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— Nikki Landry, Sr. MD
KBWF, The Wolf/San Francisco

“Moo La Moo is so much fun to hear

on the air. The timing is perfect and
this song is a huge summer HIT!”
— Bob McNeill, PD

KNTY/Sacramento

1 Add it to your station
and Join the Moo-Nation
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FCC Announces 1
Diversity Council |

The FCC has i
announced the mem-
bers of the Advisory
Committee on Diversity

for Communications in
the Digital Age, which
will make recommenda-
tions to “further .

enhance the ability of Warfield
minorities and women to participate in telecom-

munications and related industries.” The types
of issues the group will review include access to
capital, transactional transparency and emerg-
ing technologies’ impact on diversity.

Chairing the committee will be Henry
Rivera, vice chairman of the Emma Bowen
Foundation for Minority Interests in Media.
The group also includes Spanish Broad-
casting System president/CEO/chairman
Raul Alarcon Jr. and Inner City Broadcasting
president Charles Warfield.—Mike Stern |

Radio One/Detroit
Resets Programmers
Now that the OM position has been eliminated at

Radio One/Detroit, which consists of urban
WHTD (Hot 102.7), urban AC WDMK (1059 Kiss

FM) and gospel WCHB, concrete roles have been |

defined for the cluster’s programming team.
Radio One/Dallas OM John Candelaria
and Radio One/Indianapolis OM Brian
Wallace are picking up additional program-
ming assignments in the Detroit cluster. In
addition, WDMK PD Ms. Smiley also over-
sees the programming of WCHB and will
continue to work with WHTD as APD/MD.

Since Candelaria and Wallace will maintain ]

their bases in their respective markets, both
will lend guidance as programming consult-
ants, with Candelaria overseeing WHTD and

Jennings Leads WWI1
Interactive Sales

Westwood One has
named Michelle
Jennings to the newly
created director of inter-
active sales position for
its network division.
Jennings joins WWI1
from Radio One, where
she led the company's
new business development for the corporate
sales and marketing division.—Mike Boyle

Jennings
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[
freedom of satellite broadcasting but have since longed for a return to traditional radio’s larger stage.

Clear Channel Radio Cuts
Another 3% Of Its Work Force

In its second wave of layofts this year. Clear Channel Radio (CCR)
climinated 390 positions April 28, or slighty less than 3% of its
December 2008 stathing level The cutbacks tollow a Jan. 20 purge of
9% of the company’s work force. Combined. the two rounds amount
to approximately 2,500 employees or 11.7% of its staft, according to
a Clear Channel representative, and complete a months-long process
based on an analysis of the company by Bain Consulting.

The new cuts are focused on operations, including enginecering, H
. . ogan

I'T and local accounting and customer service operatons. A num-

ber of on-air and P positions were also also atfected, a result of local PD decisions to

replace underperforming dayparts with syndication, voice-tracking or otterings from

the company’s new Premium Choice program (R&R April 24).

At its headquarters in San Antonio, CCR eliminated a four-person corporate mar-
keting group that included senior VP of marketing Sanda Coyle, On the morning of
April 28, CCR employees received an e-mail trom the company’s retirement benetits |

[ department that said that as of April 30, the company’s 401(k) plan will suspend the cur-

rent match of 30% of 3% of pay for the balance of 2009
In an internal memo to statters, CCR president/CEO John Hogan says the layotts
“were necessary to make sure we remain competitive this year and are in the best pos-

sible position once the economy begins to recover”—DPaul Heine

COMMUNITY SERVICE CRYSTALLIZED Stations were recognized for outstanding community service |
April 21 during the NAB's spring comvention n Las Vegas, Accepting Crystal Radio Awards were [in the

back, from left] Bonneville hot AC WKRGWCincinnati’s Jay Kruz; Regent Communications country

KLUAD Windsor, Cola's Cal Hail; Clear Channed country KXKT/Omaha's Erik Johnson; Capitol Broadcasting

AL WRAL/Raleigh's Peter Sockett; and Clear Channel AC KKLI olorade Springs’s Captain Dan. In the |

frant row, from beft, are Clear Channel chief communications officer Lisa Dollinger; Emmis president of
radio programming Rick Cummings; WTUZ Radio country WTLUZ/Mew Philadelphia, Ohio's Ed
Schumacher; and California Radio Partners rock KOZT/Fort Bragg, Calif.’s Vicky Watts.

Supreme Court Gives FCC Teeth

' On Policing Indecency

Wallace handling WDMK.—Darnella Dunham |

In what amounts to a narrow vindication for former FCC chairman Kevin Martin, the Supreme

Court, in a 5-4 vote, has ruled in favor of the FCC's policy of fining broadcasters for airing even
isolated outbursts of words deemed indecent. In writing for the majority decision handed down
April 28, Justice Antonin Scalia embraced a George W. Bush administration policy that came
down on even a single utterance of, as Scalia said from the bench, the “F-word” and “S-word.”
The decision could also cool the heels of any performers who left the terrestrial airwaves for the

The latest indecency court case was sparked by a 2002 incident in which singer/actress Cher
dropped the F-bomb during a live Fox Network broadcast of the Billboard Music Awards in Las Vegas.

The high court’s decision reverses an earlier finding by the U.S. Court of Appeals for the
Second Circuit that ruled that the commission’s decision to fine broadcasters for fleeting
expletives was arbitrary and capricious under federal law.

While the FCC welcomed the court’s decision, broadcasters took it like a stick in the eye.
“We're disappointed the court majority seemingly failed to understand the need for clear
and consistent regulatory policies,” NAB spokesman Dennis Wharton says. “We question

why speech restrictions should apply only to broadcasters.” — Jeffrey Yorke y
/

R&R NewsFocus

o
IFPI: U.S. Music Sales
Slump 18.6%

Recorded-music sales decreased 18.6% in
value froni the previous year to $4.9 billion
in the United States in 2008 according to
new hgures from the IFPLThe global vear-
on-year decrease was 8.3% to $18.4 billion.
The physical sales decline in the United
States was 31.2% to $3.1 billion, compared
with a global fall of 13.4% to $13.8 billion.
Digital sales—including a la carte and sub-
scription revenue online and from mobile. as
well as ad-funded streaming services and
ringtones—increased in all continental mar-
kets but not enough to offset the physical
slump. There was a 16.5% digital increase in
the United States compared with the pre-
vious year, to $1.8 billion, while European
digital sales soared 36.1% to $750.8 million.
Andre Paine, Bilthoad

Payola Consent Decrees
In The Works

The FCC is preparing a handtul of payola
consent decrees for middle-market radio
operators, according to FCC commission-
er Jonathan Adelstein. Speaking April 21 i
LasVegas at an NAB convention panel dis-
cussion, Adelstein said he expected the
agreements to be announced shortly.

The last pavola agreements struck by
the FCC—which included Entercom,
CBS Radio and Clear Channel—called
for the broadcasters to recast their relation-
ships with record labels and a combination
of fines or contributions to public service
programs.— Jeffrey Yorke

| RadioTime Aligns With

Ando, Triton

RadioTime, a Dallas-based company that
develops  technology to help  listeners
access online radio programming, has
tormed partnerships with Ande Media and
Triton Digital Media.

Using data provided by Ando Media,

| RadioTime’s broadcast partmers will be able to

tailor ad campaigns according to the listemng
habits of their audiences. The sales arm of
Triton Digital will represent the inventory that
has been created as a result of RadioTime's
athiliations with terrestrial and Internet radio

broadcasters.—.dlexandra Cahill

MEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com
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Citadel Media Launches
New Strategy

Citadel Media’s decision to drop the ABC
Radio Networks name wasn’t the only
change the network has in nmiund. The
newly  branded network is about to
launch a strategy that organizes its pro-
grams and mventory by litestvle clusters.
allowing advertisers to target consumers
beyond tradinonal age and gender ratings.
Based on research from several sources,
Citadel came up with 11 lifestvle clusters,
such as Mobile Moms, Young Urban
Professionals and Community Influentials,
to describe the audiences its programming
reaches. For example, some of the program-
ming that appeals to Mobile Moms
mcludes  Citadels  Female  Connection
RADAR -rated network, “Kidd Kraddick

in the Morning” and “Rudio Perez.”
“We're trying to get bevond a CP’M
audience,” savs Mike Connolly, senior VP
ot sales for Citadel Media.*Hopefully, this

will generate more revenue for us.”
—Katy Bachman, Mediapeek

Ramsey Webcast
Reaches 1 Million

Dave Ranwey’s“Town
Hall tor Hope™ web-
cast April 24 drew 2
collective audience of
more than 1 million
people, according to

Ramseys  svndicator

the  Lampo  Group.

Ramsey

Led by a vast network
ot churches, military bases and unwersities, the
online presentation was available at 6,000-plus
locations. In addition, the 90-minute program
was also broadcast live and commercial-free on
144 radio sadons and the Fox Business
Network. Ramsey shared his thoughts on the
cconomy and took questons from viewers and
listeners via text messages, Tawitter, Facebook,
YouTube. e-mail and telephone.—Mike Sern

Radio Panel Debates
The PPM

Progranumers were torn about the benefits of’
the PPM during the “Radio Days™ panel held
April 21 in Miami at the Eden Roc Resort as
part of the Billboard Latin Music Conference.

Al  Fuentes, PD/host tor
Broadcasting Network, first described the

Spanish

PPM as “disastrous” but later pointed out
that the PPM lets stations know, in real
time, what works and what doesn’.

Host Leticia del Monte had an alterna-
tive measurement to use. “None of these
systems 1s exact,” she said. “What is exact
15 the Internet, and we can’t deny that.You
need to duphcate the Internet, making
programming available on Facebook and
My Space.”—Leila Cobo, Billboard

Business Briefing

Journal Radio Revenue
Falls Nearly 22%0
Journal Communications says its first-
quarter radio revenue dropped 21.9%,
to $13.2 nullion, trom $17 million
during the same period last year. The
company’s radio division had operat-
ing earnings of $800,000, off by
77.5%, when compared with the $3.5
nullion earned last year. Journal says
the drop was largely because of
declines in revenue and was partially
offset by a 7.5% decrease in radio
operating expenses “primarily due to
the reduction in payroll-related costs.”
Overall, the company posted net
earnings of $121,000 in Ql—reflecting
a 53.7% classitied advertising revenue
drop 1n its newspaper division—a far
cry from the $6.7 million in net carn-
ings that Journal reported during the
same period last year. Revenue dropped
20.4% to $106.8 million from $134.3
million. Earnings per share slipped to 14
cents from 17 cents a year ago.

Arbitron Revenue Up 4.7%

Arbitron reported first-quarter rev-
enue of $98.5 million, up 4.7% over
revenue of §94.1 million during first-
quarter 2008. Net income during Q1
was $12.3 million, or 46 cents per
share, compared with $16.3 million,
or 57 cents per share. For the full year
Arbitron says it expects revenue to
increase between 6% and 10% over its
2008 revenue of $368.8 million.

Beasley Renews With
Arbitron In Five Markets
Beasley Broadcast Group has extended
its multiyear contract with Arbitron and
will continue receiving diary-based

By Jeffrey
Yorke

radio ratings services in five of its mar-
kets: Augusta, Ga.; Fayetteville, N.C,;
Fort Myers; Greenville-New Bern-
Jacksonville, N.C.; and Wilmington,
Del. Favetteville is one of 51 markets
where Nielsen (owner of R&R) offers
a competing diary service.

“This commitment demonstrates
our confidence in Arbitron,” Beasley
Broadcast Group chairman/CEO
George Beasley says. “Beasley
Broadcast has enjoyed a long-term
relationship with Arbitron and we look
forward to continuing this association
in our large and midsize markets.”

Tidbits

Moody’s Investors Service, which cut
Emmis’ credit rating last October, took
another whack at it April 27, down-
grading Emimnis’ Corporate Family rat-
g to Caa2 from Caal and changing
its Probability of Default rating to
Caa3/LD from Caa2. Moody’s added
that “Emmis faces a high probability of
further default.” Tn all, Moody’ says,
some $590 million in Emmis’ rated
debt is affected. The company’s credit
rating remains ‘“‘negative” . . . Sirius
XM handed over more than 2.5 bil-
lion of its convertible perpetual pre-
terred stock to Liberty Media April 21.
The satcaster releases its first-quarter
tinancial results May 7, the same day
that Salem Communications unveils
Q1 results . . . John Sykes—co-tounder
of MTV, former president of VH1 and
CEO of Infinity Broadcasting—has
been named CEO of Project Playlist.
Sykes formerly served as a board
member for the online music search
provider. He replaces Owen Van Natta,
who has been named MySpace CEO.

Transactions at a Glance

David Birnie is buying all of the stock in Custer County Broadcasting, licensee of KBBN-FM

Deal of the Week

KCOH-AM/Houston {(Houston-Galveston)

PRICE: $8.8 million

TERMS: Asset sale for cash

BUYER: Paraclete Church Ministries, headed by president Jesse Dunn. Phone: 713-855-
6731. It owns no other stations. This represents its entry into this market.

SELLER: KCOH Inc., headed by executive VP Mike Petrizzo. Phone: 713-522-1001

FORMAT: Urban

COMMENT: KCOH Inc.s KCOH-AM/Houston te Paraclete Church Ministries, doing business as
Beyond Broadcasting for $8.8 million, payable in cash at closing, with a $250,000 escrow deposit.

2009 Deals to Date

Dollars to Date:

Dollars This Quarter:
Stations Traded This Year:
Stations Traded This Quarter:

4  24/7 NEWS ONLINE @ www.RadicandRecords.com

$60,727,346 (Last Year: $416,398,331)
$14,836,000 {Last Year: $77107,403)
179 (Last Year: 242)
24 (Last Year: 89)
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! JAMIE FOXX'S “BLAME IT"
ATOP RHYTHMIC FOR A
FOURTH WEEK, MARKS GUEST
T-PAIN’'S SEVENTH NO. 1 (THE
LAST FIVE AS A FEATURED
ACT); HE'S TIED WITH 50 C=NT,
NELLY AND USHER FOR MOST
LEADERS THIS DECADE.
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NATIONAL PROMO RADIO

From online to on-air, NPR's reach

‘PPN! seems to be
giving top 40 a
incredible shot |n
the arm, which
ultimately is a
great thing for
art|5's ,and new

creates buzz—and sales. music.’ >
FORMAT Title / Artist CHR/TOP 40 SPECIAL
i Lady GaGa / 16 HITTING ALL THE RIGHT NOTES
Poker Face A round table of radio and record-label
Jamie Foxx Featuring T-Pain / execs and consultants delves into the
RHYTHMIC Blarme It format’s current direction, musical
URBAN ;ar:: ll:oxx Featuring T-Pain / trends and overall state of health.
26 BRING YOUR ‘A’ GAME
UPBAN AC e 'y"“dsm/ PPM ratings favor high-cume formats
If This Isn't Love like CHR/top 40. But programmers
Jackiem Joyner / must maintain momentum and keep
SMOOTH JAZZ I'm Waiting For You things timely 24/7.
Hezekiah Walker & LFC /
GOSPEL e o 8 BEYOND THE HEADLINES COLUMNS
In addition to streaming HD2 broad-
CHRISTIAN AC :‘:"Jew West / casts on the Web, an increasing number 16 CHR/Tos 40
s of broadcasters now repurpose trans- 29 Rhythrric
Francesca Battistelli / lators as analog platforms for digital
C CH
gt Free To Be Me side channels. ;51 t:J}:b‘a:.
, -istian
CHRISTIAN ROCK :::;er Bown/ 50 THE BACK PAGE 39 Country
s R GAP West president Erik Hellum says 41 AC/Hot AZ
SOFT AC/INSPIRATIONAL TS omn the small-market specialist consistently | 44 Rozk

il Ri
NI outperforms the industry. 47 Tridle A

DEPARTMENTS

Q9 MANAGEMENT/MARKETING/SALES
The silver lining to the economic
downturn? It's separating the wirners
from the rest of the pack.

Rodney Atkins /
It's America

COUNTRY

Jason Mraz /
AC )
I'm Yours
The Fray /

HOT AC You Found Me

ALTERNATIVE S
I S 10 NEWS/TALK/SPORTS
ESPN chooses the Windy City as the
Lifeline location of its first sports Web portal,

ESPNChicago.com.

ACTIVE ROCK e

Papa Roach /

Lifeline :
- - o 12 STREET TALK
gL LT ' : Max Media/Norfolk flushes its 3-day-
Funny The Way It is . . .
old, Chinese classic hits format Kung
Pao 100.5 to take the former rock
WXMM to CHR/top 40 as Hot 100.5.

ROCK

TRIPLE A

RODNEY ATKINS LZADS ]5 THE SPIN
COUNTRY FOR A SECOMD
ISSUE WITH THE TITLE
CUT FROM HIS NEW
ALBUM, “IT'S AMERICA."
WANTING TO S2END
OPTIMUM TIME WITH HIS
FAMILY, ATKINS HAS
RECORDED HIS LAST TWO
SETS IN HIS HOME STJDI(?.

Green Day makes the Alternative chart’s
biggest leap to No. 1in 15 years, as
“Krow Your Enemy” rockets 8-1.
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By Ayala Ben-Yehuda

Vanity Fair 15 usually associated with celebrity-studded Academy

Award parties, not indie rock festivals populated by young blog-

gers. But on the roof of a swank restaurant in Austin during the

South by Southwest conference, aVanity Fair film crew followed

the cream of the indie crop as they milled about. Members of
Spoon, the Bird & the Bee and Those Darlins’ danced a little and

ate some snacks as they celebrated a great festival.

While those bands might have drawn significant
crowds, none were the real stars of SXSW.

That title belonged to VanityFair.com’s co-spon-
sor of the night’s event: National Public Radio.
Long associated with sober news reports, the ven-
erable broadcaster took a hipper stance in Texas.
Is NPR Music site hosted capacity crowds at
shows by established acts like the Decemberists and
such up-and-comers as BLK JKS. For fans who
couldn’ attend, the shows streamed live on the
Web, accompanied by blog posts from former
Sleater-Kinney guitarist Carrie Brownstein. In
total, NPRs coverage of SXSW resulted in almost
T million podcast downloads.

No word on whether the “Saturday Night
Live” NPR Ladies were spotted canoodling with
anyone at the VanityFair.com party, but one thing
is clear: This isn't (just) your mother’s public
radio. While baby boomers with an ear for music
have long turned to NP, its eclectic sounds
have made it a career-making tastemaker for the
iPod age. As commercial radio still aims for the
mainstream, NP and its affiliated stations are
ideally suited to a world of niches—and have
moved the needle for acts in terms of sales, tour-
ing, commercial exposure and synchs.

“There was always this perception that NPR
was like PBS in radio form,” says Dan Cohen,
the Decemberists’ product manager at EMI who
coordinated the band’s performance of its latest
album, “The Hazards of Love,” in its entirety at
an NPR showcase during SXSW. “It was always
‘your parents’ music. It went along with news.”
But some of the most buzzed-about groups in
recent years, such as Arcade Fire and Fleet Foxes,
“are all bands that NPR and noncommercial
radio have really supported.”

In the last few months, acts as diverse as folk leg-
end Joan Baez, Lambchop and Mexican sing-
er/songwriter Ximena Sarifiana have gotten a sales
boost from NPR coverage, whether it a feature on
“Weekend Edition” or an online performance at
NPR Music. Lambchop scored its first charting
album last fall after an online “Tiny Desk Concert”
by leader Kurt Wagner. Sarifiana had her best U.S.
album sales week, an increase of 600%, after she was
profiled Oct. 4 on “Weekend Edition.”

Bob Boilen, host/founder of the music program

»

“All Songs Considered,” says,“The Decemberists
were selling 3,000 records when we were cover-
ing them seven years ago, and now they cracked
the top 10. Andrew Bird, Neko Case—in the past
few months, artists that are in the top 10 or 20 on

[the Billboard 200 are artists we babysat for years

because we knew they had a lot of talent.”

Public radio stations always programmed their
own music and broadcast their own concerts, but
it wasn’t until 2000 that Boilen started “All Songs
Considered,” an online music discovery show.
Compared with today’s seemingly infinite options,
“in 2000), the Internet was kind of a hard place to
tind music, and the changing radio landscape was
making it hard for people to find new music,” says
Boilen, who, as the director of the afternoon news-
magazine “All Things Considered,” chose the music
bridges that aired between segments.

The concept produced a podcast and, in 2007,
an  expanded multimedia site called NPR
Music, which today has a staff of 10 people and
serves as the music desk for NPR's nationally
distributed shows. The site’s staft produces orig-
inal content but also culls performances,
reviews, interviews, reported music stories and
recommendations from about 30 public radio
sources, including 12 partner stations, and links
to the streaming channels of every music station
in the NPR system.

“We're creating a wonderful cycle of music
coverage that goes between the Web and the air
and back again, and along with stations as well,”
says Anya Grundmann, the executive producer of
NPR Music. Recent coups for NPR include its
exclusive radio broadcast of the We Are One
inauguration concert, featuring Beyoncé, Shakira,
U2 and other superstars.

NPR Music has webcast concerts from Rad-
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1ohead and Tom Waits and streamed new albums
from Bruce Springsteen and Bob Dylan prior to
release, through its “Exclusive First Listen” feature.
The eighth volume of Dylan bootlegs, “Tell Tale
Signs,” attracted more than 2.1 million listeners at
a time, was streamed 300,000 times at NPR Music
a week before its release and had a track featured
on “All Songs Considered” during a podcast that
was downloaded 220,000 times and viewed or lis~
tened to online 75,000 times, according to NPIR.
The integration of radio and online platforms
has paid off. NPR says traffic to its music site has
doubled since its debut. Its SXSW shows this year
marked the first time it broadcast concerts live on
the iPhone."“We see a large number of what you
would term the baby boomer audience, and a
large number of people in their 20s as well,
because of our broad offerings,” Grundmann says.
Label executives say it’s hard to attribute a sales
bump to exposure specifically on public radio—
since it’s often just one element in a promotion-
al mix that includes blogs and touring—but it
certainly doesn’t hurt. Such is the case with M.
Ward, whose first-week sales for his latest album,
“Hold Timme” (Merge), totaled 19,000 copies,
according to Nielsen SoundScan—in comparison
to the 3,000 copies his previous release, “Post-
War,” sold in its first week. “I think a lot of that
had to do with how much coverage he got from
NPR,” Merge publicist Christina Rentz says.

City Beat
Cities with vibrant public radio music stations
overindex in sales for indie darlings. Neko Case’s
“Middle Cyclone” (Anti-) was among the top 10
album sellers in Portland, Ore.; Austin; and Seattle
in the first three weeks after its March 3 release.
The influence of Los Angeles’ noncomniercial
KCRW extends far beyond its basement home at
Santa Monica College and its 0.7 AQH share in
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adults 25-54, according to Atbitron’s February
PPM report."“We're broadcasting our messages to

some key tastemakers who relay it to the mass-

es,” says KCRW MD Jason Bentley, who regular-
ly fields calls from film and TV producers and
directors seeking music for their projects.

Case in point: KCRW DJ Gary Calamar—
who, like many of his station colleagues, 1s also a
muisic supervisor—picked Sia’s “Breathe Me” to
close the final episode of HBO’ “Six Feet Un-
der” in 2005. The soundtrack, which was in
album-only form on iTunes, posted an 860% sales
boost the week after the Aug. 21 synch, accord-
ing to Nieken SoundScan.

Bentley rernixed Silversun Pickups™*Lazy Eye™
for a Chevrolet commercial—a placement he esti-
niates brought the group a six-hgure fee.“As a DJ.
youre establishing a relationship with the artist
early on, and thats important in the process of
music supervision,” he says. “A lot of people whe
have no connections, all they can do is call a mam-
moth publishing company like EMI and Warn-
er/Chappell. 1t’s like the Death Star”

In addition to having Hollvwoods car,
KCRW gained a worldwide listenership through
its Web site KCRW.com, which ofters a live
stream, all-music and all-news channels and
customizable player. The station says its stream-
ing hours totaled 1.7 million for
March, with a 34% increase since
April  20D8. KCRW  presents
shows in cities outside of L.A.
where it’s tracked high online traf-
fic, such as San Francisco’s Bay Area
and New York.

That's a long way from where
KCRW was 20 years ago, when
Bentley started as a volunteer.*World
music was a pretty hip and trendy
topic at that time. Now, world music
is not really as happening,” Bentley
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says.““We’ve been able to follow the music scene and
the most exciong currents”

As Sub Pop A&R and radio promotions director
Susan Busch notes, huge mumbers aren’t the expec-
tation. The Seattle label was thrilled with Band of
Horses’ first-week sales of 21,000 copies for “Cease
to Begin,” which was featured on “Morning Edi-
tion” the week of its release. But the label’s artists
“actually make money just selling 20,000 or 30,000
records because they don’t owe us a ton of cash from
promotional expenses,” Busch says.

And it’s not unheard of for commercial radio
to take a risk based on a band’s popularity at non-
commercial radio, industry observers say.

The U.K. pop-soul singer Adele’s first stateside
airplay came from public radio, says Lisa Sonkin,
VP of triple A and public radio promotion at Sony
Music. “They didn’t wait for drivers like ‘SNL’
Public radio’s reach, from local station airplay to
national platforms like NPR’s ‘All Songs Con-
sidered’ and ‘World Café. contributed to the plan
that led Adele to airplav on commercial radio sta-
tions that initially found her too left of center”

Engaging noncominercial radio’s listeners with
depth and context early in an artist’s career pro-
duces results on the road. After NPR listeners

NPR webcasts and broadcasts Bve
concerts with affiliated stations, such as
the one that modern jazz drummer
Brian Blace played at the Villace
Vanguard; it aired on jazz WBGO (88.3-

Jazz 88)/New York.

opportunities as the Tiny DeskA‘-C_onc
like psychedelic rock act Qr, Dot perfghm in ﬂ:s
Musitaffice—to expose music ta disterte s,

| ooty SRR N e

—where bap

Singer/songwrizer Nellie McKay took the
‘All Songs ~onsidered’ Project Song
challenge, where artists have mere days to
write a track. The process was captured
for a vicdleo podcast on NPR.org.

voted the Decemberists’ “The Crane Whte” the
best album of 2006, the band grossed mare than
$1 million from 17 shows reported to Billboard
Boxscore in 2007. Just three years carlier, the band
grossed slightly more than $26.000 from six re-
ported shows.

Tomas Cookinan, the founder of the Latin alter-
nartive label Nacional Records and the US man-
ager of acts including Manu Chao and Los
Fabulosos Cadillacs, says public radio 1s key in cre-
ating stateside awareness of such artists, who haven't
votten airplay on commercial Latin stations. But in
a twist this year,a Latin commeraial station in LA,
Entravision Latin pop KSSE (Super Estrella), took
a page from the public radio playbook for Latin
alternative  music, running an hour of Los
Fabulosos Cadillacs as part of a promotion for the
group’s L.A. corcert.

Embracing music is also a business strategy for
public radio itselt, not just the bands that count on
it.*“We're trying to superserve a niche audicnce so
well that they will reach into their pocket and sup-
port their public radio station,” says longame com-
mercial alternative PD Jim McGuinn, who now
programs Minnesota Public Radio’s KCMP (the
Current). The Current started in 2005 and airs in
the Twin Cites
Minn. McGuinn says the number of

and Rochester,

new MPR members who listen to
the Current is up 25% this year com-
pared with 2008.

Underwriters, too, are attracted to
the multimedia platforms available at
NPR Music. Though editorial deci-
sions are kept strictly separate, the
music site “is one of the most success-
tul sponsorship forums on NPR,”
Grundmann says.

Prior to the roflout of Arbitron’s
PPM ratings service, public radio’s
ratings weren’t published alongside
those of commercial stations in reg-
ular market reports. In markets where the PPM
is used, those ratings are now published togeth-
er,a move that may increase nonconunercial sta-
tions’ visibility to clients, despite their sialler
ratings. (One exception is San Francisco’s
KQED, which pulled in an impressive 5.0 AQH
share of adults 25-54, according to Arbitron’s
February PPM report.)

In today’ fractured media universe, NPR is a
unifier: It’s a sought-after sales driver for up-and-
comers—as well as household names like Spring-
steen. “They have very wide appeal now between
their terrestrial stations and their online streaming,”
says Columbia Records marketingVI* Greg Linn,
who brought the “Exclusive First Listen” stream of
Springsteen’s “Working On a Dream” album to
NPR Music. “It was a combination of the demos
and the multim=dia opportunity. It touched a seg-
ment of the marketplace that’s very unportant to
us that may not necessarily have been reachable.
This isn’t public radio of a long time ago. This is
public radio that’s experimental” RsR

Ayala Ben-Yehida is Latin correspondent for Bill-
board. Additional reporting by Billboard indies corre-
spondent Cortney Harding.
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R&R BEYOND THE HEADLINES

‘We are seeing
an increase
in HD-2

stations

ing

their
programming
via translators
and we are
seeing the
translator
listening
showing up
in diaries.’

—Thom Mocarsky

Translating Radio In A New Way

By John Schoenberger

Theres a new trend emerging at radio. Broadcast
groups are repurposing translators as analog plat-
forms for HI-2 channels. The idea came to the
forefront recently with the April 7 launch of
Streetz 1029, which atred on an FM translator
that Steve Hegwood and Keenan Heards Ex-
treme Media Group acquired m Atlanta. While
that station had to be pulled off the air two davs
later. due to as-vet-undisclosed legal complica-
tons with Radio One, other companies have
begun implementing the concept.

Cumulus has brought alternative 99X back
on the air via a translator in Atlanta at Y7.9 FM
(using 99X.com’ programming), and Saga
Communications is rebroadeasting five HI13-2
channels: triple A WOXL-2/Asheville, N.C.;
oldies WLRW-2/Champaign, 11l.; CHR/ top 40
WYXL-2/Tthaca. N.Y.; CHR /top 40 WZID-
2/Manchester, NCH.: and classic rock WKNE-
2/Keane, NLH.

Some translators were Saga’s; the others were
purchased. Since most translators are low power,
rebroadeasting HD-2 channels would be most
beneticial at small- to midsize-market stations—
which are mostly what Saga owns,

“This 1s not a renegade play and Saga is not a
renegade company.” Saga executive VP Steve
Goldstein says. " This is all based on unique op-

portunitics we can take advantage of on several

levels [and] have another voice in the market,
have another revenue source and to promote HD
radio future.”

Goldstein savs the intent is to position these
rebroadeast channels juse like any other station
m the market and inform listeners that more
choices are available to them via HD.“The only
way HD radio can be successtul
is through compelling prod-
uct.” he adds.

WOXL-2 (98.1 the River)/
Asheville 15 one  example.
“Asheville is a perfect ity for
triple. A and we are secing
good results via calls, e-mails
and tlking to  people in
Asheville as they turn out for
the events we are sponsoring,”
says P Craig DeBole, whos
also P at rock sister WTMT
(1059 the Mountain). “We
cover the center city but not the whole area.
With an HD radio in everyone’s hands, we
could reach a targer segment of the audience
in the market, so we actively promote HDD
radio and its advantages all the time on the
air” He adds that since ¢he River signed on,
local retail outlets like Radio Shack and Best
Buy have seen an uptick in HD radio sales.

Goldstein anticipates advertising resules as
well. Everything clients hear about the stations
1s anecdotal at this poine, but by the nature of
the market, the sales base is local business any-
way. “Stations like the River are often not sold
via ‘the numbers” and if advertisers can teel our
presence in the market, then that allows us to
include the seation in the
many packages and opportu-
nities our sales staff can offer
to clients,” he says.

The next step is having
these new setups rated by
Arbitron. Senior VP of press
and investor relations Thom
Mocarsky says the Asheville
station has been on file and
tracked for listening since fall
2008, “Additonally, we are
seeing an increase in HD-2
stations rebroadeasting their
programming via translators and we are seeing the
translator listening showing up in diaries”

Arbitron considers the HID-2 channels legiti-
mate stations. However, it doesn’t vet report their
audience estimates in diary-based reports—only
via the PPM—so even if an HD-2/translator combo
met the minimum reporting standards. the estimates

wouldn't be published.

MONEY AND MORALS: THE

ASHLEYMADISON.COM CONUNDRUM

By Mike Stern

There is nothing subtle about the Web
site AshleyMadison.com. Visitors are
greeted with the slogan, “Life is short.
Have an affair.” Similar to portals like
Match.com and eHarmony.com, Ashley
Madison is a dating site designed to help
men and women meet. The difference is
this one caters to married people looking
to step out.

The site hit radio’s radar in early 2008
when founder/president Noel Biderman
decided to change his advertising strategy
by moving from late-night fringe TV adver-
tising to a more mainstream approach.
“Radio is a very effective tool for us,”
Biderman says. “It is easily 50%-70% of
our marketing mix.”

The decision has worked out well.
Biderman reports that in the site’s first six
years it grew to 1.5 million members.
Membership exploded after he changed his
advertising strategy, reaching 3.5 million in
slightly more than 16 months.

Biderman started using radio with what
he describes as “a massive million-dollar

buy” with Sirius XM Radio’s “Howard
Stern Show.” “At that time terrestrial radio
didn’t want anything to do with me,” he
says. But as economic pressures increased,
things changed. By the middie of 2008,
terrestrial radio started calling. Now, in
late April 2009, a Nielsen SpotScan report
for the last 45 days shows radio ads for
AshleyMadison.com running in 14 markets
ranging from New York, Los Angeles and
Chicago to Salt Lake City, St. Louis and
Las Vegas.

The ads aren’t for every station. Jim
Pastor, senior VP of the
ESPN Radio group of sta-
tions, turned down a buy at
sports WMVP/Chicago. “We
approached it the way we
would approach any adver-
tiser that is promoting some-
thing that isn’t consistent
with our brand standards,”
he says. “There are certain
advertiser categories we
choose not to associate
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with.” Asked if challenging economic
times ever lead to second thoughts,
Pastor emphatically replies, “Absolutely
not. It’s far more important that we
adhere to the standards we've developed
over the years than to concede to a short-
term revenue opportunity.”

On the other hand, both Emmis Radio
stations in Chicago, classic rock WLUP and
alternative WKQX, took the business.
Emmis senior VP of sales Terry Hardin says
the stations reviewed the ad before it ran,
noting, “We felt this is not something our
listeners would be offended
by.” He says the decision wasn’t
influenced by tough financial
times. “Business is business.
We try to take business that
targets the audience. | think
it's a bigger stretch to take
ads for products that don't fit
the audience.”

Some stations take the
relationship further. At CBS
Radio rock WYSP/Philadelphia,

www americanradiohistorv com

; ashleymadlsan.cam

morning host Danny Bonaduce is
endorsing the site. “AshleyMadison.com
is a genius concept,” he says in one spot.
In another he says, “| can’t helieve
somebody actually came to me and said,
‘Are you OK with this?’ | believe it’s a
relationship-saver.”

But Biderman says he’s used to compa-
nies declining to run the ads. “Every station
is going to get some complaints,” he says.
“Some stations are fine with that and ride it
out, others will pull us off.” Either way, he’s
covered. “We have it in our contract that if
we get pulled within the first two weeks we

Pl

get a full refund.” RR
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‘Now is the
time to look
at what you
bring to the
table, because
a seat at the
table is no
longer a
guarantee.’

—Dan Austin

MANAGEMENT / MARKETING / SALES

The good thing about a downturn is that it separates the winners

from the rest of the pack

Never Stop

Learning

Dan Austin

dbaustin@nycap.rr.com

uring times of crisis, such as the one the United States has
experienced in the past 18 months, the best ideas for the future
are born. Recessions can be a time for companies and indi-
viduals to take a hard look at what’s working and what isn't.
As history has shown, business cycles are sometimes easy to
forecast. During the recession of the early 80s, laid-oft work-

ers seized the opportunity to become entrepreneurs, which led to the longest
economic expansion in U.S. history. New technologies and new ideas were born.

So how does this apply to radio? It’s casy to get
caught up in day-to-day challenges: beat the budg-
et, beat last years numbers, cut costs and manage
the expectations of your company. its lenders and
vour customers. It’s a strenuous juggling act that
consunes our time, perhaps stifling the process of
looking forward and developing opportunities.
But what lessons can we learn from it?

Lesson No. 1: Never stop learning. Our indus-
try faces incredible competition for ad dollars and
listeners’ time. We need to evolve, grow and chal-

lenge ourselves every day. What did the railroad

companies think when the airlines began cutting
into their lucrative industry? Earlier, horse-and-
buggy companies faced similar challenges as auto-
mobiles gained in popularity. To survive we must
learn, adapt and transform or reinvent what we
do and how we do it—or face extincuon. We
have an advantage in that our industry is filled
with bright, talented and experienced veterans.
But if we dont challenge ourselves to learn and
adapt, we will not survive and thrive.

Lesson No. 2: Learn about other industries. The

best sellers and managers in radio today have a deep

understanding for businesses outside the nwedium.
Somie are experts in business categories they've
worked with for years. Some know about certain
tields through their own interests and pasaons.

Look within your own walls. When T met the
CEQO of Southwest Airlines vears ago, he said that
the key to the company’s success was simple: [t used
one rype of airplane with one set of parts in the same
location on every aircraft. Processes can be stream-
lined and parts are interchangeable. Southwest em-
ployees spend dme in different job functions each
year. truly walking in someone else’s shoes.

How often in radio do programming and sales
and promotions fail to understand what the other
departiment’s challenges are and what their day is
like? Instead of trying to make the business more
complicated, Southwest simplitied it for its em-
ployees and customers. How casy is it for simple
processes to get done at your station? How easy i
it tor a customer to do business with you? Are we
making it harder than it needs to be?

The good thing about a downturn is that it sep-
arates the winners from the rest of the pack. Medi-
ocre or poor perforinance is no longer acceptable.
and those individuals or companies must learn,
adapt or go the way of the old railroad compa-
nies that thought they were in the railroad busi-
ness and not the transportation business.

Lesson No. 3: Invest in yourself. Subscribe to a
new magazine. Read a book on an untamiliar topic.
Ask a customer if vou can shadow him ar her at
his or her business for a day. Learn a new skill to
make vourself more valuable at your job. Now is
the tme to look at what you bring to the table,
because a seat at the table is no longer a grarantee.

To learn and challenge yourself is to live life to
the fullest. Don’t put it off until next month, next
quarter or next year. Break out of the niold and
vou'll be better-equipped to ride out this storm and

bask in the sunshine of better times to come. RR

Dan Austin is market manager for Citadel Broad-
casting/ Syracuse.
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R&R NEWS / TALK / SPORTS

Web portals expand station’s reach

Beyond The
Station Web Site

Mike Stern

MStern@RadioandRecords.com

n the blog post “Why Chicago?” lifelong Chicagoan and regular
ESPN contributor Scoop Jackson lists several possible reasons for the
company choosing the Windy City as the location of its first sports
Web portal, ESPNChicago.com. Among them: “Because no other
place can handle the annual pain that comes along with loving the
Cubs” and “Because we got Mike Ditka, fool.”

to ESPN VP

of digital partnerships and sales development

The real reasons why, according

Mark Horine, are that several million unique vis-
itors to ESPN.com each month come from

Chicago-arca 1P addresses and the company has

been successful in monctizing the Web etforts of

its Chicago sports station, WMVP,

“The idea is to create a home where Chicago
sports fans can read exclusive content, watch
exclusive video, interact with each other and

more,” Horine says.

The new site launched April 14 with a host of

special - features: contributions  from  Chicago

sports media personalities and talent from across
ESPNS5 various platforms, a daily Chicago-centric
“Sportscenter” webcast, a video highlights hub,

audio section, social media applications and mo-

bile content capabilities. ™ We felt combining all of

these properties would create a more powerful
platform for advertisers and listeners,” Horine savs.
The site launched with five charter advertisers.
The goal is to move beyond other station sites
and tap into new revenue sources. “Local news-
papers have an identity in these markets but
theyre not bringing the same assets,” Horine says,

reterring to ESPN's 50,000-watt Chicago station,

‘We have an
on-air
component
the others
can't really
compete
with—not
‘N st radio
eb sites,
but all the
others who
are actively
?eneratmg
ocal ad
revenue.’

—Jim Pastor

multiple cable networks and robust mother site.
Those resources are being used to help pro-
mote the new venture. On launch dayv—also the
day of the Cubs’ home opener—the station wel-
comed ESPN Radio Network’s “Mike & Mike
n the Morning” to town for a live broadcast. The
two talked about the new site on their show and
the backdrop of their ESPN 2 cable TV sinul-
cast prominently featured the new site’s URL.

Back In Chicago
ESPN Radio Station Group senior VP Jim Pastor,
who oversees WMVP, says ESPNChicago.com fo-
cuses on analysis. opinion and updates, “but with
the ability to dig a lot deeper and offer informa-
tion you can’t provide via a radio station.”

Pastor doesn't think it’s necessary to integrate
every piece of Web content into the station’s pro-
gramming. “We'll stick with the things that have
been successful for us on the radio station and
use the new content selectively to enhance what
we're doing. Not everything has to have a spot
on the radio station.”

One thing the new site does change is the skills
the station will look for in new emplovees. *The

ideal candidace in the future is someone who not

only is a very skilled broadcaster bue has digital
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www.rollasign.com

°
.©

RESERVE YOUR MARKET
Call Skip (719) 579-6676 |

ganTalk
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Quick Hits

B CBS Radio rhythmic WBBM-FM (BS6)/Chicago
has solidified its midday and night openings: The
new midday talent is market vet Nikki, who previ-
ously handled the same shift across the street at
Clear Channel’'s WKSC (Kiss 103.5). Most recently,
she worked at Crawford urban WPWX (Power 92).
As far as nights go, Jerzy, who's been filling in, has
been invited to stick around permanently. He spent
the past few years producing afternoon duo Styles
& Roman and assorted other dues-paying duties.
M Charlamagne Tha God has been inked to
anchor “The Morning Beat” on Radio One urban
WPHI (100.3 the Beat)/Philadelphia, joining
existing cast members DJ Bent Roc, Sheik and
I1zzo. Charlamagne most recently co-hosted the
syndicated “Wendy Williams Experience” until
budget cuts eliminated his gig last November.
B After eight-plus years at CBS Radio hot AC
WTIC-FM/Hartford, the last two of which were
spent in the driver’s seat, PD/MD/afternoon co-host
Jeannine Jersey is leaving the station. Continue to
communicate with Jersey at 860-508-2613 or
jeanninejersey@gmail.com. In the meantime, OM
Steve Salhany takes over PD reins for WTIC and is
looking for a new APD/MD/afternoon co-host.
B PD Joel Salkowitz has been a busy guy at Mega
Media’s dance WNYZ (Pulse 87)/New York, as he
just hired two new full-timers. Niko, the former
night co-host at Clear Channel's crosstown CHR/top
40 WHTZ (2100), joins for afternoons, and market
vet Borasio comes aboard for middays. Borasio pre-
viously spent some time at Clear Channel’s rhythmic
AC WKTU (103.5 the Beat) New York and worked
for Salkowitz at the late Jammin’ 105 back in the
day. He returns to New York from a stint, oddly
enough, doing mornings at Guyann's country
KAFF/Flagstaff, Ariz. Upon his arrival, current mid-
day personality Showboat segues to weekends.
M Hey, that new afternoon stud on Entercom AC
WWDE (2WD)/Norfolk sounds eerily like Don London
.. what? It is Don London? Well, no wonder it sounds
like him. The longtime Entercom/Norfolk VP of opera-
tions has pulled his Koss Pro-4AAs out of the mothballs
because Ken Carson is moving into a full-time creative
services position with Entercom’s four Norfolk stations.
M Sacramento radio fave Davey D has resurfaced
in Fresno, where he’s now doing afternoons at
Buckley rhythmic KSEQ (Q97). He replaces DJ
Lace, who left last week.
M Dennis Huff has turned in his parking pass and
key card at CBS Radio alternative KXTE (X107.5
Xtreme Radio)/Las Vegas, where he had been pro-
gramming assistant and did part-time on-air. Access
him at 602-909-7468 or huffaudio@gmail.com.
B APD/MD/midday goddess Carolyn Stone has offi-
cially resigned from Cumulus alternative WRWK
(106.5 the Zone)/Toledo, having decided to become
a stay-at-home mom. PD Dan McClintock will handle
music duties along with Cumulus VP of programming
Val Garris, but McClintock now needs a full-time jock.
B Mike Haze exits afternoons at Saga active rocker
WLZX (Lazer 99.3)/Springfield, Mass., as he falls
victim to the Evil Budget Broadsword. Haze will be
replaced by a family member—Pat Kelly, midday
jock on classic rock sister WAQY (Rock 102), will
cross the hall to handle Lazer in afternoons.

STREET TALK.

jm7— By Kevin Carter and Keith Berman

Formats You'll Flip Over

B With a playlist that now sports B In what can best be described as a  100.5 and flipped the former rocker
Beyoncé’s “Single Ladies (Puta Ringon  “shocking” (yes, in quotes) develop- WXMM to CHR/top 40 as Hot
It),” Lady GaGa’s “Just Dance” featuring  ment, Max Media/Norfolk flushed 100.5. Market vet Paul McCoy, who

Colby O'Donis and “Poker Face” and
Pink’s “Sober” in powers, as well as the
new Green Day track “Know Your
Enemy,” Greater Media’s WNUW {Now
97.5)/Philadelphia has made a definitive
statement that it has completed its trans-

formation from AC to hot AC.

its 3-day-old, hilariously conceived
Chinese classic hits format Kung Pao

= HOT

does middays on AC sister WVBW

(92.9 the Wave), is the newly minted
PD/MID> of Hot 100.5,
under the purview of direc-
tor of programming and ops
John Shomby,
serve as OM.

who will

Is it ‘'Hot’ in here, or what?

Great Moments In Syndlcatlon05|ty

M Kevin & Bean, those lovable morning
scamps on CBS Radio alternative behemoth
KROQ/Los Angeles, are relaunching their
syndication empire by taking over mornings
on Ruviera alternative KEDJ (103.9 the
Edge)/Phoenix and Wilks alterna-twins
KRZQ/Reno, Nev., and KFRR/Fresno—all
ex-Adam Carolla outposts.

B Damn, that was fast: After recently being
replaced by “The Steve Harvey Morning
Show” on Clear Channel urban AC
WVAZ (V103)/Chicago after a 13-year run,
Tom Joyner is already back on in the market. Crawford urban
AC WSRB (Soul 106.3) has picked up Joyner, neatly filling the
void created by Carla Box's departure. Joyner promises that a
“more customized” version of his show will air in Chicago,
which he has referred to as “the mothership market” since it
was his first syndicated city.

B The Regular Guys just doubled their affiliate base. The guys

TIMELINE

Randy Hawke is tapped for PD duties at
lo WLLMMibwvaukes, B WSHEDOdando sheds its
el  popfalternative hot AC far-
mat in favor of oldies. B Rab Senn is
elevated to executive VP for the
Recording Academy.

Evergreen Media ups Jim
deCastro to executive VP
and appoints Larry Wert
WRICM and Creg Solk VP
manager at WLUP/Chicago. B Daniel
Glass takes the senior WP of promao-

tion

Glass

tion post at 2-month-old SBK Records. W Group W purchas-
es Robert Sillerman’s Metropolitan & Legacy Broadcasting,

creating the second-largest U.5. radio company.

Michael O'Shea named first PD of Golden West
Broadcasters, W Pat 5

af creative services at Jet R

Sicilians is promoted to VP
rcls. @ RKO Radio
forms the RKO Radio Network to deliver news and other

FEARS ALD

content to music-oriented radio.

=Compited by Michoe! 0. Vogel [mvogel@radioondrecords.com)
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Picture is self-explanatory.

(Larry  Wachs,
“Southside” Steve Rickman and Tim
Andrews), based at Cumulus
WNNX (Rock 100.5)/Atlanta,
mornings at rock sibling KDBN/Dallas as

Eric Von Haessler,
rocker

annex

the station drops its “Bone” positioner in
tavor of “quality rock.” Mornings have
been music-intensive since PD/morning

g

jock Gary Thompson left in January.

B Elvis Duran expands his morning
empire in a westward direction by pick-
ing up Clear Channel CHR/top 40
WDKF (Channel 9-4-5)/Dayton. Duran replaces yet another
syndicated offering: Dave & Jimmy, based at
WNCI/Columbus, Ohio.

nearby

B Longtime Clear Channel rhythmic WJMN (Jam'n
94.5)/Boston morning personality Ramiro Torres has gra-
ciously agreed to assume hosting duties on the rhythmic
CHR version of United Stations’ “Hollywood Hamilton’s
Weekend Top 3().” Hamilton will continue to host the main-
stream CHR edition of the show and remains executive pro-
ducer of the rhythmic version.

M Superadio’s “Party Playhouse” has been a bit busy of late,
picking up nights at Cromwell CHR /top 40 WPRT (102.5 the
Party)/Nashville and, in a first for a show that was designed
for weeknights, taking over afternoons at Mainline CHR /top
40 WDJX/Louisville.“Party Playhouse” airs on 43 stations and
1s hosted by KHKS/Dallas afternoon talent Jackson Blue.

Don't call me Shirley . . .
it's Stryker,

B Atter two-and-a-half years of staying up late and talking
about sex (which sounds like one of the most awesome gigs
ever), Stryker is leaving “Loveline” to bring his full talents to
bear on his other gig: afternoons on CBS Radio CHR /top
40 KLSX (971 Amp FM)/Los Angeles.“Loveline,” which is syn-
dicated by Westwood One, will begin using the Rotating
Wheel of Celebrity Co-Host Meat to fill the chair next to Dr.
Drew Pinsky while they look for a new co-host.
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Sheraton Philadelphia City Center Hotel « September 23-25, 2009
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WRFF/Philadelphia
ALTERNATIVE
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WVAZ/Detroit
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Keith Dakin
Pragram Director
WENX/Boston
ALTERNATIVE

\\, Chris Green

! Capitol
MIX SHOW

Joel Klaiman

. | Universal Republic
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Program Director
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!
|

Joel Raab
Radia Consultant
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COUNTRY

Dylan Sprague
Program Director
KALC/Denver

HOT AC

Derrick Brown

| Sr. Dir, Mix Show & Lifestyle Promotion

' VP, Promotion & Artist Development

Willie Mae Mciver

Tracy Austin
Program Director
WIOQ/Philadelphia
CHR/TOP 40

DJ Mister Cee
Mix Show Coordinator
WQHT/New York

MIX SHOW

Craig Davis
VP of Urban Promotion
Capitol
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Tyson Haller
Sr. Director, Promotion
ILG

ACTIVE ROCK

Chuck Knight
Program Director
WBEB/Philadeiphia
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Bo Money
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. Azim Rashid
Sr. VP of Promotion

! Atlantic Special Ops
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CHR/TOP 40

A . Mike DePippa

Dom Theodore
VP of CHR/Pop Programming

Cliff Blake

Director, Northeast Promotion
Columbia/Sony Music Nashville
COUNTRY

Leo Baldwin
Program Director
WRDW/Philadelphia
RHYTHMIC

™, Carl Craft
% Program Director
| WRAT/Monmouth-Ocean
/" ACTIVE ROCK

Natalie Connor
Vice President / Market Manager
WXTU & WRDW/Philadelphia
COUNTRY

Kerry Douglas
President/CEQ

Wortdwide Gospel
GOSPEL

VP of Alternative & Rock Promotion
/ Epic
" ALTERNATIVE

D.A. Johnson

| Exec. Dir., Gospel Division
Malaco

GOSPEL

Kevin Herring
VP of Promotion

Lyric Street/Carolwood
COUNTRY

Sujit Kundu Lee Leipsner
VP of Rhythm Crossover Sr. VP of Pop Promotion
Universal Motown Columbia

RHYTHMIC CHR/TOP 40

Patricia Morris Brian Nolan

VP of Adult Format:
Ca;itol ultrormats Mix Show & Rhythmic Promo.
AC/HAC Columbia

MIX SHOW

Tawanda Shamley
VP of Radio Promotion

Emtro Gospel

GOSPEL

Elroy Smith
(Operations Manager
Radio One/Philadelphia
URBAN/URBAN AC

. Ron Valeri
| Director of FM Programming
| WAAF/Boston

ACTIVE ROCK

Cheryl Valentine ;
VP Rock Promotion !
Reprise Records 1
ACTIVE ROCK

Sonya Blakey
Program Director
WGRB-AM/Chicago
GOSPEL

Mark Czarra
VP of Promotion
Universal
ALTERNATIVE

Wendy Goodman
| VP of Promotion, Adult Formats
| RCA
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. Kenny King
Y Program Director
| WRQX/Washington
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CeCe McGhee
APD/MD
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. Benny Pough
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VP of Crossover
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BIG SHOTS
Compiled by Christa Titus

CTitus@RadioandRecords.com

A

Not Kissing And Telling

Voice of America Music Mix Network host

Larry London got in some face time with |
popster Katy Perry when her Hello Katy tour |
stopped by the 9:30 Club in Washington. |

A

Tea'd Off

Thousands of people across the nation
revived the spirit of the Boston Tea Party
April 15 by protesting possible higher taxes
due to the economic stimulus package. CBS
Radio’s news/talk KDKA (1020)/Pittsburgh
showed its support by supplying listeners
with signs for a rally that was held at the
city’s Market Square.

|
¥ 4 Cruising On By |
Broken '
Bow/Holeshot

Records artist

Krista Marie

visited Entravision

KNTY (101.9 the
Wolf)/Sacramento

while promoting

her debut single,

“Jeep Jeep,” much

The Ties That Blind »

to PD Bob
Ever-present radio personality Ryan Seacrest McNeill’s
gladly shared the spotlight with country amusement.

singer Kellie Pickler when she sat in for a

few segments of “On Air With Ryan
Seacrest.” Her single “Best Days of Your
Life” moves 24-20 at Country this week.

<4 Good Morning Serenade
Rascal Flatts gave an exclusive in-studio
performance of its hit “Here Comes
Goodbye” for Citadel AC WPLJ (95.5)/New
York’s “Scott & Todd in the Morning”
show. From left: Rascal Flatts vocalist Gary
LeVox, co-host Scott Shannon, Rascal
Flatts bassist Jay DeMarcus, WPLJ
morning show news anchor Patty Steele
and co-host Todd Pettengill.

Paws For The » < Sounds Right

Camera “High School
Citadel AC WWLI Musical” star Ashley
(Lite Rock Tisdale took over
105)/Providence Radio Disney April

helped Pawtucket Red
Sox mascot Paws
celebrate his 10th
birthday at McCoy
Stadium, home of the
Boston Red Sox’s
International League
affiliate. Joining the
birthday bear are
WW.LI director of
marketing and
promotions Michelle
Maguire and OM
Tony Bristol. Photo
courtesy of Gary Trust
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14 to premiere her
new single, “It's
Alright, It's OK.”
From left: Radio
Disney director of
music Kelly
Edwards, Warner
Bros./Reprise VP of
pop promotion Ken
Lucek, Radio Disney
GM Michael Riley,
Tisdale and Radio
Disney VP of
marketing Phil
Guerini.
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RsR SPIN
SPOTLIGHT

‘Blame It' On
The Reign

v u

Jamie Foxx's “Blame
It” becomes the
fourth song in the 15-
year history of the
Nielsen BDS-based

- “Foxx ‘ Urban chart, and sec-
ond this decade, to

spend 10 ar more weeks at No. 1. Here is a look

at the format’s longest-leading chart-toppers.

Weeks at No. 1, Artist, Title, Year

11, TLC, “No Scrubs,” 1999

10, Jamie Foxx featuring T-Pain, “Blame It,” 2009

10, 50 Cent, “In Da Club,” 2003

10, Usher, “Nice & Slow,” 1998

9, Beyoncé, “Single Ladies (Put a Ring on It),” 2008

9, T-Pain featuring Yung Joc, “Buy U a Drank
(Shawty Snappin),” 2007

9, Mariah Carey, “We Belong Together,” 2005

9, Nelly featuring Kelly Rowland,
“Dilemma,” 2002

9, Ashanti, “Foolish,” 2002

9, Ja Rule featuring Ashanti, “Always on
Time,” 2001

9, Sisqd, “Thong Song,” 2000

9, Usher, “You Make Me Wanna . . . ,” 1997

‘Enemy’
Territory

The 8-1vault of “Know
Your Enemy,” Green
Day'’s first Alternative

y -

leader in four years,
breaks the act’s sec- Red Hat Chilt
gnd-place tie with U2 :-P:p:\eea "‘i&
for most No. 1s in the

chart’s history. Below is a rundown of the seven
acts that have amassed at least five front-runners

since the chart's September 1988 launch.

Total No. 1s, Artist (Year of Most Recent No. 1)
11, Red Hot Chili Peppers (2007)

9, Green Day (2009)

8, U2 (2004)

7, Foo Fighters (2008)

7, Linkin Park (2007)

6, R.E.M. (1994)

5, Nirvana (2002)

MAY 1, 2009

THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George \

Alternative Goes Green

Green Day makes the Alternative
chart’s biggest leap to No. 1
(excluding debuts at the summit)
in 15 years, as “Know Your
Enemy” (Reprise) rockets 8-1.
The track, which scores Most
Increased Plays (up 887) for a
second week, completes the
steepest vault to the top since

Nirvana's “All Apologies” hurtled 9-1 on the Jan. 14, 1994, chart.
While Green Day has sent eight prior titles to the top (see Spin Spotlight,

left), “Enemy” marks the trio’s fastest ascent. The group previously had

reached No. Tin as quickly as four weeks with “Minority” in 2000. “Enermy”

is the format’s first track to reach No. 1in two or fewer weeks since Linkin
Park’s “What I've Done” opened atop the April 13, 2007, tally.

The lead single from “21st Century Breakdown,” due May 15, con-
currently claims Most Increased Plays at Active Rock (22-5, up 585)
and Rock (18-8, up 99) and bows on Triple A at No. T1.

Hudson Returns To
Urban AC Summit

Following an eight-week reign with
“Spotlight” last fall, Jennifer Hudson
lands her second Urban AC leader, as “If
This Isn’t Love” (RMG) lifts 2-1. Hudson
is one of six female artists to earn at
least two consecutive No. 1s dating to
the chart’s 1993 launch, joining Anita
Baker, Toni Braxton, Heather Headley,
Whitney Houston and Alicia Keys.

Mraz Flexes
Multiformat Muscle

Almost 14 months after it first
appeared on the Triple A chart, Jason
Mraz's “I'm Yours” (RRP) continues its
multiformat attack. The song leaps to a
new peak on Smooth Jazz, rising 26-18
with Airpower. The ubiquitous hit has
topped Triple A (in June), Hot AC
(beginning in October), CHR/Top 40
(December) and AC, where it reigns for
a 13th week this issue. It is the only
song to have led all four formats.

DMB Laughs
All The Way
To No. 1

Dave Matthews Band notches its
cighth Triple A chart-topper, as
“Funny the Way It Is” (RMG)
charges 7-1 in its second week
with Most Increased Plays (up
230). The quartet snaps 4 second-
place tie with Coldplay, Counting
Crouws, Sheryl Crow and R.E.M.
for most format No. 1s; U2 leads
with 10 front-runners.

The coronation of “Funny”
equals DMB?s fastest climb to No.
1, first achieved when 1 Did 1t”
roared 9-1 in 2001 The song’s six-
position climb to the top marks
the largest jump since U2%
“Vertigo” flew 8-1 on the Nov. 8,
2004, survey. DMB last led with
“Where Are You Going™ in 2002.

;
/

‘Diamonds’ Shine
For Thomas

“Her Diamonds” (Adantic) storis Hot AC at
No. 27 with Most Increased Plays (up 474) and
Most Added (44 stations), marking Rob Thomas’
first chart entry in more than two years. The
bow matches Nickelback’s “It Today Was Your
Last Day” (RRP) for the format’s best this year.
It’s the highest by a male artist since John Mayer
launched at the same spot with “Waiting On the
World to Change™ 1n June 2006.

Each of Thomas’six prior charted titles
reached the top five, with Santana’s “Smooth,”
which he wrote and sang, spending a format-
record 25 weeks at No. 1 in 1999-2000. The
Matchbox Twenty frontian also reigned for 10
weeks with “Lonely No More™ in 2005.

Thomas’ second solo set, “Cradlesong,” strcets
June 30.

Montgomery Gentry
Extends Streak

Montgomery Gentry claims the longest run of
Country top 10s by a duo in 13 years, as “One in
Every Crowd” (Columbia) rises 11-8 to become the
pair’s ninth consecutive top 10. The act’s streak
began with the No. 3-peaking “Gone” in 2005.
The stretch is the longest by a twosome since
Brooks & Dunn sent their first 17 chart entries
(excluding unpromoted album cuts) into the top 10
from 1991 to 1996.

Among duos this decade, Montgomery Gentry's
streak passes the eight straight top 10s Brooks &
Dunn collected from 2003 to 2006. Sugarland
owns the third-longest
top 10 streak since
2000, with seven in a
row from December
2006 through its cur-
rent track, “It Happens”
(Mercury) (6-5).

“Crowd” marks
Montgomery Gentry's
15th career top 10 dat-
ing to its first, “Lonely
and Gone,” in 1999,
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R&R CHR/TOP 40 SPECIAL

Mass—appzal music, exciting new artists and a
positive PPM outlook enhance the format’s strength

Hittin

The

ight

Notes

Kevin Carter

KCarter@RadioandRecords.com

On its surface, CHR /top 40 has always looked like a fairly
uncomplicated format: Play the hits, and they will come. Easy,

right? But that oversimplifies the format’s basic underlying struc-

ture because succeeding with this genre isn’t as easy as it sounds.

There are many competing factors constantly at play: market

conditions, music supply and ever-changing audience tastes.

The fact that times aren’t so great these days,
financially speaking, may have actually helped
propel top 40 to its highest peaks of acceptance
m quite some tme. The uplifting nature of pop
hits—especially when they are strung togethier by
talented programmers—makces people teel better
and provides a temporary escape. Isn't that what
great radio is supposed to do?

This special 1ssue will serve as a kind of mideerm
report card tor the tormat, delving into its current
direcnion, musical trends and overall state of healtl.
This feature is a round table of radio and record-
label exces and consultants who have valid and
valuable insights to share since they work on the
formars front lines every day. Each weighs in on
several pressing topics, most notably, top 40 lite in
a new PPM world, which has changed the game
considerably.

The panel of mdustry experts includes Dom
Theodore, CBS Radios recently named VP of
CHR pop programming. His tide alone reveals

how comunitted his company is to the growth of

top 40, having recently liunched new pop stations
m radio’s two largest markets: WXRK (92.3 Now
FM)/New York and KLSX (97.1
Radio)/Los Angeles. Top 40 launches in other mar-

Anip

kets are rumored to be on the CBS drawing board.
On the West Coast, Julie Pilag, longtime APD/MD
of  Clear Channels
KIIS-FM/Los Angcles
(radios No. 1 cash cow
last year, according to

BlIAm) and PD of
alternanve sister KYSR
(98-7), speaks about

the blurring of tormat-
1c boundarics and her
stations’ use of social
networking to form a

decper  connection
with their audiences.
Zapoleon Media
Strategies  president Flo Rida

Guy  Zapoleon, the
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All

The current
reservoir of
hit music is
probably
more mass
appeal in
nature than
it has been
at any time
in recent
history.

www americanradiohistorv com

4 Spears

godfather of the frighteningly accurate 10-year

cycle theory of hit music, presents a fascinating look
into where the format currendy stands in the cvcle,

Programmer Dave Shakes, who operates his
consultancy Shakes Radio and has a seat at the
ownership table as an equity partmer in North-
ern California-based Results Radio, explaing the
new meaning of the word “now” when it comes
to programming and why top 40 has to keep on
top of breaking pop culture news.

On the label side, Capitol Music Group execu-
tive VP Greg Thompson offers his observations of
both sides of the business. His thoughtful and con-
sidercd approach to his job includes thoroughly
educating his promo statf about the intricacics that
their radio partners now face in a PPM world.
Edison Rescarch VP of music and programming
Sean Ross shares his views on the overall health of
top 40 and advances his theory that Lady GaGa
could be the next Madonna. Rounding out this spe-
cal is Gary Trust—R&R chart manager for top 40,
AC and hot AC—who contributes his own per-
spective of the climate of todav’s brand ot top 40.

Everyone who participated agreed chat the
current reservorr of hit music, which compris-
¢s a balanced slate of veteran performers (wel-
come back, Britney Spears) and an exciting
crop of newcomers (paging Ladv GaGa) s
probably more mass uppeal in nature than 1t has
been at any time in recent history. Even hip-
hop is sounding more melodic than cver
betore (sce Flo Rida). Add to that the emer-
gence of the young Disney and Disney-csque
acts like Miley Cyrus, Jonas Brothers. Demi
Lovato and Taylor Swift, and the pop music cof-
fers are full to capacity. These key factors, com-
bined with the format’s knack for

‘=

reflecting the cpitome of pop
culture, allow top 40 to do

what it does best. That abiliey

ensures that the format will

continue  to  survive  and
thrive, no matter what's hap-
pening in the outside

world. RsR

Lady GaGa
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R&R CHR/TOP 40 SPECIAL

Julie Pilat

‘I don't think it's a secret that the format has
swung back to more of a dance sound.

Longtime Clear Channel K1IS-FM/Los Angeles APD/MD Julie Pilat recently land-
ed the promotion/second job of alternative KYSR (98-7) PD right across the hall.

The step up the ladder was carned partly due to her background at rhythmic

KUBE/Seattle, combined with her wide-ranging musical tastes and pop cultural

expertise. She believes that a great CHR /top 40 brand is all about following the lat-

est fads.“Music styles may fluctuate regionally or market to market, but you always

need to keep a close eye on trends and pop culture”

Pilat notes that people are increasingly becom-
ing more distracted and their attention needs to be
caught from multple angles.”If your station is con-
necting with the audience effectively, not only do
you play the song, you post the video on your sta-
tion’s Facebook page. your jocks Tawiteer about it,
text info on concerts and get the information to
the audience in the way rhey wane it she savs. At
the same time, exposure on other media outlets is
helping KIIS conneet music with its audience more
quickly, Pilat adds. "We'll take alt the help we can
get branding music we're passionate about. When
a band is on "90210, I'll brag about it on the air.
When MLA was in the "Pincapple Express’ com-

mercials it helped her familiarity hit home at a
lightning speed. Whether it's via Facebook, text
messages, TV, movies or magazine features, it
important that the pop culture brand connects with
the top 40 playlist so we stay relevane”

The chameleon-like nature of top 40 makes it
continually morph into different musical styles,
always seeking the latest trend. ™ don't think it's
a seeret that the format has swung back to more
of a dance sound.” Pilat says. “Five vears ago
everything was hip-hop. Three years ago in 1.A.
everything was Latin”

Another interesting characteristic of today’s
younger radio listeners that Pilat and her peers

Dom Theodore

“The CHR format has the wind to our backs

right now.’

Dom Theodore, who joined CBS Radio in late 2008 asVP
of CHR/pop programming after many years with Clear
Channel, certainly hit the ground running. In addition to
taking on OM duties for the CBS cluster in Detroit, where
he’s based, Theodore’s newly created VP of CHR title got
a workout almost from the get-go when the company
boldly flipped rock WXRK/New York to CHR /top 40 as
923 Now FM, directly taking aim at top-rated Clear
Channel market mainstay WHTZ (Z100).

Theodore took a break from his grueling
schedule, which has him commuting weekly
between Detroit and New York, to share his
observations on the state of the format that has
meant so much to him since he was a child. The
first area he touched upon was the ample sup-
ply of strong music now powering top 40,
which comprises what he believes is a healthy
and balanced mix of exciting newcomers and
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popular veterans.

“I believe Lady GaGa, Kid Cudi and other
rhythmic-pop artists, along with mainstays like
Flo Rida, Black Eyed Peas. Kelly Clarkson,
Britney Spears and Kanye West have re-ener-
gized the format at a dme when people are
using top 40 for escapism.” Theodore says. “In
a bad cconomy. with negative news so preva-
tent, | believe people are really embracing teel-
good music more than ever. The most success-
tul stations have always provided that escape, so
1ts no wonder that we're seeing a successtul top
40 cycle at a time when people’s everyday lives
are so challenged.”

Theodore also notes the mass-appeal nature of
today’s top 40, including the hip-hop-favored
songs that sound more melodic and compatible
than any time in recent memory. “Actually, the
hip-hop titles that are working at top 40 right
now are probably too pop for most urban sta-
tions,” he says. “This is not an edgy hip-hop
cycle: its more what | would describe as “pop-
hop® that's more CHR in nature than it is

www.americanradiohistorv.com

have noticed more and more that they don't cat-
cgorize the music they hear into neat lietle for-
mat boxes the way programmers have tradition-
ally done. Those mental musical walls that made
radio stafhs teel secure are now crumbling. " More
and more P seeing the iPod generation cross
format lines and fuse things together,” she says.
“It’s tough to put an artist like 3OH!3 in a box-
are they a punk band. techno or hip-hop?”

And ity that blurring of tormatic boundaries,
combined with today’s culture of instant comniu-
nication, that Pilat believes helps break songs of
varying musical styles
more quickly at top
40, "Ten  years ago,
before technology
really took things to
the next level, records
used to slowly  cross
format lines.” she says,
but now, more often
than not, all the sta-
tions play a song when
it drops. ™1 just looked
at the top tive songs on
the urban chart and
the top five on the
rhythm chart, and four
of them are in power
rotation at KHS-FM.
There's not much de-
lay these days.™

urban—and thats a big advantage for CHR
because pop-hop doesn’t sound as extreme when
played next to straight-up-the-middle pop rec-
ords .. .1t not very polarizing”

That well-timed top 40 mass-appeal essence
1s what Theodore believes is absolutely the key
to the format’s current wave of acceptance and
its resulting ratings success. "It's actually a per-
fect storm right now because we are at the peak
of the l0-year pop cycle that [Zapoleon Media
Strategies president] Guy Zapoleon has so accu-
rately outlined |see protile, page 22|, right at the
same time that people are also secking some-
thing more tun,” he says.”The CHR format has
the wind to our backs right now.” ReR
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Dave Shakes

‘Great top 40 reflects what's happening right
now. But “now” is increasingly “this minute.”

occurred? Or did they wait until the next day’s
morning show? Who had listener comments on
the air and provided message boards for com
ment online, in the moment?™ he asks. “If your
station 1sn’t the source for stories that concern
4 its core arasts and core listener interests, then it
won't succeed in maximizing the tune-ins that
drive PPM performance.”
. . . To ensure its long-term success, top 40 should
Dave Shakes, who has operated his consultancy Shakes Radio since 2002, got
his radio feet wet as an intern at RKO's legendary CHR /top 40 KFRC/San

Francisco. His extensive résumé includes involvement in numerous influential

become a rallving point for its audience, Shakes
says. “Not long ago, at an R&R Convention,
CBS Radio’s Dan Mason told us to “get on a

. . . . bandwagon.” Every day there’s a bandwagon for
trend-setting top 40s, such as being the start-up architect/consultant for WNOU

(RadioNOW)/Indianapolis and Spanish CHRR KSSE (Super Estrella)/Los
Angeles. Prior to consulting, Shakes programmed KMEL/San Francisco, W BBM-
FM (B96)/Chicago and WTIC-FM/Harttord. In addition to operating Shakes
Radio, he stays busy as an cquity partner in Northern California-based Results

the local top 40 station to identity and jump on.
Young adults want to rally, they want to be part
of a bandwagon that’s bigger than themselves.
Don™ just reflect the listeners’ tastes—command
their listenership by [hitching] your station [io]

oy

the right bandwagon.”

Radio, which owns 12 stations in Chico, Redding, Sacramento and Yuba City.

Shakes’ varied experiences make him un
iquely quabified to share his astute observations
of the top 40 format in its present state, espe-
cially under the new immediacy afforded by
the PPM. “Great top 40, as always. reflects
what’s happening right now,” he says. “But
now’ 1s no longer defined as ‘this week. It is
imcreasingly ‘this minute” PPM micasures us in
this minute, but more importantly, how the lis-
tener/customer’s attention is attuned to this
minute.” He says chat the once-a-week music
meeting increasingly means that the station is
out of date six davs of the week. [ see an ever-
increasing need for live staft to present up-to-
the-minute, original content as well as repore-
mg on and reflecting up-to-the-minute pop
culture developments.”

Accurately reflecting todav’s pop culture ref-
erences extends to the music. which comprises
an ever-shitting roster ot arusts. Shakes is a firm

believer thar anything that’s popular and of the
moment, like “America tdol™ or the YouTube
phenomenon of the week, must be addressed
munediately.

“They may or may not be ‘artists,” but the
top 40 PD should present “right now” phenont-
enons like *Idol” [contestant] Adam Lambert. or
that homely gal Susan Boyle and her amazing
performance on *Britain’s Got Talent’ that got
over | million views in 24 hours,” he savs.
“Here this minute, gone the next second. The
pace of pop culture is very exciting and it is
taster than ever."Those instant artists should he
carefully oftset with other popular acts, creat-
mg a balance.

Shakes believes that a successtul, responsive top
40 station must also tell a story in between the
music. That tale can even be of a serious nature,
if need be. " How many top 40 stations broke the
story about Chris Brown and Rihanna as it

An Increasingly Eclectic Music Menu s, c.., 7.

There's a veritable smorgasbord of variety
at CHR/top 40 these days, as the format
borrows from genres as diverse as pop,
rock, country, alternative, triple A, Latin
and the ‘80s to generate today’s most
popular chart hits. Here are some of the
latest musical trends shaping the format.
With the late-March ascension of Flo
Rida’s “Right Round” to No. 1, he joins
the company of Nelly (four No. 1s),
Eminem, Ja Rule, Kanye West and T.I.
(two each) as rappers who have posted
multiple No. 1s at the format. Flo Rida’s
smash also continues the format’s trend
of loving the '80s: “Right Round,” which
reinvents Dead or Alive’s 1985 dance
favorite, “You Spin Me ‘Round (Like a
Record),” is the third top 40 No. Vin the
last three years to reinvent an ‘80s pop

20

hit. Gym Class Heroes’ “Cupid’s
Chokehald,” which was No. 1 for five
weeks in spring 2007, incorporated the
chorus of Supertramp’s 1980 classic
“Breakfast in America,” while Rihanna
turned Soft Cell’s 1982 smash “Tainted
Love” into “SOS,” which reigned for a
week in May 2006. (The last pure remake
of an '80s song to capture the crown was
D.H.T.'s update of Roxette’s “Listen to
Your Heart,” which reigned in September
2005; the original topped R&R’s CHR
chart in 1989.)

Also returning from the ‘80s is Wham's

“Careless Whisper.” The amped-up cover by
Seether is New & Active, while ranking in the
top 10 at Alternative, Active Rock and Rock.
Meanwhile, newcomer Kristinia DeBarge (the
daughter of writer/producer/singer James

24/7 NEWS ONLINE @ www.RadiocandRecords.com

DeBarge) revived the chorus of Steam’s ‘60s
smash, “Na Na Hey Hey Kiss Him Goodbye,”
for her debut single, “Goodbye.”

Taylor Swift recently notched the first
country crossover No. 1 at top 40 in the
Nielsen BDS-based pop chart’s 16-year
history with “Love Story.” The last song
to reign at pop and country was Kenny
Rogers’ “Lady,” which led the CHR and
Country charts in late 1980 (which, inci-
dentally, was nine years before Swift was
born). Swift’s new pop/country single,
“You Belong With Me,” would seem a nat-
ural at top 40 with its youth-oriented
lyrics, anthemic hook and glossy produc-
tion. Her recent top five country hit,
“White Horse,” additionally received unso-
licited pop airplay, as has Carrie
Underwood’s cover of Métley Criie's

www americanradiohistorv. com

“Home Sweet Home."

Alternative cornerstone act the
Offspring is crossing oven its first top 40
chart hit in 10 years with “Kristy, Are You
Doing OK?” The band last appeared on
the pop charts in 1999 with “Why Don't
You Get a Job?”

More than a year after debuting on
triple A, Matt Nathanson's “Come On Get
Higher” ranks at No. 24 on the CHR/Top
40 chart this issue. And Latin music star
Pitbull is enjoying his maiden pop chart
appearance with “l Know You Want Me
(Calte Ocho).” The Miami-born rapper
bubbled under the tally last year with
“Krazy” and “The Anthem.” RsR

Gary Trust is R&R chart manager for
CHR/tap 40, AC and hat AC.
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Guy Zapoleon

‘We're at the end of top 40's rebirth phase.

Zapoleon Media Strategies president Guy Zapoleon has long
been a proponent of the theory that CHR /top 40’ musi-
cal spectrum shifts through clearly discernable cycles—
birth/rebirth, extremes and doldrums—roughly every 10
years. He believes that the smarter programmers pay close
attention to these cycles and compensate accordingly so as
not to burn out the available music supply.

Since introducing this cycle concept in 1991, his
observations have eerily been on the money. His
latest observations on top 40% current place in its
orbit was triggered by a recent e-mail conversation
that included Edison Research VP of music and
programming Scan Ross and WBLI/Nassau-Suf-
tolk PD Jeremy Rice.

“Music feels very 1989 right now.” Rice said.
“There was tons of pop/rhythmic music from
Bobby Brown, Paula Abdul, Milli Vanilli, Janet
Jackson, Tone Loc, Young MC and Madonna.
Today, 20 years later, we have Flo Rida, Pink, Lady
GaGa, Beyoncé, Kanye West, T1. and Brimey
[Spears|—its the same feeling.”

“Jeremy's right,” Zapoleon said. *Brian Thom-
as.VP ot CBS oldies programming, believes the 20-
vear versions of the music cycle are even more
ntensely close, and 1 think hes right”

Today’s top 40 is extremely mass appeal. In
addition to the emergence of pop/dance prod-
uct from the lkes of Lady GaGa and Spears, even
hip-hop sounds more melodic. When the emer-
gence of young Disney-esque acts are added to
the cquation, where does that put the big hand
of top 40 on the current cycle clock?

“We're at the end of top 405 rebirth phase, pre-
extremes, when all key music styles that make up

‘Cycles’ History Lesson

“Great programmers can always minimize the
usual effects of the music cycle for their format
by maintaining a balance of all the key music
styles: pop, R&B and rock,” Zapoleon Media
Strategies president Guy Zapoleon says. “Record
companies must continue to produce a variety of
great styles of music because consumers still
want rock, pop and R&B in all variations. But
even if radio overreacts to the extremes—which
would be a big mistake—there’s an entire gen-
eration of young adults who have grown up
without radio who will still embrace this musi-
cal variety for their iPod, cell phones and on
their favorite Internet site or radio station.
Radio can't let that happen, because these
people are the future of music and the audi-
ence radio needs to survive in 10 years.”

the musical spectrum—rock. pop and R&B—
become super-pop.” Zapoleon says. “Justin [Tim-
berlake] and Britney are king and queen again just
like they were 10 years ago. Rhythmic top 40
sounds more pop with Britney, Justin, Rihanna
and rhythmic/pop artists like Flo Rida dominat-
ing the charts. Even the rock-based music that’s
successtul at top 40, like the Fray. All-American
Rejects and Coldplay, is more pop-sounding.”
At the same time. Zapoleon notices that top 40
has distanced itselt from hot AC by playing fewer
titles trom the pop/rock and pop/alternative cat-
egories, which is also part of the cycle. “Over the
past few years, 1t’s been more about pure pop and
teen pop with Miley [Cyrus| and Jonas Brothers,
but that has begun to
Miley
IS trying  to  mature

change—even

with her great new
ballad ["The Climb”).
The beginning of the
end of rebirth is fol-
lowed by the backlash
from the cutting-edge
crowd who gets sick of
mass-appeal radio be-
cause it loses its variety
with everything being
so pop, and they move
on to rock or urban
stations.”

Zapoleon says CI3S
Radio’s recent launch
of top 40 outlets in
New York and Los
Angeles is a byproduct
of the latest phrase of

Greg Thompson

‘PPM seems to be giving top 40 an incredible
shot in the arm, which ultimately is a great

thing for artists and new music.’

Capitol Music Group executive VP of promotion Greg Thompson has a unique
vantage point from which to observe the ever-changing industry. His career
began in 1985 at Chrysalis Records and subsequently included stints at such
labels as SBK, EMI and Island Def Jam, along with an 11-year run at Elektra
Entertainment. More important, Thompson is among the growing ranks of label
execs who are taking a proactive role in teaching their staffs how today’s radio
and record industries can best work together, particularly in relation to the

workings of the PPM and how it affects what programmers do.

22 24/7 NEWS ONLINE @ www.RadicandRecords.com

www.americanradiohistorv.com

the cycle. " We're beginning to see what we saw

in the late "70s and "80s: the launch of a second
top 40 in some markets, with the new one lean-
ing in this extremes version of mainstream top
40; in this case, more rhythmic-leaning. In the
next two years you will see the burnout of super-
pop and more R&B and rhythm songs dominat-
ing the charts because of two top 405 in some
markets.”

As the cycle continues, Zapoleon predicts an
inevitable chain of events will follow. There will
be fewer rock-based hits, because top 40 radio
will be more focused on rhythm and pop, which
will result in less musical variety for mainstream
top 0. This will send listeners to alternative and
hot AC to hear such music. Record labels will
then create a selt-fultilling prophecy by produc-
ing less rock-based product for top 40 in favor of
more rhythmic pop and hip-hop, leaving top 40
no choice but to play only those styles.* By being
more rhythmic, top 40 forces the cutting-edge
crowd to crave more extreme and intense R&B
and hip-hop and they turn to urban and rhyth-
mic top 40, which will have no real pop flavor.”
he says. " With history repeating with the 10-year
pop cycle once again, radio and record labels must
remember that we all can learn a lesson from the

RR

effects of the extremes.”

“We actually held a conterence call where we
had some outside guests come in and give us
some perspective on PPM,” he says."PPM seems
to be giving top 40 an incredible shot in the arm,
which ultimately is a great thing for artists and
new music.”

Thompson says its been a long tme since
markets like New York and Los Angeles housed
multiple top 40 stations. “[t shows that a youth-
based format s vibrant and healthy,
which also reaftirms that there’s a
generation of people coming up
who are in fact using radio and are
passionate about it.”

For Thompson, the time it
takes to educate his staff about
how their radio counterparts do
their jobs is part of doing business
wisely. He's even gone as far as
giving his staff radio tests. "I
asked them to define ‘cume’ and

Continued on page 24
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Greg Thompson

Continued from page 22

‘average quarter-hour’ and explain what “TSL’ mieans
and which formats are concerned with it,.” he says. “If
I'm going to send somebody with my company’s busi-
ness cards into a radio station to try to convince a pro-
grammer why this artist or this song is important to
their success, then my staff needs to fully understand
the barometers that a program director’s success is
judged by.”

He continues, “I want to understand how PPM is
changing a programmer life. I think if you understand
that, you have a real chance to come in and talk to them

on an intelligent fevel about why some things might be

more valuable than others.”

New revelations from the PPM about how listeners
use radio are changing how Thompson’s label schedules
artist promo tours. According to a new study of PPM
data from 10 major markets conducted by the firm Re-
scarch Director, radio’s most listened-to hours aren’t in
morning drive as long believed: They're the Monday-
Friday, 3 pm.-4 pm.and 4 p.m.-5 p.m. hours.“All these
years of torturing my artist to get out of bed at 5 a.m.
so they could sing a song at 7—that philosophy might
not always be necessary and that might not always be the
biggest look.”

Thompson and some of his peers in the music indus-
try are also breaking the self-imposed practice of pro-
moting only one current song per artist.“ We’ve scen that
the public doesn’t mind hearing more than one song in
rotation from a hot artist,” he says.“The kids don’t mind

hearing a couple of Katy Perry or Lady GaGa or
Rihanna songs.”

The PPM—and on a broader level, the Internet—has
shattered a lot of pre-existing rules. “We used to believe
that we could dictate to consumers; the painful reality that
the record industry continues to go through is to learn
that we don’t get to tell them. They tell us,” Thompson
says. “We need to react to consumers” demands, opinions
and feelings and be hyper-sensitive to following the trends
rather than trying to create them.”

Thompson remains optimistic about radio’s future, I
want radio to succeed, and | want them to have listeners
who are excited about the music that comes out of their
radio because that gives me a chance to grow my artist
base. We're all going through tough tines but promotion
and programming need to find a way to be great part-
ners and together help each other succeed.” ReR

Sean Ross

‘Other formats are now taking their cue from

top 40 instead of vice versa.’

Edison Research VP of music and programming Sean Ross is one of the

most perceptive observers of the radio industry, thanks to his well-round-

ed carecr, The former editor in chief of Airplay Monitor has also been radio
editor of Billboard, oldies editor and associate R&B editor at R&R and a
co-author of the M Street Journal. In addition, he was PD of pioneering
R&B oldies WGCI-AM/Chicago and an A&R manager for hip-hop label

Profile Records.

“Top 40 1s still very much a song-driven for-
mat,” Ross says.“We have a great contingent of
artists who consistently make hits, and when
35-year-old moms hear enough of them in suc-
cession, they decide the format isn’t bad. And
we are also lucky enough to have artists like
Britney [Spears], Beyoncé and Pink who get
COnsumer press coverage.

“But I don’t know that we have yet reached
the 1984 phenomenon where a non-top 40 Hs-
tener says, ‘I read about this artist and I've
turned on the radio to check them out] ” Ross
continues. “If any artist is a one-woman cuime-
builder, it’s Taylor Swift. But the cume is for
country, which doesn’t mean that they always
appreciate her or that top 40 might not ulti-
mately end up owning her as an artist.”

Ross says one reason that top 40 remains a song-
driven format is because artists’ careers don’t dis-
play the same symmetry that they did a few cycles
ago. In the mid-"80s, top 40 fixtures like Bruce
Springsteen, Madonna, Prince, Lionel Richie and
Michael Jackson had four- or five-year stretches
where radio supported every single, even if not all
of those songs still endure today. Now, an artist can
have two songs spinning at once, not including
guest appearances, or a singer like Pink or Kelly
Clarkson can leave for a few years and pick up

where they left oft with the right song,

“It does say something about the strength of
the format that while Kelly may have been one
of the artists who kicked off the top 40 resur-
gence, there was enough other strong product
out there that her absence didn’ hurt the for-
mat,” he says.“That said, I'm very excited about
Lady GaGa, who very much feels like Ma-
donna for this generation, except that Ma-
donna was only at ‘Borderline’ at this point in
her career. Madonna’s whole persona was still
a year away from kicking in, while GaGa's
character is already developed. If she can fol-
low up with another successful project, she will
be around for another decade.”

Regarding his general observations on the cur-
rent state of top 40 music, Ross says that the over-
all texture is more mass appeal than it has been in
a while."“The surprise isn't that today’s music works
for a 30-year-old woman,” he says. “The surprise
is that the mwusic also works just fine for today’s 16-
year-old and their very mainstream tastes. If there’s
music that they consider hipper, its not what’s on
hip-hop or alternative radio; its the indie rock that
isn’t on the radio in most places. And since those
fans are probably not listening to terrestrial radio,
it looks like top 40 is all alone in the end zone”

Considering his years of experience working
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with various music trends, how would Ross
describe today’s brand of top 407 “The difference
is that there is a brand "top 40V again.” he says.*Other
formats are now taking their cue from top 40
instead of vice versa, as evidenced by the handful
of hip-hop stations that are starting to play Lady
GaGa now.” Five urban stations gave Lady GaGa
double-digit spins during the week of April 13,
including  WCKX/Columbus, Ohio  (74);
WJHM/Orlando (69);
and  KOPW/Omaha
(58),according to Niel-
sen BDS.

Ross also notes that
the ever-shifting ratio
of  rock-to-rhythmic
music that makes up
top 40 at any moment
m time, while stll a
moving target, is one
that has stabilized a
bit. “The largest piece
of top 40 music is still
rhythmic. Whats dif-
ferent is that the hand-
ful of nonrhythmic
hits  are  more in-
disputable than they
were a few years ago,
with some help from
‘American  ldol” and
‘Grey’s Anatomy, and
the harder edges of the
rap  crossovers have
indeed been smoothed out, with more rhythmic
pop—DBritney, Black Eyed Peas, Lady GaGa—in
the middle”

Ross concludes by saying that he’s not sure
that most programmers understand just how
much the tastes of the average 17-year-old have
changed. “If anything, it’s like that early-"70s
period when Cat Stevens, James Taylor and Joni
Mitchell somehow took hold with 17-year-
olds,” he says. “The only thing that keeps us
from having more Fray and Jason Mraz hits is
that they have to go through the pipeline from
TV to 1Tunes and then very slowly through to
top 40 radio.” RsR
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PPM ratings favor high-cume formats like top 40. But programmers
must keep things timely 24/7

Bring Your ‘A’ Game

By Kevin Carter

CHR /top 40 has always been a cume-driven format, and that is
helping it seamlessly transition to Arbitron’s PPM ratings service.

Like other high-cume formats with broad appeal, top 40 has gen-

erally performed better in the initial crossover from the diary to

clectronic audience measurement than formats that rely on a small

core audience that listens for long periods of tinie. @ Many pro-

grammers working in the 15 markets that have converted to the

meter have remarked that everything they do now is filtered

through the prism of PPM in order to maximize ratings perform-

ance. For them and their counterparts in the 18 additional mar-

kets set to ditch the diary this year, its more critical than ever to

be squarely on their game 24/7—no more room for coasting.

“What you'll see with PIPM is real minute-to-
minute listening instead of top-ot-mind listen-
mg that records what listeners think they listen
to during their daily rituals,” Zapoleon Media
Strategies president Guy Zapoleon says. ™ We
should see [the ratings impact of] new station
launches much more quickly with the proper
marketing. If there’s a hot new musical trend and
a station that superserves that sound, you will
now be able to see it develop so much faster with
the PPM methodology.”

Indeed, it’s the instant, more granular results
provided by the PPM that changes the way pro-
grammers look at how they've traditionally
done their jobs. “PPM, more than anything,
challenges you to be great)” says Julie Pilat,
APD/MD of Clear Channels KIIS-FM/Los
Angeles and PD of alternative sister KYSR (98-
7). " We're now getting a report card every sin-
gle week. Before, if you built a great brand and
your station was off the mark, you might still
get that diary vote for a long time. Today, when
there’s a fever in the air about your music or
something you're doing on air, you can see
instant results in PPM.”

The PPM has already shown some promis-

ing carly love to top 40. In fact, the format

experienced an average ratings upswing of

5.3% in a format-share study conducted last fall
by the rescarch firm Rescarch Director for
R&R that compared the diary with PPM rac-
ings across principal formats in eight major
PPM markets.

Pundits have speculated that existing top 40
stations will experience higher shares after con-

verting to metered ratings and that more com-
panies will get back into the top 40 game, like
CBS Radio recently did with new station
launches in New York and Los Angeles. 1 think
you'll see both: bigger shares for some existing
top 40 stations and more competition at the same
tme,” CBS Radio VP of CHR/pop programi-
ming Dom Theodore says. “But the PPM suc-
cess of CHR is not only due to the new
methodology—it’s also due to the mass-appeal
quality of the current music cycle. If we see
another extreme cycle—and we undoubtedly
will, eventually—we may find that CHR be-
comes challenged. 1t all eyclical. Right now we

have good product and the wind to our back, but

26  24/7 NEWS ONLINE @ www.RadioandRecords.com

CHR By The
Numbers

Feh.-March
Station/Market {Rank)
WHTZ/New York 5.7-4.8(2)
WXRK/New York 1.5-14(22)
KilS/Los Angeles  5.7-5.2(1)
KLSX/Los Angeles 21-3.2(11t)

WKSC/Chicago  3.3-3.1(12)
KHKS/Dallas 5.2-5.9(1)
KRBE/Houston ~ 4.2-4.5(6)
KKHH/Houston ~ 34-44(7t)
WWW(Q/Atlanta  41-4.3(9)
WSTR/Atlanta  2.8-3.3(12t)

WIOQ/Philadelphia  3.7-3.6(11t)
WIHT/Washington  6.1-5.1(5t)
WXKS/Boston ~ 8.8*-8.4(1)
WKQI/Detroit 5.9-5.8(1t)

SOURCE: Arbitron PPM, Mon.
Sun., 6 a.m.-midnight, 6+ AQH
share, major markets
*pre-currency ratings

www.americanradiohistorv.com

that could change”

“PPM didn’t make stations like [Clear Chan-
nels WHTZ| 2100 and KIIS successtul,” Edi-
son Research VP of music and programming
Sean Ross says. " They were already success sto-
ries, but when they remained strong through the
PPM transition, it certainly made owners more
interested in the top 40 format again. | think the
Jury is still out on whether two top 40s will be
any more viable in most PPM markets than two
hip-hop stations. It hard to have songs played
200 times a week in a given market without a
war of attrition.”

Another key factor in the transition from the
diary to I’'PM culture is the extra care and atten-
tON Programimers NOW Must pay to every aspect
of their on-air product to maximize ratings; Ev-
erything must be re-evaluated, from the music to
the quality and length of imaging, promos and
jock breaks.

“Clearly, forward momentum is important in
PPM.” Theodore says. “But as Gary Marince, VI
of programming services and development for
Arbitron, usually says at the end of his PPM pre-
sentations, Great radio still wins. Ie% still about cre-
ating an entertaining product that connects with
consumers. We have tons of granular data to look
at now; but after a while you realize that it is eas-
ily possible to overthink it too and create boring
radio stations that are mechanically perfect but
devoid of a soul. Radio stations that are living,
breathing entities as opposed to just appliances that

dispense music are always going to be the most

successtul in the long run, even in PPM" RsR
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“FIRE BURNIN

NEW:

WHTZ/New York KIIS/Lcs Angeles
WHSC/Chicago KMVQ/San Francisco
WHQL/Detroit WXKS/Boston
KHTS/San Diego WFLZ/Tampa
WHST/Pittsburgh KZZP/Phoenix
WBLI/Long Island KZHT/Salt Lake City
KDND/Sacramento WHKSS/Hartford
WHFS/Cinc:nnati WRVW/Nashville
WEZB/New Orleans  WKSE/Buffalo
CKEY/Buffalo XM20/20 on 20
KJYO/Oklahoma City WRVQ/Richmond
KRQQ/Tucson KKOB/Albuquerque
WYKS/Gainesville WHHD/Augusta
WDJQ/Cantan KSPW/Springfield
WJBQ/Portland WPXY/Rochester
WHKHKF/Albany WFLY/Albany
KQMQ/Honolulu WVYB/Daytona Beach
WBVD/Melbourne WZEE/Madison
KZCH/Wichita WDOD/Chattanooga
KSXY/Santa Rosa WZHF /Louisville
KWYL/Reno KKPN/Corpus Christ
WPIA/Peoria WDHKF/Dayton
WFBC/Greenville KHTT/Tulsa
WSNX/Grand Rapids WWHT/Syracuse
KSAS/Boise KHOP/Modesto
WJIM/Lansing KWNZ/Reno
WI0G/Sagiraw KRCK/Palm Springs
WXXX/Burlington WXYH/Biloxi
WHKSZ/Green Bay . WHKGS/Rochester
WIHB/Charleston WFHN/New Bedford

ALSO NEW AT THESE RHYTHM STATIONS:

B96/Chicago
KQKS/Denver
KKWD/0klahoma C:ty
KSEQ/Fresno
KPRR/EI Paso
KWIN/Stockton
WIFX/Ft. Wayne
WJJS/Roanoke
KZFM/Corpus Christi
WNHT/Ft. Wayne
KDDB/Honolulu
XHTO/El Paso

WPOW/Miami
WDRE/Long Island
KOHT/Tucson
KDLW/Albuquerque
KYZZ/Monterey
WJQM/Madison
KHTN/Modesto
KKUU/Palm Springs
WRVZ/Charleston
WZBZ/Atlantic City
KVPW/Fresno
KBLZ/Tyler

144

S1(IN

THE FOLLOW UP

TO THE SMASHES
“BEAUTIFUL GIRLS” &
“TAKE YOU THERE”

WWW . americi

Produced by

Red One
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» WHILE LADY GAGA REIGNS FOR A THIRD WEEK WITH “POKER
FACE,” THE FORMAT PLACES ITS BETS ON THE SIMILAR-THEMED

“WAKING UP IN VEGAS” BY KATY PERRY AT NO. 37. THE SONG,

WHICH CLAIMS MOST ADDED AND THE FORMAT'S THIRD-BEST

GAIN IN PLAYS (

P 712), FOLLOWS PERRY’S NO. 2 “I KISSED A

GIRL,” NO.1“HOT N COLD" AND TOP 20 “THINKING OF YOU.”

jrd & =
= .3 /I NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
% R ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ST PLAYS ARTIST PLAYS
G 3 35 Tme ) IMPRINT / PROMOTION LABEL ™ - MILLIONS RANK e ABEL AT el rAgED JCAIN
LADY GAGA NO. 1{3WKS) N 9379 .54 64991 ) V FACTORY 73714 MADCON 450/41
POKER FACE STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE Love Struck Beggin'
B pocoovarwel 8901 284 57386 2 MOST ADDED oL STATIONS: N Tomsmnons &
THE BLACK EYED PEAS
BT EOOTTEo T et 7976 +947 50688 3 MIKE JONES 638/33 THE VERONICAS 43167
— Next To You Take Me On The Floor
.cngvgb :E.LALMERICAN REJECTS DOGHOUSE/DG(/INTE;;(O‘:IPE JZ -5 augs) 4 gl:)eT:Eeg:;gaNtmmswum) 57 $8TQAT§1D'AD\1T|§;;WNW — 41
n<
EHaEEATURINGEIUSTINTIMBERTAKE T J057 856 30903 6 SEAN KINGSTON 581248  SAFETYSUIT 422123
DEAD AND GONE CRAND HUSTLE/ATLANTIC ARTIST NEW Fire Burning o
. - == - i Ol Y
KELLY CLARKSON n vy 6000 933 43387 5 _ TITLE/LABEL ~  STATIONS (Beluga Heights/Epic) (Universal Motown}
MY LIFE WOULD SUCK WITHOUT YOU 19/RCA/RMG KATY PERRY 38 TOTAL STATIONS: 64 TOTAL STATIONS: 24
SOULJA BOY TELL 'EM FEATURING SAMMIE N i
=S U e “NTERSC(}EE 6651 35 38580 7 z'é::;:‘j)”" In Vegas JESSIE JAMES ¢ 568/295  LADY GAGA 381/303
- KDWB, KHKS, KKOB, KLAL, KQCH, KRQQ, Wagted Eoyetane
:gv?gos\(mjcsngEE)TNEY FEATURING LUDACRIS i 5636 +249 29.227 1 KSPW, WABB, WAEZ, WAKZ, WBLI, WDJX, (Mercury/IDJMG) (Streamline/KonLive/Cherrytree/Interscope)
| - WDOD, WEZB. WFLZ, WHTS, WIOG, WJIM, TOTAL STATIONS: 50 TOTAL STATIONS:
BRITNEY SPEARS Ss64  +457 37250 8 WKCI, WKFS, WLAN, WLDI, WLKT, WNC1, EOTT (ZaeT — SEETTIER & 36198
IF USEEK AMY JIVEALG . WNKS, WNOK, WNOU, WQEN, WRVQ,
THE FRAY 12 m WRVW, WSNX, WVKS, WVSR, WXLK, Come Back To Me Careless Whisper
S CTEoeTi e 954 767 33857 9 WXSS, WYKS, WYOY, WZKF (19/RCA/RMG) (Wind-up)
JAMIE FOXX FEATURING 3 KRISTINIA DEéARGE 29 . > e e
T-PAIN n
5507 +639 33253 10
BLAMEIT HRMG Goodbye
(Island/IDIMG)
?g{:gﬁié{&zlﬂ ATHROVER ATLANT]D( 5162 +656 21931 16 KBKS, KHOP, KHTS, KJYO, KKOB, KLAL,
NI - S KQMQ, KSAS, KSMB, KSPW, KWNZ, WBHT,
WBZW, WDJQ, WERO, WFLZ, WHHD,
HALO MUSCWORLOKOLUMBIA 2718 470 27391 12 WHKF, WJIM, WKSE, WKST, WPRO, WSNX,
WSSX, WVYB, WXSS, WXYK, WYKS,
mIEL[ﬁ;BCYRUS WATDIsNEvHOLLYwooD V78 273 TBTR 20 LA
PINK N KELLY CLARKSON 19
SOBER LAFACE/ILG 3??3 ; 217, 210% 18 1 Do Not Hook Up
KiD cupI AIRPOWER (HRC/AMC]
T 3788 +396 23153 14 KBKS, KHTS, KQCH, KRQQ, KSLZ, KZMG,
DAY 'N'NITE DREAM DN/G.0.0.0./UNIVERSAL MOTO:V;I WAKS, WCGQ, WDCG, WFKS, WEME, WHYI,
30HI3 AIRPOWER WKKF, WKSS, WNKS, WNOU, WWST,
DON'T TRUST ME PHOTO FINISH/ATLANTIC/RRP %763 e %0'078 19 WXLK, WYKS
CIARA FEATURING JUSTIN TIMBERLAKE ¥ N
LOVE SEX MAGIC LAFACE/LC 3680 -557 V7.734 22 fiEEABP:r:(irI‘;lGSTON 16
3 r
LADY GAGA FEATURING COLBY O'DONIS n (Beluga Heights/Epic)
JUST DANCE STREAMLINE/KONLIVE/CHERRY TREE/INTERSCOPE 520 - 218 23682, B KDND, KKOB, KSPW, Sirius XM 20 on 20,
T WABB, WBHT, WBVD, WDJQ, WFLZ,
:L','C(:RR'DA FEATURING WYNTER MRPOV:OEE%OWATL ANTIC 3934 +366 21636 17 WHHD, WJBQ, WSSX, WWHT, WYKS,
_ - WZEE, WZKF
i ek, 9815 453) QISR 5. * THE ALL-AMERICAN REJECTS 12
KELLY CLARKSON MOST INCREASED PLAYS JlbepindBiows
100 NOT HOOK UP mcamve S0 988 18452 21 (Doghouse/DGC/interscope)
wE . KHTS, KQXY, KRBE, WFBC, WHHD, WHHY,
& 15 AKONFEAT. COLBY O'DONIS & KARDINAL OFFISHALL 1) 14 2738 1178 1371 2% WIXX, WLAN, WPRO, WTWR, WWCK,
=1 BEAUTIFUL KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN | WXXX
= MATT NATHANSON n v —= E o
. 12 2683 +213 12304 26 LADY GAGA 12
‘-.r'A’,% ;0::: KON GET HIGHER VANGUARD/CAPITOL I LoveGame r:LhY CLAkRUKSQN
(Streamiine/KonLive/Cherrytree/Interscope) o Not Hoo p (19/RCA/RMC)
P_ﬂ E’ PLEASE DON'T LEAVE ME Lamacee 2010 ’63 izl 2 KHF1, KHKS, KHTT, KJYO, KKPN, ;zcr«, KMXV +48, KHOP +31, WNOLJ +31, WAKS +29, KHTS +28,
Ml NE-YO Ny KZZP, WEZB, WFHN, WKGS, WKSC, WKST KSLZ +27, WKSZ +27, WKST +26, WJBQ +22, WD.Q +21
§ 16 MAD DEF JAM/IDIMG 2298  -343 14613 23 a4 == . =
= EMINEM B b :'NK T eee(? n THE BLACK EYED PEAS
ease Don't Leave Me -
3 wEmADEYOU WEB/SHADYAFTERMATHANTERSCOPE 2241 *455 | 8.351 f - (LaFace/JLG) Evggrﬁg?(gp’;‘v i?‘\’;’vé:z"""g“; ":‘F"i?f}"é’%oc -
— PITBULL KKHH, KRQQ, KVUU, WERD, WFKS, WHTZ, WKSS +32, KBKS +31, WSNX +30, WYKS 20, WDJQ 128
'%5 4 [KNOW YOU WANT ME (CALLEOCHO) uTRa 1986 278 12697 25 WIOQ, WKSS, WLAN, WPXY, WSNX - A S g
; ' g §§¥SBTE ?0‘#EEOVJI;LEEATURING e ':Aosafmngwumvmsu RepuBLC 1220 V172 7921 30 i 1 KATY s
. We Made You Waking Up In Vegas (Capitol)
33 o FALLOUTBOY e e an (Web/Shady/Aftermath/Interscope) WNOU +35, WSSX +34, WKSZ +29, WQEN +24, WSNX +23,
H AMERICA'S SUITEHEARTS DECAYDANCE/FUELED BY RAMEN/ISLAND/IDJMC 5. KKDM, KSPW, WADA, WFHN, WHHY, WKFS +22, WLAN +2), WSTR +19, WFLZ +T7, WXXL +15
o e e = — WHOT, WKCI, WTWR, WWCK, WwwaQ, R ———
5 6 S NOTMY NAME comsa 1986 132 5332 3 wxke SHINEDOWN
T2 F Second Chance (Atlantic)
g 5 KTR'\’;%T;: ysozpm')mgop COLUMBIA 1559 +184 5.056 34 KXXM +50, WNOU +38, WHHD +35, WRVW +34, KKDM +34,
5 : : - . WNC! +29, KRUF +26, WWWGQ +26, WHTS +25, KMXV +24
an NICKELBACK omiiee Lt oo -
:'.“i! 2 IF TODAY WAS YOUR LAST DAY ROADRUNNER/RRP josof] 402 _5_'095 22 JAMIE FOXX FEAT. T-PAIN
ﬁ = ;ﬁﬁ%ﬁ JESIEEITRN GRS HUDSO?OCAJELLA/DEFJAM/IDJMG ]_3]2 2 4616 37 ADDED AT... 3'»%'331’»325? 533, WKSS 436, WRVQ +31, WXSS +29,
o] w THE WHITE TIE AFFAIR Tl oo o o WDJQ WDJX +28, KSLZ +26, KKRZ +26, WKCS +25, WK5Z +21
i CANDLE (SICK AND TIRED) SLIGHTLY DANGEROUS/EPIC o . Canton, OH TR GUsic
: PLAIN WHITE T'S
2 26 +44 4056 39 PD: John Stewart
E 1,2,3.4 HOLLYWO00D MO: Nikolina
KATY PERRY MOST ADDED o
m 1055 +712 5.063 33 Green Day, Know Your Enemy, 13
- WAKING Up N VEGAS CAPITOL Sean Kingsmn, Fire Burning, 2
ASHER ROTH r David Cook, Come Back To Me, 0
8 |lovecouce SCHODLBOY/LOUDISRUUNIVERSALMOTOWN 504 395 2706 N Evan Taubenfeld, Boy Meets Girl, O
KRISTINIA DEBARGE Kristinia Debarge, Go.odbye, 0
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TRE T TALK I:\ii.Y by Kevin Carter
Now In Crystal-Clear HD -- er, HTML

"Nice change in Street Talk
today - can finally read on
my BlackBerry! Hooray!"
-Marc Ratner

"Kev-0! This new format is
awesome! | am awestruck!"
-Frank Murray, VP of Promotion,

Robbins Entertainment

“Looks great, congrats!
Welcome to the 2000s...”

“Love the new
BlackBerry-friendly
format..."

-Ken Lucek, Reprise

"] really like the
new format!"
-Tom Calococci, OM/PD,
WPOW (Power 96)/Miami

-Justin Prager,
Music Choice

Sign up at RadioandRecords.com!
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Straddling theTne between rhytl’Eic and CHR/top 40_

Hip-Hop And Hits:
Hotter Than Ever

Darnella Dunham
DDunham@RadioandRecords.com

BS Radio decided to turn the heat up on two of Clear

Channel’s most successful and profitable propertics with the |
launch of KLSX (Amp 97.1)/Los Angeles in February and |

WXRK (Now 92.3)/New York a month later. When the
announcement describing Amp was released, it scemed as though the station
had its sights set squarely on KIIS, Los Angeles’ No. 1-rated outlet and the

nation’s top-billing station in 2008.

CBS Radio/Los Angeles senior VP/market
manager Dan Weiner says of the programming
change,“Since Dan Mason’s been the CEO of
the company, he's looked at every market and
seen what's best tor the cluster. At the end of
the day, CBS has really owned men in Los
Angeles  with  stations  like  [alternative]
KROQ, Jack and the news stations [KFWB and
KNX]. We'd like to be more balanced, spread
across more demos and solidify more female
listening to help |classic hits KRTH] K-Earth
and [smooth jazz KTWV]| the Wave™

Listening to the station doesn’t always feel like
a top 40 experience: Amp sounds more like a
bridge between Clear Chanmel CHR/top 40
KIIS KPWR
(Power 106). In its imaging, Amp usually targets

and  Emmis  hip-hop-centic
KIIS and only occasionally mentions Power. But
if the first ratings are an indication, Amp’s pres-
ence is atfecting both stations. KIIS dropped 8.9-
7.6 from February to March with 18- to 34-
year-old listeners, while Power 106 slipped
7.3-6.6. Conversely, Amp 97.1 surged 3.3-5.1
during the same month with this demographic.
KIS has dropped to its lowest share of the PPM
era with 18- to 34-year-olds.

While CHR 7top H) is the designated format
for Amp 97.1 and Now 923, both have been
compared to their pop-triendly rhythmic sisters—
WBBM (B96)/Chicago and KLUC/Las Vegas—
which have consistently blended hip-hop and
R&B with pop. Taking this approach may make
labeling it tricky, but it could be a wise move since
so many rhythmic stations with “hits” in their

positioning statements are performing very well

MAY 1, 2009

these days. What follows is a snapshot of what
some of the stations bridging the gap between
hip-hop and pop are up to.

WBBM-FM (B96)/Chicago

This heritage CBS Radio rhythmic station has
never been afraid to introduce its listeners to pop
titles. For example, its the format leader with Lady
GaGa’s “Poker Face,” having played it more than
1,200 times, according to Nielsen BDS, more than
any other rhythmic station thus far. In addition,
WBBM often airs CHR /top 40 acts like Kelly
Clarkson and the Pussycat Dolls. More than 75%
of the playlist consists of current titles, with the
top five singles getting played between 111 and
117 times per week. The rest of the playlist typi-
cally has 13% recurrents and 1% gold filling out
the rest.

A couple ot months ago B96 debuted its new
morning duo ] Niice & Julian on the Radio,
with Nikki inn middays and Jerzy at nights. And
the station as a whole in cach daypart ascended
with the 12-24 audience, good enough for a see-
ond-place finish. Promotionally, BY6 is gearing
up for its June 13 Summer Bash XV, which will
feature performances by Clarkson, the Black
Eyed Peas, Akon, Flo Rida, Cascada, LMFAOQ,
Asher Roth and Kid Cudi.

KYLD (Wild 94.9)/San Francisco

Without any CHR/top 40 oudets in San
Francisco, Clear Channel’s KYLD (Wild 94.9) will
often give attention to pop acts like the Pussycat

Goo Goo Over GaGa: KYLD
(Wild 94.9)/San Francisco
personalities were just as
excited to meet Lady GaGa
as listeners were during the
Cupcakin’ With GaGa meet-
and-greet promotion. From
left are night show host
Nessa, Lady GaGa,
afternoon drive personality
Chino and morning show
co-host/middayer Christie.

Attracting
Younger
Audiences

CBS Radio has seven
stations on R&R’s

rhythmic panel and all
post impressive
numbers with young
audiences. Two are in
PPM markets, and
here’s how they fared

in the latest ratings
periods in the 12-24
and 18-34 demos.

KLUC/Las Vegas
12-24:16.5, No. 1
18-34: 8.5, No. 3

KSFM/Sacramento
12-24:13.5, No. 1 (tie)
18-34: 8.0, No. 3

KZON/Phoenix
12-24:10.0, No. 2
18-34: 5.1, No. 4 (tie)

WBBM-FM/Chicago
12-24: 9.5, No. 2
18-34: 4.4, No. 8

WLLD/Tampa
12-24:17.3, No. 1
18-34:12.2, No. 1

WMBX/West Palm
Beach

12-24:19.3, No. 1
18-34:10.], No. 1

WZMX/Hartford
12-24: 26.3, No. 1
18-34:18.6, No. 1

Source: Arbitron e-book, fall
| 2008 and March 2009

Dolls, Lady GaGa and
Britney Spears. Almost
60% of the songs on
Wild's playlist are cur-
rent, with the remain-
ing 14% recurrent and
28% g()ld.
Former  morning
man JV returned to
Wild 94.9 carlier this year tor the same shift, and
his  show—featuring  co-host/carly  middayer
Christic and producer/late-midday personality
Jon Manuel—has ratings that are the highest the
station has seen in morning drive since the first
PPM numbers for San Francisco became available
in July. In February, JV posted a 7.2 and 4 6.5 share
in March in the 18-34 demo.

Chino is a new addition to atternoon drive, and
he's also off to a good start by posting some of the
highest numbers ever seen since the PPM
became currencey in the market, going 8.5-8.2 in
the 18-34 demo in March. Nessa was otficially
named the night show host last year and pulled in
a station PPM high of 10.2 in February and then
9.0 in March. Overall, these changes are working
for Wild 94.9. In March the station tied for the
No. 2 spot with 18- to 34-year-old listeners.

WRDW (Wired 96.5)/Philadelphia
She started at country and crossed over to
CHR/top 4 now Taylor Swifts “Love Story™ has
reached rhythnmic. Wired 96.5 has the single in
power rotation with 100-plus spins per week, and
Spears’ “If U Seck Amy™ is starting to get some
action on the Beasley-owned station. The spin
percentage is 82% current, 6% rhythmic and 12%
gold, and the top seven singles tvpically surpass the
100-spin threshold every week.

With a stable on-air lineup that’s been intact
tor more than a year, Philadelphia listeners seem
to be responding to the Wired 96.5 mix of
music, promotions and personalities. In March,
the station ranked No. 3 18-34 with a 6.5 share
behind Clear Channel alternative WRFF and
Greater Media active rock WMMR, but out-
ranked Radio One wurban WPHIL. Clear
Channel CHR /top 40 WHOQ and urban sis-
ter WUSL. WRDW?’s next big station event is
its Summer Kickoff Party featuring T-Pain and
Flo Rida.

KLUC/Las Vegas

The All-Amencan Rejects, Jesse McCartney
and the Veronicas are three of the pop acts heard
on KLUC/Las Vegas. The music composition 1s
similar to BY6S: 74% current, 12% recurrent and
14% gold, but the top five songs are played
about 100 times per week. Upcoming concerts
from Spears, Jonas Brothers and No Doubt are
prominently featured on KLUC.com, but the
station’s Summier Jam 2009—set tor May 23
with McCartney, Asher Roth and Hard Nox-
is the station’s big promotion. At press time,
KLUC ranked No. | with a 16.5 of 12- to 24-
RR

year-old listeners.
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» WITH 52 MILLION ALBUMS SOLD IN JAPAN, ACCORDING TO
THE RECORDING JNDUSTRY ASSN. OF JAPAN, NEW YORK-BORN
JAPANESE-AMERICAN UTADA DEBUTS STATESIDE WITH “COME

RH

BACK TO ME” AT NO. 39. THE BALLAD FROM THE 26-YEAR-OLD

POWERED BY niclsen
: BDS

“
e 11 NIELSEN BOS Y HITPREDICTOR NEW AND ACTIVE
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JAMIE FDXX FEATURING T-PAIN  ND. 1{4 WKS) n v BIRDMAN FEAT MIMS FEAT. LETDYA 296/128
E X 1 3 E
1‘{ BLAMEIT 3 JRME Y 185k ”39 055__ — LIL WAYNE 41/46 Love Rollercoaster
SDULJA BOY TELL 'EM FEATURING SAMMIE Nt Always Strapped (American King/Capitol)
e KISS ME THRU THE PHONE COLLIPARK/INTERSCOPE Sy 275 fEEEEel 4 (Cash Maney/Universal Motown]} 5 TOTAL STATIONS: 36
: ED ‘ i TOTAL STATIONS: 6
THE HLACK EYED PEAS 5267 +299 34417 3 SEAN KINGSTON 280N173
B00M BOOM FOW WILLIAM/INTERSCOPE =™ =77 Sicesly JESSE MCCARTNEY Fire Burning
KID cuDI Thg FEAT. LUDACRIS 381762 (Beluga Heights/Epic)
8 DAY ‘N NITE DREAM ON/G.0.0.8 /UNIVERSAL MOTOWN 5199 2l 36.024 2 How Do You Sleep? TOTAL STATIONS: 32
e —— = N g (Hollywood)
LADY GAGA N
4347 R 27132 6 TOTAL STATIONS: 15 DAY 26 FEAT. P. DIDDY
POKER FACE STREAMLINE/KONLIVE/CHERRYTREE/INTERSCDPE . B el ARTET A & YUNG JOC 279122
T.I. FEATURING JUSTIN TIMBERLAKE N2 468 212 e4s S TITLE/LABEL STATIONS ELECTRIK RED 361/32 imma Put It On Her
DEAD AND GONE CRAND HUSTLE/ATLANTIC i ' THE-DREAM FEAT. . 1 So Good (Bad Boy/Atlantic)
FLO RIDA n KANYE WEST 19 (Radio Killa/Det Jam/IDJMG) TOTAL STATIONS: 31
¥ RCHT ROUND POEBOVATLANTC  S867 381 24.27) Walkin' Gn The Maon MOTACSIATIONSS 30
PITBULL I Il " e (Radio Killa/Det Jam/IDIMG} eI (o L3 PINK 263/28
R o WA T AT EOETIa Gtra 3491 220 193566 8 KBAMB, KDDB, KDLW, KHTN, KISV, KKFR, ) SSacy
= "1 = ~ - KSEQ, KVEG, KVPW, KYZZ, KZFM, WORE, EvesyiGir! (LaFace/JLG) )
50 KERIHILSON FEATURING LIL WAYNE N e 399 16863 10 WIS, WIQM, WRDW, WRVZ, WXIS, WZBZ, (Young Money/Cash Money/Universal Motown) TOTAL STATIONS: 13
TURNIN ME ON MOSLEY/ZONE 4/INTERSCOPE - XHTZ TOTAL STATIONS: 29
BOW WOW FEATURING JOHNTA AUSTIN [ 8 BT - peve 2R
270 +8 13.380 12 KRISTINIA DEBARGE 15 CIARA FEAT. Part Of The List
YOUCANGETIT ALL COLUMEIA 3 3 : Goodbye YOUNG JEEZY 303/101 (Def Jam/IDIMG)
FLO RIDA FEATURING WYNTER (islandfIDJMG) Never Ever TOTAL STATIONS: 23
2 SUCAR POE BOY/ATLANTIC 2878 +376 LHER J KBMB, KDDB, KHTN, KISV, KSEQ. KVEG, (LaFace/JLG} =3
- N KVPW, KWIN, KYZZ, KZFM. WRDW, WRVZ TOTAL STATIONS:
THE-DREAM n g g f ' g
19 0CKIN THAT THANG RADIO KILLA/DEF JAMADIMG _2252 N ’IOSA _17‘0597 3 . 3 ML WZBZ'E"E_ _
NE-YO N KER! HILSON FEAT.
»23V MAD DEF JAM/IDIMG ?12? R ]97__ LS ~B KANYE WEST & NE-YO 14
MIKE JONES Pg Knock You Down
2066 =291 9.621 22 (Maosley/Zone 4/interscope)
NEXTTO YOU ICE ACE/SWISHAHOUSE/ASVL;?: ) T 00, T GO, e T
BEYONCE KXJM, KYLD, WHZT, WIBT, WKHT, WLTO,
i 8 ~ HALO MUSCWORLD/COLUMBIA 1904 *189 9.849 20 WPOW, WWKL
EMINEM = L L .
w | f_] WE MADE YOU WEB/SHADV/AFTERMATHINTERSCOPE 1920 *472 | _9'825 2l 52‘::5:’1 - Z
YUNG L.A. FEATURING YOUNG DRO & T.I. Web/Shady/Aftermath/Interscope)
17 (Wel ) terscope
_]7_ ANTI GRAND HUSTLE/INTERSCOPE =0, e __‘9‘“‘7 ) B KCHZ, KGGl, KPHW, KVYB, WLTO, WPYD,
KANYE WEST N2 ¢ TR
18 1787 -6 10560 15 ] — . _
HEARTLESS RQ(-A—FELLA/QEFJAM/IDJx MIMS FEAT. LETOYA 5
KERIHILSON FEAT. KANYE WEST& NE-YO  AIRPGWER/MOST INCREASED PLAYS Love Rollercoaster
o] ove
I = E 3  KNOCK YOU DOWN - MOSLEY/ZONE 4/INTERSCOPE ]773_ i572787 11'2732 7 V‘A {American King/Capitol)
SOULJA BOY TELL'EM AIRPOWER T KDCS, KVYB, WBTT, WJQM, WLTO, wRCL
1689 +470 10184 18 el Nl B Tom N "y
TURN MY SWAG ON -
s CON COLLIPARK/INTERSCOPE 2 ' T 6 ST "
1 AKON FEAT. COLBY O'DONIS & KARDINAL OFFISHALL |1 ¥y 635 255 10385 16 Fire Burning ACEr
BEAUTIFUL KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN [ - (Beluga Heights/Epic) _I' R L
KCAQ, KISV, KQKS, KWIN, WPOW, WZBZ 3
élgng)AMVIS?X o awiMG 1078 +489 10219 W7 e — - B
RICK ROSS FEATURING JOHN LEGEND e B e 4
Boyfriend #2
MACNIFICENT SLIP-N-SLIDE/DEF JAM/IDIMG ISEslg 135 o2 = C A'}L:S:) >
CIARA FEATURING JUSTIN TIMBERLAKE KPRR, KPWT, KUUU, KWIN, WROW
LOVE SEX MAGIC LAFACE/ILG _1_333;”7-778_- ‘_6‘610 _2?__ PR o = e = fr  KERIHILSON FEAT. KANYE
MADFON nso 10 6.626 24 SUPERSTAR WEST & NE-YO
BEGGH T RLATEAUUNIVERSHREUBIC [ . . Halte Berry (She's Fine) Knock You Down (Mosiey/Zone 4/Interscope)
i GORILLA ZOE 1r 1039 129 4755 30 (Palo Grounds/J/RMC) KYLD +34, KSFM «32, KHTN +31, KX M 26, KKSS +24,
il ECHO BLOCK/BAD BOY SOUTH/ATLANTIC ) KDDB, KOLW, KKFR, WJQM, WZMX KVYB +20, WNHT +18, KQKS 418, KCAQ -7, KSEQ +T7
THE-DREAM FEATURING MARIAH CAREY vr A " PITBULL FEAT. PHARRELL 5 o m
2 MY LOVE RADIO KILLA/DEF JAM/IDIMG sl = | ["068_ B Blanco JEREMIH
DORROUGH [Star Trak/Interscope) Birthday Sex
28} 1 32 934 +153 4405 32 {Def Jam/IDIMC)
KBOS, KDON, KKSS, KUUU, XHTZ A
| S— :::::gmgiﬁm“c PAIN NCENWSEL COERE | RSl S_S_ B | WWKX +39, WPYD +39, KPHW +28, KVEG +27, KYZZ +26,
| F T-PA 5 KHTN +24, KQKS +24, KDGS +21, KPRR «21 KDHT +20
| o ALL THE ABOVE HUSTLE HARD/ATLANTIC gﬂ ”987 Socy 26 :QLEE‘XS(:’?UNG -
1 DJ CLASS FEATURING LIL JON 810 -89 5525 27 (Anaka) EMINEM
al I' THE ISH UNRULY/CLASSHEAT/UNIVERSAL REPUBLIC = - B KBMB, KDLW, KHTN, KVEG, KWIN We Made You (Web/Shady/Aftermath/lnterscope)
PLEASURE P WPYO +34, WKHT +29, KRKA +25, WWKX +25, KCHZ +24,
BOYFRIEND #2 AL AN‘;‘]’C 796 4199 4862 29 WHZT +23, KVYB +23, WNHT +21 WLT0 +20, WXIS +18
DRAMA FEATURING AKON, SNOOP DOGG & T.1. - e J e
DAY DREAMING CGRAND HUSTLE/ATLANTIC ol 2 B3 ) ¥r  SOULJA BOY TELL'EM
GS BOYZ = -3 - Turn My Swag On (ColliPark/interscope)
- +30, WJQM +30, KQKS , K 27, KWIN +24,
STANKY LECG SWAGG TEAMIIVE/BATTERY e 43 EYEol =6 ::g;?,;g Kzﬁ,‘ Q?,OWR?/Z »%ﬁ(ao?w;, KPHW 16
NEW BOYZ - ———— e -
| voune A serx asve - PR *252 ESSLON 37 FLO RIDA FEAT. WYNTER
HURRICANE CHRIS FEATURING SUPERSTARR 616 <62 2658 | Sugar (Poe Boy/Atlantic)
HALLE BERRY (SHE'SFINE) POLO CROUNDS/J/RMG A ADDED AT... WRDW +39, KX M +22, KPRR +21, KDDB +20, KKSS +20.
= WKHT 418, WIBT +18, KKFR =16, XHTZ 415, XHTO +I5
BRITNEY SPEARS n ' ’ y
e weLL 608 05 4358 33 WRDW 06
I S Philadelphia, PA i
BRITNEY SPEARS
IF USEEK AMY e 080 +38 322 39 BD: Leo “Kid Leo™ Baldwin
| MIMS A o Kristinia Debarge, Goodbye, O
ﬁ 27 MOVE(F YOU'WANNA) aveRCankincicaproL 491 248 2497 - The-Dre.am Feat. Kanye West, Walkin' On The Moon, D
3 UTADA FOR WEEK ENDING APRIL 26, 2009
& m {OME BACK TOME ISLAND/IBIMG 474 *55 1.487 : T IO SIS BB E s LEGEND: See legend to charts in charts section for rules and symbol explanations
ﬁ T - F PORTING STATIONS PLAYLI 10: 75 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
40 m ;‘:ﬂg‘g WEST FEATURING MR. HUDSOIE‘OC-A-FELLA/OEFJAM/IDJMC 452 +118 2176 - www.RadioandRecords.com aday, 7 days a week.© 2009 Nielsen Business Media, Inc. All rights reserved.

BOWS ‘WITH SUPPORT AT KDDB/HONOLULL (62 PLAYS);
WIFX/FORT WAYNE, IND. (46); AND KVPW/FRESNO (39).
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R&R URBAN/URBAN AC/GOSPEL

2008 Top 10
Highest-Billing
Urban Stations
(in millions)

Urban’s top-billing stations. Part one of a two-part series

The Bottom Line

Darnella Dunham
DDunham@RadioandRecords.com

rogrammers chart the ratings progress of their stations with

monthly and quarterly data. And in PPM-measured markets, the

data pours in weekly. However, the most important metric of a

station’s success is revenue. ll BIA Financial Network released

its 2008 radio revenue estimates two weeks ago. Of radio’s top

10 billing stations across all formats, nine were down compared
with 2007.The BIA estimates are consistent with the RAB’ annual report, which
showed total radio industry revenue down 9% in 2008.

Last year’s challenging economic climate, which
took a turn for the worse in the fourth quarter, led
to layofts in numerous industries. Cutbacks rocked
virtually every radio group. Making matters worse,
urban stations still have the dauntng task of getting
the ad buying community to understand the
importance of reaching their audience. Nevertheless,
many were able to generate imnpressive revenue.
Following is a look at some of the 2008% top rev-
enue-generating urban stations, according to BlAM,
and the programming changes they made last year.

WVEE/Atlanta

For a second consecutive year, CBS Radio’s Atlanta
powerhouse WVEE (V-103) is the highest-billing
urban station with $30.9 million in 2008 revenue.
Like most of radio’s highest-revenue generators
and the enaire industry,V-103 i1s down from 2007,
when it brought in $42.3 million.

The station’s revenue perforniance is especially
noteworthy in that it outbilled stations in bigger
markets—Atlanta is market No. 7—where the
pool of available ad dollars is considerably larger.

Ratings remain strong. In Arbitron’s February
PPM report, the heritage station notched a 11.9
in the 18-34 demo. While the V-103 lineup has had
few changes in recent years, afternoon co-host Elle
Duncan was moved to middays in February,
replacing Porsche Foxx, who departed late last year.

WGCI/Chicago

Bucking the national trend, Clear Channel’s

MAY 1, 2009

WGCI/Chicago managed a slight improvement
over its 2007 revenue, from $29.6 million to $29.7
million. While its ratings have taken a dip since
Chicago converted to PPM ratings in September,
most of its 2008 ad sales were based on diary ratings.

WGCI isn't resting on its laurels. In March
Clear Channel moved “The Steve Harvey
Morning Show™ to urban AC sister WVAZ
(V103), launching “The Morning Riot™ in its
place. The new local morning show features Tony
Scultield, Nina Chantele and Leon Rogers, three
familiar voices in the market, and the station 1s
betting that it will spur ratings growth. It will be
interesting to see what type of impact the pend-
ing selection to replace Sculfield in afternoon
drive will have on the station.

WWPR/New York

In New York, radio’s No. 2 radio market in
revenue and No. 1 in population, WWPR
(Power 105.1) booked $25 million last year. In
the first quarter, Clear Channel/Boston OM
Cadillac Jack added the P1) position tor Power
105.1 to his duties and then imported WJMN
(Jam’n 94.5)/Boston MD) GeeSpin for the
same role at Power. In August, part-timer
Malikha Mallette replaced Steph Lova in
afternoons. Two months later, he added Free,
former co-host of BETs*“106 & Park” to “The
Ed Lover Morning Show.” Power pulled a 3.9
6+ in its initial PPM report (September 2008)
and has a 6.8 in 18-34 in the newly issued
March monthly.

www americanradiohistorv!

1. WVEE (V-103)/
Atlanta $30.9

2. WGCl/Chicago $29.7

3. WWPR (Power
105.1)/New York $25

4, WPGC/Washington
$23.7

5. KKDA (K104)/Dallas
$21.7

6. KBXX (97.9 the
Box)/Houston $21.]

7. WEDR (99 Jamz)/
Miami $16.7

8. WKYS/Washington
$16.4

9. WERQ (32Q¥
Baltimore $15.3

10. KMEL/San Francisco

$14.3
Source: BlAfn

WERQ (92Q)/Baltimore’s
annual music conference
consistently draws
hundreds of attendees,
which helps boost the
Radio One station’s bottom
line, Atlantic’s Maino
(right), one of this year’s
speakers, is shown with
92Q MD Kelson (left) and
PD/midday personality
Neke Howse.

com

KKDA/Dallas

Urban radio’ fourth-highest-billing station is Service
Broadcastings KKDA (K104)/Dallas with $21.7 mil-
lion in 2008 revenue. After making changes in morm-
ings and afternoons in 2007, the station’s weekday line-
up seemed o be set. Last year, sister act Ebony & D
Lyte, together known as the On Air Divas, were inject-
ed into middays. However, since the market adopted
metered ratings last December, the station hasn'

retained the dominance it enjoyed with the diary.

KBXX/Houston

KBXX (979 the Box)/Houston wasn't tar behind
KKIDA with $21.1 million. The Radio One station per-
forms well under the PIPM, finishing second in its 18-
34 target demographic in the March monthly and top
three overall. But the Box has more experienee with
clectronic measure:nent—in 2007, Houston became
the second market to conmmerdalize the PPM. The Box
made some moditicatons to its lineup last year: Late-
night show “Brandi Garcia & the Hollywood Boys”
was dismanded, with Garcia moving to nuddays to
replace Carmen Contreras. Night show duo Kracker
Nuttz noved from 6 pan.-10 pm.to 7 pm.-nudnight
to cover most of the late-night shift.

WEDR/Miami

Cox Radios WEDR (99 Jamz)/Miami wradition-
ally experiences littdle change in its lineup, but it
made a move in a new direction when the Big Lip

Bandit and Supa Cindy were dropped from morn-
ing drive last year. Rickey Smiley’s morning show
filled the void and became the station’s tirss syndi-
cated weekday program. Even with the changes, 99
Jamz experienced scant revenue erosion (dipping
$17.4 million in 2007 to $16.7 million in 2(108) and
finished third in the market. As for 12+ ratings, the
station tends to fluctuate between 4 and 5 shares.

Smiley was aiso picked up by WERQ (92Q))/
Baltimore in 2008, and Radio One’s consiszent rat-
ings winner made it the market’s top revenue gen-
erator last year. R&R
Next week: BIAfu's results for urban AC and
gospel stations.
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» CIARA EARNS HER Tith CAREER TOP 10, ALL SINCE 2004,
AS “NEVER EVER” RISES 12-10. THE ASCENT LIFTS HER PAST
MARY J. BLIGE, KEYSHIA COLE AND ALICIA KEYS INTO A
SOLO SHARE OF THIRD PLACE FOR MOST TOP 10s AMONG
WOMEN SINCE 2000. ASHANTI LEADS ALL FEMALE ARTISTS
WITH 14 TOP 10s THIS DECADE, FOLLOWED BY BEYONCE (13).

R&R URBAN
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¢ P I1 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
) B8 ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
- N Wz ARTIST PLAYS ARTIST PLAYS
=3 25 TITLE - IMPWN‘[ / PROMOTION LABEL = TW 4/; lejljlprjs RAN’E TITLE 7 LABEL IGAIN TITLE / LABEL IGAIN
JAMIE FOXX FEATURING T-PAIN  NO. 1{10 WKS} n fr 4471 288 38.033 1 YOUNG MONEY 665/309. LIL' RU 530/142
BLAMEIT J/RME. ' Every Girl Nasty Song
PLEASURE P ﬁr (Young Money/Cash Money/Universal Motawn) (Headhunter/Presidential/Def Jam/IDIMG)
BOYFRIEND #2 ATLANTIC *506  28.329 5 MOST ADDED TOTAL STATIONS: 66 TOTAL STATIONS:
T.l. FEATURING JUSTIN TIMBERLAKE 1< PAUL WALL PLIES
DEAD ANO GONE GRAND HUSTLE/ATLANTIC :524 28345 _“ WEBBIE & MBEUA;E. 664/121 Plenty Money 472029
THE-DREAM n Bizzy Body (Big Gates/Slip-N-Slide/Atlantic)
RDCKIN' THAT THANG RADIO KILLA/DEF JAM/IDIMG +20 29950 2 (SwishaHouse/Asylum} TOTAL STATIONS: 55
§ . TOTAL STATIONS: 49
SOUE ADoK EELLIEM oL UPARKTTERELOEE +235 2673 6 MIMS FEAT. LETOYA  472/158
- ¢ ARTIST NEW MARY MARY FEAT. Love Rollercoaster
KERI HILSON FEATURING LIL WAYNE n 334 29229 3 TITLE / LABEL STATIONS KIERRA "KIKI" SHEARD  637/114 (American King/Capitol)
TURNIN MEON MOSLEY/ZONE 4/INTERSCOPE 5 CASSIE FEAT. PUFF DADDY 29<7 God In Me TOTAL STATIONS: 54
RICK ROSS FEATURING JOHN LEGEND fr Must Be Love NI
MAGNIFICENT SLIP-N-SLIDE/DEF JAM/DIMG -80 23206 8 (Bad Boy/Atlantic) VBIAISSTATIONS 65 CHA%L'E h‘AN IEShON 463/30
: - KBTT. KIPR, KIJMM, KNDA, KOPW, KRRQ, iherelGoesiMylBaby
SOULJA BOY TELL 'EM FEATURING SAMMIE n 509 24397 7 R A R R R wo?<x. YUNG L.A. FEAT. (P Music Group/ive/JLG)
KISS ME THRU THE PHONE COLLIPARK/INTERSCOPE - WEMX, WEUP, WFXA, WFXE, WHXT, WML, Rlcc_o_ BARRINO 598/175 TOTAL STATIONS: 35
KID CuDI v a50 B o WITT, WIUC, WJZD, WJZE, WPEG, WPWX, Futuristic Love (Elroy)
DAY N'NITE DREAM ON/G.0.0.0./UNIVERSAL MOTOWN : WQHH, WRBJ, WTMG, WZFX, WZHT (Grand Hustle/Interscape} o YOUNG STEFF 462/68
e o TOTAL STATIONS: Slow Jukin'
SIARA FEATURING YOUNG JEEZY 2565 420 19092 10 THE-DREAM FEAT. [Richcraft/Atlantic)
NEVEREVER ARACENIEG KANYE WEST 29 TWISTA 562/257 TOTAL STATIONS: 34
YUNG L.A. FEATURING YOUNG DRO & T.I. < Walkin' On The Moon Wetter
AINTI CRAND HUSTLE/INTERSCOPE 2358 -282 18384 n (Radio Killa/Def Jam/IDJMG} (Get Money Gang/Capitol) -
KDAY, KIPR, K MM, KKDA, KNDA, KDPW, TOTAL STATIONS:
;E?H%AMY'S':X SR EOWBRIM OB 'NCREASEDDEFPkaX;MG 2328 +682 72 13 KRRQ, KVSP, WAMO, WBFA, WBLK, WBTF,
- WDKX, WEMX, WFXA, WEXE, WHXT,
KERI HILSON FEATURING KANYE WEST & NE-YO o N o, e e
KNOCK YOU DOWN MOSLEY/ZONE 4/INTERSCOPE ACE HOOD FEAT.
BEYONCE AKON & T-PAIN 274
HALO MUSICWORLDICOLUMBIA 2098 +153 15536 16 Overtime
% i (We The Best/Def Jam/IDJMG)
N YO FEATIRING JAMIE FOXX & FABOLOUS ' 1719 23 mses w KBTT, KIPR, KJMM. KNDA, KOPW, KPRS,
KRRQ, KVSP, WBFA, WBLK, WBTF, WDKX,
BOW WOW FEATURING JOHNTA AUSTIN 1693 35 8.809 24 WEMX, WFXA, WFXE, WIML, WJTT, WJuC,
YOUCANGET ITALL COLUMBIA . WJIWZ, WJZD, WQBT, WQHH, WRBJ,
HURRICANE CHRIS FEATURING SUPERSTARR o e Yo
HALLE BERRY (SHE'S FINE POLO CROUNDS/H/RMG - JEREMIH ‘ 12
GS BOYZ Birthday Sex
STANKY LEGG swacc TEawavEBATTERY 1081 121 HEN (Def Jam/IDIMG)
BIRDMAN FEATURING LiL WAYNE  AIRPOWER B X WL X WD PR
ALWAYS STRAPPED CASHMONEY/UNIVERSALMOTOWN, 1208 +217 - 10.502 19 a:‘;‘g’ WEZBABBIWHTO N RCE
0J DA JUICEMAN FEATURING GUCCI MANE e —
MAKE THA TRAP SAY AYE 32MIZAY/ASYLUM 5y -316 10196 2 TWISTA n
KEYSHIA COLE r pictier
B 1457 398 1136 7 {Get Money Gang/Capitol)
ou ((:)MP;:E;E ME IMANI/GEFFEN/INTERSCOPE KPRS, KRG, WEDX. WEUR, WEXE, WHTD,
BEYON WILB, WJTT, WPCC, WQHH, WRBP
DIVA MUSIC WORL D/COt UMBIA 1455 -303 10.468 20 e —
KEYSHIA COLE DUET
FAST LIFE YUNGSTAZ (F.L.Y.) —
SWAG SURFIN' MUSIC LINE/IDIMG 71?38 207 7400 27 m;‘;” LaAs LRy ie JEREMIH
THE-DREAM FEATURING MARIAH CAREY 217 24 6566 29 (Imani/Geffen/Interscope) Birthday Sex
MY LOVE RADIOKILL A/DEF JAMADIMC i KATZ. WBTP, WFXE, WGCI, WGZB, WJBT, {(Mick Schultz Productions/Def Jam/IDJMG)
MUSIQ SOULCHILD < WQUE, WRBP, WVEE, WXBT KNDA +39, KBFB +39, WBH. 36, WPEG +29, WHTD +277,
z -187 7961 26 I = KMJJ +27, KKDA +25, WEAS +25, WPH +23, WDHT +23
OB AU P £ LALTHG . KERI HILSON FEAT. KANYE —
JENNIFER HUDSON = ey - WEST & NE-YO PLEASURE P
IF THISISN'T LOVE ARISTA/RMG ? Knock You Down ;
CHRISETTE MICHELE (Mosley/Zone dinterstope) 3%"3'5 ’;,‘3;‘ zzswipr‘:lzz. WIZE +22, WIMG +2)
+39, +26, Wi +24, +22, MC +. ,
EPIPHANY DeFsawomG 1078 +36 5.855 0 31 KM CXAWBLCIWEKXAWEASAWENZ, WHHH +20, KMEL +20, WHTD +19, WJWZ +I8, WJBT +15
LIL KIM FEATURING T-PAIN ) LR
ATURI - = ——
DOWNLOAD BROOKLANDAUNIVERSAL RepUBLIC  10%4 1194 4763 35 HURRICANE CHRIS FEAT. KERI HILSON FEAT. KANYE
SUPERSTAR K
t;&g:{MAORE CAPITOL 986 +148 4910 34 Halle Berry (She's Fine) WEST & NE-YO
0 ] PR 50 ST e 5 W 28 W 25
TREY SONGZ KMEL, KMJJ, WBLX, WEAS, WGCI, WHHL, ~ XU 2E INENZRSE WEIOG 28 S B 20)
INEED A GIRL soncBoOKATLANTIC D77 *288 6942 28 WIKS, WKYS KRRQ +19, WXBT 11, WEAS +17, KJJ 17, WBLX +T7
pRliOLIaY Do 8% 17 5940 30 YOUNG MONEY T8 ~ tr KIDCUDI
CINUWINE . Every Girl Day "N’ Nite (Dream 0n/G.0.0.0./Universal Motown)
W 888 T2 5.080 33 {Young Money/Cash Money/Universal WZHT +46, WENZ +27, KKDA +26, WJUC +25, WUKS +24,
LAST CHANCE NOTIFIZASYLUM/WARNER BROS. - e WEMX +23, KATZ +73, WCKX +16, WHTA +T3, WWWZ 13
ELECTRIK RED — A S KMEL, WEAS, WERQ, WHHH, WHTA, WIZF,
S0600D RADIO KILLA/DEF IAM/IDIMG & . o HONIWLEE KEYSHIA COLE DUET WITH
33?%?&2{1 Noenuser 708 B2 4Bk 37 DAL
- E Trust (Imani/Geffen/interscope)
DAY26 FEATURING P. DIDDY & YUNG JOC TH 56 4345 38 ADDEDJAT .- 10281173 WIKS +24, KATZ +22, WXBT 20, WBLK +I7, WAMO +15,
IMMA PUT IT ON HER BAD BOY/ATLANTIC A WJ M H WPWX +16, WQUE +14, WBTP +12, WFXA +12, WJBT +12
f’[ﬁjwﬁgﬁgg(x JRMG 770 +259 4.635 36 Greenshoro, NC
- PD: Brian Douglas
MIKE JONES g :
NEXT TOYOU KEACE/SWISHAHOUSERSYLUM 700 <70 3.889 - zou 1o ":miy »
BOBBY V — e T ullage, Trick'n,
HANDS ON ME BLU KOLLA DREAMS/CAPITOL i —— - FOR WEEK ENDING APRIL 26, 2009
Ty F REPORTIN IONS PLAYLISTS : LEGEND: See legend to charts in charts section for rules and symbol explanations,
mLATIHNESBg\EFATURING T-RAIN HUSTLE HARD/ATLANTIC 676 +58 2,591 - 82 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,

7 days a week. © 2009 Nielsen Business Media, inc. All rights reserved.

FREE JOB LISTINGS

NSR

RADIO&RECORDS

To celebrate our new website,
R&R is now listing industry jobs for free!

Ji.l_gt' send the info and 'ybdr logo to JdbListiﬁg@rédioandret:ofds.com', and we'll do the rest!
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» AFTZR LAUNCHING WITH THE NO. 3 “ASK OF YOU" iN
1 1995, RAPHAEL SAADIQ NOTCHES HIS SECOND URBAN
. AC TOP 10, AS “NEVER ZIVE YOU UP” ADVANCES 11-10. FOR
. U R BAN AC THE TRACK'S FEATURED ARTISTS, THE LEGENDARY STEVIE

: WONDER SCORES 1S FOURTH TOP 10 AND FIRST SINCE
poweRrRED BY niclsen 4 2025, AND CHART ROCKIE CJ HILTON EARNS HIS FIRST.

5 ms DGITAL DOWNLOADS
AVAILABLE AT DMDECOM

B =
2 Wik ARTIST CERTIFICATIONS PLAYS MUDIENC
E & TiLe IMPRINT / PROMOTION LABEL  TW /- MILLIONS RaNK =l Al ARTT e
JENNIFER HUDSON NO. 1(1WK) = KJ ROSE 74/63 BONZY JAMES
2 22 GrusinT OV amsTamMG 1875 +33 1‘21257 1 £ Better Way INTRODUCING QUINN aB/9
CHARLIE WILSON (Aloro Mi ) i Don't et Me Be Loneh Tonight
THERE GOES WY BABY pMusccroupIvEn; 1802 -BS5 12998 2 MOST ADDED JOTAL STATIONS: 13 (Concard/CMCG) .
TOTAL STATIONS:
MUSIQ SOULCHILD 1605 +38 12876 3 THE-DREAM 63/8
SOBEAUTIFU ATLANTIC Fockin’ That Thang KER! HILSON FEAT.
INDIA.ARIE FEATURING MUSIQ SOULCHILD 5% 17 €n8 4 (Radio Kila/Def Jam/IDIM13) LiL WAVYNE @5/
CHOCOLATE HIGH SQULBIRD/UNIVERSAL REPUBLIC - & TOTAL STATIONS: 4 Turnin Me On
- gy - | (Mosley/Zone 4/Intersce)
ON THE OCEAN UPGUP/DEH TYME/UNIVERSAL REPUBLIC ns4  +08 8653 6 T S DONALD LAWRENCE & CD. 5918 TOTAL STATIONS: 4
Back Il Eden
ANTHONY HAMILTON FEATURING DAVID BANNER i I w55 I TITLE / LABEL STATIONS Cauiet Water/Verity/JLG) CHARLIE WILSON 4a/16
cooL MISTER'S MUSIC/SO SO DEF/JLG JOE - = ; TOTAL STATIONS: 34 Ca.n't Live Without You
USHER ms 35 8380 5 pajjc SHIRLEY BROWN S5 SomLe 5
HERE | STAND) LAFACE/ILG (563/Kedar) ki NOTASSTATIONS?
- . H wn
LAURA IZIBOR el e o S A et ool WHES WK CVaisco) MARVIN SAPP 577
FROM MY HEART TO YOURS ATLANTIC (e AL S TOTAL STATIONS: 8 Praise Him In Advance
CHRISETTE MICHELE MOST INCREASED PLAYS CHRISETTE MICHELE 3 (VeritwJLG)
EEITANY oiF aMiDMg 986 +20 7202 9 Epiphany GREG O'QUIN & IPFAIZE  48/22 TOTAL STATIONS: 25
Lead Me Jesus
RAPHAEL SAADIQ FEAT. STEVIE WONDER & CJ HILTON . {Def Jam/IDIMG) CRYSTAL AIKIN 36/10
& 954  +07 6770 10 WQQK, WTYB, (Pendulum) S
NEVER GIVE ¥OU UP COLUMBIA POOKS e o TNl 29 1 Desire More
ERIC BENET TEENA MARIE D (BET/verity/JLG) ,
CHOCOLATE LECS FRIDAY/REPRISE/WARNER BROS. 598 f?‘ ) fﬂ 2 Can't Last A Day TOTAL STATIONS: 27
ROBIN THICKE (Stax/CMG)
THE SWEETEST LOVE STAR TRAK/INTERSCOPE 788 = 5732 ]L WBLS, WKXI, WMXD
MUSIQ SOULCHILD FEATURING MARY J. BLIGE _ JOHN LEGEND 3_
IFULEAVE ATLANTIC 763 15 ga/=s B Everybody Knows
AVANT {G.0.0.D./Columbia)
SAILING CAPITOL 6387 - i< L EDE’O_ 3 WBAV, WKSP, WYLD
JAZMINE SULLIVAN = KJ ROSE = =
LIONS, TIGERS & BEARS v 69 =2 = ?2585 i A Better Way
GINUWINE AIRPOWER (Aloro Mkt)
LAST CHANCE NOTIF/ASYLUM/WARNER BROS. 19 2 2729 1 KDKS, KNEK, WAKB
o URBAN MYSTIC ) LAURA IZIBOR o T
‘ b THE BEST PART OF THE DAY SOBE fil,... 3 1 L _iﬁ__ From My Heart To Yours
ANTHOMY HAMILTON (Atlantic)
. | THE POINT OF IT ALL msTeRsMuscavene 200 7'?’6 __2 224 ] 23 KMJQ. WXMG
- CASE i —“R—*_.—APHQEISQ ADIQ FEATQS'-E\}Eir
°f oty INDIGOBLUE |8 = 7 . ] 1540 e WONDER & CJHILTON z
~ & KEYSHIA COLE = Never Give You Up
-C YOU COMPLE TE ME IMANI/GEFFEN/INTERSCOPE 1‘]:7 3] LBZL 1% {Cotumbia)
. : i 399 S8 183 27 L g ——
o | TOGETHER 19/HICKORY/RED \ imm=in HEATHER HEADLEY FEAT.
b TEENA MARIE FEATURING FAITH EVANS SMOKIE NORFUL
@ g _ CANTLAST ADAY STAX/CMG _’_7’27_” & 23"2‘ 227 Jesus Is Love
HEATHER HEADLEY FEATURING SMOKIE NORFUL » (EMIIGo=pe)
‘ g JESUSISLOVE wcoser. (MoTel 4 GESEY SLEN L -
-, JAMES FORTUNE & FIYA ERIC BENET 1 =
24 | TRUST YOL BLACKSMOKE/WORLDWIDE 264 32 2833 V7 | Chocolate Legs CHRISETTE MICHELE
] JOHN LEGEND r (Friday/Reprise/Warner Bros.} Epiphany (Gef Jam/IDJMG)
' EVERYBODY KNOWS coopioLumpa 248 S NSl B WA WIMR +9, WZAK +7, WIMX +7, WSC_ 7, WDLT +7,
A e p—— ——— —— ¢ WDZZ +7, WWIN +7, WBLS +5, WGPR +5, KBLX +5
o NE-YO 245 28 2307 5 k'JON L e
MAD DEF JAMADIMG ] s On The Ocean K'JON
- SLIQUE 3 (Up&Up/Deh Tyme/Universal Republic}
PR YOUR BODY roeen 242 35 uss 4] WMMJ On The Ocean ) !
5 & Sipg = S = (Up&Up/Deh Tyme/Universal Republic)
§ WAYNE BRADY KRNB +22, WMAL 410, WQQK +8, WKIS +8, WIMR +7,
2E B FW,B. peacicnc 239 4 ¥4~ 33 KDKS +7, WM +7, WIMX +6, KM +6, KVMA +5
c JOE MOST ADDED
342 e seukeoan 226 81 €805 37 RAPHAEL SAADIQ FEAT.
DEBORAH COX 217 3 e84l 35 STEVIE WONDER & CJ HILTON
SAYING GOODBYE DECO/AMAGE _ I Never Give You Up (Colurrbia)
SOLANGE 3 VLIMR +22, WWRAG 415, WMIM +8. <RNB +7, WHUR +3,
TONY. MUSICWORLDIGEFFENANTERSCOPE. 200 96 2352 21 ] oML IWGERE S IWNIS S WV BE I
otk EEATRINGE-FAN e 198 4 182 20 : GINUWINE
i Last Chance (Notifi/Asylum4arner Bras.}
ROBIN THICKE 135 20 C.403 - WKUS +13, WUHT +8, KQXL +8, W#SP +7 KMIM +5,
DREAMWORLD STAR TRAK/INTERSCOPE : WGPR +5, WWIG +5, WIMZ +4, WLD +4, WQMG +4
JAMIE FOXX D et
IDON'T NEEDIT wew SAOSE 6 GES2ZR 28 LAURA I1ZIBOR
KENNY LATTIMORE 128 7 €363 R From My Hzart To Yours (Atlantic)
EVERYBODY HERE WANTS YOU VERVE i ADDED AT... WWMG +13, WKSP +8, WXST +7, KMJQ +7, WXMG +7,
=" o= i WMEKS +5, KQXL +4, KIMS +4, WNUM +4, KNEK +3
LAKISHA JONES R _ “eil‘%ﬂl
LET'S GO CE.EBRATE ELITE _»B‘_’__ a _OEB____‘ - SIRIUS XM
LIONEL RICHIE m & e HEART & SOUL
JUSTCO DEF JAM/IDIMG L 9 Satelive
USHER PD: Dion S
TRADING PLACES LAFACEALG _‘03__ 7!8 €829 36 MD: c::m:nm,{:ﬁ;s
HEZEKIAH WALKER & LFC Joe, Majic, 0 FOR WEEK ENDING AP 3L 26, 2039
SOULED OUYT VERITY/ALG 103 R4, 0.973 34 i LEGEND: See legend te charts in charts section for rules and symbol explanations.
" ™ T FOR REPORTING STATIONS PLAYLISTS GO TO: 7 urban AC and B smccth jazz stat ons are electronically monitored by Nielsen Broacxast
MARY MARY FEATURING KIERRA "KIKI" SHEARD K I A i ine i
CODINME MY BLOCK/COLUMBIA 91 24 146 3 www.RadioandRecords.com Zﬁta. Systems 24 nours z day, 7 days a week. © 2C09 Nielsen Busin*ss Media, inc.
rights reservec,
: B SMOOTH JAZZ
s s NIELSEN BDS 11 NEELSEN BDS
€ 5 ®Y  ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST CERTIFICATIONS PLAYS AUDIENCE
= =
B 3 5 tne IMPRINT / PROMOTION LABEL ™ +/-  MLLIONS RANK WA W owks  TITLE IMPRINT / PROK OTION LABEL ™ +-  MI_LIONS RANK
JACKIEM JOYNER NO. 1(2 WKS} WALTER BEASLEY 4
Yool 10 SMWAMINCFOR YOU . mrmsTRy 278 S 2.231 7‘ ‘ T 15 SreaDY AS SHEGOES HEaDsUP  19© 77’8774_ _~_‘_8_23 v‘% )
~ BONEY JAMES RICHARD ELLIOT £
2 T 510p,LOOK, LISTEN (TO YOUR HEART) CONCORDACMG _2_67_ 5§ _'879 s ‘ 10 9 Noveonue ARTISTRY _E‘f’_ 7’5 ) £.786 f‘§7
DAVE KDZ FEATURING JEFF GOLUB 2 k KENNY LATTIMORE
4 1 Bapaenc cpro. 226 433 1315 10 N 7 7 aoicoverir VERVE ]51 i _l-_328 8
~ KIM WATERS MOST INCREASED PLAYS TIM BOWMAN
SE S I Snacwe 220 34 400 6 B % 42 Sirrsoans RENNRACHe WS 5 180 12
OLI SILK - KENNY G »
27 CHor B CHILLED TRIPPIN'N' RHYTHM 204 27 1.454 2 15 'lsm 1 RITMO Y ROMANCE (RHYTHM & RCMANCE) STARBUCKLAONCORDITMG _J{’} 2 ‘"E’f‘_s_ 1) 4
FOURPLAY BASIA
35 FORTUNE TELLER Heapstp 180 -6 1228 1 Q I 16 & g AMEIT ONTHE SUMMER WHETIE) _1(_)1 § 0335 24
~ WARREN HILL GREGG KARUKAS
i 43 [ADOLCEVITA EVOLUTION/ET 77 3 884 2 ’ 7o MANHATTAN TRIFFIN'N' RHYHM 90 4 3306 25
EUGE GROOVE 1 JASON MRAZ AIRPOWER
) ?5 RELIGIFY NARADA JAZZ/CAPITOL m > 1349 7 26 6 jyvoues ATLANTIC/RRP ~88 +24 0581 17
SEAL PIECES OF A DREAM ]
2 R CHANGE f5 GONNA COME J3/wARNERBROS. 100 A 1319 2 1B M {508 ACCOMPLISHED HEADS UP 4___81 8 0294 27
MICHAEL LINGTON 1 BERNIE WILLIAMS
3B woroove 157 0B 0999 1 22 2 BERNI oy 86 4B B350 23
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» STELLAR AWARD WINNER MAURETTE BROWN-CLARK
COLLECTS HER SECOND TOP FIVE, AS “IT'S NOT OVER (UNTIL
GOD SAYS IT'S OVER)” SHIFTS 6-5 WITH MOST INCREASED
PLAYS (UP 105). THE TRACK FOLLOWS “ONE COD,” WHICH
SPENT 16 OF 59 TOTAL CHART WEEKS AT ITS PEAK OF NO. 2 IN
2007-08. BOTH TRACKS APPEAR ON HER ALBUM “THE DREAM.”

EII =
§ ¥ o3 11 NIELSEN BDS NEW AND ACTIVE
] WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
3 ARTIST PLAYS ARTIST PLAYS
=N | g 25 T IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK Nl YABEL T TITLE / LABEL AT
HEZEKIAH WALKER & LFC NO. 1(8WKS) _ ANN NESBY 195/51 KIM BURRELL 155/42
] ,]_M _3] SOULED OUT VERITY/ILG J}Eﬁ 59 5235 1 | Found A Place g
DONALD LAWRENCE & CO. (it's Time Child) (Shanachie)
2 23 kienen QUETwaTERAVERTYALG 172 89 4830 2 MOST ADDED TOTAL STATIONS: 13 TOTAL STATIONS: 27
&4 o0 MARVIN 5APP 993 83 4394 3 BISHOP BOBBY HILTON & BISHOP EDDIE LONG
R S PRAISEHIMINADVANCE VERITv LD THE WORD OF DELIVERANCE FEAT. GW 147/3
KURT CARR & THE KURT CARR SINGERS MASS CHOIR 185/23 Righteous Forsaken
_3_ 35 _ PEACE ANDFAVOR REST ONUS KCGAULG £ 1 'Ej, » 3547 " God Did That Thing (Uitimate/ET)
MAURETTE BROWN-CLARK  MOST INCREASED PLAYS B TS S G UL - T L eTATIONSS 7
IT AIN'T OVER {UNTIL GOD SAYS IT'S OVER) _AIRGOSPEL/MALACO - ;
e ARTIST NEW JAMES ROBERSON 144/80
JAMES FORTUNE & FIYA 853 94 3573 5 TITLE / LABEL STATIONS MICAH STAMPLEY 181/28 Everybody Dance
ITRUST YOU BLACKSMOKE/WORLDWIDE - BROWN SISTERS 7 The Corinthian Song )
MARY MARY FEATURING KIERRA "KIKI" SHEARD 750 81 3707 4 Awesome God Untegece) OTABSTATIONS: 9
COD IN ME MY BLOCK/COLUMBIA ; (Kingdom/Universal) [OIRL SO, 20
- KOKA, WLOU, WNOO, WOAD, WPRF, NIYOKI 137/38
SMOKIE NORFUL 675 33 2864 8 T, THE NEVELS SISTERS  173/19  Never Gave Up
JUSTIFIED TREMYLES/EMI COSPEL e ey ' Clap Your Hands (D2C-Executive)
KIERRA "KIKI" SHEARD 5 JAMES ROBERSON 6 {Molife) TOTAL STATIONS:; 23
PRAISE HIMNOW emcospe. 010 42 2089 T3 Everybody Dance TOTAL STATIONS: 25
MARY MARY T B [#]a])] GEORGIA MASS CHOIR 133/4
CETUP WY BLOCK/COLUMBIA 586 103 2483 10 i KHVN, KOKA, WCAQ, WFMI, WJINI, WLOU g:t y 157/20 Holy Ghost
— N S P (Savoy/Malaco)
SHARI ADDISON 574 21 258 o DOROTHY NORWOOD - (BGA/Blacksmoke/Worldwide) TOTAL STATIONS: 16
NO BATTLE, NO BLESSING BET/VERITYALG p | Wanna Go TOTAL STATIONS: 26
DONNIE MCCLURKIN FEATURING KAREN CLARK-SHEARD S8 7 223 N Qﬂfﬁ;‘“\fmw N EAD
WAIT ON THE LORD VERITYILG 5 ' ' :
HEATHER HEADLEY FEATURING SMOKIE NORFUL s39 23 1829 BEN TANKARD 4
JESUSISLOVE EMI GOSPEL : My Lips Shall Utter Praises
S . (VerityJLG)
ARKANSAS GOSPEL MASS CHOIR ! WINI, WNOO, WUFD, WXEZ
ILIFT MY HANDS T/EMTROCOSPEL _52_6 H 2065 15 —
21:03 WITH FRED HAMMOND, SMOKIE NORFUL & IMOSS 505 g o133 12 BISHOP EDDIE LONG FEAT. GW 2
COVER ME PAJAMIGOSPC CENTRIC/ILG i Rightesus]for=aken
ISRAEL HOUGHTON - N o
WCAO, WLOU
JUST WANNA SAY wrecRTy 468 o '({ = 308_9 & - __|
JOE LEAVELL & ST. STEPHEN TEMPLE CHOIR  AIRPOWER ANN NESBY 2
COD IS ABLE EMTROCOSPEL 463 +37 103 19 I Found A Place
GREG O'QUIN & IPRAIZE AIRPOWER i A
LEAD ME JESUS penpuLM 430 *54 on 20 j
BISHOP PAUL S. MORTON PRESENTS THE FGBCFMC KIRK FRANKLIN 2
CRY YOURLAST TEAR TEHILLAH/LIGHT 6 5 1.563 7 Help Me Believe )
KEITH "WONDERBOY" JOHNSON & THE SPIRITUAL VOICES E;Egg S\;’vjlt{l?nspo i
TIME TO GET CLOSE TO JESUS coseeLTRUTH %% *30 0885 2 i S—
KURT CARR &
CRYSTAL AIKIN 322 +49 086 24 THE KURT CARR SINGERS |
BET/VERITY/ILG
g - —— - Peace And Favor Rest On Us
JAMES FORTUNE & FIYA FEAT. KEITH "WONDERBOY™ JOHNSON & NAKITTA FOX (KCGALG)
| WOULDN'TKNOW YOU BLACKSMOKE/WORLDWIDE 3_01 - "'? ¥ 0850 23 WLOU
PHIL TARVER
BETTER THAN THAT ncoow 269 20 0487 - :,MRV!N B !
= e raise Him In Advance
JAMES INGRAM (Verity/JLG) e S =iow
DON'TLET GO INTERING/MUSIC ONE _267 1] OB (22 wpzz MAURETTE BROWN-CLARK
BRIAN COURTNEY WILSON It Ain’t Over (Until God Says It's Over)
ALLINEED SPIRIT RISING/MUSIC WORLD 269 1 f5§ 0816 26 ADOED/AT (AIR Gospel/Malaco)
STILL STRONG BLACKBERRY 9 L y WLOU , , .
TED WINN Louisville, KY
GOD BELIEVES IN YOU Teoovsamz 200 23 0693 25 PD: Bill Price :‘ARY"N ISAAT,
= R — SN MD: J. Ford raise Him In Advance (Verity/JLG)
GENITA PUGH
YOU MADE T POSSIBLE eterny 206 15 0.134 ¢ Kurt Carr, Peace and Favor Rest on Us, 16 WHAL +10, KATZ 410, WWIN +3, WHLH +9, WXEZ +7,
== e —— Bishop Eddie Long, Righteous Forsaken, 1 WPRS +6, WEUP +6, WFLT +6, WCRB +5, WCHB +5
TROY SNEED 199 3 0.372 . James Roberson, Everybody Dance, 1 = ~ B
WITH YOU ALWAYS EMTRO GOSPEL 3 Brown Sisters, Awesome God, 0 MARY MARY FEAT
BROWN BOYZ FEATURING SPANKY WILLIAMS 199 9 0407 - FOR REPORTING STATIONS PLAYLISTS GO 70: KIERRA "KIK!" SHEARD
AT kS HORE MWORCOWIDE www.RadioandRecords.com God In Me (My Biock/Columbia)
KATZ +16, WGRB +15, WXOK 1), WPRF +9, WTHE +6,
WWIN +6, WHAL +5, WNNL +5, WEUP +5, WPZE +4
RECURRENTS JAMES ROBERSON
Everybody Dance uDn
e x WXEZ +16, WFLT +16, WTHB +9, WINI +9, WTHE +9,
S S WPRF 45, WOAD +4, WCAO +4, KHVN +3, KOKA +3
g ARTIST 11 NIELSEN BDS PLAYS S8 ARTIST 11 NIELSEN BDS PLAYS e e == — e
(=8} TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ Lw " TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW DONALD LAWRENCE & CO.
' JONATHAN NELSON FEATURING PURPOSE 533 . 571 HEZEKIAH WALKER & LFC 8 323 Back || Eden (Quiet Water/Verity/JLG)
MY NAME IS VICTORY (INTEGRITY) GRATEFUL (VERITY/ILG) WJYD +17, KATZ 416, WHLH +12, WOAD +8, WXOK +8,
- = . ~ WEUP +8, WXV +6, WLOK +6, WZAZ +5, WLIB +4
ISAIAH D. THOMAS & ELEMENTS OF PRAISE 484 503 JIMMY HICKS & THE VODICES OF INTEGRITY 281 328
SAID HE WOUILD BE WITH ME (HABAKKUK) _" Esee] GOD'S GOT IT (BL ACKSMOKE/WORLDWIOE) &
MARVIN SAPP JOSHUA'S TROOP
NEVER WOULD HAVE MADE IT (VERITY/JLC) B 480 _’526 EVERYBODY CLAP YOUR HANDS (NEW HAVEN) i 264 _237 b,
KATHY TAYLOR AND FAVOR REGINA BELLE
OHHOW PRECIOUS (KATCO/TYSCOT) 339 3 AES‘ 1CALL ON JESUS (PENDULUM) 253 g FOR WEEK ENDING APRIL 26, 2009
N LEGEND: See jegend to charts in charts section for rules and symbal explanations.
SHEKINAH,GEQRYEMINISTRY 332 388 TROY SNEEOD PRESENTS BONAFIOE PRAISERS 251 291 45 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

JESUS (KINGDOM) WORK IT OUT (EMTRO GOSPEL)

day, 7 days a week. © 2009 Nielsen Business Media, inc. Al rights reserved.

nasa cuPaRSINE

34 24/7 NEWS ONLINE @ www.RadisandRecords.com MAY 1, 2009

www americanradiohistorv com


www.americanradiohistory.com

R&R CHRISTIAN

‘We hold
ourselves
accountable
not only to
the listeners,
but to the
advertising

Four decades of serving Birmingham

WDJC Turns 40

Kevin Peterson

KPeterson@RadioandRecords.com

o mark its 40th year on the air, Crawtord Broadcasting Chris-
tian AC WDJC/Birmingham spent all of 2008 celebrating the
milestone birthday with parties, promotions and on-air trib-
utes and celebrations. MD/acting PDD Ronnie Bruce shares

some of the station’s history, as well as the details of the year-
long celebration, right up to the current lincup.

Bruce savs it all started at the top of 4 hotel
in downtown Birmingham 1 1968, “Back
then AM radio was the king and they had to
convince people to hsten to FM.” FM radios
weren’t available in most cars and listeners
were buying FM converters to plug into their
AM car radios. Western Auto gave the station
FM radios to give away to drive business to the
car dealership.

Formatically the station started with rradi-
tional and Southern gospel music, as well as
talk and teaching programs. Bruce says that in
1999 the station went to 24/7
moved some of the talk and teaching programs
to its AM sister WXJC. WDJC went to all con-
temporary music m 2003.

Bruce’s history at WDJC began in 1987
with a part-time position. In 1992 he assumed

music and

the MD role that he still holds today and took
over afternoon drive. In 1999 Bruce started
taking on more programining duties, though
he never assumed the official title of PD until
2008.While he has since given up the PD utle
to move to sales, he is sull the acting PD and
now handles iniddays.

News anchor David Lamb and college/
vouth minister Russell Wall host the morning
show from 5 a.m. to 10 a.m. Bruce’s midday
shift is from 10 a.m. to 3 p.m. Jusun Brown
hosts an extended afternoon shift from 3 p.m.
to 8 p.m. Bruce says,“He was with Car1 Kates
for about four years in the afternoon, and they
had a pretty good thing going too. She left to
do mornings at KDUV/Visalia, Calit., so he's
trying to solo it and I don’t think Crawford
is interested in adding another person to pay

MAY 1, 20038

right now 1n the afternoon. He's got a great
radio voice and is very personable.”

The 8 p.m.-midnight shift is hosted by Jon
Walden, and Bruce says he’s become popular
with younger listeners. “Jon is also out in the
community a lot.” Bruce adds. "We have a
crazy youth movement here that’s been cap-
tured on national TV.1¢s called the Basement
and is supposcd to be the fustest-growing
youth movement in America right now, with
3,000-5,000 kids coming out cvery Tuesday
night.” He says Walden makes an appearance
and speaks to the Basement crowd every
other week.

Long-Term Clients
WDJC has been a commercial station since it
signed on in 1968 and has never done any kind
of listener support, according to Bruce. Dem-
onstrating the lovalty of'a happy client, he says.
“There is a Leeds Seating Co., a church pew
restoration company. They were on the air
continuously from 1972 until last year.”
What commands that kind of loyalty from
clients? Bruce says it’'s what Crawtord calls the
“tatlored approach” to selling. “We hold our-
selves accountable not only to the lisceners but
to the advertising clients as well. We do every-
thing we can to make sure that they're getting
the results and they're getting more than their
return on what theyre paying for”™ That
demonstrates to clients that the station has a
loyal audicnce and leads to long-term spon-
sors. According to Bruce, it’s not unusual tor
the station to have sponsors that have been

clients. We
make sure
, thex’re
getting the
results and
they're

etting more
an their
return on

what they're
paying for.’

‘ —Ronnie Bruce

Station Facts

Owner: Crawford
Broadcasting

Call Letters: WDJC

Market: Birmingham

Frequency: 93.7

Signed on: 1968

Acting PD/MD: Ronnie
Bruce

Morning hosts: David

| Lamb & Russell Wall

Afternoon host: Justin
Brown

Evening hest: Jon
Walden

wWwWw.americanradiohistorv.com

with the station for five to 10 years.

After more than 40 vears of broadcasting,
Bruce thinks the promotion that listeners
remember most would be the million-dollar
Bible Bowl. “Qur PD at the time, Dave Mack,
who was also part of the morning show, prob-
ably worked the most on that particular item
to make it a memorable contest and did 1t sev-
eral vears in a row,” Bruce says. “We actually
brought 1t back in the spring. People qualified
and it concluded at our local largest mall, the
Galleria. It was a live broadeast in the nuddle
of the muall with 50 contestants anwawering
Bible questions and they had the opportunity
to win a million dollars.”

Golden Tickets

At the beginning of 2008, Bruce says the sta-
tion began its 40-vear birthday celebration
with golden-ticket winners. Listeners sent e-
mails about why they listen to or love WDJC.
“Every month trom January through April we
gave away a pair of frec passes good far every
one of our events throughout the vear.” Bruce
says, “From Winter Jam all the way up
Dec-
ember, they had tickets to every event” The

through the Christmas concert in
station also chose one listener to receive a
private birthday event with an artist for the
winner and nine of his or her friends, com-
plete with ice cream and a birthday cake with
the WDJC logo. On the air, Bruce says, “We
had imaging that highlighted our 40th birth-
day. We also had music sweeps that would
sometimes use some vintage music ta repre-
sent where we've been.”

Bruce says Larry Adcock, the GM who
opened the stations doors 1 1968, is still
working part-time at age 75. “He took one
break to pastor a church tor about three years
in the carly "80s. but then came back and has
been a strong sales leader. He was the guy in
1968 hitting the streets convincing people
there was FM radio, but he stll comes in and
R&R

gives advice from time to time”

BMI'S BEST The 2009 BMI Christian Music Awards took place during GMA Week
in Nashville. Songwriter of the year Donalc Lawrence (left) poses with BMI Award-
winning writer tobyMac. Photo by Steve l.owry
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» FORMER “AMERICAN IDOL” FINALIST MANDISA
CLAIMS HER FI=TH TOP 10, AND THIRD AS A LEAD ARTIST,
AS “MY DELIVERER" STEPS 11-10. AS A LEAD, SHE REACHED
NO. & WITH "ONLY THE WORLD,” HER FIRST CHART ENTRY,
AND JINGLED ALL THE WAY TO NO. 2 WITH “CHRISTMAS
MAKES ME CRY,” FEATURING MATTHEW WEST, IN 2007.

; R&R christian ac

PCWERED BY niclsen

M DIGITAL DOWNLOADS
< AVAILABLE AT DMDS.COM

x [
= .3 1 NIELSEN BDS NEW AND ACTIVE
§ ﬁu ARTIST CERTIFICATIONS PLAYS ~ AUDIENCE ARTIST PLAYS ARTIST PLAYS
E 28 TLE B IMPRINT/PROMOTIONLABEL  TW  +/-  MILLIONS RANK U - Fea G .- e
MATTHEW WEST NO. 1(3WKS] 1840 +5 6791 1 PHILLIPS, CRAIC & DEAN 290/106 DOWNHERE 201
THE MOTIONS SPARROW/EMI CMG Revelation Song Hope Is Rising
FRANCESCA BATTISTELLI (INO) (Centricity)
FREE O BE ME FERVENTMWORD-CLRg 1779 53 5892 3 MOST ADDED TOTAL STATIONS: 26 TOTAL STATIONS: 13
MERCYME
1766 -39 6.589 2 JEREMY RIDDLE 279/24 DECEMBERADIO 165/22
FINALLY HOME INO e T g = =al Bless His Name Look For Me
NEWSBOYS (Varietal/Vineyard) (Sfanted/Spring Hill)
IN THE HANDS OF COD INPOP ?600 +82 : f’;?zg 6 TOTAL STATIONS: 20 TOTAL STATIONS: 10
CHRIS TOMLIN
) 1461 -7 4.349 9 KUTLESS 27013 CHRIS AND CONRAD 164720
IS SIXSTERS BRARROW/EMIEME RTIST NEW 1 Do Not Belong Lead Me To The Cross
TENTH AVENUE NORTH B90  -47 5247 4 TITLE/LABEL ____ STATIONS (BEC/Tooth & Nail) (VSR)
BY YOUR SIDE REUNION/PLG i PHILLIPS, CRAIG & DEAN ] TOTAL STATIONS: 14 TOTAL STATIONS: 16
S Ly oomang 1388 95 472 7 e e BUILDING 429 2651 33MILES 16013
KBNJ, WAFJ, WBDX, WJKL, WLAB, WMHK, Always Jesus Calling
BJS DAD»?EY WEAVE 1328 452 4479 8 WPAR (INO) (INO)
VYT RERVENTIWORDZGURB TOTAL STATIONS: 23 TOTAL STATIONS: 12
THIRD DAY 1304 85 5.034 5 BRITT NICOLE 5
REVELATION ESSENTIAL/PLC i The Lost Get Found MEREDITH ANDREWS 206/13 THE AFTERS 1591
MANDISA (Sparrow/EMI EMG) The New Song We S'ng Qcean Wide
MY DELIVERER SPARROW/EMI CMG 136 +N 4193 0 KSOS, WBHY, WJQK, WMSJ, WRCM {Word-Curb) (INO)
& - JAﬁgarLA— TOTAL STATIONS: 16 TOTAL STATIONS: 14
JOSH WILSON CLAY 4
SAVIOR, PLEASE saRROW/EMICMG WO 72 Bksy 5 Two Hands
BRANDON HEATH {Gray Matters/Essential/PLG)
GIVE ME YOUREYES MONOMODE/REUNION/PLG _‘OO_E i g KUF' LTES, e LR
JIMMY NEEDHAM MIKESCHAIR 4
FORGIVEN AND LOVED weop 928 A B22 | 1i‘ Can't Take Away
TOBYMAC FEATURING KIRK FRANKLIN & MANDISA (Curb)
LOSE MY SOUL FoREFRONTEMIOMG o092 60 o B B NAWERR WRAR B
JARS OF CLAY MOST INCREASED PLAYS BUILDING 429 4
6 9 Tyuonanos CRAYMATTERS/ESSENTIALPLG 814 *143 2745 16 Always
S i ) (INO)
e BRANDON HEATH
B 6 s MONOMOOEREUNIOWPLG 807 T3 30894 15 LSO, WD e WEAR
A JONNY DIAZ BLUETREE 3
__E_ 5 JOREBEAUTIFUL YoU no Gl PO iR T God Of This City
il LINCOLN BREWSTER (Lucid)
a 72 convourecy INTECRITY ?22 ] +20 ]511_ - ks S WG Ll
| CBOLIJ%E:H‘?E.E(FTY oo MSE 8 SISl 20 m::r ":uELAaneNEv .
i} IAN ESKELIN, MARK STUART & VICKY BEECHING Bwae ol lnese)
B 7 o TEGRITY 430 +29 i 0.926 ZZ 4 KSBJ, WAWZ, WFFH .
. ABOVE THE GOLDEN STATE REMEDY DRIVE 3
200 3 ovevouso seammowiEMICMG 922 44 0786 - All Along
& BEBO NORMAN (ord ChIc)
22 7 oyiveonr secooTHsNAL 22 *B0 0638 ) .- R, CEERY, TR n_m
e MAT KEARNEY TENTH AVENUE NORTH 3
280 3 locerToLovE AWARE/COLUMBIA/INPOP < | el 106 18 Hold My Heart
Eic REMEDY DRIVE (Reunion/PLG)
i.22 Bl L AonG wouD-curg 906 +16 1297 ) 20 KCMS, WCSG, WITL JARS OF CLAY
2| B we 38 3 0% 23 R PR e e W 2
195 JOHN WALLER ADDED AT... Aliantas KAIM <11, KGBI +8, WFHM +8, KX0J 7, WKL +7
290 1 IMWAITING BEACHSTREETREUINIONRLG 577 49 1685 22 WVH £

JONNY DIAZ

Atlanta, GA

B 7 MARK HARRIS wo 327 S5 0844 28 : More Beautiful You (NO)
= T = — PD/MD: Don Schaetfer WLAB +32, WBSN +I8, KVMV 417, KXOJ +T3, KHZR +12,
B8 1o H. N BAND E 1 . Revive, Chorus of the Saints, 25 FLNW +7 WMS) +6, KAIM +6, KKFS +&, WFHM +6
__ ANCIENT SKIES BRASH 32[_’ EZ - 0_54] Jars Of Clay, Two Hands, 18 T
97| 10 SARAH REEVES o 48 0676 Lanae Hale, Back and Forth, 8 : PHILLIPS, CRAIG & DEAN
L-—.f.; SWEET SWEET SOUND SPARROW/EMI CMG A e - Jonny Diaz, More Beautiful You, 0 1 Revelation Song (INO)
-]D 5 RUSH OF FOOLS 303 7 0592 FOR REPORTING STATIONS PLAYLISTS GO TO: 5XMS +20, WMIT +19, WAKW +18, WCIE +14, WMHK +3,
- b 2 5 WDLC 7, WLAB +5, WEVO +4, WBDX +4, KTSY +3
[ FOSENTEALE MDAS! www.RadioandRecords.com -
NEWSBOYS
In The Hands Of God (Inpop)
RECURRENTS WGTS +21 KGBI 16, WVFJ +¥s, WFHM +14, WLAB +10,
WIQK +9, KBIQ +7, KVMV +6, WDJC +5, WMSJ +5
§ § BEBO NORMAN
W ARTIST 11 NIELSEN BDS PLAYS =8 ARTIST 11 NIELSEN BDS PLAYS Pull Me Out (BEC/Tooth & Nail)
E3l  TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w (=S8 TiTLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw w WMSJ 17, WIQK +8, KGBI +7, KAIM +7, WFHM 6,
WMUZ +6, KKFS 45, SXMS +4, KLIC +3, WBF) +2
LAURA STORY AARON SHUST
MIGHTY TO SAVE (INO) ) ?‘90 661 G v SAVIORMY GOD (BRASH) 569 __5?_?
CHRIS TOMLIN CASTING CROWNS
JESUS MESSIAH (SIXSTEPS/SPARROW/EM! CMG) 659 641 EAST TOWEST (BEACH STREET/REUNION/PLG) g50 pol
ADDISON ROAD TREE63
HOPE NOW (INO) 20 649 BLESSED BE YOUR NAME (INPOP) 559 =2
DOWNHERE &1 850 CASTING CROWNS 551 523 FOR WEEK ENDING APRIL 26, 2009
HERE 1AM [CENTRIC!TY) SLOW FADE (BEACH STREET/REUNION/PLG) LEGEND: See legend to charts in charts section for rutes and symbol explanations.
- = 58 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
BIG DADDY WEAVE 577 574 LINCOLN BREWSTER 527 533 day, 7 days a week. Christian AC Indicator chart compiled of 32 reporters, christian CHR 26, christian

WHAT LIFE WOULD BE LIKE {FERVENT/WORD-CURB) EVERLASTING GOD (INTEGRITY)

rock 26 and soft ACinspirational 20. © 2009 Nielsen Business Media, Inc. All rights reserved.

.sixstepsrecords

EM' :.:‘xnchLabeO Group

- o

“I will rise when He calls my name
No more sorrow, no more pain

I will rise on eagles’ wings
Before my God, fall on my knees”

L ; HLULO
#5 AC Monitored | #2 AC Indicator | #1 Soft AC/INSPO

in stores now!
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» DECYFER DOWN CELEBRATZS ITS FOURTH ZHRIST AN ROCK
NO. 1IN ITS LAST FIVE CHART APPEARANCES, AS “FADINC”
ASCENDS 2-1. THE MOREHEAD CITY, N.C.-BASED QUARTET LED
WITH “BREAK FREE” IN DECEMBER 20086, “NO LCNGER” IN
MARCH 2007 AND “CRASH,” THE TITLE CUT ANC FIRST 5INGLE
iclsen ' FROM ITS SORHOMORE ALBUM, IN OCTOBER 2008.

y DIGITAL DOWNLOADS
i DMDS AVAILABLE AT DMJS.COM

R&R CHRISTIAN

e = = =
g | o3 CHRISTIAN CHR 2 Y CHRISTIAN ROCK
v o Eu ARTIST PLAYS “n E T ARTIST PLAYS
3 g TITLE IMPRINT / PROMOTION LABEL ™w +- = $E TITLe MPRINT ; PROMOTION LABEL ™ -
= FRANCESCA BATTISTELLI . DECYFER DOWN =
! _]E_ FREE TO BE ME FERVENT/WORD-CURB 1075 g ] ]_2 FADING INO _324 . 3
5 MATTHEW WEST | . ABANDON
2 3 2_2_ THE MOTICNS SPARROWVEMICMG 00 ’2 2 : % Looow FOREFRONT/EMICMG 376 " =
= REMEDY DRIVE 3 > PHILMONT
. 3 o _ ALLALONC woro-cups 919 '91? o 2 e oirFeRence FOREFRONTIEMICMG 202 - il
B RED Ve RUN KID RUN
4 e 22 (FVER BE HE SAME ESSENTIAUPLG 857 =22 '. X B el TOOTH & NAIL 357 ﬂ
JARS OF CLAY ‘ FM STATIC
. _"_ TWOHANLS GRAY MATTERS/ESSENTIAUPLG :2» +46 . ) 2 ~ THE UNAVOIDABLE BATTLE OF FEELING ON THE OUTSIDE TOOTH & NAIL 2__"?_ oy vt
TENTH AVENUE NORTH DISCIPLE
2 ® _ BYYOURS DE REUNION/PLG _686 ics e e ROMANCE ME no 248 o
MAT KEARNEY PILLAR
ﬁ : _6 CLOSER TGLOVE AWARE/COLUMBIA/INPOP 673 "81 . STATE OF EMERGENCY ESSENTIAUPLG 2 5
=& DOWNHERE B RED
e B 10 asTaven centricry 969 il . DEATH OF ME ESSENTIAUPLG 28 1
=i RUSH OF FOOLS HOUSE OF HEROES .
9 5 [oseral Moas 623 36 . i CODE NAME: RAVEN wonovssTeReoicotee 200 +39
. FRAY FALLING UP |
@ L 7 vourounome EPIC/INO SZf'_ g ’ - STREAMS OF WOE AT ACHERON BEC/TOOTH & NAIL 23’_ 2 B
FM STATIC . HAWK NELSON »
0 - S TAKEMEASIAM TO0THENAL D08 108 l LET'S DANCE BEC/TOOTHENAL 250 &
a KUTLESS 543 23 FIREFLIGHT
TOKNOW THAT YOU'RE ALIVE BEC/TOOTH& NAIL 1 STANDUP FLICKER/PLG
e 8 NEWSBOYS 543 a3 EVERYDAY SUNDAY
IN THE HANDS OF GOD INPOP BEST NIGHT OF OURLIVES INPOP
m HAWK NELSON 541 €20 NEVERTHELESS
LET'S DANCE BEC/TOOTH & NAIL CROSS MY HEART FLICKER/PLG
G MIKESCHAIR 537 +70 THIS BEAUTIFUL REPUBLIC
CAN'T TAKZ AWAY CURB SURRENDER SAVED MY LIFE FOREFRONT/EMI CMG
. SEVENGLORY a4l 3 SUPERCHIC(K)
e ALL OF THE FOR YOU 75PN CROSS THE LINE INPOP
m B. REITH %00 W IVORYLINE
MESS GOTEE HEARTS ANDMINDS TOOTH & NAIL
v BLUETREE THE CONTACT
@ CODOF TH SCITY LUCID _396 “‘77_ BLACK SEA 7SPIN
=0 FIREFLIGHT BECOMING
G YOU GAVE VIE A PROMISE FLOKERPLG 095 = THE ONE TO HURT YOU TooTHENAL 113 <20
- THIS BEAUTIFUL REPUBLIC 284 i RUTH 159 -
BEAUTIFULLY BROKEN FOREFRONT/EMIIMG ~ BACK TOTHEFIVE TOOTH & NAIL
MANDISA - CHILDREN 18:3 1
MY DELIVERER SPARROWEMICMG 7 4][‘ HOMEMADE VALENTINE TOOTH & NAIL ]_SZ e
AFTERS FLYNN ADAM
QCEAN WILE INO _338_ '51: SUCH A TIME GOTEE oS 3
BRANDON HEATH CLEMENCY R
WAIT AND EE ReunoNpLe  S28 S CONTROL CLEMENCY 5l 1
MERCYME HYMNS OF EDEN >
GOODBYE ORDINARY wo 209 2l 2 ALINEED ockone 140 g
MAINSTAY -+ | AM TERRIFIED
BECOME W0 YOU ARE BECTOOTHENAL 207 L ) ©  TOTHESERVICE coree 136 -
JOSH WILSON - 5 FRAY =
SAVIOR, PLEASE SPARROW/EMI CMG =0l i 2 ourounoue tcmo 120 2
a CHRIS TOMLIN 282 7 MANAFEST n 1
| WILL RISE SIXSTEPS/SPARROW/EMICMG <O 77 STEPPIN' OUT BEC/TOOTH & NAIL _|
A B JIMMY NEEDHAM 5] FAMILY FORCE 5
.@ COME ARQ JND INPOP f‘79 . all D-I-£4Y¥-0-U ™G o F=)
e BEBO NORMAN 273 a SEVENTH DAY SLUMBER 94 b)
L BRITNEY BEC/TOOTH&NAL <2 ™ SURRENDER BEC/TOOTH & NAIL
ADDISON ROAD - ANBERLIN
@ A= THIS COUL ) BE OUR DAY wo <56 g2 FEEL GOOD DRAG UNIVERSAL REPUBLIC 87 !
SOFT AC/INSPIRATIONAL
ARTIST PLAYS % ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL.  TW ol T ' WKS: TITLE IMPRINT / PROMOTION LABEL ~ TW e
CHRIS TOMLIN [WILLRISE SIXSTEPS/SPARROW/EMI CMG 375 +8 BLUETREE CODOFTHISCITY LucID 160 . 37
AVALOMN STILLMY COD SPARROW/EMICMG 339 -4 MICHAEL W. SMITH DEEPINLOVE WITH YOU REUNION/PLG 152 k)
] 0 , ———
3 LINCOLN BREWSTER CODYOUREICN INTEGRITY 315 -24 FRANCESCA BATTISTELLI FREE TOBEME FERVENT/WORD-CURB 152 -7
S ’ 2D I
3 LAURA STORY BLESS THE LORD B NO 285 419 ASHMONT HILL CIFTED RESPONSE AXIOM 146 +22
s KATINAS PRAYING FOR YOU DESTINY-EXECUTIVE 274 +3 PHILLIPS, CRAIG & DEAN REVELATION SONG INO 144 +54
& I . N %
f; BEBO NORMAN THEONLY HOPE BEC/TOOTH&NALL 266 +22 BRANDON HEATH WAIT AND SEE REUNION/PLG 144 43
% MERCYME FINALLY HOME INO 264 -51 KARI JOBE ['MSINGING INTEGRITY 138 +24
2 H - =21 SoChy Tt
; ISRAEL HOUGHTON MY TRIBUTE MEDLEY - INTECRITY 207 +4 TWILA PARIS NOTFORCOTTEN El 129 -6
g JIM BRICKMAN FEAT. RUSH OF FOOLS NEVERFARAWAY TIME LIFE 185 +12 | GREG LONG & KRISTY STARLING UNCOMMON - GREG LONG 27 +22
3 NEWSBOYS INTHE HANDS OF COD INPOP 161 +4 | MEREDITH ANDREWS  THE NEW SONG WE SING WORD-CURB 125 +36
2
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Qg =

4 5 sersr CHRISTIAN ACINDICATOR L.

S 25 Tme IMPRINT / PROMOTION LABEL ~ TW +-

1 ‘F: 15 NEWSBOYS IN THE HANDS OF COD ) INPOP 992 -8
’1,,’;%& 12 CHRIS TOMLIN | wiLL RISE SIXSTEPS/SPARROW/EMICMG 866 -2
fm——i

MERCYME FINALLY HOME N0 932 +1
FRANCESCA BATTISTELLI FREE TO BE ME FERVENT/WORD-CURE 902 -38
7 BIG DADDY WEAVE YOU FOUND ME FERVENT/WORD-CURE  B74 +84
MATTHEW WEST THE MOTIONS SPARROW/EMICMG 848 »SH
MANDISA MY DELIVERER SPARROW/EMI CMG 735 0
BEBO NORMAN PULL ME OUT BEC/TOOTH & NAIL 52-5 +4
JIMMY NEEDHAM FORGIVEN AND LOVED INPOP ) 57_1- +18
BRANDON HEATH WAIT AND SEE REUNION/PLG 544 1 +105
TENTH AVENUE NORTH BY YOUR SIDE REUNION/PLG 534 -108
JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH&NAIL 484 -85
THIRD DAY ReVELATION ESSENTIAL/PLG 491 -15
JOSH WILSON SAVIOR, PLEASE SPARROW/EMI CMG 477 -23
JONNY DIAZ MORE BEAUTIFUL YOU N0 470 +61
JARS OF CLAY TWOHANDS CGRAY MATTERS/ESSENTIALIPLE 464 -4
REMEDY DRIVE AiL ALONC WORD-CURB 459 -18
BLUETREE COD OF THISCITY Lo 436 426'
KUTLESS | DONOT BELDNG BEC/TOOTH&NAILL 427 :16 ]
ABOVE THE GOLDEN STATE (LL LOVE YOU SO SPARROW/EMI CMG 377 +5
CHRIS AND CONRAD LEAD ME TO THE CROSS VSR 357 -3
DOWNHERE HOPE ISRISING CENTRICITY 352 +3
LINCOLN BREWSTER 0D YOU REICN INTECRITY 341 -8
RUSH OF FOOLS LOSEIT ALL MIDAS 311- +4]
JEREMY RIDDLE BLESS HIS NAME VINEYARD/VARIETAL 306 -10
DECEMBERADIO LOOK FOR ME SLANTED/SPRING HiLL 295 +8
SARAH REEVES SWEET SWEET SOUND SPARROW/EMI CMG -2794 -2
MIKESCHAIR CAN'T TAKE AWAY CURE 262 -9
MAT KEARNEY (1 0SER TO LOVE AWARE/COLUMBIA/INPOP 25] +12
BUILDING 429 ALwAYS INO 7 238 +15
CHRISTIAN CHR
MUSIC RESEARCH

Hit Music Research

ARTIST w w w

TITLE IMPRINT / PROMOTION LABEL  TOTAL  FAM®% BURN% 18-24 2534 1834

FM STATIC TAKE ME AS | AM B TOOTH&NAIL 446  72% 4% 4.46 410 430

7MATTHEW WEST THEMOTIONS SPARROW/EMI (MG —4._‘:2 [ 95% _T7°;o 3 4.25 i 4.33 ?8

TENTH AVENUE NORTH BY YOUR SIDE REUNION/PLG 74.31_ ] 97% 21% 74.279 4.21 ) Eé v

THE AFTERS OCEAN WIDE ) INO 13? 850;0 —‘17% ! 4.56__31 4.40

THE FRAY YOU FOUND ME ERIC/INO 74‘14 94% 22% 44 397 2.06

SEVENTH DAY SLUMBER FROM THE INSIDE OUT BEC/TOOTH & NAIL K 84% S% 4.7 434 i 415

HAWK NELSON LET'S DANCE BEC/TOOTH & NAIL 7 41 76% _13%— 2..00 409 4.06

BRANDON HEATH wAIT AND SEE REUNION/PLG 409 88% —E)%- 4.25 —3—7; 1 4.00

FRANCESCA BATTISTELLI FREE T0 BE ME FERVENT/WORD-CURB 4.08 ] 97% 25"-10.?:9: i 418 567

KUTLESS TOKNOW THAT YOU'RE ALIVE BEC/TOOTH&NAIL  4.08  84% 15% 396 398 397

JOSH WILSON SAVIOR, PLEASE SPARROW/EMI CMC _4;)_7 ] A71I 13% 3,827 4.50— 3.91

BLUETREE COD OF THISCITY LuciD ABS | ;80/0 3% | 760 | 3.80 AA.OI

CHRIS TOMLIN 1 wiLL RISE S!XSTEPS/SPARR(;W7EM\ MG 405 72% I 1?%— 4.0!;— ;.70 ] 4.07

CHRIS AND CONRAQ LEAD ME TO THE CROSS VSR 7 4-0_4 784% 13% 4.09 450 - >4.1S |

DOWNHERE MY LAST AMEN CENTRICITY  4.03  68% 15% 40 '3.87 71703

THIS BEAUTIFUL REPUBLIC BEAUTIFULLY BROKEN FOREFRONT/EMI (MG _z:.OT 74% 190)0 ;5 ?8— 3?

7 RUSHOF FboLS LOSE T ALL MIDAS ] 3.99 94%7 _1;% 40 _;BT- 4.02

REMEDY ORIVE ALL ALONG WORD-CURB E 540/0 4%  4.05 ] 73.;42 1 3?

THE CLASSIC CRIME SALT IN THE SNOW TOOTH & NAIL 3.9(; 68% 7‘150/-0 3.93_ _433_ 1 4.05

Niswsaovs INTHE HAiN;OF con INPOP - 395 93% 3.78

22%

3.85 382

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Totai
sample size is 687 respondents. Total average favorability estimates are based on a scale of 1-S. (I= don't like it at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com
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COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

IMPRINT / PROMOTION L ABEL

JASON ALDEAN SHE'S COUNTRY

BROKEN BOW

ARTIST TITLE IMPRINT / PROMOTION LABEL  NEW STATIONS
TAYLOR SWIFT YOU BELONG WITH ME BIG MACHINE 30
JOE NICHOLS BELIEVERS UNIVERSAL SOUTH 20
DARIUS RUCKER ALRIGHT CAPITOLNASHVILLE 18
REBA STRANGE STARSTRUCK/VALORY 17
MIRANDA LAMBERT DEAD FLOWERS COLUMBIA 16
ARTIST TITLE IMPRINT / PROMOTION LABEL GAIN
REBA STRANCE STARSTRUCK/VALORY +718
TAYLOR SWIFT you BERG WITHME BIC MACHINE +650
DARIUS RUCKER ALRIGHT CAPITOL NASHVILLE +645
BRAD PAISLEY THEN ARISTA NASHVILLE +466
ZAC BROWN BAND WHATEVERTIS HOM;ROWN/ATLANTIC/BIG;I(TURE +386
TW LW  ARTIST TiTLE IMPRINT / PROMOTION LABEL ~ TW PLAYS  +/-
36 38  KATIE ARMIGER TRAILOF LIES (OLDRIVER 509 -29
@ 51 TEACY LAWRENCE u;%o ;—HM ROCKY COMFORT/NINE NORTH 193 +40
@ 57  DARREN KOZELSKY COOD DAY TOCGETGONE  MAJOR 7TH/SPINVILLE/NINE NORTH 149 +26
@ -  STEPHEN COCHRAN WAL MART FLOWERS ARANASHVILLE 142 437
@ 55 WILLIAMS RILEY BAND 'MSTILL ME GOLDEN/NINE NORTH 132 6
@ éo SARAH DARLING JACK OF HEARTS BLACK RIVER 128 +12
@ - RICKHUCKABY SHECETSMEHIGH HEADCOACH 126 +16
@ —  LANCE MILLER CEORGE JONES & JESUS BG7LOFTONCGREEK 103 +3
@ — MACMCANALLY You FIRST SHOW DOG NASHVILLE 87 +52
60 56  MATTSTILLWELL raiN - STIIE/SPINVILLE/NINE NO;QTH 72 -52

Get your first look at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

COUNTRY

BULLSEYE RESEARCH

ARTIST LIKE STRONGLY
TITLE IMPRINT / PROMOTION LABEL A LOT POSITIVE INDEX NEUTRAL DISLIKE DISLIKE
;AD PAISLEY THEN ARISTANASHVILLE  263% 72.7% 393 21.5% S.7% 0—20;—
JASON ALDEAN SHE'S COUNTRY BROKENBOW 36.3% 72.7% A.Oé 7271.2% 5.7% 0.5%
KEITH URBA;K;S ACGIRL CAPITOL NASHVILLE 2—5—2‘01:— 71.5% —3.55 sz.o% 6.0% 0.5%
CARRIEUNDERWOOD FEAT. RANDY TRAVIS | TOLD%U SO 19/ARISTA NAS}T\LLE - 40_7; 70.80/;_—373—6 ' 71%. 5°}o 77% 4.0%
JOHN RICH SHUTTIN' DETROIT DOWN WARNER BROS./WRN 2“5.3;/0 68.3% : 37.8; 24.2% 6.5% ﬁO%
ALAN JACK;N SISSY'S SONG - ARIST NASHVILLE -29.53% 518;/; 2;827 205’/0.9.00/;; 7?2%
TIM MCGRAW NOTHIN' TO DIE FOR CURB  24.5% Gisg?l: 26.7%7 ;;% 707.5%
ELI YOUNG BAND a1l WAYS THE LOVE SONCS REPJELI(/UN\VERSAL SOUTH i ;S%‘ 66.5% ] 378 283% 4.5% 0:7%
LOST TRAILERTH&)W'EOUT YOU DON'T BNA  14.3% 66.0% ‘3-7—4— 28.3% ——4-5% 1-.2%
JASON MICHAEL CARROLL WHERE I'M FROM ARISTANASHVILLE  22.3% 65.5% —3.80 27.5% E 6.3% 0.7%
RODNEY ATKINS IT'S AMERICA CURB - 25.3% 64.2%7 3.83_ 29.7% 5.3% 0.8;/0
MONTGOMEE GENTRY ONE IN EVERY CROWD coLuMeia  16.7% 62.70/; b 3.71- 29.78% 6.7% 0.8%

7 i’OBY KEITH LOST vtTu ANYWAY - SHOW DOG 20.>é% 52% 3.7 2&.; 9.5% 0.8%
DIERKS BENTLEY SIDEWAYS CAPITOL NASHVILLE 18.3%7 62.0% 3.67 727.3% 8.330_ 7 i.B%
ZAC BROWTBAND WHATEVERITIS HOME GROWN/ATLANTIC/BIG PICTURE  15.5% 627.0% 3.6_9 315% -5.8% 1.2%
SUGARLAND 7 HA;NS ) MERCURY 2—9.2% 761.5% 372 235% 10.8% 2.20/.;
KENNY CHESNEY QUT LAST NIGHT BNA ;.S% 61.5% 3.71- 27.8% 9.2%ﬁ5%
RASCAL FLATTS HERE COMES COODBYE LYRIC STREET 2é.7%— 670.2% 3.;3 26.3% 1_05% 25077
JIMMY WAYNE IWI ) ;A;)R;' [ 19.0%_ 58.7% 3.6—4 297.57/0 10.3% 7.5702’
LADY ANTEBELLUM I RUN TO YOU CAPITOL NASHVILLE i 17.0% 575% 365 342% 75% 0.8%

The Catlout America sample is 600 persons in each weekly report, made up of a three week rolling average of 200 persons week-
ly. Sample is 50% Male / Female and taken from 20 U.S. Markets. Demos are evenly balanced in 18-24, 25-34, 35-44 and 45-54
rells. Song scores are on a 1 to 5 differential with “1” meaning strong dislike and “5” meaning like it a lot. The positive index is
an average of all 1 to 5 scores. Total Positive is the combined 4 and 5 scores. Market breakouts by geographical region are; MiD-
WEST: Cincinnati, Indianapolis, Kansas City, Omaha and Wichita. SOUTH: Atlanta, Charleston, Charlotte, Mobile / Pensacola and
Nashville. EAST: Phitadelphia, Pittsburgh, Providence Rl, Rochester, Virginia Beach. WEST: Colorado Springs, Houston, Modesto,

“hoenix and Portland OR.
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R&R COUNTRY

‘A Better Man’ cracked the top 10 and a format busted wide open

It Was 20 Years

Ago Today

R.J. Curtis

RCurtis@RadioandRecords.com

or those of us who were there, working in country radio, we

witnessed an unprecedented phenomenon. To many young

programmers, the *90s country boom seems almost lore-like.

That’s because a great deal of the music and artists who were

responsible for the biggest renaissance in the format’s history

are either still active on the charts (Alan Jackson, Brooks &
Dunn, Reba McEntire, George Strait) or their music continues to be played as
gold catalog (Garth Brooks, Clint Black, Randy Travis).

The idea to revisit the "90s boom hit me
while noodling around on BDSRadio.com.
While looking at the most-played gold titles in
the top 50 markets, | noticed significant spins
for Black’s “Better Man." I glanced at a calen-
dar and thought, “Twenty
years?” [ remember because in
April 1989 when I program-
med KNIX/Phoenix, we stag-
ed a free two-day outdoor
show called KNIX Country
Jam. Alabama, Willie Nelson,
Waylon Jennings, Crystal Gayle
and many other superstars of
the day performed. So did
newcomer Black, who already
had a huge hit with his first sin-
gle, A Better Man,” from his
debut album, “Killin® Time,”
released May 2, 1989,

Boom Powered By Black, Brooks

Brooks is generally viewed as the poster child of
the *90s boom, or perhaps I should say, the cover
boy. At the peak of his career and country
music’s resurgence, he graced the cover of
Forbes magazine. Though Brooks’ sclt-titled
debut was released 20 days prior to “Killin’
Time,” Black bolted from the starting gate much
faster, with four consecutive No. 1 singles from
his debut album. Eventually, Brooks made up for
his slow start and then some, setting the record

for the most album sales by an artist in Nielsen
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Black

SoundScan history—now at 68 million.
However, for the first two years of the boom,
Black and Brooks drove the format headfirst into
the mainstream, sporting cowboy hats and a tradi-
tional sound. Adding to their already capuvating
story line: Both men were born
four days apart in February 1962
and hail from rival states. Brooks
was born in Tulsa, Okla.; Black,
while not born in Texas, moved
there before he was a year old.
Just four days after the release
of “Kilhin® Time,” Blacks “A
Better Man” arrived in the top 10
May 6, 1989,
Country chart. Intrigued, 1 de-

on Billboard’s

cided to go back and take a clos-
er look at the top 10 songs and
artists trom that chart.

10. Clint Black, “A Better Man”: The first of
Black’s 13 No. 1 songs spent 24 weeks on the
chart after debuting at No. 69 Feb. 18, 1989.
Black went on to win the Country Music Assn.s
(CMA) Horizon Award in 1989 and male vocal-
ist of the year in 1990,

9. Steve Wariner, “Where Did | Go Wrong”: The
first of back-to-back No. 1s for Wariner, who
logged nine career chart-toppers and was espe-
cially omnipresent in the "80s. Twenty of his 29
top 10 songs charted between 1983 and 1990.
Wariner eventually collaborated separately with
Black and Brooks.

May 2, 1989
Clint Black’s debut
album, “Killin" Time,”
released

Peak position: No. 1on
Billboard’s Country
Albums chart

Sales: Triple-platinum
Singles, Peak
Position:

“A Better Man,” No. 1
“Killin” Time,” No. 1
“Nobody’s Home,” No. 1
“Walking Away,” No. 1
“Nothing’s News,” No. 3

For the first
two years of
the boom,
Black and
Brooks
drove the
format
headfirst
into the
mainstream,
sporting
cowboy hats
and a
traditional
sound.

Clint Black’s

No. 1 Songs

“A Better Man”

“Killin” Time”

“Nobody’s Home"

“Walking Away”

“Loving Blind”

“Where Are You Now”

“When My Ship Comes
In”

“A Good Run of Bad
Luck”

“Summer’s Comin’

“Like the Rain”

“Nothin’ but the
Taillights”

“The Shoes You're
Wearing”

“When | Said | Do”

”

Brooks

8. Baille & the Boys, “She Deserves You”: Kathy
Baille sang lead; the Boys consisted of her hus-
band, Michael Bonagura, and Alan LeBoeut, who
eventually left the group. This chart marked the
peak position tor “She Deserves You.” Their next
single, "1 Wish | Had a Heart of Stone,” turned
out to be their most successtul, peaking at No. 4
Sept. 30, 1989,

7. Restless Heart, “Big Dreams in a Small Town™:
The title cut from the band’s third album. Twvo
wecks later, this song peaked at No. 3. which
broke a streak of six straight No. [ songs for the

Eagles-influenced, pop-triendly band.

6. Rodney Crowell, “After All This Time”:
Crowell was in the midst of a record-setting
streak while this song was on the rise. Three
weeks later, it became the fourth of five consec-
utive No. | songs, all from Crowell’s landmark
“Diamonds & Dirt” collection. He followed up
this song with the Harlan Howard-penned
“Above & Bevond,” which was Crowell’s last
No. 1.

5. Patty Loveless, “Don’t Toss Us Away”: This
was Loveless” fourth top 10 single and set the table
for her first No. 1,“Timber, I'm Fallin’ in Love.”
which came just three months later, in August
1989, and was the first of five carcer No. | songs.

4. Alabama, “If | Had You”: This single from the
Academy of Country Music’s Artist of the
Decade hit No. 1 two weeks atter the May 8,
1989, chart. It was part of a stunning run where
19 of 21 singles reached No. 1 from March 1984
to April 1991.

3. Randy Travis, “Is It Still Over”: It has always
been my contention that Travis® 1986 release,
“Storms of Life,” is not only one of the greatest
country albuis of all time but also sowed the
seeds for the "90s boom.*“Is It Still Over’™ was one
week away from becoming Travis” seventh con-

secutive No. 1.

2. K.T. Oslin, “Hey Bobby”: The reigning CMA
female vocalist of the year spent 19 weeks on the
chart with “Hey Bobby” before it peaked at No.
2. Her next single, *“This Woman,” reached No.
5; two subsequent releases sputtered, reaching
Nos. 23 and 73, respectively. Oslin rebounded
dramatically, however. “Come Next Monday™
became her biggest hit, staying on the charts tor
20 weeks and holding No. | for two consecu-
tive weeks.

1. The Judds, “Young Love”: Of the Judds' 14
chart-toppers, this was No. 13. When consid-
ering the all-time greatest duos in country,
Brooks & Dunn immediately come to mind,
but the Judds were superstars in the "80s and
won the CMA’s vocal group award from 1985
through 1987. When the CMA changed the
name to duo of the year, the Judds bagged that,
too, from 1988 to 1991. It was considered an
upset when Brooks & Dunn unseated the Judds
in 1992, RsR
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» WITH THE FEWEST CHART WEEKS OF ANY TO> 20 TITLE,
KENNY CHESNEY LANDS HIS 35th CAREER TOP 10, AS “OUT LAST
NIGHT” SPIKES 12-9 IN ITS FIFTH WEEK. THE SONG IS CHESNEY'S
FORMAT-LEADING 27th TOP 10 THIS DECADE. IN THAT SPAN, TIlA
McGRAW RANKS SECOND WITH 25 TOP 10s, FOLLOWED BY TOEY
KEITH (23) AND BRAD PAISLEY AND RASCAL FLATTS (21 EACH)

R&R COUNTRY

POWERED BY nielsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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TITLE / LABEL AUDIENCE / GAIN

HEIDI NEWFIELD 0.1770/0.094
What Am | Waiting For

(Curb)

TOTAL STATIONS: 13
JAKE OWEN 0.16370.159
8 Second Ride
(RCA)

TOTAL STATIONS: 13

TITLE/LABEL  AUDIENCE / GAIN
TRAILER CHOIR 0.158/0.060

TITLE / LABEL
KATIE ARMIGER 0.102/0.061

AUDIENCE / GAIN

Rockin' The Beer Gut Trail Of Lies
(Show Dog Nashville) {Cold River)
TOTAL STATIONS: 6 TOTAL STATIONS: 8

KRISTA MARIE 0.107/0.083

RASCAL FLATTS  0.094/0.007

Jeep Jeep Summer Nights
(Broken Bow) (Lyric Street)
TOTAL STATIONS: 7 TOTAL STATIONS:

10

MOST ADDED

(Big Machine)

KBQI, KEEY, KFDI, KFRG,
KilM, KKGO, KKNG, KMLE,
KMPS, KNCJ, KRTY, KSD,
KSKS, KTOM, KXKS, KXKT.
KYGO, WBCT, wBUL, WCOL,
WCTO, WEZL, WFBE. WGKX,
WIOV, WITL, WIVK, WKCQ,
WKDF, WKKT, WKSJ, WKXC,
WOGI, WQDR. WQMX,
WRNS, WSIX, WTQR, wUSJ,
WUSN

FOR WEEK ENDING APRIL 26, 2009

LEGEND: See legend to charts in charts section for rules and symbol explanations.
121 country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 120 reporters,
@© 2009 Nielsen Business Media, Inc. All rights reserved.

{Capitol Nashville)

KATM, KBQI, KFDI, KFRG.
KIiM, KILT, KIZN, KKGO,
KMPS, KRST, KTTS, WBEE,
WBUL, WCTK, WDAF, WEZL,
WGTY, WOV, WKCQ, WKKT,
WKSF, WOGI, WOGK, WOKQ,
WPCV, WQDR, WQMX,
WRNS, WSLC, WSOC, wWUBL,
WUSJ, WWNU

WUSN

{Starstruck/Valory)

KAJA, KFRG, KMLE, KMPS,
KSCS, KSD, KSKS, KTTS,
WAMZ, WDAF, WGAR,
WGGY, WRBT, WSOC, WUBL,

BUCKY COVINGTON 15
| Want My Life Back
{Lyric Street)

WXBQ, WYRK

JOE NICHOLS 14
Bedlievers

(Universal South}

KBEQ, KCYE, KDRK, KIZN,
k.Y, KMDL, KYGO, WGNA,
WOTY, WIRK, WITL, WPCY,
WRQYK, WYRK

KATC, KATM, KNTY, WBCT,

CHART LEGEND

Charts are ranked by plays (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of airplay with
Arbitron listener data).

Songs showing an increase in

plays (audience for Country)

over the previous week,
regardless of chart movement. A
song will also receive a bullet if its
percentage loss in plays (audience for
Country) does not exceed the per-
centage of monitored station down-
time for the format. Exempting the
Country chart, a song that has been
on the chart for more than 20 weeks
will generally not receive a bullet,

even if it registers an increase in
plays. Country titles that decline in
audience but increase in plays will
also receive a bullet if the total audi-
ence erosion for the week does not
exceed 3%. A song in its first week at
No. T will always receive a bullet, even
if it has lost plays

(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron inc. copyrighted Persons
12+ audience estimates, under
license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time

with increases in both plays and
audience.

BREAKER:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

40 24/7 NEWS ONLINE @ www.RadioandRecords.com

MOST ADDED:

A listing of songs with the total number
of new adds either reported by each
station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week 15 ranked first if tied with
another song on the chart. If the
songs are still tied at this point, the
title that is being played on the most
stations at that format will be ranked
first.

www americanradiohistorv. com

RECURRENT RULE:

Songs below the top 20 (top 15 for
Urban AC, Christian AC, Christian
CHR, Christian Rock, Gospel, Rock,
Triple A and Smooth Jazz; top 10
for Soft AC/Inspirational) become
recurrents and are removed from
the chart after 20 weeks. In addi-
tion, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recur-
rents and are removed from the
chart. Descending Country titles
move to recurrent after 20 weeks if
they rank below No. 10 in either
audience or plays, or if they rank
below No. 10 and post a third con-
secutive week of audience decline,
regardless of total chart weeks.
Descending AC and Hot AC titles

move to recurrent after 52 weeks if
they rank below No. 5, after 26
weeks if they rank below No. 10, or
after 20 weeks il they rank below

No. 15.
airplay of 100,000 plays cn all
monitorec stations, including
satelliite and naticnal networks,
across the United States and Canada.
Numeral following symbol indicates
multiple level of 100,000 plays.
m status in research data provided
by Promosquad. Songs are tast-
ed online by Promosguad using multiple

listens and a natior wide sample of care-
fully profiled music consumers.

Nielsen 8IS certification for

Indicates title earned HitPreckcor
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\ R&R AC/HOT AC

Wine + food + music = an amazing experience

‘An Intimate Pairing’
Makes For An Awesome

Weekend

Keith Berman

KBerman@RadioandRecords.com

lthough festivals like Coachella, Bonnaroo and Stagecoach have
become popular music experiences, there aren’t many non-station
concert gatherings for hot AC listeners that not only provide good
music but also are a lifestyle experience for those who attend. Enter
Live in the Vineyard, the brainchild of independent promoters Bobbii Hach-Jacobs
and Claire Parr, a unique promotion/music experience involving acoustic music in

an intimate setting, food and wine, and entry into exclusive vineyards.

While the two have separate promo companies.
they've worked together and have been friends for
years. “Bobbii is a foodie, and T am a wine-y,” Parr
says jokingly.“We both love food and wine, Bobbii
is a big cook, and my husband and T got married at
one of the vineyards in Napa.”

Casual conversations the two were having about
how to put together live events for the artists they
were promoting came to a head when Hach-Jacobs
was at a winery in Sonoma. 'l called Claire three
sheets to the wind and said,"Oh, my God, we've got
to do this event. I'm at the most beautiful winery
I've ever seen, " Hach-Jacobs says."Everything was
so perfect about that day that I wanted to capture it
with music If we could do this same concept with
music, it would be spectacular.”

The vineyards responded well since there wasn't
anything like this happening in Napa. “There were
classical and jazz events in the area, but nothing pop
music-driven,” Parr says. “We found the vineyards
and the vendors were extremely excited because the
demographic of hot AC radio is exactly who they
want to target, and the concept of drinking great
wine and cating great food and listening to amazing
music alwavs goes together”

Hach-Jacobs and Parr were working Jason Mraz’s
“I'm Yours” single at the time and hit up Road-
runmner senior VI of promotion Mike Easterlin to see
if Mraz could play; he had one date available, so they
took it. From there, they got Matt Nathanson from
Vanguard, hit up Capitol for Tristan Prettyman and
secured 1ave Barnes from Razor & Tie. The inau-
gural Live in the Vineyard was a one-night, one-show
format in July 2008, and winners were lown in from
16 stations around the country.

MAY 1, 2009

In November 2008, Parr and Hach-facobs went
back for round two, which was expanded to two
nights and two shows, featuring acoustic performanc-
¢s by Sarah McLachlan, Colbie Caillat, Jon Me-
Laughlin, Thriving Ivory, Matt Wertz and Erin
McCarley; 30 stations participated. Last month, 83 sta-
tions were involved in the third outing and includ-
ed national exposure from Bob & Sheri’s syndicated

morning show and Sirius XMY the Pulse channel.

Eat, Drink, Artist, Music

165 not just the mwsic that makes this event so incred-
ible. It’s the fact that ity an intimate weekend with
only 250 people, who also got to drink amazing
wines from exclusive vineyards in an experience they
couldn’t buy.

The April weekend began on a Saturday swith hs-
teners gathering at the mamn venue, the Silverado
Resort, for a premium wine tasting with the own-
ers and winemakers of eight wineries, along with a
food pairing. Following that, everyone went to a
cocktail party where Saving Jane, SafetySuit and Plain
White T performed. At a late-night soiree, there was
wine, cheese, fruit and a show by Meiko.

The next day, winners were given time to explore
Napa, then returned to the Silverado Resort tor the
main event: a show with Nick Lachey, Anjulie, Lily
Allen and O.A.R.“There were 250 people at the
show, and we served food and premium pours from
wineries,” Parr says.

“Everyone had an opportunity to see and meet a
lot of these artists,” she continues. “O.A.R. finished
their set, and instead of walking offstage into the
back, they simply stepped off the stage into the andi-

wWwWw.americanradiohistorv.c

Get Live In The
Vineyard
While Bobbii Hach-

Jacobs and Claire Parr

aren’t willing to bring
more people into each
event since making them
bigger would ruin the
intimacy, they're open to
getting more stations
involved. Check out
liveinthevineyard.com to
get a clearer picture of

what goes on.

Listener Reactions
“It was by far the most
phenomenal and
memorable experience
of my life. | knew the
itinerary going in, but
nothing could have
prepared me for how
truly amazing the event
would be; it far exceeded
my expectations. As if
the beautiful scenery
and resort were not
enough, the artists blew
my mind with how
fabulous they were in
such a raw and intimate
setting. I've been telling

everyone about it.”

“We were in awe [of] the
one-on-one interaction
with the artists. We
loved the winery trip
and wine-tasting
events. Everyone was
so friendly. Definitely a
once-in-a-lifetime

experience.”

ence. These are the kinds of things where seuff hap-
pens that we don't seript or predict. Sammy Hagar
showed up with his daughter because shes a huge
Nick Lachey fan. It was her birthday—Nick wound
up singing ‘Happy Birthday” and we had a big cake
tor them.”

That Menday, the winners were broken up into

and
Miner
Winery, where they

small — groups

i ﬁ taken  to
NIt:h-nAu:-.”_ i

niet Dave

Miner

treated to a special

owner

and  were
acoustic  perform-
ance by Lives Ed
Kowalczyk in one of
the

“People

wine  caves.
were  in
shock: were
crying,” Hach-

Jacobs says. “Some

they

computer progranuner from Kansas City said he'd
never experienced anything like it in his lifetime and
didn’t know whar to say. They were speechless. It was
just so intimate and exclusive”

After that, listeners made the trip to the home of
Kat and Rob McDonald, who run a winery called
the Girls in the Vineyard. “We got everyone back
together and took them on buses to Kat and Rob%s
house, where Todd Humphries, who's a very well-
known Michelin-rated chet’and has a Michelin-rated
restaurant in Napa called Martini House, did a cook-
ing demo sponsored by KitchenAid in Kat and Rob’s
outdoor kitchen,” Parr says. The McDonalds also aug-

mented dinner with their winerys premium wines.

Passion-Infused Listeners

When the winners left, Parr describes them as tear-
filled and emotional. A lot of people believe that
these listeners are checked out, and theyre not.” Parr
says." They're very aware, they're very active, theyre
very plugged-in, and sometimes, all it takes is a lie-
tle bit of encouragement to get them really excit-
ed. We look at it like going back to grass-roots pro-
motion. Yes, thousands of people in cach market
heard the promotion, got excited, went to the Web
site and experienced the artists, but the winners go
back and feel like they can atfect other people
around them. It pretty exciting. We walk out of it
really energized.”

Hach-Jacobs and Parr were amazed by the passion
that the listeners infused into the event. “Everyone
walked away with this big, warm and fuzzy. happy,
ginormous smile on their faces,” Hach-Jacobs says.“A
station called us a couple of days ago and asked,” What
did you do to our winners? We have never ever had
winners flip out and write letters and call the station
over and over about a promotion.””

Parr says the promotion is so valuable because it’s
litestyle-oriented—and not just for woren, since the
winners went to a resort with a 36-hole golf course.
“So you've got a balanced event that men and
women can participate in and enjoy without being
segregated or segmented. Its about the experiences
you can't buy—the wineries you can’t get into, the
people you can't meet and the music you hear before

RsR

its produced and polished,” she says.
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Recently diagnosed with MS, WJXQ/Lansing afternoon host is

facing his future head-on

Mojo’'s Movin’ On

Mike Boyle

MBoyle@RadioandRecords.com

s many radio personalities around the country do, Matt

“Mojo” Lersch, afternoon host/imaging director at Mid-

Michigan Radio Group rock WJXQ (Q106)/Lansing,

Mich., has donated a lot of his time through the years to com-
munity service, helping such organizations as Big Brothers and Big Sisters, the
American Red Cross, the Humane Society and the American Cancer Society.
“One of the first things I learned in radio,” he says, “is that you have to give
back to the community that is helping to keep us employed. And I really do
enjoy working with these organizations, as does everyone at Q106.”

But as fate would have it, Mojo learned fate
last year that he would need the help of one
of these organizations—the Michigan chaprer
of the National Multple Sclerosis Society—
as he was diagnosed with MS.

Mojo remembers that the symptoms began
to surface Nov. 1, 2008, when the 35-year-old
Chicago native was watching his beloved
Bears beat the Detroit Lions. *My evyes start-
ed acting a little weird and I was seeing dou-
ble,” he recalls.

Convincing hinself he was just tred, he
shook it off and went to bed early. “But I got
up the next day and it was worse, plus my bal-
ance was getting screwy,” Mojo says. “So |
went to the hospital and had a CAT Scan
done but the doctors couldn’t give me a diag-
nosis from it. At this point, my eyes were
pointing in opposite directions, almost like a
cartoon character.”

The doctors that administered the CAT
Scan referred Mojo to an ophthalmolog
group. At that exam he was startled to hear the
staft whispering the words “brain stem” to
each other, so he asked them to be honest and
Jjust tell him what they were thinking. “They
said based on just my eyes alone—even
though I also had numbness in my legs and
teet—that it could be a brain tumor on my
brain stem or it could be MS.” he says. “I had
been thinking | was going to get a pair of
glasses, then they laid that on me.”

The next day Mojo went to Michigan State

University’s neurology department for an
MRI and other tests that he says lasted about
nine hours. “About a month later on Dec. 16,
they gave me the official diagnosis of having
relapsing remitting MS. To be honest, I said,
‘Right on!" If T had the choice between a
brain tumor on my brain stem and probably
not living much longer or MS, I'll take MS
any day.”

The Q106 Staff Rallies

When Mojo returned to work after his ex-
tensive testing and diagnosis, he says that
instead of people asking him about MS, they
offered information to him. “They had done
their homework in an effort to show me sup-
port and I was extremely grateful for that. It
made my transition coming back to work so
much easier.”

But that was by design, Q106 PD/midday
host Sheri Vegas says. “A lot of us at the sta-
tion really didn’t understand exactly what MS
was. We work with a lot of organizations such
as the American Cancer Society, so we know
about cancer because it is so much in the fore-
front. But when it camme to MS, most of us
knew some people who knew some people
that had MS, but as a result of Mojo’s diagno-
sis we all studied up on it in an effort to
understand what he was going through.”

As for how the station handled Mojo’s
absence,Vegas says, " We announced to our lis-
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‘I have a
ood chance
o live as

normal a life

as possible.’

—Mojo

Mojo (feft) and Vegas

Muiltiple

Sclerosis Facts

B MS is a chronic,
often disabling
disease that attacks
the central nervous

system. Symptoms

may be mild, such as

numbness in the
limbs, or severe,
such as paralysis or
loss of vision,

B In the United States
there are

approximately

400,000 peaple with

MS, and 200 new
cases are diagnosed
every week.

B As with other
autoimmune
diseases, MS is
significantly more
common (at least

two to three times) in

women than men.
B For more

information, go to

nationalmssociety.org.

teners that Mojo was sick and would return
as soon as he could. We didn’t want any-
body—especially our competitors—to think
Mojo was blown out or that this was some
sort of radio stunt. After a couple of weeks of
being off-air, Mojo voiced a promo saying that
he was sick and would return to Q106 as soon
as possible. He made the official announce-
ment of his diagnosis to his audience on
March 107

Mojo says he didn't go public with his diag-
nosis to get a “public pity party.” Instead, he
says. “I wanted to kick some ass and bring
awareness to MS, Within a week of my diag-
nosis I was on the phoue with the National
MS people oftering my help.” In support of
Mojo, the Q106 staff will be involved in an
MS Walk May 3.

Lansing's

The Great Unknown

Joining a fellow Michigan broadcaster, Cita-
del classic rock WLAV/Grand Rapids morn-
ing host Kevin Matthews—who was also re-
cently diagnosed with MS—Mojo is on a
daily injection treatment of a drug called Co-
paxone that he has learned to give to himself.
“There 1s no cure for MS,” Mojo says, “but
what you do is try to manage the disease and
try to slow down its process. MS is an autoim-
mune disease that starts attacking the myelin
sheath, essentially the rubber coating that sur-
rounds and protects your brain. If the myelin
disappears, ‘short circuits’ start happening in
your brain. This drug and other treatments
help to slow the process of the myelin disap-
pearing. It takes some time tfor the drug to
work into your system.”

After three months of medication, Mojo
says his eyes are good but still doesn't have any
sensation in his teet.

Emphatic that he isn’t afraid of the future,
Mojo says, “My doctors are telling me they are
positive about my future and [ appreciate them
being the straight-shooters that they are. I will
have updates from themn every three months
going forward. There is a good chance that I
could become a bit dysfunctional down the
road, but as long as the medicine—which is
not cheap—does its job and [ can take care of
my body, I have a good chance to live as nor-
mal a life as possible.” ReR
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YOUNG

THE ALL-AMERICAN REJECTS
GIVES YOUHELL

BIGB

SINNER

ALL THAT REMAINS

TWO WEEHS

PEOPLE IN PLANES
LAST MAN STANDING

L
v 11 NIELSEN BDS ¥ HITPREDICTOR
ES  ARTIST CERTIFICATIONS STATUS
28 TTLE IMPRINT / PROMOTION LABEL

5 GREEN DAY NO. 1(1wK)/MOST INCREASED PLAYS

KNOW YOUR ENEMY REPRISE
15 KINGS OF LEON

2 USESOMEBODY RCA/RMG

39 ANBERLIN 4

FEEL CODD DRAG UNIVERSAL REPUBLIC
17 RISE AGAINST

AUDIENCE CF ONE DGC/INTERSCOPE
5 30

HEY YOU VOLCANDIILG
g SEETHER

CARELESS WHISPER WIND-UP
15 PAPA RDACH

LIFELINE DGC/INTERSCOPE
5 SILVERSUN PICKUPS

PANIC SWITCH DANGERBIRD
4 [INCUBUS

BLACK HEART INERTIA IMMORTAL/EPIC
17 BLUE OCTOBER

DIRT ROOM UNIVERSAL MOTOWN
35 KINGS OF LEON

SEXONFIR RCA/RMG

MGMT

24 s CDLUMBIA
35 SHINEDOWN Nty

_ SECOND CHANCE ATUANTIC

6 CAGE THE ELEPHANT

AIN'TND REST FOR THE WICKED DSPINELG
3g THE AIRBORNE TOXIC EVENT

SDMETIME ARDUND MIDNICHT MAJDRDOMO/SHOUT! FACTORY/ISLAND/IDJMC,
g DEPECHE MODE

7 WRONG MUTEVIRCIN/CAPITOL

43 APOCALYPTICA FEATURING ADAM GONTIER 1t

IDON'T CARE 20200VEALG
,g INCUBUS

LOVE HURTS IMMORTAL/EPIC
7 MAGNFICENT ISLAND/INTERSCOPE
g DISTURBED

THE NICHT REPRISE
g YEAH YEAH YEAHS

ZERO DRESS UP/DGL/INTERSCOPE
g FRANZ FERDINAND

NO YOUGIRLS DOMIND/EPIC
10 PEARL JAM
" BROTHER LECACY/EPIC
16 THEORY OF A DEADMAN T

HATE MY L FE 604/ROADRUNNER/RRP
n  DEATH CAB FOR CUTIE

! GRAPEVINE FIRES ATLANTIC

20 THEKILLERS
SPACEMAN ISLAND/IDIMG
COLDPLAY
LIFE IN TECHNICOLOR CAPITOL
RANCID
LAST ONE "0 DIE HELLCAT/EPITAPH
SHINEDOWN
SOUND OF MADNESS ATLANTIC

SKIDDCO/VIRGIN/CAPITOL
CANVASBACK/COLUMBIA
RCA/RMG

WARNER BROS.
PAZZO/UNIVERSAL REPUBLIC
MERCURY/FONTANA/IDJMG
A&GM/OCTONE/INTERSCOPE
DOGHOUSE/DGE/)NTERSCOI:JE
SUBURBAN NOIZE

PROSTHETIC/RAZOR & TIE

WIND-UP

JIGITAL DOWNLOADS

AVAILABLE AT DMDE.COM
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MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
TAKING BACK SUNDAY 17
Sink Into Me

(Warner Bros.)

KDGE, KFMA, KITS, KJEE, KNXX, KQRA,
KROQ, KRZQ, KWOD, WBRU, WBTZ,
WENX, WKQX, WLUM, WRWK, WWCD,
WZNE

" SHINEDOWN ) 9

Sound Of Madness

(Atlantic)

KFTE, KNXX, WEND, WJRR, WPBZ, WRWK,
WRZX, WXDX, WZNE

DAVE MATTHEWS BAND 9
Funny The Way It s

{RCA/RMG}

KNXX, KRBZ, KUCD, WDYL. WKRK,
WSWD, WTZR, WXDX, WZJO

“THEKILLERS "8

A Dustland Fairytale
(Island/IDIMG)
KCXX, KJEE, KRBZ, Sirius XM Alt Nation,
WEQX, WFNX, WROX, WWCD
GREEN DAY 5
Know Your Enemy
(Reprise)
KCNL, KHBZ, WFXH, WHRL, WXNR
3n 5
Hey You
(Volcano/JLG)
KUCD, WDYL, WFXH, WHRL, WXDX

" cavo 5

Champagne
{Reprise)
WKRL, WMFS, WPBZ, WTZR, WZJ0

CAGE THE ELEPHANT 4
Ain't No Rest for The Wicked
(DSPLive/JLG)

KQRA, KRBZ, WFNX, WXNR

BILLY BOY ON POISON 4
On My Way

(ironworks/Universal Republic)

KEDJ, KTBZ, Sirius XM Alt Nation, WROX

BLUE OCTOBER

Say It

{Universal Motown)

KCXX, KWOD, WLUM, WWCD

ADDED AT...

WFNX

Boston, MA

PD: Keith Dakin

MD: Paul Driscoll

The Killers, A Dustland Fairytate, 17

Cage The Elephant, Ain't No Rest For The Wicked. 0
Taking Back Sunday, Sink Into Me, O

FNX

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.co

» CAGE THE ELEPHANT ROAMS 17-14 WITH “AIN'T NO REST
FOR THE WICKED” (UP 105 PLAYS, THE FORMATS SIXTH-BZST
GAIN). THE QUINTET, THE HICHEST RANKED NEW ACT ON THE
SURVEY, ALSC ENTERS ACTIVE ROCK AT NO. 36 °WITH THE
FRST "RACK FRCM ITS SELF-TITLED DEBUT ALBUM.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE 7 LAB:L IGAIN TITLE / LABEL ‘GAIN
RED 235 TAKING BACK SJINDAY 214/214
Death Cf Me Sink Into Me
(Essent al/RED) (Warner Bros.)
TOTAL STATONS: =7/ TOTAL STATIONS: 4)
THE FED JUMPSUIT WHITE LIES 212113
APPARATUS  225/3 To Lose My Life
Pen & Paper (Some thing Typical) (Fiction/Interscof e)
(Virgin/ apitc ) TOTAL STATIONS: 25
TOTAL STATONS: 2

MUDVAYNE 4772
THE YEER UNION 223/31 Scarlet Letters
Seasons (Epic)
(Univer: al Matown) TOTAL STATIONG: 17
TOTAL STATONS: X

TRAPT 1%4/0
METRIC 221m Contagious
Help I'm Alive (Eleven Seven)
(Metrico_ast Sang) TOTAL STATIONG: n
TOTAL 3TAT ONS: B

CAVO 136/29
DROWNING PCOL 215/% Champagne
37 Stitehes (Reprise]
(Eleven Seves) TOTAL STATIONS: 17
TOTAL 3TAT ONS: b o)

GREEN DAY

Know Your Enemy Reprse)
LED +43, WARQ +3), KCNL -30, MNXX +29, KUCD +2J,
WHRL +27, KFMA 426, CIMX +23, *MYZ 423, KROX +23

mn

Hey You (Volcano/JLG)

KEDJ 28, KRAB +26, KNXx +22, *UCD +19, WDYL +B,
®URH +15, WHRL +13, KXRF +11, VWYY +0, WRXL +)

TAKING BACK SUMDAY

Sink Into Me (Warner Bros™

SXAN +32, KRBZ +18, CIMX 13, KBOQ +T5, WRWK +1,
"YKRL +10, XTRA +I0, KDGE +3, KFVA +5, KITS +8

JAVE MATTHE NS BAND

Funny The Way It Is (RC3/RMG}

EUCD +25, WDYL +21, WZNE +18, ~/ARQ +15, WURH +12,
“VRWK +11, WBRU +T1, WENL +10, ONDD +9, WXDX +¢&

SHINEDOWN

Sound Of Madness (Atlaatic)

“VHRL +20, WBTZ +16, KQR 4 +12, ¥END +12, WTZR +1,
VZIO 410, WCYY 40, WiB> +10, CHBZ +3, WRWK +Q

FOR WEEF ENLCING APRIL 26, 2009

LEGEND: See |zgend to charts in charts section for rules and : ymbo’ explanatians.

68 dternat ve stetions are electronica lly monitored by Nielsen Eroadast Daza Systems 24 hours
a daw, 7 davs a week. © 2009 Nielsen Business Media, inc. All -ights reserved.
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The biggest names in news

on the geold standard of news radic.

The award winning
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Spte suone SRS+ SEERS 1
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:R%?H‘:RL JAM Lecacvepe 086 274 25
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DIGITAL DOWNLOADS
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SKIDDCO/VIRGIN/CAPITOL
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MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
CAVO 8
Champagne

(Reprise)}

KDJE, KHTB, KOMP, KRXQ, WCCC, WCHZ,
WEDG, WTPT

DIVIDE THE DAY 8
One Night Stand

(Universal Republic)

KFRQ, KHTQ, Sirius XM Octane, WAQX,
WCPR, WJJO, WKLQ, WRTT

GREEN DAY 7
Knaw Your Enemy

(Reprise)

KATT, WAQX, WEDG, WIYY, WLZX, WWIZ,
WXQR

" PAPERCUT MASSACRE 7

Left 4 Dead

{Wind-up)

KLAQ, KXFX, WIlL, WJJO, WRTT, WRUF,
WRZK

" SHINEDOWN 5 4

Sound Of Madness
(Atiantic)
KATT, KEGL, KFRQ, KOMP, KRZR, WTPT

MARILYN MANSON 5
Arma-godd**n-motherf**kin-geddon
(Interscope)

KILO, KXFX, Sirius XM Octane, WQXA,
WXQR

'SLIPKNOT =
Sulfur

(Roadrunner/RRP)

KFRQ. KHTQ, WAQX, W.JO, WRTT
SAVING ABEL i

Drowning (Face Down]
(Skiddco/Virgin/Capitol)
KIOZ, WEDG, WLRS

SEETHER 3
Careless Whisper
[(Wind-up)

KATT, WLZX, WXTB

THEORY OF A DEADMAN,
DROWNING POOL &

CHARM CITY DEViLS 3
White Trash Circus

(Motley/Eleven Seven)

KRZR, WIYY, wLZX

ADDED AT...

WRTT

Huntsville, AL

OM/PD: Lee Reynolds

APO/MD: Clay Sanders

Crooked X, Gone, 1

Slipknot, Sulfur, 1

Divide The Day, One Night Stand, O
Papercut Massacre, Left 4 Dead, O

FOR REPDRTING STATIONS PLAYLISTS O TO:

s cor i s
ROCK

ARTIST
TITLE

» SHINEDOWN EARNS TS 10th CONSECUTIVE ACTIVE
ROCK TOP 10—ITS ENTIRE CHART QUTPUT—AS “SOUND OF
MADNESS” CLIMBS 12-9 (UP 157 PLAYS). THE FOURSOME
MATCHES GODSMACK FOR THE CHART'S SECOND LONGEST
TOP 10 STREAK. THE ACTS TRAIL ONLY DISTURBED, WHICH
CLIMBS 3-2 WITH "THE NIGHT,” ITS 11th STRAIGHT TOP 10.

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
MOTLEY CRUE, GODSMACK, MASTODON 10918
THEORY OF A DEADMAN, Oblivion
DROWNING POOL & (Relapse/Sire/Reprise)
CHARM CITY DEVILS 173/8 TOTAL STATIONS: 20
White Trash Circus
(Motley/Eleven Seven) SEVENTH VOID 87/40
TOTAL STATIONS: 19 Heaven Is Gone

(Big Vin)
3n 168/61 TOTAL STATIONS: 30
Hey You
(Volcano/JLG) KID ROCK 68/6
TOTAL STATIONS: 8 Lowlife {Living The Highlife)

(Top Dog/Atlantic)
KINGS OF LEON 125/8 TOTAL STATIONS: A
Use Somehody
(RCA/RMC) QUEENSRYCHE SS/14
TOTAL STATIONS: 14 If | Were King

(Atco/Rhino}
POWERMAN S000 n8/4 TOTAL STATIONS: 5
Super Villain
(Mighty Loud) TESLA 50/8
TOTAL STATIONS: 14 Breaking Free

(Tesla Electric Ca.)
CHICKENFOOT 17/70 TOTAL STATIONS: 4
Oh Yeah
(Redline)
TOTAL STATIONS: 18

MOST
INCREASED
PLAYS
+585 GREEN DAY

+166

Know Your Enemy (Reprise)
KHTB +26, KQRC +20, WWWX +19, WXZZ +19, WNFZ 418,
WRXW +18, WYBB 18, WBUZ +T7, KQXR +17, WLZX +T7

CAVO

Champagne (Reprise)

WZOR +16, KXXR +14, KISW +11, WRXW +1], WAQX +10,
KUPD +8, KLAQ +8, WRZK +7, WBUZ +7, KATT +7

SHINEDOWN

Sound Of Madness (Atlantic)

WZOR +23, WRXW +12, KZRQ +Tt, KRZR 1, KiOZ +10,
KXXR +3, KEGL +3, KOMP +8, KHTB +7 KDOT +7

HALESTORM

1 Get Off (Atiantic)

WZOR +17, WRXW +11, KLAQ +3, WRUF +8, WWBN +8,
KBPI +7, KRZR +6, WAQX +6, KFRQ +6, WKLQ +5

SEETHER

Careless Whisper {Wind-up)
KATT +19, WYBB +15, WZOR +13, WAQX +12, WBYR +3,
WXTB +3, WRXW +8, WBSX +7, WWBN +5, WCCC +5

FOR WEEK ENDING APRIL 26, 2009

LEGEND: See legend to charts in charts section for rules and symbol explanations.
63 active rock and 22 rock stations are electronically monitored by Nielsen Broadcast Data
Systems 24 hours a day, 7 days a week. © 2009 Nielsen Business Media, Inc.

All rights reserved
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MUDVAYNE
D0 WHAT YOU DD

u2

MAGNIFICENT
SHINEDOWN
SOUND OF MADNESS
BADGIRLFRIEND

DISTURBED
INDESTRUCTIBLE

POP EVIL
100INASS

DISTURBED
THENIGHT

37 STITCHES
CHICKENFOOT
OHYEAH

HINDER
UP ALLNIGHT

www americanradiohistorv com

THEORY OF A DEADMAN

DROWNING POOL

CERTIFICATIONS PLAYS AUDIENCE
IMPRINT / PROMOTION LABEL W wi- MILLIONS RANK
pe 57 7 0642 9
stanD/wTeRscope 136 21 0508
ateanTic 196 0 0«2
604/ROADRUNNER/RIVD | BY G 0ss6 10
peprise 190 17 0464 13
PAZZO/UNIVERSALREPUBLIC 148 5 0283 18
pepRise 122 5 0467 12
ELEVEN SEVEN ‘6; ) a7 e 0.146 724
REDLINE 103 +23 0.285 17
UNIVERSALREPUBLIC 72 +6 0.087 -
MAY 1, 2009
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R&R TRIPLE A

New KCMP/Minneapolis PD applies commercial radio
fundamentals to younger adult-targeted noncomm outlet

Getting Current With
Jim McGuinn

John Schoenberger

JSchoenberger@RadioandRecords.com

fter an extensive national search, Minnesota Public Radio
chose Jim McGuinn as the new PD for triple A KCMP (89.3
the Current)/Minneapolis. He stepped into the position in
January as original PDD Steve Nelson moved over to program

MPRs statewide news network.

McGuinn began his radio career in the mid-"80s
at the University of lllinois” WPGU/Champaign-
Urbana, Ill., while earning a BS in marketing. He
then worked as a DJ and programumer tor a series
of commercial alternative sta-
tons 1 St. Louis, Philadelphia
and Albany, N.Y. He ended up at
the University of Pennsylvania’s
WXPN/Philadelphia as after-
noon host, and his online radio
station, Y-Rock, also found a
home via XPN.org.

In a recent interview with
R&R, he said,“It was a tough
decision for me to leave be-
cause WXPN s a special radio
station and I was very com-
fortable in my role there. |
learned a lot from GM Roger LaMay, assistant
GM/PD Bruce Warren and all the other folks at
the station.”

But McGuinn is happy in his new job at
KCMP In :hese tough economic tmues MPR
must be doing something right with its news and
classical music networks as well as its endeavor
with the Current: It concluded its winter fund
drive in February and reached its membership
goals. During that drive, it also learned that the
number of new members who joined and report-
ed they listened to the Current was up 25%.

What are the goals of a station such as the Current?
It you are younger than a baby boomer, then you
are the target for the Current. Public radio is very
successful with the 40+ demo and its listenership
is growing overall year to year. The challenge of
public broadcasters is to develop a following with
the next generations—Gen X and GenY. That is

MAY 1, 2009

what MPR had top of mind when they began to
formulate the plan for the Current and that is cer-
tainly the mission I am charged with continuing,.

If we can really succeed at developing a solid
younger adult model, I think it
can serve as a template for mar-
kets all over the country. With
stations such as WXPN, you are
talking about 40-somethings.
With the Current, you are talk~
ing about 30-somethings or
younger as our core listener.
That means bringing mn new
listeners to the told and not
necessarily just drawing people
in from some other public ra-

dio sphere.

McGuinn

How did you hear about the job opening?

The Current has been on the air for four years.
Steve Nelson and the rest of the staff have done
a great job establishing the station. When 1 heard
about the opening, [ was intrigued. I felt my
experiences all played well into taking on the
Current. [t was one of those rare times when a
job opening was perfect for me. [ am gratetul the
folks here saw 1t the same way.

How has your commercial experience come into
play as you tweak KCMP?

There is quite a bit that public radio can adapt
from the commercial side without being per-
ceived as selling out. While commercial radio is
often programming defensively so as to not lose
listeners, we can use this idcology to help us be
more consistent to gain more listeners. I am sim-
ply taking sniart radio fundamentals and apply-
ing them to this very unique radio station.

www americanradiohistorv.

‘The
challenge of
ublic
roadcasters
is to develop
a followin
with Gen
and Gen Y.
That is what
MPR had
top of mind
for the
Current.

—Jim McGuinn

89.3

the current

Music Monitor

April 13, noon

Lykke Li, “I'm Good,
I'm Gone”

Jeff Buckley,
“Everybody Here
Wants You”

Yeasayer, “Tightrope”

Placebo, “Pure
Morning”

Doves, “Kingdom of
Rust”

Sam Roberts, “Them
Kids”

Sarah Vaughan, “What
Lola Wants”

Bat for Lashes,
“Daniel”

Wedding Present,
“Spider-Man on
Hollywood”

Elvis Costello,

“Complicated
Shadows (2009)"

Source: Nielsen BDS

We have some very talented music hosts
liere—many of them from the long history of

alternative radio in the Twin Cities. We all know
that our mission is to create a bond with enough
people whe are musically adventurous so they
will step up and support this radio station.

Each host does need to stay within certain
loose parameters, though, so we can ensure a
consistent sound as well as make sure we are giv-
ing meaningful rotation to certain acts we have
decided to support. It is kind of a mixed system
halfway between free-form and commercial
radio. I do want some structure, but I don’t want
to stifle the creativity of the hosts. 1 particularly
wish to point out Melanie Walker and David
Safar in our music departiment, who are really on
top of it and very professional.

The long-lived “The Morning Show” was ending
right about when you came in. What are you doing
with that slot?

That was hosted by Dale Connelly and Tom
Keith and had been on the air via MPRYS clas-
sical network for over 25 years. It was also heard
on the Current. It was a great show and very
popular, but it was inconsistent with the rest of
the station’s sound. Tom retired, but Dale has
stayed on with the organization; he is now tak-
ing the premise of that show and building it into
a 24-hour HD-2 channel and Internet service
called Radio Heartland.

We have a morning show to build from
scratch now and we are trying out some inter-
esting things. It has music that fits with the rest
of the dayparts, but we are also tapping into some
of the resources that MPR has to offer.

The news/talk station here [KNOW] 1s very
successful, and we have been able to get one of
the local newscasters to come in to do news seg-
ments. We also want to try to mcorporate some
of the arts reporters from the news division into

the morning show.

How's the local music scene in the Twin Cities?
It is still as active as it has ever been. I have
never been in a market where the local scene
is so together in terms of an artist community,
fan support, venues for them to play, press to
support them and, of course, radio to expose
them. It is really quite amazing. The Twin Cities
Lave been a haven for exciting music for a long
time and takes great pride in its local music
scene. Conversely, that scene has a significant
mpact here.

As far as the Current’s support, we routinely
have 12-15 tracks by local artists in regular rota-
tion and many of them sell very well locally.
Certainly some of the artists are known on the
national and even international scene, but many
are regional in nature.

The Twin Citles are kind of culturally selt-con-
tained and we also try to focus on important cul-
tural events beyond the music scene in keeping
with the mission of public radio. Minnesota
Public Radio is held in very high regard by the
public and we at the Current are proud to be part
of that. There is 40 years of heritage and good will

in the marketplace we can tap into. ReR
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ms DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

» GOMEZ SCORES ITS THIRD TOP 10 IN AS MANY CHART
APPEARANCES, AS “AIRSTREAM DRIVER” JUMPS 12-8. THE
QUINTET SPENT FOUR WEEKS AT NO. 1WITH “SEE THE
WORLD" IN 2007 AND REACHED NO. 8 WITH “HOW WE
OPERATE" IN 2006. ITS SIXTH STUDIO SET, “A NEW TIDE,”
DEBUTED ON THE BILLBOARD 200 LAST MONTH AT NO. 60, ITS
BEST CAREER RANKING ON THE LIST.

] =
¢ 03 11 NIELSEN BDS ; NEW AND ACTIVE
v &S ARTIST CERTIFICATIONS PLAYS AUDIENCE
H Gz ARTIST PLAYS ARTIST PLAYS
= £Z Tmie B IMPRINT / PROMOTION LABEL ™ */-_ MILLIONS RANK o o ] i mea s
7 > DAVEMATTHEWSBAND  NO.1(1WK)/MOST INCREASED PLAYS/MQST ADDED 590 +230 2442 3 PETE YORN 148/3 JACK JOHNSON 78/9
FUNNY THE WAY iT IS RCARMG 27 ’ Dot Wanna Cry Go On
U2 (Columbia) (Brushfire/Universal Republic]
MAGNIFICENT SLANDANTERSCoPE 075 39 2270 2 MOST ADDED TOTAL STATIONS: 19 TOTAL STATIONS: 6
SNOW PATROL 487 60 4s 5 THE SCRIPT 146/16  OREN LAVIE 7618
CRACK THE SHUTTERS POLYDOR/FICTION/GEFFEN/INTERSCOPE 27 ™% W32 2 The Man Who Can't Be Moved Her Morning Elegance
JAMES MORRISON 391 33 1238 6 (Phenogenic/Epic) (Quarter Past Wonderful/AMG)
NOTHING EVER HURT LIKE YOU POLYDOR/INTERSCOPE B . TOTAL STATIONS: 9 TOTAL STATIONS: 7
oLl L Gl e (378 7 15 4 TORI AMOS N6/22  THE ALTERNATE ROUTES 70/14
ARTIST NEW Welcome To England The Future's Nothing New
CHRIS ISAAK 341 26 0939 9 TITLE/LABEL STATIONS (Universal Republic) (Vanguard)
WE LET HER DOWN. WICKED GAME/REPRISE E DAVE MATTHEWS BAND 5 TOTAL STATIONS: 14 TOTAL STATIONS: 6
oz o Do w9 54 14el 3 e My s NEKO CASE NS/4  ERIC LINDELL 69114
KENZ, KFOG, KGSR, KWMT, WRNX Peaple Got A Lotta Nerve If Love Can't Find A Way
COMEZ 299 422 0697 15 s T - (Anti-/Epitaph) (Aligator)
AIRSTREAM DRIVER ATO/RED  © TORI AMOS 5 TOTAL STATIONS: 9 TOTAL STATIONS: 3
MAT KEARNEY Welcome To England
CLOSERTOLOVE awnRbcoLump 2 12 CEEN (Universal Republic) SAM ROBERTS ns/2 :R‘eNZC fERDlNAND 59/3
o CIDR, KMTT, WCLZ, WRLT, WTTS Them Kids Y
I?OESAL):’.{C CTAB FOR CUTIE - 282 g 0.560 19 (Zoe/Rounder) {Domino/Epic)
- Al BEN HARPER & RELENTLESS7? 5 TOTAL STATIONS: n TOTAL STATIONS: 7
GREEN DAY AIRPOWER Fly One Ti
KNOW YOUR ENEMY RepRise 272 167 ”"72 V) (Virgi,,/&:;;)
] KPRI, KRSH, KSWD, KXLY, WNCS
50‘:1;?::52::@5? ] RCA/RED 267, 43 1050 g == S
INDIGO GIRLS FE TGRS, :
Her Diamond,
WHAT ARE YOU LIKE Gvancusro 256 n T2y . ¢ ;Ln;?c';m" *
COUNTING CROWS KPTL, KTCZ, KWMT, KXLY, WCLZ
WHEN | BREAM OF MICHEL ANGELO BGC/GEFTEN/INTERSCOPE 260 -33 0.790 B ) ——— I |
DEPECHE MODE PAOLO NUTINI 4
Cand
WRONG MUTEVRGNCAPTOL 292 el 0849 12 (::,'a:ﬁd
SERENA RYDER KPRI, KRVB, KXLY, WCLZ
LITTLE BIT OF RED atantc 237 44 0306 22 e 5
RYAN ADAMS & THE CARDINALS oy o MR e s e
MAGICK LOST HIGHWAY )| (Columbia)
BOB DYLAN KRVB, KTHX, WZGC
BEYOND HERE LIES NOTHIN' cowmes 2P 27 “0'5]5 2 —— R
AMY MACDONALD 207 a8 0.343 . Acﬂﬁ:!}?qﬁr:«::iAF 5
THIS IS THE LIFE MELODRAMATIC/VERTICO/DECCA - Y
Sy @0 .= (Vanguard)
LILY ALLEN KRSH, KXLY, WNCS
THE FEAR oo, mooll 2 OSSR 24 e e —
T = T B REEN DAY -
THE KILLERS
SPACEMAN sanoiome 188 | i3 1 0‘[‘61 _27 ) ;(R’:;‘:s:;‘“' Enemy
COLDPLAY KENZ, WNCS
LIFE IN TECHNICOLOR CAPITOL 181 45 gocs) 7 i A
B | BELL X1 2
ELVIS COSTELLO
COMPLICATED SHADOWS (2008} L 18 0475 26 (T;‘“ ‘;’e“)’ Eefestoy
e ‘oC
COLDPLAY 174 69 0923 10 cm?z, WMMM R S——
LOVERS IN JAPAN CAPITOL i DAVE MATTHEWS BAND
0.A.R. 73 5 0.232 Funny The Way It Is (RCA/RMG)
THIS TOWN EVERFINE/ATLANTIC/RRP ) - CIDR 417, WEOO +17, WMMM +16, KENZ +15, KRVB +15,
BRUCE SPRINGSTEEN ADDEDIAT = KFOG +34, WRNX ¥, WXRY +14, KTHX i, KWMT <1
MY LUCKY DAY COLUMBIA ___]6_3_ ) 8 1 o_{‘_z}_ 2 WNCS The’.”t GREEN DAY
MHE[AIRBORNERTOXICIEVENT) 1SS <4 0524 20 . po Know Your Enemy (Reprise)
SOMETIME AROUND MIDNIGHT MAJORDOMO/SHOUT! FACTORY/ISLANDADIMG = ol _ PD: Zeb Norris e I e e e
TYRONE WELLS 154 5 0s01 23 APD/MD: Jamie Canfield KENZ +13, KPRI +13, WMMM 11, WZEW +10, WXRT +9
MORE UNIVERSAL REPUBLIC | f Green Day, Know Your Enemy, 2
BEN HARPER AND RELENTLESS7 151 7 0.332 Carbon Leaf, Miss Hollywood, 1 COLDPLAY
SHIMMER AND SHINE VIRGIN/CAPITOL b - Ben Harper & Relentless?, Fly One Time, 0 Life In Technicolor I (Capitol)
MATT NATHANSON 50 A2 0432 28 FOR REPORTING STATIONS PLAYLISTS GO TO: WRLT +13, WCLZ +10, KMTT +7, KFOG +4, KINK +4,
! . WXRV +4, SXSP +3, KPRI +2, WCOO +2
ALCWETARE] WANGUARD www.RadioandRecords.com I
SERENA RYDER
Little Bit Of Red (Atlantic)
RECURRENTS KXLY +¥, WWMM <G, WRLT +6, WZEW +4, KRSH +4,
WRNX +3, WEOO +3, WCLZ +2, KENZ +2, KMTT +1
E» & u2
= i
Pl ARTIST | NIELSEN BOS PLAYS il ARTIST NIELSEN BOS PLAYS Magnificent (island/interscope)
H T CIDR +18, WZEW +8, WRNR +6, KFOG +6, WRXFP +3,
[l TITLE / IMPRINT / PROMOTION L ABEL CERTIFICATIONS W w Bl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW LW KENZ +2, KGSR +2, KINK +1, WMMM 4, KMTT +1
ADELE DONAVON FRANKENREITER
RIGET AS RAIN (XL/CDLUMBIA) 219 240 G | FE. LOVE & LAUGHTER (LOST HIGHWAY) 127 14‘3
ERIC HUTCHINSON 0.A.R.
ROCK & ROLL (LET'S BREAK/WARNER BROS } 175 _]Z:i___ SHATTERED {TURN THE CAR AROUND) (EVERFINE/£ TLANTIC/RRP) 122 132
MICHAEL FRANTI & SPEARHEAD 70 163 MY MORNING JACKET 119 ?
SAY-EY (ILOVE YOU)(BOOBOO WAX/ANTH/EPITARH) /0 B2 ' AMAZED (ATO/RED)
JASON MRAZ 3S 136 GAVIN ROSSDALE n7 2 FOR WEEK ENDING APRIL 26, 2009
I'M YOURS [ATLANTIC/RRP) LOVE REMAINS THE SAME [INTERSCOPE) LEGEND: See legend to charts in charts section for rules and symbol explanations.
31 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
COLDRLAY B33 43 MATTNATHANSON % 4 day, 7 days a week. Indicator chart comprised of 52 reporters.

VIVZ LA VIDA [CAPITOL) COME ONGET HIGHER {VANGUARD}

© 2009 Nielsen Business Media, Inc. All rights reserved.
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NATIONAL SALES

Isen
CHARTS
lcomrILED BY SoundScan

BILLBOARD

= B £ 3 . | -
] S8 !
4: - Billbeard TOP ALBUMS
: |- TRIPLE A INDICATOR - L i ar
£ 3 $3 e IMPRINT / PROMOTION LABEL +- ok :
Ter — 5o
. 2 - 7 U2 MAGNFICENT ELAND/INTERSCOPE 589 +48 E H ARTIST Title
e £ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE;
2 GOMEZ «RSTREAM DRIVER ATORED 562 -8 ¢ 3 RICK ROSS
o 2g B vavsncrsuie n suemee saw 012772098 (13980 grouiian o)
CHRIS ISAAK WE LET HER DOWN WICKED GAME/REPRISE 470 -8 £ = SOUNDTRACK ] f
N = £ WALT DISNEY 003107 (18.98) Hannah Montana: The Movie
€ 3 -
DAVE MATTHEWS BAND FUNNY THE WAY IT 1S RCA/RMG 2% DEPECHE MODE . .
- AR | 466_‘ FiE g “’I: - MUTE VIRGIN 96769 CAPITOL {16.98) + Sounds Or The Universe
Egé RASCAL FLATTS
BEN HA IPER & RELENTLESS7 SHIMMER AND SHINE VIRGINCAPITOL 448 -6 : TE i & 31 | LYRIC SIREET 002604 15.58) Unstoppable i
5 .S £ ASHER ROTH : =5
INDIGO 3IRLS WHAT ARE YOU LIKE? IG/VANGUARD 438 -30 g g o m SCHOOLBOY/LOUD/SRC/UNIVERSAL MOTOWN ©12812/LsIRG (13.98) % Asleep In The Bread Aisle 3
3T SOUNDTRACK i |
BOB DY _AN BEYOND HERELIES NOTHIN' owmsa 44 477 §a2° g ¢ ¢ gi SUMMIT GHOP SHOP/ATLANTIC 515923 /AG '~ 8.98) & Twilight B %
T 52 o [T LADY GAGA
BELL X1 THE GREAT DEFECTOR YEPROC 413 +21 £ f 8 10 26 DYV JMN STREAMLINE/KONLIVE/CHERRY IREE/INERSCOPE 01805 °/1GA (12.98) The Fame @ 4
g5+ < X L ST ! — —
BE2 DAY26
RYAN AJAMS & THE CARDINALS MAGIK lOSTHCHWAY 387 50 2ot M 2 - ﬁ BAD BOY 517807/4G (18.98) hodeyer Intatbay, {%
B>
5 Szt VARIOUS ARTISTS
BRUCE SPRINGSTEEN MY LUCKY DAY cowmBia 381 4 23 TE - B UNIVERSAL/EMI/SONY MUSIC/ZOMBA 012654/UME (18 38} NIoXY &0
&
1 — c 5 i JADAKISS
NEKO CASE PEGPLE GOT ALOTTA NERVE ANTI-EPITAPH 358 4 “E E‘E i ¢ 3 ﬂ RUFF RYDERS/D-BLOCK ROC-A-FELLA/OEF JAM 01239 T/1DIMG {1198} O J
g £ -
i - E22: B 10 6 m TAYLOR SWIFT Fearless i
ELVIS C:)STELLO COMPLICATED SHADOWS (2009) HEARCMG 350 +39 o 35 BIG.WACHINE 0200 (18.98) & 5
B HE R - il
PETE Y®RN DON'T WANNA CRY columsla 303 +3) BT NICKELBACK ) ]
- e i ¥ 18 14 13 m ROA%RUNNER sm%za (18.98) Dark Horse Hl [
M. WARD NEVER HAD NOBODY LIKE YOU MERGE 301 - =50 - r
@EE a4 13 15 KERIIIESON In A Perfect World
THE KILLERS SPACEMAN 289 9 é = ;g MOSLEY/ZONE 4 INTERSCOPE 012000/1GA (13 98) ¢ ;
MA ISLAND/IDIMG - ®
KINGS OF LEON . L
= = @ 18 31 e Tl Only By The Night @ g
ERIC LIMDELL IF LOVE CAN'T FIND A WAY ALLIGATOR 282 +11 LACUNA COIL - 7
= @ MMl CENTURY MEDIA 8580 {16.98) Shallow Life tﬁf
COLDPLAY LIFE IN TECHNICOLOR Il capitoL - 280 +M KEITH URBAN i i
— e w27  CAPITOL NASHVILLE 35751 (18.98) DEfy'_”g Crayity
ANDREY BIRO FITZ AND THE DIZZYSPELLS FATPOSSUM/RED 261 -92 17 DIANA KRALL N
- & s 111 l‘;ﬁ_) VERVE 0124336 (13.98) Quiet Nights
KINGS @F LEON USE SOMEBODY RCA/RMG 257 +8 1915 9 ;ELFQ‘IS%EE)/(BENQ? VALENTE Lotus Flow3r/MP _SoUND/EIix3r
SNOW BATROL CRACK THE SHUTTERS POLYDOR/FICTION/EFFEN/INTERSCOPE 253 =2 @ {'2] BEYONCE ; :}:
T Z 22 28 Bl \sic WORLD/COI UMBIA 19:92/SONY MUSIC (15.98 | Am...Sasha Fierce BJ 45
- KELLY CLARKSON
EREN. RYDER LITTLE BIT OF RED ATLANTIC ‘7243 1 21 19 12 $ 19, RCA 32713/SONY HIUSIC (18.98) ® All | Ever Wanted
(V4 . .
4 CALirzi)LLON ROUNDER 24 -49 22 16 14 n ISUAND/INTERSCOPE 012630°/1GA (13.96] # No Line On The Horizon
A ZA WN ;
TDRI AMIOS WELCOME TO ENGLAND UNIVERSALREPUBLIC 238 +57 @: 2% 26 a ROAEB‘?SCCEURE HOﬁEAG,‘I:(IJ:\)NN;ATLANTlC 16931743 (13.98) The Foundation
- == THE-DREAM
MAT KBARNEY CLOSER TO LOVE AWARE/COLUMBIA 228 -5 24 20 2% RADIO KILLA/DEF JAM 012579 IDJMG (13 9§ ) Love V/§ Money
| FLO RIDA :
SAM RCBERTS THEMKIDS ZOE/ROUNDER 222 -42 s a g A PDE BOV/ATLANTIC 517813/AG (18.98) # RO.0.TS (Route Of Overcoming The Struggle)
FRANZ FERDINAND NO YOU GIRLS DOMINO/EPIC 220 +11 ; r
. " ¢ X
FREDD™ JONES BAND HOME THING OUT OF THE BOX 215 -1 Blllb.ﬁr‘ H 0 I D I IG
FLEET FOXES e e 3 '
MYKONOS SUB POP + ] » @k ;
B =t ﬁh 5E IS TITLE < . 5E 58 TITLE H
£+ g g !
RN E= AT S0 BAD (ABOUTFEETRNGE000T? s I - . <Z ZZ ARTIST (IMPRINT / PROMOTION LABEL) B i S3 2Z ARTIST (IMPRINT / PROMOTION LABEL)
) 2 g 5% BOOM BOOM POW ol on 14 1.2.3,4
T m—— A - z ] THE BLAGK EYED PEAS (WILL | AM INTERSCOPE) PLAIN WHITE T'S (HOLLYW0D) |
“ O -  ATOmED ; » 4 13 POKER FACE 27 10 23 YOU FOUND ME w
LADY AGA (STREAMLINE: KONLIVE/CHERRYTREE INTERSCOPE) = THE FRAY (EPIC})
o 45 § SUGAR p 32 7 KNOW YOUR ENEMY
| - - il - 1 . FLO RIOA FEAT. WYNTER (POE BOY/ATLANTIC) GREEN DAY (REPRISE)
PAOLO RYAN BING- DAVE JASON LYTLE S a4 2 g THECLIMB & 37 15 THAT'S NOT MY NAME ®
NUTINI " HAM & THE MATTHEWS Yours Teuly, The MILEY CYRUS (WALT DISNEY/HOLLYWOOD} THE TING TINGS {COLUMBIA)
Candy DEAD BAND 6 Cammuter DAY 'N' NITE HOW DO YOU SLEEP?
(Atlantic) :?RSE‘S . 10 Funny The Way It Is (An®-/Epitaph 5 5 1 o (DREAM ON/G.0.0.0 /UNIVERSAL 1101 OWN) 30 B M rosr mocarmiey (HOLLYWOOD) .
KBAC, KDBB, ylan's Hard Rain (RCA/RMG) KBALC, KUT, S-ius WE MADE YOU & LOVE STORY
;:g:'::\';'g' E(LSQ;H;E;'E”QPND ;EAL&SKQES'T wgtgﬁ\t@;‘k € 3 2 yiNEm (WEB SHADY/ATTERMATH/NTERSCOPE) 31 30 33 ruvion swiFT (BIG MACH hE)
MOST ADDED KTAO, WDST, KSPN, KTAQ, KUT, WEIV, WUIN o i 7 § 11 RIGHT ROUND n 32 25 14 MY LIFE WOULD SLCK WITHOUT YOU
WEHM, WNRN, WDST, WEXT, — ————— GRZENDAY 4 FLO RIDA (POE BOY/ATLANTIC) KELLY CLARKSON {19 RCA RMG)
ITER PR ZI6GY Know Your Eremy DON'T TRUST ME BEAUTIFUL
~conor ~ TPHoENIX 8 :ﬂAfLEV 6 (Regrise) *o 28 g (PHOTO FINISH ATLANTIC/RRP) ® 33 33 21 N (KONVICT/UPFRONT SRC/UNIVERSAL MOTOWN)
OBERST & 1901 e g R &=l @ g 17 KISS ME THRU THE PHONE 41 11 M ON A BOAT
THE MYSTIC 5y ste/Giassnate) Worldwide) N iy SOULJA BOY TELL EM FEAT SAMMIE (COLLIPARKINTERSCOPE; THE LONELY ISLAND FEAT. T-PAIN (UNIERSAL REPUBLIC)
VALLEY KBAC, KCLC, KDBB, ¥.0HO, CO_DPLAY 4 10 1 BLAME IT a5 34 9 JAI HO! (YOU ARE MY DESTINY)
BAND 10 KMTN, KTAO, KYSL, wJCU, Life §n Technimolor || JAMIE FOXX FEAT. T-PAIN (J/RME) A R RAHMAN & THE PUSSYCAT DOLLS FEAT. NICOLE SCHERZINGER (NTERSCOPE!
Nikorett WBJB, WOCM e =
INOLesE b o WMWV, WUIN (Capitol) HALO COME ON GET HIGHER "
%:;geawm WYEP, WYMS T KLRR, KMMS LA BEYONGE (MUSIC WORLD/COLUMBIA] L4 38 40 N MATT NATHANSON (VANGLARD CAPITOL) ‘
KNBA, KSUT, KTAG, PUPRETS & @ A wvoD 42 3 7 HOEDOWN THROWDOWN Q 53 1y USE SOMEBODY
KUT, WDST, WKZE, Rotten Shame MILEY CYRUS (WALT DISNEY) KINGS OF LEGN (RCA/RMG)
WNRN, WTMD (Megafcrce) 13 12 1 | LOVE COLLEGE 38 257 DON'T FORGET
KROK, KSPN, KUT, ASHER ROTH (SCHOOLBOY/LOUD/SRC, UNIVERS AL MDTOWN) DEMI LOVATO (HOLLYWOOD)
WFPK, WNRN
% CRAZIER A BEST DAYS OF YOUR LIFE
14 7 TAYLOR SWIFT (WALI DISNEY) 3 % 3 KELLIE PICKLER {19/BNA)
e 20 | KNOW YOU WANT ME (CALLE OCHO) 1™ BIRTHDAY SEX
3 ) ] PITBULL (ULTRA) JEREMIH (DEF JAM/IDJMG)
R IO G gRRIE ¥ 003 16 15 17 DEAD AND GONE m Q _ 4 DO NOT HOOK UP
T.|. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC) KELLY CLARKSON {19/RCA/RMG)
G L FUNNY THE WAY IT IS @ 54 15 LUCKY e
) DAVE MATTHEWS BANO (RCA/RMG) JASON MRAZ & COLBIE CA LLAT {AILANTIC/RRP) 3
SECOND CHANCE SHE'S COUNTRY
MOST 18 18 15 genown (ATLANTIC) o 43 47 12 Jison aLoem (BROKEN BOW)
INCREASED 18 17 GIVES YOU HELL @4 31 12 CRACK ABOTTLE
PLAYS g THE ALL-AMERICAN REJECTS (DOGHOUSE DGC/INTERSCOPE) - EMINEM, DR. DRE & 50 CENT (SHADY/AFTERMATHANTERSCOPE)
— % 2 TURN MY SWAG ON a5 43 54 I'MYOURS B
+3'|3 DAVE MATTHEWS BAND SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE) JASON MRAZ (ATLANTIC/F RP)
o , JUST DANCE | SOBER
= - Funny jilhe way Bl (REARMG) .‘ 18 41' LADY GAGA FEAT. COLBY ODONIS {STREAMUNEAKONUVE TERSCOPE) E € ‘“ 44 23 PINK (LAFACE/JLG)
LOVE SEX MAGIC HERE COMES GOODBYE
(L:lfoeLlr?l::::r:colo M (Capitol) 22 22 CIARA FEAT. JUSTIN TIMBERLAKE (LAFACE/JLG) 7 38 7 RASCAL FLATTS (LYRIC STREET) |
o e L s 2Rt 23 | 21 11 IFUSEEK AMY 38 45 35 LETITROCK B
GREEN DAY BRITNEY SPEARS (JIVE/JLG) KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBUC)i
Know Your E . R 55 ; KNOCK YOU DOWN @ 57 g THEN
ORI O ) : KERSHILSON FEAT, KANYE WEST & NE-YO [YOSLEY 701€ 4TERSCOPE) BRAD PAISLEY (ARISTA NASHVILLE)
26 24 9 ALL THE ABOVE @ 63. 2 WELCOME TO THE WORLD

MAINO FEAT, T-PAIN (HUSTLE HARD/ATLANKTIC) KEVIN RUDGLF FEAT RICK ROSS (ZASH MONEY/UNIVERSAL AEPUBLIC)
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Erik

GAP West president says, ‘It's people
and product first. If you focus on those
two things, then the profit will follow!

rik Hellum always had a passion for radio, as evidenced by where his career
started: in ninth grade, at his high school radio station. After college, he interned
at Katz Radio in New York, which helped him land his first sales job at WDUZ.-
AM & FM/Green Bay, Wis. He later returned to Katz as a paid employee and

worked in markets around the country. After more than 10 years, Hellum decided it was time
to work more hands-on with his first passion—radio. He joined Bonneville asVP/GM of WIL
and WRTH/St. Louis, and afterward he transferred to become VP/market manager for the com-
pany’s Phoenix cluster. Then, in May 2008, Hellum became president of GAP Wiest.

What's the company's operating philosophy?

Ity that small markets are a great place to be. They behave
much ditferently than large radio markets. The reason is
that 90% of our business is local and out of that, two-thirds
1s direct. The thesis 1s also to buy in growth markets like
Montana and ldaho. It's always easier to grow with a lit-
tle wind under your sail than in markets with big head
winds. So it’s growth markets, small to midsize markets and
No. I or No. 2 clusters.

1

Describe the company’s “reverse triangle
philosophy.”

The whole idea is that it’s people and prod-
uct first, and if you focus on those two
things, then the profit will follow. Make
sure all the right people are in all the right
positions, that we have “A” talent in the company and real-
ly focus on the product. If you have a great morning show
connected to the community, a station that really makes a
difterence in the community, then you'll get the ratings you
need to be successful and help your clients, That’s what our
experience has proven, and month after month we outper-

form the industry by anywhere from 10 to 12 points.
How do you attract “A” talent?

First you have to keep the “A” talent you have. Make sure
you retain them, because they become your biggest evan-

‘Small markets are a
to be. The

50

Gap West

president

reat place
behave much
differently than large radio
markets. The reason is that 90%
of our business is local and out of
that, two-thirds is direct.’ e Hellum
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gelists. If you create a culture where people love coming
to work, where they feel you are doing radio the right way,
and also give them some digital tools that can help them
build the future, then they buy into it. Also build the right
culture that automatically attracts people.

What are the positives of operating in small and mid-
size markets?

A lot of people told me that in some of these markets it
would be hard to attract talent. I find the opposite to be true.
I was excited to see that we had a lot of great
talent in the company already. These people
love where they live, love their radio stations
and have a very strong connection to the
community. Also, there isn’t much transac-
tional business, theretore you can control
your clients more than somebody who's reliant on 80%-90%
transactional business, especially in times like these.

What are the challenges?

The biggest challenge is that everybody is wearing three
or four hats. You've heard it time and time again, but
you've got the guy who is the PD, doing the morning
show, doing the remotes, involved in other promotions on
the station and maintaining the Web site or managing the
VIP club. That said, T can’t tell you how impressed I am
with our people and those at other companies in markets
this size and how well they manage the
work. They don’t complain. They love what
they do. They like the experience of taking
on a lot of responsibility and do a great job.

What are your thoughts about digital
strategies?

First we make sure our existing brands are as
strong as they can be and digitize them. It’s

WW.americanradiohistorv.com

£

not just a great Web site—it’s streaming the radio station,

it’s having mobile applications. The best example of what
we do digitally s through use of Tritons Mass2One. It’s a
VIP rewards program that we launched in all of our mar-
kets last June. In nine months we already had 8% of the total
cume of all our radio stations in the program. We've gone
tfrom no money against the books last year to doing over
$350.000 in first-quarter alone. I'm amazed how fast it hap-
pened and I'm really proud of my team. We have seen our
combined ratings go up, depending on demo, anywhere
from 5% to 8% in the fall book. Some of that is good pro-
gramnung, some is improved programiming, some is the
election, which drove our news talk stations. But part of it
1s really managing the P1 relationship through the database.

Second is creating other digital businesses apart from our
existing station brands. Our subsidiary, Art Stream Media, just
purchased a company called SaveontheLot.com, which com-
petes with Cars.com, AutoTrader.com and Edmunds.com.
We've already covered the cost of the acquisidon through
the revenue we have generated. In addition to a spot pack-
age or promotion, we can list all of a dealer’s inventory online
and promote it with all of our stations 52 weeks a year. And
we have a leg up on the established brands because of our
local feet on the street.

We also bought a company called Pegasus News in
December of last year. It's a community portal based in
Dallas with almost 400,000 unique visitors. The idea is that
in a Billings, Mont., or Shreveport, La., the newspaper has
their own community portal but it’s very news-focused
and very static. We think there 15 an opportunity for a
community portal that’s much more lifestyle-oriented and
interactive with the consumer. We'll use unsold station
inventory and even some of the morning shows to really
help promote that site, use our existing sales staft to help
sell it and compete against the newspapers Web site.

What kinds of investments do you make in your staff?

One of the biggest investments is what we provide from a
digital standpoint. In most of these markets, we have some
competitors that don’t have Web sites or sonie aren’t stream-
ing yet.You can’t be in radio in the next five or 10 years and
not be involved on the digital side. You have to understand
the tools, how to utilize them to make your station better, to
connect with your listeners and to help your advertiser get
results, I think that more than most groups we spent a lot of
money and a ton of time on helping them with that. &R
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August 5-8, 2009
St. Julien Hotel & Spa - Boulder, CO

REGISTER NOW!

www.RadioAndRecords.com
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NOW 8 MILLION
LISTENERS STRONG!

“Tesh knocked it out of the park for us at Mix
100.7! In only two ratings books, he's jumpedto
NUMBER ONE in MID-DAYS here in Tampa!”

- Doug Hamand

Clear Channel - Tampa, FL

“l just wanted to let you know that I've recently
become one of those people who stay inside their
car after getting home... becausel don’t want to
miss a moment of your “Intelligence For Your
Life!”

-Diana - Portland, OR

“Our listeners and our sponsors are always
quoting John’s “Intelligence For Your Life
content.” Parents love that they can listen to
John'’s show with their kids. In the current media
environment, being family friendly is a really
good thing for listeners and advertisers alike.”
-Dave Widmer

President & GenefﬁManager
Long Island Rad]-

WWW.TESH.COM
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Over 300 Affiliates - Every daypart & format

Contact: Scott Meyers < The TeshMedia Group - 888-548-8637 or 516-829-0964 scott@meyers.net
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