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aon By Four Rises
On Sony Discos

BY CARLA HAY

NEW YORK—In the much-her-
alded Latin music explosion,
most of the crossover success
has been achieved by solo
artists. The exception to that
trend is Son By Four, the first
Latin group in the new millenni-

LONDON—Japanese teenager Utada Hikaru was con- | WASHINGTON, D.C.—Members of the artist communi-
firmed as one of the EMI Group’s brightest stars, and | ty got their first chance to air concerns about the new Edelman!s In“een!
Toshiba-EMT as one of its best-performing units, when | sound recording “work-for-hire” provision of the Copy-
financial results from the British multi- | right Act during high-profile hearings } )
national for the year ending March 31 | held May 25 on Capitol Hill. AT, | Due On l:l]mpass
were published May 23. Interscope Geffen A&M recording artist o
Pop/R&B singer Utada’s album | and Artists’ Coalition co-founder Sheryl / BY DEBORAH EVANS PRICE
] “First Love,” released March 10, has | Crow, Marci Hamilton, professor of law at NASHVILLE—Judith Edel- |
now sold 9 million copies, mostly in | the Cardozo School of Law, and Michael man readily confesses to being
Japan, the world’s second-largest music market (see | Greene, president/CEO of the National | adrama queen. And though it’s
story, page 108). No other EMI release in the year came { Academy of Recording Arts and Sciences, were among the a term that usually evokes
close to this total. panelists testifying for the artists’ community. Artists are I images of someone manufac-
No other set breached the 5 million mark during the | seeking a revocation of the change in the copyright law that turing her own personal melo-
fiscal year, and the company’s next biggest album, ac- drama, one listen to Edelman’s

they say robs them of future termination rights to reclaim

um to achieve a significant
crossover breakthrough with its
self-titled Sony Discos album,
which has rocketed into the
upper half of The Billboard 200.

(Continued on page 109)

otudy: Napster
Eroding Retail

BY MARILYN A. GILLEN

NEW YORK—A new study tracking
album sales in U.S. college towns
over the past three years has reignit-
ed the already-simmering debate
about the impact of file-sharing serv-
ice Napster on music-industry cof-
fers.

Napster supporters have held up
the fact that overall album sales in
the U.S. market are up more than
8% this year, according to Sound-
Scan, as evidence that the use of the
free swapping service is not taking
sales from retailers; some support-
ers contend that the promotional
aspect of the venture—the exposure

(Continued on page 102)

(Continued on page 108)

(Continued on page 102)

Industry Gelebrates Black Music Month

Goca-Gola Talent Search, Special Album Releases Among Planned Events

BY GAIL MITCHELL

LOS ANGELES—Promoting and perpetuating black
music’s legacy was the original premise behind the
establishment of June as Black Music Month by Presi-
dent Jimmy Carter in 1979. Twenty-one years later,
that spirit is stronger than ever, as the black music
industry prepares to celebrate its unprecedented main-
stream and global popularity
through various promotions, key
releases, and other special events.

One of this year’s more ambitious |§I |
undertakings is the “True Talent” |§|
partnership between Universal Mu-
siec Group (UMG) and Coca-Cola
classic. The seven-city talent search
tour is a series of regional showeases that will be held
throughout June, with the national finals staged at Los
Angeles’ House of Blues on July 22.

The tour attracted applicants through various mar-
keting campaigns, including street teams, an-
nouncement/how-to-enter ads aired on BET, and
information and entry forms made available through

different retailers. There was also an 800 number for
applicants to call.

The “True Talent” concept was sparked in part by
RCA artist Tyrese, whose musical career was jump-
started after his appearance in a national Coca-Cola
television ad. “This is the first time we’ve done some-
thing like this,” says Philip Polk, manager of national
consumer marketing programs for
Coca-Cola classic. “And we plan to do
it again next year, expanding on the
elements that do well.

“We were thinking about how best
to connect with urban teens, since
the over-the-top, enter-to-win games
typically don’t hit with this audi-
ence,” Polk continues. “Since the urban teen mind-set
is driven primarily by music and fashion, we thought
we’d do something more grass-roots, something teens
really care about doing. And with Black Music Month
as a fantastic tie-in and the summer season, this was
a no-brainer.”

— 1

(Continued on page 109)

third Compass release, “Drama
Queen,” due June 13, reveals
her instead to be a skilled song-
writer adept at creating musi-

(Continued on page 110)

Jive Scores Hat
Trick With Spears

BY ED CHRISTMAN
NEW YORK—With Britney
Spears racking up 1.3 million

unit sales in the debut
week of her -
new album,

“Oops! ... 1 _A \
Did It Again,” |

Jive Records € }
can lay claim S ©
to the distine- { hd

tion of own- |
ing the top

three slots in total weekly album
sales in the SoundScan era, all of
which have been reached in the

past year.
Spears’ feat, accomplished in the
(Continued on page 109)
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Edel And News Gorp. Strike Licensing Pact

BY ADAM WHITE

LONDON—Money talks, but Michael Haen-
tjes clearly has more to offer. The edel music
CEO has again caught the attention of his
industry peers by recruiting a world-class
name—this time, it's Murdoch—in the serv-
ice of his ambitious, disparate, and indepen-
dent music group.

" House Clears
Way Toward
Ghina Trade

BY BILL HOLLAND
WASHINGTON, D.C.—In a major trade
victory for the Clinton administration—
and U.S. and international record com-
- panies—the House of Representatives
on May 24 voted 237-197 to change a 20-
year policy of reviewing trade relations
with China annually, offering instead
permanent normal trading relations
(PNTR) with China.

A total of 78 Democrats joined 164
Republicans for the “yea” vote.

With, by all accounts, a Senate vote to
extend PNTR considered a certainty, the
House vote effectively ends nearly a year
of speculation that the issue of normal
trade relations with China would run into
heavy resistance in that more volatile
body, with House lawmakers reacting to
opposition by labor unions and human
rights groups.

In the end, most members decided that
U.S. businesses could only suffer if not
allowed access to China and that normal
trade relations could not harm current
efforts to secure a better human-rights
policy.

The vote is also effectively an endorse-
ment of China’s entry into the World
Trade Organization (WTO) and is expect-
ed to serve as a spur to other countries’
endorsements.

PNTR and WTO membership will
open aceess to the Asian giant’s untapped
markets, and many record companies
and entertainment groups already have
plans to begin joint ventures there.

DEVIL IN DETAILS OR IN EYE OF BEHOLDER?

The devil may well be in the detail, as Ben-
nett Lincoff heavily implies (“Int’] Perf.
Rights: The Devil’s In The Details,” Com-
mentary, Billboard, March 25), but if the
detail in question is a set of deductions based
on a set of assumptions with a seasoning of
misinterpretation, there’s a strong likelihood
that devils will be seen where there are none.

I make no attack on Bennett Lincoff, and
his well-written commentary was interest-
ing to read—but the (doubtless uninten-
tional) misrepresentation of some key facts
was alarming.

The proposed arrangements for licensing
the performing right online are via separate
reciprocal agreements between BMI and
four European societies: BUMA (Nether-

Haentjes announced May 22 that Ham-
burg-based edel had concluded a licensing
deal with the News Corp. stable of labels,
including Mushroom Records, Festival
Records, and Rawkus Entertainment (Bill-
boardBulletin, May 23).
The pact covers Europe,
South America, and South
Africa and involves edel’s
Play It Again Sam (PIAS)
and edel records units. The
initial licensing term is
thought to be three years,
with options to extend.

Just as significant, Haentjes revealed that
James Murdoch, executive VP of News Corp.
and son of its principal, Rupert Murdoch,
will join edel’s three-member supervisory
board in June. German law mandates that
public companies have such boards and that
its members meet annually at least four
times.

HAENTJES

Murdoch oversees the News Corp. new-
media operations and its music division, now
dubbed Newscorp. Music Group (NCM).
Executives who report to him include
Rawkus co-presidents Brian Brater and Jar-
rett Meyer, NCM Australa-
sia chairman Roger Grier-
son, and Mushroom
Records U.K. managing
director Korda Marshall.
Grierson says the group’s total revenue,
including music publishing, is between $80
million and $100 million.

“Edel is the ideal partner for NCM as we
expand our business across the world,” Mur-
doch commented in a prepared statement,
which also described NCM's association with
edel as a “strategic alliance.” In addition to
the basic licensing deal, the two companies
will form a joint venture in Australia and will
together explore the development of Inter-

(Continued on page 111)

WB’s Thyret Offered An Extension
On Gontract, But Title Gould Ghange

BY MELINDA NEWMAN

LOS ANGELES—Warner Bros. Records
Inc. chairman/CEO Russ Thyret has been
offered a contract extension that will keep
him in his current post for a number of years.

However, sources say his title may switch
to co-chairman when Tom Whalley, current-
ly president of Interscope Geffen A&M
(IGA), joins the company.

Thyret told staffers in a meeting May 24
that Warner Bros. has made him an offer to
stay and that he intended to mull it over while
on vacation over Memorial Day. According to
sources, his current contract is up Dec. 31.

This information comes following the leak
that Whalley has accepted a post at Warner
Bros. Records Inc. for at least $25 million.
The new deal, however, will not take effect
until his IGA contract is up in January 2002
(BillboardBulletin, May 23). Sources tell
Billboard that Thyret’s new contract extends
beyond that date.

Whalley’s deal would come as the latest in
a series of changes orchestrated by Warner
Music Group chairman/CEO Roger Ames,
who took the reins of the company last Octo-
ber. Warner’s parent company, Time Warner,
is preparing for a merger with AOL pending
government approval. The Warner Music

Group is also readying for its planned merg-
er with EMI Recorded Music.

Whalley has been courted for a number of
jobs in recent years, including a near-miss as
head of Buena Vista Music Group in 1997, but
he has remained at IGA. According to
sources, Warner Bros. had approached him
previously before striking a deal this go-
round.

While speculation is that Whalley will not
serve out his entire contract at IGA and that
Warner may pay dearly to buy him out, other
sources say that IGA co-chairman Jimmy
Tovine is intent on keeping Whalley at IGA as
long as possible and that Whalley himself is
telling staffers, managers, and acts that he
will remain at IGA until his deal concludes.

According to a source, “Whalley isn't try-
ing to change his agreement; he didn’t make
this new deal without letting Jimmy know.
But as time goes by and the practical reality
sinks in, if someone comes up with a game
plan to replace Tom, he may go earlier: I think
Warner Bros. wants him there tomorrow.”

Thyret has served as Warner Bros.
Records Ine.s chairman/CEO since 1995. He
started at Warner Bros. close to 30 years ago.

Representatives from Warner Music Group
and IGA declined to comment, as did Ames.

SACEM (France). It is entirely wrong to re-
fer to an “alliance” of any kind between these
societies in this context and for this purpose.

The deal is not done yet. Progress is good,
and the proposed agreements are a prag-
matic way of dealing with the needs of
music creators and publishers, and music
users, in the current online environment.
However, the BMI press announcement just
after MIDEM was premature and incom-
plete. There is important detail to be ironed
out (to chase out devils), and when that is
done, speculation will be replaced by facts.

Most importantly, any suggestion that
these proposed reciprocal online licensing
agreements will, or even could, have any
adverse effect that was or is intended by
these major European societies and BMI is

strength and effectiveness—rightful domi-
nance, in fact—in musie rights administra-
tion is under absolutely no threat.

I stress again, several performing right
societies are discussing a pragmatic ap-
proach to a present need in a current busi-
ness/technological environment. That they
are doing so through the long-established
practice of setting up reciprocal agreements
surely counters Bennett Lincoff’s conclusion
that this eould lead to “disestablishment of
the worldwide network of affiliated per-
forming right societies.” Quite the opposite.

John Hutchinson

Chief Executive

The Music Alliance

Mechanical Copyright Protection Society
Ltd./The Performing Right Society Ltd.

lands), GEMA (Germany), PRS (U.K.), and  very damaging and totally wrong. ASCAP’s London
-  — — PRESIDENT: Howard Lander
o -
Vice Presidents: Howard Appelbaum, Marie Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Gombert, [rwin Kornfeld, Karen Oertley, Ken | . . . T Mo T - Vor 26
Billbocrd Musi Group Schlager. Joellen Sommer, Adam White Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Of Tue News

7 del music’s Michael Haent-
jes engineers licensing deal with
News Corp.

Arnsts & Music

12 Executive Turntable: Mike
Tierney is named senior VP of
Epic Records Group.

16 Peter Gabriel is set to release
*Ovo” affer an eight-year hiatus.

16 The Beat: The Oneness
Project looks to promote racial
harmony through music with a
compilation.

18 Boxscore: The George Strait
Country Music Festival grosses
more than $2 million in Cleveland.

24 Soundtracks and Film
Score News: Glen Ballard tackles
the *Titan A.E.” soundtrack.

26 Popular Uprisings: Los
Angeles’ Young Dubliners look to
expand fan base with “Red” on
OmTown/Higher Octave.

PETER GABRIEL: P 16

27 Reviews & Previews:
Albums from Kelly Price, Don
Henley, and Carly Simon and a
Woody Guthrie fribufe are in the
spotlight.

30 Dance: The Sounds for Peo-
ple label keeps the groove with
new releases.

33 R&B: The Spooks combine
Conscious lyrics and musician-
ship on Antra/Artemis debut.

34 Rhythm Section: LiI' Kim

BEVIEWS & PREVIEWS
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prepares for new album, as the
set’s lead single, "No Matter What
They Say,” is this issue’s Hot Shot
Debut.

85 Country: Sony offers clas-
sics from Witlie Nelson, Johnny
Cash, and George Jones in “Amer-
ican Milestones” series.

59 Classical/Keeping Score:
EMI Classics and Allegro team fo
offer hard-to-find catalog albums.

60 In the Spirit: Verity Records
gives newcomer Tarralyn Ramsey
the star freafment.

60 Higher Ground: Author Bob
Briner is honored on “Roaring
Lambs” compilation.

61 Songwriters & Publishers:
Graham Parker pens tunes to
accompany his collection of short
stories, “Carp Fishing On Valium.”
62 Jazz/Blue Nofes: George
Benson showcases his guitar
work on “Absolute Benson.”

64 Pro Audio: Georgetown
Masters’ Denny Purcell is pleased
with results of new Sony digital
mixer.

66 Latin Notas: Madonna’'s
Maverick launches Lafin division in
Miami.

INTERNATIONAL

68 Project Zeus tests the
waters for digital music distribu-
tion in Japan.

70 Hits of the World: Britney
Spears’ *Oops! . . . | Did It Again”
album tops six international
charts.

71 Global Music Pulse: Robert
Plant starts up folk/rock ouffit the
Priory Of Brion.

MERcHANTS & MARKETING
86 The Digital Hollywood New
York conference addresses how
to improve the online music
experience.

88 Declarations of Indepen-
dents: Tornado Records prepares
Sir Doug Sahm’s posthumous
release, “The Return Of Wayne
Douglas.”

90 Retail Track: Hastings
Entertainment weathers froubles,
but future looks promising.

91 Child’s Play: Disney offers
interactive CD, "Dinosaur Song
Factory,” to accompany new film.
92 Sites + Sounds: Microsoft
offers more digital media opfions
through site, software.

95 Home Video: Clifford the
big red dog has something to
bark about: a new distribution
agreement with Artisan Home
Entertainment.

103 Nick Spitzer examines
American cutture through music
with *American Routes.”

105 The Modern Age: A Per-
fect Circle’s Billy Howerdel says
he was overwhelmed by the idea
for Judith.”

107 Music Video: Music Video
Production Assn. hosts ifs third
Director’s Cut Film Festival.

WILLIE NELSON: P 55

THIS WEEK THIS WEEK THIS WEEK Bl"b.cr‘ THIS WEEK THIS WEEK THIS WEEK

FeATuRes
98 Classifieds

101 Update/Goodworks:
Randy Travis holds a charity concert

JATL/BLUE NOTES

GEORGE BENSON: P 62

to bengfit the American Red Cross’
New Mexico Disaster Refief Fund.

113 Hot 100 Spotlight: Marc
Anthony moves up 1o No. 2 this
issue with “You Sang To Me” and is
poised to take over top spot next
issue.

118 Between the Bullets:
Britney Spears has the second-
largest sales week in the nine
years Billboard has used Sound-
Scan.

119 This Week’s Billboard
Online

120 Market Watch

120 Chart Beat: The Tempia-
tions celebrate their fifth decade
on the Billboard charts with “Ear-
Resistible.”

120 Homefront: Herbie Han-
cock is tapped to host the Bill-
board/BET on Jazz Conference
Awards.
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MUSIC VIDEO SALES 89
% THE GREATEST HITS * WHITNEY HOUSTON * ARISTA RECORDS INC.

RECREATIONAL SPORTS
* WAWF: THE ROCK: THE PEOPLE'S CHAMP 97
WORLD WRESTLING FEDERATION HOME VIDEQ

RENTALS 9

* GALAXY QUEST * DREAMWORKS HOME ENTERTAINMENT

* SACRED ARIAS * ANDREA BOCELLI * PHILIPS

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS
CLASSICAL '

CLASSICAL CROSSOVER
* VOICE OF AN ANGEL * CHARLOTTE CHURCH * SONY CLASSICAL

JAZZ
* WHEN | LOOK IN YOUR EYES * DIANA KRALL ¢ VERVE

JAZZ | CONTEMPORARY
* TOMORROW TODAY * AL JARREAU * GRP

NEW AGE
* NOUVEAU FLAMENCO * OTTMAR LIEBERT * HIGHER OCTAVE

Quigiey Likely To Move To New EMI Post

BY PHYLLIS STARK
NASHVILLE—Pat Quigley, presi-
dent/CEO of Capitol Records’ Nash-
ville division, has confirmed to Bill-
board that parent company EMI is in
discussions with him about moving
elsewhere within the company and that
EMI is talking to potential successors.

“The rumors that they are talking to
other people, and talking to me about
moving, are true,” says Quigley, who
adds that he recently signed a new
contract with the company. “They have
talked to me about doing something
else,” which he describes as “the cen-
tral marketing job” for the company.

The move will likely mean a return
to New York for Quigley, who previ-
ously was senior VP of marketing for
EMI prior to his move to Nashville in
June 1997.

Arista/Nashville senior VP/GM
Mike Dungan is believed to be atop the
short-list of potential successors for

Quigley.

Dungan confirms that he is in dis-
cussions about the job, but he says he
has made no decisions yet about his
future. Quigley says any changes
should be finalized within two weeks.

Capitol’s roster includes Garth

x« * * e
CE Amm.,,,i f

N ASHVYILLE

Brooks, Steve Wariner, Trace Adkins,
Deana Carter, Keith Urban, Susan
Ashton, Chris LeDoux, and Tyler Eng-
land. Former BNA artist Mindy Me-
Cready recently signed with the label.

In related news from Nashville, the
July 1 target date for Arista/Nashville
to become an imprint of the RCA Label
Group (RLG) under the direction of

current RLG chairman Joe Galante has
been moved up (Billboard, April 29).

Sources tell Billboard that staffers
from parent company BMG in New
York were in Nashville the week of
May 15 meeting with 15 of Arista’s
non-contract employees, who were
reportedly told to clear out by June 15.
Six more non-contract employees have
accepted other jobs within RLG.

Eight Arista/Nashville staffers have
contracts, including Dungan, whose
deal expires in November.

As previously reported here, Arista/
Nashville will continue to have its own
promotion and artist development
staff. Several of the label’s current pro-
motion staffers have already received
RLG job offers, although none have
acecepted yet.

Arista/Nashville’s roster includes
Alan Jackson, Brooks & Dunn, Black-
Hawk, Pam Tillis, Diamond Rio, Brad
Paisley, and Phil Vassar.
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Business Weighs Debut
Bf New Tour Promoter

BY RAY WADDELL
NASHVILLE—Nine Inch Nails’
Fragility v2.0 tour, the debut national
promotion for new play-

tee works out to about $209,000 per
show; Kochan says the band has been
averaging about $300,000 a night at
the box office, which

er W.A.C./Pate Enter-
tainment, has hit a few
snags but is on target
financially, according to
organizers.

While major markets
are doing well and even
selling out, sales have
been soft in some mar-
kets. There also seems
to be some debate as to
the level of involvement
of Los Angeles-based
Concerts West in the
tour.

‘We’re in a new
era where a
group can look
at multiple
options instead
of simply
playing with
the “promoter

would put the tour in
the black, barring
other tour expenses.
“We're doing ex-
tremely well,” Kochan
says. Indeed, an April
14 show at the Palace
of Auburn Hills
(Mich.), near Detroit,
grossed $453,214, and
May 2 at the Worces-
ter (Mass.) Centrum
grossed $379,108,
according to figures
reported to Billboard

W.A.C./Pate was Of recor. »” 2 sister publication
formed as the touring Amusement Business.
division for World Arts - ALEX KOCHAN - But some shows are

Centre Inc., an Orlando,
Fla.-based arts organi-
zation that hooked up with Buffalo,
N.Y,, promoters Monique and Irwin
Pate in the venture (Billboard, April
15).

The 43-date NIN tour, which began
April 12 at Convocation Centre in
Cleveland and wraps June 18 at the
Pepsi Center in Denver, is W.A.C./
Pate’s first major national tour. The
band is managed by John Malm at
Conservative Management and
booked by Alex Kochan at Artists &
Audience.

Kochan says NIN’s going with
W.A.C./Pate as opposed to local/re-
gional promoters or more well-known
national promoters, such as SFX, Con-
certs West, or House of Blues, was a
management decision. “There are a
half-dozen ways of doing things, and
[management] chose the one they did
for their own reasons,” says Kochan.
“Every possible way of doing this tour
was investigated, and at the end of the
day, they chose this particular one.”

Pate told Billboard in an earlier in-
terview that the band was guaranteed
$9 million for the 43 shows vs. a per-
centage of gross when certain sales
figures are surpassed. That guaran-

well below the aver-
age, particularly in the
smaller markets. The second night of

(Continued on page 119)
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Real Gonference Gonfronts Napster

RealNetworks CEO Sees Hope In Labels’ Content Availability

BY EILEEN FITZPATRICK

SAN JOSE, Calif.—The current
state of the Internet music business
more closely resembles the days of
Prohibition rather than the high-
speed world of instant delivery,
according to RealNetworks chair-
man/CEO Rob Glaser.

Welcoming more than 12,000
attendees to the fourth annual Real
Conference 2000, held here May 22-
26, Glaser said Napster has created
a “battleground between consumers
and the record labels” that threat-
ens to slow online music-market
growth.

“The mode the labels are in is like
Prohibition, where they’re shutting
things down, as they should be,” he
said. “But they’re not in the solution
mode yet.”

Glaser said that Napster has pro-
liferated on the Internet because
it’s easy to use and has a wide vari-
ety of content. “You just point and
click, and it’s there.”

On the other hand, record labels
have set up roadblocks that are not

user-friendly to consumers or tech-
nology providers. “You have to
make the rules straightforward,” he
said, “but there’s a different set of
rules for each label.”

But Glaser said there is secured
technology available today that will
see new releases and classic catalog
legally available on the Internet
within the next

year.
I"E'af At the confer-
ence, Real an-

> |

™

nounced the avail-

ability of its first

secured MP3 tech-
nology that is built into its latest
generation player, jukebox, and
download management software,
called the Real Entertainment Cen-
ter.

The secured MP3 technology is a
feature of RealDownload 4, which
allows users to perform VCR-like
functions for downloads.

“The Napster approach is
wrong,” Glaser said. “You have to
counter IP [intellectual property]

Taylor’s 25th. Columbia recording artist James Taylor was recently awarded a plaque recognizing his 25 years as a

Columbia Records artist. All nine of his Columbia releases have been certified platinum or muilti-platinum. Taylor was also
honored for his 1998 Billboard Century Award and his forthcoming induction into the Songwriters’ Hall of Fame. Shown,
from left, are Paul Rappaport, VP of broadcasting and event marketing for Columbia Records; Don DeVito, national VP of
A&R for Columbia Records; John Ingrassia, executive VP at Columbia Records Group; Don lenner, chairman of Columbia
Records Group; Taylor; Michele Anthony, executive VP of Sony Music Entertainment; Will Botwin, GM of Columbia

Records; and Peter Fletcher, VP of marketing, West Coast, for Columbia Records.

BY BILL HOLLAND
WASHINGTON, D.C.—Atomic
Pop rap artist Chuck D, EMusic.
com VP Peter Harter, and Tommy
Boy Records founder Tom Silver-
man downloaded 2% hours of
uncompressed testimony before
the House Small Business Com-
mittee May 24 about the prospects
and problems small labels and less-
er-known artists face in using the
Internet to gain an audience.

All share the belief that the In-
ternet has dramatically changed
the record industry, though Silver-
man and Harter voiced concerns
that unauthorized “free music”
downloads pose a threat as much
to the culture as to labels that
might lose the Internet as an alter-
native distribution option. “Could
we be turning into a nation of

Ghuck D, Others Testify On Web’s Pros & Gons

thieves?” Silverman asked.

Silverman said the greatest ben-
efit the Internet provides to small
companies is its “ability to dramat-
ically reduce the burdens of nation-
wide—even worldwide—distribu-
tion of products,” adding that
traditional distribution of hard
goods “cuts into the amount of
money small record labels can
spend on finding, developing, and
marketing new artists.”

Napster took a beating from Sil-
verman and EMusic’s Harter.
“Napster acts as a supermarket
for infringement,” said Silverman.
Harter told the lawmakers, “I am
one of the last people in the indus-
try to be in favor of using copy-
right law to stop a new business
model. But Napster’s model, as
wildly popular as it is with con-

sumers, threatens to upset the
DMCA [Digital Millennium Copy-
right Act].”

Silverman warned, however, that
“Congress must be careful not to
harm” small business or file-shar-
ing technology in a quest for bal-
ances.

In Harter’s opinion, Napster has
limited appeal and may not grow.
Its main users are just one part of
the record-buying audience, he
said—college students “with
access to broadband cable [con-
nections] that allow fast down-
loads.”

He also pointed out that what is
available on Napster’s lists, “sim-
ply alisting of MP3 files available
from consumers dialing into the
site,” varies wildly depending on

(Continued on page 118)

rights with consumer-friendly
interfaces that don’t handeuff users
and treat them like prisoners.”

But Glaser said that recent con-
tent-availability announcements by
the labels show there’s a light at the
end of the tunnel.

“My sense is it won’t be Christ-
mas 2000 but a rolling-thunder kind
of thing,” he said. “Everything
should be available within 18
months from now.”

In order to prepare for the on-
slaught of content, Real is gearing
up to not only improve its software
but move it off the desktop and into
Internet appliances.

In addition to the Real Enter-
tainment Center, the company
showcased its RealSystems 8, which
streams full-screen, VHS-quality
video via a cable or digital-sub-
scriber-line connection and near-
DVD quality with a high-capacity
connection. Users with a 56K-
modem connection will see an
improved image quality over previ-
ous players. It also incorporates
interactive technology designed
with E-commerce opportunities in
mind.

Developed with Intel, which Real
has been partnered with since 1998,
the software debuted on Real’s Web
site with an exclusive of “Hot Wit
U,” the first video from Prince’s
“Rave Un2 The Joy Fantastic”
album.

The streamed video is also avail-
able through Real’s Take5 channel
on the RealPlayer 8.

On hand to introduce RealSys-
tems 8 was Academy Award-win-
ning director Francis Ford Coppo-
la. Convention attendees were
impressed both with the director
and with a high-quality stream of a
scene from “Apocalypse Now.”

Coppola did not announce any
Internet content deals with Real,
but others, including BMG Enter-
tainment, Arista Records, Capitol
Records, and Hollywood Records,
have signed on to provide video con-
tent for the software.

(Continued on page 119)

Fagen, Becker, “Slide’ Honored
At ASGAP Pop Music Awards

BY JILL PESSELNICK
LOS ANGELES—Steely Dan’s Don-
ald Fagen and Walter Becker were
honored with the ASCAP Founders
Award at the organization’s 17th an-
nual Pop Music Awards. The event
was held May 22 at the Bev-

One More Time,” “I Want It That
Way,” and “Tearin’ Up My Heart.”
The Goo Goo Dolls’ hit “Slide” was
deemed song of the year.
Publisher of the year honors were
granted to EMI Music Publishing.
The company contributed to

erly Hilton Hotel here.

The Founders Award,
which recognizes musical
innovators who will influ-
ence future generations,
was presented to the song-

AS

CAP

14 of the evening’s awarded
songs.

Additionally, the college
radio award, granted to the
artist whose collective body
of work received the most

writing, producing, and
recording duo by the evening’s host,
ASCAP president/chairman Mari-
lyn Bergman.

Max Martin received his second
consecutive songwriter of the year
award for his contributions to “As
Long As You Love Me,” “. .. Baby

performances on college
radio, was given to Built To Spill.
The Partner in Music Award, which
recognizes exemplary ASCAP cus-
tomers, went to Cellar Door’s Jack
Boyle.
Awards were presented to the
(Continued on page 119)
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‘this is what we do

- (LIQuID AUDIO'S INTERNET MUSIC SOLUTIONS: )

Digital Asset Management

encoding in leading formats - catalog synchronization with music databases - hosting

Digital Rights Management .

copy control - territory management - multiple DRMs - watermarking - timeouts

Internet Distribution

retailer sites - radio sites - lifestyle sites - portals - instore kiosks

Retail Site Integration

commercial and promotional downloads - song previews - customer support systems

Commerce Capabilities

customized online store - shopping cart - clearinghouse - daily reports

Consumer Product Support

personal computers - digital music players - CD recorders

Liquid Audio’s systems for delivering digital music are currently being used by more

&
than 1,400 labels and 800 retailers worldwide. For more information visit
www.liquidaudio.com or email sales@liquidaudio.com |q“' “ I
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EC Gets Feedback On Warner/EMI Deal

BY GORDON MASSON
LONDON—AL least one organization
has filed comments to the European
Commission regarding the proposed
merger of Time Warner Inc. and
EMI Group ple.
The newly formed
Independent
Music Publishers
and Labels Assn.
(Impala) tells Bill-
board it has put in
a “big” submission to Brussels.
Label association the Internation-
al Federation of the Phonographic
Industry has not, as yet, been asked

Gabriel, Indies
Gollaborate On
Net Venture 002

BY PAUL SEXTON
LONDON—With heavyweight
creative support from Peter
Gabriel and launch partners that
include some of the U.K.’s biggest
independent record companies,
new British joint venture compa-
ny On Demand Distribution, or
0D2, is aiming to become cyber-
space’s most art-
ist-friendly music
distributor.

The  British
start-up held a
London launch
May 24 and will
begin offering
digital downloads Thursday (1), in
collaboration with initial inde-
pendent supporters Mushroom,
Mute, V2, RealWorld, and dance
music licensing agency Dynamik-
Music.

To mark OD2’s launch, each of
these companies will offer tracks
for download and 60-day evalua-
tion by consumers via such E-tail-
ers as HMV, Tower, and Our
Price, with an ultimate view to
making their label catalogs fully
available for secure download.
OD2 is now starting to approach

(Continued on page 118)

RECORD COMPANIES. Mike Tier-
ney is named senior VP of Epic
Records Group in New York. He
was VP of music programming for
VH1.

Maverick Recording Co. pro-
motes Russ Reiger to senior exec-
utive in Los Angeles. Maverick
Recording Co. also names Bruno
Del Granado president of the
Latin division in Miami Beach.
They were, respectively, GM and
independent Latin music and tele-
vision marketing/creative consul-
tant.

Jive Records names Randy Mil-
ler senior VP of marketing and
Lorraine Caruso director of rock
formats in New York. Jive Records
also names Andy Goldmark VP of
pop A&R, West Coast, in Los An-
geles. They were, respectively, GM
of Sire Records, director of rock

to comment on the deal and is unlike-
ly to make comment unless asked.

On May 11 the European Com-
mission formally acknowledged re-
ceipt of documents outlining the pro-
posed Warner/EMI Music merger
(BillboardBulletin, May 15). The
commission published the notifica-
tion of what it refers to as a “con-
centration,” otherwise known as a
merger, in its official journal. The
notice invites interested third par-
ties to submit comments on the pro-
posed merger. It says, “Observations
must reach the commission not later
than 10 days following the date of
this publication.”

A combined force of Warner/
Chappell and EMI Music Publishing
would give a market share of more
than 40% in some regions. That lion’s
share almost certainly will draw
attention from the competition au-
thorities in certain countries, and the

merging companies may be forced to

come to a compromise if the whole
Warner/EMI Music transaction is to
rounds in industry circles may be to
split off one or both publishing hous-
1 €8s as separate
@ the proposed
merged recording
business.
pean Commission will initially look
at the proposed merger for one
month (phase one). If it deems that
will move to phase two, which can
take up to an additional four months
before any ruling is given.
quires European Commission com-
petition clearance to proceed, just
as did Seagram’s $10 billion acqui-

proceed. One solution making the

companies from

It is understood that the Euro-

a further investigation is needed, it

The Warner/EMI Music deal re-
sition of PolyGram in 1998.

4 | Y

Southtown Heatseekers. San Diego heavy rock band PO.D. (which stands for
“payable on death”) is riding high on the success of its major-label debut
album, "The Fundamental Elements Of Southtown” (Atlantic Records), which hit
No. 1 on the Heatseekers chart in the March 4 issue. “Fundamental” reached
Heatseekers Impact status in the March 11 issue, when it rose from No. 110 to
No. 98 on The Billboard 200. The album has been certified gold by the Record-
ing Industry Assn. of America. PO.D.’s first single, “Southtown,” was a No. 28 hit
on the Modern Rock Tracks chart and peaked at No. 31 on the Mainstream
Rock Tracks chart. The video for the song has been getting exposure on MTV,
PO.D. will be part of MTV's first Return of the Rock tour, which launches June 14
in Kansas City, Mo. The band will also perform on the main stage at this year's
Ozzfest tour, which begins July 2 in West Palm Beach, Fla. Pictured wearing
their Billboard Heatseekers T-shirts, from left, are PO.D. members Wuv and

Sonny.

Six Questions is an occasionad Bill-
board feature that focuses on note-
worthy imdustry people. This issue’s
subject, Kevin Conroy, has just been
promoted to chief marketmg officer
and president, new technology, for
BMG Entertaininent. He was senior
VP of worldwide market-
ing and new technolog y.
Conrvoy veports to BMG
Entertainment pres-
ident/CEO Strauss Zel-
nick in New York.

As part of your pro-
motion, it was an-
nounced that you will
have an “expanded
worldwide marketing
group” reporting to you
now. What’s the scope
of this expansion, and
what is the group’s
mandate going for-
ward?

The music business is
changing, and with these
changes there are
tremendous opportunities for us to
create new ways of building aware-
ness for our artists’ music and driv-
ing sales. We now have dedicated
teams within our worldwide mar-
keting group focusing on priority
artist marketing, partnership mar-
keting, catalog marketing, music
programming, online marketing,
new technology, and digital music
distribution. These teams are work-
ing closely with our labels and rep-
ertoire centers around the world to
ensure we are taking advantage of
every possible marketing and media
platform from which to promote,
market, and sell our artists’ music. I
will be spending even more time
working with our management
teams around the world to further
develop this new approach.

How would you assess the music
industry’s progress to date in the
new-media space, and BMG’s ef-
forts in particular? Is there a dan-
ger in moving too slowly?

BMG&’s Gonroy Outlines
koals for E-Gommerce

SN
QUESTIONS

Kevin Conroy s
chief marketing
officer and
president, new
technology, for
BMG Entertoinment

The Internet is clearly changing
the way we think about how we can
build an audience for our artists’ mu-
sic. We think of the Internet as an
additional medium through which to
market our artists and build value
for their musie, rather than consid-
er Internet-related activi-
ties as separate and dis-
tinct from everything else.
By leveraging the various
media together [TV, radio,
video, Internet], we're
better able to break
through the clutter of the
online and offline media
environments.

We're using the Inter-
net to market, promote,
and sell our artists’ music
to an increasingly target-
ed audience of fans and
consumers. In order to
accomplish this, we're
doing three things. First,
we’re building our own
music and lifestyle sites
and gathering data about
fans visiting our sites. We have more
than 30 music and lifestyle sites
around the world, which are being
brought together under the
Click2Music brand. Second, in addi-
tion to GetMusic, we're establishing
partnerships with other meaningful
sites through which to market our
artists, sell their music, and gather
data about their fans. Third, we have
been working for some time to pre-
pare for digital downloading.

Can you give any more details
on your digital distribution plans,
and the timing of the rollout?

We want to build a significant,
large-scale market that will be sus-
tainable. For this reason we have
resisted the temptation to embrace
the first available technologies. In or-
der for the market to reach its pot-
ential, we have wanted to take the
time necessary to evaluate all of the
various technology options and possi-
ble business partnerships. The good

(Continued on page 111)

TIERNEY REIGER

formats for A&M Records, and a
songwriter/producer.

Ronald P. Sandler is named
executive VP and general counsel
for Quatrophonic Music Corp. in
Detroit. He was a managing part-
ner of Sandler & Associates.

Rusty Yardum is promoted to
VP of sales for ZYX/Waako Rec-
ords in New York. He was a sales
manager.

Anne Sarosdy is named office
manager for Audium Records in

DEL GRANADO

MILLER

Nashville. She was regional pro-
motion manager for Curb Rec-
ords.

Arista Records promotes John
Fleckenstein to manager of inter-
national marketing in New York.
Arista Records also names Scott
Ryder manager of mainstream
sales in New York. They were,
respectively, coordinator of inter-
national marketing and assistant
singles buyer for Trans World En-
tertainment.

GOLDMARK

CARUSO

MCA Nashville promotes Han-
nah Sanford to manager of pub-
licity in Nashville. MCA Nashville
also names Leslie Kellner man-
ager of publicity in Nashville.
They were, respectively, publicity
coordinator and publicist for the
Island/Def Jam label group.

Natalie Svider is named media
relations director for Moonshine
Music in Los Angeles. She was a
publicist at the Hayley Sumner
Co.

FLECKENSTEIN RYDER

PUBLISHERS. Edwin Oliver is
promoted to creative director for
Disney Music Publishing in Bur-
bank, Calif. He was a creative con-
sultant.

RELATED FIELDS. Jeff Tammes is
named director of corporate part-
nerships for Cornerstone Promo-
tions in New York. He was senior
account executive for TSI Com-
munications.
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POP*ROCK*R&B*RAP*DANCE*COUNTRY LATINS.

Bluesmen Eric Glapton, B.B. King
Join Forces On Duck/Reprise Album

BY MELINDA NEWMAN
LOS ANGELES—What do you get when two of
the top blues guitarists in the world collaborate
on a project? An event record whose whole may
be greater than the sum of its parts, even when
those considerable parts belong to
Eric Clapton and B.B. King.
“Riding With The King,” com-
ing June 13 on Duck/Reprise, fea-
tures the two masters performing
a blend of classics and new tunes.
“This is a dream matchup,” says
Eric Keil, VP for Compact Dise
World in South Plainfield, N.J.
“The idea of these two blues leg-
ends together for the first time—
I think the climate is right for it.”
Clapton, a fervent disciple of King’s—as are
many British guitarists who first came to promi-
nence in the '60s—had wanted to make the
album for a long time, according to Rich Fitzger-
ald, executive VP of marketing for Reprise

KING

Records and Warner Bros. Records.

“T talked to Eric last summer, and he men-
tioned that he’'d always wanted to do this record
with B.B.,” says Fitzgerald. “It was an on-and-
off-again conversation until November. [Clapton
then] booked a studio, and he was
going to do the B.B. record or do a
new [solo] studio record that’s now
been postponed. They actually
started recording in February and
finished it at the end of March/
early April. Luckily, both found
time to do the record.”

“We'd talked about the project
for quite some time,” says King. “I
always wanted to do this because I
admire the man. I think he’s No. 1
in rock’n’roll as a guitarist and No. 1 as a great
person.”

In deference to King, Clapton insisted that
King’s name be listed first in all material pro-

(Continued on page 111)
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Veruca Sait’s Gordon Goes Solo

Debut On Warner Bros. Follows Departure From Band

BY MICHAEL PAOLETTA

NEW YORK—Two years ago, after writ-
ing and singing on hits like “Seether” and
“Voleano Girls,” singer/songwriter/gui-
tarist Nina Gordon divorced herself from
Veruca Salt, a band she co-founded. Today,
she’s preparing for the release
of her solo debut album,
“Tonight And The Rest Of My
Life,” which Warner Bros. will
have in stores June 27.

“It’s been very liberating,
challenging, and gratifying,”
says Gordon of her departure
from Veruca Salt. “I feel more
at peace, more at ease, more
myself. It’s more aerodynamic
when you’re on your own. It’s
also more of a risk. If I fail or succeed, 1
know it’s all me. There are no compromis-
es. In the end, it’s a win-win situation.”

Notes Phil Quartararo, president of
Warner Bros. Records, “I fell in love with
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GORDON

this album immediately. Each song stands
out as something special. Nina’s a smart
and brilliant songwriter, and she’s a star.”
Produced by Bob Rock (Motley Crue,
Bon Jovi, Veruca Salt)—and with contri-
butions from artist/producer Jon Brion,
drummer Stacy Jones, gui-
N tarist Michael Eisenstein, and
\ bassist Scott Riebling—
“Tonight And The Rest Of My
Life” finds Gordon delivering
a solid, powerful pop set.
Songs like “Badway,” “Hold
On To Me,” “Number One
Camera,” “Got Me Down,”
“Hate Your Way,” and the title
track, which is the set’s first
single, resonate with lingering
melodies and vulnerable lyrics. Those
expecting, or looking forward to, a crypto-
Veruca Salt experience had best look else-
where.
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(Continued on page 113)

Cindy Bullens Takes Intimate ‘Living Room Tour® For Poignant Blue Lobster Set

BY CHRIS MORRIS

LOS ANGELES—Cindy Bullens will
continue to spread the word about her
widely praised 1999 album, “Some-
where Between Heaven And Earth,”
with an intimate, fan-sponsored “living
room tour” that kicks off in late June.

Bullens’ album, originally issued in
an edition of 1,000 on the musician’s
Blue Lobster Records (Billhoard, Feb.
20, 1999), was picked up for wider dis-
tribution by New York-based Artemis
Records. The collection—a poignant
song cycle inspired by the March 1996
death from cancer of Bullens’ 11-year-
old daughter Jessie—was honored as
rock album of the year by the Assn.
for Independent Music at the trade
group’s May 6 Indie Awards ceremo-
ny (Billboard, May 27).

Bullens says the idea to perform the
songs from “Somewhere” in an inti-
mate setting was sparked by a meet-
ing in Texas earlier this year with

Smithereens vocalist Pat DiNizio.
“He said, ‘Yeah, I’m right in the
middle of this living room tour,’ ” Bul-
lens recalls. “I said, ‘What’s that?’
Basically it's where your fans and sup-

porters put
together a venue,
and they do all the

promotion and

come up with the
place and the time, and you go to them.
“I have a Web site [cindybullens.
com], and I went on and put a little
blurb about this concept, and I got
immediate response,” she continues.
As the name suggests, the tour fea-
tures shows in nontraditional venues.
While no actual living rooms have been
booked so far, spaces on Bullens’
schedule include a fire house, a school
chapel, and a community museum.
Tour sponsors must commit to sell-
ing 50 tickets at $25 each and assume
costs for advertising and publicizing

the show; they also must provide lodg-
ing for Bullens and her road manager.

The sponsors get 20% of the gross;
Bullens says that most of those who have
committed to mounting shows so far

BULLENS

have said they will donzte their share of
the proceeds to the Jessie Bullens-
Crewe Foundation, a charitable organi-
zation established to benefit pediatric
cancer research and care, environmen-
tal research, and youth education.
Bullens’ living room tour kicks off

June 20 with a date at the Lawrence-
ville School Chapel in Princeton, N.J.
Five dates have been confirmed so far,
with several more yet to be finalized.
Dave Dreifus, who runs a research
group for the Mil-
waukee manufac-
turer Brady Corp,,

is sponsoring Bul-
lens’ July 27 show
in Cedarburg, Wis. He says his daugh-
ter, a medical student, was working
with a leukemia patient about the
same age as Bullens’ daughter. “My
daughter got involved with this little
girl before I heard the record,” Drei-
fus says. “After the little girl passed
away earlier this year, my daughter
called me and said, ‘Is there anything
we can do?"”

Dreifus plans to donate the pro-
ceeds from the Cedarburg show to the
Jessie Bullens-Crewe Foundation.

Ken Cotner, who works in the fin-

ance department of the Charlotte,
N.C., construction firm Bovis Lend
Lease, is sponsoring Bullens’ Aug. 26
show there. He was a fan of “Some-
where Between Heaven And Earth,”
and coincidentally E-mailed Bullens to
suggest an intimate tour after Di-
Nizio’s living room tour pulled through
Charlotte. Cotner is putting on the
show to serve Kinder-Mourn, a local
organization that provides counseling
to families who have lost children.
“My wife, Jeannie, and I are not
going to make a dime off of [the
show],” he says. “It’s not really a fund-
raiser. It’s really going to end up being
a service to Kinder-Mourn’s clients.”
Bullens says of the gigs, “I'm going
to do as many as I'm asked to do . ..
These are the people who have saved
my life—who have written me every
single one of these E-mails and letters,
the people who come up to me after
the concerts, They’re saving my life!”

&

steps out from behind the turntable

to turn the tables on you

"One of the 25 most anticipated albums of 2000." - Aiternative Press

¥ e

\r V]

UNGCLE

Deon kb il SWide

the debut album featuring

¥ 5 R B
RRACKE

“Yeah, Yeah, Yeah” ..« “Who's Your Uncle?”

@ m 1IE ATLANTIC GROUY

PRODUCED BY KID ROCK

20300 AT 1t RECO 2 A TIME WARNI:R

BILLBOARD JUNE 3, 2000

www.billboard.com

wwWwW americanradiohistorv com

15


www.americanradiohistory.com

Artists & Music
et

kabriel Set Ends 8-Year Hiatus

RealWorld’s ‘Ovo’ Based On Millennium Dome Show Music

BY NIGEL WILLIAMSON
LONDON-—There’s a very British joke
about waiting for a bus. You can stand
there for hours, and when one finally
comes along you can almost guarantee
another will follow right behind. So it is
with Peter Gabriel albums.

It’s been eight years since “Us,” his
last collection of new songs. But as he
readies for the release of “Ovo” on his
RealWorld label, based on music com-
posed for London’s Millennium Dome
show; he's already talking about anoth-
er album of more personal songs,
called “Up,” anticipated for 2001.

“*Ovo’ was going to be a six-month
diversion from the album I've been
working on for several years,” Gabriel
says. “In the end it took two years. It’s
quite different in some ways. It's ref-
erential to folk musie, and there are
futuristic elements that I wouldn’t
normally work with. ‘Ovo’ has an
external focus, whereas the other
album I've been working on is more
internally focused.”

“Ovo” came about when Gabriel
was approached by Mark Fisher, the
creative director of the Millennium
Dome. Fisher, whose lavish stagings
have been utilized by Pink Floyd and
the Rolling Stones, originally asked
Gabriel to provide the musie for the
spectacular show at the heart of the
U.K’s showpiece millennium attrac-
tion in Greenwich, London. But in the
end the former Genesis front man was
given a far greater role.

“I said if it was just the music [
wasn’t interested,” he recalls. “But I
told Mark if he wanted a full collabo-
rator to create something with a story
and visual ideas, then I would love to
do it. The appeal was that it was a

huge project which offered the ability
to dream up some crazy things, and
there was a budget there to pay for it.”

Gabriel was undeterred by the fact
that the Dome
project has
proved enor-
mously contro-
versial in the
U.K. since it
was first
mooted more
than three
years ago. In
particular, it
has had a
mauling from the press over its heavy
public subsidy running to 768 million
pounds ($1.1 billion) and initially dis-
appointing attendance figures.

“I knew what I was walking into
and that it was a quite unpopular pro-
Jject. But the fact that it was going to
be controversial was actually what
attracted me,” Gabriel says.

The album will be released interna-
tionally June 12 except in the USS,, where
a date has still to be determined. “Owo”
sets out ambitiously to tell the story of
the evolution of modern Britain in the
form of a parable about three genera-
tions representing past, present, and fu-
ture. Musically, it ranges from folk ele-
ments to banging industrial beats.

“What interested me was the idea
of representing very different ver-
sions of Britain,” Gabriel says. “There
was the traditional view of a white
England, with folk references which
I knew very little about musically and
had to research. Then there was con-
temporary Britain, and the aim was
to include Asian, African, Caribbean,
and Irish elements from what is now

GABRIEL
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PRODUCTION
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a very multicultural society. That
seemed like a challenge.”

The album will be available in two
slightly different versions. The prina-
ry retail edition is called simply “Ovo.”
A second edition, on sale exclusively at
the Millennium Dome, is titled “Ovo:
The Millennium Show” and has a
slightly different track listing and pack-
aging with a 48-page booklet aimed at
a younger market. It also offers
enhanced-CD footage {rom the show:

Davis Does Daytime. Babylon artist Christian Davis recently appeared on
Jenny Jones' syndicated television talk show. The program was the latest stop
on his ongoing promotional tour in support of his single “Safe In The Arms Of
Love.” Davis’ album, "Aiming For The Heart,” is due this spring. Pictured are

Musicians used by Gabriel include

Davis, left, and Jones.

(Continued on page 24)

Dneness Project To Promote Racial Unity
Through Album, Ad Gampaign, Scholarships

ONE WORLD, ONE LOVE: Grammy Award-win-
ning producer KC Porter (Santana, Ricky Martin,
Montell Jordan), along with event coordinator Faith
Holmes and music industry vet Dennis Stafford, has
formed the Oneness Project, a nonprofit organization
devoted to promoting racial unity through music.
The organization’s first goal is to produce an album
that will bring awareness to its cause. Among the
artists already committed to participating, according
to Holmes, are Carlos Santana, Martin, Chaka
Khan, Kenny Lattimore, and Jordan. A number of
producers, including Jimmy Jam, have also signed on.

Calabasas, Calif.-based World Beat Productions.

STUF‘F: Jewel and Christina Aguilera took the May
22 ASCAP Pop Awards ceremony as an opportunity
to introduce new material. Jewel, after admonishing
audience members not to clink their silverware and to
turn off their cell phones, sang “Break Me,” a wistful
ballad she said she had penned only three days earli-
er. Aguilera, who has been raving about how much she
loves Etta James’ “At Last” since the Grammys, per-
formed her own way-over-the-top version of the clas-
sic . .. Smashing Pumpkins head Billy Corgan

“The album actually came out of
a dream I had eight years ago,
where [ thought about really want-
ing to push racial unity in Ameri-
ca forward,” says Holmes, an old
friend of Porter’s. “I mentioned
doing a song like ‘We Are The
World’ to KC when he was mixing

LBHI

Angeles that the band was
breaking up at the end of the
year, following completion of its
touring commitments. A band
representative later confirmed
the split. Virgin Records, the
band’s label, had no comment by

announced May 23 on KROQ Los
| 2lhe

down Santana’s [‘Supernatural’].
We started brainstorming.”

The idea of a single song
expanded to an entire album,
where “we would team diverse artists, different races,
and different musical styles,” says Holmes. “Our wish
list might include—and we don’t have their permis-
sion yet—someone like Lauryn Hill with Garth
Brooks, or someone like Snoop Dogg and Shania
Twain. Just by the pairing alone, vou're going to cre-
ate a market for people to listen to artists they haven’t
heard before.”

The idea instantly appealed to Porter, who was
raised in Guatemala and has made his mark by pro-
ducing Spanish-speaking artists or Spanish tracks for
English-speaking artists, “If I can use whatever [ have
for something great, I'm there,” he says. “I'm all for it.
[ think everyone in life longs to ind something they
can give to humanity. The principal fact that we are
all part of one global family is one that I hold very dear
to my heart.”

The Oneness Project is in talks with a number of
labels about potentially releasing the project, includ-
ing Atlantic, Arista, and Virgin, says Holmes.

Holmes and Porter say they would like for the album
to come out by next summer with an all-star track pos-
sibly being recorded after next year’s Grammy
Awards. One track already in the works is a song
called “I Am Human” by Santana, says Porter.

Money raised from the project will go toward pro-
moting racial unity through an awareness campaign
that would include billboards, radio, television, and the
Internet; educational programs; working with like-
minded organizations; and presenting grants and
scholarships.

The Oneness Project is operating out of Porter’s

by Melinda Newman

press time ... Ray Charles has
signed with new independent
label, InVision Records, a divi-
sion of Falcon Entertainment
Corp., and is recording music for a new album (Bill-
boardBulletin, May 22). Among the other acts signed
to the label include rock act Saint Eve and Venezue-
lan band Melange.

MORE ‘HITS’: The second release in the “Totally
Hits” series will hit streets May 30. The compilation,
distributed via WEA, is the second release in a joint
venture formed between Warner Music Group and
Arista Records and features 12 top hits, including
Third Eye Blind’s “Never Let You Go,” Madonna’s
“Beautiful Stranger,” Sugar Ray’s “Falls Apart,” and
Santana’s “Maria Maria.” The first set in the series,
released in November 1999 through BMG, has sold 1.5
million units, according to SoundScan. There will be
two more compilations released in the series.

FOOL FOR SALE: Todd Rundgren is auctioning a
prized guitar that once belonged to hoth Erie Clap-
ton and George Harrison via Sotheby’s Online. Bids
will be taken until June 5. The psychedelic Gibson SG
guitar, dubbed “The Fool,” was played by Clapton dur-
ing his Cream days. Given that Clapton’s “Brownie”
guitar fetched $550,000 recently, small wonder that
Rundgren manager Eric Gardner says that Rundgren
“thought the time was right” to sell the guitar, which
he has owned since 1971. Rundgren kicked off an
eight-week tour May 24. An album of Rundgren mate-
rial previously available only to subseribers of his Weh
site will be released June 20 on Artemis Records. The
first single is one Web devotees can appreciate: “I
Hate My Frickin’ ISP”
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Amazing Growns Take Rockabilly To StI‘BEtS For Time Bomb Debut

BY JIM BESSMAN

NEW YORK—As the front man of
the Amazing Crowns, Jason Kendall
said before launching into a typically
frenetic recent gig, rockabilly isn’t
Jjust for breakfast anymore.

“There was nothing going on in the
rockabilly vein in Providence when
we formed,” notes Kendall, whose
Rhode Island band—formed in
1994—also includes guitarist J.D.

Burgess, upright bassist Jack Han-
lon, and drummer Judd Williams.
Their Time Bomb Recordings debut
album, “Royal,” is due June 13.

“We always dug rockabilly, and I
got into psychobilly when I was in the
army in Germany,” Kendall contin-
ues, citing such influences as the
Guana Bats, the Meteors, and espe-
cially the Cramps, with whom the
group toured two years ago. But it’s
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AMAZING CROWNS

the band’s self-proclaimed “hard-
work ethic,” verified by its slogan
“Live to tour, tour to live,” which has
brought it through the rough spots.

First, the act had to shorten its orig-
inal moniker, the Amazing Royal
Crowns, after a dispute with the Royal
Crown Revue (although the “Royal” at
least lives on in the new album’s title).
Then, Velvel Records signed the band
in 1997, only to fold shortly after issu-
ing the band’s first album.

“We were starting a new album
with a bright future—and then Velvel
crumbled,” says Kendall. “So, we bor-
rowed money, lived cheaply, knuckled
down, and did the next album.”

Once that album was in the can,
the Crowns followed a 300-date 1998
tour with more road work last year,
including the Warped tour, two U.S.
tours, and two months in Canada,
before signing with BMG-distributed
Time Bomb. “We didn’t want a major
but a mid-tiered label, and with
bands like [the Reverend] Horton
Heat and Social Distortion, it’s a good
place for us,” says Kendall. “It’s a no-
bullet label: You get off your ass and
work, and they support you on the
road—and that’s what we do.”

Touring, notes Time Bomb mar-
keting director Peter Harper, is in-
deed the “No. 1 point-of-entry” for
the Crowns, who have already done
50 dates this year to set up “Royal.”
Following more Northeastern May
dates supporting the Reverend Hor-
ton Heat, the group commences the
first leg of its own touring in mid-
June, lasting all summer.

“They’re continually touring, and
we’re working all our marketing
around their dates,” says Harper, sin-
gling out the band’s July 4 weekend
appearance at the Hootenanny rock-
abilly festival in Los Angeles. “But
we’ve already set up the album dur-
ing their spring touring, which also
made people aware of the name
change from Amazing Royal Crowns
to Amazing Crowns—so we're not
concerned about any confusion.”

Starting in March, the label began
dispersing “loads of street market-
ing materials,” says Harper, includ-
ing posters, fliers, and samplers. “It’s
helpful that we have Reverend Hor-
ton Heat and Social Distortion, who
are similar [bands]. We have a built-
in database of rockabilly clubs and
biker, hot-rod, and tattoo shops,
which we’re reaching out to. We also
hit a lot of competitive shows at clubs
and colleges with samplers.”

Retail efforts will initially target
the group’s Northeastern strong-
holds in Providence and Boston,
where consumers who buy the album
during the first week of release will

be given free tickets to Amazing
Crowns shows. Time Bomb also plans
a mass E-mail of an MP3 of the
album track “Mr. Fix-It.”

“We’re doing a ton of sniping on
rockabilly and punk chat boards and
have made music snippets available on
the Time Bomb and Amazing Crowns
sites,” says Harper, adding that pro-
motions are also in the works with
Bugjuice, Artistdirect, and numerous
other maujor music-related Web sites.

“The band is a core college radio act,
so we've shipped the album there with
‘Mr. Fix-It’ as the focus track,” adds
Harper;, noting that commercial radio
play is also sought in the Northeast.

According to Tim Schiavelli, PD at
modern rock station WBRU Provi-
dence, both “Mr. Fix-It” and the al-
bum’s “Out The Door” stand out as
radio hits. “They have a unique
sound—punk rockabilly with a fun
edge to it,” says Schiavelli. “They’re

certainly very dlqtmctlve and not like
anything on the air.”

The Amazing Crowns, Schiavelli
adds, has been the “cornerstone” of
the local scene there for several
years. “We've worked with them on
a number of shows,” he notes. “Their
live following is incredible.”

Kendall points to the cover art,
an oil painting by John Langford of
the Mekons, as a symbol of the
Crowns’ situation.

“We discussed the music business,
and how hard it is, and he came up with
a painting of a crown, skull, dead fish,
money sign, and a snake with a ban-
ner,” says Kendall. “It’s a great piece
of art. With a band like ours, you either
come with what people are expecting,
or you take the music and the imagery
and put a twist to it.”

The album itself was produced by
Joe Gittleman of the Mighty Mighty

(Continued on page 2.3)
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© TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GEORGE STRAIT COUNTRY Cleveland Browns May 20 $2,194,820 46,087 SFX Touring
MUSIC FESTIVAL Stadum $59.50/$49.50/ sellout
Cleveland $39.50
BRUCE SPRINGSTEEN Air Canada Centre ~ May 3-4 $2,03,728 38,268 House of Blues
Toronto (83,021,201 two Canada
Canadian) sellouts
$57.78/844.30
GEORGE STRAIT COUNTRY Cinergy Field May 21 $1.848,157 39,444 SFX Touring
MUSIC FESTIVAL Cincinnati $59.50/$49.50/ 40,500
$39.50
KISS, TED NUGENT, Deer Creek Music May 20 $1,936,697 2833 SFX Music Group
SKID ROW Center $79/$54/333 24210
Noblesville, Ind
TINA TURMER, LIOHEL Kiel Center May 21 $867.284 1547 SFX Music Group
RICHIE, IARICE ROBINSON St. Lows $719.25/855.25/+ 20,226
$35.25
TINA TURNER, LIONEL Kemper Arena May 19 $847,.994 14,698 SFX Music Group
RICHIE, JANICE ROBINSON | Kansas City, Mo $79.25/855.25/ 15,048
$35.25
TINA TURNER, LIONEL General Motors Place  May 13 $768.540 14297 Core Audience
RICHIE, JANICE ROBINSON Vancouver 1,141,622 sefiout
Canadian)
$60.18/433.26
TINA TURRER, LIONEL The Mark of the May 20 $679,595 10,551 SFX Music Group
RICHIE, JANICE ROBINSON Quad Cities $75/$56/$35 sellout
Maline, Il
KISS, TED NUGENT, Van Andel Arenz May 7 $621 588 1L781 SFX Music Group,
SKID ROW -Grand Rapids $65/$48.50 12,420 Belkin Prods
Mich
TINATURNER, LIONEL San Diego Sports Apnl 28 $582,900 10,219 SFX Music Group
RICHIE, JANICE ROBINSON Arena $93.25/$38.25 11,644
San Diego
1 |
== |

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321~ 9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615- 321-9171.
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We're headin’ downtown...

THE BILLBOARD MUSIC GROUP

is moving on down to new space on June 23rd.
Our new address:

770 Broadway, New York, NY 10003

Stay tuned for more details. . .
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Writers: Jon Goff, Jay Stanley

Publishers: Tabitha's Secret,
Tecklah Music

All | Have To Give

Writers: B —_Finey, Baby Gerry,
Bow Legged Lou, ‘Cur-,

Paul Antho1y, Shy-Shy

Publishers: P Blast Music Inc.,
Zomba Entzarprises Inc

Angel Of Mine

Writers: Rhett'Lawrencs, Travon Potts
Publishers: ett\?hyme, TravoniMusic,
Universal'Music Publishing. Group,
Warner/Chappell MusicAnc.

Are You That Somebody
Writers: Stephen 'Btatn," Garrett,
Timbaland

Publishers: Black Fouq ain Music,
Herbilicious Music, %

T C F Music Pubhshmg
Virginia Beach Music,
Warner/Chaopell Music, |
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As Long As You Love Me
Writer: Max Martin snw

Publisher: Zomba Ente-prises fv@c.
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Baby One More Time
Writer: Max Martin snv

Publisher: Zomba Enterprises inc.

Back To Good
Writer: Mat: Serletic

Pubtisher: telusic

Bailamos
Writers: Pau' Barry ers), Mark Taylor rs)

Publisher; Right Bank Music.Inc.

Believe
Writers: Paul Barry ers),
Brian Higgins rs),
Steve Torch prs)
Publishers: Right
Bank Music nc,
Warner/Chappell
Music, Inc.
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Closing Tame :
Writer: Dan Wilson - SN

Publishers: Semideliciots Music,
Warner/Chappell Music, Inc.

MAKE

| Still-Believe
Writers: Antonina Armato,
Giuseppe Canptarelli

Publishers: Chrysalis Musie,
EM! Music Publishing, Tom S_turges Music

| Want It That Way
\ Writers: Andreas C{rlgion ( MS
Max Martin stw,

Publlsher Zomba Enterprises Inc

Crush

\Vrriters: Kevin Clark iers:,

Berny Cosgrove rs), Mark Mueller
Publishers: Almo MusiciCorp.,

Be Le Be Music Publish ,{\g,

Moc Maiscn, !
\Waraer/Chaopell Musié:lnc.

Fly Away
Writer: Lenny Kravitz
Publisher: Miss Bessie Music

i [ Will Remember You
From This Moment On

: o B Writér: Dave Merenda
Writggg Ratisrt John "M Lange ersy Publisher: T G E Music Publishifig, Inc.
Publisher: Zomba Enterprises Inc.

\sher of the 1.
Genie In A'Bottle v b\ . yé

Writes: Davxd Frank,
Steve Kipnes
Publishers: EMI

Music Publizhing,

Griff Griff Music,
Stephen A. Kipner Music

Hands
Writers: Jew2l, Patrick Leonard

Publishers: Bumyamaki Music,
a n=r/Cazppell Music, Inc,,

EMI MUSIC PUBLISHING

© €M Muaic Pbletwg, - maember of Tz £ Grup

Il Be
Writer: Edwin McCain

Publishers: EMI Music Publishing,
Harrington Publishing, Inc.

Congratulations
To The ASCAP

\ Pop Award Winners!

If You Had My Love
Writer: LaShawn Daniels
Publishers: Big Shiz Music,
EMI Music Publishing

Just The Two Of Us
Wiriters: Ralph MacDenald,
William Salter, Bill Withers

Publishers: Antisia Music Inc.,
Bleunig Music,
Cherry Lane Music RBublishing

Kiss Me
Writer: Matt Slocum

Publishers: Gaylord Musie Publishing/
Squint Songs, My So-Called Music

Writers: David

Publishers: EM{ M
Griff Griff Music,
Stepten A. Kipner Musi

, Steve Kipner
ic Publishing,

Have You Ever
Writer: Diane Warren

Publisher: Fealsongs

i
Heartbreak Hotel f
Writer: Tama-a Savage

‘ublishers: =M Muslc PJbllshlng,
3irl Wonder

'S

How Do | Live
Writer: Diang Warren

Fublisher Realsongs

| Don’t Wanna Miss A Thing
V/riter: Dians Warren

Fublisher: Realsongs

Let Me Let Go
Wiiter: Steve Diamond

Publisher} Diamond Mine Music
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Livin La Vida Loca
Writer: Desmond Chitd

Publishers: ' Desmophobia,
Universal Music Publishing Group

Miami

Writers: Samgel J. Barnes,

William B. Shelby, Stephen Shackley,
Will Smithy'Leon Sylvers, Ryan Toby
Publishers: Notting Dale Songs Inc,,
Pladis Musig, Slam U Well,

Sony/ATV Tunes LLC,

Treyball Musi@

My Heart Will.Go On
Writer: James Horner

Pubtishers: Famous Music Corp,,
T C F Musie Pubiishing, Inc.,

My Own Worst Enemy
Writers: Kevin Baldes, Alan Popoff,
Jeremy Popoff, Allen Shellenberger

Publishers: EMI Music Publishing Inc.,
Jagermaestro

"" ‘No Scrubs
Writegs:, Kandl Burruss, Tameka Cottle

Publishers: Aif Control Music Inc,
EM& Music Publishing,»Kandacy Music

TinyTam Music, Tony Mercedes Music,

Warn {:Chappell Music, Inc. *-u\

Nobody Supposed To Be Here "...
Writers: Skgep Crawford, Montell Jordan

PublishersiAlmo Music Corp.,

Famous Music Corp., Hudson Jordan Music \
!

One Week
Writer: Ed Robertson socan

Publisher: Warnel/Chappell Music, Inc.

Out Of My Head";\
‘Writer: Tony Scalzo

Publishers: Bible Black, EMI Music Publishing

—

Slide
Writer: John Rzeznik

Publishers: Corner of Clark & Kent Musi€,

EMI Music Publishing

¥

S MUSIC

Sweet Lady

Writers: Johnta Austin,

Charles Farrar, Troy Taylor

Publishers: B Black Music,

. Chrysalis Music, KharatrOy Music,
% Naked Under My Clothes Music,

“Warner/Chappell Music, Inc.

Teﬂrm Up My Heart

ers: Kristian LUhdin smw, Max Martin s

Pubhsher. BMG Songs, Inc:
Thank\U

Writersi'Glen Ballard, Alanis Monsse?te

Publlshers\ 1974 Music,
AerostationyCorporation,
Universal Music Publishing Group

That Don’t lrr't!pr'ess Me Much
Writer: Robertdohn™"Mutt” Lange ®as)

Publisher: Zomb&Enterprises Inc.

The Way a
Writer: Tony Scalzo

Publishers: Bible Black,
EMI Music Publishing

chP Founders Ay,

‘*C‘

-

This Kiss
Writers: Beth Nielsen Chapman,
Annie Roboff

Publishers: Almo Music Corp.,
Anwa Music, BNC Songs

Time Of Your Life (Good Riddance)

Writers: Billie Joe Armstrong
Mike Dirnt, Tre Cool

Publishers: Green Daze Mus c,
Warner/Chappell Musie, Inc.

S— —

POP

Too Close

Writets: Raphael Brown;
Robert A. Ford, Kay Gee,
Raobert Huggar Darr;n Lighty.

Denzil Mitier, James™B. Moore,

Lawrence Smlth Kurt Walker

Publishers: Do What

| Gotta Productions,

EM! Music Publishing,
Naughty Music,

Neutral Gray Music,

Pure Love Music,

Uh Oh Entertainm=nt Inc.,

. Warner/Chappell [1usic, Inc.,
wut-Shawan-A-Do

\Torn
\Writers: Scott Cutler,

PhilipThornalley rs)
Publishers: BMG Sangs, Inc.,

EMI Music Publisting,

Scott Cutler Music

True Colors
Writers: Tom Kelly. Billy Steinbe-g

Publishers: Sony/ATV Tunes LLC

What It’s Like
Writer: Everlast

Publishers: Irish Iriellect Music,
T-Boy Music LLC

You Get What You Give
Writer: Rick Noweis

Publishers: EMI Musjc Publishirg,
Future Furniture

You’ll Be In My Heart
Writer: Phil Collins ®rs)

Publisher: Walt Disney Music Company
You’re Still The One

Writer: Robert John /Mutt" Lange ers
Publisher: Zomba =nterprises, .

1 ASC AP

WHERE MusIC BEGINS™

MagilyfiBergman | Résident & Chaiggianiat rhe Board,
WWW.ascap.com
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sunny Day Real Estate
Makes A Fresh Start
With Time Bomb Debut

BY JONATHAN COHEN

NEW YORK—Pioneering modern
rock act Sunny Day Real Estate open
a new chapter in its musical novella
with the June 20 release of “The Rising
Tide,” the Seattle group’s fourth stu-
dio album and its debut set for BMG’s
Time Bomb Recordings.

For a band whose offstage persona
has been complicated by its long-
standing refusal to give interviews,
lead singer/guitarist Jeremy Enigk’s
highly publicized conversion to
Christianity, and a rotating cast of
bassists, SDRE now finds itself star-
ing down an unfamiliar avenue of
mainstream acceptance.

The band’s striking blend of emo-
tionally resonant hardeore struck an
immediate chord with listeners on its
1994 Sub Pop debut album, “Diary,”
which sold 136,000 copies in the U.S,,
according to SoundScan. A second

SUNNY DAY REAL ESTATE

album followed in 1995, but internal
tensions had already broken up the
group—Enigk, guitarist Dan Hoern-
er, bassist Nate Mendel, and drum-
mer William Goldsmith—Dby the time
the disc was released.

A three-year hiatus followed, dur-
ing which time Enigk released an
orchestral-pop solo album while
Goldsmith and Mendel joined Foo
Fighters. But in 1998, the band
regrouped—minus Mendel, who was
replaced first by Jeff Palmer and
later by ex-Posies bassist Joe Sky-
ward—to record the set “How It
Feels To Be Something On,” which
peaked at No. 3 on Billboard’s Heat-
seekers chart and sold 63,000 copies.

With an eye on a fresh start, “The
Rising Tide,” produced by Lou Gior-
dano (Sugar, Belly), is the band’s
most musically varied and textured
album to date. It explores the act’s
softer side in greater detuil than in
the past, particularly on tracks like
“Rain Song” and “The Ocean,” a
demo of which was posted on the
band’s still-incomplete official Web
site (sunnydayrealestate.com) in
April and has been whetting fans’
appetites ever since.

“Ultimately, [those songs] could be
a turning point for us, in that they
open us, and the listener’s ear, to a
whole different side of SDRE,”
Enigk says. “Hopefully, in the future,
we can get away with doing that
more. Personally, it’s the type of
music that I prefer: the softer, the
prettier, and the emotional.”

Enigk credits Giordano with help-
ing the band take its studio experi-
mentation to new levels. “We defi-
nitely wanted to do 4 lot more in
terms of color,” he admits. “Before,
we've always gone into the studio,
done our parts, and then the album’s

(Continued on next page)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET E
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2% | 55| ARTIST B nmee | =5
EE z |3 z {MPRINT & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) ez
—ll NO. 1 B
CREED A* MY OWN PRISON
1 1 WIND-UP 13049 (11.98/17.98) ER 18 weeks at No. 1 | 138
METALLICA ¢! METALLICA
2 Y ELEKTRA 61113*/E€EG (11.98/17.98) 458
BOB MARLEY AND THE WAILERS &° LEGEND
3 3 TUFF GONG/ISLAND 846210/IDJMG (12.98/18.98) 570
BOB SEGER & THE SILVER BULLET BAND A* GREATEST HITS
4 5 CAPITOL 30334* (10.98/15.98) 291
MATCHBOX 20 ¢ YOURSELF OR SOMEONE LIKE YOU
5 10 | LAVA/ATLANTIC 92721%/AG (10.98/17.98) 168
BACKSTREET BOYS &° BACKSTREET BOYS
6 6 | JIVE41589(11.98/17.98) = - 145
PINK FLOYD ¢! DARK SIDE OF THE MOON
1 8 CAPITOL 46001* (10.98/17.98) 1209
TOM PETTY AND THE HEARTBREAKERS A' GREATEST HITS
8 13 | MCA 110813 (12.9818.98) 319
'N SYNC &' ‘N SYNC
9 9 RCA 67613 (11.98/18.98) 113
JO DEE MESSINA A M ALRIGHT
10 4 CURB 77904 (10.98/16.98) 114
DEF LEPPARD A VAULT — GREATEST HITS 1980-1995
11 | 12 | MERCURY 528718/IDJMG (10.98/17.98) 185
SANTANA A THE BEST OF SANTANA
12 Il | LEGACY/COLUMBIA 65561/CRG (11.98 EQ/17.98) 29
ANDREA BOCELLI A? ROMANZA
13 / PHILIPS 539207 {12.98/18.98) 129
BUENA VISTA SOCIAL CLUB A BUENA VISTA SOCIAL CLUB
14 | 13 | WORLD CIRCUIT/NONESUCH 79478/AG (12.98/18.98) 53 |
QUEEN A GREATEST HITS
15 15 | HOLLYWOOD 161265 (11.98/17.98) 359
JAMES TAYLOR ¢! GREATEST HITS
16 | 16 | WARNERBROS.3113(7.98/11.98) r 497
METALLICA A* RIDE THE LIGHTNING
17 25 | MEGAFORCE/ELEKTRA 60396/EEG (11.98/17.98) 435
METALLICA A’ ..AND JUSTICE FOR ALL
18 33 | ELEKTRA 60812/EEG (11.98/17.98) 524
DMX A° IT'S DARK AND HELL IS HOT
19 20 | RUFF RYDERS/DEF JAM 558227*/IDIMG (12.98/18.98) 103
SARAH MCLACHLAN A ~ SURFACING
20 23 ARISTA 18970 (10.98/17.98) 147
METALLICA A MASTER OF PUPPETS
21 | 45 | ELEKTRA 60439/EEG (11.98/17.98) 469
THE JUDDS NUMBER ONE HITS
22 35 CURB 77965 (7.98/11.98) | 4
JIMMY BUFFETT A° SONGS YOU KNOW BY HEART |
23 | 21 | MCA325633* (12.98/18.98) 466
STYX @ GREATEST HITS
24 | 32 | A&M 540387/NTERSCOPE (10.98/17.98) 30
AC/DC &*° BACK IN BLACK
25 24 | EASTWEST 92418/EEG (11.98/17.98) 306
AL GREEN A GREATEST HITS
26 | 30 | HVTHE RIGHT STUFF 30800/CAPITOL (10.98/16.98) 96
SUBLIME A® SUBLIME
21 34 | GASOLINE ALLEY 111413/MCA (11.98/17.98) 190
TIM MCGRAW A EVERYWHERE
28 | 18 | CURB 77886 (10.98/16.98) 154
CREEDENCE CLEARWATER REVIVALA*®  CHRONICLE THE 20 GREATEST HITS
29 | 27 | FANTASY2* (12.98/17.98) 345
CAROLE KING ¢'° TAPESTRY
30 22 | EPIC 65850 {5.98 EG/11.98) 425
BROOKS & DUNN A’ THE GREATEST HITS COLLECTION
31 26 | ARISTA NASHVILLE 18852 (10.98/16.98) 116
DAVE MATTHEWS BAND A CRASH
32 38 | RCA66904 (11.98/17.98) 209
BEASTIE BOYS A® LICENSED TO ILL
33_| — | DEFJAM 527351/IDIMG (10.98/16.98) - 425
TRAIN A TRAIN
34 | 28 | AWARE/COLUMBIA 38052/CRG (11.98 EQ/17.98 45
BARRY WHITE A ALL TIME GREATEST HITS
| 35 | 31 | MERCURY 522459/IDJMG (10.98/17.98) 58
JOHN MELLENCAMP A THE BEST THAT | COULD DO 1978 - 1988
36 | 39 | MERCURY 536738/IDIMG (11.98/17.98) ) 70
NIRVANA &1° NEVERMIND
| 37 DGC 424425*/INTERSCOPE (11.98/17.98) 212
FAITH HILL A® FAITH
38 14 | WARNER BROS. (NASHVILLE) 46790/WRN (10.98/16.98) 104
JOHN DENVER THE BEST OF JOHN DENVER
39 17 | MADACY 4750 (5.98/9.98) 3
C/DC A LIVE
40 | 40 | EASTWEST 92215/EEG (11.98/17.98) 114
SAVAGE GARDEN A SAVAGE GARDEN
41 29 | COLUMBIA 67954/CRG {11.98 EQ/17.98) 152
SADE A BEST OF SADE
42 47 EPIC 66686~ (10.98 EG/17.98) 146
LIMP BIZKIT A THREE DOLLAR BILL, Y'ALL
43 | 46 | FUP 490124/INTERSCOPE (11.98/17.98) - 114
MILES DAVIS A KIND OF BLUE
44 | 43 | LEGACY/COLUMBIA 64935/CRG (7.98 EQ/11.98) 70
GUNS N’ ROSES ¢'° APPETITE FOR DESTRUCTION
45 | — | GEFFEN424148/INTERSCOPE (11.98/17.98) ) L 461
DAVE MATTHEWS BAND A BEFORE THESE CROWDED STREETS
46 | — | RCAOG7660*(11.98/17.98) 90
VAN MORRISON A°® THE BEST OF VAN MORRISON
4 44 | POLYDOR 841970/UNIVERSAL (10.98/17.98) 468
FLEETWOOD MAC A°® GREATEST HITS
48 | 41 | WARNERBROS. 25801 (10.98/17.98) 397
TOOL A° AENIMA
| 49 | VOLCANO 31087~ (11.98/17.98) 158 |
ABBA A GOLD I
50 POLYDOR 517007/UNIVERSAL (12.98/18.98) 163 |
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SUNNY DAY

(Continued from preceding puye)

done. I got tired of that. I've spent a
lot of time recording at home and cre-
ated a lot of strange, weird sounds. I
wanted to bring that into the album,
with time constraints basically being
of no importance.”

Time Bomb—which edged out a
number of larger labels in bidding on
SDRE following the expiration of the
band’s contract with Sub Pop—is
hoping “The Rising Tide” will return
the band to the success of “Diary,”
hailed as a true hallmark of the last
decade’s post-punk explosion.

Peter Harper, the label’s director
of marketing, says label and band
should be a perfect fit. “They knew
they’d be a priority here, because
Time Bomb is a smaller label, yet we
also have major-label backing. This
record is unbelievable and it may
take time, but people will realize it.”

Noting his willingness to take a
greater role in the promotion proc-
ess, Enigk says, “We are a band who
has done things a certain way, and
when we changed our mind and
wanted to do things a little bit dif-
ferent, we actually were prepared for
what it was going to be like.”

This time around, doing things dif-
ferently was initially necessitated by

the band’s lack of a full-time bassist |

(Skyward toured with the band in
1998-99 but was not involved in the
sessions for “Tide”). Enigk—who
had never before played bass on a

SDRE record—took matters into his |

own hands during the early stages of
the songwriting process and pro-
ceeded to perform the bass parts on
each of the album’s 11 tracks.

Harper says the label will utilize a
three-pronged approach to market-
ing the set. Buoyed by the positive
response to the demo of “The
Ocean,” which has already been
downloaded about 10,000 times, Time
Bomb has since posted a streaming
audio excerpt of the single “One” on
its Web site (timebombrecordings.
com). A third track will be posted
shortly before the album’s release.

Also, Time Bomb has begun post-
ing Quicktime/RealVideo segments
of the band in the studio recording
the album.

Modern rock radio was serviced
with “One” on May 26, while college
radio received the full album in early
May. The final piece of the puzzle will
be a busy touring schedule in the-
ater-sized venues, set to kick off on
the day of the album’s release in
SDRE'’s Seattle hometown.

AMAZING CROWNS

(Continued from page 18)

Bosstones—another compatible band
that the Crowns have extensively
toured with. “It has the punkabilly
which we’re known for, but also tra-
ditional rockabilly and Clash-y
garage rock,” continues Kendall.
“ ‘Flipping Coins’ is a country ballad,
and there’s an organ on ‘Mr. Fix-It.’
We’ve grown a lot from the first
album, which was pretty sped-up,
punky rockabilly stuff.”

Kendall wrote the song lyries, and
his bandmates helped out on the mu-
sic, which is published by Mr. Fix-It
Publishing (ASCAP). The group is
managed by Darren Hill at Ten Pin
Management and booked by Corrie
Christopher at Fierce Talent.

y | Full input module with a
s knob for avery function

Introducing the Sony DMX-R100: a small-
format digital mixer inspired by our Oxford
console, considered by many industry
leaders as the most advanced digital
mixing system ever developed.

How does the DMX-R100 work? The
way you want it to. You have a full input
module with a knob for every function.
Equalization and dynamics can be
adjusted simultaneously. Your hand goes
intuitively to the right knob. Your mxing
session goes faster. You can concentrate
on the mix, not on the technology.

The R100 can memorize your astormation
moves the moment you touch tha high-
resolution touch-screen fader. Don't tell the
mixer to change modes. Don't think about
it at all. Just touch it.

A color touch-screen is buitt into the: control
surface. Use the built-in router to assign
inputs to faders. Select buses, sends,

and directs to analog and digital outputs.
View a complete input module or zoom
in on the EQ and Dynamics sections.

Machine control with 9-pin and MMC
interface is standard.

Right out of the box, the R100 is smart
enough to make you more productive.
And open up opportunities for working
in new high-resolution formats, without
expensive upgrades or difficult learning
curves. Which makes it an educated
choice for audio professionals everywhere.

Call today and we’ll send you a
brochure and VHS demo tape.

1-800-472-SONY ext. DMX

©2000 Sony Electronics Inc. Alf nghts reserved Repesduchon in whole or in past without written permission ls prohibited

www.sony.com/proaudio

SONY

prohibited. Sony 15 a pademark of Sony.
Fealures and speciications subject 10 change without nofice
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GABRIEL SET ENDS EIGHT-YEAR HIATUS

(Continued from page 16)

Simon Emmerson’s Afro-Celt Sound
System (also signed to RealWorld) and
singers Richie Havens, Tarla O’Lion-
aird, Paul Buchanan of the Blue Nile,
and Elizabeth Fraser of the Cocteau
Twins. Jocelyn Pook provided string
arrangements; other guests include the
traditional brass ensemble the Black
Dyke Band, the Anglo-Asian drum
troupe the Dhol Foundation, and the
London-based African group Adzido.

The show’s story line is summed up
in a five-minute rap track that opens
the album and features the voices of
Neneh Cherry and Rasco. “I wanted
to make it appeal to kids, and rap
seems to be their No. 1 music these
days,” Gabriel explains. “We thought
that would be a much better way to
tell the story than to do it with a tra-
ditional Shakespearean narrator.”

Substantial sales should be generat-
ed at the Millennium Dome itself, where
the show runs several times a day. Pro-
Jjected attendance figures for the first
year were set at 12 million, although this
now seems somewhat optimistic. The
regular retail edition of the set will be
marketed via what Guy Hayden, Real-
World label manager, describes as “an
awareness campaign,” with particular
emphasis on the Internet.

“It will be targeted at telling peo-
ple who are interested in Peter Gab-
riel that the record is out,” Hayden
says. “It’s a heavyweight campaign in

terms of window space at retail. We're
Just pleased to have some music from
him. After someone has been away for
g0 long, you always wonder if people
are still interested. The great news is
that they are.”

An electronic press kit for the set fea-
tures Fraser and Buchanan as well us
Gabriel talking about the project. Tele-

‘What interested me
was the idea of
representing very
different versions of
Britain’

- PETER GABRIEL -

vision appearances include Sky, VH-1,
and a Monday (29) performance on
BBC-TV’s flagship music show, “Later
With Jools Holland,” plus a broadeast
from the Dome itself the following day.

The album also appears to have
across-the-board radio interest.
Gabriel has recorded interviews for
four different BBC national racio sta-
tions, all catering to different mar-
kets: One (top 40), Two (album rock),
the highbrow news/talk station Four,
and the more populist Five.

Gabriel has been a pioneering sup-

porter of the Internet—and multime-
dia in general—so it’s logical that “Ovo”
will include an innovative Web promo-
tion. “Web Wheel” will offer every track
from “Ovo” as a download—each from
adifferent site. Three tracks not on the
album will also be available.

“They will be timed to expire on the
release date, but you will be able to lis-
ten to the entire album at one sitting
because all the sites are linked. We're
giving one track to a retail site, anoth-
er to a radio site, another to a media
site, and so on,” Hayden says.

There will also be &« Webcast inter-
view during the week of release,
conducted by a moderator and featur-
ing both a live audience and questions
submitted on the Net. It will be ac-
companied by a performance of the
Dome show: Details of all of the Inter-
net activity, as well as the “Web Wheel,”
can be found at petergabriel.com.

“We're very excited that we have a
Peter Gabriel record at last. But this
is a one-off project, so we're not going
too crazy because we also want to
focus on Peter’s solo album next year,”
Hayden says.

Also in 2001, Gabriel may finally
put out the “Big Blue Ball” album, a
collaborative project that grew out of
the “recording week” sessions he has
held for several years with various
world musie stars at RealWorld's stu-
dios in Wiltshire, England.
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BY CHARLES KAREL BOULEY

ANIMATED FEATURES are blowing into theaters this summer,
and with them come some heavy-hitting soundtracks.

Fox’s multimillion-dollar space spectacular “Titan A.E.” is no excep-
tion. The film’s music supervisor is also the executive producer of the
album and the owner of the label for the soundtrack’s release (Java).
Sounds like a big job, but not for five-time Grammy-winning song-
writer/producer Glen Ballard.

The animated spectacle is geared toward Generations X and I and
features the voices of Matt Damon, Drew Barrymore, and Janeane
Garofalo. But the vocal talent doesn’t stop with the onscreen charac-
ters. Ballard has assembled a
host of top-name acts, all pro-
viding original songs for the
soundtrack.

“The concept for the picture
was to make a contemporary
action adventure movie that
doesn’t require the audience to
suspend their disbelief while
the characters break into
song,” Ballard says. “It’s a cool,
fast-paced, energetic vehicle
that would have the same cool,
energetic, fast-paced music
behind the scenes.”

The musie is harder-edged and more alternative than most sound-
tracks. Young teenage males are the demographic for this picture and
the soundtrack, and it will skew younger and older.

All participating acts, which include Lit, Powerman 5000, Texas,
Jamiroquai, and Luscious Jackson, contributed songs written specif-
ically for the picture.

“The biggest part of my job was to focus each song for the movie
yet be sure each song stood on its own as well,” Ballard says. “From
a company standpoint, this album was a perfect opportunity to work
with a variety of artists for one project with a unifying theme.”

The 11-song soundtrack features five songs produced by Ballard
and one written by him as well. Given his history of success with such
acts as Alanis Morissette, No Doubt, and Barbra Streisand, the
soundtrack certainly has the commerecial appeal to acquire legs of its
own. The first single from “Titan A.E.,” “Over My Head” by Lit, was
shipped to stations in early May. The soundtrack hits radio June 6.

Although Ballard says he would enjoy working on films again in the
future, he’s currently tending to a full plate of music projects for Java.

BALLARD

ANOTHER PRODUCER and label entrepreneur hitting the sound-
track cireuit is So So Def Recordings founder Jermaine Dupri. A
multi-platinum artist and producer, Dupri has helmed the soundtrack
to Martin Lawrence’s new comedy, “Big Momma’s House,” due June
6.

The 14-song soundtrack (which will be available on So So Def) is
straight-up R&B and rap, and it features Dupri as either writer, pro-
ducer, or artist on five of the tracks—as well as executive producer
for the entire project.

“As a label owner, I've seen other labels like Death Row and LaFace
get big soundtracks, so I made this decision to do this soundtrack as
a business owner and less as an artist,” says Dupri. “My artistic needs
are being met with the production I'm doing for the other artists I
have signed.”

Dupri has called upon some major R&B and hip-hop acts for the
project, including Missy Elliott, Da Brat, Monica, Nas, Destiny’s
Child, and a newcomer, 15-year-old Li’l Bow Wow, who makes his
musical debut on the album.

Gathering the artists was the hardest part of scoring the movie for
Dupri. “Marketing, promotions—all of that was easy. But actually get-
ting through the politics was the hardest part,” says Dupri. “There
were artists I wanted for this movie that were unavailable because of
other soundtrack obligations, and companies are so greedy nowadays
they don’t want to let them out from under their fingers for one
minute. So, I didn’t have the largest talent pool that [ wanted [to draw
from], but I think I got the best and brightest of what was out there.”

The cuts will play well at R&B radio, and the first single, “I've Got
To Have It,” a collaboration by Dupri, Nas, and Monica, is already
being chased by the breakout track “What I'm Gon Do To You” from
Xscape’s Kandi Burruss.
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DUBLIN CALLING: The
Young Dubliners, a Celtic
rock group of Irish and
American musicians, have
been a popular attraction
for the past several years in
the group’s home base of
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY CARLA HAY

Higher Octave Records re-
leases the group’s latest al-
bum, “Red.” The album’s
title track was co-written by
Elton John lyricist Bernie
Taupin.

Young Dubliners lead
singer Keith Roberts says,

rock band BusBoys got a
big break by being fea-
tured in the 1982 Eddie

“What we try to do is to
have enough songs with
enough variety and instru-
ments to let the musicians

offering to the teen songbird
craze.

The singer’s self-titled
album, due June 27, fea-
tures songs from noted
writers/producers such as

Kessler’s Folk. Boston-area
folk artist Barbara Kessler
says her current self-titled
album (on Artist Development
Associates) has an “old-
school feel because we re-

has

The album’s first single,
“Midnight At The Oasis,”
been
jazz/AC and smooth jazz
radio. Taylor is planning to
tour the U.S. this summer.

serviced to

corded the album live.” She
adds that the set, available at
barbarakessler.com, is expect-
ed to have wider distribution
by September.

enjoy themselves, while
never losing sight of the
fact that we're

mood, and they

Yolanda Adams, Mountain High...Vailey Low |

REGIONAL HEATSEEKERS NO.1s

Steve Kipner and David
Frank (Christina Aguil-
era’s “Genie In A Bottle”).
The 18-year-old Via co-
wrote and co-produced
tracks on her album. The
album’s first single is “Pic-
ture Perfect,” and the video

for the song has al-

should keep you

doing this for the ] ) ‘_M_C_)UNT_AIN ] NORTHEAST ready been getting
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Angeles-based blues e | 4} ia has appeare .
J y story and create a . EASTNORTH CENTRAL on “The Rosie | Shades OfGray. Irish

O’Donnell Show”
and “The Bold And
The Beautiful.” She

singer/songwriter David
Gray was one of the first
artists signed to According

captivated all the {A \J'I_

Murphy/Nick Nolte film “48 To Our (ATO) Records, the

MIDDLE ATLANTIC

Lead singer Brian O’'Neal
says, “We do American-

tour is expected to begin
in August.

Ten Feet, Island Feeling

-

tarist Bob Bould-
ing, bassist Bren

" time.” S will be on Nick-
Hrs.” The veteran act WEST NORTH CENTRAL BBMak, Sooner Or Later |
returns with the album The  group— Disturbed. The Sickness = + r  elodeon’s All That ;Zzhfxgiiz tr?llag:\ésvs’
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SOUTH CENTRAL

TAYLOR-MADE

graham—is on a US. tour.
Tour dates include June 9

THE REGIONAL ROUNDUP
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ences.” A BusBoys U.S. drummeIP Davgi’dalr;- lo??nakes his mZ- e

jor-label debut with “Kiss

Los Angeles.
uncommon for the Young
Dubliners to sell out the
city’s House of Blues (with
a capacity of 1,000 people)
as a headlining act.

On June 20, OmTown/

in Fort Worth, Texas; June

Rotating top 10 lists of best-selling titles by new and developing artists.

And Tell,” due Tuesday
(30) on Legacy/Columbia

EAST NORTH CENTRAL
. Yolanda Adams Mountain Hegh...Valley Low
Disturbed The Sickness
BBMak Sooner Or Later
. Static-X Wisconsin Death Trip
Dido No Angel
Westlife Westlife
. System Of A Down System Of A Down
. Methrone My Life
. Travis The Man Who
. Fenix TX Fenix TX

It’s not 20 in Jacksonville, Fla.; July
1 in San Francisco; and July

21 in Salt Lake City.

WOULD-BE TEEN POP
QUEEN: Angela Via is
Lava/Atlantic Records’ latest

SOENGEPWN -

=

SOUTH ATLANTIC
. Alejandro Fernandez Entre Tus Brazos
. Ying Yang Twins Thug Walkin'

Records. According to the
label, the album has already

“antithesis of big-budget
sterility.” The singer is cur-

David Letterman” on June
12. Gray will also perform
on the second stage at the
Glastonbury Festival in
England on June 24.

. Yolanda Adams Mountain High...Valley Low
Limi-t 21 Sabe A Limi-t

BBMak Sooner Or Later

Marco Antonio Solis Trozos De Mi Alma

. Christian Castro Mi Vida Sin Tu Amor

Andy Griggs You Won't Ever Be Lonely

. Dido No Angel

. Carlos Vives EI Amor De M) Tierra

sold 15,000 copies in the
U.K. Taylor has won the
British Jazz Award for best
British jazz artist for the
past seven years.

SveNonpwne
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The artist and tour will be
the subject of a PBS special,
tentatively set to air in
October.
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% LOOPER

The Geometrid

PRODUCERS: Looper

Sub Pop Records 499

When it comes to visions of the future,
Looper front man Stuart David's sensibili-
ties are firmly rooted in "50s sci-fi kitsch.
In fact, if Tomorrowland at Disney World
were converted into a Lower East Side
nightelub in New York, the latest outing
from this Glasgow, Scotland. quartet
would be the perfect soundtrack. A collec-
tion of outer-space lounge vibes set to
backbeats and spoken-word lyrics, the
album promotes technology as absurdist
fun and serves as a sonic antithesis to the
nightmarish techno-menace imagery
endorsed in current pop-culture touch-
stones like “The Matrix.” On “My Robot,”
David (formerly of Belle & Sebastian)
sings of palling around with a robot that
does his songwriting for him. The sample
of a sereeching computer modem anchors
“Modem Song,” which was originally writ-
ten as a jingle for an Internet company,
and “Tomorrow’s World” is a smirky com-
parison of past expectations for the year
2000 with reality. There’s little profundity
here, but “The Geometrid” is undeniably a
satisfying treat of bubbly, back-to-the-
future escapism.

 SLEATER-KINNEY

All Hands On The Bad One

PRODUCER: John Goodmanson

Kill Rock Stars 360

After attempting more subdued and
introspective musical styles with mixed
results on last year’s “The Hot Rock,”
Olympia, Wash., punk trio Sleater-Kin-

SPOTLIGHT

KELLY PRICE

Mirror Mirror

PRODUCERS: various

Def Soul 2472

Diva—a word that’s been bandied
about so readily of late that it’s
managed to lose much of its true
meaning. Having said that, Kelly
Price’s sophomore effort, “Mirror
Mirror,” certifies her as the genuine
article. Consisting of 15 tracks, the
album runs the emotional gamut
from the midtempo “Good Love” to
the gut-wrenching “She Wants
You.” Price’s cover of Shirley Mur-
dock’s “As We Lay,” the album’s
first single, is as sensual as its pre-
decessor. As produced by Shep
Crawford, the timeless tune is a
wonderful tribute to Murdock and
producer Roger Troutman. The title
track is a stirring tale of unrequited
love set against a lush orchestral
backdrop. Price’s emotional deliv-
ery, accompanied by moaning vio-
lins and crashing symbols, is akin to
a modern-day soap opera. The
bluesy twang of “Can’t Run Away”
provides a funky balance to the
album’s various power ballads. “All
1 Want Is You” is a triple threat,
with Price portraying a woman torn
between two men, played by Gerald
Levert and K-Ci. The three singers
trade riffs with soulful results. The
set also features brief but memo-
rable appearances from Method
Man and R. Kelly. If “Mirror Mir-
ror” is a reflection of what lies
ahead for Price (and why shouldn’t
it be?), one thing is certain: She’s
here to stay.

ney gets back to basics this time out

SPOTLIGHT

DON HENLEY

Inside Job

PRODUCERS: Don Henley, Stan Lynch

Warner Bros. 2-47083

If there is a more skillful, distinctive,
and consistently commanding vocalist
in contemporary rock and pop than
Don Henley, he or she either hasn’t
issued records yet or may feel too
daunted to proceed after hearing the
myriad strengths displayed on “Inside
Job.” Henley’s fifth solo outing erupts
with the funky snarl of “Nobody Lilse
I[n The World,” shifts to the soaring
plaint of “Taking You Home” (a fast-
rising AC radio smash), and then
alights once more for the prayerful
chant of “For My Wedding.” Most
albums’ artistic credentials would
hinge on these choice cuts, but in this
case the singer is barely done clearing

his throat. Next is the bluesy growl of
“Evervthing Is Different Now,” the
droll bark of “Workin’ It,” the wistful
croon of “Goodbye To A River,” and
the seething hiss of the tile track,
inspired by the Recording Industry
Assn. of America’s recent highhanded
“work for hire” copyright amendment,
as well as Web-based encroachments
on privacy and intellectual property
rights. After the moody beauty of
“Damn It, Rose,” “Miss Ghost,” and
“The Genie,” the lovely “Annabel” and
exhilarating “My Thanksgiving” close
the stunning 13-song set. But the most
magnificent cut may be “They’re Not
Here, They’re Not Coming,” a riveting
reminder that humanity isn’t automat-
ically entitled to spiritual diversion

or celestial uplift. Long after 2000’s
most-hyped releases are faded memo-
ries, this aurally dazzling album will

CARLY SIMON

The Bedroom Tapes

PRODUCERS: Carly Simon, David Field, Frank Fil-
ipetti, Tesse Gold

Arista 14627

With her first collection of original
compositions in five years, Simon
reminds the young wannabes who con-
tinually erib her classie recordings for
ideas how it’s really done. “The Bed-
room Tapes” is a feast for fans of intel-
ligent, richly crafted pop music.
Stylistically, the set ranges from gui-
tar-etched rock (the instantly infec-
tious, hit-worthy “Our Affair”) to
piano-driven pop (the pensive “So
Many Stars”), with an ample dose of
Simon’s wonderfully intimate lyries—
most notably the painfully honest yet
utterly hopeful ballad “Secars.” “The
Bedroom Tapes” also differs from the
current crop of pop fodder in that
Simon seems to demand an active,
alert ear. Her work is filled with com-
plex melodies and subtle nuances that
lessen the listening experience if lost
or ignored. As always, Simon’s voice is
a unique tool that is, by turns, sweetly
delicate and unyieldingly aggressive.
At a time when more simplistic fare
dominates the charts, the commercial
future of “The Bedroom Tapes” is
hard to predict. But ya gotta love and
respect Simon for her commitment to
continually raising the creative bar—
and for serving as such a strong role
model for young tunesmiths.

slowly builds from Thurston Moore shoe-
gazing into an urgent rocker. From
there, the collection either encapsulates
Sonie Youth’s most endearing or an-
noying qualities, depending on how one

SPOTLIGHT

VARIOUS ARTISTS

"Til We Qutnumber 'Em . . . The Songs Of
Woody Guthrie

PRODUCER: Ani DiFranco

Righteous Babe Records RBR019-D

Picture it: the divine Severance Hall in
Cleveland on a late-September
evening in 1996. A diverse lineup of
artists comes together to celebrate,
revel in, and pay tribute to Woodie
Guthrie’s cultural and political legacy.
Four vears later, one of the night’s fea-
tured singers (and this album’s pro-
ducer), Ani DiFranco, compiles the
many highlights from the evening and
releases this very special disc on her
own label. DiFranco also delivers a
truly inspired version of “Do Re Mi,”
which she wickedly intertwines with
the Rodgers and Hammerstein classic
of the same name. While there’s not an

unsavory moment to be found, expect
repeated listens from Bruce Spring-
steen’s “Plane Wreck At Los Gatos
(Deportee)” and “Riding In My Car”
the Indigo Girls and DiFranco’s
“Ramblin’ 'Round,” and Ramblin’
Jack Elliott’s “1913 Massacre.” Inter-
spersed throughout are spoken-word
segments by the likes of Tim Robbins
(“Born Naked™), Arlo Guthrie
(“Change The Moment”), and Peter
Glazer (“Payback”)—all of which were
culled from an academic conference
(held the same weekend as the tribute
concert) at Cleveland’s Case Western
Reserve University.

R&B/HIP-HOP

P VARIOUS ARTISTS
Big Momma’s House
PRODUCERS: Jermaine Dupri, Michael Mauldin

quartet has been churning out its chal-
lenging brand of alt-guitar noise on its
own terms and with little regard for
commercial appeal. That approach con-
tinues on the band’s latest outing—an
experimental rock-meets-gritty-Beat-
poetry meditation on life, lower-Manhat-

with a strong collection of quick, higher- still be heard and discussed.
energy rockers. In fact, the riot grrrls
are at their poppiest and most accessi-
ble level to date, as evidenced on Carrie
Brownstein-fronted tracks like “You're
No Rock 'N’ Roll Fun” and “The Profes-

sional.” That doesn’t mean the band has

So So Def/Sony Music Soundtrax CK 61076
Producer/artist Jermaine Dupri enters
new territory with his first soundtrack,
which accompanies the 20th Century Fox/
Regency [interprises comedy starring
Martin Lawrence. The 14-track set reads
like 1 who’s who in contemporary hip-hop

feels about the band and the spoken-
word poeties from Kim Gordon. But
totaling only eight songs and clocking in
at just 45 minutes, “NYC Ghosts &
Flowers” is by far its shortest set in
some time and also its most musically
engaging.

tan style. The best moments on the
album come first, with “Free City
Rhymes,” a long, beautiful track that
sounds like it could be on a Yo La Tengo
record, and “Renegade Princess,” which

lost all of its anger and spitfire. Co-

front woman Corin Tucker showcases
her trademark banshee wail on “Youth
Decay” and the ranting “#1 Must
Have.” However, the band is at its best
on Brownstein/Tucker singsong vocal
collaborations, such as the title track
and the rift-happy “Ironclad.” While not
the snarling accomplishments of 1996’s
“Call The Doctor” or 1997’s “Dig Me
Out,” “All Hands On The Bad One”
shows off an appealing, less-agitated
side that marks a welcome return to
form for one of the best female rock
acts going.

SONIC YOUTH

NYC Ghosts & Flowers

PRODUCERS: Sonic Youth, Wharlon Tiers
Geffen/interscope Records 069490650

Sonic Youth has officially graduated to
the Lou Reed school of late-career art
rock praised by eritics and hardeore fans
and overlooked by the rest of the free
world. Since the mid-"90s, the New York

DEVO

Pioneers Who Got Scalped: The Anthology
PRODUCERS: various

Warner Archives/Rhino 75967

For many who experienced the new
wave era firsthand, Ohio-based quintet
Devo will always be remembered for
slick synth-driven beats, post-modern
lyries, infectious melodies, and a wicked
fashion sense (black plastic wigs topped
with red plastic flower pot-like hats; pho-
tographed as spuds). Throughout, a cer-
tain level of (much-needed) humor pre-
vailed. And while some scoffed about the
act’s simplistic approach to music, the
five men of Devo were, pure and simple,
artistic pioneers (they were “electronic”
decades before the word became hip).
For proof, one need look no further than
this two-dise collection, which includes 50

VITAL

tracks, spanning 22 years (1977-1999).
Those in search of the hits won't be dis-

appointed, as “Girl U Want,” “Freedom

REISSUES®

Of Choice,” ‘Jerkin’ Back ‘N’ Forth,”
“That’s Good,” and, of course, “Whip It”
are prominently featured. However,
album tracks like “Love Without Anger”
shouldn’t be overlooked. Also included
are such rare gems as “One Dumb
Thing” from the CD-ROM game “Inter-
state '82,” the original Booji Boy version
of “Jocko Homo,” the U.K. single version
of “Be Stiff,” and “Soo-Bawlz,” a non-
album B-side. Special note must be made
of the wise inclusion of several wildly
twisted remakes, most notably “(I Can’t
Get No) Satisfaction,” which Britney
Spears covered on her new album,;
“Working In The Coal Mine”; and Nine
Inch Nails’ “Head Like A Hole.” The set
closes with “The Words Get Stuck In My
Throat,” a new recording that is as zany
as it is poignant.

and R&B: Da Brat, Missy Elliott, Nas,
Moniea, Jagged Edge, Kurupt, Chanté
Moore, Mare Nelson, and Dupri himself.
While some songs come off as formulaic
and derivative—like former Xscape mem-
ber Kandi’s “What I'm Gon’ Do To You”—
that problem is offset by stronger tracks,
such as the lead single, “I've Got To Have
It,” by Dupri and Nas and featuring Moni-
ca; “Bounce With Me” by Dupri’s teen
protégé LiI’ Bow Wow and featuring
Xseape; “I Want To Kiss You” by Devin;
Nelson’s “Love’s Not Love”; and “Get
Up” by Jessica.

DANCE

% SATOSHI TOMIIE

Full Lick

PRODUCER: Satoshi Tomiie

C2 Records CK 62194

One of Japan’s most successful interna-

tional DJs and dance music producers,

New York-residing Satoshi Tomiie has
(Continued on next page)

ALBUMS:

SPOTLIGHT. Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS’ CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (JJ): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Michael Paoletta, Billboard, 1515
Broadway, New York, N.Y. 10036. Send country albums to Phyllis Stark, Biliboard, 49 Music Square W., Nashville, Tenn. 37203. Send Latin albums to John Lannert, 1814 Fern valley Road, Louisville, Ky. 40219. Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);
Bradley Bambarger (classical/world/jazz/pop/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age); Brian Garrity (pop/N.Y.).

BILLBOARD JUNE 3, 2000

www.billboard.com

www americanradiohistorvy com

27


www.americanradiohistory.com

Reviews & Previews

(Continued from preceding page)

been creating beats for clubland since the
late '80s, when he debuted with the now
classic “Tears.” Several dancefloor an-
thems later, including “And I Love You”
and “Darkness,” Tomiie finally issues his
debut album, “Full Lick,” which is full of
wonderful surprises. “Inspired” and “Sin-
cerity (Part 1 & 2)” are signature Tomiie
tracks, steeped in smooth and soulful
house rhythms. “Secret Place,” converse-
ly, finds the artist cavorting with fluttering
drum’n’bass elements. The set’s first sin-
gle, the deep and dark “Up In Flames,”
with guest vocals by former Sneaker
Pimps lead singer Kelli Ali, peaked at No.
4 on the Billboard Hot Dance Musi¢/Club
Play chart in February. Many dance musie
luminaries, including Charles Webster,
Diane Charlemagne, Robert Owens, and
Cevin Fisher, also guest on this solid set.

COUNTRY

» LEE ANN WOMACK

| Hope You Dance

PRODUCERS: Mark Wright, Frank Lidell

MCA 088170099

From the opening fiddle strains on “The
Healing Kind” to the cautious optimism of
“Lord I Hope This Day Is Good” 11 tracks
later, this is an emotional tour de force
and one great country record. Along the
way, Womack delivers highlights aplenty,
not the least of which is the title cut, a
true powerhouse that could have failed in
lesser hands. Womack’s voice is a wonder,
and here she makes use of some of Nash-
ville’s best writers, many of them resi-
dents of the Music City fringe, including
Bobbie Cryner, Rodney Crowell, and
Buddy and Julie Miller. The Millers sing
harmony on their “Does My Ring Burn
Your Finger,” truly hillbilly angst at its
finest. Womack brings tearful credibility
to Cryner’s “Stronger Than I Am” and
grit to Crowell’s “Ashes By Now.” Beyond
the career-defining title track, this is,
without question, a career-defining al-
bum—one that should push Womack into
the big leagues for good.

* JOE ELY

Live At Antone’s

PRODUCER: Joe Ely

Rounder Records 3171A

One can almost smell the beer and
sweat as Texas alt-country rocker Joe
Ely cranks it up with yet another live
recording, this time from one particular-
ly raucous night at the legendary Austin
roadhouse. “Live At Antone’s” follows
previous Ely classies, 1980°s “Live
Shots” and 1990’s “Live At Liberty
Lunch,” and offers ample evidence that,
despite passing the half-century mark,
Ely has lost absolutely none of the fire
in his belly. The record explodes out of
the gate with “The Road Goes On Forev-
er” and quickly reaches goose bump
proportions with an incendiary perfor-
mance of Tom Russell’s epic “Gallo Del
Cielo.” Ely revisits “Me And Billy The
Kid” in an amped-up version that even
surpasses “Liberty Lunch” and offers
up spooky West Texas ambience in “Up
On The Ridge.” At 74 “in the pocket”
minutes, “Antone’s” stacks up very well
next to Ely’s previous live ventures.

» GLORIA ESTEFAN

Alma Caribefa

PRODUCERS: various

Epic 62163

On her third Spanish-language effort

(the title translates to “Caribbean Soul”),
Estefan offers a wide range of sounds and
influences from the music of Cuba, Puerto
Rico, the Dominican Republic, and Pana-
ma. “Punto De Referencia” nicely blends
elements of murga and salsa, while
“Nuestra Felicidad” is rooted in bolero
sounds and “Te Tengo A Ti” is fueled by
bachata and salsa sounds. Save for the
diva’s sorely under-appreciated 1995 Eng-

lish-language gem, “Destiny,” Estefan
rarely sounds as passionate as she does
when performing pure Latin music. For
evidence, investigate “Tengo Que Decirte
Algo,” a poignant duet with José Feliciano,
or “Por Un Beso,” on which the singer
offers her most seductive voeal to date. An
essential recording—not only for Estefan
loyalists but for anyone with an interest in
a tasty splash of Caribbean soul.

JAZZ

ACOUSTIC ALCHEMY

The Beautiful Game

PRODUCERS: Richard Bull, Miles Gilderdale, Greg
Carmichael

Higher Octave HOMCD 48946

The loss of guitarist Nick Webb, who died
from pancreatic cancer in 1998, has had
little effect on Acoustic Alchemy’s sound,
which has mixed twin acoustic guitars in
an electric smooth jazz terrain since the
mid-'80s. Greg Carmichael is earrying on,
and “The Beautiful Game” has all the ear-
marks of earlier AA albums, only more
prosaic. With bright, acoustic guitar driv-
en melodies set in peppy rhythms, they
shift effortlessly from the Latin-tinged
“Angel Of The South” to the reggae lilt of
the title track. They even get into some
electronica/flamenco on “The Last Fla-
menco.” “Trail Blazer” echoes the Allman
Brothers’ “Jessica,” and that track, along
with “Big Sky Country,” is reprised at the
end of the dise with Sam Bush on fiddle
and Jerry Douglas on dobro. But no mat-
ter the strategy, Acoustic Alchemy boils it
all down to a faceless smooth jazz formula.

CLASSICAL

s BEETHOVEN: Christ On The Mount Of Olives
Simon Kermes, soprano; Steve Davislim, tenor;
Eike Wilm Schulte, bass; Das Neue Orchester/
Chorus Musicus, Christoph Spering

PRODUCER: Uwe Walter

Opus 111 30-281

Just when you think there’s nothing new
under the Beethovian sun, there comes a
disc like this. The composer’s early ora-
torio “Christ On The Mount Of Olives”
has been recorded before, of course, but
not often—and not with the freshness
and verve here. At the head of his peri-
od-instrument orchestra and a highly
alluring trio of voeal soloists, German
conductor Christoph Spering brings

out all the drama and soulfulness in

the work, which is contemporary with
Beethoven’s Third Piano Conecerto

and Second Symphony—and compares
admirably with his passionate and ever-
popular Missa Solemnis. The design,
notes, and recording are all excellent, as
is usual with Opus 111. The French label
is distributed in the U.S. by Harmonia
Mundi and in the U.K. by Select.

> DARWIN HOBBS

Vertical

PRODUCERS: Cedric, Victor Caldwell, Tommy Simms

EMI Gospel 0252

Hobbs’ second album in as many years
finds one of popular music’s once most
sought-after session singers firmly estab-
lishing himself as a distinctive and formi-
dable talent in his own right. With an
instantly recognizable voice, Hobbs
employs his pipes like a finely tuned
instrument: soft and tender, big and

bold, and all points in between. Uniform-
ly strong material fulfills his unapologetic
penchant for memorable melodies, infec-
tious grooves, and indelible hooks. Star
turns are delivered by Michael MeDonald
on the funky “Everyday” and Donna
Summer, who guests on the gorgeous
ballad “When 1 Look Up.” Both shine

as brightly as they always have, but as
Hobbs humbly, yet decidedly, holds his
own in their company, his prowess and
power speak for themselves. This is a tri-
umphant sophomore effort from an artist
clearly equipped and ready to play ball
with the biggest and best.

EOITED BY CHUGK TAYLOR
______POP

p HANSON If Only (4:30)
PRODUCERS: Stephen Lironi, Hanson, Mark Hudson
WRITERS: (. Hanson, T. Hanson, Z. Hanson

PUBLISHER: not listed

Island/Def Jam 5931 (cD promo)

The teen trio’s stellar re-entry into the pop
fray, “This Time Around,” may not have
reached “MMMBop”-like chart heights,
but it effectively broke new ground for the
maturing pop act—and it proved that the
Hanson brothers are as musically skillful
as they're videogenic. With that task com-
plete, the road should be clear for this
rousing new single to easily sail up The
Billboard Hot 100. Already a hit in the
U.K. and Europe, “If Only” rocks with
notable authority. But it also has enough
pop bounce to keep the kiddies shrieking
with glee. Taylor Hanson'’s brisk lead vocal
is nicely complemented by brothers Zack
and Ike’s smooth harmonies, as well as an
arrangement riddled with nimble
turntable scratches and a fluid harmonica
solo by guest John Popper. Way hipper and
more substantial than almost anything else
offered by current teen-level acts, this sin-
gle deserves—make that demands—
immediate top 40 programmer approval.

p DIDO Here With Me (4.13)

PRODUCER: Rick Nowels

WRITERS: D. Armstrong, P. Statham, P. Gabriel
PUBLISHERS: Warner/Chappell, PRS; WB, ASCAP

Arista (CD promo)

When her first, incredibly savvy single
was originally released exactly one year
ago, Dido was an unknown entity. And
radio didn’t get it. Arista then decided to
wait until this past February to release
the second single, “Don’t Think Of Me,”
which gained enough airplay on adult top
40 radio to hit No. 35 on that chart. OK, so
now there are no excuses not to break
“Here With Me,” which is being rere-
leased with that momentum—and which is
now the theme to the television series
“Roswell.” The sophisticated shuffle is as
moody as a rainy Monday, and it’s effec-
tive on all counts, thanks to swift, crisp
production and a vexing theme of obses-
sive love (“I don’t want to call my friends/
They might wake me from this dream/And
I can’t leave this hed/Risk forgetting all
that’s been”), Dido, the former singer
from her brother Rollo’s band Faithless, is
far from anyone’s cookie cutter design. If
this instantly appealing cut is a sign of
things to come from this bright talent,
welcome to the future, top 40.

p INNOSENSE Say No More (3.08)

PRODUCERS: Josef Larossi, Andreas Romdhone
WRITERS: K. Larossi, A. Romdhone

PUBLISHERS: Murlyn Songs/Strawberry Songs, ASCAP
RCA 60222 (CD promo}

OK, on first listen, even the least jaded in
the crowd can’t help but draw immediate
comparisons. First, girl quintet Innosense
looks much like a young, American ver-
sion of Spice Girls. Yeah, yeah. Second, it’s
yet another act churned out of the Trans-
Continental camp by way of Sweden. Ho
hum. And third, sure enough, we're talk-
ing about a bubble-gum blend of Britney
beats, vibrant vocals, and perky produe-
tion. Been there, done that. But you know
what? A few spins of this first single, and
you can almost feel that cynical layer

melting off. There are two gargantuan
hooks in this track that don't take long to
wrap themselves around your brain and
take it right along for the ride. If this song
could be judged on its musical merit alone,
without all the trappings of image—which,
ironically, are right in line with current
trends—this cutesy act might actually
stand a chance to be viewed above the
pack. Try it—you’re gonna have a hard
time resisting this one.

TAKE 5 Shake It Off (no timing hsted)

PRODUCER: Darrell "Delite” Ailamby

WRITERS: D. Allamby, K. Dickerson, G. Levert
PUBLISHERS: 2000 Watts/WB, ASCAP, Zomba, BM!
Elektra 1467 (CD promo)

Yet another act from the Lou Pearlman
corral, Take 5 was assembled in Orlando,
Fla., in 1997 and a year later released an
overseas-only CD in Europe and Asia that
brought it success in Germany and Hong
Kong. In 1999 brothers Clay and Ryan,
Stevie, Tilky, and T.J. signed with Elektra
inthe U.S,, and for their debut album, due
Aug. 29, they’ve worked with R&B con-
temporaries like She’kspere, Dann Huff,
Delite, and Flavahood. While the results
of the album as a whole have yet to be
seen, the efforts on “Shake It Off” are
mixed at best. First and foremost, there’s
little that’s quite as embarrassing as cute
white kids trying to demonstrate how per-
vasive the flava is in their souls—and this
is most definitely one of those instances.
As well, Delite’s production, particularly
on the radio version, comes off as so
Jjumpy throughout its duration that it feels
sort of like stop-and-go traffie. By the end,
it’s about as irritating. Regardless, there
may be more than meets the ear this time
around to Take 5. Look for the publicity
machine to at least get the act some
notice, with an appearance in the forth-
coming movie “Jack Of All Trades,” due
this summer. The boys will also perform
the national anthem at the halftime show
during the Citrus Bowl on Jan. 1, 2001.

p D'ANGELO Send It On (4:39)

PRODUCER: D'Angelo

WRITERS: D'Angelo, A. Stone, L. Archer, G. Brown, R.
Bell, R. Westfield, R. Micken, W. Sparrow, C. Smith, D.
Thomas, G. Redd

PUBLISHERS: Universal-PolyGram International/Ah-
Choo/Melodies N'side, ASCAP; Universal Songs of Poly-
Gram International/Lady Diamond/Warner-Tamerlane/Car-
bert, BMI

Virgin 14993 (CD promo)

Once again, D’Angelo puts us under his
spell with the magical groove of “Send It
On,” the second official single from his
sophomore set, “Voodoo.” Just like his
previous No. 1 single, “Untitled (How
Does It Feel),” the artist is feeling the
slow groove again. “Send It On,” an inter-
polation of Kool & the Gang’s “Sea Of
Tranquility,” flows along with an arrange-
ment of live guitar, bass, and the thump of
the kick-drum. His falsetto vocals, now his
signature, are rich with spiritual highs as
well as soulful lows. In this musical set-
ting, he sounds less like Prince (as he did
on “Untitled”) and more like he’s develop-
ing his own unique style—which bears the
undeniable influence of Prince, Al Green,
and Otis Redding. “Send It On” was writ-
ten by the artist with budding diva Angie
Stone (who co-wrote much of D’Angelo’s
1995 debut, “Brown Sugar”), and it leaves
the listener hoping that their creative
partnership will continue. While some
may argue that issuing two slow-jams in a
row is a dangerous commercial move, they
can’t argue with what is a sure-fire hit—
and “Send It On” is exactly that. We'll just
have to wait and see what D’Angelo wears
(or, rather, doesn’t wear) in this accompa-
nying videoclip.

P YOLANDA ADAMS Open My Heart (5.37)
PRODUCERS: Jimmy Jam and Terry Lewis, Jim Wright
WRITERS: J. Harus, T. Lewis, J. Wright, Y. Adams
PUBLISHERS: EMI April/Flyte Tyme Tunes/Minneapolis
Guys/Jibranda, ASCAP; Jamyo, BMI

Efektra 1484 (CD proma)

Famed gospel songstress Yolanda Adams

has already built a following of dedicated
fans over the years. And with her most
recent project, “Mountain High, Valley
Low,” she’s reached new heights, new
fans, and earned a Grammy for best con-
temporary gospel/soul album. However,
it’s via her latest single, “Open My
Heart,” that she’s finally gaining accep-
tance on contemporary R&B radio. Pro-
duced by music masters Jimmy Jam and
Terry Lewis, the song has a strong R&B
vibe, with undertones reminiscent of
Luther Vandross and Patti LaBelle. Its
real strength is Adams’ stunning, tear-
Jerking performance and stirring, wholly
relatable lyries. While “Open Your
Heart” may inspire a religious connec-
tion for some, others should simply
interpret it as a beautiful love song.
Either way, the song will touch you in a
special way.

AMEL LARRIEUX Sweet Misery (3:57)
PRODUCERS: Amel Larrieux, Laru Larrieux

WRITERS: A. Larrieux, L. Larrieux

PUBLISHERS: Sony/ATV Songs/Jizop, BMI; EMI
April/Eliza's Voice, ASCAP

Epic/550 Music 46586 (CD promo)

Larrieux has a vibe all her own. However,
an artist must walk a fine line between
being artistic and being intangibly eso-
teric. The former Groove Theory singer’s
first solo single, “Get Up,” successfully
captured the attention of radio program-
mers with a track that was unique yet still
commercially viable. “Sweet Misery,” the
second single from her disc, “Infinite Pos-
sibilities,” is laid-back, smooth, and jazzy.
Actually, it may be a little too jazzy for
mainstream R&B formats—though it’s
perfect for adult R&B outlets. In an effort
to make the track more accessible, Epic
has remixed the track, pumping up the
beat and making it considerably more
funky. While the track retains its jazzy
tone at the core, the overall melancholy
vibe of the original version has been
replaced by a notably brighter feel. It’'s a
stylistic shift that nicely suits Larrieux’s
voice. In a sea of ballads, this uptempo
track has definite, or make that infinite,
possibilities.

RUFF ENDZ No More (4:01)

PRODUCERS: Eddee F., Darren Lighty

WRITERS: E. Ferrell, D. Lighty, C. Lighty, B. Muhammad
PUBLISHER: not listed

Epic 4398 (CD promo)

While the sound is distinctly familiar,
Epic’s new duo, Ruff Endz, shouldn’t be
mistaken for R&B balladeers K-Ci & JoJo
Hailey of Jodeci. Ruff Endz’ first single,
“No More,” is an uptempo track, strategi-
cally staged to show that the guys can sing
more than just a good ghetto ballad in the
style of R. Kelly (which, from listening to
the album preview, is actually their
stronger suit). “No More” is produced by
former Heavy D. and Uptown Records
producer Eddie F., which might explain
some of the K-Ci & JoJo sound (he also
produced Jodeci). But it’s probably the
song’s lyrical message and video that will
get this talented duo the most recognition.
As one more link in a chain of songs by
male artists bemoaning being mistreated
by no-good women, “No More” says exact-
ly that: “No more shopping sprees/No
more late-night creeps/No more VIPs/No
more/No more dough.”

COUNTRY

> MARTINA McBRIDE There You Are (3:16)
PRODUCERS: Martina McBride, Paul Worley

WRITERS: M.D. Sanders, B. DiPiero, E. Hill
PUBLISHERS: Universal-MA/Soda Creek Songs, ASCAP;
Sony/ATV Songs/Love Monkey/Careers-BMG/Music Hill,
BMI

RCA 60226 (CD promo)

This stunning ballad can be found on both
McBride’s current album, “Emotion,” and
the soundtrack from the Ashley Judd/
Natalie Portman movie “Where The
Heart Is.” Penned by Music Row hitmak-
ers Mark D. Sanders, Ed Hill, and Bob
DiPiero, the song features a tender, emo-

(Continued on next page)
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tional lyric and simple, pretty melody. It's
the kind of raw material MeBride can turn
into a musical masterpiece—and she defi-
nitely works her magic on this record. As
the reigning Country Music Assn. female
vocalist of the year, McBride offers in her
pipes one of the industry’s most recog-
nized assets. She puts that distinetive
vocal power to great use on a pretty ballad
that extols the joys of love. Musically, the
track veers even further into pop territory
for this country diva than her more recent
efforts. However, she’s a core artist in the
country community, and programmers will
have no trouble quickly adding this to
their playlists.

p PHIL VASSAR Just Another Day In Paradise
(3:54)

PRODUCERS: Byron Gallimore, Phil Vassar

WRITERS: P, Vassar, C. Wiseman

PUBLISHERS: EMI Apnl/Phil Vassar/Almo/Daddy Rabbit,
ASCAP

Arista 3199 (CD promo)

At a time when people bemoan the fact
that it’s so hard to break a new act at
country radio, Phil Vassar overcame the
odds and saw his debut single “Carlene”
soar into the top five of Billboard’s Hot
Country Singles & Tracks chart. ASCAP’s
reigning songwriter of the year has
penned hits for Alan Jackson, Collin Raye,
and Jo Dee Messina, among many others.
With his self-titled debut album, he's sue-
cessfully making the transition from hit
songwriter to hit artist. One listen to this
terrific sophomore single, and it’s easy to
see why. It's a celebration of the joys and
challenges of the American family. Vassar
and co-writer Craig Wiseman paint a vivid
portrait of a couple raising a family and
dealing with all the mundane domestic dis-
tractions, from sour milk and a broken
washing machine to a stack of bills. But as
Vassar sings, “It's OK, it's so nice/It’s just
another day in paradise/There’s no place
T'd rather be/Two hearts, one dream/1
wouldn't trade it for anything/And I ask
the Lord every night for just another day
in paradise.” Vassar has a strong, warm
voice, and he does so much more than sim-
ply sing a song. He injects it with person-
ality and emotion—and he truly brings it
to life. This is destined to be one of the
summer’s biggest hits at country radio
and should be Vassar’s first chart-topper
as an artist. The song is great, the perfor-
mance is outstanding, and Vassar and co-
producer Byron Gallimore’s production
ties it all together into a delicious package
that should keep Vassar’s star in the coun-
try music pantheon on the rise.

p WYNONNA Without Your Love . . . I'm Going
Nowhere (3:44)

PRODUCER: James Stroud

WRITERS: K. Fleming, P. Begaud, V. Corish
PUBLISHERS: Songs of Universal/Fainting Goat Music,
BMI; Universal-MCA Music/Butterfly Effect Publishing,
ASCAP

Curb/Mercury 02028 (CD promo)

Wynonna's latest single from her “New
Day Dawning” opus is a jaunty 1i'l effort
that easily grows on the listener with re-
peated play. The funky intro gives way to
an infectious melody and a sing-along cho-
rus that should induce listeners to roll
their car windows down and join in loudly.
It’s an easily relatable lyric about feeling
somewhat stranded without the object of
one’s affection. Wy delivers her usual soul-
ful performance but with an element of
playfulness that makes this a most enjoy-
able outing. With Stroud’s assured pro-
duction, Wynonna's confident delivery,
and the overall ambiance of the tune, this
record should definitely find its way onto
country radio airwaves this summer.

ROCK TRACKS

P LIT Over My Head (3.35)
PRODUCER: Gienn Ballard
WRITER: J. Popoff

PUBLISHER: TCF, ASCAP

Tracks hit “Miserable,” Lit travels the
soundtrack route with the eredible,
engine-churning “Over My Head,” the
first single from the June 6 Capitol
soundtrack to the animated adventure
“Titan A.E.” While the movie may be set
in the future, Lit conjures a meaty entree
du jour, with lurching guitars, a frantie,
head-banging beat, and a howling vocal
that will keep fans turning up their vol-
ume knobs for more. All the right stuft to
keep this band tuned in on the summer
radio airwaves. Look for other acts like
Luscious Jackson, Powerman 5000, the
Urge, and Texas to further brand the
soundtrack and possibly lure new fans to
the Lit camp.

Y IRON MAIDEN The Wicker Man (4:38)
PRODUCERS: Kevin Shirley, Steve Harris

WRITERS: A. Smith, S. Hams, B. Dickinsen
PUBLISHER: Zomba, ASCAP

Portrait/Columbia 12766 (CD promo}

Did the '90s grunge novement ever real-
ly happen? You might have serious
doubts after listening to this slammin’
first offering from the venerable metal
band's forthcoming reunion dise, “Brave
New World.” But, hey, that’s cool. Iron
Maiden has never sounded so tight, as it
masterfully sews fluid guitar riffs into a
thunderous rhythm foundation. Front
man Bruce Dickinson is in excellent
vocal form, and the tune has “massive
arena anthem” stamped all over it. Will
rock radio jump on it? Nah, it's not
*eool” enough. But that's quite all right.
Kids with bucks to spend are already
salivating for the project to hit retail,
where it will likely outsell much of its
“hipper” and more trend-conscious com-
petition.

% POISON Power To The People (no tming listed)
PRODUCER: Richie Zito

WRITER: not hsted

PUBLISHER: not listed

Mailboat 005 (cD promo)

Speaking of resurrected hard rockers,
'80s-era party band Poison offers the
title eut of its upcoming new set. The
track is one of five new cuts on an
album that collects bits of the band’s
1999 comeback tour, and it’s perhaps
one of the harder-edged jams the act’s
ever committed to tape. Ever-ram-
bunectious leader Bret Michaels is at
his guttural best here, stomping
around an arrangement of jittery gui-
tar lines and frenetic drum patterns.
The song has a fairly sticky hook—one
that could help draw the approval of
hard rock devotees, if not mainstream
radio programmers. The CD promo
also features the more familiar-sound-
ing “Can’t Bring Me Down,” with its
poppy chorus and bluesy undertow,
and the absolutely hilarious “I Hate
Every Bone In Your Body But Mine”—
a C.C. DeVille-sung rave-up that is
awash in instrumental references

to the band’s elassic hit “Talk Dirty
To Me.”

 ONE WAY RIDE Painted Perfect (3:48)
PRODUCER: Don Gehman

WRITERS: L. Carhart, B. Carhart

PUBLISHER: not listed

Refuge/MCA 25122 (CD promo}

From the opening guitar riffs of
“Painted Perfect,” you can recognize
the golden touch of producer Gehman.
The multi-platinum producer does an
exemplary job of harnessing the raw
power of the promising young Long
Beach, Calif.-based band without
dulling its aggressive, take-no-prison-
ers edge. The track itself is a erafty
blend of timely rock a la Godsmack,
with an old-school heavy metal flavor
that is undeniably reminiscent of Ozzy
Oshourne at his creative peak. It’'s a
stylistic blend that should prove to be
instantly appealing to both rock radio
programmers and young, angst-ridden
males. Give this gem of a track a slick
video, and it’s a prime candidate for
saturation on MTV’s “Total Request

MICHAEL McDONALD Where Would | Be Now
(no timing listed)

PRODUCER: Tommy Simms

WRITERS: T.J. White, M. McDonald

PUBLISHERS: Tony Joe White, BMI; Genevieve, ASCAP
Ramp 1001 (CD promo)

Like a cooling breeze on a sweltering
day, Michael McDonald's voice remains
one of the most comforting instruments
in musicland. With this first cut from
his new “Blue Obsession,” a collection of
lonely blues anthems primarily penned
by McDonald, “Where Would I Be
Now" is the tale of 2 man who can’t let
go of love: “Something deep inside
keeps me hangin’ on/Don’t believe I've
ever seen a night so long/Guess I tried
to fly high above the clouds/But I land-
ed here in the mornin’ rain/At your
door.” Produced by Tommy Simms and
co-written with Tony Joe White, the
pace is meandering, with a Hammond
B3 organ and bass fiddle adding just the
right texture to this downtrodden senti-
ment. Melodieally, the tune is just love-
ly. While it may not be in the ballpark of
massive AC airplay, it could score at
smooth jazz stations and soft ACs that
cater to new music from elassic artists.
An appreciable moment from a voealist
who sounds as fresh today as he did all
those years ago.

DANCE

P CYNTHIA | Never Said (4.06)

PRODUCER: Kenny Diaz

WRITER: K. Diaz

PUBLISHER: Kendu, BMI

REMIXERS: Giuseppe D., Denny Tsettos

Rabbins 72042 (CD promo)

The original version of this catchy
dancehall track on current album
*Thinking About You” paid homage to
longtime artist Cynthia's freestyle roots
and, by itself, could have stirred radio
action in die-hard cities like New York,
Miami, and Los Angeles. But thanks to
the kicking Giuseppe D. Hothead radio
mix, “I Never Said" is now ready to heat
up dancefloors and uptempo radio mix
shows nationwide. Man, this track cooks,
with over-the-top production, hooks as
loopy as a rug, and a vibe that will force
every ear in attendance to believe in the
beat. Radio-conscious to a “t,” there’s
also the Giuseppe D.'s MixShow mix,
which allows plenty of room to add and
edit layers in succession. For straight
club play, there’s the Denny Tsettos
Escape to Exit mix. Good deal for Cyn-
thia here; all of the right elements play
like ear candy to make this a potential
dance stomper with legs to last all sum-
mer long.

BEANIE SIGEL FEATURING EVE Remember
Them Days (3:43)

PRODUCER: Lofey

WRITERS: D. Grant, M. Sandlofer, E. Jeffers
PUBLISHER: net listed

Roc-A-Fella/Def Jam (CD promo)

Every hardcore cat has a sott side. Beanie
Sigel gets to show his on “Remember
Them Days.” A breezy piano is an easy
backdrop to this back-in-the-days tale Sigel
spins, He is a vivid and refined lyricist who
takes listeners back with him through
tough times growing up in Philadelphia to
his eurrent sucecess as an up-and-comer in
the hip-hop game. The single also pays
tribute to all those who helped the main
man here get through it. Although Sigel is
typically known for his aggressive lyries
and gruff flow, nothing is lost on “Remem-
ber Them Days.” Eve also makes an ap-
pearance on the song, providing the track’s
hook. Radio has already begun sniffing out
this track, which looks to be picking up
momentum in a number of geographically
diverse markets across the country. “Re-
member Them Days"” is a thoughtful track
that reminds us to remember where we
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THE WILD PARTY

Music and lyrics by Michael John LaChiusa

Book by Michael John LaChiusa and George C. Wolfe
Directed by George C. Wolfe

Choreographed by Joey McKneely

Sets by Robin Wagner

Costumes by Toni-Leslie James

Lighting by Jules Fisher and Peggy Eisenhauer
Starring Ton Collette, Eartha Kitt, and Mandy Patinkin
Virginia Theater, New York

DIRTY BLONDE

By Claudia Shear

Directed by James Lapine

Sets by Douglas Stein

Costumes by Susan Hilferty

Lighting by David Lander

Starring Claudia Shear, Kevin Chamberlain, and Bob
Stiliman

Helen Hayes Theater, New York

“The Wild Party,” Michael John
LaChiusa’s new musical about a
jazz-era bacchanal, may be the only
show on Broadway that ends with a
bang and a whimper. The bang
comes from a gun fired by a dis-

Toni Collette and Mandy Patinkin in
“The Wild Party.”

gruntled party guest, while the
whimper comes from LaChiusa’s
musie, which runs out of steam long
before the curtain calls.

The score by LaChiusa, who
serves as both composer and lyri-
cist, has a relentless beat that
makes you feel guilty for not hav-
ing more fun. Three very similar
numbers in 4 row insist, and not
very persuasively, that this party is
the place to be. There is an air of
desperation here, an attempt to
convince you that, despite scenes of
murder, rape, and betrayal, you
should just sit back and have a good
time.

There are many moments here
that make you long for the show it
could have been. “Uptown” starts
out sounding like a naughty ditty
Cole Porter might have played for
friends, then slowly builds to a full-
fledged show-stopper. In the re-
markable song “Wild,” gin-guzzling
guests finally let their guards
down. Jagged bits of melody from
other numbers are flung about by
the besotted characters. The result-
ing cacophony isn’t pretty, but it’s
as exciting as anything you'll see on
Broadway.

But there are just as many dis-
appointments, some because of in-
evitable comparisons with Andrew
Lippa’s version of “The Wild Party,”
which played at Manhattan Theater
Club earlier this year. Lippa’s song
for a leshian partygoer was fun and

the same character falls flat.

What LaChiusa does better than
anyone else currently writing for
Broadway is create a unique sound
for each of his shows. In last year’s
“Marie Christine,” an updated
“Medea” set in Creole Louisiana, he
drew on gospel harmonies and
Afro-Caribbean rhythms. In “The
Wild Party,” LaChiusa is inspired
by the blaring trumpets of vaude-
ville shows, the pounding basses of
smoky jazz clubs, and the sparkling
keyboards of Tin Pan Alley.

Yet LaChiusa’s music isn’t mere-
ly pastiche. He uses the sounds of
the period to write songs that evoke
the past without getting mired in it.
Songs like “Lowdown-Down,” in
which vaudeville dancer Queenie
explains her relationship with the
abusive comedian Burrs, sound
fresh to modern ears and yet com-

Claudia Shear in “Dirty Blonde.”

pletely appropriate for the charac-
ters. At the same time, LaChiusa
manages to mostly avoid the
overblown pop ballads that marred
Lippa’s version.

But as in “Marie Christine,” La-
Chiusa is unable to connect the
audience to the characters; that is,
he writes music for the head, not
the heart. Despite energetic per-
formances by Toni Collette and
Mandy Patinkin, LaChiusa’s score
keeps listeners at a distance. Only
the formidable talents of Eartha
Kitt, as a faded star eager for one
more sashay in the spotlight, can
make the material work. She
strikes her emotional chord with a
desperate seduction number, “Mov-
ing Uptown.”

LaChiusa could take a few point-
ers from “Dirty Blonde,” another
show set largely in the same time
period that is playing just a few
blocks away. Although technically
not a musical, the show about stage
and film star Mae West uses music
from her repertoire to great effect.
In one scene, Claudia Shear por-
trays an elderly West singing mild-
ly risqué songs in a nightclub act.

Shear, like Kitt, can make you
laugh at the saucy lyrics, but she
can also raise a lump in your throat
when communicating the fears of a
woman who doesn’t want to be a
has-been. This is one of the best
musical numbers you'll see on
Broadway, and it’s not even in a
musical.

CapitollZ087AlCDoono) " fizzy, while LaChiusa’s number for MARK SULLIVAN
To follow the top three Modern Rock Live.” come from. e
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Miami’s S.EP Label Keeps Grooving With New Projects

G ROOVE IS IN THE HEART:
Since its birth four years ago, Miami-
based independent label Sounds For
People (S.EP) has never lost sight of
its focus. “It’s pretty simple,” says
Pierre ZonZon, who along with
Marc Sacheli and Ivano Bellini
owns the company. “We release
records for DJs. Period.”

For ZonZon, Sacheli, and Bellini,
this is the way it must be. “We're all
DlJs,” ZonZon explains. “If we won’t
play a record, we won't sign it to the
label. And that goes for all the styles
of elub music we like—trance, soulful
house, filtered disco, and deep house.”

B D .

5

HOT PLATE

* Ananda Project Featuring

Gaelle Adisson, “Cascades Of
Color” (NiteGroove single). Various
remixes of this track have been mak-
ing the DJ rounds since January.
Now they’ve all been compiled on this
essential double-pack. Supplying the
deft beats are Joe Claussell, Every-
thing But The Girl’s Ben Watt, and
Danny Tenaglia. Plasmic Honey
delivers the euphorie, hands-in-the-
air trance-etched Sunrise mix. One
of the best remix packages of the
year. Out June 12.

* Gigi D’Agostino, “I'll Fly With
You (L’Amour Toujours)” (Arista sin
gle). Arriving from Italy via the ultra-
photogenic D’Agostino, this infectious
track is equal parts trance, house,
pop, and funk. Think Lustral inter-
twined with Stardust intertwined
with the Human League inter
twined with Daft Punk. Radio and
club jocks who have embraced
Sonique and Alice Deejay shouldn’t
ignore this potent jam, which is culled
from both the forthcoming “Ultimate
Dance Party 2000” compilation and
D’Agostino’s album,

* Mariah Carey, “Can’t Take That
Away (Mariah’s Theme),” (Columbia
single). In signature fashion, David
Morales takes Carey on a tour de
force trip through clubland. This is
especially true on the Revival Tri
umphant mix, which finds Carey’s
vocals floating and soaring atop lush
keyboards, sweet percussion, and
mighty fine Stevie Wonder-esque
harmonica work.

= Mandy Moore, “I Wanna Be
With You” (Epic/550 Music single). If
hipper-than-thou club DJs can get
over the fact that “I Wanna Be With
You” is by teen sensation Mandy
Moore, they’ll be royally rewarded
with a sublime Soul Solution mix
(one of the production outfit’s best in
eons) that seamlessly straddles
trance and pop

* A Man Called Quick, “They
Just Want” (Strictly Rhythm single).
Such influential DJs as Roger S.,
Tony Humphries, and Lenny Fon-
tana have been working this ferocious
disco- and blues-laced Prince Quick
Mix production into their marathon
sets for quite some time now—much
to the admiration of punters who just
can’t seem to get enough of the
track‘e incessant energy. Out June 13.

In 1998, S.F.P. developed a handful
of imprints: Manga Beat (trance),
Filtered (filtered disco), Deep Touch
(underground house), Asphalt (hard
house), and Soul Groove (garage).

According to ZonZon, the reason-
ing for this was very simple. “We
were receiving all these great tracks
that we wanted to release, but they
just didn’t fit into S.F.P’s overall
sound, which leans toward vocal
house. So, we really had no other
choice but to start these other labels.”

Since that decision was made, Zon-
Zon reports “a huge increase” in
business, the bulk of which he credits
to licensing. “Much of our business
comes from licensing our songs to
various labels throughout Europe, as
well as other parts of the world.”

Numerous tracks from S.F.P’s cat-
alog—including Wicked Phunker’s
“Jungle Boogie,” Robbie Rivera’s
“Funking & Grooving,” Excess’
“Make U Feel,” Antoine Clamaran
Featuring Blue James’ “We Come
To Party,” Kluster’s “Back To The
Funk,” Spezial K Featuring Mich-
elle Weeks’ “Can You Handle It,”
and PM Network’s “Get Up, Feel
The Music,” among others—have
been licensed to labels including
Seorpio Music (France), Time (Italy),
Temple (Spain), Planet Work
(Greece), Multiply (England), Cen-
tral Station (Australia), and Gallo
(South Africa).

ZonZon is quite honest when he
says “we don’t sell in America—even
though we’re an American company.
American labels don’t want to take a
chance on dance, which is why we
depend so heavily on Europe and
other markets. Labels outside of the
U.S. tend to know what’s going on—
and they know how to market and
sell dance music. Something is defi-
nitely wrong here.

“If we had radio here like in Eur-
ope, dance music would be every-
where,” continues ZonZon. “The In-
ternet is changing the rules, though,
exposing club music to a global com-
munity. And that can only help the
state of dance music in the U.S,”

S.F.P. has two pressing and distri-
bution deals: Northeott handles 12-
inch vinyl product, and Max Music
(which travels through the Universal
network) handles all CDs.

On Tuesday (30), S.F.P. is sched-
uled to issue “First Steps,” a deli-
cious deep house compilation beat-
mixed by Kerri Chandler and
Dennis Ferrer. Tracks to play over
and over again include “Your Love,”
“Waterfall,” “Walkin’ Into The Sun-
shine,” “The Lost Tribes Of Ibadan,”
and the now-classic “Grandpa’s
Party.”

This will be followed by a new
Kluster single, “The Magic Of The
Musie” (out June 13), and a Danny
Tenaglia restructuring of Circuit
Boy Featuring Alan T.’s 2-year-old
underground hit “The Door” (due
late summer/early fall).

GOOD STUFF': Underground en-

aunce.

TRAX
by Michael Paoletta

thusiasts need to obtain a copy of
“Bossa Mundo ... When Brazil
Meets The World.” Arriving June 6
via New York-based Wave Music, the
14-track collection finds a global
array of acts—Francois Kevorkian
(New York), Jazztronik (Tokyo), Jaz-
zanova (Berlin), Bob Sinclar
(Paris), Modaji (London), and
Salomé de Bahia (Bahia, Brazil),
among others—collaborating under
the influence of Brazilian beats and
rhythms.

A reworking of a double-disc that
surfaced in France last year on Yel-
low Production Records—“Bossa
Tres Jazz”—“Bossa Mundo” fea-
tures additional productions by the
likes of Anthony Nicholson and
MKL, as well as an exclusive Jaz-
zanova track, the polyrhythmie
“Tres Bien.”

The set also spotlights tracks like
Tom & Joyce’s “Vai Minha Tristeza”
and Salomé de Bahia’s “Outro
Lugar” (a Portuguese interpretation
of Stevie Wonder’s “Another Star”),
which are certified dancefloor hits at
weekly parties like Body & Soul in
New York and Phusion in San Fran-
cisco. That said, “Bossa Mundo” isn’t
for fans of hard house or for those
who need that big-room sound. This
truly is music for the mind, body, and
soul.

To promote the album in North
America, Wave Music, in conjunction
with Yellow Productions, will present
the Bossa Mundo ... When Brazil
Meets the World tour, which com-
mences Sunday (28) at Backflip at
San Francisco’s Phoenix Hotel. Other
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CLUB PLAY

. HE WASN'T MAN ENOUGH
TONI BRAXTON LaFacE

. DON'T CALL ME BABY
MADISON AVENUE c2

" CASCADES OF COLOR ANANDA PROJECT
FEAT. GAELLE NITEGROOVES

3 ONE ‘THING LEADS TO ANOTHER

THE FIXX JELLYBEAN

. STRANGELOVE ADDICTION

SUPREME BEINGS OF LEISURE paLm

MAXI-SINGLES SALES

. OOPS... | DID IT AGAIN LUVTICIA pyge
EVERYDAY GIRL DJ RAP c2

- COME ON (HELP ME) REVELATION GrooviLICIOUS
i CAN'T TAKE THAT AWAY (MARIAH'S THEME)
H CAREY coLumBiA

L WHAT A GIRL WANTS CHINA ANGEL
TURN UP THE MUSIC

A W =
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

confirmed dates include Friday (2) at
the Atlas Supper Club in Los Ange-
les, June 5 at Shine in New York, and
June 17 at Club Sona in Montreal.
While DJ lineups will vary in each
city, a live performance by Salomé de
Bahia will be a mainstay of the tour.

As most card-carrying members
of the club community know, Atlanta-
based Chris Brann is the master-
mind behind Wamdue Project and
Ananda Project—as well as several
other aliases. On Tuesday (30), Brann
debuts his latest alter ego, P’taah,
with the release of “Compressed
Light” on San Francisco-based Ubig-
uity Records.

Those expecting traditional Brann
fare are advised to look elsewhere—
cuz ya ain’t gonna find it here. How-
ever, those desiring less commereial
and more adventurous sounds—like
layers of percussion, free jazz inter-
ludes, and swirling strings—will
experience pure bliss.

Key tracks include “No One, No
How, Never,” “Flying High,” “Uriel
Bridge,” and the title track, which
are also available as 12-inch singles.

S IGNED, SEALED, DELIV-
ERED: About three months ago, an
illegal white-label 12-inch, containing
a remix of the Police’s “When The

World Is Running Down, You Make
The Best Of What’s Still Around,”
began circulating throughout the
club community. By early April, the
track was receiving ample spins by
such international DJs as David
Morales, Pete Tong, Tony
Humphries, and Terry Farley,
among others.

The questions on every club
punter’s lips were the same: Who
was responsible for this wicked mix,
and would a proper label give it the
commercial release it so deserved?

Well, the answer to the first ques-
tion is Different Gear (aka Gino
Scaletti and Quinn Whalley). As for
the second, the lucky label is the
U.K.’s Pagan Records.

“We have been working on clear-
ing this record for some time,” says
Pagan label head Richard Breeden.
“And we now have permission from
A&M Records, the Police, their man-
agement, and Different Gear.”

Breeden thinks the record, which
has been wholly embraced by New
York’s Body & Soul contingent, is
poised to be “one of the biggest rec-
ords of the summer.” Pagan confirms
that promotional 12-inches of the sin-
gle will be mailed to DJs imminently,
followed by an early summer com-
mercial release.

Six Questions is an occasicri fea-
ture focusing on nmoteworthy
industry figures. This issue's sub-
ject—Avery Lipman—is senior
VP of 5-year-old Republic/Uni-
versal Records, which is experi-
encing much success
the R&B, pop, rock,
alternative, and dance
landscapes. Among Lip-
man’s dancefloor-con-
scious signings to the
label are Eiffel 65 and
Alice Deejay—as well as
Sonique, which is a joint
venture in conjunction
with Farm Club. Lip-
man’s most recent club-

Tira Cousins and Wam-
due Project; the latter is
a joint project with New
York-based dance in-
dependent Strictly
Rhythm.

In the dance arena, you seem
to sign a lot of European
artists. What are European
artists/labels doing that their
American counterparts aren’t?

It’s a different marketplace
over there. In many ways, it
seems that the European indus-
try is more track-based than
artist-based-—which is one of the
reasons why compilations are so
popular and successful there.

Lipman Signs Dance Hits

~37) , {
QUESTIONS

rooted signings include i

Avery Lipman is
senior VP of
Republic/Universal
Records

You have all these independent
labels relying on compilations
and making instantly reactive
records. They have a different
strategy in breaking artists, a
different end result. In the U.S,,
we’re more artist-dri-
ven. But with the suc-
cess of compilations
like the “Now” series in
the U.S., you have to
wonder: Is this a sign
that music’s becoming
more disposable?
Would you have
signed any of the
above-mentioned acts,
alt of which have had
varying degrees of suc-
cess throughout Eur-
ope, if they hadn’t first
experienced success
outside of America?
When we brought
Chumbawamba to the
label, they had had very
little success overseas. For me,
everything is case by case. Of
course, a huge international story
always helps. It greatly affects
our marketing plan. But without
an overseas success story, you
just need more time to build a
more grass-roots plan. With the
dance artists I signed to the label,
though, several radio stations in
the U.S. were playing their music
(Continued on next page)
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LIPMAN SIGNS DANCE HITS

(Continued from preceding page)

before Republic/Universal got
involved.

Do you think radio’s attitude
toward dance music has
changed? Is radio embracing the
genre more?

Radio has definitely softened up
a bit. There’s a little more room for
dance music. I think we’re [Repub-
lic/Universal] responsible for budg-
ing people a bit. But we still hear
many stations saying that they
have to clear out their playlist a lit-
tle before they can add a record

like Alice Deejay. It was the same
for hard rock a few years ago, when
radio wouldn’t touch it. Now, it’s
kind of mainstream. The same is
happening with dance musie. It’s
becoming the norm, more main-
stream. You can play Britney
Spears, Sonique, and the Back-
street Boys back-to-back—and it
totally works.

Is there any stigma in labeling
an artist a “dance act”?

I believe so. There hasn’t been a
pure dance artist that’s broken

through to the mainstream in quite
some time. That said, we try to get
away from all labels for all our art-
ists. We want to sign artists that
are in specific genres, but at the
end of the day, we want to bring
everybody mainstream. Although
it is possible to market an act as
“dance,” when you have a hit
record it tends to evolve into some-
thing else. For example, with
Sonique, we totally embraced the
club community, and then it took on
a life of its own. To a large degree,

dance clubs have become like the
rock clubs of yesterday. You work
the clubs aggressively, and if the
song is a real hit, the crowds will
react, and then it will take its own
shape.

Are you currently pursuing
other dance acts?

Yes. Without naming names and
being specific, there’s a wealth of
talent all over the world that we're
very excited about. If we determine
the public still desires dance music,
then we’ll absolutely be a part of

the dance music community.

What’s your mandate when
signing an act?

Each artist we sign is judged on
(his/her/their] own merits. It
makes no difference whether the
act is dance, pop, alternative, rock,
or urban. Of course, an active,
working artist—as opposed to a
newcomer who's shopping a
demo—brings more to the table. In
this industry, though, anything’s
possible.

MICHAEL PAOLETTA
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days of thought-provoking

panels on R&B and Hip-Hop
culture and its influence.

Does Crossing Over Mean Losing Credibility?

Generation Impressionable:
How are decisions made regarding the visual aspects of
videos and what should or shouldn't be shown?

The Revolution Will Be Downloaded:
What does the Intemet future hold?

Takin’ it To The Streets:
What does it take to forge and then market a memorable brand?

Presidents’ Panel:
Label presidents share their insights on the current state of the
industry as well as future opportunities and pending threats.

Somebody’s Watching You—

Big Brother Vs. The Entertainment Media:
What the African-American entertainment community
needs to know about what's happening on Capitol Hill.

Mmm..Mmm..Good: Music...Movies...Money:
The successfub—and profitable—synergy between
movies and music.

P -

onference

plus...

featuring live performances
by the top R&B and Hip-Hop
artists and a closing party
guaranteed to be the hottest
ticket in town.

www.billboard.com/events/rb

Michele Jacangeslo
Billboard - 212.536.5002
bbevents@billboard.com

Call Cebele Rodriguez 212.536.5242
crodriguez@billboard.com

To Register: wwwbillboard.com/events/rb

Hotel

New York Hilton

1335 Avenue of the Americas
212.58€.7000

Conference Room Rate $200 First Name:

(make your reservations before July 16)
Company:

Airline Address:
American Airlines
800.433.1790
Refer to AN#: 0380UH

Phone:

Credit card #: _

MAVW americanradi

O Earlybird Registration: $375 - received by June 30
O Full Registration & Walk-up: $495 - after August 11

Paying by: O check O Visa/MC
Exp. Date: Signature:

or cut out form and mail to: Michele Jacangelo, Billboard/BET R&B Hip Hop Conference , 1515 Broadway, New York, NY 10036,
or fax to: 212.536.1400. Make checks payable to Billboard Magazine. This form may be duplicated. Please type or print clearly.

* O Pre-Registration: $425 - received betwean June 30 and August 11

Last Name:

_—_—_

O AMEX O money order

(charges not valid without signature}.
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A Dream Come True. The Rev. Al Green fulfilled a special wish for 17-year-old
Jocy when he met the Make-a-Wish Foundation child backstage at the Arrow-
head Pond in Anaheim, Calif. Jocy suffers from beta-thelaessemia, a disease
that attacks red blood cells. Green talked with Jocy and her family before his
performance at Mega Jam 2000, sponsored by Los Angeles radio station KCMG
(Mega 100). The concert lineup also featured GQ, the Delfonics, Sister Sledge,

and the Four Tops.

A.s SAMMIN L

=~ Spooks Making Debut Appearance

v Antra/Artemis Group’s 1st Single Featured In Fishburne Film

BY MARCI KENON
LOS ANGELES—AIlthough the
debut Antra/Artemis Records album
“S.1.0.S.0.S. (Spooks Is On Some
Other Secript)” by the Spooks
doesn’t drop until July 11, many
believe the hip-hop group’s impact
will mirror that of the Fugees. Oth-
ers, however, wonder if the public is
ready for the Spooks’ brand of inno-
vation and originality.

“A few years ago, the argument
could have been made that the
Spooks are before their time,” says

S
i i
F .
&ss‘_&_)ﬂ

Helen Little, PD of WUSL Philadel-

Janet Jackson Single First “Nutty’ Release;
aoundtrack To Sequel Via Def Jam/Def Soul

KEEP AN EAR OUT FOR: The first single from
Universal’s “Nutty Professor II: The Klumps” sound-
track: co-star Janet Jackson’s “Doesn’t Really Mat-
ter.” The dancey single began generating early word-
of-mouth heat thanks to radio leaks in advance of Def
Jam/Def Soul’s official release to stations the week of
May 23.

The musical accompaniment to the Eddie Murphy
movie is due in stores July 11 and also features Jay-Z,
DMX, Sisqd, Foxy Brown, Redman, Method Man,
Brian McKnight, Case, Montell Jordan, Eve, Mem-
phis Bleek, Candice Love, and R. Kelly. The pro-
duction talent roster includes Jimmy Jam and Terry
Lewis, Rocwilder, Timba-
land, and Tim & Bob. The
movie itself bows July 28 . . .
Also coming from Island/
Def Jam: Lionel Richie’s
September “Renaissance.”
Joining the music man are
producer Rodney Jerkins
as well as Backstreet Boys,
who lend their harmonizing
to the catchy “Cinderella,”
which Richie’s been per-
forming on the Tina Turn-
er tour . . . The September release of R&B/gospel
brother duo the Wordd, the first project under Gram-
my-winning Tony Rich’s new production deal with
Myrrh Records’ black music division. Under terms of
the pact, Rich will develop and produce three projects
a year, drawing on his talents as a producer, song-
writer, and A&R manager. The Wordd, Rich’s high
school singing mates, comprises Detroit siblings Chris
and Stan Jones.

Rachelle Ferrell’s latest Capitol project, “Individ-
uality (Can I Be Me?).” The 11-track, let-me-hear-that-
one-more-time set is due Aug. 15. . . British R&B/pop
girl group Cleopatra’s sophomore CD, “Steppin’ Out,”
on Aug. 22, The Maverick release’s first single, “U Got
It,” goes to radio in July . . . The first album in former
Qwest artist Ray Charles’ multi-project deal with
New York-based Fulcon Entertainment’s InVision
Records (BillboardBulletin, May 22). A formal
release date is forthcoming; InVision president Mark
Eddinger says the label is currently negotiating a dis-
tribution deal.

The
Rhythm
and the

Blues

STAY TUNED FOR: A reincarnation of the “Soul
Food” movie band Milestone (“I Care 'Bout You”) on
“Soul Food” the TV series is debuting this month on
Showtime. The character Miles, portrayed by Isaiah
Washington (“Romeo Must Die”) in the small-screen

by Gail Mitchell

version, will interact musically with Montell Jordan,
Next’s R.L., Dru Hill’s Jazz, Case, Stevie J., and
Jack Herrera, among others. The original Milestone
lineup featured Babyface, Kevon Edmonds, and K-Ci
& JoJo. Tracey Edmonds is executive-producing the
TV counterpart . .. Kirk Franklin appears in the
television movie “Something To Sing About,” which
also features former “Family Matters” co-star Dar-
ius MeCrary, Tamera Mowry (“Sister, Sister”), and
“Soul Food” actress (both movie and TV versions)
Irma P. Hall. The World Wide Pictures feature airs
this month on various independent channels, includ-
ing June 10 on Los Angeles’ KCAL.

IAAAM UPDATE: The
International Assn. of
African-American Music
recognizes singer Nina
Simone’s contributions with
a special presentation during
the organization’s 10th annu-
al confab (June 9-10). For the
first time in many years, the
legendary vocalist (“To Be
Young, Gifted And Black”) is
also doing a limited U.S. tour,
with upcoming stops Tuesday (30) in Washington,
D.C.; Friday (2) in New York; June 6 in Boston; June
10 in Philadelphia; June 22 in Los Angeles; and June
26 in Denver.

ARCHIVING THE BEAT: It’s sweet irony that for
a genre dissed in the beginning as being not relevant
musically and without staying power, rap/hip-hop is
now a mainstream darling. Further evidence of this
occurs June 23 with the grand opening of Seattle’s
[Experience Music Project (EMP) (emplive.com), the
interactive music museum created by Microsoft co-
founder/investor Paul Allen and executive director
Jody Patton. The weekend-long kickoff celebration
(June 23-25) includes a series of concerts performed
by Dr. Dre, Snoop Dogg, Bo Diddley, James Brown,
and others. Brown is also a focus of EMP’s “Artist
Journey: Funk Blast,” described as a “ride-like expe-
rience” enhanced by various state-of-the-art special
effects.

EMP pays homage to hip-hop through its “Hip-Hop
Nation” presentation, which encompasses oral histo-
ries (from Grandmaster Flash and DJ Kool Here to
the Cold Crush Brothers), 80,000-plus artifacts (orig-
inal posters and graffiti art, stage apparel, Flash’s
original turntable), and the attendant fashion evolu-
tion.

SPOOKS

phia, which recently invited the
group to perform live on the air.

“But the Roots and the Fugees
have already paved that path,” she
continues. “Conscious lyries married
to musicianship is now. And that’s the
Spooks. If the Spooks are too hip for
the room, then the room needs to
cateh up.”’

Initially, the Philadelphia-based
group of four MCs (Mr. Booka-T,
Water Water, Hypno, and J.D.) and
extraordinary vocalist Ming-Xia
fought an uphill battle to be heard.

“We had to spook our way into the
industry,” says Booka-T about the

challenges faced by the band, which
formed in '94 and welcomed Ming-
Xia in '95. The Spooks are managed
by New York-based Selectedheads
Management.

“We were shopping for a long time,
and no one wanted to give us a deal,”
Booka-T continues. “We actually had
a lot of doors closed in our faces, with
A&R reps telling us we sounded too
original. We didn’t get that. We were
like, ‘What is too original?’ At times
we were told we sounded too cere-
bral. And we were actually told by
some company reps that the public is
stupid and has to be spoon-fed. We
didn’t get that either.”

Then Parry B VP of A&R at Antra
and a DJ at WPHI Philadelphia,
heard the demo over the phone. From
that moment, everything changed.

“What I loved about Parry is that
when he heard it, he said, ‘T'm coming
over now to get it!” ” recounts Booka-
T “It was about 1 a.m. He wasn’t like,
‘Send it to my office.””

“Things I've Seen,” the first com-
mercial single, released March 28, is
also featured in the film and on the

(Continued on next page)

Loud/Rifkind Exec Believes Artists
Gome First, Then The Marketplace

Six Questions s an occasional feature
that focuses on noteworthy industry
people. This issue’s subject, Jonat han
Rifkind, is executive VP of Loud
Records and the Steven Rifkind Co.
(SRC), firms tmwhich he’s partnerved
with brother Steven and Rich Isaacson.

What are the industry’s
most challenging and
most exciting aspects?

One of the biggest chal-
lenges is maintaining our
progressive philosophy in
finding and nurturing
artists who are ahead of
the curve musically. This
usually means they have
yet to find their market-
place niche, so that leads to
yet another challenge—
devoting the time and
effort needed to develop a
consumer base.

Too many record com-
panies try to develop an
artist based on what they
think the public wants and will buy.
Loud takes the opposite approach—
signing an artist we believe in and
nurturing the marketplace until it
catches up.

What music trends do you foresee?

Aside from the current rock/rap
fusion, I see hip-hop branching out
to other genres: house, drum’n’bass,
and jungle. Plus more cooperative
efforts between the rappers, pro-
ducers, and DJs from these genres.

=» K
MSTINS

Jonathan Rifkind is
executive VP of
Loud Records
and the Steven
Rifkind Co.

What prompted the decision to buy
into Aka.com?

We've always looked at ereating
avenues to promote our artists on a
grass-roots level; that’s how the
street team division was conceptual-
ized. Aka.com provides the same un-
derground marketing
opportunities via online, so
our virtual street team
accomplishes online what
our street team accom-
plishes offline.

Share your take on the
Napster controversy.

The way it’s used is inap-
propriate—pure piracy. I'm
not saying there’s no room
for technology in the musie
industry. But there have to
be guidelines to protect
artists’ rights. Then legis-
lation needs to define to
what extent technology
should be used to work for
the industry, not against it.

What's the strategy behind Loud’s
recent alliance with Violator?

Steven, Rich, and I have known
[principal] Chris Lighty for years on
both a personal and business level.
His and Violator’s reputation and
history will become a huge asset to
Loud’s growth.

Where do you see hip-hop in five
years?

Wherever it is, it will be a reflec-
tion of the times. MARCI KENON
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SPOOKS MAKING DEBUT APPEARANCE

(Continued from preceding page)

soundtrack to actor Laurence Fish-
burne’s directorial debut, “Day In The
Life.” The Shooting Gallery/Artisan
film and Antra/Artemis soundtrack
are scheduled for a late summer/early
fall release.

“He heard a couple of our demos
and liked the group,” Ming-Xia re-
calls. “He wanted us to try to do a

song for the soundtrack. A couple of

days after we got a copy of the film,
we had a jam session. We started
coming up with the music and throw-
ing around different choruses, trying
to get on paper what the film made
us think about and feel. It made us
think about the things we’ve seen, the
harshness of reality.”

Fishburne was so impressed that

‘They took a
different
perspective on hip-
hop and once again
showed that hip-
hop has no limits’

- JEFF BURROUGHS -

movie’s essence into the song that he
changed his whole focus, says Ar-
temis executive VP Daniel Glass. “He
was initially looking for some big

the group was able to incorporate the

STEPHANIE LOPEZ'S

superstars. But once he heard this

RHY I I
SLCTION

REAL DEAL: It seems Marshall Mathers bet on Interscope Records
and director of rap Kevin “Always Bet On” Black and won big time.
Eminem’s highly anticipated album “The Marshall Mathers LP” (After-
math/Interscope) was released to retail May 23, and the buzz is tremen-
dous—so much so that street-date violations cause the album to chart a
week early on Top R&B/Hip-Hop Albums at No. 78. The last time Inter-
scope had this kind of early street-date indicator was in September 1996
with “Another Level” by BLACKstreet. That act ended up going from
No. 98 to No. 2 the following week on Top R&B/Hip-Hop Albums and went
on to sell four-times platinum. All the Eminem hype might be due to the
first single from the album, “The Real Slim Shady,” which moves 15-11
on Hot R&B/Hip-Hop Singles & Tracks and 28-7 on the Hot Rap Singles
chart. The single, only available on 12-inch vinyl, debuted early last issue
on Hot Rap Singles due to street-date violations, which accounts for the
588% increase in sales.

The buzz on the single and album could also be the effect of his wall-to-
wall appearances on MTV throughout the weekend and the announcement
of his addition to Dr. Dre’s Up in Smoke tour. Also on the tour will be Ice
Cube and Snoop Dogg.

NOTHING LITTLE: There’s nothing little about Lil’ Kim and her newest
single, “No Matter What They Say” (Queen Bee/Undeas/Atlantic). With
this issue’s Hot Shot Debut, at No. 58 on Hot R&B/Hip-Hop Singles &
Tracks and No. 51 on Hot R&B/Hip-Hop Airplay, she’s back in the groove.

Lil’ Kim has been a featured artist on a few singles by the Nortorious
B.1.G., Puff Daddy, Lil’ Cease, and others since her platinum debut LE
“Hard Core,” was released in 1996, adding to her belt two gold singles and
a platinum one. Kim’s latest album, “Notorious K-I-M,” is due June 27 amid
much anticipation. The album features Carl Thomas, Puff Daddy, the
Goodie Mob’s Cee-Lo, Mario Winans, Lil' Cease, and Grace Jones.
Another track from the album, “Suck My D**k,” was furnished to DJs and
mix-show jocks earlier to spur talk about the album. The talk will begin in
earnest as Lil’ Kim starts her promotional tour May 30 in Philadelphia and
runs in various markets throughout the U.S. until June 24.

Needless to say, there will be a video for “No Matter,” which is being shot
June 4-5 in Los Angeles, after which she will be taping “Vibe Live” June
10 in Orlando, Fla. Throughout the life of this project, Lil’ Kim, together
with Mary J. Blige, will be endorsing Mac makeup’s Viva Glam line. This
line is for their newest colors, with all proceeds to go to AIDS research.

DOUBLE MARY: Mary J. Blige currently has two tracks from “Mary”
on Hot R&B/Hip-Hop Singles & Tracks: “Give Me You” (MCA) at No. 37 and
“Your Child” at No. 43. The reason this is so significant is that MCA
released “Give Me You” as a single. Radio, on the other hand, followed a
different path and played “Your Child” as an album track to meet the
demand of audiences. After a long 37-week stay on the chart, “Your Child,”
now officially tabbed by MCA as the album’s next single, regains its bullet
and moves back up the chart. It already peaked at No. 30 but will soon
receive the boost of retail points when a single is released to stores.

song, he said, ‘These people speak to
my film. They get it.””

Despite all the early hype, which
included a feature about the Spooks
on “MTV 1515” while the group was
still recording its album, the plan is
to develop the project slowly.

“Music is cyclical, and when music
gets redundant, people look for some-
thing new—especially the con-
sumer,” says Joe Marrone, CEO of
Antra. “It’s a building process. I don’t
think this thing is going to come out
of the box and be gigantic. It’s going
to be gigantic over time.”

Jeff Burroughs, former president
of Bad Boy Entertainment and
owner of Rise Marketing, signed on
as a consultant to the Spooks project
after his company launched a suc-
cessful 10-market street campaign
for the group that included retail,
radio, and press. The sweep included
New York, Los Angeles, San Fran-
cisco, Baltimore, and Washington,
D.C. The video for “Things” will be
officially released during the third
week of June.

“When I first heard the record, I
thought it was good and refreshing,”
Burroughs says. “They took a differ-
ent perspective on hip-hop and once
again showed that hip-hop has no lim-
its. I also felt it would be a much bet-
ter approach to build the record one
step at a time, to slowly convert peo-
ple over.”

Violet Brown, director of urban
musie for the Wherehouse chain, is
an early disciple. She’s booked the
Spooks for a performance at Urban-
Fest LA, a June 24-25 Los Angeles
music festival sponsored by her com-
pany and featuring Boyz 1I Men,
Common, DJ Quik, and others.

“Sometimes I'm lucky enough to
find a song or group that stands out
above all the rest,” Brown says. “This
song is a radio hit, and the video will
be a major hit also. It’s going to be
fun watching this group explode.”

Where’s The Beef? Snoop Dogg,
Tha Eastsidaz’s Goldie Loc and Tray
Dee, and Jayo Felony recently shot
the video for “Got Beef,” the second
single from “Snoop Dogg Presents
Tha Eastsidaz.” The album is the first
release on Snoop Dogg’s newly
formed Dogghouse Records label.
Pictured, from left, are Loc, Felony,
Dee, and Snoop Dogg.
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WHATEVER

! The new summer smash from the hit album IDEAL,
re-released June 6 with bonus tracks

bl Ui npw TLT_"‘T (Fhc}

Producied oy Kevgee for BiM. Procuction, Eddie Berke
Fingazegoal Entertainment and-¥obie for Proceed, Inc.
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Celebrates

BLAGK MUSIC MONTH

II further confirmation of the pervasive mainstream popularity of R&B, hip-hop and other black-music genres is needed, you don’t have to go far Simply turn on the radio or television, go to the movies, flip through
lifestyle magazines or plug into the ever-encroaching Internet.

Or turn to the back of this magazine and check out The Billboard 200. Over the last six months alone, R&B and hip-hop have accounted for anywhere from eight to 12 of the top 20 albums. Arists ranging from
Sisqo, DMX, Destiny’s Child and Dr. Dre to the “Romeo Must Die” soundtrack, Common, Macy Gray, Jay-Z and Bone Thugs-N-Harmony have been tuning up cash registers and clicking up multiple online hits—both
legal and illegal—from coast to coast. According to RIAA statistics from last year (Billboard, Sept. 11, 1999), R&B and rap accounted for 23% of offline record sales. And, given the current resurgent trend in R&B
and hip-hop, there happily appears to be no end in sight.

That certainly was among the hoped-for goals two decades ago when music-industry executives banded together to establish an organization whose central focus would be the black music industry. Under the aus-
pices of the Black Music Association, founded in 1978 by such industry pioneers and visionaries as Philadelphia International heads Kenneth Gamble and Leon Huff, Stevie Wonder, Berry Gordy, Smokey Robinson
and former NARM executive Jules Malamud, the concept of Black Music Month was crafted and declared an annual celebration by then-President Jimmy Carter in 1979.

“Black people were fighting for recognition even more so back then,” recalls Malamud. “We sat down with key people and decided we should have a month—much like Black History Month in February—that would
be dedicated to promoting and perpetuating black music in all sectors of the industry: retail, radio, consumers and so forth.”

Although the Black Music Association disbanded in 1985, according to Malamud, the spirit behind the annual observance has continued to march forward. As has the music. So it is in that spirit that Billboard pays
tribute to black music and its rhythmic counterparts in the new millennium. Among the features inside:
« On the R&B front, editor Gail Mitchell queries label executives, producers and new atists about the emerging trend of artist-driven real R&B—uversus the formulaic, producer-driven music responsible for a slew

of R&B and crossover hits over the last several years—and what this means for the genre in terms of future growth and new directions.
« From her rap/hip-hop vantage point, Words & Deeds columnist Marci Kenon evaluates the genre’s current state and future prospects with insights from a cross section of veteran rap and R&B producers who place

the genre in the historical context of earlier black music.
« In the wake of Elekira’s success with Grammy-winning gospel artist Yolanda Adams and such new message-in-the-music disciples as Mary Mary, In The Spirit columnist Lisa Collins examines gospel’s budding
progressive wing and its mainstream mission.
o Jazz/Blue Notes columnist Steve Graybow explores current directions on the jazz scene, focusing on marketing strategies being used to attract the younger African-American audience.
» Contributor Jim Bessman weighs in with a report on the present state of the still-vital blues market.
« Black music’s rich heritage has been—and still is—the basis for a number of greatest-hits and best-of compilations, as well as in-depth artist anthologies. Richard Henderson cruises the reissue market, provid-
ing an update on new and forthcoming releases. W

Remventing The Real
R&B Gets Its Groove Back

shh...what’s that sound? Just
the growing pains R&B has
been experiencing over the
last several years as it evolves
mto what many in the indus-
try are calling “real R&B”—more
meaningful lyrics, more real
instrumentation and
more sell-contaimed
artists who can write, sing
and play for themselves.

Many would say this
permutation dates back to
1995 with D’Angelo chan-
neling such legendary
R&B masters as Marvin
Gaye and Smokey Robin-
son. Then, mn 1996, the
Fugees successtully meld-
ed the tenets of R&B with
the freshness of hip-hop to
update the Roberta Flack
classic “Killing Me Sofily.”

Since then, the move-
ment has gained momentun, ush-
ering in such neo-soul singer/song-
writers as Maxwell and Erykah
Badu, who added jazz and other
nuances to their signature sounds.
Then former Fugees' frontwoman
Lauvyn Il hit in 1998.

Among the recruits mixing it up
big-time in the real R&B regiment
are Angie Stone, Eric Benét,
Kevon Edmonds, Rahsaan Patter-
son, Donell Jones, lucy Pearl,
Carl Thomas and Kelly Price.

And let’s not forget the second
coming of D’Angelo, whose rhyth-
mic “Voodoo” cast its spell on the
new year and a revitalized music
scene as evidenced by projects
encompassing R&B and beyond
by such promising newcomers as
Jill Scott, Amel Larrieux, Majusty,
SoulBone, Rull Endz, Kina,
Product G&B, Cleopatra, Sammie

BY GAIL MITCHELL

and N-loon, the modern-day
R&B/pop incarnations of Michael
Jackson and New Edition, respec-
tively, plus gospel acts Trin-1-lee
5:7, Kirk ¥ranklin, Yolanda

Adams and Mary Mary. The list
goes on.

while. But you can’t sell records
like that if you can’t get them
played. So those barriers are being
knocked down by artists like
Angice Stone, who is showing that
this music can achieve commercial
success.”

“The trend is going all

Knockin’ the barriers: Angie Stone, D’Angelo

IN TOUCH,
OUT OF THE NORM

What R&B is doing is reinvent-
ing itself—something every music
genre eventually goes through to
fit the changing times and audi-
ence tastes.

“1 like to believe that we're now
at the forefront of what Pve nick-
named the ‘rebirthy of soul,” says
Arista executive VP black music,
Lionel Ridenour. “It really started
emerging with D'Angelo. Then
you had success with artists who
were basically out of the norm,
like Maxwell and Erykah Badu.
They weren't the typically producer-
driven, formulaic acts.

“That sent a message out to the
industry as a whole, especially
radio. Record companies have
been trying to get back there for a

the way back to what was
happening before, with
Berry Gordy and Gamble
& Huff)” adds DJ Jazzy
Jetl, who helms Philadelphia-
based A Touch of Jazz
Productions. “Now we're
starting to get real instru-
mentation, with  people
writing a lot move soulful
and  meaninglul - songs.
But you still have a touch
of modern technology in
there, which is  cool,
because it can’t go back to
what it was in the *70s.
Every time R&B comes back
around, it comes back with the old
but with some reinventing.”

Notes uber-producer Rodney
Jerkins, “1 definitely believe R&B
music is becoming inore lyrical
and artist-driven. I don’t use sam-
ples in my music because 1 create
my own beats, and 1 think the
trend will also move in that direc-
tion.”

“It's almost like a return to the
old Motown days,” says Fred
Crawford, manager of producer
Armando Colon—who also part-
ners with Colon in full-service
entertainment company Launch
Pad Entertainment, which just
signed a production/distribution
deal with Qwest/Warner Bros. “1t’s
real music with singer/songwriters
creating songs with real stories
Continued on page 42

Hearing Heritage
New Reissues
Highlight

Timeless Sounds

BY RICHARD HENDERSON

to pay import prices in order

to hear vintage favorites re-
issued on CD. Domestic labels, in
recent years, have been catching
up with the English and Japanese
chroniclers of American musical
culture. This summer’s reissue
schedule features the reappear-
ance of many favorites from across
the spectrum of urban sounds.

A bumper crop of jazz reissues is
due o appear in coming months.
The great Ornette Coleman is
represented by both his “Skies Of
America” and “The Complete

For years, black-music fans had

DUKE AND ‘TRANE

I.A’s reissue kings Rhino
Records celebrates the heritage of
jazz with an ongoing slate of John
Coltrane reissues; in May, his
“Jazz” and “Avant-Garde” albums
were re-released, then in Sep-
tember come “Coltrane Blues” and
“Olé California.” Duke Ellington,
whose “Swingin’® With The Duke”
is reissued by Varese Vintage, is a
precursor to these innovative
sounds, as are the artists heard on
Rhino’s “Rhapsodies In Black:
Music And Words From The
Harlem Renaissance,” a boxed set

Science Fiction Sessions” (a double-
disc set, newly remastered) on
Columbia Legacy. Also from
Legacy come three titles, each in
expanded editions, by jazz veteran
Louis Armstrong: “Ambassador
Satch,” “The Complete Satch
Plays Fat” and “Satchmo The
Great,” a four-CD set of Satchmo’s
“The Complete Hot Five & Hot
Seven Recordings” is due in
August. A new entry in Columbia
Legacy’s Jazz Fusion series will be
Mahavishnu Orchestra’s “Birds Of
Fire,” and from the "70s period of
the Miles Davis catalog, the enor-
mously influential “On  The
Corner, along with 2-CD sets of
Get Up With 1t” and “Big Fun.”

documenting the vibrant culture
of uptown Manhattan during the
early 20th Century.

Rhino is also commemorating
American soul music with new
entries in its Soul lrain series
(1970 and 1971 were issued last
month, with 1972 and 1973 due in
July and “The Dance Years: 1974
And 19757 to follow in Sep-
tember). “The Very Best Of
Dionne Warwick” was released in
May, to be followed by “The Best
Of T-Bone Walker,” “The Very
Best Of Betty Wright” and a
George Benson anthology.

Of course, Motown has more
back catalog in the pipeline, with

Continued on puge 52
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Hip-Hup

Its Here To Stay, OK?

ip-Hop, the music that was

supposed to just fade away in

the early "80s, is still here and

stronger than ever in its

undeniable influence on the
American and world cultures.
Hip-hop’s economic impact on the
recording industry as a whole
keeps it in the spotlight. None-
theless, when executives who have
played a variety of roles in this
musical evolution talk about the
genesis of hip-hop, the culture
behind the music and its future, its
significance clearly surpasses mere
dollars and cents.

BY MARCI KENON

fueled by the release of “Breakin,”
a film focusing on hip-hop culture
as well as “Breakin’... There’s No
Stopping Us,” the subsequent sin-
gle (No. 8 on Billboard’s Top Pop
Singles chart) and album (No. 33
on Top Black albums) by Ollie and
Jerry on Polydor Records.

“In 85, I really felt the momen-
tum as we did the Fresh Fest a sec-
ond time,” says Michael Mauldin,
COO of So So Def Records, who
was a coordinator of the festival
working on behalf of CW &
Associates. “It was totally phenom-

“Hip-hop was creat-
ed as a strategy for a
better living, a better
way a life,” says KRS-
One, veteran hip-hop
artist who was first
introduced to the
genre in 1977. “MCing,
DJing, graffiti art,
beatboxing and
breaking— the origi-
nal five elements of
hip-hop—were not a
means to make money, but a
means to have victory over the
streets, to have an identity, to be
somebody when you walked down
the street.”

Even those who don’t have the
ground-tloor affiliation with hip-
hop of a KRS-One echo its signifi-
cance, pinpointing other factors.

“Hip-hop has underscored the
word ‘hope,” ” says Jheryl Busby,
head of Dreamworks’ black music
division. “It has sold hope to kids
who have very little. They’d given
up on education because educa-
tion had given up on them. The
arts have been taken out of
schools. Everything that would
develop one’s soul has been disap-
pearing. Hip-hop became an art
form that allowed young kids to
not only express themselves, but
to start businesses and actually see
a return. A sense of pride, a sense
of ownership and a sense of cul-
ture have also come out of'it.”

CHANGING POP’S
COMPLEXION

Bill Adler, independent music
consultant and former publicist
for Def Jam Records in the early
days, notes another contribution
of hip-hop. “One of the great
things that rap music did, inciden-
tally, was reintegrate American
pop music,” Adler suggests.
“There had been this sort of
weird, forced segregation in radio
in the '70s. Then, in the early "80s,
you had these [rap] artists who
were so popular and so magnetic
emerging. They literally changed
the complexion of the pop scene.”

Hip-hop’s commercial viability
was noticed and acted upon early
on, as suggested by the success of
the 1984 Fresh Fest, said to be the
firgt hip-hop arena tour. It was

From left: Execs Russell Simmons, Jheryl Busby, chart-topper DMX

enal—sold out across the country.
You had kids of all walks of life
attending. We had 12,000 to
19,000 people every night, four
times a week. In some cities we
actually did matinees.”

Acts on the bill included Run-
DMC, Kurtis Blow, Whodini, the
Fat Boys and LL Cool J. Four rap
albums were in the Top Black
Albums chart for 1985. Run-
DMC’s “King Of Rock” on Profile
Records and the Fat Boys’ epony-
mously entitled album on Sutra
cracked the Top Pop Albums chart
that year. By 1988, nearly a quar-
ter of the Top Black Albums chart
was occupied by hip-hop, and
there were four hip-hop albums
on the Top Pop Albums chart. In
1989, the trend continued, as 16
hip-hop albums occupied slots on
the Top Black Albums charts.
Run-DMC had a deal with Adidas,
the Fat Boys were endorsing
Swatch watches, and LL Cool ]
was endorsing Troop, a fashion
line, Adler says, pointing out the
early commercial opportunities
explored by pioneers like Russell
Simmons.

OVERGROUND
IN AN INSTANT
“There was hardly ever a
moment when [rap music] was
underground,” Adler says. “One
of the very first so-called rap
records, was a monster hit
(“Rapper’s Delight” by the Sugar
Hill Gang on Sugarhill Records).
It was not a fluke that artist after
artist and record after record
turned out to be hits. This music
struck a very popular chord from
the beginning.
“It didn’t make a difterence that
some folks found it very odd and
other folks found it very hostile

matter.

and threatening. It wasn’t even
music to some folks. Radio
wouldn’t  play it. The press
wouldn’t write about it. Yet kids
would still find these records and
support these artists. Something
seems to be built into this music,
built into the culture.”

Russell Simmons, co-founder of
Def Jam and numerous hip-
hop focused business ventures—
including 560}1ip hop—suggests
]usl what that “something” might
be. “The integrity and the honesty
of the artist is what makes it differ-
ent than the other art
foxms that come and
go,” Simmons says. “I
think people buy au-
thenticity, and that’s
what has kept it alive
much longer than the
initial rock 'n’ rollers
who came and went.
The attitude [of early
rock] came and went.
Authenticity and in-
tegrity is what we
have been trying to
preserve over the years.”

LIBERATION PHILOSOPHY

While many applaud the finan-
cial success of hip-hop music, oth-
ers like KRS-One, a.k.a Kris
Parker, teel that the commercial
success of the music has in fact
“killed” the culture and hip-hop’s
initial purpose.

“The major corporations have
turned rap—one element of hip-
hop—into a money-making thing,
and the rappers who are desper-
ate for money have sold out the
culture,” says Parker, who is also
VP of A&R for Reprise/Warner
Bros. Records. “In a very real and
literal sense, they sold pieces of
the culture like most cultures have
done in the face of Western man.
Only a few of us have maintained
the original purpose—liberation
through hip-hop.”

Parker also refutes the value of
the deals that the hip-hop business
community is making with the
major labels. He believes that
there are no real hip-hop record
labels, or even owners for that
“We are posing and
fronting and taking loans from
banks—Iloans from Warner Bros.,
MCA, Sony and putting ourselves
in debt,” Parker says. “The only
way you have your own business is
when you can prove you are not in
debt. That's Capitalism 101. The
one who you are in debt to owns
your business.”

LACK OF COMMUNITY

Mauldin feels that many young
entrepreneurs, including Jer-
maine Dupri, Mauldin’s son and
owner of So So Def Records, have
developed into shrewd and
sophisticated businessmen. But
Continued on page 52

R&B GETS ITS GROOVE

Continued from page 41

and lyrics that make sense, so you
can enjoy the entire song and
understand what they’re talking
about.”

What they're talking about is
more real-life issues revolving
around love and relationships, of
course, but also about growing up
in the inner city, political issues
and more.

HIP-HOP INFLUENCE

“Hip-hop has had a major influ-
ence on R&B,” says Epic Records
group executive VI, A&R and
urban music, David McPherson,
“because lyrically the stories that
even mainstream R&B groups are
telling now are more true-to-life
direct accountings of situations.
Artists are moving away from ‘the
moon in June, oooh I love you
baby’ kind of lyrics. You're seeing
R&B spreading its wings.”

Dante “Chi” Jordan, who, with
David “Davinch”
Chance, comprises
Epic’s new singing/song-
writing soul duo Ruff
Endz, wholeheartedly
agrees. “There’s no
doubt there’s a realness
to it,” he says. “Things
seemed like they were
watered down for a
minute, so it’s definitely
time for this to happen.
It's coming  back
around, just like bell
bottoms came back
around.

“People say a lot of our
songs are emotionally
driven,” continues Chi.
“They’re right. We're liv-
ing in Baltimore’s rough
urban scene, using music
as an escape and ex-
pressing it in a way that

whole albums like we used to do
back in the day. But that doesn’t
necessarily mean you need to use
live instrumentation. You can be
artistic and creative without that
and still make great albums.”

PRODUCERS STAY

Thomas McElroy, one-half of
the En Vogue production team
with Denzil Foster, notes, however,
that producers can’t and shouldn’t
be entirely taken out of the mix.
“It has to be a litle producer-
driven because it’s very rare that
yow’ll get an artist who can be
objective and flexible enough. But
lately there are more artists who
are a lot more dynamic in what
they do. So then it’s not just the
producer or the track. It’s them
bringing their personas and tlavor
into play and making music that’s
alive. The public’s ears are a lot
different now: they have an appre-
ciation for a good voice or lyric.”

Michael Traylor, senior VP/GM,
urban music, Hollywood Records,
says that appreciation—
as well as the merger of
R&B and hip-hop—has
definitely opened the
door to other musical
possibilities. “The merg-
er between the two has
brought it to the point
where radio treats it all
like hip-hop. Now groups
like 702 are bundled
along with D’Angelo, Dr.
Dre and Snoop.”

Most notable among
those other things is the
emergence of artists
who, for lack of a better
term, are being billed by
the industry as “alter-
native R&B” for their
forays into rock. Among
the notable examples
are Macy Gray, Janice
Robinson and former

helps ease the pain of
what we’'re going
through. There’s no
secret, fantastic ingredi-
ent to real R&B—like your mother
had to sing to you or you had to eat
oatmeal every day. It's just being
real as to how you grew up. It
doesn’t have to be about ‘I can buy
you a diamond the size of the
world.”

THE REALITY FACTOR

New Jersey-based producer
Chucky Thompson also pays
attention to the reality factor in his
work. “I'm kind of getting tired of
the cliched music. That whole
reality thing is happening,” he
says. “The closer you can get into
reality, then people will buy into
that. I'm not a formulaic producer
who has a ‘sound,” and maybe
that's a downfall. I'm a musician
who's also caught up in the hip-
hop culture. So I appreciate both
sides of the story.”

Noted producers SoulShock
and Karlin are happy about R&B’s
changing guard in spite of the ‘hit
sound’ dilemma. Notes Soul-
Shock, “I'm extremely happy with
what’s going on because I thought
R&B was going in the wrong
direction: the same old lyrics and
very much the same production
too. Which is hard for a producer,
because you kind of have to do
whatever’s happening out there to
get a song on the radio. But, since
we're going back to more artist-
driven projects, hopefully this
means producers will start making

Neo-soul artists:
Maxwell (top)
and Kina

Brownstone member
and now DreamWorks
solo act Kina.

“R&B alternative has
always been here,” contends
Elektra Entertainment VP of
urban promotion Michelle Madi-
son. “I think Gil Scott-Heron
would be considered alternative
R&B right now. But I think the
exposure for it is greater today.
R&B is moving in different direc-
tions, according to the different
needs of the audience.”

DEPTH BENEATH SURFACE
Banking on the audience’s dif-
ferent needs is Warner Bros.” new
R&B trio S61 Eklypse, whose mem-
ber Belle describes their rock-
inflected sound as “ghetto soul...a
gumbo.” McElroy, who with Foster
produced So6l Eklypse’s summer
debut, points again to the afore-
mentioned reality factor: “This
group has a presence about them
that's a lot different than anyone
else. They look like three ghetto
kids who know nothing about
nothing. But when you start work-
ing with them and listening to
their songs, you find out just how
deep their thought process is, and
just how intelligent they are about
1ssues.

Steve McKeever, president of
Hidden Beach/Epic (Jill Scott,
Brenda Russell), cautions that any
new trends will be hampered if the
industry doesn’t move beyond the
standard musical stereotyping.
“Just because an act is black and

Continued on page 47
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espite its Alrican-American

roots, marketing jazz 1o an

urban audience can be 4

tricky proposition. “One of

the problems we constantly
face is breaking down the stigma
of what jazz is,” says Chris Jonz,
senior director of jazz and urban
AC music at Warner Bros. “Many
people hear the word ‘jazz’ and
think ot John Coltrane or Louis
Armstrong. But jazz encompasses
much more.”

Warners has had the most
urban success with smooth-jazz
saxophonist Boney James, whose
R&B-flavored songs mirror the
sounds popularized at urban-
adult radio. “Urban AC has
become more accepting ol jazz
artists, particularly smooth-jazz
artists, over the last few years,”
opines Jonz. “In the past, urban
radio wouldn’t even histen to the
smooth jazz records I would send
them, because there was a stigina
of playing a ‘jazz” artist. They were
afraid of sharing music with the
smooth-jazz station 1 the market,
afraid that listeners would be con-
fused over which station they were
listening (o.

“Music was made for people to
enjoy, to tap into their emotions,”
says Jonz. “People don’t have just
one type of emotion, which is why
I am a fervent believer in crossing
music over between {ormats.”

THE TRANS-FORMAT
SWITCH

In addition to James, Warner
Bros. has successfully crossed sax-
ophonist Kirk Whalum, guitarist
Norman Brown and keyhoard
player George Duke from smooth-
adio to urban AC. The key to

llboard Celebrates

Jaz1 find The Urhian Audience

A Rough Sell Even When It's Smooth

making the trans-for-
mat switch, says Jong,
is picking the right
song. “We capitalize
on the rhythmic ele-
ments of the music,”
he explains. “The
trick 15 1o not have
radio judge the music
by who the artst is,
but rather on the
sound of the music.”
Carl Griffin, presi-
dent of N-Coded
Music, agrees that picking a song
with the right sound is the key to
crossing an artist over from
smooth jazz 1o urban adult. Often
that means working the sole vocal
track from an instrumental album.
“On [smooth saxophonist] Paul
Taylor’s album, there is a track
[“My Love”] that features vocals
from the group Portrait, who have
had several successful songs at
urban AC,” says Griffin. “If you
look at the history of successful
crossovers, you see Kenny G
paired with Toni Braxton, Boney
James with Shai, and the new

BY STEVEN GRAYBOW

Crossover candidates: Joshua Redman, Maysa, Kirk Whalum

Dave Koz with Montell Jordan.
Using a (rack with an established
vocalist is & way to open doors for
your artist.”

N-Coded chose to work the
track “Got To Be Strong Now” by
vocalist Maysa to urban AC due to
its textural resemblance to the
music of crossover pioneer Sade
(Maysa has had previous urban
AC success as a leatured vocalist
with Incognito). “Sade sull tests
very well at urban AC,” notes
Griffin, “and we have been having
success with Maysa’s track because
it has that famihar sound.” Griffin

believes that both
smooth-jazz and urban-
AC airplay are essen-
tial to successtully
working a record. “If
you have both formats
work for you,” he
says, “it will translate
into sales.”

TRICKY
CROSSINGS
Crossing a tradi-
tional jazz artuist over
to urban-adult radio 1s an cven
trickier proposition, says Warner
Bros.” Jonz, who has worked
tracks from saxophonist Joshua
Redman’s last album, “Timeless
Tales (For Changing Thmes),” to
the format. “lt 1s a hard sell,” he
says, noting that the label did have
some success with several remixes
from the album (which featured
covers of popular American songs
from artists ranging from
Gershwin to The Arust Formerly
Known As Prince). Plans to work
tracks from Redman’s current
release, “Beyond,” to urban AC

jazz recordings

are stll under consideratuon.

JAZZ CRAVINGS

Dimensions In Music CEO
Larry Jeter agrees that the first
step to crossing over is familiariz-
ing the public with the artist. The
Baltimore retailer, who hosts a
local jazz television show taped on
location n his store, says tliat he
“often sells a hundred pieces or
more” when an artist performs on
his sound stage, which is set up to
resemble a small, intimate club.

Despite urban radio’s wait-and-
see response to jazz, Jeter is confi-
dent that young consumers are
eager to learn about the music.
“[Saxophonist] Gary Bartz comes

“I find customers who start out
appreciating smooth jazz and
eventually gravitate fo
traditional jazz. They crave
more and want to get

deeper into the music.”
—Larry Jeter,

Dimensions In Music

down 1o our store all the time, and
it’s the young kids who are coming
n to see him,” he says. Jeter is quick
to note that he sees a large number
of teenagers purchasing traditional
“I think that maybe
the younger kids are musicians,
and they are curious about jazz and
have an appreciation for it,” he
says. “I find customers who start
out appreciating smooth jazz and
eventually gravitate to traditional

Jazz. They crave more and want to

get deeper into the music.” W
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t may lack prominent radio and

retail exposure, but, thanks to

young stars like Susan Tedeschi

and Bernard Allison—not to

mention still-active legends like
B.B. King and Little Milton—the
blues is alive and well. In fact, 1t
may be in the best shape ever—
with qualifications.

“It’s probably at the peak of vis-
ibility,” says Bruce Iglauer, head
of Chicago’s Alligator blues label,
citing the genre’s unprecedented
presence in movies and commer-
cials—while noting, however, its
continued overshadowing by
other popular music forms. “It’s
being heard more than ever, but
i's still pretty obscure, with less
awareness of the traditions from
which it springs.”

Tommy Couch, Jr., director of
the Jackson, Miss. soul/blues com-
pany Malaco Records and, like
Iglauer, a founder of the recently
instituted Blues Music Association
(BMA) 1(rade organization, cites
BMA research showing a blues

m

how many  blues,

they like the blues or
are blues fans,” says Couch. “It’s
still one of the more favored forms
of music—and has a lot more
potential.”

A key factor here, notes New
York blues industry veteran
Buddy Fox, is “recognizing some
of the brilliant new young talent
out there and, especially, taking
what he calls a “secular attitude to
the blues,” instead of the more
“parochial” bearing.

“We must allow all the music in,”
says Fox, a partner in the blues
production/management firm
Simron Productions, whose clients

Billboard Celebrates

BLACK MUSIC MONTH

Fverybody s bot The Blues

Behind The Popularity Surge

BY JIM BESSMAMN

include Rounder blues
artist Tutu Jones. “This
includes the blues that
spawned R&B, jazz and
all the other American
musical forms, which
we're now seeing im-
ploding back into it with
people like Duke
Robillard and Ronnie
Earl, with jazz in their

. Or_a_young guy
like the Allman Broth-
ers’ Derek Trucks, with
blues in his jazz. We
have to open our minds
and let them expand to
all these idioms within
the idiom.”

NEW YORK TO
MISSISSIPPI
New York, notes Fox,
is particularly fertile for
new blues acts like

singer-songwriter and The next-generation:
Deborah Coleman,
Keb' ‘Mo

violinist Heather Hardy,
Long Island shde gui-
tarist Kerry Kearney,

+Celebration

Shemekia Copeland’s
keyboardist Dona Ox-
ford, as well as local
stalwarts Dave Keyes,
the pianist and assistant
musical director of the
Broadway show “Smoky
Joe’s Cafe,” and the
ubiquitous Jimmy Vi-
vino, guitarist lor the
Conan O’Brien show
band. Outside of New
York, Fox points to the
North Mississippi All
Stars, a Tone-Cool Rec-
ords group which 1is
“bringing the Missis-
sippi hill country blues
into the 21st Century.”

Miki Nord, who man-
ages Susan Tedeschi and
Johnny Lang for Blue
Sky Management in
Minneapolis, is also well-
positioned to view the
contemporary blues
landscape. “The doors
are more open than
ever, due to young

artists getting larger deals that the
older ones unfortunately never
had the opportunity to get.,” she
says. “But they've been exposed to
the B.B. Kings and the Luther
Allisons and the Muddy Waters's
and the Albert Collins’s, which is a

good thing: For a while, a lot of

young musicians weren't choosing
the blues, because it’s such a hard-
er road than rock. Even blues-
based black musicians went to
other genres. So we're hoping for a
continued resurgence and a much
longer run—instead of the blues
being hip and cool for two years
and then we're over it.”

WHAT THE NEW BREED
SAYS
Nord singles out next-genera-
tion black blues artists like

Shemekia Copeland (daughter of

the late Johnny Copeland), Wayne
Brooks (son of Lonnie Brooks)
and, especially, the late Luther
Allison’s son Bernard Allison
among the new breed of black
blues artists with crossover poten-

tial, noting “how few black players |

get the opportunities of young
white players.” Blind Pig Records
president Edward Chmelewski has
high hopes for his label’s Big Bill
Morganlield—son of McKinley
Morganfield, a.k.a. Muddy Waters.
“He’s not a novelty act but defi-
nitely a talent in his own right,
with a more traditional blues back-
ground,” says Chmelewski, who
also points to Blind Pig’s fast-
rising Tommy Castro and Deb-
orah Coleman as part ol “the next
generation of blues performers
taking the genre into the next cen-

tury.”
Continued on page 53

+Commitment

R&B GETS ITS GROOVE

Continued from page 42

sings rock doesn’t mean they
should still be categorized as
R&B,” he says. “Everything
doesn’t necessarily fit neatly into a
box. There’s always room for
more great artists/performers who
put emotion into their work as
opposed to following formulas.
And more important.”

ich is what Colon and
Crawford are working toward at
Launch Pad. “We want to tran-
scend genre and racial lines...rock
and soul versus rock 'n’ roll,” says
Crawford. The main concern,
adds Colon, is “whether the music
is good, be it country, rock, or
R&B.”

“R&&B’s changing trends are
starting to tear away a lot of the
barriers catagorizing music.”

—Jazzy Jeff

D] Jazzy Jeff takes that argu-
nient one step further. “R&B’s
changing trends are starting to
tear away a lot of the barriers cat-
egorizing music,” he contends.
“Pop used to mean popular music
in the ’60s and ’70s. But nowa-
days, it's getting to the point
where you can start looking at a
DMX and say he's pop because
he’s very popular. There’s a soul
in any kind of music. And once
people tap into the soul of R&B,
hip-hop, rock, country or classical
and you tie all of those together,
you realize that we're ali very
closely linked.” W
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he music-makers of the

Caribbean suffer no illusions.

Trinidad & Tobago’s [T&T]

calypso/soca and Jamaican

reggae, in particular, may find
their way onto European and
Asian turntables, but in the U.S.,
that music gets lost in a thicket of
American sounds.

One promising solution bein
pursued aggressively—particular
by Jamaica—is showcasing Carib-
bean music within the context of
the cultures that birthed and nur-
tured it and using the music as a
lure for tourists. T&T now recog-
nizes that its annual Carnival [from
the day after Christmas until Ash
Wednesday]—and, by extension,
the music that motors the event—is
a national economic opportunity.
“Trinidad & Tobago is positioning
itself as the cultural capital of the
Caribbean, with good reason, as
our country possesses a richness
and diversity of culture that is
unsurpassed,” says Dr. Carla Noel,
VP/director of tourism for the
Tourism and Industrial Develop-
ment Company of Tirimdad &
Tobago Limited [TIDCO]. “For
example, the steel pan (steel
drum), now world-renowned as
the only new musical instrument
invented in the 20th Century, as
well as calypso, soca and chuiney
soca, were all born in Trinidad and
Tobago. Our Carnival is world-
famous and has given impetus to
other Caribbean carnivals.

WORLD-CLASS DRAW
T&T Carnival may be a local
event, but its multiple attractions
are a world-class draw.
The local T&T music industry
is also beginning to market the

itlboard
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aelling aoca, Hespecting Reggae

The Caribbean Cruise

Carnival sound and T&T’s sub-
genres to unfamuliar ears. Five
year-old Rituals Music produces
compilations of Carnival hits and
markets top artists, like rapso
group 3 Canal, to the world by
pursuing creative remix strate-
gies.

“No one else puts together a
structure to export the music and
creativity in Trinidad,” says co-
owner Jean-Michel Gibert. Along
with former U.K.-based Baxter
Records  managing  director
Phillipe Renaux, Gibert recently
founded the Yahra label for the
exclusive purpose of crossing over
artists “hy reformatting [their hits]
with French, Belgian and English
producers and licensing to
majors,” Gibert explains. “Our
strategy i1s ‘Once it happens in
Europe, it’s easier to sell it in
America.””

BY ELENA OUMANO

SELLING SOCA
Queens, N.Y-based Jamaican-
American VP Records has been
releasing soca sets—including

'ARIOHgS ARTISTS

A » L

Jamaican Byron Lee’s soca covers,
the “Soca Gold” and “Soca Switch”
series and Machel Montano’s 1999
CD, “Any Minute Now"—for the
past two to three years, in addition
to its virtual Niagara of new reg-
gae product. “The problems are
similar to reggae, another niche
genre,” says VP’s director of mar-
keting, Randy Chin. “The average
radio program director isn’t famil-

iar with that music, so it’s a sell to
get it on the air. We focus on spe-
cialty and community radio first to
build core support and, once it
gets to a critical mass, go after real
adds in regular rotation in other
radio formats. We’ve had more
success with reggae because 1it's
much more established [in the
Caribbean and the U.S.]. We're
still in the early stages with soca.
Soca is huge during Carnival.
Afterwards, it slows down. The
biggest help is the music itself.
Once we've gotten reggae on, it’s
exploded.”

VP also plans to tap into the
tourist market by packaging the
“soft” style reggae and calypso/
soca that tourists hear at shows
staged by the islands’ hotels. “If we
could say, ‘Here’s a memento of
your travels in Jamaica or

ad-Tobago,” it would be

embraced,” says Chin. “The music
is a critical part of why people go
to Jamaica, and we should be pro-
viding them with CDs and down-
loads through the Internet.”

Of course, the towering talents
of Bob Marley, Jimmy Cliff and
others were the first to market
reggae to the world. And Ja-
maican music first officially linked
1o the tourist market when L.A.

ased travel agent Tom Linton
happened on Reggae Sunsplash
’78 and went home to sell vacation
packages created around tuture
Sunsplash festivals.

JTB’'S SUPPORT

“We’ve always capitalized on our
music in  conjunction  with
tourism,” says Tony King, region-
al manager, Northeast, for the
Jamaica Tourist Board [JTB]. This
vear, the JTB worked with Rolling
Stone magazine on Spring Break
Week 2000 in Ocho Rios, which
included a concert headlined by
Kid Rock, PO.D. and Morris Day.
“We package events through our
tour operators and market
through our retail trade and our
Web site, www.jamaicatravel.com.,
and calendar events’ sites,” King
explains. The JTB also supports
local promoters’ events.

The past 12 months’ musical
ofterings suggest no other nation
in the world matches Jamaica as
the premier musical-vacation des-
unation. The 7th Reggae Sumfest
(Aug. 1-7), in Montego Bay
proved that Jamaica's music
depends on no single act. Veterans
like Chaka Demus & Phers, Sugar
Minott and Derrick Morgan,
alongside America’s Temptations,

) Continued on page 53
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t was in December of 1994 that
Vickic Winans took 1o the stage
of UCLA’s Royce Hall for a tele-
vised segment of The 10th
Annual Gospel Music Stellar
Awards. Winans, then a cutting-
edge conlemporary gospel artist,
hoped to wow the SRO crowd with
the modern dancers she had hired
to sct off the vocalization of her
then-current MCA single, “Don’t
Throw Your Life Away.” But the
moment she came offstage, she
knew—in her gut—that she had
just made what could have been
the biggest blunder of her career.

“I remember, CeCe [Winans]
coming over to me and sxlymg
something to the effect of, ‘Oh
Lord, they're gomg to put us all
out of the church,” Winans faughs,
recounting the experience. “Hard
10 believe it was Just six years ago.
Compared to the dances they're
doing now, what those dancers
were doing was ballet. Nonetheless,
after it aired, I started hearing
everybody calling what I'd d
shame before God and that people
were offended. They say contro-
versy sells. Well, mine didn’t. Not
only was I hurt, but after hearing
so much flak, I went in the studio
and recorded a tape—apologizing.
I made 1,500 copies and sent them
to radio stations.

“1 was criticized for asking peo-
ple to forgive me, but now I'm on
top of the world,” recalls the artist
olten dubbed the queen of tradi-
tional gospel music, who performs
nearly 300 shows per vyear,
released two albums last year and
hosts a gospel TV show. “They
slapped me down so hard that
when I went down I was contem-
porary, but when I got up I was

Billboard Celebrates
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bospel

A New Wave Of Artists Gets To Church On Time

traditional, singing ‘No Cross, No
Crown.””

Winans' story illustrates the dra-
matic evolution gospel music has
undergone over the last decade.
“It’s amazing to see the acceptance
of what I was ostracized for just six
years ago,” Winans observes. “I
just don’t think gospel was Iea(ly
Kirk  Franklin, Mary Mary,
Hezekiah Walker—they're all on
time.”

Not only are they on time, but,
as part of gospel’s new breed—and
amidst a youth-oriented hip-hop
culture—they are steadily daring
to push the envelope, encouraged
by labels and gospel-music execu-
tives seeking bigger profits and all
too willing to trek through
uncharted mainstream territory.

Cohimbia spent $600,000 on a
video for dynamic new sister duo
Mary dey—wll()se smash single,
“Shackles,” was among the most-
added at urban radio. Elektra
hired a lirst-class set of producers,
mcluding Jam and Lewis, to
launch  Yolanda Adams’ label

el

BY LISA COLLINS

Cdntemporary and traditional:
Vickie Winans

debut, “Mountain High, Valley
Low,” last fall. Among the produc-
ers Gospo Centric hired to ensure
the success of Trin-I-Tee 5:7’s
sophomore release, “Spiritual
Love,” are R. Kelly and Dark-
child’s Fred Jerkins.

Those efforts are paying off.
Adams recently nabbed a prime
spot as the final act on Fox TV's
NAACP Inmge Awards.  Pre-
orders lk)r Mary Mdrys May
release, “Thankful,” topped
350,000 (not including the
Christian market). And Trin-I-Tee
5:7’s latest set has been certified

+Showmanship

gold and is fully expected to sur-
p'lss the sales of their debut set; to
that end, Loud Records is expect-
ed 1o shell out big bucks to rein-
troduce the teen group Five
Young Men to the markeiplace
later this year. Similarly, Atlantic
Christian will pull out the stops
with the solo debut of 24-year-old
Damita Haddon next month.

RULE-CHANGING ARTISTS

“Since Kirk Franklin, there has
been a new wave of entertainers
who are changing the rules,”
reports Jazzy Jordan, VP of mar-
keting at Verity Records. “When
you look at Mary Mary, [inspira-
tional rapper] BBJ] , Tonex,

amita Haddon, Deitrick IHad-
don, Tarralyn Ramsey, Kirk
Iranklin’s One Nation Crew, ].
Moss and Montrell Darreti—you
realize that today’s gospel music is
a far cry from what you may have
grown up listening to. The thing
that's driving this is that young
people want music that’s praising
God but is closer to what they hear

Ei- Endurance

on the radio, and, as platinum-
selling artists like Fred Hammond
have shown, they have more than
enough disposable income.”
Gospel’s growing commercial
acceptance lms been driven by cre-
ative imaging and a “glamour fac-
tor” that has increasingly become
an integral part of gospel. Both
are driving costs way up, becom-
ing a source of concern for many
gospel executives. Some, however,
like Tyrone Murray, director of
national marketing for Columbia,
detend the growing budgets.
“When you think about most
gospel groups, they don’t get the
exposure because they’re not sup-
ported,” says Murray. “Mary Mary
15 a gloun(llnedl\mgr act for us,
and we're doing what we have to
do to get their music to the mass-
s.” In fact, Mary Mary’s full-scale
marketing campaign will have the
group performing as opening act
to some of the label's top secular
stars, like Maxwell and Wyclef

Jean.

“Still,” warns Gospo Centric
CE() Vicki  Mack-Lataillade,
“We've got to be careful about
what the market bears, especially
since the excitement ol secular 1s
always tied to profits. That’s why
I'm always thankful for the tradi-
tional side of gospel—the choirs
and the quartets. That’s what
keeps us in business, and it’s grow-
mg as well. Take Kurt Carr, an
artist who 10 years ago might have
been plolecle(l at [sales of] 30,000
[units]. These people are hitting
over 100,000, and they're not get-
ting urban airplay. That’s phe-
nomenal, and it shows just how
much gospel truly has grown—
inside and out.” W
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Continued from page 41

summer releases scheduled for
two sets entitled “20th Century
Masters: The Millennium Collec-
tion,” commemorating Rick James
and Diana Ross & The Supremes,
respectively.

’70S FUNK AND SOUL

I'he sounds of ’70s funk and
soul will provoke much testifying
this summer. Capitol’s reissuc
label The Right Siufl releases
“Greatest Hits: Straight Up” by
nuaster-

Parliament/Funkadelic

R AN

s

RADIOACTIVE RHYTHM

A fascinating package, one
which stems from R&B radio but
tunctions also as a cultural docu-
ment, 15 “Soul On The Dial,” due
m late summer from the Past Due
imprint of Tommy Boy Records.
Clearly a labor of love for compiler
Rex Doane, the wwo-disc sel con-
tains 120 minutes of recordings of
some 60 on-air personalities from
four decades of black radio. Such
DJ’s as the late Martha Jean the
Queen and Electrifyin® Mojo, both
from Detroil, are heard, along
with material so rare that Doane
maintains “Even the diehard

SR EIVE

dnds Sn

mind George Clinton, in addition
to “Last Days (Live)” by Marvin
Gaye and two-CD anthology sets
devoted to Peabo Bryson, Lou
Rawls and Natalie Cole. The label
has also issued “Ridin’ Slow—
Funk Jams,” which features classic
cuts by Parliament, Donald Byrd
and Midnight Star.

Columbia/Legacy has “Greatest
Hits Volume 27 by Earth, Wind
And Fire in the pipeline for
spring release, along with Marvin
Gaye’s “Midnight Love,” “The
Best Of Bill Withers: Lean On
Me” (a brand-new compilation
with liner notes by Marvin Gaye
collaborator  and  biographer
David Ritz). The O’Jays’ “Sur-
vival™ is also slated to reappear on
Lipic Legacy. And, lor those who
still can’t get enough Marvin
Gaye, his “Every Great Motown
Hit” juse hit retail in May.

While not technically a reissue,
“A Iribute To Roger Troutman”
on Thump Records commemo-
rates the first anniversary of the
passing of this influennal talent.
Troutman’s name is synonymous
with quality funk and R&B, based
on his own work and that of the
group Zapp. The tribute album
features many of his best-known
tunes, performed by such contem-
porary urban stars as EPMD,
Tupac Shakur, Jodeci and Ronnie
Hudson.

have

won’
heard 80% of the material here.

I'he discs will be housed in a slip-
case that also contains a 50-page
booklet with an essay by Prolessor
Bill Barlow of Howard University.

aircheck collectors

GOOD FELA

An interesting entry in the world-
music category comes from MCA,
which is reissuing a string of CDs by
the notorious Nigerian bandleader
Fela Anikulapo-Kut. Though Fela
enjoyed only marginal recognition
in the US. at the height of his
career in the late '70s and early
'80s, he will receive posthumous
recognition with a series ol discs,
each containing two of his original
Afrobear classics, including “Zom-
bie” and “Original Suffer Head.”
The Hip-O label issued “The
Ultimate Collection” entries for
both British reggae favorites Steel
Pulse and dancehall fave Buju
Banton, as well as a collection of
“Ragga Essentials” in May. Music
Club issued “Reggae Floorfillers”
in May as well, and Rounder’s
Heartheat imprint oftered “Feel
Like Jumping: The Best Of Studio
One Women.” Due for release on
Rounder are (wo more titles in
their awe-inspiring Alan Lomax
Collection, a pair ol volumes com-
prising “Deep River Ol Song: Big
Brazos,” an anthology of African-
Amecrican prison songs. l

HIP-HOP

Continieed [rom page 42

Mauldin, like many, leels there is
stll a lack of community among
the leaders in hip-hop music and
admits that maybe he should have
started un organization while he
was in power as president of the
black music division of Columbia
Records and senior VP of the
Columbia Group. “We all gel
caught up in what we do on a day-
to-day basis, allowing things to go
by us,” Mauldin says. “Then, upon
reflection, we look back saying we
should have done this and we
should have done that.”

Parker agrces that a prevalent
body or organization representing
the interest of the hip-hop com-
munity 1s needed. “Every rap
artist signed to a label should give

a point 10 a hip-hop foundation of
some sort for the preservation of

hip-hop,” suggests Parker, who
runs an educational organization
called Temple Of Hip-Hop and

cites Rap Coalition, Zulu Nation
and The Point as other potential
recipients of such an effort. “That
is something we must do.

ELASTIC ART FORM

Despite the numerous issues
that surround the genre, whether
or not hip-hop is here (0 stay is no
longer up for debate. “What has
been demonstrated in the last 20
years is that, as an art form, rap is
tremendously elastic,” Adler theo-
rizes. “There is such a variety of
rap right now that it's hard to
characterize. If in fact, you are
looking for consciousness in the
music, you can {ind consciousness
in the music. At the present
nioment, we live in an extremely
materialistic age, where, no matter
who you are talking 1o, ain’t noth-
in” goin” on but the rent. Many of
today’s rappers are [lyrically] in
sync with their times.” W
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CARIBBEAN CRUISE

Continued from page 49

demonstrated decades of experi-
ence (ranslating into timeless per-
formance magic. Thursday and
Friday’s double dancehall dose—
featuring reggae’s newer stage
masters Beenie Man, Tanto Metro
& Devonte, Mr. Vegas, Bounty
Killer, Capleton and Spragga
Benz—was an equally proud show
ol regpae’s cuting-edge muta-
tions. Saturday’s International
Night pitted R&B act Dru Hill’s
American showbiz savvy against

Jamdung’s  more ingenuous,
“rootical” Buju Banton, Beres
Hammond and others whose

potent juju needs no bells, whistles
or fireworks.

TNT’S MARLEY TRIBUTE

The Dec. 4 taping in Oroca-
bessa, Jamaica, of TNT’s “One
Love: Bob Marley All-Star 'Tiib-
ute” featured Erykah Badu,
Lauryn Hill, Queen Latifal, Busta
Rhymes, Chrissie Hynde, Ziggy
Marley & The Melody Makers and
other international pop luminar-
ies licking a page from Marley’s
songbook. The show won enthusi-
astic critical reviews Stateside fol-
lowing its Dec. 19 broadcast. The
2000 Air Jamaica’s Jazz & Blues
Festival (Jan. 20-23, 2000) put
together equally stunning lineups
from R&B, world music, jazz and
reggae, drawing more than
20,000 auendees for this fifth stag-
ing, in Ocho Rios and St. Ann’s
Parish. Performers included jazz
guitarist Ernie Ranglin; Gladys
Knight; Cuba’s Qrquesta Ibrahim
Ferrer with Ruben Gonzales and
Omara Portuondo; Jamaican jazz

Jamaican

keyboardist Monty Alexander;
Mary |. Blige; Najee; Eric Benet;
Morgan tHleritage;, Kool & The
Gang; Kennv G; Al Jarreau and
Dr. John. After-hours shows fea-
tured reggae singer Luciano, R&B
legend Chuck Brown and premier
saxophonist  Dean
Fraser.

More surprising was the JTB's
support of “Rebel Salute '99,” the

\

Festival draw: Beenie Man

type ol roots & cultuire reggae
even( that first fired international
imaginations and brought music-
minded tourists ro the island. The
seventh annual concert, promoted
by top reggae singjay Tony Rebel
on his birthday, Jan. 15, took place
this year at a venue in developing
tourist area St. Elisabeth’s Parish
and upheld its tradition ol forbid-
ding alcoholic beverages, meat
and  slackness [lewdness]. Per-
formers out of Jamaica, England
and America (including Luciano,
Buju Banton, Cocou ‘lTea, Everton
Blender, Edi Fitzroy, Kulcha
Knox, Culture, Big Youth, Mikey
Spice, Prezident Brown, Macka B,
and Richie Spice, Sugar Black &
Leh-Banchuleh, Queen Irica,
Tyrone Taylor, and “Fireman”
Capleton) all worked at their

inspirational peaks and created a
warm, inclusive family atmos-
phere that recalled memorable
but now defunct Sunsplash con-
certs.

“YARD” RESTORATION

Even a community-based group
from Kingston's inner city is mak-
ing its own distinguished bid for
the tourist dollar. England’s Prince
Charles, along with Bunny Wailer
and Rita Marley, attended the ofli-
cial opening ol what promises to
be Jamaica’s most essentially Ja-
maican musical tourist site, the
Trench Town Culture Yard. Spon-
sored by the Franciscan Ministries
together with the "Trench Town
Development Association (TTDA),
the project is a non-profit, non-
governmental and non-political
company, devoted to developing
and promoting the community’s
arts, health, culture, sports and
education by restoring the “yard”
where The Wailers and other reg-
gae legends originally lived. The
location celebrates that legacy by
restoring the homes at numbers 6,
8 and 10 Lower First St. Donations
are also funding a Bob Marley
museum, entertainment  stage,
restaurant, a souvenir shop and a
mural depicting  Rastalari and
Marley’s songs.

While no studies have deter-
mined music’s precise contribu-
(ion to Jamaica’s tourism rev-
enues, “It’s clearly a big draw lor
tourists,” says King, “especially

because Jamaica i1s the source of

reggae. Bob Marley is known
everywhere, and reggae music has
followed alongside him and the
many others who have succeeded
overseas.” Wl

THE BLUES

Continued from page 47

Here, Alligator’s Iglauer notes
that “We're in an odd moment,
because a great number of first-
and second-generation artists are
dying or retiring.” While legends
B.B. King and john Lee Hooker
are still out there, Iglauer adds,
“i's now a transition time, and
we're defining the blues tradition
for the next 30 years: It can’t be

what it was in the heyday of

Muddy Waters because words
[from that era] don’t mean that
much [today] and the dance
rhythm has changed, so we're not
looking 1o fossilize the traditions,
but find artists who can carry
them forward and be relevant into
the next century.”

DO THE CROSSOVER

Prospective artists on Alligator
include Copeland and  Cory
Harris, who, lIglauer notes, has
explored New Orleans brass, reg-
gae, gospel, rhumba and even
waltzes in his “blues-based world
music.” He also mentions Keb’ Mo’
and Taj Mahal as artsts who have
likewise found ways of finding an
audience ol people who don’t
define themselves as blues fins.

Iglauer further dillerentiates
the blues category into “crossover
blues rock,” as exemplilied by
Kenny Wayne Shepherd and the
R&B-styled blues of such veteran
Malaco artists as Little Milton,
Johnny Taylor, Tyrone Davis and
Bobby Blue Bland. That label’s
Couch says Grammy-nominated
newcomer Mel Waiters is bringing
“fresh blood” to that side of the
blues equation as well.

Sull missing, of course, is radio
and retail support. “We need
more penetration,” says a per-
plexed Couch. “There are blues
songs in TV commercials and
movies, vet radio is still relactant
10 program it regularly, and retail
is still slow to stock it.” On the plus
side is the prolileration ot blues
festivals, with Chmelewski count-
ing over 200 anmually. “It seems
that every city or county has one,
which is a sign of health,” he says.

WHO’S A FAN

Also auguring well for the genre
are the newly formed BMA and the
established Blues Music Foun-
dation, the Memphis-based organi-
zation whose goals are more educa-
tional. Its executive director,
Howard Stovall, sees the need to
overcome the “tremendous mis-
conception” of who the blues fan is.

“Our work shows a fairly attlu-
ent, educated audience with a lot
of purchasing power,” says Stovall.
“Understanding this, I think, is
the first step in making blues a
more mainstream format.”

Stovall concedes that sales of
20,000 units of what would be a
top-selling blues album pales next
1o the 500,000-plus sales of main-
stream pop albums. But he looks
at the Internet as a possible distri-
bution channel that can “change
the balance of the equation. We've
been approached by Internet and
satellite radio and audio-stream-
ing technologies, so there seems 10
be an assumption upfront of
demand for blues content. If we
create  alternative distribution
channels to get that ‘hit mentality’
going, we may see a sea change in
the way blues is presented.” W
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MTV Salutes

Black Music Month

MTV is proud to be the medium where
careers are made and Black artists can
show the world the breadth, width, and

depth of their talents.
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Sony Has New Glassic Sets In ‘Milestones’ Series

BY RAY WADDELL
NASHVILLE—The latest batch of
classic country reissues as part of Sony
Legacy’s “American Milestones”
series features material that was pre-
viously successful commercially and
critically, as well as offerings more
notable for their historical significance.
In stores July 4, the new “Mile-
stones” releases come (rom the
Columbia and Epic vaults. They are
Willie Nelson’s “Red Heuaded
Stranger,” “Johnny Cash At San
Quentin,” “The Spectacular Johnny
Horton,” George Jones’ “I Am What
I Am,” and the original Carter Fami-
ly’s “Can The Circle Be Unbroken:
Country Music’s First Family.”
Previous releases in the series were
Merle Haggard’s “Big City,” Nelson’s
“Stardust,” Cash’s “Live At Folsom

Prison,” Tammy Wynette's “Stand By
Your Man,” and “Gunfighter Ballads
And Trail Songs” by Marty Robbins.
Sony Legacy
refers to the concept
as “front-line reis-
sues,” and the coun-
try albums follow
previously success-
ful reissues from the
Sony jazz, blues, and
classic rock catalogs. 4
“At the end of the
century; people were
doing a review in general,” says Steve
Berkowitz, VP of A&R for Sony Lega-
cy. “And Miles Davis—or George Jones,
for that matter—doesn’t get uncool.”
Dale Libby, VP of sales at Sony
Nashville, is instrumental in choosing
which titles are reissuecl. He admits his

NELSON

first choices were “a little selfish,” but
he later received input from others in
the Sony Nashville office. They came
up with a short-list of between 30 and
40 titles that were likely candidates.

CLASSIC COUNTRY

Each of the five new reissues is special
in its own right. “San Quentin” is
sequenced unedited as Cash’s 1969 show
was originally performed, and it fea-
tures five songs not on the first release.
The Horton LP is regarded as his finest
and features the classics “The Battle Of
New Orleans” and “When It’s Spring-
time In Alaska (It’s Forty Below).”

Many regard Jones’ “I Am What I
Am” as the singer’s best overall studio
effort. Produced by Billy Sherrill, the
record contains “He Stopped Loving
Her Today,” “I've Aged Twenty Years

Thanks To ‘How Da I Live,’ Diane Warren
Finds A Home For Her Songs In Nashville

tVEN FOR AN ARTIST of Diane Warren’s caliber,
breaking into the country music market in Nashville was
not easy. “Before ‘How Do I Live,” I couldn’t get arrest-
ed out there,” says Warren of her 1997 song, which went
on to be a country hit for Trisha Yearwood and a pop
smash for LeAnn Rimes. Since that song “put me on the
map,” Warren says, things have gotten a little easier in
Music City for her and her Los Angeles-based publish-
ing company, Realsongs.

More recent hit country cuts include Faith Hill and
Tim McGraw’s “Just To Hear You Say That You Love

up to different ideas and was accepting things that in the
past they had not, on a limited level. They are very true
to their format.” Now, Dorion says, “we're fortunate the
phone does ring more, but Diane and I are working hard-
er than ever, and there is maybe 30% of the calls coming
in and 70% of us pursuing those opportunities.”

Warren says, “My batting average is pretty good
because I haven’t had a lot of songs done in country, but
the ones I've had done have been hits. There’s a soulful-
ness that I like to think I have in my songs,” which she
says translates particularly well into country and its “emo-
tional singers.”

Don’t Want To Miss A
Thing” (originally a
mega-hit for Aero-
smith), plus Wynonna’s
“You Were Loved,” Anita
Cochran’s “Last Kiss,”
and Yearwood’s “I’ll Still
Love You More.”

Me,” Reba McEntire’s
“I’ll Be,” and Mark
Nashville

Chesnutt’s version of “I

Nevertheless, she
doesn’t seek out writing
appointments  with
Nashville’s profession-
als. “I’'m not really a co-
writer. I'm not in that
scene of going out and
writing with 20 people.
I'm in my own kind of

Undaunted by the
ongoing controversy over
pop crossovers, several
other country artists have recently recorded Warren
songs that were originally hits in other formats. BNAs
Jennifer Day cut “I Turn To You,” currently a pop hit for
Christina Aguilera, and RCAs Sara Evans cut Edwin
McCain’s AC hit “I Could Not Ask For More,” previously
done by Kevin Sharp.

Warren was surprised it took her so
long to break into country, given her
track record. “I thought a lot of my
songs could totally work as country
songs, like ‘T'll Never Get Over You
Getting Over Me; even ‘Becuause You
Loved Me,” ” she says. But “no one
would do the songs. [ was always kind
of baffled by it.”” But she says the same
thing happened in R&B, where it took
“Un-Break My Heart” and “Have You
Ever” to break into that format. “I just try to write a
great song. I don’t think about format.”

“Certainly ‘How Do I Live’ opened up the doors for
us,” says Realsongs president Doreen Dorion, who
remembers Nashville as “very difficult in the beginning,”
partly due to “a little bit of resistance from the country
community.” But, Dorion adds, country music was chang-
ing at the same time. “The country market was opening

WARREN

by Phyllis Stark

world here. My most
successful songs have
been ones I've written
on my own.”

She is, however, a disciplined writer, whose preferred
instrument is a keyboard. “I write pretty much seven
days a week,” she says. “I don’t sit around and wait for
inspiration. 'm in my office at 9 a.m. every day. And I
don’t usually go home until 9 or 10 p.m.”

Addressing country’s current pop vs. traditional
debate, Warren says, “There is room for everything, isn’t
there? I don’t believe in any kind of purity with all that.
May the best song win, whatever kind of song it is.”

Whatever the genre, Warren has sometimes been used
in place of traditional artist development. Labels look to
an album’s big Warren ballad as a sure shot, sometimes
after other singles fail to break though.

But she insists, “That’s a whole delusion. My songs
aren’t guaranteed hits. It’s a song-by-song world out
there. I think it’s good to bet on me, but nobody is a guar-
antee. Nobody’s going to do any favors. [Stations] do their
research and all that, and if a song’s not working, it’s not
working whether my name’s on it or [someone else’s].”

Warren's favorite song, “I See Castles,” has not yet
been recorded, although she believes that for the right
artist, the ballad about dreamers could be “a career song.
T've never written a better song than that.”

Warren, 43, has been seriously writing since she was 14
and says, “I'm just as obsessed now as I was then.”

In Five,” and several other legendary
performances. Originally released in
1980, the album boasts some of Jones’
finest vocals despite—or perhaps
because—it was recorded when his
personal life was in shambles.

“Those sessions put a few gray hairs
on my head,” says Sherrill. “George
was kind of messed up, but I caught
him a few times with a good voice.”

“He Stopped Loving Her Today” is
regarded as one of the greatest coun-
try songs of all time, and Sherrill
knew it was the showpiece of the
album, even if it was difficult to lay
down. “From the time he sang the
opening line, it was six months later
before we got the recitation done,”
says Sherrill. “He kept singing it to
the tune of ‘Help Me Make It Through
The Night.’ I'd say, ‘George, that’s not
the right tune,’ and he'd say; ‘But that’s
a great melody. I said, ‘Yeah, [Kris]
Kristofferson thinks so, too.””

Sherrill says Jones wasn't initially
sold on the song. “He said, ‘Nobody’s
gonna buy that morbid sumbitch.” I
guess I got the last laugh on that.”

The Carter Family collection was
recorded in 1935 and 1940 and includes
some of the pioneering group’s best-
known songs, such as “Can The Circle
Be Unbroken,” “Lulu Walls,” and “I'm
Thinking Tonight Of My Blue Eyes.”

“Some of this stuff has been out of cir-
culation for 50-60 years,” says Berkowitz.

As for “Red Headed Stranger,” the
reissue comes 25 years after the record’s
original release. Initially met with head
scratching by the Nashville music com-
munity when it was issued, the album
has since been hailed as visionary.

This is Nelson’s second release in
the “Milestones” series, following
“Stardust.” “I think it’s great,” says
Nelson. “I still play ‘Red Headed
Stranger’ almost every night, along
with [the album’s] ‘Blue Eyes Crying
In The Rain.””

While acknowledging that the
album had an impact, Nelson says he’s
not sure what he was thinking when
he recorded “Stranger.”

“Who knows?” he says. “I've slept
since then. But I’d always wanted to
do a coneept album, and the label said
they’d let me do whatever I wanted to,
supposedly.”

The tracks were cut in one day, and
the album was mixed the next day at
Autumn Sound Studios in Garland,
Texas. “All the musicians were there
when we started except Sister Bobbie
[Nelson). She was stuck in traffic, so
we started without her,” Nelson recalls.

Nelson describes the album as “the
story of a preacher who supposedly
thought he was above doing anything
that bad. then all of 2 sudden he’s a mur-
derer. He goes wandering around the
world until he has to realize he’s capa-
ble of the same things anybody else is.”

TECHNOLOGICALLY SOUND
Much of the material cries out for
reissue, particularly in light of how tech-
nology has advanced in the past decade.
“With the advent of CD, digital con-
verters were of one standard, and now
they are many levels above that,” says

Proud Moment For Andrews. Dream-
Works artist Jessica Andrews displays
the trophy she won as top new female
vocalist at the 35th annual Academy of
Country Music Awards. She is pictured
backstage surrounded by award pre-
senters Patti Page, left, Trace Adkins,
center, and Pam Tillis, right.

Berkowitz. “Now we can go back to
what the artists and producers actu-
ally mixed in the studio. Back then
they got it exactly how they intended
it to be; then it was mastered to fit
album specs. With CD, we don’t have
to do that.”

Sony has what Berkowitz refers to
as “sonic archaeologists” who go back
to the original tapes a step before the
album master. “They remaster it
again using the expanded EQ of digi-
tal,” he says.

Technological advances are fine,
Sherrill says, “as long as they don’t
mess with it.”

MARKETING HISTORY

Berkowitz says catalog reissues typ-
ically have been based on low price.
“For the ‘Milestones’ series, we think a
midrange price is a fair price,” he says.
“The question is how we can be the
Smithsonian, Library of Congress, and
a major retailer all at the same time.
The answer is, you never go wrong with
quality”

As for commerecial viability, some
“Milestones” are proven entities:
“Stranger” sold
3 million copies,
“San Quentin”
went double-
platinum, and “I
Am What T Am”
is Jones’ only
platinum studio
recording. Oth-
ers, like the Carter Family collection,
sold far less but remain in high regard.

Libby says the first batch of reissues,
released in late October 1999, have sold
between 120,000 and 130,000 units com-
bined, which he calls “real solid.”

Upcoming possibilities for the “Mile-
stones” series include Mary Chapin
Carpenter’s “Come On Come On,”
Rodney Crowell’s “Diamonds & Dirt,”
Rosanne Cash’s “King’s Record Shop,”
Charlie Rich’s “Behind Closed Doors,”
Kris Kristofferson’s “Kristofferson,”
and a Bob Wills anthology.

The concept will also spread to
Americana, with reissues to come
from Sony’s Lucky Dog imprint. They
will possibly include Marty Stuart,
Joy Lynn White, and the O’Kanes.
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= I L =T removed from the chart after 20 weeks. 1 Videoclip availability. Catalog number is for CD single, or vinyl single if CD single is unavailable. (C) Cassette
40 39 11 g_?;ezTRENT(EELEREKﬁTH(E)&{AZ)HEART THE WARREN BROTHERS FEATURING(\%%%\\ E;f}’;? 38 single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability. (V) Vinyl single availability. (X)

CD maxi-single availability. © 2000, Biliboard/BPI Communications.
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—ul NO. 1 B 14 | 16 | 5 | SHEAIN'T THE GIRL FOR YOU Epic 7938050NY THE KINLEYS
1 | 1 | 1 | 16 | BREATHE WARNER BROS. 168B4/WRN 9 wesks at No. 1 FAITH HILL (05)] 19 | 21 | 39 | ONEHEART AT A TIME aiantic 8411786 VARIOUS ARTISTS
2 | 2 | 2 | 13 | GOODBYE EARL @ MONUMENT 79352/SONY DIXIE CHICKS 17 | 19 | 7 | DOILOVEYOU ENOUGH COLUMBIA 79379/SONY RICOCHET
3 | 3 | 3 | 9 | YES! warner oros, 16876/RN CHAD BROCK 17 | 15 | 13 | 21 | THE FUN OF YOUR LOVE N 6593 1RLG JENNIFER DAY
()| 6 | 12 | 4 | ONE VOICE eprc 79386750y BILLY GILMAN | 18 | 16 | 15 | 34 | BIG DEAL CURS 73086 LEANN RIMES
5 [ 5 | 5 | 9 | UNBREAKABLE HEART DREAMWORKS 459042/INTERSCOPE JESSICA ANDREWS NEWD | | | GOODBYE IS THE WRONG WAY TO GO MONUMENT 79414/SONY WADE HAYES
6 | 4 | 4 | 16 | AMAZED ® anassos7mie LONESTAR 20 | 18 | 17 | 5 | FOREVER WORKS FOR ME (MONDAY, TUESDAY, WEDNESDAY, THURSDAY) it 1587 Mavereros.  NEAL MCCOY
1 8 9 5 PRAYIN' FOR DAYLIGHT LYRIC STREET 164039/HOLLYWOOD RASCAL FLATTS 21 | 20 18 11 | UP NORTH (DOWN SOUTH, BACK EAST, OUT WEST) MONUMENT 79361/SONY WADE HAYES
8 | 7 | 6 | 12 | COULDN'T LAST A MOMENT epic 79353/50NY COLLIN RAYE | (@] 2 | 22 [ 155 | HOW DO I LIVE A" cure 73022 LEANN RIMES
9 | 9 | 7 | 15 | JIMMY'S GOT A GIRLFRIEND GIANT 16887 WARNER BROS. THE WILKINSONS 23 | 21 | 20 | 24 | ACOUNTRYBOY CAN SURVIVE (Y2K VERSION) wemerincs sssswmn  CHAD BROCK WITH HANK WILLIAMS JR. & GEORGE JONES
10 | 11 10 | 10 | FLOWERS ON THE WALL MERCURY 170128 ERIC HEATHERLY 24 | 23 | 23 | 40 | IT DON'T MATTER TO THE SUN/LOST IN YOU @ capiroL 58788 GARTH BROOKS AS CHRIS GAINES
12 | 11 | 14 | UNCONDITIONAL viRGiN 38690 CLAY DAVIDSON NEWDP | | | YOU AIN'T HURT NOTHIN’ YET EpiC 79413/S0NY JOHN ANDERSON
13 14 4 WHEN YOU NEED MY LOVE DREAMWORKS 453043/INTERSCOPE DARRYL WORLEY O RecordsANith the greatest sales gains this week. .Recordi(ng lndustr)y Assn. of America certification fchjrbnet shipmenlfof 500,000 units
(Gold). A RIAA certification for net shipment of 1 million units (Platinum), with multimillion titles indicated by a numeral following the sym-
13 10 8 18 NO MERCY EPIC 79345/50NY TY HERNDON bol. © 2000, Billboard/BP{ Communications and SoundScan, Inc.
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by Wade Jessen

THE BAND: With more than 8,500 scans, a set of hits gleaned from six
years with Arista/Nashville puts BlackHawk at No. 18 on Top Coun-
try Albums and No. 152 on The Billboard 200. Beginning with its self-
titled 1994 debut album, the band has charted four sets of new mater-
ial, including “Strong Enough,” which gave the group its biggest
opening-week sales when it entered with more than 38,000 pieces in the
Sept. 30, 1995, issue,

“I Need You All The Time,” a new track from the hits set, gains 73
detections to move 46-43 on Hot Country Singles & Tracks, with spins
at 110 monitored stations,

Following the recent departure of label chief Tim DuBois, Black
Hawk is expected to join other Arista/Nashville artists when the imprint
becomes part of Nashville’s RCA Label Group July 1,

U NTASTED HONEY: Kathy Mattea returns to Top Country Albums
after a three-year absence, as “The Innocent Years” (Mercury) bows at
No. 35 with more than 4,000 units. She scored her biggest opening week
in the SoundSean era with “Walking Away A Winner,” which scanned
11,000 units in the June 4, 1994, Billboard.

“Trouble With Angels,” the lead single from the new set, finishes at
No. 62 on Hot Country Singles & Tracks, with airplay at 48 stations,

Mattea is a longtime industry favorite who is among only a handful of
active country acts that established careers prior to the prodigious "90s
boom period (which most agree began in 1989) and still hold contracts
with the major labels to which they first signed. Others such artists
with titles on Top Country Albums this issue are George Strait, Dwight
Yoakam, the Judds, Alabama, and Wynonna.

HALF PINT: Billy Gilman, the 11-year-old who stole the May 3 Acad-
emy of Country Music Awards show with his rousing performance of
“Roly Poly” with Asleep At The Wheel, advances into the top five on
Top Country Singles Sales with “One Voice” (Epic).

With more than 6,000 units, Gilman’s debut single jumps 6-4 to fin-
ish with the second-largest gain on the chart, up approximately 20%.

Initially driven primarily by video play on CMT and Great American
Country (GAC), “One Voice” also spins on 39 monitored country sta
tions, including KYCY San Francisco; WQMX Akron, Ohio; and KATM
Modesto, Calif., and moves 71-59 on Hot Country Singles & Tracks.

After little more than a week, John Hendricks, PD at GAC, says he
soon expects the videoclip to be among the 16 most-requested titles at
the Denver-hased cable outlet. “Fomotions are running pretty high about
[kids with] guns right now, especially after the Million Mom March in
Washington [D.C.],” Hendricks says. “The message [in the song] is pret-
ty universal. From what we’ve seen so far, it appears to be impacting
adults more than kids. I wouldn’t be surprised if pop stations picked up
on this soon.”

For the week, Broadcast Data Systems logs 14 plays for “One Voice”
from GAC, while competing channel CMT aired the clip 22 times.

Lreater Vision Sees 7 Wins At Gospel Awards

BY DEBORAH EVANS PRICE

NASHVILLE—Daywind trio
Greater Vision took home top honors
at the fourth annual Southern
Gospel Music Assn. (SGMA)
Awards, held May 24 at the Park
Vista Resort in Gatlinburg, Tenn.

The group received seven awards,
including trio, album of the year (for
“Far Beyond This Place”), and song
for “My Name Is Lazarus.” Greater
Vision member Rodney Griffin was
named songwriter of the year, and
the trio’s Gerald Wolfe was honored
as male vocalist of the year.

The Cathedrals were also among
the top winners, taking home the
honor for male quartet and the
James D. Vaughn Award. The
evening’s festivities also included the
induction of the 2000 class of the
Southern Gospel Music Hall of
Fame. This year’s inductees are
Eugene Monroe “E.M.” Bartlett,
Smitty Gatlin, James Roy “Pop”
Lewis, Doy Ott, Anthony Johnson
“A.J.” Showalter, Earl Weatherford,
and Lily Fern Weatherford.

Bartlett, who died in 1941, was a
Missouri native best known for writ-
ing such classics as “Victory In
Jesus,” “Just A Little While,” and
“Everybody Will Be Happy Over
There.” Gatlin was a Pulaski, Tenn.,
native who became one of Southern
gospel’s best-known lead singers. He
spent time with the Country Boys
and the Oak Ridge Boys before
becoming pastor of the First Baptist
Church in Dallas and later formed
the Smitty Gatlin Trio. He died in
1972.

Pop Lewis was born in 1905 and
continues to travel and perform as
part of the legendary Lewis Family.
Known as the “First Family of Blue-
grass Gospel Musie,” the group
began performing in 1951. In the fol-
lowing years, Lewis has missed only
four performances. He was also an
integral part of the family’s weekly
syndicated TV show, which aired
continuously from 1954 to 1992.

“I don’t feel worthy of it, but 1
appreciate the honor,” says Lewis,
who will celebrate his 95th birthday
in September and still tours. “I al-
ways loved gospel singing and taught
my children to sing gospel songs. My

daddy loved it so much that he would
have singing schools in our home
when 1 was young.”

Ott began his career in the 1930s
playing piano for the Stamps-Bax-
ter Melody boys and the Hartford
Quartet. He began playing piano
for the Statesmen in 1951 and was
acclaimed as one of the industry’s
best baritone singers. He left the
Statesmen in the late ’70s and
opened a chiropractic business. He
died in 1986.

Showalter was born in 1858, and
by the time he passed away in 1924,
he had gained fame as a teacher,
author, editor, and publisher. One of
his best-known contributions is the
famed gospel classic “Leaning On
The Everlasting Arms.”

Earl Weatherford, who died in
1992, guided the Weatherfords to
prominence in the Southern gospel
community. Born Lily Fern Goble in
1928, Lily Fern
~ Weatherford
4 became one of the
most celebrated
female voices in
Southern gospel.
She married Earl
Weatherford, and
the two broke with
the tradition of all
male quartets to
form one of Southern gospel’s first
mixed groups. The Weatherfords
became staff members at Rex Hum-
bard’s Cathedral of Tomorrow, an
influential Ohio church that became
known for its popular TV show.

After being with Humbard 10
years, they returned to touring in
1963 and toured relentlessly. The
week before Earl Weatherford’s
passing he had performed eight
shows. Even after his death, the
group continues.

Lily Fern Weatherford, who has
been performing Southern gospel
music for 57 years, accepted the Hall
of Fame honor on behalf of herself
and her late husband.

“I am very humbly honored and
very, very thrilled because of receiv-
ing it for my husband,” she told Bill-
board. “He lived, breathed, and ate
Southern gospel music. He loved it
and did it until three days before he

LEWIS

passed away ... I am elated that
they would honor my husband and
[me] this way.”

The annual awards banquet serves
as a fund raiser for the Southern
Gospel Music Hall of Fame and
Museum, which is located in Dolly
Parton’s Dollywood theme park in
Sevierville, Tenn. The museum
opened last April and received more
than a million visitors before the end
of 1999.

This year’s awards banquet sold
out well in advance for the first time.
“We've been sold out for over a
month and a half,” says SGMA exec-
utive director Heather Campbell.
“Everybody is really getting behind
it. The first three years are building
years. It’s nice to see you've done
something people really want to be a
part of.

“It’s neat to see people like James
Blackwood and George Younce get to
be there,” she continues. “They are
so proud to be members of the Hall
of Fame. It makes it extra special to
see all of them coming together to
say, ‘This is our history. This is our
past. Let’s do everything we can to
preserveit.’”

Following is a list of this year’s
SGMA Award recipients.

Female vocalist: Debra Talley.

Mixed quartet: the Hoppers.

Song: “My Name Is Lazarus,”
written by Rodney Griffin, recorded
by Greater Vision, published by
Songs of Greater Vision, BMI.

Arranger: Lari Goss.

New artist: Dove Brothers Quartet.

Solo artist: Kirk Talley.

Producer: Wayne Haun.

Concert promoter: Frank
Arnold.

DJ: John Campbell, WSEV
Knoxville, Tenn.

Musician: Anthony Burger.

Radio promoter: Rhonda
Thompson.

Radio station: WXRI Winston-
Salem, N.C.

Recorded music packaging:
“Far Beyond This Place,” Greater
Vision/Daywind Records.

Studio musician: Gary Prim.

Studio engineer: Kevin McManus.

Video: “Fire On Stage,” Greater
Vision.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

34 ALMOST DOESN'T COUNT (Sushi Too, BMIHidden Pun,

BMI/Careers-BMG, BMI/Floyd's Dream, BMI) HL
BMU/Wamer-Tamerlane, BM\/Manurti L.A., ASCAP) HL/WBM 46

DO | LOVE YOU ENOUGH (Of Music, ASCAP/The Music

17 ANOTHER NINE MINUTES (Sony/ATV Tree, BMI/Chrysalis, Palas, ASCAP)
ASCAP/Tiny Buckets 0’ Music, ASCAP) HL/WBM 73 THE END OF THE WORLD (Edward Proffit, ASCAP/Music

75 BEAUTY'S IN THE EYE OF THE BEERHOLDER (EMI April, Sales, ASCAP/Keith-Valerie, ASCAP)
ASCAP/Rope And Dally, ASCAP/WB, ASCAP) HL/WBM 31 FAITH IN YOU (Steve Wariner, EMI/Mr. Bubba, BMi/Sony/ATV

18  BEEN THERE (Blackened, BMi/Steve Wariner, BMf) WBM Tree, BMI) HL/WBM

10 THE BEST DAY (Universal-Songs Of PolyGram International, 54  FALLIN' NEVER FELT SO GOOD (Universal-MCA,
BMI/Everything | Love, BMi/Acuff-Rose, BMI) HLAWBM ASCAP/WB, ASCAP) WBM

39 BLUE MOON {Acrynon, BMI/WCR, BMI) 51 FEELS LIKE LOVE (Vinny Mae, BMI) WBM

50 BREATHLESS (Rio Bravo, BMI/Careers-BMG, BMI/A Hard 19 FLOWERS ON THE WALL (Wallflower, BMI/Copyright Man-
Day's Write, BMI) HL/WBM agement International, BMI)

7 BUY ME A ROSE {Rex Benson, BMI/Stone Forest, BMI/Tripp, 42 FOREVER WORKS FOR ME (MONDAY, TUESDAY, WEDNES-

BMI/Blue Plate, BMI/Bug, BMI) HL DAY, THURSDAY) (EMI Blackwood, BMI/Buzz Cut, BMI/Warn-

16  CARLENE {EMI April, ASCAP/Phil Vassar, ASCAP/EMI Black- er-Tamerlane, BMI) HLAWBM
wood, BMI/Flybridge, BMI/Rory Bourke, BMI) HL 71 GOING NOWHERE (Songs Of Universal. BMI/Fainting Goat,

3 THE CHAIN OF LOVE (Pugwash, BMi/Balmur, BMI/Water-
dance, BMI/Melanie Howard, ASCAP) WBM
49 CHANGE {Almo, ASCAP/Daddy Rabbit, ASCAP/Bro N Sis,
BMI/Estes Park, BMI) HL/WBM
27 COLD DAY IN JULY (EMI U Catalog, ASCAP/Lion Hearted,
ASCAP/EMI April, ASCAP)
5 COULDN'T LAST A MOMENT (Irving, BMI/Songs Of
Windswept Pacific, BMI/Yellow Desert, BMIMy Life's Work,
BMI) WBM
47 COUNTRY COMES YO TOWN (Tokeco Tunes, BMI)
23 COWBOY TAKE ME AWAY (Woolly Puddin', BMI/Bug,

BMI/Universal-MCA, ASCAP/Butterfly Effect, ASCAP)

58  GOODBYE IS THE WRONG WAY T0 GO (Shawn Camp,

BMI/Foreshadow, BMUWill Semith, ASCAP)

69  GOOD TIMES (Wamer-Tamerlane, BMI/Chenowee,

5

BMI/Sony/ATV Tree, BMI/Love Monkey, BMI) HL/WBM

HOW DO YOU LIKE ME NOW?! (Tokeco Tunes, BMI/Wacissa
River, BMI/CMI, BMD

IF YOU CAN (EMI Tower Street, BM/Little Cayman, BMVEMI
Blackwood, BMI) HL

| HOPE YOU DANCE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Choice Is Tragic, BMI/Ensign, BMI) HL/WBM

14 FLL BE (Realsongs, ASCAP) WBM

35 | NEED YOU (Ariose, ASCAP/EMI Christian, ASCAP/EMI April,
ASCAP/JesKar, ASCAP) HL

43 | NEED YOU ALL THE TIME (Pat Price. BMI/EMI Blackwood,
BMI/Great Meridian, BMI) HL

25 IT MUST BE LOVE {Universal-PolyGram Intemational,
ASCAP/Ranger Bob, ASCAP) WBM

29 IT'S ALWAYS SOMETHIN' (Warner-Tamerlane, BMI/Golden
Wheat, BMI/Careers-BMG, BMI) HL/WBM

26 | WILL...BUT (Without Anna, ASCAP/Magnolia Hill,
ASCAP/McSpadden-Smith, ASCAP) CLM

57 KISS THIS (Acuff-Rose, BMI/Thea Later, BMI/Curb,
ASCAP/Chariie Monk, ASCAP/Mike Hits, ASCAP) HL

60  LET'S MAKE LOVE (Songs Of Nashville DreamWorks,
BMI/Cherry River, BMI/Wamer-Tamerlane, BMI/Golden Wheat,
BMI/Careers-BMG, BMI/Silverkiss, BMI) CLM/HL/WBM

66 LET'S MAKE SURE WE KISS GOODBYE (Vinny Mae, BMI}
WBM

61 ALITTLE LEFT OF CENTER (Island Bound, ASCAP/Famaous,
ASCAP/Lightwoodknot, BMI/Ensign, BMI) HL

64  LONELY {WB, ASCAP/Maverick, ASCAP/Big Red Tractor,
ASCAP) WBM

72 LOVE BUG (BITE ME) (Song Planet, BMI/Tapestry Entertain-
ment, BMI/EMI Blackwood, BMI/Heartisan, BMI/WB,
ASCAP/Platinum Plow, ASCAP) HL/WBM

48 LOVE, YOU AINT SEEN THE LAST OF ME (WB.M., SESAC)
WBM

40 LOVIN YOU AGAINST MY WILL (Sony/ATV Tree, BMI/Magic
Knee, BMI) HL

21 ME NEITHER (EMI April, ASCAP/Sea Gayle, ASCAP) HL

12 MORE (Warner-Tamerlane, BMI/Golden Wheat, BMI/McHuge,
BMIolunteer Jam, ASCAP/Go-To-Del, ASCAP) WBM

56 MURDER ON MUSIC ROW (Wandachord, BMI/Shell Point,

BMI/Pier Five, BMI)

24 MY BEST FRIEND {Careers-BMG, BMI/Silverkiss, BMI) HL

37 NO MERCY (Mighty Moe, ASCAP/Emest Whitney, ASCAP/Lit-
tle Shop Of Morgansongs, BMI/Morgan, BMI/Hamstein Cum-
berland, BMI/Chrysalis. BMI) WBM

59  ONE VOICE (Starstruck Angel, BMi/Malloy's Toys.
BMI/Sony/ATV Tree, BMI/Don Cook, BMI) HL

15 PRAYIN' FOR DAYLIGHT (Wamer-Tamerlane, BMI/Careers-
BMG, BMi/Sontanner, BMI) HL/WBM

41 SELF MADE MAN (Sony/ATV Tree, BMI/Starstruck Angel,

BMI) HL
44 SHE AIN'T THE GIRL FOR YOU (Wamer-Tameriane,
BMI/Mather Tracy, BM/Hamstein Cumberland, BMI) WBM
2 SHE'S MORE (Starstruck Writers Group, ASCAP/Glen Nikki,
ASCAP/Wamer-Tamerlane, BMI/Crutchfield, BMI) HL/WBM

55 SINNERS & SAINTS {Vip Vipperman, ASCAP/EMI Tower

B
45

30
65

32
53

62
6

Street, BMI/EMI Blackwood, BMI) HL

SOME THINGS NEVER CHANGE (Waltz Time, ASCAP/Rick
Hall, ASCAP/EMI April, ASCAP) HL/WBM

SOMETHING TO WRITE HOME ABOUT (Stewart Wamer,
BMI/Triple Shoes, BMI/Acuff-Rose, BMI) HL

STUCK IN LOVE (Gary Nicholson, ASCAP/King Lizard, BMI)
STUFF (Sony/ATV Cross Keys, ASCAP/EMI Blackwood,
BMI/Songs Of Sea Gayle, BMI) HL

THAT'S THE BEAT OF A HEART (Kodeko, ASCAP/MizMo,

ASCAP/TFC, ASCAP/Songs Of Universal, BMI/Fifty Seven Vari-

eties, BMI} WBM

THAT'S THE WAY (Almo, ASCAP/Anwa, ASCAP/WB,
ASCAP/Platinum Plow, ASCAP} WBM

THERE YOU ARE (Universal-MCA, ASCAP/Soda Creek,
ASCAP/Sony/ATV Tree, BMI/Love Monkey, BMI) HL/WBM
TROUBLE WITH ANGELS {Songs Of Universal, BMI) WBM
UNCONDITIONAL (Starstruck Writers Group, ASCAP/Glen

Nikki, ASCAP/Songs Of Universat, BMI) HL/WBM
1 THE WAY YOU LOVE ME (Encore, ASCAP/Scott And Soda,
ASCAP/Faltazoo Crew, ASCAP/Airstream Dreams,
ASCAP/Cayote House, ASCAP/Famous, ASCAP) HL
68  WE MADE LOVE (Sony/ATV Tree, BMI/Hamstein Cumberiand,
BMI/KidJulie, BMI) HL/WBM
20 WHAT ABOUT NOW (WB, ASCAP/Maverick, ASCAP/Notes To
Music, ASCAP/0-Tex, BMI/Biind Sparrow, BMI/Muy Bueno,
BMI/Sony/ATV Tree, BMI/Ron Harbin, ASCAP) HL/WBM
70 WHATIF IT'S ME (Purple Sun, SESAC/Red Dove, SESAC/Ten
Ten, SESAC/Sugar Beach Burn, ASCAP}
9 WHAT | NEED T0 DO (Careers-BMG, BMI/Bradiey, BMI/Cut
Out, ASCAP/Two Guys Who Are Publishers, ASCAP) HL
36 WHEN YOU COME BACK TO ME AGAIN (No Fences,
ASCAP/Major Bob, ASCAP/In My Dreams. ASCAP) WBM
33 WHEN YOU NEED MY LOVE (EM Blackwood, BMIHatley
Creek, BMI/Starstruck Angel, BMI} HL
4 YES! (McSpadden-Semith, ASCAPACG, ASCAP/EMI Black-
wood, BMI/Singles Only, BMI/Starstruck Angel,
BMI/Makeshift, BMI/Cuts R Us, BMI) HL
67 YOU AINT HURT NOTHIN' YET (Might Nice, BMI/Al Ander-
songs, BMI/Blue Water, BMI/Sony/ATV Tunes,
ASCAP/Sony/ATV Cross Keys. ASCAP) HL
63 YOU ARE (Mr. Noise, BMU/Still Working For The Man,
BMI/Universal-Songs Of PolyGram tnternational, BMI/Wil
Nance, BMI/ingram-LeBrun, BM|/Steve Dean, BMI) WBM
28  YOU'LL ALWAYS BE LOVED BY ME (Sony/ATV Tree,
BMI/Showbilly, BMI) HL
22 YOUR EVERYTHING (Songs Of Nashville DreamWorks,
BMI/Cherry River. BMI/BMG Songs, ASCAP/Yessiree Bob,
ASCAP) CLMAHL
74 YOU WANNA WHAT? (Zach N Will, ASCAP/Andy Bo,
ASCAP/Tempoint, BMI}
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-l NO. 1 B 39 | 37 | 39 | 16 | WYNONNA CURB 5¢1067/MERCURY (10.98/17.98) NEW DAY DAWNING | 5 |
1 1 1 38 | DIXIE CHICKS A® MONUMENT 69678/SONY (11.98 EQ/17.98) 27 weeks at No. 1 FLY 45 | 42 | 59 | JOHNNY CASH coLumsia 69739/SONY (7,98 EQ/11.98) 16 BIGGEST HITS | 18
2 2 2 | 28 | FAITH HILL A’ WARNER BROS. 47373/WRN (12.98/18.98) BREATHE | 1 41 | 40 | 37 | 23 | TY HERNDON EPIC 69899/SONY (10.98 EQ/16.98) STEAM | 14
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4 | 4 | 5 | 133 | SHANIA TWAIN @ vercury 536003 (12.98/18.98) COME ON OVER | 1 ASLEL | == S STEYER AR e AR 2 RO FATHINYOU | &
F 5 4 51 | LONESTAR A BNA 67762/RLG (11.98/17 98) LONELY GRILL 3 48 45 16 | KEITH URBAN CAPITOL 97591 (10.98/16.98) ER KEITH URBAN 37
6 6 6 55 | TIM MCGRAW A’ CURS 77942 (10.98/17.98) A PLACE IN THE SUN 1 45 | 41 34 i/ THE WILKINSONS GIANT 24736/WARNER BROS. (11.98/17.98) IR HERE AND NOW 13
7 | 8 | 7 | 121 | DIXIE CHICKS A° monument e8195/50NY (10.98 €r17.98) B WIDE OPEN SPACES | 1 60 B )| 51 | SEORCEJONESTS 4lumEmt i Dehels R ARD TR B
8 | 7 | 11 | 54 | KENNY ROGERS @ DREAVCATCHER 004 (11.98/16.98) SHE RIDES WILD HORSES | 6 o1 50| 0L B, CE CIATECEIOMNi ounfaSTy huehin dhal st T ThUHDTEtel Vil g T
9 12 12 99 | TOBY KEITH @ DREAMWORKS 450208/NTERSCOPE (11 98/17.98) HOW DO YOU LIKE ME NOW?! 9 | 48 42 33 55 | JESSICA ANDREWS DREAMWORKS 450104/INTERSCOPE (10.98/16.98} HEART SHAPED WORLD | 24
10 14 14 54 | SHEDAISY A LYRIC STREET 165002/HOLLYWOOD (10.98/16.98) THE WHOLE SHEBANG 6 2 i ¢ (ES IR ¢ GG e e) e SNBINION B
11 9 10 8 TRISHA YEARWOOD ® MCA NASHYILLE 170102 (11,9817 98) REAL LIVE WOMAN A 50 | 47 | 46 5 VARIOUS ARTISTS FOUNDATION 99729/8MG (10.98/16.98) TJM PRIME COUNTRY CUTS | 38
12 | 13 | 13 | 30 | ALAN JACKSON A ARISTANASHVILLE 18892 (10.98/17.98) UNDER THE INFLUENCE | 2 O o 5" | 25] I TOBY KELTH emeRous asscee  (LRaL 8 RS RSO
13 | 17 15 | 64 | KENNY CHESNEY A 8NA 67655/RLG (10.98/16.98) EVERYWHERE WE GO 5 52 | 5 53 50 | CHRIS LEDOUX CaPITOL 99781 (10.98/16.98) 20 GREATEST HITS 17 |
14 11 16 26 | REBA MCENTIRE @ MCA NASHVILLE 170119 (11.98/17.98) SO GOOD TOGETHER 9 —=mll GREATEST GAINER B |
15 [ 10 | & [WEEE VINCEGILL  ecissizon LET'S MAKE SURE WE KISS GOODBYE | 4 @) o | o | 7 | AT, CHSRIECRUNTRERR 050 37 |
16 16 — 2 THE JUDDS CURB 170134/MERCURY (21.98 CD) REUNION LIVE 16 —==m PACESETTER B [
17 | 15| 9 | 3 | COLLIN RAYE epic 69995/50NY (10.98 EQ/17.98) TRACKS | 9 & | & | YRR CLASSIC COUNTRY 1970 — 1974 | 35 |
el HoT SHOT DEBUT BB 55 | 50 | 47 | 16 | TRACY LAWRENCE ATLANTIC 83269/AG (10.98/16.98) LESSONS LEARNED | 9
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KEEPING

SCORE

by Bradley Bambarger

NEW AVENUE: Even though the most astute and
committed classical collectors (as well as the most
astute and committed classical retail buyers) con-
tinue to have a yen for deep catalog items, their rel-
atively small numbers make major labels increas-
ingly reluctant to move such titles through their
regular retail distribution systems. EMI Classics
has come up with an unprecedented solution to sat-
isfy both the bean counters and the record geeks:
The label has partnered with independent distribu-
tor Allegro Corp. to issue in the U.S. hundreds of
back catalog dises available in Europe but hard to
find stateside.

As of April, the Portland, Ore.-based Allegro—
veteran distributor of such European labels as Win-
ter & Winter, Nimbus,
and Linn and the
American imprints
Dorian, Arabesque,
and Vanguard Clas-
sics—has been distrib-
uting EMT Imports,
with the plan to make
more than 1,000 EMI
and Virgin Classics
titles available over
the next couple of
years at both briek-
and-mortar and online
retail. Along with new
classical releases,
EMI Music Distribu-
tion (EMD) will still
handle select reissues
and such priority lines as the “Great Recordings Of
The Century” series.

According to John Dalton, director of market
development for Capitol Classics & Jazz, EMI’s move
is in response to calls from customers and retailers
regarding titles reviewed or advertised in Luropean
magazines like Gramophone and BBC Music but
unavailable in the States. “While the interest in any
one title may be relatively small, the

Artists & Music Preeerd

torie, such as a four-dise survey of the classic Busch
Quartet and treasurable lines of early Karajan and
latter-day Klemperer. Shaw also predicts success
for a batch of previously elusive operetta albums, a
series of Salzburg Festival recordings, and dises
from Mstislav Rostropovich’s EMI collection.

Not everything in the EMI Import range is vin-
tage, though, as there are also recordings from as
recently as a few years ago by such current stars as
Sir Simon Rattle, Mikhail Pletnev, Mariss Jan-
sons, and Sabine Meyer. There is also a fascinating
album of Estonian music led by Paavo Jirvi (includ-
ing rarely heard early scores by Arvo Part) and
some live-wire Schubert by the Alban Berg Quar-
tet. Plus, excellent early music is available by way
of Virgin Veritas sets from the likes of the Hilliard
Ensemble, Andrew Parrott’s Taverner Consort,
and Harry Christopher’s choir, the Sixtleen.

GIMELL HAS GONE INDIE again. After a rather
mystifying relationship with Universal, the Oxford,
England-based early-music label has returned to its
own devices. Owned by Peter Phillips of the Tallis
Scholars and label manager Steve Smith, Gimell
will forge new distribution arrangements later this
year; in the U.S., a deal is likely with Harmonia
Mundi (reprising its pre-Universal partnership). All
Gimell titles in the Universal catalog—primarily the
Scholars’ sizable discography of Renaissance
polyphony—have been deleted in line with its new
independence, which comes in time for the label’s
20th anniversary next year.

The Tallis Scholars will have a new Morales disc
out via Gimell in the fall. The label is also develop-
ing a reissue series for the choir’s back catalog, and
there are plans for future releases from the Italian
medieval-specialist group Acantus, the lauded debut
album of which Gimell/Universal issued last year.

THE DUTCH LABEL Channel Classics has scored
by far its biggest U.S. hit with Rachel Podger’s re-
cordings of the Bach Sonatas and Partitas for solo
violin, which registered on Billboard’s Top Classical
Albums chart after a glowing review of the discs
aired on a late-April edition of NPR’s “All Things
Considered.” Prior to the NPR review, the first vol-
ume of her solo Bach (played on a Baroque violin) had
sold 850 copies in the U.S. since its release last fall,
and the second volume had sold 1,230 since its issue

early this year, according to Channel’s

interest in the European catalog over-
all is consistent and strong,” he says.
“We eventually want to make the
entire EM1/Virgin catalog available at
retail worldwide.”

Obviously, profit margins are slim-
mer than usual for EMI with the Alle-
gro import arrangement, but the size

The Allegro/EMI program should
not only lighten EMD’s classical load

‘We eventually
want to make
the entire EMI/
Virgin catalog

- JOHN DALTON -

stateside distributor, Harmonia Mundi.
Sales following the review increased to
nearly 6,300 copies for the first volume
and 4,250 for the second.

Those aren’t Charlotte Church
numbers, of course, but for serious
music by a performer virtually
unknown in the U.S. as a solo artist,

of the catalog and the enduring quali- y these stats are impressive enough.
ty of much of its contents should have avallab.le And, while typically potent for NPR,
an effectual impact. Moreover, Dalton at retazl the boost comes from exposure that
says, “there are always benefits to cul- . s was pretty briet, after all.

tivating the core collector.” worldwzde A young veteran of some of the

U.K.’s most esteemed period-instru-
ment groups, Podger now serves as

but also provide the back catalog items
with a more focused marketing cam-
paign, helping to rescue some of the music that got
lost in the shuffle the first time around and making
a proper introduction for new offerings. Allegro’s
release book will feature about 25 titles most
months, with double that oflered during such spe-
cial emphasis periods as this August.

According to Allegro classical product manager
John Shaw, the response from such retailers as
Tower Records, Borders Books & Musie, and Ama-
zon has been strong, particularly regarding the con-
sistency of the program and the ability to make
returns. The most popular titles so far have been his-

concertmaster of Trevor Pinnock’s
English Concert (which is set to
muke a new record for Channel). She is also « found-
ing member of the Palladian Ensemble, a chamber
quartet specializing in 17th- and 18th-century reper-
toire that records for the Scottish Linn label. And,
until recently, Podger was a longtime member of the
Baroque chamber group Florilegium, which has
made several recordings for Channel (including a
fine set of Telemann's “Paris Quartets” from last
year), The Londoner’s hit Bach dises make for an
estimable solo debut on record, as well as another
worthy advertisement for the composer’s 250th
anniversary year.
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by Lisa Collins

RED CARPET ROLLOUT FOR VERITY NEW-
COMER: Verity Records is so sure that newcomer Tar-
ralyn Ramsey has what gospel stars are made of that it
is pulling out all the stops with the promotional and mar-
keting rollout of Ramsey’s self-titled debut project, which
is set for release June 20. The first single, “Tell It,” was
serviced to gospel radio in late April, and the response
has been overwhelming.

“I've been hearing from all the heavy hitters on how
great the record is,” reports Jeff Grant, national diree-
tor of radio promotions at Verity Records. “We've got
ABC Radio Networks’ ‘Rejoice’ on this out of the box,
Willis Broadcasting, and Mike Gamble, program direc-
tor for the Light [a leading syndicator of gospel pro-
gramming]. People are really gravitating to this project.
By the second week out, we had about 60 adds.”

As part of Verity’s marketing rollout, gospel and main-
stream stations are being blanketed with fliers, post-
cards, and advance CDs to complement a consumer print
and Internet advertising campaign and a heavy slate of
promotional appearances, beginning with Ramsey’s tak-
ing part in a tribute to Yolanda Adams May 25 at the
Black Radio Exclusive Convention in Atlanta.

“Tarralyn Ramsey is not your typical gospel act,”
stresses VP of marketing at Verity/Jive Records Jazzy

Jordan. “Our goal is for total exposure. You'll see her
everywhere, and it’s going to work because this girl can
sing. And when you see this woman, that’s going to sep-
arate her from everything else, because to hear it is to
believe it. Her voice is that unique.”

POP STAR TO LIVE OUT GOSPEL DREAM:
Nashville-based EMI Gospel recently scored a coup with
its signing of pop star Aaron Neville’s Tell It Produc-
tions to an exclusive distribution agreement in conjune-
tion with the release of an album of newly recorded inspi-
rational gospel from the singer. While not yet titled, the
forthcoming set is tentatively being scheduled for release
Aug. 29 and will feature both original songs from Neville
and several spiritual classics.

“This project is a labor of love,” he says in a statement.
“It’s something we've talked about doing since 1989, The
record company wasn'’t ready then, so I sort of put a spir-
itual song on each of my records. Now, the opportunity to
get to do some material that I really love takes me back to
my roots, when I was a little boy sitting on my grand-
mother’s knee and listening to spiritual radio stations.”

BRIEFLY: Air Records is putting a major push behind
“Wherever I Go,” the latest release from Luther Barnes
& the Sunset Jubilaires. A promotional tour targeting
retail and radio in the top 15 markets—including New
York, Atlanta, and Nashville—kicked off May 1 and will
culminate June 18 in Chicago. The tour will support the
follow-up to the group’s highly successful “Heaven On
My Mind.” Meanwhile, labelmate Dottie Peoples, whose
“God Can” recently won a Dove Award for best tradi-
tional gospel song, just finished wrapping a national tour
with the play “God Don’t Like Ugly.” She’ll head into
rehearsals for a new studio release, which she will record
in July. Air hopes to release it Nov. 7.

HIGHER
bROCND

by Deborah Evans Price

INDUSTRY LAMBS ROAR FOR BRINER: One of the
men who had had the greatest impact on the Christian
music community’s top artists and executives in the last
decade wasn’t 2 musician or a pastor. Bob Briner was a
television and sports executive who wrote a book that chal-
lenged the way Christians everywhere interact with the
world at large. Briner’s 1993 book, “Roaring Lambs,”
encouraged Christians to shape the culture and especially
served as a wake-up call to the recording industry to take
a look at just who it was affecting with its music.

Briner’s philosophy is celebrated on the new multi-
artist album “Roaring Lambs,” due Tuesday (30) from
Squint Entertainment. The project features songs by
Burlap To Cashmere, Steve Taylor, Delirious, Jars
Of Clay, Sixpence None The Richer, PFR, Vigilantes
Of Love, and Over The Rhine and collaborations
between Ashley Cleveland and dc Talk’s Michael Tait,
Ginny Owens and Brent Bourgeois, Charlie Peacock
and Ladysmith Mambazo, and Michael W. Smith and
Steven Curtis Chapman,

“Every artist involved has done a good job of taking
what they do outside of strictly the Christian subcul-
ture,” says Taylor, who is also the president of Squint.
He admits it was hard narrowing the list of artists who
wanted to participate in the project.

All the artists featured on the album were influenced
by—and many were personal friends of—Briner, a Dal-
las native who was president and co-founder of ProServ
Television. He began his career as a local coach before
aceepting a position as promotions director for the
Miami Dolphins. He went on to become co-founder of

World Championship Tennis and the Assn. of Tennis
Professionals, winning numerous awards, including a
Cable Ace Award and an Emmy. In addition to “Roaring
Lambs,” he authored 1995’s “Lambs Among Wolves.”

Briner died last year following a battle with cancer,
but he left a powerful legacy. His impact is celehrated
on the “Roaring Lambs” album. Taylor credits Dave
Palmer, Squint’s executive director of marketing, with
originating the idea for the project 2% years ago. “Bob
was really excited about it and very gracious,” recalls
Taylor. “He was a great help. He contacted a number of
the artists right at the beginning that were friends of
his and got the process rolling.”

According to Taylor, Briner saw the cover design of
the project but passed away before hearing any of the
music. That’s a tremendous shame, because he would
have loved the project. There are some incredible songs,
ineluding Cleveland and Tait’s “Salt & Light,” with a
lyric penned by Cleveland that celebrates Briner’s man-
date of being “salt and light” in the world. Taylor’s
“Short Stop” is a frisky tribute to Briner that pays
homage to the late author’s love of sports. The song also
asks the question on everyone’s mind now that Briner is

gone: “Lord, who will rise up when
i that number’s retired?”

The first single from the album is
the PFR track, “Kingdom Come,”
which Taylor says “does a great job of
summarizing the message of the
book.” The group hasn’t recorded
together since disbanding in 1996. The
Chapman/Smith duet, “Out There,”
marks the first time Christian music’s
two top male artists have recorded
together, and the song actually began with some lyrics
written by Briner.

“Before he died, he had an idea for a song,” says Tay-
lor of the piece, which Chapman and Smith completed.
“It was about the importance of Christians having some
friends who aren’t [Christians]. It's such an obvious con-
cept, but sometimes that gets lost as Christians con-

(Continued on page 62)
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1 | 1| 3| MARY MARY
C2/COLUMBIA 63740/CRG 2 weeks at No. | THANKFUL
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YOLANDA ADAMS  ELEKTRA 62439/EEG MOUNTAIN HIGH...VALLEY LOW

FRED HAMMOND & RADICAL FOR CHRIST

VERITY 43140 PURPQOSE BY DESIGN

VARIOUS ARTISTS @
EMIWORD 43149VERITY WOW GOSPEL 2000 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS

THE BROOKLYN TABERNACLE CHOIR

M2 COMMUNICATIONS/WORD 63805/EPIC GOD IS WORKING — LIVE

5122
7|32

TRIN-I-TEE 5:7  B-RITE 490359/INTERSCOPE SPIRITUAL LOVE

CECE WINANS  WELLSPRING GOSPEL 51711/SPARROW ALABASTER BOX

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR

k|8 VERITY 43132 (B FAMILY AFFAIR

9 | 86 | KIRK FRANKLIN A? GOSPO CENTRIC 4901 7&/INTERSCOPE THE NU NATION PROJECT

BISHOP CLARENCE E. MCCLENDON PRESENTS THE HARVEST FIRE MEGA MASS CHOIR
INTEGRITY/WORD 63542/EPIC SHOUT HALLELUJAH
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11 |12 | 12| DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
EMI GOSPEL 20251 [EH TRI-CITY4.COM
12 | 13|30 | YOLANDA ADAMS  VERITY 43144 THE BEST OF YOLANDA ADAMS
13 | 16 | 59 | T.D.JAKES  ISLAND INSPIRATIONAL 524630/IDJMG (B SACRED LOVE SONGS
14 [ 10 5 WILLIAM BECTON AND FRIENDS
CGI 5370/PLATINUM B2K: PROPHETIC SONGS OF PROMISE
21| g | CHESTER D.T. BALDWIN & MUSIC MINISTRY MASS
Dt 1259 SING IT ON SUNDAY MORNING!
16 | 15| 16| VARIOUS ARTISTS
MALACO 1003 CELEBRATE THE HERITAGE OF GOSPEL 2
17 |19 [ 24 | NORMAN HUTCHINS  Jp11258 BATTLEFIELD
|
24 | 43 | BRENT JONES AND T.P. MOBB

HOLY ROLLER 7012/MCG BRENT JONES AND T.P MOBB

19 | 14| 10| THE BROOKLYN TABERNACLE CHOIR
ATLANTIC 8329736 HALLELUJAH! THE VERY BEST OF THE BROOKLYN TABERNACLE CHOIR
20 | 17| 70 | VARIOUS ARTISTS
MALACO 1002 CELEBRATE THE HERITAGE OF GOSPEL
21 | 18| 2 | VARIOUS ARTISTS  BELLMARK 51000/RYKO GOSPEL GOLD
22 | 22| 38| WINANS PHASE2  wMYRRHMORD 69881/EPIC BB WE GOT NEXT
23 | 20| 21 | THE MCCLURKIN PROJECT

GOSPO CENTRIC 490200/INTERSCOPE THE MCCLURKIN PROJECT

RE-ENTRY| VICKIE WINANS  CGI 5325/PLATINUM LIVE IN DETROIT Il
@ 28 | 15| THE WILLIAMS BROTHERS  BLACKBERRY 1626/MALACO THE CONCERT
26 | 2 | 52 | RICHARD SMALLWOOD WITH VISION
VERITY 43119 8 HEALING—LIVE IN DETROIT
27 | 29| 13| COMMISSIONED veriTY 43136 ER TIME & SEASONS
28 | 25|60 | DOTTIE PEOPLES  ATLANTA INTL 10250 BB GOD CAN & GOD WILL
NEWD| DARWIN HOBBS  EnI GOSPEL 20252 VERTICAL
RE-ENTRY| DOC MCKENZIE  FIRST LITE 4016 LIVE

31 |30 | 38| THE MISSISSIPPI MASS CHOIR
MALACO 6031 EMMANUEL (GOD WITH US)
32 | 23| 65| VARIOUS ARTISTS
EMI GOSPEL 20209 GREAT WOMEN OF GOSPEL VOLUME 1l
35| 33 | CARLTON PEARSON  ATLANTIC 46006/AG LIVE AT AZUSA 3
NEWD| TONY TIDWELL & RIGHTEOUS LIVING
MEEK 4011 GET YOUR PRAYZE ON
(35) IRE-ENTRY| GOD SQUAD  awew 1501 GOOD MORNING NEIGHBOR
36 | 27| 65| VARIOUS ARTISTS @
VERTY 43125 WOW GOSPEL 1999 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS
37 36| 6 | ALGREEN  HITHE RIGHT STUFF 25282/EMI GOSPEL  GREATEST GOSPEL HITS
RE-ENTRY| TRIN-I-TEE 5:7 @  B.RITE 490094/INTERSCOPE 8 TRIN-I-TEE 5:7
39 |32 |59 | LEE WILLIAMS & THE SPIRITUAL QC'S
MAJESTIC 7004 LOVE WILL GO ALL THE WAY
40 | 31| 35 | THE CANTON SPIRITUALS
VERITY 43135 S THE LIVE EXPERIENCE 1999

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certifi-
cation for net shipment of 500,000 album units (Gold). A RIAA certification tor net shipment of 1 million
units (Platinum). € RIAA certification for net shipment of 10 million units (Diamond). Numeral following
Platinum or Diamond symbol indicates album’s multi-platinum level. For boxed sets, and double albums with
a running time of 100 minutes or more, the RIAA multiplies shipments by the number of discs and/or tapes.
All atbums available on cassette and CD. *Asterisk indicates vinyl available. ER indicates past or present
Heatseeker titles. © 2000, Billboard/BPI Communications.
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kraham Parker Songs Tell The Story

Compositions Penned To L‘amplement Short-Story Collection

BY JIM BESSMAN

NEW YORK-—Veteran singer/song-
writer Graham Parker had plenty of
new songs—not to mention his first
book in the can—when Allan Pepper,
co-owner of Manhattan musie club
the Bottom Line, asked him to write
more.

“I was playing there with Steve
Forbert, and my editor brought in
the first galley,” says the comically
sardonic Parker, whose collection of
short stories, “Carp Fishing On Val-
ium,” will be published by St. Mar-
tin’s Press June 28.

“So I mentioned the book to Allan,
and he said, “Why not write songs to
go with the stories?,” and I basically
sneered at him. I'd just written two
albums’ worth of songs that nobody’s
interested in, the record business is
worse than it’s ever been, and now
you're telling me to write more songs.
Get out of here, man!”

But Pepper suggested that Park-
er, aleader of Britain’s mid-"70s pub-
rock scene who now lives in upstate
New York and London, play the Bot-
tom Line in the summer and bring
along some books to sell.

“I didn’t think I could do it, be-
cause the stories are the stories, and
what’s that got to do with songs?”
Parker asks, adding, “My feeling was
that they’d need to be too literal,
whereas my [album] songs don’t
exactly get to the point. But I came
back home and picked up a guitar
and suddenly saw a challenge.”

On fire, Parker wrote nine songs
in three weeks—leaving one of the
book’s 10 stories lacking a song. Then
he realized that the song “Soultime,”
from his 1989 RCA album “Human
Soul,” worked as a “precursor” to the
story “Aub.”

“‘Aub’ is about a ‘moddy boy,’
which is what we called ourselves
back in ’66 and ’67, when flower

PARKER

power was happening and I looked
like a skinhead,” continues Parker.
“Our music was Stax/Tamla/Mo-
town and very importantly ska
musie, and the song details that peri-
od—and there’s a reference in it to
what’s in the story: some ‘bovver’
[meaning “bother” or “trouble,”
according to Parker] which I was
involved in and bounced the whole
story off of.

“But the rest are brand-new songs
for the stories, not telling exactly
what’s going on in them literally—
which would be very boring—but elu-
sive, nonspecific G.P [Graham Park-
er] songs,” he says.

Other songs accompanying “Carp
Fishing On Valium” include “Any-
thing For A Laugh,” which goes with
“The Birdman Of Cleveland,” a tale
about a comedian touring America.
“It’s a country tune, sort of a Neil
Young/Willie Nelson hybrid,” says
Parker.

“Chloroform” complements the
story of the same title, which finds
Brian Porker, who narrates the stor-
ies, working for an English company
that breeds animals for research.
“He becomes embroiled in a bit of a
fiasco, and chloroform makes an
appearance,” says Parker. “The song

3@%)},\@/

has nothing literal to do with the
story but picks up on Brian’s des-
peration—and rocks like a monkey.”

Parker, who is booked by Per-
formers of the World, premiered
“Anything For A Laugh” before a
live audience at the Rosendale Cafe
in New York state’s Woodstock area.
He now looks to do a short Carp
Fishing on Valium—the Stories, the
Songs club tour, combining the new
songs with readings from the corre-
sponding stories, in mid- to late sum-
mer, after the book, which has
already gained positive notice in
Esquire, Publishers Weekly, and
CMJ New Music Monthly, garners
more attention.

Parker may include some of the
story songs on his next album, but he
says there won’t be an entire “Carp
Fishing On Valium” companion disc.

“There’s also a story, ‘Me And The
Stones,” where Mick Jagger falls
under a bus on the Kings Road in
London and dies, and Keith amaz-
ingly enough decides to look for a
replacement,” says Parker. “Brian
[Porker] hears about it and out of the
blue gets a call from Keith to audi-
tion, and of course the Stones have a
new album out with song titles, and
I’ve written three songs with the
same titles I've used in the story,
though one goes with another story.
But the two that go with ‘Me And
The Stones’ are rather parodic, so
they wouldn’t be good to put on a real
G.P album.”

Parker began writing the stories
that became “Carp Fishing On Vali-

m,” which will be published in Eng-
land by Simon & Schuster in October,
in 1992.

“I realized that songwriting is
boys’ stuff, and fiction is men’s stuff,”
says Parker, whose music is pub-
lished through Ellisclan Music, which
is administered by Bug Music.

The Food Of Love. Universal Music Publishing Group (UMPG}) and Universal Studios recently launched a series of lun-
cheons to introduce key executives from the film and TV community to some of the publisher’s top writers. At one of the
first events, Glen Ballard discussed his writing career and played highlights of his hits for music supervisors, soundtrack
executives, and Universal executives and staff. Shown at the funcheon, from left, are David Renzer, UMPG’s worldwide
president; Scott Stuber, executive VP of the motion picture group; Scott James, senior VP of film, TV, and new media at
UMPG; Harry Garfield, senior VP of music at Universal Pictures; Ballard; Marisa Porter, associate director of motion picture
and TV music at UMPG; and Tom Eaton, associate director of motion picture and TV music at UMPG.

Songwriters & Publishers

ARTISTS & MUSIC

NO . 1 SONG CREDITS

T 1 T L E

THE HOT 100
MARIA MARIA ¢ Wyclef Jean, Jerry Duplessis, Carlos Santana, K. Perazzo, R. Rekow * Sony/ATV
Tunes/ASCAP, Huss Zwingli/ASCAP, TeBass/BMI, EMI Blackwood/BMI, Stellabella/ASCAP

HOT COUNTRY SINGLES & TRACKS
THE WAY YOU LOVE ME - Keith Follese, Michael Dulaney * Encore/ASCAP, Scott And Soda/ASCAPR,
Fallazoo Crew/ASCAP Airstream Dreams/ASCAP, Coyote House/ASCAP, Famous/ASCAP

HOT R&B SINGLES
| WISH - Carl Thomas, Mike Clty + Tom/ASCAP, Mike City/ASCAP

HOT RAP SINGLES
(HOT $**T) Country Grammar - Nelly Jason ‘Jay E” Epperson + Jackie Frost/BMI,
Careers-BMG/BMI, Publishing Deslgnee/BMI, Universal/ASCAF, Basment Beatz/ASCAP

HOT LATIN TRACKS
A PURO DOLOR ¢ Omar Alfanno + EMOA/ASCAP

W R ITER

P U B LI B HER

Catalogs Hot Buys For Music Firms;
Music & Media Makes Six Deals

SEASON OF DEALS? Led by
music publishers, music industry
companies are particularly inter-
ested this season in acquiring pub-
lishing catalogs. The appeal of
songs in this age of “content” has
added a new urgency to making
buys. This sense of “get 'em before
someone else cuts a deal” is hard-
ly limited to the big players; it ap-
plies to lesser lights as well.

In one instance known to Words
& Music, a media company not
known for its keen interest in own-
ing music publishing catalogs—its
constant need to deal with publish-
ers notwithstanding—is on the look-
out. Yes, this means further consoli-
dation, but it appears that some
middle-ground companies—publish-
ers included—

Music Row. Topies include a song-
writing career, the international
marketplace, new media and tech-
nology, marketing, taxes, and busi-
ness issues.

Confirmed panelists are Tony
Brown, Dan Ekback, Fred
Knobloch, Bruce Burch, Paul
Schatzkin, Bob Pattea, Mike
Kraski, Melissa Allen, Cathy Mc-
Cormick, Pan Gaines, Ralph
Murphy, and Dave Weigand.

For more info, contact SGA at
615-329-1782 or E-mail SGANash
@aol.com.

VOICE FOR VOICES: Hal
Leonard Corp.’s new “2000 Choral
Spectrum” “senior edition,” with
four sample CDs, comes at a good

time for the

will also get a music print
S (WerdsaMusic

in the market- “It’s one of
place. it N the biggest
M b B N El ‘F‘ s u - g‘rowthareasa’ii

MI CATA- Hal Leonard,

LOG DEALS: . chairman/CEQO
Speaking of by Irv Lichtman Keith Mardak

the above, Los
Angeles-based Music & Media
International (MMI) has concluded
six publishing deals, says its chief,
Billy Meshel. With Michael Hen-
derson, whose Electrocord Music
(ASCAP) includes several hit R&B
songs, the company has made a
worldwide administration deal.
Electrocord’s top R& B successes
include “Take Me I'm Yours,”
released by Henderson himself in
1978 on Buddah Records, and “You
Are My Starship,” recorded by Nor-
man Connors for Buddah in 1976.
In other MMI deals, Lehsem
Music, a wing of MMI, has pur-
chased the following catalogs:
Mare Tanner’s Otherwise Music
(ASCAP), Jerry Michael’s Fifty
Grand Music (BMI), Bob Farrell
Music (ASCAP), and Jetstar Pub-
lishers (BMI).

SGA WEEK SEMINAR: The
Songwriters Guild of America
(SGA) will present “SGA Week,” a
seminar for professional songwrit-
ers, July 10-13 in Nashville. Named
after an annual program held in
New York, SGA Week will be con-
ducted at various locations on

tells Words &
Music. And, he adds, “we are now the
largest choral music publisher in the
business. In addition, a few years ago
we started to focus on the church
choral market, and we're a substan-
tial factor there as well.”

The catalog’s CDs include almost
200 recorded songs, “Between the
senior high and junior high edi-
tions, we will mail out more than
40,000 packages,” Mardak says.

A “Joy Of Singing” flier that
accompanies the catalog calls
detailed attention to Hal Leonard
Corp.’s New Choral Music Reading
Sessions and the John Jacobson
Workshop, which are being held
around the country.

PRINT ON PRINT: The follow-

ing are the best-selling folios from

Music Sales Corp.:

1. AC/DC, “Stiff Upper Lip” (gui-
tar tab).

2. Tori Amos,
Back.”

3. Tom Waits, “Mule Variations.”

4. Eddie Money, “His Greatest
Hits.”

5. Pink Floyd, “The Wall” (guitar
tab.)

“To Venus And
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Guitar Is Star Of GRP’s Benson’s Latest

ABSOLUTELY, BY GEORGE:
Those who yearned for more guitar on
recent George Benson projects will
be pleasantly surprised by “Absolute
Benson” (GRE, May 23), a nearly all-
instrumental set that puts Benson’s
distinetly melodic guitar front and
center. With assistance from Joe
Sample—who performs almost exclu-
sively on acoustic piano—Benson’s lat-
est harks back to such recordings as
“Breezin’ ” (Warner Bros., 1976) that
paved the way for smooth jazz, while
incorporating Latin rhythms and
R&B flavors that give the project a
wholly contemporary sound.

“Joe Sample and I are men of our
time,” explains Benson. “We bring our
experiences to the table, but we live in
the world today, which means that
when there is something in the air; it
naturally shows up when we make
musie. If you are out and about, you
are going to be affected by everything
you hear.”

Listening to the sympathetic in-
terplay between Sample’s gentle piano
and Benson’s warm, fluid guitar, it is
hard to imagine that the two had
rarely played together before. “Our
bands had done
some shows togeth- * i
er, but we never B = l
recorded together,” -
notes Benson. “We
work well together
because we are both
ears, we are both
listeners. Joe is like
myself; I don’t put
my fingers on my
instrument unless I have a reason to
do so. If something is coming at me, I
like to bounce off it.”

The prominence of Benson’s guitar
is immediately noticeable in the one-
two Latin-inflected punch of the
album’s opening tracks: “The Ghetto,”
an update of the Donny Hathaway
classic, and “El Barrio,” a companion
piece Benson composed along with
Kenny Gonzalez and Louie Vega
(Benson appeared on the duo’s 1997
“Nuyorican Soul”).

For those two songs, Benson says,
“we recorded the guitar directly
through the console, without an am-

BENSON

plifier; so the sound is much more snap-
py, more poignant. It came back at me
differently, and I responded to it.”
The tracks feature a custom-made
guitar that Benson designed in 1978.
Benson recently purchased the
instrument back; he had sold it to a
friend a number of years ago. “It has
historical significance,” he explains.

by Steve Graybow

“Absolute Benson’s” remaining
vocal track, Ray Charles’ “Come
Back Baby,” is a slow blues song that
simmers with the lyrical licks that
mark the guitarist’s most celebrated
work. It ends with a Benson vocal/gui-
tar scat, a signature move liberally
peppered throughout the album.
Along with Sample, “Absolute Ben-
son” features bassist Christian
McBride and drummers Steve Gadd
and Cindy Blackman.

“I first heard Cindy playing tradi-
tional jazz, and she was just fantas-
tie,” says Benson of drummer/com-
poser Blackman, a well-kept secret in
jazz circles who is more than worthy
of a higher profile. “I've been looking
for a reason to work with her for a
while, and I couldn’t pass up the
opportunity.”

THE JAZZ CONFAB: Herbie Han-
cock is set to co-host the Billboard/
BET On Jazz Awards show, to be held
June 9 in Washington, D.C. Among
the performers scheduled to perform
are Kurt Elling, Allan Harris,
Eliane Elias, and Ramsey Lewis.
Artists showcasing at the conference,
which runs June 7-9 at D.C.’s JW.
Marriott, include René Marie and
Phillip Manuel (MaxJazz), Lenora
Zenzalai Helm (J Curve), Soul Con-
versation featuring Mark Whitfield
and JK (Transparent), Masque
(Meek), Derek Bronston (Hacate),

IMPORT & EXPORT

EGOBDS

HOTTEST 12" SINGLES

. "FULLY LOADED" SPRAGGA BENZ
b (LPCASSETTE & CD) VP1577

Y- E‘

CALL TOLL FREE TO PLACE ORDERS 1.800.441.4041 FAK: TIB 658.3513

MAIN BRANCH : 89-05 138TH STREET,

JAMAICA, NY 11 TEL : (718} 291-7D58
e 436 TEL : (718)

VP FLORIDA : 6022 S.W. 21ST STREET
MIRAMAR, FLORIDA 33023
TEL : {954) 986-4744 FAX : (B54) 966-8756

and Julie Hall (Soulmates). Go to
Jjazze.com/awards for more informa-
tion, or eall 212-536-5002.

PERCUSSIONISTS UNITE: This
year’s Thelonious Monk Internation-
al Jazz Competition will feature, for
the first time ever, Afro-Latin hand
drummers. Prospective applicants
can surf to monkinstitute.com.

AND: “Secret Ellington” (True Life,
May 23) features 13 never-before
released songs that Duke Ellington
co-wrote with lyricist Herb Martin
for an unproduced musical. Perform-
ers include the late Grover Washing-
ton Jr., Freddy Cole, Arturo O’Far-
rill, and George Mraz ... Xien
Records bows with Hong Kong Drag-
on Club’s “Take Out” (May 30), where
contemporary jazz co-mingles with
traditional Chinese instrumentation

. Smooth jazz saxophonist Warren
Hill has signed with Narada Jazz; his
first for the label will be “Chapel Stu-
dio Sessions,” scheduled for Aug. 15

. Italy’s Tommaso/Rava Quartet
(contrabassist Giovanni Tommaso,
trumpeter Enrico Rava, pianist Ste-
fano Bollani, and drummer Roberto
Gatto) sees the stateside release of
‘Jazz In The Movies,” a collection of
Jjazz interpretations of Italian movie
themes, on the C.A.M. label (May 30)

. Peter Green, who founded Fleet-
wood Mac as a blues band in the late
’60s, saw the U.S. release of “Hot Foot
Powder” (Snapper Music) this month.
It is the latest in a series of albums
that follow decades of virtual silence
from the blues guitarist.

HIGHER GROUND

(Continued from page 60)

gregate themselves in a subculture.”
Taylor hopes the project will encour-
age Christians to embrace Briner’s phi-
losophy. “The reason we did this album
was to try and get this concept out to
the Christian community, not only on
the importance of being part of the
broader culture instead of Christians
sealing themselves off in a subculture,
but also because Bob was really pas-
sionate about excellence,” says Taylor.
“If you're going to pursue something,
pursue it to the best that it can be.”
He adds, “The thing that impressed
me the most is I don't think I ever met
anybody who I first got to know through
their writing, and then when I met the
author there was such a high level of
harmony between what they said in
their books and the type of person they
were. It was 1 wonderful thing.”
Taylor says that he considers Briner
to be Squint’s “patron saint” and that
his advice was instrumental in the
label’s starting up. “The spirit of what
he was about and the way he lived his
life embodied so much of what I want-
ed Squint to be about,” he says. “The
call to excellence is another thing that
continually inspires me. On many lev-
els he continues to inspire all of us to
do better work . .. to live life in har-
mony with what we profess to believe
and to hopefully affect the culture in a
positive way by being part of it.”
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TOP BLUES ALBUMS.

NEW)

il e COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT,  SoundScan®
¥ | 2|3 AND INTERNET SALES REPORTS COLLECTED, COMPILED, AnD PROVIDED Y [J NI
2 |5 ;ﬁ TITLE
E | < |=35| IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—mll NO. 1 B
1 117 BLUES AT SUNRISE STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
LEGACY 63842/EPIC 7 weeks at No. 1
2 2|32 LIVE ON KENNY WAYNE SHEPHERD BAND
GIANT/REPRISE 24729/WARNER BROS.
3 4|2 CIRCLE INDIGENOUS
PACHYDERM 8 [IB
4 304 MAKIN’ LOVE IS GOOD FOR YOU B.B. KING
MCA 112241
5 5 |32 LOUD GUITARS, BIG SUSPICIONS SHANNON CURFMAN
ARISTA 14614
6 6 |61 THE REAL DEAL: GREATEST HITS VOLUME 2 STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
LEGACY 65873/EPIC
7 8 |28 GOTTA GET THE GROOVE BACK JOHNNIE TAYLOR
MALACO 7499
8 7 83 WANDER THIS WORLD @ JONNY LANG
A&M 540984/INTERSCOPE
@ 1B 13 THE BEST BLUES ALBUM IN THE WORLD...EVER! VARIQUS ARTISTS
VIRGIN 48428
10 | 1137 MATERIAL THINGS MEL WAITERS
WALDOXY 2825/MALACO
11 |12 % IN SESSION ALBERT KING WITH STEVIE RAY VAUGHAN
STAX 7501/FANTASY _
12 | o |4 BEST OF ETTA JAMES ETTA JAMES
MCA 111953
BLUES ® ERIC CLAPTON
14145 | poLvDOR 5471 78/UNIVERSAL
14 [ 1033 BEST OF B.B. KING THE MILLENNIUM COLLECTION B.B. KING
MCA 111939
GREATEST HITS B.B. KING
@ RE-ENTRY| Vics111746
TOP REGGAE ALBUMS.
—mil]l NO. 1 B
1 | 27 | CHANT DOWN BABYLON @ BOB MARLEY
TUFF GONG/ASLAND 546404*/IDIMG 27 weeks at No. 1
2|9 STAGE ONE SEAN PAUL
2 HARD 1572*/VP
MORE FIRE CAPLETON

DAVID HOUSE 1587*/VP

REGGAE PARTY
POLYGRAM TV/ISLAND 565654/IDJMG

VARIOUS ARTISTS

SCROLLS OF THE PROPHET — THE BEST OF PETER TOSH
COLUMBIA 65921/CRG

PETER TOSH

1999 BIGGEST RAGGA DANCEHALL ANTHEMS VARIOUS ARTISTS

GREENSLEEVES 4001

REGGAE GOLD 1999 VARIOUS ARTISTS

5 : ?3_ VP 1559* -

9 |17 THE JOURNEY KY-MANI
GEE STREET 32527/V2

7 |10 PLANET REGGAE 2000 VARIOUS ARTISTS
VP 1580~

PURE REGGAE
POLYGRAM TV 565122/IDJMG

VARIOUS ARTISTS

b
(=2}
~No
=

SPIRIT OF MUSIC ZIGGY MARLEY & THE MELODY MAKERS

11| 15 | 45 | Blextra 62396/EEG

12 | 14 | 1o | JAMDOWN RECORDS PRESNTS: THE ULTIMATE DANCEHALL MIX VOL. 2 VARIOUS ARTISTS
JAMDOWN 40025

13 |10 27 STRICTLY THE BEST 24 VARIOUS ARTISTS
VP 1570%

14 | 11| 13 | J'MMY CLIFF — ULTIMATE COLLECTION JIMMY CLIFF
HIP-0 546727/UNIVERSAL

15 | g | 4 | FULLY LOADED SPRAGGA BENZ

VP 1577+

TOP WORLD MUSIC ALBUMS.

—=amll NO. 1 B

1 | go | SOGNO A® ANDREA BOCELLI
POLYDOR 547222 56 weeks at No. 1

9 | 7 | BUENAVISTA SOCIAL CLUB PRESENTS OMARA PORTUONDO OMARA PORTUONDO
WORLD CIRCUIT/NONESUCH 79603/AG -
ISLAND FEELING TEN FEET

MASS APPEAL 2000

BUENA VISTA SOCIAL CLUB PRESENTS IBRAHIM FERRER IBRAHIM FERRER
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WATER FROM THE WELL THE CHIEFTAINS

RCA VICTCOR 63637

F4
z
v

|
|
i

TANTO TEMPO BEBEL GILBERTO

ZIRIGUIBOOM 1026/SIX DEGREES
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9 7 | g3 | THEIRISH TENORS @ JOHN MCDERMOTT/ANTHONY KEARNS/RONAN TYNAN
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Y CIRQUE DU SOLEIL
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DRALION CIRQUE DU SOLEIL
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REAL WORLD 47324
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(AD|NEWD | [5VERsar Lanno 157978
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Live Showcases ... ., .
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BET on Jazz Restaurant ~ ® §
Sponsored by Baileys Original Irish Cream

1st annual
cefinitive B\"boardIBET onJazz Awards e« RENFMARIE & PHILLIP MANUEL, MAXJAZZ

June 9 e BET Studios e SOUL CONVERSATION FEATURING
HOSTED BY MARK WHITFIELD & J.K., Transparent Music

event HERBIE HANCOCK o LENORA ZENZALAI HELM, J Curve Records

® MASQUE, Meek Records
Geri Allen e DEREK BRONSTON, Hacate Ent. Group, LLC
Eliane Elias, Blue Note Records e JULIE HALL, Soulmates Entertainment
Kurt Elling, Blue Note Records ® BRIAN JACKSON, Roberts Music Group
Allan Harris .. .more to be announced

Ramsey Lewis, Narada for more info

David Sanchez, Columbia Michele Quigley, Billboard - 212.536.5002
mu SiC £ bbevents@billboard.com

wus a RN
Great Networking Opportunities

CONFIRMED PANELISTS: Joel Forrester, artist Don LU_COff. DL Media
Sue Audlair, Sue Auciair Publicity Brian Gaffney, HBO IR st
Brian Bacchus, Blue Note Records Derek Gordon, JFK Ctr. for the Performing arts  RitaRochelle, Voice of America
Judith Balawin, The Aradia Group Cart Griffin, N2K Encoded Music Vanessa Rubin, artist '
Glen Barros, Concord Records Herbie Hancock Thom Santee, Auntie M Creative Consultants
Andy Bartiett, Amazon.com Lic. Camilo Herrera Jimenez Neal Sapper
of £ Gary Bartz, artist, Oyo Music Dr. Wille Hil, |AJE CISISy Goo ey
: Larry Burmenfeld, Jazziz Murray Horwitz, NPR Pierre Sprey, Mapleshade Records
Thurston Briscoe, WBGO FM Cliff Hunte, Capital Jazz Productions Tom Terrell, writer, Vibe, BET online, Jazz Times
Regina Carter, NIA Entertainment Maxie Jackson Il WEAA FM Starliey T
The Honorable John Conyers, US. Congress ~ Willard Jenkins, Open Sky oo ver RSN Ne B
Claire Daly, artist/Koch Jazz Steve Jones, USA Today, Life Section Joe Vella, Ja;z Qn||ne
Gary Dawkins, WEAA FM Paul Jung, imix.com Bill Warrell, District Cyrators . .
Donaid Efman, Koch JAZZ Jeff Levenson, Columbia Records Walter Watson, National Public Radio

Tomm Evered, Biue Note Records Dave Love, Heads-Up SEEVENIBes I
Lenora Zenzalai Helm, Intl Assoc. of Women in Jaz
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for complete schedule of events: www.jazze.com
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afth ganfeence Hotel: JW Marriott, 1331 Pennsylvania Avenue, Washington DC 20004

Reservations: 202.393.2000 » conference room rate $219
AMERICA'S JAZE MAGAZINE Airline: American Airlines call: 800.433.1790 - refer to AN#:1460 UP

@

TO REGISTER: Mail to Michele Jacangelo Quigley, Billboard, 1515 Broadway, New York, NY 10036, or fax to: 212.536.1400 Make checks payable to Billboard.
(3 $395 Full Registration: after May 5 and walk up

First Name: Last Name: _ Title: Company:

Address: City: State:_ Zip: __ Phone: Fax: ___ E-mail:

Paying by check Visa/MC OAMEX ©Omoney order Credit Card #: — e Exp. Date: _ Signature:

(charges not valid without signature)
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Pro Audio

ARTISTS & MUSIC

Purcell May Start Another Trend With New Sony Mixer

LIKE AN E.F. HUTTON of the
recording industry, Denny Pur-
cell is a man who gets people to
listen to him.

When Purcell—owner and chief
engineer at Georgetown Masters
in Nashville—embraced the Pacif-
ic Microsonics HDCD platform
several years ago, he helped
launch a product that has since

Georgetown Masters owner/chief
engineer Denny Purcell conducts a
demonstration of the Sony DMX-R100
digital console, which he plans to
install at the Nashville facility in June.

been widely accepted in the mas-
tering and audiophile markets.

Then, when Purcell bucked con-
ventional wisdom by using small-
format digital mixers in his studio,
he proved his detractors wrong
and made some of the best-sound-
ing stereo and multichannel mas-
ters to date.

Purcell’s latest fascination is the
new Sony DMX-R100 digital
mixer, a $20,000 board that
attempts to fill the demand for a
high-end, professional product at
a fraction of the cost of high-end
consoles, which typically run hun-
dreds of thousands of dollars.

So far, professional end users
have had to choose between those
Rolls Royce-style consoles and a
battery of low-end digital mixers
that cost less than $10,000 and
sound good but fall short when it
comes to such features as sur-
round sound and high-resolution
audio. The DMX-R100, by con-
trast, comes with a built-in 5.1-
channel monitor matrix, 24-bit
conversion, and sampling rates up
to 96 kilohertz (kHz).

Purcell says, “I've played with
all the toys out there and done
more 5.1 sessions than anyone in
this part of the country. The
boards I've used are good, but I
was starting to think that I'd have
to get something hand built to
handle the work I do.”

Purcell adds that his criterion
was finding a digital console that
had a small footprint but big sonic
credentials, with on-board EQ and

compression that met the rigorous
demands of a mastering studio.

“With most other digital
boards, you can stop at the com-
pression,” he says. “This is the
best I've heard of any of those
types of consoles.”

Purcell also appreciates the
board’s 96 kHz resolution. “Most
all the consoles only do 48K, and
they’re usually working with 16-
bit digital recorders,” he says.
“For me, the throughput was the
main thing.”

Purcell tested the DMX-R100
on a Steve Wariner project and
plans to use it with producer Paul
Worley for touch-ups on an
upcoming Sara Evans CD.

Another early fan of the DMX-
R100 is Roger Nichols, the pro-
ducer/engineer best known for his
work with Steely Dan. Nichols
has raved about the console in
print and has been giving Sony
vital feedback in developing fea-
tures for the software-oriented
product.

Like many digital consoles, the
DMX-R100 is undergoing revi-
sions before its commercial
launch, which is expected in late
August, according to Karl Kuss-
maul, product manager for Sony
Pro Audio.

Kussmaul says, “Right now, we're
in a time frame in terms of the
launch where we're taking in as
much input as we can from all the
pro audio disciplines to build a fea-
ture path that meets the demands
of professional end users.”

Among the features that distin-
guish the 48-channel DMX-R100
from such competitors as the Yama-
ha 02R, Panasonic DA7, and Mackie
D8B are dedicated function knobs, a
color touch screen, an inherent sur-
round-sound architecture, and audio
resolution up to 96 kHz.

In fact, Sony’s determination to
address the surround issue head-on
and build the best-sounding console
at that price point led the company
to Purcell’'s Georgetown Masters for
its initial marketing efforts.

“Mastering was an easy fit in
that it’s a market where a lot of
work is being done that requires
5.1,” says Kussmaul. “Also, mas-
tering engineers are focused on
sound quality. That’s their job. On
the other hand, if you go into a
music recording or broadcast or
post-production studio, which we
intend to do as well, the attention
gets spread out to a number of
areas, sound quality being only
one of them.”

One of the marketing challenges
Kussmaul and the Sony Pro Audio
team face is conveying the intri-
cate