This was because I led a double life—going to
Harrow and having a social-class life in the evening,
while in the daytime I was living a life of driving
around the ghetto areas of South London or North
London, where all the Jamaicans were, bringing

records to their stores.
But now and again in the evenings, I would play
these records for people and they would go crazy for
them and ask me for them, saying, “What is

_ NI Sag g this? It’s great!” I started to think, “Wow,
" OME CUP OF COFFEE

one can really spread this.” The most

Jamaican pop music was among the g , obvious one of this type was a record by
first to emerge purely from the studio. L olang. Roy & Millie called “We’ll Meet,” made
Why? Because none of the artists had A = by [producer] Coxsone [Dodd]. It was

7 BRAN

any money. The first time [in the
1970s] that there were bands, like
Third World and Inner Circle, they
were from middle-class backgrounds,
and so they could afford instruments.
Before that, there were tourist-type
orchestras like Byron Lee’s, but the guys
who made the songs—like Derrick Morgan
| and Prince Buster—they didn’t have any
!

money. They would just be singers with a house
band.

3

Musically, did ska, rocksteady and early reg-
gae seem like Caribbean versions of R&B
when you were first taking your [U.K.-
licensed] records around to British shops, or
did they seem like their own thing, genre-
wise?

When I took the records to England [founding the
U.K. branch of Island on May 8, 1962, in a rented
house at 13 Connaught Square in London], all T was

ROBERT MARLEY

a very popular takeoff of the Ameri-
can records of Shirley & Lee, a boy-
and-girl type thing. Roy sang the first
verse, and then [high-pitched] Millie
[Small, born Millicent Smith in
Jamaica on Oct. 6, 1946] came in, and,
02 when she did, everyone would go into
e fits of laughter—but then they’d beg me
for the record.

Just seeing that reaction, I thought, “I'll send for
Millie!” I wrote to her mother, and she wouldn’t let her
come at first, and then she shipped her over on a
tanker. She was 15 or 16 when she arrived in England.

When [ used to come to New York and buy the
records and take them home and scratch off the labels,
I would always make a copy on a reel-to-reel [tape
recorder] for myself, just so I had it. On one of those
tapes was the original “My Boy Lollipop” [by Barbie
Gaye, 1957]. And somehow—I think it was after Millie
arrived in England, because Ernest was in England as
Continued on page C-18
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Life is one big road with lots of signs,

So when you riding through the ruts,

don’t you complicate your mind:

Flee from hate, mischief and jealousy!

Don’t bury your thoughts;

put your vision to reality.

— Bob Marley, "Wake Up and Live!"

From everyone at Napster,
thanks for putting your vision to reality.

)napster
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Dear Chris,

You're an inspiration and
a pioneer of pioneers!

Love,

Clive Calder

and all at Zomba
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Anecdotal Evidence

Stars Shine The Spotlight On Chris Blackwell’'s Supportive and Nurturing Nature

Melissa Etheridge:
I remember him saying the first time 1 met him, “I
believe the future of rock and roll has a female face,

and I want you on my record label.” He’s a man of

very few words, and he followed up on that.

He always was there. Always listened. Always told me
his opinion. He would tell me things like “Don’t make
songs for the radio; make radio come to you.” I mean,
genius things that you're just not going to hear anymore.
He fostered my career through. I had one good album,
and then the others didn’t really go anywhere, the two
after that. Yet he stayed with me and saw my career in
the long run. You just don’t have that anymore.

His influence was in such diflerent ways. 1 remem-
ber making my first record. I went up north, had a
producer kind of do his thing and produce my record.
It became his record with my voice over it. Chris
Blackwell said, “I hate this.” I thought, “Oh my God,
what am I going to do?” We had taken the pictures for
the artwork for the record—the picture of me in my
leather jacket and T-shirt and baubles and stuft hang-
ing off of me and my fists clenched and my head back.
He came into the studio, and he gave us four days to
do it right. He put that one sheet, the picture, down
and said, “Make that album.” That was his influence.
That was his guidance.

Bono:

The first time I saw Chris Blackwell, I was 18 years
old. U2 was playing in a pub in South London. It was
the middle of winter at the height of punk rock, and
he was wearing flip-flops. This was not a very punk
rock thing to do. There was something different about
him.

Chris Blackwell is a magician; music is more magic
than numbers. If you heard “Gimme Some Lovin” or
“Baby Baby It’s a Wild World,” you've met him. Or
“Get Up Stand Up” or “The Harder They Come,” you
know him. Or “My Boy Lollipop” or “Love Is the
Drug” or “Where the Streets Have No Name,” you
know him. Some people think, “But he doesn’t play.
He doesn’t sing or write. He was just in a room when
magic happened.” But when that happens 10, 20 or 30
times, you've got to wonder is it him or is it you. The
truth is, it’s neither. It's bigger than that. Chris Black-
well’s genius is knowing that...the magic man, the
music man.

There used to be a lot of them out there like Chris
Blackwell or Ahmet Ertegun and Berry Gordy and Mo
Austin...and all those loose cannons that the multina-
tional corporations have such trouble fitting into their
business plans. Rock 'n’ roll would have stayed in the
fields of Tennessee and the pubs of Richmond and the

whore houses of New Orleans and the ghettos of
Jamaica if not for people like Chris Blackwell.

Yusuf Islam (formerly Cat Stevens):

I'd just come out of my convalescence from tubercu-
losis [after a 1966-67 period as a British pop idol], and
I had a whole bunch of new songs... We sat down and
played them to him, and he was spellbound. When he
heard “Father and Son,” it just knocked him over.

We hit it off immediately. He is the kind of person
that would give an artist their freedom, and that's what
Island was known for. Then he did another brilliant
thing by linking me up with Paul Samwell-Smith, the

ex-Yardbirds bass player, and that clicked beautifully.
The magic grew from there. I think he was a bit of a
gambler.

Paul McGuinness:

I've known himt for over 20 years. He's still a very
good friend of mine even though, in a way, our busi-
nesses have not been quite so closely linked since he
sold Island to PolyGram. But that is the only record
deal that U2 has ever had. I think we still, all four
members of the band and myself, remain on very, very
good terms with Chris. I see him quite often. e
comes to all our shows. He’s still a very valuable source
of advice and guidance. Very much one of my own
mentors in the music business.

I think Chris is one of the great men of the modern
record business. From the beginning, he treated U2
with respect that we thought was normal for record
companies. We thought that the kind of creative inde-
pendence that he encouraged in U2 was what you
would receive from any respectable record company. It
was a bit surprising as time went by and I learned
more about the business that I discovered that it wasn’t
that common. There was frequently a lot of antago-
nism between artist and label. We’ve never had that. |
think a lot of that derived from his own innate respect
for the artist, for the creative process.

He played me a tape of Melissa [Etheridge] in my
car, and he said, “I'm going to sign this girl from Cali-
fornia. I think she’s going to be like a female Bruce
Springsteen. She has that kind of talent.” It was just
the right label for Melissa. I’J Harvey, who I manage—
again exactly the right record label for her to be with.

He's also a record producer. He produced Bob Mar-
ley in the studio. He produced Grace Jones in the stu-
dio. He produced lots and lots of his artists over the
years, and he built up a really remarkable thing. Island
Records was the coolest and most stylish of all the Eng-
lish independent labels. And, of course, many of the
others started out as kind of sub labels of Island or
production deals with Island, like EG Records.
Chrysalis started out at Island. Stiff Records started
out at Island. All those very distinguished English
labels started out under the umbrella at Island before
they became big enough to float off on their own.

Tom Waits:

He doesn't carry a wallet, and he won’t wear shoes,
and he's one of the most important people in the
music business. Chris is a mythic, beguiling, old-school,
one-eyed pirate. When Elektra/Asylum wouldn’t put
out Swordfishtrombones because they found it “odd,” 1
signed with Island and Chris bought it from them. It
was my first record on Island. He loved it but pointed
out to me that I ended one of the songs on a sour note
and he kept reminding me of it as if he’d bought a new
car with a scratch on the hood and didn't want me to
forget it. He stays near the water and is always heading
in the direction of the music.

Cedella Marley (daughter of Bob Marley):

He's been such a good friend to the family for all
these years. Whenever we've turned to him for advice,
whether business or personal, he's always been there
for us, and we thank him. W
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THE BILLBOARD INTERVIEW
Conlinued from page C-12

I was trying to break him there—I played that old tape
and heard exactly how it should sound with a ska beat.
I met with Ernest, and he did the arrangement. We all
went into the studio, and it came out exactly as I'd
heard it in my head. When it was finished, 1 remember
being so excited because I just knew it was a hit. |
didn’t put it out on Island, because Island couldn’t
handle it, so I licensed it to a Philips subsidiary.

The Fontana label.

Right! And it became a smash [entering the British
singles charts in March 1964 and Billboard’s Hot 100
in May]. Sold 6 million copies around the world. So on
Jan. 8, 1965, 1 went off on a world tour with Millie.
But during the year before, I'd also signed the
Spencer Davis Group. Somebody had rang me in Lon-
don and told me there were bands up in Birmingham
I should see. I was coming up to Birmingham with
Millie to do a TV show, Thank Your Lucky Stars. After
the show, Millie was with me and I saw this group
dressed in suits called Carl Wayne and the Vikings,
which eventually became the Move. They were good
but didn’t do anything for me, because my roots were

jazz or black music. So then we went to this other club,

in a second- or third-floor walk-up, and I remember,
as 1 was going up the stairs, I heard this voice that
sounded like Ray Charles on helium, with a rocky
blues feel to it. I could not believe what I was hearing.
When I got up there, here’s this little kid playing key-
boards and guitar; it was incredible. It was Steve Win-
wood.

It was such a difterent time. In those days, bands
would play for ages, and eventually somebody might
decide to record them. It’s not like nowadays, when
somebody writes two tunes and one of them is good
and they get a record contract. Muff, Winwood’s broth-
er, who was the spokesman for the band, made the
deal, and 1 said that we could get them into a studio
within a month. I produced what I still think is a fan-
tastic record, “Dimples,” the John Lee Hooker song. 1
was really excited, and then just as it was scheduled to
go out—guess what—John Lee Hooker comes to tour
England! So the record went from being something
new or fresh that nobody had really heard of, to where
there was John Lee Hooker to do it himself.

Soon afterward, I was back in Jamaica and driving
along Orange Street [in Kingston], and I heard this
record that made me stop the car to listen—Inez and
Charlie Foxx’s “Mockingbird.” So 1 took down the
name and address of the label, which was Sue Records
on West 54th Street. I came here and 1 made a deal
with [owner] Juggy Murray, and I started Sue Records
in England.

Also at the same time, 1 met a deejay at an English
club, and he had started something called the Chuck
Berry Appreciation Society. He had an incredible col-
lection of R&B music. His name was Guy Stevens, and
he knew all about blues, and I never knew much about
it because you never heard blues in Jamaica; you
heard only rhythm and blues like Wynonie Harris, you
never heard Muddy Waters. So the labels you heard in
Jamaica were Imperial, Aladdin, King, Atlantic. Chess
Records was unknown in Jamaica.

So I put Guy Stevens in charge of Sue, and, as well
as getting the records from Juggy Murray—like lke
and Tina Turner’s early records, Jimmy McGriff, and
the Soul Sisters [Thresia Cleveland and Ann Gissen-
danner]—I also sent Guy over to America. He was the
most consummate record man I ever met, being a great
writer, with a great graphic sense, and a great way of
coming up with names of bands, like Procol Harum.

Procol Harum was the name of Guy’s Burmese cat,
which had a lengthy pedigree! I remember when Guy
first played me a Procol Harum song. 1 liked this
record, which started off with this Bach organ thing,
but it was eight minutes long. Before they were

Continued on page C-21

Congratulations and
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good fortune and
great music Chris,
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people you've inspired.

Michael Chambers,
Danny Goldberg,
Daniel Glass
and your friends at
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Paul Hastings
salutes the
| career and
'~ achievements
of our friend,
Chris Blackwell.

Business Success isn't accidental,
its Built Smart.

www.paulhastings.com

Building Business Success

Paul, Hastings, Janofsky & Walker LLp

Atlanta ® London e Los Angeles ® New York e Orange County
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Paul Hastings

Prolific Producer:

The Blackwell List

The B-52s

B-52’s (1979)/Producer
B-52's Wild Planet (1980)/Producer
Best of the B-52’s: Dance This Mess Around (1990)/Executive
Producer
Wally Badarou
Countryman (1982)/Producer
Echoes (1985)/Producer, Executive Producer
Words of a Mountain (1989)/Executive Producer
Black Uhuru
Red (1981)/Executive Producer
Anthem (1983)/Executive Producer
Liberation: The Island Anthology
(1993)/Executive Producer
Blue in Heaven
Explicit Material (1986)/Producer
Buckwheat Zydeco
Buckwheat Zydeco Story: A 20 Year Party (1999)/Executive
Producer
Jim Capaidi
Oh How We Danced (1972)/Producer
Joe Gocker
Sheffield Steel (1982)/Producer
The Speacer Davis Group
Best of Spencer Davis (1967)/
Producer
Gimme Some Lovin’ (1988)/Producer
Free
Free (1969)/Producer
Best of Free (1973)/Producer
Free Story (1974)/Producer
Songs of Yesterday (2000)/Producer
| Jahman
Are We a Warrior (1979)/Mixing
Inner Circle
Best of Inner Circle Featuring Jacob
Miller (1992)/Producer
Grace Jones
Warm Leatherette (1980)/Producer
Nightclubbing (1981)/Producer
Living My Life (1982)/Producer
Island Life (1985)/Producer
Paul Kossoft
Koss (1977)/Producer o Marieyand The Wailers
Bab Marley & The Wailers
Catch a Fire (1973)/Producer
Burnin’ (1973)/Producer
Natty Dread (1974)/Producer
Live (1975)/Producer
Rastaman Vibration (1976)/
Co-Producer, Mixing
Exodus (1977)/Co-Producer, Mixing
Babylon by Bus (1978)/Executive Producer
Uprising (1980)/Co-Producer, Executive Producer, Mixing
Confrontation (1983)/Mixing
Legend (1984)/Co-Producer
Rebel Music (1986)/Executive Producer, Producer
Natural Mystic: The Legend Lives (1995)/Producer,
Compilation Producer
Catch a Fire—Deluxe Edition (2001)/Producer
Burnin"—Expanded (2001)/Producer
Johin Martyn
Sweet Little Mysteries: The Island (1995)/Producer
Barry Reynolds
I Scare Myself (1982)/Assistant Producer
Jess Roden Band
Jess Roden (1974)/Producer
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Spooky Tooth
Last Puff (1970)/Producer
Best of Spooky Tooth (1976)/Executive Producer
Steel Pulse
Reggae Greats (1984)/Executive Producer
Third World
Third World (1976)/Producer
Journey to Addis (1978)/Producer
Reggae Greats (1985)/Producer
Toots & The Maytals
Funky Kingston (1973)/Producer, Mixing
Reggae Got Soul (1976)/Producer
Pass the Pipe (1979)/Engineer, Mixing
Just Like That (1980)/Producer, Executive Producer, Mixing
Knock Out! (1981)/Executive Producer, Mixing
Reggae Greats (1984)/Executive Producer
Time Tough: The Anthology
(1996)/Executive Producer, Producer,
Mixing
Very Best of Toots & the Maytals
(2000)/Executive Producer
Traffic
John Barleycorn Must Die (1970)/
Producer
Traffic: On the Road (1973)/Producer
The Low Spark of High Heeled Boys (1971)/Producer
Feelin’ Alright: The Very Best of Traffic (2000)/Producer
The Wailers
Reggae Greats (1984)/Producer
Steve Winwood
Steve Winwood (1977)/Producer
Original Soundtracks
Pumping Iron 2: The Women (1985)/Executive Producer
Lunatic (1992)/Executive Producer
Various Artists
Rockers [Original Soundtrack] (1980)/Soundtrack Compilation
Island Story 1962-1987 (1987)/Producer, Executive Producer
Isfand 40, Vol. 1: 1959-1964 (1997)/Executive Producer,
Compilation Producer
Island 40, Vol. 2: 1964-1969 (1997)/Executive Producer,
Compitation Producer
El Pea/Executive Producer
Bumpers/Executive Producer
Nice Enough to Eat/Executive Producer B

THE BILLBOARD INTERVIEW

Continued from page C-18

renamed Procol Harum, they were called the Para-
mounts. When 1 later heard “Whiter Shade ot Pale” on
the radio for the first time [in 1967}, | wanted to shoot
myself, because I'd passed on them! And at that point
Guy, who got into trouble [going to jail on drug
charges] and was no longer working with the band,
and |producer/entrepreneur| Denny Cordell had re-
recorded and cut down that 8-mmute track for Lon-
don Records’ Deram Records label.

See, when Guy first introduced me 10 Procol Harum,
it was at the end of 1966, right when the Spencer Davis
Group was breaking up. The Spencer Davis Group was
my universe, and there they were breaking up, so I was
so upset, because Winwood and producer Jimmy Miller
and I had worked so well together. Miller and Win-
wood co-wrote songs like “I'm a Man,” and, most of all,
because Guy Stevens and us were so plugged into this
American black music, we'd given this material to the
Spencer Davis Group, who were on the road. So they'd
be touring and playing this new material nobody knew.
We recut things like the Soul Sisters’ [1964 Sue Records
hit] “1I Can’t Stand 1t.”

Jackie Edwards also gave the Spencer Davis
Group some material.

You're right. “Keep on Running,” he wrote that for
them. That was their first hit. You see, mierestingly
enough, Jamaica has been a cornerstone of every [new

Continued on page C-22

Congratulations to
Chris Blackwell
on his 40th anniversary
in the music business.

Ell ERNST & YOUNG

FROM THOUGHT 1O FINISH™

MR. B.

THANK YOU FOR BEING A MENTOR AND A FRIEND.

MAY YOUR INNOVATIVE VISION OF THE PAST
FORTY YEARS CONTINUE TO TAKE
US INTO THE FUTURE.

MUCH LOVE,

LARRY MESTEL
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A LEGEND

Continued from page C-8

A&M. He got Glyn Johns to produce it, which was a
real coup for us. We had a billboard on Sunset [Strip
in Los Angeles]. which was unheard of for Fairport.
Usually, it was a poster in the back ol the transit.”

Pegg, sull playing with Fairport Convention and
preparing for the band’s 35th anniversary next vear,
continues, "I remember one vear he gave us all these
transistor radios—evervbody that was on Island. [
think it was a Panasonic, quite revolutionary. it had a
six-inch speaker with a bass boost, but it also had an
mput socket with a volume control, so you could use it
as a practice amp. 've actually recorded with iz in fact,
[’ve stll got mine.”

Blackwell's ultimate respect for arusts was mstilled

Dear CB,

into those that took his traditions forward at Island.
Marvot, now running ‘lTerra Firma Management, where
his clients include Richard Ashcroft and Paul Oakeu-
fold, says, “I would always look at the past as well as
the future. Part of the audit I'd do in mv head was,

how did this |potential signing] relate 1o the legacy of

Island?

“The things that were signed under my regime, like
Pulp—that relates 1o Roxy Music or Sparks from the
past. ‘Tricky, P] Harvey, Sterco MC’s or Nine Inch
Nails, any of them, we were thinking, *What does this
do 10 the trademark?” That was something Chris was
alwavs hot on. I missed him enormously from the
moment he lefi.” B

Congratulations on 40 years

& many more.

Thanks for the Great Years at Island

One Love,

Johnny Barbis
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Continued from page C-21

form of music] of the last few decades i a way. Win-
wood was a cornerstone ol Island, but his first hit was
written by Wilfred “Jackie” Edwards.

But now the Spencer Davis Group had broken up
and Winwood went into Tratfic [which Island had
signed]. Oddly, “Whiter Shade of Pale.” which had the
Bach aspect but still the raspimg, blues-ish feel to i,
was exactly the kind of record I hoped the first Traftic
record would be. But when the Traflic record came in,
it was totally different, because Winwood had gone
fromr a blues idea 10 something very flowery but beau-
tful. with songs like “Paper Sun” [1967].

Because they’d left urban Birmingham to
retreat to a cottage in the Berkshire Downs
owned by local laird William Pigott Brown.
[Nodding, laughmg| Pigott Brown is a very close
Iriend of mine. and, as you passed the cottage, mv cot-
tage was the next house down. I had made a deal 10
rent the two cottages, and 1 put Tratfic in one of them.

I recall visiting the Traffic house, a white
brick place covered with wisteria, just out-
side of the village of Aston-Tirrold, which
had a good pub, the Boot.

1979: After a Marley concert, on his way to U2

You have an amazing memory. Yes, and, again, the
producer on the first two ‘Traltic albums was Jimmy
Miller, who worked with the Stones, too. And just to
show vou how evervthing ties up in my life, the same
Barbara de Lisser whose lather owned the Half
Moon—she left Jamaica, came to England, applied for
a job and found herself working for a guy named Stan-
ley Borden, who was basically a gangster [laughter] as
she found out later. Through Borden, I met a young
American producer he knew of. Jimmy Miller.

Island is so identified with reggae, but you
had a great rock roster too, including acts
as diverse as Roxy Music, Mott the Hoople
and Free.

Guy Stevens [who died i 1980] produced the first
Free record, Tons of Sobs, and he also came up with the
Mott the Hoople name. and he made Humer [who'd
audinoned as a bassist} the lead singer. The modern
Island, as it were, started m 1967 with ‘Traflic. Before
that, even though 1 had a couple of white acts, Island
was really a black label.

With Traflic, Island had enough of an infrastruc-
ture to relaunch as a general-market label. To make
the strongest new statement beyond being the lead
label in Jamaican music, 1 had a pink Island label
designed, with the little “i” logo. I was trying to go
over the top to make a point.

Continued on page C-24
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THE BILLBOARD INTERVIEW
Continued from page C-22

Beyond Winwood being a cornerstone of Island,
he’d become a god in rock, like Hendrix, like Clapton.
He was an incredible singer, a genius keyboard player
with his Hammond organ, and a great guitarist. So
where he was, other people wanted to be. He attracted
the other acts, like Free, Spooky Tooth, Cat Stevens,
Jethro Tull, Roxy Music, King Crimson, Fairport Con-
vention. From 67 to '75, those were great times, with
great talent, great packaging, great marketing.

So, from 1966, I had left Jamaican music and really
wasn’t spending much time on it, because rock was in
the midst of a movement that was closer to jazz than
pop. which I had never related to. In fact, I think that
a big reason jazz disappeared [commercially] was
because of the emergence of the Winwoods, Claptons
and Hendrixes, because now you were getting real
musicianship from youth and the popular idiom.
Before, the only place you got such skill was in jazz.

The whole sensibility was totally up my street, a
rebellious thing but toward a different sense of quality,
and perfect for someone with my non-class-conscious

background.

Denny Cordell also helped Island’s A&R
cause in those years.

[Nodding] The week before I left with Millie on her
world tour, I'd hired Denny Cordell 10 help get some
British pop things going, but, when I came back in
June, nothing had happened, partly because everybody
there was just used to selling Jamaican music. I'd met
Denny after he’d left Chet Baker as his road manager
and came in to see me; he'd also been involved with the
Moody Blues and the hit “Go Now.” But we went on to
do a lot of things together; he founded Shelter Records,
which put out an early Bob Marley single [the mis-
spelled “Doppy Conqueror”], and we started Mango
Records together in 1975—because he loved reggae and
people like Toots & the Maytals. Denny also produced
the first Tom Petty album that had “Breakdown” on it,
and he brought the Cranberries to Island in 1991. A
great person. [Cordell died of lymphoma at 51 in 1995.]

But then reggae beckoned again when Bob
Marley began to come into his own.

Well, that happened when Jimmy CIliff left. Other-
wise, 1 never would have signed Bob. I was totally into
rock music, and Jimmy Cliff was the one Jamaican
artist I was still focused on. In 1969 I cut a record with
him called Wonderful World, which had “Wonderful
World, Beautiful People” on it and “Many Rivers to
Cross” and “Vietnam,” and I'd felt very close to Jimmy,
but then he decided to leave. I was really upset. He
was offered $50,000 from RCA in 1971, and I said,
“That’s not so much money. Stay and you’ll make
more with me.” Then the opportunity came along to
do The Harder They Come, so he did that but he didn’t
make any more [new solo] records, so he didn’t make
any more money at that time.

When the time came around again, he signed with
EMI. I was frustrated, because 1 knew by then how to
really break Jamaican music in the mainstream. Also,
ska, which had no consistent political elements to it,
was like Jamaica's Motown, but now reggae started to
have a whole political point of view. And you could feel
it with the college audience, too. I felt, “Boy, on Jimmy
Cliff’s next record, 1 know just how I'm going to have
him on the album cover with that image of a revolu-
tionary.” But he quit [Island].

So then somebody rang me and said that Bob Mar-
ley was in town and stranded after he was supposed to
do music for a film in Sweden. 1'd never met Bob
before, even though 1'd released his records for 10
years off of [producer Clement] “Coxsone” [Dodd] or
the Beverley’s label with [producer] L.eslie Kong.

I felt so much power and charisma when Bob came
in my office; the rebel image was there. I felt the only

Continued on page (-26
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dear chris:
thank you for your belief, guidance, and inspiration.

trent and john
nothing records

Dear Chris,

Your legendary impact on music continues
to shape and enrich our lives.

Thank you.

Jeremy Barbera
Sarah Atereth

Marketing Services Group d LLm}L’
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THE BILLBOARD INTERVIEW
Contined from page C-2+4

way to work with him was to show him trust, so I gave
him money to inake a record and said, “Here, go
ahead.” That’s all I ever did. It was all about trust.

Bob was never a purist, musically, and so
his brand of reggae became a genre...
...Unto uself, yes! I agree.

| remember being with you in, | think, the
Sterling Sound lab in New York in 1977,
when you mastered the 12-inch single for
the title track of Exodus, which was a stalk-
ing horse and a turning point for Bob, in
terms of acceptance in [U.S. dance] clubs
and then on American R&B radio.

Yes, and that [mastering] probably would have been
at Sterling, because they were the people I always
worked with, but i’s true that that record was at
another level, and vet it didn’t sound slick—it wasn’t
slick. In the case of someone like Bob, as well as being
talented, you’ve got to be intelligent if you're really

“Working with Bob [Marley] was the most
rewarding thing in my life, and | loved his
music so much that to see it reach the
people it reaches is astounding. There’s
not a day that goes by that | don’t hear
his music in a shop, in the street,
wherever | go, all over the world.”

gonna make it. I've seen very lew people make it and
last unless they have real acute intelligence. And he
really did; he was just gifted.

The first time that I saw he could go all the way was
at a press conference in England in the 1970s—and 1
hate press conferences, because 1 think they’re very
disrespectful to the individual journalist and the artists,
with everybody crowded in—but it was at a time when
the press had begun fawning all over Bob Marley. But
here was this one black journalist who just wanted to
show he was ahead of the pack and he basically said {in
reference 10 the Rastafarian political/spiritual issue of
repatriation], “So tell me, Bob, when are you going
back to Ethiopia?”

Bob just looked at him and said, “forward.”

See, Bob never answered the question, and he didn™
put the guy down, but Bob took back his control over
the moment. With just onc word. Brilliant. He cven
said it in a kind of conspiratorial way, as if the fellow
should immediately understand.

What surprises you most about Marley’s
enduring impact?

Obviously, working with Bob was the most reward-
ing thing in my life, and I loved his music so much
that to see it reach the people it reaches is astounding.
There’s not a day that goes by that I don’t hear his
music in a shop, in the street, wherever I go, all over
the world. But what surprises me most, I guess, is that
it always sounds fresh, never sounds dated.

How’d you hook up with U2?

I saw U2 because they arranged to do a little show
[1n 1979] in a club in Herne [1ill, in South London.
The reason they booked it is that 1 was going 1o see
Bob, who was playing the Crystal Palace, so afier that
show, I went along to see U2. And the rcason I'd gone
to see them was because [Island public-relations chief]
Rob Partridge had called me up in either Jamaica or
the Bahamas and said, “This is a band you might be
interested in.” I go a lot by names, I really do. There
are a couple of bands I never signed, thinking, “What

BILLBOARD SEPTEMBER 29, 2001




can you do with a name like that?” [Big langh] But U2 [
thought was a brilliant name, for two reasons: You can
print it really big on a poster, and you say it every day,
as in “You 100.”

When | went to see them, there were probably 12 peo-
ple in the audience. They were exactly as they are now,
in their essence—full of passion.

With a lot of dramatic flair.

Which, later on, moved them to take real risks in
concerts. Remember when Bono used to climb up the
light and sound scattolding, in the early days?

I can’t tell you that I loved their music when 1 first
saw them, because 1 love black music and jazz, and this
was very treble-y.

But I loved them as people; 1 just believed in them,
and, when 1 made the deal with them, 1 passed on that
beliel to everybody in the company. I said, “These guys
have it: they know what they want 1o do; they have a
really great, smart manager. We should let them lead
and support their vision.” And that's always what we
did, right up to and including when they made their
first disastrous mistake, in mv opinion, which was Pop
(1997]. When they called the album Pop, when they
opened it at K-Mart or whatever it was, and when they
had the huge stage. And the problem for us was that
after working with them for 18 years, we had no model
when there was a problem because, up to that time,
there had never been a problem.

Blackwell (left) with members of U2, Paul McGuinness (back,
center) and Island staff after an early-’80s show.

I still love Rattie and Hum [1988], because
that’s when they started to bring R&B and
blues more overtly into their music, with
“When Love Comes to Town” with B.B. King,
and “Angel of Harlem.” Seeing them piay in
Dublin at the film’s premiere, it seemed like
their music had acquired a bit more swing.

Yes, and it's a great record, Ratile and Hhm, and that
was a great might when the filin opened in Dublin,
wasn’t i, when they plaved the surprise set outside
[the movie theater|. Incidentally, their new tour and
album are fantastic, with no nonsense. 1 love how they
open the show now, with all the lights up, just walking
out on stage.

They’re greatest in their moments of sim-
plicity—when Bono would shine the one
spotlight on the crowd and invite someone
up to play guitar—and that’s when they're
most touching, too. What’s your favorite
song of theirs?

“Bad,” the live version of the song [on Wide Awake i
America, 1985, which has such an emotional sound, so
lovely.

Moving on to another big star you signed in
the bud, let’s talk about Melissa Etheridge.

She was a hard act to break, wasn't she?
Yeah, she was, and. in a wav, when the time was
right and evervthing was set up for her to break, that
was when she didn’t make a great record. Things go
with their own unique momentum, and sometimes
people break on their first record, which is not always
good to do but of course i's what everybody’s always
trying (o do. So the first record caine out [in 1988] and
mtroduced her, and the second record [Brave and
Crazy, 1989| consolidated things, and everybody was
ready for the third record. But the third, Never fZnough
Continved on puge C-28

Chris,

ive thanks for bringing the music and message
ging 4
from “Bob c.marley and “The “Wilers to the world.

Wuff respect,
Doctor Dread
and RAS Records

“Never give (uP “Che jight”

.hecause one man is an ISLAND
and he holds the world in the PALM of his hand.
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Kevin Law
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[1992], just didn’t live up to expectations.

Then she came with Yes [ Am [1993], and she became
very big with that, but I think part of it was that she
came oul |as a lesbian], and so there was a lot of added
attention lor this great record, with great songs.

And it was more rock-oriented by then,
because, in the beginning, she had been a
folkie of sorts.

When | first saw her, that's how she was. She’s tour-
g like that now, just going onstage on her own. I'm
glad she does that, because, when an artist can do that,
there’s nothing more compelling than to see just one
solitarv human being onsiage.

I first saw her in a lesbian club in Long Beach, Calif,
I was in my hotel in West Hollvwood after a wasted
day in Sacramento. This guy Dino Airali, who pro-

Blackwell and Melissa Etheridge

duced the first Phoebe Snow record—[Poetry Man,
Shelter Records, 1974], a magical record—he rang me
up and told me in passing about this girl singer, and 1
asked, “Where does she play?” He said it was every
Thursday and Saturday at a club in Long Beach. 1
said, “Today’s Thursday. Let’s go.”

We went to the club, and it felt a hitde weird, but 1
figured everybody would figure we were there from a
record company rather than there to gawk or some-
thing, and she sang by hevself. 1 could not believe that
someone could perform this well in a place near Los
Angeles and not be signed!

Tell me about Palm Pictures’ hottest new
female find, the remarkable Ethiopian vocal-
ist, Gigi.

She came to me from Addis [Gessesse], who's
worked with Rita [Marley] and is the manager ol Ziggv
and the Melody Makers. He’s Ethiopian, so he knew of
Gigi through the Ethiopian community. She had a
record |Ethiopie: Chants d’Amour] which did well in
Ethiopia a couple of vears ago. And then Addis plaved
me a tape, and | loved it. I had always liked Aster
\wcke, who's a bit older than Gigi [aka Ejigavehu
Shibabaw], and Ethiopian music, whicl is geographi-
cally in the middle, with both an African sense and an
Arabic sense, with quarter tones and great rhythms.
He brought Gigi in, and besides being naturally beau-
uiful she was a wonderful person.

The first single from the record is “Guramavle,”
which will probably be played first on stations like

BILLBOARD SEPTEMBER 29, 2001




[public radio] KCRW. I'm very excited and impressed
by her. I went to see her rehearse the other day, and
she’s in complete command of the band, if you know
what I mean—which everyone will see because she’s
going to tour a lot. Her voice and the material are very
special. I'm very into the music, which has got an East-
ern influence to it. Ethiopian music is close to things
you hear in Yemen and countries like that, but Gigi’s
record is also jazzy, and it has Pharoah Sanders on it
and Wayne Shorter and Herbie Hancock, with Bill
Laswell producing.

I’'m very interested in the merger of world music, for
want of a better term, and jazz—which frankly is a
match made in Heaven. It stretches jazz while making
the world music a bit more classical.

You now have an eclectic new label in Palm
Pictures, with a varied roster of such acts
as Baaba Maal, Cuban salsa star Carlos
Manuel, British pop band Cousteau, Dublin’s
Skindive, Japan’s Mad Capsule Markets, the
L.A. electronica group Supreme Beings of
Leisure, drum 'n’ bass DJ Dieselboy, and
veteran reggae virtuosos Sly & Robbie, but

your company also functions as a film stu- |

dio.

[Grins] The reason I named it all Palm Pictures was to
underpin the fact that I really believe in merging the
audio and visual sides of the entertainment business.
For example, 1 can no longer imagine a live recording
just being a record—why stop there? All the manufac-
turing for a full DVD is essentially the same. The visual
side of the music-video era has become too important
in many cases, with hundreds of thousands of dollars
spent on making a record and then also on making a
video. But it’s better to merge the creative community
of graphic artists, designers, producers and musicians
into a digitized revolution, like the electric guitar was to
rock music.

The results won’t compete with regular movies—far

Continued on page C-30
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from it—but you’'ll find artists with a unique way of
expressing their stories and editing it all in their com-
puters. I want Palm Pictures to be the first company of
choice in that world, with some projects emanating
from miusic and some from storytelling.

You’re the first person | knew of in the music
industry who championed DVD video and
DVD audio, early in the '90s. Most other digi-
tal formats or avenues for listening to music
seem like crude, clumsy dilutions of the DVD
experience.

I know. The feeling a few years ago was that
nobody’s going to buy anything anymore—any physi-
cal product—and they’ll just download it instead,
because you can supposedly get anything you want on
the Web. [Chuckles, shaking his head] But 1 never bought

The Palm offices

into that. As I said to you the other day, I don’t really
believe people will ever spend a lot of money on down-
loads of music.

Every technology and lifestyle gizmo isn’t
necessary—or enticing—to consumers. For
50 years, we’ve had the push-button means
to automatically open the curtains each
morning in every bedroom in America, but
who gives a shit? You can climb out of bed
and do it yourself.

[Huge laugh] That’s a good example, I'll remember
that one! See, practicality is the key. Simplicity. You
usually don’t need something complicated to accom-
plish a simple thing. As you say, anybody can cross the
room on foot to open the curtains.

Look at the American Roots Music documentary,
which starts on PBS in October. It was done by a friend
of mine named Jim Brown, who did the Woody
Guthrie program, A Vision Shared. The American Roots
program shows how things can start from just one guy
playing this black music on a Texas radio station, and
he manages to get this King Biscuit Hour, because this
sponsor had all these biscuits they couldn’t sell! Any-
thing great starts so humbly and simply, just to get
through the day. The by-product is that you’ll make
some money. People need to follow their hearts.

In creativity and personal destiny, great
things can start so small, like you with your
water-skiing concession.

That’s true. And I'll tell you something else 1 found
out: Having the water-skiing concession in a resort
hotel, believe me, [Rising laughter] you got a lot of
girls! @

Timothy White is Editor In Chief of Billboard and author of
Catch a Fire: The Life of Bob Marley (Henry Holt & Com-
pany/Omnibus Press, currently in an expanded 2000 edition).
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Chris,

It has been an honor and a pleasure to represent
you and your companies over the years. Your
boundless and extraordinary energy, vision,
decency, passion and compassion are at the core
of everything you do. There is nothing more
challenging, rewarding and exciting than being in

the “Chris Blackwell Business.”
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He's spent 40 years
bringing others into the spotlight.

Now it's his turn to shine.

We thank you Chris Blackwell, for your musical vision, generosity,
and unconditional love of the Jamaican people.

JAMAIGA

Come to Jamaica and feel all right. Call your Travel Agent or [-800-JAMAICA w.jamaicatravel.com




France Sees Sales Rise

Music Market Bucks European Trend

BY JOANNA SHORE
PARIS—In contrast to the recent
downturn in the German and Dutch
music markets, French music sales
rose both in units and value during
the first half of 2001, according to fig-
ures released by labels body SNEP.
Shipments in France from January
to June this year were up 9.2% in value

f <
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from the first half of 2000 to 3.57 bil-
lion francs ($502 million) at trade
prices, representing a total of 74.4 mil-
lion units—up 5.5%, compared with
the first half of the previous year. First-
half figures from other leading Euro-
pean markets released earlier this year
showed double-figure drops in value,
with Germany (Billboard, Sept. 1) and
the Netherlands (Billboard, Sept. 22)
reporting slumps of almost 13% and
more than 10%, respectively.

The new SNEP figures show
France as a bright spot in an other-
wise gloomy European market. The
U.K. is another bright spot. There,
first-half sales were up by almost 10%
invalue (Billboard, Aug. 24). Accord-
ing to figures from the International
Federation of the Phonographic
Industry, in terms of retail value,
France was the world’s fifth-biggest
music market in 2000. It was also the
third-biggest market in Europe,
behind the U.K. and Germany.

SNEP managing director Hervé
Rony says that the growth rate wit-
nessed during the first quarter of the
vear in France continued during the
second quarter. Rony notes that album
sales were up 5% in units and 8% in
value over the six months and that
they are driving the market. Singles
sales were also up, with a 4.5% growth
invalue and a 4% growth in units.

FRENCH ACTS ON RISE

According to Rony, French acts did
exceptionally well during the year's
first half. Eight of the 10 best-selling
albums for the first half were of French
origin, including those by Garou
(Columbia) and Daft Punk (Virgin), as
well as a Romeo and Juliet musical
(Mercury), and Manu Chao (Virgin)—
which, Rony says, “is developing very
well internationally.” French-speaking
artists accounted for 67% of total
album sales, according to SNEP.

Five of the top 10 best-selling singles
during the first half were also French,
including Alizée’s “LAlizée,” Garou’s
“Seul,” Matt’s “R 2 Rue,” and MC
Solaar’s “Hasta la Vista.” During the

period, 42% of the singles making the
SNEP singles chart were by French or
French-speaking acts, against 37.6%
for the same period the year before.
Rony says such growth is a good omen
for the whole year, as the industry pre-
pares to enter the pre-Christmas peri-
od, the busiest of the year.

SNEP members are preparing for its
annual general meeting later this
month, at which a new president will
be elected, following the resignation in
June of Marc Lumbroso. In the inter-
im, SNEP vice president Gilles Bres-
sand, chief executive of indie label XIII
Bis Records, will serve as president.

Additional reporting by Tom Ferguson
in London.

Warner Restructures In Europe

BY EMMANUEL LEGRAND

LONDON—Warner Music Europe
president Paul-René Albertini is
imposing his own identity upon his
division, following the resignation of
Gerd Gebhardt, one of Warner’s
longest-serving executives in Europe.

Gebhardt, president of Warner
Music Central/Northern Europe,
leaves the company Sept. 30 after 19
years’ service. As a direct consequence,
all current heads of Warner Music
International (WMI) affiliates previ-
ously reporting to Gebhardt will now
report directly to Albertini.

This includes Bernd Dopp, presi-
dent of Warner Music Germany, and
the managing directors for the com-
pany’s operations in Benelux, Den-
mark, Finland, Norway, Sweden, and
Switzerland. According to Albertini,

Staind Class. While in London recently, East West act Staind met up with
Warner Music Europe executives to celebrate the band’s Break the Cycle
album hitting the top spot in the U.K.’s Chart Information Network sales
chart. Pictured in the back row, from left, are Warner Music Europe market-
ing manager for U.S. labels Jacab Harregard, CGD East West Italy GM
Luciano Linzi, Warner Music Europe president Paul René Albertini, Staind
vocalist Aaron Lewis, DRO East West Spain international marketing manager
Danny Mezquita. Elektra VP of artist development Jaquelyne Ledent-Vilain,
and Staind drummer Johnny April. Pictured in the front, from left, are
Staind guitarist Mike Mushok and bassist Jon Wysocki.

GEBHARDT

“This will enable me to become more
closely involved with each of the com-
panies at this most important time in
the European music business.”
Gebhardt, 50, says his departure
takes place against the backdrop of “a
very positive mood and atmosphere. |
had lots of great moments at Warner
in the past 19 years,” he continues.
“It’s my family, it’s my home. I don’t
regret a day. I can look with pride at
all we accomplished. It was a fantastic
time, and I worked with great bosses,
such as [WMI chairman and CEO]
Stephen Shrimpton. I must also say
that I had in Albertini a great guy at
[WMI headquarters in London] Baker
Street to work with. There is nothing
negative in what’s happening.”
Gebhardt says he will review his
involvement in other industry-related
groups during the coming weeks. He
is currently president of the German
Phono Academy, chairman of the Ger-
man music industry’s Echo Awards,
and a board member of labels’ body
the German Phonographic Industry
Assn. Earlier this year, he was also
named chairman of the International
Federation of the Phonographic
Industry Platinum Europe Awards.
Gebhardt says he is going to “take
some time to think about what I want

ALBERTINI

to do, but I am not in a rush.” How-
ever, he intends to stay in the record
business: “Although I have been in
this industry for 30 years, I feel I can
still bring a lot to the industry.”

Albertini says that during near-
ly two decades with Warner Music
Germany and Warner Music
Europe, Gebhardt has made “an
enormously important and long-
lasting contribution.”

One of Gebhardt’s longtime indus-
try colleagues, EMI Germany/Switzer-
land/Austria president Heinz Canibol,
comments, “I regret very much—irre-
spective of the qualifications of his
successor on the German market—
that the German industry is losing one
of its most outstanding and experi-
enced managers.” He adds that,
through his personal involvement
with the creation of the industry’s
annual Echo Awards ceremony some
10 years ago, Gebhardt “set a genuine
milestone of international significance
for the German music market.”

Canibol concludes, “Rumor has it
that there is a life after the {Warner]
Group ... at times like these, we cer-
tainly hope this assumption is justified.”

Additional reporting by Wolfgang
Spahr in Hamburyg.

New Zealand Aims To Follow 0z On Music-Radio Quotas

BY JOHN FERGUSON

AUCKLAND, New Zealand—The New
Zealand government is looking to fol-
low its Australian neighbor and estab-
lish music quotas for local and nation-
al radio stations.

In a bid to help more domestic acts
break internationally, broadcasting
minister Marian Hobbs has issued a
discussion documment on introducing
a self-regulating New Zealand content
code for broadcasters. If adopted,
music originating from New Zealand
would account for 10% of all music
broadcast during the first year, rising
to 25% within five years. Submissions
to the minister from interested par-
ties close Oct. 1; Hobbs has warned
that the government is prepared to
legislate if a voluntary solution can-
not be reached.

Hobbs acknowledges that many
radio stations already surpass the 25%
figure. But she adds, “We have a grow-
ing number of New Zealand musicians
who need a boost from their own
country before they hit the world mar-
ket. Without local quotas, New Zealand
musicians have to make it on the
world market before they are heard by
their own compatriots.”

According to figures from the Aus-
tralasian Performing Rights Assn.
(APRA), music from New Zealand cur-
rently makes up 10.8% of broadcast
music. But in the most popular for-
mats—AC and top 40—that figure falls
to 7.3% and 9.8%, respectively.

APRA director of operations, Auck-
land-based Mike Chunn, believes a
25% quota is achievable and “will stop
lazy and prejudiced radio program-

mers from taking the easy way out and
programming Anglo-American pop
fodder and old retro hits as if we were
all citizens of Phoenix, Arizona.”

Although the government is hop-
ing for a similar setup to Australia’s
voluntary code (Billboard, Sept. 1),
it wants the 25% to apply across all
formats. In Australia, different quo-
tas apply to various formats: 25% for
pop/rock stations, 15% for AC and
gold networks, and 5%-10% for easy-
listening and niche broadcasters.
The New Zealand government
believes applying one level across
formats will be easier for the radio
industry to administer.

New Zealand has more than 200
radio stations—a huge number for a
country with a population of 3.6 mil-
lion. In comparison, Sydney—with a

population of 4 million—has only 10.

John McElhinney, chairman of the
Radia Broadcasters Assn., says he is
pleased that the government is taking
the voluntary route, although he con-
cedes that “with some format types, it
is going to be impossible to satisfy a
high level of content.

“The industry has been very active
in supporting New Zealand music,” he
continues. “The track record in terms
of the growth of content on the net-
works is there for everybody to see.”

His view is backed by Sony Music
New Zealand managing director
Michael Glading, who questions
whether there is enough strong
domestic music to sustain a 25%
quota: “The vast majority of our New
Zealand acts have had very good radio
support without a quota system.”
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JENNIFER LOPEZ EPIC/SONY
3 [ ETERNAL FLAME
ATOMIC KITTEN VIRGIN/EMI
DON'T STOP MOVIN’
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LET ME BLOW YA MIND
EVEFEATURING GWEN STEFANS

TURN OFF THE LIGHT
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THERE MUST BE AN ANGEL
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A weekly scorecard of albums simultaneously attaining top 10 chart status
in three or more leading world markets,

Repertoire owner: B: BMG, E: EMI, ): Independent, S: Sony, U: Universal, W: Warner
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JENNIFER LOPEZ EPIC
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MOOERN LOVE WARNER

G

2 | LINKIN PARK
HYBRIO THEORY WARNER

3

WESTLIFE
COASTTO COAST BMG

1 | VARIOUS ARTISTS
NOW7 EMI

6 | ‘'NSYNC
CELEBRITY JIVE/BMG
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GUTTER VIRGINEMI
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NEW BOYZ
WIRAMA  SUWAH

VARIOUS ARTISTS
POP DANCE POP DANCE

SITI NURHALIZA
THE MALAYSIA BOOK OF RECORDS  SUWAH

Music Pulse

CAM CROSSOVER: After achieving
sales of 50,000 for his last album. Loa
Project (Sony France), French DJ/pro-
ducer DJ Cam has undergone a meta-
morphosis. His name has been short-
ened to Cam, and a collaboration with
Indonesian singer Anggun on the sin-
gle “Summer in Paris” will. Sony
hopes, introduce the hip-hop stalwart
to a mainstream audience. The single,
due for global release in late October,
has already become a chill-out staple
in key European vacation resorts over
the summer. Anggun will also join
Cam and a six-piece band on the Asian
leg of his world tour, which kicks off in
January. “A videoclip., which is very
MTV-oriented, is currently being com-
pleted,” says Antoine Gouiffes-Yann,
international marketing manager for
Sony. “It’s the most expensive video
that we've done for Cam, because we
no longer want his music to be con-
fined to the traditional clubbing scene.
We are targeting a wider audience
[that is] looking for uptempo chill-out
music.” Independent distributor
ChronoWax has already shipped
20,000 copies of the 12-inch vinyl sin-
gle. Cam'’s album SoulShine is set for
release January 2002. GARY SMITH

MOVING OVERGROUND: The Noonday
Underground duo of singer Daisy
Martey and producer Simon Dine is
seeking to transport listeners to the

MARTEY

'60s with the September release of the
eclectic Self Assembly (Setanta). The
set is a challenge to categorize, reflect-
ing influences ranging from '60s West
Coast pop, film soundtracks. and
loungecore to kitsch organ sounds.
“When You Leave Me" has a Tamla/
Motown groove, while “IHello” echoes
Quincy Jones’ theme to The [talian
Job. The acoustic-guitar-tinged “Lon-
don” is the nearest the pair gets to a
commercial pop song. “It isn't like
anything I'd ever heard before.” says
Martey. whose strident vocals domi-
nate the duo’s debut effort.  KWAKU

FACE VALUE: You could say that 19-
vear-old Sondre Lerche is a fan of
a-ha: The singer boasts a collection of
200 records in various formats by the
Norwegian pop group. Yet he also cites
Burt Bacharach and Elvis Costello as
his main inspirations. “My music is
much inspired by Brazilian psyche-
delia and bands like Os Mutantes and
Tom Z¢, too,” he says. His self-penned

by Nigel Wllllamson

debut album, Feces Doun (Virgin
Records Norway). finds him collabo-
rating on several tracks with Sean
O’Hagan of British rock band High
Llamas. “I refuse to accept that there
is a contradiction between commer-
cial and artistically credible music,”
Lerche says. “You can't complain over
the poor quality ¢f mainstream music
if you're not prepared to do something
about it yourseli.’ KAI R. LOFTHUS

JACKO IN SANSKRIT: While the world
awaits Michael Jackson’s new album,
there comes news that he has record-
ed a single with A.R. Rahman, one of
India’s most talented and successful
film composers. “Ekam Satyam” (The
One Truth) is sung partly in English
and partly in Sanskrit. It will not
appear on Jacksen's upcoming fnvin-
cible. Rahman says the track will be
released “sometine toward the end of
the year.” The two first worked on the
song when they performed at the M.J.
and Friends concert June 1999 in
Munich. The South Indian composer
has scored hundreds of Bollvwood hit
film soundtracks. His latest, Lagaan,
{Land Tax) has clocked more than 2
million units 01 Sony Music India.
Among his numerous other projects,
Rahman is working on a West End
musical with Andrew Lloyd Webber,
tentatively title¢ Bombay Dreams.
NYAY BHUSHAN

MUSICAL DEMOCRACY: \When 400,000
East Timorese went to the polls
recently to elec! an 88-member con-
stituent asserrbly, they voted to a
musical soundtiack extolling the ben-
efits of democracy. From church
choirs to rock bands, songs and lyrics
championing freedom and tolerance
were heard thrughout the election
campaign, funded by a grant of
$300,000 from: the United Nations
Development P-ogram. More than 30
aspiring lvricists composed songs on
the theme of democracy for a compe-
tition. Grants coordinator Stephen de
Meulenaere saye, “It's important to use
relaxed settings, because politics in
this region was always associated with
violence, so people were reluctant to
get involved. The level of literacy is
verv low. so heavy texts and long
speeches do no: always have the same
impact as a sorg.” NAZIR HUSAIN

NO CHARITY: A high-profile Farm Aid
concert in support of British farmers
who sustainec heavy losses during
the foot-and-rmouth crisis has been
canceled. Orgenized by Glastonbury
festival boss Michael Eavis, the event
was due to take place Oct. 20 in
Cardiff's Millenmium Stadium with a
bill including Ash, Toploader, and
Coldplay. It is the second major char-
ity event in the U.K. to be canceled
in recent weeks. after plans for a
Tibetan Freedom concert in l.ondon
also fell throush. ~ MARGARET WILD
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Body Insists ‘The Song’s TheThing’

Performing Rights Society Celebrates The Songwriter On London’s South Bank

BY PAUL SEXTON
LONDON—Dozens of well-known
British and international names
are appearing in an attractive pack-
age of shows at London’s South
Bank venue complex here this
week. But the real star of the festi-
val is the sometimes under-appre-
ciated lifeblood of the industry.

Promoted by London-based
Serious Events, The Song’s the
Thing is an eight-day series of con-
certs Sept. 22-
30 celebrating
the art of the
songwriter. It
is sponsored—
in the organi-
zation’s first
such support
of a consumer-
led event—Dby
authors’ body
the Perform-
ing Right So-
ciety (PRS).
Staged at the
Royal Festival
Hall and its nearby sister venue,
Queen Elizabeth Hall, the series
features such domestic talents as
Roddy Frame, Edwyn Collins, and
Badly Drawn Boy, up-and-comers
Oliver Darley and David Kitt, and
international artists Lamont Dozi-
er, Canada’s Jane Siberry, and
Fontella Bass.

DOZIER

MOTOWN TRIBUTE

Dozier will take part in the Sept.
22 opening show, Stop! In the Name
of Soul, a tribute to the Motown
songwriting statesman. Guests are
drawn from the ranks of British
soul/R&B and include Damage, Ali-
son Limerick,
Roachford, Mis-
teeq, and East
West-signed
prospect Darley.

“It’s quite ex-
citing,” Dozier
says. “There are
a lot of names I
don’t know [on
the bill], but I
like [that] even
more—those
are the new
crop of artists
that, if they’ve got the stuff, will be
here for the next 20, 30, or 40 years.”

PRS sponsorship manager
David Francis says, “It’s a good
opportunity to position the PRS
and engage with a really broad
cross-section of the music indus-
try. And it’s very good to push the
PRS as a dynamic, important
organization within the industry.”
The society, which also sponsors
the annual Ivor Novello Awards,
currently has some 35,000 mem-
bers. Last year, it collected license
income for its members totaling
more than £240 million pounds
($350 million).

HEWERDINE

Francis adds that the society’s
sponsorship of The Song’s the
Thing is concentrated on the
FreeStage events to be hosted at the
Festival Hall by the Kashmir Klub,
London’s widely-respected free
acoustic club venue. Contributors
to those sessions will include signed
and unsigned U.K. prospects, as well
as such experienced and successful
writer/performers as Nik Kershaw
and Mark Nevin.

you need to reassure people about.
There are certain things you real-
ize over the years. But it’s fun—
it’s not supposed to be a lesson.
They seem to enjoy it.”

PROGRAM HIGHLIGHTS
Other highlights of the pro-
gram include Fresh! An Explosion
of New Songuwriting, a showcase
of emerging British and Irish tal-
ent, as well as a closing show

: SONGS -

THE*THING

Songwriter in residence for the
PRS during the series is English
tunesmith Boo Hewerdine. His
role is central to its involvement,
not only for the commercial
events but within the PRS itself.
He will also perform Sept. 28 at
Queen Elizabeth Hall on a double
bill with Siberry.

Francis notes that PRS, in
alliance with sister body the
Mechanical Copyright Protection
Society, has a total of 900 London
staffers. “A lot of people here are
budding writers and performers,
and Boo is working with 15
members of staff on improving
their songwriting.”

Hewerdine adds, “As a song-
writer, it’s the really simple things

Sept. 30 with longtime Scottish
modern-rock favorites Frame and
Collins. A Sept. 26 celebration of
the songwriting legacy of Tim
Buckley will star Badly Drawn
Boy, Embrace, Eddi Reader, and
Siberry, among others, while the
following night, Fontella Bass will
star in a gospel roots show with
the Voices of St. Louis.

Dozier concludes that any such
event, where the song itself is the
central character, is to be warmly
applauded. “I love it. That's when
it’s really nice, when you get a
chance to show off what you can do
in those areas,” he says. “And hope-
fully, some up-and-coming person
will pick out the things he or she
needs to further their career.”

Universal Zips Into Levi’s
Asia-Pacific Marketing Deal

BY STEVE McCLURE
TOKYO—Universal Music Asia-
Pacific has joined forces with cloth-
ing manufacturer Levi Strauss Asia-
Pacific in a regional marketing
campaign that the label describes as
an attempt to promote music in
nontraditional outlets.

The Levi’s Fresh Cuts campaign
involves new and soon-to-be re-
leased tracks by Universal acts
being played through stores’ PA
systems or as videos on in-store TV
monitors. The program, which
began in August, covers dedicated
Levi’s stores in Singapore, Thai-
land, India, Malaysia, Indonesia, the
Philippines, Hong Kong, Taiwan,
Japan, and South Korea. In Aus-
tralia and New Zealand, the cam-
paign is extended to include what
Levi’s describes as “several key
retailers.” In total, 188 stores across
the Asia-Pacific region are taking
part in the ongoing campaign.

‘A NATURAL FIT’
“Without trying to be punny,
music and fashion have always been
a natural fit,” explains Hong Kong-
based Hans Ebert, Universal Asia-

Pacific VP of creative services/cor-
porate communications. “It really is
in our mutual interest to work
together—especially as [featuring]
our breaking acts in Levi’s stores
[gives] us a new and very targeted
medium to showcase new artists
with a very definite sound.”

‘A UNIQUE OPPORTUNITY’

Singapore-based Levi Strauss
Asia-Pacific marketing director
Steve Castledine says, “We see
Levi’s Fresh Cuts as a unique
opportunity to further endorse our
commitment to originality in
music and to take it where and to
whom it matters most to us—our
stores and our consumers.”

The association between Levi’s
and Universal Music will gradually
extend to cover in-store events,
sampler CDs, tour sponsorships, and
online activities.

Ebert says, “Right now, we are
gathering information as to the
wants and needs of customers—tai-
lor-making the music for them—
and we will develop and extend this
theme once we have all the relevant
information at hand.”

NEWSLINE...

Italy’s record industry suffered a 9.4% drop in unit shipments and a 5.6%
decline in value during the first six months of 2001, according to major-labels
body FIMI. Unit sales fell to 22 million from 24 million in the first half of
2000; sales fell to 321 billion lire ¢$153 million) from 340 billion lire ($162
million). Album sales declined 3.2% in units and 0.9% in value; singles were
down 6.9% in units and 2.1% in value. The only positive note was local reper-
toire, which increased to 47% of total sales. FIMI attributes the downturns
to the lack of major international releases during the period, a boom in ille-

gal downloading, and the growth in home CD-copying. MARK WORDEN
Virgin Entertainment Group (VEG) CEO Simon Wright was re-

elected for a second annual term as chairman of the British .
Assn. of Record Dealers (BARD) at the trade body’s annual J
general meeting Sept. 13 in London. Eight members of

BARD’s 17-strong ruling council required re-election; allwere |8 A R D

voted in to serve further three-year terms. A total of 189 com-
panies are members of BARD, representing the bulk of U.K. music retail-
ers. According to Wright, the association has endured a “frustrating” year
because of a lack of dialog with labels body the British Phonographic Indus-
try (BPI), but major issues with the BPI have now been resolved. Wright says
BARD is now well-financed and looking to increase its profile and mem-
bership base. He identifies coping with the widespread use of CD-Rs as a key
issue for BARD to tackle within the next 12 months. TOM FERGUSON

Tower Records has closed one of its two outlets in Malaysia. The branch is
located close to the 1 Utama shopping center in a suburb of capital Kuala
Lumpur and has been open since 1999. Its last day of operation was Sept
9. Tower Records Malaysia director of operations Chris Bauer says,
“Although there has been a 30% drop in Tower’s [local] sales, this move is
more of a location problem than a sales problem. The site is too far away
[from the center].” Bauer adds that the center is likely to expand in two
years’ time and acknowledges that Tower may not acquire a replacement
outlet until then. Bauer has now tendered his resignation as director of
operations to venture into the restaurant business, in what he calls “a per-
sonal move.” Bauer’s last day is Sept 30. The company’s financial controller,
Karen Kok, has been named his successor. STEVEN PATRICK

Midbar Tech, a Tel Aviv, Israel-based technology-solutions company that
claims to be the European leader in “stealth CD” systems, has signed a
commercial deal with Sonopress, Bertelsmann’s CD-manufacturing arm
in Germany. The Sonopress deal means that Midbar’s Cactus Data Shield
(CDS) technology, already in use on more than 1 million commercial CD
albums in Europe, will now be distributed more widely. A stealth CD fea-
tures copyright-protection technology that prevents illegal digital copying
of prerecorded CDs onto the Internet or a blank CD.  JULIANA KORANTENG

- - -
¥ ) UFrNTtal

RECORD COMPANIES: Boris Lohe is
named managing director of Berlin-

mann was A&R director of Colum-
bia Germany.

based Columbia Records Germany,
effective in October. He is current-
ly managing director of Universal’s
Mercury label, based in Hamburg.

Sina Farschid and Lars Grewe are
promoted to the positions of joint-
GMs for Mercury in Hamburg, Far-
schid was A&R director in Hamburg;
Grewe was VP of marketing for
Island/Def Jam and Universal Mo-
town at Universal Music Interna-
tional in London.

John Fleckenstein is promoted
to director of marketing and pro-
motions for BMG Entertainment
Asia-Pacific, based in Sydney. He
was associate director of interna-
tional marketing for Arista Records
in New York.

Sascha Lindemann is named
head of A&R/marketing for Edel in
Hamburg, reporting to managing
director Jens Geisemeyer. Linde-

Timothy Kotowich is named
managing director of indie German
label Act Music+Vision in Ham-
burg. He was marketing director of
Teldec Classics International.

MUSIC RETAIL: Richard Orr is pro-
moted to the new role of head of
marketing for HMV U.K./Ireland,
based in London. He was marketing
manager. Cathy Kane is promoted
to marketing manager for HMV
U.K./Ireland. She was head of
design/display.
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Sony Canada Taps Dance Beat With Mario

Producer/Di}/Label Owner Continues W‘nmng Streak With Latest Dance Compilation

BY LARRY LeBLANC

TORONTO—For nearly a decade, MC
Mario has been a major force in the
overcrowded world of domestically pro-
duced dance compilations in Canada.

As a prolific producer of compila-
tions for Sony Music Direct, the 34-
year-old from Montreal—whose real
name is Mario Tremblay—has sold an
estimated 2 million pop-style dance
albums here and has managed to build
afully integrated dance empire around
his own label, club/mixing work, and
two nationally syndicated radio shows.

Through Sony Music Canada’s
Sony Music Direct division, MC Mario
releases three series titles a year:
mcmario.com (formerly known as
Dance 2000), Sun Factory, and Mix-
douwn, primarily targeting 12- to 25-
year-old buyers. Each generally reach-
es platinum status (100,000 units)
here, according to Sony. And, as Sony
Music Direct manager Nancy John-
son points out, “How many artists put
out three albums a year and do that?”

MC Mario's latest mcmario.com
compilation, issued Sept. 4, features
such leading mainstream techno and
house tracks (many of them remixed)
as Destiny’s Child’s “Survivor,” Darude’s
“Feel the Beat,” and Public Domain’s
“Rock Da Funky Beat.” The album also
includes highly tipped breakout track
“Get It Up” by Ultra Naté and MC
Mario’s own “Move It.”

MC Mario also operates 5-year-old
indie dance label Tycoon, distributed in
Canada by Sony Music Canada. With a
licensing deal with New York City’s
Strictly Rhythm Records and MC
Mario’s worldwide dance contacts,
Tycoon cranks out a handful of 12-inch
house-music singles each month.

“It’s all stuff I pick up,” MC Mario
says. “We do vinyl on everything and
service club DJs nationally.” Tracks on
Tycoon are also collected for compila-
tions on the label or sub-licensed to
Sony for compilations.

RISETO FAME

MC Mario began working as a DJ in
1979 at school dances in Montreal.
That led into Montreal’s club circuit
and a dance program on French-lan-
guage top 40 station CKMF/Montreal.
He moved to top 40 CJFM/Montreal 11
years ago and then to a weekend resi-
dency at the city’s top dance club, the
Dome, eight years ago. Today, MC
Mario hosts three weekly shows on
CJFM. National versions of two shows,
The Mixdoum and The Party Mix (the
latter live from the Dome on Saturday
nights) are syndicated weekly to 27
Canadian radio stations.

“Mario’s a huge asset for us,” says
Rob Braide, GM of CJFM. “He’s the guy
our dance-music programming is cen-
tered around. As a result of our affilia-
tion with him, we have a very signifi-
cant lineup of clubs paying advertising
rates which are not dissimilar to what
we get for afternoon drive-time.”

Hit-based dance compilations have
been popular with Canadian con-

MC MARIO

sumers for a decade. In the early 1990s,
Canada’s dance compilation market
was powered by the now-defunct
Toronto-based indie Quality Special
Products and Polytel (then a division
of PolyGram Canada), both of which
MC Mario conceived series for at dif-
ferent times. Their dominance abrupt-
ly ended when more multinationals
entered the field in the mid-'90s, and
MC Mario shifted to Sony in 1997.
Boosted by major national TV adver-
tising campaigns, the mid-"90s rebirth
of top 40 radio here, and the colossal
clout of video channel MuchMusic
nationally, dance compilations—pri-
marily from Universal, Sony, and BMG,
as well as Toronto-based indies Popu-

lar and SPG Music—now represent
around 10% of music sales in Canada,
according to industry sources.

MC Mario remains competitive
through his extensive access to Sony
tracks worldwide, picking up songs by
such chart toppers as Celine Dion, Jen-
nifer Lopez, and Ricky Martin, as well
as scouring catalogs of dance indies
globally for breakout hits, which are
then licensed by Tycoon.

“Today, you have to develop hits,”
MC Mario says. “When there were only
afew people doing compilations, it was
easy to call a label and do a deal with
them for a hit that was bubbling. They
didn’t usually have an outlet for the
track in Canada. Now everybody has a
dance department.”

With the lack of commercial avail-
ability of most dance—or even
chart—singles in Canada, compila-
tions fill a sizable void here, accord-
ing to MC Mario. He also argues that
exposure on compilations often
broadens the market for artists. “Ultra
Naté was hot three years ago, but she
disappeared,” he says. “I think ‘Get It
Up'is going to be an international hit.
But you never know these things.”

MC Mario scoffs at any notion of
slowing down. “When I'm on the radio,
spinning at the Dome on weekends, |
sometimes feel I'm 22, even younger,”
he says. “I like what I'm doing.”

Leading Thai Labels Cut
Prices In Anti-Piracy Move

BY ANDREW HIRANSOMBOON
BANGKOK—The two biggest labels
in Thailand have slashed trade prices
to counter the sale of pirated CDs.
Grammy Entertainment, the coun-
try’s leading music and

rongchaitham says, “We have been
fighting piracy for a long time. Reduc-
tions in CD prices will narrow the price
gap between retailers and pirates and
help stimulate purchases by con-
sumers.” Grammy is

TV production house,
has cut its full-price
CDs from the suggest-
ed retail price of 290
baht ($6.50) to 155
baht ($3.50).
Thailand’s second-
biggest label, RS Pro-
motion 1992, has also
reduced trade prices.
The suggested retail
price of its newly re-
leased albums has
dropped from 290 baht

‘We have been
fighting piracy
for a long time.

Reductions in

CD prices will

narrow the price
gap between
retailers and

also introducing a sale-
or-return policy in a bid
to discourage smaller
music outlets from
stocking pirated goods.

Together, the com-
panies account for ap-
proximately 75% of
total music sales in
Thailand and 85% of
the market for domes-
tic music. Both expect
lower prices to stimu-
late sales and increased

to 149 baht ($3.40). pirates and he[p volume to fully offset
Catalog items are not . price cuts.

included, though the stimulate Grammy claims its
label says this could CD sales increased by
change, purchases  5509intheweek end-

According to indus-
try and government
estimates, music piracy
in Thailand amounts to
an annual revenue loss

—PAIBOON

by consumers.’

DAMRONGCHAITHAM
GRAMMY ENTERTAINMENT

ing Aug. 23 over the
previous week, before
, the price cut kicked in.
CDs accounted for
30% of Grammy’s total

of $20 million-$50 mil-

lion. The move follows recent govern-

ment pressure to cut prices.
Grammy chairman Paiboon Dam-

U.K.’s Faithless Repays BMG’s Belief

BY ADAM HOWORTH
LONDON—Richard Griffiths may
have departed BMG a little more than
two months ago, but the legacy of the
company’s former U.K./Europe presi-
dent has been burning brightly over
the summer, thanks to the faith he
showed in U.K. dance act Faithless.

Griffiths brought the act to the
company by acquiring its own Cheeky
Records label in September 2000, and
Faithless swiftly began repaying the
executive’s belief. Its album Outro-
spective (Cheeky/Arista) was released
globally June 18, and by the time his
departure was announced June 28, it
was building a first-month interna-
tional sales total of 600,000 units.
Global sales now stand at 700,000.

The album—the act’s third, but its
first for BMG—had a top five entry
on the Music & Media European Top
100 Albums listing. First single, “We
Come 1,” spent six consecutive weeks
at No. 1 from June 2 on the European
Dance Traxx chart.

Faithless songwriter/producer
Rollo—the brother of fellow Cheeky
artist Dido and the co-producer with
her of her No Angel album—acknowl-
edges the role Griffiths played in bring-
ing the act to BMG. “He was absolute-
ly the key person. [Griffiths] started
phoning me three years ago, saying he
was really interested in doing a deal.
We were [working on] my sister’s
album. Unluckily for Richard and

BMG, that album was taking off [when
we finally signed], so it was more
expensive than they expected.”

The Faithless campaign began in
April in the U.K. In May, the act
“worked the major European territo-
ries and did phoners in places like Aus-
tralia, Singapore, and Iceland,” reports
BMG U.K. international marketing/
promotions manager Roger Jacobs.
The major-label push, he says, has
made a difference to its performance
in such markets as Sweden, Spain,
Portugal, and France—"countries
where they've not had success before.”

PRIORITIZING PAYS OFF

Rollo adds that, as a result of BMG
prioritizing the band, he expects sales
of Qutrospective to outstrip the com-
bined 2.7 million copies notched up
by its predecessors Reverence and
Sunday 8pm. Noting that “Faithless
don’t do well with British independ-
ent radio,” Rollo says the single’s
heavy MTV exposure across Europe
drove initial album sales. “T can’t stress
how important MTV is,” he says.

Jacobs adds, “[MTV] wanted exclu-
sivity on the first single. As a result,
they’re right behind the band, and
that really helped us.”

Hans Hagman, London-based
head of MTV European programming
and production, comments, “All feeds
accepted it, because it’s a great sin-
gle. We put it on 80 plays a week.”

Surprisingly, BMG chose to release
a priority record in the quiet month of
June. “It’s excellent for the clubs and
Ibiza [Spain], and with the festivals
it’s worked out well for us,” Jacobs
responds. Over the summer, the band
played festivals across Europe. Jacobs
says that activity was “interlocked
with promo all the way—everyone’s
had three or four bites of the cherry.”

Ann Riggs, program coordinator at
U.K. dance station Galaxy 105 FM/
Leeds, covering the county of York-
shire in the north of England, believes
Faithless is verging on the big leagues.
“I think it’s likely,” she says, adding,
however, that she was surprised at the
single’s popularity, “because the
record’s not at all commercial.”

Pete Selby, London-based chart
product manager for Virgin Enter-
tainment Group’s V.Shop/Our Price
chainin the UK., agrees. “It [depends|
how it’s sold by BMG—they have a big
campaign till Christmas and two or
three singles still to come.”

Guest vocalist Dido is featured on
one track, “One Step Too Far,” slated
for global single release early next
year. Rollo believes Dido’s success in
the States should open doors for his
band there. U.S. sales of the album
currently stand at 70,000. Rollo says,
“We’re keeping going [with this cam-
paign] till January/February, when
the band comes out there—around
the time of my sister’s single.”

sales that week, up
from 10% before the reductions were
in place. Its remaining album sales are
in cassette format. RS also reported
huge increases in CD sales—in one
instance, up from an anticipated
4,000-5,000 units to 25,000.

A spokeswoman from Thailand’s
largest retailer, CD Warehouse, says,
“It is difficult for recorded music
retailers to survive because of piracy.
We are pleased to see any efforts to
combat the problem and hope they are
successful.” Despite public optimism
from Grammy and RS, she says it is
too early to identify significant
changes in consumer buying patterns.

SKEPTICAL RESPONSE

Some have voiced skepticism over
the labels’ actions. “Piracy seems to be
still growing, and it will continue if the
economy doesn’t pick up,” says
Graeme Cunningham, an analyst for
Asset Plus Securities in Bangkok.
“Pirates can keep cutting prices
because they don’t have the overhead
costs like developing and marketing
artists—not to mention paying taxes.”

No other Thai labels have yet fol-
lowed the Grammy/RS lead, and the
three local affiliates of the majors that
release domestic product—Sony, Uni-
versal, and Warner—have not publicly
supported the move.

Warner Music Thailand managing
director Tassapon Bijleveld says, “We
cannot fight piracy with a pricing
strategy—the pirates can always go
lower. They can sell pirated CDs for 50
baht [$1.15] and still make a profit. We
will not change pricing structure on
international [albums], but we are
considering a lower domestic product
price—perhaps 190 baht [$4.30] vs.
Grammy’s 155 baht.”
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Retailers Differ On Fate Of Market After Attacks

BY BRIAN GARRITY

and MATTHEW BENZ

NEW YORK—While media and most
retail stocks plummeted with the rest
of the U.S. markets Sept. 17, the first
day of stock trading since the Sept. 11
World Trade Center tragedy, opinions
are mixed on whether any economic
fallout from the incident will affect
the financial performance of the
music business.

Retailers say they expect that if
the economy slips into a recession
in the wake of the disaster and ongo-
ing talk of U.S. military action over-
seas, CD sales overall figure to
remain fairly sound.

The reason, merchants note, is
that while consumer interest and
ability to finance faraway vacations
may retract as part of a “cocooning”
response to a sour economic envi-
ronment, home entertainment,
including music, will remain a
point of interest.

“Historically, that’s not an area
where people tighten belts,” says Greg
Mize of rackjobber Handleman. “As
more people stay at home, are reluc-
tant to travel, or if they travel, travel in
cars more, there could be an opportu-
nity to increase sales in music.”

Mike Dreese, CEO of Newbury
Comics, a 22-unit chain based in All-
ston, Mass., predicts the industry will
trend down slightly as overall spend-
ing declines. But he points out that
“our experience of the last two reces-
sions is we did well.”

BULLISH ON PROSPECTS

At Hastings Entertainment, a 142-
unit chain based in Amarillo, Texas,
where music accounts for a third of its
sales, the company is so bullish on its
prospects that it initiated a buyback on
$5 million of its stock—9% of its out-
standing shares.

Hastings chairman/CEO John Mar-
maduke says, “I would think if I were
a travel agent I would be nervous, but
not for entertainment products.”

Indeed, while media companies
with advertising-sensitive broadcast,
print, and Internet operations, as well
as music assets, were hit hard in the
first day of stock trading after the dis-
aster, music and video retailers were
less affected. Trans World Entertain-
ment was down 3 cents to $8.73, and
Hastings was down 2 cents to $4.75.
Among distributors, Valley Media rose
10 cents to $1.40, while Navarre fell 3
cents to 99 cents. Handleman, whose
customers include large retail chains
Wal-Mart Stores and Kmart, closed
down $1.45, or 9.4%, at $14.05.

Retailer Amazon.com fell $1.14, or
13.21%, to $7.49. Borders Group was
down $1.95, or 9.3%, to $19.01. Best
Buy, which owns Musicland, fell

$6.05, or 11.2%, to close at $48.
With music sales already lacklus-
ter for much of the year, Marmaduke
contends that it’s not the economy
affecting consumer purchasing:
“Music is going to continue to be soft
until the industry gets behind a new
configuration. The basic problem is
the CD is 20 years old and overpriced
for a declining consideration. Most
people are still buying CDs,” but there
is enough of a decline to hurt comps.
At Albany, N.Y.-based Trans World
Entertainment, chief executive Robert

Musicrama

BY SHARON LEVINE

NEW YORK—Musicrama, which has
made a name for itself by importing
music from around the world to satis-
fy ethnic tastes in the U.S., has been
quietly morphing into a traditional
independent distributor, specializing
in the various dance genres.

In the past three years, the company
has been aggressively seeking dance
labels, adding such imprints as What If
Productions, Sony Music Internation-
al, Ministry of Sound, Universal France,
and Virgin France to its label rosters.
Traditional independent distribution
now accounts for
40% of overall sales,
while imports, which
once were 85%, are
now down to about
60% of sales.

But importing is
how the company
got its start. In 1977,
its president, Charles
Jarzabek, founded
Musicrama as a
Brooklyn, N.Y.-based
boutique, featuring
world music and
soundtracks of London musicals, like
Cats, Phantom of the Opera, and Les
Misérables, which had not yet
reached the U.S.

Starting with such artists as
Charles Aznavour, Jarzabek sought to
fill a void in making star artists from
around the world available to the ex-
patriates living in the U.S. In 1981, he
asked his brother, Mark Jarzabek, to
become vice president. The two pro-
ceeded to take such artists as Julio
Iglesias and the Gypsy Kings, among
others, and provide their entree into
U.S. record stores, laying the ground-
work for them to evolve into super-
stars here as well.

Gradual and consistent success
within the U.S. has earned Musicra-
ma exclusive distribution for such
select Sony projects as Patricia Kaas

CHARLES JARZABEK

Higgins says that his company’s busi-
ness outlook through the end of the
year has not changed at this point: “I

| .
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do believe that this event is going to
push us further toward a recession if
not into a recession overall as a coun-
try goes. From the music and video
side, I think it’s a time the industry

won't do a lot better than we thought
it was going to do. But we don't think
it's going to do any worse than it was
going to do. We anticipated it was
going to be a pretty good fall season.”
Others aren’t quite as confident in
the forward prospects for the indus-
try at large. Dreese, for his part, pre-
dicts that the economic backlash
from the World Trade Center tragedy
all but cements a tough holiday sales
season for many music retailers.
And some merchants say that if
the economic environment contin-

ues to worsen, there will be conse-
quences for retail in the form of con-
solidation. Particularly hard hit,
some forecast, will be retailers that
are already struggling financially and
losing market share or those whose
performance plans were keyed on
growth of new business.

“My biggest concern is we lose
players who are very supportive of the
logistical complex,” Dreese says. “It
rains disproportionally: entrenched,
well-capitalized companies get bigger
and the weak get annihilated.”

Moves From World Music To Dance

and Emma Shaplin, and an exclusive
agreement with France’s George V
Records, which spawned Paris’ Bud-
dha Bar series by Claude Challe (/
and /) and Ravin (/I]). The compila-
tion has a list price of $38 and scans
1,000 units per week.

EVALUATE THE POTENTIAL

“We are very focused [and] very spe-
cific on what we bring in,” Mark Jarz-
abek says. “We evaluate the potential of
the title and working on those titles that
are label-supported. [We] only present
retail with [what] we know we can sell.”

The 24-year-old busi-
ness has grown to a $20
million operation that
employs 65 staffers.
Based in a 10,000-square-
foot space in Long Island
City, N.Y., the company
has a field staff of 10
employees that solicit
accounts across the
nation.

Musicrama’s spec-
trum of selections now
includes Arabic, Jewish,
Italian, French, Brazil-
ian, and Belgian music, with Greek,
Spanish, and Russian as secondary
markets. In addition to music, the
company distributes live-interview
CDs and DVDs and is developing the
visual exposure of its artists. Charles
Jarzabek says he is activelv pursuing
live concert production for Brazilian,
French, and Belgian artists like 13-
year-old Michael Junior, a prodigy of
Helmut Lotti. Notre Dame de Paris,
opening in London this fall, is the
company’s newest soundtrack. And, in
association with Paris restaurant Bud-
dha Bar that is set to open next spring,
Musicrama will be pushing the restau-
rant’s double disc, “chill-out” compi-
lation series, also titled Buddha Bar.

Musicrama’s association in bringing
hot dance labels into the U.S. from
overseas has helped the company gain

expertise so that it now handles do-
mestic dance labels as well. The com-
pany has a growing reputation in the
genre, which complements its expert-
ise in the import business. This rela-
tionship has afforded Musicrama three
releases on the Billboard charts since
January: Ravin’s Buddha Bar Ill, Bad
Boy Joe’s The Best of Freestyle
Megamix, and Louie DeVito’s N.Y.C.
Underground Party. In August, DeVi-
to contracted an Oct. 2 street date for
N.Y.C. Underground Party 4; Music-
rama will publicize his live appear-
ances during the next year.

As a primary source
for imported world
and dance music in
the U.S., the Jarzabeks
are seeking DJ per-
sonalities with access
to radio airplay, for
whom they would
provide retail promo-
tion. Charles Jarzabek
stresses, “No one is
doing what we are
doing [for the Ameri-
can public], which is
actively promoting
and importing music from abroad.”

ONE OF THE SUCCESS STORIES

Tower Records independent labels
and distributors manager George Scar-
lett affirms that Musicrama has “been
one of the success stories. In particu-
lar, they've gotten really good at focus-
ing on the stores in [the dance music]
game.” In addition to Tower, Charles
Jarzabek says that Musicrama’s sales
force performance has rewarded it
with “preferred vendor status” at Bor-
ders and Trans. World Entertainment.

In addition to the major chains, per-
severance has Musicrama supplying
specialty markets, including hotel gift
shops. Its Web site, musicrama.com,
offers titles to retailers, not consumers.
“The American dollar is so strong with
foreign countries that we can offer

MARK JARZABEK

great titles at good prices, except those
from the U.K.,” notes senior product
manager Mike Tully. Retailers may
purchase CD sets like Virgin's Dance
Now for $12.75 and Sony's Gatecrash-
er for $14.97.

Although the company sells some
comedy, easy-listening, and country
labels, it is making an effort to
become more focused by pruning
titles. Currently, the firm carries some
5,000 titles, but Charles Jarzabek says
that will be reduced to 2,000 or 3,000
over the next year. While it has a vari-
ety of titles, Charles emphasizes that
the company gets bet-
ter inventory turns
than most of its com-
petitors, with Musicra-
ma’s repertoire averag-
ing six turns per year.
The brothers think that
by downsizing their
offering, they will in-
crease the turns of the
company’s inventory
and provide more prof-
its for their retailers.

In breaking out re-
sponsibilities, Charles
Jarzabek finds new product and builds
relationships with artists and labels
overseas, while Mark Jarzabek han-
dles fiscal and technological concerns,
as well as overseeing sales. Moreover,
the brothers say that the company is
functioning more like an independ-
ent label these days, with focus on
retail marketing and promotion. But
Mark Jarzabek also has some A&R
responsibilities, having brought
aboard U.S.-based Caribbean artist
Arrow and the Latin Fania label. He
also ensued domestic labels issuing
dance and pop titles, such as the
N.Y.C. Underground Party trilogy
album mixed by DeVito, which has
scanned more than 330,000 units,
due in part to DeVito’s aggressive
attainment of radio spots on New York
City rhythmic top 40 station WKTU.
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EPITAPH MAKES A MOVE: Effective
immediately, Epitaph Records has
shifted its distribution to Port
Washington, N.Y.-based Koch
International from New York-based
RED. The Los Angeles-based label
also operates the eclectic Anti-
imprint and distributes Oxford,
Miss.-based blues label Fat Possum
Records and punk/ska imprint
Hellcat Records.

The first releases under the
agreement include Together Again
for the First Time by Pulley; Dead
Yuppies by Agnostic Front; A New
Morning, Changing Weather by
International Noise Conspiracy;
Burnside on Burnside by R.L.
Burnside; and Melancholy Collec-
tion by Millencolin, all due in Octo-
ber. Merle Haggard’s second Anti-
album is on the November sched-
ule, and a new album by Bad Reli-
gion is on the horizon.

e |

BLUES GET WAY LOWDOWN: The
National Assn. of Recording Mer-
chandisers and the Blues Music
Assn. (BMA) have jointly released
a promotional blues sampler, Get
the Blues. Priced at just $1.98, the
CD is being distributed exclusive-
ly by Ryko Distribution. Though
the majors are represented, most
of the cuts are from indie blues
specialty labels.

The 18-track disc—a major retail
promotional event for the BMA, the
blues trade organization—contains
numbers by Robert Cray, Johnnie
Taylor, Delbert McClinton, Room-
ful of Blues, Tommy Castro, Big
Bill Morganfield, Honeyboy Ed-
wards, Shemekia Copeland, Koko
Taylor, and R.L. Burnside, among
others. Participating labels include
Rykodisc, Alligator, Bullseye Blues
& Jazz, Blind Pig, Fat Possum, Ruf,
and Earwig.

I’'M CRAMPED: Psychobilly royals the
Cramps have reactivated their Ven-
geance Records imprint to rerelease
six titles; they will be available in
October through Sacramento, Calif.-
based Mordam Records.

The albums in question—Rock-
innreelinnauklandnewlealandxxx,
Smell of Female, A Date With Elvis,
Stay Sick!, Look Mom No Head, and
Big Beat from Badsville—were orig-
inally released by Enigma, Restless,
and Epitaph between 1983 and 1997.
The group, fronted since the begin-
ning by Lux Interior and Poison Ivy,
has regained the rights to the releas-
es. The Vengeance label was inau-
gurated in 1978 and issued the
Cleveland-bred, now Los Angeles-
based band’s classic first singles
“The Way I Walk” and “Human Fly.”

lndedents,,,

by Chris Morris

The group anticipates releasing a
new album in early 2002.

FLAG WAVING: Mad for the Rack-
et, a new band featuring former
MC5 guitar icon Wayne Kramer
and ex-Damned and Lords of the
New Church member Brian
James, makes its bow Oct. 2 with a
self-titled album on Kramer’s
spanking-new indie label, Muscle-
Tone Records.

Kramer—who began his career
with major-label releases on Elektra

|

~ MAD .FOR THE RACKET

and Atlantic—has most recently
issued four solo albums on Epitaph.

Kramer says, “At a certain point
I thought, ‘If [Epitaph head] Brett
[Gurewitz] can do this, why can’t
I do this?”—which I guess is one
of the underlying DIY principles
of punk rock.”

Thus, Kramer and manager Mar-
garet Saadi decided to found what
he calls “your basic mom-and-pop
operation,” which is now being dis-
tributed by Southern in Chicago.

First up is the forthcoming col-
laborative project with James.
“Brian came by a show in Paris and
said, ‘Let’s make a record,” ” Kramer
says. “It took a couple of years for all
the elements to come into place. We
really were able to collaborate.”

The result is a very strong collec-
tion of hard-edged rough-and-tum-
ble rockers with a strong noir edge.
(Kramer acknowledges the influence
of writers Dashiell Hammett and
Detroit homeboy Elmore Leonard
on such tracks as “Czar of Poi-
sonville” and “Trouble Bones.”) For-
mer Guns N’ Roses bassist Duff
McKagan lends a musical hand, as
do drummers Clem Burke (Blond-
ie), Stewart Copeland (the Police),
and Brock Avery (the Deviants).

“We did OK on the drummers,”
Kramer says with a smile.

Kramer says MuscleTone will reis-
sue the Epitaph solo sets and release
a new solo album. He adds, “I don’t
want to limit the scope, in terms of
working with other bands.”

In The Works

¢ With an eye on increasing its
direct-marketing opportunities to
fans, Hollywood-based XingMail is
teaming with more than 30 artists
—including Sugar Ray, Korn, Dr.
Dre, Metallica, Eminem, Matchbox
Twenty, Uncle Kracker, Willa Ford,
Ruff Ryders, Rob Zombie, Randy
Travis, Motley Criie, and Dis-
turbed—to offer artist-branded e-
mail addresses through their official
Web sites. Metallica, the first act to
offer the service to its fans, already
has more than 200,000 users regis-
tered with @metallica.com e-mail
addresses, XingMail reports. E-mail
services are currently running on
approximately 20% of the artist
sites on the XingMail roster. More
are slated to roll out this fall. Some
acts, including hip-hop group Out-
Kast, will offer e-mail as a premium
service, charging $19.95 per month.
In exchange, subscribers will
receive exclusive information, pre-
view tracks, merchandise offers, and
concert-ticket offers. XingMail CEO
Andy Hong says, “It’s a fan-club type
of concept but a new way of gener-
ating revenue.”

* RadioWave, a developer of
branded programming services for
Internet radio, says it has inked a
deal with Universal Music Group
(UMG). Under the deal, RadioWave
will produce, host, and distribute
radio programs designed to show-
case certain artists on UMG’s
Motown, Verve, Cash Money, Uni-
versal Records, Universal Classics,
and MCA labels. The programs will
be available through UMG-affiliat-
ed Web sites and accessed using
RadioWave players. In addition,
Motown and Verve’s Web radio
offerings will be made accessible
via the RadioWave Network, which
includes programming from
Rolling Stone, MSN, ArtistDirect,
and others. The RadioWave Net-
work is accessible via WindowsMe-
dia.com. Chicago-based RadioWave
was formed as a division of Motoro-
lain 1997 and spun off a year later.
RadioWave has deals with Susque-
hanna Radio, EMI Recorded Music,
AOL Time Warner, and others.

e Liquid Audio’s largest share-
holder, New York City investment
fund Steel Partners II, has sent a
letter to the online company urg-
ing it to “maximize shareholder
value” by putting itself up for sale.
In the letter, the fund—which
owns about 1.77 million Liquid
shares, or 7.8%—says it does not
have confidence in the online com-
pany’s ability to build a viable
music service amid consolidation
in the digital-music arena. Steel
Partners says Liquid should reduce
expenses to conserve cash then
look to sell itself, citing MusicNet
or Pressplay as possible buyers. It
also says Liquid should terminate
a shareholder rights plan adopted
at the beginning of August.

NEWSLINE...

Napster has filed papers seeking to deny the Recording Industry Assn.
of America and music publishers’ request for a ruling that would
hold the file-sharing service legally responsible for allowing copy-
right infringement (Billboard Bulletin, Aug. 9). The action, which
was filed in U.S. District Court for the Northern District of Califor-
nia in San Francisco, questions whether the labels “own the copy-
rights in question” or can prove that Napster has “adversely impact-
ed” their own proposed online music services. The action also claims
that artists are not allowed to deal with Napster directly. Officials
were unavailable for comment. ERIK GRUENWEDEL

Epic Records act Incubus is previewing a

SS\\WW/2zz, | new, full-length track from its new album,
.=___: EPIC\;E Morning View, every Monday prior to its
=—7771I\\\ planned Oct. 23 release at

EnjoyIncubus.com. In addition, every week-
day at 11 a.m. PT, new Incubus-related con-
tent will be posted at the site in its “11AM” section. Other elements
of the Web promotion include distribution of Incubus instant-mes-
saging icons, with a new one being posted on the site each Tuesday;
exclusive video footage from the studio posted on Wednesdays; con-
tests to win Morning View merchandise on Thursdays; and behind-
the-scenes footage of the band in Malibu, Calif., on Fridays. Fans
also can vote each week for the feature they most want to see in the
following week. BRIAN GARRITY

Sony Music and Barnesandnoble.com (bn.com) are teaming on a back-
to-school sweepstakes. Visitors to sonymusic.com/contests/back-
toschool01/ can enter to win gift certificates for bn.com and CDs
from Sony artists. One grand-prize winner will receive a $100 bn.com
gift certificate, plus all the Sony Music CDs listed on the page. Five
first-prize winners will each receive a $50 gift certificate to bn.com
plus five Sony Music CDs. Five second-prize winners will each receive
a $25 gift certificate to bn.com, plus one Sony Music CD. The pro-
motion ends Sunday (23). BRIAN GARRITY

SonicBlue, a consumer-electronics manufacturer of digital music devices,
is expanding its line of portable CD players that can read tracks record-
ed to blank discs as MP3 files and/or Windows Media files. The compa-
ny has released two new versions of the RioVolt—the SP250, which fea-
tures eight-minute shock protection and an FM tuner, and a budget-line
product, the RioVolt SP90. The SP250 retails for $179, while the SP250
has a suggested price tag of $99. The original RioVolt SP100, launched
earlier this year, will continue to retail for $149. BRIAN GARRITY

GORMAN

RIDDLE

DISTRIBUTION: Scott Pascucci is
named president of Warner strate-
gic marketing for the Warner Mu-
sic Group in Burbank, Calif. He was
senior VP of business affairs for
Sony Music Entertainment.

David Gorman is named VP of
creative for WEA Corp. in Burbank,
Calif. He was senior director of
marketing and product develop-
ment for Rhino Entertainment.

NEW MEDIA: Mike Pegan is named
director of sales for All Media
Guide in both Charlottesville, Va.,
and Ann Arbor, Mich. He was sen-
ior merchandise director of media
for ValueAmerica.com.

Melissa Riddle is named chief
online editor for the Internet
division of Integrity in Mobile,
Ala. She was founder of Rid-
dleMeThis Communications.
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Musicland Toys With Look, Product Mix

THE PRICE IS RIGHT II: Look for Sony
Music Distribution and Arista to devel-
op new price lines, as both expect to
bow a $13.98 CD line this fall.

Sony has been working on its new
as-yet-unnamed line for a month and
expects to reduce 50-60 front-line cat-
alog titles, currently priced at $17.98,
down to $13.98, reports Dave Curtis,
senior VP of catalog and label sales.

Arista will issue about 20 titles at
that price, beginning with 10 al-
bums Oct. 16, reports Jordan Katz,
senior VP of sales
at Arista.

The lines
are being

created to
assuage
retail com-
plaints that
mid-lines have
become weak and stale, due to an
apparent reluctance on the part of
labels to uevalue front-line catalog,
even when they are suffering from
weak sales. Label executives, howev-
er. complain that retailers tend to use
midlines to generate gross margin by
pricing above suggested list price.

Midline CDs are priced at $11.98,
while budget lines carry a $9.98 sug-
gest list price. The new line could be
considered a super midline or an oft-
price front-line, if you will, and is
designed to stimulate sales while
allowing both labels and merchants to
capture more profits.

Indeed, the Arista flier promoting
its new line, dubbed Star Value, car-
ries the equation “Superstar titles +
better value = better turns.”

Curtis reports that the new Sony
line will include albums from Mari-
ah Carey, Celine Dion, Marc Antho-
ny, and Pink Floyd. Sources say the
albums in the line will carry a $9.14
boxlot cost and enjoy an ongoing
monthly discount of 4% and an addi-
tional discount of 5% for accounts
that promote the line.

Curtis says, “Our feeling is we have
been the most aggressive in devaluing
product” to spur sales. For example,
Sony added more than 200 titles to its
Nice Price budget line at the end of
July, he reports, and now the company
is following that up with the new line.

Meanwhile, Jordan e-mails Retail
Track that the Star Value line was cre-
ated because “the economics suggest
that you have to often triple sales to
make the [$11.98] line profitable, and
we rarely see that type of uptick when
we reduce to $11.98. So Arista decided
to take strong catalog titles from such
name artists as Usher, TLC, OutKast,
Annie Lennox, Sarah McLachlan, Puff
Daddy, etc., and reduce them to an
attractive suggested list of $13.98, thus

Star Value.” The line, which carries a
$9.14 boxlot price, will go out with a
10% discount, sources say.

YOU CAN HELP: John Kunz—owner of

the Austin, Texas, store Waterioo |

Records— has suggested that his fel-
low retailers in the Coalition of Inde-
pendent Music Stores, in response to
the World Trade Center tragedy. con-
vert their stores’ donation jars, which
rotate monthly among various needy
causes, to the Red Cross.

He writes, “If you already have
donation ;ars up, change them out. If
you don’t, now is the time to start.
Help the Red Cross to do what they do.
Their call for America to donate blood
appears to be working. Cash is their
next most-needed donation item. For
more information, visit redcross.org.”
He notes that several stores match
their customers’ donations.

OLD NEWS: Earlier this month, Stan-
dard & Poor’s (S&P) downgraded

Tower’s bonds to junk level and |

warned that the company needs to
secure additional financing by Oct. 1
to satisfy the requirement of its bank
loan, which says that Tower’s revolver
must be paid down so that it is under
$195 million by that date. That rat-
ing change apparently triggered a
story in The London Financial Times
that Tower is facing Chapter 11,
which further triggered rumors in
the music industry.

But in Retail Track's view, S&P’s
ratings change is a4 nonevent because
it doesn’t appear to be based on any
new information. S&P's wording
seems to mirror what Moody's wrote
back in June. I suspect the S&P ana-
lyst just got back from a long sum-
mer vacation and is playing catchup.
A Tower representative told Billboard
Bulletin that MTS, parent of Tower
Records, is on target with its pay-
down schedule and in compliance
with its bank and bond covenants.

WELCOME BACK: Darrell Booth, a
longtime industry sales veteran, has
returned to the fold after a two-year
absence from the music business as
GM/CEO of new label Leon Russell
Records. The label—based in Mc-
Kinney, Texas, and Nashville—will
issue 12-15 releases a year, including
a new Leon Russell album titled Sig-
nature Songs featuring new rendi-
tions of Russell favorites; a Russell
Christmas album; Vol. 4, a new album
from Russell’s country pseudonym,
Hank Wilson, as well as a reissue of
Vol. 2; and new releases by jazz vocal-
ist Connye Florance and former Joe
Cocker sideman Mike Gallagher. The
label is distributed by Navarre.

BY BRIAN GARRITY

NEW YORK—Musicland Stores is
continuing its transformation under
Best Buy ownership. As of the end of
the recently completed fiscal second
quarter, the retailer had re-merchan-
dized 570 Sam Goody stores, clearing
out some music and noncore lifestyle
products to make room for “grab and
go" consumer electronics; video-game
hardware and software; and an expand-
ed assortment of DVI) movies.

Next up for the chain is a new in-
store look and feel, according to Mu-
sicland president Kevin Freeland.

Leading the way is Musicland’s Sam
Goody brand, which will be testing a
transformed store experience in seven
stores starting in October. Each of the
stores in the trial will be outfitted with
enhanced signage, graphics, interac-
tive displays, fixtures, lighting, pricing,
and advertising.

In October. Musicland also will roll
out expanded product offerings at
about 20 rural On-Cue stores. The test
will encompass an expanded selection
of video games, DV1) movies, and con-
sumer electronics.

Freeland says, “The changes will
include video-game interactives, in-
store play of the latest music videos,
and enhanced customer service.”

Among the current re-merchandiz-
ing efforts at Sam Goody, 420 stores

have received a full slate of consumer-
electronics products, video-game prod-
ucts. and expanded DVD selection.
Another 150 stores received expanded
DVD offerings only, due to size limita-
tions of the location. An additional 50

L \*\USIELAND

stores are awaiting re-merchandizing,
pending relocation, expansion, or the
completion of the holiday sales season.

Executives are hoping the re-mer-
chandizing moves will help turn
around sagging performance in a soft
economy and a lackluster pre-record-
ed music market. For the fiscal second
quarter, Musicland’s financial results,
which are seasonally slower in the first
half of the year, produced an operating
loss of $9 million.

Regarding Musicland’s expectations
for the rest of the year, Best Buy exec-
utives are predicting essentially flat
comparable-store sales in the third
quarter and mid-single-digit comp-
store sales in the fiscal fourth quarter.
The fourth-quarter gains are expected
to reflect the re-merchandizing effort
taking greater hold. The company also

- :
— ~

hopes to benefil from what it is pre-
dicting will be a more “rational” pro-
motional environment through the
rest of the year. Last fall, Best Buy was
aggressively pricing its music product
up through the early part of the holi-
day shopping season. On a full-year
hasis, Best Buy is calling for flat full-
year comps at Musicland.

kxecutives are not banking on mu-
sic—which now accounts for slightly
less than half of Musicland's sales—to
be the primary driver of growth at the
chain. As has been the case for much
of the past vear in the music-retail
industry, the biggest gains figure to
come from DVDs and video games.

DVDs and video games are also fuel-
ing sales and earning results at Music-
land’s other two chains: Suncoast and
Media Play. They were also the biggest
percentage-grow!h and dollar-volume
gainers at Best Buy overall.

But shifting focus to electronics and
gaming is affecting Musicland’s mar-
gins. Lifestyle products typically carry
much higher margins than, say, DVDs,
which are becoming an increasingly
larger part of Musicland’s sales mix.

Freeland says, “The reposition mix
will result in higher sales and profits,
albeit at lower margin rates.”

New-release listings can be found
at billboard.com.

Our thoughts and prayers go

out to the victims and loved

ones of this terrible tragedy.

We salute all those tirelessly

working to restore America.

AEC

ALLIANCE ENTERTAINMENT CORP.
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Collectors’ Portal Gemm

Draws Retailers,

BY MATTHEW S. ROBINSON
CAMBRIDGE, Mass.—At a time
when generating revenue from
used and collectible merchandise
is becoming an increasing focus of
leading online music retailers—
including the likes of Amazon
.com, Half.com, and Djangos—
many e-commerce operations are
taking their cue from collectors’
network Gemm.com.

The site—a rival to online auc-
tion site eBay when it comes to
facilitating sales of music rarities,
obscurities, and used goods—is
quietly emerging as a leading en-
abler of sales in the international
music collectors’ market.

Created in 1994 as a means of
connecting music collectors to
each other and to new and small
artists and labels, the Global Elec-
tronic Music Marketplace (Gemm)
has grown from an inventory base
of 250,000 distinct music titles to
a catalog of more than 14.5 mil-
lion items.

TRAFFIC TICKER

Top Music Info Sites

Traffic In July
fomtvcom . .ovvvnnvnannnaes 3,468
2. rollingstone.com ........... 2,938
J.MPICOM . ..vvvrannnranans 2,824
4. getmusic.com ....... 00000 2,368
S5, artistdirect.com ............ 1,755
6.Vh1.COM .ovvnvrananrnnans 1,702
7.launchcom ..........cv00s 1,685
8. sonicnet.com ......... ... 1,653
9. click2music.com ........... 1,171
10, 8fX.COM e o evnnriinannnnenns 710
f.hobcom..........oe0nuvnns 65.5
2.mMpP.COM ..cuvnvivannnnnnan 55.0
3. billboardcom . .............. 54.6
4.vhicom.....oovvnviinnnnan 53.2
S.sfxcom ........000vhi0nnnn 521
6.launchcom ................ 51.9
7. sonicnet.com ......o0vuvvnns 46.3
8. artistdirectcom ............. 45.0
9. polistarcom ................ 445
10. rollingstone.com ........... 443
1. click2music.com ............ 60.5
2. country.com ... ..ooovvveanss 54.9
J.polistarcom ...........0000s 50.2
4. MUSIC.COM ...ovvvvnnnnnnann 45.2
5, artistdirect.com ............. 44.2
G.sfrcom ......o0nininennns 411
T.vhicom....cooovearennansn 374
8. getmusic.com ........000vue 36.9
9. sonicnet.com ....... . 000 36.2
10. launch.com .........0vunes 35.9
Source: Media Metrix, Y

July 2001, Sites cate-  seew’s
gorized by Billboard.  Jypiter Media Metrix

Media Metrix defines

visitors as the actual number of users who visited each
site, without duplication, once in a given month. Ap-
proximatety 55,000 individuals throughout the U.S, par-
ticipate m the Media Metrix sample.

Co-founder/CEO Roger Raffee
says, “Anything you can consider
a collectible of one sort or anoth-
er—it’s here.”

According to Raffee, about
15,000 people visit Gemm every
day, purchasing an average of $28
worth of music and music-related
collectibles each time. Since 1996,
Gemm—an 11-person operation
based in La Jolla, Calif.—has grown
at least 100% each year in terms of
both traffic and overall revenue, the
company reports. “We are the larg-
est aggregator of music vendors,”
Raffee notes, “and our site is spe-
cially geared to be that.”

USER-FRIENDLY IS THE KEY

Though Raffee cites Gemm’s al-
most single-minded dedication to
music collectibles as one reason
for the site’s success (Gemm has
recently expanded to other cate-
gories as well), he says that the
main catalyst for Gemm’s growth
is its user-friendly network.

“While other sites may have
grown larger overall, thanks to the
funding they had,” Raffee contends,
“we have been larger in terms of our
database of product, because our
system makes selling easier, and it
is easier to deal with overall.”

Indeed, the site encourages buy-
ers and sellers to contact each
other directly. Raffee says, “It is
possible for transactions to take
place without our ever knowing.”

The reason is that some sellers on
the site have their own means of pro-
cessing orders and transactions and
do not require the use of Gemm’s
payment processing system.

Direct sellers pay a 5% com-
mission to list their items on
Gemm. The commission rate is
lowered to 3% if sellers spend
more than $300 each month on
advertising. But Raffee admits that
ad revenue makes up only a small
percent of Gemm’s bottom line:
“There are not a lot of people who
advertise here.”

Income from direct sellers is
equally marginal. Only about 5% of
all Gemm-based transactions (i.e.,
purchases of items listed on the site)
circumvent the site’s payment sys-
tem, known as Green Shield. Raffee
says, “If you use our shopping cart,
we guarantee {the buyer] that the
processing will go through.”

That guarantee generates strong
interest from consumers. “When
[sellers] put a shopping cart on
Gemm, sales usually go up five-
fold,” Raffee says. “Sellers can turn
the cart on and off at will, but very
few turn it off once it is on.”

Sales commissions generated

Loyalty

through Green Shield produce most
of Gemm’s revenue, which topped
$3 million in 2000, resulting in a
gross profit of $270,000.

Gemm customers pay a 15% com-
mission to Gemm, which can either
be added to the seller’s listed price or
taken out of the amount that Gemm
sends to the seller after the purchase
order has been filed.

For example, a $10 item will either
be listed as $11.50 or at $10, but the
seller will receive $8.70 from Gemm
when the transaction goes through.

The flexibility given to the seller is
another attraction of the site. Doug |
Sigel, a seller of used and collectible
music products on Gemm, says, “That
is a great deal for a dealer like me,
because I do not pay a dime until 1
make a sale. And when there is a sale,
I have a choice of fee structures,
which allows me to pay how I want to
pay. With auction sites, there is an
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insertion fee and a cut at the end
when we sell something, and it really
adds up fast.”

Other merchants among Gemm’s
network of more than 5,000 sellers
are Nashville-based Duffelbag.com
and Recordsbymail.com (listed on
Gemm as Vintage Music).

“We have been working with Gemm
since our inception over three years
ago,” explains Duffelbag co-founder
Rob Baker. “What drew us to Gemm
was that they were already reaching a
significant body of customers, partic-
ularly overseas, who were looking for
the types of items we sell.”

Today, Duffelbag ranks as
Gemm’s largest domestic partner.
“We have more titles than CDnow,”
Baker says. “Gemm helps us move
all of them, because their customer
is our customer.”

Recordsbymail founder Craig
Moerer disagrees with this point.
“While I do get repeat customers,
sometimes several orders in the
same week, people are married to
Gemm, not to us,” Moerer says.
“They like their format, and they are
more Gemm customers than they
are customers of Recordsbymail or
any individual dealer.”

Even so, Moerer appreciates the
roughly 5% additional revenue
Gemm brings to his site. “I bring
them 40,000 vintage vinyl titles on
their site,” Moerer says, “and they
expose me to another slice of the

consumer world.”

by Brian Garrity

Sounds.

PUBLISHING PACT PENDING: The
stalemate over publishing licenses
for major-label digital music sub-
scription services appears to be over.

With fourth-quarter deadlines
looming for the labels to launch
their offerings—and Congress tak-
ing increased interest in music-
licensing issues—music publishers
are on the verge of an agreement
with the majors that would allow the
use of their content in MusicNet and
Pressplay, sources familiar with the
situation confirm. While nothing has
been finalized, an announcement
could come as early as Saturday (29).

Think of it as a pledge by pub-
lishers not to sue the labels when
they launch their services, more
than as a formal licensing pact. Roy-
alties to be paid for rentable down-
loads and on-demand streams—a
contentious issue between labels
and publishers—are not expected to
be detailed in the deal.

Instead, the labels are proposing
that specific rates be settled in arbi-
tration proceedings with the U.S.
Copyright Office—something pub-
lishers have long been pushing for.
The labels are also offering to pay an
advance of $1 million to the Harry
Fox Agency to cover digital music
publishing rights for the next two
years, with an annual advance of
$750,000 to be paid to Harry Fox
thereafter until formal rates are set.

As for the advance, publishers are
calling it “tiny” and “irrelevant” but
note that it represents a “newfound
spirit of cooperation” between labels
and publishers.

One source says that this develop-
ment won’t “set the rate, but at least
it legitimizes the concept of moving
forward, and it gives the record com-
panies the right to utilize material
under a valid license.”

LOCKING PROMO MUSIC: In a pos-
sible sign of things to come for pre-
release material made available to
radio, retailers, and the press, EMI’s
Capitol Nashville label is teaming
with Bay View Systems, a San Fran-
cisco-based digital rights manage-
ment (DRM) company, to preview a
new track from Garth Brooks to
programmers at select radio sta-
tions. The name of the track has
not been disclosed.

EMI and Bay View say the tech-
nology will prevent broadcast-quali-
ty or retail-ready digital audio files
from being reproduced or redistrib-
uted without the label’s consent.

“Protecting pre-release tracks
from music pirates is very important

to EMI and our artists,” Jay Samit,
EMI senior VP of new media, says in
a statement. “Bay View Systems’
technology makes it easy for jour-

ppvessplay*~

nalists and radio programmers to
access new music without the risk of
unwanted leaks.”

Bay View’s DRM, known as Duoliz-
er, allows tracks to be distributed as
both unprotected MP3 files with
flawed sound quality and as non-
transferable high-fidelity streams.

For the Brooks preview, invited
parties can download the track at
heargarthfirst.com. While the track
can be listened to offline, burned to
a CD, and shared via peer-to-peer
networks, it is embedded with sound
distortions audible throughout play-
back. Distortion-free playback is
available only to authorized partici-
pants in the preview; information on
how to eliminate the distortions is
streamed to those users when tracks
are downloaded.

PAYING TO PLAY: LoudEnergy.com,
a Newport Beach, Calif.-based site
for unsigned bands, has launched a
suite of artist-development servic-
es in which unsigned bands pay a
fee to receive one-on-one mentor-
ing and advice from industry pro-
ducers and A&R executives em-
ployed by the company.

The four-month program,
which costs $399, allows members
to receive professional critiques
and information on songwriting,
marketing, A&R, production, pub-
licity, music law, management,
and publishing.

Artists who generate interest
from an A&R representative or pro-
ducer may be offered a deal with
LoudEnergy Recordings, LoudEn-
ergy’s wholly owned record label, or
representation in shopping for a
major/indie record deal. Demo, pro-
duction, and distribution services
may also be offered.

For a less expensive annual fee
of $99, tracks rated highly by Loud-
Energy will be sent to A&R repre-
sentatives at the majors, in addi-
tion to record producers affiliated
with LoudEnergy.

Last December, LoudEnergy facil-
itated a deal for Indianapolis-based
rock band Transmatic with Immor-
tal/Virgin Records. The act, howev-
er, was discovered through the site’s
basic free service.
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HOME VIDED

This issue’s column was written
by Jim Bessman.

SHARING A HERITAGE: Home
Vision Entertainment’s (HVLE)
just-released (Sept. 11) Heritage:
Civilization and the Jews DVD/
DVD-ROM boxed set was actually
envisioned more than 15 years
ago, says Eli Evans, president of
the Charles . Revson Founda-
tion, which originally made possi-
ble the massive nine-part Peabody
Award-winning series that ran on
PBS in 1984.

“We saved all the research and
kept 200 hours of outtakes in
refrigeration, waiting for the day
when technology could accept this
much material,” Evans says,
adding that the four-disc set took
four years to produce—compared
with five for the TV series itself.

The $99.95 set contains the
entire series on three DVDs, which
also include maps and excerpts
from the Encyclopedia Judaica
that can be explored in depth on a
fourth comprehensive DVD-ROM
featuring some 650 annotated his-
torical documents, 541 map views
with 2,250 explanatory essays,
3,600 encyclopedia articles, 4,000
captions accompanying the series
videos, 100 interactive multime-
dia presentations containing 800
historical images, and a fully
searchable index of 7,000 multi-
media elements.

Meanwhile, HVE, which distrib-
utes the Criterion Collection’s
DVDs, has launched its own high-
quality DVD line under the HVE
label. First up from HVE are the
just-issued Brigitte Bardot films
Plucking the Daisy and The Night
Heaven Fell, with Bardot's Don
Juan (or [f Don Juan Were a
Woman) and Spirits of the Dead
due Oct. 23 and Liv Ullmann’s Pri-
vate Confessions coming next year.

THUNDERBIRDS AND AVENGERS:
New Video-distributed A&E Home
Video is following its February re-
lease of the first pair of two-disc,
six-episode sets of England’s leg-
endary “supermarionation” puppet
master Gerry Anderson’s classic
mid-'60s TV series Thunderbirds,
with the next two boxes due Nov.
20. The final two will arrive in
2002, with Anderson’s other futur-
istic supermarionation series,
Stingray and Captain Scarlet, to
come in the next two years.
Anderson’s ultra-sophisticated
marionettes and high-tech pro-

ductions have been perennial
favorites in England.

“I can tell you absolutely that
Thunderbirds is huge in this coun-
try—and Japan and Australia,”
says Anderson, who remains active
not only in perpetuating the con-
tinuing rebroadcasts and current
video releases of his enduring
series but also working on new
productions. Oddly enough, the
supermarionation shows were
never huge hits here, even though
the characters were American.

—— S

NEWVIDED

“Adjusted for inflation, each
episode cost $1.5 million, and the
only way to get that back was
sales in the U.S.,” Anderson says.
“But it was difficult to sell British
productions to the American
markel because so many bad
films were being made here at the
time. And when we thought about
making films about the future
and space and advanced ma-

chines, it made sense for an |

American story—and we were all
totally attuned to American prod-
uct here anyway.”

But Anderson’s supermariona-
tion series were poorly marketed
domestically. “They weren’t in-
grained in our culture here, but
we've done very well and exceed-
ed our expectations,” says New
Video marketing director Jason
Campbell, who hopes to cross-
market the DVDs at major toy-
store chains that may carry the
reissued Thunderbirds toys that
were the rave in the U.K. last year.

The live-action '60s cult TV
series The Avengers is also being
expanded at A&E, with the Oct. 30
launch of the 1968-69 episodes
starring Patrick Macnee as John
Steed with Linda Therson, who
replaced the beloved Diana Rigg’s
Emma Peel character with her
Tara King.

“She left because her bosses and
producers were male chauvinist
pigs who gave her less money than
a coal miner,” says Macnee of
Rigg, whose entire Avengers out-
put was amassed by A&E last
month in The Complete Emma
Peel DVD Mega-Sef. “But Linda
came in and not only enhanced it,
she made it sexual and beautiful.”

DVD Replicators Face Challenges
As Prices Drop, 1st Quarter Slows

BY DEBBIE GALANTE BLOCK

NEW YORK—If the current trend
continues, more than 30 million
DVD-Videos will be shipped to retail
this fourth quarter, bringing the
year's total to nearly 200 million
units. Even though there are mil-
lions of discs to be manufactured,
some replicators have overplayed
their cards and are now forced to
re-evaluate their strategies.

Without doubt, the introduc-
tion of DVD has been a gold rush
for such replicators as WEA
Advanced Media Operations
(WAMO), Panasonic Disc Services,
Technicolor, the Cimarron Group,
and Sony Disc Manufacturing, but
new obstacles to profitability are
springing up.

While replicators charge more
to make DVDs than other formats,
prices have begun to decline as
volume has increased. Since the
introduction of the format in
1997. many companies have made
large financial investments to
upgrade their facilities and now
find themselves coming up short.

The problem gets more compli- _

cated after the fourth guarter,
when manufacturing orders
decrease and there is a consider-
able amount of downtime.

Bob Hurley, senior VP of sales
and marketing for Sony Disc
Manufacturing, says, “It’s tough to
make a business with what has to
be incredibly low utilization of
your investment.”

BALANCING THE COSTS

High costs of operating plants
also contribute to the problem.
“At peak season when things are
running well, {overhead costs}
liquidate fast and are almost
invisible,” says Brian Wilson,
president of Madison, Ga.-based
Denon Digital. “But when the vol-
ume falls out, the overhead can
be crushing.”

During the fourth quarter’s
high-peak replication time, small-
er replicators can pick up overflow
or “spot” business on hit or sea-
sonal titles. But increased compe-
tition from overseas replicators
has cut into their profit margins.

JVC Disc America senior VP of
marketing Sean Smith says, “The
unusual aspect of this outsource
situation is that the controlling
replicators are actually making a
very good margin due to poor
decisions made by the starving
replicators.”

To add to their business, replica-
tors also make other products,
such as CDs, CD-ROMs, and disc-
based video games. But replicators
say these businesses are not able to
bridge the gap. Norm Welch, pres-

ident of Clearwater Fla.-based Eva-
Tone, says, “Our CD business is
probably running at 50% capacity.”

The CD-ROM market has also
dropped off dramatically, and disc-
hased game suppliers already have
lined up their replication partners.
PlayStation 2 discs, for instance,
are manufactured exclusively by
Sony. Nintendo’s GameCube discs
are manufactured by Panasonic,
and Microsoft's Xbox discs wili
start off being manufactured by
Technicolor, Sonopress, and JVC.

The emerging DVD-Audio mar-
ket provides some potential, but
the format war between it and
Sony’s Super Audio CD (SACD) is
likely to slow the acceptance of
both. In addition, with the excep-
tion of a few smaller niche labels,
Sony is the main provider of
SACD. and WAMO is the main
provider of DVD-Audio.

BIDING ITS TIME

JVC’s Smith says that DVD-
Audio is a “market looking for a
time and place to happen, so |
wouldn’t bet on it for at least the
next three to four years.”

In the meantime, replicators
are looking to cut operating
costs. For example, Welch says
that Eva-Tone has hired a new
purchasing manager to find low-
cost raw materials.

Denon Digital’'s Wilson says the
key to survival is lowering overhead
costs. “Our operating costs have
been kept low,” he says, "because
that's where many plants get into
trouble. Overhead piles up.”
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T-SHIRTS

@@@m@@m@wm@?
Hou'tee #ownd el

BﬂGIﬂTﬂGE
SHION

Worldwzde Dzstrlbutors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write

LTO. ED. 7 BOX SETS « Picture Discs » Color Vinyl
Tons of current and hard-to-find titles at the

best prices ever! FREE CATALOGS! %
Wholesaie only. GOTHAMS
GOTHAM DISTRIBUTION C

1-800-4-GOTHAM « FAX: (610) 649
2324 Haverford Road  Ardmore, PA 19003

Vinvl Records

DITHTI Mastering for the cleanest, LOUDEST records]
COMPLETE PACKAGES - 500, $1,250; 1,000, $1,840
Mastering, Plating, Labels, Tests, Pressings, Slesves and Jackets
WHITE-LABE. RUSH (ne tests) - 7 gays! - 100 recerds, $780

Book NY’s Hotteat MASTERING STUDIO
BB charted DANCE hits - every week!

@EOP AD'SK, LLc] (800) 455-8555 email: vinyl@europadisk.com

(718) 407-7300 www.europadisk.com

Scorplo Music, inc.
P.0.Box A Trenton, N.J. 08691-0020
emaill: scorplomus@aol.com

COMPUTER/ STORE
SOFTWARE SUPPLIES
RecordTrak (Merchandise s

Inventory Management DlSplays \ ..._ ;

For Record Stores

= - 800-942-3008

Fax 203-269-3930
Voice 203.265-3440

co f
tory direct  Step next day et

The Computer and POS Solution
for the Music & Video Industry

v stSTEMSg

(888)658-7100
+Chains «Independents +One-Stops

PLASTIC

DIVIDER CARDS

BLANK OR PRINTED

800-883-9104

ALL MAJOR CREDIT CARDS ACCEPTED

WWW. youngsystems.com

HAVE A POSITIONTOFILL? WANT TO REACH HIGHLY QUALIFIED PEOPLE FAST?

LOOK NO FURTHER! BILLBOARD CLASSIFIED 1S THE HIRE AUTHORITY!

& NOW THE CLASSIFIEDSECTION 1S ON-LINE! WWWBILLBOARD.COM

CALL: JeffSerrette

@:800-223-7524 for more info.

PUBLICATIONS

The Essential Tool for
Today’s Working Musician
THE 16TH EDITION OF THE
Musician’s Guide to
Tourlng and Promotion

A BILLBOARD PUBLICATION

Includes: W

o City by city club directory

e Tapeldisc services

* A&R directory

* Music services directory

e Music industry websites

* And much more

Only $13.95 - ($15.95 in Canada, $16.95 overseas).

Order by phone 800-407-6874 or on our website
www.musiciansguide.com

Mention code TGBB when ordering!

N

LITHOGRAPHED ON HEAVY, SATIN GLOSS PAPER

FREE Guide to
Master Tape Preparation
Saves You Time and Money!

1-800-468-9353

www.discmakers.com/bb TREE
info@discmakers.com Catalog & Samples
1867 E. Florida St., Suite BB

Springfield, MO 65803
Toll Free 1-888-526-5336

PUBLICATIONS PUBLICITY
PHOTOS

PICTURES

Inside Sales . *@
Specialist \ ~

Disc Makers, America‘s leading CD manufacturer for musicians and
business users has an excellent opportunity available for an inside
sales specialist to advise clients and close CD sales. No cold calling.
Music or multimedia background, college degree, excellent communi-
cation skills, sales experience and fluency in Spanish are strong plus-
es. Excellent compensation package including salary and commission
with full benefits including 401k. Send resume w/ salary info to:

Disc Makers, Inc.
11 West 17th St.

newYork,NY 10011 ) DISC MAKERS

Fax: 212-352-0573

hr@discmakers.com

IF YOU HAVE A PROFESSIONAL SERVICE YOU’D LIKE
THE MUSIC INDUSTRY TO KNOW ABOUT
CALL BILLBOARD CLASSIFIED TODAY

1-800-223-7524 FAX: 646-654-4798/99

HELP WANTED

PUBLIC RELATIONS
MANAGER

Put your PR and Communication talents
to use with a career at Redline Entertain-
ment. Manage media relations campaigns
to promote new products, artists, events,
and community relations efforts as part of
Redline Entertainment’s overall marketing
and promotional strategies. We're looking
for 7+ years of experience in the music in-
dustry and media relations with a Bache-
lor's degree. Relocation will be required
with position. Contact:

Redline Entertainment
Attn: HR-AW/WWBB
7075 Flying Cloud Drive
Eden Prairie, MN 55344
Fax: 952-996-4800
Opportunities@BestBuy.com

Receptionist /Secretary
Wanted for new northeast recording facility
Must have great phone manner,
client refations skills
computer experience
Be detailed & organized
Calt 201-227-0200

2002
INTERNATIONAL

BUYER'S GUIDE

ADVERTISE IN THE LEADING
WORLDWIDE REFERENCE
SOURCE FOR MUSIC

INDUSTRY INFORMATION

Over 12,000 listings from over 90
countries include: Record Labels, Home
Video Companies, Music Publishers,
Wholesalers, Accessory Manufacturers,
Packaging & Labeling, Entertainment
Attorneys, Replicators & Duplicators,
Plants & Services and much more!

Used repeatedly by over 7000
decision makers, your ad will:

+ EXPOSE YOUR COMPANY TO
IMPORTANT DECISIONS MAKERS
+ GET MAXIMUM IMPACT
ALL YEAR LONG
+ RECEIVE A FREE ENHANCED LISTING WITH
ADS 1/5 OF A PAGE OR LARGER

IBG'S CIRCULATION OF 7000 INCLUDES:

49% Retailers
21% Indie Records Labels
19% Music Publishers
5% Major Record Labels

PUBLICATION DATE:
DECEMBER 5 + AD CLOSE: OCTOBER 17
Contact Jeff Serrette 800-223-7524
or 646-654-4697

or email jserrette@billboard.com
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U.S. Radio Stations Bring Relief To Attack Victims

BY ANGELA KING

Airplay Monitor
NASHVILLE—Radio-group owners
and individual stations responded
rapidly to the Sept. 11 attacks that
struck New York City, Pennsylvania,
and Washington, D.C.—and the
nation—with efforts both large and
small. Within 48 hours, both Clear
Channel and Emmis established
relief funds for victims and families.
Individual stations joined with the
American Red Cross for blood
drives. Many stations organized
community prayer vigils and set up
flag distribution centers.

Top 40 WBLI Long Island. N.Y,,
PD J.J. Rice says the efforts are close
to home for his station, which is
“raising money for Americare. We
had thousands of listeners at the sta-
tion parking lot. bringing money,
water, food, and gas masks. Long
Island is the home of many from the
World Trade Center. Long Island is
also the home of thousands of con-
struction workers, EMTs, and fire-
men who are on the scene at ground
zero. This is local and hits home
hard.” At press time, the station had
collected $400,000.

The seven Infinity/Chicago radio
stations joined with their CBS-TV
sister in setting up a fund to benefit
the American Red Cross. The sta-
tions pledged to match all donations
dollar for dollar up to $100,000.

Clear Channel/Jacksonville, Fla.,
partnered with Home Depot to col-
lect such items as face masks, hard
hats, and work boots for New York
City rescue crews, and it sent staffers
with two trailer trucks full of sup-
plies to the city.

Country WCTO (Cat Country)
Allentown, Pa., is working on get-
ting licensing clearances for a fund-
raising compilation CD on which it
hopes to include such cuts as Lee
Greenwood’s “God Bless the USA”
and Dixie Chicks’ “Amazing Grace.”

WHY PROMOTIONS PROCEEDED

While many stations pulied all
promos and contests in the wake of
the events, others chose to pro-
ceed—but on different terms.

Modern rock WXRK (K-Rock)
New York program and marketing
manager Marie Rodrigues decided to
move forward with sold-out Incubus
shows planned for the weekend after

R S

the tragedy. Rodrigues says the deci-
sion was intended “to offer some lev-
ity.and create a positive event to end
the week on.” Proceeds from these
shows were donated to rescue and

cleanup efforts, as well as to the fam-
ilies of New York City police officers,
firefighters, and EMS and rescue
workers. The station also requested
fans attending the shows to bring
supplies for the cleanup.

The efforts of the American Red
Cross became the focal point for
many stations, including top 40
WFLZ Tampa, Fla., which “has been
supporting local blood drives with
[state] blood services,” promotion
director Shannon Wray says. “Sta-
tion tents are utilized for shade from
sweltering heat, while water, ice, and
food donations were solicited by [the
station] and donated directly to
those who [gave blood].”

KRBE Houston promotion direc-
tor Shana Sonnier says, “We will be
broadcasting live from six different
grocery-store locations to collect
funds for the American Red Cross
Disaster Relief Fund.”

Emmis crossover R&B KPWR
(Power 106) Los Angeles had staffers
“ga to blood centers with free bot-
tled water and American flags to give
to the people standing in line,” says
director of marketing and promo-
tion Dianna Obermeyer. The station
also posted blood-donation locations
on the station’s Web site.

Several groups set about planning
organized blood drives in the days
following the attacks. Modern rock
WNNX (99X) Atlanta marketing
manager Jennifer Nech says, “We're
planning a joint-station blood drive

in conjunction with the local Red
Cross. We feel it’s our responsibility
to our listeners and our community
to respond to this tragedy with news
updates and information on where
listeners can go to help.”

DISPLAYING THE FLAG PROUDLY

Assistance came in both large and
small ways. Top 40 WDRQ Detroit
bolstered community spirit by dis-
tributing “unity ribbons,” which
were designed to be worn or placed
on a vehicle antenna.

Modern AC WVRV (the River) St.
Louis took only a little more than a
half-hour to give out 2,000 Ameri-
can flags the day after the tragedy.

Other stations are working dili-
gently to help the public work
through their own personal anguish
and questions about the attacks, as
well as bolster the public’s morale.

Country WQYK Tampa, Fla., re-
designed its logo to represent the
American flag and offered listeners
a downloadable patriotic screensaver

from the station’s Web site.

Other efforts included prayer vig-
ils, including a large gathering
staged by Clear Channel/Nashville.
WSIX PD Mike Moore helped organ-
ize the Nashville United in Peace,
Prayer, and American Pride vigil at
a local park the day after the attacks.
The ceremony featured local pastors,
the director of psychology for Nash-
ville metro schools talking about
how to discuss terrorism with chil-
dren, and artist Martina McBride
singing the national anthem. Other
featured performers included coun-
try artists Shannon Brown, Kenny
Chesney, Jo Dee Messina, and Phil
Vassar, who joined together for a
chorus of “Amazing Grace.” Moore
says, “It’s not a radio promotion, but
it’s a feel-good thing for the com-
munity. Give people a chance to
hold hands and send a prayer of
hope for families and survivors.”

Angela King is a reporter for
Country Airplay Monitor.

Clear Channel’s Dallas stations responded to the terrorist attacks with a Sept.
15 simulcast titled “America Stands Tall: DFW Speaks.” It featured the morn-
ing hosts from its five local properties: classic rock KZFS’ Jon Dillon, Mike
Fisher from sports KTRA, Mikey & Jagger from moderr rock KDGE, Kidd
Kraddick from top 40 KHKS, and Jeff Elliott from adult top 40 KDMX.

ALL THE INFORMATION YOU NEED TO MAKE YOUR JOB EASIR

s

Comprehensive listings of radio stations in all 15 formats covered by Airplay Monitor Consultants ¢ Complete
Label Promotion Directory * Arbitron Ratings and History for Top 100 Markets ¢ How Airplay Monitor Works

ORDER ONLINE: www.orderbillboard.com or call 1.800.344.7119 ¢ International: 732.363.4156

Fax: 732.363.0338 » By Mail: Send payment for $125 plus 57 S&H (815 for international orders) with this ad to

Billboard Directories. PO Box 2016, Lakewood. NJ 08701. Please add appropriate sales tax in NY. NJ. PA. CA. TN,
MA, L. OH. VA & DC. Orders payable in U.S funds only. All sales are final.
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LOCAL SHOW FINALISTS: The Bill-
board Music Video Awards ceremony
has had a long tradition of honoring
local and regional music shows. It is
the only major awards show to do so.

This year’s show will take place
Nov. 2 at the Beverly Hilton in Bever-
ly Hills, Calif. Finalists in the local/
regional show categories are music
programs that were on the air at the
time of submission. In order to be a
finalist, shows had to submit applica-
tion materials (including a 30-second
videotape representing the show) by
Aug. 31. National shows and pro-
grams available in more than one
country are not eligible.

Voting for the local/regional show
categories will be carried out by atten-
dees of the Bill-

by Carla Hay

Drop the Beat (San Antonio); MHz
Hot (Falls Church, Va.); Smash Hits
(Los Angeles); The Super Duper
Splob-Be-Dob 2001 (Los Angeles);
Swept Away Television (Boca Raton,
Fla.); Tuke Note on Music.

Best R&B local/regional show:
Clubbin TV (Gurnee, 111.); Drop the
Beat; New Flavor Videos (New York
City); The Super Duper Splob-Be-Dob
2001; Take Note on Music; 2-Zero-3
Music Clique (Bridgeport, Conn.).

Best rap/hip-hop local/regional
show: Clubbin TV: Drop the Beat; MHz
Urban (Falls Church, Va.); New Flavor
Videos; Spot TV (Greensboro, N.C.);
Street Jamz (Birmingham, Ala.).

There were no local/regional show
finalists in the contemporary Chris-
tian and Latin

board Music Vid-
eo Conference,
to be held Oct.
31-Nov. 2 at the
Beverly Hilton.

categories.

The Billboard
Music Video Con-
ference is a great
source of valu-

At the confer-
ence, voters will watch tapes submit-
ted by each show.

Nominations for the music-video
categories have been announced
(Billboard, Aug. 25). The music-
video categories will be voted on by
Billboard readers. Ballots were
included with U.S. and Canadian
subscriber copies of the Sept. 15
issue of Billboard. Photocopied or
faxed ballots will not be accepted.

Winners for all categories will be
announced Nov. 2 at the Billboard
Music Video Awards ceremony.

Following is the complete list of this
year’s local/regional show finalists:

Best adult contemporary local/
regional show: MHz Global (Falls
Church, Va.); MHz Presents (Falls
Church, Va.).

Best country local/regional show:
Hot Country Request (Louisville, Ky.);
St. Louis Country (St. Louis, Mo.).

Best dance local/regional show:
The Bobby T Show (Birmingham,
Ala.); BPM (Denver); Shockwave
(Santa Cruz/Monterey, Calif.).

Best hard-rock local/regional show:
The Daily Beat (New York City);
Fleven (Denver); Hard Times
(Eugene, Ore.); Heavy Pork (Wichita,
Kan.); High Voltage (Minneapolis);
Metal Masters (Tampa, Fla.); MHz
Rocks (Falls Church, Va.); VidDREAM
Television (Wilmington, Del.).

Best modern-rock local/regional
show: The Daily Beat; Heavy Pork;
MHz Mix (Falls Church, Va.); Music
Link (Denver); Tauke Note on Music
(Los Angeles).

Best pop local/regional show: The
Bobby T Show (Birmingham, Ala.);

able information
and networking opportunities, and
this year is no exception. Superstar
producer/songwriter Teddy Riley will
give the conference’s keynote speech
Nov. 1. In addition, there will be par-
ties, artist showcases, and panel dis-
cussions on the hottest topics in the
music-video industry.

For conference registration and
group discounts, contact Phyllis
Demo at 646-654-4643 or e-mail
pdemo@billboard.com. For sponsor-
ship opportunities, contact Cebele
Rodriguez at 646-654-4648 or e-mail
crodriguez@billboard.com.

For conference panels and celebri-
ty appearances, contact Carla Hay at
646-654-4730 or e-mail chay@bill-
board.com.

For all other questions and general
information, contact Michele Jacan-
gelo at 646-654-4660 or e-mail
bbevents@billboard.com.

More information about the Bill-
board Music Video Conference and
Awards may be found online at
billboard.com/events/mvc.

OUR CONDOLENCES: Last issue’s The
Eye went to press before the tragic
events of Sept. 11. We wish to express
our deepest condolences to the vic-
tims of the terrorist attacks and to the
victims’ families and friends.
Because of the tragedy, the 2001
MuchMusic Video Awards show—
which was to have taken place Sunday
(23) in Toronto—has been canceled.
MuchMusic said the event was can-
celed out of respect for the victims and
their families. There were also travel
problems for the award show’s artists.

SEPTEMBER 29

2001

N ol Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYTEMS
“New Ons” are reported by the networks (not by BDS) for the week ahead

SEPTEMBER 16, 2001

For week endin

Sa=T

Continuous programmmng
1234 W Street. NE, Washington, 0 C. 20018

CM T

tovnsar mrait satavinion

Continuous programming
2806 Dprytand Drive, Nashwille, TN 37214

K

Continuous programming
1515 Broadway, New York, NY 10036

MUSIC FIRST

1515 Broadway, New York, NY 10006

JAGGED EDGE, Wharw Tha Parry Ac
MAXWELL, Litetime

GINUWINE, Difforences

PETEY PABLO, Raise Up

JAY-Z 20 (HOVA)

LIL RASCALS, Hardbalt

CITY WIGH, Caramel

FABOLOUS, ¥a'l Can't Deny It
JARULE, Living 1t Up

JENNIFER LOPEZ, I'm Real
JADAKISS, Knock Yourself Out
PROPHET JONES. Lietme

SAISSY ELLIOTT, One Minute Man
LUOACRIS, Area Codes

TRICK DADDY, rm A Thug
DESTINY'S CHILD, Emction
BENZINO, Bootive

BRIAN MCKNIGHT, Love Of My Life
MUARY J. BUIGE, Family Affeir
P.DIDDY, BLACK ROB & MARK CURRY, Bad Boy For e
DMX, Woe Right Here

TYRESE, What Am | Gonna Do
BABYFACE, What i

MARIAH CAREY, Never Too Far
ISLEY BROTHERS, Contagious
JUVENILE, Set it 01

BUBBA SPARIOOC Ugly

USHER, U Got It Bad

RAY J, Fornel invite

TANK, Slowty

JERMAINE DUPRI, Batiin’ Dut Ot Control
REOMAN, Smash Sumthin

ALICIA KEYS, Fa¥in

KURUPT, It's Over

NELLY, Better Up

ORUNKEN MASTER. 50 Playaz Deep
USHER, U Remind Me

LI’ MO, Gangsta {Love 4 The Streets)
AFROMAN, Becausa | Got High
JAHEIM, Just in Case

MUSIQ, Birl Next Door

KEKE WYATT, Nottung In This World
BILAL Fast Lane

112, Dance With Me

TURK, Freak Da Girls

MR. CHEEKS, Light's Camera Action
TL., Y'm Serious

MYSTIC, The Life

BZA AS BOBBY DIGITAL , The Riwinia
REOMAN, 1l Bee Dat

BB ES AR N R R U R Y ERRNNURNNRNGRIEFITAIRNIS e vanscn
UEBESS AL AR A B YRR RY KB HENBAEN VNIRRT RTBemvmoanuna

TRACE ADKINS, ( 1 Tryey
BROOKS & OUNN, Dnly In America

CAROLYN OAWN JOHNSON , Compheuted
DOLLY PARTON, Shene

DIAMOND RIO, One More Doy

CYNOI THOMSON, What | Really Meant To Say
BILLY GHMAN, Eiisabeth

LONESTAR, I'm Already Thare

MARK WILLS, towng Every Mate

CHELY WRIGHT, Never Love You Enougt

TRISHA YEARWOOD, | Would've Loved You Amywary

TAMMY COCHRAN, Angels In Wating

LEE ANN WOMACK, | Hope You Dance
RADNEY FOSTER, Texas In 1880

JAMIE O'NEAL When | Think About Angels
CHRIS CAGLE. ! Breathe In, 1 Breathe Out
NICKEL CREEK, When You Come Back Down
ALISON KRAUSS, The Lucky Dne

SOBGY BOTTOM BOYS, | Am A Man Of Constant Sorrow

OIXIE CHICKS, Cowboy Take Me Away
TRAVIS TRITT, Love Ot A Women

CHRIS CAGLE. Laredo

MONTGOMERY GENTRY, Cokt Do Come' Dn
MARK MCGUINN, That's A Plan

JESSICA ANDREWS, Helplassly, Hopelessly
GARY ALLAN, Man 01 Me

KENNY CHESNEY, | Lost It

SARA EVANS, | Couid Not Ask For More
BLAKE SHELTON, Austin

VINCE GILL, Go Rest High Bn That Mountain
ALISON KRAUSS, 't Fiy Away

PATTY LOVELESS, The Boys Are Back In Town
GARTH BROOKS, Tha Dance

ALAN JACKSON, When Somebody Loves You
LEANN RIMES, | Need You

BILLY GILMAN, There's A Hero

LONESTAR, Amazed

LEE ANN WOMACK, Why They Cali It Falkng
DARRYL WORLEY, Second Wind

JESSICA ANOREWS, Who | Am

LEE GREENWOOD, God Bless The LS A
BILLY GILMAN, One Voice

ANDY GRIGGS, You Won't Ever Be Lanaly
TOBY KEITH. You Shouldn't Kiss Me

JAMSE O'NEAL, Thera Is No Arizons

BILLY RAY CYRUS, Some Gave All

JO DEEMESSINA, Because You Love M
BRAD PAISLEY, Two People Fell In Love
BRAD PAISLEY, Wrapped Around

TOBY KEITH, I'm Just Talkin® About Tonight

R R e

U2, Snesek i A Moment You Can't Get Ot OF
JANET, Someone To Call My Lover

MACY GRAY, Sweet Baby

GINUWINE. Ddferences

FVE FOR AGHTING, Superman
INCUBUS, Drive

UNCLE KRACKER, Follow Me

RUEL Innocent

AUCIA KEYS, Fatiin

COMMON, The Light

COLDPLAY, Yelow

MARIAH CAREY, Never Too Far

TRAIN, Drops 0f Jupiter

ISLEY BROTHERS, Contagious

ELTON JOHN, t Want Love

INDIAARIE, Video

MAXWELL, Lifstime

NICKELBACK, How You Remind Me
STAIND, iv's Been Awhile

ALEN ANT FARM, Smooth Cnmsnal

USHER, U Remind Me

AARON LEWNS OF STAINO, Duiside
JENNIFER LOPEZ, I'm Real

MADONNA, Don't Tell Me

R. KELLY, A Woman's Threat

CREEO, With Arms Wide Dpen

R, KELLY, Fenlin’ On Yo Booty

DAVE MATTHEWS BANO, Stay (Wasting Time}
BRIAN MCKNIGHT. Love Of My Litw
CITY HIGH, What Would You Do
JAY-Z, lzzo (HOVA)

CREED, Higher

JAGGED EDGE, Promise

PETE YORN, Lifs On A Cham
CHRISTINA MILIAN, AM To PM
NELLY FURTADO, I'm Like A Bird
DESTINY'S CHILD, Emotion
MICHELLE BRANCH, Everywhere
FABOLOUS, Ya's Can't Deery It
PO.D, Alve

BLU CANTRELL, Ha 'Em Up Sayle
PUDDLE OF MUOO, Control

N SYNC, ™his | Promise You A Amar
CAKE, Short Skirt/Long Jacket
NELLY FURTADO. Turn 04 The Light
MISSY ELLIOTT, Dne Minute Man

'WISEGUYS, Stant The Commoton
LUOACRIS, Ases Codes

"STAIND, Fade

JAGGEO EOGE, Whore The Party At

ESR2RET R ERUEHERBUYEURNBDNREERNNEISISRZTRISvavraswne.

UVE, Ovezoome

ALICIA KEYS, Fafin’

JANET, Suméone To Call My Lover

JOHN MELLENCAMP, Peaceful World
ELTON JOHN, | Wart Love

MARIAH CAREY, Never Too Far

FIVE FOR RGHTING, Superman

(OAVE MATTHEWS BAND, The Space Between
STAIND, k's Basn Awhie

REM., All Tha Way To Reno

SUGAR RAY, When It's Over

STEVIE NICKS, Sorcerer

TRAIN, Drops Ot Jupiter

U2, Stuck In A Moment You Can't Get Dut Of
INELLY FURTADO, Turn Oft The Light

MACY GRAY, Sweet Baby

DESTINY'S CHILD, Emoncn

MELISSA ETHERIOGE, | Want To Be in Love
JEFF BUCKLEY, Haliehysh

BARENAKED LADIES, Faling For The First Time
TRAVIS, Side

WISEGUYS, Start The Commotion
JENNIFER LOPEZ. I'm Real

JOHN COUGAR MELLENCAM, Pink Houses
ERIC CLAPTON, Tears in Hoeven

REM., Everybody Huns

PRETENDERS, '8 Stand By You

WILL SMITH, Just The Two 01 Us

FAITH HiLL, Broathe

U2 Walk On

CREED, Higher

SADE, By Your Slgc

ALIEN ANT FARM, Smooth Criminat
NIRVANA, Smelis Like Teen Spirtt!

DAVE MATTHEWS BANO, Crush

MOBY, South Side

U2, Prade {in The Name Of Lova)

BLU CANTRELL, Het 'Em Up Style

FUEL, Bad Day

OON HENLEY, The End Of The Innocence
SOUNDGARDEN, Black Hole Sun
RADIOHEAD, Knwves Dut

WEEZER, isiand in The Sun

SARAH MCLACHLAN, | Wil Remember You
STING, Brend New Doy

U2 Dne

PETE YORN, Le On A Chain

LENNY KRAVITZ, Agarr

AFRO CELT SOUNO SYSTEM. Whon You 1w Falling
CRAIG OAVIO, Fin Me In

A SAMPLING OF PLAYLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS
FOR THE WEEK ENDING SEPTEMBER 29, 2001

muchmusic usa
Continuous programming
200 Jericho Quadrangle, Jencho, NY 11753

Q2

Continuous programming
1515 Broadway, New York, NY 10036

4

T O

EUROPE

Continuous programming
Hawley Crescent, London NWIBTT

COLLEGE
TELEVISION
NETWORK

24 hours datly
350 Peachuee Road, Sue 1550, Atlanta, GA 30326

U2, Snuck in A Momast You Can't Gt Out Of (NEW)
SPIRITUALIZED, Stop Your Srying INEW)
CITY HIGH, Curamel INEW)

[OVEN FRESH]
THE CRYSTAL METHOD, You Know It's Hard
DAFT PUNK, Digital Love
DESTINY'S CHILD, Emution
THE CRANBERNIES, Ansivea
$.1. FUTURES, W Ara Not A Rock Bana

NEW

BREATHE, Seven Channels

BUTTHOLE SURFERS, The Shame D! Lite
COLDPLAY, Trouble

SALIVA, Click Click Boom

U2, Stuck In A Moment You Can't Get Dut Df

NELLY FURYADO, Turn 01t The Light

TRAIN, Urops Of Jupitwr {Tell Me)

ROBEIE WILLIAMS, Eternity

ADDIS BLACK WIDOW. Wolis In Summer
TRAVIS, 5o

KYLIE MNOGUE, Can Got You Ut Of My Hesd
DIDO, Huintar

BLEM, All The Way To Rane
WHEATUS, A Lttie Respoct

DMX, Wa fight Here
JADAKISS, We Gonina hake 1t
TANTRIC, Acthunded

MPRESS, Maytia
AMERICAN HI-FI, Aoothar Purfect By

Continuous programming
299 Oueen St West, Toronto, Dntano MSV2Z5

EVE, Lit Me Biowi Y4 Mind
SMASH MOUTH, i A Bohevar
SIVE, Lot's Tlance
SUGAR RAY, Whan it Dver
STAIND, I1s Been Awtite
LINKIN PARK, In The Eny

CAKE, Short Skirt / Long Jacket

COLD, Bleed

OEFAULT, Wasting My Time

OEPECHE MOOE. | Feel Loved

0100, Hunter

JAMIROQUAL, Little L

JENNIFER LOPEZ, I'm Real
LILRASCALS, Hardball

LITTLE T & ONE TRACK MIKE, Shaniqua
LONG BEACH OUB ALLSTARS, Sunny Hours
NEW OROER, Crystal

NICKELBACK, How You Remind Me

PS 2000, ir's Gonna Be Alnght

ROLLINS BANO, Your Number is Dne
THE START, Gorgeous

Continuous progamming
404 Wastungton Ave., Miami Beach, FL 33139

LALEY, Martra
GILBERTO SANTA ROSA, Pusden Oecir
JENNIFER LOPEZ Au' i Funty
DREJA DE VAN GOGH, Ls Playa
ALEXANDRE PIRES, Usced Se Mo Unvs Ly Vida

SUM 41, In Too Deep (NEW)
SLOAN, it It Feals Good, Do It INEW)
SUPERGARAGE, Cheryt (NEW)
WEEZER, Island In The Sun {NEW)
OIRTY VEGAS, Days Go By (NEW)

DEPECHE MODE, I Feet Lowurd
ROGER SANCHEZ Ansther Chance

RAGE

TV FOR U-NOT THEM ~38

LONG BEACH OUB ALLSTARS, Sunny Hours (NEW}

SYSTEM OF A 0OWN, Chop Suey INEW)
BILAL, Fast Lane {NEW)

LISA “LEFT EYE" LOPES, The Block Party (NEW)
JA RULE, Living It Up (NEW)

MANOY MOORE, Crush (NEW)
OESTINY'S CHILD, Emotion

JANET, Someone To Call My Lover
USHER. U Remind Me

BLU CANTRELL, Het ‘Em Up Style (Oops!)
ALICIA KEYS, Falin’

NELLY, Batter Up

CAKE. Short Skint/ Long Jacket
OESTINY'S CHILD, Boatylicious

SUGAR JONES, How Much Longer

172 hour weekly
46 Getord St, Brockton, MA 02401

Three hours weskly
218 W Ohwo, Chicago, IL 60610

TRAVIS, Side

STATIC-X, Black & White
CRAVING THEO, Stomp

BEN FOLDS, Rockin’ The Suburbs
Knives Dut

PERRY FARRELL, Sang Yot Te Be Sung
BEN FOLDS, Rlockin’ The Subiicin
SPRUNG MONXEY, Party Liki A Rock Star
SYSTEM OF A DOWL Chop Suny

PERRY FARRELL, Song Yet To Be Sung
P.O.0. Alve

TORI AMOS, Strange Little Girl

SLIPKNOT, Lett Behind

SYSTEM OF A 00WN, Chop Suey
NICKELBACK. How You Remind Me

RUFUS WAINWRIGHT, Calitornia

OAVE NAVARRO, Rexall

LONG BEACH OUB ALLSTARS, Sunny Hours
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SURPRISINGLY STRONG: Given the obvious
distraction of the Sept. 11 terrorist attacks
in New York City and Washington, D.C., the
numbers at the top of The Billboard 200 are
heftier than expected.

True, album sales decline from the prior
week by 4.8% and are down from those of
the comparable 2000 frame for the first
time in eight weeks (see Market Watch, page
6). But, given the focus of the moment—
not to mention the disruption in New York
City, which is the most-populated U.S. mar-
ket—it is almost astonishing to see each of
the top 10 albums exceed 100,000 units,
with the chart-topping bow by Jay-Z, his
fourth No. 1 album, selling 426,500 units.

For only the third time in the big chart’s
history, six new albums bow within the top
10. This something-for-everyone slate
stands in stark contrast to last issue, when
the chart-topping System of a Down had

DVISO0T|

the only album that was released Sept. 4 to
appear in the top half of The Billboard 200.

Dig past the titles that hit stores Sept.
11, and the rest of the chart looks dreary.
Excluding the 27 titles that bow or re-
enter, only nine of the chart’s 200 titles
show any kind of increase.

For obvious reasons, shopping was par-
ticularly off in New York City’s metro area
(see story, page 69), where albums are down
16% from the prior issue. That factor alone
helps explain why Jay-Z's latest starts with
a lower number than either of his past two
albums did. The Gotham market accounts
for 12.8% of first-week sales on his new The
Blueprint, compared with the 15.2% share
that the New York metro held last year,
when The Dynasty Roc La Familia began
at No. 1 with 558,000 units. In 1999, his Vol.
3 ... Life and Times of S. Carter opened
with 463,000 units, but benefited from
strong consumer traffic because it was
released in the week that fell between
Christmas and New Year’s Day.

A LOOK BEHIND THIS WEEK’S CHART ACTION

by Geoff Mayfield

BRAGGING RIGHTS: Island Def Jam Music
Group plays monopoly on The Billboard 200,
fielding not only the aforementioned Jay-Z at
No. 1, but also Canadian rock band Nickelback
in the runner-up slot (178,000 units). Its pre-
vious album peaked at No. 130 last year dur-
ing a 14-week chart run,

The first album by rapper Fabolous opens
at No. 4 with 143,000 units, while veteran Bob
Dylan earns his highest Billboard 200 rank
since 1979 (see Chart Beat, page 4), opening
at No. 5 with 134,000. Dylan’s advance—an
improvement over the 101,500 units that
started his Grammy-winning T¥me out of Mind
at No. 10 in 1997—is owed, in part, to a TV ad
campaign in which he appears.

Christian rock act P.O.D., like Nickelback,
shows growth, bowing at No. 6 with 133,000
units after its 1999 debut peaked at No. 51, but
the week is not as kind to Mariah Carey, who
starts at No. 7 with 116,000 units. Of the nine
albums she has released since SoundScan’s
1991 launch, the only ones to begin with less
sales were 1992's MTV Unplugged EP, which
opened at No. 8 with 67,000, and 1994’s Merry
Christmas, a No. 30 bow with 45,000.

GOD BLESS AMERICA: While reaction to the
Sept. 11 terrorist attacks causes ripples on our
singles charts (see Singles Minded, this page),
the only artist to see immediate impact on the
album charts is Lee Greenwood. His Ameri-
can Patriot enters Top Pop Catalog Albums at
No. 8, and Super Hits follows closely at No. 13,
locking up the first two rungs of Top Country
Catalog Albums. Both contain “God Bless the
U.S.A.,” the song that resurfaced in 1991 when
the U.S. engaged Iraq in battle. The song is also
the title track of an album that dents the coun-
try catalog list at No. 12 and is included on
Greenwood’s 2000 compilation, Good Old
County, which enters Top Country Albums at
No. 66. Combined, the four Greenwood
albums sell 18,000 units for the week.

DETAILS: Tom Donnarumma, senior VP of sales
and retail marketing at Columbia, says a “man-
ufacturing bar-code error” on a special version
of System of a Down’s Toxicity is the culprit
that caused SoundScan to revise last issue’s
Billboard 200 (Billboard Bulletin, Sept. 13).
After the chart was released to SoundScan’s
clients but before we went to press, System
stood at No. 2 with 177,000 units. SoundScan
likely would have rectified the error before
releasing its charts had the events of Sept. 11
not accelerated its processing schedule . . . With
almost 1,000 units sold prior to street date
(mostly via the Internet) Diana Krall’s The
Look of Love bows early at No. 7 on Top Jazz
Albums. Verve Group estimates it will sell
85,000 units in its first full week at retail.

™

DARK DAYS: Immediately following the Sept.
11 terrorist attacks on the World Trade Cen-
ter and the Pentagon, most radio stations
abandoned their music in favor of news cov-
erage of the tragic events that were unfold-
ing. Broadcast Data Systems reports a drop
of more than 50% in the number of songs
detected on that infamous day, with the fol-
lowing day showing 26% fewer plays than a
normal day. When stations later resumed
music programming, the songs reflected the
mood of the country in tone and spirit.

For these very apparent reasons, detections
for the majority of songs on our airplay-only
charts declined this past week. The charts
most affected were those that run on a Mon-
day-Sunday cycle, which included the day of
the attacks. Charts on this schedule include
Hot Country Singles & Tracks, Adult Con-
temporary, Adult Top 40, Modern Rock Tracks,
Album Rock Tracks, and Hot Latin Tracks.
Because any comparison between this track-
ing week and a normal week is irrelevant, Bill-
board is following the lead of our sister mag-
azine Airplay Monitor (from which these
charts, except for Latin Tracks, are culled) and
forgoing bullets for all songs other than debuts
and re-entries. We do award a bullet to Enya’s
“Only Time” on Adult Contemporary since it is
that song’s first week at No. 1 on that chart.

The other radio-related charts, including
The Billboard Hot 100 and Hot R&B/Hip-Hop
Singles & Tracks, were less affected since they
run on a Wednesday-Tuesday cycle.

STARS AND STRIPES: The resurgence of patri-
otic songs on the radio prompted us to adjust
our recurrent rules to accommodate some of
the tracks that are helping heal the country’s
collective psyche. Typically, any song absent
from a chart for more than six months may
re-enter if it experiences a surge in popular-
ity, usually for such reasons as inclusion in a
motion picture or TV commercial. With so
many songs hitting the air in response to the
terrorist attacks, we have restricted the re-
entry of such tracks to those that have
enough airplay to reach the non-recurrent
portion of the chart: the top 20 for all radio
charts, except the Hot 100 and Hot R&B/Hip-
Hop Singles & Tracks, where a song must
have enough points to reach the top 50.
Under the rules outlined above, Lee
Greenwood’s 1984 anthem “God Bless the
U.S.A.” re-enters Hot Country Singles &
Tracks at No. 16 and debuts for the first time
on The Billboard Hot 100 as the Hot Shot
Debut, also at No. 16. Country radio rallied
with “God Bless” to the tune of 2,605 detec-
tions, which fuels its cumulative Hot 100
Airplay audience sum of 55 million listeners,
placing it as the 14th most-heard track in the

by Silvio Pietroluongo, Minal Patel, Wade Jessen

country this past week. On the Adult Con-
temporary chart, the Grzenwood-penned
classic reappears at No. 12, besting its No. 26
peak from its first run in 1984.

Meanwhile, Whitney Houston’s dynamic
rendition of “The Star-Spangled Banner,”
which became a ubiquitous unifying force
during 1991’s Persian Gulf War, revisits The
Billboard Hot 100 at No. 50. The song,
recorded at the "91 Super Bowl, re-enters the
Hot 100 Airplay list at Nc. 45 with 30 million
listeners. “Banner” also debuts for the first
time on Hot R&B/Hip-Hop Singles & Tracks
at No. 54. Arista Records is rush-releasing the
single for “Banner” to retail Sept. 25 (see
BackBeat, page 74).

Faith Hill’s version of the national anthem,
lifted from the 2000 Super Bowl, graces Hot
Country Singles & Tracks at No. 35. Joining
that chart at No. 59 is a multi-artist version
of “America the Beautiful,” from a Norman
Lear TV special during the July 4 holiday. Only
available to radio via download, the latter
track previously spent one week on the chart.

EMOTIONAL RESCUE: In the wake of the Sept.
11 attacks, radio and listeners alike latched
on to a number of son3s. Among them are
Faith Hill’s “There Will Come a Day,” which
re-enters the country list at No. 45, and
“There You’ll Be,” which re-bullets at No. 75
on the Hot 100 with a 12% increase in lis-
teners. Brooks & Dunn’s “Only in America”
climbs 10 places to a new peak, No. 35, on the
Hot 100. Enya’s “Only Time” rebounds 27-18
and earns the Greatest Gainer/Airplay award
on the Hot 100 with a 22% audience increase.

Two debuts on the Hot 100 also reflect the
nation’s mood. Already building nicely prior
to the attacks, both Enrique Iglesias’ “Hero”
(No. 44) and U2’s “Stuck in a Moment You
Can’t Get out Of” (No. €2) struck a chord with
listeners, increasing their audience tallies by
85% and 28%, respectively.
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IMPRINT & NUMBER/DISTRIBUTING LABEL 4 = | 3 |< | 2| IMPRINT & NUMBER/DISTRIBUTING LABEL g2
¥ NUMBER 1/HOT SHOT DEBUT % 1 Week Atumbe 1 Sl 28 119 3 | BJORK Vespertine 19
Etaktra 62653/EEG 118 98 CD)
1 JAY-Z The Blueprint 1
Rac-A-Faila/Det Jam 56539 1DMG {12 96/19 96) . . 145 1. C’:SIAMI'AGUELABHYEIIDAG’I 981798 pom Ta Dalt | "
1 NICKELBACK Silver Side Up 2 64 NELLY A" Country Grammar 1
Roadrurnar 818485/1DJMG (12.98/18.98) Fo Reel 157743 Universal {12 36/18 56)
12| ALICIA KEYS A Songs In A Minor 1 3 RZA AS BOBBY DIGITAL Digital Bullet 24
J20002(11 9817 98} Wa-T: n The Paint 8182*/Koch ("1 3817 38)
1 FABOLOUS Ghetto Fabolous 4 59| SOUNDTRACK A’ Coyote Ugly 10
Desert StornvElekira 628797/EEG (12 98/18 98) Curk 78703 111 98/17 98}
1 BOB DYLAN Love And Theft S 18| WEEZER A Weezer | 4
{ Columbia 85975 CRG {18 98 EQ CD! Geffen 493045 /Interscope {12 98 18 98}
1| PO.D. Sateilite 6 48| LIMP BIZKIT A* Chocolate Starfish And The Hot Dog Flavored Water 1
Attantic §347SVAG {11 38/17 98} Flip 490759*/nterscope {12 $8/18 98}
1 MARIAH CAREY Glitter (Soundtrack) 7 52| FUEL A Something Like Human | 17
Virg 0 10797 112 98 18 38) 550 Music 63436 Epic 11298 EQ/17 9€
47 | LINKIN PARK A: [Hybrid Theory] 7 1 LONG BEACH DUB ALLSTARS Wonders Df The World 59
Watner Bros 47765 (12 9818 981 3 DreamWorks 450295rirterscape {11 98/17 98}
7 VARIOUS ARTISTS A Now 7 1 21| TIM MCGRAW A Set This Circus Down 2
EMI Universal/Sony/Zomba 1078%Virgin {12 98 18.98) Curb 78711(1298/18 98
9 AALIYAH A Aaliyah 1 S VARIOUS ARTISTS The Source Hip-Hop Music Awards 2001 28
Blackground 10082" {12 98/19 98} Def Jam 5662391D MG (12 38/18 35)
2 SYSTEM OF A DOWN Toxicity 1 7 SNOOP DOGG PRESENTS THA EASTSIDAZ  Duces 'N Trayz—The DId Fashioned Way 4
Amencan/Columbia §2240°/CRG {12 98 EQ/18 98} TVT 2230° (10 98/17 98
3 MARY J. BLIGE No More Drama 2 10| DREAM STREET Dream Street 37
MCA 112616" {12 98:18.98) UEG 13304:Edet {11 98/17.98)
17| STAIND A Break The Cycle 1 1 SOUNDTRACK Training Day 64
Fup:Elektra 62626 EEG (12 98/18 98) Prority 50213 {1298/18 98
4 | MAXWELL Now 1 61! JILLSCOTT A Who Is Ji'l Scott? Words And Sounds Vo). 1 17
Cotumbin 671367/CRG (12 98 EQ/18 98] Hidden Baach 62137 /Epic (11.98 EQ/17.98) a
34| JENNIFER LOPEZ A JLo 1 147 PACESETTER :Tg¢
Epic 85965 112 98 EQ, 18 98) -
8 ‘N SYNC A Celebrity 1 46| U2 A > F Ail That You Can't Leave Behind 3
Jive 81T58/Zamba 112 98118 98] Inerscope 524653 11298/18.08)
3 | AFROMAN The Good Times 10 14| BLINK-182 A Take Dff Your Pants And Jacket 1
Universal 014979 {12 98/18 98} MCA 112627 112 98 18 98}
3 BRIAN MCKNIGHT Superhero 7 15| ST.LUNATICS A Free City 3
Motown D14740/Unversal (32 98/18 98} Fo’ Reel 014118/Universal {12 58 18.38)
43| ENYA A A Day Without Rain 17 25| INDIA.ARIE ® Acoustic Soul 10
Reprise 47426/Warner Bros {12 98,18 98) Motown 013770/Universal {12 98 18 98,
1 MICHAEL W. SMITH Worship 20 13| LUTHER VANDROSS @ Luther Vandross 6
Raunion 10025Zomba {11 98/17 981 | 200 2981838
13| GORILLAZ ® Gorillaz 14 6 | SOUNDTRACK Jay And Silent Bob Strike Back 28
Parlophone 33748/NVirgin (17 98 CD) Un verssl 01471318 98 CD
28 ALIEN ANT FARM A ANThology 11 29| DAVE MATTHEWS BAND A° Everyday 1
Now Noize/DreamWorks $50293/Interscope {31 96717 98) # RCA 87988 {11 58/18 36)
6 | USHER 8701 4 30( VARIOUS ARTISTS A Songs 4 Worship — Shout To The Lord 51
Arrsta 14715 (12 98/18 98) ntegaty 61001 Time Life (1998 CD!
38| SOUNDTRACK A° D Brother, Where Art Thou? 1" S | ALISON KRAUSS & UNION STATION New Favaorite 35
Mercury {Nashvie) 170069 {11 88,18 98} Rounder §10495/1DJMG {11 38/17 98)
1 BABYFACE Face2Face 25 1 VARIOUS ARTISTS Classical Hits 75
Arista 14667° (12 98 16 98) So=, Czewca 89702 1198 EQ 18 981
6 | THE ISLEY BROTHERS FEATURING RONALD ISLEY AKA MR. BIGGS A Eternal 3 3 KRAYZIE BONE Thug Dn Da Line 27
DroamWatks 450291/Interscope (12 96/18 98) Ruthless/Laud/Columbia 85784/CRG {12 38 £Q, 18 98)
4 JUVENILE Project English 2 37| UNCLE KRACKER A Double Wide -5
Cash Money 860913 Universal 11298118 98 Top DoglLavasAtlantic 83279°/AG (12.98/18.98]»
1 SLAYER God Hates Us At 28 12;{ LONESTAR @ I'm Already There 9
American 596331/1D MG (12 36/13.98) b BNABT011/ALG (1298/18 38)
3 | TOBY KEITH Pull My Chain 9 26 112 A Part lll 2
DreamWorks [Nashville) 450297 Interscone {12 38 18 981 Bad Boy 73039°/Anista {12 38/18 38)
3 PUDDLE OF MUDD Come Clean 10 8 CAKE Comfort Eagle 13
Fiawless/Geffon 493074/Interscope (12 98/18.98) Columbra 82132/CAG (11 98 EQ/17 98}
3 SLIPKNOT lowa K | 18| TOOL A Lateralus 1
Roadrunner 618564°/10JMG |12 98 18 98/ Tool D ssectional/Volcano 31160/Zomba {12.98;18.98)
6 JADAKISS Kiss Tha Game Goodbye 5 8 FIVE FOR FIGHTING America Town 60
Ruff Ryders 493011 */intarscope (12 98716 981 Aware/Columbie 83753/CRG (13 98 EQ CD) 8
20| DESTINY'S CHILD A Survivor 1 24| VARIOUS ARTISTS A Now 6 1
Cowmten BYWS" CRG 1298 EQL 18981 Sony Zomba, Universal/EMI 8566/E pic {12 98 EQY18 98)
15| DROWNING POOL A Sinner 14 58| SHAGGY A: Hotshot 1
Wing-up 13065 (17 98 CD) MCA 112096 {1198/17 38)
38| NELLY FURTADO A Whoa, Nelly! 26 11| LIL' ROMEO Lil' Romeo 6
D Works 450217 Interscope 96,17 98} 4 | Soulja 50198*/Prionty (11.98/17.98)
19| SUM 41 A Al Killer No Filler 13 1 SOUNDTRACK Hardball 86
Island 548862/1DIMG (12 98/16 96) S0 So Det/Columbi 86025/CAG (13 98 EQ.CD)
24| GINUWINE @ The Life 3 17| CITYHIGH @ City High 34
Epic 69622* 11298018 98 Boogs Basement 430890/Interscope (11 98/17 98}
25| TRAIN A Drops Df Jupiter 6 19| SOUNDTRACK A Moulin Rouge g
Awars/Columbia 63888 CRG (11,98 EQ/17 98) Interscope 483035 (12 96/18 58)
73| DISTURBED A The Sickness 29 1| JOHN HIATT Tiki Bar Is Dpen ' 89
Giant 24738/Warner Bros (1198 1798} 4 Vanguard 79593 (16 98 CD)
26| TRICK DADDY A Thugs Are Us 4 51{ KENNY CHESNEY A Greatest Hits l 13
Stip-N-StidaiAtlantic 81432°/AG (11 96/17 98) BNA 87976/RLG (11 58/17 98
-] AARON CARTER Dh Aaron 2 8 SOUNDTRACK The Princess Diaries ) 41
Jive 41768 Zomba 12 98 18 98| Walt Disney 860731 {18 98 CD
1 BEN FOLDS Rockin' The Suburbs 42 4 ADEMA Adema 27
Epic 61810 (17 98 £Q €I Arista 14696 (11.98/17.98}
7 SOUNDTRACK @ American Pie 2 7 46 LIFEHOUSE A No Name Face | 6
Republic 014434, Universal (12 98/18 98) DrasmWorks 450231/Interscope 11 98/17 98) ¢
1 JAMIROQUAI A Funk Ddyssey 44 S MICHELLE BRANCH The Spirit Room 84
Epc 85954 12.98 EQ/18 98] Maverick 47985/ Warne: Bros, {17 98 CO)
13| D12 A Devil's Night 1 9 FOXY BROWN @ Broken Silence 5
Shady 430897 /Interscope {12 98/18 98 Det Jam 548834*/1DJMG {12 98/18 98)
7 | BLU CANTRELL ® So Blu 8 491 JARULE A Rule 3:36 1
| Rodzons 14703 tArista (11 9817 96) Murder inc./Def Jam 542334°71DJMG (12.98/18 98,
18| MISSY "MISDEMEANOR" ELLIOTT A Miss E...So Addictive 2 1| VARIOUS ARTISTS The 415t Side | 97
|| The Gold Ming/Elektra 62639*/EEG (12 96/18 98) Lake 9204°/Landspeed (11 93/14 96}
10| P.DIDDY & THE BAD BOY FAMILY The Saga Continues... 2 69! LEE ANN WOMACK A: I Hope You Dance 16
Bad Boy 73045°1Aniste 1299118 98) MCA Neshville 170099 (11 98/17 58}
12| JAGGED EDGE A Jagged Little Thrill <] 27| JAHEIM @ [Ghetto Love] 9
S0 So De''Columina 85646° CRG (12 98 EQ/18 98) Divre 452° ‘War s (1198717 98
21| JANET A: Ali For You 1 18| SOUNDTRACK @ Shrek 28

Vergin 10144° 112.98 18 98}

DreamWarks 450305/inierscope {12 98/18 98)
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([i88 77 (86128 | EVE A Scorpion 4 S 1231 3 NICOLE C. MULLEN Talk About It 123
Ruff Ryders 430845"/Interscope {12 38/18 98 Word 85822/Eprc {11 38 €0/1798) 2
GREATEST GAINER :%¢ 150§ 6 | CAROLYN DAWN JOHNSON Room With A View 87
Ansts Nesrvon ©9330 {10 98 16 98
2 SOUNDTRACK Rock Star 1 ELVIS PRESLEY 50 Greatest Love Songs 153
Posthuman 50238/Prrarity 418 98 CD) ACA 68026 (23 98/29 98)
57 | DAVID GRAY A White Ladder 35 49 | TRAVIS TRITT @ Down The Road | Go 51
ATD 69351/RCA (1) 98/17 98) & Columbia (Nashy 62165 Sony (Nashwville) {11 98 €0/17 98)
94| INCUBUS A’ Make Yourself 47 9 KURUPT Space Boogie: Smoke Dddessey 10
Immortat 63652/Epic (12 98 €0/18 98) Antra 751083/Arteims {12 98/18 98)
38| SOUNDTRACK A Save The Last Dance 3 8 SOUNDTRACK Down From The Mountain 102
Holywoud 162288 (18 98 CD) Lost Highway 170221/Mercury (Nashwilig) {12 98118 38)
45| R. KELLY A° tp-2.com 1 31| TANTRIC Tantric 71
Jwa 41705" Zomba {12 9618 98) Mavenck 47978'Warner Bros {17.98CD) &
43| TIM MCGRAW A GreatestHits | 4 7 | GANGSTA BOO Both Worlds, *69 29
Curb 2k 12 3§ 1 43 Hypwstize Minds. Lusa 1925 CRG {12 98 £Q,17 98)
103| CREED ¢ Human Clay 1 7 THA DOGG POUND Death Row Presents: Tha Dog«j Pound 2002 36
Wind wp 13053° (11 98/18 98) Doste Rus ST D2 12917 989
7 BILAL 1st Born Second N 8 VARIOUS ARTISTS Violator The Album V2.0 10
Moyo 493009¢Interscope {12 98/18 98} v Lowa L o 85730°'CRG 112 98 €0 18 981
7 SOUNDTRACK @ Rush Hour 2 " 12| PETE YORN Music For The Morning After 139
Det Jam 586216°/1DJMG {12 38119 98) Columbra 82216/CRG (12 98 €0 CD) &
1 ROBERT EARL KEEN Gravitational Forces m 16 | TRICK PONY Trick Pony 91
Lost way 170198 ury (Nashviae) {1198 17 98) a Warner Bros INa le) 47927 WRN (11 9817 98)
25 SALIVA @ Every Six Seconds 56 4 FFH Have | Ever Told You 119
Istand 942959/1DJMG {12 98/18 98} Essenbal 10620/Zomba (11.98/17 98)
34| O-TOWN A D-Town S 97 | FAITH HILL A Breathe 1
J 1194 17 98 Warner Bros (Nashville) 47373/WRN {12 9818 98)
22 | BROOKS & DUNN ® Steers & Stripes 4 13| MANDY MOORE @ Mandy Moore 35
Ansta Kashwille 67003 RLG (12 9418 98) Emec 61430112 98 €0, 18 98}
52| MADONNA A Music 1 70 | BRITNEY SPEARS A Oops!..1 Did It Again 1
Mopeer 4§ 47698 Waar e Bros (129818 98) Jie §1784 Tty (11 9018 9
7 BLAKE SHELTON Blake Shelton 45 15! RADIOHEAD @ Amnesiac 2
Warner Bros. |Nastwite] 24731/WRN (11 98/17 98 Capea 52768111 9817 23)
8 NEIL DIAMOND @ Three Chord Opera 15 15 | TRISHA YEARWOOD Inside Dut 29
Columbia 85500/CRG (12 98 EQ/18 98) MCA Newhville 170200 11198 17 98)
15| SOUNDTRACK @ The Fast And The Furious . 89| TOBYKEITH A How Do You Like Me Now?! 56
Murder Inc /Def Jam 548832 /IDJMG (12 96118 98} [ 450209 110:98/16 98
7 PRINCE The Very Best Of Prince 66 3 ALICE IN CHAINS Greatest Hits 112
Warner Bros 7427211898 CL Columbia 85922/CRG {11 98 €0 CD)
1 DREAM THEATER Live Scenes From New York 120 34| MUDVAYNE @ L.D. 50 85
Elukira 62661/EEG (24 98 CD) No Neme 63821/Epic {1298 €0/17.98) o
3 BROTHA LYNCH HUNG & C-BO Blocc Movement 79 20 STEVIE NICKS @ Trouble In Shangri-La 5
JCDR 860950 Interscope {11 98 17 98} Repese 47372 Warner Bros {1298,18 98}
1 KILLARMY Fear Love & War 122 54 | MARY MARY @ Thankful 59
Wau:Tang;/Loud 1927*/CRG (12 98 £0/17 98) C2Columb a 63740/CRG (10 98 £0/16 98)
17| LIL JON & THE EAST SIDE BOYZ Put Yo Hood Up 43 25| 2PAC A Until The End Of Time 1
BME 2220°1TVT {10 98 16 98/ A #' Row 490840" Interscope 119 98 24 98}
44 | THE BEATLES A’ 1 1 29 | JESSICA ANDREWS @ Who t Am 22
Apple 29325/Capttol {11 98718 98} Diwcarvns INoshuille) $50248¢Interscope (10 98/16 98)
14| SUGARRAY ® Sugar Ray 6 4 SOUNDTRACK Spongehob Squarepants Driginal Theme Highlights 171
Lava Atlantic 83414 AG (1298 18 98) Nick Jive 49500 Zomba (7 49 CD)
7 | CYNDI THOMSON My World 81 17| SOUNDTRACK @ Pearl Harhor 14
Capitol {Nashville) 26010 {10 98/17 98) Hollywaod 4813/ Warner Bros (12.98/18 98)
84| 3 DOORS DOWN A The Better Life 7 S LOS ANGELES AZULES Fistoria Musical 161
Republic 153920/ Unswversal (12 98 18 981 o Disa 72701418 98 1398) 2
69 | MATCHBOX TWENTY A Mad Season 3 9 | WILLA FORD Willa Was Here 56
Lava/Atlantic B333%/AG {12 98/18.98) LavatAttantic 8343746 (11 9817 98)
31 ALAN JACKSON A When Somehody Loves You 15 51 LIL BOW WOW A Beware Of Dog 8
Ansta Nashviie 69335 RLG (1198 17 98} Su So Det Columbia 63381* CRG 111 98 £0/17 98)
50 | DONNJE MCCLURKIN @ Live In London And More... 69 2 THE DOOBIE BROTHERS Greatest Hits 142
Verity 431%0Zomba (10 98/16 98) ¢ Wermner Arch ver 74386'Rhino {11 98 17 98}
48 | LUDACRIS A Back For The First Time 4 34| DREAM A It \Vas All A Dream 6
Disturbing Tha Peace/Det Jam South 548138°, IDJMG {12 38,18 98) Bad Bey 73047 Ansta (1198 17 98)
44 SADE A Lovers Rock 3 8 CORMEGA The Realness 111
Epre 85185112.98 €0/18.98} Legs! Hustiv 9203°/Landspeed (11 98/18 98) &
51| AARON CARTER A Aaron's Party (Come Get It) 4 12! BEANIE SIGEL The Reason 5
Jive 41708 Zomba {11 98 17 98} Roc A Fella/Del Jam 548838°/IDIMG (12 9818 98)
1 THEY MIGHT BE GIANTS Mink Car 134 14| SOUNDTRACK Exit Wounds -—— The Album 8
1 Restiess 73744 (17 98 CD) Blackground 10192 (12 9818 93)
17| TYRESE @ 2000 Watts 10 4 LOS TIGRES DEL NORTE Uniendo Fronteras 116
RCA67984° (1198 17 98) tonovisa 6145 (8 98/12 98) &
12| VARIOUS ARTISTS Totally Dance 34 6 TOYA Toya 109
Warner/Elektra/Atlantic 14720 Anista (1298 18 98) Arista 14697 {11 9817 98) ¢
107 DIXIE CHICKS A Fly 1 S K.D. LANG Live By Request 94
Monument 696 78/Sony (Nashvile) (12 98 €0,18 98) Warner Bros 48108 {18 98 CD)
1 OZOMATLI Embrace The Chaos 138 15| JESSICA SIMPSON @ Irresistible 6
Interscope 493116 (12 98/18.981 & Co'umbra 62136°CRG (12 98 £0/18 38}
4 VARIOUS ARTISTS Non Stop '90s Rock 83 15| NICKELBACK The State 130
Razor & T 83038 417 98 CO) Road urner 618580111 9817 98) 2
40| COLDPLAY @ Parachutes 51 15| RUSSELL WATSON The Voice 90
Nettwerk 30162/Capitol (16 98 CD) ¢ Dacco 46869517 98 CD) &
8 JIMMY EAT WORLD Bleed American 54 13| CECE WINANS CeCe Winans 116
DreamWorks 350334 Interscope (1298 CD) Wellspring Gospel 51826/Sparrow {12 98,17 98)
7 THE CRYSTAL METHOD Tweekend 32 1 SOIL Scars 193
Dutpost/Geften 493063 Intarscope (12 9818 98) 200227 98/11 38) ¢
47 | LENNY KRAVITZ A Greatest Hits 2 10| SOUNDTRACK Sweet November 66
Virgin 50316 {12 9818 98) Warner Sunset 47943 Warner Bros (1298 18 98
49| SARA EVANS A Born To Fly 55 46| OUTKAST A° Stankonia 2
RCA {Nashvilbe) 67964RLG {11.98 17.98) LaFace 26072-/Ansta (12 98/18 98}
S VARIOUS ARTISTS Ozzfest 2001: The Second Millennium | 25 22 | NICKEL CREEK Nickel Creek 142
Divine'No Naie 85350 pie (12 98 £0/18 98) Sugar Hi1t 3909 {1698 CD) &
1 BOZ SCAGGS Dig 146 8 VARIOUS ARTISTS The Prayer Of Jabez: Music... A Worship Experience 165
Virgin 10635 (18 98 CD) Foretront 34274 {7 98/9 98}
12| LFO Life Is Good 75 1 GRUPO BRYNDIS Historia Musical Romantica 152
J 20006 (12 98 18 98} Disa 727012 (8 98713 98) 4
10| MELISSA ETHERIDGE Skin 9 4 CHRISTINA AGUILERA Just Be Free 71
Istand 54866 1/1DJMG (12 98'16 98) Platinum 2844/JFB (11.98.17.98)
46| GODSMACK A Awake S 18 | SOUNDTRACK @ Josie & The Pussycats 16
Republic 159688 Universal (12 98 18 98) Play Tone 8564@ Epic (12 98 EQ/18 98}
OLIVIA NEWTON-JOHN Magic: The Very Best Df Dlivia Newton-John - 150 |
UTV 585233 118 98 CO)

® Albums with the greatest sales gams this week @ Recording Industry Assn. Ot Amenca (RIAA) certification for net shipment of 500,000 album units {Gold) A RIAA certification for net shipment of 1 miflion umits (Platinum). @ RIAA certification for net shypment of 10 milhon unis (Dia-
mond) Numeral foltowing Platinum or Diamond symbol indicates album’s mutti-platinum level. For boxed sets, and double albums with a runming time of 100 miutes or more, the RIAA multiphes shipments by the number of discs and/or tapes. RIAA Latin awards ~ Certfication for net
shipment of 100,000 units (Dro}. . Certification of 200,000 units {Platino}. Certification of 400,000 units {Multi-Plating} *Astensk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and alf other CD prices
are equivalent prices, which are projected from wholesale pnces Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growih. Heaiseeker impact shows albums removed from Heatseekers this week. # indicates past or present Heatseeker title
© 2001, Billboard/BPI Communications, and SoundScan, Inc.
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EE gz
g z e
; istributi 2 BABY'S FIRST CLASSICS VARIOUS ARTISTS
S | 2 | ARTIST Imprint & Number/Distributing Label TITLE g ; ARTIST Imprint & Number/Distributing Label T pABY A A
0 | o [ — 3%? NUMBER 1 3¢ [] eks Numell "84t NUMBER 1 1243 43 Weels At Kumber 1 ;c:dfxssmm FAVORITES VARIOUS ARTISTS
e e
e b T L ) 1 | 53| ANDREA BOCELLl® Verdi GERSHWIN: AN AMERICAN IN PARIS VAROUS ARTISTS
= Philips 454600/Univarsal Claseics Group
2 |17 | JANE MONHEIT Come Dream With Me
K . 2 |97  ANDREA BOCELL! A Sacred Arias Mintney L MASTERPIECES e —
€ 3|13 VARIOUS ARTISTS BET On Jazz Presents: Jazz Now v o200 Universal Llassics Gra MOZART: SYMPHONY NOS. 40 & 41 VARIOUS ARTISTS|
| naaxt ssons nye 4 |78 |Y0-YO MA/EDGAR MEYER/MARK O'CONNOR Appalachian Journey Jindacy
4 36 VAR'OUS ARTISTS Pure Jazz Sony Classical 66782 aLA:SgLMASTERP!ECES:CMSSICSFOﬁREMXATION VARKUS ARTISTSY
[ 3 6 | 6 |GUILIANO CARMIGNOLA Vivaldi: Late Violin Concertos -
([ S ] JAMES DARREN Because Of You ny Classica SR koot Sy (T
~ Iy 38 8 | 10| VARIOUS ARTISTS Ultimate Relaxation Album
5 | 5 SUSANNAH MCCORKLE Most Requested Songs | Beces 17003 Ummersl Clasis Group ERBWALLRE NI T i,
itk | i ini MOZART: SYMPHONY NO.40 S ARTIST:
7 DIANA KRALL The Look Of Love 7 - Ml SRGlUla R Essential Puccini MoZART: SYMPHC VARIOUS ARTISTS
Verve S3G4EV . CLASSICAL MASTERPIECES: SPANISH GUITAR VARIOUS ARTISTS
6 | 78| JOHN COLTRANE The Very Best Of John Coltrane 7 | s SORGHIU Castaifn Watacy
| Rhina GREAT TENORS VARIOUS ARTISTS
| | 8 | 45| VARIOUS ARTISTS The Best Of Ken Burns Jazz 184 SOAD) BORYSENKO Inner Peace Far Busy Peapie i
Legacy/Columbia/Verve 5143Y/CRG CLASSICAL MASTERPIECES: ROMANTIC PIANO vAROUS ATSTY
i g 5 | 10| VARIOUS ARTISTS The #1 Tenor Album o
i U | LE] IERENCEE,,BLANCHARD Let's Get Lost | Decce TP Spwn s Groap BEETHOVEN: PIANO SONATAS  VARIOUS ARTISTS
. . e Madac
| 11| 4 |MILES DAVIS Live At The Filimore East {March 7, 1970} It's About That Time (10 VARIQGUS ARTISTS Patriotic Salute To The Military T — BOSTONPOPS
Sony Classical
17 l 18 MILES DAVIS The Essential Miles Davis m FMisXIM \LENGEROV Vengerov & Virtuosi EACP::;lGRAr;Ing'NBERG CONCERTO VARIOUS ARTISTS
121 Casves 57164 Ange aste Cisssics /St Clair
13 | 67| DIANA KRALL Stepping Out (12) SUMI JO Prayers
| Justn P
14 | 14| THE PHILADELPHIA EXPERIMENT The Philadelphia Experiment (13) ANONYMOUS 4 Second Circle .
b & Q| ANONYMOUSS e sz Billboard
9 l ig ‘‘‘‘‘ UNDTRACK Finding Forrester 14 | 40| MARIA CALLAS tegend
10 ] S| JANE MOMMEIT Reverlleventend 0] 9 SERGIO & ODAIR ASSAD Play Piazzolla
16 | 45| LOUIS ARMSTRONG Ken Burns Jazz - The Definitive Louis Armstrong : —_—
[ Lenecr Catunpa bl430 CRG MICHAEL AMANTE MICHAEL AMANTE
15|45 f| ! BILLIE HOLIDAY Ken Burns Jazz - The Definitive Billie Holiday provats
SOUSA FAVORITES VARIDUS ARTISTS
@22 2 ROSEMARY CLOONEY WITH BIG KAHUNA AND THE COPA CATPACK  Sentimental Journey: The Gir Singer And Her New Big Band :'A?:'TE e HE SERVICES St
Concord 4952
. aia Angel 66827
‘I‘)] 21| 44 JOH_N COLTRANE Ken Burns Jazz - The Definitive John Coltrane E " EHE ‘;‘] opem: ALBU(;VI VRRIOUS ARTISTS
] | i ecca /Universal Classics Group
19 | 84 | .S‘TEVE"";!RELL A New Standard ; ; BEST OF THE MILLENNIUM VARIOUS ARTISTS
Atvgete B0 . o DG MUniversal Classics Graup
20 | 8 | JOHN COLTRANE The Very Best of John Coltrane SN RISTRID P et Bt gl tabel TITLE ) MOZART FOR YOUR MIND VARIOUS ARTISTS
| "4 N i&ﬁ NUMBER 14 1 Week At Number 1 Philips /Universal Classics Group
R e AEL BRECKER NeamessiDHYoUE ThclBRNRHEE (1Y VARIOUS ARTISTS Classical Hits RCa oo romCn | A ATION VATIOUSARTISTS
A§ o - Sany Elaseical 89702
12 | 3 !'(URT ELL!NG Fllmng With TWI|Igh( ; 2 RJSSELL WATSON The Voice :J:RS& STRIPES BOSTON POPS ORCHESTRA {FIEDLER)
| q 168695 Unive . ESSENTIAL MOZART VARIOUS ARTISTS
23 | 43 | TONY BENNETT Ultimate Tony Bennett D
{ ccca Universal Classics Group
e o A SBCO) .',\‘ D, rryr T " gory THIS 1S MY COUNTRY VARIOUS ARTISTS
414 SOLLND'T"RACK Captain Corelli's Mandolin VIOLIN ADAGIOS RIS R
. Decca /Universal Classics Group
3|8 Tl::?uE Em';/}.o TENORS Three Mo' Tenors BATILE CRY OF FREEDOM  THE ROBERT SHAW CHORALE
q RC, ictol ictor
ik B|"bocrd 5 | 55|SARAH BRIGHTMAN @ La Luna ROMANTIC ADAGIOS VARIOUS ARTISTS
< Nemo Studio ‘Angel 56968'Angel Decca /Universal Classics Group
8 | 11 | VARIOUS ARTISTS Heartland: An Appalachian Anthotogy Y CLASAICALEDYOU NIEED BRRVARQUS ARISTS
& Sony Classw al 69683 ictor
'; z 741WNmTFuwmmwomMA Crouching Tiger, Hidden Dragon B e E T VARIOUSAETIST
s e o I . Classical Midine compact discs have a wholesale cost between
3 ; ARTIST Imprint & Number/Distributing Label TITLE 6 (32 ' EOU&DUTRAC.K ) Hannibal 8.98 and 12.98. CDs with wholesale price lower than 8.98 appear
| ecca 4070 Uriversal Classics Group on classical Budget
¥t NUMBER 1 i¥¢ 3 Weeks At Number 1 9 | 96| CHARLOTTE CHURCH 4 Charlotte Church n classical Budge
1 | 3 | URBAN KNIGHTS Urban Knights IV ' Rl °8
Narada Jazz 10589Virgn 10 | 23 | ANNE SOFIE VON OTTER/ELVIS COSTELLO For The Stars
2 | 4 |RICHARD ELLIOT Sinsh 13 jg:SUABELLD Bernstein: West Side Story Suite 0T BI"bOGI'd
Verve 5497746 2 l <
Sony Cass 89358
3 | 9 | KEIKO MATSUI Deep Blue { X
3 12 | 13| ANDRE RIEU
o | 1o | sinserisas e o s s s S HE
Iateree GBI R F L TR (14 ANDRE RIEU La Vie Est Belle (Life Is Beautiful) T et
4 | 15| BRIAN CULBERTSON Nice & Slow Pl
Atlantic B3443°AG 2 13 I 92 ’ SA"FAH BRIGT‘TMAN The Sﬂ"gs That Gﬂ( Away VABIOUS ARTISTS . . TODDLER FAVORITES
0 9 17 MARCUS MILLER M Squa’ed W Music For Lintle People/Xid Rhino 75262/Rhino
{ Deuces 83534/ Telarc & ;EO"?HI’?LER TUNES 26 CLASSIC SONGS FOR TODOLERS
6 |52 El.hgilﬁ?./l&u\‘l‘ Tourist SEPTzEgﬂng 2 B“I rd X’.‘.f‘.%ﬁn‘if 222575 OISNEY CHILDREN'S FAVORITES VOL 1
7 | 4 |GALACTIC We Love 'Em Tonight (Live At Tipitina’s) VEGGIE TUNES ~ VEGGIE TALES: SILLY SONGS WITH LARRY
Volcur 30113 = Big Idea/Word 6164/Lyrick Studios
11126 | WAYMAN TISDALE Face To Face g F mﬁﬁﬂfmﬂs OISNEYSIGREATEST: VOLl
1218 ;‘X';VKI;“Y‘AERAWFORD 5 ! = 2 VARIOUS ARTISTS DISNEY'S GREATEST: VOL 2
ermanen x . o att Disney
m ¢ Bros 4927 S | 2 | ARTIST Imprint & Number/Distributing Label TITLE xA’R‘;QUS;:BSTS DISNEY'S PRINCESS COLLECTION
) 191 21 KIM WATERS From The Heart 1t7: NUMBER 1 3% 43 Weeks At Number 1 e
Shattachie 5080 ) 1 1431 ENYA &’ A Day Without Rain mf‘.‘ﬁﬂi :;251’5 RADIO DISNEY JAMS VOL 3
13|22 (YgﬁaRL?US ARTISTS To Grover, With Love Regrise 47426 Warner Bros FRED MOLLIN DISNEY'S LULLABY ALBUM
X Walt Disney 860677
B8 | 17 |SPYRO GYRA In Modern Times 238 \YA';!,?US (AT Aligainll SEDAmuONT KIDS CLASSICS ~ SUNDAY SCHOOL SONGS
Heads Up 3061 ensan
3 | 50| YANNIe 1f t Could Tell Yo
10 1103/ DAVE KOZ The Dance Voadeens uld | e VEGGIE TUNES 2
! Cangol BS1588 4 |72 | YANNI Snowfall c o
15| 9 | TOWER OF POWER The Very Best of Tower Of Power - The Warner Years ACA Special Products 15660 Bemongzy | (0s CLASSICS - ACTIONSIBLE SONGS
| Rhino TAUMAG 5 | 49 | YANNI Very Best Of Yanni VARIOUS ARTISTS KID'S BANCE PARTY
14 | 49 | THE RIPPINGTONS FEATURING RUSS FREEMAN Life In The Tropics Windham Hil 11564RCA Pt | oucts 4570
® [ LT @)} 10 | 3 | JOHANNES LINSTEAD Guitarra Del Fuego L OuNTDoLIDS 10 SONCSOREES
JOYCE COOLING Third Wish S
. GRF Vo 949850V G AMETHYSTIUM Odonata aﬁmmvm BEAR IN THE BIG BLUE HOUSE
18 | 29 | RICK BRAUN Kisses In The Rain A i VARIOUS ARTISTS RADIO DISNEY JAMS
Wareer Bron 47598 b|15VAmou5ARnﬂs Windows-25 Years Of Piano On Windham Hill Wal Disnoy 60360 O ——
1 10 ERIC MARIENTHA Windham Hill 11591/RCA VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1
R ARIENTHAL LL Vi 7 {17 | SECRET GARDEN Dreamcatcher WallDisney 360606
Phuly
20 | 25 |HERB ALPERT Definitive Hits 8 |42 DELERIUM Poen e or e oo Tz Ning M PAVORITES
ABM :90836MInter Nettwrer® 30185 ¢ gEDARMONT KIDS CLASSICS SILLY SONGS
(21) VARIOUS ARTISTS Smooth Grooves — Vol. 3 . : b : il
et e 12 | 56 d!m:ﬁl&:shnlclfN My Romance: An Evening With Jim Brickman e CWW K0S TWINKLE TWINKLE UTTLESTAR
- | adacy
17 113 mA‘dl,?’EV(ANTOINE Cruisin 9118 PTTMAR LIEBERT + LUNA NEGRA Little Wing :Eﬁc:/&mnss/l . VEGGIE TUNES
1597 ig Idea/Word 3951/Lyck Studios
22| 7 |KEVIN TONEY Strut 13| 12 | VARIOUS ARTISTS Narada Decade 2 WONDER KIDS TODDLERS SING 'N LEARN
Shanachie 5077 Narada 10363Nirgin Wander Workshop 1274 Madacy
21 | 68 | BONEY JAMES/RICK BRAUN Shake It Up 11|16 | CHRIS SPHEERIS Best Of 1990-2000 VV,}'OJ“DVSR“‘K"'DFS,MM ﬂ.;""ss"“’s‘”‘“s'"ﬁ“0"“
W, et Br 47557 | Highes 1 50946V irg ML o
24 | 48| KIRK WHALUM Unconditional (15} VARIOUS ARTISTS Native Flute | | RENCIRARE = =
aibic Bl JERL L Mgty gl Children s recordings: oniginal motion picture soundtracks excluded
-/ wita the greatest sales gans this week. @ Recording Industry Assn. 0f America (RIAA) certification for net shipment of 500,000 album units {Goid) A RIAA certification for net shipment of 1 miltion units (Platinum). @ RIAA certification for net shipment of Top selling albums compiled from
10 millorv urts (Diamond) Numeral following Platinum or Oiamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with a running ime of 100 minutes or more, the RIAA multiphes shipments by the number of discs and/or tapes. RIAA a national sample of retail store, mass mer- ﬂn
Latinawards ~ Cerufication for net shipment of 100,000 units {Oro) Certification of 200,000 units {P1atino) Certification of 400,000 umts (Multi-Platino) *Asterisk indicates LP is available Heatseeker Impact shows albums removed from Heatseekers this week chant, and intemet sales reports collected, "
4indicates pa it or present Heatseeker title. © 2001, Billboard/BP) Commumications, and SoundScan, Inc compiled, and provided by SoundScan.
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¥ |@ ¥ | ©
2= 82| =z
ERPR 2 ly| S
79 é 2 | ARTIST TITLE I § 2 ARTIST TITLE
3 | X | 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL 3 | 3| 2| IMPRINT & NUMBER/DISTRIBUTING LABEL
OT SHOT DEBUT 1 Week At Rumber 1 $: GREATEST GAINER :s-
(1 ] 1 | ROBERT EARL KEEN GRAVITATIONAL FORCES J¢X){47 | — {11 | RES HOW I DO
Lost Highway 170188/Marcury (Nashwite) {11 98/17 98} MCA 112310 {8 98/12 98) o
(2 ) 1 | OZOMATLI EMBRACE THE CHAOS 39|44 | 6 | RICHARD SMALLWOOD WITH VISION PERSUADED—LIVE IN D.C.
Interscope 493116 {12 98 18 98) Venty 43172 Zomba 1109846 58}
3 {2 |3 | NICOLE C. MULLEN TALK ABOUT IT 28 |35| 5 | ATB/GEORGE ACOSTA TRANCE NATION AMERICA TWO
Word 85822 Epec 111 98 EQ/1798 Ultra 1081 {1998 CD}
1 (7 [24| PETE YORN MUSIC FOR THE MORNING AFTER 21| 4 | 3 [ SKILLET ALIEN YOUTH
Colusitwe 6221CRG (12 98 EG CD} Ardest 72507 116 98 CD}
6 (19| 6 | LOS ANGELES AZULES HISTORIA MUSICAL 22 {3810 Ict'fs CALLING CAMINO PALMERO
Diwu T2 B BN 585 1194 CDy
0|5 | 8 | CORMEGA THE REALNESS 33|22 | 7 | DA BEATMINERZ BRACE 4 IMPAK
Legal Husti 9203 Landspeed (11.98/18 98} Rawhkus 26168 Prioriy {10 98,16 98|
513 | 4 | LOS TIGRES DEL NORTE UNIENDO FRONTERAS 29|30 |42 !\le EOUNAD( GLORY NEW FOUND GLORY
Fonowisa 6145 (8 98,12 98| rive-th 2338/MCA (8 98/12 98}
8 /10| 6 | TOYA TOYA 18 (16 [ 7 | MYSTIC CUTS FOR LUCK AND SCARS FOR FREEDOM
Ansta 14697 {11 9817 98} | GoodVibe/JCDR 860836/Interscope (8 98,12 98!
4 | 9 |48 | NICKELBACK THE STATE 32|31 {13 | AFRO CELT SOUND SYSTEM VOLUME 3: FURTHER IN TIME
~ Roadranswr 618586 (11 98,17 98} Real Wor'd Nureda 10184 Virgin {17 98 CD}
110 1| soiL SCARS 34 ‘43 38 | PAULINA RUBIO @ PAULINA
J 20022 {7 98/11 98} Unives s Lotws 142519 {9 46,16 98)
9 114 |33 | NICKEL CREEK NICKEL CREEK 41|25 | 3 | GANGSTA BLAC DOWN SOUTH FLAVA
Sugar Hill 3909 {16 38 CD) In The Paet #193Korh 112 98718 98
12 (17 [12 | GRUPO BRYNDIS HISTORIA MUSICAL ROMANTICA }€1) 1 | STONE GOSSARD BAYLEAF
Disa 727012 {898/13 98 Epic B5949 {1298 EQCD}
14118 | 5 | METHRONE PICTURE ME 36 |47 144 | PHIL VASSAR PHIL VASSAR
= Claytown 2010 {1198 17 98 Arista Na 18891°RLG {1098/16 98)
|24 {27 {14 | TAMMY COCHRAN TAMMY COCHRAN 25 ' 8 | 3 | RELIENT K THE ANATOMY OF THE TONGUE IN CHEEK
b Epic (Naskville) 69738 Sory tNashwille) (798 EQ/11 98} Gotep 7207 (133 CDI
(15) 1 | GROOVE ARMADA GOODBYE COUNTRY (HELLO NIGHTCLUB) 46140 | 4 | MERCYME - ALMOST THERE
Jive Elsctro 41753 Jive (17 98 CDI DG W25 Ep ¢ (1698 EQ C
11 {13 |67 | RASCAL FLATTS ® RASCAL FLATTS | CB) 1 3 | MR. SPITFLAME TANGLE WIT ME VOL. 1
Lyric Street 165011/Hollywood (11 98/17 98) Spitflame 70810/Stoney Burke {11 9817 98|
@ 1 | MERCURY REV ALL IS DREAM 37 |28 {72 | KEITH URBAN @ KEITH URBAN
V22106* (1898 CD} Capitoi (N 197591 {1098 16 38)
13 (21 {46 | JAMIE O'NEAL SHIVER 44 148 | 5 | TRAMAINE HAWKINS STILL TRAMAINE
Mercury INashwile! 170132 111 98/17 98 Gospo Centric 70036 (11.98 17 98)
19129 |17 | NIKKA COSTA EVERYBODY GOT THEIR SOMETHING 43 (413 | JUMP S JUMP 5
Cheebw Saund 10096 Virgin (12 98/17 38) S w BT 16 CD
7 |12 | 3 | THALIA THALIA CON BANDA-GRANDES EXITOS 31 ’32 7 | GILLIAN WELCH TIME (THE REVELATOR)
EMI Latin 34722 (8 98/14 38 Acony 0103 {1648 CD)
20|36 | 3 | PAUL OAKENFOLD 1BIZA | (D! 38 | KURT CARR & THE KURT CARR SINGERS AWESOME WONDER
Perfecto 05:Mushroom {1998 CD) Gospo C 490747/Inte pe {1098 15 98]
15|— 21 | BOND BORN (D) 1 | JEFF CARSON REAL LIFE
| MBD 467091/Decca (1798 CD) Curb 77937 {11 98/17.98)
27 |26 (14 | CHRIS CAGLE PLAY IT LOUD }¢B) {41 | VICENTE FERNANDEZ HISTORIA DE UN IDOLO VOL. 1
Cocn tNgahyilio) 34170 110 98717 98) Sony Discon 84185 11098 £0,16 98}
26|— | 2 | ORBITAL THE ALTOGETHER 1711 | 3 | AMERICAN HEAD CHARGE THE WAR OF ART
FFRR ®™% onson-Sive (17 98 CD} Americ e 856327/DJMG {1298 CD)
23 (23 |19 | DARUDE BEFORE THE STORM 16 33| 5 | PRIMER 55 (THE) NEW RELEASE
J I Grooyil ,.,im.\lncﬂxﬂhwhm IITSBCﬂ s Sap 18310 2
Both cha ed fror | f
s SdReR
reports collected. compiled, and provided by
% |38 X3
=518 £15]8
%% | 2| ARTIST TITLE n o E Q ARTIST TITLE
S 1< | 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL 3 | & | 2| IMPRINT & NUMBER/DISTRIBUTING LABEL
¥e NUMBER 1 ¢ 3 Weeks At Number 1 ePDiz|—|2 JOAN SEBASTIAN EN VIVO: DESDE LA PLAZA EL PROGRESO DE GUADALAJARA
usart 125 2ty (7 92713 98]
DIGITAL LET . il
AN B R T - S GREATEST.GANER 22
2- ¥ 2" 7 ISVIT\IOOP DOGG PRESENTS THA EASTSIDAZ DUCES 'N TRAYZ—THE OLD FASHIONED WAY |€X) {32 |28 | 6 35&'.((.{35.'\.'50'\' BRUSHFIRE FAIRYTALES {
2% 1 owm7 98 b
3|3 |10 | DREAM STREET DREAM STREET 26 |— [ 2 | MORCHEEBA - - 'BACK TO MINE
UEG 18304'Ede- (1198/17 98) __‘ DML 1094'Uktra (16 38 CD!
¢ HOT SHOT DEBUT ¢ 23 |27 16 :VIARSJZ(?”;‘;AQI.}IJQNIO SOLIS @ MAS DE MI ALMA
ONOvISe ) *
(4 )] b e e TIKI BAR IS OPEN 25|23 {17 | JANE MONHEIT | COME DREAM WITH ME
Code: arlock { "
(5 ) 1 | VARIOUS ARTISTS THE 41ST SIDE 30(35{5 | BLESSED JOURNEY FOR THE HEART
Lake 92087 Lawnmsnnd (11 98/1998) Utnrmate 102 1298 CD)
! 4 |4 {17 | LIL JON & THE EAST SIDE BOYZ PUT YO HOOD UP 24— | 2 | BAD BOY BILL BANGINTHEBOXFIVE
BME 2220* TVT (109816 98) Mix Come ecy SIS 11698 CD}
515 {9 | KURUPT SPACE BOOGIE: SMOKE ODDESSEY f€k) |37 (42 | 3 | DOUG & MELVIN WILLIAMS DUETS
Antre 751083‘Arteris (12 98/18 98} Blackbarry 1631/Malaco (10 98/16.38)
6|6 |7 | THA DOGG POUND DEATH ROW PRESENTS: THA DOGG POUND 2002 36|24 | 4 | SOUNDTRACK TAE-BO INSPIRATIONAL: WALK BY FAITH...NOT BY SIGHT
Deate Row 3335303 112 98,17 98) New Spirnt 3510/Tyscot (109816 98)
10| 9 | 8 | CORMEGA THE REALNESS [ €B) 1 | NO USE FOR A NAME LIVE IN A DIVE
Lega! H istle 9203*/Landspeed (11 98/18 98) ¢ | Pt Mwuh Chords 622° (1498 CD)
7 |7 | 4 | LOS TIGRES DEL NORTE UNIENDO FRONTERAS @D| = 11 | NICK LOWE CONVINCER
Fonowvisa 6145 (89812981 \ - Yep R 2027 116 38 CD)
9 |10 |37 | NICKEL CREEK NICKEL CREEK 28 (29 |60 | BAHA MEN A WHO LET THE DOGS OUT
Sugar Hill 3909 {1698 CD) ¢ S Curve 751052/Artermvis (11 98/17.98) a
8 | 8 | 4 | CHRISTINA AGUILERA JUST BE FREE ||, 2712519 | DEZ SING FOR ME
s Platinum 2844 JFB (11 9817 98 ! Destiny 7702 (1098116 98} &
11{12 | 5 | METHRONE PICTURE ME {€]) 13 | THE LOVE DOCTOR DOCTOR OF LOVE
Claytown 2010 (1198/17 98) & — Mardi Giras 10°5 1109816 38} ¢
12 (13| 6 | SOULJA sLIM THE STREETS MADE ME 34— 111 | PEPE AGUILAR LO MEJOR DE NOSOTROS
No Limit South 2001 {11 98/87 98| | M 2078 981298
(15) 1 | DRU DOWN PIMPIN' PHERNELIA 29 130 {43 | LOUIE DEVITO N.Y.C. UNDERGROUND PARTY VOLUME 3
AMC 1167 11798 CD) | € Lastik 5002 {1698 CD} »
1320 | 3 | PAUL OAKENFOLD IBIZA 49 |46 6 | MOSES TYSON, JR. MusIC
Perfen ] 1998 CD} & World Class Guepel 50007/Atpine (10 98/15 98)
15|— [ 2 | ORBITAL THE ALTOGETHER ;
FFRR 40678 Lordon Sire (1798 CD) ¢ (43 " 'Aern’iﬁanYangﬁ:g;\lEs ALWAYS BE
14 {14 {19 | DARUDE BEFORE THE STORM ia7 13317 | G'FELLAS GANGSTER 4 LIFE
Groo us 10675t y Rhythm (17 98 . | Hit AL c% 51282 Tr ple XXX (16 98 CD}
16 |19 | 6 | ATB/GEORGE ACOSTA TRANCE NATION AMERICA TWO } (D) 1 | ALL LIVE PLUS ONE
Ultra 1081 {1998 CD} ¢ Eprtaph 86618 {16 98 CD)}
20 (163 GANGSTA BLf\g% DOWN SOUTH FLAVA (1) 1 | MIXMASTER MIKE SPIN PSYCLE
In The Pow=18133'Koch ¢ 189812 Moons# nt B0156 {1898 CD
18 ’15 13| PENNYWISE LAND OF THE FREE? 42150 |61 | SOUNDTRACK LOVE & BASKETBALL
Eprtaph £860° (16 98 CD) Dverbrit 22000 New Line {12 9&/17 98)
¢¥) 22|22 |7 | MR. SPITFLAME — TANGLE WIT ME VOL. 1 } ()" 1 | VARIOUS ARTISTS POET: A TRIBUTE TO TOWNES VAN ZANDT
Spittiame 70810 St y Burke Peely®, 701 117 98 CD}
19118 [15 | VARIOUS ARTISTS PUNK O RAMA 2001 VOL. 6 35|44 | 6 | PASTOR WOODROW HAYDEN AND SHILOH | KNOW IT WAS THE BLOOD
Eprtaph 86615 1498 CD) JD11261/Dramante Servant (10 9816 98}
1711717 | GILLIAN WELCH TIME (THE REVELATOR) 50(32 |5 | DJ SCREW THE LEGEND
covy 0103 16 & CD) e R i
(25) 1 | VEGGIE TUNES VEGGIE TALES: SILLY SONGS WITH LARRY
The Heatseekers chart lists the best-selling titles by new and developing aruists. defined as those who have never appeared in the top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist’s sub albums are diatel hgible to appear on the Heatseekers chart Top Independent Albums are

current tities that are sold via independent distribution, including those which are fulfilled via major branch distributors @BAlbums with the greatest sales gains this week. Greatest Gainer shows chart's largest unt increase. @ Recording lnduslvywAssn Df Amenica (RIAA) Ceﬂl':LaﬂOll for net shipment of 500,000 alb sm units (Gold) A RIAA certification for
net shipment of 1 million units {Platinum). @ RIAA certification for net shipment of 10 million units {Diamond). Numeral following Platinum or Diamond symbol indic ates alburm’s mutti-platinum level. For boxed sets, and double albums with a running time of 100 minutes or more, the RIAA multiphes shipments by the nunber of discs and/or tapes. RIAA Latin

awards: Cenrtification for net shipment of 100,000 unis {Dro). Certification of 200 000 units {Platino). Certification of 400,000 units {Multi-Platino). * Asterisk indicates vinyl LP is available. Most tape prices are suggested Ists. Tape prices marked EQ and most CD prices are equivalent prices, which are projectet from wholesale prces. # indicates past
or present Heatseeker ttle. ©2001, Billboard/BPI Communications, and SoundScan, Inc
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by EH z B8
> < | 2| ARTIST IMPRINT 8 NUMBER/DISTRIBUTING LABEL TITLE 53] 5| e
Sfdes 3| =2 | TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL
; B uiNUmeeRix ... BN
£ 1'5: 2 | BOB DYLAN oo srstcns e Love And Theft 5 || GUTTER (MARIAH CAREY) Virgin 10797°
_:7 " . | ROBERT EARL KEEN (o5 Highway 170138 Mercury [Nastwilel # Gravitational Forces 1M 1‘ 1;1 O BROTHER, WHERE ART THOU? & e
E:—_ ‘ 2 | 1.2> ALICIA KEYS A’ J20002 Songs In A Minor 3 2 | 7 | AMERICAN PIE 2@ Republic 014494/Universal
e LB JOHN HIATT  vaoguaro 19503 Tiki Bar Is Open . 4 {14 | COYOTE UGLY a Curb 78703
~ L] NICKELBACK  Roadrumner s/ DJMG Silver Side Up 2 7| TRAINING DAY Priority 50213°
4 ] 37 | SOUNDTRACK A' Mercury iNashuiel 170069 0 Brother, Where Art Thou? 24 3 [ 6 | JAY AND SILENT BOB STRIKE BACK Universal 014713
EESEL | DREAM THEATER  cioka szsoees Live ScenesFrom New Yoy wipilies )| HarDBALL So So Def/Columbia 85025/CRG
| .. | ANDREW PETERSON wuarshed 1062¢€sscnna Clear To Venus = 5 114 | MOULIN ROUGE a Interscape 493035
ENYA A7 Reprse 47426/Warner Bros. A Day Without Rain 19 6 | 8 | THE PRINCESS DIARIES Walt Disney 860731
DIANA KRALL  verve sasassrva The Look Of Love - 7 {14} SHREKe DreamWaorks 450305/Interscope
BEN FOLDS &pcsisin Rockin' The Suburbs 42 14 | 2 | ROCK STAR Pasthuman 50238/Priority
BJORK ks azessees Vespertine 51 9 [14| SAVE THE LAST DANCE A Hollywood 162288
1 MARIAH CAREY vign 10797 Glitter {Soundtrack) 7 8 | 7 | RUSHHOUR 2@ Def Jam 586216%/IDJMG
STAIND A Fipkickua 6225 €EG Break The Cycle 13 10 {14 | THE FAST AND THE FURIOUS ® Murder Inc /Def Jam 548832°/1DJMG
ALISON KRAUSS & UNION STATION  Rounder 610435 IDJMG New Favorite 74 1118 | DOWN FROM THE MOUNTAIN Last Highway 170221/Mercury (Nashvilte}
P.O.D. atanuc 534756 Satellite é 13 | 4 | SPONGEBOB SQUAREPANTS ORIGINAL THEME HIGHLIGHTS Nick/Jive 49500/Zomba
BOZ SCAGGS virgin 10635 Dig 146 16 {14 { PEARL HARBOR® Hollywood 48113/Warner Bros.
SLAYER  Amencan 546331/(0JMG God Hates Us All 28 15| 2 | EXIT WOUNDS - THE ALBUM Blackground 10132
AALIYAH A Biackground 10082+ Aaliyah 10 ). 17 | 7 | SWEET NOVEMBER Warner Sunset 47944/Warner Bros.
JAMIROQUA! g 5950 A Funk Odyssey 44 r _,g 12| 9 | JOSIE & THE PUSSYCATS @ Play-Tone 85683/Epic
TESLA  Ssncruary sas20 Replugged Live — 1118 | 6 | GREASE a Polydor 825095/Universal
| GORILLAZ ® Faicprone wrssvegn Gorillaz 21 119 |14 | REMEMBER THE TITANS @ Walt Disney 850687
TRl JAY-Z. Roc-a Fena/Det Jom 58639 IDIMG The Blueprint 1 L }: i ALLY MCBEAL: FOR ONCE IN MY LIFE FEATURING VONDA SHEPARD Epic 85195
111 [28 EVA CASSIDY sscerions Songbird - 21|14 | DUETS Hollywood 162241
S LINKIN PARK A warner s 5775 [Hybrid Theory] | 8 20 | 3 | ROMEO MUST DIE - THE ALBUM A Blackground 49052°

Top Iaternet Album Sales reflects physical albums prdered though Internet merchants, based on data collected by SoundScan. Unlike most Billboard album charts, catalog ttles are included on the Internet and Soundirack charts.® Albums with the greatest sales gain this week. @ Recording Industry Assn. Of Amei-
ca (RIAA) certification for net shipment of 500,000 album units (Gold). A RIAA certification tor net shipment of 1 million units (Platinum). € RIAA certification for net shipmest of 10 million units {Oiamond}. Numeral following Piatinum or Diamond symbo! indicates album’s multi-platinum fevel. For boxed sets, and double
alburmis with a running time of 100 minutes or more, the RIAA multiphes shipments by the number of discs and or tapes. RIAA Latin awards:
indic xes past or present Heatseeker title

) 2001, Billboard/BPI Communications and SoundScan, Inc

Cenification for net shipment ot 100,000 units {Bro.)

Certification of 200,000 units {Platino}.

Certification of 400,000 units {Multi-Platino). * Astensk indicates vinyl available. &

" p- y —_— e Al 3 charts are comphed from a national sample il
5 . N S B " of retail stove, mass merchant and intemet sales " | ||ﬁ|"i,
f -‘ o ' reports collected, compiled, and provided by
B 4
= FERE z13|¢
o %‘ = ARTIST TITLE 5| X | & | ARTIST TITLE
'.:,“. =N E - IMPRINT & NUMBER/DISTRIBUTING LABEL < E 2 | IMPRINT & NUMBER/DISTRIBUTING LABEL
- NUMBER 1 =i 3 Weeks At Number 1 100 | WEEZER A’ | WEEZER
DGC 42462%Interscope {10 98/1198) #
3 | AALIYAH &’ ONE IN A MILLION
Blackground 10753 {12.98/17.98} 270 EsﬁenGﬂI;FZSS’lnl:s».ne 129818 95) HELL FREEZES OVER
79 | ENYA A’ PAINT THE SKY WITH STARS - THE BEST OF ENYA 111 | BON JOVI a* CROSS ROAD
Reprise 4683%Warner Bros {12 98/18 98) = Marcury 526013/IDJMG (10 98/17 98}
/ HOT SHOT DEBUT / 51 E’S‘Ejﬁﬂ«EcYnctl —_— JOURNEY'S GREATEST HITS
70 | DIDO a' NO ANGEL
LAEQIETE g ) : /% g;ﬁslx%ﬁ:ﬁs 11298189814 e
249 | DEF LEPPARD A VAULT - GREATEST HITS 1980-199S 342 | MADONNA a° THE IMMACULATE COLLECTION
Mercury 528718/IDJMG {10 98/17 98) _— Sire 26440°/Warner Bros {13 98/18.98}
83 |U2 A THE BEST OF 1980-1990 98 | JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
Istand 52461 DJMG {12.98/18 98) Mercury 536738/IDJMG {11 98/17 98)
527 | METALLICA @* METALLICA § 298 | NIRVANA &° NEVERMIND
Elektra 61113"/EEG {11 98/17 98) DGC 424425* /imerscope (12 98/18 98}
360 | BOB SEGER & THE SILVER BULLET BAND aA* GREATEST HITS 489 | GUNS N' ROSES ¢* APPETITE FOR DESTRUCTION
Capitol 30334* (10 $8/15 98) Geffen 424148/Interscope (12 98/18 98)
1 LEE GREENWOOD AMERICAN PATRIOT 43 | SYSTEM OF A DOWN @ SYSTEM OF A DOWN
b Capitol (Nashwile) 98568 {1198 CD) r American/Columbia 68924/CRG (7 98 EQ/11 93) #
638 | BOB MARLEY AND THE WAILERS &* LEGEND 13 | THE CHARLIE DANIELS BAND A A DECADE OF HITS
Tult Gong/lsland 846210/IDJMG (12 98/18 98) ] Epic {Nashville) 65694/Sony {Nashwilie} 1798 EQ/11 98)
1276| PINK FLOYD ¢ DARK SIDE OF THE MOON § 370 | AC/DC & BACK IN BLACK
Capita! 36001° 11098 17 98) EastWest 92418'EEG (1198/17 38}
26 | EVA CASSIDY SONGBIRD 356 | AEROSMITH ¢° AEROSMITH'S GREATEST HITS
Blix Street 10045 11198716 98} Columbia 57367/CRG {7 98 EQ/1) 98)
382 | TOM PETTY AND THE HEARTBREAKERS A GREATEST HITS 170 | AEROSMITH A* BIG ONES
MCA 114813 (1294;18 98) Geffen 424716 I~tesscope {12 98/18 98)

1 | LEE GREENWOOD SUPER HITS 117 | LIMP BIZKIT A’ SIGNIFICANT OTHER
1 Legacy/Columbia {Nashwilie} 67572 Sony {Nashvile) (5 98 EQ/9 98) Flip 490335*Hlnterscope (12 98/18 98)
110 | MOBY a PLAY 56 | POISON a GREATEST HITS 1986-1996
V221049 (1098/18 98) # Cap 1 54375 (7 98/11 98}
38 | AALIYAH A AGE AIN'T NOTHING BUT A NUMBER 102 | BLINK-182 A° ENEMA OF THE STATE
BlackgroundfJive 41533"/Zomba {10 98/16 98} MCA 111956 (12.98/18 98)
564 | JAMES TAYLOR ¢ GREATEST HITS 398 | CREEDENCE CLEARWATER REVIVAL A° CHRONICLE THE 20 GREATEST HITS
Warner Bros 3113 (798/11 98 Fantasy 2* {12 98,17 98)
- s¢¢ GREATEST GAINER :s: 502 | JIMMY BUFFETT a' SONGS YOU KNOW BY HEART
s * (12.98 18 98]
31 (28 | 207 | CREED &' MY OWN PRISON
==, B = glls.tjulaneLAIMIEllllA?/MEA 1298/18 98) SUBLIME
12218 | 28 | TOBY KEITH & GREATEST HITS VOLUME ONE 125 | MILES DAVIS a KIND OF BLUE
Mercury {Nashville) 558962 (11 98/17 98) Legacy/Columbia 54935CRG {7.98 EQ/11 98)
16 (15 {202 | SHANIA TWAIN ¢ COME ON OVER § 135 | AL GREEN a GREATEST HITS
| Mercury (Nashwiile) 536003 {12 98/18 98) v HIfThe Right Stuff 30800 Capital {1098 17 98]
1211|226 | ABBA &’ GOLD 5 | CHARLIE DANIELS A SUPER HITS
Polydor 517007, Universal {12 96/18 98) Epie (Nashvilte) 64182/Sony (Neshwille} (598 EQ/9 38)
190 | DIXIE CHICKS ¢ WIDE OPEN SPACES § 63 { STYX A GREATEST HITS
Monument 68145 Sony (Nashwille| {1098 EQ/17 98) ¢ A&M 530387'Un ve: 10981798}
1 | THE WISEGUYS THE ANTIDOTE 470 | ELTON JOHN GREATEST HITS
i IdealyMammoih 810015 /Hollywood {14 98 CD) # Rockeyisiand 512532/1DJMG 6 98/1198)
142 | KID ROCK @* DEVIL WITHOUT A CAUSE 186 | SADE A° THE BEST OF SADE
" Top Do/l wva Attamic 83119°/AG (12 98/18 98) & Epic BS&BL‘\?Q& EQ/18 98)
i 141 | GODSMACK A GODSMACK

@ Albums ath :he greatest sales gains this week Catalog albums are 2-year-old titles that have fallen below No 100 on The Billboard 200 or reissues of akler albums. Total Weeks column reflezts combined weeks title has appeared on The Bilboard 200 and Top Pop Catalog Atbums. @ Recarding Industry Assn Dt America (RIAA) certification for net ship
ment of 500.CHO album units {Gold) A RIAA certification for net shipment of 1 million units (Platinum) @ RIAA certification for net shipment of 10 million unnts {Dramond). Numeral folloveng Platinum or Diamond symbol indicates album’s multi-platinuin level. For boxed sets, and double albums with a running time of 100 minutes or mare, the RIAA muttiplies
shipments kv the number of discs and/or tapes. RIAA Latin awards: «» Ceruficanon for net stupment of 100,000 uns {Oro). = Certification of 200,000 units {Platina) Certification of 400,000 u-wts (Multi-Platino). “Astensk indicates vinyl LP is availabiz. Must tape prices, and CD prices for BMG and WEA labels, are suggested bists. Tape prices marked EQ,
and all other CD prices, are equivalent pnces, which are projected from wholesale prices. Greatest Ganer Shaws chart's largest unit increase. # indicates past Heatseeker titfe. © 2001, Billboarc/BP* C: , and S S inc
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) Artist Index.

Chart Codes:

—ALBUMS —

The Billboard zoo (B20o)
Blues (BL)

Classical (CL)

Classical Crossover (CX)
Contemporary Christian (€CC)
Country (CA)

Country Catalog (CCA)
Electronic (EA)

Gospel (GA)

Heatseekers (HS)
Independent (IND)

Internet (INT)

Jazz (2)

Contemporary Jazz (C})
Latin Albums (LA)

Latin: Latin Pop (LPA)

Latin: Regional Mexican (RMA)
Latin: Tropical/Salsa (TSA)
NewAge (NA)

Pop Catalog (PCA)
R&B/Hip-Hop (RBA)
R&B/Hip-Hop Catalog (RBC)
Reggae (RE)

World Music (WM)
~SINGLES—

Hot 100 (H100)

Hot 100 Airplay (HA)

Hot 100 Singles Sales (HSS)
Adult Contemporary (AC)
Adult Top 4o (A40)

Country (CS)

Dance/Club Play (DC)
Dance/Sales (DS)

Hot Latin Tracks (LT)

Latin: Latin Pop (LPS)

Latin: Regional Mexican (RMS)
Latin: Tropical/Salsa (TSS)
R&B Hip-Hop (RBH)

R&B Hip-Hop Alrplay (RA)
R&B Hip-Hop Singles Sales (RS)
Rap (RP)

Mainstream Rock (RO)
Modern Rock (MO)

Top 40 Tracks (T40)

Rankings from biweekly charts are listed in
italics during a chart's unpublished week.

112: B200 79; RBA 53; H100 19, 61; HA18, 55; RA
25,27; RBH 25,30; T4017
2Pac: B200 174; RBA 70; RBC 6, 7, 9, 14
3 Doors Down: B200 127; A40 11; H100 30; HA 32;
RO 22; T4019
3LW: HSS 68
e =

Aaliyah: B200 10; INT 19; PCA 1, 15; RBA 5; RBC 1,
2; H100 25, 99; HA 25; RA 7; RBH 8; TSS 31

Abba: PCA 20

Abigail: DC 34

AC/DC: PCA 36

George Acosta: EA 10; HS 28; IND 19

Yolanda Adams: CC 18, 32; GA 5, 10, 40; RBA 100

Adema: MO 14; RO 17

Trace Adkins: CS 19

Aerosmith: PCA 37,38

Afro Celt Sound System: HS 34; WM 1; A4027

Afroman: B200 17; RBA 14; H100 38; HA 41; HSS
56; MO 26; RA 50; RBH 46; RP 19; RS 42;
T4035

Pepe Aguilar: IND 4o0; LA 16; RMA 10; LPS 10; LT
2, RMS 4

Christina Aguilera: B200 199; IND 12; LA 39; LPA
16

ALC: GA19

Alegres De La Sierra: LT 29; RMS 16

Ley Alejandro: LPS 25; LT 50

Alice In Chains: B2oo 170

Alien Ant Farm: B20o 22; H100 39; HA 40; MO 2;
RO 23

All; IND 45

Gary Allan: CA 36; CS 26

Allure: HSS 11; RBH 59; RS 13

Herb Alpert: C) 20

Amber: DC9

American Head Charge: HS 49

American Hi-Fi: H100 85; T40 39

Amethystium: NA 7

Sunshine Anderson: RBA 87; RBH 84

Jessica Andrews: B200 175; CA 24; AC 26; CS 40

Los Angeles Azules: B200 178; HS 5; LA 2; RMA1

Los Angetes De Charlie: LA 54; RMS 38

Anonymous 4: CL13

Marc Anthony: LA 57; TSA 6

Marc Antoine: C) 22

India.Arie: B200 69; RBA 36; A40 37; RA 48; RBH

55
Ricardo Arjona: LA 10, 72; LPA 4; LPS 28; TSS 23
Louis Armstrong: )Z 17
Joe Arvoyo: TSA 13
ATB: EA 10; HS 28; IND 19; DC 22

Aubrey: DC 2

Avalon: CC 10

Avant: RS 50

Ramon Ayala: LT 19; RMS 10

Ramon Ayala Y Sus Bravos Del Norte: LA 31; RMA
17

Ayana: H100 90; RA 29; RBH 31

Azul Azul: LA 35; LPA 14; DC 26; HSS 31

- - B ™ ad

Baby: H100 96; RA 38; RBH 39

Babyface: B20o 25; RBA 8; H100 98; HSS 14; RA
39; RBH 43; RS 12

Backstreet Boys: AC 7; H100 93

Bad Azz: RBA 48

Bad Boy Bill: EA 15; IND 32

Erykah Badu: A40 24

Baha Men: IND 37; WM 2

David Ball: CS 34

Marcia Ball: BL 12

Bamada: WM 10

Banda El Limon: LT 39; RMS 21

Banda El Recodo: LA 23, 69, 71; RMA12; LT 7;
RMS 2,12

Banda Machos: LA 59

Banda Maguey: LA 75

Buju Banton: RE9

Barenaked Ladies: A40 15

Basement Jaxx: DC 27

BBMak: AC 18

The Beatles: B20o 124

Beenie Man: RE 7

Joshua Bell: CX 12

Tony Bennett: )Z 25

Better Than Ezra: A40 14

Big Kahuna: JZ 19

Big Lew BKA Popeye Reds: HSS 24; RBH 8o; RP
3;RS8

Bilal: B200 109; RBA 30; HSS 41; RA 49; RBH 51;
RS 54,71

Bjork: B20o 51; EA 2; INT 12

Clint Black: CS 54

Black Eyed Peas: HSS 69

Black Rob: H100 60; HA 54; RA 26; RBH 26

The Black Crowes: RO 31

Terence Blanchard: JZ 10

Memphis Bleek: RBH 88

Blessed: CC 31; GA9; IND 31

Mary ). Blige: B20o 12; RBA 3; RBC 8, 10; H100 8;
HA 7; HSS 67; RA 3; RBH 4, 93; RS 37; T40
27

The Blind Boys Of Alabama: GA 26

Blink-182: B200 67; PCA 41; MO 21, 22

Andrea Bocelli: CL1, 2

Bon Jovi: PCA 27

Bond: CX 3; HS 22

Krayzie Bone: B200 76; RBA 31

Michelle Branch: B200o 94; A40 10; H100 31; HA
33; T4014

Rick Braun: () 18, 24

Michael Brecker: JZ 23

Jim Brickman: NA 11; AC13

Sarah Brightman: CX 6, 15; DSA 16; HSS 74

Chad Brock: CS 47

Brooks & Dunn: B200 114; CA11; CCA 8;CS 3;
Hio0 35; HA 31

Garth Brooks: CCA 20

Brotha Lynch Hung: B200 121; RBA 35

Foxy Brown: B200 95; RBA 26; RA 54; RBH 57

Junior Brown: CA 68

Shannon Brown: CS 53

Jimmy Buffett: PCA 43

Bush: MO 17; RO 13

Busta Rhymes: H100 100; RA 37; RBH 40

Apostle Thomas Isaiah Butler: GA 35

Butthole Surfers: MO 25

Tracy Byrd: CA 38; CS 30

o € =

Athena Cage: HSS 43; RS 45

Chris Cagle: CA 34; HS 23;CS 57

Cake: B200 80; A40 34; MO 20

Maria Callas: CL1y

The Calling: HS 30; A40 26

Cameo: DC 50; DSA13; HSS 5

Los Caminantes: LA 46

Blu Cantrell: B200 46; RBA 24; H100 4; HA 3; HSS
66; LPS 30; RS 51; T40 3; TSS 15

Mariah Carey: B200 7; INT 13; RBA 6; STX 1; AC
21; DC 50; DSA 13; HSS 5; RA 58; RBH 65,
66; RS 5

Guiliano Carmignola: CL4

Mary Chapin Carpenter: CA 46

Rodney Carrington: CA 48

Kurt Carr: CC 24; GA 7; HS 46

Kurt Carr Singers: CC 24; GA 7; HS 46

Jeff Carson: CA 43; HS 47; CS 20

Aaron Carter: B200 41,133

Case: RBA 84; H100 23; HA 23; HSS 54; RA 9;
RBH 10; RP 12; RS 30, 62

Johnny Cash: CCA 11

Eva Cassidy: INT 24; PCA11

Tommy Castro Band: BL 5

C-BO: B200 121; RBA 35

Ceevox: DC 31

Manu Chao: LA 22; LPA 10

Chayanne: LPS 37

The Chemical Brothers: DC 25; DSA g; HSS 42

Kenny Chesney: B2oo 90; CA 7; CS 23

El Chichicuilote: LA 49

Chocolate: LPS 35; LT 45

Charlotte Church: CX 10

Cirque Du Soleil: WM 3

City High: B200 87; RBA 82; H100 43; HA 49; RA
42; RBH 49; T40 21

Eric Clapton: BL 2; AC 15

Jameson Clark: CS 60

Roland Clark: DSA 22

Jimmy Cliff: RE 13

Linda Clifford: DC 33

Patsy Cline: CCA13,15

Rosemary Clooney: JZ 19

Club3D: TSS 18

Tammy Cochran: CA27; HS 14; CS 9

Coldplay: B200 140; A40 33

John Coltrane: )Z 8, 20, 22

Confederate Railroad: CA 69; (S 55

Conjunto Primavera: LA 24; RMA 13; LT 13, 20;
RMS 5, 11

Control: RMS 34

Coo Coo Cal: H100 97; HSS 7; RA 74; RBH 37; RP
2;RS 4

Copa Cat Pack:)Z 19

Cormega: B200 183; HS 6; IND g; RBA 41

The Comrs: AC 29

Nikka Costa: HS 19

Elvis Costello: CX 11

Costumbre: RMS 27

Deborah Cox: DC 1

Jimmy Cozier: RBA 62; HSS 27; RA 51; RBH 44; RS
33

The Cranberries: A40 30

Beverly Crawford: GA 38

Randy Crawford: ) 10

Robert Cray: BL 7

Creed: B200 108; PCA 17

Creedence Clearwater Revival: PCA 42

Cristian: LA 21; LPA g; LPS 6, 12, 15; LT 8, 28; TSS
11,32

Celia Cruz: TSA 18

The Crystal Method: B200 142; EA 4; DC16

Cuisillos De Arturo Macias: LT 34; RMS 18

Brian Culbertson: () 5

The Cult: RO 38

Mark Curry: H100 60; HA 54; RA 26; RBH 26

| D —

D12: B200 45; RBA 33; H100 94; HSS 8; RBH 90;
RP11; RS 28

Da Beatminerz: HS 31; RBA 61

Da Brat: RBH 65; RS 5

Daft Punk: EA 5; DC 11

Gigi D’Agostino: EA 13; Hi00 92

Dennis Da Menace: RBA 96; HSS 23; RBH 94; RP
4; RS 10

Lola Damone: HSS 46; RBH 98; RP 15; RS 34

Damozel: RS 47

Charlie Daniels: CCA 7; PCA 47

The Charlie Daniels Band: CCA 6; PCA 35

James Darren: )Z 5

Darude: EA 9; HS 25; IND 18

Craig David: B200 52; RBA 42; DSA 8; Hi0017;
HA 20; HSS 12; RBH 71; RS 23; T40 10

Miles Davis: )Z 11, 12; PCA 45 ’

Days Of The New: RO 18

dcTalk: CC 40

Default: MO 39; RO 35

Def Leppard: PCA 4

Delerium: NA 10

John Denver: CCA 14

Depeche Mode: DC 8; DSA 12; HSS 58

The Derailers: CA 50

Destiny's Child: B20o 33; RBA 38; DC13; DSA 3,
14; H100 65, 83; HA 64; HSS 10, 70; RA 61;
RBH 56, 68; RS 7, 66; T40 37

Louie DeVito: IND 41

Dez: GA13; IND 38; RBA 83

Diamond Rio: CA 31; AC6

Neil Diamond: B200 117; AC 28

Dido: PCA 3; A40 17, 29; AC 5; DC 21; H100 47; HA

43

Joe Diffie: CS 36

Digital Allies: DSA 19

Disturbed: B200 39; MO 9; RO 6

Dixie Chicks: B200 137; CA 15; CCA 5; PCA 21; CS
37,56

D) Romain: DC 33

D) Screw: IND 50

DMX: RBC 12, 25; HSS 55; RA 36, 67; RBH 41, 61;
RP17; RS 38

The Donz: HSS 21; RS 18

The Doobie Brothers: B200 181

Dr. Dre: RA 49; RBH 51

Dream: B200 182; DSA 7; HSS 6; RS 24

Dream Street: B20063; IND 3

Dream Theater: B200 120; INT 7

Drowning Pool: B200 34; MO 30; RO 21

Dru Down: IND 15; RBA 81

Drunken Master: HSS 46; RBH 98; RP 15; RS 34

Dub Pistols: DC 12

Huey Dunbar: TSA 9; LPS 16; LT 21; TSS 6

Jermaine Dupri: HSS 53; RA 53; RBH 45; RP14;
RS 32

Rocio Durcal: LA 64; LPS 27; LT 44

Bob Dylan: B20o 5; INT1

Dynamix: DC 24

-_— E -

Eagles: PCA 26
Kurt Elling: )Z 24

Missy “Misdemeanor” Elliott: B20o 47; RBA 29;
H1o00 15; HA 13; RA 12, 40; RBH 12, 42; T40
26

Richard Elliot: C) 2

Empty Mynd: RP 24; RS 57

Enya: B20019; INT9; NA1; PCA 2; A409; AC1;
H10018; HA17; T4015

Esthero: DC 48

Melissa Etheridge: B200 148; A40 32

Faith Evans: RA 24, 32; RBH 27, 35

Rev. Clay Evans And The AARC Mass Choir: GA 17

Sara Evans: B200 144; CA 16; CS 41

Eve 6: A40 13; H100 59; HA 53; T40 30

Eve: B200 101; RBA 80; H100 9; HA 8; RA 42, 46;
RBH 49, 50; T40 4

Nina Eve: DC 24

Cesaria Evora: WM g

Exhale: HSS 29; RBH 86; RS 9

-_— F ]

Fabolous: B200 4; RBA 2; H100 29; HA 27; RA 15,
43; RBH 15, 48; RS 69

Faithless: DC 46, 49

Jody Farias: LT 19; RMS 10

Fat Joe: RA 64; RBH 74

Alejandro Fernandez: LPS 18; LT 22; RMS 31

Vicente Fernandez: HS 48; LA 8, 20; RMA 5, 11; LT
9; RMS 3

FFH: B200163; CC6

La Firma: RMS 24

First Choice: DC 18

Cevin Fisher: DC 3

Five For Fighting: B20o 82; A40 7; H10053; HA
52; T40 25

Ben Folds: B200 42; INT 11; MO 32

Luis Fonsi: TSS 25

Willa Ford: B200 179; DSA 5; H100 64; HSS 22;
T40 36

Jeff Foxworthy: CA 59

Russ Freeman: C) 16

Fuel: B200 58; A40 23; H100 80; MO 36; RO 29

Nelly Furtado: B200 35; A40 16; H100 34; HA 39;

T4018
—— G L}

Juan Gabriel: LPS 13, 14; LT 12, 18; RMS 25

Peter Gabriel: A40 27

Gaelic Storm: WM 4

Jeffrey Gaines: IND 43; A40 31

Bill & Gloria Gaither And Their Homecoming
Friends: CC 25

Galactic: () 8

Gangsta Blac: HS 36; IND 20; RBA 74

Gangsta Boo: B200 158; RBA 45

Marvin Gaye: RBC 19; H100 89; RA 28; RBH 28,
92

El General: LA 65; TSA 7

G’Fellas: IND 44; RBA 75

Angeta Gheorghiu: CL7

Ghostface Killah: RBH 85; RS 63

Bebel Gilberto: WM 7

Vince Gill: CCA 23

Billy Gilman: CA 42, 44

Ginuwine: B200o 37; RBA 15; H10013; HA 10; RA 1;
RBH 3; RS 56

Gipsy Kings: LA52; WM 8

Gisselle: TSS 36

Godsmack: B20o 149; PCA 24; MO 38; RO 12, 14,

19
Gorillaz: B20o 21; INT 22; H100 57; HA57; MO 7
Stone Gossard: HS 37
John Got'ti: RP 23; RS 55
El Gran Combo: TSS 12
David Gray: B200 103
Macy Gray: A40 24; HSS 69
James Grear & Company: GA 31
Al Green: PCA 46; RBC 3
Green Velvet: DC 30
Lee Greenwood: CA 66; CCA 1, 2,12; PCA 8, 13; AC
12; CS16; H10016; HA 14
Pat Green: CS 49
Andy Griggs: CS 22
Groove Armada: HS 15
Grupo Bryndis: B200 198; HS 12; LA 4; RMA 3;
RMS 40
Grupo Exterminador: LA 25; RMA 14
Grupo Mojado: RMS 28
Grupo Niche: TSA13
Grupomania: TSS 27
Guardianes Del Amor: LA 66
Juan Luis Guerra 440: TSA 10; LPS 39; TSS 37
Guns N’ Roses: PCA 33
Amaury Gutierrez: LPS 33
Buddy Guy: BL 1
-

James Hall & Worship And Praise: GA 23

Fred Hammond: GA 25

Handsome Devil: MO 27

Gabriel Hardeman Delegation: GA 27

Lisa Hartman Black: CS 54

Tramaine Hawkins: GA 6; HS 43

Pastor Woodrow Hayden And Shiloh: GA 16; IND

49

Oscar A, Hayes & Abundant Life Fellowship: GA
28

Hayseed Dixie: CA 75

Heatwave: DC 35

Don Henley: AC 17

Henrik: LT 43; TSS 34

Eddy Herrera: TSS 26

Hi-Tek: RA 71; RBH 77

John Hiatt: B200 89; IND 4; INT 4

Elder Jimmy Hicks And The Voices Of Integrity:
GA18

Faith Hill: B2oo 164; CA 21; CCA 22; AC 2; CS 35,
45, 46; H1o0 75; HA 72

Pat Hodges: DC 32

Billie Holiday: )Z 18

Steve Holy: CA 67; CS 32

Whitney Houston: H100 50; HA 45; RA 47; RBH
54; TSS 38

Rebecca Lynn Howard: AC 13

Los Humildes: RMS 30

Los Huracanes del Norte: LA 70; RMS 39

sum ] wee

Enrique iglesias: H100 44; HA 44; LPS 4; LT 10;
T4033

lio: DC 43

Incubus: B200 104; A40 6; H100 22, 73; HA 21, 70;
MO 3;R07;T4013

Information Society: DC 17

Intocable: LA 32, 58; RMA18; LT 48; RMS 23, 29

Ronald Isley: B2oo 26; RBA 10; H100 24; HA 24;
RA 6; RBH 7

The Isley Brothers: B20o 26; RBA 10; H100 24;
HA24; RA6;RBH 7

ismael Miranda: TSS 28

-_— J -_—

Michael Jackson: H100 14; HA 15; RA16; RBH 17;
T40 20

Alan Jackson: B20o 129; CA14,55; CCA17;CS 2;
H100 40; HA 35

Janet Jackson: B2oo 50; RBA 50; RBC 13; A40 28;
H100 7; HA 16; HSS 2; RBH 33; RS 2; T40 8

Jadakiss: B20o 32; RBA 13; RA 35, 49, 68; RBH
36,51,72; RS 72

Jagged Edge: B200 49; RBA 28; DSA 1; H100 3;
HA 6; HSS 1; RA 10, 72; RBH 1, 83; RS 1; T40
12

Jaguares: LA 28; LPA 11

Jaheim: B2oo 99; RBA 27; H100 74; HA 71; RA 20;
RBH 21; RS 52,73

Jailbird: RP 16; RS 36

Bishop T.D. Jakes & The Potter's House Mass
Choir: GA14

Boney James: (] 24

Etta James: BL 14; )21

Jamiroquai: B200 44; EA1; INT 20; DC 5

Jarabe De Palo: LPS 38; TSS 33

Jay-Z: B200 1; INT 23; RBA 1; RBC 4; H100 10; HA
9; HSS 15, 19; RA 5, 41, 60; RBH 5, 38, 67; RP
7:RS15,27; T40 32

Wyclef Jean: HSS 34; RS 41

Alih Jey: LPS 36

Jose Alfredo Jimenez: LA 34, 41; RMA 19

Jimmy Eat World: B20o 141; MO 24

Joan Borysenko: CL 8

Jodeci: RBC 20, 22

Elton John: PCA 49; AC 16

Carolyn Dawn Johnson: B2oo 152; CA17;CS §;
H1o0 67; HA 62

Jack Johnson: IND 27

Syleena Johnson: RBA 93

Jonell: RA 71; RBH 77

George Jones: CS 58

Sumi Jo:CL12

Joumney: PCA 28

Joyce Cooling: () 17

Juanes: LA 36; LPA 15; LPS 24; LT 47; TSS 14

The Judds: CCA 21

Jump s: CC23; HS 44

Juvenile: B20o 27; RBA 11; RBC 5; H100 71; HA 69;
RA 22; RBH 23; RS 64

-_ K-

Kaci: HSS 75

Anthony Kearns: WM 6

Ronan Keating: HSS 73

John P. Kee: GA 22

Robert Earl Keen: B200 111; CA10; HS 1; INT 2

Toby Keith: B200 29, 169; CA 2, 23; CCA 3; PCA
18; CS 7, 25; H100 54; HA 48

Kelis: RA 54; RBH 57

R. Kelly: B200 106; RBA 37; RBC 24; H100 48; HA
46; HSS 15; RA 14, 41, 64; RBH 14, 38, 74; RS
27,44

Sammy Kershaw: CA 73

Alicia Keys: B200 3; INT 3; RBA9; H100 1; HA 1;
LPS 40; RA 4; RBH 6; RS 53; T401; TSS 21

Kid Rock: PCA 23

B.B. King: BL 2

Frankie Knuckles: DC 20

Habib Koite: WM 10

Kokane: RA 55; RBH 63

Dave Koz: () 14

Diana Krall: INT 10; )2 7, 13

Alison Krauss & Union Station: B200 74; CA 5;
INT15

Lenny Kravitz: B200 143; MO 23; RO 28

Danny Krivit: DC 33

Kurupt: B200 155; IND 7; RBA 60

- L -
k.d. lang: B200188
Lashun Pace: GA 37
The Latin All Stars: LA 61, 67
Kenny Lattimore: RA 66; RBH 73
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Tracy Lawrence: CS 50

Leahy: WM 15

LeLe: H100 95; RA 33; RBH 34; RS 60

Melina Leon: LA 26; TSA 2; LPS 11; LT 23; TSS 4

Gerald Levert: RA 45; RBH 53

Huey Lewis & The News: AC 25

La Ley: LA 15; LPA 6; LPS 21; LT 40; TSS 22

LFO: B200 147; H100 52; HA 56; T40 23

The LFT Church Choir: GA 36

Liberacion: LA 51

Ottmar Liebert: NA12

Lifehouse: B200 93; A40 1; H100 13; HA 11; T40 7

Lil Bow Wow: B20o 180; RBA 90; HSS 61; RBH 75;
RP21;RS 48

Lil’ Flip: RBA 95

Lil Jon & The East Side Boyz: B200 123; IND 6;
RBA 40

Lil’ Kim: RA 65; RBH 76

Lil’ Mo: RBA 67; RA 43, 57; RBH 48, 62

Lil' Romeo: B2oo 85; RBA 47; RBH91; RS 74

Lil’ Wayne: RBA 88; H100 96; RA 38; RBH 39

Lil’ Zane: HSS 57; RS 68

Limp Bizkit: B20o 57; PCA 39

Linkin Park: B20o 8; INT 25; H100 84; MO 10, 15;
ROS8, 33

Johannes Linstead: NA 6

Lit: MO 13; RO 32

Live: MO 29; RO 11

LL Cool ): RBH 89; RP18; RS 39

Lonestar: B200 78; CA 6; CCA9; AC 22; (518, 21

Long Beach Dub Allstars: B200 59

Cachaito Lopez: LA 74; TSA 8; WM 12

Jennifer Lopez: B200 15; RBA 16; DSA 6; H100 2;
HA 2; HSS 38; RA 2; RBH 2; RS 19; T40 2

Pete Lorimer: DC 35

The Love Doctor: IND 39; RBA 76

Love Selective: DC 47

Patty Loveless: CA 40

Nick Lowe: IND 36

Ludacris: B200 131; RBA 69; H100 41; HA 38; RA
19; RBH 19, 65; RS 5

Ludacris: RBH 89; RP 18; RS 39

Richard Luzzi: DSA 19

— M ]

M&S Presents The Girl Next Door: DC 28

Mack 10: H100 96; RA 38; RBH 39

Kelli Mack: HSS 28; RS 17

Madison Avenue: DC 39

Madonna: B20o 115; PCA 30; DSA 10, 17, 23; HSS
45,63, 71

Mark McGuinn: CA 51; CS 28

Cheb Mami: DSA 24

Victor Manuelle: TSA 19; LT 41; TSS 5

Eric Marienthal: C) 19

Bob Marley: PCA 9; RBC 16; RE 6

Bob Marley And The Wailers: RE 1

Damian Jr. Gong Marley: RE 2

Marsha: DSA 21

Ricky Martin: LA 40; LPA17

Rogelio Martinez: RMS 15, 35

Mary Mary: B200173; CC7; GA2; RBA71

matchbox twenty: B200 128; A4018, 20, 25; AC 3

Keiko Matsui: C) 3

Dave Matthews Band: B200 72; A40 4; Hioo 28;
HA 28; MO 40; T4016

Kevin Max: CC 29

Maxwell: B200 14; RBA 4; RBC 18; H100 42; HA
36; RA11; RBH 11

Yo-Yo Ma: CL 3

Martina McBride: CS 15; Hio0 86

Lila McCann: CA 72

Delbert McClinton: BL 6; CA 62

Donnie McClurkin: B200 130; CC 4; GA1; RBA 46

Brian McComas: CS 51

Liz McComb: GA 21

Susannah McCorkle: )Z 6

Reba McEntire: CA 71; CS 11; Hi00 70; HA 66

Tim McGraw: B200o 60, 107; CA 4, 9; CS 6, 33;
Hio0 51; HA 47

Brian McKnight: B200 18; RBA 7; H100 66; HA 61;
RA18; RBH 20

John Mellencamp: PCA 31; A40 37

Roy D. Mercer: CA 56, 58

Mercury Rev: HS 17

MercyMe: CC 20; HS 40

Mesh: RO 37

Jo Dee Messina: CA 30; AC 24; CS 33

Metallica: PCA 6

Methrone: HS 13; IND 13; RBA 43

Edgar Meyer: CL 3

Mickey: H100 96; RA 38; RBH 39

Luis Miguel: LA 73

Christina Milian: DC 14; H100 33; HSS 3; RBH 58;
RS 6; T40 40

Marcus Miller: C) 6

Ronnie Milsap: CA 65

Kylie Minogue: DC 29

Rob Mirage: DC 42

MixMaster Mike: IND 46

Moby: PCA 14; HSS 62

Mona Monet: DC 3

Jane Monheit: IND 30; JZ 2,16

Ricardo Montaner: LA 33; LPA13; LPS 9, 20; LT
25, 35; TSS 10, 40

Dr. Ed Montgomery: GA 19

Montgomery Gentry: CA 28; (5 38

Mandy Moore: B200 165

Morcheeba: EA 14; IND 28

Lorrie Morgan: CA 73

Brandy Moss-Scott: HSS 33; RS 21

Mr. Cheeks: RA 52; RBH 52; RP 25; RS 58

Mr. Spitflame: HS 41; IND 22; RBA 64

Mr. Vegas: RE 5

Mudvayne: B200 171; RO 40

Nicole C. Mullen: B200151; CC5; HS 3

Samantha Mumba: HSS 25

Ricky Munoz: RMS 24

Anne Murray: CA 49

Keith Murray: RBH 89; RP 18; RS 39

Musiq Soulchild: RBA 65; H100 90; RA 29; RBH
3

Mystic: HS 33; RBA 85

Mystikal: RA 58; RBH 66

e [N e

Nate Dogg: H100 29, 41; HA 27, 38; HSS 53; RA
15,19, 53; RBH15, 19, 45; RP 14; RS 32, 69

Dave Navarro: MO 37

Ednita Nazario: LPS 22; LT 38; TSS 13

Luna Negra: NA 12

Frankie Negron: LA 56; TSA 5; LT 49; TSS 8

Nelly: B200 53; RBA 52; DSA1; Hi00 3; HA 6;
HSS 1; RA 10, 56; RBH 1, 60, 81; RS 1, 65; T40
12

Willie Nelson: CCA16

The Neptunes: RA 75; RBH 87

New Found Glory: HS 32

New Life Community Choir: GA 22

New Order: DC 6; DSA 4; HSS 37

Newsboys: (C 33

Olivia Newton-John: B2oo 150

Nickel Creek: B200 196; CA 25; HS 11; IND 11

Nickelback: B200 2, 190; HS 9; INT 5; H100 58;
HA51; MO 1; RO

Stevie Nicks: B200 172; DSA 25

Tito Nieves: LPS 31; LT 33; 7SS 3

Nirvana: PCA 32

Nivea: HSS g; RS 29

Noelia: LPS 26

Nonchalant: HSS 24; RBH 80; RP 3; RS 8

Noreaga: RA 73; RBH 79

The Notorious B.I.G.: RBC 23

No Use For A Name: IND 35

*N Sync: B200 16; AC 8; Hi00 63; HA 67; T40 31;
TSS 20

La Nueva Patrulla 15: TSS 19

Nydia: LPS 14; LT 12; RMS 25

t— o -_—

Paul Oakenfold: EA 7; HS 21; IND 16

Mark O’Connor: CL3

The O’Jays: RA 70; RBH 82

Old Friends Quartet: CC 30

Jamie O’Neal: CA 33; HS 18; CS 17, 39; H100 69;
HA 65

Orbital: EA 8; HS 24; IND 17

El Original De La Sierra: LA 29; RMA 16; LT 36;
RMS 19

Los Originales De San juan: LA 14; RMA 9

Original P: HSS 50; RBH 99; RP 6; RS 14

Ozzy Osbourne: RO 2

0-Town: B200 113; AC 10; DSA 2; Hi00 26; HA 30;
HSS 17; T40 24

OutKast: B2oo 195; RBA 97

Ozomatli: B200 138; HS 2; LA 1; LPA1

— P -a

Petey Pablo: H100 49; HSS 4; RA 31; RBH 18; RP
1,RS 3

Lindsay Pagano: HSS 13

Jennifer Paige: A40 35

Palomo: LA 11; RMA 7; LT 3; RMS1

Paola & Chiara: DC 38

Twila Paris: CC 21

Dolly Parton: CA 63

Brad Paisley: CA 32; CS 29

Pastor Troy: RBA 68

P. Diddy & The Bad Boy Family: B200 48; RBA 23

Pennywise: IND 21

Pesado: LT 42; RMS 22

Pet Shop Boys: DC 23

Andrew Peterson: CC 27; INT8

Tom Petty And The Heartbreakers: PCA 12

Kelly Joe Phelps: BL 11

The Philadelphia Experiment: )Z 14

Phillips, Craig And Dean: CC 26

Philly’s Most Wanted: RBA 92; RBH 96

Pink Floyd: PCA 10

Alexandre Pires: LPS 19; LT 31

Play: HSS 40

Plus One: CC 22

P.0.D.: B200 6; CC1; INT 16; MO 16; RO 16

Point Of Grace: CC 11

Poison: PCA 40

lan Pooley: DC 48

Larry Poteat: HSS 48; RP13; RS 31

Jesse Powell: RBA 72; RA 69; RBH 78

Po’ White Trash And The Trailer Park Symphony:
HSS 30; RBH 95; RP 5; RS 11

Pras: HSS 60

Julio Preciado Y Su Banda Perla Del Pacifico: LT
37; RMS 20

Elvis Presley: B200 153

Primer 55: HS 50

Celeste Prince: DC 37

Prince: B200 119

The Product G&B: HSS 34; RS 41

Project Pat: RBA 73

Psycster: RS 75

Public Announcement: RBA 63; H100 95; RA 33;
RBH 34; RS 60

Puddle Of Mudd: B20o 30; MO 5; RO 3

Puerto Rican Power: TSS 24

Puff Daddy: H100 60; HA 54; RA 26, 75; RBH 26,

87,100
Qe
A.B. Quintanilla Y Los Kumbia Kings: LA 6; LPA 2;
RMS 33
—R

Rabanes: TSS 17

Radical For Christ: GA 25

Radiohead: B200 167; HSS 36

Raekwon: RBH 85; RS 63

Rank1: DC 44

Shabba Ranks: RE 11

Rascal Flatts: CA 29; HS 16

Peter Rauhofer: DC 23

Ravin: WM 14

Collin Raye: CS 44

Ray J: RBA 99; RA 59; RBH 64

Rayvon: HSS 59

Redman: RBA 79

Regina: GA 24

Relient K: CC19; HS 39

Res: HS 26; RBA 86

Nicki Richards: DC 20

Lionel Richie: AC 19

Andre Rieu: (X 13,14

LeAnn Rimes: CA 37; CCA 24; AC 1, 27; HSS 20

The Rippingtons: C) 16

Rising Son: HSS 72; RS 61

Jenni Rivera: RMS 37

Jerry Rivera: LPS 34; LT 27; TSS9

Juan Rivera: LA 38

Lupillo Rivera: LA 9; RMA 6; LT 16, 26; RMS 7, 14

RL: RA 65; RBH 76

Robbie Rivera: DC 4

Kenny Rogers: CS 48

Tito Rojas: TSA 11

German Roman Y Su Banda Republica: RMS 36

Royce Da 5'9™: RA63; RBH 70

Paulina Rubio: HS 35; LA 7; LPA 3; LPS 5,32; LT
15; TSS 29

Ruff Endz: RBH 88

Ja Rule: B20o 96; RBA 58; RBC 17; DSA 6; H100 2,
23; HA 2, 23; HSS 38, 54; RA 2,9; RBH 2, 10;
RP12; RS 19, 30; T40 2

Tim Rushlow: CS 52

RZA As Bobby Digital: B20o 54; IND 1; RBA17

- s —

Sade: B20o 132; PCA 50; RBA 78; RBC 11; DSA18

Saliva: B20o 112; MO 28; RO 20, 24

Gilberto Santa Rosa: LA 44; TSA 3; LPS 8; LT 11;
TSS 2

Antony Santos: TSA 17

Savage Garden: AC 20

Boz Scaggs: B200 146; INT 17

S Club 7: AC 14; HSS 52

Jill Scott: B2oo 65; RBA 21; Hioo 81; RA 21; RBH
22

Joan Sebastian: IND 26; LA 12, 53; RMA 8; LT 24;
RMS13

Secret Garden: NA g

Bob Seger & The Silver Bullet Band: PCA 7

Selah: CC34

Selena: LA 42; LPA18

Sergio & Odair Assad: CL 15

Erick Sermon: H1o0 89; RA 28; RBH 28, 92

Seven Channels: RO 34

Seven Mary Three: RO 39

Shaggy: B2oo 84; RBA 91; HSS 59

Shakira: LA 43; LPA 19; LPS 1; LT 6; TSS 30

Shanokee: DC 44

SheDaisy: CCA19

Blake Shelton: B200 116; CA 12; CS 5; H100 36;
HA 37; H5518

Si Se: LA 60

Beanie Sigel: B200 184; RBA 51

Silk: RBA 77

Jessica Simpson: B200 189; H100 88; T40 38

Sizzla: RE8

Ricky Skaggs: CA 35

Skillet: CC17; HS 29

Skillz: RS 59

Slayer: B200 28; INT 18

Fatboy Slim: EA 11; DSA 22

Slipknot: B2oo 31; RO 30

Richard Smallwood With Vision: CC 16; GA 4; HS

27

Smash Mouth: A40 5; H100 45; HA 50; T40 22

Esther Smith: GA 20

Michael W. Smith: B20o 20; CC 2

Snoop Dogg: B200 62; IND 2; RBA 20, 89; RBC
15; RA 55, 65; RBH 63, 76

Soil: B200 193; HS 10; RO 26

Marco Antonio Solis: IND 29; LA 13; LPA 5; LPS 7;
LT1;RMS9

Son By Four: TSA 15

Sonicflood: CC37

Chris Soul: DC 42

Soulja Slim: IND 14; RBA 55

Soul Logic: DC19

Soul’amour: DC 41

Bubba Spanwxx: Hioo 27; HA 26; RA 13; RBH 13;
RP 20; RS 46

Britney Spears: B200 166

Chris Spheeris: NA 14

Spyro Gyra: () 13

St. Germain: C} 7

Staind: B200 13; INT 14; PCA 29; A40 8; H100 6;
HA 5; MO 8,12, 34; RO 5,10, 25; T405

Jeffrey Steele: CS 42

Gwen Stefani: H100 9; HA 8; HSS 62; RA 46; RBH
50; T40 4

Sting: DSA 24

St. Lunatics: B20o 68: RBA 39

Angie Stone: RA 62; RBH 69

Stone Temple Pilots: MO 31; RO 27

George Strait: CA 45

Styles: RA68; RBH 72; RS 72

Styx: PCA 48

Sublime: PCA 44

Sugar Ray: B20o 125; A40 3; AC 30; H100 21; HA
22;T4on1

Sugarbomb: A40 39

Sum 41: B200 36; Hio0 77; HA73; MO 4

Superb: RS 70

Supervision: RS 67

Survivalist: HSS 39; RP8; RS 16

Svala: HSS 64
System Of A Down: B200 11; PCA 34; MO 18; RO
15
_T—
Tait: CC35

Tamia: DC 7; DSA 15; HSS 35; RS 43

Tank: RBA 54; RA 44; RBH 47

Olga Tanon: LA 18; TSA 1; LPS 3; LT 4; TSS1

Tantric: B200 157; MO 33; RO g

Tata + Brando: HSS 48; RP13; RS 31

James Taylor: PCA 16

Johnnie Taylor: BL9

Tech Ngne: RBA 94

Los Temerarios: LA 27; RMA 15; RMS 26

Tesla: INT 21

Tha Dogg Pound: B20o 159; IND 8; RBA 66

Tha Eastsidaz: B20o 62; IND 2; RBA 20; RA 55;
RBH 63

Thalia: HS 20; LA 5, 50; BMA 4; LPS 29; RMS 32

That Kid Chris: DC 40

They Might Be Giants: B200 134

Third Day: CC15

Carl Thomas: RA 32; RBH 35, 85; RS 63

Dante Thomas: HSS 60

Marty Thomas: DC 45

Cyndi Thomson: B20o 126; CA13; CS 1; H100 32;
HA 29; HSS 65

Three Mo’ Tenors: CX 5

Los Tigres Del Norte: B2co 186; HS 7; IND 10; LA
3; RMA 2; LT 14; RMS 8

Tigrillos: LA 55; LT 32; RMS 17

Timbaland: H100 99; TSS 31

Aaron Tippin: CA 53; CS 43

Wayman Tisdale: C| 9

Kevin Toney: C} 23

Tool: B2oo 81; H100 72; HA 68; MO 6; RO 4

Tommy Torres: TSS 39

Tower Of Power: C) 15

Toya: B20o 187; HS 8; DSA 20; H100 56; HA 58;
HSS 26; RS 40; T40 28

Train: B20o 38; A40 2; AC 23; H100 12; HA 12; T40

9

Randy Travis: CA 52, 61

Trickside: A0 38

Trick Daddy: B20oo 40; RBA 19; H100 20; HA 19;
RA 8; RBH 9; RP 22; RS 49

Trick Pony: B200 162; CA 20; CS 13; H100 76; HSS

44

Tricky: MO 29; RO 11

Los Tri-0: LA 19; LPA 8; LPS 17; LT 30

Travis Tritt: B200 154; CA18, 70; CS 10; H100 68;
HA 63

Los Tucanes De Tijuana: LA 47; LT 17; RMS 6

Barbara Tucker: DC 15

Turk: RBA 98

Shania Twain: CCA 4; PCA19

Ronan Tynan: WM 6

Steve Tyrell: JZ 21

Tyrese: B200 135; RBA 49; H100 79; HA 75; RA
23; RBH 24

Moses Tyson, Jr.: GA 15; IND 42

v U e

U2: B200 66; PCA 5; A40 21; H100 62; HA 60; MO
35; RO 36; T40 34

UBg4o: RE 4

Uncle Kracker: B20o 77; A4012; AC 9; H100 37;
HA 34

Keith Urban: CA 41; HS 42; CS 12; H100 78; HA 74

Urban Knights: C) 1

Usher: B200 23; RBA 12; DSA 11; H100 5, 87; HA
4; HSS 32; RA17, 30; RBH 16, 29, 100; RS 22;
T406

Utah Saints: DC 36

oon Y e

Jaci Velasquez: LA 17; LPA 7; LPS 2; LT 5; TSS 16
lan Van Dahl: DSA 21
Luther Vandross: B20o 70; RBA 25; H100 91; HSS

16; RA 34; RBH 32; RS 20
Phil Vassar: CA 39; HS 38; CS 14; H100 82
Jimmie Vaughan: BL 4
Stevie Ray Vaughan And Double Trouble: 8L 13
Chuy Vega Y Los Nuevos Cadetes: LA 63
Tony Vega: TSS 35
Veggie Tunes: IND 25

Maxim Vengerov: CL11

The Verve Pipe: A40 22

Alicia Villareal: LA 37; RMA 20
Angelito Villalona: TSS 7
Carlos Vives: TSA 20

Anne Sofie Von Otter: CX 11

oo Y o
The Wailers: PCA 9; RBC16
Clay Walker: CA 64; CS 31
Hezekiah Walker: GA 36
Kim Waters: C) 11
Russell Watson: B200 191; CX 2
Weezer: B200 56; PCA 25; A40 36; MO 11,19
Gillian Welch: HS 45; IND 24
Westbound Soljaz: HSS 50; RBH 99; RP 6; RS 14
Kirk Whalum: C) 25
Whatever, Girl: DC 10
Barry White: RBC 21
The Wild Strawberries: DC 22
Hank Williams Jr.: CCA 10
Doug Williams: GA 11; IND 33
Lee Williams And The Spiritual QC’s: GA 33
Melvin Williams: GA 11; IND 33
Mark Wills: CA 26; CS 24
Andre Wilson: RBH 96
CeCe Winans: B200 192; CC 8; GA 3, 29; RBH 97
The Wiseguys: PCA 22; A40 19; H100 55; HA 59;
T40 29
Lee Ann Womack: B200 98; CA 8; AC 4
The Word: BL8
Darryl Worley: CA 54
Chely Wright: CS 27
Finbar Wright: WM 6
Keke Wyatt: HSS 51; RS 35

-Y -
Yaire: LPS 23; LT 46
Yanni:NA 3, 4,5
Trisha Yearwood: B200 168; CA 22; CCA18; CS 4;
H100 46; HA 42
Pete Yorn: B200 161; HS 4; A40 40
The Young Millionaires: HSS 49; RP 9; RS 25
Young Phantom: HSS 47; RP 10; RS 26

-z-
Zoegirl: CC38

-~SOUNDTRACKS -

Ally McBeal: For Once In My Life Featuring
Vonda Shepard: STX 23

American Pie 2: B200 43; STX 3

Captain Corelli’s Mandolin: CX 4

Coyote Ugly: B200 55; CA 3; STX 4

Crouching Tiger, Hidden Dragon: CX 8

Down From The Mountain: B20o 156; CA 19;
STX 15

Duets: STX 24

Exit Wounds — The Album: B200 185; STX 18

The Fast And The Furious: B200 118; STX 14

Finding Forrester: JZ 15

Grease: STX 21

Hannibal: CX 9

Hardball: B20o 86; RBA 44; STX 7

Josie & The Pussycats: B200 200; STX 20

Kingdom Come: GA 30

Lara Croft: Tomb Raider: EA 12

Love & Basketball: IND 47

Moulin Rouge: B20o 88; STX 8

O Brother, Where Art Thou?: B200 24; CA1;
INT6; STX 2

Pearl Harbor: B2oo 177; STX 17

The Princess Diaries: B200 91; STX 9

Remember The Titans: STX 22

Rock Star: B200 102; STX 11

Romeo Must Die — The Album: STX 25

Rush Hour 2: B20o 110; RBA 57; STX 13

Save The Last Dance: B200 105; STX 12

Shrek: B200 100; STX 10

Songcatcher: CA 60

Spongebob Squarepants Original Theme
Highlights: B200 176; STX 16

Sweet November: B200 194; STX 19

Tae-Bo Inspirational: Walk By Faith...Not By
Sight: GA12; IND 34

Tortilla Soup: WM 9

Training Day: B20o 64; RBA 22; STX 5

Where The Heart Is: CA 74

Woman On Top: WM 11

- VARIOUS ARTISTS ~
on The Billboard 200
Classical Hits: 75
Non Stop ‘90s Rock: 139
Now 6:83
Now7:9
Ozzfest 2001: The Second Millennium: 145
Songs 4 Worship — Shout To The Lord: 73
The 4ast Side: 97
The Prayer Of Jabez: Music... A Worship Expe-
rience: 197
The Source Hip-Hop Music Awards 2001: 61
Totally Dance: 136
Violator The Album V2.0: 160
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gl s oClel [Viodern Rock Tracks..

z &
LR ES TITLE Imprint/Promotion Label ARTIST
1 HOW YOU REMIND ME sssdnmes Nickelback
2 SMOOTH CRIMINAL  NewNoue Alien Ant Farm «)
3 | WISH YOU WERE HERE  immonaftec Incubus
4 FAT LIP isisncinime Sum 41 o
7 CONTROL  fiaesGationtnterscare Puddle Of Mudd <)
6 SCHISM  Tool DissectionalVolcano Tool
S CLINT EASTWOOD Virgn Goriilaz j
3 FADE Potieasakic Staind <
8 DOWN WITH THE SICKNESS GantRepnse Disturbed -;J
CRAWLING  warner 8ros Linkin Park «f
ISLAND IN THE SUN  Gefieneerscope Weezer |
IT'S BEEN AWHILE Aptierakes Staind
LIPSTICK AND BRUISES 0wty MarmniACA Lit
GIVING IN s Adema )
IN THE END  waner s Linkin Park «
ALIVE  aantc P.0.D. o
SPEED KILLS anae Bush
CHOP SUEY  amencanCoumbia System Of A Down <
HASH PIPE Geteninrscasn Weezer o
SHORT SKIRT / LONG JACKET coume Cake o
STAY TOGETHER FOR THE KIDS wca Blink-182
THE ROCK SHOW wca Blink-182 wpf
2 | DIGIN viga Lenny Kravitz
12 | BLEED AMERICAN o0iamworks Jimmy Eat World «f
7 | THE SHAME OF LIFE sursoyvobmwood Butthole Surfers
7 | BECAUSE | GOT HIGH unversal Afroman o
S | MAKIN' MONEY omTy mapTingReA Handsome Devil
S | CLICK CLICK BOOM isanainme Saliva «f
8 | SIMPLE CREED RadoactveMCA Live Featuring Tricky |
10 | BODIES wacw Drowning Pool <}
4 HOLLYWOOD BITCH  avsmec Stone Temple Pilots
8 ROCKIN' THE SUBURBS ¢ Ben Folds =)
[ ASTOUNDED Mavenck Tantric <
OUTSIDE Aptiowrakes Staind
STUCK IN A MOMENT YOU CAN'T GET OUT OF  interscope U2 <l
BAD DAY ¢pc Fuel
HUNGRY  copot Dave Navarro
BAD MAGICK repubic/innerssl Godsmack
WASTING MY TIME ™ Default |

Dave Matthews Band

slesleM Adult Contemporary..

00
g3
: |8
< |2 | TITLE ImprinyPromotion Label ARTIST
NUMBER 1 1 Week
4 | 33 | ONLY TIME nopss Enya
1 18 | THERE YOU'LL BE HolmvoodWamer Bros Faith Hill
3 |47 | IF YOU'RE GONE tawatanoc matchbox twenty
5 |45 | | HOPE YOU DANCE McaNashleitnwersal Lee Ann Womack
2 | 29 | THANK YOU ansts Dido
6 7 | 22 | ONE MORE DAY ansia Nasve Diamond Rio
6 |20 | MORE THAN THAT e Backstreet Boys
8 10 | 52 | THIS | PROMISE YOU .« ‘N Sync
8 | %9 | FOLLOW ME 1op Dogavaratianne Uncle Kracker
11 [ 12 | ALL OR NOTHING 0O-Town
16 | 78 | | NEED YOU Sparrow/CaptolCurt LeAnn Rimes
GOD BLESS THE U.S.A. mcaNashwio Lee Greenwood
18 | 7 | SIMPLE THINGS wicdnom vt Jim Brickman Featuring Rebecca Lynn Howard
9 | 16 | NEVER HAD A DREAM COME TRUE a&Mirerscape SClub7
13 | 13 | BELIEVE IN LIFE duckRepnse Eric Clapton
4 21 | 4 | | WANT LOVE Rockettinversal Elton John
15 | 73 | TAKING YOU HOME wamer Bros Dan Henley
12 121 | GHOSY OF YOU AND ME kotywood BBMak
14 | 31 | ANGEL rsanainims Lionel Richle
8 19 |103| | KNEW | LOVED YOU coumbis Savage Garden
22 | 6 | NEVER TOO FAR v« Mariah Carey
26 | 4 I'M ALREADY THERE sna Lonestar
23 {10 { DROPS OF JUPITER (TELL ME) coumbia Traln
17 115 | BURN Jo Dee Messina
24 | 7 | LET HER GO AND START OVER snenone Huey Lewis & The News
25 | 8 | WHO | AM pcamiorks Jessica Andrews
27 | 3 | SOON cun LeAnn Rimes
- 29 | 6 | YOU ARE THE BEST PART OF ME coumbe Neil Diamond
28 | 8 | ALL THE LOVE IN THE WORLD 1sva/uanse The Corrs

WHEN IT'S OVER (svananc

Sugar Ray

Compiled from a national sample of airplay supplied by 8roadcast Data Systems’ Radio Track service. 100 mainstream rock sta-
tions, 77 modern rock stations, 80 adult contemporary stations and 83 adult Top 40 stations are electronically monitored 24 hours
aday, 7 days a week. Top 40 Tracks is compiled from a national sample of Mainstream Top 40, Rhythmic Top 40 and Adult Top
40 stations. The 255 Top 40Tracks stations are electronically monitored 24 hours aday, 7 days a week. Top 40 Tracks awards bul-

lets based on

in . On the

-based charts, tracks with increase in detections

THIS WEEK
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LAST WEEK
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WEEKS ON

Mainstream Rock Tracks .

TITLE Imprint/Promotion Label

HOW YOU REMIND ME fozdn oo

- NUMBER 1 1 3 Weeks Al Vmber

ARTIST

Nickelback <)

Top 40 Tracks -«

TITLE
ARTIST
Imprint/Promotion Label

LAST WEEK
WEEKS. ON

16

-
> o

NN NN W

GETS ME THROUGH &5
CONTROL  FawiessGeterninterscope
SCHISM 100 Dissecuanaivolcano

IT'S BEEN AWHILE Aptewates
DOWN WITH THE SICKNESS Ganvhepise
§ WISH YOU WERE HERE immonateoc
CRAWLING warnerBros.

ASTOUNDED Mavenck

FADE fAoflervates

SIMPLE CREED Raoswsctvetca

GREED  Repubhcinwersal

SPEED KILLS Anaric

BAD MAGICK  repubkctinmarsal

CHOP SUEY  amsncanCoiumbia

ALIVE  atannc

GIVING IN ansia

HANG ON TO THIS owposuGetieninterscope
AWAKE  Rosublicinnersal

YOUR DISEASE  iwend DG

BODIES wind-vp

BE LIKE THAT &epubhc/Umversal
SMOOTH CRIMINAL jvew Now/Dreamiorks
CLICK CLICK BOOM  ssianaDMG
OQUTSIDE riprorratec

HALO .

HOLLYWOOD BITCH  ausose

DIG IN v

BAD DAY e

LEFT BEHIND goadrunner

SOUL SINGING vz

LIPSTICK AND BRUISES 0wty Marosica
IN THE END  warer Bros

BREATHE runm

WASTING MY TIME w1

STUCK IN A MOMENT YOU CAN'T GET OUT OF interscope
MAYBE TOMORROW 1he Lavet

RISE Lavaatiannc

SLEEPWALKING Marmon

DEATH BLOOMS o NomeEoc

Ozzy Osbourne
Puddle Of Mudd <
Tool
Staind
Disturbed «|
Incubus
Linkin Park |
Tantric |
Staind o)
Live Featuring Tricky «f
Godsmack
Bush
Godsmack
System Of A Down <
P.0.D.
Adema |
Days Of The New
Godsmack
Saliva
Drowning Pool

L)

3 Doors Down
Alien Ant Farm
Saliva

Staind

Soil

Stone Temple Pitots
Lenny Kravitz

4 8 8 0 5 8

Fuel
Slipknot
The Black Crowes
Lit
Linkin Park
Seven Channels
Default
u2
Mesh
The Cult f

Seven Mary Three
Mudvayne <

4.8 4 4 8 .8 .8

FALLIN'
Ancia Keys
4

@O NUE N =W

=

H

%

L) TITLE imprint/Promotion Label ARTIST
HANGING BY A MOMENT onanweris Lifehouse
DROPS OF JUPITER (TELL ME) cormbis Train |
WHEN IT'S OVER owasinic Sugar Ray =

THE SPACE BETWEEN rca

I'M A BELIEVER 0resmWorksinterscope

DRIVE immonavEpc

SUPERMAN (IT'S NOT EASY) awarerolumbia
IT'S BEEN AWHILE riptiokvates

ONLY TIME feprise

EVERYWHERE moverck

BE LIKE THAT Repub icummersal

FOLLOW ME 105 0ogavivAdansc

HERE'S TO THE NIGHT rca

EXTRA ORDINARY Erra 0ry Goods/Beyond
FALLING FOR THE FIRST TIME fepose
TURN OFF THE LIGHT oreamworks

THANK YOU ansta
IF YOU'RE GONE
START THE COMMOTION iseaimommottvholywoos

MAD SEASON (aveadanic

STUCK IN A MOMENT YOU CAN'T GET OUT OF inrscone
NEVER LET YOU DOWN rca

BAD DAY eoc

SWEET BABY e

LAST BEAUTIFUL GIRL Lavaatance
WHEREVER YOU WILL GO rca
WHEN YOU'RE FALLING Resl woddVirgin
SOMEONE TO CALL MY LOVER viqn
HUNTER A

ANALYSE mca

IN YOUR EYES acters

| WANT TO BE IN LOVE isnioume
TROUBLE capeot

SHORT SKIRT / LONG JACKET co
THESE DAYS Eaathicipvood

ISLAND IN THE SUN Gottervinterscope
PEACEFUL WORLD coiumba

UNDER YOU wins up

HELLO rca

LIFE ON A CHAIN counta

va/Arlanbe

Macy Gray Featuring Erykah Badu

Afro Celt Sound System Featuring Peter Gabriel

John Mellencamp Featuring India.Arie

Dave Matthews Band <
Smash Mouth )
Incubus
Five For Fighting -;x{
Staind

Enya
Michelle Branch «|
3 Doors Down -;{
Uncle Kracker |
Eve 6 o
Better Than Ezra
Barenaked Ladies
Nelly Furtado
Dido
matchbox twenty
The Wiseguys
matchbox twenty
uz
The Verve Pipe

S I

8 8 8

Fue!

matchbox twenty
The Calling

Janet

Oido

The Cranberries
Jeffrey Gaines
Melissa Etheridge |
Coldplay

Cake

Jennifer Paige
Weezer o

Trickside
Sugarbomb
Pete Yorn )

4 A8 BAAN 5N

over the previous week are bulleted regardless of chart movement. A record which has been on the chart for more than 20 weeks will generally not receive a bullet, even if it regiszers an increase. Records below the top 20 are removed from the chart after 26 #4
weeks. Airpower awarded to songs appearing in the top 20 on both the BDS Airplay and Audience charts for the first time with ir creases in both detections and audience (Top 40 Tracks excluded). = Videoclip availability. © 2001, Billboard/BP! Communications o3~

I'M REAL

Jennifer Lopez Featuring Ja Rule
Epic

HIT 'EM UP STYLE (OOPS?)
3 113 181 Cantren

RedZone /Ansta

LET ME BLOW YA MIND
Eve Featuring Gwen Stetani
Ruft Ryders Arterscope

IT'S BEEN A'WHILE
5 14 istang
FAlipElekrs /EEG

U REMIND ME
7 [ 13 fusher
Arrsta

HANGING BY A MOMENT
6 | 30 |Litehouse
DreamWorks

SOMEONE rO CALL MY LOVER
8 115 | janet

Virgin

DROPS OF JUPITER (TELL ME)
9 128 |vrain

Columbia

FILL ME IN

12 |92 | craig Davis

Wildstor Allarta

WHEN IT'S OVER
Sugar Ray
Lava fAttantic

WHERE THE PARTY AT
Jagged Edge with Nelly

So Sa Det Coturibia

DRIVE

14122 incubus

tmmortal fEpic
EVERYWHERE

Michelle Braach

Maverick

ONLY TIME

26 { 7 lgnya

Reprse

THE SPACE BETWEEN
16 |16 | pave Matthews Band

RCA

PEACHES & CREAM
15 119 1492

Bad Boy /Ansta

TURN OFF THE LIGHT
Nelly Furtailo

DreamWorks

BE LIKE THAT

3 Doors Down

Republic Universal

YOU ROCK MY WORLD

251 6

13 1 4 [ Michael Jackson

Epic

WHAT VWOULD YOU DO?
20 |21 City High

Booga Baseven Anterscope

I'M A BELIEVER

17 12 | smash Mouth
OreamWorksnterscope
EVERY OTHER TIME
2319 firo

J

ALL OR NOTHING
24 118 1p.vown
J

SUPERMAN (IT'S NOT EASY)
Five For Fighting
Aware {Columbia

ONE MINUTE MAN
Missy "Misdemeanor” Elliott
The Gold AindfElekira /EEG

FAMILY AFFAIR
Mary J. Siige
MCA

1DO!!
Toya
Ansta

START THE COMMOTION
22 |10 The Wiseguys

Ideal AlammotyHotlywood
HERE'S TO THE NIGHT
30 [19 |gves

RCA

GONE:

‘N Syn¢

s

1ZZO (H.O.V.A)
37 14 | jayz
Roc-A-Fulla/Det Jam ADIMG
HERQ

Enriqua iglesias.
Intersccpe

2717

28 1S

3113

2919

334

STUCK IN A MOMENT YOU CAN'T GET OUT OF

uz
Intersce po

BECAUSE | GOT HIGH
Afroman
Unevens al

| WANNA BE BAD
32 112 | wila Fore
Lava /Allantc

EMOTION
Destiny's Chilid

Colura

IRRESISTIBLE
Jessica Simpson

Columoim

FLAVOR OF THE WEAK
35 116 | amencan Hi-R
Islan¢ DIMG

AM TO PM
Chnittina Milian
Del Sl ADIMG

34 |22

38 13
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TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

Ahcta Keys (J}

X
o |
s |
(L
I
=}
(1)
2
3
4
S
[}
)
8
Q.
11
12
13
Ga)]

I'm Real

Jennre: Lope2 Feat Ja Rule (Epic)

Hit 'Em Up Style (Dops!)
Blu Cantrell (RedZone/Arista)

U Remind Me

Usher {Anista)

It's Been Awhile

Stad (Rip/Elektra/EEG)

Where The Party At

Jagged Edge With Nelly {So So Def/Columbia)
Family Affair

Mary J Blige MCA}

Let Me Blow Ya Mind

Eve Feat Gwen Stefan! [Ruff Rydersflmerscopel
lzzo (H.O.V.A}

Jay-Z {Roc-A-Fella/Det JanvIDIMG)
Differences

Ginuwine (Epec}

Hanging By A Moment
Litehouse {DreamWorks)

Drops Of Jupiter {Tell Me)
Tram (Cotmbia)

One Minute Man

Massy Mizdemeanor” Ellort {The Gold Mind/Elaktra/EEG)
God Biess The USA

Lea Grasnwood (MCA Nashwilel

You Rock My World

Michael Jackson (Epic)

Someone To Call My Lover
Jarat (irgio}

Only Time

Enya {Repnise)

Peaches & Cream

112 {Bad Boy/Ansta)

I'm A Thug

Trick Daddy (Slip-N-Slide/Atiantic}

Fill Me In

Crag Dawd {(Witdstar/Atlantic)

Drive

Incubus {ImmortaVEpic)

When It's Over

Sugar Ray (Lava/Atlantic)

Living It Up

Ja Rue Foat Case {Murder Inc /Def JanviDIMG)
Contagious

The tsfay Brothers {DreamWorks}

Rock The Boat

Aslivah {Blackaround)

Billboard

THIS WEEK

¥

L
O
|
-t
o
o

A

rplay..

LAST WEEK

NN W
(S I I

FIVE FOR FIGHTING

featuring John Ondrasik

TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

Where The Party At 2V RsaNG )
Jagoed Edge Vvith Nelly {So So Det/Cotumbia)

Superman (It's Not Easy) : |8
from the debut album */ T " g g
@ 1|

Billboard Modern Adult Chart #6* > I
Billboard Top 40 Adult Chart #7* — I
Billboard Adult Alternative Chart #11* () ERES
Billboar® Top 40 Mainstream Chart #38* 4 |8
6 SN

#82* on Billboard Top 200 Album Sales Chart 7 I8
(#1 Heatseeker on 8/29) M 6 13

A Top 10 Inside [[f1792] video . 181 ::
HEADLINING TOUR NOW 1047

Rosie O’Donnell appearance 10/10 ° i
Hundreds of heartfelt e-mails pouring in "

from fans across the country 14 iiS

16 (27

17 |11

15 {11

12117

@ — |1

M 19 | 56

oy 2306

18 (17

G3)

el — | 1

D] — |1

Someone To Call My Lover
Janat (Virgin}

AM To PM

Chnstna Miian (Def SoulIDIMG}
Raise Up

Patey Pablo {Jve}

Loverboy

Marish Carey Feat Cameo {Virgin)
This Is Me

Dream {Bad Boy/Ansta)

My Projects

Coo Coo Cal finfinte/Tommy Boy}
Purple Hills

D12 {Shadyfintarscope)

Don't Mess With The Radio
Nea (el

Bootylicious

Destiny's Chuld {Columbia)

Enjoy Yourself

Alture {MCA}

Fill Me In

Craig David {V#idstar/Atlante)
Everything UR

Undsay Pagano (Warner Bros.}
There She Goes
Babyface {Ansta}

Fiesta

R Kelly Feat Jay-Z el

Take You Qut

Luther Vandross {J}

All Or Nothing

D-Town (J}

Austin

Blake Shefton {Giant (NastwileVWRN)
lzzo (H.O.VA)

Jay Z {Roc-A-Fella/Def JamyIDJMG}
Can't Fight The Moonlight
LeAnn Rimes (Curb)

Give

The Donz (Heartless)

| Wanna Be Bad

Willa Ford {Lava/Atlantic)
Buster

Denms Da Menace {15t Avenue)
How We Do

Big Low BKA Popeye Rads Feat Nonchlant (Col-Beast)

Don't Need You To
Samantha My Ca

@ Records with the greatest sales gains
internet sales reports collected, compils

2001, Bill

g

Track service. 886 stations in Top 40, Pop, R&B Hip-Hop, Country, Latir. Rock and other popular formats are electronically m
mputed by cross-referencing exact times of airplay with Arbitron histener data. This data s used to compile the Hot 100

¥
z oz
o 210
g G 1g
TITLE 2 X TITE
2 | ARTIST IMPRINT/PROMOTION LABEL) 3 | 3| ARTIST IMPRINT/PROMOTION LABEL)
3 | Ugly @) 57 | 4 | How You Remind Me
Bubba Spanoo IBeat ClutvInterscope) Nickelback iRoad wnner)
7 | Can't Deny It &3] 53| 5 | Superman {It's Not Easy)
Fabotous Fuat Nate Dogg {Desert StormvEiekera/EEG) Five For Fighting {Aware/Columbia)
18 | The Space Between 55 [ 17| Here's To The Night
Dave Matthews Band IRCA} Eve § (RCA}
11 | What | Really Meant To Say 44 | 10| Bad Boy For Life
Cyndi Thomson {Capito) (Nashvilel) P Diddy, Black Rob & Mark Curry {Bad Boy/Ansta)
17 | All Dr Nothing )] 63| 3 | Dance With Me
0-Town (J) 112 (Bad Boy/Ansta)
11 | Only In America 49| 6 | Every Other Time
Brooks & Dknn (Ansta Nashwile) (FO U}
9 | Be Like That &) 56| 6 | Clint Eastwood
30D00rs Down IRepublic/Unversal) Gonvdee IVirgin}
5 | Everywhere €D} 59| 7 | 1Dl
Michele Branch {Maverick) Toya (Ansta)
30 | Follow Me 46 | 9 | Start The Commotion
Uncle Kracker {Top Dog/Lava/Atlantic} The Wiseguys {IdeaMammottvHollywood)
6 | Where | Come From — | 1 { Stuck In A Moment You Can't Get Out Of
Alan Jacksor {Avista Nashville) U2 linterscope)
4 | Lifetime (X))l 65 | 3 | Love Df My Life
Maxwail {Columbia} Bnan McKn ght |Motown/Univessall
14 | Austin ¥4 54 | 4 | Complicated
Blake Shefton (Giant {NashuilleVWRN Caroyn Dawen Johnean {Ansta Nashvie)
11 | Area Codes (®)) 64| 3 | Love Of A Woman
Ludacns (Disturbing Tha Pesce/De! JanviDJMG) Trawes Tnit (Cotumb a {Nashwlel}
7 | Turn Off The Light ) — | 1 | Emotion
Nelly Furtado (DreamWorks) Destiny's Child {Columbia)
6 | Smooth Criminal .S 58 [ 17| When | Think About Angels
Alien Art Farm |New Nowe/DreamWorks} Jamie D'Neal |Mercury {Nashwille})
7 | Because | Got High (@] 611 3 | 'm A Survivor
Aftoman (Uniwarsal) Reba (MCA Nashvile}
9 | | Would've Loved You Anyway X)) 71| 2 | Gone
Tnsha Yearwood {MCA Nashwille) NSwe (Jve)
38 | Thank You ()} 69 15| Schism
Dido {Arsta) Tool {Tool DissectionaiVolcano}
1 | Hero T 60 | 8 | Set It Off
Ennque Iglesias {interscope} Juventle ICash Money/Unversall
7 | The Star Spangled Banner @Dl 73| 2 | | Wish You Were Here
Whitnay Houst:n {Ansta) incubus {ImmortalEpic)
6 | Feelin' On Yo Booty 62 [ 14| JustIn Case
R Kelty {Jve) Jahem {Dnane MilkWarmer Bros.)
7 | Angry All The Time €F3)| — | 18| There You'll Be
Tim McGeaw |Curb) Fatth Hill (Hoywood/Wamer Bros |
1& | I'm Just Talkin' About Tonight 661 51 Fatli
h Toby Keith (DreamWorks (Nashwile)) Sum 41 {IslandIDIJMG}
22 | What Would You Do? 51 | 16| Where The Blacktop Ends
Ciy High {Booga Basement/interscopa) Ketth Urban {Capiol (Nashvitiel}
11 I'm A Believer 5] — [ 1 | What Am| Gonna Do
Sqash Mouth {[reamWaiks/Interscgpe) Tyrese R