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MOVER
Stewart Promoted To
Def Jam Exec VP

Shakir Stewart has
been promoted to
executive VP at Def
Jam Recordings. Most
recently senior VP of
A&R at the label,
Stewart will oversee
acquisition and devel-

Stewart

opment of new talent
and producers, and “guide the creative vision
and branding of the label.” Stewart joined Def
Jam in 2004 as VP of A&R and signed hip-
hop stars Young Jeezy and Rick Ross. He was
promoted to senior VP of A&R in 2006. Prior
to Def Jam, Stewart was VP/GM for Hitco
Publishing, where he signed Beyoncé. He also
served as an A&R consultant to LaFace
Records and Arista Records.—Mike Boyle

SHAKER
Peroyea Upped At Salem

John Peroyea, GM of
Christian AC KLTY
(94.9 FM)/Dallas, is
named VP of opera-
tions for Salem
Communications. He
replaces Rob Adair,

who now oversees

Peroyea

Salem markets Atlanta,
Denver, Colorado Springs, Houston, San Antonio
and Phoenix as senior VP of operations. Peroyea
will continue to oversee 4.9 FM, but will pick up
management duties for other stations, including
Christian talk KWRD (100.7 FM) and news/talk
KSKY (660 AM) in Dallas. He joined Salem eight
years ago.—Alexandra Cahill

Yahoo Distributes CBS
Radio Web Vid Content

Yahoo will join the CBS Audience Network,
where free and ad-supported Web videos from
all CBS properties, including its radio station
Web sites, will be carried by Yahoo. CBS uses
the Audience Network to distribute full-length
episodes of current and past TV shows. The
syndication network also has partnerships
with Google’s YouTube, Time Warner's AOL
and Microsoft’s MSN. Prior to the Yahoo
agreement, the Network reached nearly 90%
of the U.S. Web-based audience. Yahoo offers
online content from NBC, Fox and more than a
dozen cable networks.—Alexandra Cahill

JUNE 13, 2008

BlA: Slight Revenue Gains In
Small, Medium Markets

It’s no secret that large radio markets continue to struggle nationwide. On the other side
of the fence, BIA Financial Network says small and medium markets are beginning to
show slight gains. In addition, the second edition of BIA' quarterly “Investing in Radio
Market Report” shows markets ranked No. 11 and higher will see better revenue growth
quicker from the industry slump, due to local advertising support, differences in com-
petition and audience embrace of technological improvements.

Based on marketplace observations, BIA says it expects small and medium radio markets
to reach revenue levels equiva-
lent to 2007 by 2011.This time
frame, BIA adds, comes two to
three years before large markets

Predicted Average Revenue Growth-
Radio Market Size Groupings

like NewYork, Los Angeles and 3% — <o

Chicago V\'llll similarly re- 2% — :1!1:0

bound. Specific small and med- 1% —

ium markets BIA targets for 0% t t i
revenue increases in 2008 in- 1% —

clude McAllen-Brownsville, =200 =

(2.8%), El Paso (3.8%), Madison 3% —|

(1%) and Baton Rouge (3%). -4% —

BIA believes this trend will con- 5% - U Fihamial Motk

2007 2008 2009 2010 20m 2012

tinue for the next few years.
—Mike Boyle

NUMBER CRUNCH

10000 2.5M 93M

The amount in dollars that the
MAR spent lobbying Comgrass in
first-taarter 2008, according o
a filing with the House of
Representatives clerk's office. |n
addition to rallying opposition
against a proposed Sirlus/ ¥
merger, the MAB labbied an
miedia cwnership and the
transition to digital TW.

Red Zebra Adds Three In D.C.

Washington Redskins owner Daniel Snyder’s Red Zebra Broadcasting purchased Clear Chanrel
sports WTEM and talkers WTNT and WWRC/Washington for $24.5 million, adding them to
sports WXTR, WWXT and WWXX, which collectively serve as the Redskins broadcast home.

The additional signals should alleviate complaints the company faced last season from fans

The armount in dollars that
Creater Media president/CED
Preter Smyth helped the John
Bayliss Broadcast Foundation
raise as guest af honar at jts
22nd Annual Radio Roast in
April. The money wall fund
Bayliss radio scholarship and
internship programs.

The amount in dollars that the
Wan Halen reunsan tour, which
wrapped Juna 2, grossed over
T4 shows. The perforrmances
attracted close ta 1 million fans,
and marked the firsk time
David Les Roth performed
with the band in 23 years.

about poor market coverage by the company’s stations. Red Zebra CEO Bruce Gilbert promises
that this season, “Redskins games will be on every single one of our stations.”

On the sidelines, WTEM's hosts have voiced concerns about being able to criticize the
team once Red Zebra takes over, but Gilbert assures, “The truth is [Snyder] has nothing to
do with our day-to-day operations. This isn't his largest investment, and he’s got a lot more
important things to take care of. We have to be responsible and if the Redskins play horri-
bly, we have to go on the air and say they played horribly. That’s our job.”

Sports consultant Robert Snyder, principal of Beason Broadcast Partners, calls the purchase
a good business move that should drive revenue, but he isn’t certain fans will benefit: “There
is simply not yet a great deal of trust that information coming from team-owned programming
can be taken as fact.”—Mike Stern

ON THE WEB
ESPN Provides HD
Radio Sports

ESPN launches the ESPN HI) Radio
Network, a distribution system providing con-
tent that stations can use on HD side chan-
nels. distributed
through an Internet/satellite-based delivery

Programming  will  be

systen1, with a Web-based interface stations can
use to preprogram their HD channels, choos-
ing from live and prerecorded programming,
while integrating local e

production  elements
and commercials. The
system  will  udlize
HIDs datacasting capa-
bilides  to

sports news and scores

transmit

to HIDD receivers.

Keller

“Offering  content
by utilizing new technologies and new distri-
bution channels is part of our overall strategy
of serving the sports fan,” ESPN senior VP of
business units Traug Keller says.—Mike Stern

Gilbert Exits Critical
Mass Media

Carolyn  Gilbert, founder/president of
Critical Mass Media, has left the company after
27 years. No explanation was given for her
departure, announced on a company confer-
ence call June 9. Gilbert started the research
company, now owned by Clear Chamnel, in
1981. No replacement has been named.
Gilbert can be reached at 513-702-5070 or
carolyn.gilbert@gmail.com.—Kevin Carter

Mackay Upped To
La Ley GM

Joe Mackay has been named GM of
Spanish  Broadcasting System  regional
WLEY (La Ley)/Chicago,
while maintaining his previous posts as

Mexican

SBS national sales director and La Ley
national sales manager.

“MacKay has extensive radio industry
experience and is a proven leader,” SBS
executive VP/COO Marko Radlovic says.
“We are confident Joe will be a valuable
contributor to the future success of La Ley
for years to come.”

Mackay comments,“I’'m confident [ can
lead La Ley to a dominant position in the

Chicago radio market”—/Jackie Madrigal

MEWS UPOATES ARDUMND THE CLOCH:
www.RadisandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com 3
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Saga Calls For PPM
MRC Accreditation

Last month it was Cox Radio and [nner
City Broadcasting chat released an open let-
ter to the industry taking Arbitron to task for
failing to gain Media Rating Council
accreditation for PPM in Philadelphia and
the nine new markets the raings company
is expected to roll out this September. Now
Saga Communications inserted itselt into a
second letter to the industry, also signed by
Cox and Inner City, which mirrors the May
21 letter and cites sampling in Philadelphia
and data processing errors in MR C-accred-
ited Houston. Saga will not be aftected by
PPM until it is scheduled to become cur-
rency in June 2010 in Milwaukee, Co-
lumbus and Nortolk—Milke Boyle

Cox Announces GSM
Changes In Atlanta

Cox Radio/Atlanta has appointed Fran-
cisco Luctno general sales manager tor
urban AC WALR (Kiss 104.1). He 1s mov-
ing over trom a suni-
lar role at sister rhyth-
mic WBTS (95.5 the
Bear).
taking Luciano’s slot
at the Beat is Michelle
Catolico. Luciano, a
17-year

Meanwhile,

veteran  of
Eictarp radio who 1s replacing
Mariann Staino, was promoted to the
Beat’s general sales manager position in
2007. He joined Cox Radio in 2000 as an
account executive. Catolico joins the Beat
after serving as general sales manager for the
company’s classic hits WJGL (96.9 the
Eagle)/Jacksonville  and  classic  rock
WPLR/New Haven, Conn.—Mike Boyle

WWW.RADIOANDRECORDS.COM:

NDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Radio: A Friend In The Storm

Tornados and pounding rain pelted various parts of the Midwest and Eastern United States for

nearly two weeks, beginning May 30, leaving many areas of Indiana at record flood levels and

without power. Jon Quick, director of operations at WIBC (93.1FM)/Indianapolis, wrote to his

staff and to Emmis Communications headquarters, “Television is providing coverage, but few

have battery-powered sets, so WIBC has been a primary source for information.” Like many

stations in areas struck hard by the severe weather, WIBC covered the reported storm watches

and warnings nonstop, then was on the scene live and taking listener phone calls. The station

has also teamed with the Salvation Army and Red Cross to raise funds and supplies.

Russ Oasis’ oldies WKLU-FM took a similar tact and put together a storm relief drive

June 12, filling a semi-truck in a Brownsville, Ind., Kroger parking lot with essentials. “It's

hot—in the 80s—and the flooding is bad from nonstop rains,” promotions director Monica

Lephart says.—Jeffrey Yorke

35 PIVOTALRADIO
EVENTS INR&R HISTORY

RADIO&RECORDS

The Launch Of PPM

After years of research, field tests and
industry review that began in 1992,
Arbitron’s new electronic radio audience
measurement system—the Portable

People Meter—became currency in
Philadelphia in March 2007, following a

two-month pre-currency period. Houston
became the second PPM market in June
2007, while eight more markets—New
York, Nassau-Suffolk, Middlesex-
Somerset-Union, Los Angeles, Riverside-
San Bernardino, Chicago, San Francisco
and San Jose—are scheduled to join the
revolution in September.

Earlier this year, the Media Rating
Council denied accreditation to Arbitron’s
PPM service in Philadelphia and New York,
but the company said in its Feb. 28 Form
10-K filing that it has begun re-auditing

. March 2007

both cities, where recruitment is tele-
phone-based as opposed to address-based
recruitment in MRC-accredited Houston.
The Philadelphia PPM service has been
dogged by samples with poor demo cell
balance and DDl levels in the 18-34 demo,
but during its April conference call on
PPM progress, Arbitron said it is “making
slow and steady progress” in those areas.
VP of sales Carol Hanley added, “We con-
tinue to exceed the total sample bench-
mark and the 18-54 guarantee; we are
meeting or exceeding 91% of the 18-34
age cell benchmarks across eight markets;
and there is continued progress in April
with 25-34 and 18-34.” Current plans call
for PPM to be deployed in the top 50
radic markets by 2010, replacing the
decades-old diary service.—Mike Boyle

MOVERS

D&R Radio Sales, a subsidiary of Interep,
adds three new staff members to its New
York and Los Angeles offices. Former ABC
Radio director of sales Errol Lawrence joins
as director of sales in L.A. Marc Diamant, an
account executive at ABC Radio Sales and
Millennium TV Sales, is onboard as an
account executive, based in New York. Doug
Catalanello, previously a research director for
Westwood One/Unistar Radio Networks and
national sales manager for Artwatch Inter-
national, rises to VP/director of research,
and will work out of D&R’s New York office
... Interep’s McGavren Guild Radio Sales
names Dan Cicero suburban marketing spe-
cialist. He moves from ABC Radio Sales,
where he had been since 2005. In his new
position, Cicero will work to enhance revenue
opportunities for the company’s clients in
the New York metro area.

SHAKERS

Erv Jezek is named affiliate relations direc-
tor for the Tom Kent Radio Network,
launched in March by Tom Kent and the
Tabas Co. Jezek, a 32-year broadcasting vet-
eran, joins Karen Newton and Steve James
on the existing affiliate relations team. He
succeeds John Matthews, who left to
become PD of Clear Channel classic hits
KLOU/St. Louis. Jezek previously served as
GM for Red Rock news/talk WXCE-AM and
classic country WLMX-FM in Minneapolis
... David Claassen joins BMI Atlanta as
assaociate director of writer/publisher rela-
tions. He was previously owner/president of
Atlanta-based RFS Marketing Group, which
creates sponsorship and endorsement
opportunities for clients . . . Cynthia Sexton,
former senior VP of strategic marketing and
licensing at EMI Music North America, is
appointed executive VP of global brand part-
nership, licensing and synchronization at
EMI Music, a newly created position.

MAKE SO
-
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Sports radio talks directly to your Hispanic target.

Be heard on: South American World Cup Qualifiers, Superliga and Major League Baseball.
AFFILIATION: Jim Roberts (972) 776 4613 ADVERTISING: Carlos San jose (312)899 407
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‘ SPOT MONITORING FOR YOUR MARKET

Have you made
budget today?

Benefit from Exclusive Expenditure Data

SpotScan is proud to welcome new partnering stations:

Los Angeles: New York: Baltimore: OEYETH Cleveland:
KRTH-FM WFAN-AM WCBM-AM KLTY-FM WNWV-FM
KROQ-FM WCBS-AM WVIE-AM ~ WRR-FM Orlando:
KFWB-AM WCBS-FM WBAL-AM Salt Lake WLOQ-FM
KCBS'F!\A WVVFS‘F M san Francisco: City: san Dieg°=
KLSX-FM Tampa: KOIT-FM KUDD-FM KFMB-AM/FM
KNX-AM WDUV-FM  KBWF-FM KUDE-FM .
N Kansas City:
KTWV-FM KDFC-FM
~ KPRS-FM

“Nielsen SpotScan has quickly proven to be an indispensable tool for our sellers. We can now gain critical insight into
new prospects and the competitive landscape.” —PATRICK AMSBRY/General Sales Manager KTWV-FM Los Angeles

CALL 216.831.3761 EMAIL spotscan@nielsen.com www.nielsenspotscan.com

B ‘WWW.americanradiohistorv.com
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Business Briefing

FCC Rejects Challenge To
Cox Radio’s Georgia Deal
The FCC has rejected a pair of peti-
tions challenging the transfer of licenses
of six regional Atlanta stations to Cox
Radio and gave its blessing for the deal
to move ahead. All six stations are
owned by various companies controlled
by Paul Stone. On Jan. 16, Cox Radio
announced it would exercise its 2-year-
old option to buy the stations from
Stone for $60 million. The stations are
WRFC-AM and WGAU-AM, both in
Athens; WPUP-FM/R oyston; WXKT-
FM/Washington; WGMG-FM/Craw-
ford; and WNGC-FM/Toccoa. Cox
describes the stations as a good strate-
gic fit for the company in the fast-
growing [-85 corridor between Atlanta
and Greenville, S.C., where it already
has an impressive presence. The deal
was challenged by two separate enti-
ties; the FCC ruled with its endorse-
ment of the deal June 10.

Bear Stearns Coverage
Vanishes With Merger

JP Morgan shareholders voted May 31
to accept the company’s buyout plan
of Bear Stearns. With that came the
end of yet another Wall Street invest-
ment house that covered the radio
industry. Effective immediately, Bear
Stearns’ analyst coverage of all business
and industries ceased, and an estimated
60% of the company’s 14,000 staffers

By Jeffrey
Yorke

were left unemployed. Bear Stearns’
veteran broadcast analyst Victor Miller
has joined Godtube.com, a Christian
social-network Internet startup with
about 1.7 million weekly visitors. He
will serve as chief service officer.

Tidbits . . .

Satcaster XM and EMI Music aren't dis-
cussing the terms of their mutual agree-
ment, but the companies have reached
an accord in their dispute over advanced
recording features in the Inno, XM
portable satellite radio. EMI and other
recording companies had filed lawsuits
aganst XM . . . Big League Broad-
casting’s Atlanta sports outlet WQXI-
AM (790 the Zone) has signed on to
Emmuis Interactive’s BaseStation, a con-
tent management system aimed at
extending the reach of local media
companies with progressive media tech-
nology . . .Veteran media writer/analyst
Reed Bunzel’s newly published book,
“Clear Vision: The Story of Clear
Channel Communicatons” (Bright Sky
Press), authorized by Clear Channel
management, traces the company from
its founding in 1972 through the pres-
ent—and looks to the digital tuture,

as well . .. German media giant
Bertelsmann is reportedly in talks to
sell its 50% stake in Sony BMG to
Sony Corp. earlier than planned,
according to German daily Frankfurter
Allgemeine Zeitung.

WWW.RADIOANDRECORDS.COM: INDUSTRY AND FORMAT NEWS, AS IT HAPPENS, AROUND THE CLOCK.

Jameson Joins Jacobs

Jacobs Media has hired veteran radio pro-

grammer Scott Jameson to join the rock
radio consulting firm after a 15-year run
as PD/director of FM programming for
Clear Channel classic rock WFBQ and
alternative WRZX/Indianapolis. He left
CC/Indy last November.

Jameson will be based in Indianapolis
for the time being. He previously pro-
grammed  KYYS/Kansas City and
KAZY/Denver.—NMike Boyle

Emmis/Austin Changes

Chase
changes in the programming departnent at

Opcmtlons manager announces

Emmis Austin to fill the void created when
Chris Edge became Emmis/Austin digital

media account manager. Lynn Barstow, PD of

alternaove KROX (101X), now has annex
PD duties at triple A clustermate KGSR.
Barstow steps down from nnddays at 101X.
Chase, who already programs rhythnic
KDHT (Hot 93.3). adds PD duties for clas-

sic rock sister KLBJ-FM.—Jolin Schocnberger

Transactions at a Glance

Woodstone Broadcasting’s KKFC-FM/Coalgate and KTLS-FM/Holdenville, Okla., to the Chickasaw

Nation for S1.5 million . .

to Juneau Alaska Communications for $1.43 million . .

. Alaska-Juneau Communications’ KINY-AM & KSUP-FM/Juneau, Alaska,

. The Fifteen Fifty's WOLR-AM/Westerville,

Ohio, to ICS Holdings for $800,000 . . . Good News Radio Broadcasting’s Good Music’s KJAA-

AM/Globe, Ariz., to 1TV.Com for $300,000. .

to Keyhole Broadcasting for $137,500 . .
Calvary Chapel of Lynchburg, Va., for $22,000. .

. Steven R. Bartholomew’s CP for NEW-FM/South
Heart, N.D., to Western Edge Media for $150,000 . .
. Airwaves for Jesus’ CP for NEW-FM/Pamplin City, Va., to
. Gospel American Network's CP for KDRG-

. Davao's CP for KWAP-FM/Pine Haven, Wyo.,

FM/Breckenridge, Texas, to CSSI Non-Profit Educational Broadcasting for $20,000.

Deal of the Week

Multistate Deals
PRICE: $24.5 million

TERMS: Asset sale for cash

BUYER: Red Zebra Broadcasting, headed by president/CEO Bruce Gilbert. Phone: 301-562-5800.
It owns six other stations, including WXTR-AM, WWXT-FM and WWXX-FM/Washington.

SELLER: Clear Channel, headed by CEO of radio John Hogan. Phone: 210-822-2828

COMMENT: Clear Channel's WTEM-AM & WWRC-AM/Washington and WTNT-AM/Bethesda,
Md,, to Red Zebra Broadcasting for $24.5 million, payable in cash at closing. Ten percent escrow
deposit. Red Zebra will begin to provide programming to the stations via an LMA from July 1.

WTEM-AM & WWRC-AM/Washington WTNT-AM/Bethesda, Md.
FREQUENCY: 980 kHz; 1260 kHz FREQUENCY: 570 kHz
POWER: SOkw day/Skw night; Skw day/night POWER: Skw day/Tkw night
FORMAT: Sports/talk; talk FORMAT: News/talk

2008 Deals to Date

Dollars to Date: $501,342,954 (Last Year: $1,256,390,974)
Dollars This Quarter: $164,822,488 (Last Year: $356,191,842)
Stations Traded This Year: 345 (Last Year: 633)
Stations Traded This Quarter: 193 (Last Year: 450)

The

MOIIGY Pit Welcomes ',
)

-A

Dallas
H.Worth

(Will you be our next new affiliate? Join us.)

. .q““lv,y l“‘e IQ

“Tom, Leslie and the entire team at “The Money Pit" work for
our station as if they were local hosts. They care about making
sure the program is timely, interesting and entertaining....
and bend over backwards to work with our sales team.”

Tvier Cox, WBAP-AM 820, Dallas, TX

THE
' MONEY
PIT

HOME IMPROVEMENT RADIO SHOW

To Affiliate, Call Skip 888-263-1050 LD UK TR T

Available via satellite and FTP download
Listen to a demo online at www.moneypit.com/affiliate

Co-Host

JUNE 13, 2008
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Radio’s Best Information and Innovations = One Incredible Investment

The NAB Radio Show delivers

Learn something new this September at
The NAB Radio Show® and benefit from:

* Results-oriented insight and ideas to
implement the moment you get home

* Strategies to secure your station’s
success, regardless of market size

This year’s event features sessions devoted

to new technologies, such as streaming,

video and on-demand audio to enhance your
station’s reach, brand and revenue. Additionally,

expert-led sessions addressing the hottest
industry topics, such as: thriving in a multi-
platform world; using new technologies to
generate new revenue streams; managing in

a challenging environment; developing talent;
and cultivating the next generation of listeners.

When it comes to return on investment,

The NAB Radio Show delivers high-value
information, networking opportunities and

an exhibit hall packed with new innovations for
HD implementation. Register today and you'll
soon say, “Austincredible!”

[HE NAB

O
HOW

INCLUDES September 17-19, 2008

SESSIONS AT:

Austin Convention Center
:_ \ Austin, Texas

convention  www.nabradioshow.com

Wwww americanradiohistorv com
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THE INDUSTRY STANDARD FOR MUSIC MONITORING

CONTACT AFFILIATE RELATIONS TEL: 914.684.5509 E-MAIL: BDSradio@BDSanline.com
CONTACT IN CANADA TEL: 604.736.4861 E-MAIL: info@BDS-adio.ca
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JESSY J TOPS SMOOTH JAZZ

FOR A FIFTH WEEK WITH
~TEQUILA MOON,” THE TITLE
CUT FROM HER DEBUT ALBUM
PRODUCED BY FORMAT
SUPERSTAR PAUL BROWN. ~HE ,
DUO'S BOND IS EVIDENT BY Internet-

THE CLEVER TITLE OF ONE CF only stations
THE SET'S CUTS: “PB ‘N* J" that don't
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' have a stick in
the ground are

radio stations.
FEATURES You don't have
16 IDOL WORSHIP :g Eg‘ig =] tsi;#ncakte
Seven seasons in, “American Idol” h gcllblt r
remains on top of the world—and ave creaipility

top of mind—for radio. or be seen ,aS
important.’ 20

FORMAT [e Artist / Title

L Lewis /
SR/IpE 40 Blezding Love

NEWS/TALK SPECIAL
20 THE YOUTH MOVEMENT 31

Attracting younger listeners to talk radio.

RHYTHMIC Lil Wayne Featuring Static Major /
Lollipop

URBAN Lil Wayne Featuring Static Major /
Lollipop

URBAN AC Raheem DeVaughn /

Woman

24 A BETTER TALK MOUSETRAP

Todd Schnitt’s journey from Pirate

Lil Wayne Featuring Static Major / " q
RAP Radio to talk radio.

Lollipop

Marvin Sapp /
GOSPEL Never Would Have Made It — : 26 A BROADER BRAND OF TALK

" [ -
CHRISTIAN AC  4& g;my";:n/]e _ . s SR WLW/Cincinnati’s mass-appeal
CHRISTIAN CHR Third Day / g, £5 C - eRRTea" foltal §
Call My Name R te -~
CHRISTIAN ROCK G Project 86 / s - : 5} > _ . 28 BUILDING FOR THE FUTURE .
Moloto'v ‘ 3 E A KSL's “The Nightside Project” is no
SOFTAC/INSPIRATIONAL 45 Meredith Andrews i TaR 2 . Y longer an experiment. COLUMNS

Carrie Underwood /
COUNTRY IS ) 9 74 PUBLISHER'S PROFILE 33 CHR/Top 40
AC Sara Bareilles / CBS Radio president of sales Michael 36 Rhythmic
tgve SQEQ = Weiss says things have to change—and 38 Urkan
LA Bloeding Love - he has a plan. 43 Christian
Jessy J/ :
SMOOTH JAZZ T:;f,%a T ' DEP A RTM E NTS 48 Country

51 AC/Hot AC

/
ALTERNATIVE WECELT 55 Smooth Jazz

Pork And Beans

10 MANAGEMENT/MARKETING/SALES

ACTIVE ROCK IEr’1issitdle"1l?::F/ire Consultant Tom Watson explores the 2; TR_?C:; R
3 Doors Down / concept: When does TSL really happen? P
ROCK It's &gzsl\dyql'in;g 3 i "aRR 66 Latin
TRIPLE A Death Cab For Cutie / ]2 MARKET PROFILE 70 National Airp|ay

| Will Possess Your Heart

The call letters KGO—whether TV or radio—
are synonymous with San Francisco.

H Carll /
AMERICANA Troutle In Mind.

T Dar De LaSi /
REGIONAL MEXICAN Bt T ny"a

Mana /
LATIN POP Si al\?:Tg‘Hubiergs Idg,

TROPICAL =71  Flex/

Te Quiero

LATINRHYTHM 63 Flex/ . g SRR I 31 THESPIN |
: % < Carrie Underwood claims the longest
LATINROCK/ ALTERNATIVE ¢ ,B?:;::mms’ i S No. 1 streak by a country female in 20
Pij o
years as “Last Name” becomes her
fourth consecutive chart-topper.

14 STREET TALK
Party 93.3/Houston afternoon personality
Crisco is promoted to APD/MD.

3 DOORS DOWN'S “IT'S T ot - 32 SOUND DECISIONS
NOT MY TIME” RULES ; Pk L% " Jim Brickman’s Brickhouse Direct keeps

ROCK FOR A SIXTH ISSUE. fans connected with artists.
WHILE PUSHING 10-8 AT

HOT AC (UP 121 PLAYS)
AND CLIMBING INTO THE

UPPER HALF OF THE '. N WWW.RADIOANDRECORDS.COM:
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UP 268 PLAYS).
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Discover PPM Monthly Connect you-self | Deeper as-it-
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MANAGEMENT / MARKETING / SALES

‘If we don't
start getting
back to what
made us
famous—
localism, fun,
ersonaiity,
ocal news
and traffic—
those things
that listeners
tell us over
and over
they want
from their
favorite
radio station,
then we are
doomed to
more declines
in ratings
and revenue.’

—Tom Watson

For ratings that excel, look at your station and product

as a listener

When

Does TSL

Really Happen?

Tom Watson

jtwatson225@yahoo.com

ime spent listening is often thought of as the process of having

someone listening to your station for periods of tune and hav-

ing their listening pattern being instantly recorded and/or doc-

umented as 1t happens. B Guess what? It’s not true. Sweeping

music across the quarter hour and other games do not length-

en TSL. The average person histens to radio approximately two
hours per day and samples three different stations within that one day of lis-
tening. Take that 120 minutes and divide it by the three stations they have
sampled, and you will find that you have someone using radio for about 45
minutes to one hour per day—not all in a row. @ They take snapshots of your
programming throughout the day: a little bit in morning drive, a bit during
the workday and then some in the atternoon. ® If you look at your research,
you will see that after 7 p.m., the bell-shaped curve drops significantly with
the 25+ demo as they go to TV, family, movies, etc. Therefore, it gets down
to what benchmarks or triggers you have built into your programming
throughout the day that make your station memorable.

Benchmarks Of Success

Why should someone remember they spent
more time with your station as opposed to the
other two stations they also listened to that
day? Is your product compelling, fun, interest-
ing? Are your jocks making “appointments”
with the listeners to tune in at specific times
throughout the day for events, features or bits?
Do you have memorable benchmarks that help
trigger diary recall?

The biggest mistake we make in radio pro-
gramming today is having over-estimation of
product knowledge on the part of the listener. We
tend to assume that they know everything we do
on the air—about every promo and contest. That
is not even close to reality.

Radio is an appliance to the average listener.
It is a toaster, a toilet, a microwave oven—peri-
od. The scary thing is that people can (and some
do) live their daily life without using radio.
Radio is free to listen to; you don’t have to pay
$10 for station A and $20 for station B.
Therefore, why should listeners remember what
station they listen to?

Music is not a strong enough benchmark to
make you No. 1. Don’t get me wrong: Music is
important, but to reach your full potential in the

10 24/7 NEWS ONLINE @ www.RadioandRecords.com

ratings, there must be more to your station than
just a music image or 18 songs in a row.

Basic Training

In a recent seminar at a major Ivy League col-
lege, students were asked to raise their hands if
they had listened to a local radio station in the
past seven days. Out of the 350 students in that
auditorium, none raised their hands! When
probed, they admitted they use the Internet,
iPods, downloaded niusic and CDs, and watch
VH1 and MTV.

When asked why, they said there wasn’t any-
thing interesting on local radio. That is a sad
statement about our industry and what we do
for a living.

If we don’t start getting back to what made us
famous—Iocalism, fun, personality, local news and
traffic—those things that listeners tell us over and
over they want from their favorite radio station,
then we are doomed to more declines in ratings
and revenue.

We as broadcasters tend to say, “To hell with
what they want! We know what radio needs and
should be doing” That is the quickest route to the
bottom of the ratings stack. Give the listeners

www americanradiohistorv.com

what they want when they tune into your station.
Meet their expectations.

Be Consistent

When someone tunes into your station, they have
a certain expectation as to what they will get. If
you don’t deliver or meet that expectation, they
will go somewhere else to be tulfilled.

For example, if you go to McDonald’s tonight
at 10 and ask for a Big Mac, fries and a Coke, and
they say,“Sorry, all we have is beer, ribs and sushi,”
what would you think? What would you do?

You probably would not purchase anything
and never go back at night to that location. The
same is true for a radio station. Consistency 1s
the key to success. Meet the listeners’ expecta-
tions and deliver on the promise of being what
you say you are. Never make them guess what
Is on your menu.

There are several things that make up a suc-
cessful No. 1 radio station. Fun (in presentation
and sound), community reflection and in-
volvement, jocks’ personalities, localism, news and
information, lifestyle information (that your P1
wants and needs to know about), contests and
promotions that fit your station’s image, the lis-
teners’ lifestyle. The list goes on.

When TSL Really Happens

So here is the answer to the question, When does
TSL really happen? More than 75% of people who
fill out an Arbitron diary do so between 7 pm.-11
p.m.When a person sits down, pen in hand and fills
out the diary, that one instant is when TSL is really
happening. In that magical moment, they are unaid-
ed in trying to recall what they perceive they actu-
ally listened to during the past 12,24 or 48 hours.

What station comes to mind first, and why
does that specific station command top-of-mind
awareness more than the others they have sam-
pled? Ask yourself this question: What did you
have for lunch last Thursday? Can’t remember?
Of course not. Why not? It just wasn’t all that
important. Right? But damn, eating to stay alive
is a very important human function, 1sn’t it? So
if you can’t remember what you had for lunch
last Thursday, why should you remember what
radio station you listened to in the past 24 to 48
hours? That’s right: There is no such thing as
quarter-hour maintenance. Never has been,
never will be. That term, in and of itself, means
that someone is filling out a diary every 15 min-
utes all day. Not true.

Look at your station and your product as a lis-
tener and not as a radio person. Don’t try to pro-
gram your station to impress other radio peo-
ple, corporate ’Ds and the like. Program your
radio station for the diary-keeper in your mar-
ket. Period. RR

Tom Watson has more than 30 years” broadcasting
experience at stations in Washington, Dallas, San
Francisco and Atlanta, and 14 years’ experience in con-
sulting and marketing. He is president of A.C.C.
Marketing & Consulting International, specializing in
25-54 formats. Reach him at 310-498-5990.
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Rm MARKET pROFI LE Edited By Katy Bachman and Alexandra Cahill

San Francisco

he call letters KGO, whether TV or radio, are synonymous with the San Francisco

market. ABC’s KGO 1s sull the TV

station to beat in local news, winnig 42 sweeps

periods at 5 p.m. and 20 sweeps at 6 p.m. News/talk KGO-AM, tormerly ABC’ and
now owned by Citadel Broadcasting, has dominated ratings for more than 29 vears.
B The No. 2 station is Univision’s regional Mexican KSOL-FM, which trounces other
regional Mexican outlets in the market. The Bay Area is also one of tew markets with
a commercial classical station, KDFC, owned by Entercom. On the horizon tor radio 1s the change

to Arbitron’s PPM this September.

CBS and Clear Channel, both with large radio clusters, have
healthy outdoor portfolios as well. CBS has a digital sign on
the Bay Bridge and bus shelters, but recently lost the SF Bay
Area Rapid Transit District contract ro Titan Worldwide.

The TV market is fluid, with some big-name anchors retir-
ing from various outlets, including Barbara Rodgers at KPIX-
TV, CBS owned-and-operated station (which battles with KGO
for the top spot at [l p.m.), and Dennis Richmond. a 40-year
market vet and 10 p.m. news anchor at KTVU, Cox TV's Fox
aftiliate. Two TV owners with stations in San Fran are facing

financial dithculty: Young Broadcasting, which put KRON
(MyNerworkTV) on the market at the beginning of the year;
and Pappas Telecasting, which recently filed for bankruptcy pro-
tection and owns TuVision affiliate KTNC. Along with KNTV,
NBC owns and operates Telemundo outlet KSTS. Other duop-
oly owners include Cox TV, with KTVU and KICU (independ-
ent), and CBS with KPIX (CBS) and KBCW (CW).

Hearst-owned San Francisco Chronicle, the largest paper in
Northern California, recently named Ward Bushee its new edi-
tor in January—Kary Bachman

Radio Metro Rank: 4

Contra Costa

Alameds

Population 12+: 5,969,400

No. Of Radio Stations (Rated): 35
TV DMA Rank: 6

Population 2+: 6,516,785
TV Households: 2,419,440

No. Of TV Stations
(Net./Ind./Public/Loc. Cable): 10/8/5/1

WHO THEY ARE

San Francisco DMA %  US % Market Demographics (vs. US)
Men 50% 49%
Women 51% 51% 18% 18%
Married 56% 57%
Never Married (Single) 28% 25%
Widowed/Legally Separated/Divorced 16%0 18%
White 75%  83%
Black/African-American 6% 12% 18-24 35-34 35-44 45-54 55-64 65+
Hispanic 19% 13%
Other 6% 3% Market Household Income (vs. US)
Employed Full-Time (35 Hours Or More) 51% 50%
Employed Part-Time (Less Than 35 Hours) 16% 15%
Not Employed 33% 35%
No Children In Household (Under 18) 61% 59%o
One Or More Children - 39% 41% 16% 15%
Two Or More Children 23% 25%
TROR IR CIICRE s 629,999  $30K-39,999 $40K-49,999 $50K-74,999  $75K-99,999  $100,000+
SOURCE: SCARBOROUGH USA+, RELEASE 2 2007 SOURCE: SCARBOROUGH USA+, RELEASE 2 2007, DMA
MARKETPLACE
—_———— e
Local Ad Revenue (Mil) Local Online Ad Revenue (Mil)
%o CHANGE LOCAL NATIONAL TOTAL SHARE
2006 2007 2006 TO 2007 Pureplay $145.5M $458.4M $603.9M 67.8%
Spot Television $987.4M $797.8M -19% Newspapers 65.2M 47.6M N2.8M 12.7%
Newspaper S13.IM 475.3M 7% Magazines 1.9M 52M 54.0M 86.61250
" Television 15.6M 60.7M 76.2M .6%
i = & Sy |4 Directories 15.6M 19.3M 34.9M 3.9%
Outdoor 157.8M 169.5M 7% Radio 3IM 16M 4TM 0.5%
Local Magazine 28.4M 28.8M 1% Other Print 3.4M 0.6M 3.9M 0.4%
Total 2,059.8M 1,884.8M -8% Total $250.M $640.3M $890.5M
SOURCE: Nielsen Monltor-Plus, DMA © 2008, Borrell Associates, estimates based on Q4 2007 figures, DMA
SQAD Cost Per Point TV Monitor SQAD Cost Per Point Radio Monitor
TELEVISION EARLY LATE RADIO A Trending
P25-54 EARLY AM NEWS PRIME NEWS P18-49 AM DRIVE MIDDAY PM DRIVE Upward
May ‘08 Vv $661 vé8n V$2004 V$1252 May ‘08 v $615 A $656 V$691 Teandhog
April ‘08 A674 A834 A2033 A1282 April ‘08 A625 A6S5 AT Brreesrevianil
March ‘07 V587 v V1733 vz March ‘07 V604 ve621 ¥ 696
December ‘07 664 966 2040 1216 Decen-ber ‘07 691 707 774

SOURCE: SQAD Q2 2008, DMA
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SOURCE: SQAD Q2 2008, METRO
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Items In Household (vs. US)

Wireless/Cell
Phone Subscriber

. 3
58%
DVD -
Player
- 50%

HDTV <10 Minutes 19% Alternate Delivery Sys. 40%
P 1019 Minutes 27% Digital Cable e
MP3 Player 25210% 20-29 Minutes 18% Cable With Pay 24%
- 30-59 Minutes 22% L e
60+ Minut 8% " .
R W?% S i oy o Television Usage

Don’t Commute 6% a
Satellite Radio SOIO MODE OF TRAVEL Early AM (5-93) 19%
Subscription 7% . | - Early Fringe (4-6p) 36%

arpoo o _6-

Satellite TV 250/ B 0 S Early News (6-6:30p)  45%
Subscription 299, liIVELUINO tRCanpao) Q Prime Access (7-8p)  52%
Public Transportation 29% Prime 550/,

Videogame 23% a9
System 28% Late News (11-11:30p)  39%

Newspaper, OOH and Web: Scarborough San Francisco
SOURCE: Scarborough USA+, Release 2 2007, DMA Local Market Study, Refease 1 2008; Cable: Nielsen; TV: Nielsen Winter 2008 Live+7, all DMA
Audio/Video Stores Shopped Past 12 Months (HHLD)

Best Buy 33% Magnolia Audio Video 2% Wal-Mart 14%
Circuit City 17% RadioShack 9% Wolf Camera 1%
Costco 21% Ritz Camera 2% Other Store 14%
Fry’s Electronics 13% Sears 5% Did Not Shop For Audio/Video ltems 37%
Kmart 5% Target 19% Any Audio/Video Store Shopped  63%

4%y,
72%

Newspaper Readers

Any Daily (Cume)

69%

Any Sunday (Average) 51%

Online (Past 30 Days)

29%

Out-Of-Home
COMMUTING TIME
(To Work, One-Way)

SOURCE: Scarborough San Francisco Local Market Study, Release 1 2008, DMA

RADIO

Radio Spending, Past Five Months

All amounts are in $(000’s)

ADVERTISER

AT&T $1,325  $863
Western Stone & Metal 685 722
Verizon 635 679
Safeway 491 410
Toyota 455 163
Berkshire Hathaway 500 553
Comcast 337 326
Sears Holdings 625 646
Walt Disney 346 218
General Motors 169 97

SOURCE: Nielsen SpotScan, Metro

Ratings
PERSONS 12+, FALL 07-WINTER 08 (RANK)
KGO-AM 5.7-5.9 (1)
KSOL-FM  3.6-51(2)
KOIT-FM  4.7-4.5(3)
KDFC-FM  4.0-3.9(4)
KCBS-AM  3.8-3.9 (5)

$1,503
607
575
349
475
415
671
708
345
162

08-MAY 08-APR 08-MAR OS8-FEB 08-JAN

$1,504  $472
na 701
554 550
320 491
559 167
422 777
4N 299

381 279
533 422
68 135

PERSONS 18-34 WINTER 08 (RANK)

KSOL-FM M
KMEL-FM (2)
KYLD-FM (3)
KOIT-FM @
KRZZ-FM (5)

SOURCE: Arbitron Winter 2008, AQH share, Mon-Sun 6a-mid, Metro

Top-Selling Albums

ARTIST TITLE
1 USHER HERE | STAND
2 SOUNDTRACK SEX AND THE CITY
3  DUFFY ROCKFERRY
4 MADONNA HARD CANDY
5 FRANK SINATRA NOTHING BUT THE BEST

SOURCE: Nielsen SoundScan, for week ending: 06/01/2008

JUNE 13, 2008

Web Connection (HHLD)

Cable Modem 25%
Dial-Up 9%
DSL 43%
Other Connection 5%
None 22%

Cable Penetration
Cable, Non ADS 66%

Radio Ownership

NO. OF RATINGS
OWNER STATIONS SHARE
Clear Channel 8 FM, 2 AM (10) 17.5
Entercom 3FM 10.6
CBS Radio 5FM 9.6

SOURCE: Arbitron Winter 2008, Metro

Radio Usage

AM Drive (6a-10a) 77%
Midday (10a-3p) 68%

PM Drive (3p-7p) 75%
Evening (7p-Mid) 46%

SOURCE: Arbitron Winter 2008, Persons 12+, Metro

PERSONS 25-54 WINTER 08 (RANK)

ARTIST

ogvaoN®

DEATH CAB FOR CUTIE
AL GREEN
MARIAH CAREY
LEONA LEWIS

3 DOORS DOWN

KSOL-FM M
KOIT-FM 2
KFOG-FM 3
KGO-AM @
KISQ-FM (5)

TITLE

NARROW STAIRS
LAY IT DOWN
E=MC2

SPIRIT

3 DOORS DOWN
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TIMELINE

Rick Balis elevated to VP of rock

1 programiming for Emmis, W Lisa
MZLENE Stout set as national sales manager
of CBS/Houston. B Davis Logan lands as PD at
KBSC-Fh/Seattle,

Mary Myren elevated to regional VP
5 far Emmis. B Jim Corwin rejoins Clear
LEULEE Channelf

Providence as Ghi. B
Kevin Callahan named
PD of WZMRE/Albany-
Schenectady-Troy, MY,
rises to

m WRIGM of

WEYK-FMi Tampa. B
Barry Lyons tapped
to be WP of rack
promotion for Island Records. @ George Taylor
Marris becomes PD of WBOS-FM/Baston.

of WERE and WNCX/Cleveland. B

ﬁ Ann McCullom set as VP/GM of

KACE/Los Angeles and KAEV/Riverside. B
Rich Brother Robhbins

returns to KCBG/San

Diego as PD.

20

YEARS MO

Tom Rivers

Rivers

Matt Mills appointed president/GM

Doug

Tangeman

tapped as

CM of KGRXS

Phoenix. B Bob

Linden becomes PO

at WQXI-FM/Atlanta.

B WYBR/Rockford,

Hl., PO Mike Thomas goes to KIS5/5an
Antaniao.

WHTZ/New York. B Rick Lippincott
tapped as PD of KHTZ/Los
Angeles. B Steve Streit hired for evenings at
WHNGS/\West Palm Beach.

2 Dean Thacker appointed GM for

YEARS AL0

WEXE-AMS

Atlanta PO

Don Benson
adds duties for FiM
sister. @ John Lund is
chasen as PD of
KHOW/Denver. B MD
Meal Mirsky is
promoted to PD of
WM/ Tampa,

— By Kevin Carter and Keith Berman

So This PD Walks Into ABar...

Congrats to Steve Hoffman, longtime D of
KCAL/Riverside, who was sworn mto the

California State Bar last week.You

It’s the culmination of four-and-a-half years
of working his ass off on nights and week-
ends, which resulted in Hoffman’s graduation
with a Juris Doctor degree from Concord

Law School of Kaplan University
March 1. Having passed the
California Bar exam, Hoffiman has
become (brace yourself) an actual
damn lawyer. “Anybody who
works in radio and isn’t financially
set for life 1s out of their mind if
they don’t have a Plan B,”

Hoftman tells ST.“This was niy Plan B.”
Hoffman, whose older sister 1s a judge,
planned to be a lawyer while attending
UCLA many years ago. “The only reason I
didn’t 1s that I stumbled into the campus
radio station—and the rest 1s history,” he says.
Degree now in hand, Hoftman doesn’t plan
on leaving radio: “l want to use
my degree to help my company,
SBRR Broadcasting,” he says. “I
want to thank owner Tim
Sullivan, GM Jeff Parke and the
incredibly patient staft here who
put up with me for over four
years while I achieved this goal”

read right.

‘prackicing” law,

The Programming Department

B Congrats to KPTY (Party 93.3)/
Houston afternoon personality Crisco Kidd
(may not be actual birth name) on his pro-
motion to APD/MD. Mr. Crisco, an H-Town
native, did nights on rhythmic sister KKSS
(Kiss 97.3)/Albuquerque before joining
the Party.

B We hear something’s up in pictur-
esque Spokane, home of the hilarious-
sounding Gonzaga University,

where ProActive Communications’
rhythmic/oldies pair KQQB (Live 104.5)
and KAZZ have gone dark—at least tem-
porarily, since a source familiar with the
situation tells ST that they should be up
and running again soon after a little
restructuring. You may recall that
ProActive is run by a consortium that
includes consultant Jerry Clifton.

B Matt Stone (no, not the “South Park”
dude) scores big-time, landing in SoCal

vacation paradise Santa Barbara, Calif., as
the newly designated PD of Cumulus hot
AC KRUZ. “It’s great to be here. SB is
fan-damn-tastic,” an obviously stoked
Stone tells ST. Stone has spent the last
several years on the other side of the
country at Saga classic rocker WTMT
(the Mountain)/Asheville, N.C. KRUZ
has been operated by Cumulus corporate
since April 2007, when Todd Violette
transferred down the 101 to program sis-
ter KBBY (B95.1) in nearby Oxnard-
Ventura, Calif.

B Citadel CHR/top 40 KWYL (Wild
102.9)/Reno, Nev., welcomes two new
full-timers to the staff: Say hello to new
MD/midday personality Amy Black and
mixshow coordinator R. Boogie, who
takes over nights. Black was relatively
easy to locate: She was right across the
hall doing nights on country sister KBUL
and replaces Brittany, who left the indus-

try and moved to Boise, Idaho, which is
sometimes the same thing.

B Kat Jensen exits the MD/midday chair at
Citadel CHR/top 40 KKMG (98.9 Magic
FM)/Colorado Springs and is now on the
prowl for her next gig: Access her at 313-
610-5547 and/or katjensen@gmail.com.

M After two years laden with insanity
programming Newcap’s CKQK (K-Rock
105.5)/Charlottetown, Prince Edward
Island (where canned beverages are now
legal!), Rob Johnson is packing up and
heading to the mainland. “And how old is
K-Rock? Two years old. Yeah, | was the
doofus who launched this thing,” he tells
ST before revealing his destination: beau-
tiful Halifax, where’s he transferring in as
PD of sister CKUL (Kool 96.5). “A cer-
tain amount of stupidity and silliness will
follow me there,” Johnson boldly predicts.
We expect nothing less.

Great Moments In
Syndicationosity

Yea Network, those fine folks who bring you
“Kidd Kraddick in the Morning,” has hired
Robin Jones as VP/OM. Jones, a 20-year net-
work programming exec, crosses the Dallas
street from Radio Disney, where she spent the
past decade as VP of programming and was
responsible for creating Disney’s highly suc-
cessful 24-hour format.*As a longtime lsten-
er and supporter of personality radio, ['m
ecstatic to work with Kidd, [Yea Network
president| Brenda [Adriance] and their entire
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team to expand the Kidd Kraddick
brand and drive new business under the

Yea Network barner;”an ecstatic Jones says.
Former Kraddick OM Josh Medlock was
recently upped to VI of marketing.“Robin
is an amazing talent, and I'm thrilled that she

Kidd Kraddick

will be handling operations for my show
and our otherYea Network products,”
says Kraddick, who can easily be
heard on 72 stations across this
great land.
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SEACREST: SAM JONES/FOX

Jock-O-Rama-Lama-Ding-Dong

W Congrats to Kendra G, former morning co-host on
Crawford urban WPWX (Power 92)/Chicago, who is eager-
ly packing her stuff for a move to Philadelphia to become
the new night co-host on Radio One’s WPHI (100.3 the
Beat), where she will team up with DJ Touchtone, aka “the
world’s No. 1 blind DJ.”

& After 26 years on the radio, Katie Mason is hanging up
the Sennheisers to concentrate on her voice-over career full-
time. Mason, who'll step down from nights at CBS Radio
rhythmic AC KMVQ (MOVIN 99.7)/San Francisca, will
revert to her actual name as it appears on her Blockbuster
card—Mary Beth Rockwell—for her VO work.

B Columbus, Ohio, breathes a huge citywide sigh of relief
as a new morning show has been revealed at RadiOhio hot
AC WBNS-FM (Mix 97.1): Please give a warm welcome to
“The Mix Morning Show With Charley and Kate” starring
Charley Wasson and Kate Burdett. Wasson is the Jock

Formerly Known As Jay Charles, who spent four years in
mornings at KSMG (Magic 105.3)/San Antonio and has
also been PD/morning guy at KWTX/Waco, Texas, and on-
air at KASH/Anchorage, Alaska. Burdett is the show's
existing co-host who's been with Mix mornings since 2004.
Together, they will form a mighty and unstoppable force
that replaces Alan Kabel, who left in April.

B New PD Andy Winford wasted zero time
getting busy once he returned to Fresno and
grabbed the reins of Lotus classic rock KKBZ
(105.1 the Blaze), bringing back two market
vets to team up in mornings: Rick Roddam
and Jennifer Lipp. No strangers to the dis-
cerning ears of Fresno listeners, both Roddam
and Lipp previously worked across the street
at Clear Channel active rock KRZR; Roddam
did afternoons and Lipp was a member of the

Simply
Seacrest . . 4

morning show. Most recently, Roddam

worked at KLLY/Bakersfield. When asked to share his
thoughts on his new show, Winford replied, “God help us.”

B The Ryan Seacrest Freight Train of Love™ slowly gath-
ers speed, as the syndicated midday version of his “On Air
With Ryan Seacrest” preps for its June 16 national rollout.
Please welcome another new believer: Clear Channel
CHR/top 40 WBVD (Kiss 95.1)/Melbourne, which will run
the show 11 a.m.-2 p.m. weekdays. The
good news: The shift is currently being
tracked by the lovely (and gainfully
employed) Jana Sutter of big sister WXXL
(XL106.7)/Orlando.

M Chris Cain moves from nights to
overnights at Federated Media hot AC
WMEE/Fart Wayne, Ind. (yes, there's still
an actual fort there), as Westwood One’s
“Billy Bush Show” sets up shop in nights.

‘Um...Candygram. ..

Several months after celebrating its one-year
anniversary, Brooklvn-based Land Shark Pro-
motion Studio bolsters its statt with the addi-
tion of Matt Martino (cx-
TVT, Universal Republic) to
oversce the company’s college

s

Trick or tréa

for UNICEF

radio and modern rock spe-
cialty etforts and support its
active and classic rock activi-
The
Martino  with  promo pro
John Perrone and Land Shark
founder Gary Jay, both former

ties. move  reunites

TVT comrades in arms. " We
put the band back together,”

Perrone says. “Matt was a very important piece
for us of the rock department at TVT, and now
he will help us bring Land Shark to a new level

by adding to our presence at all
of the different rock tormats.”
Martino can be reached at
718-768-2500 or matt@land-
sharkpromotion.com. Perrone
will be

sweet new satellite otfice in

working trom  his

beautiful downtown Secaucus,
NJ. Find him on Google
Maps at 44 Harinon Cove
Towers, Secaucus, N.J. 07094,
or simply call 201-558-1600.

director of interactive services, who
somehow found the time to conceive a
child with his wife, Rachel: Sophia Rose
Moore Bryan was born at 8:49 a.m. June
5; weighed in at 7 lbs., 14 oz.; and
spanned 20 inches. She joins big sister
Greta. Everyone 1s at home and doing

Baby Poop

Congrats and a manly ass-out hug to
Michael Bryan, PD of WXXL (XL106.7)/
Orlando and Clear Channel regional

~

well. Bryan sent us a pic of his girls with

this comment: “Dad was seen crying in the background after realizing
that the average cost ot a wedding in the U.S. last year was $27,000. Fast-
forward 25 years—times two weddings—and that equals exactly one
gazillion dollars.”

AMERICAN MEDIA SERVICES, 1i.c

BROKERAGE & DEVELOPMENT
* Kk Kk ok kK kK k ok k k k k k *x k Kk k *

343.972.2200
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Season seven’s May

A peak, as David Cook,
fifth from right, is
crowned wjnner,
surrounded by the top 12,

¢
L8

A boon. Juggernaut.
Singular sensation.

Superlatives to characterize the impact of
“American Ido” on pop culture simply cannot

be overstated. Its abounding influence on TV,

record sales, product placement, the Internet
and of course radio—is unparalleled. ® Since
the show launched in June 2002, Idols have
reached No. 1 1 jaw-dropping 179 times,
counting all national airplay and sales charts
compiled by R&R and sister publication
Billboard. Albun sales among the top 10-
selling finalists alone—led by Kelly Clarkson,
Carrie Underwood, Clay Aiken and Chris
Daughtry—total more than 33 million,

according to Nielsen SoundScan.
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Finalist Jennifer Hu ison went on to win an
Academy Award for her star-making turn in the
2007 Hlm “Dreameirds,” while Aiken, Diana
DeGarmo, Fantasia and others have transitioned
their success to the Broadway stage. Headlining
tours have ensued, hair care products and shoes
have been hawked, TV ceries and soap opera stints
born, while profiteering Web sites and blogs have
proliterated by the theusands—punch in “Am-
erican ldol” on Yahoo and you're bestowed 262
million results.

On the R&R charts Idols have achieved suc-
cess at myriad formats, dominated by country,
CHR/top 40, hot AC and AC. with hits at urban
AC, rock and Chrisuan. Cumulative achieve-
ments are staggering: Daring the course of seven
seasons, 21 “Idol” hits have reached No. | on
Nielsen BDS airplay charts for a total of 120
wecks at the apex (ties included)—that’s nearly
rwo-and-a-half years that finalists have ruled at
one format or another Jsce list, page 19). Season
one winner Clarkson lzads the league with 21
weeks at No. 1 at AC fo- 2005’ “Breakaway” and
also has four CHR /top 40 No. Is. Season three
victor Fantasia has the second-biggest hit with
“Truth Is” which led u-ban AC for 13 weeks in
2005, followed by seascn six’s Daughtry, whose
“Home” led at AC for 11 weeks and “It’s Not
Over” for nine weeks a hot AC, both in 2007.
Season two champion Ruben Studdard is next
with “Change Me,” a chart-topper at urban AC
for cight weeks in 2006. Country is also well-rep-
resented on the list, with five No. 1 hits for sea-

WWW americanradiohistorv com

son five winner Underwood; the biggest is “Jesus,
Take the Wheel,” No. | for six weeks i 20006.
Season two’s Kinberley Locke also has three
songs on the roster of biggest Idol hits, all at AC—
with three Chrisomas titles.

Boiling Point

For anyone suspecting that “ldol” fever 1s cool-
ing off, despite 2008’ well-publicized receding
ratings, May 21 winner David Cook posted the
highest debut in hot AC history lor a career-
opening single by a solo male, as “The Time of
My Lite” (19/RCA) blazed onto the chart at No.
31 in the June 6 ssue. That same week, “Time”
Hew 30-21 with Most Added and Most Increased
Plays at AC and was New and Active at
CHR/top 40.Thz previous week, Cook set the
record for most debuts (11) by any artist in the
50-year history of the Billboard Hot 100. Cook
also commanded Hot Digital Songs with 14
entries, led by the No. | “Lite,” which sold
236,000 downloads. Collectively, his titles moved
888,000 downloads.

It’s hardly coircidental that alongside con-
sumers, radio and record labels continue to
embrace the phenomenon with unbridled en-
thusiasm. Simon Fuller, creator of the show
and founder/CEO of 19 Entertaimmnent Label
Group—which firms most finalists to other
labels—says Cook “is a worthy winner of ‘Am-
erican Idol’ | honestly believe he has the
potential to becone onc of the most success-
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Seven seasons in, ‘American Ido!’
remains on top of the world—
aﬂd tOp O]( mlﬂd_](Ol’ rale By Chuck Taylor

tul Idols of all time.”

Cook, in turn, told billboard.com last month,
“This show and the whole process have allotted
me a new lease on life, in that I'm1 more sure of
who | am now than ever before. When you're
trying to be a career musician and you have $200
in the bank, your car’s breaking down and you're
lonely, you tend to think about whether vou've
got what it takes. To be here now is awe-inspir-
ing. It’s allowed me to walk around with [4] new
aura. I feel like, “All right, I'm in this. | know
what I want to do and I'm not going to accept
anything less.” ”

Enormous Exposure

For the airwaves and record companies, the TV
show affords a kind of artist setup that is just not
possible via any other medium. Beverlee Brannigan,
OM for Journal Broadcast Group/ Wichita and PD
of country KFDI, notes that despite falteriag rat-
ings, “Idol” is “the most-watched TV show, which
is enormous exposure for the new artists it launch-
es. It lets them skip the ‘nobody’ phase and start
their careers as ‘somebody.

Mike Kennedy,VP of programming and oper-
ations for Wilks Broadcast/Kansas City and
PD/morning host of country KBEQ, concurs. “If
you can get a head start on your new artist promo
tour with exposure to millions of potential listen-
ers, it can be nothing but positive and certainly
effective. Do they have an advantage? I certainly
think so. Our listeners are engaged in this show
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and we pay attention to that.”

Edison Media Research VP of music and pro-
gramning Sean Ross adds,“Whether it’s ‘Idol” or
‘Grey’s Anatony, TV is the best way to jump-start
a record at radio, particularly one that might not
otherwise have an obvious audience. ‘Idol” does-
n’t guarantee major airplay, but it does get a record
listened to faster and saves months of setup.”

Clear Channel CHR/top 40 KXXM/San
Antonio PD Tony Travatto says that while radio
benefits from the setup that “Idol” and other TV
shows afford an artist, programmer discretion is
still advised. “Part of what CHR does is capital-
ize on the marketing done by TV, whether it’s
‘Idol’ or the Danity Kane project. O-Town was a
band created by TV. So it not just ‘Idol” In the
end, crappy music ultimately will be dismissed by
our listeners. The strong artists, whether created by
‘Idol’ or not, will be around for a while. Kelly
Clarkson, Carrie Underwood and Daughtry are
all examples.”

Indeed, programmers rally around the belief
that being an Idol in and of itself is not enough
to garner sustained airplay. As always, it comes
down to the song—and an artist with legs. “TV
exposure helps, but they still have to bring qual-
ity material to the party,” country KMPS/Seattle
PD Becky Brenner says.““An artist may get an ini-
tial spin or two because of the show, but in order
to enter any kind of substantial rotation, it still has
to be a hit song.”

Entercom CHR/top 40 WFBC/Greenville,
S5.C.,OM Chase Murphy says,“The show might

‘If you can
get a head
start on your
new artist
promo tour
with exposure
to millions
of potential
listeners, it
can be nothing
but positive
and certainly
effective.’
—Mike Kennedy

help them get started on the air, but radio has
its own way of sorting out real vs. hype. If the
songs are good, they’ll make their way through
all the radio rotations and end up being recur-
rents. If :t’s hype, we'll make the best of the
moment and then toss the song—or artist—
aside. This is radio, so that doesn’t just apply to
contestants from ‘American Idol At the end of
the day, the number of spins or length of time
that an artist spends on the station depends on

the quality of the product.”
Ross makes the point that stations aren’t counting
on—and no longer necessarily hold in high
Continued on page 18

‘Idol’ Demos

People ages 35-49 watched the
2008 seasan of “American idol™
the most, making up almost 29%
of total audience. The show's
most-watched episode was the
season-two finale on May 21,
2003: More than 38 million view-
£rs tuned in to watch the face-off
between winner Rsben Studdard
and runner-up Clay Aiker.

Mohile Rules

Mobile use rules with “Al" voters.
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The average viewer who utilizes
text messaging voted 33 times in
April 2008, according to Mielsen
Mobile. Women tend to vote via
text with greater frequency than
men: In April 2008, female "Al"
voters submitted 44% more text-
message votes than their male
counterparts.

Vating by text is avaiable only
to AT&T subscribers. Nelsen
tracks text-message voling and
contest behavior through its panel
of 43,000 LS. wireless lines.—CT
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Continued from page 17

regard—longevity trom any artist anymore, thus
making long-term comumitment to an Idol sec-
ondary to the potential of a hit here and now.“It’s
almost a nonissue, because nobody is guaranteed
three hit albums. Even artists who have proven
credibility and durability, like Gwen Stefani and
Nelly Furtado, are as eager to work with the hot
writers and producers. And the success of
‘American Idol’ in other territories or Leona
Lewis here proves that the best-made records
work outside the context of the TV show.”

Multiformat Phenom

Among the most profound markers of the
show’s successful transition from TV to FM is
the sheer number of formats that have em-
braced its contestants.

“Many of the artists have strong adult appeal,
so they work well at country, hot AC and main-
stream AC,” radio consultant/Zapoleon Media
Strategies founder Guy Zapoleon says. “ ‘Am-
erican [dol” has such 8-80 appeal that you sec
artists with diverse styles at all formats. Country
has been great to Carrie Underwood, Bucky
Covington, Kellie Pickler, Phil Stacey and I
think you’ll see [season seven scventh-place
tinalist] Kristy Lee Cook ¢embraced by country
radio. All of the pop artists that have worked at
top 40 have done well at hot AC as well. Don'’t
forget that artses like Clay Aiken, Katharine
McPhee and Taylor Hicks had hits at mainstream
AC, and Fuantasia and Ruben Studdard had suc-
cess at urban AC”

CHR/top 40 WNCI and classic hits WLZ'T/
Columbus, Ohio, PD Michael McCoy says,“We
are without doubt the ‘American Ido!’ station in
Columbus. If you are the pop station in the mar-
ket and aren’t doing your best to own the ‘Idol’
Image, you're missing an opportunity. Instant
tamiliarity and instant credibility with a higher-

‘Idols’: Who

Rules?

The most popular
“American Idol” con-
testant, according to
Hey Nielsen’s online
panel—based on mem-
ber opinions and feed-
back—is Carrie Under-
wood. Two weeks
before the season seven
finale, David Archuleta
was ranked as this sea-
son’s most popular, fol-
lowed by winner David
Cook. Here's how they
stack up historically:

1. Carrie Underwood
2. Clay Aiken

3. David Archuleta
4. David Cook

5. Kelly Clarkson
SOURCE: HeyNielsen.com

The Smiling Face Of

Product Placement

Spot advertising, record sales and touring are only part of the income

story on “American ldol.” Product placements are also an astoundingly

pervasive (if not perverse) source of revenue for the franchise. During
season six—Jan. 16-May 23, 2007—"Al" featured 4,349 product place-
ments, according to Place*Views, Nielsen’s product placement service.

As of March 31, season seven had already racked up 3,291 appearances.

Coca-Cola and AT&T Wireless were the top two featured brands on

“Al"” during the first quarter. Coca-Cola, which has an ongoing advertis-

ing pact with the show, far outpaced all other brand placements on the

program, beating AT&T Wireless by more than 2,000 sightings during

both season six and the first quarter of 2008's season seven. Third

place went to Ford this year and Cingular Wireless last year. Product

placements appear most often in foreground shots. (Thirsty, Randy,

Paula and Simon? Have a Coke.) Background and prop placements also

rule, along with call-to-action and wardrobe placements.

Procter & Gamble and Apple rounded out this year’s top five. All
five companies have advertised on the show since 2002 and with the

exception of Apple, all also held slots among the top five advertisers

last season.~CT
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than-normal percentage of your audience is a
great way to develop a song or an act.”

Also on the top 40 front, Murphy says, “CHR.
is always looking for the next big thing to tlk
about. We have to be ahead of the curve and stay
contemporary and relevant to changing trends in
life and music. If an artist from that show is mar-
ketable, pop radio will champion the cause. With
the drama of the show, people establish an emo-
tonal connection with some of these contestants
—and we want artists that generate excitement
and desire from our audience.”

In a previous R&R article on “Idol,” Journ-
al Broadcast Group hot AC WKTI/Milwaukee
PD Bob Walker made the point that the show
“is the biggest franchise in the history of tele-
vision. It’s happening in our time. If the entire
station isn’t talking about it, you’ve got big
problems.”

Power Of Radio

The Idols themselves also recognize the potency
of radio and understand that following their
appearance on the show, the airwaves are the most
cffective vehicle to move a carcer forward.

Season two second runner-up and Curb artist
Locke, who has scored nine AC hits—three of
them No. 1s, 111 addition to top 20 CHR /top 40
hit “8th World Wonder” and two chart-topping
dance hits—acknowledges that working radio is
essential when courting longevity. “Fall,” her third
release from sophomore album “Based on a True
Story,” is No. 17 at AC. “After so many singles,
AC radio knows who lam now and I enjoy talk-
ing with them. [Curb promotion executive|
Linda Thurman has me doing phoners every cou-
ple weeks, which is a great way for a station to
test a record. I get it. I play the game, and the prize
is watching a single climb”

She adds, “T just did a symphony date with
Gladys Knight and Aaron Neville in Hawaii, so
Curb had me go to |Clear Channel AC| KSSK
there and perform during a breakfast that listen-
ers had won tickets to. It was a great monthlong
promotion. That way, the station’s talking about
my concert, [ get a larger crowd at my show, and
everyone has a blast.”

But not all finalists, even enduring name
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Ruben Studdard-~

brands, have the luxury of consistent radio support.
Season two’s Aiken, signed to RCA, has charted
14 umes on the AC chart addition  to
CHR /top 40 and hot AC play, but more recent-
ly radio has turned a cold shoulder, so he does as

n

much TV as he can, not to mention a high-pro-
file 2008 five-month run in Broadway’s “Spam-
alot”” He says,““Look, some people that come from
‘Idol’ are meant tor radio—Kelly Clarkson, Carrie
Underwood, Daughtry—I think they’d have been
successful at some point without the show. I'm a
TV star, thats where I came from, so that’s where
I look to spread the word. [ blog in places and
we've got the Web site, but a lot of the digital things
are aimed at teenagers. I can be dorky, I'm not
cool,and I'm not Rihanna. TV is just as big as dig-
ttal, and 1t’s always been my best vehicle.”

‘American Idol’

Top Album
Sales By Artist

Artist/Total Album Sales

Kelly Clarkson 9.4 million
8.5 million
4.8 million

4 million

Carrie Underwood
Clay Aiken

Chris Daughtry
Ruben Studdzrd
Fantasia

Bo Bice

Jordin Sparks

2.5 million
2.3 million

721,000

717,000
Taylor Hicks 702,000
Katharine McPhee 371,000
SOURCE: Nielsen SoundScan, through May 4

Best-Selling
‘Idol’ Albums

Artist/Album/Billboard 200 Peak/Total

Carrie Underwood, “Some Hearts,” No. 2
{2005), 6.4 million

Kelly Clarkson. “Breakaway,” No. 3 (2004),
6 million

Daughtry, “Daughtry,” No. 1(2007), 4 million

Clay Aiken, “NMeasure of a Man,” No. 1
(2003), 2.8 million

SOURCE: Nielsen ScundScan and the Billboard 200,
through May 4
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Before the release of tourth album “On My
Way Here™ last month, Aiken appeared on “Good
Morning America,” “The View;” “Today,” “The
Tonight Show With Jay Leno.” “Entertainment
Tomght,” QVC and others. The set ultimately
debuted at a robust No. 4 on the May 24
Billboard 200.

Season six runner-up Blake Lewss, signed to
19/Arista, embodies a positive spirit overall, but
when asked to address radio play, he admits the
transition from TV finalist to mainstream artist has
been a challenge. He acknowledges that “radio is
really able to reach the masses,” but he’s had a
tough time garnering critical mass at CHR /top
40 with singles “Break Anotha.” which peaked at
No. 85 last December on Billboard’s Pop 100, and
“How Many Words,” which reached No. 36 on
Hot Singles Sales, but has yet to appear on a
national airplay chart. (Iowever, charting remix-
es of the latter may yet make him a star on dance-
Hoors.) Meanwhile, Lewis’ *Audio Day Dream”
was the top-debuting album on the Dec. 12,
2007, Billboard 200 at No. 10.

“I've gone to a billion starions and worked my
butt oft and talked about my record.” he savs.
“They were nice, they reacted great, but then they
don’t play 1t. I've been giving verbal hand jobs for
a month-and-a-halt, so its a double-edged
sword. I'm blessed and thankful people are dig-
ging my music and the fact that | got to make a
record i1s amazing—but at this point, it’s about
connecting and touring and giving back that way,
whether it’s for 100 people or 1,000

Star-Making Potential

Back at radio, some programmers sense fatigue
surrounding the show—although no one believes
it has peaked in terms of star-making potential.

s

According to Travatto, “ ‘American Idol’ is a
brand. It’s a beast. So what if the ratings aren’t
what they were three seasons ago? If it wasn't suc-

cessful, we wouldn’t see a British guy, an encour-
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Chris Daughtry

gives people the 1dea that anybody doing your

can be a star Everybody wants to be famous-
the money, fame, security and access. This is

the ‘Idol’
image,
youre
missing an

America; we need to feel like people love us. It's
all summed up in one show.”

Brenner adds that while there may be a cer-
tain saturation level seven years in,*we are doing
a Free Ticket Friday with [tour] ldols Live and
people still seem excited to win.”

McCoy savs that while the show may be wear-
ing out its welcome for “people who are too cool

Idols’ Greatest Chart
Moments

Following are the No. 1 hits that the show has delivered on R&R’s air-
play charts and the formats where they rose highest.

Artist/Title/Format/Weeks At No. 1/Peak Date

Kelly Clarkson, “Breakaway,” AC, 21, March 4, 2005

Fantasia, “Truth Is,” Urban AC, 13, Feb. 1, 2005

Daughtry, “Home,” AC, 1, Aug. 10, 2007

Daughtry, “It’'s Not Over,” Hot AC, nine, Feb. 24, 2007

Ruben Studdard, “Change Me,” Urban AC, eight, Nov. 24, 2006

Kelly Clarkson, “Since U Been Gone,” CHR/Top 40, seven, March 25, 2005

Kelly Clarkson, “Miss Independent,” CHR/Top 40, six, June 20, 2003

Carrie Underwood, “Jesus, Take the Wheel,” Country, six, Jan. 13, 2006
Kelly Clarkson, “Behind These Hazel Eyes,” Hot AC, five, March 25, 2005

Carrie Underwood, “Before He Cheats,” Country, five, Nov. 3, 2006
Kelly Clarkson, “Because of You,” CHR/Top 40, four, Oct. 21, 2005
Kimberley Locke, “Up on the Housetop,” AC, four, Dec. 9, 2005
Ruben Studdard, “Sorry 2004,” Urban AC, four, March 5, 2004
Daughtry, “Feels Like Tonight,” Hot AC, three, May 9, 2008
Fantasia, “Free Yourself,” Urban AC, three, July 1, 2005

Carrie Underwood, “Wasted,” Country, three, April 13, 2007

Carrie Underwood, “So Small,” Country, three, Nov. 23, 2007
Carrie Underwood, “All-American Girl,” Country, two, March 7, 2008
Josh Gracin, “Nothin’ to Lose,” Country, one, March 11, 2005
Kimberley Locke, “Jingle Bells,” AC, one, Dec. 15, 2006

Kimberley Locke, “Frosty the Snowman,” AC, one, Dec. 7, 2007

Songs are ranked by weeks at No. 1. When tied in weeks at No. I, songs are listed alphabetically

by artist. SCURCE: Nielsen BDS

aging woman and a guy with ‘| you are
some personality as judges on  the pop
every talent show on TV. Hun. station in
dreds of thousands of people show the market
up for the auditions because it and aren't

best to own

opportunity.’

—Michael McCoy
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o>

for pop culture, if *Idol’ and CHR radio were try-
ing to appeal to them, we'd all have a | share.
Here'’s hoping it will enjoy many more years of
success. It's the king of all things pop culture right
now, and that ain’t a bad thing for pop radio.”

No Stigma

Kennedy agrees: “Honestly, [ don’t see any neg-
ative stigma. [ don’ care if you are an ldol or a
waiter, if you can come in and bust out a hit song,
who cares how?”

Ross believes that the record-breaking sales
week following 2008’s season seven “has given
the whole thing new momentum,” while Za-
poleon waves off talk of a potential backlash:
“When any program gets as popular as *ldol’ and
is so mainstream that it can be loved by grand-
mas and their grandbabies, you're going to hear
comments that the show has jumped the shark
and criticism against its wholesomeness by the
cutting-edge crowd.”

He adds that “Al” has done what no other TV
program or artist has been able to do: “bring
together people of all ages who share a common
love, with songs from today and classics sung by
contestants from over five decades. It is truly the
best thing to happen to pop music in 20 years.

Locke. who has sustained consistent radio
success for five years, advises that finalists
should never count on automatic radio support
and need to work every opportumity to extend
their brand beyond whatever success “Al’
bestowed. “No one’s going to do for you but
you,” she says. “l am blessed with a great team
that knows liow to hustle. | carved a nice niche
tor myself. We learned pretty damn fast that
there aren’t many people making money sell-
ing records, so we found TV opportunities,
product endorsements, corporate gigs—we are
partners in the business of Kimberley Locke.
I've learned how to stav visible in the media,
how to be a working entertainer and how to
map out a career of longevity.

“Some of the *Idol’ kids come oft the show and
think the phone is just going to ring,” Locke adds.
“Take it from me, | hit the ground running the
day after the tour ended, calling every one of the
hundreds of business cards | collected. I got my
own record deal, manager and agent by dialing
them myself. | knew | had to create this once-
mn-a-lifetime opportunity.” RR

Additional reporting by Billboard contributor Fred Bronson.
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try and make the world as perfect as possible,”
she says, creating images of “Leave it to Beaver”
with clean schools, new parks and never a hint
of sex on television.

Then the boomers grew up, and “they got
pissed off because they realized the world 1s not
a perfect place,” Schutte says. This led to focus-

- ing inward. “They decided, 'l can’t make the
world a perfect place, I'm going to make things
as good as possible for me and my tamily,’

Attracting younger listeners to talk radio
including mandatory child satety seats, protests

| against violent videogames, helmet laws, mini-
vans and the ultimate representation: “*Baby on
board” stickers.
Now boomers’ children are starting to assert their
collective voice and, like most generations, they are
rebelling against their parents’ values. Millennials are

Mike Stern

MStern@RadioandRecords.com

more inclined to think along the lines of “me and
my family are doing pretty well, but I think the rest
of the world is not doing so well,” Schutte says. She
says to expect “more outward focus. They want to
be engaged in the things that are going on around
them in a really meaningtul way.”

Of course, there's also the people in between the
two generations.“Gen X-crs are kind of caught in
the middle;” Schutte says. [t’s simple math that ham-
pers Generation X. At 48 million, they sunply can’t
overcome the influence of 78 million boomers and
84 million millenmals. Schutte describes Gen X
atutudes as “closer to boomers: more cynical, not

‘Gen X-ers
and millennials
receive and

First, the good news: There 1s little doubt that 2008 will be

as optimistic about the world”

remembered as a banner year tor talk radio. Fueled by interest in

the presidential election, the format’s high-profile hosts have Process ' Talking To Younger Listeners

) ] ) * o ) messages. There are both similarities and stark differences in

increased both their public awareness and political influence, BtOtl_" ;etfelli( the way Gen X-ers and millennials receive and
strai alk.

process messages. Both prefer straighe talk. “Don't
try and sell them, and don't be over the top,”
Schutte says. Above all else, “be authentic. Au-

ensuring the format’s continued health tor the near term. And it Don't try and
sell them,
and don’t be
over the top.
Be authentic.’

—Lindsay Schutte

2008 repeats the cycle experienced by news/talk in the last two
thenticity is really important”

The difference, she explains, is tone; “Gen X

presidential elections, the format could enjoy a sweet ratings bump
responds to messages that have a cynical and

in the fall book. News/talk grew from 9.4 of 12+ listeners in fall

snarky tone” That doesn’t fly with millennials,
| who like “an optimistic, much happier tone. They

1999 to 9.8 in fall 2000, according to Arbitron’s Format Trends |
Report. The increase was far more pronounced in the contentious
2004 election: from a 9.2 in fall 2003 to a 10.5 in fall 2004.

tend to be nice people. When you appear to be
mean, they generally find it really unappealing”
After authenticity and optimism comes balance.
Continued on page 22

Now the not-so-good news: Clearly, the talk
audience is aging. 2008 marks the start of baby
boomers collecting Social Security and the 20th
anniversary of Rush Limbaugh as a nationally
syndicated personality.

Just two years from now, the millennial gen-
eration (the children of baby boomers) will ac-
count for more than halt of 18- 1o 49-year-olds
in America, according to U.S. Census population
projections. That number is forecast to grow to
two-thirds by 2014. Though Limbaugh may be
as entertaining and pervasive as ever, 1ts in-
evitable that younger generations will search out
their own voice. Add to the equation a contin-
ued radio advertiser focus on 25- to 54-year-olds
and TV advertisers continual interest in 18- to
34-year-olds, and the quesrion of how to attract
a new generation of talk listeners becomes expo-
nentially more important by the year.

Different Generations

Effective exploration of attracting younger listen-
ers to talk radio starts with a look at the ditferences
between generations and their root cause. Lindsay
Schutte, director of client services for Frank N.
Magid Associates” Millennial Strategy Program, has
been exploring the differences between millenni-
als, Generation X and baby boomers for more than
four years. The project boasts a diverse list of clients
taking an active interest in reaching a younger cus-
tomer base, including Metlife [nsurance, Glaxo-
SmithKline pharmaceuticals, E-trade financial
services and EA Games.

Numerically, Schutte defines baby boomers as
ages 44-64, Generation X ranging from 31-43
and millennials as 10- to 31-year-olds. She ofters
a less scientific characterization of each genera-
tion. “Baby boomers grew up in this 1950s world
where their parents did everything they could to
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Silent Generation
Born: 192510944

Major Events/lssues:
The Great Depression
World War Il

“The anly thing we have ta

fear is fear itself.”

“I have a dream . .7

Continued from page 20

“Millennials are all about telling both sides.
They’ve grown up in an environment where their
parents—the boomers—have shouted at the
right or the left and everyone is accused of hav-
ing an agenda. So millennials have the mentality
that if you aren’t straight up about your agenda
and don’t represent both sides, it’s a problem.”

And so, yes: Millennials think talk radio is
biased, Schulte says.

Finally, she adds one more consideration: con-
text.“Millennials are younger and they don’t nec-
essarily have the historical knowledge to under-
stand what a news story means, so the context is
very important.” she says. Schulte cites NPR as
an example of something millennials react posi-
tively to, “not the boring straightforward deliv-
ery, but the way NPR provides context. [¢’s about
the way programs like “This American Life’ tell
great stories.”

X-ers & Millennials: Web 1.0 & 2.0

Perhaps no single factor magnifies the differences
between generations more than technology.
Bonneville Broadcasting has been actively in-
volved with Magid’s Millennial Strategy Program.
Its point person, Sammy Simpson, is national
director of promotions and recently appointed
director of marketing and advertising for triple A
KSWID/Los Angeles.“It’s the accessibility of tech-
nology that makes the ditference,” Simpson says.
“Millennials have grown up in a world with
access to a lot of things X-ers and boomers did-
n't have. They've never lived in a world without
either a cell phone in your pocket or a laptop so
you can do everything on the go. Its what they
know—and thinking about how boomers and
some X-ers grew up in a world that was uncon-
nected is unfathomable.”

Schutte says that while Generation X attitudes
are closer to boomers, there is one thing they lay
claim to. “[X-ers] do feel like they are the
Internet generation,” she explains.“They were in
their teens and 20s when the Web became a big
deal and they became the first generation of
Internet entrepreneurs.” Then comes a genera-
tion gap. “X-ers don’t necessarily get social net-
working,” Schutte says, noting that millennials
more thoroughly embrace Web 2.0 applications
like MySpace and Facebook.

Millennials’ easy adoption of new technology
also affects boomers. Research shows that millen-
nials directly influence their parents, Simpson

Baby Boomers
Born: 1945-1964

Major Events/lssues:
Vietnam War
Civil Rights Mavement

“Ask not what your

country .

‘Millennials
never lived
in a world
without
either a cell
phone in
your pocket
or a laptop
SO you can
do everything
on the go.’

—Sammy Simpson
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Generation X
Born: 1965-1976

Major Events/lssues:
Watergate
Oil Crisis 91

"Dur long national

nightmare is over,”

Millennials
Born: 1977-1995

Major Events/|ssues:

Clinton Impeached

“You've got mail.”

“Girls rule.”

“Crisis in confidence”

says. “The learning curve speeds up if mom and
dad have a millennial in the house” Schutte adds,
“Millennials exert influence within their family
on everything, including media consumption and
purchasing. Companies don’t realize boomer par-
ents are doing the same things their millennial
kids are. They have a significant influence in the
home, even if they don't live there.”

Radio And Other Media

Schutte finally delivers good news about millen-
nials. “They tell us radio matters to them,” she
says. But she adds that “all traditional media mat-
ters to them. Millennials use all forms of tradi-
tional media, just not as regularly as baby
boomers do.”While boomers tend to tune in to
the same radio stations at the same time every
day, “millennials consume content at ditterent
hours and multiple things at the same time.”
Narrowing the topic, Schutte gives the talk for-
mat a backhanded endorsement.“l don’t think they
would be adverse to talk radio,” she says. The prob-
lem is that radio simply does not rank highly for
millennials as a source for news and information.
Surprisingly, another traditional medium does—

newspapers. When Magid’s group fielded a study
about millennials’ consumption of breaking news
after last year’s Virginia Tech shootings, two themes
shone through. Schulte says the first was balance:
“They trust that newspapers are telling both sides of
the story” The second was context.“They see news-
papers as being really good at providing a lot of infor-
mation and taking advantage of things like links,
maps, graphics, video, photos and stuff like that”

But don't take that as an indicator of a newspa-
per industry renaissance, for Schutte says millen-
nials are never going to subscribe to them. She says
newspapers have to continue shifting their focus
online and figure out “how to generate revenue
when the subscripdion model and the classifieds
model aren’t that strong anymore. Boomers sup-
ported that model. As they age out of advertiser
demos and millennials age in, the difference in
usage is huge”

Magid’s research shows radio on a similar path.
In a recent survey of millennial interest in eight
media options, among the top with Generation X
and millennials were listening to online streams and
podcasts. FM radio ranked sixth and AM radio
eighth. “Internet-only stations that don't have a
stick in the ground are radio stations to them,”
Schutte says.“You don’t have to have a stick in the
ground to be legitimate, have credibility or be seen
as something important” Which, she says, translates
to “more competition for sure.”

In spite of many challenges, Schutte sees a spe-
cial opportunity for radio. “Millennials’ whole
mind-set is about their friends and family and also
about other people. They are very outward-
focused,” Schutte says.*“That puts radio in a unique
position to be a facilitator for millennials, serving
as a community hub connecting like-minded peo-
ple, something radio does better than almost any
other medium.” RR

See Dick And Jane On MySpace: A Millennial Primer

Lindsay Schutte, director of
client services for Frank M.
Magid Associates’ Millennial
Strategy Program, shares five
traits of millennials that media
outlets should be aware of:
Think Local And Global:
“Hyper local information is
impartant,” she says. “They
want to know what's going on
in the neighborhood and down
the street.” Then again, "they
are also interested in national
and international news.” The
end of the Cold War and the
introduction of cheap interma-
tional travel and increased
study abroad programs has
created a generation where
“the global economy really
means something to them.”
The Future's So Bright:
“Millennials are optimists,”
Schutte says. Though general-

Wwww americanradiohistorv com

ly the most dissatisfied with
the current direction of the
county, they believe when it's
their turn, they will do a better
job and make smarter deci-
sions. ronically, this optimism
stems from cynical boomer
parents: “Their entire [ife their
parents have told them they
are special and they can solve
problems. They get a trophy
for not even winning a soccer
game, so it's not surprising
that they would believe they
will make better decisions
than the people before them.”
The ‘E’ In "We": “Millennials
think more about ‘we’ as
opposed to ‘me’ ar ‘my
family, " Schutte says. “That
really fuels their engagement in
the community.” She says sta-
tistics show that since millenni-
als entered high school, the

number of volunteer hours and
registered voters has risen
while teen pregnancy and drug
use have decreased.

They Are Family: Schutte
says she was pleasantly sur-
prised by millennials’ strong
emphasis an family. “hany mil-
lennials have divorced parents,
bt they still place importance on
family, living close o home and
supporting parents and siblings.
It's very much a part of who they
are and who they wart to be”

The Robin Hood Genera-
tion: “Economic imequality is
an important isswe to them,”
Sehutte says. Coming of age in
a time of unprecedented eco-
nomic growth, “theyve grown
up with this feeling that it's
really unfair for some people to
not have all the things that
they need.”—MS
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Whether it’s an Olympic year, an election cycle, or a
competitive season in sports, you want consistency in
your on-air programming. After 30+ years on the air,
The Dr. Laura Program still brings ratings, revenue,
and relevance year-round to radio stations across the
country and attracts men AND women to talk radio

(with over 8.25 million listeners weekly*).

Don’t wait for a special event to boost your profile

— let Dr. Laura do it for you all year long.
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Todd Schnitt’s journey from Pirate Radio to talk radio

A Better Talk Radio

By Mike Stern

Clear Channel CHR /top 40 WFLZ/Tampa
morning host M] Kelli and talk sister WEFLA

afternoon host Todd Schnitt never pass each

other in the hallway. Not because they work dif-

ferent dayparts, but because they are the same

person. M For the past 14 years, Kelli has hosted

a highly rated morning show (see ratings, below).

For the last seven, he’s headed home after wrap-

ping his shift, only to return a few hours later as
afternoon talk host Schnite. On March 14, Jones

Radio Networks signed a deal with the person-

ality to syndicate his afternoon show.

Making Schnitt’s show intriguing is the age of
the audience he brings in. Examining audience
composition at Schnitt flagship station WFLA
and pre-Jones affiliate Clear Channel talk
WIOD/Miami—both stations carry Schnitt’s
show sandwiched between Premiere’s Rush
Limbaugh and ABC’s Sean Hannity—55% of
Schnitt’s audience is adults 25-54, compared with
44% for Hannity and 34% for Limbaugh, ac-
cording to Jones VP of news/talk Amy Bolton.

She also notes that more than half of Schuitt’s
25-54 listeners are between 25 and 44,

Schnitt feels his top 40 background plays a big
part in attracting a younger audience.“If you have
a foundation in top 40 or fast-moving radio, you
have a whole different insight on the entertain-
ment value of the program,” Schnitt says. He
points to his formative years working in consult-
ant Mike Joseph’s hot hits version of the top 40
format in the "80s with “a very regimented 10-
second talk clock.You had to get in and get out.
[ credit that for a lot of my brevity, quickness and
timing.” He says hosts who come fron: top 40
clearly “have a different presentation method-
ology instilled in them.”

Hosting the morning show also helps Schnitt
keep in touch with younger audiences. “I come
up with the right parody elements and songs to
keep a cool, hip, younger edge. If I'm going to
do a parody song, I'm going to pull a more mod-
ern song vs. something out of the "60s”

For Adults
25-54, He's
The Schnitt
WFLZ/Tampa, 6 a.m.-
10 a.m., Adults 25-54
Spring 2007 nem
Summer 2007 9.9(1)
Fall 2007 ni@m
Winter 2008  10.1(2)
Four-Book Average  10.7 () 1

WFLA/Tampa, 3 p.m.-
7 p.m., Aduits 25-54
Spring 2007 5.8(2)
Summer 2007 6.3(1)

Fall 2007 5.8
Winter 2008 4.7 (4)
Four-Book Average 5.7 (T4)

SOURCE: Arbitron, Mon.-Fri.,
AQH share
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Mousetrap

Making The Leap To Talk

Schnitt’s early résumé includes several legendary
stations, working for Scott Shannon at KQLZ
(Pirate Radio)/Los Angeles and then-ABC Ra-
dio CHR/top 40 WPL]/New York during its
Mojo Radio phase. Schnitt then landed his first
morning show in West Palm Beach, where long-
time Jacor programmer Marc Chase heard him
and offered him mornings on WFLZ, during its
notorious Power Pig era.

Schnitt’s career in talk radio started long before
the afternoon show. He stopped playing music
after his first year at the Power Pig. The irony:
With a greater commercial load and news at the
top and bottom of the hour,“I end up talking a
hell of a lot more on the morning show than I
do on the afternoon show.”

He realizes hosting both leads to some over-
lap.“There definitely is soine cross-pollination. I'll
do things on my morning show I wouldn't have
done in the past, like introducing a little politics,”
which he says gets mixed reviews. “Some people
love it, some people hate it, but that’s the story of
my life.” Helping keep the morning show in bal-
ance is his producer. “He’s a flaming liberal. We
get into argunmients quite regularly”

Conversely, the morning show helps the after-
noon talk show.“With more pop culture on my
morning show, I'm quicker to inject that into the
afternoon show, taking some of the dryness out
of the news and politics.”

At The Top Of The
Schnitt List

One important feature of Jones syndicated
host Tadd Schnitt's Web site is a daily run-
down of the entire show called “The Schnitt
List." It is “every story or item | touch on in
exact order, including links ta any source
material or research,” Schnitt says,

It's notable that stories receiving a
photo and bold headline atap the rundown
frequently barder on parody, Recent such
stories include:

B “Rachael Ray and the Terror Scarf”

B "Parrot Has Obama's Speech
Memarized”

M “Spam and the Gas Pains”

B “Superhero of the Kool-8id Drinkers” —MS

www.americanradiohistorv.com

Schnitt

Standing Out In The Crowd

Schnitt believes his success comes from cousis-
tently trying to do something different. Even on
his first morning show,“l knew what I liked and
didn’t like about mornings. So I tried to mirror
that in my own presentation. I tried to build a
better mousetrap.”

For talk radio, that centers on “not getting
stuck in the rut of the same old talking points,”
he says. “On a daily basis, my team and [ try to
identify what's the hot story and how to present
it without the tedious typical presentation that a
lot of talk hosts have fallen into.”

He also believes his show exhibits balance.
“I'm not afraid to take a contrary position to
what people might expect. If  agree with the
Bush administration, you’ll hear it,and if I think
they've made some mistakes, you're going to
hear that, too.”

Schnitt hears “a lot of droll and dry talk radio
out there,” which he equates to opportunity.“The
talk market is ripe for a younger presentation and
I want to be right on the forefront of that, deliv-
ering the most important news and opinion of the
day in a fast-paced, vibrant presentation.” While
respectful of those who preceded him, Schnitt
knows some of the top hosts are aging.“I'm going
to be there to fill the void and provide entertain-

ing talk radio for decades to come.” R&R
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WLW/Cincinnati's mass-appeal approach to talk radio

The Big One:

A Broader Brand Of Talk

By Mike Stern

Former Jacor COO Randy Michaels remembers

when Cincinnatis “The Big One” joined the
Jacor family “We bought WLW [in 1983] when
it was No. 9, in default on its loans and techni-

cally bankrupt—but it was such a great signal

with a great history, says Michaels, who was re-
cently appointed CEQO at Tribune. He decided
to gradually abandon music in favor of news and
talk on the 50,000-watt class A clear channel
AM. “We took off one song an hour every cou-

ple of weeks until they were all gone,” he says.

Looking back, Michaels deadpans, “It worked
out OK.”

The modest assessment, of course, hardly does
the powerhouse justice: Now owned by Clear
Channel Radio, WLW has ranked No. 1 with
men 25-54 for 23 of the last 24 Arbitron books
and topped adults 25-54 in the winter 2008 rat-
ings. More impressive is that more than half of the
station’s 25- to 54-year-old male listeners are
between 25 and 44. Clear Channel director of
AM programming for Cincinnati Darryl Parks
says this broader, younger audience is a result of’
not focusing on just politics or sex, and instead
reflecting a wider range of issues that are top of
mind with listeners.

Vast Majority

Unlike politically focused talk stations, Parks
attributes WLW’s success to its entertainment val-
ues. There is a disconnect between political talk
and listeners, he says. “It’s about broadening that
audience with something that’s a little more fun
to listen to than just serious political discourse.
The vast majority of people aren’t talking about
Barack Obama or Hillary Clinton.”

Parks says his typical reaction when listening
to politically oriented talk shows is: “What you
are talking about is irrelevant” and “Who cares!”
He characterizes most talk radio as “this constant
drumbeat of, ‘Barack Obama bad! Hillary Clin-
ton bad! McCain’s a clown!” It’s just a constant
droning on and on.”

When WLW hosts do talk politics, they strive

‘I have a
phrase that
we utilize in
the building:
“Politics
suck. Make
it suck less—
don't talk

about it.” ’
—Darryl Parks
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to make it entertaining, he says. Bill Cunningham,
who hosts from noon-3 p.m., “will talk politics
some, but most of the time he is just talking about
stuff that is relatable back to Cincinnat. [ have a
phrase that we utilize in the building: ‘Politics
suck. Make it suck less—don’t talk about it ”

The recent retirement of 25-year afternoon
host Gary Burbank led Parks to create a new
afternoon show bringing longtime sister station
rock WEBN morning host Eddie Fingers over,
pairing him with former Cincinnati Reds play-
er and station post-game show host Tracey Jones.

While not politically focused, WLW is not a hot
talk station either.“That’s not to say we don’t have
a stripper on or do a salacious topic every now and
then,” Parks says. The ultimate goal is “reflecting
what the market is talking about”” Thats what he
calls “‘topic A" He constantly asks his staff,“What is
topic A? What are people talking about?”

Asked about where his hosts find creative ideas,
Parks says, “We get a lot of stuff right from Men’s
Health,” creating an ideal analogy for the station’s
approach to talk.

Focused on reaching a 41-year-old male,
Parks says the station devotes a fair amount of
airtime to discussing such family money issues
as saving for retirement, the kids’ college edu-
cation and investing. WLW might discuss rising
oil prices, but “we don’t turn that into, ‘Is the
government doing this to us?” We talk about
how it affects people.”

The station also tackles men’s health issues, such
as diet or sports injuries.**At that age you start think-
ing about that stuff;” Parks says.“We’re not banging
on guys about having colonoscopies, but when
{Cunningham]| gets one, he’ll talk about the nurses
that have requested to
be there because they
find him sexy. We’ll do
it tongue in cheek.”

The flippant atti-
tude is reflected in the
station’s presentation.
Because talk and news
stations can sound
serious and negative,
Parks “We're
always making fun of

says,

ourselves. In all of our
Imaging—even some
service elements like

DCarryl Parks

SpOl‘tS pI'OIllOS—WC
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poke fun at ourselves, especially with the per-
sonalities. We are very self-deprecating.”

Hometown Station

Despite its miassive coverage area—at night,
WLW can be heard across much of the eastern
half of the United States and Canada. and as far
west as Denver—Ilocal idiosyncrasies are part and
parcel of the station’s hometown appeal. As such,
when people from outside the region tell him
they don’t understand the Big One, Parks says he
is thrilled. “I don’t want them to understand. |
want it to be Cincinnati-centric.”

He says the key is “finding the right high-pro-
file local people that have some kind of a person-
ality, so even when a story is local we can make it
entertaining.” For example, “We make fun of the
city council,” Parks says.“We make characters out
of them,” and many council members have start-
ed to play along, becoming regular callers.

Parks compares WLW’s localism to another
legendary AM station: Tribune talk WGN/
Chicago,“Anybody outside of Chicago thinks it
sucks, but WGN is Chicago. Nothing could be
ReR

truer than that”

What's The Angle?

When selecting topics for Clear Channel talk
WLW/Cincinnati, director of AM program-
ming Darryl Parks wants hosts to find inter-
esting angles about the latest hot topics.

When Cincinnati Attorney General Marc
Dann resigned amid allegations of sexual
harassment in his office, WLW's take wasn't
about the legal aspects of the scandal. "Have
you ever, in your professional life, thought to
gao and buy a dilde for a female co-waorker?
Because the attorney general did,” he says.

Parks even found two interesting angles for
the topic of vasectomies. “There are women
who think it's no big deal,” he says, “and guys
that have it dane wear it like a badge of
honon They come up ta you and say, “Hi, I'm
Darryl Parks. I've had a vasectomy.” "

Given the station’s success, Parks won-
ders, “Why wouldn't you make your station
mare fun to listen to than constantly talking
about [Barack] Ohama’s middle name?” —M5
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R&R NEWS / TALK SPECIAL

KSL's ‘Nightside Project” is no longer an experiment

Building For The

By Mike Stern

In July 2006, Bonneville talk KSL-AM & FM/
Salt Lake City launched an ambitious plan.“The
Nightside Project” was an attempt to build a
night show that would attract younger listeners
to the 80O-year-old heritage news brand. M
Nearly two years later, the original cast of 14 full-
time people has been cut back to two inexperi-
enced hosts and two support people, and PD
Kevin LaRue says the station considered drop-
ping the word “project” from the name of the
show—because the experimenting is over. The
results are in, lessons have been learned, and the
future of the station is cemented at night.

‘We were
doing more
gossnﬁ a year
ago t

we do now.

“The Nightside Project” had several goals.
“The first was to reach younger listeners and see
if FM news had to be different than what
Bonneville has always done on the AM band,”

LaRue says."“Second was to have great program-

ming leading to ratings and revenue success. The Research

third was nurturing talent—creating a bank of showed that

people at night that could seed the radio station  €VEN 30-

in the future.” year-olds
Today, LaRue says that goals two and three are don t give

considered most important. “We are judged in @ rlp about

terms of ratings and revenue but even more who's

importantly, we look at the two hosts we have on Canoo |In9

the air and we see KSL future.” with who.

—Kevin LaRue

Phase One Results

. 4 L Alex Kirry,
Getting to the future has not been easy. The ini- :

left, and
Ethart Millard

tial incarnation of the show managed ratings suc-
cess, LaRue says, hitting No. 1 in several key
demographics in the spring and summer 2007
ratings. The problem was that “we also had to do
something that makes some amount of business
sense and is viable long term.”’

In November 2007, “The Nightside Project”
effectively started over, according to LaRue,
“changing from the hosts we started with on the
air to two younger guys who'd been with the
show all along but didn’t have as much broad-
cast experience.”

LaRue learned quickly that success with
younger listeners requires being “‘a student of mil-
lennials. You have to know what makes a 20-
something tick. What gets them excited. What
kind of issues they’ll become invested in.”

Some of the lessons seem obvious. “The show

28 24/7 NEWS ONLINE @ www.RadioandRecords.com

needs a faster pace. It also needs to be highly pro-
duced. Topics need to have an eye-level appeal.
They can’t fly over people’s heads.”

Others were not as obvious. “They are interest-
ed in real meat-and-potatoes issues that you might
otherwise have thought you wouldn't do a lot
with,” LaRue says. “These are not minds full of
mush. While topics like health care or the Iraq war
may be presented with a |Stephen| Colbert-style
irreverence i an atimosphere that is more highly
produced, we absolutely got into the thick of top-
ics that you could consider very traditional”

Begin Phase Two

Now, with co-hosts Ethan Millard and Alex
Kirry, LaRue says the show avoids the tradition-
al “proponent and opponent” style of discussion.
“One of them is not [Sean| Hannity and the
other is not |Alan] Colmes,” he says. Instead, “they
are analyzing issues from any number of aspects;
some they might agree on and some they’re like-
ly to disagree.” That aligns with the audience’s
profile. “Millennials are very much consensus
builders and place a high value on give and take.
There’ a lot of that during the show.”

Also important is a balance between serious
and fun. The recent raid of a polygamist com-
pound was a big story in Utah. LaRue says the
hosts dove into a serious discussion of the topic
followed by “Sister Wives in the City,” a parody
movie trailer with polygamist sister wives chat-
ting in a New York bistro.

When sudden concern about rice rationing
and food prices was the top story, the show cre-
ated “The Nightside Airlift”” While one host was

WWW americanradiohistorv com

Kewvin LaFuse

live from the “Nightside Panic Room” leading
a serious discussion about an issue, the other was
out in the community giving away rations—
cornmeal, applesauce and similar foodstuffs—in
burlap bags spray-painted military style with the
station’s call letters and explaining how the show
was helping listeners get through such a desper-
ate period.

“What made it successful is that it wasn’t just
morning show toilet humor,” LaRue says. “They
did a fantastic job balancing a serious issue with
a stunt out in the field.”

Topics the hosts select come from “a broader
and younger palette than you would get from a
traditional talk show,” LaRue says. The show fre-
quently discusses technology, finances and fami-
ly issues, while other content has fallen away.“We
were doing more gossip a year ago than we do
now. Research showed that even 30-year-olds
dont give a rip about who’s canoodling with
who,” LaRue says.

Instead, the focus is on topics with “a broader
resonance.” Interest in “American Idol” was driv-
en by area native David Archuleta’s runner-up
success this season, “but it’s discussing more than
just, ‘Do you think he should win?” ” LaRue says.

LaRue boils down the most important things
he’s learned about focusing younger. “Know
your audience,” he says. “Millennials are a de-
lightful but really different generation than what
we've seen before.”

Finally, remember this is new for everyone.
“This is not only very different for the radio
business, it is very different for the market,” La-
Rue says. “KSL has been a very traditional news
station for 8() years. Doing this edgy program-
ming at night is not what people are accustomed

ReR

to from us.”
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BIG SHOTS
. Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

Wake-Up Call

Five A.M. played an unplugged set at Club
R&R in Los Angeles recently and mugged
for this shot afterward. From left are the
band’s Trent Yaconelli, Benjie Kushins, Jason
McGrath, Zach Hammer and Jed Friesen;
Rent-a-Label's Steve Backer; R&R associate
publisher/editorial director Cyndee Maxwell;
Rent-a-Label founder Barry Lyons; and, in
front, R&R sales manager Kristy Scott.

Kiss On Her List b

Singer/songwriter Katy Perry performed songs
from her upcoming Capitol Records album
“One of the Boys” at Entercom CHR/top 40
WXSS (103.7 Kiss FM)/Milwaukee. Her second
single, “ Kissed a Girl,” is No. 12 at. CHR/top
40. Perry is shown with PD/OM Brian Kelly.

Back To The p-

Beach

Staff from Clear
Channel CHR/top
40 WAEB-FM/
Allentown, Pa.,
welcomed
Hollywood artist
Jesse McCartney, in
town for B104 Night
at Mayfair 2008.
From left are
PD/midday host
Laura St. James,
McCartney and
morning show hosts
Laura Cramer and
Mike Kelly.

Hey, big shot! E-mail
high-resolution
photos from your
promotions,
appearances, promo
tours and other
radio and record
industry events to
ACahili@Radioand-
Records.com.
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Music Of The »>

Heart

Ceffen Records duo
Prima J dropped by
Clear Channel's
CHR/top 40 KIIS-FM
to promote its latest
single, “Corazon,”
and take photos with
evening host JoJo
Wright. From left are
Jessica Martinez,
Wright and

Janelle Martinez.

JO

NES RADIO
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Center Stage

Actress Brooke Shields co-hosted the Fred &
Adele Astaire Awards with Tommy Tune and
Sylvia Tosun, among others, June 2 at New
York’s Manhattan Center Studios. The event
recognized excellence in dance and
choreography on stage and screen and
served as a fund-raiser for the Auditory Oral
School of New York, where deaf and hearing-
impaired children learn life skills. From right
are R&R senior editor Chuck Taylor, Shields
and Taylor's friend Valerie Crane.

< Spin City
R Uptown Records act
"' the Spin Doctors
performed on the
main stage of
Northshire
Communications
alternative WEQX's
Tulip Fest. The
concert was part of
the 60th annual
Tulip Festival in
Washington Park in
Albany, N.Y.
Offstage, Spin
Doctors vocalist
Chris Barron, right,
sat down with
OM/PD Willobee,
center, and MD
Amber Miller.

<« Comic Relief
Actor/comedian
Sinbad dropped by
the Jones Radio
Networks studios
before performing
at the Denver
improv. From left
are hot AC assistant
OM Chad Blake,
Sinbad and JRN
production director
Mike Willson.
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Ladies’ Firsts
With Leona Lewis
making it eight weeks
atop CHR/Top 40
with “Bleeding Love,”
she joins a select
group of female
artists who have
reigned for at least
that long with their
0 Lewis debut single. In com-
trast, only one malk
has earned the distinction: Shawn Mullins,
whose “Lullaby” led for eight weeks in 1998~
S8, A rundown of the female fab five:

Artist, Song, Weeks At No. 1, Year
Leona Lewis, “Bleeding Love,” eight, 2008
Avril Lavigne, “Complicated,” eight, 2002
Natalie Imbruglia, “Torn,” 11, 1998

Donna Lewis, “I Love You Always Forever,”
N, 1996
Dionne Farris, “/ Know,” 10, 1995

Neil Diamond

Yesterday's (No. 1) Songs

New single “Prezty Amazing Grace” returns:
format icon Neil Diamond to the AC tally, where
eight of his titles have risen to the top:

Year, Title, Weeks At No. 1

1972, “Song Sung Blue,” seven

1974, “Longfellow Serenade,” one
1975, “I've Been This Way Before,” one
1976, “If You Know What | Mean,” two
1977, “Desiree,” one

1981, “America,” three

1981, “Yesterday’s Songs,” six
1982, “Heartlight,” four
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THE SPIN

mats

The gateway to music formats, the week in charts and airplay data.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Underwood Moves Last To First

Carrie Underwood claims the
longest No. 1 streak at Country
by a female artist in nearly 20
years as “Last Name” (Arista/
Arista Nashville) jumps 5-1 to
become her fourth straight
chart-topper and third consecu-
tive from “Carnival Ride” The
No. I run, which excludes one
holiday and one charity track
not promoted to radio, began in

April 2007 with “Wasted,” the third No. | from her 2005 set “Some
Hearts.” The other songs from her current collection to reach the
top were “So Small” and “All-American Girl”
The last female to string together as many No. Is was Rosanne
Cash, who scored with six straight, starting with 1987’ “The Way We
Make a Broken Heart™ and ending with 1989% I Don’t Want to Spoil
the Party” Before Underwood’s three-pronged No. 1 output from her

two studio sets, the last female artist to log three chart-toppers from
one album was Jo Dee Messina in 1998-99 when “I'm Alright”
launched “Bye Bye,” the title track and “Stand Beside Me”

Lewis Still In The News
Leona Lewis notches an eighth week at
No. 1 on CHR/Top 40 with debut single
“Bleeding Love” (RMC), the longest
hold on the top spot by a rookie female
since 2002 (see Spin Spotlight, left).
With 10,086 plays, the song also
extends its streak of frames with
10,000-plus plays to a format-record
seven, two more than “Apologize” by
Timbaland featuring OneRepublic accu-
mulated late last year. “Love” also
leads Hot AC for a third issue, earns
Most Increased Plays at AC (4-2, up
297) and enters Latin Pop at No. 37.

Seventh Heaven

Third Day ties MercyMe for most chart-
toppers at Christian AC since the Nielsen
BDS-based list launched five years ago
this week as “Call My Name"
(Essential/PLG) becomes its seventh
chart champ. Third Day had been tied
with Jeremy Camp, whose “Let

It Fade” (BEC/Tooth & Nail) makes way
for “Call"” with a 1-2 dip, and Casting
Crowns with six No. Is apiece.

Diamond
Record

Neil Diammond returns to the AC
chart as “Pretty Amazing Grace”
(Columbia) debuts ac No. 30, his
first entry since “Delirious Love”
peaked at No. 27 in February 2006.
Diamond’s AC legacy is indeed
amazing, as the new song marks his
57th appearance dating to “Sweet
Caroline” in July 1969. Eight of
those songs reached No. | (see Spin
Spotlight, left), while his total num-
ber of charted titles trails only Elton
John (66) and onetime duet partner
Barbra Streisand (64) in the survey’s
47-year history. In the May 24 issue
of Billboard, Diamond celebrated his
tirst No. 1 album on the Billboard
200 with the chart-topping bow

of “Home Before Dark”

/

Coldplay Living The
Good Life

Coldplay gears up for the June 17 release of “Viva
La Vida or Death and All His Friends” by nabbing
Most Increased Plays at Hot AC (36-24, up 505
plays) and Alternative (new at No. 33, up 249)
with “Viva La Vida” (Capitol). The track also leaps
24-13 at Triple A with Airpower stripes. “Viva,”
which is featured in new TV spots for Apple’s
iTunes, has accumulated more than 500,000
downloads since release and last week topped
Billboard's Hot Digital Songs list. The album’s first
single, “Violet Hill,” sits at No. 3 on Triple A after
topping that chart for two weeks and ranks at

No. 10 at Alternative.

Rock Rocks Rock

Kid Rock earns his sixth career Rock top 10
and the third straight from his “Rock N Roll
Jesus” album as “All Summer Long” (Atlantic)
climbs 11-10.“Summer” follows “So Hott”
(No. 3) and “Amen” (No. 4), which represent
his two best chart peaks to date. Kid moves into
a second-place tie for most top 10s by a male at
the tormat with Ozzy Osbourne, trailing only
Sammy Hagar’s seven. Hagar was also the last
male artist to post three top 10s trom one

album with his 1997 set “Marching to Mars.”

Plies Turns Up Heat
On Lil Wayne

Plies surges closer to his second Urban chart-top-
per as “Bust It Baby Part 2” (Atlantic), featuring
Ne-Yo, ends the week with 4,806 plays, a mere
nine spins behind seven-week chart leader
“Lollipop” (Universal Motown) by Lil Wayne. The
gap is the slimmest between the top two tracks
since three spins separated No. 1 “Don’t Matter”
by Akon from R. Kelly's “I'm a Flirt” in the April
20, 2007, issue. This week's battle is also the
tightest margin between two rap titles at the

top of the Urban list since “Luv U Better” by

LL Cool J led “Work 1t"” by Missy Elliott by six
plays on Oct. 5, 2002.

24/7 NEWS ONLINE @ www.RadioandRecords.com 31

www.americanradiohistorv.com


www.americanradiohistory.com

R&R SOUND DECISIONS

Jim Brickman’s Brickhouse Direct connects veteran fans

with beloved artists

A New Age Idea

Ken Tucker

KTucker@RadioandRecords.com

. im Brickman is a composer, pianist, producer, radio host and veter-
an new age and AC hitmaker. But lately, his role as an Internet entre-
preneur is getting the most attention. ® Based in his hometown
Cleveland, Brickman is behind Brickhouse Direct, which provides
a variety of social networking, fan club and fulfillment services for
clients that include Michael W. Smith, Amy Grant, Dave Koz, Sandi

Patty, Point of Grace, former Lonestar lead singer Richie McDonald, Universal

Records South and Midas Records.

Realizing early on in his
career that record deals come
and go but that an act’s relation-
ship with its fans can last a life-
time, Brickman began collecting
information from his audience at
concerts, events, even from a
chance meeting on an airplane.
The strategy was “born out of
survival,” he says, explaining that
he thought at the time, “This is
how I'm going to protect my
future—by my direct relation-
ship with consumers.”

Brickman began to utilize his
ever-growing database to let
fans know when he would be
performing in their city or had new product
available. Tt was also a way to foster his relation-
ship with fans in a way that he calls “a precursor
to social networking.”

“I always felt that it was important to have
humanity between the artist and the audience,”
he continues.“Not so much that they should have
your home phone number, but to continue a rela-
tionship that builds loyalty”

As Brickman’s business acumen grew, he real-
ized he was missing an opportunity by letting
third-party providers sell his product and gather
information he felt strongly about retaining, so he
launched his own integrated store to handle
music and merchandise.

After putting the pieces in place to serve his own
needs—and hearing from fellow artists that were
interested in applying his model to their business-

es—Brickman decided to take on
clients.“From a business model it
was a train pulling one car with
the ability to provide for other
people what I was providing for
myself,;” he says, noting that
Smith was his first client.

“Music is everything to me,
and T wanted to be able to get
my friends and artists that I
believe in to have long-term
associations with their audience
without having to be victimized
by any big business interest,” he
says.“It’s an artist-centric model
that grew out of my friendships
with people”

Now, the clients are secing results. Greg Lucid
of Lucid Artist Management works with Patty
and McDonald and has tapped into Brickhouse
Direct’s services for three years. Frustrated with
other providers, Lucid moved his clients to
Brickhouse and experienced a quick uptick.
“They increased my Web store sales by 65%,” he
says. “They know how to market and do things
I hadn’t thought about. They're the kings of cap-
turing data”

One aspect of the service that differentiates
it from others is that it engenders community
among like-minded fans. Smith, for example,
encourages minions to get involved in service
projects. “It’s taking his brand and what he
stands for and getting his fans engaged,” says
brother Michael, who joined
Brickhouse as president a few years ago. “We

Brickman’s
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‘l always felt
that it was

important
to have
humanity

between the
artist and the
audience.
Not so much
that they
should have
your home
phone
number, but
to continue a
relationship
that builds
loyalty.’

—Jim Brickman

Web sites overseen by Jim
Brickman’s Brickhouse
Direct emphasize rich
content’ and fan interaction.

www.americanradiohistorv.com

facilitate that over the Web.”

Brickhouse director of client services Rod
Flauhaus says adults use the Web differently than
teens; that difference is reflected on the Web sites
with which the company is involved. “They're
researching value and value-added content,” he
says. “They want to contribute more to their
inner circle and really get a group and commu-
nity feeling, rather than just being cool.”

That means Brickhouse’s sites are not as jazzy
as some of the younger-leaning destinations.
Instead, theyre straightforward in presentation.
“We give them rich content, we make it easy to
find things and make purchases,” Flauhaus says.
“We keep it simple”

Michael Brickman says building a lasting bond
with fans is key. “They might buy a T-shirt, they
might join a fan club, they might go on my
cruise. If they do five or so of those things every
year for five years, I'm building a revenue stream
that is ongoing; there are multiple components to
it, and it’s long term. The more people I add, the
more | can build into this loyal consumer over
time. If I treat them right and talk to them in a
way that makes sense to them,” it becomes a long-
term relationship.

He says that the strategy is also about “integrat-
ing the art into the lifestyle of the consumer.
What does this demographic like to do? They like
to travel, so |it’s about] having a cruise based
around music they enjoy or fan clubs based
around service projects or going out to dinner.”

Jim Brickman puts those ideas into practice
with tailored fan clubs like the new Brickman
Piano Club, which targets fellow pianists among
his fan base. He features instructional webisodes,
sheet music, message boards and the chance to
perform with the artist during a show on his
annual holiday tour later this year.
also take the
Brickman piano workshops in their area, adding

Fans can nitiative to  host
a face-to-face element to the experience.

“The beautiful thing about the digital world is
that it allows you to have one-to-one marketing
RR

on a mass scale,” Michael Brickman says.
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Where's tomorrow’s radio talent? Maybe they're listening

to your station

‘Idol’-ization Of Radio
Yields Next Jock Gen

Kevin Carter

KCarter@RadioandRecords.com

hanks to the star-making potential of “American Idol,” we’ve all
come to the realization that it is indeed possible to skip a whole
bunch of steps in that traditionally lengthy path one must trav-
el to achieve career success and/or notoriety. Couple this insane-
ly popular process of allowing the unwashed civilian ranks to pick
the winners of talent contests alongside the shrinking (real or
imagined) pool of tomorrow’ radio talent, and you get Hire Me Mix, a recent pro-
motion designed to find a new night jock for Qantum CHR /top 40 WWXM
(Mix 97.7)/Myrtle Beach, S.C. It was a successful promotion that revealed a new
generation of radio personality that came directly from the civilian ranks.

Luckily, Mix PD Ron Roberts knew well in
advance that the guy who had been doing nights,
Justin Tyme (may not be his real name), was looking
programming g¢ig (hes now PD  of
KWNZ/Reno, Nev), so the station had plenty of
brainstornung lead tinte.“Our sales manager, Debbie

for a

Emanuel, was very excited about the promotion, but
we needed time to sell it,” he says.

At the beginning of May, the preliminary process
began, as Mix solicited radio wannabes and set up
open auditions at Plinet Hollywood. Some two
dozen curious people showed up and were put
through their radio paces: “We had
them read liner copy, weather forecasts,
song intros, etc., and they filled out job
applications,” Roberts says.

One of the applicants was Leah
Maravich, a recent communications
graduate of Coastal Carolina University, who admits
she was reluctantly dragged to the audition by a
friend.“She found a flier about the audition on cam-
pus and thought I would be perfect for it,” says
Maravich, who had little interest in going.“To me, 1
sound like I'm 4 years old and I didn’t think 1 would
sound good on the radio,” she says, sounding slight-
ly older than she thinks. Upon arrival, however,
Maravich quickly discovered there’s something very
liberating about thinking you had zero chance, so she
didn't teel very nervous, which helped her sail
through the process to become one of five finalists.

The rest of May was spent introducing the final-
ists to Mix5 cold-blooded listeners, who would then

JUNE 13, 2008

mercilessly whittle the field down. "W honestly took
a chance and let the listeners vote online.” says
Roberts, who reminds us that none of the applicants
had a drop of radio experience, other than, say, own-
ing one."“But they all had strong personalities,” he says.
“You can teach radio, you can't teach personality””

Introduction Process

The introduction process started small.*Each person
worked an hour on the air, with the help of a part-
timer babysitting the equipment,” Roberts says. For
Maravich, that inaugural airshift was
everything that anyone who has spo-
ken mto a live microphone for the first
time has felt: scary, yet exhilarating.

“It was really weird the first time |
heard niyself;” she says.“I thought,‘Oh,
my God, is that me?””

However, she quickly warmed to the task:“It was
really fun . . .1 felt like a big girl,” she says with a laugh.
“What can I say? | like to talk. I talk a lot. 1 never
really shut up, so if somebody gives me a microphone,
that’s just bad news.”

The voting continued all month undl it came
down to the three tinalists:**Sterling Hill, an aspiring
stand-up comic who had some stage presence,”
Roberts says. Then, the duo known as the Crolley
Brothers: “One is a club 1] and the other is just a
ham, so we knew that if these two got the formatics
down, they could do an interesting show. And we had
Leah, who had the educadon and the desire, but never

|
|

‘You can
teach radio,
ou can't
each
personality.’

—Ron Roberts

‘l used to
think that
being a food
critic would
be the best
job ever—

etting paid

0 eat—but
this is right
up there.

—Leah Maravich

the opportunity to give it a try.”

Against this backdrop, Emanuel and her sales team
were busy behind the scenes securing some sweet
prizes for the winner, in addidon, of course, to his or
her new career as Mix’s night jock: a six-month lease
at the Seaside Grove luxury apartinents, a package of
free massages, weekly lunch at a swanky Italian restau-
rant and a $500 gift card at a turniture store to help
furnish the apartment.

Now. let us review the big reveal, which Roberts
describes as "“a bit of a train wreck,” offering it as a
cautionary tale to those who come after him.
Unbeknownst to the finalists, Roberts already knew
by the popular vote that Maravich was the winner,
and he had those documented results in
an envelope. Trying to inject some
showbiz-type drama into the proceed-
ings, the station set up one of those
potentially scary deals where each final-
ist was given a key to try and unlock the
apartment. Anyone who has done one of
these contests with a car usually has some
maltunctioning  key horror story to
share. Sometimes, the right key doesn’t
always start the car, while the wrong key,
if shaken and twisted violently enough,
can sometimes start the car. Can you see
where this is going?

“The Crolley brothers went first,and the key did-
't work, but I think they tried a little too hard, and
screwed up the lock,” Roberts says. Sterling went
next; the already shaky lock resisted at first, but sud-
denly gave way, and the door opened unexpected-
ly. “Thanktully, I was operating the video camera,
so the horritied look on my face couldn’t be seen,”
Roberts says.

Maravich, who was set to go last, saw the door
open and her new career go up in fames. T almost
threw up,” she says. Thankfully, Roberts immediate-
ly whipped out the sealed voting results and the sit-
uation was quickly resolved. “Fortunately, we didn’t
do this live on the air;” says Roberts, who—surprise—
no longer recommends any key-related

promotions.

Breathe Again

For Maravich, winning the night shift
and accompanying prizes was surreal.
“After I could breathe again, [ walked
nto the apartment and it was so excit-
ing. Like I said right from the get-go, I
didn’t think I had a chance. I just did this
to make my friend happy, but after | sat
in that studio the very first night, I decid-
ed I really liked it there—then [ started to really want
it. Thats when your nerves start to get to you,
because when you start to really want something,
you get scared of losing it,” she says. “Every time I
got behind that mic, I wanted to stay,and T was scared
that it would be my last ime there”

Now that the promotion has ended, Maravich’s
radio reality has begun.*I used to think that being a
food critic would be the best job ever—getting paid
to eat—but this is right up there,” she says.

For his part, Roberts sounds relieved its over:
“Now I don't have to be nice to her anymore. I can

start being her boss.” RsR
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» KANYE WEST PROTEGE ESTELLE JOINS
FELLOW U.K. FEMALES LEONA LEWIS (NO. 1),

DUFFY (NO. 23) AND NATASHA BEDINGFIELD
{NO. 9, UP 601 PLAYS) ON THE CHART AS SHE
DEBUTS WITH “AMERICAN BOY” AT NO. 36.

NEW AND ACTIVE

ARTIST CERTIFICATIONS us PLAYS AUDIENCE ARTIST PLAYS ARTIST PLAYS
TITLE (MBRINTIIEROMOTIONICASEL_ B - GEEEERE RANK TITLE / LABEL /GAIN TITLE / LABEL /GAIN
LEONA LEWIS NO. 1(8 WKS) n2 SECONbiHAND SERENADE 727/28 KANYE WEST FEAT.
10086 125 63, 1 :
BLEEDING LOVE SYCO/J/RMC 5 - T 25 Fall For You CHRIS MARTIN 470/7
RIHANNA r (Glassnote/ILG) Homecoming
TAKE A BOW SRP/DEF JAM/IDIMG 572 938 49275 2 MOST ADDED TOTALSTATIONS: . . .43 (Roc-A-Fella/Def Jam/iDJMG)
R > =5 = TOTAL STATIONS: 39
RAY J & YUNG BERG n?
7412 -370 42169 S SARA BAREILLES vr 688/54
SEXY CAN| KNO(KOUT/DDA}A/KOCH/EPIS PR - Bottle It Up THE PUSSYCAT DOLLS 457/266
USHER FEATURING YOUNG JEEZY ne b (Epic) When | Grow Up
LOVE IN THIS CLUB Lapaceizome 7048 6?5 s ‘_‘3'_28]_ 4 TOTAL STATIONS:.. 56 (nterscope) .
LIL WAYNE FEATURING STATIC MAJOR n —+RIOIANSTATELES -
6399 +227 38.652 7 PARAMORE tr 643/9
LOLLIPOP CASHMONEY/UNIVERSALMOTOWN === Py ARTIST NEW That's What You Get FLO RIDA FEAT.
JORDIN SPARKS DUET WITH CHRIS BROWN ne ¢ 6205 -808 39250 6 TITLE/LABEL STATIONS (Fueled By Ramen/RRP) WILL.ILAM 435/20
NOAIR 19IVE/ZOMBA o TS RIHANNA ' Pt TOTAL STATIONS: 46 InThe Ayer
DANITY KANE T Disturbia (BoBoyifteatil
DAMAGED BAD BO/ATLANTIC 5233 +219 4562 3 (DefquarlnllDJMG) ?IE-YO 635/32 TOTAL STATIONS: 47
B 5 KHFI, KHKS, KHTT, KKMG, KKPN, KKRZ, 0sel
ﬂ;ﬁf MCCARTNEY 5 6066 +583 31484 9 KSAS, KSMB, KWNZ. KWYL, WCGQ, WDKF, (Def Jam/IDJMG) SAVINGIIANE 432/j72
HOLLYWOOD _ S R WEZB, WHTZ. WKGS, WKSC, WLDI, WPRO, TOTAL STATIONS: . superirl
NATASHA BEDINGFIELD 7 WPXY, WSNX, WSSX, WXXX, WYKS, XM (Toucan Cove/Alert}
POCKETFUL OF SUNSHINE pHoNOGeNCER 0000 601 28975 10 Top 20 on 20 DAVID COOK fr 604/220  TOTAL STATIONS: 26
.- — LRI B s - The Time Of My Life
AMMA;B?E?NA FEATURING JUSTIN TIMBERLAKE Rl; Rgr el o, B o JORDIN SPARKS 18 (19/RCARMG) ~ RIHANNA 348/284
COLBIE C ; T Ore Step At A Time TOTAL STATIONS: 46  Disturbia
AILLAT n (194Jive/Zomba) (SRP/Def Jam/IDJMG)
REALIZE UNIVERSAL REPUBLIC “8_80 ’]9% | Zilzes = KDND, KHTT, KKMG, KQMQ, KSAS, KWNZ, TOTAL STATIONS: 33
- B R KZHT, KZMG, WBHT, WBVD, WCGQ, WPRO,
m:;: APGE?RY QST RESSEDIRLAY S CAPITOL 4557 +1208 25291 N WSSX, WSTW, WVYB, WXXX, WXYK,
WZEE
METRO STATION |
_ SHAKEIT RED INK/RED/COLUMBIA i:’:_ll(ﬁ ’29[‘7 22D ]5~ MILEY CYRUS 16
FLYLEAF n ZThings
ALL AROUND ME AGM/DCTONE/INTERSCOPE :‘2[‘]_ 29 7]7‘1040 i 19 f(":a‘:("SVW;;‘g N Tk I
COLBY O'DONIS FEATURING AKON WKRZ. WNKS, WNOK, WSNX, WSTR,
WHAT YOU GOT KONLIVE/GEFFEN/INTERSCOPE f‘233¥’388 34‘233 7]2; WXKB, WXLK, WXSS, WYOY, WZKF
g ARBORER e 3701 +485 22618 13 " PLIES FEAT. NE-YO 3
- L Bust It Baby Part 2
SARA BAREILLES NER > (Big Gates/Slip-N-Slide/Atlantic)
 LOVESONG gc 3013 L 7?‘89“ 716 KKOB, KKPN, KRQQ, KSMB, WBZW, WFKS,
MARIAH CAREY WHBQ, WHHD, WKKF, WKQI, WKSC,
BYEBYE ISLAND/IDIMG 354? +28 I 1]._383 18 WWHT, XM Top 20 on 20
ONEREPUBLIC n THE PUSSYCAT DOLLS 12
__ STOPANDSTARE MOSLEV/INTERSCOPE | S+72 1 £52 j ?8'00]__ _]7 When | Grow Up
3 DOORS DOWN (L)
IT'S NOT MY TIME UNIVERSAL REPUBLIC 3416 +268 | ]_2'833 21 KWBB.:!S"r wgz% '35';3&'(5«“\‘/3’5"3&?{5%'
GAVIN DEGRAW Taoen i
_ INLOVEWITHAGIRL JRMG 25 AP _'4'5?] | &l B .
NEW KIDS ON THE BLOCK % (6ol 157 Iz
T N 2528 4240 W789 24 A
DUFFY 1B i E(ca‘;g;ﬂlwo KSAS, KXXM, WCGQ,
MXV, , KSAS, b ,
MERCY MeRcuRviDMG 27 *364 _9_'3[’4 " ze WIKRZ, WNOK, WPRO, WSTR, WVYE,
MARIAH CAREY N2 Seom FRAEYZEL — =
_ TOUCH MY BODY ISLAND/DIMG ST 467 __“??{ s “KATY PERRY 0 KATY. PERRY
JOHN MAYER r | Kissed A Girl I Kissed A Girl (Capitol)
2032 -2 9.090 27 = r
SAY ) AWARE/COLUMBIA ~ ~~% N (Capitol) wg‘s:;;}, \xgne g’é Y(vxK:; 13_;7 m)(bs‘g :3217 WEME :32g
SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA T gs0 42 10289 25 COIRBTES GO o DL 00 3 = ' ’ ’
THERE'S NOTHIN BELUGAHEIHTS/EPIC Eie U e, ST R, [ & RIHANNA
F o EEMPERRS wezowes 4T 398 12443 22 3‘-::‘ Y 2 Take A Bow (SRP/Det Jam/IDIMG)
Jod ==X L e WLD! +56, WIHB +44, WIHT +42, KSLZ +38, KZMG +35,
MILEY CYRUS (Mercury/I0JMC) WSNX +35, KBKS +32, WHOT 31, WKKF +30, KOND +27
I 7THINGS voLvwoon SR +452  [REEEEN 29 eV e, e, v WNTQ, B s - 5oy i bk
= TAYLOR SWIFT e T e R, o d fr NATASHA BEDINGFIELD
QUR SONG BIG MACHINE/UNIVERSAL REPUBLIC . _ | THREE DAYS GRACE 9 Pocketful Of Sunshine (Phonogenlc/Epic)
= SIMPLE PLAN ! Pain WBZW +43, KMXV +40, WXLK +36, WHHD 29, WPXY +28,
YOURLOVE IS ALIE LAVA/ATLANTIC/RRP ]452_ 2 N > E(J;;ISOWEE)Q WJBG, WLAN, WNCH g BT PO WYOT2
KID ROCK WVYB, WXLK, WYOY, WZEE
ALL SUMMER LONG pooaLaNTc 1431 229 4240 39 ’ i ca :ES.SF(:A CCA]RTNEY
g == Fa RD eavin' (Hollywood
PLIES FEATURING NE-YO 403+ +358 6927 3 ﬁén, Iz:ép? B 8 KMXV +38, WDUX +30, KZCH 425, WFHN +21, KKDM +20,
BUST T BABY PART 2 BIG GATES/SLIP-N-SLIDEATLANTIC "'~ b e WKSZ +20, WHKF +20, KSAS +18, WDKF +18, KXXM +18
2 PISTOLS FEATURING T-PAIN & TAY DIZM n B oS s -
SHEGOTIT unversaLrepuBLc | 02 9 e =0 &SQQV;KS;‘WKZ";?W?F WKSE, WKST, ¥ CHRIS BROWN
MAROON 5 FEATURING RIHANNA o 79 4418 37 WVKS, XM Top 20 on 20 Forever (Jive/Zamba)
iF INEVER SEE YOUR FACE ACAIN AGM/QCTONE/INTERSCOPE ) 2 WLD! 437, WSTR +31, WAKZ +30, WWHT 24, WVKS +23,

SHWAYZE FEATURING CISCO ADLER KKRZ +22, KKPN +21, KWYL +19, WXS5 +19, KVUU +18
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CHART LEGEND

Charts are ranked by plays (except for

Country, chart, which is based on audi-
ence ir—ress ans, computed by cross-
referencing exact times of airplay with

Arbizrom listener data).

=ongs s1owing an increase in
n slays (audience for Country)
over the previcus week, regardless of
chart mzvemen:. A song will also
recerve 2 bllet if its percentage loss
in plays (audiznce for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exampting the Country chart, a
sonc that has a2en on the chart for
more tt=n 20 weeks will generally not

increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under license.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

HOT SHOT DEBUT:
Awarded solely on the Country chart
to the highest-ranking new entry.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest increases in plays (audience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with the total number
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station or by autormatic add thresholds.
Title with top most added totals will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. if the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
Songs below the top 20 (top 15 for

www americanradiohistorv com

Christian CHR, Christian Rock,
Gospel, Rock, Triple A and Smooth
Jazz; top 10 for Soft Al/Inspirational)
become recurrents and are removed
from the chart after 20 weeks. In
addition, songs that have been on the
chart for more than 52 weeks and
rank below No. 10 become recurrents
and are removed from the chart.
Descending Country titles move to
recurrent after 20 weeks if they rank
below No. 10 in either audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20 in

BUZZIN' SURETONE/GEFFEN/INTERSCOPE ADDED AT...
ESTELLE FEATURING KANYE WEST %
AMERICAN BOY HOME SCHOOU/ATLANTIC tﬁs ™ e B cKKdMSG =
1 N alorado Springs,
THE SPILL CANVAS °r a9 a3 2107 N oD: John F
ALLOVERYOU ONEELEVEN/SIRE/REPRISE =%~ | ] : John Fox
FOREVER THE SICKEST KIDS Pussycat Dolls, When | Grow Up, 5
WHOA DH! [ME VS. EVERVONE) UNveRsaLMoTOwN  B% 381827 - 5"’:‘_"2 ”“:d'ega"é:) Y=o
s S ordin Sparks, One Step ime,

BOYS LIKE GIRLS 7 748 38 1723 - Rihanna, Disturbia, O FOR WEEK ENDING JUNE 8, 2098 .
THUNDER COLUMBIA i 5 5 LEGEND: See legend to charts in charts section for rules and symbol explanations.

- ) — B FOR REPORTING STATIONS PLAYLISTS GO TO: 127 CHR/top 40 and 18 Canada CHR/top 40 statians are electronically monitored by Nielsen
KARDINAL OFFISHALL FEATURING AKON 736 +2 s .

09 370 - ww ; Broadcast Data Systems 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
DANGEROUS KONCIVE/GEREEN/INTERSCOEE, w.RadioandRecords.com of 58 reporters. © 2008 Nielsen Business Media, Inc. All rights reserved.
receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, both audience and plays.

Nielsen BDS certification for
]] airplay of 100,000 plays on all
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple

level of 100,000 ptays.

Indicates title earned HitPredictor
m status in research data provided
by Promosquad. Songs are tested online
by Promosquad using multiple fistens
and a nationwide sample of carefully

profiled music consumers.
. Indicated solely on the Canadian
* charts for songs meeting

Canadian content requirerments.
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R&R CHR/TOP 40

CHR/TOP 40 MONITORED REPORTERS

WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry O'Donnell
APD: Brian Cody
MD: Marissa Lanchak

WKKF/Albany, NY
PD: Randy McCarten

KKOB/Albugquergue, NM
OM: Eddie Haskell

PD: Justin Riley

APD: Mark Anderson

MD: Carlos Duran

WAEB/Allentown, PA
PD: Laura St. James

WIXX/Appleton, WI
PD: Jasan Hillery
MD: David Burns

WKSZ/Appleton, Wi
PD: Dayton Kane
APD/MD: Brian Davis

WSTR/Atlanta, GA
PD: Dan Bowen
MD: Michael Chase

WWWQ/Atlanta, GA
OM/PD: Rob Roberts
APD/MD: Johnny O

WHHD/Augusta, GA
PD: Chuck Whitaker
APD: Kris Fisher

KHFI/Austin, TX
OM: Mac Daniels
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PD: Kevin Campbel!

KQXY/Beaumont, TX
PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucas

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, ID

PD: Steve "Keke Luv"
Kicklighter

APD: Chris "Lucky” Stewart

KZMG/Boise, ID
MD: Miggy Santos

WXKS/Boston, MA
OM: Cadillac Jack
PD: Chris Tyler

MD: Jim Clerkin

CKEY/Buffalo, NY
PD/MD: Dave Universal

WKSE/Buffalo, NY
OM/PD: Sue O'Neil

WXXX/Burlington, VT
OM/PD: Ben Hamilton
MD: Pete Belair

WDJQ/Canton, OH
PD: John Stewart
MD: Nikalina

WIHB/Charleston, SC
OM/PD: Bryan Taylor
MD: Dave Ryan

WSSX/Charleston, SC
OM/PD: Mike Edwards
APD/MD: Special Ed

WVSR/Charleston, WV
OM: Jeff Whitehead

PD: Wade Hill

MD: Jason Reed

WNKS/Charlotte, NC
OM/PD: John Reynolds
MD: Otis

WKSC/Chicago, IL
PD: Rick Gillette
MD: Jeff Murray

WKFS/Cincinnati, OH
OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APD/MD: Kasper

KKMG/Colorado Springs, CO

OM: Bobby Irwin
PD: John Foxx

KVUU/Colorado Springs, CO

PD: Chris Pickett
MD: Darren McKee

WNOK/Columbia, SC

WCGQ/Cotumbus, GA
PD: Dave Arwood

JUNE 13, 2008

WNCI/Columbus, OH
PD: Michael McCoy
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scott Holt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Ryan Drake

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Olson

KKDM/Des Maines, IA
PD/APD: Greg Chance
MD: Scotty Cage

WKQI/Detroit, MI
PD: Dom Theodore
APD/MD: Beau Daniels

WWCK/Flint, Ml
OM: Jeff Wade
PD: Jeff Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MD: Bruce The Moose

WYKS/Gainesville, FL
OM: Kevin Quinn
PD/MD: Riggs

WHTS/Grand Rapids, MI
OM: Brent Alberts
PD: Jack Spade

WSNX/Grand Rapids, MI
OM: Doug Montgomery
PD: Eric O'Brien

APD: Holmes

WKZL/Greenshoro, NC
PD: Jason Goodman
APD: Josie

WERQ/Greenville, NC
PO: Chris "Hollywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randall

WHKF/Harrishurg, PA
OM: Chris Tyler

PD: JT Bosch

APD: Mike Miller

MD: 0C

WKSS/Hartford, CT
PD: Stan "The Man' Priest
MD: Brian "Munchie" Donovan

KQMQ/Honolulu, HI
MD: Ryan Sean

KRBE/Houston, TX
PD: Leslie Whittle

WZYP/Huntsville, AL
APD: Ally "Lisa" Elliott

WNOU/Indianapolis, IN
OM: Brian Wallace
PD: Tim Rainey

WYOQY/Jackson, MS
PD: Zak Tyler
APD/MD: Nate West

WAPE/Jacksonville, FL
PD: JR Ammons
APD/MD: Chase Daniels

WFKS/Jacksonville, FL
OM: Cail Austin

PD: Todd Shannon

APD: Jonathan Reed

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Jason Reed

KMXV/Kansas City, MO
OM: Mike Rowen
PD: Ponch

WWST/Knoxville, TN
PD: Rich Bailey
MD: Scott Bohannon

KSMB/Lafayette, LA
OM: Keith LeBlanc

PD: Bobby Novosad
MD: Chris Reed

WLAN/Lancaster, PA
PD: Jeff Hurley

WJIM/Lansing, M|
PD: Josh Strickland

WLKT/Lexington, KY
PD: JB Wilde

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnson

MD: Charlotte

KIIS/Los Angeles, CA
PD: John Ivey
APD/MD: Julie Pilat

WDJX/Louisville, KY
PD: Shane Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Matt Ryan

WZEE/Madison, Wl
OM: Mike Ferris
PD: Jon Reilly

WAOA/Melhourne, FL
PD: Tony Banks

WBVD/Melbourne, FL
OM: Ken Holiday
PD: Mike Klein

WHBQ/Memphis, TN
OM: Chris Taylor
MD: Joe Mack

WHYI/Miami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, Wi
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mobile, AL
APD/MD: QTIP

KHOP/Modesto, CA
OM: Richard Perry
PD/MD: MoJoe Roberts
APD: Maidden

WHHY/Montgomery, AL
OM:Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
OM/PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al evine

MD: Tim Clarke

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WKCI/New Haven, CT
PD: Chaz Kelly
MD: Mike "Jagger" Thomas

WEZB/New Orleans, LA
OM/PD: Mike Kaplan
MD: Stevie G.

WHTZ/New York, NY
OM: Tom Poleman

PD: Sharon Dastur

MD: Romeo

KJYO/Oklahoma City, OK
OM: Tom Travis

PD: Mike McCoy

MD: Frito

KQCH/Omaha, NE
OM: Tom Land

PD: Mark Todd

MD: Carey Young

WXXL/Orlando, FL
PD: Michael Bryan
APD/MD: Jana Sutter

WI0Q/Philadelphia, PA
PD: Rick Vaughn
APD/MD: Jo Jo Brooks

KZZP/Phoenix, AZ
PD: Mark Medina

MD: Greg "DJ Greggy D"
D'Angelo

WBZW/Pittshurgh, PA
PD: Ryan Mill
APD/MD: Kabe

WKST/Pittshurgh, PA
PD: Alex Tear

APD: Drew Hall

MD: Dyfan

WJBQ/Portland, ME
OM/PD: Tim Maare
MD: Mike Adams

KKRZ/Portland, OR
PD: Brian Bridgman
APD: Mick Lee

WPRO/Providence, RI
OM/PD: Tony Bristol
APD/MD: Davey Marris

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWNZ/Reno, NV
PD: Justin Tyme
APD: Johnny B

KWYL/Reno, NV
OM/PD: Nick Elfiott
APD: Rude Boy
MD: Amy Black

WRVQ/Richmond, VA
PD: Boomer

WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bob Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Graff

WPXY/Rochester, NY
PD: Mike Danger

KDND/Sacramento, CA
PD: Dan Mason
MD: Christopher K.

WIOG/Saginaw, MI
PD: Jerry Noble
APD: Demas

KZHT/Salt Lake City, UT
OM: Jeff Cachran

PD: Jeff McCartney

MD: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto
APD/MD: Russell Rush

KHTS/5an Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
OM: Kid Kelly
APD/MD: Ryan Sampson

XM Top 20 on 20/Satellite
OM: Jon Zeliner

PD: Michelle Cartier

MD: Priestly

WAEV/Savannah, GA
PD/MD: Russ Francis

KBKS/Seattle, WA
PD: Steve Rivers
MD: Eric Tyler

KRUF/Shreveport, LA
OM: Gary McCoy

PD: Erin Bristol

MD: Andrew "A.C." Gordon

KSPW/Springfield, MO
OM/PD: Chris Cannon

KSLZ/St. Louis, MO
PD: Tornmy Austin
MD: Taylor J

WNTQ/Syracuse, NY
OM/PD: Tom Mitchell
MD: Rick Roberts

WWHT/Syracuse, NY
PD: Butch Charles
MD: Jeff Wise

WFLZ/Tampa, FL
OM: Doug Hamand
PD: Tornmy Chuck

WTWR/Toledo, OH
PD: Steve Marshall

WVKS/Toledo, OH
OM: Bill Michaels
PD: Nathan Reed
MD: Boomer

KRQQ/Tucson, AZ
OM/PD: Tim Richards
MD: Chris Peters

KHTT/Tulsa, OK
OM/PD: Tod Tucker
APD: Billy “The Baby DJ"
Sexaur

MD: Mikey B.

WIHT/Washington, DC
PD: Jeff Kapugi

APD: Toby Knapp

MD: Gillian Sussman

WLDI/West Palm Beach, FL
OM: Dave Denver
PD:P

APD/MD Valentine

KZCH/Wichita, KS
OM: Lyman James
PD/MD: Sammy Suarez

WBHT/Wilkes Barre, PA
PD:A
MD: Marino

WKRZ/Wilkes Barre, PA
PD: Mike O'Donnell
APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: DanRivers

PD: Sean Stevens

MD: Krissy Taylor

WHOT/ Youngstown, OH
MD: J-Dub

e
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ARTIST
TITLE

R T
<l

CHR/TOP 40 INDICATOR

"1 > RIHANNA'S “TAKE A BOW” JUMPS TO
NO. 10N THE CANADA CHR/TOP 40 CHART. IT
IS HER FIFTH CHART-TOPPER AT THE FORMAT
AND WILL JOIN TWO OTHER NO. 1s ON THE
SOON-TO-BE-RELEASED ENHANCED VERSION
OF HER LATEST ALBUM, DUBBED “GOOD GIRL
GONE BAD: RELOADED.”

POWERED BY

niclsen

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

PLAYS
IMPRINT / PROMOTION LABEL TW +-

E _ﬂ_

Es

3 38 TTLe

LEONA LEWIS BLEEDING LOVE
RIHANNA TAKE A BOW
USHER FEAT. YOUNG JEEZY LOVE INTHIS| B
RAY & YUNG BERG SExY CAN
2 MADONNA FEAT. JUSTIN TIMBERLAKE AMINUTES
DANITY KANE DAMACED
"M JESSE MCCARTNEY LEAVIN

6 NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE

EO JORDIN SPARKS DUET WITH CHRIS BROWN NO AIR
—E_ LIL WAYNE FEAT STATIC MAJOR LOLLIPOP
3  METRO STATION SHAKEIT
17 COLBIE CAILLAT peaLize
8 3DOORS DOWN T'5NOT MY TIVE
17 COLBY O'DONIS FEAT. AKON WHAT YOU COT
14 FLYLEAF AL ARODNDME I

3 KATYPERRY IKISSED A GIRL

7 MARIAHCAREY BYEBYE

4 NEW KIDS ON THE BLOCK SUMMERTIME
MARIAH CAREY TOUCH MY BODY
' SEANKINGSTON FEAT. ELAN & JUELZ SANTANA THERE'S NOTHIN

2 PISTOLS FEAT. T~PAIN & TAY DIZM SHEGUTTT
| BRITNEY SPEARS BREAKTHEICE
13 TAYLOR SWIFT OURSONG
PLIES FEAT. NE-YO BUST IT BABY PART 2
] ﬁsvsnrnomusxmnmﬂ:nno
SHWAYZE FEAT CiSCO ADLER EUZZIN
SMALL TOWN N SLEEPER BACKSEAT
FOREVER THE SICKEST KIDS WHOA OH! (ME vS. EVERYONE)
| DAVID COOK THE ETIME oF MY LIFE
FLOBOTS HANDLEBARS
" LANDON ONLY 20

g2 ,usr CANADA CHR/TOP 40

SYCO/MRMG 3627 -10
- - a o SR%EFJAMEJMD 3093 *ITS
lAFACE/ZONEA 2920 309
KNOCE)UT/DEJASA/KO[H/EP!C 2;16_ -~43_
WARNERBROS. | 2741  -410
BADBOVATLANTIC 2733 +261
HOLLYWOOD 2615 37
PHONOGENI/EPIC 2447 +179
19/JIVE/ZOMBA 23497 638
7CASHMFNEV/UNI7VERSALMOTOWN 2235 74
 REDINKR 2185 4

RED INK/RED/COLUMBIA
UNIVERSALREPUBLIC ~ 1944  +54

UNIVERSALREPUBLIC 1716 +10S
KONLIVE/CEFFEN/NTERSCOPE 1707 +170

A&M/OCTONE/INTERS[OPE 1675 a2
POl 1618 +536

& CHRIS BROWN FOREVER IVEZOMBA 1615 +217
10 GAVIN DEGRAW INLOVE WITHAGIRL JRMG  1S70 1 +M18
23 SARA BAREILLES LOVE SONG EPIC 1551 -162

ISLAND/IDJMG IABS =50[
INTERSCOPE 1195 +217
ISLAND/IDIMG 1130 -100

BELUCAHEIGHTS/EPIC 892 +52

* DUFFY MmERCY MERCURY/DIMG 827  +124
© JOHNMAYERsay o o B 7AWARE/COLUMDIA 86 +26
2 MILEY CYRUS71HNGs © Houywoon  Bl4  +365
KID ROCK ALL SUMMER LONG B - TOPDOG/ATLANTIC ~ 787 +159
MAROON S FEAT. RIHANNA IFINEVERSEE YOUR FACE ACAIN o A&;AIOCTONE/INTERS(OPE;EV +203
SIMPLE PLAN YOUR LOVE IS A LIE  LAVA/ATLANTICRRP as_ = .

UNIVERSAL REPUBLIC 497 +12

IVEZOMBA 464 -220

- BIG MACHINE/UNIVERSAL REPUEU{ 432 09
BIGGATES/SLIP-NSLIDE/ATLANTIC 427 +119
- P 419 <2
SURET?M/GEFFEN/INTERS(OPE 394 4106

B UPPERT 372 +35

' UNIVERSAL MOTOWN 348 +19
IQ/R(A/RMC MG 339 +244

UNIVERSAL REPUBLIC 326 +7

MATRIARCH 320 38

PLAYS
IMPRINT / PROMOTION LABEL ~ TW +-
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1 RIHANNA TAKE ABOW
12 MADONNA FEATURING JUSTIN TIMBERLAKE 4MINUTES
10 KARDINAL OFFISHALL FEATURING AKON DANGEROUS -

0

E; CHRIS BROWN FOREVER
8 DANITYKANE DAVACED
‘7* JESSE MCCARTNEY LEAVIN'
7 METRO STATION SHAKEIT

15 NATASHA BEDINGFIELD POCKETFUL OF SUNSHINE
12 ADDICTIV ToNTE & -
"3 KATY PERRY IKISSEDAGRL

16 SIMPLEPLAN YOURLOVEISALE &
1 Iﬁh BRITNEY;EARS BREAK THEICE o

5  COLBYO'l DONIS FEATURING AKON WHAT YOU cor
MARIAH CAREY BE BYE
JORDIN SPARKS DUET WITH CHRIS BROWN NOAR
5 NEWKIDS ON THE BLOCK SUMMERTIME
BELLV & KESHIA CHANTE GET TOKNOW YOU * P 287 +4 3
ELISE ESTRADA THESE THREE WORDS *
27  FLORIDA FEATURING T-PAIN (oW

7 July BLACK UNTILISTAY &
i 3— DUFFY MERCY

15 CRASH PARALLEL WORLOWEKNOW &
3 MAROON 5 FEATURING RIHANNA IF | NEVER SEE YOUR FACE ACAIN
2 MILEY CYRUS SEE YOU AGAIN o o

SRP/OEF JAM/UNIVERSAL 734 +31

WARNER BROS./WARNER n7 -73

KONLIVE/GEFFEN/UNIVERSAL 636 +17

18 LEONA LEWIS BLEEDING LOVE SYCOU/SONYBMG 625 -49
II6 USHER FEATURING YOUNG JEEZY LOVEINTHIS s LAFACE/SONY BMC 569 -32
| 411. RAY J & YUNG BERG SEXV CAN| - KNOCKOUT/DEJA SA/EPIEIKOEFT i 554 B -35 )
; | HEDLEY NEVER TOOLATE & - ) o B UNVERSAL 537 -2
B ULw WAYNE FEATURING STATICMAJOR 0LLPo? CASHVONEY/UNNVERSAL 490 +15
KREESHA TURNER DON'T CALL ME BABY & - o a EMI _Af; »23_

JIVE/SONY BMG 485 +92
BAD BOY/ATLANTIC/WARNER 427 -10

HOLLYWOOD/UNIVERSAL 415 17

RED INK/COLUMBIA/SONY BMG 414 +16

PHONOCENIC/EPIC/SONY BMG 412 +22
~ URBANHEAT 409 +27
CAPITOL/EMI 402 +156

LAVA/ATLANTI[/WARNER 397 -57

JIVE/SONY BMG B35 -38

KONLIVE/GEFFEN/UNIVERSAL 391 +54

ISLAND/UNIVERSAL 358 +7
19/IVE/SONY BMG 354 -108
INTERSCOPE/UNIVERSAL 300 +30

ROCKSTAR 279 -48

POEBOV/ATLANTIC/WARNER 275 -28
UNIVERSAL 268 -25

MERCURWUNIVERSAL 255 *86

BLACK aox RECORDINGS/SONY BMG 24) -51

A&M/OCTONE/UNIVERSAL 224 +50

HOLLYWOOD/UNIVERSAL 212 -84

¥ indicates CanCon
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Station summer shows make for compelling online content

Onstage Goes Online

Darnella Dunham
DDunham@RadioandRecords.com

he month of May was huge for a trio of Northeast rhythmic

stations. Citadels WWKX (Hot 106)/Providence, Clear

Channel’s WJMN (Jani’n 94.5)/Boston and Emmis”" WQHT

(Hot 97)/New York held their annual summer shows May 30-

June 1. And in the days immediately following, attendees and

on-air personalities alike reminisced on-air about their
favorite moments from these hugely successful station benchmark events. More
importanty, WJMN,WQHT and WWKX gave listeners the opportunity to relive
portions of the shows, and to gain a different perspective about the event, through
post-concert exclusive content on their Web sites.

Keepin’ It Hot

With more than 10,000 listeners in attendance,
WWKX’s Hot Night 2008, held May 30 at the
Dunkin’” Donuts Center in Providence, was a
sellout. Those who missed the big show—which
featured C-Side, Sheek Louch, 2 Pistols, Baby
Bash, The-Dream, Fabolous and Lil Wayne—
were able to get a sense of the excitement gen-
erated that night through photos and blogs from
the station’s on-air personalities.

The home page of Hot 106’ Web site promi-
nently displays a link to a page dedicated to the
show. Clicking each act’s photo leads to images
from their performances. Listeners were also
invited to submit photos and comments from the
concert. A video advertisement for Hot Night
and a video of Lil Wayne’s unlikely and memo-
rable last song during his set are also posted on
hot106.com.

WWEKX personalities were naturally en-
thusiastic about the show in their blog postings.
APD/afternoon jock Joey Foxx wrote, “The
performances, energy and most importantly you

. .were all off the chain.” New additions to the
airstaft were also impressed. “This was my first
Hot Night and first time getting up in front of
10,000 people, and it was amazing.” midday
chick Deanna Cruz says. “1 can't wait till the
next one.”

Morning show host Kerry Collins says,
“This was my first Hot Night ever, and 1 was
blown away by everything. The performers, the

fans, the vibe, the media coverage, the organi-

zation . . . everything.

Boston's Super Show

The monster lineup tor WJMN’s Summer Jam
brought more than 19,000 fans to the Tweeter
Center on a mild Saturday (May 31).The annu-
al show consistently sells out, repeating history
this year with a packed slate of artists consist-
ing of Colby O’Donis, Kardinal Offishall,
Ryan Leslie, 2 Pistols, Lloyd, Ray J, The-Dream,
Plies, Mario, Jim Jones, Trey Songz, Rick Ross
and Lil Wayne.

Throughout the event, WIMN morning
show hosts Ramiro and Pebbles were busy in-
terviewing the performers, which the station
quickly made available as on-demand video
on its Web site. On-air talent drove trafhc to
the site by informing listeners that they could
see the stars of the show as the event was
unfolding at jamn.com.The on-air promotion
of concert-related Web content continued
post-show.

The online recap lived up to the heavy on-air
push. Prominently displayed on the station’s home
page is the message, “Summer Jam 2008 Recap:
Get all the pics, videos, gossip and more.” Among
the offerings is an ice cream-theme page featur-
ing performance photos and a short clip of Lil
Wayne’s lively set, as well as video and podcasts
from the interviews conducted by Ramiro and
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Def Jam R&B hitmaker

the-Dream, left, and VP of

lifestyle promotions Sean

‘Pecas’ Costner visited Hot

97/New York's Player’s
Lounge before Summer

Jam. Afternoon personality

Angie Martinez hosted
the pre-show event.

Hot 106/Providence Hot
Night 2008 performer

Fabolous, left, and WWKX

PD Dan Hunt hang

backstage at the big show.

Pebbles. Other Summer Jam pictures include sev-
eral of the station’s morning show cast, which, in
honor of the Boston Celtics playoff victory the
night before the show, rocked their home team’s
warm-ups and were brought onstage NBA play-
off game-style. Additional elements include a style
report on several of the station’s personalities
and Summer Jam performers and video of D]
On & On% adventures with audience members
willing to take on
various challenges
to have their tick-
ets upgraded.

15 Years
Strong

This year marked
Summer Jam No.
15 for WQHT and,
once again, it did
not disappoint.
The show has become known for boasting a
high-caliber lineup of surprise guest performers.
The unexpected appearances of Maino,
Raekwon, Method Man, Ghostface Killah, Fat
Joe, Styles I, Nature, Noreaga, Swizz Beatz, LL
Cool J, Shawty Lo, DJ Khaled, Rick Ross, Ace
Hood, Akon and Jim Jones simply made the tri-
state area crowd go crazy. Scheduled artists Ray
1, Yung Berg, The-Dream, Alicia Keys, D-Block,
T-Pain, Lil Wayne, Kanye West and Public
Enemy also delivered the goods June 1 to more
than 50,000 people at Giants Stadium in East
Rutherford, NJ.

Like WIMN,WQHT took full advantage of its
Web site to drive traftic online to re-experience
the big show. A large headline on the home page
proclaims, “*Sum-
mer Jam 2008: See
How 1t All Went
Down.” There are
tabs for show high-
lights, video, pho-
tos, the history of
Summer Jam and
more. Sponsors are
prominently  dis-
played on  the
pages.

Like

tion concerts, the

nmost  sta-
action begins
long before the first act takes the stage.
Tailgaters and the pre-Summer Jam festival
helped set the tone for a memorable day—the
essence of which is captured on hot97.com.
The site displays videoclips from the pre-show
MC battle held on the festival stage, as well as
Hot 97 weckend personality Miss Info's quest
for fashion don’ts with the Summer Jam fash-
ion cam. Backstage photos from the Platinum
Players Lounge and the Live Broadcast Room
are also on display.

After 15 years of putting on hip-hop’ biggest
show, Sunumer Jam isn’t just a concert—it’s an expe-
rience, one vividly reflected on hot97.com.  RsR
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MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS

RICK ROSS FEAT. NELLY &
AVERY STORM 23
Here ! Am

(Slip-N-Slide/Def Jam/IDJMG)

KBDS, KBMB, KCAQ, KDDB, KOLW, KHTN,
KISV, KKFR, KKWD, KPWR, KSEQ, KUUU,
KXHT, KYZZ, KZFM, KZZA, WAJZ, WJFX,
WPOW, WRDW, WRED, WXIS, XHTZ

" NELLY FEAT. ASHANTI &

AKON 21
Body On Me

(Derrty/Universal Motown}

KBMB, KCAQ, KDDB, KDGS, KDHT, KDLW,
KHTN, KISV, KKWD, KPWR, KSEQ, KVEG,
KYZZ, KZFM, KZZA, WJFX, WRCL. WRDW,
WRED, WRVZ, WXIS

RAY J 16
Gifts

(Knockout/Deja 34/Epic/Koch)

KBBT, KDDB, KHTN, KISV, KKFR, KPTY,
KSEQ, KVEG, KYZZ, KZFM, KZZA, WJFX,
WRDW, WRED, WXIS, XHTZ

LIL WAYNE FEAT. T-PAIN 12

Cot Money

(Cash Money/Universal Motown}
KDGS, KIBT, KIKI, KPWT, KRKA, KTBT,
WBBM, WBTT, WKHT, WNVZ, WPOW,
XMOR

 USHER n

Maving Mountains

{LaFace/Zomba)

KHTN, KIKI, KRKA, WBBM, WJJS, WMBX,
WRHT, WPOW, WQHT, WRCL, WRVZ

THE-DREAM 8
I Luv Your Girl

(Radio Killa/Def Jam/IDJMG)

KDHT, KQKS, KXJM. WBTS, WBTT, wJS,
WPYO, XHTO

 DUFFY 7

FLO RIDA FEAT. WiLL.LLAM 7
in The Ayer

(Poe Boy/Atlantic)

KBFM, KBOS, KDGS, KEZE, KPRR, KXBT,
XHTO

Mercy

(Mercury/IDIMG)

KDDB, KDLW, KIBT, KZZA, WRDW, WRVZ,
WXiS

THREE 6 MAFIA FEAT.

PROJECT PAT, YOUNG D &
SUPERPOWER 6
Lolli Lolli (Pop That Body)

{Hypnotize Minds/Columbia)

KBFM, KLUC, KPWR, KXJM, KYLD, WHZT

YOUNG JEEZY FEAT.

KANYE WEST 6
Put On

(CTE/Def Jam/IDJMG}

KHTN, KTBT, KXBT, WKHT, WNHT, WQHT

ADDED AT...

KDLW

Albuquerque, NM
PD: Eddic Go!

MD: Teddy P
Nelly Feat. Ashanti & Akon, Body On Me, 1
Rick Ross Feat. Nelly & Avery Storm, Here | Am, 1
[ Laz Feat. Flo Rida & Casely, Move Shake Drop, O
Duffy, Mercy, D

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadioandRecords.com

» HE

MAY NOT BE THE INCREDIBLE'HULK, BUT

DAVID BANNER FLEXES HIS CHART MUSCLE AS
“CET LIKE ME,” FEATURING CHRIS BROWN, BOUNDS
12-8 WITH MOST INCREASED PLAYS (UP 484). “GET”
IS BANNER'S FIRST TOP 10 SINCE “PLAY” IN 2005.

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL /GAIN TITLE / LABEL /GAIN
DJ LAZ FEAT. FLO RIDA, STATIC MAJOR FEAT.

CASELY & PITBULL 444141 LIL WAYNE r 282/24
Move Shake Drop 1 Got My

{VIP/Universal Reput&_) (Blackground/Universal Motown)

TOTAL STATIONS: 37 TOTAL STATIONS: 27
SHAWTY LO 340/7 COLORBLIND 280722
Foolish The Break-Up Song

(D4L/Asylum) (Evident)

TOTAL STATIONS: 4l TOTAL STATIONS: 15
T.l. 333/9 PLAY-N-SKILLZ 273/9
No Matter What One Mo* Gin (Play That Song Mr. DJ)

(Grand Hustle/Atlantic) (G4/Asylum)

TOTAL STATIONS: 20 TOTAL STATIONS: 23
USHER 319/292 PRIMA J 266/68
Moving Mountains Corazon (You're Not Alone)

(LaFace/Zomba} (Ceffen/Interscope)

TOTAL STATIONS: 37 TOTAL STATIONS: 24
FLEX 312/34 HOT STYLZ FEAT. -
Te Quiero YUNG JOC r 263/92
(EMI Televisa) Lookin Boy

TOTAL STATIONS: 14 {Swagg Team/Block/Jive/Zomba)

NEW AND ACTIVE

TOTAL STATIONS:

DAVID BANNER FEAT.
CHRIS BROWN

30

Get Like Me (b.iG. f.a.c.e./SRC/Universal Motown)
WETS +42, KXHT +38, WBBM +29, WBTT +28, WAJZ +77,

THREE 6 MAFIA FEAT.
PROJECT PAT, YOUNG D &

SUPERPOWER

Lolli Lolli (Pop That Body)
{Hypnatize Minds/Columbia}

KPTY +27, KPRR +26, KXJM +22, KZFM +21, KHTN +19

KXJM +46, KTBT +33, KDLW +31, KVEG +23, KLUC +22,

KYLD +15, KBFM +19, WJFX +18, KPWR +18, KBDS +16

LIL WAYNE FEAT. T-PAIN

Got Money (Cash Money/Universal Motown}

WBTT +40, WXIS +37, WBBM +28, KHTN +20, KIKI +13,
WNVZ +18, KBOS +T7, WMBX +16, KIBT +16, KPWT +16

fr RIHANNA
Take A Bow (SRP/Def Jam/IDJMG)

KRKA +35, WNVZ +34, KYLD +30, WIBT +29, WBBM +27,

THE-DREAM

1 Luv Your Girl (Radio Killa/Def Jam/#DIMG)

WEBTS 425, KCAQ +23, WKHT +22, WWKL +23, KBFM +20

WBTS +42, WQHT +34, KYZZ +33, KPTY 424, KDLW +24,
WEBTT +24, KSEQ 421, WMBX +21, WPYO 421, KQKS +21

FOR WEEK ENDING JUNE 8, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.
77 rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 days a week.© 2008 Nielsen Business Media, Inc. All rights reserved.
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Hilton Austin Hotel ® Austin, Texas

www.radioandrecords.com/Conventions/RRconvention.asp for more information.
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R&R URBAN/URBAN AC/GOSPEL

Under the hood o_fThe format’s highest-rated stations

Gospel Powerhouses

Darnella Dunham
DDunham@RadioandRecords.com

ecause 1ts a niche format, ratings expectations for gospel sta-
tions tend not to be very high. Nevertheless, the format boasts
several outlets that go toe-to-toe with their secular competi-
tors and, in some cases, beat them. B It’s hard to pinpoint
exactly what makes a station a winner, but for gospel, geog-
raphy can work in its favor. Gospel radio enjoys its highest

ratings in the South.

Following is a snapshot of three consistent-
ly high-performing gospel stations that are cur-
rently No. I in their markets. All are owned by
Clear Channel. In addition to highlighting
their ratings and revenue success, we also pro-
file each station’s best Web site features.

WHLH (Hallelujah 95.5)/
Jackson, Miss.

WHLH (Hallelujah 95.5), the dominant station
in Jackson, Miss., airs the syndicated morning
program “The Early Morning Praise Party”
with Michael Adrian Davis, Eileen Collier and
Dewayne Benton. Collier also serves as PID of
co-owned gospel WHAL and urban AC
KJMS/Memphis. Other personalities that help
WHLH build a connection to the community
are Nikki Dulaney, Torrez Harris and Lance
Fuller.

In the winter 2008 Arbitron, WHLH is No.
2 in 12+ in morning and afternoon drive, No.
1 in middays with a 10.7 share and No. 3 in
nights. The station finished first overall with
12+ listeners with a 10.5 share; with 25-54s, it
delivered a 12.5 share.

Among content the station exclusively
offers on its Web site (hallelujah955.com) are
daily blessings to inspire visitors and a Church
on Demand section, which offers podcasts of
sermons from various churches.

WHLH’s revenue has consistently grown
during the last two years. According to BIA
Financial Networks, the station billed $1.4 mil-
lion in 2005 and $1.5 million in 2006.The lat-

est tally shows WHLH up again by $50,000 to
rank fourth in the market.

WHLW (Hallelujah 104.3)/
Montgomery, Ala.

It’s been almost a year since former midday
personality Connye “B” Bryant was named
interim PDD/MD of WHLW and moved to
morning drive. Since then, she has not only
maintained the station’s high ratings but
pulled in an extraordinary 12.9 share with the
12+ audience and a 13.8 with 25- to 54-year-
olds in the fall 2007 survey. (Arbitron surveys
Montgomery twice per year, in the spring and
fall.) WHLW posted its best 12+ numbers since
tall 2005 in every daypart, including total week.

Midday host KC Craig and afternoon per-
sonality Yvette Bullard Dillard (also known as
“the First Lady”) round out the local lineup,
followed by Donnie McClurkin's syndicated
show from 7 p.an. -8 p.m.

On the 1043hallelujahtm.com honie page
are links to a Bible trivia page, daily blessings
and birthverse.com—a site that displays the
Bible verse that correlates to the visitor’s birth-
day.

After spending the last several years as a six-
figure earner, WHLW brought in $1 million in
revenue last year, making it the sixth-highest
biller in the market.

WSOK-AM/Savannah, Ga.

A location on the AM dial hasn’t stopped

38 24/7 NEWS ONLINE @ www.RadioandRecords.com

From left, former Men of Standard member Lo;n;ell Pye,
WHLW's interim PD/MD Connye B and Joyful Noyze
Cafe CEO Selvin Harris at recent station event.

Ea

Essence Magazine editorial director Susan L. Taylor
during a recent visit to WSOK with Joy in the Morning’

host Gary Young.

WSOK-AM from ascending to the top in
Savannah, Ga. Moreover, it claimed its high-
est 12+ raungs in the last three years. After
ranking fourth in the last two Arbitron surveys
in the market (spring 2007 and fall 2006),
WSOK-AM climbed 6.1-9.0 in the fall 2007
book, more than a full share ahead of the No.
2 station. PD/MD/
on-air personality E.
Larry McDuffie has
been  spearheading
the station for 10
years.

The photo section
on 1230wsok.com is
one of the most com-
prehensive  on  a
gospel radio  station
Web site, with gal-
various

leries from

events, in-studio
guests and  happen-
ings. A clever compo-
nent is the church
locator  link  that
sends  visitors  to
Google  Maps  for
local

churches. The audio

directions  to

exclusives section on
the home page links
to on-demand on-air
mterviews.

Although Savannah
listeners don't seem to
mind tuning into AM
to hear WSOK, the
trequency appears to
be less desirable to
advertisers. The sta-
tion earned $250,000
in both 2006 and
2007 to rank 13th in the market. Among AM
stations, WSOK-AM placed third. RsR

Gospel’s Top Billers

BlA Financial Metwork released
its 2007 radio revenue
estimates this spring. Following
are the top-performing gospel
stations, in millions.

Station, owner, 2007 revenue

(2006 revenue]

1. WPPZ [Praise 103.9)/
Philadelphia, Radio One,
408 ($1.8]

2. WPZE (Praise 97.5)/
Atlanta, Radio One,
$5.5 [$5.6]

3. WTLC-AM [(AM 1310 the
Light)/Indianapolis, Radio
One, 5.3 [£5.7]

4. KROI [Praise 92.1)/
Houston, Radio One,
$5.1 (%4.00

wWww.americanradiohistorvicom

5. WPZS (Praise 100.9)
Charlotte, Radio One,
4.3 [$4.0]

6. WPRS (Praise 104.1)f
Washington, Radia One,
$6.3($9.7)

7. WGREB-AM [Inspiration
1390 AM)/Chicago, Clear
Channel, $4.1 [$4.1]

B. WCAD-AM (Heaven
B600)/Baltimare, Clear
Channel, $2.7 ($2.4)

9. WNNL (the Light
103.9)/Raleigh, Radic One,
£2.5(%2.5)

10. WXEZ [Star 94.1)/

Morfolk, Max Media,
$2.4 ($3.8]

Sgurce: Bi& Financial Metworks
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» USHER DEBUTS WITH MOST INCREASED PLAYS FOR
THE SECOND CONSECUTIVE TIME AS “MOVING MOUNTAINS"
ENTERS AT NC. 36 (UP 500). LAST MONTH, “LOVE IN THIS
CLUB PART II,” NOW AT NO. 6, BOWED AT NO. 23 WITH AN

] IMPROVEMEN™ OF 1,272 PLAYS, WHICH STANDS AS THE
POWERED BY - hiclsen N CHART'S LARGEST CAIN IN TWO YEARS.

ms DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

R&R URBAN

11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE ARTIST PLAYS ARTIST ——
TITLE IMPRINT / PROMOTIOI:I EBEL ™™ +/- MILLICNS RANKV TITLE / LABEL IGAIN TITLE / LABEL JGAIN
LIL WAYNE FEAT. STATIC MAJOR  NO. 1(7WKS) ndr g 183 47895 1 GREG STREET PRESENTS BIRDMAN FEAT.
LOLLIPDP CASH MONEY/UNIVERSAL MOTQWN i, 7 . NAPPY ROOTS 542/181 LIL WAYNE 468/21
PLIES FEATURING NE-YO Good Day 1 Run This

BUST IT BABY PART 2 MOST ADDED {Interscope) {Cash Money/Universal Motown)

BIG GATES/SLIP-N-SLIDE/ATLANTIC <806 ‘28_3 [:4'33] 2

KEYSHIA COLE ) e 7:.060__0475 e TOTAL STATIONS: 57 TOTAL STATIONS: . 59
HEAVEN SENT !MANI/CEFFEN/INTER_[O;E Fgein | i | RAY LAVENDER 5232/19 COLBY O'DONIS N
CHRIS BROWN = Stay FEAT. AKON 443/48
TAKE YOU DOWN JIVE/ZOMBA "5_98_ R 7 35'2$2 g (KonLive/Geffen/Interscape) What You Got
THE-DREAM W ¥ TOTAL STATIONS: 43 (KonLive/Geffen/Interscope)
3583 +360 34.544 S5 TOTAL STATIONS: 37
1LUV YOURGIRL. RADIO KILLA/DEF JAM/DIMG B PR e PLEASURE P. & sio/e7
USHER FEATURING BEYONCE & LIL WAYNE °r 28862 6 TITLE / LABEL STATIONS Did You Wrong DAY 26 44D/62
_ LOVEINTHIS CLUB PART I LAFACE/ZOMBA ) “RAY J S 37 (Not Listed) Since You've Been Gone
TOTAL STATIONS: 20 (Bad Boy/Atlantic)
#«iuﬁ;& 1LOVE You THEINC /UNiVERSALMO‘Om e ° ] i i TOTAL STATIONS: 38
g {Knockout/Deja 34/Epic/Koch) .
V.I.C. Phig KBTT, KDAY, KHTE, KIPR, KSMM, KKDA, gotlLJA LIERAT R EY 516/83 THREE 6 MAFIA FEAT.
CETSILLY YOUNG MOGUL/WARNER BROS. 19456 12 KNDA, KOPW, KRRQ, KVSP, Sirius Hot (CDTI-p riInterscope) PROJECT PAT, YOUNG D
5 ARV R —— Jamz, WAMO, WBFA, WBLK, WBTF, WDKX, = OTIA: T:TIONS? 55 & SUPERPOWER 417196
; &lg;l;? ING T-PAIN & TAY DIZM n v 20919 10 WEMX, WEUP, WFXA, WFXE, WGZB, OTALS ; e I
Hi UNIVERSAL REPUBLIC L WHXT, WIBT, WIKS, WiTT, WJUC, WIWZ. BLOOD RAW FZAT. (Hypnotize Mi i
ZAT. ypnotize Minds/Columbia)
ALICIA KEYS 8980 14 WJZD, W.ZE, WOWI, WPRW, WQBT, WRBJ, YOUNG JEEZY 498/23 TOTAL STATIONS: 61
TEENAGE LOVE AFFAIR MBIJ/RMG b WTMG. WWWZ, WZFX, WZHT 3 :
il L LL Louie
USHER FEATURING YOUNG JEEZY nZ v 25.802 7 DAY26 36 (CTE/Def Jam/IDIM3) BUSTA RHYMES r 400/21
LOVE INTHIS CLUB LAFACE/ZIMBA - o B s TOTAL STATIONS: (A Don’t Touch Me (Throw Da Water On ‘Em)
i (Aft thlnt
RICK ROSS FEATURING T-PAIN . 19064 13 {Bad Boy/Atlantic) TOT;T ;TATTOE&SSC;BPEJ 52
_ THEBOSS SLIP-N-SLIDE/DEF JAM/ DIMG o KBTT, KDAY, KHTE, KIPR, KJMM, KKDA,
TREY SONGZ KNDA, KOPW, KPRS, KRRQ, KVSP, WAMO,
LAST TIME SONG BOOKIATLAN!I?‘IYC 2180 425 23080 8 WBFA, WBLK, WBTF, WCDX, WDKX,
| WEMX, WEUP, WFXA, WFXE, WHRK,
JORDIN SPARKS DUET WITH CHRIS BROWN N2 5098 400 18626 15 WIKS, WITT, WIUC, WJZD, WIZE, WPEG,
j (N0 18UIVE/ZDMBA L WQBT, WQHH, WRBJ, WTMG, WWWZ,
LLOYD FEATURING LIL WAYNE WZFX, WZHT, XM The City
GIRLS AROUND THE WORLD THENC/UNVERSALMOTOWN 2051 *366 17077 16 —~r —
budhi — 1 3 - T N FEAT.
z;;ﬁswfrv Lo pmeyuy 1904 +227 2467 22 ssdugn;:'t & AKON 34
- — = lody On Me
HOT STYLZ FEATURING YUNG JOC 1 (Derrty/Universal Motown)
LOOKIN BOY SWACG TEAWBLOCK VERZOMBA 188D +273 _‘5'260 1 KE{'T, KHTE, KIPR, KJMM, KKDA, KNDA,
THE GAME FEATURING KEYSHIA COLE KOPW, KVSP: Sirius Hot Jamz, WAMO,
CAME'S PAIN GEFFEN/INTERSCO‘EE Ly 1+ REl 2 WBFA, WBLK, WBTF, WDKX, WEMX,
=S - WEUP, WFXA, WFXE, WHXT, WJBT, WJKS,
'; ::hYAYNE AI?AzHoh%ﬁg‘lUNIVERSAL MC[O\}V:YN 1750 +409 20597 T e o < O ZEAQET.
LI NIVERSAL MCTOW WGQHH, WRBJ, WTMG, WWWZ, WZFX,
YOUNG JEEZY FEAT. KANYE WEST AIRPOWER WZHT, XM The Gty
PUTON CORPORATETHUGZIDEF IAMiDIMG 1095 #2649 14294 20 —— — -
RAYIISEVUNGIBERG N’ eg7 308 15626 18 el o - "
SEXY CAN! KNOCKOUT/DEJA 34/EPIC/KOCH g i :SSERM &
RAHEEM DEVAUGHN 603 310 BIEE 1 KBTT, KDAY, KHTE, KIPR, KIMM, KKDA,
CUSTOMER JSIVE/ZOMBA i i KOPW, KPRS, KRRQ, KVSP, Sirius Hot
MARIAH CAREY Jamz, WAMO, WBFA, WBLK, WBTF, WDKX,
BYEBYE ISLAND'D }j’c 453 -49 7760 28 WEMX, WEUP, WFXA, WJKS, WJUC, WJZD,
=i ;- = WJZE, WPEG, WPWX, WRBJ, WTMG,
MARIAH CAREY n2 ¢ WZ, WZEX, WZHT, XM The City .
TOUCH MY BODY oG A1 305 L T e i e il USHER
JAZMINE SULLIVAN 317 +409 9654 25 2 PISTOLS FEAT. RAY J 23 Moving Mountains (LaFace/Zomba)}
NEED U BAD JIRMG ; You Know Me KHTE +32, WDHT +29, WWWZ +24, WIKS +23, WGZB +22,
NE-YO . (Universal Republic) WHHL +21, WBFA +18, KOPW 16, WOWI +15, WIMI +1
CLOSER DEF Jamepume | 1B06 4181 R 27 KBTT, KHTE, KIPR, KJMM, KKDA, KOPW, .
T —~ KVSP, WBFA, WBLK, WBTF, WEMX, WEUR, ¥t KEYSHIA COLE
b e AwDAL 1261 286 8492 26 WEXA, WEXE, WK, WITT, WALIC WIWZ Heaven Sent (mani/Geffen/interscope)
DAVID BANNER FEATURING CHRIS BROWN - ¥ h — : : e R
S EeSY  — 1 o KBTT +19, W_BT +18, WCDX +18, WIHM +I8, KKDA +15
GET LIKE ME BIC FALE/SRUUNVERSALMOTOWN 10 B3 7417 30 s':‘d T U' Y RICKY 2 SR .
E . == uddie Up
L) T o9 2 nses 23 (Atiantic) ¥ LIL WAYNE
M Ve SRDSTREETA/RMG - KBTT, KHTE, KIPR, KIMM. KKDA, KOPW, A Milli (Cash Money/Uriversai Motown)
LYFE JENNINGS 997 62 7525 KVSP, Sirius Hot Jamz, WAMO, WDKX, WIZF +27, KBTT +27, WPEG +23, WHHH +21, WBTJ +2],
NEVER NEVER LAND COLUMBIA y S 29 WEMX, WEUP, WFXA, WFXE, WIKS, WJTT, WIWZ +20, KKDA +19, WBHJ +15, WPGC +T7, WERQ +I6
ACE HOOD FEATURING ROCK ROSS & T-PAIN WJUC, WJZD, WRBJ, WTMG, WZHT b i &
CASHFLOW WE THE BEST/DEF JAM/IDIMG 908 2 3.913 40 SR a [ ——— JAZMINE SULLIVAN
T o N ::SHE':I o 13 Need U 3ad URrMG)
5 851 +34 7103 =) 2vingvountaing WUMH +43, KHTE +24, WZHT +24, SiHJ +23, WIKS +21,
NO MATTER WHAT GRAND HUSTLE/ATLANTIC y (LaFace/Zomba) KVSP +19, KIMM +18, WTMG +T7, WIKS I, WWWZ +I6
KANYE WEST FEATURING CHRIS MARTIN 50 KATZ, KRRQ, WBTP, WOHT, WGCI, WHHL, e e e o L — — -
HOMECOMING ROCAFELLADEF JAV/DIMG 797~ S 5 WJF?; VJIC;(W;; WPGC, WPWX, WQOK, Yt CHRIS BROWN
— — WVEE, WXB
YUNG BERG FEATURING CASHA 789 +130 3.375 E Take You Down (Jive/Zomba)
THE BUSINESS YUNG BOSS/EPYZ/KOCH : WHTF +40, KATZ +33, WEDR +28, WUSL +22, WBFA +22,
3] WIMH +18, KOPW +19, WPRW 416, WUBT +16, WBTJ +15
Ic-;IT-Mvgr&tNE e CASH MONEY/UNIVERSAL BN 24 MRl 3
< MOTOWN e b 3 ADDED AT...
USHER MOST INCREASED PLAYS
L MOVING MOUNTAINS Umcezomsa 725 *S00 6691 32 KDAY 55KBRY
1 T 1 - Los Angeles, CA
BUN-B FEATURING SEAN KINGSTON
THAT'S GANGSTA JPRINCE/TRILL/IRAP-A-LOT 4 LIFE/ASYLUM AL =Y 7“'365 EE PD: Theo
CHERISH DAY26, Since You've Been Gone, O
AMNESIA SHO'NUFF/CAPITOL 696 +32 2968 - Jennifer Hudson, Spotlight, O
vV - r Ray J, Gifts, O
RICK ROSS FEATURING NELLY & AVERY STORM N q . FOR WEE< ENDING UNE 8, 2008
Static Major Feat. Lil Wayne, | Got My, O .
| HERE 1AM SUP-NSLDE/DEF JAwipavg O30 *306 4660 35 B i LEGEND: See legend to charts in charts section for rules and symbol explanations.
SEAN KINGSTON FEAT. ELAN & JUELZ SANTANA FOR REPORTING STATIONS PLAYLISTS GO TO: 82 urban stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
THERE'S NOTHIN BELUGA HEIGHTS/EPIC/KOCH 583 -370 1.879 - 7 days a week. Rap chart comprised of 82 urban and 77 Rhythmic electronically monitored Nielsen

Broadcast Data Systems stations. @ 2008 Nielsen Business Media, Inc. Al rights reserved.
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S =
g ‘ 23 11 NIELSEN BDS
= | 3 ARTIST CERTIFICATIONS PLAYS AUDIENCE
B 235 Time IMPRINT / PROMOTION LABEL ™ 4~ MILLIONS RANK
RAHEEM DEVAUGHN NO. 1(5WKS)
_ WOMAN svezowss 1782 1 13978 ]
KEYSHIA COLE n
| REMEMBER IMANI/CEFFEN/INTERSCOPE (boalll 40 WENEN MOST ADDED
MARVIN SAPP

- NEVER WOULD HAVE MADE T VERITY/ZOMBA ol 52 NEEEl
JAHEIM
NEVER DIVINE MILL/ATLANTIC 11‘_"3_ g2 ey ¢
MARY J. BLIGE n

nso +53 10.981 6
JUSTFINE MATRIARCH/GEFFEN/INTERSCOPE ST NEW
ALICIA KEYS MOST INCREASED PLAYS TITLE / LABEL STATIONS
‘TEENAGE LOVE AFFAIR MK L A 52l SRS S ORD T ENNIFER HUDSON 25
?H?lflbsgounum e NEEEE 107 BEEEE T (S: ‘i’::?/;tmc)
:
KBLX, KDKS, KJLH, KMEZ. KNEK, KOKY,
LYEELJENNINGS) no2 +7 7950 ) KQXL, WAGH, WAKB, WBAV, WFLM,
NEVER NEVER LAND COLUMBIA i e e e ]
ALICIA KEYS n2 WMPZ, WQMG, WSRE, WTLZ, WVAZ,
LIKE YOU'LL NEVER SEF ME AGAIN MBK/V/RMG ]0“? i L 7 WVBE, WWOM, WXST, XM Suite 62
ERYKAH BADU A= o = = R
HONEY UNIVERSAL MOTOWN ]on | -84 _6']86 [ :A":{':E':Aw"m"s 12
MARIAH CAREY n? (LaFace/Zomba)
TOUCH MY 80DY ISLAND/IDIMG :312 = KDKS, KJLH, KMEZ, KNEK, KOKY, KQXL,
WAGH, WAKB, WBHK, WKSP, WLXC,
;ug'ligTONE STAX/CMG 87 +33 6.912 12 WMGL, WMIB, WMPZ, WSRB, WTLZ,
WVBE, WXST
J. HOLIDAY n e = E ot il
SUFFOCATE usicunecapro. 700 139 5918 15 ALICIA KEYS 12
: Teenage Love Affair
ERIC BENET 9¢)t0y
) 680 +183 SS90 16 (MBK/X¥RMG)
YOU'RE T:EONLY ONE FRIDAY/REPRISE/WARNERBROS, TR S R X e
thleLtst oTT — ,665 6 4250 ]97 yv'z(ﬂ WKUS, WMXD, WSOL, WTYB,
DWELE .
M CHEATIN' RT/KOCH 7572 ] -5 3.391 20 ::ZSHI‘;L:QCOLE 12
JAHEIM FEATURING KEYSHIA COLE 552 2 281 26 (Imani/Geffen/Interscope)
I'VE CHANGED DIVINEMILUATLANTIC 224 i KJMS, KNEK, WBAY, WMIB, WMOJ, WPHR,
LALAH HATHAWAY WSOL, WSRB, WWDM, WXST, WYLD, XM
LETCO STAX/CMG -536 *33 3133 22 Sulte 62__ | TR 5
KEITH SWEAT FEATURING PAISLEY BETTIS KEITH SWEAT
SUGA SUGA SUGA KEIA/ATCO/RHINO _"82 220 2912 & FEAT. ATHENA CAGE n
LEDISI B Butterscotch
N THE MORNING VERVEFORECASTVERVE #8272 3192 2 f(‘j‘::’ ‘}(";;'3 ot 2B s
» - 2 " v v HIUS ar
ASHANTI Soul, WAKB, WGPR, WLXC, WUHT, WWDM,
THE WAY THAT | LOVE YOU THEINC/UNVERSALMOTOWN 222 +SB _6'387 B WXST
KEYSHIA COLE e e 1
HEAVEN SENT IMANIGEFFEN/NTERSCoPE | 18 *T70 | 4876 17 g::zt‘ﬁi:ua;ﬁfzv -

- - v
AL GREEN FEATURING JOHN LEGEND %9 .3 774 32 {Getfen/Interscope)

STAY WITH ME (BY THE SEA) BLUE NOTE/CAPITOL - St KOKS, KMEZ, KOKY, KQXL, WAGH, WHUR,
RAHSAAN PATTERSON 2 " — WLXC, WMPZ, WVBE, WXST

. FEELSGOOD ARTISTRY = BRENT JONES
ANTHONY DAVID FEATURING INDIA.ARIE & THE T.P. MOBB 10
WORDS SOULBRD/UNIVERSALREPUBLE 1@ +35 e, > The Ocean
WILL DOWNING (Tyscot)

' FANTASY (SPENDING TIME WITH YOU) ranove O 30 NEEERN - vaﬁi KV’;‘E:'(K\%';‘:;;‘%LL;’AGH- WGPR,
RAHEEM DEVAUGHN M i iy
CUSTOMER JIVE/ZOMBA 27? 2 3']_30 2 ERIC BENET 6
ALGEBRA You're The Only One
RUN AND HIDE KEDAR 264 +8 1.237 36 (Friday/Reprise/Warner Bros.)

CHARLIE WILSON FEATURING T-PAIN ; 0y B M v
SUPASEXXY Jvezowes 220 91 1064 40 LYFE JENNINGS =3
JILL SCOTT FEATURING GEORGE DUKE [lexeriiieEyland
WHENEVER YOU'RE ARDUND oenpeach | 220 *SS E'QE. w %’b’: b\i;avn WMIM
CHRISETTE MICHELE 26 36 071 39 N i
LOVE S YOU DEF JAM/IDIMG i ; LALAH HATHAWAY 3
JORDIN SPARKS DUET WITH CHRIS BROWN n? Let Go
NOAR ouvEzowsa 2D 8BS 7410 10 (et
e NI OORE 2707 e . MJM, KMJQ, WMOJ
IT AIN'T SUPPDSED TO BE THIS WAY PEAK/CMG 1 :
ERYKAH BADU

“LDIER UNIVERSAL MDTDWN EZ 2l &8]5 )
USHER FEATURING YOUNG JEEZY n2
LOVE INTHIS CLUB LAFACE/ZOMBA 11“ i =] | =Y ADDED AT... —
CALVIN RICHARDSON ﬁ,}
SANG NOMDRE NUMOISHANACHE V12 oIt e - Mle kMﬁ Zﬁg.

& . TN
MARCUS MILLER FEATURING CORINNE BAILEY RAE N o BTN . Hwvauiee e
FREE 3 DEUCES/CMG : PD: Lauri Jones
KEANTHONY Lyfe Jennings, Never Never Land, 21
| AIN'T TRYNA REPRISE/WARNERBRQS. | 183 ] 0463 - Alicia Keys, Teenage Love Affair, 12
CHAZ
BY MY SIDE px 181 31 0495 -
FOR REPORTING STATIONS PLAYLISTS GO TO:

MARY J. BLIGE 58 +25 4286 18
STAY DOWN MATRIARCH/GEFFEN/INTERSCOPE www.RadioandRecords.com

» “TEENAGE LOVE AFFAIR” BY ALICIA KEYS GRANTS
THE SINGER HER 10TH TOP 10 ON THE URBAN (14-10) AND
URBAN AC (13-6) CHARTS. MEANWHILE, THE TRACK’S
SEVEN-POSITION LEAP ON THIS LIST IS THE LARGEST
VAULT INTO THE TOP 10 SINCE KEYS SOARED 20-S WITH
“NO ONE” LAST SEPTEMBER.

NEW AND ACTIVE
ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL 1GAIN
HOWARD HEWETT 128/9 MINT CONDITION 103/54
| Wanna Know Nothing Left To Say
(The Groove) (Caged Bird/lmage)
TOTAL STATIORS; 18 TOTAL STATIONS: 32
REGINA BELLE 126/30 Q 83/12
God Is Good Steal My Show
(Pendulum} (Blackground/Universal Motgwp)
TOTAL STATIONS:. 43 TOTAL STATIONS: 1
JENNIFER HUDSON 12V/46 APRIL HiLL ) 7716
Spotlight | Wanna Be Free
{Arista/RMG) (Jazzy Peach)
TOTAL STATIONS: B TOTAL STATIONS: 5
ROBIN THICKE 1n0/93 THE CLARK SISTERS 62/18
Magic Livin®
(Star Trak/Interscope) (EMI Gospel)
TOTAL STATIONS: 45 TOTAL STATIONS: 36
KEITH SWEAT FEAT. USHER FEAT. BEYONCE &
ATHENA CAGE 106/40 LIL WAYNE 60/14
Butterscotch Love In This Club Part 11
{Keia/Atco/Rhino} (LaFace/Zomba)
TOTAL STATIONS: 21 TOTAL STATIONS: 6

ALICIA KEYS

Teenage Love Affair (MBKJ/RMG)
WRIKS +18, KMJK +17, WOLT +16, WHRP <16, WQQK +14,
KMIQ +4, WTYB +14, WTLZ +13, WMGL +13, WDZZ +13

ERIC BENET
You're The Only One (Friday/Reprise/Warner Bros.)

WRNB +15, WUHT +14, WKSP +12, KMEZ +12, WZAK +12,
WKUS +11, WKXI +10, WBAV +8, WPHR +7, WWIN +&

LYFE JENNINGS

Never Never Land (Columbia}

WIMR +20, WAKB +18, WRNB +14, WOLT +1}, WHRP 411,
WOZZ +T1, WQQK +3, WTYB +7, WAGH +7, WLVH +7

KEYSHIA COLE

Heaven Sent (Imant/Geffen/Interscope)
WYLD 45, WXST +T3, WBAV +T3, KBLX +13, WSOL +11,
KMEZ +11, WIMZ +9, KIMS +8, WLXC +3, WMIB +8

NOEL GOURDIN

The River (Epic)

WUHT +17, WIMR +¥, WKUS +¥, WHRP +T1, WMUM +9,
WAGH +8, WZAK +B, KDKS +5, WKSP +5, WMIB +5

FOR WEEK ENDING JUNE 8, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.

72 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week. © 2008 Nielsen Business Media, Inc. Al rights reserved.
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WJiZ/Albany, GA
PD/MD: Big Scoop

KBCE/Alexandria, LA
PD: Allrvin

KKST/Alexandria, LA
OM/PD: Jay Stevens
APD: Wade Hampton
MD: Corey B.

WHTA/Atlanta, GA*
OM/PD: Steve Hegwood
APD: Bill Black

WVEE/Atlanta, GA*
PD: Reggie Rouse

WFXA/Augusta, GA*
OM/PD: Terry Monday
MD: JayTek

WPRW/Augusta, GA*
OM: Steve Burke

PD: Tim "Fattz" Snell
MD: TuTu

WERQ/Baltimore, MD*
PD/MD: Neke Howse

WEMX/Baton Rouge, LA*
PD: J-Tweezy
MD: Kool BJ Supa Mike

KTCX/Beaumont, TX*
OM: Maurice DeVoe

PD: Doug Harris
APD/MD: Adrian Scott

WJZD/Biloxi, MS*
PD: Rob Neal

WBHJ/Birmingham, AL*
PD: Mary K.
MD: Lil Homie

WBLK/Buffalo, NY*
PD: Chris Reynolds

WWWZ/Charleston, SC*
OM/PD: Terry Base

MD: Yonni "DaRude Bwoi"
Rude

WPEG/Charlotte, NC*
PD: Terri Avery
MD: Beon Cole

WUVA/Charlottesville, VA
OM/PD: Tanisha R.
Thompson

WJTT/Chattanocoga, TN*
PD: Keith Landecker
MD: Magic Crutcher

WGCI/Chicage, IL*
PD: Kris Kelley
MD: Kenard "K2" Karter

WPWX/Chicago, IL*
PD: Jay Alan
MD: Barbara McDowell

WIZF/Cincinnati, OH*
PD: Terrence Bibb
MD: Greg Williams

WENZ/Cleveland, OH*
OM/PD: Kim Johnson
APD: Robin Simone

MD: DJ Latin Assassin

WHXT/Columbia, SC*
PD: Chris Connors
MD: Shanik Mincie

WXBT/Columbia, SC*
OM: LJ Smith
PD/MD: Brian Paiz

WBFA/Columbus, GA*
OM: Brian Waters
PD: Derrick "Lil' D" Greene

WFXE/Columbus, GA*
OM: Carl Conrer, Jr.

PD: Michael Soul

MD: Kenya White

WMSU/Columbus, MS
OM: GQRiley

PD: Sebastian Riley

MD: Shawna Young

JUNE 13, 2008

URBAN REPORTERS

WCKX/Columbus, OH*
PD: J.D. Kunes
MD: B-Slim

KNDA/Corpus Christi, TX*
OM/MD: Napp-1
PO: Richard Leal

KBFB/Dallas, TX*
OM/PD: John Candelaria
MD: DJ Big Bink Theodore
Turner

KKDA/Dallas, TX*
OM/APD: Gary Saunders
PD/MD: Skip Cheatham

WDHT/Dayton, OH*
OM: J.D. Kures
OM: Steve Weed
PD: Scott Sharp

WHTD/Detroit, Mi*
OM/PD: Al Payne
APD/MD: Ms. Smiley

WJLB/Detroit, MI*
PD: KJ Holiday
APD/MDB: Cheron Mans

WJJN/Dothan, AL
OM/PD: JR Wilson

WZFX/Fayetteville, NC*
OM: Jeff Anderson

APD: Mike Tech

MD: Sherman "DJ Drocc”
Howze

WTMG/Gainesville, FL*
PD/MD: Jamie "DJ Babyface”
Pendleton

WJIMH/Greensboro, NC*
OM/PD: Brian Douglas
MD: Tap Money

WIKS/Greenville, NC*
PD: J-Dot
APD: Teresa Terry

KBXX/Houston, TX*
PD: Terri Thomas

APD: Kevin Jackson
MD: JMac

WEUP/Huntsville, AL*
PD: Anthony "Big Ant"
Simmons

MD: Jeffrey "DJlllie " Rice

WHHH/Indianapolis, IN*
PD: Brian Wallace

MD: Don "DJ Wrekk 1"
Williams

WIMI/Jackson, MS*
OM/PD: Stan Branscn
APD: Alice Marie

WRBJ/Jackson, MS*
PD: Kwasi Kwa

WJBT/Jacksonville, FL*
OM: Gail Austin
PD: G-Wiz

KPRS/Kansas City, MO*
OM: Andre Carson
PD/MD: Myron Fears

KRRQ/Lafayette, LA*
PD: D-Rock

KJMH/Lake Charles, LA
OM: Bryan Taylor

PD/MD: Erik Thomas
APD: Cina Cook

WQHH/Lansing, MI*
OM/PD: Mike Skot
MD: J. Hicks

KJMZ/Lawton, OK
OM/PD: Terry Monday
APD: Tory Tore

WBTF/Lexington, KY*
PD/MD: Jay Alexander

KHTE/Little Rock, AR*
OM/PD: Joe Ratlitf
APD/MD: Toni Seville

KIPR/Little Rack, AR*
OM: Mark Dylan

PD: Joe Booker

APD: TreDay

KDAY/Los Angeles, CA*
PD: Theo

WG2ZB/Louisville, KY*
PD: Tim Gerard Girton

WFXM/Macon, GA
PD: Talus Knight

WHRK/Memphis, TN*
PD: Devin Steel
APD/MD: Big Sue Purnell

WJXM/Meridian, MS
PD: Jigga JT

WEDR/Miami, FL*
PD: Derrick Baker
MD: Shelby Rushin

WKKV/Milwaukee, WI*
PD: Bailey Coleman
APD/MD: Reggie Brown

WBLX/Mobile, AL*
OM: James Alexander
OM: Maurice DeVoe
PD: Al Weeden

APD: Cortney Hicks

KRVV/Monroe, LA
PDB: Chris Collins

WIWZ/Montgomery, AL*
OM: Terry Barber

PD/MD: Marvin "Doughboy”
Nugent

WZHT/Montgomery, AL*
OM/MD: Michael Long
PD: Darryl Elliott

WUBT/Nashville, TN*
OM: Rich Davis
PD/MD: Pamela Aniese

WQUE/New Orleans, LA¥
PD: Derrick Corbett

WWPR/New York, NY*
PD: Cadillac Jack
APD/MD: Nadine Santos

WOWI/Norfolk, VA*
OM: Travis Dylan

PD: DJ Law

MD: DJ Fountz

KVSP/Oklahoma City, OK*
OM/PD: Terry Monday
MD: Jo Corleone

KOPW/Omaha, NE*
OM: Nevin Dane

PD: Bryant McCain

MD: Albert "Big Al" Harper

WJIHM/Orlando, FL*
PD: Michael Saunders
APD: Keith Memoly
MD: Dawn Campbel!

WPHI/Philadelphia, PA*
OM: Elroy Smith

WUSL/Philadelphia, PA*
PD: Thea Mitchem
APD/MD: Kashon Powell

WAMO/Pittsburgh, PA*
PD: DJ Boogie
MD: Kode Wred

WQOK/Raieigh, NC*
OM/PD: Cy Young
APD/MD: Shawn Alexander

WBTJ/Richmond, VA*
PD: Aaron Maxwell
APD/MD: Mike Street

WCDX/Richmond, VA*
OM/PD: Jeff Anderson

WDKX/Rochester, NY*
OM/PD: Andre Marcel
APD: Jim Jordan

MD: Tarig Spence

KMEL/San Francisca, CA*
OM: Michael Erickson

PD: Stacy Cunningham

MD: Von "Big Von" Johnson

Music Chaice Hip-Hop and
R&B/Satellite

OM/PD: Damon Williams
MD: Lamonda Williams

Music Choice Rap/Satellite
OM/PD: Damon Williams
APD: Mecca Thames

MD: Lamonda Williams

Sirius

Hip Hop Nation/Satellite
OM: Geronimo

PD: Reggie Hawkins

MD: Ron Mills Triana

Sirius Hot Jamz/Satellite*
OM: Geronimo
PD: Tonya Byrd

XM Raw/Satellite
PD: LeoG.

XM The City/Satellite*
PD: Lisa M. Ivery
MD: DJ Xclusive

WEAS/Savannah, GA*
OM: Maurice DeVoe
APD/MD: Lil G

WQBT/Savannah, GA*
PD: Bo Money
APD: Jeff Nice

KBTT/Shreveport, LA*
PD/MD: Quenn Echols

KMJJ/Shreveport, LA*
OM: Maurice DeVoe

KATZ/St. Leuis, MO*
PD: Taylor J

WHHL/St, Louis, MO*
OM/PD: Jowcot "Boogie D"
Gilchrist

APD/MD: Staci Static

WBTP/Tampa, FL*
PD: Ron "Jomama" Shepard
MD: Coka-Lani Kimbrough

WJUC/Toledo, OH*
PD: Charlie Mack

WJZE/Toledo, OH*
PD: Rockey Love
APD: Brandi Brown

KJMM/Tulsa, OK*
OM/PD: Terry Monday
APD: Aaron Bernard

WESE/Tupelo, MS

OM: Rick Stevens

PD: (Q Riley

MD: Julian "DJ XTC" Vaughn

WLYX/Valdosta, CA
OM: Jammin' Jammie Brooks
PD: Big Nick

WSTI/Valdosta, GA
OM: Clark Johnson

PD: James "Killa Groove"
Walton

WKYS/Washington, DC*
OM: Kathy Brown

PD: Al Payne

APD: Dionne Burkett

MD: Paul Stewart

WPGC/Washington, DC*
PD: DJ Flexx
MD: Talya Johnson

WJIKS/Wilmington, DE*

PD: Tory Quartarore
MD: Manuel Mena

* Monitored Reporters
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» BUSTA RHYMES READIES HIS NINTH
STUDIO ALBUM, “BLESSED,” WITH “DON'T
TOUCH ME (THROW DA WATER ON "EM)” AT
NO. 39. THE UPCOMING SET ALSO FEATURES

“WE MADE IT" WITH LINKIN PARK.

000000000 - -

5 RAP
ES 11 NIELSEN BDS
S ARTIST CERTIFICATIONS
20 1T IMPRINT / PROMOTION LABEL
13 LIL WAYNE FEAT. STATIC MAJOR NO. 1(10 WKS) n
LOLLIPOP CASH MONEY/UNIVERgL MOLOWQ

15 PLIES FEATURING NE-YO  MOST INCREASED PLAYS

~ DANGEROUS

BUSTIT BABY PART 2
RICK ROSS FEATURING T-PAIN

BIC GATES/SLIP-N-SLIDE/ATLANTIC

THEBOSS SLIP-N-SLIDE/DEF JAM/IDJMG
2 PISTOLS FEATURING T-PAIN & TAY DIZM n
SHEGOTIT UNIVERSAL REPUBLIC

DAVID BANNER FEATURING CHRIS BROWN

GET LIKEME B.1.G. FACE/SRC/UNIVERSAL MOTDWN
V..C.
GETSILLY YOUNG MOGUL/WARNER BROS.

KARDINAL OFFISHALL FEATURING AKON
KONLIVE/GEFFEN/INTERSCOPE

THREE 6 MAFIA FEAT. PROJECT PAT, YOUNG D & SUPERPOWER
LOLLILOLLI(POP THAT BODY) 'HYPNOTIZE MINDS/COLUMBIA

THE GAME FEATURING KEYSHIA COLE

GAME'S PAIN GEFFEN/INTERSCOPE
LIL WAYNE
AMILL CASHMONEY/UNIVERSAL MOTOWN
SHAWTY LO
DAL/ASYLUM

FOOLISH

CASHFLOW
1

YOUNG JEEZY FEATURING KANYE WEST

PUTON CORPORATE THUGZ/DEF JAM/IDIMG
LIL WAYNE FEATURING T-PAIN

COT MONEY CASH MONEY/UNIVERSAL MOTOWN
FLO RIDA FEATURING T-PAIN né
Low POE BOY/ATLANTIC
HOT STYLZ FEATURING YUNG JOC

LOOKIN BOY SWAGE TEAM/BLOCKLIIVE/ZOMBA
DJFELLIFEL FEAT, KANYE WEST, JERMAINE DUPR!, FABOLOUS & NE-YO
FINER THINGS 5050 DEFADIMG
KANYE WEST FEATURING CHRIS MARTIN

HOMECOMING ROC-A-F ELLA/DEF JAM/IDIMG
WEBBIE FEATURING LIL’ PHAT & LIL* BOOSIE n
INDEPENDENT TRILL/ASYLUM/ATLANTIC
YUNG BERG FEATURING CASHA

THE BUSINESS YUNG BOSS/EPIC/KOCH
Tl AIRPOWER

NOMATTER WHAT GRANDHUSTLE/ATLANTIC

ACE HOOD FEATURING ROCK ROSS & T-PAIN
WE THE BEST/DEF JAM/IDIMG

BUN-B FEATURING SEAN KINGSTON
THAT'S GANGSTA 4 PRINCE/TRILL/RAP-A-LOT 4 LIFE/ASYLUM

SNOOP DOGG FEATURING TOO SHORT & MISTAH F.A.B.

 LIFEOF DAPARTY DOGGYSTYLE/GEFFEN/INTERSCOPE
G UNIT
1LIKE THE WAY SHE DO IT G UNIT/INTERSCOPE
BABY BASH FEATURING KEITH SWEAT
DON'T STOP ARISTA/RMG

PITBULL FEATURING TRINA & YOUNG BOSS
GOGRL FAMOUS ARTISTS/TVT

RICK ROSS FEATURING NELLY & AVERY STORM

HERE | AM SLIP-N-SLIDE/DEF JAM/IDIMG

2 PISTOLS FEATURING RAY J

YOU KNOW ME UNIVERSAL REPUBLIC
+ FLO RIDA FEATURING WILL.I.AM

IN THE AYER POE BOY/ATLANTIC

GREG STREET PRESENTS NAPPY ROOTS

GOOD DAY INTERSCOPE

BLOOD RAW FEATURING YOUNG JEEZY

LOUE CTE/DEF JAM/IDJMG

SOULJA BOY TELL'EM

DONK COLLIPARK/INTERSCOPE

BIRDMAN FEATURING LIL WAYNE

I RUNTHIS CASH MONEY/UNIVERSAL MOTOWN

BIG BOI FEATURING ANDRE 3000 & RAEKWON
ROYAL FLUSH

NELLY FEATURING FERGIE

LAFACE/ZOMBA

PARTY PEOPLE DERRTY/UNIVERSAL MOTOWN
WEBBIE FEATURING LETOYA LUCKETT

EMISS YOU TRILL/ASYLUM/ATLANTIC
SHAWTY PUTT

DAT BABY ) BME
C-SIDE FEATURING KEYSHIA COLE

BOYFRIEND/GIRLFRIEND 172D/UNWVERSAL REPUBLIC
BUSTA RHYMES

DON'T TOUCH ME {THROW DA WATER ON'EM] AFTERMATH/INTERSCOPE

FAT JOE FEATURING PLIES & DRE

AIN'T SAYIN' NOTHIN' TERROR SQUAD/IMPERIAL/CAPITOL

POWERED BY

niclsan
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clear. consistent. quality.

With so many options for testing your music,

one thing is CLEAR. You must have CONSISTENT
hooks or your research can be unreliable. Hooks
Unlimited’s digital QUALITY hooks, unmatcned library
of music, fast turnaround and dependable service
ensures your music research provider can Jeliver

results you can th&\’\

Contact Michael Pelaia today about your next project:
hooks@hooks.com = 404.835.0205 » www.hooks.com
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» TYE TRIBBETT & G.A. CLAIM THE CHART'S
HICHEST DEBUT WITH “STAND OUT,” WHICH POPS
ON AT NO. 27. TRIBBETT’S SONG IS TIED WITH
DAMITA’'S “NO LOOKING BACK” FOR MOST ADDED
HONORS WITH THREE NEW STATIONS APIECE.

R&R cospeL

pPoweRED BY hiclsen

(m Ds OIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

x £
g 1| .,!15: ARTIST cn NIELEEN BDS - NEW AND ACTIVE
@ w ERTIFICATIONS PLAYS IENCE
E } &2 ARTIST PLAYS ARTIST PLAYS
£l F5 T __IMPRINT/ PROMOTION LABEL TW - MILLIONS RANK TITLE / LABEL YR TITLE / LABEL JCAIN
MARVIN 5APP NO. 137 WKS) ~ 21:03 159/93 JOHN TILLERY PROJECT 90/21
NEVER WOULD HAVE MADE IT —— VERITY/ZOMBA ]05?7 zg N 453% 1 o Cover Me Look At Me
DORINDA CLARK-COLE (PAJAM/Gaspo Centric/Zomba) {Danbla)
TAKE IT BACK GOSPO CENTRIC/ZOMBA 924 -30 3:'?02 2 MOST ADDED TOTAL STATIONS: 18 TOTAL STATIONS: 9
REGINA BELLE 897 -32 3489 3 RICKY DILLARD & "NEW G” (NEW BISHOP LEONARD SCOTT  80/4
CODISGOOD_ | — PENDULULM - =70 148 GENERATION CHORALE) 147/28 Mighty God
TROY SNEED PRESENTS BONAFIDE PRAISERS 887 .30 337 4 One More Chance (Tyscot)
WORK IT OUT EMTRO GOSPEL SR - 4 - (NuSpring/EMl Cospel} - TOTAL STATIONS: 13
Il TOTAL STATIONS: =
fE';UEK'NA“ GLORY MINISTRY oo 790 62 2976 S ave o€ PACE PRESENTS WORSHIP
" - 5 rakt A ARTIST NEW SUPREME 7 FOR THE KINGDOM 75/9
THE CLARK SISTERS 767 435 293) @ _T”L_E_/ LAEE— _STAENE Another Yes This Is Your Season
N EMI GOSPEL - TYE TRIBBETT & G.A. 3 m (NuSpring/EMI Gospe!)
JAMES FORTUNE & FIYA  MOST INCREASED PLAYS Stand Out TOTAL STATIONS: DS T RS eSY 8
693 +148 2.248 12
1TRUST YOU BLACK SMOKE/WORLDWIDE {Calumbia) s b
R ! S WIMO, WRZE, WXOK L.J.REYNOLDS 99/26  MYRON BUTLER & LEVI  74/6
RICKY DILLARD & "NEW G” (NEW GENERATION CHORALE) o o3 g5 g e i A You Can Make It Jesus Saves
THE LICHT NUSPRING DAMITA 3 {Crystal Rose/EMI Gospel) a (EMI Gospet) R
BEVERLY CRAWFORD No Looking Back TOTAL STATIONS: TOTAL STATIONS:
. 656 -96 2.637 o
HE'S DONE ENOUGH i (Tyscot) -
= _ KHVN, WFMYV, WPRS
BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR 600 3 2758 7 == — — == a:xlgaf:AUGHTER 22 E::TDEYN JONES s
NOT ABOUT US ALPHADOG/TYSCOT  © T - - 21:03 2 [Integrity) (Arrow)
KIRK FRANKLIN Grmy 192 ) TOTAL STATIONS: 20 TOTAL STATIONS: 16
DECLARATION (THIS IS 1T1) cosocencizowss o0 2300 w w:icv“‘(,%’vﬁ:f el cogtR)
THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE S04 7 1909 14 Ainsr B B
RIGHT NOW PRAISE TYSCOT/INEWLIFE/VERITY/ZOMBA P EA_?'I gg GREGG PATRICK .
JONATHAN NELSON FEATURING PURPOSE 492 7 20 i S ROVECT
.0s8 3 t Am A Witness
MY NAME IS VICTORY INTEGRITY = = (ot
KIRK FRANKLIN WOAD, WTHE
458 +15 2373 10
JESU
CECSE T FO'YO SOUL/GOSPO CENTRIC/ZOMBA A > ‘£ 25214‘;2 5|c ?_'TT ‘:‘r COMP, ng .
. ISAIAH D. THOMA!
WAGING WAR PURESPRINGS GOSPEL _1‘21‘ ’I‘i ; 125 g 6 You Can't Stop My Praise
BYRON CAGE (GAseatt)
ROYALTY {LIVE AT THE APOLLO) GOSPOCENTRIC/ZOMBA _31f1‘7 X ’]§ e 2 | HORA. LW
CANTON JONES KATHY TAYLOR 2
MY DAY ARROW 341 36 1.662 5 Oh How Precious
imami | * T {Katco}
ISRAEL & NEW BREED WTHE, WXOK
IF NOT FOR YOUR GRACE COLUMBIA/INTEGRITY }_36 b 7’50 0'767_ ¥23 . i i
ISAIAH D. THOMAS & ELEMENTS OF PRAISE ‘ WOUTHALINERAIEE
THE GREATEST HABAKKUK 43_33 \ :6 g & f:fgﬁ ::":'A'RSTON 4
DONALD LAWRENCE INTRODUCES: THE MURRILLS 279 3 0764 24 {Evidence Gospel/Light)
FAMILY (THERE'S A HEALING) GQUIET WATER/VERITY/ZOMBA B 3 WCAO, WEMY MOST
JEFF MAJORS ! [
GLORY CLORY MUSIC ONE f’g +33 1.080 | ® gaRI: ';gf SSRGS : INCREASED
THE WEST ANGELES COGIC MASS CHOIR 257 430 1.036 20 (Verity/Zomba) pLAYs
LORD PREPARE ME EM! GOSPEL B : P ALY
CHRISTOPHER " REGINA BELLE - 1
YES G A3 i 2 7Oi37_ 2 God Is Good
DEITRICK HADDON PRESENTS VOICES OF UNITY (Pendulum) == =
HE'S ABLE wcor P 15 BEREEN - AL +148 JAMES FORTUNE & FIYA
JASON CHAMPION | Trust You (Black Smoke/Worldwide)
ALWAYS BROOKSEMICOSPEL 21 2 0578 29 ADDED AT WOAD +35, WEUP +T7, WXEZ #I5, SIPR +15, WHLH +1l,
o ; a WXV 410, WLOU +10, WNNL +G, WFMI +3, WFLT +5
J MOSS i '
ABUNDANTLY PAJAM/GOSPO CENTRIC/ZOMBA 20l o 0680° 26 WYLD 0 21:03
L New Orleans, LA w98 :
L MOST ADDED ownpn 190 7 4s 17 ow Orleans Cover Me (PAJAM/Gospo Centric/Zomba)
J 3 = e PD: Derrick Corbett WEUP +20, WXEZ 415, XSRT +14, WNNL +1l, WFM! +1),
NATHANIEL & NECY 189 2 0319 ) MO: Loretta Petit WWIN +10, SIPR +6, WNOQ +5, KROI +4, WPZE +2
‘SERVENOBODY BUT YOU WOCG . | e Jai Reed, There’s Joy In Serving God, 13 0
NORMAN HUTCHINS . Dorinda Clark-Cole, Take It Back, 9 ! JONATHAN NELSON
'S YOUR SEASON e GG P B 27 ) : FEAT. PURPOSE
KEVIN gmll?o & NU VIRTUE 165 g o 0 308_ B FOR REPORTING STATIONS PLAVLISTS GO TO: ' My Name Is Victory (integrity)
SUNDAY MORNINY EMTRO GOSPEL i ; WEMV 49, WEMI +8, WINI +7, SIPR +7, WUIB 46,
www.RadioandRecords_com B R e 5
SHEKINAH GLORY MINISTRY
RECURRENTS Jesus (Kingdom)
WOAD +17, WPZZ +13, WNOO +6, WSOK +5, WPZS +5,
- 5 KROI +4, WTHB +4, KHVN +4, XSRT +4, WXEZ +3
i w e — v - » 2 m—
z =
7l ARTIST , 11 NIELSEN BDS PLAYS "8 ARTIST 11 NIELSEN BDS PLAYS ISRAEL & NEW BREED
= TITLE / IMPRINT / PIE‘OMOT[ON LALBEL CERTIFICATIONS ™ w = TiTLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w If Not For Your Grace (Columbia/integrity)
) I =i mjj WRMI +21, WEMV +6, WJINI +4, WUB +4, WTHB +4,
MAURETTE BROWN CLARK MYRON BUTLER & LEVI 3 f o 2 -
ONE COD (AIR GOSPEL/MALACO) 543 | STRONGER (EMI COSPEL) | S i7,7 y WPZ5 +3, WHLW +3, KROI +3, WXOK +2, XSRT +2
JOSHUA'S TROOP ANGELA SPIVEY & THE VOICES OF VICTORY
~ EVERVBODY CLAP YOUR HANDS (NEW HAVEN) f’al ) 532 - EYES ON THE PRIZE [JEG) - 30? ‘352_ |
J MOSS ISRAEL & NEW BREED FEATURING T-BONE
PRAISE ON THE INSIDE (PAJAM/GOSPO CENTRIC/ZOMBA) "3_‘2 ) f'2} WITH LONG LIFE (INTECRITY) ) 225 __?}5_
HEZEKIAH WALKER & LFC 412 452 DEWAYNE WOODS & WHEN SINGERS MEET 283 295
GRATEFUL (VERITY/ZOMBA) - ) | == | LET CO(QUIET WATER/VERITY/ZOMBA) FOR WEEK ENDING JUNE 8, 2008
LEGEND: See legend to charts in charts sectlon for rules and symbol explanations.
RUBEN STUDDARD, DEITRICK HADDON & MARY MARY 408 424 HEZEKIAH WALKER & LFC 277 285 44 gospel stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

LOVE HIM LIKE | DO (VERITY/ZOMBA) FAITHFUL IS OUR GOD (VERITY/ZOMBA)

— day, 7 days a week. © 2008 Nielsen Business Media, inc. Al rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*

OM: Steve Hegwood
PD/MD: Derek Harper
WTHB/Augusta, GA*
OM/PD: Terry Monday

APD: Sister Mary Kingcannon
APD: JavTek
WCAOQ/Baltimore, MD*
PD: Lee Michaels

APD/MD: Danielle Brown
WWIN/Baltimore, MD*
PD: Mike Roberts
WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francois
WUFO/Buffalo, NY*

PD: Dwayne "Landers"
Cumbelander

MD: Duane Price

WJNI/Charleston, SC*
OM: Michael Baynard

PD: Belinda Parker

MD: Anthony Baxter
WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef" Wricht
WPZS/Charlotte, NC*
PD: Alvin Stowe

MD: Tonva Rivens
WNOO/Chattanooga, TN*
OM: Lee Clear

PD/MD: Sam Terrv
WGRB/Chicago, IL*

PD: Sonya M. Biakey
APD/MD: Effie Roife
WJIMO/Cleveland, OH*
PD/MD: Kim Johnson
WFMV/Columbia, SC*
PD: Tony "Cee" Green
APD/MD: Monica Washington

WEAM/Columbus, GA
OM: Carl Conner, Jr.

PD: Pam Dixon
WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Masby
KHVN/Dallas, TX*
PD: Antanio Johnson
WCHB/Detroit, MI*
OM/PD: Al Payne
WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
WEAL/Greensboro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas
WDJL/Huntsville, AL*
PD/MD: Walter Peavey

42 24/7 NEWS ONLINE @ www.RadioandRecords.com

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Svkes
WTLC/Indianapolis, IN*
OM: Brian Wallace

PD: The First Lady

MD: Donavan Hartwell
WHLH/Jackson, MS*
OM: Steve Kelly

MD: Lance Fuller
WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis
KPRT/Kansas City, MO
OM: Andre Carson

PD: Myron Fears

APD: Freddie Bell

MD: Debbie Dee Johnson
KHLR/Little Rock, AR*
OM: Sanny Victory

PD: JC Loves

KPZK/Little Rock, AR
OM: Mark Dylan

PD/MD: Billy St. James
WLOU/Louisville, KY*
PD: Bill Price
WBBP/Memphis, TN
MD: Doreen Graves
WHAL/Memphis, TN*
PD: Eileen Callier
APD/MD: Tracy Bethea
WLOK/Memphis, TN*
PD/MD: Kim Harper
WMBM/Miami, FL
PD/MD: Grea Cooper
WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Connve Brvant
WXVI/Montgomery, AL*
PD: Glinda Perkins
WTHE/Nassau, NY*
MD: Clara Mack

www americanradiohistorv.com

Rejoice Radio/Network
OM: Frankie Hemphill

PD: RaShaun Green

MD: Samuel Priester
Rejoice! Musical
Soulfood/Network

PD: Wiltie Mae Mclver
WPRF/New Orleans, LA
PD: Kris "Cap'n Kris” McCav
WYLD/New Orleans, LA*
PD: Derrick Corbett
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WFMI/Norfolk, VA*

OM: Neal Williams

PD: Mike Chandler
WXEZ/Norfolk, VA*

OM: John Shomby

PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Elroy Smith
APD/MD: CeCe McGhee
WNNL/Raleigh, NC*
OM/PD: Jerry Smith

MD: Melissa Wade
WPZZ/Richmond, VA*
OM: Jeff Anderson

PD: Reqaie Baker
Sheridan Gospel
Network/Sateflite

PD: Michael Gamble

APD: Morgan Dukes

MD: Ace Alexander

Sirius Praise/Satellite*
OM:B.J. Stone

PD: Pat McKav

XM The Spirit/Satellite*
PD/MD: Jay Bryant

WSOK/Savannah, GA*
PD: E. Larry McDuffie
KOKA/Shreveport, LA*
PD: Eddie Giles

APD/MD: Sharon Flournoy
KATZ/St. Louis, MO*
MD: Dwiaht Stone
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Robvn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PD/AMD: Charles Anthony
WPRS/Washington, DC*
PD: Matt Anderson
WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

* Monitored Reporters
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R&R CHRISTIAN

Highlights of the winter 2008 Argitron ratings

Christian Radio’s
Hot Winter

Kevin Peterson

KPeterson@RadioandRecords.com

he future keeps looking bright for Christian music radio—espe-

cially in the Christian AC format—after another round of great

numbers in Arbitron’s winter 2008 ratings, including a station

that took over the No. 1 spot in its market in women 25-54.

B Cornerstone Universitys Christian AC 'WCSG/Grand

Rapids finished the winter book at No. 3 with persons 12+
and climbed to No. 1 in its target demographic of women 25-54. GM/PD Chris
Lemke says,“All dayparts did incredibly well again, ranking first for 35-54 women
and either second or third in mornings, afternoons and evenings with persons
25-54” He says what really surprised him is that all this occurred despite the
departure of Tommy & Brook, the former morning team that crossed the street
to Clear Channel hot AC WOOD (Star 105.7).“It appears their appeal went more
to the 18-34 temales, where Star did remarkably well. They had their best win-
ter book with persons 12+ in five years, but still finished behind us—a bit sur-
prising to me, but then again, maybe not.”

What makes the feat even more impressive is
that Lanser’s Christian AC rival WJQK also
landed in the top five with women 25-54, and

54, led by the Scott & Sam morning show,
which finished No. 2 in the demo. Other
stations that pulled a No. 3 ranking with

there are at least three other FMs in the mar-  adult women include Columbia Inter-

ket playing contemporary Chris- national University Christian

tian music, including WCSG’s 3 o TSR AC WMHK/Columbia, S.C.,
-

and Positive Alternative Radio
Christian AC WCQR/John-
son City.

is
L~ 05,9 fm
Safe for the whole family!”

Christian  CHR  sister WAYG. .~
Lemke also points out midday
host  Michael
Sunday morning praise and wor-

Siriannis No. 1

Five stations ranked No. 4 in
their market with women 25-54: North-
College Radio Christian  AC
KTIS/Minneapolis; Radio Training Network
Christian AC WLF] (His Ra-
dio)/Greenville, S.C.; Promise
Educational Media Christian AC
WCR]J (88.1 the Promise)/Jack-

ship show, which nearly doubled its nearest
competitor’s numbers. western

Central Florida Educational
Christian AC WPOZ (Z88.3)/

Orlando had another strong win-

Foundation

ter book, finishing No. 2 in
25-54. It has climbed

women

nearly two shares in that demo since the win-
ter of 2007. During that same one-year peri-
od, mornings on Z88.3 gained three average-
quarter-hour-shares and jumped from No. 6 to
No. 2. The winter 08 numbers also show the
station at No. 3 in middays and evenings and
No. 5 in afternoon drive.

Crista Broadcasting Christian AC KCMS
(Spirit 105.3)/Seattle is No. 3 in women 25-

JUNE 13, 2008

sonville; EMF Broadcasting Christian AC K-
LOVE affiliate KLYV/Oklahoma City; and
Foothills  Broadcasting  Christian  CHR
WYLV (Love 89)/ Knoxville, which also fin-
ished top five in women 18-34. KTIS evening
host PK claimed the No. 1 spot with women
25-54 in the Twin Cities.

In addition to WJQK/Grand Rapids, at No. |

5 with women 25-54, Salem Communications’

Lemke

Top Women
25-54
Performers

Ranked No. 1:
WCS(/Grand Rapids
Ranked No. 2:
WPQOZ/Orlando
Ranked No. 3:
KCMS/Seattle
WCQR/Johnson City
WMHK/Columbia, S.C.
Ranked No. 4.
KLYV/Oklahoma City
KTIS/Minneapolis
WCRJ/Jacksonville
WLE)/Greenville, S.C.

| WYLV/Knoxville
Ranked No. 5:
KBIQ/Colorado Springs
KFIS/Portland, Ore.
KLTY/Dallas
WIQK/Crand Rapids

I Source: Winter 2008 Arbitron

Tyler

KLTY/Dallas came in fifth in the demo. Its
strongest numbers were in afternoon drive,
where host Tony Lopez landed at No. 3. Salem
Christian AC KB1Q/Colorado Springs also fin-
ished at No. 5, with Ted Griffin’s evening show
leading the way at No. 4. Meanwhile, Salem
KFIS (104.1 the Fish)/Portland, Ore., also swam
to No. 5, with evening hostess Mary Shepherd
coming in at No. 2 in her daypart.

Another Salem station with good ratings news
is KFSH (95.9 the Fish)/Los Angeles, the com-
pany’s first Fish outlet. Technically, the station’s
signal covers more of Orange County than it
does Los Angeles County, which means that’s
where the majority of its numbers come from.

KFSH PD Chuck Tyler says, “Since we
launched in August 2000, we have had some
ratings wins, but we are blessed to see that we
have hit an all-time high-water mark with the
winter '08 numbers. Our O.C. cume remains
over 300,000, and the O.C. market area we
cover is between 4 |million] and 5 million peo-
ple. So its a major market unto itself.” With
women 25-54, the stations three-book trend
for summer 2007, fall 2007 and winter 2008 is
3.2-3.4-3.9, which equates a No. 5 ranking for
English-language stations—out of sonie 50 sig-
nals—in the market.

Tyler is also pleased to share encouraging
numbers for his new “Family Friendly Morn-
ing Show With Bobby Shaw and Reba
Toney.” “We just launched that new show in
late summer "07, he says. With women 25-54,
Monday-Friday, its 5 a.m.-9 a.m. three-book
trend is 2.9-2.8-4.2, a No. 6 ranking for
English-language stations. With adults 25-54,
it was No. 7. “Needless to say, we are very
excited about the impact of this format in
Southern California.”

Of all the stations mentioned that have finished
in the top five in their respective markets in
women 25-54, WLF], WYLV, WCSG, KTIS,
KCMS, WPOZ, KBIQ, KYLV and WCQR also
landed in the top 10 12+, as did Crawford
Broadcasting Christian AC WDJC/Birmingham.

In Tulsa, despite competing head to head in
womien 25-54, Stephens Media Group Chris-
tian AC KXOJ and Cox Radio KKCM (Spirit
102.3) finished top 10 in the demo. In Nash-
ville, WAY-FM Media Group Christian CHR
WAYM and Salem Christian AC WFFH
(94FM the Fish) were tied at No. 10.

Carry A Big Stick

Also of note is that even though Asheville, N.C.,
doesn’t have a winter ratings period, due to its
vast coverage area, Blue Ridge Broadcasting
Christian AC WMIT/Asheville was still tied for
No. 7 in women 25-54 in the Johnson City
market and finished top 15 in the Greenville,
S.C., and Charlotte markets.

While some will argue that ratings are not the
real purpose behind Christian radio, they certain-
ly offer an idea of how well stations are reach-
ing and serving their communities. The good
news is that Christian radio did a good job of
spreading the good news in winter "08. RsR
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» AN INCREASE OF 63 PLAYS PUSHES STEVEN CURTIS
CHAPMAN'S “CINDERELLA" BACK INTO THE TOP 10 (13-10)
AFTER A ONE-WEEK RESPITE. THE SONG HAS SPENT 16 OF
ITS 20 CHART WEEKS INSIDE THE TOP 10 AND PEAKED AT
NO. 3 FOR THREE STRAIGHT WEEKS STARTING IN THE
APRIL 18 ISSUE.

R&R CHRISTIAN AC

POWERED BY Niclsen

DIGITAL DOWNLDADS
AVAILABLE AT OMDS.COM
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R&R CHRISTIAN

» PROJECT 86'S “MOLOTOV” DOMINATES
CHRISTIAN ROCK WITH 243 PLAYS AT 16
REPORTING STATIONS. THE TRACK APPEARS ON
THE BAND’S NEW EP “THE KANE MUTINY” AND
ALSO ON ITS 2007 ALBUM “RIVAL FACTIONS.”

DIGITAL DOWNLOADS
(DMDS AVAILABLE AT DMDS.COM

OM: Johann "Yo" Snyder
MD: Joey Belville

PD: Scott Veige!

PD/MD: Mike Couchman

KAFC/Anchorage, AK
OM/PD: Mark Guy
APD/MD: Mike Carrier

WHMX/Bangor, ME
OM/PD: Tim Collins
APD/MD: Margan Smith

WONU/Chicago, IL*

OM: Justin Knight
PD/MD: Johnathon Eltrevoog
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WJRF/Duluth, MN
PD/MD: Terry Michaels

KNMI/Farmington, NM
OM/PD: Darrzn Nez
MD: Kenny Montar o

WSCF/Ft. Pierce, FL
PD/MD: Jon Hamikon
APD: Brian Strickland

WORQ/Green Bay, WI
OM/PD: Jim Raider

WYLV/Knoxville, TN*
PD: Marshall Stewart
MD: Kris Love

WAYM/Nashville, TN*
OM: Dave Senes

PD: Jeff Brown

MD: Stace Whitmire

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin
MD: Seth Routzahn

OM/PD: Anne Verebely OM: Aaron Dicer

MD: Josh Thompson

PD/MD: Jeff Howe

KJTH/Ponca City, OK
PD/MD: Tony Weir
APD: Jes Ves

KZR|/Portland, OR*

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WBYO/Sellersville, PA
OM: David Baker
PD/MD: Kristine McClain
WCLQ/Wausau, WI
PD/MD: Matt Deane

OM: Mike Novak KADI/Springfield, MO*
PD: David Pierce PD/MD: Rod Kittleman
A3D: Eric Allen

WBVM/Tampa, FL*
KTPT/Rapid City, SD OM: Chris Sampson

OM: Tom Schoenstedt
PJ: _ennifer ‘Walker

wWWwW.americanradiohistorv.com

PD/MD: Qlivia Paff
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» ALONG WITH A 29-21 SURCE IN ITS
SECOND CHART WEEK, MERCYME'S “YOU
REIGN" IS ALSO THE MOST ADDED SONG AT
THE CHRISTIAN AC INDICATOR STABLE OF
STATIONS AND THE TITLE WITH THE MOST
INCREASED PLAYS (UP 191).

R&R CHRISTIAN

CHRISTIAN AC REPORTERS

DMDS
DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

ARTIST PLAYS
TITLE IMPRINT / PROMOTION LABEL ™ /-

%‘ CHRISTIAN AC INDICATOR
8

KGNZ/Abilene, TX
PD/MD: Gary Hill

WMIT/Asheville, NC*
OM/PD: Tom Greene
MD: Matt Stockman

WFSH/Atlanta, GA*
PD: Mike Blakemore
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX*

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Chris Scotland

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Boise, ID*
OM: Chris Gilbreth
PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns
PD: Susan Woodard

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
MD: Justin Wade

WJKL/Chicago, IL*

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PD: Elizabeth Nelson
MD: Ernest Beck

KBIQ/Colorado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
PD: Todd Stach
MB: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahi

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Moines, A
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
MB: Jon Culbert

WWIB/Eau Claire, Wi
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronatd Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Pau! Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Mediin

WPER/Fredericksburg, VA

PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
PD: Chris Lemke

WJQK/Grand Rapids, MI*
OM: Troy West
PD/MD: Gary Thompson

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, Hi*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Jon Hull
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, Ml
PD: Jenn Czelada

KKSP/Little Rock, AR*
PD: DonBurns

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRV|/Lovuisville, KY
OM/PD: CC Matthews
APD: Dave Reichel

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WAWZ/Middlesex, NJ*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KTIS/Minneapolis, MN*
PD: Jason Sharp

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

Family Life Ministries/Network 10 THIRD DAY CALL MY NAME

ESSENTIAL/PLG 8N +46

PD: John Owens
APD: Kevin VanBuren
MD: Cecil Van Houten

New Life Media/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

KGBI1/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O’Neal
APD: Jeff Cruz

WMSJ/Portland, ME*
OM/PD: Paula K.
MD: Kenny Robinson

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD/MD: Dave Masters

KSGN/Riverside, CA*
PD: Bryan O'Neal
MD: Brandi Lanai

WPAR/Roanoke, VA*
OM: Jackie Howard
MD: Brian Sumner

WQFL/Rockford, IL
PD/MD: Johnny V.

KKFS/Sacramento, CA*
PD/MD: Max Miller

Sirius Spirit 66/Satellite*
PD: Al Skop

XM The Message/Satellite*

OM: Jon Zeliner
PD: Mike Abrams
MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLP)/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WGTS/Washington, DC*
PD: Becky Wilson Alignay
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters

17 NEEDTOBREATHE WASHED BY THE WATER

14 MATT MAHER YOUR GRACE IS ENOUCH

20 CASTING CROWNS EVERY MAN

12 MEREDITH ANDREWS YOU'RE NOT ALONE

15 TENTH AVENUE NORTH LOVE IS HERE

22 JEREMY CAMP LETITFADE

ea K‘;ee\o memmbueQTHISWEEK

ATLANTIC/WORD-CURB 816 +10

) 22 FEE ALLBECAUSE OF JESUS INO 748 -55

REUNION/PLG 570 -4

ESSENTIALIPLG 754 -4

BEACHSTREET/REUNION/PLG 730 -63

18  AARON SHUST WATCHOVER ME BRASH 672 -19

WORD-CURB © 574 +5

BEC/TOOTH&NAL 523 -52

11 NATALIE GRANT | WILL NOT BE MOVED CURB 512 +23

I ? CHRI;SLIG}?MPTY h; . - - ERA; 507 _¢28
18? DEanBER;DIO FIND YOU WA!TINGi o iLANTE;spmNG HILL _507_ -5

12° NEWSBOYS STAV;TRON: B B SPARROW/;M MG 474 -16

13 LAUR;OREGHTV TOSAVE - N - o IN07 461 +6}

5 Tézm?ss THANK YOU B N - - INO 455 7—25

o

MANDISA VOICE OF A SAVIOR

Mt = — — . -

4 FRANCESCA BATTISTELLI 'MLETTING GO

8  MATTHEW WEST SOMETHING TO SAY

s @O

P o o — i

SWITCHFOOT THIS ISHOME

]

SPARROW/EMICMG 454 +35

SPARROW/EMICMG 426 +24

15 AFTERS KEEPING ME ALIVE iNo 396 -9

WALDEN MEDIA/WALT DISNEY/SPARROW/EMICMG 394 +43

FERVENT/WORD-CURB 446 +47

(1381 2 mERcYME voureo No 366 91
@ Tt . MARK HARRIS ALL FOR THE CLORY OF YOU iNO 355 +13

BIG DADDY WEAVE WHAT LIFE WOULD BE LIKE

]

FERVENT/WORD-CURB 315 +27

ESSENTIAL/PLG 232 +8

24 I 19  STEVEN CURTIS CHAPMAN CINOERELLA SPARROW/EMICMG 307 -34
25 l 1 RUSH OF:'OOLS CAN'T GET AWAY -

@ I _9 } WARREr; BAR;ELD LOVE IS NOT A FIGHT - —

27 77 JADON LAVIK COME THOU FOUNT B N 7 N BEU;)TH & NIL 209 -5
@ 5 JOTH WILS;N 3 MINUTE SONG 7 - SPA;{DW/EMTCMG ) 198 +15
(29) I S SALVADOR aware N

SANCTUS REAL WHATEVER YOU'RE DOING (SOMETHING HEAVENLY)

CHRISTIAN CHR
MUSIC RESEARCH

Hit Music Research

WORD-CURB 178 +6

SPARROW/EMI CMG 159 +30

ARTIST w w
TITLE IMPRINT / PROMOTION LABEL ~ TOTAL FAM% BURN%: 18-24 25-34 1834

FEE ALL BECAUSE OF JESUS INO 428 93% 28% 4.00 4.29 42

SKILLET THOSE NIGHTS

ARDENT/SREZINO ~ 4.28 80%  15% 435 403 42

THE AFTERS NEVER GOING BACK TO OK INO 43 93% 22% 399 398 398

SEABIRD RESCUE

THOUSAND FOOT KRUTCH wisH YOU WELL

TENTH AVENUE NORTH LOVE IS HERE

MANDISA VOICE OF A SAVIDR

CREDENTIAUEMICMG 413 75% 9% 421 4.21 417

TOOTH&NAIL ~ 4.09 93% 20% 379 429 399
REUNION/PLZ 4.06 —;’/; 20% 399 397 399
SPAF;OW/EMI MG 4.04 66% 12% 364 394 3.81
NATALIE GRANT | WILL NOT BE MOVED h CURB 4.03_ 83? 20% 388 74.04 3.98

SHAWN MCDONALD TIME SPARROW/EMICMG ~ 4.03  87% 20% 369

wORD-CURB ~ 4.02  89%

STELLAR KART JESUS LOVES YOU

SANCTUS REAL WHATEVER YOU'RE DOING

437 3.92

17% 3.84 397 3.89
SPARROW/EMICMG ~ 4.02 7% 2% 3.89 4.03 395

JEREMY CAMP NO MATTER WHAT IT TAKES

FIREFLIGHT UNBREAKABLE FLICKER/PLG  4.00 94%  22% 410

CASTING CROWNS EVERY MAN

BEC/TOOTH&NAL  4.01  92% 20% 390 4.08 398

391 402

BEACHSTREET/REUNION/PLG ~ 3.99  96%  30% 4.05 376 390

FALLING UP GOODMORNING PLANETARIUM

BECTOOTH&NAL 399 86% 1B3% 397 383 393

PAUL ALAN TO BRING YOU BACK wHIPLASH ~ 3.99 72% 7% 420 378 4.0t

NEEDTOBREATHE WASHED BY THEWATER

THIRD DAY CALL MY NAME

ATLANTICWORD-/CURB ~ 3.98  88% 22% 384 402 4.00

ESSENTIALPLG  3.97  B3% 18% 376 407 390

FLYLEAF ALL AROUND ME SRE/OCTONE 395 94% 20% 410 380 397

SWITCHFOOT THIS IS HOME

SPARROW/EMICMG ~ 3.95 = 66% N% 389 356 374

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 804 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like it at all, S = love it).
Total familiarity represents the percentage of respondents who recognized the song. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data

with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and oth:

er factors must

be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opinions of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com

FOR WEEK ENDING JUNE 8, 2008 JUNE 13, 2008
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ANNOUNCING THE CHRISTIAN

BDSCertified Spin Awards May 2008 Recipients:

+100,000 SPINS

ItIs You/ Newsboys /Sparrow/EMI CMG TC”ENVGEQA IU[A "UNS
Praise You In This Storm/ Casting Crowns /Beach Street/Reunion/PLG Y SPIN AWARD
WINNER!
450,000 SPINS

Never Alone/ BarlowGirl /Fervent/WordCurb

440,000 SPINS
He's My Son/ Mark Schultz /Myrrh

| Believe/ Wes King /Reunion
Nothing Left To Lose/ Mat Kearney /Aware/Columbia

430,000 SPINS

Big Enough/ Ayiesha Woods /Gotee

| Am Free/ Newsboys /Inpop

Only The World/ Mandisa /Sparrow/EMECMG

Our God Reigns/ Brandon Heath /Reunion/PLG

The One Thing/ Paul Colman /Inpop

What Could Be Better (The Days Ahead)! 33Miles /Ino
Wonderful One/ NewSong /Benson

4+ 20,000 SPINS

All Because 0f Jesus/ Fee /Ino

Believe/ Andy Chrisman /Shelter

Cinderella/ Steven Curtis Chapman /Sparrow/EMI CMG
Don’t Get Comfortable/ Brandon Heath /Reunien/PLG
Every Man/ Casting Crowns /Beach Street/Reunion/PLG
Everyday/ Jessie Daniels /Midas

Find You Waiting/ DecembeRadio /Slanted/Spring Hill
High Of 75/ Relient K /Capitol/Gotee

Washed By The Water/ Needtohreathe /Atlantic

We Will See Him/ Heather Miller /KMG

+ 10,000 SPINS

All That Matters/ Addison Road /Ino
Beautiful News/ Matt Redman /sixsteps/Sparrow/EMI CMG

Call My Name/ Third Day /Essential/PLG .

Come Thou Fount/ Jadon Lavik /BEC/Tooth & Nail

Give Me Amazing Grace/ Jackson Waters /Word-Curb

Just Me/ Sevenglory /7 Spin = .

Live For You/ Connersvine /ino lC]“iCﬂ

Look What You've Done/ Tree63 /Inpop
Your Grace Is Enough/ Matt Maher /Essential;PLG

www.adscnline.cora
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He knows the capital of country—

R&R COUNTRY

and a certain Mr. Bush, too

Mr. McNeill Goes
To Sacramento

R.J. Curtis

RCurtis@RadioandRecords.com

ne afternoon in the ’80s when Bob McNeill was program-
ming WMZQ/Washington, he received a phone call. The per-

son on the other end said, “Stand by for the vice president.”
McNeill asked, “Vice president of what?” The person replied,
“The United States of America.” M In an instant, McNeill was
speaking with George H. Bush, who told him he'd just got-

ten off the line with President Ronald Reagan, in a motorcade on the way te
Air Force One, listening to WMZQ. Reagan would sure appreciate hearing a
particular song, Bush said.“It was during the Iran Contra affair,” McNeill recalls.
Bush’s presidential request? “A Little Good News” by Anne Murray.

“I can'’t tell you how fast I ran to the control
room and put that song on the air,” he says.

After Bush succeeded Reagan in the White
House, McNeill was routinely introduced at in-
dustry functions as “the program director of
George Bush’s favorite radio station.”

McNeill has been involved with country radio
for nearly 30 years, beginning in 1980 when he
returned to radio after a two-year hiatus “where
I succeeded in bankrupting a business,” he says
with a smile. CBS Radio president Dan Mason
recommended McNeill to Charlie Ochs, who
was then programming KIKK/Houston, to put
together a research system for the station,
which had recently been beaten by KILT for
the first time.

When Bill Figenshu was named Viacom VP
of programming, he summoned McNeill to
Washington to program WMZQ. Eventually,
McNeill succeeded Figenshu as VP of pro-
gramming, then moved on to Westwood One
to head up all the 24-hour formats, including
two for country. Next, McNeill traveled to
Dallas and worked for Heritage Media. He
segued to CBS Radio, where he programmed
Young Country, which eventually flipped to
hot talk.“The death knell was the launching of
the Wolf,” which quickly took away Young
Country’s position, McNeill says.

For four years, he was away from the day-to-
day aspect of country radio, but maintained ties
with the format as a consultant for several sta-

tions. After spending “a few minutes” with
Citadel/Charleston, S.C., McNeill arrived in
Bend, Ore., as cluster OM for Bend Radio
Group, where he also programmed country
KSJJ. In March 2007, McNeill once again found
himself in a capital city—ironically, Reagan’s old
stomping ground of Sacramento, where he’s
been programming Entravision’s KNTY (101.9
the Wolf).

Great Launch, Shaky Follow-Up
Debuting in late 2006, the Wolf was taking on
longtime market leader CBS Radio’s KNCI.
Initially, KNTY “launched as an extremely
strong brand,” McNeill says, and while he adds
that there’s no disrespect intended, his observa-
tion upon arriving last year is that “there was no
long-term plan for where to take it.”

Also complicating matters was an unstable sit-
uation with the airstaff. During its first seven
months, the Wolf went through three morning
shows, beginning with Wingnut & Amy King,
which fell apart after Wingnut left the station.
King stayed on, teamed with Chase Montgomery
for a while, but she eventually left radio. Mont-
gomery was subsequently replaced by Dave Kelly,
who was then paired with Susan Brown. This
combination has since clicked in the studio and
with listeners. According to McNeill, the Wolf’s
18-34 morning numbers have steadily improved.

There was a revolving door in middays, too,

48 24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘What's
between the
songs is
clearly the
difference.
There
should

be more
reasons for
listeners

to become
attached to
the station.’

—Bob McNeill

country programmer under his
helt, Bob McNeill has experi-
enced every possible ebb and
flow of the format, from “Urban
Cowbay” to the country boom of
the '90s, the occasional drift
toward a pop-crossover sound

with just as many hosts coming and going at the
Wolf until Michelle Morgan settled in. McNeill
says he lucked into acquiring “Catfish” Jim
Pruett for afternoons and cites even more luck
in the recent hiring of nighttime host Kelly
Simone, whom he says has great credentials, call-
ing Simone “a perfect fit and the exact demo”
for nights.

McNeill also tightened the Wolf’s playlist when
he arrived, and since stabilizing the airstaft, he’s
encouraged it to embrace the Wolf’s unique
brand characteristics. “We have to give the audi-
ence something besides music,” he says. “There
should be more reasons for listeners to become
attached to the station.” Musically, KNCI and
KNTY aren't that different, according to Mc-
Neill.“There can’t be more than a 5% difference,
so what's between the songs is clearly the differ-
ence, fun and imaging.”

Call Me In 12 Years

McNeill calls KNCI “a great competitor.” With
a 15-year head-start on the Wolf, McNeill also
knows that “it’s not like we’re going to trounce
[KNCI] in a year or two,” but he says the Wolf
is making steady progress. “We have an 18-34
story we're starting to tell. KNCI has tradition-
ally been a 7.0-share radio station, ranked top
three or even No. 1 in the market” Now the
Wolf is beginning to split some of those shares,
although KNCI remains a station firmly en-
trenched in the top 10.

McNeill believes Sacramento can ably support
two country stations, much like such markets as
Houston or Phoenix. Luckily, Entravision un-
derstands the battle, he says.“They™re prepared for
the long haul. Were making our budget this year,
which is good news for us” Long term, he says,

“call me back in 12 years” RR

Man With A View

With close to 30 years as a

tigns have two or three female
artists in power or secondary
rotations, McMeill asked, “How
is this going to work? How
many of these very talented but
totally unknown female artists
are going to cut through?”
Lately, McMeill also says he

and the Muzik Mafia,

Lately, two issues have hirm
concerned. He's voiced these
openly with R&R, most recently
in a self-praclaimed rant in the
weekly R&R Hot Fax, pointing
out the large number of female
artizts being pushed to country
radio, “Female artists have
never constituted more than
15% of the music on country
radio in the entire history of the
farmat. It is demonstrably a
male-dominated artist format,”
he said. Moting that most sta-

believes country may be in dan-
ger of lasing its unique identity
because of a “headlong rush to
pop-sounding music” He cites
such acts as Taylor Swift, Carrie
Underwood and Rascal Flatts
showing up on CHR/top 40 and
hot AC stations, and wonders,
“Will those listeners develop an
appetite for country music, lis-
tening to the crossover music?
Or will they tune in—and right
back out again—when they hear
the first George Strait or Josh
Turner [songl?" —RJAC
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> UP12-10 IN ITS 22ND CHART WEEK, DIERKS BENTLEY'S
“TRYING TO STOF YOUR LEAVING" IS THE ARTIST’S NINTH TOP 10
AND HIS THIRD-LONGEST CLIMB TO THAT LEVEL. “HOW AM [
DOIN' " NEEDED 23 WEEKS iN 2004, AND THE APPROPRIATELY
TITLED “LONG TR.P ALONE" TOOK 25 FRAMES IN 2007.

R&R COUNTRY
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Waitin' On A Woman For You STEVENSON 0.262/0.067 KSSN, KTTS, KUZZ, KWNR, WBEE, WFBE, WFMS, WGNE, RANDY HOUSER 13 WKDF, WMAD, WOGI, WOKQ,
(Arista Nashvilie) (Raybaw/Warner Bros./WRN) No Tomorrow Here Tanight MOST ADDED KXKS, WAMZ, WBCT, WBEE, WGTY, WIVK, WKSF, WQMX, Anything Goes WSLC, WUSN, WUSY, WWNU
TOTAL STATIONS: 4 TOTAL STATIONS: 22 (Big Machine) WFBE, WGNE, WIVK, WKCQ, WQYK, WSIX, WUEE, WuUBL, (Universal South) = e o | e
TOTAL STATIONS: 21 WKDF, WKLB, WKSF, WUSJ, WWNU KBUL, KERG, KHKI, KIZN, SUGARLAND n

2 el M2RCEL 0.275/0.034 m‘c'?c"'v?&[}“wﬁ‘éﬁ"' ~ JESSICA SIMPSON 20 KMOL, KNTY. KSOR, kusL, b

BAND 0.336/0.01 ! Love This Song LEE BRICE 0.241/0.124 WUSY, WWCR, WXBQ, oo WGNA, WQHK, WUBE, (Mercury}

; (Lyric Street) | " ] 4 . b i WUSJ, WWGR KBWF, KFDI, KNCI, KUPL,

Chicken Fried Y Jpper Middle Class White Trash WXTU (Epic/Columbia) KXKT, WCOL, WFMS, WCGY,
(Roar/L ive Nation) TOTAL STATIONS: B I Asylum/Curb) KCYE, KEEY, KIZN, <SKS, WMIL, WOG!, WPKX '
TOTAL STATIONS: 6 TOTAL STATIONS: 14

FOR WEEF. ENDING JUNE 8, 2008

LEGEND: See legend to charts in charts section for rules and symbof explanations.
108 country and 28 Canada country stations are electronically monitored by Niclsen Broadcast Oatz Systems 24 hours a day, 7 days a week. Indicator.chart comprised of 13 reporters.

@© 2008 Nielsen Business Media, Inc. Al rights reserved.
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R&R country

COUNTRY MONITORED REPORTERS

WQMX/Akron, OH*
OM: Chuck Collins
PD: Sue Wiison
APD/MD: Ken Steel

WGNA/Albany, NY*
OM/PD: Tom Jacobsen

KRST/Albuguerque, NM*
OM/PD: Eddie Haskell
MD: Paul Bailey

WCTO/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

WKSF/Asheville, NC*
OM/PD: Jeff Davis
MD: Brian Hatfield

WKHX/Atlanta, GA*
OM/PD: Mark Richards
MD: Mike Macha

WUBL/A!Ian!a, GA*
OM/PD: Clay Hunnicutt
APD/MD: Lance Housten

WKXC/Augusta, GA*
PD: T Centry

KUZZ/Bakersfield, CA*
PD: Evan Bridwell
APD/MD: Donna James

WYPY/Baton Rouge, LA*
PD: Dave Dunawa
APD/MD: Jimmy érooks

KIZN/Boise, ID*
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA*
OM: Don Kelle:

PD: Mike Brophe
APD/MD: Ginny Rogers

WYRK/Buffalo, NY*
PD: Wendy Lynn

WEZL/Charleston, SC*
OM: Steve Burke
PD: Bill West

WQBE/Charleston, WV*
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bill Hagy

WKKT/Charlotte, NC*
OM/PD: Bruce Logan
APD/MD: Ryan Dokke

WSOC/CharIotte, NC*
PD: D.J, Sto
APD/MD: Rlck McCracken

WUSY/Chattancoga, TN*
PD: Ja{ ruze
MD: Bill Poindexter

WUSN/Chicago, IL*
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH*
OM: Patti Marshall

PD: Travis Moon

APD: Kathy O'Connor
MD: Duke Hamilton

KATC/Colorado Springs,
Co*

OM: Bobby lrwin
PD: Jim West
MD: Wingnut

WWNU/Columbia, SC*
PD: Rick Taylor
MD: Tyler On The Radio

WCOL/Columbus, OH*
PD: John Crerishaw
APD/MD: Dan E. Zuko

KSCS/Dallas, TX*
PD: Crash Poteet
APD/MD: Chris Huff

KYGO/Denver, CO*
PD: Joei Burke
MD: Garrett Doll

KHKI/Des Moines, 1A*
OM: Jack O'Brien
PD/MD: Andy Elliott

WYCD/Detroit, MI*
PD: Tim Roberts
APD/MD: Mike Scott
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WFBE/Flint, MI*
PD: April Rose
APD: Keith Allen

KSKS/Fresno, CA*
PD: Tom Jordan

WWGR/Ft. Myers, FL*
PD/MD: Justin yler
APD: Steve Hart

WQHK/Ft. Wayne, IN*
OM/PD: Rob Kelley
MD: Dave Michaels

WOGK/Gainesville, FL*
PD: Mr. Bob
MD: Big Red

WBCT/Grand Rapids, MI*
OM/PD: Doug Montgomery
APD/MD: Dave Taft

WPAW/Greenshoro, NC*
PD: Randall Bliss
APD: Clay J.D. Walker

WRNS/Greenville, NC*
PD/MD: Wayne Carlyle

WRBT/Harrisburg, PA*
PO: Joe Kelly
APD/MD: Newman

WWYZ/Hartford, CT*
PD: Pete Salant

KILT/Houston, TX*
PD: Jeff Garrison
MD: Greg Frey

WFMS/Indianapolis, IN*
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, MS*
PD: Russ Williams

WGNE/Jacksonville, FL*
OM/PD: Chuck Beck

WXBQ/Johnson City, TN*
PD/MD: Bill Hagy

KBEQ/Kansas City, MO*
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO*
OM/PD: Dale Carter
APD/MD: Tony Stevens

WDAF/Kansas City, MO*
OM: Thom McGinty
PD: Michael Cruise

WIVK/Knoxville, TN*
OM/PD: Mike Hammond
MD: Colleen Addair

KMDL/Lafayette, LA*
PD: Scott Bryant
MD: T.0. Smith

WPCV/Lakeland, FL*
OM/PD: Mike James
APD/MD: Jeni Taylor

WIOV/Lancaster, PA*
OM: Ken Carson
PD: Af Brock

WITL/Lansing, MI*
OM: Brent Alberts
PDB/MD: Chris Tyler
APD: Jordan Lee

KCYE/Las Vegas, NV*
PD/MD: RW. Smith

KWNR/Las Vegas, NV*
PD: Cary Rolfe
MD: Jason Steiner

WBUL/Lexington, KY*
PD: Mark Grantin

KSSN/Little Rock, AR*
PO/MD: Chad Heritage

KKGO/Los Angeles, CA*
OM: Mike Johnson
PD: Tonya Campos

WAMZ/Louisville, KY*
PD: Coyote Calhoun
MD: Night Train Lane

WMAD/Madison, WI*
OM: Mike Ferris

PD: Jon Reilly

APD/MD: Tyler Reese

KTEX/McAllen, TX*
OM: Billy Santiago
PD: JoJo Cerda

APD: Frankie Dee

MD: Patches

WGKX/Memphis, TN*
PD: Tim Jones

WMIL/Milwaukee, WI*
OM/PD: Kerry Wolfe
APD: Scott Dolphin

MD: Mitch Morgan

KEEY/Minneapolis, MN*
OM/PD: Gregg Swedberg
MD: MaryGaI?as

KTOM/Monterey, CA*
OM: Sam Diggedy

PD: Wes Pae

APD/MD: Jim Pearson

WKDF/Nashville, TN*
OM/PD: Larry Stone
MD: Billy Harper

WSIX/Nashville, TN*
OM: Rich Davis
PD: Keith Kaufman

WGH/Norfolk, VA*
OM/PD: John Shomhy
APD/MD: Mark McKay

KKNG/Oklahoma City, OK*
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK*
OM/PD: Tom Travis

KXKT/Omaha, NE*
PD: Erik Johnson
MD: Craig Allen

WXBM/Pensacola, FL*
PD/MD: Lynn West

WXTU/Philadelphia, PA*
OM/APD: Roy Land
PD: Bob McKay

KMLE/Phoenix, AZ*
PD: Kris Abrams

APD: Andrew Bland
MD: Gwen Foster

KNIX/Phoenix, AZ*
PD: Ray Massie

WDSY/Pittsburgh, PA*
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGI/P|tt5burgh PA*
OM: Frank B
PD: Dave Anthony

KUPL/Portland, OR*
PD: John Paul
APD/MD: Rick Tayior

KWJJ/Portland, OR*
M: Clark Ryan

PD: Mike Moore

APD/MD: Savannah Jones

WOKQ/Portsmouth, NH*
OM: Mark Ericson

PD: Mark Jennings

MD: Dan Lunnie

WCTK/Providence, RI*
APD: Sam Stevens
MD: Stephen Giuttari

WQDR/Raleigh, NC*
OM: Paul Michaels
PD: Lisa Mckay

MD: Billy Dukes

KBUL/Reno, NV*
PD: Brad Hansen
APD/MD: Derek Gunn

KFRG/Riverside, CA*
OM: Lee Douglas
PD/MD: Don Jeffrey

WSLC/Roanoke, VA*
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY*
PD: Billy Kidd
APD/MD: Weslea Neas

KNCI/Sacramento, CA*
PD: Mark Evans
APD: Greg Cole

KNTY/Sacramento, CA*
PD/MD: Bob McNeill

WKC /Saimaw,MI*
OM/P e Skot
APD: Kevin Profitt
MD: John Richards

KEGA/Salt Lake City, UT*
PD: Cody Alan

KSOP/Salt Lake City, UT*
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT*
PD: Ed Hill
MD: Pat Garrett

KAJA/San Antonio, TX*
OM/PD: George King
MD: Kactus |.au

KSON/San Diego, CA*
PD: John Marks
APD/MOD: Brooks O'Brian

KBWF/San Francisco, CA*
PD: Scott Mahalick

APD: Keola

MD: Nikki Landry

KRTY/San Jose, CA*
PD/MD: Julie Stevens

KKWF/Seattle, WA*
PD: Lance Tidwell

KMPS/Seattle, WA*
PD: Becky Brenner
MD: Tony Thomas

KXKS/Shreveport, LA*
OM: Gary McCoy
PD: Chris Evans

KIXZ/Spokane, WA*
OM: Robert Harder
PD/AMD: Paut "Coyote”
Neumann

WPKX/Springfield, MA*
OM/PD: Pat McKay
APD: Marc Spencer

KTTS/Springfield, MO*
OM/PD: Chris Cannon
APD/MD: Curly Clark

KATM/Stockton, CA*
OM: Richard Perry

PD: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL*
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

KIIM/Tucson, AZ*
OM: Herb Crowe
PD/MD: Buzz Jackson

KV0OO/Tulsa, OK*
PD: Luke Jensen
MD: Dave Austin

WIRK/West Palm Beach, FL*

PD: Mitch Mahan
MD: JR Jackson

KFDi/Wichita, KS*
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

WGGY/Wilkes Barre, PA*
PO: Doc Medek
MD: Jessie Roberts

WXCY/Wilmington, DE*
OM/PD: Dave Have!

APD: Mike Joseph

MD: Chris Duff

WGTY/York, PA*
PD: Scott Danato
MD: Dan Douglas

» “GOOD TIME” JUMPS TO NO. 10N
THE CANADA COUNTRY CHART,
GIVING ALAN JACKSON HIS FIRST
CHART-TOPPER SINCE “REMEMBER

WHEN" IN 2003.

POWERED BY

niclsen

COUNTRY INDICATOR HIGHLIGHTS

ARTIST TITLE

CARRIE UNDERWOOD LAST NAME

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

IMPRINT / PROMOTION LABEL

ARISTA/ARISTA NASHVILLE

IMPRINT / PROMOTION LABEL

25

ARTIST TITLE NEW STATIONS
KEITH URBAN YOU LOOK GOOD IN MY SHIRT = CAPITOL NASHVILLE 4
GEOESTRA'T TROUBADOUR MCANASHVILLE 35
JESEICA SMPSON COMEONQVER - B EPIC/COLUMBIIL ;)4
EAR“BUCKER_ DON'TTHINKlDOﬁ'TTHIN&ABOUT IT - EAP]TOL NASHV&E o 6
TAY'QR SWIFT SHOULD'VE SAIDNO - B B BIG MACHINE 14
LADY ANTEBELLLLM LOCKIN' FOR AGOODT|M§ Cﬂ]!TOL N/LSHWLLE 710 1
KELLIE PICKLER DON'T YOU KNOW YOU'RE BEAUTIFUL BNA 9
ART'ST TITLE IMPRINT / PROMOTION LABEL GAIN
KEITH URBAN Y0OU LOOK GOOD IN MY SHIRT CAPITOL NASHVILLE +764 .
GEORGE STRA'TTROQB;]&UR a ) Mil:ANASHﬂLLE +682
TAYLOR SWIFT SHOU[D'VE SAI[;NO ) BIGMACHINE +481
SUGARLAND ALLIWANTTODO MERCURV *4587 .
 JESSICA SIMPSON COME ON OVER - EPIC/COLUMBIA 1266
DAR'US RUCKER DON'TTHINK | DON T THINK ABOUT T ) CAPITOL NASHV]LLEﬁ ) *J789
BROOKS & DUNN PUTACIRLINIT - A;STA NASHVILLE +156
TW w ARTIST TiTLE IMPRINT / PROMOTION LABEL TW PLAYS  +/-
@ 45 CHRIS CAGLE NOLOVE SONGS CAPITOL NASHVILLE 347 +5
49 48  MARK CHESNUTT WHEN YOU LOVE HERLIKE RAZY  LOFTONCREEK 302 2
51 S0 RICK HUCKABY |GOT YOU COVERED B HEADCOACH 285 14
© 55 CARTER'S CHORD DIFFERENT BREED SHOWDOGNASHVILLE 199 +32
(5] JAMES OTTO FORYOU  WARNERBROS/WRN 163 +79
@ - (ROSSCANADIANRAGWEEDCRY(ONEY ~ UNVERSALSOUTH 146 O

Get your first look at next week's complete Country Indicator chart action in R&R Country HotFax, in your e-mail in-box every Monday. To subscribe to

R&R Country HotFax, visit www.radioandrecords.com.

i =
g : o . CANADA COUNTRY -
£ g £3 T IMPRINT / PROMOTION LABEL +/-
0 2 8  ALANJACKSON COODTiME ARISTA NASHVILLE/SONY BMG. 697 +53
e ~1:._— g 1 KENNY CHESNEV BETTER AS AMEMORY - o 7BN;&/SENY BMG N 72 +39
3 1 15 BRAD DAISLEV I'MSTILL AGUY ARISTA NASHVILLE/SONY BMG 653 -10
o T T CARRIE UNDERWOOD LAST NAME ) ARISTAE}ISTA NASHV\LLE/SOEY BMG 631 +5 B
e T 13 RASCAL FLAT‘IE EVERY DE - Lﬁc STREET}UNIVERSAL 617 42;
6 T _]; I JAMES OTTO Just GOt STARTEDBVIN You o RAVBAW/WARNEBROS,/W;RNER 7 61_3 i 7—23
0 T I 6 L BROOKS & DUNN PUTAGRLINIT o ARISTANASHVILLE/SONY BMG ! 593 :gi;
9 T 19_ 1 LADV ANTEBELLUM LOVE DON'T LlVEHEI{Ei ) CAPITOL NASH;!IE/EMI 590 +84
e ? i 4 ADAM GREGORV CRAZY DAYS ¥ - - 7N’SA7/MIDASIKOCH lZE) +98
(0] T 14 ] AARON LINES MOMENTS THAT MA'ITER vb - OUTSIDE THE LINES __516 B -4
n _T ;sg DOC WALKER BEAUTIFUL LIFE ¥ - a OPEN ROAD/UNIVERSAL 5094 -27
@ ? io SHANE VELLOWBIRD DRIVE ME HOME vb - 3D6/KOCH 491 d +6
@ T 12_ i MONTGOMERY GENTRY BACK WHEN| KNEW IT ALL o COLU;BIA/SONV BMG 473 +7
@ T;— n ) THE HIGGINS FLOWERCHILD - ~ OPENROAD/UNIVERSAL F ES E 4[]7
15 —; _18 -DERIC RUTTAN FIRST TWTE INA LON(TTIME * o o ON RAMP/EMI £S L -20
@ FE(T 9- 'REBA MCENTIRE EVERY OTHER WEEKEND o MCANASHVILLE/UNIVERSAL 395 052_
7 _{ 18 PHIL VASSAR AR LOVE IS A BEAUTIFUL THING - UNIVER;AL SOU;H;JMAL —lZ ) -15
12 17 GEORGESTRAITIsawGODTODNY © MCANASHVLLEUNVERSAL 365 127
._2_0-. 9  TIMMCGRAW K;STOFFERSON ) CURB/EMI iaB -16 _
15—: ? TAVl:OR SWIFT POCTURE TOBURN o o BIGMACHINE/UNIVERSAL 346 -164
2—; n ‘I’T)BV KEITH SHE'S AHOTTIE - - SHOW DOG NASHVILLEIUEVERSAL - 73314*_ <23f
46 2 SUGARLAND ALLIWANTTODO MERCURVUNVERSAL 328 +179
_ZT 17 BIERKS BEPTTLEV TRYINGTO s?op YOURLEAVING o o @lTEL NASH;/I[LE/EE _327_ -317
? 10 WILLIE MACK GOLDEN YEARS P B OPEN ROAD/UNIVERSAL 322 -60
m CRVSTAL SHAWANDA WHAT DO 1 HAVE TO DO )00 % o B RCA/SONY BMG NL +226 1
48 2  TAYLORSWIFT SHOULD'VE SAIDNO BIGMACHINE/UNIVERSAL 317 #4175
_2; 7 I GARY ALLANTEARNING HOW TO B}E} B ME‘IASHV(I:LE/UNIVER;&L 302 +38 )
49 2 PAULBRANDT Rk - UNVERSAL 299 +168
23 20 TRACE ADKINS YOU' REGONNA MISS THIS - - a ?&PATOL NASHVILLE/EMI ﬂ;ﬁ ;-58_ :
32 4 KEITHANDERSONISTLMSSYOU 267 +34
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R&R AC/HOT AC

e I

Does your playlist need a tuneup?

Break Out The Wrench
And Screwdriver

Keith Berman

KBerman@RadioandRecords.com

hen researching the syndicated weekend programming column
for the June 6 issue, I noticed a lot of options involving "80s and

"90s music-themed programs—especially for the "80s. Since you
or a station you know (or compete with) are probably planning
some kind of gold-based programming for the upcoming Fourth
of July holiday weekend, now seemed like a good time to take a

look at some charts and graphs to see if your playlist reflects the weekend features

that were profiled in the June 6 issue.

Thanks to our pals at Niclsen BDS, assembling
reports on the AC and hot AC monitored station
pancls was easy to do, and [ threw together four
charts, two for each format. The first two charts use
one of the cooler features on bdsradio.com, the Era
Map, which breuks out song titles and spin counts
by individual years. Following Era Maps for AC and
—_—

Era Map: AC Gold

Year Spins Songs Spins % Songs %
2008 21,576 260 0.5 25
2007 436,704 716 9.6 70
2006 284,559 578 6.2 57
2005 206,710 601 4.5 59
2004 166,221 553 36 5.4
2003 158,267 304 35 3.0
2002 16,722 308 25 3.0
2001 104063 256 23 25
2000 01,021 251 2.2 25
1999 123,800 246 27 24
1998 104,192 212 23 21
1997 66,741 148 1.5 14
1996 79,414 174 17 17
1995 106,812 179 2.3 1.8
1994 104675 166 23 1.6
1993 76,035 157 17 15
1992 51,366 147 11 14
1991 91,955 154 20 1.5
1990 55,399 162 1.2 1.6
1989 101,608 191 2.2 19
1988 71,651 197 16 19
1987 n6,455 232 26 23
1986 98,362 227 2.2 2.2
1985 129,744 220 2.8 29,
1984 173,314 225 3.8 2.2
1983 145,035 225 3.2 2.2
1982 122519 187 27 1.8
1981 138,622 194 3.0 19
1980 104,345 179 2.3 1.8

Source: Nielsen BDS

JUNE 13, 2008

hot AC, we chart the top 25 gold titles at both for-
mats tor the first six months of 2008.

While AC lives in the realm ot 2006-07 gold,
there’s a spike in the early *80s—as you can sce
below—peaking around 1984 before heading
back down into a valley in the *90s and then con-
sistently rising in the early 2000s.

e

Era Map: Hot AC Gold

Year Spins Songs  Spins % Songs %
2008 89,694 237 25 3.0
2007 997530 633 28.2 8.1
2006 543,052 450 15.3 57
2005 266,051 387 75 49
2004 192,843 351 5.5 4.5
2003 130,322 268 3.7 34
2002 120,787 221 34 28
2001 99,741 188 28 24
2000 72035 197 20 25
1999 71,421 191 2.0 24
1988 90,890 171 26 2.2
1997 45,365 n4 1.3 1.5
1996 77800 18 2.2 23
1995 80,018 174 23 2.2
1994 60,670 196 17 25
1993 41,919 161 1.2 21
1992 34180 174 1.0 2.2
1991 46,052 165 13 21
1990 23,959 188 07 2.4
1989 34,491 191 1.0 24
1988 35,766 188 1.0 2.4
1987 40675 200 11 26
1986 44,546 218 13 28
1985 45,587 213 13 27
1984 52,830 221 1.5 2.8
1983 57,368 230 1.6 29
1982 45,736 183 13 23
1981 30,77 7 09 2.2
1980 17,693 181 0.5 23

Source: Nielsen BDS

vvvvvv.americanradiohistor\J.wm

=1
Bedingfield

Reporting
Requirements
In response to numerous
recent inquiries about
what it takes to be
included in R&R'’s AC and
hot AC monitored chart
panels, here are our
requirements:

First of all, tobe a
panelist, a station must be
monitored by Nielsen
BDS. Second, the station
must meet R&R’s current-
music percentage
requirements. For AC, at
least approximately 25%
of the station’s 40 most-
played titles must be
current or new; for hot AC,
the percentage increases
to approximately 40%.
Lastly, the station must
meet Monday-Sunday 6
a.m.-midnight 12+ AQH
ratings minimums, which
vary depending on
market size.

For more information,
contact me (kberman@
radioandrecords.com) or
AUhot AC chart manager
Gary Trust (gtrust@
radicandrecords.com).

The Fray

Hot AC. on the other hand, seems to grow
pretty evenly across the last 25 or so years,
ramping up steadily across the *80s and "90s
(with small peaks around the middle of both
decades) before spiking heavily in 2006 and
carly 2007. As expected. the format is more cur-
rent-based and tends to pick gold from more
RsR

Top 25 AC Gold Titles

Following are the top gold titles from R&R’s AC

recent years.

reporting station panel from Jan. 1to June 1:
No., Artist, Title, Peak Year

1. Natasha Bedingfield, “Unwritten,” 2006

2. Daniel Powter, “Bad Day,” 2006

3. Kelly Clarkson, “Because of You,” 2006

4. James Blunt, “You're Beautiful,” 2006

5. Lifehouse, “You and Me,” 2006

6. Rascal Flatts, “What Hurts the Most,” 2006

7. KT Tunstall, “Black Horse & the Cherry Tree,” 2006
8. Kelly Clarkson, “Breakaway,” 2005

9. Uncle Kracker, “Drift Away,” 2003

10. Los Lonely Boys, “Heaven,” 2004

11. The Police, “Every Breath You Take,” 1983

12. Train, “Drops of Jupiter (Tell Me),” 2002

13. Bonnie Raitt, “Something to Talk About,” 1991
14. Dido, “Thank You,” 2001

15. Edwin McCain, “I'll Be,” 1998

16. Lee Ann Womack, “| Hope You Dance,” 2001
17. Rob Thomas, “Lonely No More,” 2005

18. Dido, “White Flag,” 2004

19. Matchbox Twenty, “Unwell,” 2003

20. Aerosmith, “l Don't Want to Miss a Thing,” 1998
21. Counting Crows, “Big Yellow Taxi,” 2003

22. Maroon 5, “She Will Be Loved,” 2005

23. Faith Hill, “Breathe,” 2000

24. Journey, “Faithfully,” 1983

25. Maroon 5, "This Love,” 2004

Top 25 Hot AC Gold Titles

Here are the top gold titles from R&R’s Hot AC

reporting station panel from Jan. 1to June 1:

No., Artist, Title, Peak Year

1. The Fray, “How to Save a Life,” 2006

2. Snow Patrol, “Chasing Cars,” 2007

3. John Mayer, “Waiting On the World to Change,”
2006

4. The Fray, “Over My Head,” 2006

5. KT Tunstall, “Suddenly | See,” 2007

6. Natasha Bedingfield, "Unwritten,” 2006

7. KT Tunstall, “Black Horse & the Cherry Tree,” 2006

8. Nickelback, “Far Away,” 2006

S. Hinder, “Lips of an Angel,” 2006

10. Daniel Powter, “Bad Day,” 2006

1. Gnarls Barkley, “Crazy,” 2006

12. Kelly Clarkson, “Walk Away,” 2006

13. Kelly Clarkson, “Behind These Hazel Eyes,” 2005

14. Kelly Clarkson, “Since U Been Gone,” 2005

15. Gavin DeGraw, “| Don’t Want to Be,” 2004

16. Green Day, “Boulevard of Broken Dreams,” 2005

17. The All-American Rejects, “Move Along,” 2006

18. Hoobastank, “The Reason,” 2004

19. Nickelback, “Photograph,” 2005

20. Lifehouse, “You and Me,” 2005

21. Maroon 5, “This Love,” 2004

22. Rob Thomas, “Streetcorner Symphony,” 2007

23. Avril Lavigne, “Complicated,” 2002

24. Anna Nalick, “Breathe,” 2005

25. Goo Goo Dolls, “Iris,” 1998

Source: Nielsen BDS
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» CLAY AIKEN DEBUTS AT NO. 29 WITH “ON MY
WAY HERE,” THE TITLE CUT FROM HIS FOURTH
ALBUM. THE SONG IS HIS 1STH AC CHART ENTRY,
MATCHING JiM BRICKMAN AND CELINE DION FOR
MOST APPEARANCES ON THE LIST THIS DECADE,

R&R ac

powerReD By niclsen

mbs DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

H 11 NIELSEN BDS T HITPREDICTOR NEW AND ACTIVE
% ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE
E RTIST PLAYS ARTIST PLAYS
E B | TITLE — IMPRINT / PROLA_OPON_LA_BE_L ™ /- MILLIONS. RANK TITLE / LABEL /GAIN TITLE / LABEL JGAIN
3
| 2 SARABAREILLES NO. 1(5WKS) N3 oo g 19277 1 INDIA.ARIE 7516  MINDI ABAIR 53/6
e LOVE SONG EPiC Heart Of The Matter Stars
LEONA LEWIS MOST INCREASED PLAYS n? (Universal Republic) (Peak/CMG)
< BLEEDING LOVE svcoumve V785 +297  W350 2 MOST ADDED TOTAL STATIONS: 1L TOTAL STATIONS: 12
COLBIE CAILLAT n4 ] ONEREPUBLIC 74/20  SHERYL CROW 53/4
Z Y BUBBLY UNIVERSAL REPUBLIC 1780 19 13436 % Stop And Stare Love Is Free
L MICHAEL BUBLE (Mosley/Interscope) (A&M/Interscope)
o LOST 143/REPRISE lsi“ +40 12.291 “ TOTAL STATIONS: 8 TOTAL STATIONS: 5
TIMBALAND FEATURING ONEREPUBLIC n°
>/ e VRLEvELAKGoNnRO 148 7 (10899 7 ey CHRIS BROWN Gani Wi s 52/0
6 TAYLOR SWIFT B 37 944 10 TITLE / LABEL. - STATIONS {Jive/Zomba) (Hollywood)
TEAROROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC A DAVID COOK 21 TOTAL STATIONS: 7 TOTAL STATIONS: 5
2 ; .
© e — e I @ a4 nsse 6 ooy e HILARY MCRAE S3/19 VAN MORRISON a4
4 —a 5 & T KISC, KKMJ, KMGA, KUMU, WCDV, WDEF, Every Day (When Will You Be Mine) Lover Come Back
8 : 1224 33 NS4 5 WEBE, WFPG, WLDB, WMEZ, WMGN, (Hear/CMG) (Exile/Polydor/Lost Highway)
BIGGIRLS DON'TCRY WILL.LAM/ASM/INTERSCOPE WMGS, WMXS, WOOD, WRVF, WRVR, TOTAL STATIONS: 10 TOTAL STATIONS: n
JOHN MAYER WSPA, WTVR, WWLI, WYJB, XM The Blend
[0 SAY awaRECoLMBa 1090 +76 10622 9 riann Sl KID ROCK 5376 GREG MEDORO 4319
I 5 i NELLY AD! All Summer Long magining You
10 EICIARENS 5 5 4 9320 1 FEAT. KEITH URBAN 5 {Top Dog/Atiantic) (0dds On)
a MBIIIRMG - In God’s Hands TOTAL STATIONS: 8  TOTAL STATIONS: 10
PLUMB (Geffen/Interscope)
G IN MY ARMS CURB/REPRISE 934 Y 73".24 15 KISC, KUDL, WSRS, WWLI, XM The Blend
DAUGHTRY n S a
L2 FEELS LIKE TONIGHT rearwc SN 50 MEREEN 5 ¥':?(:S'NA 9
EAGLES g B (€Bs)
P BUSY BEING FABULOUS e RN 47 IRl KTSM, WHLG, WHUD, WYJB
LANDON PIGG = S
0 FALLING INLOVE AT A COFFEE SHOP o A ‘S0 SRR 1° :f:’:‘ L';Ew's o
= B - — - B {J ing ve
DAVID COOK AIRPOWER/MOST ADDED (SYCO/RMG)
THE TIME OF MY LIFE wRRMg 000 281 3879 13 KRWM, WCST, WRCH
JOSH GROBAN e e .
AWAKE usmepRsE 0P8 W37 2512 77 QOHN MAYER 3
3 - =
KIMBERLEY LOCKE i o
FALL cRemeprise | 991 5 1226 24 AT B
NELLY FURTADO FEATURING KEITH URBAN ——
INCOD'S HANOS MosLEv/cerren/NTeRscope 901 +12 1300 23 EA.UE[:"';“V 3
JORDIN SPARKS DUET WITHCHRISBROWN  AIRPOWER N2 50 o ,ocn = e vay
NOAR 19LIVE/ZOMBA - WRVE, WSNY, WVAF
CNOTE ] = —
FORGIVEME KHENT 428 92 0801 - JORDIN SPARKS DUET
T e riOUSE s - WITH CHRIS BROWN 3 MOST
Ni
WHATEVER T TAKES GEFFEN/INTERSCOPE = el ° Og,fi"; [Zomba) INCREASED
BRYAN ADAMS e .. IS KSSK, WLTJ, WRVF PLAYS
{ THOUGHT I'D SEEN EVERYTHING BADMAN q _' ALICIA KEYS - 2—
POURNEY 236 +24 0512 No One
AFTER ALL THESE YEARS NOMOTA ) (MBKLYRMG)
COLBIE CAILLAT " WARM, WDEF — —
REALIZE UNIVERSAL REPUBLIC 20 B ey > +297 LEONA LEWIS
MAROON S n Bleeding Love (SYCO/RMC)
WON'T GO HOME WITHOUT YOU AsMOCTONE/NTERSCOPE 197 @ 2298 18 ADDEDJAT e SISL_ +2%, WBEB +23, WCSY +22, WWFS +17, WOEF +4,
REO SPEEDWACGON = 3 o ) WHLG Moo KRNO +4, KBAY .Ewnvr +10, KBEZ 410, WLEV +9
FIND YOUR OWN WAY HOME SPEEDWAGON/MAILBOAT e i Ft. Pierce, FL | D IPPPy +28] DAVID COOK
P T crawamersros, 39 9 0208 - PO/MD: George Coles The Time Of My Life (9/RCARMG)
————— = — Natasha Bedingfield, Pocketful Of Sunshine, 14 WARM +20, WOBM +15, WTCB +14, KBIG +13, WMXC +13,
MATCHBOX TWENTY 02 0 0494 - Room For Two, Roots Before Branches, 6 WWLL 4T3, KKMJ +12, WVBW 412, WKJY 411, KKCW +10
THESE HARDTIME§ MELISMA/ATLANT!E i i Creg Medoro, Imagining You, O
CLAY AIKEN P Karmina, The Kiss, 0 +176 JOHN MAYER
ON MY WAY HERE. SNORCARMG 7 Ty : ; Say (Aware/Columbia)
NEIL DIAMOND FOR REPORTING STATIONS PLAYLISTS GO TO: SISL +23, WOSY +16, WWFS +15, KUDL +13, KMCGA +12,
PRETTY AMAZING CRACE owen S 5 10287 - www.RadioandRecords.com WALRRIZWDEE ST WLIOM S, WERZ:8, KEgYieT
JOSH GROBAN
Awake (143/Reprise)
RECURRENTS KSNE +1}, KGBX +6, WLHT +6, KUMU +6, KUDL +6,
WLTW +6, WLRQ +4, WDOK +4, KMGA +3, KSOF +3
g g DAUGHTRY
S ES : :
W ARTIST 11 NIELSEN BDS PLAYS A ARTIST 1) NIELSEN BDS PLAYS 5 Dl g Gt i
[SB TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ SREUES Bl TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™o W \WWDE +6, WEMK +6, WEPG 6, WBEB +5, WNIC 5
PINK a THE FRAY 6
U WHO KNEW [LAFACE/ZOMBA) 0y 1026 1058 HOW TO SAVE A LIFE (EPIC) o 735 765
DAUGHTRY GWEN STEFANI FEATURING AKON 5
HOME (RCA/RMG) - iy 1602 r ‘07‘ _ THE SWEET ESCAP@TERSCUPQ il /18 _72
JOHN MAYER 4 DANIEL POWTER 5
WAITING ON THE WORLD TO CHANGE (AWARE/COLUMBIA] i 57 73(_’ £ BAD DAY (WARNER BROS.) b 65} _616_
PLAIN WHITE T'S N4 7@ | 757 CARRIE UNDERWOOD " 653 672 FOR WEEK ENDING JUNE 8, 2008
HEY THERE DELILAH (FEARLESS/HOLLYWOOD) BEFORE HE CHEATS {(ARISTA/ARISTA NASHVILLE/RMG) LEGEND: See legend to charts in charts section for rules and symbol explanations.
Ll - - . T 102 AC, 27 Canada AC and 24 Canada hot AC stations are electronically monitored by Nielsen
S@Eﬁfmpﬁf[""“'““ né 740 877 %;mz’:ﬁ;m&f‘t BOBIE{GRAY n 7647 64'! Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc.
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» DAVID CDOK'S “THE TIME OF MY LIFE” BLASTS 31-21
WITH THE CHART’S SECOND-BEST GAIN IN PLAYS (UP

471). THE BALLAD ALSO CROSSES THE AIRPOWER
THRESHOLD AT AC (21-15), WHERE IT LIKEWISE SCORES
THE SECOND-BIGGEST INCREASE IN SPINS (UP 281).

mbs DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

= B ;
i [ 11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
= B '.2";; ARTIST CERTIFICATIONS STATUS PLAYS AUDIENCE Ty v ARTIST PLAYS
F § | 38 Tme - IMPRINT / PROMOTION LaBEL TW */-_ MILLIONS RANK L — A o L p— AR
1 LEONA LEWIS NO. 1(3WKS) N el T METRO STATION 151/7  DEATH CAB FOR CUTIE mns
d BLEEDING LOVE SYCOH/RMG Shake It 1 Will Possess Your Heart
DAUGHTRY n (Red Ink/RED/Colt mbia} (Atlantic)
20 2 SUKETONGHT RCA/RMG 3306 no (14385 2 MOST ADDED TOTAL STATIONS 9 TOTAL STATIONS: 6
LIFEHOUSE n1r TAN ATY PERRY
3 WHATEVER IT TAKES CEFFENINTERSCOPE 2070 78 12222 4 ;::ls PRETT YMAN 15205 |K.<~ A S8
| pat - y isse ir
ONEREPUBLIC N1 (Virgin/Capitol) (Capitol)
3 g STOP AND STARE MOSLEY/INTER5COPE 2EL <A "'5]27 e TOTAL STATIONS: 18 TOTAL STATIONS; B
3
4 42 DARABAREILLES e 260 89 12422 3 SHERYL CROW 13419  DANITY KANE 95/20
et ARTIST NEW QOut Of Our Heacs Damaged
6 COLBIE CAILLAT N 2400  +45 10840 & TITLE / LABEL STATIONS (A&M/Interscope (Bad Boy/Atlantic)
| REALIZE UNIVERSALREPUBLIC € ) COLOPLAY 6 TOTAL STATIONE: 14, TOTAL STATIONS: 6
7 GAVIN DEGRAW ,‘3' 230s 29 10227 8 VIV vida TAYLOR SWFT 130/S  SECONDHAND SERENADE 94/
INLOVE WITH A GIRL JRMG (Capitol) O S ol ety
» KFYV, KHMX, KJMY, KMXB, KPLZ, KSTZ, urSong all For You
10 #S[’N%Pxilaf WN UNIVERSAL REEJBﬁ 2285 +121 10058 9 WAL, WKRQ, WMEE. WMGX, WNNF, (Big Machine/Uni versal Republic) (Glassnote/ILG)
s NS A c=ud WQAL, WRMF, WRQX, WTIC, WXLO TOTAL STATIONS: 5 TOTAL STATIONS: 4
BUCKCHERRY n< s
4B comr ELEVENSEVENATLANTCRRP 2189 75 10796 7 DAVID COOK 1% MICHAEL BUBLE 13/28  HILARY MCRAE 90/18
T i MAROON 5 n o W, 3 . The Time Of My Life Lost , Every Day (When Will You Be Mine)
. 14 144y .641 (19/RCA/RMG) (143 /Reprise. (Hear/CMG)
b ‘zTTT;SO HOME W'THOU(T;::LD ARMOCTONE/INTERSCOPE == KAMX, KiOl, KLCA, KMXP, KPEK, KRSK, TOTAL STATIONS: 20 TOTAL STATIONS: 10
HA BEDIN KSRZ, KYKY, KZZO, KZ2U, WBNS, WDVD,
_‘i_ POCKETFUL OF SUNSHINE PHONOGEN C/EPIC 171’1‘ 355 7918 2 WMC, WPST
5 — = E i ._Saw
13 1 JORDIN SPARKS DUET WITH CHRIS BROWN Y ien w69 744 13 NATASHA BEDINGFIELD 8
NOAIR 19/JIVE/ZOMBA ;
It FINGER ELEVEN ns 1 ; el
= onagenic/E pic’
E. ., PARALYZER WIND-UP ]56} 7 R KBBY, KCDA, KIMN, KURB, WAJI, WNNK,
WGQLH, WWWM
IO 1 25 JOHNMAVER avREowMss 1526 W5 7086 1
e e MAROON 5 FEAT. RIKANNA 8
AST GOODNIGHT If | Never See Your Face Again
@ _].6__ ~ STAY BEAUTIFUL vRoncaemoL 149! 1 g2 5'0_98_ 1 {A&M/Octone/interscape)
YAEL NAIM 1w ¥ KCIX. KIMY, KLZR, KPEK, WAYV, WILK,
@ 1_ 2 newsoul wrouTaRDiAT anTic 1304 1 85 5918 15 AL
GAVIN ROSSDALE 1r KID ROCK &
0 i | LOVE REMAINS THE SAME INTERSCOPE 128? &l el All Summer Long
DUFFY o {Top Dog/Atlantic)
@ LR el MERCURWDIG 1280 tB2 4944 18 KCDA, KIMY, WHEC, WJLK, WPL, WXLO
JASON MRAZ _ THE LAST GOODNIGHT 4
@ ,3].. I'MYOURS ATLANTIC/RRP 1o oy ,1‘.]36 22 Stay Beautiful
MADONNA FEATURING JUSTIN TIMBERLAKE n (Virgin/Capitol}
20 Ec_’_ W uuTes WARNER BROS. _]007 N 5361‘» 3 KAMX. KHMX, KIMN, WTSs MOST
DAVID COOK PANIC AT THE DISCO 4
o 1 ’3"'_ THENTIMEIOEMYLIEE JE/REATRMG, o if o P 2 Nine In The Afternoon 'NCREASED
@ 2% PANIC AT THE DISCO 803 3 2768 24 (Decaydance/Fueled By Ramen/RRP) PLAYS
frad, _ NINEINTHE AFTERNOON DECAYDANCE/FUELED BY RAMZN/RRP . KPLZ, WKDD, WPTE, XM Flight 26
THE SPILL CANVAS = NEWTON FAULKNER 4
@ | 2 ALL OVER YOU ONE ELEVEN/SIRE/FEPRISE afl 43 e 5 OreaiTet e
COLDPLAY MOST INCREASED PLAYS/MCST ADDED 1y {Aware/Columbia) : S
] VIVALAVIDA weroL 797 +505 4357 19 KIMY, WHBC, WHYN, XM Flight 26 +505 %r COLDPLAY
KID ROCK M i Viva La Vida (Capitol)
@ _3_6_ ALL SUMMER LONG ToPpocaTLANTC BB T2 2798 23 :('3:;: ':EG';“Y 4 KHMX +27, WKRQ +26, WBNS +25, WTIC +24, KPEK +22,
e 29 MAROON S FEATURING RIHANNA Y . B - (Capitoh =2 R ZRTE 2K 22 120 WD X0
IF INEVER SEE YOUR FACE AGAIN ASM/OCTONE/INTESCOPE i KFYV, KLLY, KMXB, KRSK 47] e
i MARIE DIGBY - %, . —— %: oo i o
27 B SAY IT AGAIN HOLLYWOOD 577 124 1.999 29 GAVIN ROSSDALE 3 The Time Of My Life (19/RCA/RMG)
R s Love Remains The Same WMCX +32, KZZ0 +28, WOVD +23, WRMF +22, KLLY +2),
MILEY CYRU n - (Interscope) KUDD +21, WPL +21, XF26 +20, KPLZ +19, KOX +18
28 FrZ RN e HoLlywoop 939 = ey 8 WKTI, WLNK, WTMX — —
JACK JOHNSON B NATASHA BEDINGFIELD
=2 -}_2,. e . IFIHADEYES BRUSHFIRS/UNIVERSAL REPUBLIC 5,36 e . 7 Pocketful Of Sunshine (Phonogenic/Epic)
S MORISSETTE C WNNK +24, WPTE +21, WQLH +20, WWWM +20, KYKY +19,
UANLD‘EXRZEATH ° MAVERICK/REPRISE f‘gl‘ * Ly 34 ISR, RITAAD TR 24 WTED T (G B
SARA BAREILLES 4 )
B oriTie 463 467 1132 35 f.'.[; ROCKL -
- I i ummer Long (Top Dog/Atlantic
NEWTON FAULKNER 393 +60 0605 - WMGX +29, KIMY +26, WMC 416, WAYV +12, KCDA 12,
DREAM CATCHME AWARE/CCLUMBIA | KYKY +10, WMTX +8, KZZU +8, WXL +8, WBNS +7
FLYLEAF n — — —
ALL ARDUND ME AsDCTONEANTERSCOPE 571 *67 1186 j MAROON 5 FEAT. RIHANNA
SEETHER If | Never See Your Face Again
RISE ABOVE THIS wnoup 330 66 1207 32 ADDED AT... (A&M/Octone/interscope)
1 KPEK +3, KZZU +23, KIMY +19, WKDD +14, KFYV 41},
ANNA NALICK 306 +8 0.646 - K LLY KLTG +9, KCDU +8, KLLY +7, KVLY +7, WWMX +7
SHINE EPIC - Bakersfield, CA
MATT NATHANSON OM/PD: E.J. Tyl
COME ONGET HIGHER VANGUARD S - L 40 APD: Evik Fox ver
CHRIS BROWN n3 MD: Darci Dawn
242 +4 1.025 36
WITH YOU JIVE/ZOMBA e Ben Jelen, Wreckage, O
RIHANNA . Carrie Underwood, Last Name, O
TAKE ABOW SRPIDEFJAWIDIMG 237 *44 1629 30 Katy Perry. | Kissed A Girl, O
B i Matt Wertz, 5:19, 0
JESSE MCCARTNEY P - "
LEAVIN' HOL YWOOD 237 +43 0.754 39 Rehab, Sittin' At A Bar (Bartender Song), O FOR WEEK ENDING JUNE 8, 2008
DELTA GOODREM 3 FOR REPORTING STATIONS PLAYLISTS GO TO: LEGEMD: See legend to charts in charts section for rules and symbol explanations.
INTHIS LIFE MERCURY/DECCA 200 +3 0.345 - www.RadioandRecords.com 82 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a

day, 7 8ays a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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R&R AC/HOT AC

HOT AC REPORTERS

WKDD/Akron, OH*
OM/PD: Keith Kennedy

WRVE/Albany, NY*
OM/PD: Randy McCarten
APD: Kevin Rush

MD: Tred Hulse

KPEK/Albuguerque, NM*
PD: Tony Manero
MD: Jamie Frye

KDBZ/Anchorage, AK
OM: Tom Oakes
PD/MD: Erik 0'Connor

KMXS/Anchorage, AK
APD: Joe Campbell

WAYV/Atlantic City, NJ*
PD: Rob Carcia

KAMX/Austin, TX*
PD: Cat Thomas
APD/MD: Carey Edwards

KLLY/Bakersfield, CA*
OM/PD:E.J. Tyler

APD: Erik Fox

MD: Darci Dawn

WWMX/Baltimore, MD*
OM: Dave LaBrozzi
PD: Greg Carpenter

WLTB/Binghamton, NY
OM/PD: Dana Potter
APD: Dan Michaels

MD: Steve Gilinsky

WMRV/Binghamton, NY
OM/PD: Jim Free

KCIX/Boise, ID*
PD/MD: Brent Carey

WBMX/Boston, MA*
PD: Jay Beau Jones
APD/MD: Mike Mulianey

WUHU/Bowling Green, KY
PD/MD: Brooke Summers

WTSS/Buffalo, NY*
OM: Sue O'Neif

PD: Brian Demay

MD: Rob Lucas

WHBC/Canton, OH*
PD: Hunter Scott
APD/MD: Kayleigh Kriss

WCOD/Cape Cod, MA
OM: Steve McVie
PD: Kevin Matthews

WLNK/Charlotte, NC*
PD: Neal Sharpe
APD: Anthony Michaels
MD: Todd Haller

WTMX/Chicago, IL*
PD: Mary Ellen Kachinske
MD: Nikki Chumninatto

WKRQ/Cincinnati, OH*
OM/PD: Patti Marshall
APD: Grover Collins

MD: Brian Douglas

WNNF/Cincinnati, OH*
PD: Mark Anderson

WQAL/Cleveland, OH*
PD: Dave Popovich

WBNS/Columbus, OH*
OM/PD: Jay Taylor
MD: Sue Leighton

WLNH/Concord
(Lakes Region), NH
OM: Andy Mack

PD: Moily King

KLTG/Corpus Christi, TX*
OM: Clayton Allen
PD: Chris Roberts

KDMX/Dallas, TX*
PD: Rick O'Bryan
MD: Lisa Thomas

WDAQ/Danbury, CT
MD: Zach Dilion

WMMX/Dayton, OH*
OM/PD: Jeff Stevens
APD: Shaun Vincent
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KALC/Denver, CO*
PD: Dylan Sprague
APD/MD: Sam Hill

KIMN/Denver, CO*
PD: John Roberts
MD: Hollywqod Henderson

KSTZ/Des Moines, |A*
OM/PD: Scott Allen
MD: Jimmy Wright

WDVD/Detroit, MI*
OM/PD: Ron Harrell
MD: Jesse Addy

KBMX/Duluth, MN
OM: David Drew
PD: Corey Carter

KSII/El Paso, TX*
OM: Courtney Nelson
PD: Jerry Kidd

WBQB/Fredericksburg, VA
OMY/PD: Chris Carmichael

KALZ/Fresno, CA*
OM/PD: Paul Wilson
APD: Laurie West

KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

WINK/Ft. Myers, FL*
PD: Chad Rufer
APD: Dave Alexander

WAJI/Ft. Wayne, IN*
OM: Lee Tobin

PD: Barb Richards

MD: Marti Taylor

WMEE/Ft. Wayne, IN*
OM/PD: Rob Kelley
APD/MD: Dave Michaels

WQLH/Green Bay, WI*
PD: Jimmy Clark

WIKZ/Hagerstown, MD
OM/PD: Rick Alexander
MD: Jeff Roteman

WNNK/Harrisbhurg, PA*
OM/PD: John O'Dea
MD: Denny Logan

WTIC/Hartford, CT*
OM: Steve Salhany
PD/MD: Jeannine Jersey

KLAZ/Hot Springs, AR
OM/PD: Keith Michaels
APD/MD: Aaron Carrett

KHMX/Houston, TX*
OM: Ken Charles
PD/MD: Keith Scott

WZPL/Indianapolis, IN*
OM/PD: Scott Sands

APD: Kari Johll

MD: Dave Decker

KQUR/Laredo, TX
PD: AL Guevara

KMXB/Las Vegas, NV*
PD: Justin Chase
MD: Brandon Bell

WCDA/Lexington, KY*
OM: Charlie Kendall

PD: Dale O'Brian

MD: Chris Elliott

KURB/Little Rock, AR*
OM/PD: Randy Cain
APD/MD: Becky Rogers

WXMA/Louisville, KY*
PD: George Lindsey
MD: Katrina Blair

KVLY/McAllen, TX*
PD: Alex Duran
APD/MD: Meridee

WMC/Memphis, TN*
OM: Jerry Dean

PD: Lance Ballance
MD: Jill Bucco

WKTI/Mitwaukee, Wi*
PD: Bob Walker

WMYX/Milwaukee, WI*
OM: Brian Kelly
PD: Mike Nelson

KSTP/Minneapolis, MN*
PD: Leighton Peck
APD/MD: Jill Roen

KOSO/Modesto, CA*
PD: Angie Good

APD: John Chimpo
MD: Alicia Pecorino

WJILK/Monmouth, NJ*
OM/PD: Lou Russo
MD: Steve Ardolina

KCDU/Monterey, CA*
OM/PD: Kenny Allen

WGMT/Montpelier, VT
PD/MD: Steve Nichols
APD: Jeff Garfield

WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon

MD: Tony Mascaro

WPTE/Norfolk, VA*
PD: Barry McKay
MD: Heather Branch

KYIS/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Cisco

WMXO0/Olean, NY
PD/MD: Chris Hicks

KQKQ/Omaha, NE*
OM/PD: Nevin Dane
MD: Heather Lee

KSRZ/Omaha, NE*
OM: Tom Land

PD: J. Pat Miller

MD: Jessica Dol

WOMX/Orlando, FL*
PD: Jeff Cushman
APD: Bobby Smith
MD: Laura Francis

KBBY/Oxnard, CA*
PD: Todd Violette
MD: Keli Reynolds

KFYV/Oxnard, CA*
OM: Brian "Big Bear" Davis
APD/MD: Maverick

KPSI/Palm Springs, CA
PD: Connie Breeze
MD: Bradley Ryan

KMXP/Phoenix, AZ*
OM: Alan Sledge

PD: Ron Price

MD: Allen Frey

WMCX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Shelly Kincaid

KRSK/Portland, OR*
OM/PD: Clark Ryan
MD: Sheryl Stewart

WBWZ/Poughkeepsie, NY
PD: Aaron “Dave" McCord
MD: Chris Chase

KLCA/Reno, NV*
OM: Bill Schuiz
PD: Beej Bretz

MD: Connie Wray

KZZ0/Sacramento, CA*
OM: Byron Kennedy
PD: Jeff Z.

WGER/Saginaw, Ml
PD: Bob Moore

KIMY/Salt Lake City, UT*
OM: Jeff Cochran
PD: Rob Boshard

KUDDY/Salit Lake City, UT*
OM/PD: Brian Michel

KMY1/San Diego, CA*
PD: Jimmy Steele
MD: Jen Sorenson

KIOI/San Francisco, CA*
OM: Michael Erickson
PD: Andrew Jeffries

KLLC/San Francisco, CA*
OM/PD: Mike Preston
APD: Marcus D. Najera

MD: Jayn

KEZR/San Jose, CA*
PD: Dana Jang
MD: Kirk Peffer

KRUZ/Santa Barbara, CA*
PD: Matt Stone

KMHX/Santa Rosa, CA*
PD: Danny Wright

Music Choice

Adult Top 40/Satellite
PD: Justin Prager

MD: Michael Schwab

Sirius

The Pulse/Satellite*
OM:Kid Kelly

PD/MD: Jim Ryan

XM Flight 26/Satellite*
OM: Jon Zellner
PD/MD: Mike Abrams

KPLZ/Seattle, WA*
PD: Kent Phillips
APD: Leonard Barokas
MD: Alisa Hashimoto

KCDA/Spokane, WA*
OM: Robert Harder

KZZU/Spokane, WA*
OM: Roger Nelson
PD: Ken Hopkins

WHYN/Springfield, MA*
OM/PD: Pat McKay
MD: Kevin Johnson

KYKY/St. Louis, MO*
PD: Mark Edwards
MD: Jen Myers

WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WBOW/Terre Haute, IN
PO/MD: Adam Michaels

WWWM/Toledo, OH*
PD: Ron Finn

KLZR/Topeka, KS*
PD/MD: Jon Thomas

WPST/Trenton, NJ*
OM/PD: Dave McKay
APD/MD: Matt Sneed

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WRQX/Washington, DC*
OM/PD: Kenny King
MD: Carol Parker

WRMF/West Palm Beach, FL*
PD: Bob Neurnann
APD/MD: Amy Navarro

KNIN/Wichita Falls, TX
OM: Chris Walters
PD: Liz Ryan

KFBZ/Wichita, KS*
PD: Dusty Hayes

WINC/Winchester, VA
OM/PD: Jeff Adams
APD/MD: Paula Kidwell

WXLO/Worcester, MA*

OM/PD: Jerry McKenna
APD/MD: Mary Knight

* Monitored Reporters

POWERED BY

» GAVIN DeGRAW MOVES 14-10 ON
THE CANADA HOT AC CHART WITH “IN
LOVE WITH A-GIRL." IT IS HIS SECOND
TOP 10 AND FIRST SINCE “CHARIOT”
REACHED NO. 8 IN JUNE 2005.

nielsam
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R&R SMOOTH JAZZ

Not your grandmother’s smooth jazz

KIFM’'s Awesome
Anniversary Festival

Carol Archer

CArcher@RadioandRecords.com

othing bonds the smooth jazz audience with artists like live per-
formances—which 1s why just about every station in the format

presents concerts, many of which have evolved into signature
events. One such extravaganza is Lincoln Financial Media KIFM/
San Diego’s yearly anniversary festival, where thousands groove
every Memorial Day weekend in the historic downtown Gaslamp

District, a gentrified area replete with Victorian architecture and chic restaurants, mar-
tini lounges and boutiques that all come alive to the sound of music.

Two outdoor stages with virtually no downtime
between acts shift the crowd—estimated at close
to 10,000 this year—scamlessly from one stage to
the other throughout the festival. Another part of

the excitement in the neighborhood is the
involvement of some two dozen local clubs and
restaurants that stage live entertainment simulta-
neously: mostly local artists and rising smooth jazz

KSBR's Birthday Bash

Saddleback College noncormmercial smooth jazz
K5BR/Mission Viejo, Calif., presented its 13th
annual all-star birthday bash—and prirary fund
raiser—Memorial Day weekend. The event's
sponsor, the City of Mission Viejo, supplied a
new, larger venue gratis: Village Green.

Mare than 35 noted artists, including the
Crusaders’ iconic co-founderfpianist Joe
Sample, performed for close to 1,300 KSBR
SUpporters,

The bash differs from most smooth jazz
events. Instead of appearing with their awn
units or a house bane, an ever-shifting slate of

acts plays in an uninterrupted series of =wa- or

e Bd & 4

three-song sets, a concept that afferds a tune-
ful treat for concertgoers and musicians alike.
Both projected nonstop delight through the
afternoon until the last lick later that night.
“The bash is about big, impromptu sparks,”
guitarist Richard Smith says. *| was entirely,
utterly awed.” Similarly, saxophonist Jessy |
was thrilled to join Sample and L& Express
founding member Max Bennett backstage for

dinner, then onstage. She backed Sample on
his classic “Puddit Where You Want It," on
which she demonstrated copious jazz chops,
riding one note like Charlie Parker,

KSBR OM Terry Wedel, MD Vienna ¥ip and a
host of volunteers mounted another energizing,
satisfying bash. Here's to 13 more.—CA

Saddleback College noncomimercial jazz KSBR/Mission Viejo, Calif., OB Terry Wedel, left, is joined by a boatlaad

of artists for the station's Tith annual all-star birthday hash: Gerard Hagen, Ron Powell, Evan Stane, Johnny Blas,
Sara Gazarek, Rafael Feliciano, Mombo Hernandez, Derek Bordeaws, Michael Paula, Greg Vail, Max Bennett, Dan
Siegel, Blake Aaron, Jackiem Joyner, Billy Mitchell, Mils, Coreg Adams, Mate Scott, Jessy J, Shannon Kennady,
Brian Brombery, Jor Sample, Rob Whitlock, Tany Guerrera, Keith Smith, Joey Sellers, Michael Manson, Mick
Colionne, Brian Simpsan, Tim Landers, Steve Jliver, Richard Senith and Donnell Spencer.
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KIFM morning show
producer Lenny B., left,
and MD/afternoon driver
Kelly Cole at Borders for
Mindi Abair’s CD signing
with PD/morning host
Mike Vasquez.

KIFM
Anniversary
Festival
Main-Stage Artists
Nils

Nick Colionne
Warren Hill

Mindi Abair

Dave Koz

George Benson

Artists At
Nearby Venues
Jackiem Joyner
Blake Aaron
Patrick Yandall
Lao Tizer

Elliott Lawrence
Quartet

Paradice Latin Jazz
Gilbert Castellanos
Willovealot

Corporate Sponsors

Staples

Corona Extra

Harrah’s Rincon Casino
& Resorts

Arrowhead

Think Blue

Booth Sponsors
California Department
of Recycling
Wyndham Resort
Grand Pacific Resort
All-Star Smooth Cruise
WineAndJazz.com
Welk Resort
Starbucks

acts, like saxophonist Jackiem
Joyner (whose rousing sets were
so well-received last year that the
venue, Jimmy Love’s, immediate-
ly signed him up again) and gui-
tarist Blake Aaron.

A Good Mood

Cadillacs radio spots famously
(and savvily) say, “This isnt your
smooth

grandmother’s jazz”

Similarly, as one artist observed backstage:*“We can't

record how we sound live or we won't get airplay,
and we can’t play live what we record or people
will fall asleep.” So it was at the KIFM festival, just
as at countless other format festivities across the
country: searing solos and nule-deep grooves.

Like its predecessors, this year’s celebration
came off like clockwork. KIFM has a strong syni-
biotic relationship among the sales, promotion
and programming departments, ensuring that all
the moving parts mesh. Such sponsors as
Staples, Corona Extra, Harrah’s Rincon Casino
& Resort, Arrowhead and Think Blue (which
works to prevent storm drain pollution) receive
targeted exposure while generating substantial
nontraditional revenue for the station.

KIFM kicked things off that Friday with a
remote at Staples, which afforded a final advanced
ticket sale opportunity before the next day’s fes-
tival. And it was a party indeed, with a local jazz
unit, free pizza and PDD/morning man Mike
Vasquez hanging out with saxman Warren Hill for
the afternoon. Hill signed autographs, posed for
pictures and played impromptu with the band.

Peak saxophonist Mindi Abair did a guest
appearance on a local morning TV show on
Saturday to give the festival one last media push.
Then Vasquez and morning show producer
Lenny B. did a three-hour pre-festival broadcast
from the venue that included several artist inter-
views. Next up were MD/afternoon driver Kelly
Cole and APD J.Weidenheimer, whose two-hour
slot led up to kickoff of the first outdoor show at
1:30 p.m.: Munich-born guitarist and No. 1 R&R
smooth jazz artist of 2006 Nils, who tore things
up and prepared the crowd for what was to come.

Guitarist Nick Colionne whipped the crowd
into a further frenzy, especially his cover of Brook
Benton’s steamy “Rainy Night in Georgia.”
Perennial crowd-pleaser Dave Koz and his phe-
nomenal band took things to the proverbial next
level, when he broke the multitude into three
groups, each belting different vocal parts.
Headliner George Benson said that despite hav-
ing performed his smashes innumerable times, he
“changes things up onstage, so that people get
their money’s worth,” which he did tirelessly
until the stroke of curfew: 10 p.m.

The show ended as the Padres game was fin-
ishing a few blocks away at Petco Park. Post-
game fireworks dovetailed perfectly with Ben-
son’s final bow before he went to sign CDs at
Borders. Then clients, artists and VIPs gathered in
Lincoln Financial Media/San Diego market
manager Darrel Goodin’s suite for a little post-
RsR

festival merriment.
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> SIMPLY RED FRONTMAN MICK HUCKNALL
CATAPULTS ONTO THE CHART WITH MOST INCREASED
PLAYS NITH “FARTHER UP THE ROAD" (NO. 21, UP
49). THZ SONG MARKS HUCKNALL'S SOLO DEBUT
AND HalLS FROM HIS ALBUM “TRIBUTE TO BOBBY,”
HIS ODE TO BOBBY “BLUE” BLAND, DUE JUNE 17.
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PD/MD: Rochelie Matthews PO: Shirlitta Colon

MD: Lynette White

PD/MD: Stewart Stone OM/PD: Terry Wedel PD/MD: Lee Hansen

MD: Vienna Yip

OM: Candy Capel
MD: Jay Holcey

OM: Steve Hegwood
PO/MD: Dave Kosh

OM/PD: Jeff Stevens

DMX Smooth Jazz/Satellite

KBZN/Salt Lake City, UT*
PD/MD: Rochelie Matthews

WVMV/Detroit, MI*
OM/PD: Dan Jessop

OM/PD: Tom Sleeker
MD: Sandy Kovach

KPVU/Houston, TX

PO: Larry Coleman KWJZ/Seattle, WA*

PD: Carol Handley
MD: Dianna Rose

WHOV/Norfolk, VA

WEAA/Baltimore, MD
PD: Kevin "The Moose" Anderson

PD: Sandi Mallory
APD/MD: Marcellus "Bassman"
Shepard

KTWV/Los Angeles, CA*
PD: Paul Goldstein

APD/MD: Blake Florence Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

KIFM/San Diego, CA*
PD: Mike Vasquez

APD: J. Wiedenheimer
MD: Kelly Cole

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WLOQ/Orlando, FL*
PD: Paul Lavoie

APD: Brian Morgan
MBD: Patricia James

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD: Jarrett Grogan

WGRV/Melbourne, FL
PO/MD: Randy Bennett

WVSU/Birmingham, AL
APD: Jan Julian

OM/PD: Andy Parrish

KKSF/San Francisco, CA*
PO/MD: Ken Jones

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

KOAS/Las Vegas, NV*
OM/PD: Duncan Payton
MD: Lynn Briggs

WSJT/Tampa, FL*
PO: Ross Block
MO: Kathy Curtis

WLVE/Miami, FL*
OM/PD: Rich McMillan

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

WNUA/Chicago, iL*
OM/PD: Darren Davis

MD: Rick O'Dell KJZY/Santa Rosa, CA*

PD: Gordon Zlot
APD/MD: Reb Singleton

Sirius Jazz Cafe/Satellite*
OM: Cregg Steele
PD: Shirley Maldonado

WSJW/Harrisburg, PA*
PD/MD: Paul Stott

KUAP/Little Rock, AR
PD/MD: Michael Nellums

KRVR/Modesto, CA*
OM/MD: Doug Wlff
PD: James Bryan

KYOT/Phoenix, AZ*
PO: Smokey Rivers
APD/MD: Angie Handa

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble

* Monitored Reporters
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R&R ALTERNATIVE/ACTIVE/ROCK

Aircheck sessions don't have to be root canals—veteran
programmer Steve Young offers reasons why

The Ins And Outs
Of Airchecking

Mike Boyle

MBoyle@RadioandRecords.com

rior to joining Jones Radio Networks in 2000 as director of
pop and rock programming and consulting, Seattle-based Steve
Young honed his programming chops at such legendary rock
stations as KISW/Seattle and WNEW and WAXQ/New York.
He launched his career in Canada at stations in Calgary and
Winnipeg followed by a stretch as a consultant at then-
Toronto-based Joint Communications. Needless to say, he has a wealth of first-
hand experience in conducting aircheck sessions and a strong sense of what par-
ticipants on both sides of the desk should be looking to get out of them.

Talk with Young about his overall views on
airchecking talent and he will say it is one of
the most important processes a programmer can
engage in to build a successful station. “Not
only does it keep both you and them sharp, but
it provides a forum for the exchange of ideas
and opinions and also provides the basis for
strong relationship-building,” Young says.

Facing Fears

Young acknowledges that the prospect of air-
check sessions has become a source of trepida-
tion in many cases because the talent and the P
“miss the point of the whole exercise. The ses-
sion isn’t intended to instill fear. It should instead
be a confidence-building process. The source of
fear is usually connected to the unknown vari-
ables involved in managing personalities and
egos—both the talents and yours.”

Young says the biggest fear from the person-
ality’s perspective stems from what he calls the
“let’s tear em down” meetings that many pro-
grammers have allowed aircheck sessions to
become. “What good does that do anyone? If
you are trying to work with someone to
become better, the worst thing you can do is
make him or her feel bad.”

However, Young also says he has been in
plenty of aircheck situations where personali-
ties have looked forward to what others refer to
as “root canals.”

“I remember working with talent thar would
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literally beg you to do airchecks because they
wanted to get better,” Young says.“To them, just
having the time with their program director
strictly devoted to them made them feel impor-
tant, which is something they should feel”

Handling Egos

Programmers often encounter two scenarios
with airchecks that can block the forward mo-
mentum and intended positive outcome of
those sessions. One of those is the personality
being ditticule out of the starting gate. But as
Young says,“That comes with the territory. The
most talented people tend to be the most pro-
tective of their franchises.”

Young says his usual MO in this situation
would be to tell the person in clear language
how he or she could improve his or her on-air
work, knowing full well it would likely anger
the personality. He'd close the session by asking
the jock to take a day and think about what he
had just said. “If in 24 hours they were still mad
at me, I told them they had a free ticket to come
into my oftice and tell me to go ‘F myself with
no consequences at all. That would at least
defuse them at the time when they were about
to blow up.” Putting a percentage on it, Young
says that 90% of the time the personality would
come back the next day and say to him, I hate
you, you were right.”

The bottom line in this instance, Young says,
is that “you have to force them to not react

www americanradiohistor

‘If you are
trying to
work with
someone
to become
better, the
worst thing
you can

do is make
him or her

feel bad.’

—Steve Young

Young'’s Five
Rules Of
Airchecking

Let Talent Choose
The Aircheck

This establishes a
comfort zone from the
beginning and gives
them a better chance of
feeling confident before
starting the process.
Ask Talent To
Comment First

Have them tell you
what they liked about
the break, what they
didn’t and what they
felt they might have
done better.

Don’t Pile

On Feedback

Decide which point is
most important to
make before the
session. Providing

too much feedback

in one session will
dilute your direction.
Share Vision

With The Talent

Ask for opinions about
what’s going on at the
station and incorporate
the good ones into your
plans. This will be the
most powerful tool

in engaging talents
and building their
confidence.

No Interruptions
Forward your phone
and put a “Do Not
Disturb” sign on your
office door. Nothing
says, “You're not
important” more than
allowing yourself to be
distracted by other
aspects of your job.

emotionally to the critique and take the time to
actually think about it. If they still want to be
mad at you, let them be mad at you, but at least
the message got through”

The sccond potentially nonproductive air-
check scenario is one that can be considered a
no-win situation: a GM or owner meddling
with the talent. Young says that a PID must
remain strong in not allowing upper manage-
ment to become involved with a personality on
this level.

“That can become extremely ugly,” he says.
“Oftentimes the PD’s job is to literally manage
upward just as it is to manage downward, and
that is in essence to protect the air talent. I've
had to do that on a number of occasions and it’s
not a lot of fun, but if you really want to pro-
tect your talent, you have to do it.”

With a little diplomacy, Young says a P can
reason with the GM or owner to keep his or
her distance. He adds, “They really feel like
they want to contribute positively, and often
they don’t realize that what they think is pos-
itive is not necessarily having that result. So,
you don’t want to take their enthusiasm away,
but at the same time you want to block it. Have
them tell you what their concerns are and you
can convey them to the talent. Basically, just be-

come the filter”

There is another, less common aircheck sce-

nario that potentially could muck up the waters
for a PD:a second mentor, such as a consultant.
When that is the case, Young says it’s not neces-
sarily a bad thing if the PD and the mentor are
on the same page.

“I have worked as a consultant,” Young says,
“'so obviously being a mentor is a role I have ful-
filled and often a P> has asked me to convey a
message to the personality.

“Let’s face it,” he adds, “the PD and person-
ality work together every day and sometimes
what the PD) is saying isn’t resonating with the
personality because that is what they are hear-
ing every day. So one day the PD brings in
someone else to deliver the message in a dif-
ferent way with a different approach and some
experience behind him or her to support it,
and all of a sudden it means something to the
personality and resonates for whatever reason.
All you are trying to do is get your message
across and whatever it takes to do that, you
RR

should use it.”
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11 NIELSEN BDS

SCARS ON BROADWAY
THEY SAY

AVENGED SEVENFOLD

DMDS

1! HITPREDICTOR

ARTIST CERTIFICATIONS STATUS
TITLE IMPRINT / PROMOTION LABEL
WEEZER NO. 1(6 WKS) 1
PORK AND BEANS — DCC/CEFFEN/NTERSCOPE
THE OFFSPRING 1
HAMMERHEAD COLQMBIA
FOO FIGHTERS
LETITDIE ROSWELL/REA/RMC
LINKIN PARK
GIVENUP WARNER BROS.
SEETHER
RISE ABOVE THIS WIND-UP
FLOBOTS
HANDLEBARS UNIVERSAL REPUBLIC
NINE INCH NAILS g
DISCIPLINE THE NULL CORPORATION/RED
DEATH CAB FOR CUTIE g
| WILL POSSESS YOUR HEART ATLANTIC
THE RACONTEURS
SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS.
COLDPLAY
VIOLET HitL 7(APITOL
DISTURBED o
INSIDE THE FIRE REPRISE
3 DOORS DOWN n
IT'SNOT MY TIME UNIVERSAL REPUBLIC
PUDDLE OF MUDD n
PSYCHO FLAWLESS/GEFFEN/INTERSCOPE
SAVING ABEL
ADDI(TED SKIDDCO/VIRGIN/CAPITOL
THE BRAVERY
BELIEVE ISLAND/|pJMG
SHINEDOWN
DEVOUR ATLANTIC
LUDO
LOVE ME DEAD REDBIRD/ISLAND/IDJMG
ATREYU
FALLING DOWN HOLLYWOOD
CAROLINA LIAR AIRPOWER

~ I'MNOTOVER ATLANTIC
FOO FIGHTERS n v
THE PRETENDER ROSWEL L/RCA/RMG
10 YEARS
BEAUTIFUL UNIVERSAL REPUBLIC
SAFETYSUIT
SOMEONE LIKE YOU UNIVERSAL MOTOWN
PENNY WISE
THE WESTERN WORLD MYSPACE
THEORY OF A DEADMAN
SO HAPPY 604/ROADRUNNER/RRP
THE KOOKS
ALWAYS WHERE | NEED TO BE ASTRALWERKS/CAPITOL
MGMT
TIME TOPRETEND COLUMBIA
ALKALINE TRIO
HELP ME EPIC

VELVET HAMMER/INTERSCOPE

| AFTERLIFE HOPELESS/WARNER BROS.
APQCALYPTICA FEATURING COREY TAYLOR

~ I'MNOT JESUS 20-20 ENT.UIVE/ZOMBA
RED
ALREADY OVER ESSENTIAL/REO/EPIC
SIXX: A.M.
LIFE IS BEAUTIFUL ELEVEN SEVEN

COLDPLAY MOST INCREASED PLAYS/MOST ADDED v

VIVALAVIDA
THE CURE
THE ONLY ONE

PANIC AT THE DISCO
NINE IN THE AFTERNOON

REHAB
SITTIN' AT A BAR [BARTENDER SONG)

GAVIN ROSSDALE
LOVE REMAINS THE SAME

PUDDLE OF MUDD
WE DON'T HAVE TO LOOK BACK NOW

TANTRIC
DOWN AND OUT

SICK PUPPIES
WHAT ARE YOU LOOKING FOR

CAPITOL

SURETONE/GEFFEN/INTERSCOPE

DECAYDANCE/FUELED BY RAMEN/RRP

EPIC/UNIVERSAL REPUBLIC

INTERSCOPE

FLAWLESS/GEFFEN/INTERSCOPE

SILENT MAJORITY/LG

RMR/VIRGIN/CAPITOL

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

3ALAYS AUDIENCE
T i_ MILLIONS RANi
2040 +150 3.884 1
1710? +108 79_05 2
3 s 6867 4
41747'9 +74 ;J] B
7 14;5_ -66 : 6.;7- 6
1449 -8 5.756 d 7
1343 +24 4.4; 14
1337 +37 : 6.2; 5
1308 +37 5237_ )
>1281 -2 —5'.525— 8
e +28 ;66— 6
m 7 4se w2
101« —1147 _4—9—10_ 10
92; +38 2.5; 20
_81_= +8 _4.8735# 1l
BCT +75 2781— 22
74 | _*SO ;2_7 26
77;1 | -182 7 2.252— 24
73C +151 2845 17
72; +22 :;.43; 13
;BE- +7 2.76-1 18
;55_ +48 7I;9 30
6357 +29 ;.668 19
57-'07 i -82 -;75 . 29
;ﬂ | +43 1963 27
55; 1 -26 - 5.32—8 36
i 5; +76 290 38
;‘l *];0 2063 25
5-06 ; ':370 33
@8 & e 3w
t 4407 +22 I.MS_ 39
43; -9 2.46_3 21
429 4249 3496 15
_422 +10 _40-3 ;
3-69 -33 892358 28
_334?— 7‘129 {3;27 37
2-94— 13 _1;43 34
26? +30 - _IC? 40
% 5 csu -
;42 +49 (MTS =

MOST ADDED

ARTIST NEW
TITLE / LABEL STATIONS
COLDPLAY 13
Viva La Vida

{Capitol)

KEDJ, KQRA, KRBZ, KRZQ, KWOD, KXRK,
KYSR, WBCN, WBRU, WROX, WTZR,
WZJO, XETRA

REHAB 8
Sittin’ At A Bar (Bartender Song)
(Epic/Universal Republic)

KFTE, KHBZ, KUCD, KWOD, WPBZ, WROX,
WTZR, WZJO

o

3 DOORS DOWN
Train

{Universal Republic}
KFTE, KPNT, WARQ, WJRR, WKRL, WMFS,
WRZX, WXEG

TRAPT 6
Who's Coing Home With You Tonight?
(Eleven Seven)

KCNL, KDGE, KQRA, KTBZ, WGRD, WMFS

KATY PERRY S
| Kissed A Girl

(Capitol)

KEDJ, KUCD, KWOD, KXRK, XETRA

THEORV OF A DEADMAN 5
Bad Girlfriend

(604/Roadrunner/RRP)

KPNT, KTBZ, WHRL. WMFS, WPBZ

CARDLINA LIAR 4
I'm Not Over

{Atlantlc)

KCXX, KRZQ, WOYL, WZNE

JACK JOHNSON 4
Hope

(Brushfire/Universal Republic)

KJEE, WBTZ, WROX, WSWD

THRIVING IVORY 4
Angels On The Moon

(Wind-up)
KTBZ, WARQ, WHTG, WKRL

LUDO 3
Love Me Dead

(redbird/island/IDJMC)

CIMX, KDGE, WRXL

ADDED AT...

WwCD

Columbus, DH

OM: Randy Malloy
PD: Andy "Andyman” Davis

R.E.M., Hollow Man, 0
Supergrass, Diamond Hoo Ha Man, O

Rinrr«)st‘y_g
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FOR REPORTING STATIONS PLAYLISTS GO TO:

» SICK PUPPIES POST THEIR THIRD CHART
HIT AS “WHAT ARE YOU LOOKING FOR”

ENTERS AT NO. 40. THE TRIO PEAKED AT
NO. 20 WITH “MY WORLD” IN FEBRUARY AND
NO. 8 LAST AUGUST WITH “ALL THE SAME.”

NEW AND ACTIVE

ARTIST PLAYS ARTIST PLAYS
TITLE / LABEL JGAIN TITLE / LABEL IGAIN
KATY PERRY 212/106 THE BLACK KEYS 179/7
| Kissed A Girl Strange Times
(Capitol) . {Nonesuch/Warner Bros.)
TOTAL STATIONS: 21 TOTAL STATIONS: 18
THE TiNG TINGS 209/67 RADIOHEAD 166/1S 1
Shut Up And Let Me Go House Of Cards
(Columbia) (TBOD/ATO)
TOTAL STATIONS: 26 TOTAL STATIONS: 10
SANTOGOLD 208/68 EVERLAST 15817
L.E.S. Artistes Letters Home From The Garderr Of Stone
(Lizard King/Downtown) {Martyr)
TOTAL STATIONS: 28 TOTAL STATIONS: n
ATMOSPHERE 203/27 THE BLACK KIDS 157/66
You I'm Not Gonna Teach Your Boyfriend How
(Rhymesayers/iLG) To Dance With You
TOTAL STATIONS: 21 (AlmostGold}

TOTAL STATIONS: 18
JACK JOHNSON BI/Ns
Hope MY MORNING JACKET 157/23
(Brushfire/Universal Republic) Touch Me I'm Going To Scream Part 1l
TOTAL STATIONS: 27 (ATO/RED)

TOTAL STATIONS: 22

MOST
INCREASED
PLAYS
+249 COLDPLAY

Viva La Vida (Capitol)
WROX 430, KYSR +25, WFNX +19, CIMX +19, KNRK +17,
KROQ +16, XTRA +13, WBCN +12, SIAN #1], KNDD +Tl

CAROLINA LIAR

I'm Not Over {Atlantic)

KROX +20, WDYL +16, KROQ 415, KEDU +14, WFNX +10,
KNXX +9, KWOD «9, SIAN +8, WZNE +7, KYSR +6

WEEZER

Pork And Beans (DGC/Geffen/Interscope)
WDYL +22, WKRL +15, KDGE +14, KROQ +13, KEDLJ +12,
WFNX +ID, KFMA +8, KRZQ +8, WJRR +3, WBCN +7

SCARS ON BROADWAY

They Say (Velvet Hammer/interscope)

WZJO +22, WTZR +18, KXTE +15, KNXX +12, WIRR +10,
WCYY 410, KROQ +3, WZNE +8, KRBZ +8, WNFZ +6

REHAB

Sittin' At A Bar (Bartender Song)
(Epic/Universal Republic}

KUCD +31, KQRA +T3, WPBZ +3, WCYY +10, KNXX +10,
WIBX +B, KWOD +B, KFMA +7 KHBZ +6, KXRK +6

+151

+150

FOR WEEK ENDING JUNE 8, 2008

LEGEND: See legend to charts in charts section for rules and symbol explanations.
69 alternative and 26 Canada rock stations are electronically monitored by Nielsen Broadcast
Data Systems 24 hours a day, 7 days a week. © 2008 Nielsen Business Media, inc.

All rights reserved.
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» AIRBOURN NCHES 37-32 WITH “RUNNIN’
WILD” (UP 104 PLAYS), THE SECOND TRACK FROM THE
ALBUM OF THE SAME NAME. THE TRACK FOLLOWS
“TOO MUCH, TOO YOUNG, TOO FAST,” WHICH
REACHED NO. 17 IN APRIL.

R&R ACTIVE ROCK

se~veERzD BY hiclsen

. DIGITAL DOWNLOADS
¢ DMDS AVAILABLE AT DMDS.COM

o
) . ) e a0s NEW AND ACTIVE
4% ARTIST CERTIFICATIONS PLAYS AUDIENCE
é H E TITLE p— (MPRINT / PROMOTION LABEL ™ +- MILLIONS RANK T:?,TL'ESI I gt T‘,'?,TL'S LABEL p,t’fl’:
DISTURBED NO. 1{7 WKS} TRAPT 134/47 SOILWORK
1 1 n 1857 38 6.205 1
| - INSIDE THE FIRE REPRISE 3 y = Who's Going Home With You Tonight? Exile
SAVING ABEL (Eleven Seven) (Nuclear Blast/Caroline/Capitol)
a 9 ADDICTED SKIDDCO/VIRGIN/CAPITOL 16?97 *24 5.221 3 MOST ADDED TOTAL STATIONS: 22 TOTAL STATIONS:
e SEETHER
16 1601 +15 5.326 = JET BLACK STARE Nn3/69 VAYDEN 8019
__ RISEABOVETHIS WIND-UP _ S Ready To Roll Anthem Of The Used
: LINKIN PARK (Istand/IDIMC) (Sitent Majority/ILG)
0 5 Gvenue WARNER BROS. Vmi vl ] ‘ TOTAL STATIONS: 33 TOTAL STATIONS:
(1B 6 SHINEDOWN aiare 1288 72 3428 6 EARSHOT 108/43  ANOTHER ANIMAL 68/20
= A — - - ??{‘{_‘S STATI?JEI‘C“SI MisSunderstood Fade Away
LABEL Goot (Universal Republic)
18 1237 +68 3158 8 . oA (iiDeloot) al Rep)
e ; " BEAUTIRUL UNIVERSAL REPUBLIC * THEORY OF A DEADMAN 9 TOTAL STATIONS: 17 TOTAL STATIONS:
THE OFFSPRING Bad Girlfriend
‘ 3 BB | NERHEAD cowvan 22 31 3296 7 e ey MIDNIGHT TO TWELVE  104/23  EGYPT CENTRAL 64/51
¥ TooCRsTo0WN T — el KOOT, KISW, KXFX, KXXR, KZRQ, WCPR, ;.SJI::E o g;"‘t"igdv‘;l‘:gw"
- n al al
ol 3 ‘1_ IT'SNOT MY TIME UNIVERSAL REPUBLIC i) 00_ — _3 'qu X | 255 o e ¥y IS TOTAL STATIONS: 2. TOTAL SYTATIONS:
APOCALYPTICA FEATURING COREY TAYLOR JET BLACK STARE 9
8 B ot esus W0ENToVEZOVE | 0B T4 2324 3 Ready To Roll FLOB?TS 29/17 2°V3L BLISS 59/10
(1sland/IDJMG) Handlebars ave Me
C 8 xg}';%fzjscmgés MOTLEY 996 -5 2943 10 KL;r(‘) KXFX, WBUZ, WCCC, WKLQ, WKQZ, (Universal Repubtic) (Air Castle/Capitol)
g WQXA, WRUF, WZOR TOTAL STATIONS: 17 TOTAL STATIONS:
AVENGED SEVENFOLD - S T B A
. »_1““ AFTERLIFE HOPELESS/WARNER BROS. 985 ’277 ?'1‘8_8 i TRAPT 8
FOO FIGHTER! Wha's Going Home With You Tonight?
a i 7 lermoe s rosweURcvRMg 202 68 2729 W (Eleven Seven)
= T - — _— KHTBA, szg, WBYR, WCCC, WJJO, WKLQ,
WQXA, WRI
G NS _15 DOWN AND OUT suentmaormymg 88 *1OE 671 18 — e .= o 0wl
= 3 DOORS DOWN s
PUDDLE OF MUDD 0] i
L) EL PSYCHO FLAWLESS/GEFFEN/INTERSCOPE U 2 SO < Lo
. o 70 = (Universal Repubtic)
G a :;vvsisf:o%g:n DEATH PUNCH . 8% 17 WIYY, WRAT, WRUF, WXZZ, WZMR
.« THREE DAYS GRACE i i ATREYU A
I 33 por JIVE/ZOMBA m 00 235 15 (5:'0‘;: B“"; ;
| S = —— lollywoo
s 20 g:ing OF A DEADMAN S— 707 -84 2.061 16 KHTQ, Sirius Octane, WRIF, XM Squizz
— RED o ; RA 4
‘ 5 jLREAOY OVER esseNTIALREDIERC | 007 8 7o - 23 (Broken]Hearted Soul
= — - . Sahaja;
= SIXX: AM. WB i
19 38 re s BEAUTIFUL ELEVENSEVEN | O8D- 18 _ZEA. 12 K YR, wui WL XMSquizz ]
SEVENDUST SCARS ON BROADWAY 3
' B PRODICAL SON 7BROS/ASYLUM/ILG 63 2l 255 2l They Say
o - r T (Velvet Hammer/Interscope)
- ATREYU
2 _2_9_ FALLING DOWN Wovwoop | 903 129 I ]'5057 il r WAAFLWBUZ' uroe -
ANOTHER BLACK DAY POP EVIL 3
e = I wikeosouts BELERBROS. ) | Gl b 'f’zg 25 Hero
= NINE INCH NAILS (Pazzo/Jard Star)
= Jf DISCIPLINE B THE NULL CORPORATION/RED o= Al i ]'9]“ 2 XLAQWCHZ WYBE i
CANDLEBOX EARSHOT 3 5 —
@ _“_ STAND SILENT MAJORITY/ILG _53‘: | 45 R 2® MisSunderstood THEORY OF A DEADMAN
DEADMAN MOST INCREASED PLAYS/MOST ADDED [ o= (in De Goot) Girlfriend (604/Roadrunner/RRP
= e JE)EGOI;VFR?EF&Q P emoorermee 515 73 1467 20 KQREINCHA WY goaodT .nflfiff :‘\gv(vm 5 KR 45, W 5,
a g REV THEORY = e . REHAB 3 WRXW 43, WQXA 49, WHWX 9, KILIE +8, WRXR +8
3 HELL YEAH VAN HOWES/MALOOF/INTERSCOPE Y Sittin' At A Bar (Bartender Song) TANTRIC
3 DOORS DOWN (Epic/Universal Republic) N
a Y 452 4105 1006 28 KHTQ, KXXR, WIYY Down And Out (Silent Majority/ILG)
B TRAIN UNIVERSAL REPUBLIC - L WZOR +12, WKQZ +1, KLAQ +10, WBLZ +3, WCCC +9,
. KID ROCK WWEN +9, KXFX +8, WRZK +7, KZRQ +6, WRXW +6
RE 13 AL SUMMERLONG TOP DOG/ATLANTIC Rl i ]'_0_71 E - — -
WEEZER 3 DOORS DOWN
a ] 7 PORKANDBEANS DGC/GEFFEN/INTERSCOPE “20 138 r ],'_2'4] 22 Train (Universal Republic)
~ SCARS ON BROADWAY KHTB +15, KUPD +15, KZRQ +15, WRXW +I1, WTPT +9,
a 3 Thevsw VELVETHAMMERINTERSCOPE o3 *101 0662 33 LTI, iR 8 [ [0
~ ALTER BRIDGE
9 6 BEFORE TOMORROW COMES UNIVERSALREPUBLIC o1 ) Ry 2 AIRBO.URNE
T A":IBOURNE ; P Runnin' Wild (Roadrunner/RRP)
; KUPD +13, WKQZ +10, KQRC +9, KOMP +8, WQXA +6,
a 3 CUNNINWILD ROADRUNNERRRP 520 *104 ‘_”?‘_52 20 WCHZ 45, WEDG <5, WS{,‘; 1S, WRIF +4, WBYR +4
POP EVIL
' 7 HERO mazososar S0 703500 37 SCARS ON BROADWAY
= 5 PUDDLE OF MUDD B .. e - ADDED/AT= They Say (Velvet Hammerfinterscope)
= WEDONT HAVE TOLOOK BACK NOW FLAWLESS/GEFFEN/INTERSCOPE : WIIL o3 aalnoe 2 KXXR +T3, WZOR +9, KATT +8, WCHZ +8, WKLQ +7,
4, FILTER == =~ Konosha. Wi WCCC +7, WRZK +7, KRXQ 7, WGXA +6, KRZR +5
3= 2 267 -21 0367 36 enoshal
*“ SDLDIERS OF MISFORTUNE PULSE - N ———
THE RACONTEURS APD: Tom Kief
@ _,_’(l SALUTE YOUR SOLUTION THIRD MAN/WARNER BROS. ZE 2 I _0'611‘ B4 MD: Steve Salzman
ENDEVERAFTER Egypt Central, Taking You Down, 2
s S 51BY BABY BABY RAZOR& TiE ‘]76 i 0'375 £ RA, Broken Hearted Soul, 2
| BULLET FOR MY VALENTINE Royal Bliss, Save Me, 2
3 WAKING THE DEMON JIVE/ZOMBA 157 +2 o = Black Stone Cherry, Blind Man, O
T P.O.D e Opiate For The' Masses, Burn You Oown, O
= 13 oocreo NocoumBiA 1! = 70'24] B Supagroup, Jailbait, O FOR WEEK ENDING JUNE 8, 2008

REHAB
SITYIN' AT ABAR (BARTENDER SONG)

EPIC/UNIVERSAL REPUBLIC

+38 0.295

FOR REPORTING STATIONS PLAYLISTS GO TO:

LEGEND: See legend to charts in charts section for rules and symbol explanations.
61 active rock stations are electronically monitored by Nielsen Broadcast Data Systems 24

haurs a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.
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DMDS

» THREE DAYS GRACE
LOGS AN 18-1£ JUMP WITH

“RIOT” TO EXTEND ITS STRING
OF TOP 15 TRACKS TO SEVEN,
ITS ENTIRE CHART OUTPUT.

DIGITAL DOWNLOADS
AVAILABLE AT DMDS.COM

L
g PE. | ) NIELSEN B3S h NEW AND ACTIVE
8 @Y  ARTIST CERTIFICATIONS PLAYS AUDIENC
= 3 TTE __ IVPRINT/PROMOTIONLABEL  TW */~  MILLIONS RANK #ﬁ[ﬂ LABEL p,éﬂﬁ #,RTTL'S LABEL p,éf,’:
3 OOORST DOWN NO. (6 WKS} - I} 423 V4 1.290 3 202 24/2 ROYAL BLISS 20/4
'S NOT MY TIME UNIVI REPUBLI = Isolate Save Me
SEETHER (Riker Hill) {Air Castle/Capitol)
RISE ABOVE THIS wnoup 88 =2 e ]'36_6_ | MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 1
PUDDLE OF MUDD
= 372 +6 1.314 2 WHITESNAKE 23/16 PUDDLE OF MUDD 18/3
PSYCHO FLAWLESS/GEFFEN/INTERSCIPE = Lay Jown Your Love We Don't Have To Look Back Now
MOTLEY CRUE 363 +9 1.008 5 (Steamhammer/SPy ) (Flawless/Getfen/Interscope)
SAINTS OF LOS ANGELES MOTLEY ! TOTAL STATIONS: 2 TOTAL STATIONS: 5
DISTURBED
336 -2 1157 S5 POP EVIL 20/4 JUDAS PRIEST 18/2
INSIDE THE FIRE REPRISE
ARTIST NEW Hero Visions
SIXX: A.M. 321 425 mes 4 TITLE / LABEL _ STATIONS (Pazzo/Jard Star) (Epic)
LIFEIS BEAUTIFUL ELEVEN SEVEN | 3 DOORS DOWN 3 TOTAL STATIONS: is TOTAL STATIONS: 6
THEORY OF A DEADMAN Train
SOHAPPY 604, ROADRUNNER/RRP a2 & 9'_82] B (Universal Republic)
SHINEDOWN 81 3 0.886 5 KBER, WEBN, WXMM
DEVOUR ATLANTIC "c' ANDLEBOX - : 2
SAVING ABEL Stand
ADDICTED skopoviRo/capoL 279 *26 0686 10 (Silent Majority/ILG)
KID ROCK MOST INCREASED PLAYS REERLECG
. ALL SUMVER LONG ToppocaTLakmc 220 +30 0652 9 e i =
1 : SEETHER [§} T
n #THFEIM 11 s wiowr  HES -35 0s78 1 ?Jl?l’:;s;’.ﬁi';ﬁ‘;ﬁé"”“
e 10 YEARS WDHA, WVRK
a ! 1B geaurrul UNIVERSALREPUSLE 102 5 e BT ;
=3 |2 15 APOCALYPTICA FEATURING COREY TAYLOR 154 2 050 Inside The Fire
i I'MNOT JESUS 20-20 ENT.IVE/ZOMBA - {Reprise)
' WVRK
° 8 19 THREE DAYS GRACE 135 14 0.532 12
oy i RIOT JIVE/ZZOMBA Ry 3
¥ LINKIN PARK
©] K2 GIVENUP wannerBRos. 12 i ey
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WONE/Akron, OH* KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WQCM/Hagerstown, MD WNOR/Norfolk, VA* KCAL/Riverside, CA* KSHE/St. Louis, MO*

O=/: Chuck Collins
PJ: T.K.O'Grady
A2D/MD: Tim Daugherty

KZRR/Albugquerque, NM*
A Bill May

P J: Phil Mahoney

WD: Rob Brathers

W ZZ0/Allentown, PA*
PJ: Tori Thomas
MD: Keith Moyer

KW HL/Anchorage, AK
P2/MD: Brad Stennett

VW T0S/Augusta, ME
CM/PD: Steve Smith
A2D: Chris Rush
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OM: Trey Poston
PD: Joey Armstrong

WPTQ/Bowling Green, KY
OM/PD: Alex "Axe" Parocai
APD/MD: Monty Fostzr

WRQK/Canton, OH*
PD: Greg Ausham

WPXC/Cape Cod, MA
PD/MD: Suzanne Tonaire

WKLC/Charleston, WV*
OMY/PD: Jay Nunley

APD: Brian Thompson
MD: Dawn Cox

OM/PD: Scott Reir hart
MD: Dave Fritz

WMMS/Cleveland, OH*
PD: Bo Matthews

WVRK/Columbus, GA*
OM: Brian Waters
PD: Chris Chaos

KAZR/Des Maines, |1A*
OM: Scott Allen

PD: Ryan Patrick

M2: Andy Hall

KHQG/Duluth, MN
OM/PD: Jack L awson

OM: Rick Alexander
PD/MD: Mike Holder

WRVC/Huntington, WV
PD: Reeves Kirtrer
APD: Stephen Perry

WJIXQ/Lansing, MI*
OM: Paul Cashin
PD: Sheri Vegas

WGIR/Manchester, NH*
PD: Chris "Dac” Garrett

WXFX/Montgomery, AL*
PD: Rick Hendrick

WDHA/Morristown, NJ*
PD: Tony Paige
APD: Curtis Kay

WWW_americanradiohistorv c

PD: Harvey Kojan
APD/MD: Sonja Morrell

WXMM/Norfolk, VA*
OM/PD: John Shomby

KCLB/Palm Springs, CA
OM/PD: Jen Shevlin
MD: Jenn Brewski

KUFO/Portland, OR*
PD: Chris Patyk
APD/MD: Dan Bozyk

WHJY/Providence, RI*
PD: Scott Laudani

PD: S:eve Hoffman
APD/D: Daryl Norsell

WXFRX/Rockford, IL
PD: Jm Stone
MD: _on Schuiz

KBER/Salt Lake City, UT*
PD: k2lly Hammer
APDAD: Darby Wilcox

KZOZ/San Luis Obispo, CA
OM: Pepper Daniels
PD/ND: Dusty Rhoads

KTUL/Shreveport, LA*
OM: kary McCay
PD/\-D: Randy Hill

OM: Rick Balis
APD: Katy Kruze
MD: Cuy Favazza

WAQX/Syracuse, NY*
OM: Tom Mitchell

PD: Alexis

APD/MD: Don Kelley

KMOD/Tulsa, OK*
OM/PD: Don Cristi

WMZK/Wausau, Wi
MD: Steve Resnick

KBZS/Wichita Falls, TX
PD: Liz Ryan

* Monitored Reporters
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R&K rock

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
OM/PD: Willobee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Cooper
PD/MD: Tim Nable

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Kenn McCloud
PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
OM/PD: Dave Dunaway
APD: Phillip Kish

MD: Darren Cauthier

KQXR/Boise, ID*
OM: Dan McColly
PD: Jeremy Nicolato
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MD: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MD: Paut Driscoll

WBTZ/Burlington, VT*
OM/PD: Matt Grasso
APD/MD: Kevin Mays

WZJO/Charleston, WV*
OM: Jeff Whitehead

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jack Daniel

WKQX/Chicago, IL*
PD: Marc Young

WSWD/Cincinnati, OH*
OM: Patti Marshall
APD: Julie Evans

WKRK/Cleveland, OH*
PD: Dominic Nardella

WARQ/Columbia, SC*
PO: Dave Stewart
MD: Matt Lee

WWCD/Columbus, OH*
OM: Randy Malloy
PD: Andy "Andyman" Davis

KDGE/Dallas, TX*
OM/PD: Vince Richards
APD: Chris Ryan

WXEG/Dayton, OH*
OM: Tony Tilford

PD: Steve Kramer

MD: Matt Jericho

KTCL/Denver, CO*
PD: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MI*
PD: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

WJBX/Ft. Myers, FL*

PD: Matt Johnson

APD: Anthony "Roach” Proffitt
MD: Jeff Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
OM: Bruce Simel
MD: Blando
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KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Don Jantzen
MD: Karah Leigh

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM: Bill Hagy
PD/MD: Jay Patrix

KRBZ/Kansas City, MO*
OM: Bob Edwards

PD: Greg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MD: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PD: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Cene Sandbloom
MD: Lisa Worden

KYSR/Los Angeles, CA*
PD: Michael Martin
APD/MD: Julie Pilat

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, WI*
PD: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/Oklahoma City, OK*
OM: Tom Travis
PD: Jeff Blackburn

WJRR/Orlando, FL*
PD: Rick Everett

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MO: Vinnie Ferguson

WCYY/Portland, ME*
PO: Herb lvy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton

WBRU/Providence, RI*
OM: Mark Stachowski
PD: Chris Novello

APD: Tom Ghiden

MD: Nick Castillo

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MO: Chris Payne

WDYL/Richmond, VA*
PD: Fisher

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MO: Casey Krukowski

KCXX/Riverside, CA*
PD; John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
PD/MD: Danni

KWOD/Sacramento, CA*
OM/PD: Curtiss Johnson
MO: Andy Hawk

KXRK/Salt Lake City, UT*
OM: Alan Hague

PD: Todd Noker

APO: Corey O'Brien

MD: Artie Futkin

KBZT/San Diego, CA*
PO: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PD: Phil Manning
MD: Capone

KITS/San Francisco, CA*
PD: Dave Numme
APD/MD: Aaron Axelsen

KCNL/San Jose, CA*
PD: Jeanene Calhoun

KJEE/Santa Barbara, CA*
PO: Eddie Cutierrez
MD: Dave Hanacek

Music Choice
Alternative/Satellite
PD: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gregg Steele
APD: Khaled Elsebai

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Jon Robbins

PD: Boomer

APD/MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo
APD/MD: Andrew Harms

KQRA/Springfield, MO*
PD: Kristen Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PD: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PO: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry

APD: Chris Firmage
MD: Creg Rampage

KMYZ/Tulsa, OK*
PD: Kenny Wall

WWDC/Washington, 0C*
APD: Dave Hennessy
MD: Greg Roche

WPBZ/West Palm Beach, FL*
PD: John O'Connell
MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PO/AMD: Frank Pain

WZMR/Albany, NY*
OM: Kevin Callahan
PD: Nik Rivers

KTEG/Albuquerque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Cuy Dark

WJSE/Atlantic City, NJ
OM/PD: Rich DeSisto
APD/MD: Scott Reilly

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamton, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Butfalo, NY*
PO/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Perry
APD: Tom Kief

MD: Steve Salzman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*
PD: Ross Ford
MD: Jack Mehoff

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Qetroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KLAQ/EI Paso, TX*
OM/PD: Courtney Nefson
APD/MD: Glenn Garza

WGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MO: Tony LaBrie

KRZR/Fresno, CA*
OM/PD: Paul Wilson
APD/MD: Skippy

WBYR/Ft. Wayne, IN*
APD/MD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry CGuscott
APD: Kyle Baldry

MD: Jack Wich
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WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Creenville, NC*
OM/PD: Mark McKinney

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PD/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds
APD/MD: Clay Sanders

WRXW/Jackson, MS*
PD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MD: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Criffin
MO: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison

WXZZ/Lexington, KY*
OM: Robert Lindsey

PD: Johnny Maze

APD: Twitch

www americanradiohistorv. com

KDJE/Little Rock, AR*
OM: Senny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KBRE/Merced, CA
PD/MD: Jason LaChance

WHDR/Miami, FL*
OM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Troy Hanson
APD: Zigz

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
OM: Kris Van Dyke

PD: Chris Alan

APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIX0/Peoria, IL
OM/PD: Matt Bahan

POWERED

DaCITAL DOWHLOWDS
ANAILABLE AT DMDS.COM
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200 A0
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WIDEAWAKE

WARNER BROS./WARNER W2 -25

ATLANTIC/WARNER 130 +23

WARNER BROS./WARNER 123 +9

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

WYSP/Philadelphia, PA*
APD: Spike
MD: Jeff Sottolano

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MO
OM: Sue Timmons

PD: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PO/MD: LA Lloyd

KI0Z/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM: Mark Mitchell
APD/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MO: Gary Susalis

Sirius Octane/Satellite*
OM: Cregg Steele
PD: Jeff Regan

DINEALONE . T2 +1
ATLANTIC/WARNER ¢ 120 +13

NOT LISTED = +17
& jndicates CanCon

XM Squizz/Satellite*
PD: Bodhi Ebright
MD: Crant Random

KISW/Seattle, WA*
OM/PD: Dave Richards
APD: Ryan Castle

WHBZ/Sheboygan, Wi
PD: Ron Simanet
MD: Dave Nelson

WRBR/South Bend, IN
PD: Tommy Carrol!

KHTQ/Spokane, WA*
PD/MD: Barry Bennett
APD: Kris Siebers

WLZX/Springfield, MA*
PD/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Valorie Knight
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin

PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, I1A
OM/PD: Michael Cross

WBSX/Wilkes Barre, PA*
PO/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
OM/PD: Scott Kennedy

* Monitored Reporters
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R&R TRIPLE A

Triple A offers its share of sports coverage

Let's Go Out

To

The Ballgame

John Schoenberger

JSchoenberger@RadioandRecords.com

hile triple A is primarily a music-based format, many adults
who tune in are also avid sports fans. To accommodate that

interest, many stations get involved with sports coverage on a
variety of levels, from morning show interviews to play-by-
play broadcasting. B Many stations, such as KBCO/Denver,
cover sports as a part of the regular morning show newscasts.

Host Bret Saunders has a friendly relationship with Rockies coach Cliff Hurdle,
so he is a regular guest, and they talk music since Hurdle is a rabid music fan.
Saunders also hosts NFL network commentator Adam ShefHer on a weekly basis
during the Broncos season to review each week’s game.

KBCO gives away tickets on the air to all of
Denver’s sports teams, P1D Scott Arbough says. “Of
course, when the Rockies go to the World Series or
the Broncos to the Super Bow! or the Avalanche are
in the Stanley Cup, KBCO becomes more focused
on the winning team.”

It’s well-known that WXRT/Chicago morning
host Lin Brehmer is a huge baseball fan and that
each year he does a remote broadcast on the open-
ing day of the Cubs season. Originating
from Yak-Zies on Clark Street in Wrig-
leyville, the event is always well-attend-

ed. For more than a decade, Brehmers
show has also featured daily commen-
tary from noted sports colummnist Bob f
Verdi of the Chicago Tribune.

In 2003, the station offered a different
kind of full-time sports presence.“That’s
when we introduced the Smuashing
Pumpkins’ Billy Corgan, a lifelong Chi-
cagoan and Cubs fan, as the "XRT Cubs
Correspondent, a role he resumed the
following season on a twice-weekly basis,” CBS
Radio VP of rock programming/WXRT PD
Norm Winer says. “Its hard to recall the station ever
getting more media attention during its entire histo-
ry than we did around that””

Mixing It Up
WDST/Poughkeepsie-Woodstock. N.Y., director of
programming/morning host Greg Gattine says his sta-
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tion is all over the sports scene. Even though it’s out-
side the immediate metropolitan New York area, the
station still focuses on the city teams.“We're starting
a promotion next month to give away tickets to the
fnal games atYankee and Shea Stadiuns,” he says.“We
cover the local sports scene, too, from high school to
college. In fact, we have a strong basketball team at
Marist College and have the Army football team
down the road at West Point.”

Every large city can be viewed as a big
sports tow, but Boston certainly ranks
near the top ot that list. WXRV/Boston
OM Ron Bowen says, “Sports is such a
big part of the culture here in Boston that

f there is no way we can avoid it—espe-
cially with most of the teams doing so
well. The Red Sox are the biggest rock
stars of Boston and interest in them goes

* surprisingly deep into the demo.”

Bowen does a weekly feature with

Jackie MacMullen, a respected sports

writer for the Boston Globe and an

ESPN correspondent.“The reason the segment works

so well is that Jackie puts a great lifestyle element into

the conversation,” Bowen adds.*“We're talking sports,
but we always tind an angle that even someone with
lide interest in sports will find compelling . . . for
example, we [have| talked about all the weird rituals
that many players have getting ready for a game.”
But not all sports involve a ball of some kind. In
Indianapolis, there’ the Colts—but also auto racing,
WTTS mmerses itself into the annual Indy 500 and

www.americanradiohistor

‘WTTS
marries
music—our
strongest
asset—with

the general
excitement
created b
large-scale
sportin?
events to
create
unique,
memorable
experiences
for the
listener.’

—Brad Holtz

Brickyard 400, and it strives to bring music into the
mix, too. “For the recent Indy 500 qualificatons,
WTTS partnered with Miller Lite to present a pri-
vate concert at the speedvay on top of a party deck.”
WTTS PD Brad Holtz says. “WTTS marries
music—our strongest asset—with the general excite-
ment created by large-scale sporting events to create
unique, memorable experiences
for the listener. These are not only
promotional wins, but oftentimes
result in lucrative NTR oppor-
winites for the station.”

CIDR (the River)/Windsor-
Detroit also tries to take it a step
further. This year the station
teamed with the NBA’s Pistons
to broadcast live from the Palace
of Auburn Hills during it
Pistons Cares fund-raiser to benefit the Make a Wish
Foundation of Michigan. Airstaff hosted the broadcast
and helped answer phones at the event, which brought
n $480.,000.

“We also tied in River music with women’s bas-
ketball recently with a weeklong promotion that
offered a chance to sit beside [halfime performer] KT
Tunstall at the Detroit Shock’s home opener]” P
“Phat” Matt Franklin says.

Hockey is another popular sport in Detroit, and
members of the Red Wings have been known to
appear at station events around Hockeytown. “Player
Darren McCarty and his family recently attended our
Barenaked Ladies in-store performance and live
broadcast in Birmingham, Mich., in support of their
new children’s release, *Snacktime, ™ Franklin adds.

Making Obligations Special

Many public stations are affiliated with a university or
local school system, so they often are required to air
sporting events. WXPN/Philadelphia airs about 20
University of Pennsylvania basketball games during
the season, KTBG/Kansas City carries select football
and basketball games from the University of Central
Missouri, and WAPS/Akron broadcasts high school
football games for about eight weeks every fall.“ We
feature Akron City Series games between some of the
biggest local rivals, too.” PD Bill Gruber says.“If one
of the City Series teams goes to the playofls and cham-
pionships, we follow them all the way”

All three progranuners note that the audience that
tunes in for these games is not likely their regular
music listeners, but as Gruber says, “Like many triple
A stations, our audience declines in the evening hours
and we actually see our AQH share increase when we
air these games.”

WZGC Dave-FM)/Adanta takes a different ap-
proach: It is the flagship station for the Adanta Falcons
and touts its team association throughout the week,
enhancing play-by-play coverage with daily in-season
team updates, player and coach’ shows, and involve-
ment in numerous other team and player events.

“The Falcons not only provide us with impossi-
ble-to-duplicate programming, but they give the sta-
tion an added dimension, an even broader appeal and
a sturdy, specific listener base to market our other
assets to,” Dave-FM PID Mike Wheeler says.“We are
cognizant that all sports-related material must have

RsR

an entertainment value attached to it
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» R.E.M. EARNS AIRPOWER STRIPES IN ITS THIRD
WEEK ON THE CHART AS “HOLLOW MAN" VAULTS
23-18 (UP 36 PLAYS). THE TRIO IS ONE OF TWO
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POWERED BY

DMDS

DIGITAL DOWNLOADS

AVAILABLE AT DMDS.COM

ACTS (ALONG WITH COLDPLAY) WITH TWO TRACKS

IN THE TOP 20.

x x =
£ .z 11 NIELSEN BOS NEW AND ACTIVE
Q lé E; ARTIST CERTIFICATIONS FLAYS AUDIENCE ARTIST BIrAYS ARTIST LI
E =8 T ~ IMPRINT/ PROMOTION LABEL ™ +~  MILLIONS RANK AR e AR e ]
1 n DEATH CAB FOR CUTIE NO. 1{4 WKS) 556 7 1679 b COUNTING CROWS 13217 SHERYL CROW 1071
- 1WILL POSSESS YOUR HEART ATLANTIC E Come Around Out Of Our Heads
JASON MRAZ (DGC/Getfen/Interscope) (A&M/Interscope)
5 imvours Munnome 0% 20 1572 3 MOST ADDED TOTAL STATIONS: T3 TOTAL STATIONS: B
COLDPLAY
6 512 -29 1.696 1 AIMEE MANN 13216 ROBERT PLANT /
VIOLET HILL CAPITOL e ) Freeway ALISON KRAUSS 105/6
AUGUSTANA = (SuperEgo) Rich Woman
17 SWEET AND LOW e S0 17 1264 6 TOTAL STATIONS: 15 (Rounder)
TOTAL STATIONS: n
k ::PEK JORNSON BRUSHFIRE/UNIVERSAL REPUBLIL 22 *68 1079 8 RAPIOHEAD 12818
ARTIST NEW House Of Cards LINKIN PARK 88/3
9 DUFFY 339 +29 1346 5 TITLE/ !,ABEL _ o STATIONS (TBO/ATO) Shadow Of The Day
MERCY MERCURY/IDJMG : ; JOHN MELLENCAMP 4 TOTAL STATIONS:, 16 (Warner Bros.)
JAKOB DYLAN My Sweet Love - TOTAL STATIONS: 7
12 SOMETHING GOOD THIS WAY COMES STARBUCKSICOLUMBIA -0 5 0868 13 (Hear/CMG) OLD 97'S 12877
- = Dance With Me DAVE BARNES 8272
g COUNTING CROWS KBCO, KCUV, KFOG, KINK, KMTT, KPR, Hoaes) T o
L e fes 1] L
18 YOUCAN'T COUNTONME DGC/GEFFEN/INTERSCOPE 38 52 Sk 4 Kw'ﬁs;"fw&:mx' [$457 Y5 LTI, TOTVZ\L STATIONS: % (Razor & Tie)
10 MUDCRUTCH 304 35 0.861 14 — = TOTAL STATIONS: 9
SCARE EASY REPRISE X { e G. LOVE & SPECIAL SAUCE 7 JOHN MELLENCAMP 120106
SPOON Peace, Love & Happiness My Sweet Lave BODEANS son
26 poNTYOU EVAH verce 280 12 won 9 (Brushfire} (Hear/CMG) Every Day
KBCO, KTHX, WCLZ, WCOO, WMMM, TOTAL STATIONS: 12 (Resolution)
MATT NATHANSON WRNR, WXRV TOTAL STATIONS: 8
13 COMEONCETHIGHER vancuarp 278 +12 0903 12 i == = _—
- COLDPLAY 4
YAEL NAIM > X
3 NewsouL ToTouTaRDiTLANTIL 200 17 1207 7 EICI;ZRLT)VIda
o~ a3 {s]
COLDPLAY AIRPOWER KBCO, WMMM, WXRT, WZEW
2 va LAVIDA cpoL 264 473 0965 1 =
R.E.M. DUFFY 3
18 CUPERNATURAL SUPERSERIOUS WARNERBROS., | 200 i e 10 Mercy
NEWTON FAULKNER = irpiplLocg o
T INK, KTCZ, WRLT
14 pream CATCHME AwARECOLUMBIA 298 03 0720 20 - o - =
AMOS LEE OLD 97'S
5 LISTEN BLUE NOTE/CAPITOL 250 2 0.505 28 Dance With Me
NEEDTOBREATHE {New West)
) WRLT, WTTS,
9 MORETME v (e <22 WECIEE 27 i il _ul
R.E.M. AIRPOWER 5 THE RACONTEURS 3
3 HOLLOWMAN WARNERBROS. 232 *36 0806 17 Old Enough
= — (Third Man/Warner Bros.)
LOS LONELY BOYS
4 sTavinwiTHME pc 225 W 0781 B KTHX, WCLZ, WCOD
MY MORNING JACKET AIRPOWER THE CURE 3
6 I'M AMAZED ATO/RED 25 A 0 i2 The Only One MOST
(Suretone/Geffen/Interscope)
5 [Jsl.r:.TEY\éEYWINWOOD FEATURING ERIC CLAPTON oA 206 35 0.524 25 KCUV, KPRI, KRV INCREASED
5 ALANIS MORISSETTE e - B ERIC HUTCHINSON PLAYS
© UNDERNEATH MAVERICK/REPRISE == Rock & Roll
SARA BAREILLES {Let's Break/Warner Bros.)
8  omen e - 195 -18 0536 24 KRSH, KXLY, WCQO
TRISTAN PRETTYMAN — = —
2ty vRoNCAPTOL 192 go Uy 25 +106 JOHN MELLENCAMP
BIG BLUE BALL FEATURING PETER GABRIEL My Sweet Love (Hear/CMG)
2 BURN YOUUP, BURN YOUDOWN eawor B0 40 0436 - ADDED AT... SISP +27, WTTS 18, KINK 415, KBCO +13, KPRI +12,
WORLD KFOG +7, WNCS +4, WXRT +3, KXLY +3, KCUV +2
= IH?ENE\%%E SURETONE/GEFFEN/INTERSCOPE i 0 0657 22 SR B -
oNpgel Spokane, WA COLDPLAY
LANDON PIGG | .
15 170 -18 0807 16 PD: Ken Richards Viva La Vida (Capitol)
FALLING INLOVE AT A COFFEE SHOP RCA/RMG MD: Marie McCallister T, A A N R ]
THE RACONTEURS 150 a5 0315 - John Mellencamp, My Sweet Love, 3 SISP +6, WRLT +6, WXRT +6, CIDR +5, KINK +4
OLD ENDUGH THIRD MAN/WARNER BROS. " Weezer, Pork And Beans, 1 —y P o =4
5 ALEJANDRO ESCOVEDO Wl w0 028 - Eric Hutchinson, Rock & Roll, O JACK JOHNSON
ALWAYS AFRIEND BACK PORCH/MANHATTAN/CAPITOL Moswl Los Lonely Boys, Staying With Me, O Hope (Brushfire/Universal Republic)
g FEIST - T - FOR REPORTING STATIONS PLAYLISTS GO TO: WZEW +T1, WXRV +8, KRVB +8, WCOO +8, KINK +7,
13 B n - . | ) WMMM +7, CIDR +7, KENZ +6, KTHX +4, WNCS +3
JFEEL ITALL CHERRYTREE/POLYDCR/INTERSCOPE IR at oantRecoraleom I . i <
BIG BLUE BALL FEAT.
PETER GABRIEL
RECURRENTS Burn You Up, Burn You Down (Real World)
SISP +16, KXLY +10, KRVE +6, WTTS +5, WCOO +3,
= - KCUV +2, KFOG +2, KPTL +2, WRNR +1
¢ ¢ b
M ARTIST 11 NIELSEN BDS PLAYS "l ARTIST 11 NIELSEN BDS PLAYS R.E.M.
- TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW - TITLE / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ LW Hollow Man (Warner Bros.)
KPRI +14, KTHX +8, CIDR +6, WRLT +5, WRNX +4,
INGRID MICHAELSON MIKE DOUGHTY g K i y ‘
R 7115 wav | AM(CABIN 24/DRIGINAL SICNAL/RED) 220 Sl 27 JENNIFERS (ATO/RED) L2 21 WOLZ Sz KEE -2 K SR
JACK JOHNSON EDDIE VEDDER
IF 1HAD EYES (BRUSHFIRE/UNIVERSAL REPUBLIC) 198 2?3 HARD SUN (MONKEY WRENCH//RMG) 1 L=
SARA BAREILLES ROBERT PLANT / ALISON KRAUSS
LOVE SONG (EPIC) i) o] GONE, GONE, GONE (DONE MOVED ON} {ROUNDER) g3 W’
DAVID GRAY 134 140 THE KILLERS 100 89 FOR WEEK ENDING JUNE 8, 2008
YOU'RE THE WORLD TO ME (ATD/RED) READ MY MIND ({SLAND/IDJMG) LEGEND: See legend to charts in charts section for rules and symbol exptanations.
a - — N 29 triple A stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
SNOW PATROL n7 ONEREPUBLIC a5 day, 7 days a week. Indicator chart comprised of 51 reporters.

SHUT YOUR EYES (POLYDOR/A&M/INTERSCOPE)

ne

STOP AND STARE (MOSLEY/INTERSCOPE)

102

© 2008 Nielsen Business Media, inc. All rights reserved.

64 24/7 NEWS ONLINE @ www.RadioandRecords.com

www americanradiohistorv. com

REGISTER NOW:!

JUNE 13, 2008


www.americanradiohistory.com

» THE RACONTEURS LAND A NO. 30
DEBUT ON THE TRIPLE A INDICATOR LIST
WITH “OLD ENOUGH.” THE TRACK, FROM
THE “CONSOLERS OF THE LONELY”
ALBUM, POSTS THE WEEK’S FOURTH-
LARGEST SPIN INCREASE (UP 64).
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R&R AMERICANA
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R&R LATIN

Joaquin Garza on the successful_launch of ‘El Chulo de la
Mariana” on La Ley/Chicago

‘El Chulo’ Takes On
The Windy City

Jackie Madrigal

JMadrigal@RadioandRecords.com

ince its February launch on Spanish Broadcasting System’s
regional Mexican WLEY (La Ley)/Chicago, morning show
“El Chulo de la Manana” has quickly made waves in the
Windy City. Hosted by Joaquin Garza and sidckick Dona
Mela (aka Ratil Bernal), the show scored an 8.5 share n 18-
34—the station’s core demo—phase 1 of the spring 2008
Arbitrends, according to data provided by SBS, positioning 1t at No. 1 among
the market’s five Spanish-language stations and No. 2 in the general market.

Previously known as “El Chulo y La Bola,” the
morning show had a successtul run of nearly
three years on Border Media Partners’ regional
Mexican KHHL (La Ley)/Austin. As the battle ot
the morning shows in Latin radio escalates—
some radio executives contend that the real bat-
tle in Spanish-language radio turns on who has
the best show—"El Chulo de la Manana” is sct
to help La Ley give competing regional Mexican
outlet Univision Radio’s WOJO (Que Buena) a
run tor its money.

Garza spoke to R&R about what his new show
is all about, moving from BMP to SBS and com-
peting in one of the country’s largest Hispauc mar-
kets, where the Mexican population dominates.

Talk about “El Chulo de la Mafiana.”

I'm the Chulo and La Bola is the public. although
many people think its Dofa Mela, because she’s
chubby. [“Bola” means “ball’

’

thunk round—and

could also be slang tor a “bunch’ ot people or
things]. She's a character within the show played by
my assistant and producer atil Bernal. The show
used to be called “El Chulo y La Bola” and people
were confused, thinking Radl was La Bola. Now
we're calling the show “El Chulo de la Manana” La
Bola is an important part of the show because they
are the ones that call in and participate and mteract
with 1me and the other people on the show.

You arrived in Chicago recently. How was the tran-
sition from BMP to SBS?

It was an easy transition. lt was interesting because
when I arrived, the show was already done, and that

helped me. [ didn’t get to Chicago to build a show.
And 1 had previously worked for SBS i Los
Angeles Jat Latin pop El Sol. now Laan rhythim
KXOL (Latino 96.3)], then moved onto BMP and
now I’m back at SBS. The transition from BMP to
SBS was a healthy one. One contract
ended and another started, and there
were no bad teelings.

You're now in a large Hispanic
market, where competing sta-
tion WOJO has dominated.
How did you prepare for bat-
tle in mornings?

[ came here to win. That was
in my mind from the begin-
ning, and that’s just what [ told
[SBS president/CEO] Radl
Alarcon. And because T was
prepared, 1t didn’t take me
long to get going. I've adapt-
ed really well. I have accom-
plished what few have been able
to do. In three mmonths since the
show’s debut, 1t’s already No. 1 in
the 18-34 demo and the station
as a whole 1s moving up.

The station’s new PD, Ezequicl
Gonzilez, has also come to make
positive changes 1n regards to
music, the jocks and retreshing
the station. Its all been very excit-
ing. I've immersed myself in the
station so that | can properly
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‘l came
here to win.
That was in
my mind
from the
beginning,
and that’s
just what
told SBS
resident/
EO Radl
Alarcon.

—Joaquin Garza

Garza, left, and Dofa Mela
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communicate with the audience, because that’s ulti-
mately what’ going to bring positive results.

I know how professional my competitors are
and that Univision is a great company, but T was
never scared of coming here. [ have all of SBS sup-
port, all the support from Ratl Alarcon and
Ezequiel, and that’s what is ditferent from other
times. That has given me the ability to reach the
ratings [ have obtained so far. And I've only been
on the air three months and have no publicity. My
marketing campaign is just about to begin.

Is your show 100% talk, or do you also play music?
Radio has changed a lot. Our strong suit is not
to play music. We entertain by telling jokes, talk-
ing about sports, artists, horoscopes, etc. There are
a lot of jocks that use people’s atHictions and
needs to get ratings. I'm not into selling lies and
oftering our people false hope. I avoid all those
topics on my show and I focus on entertaining.
I think that’s what they like: They want us to
make them happy and not cry.

There are a lot of issues with Mexican music
right now, artists involved in the narco world. and
you never know who you're playing on the radio.
We don't like to play inappropriate music, especial-
ly corridos about narcos. We do parodies of songs
by artists like Britmey Spears that are redone in
Spanish to showcase the show.

When you say you don't use people’s afflictions to
get ratings, do you mean you don’t want people to
see you as their savior?

Exactly. I don’t want the public to put me up on

a pedestal. I'm not interested in lying to them. 1

don’t want to support causcs that don’t really

help anyone. I'm not an activist, ['m an entertain-
er. And | do like to help, but as a public service.

For example, I'm going to get involved in all

sorts of marathons for cancer and AIDS. I'm

more interested in investing tune in causes that

can actually make a difterence, not do things
tor others that will put the spotlight on
me to get ratings. For example, 1 sup-
port immigration retorm. but I don’t
support marches that will enrage this
country’s government.

I have an immigration attorney on the air to
answer people’s questions, but its a public serv-
ice. He has to answer every question, because
people have complained that when the compe-
tirion does it, they rarely get a straight answer.

Therte are four topics | don't talk about on the
air, because they are difficult subjects to discuss:
politics, religion, AIDS and rape. Those topics are

too sensitive and | cannot touch them.

Do you intend to syndicate your show?
Yes. I hope to once again broadcast on 70 sta-
nons, like 1 did back in the day when I was at
La Z nerwork, which was owned by Amador
Bustos. | was based in Chicago. and now that I'm
back in the city, the audience actually remembers
me from those days. That’s also helped me. Though
in those days, all the jocks were really nasty on the
air and used to say all sorts of things. And the more
outrageous, the bigger the ratings. I've now elim-
inated all that trom the show. R&R
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» GERMAN MONTERO’S FIRST CHARTING SINGLE
“AMANTES ESCONDIDOS” SOARS 10-3 N ITS 19TH

WEEK ON THE CHART, THE LONCEST CLIMB TO THE
TOP THREE SINCE ALACRANES MUSICAL'S “SI YO
FUERA TU AMDR" NEEDED 20 WEEKS IN MARCH 2006.

R&R REGIONAL MEXICAN
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GERMAN MONTERO K-PAZ DE LA SIERRA 318/36 LA ORIGINAL BANDA
AMANTES ESCONDIDOS UNIVISION ]29_5 520 _“'S:T'G | o EL LIMON 282/52
VICENTE FERNANDEZ (Disaz/Edimonsa) Sin Pensar Yo Te Engane
LADERROTA sonvemonowe - OV 98 BBE2 4 TOTAL STATIONS: 24 (0BC) - &
1 ] TOTAL STATIONS: =€
) wesa  MO7 v68 7093 6 NESTOR EN BLOQUE 303/14
LADIOSNO N EMITERE L ARTIST NEW Una Calle Nos Sepera GRUPO EXTERMINADOR 277/14
CUISILLOS 1053 +4] 6.210 8 TITLE / LABEL gt | B _STATIONE (Carr panario) Borracho Y Desgraciado
VIVE Y DEJAME VIVIR 'MUSART/BALBOA 2 7 4 CONTROL 19 TOTAL STATIONS: 1% (Fonovisa)
PALOMO Se Tambalea TOTAL STATIONS: 19
SUFRIRAS wa (ECE 4 SR 15 (Dege) LOS BUITRES JE
= S = col o VR, R BT, (A, (s CULIACAN SINALOA 301/35  KUMBIA ALL STARZ
LA ARROLLADORA BANDA EL LIMON 968 52 6428 7 KHHL. KHOT. KJFA, KPS, KLHB, KLVO, Estoy Tomando Sir Controf FEAT. MELISSA JIMENEZ  275/4
SOBRE MIS PIES DISA/EDIMCNSA =5 f KSAB, KSKD,'KTUZ: KYQd, WEDJ” WLCé. {Ladiscomusic/Univarsal Latino) Rica Y Apretadita
BANDA EL RECODO 946 59 6 9 WYMY TOTAL STATIONS: 21 (EMI Televisa)
TOMAME O DEJAME FONOVISA 4 4 .086 5 TOTAL STATIONS: 14
T PATRULLA 81 8 LOS INQUIETCS
HENNI RIVERA LS8 -89 7131 S Los Reproches Del Viento DEL NORTE 286/61 BETO Y SUS CANARIOS  243/59
INOLVIDABLE' FONOvISA | T - (Disa) La Borrachera Muchacha Encantadora
EL POTRO DE SINALOA 905 +9 5839 1 KBUE, KLNV, KRZZ, KSTN, KXLM, KXSB, (Eagle) (ASL)
EL VASO DERRAMA MACHETE ) XHTY, XOCL TOTAL STATIONS: 17 TOTAL STATIONS: 7
CONJUNTO PRIMAVERA b = e MU B
TELLORE FONGYISA 84E 85 5474 4 x XJ:E:IS':ERNANDEZ 5
LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDO RAMIREZ ol o R o {Sony BMG Norte)
POR QUIEN ME DEJAS OISA/EDIMONSA i) i KGBT, KKPS, KLNY, KMQA, KXPD
GRUPO MONTEZ DE DURANGO p— p—
LA IMAGEN DE MAL VERDE psa | 84 ¢T3 15620 W2 E'::::ft‘; BELTRAN 4
e - ———e 1 as
EL CHAPO DE SINALOA - (Univision)
51 TE AGARRANLAS GANAS (CIERRA LOS 010S) os NG S EEEEN € P O LT, (T,
ALACRANES MUSICAL s S =
SINTU AMOR wnvsion 722 = R - ;A MA"‘A 4
ernamente
LOS TUCANES DE TIJUANA e
QUE TF PERDONE TUMADRE UNIVISION 63? 287 _3'_098_ 2 f(GBT, KKPS, KLHB, KSAB
LUPILLO RIVERA P T P —
DE QUE ME PRESUMES B S 2C S‘F\,NE:A ":A“:HOS 3
e oxlmo Tonto
CARDENALES DE NUEVO LEON Y DINORA 64 4 3232 2 e e e
FLOR DE LAS FLORES AsL ; E IF KIW, KLY, XHNZ
. fonovisa 999 109 2583 30 " GRUPO MONTEZ DE DURANGO 3
BANDA MACHOS ] — I La Imagen De Malverde MOST
ECEROXIMOJTONTO SONY BMG NORTE is 8., = - E - f(?IS?,)KLVD. KXPD INCREASED
LOS TIGRES DEL NORTE e - e - — " PLAYS
RUMBO AL SUR FONCVISA N j =5y URANIO MUSICAL 3
LOS HOROSCOPOS DE DURANGO R - B o (D:S"L'] Yenego
[ERMO UNVION e : = KMYX, KSAH, KXPD
VICENTE FERNANDEZ e — - 2 Tm
PARA SIEMPRE sonvavonoRE 022 *108 4588 17 LOS TIGRES DEL NORTE 3 +22] CONTROL
I El Hijo Del Pueblo S
ALIADOS DE LA SIERRA e Tambalea (Dego)
TEAMO L OB 60 2997 | 27 (Fonovisa) KLVO +26, WLCC +26, WED +23, KCBT +22, KSKD +22,
Tos TRl N SR KONDIRXPO\RXIES KLHB +21, KPS 19, KESO +18, KBNO +16, KTUZ +6
e e (486 62 27k 29 ANDRES MARQUEZ EL MACIZO 3 =T =
i — : GERMAN MONTERO
URANIO MUSICAL Ka-AQue[Am dgs 3
DULCE 461 +65 3262 2 (Disa) Amantes Escondidos (Univision)
LECEVENEND L =5 = KDUT, KSAH, KTTA KGBT +53, KLTN +24, WEDJ +22, KLHB +21, KHOT +20,
PEDRO FERNANDEZ KYQQ +16, KISF +16, KSTN +T3, KROM +T3, KDXX +12
AMIGA POR FAVOR MACHETE “5?_ ’22_ »1'93] -{6 — =
PONZONA MUSICAL 45  -80 1719 ! LOS TEMERARIOS
TALVEZ ASL S . Si Tu Te Vas (Fonovisa)
LOS TIGRES DEL NORTE Q KOND +26, KLVO +20, KXPD +18, KXTS +13, KCMT +11,
EL HLJO DEL PUEBLO Fonviss 424 +31 Ll 34 s SO E O SHNINOIE, Wiy P <5
JOAN SEBASTIAN
PIENSOENT! vosiarizioos DM 52 3758 19 VICENTE FERNANDEZ
- = Para Siempre {Sony BMG Norte)
VAGON CHICANO 410 +11 2.093 32 = WOJO +21, KKPS +16, KGBT +15, KLNV +15, KDXX +¥4,
COMO ARRANCARTE AsL Cet b - KXPD +I0, KLAX +3, KMQA +8, KSAH +7, KTIM +6
EL GUERO Y SU BANOA CENTENARIO ~ e —
ANTES v - B B PATRULLA 81
EL CHAPO DE SINALOA ; Los Reproches Del Viento (Disa)
EL PALETERO osa 397 +68 2193 31 KLAX +16, KLNV +16, KSTN +10, XHTY +10, XOCL +8,
1 i TS _ KXLM +8, KBUE +7, KXSB +7, KRZZ +6, KDUT +3
CONJUNTO PRIMAVERA 185 a6 1825 40 E # +B, *
LA GRAN SENCRA FONOVISA T ADDED AT... ( " iy
CONJUNTO ATARDECER - awm\
SE VAMURIENDO M ALMA CAMPANARIO 38! 35 3222 23 SK§T§ 7AY ef05a)
- T i tockton, L
LA AUTORIDAD DE LA SIERRA
TODO CAMBIO oIsA 346 | -33 ].?46 o PD: Kent Rodriguez
Graciela Beltran, Lastima Me Das, 12
SE"::&‘:OREVES oBC 344  -108 1.745 | - Patrulla 81, Los Reproches Del Viento, 10
LOS INVASORES DE NUEVO LEON
OECIAS QUENO SERCA 340 0 1902 37 FOR WEBK ENDING JUNE 8, 2008
0 " FOR REPORTING STATIONS PLAYLISTS GO TO: LEGENDE See legend to charts in charts section for rules and symbol explanations.
SERGIO VEGA 338 3 1.683 = 55 regional mexican stations electronically monitored by Nielsen Broadcast Data Systems 24

MIBUEN AMANTE SONY BMG YORTE www.RadioandRecords.com hours a day, 7 days a week. © 2008 Nielsen Business Media, Inc. All rights reserved.

REGIONAL MEXICAN MONITORED REPORTERS

KJFA/Albuquerque, NM WLEY/Chicago, IL KXPK/Denver, CO KBUE/Los Angeles, CA KSKD/Merced, CA WYMY/Raleigh, NC KXTN/San Antonio, TX KXTS/Santa Rosa, CA
PD: Henry Gonzalez PD: Ezequiel Gonzalez PD: Napole an Sanchez PD: Pepe Garza OM: Debbie Gomnez PD: Julie Garza PD: Jon Ramirez OM: Krista Bowker
KLVD/Albuguerque, NM WOJO/Chicago, IL XHNZ/E} Paso, TX KLAX/Los Angeles, CA PD: Saul Fiallos KXSB/Riverside, CA APD: Pete A. Morales Il PD: Alex Ballesteros
PD/tAD: Rene Leon OM: Cesar Canales PD: Franciszo Aquirre OM: Pio Ferro KRAY/Monterey, CA PD/MD: Salvador Prieto KLNV/San Diego, CA KSTN/Stockton, CA
WBZY/Atlanta, GA PD: Rafael Bautista KLBN/Fresno, CA PD: Juan Carlos Hidalgo PD: Vicente Romero KTTA/Sacramento, CA PD: Antonio Covarrubias PD: Kent Rodriguez
PD: Robbfe Ramer KLHB/Corpus Christi, TX  PO/MD: Jcge Culen MDéLUD'ta el Cas“”"c WQBU/New York, NY PD: Juan Gonzalzz APD?\((J&Sbf'E' A'Vafﬂc WLCC/Tampa, FL

y Young : Clayton Allen KOND/Fresno, CA KSCA/Los Angeles, CA : Gerardo Lopez KDUT/Salt Lake City, UT XHTY/San Diego, CA : Luis Briceno
KHHL/Austin, TX OB RS PD: Juan Frnando EOE Ve e 120 Gl P OM: Carlos Martin Valflez PD: Elvis Valle KCMT/Tucson, AZ
PD: Jose "Jime" Martinez KSAB/Corpus Christi. TX KLTN/Houston, TX KWIZ/Los Angeles, CA KTUZ/OkIa.homa City, OK PD: Cesar Valdiosera XOCL/San Diego, CA PO/MD: Enrigue Mayans
KIW1/Bakersfield, CA OM: Paula Newell PD: Raul Brindis PD: Eddie Leon OM/PD: Kevin Christopher KLEY/San Antanio, TX PD: Marylu Ramos KYQQ/Wichita, KS

PO/I4C: Raul Evangelista

KMQA/Bakersfield, CA
OM: Irene Escalante
PD/MC: Yesenia De Luna
APC: Victor Martinez

KM'( X/Bakersfield, CA
OM:Robert Chavez
PD: Zesar Chavez

JUNE 13, 2008

PD/MD: Dan Pena
KDXX/Dallas, TX
OM: Andy Lockridge
PD: Jesus Espiricueta
KESS/Dallas, TX
PD: Oscar Rios
KBNO/Denver, (O
PD: Socorro Rios
MD: Zenon Ferrufino

MD: Angel 3asulto

KTJM/Houston, TX
PD/MD: Eddie Leon
WEDJ/Indianapolis, IN
PD/MD: Manuel Sepulveda

KISF/Las Vegas, NV
PD: Jose Ramon Bravo

KESO/McAllen, TX
OM: Romeo Herrera
PD: Mario Facundo

KGBT/McAllen, TX
PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
PD: Mando San Roman
MD: Robert Montalvo

MD: Gabriel Ocequeda

KXLM/Oxnard, CA
PD/MD: Salvador Prieto

KHOT/Phoenix, AZ
OM: Eleazar Garcia
PD: Nelson Oseida

KXPD/Portland, OR
OM/PD: Paul Danitz
APD/MD: Nancy Corcuera

wWww . americanradiohistorv.com

OM/PD: Aifonsc Fiores
APD/MD: Edgar Monsivais

KROM/San Antonio, TX
PD: Rogelio Leal

KSAH/San Antonio, TX
OM: Robin Flores

PD: Alfonso Flores

APD: Minnie Ochoa

MD: Juan Martinez

APD: Gisel Moreno
KRZZ/San Francisco, CA
OM: Olga Rosales

PD: Jesse Portillo
KSOL/San Francisco, CA
PD/MD: Jose Luis Gonzalez
KIST/Santa Barbara, CA
OM: Keith Royer

PD: Jose Fierros

OM: Beverlee Brannigan
PD: Arnoldo Gonzalez
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‘ R&R LATIN POP

niclsen

» CORPUS CHRISTI, TEXAS-BASED KUMBIA ALL STARZ
NOTCH THEIR FIFTH LATIN POP CHART ENTRY WITH “RICA
Y APRETADITA” AT NO. 35. EACH OF THE GROUP’S FIVE
ALBUMS HAS REACHED THE TOP 10 ON BILLBOARD'’S TOP

ATIN ALBUMS CHART, INCLUDING ITS LATEST, “PLANET

"' KUMBIA,” WHICH ROSE TO NO. 4 IN APRIL.

£ 3
¥ v 11 NIELSEN BDS NEW AND ACTIVE
w WY ARTIST CERTIFICATIONS PLAYS AUDIENCE
& £3 Time IMPRINT / PROMOTION LABEL ™ +/~  MILLIONS RANK A TABED p,'a‘:ﬁ 4‘,‘;{‘3} LABEL p,LG':TS
MANA NO. 1(8 WKS) JEANETTE 127/4 JESSE & JOY 108/3
SINOTE HUBIERAS 100 wamverLava 1085 28 2W5 1 Por Que Te Vas Ya No Quiero
ENRIQUE IGLESIAS (EMI Televisa} {Warner Latina)
DONDE ESTAN CORAZON UnvERsaLLATNG 1038 +50 [Tie22 2 TOTAL STATIONS: 4 TOTAL STATIONS: 7
BELANOVA MJ 124/21 CHRIS BROW 1081
CADAQUE... UNIVERSAL LATING ’8?7 1 ’]77 ) 8'9]0_ 2 o With You s
JUANES (Machete) (Jive/Zomba)
GOTAS DE AGUA DULCE UNVERsALLATNG | B2 33 _7'385 E TOTAL STATIONS: 3 TOTAL STATIONS: 4
FLEX
696 -36 8.537 4 LOS CAFRES 124N14 TONY OI1ZE 99/9
TE QUIERD EMITELEVISA | —7 o Jp== 8 e T e i
ALEJANDRO FERNANDEZ 670 0 5076 9 _ TITLE/LABEL STATIONS [Luar/Machete) (WY/Machete)
ERES SONYBMG NORTE = BLACK: GUAYABA 4 TOTAL STATIONS: 3 TOTAL STATIONS: 6
TOMMY TORRES No Hay Espacio
PECADITO WARNER LATINA 643 +22 7135 7 (Machete) BLACK: GUAYABA na/ma2 VICENTE FERNANDEZ 96/39
- WIAC, WIOA, WKAQ, WXYX No Hay Espacio Para Siempre
LUIS MIGUEL 596 32 8.035 5 Ll { S o (Machete) (Sony BMG Norte)
SITUTEATREVES WARNERLATINA | b LOS TEMERARIOS e TOTAL STATIONS: 4 TOTAL STATIONS: 6
JULIETA VENEGAS Si Tu Te V:
EL PRESENTE sonvewcnomte | Ol0 Y25 3491 Foneviea) PReoTRATORIG BOUE oo g HCRRE 95/36
WIAC, WPAT, wvJP e Voy A Esperar RO HEET
fLEESASS$E$ Jjoy 472 6 N 24eer 24 B (Fonovisa) {Sony BMG Norte)
e g WARNERBATINA — CAMILA 3 TOTAL STATIONS: S TOTAL STATIONS: 5
KANY GARCIA Me Da Igual
ESTASOLEDAD SONY BMG NORTE fz : ’?8 i770 = (Sony BMG}
PLAYA LIMBO KSSE, WIAC, XHPX
10 PARALAS 10 SONY BMG NORTE f‘f"' :"7 _]7'9357 = [Nt v T = e
CAMILA J Esta Soledad
YOQUIERD SONYBMCNORTE St ; =2 | T %5 (Sso:y s;GaNorte)
JUANES KQQK, KTCY
ME ENAMORA UNIVERSAL LATINO isl 0 7"‘645] 19 s B
GLORIA TREVI =
CINCOMINUTOS sy 30> Y0 _l'u'] 3 aﬁvem, Latino)
[BD XAVO, XHPX
EMPEZAR DESDE CERD EMITELEVISA i“_ E _]737 1 R e e T
RIHANNA FEATURING NE-YO e - P - vata
HATE THAT | LOVE YOU SRP/DEF JAMIIDIMG LI (Sony BMG Norte)
ALEJANDRA GUZMAN KLOL, WWVA
HASTAEL FINAL PTEEVSA 20 _'7‘ [ e - oE HiclE = T
JUANES .
TRES unveRsALLaTNG 270 ‘66 2082 37 (Svlv::‘n:: :: sy
PEPE AGUILAR WXYX
PERDONQ Y OLVIDD EMTELEVISA | 202 Al By AT = N MOST
5 = ALEJA
ABRAMAM VELAZQUEZ e | 262 27 374 T3 s INCREASED
—_ —_— (Sony BMG Norte) pLAYS
EONSECA 255 -80 3963 I Py
DAME EMI TELEVISA L e
s = = " . TOMMY TORRES 1
JUAN LUIS GUERRA Y 440 z
COMOYO EMI TELEVISA 253 +9 3138 19 Pegadito y
ENRIQUE IGLESIAS T e = E(WL;wer tatina) _———— .
ALGUIEN SOY YO INTERSCOPE/UNVERSALLATNG 220 27 3528 16 1 S +T| 2 BLACK: GUAYABA
L JOHNNY SIGAL 1

ENUR FEATURING NATASJA

Quedo En Nada

No Hay Espacio (Machete)

CALABRIA 2008 ULTRA i o WIAC +38, WKAQ +27, WIOA +25, WXYX +22
S T [l 551, —
VICTOR MANUELLE WVJP
YONOSE PEROONARTE cvaviwy 22 *26 3557 15 :E(ANSvl ?:IA:?CIA
sta Soledad (Sony BMG Norte)

JOHNNY SIGAL 201 +28 2524 >3, KTCY +27, KVVA +18, WIAC +16, KQQK +12, WIOA +9,
QUEDD EN NADA UCMEDIABISSI T WXYX +3, WKAQ +7, WPAT +6, KBMG +4, KXOB +3
BABY BOY
YA NO LLORES (LET ME LOVE YOU) T8BISIENTE 7]957 55 _1_468 - JUANES
DANIEL CALVET! 244 Tres (Universal Latino}
ENPAZ venewusc 192 sl I . XAVO +27, KVVA +16, XHPX +14, KSSE +T3, WMCE +8,
CHAYANNE KBMG +4, WAMR +1, WRMA +]
LoLA sonvemchosre 190 16 3070 20 B i eerares
ZORRO VIEJO
DUELE PERDER w87 +29 2984 2 Si Tu Te Vas (Fonovisa)

— = S KXOB 47, WIAC +T3, WVJR +T3, KBMG +12, WPAT +7
MARCO ANTONIO SOLIS 183 7 3.902 12 =
:tl)J PAUEDOOLVlDARLA FONOVISA i CAMILA

N

179 -37 2,275 3t Me Da lgual (Sony BMG Norte)
BUSCANDO TU SOMBRA FONOVISA _ WIAC +27, xngx +T1, WKAQ +10, KSSE +8, WMCE +1
GILBERTO SANTA ROSA
NOTEVAYAS SONY BMG NORTE ]60_ '127 ,Z;Ki? EY
KUMBIA ALL STARZ FEATURING MELISSA JIMENEZ 3
RICA Y APRETADITA EMITELEVISA E{ 20 EEE - ADDED AT...
MADONNA FEATURING JUSTIN TIMBERLAKE
4MINUTES WARNER BROS. 150 -22 2161 33 pw l?A

- uerto Rico

LEONA LEWIS
BLEEDING LOVE SYCOL/RMG ]“_7 L e E'_27_9 gD PD: Fernando De Hostos
RIHANNA Jeremias, Promesa De Amor, }_8
DON'T STOP THE MUSIC RPEFawinme | 1B 5 343 - sLarc;I Gléay;ba': No Hazyz Espacio. 25
! e idia, En Su Lugar,
JORGE VILLAMIZAR 7 2.38 7 9 FOR WEEK ENDING JUNE 8, 2008
NINGUNA WARNER LATINA 145 % .383 2 LEGEND: See legend to charts In tharts section for rules and symbol explanations.
BLACK: GUAYABA e 9 3 ¥ FOR REPORTING STATIONS PLAYLISTS GO TO: 27 Latin pop, 17 tropical and 9 Latin rhythm stations are electronically monitored by Nielsen
Gl AME)R ReTE it +8 1.800 = www.RadioandRecords.com Broadcast Data Systems 24 hours a day, 7 days a week. © 2008 Niefsen Business Media, Inc.

All rights reserved.

TROPICAL & LATIN RHYTHM MONITORED REPORTERS

TROPICAL

WEST/Allentown, PA
OM: Jeffrey Maddox
PD: Tony Rodriguez
APD: Jay Miguel

WNNW/Boston, MA
OM: Kevin Wright
PD: Johnny McKenzie

WLAT/Hartford, CT
PD: Robbie "DJ" Trigueno

WXDJ/Miami, FL
PD: Gino "Latino" Reyes

WSKQ/New York, NY
PD: Tony Luna

WNUE/Orlando, FL
PD: Rafael Grullon
MD: Jose Martinez

WRUM/Orlando, FL
PD: Raymond Torres

WEMG/Philadelphia, PA
PD: Maria Del Pilar

WUBA/Philadelphia, PA
OM: Thea Mitchem
PD: Milca Madera

WKKB/Providence, RI
PD: Darvin Garcia

WPMZ/Providence, RI
PD: Zoilo Carcia
MD: Dilson Mendez, Jr.

WPRM/Puerto Rico
PD: Jorge Pabon

WZNT/Puerto Rico
PD: Pedro Arroyo

WSPR/Springfield, MA
PD: Nelson Brudys
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WYUU/Tampa, FL
OM: Mike Culotta

PD: Ricardo Blanco
MD: Carlos Jose Peralta

WLZL/Washington, DC
PD: Aracely Rivera

WORC/Worcester, MA
OM: Lilly Guzman
PD/AMD: Sergio Toribio

LATIN RHYTHM

KFZO/Dallas, TX

OM: Andy Lockridge

APD: Alejandro Covarrubias
MD: Jesus Lopez

wWWwW americanradiohistorv.com

KLLE/Fresno, CA
PD: Al Sanchez
MD: Ramona Rivera

WTLQ/Ft. Myers, FL
PD: Hector Velazquez

KXOL/Los Angeles, CA
OM: Pio Ferro
PD: Jerry Pulles

WCAA/New York, NY
OM: Pete Manriquez
PD: Tony Santos

MD: DJ Kazzanova

KVIB/Phoenix, AZ
PD: Bobby Ramos
APD: Mark Carcia

WODA/Puerto Rico
OM: Jose Nelson
PD/MD: Rogie Gallart,

WVOZ/Puerto Rico
PD: Jamie Ortiz
MD: Edgar Diaz

KVVZ/San Francisco, CA
PD: Bismarck Espinoza

JUNE 13, 2008
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» HITMAKERS WISIN & YANDEL SCORE SIMULTANEOUS
LATIN RHYTHM TOP 10S AS MOST ADDED AND MOST
INCREASED PLAYS TRACK “SIGUELO” (17-9, UP 71) JOINS “AHORA

ES” (2-4) IN THE UPPER REGION. THE SUPERSTAR PAIR HAS
Wi by MANAGED TO!PLACE AT LEAST ONE SONG IN THE TOP 10 SINCE
POWERED BY nielsc ] QA Wl THE OCT. 19, 2007, ISSUE, A SPAN OF 35 CONSECUTIVE WEEKS.

ﬁ g .5 TROPICAL 1) NIELSEN BDS g ;% LATIN RHYTHM Il NIELSEN BDS
& ©S ARTIST CERTIFICATIONS PLAYS AUDIENCE g £S5 ARTIST CERTIFICATIONS PLAYS AUDIENCE
2 =5 tTme - IMPR NT / PROMOTION LABEL ™ +/-  MILLIONS RANK = 20 TmE IMPRINT / PROMOTION LABEL TW_ +/-  MILLIONS RANK
SN i bl §- MiTELEVISA 323 -28  3.587 1 o = :EleU)IERO L e Taevisa 409 -7 3365 7
f» ENLEAZMENEA SON+ BMG NORTE 732727 = ; 5 ! - EO‘S\ED SV AR EL CARTEL EcH 336 EO_ I
2 ‘c’;ngcow's GUERRA v 440 MI TELEVISA 72804 132 | ]'390_4 5 S&‘:lgLvLO???SYLET ME LOVE YOU) TBBISIENTE 360_ gt L, 3'91 2
E ‘\{Iolﬁg s? EERMD&T#TELLE KIYAVI/VM 7269 Al 72'807 4 ﬁ)sr}IANLS& RNPES MACHETE 346; & 282 | e
& E‘L‘ﬁﬁggng;? A PEEMIUM LATIN 269 =8 ?'873 g ;rsgn:‘l:w?z*: WY/MACHETE B ’]5, ey
151 e wacrere MEGCEM) 24 [SIEEER 7 e, prevvuy 290 T (4796 4
| ]6_ gu%rgzo DECIRTE QUE TE AMO LA CALLE/UNIVISION 25_] 528 i E35 L 1(_) ;1 NAOP:EAHUBIERAS D0 WARNERLATINA ﬂ e 410 3],
‘15_ SOI#? \2\515-0 SANTA ROSA SONYBMGNORTE 2"2_ 53 Is e 4 ;;;%EEGUA DULCE UNIVERSAL LATIND 2“? 2o 0'866_ i 3_6
%l M‘:?olﬁﬁrfogsu z sonvemonorte 240 <13 ez 15 ;NICIUSEIL% e A?/IECEH[E,TE 28 47 3645 6
mo‘?egéP?REn?gigo CMPIUVNUEN 2_38 | i _2;458 5 mf/smno MACHETE 2 B 2'21% 15
_]f’__ ?o%?ggg xnﬁﬂ;? FEATURING GERALDINE MP/VND&N ﬂ B _OE 29 1 I;é:uﬁﬁfn;opm UNIVERSAL LATINO 2 % gy
© 2]/1 NAUJ::I'@@AS 100 WARNER LATINA _2]" i (e 0 50"»3;'?5% !&hﬁ;ﬂ“ UNIVERSALLATIND ]90__ < 528 B
VFYVNILI;ECHIRINO EVENTUS/LATHIUM Zi0 18 | _"838 e Zg?:;:)vﬁm;ﬁg e MACHETE _143_ 562 2']03 i3
;LI L:ﬂ- ISAE ?UE SUERTE [HOY) NU LIFE/MACHETE _]82 2 _0'985 9 [ gxggor? Dn:AAM':)R VI/MACHETE 52 4 ey 0
?6_ g&?@;ﬁNTA ROSA SONYBMGNORTE _]78 oy -26 3‘_2_]0 B - v‘\:/g;xlﬁovu?(? ONISFEARATINGIAKEN KONLIVE/GEFFEN/INTERSCOPE Ly i 22y
L i;fsrggfculx DULLE UNIVERSALLATING E 25 2 0771{» % (E:;ﬁAE BOxNIITA MAS FLOW/MACHETE ]35_ -32 0799 39
&w&ﬁ; & KHRIZ VI/MACHETE '657 =25 \ A 8 . IL-lJItLL:g)ﬁvNE FERTIRIS ?TATIC M‘z_?: MONEY/UNIVERSAL MOTOWN _139 15 | s 10
27 MECTOR acosTa vnowse 185 47 1866 8 G e T AIRREVRR me 123 98 1755 B
3. d?&@; oversaumo | B3 59 0300 2 ;&'&%” TORRES wmeue 2 2 0682 -
10; [Ef:'NSE'::TXrﬁIEOSAmmos M8S/VENEMUSIC __]735 Sl | 3‘1272 2 3 IEJL%I:SL GHETTO CMG/SRC/UNIVERSAL MOTOWN “B_ | iy | 73'9727 3
3 /?[‘)AO’I:[I)E\I/-A?&LKCRUZ BIG DREAM _ 108 = _-9 0‘583_ kz 7 w&ﬁfbgng:EATURING 2 VING 1.OS CANGRI/MACHETE ns -38 0.657 -
) /ll-YEEgCYUANDQTEVI i unviRsALLATNG 106 +6 0374 - UVNCT:I;A.EL%OZ%‘#J URING ARCANGEL SONYBMGNORTE ?]2_ | g 2
& 33//?5& :E:‘D[E,Rv EMI TELEVISA 104» 29 _‘0'768 . 25 gﬁg;f:;ﬁg CONNECTICN VIMACHETE L e I ?"“‘8 2
] E@EDSASEC A EMITELEVISA [ 8 Qe 5 CBAEJI;‘:&J"E? vA UNIVERSAL LATINO ?]0 2 @5e B
'EVL| &5 gg QJ?R:? Sy SONY BMG NORTE E i = | 70'375 R - | SAOIégE):IL?U?ALF 0o SONY BMG NORTE 22 & 2;3 =y -
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R&R NATIONAL AIRPLAY OVERVIEW
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i Billbeard TOP ALBUMS
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Ul VIDEO CHANNELS STREAMS
Ea -
3

g g & 3 g
E 5 o ARTIST Title | E MTV VH1 AOL
3 3 ]
g5 1 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o Sr. VPMusic & Talent Amy Doyle Exec. VP/Talent & Music: Rick Krim Song Streams
Iy n N
v3 DISTURBED » | VPMusic & Talent Peter Baror Sr. VP Music & Talent: Bruce Gillmer
g Indestructible i Vigcom 212-258-8000 VPMusic & Talent Sandy Alouete Pete Schiecke

$ 3 REPRISE 411132/WARNER 8ROS. (18.98) s _ | Viacom 212-258-1800 212-652-6400

£ 1 VARIDUS ARTISTS OV ™ W W W w_

2= EMI/SONY BMG UNIVERSAL/ZOMBA 08144/CAPITOL (18.98) 1 Leona Lewis,

€ 3 1 Rihanna, DontSto The Music 7 1 Oufty, Mercy 2B Bleeding Love 384242 3465%

e USHER H | Stand 2 Coldg!ay, da L 2 Gavin Degraw. In Love With A Girf 21 19 2 Mariah Carey.

& Ske LAFACE 23388/Z0MBA {18.98) ere | stan 3 veercal Dotls, When|GrowUp 7 3 ADELE (hasing Pavements 2119 Touch My Body 89348 247
g8 4 Coldplay, Violet Hil 4 Colbie Caillat, Realize 217 3 Flo Rida,

e WEEZER 5 Rmanna, Take A Bow 5 3 Doors Qown. IUs Not My Time 200 ow 267,943 250451
2T 2 DGG/INTERSCOPE 011135/1GA (13.98) Weezer 6 mga Coconut Juice 6 Justin Nozuka, After Tonight 200 4 Sara Bareilles,

Ep 2 7 Chris Brown, Forever 7 Alanis Morissette, Underneath 19 14 Love Song 283043 254511
aanid JOURNEY . 8 RavJ&Vnn%Berg Sexy Can i 8 Natasha Bedmgfeld Pocketfui Of 19 18 5 Chris Brown,

g = NOMOTA 684506 (14.98 Revelation 9 The Game, Games Pain 9 Coldplay, Viole: Hill 18 17 WithYou 270340 237,459

253 { } 10 Metro Station. Shake It 10 Maroon 5, If I Never See Your Face Again 18 17 & Miley Cymus,

] wayze, Buzzin® eona Lewis, Bleeding Love 18 1 e You Again %0325 23318,
B3O ASHANT! The Declaration }; lsjzher Mnan Mountains }; lF-tlhannl: TakeBA‘\ng 4 17 !g 7 gauYh & B
T THE ING./UNIVERSAL MOTOWN 011318/UMRG (13.98) 2 13 Plies, Bustit aby(PanZ) 13 Weezer, Pork And Beans 6 0 Fools LnkeTomgh( 29418 219484

- 3 SOUNDTRACK 14 Ne-Yo. Closer 14 Usher, tove In This Club 14 14 8 Jonas Brot
S® 5 Sex And The Cit 15 Fall Out Boy, Beat 15 Bret Michaels, Go Thal Far 139 WhenYou Look Me lnThe 246218 22225

= Elw NEW LINE 39114 (16.98) Y 16 Tokyo Pohce Cluh Tessellme 16 Alicia Keys, Teena eanaAﬂaxr 13 14 9 Buckcherry,

ERZA] 17 TheMynad AC\ 17 Mariah Carey. Bye Bye 13 14 & 244004 215589
3EQ JEWEL Perfectly Cl 18 Duffy, Mer 18 Madonna, Minutes <] 10 OneRepublic,

Pl VALDRY (18.98) ertectly Clear 19 Usher, Love Yo This Ciub 19 Flyleat, Al Around Me 2 Stop And Stare 213567 197507
508 3 DOORS DOWN g ‘I\An’em'H Hat 1 Q jﬂh"Mﬁw |S Your: % }i " 4Mna/1d°""a 211213 176,000

£ aino, Hi Hater ason Mraz, I'm inutes 76,
3% UNIVERSAL REPUBLIC 011065/UMRG 13,98 3 Doors Down . 22 RZA As Bobby Digital UCanlStopMe 1 22 Charlotte Sometimes, *How| Coud Just 11 3 12 Brilne%hSpears,
cRals 9%} 23 David Banner, Get 1 23 Death Cab For Cutie, IWH Possess Your 11 11 Break The Ice 202818 175792
£ =0 GREATEST CHRIS BROWN . i 24 Leona Lewis, B|L2dln cha 1 24 Katy Perry, [Kissed A 10 8 13 Usher,

S8 JVE 12049, OMBA (16.98) ® Exclusive H % Kid Rock, Al Summer Lon: 1 25 Gavin Rossdate, Love RemamsTheSame 10 9 Love InThis Club 202,753 184,305

oE8 : 3 BA ( s - il 2 .FJIusandNozﬁ:(a Aftar Tonig) ! g f\amg:.e.uess BumAegtJ } 13 " ﬁ‘nois Keys, iy

wE < ; o Rida, ugustana, Sweet And Low o One 1 185,021

Y g9 LEONA LEWIS Spirit @ 28 The Waltresses, | Know What Boys Like 1 2 Asbans, The Way That! Love You 9 ¢ 15 Linkin Park,

L= @ SYCO'J 02554,RMG (18.98) 29 The Ramones, |Wanna Be Your Boyfriend I 0 2 Kid Rack, AJI Summer Long 8 5 Shadow OfThe Da 184,782 151,122

y , b

o84 B DUFFY 5 30 Eminem, Without Me 1] 30 Litehouse. Whatever It Takes 78 16 Jordin Sparks Duet,

o= & 7 8 ‘1‘ Rockferr = = No Air 163006 166,794

NgeE MERCURY 010822+/104MG (11.98) Y A+ Col Viva La Vida ) A+ Weezer, Pork And Bea B ¢ 17 Colbie Cailiat,

T8 — 2 A+ Dells, When | Grow Up T ) A+ Charlotic Sometinies. HanCouIdJusl n 3 Realize 1685415 151,222
80 817 MARIAH CAREY E=MC2 : A+ Coldplay. Viotet Hi 6 2 A+ Kid Rock, All Summer Long 8 5 18 Lifehouse,

e ISLAND 010272*/10JM (13.98) = Whatever hTakes 163758 128576

A % MADONNA B BET CMT P eBS Home WithoutYou 16238 140152

=] /on't Go Home Without You 140,

208 Ui WARNER BROS. 421372 (18.98) Hard Candy YPIMtusic Brog: Stephen Hil Mﬁ VP Music & Talent RelChris Parr CMT 2 Rihanna,

F&RI MO: Ki lg Dir Music Pgma: Evan Kroft Take A 162082 118348

T TAYLOR SWIFT Taylor Swift Viacom 212-975-4055 Viacom 615-335-8400
BIG MACHINE 079012 (18.98) @ | Jenay
7 FRANK SINATRA Nothing But The Best . ™ ™ e q MUSIC
REPRISE 438652/WARNER BROS. {18.98} ; ;fa" Kiﬂngstr’mé3 T';hye(;e'sﬁl\él}:min }2 S } Er;hv Keith, ShesdA I‘Liulht'?v % ‘Z? John Lenac
ey
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BUN.D 1 Trill . 13 nNn”n' SCIOS N w Id Have Made it n% '1‘ 13 mdangc'ékA”Slf;mmﬁLo"g 1; }? 3 I["Kvay"e'
A arvin Sa lever Would Have Ma nJackson, Good Time 1 ol 225, 136,
VARIOUS ARTISTS oo o e I8 B . il
. e-Dream, uu Gi ierks Bentley, Trying To Stop Your 16 1 Don't StopThe Music 182449 108685
£M1 SONY BMG UNIVERSAL/ZOMBA 08145/CAPITOL (16.98) NOW That's What | Call Classic Rock 13 Ashanti, TheWavThallLoveVuu 75 13 Billy Ray Cynss, He:lgGone ? 15 0 5 Leona Lewis, s
14 Karina, 6 5 14 Jamey Johnson. In Color 1415 Bleeding Love 156,967 98892
KID ROCK Rock N Rall Jesus @ ® H'”é:’v"“ﬁ"&"’“ 23 B JeeBre: oS ot Shed Lovvou 13 13 Tt @
. N Q Ql esus ot Stytz. Lookin Dtto, Just Got Starte in” You ol d 148270 96,156
4 OP DOG/ATLANTIC 290556"/AG (18.98) G }; %oﬂm SpaldﬁsDnel\anh Chris Brown, 02 ? }g josh ?mé:llf"’ WeWeremCrazv 3 2 7 Ray .Ié&a ‘ung Berg,
irdman, | Run This ewel ronger Wama | 143376 57,59
13 11 JASON MRAZ We Sing. We Dance. We Steal Things. 19 VIC, GotSily 4 2 19 Rionda Vincent, | Gota Start Somewners 8 6 8 Jordin Sparks Duet, .
3 ATLANTIC 448500/AC (18.99) : D Lo L e § 5 2 Kol P, | T 78 s User o i
% 1] ihanna, |ake jow elle Pickier, fander sher,
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B (18.98) Wy
24 Bun-B, ThatsGangsta 31 24 Trace Adkins, |Got My Game On 6 4 4 Minutes 115133 76588
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£ ris Brown, ake You down lam Gregory, Lra: rever o
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= MUSIC (15.98) 30 FatJoe, Ain'tSayin Nothin' 35 30 Phil Stacey. H You Didn't Love Me § 14 Hate That | LoveYou 8815 52122
= . , 14 Rihanna, g
:—0 aUnn, sRudefP!v\]Z R, }? :‘l A+ Billy Ray Cyrus, Real Gone 15 0 o _Il_JrTbvBSIlam 81990 85812
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A+ Kanna, ‘P 6 5 Our Song 81,348 63730
e B 744 28580
. lo Une 4.1 e
Great American Country mc FUSE sl 17 Nelly,
MO Tony Trovato - Dir. Pgmg.: Janis Unterweiser “ 18 Ca epszgfrwood 215 53040
Scripps 815-321-1525 GREAT AMETRCAN COVMTIYY Rainbow-Media 212-324-3416 A Last Name . 66303 40,114
19 en Rasmusen, -
RTIST (IMPRINT / PROMOTION LABEL) | ARTIST (IMPRINT / PROMOTION LABEL) R UkeThe Summer 60915 0
- ™ W ™ W
15 m\llwx LA VIDA 26 13 5 LASTNAME . Crying Out For Me 582103867
SOLDPL : / 1 Sugadand, All! Want To Do A 15 1 Ll Wayne. Lollipo 2% 15
S OLDPLAY (CAPITOL) CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) e Lt N e UL A L T L)
3 3 | KISSED A GIRL 28 23 SAY 3 Phil Vassar, Love 's A Beautiful Thing 219 Kl DeaﬂlCameCmne (Wil Possess 21 15 TOTAL N\
KATY PERRY (CAPITOL) JOHN MAYER (AWARE/COLUMBIA) R ey o s il alt AOL o
> 2 iy Antebellum, Love Don'tliveHere 21 23 5 RayJ& YungBerg, SexyCan! 20 12 P STREAMS

] LOLLIPOP REALIZE 6 Trace Adkins. VoureGonnaMIssThts i) 6 3Daars Down, Its Not My Time 20 12 -

- NeEED) 2% 20 L 7 Brad Pasloy. ImS1IA 5% 7 Seother, Rise Above This 213 :
LIL WAYNE FEAT. STATIC MAJOR (CASH MONEY/UNIVERSAL MOTOWN) COLBIE CAILLAT {UNIVERSAL REPUBLIC) E e R e I 8 The Raconteurs, Salute YourSolion 18 13 ™ W
a4 5 TAKE A BOW @ 97 0 'N LOVE WITH A GIRL 1 Enoke St B 7 1 Cotpias. Vo w 1 Leona Lews,
RIHANNA (SRP/DEF JAM/IDIME) GAVIN DEGRAW (J/RMG) }} JM.mmw‘ Lahmh'e(r:ta sulnp%vdeé& Lewh { 16 il alletm StanoTnh snm ft 1717 ’ E)Igﬁgw Lg;e 885267 602842
X ) 3
g 16 POCKETFUL OF SUNSHINE ‘30 3 5 IFINEVER SEE YOUR FACE AGAIN 18 oo ooy, Tooc o Soptorr 18 16 B Rk Mmoo % Bye Bye D 430003
NATASHA BEDINGFIELD (PHONOGENIC/EPIC) MAROON 5 FEAT. RIKANNA (A&M/OC ONE/INTERSCOPE) 14 Jewel, Stronger Woman 827 18 Madonna, & Minutes 17 g H{""V"e 634723 395008
= 15 Taylor Swift, Picture To Burn 15 1 15 Disturbed, Inside The Fire 1413 ollipop 7 2
8 7% BLEEDING LOVE =1 31 23 u STOP AND STARE 16 David Na#t, I'm About To Come Alve 14 9 16 Panic At The Disco, That Grasn % 1 4 %{‘:’A“go I8 W0
LEONA LEWIS (SYCO/J/RMG) ONEREPUBLIC (MOSLEY INTERSCOPE) o e 14 18 N e e Ol os Angoles 13 10 5 Marian Carey, i i
FOREVER AMERICAN BOY 19 Jufianne Hough, ThatSongonMyHead 1417 19 Against Met, S tup 131 Touch My Bo 621,305 4%.7%8
| 12 32 6 2 JettBates, Dont Hate MeFor Lovin' You 13 11 2 FalOmBuy, 31 6 Usher
i CHRIS BROWN (JIVE/ZOMBA) 2 ESTELLE FEAT. KANYE WEST (HOME SCHOOL/ATLANTIC) 21 Phil Stacey, fi You Didn't Love Me 312 2 Maroon5, IHNeverSee Your Face Again 12 9 . 53;&'@;&'& a4 388285
22 James Otto, Just Got Started Lovi' You 12 9 ‘22 Shwayze, Buzzi 12 10 i s Duet.
n SHAKE IT @ 46 7 CLOSER % Rhonda Vincent 1 Gotia Start Somewhere 10 5 7 g Unit IleeTheWa She Ooll 1712 No Air S840 377460
METRO STATION (RED INK RED/COLUMB!A} NE-YO (DEF JAM/IDJMG) 2 E:nieUndan&ndL All-American Girl 0 i @ aﬁ?hvm e Mads n o 8 ";"&'{g"}g ShON9 AT
4 MINUTES 7. N LOLLI LOLLI (POP THAT BODY) R o i CL AN | 9 Sara Bareilles, ’
{ ly West. Rocis In Your Shoes 10 % Lupeﬁasco Hip-Hop Saved My Lifs noa2 G
MADONNA FEAT. JUSTIN TIMBERLAKE (WARNER BROS.) S82 #3 % rimee s maria (ryproTize wnos/coLvBiA) 2 Josi Gracin, Ve Werent Crazy 13 7 Quy, M uu AR L
= = = 2 hdam Grogory, Crazy Days § A KidBack Al SummerLong 3 0 10 Ray J & Yung Berg,
10 4 3 THE TIME IOF MY LIFE @ ' INDESTRUCTIBLE 2 g?vS!aJlaShnwanda, ‘ou Can Lat Go [ 29 The Bravery, Believe 9 6 1 %ﬁsgﬁ;‘v’m 4616 IN.2a3
DAVID COOK (19/RCA/RMG) b DISTURBED (REPRISE) 30 Alan Jackson, Small Town Southem Man 9 30 tordz The Brooklyn Way 9 9 IZ \F/‘V'thYou - W B3
LEAVIN' ] GET SILLY A+ Rhonda Vincent, |Gotta Stant Somewhwie 10 5 A+ Weezer, Pork And Beans 7o ihani
P Don't Stop The Musid 295,436
| JESSE MCCARTNEY (HOLLYWOOD) 45 16 | . (YOUNG MOGULAVARNER BROS) gl Tt HI ) an P e i
: 2 22,250 307,847
LOVE IN THIS CLUB VIOLET HILL w OneRe N [
public,

: 1210 95 ysuen rear. vounG JeEzy (LAFACE Z0mBA) E _37 29 5 couppiar capiToL) MTV2 CMT Canada MY o B0 26755
1'3 | 6 GOT MONEY %138 313 LOW B \S/;.:X\:Mung&lTalerge;Aem‘éDuy\e D\r P mg: CasevCIarke 3 " Al'er g 378067 271382
'Y 2 | /, usIC alent T Baron ana Bourgoin licia Keys,

=¥ ;Lg«;z«sg:r\: PIAIN (CASH MONEY/UNIVERSAL MOTOWN) :;DAI;\IIDCA; FEE:(;GAQ (POE BOY/ATLANTIC) et s CMS FETR A Tas2 26577
| 17 Danity Kane,
14 14 W yls vung sers (KNOCKOUT/OEJA 34/KOCH/EPIC) u 39 33 3 \\npwaL oFFIsHALL (KONLIVE/GEFFEN) ™ W ™ W 18 T'?,?,'.‘;f ed IR
1 1 Our Soi 483 257015
WHEN | GROW UP 41 8 I'M YOURS 1 Busta Rhymes, Don'tTouch Me {Throw 14 11 1 Taylor Swift, Picture To Burn % 2 19 Ml.llzycvms S
THE PUSSYCAT 0OLLS (INTERSCOPE) ! ] | JASON MRAZ (ATLANTIC) ;[ Kiz |..CThenahJ Drivin'Dovin The Block 14 }3 z faa;cilrﬁlagts” Everl[l > %; g See Yo Again %5320 269819
, t 3
NO AIR " 39 11 ALL AROUND ME 3 Uame Kames Pain % y o, Lot o 1® 31 g8 Bty oPear w10 B0
JORDIN SPARKS DUET WITH CHRIS BROWN (JIVE/ZOMBA) FLYLEAF (A&M UCTONE INTERSCOPE) 5 The Myriad. A Clean Shot 120 5 Crystal Shawanda, You Can Let Go 202 21 Colbie Caillat.
6 Kanye est, Homecoming 12 13 6 Lisa Bmk Bre k 37 14 Realize 344975 226455
DAMAGED TR Y0 AT o NuTH ! Yo, o IO g S e sasm
7 y 01 10 ice Ldul [essellate in Rimes. (oo end An lass t For M 3,
I:;NgY ;::;Er (:\;(:/ B?['Y| :\\;LEANTIC) I gzkvEnz FéAT.YJELZSAmNAEFABULDUS‘.ASM MONEYUNNERSAL HOTOWN) b {:Y;cl:(m\? Been e Coan i }% 3 Efc %m"sseaw&s e }g ]‘g » \_}\(/r)::/:er:sg\?r:L rk Me p—— 259.;:
iplay, Viol He iex inson, m enYou Lool le In 3 4 2
¢ 1

il 18 17 3 DOORS DOWN (UNIVERSAL REPUBLIC) 43 3 8 MARIAH CAREY (ISLAND/IDJMG) ‘}% Ea?ﬂ?eé&ﬁ?é%xn(%ﬂg;{ }g }; szlﬁl\z’:s’%? LE\?:RA gemmluuh:’v‘\q " i:% ié g Leavin’ St 33872 18849

i | 13 Plies, Bust It Baby {Part 9 13 Jlianne Hous at Song In lea 4 25 Daughtry,

' 19 g WHAT YOoU GOT 44 35 27 DONT STOP THE MUSIC 1. NER*D, Evaryohe Nose 9 1 Biake Shetton, Home S 713 Fee|s L.keTomgm 198 2869

- COLBY 0DONIS FEAT. AKON (KONUIVE/GEFFEN/INTERSCOPE | RIHANNA (SRP/DEF JAM/IDJMG) 15 Linkin Park. Leave Out All The Rest 8 15 Adam Gregory, C i 10 %
jos PUT ON mLOGIZE 16 Flyleat. Sorrow 8 16 Oierks Bentley, lngTDS(DpYour 1t leeYo:Y Nm,see Me 303353 201424
@ L 48 24 45 i B 17 The Kaoks, Alaays Where  NeedToBe B 17 Sugarland. Alj 0 4 21 Chris Brown,

YOUNG JEEZY FEAT, KANYE WEST (CORPORATE THUGZ/DEF JAMIDIMG) TIMBALAND FEAT. ONEREPUBLIC {MOSLEY/BLACKGROURD/NTERSCOPE) ™= 18" Awreyu, Falin \F 8 18 Keith Anderson. lShilMtssVou 08 Forever 218977 123534

- . 19 Story Of The Year, Wake Up 8 19 Josh Tumer, Angther Try g 1 28 Gavin D\?\?mw

al 95 § BUST IT BABY PART 2 |36 4 LOVE IN THIS CLUB, PART II 2 Woeror gomm Beans ] 2 Jessiofamell BesﬁOfMaD momn 3 U inLoo W A Gir K90 158

i /! N at Joe, Cocabab aren Lee Batten, Hearts Un The Run 29 Lifeho
PLIES FEAT, NE-YO (BIG GATES/SLIP-N-SLIDE/ATLANTIC) USHER FEAT. BEYONCE & LIL WAYNE (LAFACE/ZOMBA) 2 Fibeson B 7 2 Katmieon Edwagts. | Mak the Dough, 8 8 e s, Fos9 171978
Q 25 HANDLEBARS @ 0 3 PORK AND BEANS g AvwedSevemDm Afterlife ; g émm Re'm,dnéank\ﬁmT” g ? 0 o'ngs,
- amford, St fwo W t 6107 147,
= FLOBOTS (UNIVERSAL REPUELLC)_ WEEZER (DGC/BEFFEN INTERSCOPE) 25 Death Cab FurCulle, | Will Possess Your 7 25 Deric Rittan, First Time In A Long Time 8 8 3 nm"i,'aﬁﬁd = i,
R YOU AGAIN 2 These New Puritans, Eivis 5 2 Trsha Yearwood, This is M Vm?re 8 10 logize 247211 183810
§20--2 MERCY ; w“ 4 27 SEE y 21 Shwayze, Buzn' 4 5 27 Brooks & Dunn, PruudO"I'heHouse 73 n N{:)og

o= DUFFY (MERCURY/IDJMG) MILEY CYRUS (HOLLYWUOD) g Eg?:? HFnﬂeb N— 2 g g gnrhllimldthaSlngEumog Ty g Z WomGoHumethoutYou 2281 178625

e E ] = > irst To Last, Worlds Awa aul Bran! idn't Even See The Dust ] k<] rs Down,
21 =2 A MILIE_|(C MONEY/UNIVERSAL MOTO @ 55 4 SUME')WEFT:E"\BAOEK NTERSCO! 30 Ludo, Love Me Dead : 4 i 6 30 George Canyon. Seven Spanish Angels 6 8 ns NolNImie 21706 144837
. LIL WAYNE (CASH V/UNIVERSAL WN) 4 REW KIOS LOCK ( PE) I = . — 3 Colbie Caillat,
- * A+ Maino, HiHater 00 A+ Sugarand, AlllWant To Do W@ B bbl 0, 138,260
_ . CREEP GET LIKE ME & Uowpa; oeOutAlTheRest 8 0 5 Tivee bays Grace, 5
. RADIOHEAD (CAP110L) DAVID BANNER FET CHRIS BROWN (B 6. FA C.E /SRC/UNVERSAL MOTOWK) A+ Weezer. Pork And Beans Tty NeverTooLate 218429 153720
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OPPORTUNITIES

NATIONAL

RADIO

" ™ —
ONE!

Is radio in your blood? If you have the following symp-
toms: you're passionate, enthusiastic, highly motivated,
creative, can't sleep at night because you are so excit-
ed to get back to the station, if it were bottled you would
drink it in excess or if it were a food you would be over-
weight, then Radio One is looking for you. Apply at one
of the radio companies that truly care about their prod-
uctand its people. We're looking for program directors,
music directors, promotion directors, and entertainers
fulland parttime. New and upcoming talent encouraged
toapply. You must possess an entrepreneurial spirit with
the ability to work as an individual in a team environ-
ment, demonstrate exceptional presentation skills, and
look at radio as a long term career.

Ifthis is you, please submit your resume and air check to:
programmingstars(dradio-one.com.

EAST

Warne 106.9x

Today's Soft Favorites

PROMOTION & MARKETING
DIRECTOR

Seattle’s top adult music station, WARM 106.9 is
looking for an experienced, detail-oriented, energetic
person to head our busy Promotion Department.

This full-time position will coordinate all station and
sales promotions, contests, giveaways and on-site
appearances for Soft AC Warm 106.9 KRWM. The
Promaotion Director will manage department budget
and supervise promotion coordinator and interns. We
are looking for a creative out of the box thinker. If this
is you, we want to hear from you today!

[ 3-5 years radio experience
[]Must be able to work occasional weekends and
evenings
[1Valid Driver’s License and clean driving record
required
(] Ability to work well with others
[ Good written and oral communication skills
] Proficient computer skills a must!
To apply for any current opportunity or to be consid-
ered for any future opportunities, please
send resume to:
Human Resources
Sandusky Radio Seattle
3650 131st Avenue SE, Suite 550
Bellevue, WA 98006
EQUAL OPPORTUNITY EMPLOYER
Check out our website at:
www.sanduskyseattle.com

JUNE 13, 2008

EAST

TALK/NEWS PERSON
NEEDED

Position will consist of four hour talk show and four
hour news shift. Pay will be commensurate. Mid-
Atlantic location. Send Resume and demo material to:
Rosalina Correa
5055 Wilshire Blvd 6th Floor
Los Angeles, CA 90036
Job #1187 or e-mail: rcorrea@radioandrecords.com

EOE

KITI-FM ["Live 95'] - Full-time on-air opening for mid-
days. State of the art studio doing live radio! Benefits
and growth potential. EOE.

Send your Aircheck and resume to:
Live 95, Attn: P.D., 1133 Kresky Avenue, Centralia WA 98531.
Application deadline is June 16th, 2008.

MEDIA

Reach Media, Inc. is seeking an established Vice
President, Radio Operations to oversee the opera-
tional aspects of the nationally syndicated Tom
Joyner Morning Show. Individual will lead internal
departmental and external communications to
ensure all creative, production and technical aspects
of the show are successful and of high quality.
Candidate must have demonstrated leadership,
organizational & communication skills to effectively
manage a large scale broadcasting show. Prior expe-
rience & knowledge with urban radio market pre-
ferred. Only qualified candidates need to apply. EOE.

Please send qualifications to jobs(dreachmediainc.com.

POSITIONS SOUGHT

The Pajama Bar hosted by Jimi B. Theatre of the mind
radio with charisma looking now. Please request
demo pajamabar(dexcite.com.

Friendly, upbeat lady jock wants back in business.
Warm production talent, sweet voice. email:
vlj3733@yahoo.com (Victorial.

Ml

INTERACTIVE

Affiliate Sales

Interactive Media & Solutions

Join industry leading provider of web-based solutions that help radio stations
embrace new interactive technologies and connect with their listeners ‘off-air' to
build ratings and revenue. Portfolio of our solutions includes: tools to help stations
manage content on their websites, engage in 2-way sms texting, e-marketing,
e-contesting, music and perceptual survey tools, web ad management and other
emerging technologies.

Be part of a 3-person Affiliate Sales team responsible for selling tools and
content solutions to radio stations across the country. Work closely with station
PDs, MDs, and GMs to understand their ambitions in interactive media and the
benefits of MJI's web-based tools and our syndicated music news content can
provide them. Candidate must reside in one of the following locations: NYC
area, Western NYS, Northern VA , or LA.

Strong preference for candidates with radio station or radio network experience,
especially Sales, Web, Promotions, Marketing, and/ or Programming. This posi-
tion reports to VP of Affiliate Sales. Likely travel: several days per month;
emphasis on major radio markets. Uncapped incentive program for sellers, com-
petitive base, competitive benefits.

To apply, please send your resume and cover letter to
AllGigs@MJlIInteractive.com, Attention VP.

Learn more at MJIInteractive.com
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= 11 NIELSEN BDS tr HITPREDICTOR ] [ 11 NIELSEN BDS ¥ HITPREDICTOR 5 = 11 NIELSEN BDS LI HITPREDICTOR
o ) [=4 x
F ARTIST CERTIFICATIONS 2 nZ ARTIST CERTIFICATIONS STATUS H g ARTIST CERTIFICATIONS STATUS
=S TITLE IMPRINT / PROMOTION LABEL I 85 TTLE IMPRINT / PROMOTION LABEL = wv  TITLE IMPRINT / PROMOTION LABEL
z w= = -4
=5 5 x5 = 20
LEONA LEWIS NO. 1(8WKS) 1 1 2 UL WAYNE FEAT. STATIC MAJOR NO. 1{7WKS) n 1 1 2 LIL WAYNE FEAT. STATIC MAJOR NO. 1(7 WKS) ndr
BLEEDING LOVE S LOLLIPOP CASH MONEY/UNIVERSAL MOTOWN ) _LO_LI_.IPOE B CASﬁMONEV/UNIVERSAL MOTOWN
RIHANNA n PLIES FEATURING NE-YO PLIES FEATURING NE-YO
TAKE A BOW BUST [T BABY PART 2 BIC GATES/SLIP-N-SLIDE/ATLANTIC BUST T BABY PART 2 BIC GATES/SLIP-N-SLIDE/ATLANTIC
RAY J & YUNG BERG 18 COLBY O'DONIS FEATURING AKON 1 KEYSHIA COLE
SEXY CANI KNOCKOUT/DEJA 34/KOCH/EPIC WHAT YOU GOT KONLIVE/GEFFEN/INTERSCOPE _ HEAVEN SENT IMANI/GEFFEN/INTERSCOPE
USHER FEATURING YOUNG JEEZY 20 RAY J & YUNG BERG n2 CHRIS BROWN
{OVEIN THISCLUB SEXY CAN) ~ KNDCKOUT/DEJA 34/EPIC/KOCH TAKE YOU DOWN JIVE/ZDMBA
LIL WAYNE FEATURING STATIC MAJOR 17 USHER FEATURING YOUNG JEEZY n2 ¢ THE-DREAM
LOLLIPOP CASH MDNEY/UNIVERSAL MOTOWN LOVEIN THISCLUB LAFACE/ZDMBA | ! LUV YOUR GIRL RADID KILLA/DEF JAM/IDIMG
JORDIN SPARKS DUET WITH CHRIS BROWN % LEONA LEWIS n2 USHER FEATURING BEYONCE & LIL WAYNE
NCJAIR N BLEEDING LOVE SYCO/J/RMG LOVE INTHIS CLUB PART I LAFACE/ZOMBA
DANITY KANE % RICK ROSS FEATURING T-PAIN ASHANTI
DAMAGED i THE BOSS SLIP-N-SLIDE/DEF JAM/IDJMG THE WAY THAT | LDVE YOU THE INC./UNIVERSAL MOTOWN
JESSE MCCARTNEY 9 DAVID BANNER FEAT. CHRIS BROWN MOST INCREASED PLAYS V.L.C.
LEAVIN' HOLLYWOOD 3 GET LIKE ME B.I.G. FAC.E/SRC/UNIVERSAL MOTOWN CET SILLY YOUNG MOGUL/WARNER BROS.
NATASHA BEDINGFIELD 8 MARIAH CAREY 2 PISTOLS FEATURING T-PAIN & TAY DIZM n
POCKETFUL OF SUNSHINE PHONOCENIC/EPIC BYEBYE ISLAND/IDJMG SHEGOTIT 'UNIVERSAL REPUBLIC
MADONNA FEATURING JUSTIN TIMBERLAKE N 17 JORDIN SPARKS DUET WITH CHRIS BROWN N2 ¢y ALICIA KEYS i
4 MINUTES WARNER BROS. NOAIR 18LIVE/ZOMBA TEENAGELOVE AFFAIR MBK/J/RMG

NO. ] MOST ADDED

RAY J Gifts (KNOCKOUT/DEJA 34/EPIC/KOCH)

NO. ] MOST ADDED

RICK ROSS FEAT. NELLY & AVERY STORM Here | Am (SLIP-N-SLIDE/DEF JAM/IDJMG)

NO. ] MOST ADDED

RIHANNA Disturbia (DEF JAM/IDIMG}

NO. 1 MOST INCREASED PLAYS

USHER Moving Mountains (LAFACE/ZOMBA)

NO. ] MOST INCREASED PLAYS

DAVID BANNER FEAT. CHRIS BROWN Get Like Me [B.1.G. F.ALE/SRU/UNIVERSAL MOTOWN)

NO. ] MOST INCREASED PLAYS

KATY PERRY | Kissed A Girl (CAPITOL)

TOP 5 NEW AND ACTIVE

GREG STREET PRESENTS NAPPY ROOTS Goad Day (INTERSCOPE)

TOP 5 NEW AND ACTIVE

DJ LAZ FEAT. FLORIDA, CASELY & PITBULL Move Shake Drop (VIPUNIVERSAL REPUBLIC)

TOP 5 NEW AND ACTIVE
SECONDHAND SERENADE Fall Far You (CLASSNOTE/LLE)

SARA BAREILLES Bottle It Up (EPIC) SHAWTY LO Foolish (D4L/ASYLUM) RAY LAVENDER Stay (KONLIVE/GEFFEN/INTERSCOPE)

PARAMORE That's What You Get (FUELED BY RAMEN/RRP) T.l. No Matter What (GRAND HUSTLE/ATLANTIC) PLEASURE P. Did You Wrang (NOT LISTED)

NE-YO Closer (DEF JAMADJMG) USHER Moving Mountains (LAFACE/ZOMBA) SOULJA BOY TELL'EM Donk [COLLIPARK/INTERSCOPE)

FLEX Te Quiero (EMI TELEVISA)

COMPLETE RHYTHMIC CHART ON PAGE 37

BLOOD RAW FEAT. YOUNG JEEZY Louie (CTE/DEF JAM/IDUMG)

COMPLETE URBAN CHART ON PAGE 39

DAVID COOK The Time Of My Life (19/RCARMG)

COMPLETE CHR/TOP 40 CHART ON PAGE 34

URBAN AC

= 11 NIELSEN BDS ¥ = 11 NIELSEN BDS HITPREDICTOR 5 11 NIELSEN BDS ¥ HITPREDICTOR
E ARTIST CERTIFICATIONS £ 43 ARTIST CERTIFICATIONS STATUS £ ng ARTIST CERTIFICATIONS STATUS
2 TITLE IMPRINT / PROMOTION LABEL g ES TTLE IMPRINT / PROMOTION LABEL % ﬁ; TITLE IMPRINT / PROMOTION LABEL
- z g ) 20
RAHEEM DEVAUGHN NO. 1{5WKS) 5 13 CARRIE UNDERWOOD NO. 1(1WK} 1 |1 22 SARA BAREILLES NO. 1(5 WKS) ns ¢
WOMAN HVE/ZOMBA - LAST NAME E ARISTAIARIS‘[A NASHVILLE |_§ - LOVE SONG - - EPI_(
KEYSHIA COLE n Bl | o BRAD PAISLEY hs 4 19 LEONALEWIS MOST INCREASED PLAYS n2
| REMEMBER IMANI/GEFFEN/INTERSCOPE B I'MSTILL AGUY ARISTA NASHVILLE e ~ BLEEDING LOVE ] SY(O/J/RMG
MARVIN SAPP e 5 1 RASCALFLATTS hs 45 COLBIE CAILLAT n4
NEVER WOULD HAVE MADE (T VERITY/ZOMBA ~ EVERY DAY LYRIC STREET BUBBLY UNIVERSAL REPU@L&(
JAHEIM ° & 12 KENNY CHESNEY 1 52 MICHAEL BUBLE
NEVER DIVINEMILL/ATLANTIC . . BETTER AS A MEMDRY BNA i LosT 143/REPRISE
MARY J. BLIGE e 3 20 BLAKE SHELTON 1 35 TIMBALAND FEATURING ONEREPUBLIC NS
JUST FINE MATRIARCH/GEFFEN/INTERSCOPE 3 HOME . WARNER BROS./WRN Lo, APOLOGIZE MOSLEY/BLACKGROUND/INTERSCOPE
ALICIA KEYS MOST INCREASED PLAYS e 9 15 MONTGOMERY GENTRY 1 54 TAYLOR SWIFT ER:1
TEENAGE LOVE l\fFMR MBK/J/RMG BACK WHEN | KNEW IT ALL COLUMBIA | TEARDROPS ON MY GUITAR BIG MACHINE/UNIVERSAL REPUBLIC
NOEL GOURDIN P : o LADY ANTEBELLUM n 23 JORDIN SPARKS N2 ¢y
THE RIVER . EPIC _— LOVE OON'T LIVE HERE CAPITOL NASHVILLE TATTOO0 19/)WE/ZOMBA
LYFE JENNINGS ' 7 3, JAMESOTTO n sg FERGIE n° ¢
NEVER NEVER LAND COLUMBIA | JUST GOT STARTED LOVIN' YOU RAYBAW/WARNER BROS./WRN | | BIG GIRLS OON'T CRY WILL.LAM/AGM/INTERSCOPE
ALICIA KEYS n? o 10 9 ALAN JACKSON 1w JOHN MAYER
LIKE YOU'LL NEVER SEE ME AGAIN MBK/J/RMG | GOOD TIME ARISTA NASHVILLEi 8 | SAY AWARE/COLUMBIA
ERYKAH BADU @ 12 2> DIERKS BENTLEY 24 ALICIA KEYS NERH1
| HONEY UNIVERSAL MOTOWN TRYING TO STOP YOUR LEAVING CAPITOL NASHVILLEi NO ONE MBK/A/RMG

NO. ] MOST ADDED

DAVID COOK The Time Of My Life 19/RCA/RMC)

NO. ] MOST ADDED

KEITH URBAN You Look Good In My Shirt (CAPITOL NASHVILLE)

NO. ] MOST ADDED

JENNIFER HUDSON Spotlight (ARISTA/RMC)

NO. ] MOST INCREASED PLAYS

LEONA LEWIS Bleeding Love (SYCO//RMC)

NO. ] MOST INCREASED AUDIENCE

KEITH URBAN You Look Good In My Shirt (CAPITOL NASHVILLE)

NO. ] MOST INCREASED PLAYS

ALICIA KEYS Teenage Love Affair (MBK/J/RMC)

TOP 5 NEW AND ACTIVE

INDIA.ARIE Heart Of The Matter (UNIVERSAL REPUBLIC)

TOP 5 NEW AND ACTIVE

BRAD PAISLEY Waitin' On A Woman (ARISTA NASHVILLE)

TOP 5§ NEW AND ACTIVE

HOWARD HEWETT | Wanna Know (GROOVE)

REGINA BELLE God Is Good (PENDULUM) ZAC BROWN BAND Chicken Fried (ROAR/LIVE NATION) ONEREPUBLIC Stop And Stare (MOSLEY/INTERSCOPE)

JENNIFER HUDSON Spatlight (ARISTA/RMG) JAMES OTTO For You (RAYBAW/WARNER BROS./WRN]) CHRIS BROWN With You (JIVE/ZZOMBA)

ROBIN THICKE Magic (STAR TRAK/INTERSCOPE) MARCEL | Love This Song (LYRIC STREET) HILARY MCRAE Every Day (When Will You Be Mine) (HEAR/CMG}

KID ROCK All Summer Lang (TOP DOG/ATLANTIC)

COMPLETE AC CHART ON PAGE 52

FISHER STEVENSON No Tomorrow Here Tonight (BIG MACHINE)

COMPLETE COUNTRY CHART ON PAGE 49

KEITH SWEAT FEAT. ATHENA CAGE Butterscotch (KEIA/ATCO/RHING)

COMPLETE URBAN AC CHART ON PAGE 40
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NO. ] MOST ADDED

COLDPLAY Viva La Vida (CAPITOL)

NO. T MOST INCREASED PLAYS

COLDPLAY Viva La Vida (CAPITOL)

TOP 5§ NEW AND ACTIVE
METRO STATION Shake It (RED INK/RED/COLUMBIA)
TRISTAN PRETTYMAN Madly (VIRGINCAPITOL)
SHERYL CROW Out Of Our Heads (A&M/INTZRSCOPE)
TAYLOR SWIFT Our Song (BIG MACHINE/UNIVERSAL REPUBL C)

MICHAEL BUBLE Lost (143/REPRISE)

COMPLETE HOT AC CHART ON PAGE 53

ACTIVE ROCK

g £ 11 NIELSEN BDS
z 93  ARTIST CERTIFICATIONS
2 g2 TITLE IMPRINT / PRIMOTION LABEL
=3 x5
1 1 DISTURBED NO. 1{7WKS)
d INSIDE THEFIRE REPFISE y
o 19 SAVING ABEL
N ADDICTED SKIDD ZO/VIRGIN/CAPITOL
° 16 SEETHER
RISE ABOVE THIS WINL-UR
o 15 LINKIN PARK
. GIVENUP WARNER BF0S.
e SHINEDOWN
— DEVOUR ATLANTIC
° 18 10 YEARS
BEAUTIFUL UKIVERSAL REPUBLIC
‘ 5  THE OFFSPRING
HAMMERHEAD COLUMBIA
8 17 3 DOORS DOWN
y IT'S NOT MY TIME UNIVERSAL REPLBLIC
9 |8 APOCALYPTICA FEATURING COREY TAYLOR
I'MNOT JESUS 20-20ENT./JIVE/ZOrBA
10 g MOTLEY CRUE
SAINTS OF LOS ANGELES MOTLEY

NO. ] MOST ADDED

THEORY OF A DEADMAN Bad Girlfriend (604, RDADRUNNER/RRP)

NO. ] MOST INCREASED PLAYS

THEORY OF A DEADMAN Bad Girlfriend (604. RDADRUNNER/RRP)

TOP § NEW AND ACTIVE
TRAPT Who's Going Home With You Tonight? (ELEVEN SEVEN)
JET BLACK STARE Ready To Roll {ISLAND/DIMG)
EARSHOT MisSunderstood (IN DE GOOT)
MIDNIGHT TO TWELVE Slam (JKH ENT)

FLOBOTS Handlebars (UNIVERSAL REPUBLIC)

COMPLETE ACTIVE ROCK CHART ON PAGE 60
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= 11 NIELSEN BDS LI HITPREDICTOR = I b 11 NIELSEN BDS
g ARTIST CERTIFICATIONS STATUS | = QE ARTIST CERTIFICATIONS
S TITLE IMPRINT / PROMOTION LABEL ‘W 7 55 IMPRINT / PROMOTION LABEL
s} £ g £3
LEONA LEWIS NO. 13 WKS) n2 ¢ 1 1 21 JESSY NO. 1(5WKS)
_ BLEEDNGLOVE | SYCOU/RMS i TEQUILA MOON .  PEAKIMG
DAUGHTRY n 5> oo CHRIS STANDRING
FEELS LIKE TONIGHT RCA/RMD = LOVE & PARAGRAPHS ULTIMATE VIBE
LIFEHOUSE N 3 29 KENNYG
WHATEVER 1T TAKES GEFEN/INTERSCOPE SAX-0-L0C0 STARBUCKS/CONCORD/CMG
ONEREPUBLIC no 2 g CHUCKLOEB
STOP AND STARE MOSLEY/INTERSCOFE WINDOW OF THE SOUL HEADS UP
SARA BAREILLES n3 6 1 BRIAN CULBERTSON
_ LOVESONG EFC | ey ALWAYS REMEMBER GRP/VERVE
COLBIE CAILLAT 4 24 PAUL BROWN
REALIZE . UNIVERSAL REPUBL C . s OL' SKOOLIN' PEAK/TMG
GAVIN DEGRAW o 5 5 EUGE GROOVE
INLDVE WITH A GIRL JRMG o= MR.GROOVE NARADA JAZZ/CAPITOL
3 DOORS DOWN n 1g NORMAN BROWN
IT'S NOT MY TIME UNI¥ERSAL REPUBLIC — POP'S COOL GROOVE PEAK/CMG
BUCKCHERRY K g 5 THE SAX PACK
SORRY £1.EVEN SEVEN/ATLANTIC/RRP = | FALLIN' FOR YOU SHANACHIE
MAROON 5 n 10 12 JESSECOOK
WON'T GO HOME WITHOUT YOU A&M/OCTONE/INTERSCOPE CAFE MOCHA COACH HOUSE/KOCH

NO. 1 MOST ADDED

ERIC DARIUS Goin' All Out (BLUENOTE/CAPITOL}

NO. ] MOST INCREASED PLAYS

MICK HUCKNALL Farther Up The Road (ATCO/RHING)

TOP 5 NEW AND ACTIVE
BONEY JAMES The Way She Walks (CONCORD/CMG)
GERALD ALBRIGHT Knock On Wood (PEAK/CMG)
PRESENT TENSE Smiles (PT)
LAWSON ROLLINS FEAT. FLORA PURIM Infinita (INFINITA/BAJA/TSR)

KENNY G Tango (STARBUCKS/CONCORD/CMG)

COMPLETE SMOOTH JAZZ CHART ON PAGE 56

= 11 NIELSEN BDS
2F  ARTIST CERTIFICATIONS
g; TITLE IMPRINT / PROMOTION LABEL
o
i 1 6 3 DOORS DOWN NO. 1(6 WKS)
TS NOT MY TIME UNIVERSAL REPUBLIC
16 SEETHER
_ RISE ABOVE THIS WIND-UP
33 PUDDLE OF MUDD
_ PSYCHO FLAWLESS/GEFFEN/INTERSCOPE
8 MOTLEY CRUE
SAINTS OF LOS ANGELES MOTLEY
1 DISTURBED
INSIDE THE FIRE REPRISE
49 SIXX: AM.
LIFE IS BEAUTIFUL ELEVEN SEVEN
20 THEORY OF A DEADMAN
SO HAPPY 604/ROADRUNNER/RRP
5 SHINEDOWN
DEVOUR ATLANTIC
14 SAVING ABEL
ADDICTED SKIDDCO/VIRGIN/CAPITOL
X0 1 2 KID ROCK MOST INCREASED PLAYS
Wy e ALL SUMMER LONG TOP DOG/ATLANTIC

NO. ] MOST ADDED

3 DOORS DOWN Train (UNIVERSAL REPUBLIC)

NO. ] MOST INCREASED PLAYS

KID ROCK All Summer Long (TOP DOG/ATLANTIC)

TOP § NEW AND ACTIVE
202 Isolate (RIKER HILL)
WHITESNAKE Lay Down Your Love (STEAMHAMMER/SPV)
POP EVIL Hero (PAZZO/SARD STAR)
ROYAL BLISS Save Me (AIR CASTLE/CAPITOL)

PUDDLE OF MUDD We Don't Have To Look Back Now (FLAWLESS/CEFFEN/INTERSCOPE)

COMPLETE ROCK CHART ON PAGE 61

THIS WEEK

ALTERNATIVE

= 11 NIELSEN BDS ¥ HITPREDICTOR
ws  ARTIST CERTIFICATIONS STATUS
éu TITLE IMPRINT / PROMOTION LABEL
z3
g WEEZER NO. 1(6 WKS) g
~  PORKANDBEANS - _ DGU/GEFFEN/INTERSCOPE.
5 THE OFFSPRING
N HAMMERHEAD COLUMBIA
10 FOO FIGHTERS
LETITDIE ROSWELL/RCAIRMQ
14 LINKIN PARK r
_ GIVENUP WARNER BROS.
15 SEETHER
RISE ABOVE THIS WIND-UP
jo FLOBOTS
HANDLEBAR§ UNIVERSAL REPUBLIC
5 NINE INCH NAILS Llig
DIS(IPLIEIE THE NULL CORPORATION/RED
12 DEATH CAB FOR CUTIE
il IwILL POiSESS YOURHEART ATLANTIC
7 THE RACONTEURS
SALUTE YOUR S&uﬂ'lON THIRD MAN/WARNER BROS.
g CoLDPLAY r
V\OLE] HILI_. CAPITOL

NO. ] MOST ADDED

COLDPLAY Viva La Vida [CAPITOL)

NO. ] MOST INCREASED PLAYS

COLDPLAY Viva La Vida (CAPITOL)

TOP 5 NEW AND ACTIVE
KATY PERRY | Kissed A Girl (CAPITOL)
THE TING TINGS Shut Up And Let Me Go (COLUMBIA)
SANTOGOLD L.E.S. Artistes (LIZARD KING/DOWNTOWN)
ATMOSPHERE You (RHYMESAYERS/ILG)

JACK JOHNSON Hope (BRUSHFIRE/UNIVERSAL REPUBLIC)

COVPLETE ALTERNATIVE CHART ON PAGE 58

THIS WEER

TRIPLE A

B & 11 NIELSEN BDS
£ o< ARTIST CERTIFICATIONS
b B2 e IMPRINT / PROMOTION LABEL

S 25
| 1 DEATH CAB FOR CUTIE NO. 1(4 WKS)

I W|!.L PDSSESS YOUR HEART ATLANTIC
5 JASON MRAZ
I'M YOURS ATLANTIC/RRP
¢ COLDPLAY
VIOLET HILL CAPITOL
7 AUGUSTANA
SWEET AND LOW EPIC
4 JACK JOHNSON
HOPE BRUSHFIRE/UNIVERSAL REPUBLIC
g DUFFY
MERCY MERCURY/IDJMG
12 JAKOB DYLAN
SOMETHING GOOD THIS WAY COMES STARBUCKS/COLUMBIA
|8 COUNTING CROWS
YOU CAN'T COUNT ON ME DGC/GEFFEN/INTERSCORE
1o MUDCRUTCH
SCARE EASY REPRISE
56 SPOON
DON‘T YOU EVAH MERGE

NO. ] MOST ADDED

JOHN MELLENCAMP My Sweet Love (HEAR/CMG)

NO. ] MOST INCREASED PLAYS

JOHN MELLENCAMP My Sweet Love [HEAR/CMG)

TOP 5§ NEW AND ACTIVE

COUNTING CROWS Come Around (DGC/GEFFEN/INTERSCOPE)

AIMEE MANN Freeway (SUPEREGO)
RADIOHEAD House Of Cards (TBI/ATO)
OLD 97'S Dance With Me (NEwW WEST)
JOHN MELLENCAMP My Sweet Love (HEAR/CMG)

COMPLETE TRIPLE A CHART ON PAGE 64
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Luer Notes
Profile: Michael Weiss
Title: CBS Radio
president of sales
Favorite radio format:
“News, sports and
then music. | am all
over the place.”
Favorite TV:

“The Yankees.”
Favorite song:
“Stairway to Heaven”
Favorite movie:

“The Godfather”
Favorite book: “It
would be a Nelson
DeMille book.”
Favorite restaurant:

Il Mulino in New York
Beverage of choice:
Wine, vodka or Diet Coke
Hobbies: “I like to work
out, golf and relax.”
E-mail address:
michael.weiss@
cbsradio.com

PUBLISHER'S f ] I

(CBS Radio president of sales says things have got to change—

and he has a plan

Michael
Weiss

By Erica Farber

After spending his entire career in radio sales, last October Michael Weiss was
named CBS Radio president of sales. As the company’s lead sales executive, Weiss
oversees the sales management team at CBS’ 140 radio stations and directs its
national sales, working with Interep and Katz Radio Group.

Beginning your career: | started at a small radio sta-
tion in Westchester, N.Y., WRIN'W, as the local sales-
person calling on retailers. My father was in radio, but
[ didn’t grow up saying I would be. It was between
that or working at an agency, and I felt I could make
more money as a salesperson. [ was at the station
for two years and then went to Interep. I started at
Weiss & Powell, then was at Durpetti & Associates
as New York sales manager. I moved to Chicago for
two-and-a-half years as a regional executive and
came back to New York as president of CBS Radio
Sales. All told, I spent 23 years with Interep.

Describe your responsibilities: We restructured and
put a director of sales and a market manager in
every market. There was really no structure; each
market worked differently. Managers in the top 10
or 11 markets report to Dan Mason and all other
markets report to Scott Herman. All the directors
of sales report to me. | oversee all sales, national
and local. Pm focused on making sure we're
working together and figuring out ways to devel-
op dollars. Qur business is very local and stations
hire the salespeople. We're trying to provide direc-
tion. [ go into markets and make a lot of sales calls
as often as | can and help with solutions to prob-
lems—or show them problems they may not see.

Long-range plans: Political business is something
radio has done a poor job with. We charge very
high rates for issues and they pay our lowest unit
rates for candidates. First thing we did was get
the rates in line. We’re no longer charging exor-
bitant amounts for issues; we're charging what
the going rate is. We’ve gone to all the political
agencies and it’s been well-received. They actu-
ally like radio a lot but felt they were slighted
with the rates. We're focused on automotive. And
we are going after print—really going after print.

Role of national sales: Two things have to happen.

74 24/7 NEWS ONLINE @ www.RadioandRecords.com

Broadcasters must go out and sing radio’s praises
and come up with new things, whether on-air or
digital. Part two is that the national sales model 1s
the same as it was 50 years ago. Reps have to tran-
sition some of those transactional people into new
business people.

Changing habits: We’ve already started to look at
separate digital people in our markets. We have
digital sales managers and we’re hiring all over the
country to sell. Strong salespeople are going to sell
both . . . your A-players, if you will. I think down
the road we will have separate staffs with some
people that sell both. Streaming is going up every
day. We see that particularly on our news stations;
when something happens, streams go crazy, im-
mediately. And we believe when the [Portable]
People Meter is out, it’s going to behave similar-
ly to what we're seeing on our streams.

Importance of posting: Every other medium is

accountable to advertisers in some way. When
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advertisers use the Internet, someone knows
exactly how many impressions theyre getting and
can guarantee it. TV posts. All of us at CBS felt
we needed to have some form of accountability.
I don’t understand the one or two broadcasters
who don't see why we wouldn’t be doing this. If
someone asked us to do it, we'd just call it some-
thing different, like helping out a good client. If
accountability is important to our advertisers, it
should be to us. I get that it’s not perfect, but what
is? Give us a better solution.

Biggest challenge: Changing the culture of the com-
pany quickly. Getting people to understand we’ve
got to be creative and make a lot of quality sales calls.
Although in some respects the traditional way is fine,
we've got to think about new ways to sell because
there is a lot more competition. That’s why I like the
cluster thing. When you take our seven radio stations
in L.A. and put them up against most mediums in
Los Angeles locally, we’ll beat them.

State of radio: Its improving and it can be a lot
better. | don’t think it’s as bad as people think. I
believe people have a good feel for radio. The
industry has to continue to pull together. Radio
has made some strides, but I don't think we’re
anywhere near where we need to be.

Something about CBS Radio that would surprise
readers to learn: How strong our digital assets
are and are going to be. The new player is
extremely exciting. We have a lot better tools
than we had before. We're being a lot more cre-
ative with advertisers. We're looking at clients
and advertisers very differently. And for a large
company, we are able to move quickly, which is
contrary to what people think about large com-
panies. There are not a lot of layers anywhere,
even at the local stations.

Career highlight: I've always been a selling man-
ager. I never forgot my roots in sales and work-
ing with advertisers. Just being out there and
understanding what our salespeople and man-
agers go through every day.

Advice for broadcasters: Let’ really stick togeth-
er. If there’s an issue we disagree on, discuss it
behind closed doors. We should all be out there
singing the praises of radio as opposed to fight-
ing with each other.

Adbvice for salespeople: Remember the basics—
blocking and tackling. Every team in sports goes
into spring training. We never have, because
we're playing 12 months a year. Think about
prospecting and saying “thank you” to people
Rule No. 1: The customer is always right. Rule
No. 2: If they’re wrong, reread rule No. 1. That
should serve you well. RsR

‘If accountability is important
to our advertisers, it should
be to us. | get that it's not
perfect, but what is?’

—Michael Weiss
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BDSCertified Spin Awards May 2008 Recipients

Boulevard Of Broken Dreams/ G-een Day /Reprise

4+700,000 SPINS

1 Knew | Loved Yo.y Savag2 Ga-1en /Columbia

She Will Be Loved/ Maroon 5 /@ctone/J/RMG

+600,000 SPINS

Before He Cheats, Carrie Unde-wood /Arista/Arista Nashville
+500,000 SPINS

Apologize/ Timba and Feai. 01eRepublic /Mosley/Blackground/Interscope

| Don’t Want To Be/ Gavin Jesr=w /J/RMG

Paralyzer/ Finger Eleven /Wir d-Up

The Sweet Escape/ Gwen Stefani Feat. Akon /Interscope
Underneath It All, No Doubt/ merscope

What Hurts The Most/ Rascal Flatts fLyric Street

4+400,000 SPINS

Somebody Told Me/ Killers /1skand
Wake Me Up Whzn Septembe- Ends/ Green Day /Reprise
Who Knew/ Pink /LaFace/Zom3a

4+ 300,000 SPINS

Love Song/ Sara Bareilles /Edxc
Never Too Late/ Three Davs Geace /Jive/Zomba

4+ 200,000 SPINS

Bleeding Love/ L2ona Lewsis /SYCO,J/RMG

Boondocks/ Little Big Tovsn ,Equity

Give It Away/ George Strait AdCA Nashville

Like You'll Never See Me Agai 1/ Alicia Keys /MBK/J/RMG
Love In This Club/ Usher Feai. Young Jeezy /LaFace/Zomba
Lucky Man/ Momtgomery Gentry /Columbia

No Air/ Jordin Sparks Duzt \Vih Chris Brown /19/Jive/Zomba
Our Song/ Taylor Swift /Big Mchine/Universal Republic
Sexy Can I/ Ray J & Yung Bexg /Knockout/Deja 34/Koch/Epic
Summertime/ Kenny Chesnzy /BNA

Take You There/ Sean Kirgs-ca /Beluga Heights/Epic

These Are My People/ Rcdnzv Atkins /Curb

Touch My Body/ Mariah Carzy /Island/IDJMG

4+100,000 SPINS

4 Minutes/ Madenna Fea:. J 1stin Timberlake /Warner Bros.

All Around Me/ Flyleaf /A&M,Octone/Interscope

Flashing Lights/ Kanye Wes: F2at. Dwele /Roc-A-Fella/Def Jam/IDJMG
I Saw God Today/ George Strait /MCA Nashville

Lollipop/ Lil Wayne Feat. Static Major /Cash Money/Universal Motown
Love Is A Beautiful Thing/ Ph | Vassar /Universal South

Money In The Bank/ Lil Scrappy Feat. Young Buck /BME/Reprise
Psycho/ Puddle Of Mudd /Flawless/Geffen/Interscope

Won't Go Home Without Yoa/ Maroon 5 /A&M/Octone/Interscope

+50,000 SPINS

Back When | Knew It All/ Mcatgomery Gentry /Columbia

Better As A Memory/ Keny Chesney /BNA

Bust It Baby (Part 2)/ Plies Feat. Ne-Yo /Big Gates/Slip-N-Slide/Atlantic
Damaged/ Danity Kane /Bad Boy/Atlantic

Elevater/ Flo Rida Feat. Timbaland /Poe Boy/Atlantic

Every Day/ Rascal Flatts /Lyr ¢ Street

Home/ Blake Shelton /Warse~ Bres./WRN

I'm Still A Guy/ Brad Paksiey Mrista Nashville

Pocketful Of Sunshine/ Nat sha Bedingfield /Phonogenic/Epic Pl
So Happy/ Thecry 0f A Cie ad man /504/Roadrunner/RRP

Stronger Woman/ Jewe! /Vla ory

Take A Bow/ Rihanna /SRPYDef Jam/IDJMG

The Way That | Love Yoa/ fstanti /The Inc./Universal Motown

| ANNCUNCZING THE

+800,000 SPINS | Bl] Enl IE

CONGRATATIONS

TO EVERY Spiy oy B

WINNER!

iclsen
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AMERICA’S DIGITAL GODDESS®

o

Digital Cameras, MP3s, YouTube,
MySpace, Personal Privacy, iPods,
HD Radio, Wi-Fi, Bluetooth, Blu-ray, iPhones,
The Internet & HDTV.

'Komando puts it all in High Definition.

“She’s that big.”

CBS NEWS

11 PHENOMENAL YEARS. 400 TOP AF

KOmane o.com

e Network |
602-381-8200 Affiliate Relations x201

N
IPOD, IPHONE, YOUTUBE, MYSPACE & ELU-RAY ARE TW_EMAFKS OF THEIR RESPECTIVE OWNERS

wWww.americanradiohistorv.com
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