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R&R Newsl-ocus

Pennington Promoted
To WRIF PD

Greater Media/Detroit
promotes active rock
WRIF APD/MD Mark
Pennington to PD. He
follows longtime PD
Doug Podell, who
recently was promot-
ed to director of rock

Pennington

programrring for
WRIF and clustermate classic rock WCSX.
“When looking for someone to take over
the daily duties of programming WRIF,
Creater Madia market manager John
Gallagher and | only had to look to the next
office,” Podell says. “I'm very confident
Mark is qualified and ready to take RIFF
into the PPM generation.” Pennington
joined WRIF as MD in 2000. Before that, he
worked at WMMS/Cleveland.—Mike Boyle

Krampf To Oversee CBS
Radio/Tampa

CBS Radio appoints Ed
Krampf VP/market
manager for its Tampa
cluster: rhythmic
WLLD, sports WQYK-
AM, country WQYK-
FM, classic hits WRBQ,
smooth jazz WSJT and
tropical WYUU. He

replaces Charlie Ochs, who has exited.

Krampf

Krampf is inbound from Clear Channel
Radio, where he has served for the past five
years as senior VP of the Western region.
Prior to that, he was regional VP for Clear
Channel, overseeing 29 radio stations in seven
Northern California markets. —Mike Boyle

Novak Promoted To
EMF President/CEO

Mike Novak has been promoted to presi-
dent/CEO of EMF Broadcasting, following
the resignation of founder/CEO Dick
Jenkins. Novak, who has been part of the
leadership team for the past 10 years, was
appointed president a year ago.

EMF board chairman Dan Antonelli says,
“With Mike Novak as president and CEQ, the
board is confident that EMF will continue to
deliver the best in Christian music program-
ming.” Novak says, “I am humbled and hon-
ored that the board and staff have the trust
in me to lead EMF and the K-LOVE and Air 1
Foundation into the future.”—Kevin Peterson

OCTOBER 10, 2008

Legal Fireworks Continue Over
PPM Commercialization

In a move crafted to pre-empt any attempt to block the rollout of its embattled PPM rat-
ings, Arbitron on Oct. 6—two days ahead of schedule—released “currency” radio audi-
ence estimates for September (Aug. 21-Sept. 17) to its subscribers in New York, Los Angeles,
Chicago, San Francisco, Nassau-Suffolk, Middlesex-Somerset-Union, Riverside-San
Bernardino and San Jose (see ratings, page 4).

The PPM Coalition—a group of minority broadcasters and trade associations that has
been pushing for a delay in PPM commercialization—quickly issued a statement saying
Arbitron’s action showed a “blatant disregard to the concerns {of] the radio industry,
advertisers, the New York attorney general’s office, members of Congress, civil rights
organizations, minority-owned stations and community leaders.”

The ratings arrived two business days after New York Attorney
General Andrew Cuomo threatened to sue Arbitron to stop its
PPM rollout in the Empire State, alleging that the company
engaged in “unlawful and deceptive acts and practices” in market-
ing the new electronic ratings service, which has now replaced the
decades-old paper diary in 10 markets.

Arbitron, in turn, responded by asking the United States District
Court for the Southern District of New York for a declaratory judg- Cuomo
ment and injunctive relief to prevent any attempt to restrain its publication of PPM data.

The legal volleyball continued when Cuomo’s office issued a statement Oct. 6, caution-
ing all advertisers and broadcasters against using “‘unreliable and unaccredited” ratings that
“will be the subject of ongoing litigation.” The notice came nearly three weeks after
Cuomo’ office subpoenaed Arbitron over what it called ““a significant and improper decline
in ratings under the PPM methodology” that “could cause minority stations to suffer dras-
tic reductions in advertising revenues.”

Meanwhile, top executives and ranking lawyers at nine major radio companies asked the
FCC to reject the PPM Coalition’s Sept. 2 request that the commission investigate Arbitron
PPM’s implementation, arguing that the FCC lacks jurisdiction over media ratings.

Adding more fuel to the fire, the coalition—in an Oct. 6 15-page filing—reiterated to
the FCC that it is “not opposed” to electronic measurement, nor is it asking the FCC to
regulate Arbitron. Instead, it wants the commission to “serve as a neutral finder of fact to
assess the problems identified by the [coalition} and the Media Rating Council.”

However, in its own FCC filing, Arbitron said the coalition’s comments “mischarac-
terize” the MRC accreditation process and noted that Nielsen’s Local People Meter
TV ratings service rolled out in major markets before winning MR C accreditation.
Arbitron also claims that the coalition has overstated the differences between Houston’s
accredited PPM methodology and the unaccredited system.—Jeffrey Yorke and Panl Heine

NUMBER CRUNCH

1.6 4.6 357

The percentage by which total
measured advertising expends-
tures declined during the first six
momnths of 2008, compared with
the same period i 2007, accond-
ing to THS Media Intelligence.
Local radio was dovwn 15%,
national spot radio shid 4%, and
network radio dropped 36
Largest growth categories were
national syndicated TV, up
10,29, ard the bnternet, up 8%,

The percentage revenue boost of
the top B0 L5, media compa-
nies in 2007, their shnvest
growth since recession year
2001, according to Ad Ags.
Wedia's biggest winner s no
surprise: digikal, with revenue up
10.8%. Cable network growth
was up 1006%. The bigoest
loser: mewspapers, down 5.8%,

The number of text messages
sent or received per month by
the typical LS. wireless sub-
scriber as of @2 2008, accord-
img to Mislsen Mabile. The typi-
cal subscriber made or received
206 phone calls. While the
average number of calls has
rermalned relatively stahle, the
average number of text mes-
sapges has ncreased 450
since (1 2006.

Cell Phone-Only Sampling
Accelerated For Diaries

Responding to pressure by the Radio
Advisory Council and the Diary Market
Owner Operator Caucus, Arbitron will
introduce cell phone-only sampling in 50
diary markets six months earlier than
planned, beginning with the spring 2009
survey. The company will expand cell
phone-only sanipling to 125 diary markets
with the fall 2009 survey. The list of 125
diary markets has not been finahzed yet. In
addition, starting with the fall 2008 survey,
Arbitron will establish a benchmark for
persons 18-54 in all diary markets equal to
a Designated Delivery Index of 80.

A new study from Nielsen Mobile says
that more than 20 million U.S. telephone
households (17%) are without landlines
and rely solely on a mobile phone for
The
research suggests that one in five US.

home telecommunications. new

households could be wireless-only by the
end of 2008.—Alexandra Cahill, Ken
Tiscker and Julie Gidlow

Q3 Wrap: UMG
Tops Market Share

Album sales kept eroding in third-quarter

2008 as scans totaled nearly 298 million
units, an 11.7% decline from 337.3 million
units during the same time frarme last year,
according to Nielsen SoundScan. Singles,
meanwhile, continue to be the kright spot,
with 795.8 million downloaded in the
nine-month period ended Sept. 28, up
20% from the 612.2 million counted in
the first nine months of 2007.

However, due to eroding CD sales, the
377 .4 million units of album sales combined
with track-equivalent albums are down
5.3% from last year’s combined total of 398.6
million. Within that, CD sales are down
17.1% to 249.2 million units for the first nine
months of this year, compared with 300.6
million in the same time frame last year.

Looking at market share for the first
nine months of 2008, Universal Music
Group remains the leader, with 32% of
album share, followed by Sony BMG
Music Entertamment (24.1%3, Warner
Music Group (21.1%), the independent
sector (which collectively had 13.4%) and
EMI (9.5%).—Ed Christman, Billboard

MEWS LIPDATES ARCLUND THE CLOCK:
www.HadicandRecords.com
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12+ September PPM Currency Results For Radio’s Top Four Markets

NEW YORK CHICAGO

CALLS
WHTZ-FM
WLTW-FM
WABC-AM
WCBS-FM
WAXQ-FM
WRKS-FM
WINS -AM
WKTU-FM
WSKQ-FM
WWPR-FM
WCBS-AM
WBLS-FM
WQHT-FM
WWFS-FM
WOR-AM
WPLJ-FM

OWNER
Clear Channel
Clear Channel
Citadel

CBS Radio
Clear Channel
Emmis

CBS Radio
Clear Channel
SBS

Clear Channel
CBS Radio
Inner City
Emmis

CBS Radio
Buckley
Citadel

FORMAT
CHR/top 40
AC

talk

classic hits
classic rock
urban AC
naws
rhythmic AC
tropical
urban

naws

wban AC
rhythmic
AL

tatk

hot AC

55
5.7
4.6
4.6
4.6
4.4
4.0
4.2

4.
37
3.8

3.1
3.2
3.4
3.0
2.8

AUGUST SEPTEMBER

5.8
5.7
5.0
5.0
4.5
4.2
4.2
4.0
4.0
3.8
3.8
37
3.4
3.2
2.9
25

RANK
1

0000 OOy UV W WN

CALLS
WGN-AM
WBBM-AM
WLS-FM
WDRV-FM
WLS-AM
WOJO-FM
WUSN-FM
WTMX-FM
WVAZ-FM
WLIT-FM
WLEY-FM
WKSC-FM
WLUP-FM
WCFS-FM
WNUA-FM
WILV-FM
WGCI-FM

OWNER
Tribune

CBS Radio
Citadel
Bonneville
Citadel
Univision
CBS Radio
Bonneville
Clear Channel
Clear Channel
SBS

Clear Channel
Emmis

CBS Radio
Clear Channel
Bonneville

Clear Channel

FORMAT
news/talk
news
oldies
classic rock
news/talk
regional Mexican
country

hot AC

urban AC

AC

regional Mexican
CHR/top 40
classic rock

AC

smooth jazz

AC

urban

73
4.8

51
5.6
4.5
3.5
4.0
4.4
3.7
3.0
28
2.7
2.6
3.2
2.8
2.5
2.5

AUGUST SEPTEMBER

71
5.7

51

51
4.6

4.
39
37
3.6

3.1
29
29
2.7
2.7
26
26
26

RANK

—
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LOS ANGELES SAN FRANCISCO

CALLS
KIIS-FM
KLVE-FM
KFI-AM
KOST-FM
KRTH-FM
KSCA-FM
KROQ-FM
KBIG-FM
KTWV-FM
KLAX-FM
KCBS-FM
KRCD-FM
KBUE-FM
KPWR-FM
KHHT-FM

OWNER
Clear Channel
Univision
Clear Channel
Clear Channel
CBS Radio
Univision
CBS Radio
Clear Channel
CBS Radio
SBS

CBS Radio
Univision
Liberman
Emmis

Clear Channel

FORMAT
CHR/top 40
Latin pop
talk

AC

classic hits
regional Mexican
alternative

AC

smooth jazz
regional Mexican
adult hits
Spanish oldies
regional Mexican
rhythmic

urban AC

5.8
4.0
4.3
3.8
4.3

4.
3.6
33
29
33
4.0
2.9
3.0
2.7
2.8

AUGUST SEPTEMBER

5.8
4.4
4.4
4.3

4.
3.6
35
34
33
33
33

31

31
3.0
2.7

RANK
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CALLS
KGO-AM
KOIT-FM
KCBS-AM
KQEO-FM
KMEL-FM
KFOG-FM
KNBR-AM
KIOI-FM
KYLD-FM
KSFO-AM
KSOL-FM
KBLX-FM
KSAN-FM
KRZZ-FM
KDFC-FM

SOURCE: Arbitron PPM, Mon.-Sun., & a.m.-midnight, AQH share; September covers the period from Aug. 21-Sept. 17; August is July 24-Aug. 20.

OWNER
Citadel
Entercom
CBS Radio
KQED, Inc.
Clear Channel
Cumulus
Cumulus
Clear Channel
Clear Channel
Citadel
Univision
Inner City
Cumulus

SBS

Entercom

FORMAT
news/talk
AC

news
news/talk
urban
triple A
sports
hot AC
rhythmic
talk
regional Mexican
urban AC

classic rock
regional Mexican

classical

6.5

5.
5.4
4.7
3.8
3.2

41
3.8
3.4
3.0
3.2
3.5
2.8
3.4
2.8

AUGUST SEPTEMBER

6.8
5.6
5.6
4.8
4.3
3.8
3.6
3.5
3.2
3.2

31

31
3.0
29
2.8

RANK
1
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PPM Analysis: Mixed
Results For Urban,
Hispanic Broadcasters

Faced with mounting criticism and legal
threats by minority broadcasters and law-
makers who claim its new electronic audi-
ence measurement service undercounts
minorities. Arbitron is touting the success
of urban and Spanish-language stations in
PPM currency ratings for markets that
mclude New York, Los Angeles, Chicago
and San Francisco. Among those success
stories, according to Arbitron, were the
nationally  syndicated “Steve  Harvey
Morning Show,” which ranked No. 1 in
1ts target 25-54 audience on flagship sta-
tion Inner City urban AC WBLS/New
York, and the syndicated “Piolin Por La
Manana,” on top with 18- to 34-year-olds
in morning drive on Univision regional

Mexican WOJO/Chicago.

However, precipitous drops in other

markets didn’t find their way into Arbitron’s
press release. Clear  Channels  Chicago
urban outlets were hit hard, with “Steve
Harvey” on urban WGCI tumbling from
tist place in the diary survey to tie for
12th among 18- to 34-year-olds m the
September PPM report, and trom second
to rank outside the top 15 in 25-54.

In New York. all Latin-targeted sta-
tions tock dives, but most significant
were Univision Radio’s Latin rhythm
WCAA, which went from a 5.9 share in
18-34 to a 2.6, and regional Mexican
WQBU, which fell 3.0-1.5.

In LA, the “Piolin Por La Manana”
morning  show on  Univision regional
Mexican KSCA fell rom No. 1 in 18-34
and 25-54 with the diary to third in both
demos in the September PPM report—
Darnella Dusnthanr and Jackie Madrigal

negotiations 15 Presi-

Groups Eager to Negotiate
New Streaming Rates

With
Sept. 30 passage of the

the  Senates

Webcaster Settlement
Act of 2008, all that
awaits the start of rate

dent Bush’s signature
on the bill for it to

Simson

become law and an
open schedule to begin tlks between
SoundExchange and broadcasters, webcast-
ers and others that want agreements on
behalt of recording artists and sound record-
ing copyright holders retroactive to 2006.

While SoundExchange reports that there
has been progress in talks and that other par-
ties are calling to schedule meetings, it is cau-
tious about announcing anything tinn—
although 1t does have an agreement
principle with NPR.“We are hopeful, but
we've been close at other times during the
past 18 months,” SoundExchange executive
director John Sumson says.“*Certainly, Con-
gressman Howard Berman’s [D-Calif ] role
as facilitator has helped tremendously in
moving the ball forward. My hope 1s that we
can quickly get back to the table and capi-
talize on the momentum.”’

Broadcasters are eagerly awaiting a
chance to negotiate rates that are more
palatable than the ones the Copyright
Royalty Board set in 2006.

“With this legislation now headed to the
White House for President Bush’s signa-
ture,” NAB executive VP Dennis Wharton
said, “NAB looks forward to sitting down
quickly  with SoundExchange to craft
equitable streaming rates that enhance the
online music experience and expose more
artists to our listeners”—/Jeffrey Yorke

Business Briefing

Salem Cost-Cuts Halvorson,
Adds ‘Biz’ In Miami

In a sign of the times, the need for
corporate savings has cost Eric
Halvorson his president/COO title
at Salem Communications. In a
Securities and Exchange Com-
muission filing, the company noted
the reduction “as a turther cost-cut-
ting measure.” Halvorson’s duties will
be assumed by the company’s exist-
ing senior management. He will
continue to serve Salem as a member
of its board of directors.

In Miami, Salem debuted its third
AM signal, WZAB at 880, Oct. 3.
“The Biz” 1s a 24-hour, all-business
format that includes reports from
Bloomberg.

“Encouraged by the success of
our business-formatted KDOW
|1220AM| in San Francisco, we
identified Miami as another market
where we expect this increasingly
popular format to be successtul,”
Salem Radio Division president Joe
Davis says, “Everyone is concerned
about their jobs, their money and
their future. This dynamic body of’
timely content speaks to those con-
cerns and provides a huge opportu-
nity for our advertisers and for the
Miani metro.”

BIA Buys Kelsey Group

BIA Financial Networks has acquired

By Jeffrey
Yorke

the Kelsey Group, a Princeton, N.J.-
based provider of research, data and
analysis for print and electronic
Yellow Pages, local search, small-
business marketing and local media.
BIA, based in the Washington suburb
of Chantlly, Va,, says the combined
resources of the two conpanies will
offer a comprehensive view of local
advertising markets impacting tradi-
tional and new media, entertain-
ment, technology and telecom. The
deal expands BIAfn’s offerings and
capabilities to its clients through
Kelsey Group’s industry conferences
on the impact of new media and the
firmi’s global reach. Financial details
were not disclosed.

Sirius Brings On XM Brass
At Top Dollar

T'he new Sirius XM has brought on
former XM executive VP of business
and legal affairs Dara Altman and
former XM senior VP/controller
James Rhyu. Altman is now Sirius
XM executive VP/chief administra-
tive officer with a three-year deal
that pays her a base annual salary of
$446,332, with the ability to partici-
pate in bonus plans, according to a
Securities and Exchange Com-
mission filing. Rhyu was appointed
Sirius XM senior VP/chief account-
ing officer. He, too, has a three-year
deal, which pays $325,000 annually.
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THE BEST HOME IMPROVEMENT SHOW ON RADIO

DON ZEMAN
102 E.39th Street, Savannah, Georgia 31401
Phone: 912-232-9901 e Fax: 912-232-9903
www.homefront.com ¢ radio@homefront.com

Available through ABC Sat Services, CD or Download
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CAREFULLY CONSTREGHED :60 NEWS BREAKS
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REDU('E COSTS WITH LESS INVENTORVr REGUIHE?VI-ENTS@TISIS COVERAGE . RELEW-\N'l TO YOUR LISTENERS

ABC News Now delivers short news targeting music audiences.

Call us to find balance in your radio life.

Jon Wilson 972.776.4651 jon.wilson@citcomm.com
Mary McCarthy 212.456.5211 mary.mccarthy@citcomm.com
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bought the first
LCD TVs that cost
58,0007 White
dudes in our demo
who like toys,
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READER FEEDBACK

‘A true
relationship
requires
localism and
connection,
and this can't
be faked. It's
similar to
building a
brick house by
putting brlck
wallpaper
over a mud

hut It mdqht

mntnaﬁy but
will eventually
collapse into
a hollow
ss of
nothingness.’
—Mark West

Voice-tracking can be effective—unless it is used to mislead,
fool or develop a hollow relationship with listeners

Voice-Tracking:
Functional Or
Foolhardy?

The followwing letter is a response to Mike Stent’s June 27 featre, “The Art and Science of Voice- Tracking,”

writ-

ten by Mark West, who has worked in a variety of part-time capacities at KKLS and KKMK/Rapid Ciry,
S.D., since 1992 and hosts retro dance show “Magic Boogie Oogic.” For 15 years, he has served full-time as

an English teacher for the state’s Department of Juvenile Corrections. The text las heen edited for space consid-

crations. As ahways, R&R welconies reader feedback.

he June 27 article on voice-tracking really stirred the pot for me
and those with whom I have discussed it. I've worked in radio

part-time for the last 16 years (in real life, I am an English teacher

for our state’s juvenile corrections system), and my perspective
on many of the article’s points clashes with many of those of the
tolks who contributed to it.

The article touched on many reasons why
radio hasn’t maintained its higher-impacting,
more relevant status as the medium it was even
only a decade ago. I've been pondering over this
for wecks, as thoughts billow from the bait tossed
out within the article.

While current levels of consumer choice might
have eroded radio’s ability to captivate, the tact that
it remains free certainly exemplifies one of its
biggest plusses. But a bigger reason radio has the
potential to remain solidly relevant is its ability to
connect with listeners on a different level than any
other mediunm, While all media attempt to com-
municate, local radio’s (and very infrequently, local
TV%) unique, crucial and critical ingredient s its
personal connection with the listener. A sense of
two-way trust develops between the listener and
the person/station perceived on the other end.

It wasn’t too long ago when Walter Cronkite

<

was “the most trusted man in America” because
of this tully evolved relationship. People looked
at him not only as a reporter but as a person
whom they trusted. Notice that this extremely
powertul relationship had zero to do with him
being live or syndicated (or in today’s world,
voice-tracked), his broadcast location or knowing
lim personally.

Instead, he developed this relationship by not
only meeting the emotional and content needs
of his audience and forming a long-term bond
and trust with them, but also not attempting to

make himself something he was not. It was this

8 24/7 NEWS ONLINE @ www.RadiocandRecords.com

trust between him and the viewer that created
this powerful relationship. There was no discon-

nect among him, his message and the means of
delivery. He didn’t pretend that he was a part of

local communities, and, as Randi West stated in
the R&R article, Cronkite never “pretended like
we were moving to each city and joined the
Chamber of Commerce”” His method main-
tained continuity and integrity, both ot which
underlie all forms of communication. These con-
cepts in radio, whether local or not, form its core
that can set it apart from the others, or on the
flip side, make it simply like all other competing

media choices.

Fake A Relationship
The article’s topic, when examined in isolation,
1s neither good nor bad. How the technology is
used creates the emotional reaction. Many stations
have functioned for decades without consistent-
ly airing a live, local talent behind the micro-
phone. Countless others have been live since their
inception and flourished. However, in both cases,
there has been little to no disconnect between the
najority of listeners” motives tor tuning in and the
product presented. The listeners’ relationships cul-
minate from knowing that regardless of whether
radio is live, satellite or syndicated, the content’s
origins and muotives of the stations don’t clash
with what they’re expecting.

Many of the interviewees displayed an overall

www americanradiohistorv com

attitude and tone of “trying to fake a genuine
relationship with the listener.” This “insincerity™
is my biggest concern about terrestrial radio’s
future. Listeners don’t mind listening for good
music, entertainment or information, regardless
of whether it is live or network-based, or for that
matter, on which medium it is disseminated.
What they do mind is dissonance between what
they emotionally perceive they are hstening to
and the actuality of the disseminating process.
Most listeners who choose radio because of their
perceived emotional or personal connection
would reject being misled when someone is
teigning to establish a “genuine” connection with
them, when in reality, it is all a sham. The afore-
mentioned West quote sums this up well. The
reality is that they really aren’t moving to cach
city, but instead wish everyorne to believe that
they had, through, among other processes,
voice-tracking.

Those who state that voice-tracking allows
better content offer a slew of reasons why this
technology has improved the listening experi-
ence. Those against it argue that voice-tracking
removes tocal flavor and integrity from radio. The
article’s perspective seemed to focus on the for-
mer: the benetits offered by voice-tracking, while
minimizing the eftective components of local
radio. However, it was more the tone and some
of the specific words from many of the contrib-
utors that led to my strong emotional reaction to
the article: smacking of voice-tracking as a
niethod to mislead, fool or otherwise develop a
hollow relationship with the listener.

Jacobs Media’s Keith
“Too often a lot of voice-track jocks take the

Cunningham  said,

music for granted and just listen to the last 10
seconds, thinking, ‘I know the Foo Fighters
record” 7 Isn’t this the identical concept that
West raised about voice-tracking? Don’t “join-
ing the Chamber of Commerce” or “pretend-
ing like we were moving to ecach city” repre-
sent exactly the same mind-set? The article
implies that we need to be genuine while
voice-tracking by being involved with the
music, but doesn’t the same argunient exist with
being genuinely involved in the community?
I'm not suggesting that voice-tracking
should go away. What I do assert is that stations
that want to be local genuinely need to be local,
because over time, the listening audience will
catch on to those that are trying to take it. This
means not pretending to be an interconnected
piece within a community when one is, in fact,
a piece of an entirely distinct puzzle. While even
a satellite station can air ’SAs and promote local
events, there’s a big difference between this and
a station without any local talent still attempt-
ing to convince the public of its level of gen-
uine community involvement. A true relation-
ship requires much more effort, localism and
connection, and this can’t be faked. It’s similar
to building a brick house by putting brick wall-
paper over a mud hut. [t might look good ini-
tially but will eventually collapse into a hollow

abyss of nothingness. RsR

Contact Mark West ar magichoogie@ruishmore.comn.
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Cleveland

MARKET PROFILE

he soft ad market has taken its toll in Cleveland, but political advertising is bringing some

much needed relief, tightening inventory

conditions among the outlets. TV stations are also

coping with the recent transition to local people meters and the addition of cell phone-
only households in Nielsen’s ratings panel.

That said, it’s a competitive market. WKYC-TV, Gannett’s
NBC aftiliate, and WJW, the Fox affiliate recently acquired by
Local TV LLC, are the leading news brands: WKYC is No. 1
i late news, and WJW is No. 1 in mornings with four hours
of local news. Raycom Media’s CBS afthliate WOIO has the
market’s only 4 p.n1. newscast and ranks No. 2 in late news.
Raycom also has the market’s only duopoly with WUAB, the
MyNetworkTV affiliate.

Cleveland is home to the Rock and Roll Hall of Fame, as
well as to heritage rock station WMMS-FM. Known as “the
Buzzard” for more than 30 years, the Clear Channel station
dropped its famous moniker last year, and is rebuilding its pro-
gramnung, cutting syndicated talk in middays for more music
and picking up “Rover’s Morning Glory.” Urban stations are
strong out of home, with Radio One urban AC WZAK-FM

and urban WENZ-FM ranked third and sixth, respectively. At
the top of the ratings heap is Clear Channel’s news/talk
WTAM-AM, followed by country WGAR-FM.

Clear Channel Outdoor and CBS Outdoor are the two
dominant outdoor players. In 2005, Clear Channel launched
its first digital billboard network, which has grown to a net-
work of seven units and three stand-alone units. The compa-
ny also has the airport advertising. CBS Outdoor holds the
bus and commuter rail contracts. Local-based Omni Media,
in partnership with the City of Cleveland, operates a portto-
lio ot 330 9-foot outdoor kiosks strategically located on city
street corners.

Advance Publications owns the Plain Dealer and Sun
newspapers, which publish both weekly papers and weekend
publications.—Katy Baclnnan, Mediaweck

Edited By Katy Bachman and Alexandra Cahill

Lake Erie
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Cuyahoga

Radio Metro Rank: 28

Population 12+: 1,782,400
No. Of Radio Stations (Rated): 19
TV DMA Rank: 17

Population 2+: 3,699,047
TV Households: 1,533,710

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 8/5/2/0

WHO THEY ARE

Market Demographics (vs. US)

Cleveland DMA % US %
Men 489%0 49%,
Women 53% 51%
Married 56% 57%
Never Married (Single) 25% 25%
Widowed/Legally Separated/Divorced 19% 18%
White 85% 83%
Black/African-American 13% 12% 18-24 25-34 35-44 45-54 55-64 65+
Hispanic N/A 13%
Other N/A 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 47% 50%
Employed Part-Time (Less Than 35 Hours) 18% 15%
Not Employed 35% 35%
No Children In Household (Under 18) 62%  59% 15% - 149
One Or More Children 38% 41%
Two Or More Children 23% 25% ]
Wies Or vty Childran sl oy 629,999  $30K-39,993 $40K-49,999 $50K-74,999  $75K-99,999  $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
MARKETPLACE
_—
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
9% CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pure Play $75.6M $285.8M $361.4M 70.4%
Spot Television $306.4M $281.7M -8% Newspapers 51.8M 1.0M 52.8M 10.3%
Newspaper 220.3M 209.5M 5% Television 91M 27.7M 36.8M g.é“:/o
. Magazines 1.5M 33.5M 35.0M .8%
R ==l A 2 et 187M 46M 23.2M 45%
Outdoor 29.6M A e Radio 2.0M 0IM 2M 0.4%
Local Magazine 16.6M 13.3M -20% Other Print 1.4M 0.3M 1.7M 0.3%
Total 629.5M 585.2M -7% Total $160.M $353IM $513.1M

SOURCE: Nieisen Monitor-Plus, DMA

© 2008, Borrell Associates, estimates based on Q1 figures, DMA

e e e e e COLOR KEY:

SQAD Cost Per Point Radio Monitor

SQAD Cost Per Point TV Monitor

TELEVISION EARLY LATE RADIO

P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE
August ‘08 A $128 A$184 A $467 A$274 August '08 Vv$128
July ‘08 V124 V182 V451 A264 July ‘08 A3
June ‘08 A28 A194 A 452 A259 June ‘08 A3
March ‘08 n9 158 358 227 March ‘08 121

SOURCE: SQAD Q3 2008, DMA
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Items In Household (vs. US) Newspaber Readers

Any Daily {Cume) 79%
Any Sunday (Average) 68%
Online (Past 30 Days) 25%

65%
72%

Wireless/Cell
Phone Subscriber

DVR (TiVo, =tc.)

Out-Of-Home

DVD Player

47% (To Work, One-Way)
20% < 10 Minutes 21%
SO 10-19 Minutes 26%
21% 20-29 Minutes 27%
WRE"PIgyey 30-59 Minutes 20%
500 60+ Minutes N/A
PDA 8% Don’t Commute N/A
Satellite Radi 501 MODE OF TRAVEL
atellite Radio o
Subscription ‘ 7% Carpool ]
] Drive (Not Carpool) 96%
Satellite TV 23% Public Transportation
Subscription 299% {Combination of bus, commuter
Rail (GCRTA), taxi or other) 8%

Videogame 29%
System | 28%

SOURCE: Scarborough USA+, Release 2 2007, DMA

Newspaper, 00OH and Web: Scarborough Cleveland

Web Connection (HHLD)

Cable Modem
Dial-Up

DSL

Other Connection
None

30%
14%
26%
3%
28%

Cable Penetration

Cable, Non ADS

70%

Alternate Delivery Sys. 20%

Digital Cable
Cable With Pay

48%
34%

Television Usage

Early AM (5-9a)
Early Fringe (4-6p)
Early News (6-6:30p)
Prime Access (7-8p)
Prime

Late News (11-11:30p)

27%
42%
47%
49%
60%
58%

Local Market Study, Release 1 2008; Cable: Nielsen; TV: Nielsen Spring 2008 Live+7, all DMA

Audio/Video Stores Shopped Past 12 Months (HHLD)

Best Buy 30% Radio Shack 7%
Circuit City 13% Sam’s Club 5%
bhgregg 8% Sears 6%
Kmart 8% Target 14%

SOURCE: Scarborough Cleveland Local Market Study, Release 1 2008, DMA

RADIO o

Wal-Mart

Other Store
Did Not Shop For Audio/Video Items 43%
Any Audio/Video Store Shopped

26%
15%

57%

Radio Spending, Past Five Months

Radio Ownership

All amounts are in $(000’s) NO. OF RATINGS
ADVERTISER 08-SEP 08-AUG 08-JUL 08-JUN O8-MAY OWNER STATIONS ~ SHARE
Ohio, State Of $63 498 $59 $106 $76 Clear Channel 4 FM, 1AM (5) 35.2
U.S. Gevernment 37 90 97 103 123 CBS Radio 4 FM 16.5
AT&T 128 17 29 45 77 Radio One 2FM, 2 AM (4) 14.2
McDonald’s 51 69 103 82 80

Time Warner 78 79 72 84 62 SOURCE: Arbitron Spring 2008, Metro

United Auto Group 36 72 93 1L5] 121 —_—- e —;
Signet Group Plc 30 - - 26 62 A

Ganley Automotive 39 29 63 32 34 Radlo Usage

Van Devere 53 55 55 55 50 AM Drive (6a-10a) 76%  PM Drive (3p-7p) 80%
Verizon 44 57 70 53 50 Midday (10a-3p)} 71%  Evening (7p-Mid)} 51%

SOURCE: Nielsen SpotScan, Metro

SOURCE: Arbitron Spring 2008, Persons 12+, Metro

Ratings
PERSONS 12+, WINTER 08-SPRING 08 {RANK) PERSONS 18-34 SPRING 08 (RANK)
WTAM-AM  71-8.6 (T) WENZ-FM m
WGAR-FM 6.6 7.6 (2) WAKS-FM %)
WZAK-FM  5.8-6.9 (3) WMMS-FM 3)
WDOK-FM  7.6-6.8 (4) WGAR-FM A
WMJI-FM  6.8-6.7 (5) WQAL-FM (5)

SOURCE: Arbitron Spring 2008, AQH share, Mon-Sun Ba-mid, Metro

WZAK-FM m
WGAR-FM )
WTAM-AM (3)
WDOK-FM )
WMJI-FM (5)

PERSONS 25-54 SPRING 08 (RANK)

Top-Selling Albums

ARTIST TITLE ARTIST
1 METALLICA DEATH MAGNETIC 6 JAZMINE SULLIVAN
2 DEMILOVATO DON'T FORGET 7 JOE
3  THE PUSSYCAT DOLLS DOLL DOMINATION 8 KINGS OF LEON
4 NE-YO YEAR OF THE GENTLEMAN 9 YOUNG JEEZY
S KID ROCK ROCK N ROLL JESUS 10 JONAS BROTHERS

SOURCE: Nielsen SoundScan, for week ending: 09/28/2008
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FEARLESS

JOE THOMAS, NEW MAN
ONLY BY THE NIGHT

RECESSION

A LITTLE BIT LONGER
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Duran Upped From ‘Dude’ To ‘Group

TIMELINE

Dawve Dillion takes the PD chair at
1 KHJK/Houston. B Dave Saxe
beromes VP/market manager for
Entercom/Madisor. B WHNOU/Indianapolis
begins “93 Days oF Christmas.”

YEAR AGD

Lawra Curtin named ¥P of rack and

alternative promotion for Arista

Records. W Gavin Spittle appointed
PD of KLLI/Dallas. @ John Clay cast as PD of
KOOL/Phoenix.

Bill Figenshu

recruited as
AT senior WP for
CBS Radio. W Jahn
Thomas named PD of
WBLI/Nassau-Suffolk, B
Dusty Hayes hired as
PD for KMJZ!
Minneapolis.

Thomas

Sony 550
Music debuts with Pally Anthony as
G, B Robert Hall elevated to senior
¥P of programming for
ABC Radio Metwerks.
B John Shomby
tapped as PD of KLIF/

Dallas.
Dave Urso

20 appointed VP

ML of promation
at WTG Records. B Ted

Cramer takes WSM-AM/S

Mashville PO post. W Ur
MALC WBMW becomes
talk WIFK-FM/Washington, with Howard Stern
in mormings.

YEARS AGD

(™

Howard Rosen recruited as national
promotion director of poo for

ML Motown. B

Ace Young tapped as

PD of WCNN/Atlanta, B

Jay Michaels advances

to PD of WZZKS

Birmingham.

Al Teller

becomes

president of
Windsong Records. B
Otis Smith joins Aricla
Records as VF. B
Charley Cook made MD of KNOE/Monroe, La.

Teller

—Campiled by Hurricane Heeron (Bheeron@

rodioondrecords.cam)

The impressively named “Elvis Duran Group,” anchored by
a certain Elvis Duran’s newly syndicated radio show, has
now formed what scientists describe as “a Super Glue-like
bond” with Eric Murphy’s Pop2Life company for
creative marketing, promotion and PR services. In
addition to creating promotions and producing
franchise events, Pop2Life will help create
“money-can’t-buy” experiences for Duran’s
euphoric listeners, affiliates and sponsors while
helping to expand the Elvis Duran® brand.
Well, that’s the idea, anyway. Speaking from a
hastily constructed platform to the
assembled

multitudes  below,

ence, ideas and connections that will give us the unique

ability to combine several different facets of pop culture to

create awesome consunier experiences [pause to let feed-

back subside]. This partnership will generate invalu-

able opportunities for our affiliates and advertisers
while driving tune-in and building brand loyal-
ty. I could not be more excited.”

For his part, Pop2Life president/ CEO Murphy
tells ST, can’t wait until Elvis realizes this is just
part of a master plan to get him to MC my wed-

ding next year”” Duran returned the lob when he
told us, “To tell the truth, we decided to
partner with Pop2Life because it’s the

Duran loudly announced,
“Pop2Life has the experi-

only way we can get press. See?
You're printing this, aren’t you?”

Quick Hits

B It's now “Mark & Kristin in the
Morning” on Clear Channel AC KOST/Los
Angeles, as Kristin Cruz arrives to pair
up with L.A. fixture Mark Wallengren in
mornings. Cruz, who spent five years
doing “Love Songs” at night on CBS
Radio AC KYXY/San Diego, fills the vast
canyon created when longtime KOST
morning co-host Kim Amidon exited in
November 2007.

Kristin makes her
Mark in mornings.

B it's official: D’Lyte and Ebony are
now the new midday team at Service
urban KKDA (K104)/Dallas, upped from
weekends. The sisters joined the station

in July, crossing the street from Radio
One urban KBFB (97.9 the Beat). They
replace Julio G, who is now doing

overnights.

B Congrats to Zomba/Jive's Mid-Atlantic
regional promo manager with the best

name: Joe Daddio on his promotion to
national director of top 40 promotion
for the East Coast. He will report to
ZombalJive VP of top 40 promotion
Jeff Rizzo, aka “the Other Sausage King
of Chicago.” Mr. Daddio, a nine-year Jive
vet, is based in Washington but will relo-
cate to the new Jive mother ship at 550
Madison Ave. in New York in early 2009.

B Kelly Brown has left middays at Clear
Channel rocker WiOT/Toledo, and PD Bill
Michaels is now scouring the planet for
her replacement.

B As we told you in late August, Shelly
Kincaid is leaving her APD/MD/midday
gig at Saga hot AC WMGX (Coast
93.1)/Portland, Maine, and moving to
North Dakota, where she’ll pursue that
mythical “real job” —the noble profession
of nursing. Stepping up to replace her is
part-timer/traffic person Alisha Bolin,
who also joins the morning show on
country sister WPOR. Randi Kirshbaum,
who's already programming Coast and
oldies WYNZ (Big Hits 100.7),
ditches her midday shift on Big
Hits in favor of Kincaid’s former
midday show on WPOR, as well
as afternoons on triple A WCLZ.
“Can you say ‘busy’?”
Kirshbaum asks ST.

B Afternoon dude John Gilmore
exits Cumulus alternative
WRRV/Poughkeepsie, N.Y. A

replacement hasn’t yet been named by
PD/morning personality Boris.

B Apex CHR/top 40 WIHB
(B92)/Charleston, S.C., makes some
adjustments to the programming hierar-
chy, as OM/PD Bryan Taylor hands MD
stripes to night jock Sean Mack. But
don't feel sorry for former MD Dave
Ryan—he’s been upped to APD, which
still sounds mighty impressive.

B Chris Van Zant and Jen Ursillo have
been installed as the new morning duo at
Greater Media classic hits WJRZ/
Monmouth-Ocean, filling the yawning
chasm created by Anita Bonita's depar-
ture last month. APD/MD Van Zant, an
eight-year station vet, moves up from
afternoons, trading places with Spyder
McGuire, while Ursillo is already known in
the area from her time at sister WRAT as

well as her stint across the street at Press

Communications’ alterna-twins WHTG
and WBBO (G Rock), where she co-host-
ed mornings until May 2007.

Condolences

Nick Reynolds, one of the founders of '60s folk icons the
Kingston Trio, died Oct. 1 in San Diego. He was 75 years old.
Reynolds was the father-in-law of Susan Reynolds, market-
ing director of CBS Radios KUFO, KXJM, KUPL and KCMD-
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www americanradiohistorv.com

AM/Portland, Ore. In lieu of flowers, Nick Reynolds’ fami-
ly suggests memorial contributions be made to the Natural
Resources Defense Council (nrdc.org/joingive).
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Budgets Slashed While U Wait

M Tim Maranville has left Denver Radio Co. after two-and-
a-half years due to those pesky budget cuts. Mr. Maranville,
who had the business-card-busting title of director of oper-
ations and programming entertainment, tells ST, “I'm free
to roam about the country,” blatantly stealing the catchy
slogan of “a local airline.” Feel free to offer him a gig at
480-250-1079 or timmaranville@yahoo.com.

B But wait, there’s more! Morning duo Mark Samansky
and Lynne Ryan have left the company’s alternative
KTNI. GM Blake Mendenhall tells ST that afternoon per-
sonality Whip will move to mornings next week. So what
about afternoons? “Until we decide what direction to go
in afternoons,” Mendenhall says, “our weekend/fill-in guy
Tom Frye will handle those duties. Middays are still
voice-tracked.”

B The CBS Radio cuts continue in Portland, Ore.; Phoenix;
and Charlctte. In Portland, PD Lisa Adams exits rhythmic
KXJM (Jammin’ 107.5) as her position is eliminated. For
now, Chris Patyk, PD of rock sister KUFO, will handle pro-
gramming duties for both stations. Adams had pro-
grammed previous Jammin’ incarnation rhythmic AC
KVMX (MOViN 107.5), which was replaced by Jammin’
107.5 in May when CBS Radio acquired the intellectual prop-
erty from crosstown Rose City. Adams, who previously pro-
grammed Sandusky rhythmic AC KQMV (MOViN

92.5)/Seattle, is now looking for her next opportunity and

can be reached at lisa_adams965@hotmail.com.

M Down in the Valley of the Sun, “Kid & Ruben in the
Morning,” along with co-host Corina, have left rhythmic
KZON (101.5 JamZ)/Phoenix, also due to budget cuts. A
replacement show hasn’t been announced.

B The Budget Scythe of Doom slices a large hole in the door
at CBS/Charlotte, giving the entire full-time airstaff a conven-
ient exit port from AC WKQC (K104.7): Exiting are morning
guy Derek James, APD/midday goddess Scarlet C, MD/after-
noon driver T. Edward Bensen, promo director Leah
Galloway, production director Rick Scaffe and Frank
Laseter, veteran news director on country WSOC. Cluster
director of digital sales and operations Jonathan Shapiro has
moved over to WSOC to work in the sales department.
Bensen, who joined K104.7 as a part-timer almost 20 years

ago, can be offered a new gig at 704-451-8502 or vitality-
tim@yahoo.com. Scarlet leaves after six years at the station;
she’s open to whatever and can be reached at 704-661-3817
or radiogirl@carolina.rr.com. James is staying in Charlotte for
his other gig as meteorologist/reporter at the local Fox-TV
affiliate, but he's got five years’ experience as APD/MD at
crosstown WLNK (107.9 the Link]) and is available for your
voice-over and -tracking needs at 704-488-9579 ar derek-
jameslink@hotmail.com.

B After recently celebrating his 10th year with Entercom
alternative WMFS (93X)/Memphis, OM/PD Rob Cressman
is jolted back to reality as he suffers the wrath of budget
cuts and exits—this, after surviving three ownership
changes. Cressman previously spent eight years with
WAVF/Charleston, S.C., so this is not your typical radio
gypsy. Mr. Cressman is now seeking his next long-term

opportunity and can be reached at rimcressman@gmail.com.

Formats You'll
Flip Over

B Rogers dumped AC on CKCL (104.9 Clear FM)/
Vancouver, moving the station to classic hits under the alimost-
rhyming moniker “FM 104.9, the Greatest Hits of All Time,”
though PL David Larson says that a new stagon name is com-
mg. The station 1s running jockless for now, but personalities
are expected to appear at some point.

B Opus Broadcasting of Medford, Ore., flips KRVC from
country to CHR/top 40 as “Hot 98-9,” where it will
form the third leg in a trio with alternative KROG and
classic rock/adult hits hybrid KCNA (the Drive). Hot 98-
9 will bookend its drive-time shifts with the syndicated
Kidd Kraddick in the morning and “On-Air With Ryan
Seacrest” i afternoons, then utilize local talent in the
other dayparts. Hot 98-9 is consulted by Radiocrunch
president (and former R&R  cemployee) Anthony
Acampora. who tells ST, “No jobs were lost in the change.
We have some great people who are being reassigned
with other duties inside the cluster. This move will actu-
ally strengthen all of our stations as we’ll be able to uti-
lize their talents in multiple areas.”

B Oasis Radio Group tore down rhythmic oldies WVBB
(the Vibe 106.3)/Fort Wayne, Ind., and, in its place, built a
new station: adult hits “106.3 Joe FM, the ‘80s, ‘90s &
Whatever,” under the guidance of director of program-
ming Phil Becker, who also rides shotgun on his other
children: rhythmic WJFX (Hot 107.9) and country WBTU.
Becker says only one jock was full-time at the Vibe and
that person may stay on to work at the other stations in
the cluster
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Canadian radio is live,
local—and reaping
the bEHEﬁtS By Ken Tucker

Consistent revenue growth,

a double-digit share of the advertising pie and
fewer competing outlets. An American radio
dream? Indeed, but north of the border in
Canada, it’s utter reality. ® Talk to Canadian
radio broadcasters ancd you’ll hear phrases like
“hyper-focused” when they refer to the im-
portance of localism in their markets. It’s just
one of many differences between radio in Can-

ada and in the United States.

While the U.S. radio business’ total revenue
slipped 2% to $21.3 billion last year, according
to the RAB, Canadian radio’s revenue grew 6%
to $1.5 billion in 2007, according to the
Canadian Radio-television and Telecommuni-
cations Commission. (The value of the Canadian
and American dollar was roughly equal in Dec-
ember 2007.)

And even though numbers are dow a bit this
year, radio operators in Canada expect to finish on
a positive note.“On balance, Canadian radio is up
about 3% this year,” says Derek Berghuis, execu-
tive VP of radio sales for Rogers Communications,
one of Canadian radio’s Big Four. “It’s a slowing
growth rate. It’s not the 5% and 6% we’ve had the
past few years. But it’s still nice to be ahead.”

Radio Marketing Bureau president Gary Bel-
grave agrees. " We’re going to see growth in 2008,

North Of The Border, Local Really

Means Local

Syndicated progmmming, specifically
of the morning s1ow variety, “jus:
doesn’t translate”™ in Canada, Corus
Entertainment V2 of Ontario radie
Chris Pandoff says. “Even in the amall-
est market, they're producing the pro-
gramming because we are absolurely
hyper-focused om local.”

Rogers Communications execufive

hf/

WP of radio Derek Berghuis, who at one

Pandoff says. Mot that it's not a temp-
tation: “We could save a whole lot of
money by voice-tracking an evening
show across 20 of our 50 stations, but
that kind of defeats the purpose and
we're not at a point where we're
pushed financially to have to do that,”
he adds. “The industry is healthy.”
Ewven though consolidation is preva-

lent in Canada, owners have resisted

BIG
COUNTRY

time served as a senior VP at ABC
Radio Networks in New York, says
Canadian broadcasters are "very much
into local radio. We're live and local
almost everywhere.”

“They talk about what happens in
the city that thev're in,” Pandoff cays
of Canadian stat ons. “They're ve-y
local-centric. To 7ave a national morn-
ing show, they'd have to water down

the local aspect of what they talk about

and try and broaden it.”

While it's been tried in the past,
Pandoff says syndication experiments
failed. “The markets don’t respond
positively to it at all,” he says. “They
want their own local information and
surveillance.”

And while voice-tracking does exist
in off-prime dayparts, it originates at
the station. “It's all localized program-

ming, it just doesn’t happen to be live,”
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the allure to consolidate programming.
“The way we approach our business
from a programming standpaoint hasn't
changed that much in the last 10-20
years,” Pandoff s “Our owners rec-
ognize the responsibility=that if our
medium is going to survive long term
against all the other technologies com-
ing in, it will be because we are hyper-
focused on local. It's our one differenti-

ating competitive advantage."—KT
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but it’s going to be curtailed. The upside is that
there’s still going to be continued growth.”

Tale Of Two Countries

Berghuis maintains that the current state of
Canadian radio is “a tale of two countries.” Business,
not just radio, is booming in western Canada, where
natural resources like oil are spurring the economy.
In such a province as Ontario, however, where man-
ufacturing is more prevalent, the economy is slow-
er.“Alberta radio is growing 10% year over year,” he
says. “Ontario, not so much.”

Still, at 13% of the pie, radio is a much bigger
advertising factor nationwide in Canada. (In the
United States, radio accounts for roughly 7% of the
revenue pie, according to the RAB.) According to
Belgrave, TV accounts for 29%, daily newspapers
22%, Internet 11%, magazines 6% and out-of-home
3%. Of those, only radio, Internet and out-of-home
are growing. Radio has consistently increased by
5%-6% annually since 2001, he says.

National revenue is up 7% from September
2007 to August 2008, according to Chris Pand-
oft,VP of Ontario radio at Corus Entertainment,
one of the country’ top radio broadcasters, while
local revenue is up 2.5%. During that same peri-
od, AM revenue has also increased. An interest-
ing variable is that in Canada, operators can peti-
tion the CRTC to move a station from AM to
FM if a frequency is available and if the move
doesn’t violate the nation’s two FM/two AM
per-owner per-market rule. As a result, 70% of
Canadian stations are FMs, Berghuis says.

Pandoff says, “Of the AMs that remain, many of
them are well-positioned as sports talk, news talk
or news wheels”—meaning those outlets that con-
tinually loop a full news cycle,a la CNN’s Headline
News. “There’s usually one dominant talker and
one dominant news wheel in each market. What
that’s allowed us to do is not only increase AM rev-
enue but go after advertisers that are not as inter-
ested about cost per point as they are content.”

Although 47 AM stations have converted to FM
since 2003, the average revenue and profit before
interest and taxes (PBIT) per FM station have re-
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mained relatively unchanged at $2.5 million and
$600,000 per station, respectively; whereas the aver-
age revenue per AM station has increased from $1.5
nullion in 2003 to $1.9 million in 2007 and the
PBIT has increased from almost nil to $100,000,
according to Statistics Canada.

Consider This

And here’s something to think about: Clear
Channel owns more stations in the States than
there are commercial stations 1n all of Canada—
627 1n total there, according to Belgrave.
Because there are fewer stations and since those
stations tend to have larger audiences, “advertisers
don’t have to buy as many stations to have a mean-

ingful campaign,” Pandoft says. “They can get
some pretty strong reach numbers with three or
four ot the top stations in the market. They can
reach 95% of the population in pretty short order”

The top 20 U.S. markets account for 38% of the
population, while in Canada they account for 60%,
Belgrave says, who also notes that about 50% of the
population resides between Windsor, Ontario, and
Quebec City, Quebec, a region that encompasses the
country’s two largest markets: Toronto and Montreal.

While consolidation has also hit Canada, albeit
a few years later than in the States, the approach
to portfolio growth was different. “When they
relaxed the ownership rules, companies that were
already players looked to fill in markets [they
weren’t in] to have a national footprint,” Pandott

Can-
Consolidation
Five operators account
for 71% of the revenue
in the Canadian English-
language market:

Rogers (19%)

Corus (17%)

Astral (16%)
CTVglobemedia (12%)
Newcap (7%)

says.“We weren't trading real estate or watertront,
we were buying strategic assets and making them
work. We didn’t cut a lot of expenses in program-
ming and promotions or in the quality of the
product to make the transaction look good.”

Even though companies like Clear Channel are
vilified in the States by opposition groups because
they supposedly “own everything,” Canada is
where the real consolidation is. Belgrave estimates
the Big Four—Rogers, Corus, Astral Media and
CTVglobemedia—own roughly 80% of the
country’s commercial stations.

Meanwhile, five operators account for 71% of
the revenuc in the English-language market, with
Rogers leading the way at 19%, according to
Statistics Canada, tollowed by Corus (17%), Astral
(16%), CTVglobemedia (12%) and Newcap (7%).

The three largest operators in the French-
language market account tor 83% of the revenue
in that market. Astral leads with 48%, Corus is
second with 21%, and Cogeco third with 13%.

It’s also worth noting that Canadian broadcast-
ing companies tend to be more media-diverse
than their U.S. counterparts. R ogers, for example,
owns TV stations, magazines, radio stations, cable
channels, a cable company, Internet service pro-
viders and telephone companies, among other
holdings. Corus holds radio and TV stations, cable
channels and a TV production company.

But radio has an advantage, in that TV stations
tend to cover larger areas than radio outlets. As a
result, “television’s inventory is regional, so if you
want to buy something local, theres not a lot of
mventory targeted to that Jocal market,” Berghuis
says. “Local advertisers like radio because it’s local.
If you're a car dealer, why do you want to adver-
tise to a whole region when people aren't going to
be driving 80-100 miles to get to your dealership?”

In addition, there 1sn’t a commercial national
radio network, although the government-funded
Canadian Broadcasting Corp. operates several non-
commercial networks. “All of the stations are local
and are therefore sold locally,” says Belgrave, who
notes that there are, of course, national agency buys.

“Radio’s strength, wherever it is in Canada, is
as a local medium,” Belgrave says. “We actually
make full use of that in this country. Advertisers
recognize that and they buy more racio”  R&R

Four Reasons Why Canada’s Got It Made

While there are any number of reasons why
Canadian radio is outpacing the United
States in terms of revenue growth—not the
least of which is that while U.S. auto sales
dropped 27% in September, they rose 1.7%
in Canada—here are four key differences
that worsk in Canada’s favor, especially
when it zomes to local advertisers.

Fewer stations: There are more than
12,000 commercial stations in the States,
while thare are 627 in Canada, according
to the Radio Marketing Bureau. Toronto
and Philadelphia are roughly the same
size in terms of population. The former
has 19 commercial stations, while Philly
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has 41. Vancouver has 15 stations and St.
Louis, comparable in size, has 41.

“We don’t have as many stations in
each market, so the companies have some
good margins and typically reinvest back
int2 the products,” Rogers
Communications execu- : ol
tive VP of radio sales ]
De-ek Berghuis says.

Population density:
Peshaps contrary to what
one might believe, the
Canadian population
skews more urban than in

be

the States, which means

the potential broadcast audience is more
concentrated. Overall, about 21.S million—
or 65% of Canada’s 33 million people—live
in urban areas with populations of
100,000-plus, compared with about 80
million or 26% of
America’s 300 million
people, according to
Mediapost.com.

Live and local/no syndi-
cation: Live and local means
just that in Canada. Bob &
Tom may have hundreds of
U.S. affiliates, but in Canada

Berghuis ; .
they'd only be on their home
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station. And the same goes for voice-tacking.
Shorter stopsets, shorter spots:
“Canadian radio, for the most part, has
been very disciplined with its control of
inventory levels over the years,” Berghuis
says. “Our music stations rarely go above
12 minutes per hour in morning drive and
10 minutes per hour through the res: of the
day. Many operate well below these evels.”
Rogers’ news CFTR (680 News)‘Tor-
onto maxes out at 14 minutes per hour,
plus traffic/weather tags. Meanwhiie,
“60-second spots have gone the way of
the dodo bird up here,” Radio Marksting
Bureau president Gary Belgrave says.—KT
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‘We're not
overusing
our morning

— anchors in
Preparing For ==
because that

| | .
morning Giving out assignments early gives Bauer’s staff
drive product . chance o prepare. “That way if something

Make your station stand out on Election Night

iS reaily comes up that we're not expecting, because of the
lmportant preplanning we're able to handle it a lot better.”
and | War!t Bauer takes time to communicate the plan to
my mornin his staff. “I meet with people individually or in

M | ke Ste m anchor fresh.’ small groups,” he says. “People speak up in a one-
MStern@RadioandRecords.com —R.C. Bauer  on-one context. If you start the planning process

. . . far enough in advance, you have time to meet
any news and talk stations are like nervous brides as they

prepare for their big day—the presidential election. But

while many brides-to-be work with a wedding planner

on details like invitations and menu selection—the wed-
ding equivalent of marketing and programming—stations often don’t have com-
parable assistance. m To help out, we queried a number of news/talk format lead-
ers about how to ensure your station 1s ready to walk down the aisle Nov. 4.

with people on an individual basis.”

Remember Where You Live

As newsworthy as the national election is, Beck
reminds stations about covering local stories:*“This
may be an outstanding presidential contest that
trumps everything else in people’s minds, but I

Entercom VP of news/talk programming and
technical operations Ken Beck says, “Election
Day is not just business as usual. This is an oppor-
tunity for radio stations to do special things and
to sound special. Otherwise, it’s really easy for
your fans to check out Rush Limbaugh that day
and watch everything else on television. We have
to give them a reason to come to the radio sta-
tion for more than the national stuff.”

Beck’s suggestions include creating custom pro-
duction, replacing syndicated programming with
locally originated coverage and assembling a local

version of CNIN's“*best political team on television.”
That will require planning, says R.C. Bauer,
director of information and programming services
at Clear Channel talk WFLA/Tampa, who also
oversees the Florida News Network, which distrib-
utes news content to nearly every market in Florida
where Clear Channel owns stations. “We started
planning weeks ago,” Bauer says. “If your coverage
is well-planned and your reporters know what their
election night assignments are going to be, the cov-
erage really falls into place. Election coverage isn't
particularly difficult as long as you have a plan.”

know that there are still local issues people care
about,” he says. “That’s where our stations in mar-
kets like Wichita; Greenville, S.C.; and Greensboro
can really own their chunk of the elections. You
can localize McCain-Obama as much as you want,
but you can own the election issues that people
care about locally”

While local experts are a valuable resource, Beck
warns against giving away the brand.*It’s fine if you
want to have the Channel 8 expert involved with
the coverage.What [ discourage is turning the whole
radio station and Web site over to Channel 8.
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He adds, “This is an opportunity for us to own our
brand and present it to P3 and P4 listeners who don’t real-
ly spend a lot of time with us. If we do a gocd job, we
have a chance to convert them into Pls.”

[t’s also possible to use a station’s best resources—its
hosts—to gain external exposure. “The smart TV guys
will take the local opinion leaders and get them on.
[t’s an opportunity for us to get our hosts out there,”
Beck says.

Meanwhile, don’t take anything tor granted. “The
assurnption that everybody knows who we are and what
we’re going to do is dangerous,” Beck says. “It’s not at all
obvious to people what you're going to do on Election
Day. Just telling them on that day isn’t going to cut it.
You've really got to reach out and grab people and tell
then why they have to be here”

Use Your Web Site

Radio’s focus on the Internet has intensified since 2004,
Bauer observes, and that means the clection can’ be
business as usual tor a station’s Web site. Beck savs, “Its

amazing how many Web sites on Election Day look

Ken Beck

Baby, You Can Drive My Car

If you believe in the axiom of playing to your
strengths, then take the advice of McVay Media
news/talk specialist Holland Cooke, who suggests
focusing election night coverage for in-car listening.
Cooke says, “That's radio’s piece of the puzzle. In any
other listening environment, we're competing with other
media that will win. Of course they are going to turn on
Fox or Chris Matthews or CNN if they have a choice.”
Make the invitation specific to the station’s unique
benefit, Cooke says. He suggests liners and promos
that literally say, “If you are in the car tomorrow night,
we will have results the moment they are available.”
Think of it as being part of the mobile movement.
“ *‘Mobile’ is a hot term you hear on CNBC a lot when they
are talking about the newest iPhone,” he says. “But talk
radio is the original mobile information appliance.”—MS

exactly the same as they did at this time last year, with
just a couple of different AP stories.”

The best idea may be to keep it simple. “There’s a ten-
dency in radio to worry about whether that picture should
be over here,” Beck says. “Most people coming to our Web
sites aren’t coming to appreciate template art; they are
going there to find information, dig into the issues and
learn more about what'’s being talked about on the air. So
don’t make it hard for them to tind 1t.”

The station Web site is also a powerful tool for niaxi-
mizing coverage of local races.*We can certainly go more
in-depth on the Web site, since we have more time and
more space.” Bauer says.

Equally it not more important than Election Night is
the next day.“You can’t forget that morning drive is a huge
win for radio,” Bauer says.

That means being sinart with your resources. “Don't
overtax your morning stars,” Bauer says.“We're not over-
using our mornung anchors i election coverage, because
that morning drive product is really important and I want
my morning anchor fresh. If he’s worked from 6 o’clock
the night betore to 9 o’clock the next morning, the prod-

‘The assumption that everybody

knows who we are and what

we're going to do on Election

Day is dangerous. You've really

got to reach out and grab

ﬁeople and tell them why they
ave to be here. —ken ek

uct you're going to get naturally won’t be as good.”

More than having the results, it’s important to be able
to put them in context for listeners. At WFLA . Bauer plans
to have one of its key talk hosts, a political science pro-
fessor, and one of its top news anchors on the air togeth-
er. Also in the mux will be listener reaction. “It will be
nnportant to get listeners’ phone calls on,” he says. “Talk
radio listeners want to react and they certainly are going
to have a lot to react to”

The station Web site also needs to be ready for the
morning after. Bauer suggests loading it with poll results,
text, audio and video for listeners waking up m the morn-
ing to a new president.

Overall, Bauer sees Election Night as an opportunity.
“With the increased competition radio is facing trom all
sorts of media, the election is an opportunitv for us to
shine,” he says. “Its an opportunity for us to show that
radio can be more flexible, that we can go live at a
moment’s notice, that we can present instant opinion from
listeners, that it really is a place to go for relevant usetul

information.” R&R

Grab That Cash

While advertisers often steer away from politics, Entercom
VP of news/talk programming and technical operations
Ken Beck believes this election is different. He thinks radio
can provide a pretty compelling package and “crezte a
multitiered on-air and online opportunity to be both
hyper-local and have access to insider national coverage.”
At Clear Channel talk WFLA/Tampa, where the sales
team has already sold election night coverage, director
of information and programming services R.C. Bauer
stresses focus. “We have one primary sponsor. We're

not cluttering it up with a lot of sponsors.” —MS
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

A

A Taste Of Honey

Although actor Kiefer Sutherland is parhaps best-
known for his role on Fox-TV’s “24,” he also owns indie
label Ironworks Records, home to Lifehouse and folk
rock duo honeyhoney. At the end of September,
Sutherland and honeyhoney dropped by Emmis triple
A/rock hybrid WRXP/New York's studios to meet the
station’s staff. From left are midday personality Steve
Craig, Sutherland, MD/afternoon drive personality
Bryan Schock, morning show host Matt Pinfield,
consultant Mike Henry, honeyhoney’s Suzanne Santo
and Ben Jaffe, Universal Republic Records VP of
alternative promotion Dennis Blair and PD/morning
show co-host Leslie Fram.

Boogie Nights >

Capitol Nashville singer/songwriter Luke Bryan, right,
chatted with Clear Channel country KSSN morning show
host and DJ Hall of Fame member Eiob Robbins before
headlining the station’s 2008 Blacktop Boogie concert
in Little Rock.

Taking It To Thep
Streets
Northshire Communications
alternative WEQX/Albany, N.Y.,
hosted the LarkFEST street
festival concert Sept. 20. More
than 80,000 music fans
attended the event, which
featured performances by Tom
Morello the Nightwatchman and
actor/bluhammock Music singer/
songwriter Val Emmich. From
left are MD Amber Miller,
Emmich, OM/PDf/afternoon jock
Willobee and evening host
Stiller.

Raising The Bar p

Universal Republic rap/rock act Rehab
appeared on Sirius’ Hits 1 channel to promote
its single “Bartender Song (Sittin” at a Bar),”
which peaked at No. 11 at Alternativa. From
left are Universal Republic national director of
top 40 promotion Mike Nazzaro, Rehab
bassist Hano Leathers and vocalist Danny
Alexandra, Sirius Hits 1 morning co-host/MD
Ryan Sampson and Rehab guitarist FOZ.

18 24/7 NEWS ONLINE @ www-RadicandRecords.com

www americanradiohistorv com

A

Prelude To A Kiss

When Epic/Columbia Nashville artist Jessica Simpson
recently arrived at the Tampa International Airport with
her dog, Daisy, she was greeted by 30 CBS Radio country
WQYK/Tampa contest winners. Later that day, WQYK
conducted a live, one-hour interview with Simpson from a
private room at the airport. She is on the road promoting
her debut country album, “Do You Know.” From left are
afternoon co-host Randy Price, Daisy, Simpson and
afternoon co-host Dave McKay. Photo: courtesy of Sony
BMG Nashville/Columbia Nashville

<4 Born To Run
Campbell Entertain-
ment Group president
Craig Campbell and
hundreds of
participants gathered
at the Pickwick
Landing Marina for
the SK Run/Walk at
Darryl Worley's
seventh annual
Tennessee River Run.
The event raised
funds for the Darryl
Worley Foundation.
Shown before the
race, from left, are
Campbell, RLM/
Mission Management
executive assistant
Becky Pine and
Creative Artists
Agency agent Blake
McDaniel.

. 4 Going Global
DJ Khaled, co-host
of “The Take Over”
on Cox Radio urban
WEDR (99
Jamz)/Miami,
stopped by Music
Choice’s studios in
New York with
rapper Ace Hood,
who is signed to his
label, We the Best
Music. DJ Khaled
hosted an episode
of “Tha Corner” for
the music network
during his visit. His
third album for Koch
Records, “We
Global,” dropped
Sept. 16. From left
are Khaled, Music
Choice’s DJ Mecca
and Hood.
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RsR SPIN
SPOTLIGHT

2000: A Spin
Odyssey

Jennifer Fudson’s
“Spotlight” enters an
elite club of titles at
Urban AC to register
at least 2,200 weekly
plays. Fitt:ngly, all
have broken the barri-
erin. . .the 2000s.

Highest Weekly Plays Total, Artist, Song, Date
2,364, Robin Thicke. “Lost Without You,”
April 6, 2007
2,128, Alicia Keys, “Like You'll Never See Me
Again,” Feb. 15, 2008
2,121, Keyshia Cole, “t Remember,”
March 21, 2008
2,092, Musiq Soulctild, “teachme,”
Aug. 24, 2007
2,045, Jennifer Hudson, “Spotlight,”
Oct. 10, 2008
2,044, Jaheim, “Never,” March 28, 2008
2,000, Mary J. Blige, “Be Without You,”
March 10, 2006

o

Celine Dion
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All By Herself

Celine Dion now stands alone atop the list of
most AC chart entries this decade, thanks to a
debut for “My Love.” A look at the acts to
make 10 or more visits to the tally in that span.

Total Chart Hits 2000-08, Artist
16, Celine Dion

15, Clay Aiken

15, Jim Brickman

14, Josh Groban

13, Rod Stewart

10, Daryl Hall & John Oates

10, Elton John

10, LeAnn Rimes
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THE SPIN

Chesney, Swift As

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

cend At Country

Kenny Chesney checks into the
Country penthouse with
“Everybody Wants to Co to
Heaven” (BNA), his 15th Mo. 1.
The song is his 12th chart-topper
this decade, moving him within
one of Toby Keitt's mark for
most leaders in the 2000s. Tim
McGraw has also earned 12 No.
Is in that span.

Country kudos also go out to
Taylor Swift, who notches her
sixth top 10 (11-9) with “Love

Story” (Big Machine). At just four weeks, the song makes the fastest
top 10 ascension by a solo female since Gretchen Wilson's “All Jacked
Up” soared 15-10 in its third week on the Aug. 19, 2005, chart, set-
ting the bar for solo women since the Nielsen BDS era dawned in
January 1990. In that span, only two other titles by solo females have
reached the top tier in just four weeks: Faith Hill's “Mississippi Girl”
(2005) and Shania Twain's “Love Gets Me Every Time" (1997).

Nickel-Back In Action

"“Gotta Be Somebody”
(Roadrunner/RRP) marks a resound-
ing return for Nickelback, as the

lead cut from “Dark Horse,”

due Nov. 18, graces five charts

after its initial week of airplay.

At Rock, the band roars to a career-
best No. 7 entrance, as “Somebody”
scores the format’s second-highest
debut this year, trailing only the No. 4
kickoff of Metallica’s “The Day That
Never Comes” (Warner Bros.).
“Somebody” also blasts onto

Active Rock (No. 19) and Alternative
(No. 22) with Most Increased Plays
at all three rock formats.

At Hot AC, greatest gainer
“Somebody” soars in at No. 19, the
format’s third-highest bow and best
since Alanis Morissette launched at a
record No. 13 with “Thank U” 10
years ago this month. “Somebody”
also starts at No. 32 on CHR/Top 40.

First-Time
No. Is From
0.A.R., Mraz

Jason Mraz breaks Daniel Powter’s
Hot AC mark tor longest ride to
the top by a solo male, as “I'm
Yours” (Atlantic/RRP) rises 2-1
to become his first format chart-
topper. Its 28-week climb bests
Powter’s 27-frame trek with “Bad
Dayv” in 2006.

In an intertwined move, Mraz’s
labelmate O.A.IR. lands its first
Triple A No. | with “Shattered
(Turn the Car Around)” (2-1),
which completes its journey to
No. 1 in 15 weeks, the format’s
second-slowest flight ot 2008.
Mraz’s “Yours” retains the mark for
longest trip to the Triple A apex
this vear, set in June when it hit

the summit 1n its 16th week.

Darius, Capitol Rule
Smooth Jazz

Eric Darius scores his first Smooth Jazz No. |
as “Goin’ All Out” lifts 2-1. With the track fol-

3, ¢t

lowing labelmate Dave Koz’s “Life in the Fast
Lane” to the sunumit, Capitol notches its third
leader and first set of back-to-back No. Is in
the three-vear archives of the Nielsen BDS-
based chart. Prior to Koz’ coronation last
week, Capitol had led for two weeks. last
November with Jett Golub’s “Ain’t No Woman

(Like the One | Got).”
Celine Feels AC ‘Love’

Celine Dion breaks a three-way tie for most AC
chart hits this decade, as “My Love” (Columbia)
debuts at No. 25, becoming her 16th entry of the
2000s (see Spin Spotlight, left). Dion also held the
mantle for most chart entries in the '90s, so
“Love” extends her lead for most charted titles in
the last two decades. Since her arrival in 1991,
she’s made 39 appearances. Dion’s career totals
include 21 top 10s and 11 No. 1s, tops among all
artists at AC since the beginning of the "30s.

Rhythmic Top 10: 40%%b0
Wayne's World

Lil Wayne is just the third artist in the 16-year
history of the Nielsen BDS-driven Rhbythmic
chart to place four songs in the top 10 simulta-
neously. The rapper makes his latest arrival to the
upper tier as featured on the Game'’s “My Life”
(Interscope). which rises 11-8 to join Wayne’s
other listings at Nos. 2, 4
and 6. Lil Wayne joins T-
Pain (2007) and 50 Cent
(2005) as the only artists to
place as many as four songs
in the top 10 1n a week.
Wayne also matches 50 as
the only artists to dominate
three of the top four songs
on Rap, where the former
ranks at Nos. 2, 3 and 4.
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R&R SOUND DECISIONS

Currington, Dexter take time off and return renewed

Happy And They Know It

Ken Tucker

KTucker@RadioandRecords.com

ountry star Billy Currington is happy and he knows it. Fans will
know it too, after hearing his new Mercury Nashville set, “Little
Bit of Everything,” due Oct. 14. Six months chilling in Hawai
can have a decidedly positive impact on one’s outlook on life.

After coming down with severe laryngitis last
year and then entering a 30-day trauma recovery
program to deal with childhood abuse by his
stepfather, Currington decided to take it easy in
Hawaii. “In a place like that you don’t have any
choice but to see the world differently,” Cur-
rington says. “The only thing going on is the
wind and a few surfers here and there. It’s quiet.”

Rested and renewed, Currington hit the road
in April and began to record the new set on days
off.“It was good for me, and now I've moved on,”
he says.

His 2003 self-titled debut has sold 255,000
copies in the United States, according to Nielsen
SoundScan, while 2005 sophomore set “Doin’
Something Right” has shifted 990,000. He has
scored five top 10 Country singles, including two
No. 1s, 20055 “Must Be Doin’ Something
Right” and 2007’s “Good Directions.”

“It’s all over the map, isn’t it?” the Georgia-born

Currington says of his new album with a laugh.
“I grew up on different kinds of music. It’s all
inside of me and it comes out when it wants to.”

One thing that isn’t at all random is the mood
of the record, which is decidedly positive. I was
going through a lot of songs that I had written
that were on the sad side and I just kept passing
them by,” Currington says of the song selection
process. “I just don't feel that way right now”

The same was true of the outside songs pitched
to Currington. “Every time I'd hear one, I'd get
through the first verse and chorus and say, “That
don't feel good, ” he says.“Not to say [ won't ever
record sad songs again, but in this part of my life
I wanted to be happy and upbeat and have a pos-
itive message out there.”

Currington, who co-produced the set with
Carson Chamberlain, was more involved in pro-
duction this time around. “I wanted to be there
for anything that happened,” he says. As as result,

‘““Don't” is a
groove record
a real soulfu

erformance

hat reminded
me of Motown
music, so |
felt there
would be an
immediate
connection.
We're getting
strong phone
reaction.’

—Tim Roberts

“any off day I had, I was in the studio.”

While the album was recorded “a little at a
time,” Currington says, “it worked well that way.
It gave me time to let things breathe, review it
while I was out here and then decide what I

wanted to add or change”

First single “Don’t” moves 31-30 on R&Rs
Country chart. The
idly R&B-flavored ballad

Curringtos

represents one end of
the breadth of the new
set, while the raucous
“That’s How Country
Boys Roll” book-ends
the other end of the
spectrun.

CBS Radio country
WYCD/Detroit PD
Tim Roberts
Currington’s single fits

says

the station.* ‘Don’t’ is
kind of a groove rec-
ord, a real soulful per-
formance that sort of
reminded me of Mo-
town music, so I felt there would be an immedi-
ate connection,” he says. So far, so good. “We're
getting strong phone reaction on the song,’
Roberts says.

Clear Channel country KAJA/San Antonio
OM/PD George King says Currington works for
his market as well.“He has a terrific mix of a con-
temporary sound that’s not too over the top and
down-home lyrics that most of audience really
enjoys,” he says.

Marketing for Currington’s record includes a
promotion with mobile marketing firm Mozes
in which fans call a phone number to hear
tracks from the set and can also leave a message
for Currington. Once registered, participants
receive a text message alerting them when a
new clip is available.

Universal Music Group Nashville VP of new
media Michael Deputato says mobile list market-
ing is “more personal, more direct” than e-mail
marketing. The promotion has been advertised on
Currington’s MySpace page, as well as on iLike,
the artist’s Web site, UMGN’s own portal and
Currington’s existing mobile list.

Coming Full Circle

After nine years away from the industry, Terry
Dexter is back with her sophomore project,
“Listen” (Penny’s Gang Records), which street-
ed Sept. 30. Previously signed to Warner Bros.,
Dexter released her debut project, “Better Than
Me,” in 1999 and charted on the Billboard Hot
100 with the title track.

Struggling internally, Dexter embarked on a
journey toward greater self-discovery. She retreat-
ed to New York and completely isolated herself
from the industry. She didn't sing or even think
about music, wondering if she wanted to return at
all. “My first thing coming out of Warner Bros.
was, ‘Who am [?°” Dexter recalls. “I was never
actually able to get the hunger in me because I had

20 24/7 NEWS ONLINE @ www.RadicandRecords.com

everything just kind of thrown at me. I didn’t know
how to really work and struggle and feel good
when you have your end result”

Moving to Los Angeles in the aftermath of 9/11
with a wealth of newfound life experience driv-
ing her, Dexter re-emerged on a new label and
began creating her album in the role of student,
honing her skills and learning how to work, earn
and hustle in the industry from the ground floor.

Entrenched in the creative process and with
inspiration from Marvin Gaye, Dexter decided to
create a message album.“This was a creative process
that I've never had in my life,” she says.“This record
was such an amazing experience and journey.”

First single “I'm Free” is being embraced in the

www americanradiohistorv com

South, with heavy spins at urban AC KQXL (Q
106.5)/Baton Rouge and urban AC KZWA/Lake
Charles, La. “Besides the fact that Terry’s voice is
simply beautiful, the reason I thiitk we're getting so
many requests for ‘I'm Free’ is because the song is
so positive,” KZWA MD Tammy Tousant says. “It’s
fun, light, brisk and exciting, and with the econo-
my the way it is, our listeners are leaning more to
the inspirational and songs with positive messages
that give them hope for change.”

“Listen” is about “getting back to where music
started,” Dexter says. “Tuning what’s not neces-
sary out and listening to what really matters. The
lyrics are messages. It totally embodies what this
album is about”’—Foladé Bell
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Today's PDs must balance traditional radio stuff with online
brand extension. First in a two-part series

Juggling Chain Saws For
Fun, But Mostly Profit

Kevin Carter

KCarter@RadioandRecords.com

he daily life of a PD is soooo glamorous, what with time spent sit-
ting 1in aircheck sessions, sitting in promotions meetings, siting in
sales meetings, sitting in music meetings. Repeat. Today, however,
in addition to all that old-school stuff, the modern programmer
must spend the rest of his or her day intensely focused on a whole
new set of responsibilities, which includes maintaining and grow-
ing the station’s brand via the Web, texting, mobile, outdoor and social networking.

It was that last subject that was the topic of much
discussion during the recent R&R Convention in
Austin during the CHR /top 40 session, “‘Juggling
Chainsaws: The Changing Role of Today’s PD." My
panelists were Clear Channel KHTS (Channel
933)/San Diego PD Jinuny Steele, Border Media
Partners VP of English programming Mark Landis
and two experienced and very much available PDs:
Tracy Austin, former longtime PD of KRBE/
Houston and WKSS/Hartford, who
just returned from a two-year stint
programming Nova 1069 in
Brisbane, Australia;
whose impressive programming
résumé includes WFNX/Boston,
WMGK/ Philadelphia, KBTZ (the
Buzz)/ Houston, WKBQ/St. Louis
and, most  recently,
(DC101)/ Washington.

The major reason for radio’s intense focus on

and Cruze,

the online space can be articulated in one word:
money. “Our CEO has said many times that rev-
enue from the Internet eclipsed radio last year,”
Landis said. “Every idea has to have five different
levels of tech, from texting to the Web site and
how we’re going to make money off of it. You
have to think of different ways to make it happen.”

Indeed, online has become radio’s next big land
rush. “What’s important is analyzing and recoguiz-

ing that what’ traditional today won’t be tomor-
row, and that what’s not traditional today better be
traditional tomorrow;” Steele said. “How are we
going to get the biggest bang for our buck? The
online vehicle becomes a unique brand itself.
We're entering a Wi-Fi world. We have to think

Austin

differently. If you think, ‘I got into this to just do
radio, you're going to have to do it elsewhere, be-
cause our listeners are already there”

New Shiny Spot

Its that ability to be able to turn all that you've
learned on its head and find the new shiny spot
underneath that will make the difference today. “I
read that as technology continues to
advance and as the way people use our
stations evolves, in the future, you're
not going to have a radio station that
also has a Web site—you’ll have a Web
site that also has a radio station,” Cruze
said. “That should make your site
more powerful and cooler than the
others out there. At most radio sta-
tions, our Web sites are horrible. [t’s not
that we're not trving, but if you compare them to
other content Web sites, we have a very long way
to go and a fairly short time to get there.

“If we don’t become a focal point for whatev-
er our station is, we're going to be in big trouble
six months to a year from now;” he said.“As PDs,
we used to only be concerned with what records
sounded best on the station. Now we're content
providers and brand managers.”

The panel agreed that radio had been slow to react

to the changing landscape and is just now coming
around. “Radio did a very poor job early on of
embracing the Web,” Steele said. “We were anu-
streaming and content. I think we learned in the past
five years that you simply have to embrace it. We have
to try to own it. There are ways to drive visitors back

22 24/7 NEWS ONLINE @ www.RadioandRecords.com
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Cruze

‘What's
traditional
today won't
be tomorrow,
and that
what’s not
traditional
today better
be traditional
tomorrow.’

—Jimmy Steele

Landis

m

to your Web site, but you have to extend vour brand
to these places whete the people are”

The name of the game today is page views. “It
became a big priority for us to get more page views,”
said Austin, who noted that radios Web initiatives
Down Under were just as much ot a priority as they
have become in the United States. “We had a lot of
promotions that got us some great content for the
Welb site,” she said.

The key is to attract your online Pls and let them
help you spread your brand virally. Steele said, “As
we've said, 20% of your audience drives 70% ot
your quarter-hours, and I think the same is true
for our Web site” Landis agreed: “You have to
superserve vour Pls with viral marketing, and
they’ll spread the word for you.”

As with anything new/different/scary, the key
to pushing any successtul online effort from the
inside requires the help of a younger, Web-savvy
demo that is already enthusiastic about the tech-
nology and can help convert others who may be
less ready—at least initially—to chmb aboard.
“Within the last six months, we've hired a bunch
of new, young people to run our video produc-
tion department,” Landis said. “They’re doing
some very interesting things and creating some
compelling content. Now we have to integrate
them into evervthing.”

Make Time To Make Time

Time management is essential when juggling
these new online brand-extension imtiatives. Re-
member that you still have to run that station in
the back.“The other day, I had a second to go in
the production room and listen to some promos,
and I couldn’t remember the last time I did that,”
Landis said. “We go back and forth with all this
creative stuff, but we're still running stations and
we still have to do good radio until people catch
up to what we’re doing”

Steele noted that achieving that balance isn't as
easy as it sounds; and maybe the very title “PD”
is no longer adequate to describe the exact job
that he and his peers are now being asked to do
on a daily basis. “We should change our titles to
‘brand managers, ” he said. “We spend our days
fighting for ways to get our brand out there. One
of the downsides of doing all these other things
is that we spend less time actually programming
our stations, and it’s important not to let the on-
air product slip. Find a good APD and make them
keep vou focused on what needs attention.”

In this age of budget cuts and fewer bodies in
the building, Austin worked with what sounds
like an embarrassment of human riches while in
Australia: “We had 11 on-air people and an off-
air MD who worked tirelessly” In a demonstra-
tion of the increased importance of the station’s
Web presence, Austin said the position of web-
master was moved directly into the programming
department.“We ran so many promotions that we
had dedicated promotion managers for each shift,
plus an in-house copy department,” she said, to
gasps from the envious audience. RsR

Next week: Online is the new on-street, and your Web
site is the new station van.
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ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL
RIHANNA NO. 13 WKS} n o
_ DISTURBIA SRP/DEF _AM/IDIMG
NE-YO ne
CLOSER DEF _AM/IDIMG
PINK o
SO WHAT LAFAZE/ZOMBA
JORDIN SPARKS n o
ONE STEP AT A TIME 19/)IVE/ZOMBA
LEONA LEWIS &
1 BETTER iN TIME SYCOLIRMG

SECONDHAND SERENADE

: FALL FOR YOU GLASSNOTE/ILG "ATLANTIC
CHRIS BROWN N2 ¢
FOREVER JIVE/ZOMBA
KATY PERRY 1
HOTNCOLD CAPITOL
KARDINAL OFFISHALL FEATURING AKON n? ¢
DANCEROUS KONUVE/GEFFEN/INTERSCOPE
M.LA.

PAPEF PLANES XL/INTERSCOPE
T
WHAT=VER YOU LIKE GRAND HUSTLEATLANTIC
FLO RIDA FEATURING WILL.I.AM
IN THE AYER POE BOY.ATLANTIC
JESSE MCCARTNEY n2
LEAVIN' HLLYWOOD
KEVIN RUDOLF FEATURING LIL WAYNE
LETITROCK CASH MONEY/UNIVERSAL REPUBLIC
DAVID ARCHULETA
CRUSH 190IYE/ZOMBA
SAVING ABEL AIRPOWER n
ADDKTED SKIDDCUNIR(.IHI(AP[TQL
CHRISTINA AGUILERA AIRPOWER
KEEPSCETTIN' BETTER RCA/RMC
ESTELLE FEATURING KANYE WEST n
AMEREAN BOY HOME SCHOOLATLANTIC
DAUGHTRY o
WHAT ABOUT NOW RCA/RMC
JASON MRAZ o
I'M YOURS ATLENTIC/RRP
SHONTELLE
T-SHIFT SRO/UNIVERSAL MOTOWN
JESSE MCCARTNEY
ITSOVER HO_LYWOOD
COLDPLAY n
| VIVA L8 VIDA CAPITOL
KID ROCK 12
ALL SUMMERLONG TOP DOGMTLANTIC
NATASHA BEDINGFIELD

| ANCEL PHONOCENIC/EPIC
BRITNEY SPEARS MOST INCREASED PLAYS
WOMMNIZER JNE/ZOMBA
THE PUSSYCAT DOLLS
WHENICROW UP IN"ERSCOPE
NE-YO
MISS IMDEPENDENT DEF JAM/IDUMG
GAVIN ROSSDALE o
LOVE F EMAINS THE SAME IN"ERSCOPE
SEPTEMBER
CRYFCRYOU ROBBINS
JONAS BROTHERS
LOVERJC HO_LYWOOD
NICKELBACK MOST ADDED
GOTTA BE SOMEBODY ROADRUMNER/RRP
LIL WAYNE FEATURING T-PAIN n
COT MINEY CASH MONEY/UNIVERSAL MOTOWN

T-PAIN FEATURING LIL WAYNE

 (ANT SELEVE T NAPPY BOY/KONVICTZIVE/ZOMBA
O.AR.
SHATT=RED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
AKON
RIGHT NOW (NA NANA) SRC/UNIVERSAL MOTOWN
PARAMORE rr
THAT'S WHAT YOU GET FUELED BY RAMEN/RRP
DAVD COOK Ny
THE TIAE OF MY LIFE 19RCA/RMC
SEETHER n
RISE A3OVE THIS WIND-UP

SAVAGE FEATURING SOULJA BOY TELL'EM
SWING DAWN RAID/UNIVERSAL EPUBLIC
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™ /- MILLIONS RANK
9434 52 S6.286 1
8&41— -461 ~53.7—se- 2
8073 1125 51.551 >
77; 303 40.:.'91. 7
m— *547 :S.S_l; 4
64 323 35342 9
e80T 3% S
6558 41090 42744 6
-;(—);.‘- 858 36_:759- 8
_s; 26 26583 13
;25 <1398 ~29.932 n
4852 .8 _;5.—097 1%
-Asas_ 767 -27_.725 12
—Z;s—s— -525 23083 15
4233 w24 "1_9.3;- w
_3—889 -597 —15,798 20
3840 <773 19.088 19
;51.5 88 30824 10
328« +191 71-3,994 23
-30814 -648 1;.521 21
-2963_ 194 13.4;; ] 24
;665— -247 _13.18: ] 25
2633 662 i 19.258 18
-2—60(; -851 !;.522 26
21.55— -239 | 8420 | 29
2 B2 BT e
1966 150 15112 22
1745  -447 _IE).S(; 28
—:701- -300 5494 33
mes 286 06U 27
s 179 4.29_0 37
1256 :0256 4617 35
203 18 S2I3 34
—n; -237 —6.31; y 3
w.s— -168 3750 39
_1055 ~457 5;99 32
_;8: 296 7(?7;; 30
e o w6
947“ 30 1:.2_42 -
94;- 131 _3.45_1 40

MOST ADDED

ARTIST NEW
TITLE / LABEL STATl?E
NICKELBACK 42

Gotta Be Somebody

(Roadrunner/RRP)

KBKS, KDND, KHFI, KHKS, KJYO, KKDM,
KMXV, KQCH. KSAS, KSMB, KSPW, KVUU,
KWNZ, KXXM, KZHT, KZMG, WAEV, WAKZ,
WBHT, WBZW, WCGQ, WDCG, WDUX,
WDOD, WEZB. WFLZ, WHBQ, WIOG, wIXX,
WJIM, WKSS, WKZL, WLAN, WLKT, WNCI,
WNOK, WPRO, WQEN, WRVQ, WVYB,
WXXL, wZBZ

BRITNEY SPEARS 38
Womanizer

(ive/Zomba)

KDWB, KJYO, KKDM, KKHH, KQCH, KRBE,
KRUF, KSLZ, KSMB, KVUU, KZHT, WAOA,
WBHT, WBZW, WDCG, WDKF, WFMF,
WHBQ, WHHY, WHKF, WHOT, WHTS,
WIXX, WJBQ, WKCI, WKKF, WKZL, WLDI,
WPRO, WQEN, WSTR, WTWR. WVKS,
WVYB, WWCK, WYOY, WZEE, WZYP

RIHANNA 19
Rehab

(SRP/Det Jam/IDIMG)

KHF1, KHOP, KKMG, KKPN, KKRZ, KQMQ,
KSMB, WBHT, WBZW, WCGQ, WHTZ,
WJBQ, WKSS, WKSZ, WSNX, WVYB,
WZBZ, WZKF, XM Top 20 on 20

KANYE WEST 16
Love Lockdown

(Roc-A-Fella/Det Jam/IDJMG)

KHOP, KIS, KKOB, KKPN, KQMQ. KWYL,
KZMG, WCGQ, WSNX, WVKS, WVYB,
WXKB. WXXX, WXYK, WZBZ, XM Top 20
on 20

THE ALL-AMERICAN REJECTS 14
Gives You Hell

(Doghouse/DGC/Interscope)

KHOP, KJYO, KKOB, KKPN, KQMQ, WBHT,
WDOD. WFBC, WHHD, WKRZ, wPRO,
WXXL, WXYK, WZBZ

NE-YO 13
Miss Independent

(Det Jam/IOIMCG)

KKHH, KQCH, WFMF, WHY|, WKFS, WKRZ,
WKSC, WKSZ, WKZL, WLKT, WNTQ,
WYKS, W2EE

AKON 13
Right Now (Na Na Na)

(SRC/Universal Motown)

CKEY, KHTS, KJYO, KSPW, WDOO, WFBC,
WHHD, WKSS, WNKS, WNOU, WSSX,
WVKS, WWHT

KEVIN RUDOLF FEAT.

LIL WAYNE 12
Let It Rock

(Cash Money/Universal Republic)

KQXY, KRBE. WAOA, WFLZ, WHHY, WHOT,
WLKT, WTWR, WWCK, WWWQ, WYOY,
wzZyp

ADDED AT...

WYKS

Gainesville, FL
OM/PD: Kevin Quinn
Ne-Yo, Miss Independent, 2
Metro Station, Seventeen Forever, 1
New Kids On The Block & Ne-Yo, Single, 1
Falt Out Boy, | Don't Care, O
Rehab, Bartender Song, O
FOR REPORTING STATIONS PLAYLISTS GO TO:
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e e

www.RadioandRec

» BRITNEY SPEARS BLASTS IN WITH FER 20th ENTRY,
“WOMANIZER,” AT NO. 26 (UP 1,612, THE FIRMAT'S SECOND-
BEST GAIN THIS YEAR). SPEARS JOINS MARIAH CAREY, JANET
JACKSON, MADONNA AND NELLY AS THE ONLY ARTISTS WITH
20 OR MORE APPEARANCES IN THE LIST'S™6-YEAR HISTORY.
HER ALBUM “CIRCUS” IS DUE DEC. 2.

ARTIST

TITLE /

LABEL

FALL OUT BOY
1 Don’t Care

(Fueled By Ramen/lIsland/IDJMG)

TOTAL STATIONS:

NEW KIDS ON THE

BLOCK & NE-YO

Single

(Interscope)
TOTAL STATIONS:

REHAB
Bartender Song
(Universal Republic)
TOTAL STATIONS:

HINDER

Without You
{Universal Republic)
TOTAL STATIONS:

BRAN

Right Here (Departed)

(Epic)

DY

TOTAL STATIONS:

NEW AND ACTIVE

PLAYS ARTIST PLAYS
1GAIN TITLE / LABC . /GAIN
& 941145 KANYE W=T 537/281
Love Lockdcwn
(Roc-A-Fella.Tef Jam/IDJMGC)
70 TOTAL STATIONS: 60
LINKIN PARK 536/5
792/120 Leave Out Al The Rest
(Warner Bros.
TOTAL STATIINS: 40
- METRO STATION 523186
756/4 Seventeen Frrver
(Columbia)
TOTAL STATHINS: 43
- THE PUSSYCAT DOLLS
& 570/239 FEAT. MISSY ELLIOTT 492/61
Whatcha Thak About That
(Interscope)
42 TOTAL STATIINS: 38
5507221 THRIVING VORY 469/27
Angels On Tha Moon
(Wind-up)
53 TOTAL STATIONS: 27

MOST

INCREASED
PLAYS

+1612

+1398

+1256

¥r BRITNEY SPEARS

Womanizer (Jive/Z mba)
WXKS 450, WIHB +43, WEL +42, WX XX +38, XT20+38,
WUOGQ +35, KSAS +34, KK=H +34, WAPE 333, KHOP +32

T.1.

Whatever You Lik= (Grand Hustle/Atlantic)
WNKS +48, WFKS +45, RHF] +4], KZZP +40, WDKF +37,
KZCH +36, WHTZ +36, KIK~H +33, WKFS +32, WioQ +31

NICKELBACK

Gotta Be Somebody (Roadrunner/RRP)
KHOP +58, WSTR +45, WESX +44, SIHI +42, WIBQ +39,
WXLK +34, WOUQ +33, RN 33, KXXM +30, WKRZ +30

% PINK

So What (LaFace/Zcroa)
WIOQ #51, KHKS +48, KR Xt +47, WNCI +44, WHTZ 439,
WFLY 36, WRVW +34, W3 | +3], WAEZ +3|, WQEN +29

¥ KATY PERRY

Hot N Cold (Capito:
KZCH +54, KHF1 +52, WIG= +45, KZZP +38, WNKS 37,
WOKF +35, WVYB +32, WITXQ +31, WAPE +30, WPXY +30

FOR WEEK ENDING OCTOBER 5, 2008

LEGEND: See legend to charts in charts section for rulas.and symbol explanations.

130 CHR/top 40 and 20 Canada CHR/top 40 stations are e exronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. CHE Top 40 indicator chart comprised
of 61 reporters. © 2008 Nielsen Business Media, Inc. All rights reserved.
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R&R CHR/TOP 40

CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD: Squirrel
MD: Jessica

KXSS/Amarillo, TX
OM: Rick Andrews
PD: Marshal Blevins
MD: Tomi Hurtado

KGDT/Anchorage, AK
OM: Mark Murphy
PD/MD: Bill Stewart

KRSQ/Billings, MT
OM/PD: Kyle McCoy

WWYL/Binghamton, NY
PO: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhoff

PD: Dave Adams

MD: Mason Schreader

KNDE/Bryan, TX
OM/PD: Tucker Young

WRZE/Cape Cod, MA
OM: Steve McVie
PD: David Duran

KTRS/Casper, WY
OM/PD: Donovan Short

KZIA/Cedar Rapids, |A
OM: Rob Norton

PD: Greg Runyon

APD: Chris Jackson

MD: Ric Swann

WQQB/Champaign, IL
OM: Morgan Kane
PD: Joe Mcintyre

WHTE/Charlottesville, VA
OM: Vinnie Kice
PD/MD: PJ Styles

WJYY/Concord (Lakes Region), NH

PD/MD: AJ Dukette

WGIC/Cookeville, TN
OM: Marty McFly
PD/MD: Freaky Dave

WKMX/Dothan, AL
OM: Kris Van Dyke
PD: Aaron Tyler

WBIZ/Eau Claire, W|
OM: Mike Cushman
PD/MD: Jare £ Jordan

WNKI/Elmira, NY
OM/PD: Scott Free

WRTS/Erie, PA
PD: Jessica Curry
APD: Danial Baxter

WDKS/Evansville, IN
OM: Mike Sanders

PD: Ryan Lewis
APD/MD: Rob Hirschbuhl

WSTO/Evansville, IN
OM: Tim Huelsing
PD: Jason Addams

WDAY/Fargo, ND
PD: Troy Dayton
MD: Zander Kelly

KMXF/Fayetteville, AR
OM: Dave Ashraft
PO/MD: Jay Steele

WMSR/Florence, AL
PD: Jon "Fatguy” Marte

WIMX/Florence, SC
OM: Randy "Mudflap" Wilcox
PD: Denis Davis

KISR/Ft. Smith, AR

OM: Mike "Mike at Night" Oldham

PD/MD: “Big Dog" Rick Hayes

KKXL/Grand Forks, ND
OM: Rick Acker

PO/MD: Trevor D

APD: Dave Andrews

WQPO/Harrisonburg, VA
PD/MD: Ryan O'Bryan

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Cary Miller

KSYN/Joplin, MO
OM: Chad Elliot
PD: Steve Kraus
MD: Chris Cortez

WAZY/Lafayette, IN
PD/MD: Jimmy Knight

WZRT/Lebanon, VT
OM: Terry Jaye
PO/MD: JD Redman

WWSR/Lima, OH
OM: Brian Steel
PD: Daniel "Kennedy" Baisden

KFRX/Lincoln, NE
PD: Matt McKay
APD/MD: JJ Ryan

KZIl/Lubbock, TX
OM: Wes Nessmann
PD: Ethan Dometrius

WCIL/Marion, IL
PD: Jon E Quest
MD: lvy

KIFS/Medford, OR
PD/MD: Cemineye Mayers

KNOE/Monroe, LA
OM/PD: Bobby Richards

WVAQ/Morgantown, WV
OM: Hoppy Kercheval
PD: Lacy Neff

WWXM/Myrtle Beach, SC
OM: Jimmy Fueger

PO: Ron Roberts

MD: Larry Knight

WQGN/New London, CT
PD: Matt Girard

WSPK/Newhurgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Ddessa, TX
PD/MD: Nate Rodriguez

WILN/Panama City, FL
PD: Chris Alan
MD: Spoon

WPIA/Peoria, IL
OM: Gabe Reynolds
PO/MD: Don "Big D" Black

KRCS/Rapid City, SD
PD/MD: Spanky

KAC2/Salina, KS
OM: Corey Dean
PD/MO: John (JC) Chappell

KJCK/Salina, KS
PD: Robert Elfman
MO: Justin Carson

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Carr

Music Choice Hit List/Satellite

PD: Justin Prager
MD: Michael Schwab

WXER/Sheboygan, Wl
OM: Patrick Pendergast
PD/MD: Ron Simanet

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne
PD: JJ Holiday

WHTF/Tallahassee, FL
PD/MD: Brian O'Conner

WMGH/Terre Haute, IN
OM/PD: Bill Cain
APD/MD: Kolene Kaye

WKHQ/Traverse City, M
OM: Heather Leigh
PD: Lunchbox

KUJ/Tri-Cities, WA
PD: AJ Brewster

WWKZ/Tupelo, MS
OM/PD: Rick Stevens

WSKS/Utica, NY
PD: Shaun Andrews

WIFC/Wausau, WI
PD: Tony Waitekus

WAZO/Wilmington, NC

KFFM/Yakima, WA
OM: Ron Harris
PD/MD: Steve Rocha
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» PINK RISES 3-1 ON CANADA CHR/TOP 40
WITH “SO WHAT,” HER FOURTH CHART-

TOPPER AT THE FORMAT. SHE LAST LED
WITH A TRIO OF NO. 1s FROM HER 2001
ALBUM “MISSUNDAZTOOD."
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Fulfilling listener expectations while effectively promoting your

brand online

What They Want From
Your Web Site

Darnella Dunham
DDunham@RadioandRecords.com

hen 1t comes to station Web sites, everyone’s a competitor, not just
the sites belonging to rival stations. Attracting more eyeballs in this
hyper-competitive space requures online programming that’s rele-
vant, fun and uncluttered. M So said a panel of thythmic program-
mers during the “IfYou Build It . . ”session Sept. 17 at the R&R Convention in Austin,
moderated by Emmus/Austin FM OM and KDHT (Hot 93.3)/Austin PD Chase.

Riviera/Phoenix OM and KKFR (Power 98.3)/
Phoenix PD Bruce St. James made a case that
radio’s online efforts are improving. “We're getting
better at delivering content and engaging the audi-
ence. We’re not just competing against radio station
Web sites,” St. James said." We compete with MTV
and nonradio station Web sites for that entertain-
ment eyeball”

Among a myriad of Web-based topics covered by
the panelists, one of the most telling was listener
expectations of station sites. R hythmic listeners sim-
ply expect more than site visitors of other forinats,
CBS Radie’s KXJM (Jammin’ 107.5)/Portland,
Ore., PD Lisa Adans said. “Our andience 1s cutting
edge. We're talking about tech-savvy people—thesc
are the people who are the early adopters”

More Of What They Love You For

Listeners expect an online continuation of what they
hear on-air, Northern Lights/Minneapolis director
of operations and KTTB (B96)/Minneapolis PD
Sam Elliot said. “There’s an expectation from our
audience that what we're giving them on the radio
they’re going to get as a brand extension on the Web
site]” Elliot sud. To that end, the station’s “Tone E.
Fly Morning Show” provides daily online content.
“If we can take the best of what they do in the
morning and translate that over to the Web site, we're
going to drive our numbers,” Elliot said.

Content relevance and quality congol are other
Web essentials, the panel said. No longer can PDs just
concern themselves with the quality of the product
they put out over the airwaves.“The content that we
can bring to our listeners has to mean something to
them tirst and foremost,” Adams satd. “I don’t want

OCTOBER 1¢t, 2008

it up on our site unless it’s going to mean something
and affect their life in some way”

Panelists agreed that station sites shouldn’ be a
dumping ground for information unworthy of the
airwaves. Sites have to be fun and entertaining,
Adams said. Keep it clutter-free and “they’ll come
back and back and back. It’s all about repeat occa-
sions of viewing”

One of the most important ualities of a Web site
is building the station’ database, Entercom KDGS
(Power 93.9)/Wichita PD/afternoon personality
Greg Williams said. Maintaining a fresh site can also
improve the station’s bottom line. For Elliot, the chal-
lenge is how to “drive the numbers to the Web site
so that we can quantity that and sell that and make
money off of that”

Several programmers in markets that have
converted to Arbitron’s PPM ratings service
have advocated tor more concise, to-the-point
promos to avoid what has been termed “mic
flight,” meaning that every time the mic is
open, there 1s poten-
tial to lose audience
unless what’s coming
out of the speakers is
truly compelling and
relevant. That elevates
the importance of sta-
tion Web sites as the
destination pomt tor
listeners seeking addi-
tional information
about station contests
and events.

“The Web site helps
us to add depth to what

See For
Yourself

Want to see how these
programmers make
their online brands
pop? Below are the
URLs for their
respective sites.

KDGS (Power
83.9)/Wichita:
power939.com

KDHT (Hot
93.3)/Austin:
hot933.fm

KKFR (Power
98.3)/Phoenix:
power983fm.com

KTTB (BS6)/
Minneapolis:
b96online.com

KXJM (Jammin’
107.5)/Portland, Ore.:
jamminfm.com

WRDW (Wired
96.5)/Philadelphia:
wired965.com

Content relevance and quality control were
among the Web-related topics discussed
at the ‘If You Build It . . . session at the
R&R Convention. From left are panelists
Greg Williams, Bruce St. James, Sam
Elliot, Leo Baldwin and Lisa Adams, and
moderator Chase.

we do” said Beasley WRDW (Wired 96.5)/
Philadelphia PD Leo Baldwin, for whom electron-
ic measurement has been a ratings reality since
March 2007.The site provides listeners with a “spe-
cific place to go to get all of the information, the
details and the minuta that might be hurung us
on the air—how do [ get that off the radio but not
bury it? We try to make sure that the Wb site real-
ly has texture and has some depth.”

As the lines between media blur on the Web, sta-
tions have scrambled to add video components.
WRDW offers Wired TV, an online video player
teaturing clips of the station’s personalities.* “You can
go there and literally get lost on our video player,
forever just watching videos,” Baldwin said.
“You’re getting a little inside look at what happens
off the air”

Live Video

Morning show “PK’s Playhouse” streams live video
from the KXJM studio weekday mormngs at radio-
playhouse.com.*“We will stream the show live in real
ume,” Adams said.“So not only can you getit on your
radio and through the [online| player but you can also
watch the video of the show each and every day”

A TV adaptation of KTTB%s “Tone E. Fly
Morning Show” airs weekday nights on WUCW-
TV, the CW network attiliate in the Tiwin Ciues.
KTTB streams current and past versions of the TV
show on 1ts Web site.

As OM for Ruviera’s Phoenix cluster, St. James
works on alternative KEDJ site, where video is a
top priority.“We do a lot of filming We do e¢pisodes
ot "Cribs, basically, with our jocks. We do backstage,
in the buses, what it’ like to hang out in the dress-
ing room. For me 1t’s more about exclusive content
because I know ['m competing against You Tube and
MySpace TV, and I have to be able to give them
something that an FM signal can’t delives on””’

AtKDGS, a converted office, a green screen, some
tripods and a camera were used to fashion a
nuakeshift studio. “We can superimpose  1mages
behind our jocks and instantly theyTe anywhere in
the city | need them to be nght away, Williams said,
stressing the importance of using creativity and con-
sidering relevance in everything that gets put on the
staion’s site.

“We see the numbers on Internet spending and
how 1t taking over radio spending and where we’re
going to be in the next few years,” Wilhams said.
“You've got to get on that platform” RR
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» NINA SKY BASKS IN THE GLOW OF ITS FIRST
DEBUT IN ALMOST FOUR YEARS WITH “CURTAIN

CALL” AT NO. 40. THE DUO IS BEST-KNOWN FOR
ITS SMASH “MOVE YA BODY,” WHICH CLIMBED

PowerReD BY Mniels . TO NO. 6 (AND NO. 5 AT CHR/TOP 40} iN 2004.
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WAJZ/Albany, NY*
OM: Kevin Callahan
PD: Russ Allen

MD: Jeff Lyors

KDLW/Albuguerque, NM*
PD/MD: Eddie (Co!) Ceorge

KKSS/Albuquerque, NM*
PD:D.J. Lopez
MD: Matthew Candelaria

KFAT/Anchorage, AK
OM: Tom Oakes
PD/MD: McConnell
"Man@Large" Adams
APD: Brad Erickson

WBTS/Atlarta, GA*
PD: Lee Cagle
APD/MD: Maverick

KDHT/Austin, TX*
OM/PD: Chas2
APD: Boogie

MD: Deuce

KBDS/Bakersfield, CA*
PD: Robert Chavez

APD: Adlai "CJD-Lay"
Wilson

KISV/Bakersfield, CA*
PD/MD: J. Re=d

WJMN/Boston, MA*
OM: Cadillac fack

PD: Chris Tyler

APD: Dennis 0'Heron
MD: DJ Pup Gawg

WCZQ/Champaign, IL
PD/MD: Roderick "SuavA"
Lake

WRVZ/Charleston, WV*
OM: Rick Johnson
PD/MD: Woody Woods

WIBT/Charlotte, NC*
OM: Bruce Lcgan

PD: Rob Wagman
APD/MD: Jo_o

WBBM/Chicago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KIBT/Colorado Springs, CO*
PD: Chris Pickett
MD: Madboy

KZFM/Corpus Christi, TX*
OM/PD: Ed Ccanas
MD: Arlene bv. Cordell

KQKS/Denver, CO*
APD/MD: John E. Kage

KPRR/El Paso, TX*
PD: Patti Diaz
APD/MD: DJ Slo Motion

XHTO/EI Paso, TX*
OM/PD: Franzisco Aguirre

WRCL/Flint. MI*
OM: J. Patrick

PD: Clay Church
MD: lan Richards

KBOS/Fresno, CA*
PD: Greg Hof'man
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*
PD: Scrap Jackson
APD/MD: Omar "The Big 0"

OCTOBER 10, 2008

WFFY/Ft. Walton Beach, FL
OM/PD: Scott 'Lugnut’
Dwyer

WJFX/Ft. Wayne, IN¥
PD: Phil Becker
APD/MD: Weasel

WNHT/Ft. Wayne, IN*
PD/MD: Shady Spencer

WHZT/Greenville, SC*
OM: Steve Crumbley
PD/MD: Jet Black

WDLD/Hagerstown, MD
OM: Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisburg, PA*
OM/PD: John Q'Dea
APD/MD: Venetia

WZMX/Hartford, CT*
OM: Steve Salhany
PD/MD: DJ Buck

APD: David Simpson

KDDB/Honolulu, HI*
PD: Ryan Sean

KIKI/Honolulu, Hi*
PD/MD: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Cindy Hilt
APD/MD: Crisco Kidd

WXIS/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MO*
OM/PD: Maurice DeVoe
MD: Sweet Lenny

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Darren Stephens
APD: Eric Bennett

MD: Joey Tack

KRKA/Lafayette, LA*
PD: Chris Logan
MD: DJ Digital

KNEX/Laredo, TX
PD: Arturo Serna Ill

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APD/MD: J.B. King

KVEG/Las Vegas, NV*
PD: Sherita Saulsherry
MD: Jesse "J-Noise" Garcia

WLTO/Lexington, KY*
OM: Robert Lindsey
PD: Tabatha Levrault

KPWR/Los Angeles, CA*
PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jeff Scott

PD: Dee Brown

MD: Magoo

KSTQ/Lubbock, TX
PD: Eddie Moreno
APD: Vince Carrillo
MD: Gilbert Saldana

WJQM/Madison, Wi*
OM: Randy Hawke

PD: JD Garfield

MD: Brandon Marshall

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Jay Z

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
OM/PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1"

KYZZ/Monterey, CA*
PD: Tommy Del Rio
MD: Amy Chalis

WQHT/New York, NY*
PD: Ebro Darden
APD/MD: Jill Strada

WNVZ/Norfolk, VA*
OM: Don London

PD: Tias Schuster

MD: Shaggy

KKWD/Oklahoma City, OK*
OM: Chris Baker
PD: Ronnie Ramirez

WPYO/Orlando, FL*
OM: Steve Holbrook
PD: Stevie DeMann

KCAQ/Oxnard, CA*
PD: Brian "Big Bear™ Davis
MD: Quay

KVYB/Oxnard, CA*
PD: Jan Jeffries

KKUU/Palm Springs, CA
PD: Anthony "Antdog"
Quiroz

APD/MD: Ron T.

WZPW/Peoria, IL
OM: Matt Bahan
PD: Jason Parkinsan

WROW/Philadelphia, PA*
PD: Leo "Kid Leo" Baldwin
MD: Marian Newsome-
McAdam

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

KZON/Phoenix, AZ*
PD: Byron Kennedy
APD: Strawberry

MD: DJ Mikee Mike

KXJM/Portland, OR*
PD: Chris Patyk

WPKF/Poughkeepsie, NY
PD: Aaron "Dave" McCord
APD/MD: C.J. McIntyre

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM/PD: Rick Healy

KGCGH/Riverside, CA*
PD: Jesse Duran
MD: DJKC

WJJS/Roanoke, VA*
OM: Steve Cross
PD/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

APD: Randy Fox

MD: Tony Tecate

wO0CQ/Salisbury, MD
PD: Deelite
MD: Bill Baker

KUUU/Salt Lake City, UT*
OM/PD: Brian Michel
APD/MD: Kevin Cruise

KBBT/San Antonio, TX*
PD: Homie Marco Arias

KPWT/San Antonio, TX*
OM: Roger Allen
PD: Eric Sean

XHTZ/San Diego, CA*
PD: Rick Thomas
APD:DJ Tre

XMOR/San Diego, CA*
OM/PD: Lee Cornell
APD: Chris Loos

MD: Vanya

KYLD/San Francisco, CA*
OM: Michael Martin

PD: Cat Collins

APD/MD: Travis Loughran

KWWV/San Luis Ohispo, CA
OM: Drew Ross

PD: JoJo Lopez

APD/MD: Mr. Clean

KPAT/Santa Maria, CA
PD/MD: BJ E-Wrek

KUBE/Seattle, WA*
OM: Sheliie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
APD/MD: Mike Jackson

KEZE/Spokane, WA*
OM: Roger Nelson
PD: Boomer Davis

KWIN/Stockton, CA*
PD: Louie Diaz

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MD: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards
PD: Fred Rico

KTBT/Tulsa, OK*
OM: Don Cristi

PD: Corbin Pierce

MD: Jonathan Shuford

KBLZ/Tyler, TX
PD/MD: Charlie O’Douglas
MD: J. Dominguez

WMBX/West Palm Beach, FL*
OM/PD: Mark McCray
MD: Preston Lowe

KDGS/Wichita, KS*
PD: Greg "Hitman" Williams
MD: Dave "Deuce” Jacobson

KHHK/Yakima, WA
OM/PD: Dewey Boynton

* Monitored Reporters
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R&R URBAN/URBAN AC/GOSPEL

Brown

Recapping R&R's Industry Achievement Award winners in urban

AC, gospel

For The Grown Folks

Darnella Dunham
DDunham@RadioandRecords.com

ast week the urban winners of R&R’s Industry Achievement
Awards thanked the industry for the accolades. Now the urban
AC and gospel communities get their turn. M ICBC Broad-
cast Holdings’ WBLS/New York won its second consecutive
award for urban AC station of the year among the largest mar-
kets, and OM Skip Dillard says it’s an honor.“There is always
something very special about being recognized for your efforts by your peers.

We appreciate the vote of confidence.”

Winning the urban AC stadon of the year (mar-
kets 16-50) award made it *‘an unbelievable year,” says
Radio One WWIN (Magic 95.9)/Baltimore mid-
day personality Tim Watts, who relinquished his PD
position last month to Radio One/Washington OM
(and 2008 urban AC OM/PD of the year) Kathy
“KB” Brown. "I cannot tell you what a thrill it is to
be the PD of a No. 1-rated radio stadon and then
to get this prestigious award.” In addition to thank-
ing upper management for “giving me all the tools
to do the job right,”Watts acknowledges the contri-
butions of past and present team members: “Some
of the staff on my bench left and made all-pro on
other teams,” he says.

A double win in station of the year for markets
51-100 was a first for Clear Channel’s New Orleans
cluster and a very big deal for the staffs of urban AC
WYLD and urban WQUE. (In 2005 WYLD also
won when the markets were grouped 26-100).
Cluster director of urban programming Derrick
“DC” Corbett thanks the stations’ airstaffs (“for the
incredible amount of work that they do on a daily
basis™), market president Dick Lewis, regional VP of
programming Bob Murphy and OM Mike Kramer
(“for their constant encouragement and guidance”),
the station’s promotons and Web divisions (“for
always keeping us on the cutting edge of the next
big thing”) and his predecessor, and current PD of
urban AC sister WMIB/Miami, Nate Bell (“for his
wisdom and expertise”).

Maiden Winners
First-time urban AC winners this year included

year (markets 101+) and Emmis WRKS (98.7 Kiss
FM)/New York APD/MD Julie Gustines for MD of
the year. Calling her award “an incredible honor,”
Gustines says, ‘I have learned so much from my peers
during my tme in this industry and it’s wonderful to
see that all the hard work and dedication has paid off”

Since R&R created an award for urban AC per-
sonality/show of the year 10 years ago, the trophy has
gone to either a syndicated personality or one in a
top 10 market. This year, Cox Radios WJMZ (107.3
Jamz)/Greenville, S.C., midday personality Kelly Mac
brought an end to that trend. The APD/MD has been
in the industry for nine years and readily thanks past
PDs and mentors,along with current OM/PD Steve
Crumbley. “They have all taken a special interest in
my career and have been very instrumental in my
growth and success in this business,” Mac says.
WENZ/Cleveland afternoon personality Sam Sylk
and WMM]J/Washington midday talent Olivia Fox
“sparked my interest and love for radio and have been
such a great influence,” she adds.

Stephanie Lopez, second-tme winner of the
urban AC promotion executive of the year, says the
honor is “not a measure of my accomplishments but
that of my team. We have been together for over
eight years now and just keep getting better with
tdme, from Geo Bivins, Randy Franklin, Nicole
Sellers and Damon Lott to AJ Savage, Louis
Conner, Ant Fail, Mike Baril and Dewayne
Holmes. I am truly a sum of many parts.”

Lopez adds, “It was wonderful to be recog-
nized individually as well as alongside [Sony
BMG Worldwide chief creative officer] Clive
Davis, [RCA Music Group executive VP of pro-

Access.1’s KDKS/Shreveport, La., for stadon of the

motion] Richard Palmese and the RMG family

28 24/7 NEWS ONLINE @ www.RadioandRecords.com

Urban AC
Winners
Station of the year
{markets 1-15):
WBLS/New York
Station of the year
{markets 16-50):
WWIN/Baltimore
Station of the year
{markets 51-100):
WYLD/New Orleans
Station of the year
{markets 101+):
KDKS/Shreveport, La.
OM/PD: Kathy Brown,
| WMMJ/Washington
MD: Julie Gustines,
WRKS/New York
Personality/show:
Kelly Mac,
WJIMZ/Greenville, S.C.
Label promotion
executive: Stephanie
Lopez, RCA Music
Croup
Label: RCA Music
Croup

Gospel Winners
Station of the year
{markets 1-50):
WPZE/Atlanta
Station of the year
(markets 51+):
WHLH/Jackson, Miss.
OM/PD: Eiroy Smith,
WPPZ/Philadelphia
MD: CeCe McGhee,
WPPZ/Philadelphia
Personality/show:
Yolanda Adams,
KROI/Houston
Label promotion

executive: Ken Cook,
EMI Gospel, and B.
Jeffrey Grant-Clark,
Zomba Gospel (tie)
Label: EMI Gospel and
Zomba Gospel (tie)

www americanradiohistorv com

who brought home 11 awards this year.”

Hallelujah To Praise

Continuing the raditon, Radio OnesWPZE (Praise
97.5)/ Adanta has won the gospel station of the year
plaque since the award’s 2005 inception. This year, the
category was split into two categories: markets 1-50)
and 51+. Clear Channels WHLH (Halleluyjah 95.5)/
Jackson, Miss., a first-time winner, took the award in
markets 51+. PD Torrez Harris says the award “rep-
resents the hard work of our outstanding team, the
listeners who support us and the community of pro-
fessionals that recognize our dedication.”

Radio One/Philadelphia OM Elroy Smith has
captured OM/PD of the year since 2003 in the urban
(2003-06) and urban AC (2006-07) categories, but
this year is his first gospel win—for WPPZ (Praise
103.9)/Philadelphia. “Praise has the most passionate
listeners that I have ever experienced in my career,”
Smith says.““That is why they've made this staion No.
1 in Philly [in TSL]. These listeners embrace this for-
mat with a steadfast appreciation and love for the
music and personalides.”

Smiith says he shares the award with APD/MD/
afternoon personality CeCe McGhee, who received
one of her own as MD of the year—a newly added
award in the gospel format.“I don't take this recog-
nition lighdy,” McGhee says. “It means a lot to me
to be recognized by my peers for the work that God
has called me to do”

Another new award is gospel personality/show of
the year. Winner Yolanda Adams says the entire staff
of her Syndication One program was “deeply hon-
ored and humbled to be recognized.”

EMI Gospel and Zomba Gospel ded in both
gospel label awards. EMI Gospel senior manager of
promotions Ken Cook accepted the promoton
executive award while on medical leave for cancer.
The win “makes my work that much more reward-
ing,” Cook says.“However, special, special thanks to
my wife, Dolli Cook and the EMI Gospel family to
whom [ share this award with. This certainly would-
n't be possible without you.”

EMI Gospel VP/GM Larry Blackwell says he is
“thrilled and honored” about the gospel label of the
year win, adding, “It’s a testament to our artists as
well as our staff to be recognized. We believe in the
power of gospel music and its ability to touch peo-
ple’s lives every day”

Zomba Gospel had a truly historic year. Marvin
Sapp’s“Never Would Have Made It” spent a record-
shattering 46 weeks at No. 1 on the Gospel chart
and went to the summit at Urban AC, while his
album “Thirsty” has logged 38 weeks (and count-
ing) at No. 1 on Billboard’s Top Gospel Albums chart.

Zomba Gospel VP of promotions and artist rela-
tions B. Jeffrey Grant-Clark calls the recognition he
received as gospel promotion executive of the year
“a great surprise and quite humbling” Senior VP/
GM James “Jazzy” Jordan says winning gospel label
of the year “means a great deal to us. We are truly
blessed to be able to get paid for work we enjoy so
much. We had an incredible run at radio and retail
with Kirk Franklin, Dorinda Clark-Cole, 21:03,
Dave Hollister and Marvin Sapp, and [ would like
to personally thank every radio station and retailer

that played or sold our music” RsR
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ICE AGE/ASYLUM

ACE HOOD FEATURING TREY SONGZ

1358 @ +98

WGCI, WGZB, WIZF, WIBT, WOWI, WPRWT,
WUSL. WXBT

» AS A MEMBER OF 112, SLIM OWNS SEVEN TOP 10s,
INCLUDING FIVE NO. 1s. THIS WEEK, THE CROONER TREADS
THE UPPER RANKS ON HIS OWN FOR THE FRST TIME, AS
“SO FLY” RISES 11-9. 112 LAST REACHED THE TOP 10 WITH
“U ALREADY KNOW” IN MAY 2005.
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(= E = TITLE - IMF_’BBT / PROMOTION LABEL | TW +- MILLIONS RANK TITLE / LABEL IGAIN TITLE / LABEL IGAIN
ot NO. 1(5WKS] 5219  -46 53150 1 RYAN LESLIE FEAT. COMMON FEAT.
WHATEVER YOU LIKE GRAND HUSTLE/ATLANTIC S et CASSIE & FABOLOUS vy 625/52 PHARRELL 384/10
T-PAIN FEATURING LIL WAYNE v Addiction Announcement
CAN'TEELIEVEIT NAPPY BOY/KDNV[CTIJIVVE/ZOMBA 5006 +38 49.747 2 MOST ADDED (NextSelection/Casablanca/Universal Motown) (Geffen/interscope)
LIL WAVNE FEAT. BOBBY VALENTINO & KIDDKIDD o0 o0 aioon < ETANSATIONS] S T AN 4
MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN 5 I _" o UNK 599/93 THREE 6 MAFIA
NE-YO Show Out FEAT. AKOM 378/22
MISS INJEPENDENT DEF JAM/IDIJMG 4208 +279 40.47 3 (Big Oomp/Koch) That's Right
ESES TOTAL STATIONS: 68 {Hypotize Mirds/Columbia)
SRy Sy e 208 3E S TOTAL STATIGNS: S0
M L ARTIST NEW M.I.A 586/136 = =
JENNIFER HUDSON TITLE / LABEL STATIONS Paper Planes GORILLA ZOE
SPOTLIGHT mstvrvc RS *224 [EEERY 6 T ADARES FEAT NEND | 38 (XUinerscope) FEAT. LIL WAYNE 374101
* 1 Lost
PLIES FEATURING JAMIE FOXX & THE-DREAM 3 By My Side TOTAL STATIONS: 57 . )
PLEASE EXCUSE MY HANDS BIGGATES/SUPN-SLDEATLANTIC 2724 166 22175 8 (Det Jarn/IDIMG) (BlecKBey Bogoutl Avnte)
*R— == KBTT, KHTE, KIPR, KJMM, KNDA, KOPW, NOVAKANE 550/32 TOTAL STATICIMS: 29
LIL WAYNE FEATURING T-PAIN 1 2538 139 23978 7 KPRS, KRRQ, KVSP, Sirius Hot Jamz, Shawty Said
GOT MONEY CASH MONEY/UNIVERSAL MOTOWN R S gy o e (STP) ANTHONY HAMILTON
SLIM FEATURING YUNG JOC 2489 82 18847 T WEMX, WEUP, WFXA, WFXE, WHXT, TOTAL STATIONS: 33 FEAT. DAVID BANNER  370/25
SOFLY M3/ASYLUM ? WJKS, WILB, WIMI, WITT, WJUC, WIWZ. Cool )
— WJZD, WIZE. WPEC, WPWX, WQHH, ROBIN THICKE 491/204 (Mister's Musir/50 So Def/Zomba)
YOUNG JEEZY FEATURING KANYE WEST NP ooee 467 19355 10 WRBJ, WTMG, WWPR, WWWZ, WZFX, The Sweetest Love TOTAL STATICHS: 47
PUTON CTE/DEF JAM/IDIMG ~~ ©% g WZHT, XM The City (Star Trak/Interscope) MUSIQ SOULCHILD
LUDACRIS CO-STARRING CHRIS BROWN & SEAN GARRETT 1Y — - TOTAL STATIONS: 57
WHAT THEM CIRLS LIKE DTEDEFsawinvg 2248 +78 14044 16 I'rEUASTI'QMSBI;JYLSHIBLBGE 2 55:“' MAFY J. BLIGE 312130
' _m a1 — e e i 3 eave
THE GAME FEATURING LIL WAYNE 2109 +259 5733 B Ul 25y (Atlantic)
MY LIFE GEFFEN/INTERSCOPE J (Btiantic) TOTAL STATIONS: 30
T.I. FEAT. RIHANNA  AIRPOWER/MOST INCREASED PLAYS v 1965 +966 22260 8 KHTE, KIPR, KJMM, KNDA, KOPW, KPRS,
LIVE YOURLIFE DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC d KRRQ, KVSP, WAMO, WEFA, WELK, WBTF,
B il 1 WDKX, WEUP, WFXA, WHRK, WHXT,
YUNG BERG FEATURING CASHA i i \ " v
| THEBUSINESS YUNG BOSS/KOCH/EPIC fﬁi £y __]_E’f_:‘i 12 m;‘e‘%’:@x’x;“ﬁgxwga‘f’m
B8RANDY WTMG, WZFX, WZHT, XM The City
RIGHT HERE (DEPARTED) KOCH/EPlC 1801 +54 10.528 2 ?‘BQX|E AT ———— e
KERIHIESON 797 2 1238 8 JUELZ SANTANA 2%
1 ENERGY MOSLEY/ZONE 4/INTERSCOPE - ¥ = L Let Me Show You
BOW WOW FEATURING SOULJA BOY TELL'EM (Polo Grounds/J/RMG)
MARCO 20L0 owmma 138 -20 19563 22 KHTE, KIPR, KJMM, KOPW, KPRS, KRRQ,
b B = I VSP, WAMO, WBFA, WBLK, WDKX,
JAZMINE SULLIVAN AIRPOWER KVoh aiklisaba oo ;
1592 +504 14.586 1) WEMX, WEUP, WFXA, WJKS, WIMI, WJTT,
EXSIGERWINAOWS ;’“MG P WIUC, WIZD, WIZE, WPEG, WRBJ, WWWZ,
RIHANNA ne WZFX
TAKE ABOW SRP/DEF JAM/IDIMG 1533 -167 15.201 i :I‘. - S.TERLlNG FE-A_I-_ JEATISS__zz .
CIARA FEATURING T-PAIN o 1512 +64 10.545 20 All | Need (I Need Love)
COGRL LAFACE/ZOMBA i - - (Def Jam/IDIMC)
ASHANTI KBTT, KHTE, KIPR, KJMM, KNDA, KOPW.
00D CO0D THENC/UNVERsALMOTOWN 1480 +37  BB4B 25 KRRQ, KVSP, WBFA, WBTF, WDKX, WEXA,
B 1 WJIKS, WIMI, WJTT, WJUC, WJZD, WRBJ.
ALICIA KEYS o C WWWZ, W2 3 b
 SUPERWOMAN wekumye | 1999 127 _]_‘_)'726 19 DAL RS w_zm N
PLEASURE P. b T.l. FEAT. RIHANNA 14
DID YO WRONG BLUESTARATLANTC | 1428 | #1532 [8.526 26 Live Your Life
— B ) Det Jam/Grand Hustle/IDJMG/Atlantic) e
MIKE JONES FEAT. TREY SONGZ, LIL WAYNE & TWISTA 1 ¢
7865 28 KMJJ, KTCX, WBLX, WBTJ, WEAS, WENZ, T.1. FEAT. RIHANNA

Live Your Life

CHART LEGEND

Charts are ranked by plzys (except for
Country, which is based on audience
impressions, computed by cross-refer-
encing exact times of airplay with
Arbitron listener data).

Sengs showing an increase in

plays (audience for Country)
over the previous week, regardless of
chart movement. A sorg wilt also
receive a bullet if its percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exermpting the Country chart, a
song that has heen on the chart for
more than 20 weeks will generally not
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increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number

station or by automatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 far

Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft AC/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

RIDE WETHEBESTIDEF Jawiamg 1280 #2001 7517~ 29 BT | S (Def Jam/Grand Hustle/Il).MG/Atlantic)

DE = WHXT +55, WKS +34, KKDA +24, KVSP +24, WERQ +23,
RICK ROSS FEATURING NELLY & AVERY STORM e oo BEER o T o WHXET 432, WBFA +22, WUSL 22, WKYS +21, KATZ 421
HERE | AM SLIP-N-SLIDE/DEF JAM/IDJMG a O/RMG)

JOHN LEGEND FEATURING ANDRE 3000 °r KM, KTCX, Sirius Hot Jamz, WBLX,
GREEN LIGHT HOMESCHOOLGOOD/CoLUvmis 1204 89 | 9464 23 WEAS, WHXT, WIZF, WJBT, WPHI, WPRW, ‘B. Af':" NfNS‘;LL' \(CARNG)
e | = s 2 WQBT, WQUE ust Your Windows (J/RM
JAY-Z & T.I. FEATURING KANYE WEST & LIL WAYNE e .o B WP 435, KKDA 31 WQET 36, KEBIXX +25, WVEE +25,
SWACCALIKEUS ROC-A-FELLA/DEF JAMAIDIMG ! i T-PAIN FEAT. LUDACRIS 8 WHTD +23, WEUP +22, WZHT +20, WQOK +16, WPRW +16
AVANT Chopped ‘N’ Skrewed
WHEN ITHURTS CaPITOL = ’_7"" ! . : (Konvict/Nappy Boy/Jive/Zomba) KANYE WEST
YOUNG JEEZY L TR (g Ty BB, Love Lockdown (Roc-A-Fella/Def Jarm/IDIMG)
VACATION CTE/DEF JAMADIMG 2 _’2_9 758 _39_ ] WQHEL WQLE LW WPWX +35, WTMG +26, WKS +26, WPEG +22, SiHJ +22,
USHER B . B THE GAME FEAT. LIL WAYNE 7 WIVZi:22, WIRTTR 20V AINVZis20 KITTERIIVATIRS
TRADING PLACES LAFACE/ZOMBA y My Lif
A E = e T-PAIN FEAT. LUDACRIS
o 820 +471 6286 31 Sirius Hot Jamz, WENZ, WIZF, WILB, Chopped 'N' Screwed
EOVEECKDOWN ROCATEELEAIDERIAMADIMG R === WUBT, WUSL, WVEE {Nappy Boy/Konvict/JiveZomba)
LL COOL J FEATURING THE-DREAM 790 275 6147 33 WTMG +25, WXBT +21, WIAKZ +19, WUZD +18, KIPR +17,
BABY DEF JAM/IDJMG L WBLK +16, WPWX 413, KOIPw +13, WOWI +12, WBFA +12
ROBIN THICKE *r
MAGIC STAR TRAK/INTERSCOPE 270 '45_0_ Ein2 _32 ADDED AT... ™t NE-YO
DAVID BANNER FEATURING LIL WAYNE 752 A 4.059 _ KIPR Miss Independent {Det Jam/IDJMG)
SHAWT™ SAY  BIG.FACE/SRC/UNIVERSAL MOTOWN B Little Rock, AR W3HJ +32, WHXT 429, WHIET +27, WJBT +25, WIMI +21,
NELLY FEATURING ASHANTI & AKON % ;e 90 3384 - PD: Joe Booker WHHH +19, WHHL 418, WIR 7, WIHM +T7, WGC! +16
BODYIGHME — DERRTY/UNIVERSACMATOWN — - Boxie Feat. Juelz Santana, Let Me Show
T-PAIN FEATURING LUDACRIS You, 1
| CHOPPED 'N' SCREWED NAPPY BOY/KONVICT/JIVE/ZOMBA B 27 e ] 3_8_ Jadakiss Feat. Ne-Yo, By My Side, 1
DEM FRANCHIZE BOYZ FEATURING LLOYD Musiq Soulchild Feat. Mary J. Blige,
TURN HZADS ot [ 20 EEEERN - IfULeave, D p
o — s - 5 : New
ALFAMEGA o -, PR . f::;"% g >tradekdszn AllNeed(UiNes FOR WEEK ENDING OCTOBER 5, 2008
UK KUK GRAND HUSTLE/CAPITOL i q LEGEND: See Jegend to charts in charts section for rules and symbol explanations.
I_.YFE_JENNINGS T N - =l 14 FOR REPORTING STATIONS PLAYLISTS GO TO: 81 urban stations are electronically monitored by Nielsen Broadtast Data Systerns 24 hours a day,
630 +39 2.889 - ; 7 days a week. Rap chart comprised of 8 urban and 74 Rhythmic electronically monitored Nielsen
WILLIE/ER COLUMBIA 2 www.RadioandRecords.com Broadcast Data Systems stations. © 2008 Nilsen Business Madia, Inc. All rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, both audierce and plays.

Nielsen BDS certification for
1] airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100 000 plays.

m Indicates title earned HitPredictor
status in research data provided

by Promosquad. Songs are tested online

by Promosquad using multiple listens

and a nationwide sample of carefully

profiled music consumers.

. Indicared solely on the Canadian
* charts for songs meeting

Canadian content reguirerments.
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Stay neutral, support a candidate or avoid the whole thing?

How Do You Handle

‘Aside from
news
updates on
the election
in our
morning
newscasts,
all of our
jocks are
encouraged
to talk from

the angle of
register,
pray, vote.

The Election?

Kevin Peterson

KPeterson@RadioandRecords.com

lection Day 1s less than a month away and Christian stations across
America are handhing it in different ways. Whether for local or state
offices or the presidential campaign, we look at how stations are
encouraging listeners to register to vote, do their homework on

candidates, get out and vote, and how sonie are handling their coverage of Nov. 4.

Before listeners can vote, they obviously have to
be registered, and New Life Media stations
WCIC/Peoria, Ill., and WBGL/Champaign, Il1.,
have been encouraging listeners to do so, remind-
ing them of the deadline and providing a link on
their Web sites where listeners can register. WBGL
P> Ryan Springer says,*“Aside from news updates
on the election, campaigns and candi-
dates in our morning newscasts, all of
our jocks are encouraged to talk about
the upcoming elections from the angle
of ‘register, pray, vote. ”’

The essentials of that, he says, are
“Register: The presidental election is
Tuesday, Nov. 4. Are you registered to
vote? Just a reminder, the last day of reg-
istration is Oct. 7. Pray: Prayer is the most
significant way you can impact our coun-
try. Timothy 1:2 reminds us that we are to
‘pray especially for rulers and their govern-
ments” And vote: Every vote counts.You
can find links to voters’ guides and help
with where to vote at whgl.org” WCIC
PD Jeremy Tracey adds, At the beginning
of the campaign we handed out 91.5
WCIC ‘Register, PrayVote’signs and peo-
ple have them on their lawns throughout
the community. [t5 been a really effective
campaign for us.”

He says friends at Northern Christian
Radio shared the idea with the stadon.

Vote With Hope
Urging listeners to pray is also part of the KLRC/
Fayetteville, Ark., “Vote With Hope” PSA/imaging
campaign that PID/morning man Mark Michaels

Van Houten

describes as “messages encouraging listeners to do
their homework on candidates and issues, pray and
vote with the confidence that God is ultimately
in control.”

Not only does WHCF/Bangor, Maine, encourage
listeners, but the station prays, toe. PD Joe Polek says,
“We mwvite our listeners to pray about the election
and ask God who he wants them to vote
for,and we pray on the air about it daily,
t00.” He says the station has also been
running “Your Vote Counts” PSAs,
reminding listeners to register and get out
and vote.

Agreeing with Michaels’ message to
encourage listeners to do their home-
work, KADI/Springfield, Mo., PD/
morning man Rod Kittleman says, “1
encourage listeners to  be  well-
informed on the issues and the people.
We talk about some of the politics in
the morning show. [ try to keep the
conversation in the middle between
parties.” Doing their homework on the
candidates and issues means listeners will

Walker

do some surfing online to find the
information. WAFJ/Augusta, Ga., helps
listeners with that. News director Cleve
Walker says, “We include links on our

teners to resources like the local voter
registration office and documentation
on where candidates stand on the major
issues of this campaign cycle. We also
give listeners on-air opportunities to
express their concerns during our morning show
when such topics come up”

In additon to putting listeners on the air to talk
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station Web site, wafj.com, that carry lis- |

—Ryan Springer

Brown

FORMAT FOCUS:

ELECTION 2008

about the candidates and issues, Family Life
Network PD Cecil Van Houten says, “1 do after-
noons and regularly feature interviews with authors
of significant books on various subjects. I've includ-
ed several this summer and fall specifically about the
issues of faith and politics with people as diverse as
[Southern Baptist Convention’s Ethics & Religious
Liberty Commission president] Richard Land to
[Evangelicals for Social Action founder| Ron Sider.
Our news department has hosted debates between
candidates of significant races in various markets we
serve.” On election night, the network will provide
live coverage of the natonal races, the statewide races
in NewYork and Pennsylvania and the more signif-
icant local elections in its coverage area.

Election Night Coverage
WCSG/Grand Rapids will also have election night
coverage. GM/PD Chris Lemke says the stadon will
have reports from Michigans Republican and
Democratic National Comumittee headquarters. In
addition, he says, “having a string of college students
at other locations across the listening area recording
comments on various races will help augment our
coverage, which is provided every halt hour by myself
and our news director from 8 p.m. to midnight. We
figure there are enough people who either don't
want to watch all the coverage or don't have a TV
in the car or at work that still would like to know””
In the same breath that it is encouraging listen-
ers to get out and vote, Nashville operations direc-
tor Jeff Brown says the WAY-FM network is also
teasing its fall pledge drive. “Locally, our next
pledge drive happens to air the week prior to the
election,” he says. Among the election-inspired,
pre-pledge drive sweepers currently airing are
“Obama and Biden. McCain and Palin. You and
WAY-FM? On QOct. 29, we'll ask to be your run-
ning mate. 88.7/88.3 WAY-FM.” RsR

What To Do About Smarmy
Campaign Spots

We've all seen and heard campaion
spots that sling mud or spend mare
tirme talking negatively about the
competition than positively abou

their own candidate.
Since many Christian
music stations ane
noncommercial, they
dan't have to warry
about running such
spots, but you may not
realize that commercial

Christian stations are

recjuired by law to take political ads.
S0 what do they do about it?

KLMS/Seatthe is in such a position
anc PD Scott Valentine says, “In cal-
ebration of our state races, | placed a
proma on the air to answer a rash of
cormplaints about how we've allowed
sMATTY campaign spaks on the air

that violate the family promise.”
Walentine voiced the proma that
says, "Hi, it's Scott, and I'm getting
messages shout the content of the
| e > paolitical advertisements
' and how they violae the
Spirit promise. [deep
breath and a smile in his
vaice] Here's how that
works. Radio staticns,
all of us, get our braad-
cast licensas from the
federal government and
the feds mandate that the airewaves
are kept open for election purposes.
Spirit 105.3 cannot edit nor turm
away much of the political advertis-
ing. That that we can do, we do do,
if you understand. It's the election
season and | thought you were
owed an explanation. Thanks."—KP

Valentine
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PONERED BY IC

DMDS

DICITAL DOWNLOADS
AVAILABLE AT ODMDS.COM

& -
¢ Pk 11 NIELSEN BDS
0 i EU ARTIST CERTIFICATIONS PLAYS AUDIENCE
E £Z T IMPRINT / PROMOTION LABEL ~ TW  +/-  MILLIONS RANK
BRANDON HEATH NO. 13WKS) =hE = >
GIVEM! YOUREYES REUNONPLG 70 *32 4339 1
CHRIS TOMLIN
JESUS ESSIAH SIXSTEPS/SPARROW/EMI CMG ~1707 8 :igi 2
MERCYME
YOUREGN No 1894 +44 ) 4249 3
BIG ['-ADDY WEAVE
WHAT IBFE WOULD BE LIKE FERVENTWORD-CURE 144 | dlls _.2'_9_52 4
DOWNHERE
| HeRE\ ey WB3 91 2945
THIRD DAY
CALL MY NAME gssENTALPLG 14D LT3 293f._ 6
TOB™MAC FEATURING KIRK FRANKLIN & MANDISA
LOSE M SOUL FOREFRONTEMICMG 0B 105 2357 7
LAURA STORY
MIGHT' TOSAVE no R ‘24 ~2'359 1o
FRANCESCA BATTISTELLI
I'MLET"ING GO FERVENT/WORD-CURB ‘902 4130 2458 9
TENTH AVENUE NORTH -
BY YOLR SIDE REUNION/PLG | 997 32 253 8
STEVEN CURTIS CHAPMAN
YOURS = = ‘SPARROW/EMI CMG g2 _’10‘ 2262 M
CASTING CROWNS MOST INCREASED PLAYS
SLOW FDE BEACHSTREETREUNONRLG 075 138 - !75_38 14
33MLLES
ONE LIFE TOLOVE mo 903 96 —1.313 18
NATALIE GRANT
i ~"  IWILLIOT BE MOVED CURB 8_75 &2 EEN
LINCDOLN BREWSTER
13 ‘ ]L TODAY § THE DAY INTEGRITY ol 6o 2
ABOYE THE GOLDEN STATE
@ | ]6_  SOUNCIDF YOURNAME SPARROWEMICMG 200 j 9 N ]'7_29__ 5
| JERBMY CAMP MOST ADDED
0z THERE WILL BE A DAY omeepye 508 CPT 27 12
BROOKE FRASER
SHADC#/FEET WOOD AND BONE 598 +55 1.667_ 16
MICF AEL W. SMITH
ANEW HALLELUJAH e e
ADDSON ROAD
s wo 487 48 02 2
THIRD DAY
REVELTION essenaplc (SO 125 IR 17
RUSH OF FOOLS
WONDBR OF THE WORLD MIDAS __4_1_2_ Tll ! 0.392 -
BUILDING 429
| ENDOFME mo 352 45 __0_""‘0 i
SANCTUS REAL
WHATFVER YOU'RE DOING (SOMETHING HEAVENLY) SPARROW/EMI CMG _308 45 ‘°~75‘2 23
BEB@ NORMAN
BRITNPY mecToothanaL 207 Y6 0600 26
MICF AEL ENGLISH
| FEELS LIKEREDEMPTION wRB _ZE - @ 1 24
LIFEHOUSE
WHATEVER IT TAKES CEFFENINTERSCOPE 200 *D i E’_Zf |
KUT.ESS
COMPLETE BECTOOTHENAL 20 25| R -
AYIESHA WOODS
LOVELKE THIS GOTEE _250__ Al O'S?i 2
NEEDTOBREATHE
STREE 5 OF GOLD AUANTOWORD-CRE 242 *22 0282 -
RECURRENTS
frit fri
£ E
o ARTIST 11 NIELSEN BDS PLAYS = ARTIST
3l TITLE / IMPRINT / FROMOTION LABEL CERTIFICATIONS ~ TW w Il TiTLE / IMPRINT / PROMOTION LABEL
CHRIS SLIGH 760 | 773 ROBBIE SEAY BAND
EMPTY ME (BRASH) el SONG OF HOPE (SPARROW/EMI CMC)
MATT MAHER 753 738 NEEDTOBREATHE
YOUR GRACE IS ENOUGH (ESSENTIAL/PLG) 3 ! WASHED BY THE WATER (ATLANTIC/WORD-CURB)
MATTHEW WEST 718 736 TREEG3
YOU ARE EVERYTHINGISPARROW/EMI CMG) SEe BLESSED BE YOUR NAME (INPOP)
MATTHEW WEST 200 780 FEE
SOMETHING TOSAY (SPARROW/EMI CMG) s ALL BECAUSE OF JESUS (INO)
AARON SHUST MERCYME
MY SAVIOR MY GOD (ERASH) 590 e GOD WITHUS (IND)

MOST ADDED
ARTIST NEW
TITLE / LABEL STATIONS
JEREMY CAMP 5

There Will Be A Day

(BEC/Tooth & Nail)

KPEZ, KVMV, WCRJ, WPAR, WVF)

THIRD DAY 5
Revelation

{Essential/PLG)

KSOS, WAKW, WCRJ, WLAB, WMSJ

BUILDING 429 4
End Of Me

(INO)

KBIQ, WAFJ, WBSN, WCRJ

JOHN WALLER 4
While I'm Waiting

(Beach Street/Reunion/PLG)

KKSP, WAFJ, WBDX, XM The Message

TOBYMAC FEAT. KIRK
FRANKLIN & MANDISA 3
Lose My Soul

(ForeFront/EMI CMG)

KBIQ. WGTS, WRBS

BROOKE FRASER 3
Shadowfeet

(Wood And Bone)

KKFS, WLAB, WVFJ

RUSH OF FOOLS 3
Wonder Of The World

(Midas)

KSOS, WCRJ, WLAB

MEREDITH ANDREWS 3
You Invite Me in

(Word-Curb)

KSOS, KVMV, WBDX

JOSH WILSON 3
Savior, Please

(Sparrow/EMt CMG)

KBN.J, KS8J, WCRJ

ADDED AT...
WMUZ ¥

wm
103 BFM

THE 1IGHT
’

Detroit, M!
PD/MD: Julia Belcher
Niyoki, Joy. 1

FOR REPORTING STATIONS PLAYLISTS GO TO
www.RadioandRecords.com

|1 NIELSEN BDS PLAYS
) CERTIFICATIONS ™ w
5N 5N
545 —577
541 ~535
537 568_
El

» WITH THE CHART'S SECOND-LARGEST GAIN (UP
132 PLAYS), TENTH AVENUE NORTH NOT_HES ITS
SECOND TOP 10 WITH “BY YOUR SIDE” (13-13). THE
FOURSOME FIRST CONQUERED THE TOP 10 WITH
“LOVE IS HERE,” WHICH CLIMBED TO NO. 6 N JUNE.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABE /GAIN
MEREDITH ANDREWS 24175 CHRIS SLICH: 155/22
You Invite Me In Arise
(Word-Curb) {Brash)
TOTAL STATIONS: 17 TOTAL STATIZNS: 22
MATT MAHER 227123 ROBBIE SELY BAND 15515
As It Is In Heaven New Day
(Essential/PLG) (Sparrow/EMI EL4G)
TOTAL STATIONS: 12 TOTAL STATIZ™S: 6
DECEMBERADIO 227/5 JIMMY NEEC IJHAM 127M
For Your Glory Hurricane
(Slanted/Spring Hill} (Inpop)
TOTAL STATIONS: 16 TOTAL STATIZNMS: 7
MANDISA 218/2 REMEDY D=IVE nznz
Voice Of A Savior Daylight
(Sparrow/EMI CMG) (Word-Curb)
TOTAL STATIONS: 14 TOTAL STATIZMS: 7
PHIL WICKHAM 183/2 JOSH WILSON ns/10
True Love Savior, Pleasz
(Simple/INO) (Sparrow/EMI . AG)
TOTAL STATIONS: 12 TOTAL STATIGHS: J

CASTING CROWNS

Slow Fade (Beach St eet/Reunion/PLG)
KTSY +25, WFZH +26, W2 +16, WMHK +12, WAWZ +9,
WVE) +7, WAF) +7, XMES +5 WCRJ 46, KHZR +5

TENTH AVENUE NORTH

By Your Side (Reunsn/PLG)

WLAB +27 WPAR +25, WF— +13, KSBJ +12, KGBI +10,
KVMV #10, KPEZ 410, KKF- #7, WBSN +7, SIST +7

JEREMY CAMP

There Will Be A D=y (BEC/Tooth & Nail)
WLAB +25, WCQR +6, Wi HK 415, KVMV 11, KPEZ +1),
KHZR +ID, WCSG 49, WLE. -9, KLIC +8, WAF) +6

THIRD DAY

Revelation (Essentiz™LG)
WBSN +21, WAKW +20, K +16, WDUIC +15, WCSG +13,
KLJC +12, KKFS +T1, KSOS -ID, WFHM +3, WLAB +5

BIG DADDY WZAVE

What Life Would Be Like (Fervent/Word-Curb)
WFZH +23, WLE) 421, WOF_. +21, KCMS 418, KTTS 418,
KLTY 416, KBIQ +12, WOVT -T2, KPEZ +12, KGB} +10

FOR WEEK ENDING OCTOBER S, 2008

LEGEND: See legend to charts in charts section for rules ar d symbol explanations.

SS Christian AC stations are electronically monitored by Nielsen Zroadcast Data Systems 24 hours a
day, 7 days a week. Christian AC Indicator chart compiled of 33 ‘e porters, christian CHR 28, christian
rock 26 and soft AC/inspirational 20. © 2008 Nietsen Business ™edia, Inc. All rights reserved.

‘WHZF/Bangor, ME
OM: Tim Collins
PD/IAD: Joe Polek

KCBI/Dallas, TX*
PD: ike Tirone
APLC: Bilt Bumpas
MD: John McLain

WCDR/Dayton, OH
OM: Keith Hamer
PD/1AD: Eric Johnson

OCTOBEF: 10, 2008

SOFT AC/INSPIRATIONAL REPORTERS

WNFR/Flint, MI
OM: Lori McNaughton
PD: Brian Smith

MD: Ellyn Davey

WAGO/Greenville, NC
PD: Keith Aycock
MD: Tiffany Johnson

WCRH/Hagerstown, MD
OM: Jeff Ward

PD: Jeffrey Bean

MD: Susanna Scott

WHCB/Johnson City, TN
OM: Matthew Hill
MD: Dave Purin

WAFR/Network
OM: Marvin Sanders
FD: Rick Robertson

MD: Jim Stanley

KAMB/Merced, CA

PD/MD: David Benton

KNLB/Phoenix, AZ

PD: Faron Eckelbarger

Family Life

Communications/Network
PD: Dawn Bumstead

APD: Adam Biddell
MD: Bill Ronning

KLVV/Ponca City, OK
PD/MD: Tony Weir

KLMP/Rapid City, SD
PD: Suzanne Happs
MD: Jamie Knapp

WGSL/Rockford, IL
OM: Ron Tietsort
PD/MD: Charmel Jacobs

KCFB/St. Clcud, MN
PD: Jim Park
MD: Chuck He iberger

KCRN/San Angelo, TX
PB/MD: Mark Mohr
APD: Steve Hayes

KYCC/Stocksen, CA
PD: Scott Means
MD: Marina "z 7od

WSMR/Sarasota, FL
OM: Douglas Poll

PD: Dan Young

MD: Paul Perrault

WLIN/Traverse City, Ml
OM/MD: OC Z=vender
PD: Pete Lath 3p

WOLW/Trave-se City, MI
PD/MD: Patrick Green

* Monitored Reporters
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» FRONTED BY LEAD SINGER BEN OLIN, THIS
BEAUTIFUL REPUBLIC LIFTS 2-1 ON CHRISTIAN ROCK
WITH “NO TURNING BACK.” THE SONG INTRODUCES
THE TOLEDO ROCK GROUP'S SECOND ALBUM,
“PERCEPTIONS,” WHICH HIT RETAIL IN AUGUST.

R&R CHRISTIAN

soweRED BY niclsen

. DIGITAL DOWNLOADS
(DMDS AVAILABLE AT DMDS.COM
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= & =5 TITLE IMPRINT / PROMOTION LABEL ™ +/- = £5 TITLE IMPRINT / PROMOTION LABEL ™ +f-
BRANDON HEATH THIS BEAUTIFUL REPUBLIC
1 | E GIVE MF YOUR EYES REUNION/PLG Jﬂ g 4 B NO TURNING BACK - - FOREFRONT/EMI CMG 304 +17
ADDISON ROAD ] DECYFER DOWN
° L STICKING WITH YOU _INO 07 ’3‘ 2 B crash ) wo 277 % 1
TOBYMAC FEAT. KIRK FRANKLIN & MANDISA SKILLET
° 16 osemysouL FOREFRONTEMICMG 000 ’2]_ % E WHISPERS IN THE DARK ARDENT/SRE/ING 20 i
SKILLET P.0.D.
4 24 T0sENGHTS ARDENT/SRE/ING E; 2y ! : -l“ eI ME owveano 268 420
= HAWK NELSON PHILMONT
= 3 T oneuTTLemmactE - BECITOOTH &NAIL _7‘2_ i _E_ [CAN'T STAND TOFALL roRerRONTEMIONG 287 24
BROOKE FRASER RELIENT K
e | B cHapowrEET ) woonanpeone | ©9% 'E G & THE SCENE AND THEHERD coree 202 B
s SUPERCHIC{K) ALMOST.
4 8 oo weop 688 "f Y 9 swerr T00THENAL 227 4
JIMMY NEEDHAM FAMILY FORCE 5
e g ; i ABREATH OR TWO INPOP By :"0 = 2 feven ToOTH&NAL 20 it
: KUTLESS PILLAR L
3 L ° cowere secooTHanaL | O3 29 5 | R essetaupls | 242 2
BEBO NORMAN ; HAWK NELSON K
e _‘0_ PULL ME OUT BECTOOTH&NAL 270 " o 15 YOUHAVEWHAT INEED BEC/TOOTH & NAIL. 2= ) 32
it JEREMY CAMP i ABANDON
» 5 4 CherewiLeeapay BECTOOTH&NAL 220 ’5_6_ Il 4 PROVIDENCE FOREFRONTEMICMG 222 '77
NEVERTHELESS WAVORLY
Q : _?_ SLEEPING IN FLICKER/PLG 5"0_ ’5_3 e j _lon FORGIVE AND FORGET FLICKER/PLG _zz 20
MERCYME - RUN KID RUN
1 : ]_-‘" YOUREIGN INO 5_3’8 2 L f SURE SHOT TOOTH&NAL 2‘“ ‘f
i SWITCHFOOT A | EMERY
Ll ZL THIS IS HOME WALDEN MEDIAWALT DISNEY/SPARROW/EMI CMG 257 ] i & : MS_ TEN TALENTS TOOTH&NAIL __21_0 'l
8 NEEDTOBREATHE DEAS VAIL
e B 6 steersorca ATLANTIOWORD-CORB. 220 *46 > & Gnoercover mwvenewworo U208 439
i AFTERS ! 2 DIZMAS
b i WE ARE THE SOUND cowveamo *87 _5 9 _]9_' THIS IS A WARNING CREDENTIALEMICMG 192 )
| CHRIS TOMLIN | NEVERTHELESS
i 3 B esuswessin SIXSTEPS/SPARROW/EMICMG 1) =2 7 20 geemom ke | 193 B
i JAYMES REUNION UNDEROATH
@ 12 | PINE BEC/TOOTH & NAIL _ibl— J i @ _"_ TOO BRIGHT TO SEE TO0 LOUD TAHEAR TOOTH&NAIL '8]‘ B
: FIREFLIGHT FIREFLIGHT
m 6 BRANDNEW DAY FLICKER/PLG 420 | +62 G 3 YOU CAVE ME A PROMISE 3 FLICKER/PLG e - 428
RELIENT K a CHILDREN 18:3
@ g 8 ST WANT YOU TOKNOW N coree o9 ] ’22_ ZL 14 1 Al myBaLLOONS TooTHsNAL V74 21
g GROUP 1 CREW EVER STAYS RED
a £ _‘L_ KEYS TO THE KINGDOM FERVENT/WORD-CURB 3_5?_ i ’3“ 9 f_ SAY WHAT YOU WILL VSR Jﬁi 22
TENTH AVENUE NORTH KRYSTAL MEYERS
E : & | BYYOURSIDE REUNION/PLG _3_7"_ E "'5 o i BEAUTIFUL TONIGHT ESSENTIALPLG lls% 3 :2
STELLAR KART BECOMING
2 INNOCENT worocuRp | 520 28 L] 12 vouriowe TooHaNaL P8 15
; REMEDY DRIVE = CAPITAL LIGHTS
2 £ 2 o
2B i 12_ DAYLIGHT - WORD CURE ‘_:"55 12 2 e QUT OF CONTROL TootHaNaL 44 g
: KRYSTAL MEYERS THOUSAND FOOT KRUTCH
> B -18. SHINE ESSENTIAL/PLG 352 i @ i FAVORITE DISEASE o OTHENAT _137_ +3
(ST THIRD DAY e PROJECT 86
@ N RUNTOYOU ESSENTIAL/PLG “2_9_3__ & _8_ PUT YOURLIPSTOTHETV TOOTH &NAIL _]'E 1
: RUN KID RUN JONEZETTA
E z 2 FaeEDom ToomeNaL 217 ‘ = o 2 WIDEAWAKE TOOTH& NAIL _“" s
2 JON MCLAUGHLIN 5 A ROTTERDAM NOVEMBER L
@ ; B CATINC MY HEART SLANDIDIMG 298 _’3_ 2 19 CRIPPLING MACHINE ay M2 i
e DECEMBERADIO IVORYLINE
a = 2 BELIEVER SULANTED/SPRING HILL el ‘2 Y peMND ME M ALIVE TOOTH & NAIL _106 '_70
MATTHEW WEST WEDDING
g2 T SOMETHING TOSAY spampowEMIcMG | 222 28 9 EW Ry eRaveNewworlD | 100 *83
= SOFT AC/INSPMIRATIONAL
g oS
4 E; ARTIST PLAYS ARTIST PLAYS
£ 28 TITLE IMPRINT / PROMOTION LABEL ~ TW - \WKS TITLE IMPRINT / PROMOTION LABEL  TW -

1 . CHRIS TOMLIN JESUSMESSIAH ' i SIXSTEPS/SPARROW/EMI (MG 381 -3 _z_inEREDITH ANDREWS YOU INVITE ME IN WORD-CURB 229 +22
2 STEVEN CURTIS CHAPMAN YouRs SPARROW/EMICMC 307 +7 12 ASHMONT HILL SONGOF GLORY - AXIOM '__215__ +10
E_ MICHAEL W. SMITH ANEW HALLELUJAH ~ REUNIONPLG 299 7 +2 L JADON LAVIK WONDROUS LOVE BEC/TOOTH& NAIL 21 «29
E BRETT RUSH WHEN I'M ALONE WITH YOU B CREATIVESOUL 286  +18 :‘6___ 'SHANNON WEXELBERG HAIL TO THEKING DISCOVERYHOUSE 200 +4
5 13 MOLLYE REES & JAMIE SLOCUM DIFFERENT HOLOWOAK 276 ] <l 3 WAYBURN DEAN NEEDASAVIOR WAYJADE 187 +38
§ _ 6 MARK ROACH THE EasTicNDD MYRRH/WORD-CURB 274 <D | 10 RICHIE MCDONALD [TURNTO YOU wap 178 +2
é i _1_9_ MERCYME YOUREICN INO 2N -46 'WZ_ JEREMY CAMP THERE WILL BE A DAY BEC/TOOTH & NAIL 173 426
E 10 BART MILLARD |STAND AMAZED N0 | 244 -8 __§__ CECE WINANS THE TEST OF TIME i ~ PURESPRINGS GOSPEL 172 3
E‘ i BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB 240 GO _1_1 MARK HARRIS ALLFOR THE GLORY OF YOU INO IS7a 13
g .L 33MILES ONELIFETOLOVE . No 235 4 _ 2 ADDISON ROAD HOPENOW o N0 129 +5

CHRISTIAN CHR REPORTERS
KLYT/A buquerque, NM WJRF/Duluth, MN WAYK/Kalamazoo, M| WJLZ/Norfolk, VA* KLFF/San Luis Obispo, CA* KADI/Springfield, MO*

OM: Johinn "Yo" Snyder
MD: Joe» Belville

PD/MD: Terry Michaels

KNMI/Farmington, NM

PD/MD: Mike Couchman

WYLV/Knoxville, TN*

OMPD: Anne Verebely

KJTH/Ponca City, OK

PD: Matt Williams
MD: Noonie Fugler

PD/MD: Rod Kittleman

WBVM/Tampa, FL*

KAFZ/Anchorage, AK OM/PD: Darren Nez PD: Marshall Stewart PD/mD: Tony Weir WBYO/Sellersville, PA OM: Chris Sarrpson
OM/PD: Mark Guy MD: Kenny Montano MD: Kris Love OM: David Baker PD/MD: Olivia Paff
AFD,ML= Mike Carrier KZFI/Portland, OR* PD/MD: Kristine McClain

W iMXBangor, ME

WSCF/Ft. Pierce, FL
PD/MD: Jon Hamilton

WAYM/Nashville, TN*
OM: Tate Luck

Ok Mike Novak
PD: David Pierce

WHRZ/Spartanburg, SC

WYSZ/Toledo, OH
PO/MD: Jeff Howe

OM/PD: Tim Collins APD: Brian Strickland PD: Jeff Brown APL: Eric Allen OM: Michele Brady

AFD:ML: Morgan Smith MD: Zach Boehm PD: Britt Dillard KDUV/Visalia, CA*
WORQ/Green Bay, WI* KTPT/Rapid City, SD APD: Matthew Bishop PD: Joe Croft

W IMU/Zhicago, IL* OM/PD: Jim Raider WNAZ/Nashville, TN* 0Nt Tom Schoenstedt MD: Cale Nelson APD/MD: Shannon Steele

PL/MD: Jchnathon Eltrevoog

K>.WA/Denver, CO
PL: Jeff “onnell

WHJT/Jackson, MS
OM/PD: Traci Lee

OM/PD: Dave Queen
APD: Jennifer Houchin
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PD: Jennifer Crawford

WF /Saginaw, M|
D PD: Aaron Dicer
WUD: Josh Thompson

wWwWw.americanradiohistorv.com

WLCQ/Springfield, MA
OM/PD: Nate Thomas

WCLQ/Wausau, WI
PD/MD: Matt Deane

* Monitored Reporters

OCTOBER 10, 2008
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CHRISTIAN AC REPORTERS

KGNZ/Abilenz, TX
PD/MD: Gary Hill

WMIT/Asheville, NC*
OM/PD: Tom Creene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAF)/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*
OM: Mac Daniels

PD: Gary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Trav s Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woadard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Cary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jasor McKay
MD: Justin Wede

WAKW/Cincinnati, OH*
PD: Kurt Wallace

APD: Rob Lewis

MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howsar
MD: Gina Hart

KGTS/Colleg= Place, WA
PD/MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Harrilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stacn
APD/MD: Mika Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PO: Chuck Finey
APD/MD: Micnael Prendergast

KNWI/Des Moines, |1A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Julia Belcher

WWIB/Eau Claire, Wl
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Faymond
PO/MD: Adam Frase

KHPE/Eugene, OR
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PO/MD: Rick Stevens

KLRC/Fayetteville, AR
PO/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

OCTOBER 10, 2008

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Mediin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greenshoro, NC*
OM: Dana Evans

PD/MD: Wally Decker
APD: Darren Stevens

WLF)/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Mike Gravatt

KSBJ/Houston, TX*
PD: Jon Hull
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Chris Wayne
MD: Theresa Ross

WCQR/Johnsan City, TN*
APD/MD: Brian Sumner

KOBC/Japlin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michaet Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, M
PD: Jenn Czelada

KSOS/Las Vegas, NV*
PD: Scott Herrold

KKSP/Little Rack, AR*
PD: Don Burns

KFSH/Los Angeles, CA*
PD: Chuck Tyler
APD: Bob Shaw
MD: Lara Scott

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI/Louisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Micheile Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PO/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone
APD/MD: Keith Stevens

WFZH/Milwaukee, WI*
PD: Danny Clayton
MD: Rick Hall

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PO/MD: Phillip Brooks

WFFH/Nashville, TN*
PO/MD: Vance Dillard

Family Life Ministries/Network
PD: Cecil Van Houten

APD: Kevin VanBuren

MD: Bruce Barrows

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neat
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
OM/PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roancke, VA*
OM/MD: Jackie Howard

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*
OM: Jon Zellner

PD: Mike Abrams

MD: Jim Epperein

KCMS/Seattle, WA*
PD: Scott Huntley
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD: Cary Hegland
MD: Jay Michaels

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen
MD: Dawn Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PO: Bob Thornton
APD: Dave Gordon

WAJS/Tupelo, MS
OM: Marvin Sanders
PD: Rick Robertson
MD: John Riley

KVNE/Tyler, TX
PD: Mike Harper
MD: Jennifer Winborn

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGNV/Wausau, Wi
OM: Karen Benke
PD: Mark Bystrom
MD: Todd Christopher

WGRC/Williamsport, PA
OM: Don Casteline
PO/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PO/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

» WITH 204 PLAYS AT 12 REPORTING STATIONS,
ATLANTA-BASED WORSHIP LEADER AARON
SHUST CLAIMS THE CHART'S HIGHEST DEBUT A
NO. 29 WITH “CREATE AGAIN.” THE NEW TRACK IS
THE THIRD SINGLE FROM SHUST’S SOPHOMORE
ALBUM, “WHISPERED AND SHOUTED.”

<DMDS

DICITAL DOWNLOADS
AVAILABLE AT DMDS.COM
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1 17 CHRIS TOMLIN JESUS MESSIAH SIXSTEPS/SPARROW/EMICMG - =O88 -42
a . —;;— BRANDON HEATH CIVE ME YOUREYES REUNION/PLG 7967 +8
5) 19 MERCYME YOUREICN - N 927 -62
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@ - —8— STEVEN CURTIS CHiAPI:iAN YOURS SPARROW/EMICMG 607 +14
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Hit Music Research
ARTIST w w w
TITLE IMPRINT / PROMOTION LABEL TOTAL FAM% BURN% 18-24  25-34 18-34
BRANDON HEATH GiVE ME YOUR EYES REUNION/ALG ~ 429 97%  21% 420 424 422
- CASTIPIG CROWNS SLOW FADE BEACHSTREET/REUION/PLG ~ 420  75%  10% :.17 4.22 A.ZF—
TENTH AVENUE NORTH 8Y YOUVR#S\[‘)E REUNION;LG 434 T3% 9% ?.77 4.32 4.(_)5
GROUP1 CEW KEYSTO T:«Exmcnom o FERV-EF;T/WORD-CURB 4133 7% 12% 4.1_8 40 414 !
SKILIEHOSE NIGHTS ARDENT/SRE/NO — 4.12 96%  27% 413 397 : 1:07
7J0N FOREMAN YOUR LOVE IS STRONG CREDENT;AL/EMTMG 40 65% 5% 412 408 433
CHASEN DROWN oMG  4.08 _8;% % 400 407 4.04
BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE FERVENT/WORD-CURB  4.08  80% 15% 410 380 401
ME;!CYME YOu REIGP; ) o INO- 406 9% 13% 3.62 400 385
;SWITCHFOOT THIS IS HOME Y:RROW/EM\ MG 405 97% @ 24% 404 397 401
;OBVMAC FEAT. Klla( FRANKLIN AND_MANIISA LDSE;AV SOUL FOREFROTT/EMI MG 402 95% 27% 3.87 416 400
| CHRIS TOMLIN]E;;STMEsgl_A); _ SIXS;E;’S?/SPARROWIEMVI t;cr 399 95% 29% 390 412 _AC—)}_
_PHIL WE( HAM TRUE LOVE INO 398 B4% 2% 1 391 363 379
;MINSTAV BECOME WHO VOU‘ARE ;EEITOOTH & rJAI : 394 95% 32% 395 402 403
- éARLOWGIRL MILLION VOICES B FER;NT/WORD-CU;!B_ 393 97% 30% 376 428 392
EISON ROAD ST!CKI-N—G—V;/ITH YOU - N0 383 B88% 20% 366 387 376
- S-TELLAinanTIrTNO?EN; o 7 v;lono-cuna 390 7% 7% 388 3.63 ;77 ]
NEVERTHELESS SLEEPING IN_ - - FLCKER/PLG  3.88 B7% 2% 393 375 386
A —DOWNHERE HE;E 1AM (;ENTRICITY 387 75% 14% 404 376 392
JIMMY NEEDH_A;iA_BR;TH ORTWO IPIPOP 385 76% 22% 373 : 4.04 3.8;_

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across@he country. Total
sarrple size is 757 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like it.at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the rmimber of respon-
den:s who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and c=her factors must
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinicns of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusic=search.com
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Paisley’s “side project’ proves instrumental

Just Push ‘Play’

R.J. Curtis

RCurtis@RadioandRecords.com

e’re just wecks away from the 42nd annual Country Music

Assn. Awards, which can only mean one thing: It’s about that

time for our yearly Brad Paisley checkup. Last year we spoke

with him shortly before the CMAs, when he was nominat-
ed for five awards. This year Paisley is nominated four times; he probably would
have nabbed five had he released another album, but last year’s album of the
year nominee “5th Gear” got stuck in overdrive, delivering a record-tying five
No. 1 singles. It was the first time since Rodney Crowell’s “Diamonds & Dirt,”
released 1n 1988, that one album yielded so many chart-toppers.

Paisley will still have plenty of exposure at the
Nov. 12 awards show, however. He and Arista
Nashville labelmate Carrie Underwood have
been selected to co-host the program, broadcast
live on ABC-TV.

‘Just A Side Project’

When we last spoke with Paisley, he talked about
his plans for 2008. There were many, including an
mstrumental albun that had just been greenlight-
ed by Sony BMG chairman Joe Galante.

Paisley’s career trajectory has been solid to say
the least, with each of his five albums improving
upon the last, arustically, critically and financial-
ly. Instrumentals are a completely different animal,
however. Not since Buck Owens’ “Buckaroo”
spent two weeks atop the country chart in 1965
has an instrumental hit No. 1.

We asked Paisley if embarking on such a proj-
ect was a tough sell to Galante. “Not at all,” he
says. Paisley had recorded a Christinas album in
2006, saying, “We just had a ball with it. There’s
no pressure with a Christmas album. So [ went
to Joe and said, “You know, I think I'd like to do
an instrumental album, and he said OK.”

The original idea, Paisley says, was to cut 10
instrumentals and put them out in the middle of
the “5th Gear” run as a side project. Once n the
studio, the plan was to collaborate with a few
people “and play in some ways that people had
never heard me play”

To his surprise, Paisley says he wound up with

a much more commercial record than he’d orig-
mally envisioned. “We purposely tried not to
make this unlistenable for a nonmusic person,” he
says, noting that he wanted to ensure his regular
fan base liked it.“T wanted the very same people
who I see every night in the audience to say,
“Yeah, I like that” If they can put it in the car and
enjoy it, then I've done my job.”

He also wound up with four vocals on the
album, all duets, including one with fellow
country superstar and guitar virtuoso Keith Ur-
ban. “Start a Band,” already No. 16 on R&R?’
Country chart, became the vehicle to launch the
project, titled “Play,” which will street Nov. 4.

Paisley says that he called Urban about work-
ing together and started by asking him,“I don’
know about you, but I'm sick of the question,
‘When are you going to play with Keith
Urban?” So can we just go ahead and do this?”

There are probably just a handful of people
(myself included) who remember a party after the
Academy of Country Music golf tournament in
Los Angeles, back when Paisley and Urban were
new artists. The two jamumed together and it was
truly magical, but only after an impromptu rehearsal
session—in the men’s room. Even fewer people—
again, myself included—remember walking into
the restroom for, ahem, other reasons, only to see
two amazing guitarists practicing together.

Paisley laughs when he explains working out the |

details for recording “Start a Band.” “I said, “We'll
book a studio and find a way to do this, and Keith

LR T

said, “Yeah, or we could just go find a bathroom!
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Discography

Album, year released,

units sold

“Who Needs Pictures,”
1999, 1 million

“Part |1, 2001, 11 million

“Mud on the Tires,”
2003, 2.3 million

“Time Well Wasted,”
2005, 2.2 million

“Brad Paisley
Christmas,” 2006,
253,000

“5th Gear,” 2007,1.2

million

“Play,” out Nov. 4

Source: Nielsen

SoundScan, as of Sept. 28

Chart-Topping Country
Songs By Year

1999: 1

2000:1

2002:1

2005:1

2006: 2

2007:3

2008:3

‘More than
anything, I'd
like to have
people tell
me they're
pleasantly
surprised;
that it's

not a listen-
once-and-
fut-it-away
hing.’
—Brad Paisley

Paisley

www americanradiohistorv.com

A Remarkable Performance

The other vocal collaborations on “Play” are
“More Than Just This Song” with Steve Wariner,
“Let the Good Times Roll” with the legendary
B.B. King and a song Paisley gets a bit emotion-
al talking about: “Come On [n,” a duet with the
late Buck Owens. Paisley says of Owens,“He’s the
reason 1 play the way 1 do”

Paisley and Owens had become close, even
working together on a few songs on Owens’ small
Pro Tools rg in his ofhice in Bakersfield, Calif.
After Owens died in 2006, Paisley asked the fam-
ily it there were any instrumental tracks Owens
was working on that he could play.“They sent me
a few tracks and T heard *‘Come On In, ” Paisley
recalls. “It wasn’t written as a duet, but it just
worked. So we took the track . . . [Owens] with
a drum machine, playing acoustic guitar and a
mandolin solo. We put my band underneath that
and made it a duet. When 1 first heard 1t, | cried
my eyes out.”

According to Paisley, “There were a couple
of things Buck always wanted to do. He want-
ed to record with Frank [Sinatra; he loved his
records and talked music with him a lot. He
also said he wanted to play with my band, and
here it is. This is a remarkable performance
from Buck.”

When we spoke with Paisley last year, he de-
scribed his process for recording a new album.
“It needs to be a little ditferent and yet some-
how recognizable; it still has to be country but
[ don’t want to stagnate. I have to be progres-
sive but [ don’t want to oftend. It still has to have
the elements of humor that people expect but
not be corny. It’s sull got to have ballads that are
so hard to find and write that are little pieces of
art and yet at the same time not be too far gone
that people say, ‘1 don’t even know what he’s
doing now’ ”

Ironically—or perhaps not—"“Play” seems
to be a textbook example of following his
own creative template. Paisley explains
his goal for the project: “We did end
up, whether we meant to or not, using
that
album normally on this one. But we

criteria for how we make an

actually started out with, “We’ll just see
how this goes.” ”

We then posed the $64,000 question to
Paisley: What are realistic expectations for
this album? Is it airplay, critical acclaim,
selling a ton more albums or just a side
project for the fun of it?

“Well, you’ve already thought more
about it than we have,” Paisley jokes.“It
originally started as me getting this
stuff out of my system. As it was get-

ting finished and started turning into
something appealing to more than just

kids going into Sam Ash or whatever, we
started to realize we should try to really have
success with this”

Anything “Play” does will be a success in his
mind, Paisley says. “More than anything, I'd like
to have people tell me they're pleasantly sur-
prised; that its not a listen-once-and-put-it-

away thing.” RsR
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INTRODUCES INGRAM'S NEXT ALBUM, DUE IN EARLY 2003.
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COUNTRY INDICATOR REPORTERS

KEAN/Abilene, TX
OM: Randy Jones
PD/MD: Rudy Fernandez
APD: Shay Hill

KRRV/Alexandria, LA
PD: Hollywood Harrison
APD/MD: Melissa Frost

KGNC/Amarilla, TX
OM/PD: Tim Butler
APD/MD: Patrick Clark

KBRJ/Ancharage, AK
PD: Matt Valley
APD/MD: Eddie Maxwell

WPUR/Atlantic City, NJ*
PD: Joe Kelly

KYKR/Beaumont, TX
OM/PD: Trey Poston

WJLS/Beckley, WV
OM: Dave Willis
PD/MD: Fred Persinger

KCTR/Billings, MT
OM: Jay Brandon
PD/MD: Mark Hill

WZK X/Biloxi, MS*
OM/PD: Bryan Rhodes

WHWK/Binghamton, NY
PD: Don Brake

WNCB/Birmingham, AL*
OM/PD: Justin Case

WBWN/Bloomington, IL
OM/PD: Dan Westhof!
APD/MD: Buck Stevens

WHKX/Bluefield, WV
OM: Ken Dietz
PD/MD: Joe Jarvis

KQFC/Boise, ID*
PD: Wes McShay
MD: Ruby Cortez

KAGG/Bryan, TX
APD/MD: X\dam Drake

WOKO/Burlington, VT*
OM/PD: Steve Pelkey
MD: Bill Sargent

WIXY/Champaign, IL
PD: Jonathan Drake
APD: Andy Roberts
MD: Nicole Beals

WIWF/Charleston, SC*
PD: Brian Driver

WKWS/Charleston, WV
OM: Rick Johnson
PD/MD: John Anthony

WOGT/Chattanooga, TN*
PD: Duane Shannon

KCCY/Colorado Springs, CO*
OM: Bob Richards

PD: Jesse Garcia

APD/MD: Chris Brooks

WKCN/Columbus, GA*
PD/MD: Brian Thomas

WSTH/Columbus, GA*
OM: Brian Waters

PD: Alan Quin

APD/MD: Mike Kelly

WCLT/Columbus, OH*
PD: Curtis Newland
MD: Tommy Douglas

WGSQ/Cookeville, TN
OM: Marty McFly

PD: Gator Harrison
APD: Philip Gibbons
MD: Stewart James

KFTX/Corpus Christi, TX*
PD: Chuck Abel

MD: "Dr. Bruce Nelson"
Stratton

KOUL/Corpus Christi, TX*
OM/PD: Clayton Allen

KRYS/Corpus Christi, TX*
OM: Paula Newell
PD: Frank Edwards

KHKIi/Des Moines, |1A*
OM: Steve Brill
PD/MD: Andy Elfiott

WTVY/Dothan, AL
OM/PD: Kris Van Dyke

KKCB/Duluth, MN
OM/PD: David Drew

WAXX/Eau Claire, Wi
OM/PD: Ceorge House
APD/MD: Alex Edwards

WQRB/Eau Claire, WI
PD/MD: Mike McKay

WRSF/Elizabeth City, NC
OM: Curtis Cuervo
PD: Les Humble

WTWF/Erie, PA

PD: Bob Domingo
APD: Chuck Rambaldo

WXTA/Erie, PA
OM/PD: Adam Reese

KKNU/Eugene, OR
PD/MD: Jim Davis

WKDQ/Evansville, IN
PD/MD: Jon Prell

KVOX/Fargo, ND
OM: Janice Whitimore
PD: Eric Heyer

MD: Scott Winston

WKML/Fayetteville, NC
PD/MD: Dean0

KAFF/Flagstaff, AZ
PD: Shaun Holly
MD: Jenny Brawn

WXFL/Florence, AL
OM: Jeff Thomas
PD: Fletch Brown

WEGX/Florence, SC
OM/PD: Randy "Mudflap" Wilcox
MD: Chase Matthews

WFRE/Frederick, MD*
PD/MD: Jess Wright

WFLS/Fredericksburg, VA*
OM/PD: Paul Johnson
APD: Todd Grimsted

KHGE/Fresno, CA
OM: Paul Witson

PD: Chuck Ceiger
APD/MD: Kris Daniels

KUAD/Ft. Collins, CO
PD: Mark Callaghan
APD: Dave Jensen

MD: Brian Cary

WCKT/Ft. Myers, FL*
OM: Louis Kaplan
PD/MD: Mark Wilson
APD: Dave Logan

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhoff

WBTU/Ft. Wayne, IN
OM: Phil Becker
PO: Chris Sargent

WTRS/Gainesville, FL
OM/PD: Shane Finch
MD: Dave Tyler

WTNR/Grand Rapids, MI*
OM: Brent Alberts

OM/PD: Steve Stewart
APD/MD: Nick Alan

WNCY/Green Bay, Wi*
PD: Dan Stone
MD: Charli McKenzie

WAYZ/Hagerstown, MD
OM/PD: Randy Fitzsimmons
MD: Tori Anderson

WCAT/Harrisburg, PA*
PD: Will Rabinson
APD/MD: Rich Creeger

WTCR/Huntington, WV
PD: Judy Eaton
MD: Scott Hesson

KIX%/Jo lin, MO
OM: Chag Elliot
PD: Cody Carlson
MD: Jack White

WNWN/Kalamazoo, M|
PD: Woody Houston
APD/MD: Scott Wagner

KDBR/Kalispell, MT
OM/PD: John Michaels

WKOA/Lafayette, IN
PD: Mark Allen

APD: Annie James
MD: Boh Vizza

WBBN/Laurel, MS
OM/PD: Stephen St. James

KZKX/Lincoln, NE
PD: Hoss Michaels
APD/MD: Carol Turner

KLLL/Lubbock, TX
PD: Jeff Scott
MD: Neely Yates

WWQM/Madison, WI*
PD: Brad Austin
APD/MD: Kenny Jay

KiAl/Mason City, 1A
PD: Phil O'Reil}
MD: Robin McCann

KRWQ/Medford, OR
OM/PD: Larry Neal
MD: Scott Sc%uler

KUBB/Merced, CA
OM/PD: Rene Raberts
APD: Creg Edwards
MD: Dee Kelly

WOKK/Meridian, MS
PD: Todd Rupe

WBAM/Montgomery, AL*

WMOH/Muncie, IN
APD/MD: Shane Goad

WMUS/Muskegon, Mi*
OM: Dave Taft
PD: Mark Dixan

WOGTR/Myrtle Beach, SC
OM: Johnny Walker

PD: Jeff Roper

MD: Korby Ray

KJCS/Nacogdoches, TX
PD/MD: Robgy Lynn

WCTY/New London, CT
D: Dave Elder
APD/MD: Jimmy Lehn

KHKX/Odessa, TX
PD: Mike Lawrence
APD/MD: Kelley Peterson

KPLM/Paim Springs, CA
PD: Al Gordon
MD: Kory James

WPAP/Panama City, FL
PD: Todd Berry

APD: David Howard

MD: Shane Collins

WYCT/Pensacola, FL
PD: Kevin King

WFYR/Peoria, IL
OM/PD: Ric Morgan

WPOR/Portland, ME*
OM: Randi Kirshbaum
PD: Matty Jeff

WRWD/Poughkeepsie, NY
PD/MD: Aaron "Dave" McCord

WRDU/Raleigh, NC*
OM: Chris Shebel

PD: Trey Cooler

APD: Zac Davis

KOUT/Rapid City, SD
PD: Mark Houston
MD: Dean Taylor

KUUB/Reno, NV
OM: Jim McClain
APD: "Big" Chris Hart

WYYD/Roanoke, VA¥*
OM: Steve Cross
PD/MD: Kenny Shelton

WDWG/Rocky Mount, NC
OM: David Perkins

PD/MD: Rick Braswell

APD: Dave Richmond
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WCEN/Saginaw, MI*
PD/MD: Jogy Phillips

WWEFG/Salisbury, MD
OM/PD: Dick Raymond
APD/MD: Sandra Lee

KGKL/San Angelo, TX
OM/PD: Boomer Kingston

KUSS/San Diego, CA*
OM: Bill Pugh

PD: Mike O'Brian
APD/MD: Cindy Spicer

KKJG/San Luis Obispo, CA
OM/PD: Pepper Daniels
MD: Adam Montiel

KRAZ/Santa Barbara, CA
PD/MD: Stefan Carpenter

KSNI/Santa Maria, CA
OM: Mark Mitchell
PD/MD: Jay Turner

Dial Global CD
Country/Satellite*
OM/PD: Jim Murphy
MD: Rick Morgan

Dial Global US
Country/Satellite*
OM/PD: Penny Mitchell
MD: Joani WiIYiams

Sirius New
Country/Satellite*

XM Highway 16/Satellite*
PD: Jon Anthony
MD: Jay Thomas

WBFM/Sheboygan, Wi
PD: Eddie Ybarra
MD: Jonathan Henseler

KSUX/Sioux City, |A
PD/MD: Tony Michaels

WBYT/South Bend, IN
APD: Stinger
MD: Shannon Marie

KDRK/Spokane, WA*
OM: Frank Jackson
PD: Jay Daniels

WTHI/Terre Haute, IN
OM/PD: Barry Kent

WIBW/Topeka, KS
PD: Keith Montgomery
APD/MD: Stephanie Lynn

WTCM/Traverse City, Ml
OM/PD: Jack O'Malley
MD: Carey Carlson

WWZD/Tupelo, MS
OM: Rick Stevens
PD: Bill Hughes

WFFN/Tuscaloosa, AL
OM: Greg Thomas
PD: Mon

WFRG/Utica, NY
OM/PD: Bill McAdams

KJUG/Visalia, CA
PD: Dave Daniels
MD: Adam Jeffries

WDEZ/Wausau, Wl
APD/MD: Vanessa Ryan

WOVK/Wheeling, WV
PD/MD: Jim Elliott

KZSN/Wichita, KS*
OM: Lyman James
PD: Cody Carlson
MD: Rick Regan

WILQ/Williamsport, PA
OM/PD: Ted Minier
APD/MD: John O'Brien

KXDD/Yakima, WA
OM/PD: Dewey Boynton
APD/MD: Joel Baker

» GORD BAMFORD SENDS HIS
“POSTCARD FROM PASADENA" 12-8 ON
CANADA COUNTRY, HIS THIRD STRAIGHT

TRIP TO THE TOP 10. HE

REACHED NO. 6

WITH EACH OF HIS LAST TWO ENTRIES.

POWERED BY

nielsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

IMPRINT / PROMOTION LABEL

KENNY CHESNEY EVERYBODY WANTS TO GO TO HEAVEN

IMPRINT / PROMOTION LABEL

BLUE CHAIR/BNA

ARTIST TITLE NEW STATIONS
~ DIERKS BENTLEY FEEL THAT FIRE CAPITOL NASHVILLE 2

ALAN JACKSON COUNTRY BOY - ARISTANASHVILLE 18
JIMMY WAYNE WL VALORY 18
BROOKS & DUNN (OWGRLSDONTCRY ARISTANASHVILLE 8
JACKINGRAMTHATSAMAN B BIG MACHINE 15

GARY ALLAN SHE'S SO CALIFORNIA MCANASHVILLE 14
,ARTIST TITLE IMPRINT / PFOMC;TION LABEL GAIN
TAYLOR SWIFT LOVESTORY BIGMACHINE +400
ALAN JACKSON COUNTRY BOY ARISTA NASHVILLE +372
DIERKS BENTLEY FEEL THAT FIRE B - CAPITOL NASHVILLE a5
ZAC BROWN BAND CHICKEN FRIED - ~ LIVENATION a2
RASCAL FLATTS HERE LYRICSTREET +306
BRAD PAISLEY DUET WITH KEITH URBAN START A BAND o ARISTA N;SH\TLLE +27; ]

TW LW  ARTIST TITLE IMPRINT / PROMOTION LABEL  TW PLAYS  +/-
@ = GARY ALLAN SHE'S SO CALIFORNIA MCA NASHVILLE
48 48  JEFF BATES RIVERBANK - BLACK RIVER
S0 49  CHRIS CAGLE NEVER EVER CONE CAPITOL NASHVILLE
@ - JULIANNE HOUGH MY HALLELUJAH SONG  MEROWRY
M é 58 KATIE ARMIGER UNSEEN B COLD RIVER/NINE NORTH
é = BROOKS & DUNN COWCIRLS DON'T CRY - | ARISTANASHVILLE
© —  JIMMY WAYNE jwiL o VALORY
7% 54 LEAMMES WHAT | CANNOT CHANGE o CURB

241 +159
197 29
185 31
178 +56
78 435
165 4150
160  +148
57 6

Set your first ook at next week’s complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

&R Country HotFax, visit www.radioandrecords.com.

o G
25 amsr  CANADA COUNTRY .
S 25 Tme IMPRINT / PROMOTION LABEL.  TW +-
1 9  KENNY CHESNEY EVERYBODY WANTS YO GO TO HEAVEN BLUE CHAIR/BNA/SONY BMG 3 799 22 i
2 ﬁ CARRIE UNDERWOOD JUST ADREAM 19/ARISTA/ARISTA NASHVILLE/SONY BMG E‘ +45
=) I DARIUS RUCKER DONTT;HINKIDON'T THINK ABOUT IT CAPITOL MLRAI % | 053—
T—':': ) ]1 j JIMMY WAYNE DO YOU BELIEVE ME NOW - VALORY/UNIVERSAL 671 i +19
Z 12; TOBY KEITH SHE NEVER CRIED INFRONT OFME  SHOW DOG NASHVILLE/UNIVERSAL 650 21
7 9  TIMMCGRAW LETITCO CURB/EMI 590 +21
T 1_1_ KID ROCK AL[ sw\T\AER Lo&c TOP DOG/ATLANTIC/WARNER 565 -3;4 F
_1_2_ 9  GORD BAMFORD POSTCARD FROM PASADENA ROYALTY H_ +45
T 14 DOC WALKER THAT'S ALL ¥ 7OJRROAD/UNIVERSAL | 539 -4
.*18. 7 1 PAUL BRANDT VIRTUAL LIFE ¥ ) BRAND-T/UNIVERSAL 535 JBI .
19 3 TAYLORSWIFTLOVESTORY - BCMACHNEUNVERSAL | 521 +81
T 7_ ] MONTGOMER;GENT?RV ROLL WITHME o VCOLUMBIA/SONY BMG 495 *3'} )
2—0 ] 4 SUGARLAND ALREADY GONE MERCURY/UNIVERSAL —l:&)— _*73__
*}‘6_ 4 JASON BLAINE G0OD DAY TOGET CONE * o KO[HV f _—1:;2— 3 +23
T 16 i GEORGE STRAIT TROUB;DOUR ) MCA MASHWLLEIUbERSAL 466 _-68 .|
T —15 BRAD PAIELEV wm;m' ONA W(;MAN - ARISTA NASHVILLE/SONY BMG 455 -84
T 8  THEHIGGINS REALTHING +  OPENROADIUNIVERSAL T s
-T}-— _]f ~ TARAORAM fLy GRL * OPEN R&)/UNIVERSAL 451 _-38 i
—10 18 KEITHURBAN E)UTOEK cooﬂ« MY SHIRT - CAPITOLNASHVILLE/EMI TAB_ -88—
_; i 10 [TERIC RUTTAN LOVIN' YOU I; KILLIN' ME ¢ . ON RAMP/EMI 427 T
@ ? ; 1 BRAD PAISLEY [;UET WITH KEITH URBAN START ABAND  ARISTA HASHVILLE/SONY BMG 399 453
@ 3— —E JOHNNY REID OUTOF THEBLUE® - OPEN ROAD/UNIVERSAL j}sts:‘ 9
21 21 KEITH ANDERSON |STILLMISS YOU COLUMBIASONYEMG 363 +6
@ ~25 16 ]VDEE BIXBY OL[-) FASHIONED GIRL ¥ - HRM 35_6_ g :lz
@ -E- 5 JOHIKK SWEET CITY WOMAN ¥ MCCENTERTAINMENT 325 +41
23 18 CRYSTAL SHAWANDA WHATOOIHAVETO0 % N  RsOWEMG | 37 34
@ (30 3 RASCAL FLATTS Here o LYR € STREET/UNIVERSAL : ;3 +57
(58] 44 2 JESSIEFARRELL (GUESs % © UNveRsAL 301 446
@ —29— E - LADY ANTEBELLUM LOOKIN' FOR/; GOODTIM{ CAITOL NASHVIIL;/EMT 296 +22
30 _2? 5  TRACE ADKINS MUDDY WATER CAJHOLthLE/EMI 296 -18
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The riveting story behind North America’s biggest station.

First of a two-part series

WHOM: The Legacy

Continues

Keith Berman

KBerman@RadioandRecords.com

ay the calls “WHOM?” to any radio geek, and he or she will

tell you the station has the largest geographic footprint of any

FM in North America. But the Citadel AC’s storied history

goes way beyond that, and it’s augmented by the fact that
WHOM celebrated its 50th anniversary this year.

On June 11, 1958, Edwin Armistrong signed on
WHOM-FM/Portland, Maine, as part of the
Yankee Network. If his name sounds familiar, it’s
because Armstrong invented FM radio.

Acknowledged as ““the father of FM,” Armstrong
started the Yankee Network as a competitor to
David Sarnoft’ s NBC.“He was a huge pioneer and
knew that FM was basically line-of-sight, so he
wanted to get the station
as high as he could get,
and in the Northeast,
this is it,” current PD
Tim Moore says. “It’s
brutal from a weather
standpoint.”

What Moore’s re-
ferring to is the fact
that WHOM?’s trans-

Bigger Footprint Than A Clown'’s
The station’s signal covers Maine, New Hampshire,
Vermont,a large chunk of Canada “and ships at sea,”
Moore says. It also gets well into Massachusetts and
has listeners in Boston (which is about 180 miles
away). Even though WHOM isn’t competitive in
Boston, the station showed up in the spring book
with 2 0.1 12+. Moore also says the station routine-
ly is heard on Cape
Cod, and he’s gotten
phone  calls from
WBLI/Nassau-Suffolk
PD Jeremy Rice saying
that WHOM is coming
in like a local there.
“The freakiest story
was when I got a call

from a radio guy in a

mitter sits atop New

Hampshire’s Mount Washington, home of the
world’s weather, according to the
Mount which
recorded the highest wind speed on Earth on

worst
Washington ~ Observatory,
top of the mountain—231 mph. (More about
the extreme weather at the transmitter next
week in part two of this saga.)

Moore says that based on the height of the
transmitter, it’s hard to calculate the strength of
WHOM? signal, and he gets different numbers
from each of the engineers he talks to. “We're
basically a 50,000-watt station at sea level, so using
the calculation around today, I've had some engi-
neers tell me that their computer models can’t
handle the number that equates to,” he says. “T’'ve
heard everything from half-a-million watts to
over a million watts, but eventually, it becomes a
moot point.”

OCTOBER 10, 2008

town south of Atlanta,
and he said, 'Hey, dude, I'm listening to your radio
station, man! I'm in my station van, and [ can hear
your station!” ” Moore says. “I told him there was
no way that could happen—and this was before the
Internet and streaming, it was around 1995 or
1996—so0 he turned it up, and damin it if I could-
n't hear our stopset with our New England clients
on who wouldn’t be heard in their market. He was
blown away too. Two days later, they got slammed
with a tropical storm that devastated his town, and
I thought, “That’s probably it; they had a super low
pressure system that sucked the signal down there’
The next tme someone from really far away airchecks
us, I'm telling him to batten down the hatches”

While he wasn’t one of the original owners, famed
“Tonight Show” host Jack Paar owned the station at
some point in its early history. Paar owned WHOM
and a local TV station, which were housed in an old

hotel and resort in nearby Poland Spring, Maine—yes,
the same town where the bottled water company is
located.Jack Paar used to come on the air an WHOM
and use another name and do the news just for the
hell of it,” Moore says.“It was his toy.”

Every Day Is WHOM Day

] 4 . . .

The Moore has been with the station since 1991, and he
freakiest now also programs its CHR /top 40 sister WJBQ
Story wdas (Q97.9). Originally from: Washington, he headed to
When I gOt a Columbus, Ohio, for school and starred off at
call from a WMNI and WBNS-AM & FM before returning
radio guy in o DC for gigs at WMAL and WRQX, then
a town breached the Maine border in the early "8Js to work
South Of in Bangor, where he put WKSQ on the air in 1982.
Atla nta, and “In ’91,1 moved to Portland and figured, Well, I'll
he said stay here for a year” Its amazing,” he says.*‘People
“He v J Ude, observe that none of my employees ever leave. It
I'm listenin a great place to live—though no one wants to be

here in January unless you're a skier. This past win-
ry b

to your radio

{ Station‘ ter was brutal, but the winters in Colurnbus are far
man!” worse than the average Maine winter.”
—Tim Moore He’s still on the air at WHOM too, though he

doesn’t do mornings anymore, having scaled back to
fill-in/weekends. Dean Rogers is holding down
mornings, while nidday goddess Sandra Harris claims
the ditle of longest WIHOM staffer with 24 vears under
her belt. G.V. Rapp handles afternoons, and the syn-
dicated John Tesh has been installed in nights.

While there have been a lot of parties this year

for the 50th anniversary, the entire staff got togeth-
er on the actual date for an all-day broadcast from
the summit of Mount Washington. “The governor
of New Hampshire declared it WHOM Day, the
governors from Maine and New Hampshire called
in,and we had [Maine] Senator [Susan] €ollins and
a bunch of dignitaries do their thing,” Moore says.
“We brought back some of the people who'd
worked here in the past and put them on the air,
along with some vignettes of things that happened
over our history.”

The WHOM personnel weren’t the only ones
who made the excursion to the peak: The station
had done some promotions to qualify listeners for

The incredible tale of

the actual transmitter

a trip to the tropics, and everyone wha was in the
running accompanied them to the top of the
site, including the mountain. “We drew the winner on the summit,”
people who lived there Moore says. “Since Mount Washingtem has the
world’s worst weather, we sent a listener to the

world’s best weather—Costa Rica.” RR

and how it burned

down five years ago.
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= I
2 PN 11 NIELSEN BDS Y HITPREDICTOR
% !é #e ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
E 3 Tme IMPRINT / PROMOTION LABEL ™ +/-  MILLIONS RANK
DAVID COOK NO. 1{3WKS) n
1 _? _ ?O THE TIME OF MY LIFE I9RCARMG 2_"1 ;Si _‘Z']_“‘ z
‘ LEONA LEWIS n4
,2 2 _ BLEEDINGLOVE  SYCOURMG g 5 12.567 ; 1 MOST ADDED
NATASHA BEDINGFIELD  MOST INCREASED PLAYS n?
g ‘Gj POCKETFUL OF SUNSHINE PHONOGENIC/EPIC _‘E% +216 16368 3
SARA BAREILLES N4 1
3— 39 LOVE SONG £PIC 1951 +32 14125 4
JOHN MAYER n
4 31 1738 -70 13.738 5
IS:VUG - AWAREICOLUMBIA el | RT Ew
AUGHTRY 12 TITLE / LABEL STATIONS
6 32 ferisukeTonicHT ReaRMc B8 23 13262 6 = 3 !
—— = P — ENYA 8
1 OLDPLAY n Trains And Winter Rains
7__; ]2- VIVALAVIDA CAPITOL 1563 ']23 llfjl Z (Reprise)
TIMBALAND FEATURING ONEREPUBLIC 16 ¢ KTSM, KUMU, KWAY, WHLG, WHOM,
B 49 APOLOGIZE MOSLEY/BLACKGROUNO/INTERSCOPE 22 38 ﬂ $ WHLDAVNAS, WL_
TAYLOR SWIFT ne CELINE DION 6
__?_ Al TEARDROPS ON MY CUITAR BIGMACHNEUNVERSALRgpUBLIC 170 *30 1 e " My Love
JOURNEY (Columbta)
10 22 rreRaLLTHESE veaRs NOMJ% _ ne Y10 4-80_3_ 14 KMGA, KOSI, KRWM, KTDY, WRCH, WSPA
COLBIE CAILLAT n2 Y EAGLES S ]
U 23_ REALIZE UNIVERSAL REPUBLIC %7 +160 6'_2_58 i 2 dl What Do | Do With My Heart
LIFEHOUSE N2 ¢ (ERC)
Q 1226 ATEVER T TAKES CEFFEN/NTERSCOPE 72 A #31 4945 1_3 KISC, KKMY, WCDV, WCRZ, WIKK
JORDIN SPARKS DUET WITH CHRIS BROWN n3 WAYNE Bl{AOY I 5_
@ B 2 jowmr 19UNE/ZOMBA 684 476 | 6792 9 ot
JASON MRAZ (Peak/CMG)
m 151 9 L Vo0Rs ATLANTICRRP 083 107 4128 15 KMGA, WEDY, WHUD, WLTJ, WYJB
‘ KID ROCK n2 e =
B ¥ 5 SumMerione TOPDOGAATLANTIC 202 B ;'222 7 ﬂm Yours
MAROON S (Atlantic/RRP)
@ 16 28 0N COHOME WITHOUT YoU ABM/OCTONE/INTERSCOPE _“93 A +50 4991 12 KBEE, KKMJ, KSOF, WMAS
DAVID ARCHULETA n
8 410 M4 2134 18 SIMON COLLINS 4
° = RUsH 19UIVE/ZOMBA b e et
SIMON COLLINS (Razor & Tie)
@ | 9 6 \conomonaL RAZOR&TIE ?_‘7___ &0 Loz ; ﬁ KKBA. KOS|, WRSA, WVBW
MISSY HIGGINS
@ 8 | 7 WHEREISTOOD ELEVEN:/REPRISE _298 50 1 ]'3]6_ 2l CD:svh'D AREHULETA
ONEREPUBLIC ne ¢ (19ive/Zomba)
@ 2 -17__. STOP AND STARE MOSLEY/INTERSCOPE 2—6_1-: +19 2.066 9 KSNE, KWAV, WCRZ, WVAF
RIHANNA 13 T MICHAEL | -
0 240 10 e aBow sreDEF JAwiDIMG 188 +27 =20 wCHAEL -z
=k - S ¥ =i =1 e Way It Goes
MICHAEL MCDONALD (MAGJOY)
22 _?_2_ B _ ENEMY WITHIN unvErsaLMoTown 178 60 Dz - KUMU, KWAV, WHLG, WJKK
EAGLES
@ N - _ WHAT DO DO WITH MY HEART ERC __T = W I
ARTISTS STAND UP TO CANCER
2l 3 6 iqmoun swoomMe 199 7 an
CELINE DION
@ m MY LOVE colovps 1886 +92 10547 -
N CNOTE - T L o= ADDED AT... W7/M
@ B G s srenr (SR 7 R - WMAS HWMAS
SARAH MCLACHLAN Springfield, MA
_2_7_ 37 UWANT ME 2 ARISTARMG 116— 2 _i's_“s : OM/PD: Rob Anthony
DAUGHTRY hhg MD: Jim Raino
. _ WHAT ABOUT NOW RCARMG _]_33 =B _‘f_y . 2 Jason Mraz, I'm Yours, &
JAMES TAYLOR Enya, Trains And Winter Rains, O
m IT'S GROWING HEAR/CMG S ’_75 02 il
GAVIN ROSSDALE FOR REPORTING STATIONS PLAYLISTS GO TO:
ﬁ LOVE REMAINS THE SAME INTERSCOPE 89 A ey = B RatioantRecord=lcom
RECURRENTS
E
% ARTIST 11 NIELSEN BDS PLAYS % ARTIST 11 NIELSEN BDS PLAYS
Sl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW [ 3l TITLE/ IMPRINT / PROMOTION LABEL CERTIFICATIONS W W
COLBIE CAILLAT 5 GWEN STEFANI FEATURING AKON 5
BUBBLY (UNIVERSAL REPUBLIC) i ‘0?] 984 : THE SWEET ESCAPE (INTERSCOPE) o i ?‘5 3 = i
FERGIE THE FRAY
BIGGIRLS OON'T CRY (WILL.LAM/A&M/INTERSCOPE) & 978 SR HOW TO SAVE A LIFE (EPIC) B i gCE _E? <
JORDIN SPARKS DANIEL POWTER 5
TATTOO (19/IVE/ZOMBA) 3 795“ 245 BAO DAY (WARNER BROS.) 1 iz il )53 |
PINK a PLAIN WHITE T'S a
WHO KNEW (LAFACE/ZOMBA) i 7_89 g | HEY THERE DELILAH (FEARLESS/HOLLYWOOD) il S8 _f’(ii
DAUGHTRY hs 763 818 JOHN MAYER n 634 635

HOME (RCA/RMC)

WAITING ON THE

WORLD TO CHANGE {AWARE/COLUMBIA)

» ROCK AND ROLL HALL OF FAME LEGEND JAMES

TAYLOR POSTS HIS FIRST ENTRY SINCE 2004, AS “IT'S
GROWING” DEBUTS AT NO. 29. THE SONG, FROM HIS NEW
SET, “COVERS,” MARKS HIS 37th CHART HIT, DATING TO HIS
ARRIVAL WITH “FIRE AND RAIN" IN 1970. HIS SUM INCLUDES
24 TOP 10s, FIVE OF WHICH REACHED NO. 1.

ARTIST
TITLE / LABEL

JOSH KELLEY
To Remember
{DNK)

TOTAL STATIONS:

WAYNE BRADY
Ordinary
(Peak/CMG)

TOTAL STATIONS:

LEONA LEWIS
Better In Time
(SYCO//RMG)
TOTAL STATIONS:

ADELE

Chasing Pavements
(XL/Columbia}
TOTAL STATIONS:

GREG MEDORO
Lost Melody

(Odds On)

TOTAL STATIONS:

NEW AND ACTIVE

PLAYS ARTIST PLAYS
/GAIN TITLE / LABEL IGAIN
89/13 JORDIN SPARKS 47/S
One Step At A Time
(19Live/Zomba)
Jz TOTAL STATIONS:
87/20  CHRIS RICE 4612
So Much For My Sad Song
(INO/Columbia}
21 TOTAL STATIONS: 12
86/37 O.A.R. 45/18

Shattered (Turn The Car Around)
(Everfine/Atiantic/RRP)
8 TOTAL STATIONS:

70/8 THE GABE DIXON BAND

Five More Hours
(Fantasy/CMG)

10 TOTAL STATIONS:

4810 METRO STATION
Shake It
{Columbia)
n TOTAL STATIONS:

NATASHA BEDINGFIELD
Pocketful Of Sunshine (Phonogenic/Epic)
KSOF +9, WTCB +9, WFPG +7, WLQTT +7, WMXS +5,
KTDY +6, KBEZ +6, KBAY +5, WCRZ +5, WSNY +5

COLBIE CAILLAT

Realize (Universal Republic)

KEZK +9, WEZF +B, KOSI +6, WRAL +6, KSNE +5,
WLRQ 45, WMXC +4, WRRM +4, WDOK +4. KISC +4

LIFEHOUSE

Whatever It Takes (Geften/Interscope)
KIUMU +13, KSOF +10, WMXC +6, KUDL +5, WMGV +5,
WRCH +5, WIXB +5, WJBR +4, WLRQ +4, WCRZ +3

COLDPLAY

Viva La Vida (Capitol)

WRVR +16, KNEV +12, WSPA +T1, WTCB +7, KMGA +6,
WYYY +6, WMXC +6, WALK +6, KUMU +5, WLHT +4%

DAVID ARCHULETA

Crush (19/iverZomba)

WARM +24, WRRM +15, WMGV +12, WMGN 1|, WTCB +8,
KSOF +6, WJKK +6, WOOD +6, WRVR +6, KMGL 45

FOR WEEK ENDING OCTOBER 5, 2008
LEGEND: See legend to charts in charts section for rules and symbol explanations.

103 AC, 27 Canada AC and 23 Canada hot AC stations are electronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.

All rights reserved.

 38/3

272/3

clear. con

sistent. quality.

With so many options for testing your music, one thing is CLEAR. Whether you test with dials,

‘results you can rust.

Contact Michael Pelaia today about your next project: hooks@hooks.com = 404.835.0205 = www.hooks.com
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» (ORINTH, MISS.-BASED SAVING ABEL M=KES ITS HOT AC
INTRODUCTION WITH “ADDICTED" AT NO. 38 tJP 42%). THE
SONG SPENT TWO WEEKS ATCP ROCK IN AUG JST AND
REACHED NO. 2 AT ACTIVE ROCK AND NO. 7 AT ALTERNATIVE.
IN ITS EIGHTH WEEK ON CHR/TOP 40, IT RISES 18-16.

= -
'y 5 o3 11 NIELSEN BDS ¥ HITPREDICTOR
£ B T AT ot reronomion ast. TR . [N
2 28 ;';%‘E’R': MRAZ NG 101V oy P66 B 479 2
. k 29 foeglf:Er:A T@?ﬁgﬁﬁ INTERSCOPE 3_'7‘_0_5 3122 _]_"'505 J
3 ) e d},ﬁ 73 00 B
(4] L e ol g 2384 67 (@S2 s
z | 2 :&(L'L[;l::ignxLONG TOPDOGIATLA!\QI? BGQ» @25 | ]"7337‘ g
e ® g{k?-'rgab [TURNTHE CAR AROUND) EVERFINE/ATLANTIC/RRP _Egzi S1228 | ]"3557 2
¢ ! 29 3-3835?3? N UNIVERSALRIE]PTJE& 7:37‘7’]7 il ""_00 7
.' folu:f(n LAFACE/ZOMBA }WL | +416° R 3
e 1 2 :r:gfs':w“ GEFFEN/INTERSCOPE BB? 138 [REERel T
10 2 ;)?JEIT‘?S(;SBUE?J:EGFIELD PHONOGENIC/E‘I}IE st ) 8‘89? B
° el QSCETOTN :TA;(!::]?F:‘ SON VANGUARD/CAPITOL _593 - B
» il EB wo mas o
13 lg TDH?\T,I:/IE JCF?AYOSFE 19/RC2/R:§IG 584 20 L 7419 12
0 I 8_ ;EEF?E';:«‘TLIAEEW s SYCOL/RMG “""6_ §28 ; e "
@ 18 ) (J)F?ERSRE:ﬁgTSA?ﬁI?KS 19/4|VE/ZOMB|1 {2]_ L AED I &g _14 }
o o con i, B @ 308 o
@ i 2 ;Eﬂr;ﬁrsms W\ND-LIJ; ol > e 20
m a}n%sﬁggﬁgsoutmpowmmosr IN(RiAiED pLAYS{Q;\?;:N?{?R{/,:)?P 372_ +§72 f fy‘ 7
@ i B_ &Esﬁ:xf LAVEMENTS XL/COLUMBIA ?3‘ L3 o [ ?O ]
@ 12 5?{%&#5Avosﬁﬂagg;\cxuow FLAWLESSIGEFFEN/INTERSCOPE. O =59 2_3_]1 e
@ g, ]E Rfﬁ:ﬁ EOODREM B MERCURY/DECCA _7_98 N & }_‘6_676 i 28
@ 2l j :OATTNZOTJERRY CAPITOL 36‘5_ s ?’"633 e
@ ) E Q#meﬁfa?"m ISLAND/IDJMG 7“3_ '?2 _"?_91_ gl
@ =] g :ELCF%:%'JAND SERENADE GLASSNOTE/ILG/ATLANTIC z= '193 }E_ 2l
@ ______ 6 ?nﬁgcu ARCHULETA wovezowss T2 33 T
- i @O 1 2w %
@ 8 mﬁﬁJ | AISCIEERNE WES HOME SCHDDL/ATLANTlll 608 w47 o =
e i) 677 %&:‘ A SRP/DEFJAM;I]DJﬁrG 5_8‘97 o _2773 3
@ . t—gx/'s((;gr':a?r:(mssr WARNERBROS. i‘i y 62 | S jz
o =) 9 ES;[@?:I - FLIPIATLANTIC 507 I *+38 10960 36
52 § 19 f;jusf MECARTNEY, HOLLYW;;; s 3 231 7
o| DT b e a we s
9 i ! 2_ Eﬂo&isggw" unvERsALRePUBLE o) *109 __]'3?3_ ks
G Il 4 LENKA I3 a3 095w
| - - EpC = L
@ _31 = ?&ESJTI?SYIEL - unveRsaLMoTows o7 +30 ~0.425_ 5
w | e wsng, 396 2 088 39
) m ;ﬁgg] el SKIDDCOIVIRGLN/EAPIT(;: = e I
Zz 7187 ﬂgfgw SRP/DEF JAM/ADIMG _376_ A= s °
@ mSESRsJST%:)%GINS aevenmepRise 203 29 0847 -

NEW AND ACTIVE
ARTST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL IGAIN
GOO GOO DOLLS 224/46 KEVIN RUDO_F
Real FEAT. LIL WANE 134/24
(Warer Bros.) Let It Rock
MOST ADDED TQTaL STATIONS: 18 (Cash Money/Universal Republic)
TOTAL STATIONS 12
NE-¥O 179/22
Closar THE ALL-AMZRICAN
(Def Jam/IDJMG} REJECTS 12V/44
TOTaL STATIONS: 7 Gives You Hell
{Doghouse/DGCArkerscope)
FALL OUT BOY o 152/ TOTAL STATIONS. 9
ARTIST NEW 1Don’t Care 3
TITLE / LABEL STATIONS (Fue 2d By Ramen/Island/IDSMG) CAROLINA LiAR 1n0/12
T NICKELBACK Ll 33 TOTaL STATIONS: 1 E:-‘Nt:_t ?ver
tlantic
S = THIORY OF A DEADMAN 139/22  TOTAL STATIONS s
Not Veant To Be
;‘L‘& E’:ﬁ‘c"Kgg"f(m?}Kﬁ%"Km‘: (602/Roadrunner/RRP) CHRISTINA AGUILERA  104/42
KPEK, KPLZ, KRUZ, KSRZ, KSTP, KSTZ, TOTAL STATIONS: 12 KecpslGett niDeder
KUDD, KURB, KYIS, Sirius The Pulse, (RCA/RMG)
WAYV, WBMX, WHBC, WINK, WJLK, ERIC HUTCHINSON 139/0 TOTAL STATIONS 7
WKDD, WKRQ, WMMX, WMTX, WPST, Rocl & Roll
WQAL, wnvg WSNE, WTIC, WXMA, (Let 5 Break/Warner Bros.) THE KILLER® 89/37
WZPL, XM Flight 26 TOTAL STATIONS: 20 Human
A - {Island/|DJMG)
KATY PERRY r TOTAL STATIONS: "
Hot N Cold
(Capitol)
KCIX, KEZR, KJMY, KLLC, KZZU, WBNS,
WHBC, WJLK, WLNK, WMEE, WPST, WZP.
3 DOORS DOWN | o]
Let Me Be Myself
(Universal Republic)
KALC, KCDA, KCIX, KPEK, WAJI, WHBC,
WLNK, WMMX, WMVN, WTIC
SAVING ABEL 7
Addicted
(Skiddco/Virgin/Capitol}
KCDA, KPEK, KUDD, WDVD. WKRQ,
WXMA, WZPL
MAROON S 7
Goodnight Goodnight
(A&M/Octone/Interscope)
KALC, KCDU, KLCA, KLLY, KSiI, KVLY,
WAYV
SECONDHAND SERENADE 6
Fall For You
(Glassnote/ILG/Atlantic)
KCDA, KYKY, WBNS, WMEE, WNNF, WXMA
PINK S
So What
(LaFace/Zomba)
KAMX, KLLC, KSTP, WMMX, WOMX NICKELBACK
~ n e Gotta Be Somebody ZRoadrunner/RRP)
o oy ki . e K e o e 3 ARG 25,
o KRSK +26, KZZU +26, KMXE-25, WXLO +25, KLLC +24
WNNK, WQLH,
KBBY, Q wwwn{ . PINK
PLAIN WHITE T'S 4 So What (LaFace/Zomuai
12,34 WEBNS +38, KHMX +30, KLL( +29, WTIC +28, KUDD +20,
(Hollywood) KAMX #17, KMXB +16, WOM: +16, WQAL +15, KMHX +14

KVLY, WAJI, WKRQ, WZPL

DUFFY ~ A LEONA LEWIS
Stepping Stone Better In Time (SYCG2/RMG)
(Mercury/IDJMG) KSIl +27, KPEK +23, KLLC +Z XF26 +13, KIOI +T7,

KFYV #15, KLTG +14, WCDA 2, WLNK +1I, KZZO +9

KATY PERRY

Hot N Cold (Capitol

VWAYV +21, WZPL +21, KUDD*-G, KMXB +9, KZZO +19,
KLLY #18, KJMY +15, KLLC -B KFYV 410, KMHX +10

SECONDHAND SERENADE

Fall For You (Glassnct= iLG/Atlantic)

KZZO 425, WXMA 18, KYEY 18, WNNF +18, KMHX +T7,
KCDA +14, WILK +13, WTIKC #= WBNS +2, WWMX +8

KSli, KVLY, KZZU, WXLO

ADDED AT... '.
KALC g
Denver, CO ‘A—'/

PD: Dylan Sprague
APD/MD: Sam Hil
Nickelback, Gotta Be Somebody, 18
3 Doors Down, Let Me Be Myself, O
Maroon 5, Goodnight Goodnight, O

FOR WEEK ENDING OCTOBER 5, 2008
FOR REPORTING STATIONS PLAYLISTS GC TO:

LEGEND: See legend to charts in charts section for rules and symbol explanations.
85 hot AC stations are electronlcally nonitored by Nielsen Breadcast Data Systems 24 hours a

-RadioandRecords.cors day, 7 days a week. © 2008 Nielsen 3usiness Media, Inc. All =ghts reserved.

It's About The Music!

Get a complete collection of R&R.’s
year-end chart packs from 1974 through 2007

Included in the package are the year-end charts for every R&R format throughout the years.
It's an invaluable resource!

OCTOBER 10, 2008

For telephone service call

800-560r2-2706
818-487-4582

(between 5am and 5om Pacific)

Fax: 818-487-4550

E-mail; radioandrecords@pubservice.com
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R&R AC/HOT AC

AC REPORTERS

WYJB/Albany, NY#*
OM: Kevin Callahan
PD: Ric Mitchell
APD/MD: Chad O'Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskell
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murphy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PD/MD: Gary Guida

KKMJ/Austin, TX*

PD: Cat Thomas

APD: Stephen Michaei Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron “LBJ" Joseph
PD: J-Tweezy

APD: DeMarcus Jones

MD: Elizabeth Eads

KKMY/Beaumaont, TX*
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamtan, NY
PD: Doug Mosher

KXLT/Baise, ID*
PD: Brent Carey
APD/MD: Tobin Jeffries

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Jennifer Foxx

WVAF/Charieston, WV*
OM/PD: Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Robin Daniels

WCFS/Chicago, IL*
PD: Dave Robbins
APD/MD: Joe Epperson

WLIT/Chicago, IL*
OM: Darren Davis

PD: Tony Coles
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Dave Popovich
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

WSNY/Columbus, OH*
PD: Tony Florentino
APD: Steve Kelly

KKBA/Corpus Christi, TX*
OM: Ed Ocanas
PD/MD: Bart Allison

WLQT/Dayton, OH*
OM/PD: Jeff Stevens
APD/MD: Brian Michaels

KOSI/Denver, CO*
PD: Cary Nolan

WMGC/Detroit, MI*
OM: Jim Harper
PD: Lori Bennett

WNIC/Detroit, Mi*
PD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/EIl Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiaro

42

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WCRZ/Flint, MI*
OM/PD: J. Patrick
APD/MD: George Mcintyre

WDAR/Florence, SC
PD/MD: Wil Nichols

WAFY/Frederick, MD
PD: Marc Richards

KSOF/Fresno, CA*
OM: Paul Wilson
PD: Mike Brady

KTRR/Ft. Collins, CO
OM/PD: Mark Callaghan

WHLG/Ft. Pierce, FL*
PD/MD: George Coles

WLHT/Crand Rapids, Mi*
OM/PD: Jerry Tarrants
MD: Kim Carson

WOOD/Crand Rapids, MI*
OM: Doug Montgomery
PD: Kelly Iris

WMGV/Greenville, NC*
PD: Colleen Jackson

WSPA/Creenville, SC*
OM/PD: Mark Hamiin

WRCH/Hartford, CT*
PD: Allan Camp
MD: Joe Hann

KSSK/Honolulu, HI*
PD: Jamie Hyatt

KUMU/Henolulu, HI*
MD: Lee Kirk

WAHR/Huntsville, AL*
OM/PD: Lee Reynolds

WRSA/Huntsville, AL*
PD: John Malone
MD: Nate Cholevik

WJKK/Jackson, MS*
PD/MD: John Anthony

WTFM/Johnson City, TN*
PD/MD: Mark Baker

KCKC/Kansas City, MO*
OM: Mike Kennedy
PD: Ed Walker

KUDL/Kansas City, MO*
OM/PD: Thom McGinty

WJXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna” Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements

APD: Debbie Ray

MD: Steve Wiley

WFMK/Lansing, MI*
OM: Brent Alberts

KFRH/Las Vegas, NV*
PD: Sean Lynch

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KBIG/Los Angeles, CA*
PD/MD: Dave "Chachi" Denes
APD: Jason Griffin

KOST/Los Angeles, CA*
PD/MD: Stelia Prado

WMCGN/Madison, Wi*
PD: Pat O'Neill

APD: Amy Ziebell

MD: Amy Abbott

WZID/Manchester, NH*
OM/PD: Bob Bronson

WLRQ/Melbourne, FL*
OM/PD: Ken Holiday
APD/MD: Michael W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean
MD: Scott Miller

WMCGQ/Middlesex, NJ
PD: Jeff Rafter
APD/MD: Debbie Mazella

WLDB/Milwaukee, WI*
PD/MD: Stan Atkinson

WLTE/Minneapolis, MN*
PD: John Lassman
APD/MD: Adam Sprenger

WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD/MD: Steve Ardolina

KWAV/Monterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
OM: Bill Jones
PD/MD: Brian Roberts

WALK/Nassau, NY*
PD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Chris Conley
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Brian Thomas
APD/MD: Fabi Pimentel

WGNY/Newburgh, NY
OM/PD: Robert Maines
MD: Joerg Klebe

WHUD/Newburgh, NY*
OM/PD: Steven Petrone
APD/MD: Tom Furci

WVBW/Norfolk, VA*
OM: John Shomby
PD: Mike Allen

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
PD/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
PD/MD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chuck Knight

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittsburgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ron Antill

WHOM/Portland, ME*
OM/PD: Tim Moore

KKCW/Portland, OR*
PD: Tommy Austin

WBYY/Portsmouth, NH
OM/PD: Jeff Paradis

APD: lan Horne

MD: Pat McCrueden

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KSHA/Redding, CA
OM/PD: Don Burton

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNO/Reno, NV*
PD/MD: Dan Fritz

WTVR/Richmond, VA*
APD: Adam Stubbs
MD: Kat Simons

WSLQ/Roancke, VA*

PD: Jim Murphy
MD: Dick Daniels
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WGFB/Rockford, IL
OM: Jim Stone

PD: Timothy Crull
MD: Gail Lewis

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang
MD: Steve Fox

KSTT/San Luis Obispo, CA
OM: Mark Mitchell
PD: Kristen Kelley

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

Music Choice

Lite Hits/Satellite
PD: Justin Prager
MD: Tiffany Sinder

Sirius Starlite/Satellite*
OM/PD: Kid Kelly

XM The Blend/Satellite*
OM/PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

KVKI/Shreveport, LA*
OM/PD: Gary McCoy

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Rob Anthony
MD: Jim Raino

KGBX/Springfield, MO*
OM/PD: Paul Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WRVF/Toledo, OH*
OM: Bill Michaels

PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
OM/PD: Doug Daniels

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

KOOI/ Tyler, TX
PD: Dave Moreland

WLZW/Utica, NY
PD: Eric Meier
MD: Mark Richards

WASH/Washington, DC*
OM: Thea Mitchem
PD: Biil Cahill

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJBR/Wilmington, DE*
OM: Michael Waite

PD: Mike Sormmers

MD: Catey Hill

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*
PD: Dave Russelt
MD: Melanie Cardner

* Monitored Reporters

FOWERED BY

» ALI SLAIGHT COLLECTS HER SECOND
CONSECUTIVE TOP 20 CANADA AC HIT, AS
“GREAT EXPECTATIONS™ JUMPS 22-17. THE 19-
YEAR-OLD TORONTO NATIVE'S “THE STORY
OF YOUR LIFE” PEAKED AT NO. 8 IN MARCH.
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DISTINGUISHED BROADCASTERS NATIONWIDE PREFER THE BDS ADVANTAGE

WPLJ-FM / New York

106.4

Atlanta’s

1045

WHTT-FM

WHTT-FM / Buffalo

C o
3053 FM WNOWF

AT

»U‘RTMDBION BE,LAS CARBLMS'

WNOW-FM / Charlotte

101.5FM

WKHX-FM / Atlanta

EDGE

WEDG-FM / Buffalo

%63 WDVD

Today's Best Hits

WDVD-FM / Detroit

KHTN-FM / Modesto

woIe

KSCS

KSCS-FM / Dallas

r OF THE BILLS

WGRF-FM / Buffalo

931 9

WDRQ-FM / Detroit

WCTO-FM / Allentown

OUR FAMILY GROWS. Take a closer look at why broadcasters choose BDSradio as their ultimate programming tool.

l]iClS@ll TO AFFILIATE OR FOR A FREE TRIAL:

BDS

Call 914-684-5509

Email bdsradio@bdsonline.com
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R&R SMOOTH

JAZZ

Sticky apps aren't just for middle-aged white guys who love

digital toys

Interactive Solutions
In A Multiplatform World

Carol Archer

CArcher@RadioandRecords.com

andusky/Seattle’s five-station cluster, including smooth jazz KWJZ,
has embraced such new digital technologies as Quu and Flycast,
which enable user interactivity functions. KWJZ PD Carol Handley
enthuses that both applications are useful for all who “like radio and

love music,” because they offer new ways to

put smooth jazz squarely in front of listen-

ers, wherever they are. That permits more listening opportunities—certainly essential,
as migration from Arbitron diaries to PPM audience measurement continues to unfold.

And because smooth jazz stations face any
number of challenges, they must take advantage
of every opportunity for tune-in and connection
to the brand. Hopefully, incorporating digital plat-
forms will advance the format’s cause.

Quu is software that can be downloaded as a
mobile phone or text messaging application to
enable listeners to tag songs and other content
they hear on participating stations. Using Quu-
Mobile, listeners launch the application on their
cell phone when they hear something on-air that
interests them and select the item from
a menu displayed on the cell phone:
Song, Advertisement, Donation, Rate,
Vote Yes,Vote No. The texting applica-
tion works in a similar fashion: Listen-
ers text the station’s frequency to a short
code and enter the letter or number
code to tell the system what specific
content they want. In both cases, the
info is sent to their personal Quu Web page for
later action. In addition to mobile and texting
formats, Quu will soon be available as a stand-
alone flash drive device that detects the station

Handley notes that with forward and reverse but-
tons, listeners can toggle back and forth to ensure
that they find precisely what they’re looking for,
in case they tagged a subsequent spot in error.

Apple App
Zune, Microsoft’s radio-equipped MP3 player that

competes with Apple’s market-leading iPod, also
offers the ability for users to tag encoded radio
content for later downloading.

In addition, FlyCast streams more than
1,000 channels of music, talk, weather and
traffic to portable devices from an array of
content providers, including AccuRadio,
Entercom, SmoothjJazz.com, KWJZ and
scores of Internet stations. The free appli-
cation works with Apple’s iPhone (3G and
original) and the iPod Touch (see illustra-
tion, left).

Handley observes that such technologies as
MyQuu, FlyCast, media-player tagging and other
interfaces with KWJZ programming provide
numerous ‘“‘touch-back opportunities from a

- — “Tnusic and technological place.

The program is a partnership among okl 580 She adds, “The cleaner you can make
software company Emo-V Corp., airplay 1037 it for listeners to get to your stream
monitoring service Mediaguide, social s through your site, the better. You can’t
hopping service Wishspot and San- H— iss ‘now playing’ and ‘listen live’ features
shopping pot and San ] miss playing

dusky/Seattle.

Besides tagging songs and advertise-
ments, the software can be used to pur-
chase and rate music, vote in polls, make a dona-
tion, request a callback from a client or an info call
to learn more about a specific advertised product.

at the top of the home page, and click-
through to buy the CD from spun.com,
which is both a revenue opportunity for
us and a listener benefit.”

Quu’s approach is to make applications as user-
friendly as possible. What differentiates its service
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Harping On Smooth Jazz: Sharing & smooth jazz family hug at last month's R&R
Convention in Austin are, from left, R&R associate publishereditorial directar Cyndes
Macwell, R&R smoath jazz editar Caral Archer, WGRY [the Groowve¥Melbourne PD
Randy Bennett, saxophonist Everette Harp and R&R Smasth lazz chart manager
Gaordan Murréy.

‘Amon
the early
adopters
of new
technology
are adult
men. They
have money
to buy
devices and
time to use
them. Who
do you think
bought the
first LCD
TVs that
ost
8,000?
White dudes
in our demo
who like
toys, that's
who.’

—Carol Handley
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is that it applies to listeners’ ability to tag com-
mercials, just as they can songs. They may, for
example, hear a spot for a mattress company for
the hundredth time, but now they actually need
a new mattress. By tagging the spot, it is “marked”
and sent automatically to an account on their
PDA or computer.

Tag, You're It

Listeners may also tag any on-air element, includ-
ing community promo campaigns, mention of a
station event or a song.”When I go to my MyQuu
account, it shows me what I tagged, and then I can
launch it. If it’s a song, I see the artist, the cover art,
and if I choose I can buy it from iTunes or ama-
zon.com,” Handley says.“And I can create my own
social network and tell my friends about the song,
how much I like it and put it on my Christmas
wish list. I can also interface it with my Facebook
page. But it’s commercial tagging that gives radio
the opportunity to sell-in, because we can ask lis-
teners if they want to link to a client’s Web site,
find a toll-free number or offer KWJZ listeners a
10% discount.”

KWJZ also provides video rolls cut specifical-
ly for the station’s webcast for its stream-only
advertisers. A “click now on your media player to
learn more about this advertiser” feature appears,
which launches any encoded video.

Handley says the station will continue to inte-
grate its product with emerging technologies to
keep it competitive with “the big boys who have
their own platforms—though we don’ even know
what they’re going to be yet, but everything is get-
ting smaller and becoming more integrated.”

She further suggests that the idea that smooth
jazz listeners are older—ergo, late adopters—is a
fallacy.” Among the early adopters of new technol-
ogy are adult men, because they have the money
to buy devices and the time to use them. Who do
you think bought the first LCD TVs that cost
$8,000? Who has $600 to buy an iPhone? White
dudes in our demo who like toys, that’s who.They
want the latest and greatest.” RR
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ATOP BILLBOARD'S TOP CONTEMPORARY JAZZ ALBUMS
CHART IN AUGUST AND HAS SINCE REMAINED IN THE TOP
THREE THE SET SPORTS FURTHER CUEST ST4RS, INCLUDING
ERIC CLAPTON AND JOSS STCNE.
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PD/NVi}: Jarrett Grogan
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MD: Kathy Curtis
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OM: Cregg Steele
PD: Shirley Maldonada
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FORMAT FOCUS:

R&R ALTERNATIVE/ACTIVE/ROCK ELECTION 2008

Stations find listeners have an appetite to talk politics in between

the music

Political Talk Has Home
At Rock Radio

Mike Boyle

MBoyle@RadioandRecords.com

ith the presidential election fast approaching, the frenzied debate
on which candidate will be the best to lead our nation for the
next four years has shifted into overdrive. And a lot of that
debating, believe it or not, is taking place on rock radio.

Sure, there are plenty of political parodies and
satires taking place on morning and afternoon
shows, but there is also meaningful and spirited
discussion happening between the songs. Based on
sources interviewed for this column, listeners can’t
seem to get enough and stations are eating it up.

Regent Communications alternative WGRD/
Grand Rapids OM Jerry Tarrants says afternoon
host Spud is known in the market for his candid
opinions about the political process and he isn't
afraid to broach those topics on-air and debate
with his listeners.

“He is a more conservative, right-wing person
and he spends a lot of time on his show battling
the liberals on the left, and it makes for hilarious
programming,” Tarrants says. “We get a lot of e-
mail, both positive and negative, about his points
of view. He’s one of those personalities that you
either love him or hate him . . . There is no just
liking him.”

Tarrants says he encourages Spud to discuss
political topics on-air. “He’s in his 30s, and he
feels there is a lethargic attitude toward politics
with people in his age group, and he also feels

he is there to show them the way, like it or not.
Some of the best radio | have ever heard is on
his show.”

Tarrants adds, “It works on this station for the
simple reason that no one else in the market is
doing it; everybody else seems to be playing it safe
with more music.”

Spud has his own thoughts on why this kind
of banter works on an alternative station.

“You have to remember that our core audience
in our city is close to where I stand politically.
This is going to be a very close presidential elec-

tion just like it was in 2004. Just because I'm play- |

ing Fall Out Boy, Jimmy Eat World and Pearl Jam
doesn’t mean I can’t also engage the audience in
a hot topic such as the election.”

And engage the listeners he does. In the spring
"08 Arbitron, Spud’s show ranked No. 1 in men
18-34, No. 2 in persons 18-34 and men 18-49,
and No. 4 in persons 18-49. He also holds a cap-
tive audience in men and persons 25-54 where
he is ranked No. 4 in both demos.

One thing Spud says he doesn’t do is nag lis-
teners to register to vote. He adds,*I think when

And The Sign Says . . .

[HE WRONG CHOICE

GEOFF

Clear Channel rock
WHY/Providence is
taking advantage of this
year's election seasan to
do some ereative
marketing with
“political” signs that it
plans to plant across
roadways through Election Day.

P} Scott Laudani says, "We don't put

CHARLES

BARRER AR

INSIGHTFUL *

the call letters an them,
as our morning and
afternoon shows are so
entrenched in the mar-
ket that peaple will
understand what the
INSANE signs are all about.”

o py e 8 To the left is a sign
for WHIY s afternoan host Geoff

Charles.—MB
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‘Just
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m playin
Fall Out Boy,
Jimmy Eat
World and
Pearl Jam
doesn't
mean | can't
also engage
the audience
in a hot
topic such
as the
election.’

—Spud

Voter
Registration
Sites

Rock TheVote.com
DeclareYourself.com
Vote4ll.org
HeadCount.org
fvap.gov/reference/links
(by state)
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I talk about politics on the air it gets people inter-
ested enough to go out and want to register
themselves without me pushing it on them.”

Clear Channel rock WHJY/Providence PD
Scott Laudani has his own lightning rod stirring
the political talk pot in afternoons: Geoff Charles.
Laudani describes Charles, who has been heard on
the station since the early 90s, as ““a great writer,
bright, worldly and well read, but he’ also crazy.
He’s had shock treatments and he’s on every sin-
gle drug known to man, and he exposes all of that
to his listeners.”

In addition to engaging listeners with his views
on national and local politics, Charles (as he goes
by on the air) does an audio blog at 3:30 p.m.,
which is a repeat of the previous day’s audio blog,
followed by a new one at 5:30 p.m. They are also
posted on the Web site as a podcast. This time of
year the audio blog topics always seem to turn to
the political side. Laudani says,“It’s a topic-of-the-
day type of rant that could also be on pop culture
if there isn’t a big political story happening.”

Getting Out The Vote

Many stations are heavily involved with promot-
ing the Rock the Vote initiative to encourage lis-
teners to register (see
Voter Registration Sites,
the left).

Stations are hammer-

below to

ing home the message
on-air and offering
links their Web
sites. Brian Beddow,
PD at Regent Com-
munications active
rock WWBN/Flint,
Mich., says, “There is a

on

link on our Web site
for listeners to register
to vote, and we will be
aggressive on Election
Day the i
reminding people to

on air
get out and vote.”

In addition, stations are inviting artists to help
drive home the registration message.

“Our recent Larkfest [concert held Sept. 20]
featured Tom Morello, who is very political, so
we used the opportunity to help register peo-
ple to vote,” says Willobee, PD at Northshire
Communications alternative WEQX/Albany,
N.Y. “We made announcements on the air and
onstage asking people to register through
Rock the Vote and go to Morello and Serj
Tankian’s Axis of Justice Web site to learn more
about activism.”

In addition to encouraging listeners to regis-
ter, Chris Novello, former PD at Brown Broad-
casting alternative  WBRU/Providence, told
R&R Dbefore he left the station earlier this
month that his favorite on-air component is the
assortment of pro-voting artist IDs the station
lined up for this political season. “From the
Offspring to Paramore to Jack'’s Mannequin,” he
said, “we’ve got some big names reaching out to
R&R

our audience.”
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PLAYS

ANBERLIN 6
Feel Good Orag
{Universal Republic)

354 < >) 2205 22 KFMA, KNDD, KNXX, KRAB, KTCL, KXTE

HOOBASTANK =

Bl 5 el 2 Krep s +577 NICKELBACK
Island/1DJMG! BeS body ‘Rsad JRRP

Sa4 +97 | lg0G 27 KCXX, KPNT, KXRK, Strius Alt Nation, o e e,

= == NARAWMES WRWK +30, WEND +29, WRZX +29, WXNR +28, CIMX +27
320 N0 2101 24 BT UREED D C 3 —

| L : i +370 THE SMASHING PUMPKINS
+88 +81 1.48€ 29 (Reprise) G.L.O.W. (Martha's Music

 S7L - L KHBZ, WEND, WKRK, WMFS, WXEG WKGQK +40, WEQX +2), WBTZ <% WWCD +18, WBCN +T7,
SaS 1032 39 e a_ A WBRL +17, WURH +16, KEDU +15, EPNT +14, KRBZ 14
i 57 032 INCUBUS 5 = =

3 g Love Hurts THE KILLERS

40 -99 2595 19

327 -6 0999 40

) +119 0.98%

{tmmortal/Epic)

KFMA, K JEE, KNDD, WEQX, XETRA Human (island/IDJMG)

KUCD +34, WRWK +21, WEND +X” WROX +18, KNXX +16,
KCNL 15, KMYZ +I5, WCYY +Ia, wDYi, +13, KRAB +11

KINGS OF LEON

Sex On Fire (RCA/RMC}

KROQ +21, WRZX +18, KEDJ +15, W/URH +4, WKQX T3,
KWO) +12, KROX +1l, WROX +]1. AN +9, WRFF +9

MUDVAYNE

Do ‘Nhat You Do (Epic)

KQRA +19, WRZX +15, WFXH +I2 <HBZ +10, WEND +I0,
WOY( +8, WZJO +7, WGRD +7, KIBZ +6, WTZR +5

(8 +3 1563 28

a(8 -257 0.932 =

a(5 +30 1045 38

39 -53 1148 55

S |1 ADDED AT...
50 370 1760 26 WROX %x
Norfolk, VA

366 +44 1.351 3

OM/PO: Jay Michaels
Paramore, Decode, 15
30H!3, Don't Trust Me, O

€2 -42 0.753 s
2 Framing Hanley, Lollipop, O

FOR WEEK ENDING OCTOBER 5, 2008

3 o 5 Si hing Py kins, G.L.OW., O 3
-&2 53 0.930 {Thepmasting]mpXing LEGEND: See legend to charts In charts section for rules and =ymbol explanations.
= = FOR REPORTING STATIONS PLAYLISTS GO TO: 70 alternative and 26 Canada rock stations are electronically monitc+d by Nielsen Broadcast
3= +59 0.693 - www.RadioandRecords.com Data. Systems 24 hours a day, 7 days a week. © 2008 Nielsen Busis ess Media, Inc.

Al rights reserved.
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Communication
Graphics Inc

THE DECAL COMPANY
(800) 331-4438 www.cgilink.com

JECALSSLOREVERYWHERE

Need to put your advertising on the road? Do it by printing decals.

Call us today!

b

KTAR

Samples of our printing

i)

GRAPHICS INC.

Ciecals S-atic Labels Magnets Media Folders Artwork @)é@gcwwm&
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» ON THE LIST FOR A SECOND ISSUE, ALL THAT REMAINS
ROLLS 38-32 WITH THE APTLY TITLED “TWO WEEKS.” ON
Ac T I V E Ro c K ' . CHARTS DATED OCT. 4, THE QUINTET’S ALBUM “OVERCOME”
p _' SOARED ONTO BILLBOARD’S TOP ROCK ALBUMS SURVEY AT
PowER=D BY niclsen : NO. 5 AND THE BILLBOARD 200 AT NO. 16.

. DIGITAL DOWNLOADS
< DMDS AVAILABLE AT DMOS.COM

x L
z 22 ARTIS 11 NIELSEN BDS NEW AND ACTIVE
& L TIST CERTIFICATIONS PLAYS AUDIENCE
£ 35’ TITLE - _IMPRINT/PROMOTION LABEL W +I- MILLIONS RANK #ﬁ{'ﬂ LABEL p/LGiTz #ﬁ{'ﬂ LABEL p,'a‘x:
METALLICA NO. 102WKS) ' e WEEZER
1 7 HEDAY THAT NEVER COMES WARNERBROS. ]823_ ) a2 - GE'} - ! Troub emaker = z:- E:.EOSIDE a
2 20 BTA"I;EEL':;B%F A DEADMAN 604/ROADRUNNER/RRP _1_51 -49 4.927 3 MOST ADDED g’%ﬁ’ilan;:;chgﬁs: 15 g’%?rl:[f;?;i’)loNS; 3
AC/DC
1587 +89 5.902 2 IN THIS MOMENT 130/9 OASIS 62/10
o _~ ROCKNROLLTRAIN COLUMBIA =77 T i Forever The Shock Of The Lightning
° 13 Usg:gm UNIVERSALREPUBLIC 1219 8 4809 4 (TCS?Z"L'%F’E)NS- 18 g’?)?’fiost:;;{g:;se} 13
5 15 A OCALYPTICA FEATURING ADAM GONTIER  erowss 140 +39 3938 s SCARS ON BROADWAY /8 SKINDRED 6110
= — — - ARTIST NEW World Long Gone Trouble
6 STAIND 261 +] 3137 6 TITLE / LABEL STATIONS (Velvet Hammer/Interscope) (Bieler Bros.}
_ BELIEVE FLIPATLANTIC == FE WL WY NICKELBACK 16 TOTAL STATIONS: 15 TOTAL STATIONS: 8
SLIPKNOT Gotta Be Somebody . »
0 PSYCHOSOCIAL ROADRUNNER/RRP 1EE =25 (Rooadrunner/RRP] ARAKNDA 10719 SEETHER 61/4
- DISTURBED — B et 1267 < 0"9 '7 KDJE, KISS, KISW, KNCN, KRXQ., KXXR, (5:'1 '"}1;3* Dark E“‘;J;S“S)C"”s‘
3 (] + .05 KZRQ, WLRS, WRXR, WRXW, WTFX, SRIIE (==} ;
INOESTRUGTIBLE, RERRISE L WTKX, WWWX, WXTB, WXZZ, WZMR TOTAL STATIONS: 9 TOTAL STATIONS: K
9 B BUCKCHERRY 028 -29 2849 10 N = /
TOO DRUNK.. ELEVEN SEVEN/ATLANTIC v FIVE FINGER DEATH PUNCH 10 ONE DAY AS A LION 88/14 VAYDEN 55/28
; Stranger Than Fiction Wild International The One You Lett Behind
(0] 25 :M%&mg‘:n DEATH PUNCH FIRM &78 42 2.632 13 (Fiem) (Anti-/Epitaph) (Silent Majority/ILG)
B APT - — — KFRQ, KILO, KOMP, KURD, WCCC, WiL, TOTAL STATIONS: 20 TOTAL STATIONS: 10
o i WHO'S GOING HOME WITH YOU TONIGHT? fevenseven 02 29 s ¢ WJJOLVRZ,K : @T s
- T MUDVAYNE 7
@ ;gldvgmmg o 897 82 2255 16 Do What You Do
N TR T i (EPI()
@ BSREEf;I;JF;vas wrows E97 65 2000 17 KQXR. KRXQ, WCHZ, WCPR. WRXR, WTFX.
SHINEDOWN | 2 == T
’ _ 2 SECONDCHANCE s SRR 54 QSRR 14 II::E):/MASHING PUMPKINS 6
SAVING ABEL n . e
> 36 LonicteD SKIDDCO/VIRGIN/CAPITOL _j_of_ _-l::» 7_2‘321'7 [2 fusas, xaxs;x,“\:;?m, WQXA, WRAT, WWWX
PUDDLE OF MUDD - - — =R
@ > LIVIN ON BORROWED TIME FLAWLESS/GEFFEN/INTERSCOPE 56«51 i8. 1 KID ROCK 6
= 3 DOORS DOWN iy ] ) e g Rock N Roll Jesus
v = 2 a4 2382 B (Top Dog/Atiantic)
< TRaN UNIVERSAL REPUBLIC 2 e KERQ, KISW, WEDG, WIIL, WKQZ, XM
BLACK STONE CHERRY Squizz
Q 4 B nDmaN INDE GOOT/ROADRUNNER/RRP _’1_'7 o4 L b 2 e T 3
19 m NICKELBACK AIRPOWER/MOST INCREASEDPLAYS/MOSTADDED 55 15 5999 g My Turn
: GOTTA BE SOMEBODY ROADRUNNERRRP '€ i Usland/IDIMG)
— . KHT . , WIIL,
20 28 g;%:%?grﬁu REPmIs]E L & el © o & K:%pgam TR
I R ‘L TR — EO N
THE OFFSPRING e % ]
a YOU'RE GONNA GOFAR, KID couves RS- 15 BN 20 (Vc‘::“';sl 5 Go'fer, Kid
SAVING ABEL = KIOZ, WTFX, WWIZ, WXZZ
@ 18 DAYS SKDDCOVRGNCAPTOL 290 74 1238 22 r— — -
== e =S = NEDOWN 3
BULLET FOR MY VALENTINE =
@ 12 EARTS BURST INTOFIRE wonvezoMes | 50 380788 25 (5;3:::’3""’"“
; Ll iR E CEANET L ==_.u =" i
@ n lﬁre?:;\?ﬁfs WIND-UP 484 . s = et WCI:IZ — NICKELBACk
e AVENGED SEVENFOLD N - . PLS"’U';gFD 2 Gotta Be Somebody (Roadrunner/RRP)
r " SCREAM HOPELESS/WARNER BROS. e (;e::fs':] € (KZZQ +34, WIYY +28, WBSX +77, WLIO +77, KATT +24,
2% 16 ATREYU < ELe - KIOZ. WMMR, WTFX WTKX <24, WRAT <23, WRZK <23, KISW +22. KILE +2)
_© SLoWBURN Houywoop ~ *0Q 222 0776 26 { mbe_av st S g
‘ HOLLYWOOD UNDEAD 4 B B0 das 3 SR
@ X B \oErD ASM/DCTONE/INTERSCOPE 387 +12 0.639 28 18 Days Do What You Do (Eglc)
B ENDUST FEATURING =R ——— —— (Skiddeo/Virgin/Capitol) KZRQ +15, WYBB «l, KRXQ +¥, WBYR «I3, KATT +12,
by 9 THI:; VEN CHRIS DAUGHTRY S 14 0606 29 KRZR, WCHZ, WTKX WRXR +10, WKLQ 9. WXA +9, WCLC +8, WRZK +7
o lo ROYALBLISS N e S THE SMASHING PUMPKINS
SAVEME 'MEROVINGIAN/CAROLINE/CONTRABAND =7 M= G.L.O.W. (Martha's Music)
@ i DROWNING POOL 201 3 0.521 WAAF +25, WWWX 418, KXXR 16, WIYY 413, WNFZ +13,
8 37 STITCHES ELEVENSEVEN <7 7 b g2 HEA AR IR TAI NI IS UL
= MOTLEY CRUE =
@ 3 MUTHERFUCKER OF THE YEAR MOTLEVELEVENSEVEN | 2] *34 0382 31 DISTURBbED
- N - - - — 1 = Indestructible (Reprise)
g 2 ?\:/-OLwIEHKSAT REMAINS PROSTHETIC/RAZORGTIE B 47 O - . = weee ;7 mz‘ns{m 7, :‘.ﬁcn 6 :16:: ’.‘2 i
e SIXX: A.M. 194 +18 0.374 37 | +94 | s " \
_ TOMORROW ELEVENSEVEN =" - T 1 SHINEDOWN
TAPROOT : . Second Chance (Atlantic)
B4 i 3 WHEREVERISTAND VELVET HAMMERRED 182 = e KUPD +7, WWEN +12, WRAT «8, WCCC +8, WXQR +7,
S—— — . e WRXW +6, WTFX +6, KNCN +5, WLZX 45, KATT «5
35 REHAB 177 -30 0.497 34
B SARTENDERSONG UNIVERSALREPUBLIC _°° B ADDED AT...
O] I worsuse | 169 %63 [om8 7 .
i == d — - - - = Seattle, WA
RISE AGAINST i
Q 2 QE-EDUCATION (THROUGH LABOR) DGC/INTERSCOPE 159 ! fa 3O OM/PD: Dave Richards
e . E APD: Ryan Castle
TOADIES = -
NO DELIVERANCE KRTLanp | 198 -5 0.390 36 N:clrlhack. Gotta Be Somehady, 22
. T - A = =) Slipknot, Dead Memories, 2
ANOTHER BLACK DAY ;
- Kid Rock, Rock N Roll Jesus, 1
. 2 ANOTHERBLACK DAY seeRpros. | 27 *10 1 0.261 o colockioTEesus FOR WEEK ENDING OCTOBER S, 2008
JET BLACK STARE s = FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEND: See legend to charts in charts section for rules and symbol explanations.
= | Tz READY TO ROLL o - 142 -52 0274 40 www.RadioandRecords.com 63 active rock stations are electronically monitore.d by Nielsen Broadcast Data Systems 24
hours a day, 7 days a week. © 2008 Nlelsen Business Media, Inc. All rights reserved.

TEAL THE SHOW

T A oo T e T - g rtirstFlash! Line can take care of all your custom printing needs...
A S ] [ EventTape® * BunchaBanners * FlashBags * Ponchos * Stickers ¢ License Plates * Key Tags * Stadium Cups

=R <> wwwﬁrstﬂﬂ;%

“-—-*h“_.‘_—u__.__

927/969, i

I WR
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» SEETHER SEWS ON AIRPOWER STRIPES, AS
“BREAKDOWN" VAULTS 22-18. THE TRACK IS THE

THIRD ENTRY FROM THE GROUP'S “FINDING BEAUTY
IN NEGATIVE SPACES” COLLECTION, FOLLOWING THE
CHART-TOPPERS “FAKE IT” AND “RISE ABOVE THIS."

i DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

<DMD

x -
¢ vd ) NIELSEN BOS - g NEW AND ACTIVE
& WS ARTIST CERTIFICATION PLAY! AUDIENCE ARTIST PLAYS
= =5 Tme _____IMPRINT/PROMOTION LABEL S +- QG RANK THLE LABEL o TITLE / LABEL AN
AC/DC NO. 1(4 WKS) .81 1 1.534 ) 12 STONES 3372 THE BLACK CROWES 26
ROCK N ROIA TRAIN COLUMBIA o Adrenaline Oh Josephine
METALUCA o 0 = B (Wind-up) (Silver Arrow}
THE DAY THAT NEVER COMES WARNER BROS. 1 it | TOTAL STATIONS: 2 TOTAL STATIONS: 3
THEOR™ OF A DEADMAN 6 +4 1050 4 WEEZER 29/3  THE SMASHING PUMPKINS 19/19
_ BADGIRLFFEND 604/ROADRUNNER/RRP == Yoy YT . Eiow!
STAIND (DCC/Geffen/Interscope) (Martha's Music)
 BELIEVE FUPATLANTC S0 B _2'98} B TOTAL STATIONS: 3 TOTAL STATIONS= ~
HINDER
34 -6 0.931 6 SIXX: A.M. 2B/0 KINGS OF LEON 19/0
USE ME UNIVERSALREPUBLIC =~ i AR NEV . Sex On Fire
SAVING ABEL n 18 10 0731 8 _ TTLE/LABEL STATIONS (Eleven Seven) (RCA/RMG)
ADDICTED SKIDDCO/VIRGIN/CAPITOL - NICKELBACK € TOTAL STATIONS: 4 TOTAL STATIONS: 4
NICKELBACK AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 260 <260 1120 3 Gotta Be Somebody
GOTTA BE SIMEBODY ROADRUNNER/RRP (Roadrunner/RRP)
KMOD, KUFO, WEBN, WGIR, WHDR, WHJY,
BUCKCFERRY ' J 4
TOODRUN .. BEvENseveNaTaNTC 200 3 0814 10 WXRX a0
DISTUR3ED n 5 " SHINEDOWN z
INSIDE THE “IRE repse 220 2! ey 7 Second Chance
FOO FICHTERS i s (Atiantic)
LET ITDIE ROSWELLRCVRMG 20N +22 0.644 9 KIOoC, KTUX: WAQX,_ WEBN =
SHINEDJWN MUDVAYNE 4
SECOND CHNCE awc 135 33 052 12 Do What You Do
[T F T (Epic)
3 DOORS DOWN
TRAIN UNIVERSAL REPUBLIC 185 ] 3 Bl © ) (SIS IuIee) 7 SR
3 DOORS DOWN n2 it SAVING ABEL 3
IT'S NOT MY TIME UNIVERSALREPUBLIC 127 7 e 18 Days
P | 1 (Skiddco/Virgin/Capitol)
APOCALYPTICA FEATURING ADAM GONTIER
_ I00N'T CafE 20-20/JIVE/ZOMBA _]S“_ 2 83 0509 13 | AR XQ YR )
SHINED DWN L KID ROCK 2
DEVOUR mimc 132 -25 | EEEEEY 18 Rock N Roll Jesus
. i1 TAp: (Top Dog/Atlantic)
PUDDLE OF MUDD & 5
LIVIN' ON B+*RROWED TIME FLAWLESS/CEFFEN/NTERSCOPE 122 T e ) TR _
SLIPKNOT . E THEORY OF A DEADMAN
PSYCHOSOC AL ROADRUMNERIRRP 129 < Dazg E 8ad Girlfriend
3 (604/Roadrunner/RRP)
SEETHER AIRPOWER
BREAKDOW wnoup 125 40 0398 14 WXFX .
TESLA 3 DOORS DOWN
| WANNA LIVE TESLAELECTRIC CO. @ 222 CElN 7 Train
L g — = {Universal Republic)
DISTURSED AIRPOWER
200 21 4 INDESTRUC IBLE REPRISE 108 47 0286 W KUFO MOST
ROYAL BLISS SEETHER N
SAVEME MEROVINGIAN/CAROLINE/CONTRABAND E_u’__ 5 0'2_2[‘ 22 Breakdown 'NCPRE¢§ED
- R (Wind-Up) LA
MUDVARNE 70 +28  01K3 25 WAQX
DO WHAT YU DO EPIC =i e = =
SAVING ABEL DISTURBED t
18 DAYS SKIDDCO/VIRGIN/CAPITOL &5 o S 24 Indestructible
(Reprise) _
BLACK STONE CHERRY
BLIND MAN INDECODTROADRUNNER/RRP o j QU £8 el +260 NICKELBACK
TRAPT A Gotta Be Somebody (Roadrunner/RRP)
WHO'S GOINS HOME WITH YOU TONIGHT? ELEVENSEVEN _62 B 4 9'057_ ADBEDIET KMOD:;Q, KBER :ésmoip’g%'z;%z&mé 20,
QUEEN - PAUL RODGERS : : ’
| CUEBRITY hovwoop  EEEEEE 12 SRR 2 KTUX +40 SEETHER
METALLICA o a1 024 2 Ne—— Breakdown (Wind-up)
CYANIDE WARNER BROS e OM: Gary McCoy WEEN +15, WXMM +10, WDHZ =5, WIXQ +2, KIOC 42,
REHAB - £ o PO/MD: Randy Hill WVRK +2, WXFX +2, KBER +, KSHE +, WRQK +]
BARTENDEF SONG UNIVERSAL REPUBLIC =7 ol Shinedown, Second Chance, 9 :
MOTLEY CRUE % a3 0072 - Saving Abel, 18 Days, 6 SHINEDOWN
MUTHERFUSKER OF THE YEAR MOTLEY/ELEVEN SEVEN Jir A Second Chance (Atiantic)
vaL =N . FOR REPORTING STATIONS PLAYLISTS GO TD: WEEN +15, KTUX +G, KIOC +8, WRQK +2, KAZR +2,
POP EVLL - 27 o038 - ML L WZZO +1, WOHA +1, WXMM +1 <MOD +1, WIXQ #1
ERD PAZZOUARDSTAR) www.RadioandRecords.com = =
MUDVAYNE
Do What You Do (Epi
TS KIOK +10, KMOD +8, WIXQ +4. WEBN +3, WKLC +2,
RECURREN KAZ3 +1, WDHA +1, KTUX +1, WY |, WXFX +1
& g SAVING ABEL
ES £ 18 Days (Skiddco/Virgin/Capitol)
] ARTIST 11 NIELSEN BDS PLAYS ] ARTIST 17 NIELSEN BDS PLAYS o -
El  TITLE / IMPRINT / PRONOTION LABEL CERTIFICATIONS  TW LW =l TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw W KSHE +Tl, KTUX +6, WDHA +4. VXX +4, KIOC +2
SIXX: A.M. PUDDLE OF MUDD
LIFE IS BEAUTIFUL (ELEVENSEVEN) a2 - 128 PSYCHO (FLAWLESS/GEFFEN/INTERSCOPE) 105 e
SEETHER MOTLEY CRUE
FAKE IT (WIND-UP) 7“'0 : e SAINTS OF LOS ANGELES (MDTLEY/ELEVEN SEVEN) (95 2
SEETHER GUNS N' ROSES
RISE ABOVE THIS (WIND-UF8 - 125 1 SWEET CHILD O' MINE (GEFFEN/INTERSCDPE) 103 10?
KID ROCK
gTﬁl\w)l()Sll.LEr?Tc:A)I(UORITV/LG] Jig! 12 ALL S JMMER LONG (TOP DOG/ATLANTIC) 10 n2 FOR WEEK ENDING OCTOBER S, 20C8
— 7 o = LEGEND: See legend to charts in charts section for rules and symbol explanations.
FINGER ELEVEN 109 105 GUNS N’ ROSES 94 92 24 rock stations are electronically monitared by Nielsen Broadcast Data Systems 24 hours a
PARALYZER (WIND-UP} oy PARA JISE CITY {GEFFEN/UME) day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rigts reserved.
WONE/Akron, OH* WTOS/Augusta, ME WKLC/Charlestor, WV* KHQG/Duluth, MN WXFX/Montgomery, AL* WHJY/Providence, Ri* KSHE/St. Louis, MO*

OM: Chuck Callins
PO: TK. O'Grady
APD/MO: Tim Daugherty

KZRR/Albuquerque, NM*
OM: Bill May

PD: Phil Mahoney

MD: Rob Brothers

WZZO/Allentown, PA*
PO: Tori Thomas
MD: Keith Moyer

KWHL/Anchorage, AK
PD: Brad Stennett
MD: Matthew Callins

OCTOBER 1@, 2008

OM/PD: Jack O'Brien
APD: Mark Smith

KIOC/Beaumont, TX*
OM: Trey Poston
PD: Mike Davis

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Paracai
APD/MD: Monty Foster

WRQK/Canton, OH*
PO: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

OM/PD: Jay Nunley
APD/MD: Brian Thempson

WEBN/Cincirnati, OH*
OM/PD: Scott einart
MD: Dave Fritz

WMMS/Cleveland, OH*
OM: Keith Abrams
PD: BaMatthews

WVRK/Columbus. GA*
OM: Brian Wa'ers
PD: Chris Chaos

KAZR/Des Moines, |A*
OM: Scatt Allen

PO: Ryan Patrick

MD: Andy Hall

OM/PD: Jack Lawson

WQCM/Hagerstown, MD
OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtner

WJIXQ/Lansing, Mi*
PD: Sheri Vegas

WGIR/Manchester, NH*
PO: Chris "Dac" Garrett

WHDR/Miami, FL*
PO: Kevin Vargas
MO: Dave Hanson

PD: Rick Hendrick

WDHA/Morristown, NJ*
APD: Curtis Kay

WNOR/Norfolk, VA*
PO: Harvey Kajan
APD/MD: Sonja Morre|

WXMM/Norfolk, VA¥
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PO: Jen Shevlin
MD: Shelly Brown

KUFOQ/Portland, OR*
OM/PO: Chris Patyk

PD: Scott Laudani

WXRX/Rockford, IL
PD: Jim Stone
MD: Jon Schulz

KBER/Salt Lake City, UT*
PO: Kelly Hammer
APD/MD: Darby Wilcox

KZ0Z/San Luis Obispo, CA
OM: Pepper Daniels
PD/MD: Dusty Rhoads

KTUX/Shreveport, LA*
OM: Gary McCoy
PD/MD: Randy Hill

OM: Rick Bais
APD: Katy Kruze
MD: Cuy Favazza

WAQX/Syracuse, NY*
OM: Tom Michell

PO: Hunter S.cott
APD/MO: Dan Kelley

KMOD/ Tulea, OK*
OM/PD: Der Cristi

WMZK/Walsau, Wi
MD: Larry Oferman

KB2S/Wickita Falls, TX
PD: Liz Ryam

* Monitored Reporters
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R&R ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Noble

WJSE/Atlantic City, NJ
OM/PD: Paul Kelly
MD: Scott Reilly

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Gauthier

WBCN/Boston, MA*
PD: Mike Thomas
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin

APD: Fletcher

MD: Paul Driscoll

WETZ/Burlington, VT*
OM/PD: Matt Crasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Jay Kruz

APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Cheis Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney” Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Oldfield

WIBX/Ft. Myers, F1*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
OM/PD: Jerry Tarrants

50 24/7 NEWS ONLINE @ www.RadioandRecords.com

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando

WURH/Hartford, CT*
OM: Todd Thomas
PD: Becky Pohotsky

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Don Jantzen
MD: Karah Leigh

WREX/Indianapalis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy
PD/MD: Jay Patrix

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

KRDG/Medford, OR
PD/MD: Cosmo

WMFS/Memphis, TN*
MD: Sydney Nabors

WLUM/Milwaukee, Wi*
PD: Jacent Jackson
APD: Stephen Kallao

WHTL Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

WRFF/Philadelphia, PA*
OM: Thea Mitchem
PD/MD: John Allers

APD: Wendy Rollins

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta

WCYY/Portiand, ME*
PD: Herb Ivy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WERL Prowidence, RI*
OM: Mark Stachowski
PD: Wendell Clough

APD: Tom Chiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Fiores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Mojo

WRXL/Richmond, VA*
PO/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM: Mike Ninnie
PD: Nik Rivers

KWOD/Sacramenta, CA*
OM/PD: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
POD: Eddie Gutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM/PD: Gregg Steele
APD: Tom Wilkinson

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins
PD: Boomer

KNDD/Seattle, WA*
PD: Mike Kaplan
APD/MD: Andrew Harms

KORA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
PD: Nixon

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Chris Firmage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDL Washington, DC*
OM: Thea Mitchem

PO: Dave Wellington

APD: Dave Hennessy

MD: Greg Roche

WPBZ/West Palm Beach, FL*
PD: John O'Connell
APD/MD: Ross Mahoney

WSFM/Wilmington, NC
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

WZMR/Albany, NY*
OM/PD: Kevin Callahan

KTEG/Albuquerque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Bumett

WWWX/Apgpleton, Wi*
PD/MD: Guy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM/PD: Kenny Vest
MD: Denver Crabb

'WHGE/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Chasleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, iL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehotf

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KEGL/Dallas, TX*
OM: Vince Richards
PD: Chris Ryan

KBPI/Denver, CO*
PD: Willie B.
APOMD: Aaron "Double A™ Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/E| Paso, TX*
OM/PD: Courtney Nelson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WERED

WEEK OM THE
THE KILLERS'

1=

CMETAL D
AVAILABLE

Ei - CANADA ROCK .-
= i TITLE IMPRINT / PROMOTION LABEL ™ -
[ ] B AC/DCROCKNROLLTRAN COLUMBIASONYBMG 57l +7
ﬂ _?_ DASIS THE SHOCK OF THE LIGHTNING BIG BROTHER/REPRISE/WARNER HB0 ;ﬂ
. )0 THE OFFSPRING YOU'RE CONNA GOFAR, KID OLUMBIASONYBMG | 428 +78
O T METALLICA THE DAY THAT NEVER COMES WARNERBROSWARNER 413 +8
[“J BBl 18 THEORY OF A DEADMAN 220 GRuFRIEND & SOUUNVERSAL | 408 +2
(e ] T30 WEEZER TROUBLEMAKER OCCUNVERSAL | 3HS | 30
(7] 16 APOCALYPTICA FEATURING ADAM GONTIER |DONT CARE WOVESONYEMG | BB vhS
' TI5 MOBILE THEKILLER & UNVERSAL | 3R <8
. ? STAIND BELIEVE FLIFATLANTIL/WARNER 3&1 «3]
[10] 12 HINDER ustme & UNIVERSAL REPUBLIC/UNIVERSAL | 381 +23
[ S Bl NICKELBACK GOTTa BE SOMEBODY & oM | 348 348
12 %6 COLDPLAY vivaLAVIDA PARLOPHONE/EMI 336 & 'H- =
3 Tn_ SLOAN BELIEVE INME & MURDERECORDS/SONY BMG B m : 45
14} 17 KINGS OF LEON sexonFIRE ROVSONYBMG | 23 +88
17 THESTILLS gencHere & ARTSGCRAFTS | 278 -25
. "'9_ SAM ROBERTS DETROIT '67 & SECRET BRAINVUNIVERSAL 247 m i
7 _';;._' AIRBOURNE RUNNIN' WILD ROACRLMREL LN VERSAL 245 T :53
O 2 RISE AGAINST RE-EDUCATION (THROUGH LABOR) DCCUNIVERSAL | 2B +45
(1] T4 | THE TREWS MaNOF TWOMINDS & THEEUMSTESIUNVERSAL | 200 +B6
20 ? FINGER ELEVEN TALKING TO THE WALLS & WIND-UP _II:I__ =3
21 {27 | DISTURBED msioe THE FRE REPRISEWARNER | 208 -5
'35 FOOFIGHTERS LETrT O ROSWELLRCASONYBMG | 201 40
122 CITY AND COLOUR SLEEPING SICKNESS & ONEALONE | 188 20
10 BUCKCHERRY 700 DRUNK.. ELEVENSEVENUNVERSAL | 185 1
CYB 2 ™EKILLERS uan SUNDUNVERSAL 7B +a7
? REV THEDRY HELL YEAH & VAN HOWES WAL OOFANT D00 UMIVERSAL |l -2
[27) "2 BILLY TALENT & ANTI-FLAG TURN YOURBACK & WARNERMUSKC CANADAWARNER | 5B 53
& "I SAVING ABEL ADDKCTED SKDDCOVIRGINEMI | M8 +16
29 36 KIDROCK ALL SUMMERLONG TOPDOGATUANTIOWARNER | B8 | -25
@ "4 ONE SECOND 2 LATE FEAR OF ANATION & REOMK | 120 D

FOR WEEK ENDING OCTO@BER 5. 2008

WRUF/Gainesville, FL*

KZCD/Lawton, OK

WYYX/Panama City, FL

OM/PD: Harry Guscott PD: Don "Critter” Brown PD: Chris Alan
APD: Kyle Baldry APD: J.C. "Kelso™ Kellison APD/MD: Stroke
MD: Jack Wich

WXZZ/Lexington, KY*

WTKX/Pensacola, FL*

WKLQ/Grand Rapids, MI* OM: Robert Lindsey PD: Joel Sampson
OM: Steve Stewart PD: Johnny Maze APD/MD: Mark The Shark
PD: Michael Grey APD: Twitch
APD: Jay Deacon WIXO/Peoria, IL
MD: Darcy KDJE/Little Rock, AR* OM/PD: Matt Bahan
OM: Sonny Victory
WZOR/Green Bay, Wi* PD: Jeff Petterson WMMRPhiladedphia, PA*
PD: Joe Calgaro MD: Adam Peterson PD: Bill Weston
APD: Cutter ! APD: Chuck Damico
MD: Borna Velic WLRS/Louisville, KY* MD: Sean “The Rabbi" Tyszler
OM: George Lindsey
WXQR/Greenville, NC* PD: Joe Stamm KUPD/Phoenix, AZ*
OM: Mark McKinney PD/MD: Larry McFeelie
PD: Wes Styles WTFX/Louisville, KY*
PD: Charlie Steele KDDX/Rapid City, SD
WTPT/Greenville, SC* MD: Frank Webb OM/PD: Jim Kallas
OM/PD: Mark Hendrix
MD: Twisted Todd KFMX/Lubbock, TX KDOT/Reno, NV*
OM/PD: Wes Nessmann OM: Jim McClain
W)X A Harrishurg, PA* PD/MD: Jave Patterson
OM/PD: Ken Carson W1JO/Madison, WI*
PD: Randy Hawke KRXQ/Sacramento, CA*
WCCC/Hartford, CT* APD/MD: Blake Patton OM/PD: Jim Fox
PD: Niichael Picozzi
APDMD: Mike Karolyi KFRQ/McAllen, TX* WKQZ/Saginaw, MI*
OM/PD: Mike Quinn PD: Hoser
WAMX/Huntington, WV APD/MD: Matt Bingham
PD/MD: Erik Raines KBRE/Merced, CA
APD: Robin Wilds PD/MD: Jason LaChance

WRTT/Huntsville, AL*

KXXR/Minneapolis, MN*

WZBH/Salisbury, MD
OM: Sue Timmons
PD: Sean McHugh

OM/PD: Lee Reynolds OM: Dave Hamilton MD: Chris Steele
APD/MD: Clay Sanders PD: Wade Linder

APD/MD: Pablo KZZQ/Salt Lake City, UT*
WRXW/Jackson, MS* PD: Kayvon Motiee .

PD/MD: Brad Stevens

WRAT/Monmouth, NJ*
OM/PD: Carl Craft

APD/MD: Roger Orton

WRZK/Johnson City, TN*  APD/MD: Robyn Lane KISS/San Antonio, TX*
PO/MD: Scott Onks PO/MD: LA Lloyd

WCLG/ Morgantown, WV
KQRC/Kansas City, MO* OM/PD: Jeff Miller KIOZ/San Diego, CA*
OM/PD: Bob Edwards PD/MD: Shauna Moran-Brown
MD: Paul Marshall WBUZ/Nashville, TN*

OM/PD: Troy Hanson

KURQ/San Luis Obispo, CA

WNFZ/Knaxville, TN* OM: Dean Warfield OM/PD: Mark Mitchell
OM: Terry Gillingham APD: Zigz
PD: Shane Cox
) /Santa Rosa, CA*
APDMD: Valerie Hale KATT/Oklahoma City, OK* gg}:‘x& T
OM/PD: Chris Baker
KOMP/Las Vegas, NV* MD: Jake Daniels
PD: John Griffin
MD: Carlota

www.americanradiohistorv.com

& |-l1ditai:es CanCon

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
OM: Greqgg Steele
PD: Jeff Regan

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simanet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carroll
APD: Maximus

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

WLZN/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin

PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
PD: Nixon

KFMW/Waterloo, IA
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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R&R TRIPLE A

How triple A is covering the 2008 political scene

A Current Affair

John Schoenberger

JSchoenberger@RadioandRecords.com

. t's generally the realm of news and talk radio to cover politics.
But since this year also heralds one of the most talked-about
presidential campaigns in recent memory, even some adult-ori-
ented music stations are getting more involved. And triple A
is finding ways to creatively cover the political landscape.

Going To The Source
KBCO/Denver made an extra effort recently to
cover the Democratic National Convention,
which took place in its backyard. The “KBCO
Morning Show” with Bret Saunders broadcast live
from the convention all four days. According to PD
Scott Arbough, KBCO was the only FM in a sea
of AM morning shows at radio row. During the
Republican National Convention, Saunders also
included interviews on his show each day with
local and national Republican dignitaries.

“KBCO seems to have both a liberal and con-
servative listener base,” Arbough says. “Obviously
here in Boulder there is a large liberal population,
but Denver and surrounding areas tend to lean
more Republican, so we try to be fair and balanced
with our content. But I will also say our coverage
never completely satisfies either side.”

Meanwhile, KTCZ/Minneapolis’ “Cities 97
Morning Show” with B.T. & Lee took a different
approach for the Republican convention, which
happened i nearby St. Paul, by interviewing peo-
ple on the street about the traffic, protests and other
activides surrounding the event. The station chose
to stay out of the politics.

WRSI/Northampton, Mass., had a liberal blog-

ger on the floor of the Democratic convention
who called in from his hotel room each morning
to give listeners a recap of evening events. In addi-
tion, MSNBC host (and former member of WRSI
morning show “The Big Breakfast”) Rachel Mad-
dow offers occasional guest political commentary
for her former station.

“We also take real interviews with all of the
political candidates and make pretend that we are
actually interviewing them, but asking better and
funnier questions than, say, that boring old fuddy-
duddy Wolf Blitzer,” PID Monte Belmonte says.

KOZT/Fort Bragg, Calif., is taking a proactive
local stance this year, using what GM/PD Tom
Yates calls a “progressive-retro approach” in its
election coverage. He sees it as another way to
make his station a local entity that serves the com-
munity on all levels.

“We will be doing live coverage from poll open-
ing to closing with national, state and local elections,”
he says.“The Coast Crew is also currently pushing
registration and now, absentee balloting and voting
by mail. Its pretty much a constant effort for us.”

KYSL/Breckenridge, Colo., is also taking a local
approach, holding several live-on-the-radio politi-
cal forums starting Sept. 29 from 7 p.m.-8 p.n1., run-

The Power Of Song

Moncommercial WXPM/Philadelphia launched
“Power of Sonn,” a radio- and Web-based series
highlighting music and musicians that have
impacted society and culture, The prograrm
explores the intersection between music and
palitics in interviews and short-form profiles. It has
featured swch acts as Billy Bragg, Ani DiFranco,
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Dixie Chicks, Pete Seeger, Rage Against the
Machine's Tom hMorelle, John Fogerty, Jackson
Browne, Merle Haggard and Gil Scott-Heran.

“In the context of the election year we thought
it would be an excellent public service to let the
music do the talking about some sericus political,
cultural and sacial issues that still impact our
lives,” WXPM assistant GM of programming Bruce
Warren says.

‘We haven't
taken an
active
political
stance—yet.
We think
the overall
message

of voting is
the mos
important
one for

a newer
station

like ours.’

—Brad Savage

Making The
Vote Count

Jack Johnson, Wilco's
Jeff Tweedy and My
Morning Jacket’s Jim
James are just a few of
the artists who have
made PSAs available to
stations nationwide,
urging people to
register to vote through
HeadCount, a nonprofit,
nonpartisan voter
registration
organization.
HeadCount has also
been a leader in
registering young
voters at concerts
nationwide throughout
2008, partnering with
the likes of Johnson,
Wilco, Dave Matthews
Band and John Mayer.
For more information,
go to headcount.org.

KBLO's Bret Smunders &t the e i
Desmocratic National Comvention 1

FORMAT FOCUS:

ELECTION 2008

ning each Monday through Oct. 20.

“We are blocking out all regular programming,
including commercials, to feature candidates running
for office in our area,” news director Ronmzn Moore
says. “Two county conunissioner seats are up for
grabs, plus a state House and state Senate seat. We will
have all candidates in the four races on the air live”

Get The Vote Out

But most stations are leaving coverage to their
news/talk counterparts—often stations within the
same company cluster. Instead, they are getting
active with initiatives like getting people to regis-
ter and vote. “We are not very involved with cov-
ering the political side of the elections nationally,
statewide or locally” triple A KPRI1/Szn Diego
VP/station manager Bob Burch says. But, he adds,
“we are involved with the ‘get out the vote aspect
of it. We feel that listeners that are politically addict-
ed will use news/talk radio and other media for
their political fix.” Koahnic Broadcast’s noncom-
mercial KNBA/Anchorage, Alaska, is part of a
nonpartisan get-out-and-vote campaign. But its
focus is on the Native American conuriinity.

“We are working with Alaska’s Ger Out the
Native Vote organization to utilize KNIIA’s on-air
presence and established audience to motivate
Alaska Natives eligible to vote to do so,” OM/PD
Loren Dixon says.“We also hope, via our network
of stations under the Koahnic umbrells, that we
can motivate Native Americans nationwide to
vote in the 2008 election cycle and make the most
educated choices about who represents hem and
their interests.”

WYMS/Milwaukee, which targets a diverse,
younger adult audience, launched Unified Mil-
waukee: Voter Awareness. The campaign runs
through Election Day and the message, iccording
to PD Scott Mullins, is twofold: Be heard. [vote) and
get involved (volunteer).

WYMS created a campaign blog—unifiedmil-
waukee.wordpress.com—that has links to voter
resources, registration opportunities and local get-
out-the-vote-related volunteer opportunities.
Mullins says. “We’ve partnered with two local
organizations, too, with strong get-our-the-vote
initiatives, Citizen Action of Wisconsin and Voces
de la Frontera.”

WCNR/Charlottesville, Va., is airing Rock the
Vote PSAs. It is also airing PSAs created in-house,
some featuring audio segments from artists that
recorded for the station’s “Corner Lounge” live ses-
sions. “We asked artists to speak a few words about
the power and value of voting,
then created our own PSAs to
encourage our listeners to
make their voice heard, no
matter which side of the politi-
cal fence they happen to fall
on,” PD Brad Savage says.

“We haven't taken an active
political stance—yet. It’s some-
thing
though. However, we think the
overall message of voting is the

we've considered,

most important one for a

newer staton like ou-s”  R&R
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THIRD FULL-LENGTH ALBUM, “HOPE FOR THE
POWERED niclsen ; 88 HOPELESS,” SET FOR RELEASE OCT. 21.

C DMDS DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

- » BRETT DENNEN JUMPS 25-20 WITH HIS
= COLLABORATION WITH FEMI KUTI, “MAKE YOU
l RI p LE A CRAZY.” THE SINGLE PREVIEWS DENNEN'S

> »x
w [
S R 11 NIELSEN BDS NEW AND ACTIVE
§ g g ARTIST CERTIFICATIONS PLAYS AUDIENCE ARTIST PLAYS ARTIST e
TITLE b
z3 - _IMPRINT/ PROMOTION LABEL ™ +/-  MILLIDNS RANK e TS L —— e
O.A.R. NO. 11WK)
2 SE6 <44 2026 7 JAMES MORRISON 107/24  KINGS OF LEON 68/27
) SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP Nothing Ever Hurt Like You Sex On Fire
COUNTING CROWS (Ceffen/Interscope) (RCA/RMG)
2 : 1 COME AROUND DCC/GEFFEN/INTERSCOPE 510 _'38 ! 2'102_ E MOST ADDED TOTAL STATIONS: 1S TOTAL STATIONS: 9
COLDPLAY 1
3 3 436 -19 3.599 1 DAVID BYRNE & DAR WILLIAMS 68/2
i VIVALA VIDA capTOL U= - o BRIAN ENO 105/7 It's Alright
DONAVON FRANKENREITER . Strange Overtones (Razor & Tie}
° “_5__ LIFE, LOVE & LAUGHTER LOST HICHWAY o | 236 I (Todo Mundo) TOTAL STATIONS: 8
! SNOW PATROL TOTAL STATIONS: i
7 405 +53 3.226 2 R.E.M. 67/8
= TAKE BACK THECITY POLYDOR/FICTION/GEFFEN/INTERSCOPE - i AT oW AUGUSTANA a3 T I
6 9 SQ&?:E';CLACHLAN T 183 433 1325 14 TITLE/LABEL STATIONS 1 Still Ain't Over You (Warner Bros.}
_ 1 KEANE 9 (Epic) TOTAL STATIONS: 10
TOTAL STATIONS: n
(] Beck. seomrersore | 381+ 418 2728 3 i S ] TRACY CHAPMAN 64/61
o ‘0‘ SR ENDERS o . B CIDR, KPR, KRVB. KTCZ, KXLY, Sirius Uis o 95129 o
2 o - Si . WCLZ, WNCS, antic
: BOOTS OF CHINESE PLASTIC SHANGRi-LA ; "y S {Astralwerks/Capital) TOTAL STATIONS: 10
3 GAVIN ROSSDALE L TRACY CHAPMAN 8 TOTAL STATIONS: 9
i LOVE REMAINS THE SAME INTERSCOPE 365 -25 | 1.613 n Sing For You AMY MACDONALD 62/14
! COLDPLAY (Atlantic) TRISTAN PRETTYMAN 95/10 Mr. Rock & Roll
. LOST! CAPITOL 349 +10 1.808 9 KFOG, KINK, KMTT, KRSH, Sirius Spectrum, Hello (Decca)
i - = WCLZ. WNCS, XM Cafe (Virgin/Capitol} TOTAL STATIONS: 6
ERIC HUTCHINSON AIRPOWER 333 26 = = TOTAL STATIONS: n
ROCK & ROLL LET"S BREAK/WARNER BROS. 7’7 i 1005 20 RYAN ADAMS &
THE RACONTEURS E v THECEHDMAAS ¥
_ ; OLD ENOUGH THROMANWARNERBROS, 020 ‘13 2206 5 (FL"‘ ¥ g, |
- e ost Highway.
3 MATT NATHANSON 39 33 1,648 10 CIDR. KBCO, KXLY, WCOO, WMMM, WRNR,
COME ON GET HIGHER VANCUARD 77 = wTTS
¥ M ORNING JASKET gome 290 52 1384 13 AMOS LEE s
T What's Been Going On
. RAY LAMONTAGNE 7 4 1059 18 (Blue Note/Capitol)
3 YOU ARE THE BEST THING RCA/RED - KPTL, KRVB, WCOO, WNCS, WXRV
o AR 1l CABIEDR CLHE e 2B 2 uer . THEKILLERS 5
- Human
INGRID MICHAELSON
J land/IDIMC,
0 ; BEOK ‘ CABIN 24/ORGINAL SIGNALRED 230 i o3 ﬂf&' KSWMD, iwm, KXLY, WCLZ
@ MICHAEL FRANTI & SPEARHEAD 233 X 1147 7 e =
SAY HEY (ILOVE YOU) BOO BOO WAX/ANTI-/EPITAPH : COLDPLAY 3
B - = Lost!
SHERYL CROW 5
B 20 15 062 - {Capitol)
MOTIVATION ASM/INTERSCOPE €~ KBCO, KRSH, KTCZ
. BRETT DENNEN FEATURING FEMI KUTI 216 50 0,608 - —— -
MAKE YOU CRAZY DOWNTOWN/DUALTONE 5 i KINGS OF LEON 3 MOST
3 = o i Sex On Fire
G. LOVE & SPECIAL SAUCE
PEACE, LOVE & HAPPINESS BRUSHFIRE e = B = &%%Azmxgéo R INCREASED
LUCINDA WILLIAMS T .. e R L PLAYS
REAL LOVE LOSTHIGHWAY ! 7 . NEWTON FAULKNER 3
N MAY ) Gone In The Morning
E‘Fg?FALUN'A ER COLUMBIA 176 +2 0.620 - (Aware/Columbia)
== UMBIA G - .. KBCO, KRSH, WRLT
THE KILLERS MOST INCREASED PLAYS 64 01 0.963 2 . T |
HUMAN ISLAND/IDIMG o e +101 THE KILLERS
ERIN MCCARLEY 150 +27 0155 1 Human (Istand/IDJMC)
PONY (IT'SOK) UNIVERSALREPUBLIC = I =, 12 DDED KRVB 422, WXRV +15, KINK +12, KENZ +Tl. KWMT 49,
DELTA SPIRIT - ADDED AT... KTHX +6, WRXP +6, WNCS +6, CIDR +3, KBTL +3
TRASHCAN RouNpER 108 0 g 2 CIDR @RIVER) -RYA S & THE CARDINALS
RYAN ADAMS & THE CARDINALS J. Detroit, MI . N ADAM ARDINA
FIXIT LOSTHCHWay PO+ 6% 0317 - [ ' Fix It (Lost Highway)
! PD: Matt Franklin WRNR 411, SISP +8, WCLZ +8, WRLT +6, KGSR +5,
AMOS LEE %3 416 0.451 A APD: Tania D'Angela KRSH 45, XMCF 45, KTHX 45, WNCS +5, WTTS +5
WHAT'S BEEN GOING ON BLUE NOTE/CAPITOL " - Keane, The Lovers Are Losing, 3
BEN FOLDS FEATURING REGINA SPEKTOR 192 e e Ryan Adams & The Cardinals, Fix It, 2 TRACY CHAPMAN
YOU DON'T KNOW ME EPIC ¢ il i ) David Byrne & Brian Eno, Strange Overtones, 1 Sing For You (Atlantic)
R.E.M. FOR REPORTING STATIONS PLAYLISTS GO TO: KRVE 418, KINK +14, KRSH +9, KFOG +9, KMTT +6,
HOLLOW MAN waRNERBROs, 122 26 0490 - N2 S A L L]
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SNOW PATROL

Take Back The City
RECURRENTS (Polydor/Fiction/Geffen/tnterscope)

WMMM +15, WRLT +12, WZEW +10, WCOO +8, WNCS +7,
HXLY +6, KFTL +4, CIDR +3, WCLZ +2, KTCZ +2

ax b

= ri

E H BRETT DENNEN FEATURING

bl ARTIST 11 NIELSEN BDS PLAYS Fl  ARTIST 11 NIELSEN BDS PLAYS FEMIKUTI

Gl TITLE /IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w Ol TITLE /IMPRINT / PROMOTION LABEL CERTIFICATIONS T™W w Make You Crazy (Downtown/Dualtone)
JASON MRAZ JACK JOHNSON ‘.'VCLZ +10, SISP +7, KXLY +7, WTTS +7, WRNX +6,
I'M YOURS (ATLANTIC/RRP) _258 A E 0 HOPE (BRUSHFIRE/UNIVERSAL REPUBLIC) 170 B 224 FINK +4, KGSR +2, KFOG +2, WCQO +2, KTHX +2
NEEDTOBREATHE SARA BAREILLES
_MORE TIME (ATLANTIC) L &l _219__ BOTTLE T UP{EPIC) = 128
SL_Tg?INt?V#EbZ[EBP%YS - b Y gad nggvﬁzmcunvnmmc) i 160
SPOON 189 204 DEATH CAB FOR CUTIE 156 ]Aaa FOR WEEK ENDING OCTOBER 5, 2008
DON'T YOU £VAH (MERGE) N S b I WILL POSSESS YOUR HEART (ATLANTIC) = LEGEND: See legend to charts in charts section for rules and symbol explanations.
AUGUSTANA EDDIE VEDDER 31 triple A stations are glectrcnically mom_tored by Nielsen Broadcast Data Systems 24 hours a

| SWEET ANDLOW (EPIC) 170 178 HARD SUN (MONKEY WRENCHJ/RMC) 124 107 day, 7 days a week. Indicator chart comprised of 52 reporters.

S — e 2008 Nielsen Business Media, Inc. All rights reserved.
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5 trpcommé TV APPEARANCES: R&R HOT AC €D! ke eis

The Tonight Show with Jay Leno - October 16th
The Late, Late Show with Craig Ferguson - October 22nd SoundScan Heatseekers Chal‘t: 23*-5* {’7'(
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» LUCINDA WILLIAMS ROLLS 40-13 ON THE
AMERICANA CHART WITH “LITTLE HONEY.” THE SET,
DUE IN STORES OCT. 14, EARNS}OST ADDED (77 NEW
REPORTERS) AND SCORES THE LARGEST PLAYS
INCREASE (UP 97). THE ALBUM'S FIRST TRACK. “REAL
LOVE,” MEANWHILE RISES 8-5 ON TRIPLE A INDIZATOR.

TRIPLE A/

AMERICANA
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PO~VERED BY Iiclsen

. DIGITAL DCWNLOADS
LDMDS AVAILABLE AT DMDS.COM
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T Sing For You M Pk Little Honey STUMPKNOCKERS 9 On Hard Times TRAINWRECK 7
(Verve (Atlantic) KPND, KRVO, LOS LONELY (Lost Highway) Rott-N-Roll (Yep Roc) Bow Thayer And
Forecast/Verve) DMX Folk Rock. KSUT, KYSL, Music BOYS 7 - — - (Hyena) = Perfect Trainwreck
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FCF WEEK ENDING OCTOBER S, 2008

FOR WEEK ENDING OCTOBER S, 2008

The Americana chart represents the reported pla- of terrestrial radio stations, nationally syndicated radio shows, satellite radio and iste-net stations that have
agreed to submit weekly spin counts. For more irformation please visit www.americanamusic.org. © 2008 £mericana Music Associstian.
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GLR Network's news/talk stations report strong response to

political coverage

Coast-To-Coast Election

Coverage

Jackie Madrigal
JMadrigal@RadioandRecords.com

he comprehensive immigration reform bill that never made
its way out of Congress in 2006, leading to massive marches
across the country, was a turning point for Hispanics. For

many, the bills failure underscored the importance of

becoming a U.S. citizen, registering to vote and becoming

politically involved.

Now, with the 2008 presidental election less than
four weeks away, immigration reform remains a top
concern for Hispanics, second only to the econo-
my. Radio, particularly Spanish-language news/talk
stations, plays a critical role in helping Latino listen-
ers understand where both presidential candidates
stand on these and other issues.

Yoly Cuello, morning co-host at GLIR. Network’s
Spanish news/talk WSUA (Caracol)/Miani, says her
“Hoy por Hoy” show focuses on
“how issues like the economy are
affecting the Latino community
and how important the Hispanic
vote is in this election.” Election
and political coverage are of
prime significance for South
Florida’s Hispanics who want to
stay on top of the issues, especial-
ly the economy and inmigraton
reform, she says.

Cuello says she realized just
the
Hispanic community is paying to

how much attention

Lorenz

election issues during the station’s post-presidential
debate coverage on Sept. 26. “We took calls and
they spoke in detail about the issues discussed by
the candidates, especially about the economy,”
Cuello says. This is a group of people that is inter-
ested and is informed.

Cuello made national and international headlines
last month for her English-language interview with
Republican presidential nominee John McCain.
Despite repeated pressing by Cuello, McCain did-
n't give her a straight answer about whether he
would agree to meet with Spain Prime Minister
José Luis Zapatero should he win the election. The

interview, broadcast Sept. 17 on “Hoy por Hoy” and
Sept. 18 on “Minuto 60, generated considerable
general-market media coverage.

Room For Improvement

Although Miami’s Cuban-Americans are predom-
inately Republican, a new influx of Hispanics to the
market is registering as independents, according to
Cuello, a sector of the electorate
that McCain and Democratic
nominee Barack Obama hope
to attract. Spanish news/talk
radio provides an optimal way
for the candidates to get their
1MESSAes Across.

Cuello also believes Hispanics
who recently arrived in the
country need to develop a bet-
ter understanding of how the
US. political system works,
making political coverage on
Spanish-language media even
more important—and not just in an ¢lection year.
She observes how sonie music stations in the mar-
ket recently added news flashes to their program-
ming and wonders if the move was triggered by
the nation’s current economic crisis or by a desire
by the audience to be more informed.

Cuello sees room for Hispanic broadcasters to
increase the amount of airtime devoted to the elec-
tion:“Could we do more?Yes,” she says.“Should we
all do more? Yes”

GLR sister XEWW (W Radio)/San Diego has
a border-blasting signal that reaches from Tijuana,
Mexico, all the way to Los Angeles. The station’s
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‘What
hapFens on
Wall Street
will affect us,
and we want
to translate
that
information
to our
listeners in
the simplest
way possible.’

—Mirthala Salinas

‘We focus on
how issues
like the
economy are
affecting the
Latino
community
and how
important the
Hispanic vote
is in this
election.’

—Yoly Cuello

FORMAT FOCUS:

ELECTION 2008

Spanish news/talk format is simulcast on KHTY/
Bakersfield and a Reno, Nev, affiliate 1s expected
soon. That expansion speaks to the appeal of the for-
mat and the need to stay informed, according to
XEWW “Hoy por Hoy” morning show hosts
Mirthala Salinas and Gerardo Lorenz.

Lorenz would like to debunk the myth that
Spanish speakers are not interested in politics. “At
least Mexicans, a community both Mirthala and 1
know because we're both Mexican, are interested,”
he says, observing how small-town folks in Mexico
would attend town meetings at least once a month.
“When you ask people if they care about politics,
they will say no, but these folks do know politics.”

However, many radio group owners are only
interested in “entertaining” the Hispanic audience,
he says. *“They are creating an industry that isn'’t
helping the community”

Better Prepared Hosts Needed
Radio needs hosts well-versed on issues like the
economy who can accurately and concisely pass
information on to listeners, Lorenz says,a quality he
finds often lacking among music format jocks.
“Thats why {the presidential camps| don't take us
into consideration, because if we as hosts are not
prepared to ask intelligent questions, what kind of
information can we then pass on to the listeners?”
Salinas says.“We behave like second-class citizens.”

Calling talk radio listeners “a more aware” audi-
ence, Salinas says one of the most important roles for
her as a host is covering the elecion—breaking down
every issue, from the simplest to the most complex,
to make it easier for them to digest. Audience
response “*has been great because people are far more
involved in these elections than ever before””

Like Miami, chief concerns among Latinos in
Southern California are the economy and
immigration reform. “We dedicate part of the
show to the economy and invite important
economists to explain to the listeners in simple
terms what the challenges are,” Salinas says.
“What happens in Wall Street will affect us, and
we want to translate that information to our lis-
teners in the simplest way possible, because it’s a

tough subject to understand.” RR

Entravision Launches ‘Agenda
Washington’

To keep listeners better informed on
the elections and politics in general,
Entravision Communications
launched “Agenda Washington™
Sept. £1, a 30-minute weekly public
affairs show broacdcast cn all
Entravision owned-and-ocperated
Univision TV affiliates and 36 radio
stations, many of which are in
battleground states like Colorado,
Mevada, Mew Mexico and Florida.
Hosted by Daniel Garza and air-
ing Sundays at 8:30 a.m. ET/FT,
“Agenda Washington™ focuses on
the week's most important political

www americanradiohistorv com

news and events affecting LLS.
Hispanics. The show features inter-
views with government officials and
concludes with a debate between
policy and political experts.

“Latinos are playing a greater
role in the paolitical process across
all levels and this show will meet
the ongaing demand for relevant,
compelling and impactful news to
help this community stay
infarmed on what matters most
to them,” Entravision
Communications chairman/CED
Walter F. Ulloa says.—Ih
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R&R REGIONAL MEXICAN

powERED BY nielsen

BDS

» ON THE HEELS OF FOUR CONSECUTIVE TOP 10s, INCLUDING
THE NO.1"A Tl SI PUEDO DECIRTE” IN SUMME= 2007, EL
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AP Alv Yaune KLHB/Corpus Christi, TX PD/MD: Jorae Guillen KSCA/Los Angeles, CA WQBU/New York, NY PD: _uan Gonzalez KLt an C|ego, 5 KSTM'Stockton, CA
KHHL/Austin TX O: Clayton Allen KOND/Fresno, CA PL: Veronca Nava R KDUT/Salt Lake City, UT o, ponio Covarrubias PD: Kt Rodriquez
- _nse "Jime ™ Martinez : Luis Munoz 3 : Gabriel Pino = ) 1 : L 1 ’
PD: juan Fernando KWIZ/Los Angeles, CA OM: Zarlos Martin Valdez A
KIW /Bakersf eld, CA KSAB/Corpus Christi, TX - I S pad- e KTUZ/Okfahoma City, OK ). Casar Valdi XHTY/San Diego, CA WTCKKTampaFC
PD/NID: Raul F-angelista OM: Paula Newell KUTh/Moustan; X A EHSCEan OM/PD: Kevin Christopher i i PD: Elvis Valle PD: Las Briceno
KMCA/Bakersfield, CA PD/MD: Dan Pena a%_'f”l Biré”d'sl KESO/McAllen, TX MD: Gabriel Oceaueda gkAE/'lg/DSinAntof?lml T XOCL/San Diego, CA KCM "Tucson, AZ
OM: rene Escabnte - Angel basulto OM: Romeo Herrera S PD: Marylu Ramos PO/MO: Enrique Mayans
h ) KDXX/Dallas, TX : KXLM/Oxnard, CA APD.MD: Edaar M : Marylu Ramos
PD/MD: Yesenia De Luna . ) KTJM/Houston, TX PL: Mario Facundo A ) .MU: Cdgar Monsivais i p
g - OM: Andy Lockridge > PD/MD: Salvador Prieto . APD: Gisel Moreno KYQ@/Wichita, KS
APJ Victar Matinez i PD/MD: Edcie Leon KGBT/McAllen, TX KROM/San Antonio, TX . ,
KM\ X/Bakersfield, CA PD: Jesus Espiricueta : cAllen, KHOT/Phoenix, AZ PD: Pagelo Leal g KRZZ/San Francisco, CA OM: Eeverlee Brannigan

OM: obert Chavez
PD: Cesar Chavaz

KESS/Dallas, TX
PD: Oscar Rios

WEDJ/Indianapolis, IN
PD/MD: Manuel Sepulveda

PL: Hugo DeLa Cruz
M2: Armando Alrrazan

OM: Eleazar Garcia
PD: Nelson Oseida

OM: Olga Rosales
PD: Jesse Portillo

PD: A—oldo Gonzalez
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R&R LATIN POP

POWERED BY niclsen

» RICARDO ARJONA REGISTERS HIS 30th CHART ENTRY
AND 19th TOP 10, AS “COMO DUELE” ROCKETS IN AT NO. 9 (586
FIRST-WEEK PLAYS). THE FORMAT TITAN HAS REACHED THE
TOP TIER EVERY YEAR SINCE THE NIELSEN BDS-BASED CHART
PREMIERED IN 1994. THE SONG PREVIEWS HIS WARNER LATINA
DEBUT, “STO PISO,” DUE NOV. 18.

g 5
; ugé ARTIST éénwrlﬁligi'?lggg PLAYS AUDIENCE
= |- R IMPRINT/PROMOTION LABEL ~ TW  +-  MILLIONS RANK
! L hclJJ &?D't:)?o:)snlvmqno salaniaiia UNIVERSALLATING 1363 +29 14.032 1
& = - (LoRoRRT o UNvERsALLATND 1142 #S3 110257 2
‘ .— e S&OOI:MI@'%?EVI wveRsaLThg 882 +36 BIBA 4
© : = mﬁzﬁ‘jgo NADA sonvevcnorre B0 36 7180 7
O - ;,KQEL'\:TDABLE sonvewcnorre 826 5 5890 T
. = = ;l r:)r:EA HUBIERAS IDO WARNERLATINA 7%5 4 99?6 3
o Pk . K
o - ﬁg"%sz‘o’l - ; unversaLLano  O2Y 103 7930 S
m @Rﬂg&gmom Ampowm/MOST|NanAsmpLAVS/mRsNTE::LL)ET';:JA e 088 8
il ::ELQEU)'ERO mrnevisa RN 29 EEECEM 10
i,,ﬁ?DTJI;J‘:L sonvevcnomre 000 35 3543 19
5| oo e
,_‘f] g;fs';ﬁcuwuue UNIVERSAL LATING 481 Rl 3.379“ 21
iy x?gE’;LAClELO WARNER LATINA ‘:72_ 13 3.084 _24
i?;f;B:;ATURING PATY CANTU —— AR
| g;g?: L:ngg‘(  WARNERLATINA 7& ‘_62 ._“31 L
ELL‘EL!I’)ISIPE \f:g\sDE R sowsucnome 389 20 376 17
B EAL\:'EE;;:I})’P?A ST PREMIUM LATIN 366 +15 3588 18
TR0 TG woeiama 38 s4 382 6

LUIS MIGUEL
" SITUTEATREVES

CHAYANNE

WARNER LATINA

353 -16 2916 25

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL IGAIN
LADY GAGA FEAT. KANY GARCIA 100/52
coLsY O’DONIS 139/22 Estigma De Amor
Just Dance (Sony BMG Norte)
MOST ADDED (Streamiine/KonLive/interscope) TOTKL STATIONS: 7
TOTAL STATIONS: 4 .
. MAKANO 100/43
JAGUARES 12417 Te Amo
Visible (Panana)
(EMI Televisa) TOTAL STATIONS: 5
TOTAL STATIONS: 9 — =
ANGEL & KHRIZ 84/14
ARTIST NEW JULIETA VENEGAS CON Na De Na
TITLE / LABEL STATIONS GUSTAVO SANTAOLALLA m8/19 {(VI/Machete)
RICARDO ARJONA 24 Algun Dia TOTAL STATIONS: 1]
Como Duele (Sony BMG Norte) —
(Warner Latina) TOYAL STATIONS: 10 RIHANNA 87/5
——— Disturbia
KTCY, KXOB, KOS, WAMF, WD, WIAC. VICTOR & LEO M/20 (SRADe! JarDING)
WIOA, WKAQ, WPAT, WRMA, WVIV, WVJP, Nada Es Normal TOTAL STATIONS: 3
WWVA, WXYX, XAVO, XGLX, XHFG, XHPX (Sony BMG Norte)
- e TOTAL STATIONS: 8 NE-YO 81110
JESSE & JOY 5 Closer
Esto Es Lo Que Soy ZORRO VIEJO noss (Def Jam/IDJMG)
(Warner Latina) Chica Especial TOTAL STATIONS: 4
KLOL, KTCY, WVJP, WWVA, XGLX (Nu}
TOTAL STATIONS: 4

JUANES 3
Odio Por Amor

(Universal Latino)

KJMN, WAMR, XGLX

BETO CUEVAS 3
Vuelvo

(Warner Latina)

KJMN, KRIO, KXXS

CALLE 13 FEAT. CAFE TACUBA 3
No Hay Nadie Como Tu

(Sony BMG Norte)

KQQK, WvJP, WXYX

GLORIA TREVI 2
Cinco Minutos

{Universal L atino)

KJMN, WWVA

HA-ASH 2
No Te Qulero Nada
(Sony BMG Norte)

AMOR INMORTAL SONY BMG NORTE 35 N -16 5.629 12 KJMN, wviv
: ALEJANDRO FERNANDEZ ERRE X| FEAT. PEE WEE 2
= _ SINCONSIDERACION S SONY BMG NORTE _3__21_ Az el Carita Bonita
- E FONSECA i 1 1 . (Mas Flow/Machete)
&  ARROYITO  EMITELEVISA 317 ) 50 _:"683 13_ wiRL ke
LOLA | JULIETA VENEGAS CON = =
e : " SIMEBESAS EMITELEVISA S & B 2488 ‘2—9 gILJSTgvo SANTAOLALLA 2 RICARDO ARJONA
- KALIMBA F s Como Duele (Warner Latina)
Bl | JAMAS sonvemonorte 287 7 o621 - %‘F’:‘[\; et WIOA +58, WFID +40, KGSX +35, KLOL +34, KBMG +33,
: T B S 3 AR WXYX <30, WPAT +28, WIAC +77, WRMA +Z7, XHFG +23
(25) BKMISIKENY, 258 % 2158 34 e
TEREGALOAMORES PINA/MACHETE ey F ANGEL & KHRIZ 2 JUANES
5= | PLAYA LIMBO 5 IaDellia .
27 N EL TIEMPO DE 11 <ORVENCNORTE 37 -3 0.706 - (VI/Machete) Odio Por Amor (Universal Latino)
ARCD AT O0 SOUE e KQQK, XGLX WVIV +35, XGLX 35, KXOB +12, WRMA +6, WWVA +6,
0 ; NoMOLESTAR ronvisa | 2V 17 134s78 20 R
"5 . BELANOVA o b o BETO CUEVAS
2 ; ONE, TWO, THREE, 60! 1, 2, 3G0!) UNIVERSALLATING 2 ']? 3 252 — Vuelvo (Warrer Latina)
- EDDY LOVER KRIO +27, KXXS +19, WKAQ +T|, WXYX +5, KSSE +5,
@ ] LUNA wacETe 190 3 1205 - il | e XHPX +3, WVIV oL, XGLX 9
(5] ' BETO CUEVAS 181 72 68 37  JESSE & JOY
VUELVD WARNER LATINA P 17 3 J
e — n O Tt Esto Es Lo Que Soy (Warner Latina)
<+ MARCOS YAROIDE FEATURING DIVINO
e 1o ERRE X) FEATURING PEE WEE = v ol . ——
_ CARITABONITA ) MAS FLOW/MACHETE ; CALLE 13 FEAT. CAFE TACUBA
; VICENTE FERNANDEZ No Hay Nadie Como Tu (Sony BMG Norte)
. : _, PARASIEMPRE _ sowevonorre V2 46 3239 23 RDDEBST WYX 126, WP o1, KQQK T, KSSE +2 '
TERCER CIELO
9 YO TE EXTRANARE o Bal - B WwXYX
HECTOR ACOSTA San Juan, PR
159  +41 1084 - -
e e  SINPERDON VENEMUSIC o) PD/MD: Herman Davita
LOS TEMERARIOS ) )
7 158 =21 3.325 22 Ricardo Arjona, Como Duele, 30
. SITUTEVAS FONOVISA SRS Calle 13 Feat. Cafe Tacuba, No Hay Nadie
KATY PERRY Como Tu, 26
_|KISSEDACGIRL CAPITOL 156 -37 | 1622 39 Si Senor, Quisiera Ser Yo, 19
LA SECTA ALLSTAR B 2 2258 3 A 2 ContGustavalSantaol 3|l FOR WEEK ENDING OCTOBER 5, 2008
NO PUEDES PARAR NOLITTLE FISH . Algun Dia, 8 LEGEND: See legend to charts in charts section for rules and symbol explanations.
TOBY LOVE B 1 - FOR REPORTING STATIONS PLAYLISTS GO TO: 30 Latin pop, 17 tropical and 10 Latin rhythm stations are ele(tmnic.ally monil-ured by Nielsen
LLORAR LLOVIENDO SONY BMG NORTE 148 =7 1.018 - www.RadioandRecords.corm 2?:::.::‘,5:::;“““5 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.
WWVA/Atlanta, GA XHPX/El Paso, TX KSSE/Los Angeles, CA WRMA/Miami, FL WKAQ/Puerto Rico KRIO/San Antonio, TX
PD: Rafty Contigo PD: David Castillo OM: Elias Autran OM/PD: Tony Campos PD: Carlos Gonzalez OM/PD: Alfonso Flores
KXXS/Austin, TX KXOB/Fresno, CA PD: Nestor Rocha WPAT/New York, NY APD: Natalia Cuevas XGLX/San Diego, CA
OM: Romeo Herrera PD: Jorge Guillen APD: Andrea Becerra PD: Tony Luna WVJP/Puerto Rico PD: Marylu Ramos
PD: Rudy Ramos XAVO/McAllen, TX : OM/PD: Junior Torres, APD: Jorge Rivera
1y Ratl KLOL/Houston, TX KVVA/Phoenix, AZ !
MD: Julieta Jil PD: Omar Romero BBA:JJQH }EOCh 1 PD: Edgar Pineda APD: Gloria Garced XHFG/San Diego, CA
: : Juan Facundo ] : < Elvi
K\PSFIBakersfleld. CA KQQK/Houston, TX i WFID/Puerto Rico WXYX/Puerto Rlcq OM: EIwSlVaIIe .
PD: Isidro Roman PD: Eddie Leon WAMR/Miami, FL PD: Lucy-Ann Ramos PD/MD: Herman Davila PD: Robbie Ramirez
WVIV/Chicago, IL MD: Raquenell Villarreal PD: Pedro Javier Gonzalez WIAC/Puerto Rico KBMG/Salt Lake City, UT XLTN/San Diego, CA
OM/PD: Cesar Canales KLVE/Los Angeles, CA WMGE/Miami, FL PD: Valerie Mejia OM: Carlos Martin Valdez PD: Libia Sauza
C 3
APD: Lucy Herrera . OM: Rod Phillips . PD: Ana Perez
y PD: Fernando Perez WIOA/Puerto Rico WRLX/West Palm Beach, FL

MD: Armando Reyes

KTCY/Ballas, TX
PD: Javier Casanova

PD: Rogelio Alfonso
MD: Raymond Hernandez
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PD: Fernando De Hostos
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KGSX/San Antonio, TX
PD: Manny Herrera

PD: Raymond Hernandez
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» EDDY LOVER EARNS A TGP 10 WITH
HIS FIRST SOLO APPEARANCE DN
TROPICAL, AS “LUNA”" CLIMBS 13-9 AND

EARNS alRPOWER HONORS. LOVER
PEAKEDAT NO. 32 IN JULY AS A FEATURED
ARTIST DN LA FACTORIA'S “PERDONAME.”

LATIN

POWERED| BY nelsen

= B x
A E Q% TROPICAL P g ﬁg LATIN RHYTHM 11 NIELSEN BDS
g E ES A_RTlST CERTIFICATIONS PLAYS AUDIENCE £y E5 ARTIST CERTIFICATIOMS PLAYS AUDIENCE
= P ENERRRT p— _ IMPRINT/PROMCTIONLABEL _ TW  +-  MILLIONS RANK_ £ £ me IMPRINT/PROMOTIONLABEL  TW_ +-  MILLIONS RANK_
Elcgw%':owls SEESRENHE mraes: NEEEEl 2 el ,:::,EE; — wpcoere I 15| HEEER 2
SEI%EBVEAIVQATS'O SANTA ROSA o m 10 1.460 5 EU‘DN?V LOVER MOST INCREASED PLAYS VACHETE 420 +9c 4.806 4
g;;r;;l;)gs F REMUMLETY <00 ‘22 1694 R :zs';?gAfo fnfor;:s' PnamacHETE B2 42 4735 5
Ve COwONDRS sowoucnowr 280 29 1591 4 friitag ooy 338 54 344 o
g\igﬁfi‘;y""s ORQUESTA omaioy 6 420 283 4 HISINTEAVANRE wore 335 45 3855 7
domnes O o M4 6 236 6 L AeA00 o EnRCENGA qowe %3 5 sm 3
gm AKMEONRESY MR:O“TE?/MOST ADDEEA/MAC}{TE 28 44 1895 T - ﬁ?oeeo R RIS nove eaes 27 (RECRM ©
. LOVE'_‘ AIRPOWER g, 290 Ad N0 & %ﬁglo?zgs‘(lm ME LOVE YOU) masenre el 0 BEIEE
= : mrm«usmms 100 wanerLana <00 582 2 g HME{/ENlDO woere Bl 0 JREERN 1S
il AJAEO\:TUG TS & JIMMY ZAMBRANO sowvevohomre o2 1B 223 8 & LELgr?olgogfx IGLESIAS UNvERsALLATNG 244 +21 1371 26
2 1FELQEU)I§RO emteevss el . BECEM S . fﬁ(m mreess ol 7 NEEEE 2
9 : \[r)cf:nh:;mvcochRTE meovNosn 187 +22 0305 - [2 Ir:cng AI/!EDZ?:)SRIVENCIDD UNVERSALLATNO 223 5 2020 5
9 5&.'»45%%‘ Elgos AMICOS Masvenewusc V75 33 22m B LTLg;:LII:(gI?éNEm sonveMonomre 220 P 2513 T
s | ] r':’[-\l/smuo wore Sl 7SS %8 E ERTZ?ULL FEATURING LiL Jor MR 30S/FAMCUS ARTISTITHEORCHARD |20 *7 3576 8
9 ) ;ifgth MUERE CHosenFewEvERADANE  1©4 *A4 0558 34 22 :ggmﬁ' = womacnre (SRR 72 JEEREN 10
7B ::s)?egépgngligo wonvv ey SSCE 10 SEELEN 2 = EA%#AE @A wasFlowmachre 102 610940 37
© -4 ﬁncb‘\ Rt sowvevoncere o 26 0959 24 Ky m&m\m sonvewonome 00 37 0688 -
9 : B&:Lﬁ}ésoo sowrevoncmre P2 2 1380 18 1 EBL‘}\ABM;? ?E?L;Ks alinliitlietegipion . smrooMeiaTng 49 3P 1520 21
Bl :AT)EEAL & KnRiz VIMACHETE ]_z_’s b ogj 2z a2 :frﬁ#EA HUBIERAS 0O WARNER LATINA 13’? a2
ol :;:4: QUEEN woere Wk 4 W07 23 10 %’sgf»f‘su';f;'y FEATIURING "LT B onanacere B2 S 1863 1
9 Lv;;%k:PEC::IEIIJ?SSALSA BENUsLaTN 0 *e4 1426 6 0 Ir;g)?s CY)EA;TSL? NS o el o KL
= rﬁ)r;goqzrﬁsr&ﬂf AME areessa NISON -2 ECOCEN 33 12 Z’éﬁﬂﬁm wamneRLATING 128 YIE 0834 -
0 ﬂoﬁmﬁg#/i sowevcnorre 0 *29 4467 1 g TAS:A:EANO sad paNanA 124 e 1347 7
e fmé ESL‘:I\TOCR'.E‘NE s pLaNETSONYBMGNoRTE W4 *30 0449 38 2 \‘/(EAO‘\?Q) A . R P R S
ge :JS;%SEMANUELLE P I s B Sﬁcgﬁfﬁj%?“' wveRsaLLaTNO 108 3 0347 -
9 23;?353 S_EAZRE f weapsy OV v2 0806 27 B o reeviss Dl . el 2
@ Yo\l?g’;:gg sowemonosre o5 Y9 0438 39 o ﬁ? seh sowvevonre 107 E 033 -
9 LB;F%I%;:] aesas unvERsALLaTND 20 21 0477 36 g)RR’th?):(:OU'RE \OT ALONE) BMGEFFENNTERSCOPE 10> 4> 054l -
&DDY VANKEE el o N e 2 WHATEVER YOULIFE RANDHUSTLEATLANTIC 104 *20 2295 2
& ROCK/ALTERNATIVE 3 RECORD POOL
£3  ARTISTTITLE IMPRINT / PROMOTION LABEL ¥3  ARTISTTITLE IMPRIN™  PROMOTION LABEL
4 VICTIMAS DEL DOCTOR CEREBRO EL CADAVER DEL AMDR ONE AMERICA S THALIA TENPAGENCIA EMITELEVISA
'S LAGUARES ENTRE TUS JARDNES o  EwTeLevsa " CHAMBAO PAPELES MDJADDS 7 - SONY BMG NORTE
_17_— :ULIETA VENEGAS EL PRESENTE SONY BMG NORTE MELA QUIERD TENERTE B RVM
7 LAGUARES visBLe o o EMI TELEVISA OSCARDLEON NifRONCALOR SONY BMG NORTE
9 TRIBALTeULe o MAXIMO SONI0O RECORDS ANGEL & KHRIZ NA DENA : MACHETE
_1.0-.' :ONTECRISTO TERESA 7 MTC MUSIC EDDY LOVER LiNA ) MACHETE
s ELA DOWNS & ENRIQUE BUNBURY susTiCIA o EMI LATIN/VIRGI; WISIN & YANDEL SiGUELO o MACHETE
16 lLLISONiMEMoiRAl;IA SONY BMG NORTE MJ HE VENIDO - MACHETE
10 MANA ARDEELCELO WARNER LATINA PUERTO RICAN POWER ENSEnave MP/IVNIEN
10 10 PLASTILINA MOSH LETUKnOW NACIONAL OPTIMD v TE FERDI SONY BMG NORTE
1) FATIMA HUSH HUSH o o FATIMA  JUANES Tres o UNIVERSAL LATIN
2] CAFE TACVBA EsTavEz  UNVERSALLATNO TOBY LOVE LLORAR LLOVIENDO o SONY BMG NORTE
® GRCOMCURN o son Y BE e ANAYKA NADIE SE MUERE ROR UN AMGR o 7 PROMOTION
(14 'S BABASONICOS puamss - UNVERSALLATING MAELO RUIZ AROMA DE MUJER o  (COISCOS/TROPISOUNDS g
15 MOTEL UKo, 005, TRES o WARNERLATINA. ISMAEL MIRANDA AviCo . TROPISOUNDS E
D ( CIRCO VELOCIDADLUZ  sonvewcnome X NG2 pORAMART: SONY BMG NORTE g
ﬂ 4 ATER(IéDELADOS R|07 - ) 7 NA?IONAL ‘¥4 15 LOSHERMANOS ROSAnlb EDE MENOS o MPUVNLIEN S
D r O-MENTE sutnoecoms . RAMHOUS/VE S m ENRIQUE IGLESIAS LL0ROPORT UNIVERSAL LATINO 2
19 _ NATA SIEMPRE ENTRETIENES - 7 PISTOLERD z _i"_ VY QUEENONE ; o ;77 MACHETE g
@ i SEKRETO VUELVE ALA CARGA SONES OEL MEXSIDE i 13 CARIBBEAN CONNECTION INTRO VI/MACHETE §
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R&R NATIONAL AIRPLAY OVERVIEW

powerRED BY nielsen BILLB0ARD niclsen
bt >4 DAL
BDS COMPILED BY SoundScan

oS
i Billbeard TOP ALBU
st
2
| OP ALBUMS VIDEO CHANNELS
ga o ‘ p— ; =
B
B ARTIST Title VH1 M=l BET
8z IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) Exec. VP/Taient & Music: Rick Krim VP Mus-c Pvuc Stephen Hill
8% Sr.VP Music & Talent Bruce Gilimer MD: K
32 1 I Paper Trail | VPMusic & Tajent Sandy Alouete Viacom 512 975-4055
SE GRAND HUSTLE/ATLANTIC 512267 /A (18.98) @ RSIAIrS Viacom 12 258-7800
TE EE DS o - = ™ W ™ W
s g J,E_NNIFEB !"U,Df%N Jennifer Hudson . — — My
ey ARISTA 06303 RMB (18.98) 18 1 Litle Jackie, The World Should Revolve Around Me %22 1 TL Whatever You Lke 28
£ ROBIN CKE 2 Jason Myaz. I'm Yours 219 2 Jennder Hudson, a5
2% R IHIC K Something Else 3 Udehouse. Broken L] 3 Brandy RittHere [0cooried) 0 7
R 4 Mati Nathanson. Come On Get Higher 2 20 4 Ludacris Co-Stamng Chris Brown & Sean Gamett. What Them Girls Like 4
EEE J ES T AYLOR S —— 5 Adele Chas-ng Pavements 20 2 5 T-Pam CanIBeI-evell 8
28: AM Covers 6 Bcdmgﬁeld Angel B 2 6 AliciaKeys. Superwoman 4
g g HEAR 10829/CONCORD (18.98 T i SO N T :9 A 1 Bow Wow, arco Polo g
_— er In Time am. 0
2230 METALLICA 4 9 OA& ShanevedﬂumTheCavAmund] 171 9 The Game. My Lte [
5o WARNER BROS 508732° (18.98) Death Magnetic 10 Ribanna. Distirbio 7o 10 Young Jeery. Vacaton 7
e ; NENG — :; éommm: OMSI%AT-&eS Ig e} l; Ne-Yo. Miss Independent
=0 Y avin de. Love ns The Same 16 14 12 u Got Money
il DR : B, vear Of The Genvoman [ 1§ ETBGY T Ed B o e
Yad a armine Suliivan. Nee:
% ; o = KID ROCK 3 - 15 Secondhand Sereaade, Fall i You 1 n 15 Ken Hilson, brergy 1
o =] re p loc -Yo. Smgie 14 16 16 Janelle Monae, Many Moons 4
ifs T0P 00G.AT 250556 AG (18 98 e aolifiesus 17 oo Coser . 1 18 17 Nelly eBongnGMenv 4
£ ennder Hutdson, Spothd 2N 18 Ashant; ]
3 T:—é JACK'S MANNEQUIN The Glass Passenger 19 Dawd Archuleta, Crush 2 12 19 Cassie, Official Gt 1
523 SIRE 371452 WARNER BROS {13 98) @ 2 John Legend. Greeanm 12 1 20 Nt°R°0, Evmgone
§nd = 21 Estelle. Amencan Boy n o3 21 Pleasure P, Yoquung
ST KELLIE PICKLER Kellie Pickl 2 ALDC. Rock N Foll Tain 3 9 2 John . Green Light
223 N ¥ ellie Pickler a ;hnv;‘.dkwy AngelsDnTMMzooﬂ 3 :1‘3 z ‘éff Wontle
P S — aral n, il Moon
g;K‘ JAZMINE SULLIVAN Fearl ) Gawnl)eqmw, Cheated On Me 8 0 % Color Mc Badd, | Wanna Sex You Up
2% e VR 98 earless % Goodrem, is Life 8 10 2% Ludacrs. hsputed
§zxe BEN FOLDS 2 JC:‘I::I:DCT:IM. Therlitde Things H T Do B g G
35y @ Frie
=3 " Way To Normal . 2 Swind, Beieve 8 12 n At . Uh Huh 2
.Ef 10849° SONY MUSIC (15.98) @ Y 3 Katy Perry, 1 Kissed A Girt 6 6 k] Aalamammmuaenwwmmve) 2
gis YOUNG JEEZY A+ Gavi Cheated On M o
Ayd The Recession + n Degraw, 3l n Me 80 (¥ Airplay Adds Thes Week 8 0
-54:0 . AM 011536* iDMG(l“!L
L AW R y - — e e —
IR 'ANBERLIN
°Ts @ omEmu (10.98 New Surrender
88 5 (a2 A (058 CMT Great American Country
@0 LIL WAYNE
2z; Emat e m CASH MONEY UNIVERSAL MOTOWN 011977°/UMRG (13.98) Tha Carter 18 B hese JZ'.%’E"ELE."?.S&" e e 525 X
g ol
JONAS BROTHERS : ; Vigor BI-aoall .
a8 10 n HOLLYWOOO 001944 (18.98) ® A Little Bit Longer
™ W ™ W
s 2 - DEMIL COVATO Don't Forget - o
oY 32,(19.55) 3 o ormod: ek A B i 3 B P, Wit B2 woman 22
- ream rai sl aitin” On
'_~',..- i THE PUSSYCAT DOLLS Doll Dominati 3 Taylor Swilt._Love Story 22 3 DanusRuclB' Dcm'lT)llnllDun\TmnkAbomn 37
B4 ' 0/1GA (13 oll Domination [ ‘Akeady Gone X 197 4 Keith Urban, You Lok Good In My Shwt % 28
ettt =l 2 AdA — —e N | 5 P'cllw Don’ VouKnoonureBeanmful 18 12 5 YuylorSwva Love Story 513
§ THE GAME 6 ' For A Good Tame 79 6 Kenmy Chesney, Wanms To Go To Heaven 2 2
8 14 10 GEFFEN 011365° 1A (13.98) LAX ; Brad Paxsley VrVamg;gnAWoman 3 ;g 1 KellnePlLklul Don't You Know You're Beautul P
~ = W roubadour ] h Newfield,_ Johnany & June 2 1
15" 1k RIHANNA Tood G 533 ‘3 :n- YnuLonanonvI&lMy?hh - :g :9 9 gveorqcsnn. Tioubadour 22X
ﬁ_ = § i Y J enny Chesney, o Go To Heaven 0 Ono. You 21 10
o1 SAP DEF JAM 008956°/1DIMG (13.98) ood Girl Gone Ba 11 Dars ke | Dog&ﬁlnkloonlmmkAbomn B2 1| ot Unthirwvgd, s A Dream 2 2
e hab. Bartend w15 12 Sugarfand, Already 71
5 - KINGS OF LEON Only By The Night 13 Jason Aldean. Relenless 133 1 Chackwicks. A Ever artes R
RCA 32712/RMG (17 98) Y By 14 Blake Sheton, SheWouldn\BeGone 1o 18 Lady Amtebellum. Lok For A Good Time 6 14
AT JOE ‘ 15 Jimmy Wi agne Do You Believe Me Now n 1 15 TheLmTranlm Holler Back 15 14
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R&R OPPORTUNITIES

SOUTH

Do you live, eat and breathe Country Music? Do you
understand what living and connecting with people in
the South really means? Do you understand the
importance of web content as well as the importance
of College Football, Wal-Mart, and being hip with pop
culture like American Idol? Can you do a show that's
topical, relevant, compelling, and entertaining every
day? Are you a street warrior that's ready to go bust
some chops?

Finally, are you willing to BLEED to win? If you can
answer a sincere and passionate “YES™ to these ques-
tions then | need to speak with YOU!

Clear Channel Radio Birmingham is looking for morn-
ing show talent for 102 Five The Bull. Send info to:

Clear Channel Radio

600 Beacon Parkway West #400
Birmingham, Al 35209

ATTN: Tom Hanrahan

Email: tomhanrahan@clearchannel.com

We hire employees based on their experience, talent,
and qualifications for the job. Discrimination or
harassment based on race, sex, religion, creed, color,
national origin, age, disability, or any other legally pro-
tected classification is strictly prohibited. EOE M/F

MIDWEST

Are You Ready To Program
KQKS In Denver?

Are you ready to program a station with real weekly
callout?

Are you ready to program a station with yearly audi-
torium music tests, perceptual research, an actual
promotion budget with great talent performing LIVE
on the air from a world-class facility?

IF you are ready, send your resume and qualifications
to John Dimick, Lincoln Financial Media Company
Vice-President of Programming and Operations.

Lincoln Financial Media Company of Colorado is an
Equal Opportunity Employer.

We are currently looking for Payroll and Accountants,
Job comes with great benefits, applicants should kind-
ly email resumes to Johninc001(dyahoo.com for info.

OCTOBER 10, 2008

OPPORTUNITIES POSITIONS SOUGHT

Experienced OM, PD, and air talent available now.
Multi formats. Greatskills. Contact MARTIN:
(231) 276-9415 mlee.radioldgmail.com

10 years experience: on air, production, $ale$.
James Earl Jones voice, Spanish/English capable,

Creative, versatile, hungry 4 next challenge.
Feliperizidaol.com {Felipe}
Protools, Selector, Flash, Illustrator and

Dreamweaver Top 120 mornings or 80 afternoons in
CHR, Country, HOT AC, or CCM.
www.scholarbrad.com, Brad(dscholarbrad.com

Major talent looking for FT gig in major market;
exp in TV & radio http://link.brightcove.com/
services/link/bcpid686967303/bctid1483831233
Sidekick / Writing / Voices / Delivery / Improv /
Appearances. PDFunny(@aol.com

Mike Tanner 31 year veteran Air Personality/
Program Director recent casualty of Dial Global con-
solidation after 23 years service. Call (805] 583-2332.

Clear and concise communicator. Solid delivery of
copy. Freelance voice talent. Extremely sociable per-
sonality. Dallas/Fort Worth only. Daniel 817-791-7298,
danielblackmonfdsbcglobal.net

Quick witted, with good people skills. Creative, self-
motivated, tackles challenges, all around fun guy,
but  with maturity. Jesse 214-498-4474;
jjarrettf 214@sbcglobal.net

Hot, new, bilingual DJ about to hit the scene.
Awesome organizational skills, able to multi-task
effectively and efficiently. Krystal 817-966-4880;
ktrevino888(@yahoo.com

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to rcorrealdradioandrecords.com. Ads are
also accepted by fax: 323-954-3411 or mail, Visa, MC,
or AMEX accepted. Include card number, name as
it appears on credit card, expiration date and phone
number. Blind box responses are sent to advertis-
ers every Friday by first-class mail.

To appear in the next available issue, ads must be
received by 10:00am (PST], the Monday prior to
issue date. Address all ads to: R&R Opportunities,
5055 Wilshire Blvd., Suite 4600, Los Angeles, Ca.
90036.

Quick Turnaround for Troubled AM or FM Stations.
Two experienced radio guys will do it inexpensively.
Negotiable! billelliott@3DSJ.com, 305-230-6834.

Music Director/0On Air veteran looking for fresh start.
Extensive music knowledge, great copywriting
and former agency voice talent. Adult formats.
Jeff (210) 281-5949 roadman?10dgames.com

Crazy and creative Emcee/Announcer. Sold per-
former, on-air, production and copywriting ability.
Helpful, adaptable, and dependable worker Dean
682-478-9966; arimslayer28@yahoo.com

Strong sports knowledge, especially soccer.
Notable on-air, play-by-play/color commentary/
stats and bilingual. Creative copywriting, anc digital
ability. Manuel 214-606-1190; isaacalaniz(dyahino.com

The Pajama Bar is "Theatre of the Mind" Radio with
charisma! And is looking for a home station to help pay
the bills. Request demo from Pajamabar(dyahino.com

Well-spoken, articulate and charismatic on-air talent
energetic and ready to work! Versatile programming,
production, copywriting, and promotions.
Jacob 214-718-2414; jdsl11(@ccmcast.net

Awesome on-air presence, production and vocals.
Astute show prep, copywriting, with exceptional work
ethic. Classic Rock/Oldies. Dan Marquess
817-808-0078; danmarquess(daol.com

Creative on-air talent/writer with international
experience wants to relocate. Email Tom at

vsop(dkz.rr.com

Warm and relational, with quick wit! Experience with
broadcast equipment/software. Great copywriting
ability, and strong board skills. Terri 817-723-4903;
matlock.terrildyahoo.com

R&R Opportunities

Free Advertising

Radic & Records, Inc. provides free (20 words

maximum)] listings to radio stations ON A
SPACE AVAILABLE BASIS in Opportunities.
Free listings of the same length are also avail-
able to individuals seeking work in the industry

under Positions Sought. |

Deadline

To appear in the following week’s issue, your ad
must be received by Friday 4 p.m. [PST), seven days
prior to issue date. Free Opportunities listings can
be emailed to: rcorrealdradioandrecords.com,
faxed to: (323) 954-3411, or sent to: 5055 W lshire
Blvd., Suite 600, Los Angeles, CA. 90036 Free
opportunities or job sought ads have a 20-word
maximum. Will only accept typewritten or printed
on 8'%" x11" company/station letterhead.
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CHR/TOP 40 ~ RHYTHMIC
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x5
RIHANNA NO. 1(3WKS) n 1 7 g T NO. 1{3WKS) o
DISTURBIA SRP/DEF JAMADIMG _ WHATEVER YOU LIKE CGRAND HUSTLE/ATLANTIC
NE-YO n?2 51 2 1o T-PAIN FEATURING LIL WAYNE o
| CLOSER DEF JAM/IDIMG Rl —— CAN'T BELIEVEIT NAPPY BOY/KONVICTUIVE/ZOMBA
PINK g sl 4 g MLA
SOWHAT LAFACE/ZOMBA od PAPER PLANES XL/INTERSCOPE
JOROIN SPARKS N 3 5p LIL WAYNE FEATURING T-PAIN n
ONE STEP AT A TIME 19/IVE/ZOMBA . GOT MONEY CASH MONEY/UNIVERSAL MOTOWN
LEONA LEWIS v Fsllal g NEYO
BETTERINTIME SYCOI/RMG Ll T 7 MISSINDEPENDENT DEF JAM/IDIMG
SECONDHAND SERENADE | j0 5 LIL WAYNE FEAT. BOBBY VALENTINO & KIDDKIDD 1
FALL FOR YOU GLASSNQOTE/ILC/ATLANTIC i 3 MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
OR YOU 4 . ¢
CHRIS BROWN n2 ¢y 2 15 NELLY FEATURING ASHANTI & AKON o
FOREVER JIVE/ZZOMBA i, ~ BODY ONME DERRTY/UNIVERSAL MOTDWN
KATY PERRY 1 ! m 7 THEGAME FEATURING LIL WAYNE
HOTNCDLO CAPITOL - . MY LIFE GEFFEN/INTERSCOPE
KARDINAL OFFISHALL FEATURING AKON n2 gy i 5 25 NEYO n? ¢
DANGERQUS B KONLIVE/GEFFEN/INTERSCOPE —m L =l CLOSER B DEF JAM/IDJMG
M.LA. & 21 CHRISBROWN n2 ¢y
PAPER PLANES XL/INTERSCOPE FOREVER JIVE/ZZOMBA

NO. ] MOST ADDED

T.i. FEAT. RIHANNA Live Your Life (DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)

NO. ] MOST ADDED

NICKELBACK Gotta e Somebody (ROADRUNNER/RRP)

NO. T MOST INCREASED PLAYS

AKON Right Now (Na Na Na) (SRCUNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

BRITNEY SPEARS Womanizer (JIVE/ZOMBA}

TOP 5§ NEW AND ACTIVE

FALL QUT BOY | Don't Care (FUELED BY RAMENASLANDADIMG)

TOP 5 NEW AND ACTIVE

PLEASURE P. Did You Wrong (BLUESTAR/ATLANTIC)
NEW KIDS ON THE BLCCK & NE-YO Single (INTERSCOPE) SHONTELLE T-Shirt (SRC/UNIVERSAL MOTOWN)
REHAB Bartender Song (UNIVERSAL REPUBLIC) ALFAMEGA Uh Huh (GRAND HUSTLE/CAPITOL)
HINDER Without You (UNIVERSAL REPUBLIC) LADY GAGA FEAT. COLBY O'DONIS Just Dance (STREAMLINE/KONLIVE/INTERSCOPE)

BRANDY Right Here (Departed) (EPIC}

COMPLETE CHR/TOP 40 CHART ON PAGE 23

KATY PERRY Hot N Cold (CAPITOL)

COMPLETE RHYTHMIC CHART ON PAGE 26

URBAN AC

= - 1 NIELSEN BDS - 11 NIELSEN BDS ¥ HITPREDICTOR
Ell = | 02 ARTIST CERT.F.W.SNS g wS ARTIST CERTIFICATIONS STATUS
g B TiTLE IMPRINT / PROMOTION LABEL oy HY TITLE IMPRINT / PROMOTION LABEL
= z0 3 25
JENNIFER HUDSON NO. 1(2 WKS) | 2 1o KENNY CHESNEY NO. 11 WK) 1
SPOTLIGHT ARISTA/RMC - - EVERYBODY WANTSJO GO TOHEAVEN BLUE CHAIR/BNA
ROBIN THICKE 1 25 DARIUS RUCKER
MAGIC STAR TRAK/INTERSCOPE | DON'T THINK { DON'T THINK ABOUT IT CAPITOL NASHVILLE
ERIC BENET 3 TOBY KEITH
YOU'RE THE ONLY ONE FRIOAY/REPRISE/WARNER BROS. SHENEVER CRIED IN FRONT OFﬂ SHOW DOG NASHVILLE
KEYSHIA COLE n & 13 CARRIE UNDERWOOD
HEAVEN SENT IMANI/GEFFEN/INTERSEOPEV JUST A DREAM 19/ARISTA/ARISTA NASHVILLE
NOEL GOURDIN 4 71 KIDROCK
THERIVER o . EPIC T o ALL SUMMER LONG ToP DOG/A'[LANT[C/EOi
RAHEEM DEVAUGHN g 17 BRAD PAISLEY
WOMAN JIVE/ZOMBA ~ WAITIN'ON A WOMAN ARISTANASHVILLE
ALICIA KEYS Ml . .5 JIMMY WAYNE n v
| SUPERWOMAN MBK/J/RMG . DO YOU BELIEVE ME NOW VALORY
JOE e o 12 TIMMCGRAW 1
E.R. (EMERGENCY ROOM) 563/KEDAR £ LETITGO CURB
MARVIN SAPP n n & TAYLORSWIFT MOST INCREASED AUDIENCE 1
JEVER WOULDHAVE MADE IT VERITY/ZOMBA LOVE STORY B]EMACH!NE
MINT CONDITION ™ -+ o GEORGE STRAIT
N70THIN(£FT TfOVSAY CAGED BIRD/IMAGE . TROUBADOUR MCA NASHVI%

NO. ] MOST ADDED

ALAN JACKSON Country Boy {ARISTANASHVILLE)

NO. ] MOST ADDED

MUSIQ SOULCHILD FEAT. MARY J. BLIGE {fULeave (ATLANTIC)

NO. ] MOST INCREASED AUDIENCE

TAYLOR SWIFT Love Story (BIG MACHINE]

NO. l MOST INCREASED PLAYS

USHER Here | Stand (LAFACE/ZOMBA)

TOP 5§ NEW AND ACTIVE

JIMMY WAYNE § Wili (vALORY)

TOP § NEW AND ACTIVE
ARTISTS STAND UP TO CANCER Just Stand Up! (SU2C/IDIMG)

MARIAH CAREY I'm That Chick (ISLAND/IDIMG) KEITH ANDERSON Somebody Needs A Hug (COLUMBIA)
JAMES FORTUNE & FIYA § Trust You (BLACK SMOKE/WORLDWIDE) THE LOST TRAILERS How 'Bout You Don't (BNA)
LABELLE FEAT. WYCLEF JEAN Roll Out (VERVE) GARY ALLAN She's So California (MCA NASHVILLE)

JULIANNE HOUGH My Halleiujah Song (MERCURY)

COMPLETE COUNTRY CHART ON PAGE 37

TRIN-t-TEE 5:7 Get Away (SPIRIT RISING/MUSIC WORLD)

COMPLETE URBAN AC CHART ON PAGE 30
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= 11 NIELSEN BDS i HITPREDICTOR
g ARTIST CERTIFICATIONS STATUS
g TITLE IMPRINT / PROMOTION LABEL
z

o w NO. 1(5 WKS)

WHATEYER YOu LIKE C!foND HUSTLE/ATLANTIC

T-PAIN FEATURING LIL WAYNE
CAN'T BELIEVEIT NAPPY BOY/KONVICTAIVE/ZOMBA

LIL WAYNE FEAT. BOBBY VALENTINO & KIOO KIO0 1

'MRS. OFFICER CASH MONEY/UNIVERSAL MOTOWN
NE-YO

MISS INDEPENDENT OEF JAM/IDIMG
JAZMINE SULLIVAN

NEED UBAD JRMG
JENNIFER HUDSON

SPOTLIGHT ARISTA/RMG

PLIES FEATURING JAMIE FOXX & THE-DREAM
PLEASE EXCUSE MY HANDS BIG GATES/SLIP-N-SLIDE/ATLANTIC

LIL WAYNE FEATURING T-PAIN i

GOT MONEY CASH MONE Y/UNIVERSAL MOTOWN
SLIM FEATURING YUNG JOC

SOFLY - M3/ASYLUM
YOUNG JEEZY FEATURING KANYE WEST n
PUTON CTE/DEF JAM/IDIMG

NO. ] MOST ADDED

JADAKISS FEAT. NE-YO By My Side (DEF JAM/IDJMG)

NO. T MOST INCREASED PLAYS

T.I. FEAT. RIHANNA Live Your Life {DEF JAM/GRAND HUSTLE/IDJMG/ATLANTIC)

TOP 5 NEW AND ACTIVE
RYAN LESLEE FEAT. CASSIE & FABOLOUS Addiction (NEXTSELECTIONCASABLANCAUNIVERSAL MOTOWN)
UNK Show Out (8IG OOMP/KOCH)
M_.I.A. Paper Planes (XL/INTERSCOPE)

NOVAKANE Shawty Said (STP)

ROBIN THICKE The Sweetest Love (STAR TRAK/INTERSCOPE)

COMPLETE URBAN CHART ON PAGE 29

11 NIELSEN BDS HITPREDICTOR
ARTIST CERTIFICATIONS STATUS

TITLE IMPRINT / PROMOTION LABEL
DAVID COOK NO. 1(3WKS) n
. THE TIME OF MY LIFE 19/RCA/RMG
LEONA LEWIS n4
BLEEDINGLOVE . SYCO//RMG
NATASHA BEDINGFIELD  MOST INCREASED PLAYS n2
POCKETFUL OF SUNSHINE VPHOVNOCENlCIEPIC
SARA BAREILLES né
LOVE SONG EPIC
JOHN MAYER n
SAY AWARE/COLUMBIA
DAUGHTRY n2
FEELSLIKE TON[GHT RCA/RMiﬁ
COLDPLAY n
VIVALAVIDA 1 CAPITOL
TIMBALAND FEATURING ONEREPUBLIC N6 ¢y
APOLOGIZE o MOSLEY/BLACKGROUND/INTERSCOPE
TAYLOR SWIFT N4 ¢y
IEARDBOPS ON MY GUITAR BiG MACHINE/UNIVERSAL REPUBLIC
JOURNEY
AFTER ALL THESE YEARS NOMOTA

NO. ] MOST ADDED

ENYA Trains And Winter Rains (REPRISE)

NO. l MOST INCREASED PLAYS

NATASHA BEDINGFIELD Pocketful Of Sunshine (PHONOCENIC/EPIC)

TOP 5§ NEW AND ACTIVE
JOSH KELLEY To Remember (DNK)
WAYNE BRADY Ordinary (PEAK/CMG)
LEONA LEWIS Better In Time (SYCOJ/RMCG)
ADELE Chasing Pavemments (XL/COLUMBIA)

GREG MEDORO Lost Melody (ODDS ON)

COMPLETE AC CHART ON PAGE 40
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SMOOTH JAZZ

NO. ] MOST ADDED

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

NO. ] MOST INCREASED PLAYS

NICKELBAICK Gotta Be Somebody (ROADRUNNER/RRP}

TOoP 5§ NEW AND ACTIVE
GOC GOO DOLLS Real (WARNER BROS.)
NE-YO Closer (DEF JAM/IDJMC)
FALL OUT BOY | Don't Care (FUELED BY RAMEN/ISLAND/IDJMG}
THEORY OF A DEADMAN Not Meant To Be (604/ROADRUNNER/RRP)
ERIC HUTCHINSON Rock & Roll (LET'S BREAK/WARNER BROS.}

COMPLETE HOT AC CHART ON PAGE 41

ACTIVE ROCK

5 5 11 NIELSEN BDS
ES 23 ARTIST CERTIFICATIONS
E e TITLE IMPRINT / PROMOTION LABEL
= 23 — e —
: 1 7 METALLICA NO. 1(2 WKS)
THE DAY THAT NEVER COMES WARNER EROS.
5 THEORY OF A DEADMAN
BAD GIRLFREND BD4/ROADRUNNER/RRP
e AC/DC
i ROCK NROLL TRAIN COLUMBIA
. HINDER
USE ME UNIVERSAL REPUBLIC
.. APOCAVYPTICA FEATURING ADAM GONTIER
IDON'T CARE 20-20/JIVE/ZZOMBA
‘ STAIND
BELIEVE FLIPIATLANTIC
. SLIPKNOT
PSYCHOSAOCIAL ROADRUNNER/RRP
o DISTURBED
INDESTRUCTIBLE REPRISE
9 BUCKCHERRY
TOO DRUNK.... ELEVEN SEVEN/ATLANTIC
10 FIVE FINGER DEATH PUNCH
NEVER ENOJCH FIRM

NO. ] MOST ADDED

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

NO. l MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

TOP 5§ NEW AND ACTIVE
WEEZER Troublemaker (DCUINTERSCOPE)
IN THIS MOMENT Forever (CENTURY MEDIA)
SCARS ON BROADWAY World Long Gone (VELVET HAMMER/INTERSCOPE)
ARANDA Still In The Dark (ASTONISH)
ONE DAY AS A LION Wild International (ANTI-/EPITAPH)

COMPLETE ACTIVE ROCK CHART ON PAGE 48

OCTOBER 1D, 2008

] e 13 NIELSEN BDS HITPREDICTOR x B = n NIELSEN BDS
a Q; ARTIST CERTIFICATIONS STATUS 3 g QE ARTIST CERTIFICATIONS
g' gz UL IMBRINT) / BROMOYIONICABEL 2 g 8g e IMPRINT / PROMOTION LABEL

o = 20
2 JASON MRAZ NO. 10 WK) % > 7 ERICDARIUS NO. 101 WK)

I'M YOURS ) ATLANTIC/RRP COIN' ALL OUT BLUE NOTE/CAPITOL
GAVIN ROSSDALE 12 DAVEKOZ
LOVE REMAIKS THE SAME INTERSCOPE LIFEINTHEFASTLANE CAPITOL
COLDPLAY N 16 PAUL HARDCASTLE
VIVA LA VIDA CAPITOL MARIMBA TRIPPIN'N' RHYTHM
DAUGHTRY 35 NORMAN BROWN
WHAT ABOUT NOW RCA/RMG POP'S COOL GROOVE PEAK/CMG
KID ROCK n? 55 EARL KLUGH
ALL SUMMEE LONG TOP DOG/ATLANTIC DRIFTIN KOCH
0.A.R. g og BRIAN CULBERTSON
SHATTERED [TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP ALWAYS REMEMBER GRP/VERVE
3 DOORS DOWN N2 ¢y 33 THE SAX PACK

 IT'SNOT MY TIME UNIVERSAL REPUBLIC FALLIN' FOR YOU SHANACHIE
PINK 26 WAYMAN TISDALE
SOWHAT LAFACE/ZOMBA THROWIN' IT DOWN RENDEZYOUS
LIFEHOUSE 13 TIM BOWMAN
BROKEN GEFFEN/INTERSCOPE SWEET SUNDAYS TRIPPIN ‘N RHYTHM
NATASHA BEDINGFIELD ne 14 WARREN HILL
POCKETFUL JF SUNSHINE PHONOCENIC/EPIC LAOOLCEVITA EVOLUTION/KOCH

NO. ] MOST ADDED

EUGE GROOVE Religify (NARADA JAZZ/CAPITOL)

NO. ] MOST INCREASED PLAYS

WAYNE BRADY Ordinary (PEAK/CMC)

TOP 5 NEW AND ACTIVE
CHRIS STANDRING Have Your Cake & Eat It (ULTIMATE VIBE]
ROGER SMITH Sittin' In (THERE)
OLI SILK Chili Or Be Chilled (TRIPPIN ‘N’ RHYTHM)
LAWSON ROLLINS FEAT. FLORA PURIM Infinita {INFINITA/BAJA/TSR)

JOHN LEGEND Good Morning (C.0.0.0/COLUMBIA)

COMPLETE SMOOTH JAZZ CHART ON PAGE 45

ALTERNATIVE

17 NIELSEN BDS W HITPREDICTOR
CERTIFICATIONS STATUS
IMPRINT / PROMOTION LABEL

ARTIST
TITLE

THIS WEEK

THE OFFSPRING NO. 1{5WKS)

_ YOU'RE GONNA GO FAR, KID -t _ COLUMBIA
WEEZER
TROUBLEMAKER DCC/NTERSCOPE
STAIND
BELIEVE FLIP/ATLANTIC
APOCALYPTICA FEATURING ADAM GONTIER
1DON'T CARE 20-20/)IVE/ZOMBA
RISE AGAINST
RE-EDUCATION (THROUGH LABOR) OGC/INTERSCOPE
METALLICA
THE DAY THAT NEVER COMES WARNER BROS.
CAROLINA LIAR
I'MNOT OVER ATLANTIC
THE KILLERS

RLUMAN ISLAND/IDIMG
THEORY OF A DEADMAN

" BADGIRLFRIEND 604/ROADRUNNER/RRP

KINGS OF LEON
SEXONFIRE RCA/RMG

NO. ] MOST ADDED

THE SMASHING PUMPKINS G.L.O.W. (MARTHA'S MUSIC)

NO. l MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebaody (ROADRUNNZR/RRP)

TOP 5§ NEW AND ACTIVE
DISTURBED Indestructible {REPRISE}
INNERPARTYSYSTEM Don't Stop (STOLEN TRANSMISSION/ISLAND/IDIJMG)
SAVING ABEL 18 Days (SKIDDCO/VIRCIN/CAZITOL)

SLIGHTLY STOOPID 2 A.M. (STOOPID/CONTROLLED SUBSTANCE SOUNDLABS)
THE KOOKS Do You Wanna (ASTRALWERKS/CASITOL)

COMPLETE ALTERNATIVE CHART CN PAGE 47

TRIPLE A

11 NIELSEN BDS = P 11 NIELSEN BDS
ARTIST CERTIFICATIONS Fl = o3 ARTIST CERTIFICATIONS
TITLE IMPRINT / PROMOTION LABEL % % §‘2 TITLE IMPRINT / PROMOTION LABEL
- o
1 1 g ACTDC NO. 1(4 WKS) | 3 15 OAR NO. 1itWK)
ROCK NROLL TRAIN COLUMBIA = SHATTERED (TURN THE CAR AROUND) EVERFINE/ATLANTIC/RRP
2 METALLICA 1| 15 COUNTING CROWS
d THE DAY THAT NEVER COMES WARNER BROS. 5 5 COME AROUND DGC/CEFFEN/INTERSCOPE
1o THEORY OF A DEADMAN 3 g COLDPLAY i
BAD GIRLFRIEND 604/ROADRUNNER/RRP VIVALAVIDA CAPITOL
15 STAIND 5 13 DONAVON FRANKENREITER
BELIEVE FLIP/ATLANTIC =l [IFE. LOVE & LAUGHTER - LOST HICHWAY
13 HINDER 7 3 SNOW PATROL
. USEME UNIVERSAL REPUBLIC Al ‘f-! EBACK THECITY POLYDDRF ICTION/GJEFFEN/INTEBSCOPE
31 SAVING ABEL ] g 7 SARAH MCLACHLAN
=y ADDICTED - SKIOOCO/VIRGIN/CAPITOL il T 1 U WANT ME 2 EISTA/RMG
m NICKELBACK AIRPOWER/MOST INCREASED PLAYS/MOST ADDED 6 13 BECK
. GCOTTABE SOME@ODY ROADRQNNER/RRP i ORPHANS DGC/INTERSCOPE
12 BUCKCHERRY g PRETENDERS
Bl T00 DRgNl(.u ELEVEN SEVEN/ATLANTIC . BOOTS OF CHINESH’LAST!C SHANCRI-LA
5g DISTURBED n 51 GAVIN ROSSDALE
A INSIDE THE FIRE REPRISE ) 1 LOVE REMAINS THE SAMF; INTERSCOPE
5, FOO FIGHTERS g COLDPLAY
i LET }IDIE BOSWELL/RCA/RMG LO§I! CAPITg_ -

NO. ] MOST ADDED

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

NO. l MOST INCREASED PLAYS

NICKELBACK Gotta Be Somebody (ROADRUNNER/RRP)

TOP 5 NEW AND ACTIVE
12 STONES Adrenaline (WIND-UP)
WEEZER Pork And Beans (DGUGEFFEN/INTERSCOPE)
SIXX: A.M. Tomorrow (ELEVEN SEVEN)
THE BLACK CROWES Oh Josephine (SILVER ARROW)
THE SMASHING PUMPKINS G.L.O.W. {MARTHA'S MUSIC}

COMPLETE ROCK CHART ON. PAGE 49

NO. ] MOST ADDED

KEANE The Lovers Are Losing (INTERSCOIPE)

NO. ] MOST INCREASED PLAYS

THE KILLERS Human [ISLAND/IDJMC)

TOP 5§ NEW AND ACTIVE
JAMES MORRISON Nothing Ever Hurt Like You (CEFFEN/INTERSCOPE)
DAVID BYRNE & BRIAN ENO Strange Overtones (TODO MUNDO)
AUGUSTANA | Still Ain't Over You (EPIT)
THE KOOKS Shine On (ASTRALWERKS/CASTOL)
TRISTAN PRETTYMAN Hello (VIRGIN/CAPITOL)

COMPLETE* TRIPLE A CHART ON PAGE 52
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Luer Notes
Profile: Heidi Raphael
Title: Greater Media
VP of corporate com-

munications

Favorite radio format:
Classic rock

Favorite TV show:
“House”

Favorite song: “l don’t
really have a favorite
song, but ‘On the Road
Again’ comes to mind
because of my life and
my husband’s life.”
Favorite movie: “The.
Godfather”

Favorite book:
Thomas Friedman's
“The World Is Flat”
Favorite restaurant:
The Park Cafe, Nashville
Beverage of choice:
Diet Pepsi with lemon
Hobbies: “Collectively,
my husband travels
about nine months out of
the year and if he's on
the road for more than a
couple weeks at a time, |
fly out and see him. So
between that, the non-
profits, the different
things | do with the MIW
or anything else I'm
working on, | spend most
of my off time working
on those projects.”
E-mail address:
hraphael@
greatermedia.com

PUBLISHER'S f. I

Greater Media VP of corporate communications lives for

the diversity of an ever-changing

Heidi
Raphael

By Erica Farber

‘to do’ list

eidi Raphael personifies the expression that if you want some-
thing done, ask a busy person. As Greater Media VP of corpo-
rate communications, she works closely with senior manage-
ment to help provide a consistent voice for the company, both
internally and externally. Raphael also serves as spokeswoman
of the Mentoring & Inspiring Women (MIW) Radio Group.

Getting into the business: [ wanted to be in radio
since [ was in junior high school. T used to do the
PA announcements; I had a deep voice as a kid.
My family would laugh because I would take the
Sears catalog and my little plastic tape recorder and
sit in my room and write commercials and copy.
I wanted to be Barbara Walters. I used to enter
these Distributive Education Radio Advertising
competitions in high school and through that I
met some people who were interested in getting
into radio and ended up going to school for it.

First job: Working at a Music of Your Life station.
I was doing weekends and also working at the
Better Business Bureau as an assistant PR person
and at Jones Inner Cable doing TV production,
shooting football and basketball games for the
area high school. Then I got a call to do traffic,
flying around in a helicopter in Buftalo during
my vacation time. I was doing all these things
because I really wanted to get into the business
and there were no real full-time jobs open. One
day Bill Weston, who was working as a program
director in Buffalo at WHTT, called and asked if
I would be interested in doing mornings. [ quit
all my jobs and went to work for him.

Joining Greater Media: [ joined in April 1996. 1
actually went to work for Doug Podell as mar-
keting director at WRIF [Detroit] for four years.
From there I moved through the ranks. I ran a
nontraditional revenue department and all the
marketing for the group in Detroit.

Describe: your responsibilities: Every day is an
event. | do everything from coordinating all the
PR for the company to helping oversee different
marketing initiatives for Greater Media and any
company-wide projects for the entire organization.

62 24/7 NEWS ONLINE @ www.RadioandRecords.com

I also oversee all our print publications. We do a
quarterly magazine for employees and a monthly
newsletter and other timely pieces that come up.
I report directly to [president/CEQ)] Peter Smyth.

Long-term goals: My job is so diverse. We're always
looking for the right situation. We just bought sta-
tions in Charlotte; it was the perfect fit for us. The
company is always looking for the right fit that fits
the mold and the vibe of Greater Media. We may
not be in a lot of markets, but the markets we're
in are strong and they're all great stations.
Biggest challenge: Continuing to reinvent
myself. Looking for new ways to do things and
how we can make it bigger and better. What’s the
next thing? How can we take it to the next level?
I love doing that. It’s great.

Do you miss being on the air? ] actually don’t. I like
change, doing something different every day. The
great thing in this position is that you may have a
list of things to accomplish but something comes

up and totally takes you in a different direction. We

www americanradiohistorv com

all got into radio for a reason. You find naysayers
saying radio is not doing this or it should be doing
this. At some point they need to have a gut check
and ask themselves if they still want to be in this
business. It they don’t like it, they should get out.

State of radio: 2009 is going to be a great year.
There are a lot of initiatives going on between the
“Radio Heard Here” campaign and technology
[like Microsott’s radio-equipped] Zune [MP3 play-
erf, HD) initiatives and iTagging. There are more
opportunities for us to embrace a lot of this tech-
nology than ever before. And from a sales perspec-
tive, people have more to work with than ever. It
comes down to what radio is best known for:
localisim. Nobody else can touch us.

Career highlight: I am most proud of the day that
Peter asked me to work for hini full-time. He’s been
a great mentor. [ don't take any of this for granted.

Your leadership roll with MIW: 1 believe in what
we're trying to accomplish. I am so honored I am
a part of that group. When I look at all the women,
it’s empowering and really important. Edie Hilliard
has done a great job with the gender analysis report.
Progress is slow but it’s consistent, and there’s more
to do. By working with the industry, looking at new
opportunities and taking time to pursue it and
make it top of mind, it’s important to remind peo-
ple about the report and to share the information.
We just did the “Rising Through the Ranks” lead-
ership session. It was so empowering to sit in a
room with the women that took time to be a part
of that. That’s the passion that makes radio so great.
It’s very important we continue the MIW mission.
I'm committed and believe in it.”

Most influential individual: Peter, of course. [Greater
Media Interactive VP/GM] Tom Bender in Detroit.
Bill Weston helped give me my break. [Citadel/
Buffalo OM] John Hager . . . I worked for him for
years. He's a terrific person. And [Greater Media VP
of program development| Buzz Knight. I've been
really lucky. I've had some great mentors that I can
go to and ask,“Am [ doing this right?” They’re nice
and they get it, and I respect them for that.

Advice for broadcasters: Right now there are so many
great things going on in our industry and we have
more at our fingertips than ever before. It’ all about
moving radio forward. We need to remind ourselves
why we got into it. I also encourage broadcasters to
embrace mentoring and diversity. Its great to see
more companies embracing what we're doing with
the MIW and I look forward to working with them
all and getting the word out, promoting women and
getting them to promote women to senior positions
in radio. And I applaud those that are doing it. R&R

‘The great thing in this
position is that you may have
a list of things to accomplish
but something comes up and
totally takes you in a
different direction. Every day
is an event.'—Heidi Raphael
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o . _ When America was scared about their
ational media appearances .
focused on the economic crisis: money, they turned to a voice .

ouis i oritetith NgiliGeviro [bx) b of reason. They turned to Dave Ramsey.
Fox Business’ Happy Hour (3x)

The O’Reilly Factor
Fox Business with Dagen McDowell
and Brian Sullivan
Fox Business with Stuart Varney (5x)
Fox Business’ Bulls & Bears (2x)
America’s Nightly Scoreboard (2x)
Larry King Live (3x)
Fox & Friends (7x)
Geraldo at Large (2x)
Good Morning America (3x)
Nightline
The Early Show
Huckabee
The Morning Show with
Mike and Juliet (3x)
Money for Breakfast
Glenn Beck
Rick & Bubba (3x)
The Phil Valentine Show

and serving our local affiliates:

‘V"..‘.‘.“‘.“A-I_ ‘] F\,,, r
KEX Portland

wit aul nNim
WWTN Nashville - Ralph Bristol

Lana Hughes and J.P. Pritchard
KCI\/IO Kansas Cuy Chns St:gall

IVl oY aTalall

1 1ael
KTSA San Antonio Trey Ware

210 Ny Itk ane

WWBA Tampa - Dan Guidert

KNRS Salt Lake City — Bob Lonsberry

WWL New Orleans - First News with
Monica Pierre and Bob DelGiorno

Talking About
What America REALLY
Cares About'

LIVE WEEKDAYS 2-5FM/ET
24/7 Refeeds Availablel For Syndication, Cel 1-877—410—DAVE(3283)] daveremsey.com
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