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NewsFocus

MOVER
Evans Joins GAP West

Former Clear Channel Radio senior VP of pro-
gramming Jack Evans has joined GAP West
as VP of programming
and operations with
oversight of the
group’s 59 stations, all
of which he previously
supervised when Clear
Channel owed them.
Evans says, “I wasn't
sure if | wanted to get
back into it again, but (1 knew] if | did it
would have to be an opportunity to get
back and do good radio with good people
on a local level . . . [GAP president] Skip
Weller offered all of that.” —Mike Boyle

SHAKER
Bell Miami-Bound

last week. Bell joined Clear Channel/New
Orleans in December and was PD for urban
WQUE (QI3), urben AC WYLD-FM and gospel
WYLD-AM. Past Clear Channel experience
inchudes a stint as PD of urban WWPR (Power
105]New York and St. Louis OM#egional VP
of programming.—Domello Dunhom

- —
R&R Selects The Welss
Agency For TRS
R&R has retained the Weiss Agency
for the 2008 R&R Tak Radio Seminar
wmwmw

Top 40 Tops New York For
First Time In Decades

Clear Channel CHR/top 40 WHTZ (Z100) s the new No. | station
in New York—tor the fint time since the 1985, acconding to Clear
Chanel/New York senior VP of. programming asd narketing Tom
Polenan, The station posvered up 4.6-5.1 124 in the sinmer Arbitron
survey. finishing fint in 18-34 and second in 25-34, while increasing i
cunw to 2.71 million, Polenan says. Enmiis urban ACWRKS (8.7 Kiss
FM) rose 3.7-4.4 124 to plice second. Rounding out the top five: Chear
Channel AC WETW (5.4-4.3). Spanish Browdkeasting System tropical
WSKQ (#.4-4.1) and CBS Radio news WINS (3.6-3.9).

Recently reborn classic hiss WCBS-FM rocketed 2.0-3.7 to tie for sixth with Inner
Ciey urban AC WBLS and Emmis rhythmic WQHT (Hot 97).

1n Los Angeles, Univision Latin pop KLVE (4.14.9) took the top spot away from negion-
al Mexican sister KSCA, which slipped to Na. 4 124 (5.1-4.5). Clear Channel CHR /top
40 KIIS (4.8-4.7) held a firm grip on the No. 2 pasition, talk sister KFIl advanced to thind
and CBS Radio alternative KROQ was No, 5 (. 8). 1
In Chicago, Tribune news/talk WGN rose 3.8-6.6 12+ to nearly a two-share lead over
Na. 2 CBS Radio news WBBM-AM (4.3-4.7). Ako inside the top tive, Univision reggion-
al Mexican WOJO gained one full share (3.6-4.6), while Clear Channel urban WGCH
stid 5.1-4.5. cying urban AC sister WVAZ (3.7-4.5).

For complete summer Arbitron ratings, go to radioandrecords.com.
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rtage of gross.
subscnbc: additions XM
expects to generate by the end
ot 2007 from customers

buying cars, compared with
S0% range at t
the year. The company has not

beginning

introduced any new table
radios since early 20

The percentage by which grand
total revenue for radio was off in
August, actording to the RAB.

The percentage of teens that
say they now buy music from
online services, up from 28%

file trading is still the primary
way teens acquire music, but
its market share fell from 72%
to 64% last fall,

Arbitron ‘Guarantee’ Debated

The Asbitron Advisory Council has

dadd Arbity

employ a

target for its Portable People Meter refund program for underperforming in-tabs. During its

will team with R&R i/
delnSum-dpudunlpb-
lisher Erica Farber to organize two
days of talk radio-oriented content.

Speakers and panel selections for
TRS ‘08 will be based on feedback
from the talk radio community and will
take into account the issues that the
industry faces today and in the future.
The event will be held March B3-15,
2008, at the Renaissance Washington
D.LC. Hotel. —Asle Gidlow
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thly PPM

call Oct. 12, Arbitron noted that the program, slated to launch this

month, is still being debated, with the council adopting the position that a persons 18-54 in-
tab guarantee would be more meaningful than the existing 6+ program. Arbitron said it is
studying what it will take to guarantee a narrower target and will release details next month.
Also discussed on the call was Arbitron’s ongoing 18-34 PPM undersampling dilemma.

Houston's actual average daily in-tab in the perrenially difficult-to-measure demo was 299 in
September, substantially less than its target of 368. Yet Houston's 18-34 designated delivery
index of 8) actually looks good compared with the disturbing situation in Philadelphia, where
September’s average dally in-tab was 210—148 short of the target of 358 for a DDI of 57.

September PPM data for both cities also shows a decline in the number of stations in the

12 million-plus cume club. In Houston three stations made the cut, a dip from four in

August and five in July. In Philadeiphia, four stations hit the 1 milion-plus mark, down from

five in August and six in July. —Mike Boyle

#

ON THE WEB
Radio One Signs For PPM

Radio One, the largest radio group prima-
rily tangeting African-American listeners,
has signed 2 five-year contract with
Arbitron that includes the Portable People
Moeter ratings service. The agreement cov-
e stations in 16 markets, 15 of which are
included in Arbitnon's rollowut of the PPM
service to the top 50 markets.

Arbitron’s contract with Radio One is
significant, since urban broadeasters have
suffered steep ratings delines since the
PPM service was introduced.

—Katy Baclnan, Mediaveck

NOW Says Imus’ Return
Sends Clear Message

The National Onganization for Women, via
a posting on its Web site, condemned Don
Imus’ rumored radio retrn. NOW . says
Imus® expected Dec. 3 arrival at news/talk
WABC/New  York
indicates that Citadel
has “made a choice
kind of
audience they want,
and women and peo-
ple of color anm't
included.” The post-
ing came right afier
the National Assn. of Black  Journalists
released a similar statement.

Acconding 1o the Drudge Report,
itadel deal entails an “eight-figure,
multiyear contract.” —Aike Stervia

RadioNow Spelled
‘Radio One’

Atier a 48-hour break, CHR /top 40 is back
in hdianapolis. Radio One las purchased
the intellectual property and fornat of the
still-warm WNOU (the former RadioNow
93.1) from Enunis and replanted it on 100.9,
the former site of smooth jazz WYJS,

about the

RadioNow 1009 is under the command of

longtime WNOU AP/ M1/
and newly named PDTim "Rayne™ Rainey.
who reports to OM Brian Wallace, “Rayne
was integral o the growth of this radio sta-
cion.” market manager Chuck Witliams says.

“You coukl say he contains the DNA of

RadioNow."—Kevin Carter

www.RadioandRecords.com
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sccondary  promo-

tion, replaces

Moberly. Green and

Moberly will report 5=
w0 Mercury VP of

national promotion Bruce  Shindler.

Mumd;hmvcdachmofﬂa
for Entercom/Demrver.

A 14-year Entercom vetcran, London
scrved most recently 23 OM of Ensercom/
Norfolk. —Sesaw Visalkowsez

GAP Broadcasting Buys
57 More CCR Stations

Oaktree Capital Management’s  Dallas-
based GAP Broadcasting has agreed to buy
another 57 Clear Channel stations in 13
mah:n.lncaed in Washington, ldaho,
M Wy Mi and lowa.
Thtyxcalmdntﬂhrl\an«h
had contracted for in ke December
2006, but failed to purchase.

The deal spawns 3 new sister company
—GAP West—t0 be headed by former
Skip Weller and based in Denver. A sale
price was not disclosed but an LMA has
begun. The new division will focus on
buying stations in midsize markets in the
Pacific Northwest. —Jeffeey Yorke
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N HD Alliance Focus Turns Local

The HD Dightal Radio Allsnce—which includes Clesr Chennel, Emmis, CBS Radio, Citadel,
mumw—mumbmowmmu

mariet p new b

and giving progr more i

r«hnmumuh&umhnnudumm
without a review by the allilance. The only stipulstions are thet the new formst should not
hmhthhhﬂmﬂh«md\n.mﬁ\uﬁldﬂlﬂ.ﬂhwmp

approvel from ks parent

dy assigned via a lottery system.
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and lmited

accapt

per hour. Stations might, for
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avellsble in BMW cars.

Allance members will contribute an additionsl $230 million 0 market HD radio to con-

sumaers. Since the campaign began in 2006, members heve committed $680 million in ad
dollers to ing the technology, g %0 the allance.

In another chenge, 20% of the ach y thet aliance bers heve commit-
tad 10 is being d to local stations to HO2 content as well as local events and

partnerships. —Ken Tucher and Alssondra Cahll

NAB Wants FCC To Halt
Sat-Merger Review Clock

Desperate to block the proposed merger
XM, the NAB filed a petition with the
FCC asking i to immediately stop its 180-
day review clock of the proposcd $13.6
billion merger until the NAB has *a rea-

Tidwell’s The Leader Of
The Pack

Veteran programmer Lance Tidwell is the
new PD at Entercom country KKWF (the
Wolf)/Scattle. He replaces Rob Walker,
deciding to resume his role as AP/ after-

bl ity to review and supph ilable when Scott Mahalick left to pro-
ment the record with certain d gram the pany's ady bunched
relating to the scrious apparent wrongdo- KBWF(I’RM/&I’IFI’IM

ing by XM and Sirius executive and sen-
ior-level -

The NAB added that there is “a com-
pelling public interest in having these doc-
uments considered and cvaluated in the
context of the merger procecding.”

The NAB is alleging that there has been

LPFM Battle, Redux

Aowing the FCC w0 licerme new low-
power FM stations closer together on the
FM band by exempting the third-channcl
adjacency protections will lead to interfer-
ence with already established full-power FM
told Sen. Danicl Inouye, D-Hawaii, in an
Oa.lzlenr'l‘lrmmtdmcrﬁhm
FCC chai Kevin Marti
edgement that he would support the Local
Community Radio Act of 2007 (Senaee Bill
1675) introduced in June, which ains o
ments to spawn more LPFMs.

—Jefey Yorke

Tidwell joins from Citadel country
WGKX (Kix) and AC WKIM/Memphis.
He has abo made stops 2 KQFC/Boise,
Idsho; WCOS/Columbia, SC.: and
KTOM/Salinas, Calif. Entercom/Seattle
VP/matket manager Jerry McKenna calls
Tidwell “a perfect fit for the Wolf and its
staff” —Ken Tiacker

Business
Briefing

By Jelirey Yorke
Analyst: ‘Game Over’ For
Ratings Competition

Radio One's signing on with the Portable

means that nine of the top 10 radio
groups and 13 of the top 15 arc moving
in the same direction. Boyle says,“With
roughly 90% of the top 50 markets’
{approximately $10.6 billion in revenuc)
signed up, it is game over, we think.”
Boyle belicves Arbitron “should bene-
ﬁtﬁomhadxrl’l’Mlmulﬁunm&-

more than diary fees for non-group
PPM deab, versus 65% for group deab.™
pates 7.3% sales growth, or $96.8 million,
with a consensus that carnings per share
will be 57 cents, he forecasts the per-
share carnings at 61 cenes.

Boyle thinks that radio needs the
PPM “to sell its $21 billion in airtime to
those advertisers.”

Emmis Gets A Charge From
Shareholder

Radio One/Philadsiphis general sales men-
ager of urban AC WRNB and gospel WPPZ
(Praise 113.9) Meg DeLone is promoted to

director of sales. She now oversees sales

eflorts for the cluster, including urban WPHI
(0003 the Beat). Prior t0 joining Radio One,
DOslLone was VP of sales and marketing for
James Robieon is nemed associate director
of writesipubiisher relstions for BMI in Los

Angeles. He was a former AGR assistant at

waumsunmsnmm
ously ger of for
WBABALong lslend, N.Y,, appoints Sesn
Asgaman genersl sales manager. He suc-
ceeds Donoven Waish, who takes a similer
position at Spanish Broadcasting System’s
tropical WSKQ/New York.

including the sale of some or all of its
recenty said it plans to scparate e TV and
newspaper amcts into two stocks to unlock
sharcholder value. Noonday's ketter, sent to
En-mbo-dmdfid()ct.ll)wﬂ:dg
ities and Exchange C: said
the investor, which holds 2 10.4% stake in
Enm-.umndbydrfrm\fxal

FM-'LML-&M'
Deal For KXOJ

Airplane pilot/broadcast station broker
Dick Foreman has landed a pair of mul-
tistation deabs for David Stephers’ KXOJ
Inc. for 2 total of $11.5 million. On Oct.
10, Stcphens grabbed six stations in
upstate New York, just one day after
Foreman assisted Stephens in getting five
Regent Commmnication’ stations in
Watertown, N.Y., for $6.25 million,

20/7 NEWS ONLINE @ www.RadisandRecords.com
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COAST TO COASTRESTTHE #\ MOSY
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AQH SHARE PERSONS 35- 64

STATION/MARKET AQH SHAHE . STATION/MARKET AQH SHARE
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WABC-AM/NEW YORK 11.9 = WBT-AM/FM/CHARLOTTE 12.7
KFI-AM/LOS ANGELES 160 KOGO-AM/SAN DIEGO 22.4
WLS-AM/CHICAGO . 105 WTIC-AM/HARTFORD 20.7
WRKO-AM/BOSTON 12.0 KCMO-AM/KANSAS CITY 196
WFLA-AM/TAMPA 239 KNRS-AM/SALT LAKE CITY 19.8
KVI-AM/SEATTLE 19.2 WOAI-AM/SAN ANTONIO = 199
KFYI-AM/PHOENIX 10.0 WWL-AM/FM/NEW ORLEANS ~ 14.3
KSTP-AM/MINNEAPOLIS 1133 KKOB-AM/ALBUQUERQUE 29.4
WTAM-AM/CLEVELAND 24.5 'KXNT-AM/LAS VEGAS 11.8
WIOD-AM/MIAMI 16.5 WBEN-AM/BUFFALO 25.2
KHOW-AM/DENVER 20.6 WHAS-AM/LOUISVILLE 20.6
KFBK-AM/SACRAMENTO 14.4 WOKV-AM/FM/JACKSONVILLE  12.8

- WFLF-AM/ORLANDO 12.2 WGY-AM/ALBANY 18.4
~ WPGB-FM/PITTSBURGH 14.6 KFAQ-AM/TULSA 20.0
KEX-AM/PORTLAND 18.7 WHO-AM/DES MOINES 20.0
WIBC-AM/INDIANAPOLIS 12.5 WHAM-AM/ROCHESTER 15.5
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SPECIAL REPORT

PAINTING THE AIRWAVES GREEN
Forward-thinking broadcasters embark
on environmentally responsible road.

STATIONS IN THE STREAM

Radio at last dials into the idea that
Web streaming and ad interactivity can
amp bottom line.

66 PUBLISHER'S PROFILE:

JOHN TESH

From radio to TV news to the pinnacle as
host of “Entertainment Tonight,” John Tesh
gave it all up to focus on making music—
then topped himself with his “Intelligence
for Life” syndicated radio show, heard in
every daypart on more than 260 outlets.

DEPARTMENTS

9

10

MANAGEMENT/

Two veteran exits leave gaping holes in
major markets: At alternative KROQ/Los
Angeles, Stryker lets go of the afternoon
controls to focus on co-hosting
“Loveline.” And in Chicago, John
Records Landecker leaves the aftermoon
show at Citadel oldies WZZN (True
Oldies 94.7) as his contract expires.

Feder, new R&R newsAallk/sports editor
Mile Stern explains what he brings to the
table after a programming
career in rock and alternative—most
recently for Emmis/Chicago.

THE SPIN

Justin Timberlake becomes the first
male artist to lodge six songs from one
album on the CHR/Top 40 chart, as
Beyoncé duet “Until the End of Time”
opens at No. 38.
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BY THE NUMBERS

MARKET SNAPSHOT:

DAYTO

—]

m&u.ummcmmw. |
‘ adopted an informal resolution supporting U.S. troops |

fighting the war on terror while endorsing efforts to
end the war in lrag as soon as possible.

POPULATION: 835,500
RADIO MARKET RANK: 59
DEMOGRAPHICS:*

8 TOTAL DAYTON
GHIARKET  ARBITRON
POPULATIONSs  METRO%  INDEX
AGEWS-24 D% we w7
AGE 2534 - L
AGE 3544 20% . s
AGE&S 54 Lag D
FEMALE 52% 2% 02
wHITe s 8% 104
HISPANIC ORIGIN % oy “
DD e m w

NO. OF RADIO STATIONS: 21
RADIO OWNERSHIP:

OWNER NO.OF STATIONS  RATINGS SHARE**
CLEAR CHANMEL 1AM, 5 FM (5) aem |
cox 1AM, 3 FM (4) Y

| MAIN LiNE 1AM, 4 FM (5) L0

FORMATS: 3 country, 3 N/T, 2 urban AC, 2 CHRAop 40, |
2rock, 1AC, Vhot AC, 1 rhythmic, ) alternative, | smooth |

jazz, S other
RATINGS LEADERS:**

STATION FORMAT  AQH SHARE 12-PLUS
WHKO-FM COUNTRY 00
war-m AC 82
WMMX-FM HOT AC 68
WOHT-FM RHYTHIMC 6s
WTUE-FM ROCK 62

INTERESTING FACT:***
Dayton's most avid radio listeners are 30% more likely
than all other adults in the metro area to spend 30-59
minutes traveling to work one warylbutdoorks

Sfhorme.

Edited By Susan Visakowitz and Jetfrey Yorke

'Dayton Does Organics

Scarborough Research recenty issued a press release on U.S. onganics users
(available online at scarborough.com/press.php) that highlights the top local
nuarkets and grocery stores for organics. To mark the release, this week we're

RADIO&RECORDS

Proshinnt & Pudilivhar Erics Farbee
e @Radoandiecerd: com

(O23) 954-3422

EDITORIAL

* Source: Scarborough Mults Market Shudy, Retrane 1 2007
*Source: Adtstron Spring 2007 Report
**Source; Scarborough Multi- Market Study, Relsase 1 2007

Owerter of Music Opasstions
Ansaciote Pubibus/t et ecter
dmining the organi in Dayton. s SRR -~ T
If you observe the first chart below, you'll see that news/talk is the top VR et
format among onganics consumers in Dayton (adules who used any organ- ksl oo ey
ic food product in their houschold during the past month). Twenty-nine Sk e O Pk ] Ot At My DnCrce
percent of onganics consumers are news/talk listeners, compared with 25% e o £
» a b bl
of all Dayton adults. And organics consumers are a whopping 65% more ey e )
likely to listen o a religious station than all other Dayton consumers. brarslerm [rremn
The second chart below deaks with grocery store prefe for ongan o ek
consumers, with Kroger topping the list among these consumers in Dayton. OV op 40 S Kovin Carer
o PR, AT
| A full 81% of l):ymn onganics consuniers haw'simpped at Kroger in th«.. past o oy i ——
week. Abo, onganics consumiers are 51% more likely to have shopped at Sam's Waehington, DL PR
e . g CoetButnmns Eder Sy Yok
Club in the past seven days than all other Dayton adults, —Susan Visakowsitz
0007737008
= Comtry Eder 0.1 (e PROOUCTION
Top Formats Among Dayton Organics e
Consumers (HHLD, Past 30 Days) et T e i e iadbempe
Tockars saio o Focer
TOTAL® TARGET®% MDEX | wooros i s Mg
Senen oo
RADIO FORMAT PROFILES (M-8 .“if_ 5 - Latin Formats Edinar Jackie Mabipd
NEWS/TALK/INFORMATION
SOFT ADULT CONTEMPORARY )] zl mn (I FA-KD Redyar Losased, Acthuany T. Stclags
HOT AC ] ). ] 2] fretmerirarem Covi Oowtar
POP CONTEMPORARY HITRADIO 15 n 2
COUNTRY 24 ” 2 O 954-340 S Shankin:
RELIGIOUS 9 " w53
ALL SPORTS 9 " 56 e ¢ =T
ALBUM-ORIENTED ROCK » " i3 (BAG) 544647 SALES
CLASSIC HITS 0 8 2 Ortotion L2 toin Rt bactorio Sakes Hoey Moty
URBAN AC 0 8 -] g S
RHYTHMIC CONTEMPORARY HITRADD 16 8 2 2"“'”_”_“___ G
Top Grocery Stores Among Dayton 239543429 o s
Organics Consumers (HHLD, Past 7 days) s
O5)954-349 Mulinss Carn:
ACAt AL Ediner Kaith Barman (815) 314283
GROCERY STORES SHOPPED St Gty
OTHER GROCERY STORE 202 (S23)954-3432 i D
SAM'S CLUS () Sember Onfing Eator Souam Visshonlts  (3275)954-34%6
DOROTHY LANE MARKET B8 [y oo B
KROGER 2: Wows Bt e il 5729
ANY GROCERY STORE 98 s34 oo, S
ALDI " Oufloe e Aenende Gl 520
Cus FO00S n (5461654467 — ~"'. =
WAL-MART SUPERCENTER kel atings Etar Hyrvicame Homes: o ey
SOURCE: Metro Local Market Study 2007 Current Relesse (Oct. 2006-Merch 2007) IHTRIB R Phece
PO i s 1
Copy Chint Cluin Wonds: (646) 6544207
: e
Transactions at a Glance e
Martz Communications Group’s WNCQ-FM and WRCD-FM/Canton, WMSA- CHARTS Mackale Rch
" and WPAC- (812) 3032676,
SPretrobvango@@fadiomdRecerdh. o
NY., to S4 Family Limited Pertnership for $5.25 million (646) 6544624 Kiom Waad
« « . Boston University’s R.L, to Rhode leland Public
Radio for $2 million . . . Garden City 's KEIZ-AM/Fort Worth, el Charts Wade Jrvsen (2 F54- 434
Texas, to SIGA Broadcasting for $1.8 million . . . Nos Radio Enterprises’ KNOE- s Sabos
Fid/Monwroe, La., to Radio Monroe for $900,000. (E5) 214290 23} 9543428
Deal of the Week el | M
Multistate Deals .
L . o ADMINISTRATION
PRICE: Undisclosed  TERMS: Urlaval'&le (646)654-4640 (e
25350 ¥ o 60 s e The R e T e
P el s e 'moi oo ¢
SELLER: Clear Channel, headed by radio division CEO John Hogan. Phone: S suBscaIPTIONS
2108222828 [y B0 3622708 5.3
BROKER: (alil & Co. b g7 Lo il
COMMENT: Sale of 57 stations in Billings, Bozeman, Missoula and Shelby, e Foees
Mont.; Burlington, lowa; Dukuth, Minn; Twin Falls and Pocatetio, idaho; <o
Cheyenne, Casper and Laramie, Wyo.; and Tri-Cities and Yakima, Wash,, (255252287 Rrtpee
from Cledr Channet to Gap Broadcasting for an undisclosed price. Cary Tewst (B65)879-9%44
(aack) Arstongostrepees com
2007 Deals to Date o

Dollars to Date: $2,91,669,678  (Last Yea: $5,899.838173)
Dollars This Quarter: $34,423,000  (Last Year: $205,527000}
Stations Traded This Year: 1520 (Last Year: 827)
Stations Traded This Quarter: 86 (Last Year: 26)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Successful
networkers
know that,
inits
s:mplest

productlve
networking
requires you
to do two
things: |ve
first an

for what you
need.’

MANAGEMENT / MARKETING / SALES

Stupid networking tricks that truly work

Networking On

Steroids

Barry Cohen

hen I took a flying leap into a 1,000-watt distressed radio
station as a salesman 28 years ago, | hit the streets the

hard way—cold calling against all odds. Our station had
a less-than-stellar reputation, virtually no ratings and no
promotional budget. Plus it had some formidable, well-
entrenched competition with a strong, highly visible

AM-FM combo across town and two respected daily newspapers.

The cold calling d to jumpi

] you to do two things: give fint and ask

g into
cold water. If | knew then what 1 know now
about _networking. lite would have been
much easicr—and my income probably would
have been much greater. I'm not walking about
the brand of Networking 101 you get at the
usual Chamber of Commerce after-hours cand
swap. This is networking on steroids here.

Ted Fattoross, founder of the 1,.200-member
Network Plus organization  (joinnetworkplus
.com) often says,“We're taught as children not
to talk to strangers, but that’s exactly what we
have to unlearn.” As a successful public \pukcr
he refers to the six deg of

for what you need. To serve others, you tinst need
to develop a wide and deep Rolodex. Become
the go-to guy or gal, the one everyone calls when
they need a referral for any service—because they
know that if it came from you, it’s got to be good.

Who Knows You?

I remember working with a coll at a sub-

people watching out for him and tipping him oft’
as soon as they saw the crews working around
that new establishment.

Let’s inject even more power into the equation,
Here is some of the rocket fuel | pack these days:
Fatoross” partner in Network Plus, Sean Callagy.
is an attorney by pmh-wml Callagy's blueprint
very much like n go light years be-
yond traditional mh\nrkmp. if you form strategic
alliances. For example, my ad agency works with
cmerging brands of matural health and beauty
products. Many are fledgling companics owned by
stnyggding entreprencurs. We bring in brokers with
entree into retail chains. Onee we help get them
on the shelves, they come back to us for an ad
campaign to move the product off the shelves.
Convenely, when brokers place 4 new brand in
stores, they come to us to create, plan and place a
campaign o support the product line. If we think
the client’s product is really over the top. we'll cven
help the client shop his or her business plan, work-
ing with the clicnt to find the funding. Do you
suppose he or she might come back and spend his
or her advertising dollars with us? Absolutely.

Do Unto Others

Some time ago. | worked with a gentleman on
the Launch of a new diet product. His company
did not do the right thing. He succeeded in get-
ting the product into a major drugstore chain, but
that chain never ran the advertising it promised.
His reputation and his carcer were more impor-
tant than a job. He let the company and the
industry, and took a job outside of his carcer ficld.
1 had developed an alliance with a recruiter for
the natural health ficld. Yes, | helped him get his
next job and return to the industry he knew and
loved.You see, he's been carving out some of that

urban station who spent his entire life around our
station's city of license. He knew everyone, More
inporant, to  quote another  phrase  from
F it’s really about who knows you—and

¥
between you and the person you want to meet.

everyone knew Rich. [ used to marvel: Before the

All you have to do is learn to connect the dots.  sign went up at any new rewil establishment,
Ah, and now the fog clears. Rich was there. By the time the sign went up, he
Successful networkers like Fattoross know that, — had the onder—before the newspapers or cable
in its simplest form, productive networking TV reps.You see, he had his spotters out there—
e ——— e ——— B
Networking On Steroids people get what they want  prospects and clients a8 impor-
and you ask for what you tant people first, professionals
To take your networking skils  another day. need, they feel obligated, but  next, as & mesl ticket last.
to the highest level possible, B Fll your Rolodex. To not hunted. They will recipro- 8 Form strategic alliances.
put these practices into action:  become a referral source, you  cate and refer in return. Align yourself with psople
first have to bulld a vast data- B Engage with people. who are in a position to feed
B Make it a BHestyle. Talk to  base. Get to know a lot of Becormne involved with your you continuous leads. Ask  ~
everyone at every station in people. Become the go-toguy  prospect’s favorite charity or yourself who calls on a simi-
lfe. “He’s just a dry cleaner?”  or gal that people trust as cause ciidbre; invite them into lar profile of decision-makers,
He may be cleaning your top resource for quality people. your circle. It beats the pants yet is not & competitor to
prospect’s suits. B Ask for what you need. off of e-mailing them propos-  you. It may be the printer or
B Give first. Find out what Not everyone you meet will als and packages. They might ~ Web designer that calls on
other people need and fulfill  need you or your services. even take your next call. the marketing directors you
their needs, without expect-  You want to do business with [ You can't fale sincerity. In want to do business with.
ing a direct return. Someone  the people they know—with ol you do, be gerusine. Sincerity  Just remember, share is 2
eise will pay you back their Rolodex. When you help rises to the top. Treat your verb as well as a noun. —8C
OCTOBER 19, 2007

b TV dollars to put into radio—and yes,
we're going to handle that business for hin

For the past two years, I've been working on a
prospect halfway across the country, trying ta help
Michael get financing for his breakehrough busi-
ness concept, too. Along the way, he has introduced
us to an alliance partner of his in a related busines.
Me now handle dicir radio campaigns. & conkes
down to this: [ound a way to engage Michael. Two
of my fellow Network Plus members and [ ane
forming a speakers burcau. 1 invited him ta join.
Public speaking just happened to be at the op of
his to-do list, outside of runming his company on
a daily basis. Thats your job: Discover what is aar
and dear 1o your prospects and clients. (Hin les
probably not your station.)

It gets better still. | just linded another book
deal. My publisher asked mie to work with a co-
author of my choasing. | made a short list, Gues
who I called first. Yes, Michael. Yes, he accepted.
Think we'll get to know one another really well?
Count on it. Naturally, people give business to
people they know and trust. who have opened
doors to them. There you have it: Stupid net-
working tricks that really work. R

Barry Colien is priniipal of AdLisb Media, a radio~enmic
adency/prodhction company in Clifion, NJ. He s the
aushor of * 10 Ways 10 Sovew Up an Ad Campaign.”
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WHEN'S THE LAST TIME
SOMEONE FROM THE
AUDIENCE SAID,
“I'LL NEVER FORGET YOU
GUYS AS LONG AS T LIVE."?

“After owr show in Ramadi, Iraq, a soidier tokd us that it had
been seven months since he had gotten his last ‘fix’ of live
music. Although he had never heard of our music, he said
our show had taken his mind off things and let him just relax
~he clears 1oadside bombs every day. After another show
asoidier told us, 1l never forget you guys as long as | live.”
As a performer, you don’t often get to hear things like
that, but on an Armed Forces Entertainment towr you hear
ita lot and it's humbling. Until you've done it, it's hard to
comprehiend how just playing your music can have such
a profound effect on these people.”

~ ALAN SCHAEFER, LEAD SINGER - FIVE STAR IRIS

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR.
GO TO ARMEDFORCESENTERTAINMENT.COM.

STREET TALK

- By Kevin Carter and Keith Berman

Ready!...Aim!...RunAway!

Most of us are still nursing tond memories of the
2007 R&R Convention in Charlotte—that is. except
for WNCI/Columbus, Ohlo. morning dudes Dave &
Jmmy. who were, in their wonds, “beaten like a
dusty rug” by personality of the year winner Ryan
Seacrest™. Not that they're bitter or anything, but as
soon as they got home, they inmediately dispatched
stunt guy Patrick to the Clear Channel “radio mall”
in beautitul downtown Burbank, Calit., ostensibly to
throw a rock through Scacrese’s
studio window. With Dave &
Jinmmy coaching him over the
phone, Patrick stared up at the

woutywoso

impasing five-story structure and
yelled, to 1o one in particular, I
am Patrick Maruniak of “The
Dave & Jimmy Show™ We do
not lose casily!™ Unable to locate

a decent-sized rock to heave, the

increasingly nervous Patrick
managed to extricate an over-
sized pebble from a ganden and

P T‘E“? @

took aim at a random window—and began to hyper-
ventilate. “I'm gonna throw up.” he amounced.

With Dave & Jimmy yelling at him to just throw
the rock already, Patrick was accosted by an alert
security statfer—who just happens to be the brother
of WNCI night guy Maxwell. What are the odds?
When Patrick was inforimed that die police had been
called, he tried. one final time, to act brave:“I'm
gonna throw this rock before Lleave.” he unconvine-
ingly informed the guand—
betore suddenly dropping it and
bolting through the flower beds
to freedom. 1 have no idea
where the getaway car is parked!”
he shricked while running aim-
lessly away from the building,

“This was truly a red-letter day
in Patricks lite,” P> Michael
McCoy wid later of the S-foot-8-
inch, 350-pound stunt specialist.
“He actually ran . . . a couple of
feet, anyway.”

The Wolf Howls In Charleston

On Oct. 12, Citadel flipped WSUY  Driver. D
(Sunwry 96.9)/Charfeston, S.LC.. from  coumry

of  Citadel/Charleston
cowsin| WNKT (0075 Cat

sandwiched between Two Girls and 2
Guy in mornim and Greg PRre. who

AC to country as 96.9 the Wolf. Mile
Edwerds. who progranumed Sunny and
CHR/top 40 sister WSSX (955X),
hands off Wolt PD duties 10 Brian

Country). As a result of the thip Sunny
morming duo Dave & Shelly cxit: former
Sunny nmidday jock Kain Cameron is

v doing 9 am-noon on WSSX,

rolls from noon to 3 pan.; and former
Sunny atternoon dude John Quiney s
now producing the morning show on
news/aalk sister WTMA.

Zero Incentive To Win Now

What a lousy year it's been 30 far for the formerly great
Miami Dolphins. They're languishing in the NFL's base-
ment with a pathetic 0-6 season, with no daylight
ahead. Thinking quickly, the cast of “The DJ Laz
Morning Pimp Show” on WPOW (Power 96)/Miami
(Laz, producer Big € and three lovely ladies: CC,
Nathalia and lvy) decided to show their support—or
lack thereof —with this sure-fire idea: Each member of
the show will remove an article of clothing every week,
until the Dolphins win a game. Naturally, the pictures
are posted on the Power 96 Web site. Now do we have
your attention?

“It's one of the worst starts in franchise history,” fellow
dichard Patriots fan and PD Tom Calococx teils ST, trying
not to laugh. “But in the
spirit of supporting the
they have graciously
agreed to remove an arti-
cle of clothing and post a
new picture each weel.
People are now hoping
they go O-15, just so they
can see the giris naked”  The D La Pants-O-Dance-Of

Label Love: Cah-Vello's Back!

Allanm s Special Ops div-  Azim Rashid was upped o0
ision has recruited James  senior VP And it just gers
Brown as VI Brown cross-  better: Former TVT senior

es the street from Col-
umbia and fills the gip
created in May  when

VP of promation (and fel-
low Red Sox fan) Joey
Carvello joins Special Ops

24/7 NEWS ONLINE @ www.RadioandRecords.com

as national consultane of
rhythm/crossover,  while
Cori London, a veteran of
the Geffen video promo- ST,

manager. ™| wane to thank
Azim I{.hlml for this op-
* Carvello cells

thrilled o

“F am

tion department, is now  return o the  Adantic
Special Ops information  Records family.”
OCTOBER 13, 2007
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The Programming Department

# PD David Ginsburg has resigned from

KATZ-AM, as well as MD/afternoon personal-

whoncemwwdcmd.av-todnymdmies

8 Scintillating news from Savannah, Ga., where

Greater Media triple A WBOS/Boston, effec- ity on urban AC KMJM (Majic 104.9). for KPTY (Party 104.9)/Houston. Arias, Laslie Scott, MDAmidday goddess on Adventure
tive Oct. 19. Ginsburg has spent virtually his  Meanwhile, on Majic, Tonty Scott & Tammie who arrives in the Alamo City Oct. 22, will Radio alternative WFXH (Rock 106.7), sews on
entire radio career at WBOS, starting as an Holland prepare to move from gs to inue to program KKSS until a replace- comiortably soft velour APD stripes.
intern and working his way up to promotion  aftemoons to replace BT. As far as a dawn ment is found.
director and later, MD. In Novernber 2006, patrol replacement, fear not: Majic has signed # Congrats to a man known simply as just
he replaced Dave Douglas as PD. VP of pro-  “The Steve Harvey Momning Show.” EPD Josh Vila has left the building at Sun  plain Brodie, who scored his “Get Out of
gramming development Buzz Knight and City Latin rhythm KVIB (Latino Vibe)/ Lake Charles Free” card from Cumuhus, as he
MD Dana Marshall will oversee program- B The big call has come in for “Homie” Phoenix. No replacement has been named. transfers from the PD chair at rhythmic
ming until a replacement is named. Marco Arias, PD of Univision rhythmic KQULK (Hot 97.9)/Lake Charles, La., to fill
KKSS (Kiss 97.3)/Albuquerque, who has 5 Tory Wise, PDAnoming guy at Cumukus hot  the vacant PD slot at CHRAtop 40 sister
8 Clear Channel/St. Louis and Terrence “BT”  been propelied upward into the cushy PD AC WDBY (Y105)/Danbury, Conn., refinquish-  WSEA (Hot 100) in beautiful Myrtie Beach,
Bibb have parted ways. Bibb was PD of wban  chair at sister KBBT (98.5 the Beat)/San €3 his stripes and airshift as he moves over to S.C., proudly served by Hooters Air. That gig
KATZ-FM (100.3 the Baat) and gospel Antonio. He replaces regional PD Cindy Hill, has been open since Wally B. left last month.

Quick Hits

B Aficrnoons at KROQ/Los Angeles arc wide open as
Stryker lets go of the controls to concentrate fully on
co-hosting “Loveline.” You may recall that M. Servker
joined Dr. Drew Pinsky on the late-night show in

November 2006, replacing some dude named Adam
Carolla. now doing mornings down the hall ac KLSX.

B It che end of another mini-cra in Chicago radio, as
market legend John Records Landecker has lcft the after-
noon show at Citadel oldics WZZN (True Oldies 94.7)
as his contract expires. Landecker and fellow market vet
Turi Ryder arc now exploring their options as a teamn
show. They recently did some fill-in work together at
WLS-AM. Mcanwhile. the company wasted little time
replacing Landecker: Greg Brown is now doing 4 p.an.-
& p.m. Not exactly your textbook job-hopper, Brown
spent his orimative years at WBBM (B96). then 13 years
in middays at WKQX (Q¥01) and most recently spent 11
years in middays at CBS Radio oldics WIMK until it
flipped to Jack £M.

B Congrats to Boston institution (or is that institutional-
ized?) Greg Hill, the longtime host of “The Hill-Man
Morning Show™ on Entercom’s WAAF, who just put a
Sharpic to the back of a Star Market grocery bag and
signed a sweet new contract extension good for five years,
or 2013, whichever comes firse. Hill has been with the sta-
tion since 1986,

B Changes at Radio One urban WPHI (100.3 the Beat)/
Philadelphia as night duo ToshaMakia & DJ JOS cxit
stage left.

B Mike Dezego is new to nights ac Entercom alternative
KWOD/Sacramento. but not to the station: He's been with
KWOD offand on for the past decade and has been doing
weekends/fill-in for the cluster. Dezego replaces Capone,
who left in August after six years with the station.

B Clear Channel urban AC WVAZ (VIO3)/Chicago fills
overnights with Sundance, who crosses the hall from the

become the station’s production director.

samie shift at urban sister WGCLL She replaces BJ Murphy.,
who left last imonth.

DU Rated R (inay not be his real name), best-known for his
cight-year ryn on QC urban WJIKS (Kiss 10L.7)/Wilmington,
Del.. has rsurtaced in the mix on WOOQ (0C104)/Ocean City,
Md.. where he will pilot “The 3 O'Clock Drive™ mix.

B Wilmington, N.C., residents are now enjoying Justin
Wright in nights on NextMedia CHR Ztop 40 WAZO.
Mr. Wright was fast heard in the ame shift ac WSTW/
Wilmington, Del.. and has also done nights at WXLK
(K92)/Roanoke, Va. He plugs the hole that was created
when Johnny Danger lett the radio biz.

B Joshua B is now pounding the cafleine as he inakes the
mind-altering switch from afiernoons to co-host morn-
ings at WMRV (Star 105.7)/Binghamton, N.Y.. alongside
Lori. In his copious amounts of tree time. Mr. 1 abo works
as cluseer neernet director.
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ONE GOOD SHOW.

The Amy B Show

I e A e R
A bold reminder that music radio CAN entertain Middays on YOdUY s Best Co.unfry

2 ERADI NETWORKS

ON OVER 110 AFFILIATES!
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Fromiartists building sustainable studios
to labels creating biodegradable shrink
wrap)t6'an environmentally responsible
il\t ‘venue, to Willie Nelson’s biodiesel
fuel, to this summer’ Live Earth con-
certs, the music business is definitely

k\\\\\\\\\\\\\\\\\\\\\\\\\ S

starting down the green path. But what
about radio? A few broadcasters are tak-
ing steps on the environmentally con-
scious road.

I February, CBS Radio flipped classic rock
WARW (the Arrow)/Washington to triple A

WTGB (the Globe). In addition to musical
changes, the station began using its airwaves

(]

classic rock and become something between a
triple A and a classic rock station. *We wanted to
update classic rock.” Hughes says.

The resule is an outlet that is “very D.C.-spe-
cific.” Hughes says. " This is a very educated imar-
ketplace . . . that [is| very open-minded when it
comes to music.”

While brainstorming the dimensions of what
the new sation would be, afternoon jock
Cerphe, a market veteran who along with his
wife has long lived a green lifestyle, suggested
the station take a green approach as well. The
idea made sense, Hughes says. “You're talking
about a target audience that has children and are
reading the daily headlines about what's happen-
ing to our planct.”

Further brainstorming resulted in content ideas
for on-air and the Web. “It just came together as
ane wonderful, beautiful, responsible package,”
Hughes says.

is/New York tly launched

SPECIAL REPORT

~as

Forward-Thinkin'geBroadcasters Embark On
Environmentally Responsible Road sy ken Tuckar

The station runs its transmitter via wind power
using alternative energy credits through its local
power company. “We're not leaning on coal-
burning encrgy to power this thing,” Hughes says.
The station is also taking more pro-environment
actions, such as asking statf to bring in their own
coffee mugs instead of using throwaway cups. The
Globe's two station vehicles are hybrids.

Like its listeners. WTGB has a ways to go when
it comes to environmental consciousness. *We
don't yet have an offetting carbon footprint,”
Hughes says, referring to the practice of compen-
sating for carbon dioxide emissions produced
with an equivalent carbon dioxide saving.*We're
headed there. This is a process.™

The Globe has no shortage of sources for the
tips it shares on-air and on the Web. The D.C.arca
is home to a number of onganizations including
the Sierra Cluh, the National Geographic Society
and the Green Building Institute. “They've be-

The Greening Of Emmis/New York

Ing giving away energy-efficient fight

and will look into flex fuel, hybrid sta-

and Web site to promote an envirommentally “Project Green” on its three properties bulbs, cleaning up waste in parks, tion vehicles and using products made
friendly lifestyle. and their accompanying Web sites. The planting trees and composting. of recycled materials.

Several months later, Clear Channel liberal stations involved—rhythmic WQHT (Hot There’s an advertising component as "Of course, we will encourage our
talk KQKE (the Quake)/San Francisco kept its 97), urban AC WRKS (Kiss FM) and well. Emmis has launched a d radio to join in by reducing
alk programming but added green elements and smooth jazz WQCD (CDI0LF)—will now program for advertising clients that their transmitter power output,”
became KKGN (Green 960). have dedicated, road-blocked green pro- support the cause and want consumers  Halyburton jokes.

gramming on the first Friday of every to know it. The initiative is a learning process, he

month. The project inchudes on-air inter- Senior VP/market manager Dan says. “We outfitted the Hot 97 control
Pro-Environment Partners views with artists about their favorite Halyburton says the idea came froma  room with new, high-tech LED fiood
CBS Radio/Washington  senior  VP/market  initiatives, inf tips  cross-department brainstorming ses- lights. They were very pricey, but it was
manager Michael Hughes says becoming a on energy efficiency and recycling, and sion. And while it’s still early in the too dark. You couldn’t read anything.”
green station was 2 byproduct of a prog ing spotiights on those who make a con- solicitation process, he says, “Early The initiative is a long-term commit-
update that exces felt the former Arrow needed. scious effort to improve the environment.  client reaction is positive. We expect it ment, and the stations won't beat listen-
“We started with a basic analysis in terms of the The stations will also feature green to have a positive sales impact.” ers over the head with the green mes-
demographic appeal and where we needed to be content online and be involved with On the homefront, the station group  sage, according to Halyburton. “R’s about
to be successful,” Hughes says. grass-roots community efforts, includ-  has started an internal fing effort, ducation and higher - —KT

The decision was made to move away from

OCTOBER 19, 2007
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come partners,” Hughes says,

The station has also become a forum for busi-
nesses interested in reaching an audience “with a
bit of a conscience.” Hughes says. in fact, he says
the Globe has picked up 60 new advertisers that
want to reach a like-minded audience.“Some on
a sinaller scale, some on a larger scale.” he says, cit-
ing hybrid automobile advertising and fair-trade
coffee as examples.

Hughes is particularly proud that advertisers
stayed through the flip.“ There were no cancel-
lations when we made the change. This was
really presented as an evolution of the radio sta-
tion. Thie appeal was not going to be much dif-
ferent from a demographic stapdpoint than
what we were doing before. It may migrate a
litle younger. but it’s not hugely different.”

While the station did ultimately lose a few ad-
vertisers, Hughes says that “attrition is part of
what every nadio station faces.”

As conumitted as the station is to its green ini-
tiative, the Globe still needs to “People

WTGB (the Globe ¥ Washington has two hybrid
station vehicles, inchuding this Toyota Highlander,

teners on a journcy to live more responsibly™
Hughes says. Listeners are encouraged to share
their tips as well.

“If we can motivate just 1% of our cume, the
cumulative effect of all these litde things has an
immense positive effect,” Hughes adds. “It just
becomes a gradual escalation in activity. I've seen
it personally . . . with our staff™"

The station was involved in Earth Day and co-

aren't going to coine to your radio station because
you're green,” Hughes says. “It’s still about enter-
taining. It’s still about the music and the person-
alities and all the things that we do to make a
radio station great. We happen to think a going
green position is part of that

The Globe's message about being environmen-
ually conscious is “not in your face,” Hughes says.
“It’s not about making you feel guilty” Instead it's
more about letting listeners know that being
green is “actually casier than you think.™

WTGB is careful not to come across as having
all the answers or being the be-all and end-all

when it comes to environmental consciousness.

amacud 20,000 visitors, according to Hughes.
The CBS/Washington cluster is also joining

the movement. “Operationally our stations are

sarting  to b more ponsibilicy,”

d the DC. Green Festival, which —

Digital Distribution
Reduces Waste

Record companies and radio stations are part of the green movement
whether they realize it or not. By using such digital distribution services
a3 Digital Media Distribution System (DMDS) and Play MPE, companies
are helping protect the environment by eliminating the waste CDs create
mhwmwwmwdmm

CDs are made from many bk rial t
mmwmmmmmmmnmm
titanium. The CDs are often packaged in a plastic jewel case, bubble-
‘.-dmpp.dmnmhm—-wmm

Hughes says. “We're taking heed of the tips that
the Globe shares.”

Natural Evolution In San Francisco
When KQKE (the Quake)/San Francisco de-
cided to reposition itself 2s KKGN (Green 960)
it was a natural evolution of the station's pro-
gramming, according to PD Bob Agnew.
Launched three years ago as an Air America

“We're not militant about it. Whe're just inviting lis- Continued on page 14
Green Mountain
Entercom triple A KMTT (the ing emissions for listeners) by tunities, including food com-
Mountain)/Seattle has been strategic sponsors and partner-  posting. “We were able to col-
raising money for the Wilder- ships. “We used the sponsor lect 45 cubic yards of food
ness Society for the past 3 mentions as a platform for waste, which did not go to a
years with its “Live From the informing our audience about landfill but instead to a com-
Mountain Music Lounge” CD  carbon footprints and had a posting facility,” O'Shea says.
collection. Through CD sales haif dozen or so green clients “That's sbout 22 standard-
and the station’s annual Earth on-site supporting the cause size pickup trucks full of waste
Day concert, Mountain listen- on a local level,” the station’s diverted from a landfill.”
ers have contributed more Dan O’'Shea says. Preferred parking for the
than $1.2 million to the The station took a similar concerts was provided for
Wilderness Society, which is tack with its Marymoor hybrids and biodiesel vehicles.
used for local protection and Concert Series—12 shows at The station, which prints its
conservation efforts. local outdoor venue Marymoor  business cards on recycled
Damien Rice and Brett Park. Through a cooperative paper, has also launched
Dennon played the sold-out arrangement with event organ-  “green pages” on its Web site,
Earth Day concert April 24 at izers and venue management, which are meant to be a
Seattie’s Benaroya Hall, which as well as sponsors and local - resource for the community to
was made carbon neutral government, concertgoers learn more about the topics
(including the estimated driv- were offered recycling oppor- discussed on-air. —KT
OCTOBER 19, 2007

as well as polluting the

Although an individual may keep a CD for 20 years, according to the
Environmental Protection Agency, a CD has a four-year life span and a
2% damage rate during the recording process. About 1 billion CDs
weighing almost 20,000 tons are discarded annually in North America,
and they do not disintegrate.

While the jury may still be out on whether commercial digital down-
loads a la iTunes make a difference environmentally—consumers are
buying fewer CDs at record stores, but they're buying more blank
recordable CDs to bumn their own discs from music acquired digitatty—
CD-pros become expendable as soon as the song is loaded into a sta-
tion’s hard drive. “We're completely eliminating the need for CD-pros,”
DMDS chairman/COO Chff Hunt says.

Toronto-based Hunt says that he believes the Canadian music indus-
try is the only one in te world that no longer manufactures CD-pros,
instead relying solely on digital distribution. —KT

2477 NEWS ONLINE @ www.RadioandRecords.com
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Continued from poge 3 ‘It's not The station's national hosts—such as Stephanic
about Miller, Thom Hartmann, Ed Schultz and Randi
affiliate, Agnew says station exces were looking maki ng ou Rhodes—have done clements and local segments
for ways to "hone in and refine what the station feel gl"l to support the station’s green efforts.
was all about.” It was already carrying “Green  |nstead i On weekends KKGN carries the recently
Sced Radio,” a show about environmentally con- more ab°ut launched “National Geographic Weekend™ and
scious building architecture and design, among | ettlng “Sierra Club Radio”*The station is dotted with
other green-themed shows. listeners g focused prog ing." Agnew says.
When a station sales rep attended a mecting  know that Although it has yet to go through a full rac-
with local politicians, developers and entrepre- bein green ings book as Green 960, Agnew says, “The
neurs who wondered how they could spread the is ac ua“y feedback has been very positive within the
green message, an idea was born. "It not a fad, easier than mdunry and with the listeners, too.” Even more
it’s a reality” Agnew says of the movement. ™It fits you think. p LIt a real d p for
because this is really a progressive market. A lot Michael Huot execs,” Agnew adds.”"We haven't scen the mon-

of the green ideas come from here”

And-being a commercial station, the cconomie
implications came into play as well. “Theres a lot
of potential revenie.” Agnew says of the various
green-oriented businesses in the arca.

As a result of the shift, “Green Seed Radio”
moved from the weekend to weekd Ithough
it's currently off the air for melmg'l'he muon
ako climinated three spot pods per day—one in
morning drive, one in afternoon drive and one in
middays—and replaced them with “The Green
Sced Report.” a three-minute feature spotlighting
a green-related business. Eventually the station
hopes to sell the pods as an adwertorial in which

businesses can tell their story.

ctary return yet, but | think we're headed to the
right direction.

“We're not patting oursclves on the back say-
ing, ‘We're green, aren't we great?” * Agnew says.
“It’s this journey together to try and figure out
what it means. Hopefully what we're able to do
is bring the listeners ideas and stories.”

The station has ako added the daily “Green
960 News” “The ncws department is charged
with finding out who the players are and what
they're doing.” Agnew says.“When we do news
coverage it's with an eye towards,'How is this fit-
ting into the whole green movement?' The Bay
Arca is filled with projects.”

Francisco cluster is going green by re-cvaluat-
ing op | items like lighting. paint and
carpeting, as well as moving from paper coffee
cups to coffee mugs and recycling. “They are
simple things, but things that are concrete.”
Agnew says. The cluster will also look into
hybrid station vehicles next year. “We don't
need the big Hummers, even for the music sta-

Additionally, the entire Clear Channel/San

Major Improvements By Brien Garthy

Mdhwmmhmm:mw
support iy friendly b is
focused on transforming CD packaging. But behind the
scenes, major labels now are moving with greater urgency

cling, a long-term phasing out of printers that can’t
handle double-sided copies, moving printers out of
offices and to centralized locations, and cutting back on
paper-based marketing materials. The company

to green a host of their most basic l and
h f . Those initi include
everything from in-house paper recycling to off: g the

9 d its Grammy Awards party earlier this year, and
is exploring reducing the overall carbon footprint of its
15 build s | |

m " 's‘ dquarters at 550 M Ave. in New
York already are part of an environmental management

program dating back to 2002 that focuses on waste reduc-
tion and energy conservetion. The program—which is ISO
14001 certified, an ional standard for |

across the country a

power usage of office buildings with carbon credits.
Credit that in large part to the growing relationship
between the recording industry and the Natural
Resources Defense Council, an environmental group that
advises companies on improving their green policies.

The NROC is working closely with EMI and Warner
Music Group on a series of greening initiatives in North
America, as well as serving as a consultant to an

d ) agency advising Sony-owned

companies on environmental policies. The one exception
is Universal Music Group (UMG), which is working on its
own. lts environmental efforts are part of a larger green
push by parent company Vivendi. It’s an ongoing process.
“This is not an overnight phenomenon,” says Allen
Hershkowitz, a senior scientist for the NRDC working

of carbon credits and choosing electric suppliers that
use such renewable sources as wind power.

“Now that we’ve implemented paper, our next focus is
this carbon f " WEA ch /CEO John E:
says. A lot of dynamics will affect that, but once that's
done, there will be other things that are likely going to be
available for us to attack.”

EMI

In addition to working with the NRDC to green its
mmuﬂnﬁhm.ﬂwiv\gmdnﬁ-
lar in-hy ing paper, g and
mmmmwmdmwmmm-
ties, EMI is overhauling its transportation policies. The

with WMG and EML. “it's impor to unds d that
this transition that we are working on is kterally going to
take five, 10 years.” Here's a look at the greening efforts
of the major labels:

WMG

The company is working with the NRDC to commit to a
number of new green efforts in-house. Among them
are a paper conservation initiative that includes recy-

24/7 NEWS ONLINE @ www.RadloandRecords.com

is setting req for a mixture of hybrid
vehicles, a minimum number of people per car and a
anndlup«gaﬁonmmthnmmthyhid
from its tation The ’s efforts
in'North America are part of a wider push by EMI to
reduce its energy consumgption by as much as 10%
worldwide. “All this is » mixture of conservation and
innovation,” Capitol Music Group COO Jeff Kempler says.
“Conservation is also economically better for everyone
else concerned.” ’

industry consolidation, the divesting of manufacturing and dis-
tribution businesses, the rise of digital distribution and a con-
tinued focus on cost autting are all combining to aid the indus-
try in its efforts to improve its green standards. Case in point:
UMG's sell-off of its da The

has seen its waste production levels drop from more than
10,000 tons in 2004 to 555 last year, s weter consumption
fall from 388,000 aublic meters two yesrs ago to 88,800 in
2006 and s carbon diowide levels phunge from 68 milion kilo-
grams in 2004 to T3.8 milion last year since unloading its fack-
ities. The company also credits those reductions to a series of
in-house conservation and recyding programs.

This story first appeored in Billboord.
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tions,” Agnew says. RR




Play MPE is proud to give you the tools to go green.

Each year, billions of new compact discs (CDs, CD-Rs, DVDs and DVD-Rs) are
produced, while millions of them end up in our landfills and incinerators. You
can do your part to help save the environment by requesting new music be
delivered to you through the Play MPE Secure Media Delivery System.

Help spread the word and go green.

Go Green. (Go D{g/ta/ . Go p/a/.

www.PlayMPE.com
”l, phedll 2 Lt it
Wé#“'} % b

To recycle your CDs or DVDs visit these websites

www.cdrecyclingcenter.org www.greendisk.com
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TIONS IN THE

STREAM

Radio Has Finally Dialed Into The Fact That Web Streaming And
Ad Interactivity Can Help Amp lts Bottom Line By Katy Bachiman

It could be argued that

tomorrow’s radio personality won't be the next
Ryan Seacrest, but, rather, the station’s listeners.
Today’s listeners can text or e-mail the station,
compose playlists, chat with each other and air
talent, enter contests and buy music. Technology
has allowed them to become truly involved in a
stations programming and advertising. ®
“Historically, radio was limited by its license,”
CBS Radio president of marketing David
Goodman says. “Now radio can be more, If
you want to listen, that’s great. If you want to
interact with the station using another device,
you can. If you want to watch radio, you can.”

24/7 NEWS ONLINE @ www.RadioandRecords.com

A few months ago, observers brushed off radio’s
online initiatives as sleepy and lacking direction.
But Internet-related revenue has become a top
priority with radio stations, which have discovered
that online can not only strengthen thie over-the-
air brand, but create 2 much-needed infusion of
revenue in a sluggish advertising market.

Online radio—whether audio and video ads
within pnline streams or Web-related interactive
campaigns—has quickly eclipsed the moribund
progress of HID radio, which stations have yet to
monetize. While HD radio has yet to chaim 1 mil-
lion listeners, about one in five Internet users vis-
its 2 radio Web site monthly—neardy 13% of all
adules 18 and older. acconding to the Media Audit.

To maximize sales, radio groups have stepped
up investments. In April, CBS Radio helped
develop and invested in TangetSpot, an online sys-
tem for creating, buying and placing ads within
streaming media; it launched last month. In July,
Clear Channels rep firm, Katz Media, acquired
Net Radio Sales, which represents online and

streaming sales for several radio groups.

*The radio industry scems to have really awak-
ened this year, and we're a bit surprised by their
level of activity.” says Gordon Borrell, president
of Borrell Associates, a company that tracks local
online advertising. “Radio sales staffs have shown
a particularly strong ability to sell online adver-
tising, more so than their newspaper or TV coun-
terparts, and they're accustomed to generating
new business and selling smaller-priced packages,
key components of generating Internct sales.”

‘Limitless Real Estate And
Programming’

Online radio revenue is expected to grow 51.2%
this year and increase fourfold during the nexe
three years, according to Borrell. By 2010, ndio’s
total online take will begin closing in on the $1
billion mark. A slightly morne optimistic forevast
from the RAB predicts that online revenue will
hit $1 billion by 2009,

OCTOBER 13, 2007
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“It will help increase advertising. | think we're
seving the impact already” RAB president/CEO Jeff
Haley says. Non-spot revenue, of which Web prof-
its arc 2 bigg part. ;ose 12% in the first half'of the year.
enough o lift sakes from the negative columin to flat.

“For a market that is nelatively fat, [online] allows

makes available to advertisers: streaming. display
ads. sporsorships, custom channels, featured ad list-
ings, synchronized display of ads on the digital
readout of the radio and even c-mail newsletters.

“In excess of 30% of advertisers also purchase
*says Gregg Lindahl. VP of interactive and

onli
new tecl

us to extend with limitless real estate and prog
ming.You can't understimate it.” says Gerrit Meier,
senior VE/GM of Clear Channel Online Music &
Radio, the fastest-grosving of Chear Channel's divi-
sions. It allows us to redetine our relationship with
our listeners and our advertisers.”

Onmline sales have not only attracted new
advertisers, they have also helped offset such stug-
el's Test
ponials to

gish ad categories as auto. Clear Ch
Drive Wednesday takes comsumer test
a new level in an integrated online and on-air
campaign. A hie with auto dealers, the program
was recently rolled out to 15 additional markets
for a totdl of 20.“We've seen how auto advertis-
e have moved to online advertising.” says Susan
Karis, executive VP of aperations for Clear
Channel's Western region. *If we stick to trans-
actional dollars, we're all going to be in trouble.”

For radio, selling and integrating online with on-
air is not that far of a leap in philosophy or strate-
gy- Stations have already’ bonded with a communi-
ty of listeners through events, contesss and call-in
shiows. The Web and other new media are simiply
a new outlet for a eraditional. proven strategy.

“If there is any medium that can morph to
|new medial it's radio. it's a fimdamentally inter-
n. Millions get on the phone every
day to call radio: that doesnt happen with any
other medium,” Goodman says.

active medi

Visual May Trump Audio

One lesson radio learned this year is that stream-
ing a signal on the Web may turn out to be sec-
ondary to other interactive ad opportunities that
bolster the on-air brand or provide an integrated
narketing play for advertisers. Listeners who wne
to streams tend to be the station’s core audience,
exees say. And those who may tune in from out
of the market don't help local sales, which make
up 8% of stations’ business."Most of that revenue
is not built around streaming. Its buile around
visual content, creating microsites for advertisers,”

Emmis radio division president Rick Cummings
says. An astounding 14% of Enmmis” revenue in
Chicago is attributed to interactive ad sales, com-
pared with less than 1% for a typical station.
Cox Radio has seven tiers of inventory that it

$ In Millions
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for Cox Radio, which report-
ed online sales in second-quarter 2007 as being
up 21%. accounting for about 2.2% of revenue.
“Display is still the biggest and streaming adver-
tising has the biggest growth, bue all of it is grow-
ing exponentially” he adds.

Clear Channel offers audio and video content
on demand along with branded original program-
ming. It recently began bimching social network-
ing on its station Web sites, now on 11 stations.
“Radio. by definition, is the original community.
Technology allows us to take advantage of dhae”
Mecier says. " The combination of online and on-
air advertising raises recall from about 6% to 27%:
we're concentrating on the combination.”

Sercaming is getting a good deal of atter
mtonal and network  adwertisens looking  to
. In this arena, stations, contributing
inventory to networks repped by such companies
as Net Radio Sakes, compete with pure plays like
AOL Radio ad Yahoo LanchCast. repped by
RomingLipset  Radio.  Streaming  networks
(including networks created by Clear Channel and
other radio groups) could bring in an estimated $50
million this year,up from about $33 million in 2006,

About 6(P%6-7(8% of Interiet radio listening i o
the pure-play lnternet radio channek. “The pure
plivs are Internet companies diat built radio prop-
crties. and that allows us to sell differently in the mar-
ketplice than you do for ternestrial.” Ronninglipset
Radio managing partner Andy Lipset says.

What appeaks to buyers about the pure-play
I radia r bility. Ads
targeting specitic demos only run when registered
users (matching the demo) sign in. “Theres no
waste,"says Maja Mijatovic, director of national rcdio
for Horizon Media, which places Internet rudio
schedules for such companics as NBC, AXE and,
for the first time next year, the History Channel.
“The majority of our linternet radio budget goes to
the pure plays. [ already reach the termestrial audi-
ence when [ buy nry regular on-air schedule.”

Be it local or network, buyers see Internet radio
as part of a langer audio medinm, “Consumers are
not looking at audio options in a siloed way”
MediaVest senior VP of research David Shifinan
says."For us, we need to find where those oppor-
tunitics are.” AR
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Newspaper
Rocks San Diego

By Joe Strupp
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NEWS / TALK / SPORTS

When rock radio PDs go bad, this is what happens

A News/Talk
Alternative

Mike Stern

Mile Stern, veteran rock and alternative PD—uwost recently at Emmis* alternative WKQX (Q101) and clas-
sic rack WLUP (the Loop), both in Chicago—has joined the RER cditorial staff as news/uallke/sponts editor,
Read ou about tossing cookies, imviminating photos and how 10 dress for swcess.

couldn’t have been more excited to land the job as news/talk/sports
editor for Radio & Records. What a great new opportunity. Then
I learned my first column was due in 48 hours. @ Being a long-
time radio person who has never written professionally, I reacted
much as I always have on ratings day: | threw up. When 1 got done
breathing into the brown paper bag, R&R editorial director/asso-
ciate publisher Cyndee Maxwell told me not to panic .md to write a colunmm

introducing my self.

Afier failing miserably to write a piece about a
subject you'd diunk 'm an expert on, 1 enlisted the
aid of Chicago Sun-Times TV/radio colunmist
Robert Feder, who has been covering media for 27
years. [ figured he could help me pull my first col-
umn together. After he finished Liughing at the news
of my new job. the following conversation ensued:

Are you crazy? Why would you want to become
a columnist?.

I must be crazy. because all 1 see is a great oppor-
tunity. I'm sure there are downsides. but at this
point | can't see them, so please, Robert, don't
burst my bubble. | just see a great chance to feed

my passion for the medium while exploring a

‘WJR-AM/
Detroit was
a fixture in
my house

rowing u
?he Iatg Fl')

McCarth

was required

morning

listening.’
—Mike Stern

Y,

ditferent part of the industry than where 1've
always worked. Besides, 1 recently bought a new
suit and you rarely have reason to wear one in
the rock formats. 1 believe standards for seyle in
the news/talk/sports world are a little higher.

How did this job come about?

It started with a random ¢-mail exchange with
Cyndee Maxwell. We were talking about other
job prospeets | had when she said, “Don’t do
that. Come work for me.” 1 personally think she
was being polite and assumed that 1 wouldn't
have any interest in the position. Litde did she
know that I was already attracted to pursing a
different side of the indusery than music radio,
and after serious conversations with her and with
R&R president/publisher Erica Farber, | became
more intrigued with the opportunity. | ¢
they might be the ones who are crazy. but [ can't
thank them enough for their beliet thae 1 can
take this job and rum with it. I will work very
hard to be worthy of that trust.

You've been programming rock stations all your
life. What do you know about news/talk/sports?
Actually, there are several things that [ already

1

i N
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*ABC News/Washington Post poll, 7
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know that will help me in this position. | know good
radio when [ hear it. | grew up being entertained by the
radio. WJR -AM/Detroit was a fixture in my house grow-
ing up. The late ). McCarthy was required morning lis-
tening tor my mother. and Tigers games with Ernie
Harwell and Paul Carey were a summer tradition. | had
a standing bet with my grandmother: She gave me the
Tigers and took whomever they were playing.

As | got older | moved on to music stations but always
appreciated great talent like “JJ. & the Morning Crew™
and Dick Purtan. shows that made me laugh and kept me
informed. I have abways derived great enjoyment from lis-
tening to the radio. My goal has always been to try to give
back by providing that experience for other people.

1 also know that talent is the future of radio. We are
competing with so many delivery systems for content
now. Our ability to entertain, inform and aggregate
audiences by being a part of the local communicy is
the only way we will survive and thrive as a medium.
News/tlk/sports stations are focused on using great
talent to define their stations instead of music, and |
have great respect for that.

Finally, I know that a lot of the issues facing spoken word-
formatted stations are the same challenges facing stations in
every format. Those boundaries are more blurry by the day.

What kind of columns do you intend to write?

When | was breaking into the business, I always read
Radio & Records to learn about the industry. It was help-
ful for me to read about the experiences of people in the
positions that 1 aspired to. It's those types of stories that
will be the most useful for people in the industry. | want
to explore the challenges that stations face in all market
sizes and how to find solutions. R&R has a history of
providing a forum where people can go for ideas and
insight on the challenges they face. It's my goal to con-
tinue chat eradition and do my part to help keep radio
alive and vibrant.

What's your first step?

I am going to be living on the phone wlking to people
in the format. I want their guidance on what they want
to see in the column,

Who do they want me to interview. and what shauld
1 be asking? What are the biggest challenges they are fac-
ing today? What topics would they appreciate getting ad-
vice on? What topics should I never write about? Who are
the unsung heroes of the formart?

Now that you have an open forum, is there anything your
old bosses should worry about?

That's not really what this is all about. It's about being a
radio person sitting at a different desk and exploring what
is going on in our world. I want to help people improve
their products and provide better entertai and

‘l am going to be Iivin? on the
hone talking to people in the
ormat. | want their guidance on

what they want to see in the

column.’ —mike Stem

wouldn't be a PID if I didn't mention that it means cf-
fective marketing is still very important.

Who is your favorite talk-show host?

Being a native of the Motor City and with my rock

background, | have a special affiniey for Drew & Mike

on [Greater Medias active rock| WRIE They do an
ing job of capturing the essence of the city, which

information for listeners. Having said all that, I'm look-
ing forward to my first photo page. Emmis radio division
president Rick Cummings had no idea anyone was car-
rying a camera thac night.

What will the Portable People Meter mean for news/ talk/
sports stations?

With the PPM showing much higher cume and reduced
TSL. it's going to pose new challenges for stations in this
universe. Even hardcore P1 listeners aren't providing
quarter-hours at the same rate of the traditional “draw the
line down the page, I listened all day™ diary we're used
to. This is ill d by the d in the ber of
100-plus quarter-hour diaries in the carly data from
Houston and Philadelphia.

It has to mean a greater emphasis on talent being com-
pelling on a minute-by-minute basis. Content will have
to be sharper than ever to hold on to listeners. Average
talent will either rise to the occasion or be weeded out.
Top-level wlent will be more valuable than ever.

I also believe it will mean thae stations will have to
increase efforts to engage and aterace sampling from a
wider audience. It will be important to build the
proverbial bigger tent. Much like music radio, this
means taking steps both on- and off-air. On-air, it
means making sure that core content is balanced by
wider-appeal, cume-triendly discussions. Off the air, it
means finding ways to be an even bigger pare of the
local community and finding more ways to touch peo-
ple and be pare of their lives. We have to work to
become vital to the listener again. And of course, |

in Detroit is no easy task. I've always been a huge fan of
Howard Stern, and despite any rumor to the contrary |
believe Mancow is a very aalented performer. | am a big
sports fan and enjoy Mac, Jurko and Harry on [ESPN's
sports] WMVP here in Chicago. though I should disclose
that my wife works at the station and they've been my
hookup for Cubs tickets all summer long.

Most importantly. as [ dive into this world, I'm excited
to learn about a whole new group of talent that I haven't
previously been exposed to.

Who was easier to manage: Mancow at WKQX or Rover at
KXPK (the Peak)/Denver?

That's a tough question. It’s like comparing two angels
and asking which is more pure, or two snowtlakes and
asking which is whiter. You can't possibly look at two
newborn babies and decide which is more innocent. Just
like all talent. both Mancow and Rover are . . . special.

Welcome to the club, Mike.
Thanks, Robert. When are the monthly meetings? Can
you show me that secret handshake one more time?

I hope this gives you some
From now on, this column will be all about you: your
needs, your challenges, your successes. | am excited to
start meeting and talking wich as many people a8 | can
in the news/alk/sports world. [ will be reaching out to
everyone, but in the meantime, please feel free to con-
tact me, My e-mail is listed above, with iy new phone
number coming shordly. RR
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BIG SHOTS
Compiled by Alexandra Cahill
ACahili@RadicandRecords.com

r ] r
ATELLITE R N

N' Outlaw Gang

* .‘.v " 1. Grammy Award-winning “hardcore troubadour” Steve Earle

-l

celebrated the release of his new album, “Washington Square

Serenade,” after a performance and interview conducted by Mojo
Nixon on Sirius’ Country Outlaw (channel 63). From left are
Outlaw Country personalities Chris T., Meredith Ochs and Dallas
Wayne, Earle, Nixon and programmer Jeremy Tepper.

Hey, big shot! E-mail high-resolution
photos from your promations,
appearances, promo tours and other
radio and record industry events to
ACahill@RadioandRecords.com.

24/7 NEWS ONLINE @ www.RadioandRecords.com

2. Road To Nashville BNA Records artist
Kellie Picidey, left, sat down with “Grand Ole
Opry Live” host Nan Kelley after an Opry
performance to discuss her new single, “Things
That Never Cross a Man’s Mind,” from her

also made time for a quick preshow photo op
with midday jock Race Taylor. ‘PLJ was the
first station in the United States to play Blunt's
smash “You're Beautiful.” His second studio
album, “All the Lost Souls,” dropped Sept. 172,

Awakening,” at the Hard Rock Cafe in New
York’s Times Square. From left are Island Def
Jam Music Group chairman Antonio “LA"
Reid, Etheridge and IDJMG president/COO
Steve Bartels. 6. A Life Lass Orsdinary Fresh
off of their 2007 R&R Convention appearance

Duran. Le Bon and Taylor also invited Diamond,
center, to the band’s two-week run on

|

|
107.3)Washington to discuss all things Duran
Mbl!untohnbmdds

Geespin, right, welcomed A Tribe Called Quest's
Q-Tip to Boston. The actorfrapper’s new
Universal Motown CD, “The Renaissance,”
streets Dec. 18




Chris Shebel returns to Raleigh as
OM of Clear
Channel’s four

station cluster. & Greater

Media taps Michael Tozzi
as PD o resurrect WJJZ's
smooth jazz format on its

new 97.5 frequency in the

KMLE/Phoenix
PD Jeft Carrison transfer:
and KILT/Houston as C

Ed s KC as PD. @

f

mats

The gateway to music formats, the week in charts and airplay data.

THE SPIN

West Ends Rap-To-CHR No. 1 Drought

Grabbing his second CHR /Top
40 No. | with “Stronger”
(IDJMG), Kanye West pulls off an
increasingly rare feat: The rapper
registers the format’s first chart-
topper t6 have also appeared on
the Rap list since Sean Paul's
“Temperature™ in spring 2006.
(“Stronger” drops 1o No. 5 at Rap
atter reaching No. 3.)

Though the Rap chart dates

back to December 1993, no CHR /Top 40 No. | had charted at Rap
until Shaggy’s “It Wasn't Me™ topped the pop tally in January 2001,
While “Stronger” is the 17th title to lead CHR/Top 40 and log a Rap
chart run, it's become a much less frequent occurrence: There were three
in 2001, four in 2002, five in 2003, two in 2004 and one apiece in 2005
(West's other No. 1,"Gold Digger™) and 2006. The almost 18-month gap
between the reigns of “Temperature™ and “Stronger™ is the widest among
all shared CHR /Top 4 No.1s/Rap hits.

West’s northern advance dethrones “Who Knew,” though the song
captures the top spot at Hot AC (2-1), where it becomes the first chart-
topper at the format for Pink, the Jive imprint and Zomba Label Group.

Father-Daughter
Dance'gnds
Cyrus Back To

Fuels Alt

For Feist
Aided by exposure from its inclu-
sion in Apple’s iPod Nano TV spot,

Country Top 40 | Feiscs 1234 (nterscope) enters
Billy Rary Cyrus is back in the Country the Alternative chare at No. 39. The
chart's top 40 for the first time since | track also reaches a new chart peak
December 2000. Vaulting 48-33 with at Triple A. moving 12-11 in its
the format's Most | d Audh 22nd cumulative week. After top-
awerd (up 3.4 million), “Ready, Set, ping out at No. 13 during its initial
Don't Go” (Walt DisnewCOS) becomes | 18-week Triple A chart stay that
the singeriactor’s first to reach that | cnded with the Sepe. 14 issue,
portion of the st since the No. T7- | “1:2.3.4" re-entered at No. 21 two
peaking “You Won't Be Lonely Now” weeks later—after the Apple spots
wrapped up its chart run nearly seven | began airing around Labor Dyy.
years ago. The song makes the hefty Only seven of the 27 Alternative
improvement in its 12th chart week, | Teporters spinning the track had
on the heels of a live performance of | played it prior to the launch of the
the baliad with daughter Miley on the | Apple campaign. " 1.2.3.4" is the first
Oct. 9 episode of ABC-TV's “Dancing | Akernative chart appearance for the
With the Stafs.” Originally a solo ver- | Canadian singer/songwriter, who
sion on Billy Ray Cyrus’ new “Home | becomes just the second femalke solo
at Last” set, the track has been re- | artist, after Amy Winchouse, to reach
released to radio as a dust. | the Akernative chart in 2007.

/

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George |

Timberlake Ties
For Top 40’s Most
Prolific Album

Justin Timberlake becomes the first male artist
10 fodge six songs from one album on the
CHR/Top 40 chart, as his latest from
“FutureSex/LoveSounds.” the Beyoneé duct
“Until the End of Time™ (Zomba), opens at
No. 38. Only three previous albums in the
tally’s 15-year history hawe produced six chart
hits: Janet Jackson's “janet.” (1993-94),
Backstreet Boys' self-titled debut (1995-98) and
Gwen Stefani'’s “Love. Angel. Music. Baby™
(2004-06). Timberlake accomplished the feat of
charting six singles from one album the fastest,
beginning with “SexyBack.” which kicked off
the CHR/Top 40 chart run for “FutureSex” on
the July 14, 2006, chart. The set’s four No. 1s
are akso tops among any album.
Timberlake has app d on two
CHR/Top 40 chart titles since the release of
“FutureSex™: Timbaland's “Give It to Me,”
which reached No. 3 in May. and 50 Cent's
~Ayo Technology.” which rises 21-19 this week.

A 13th No. 1-And Third
This Year—For Chesney

Kenny Chesney snares his third Country chart-
topper this year, as “Don’t Blink” (BNA) gains
2.3 million impressions and steps 2-1. Chesney led
for three weeks with “Beer in Mexico™ in March
and for five weeks in the summer
with “Never Wanted Nothing More.”

Chesney is the second artist this
year, following Brad Paisley, to top the
chart with three tracks. The last time a
pair of lead artists achieved this con-
quest was in 2001, when Tim McGraw
and Toby Keith each collected a trio of
No. 1s. “Blink” is the 22nd song to hit
No. 1 0on the Country list this calendar
year, a turnover rate the top slot has
not experienced since 24 titles led the
way at this same point in 1996.
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Live from syndncatton hotbed Charlotte, here comes the future

From Zero To

Syndication

Kevin Carter
KCarter@RadioandRecords.com

ne of my favorite memories from the 2007 R&R Conven-
tion was the informative and frequendy hilarious session

their local markets.

Anytime you get what amounts to six mormn-
ing penonalities in one room, the fur (not to
mention the smack) is certain to fly. Panclists
comsisted of Dave Kaclin & Jimmy Jam of Clear
Channels CHR/top 40 WNCI/Columbus,
Ohio:Ace & T). based 2t CBS Radios CHR /twop

“From Zero to Syndication,” which offered some interesting
insights into several successful drive-time shows that were just
getting their feet wet in the process of syndicating beyond

once part of our show; and we're incredibly happy
for them,” said Kaclin, who, except for a brief sint
in Pittsburgh, has been with WNCI since 1989,

Set &, Don't Forget

40 WNKS (Kiss 95.1)/Charl and afb

ding to Garcia, who has been doing this

duo Matt & Ramona, who origin from
Lincoln Financial hot AC/talk hybrid WLNK
(107.9 the Link)/Charlotte.

My co-modcrator was Lincoln Financial syndi-
cation guru Tonty Garcia, who opencd the scssion
by explaining the basic premise for the syndicati

yndication thing for 2 while, many such shows
subscribe ©0 what he cals “The Ron Popeil
Syndrome™: In other words, they tend to“sct it and
forget it which is 2 buge mistake. It takes constant
masaging to grt that home/away mix just right.

of a show."You have to find out what makes that
show unique and appealing that can't be duplicat-
ed by a station on its own.” he said. “Then find sta-
tons that can wse the service you'lre offering and
who value what & can bring to them.”

Start Small

The common thread among all three shows is
first step."We were a¢ Kiss for three years and had
reached the deciding point: *Are we moving or
are we staying?' ” Ace said. "We decided to seay,
but contacted people we had networked with in
the past. We ended up going back to our first sta-
ton in Huntsville |Ala.|, a place where we could
start small and work it out, since we had a his-
tory there. We were able to grow it stowly, almost
on purpose.”

Matt & Ramona happen o have 2 unique bond
with Kaclin and jam: They used to be members of
the original "WNCI Moming Zoo™ before
beanching out on their own."Matt & Ramona were

And that philosophy extends w wh music the
show plays—or docm 't play. Most of the shows said
it was more advantageous to let their affiliates con-

“We've found i casicr 10 syndicate based on how
we've set it up. You can download what you wane.”
Ramona said. "Here in Charlotte, we've found that
we're offering what you'd see on “Regis and Kelly'
It what everyone wants to know about, 10 because
we're less dependent on music, we'll do well”

T) said,“We play one song an hour in Charlosse,
but the affiliates get their own clock 30 they can put
their stuff in”

Garcia added,“There needs to be 2 target demo.
The music thing is personal to stations. We can't
walk in and tell stations what to play. Having les
or no music makes it more fAexible. And they'e
not paying.you for the music. They've paying for
the talent”

Hay, Where Are You Guys?
Omne of the other imues addremed—the second
cousin of locali was lisener knowledge of

2477 NEWS ONLINE @ www.RadicandRecords.com

‘We're
offering
what you'd

“Regis

& Kelly.”

It's what
everyone
wants to
know
about.’

~Ramone

‘Ninety-nine
percent of
our affiliates
think we're
in their city.’
—Jimmy Jam

‘It's not
about
what'’s local;
it's about
what's
interesting.’
—Ace

where the show is based and if' that acnually made
a difference. Not 30 much, said Jam, who noted that
“99% of our affiliates think we're in their city™ Ace
mid, “We've never shied away from the fact tha
we're in Charlotte, and we've talked about the fact
that we're here. But it went back to that wholke thing
of creating a community. They know we're not in
their sown, but we're entertaining them.”

According 0 Ramona, most people jumt donk
seem 0 be 00 concerned about it."On once hand,
there are some listeners who we overestimate and
some we underestimate. The majority of listeners
know where you are and don't care because they're
w00 busy %0 come see you at the Piggly Wiggly. Its
2 matser of giving people what they want.” she said.
“They cank souch Kelly Ripa or Oprah (Winfrey],
and yet they connect with them.”

Service After The Sale

In one word, service afier the sale comes down to
liners. “We try s make sure affer cvery show we'e
doing lincrs and keeping up on e-madl from those
arcas and what the buzz isues arc there.” Ramona
said. “When an affiliste says, "We need those liners
done; its a nice souch that we can send them back
with a personal message. The affiliates then send the
mesage around that we're 2 good show™

“Yes, we cut a lot of liners,” added Jam, who abo
mentioned market visits 3 an important compo-
nent.“We've been to Lovisville a lot and they e our
first market. We st2y in souch.You've got to let them
know that we care about the market and we're
working our ames off for them.”

It can gt to the point where syndicated talent
can worry o much about everything, said Ace,
who had 10 consciously leam 0 relax and ket cer-

“On the air, one of the best things we ever did
was stop worrying about it 30 much and concen-
tate on what we find enteraaining.” he said. “We
came w terms with the *Ace & TJ radio family: Ity
about where we are, its about who we arg, A listen-
er told us, ‘Driving 10 work with you is ke going
that ic% 2 big deal 0 us,and our radio Gamill is grow-
ing and we thank them for helping. Certain mar-
kets do certain things and its a dysfinctional fmi-
Iy IS not about whats local; it% about whats
interesting and what we find interesting”

Boom linez Go ahead and expand, but you bet-
ter remember what got you there and keep those
well keep your local ratings up. Period.™ ”m

Next weck: Shiclding the salewt from duana, and fim wich
Sowshern acenss.

Pram o ave Yony Gavdla, T, Ace, Semevy Jurn and Osve Kaslin.
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Rhythmic programmers who make handling multiple stations
look easy

Additional Duties

Darnella Dunham -
ODunhsm@A adiosndRecords.com

verseeing one station is more than enough to fill a program-
mer’s day, but at least a dozen rhythmic PDs have the awe-

inspiring task of managing multiple ones. What's most impres-
sive is their ability to maintain the success of the station that
helped them earn the respect to gain those additional duties.
B On Oct. 4, Gold Coast Broadcasting announced KCAQ

(Q104.7)/Oxnard-Ventura, Calif., PD/morning-show host Big Bear's promo-
tion to director of programming and broadcast operations for the cluster, which
abso includes hot AC KFYV (Live 105.5), classic rock KOCP (the Octopus),
news/ulk KVTA, talk KKZZ and Spanish news/talk KUNX.

to launch consuktancy Z1 Creative.

The programmer's step up comes after seven
from hometown Fresno, where he atended
Fresno Seate and worked 2t KBOS.

“I'm very happy about my new role with the
company.” he s2y3.“On the real. there are so many
horizon that | want to be a part of. | fek there
was no better opportunity for me to pursue.”

Gold Coast exccutive VP Chip Ehrharde says,
“It’s rewarding to watch someone you knew was
loaded with talent and desire excel in his career.
Andeﬁunl\sphyncalptmml&gﬂarlh
a and has a level
ofmmyruelyﬁmndmm-om
We are confident that he'Tl help ensure that Gold
Caast’s statiom continue to provide high-quali-
ty programming and service to Ventura County
radio listeners.”

Emm/AmFMOMCh&nakouhn;
2 second run at i
before reaching the age of30 Previous to
accepting his current position, Chase spent two
)ranatclntlhmmlﬂuhaadtmo(pm-

93.3)/Austin, In his current role, he covers a
midday shift on KDHT while overseeing a vari-
ety of formats, including clasic rock KLBJ, aleer-
native KROX, aduk hits KBPA (103 Bob-FM)
and triple A KGSR.

After his move to Emmis/Austin was an-
nounced in November 2006, Chase said that
Emmis/Austin VP/market manager Scout Gill-
more “is incredibly knowledgeable and passion-
ate, and | cant wait to be a part of the awesome
programming team there. | get the added bonus
of working with the creative genius of [VP of
programming] Jimmy Seeal.”

CBS Radio-owned WMBX (X102.3) and
urban AC WJBW (B106.3)/West Palm Beach
OM Mark McCray was promoted from PD of
both stations kast November. and has been the
only PD for the two outlets, which launched in
2001 and 2002, respectively. McCray aho hosts
the morning show “The McCrazy Experience.”

After a succesful run at Univision's top-
rated KBBT (98.5 the Beat)/San Antonio, PD
Cindy Hill in February was promoted to
regional programmer for the company. She
replaced KPTY (Party 104.9)/Houston PD
Pete Manriquez, who abo stepped up within

gramming with sports KAKC-AM,
oldies KIZS, rock KMOD, oldies KQLL.
rhythmic KTBT and sports KTBZ-AM under
his purview.

Chase, who handled KTBT's day-to-day pro-
gramming, is doing the same for KDHT (Hot

QCTOBER 19, 2007

the company. to programming
Univision Radio/New York. Hill maintained
her PD) position at KBBT, but transferred to
KPTY this month, while maintaining her role
s regional PI) for Univision.

When Riviera Broadcast Group purchased

KKFR (Power 98.3)/Phocnix from Bonneville
International bst summer, PD Bruce St. James
was named director of programming for Rivi-
era/Phoenix. He abo picked up PD

ities for akernative KEDJ (the Edge 103.9).
When St. James' promotion was announced,
Riviera VP of programming [ Jeffrics said,
“Bruce has an impeccable track record of pro-
ducing impressive results at every station he has
helmed. We are costatic to have him as a part of
the growing family of Rivicra Broadcast Group
and look forward to his guidance of our
Phoenix properties.”

In December 2006, Tommy Del Rio, PD of
Buckkey Radio's KSEQ (Q97) and classic rock
KIOO/Fresno, helped launch KYZZ (Jammin
97.9)/Monterey. He abo picked up program-
ming duties for the new station and continues to
serve as PD for all three statioms. Even though
programming stations in differemt  markets
requires 2 lot of travel time, Del Rio expressed
enthusiasm to R&R about programming
KYZZ shortly after its launch. “I'm excited to
bring a true hip-hop radio station to the 831.”

Referring back to Steal, he abo programs
KPWR (Power 106)/Los Angeles and thythmic
AC, KMVN (MOViN 93.9). He was upped to
Emmis VP of programming from regional VP of
programming in 2003 and oversces all of
Emmis’ domestic radio propertics.

“I'm glad [ didn say no when [Emmis/Los
Angrles GM] Val Maki wanted to hire a guy for
Mﬂwhhadmhup—bopmﬂnm—
sults speak for themselves,” Emmis p of
n&okxk(:munmpni&'_lumnyuanml-
standing programmer who gets the science and
strategy of radio and who is always looking for
the enterainment value. too. He has become a
superb leader in his time at Emmis.”

About his promotion. Steal said. “I'm thrilled
at the chance to continuc to work with our in-
credible Power 106 Los Angeles staff and now
even more closely with our great PDs nation-
wide to help them achieve even greater ratings
and revenue success. The apportunity to work
with Rick Cummings and Val Maki the Jast few
mnlmpuwﬂdngwnhamfoundmn
S0t this derfot

Odm‘m)uhlem'mmwn,udmgmnh-
ple duties include Clear Channel PD of
WJMN (Jam'n 94.5) and CHR /top 40 WXKS
(Kiss 108)/Boston Cadillac Jack: Cumulus-
owned KCHZ (95.7 the Vibe)/Kamas City
OM/midday personality Maurice DeVoe:
MEC Network's XMOR (Blazin® 98.9)/San
Dicgo OM/brand and marketing head Lee
. Cornell; and Flit-owned KXHT (Hot 107.1)/
Memphis  PI)/marketing  direcior  Maurice
“Mo Better” Rivera.

In addition, Finest City's XHTZ (Z90.3)
and XHRM (Magic 92.5)/San Dicgo are
programmed by Rick Thomas; Phil Becker,
PD of WJFX (Hot 107.9)/Fort Wayne, Ind.,
is an ownership partner of the Oasis outlet;
and Malkan's KZFM/Corpus Christi, Texas,
OM/morning show host Ed Ocanas also
manages Paula DeAnda. R
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URBAN/URBAN AC/GOSPEL

Politically active morning man Rickey Smiley branches into

syndication

Balancing Comedy With

Community

Darnella Dunham
DDunham@RadicandRecords.com

utside the industry, Rickey Smiley is best-known as a stand-
up comedian/TV host, but he's also had a radio career since
1995. Smiley landed his first radio job as *“M:s. Jenkins,” who
gave “church announcements” on the morning show at Cox
urban WBHJ (95.7 Jamz) in his native Birmingham. B
From there, he joined ABC Radio Networks’ syndicated
“Doug Banks Morning Show.” When news broke in April 2004 that Smiley
would replace Steve Harvey in mornings on Radio One’s KBFB (97.9 the
Beat)/Dallas, pundits started posing questions: Was Smiley capable of host-
ing a show on his own in a top 10 market? And how much of an impact

would he have on KBFB's direct competitor, Service Broadcasting’s monster

urban KKDA (K104)?

Proving the doubters wrong. Smiley has
been extremely competitive and has occasion-
ally topped KKDA's morning show. While
comedy is his specialty and prank calls his
forte, his ability to incorporate politics and a
strong sense of community has helped him
win in Dallas.

Radio One began simulcasting  “Rickey
Smiley and Deez Nuts” Sept. 3 on its urban
WHHL (Hot 104.1)/St. Louis. The show is also
heard on Radio One urban WEXA/Augusta, Ga.

As you're about to read in this Q& A, Smiley
is betting that his old-school approach to urban

radio will help his newly syndicated show suc-
ceed in other markets.

What is it that makes you able to be community-
minded and also retain the comedic element?
I'm only a comedian onstage. I don’t chitchat
or |get] jokey jokey offstage—I'm not that
dude. I'm a member of the NAACP. the
{Southern Christian Leadership Conference|,
I'm affiliated with the Nation of Islam and the
Dallas Black Panther Party. So I'm serious when
it comes to politics and when it comes to civ-
ilizing communities.

Journey To Jena, La.

On Sept. 20 a crowd reported to be more than
DMMMI"ML&W
the of six African-A
teenagers arrested in the beating of a white
schoolmate last year. Most urban, urban AC and
ospel stations discussed the situation on-air
during their moming shows, but Rickey Smiley
is one of several personalities who took it a step
further by broadcasting from Jena the day of
the protest. He also encouraged listeners to get
involved in the demonstration.

Smiley felt it necessary to bring attention to

OCTOBER 19, 2007

the Jena 6 because “that stuff's been going on
for years all over the country. Jena is just like
the bus boycott that sparked the whole [civil
rights] movement.” 3
“We took about 2,000 people from Dallas
and drove to Paris, Texas, and went and got this
Va-year-old girl out of jail,” Smiley says,
recounting a separate incident. “The jury gave
this girl seven years for allegedly shoving a
school official. While we were there, we wrote
30 many letters to the senator and the governor,
they let her out of jail two days later.” -0

‘I'm
old-school
radio back.

eall i
see i

bnngmg

t like |
t and if
don't

ou
rke me, fire

me an

et

somebody

else.

—Rickey Smiley

Have you done anything on-air to address the
2008 election?

My morning show is supportive of Barack
Obama. We encourage evervbady in Dallas and
St. Louis to put Barack on their top friends on
ce page. We've been doing a ot of
raisers and
save my money faithiully. | {have saved] $250 for
automatic withdrawal out of my account every
month for Barack Obama for months now. so 1've
contributed over $3,000 to his campaign.

How has that transition from local broadcasting to
syndication been for you?

It's awesome—you just work an extra hour. | juse
have a lot of fun. We're in St. Louis and Augusta
now, and a lot of times the fint week is hand for
black people because we don't like change. So.
people are going to tind any lietke thing that they
think is wrong with your show and try to come
down hand on you. But I'm getting good respons-
es from St. Louis.

As a matter of fact, on rickeysmileymorning-
show.com we have a chat room where the listen-
ers can talk to us while we'rne o the air, and
somietimes we'll get them on the air. and they'll
give the rest of the chat room a shout-out,

Wh; was it important for you to incorporate a chat
room into your show?

Because everybody 't get through on the
phone. Sometinies Fll just answer the phone, and
aalk to as numy listenens as earthly possible. | spend
a couple hours 2 day reading the faxes where
there's a ot of injustice going on and sending stuff’
over to different attorneys that | think would be
good to handle certain cases. I'm just tryving to
reach out and help people.

Especially in Dallas, | sometimes end up going
to peoples funerals who | don't know because
people answer the call and they say. " You know.

v mom loved you and she listened to your show
morning. Can you come and be with us on
mml\ day?” I'm a real person. I'm just not into
the celebrity mess.

You don’t come across as diluted or filtereg on-air.
I'm bringing old-school radio back. | call it like
I see it and if you don't like me, fire me and get
somebody else. | keep it real just like that because
at the end of the day, 1. Radio is
my part-time job and I make sure they know that
they’ll never hold anything over my head and
think they own me because | make myself per-
fectly clear,

n a comedi

Why malntain such a rigorous schedule during
your time off-air?

Because it any one of the radio folks get in one
of their moods where they decide they don't
want you anymor, then you'ne stuck. Now you
have to start doing stand-up again and people
have forgotten about you. So | have a balance
where they can't ever hold radio over my head
knowing that | don't have enough going for me,
and try to nuake mie their puppet. Fm always
going to keep my position, and | can tell anyone
to go to hell. RR
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Delivering the Christian message without preaching

Rescue By Radio

Kevin Peterson
KPeterson@RadioandRecords.com

ontemporary Christian radio progranuners and personalities con-

tinually try to balance delivering the message of Jesus and doing

so in a manner that will make people who are lost actually tune

in. B Some refer to it as being secker-friendly, others as cultur-

ally relevant, but broadcaster/evangelist Ron Hutchcraft calls it

“rescue by radio.” He recently hosted a group of Christian radio
programmers and personalities to discuss ways to find that balance.

Hutcheraft’s two-day powwow was co-hosted
by Remaissance Communications president Joe
Battagdia and Goodratings Strategic Services part-
ners Alan Mason and John Frost, with the goal of
discussing ways to equip personalities with skills to
effectively commmmicate timeless biblical wruth
without sacrificing timeless principles of good
radio—or as Hutcherafi says, “Doing radio for
Christians that lost people can understand.”

Hutcheratt chalkenged the group to tum stations
into life-saving destinations, modeled after acual
rescue stations created along the Eastern seaboard
that eventually developed into the Coast Guand,
The parallel challenge for broadcasters s to be-
come a sation that intentionally looks for ways o
reach the waywant in a non-religious way:

“The gospel is the most powerful message on
carth; it changes cternities.” Hutcheratt told the
broadeasters. “Radio is one of the most powerful
delivery systens on carth. Rescue by radio is about

how to use the influence that God is giving us to
help as many listeners as possible be in heaven with
us someday”

Hutcheratt's rescue strategy consists of six steps.
First, he says, is getting the attention of a lost per-
son—or building cume. Promote your station
where lost people are.

Second is addressing a lost person’s felt need,
which ¢an include things like the meaning of life,
loneliness, relationship trouble, pain from the pase,
guilt, stress, insecurities and inability to conquer
one’s dark side.

An example of this was a picce of audio played
of former KSBJ/Houston aficrnoon co-host
Amanda Carvoll’s conversation with a caller who
had obwiowsly been drinking. He admieted that he
had a problem and that he wanted 0 quit, but
couldn’t, She told him there was someone that
could help him with his problem and asked if he'd

like to pray with her. He said yes. By the end of

Hutchcraft
challenged
the group to
turn stations
into life-
saving
destinations,
modeled
after actual
rescue
stations
created
along the
Eastern
seaboard
that
eventuallz
develope
into the
Coast Guard.

the call, the man was in tears, she was in tears, at
least half the people listening to the audio were in
tears—and I'm guessing there were plenty o KSB)
listeners in tears chat afternoon, too. Did it break
the rukes of a few programmers? Yes, but it was
powerful, compelling, real radio that you coukin't
manufacture if you tried.

Not only did that radio opportunity address a
lost person’s felt need. but it led to the last four
steps in Hutcheraft's rescue strategy: provide prac-
tical help, bridge to the gospel, present the differ-
ence Jesus makes and provide a means to respond.
Nox only did Carroll provide the practical help the
man needed by intraducing him to Jesus and put-
ting him in touch with counseling. she abo accom-
plished the Last three, not by preaching to him, but
by having a sincere conversation, praying with him
and offering him a chance to respond.

Obviously not every break on your station will
be that dranutic, nor should it be, but when
you're strategizing for rescue by radio, Hutcheraft
has some ideas you can use. Programmers should
help your personalities think “rescue.” Think of
ways to explain Jesus in
a non-religious way.
Another way he sug-
gests explaining the
connection is  that
beliet'is grabbing on to
Josus like he’s vour
only hope. like a
drowning person grabs
onto a lifeguand.

The first Rescue by Radio conference was held last month
at the Cove at the Billy Graham Training Center in Asheville,
NL. Pictured, from left, are conference organizers and
sponsors Alan Mason, Ron Hutcheralt, Joe Battagiia and

He suggeests that get-
ting to the gospel part of
a show should be prep.

John Frost.

Spodight hope storics
from listeners and use those of personalitics. Create
and air rescue features, and nake the station Web site
a “seeker site” that addnesses felt needs. KCMS/
Scatde PID/morning man Scott Valentine says pro-
moting *1-888-Need Him™ is 2 way of combining
those ideas.Valentine says it’s great to have his ainstaff
be able to participate in that kind of ininistry, in their
own words. on why it makes a ditference.

Huccherati abo advised radio to use rsources to
motivate listenens to be rescuers, too.

He challenged radio to remember why it is
here: “You are God's megaphone and have the
power to mobilize and unify his people.You are
the multiplier of his message. You are here to
take people to heaven with you, to be a life-
saving station.” RR
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Garth-mania good for everyone

Déja Vu All Over Again

R.J. Curtis

RCurtis@@RadicandRecords.com

tis 8 a.m. PST on Oct. 8, and I'm splashing cold water on
. my tace. I've just heard about the frenzy in Kansas City over
the weekend. Here's the story in a nutshell: Garth Brooks, nine
shows, 160,000 tickets, 118 minutes. 8 What year is this, any-
way? Have the last nine years been a dream, much like that
weird season on “Dallas” when Bobby Ewing was dead but

then, as it turned out, not really?

I vaguely recall another  nine-show  run
Brooks had in Minneapolis. part of a tour that
grossed more than $105 million and plyed to 5.5
million people in support of his “Sevens™ album.
Tickets cost a mere $20, The year was 1998, Yes,
it’s all coming back to me now.

Fast forwand to 2007, and it’s déja v all over
in. “The Uhimate Garth Brooks™ boxed set
and DVD collection are due Now. 6. Brooks
decided to do a single show at the Sprine Center
in Kimsas City, originally just for Wal-Mart em-
plovees. but opened it to the public. Then all hell
broke loose.

Dale Carter, who programs Wilks Broadcast
Groups KFKF/Kansas City and does the
morning show, calls Oct. 6 “one of the most
unbelievable chings Fve seen in nearly 30 years
of radio.” Mike Kennedy. PD at sister KBEQ,
describes the scene as “over the top.” Michacel
Cruise, PD at Entercom's crosstown WDAF (the
Wolf), depicts the day—well, two hours, actual-

ly—as “awesome” and says that his staff couldn't
be more pumped.

Ben Farrell, the show's promoter who has put
together muany Brooks tours, calk Oct. 6 “the
most exciting day of my carcer.” Selling 160,000
tickets for nine shows in less than two hours are
stggering figures to get one's arms around, but
Farrell says it might casily have been higger:“The
truth is. we could have sold considerably more
than 230,000 tickets in three hour.”

Afeer all, the tickets were amazingly cheap—
topping out at $32.50 after service charges. Steps
were taken so that tickets would be firy dis-
tributed among people with wristbands at tick-
¢t outlets and those attempting to buy them over
the phone and online. Additionally, Brooks
wanted the tickets to be sold regionally, starting
in the Kansas City market, gradually expanding
across two state lines and finally nationwide.

1 am more than contident that the great ma-
Jjority of these ticket holders are in the two- to

‘Radio guys

ave

ou
standing O,
like fans
would do at
a concert.’
~Jack Purcell

ima

three-state region.” Farrell says, adding that. as has
been the case in the past, Brooks “absolutely takes
care of the American buying public, especially in
pressurized situations. He docs his best to treat
people faidy, deplores the scalping situation and
the prices are low enough™

Now that we've established this was no dream,
is anyone surprised to see fans clamor for Brooks
tickets? Afeer all, in the last nine years of a self-

posed retire his live app es could
best be characterized as intermiteent,

In general, radio wasn’t all that shocked o see
Brooks basically pick up where he left off.
Cumulus’ KPLX (the Wolt)/Dallas PD John
Scbastian says the ticket demand is consistent with
music nsearch scores. “Hes still the seventh-
ranked artist on my plavlist. and that’s without

current material.”

Carey Rolfe. who just arrived as PD at Cléar
Channel's KWNR /Las Vegas, says he knew it
would be a scllout. “When Garth hit the scene,
most of the prople buying his reconds and con-
cert tickets had to get the moncey from their par-
ents. Today those same people are emiployed [and
have| their own money to spend. And they were
not ready for Garth to leawve back then.”

That's a theory shared by Jack Purcel VI of
promotion at Big Machine, which is handling
promation for the latest Brooks project from
the artist’s Pearl Records. Purcell remembers
the recep that Brooks received when he
met with radio in August to sct up the si
“More Than a Memory.""Radio guys gave
a loud standing O, like fans would do at a con-

cert,” Purcell says.

The record-setting success of the single. which
debuted at No. 1 on R&R s Country chart: the
upcoming boxed set; and now the nine shows in
November “should give radio a great opportuni-
ty to turn this into a successtul fall book, es-
pecially the guys in Kansas City.” Purcell says.

The rest of the country guts to bask in the
Brooks ghow. too. Flyaway packages were quickly
put together, and the Now: 14 show will be broad-
cast to movie theaters around the workd. Even now,
a Brooks show is ““total pop culture.” says John Paul,
PD at CBS Radios KUPL/ Porthand, Ore.

Then there is Steve Pleshe, who programs
Peak Broadcasting’s KSKS/Fresno. He says un-
abashedly,“1 would love to go . . .ah, | mean, give
away a trip to see Garth” M

Additional reporting by Billboand's Ray Waddcll.
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Like the Energizer Bunny, L.A's ‘greatest hits’ keeps going

K-Earth: 35 And Still
Going Strong

Keith Berman :

n Oct. 16, CBS Radio's legendary KRTH (K-Earth 101)/Los
Angeles celebrated its 35th birthday, an incredible milestone

for a radio station. And the industry gave K-Earth a hell of a
birthday present: The station was honored with the 2007
R&R Industry Achievement Award for oldies/classic hits sta-
tion of the year at the recent R&R Convention. Afternoon

host “Shotgun Tom” Kelly—the 40-year Southern California radio icon who
celebrated 10 years at K-Earth last month—was named oldies/classic hits per-

sonality of the year.

While K-Earth is onc of many clasic hits
stations around the country, what makes this
particular one so beloved? What's the special
sauce that keeps it going after all these years?

“I think our K-Earth brand is much like the
music we play: Its very timeless.” VP/GM
Maureen Lesourd says, before singing the un-
mistakable K-Earth 101 jingle that most of Los
Angeles knows.

*Morning guy Gary Bryan agrees: “There are
very few brand names in radio anymore that real-
Iy with the audi and continue to

broadcast over Southern California at 101.1.
You can't buy that.”

Calling the station "the soundtrack of
Southern California,” Kaye says that while the
jocks ibute a major portion of the K-
Earth atmosphere, they also help tie into the
timeless music the station plays to generate
the excitement. “K-Earth is the great inher-
itor of all the wonderful attributes of [leg-
endary “Boss Radio™ AM top 40] 93 KH) in
its heyday, and we have continued on with
the cvolution,” he 1ays. “We are a top 40 radio

mean a much as K-Earth does in Los Angeles.”
Lesourd says, “We celeb our ki

station that doesn't play currents. Our for-
e duction and

cvery day in many ways. We continue the rich
tradition of extraordinary talent. They are great
people and are great with their audiences; they
reach out and want to help, often on their own
personal time.”

She cites some of the many charitics the sta-
tion supports throughout the year and abo
emphasizes that her talent goes above and be-
yond that, recognizing that they can use their
on-air plaforms as a launching pad to work
with various organizations. For example, Bry-
an has opened the door to the USO, and K-
Earth has helped raise moncy for a new USO
building at LAX.

“Part of the magic of K-Earth is that we
really have a wonderful family.” PD Jhani Kaye
says. “All of these people have common goals:
They love this property, and they're excited
about opening the mic and having their voice

OCTOBER 19, 2007

are top 4i)-based—the music is just not from
today's top 40.”

“You have a great opportunity to take this
music and make it just as fresh, have as much
fun with it, put a different twist on it and
make it relevamt and contemporary because
we're still in the rock’n'roll era,” Bryan says,
adding that today’s popular bands are just “the
Beatles by other means. All of this music is
completely relevant, and not just as ‘roots
music, but ako as music that resonates across
a wide demographic spectrum.”

“I've always said K-Earth has that fun envi-
ronment, and it's like the Disncyland of radio.
People really dig the music we play, and the lis-
teners feel that it fun,” szys Kelly, who relates
chat two of his recent winners were 22 and 25
years old, demonstrating the broad appeal of

the station.

Part of K-Earth's enchantment is that it docs
happen to be in Los Angeles. which gives it a
celebrity quality of its own—one that’s re-
flected back from celebrities themselves. Actor
Mark Wahlberg announced to the nation on
“The Tonight Show With Jay Leno™ that K-
Earth is his favorite station. When Kelly ran
into actor James Woods in a local restaurant,
Woods told him that he listens to K-Earth and
that his girfriend actually won $1,000 from
Kelly last year.

“We had onc wonderful morning when
Stevie Wonder came in and spent the entire
morning with Gary Bryan, and as we played
his music, he played along with a keyboard in-
studio and sang with himself,” Kaye says.
“Then we'd fade away from the song and pick
up Stevic's live performance, and he'd work
our station and the personalitics’ names into
the song.”

The latest incarnation of Chicago played at
K-Earth's 35th anniversary concert, and current
bassist Jason Scheff told Kelly that when he was
14 years old, he called in to his show on
KCBQ/San Dicgo, won a Chicago album and
fell in love with the group. “He started learn-
ing how to play bass, and now he's been in the
band for 22 ycan.” Kelly says. “He gave me 2
ride to my car and said,’l can't believe Shotgun
is riding shotgun in my Hummer.” It’s little sur-
prises like that that are a real gift”

Bryan spun the tale of when K-Earth got
the Righteous Brothers to play at the Holly-
wood Bowl in their first L.A. concert in
years. “We sold out the show, and the coolest
thing was being onstage with the Righteous
Brothers,” he says, recalling that it was only a
few months before Bobby Hatficld died. "I'd
hooked up with Lloyd Thaxton, who had his
own TV show here back in the day. and he
was one of the first guys—if not the first—
to put the Rightcous Brothers on TV. I sur-
prised them by bringing Lloyd out onstage to
introduce them. It was really an amazing
night and an amazing way to really become
part of rock’n'roll history.”

. The sentiments expressed in storics like these

ap what is so derful about the station
that prides itself on playing “the greatest hits on
carth.” The staff and jocks truly care about con-
necting with their audiences and still love the
mausic they play. And while the jocks may chim
that the music is the foundation of the station,
management is quick to reflect the honor back
onto the personalities.

“We try to have a partnership with everyone
and build chat loyalty.” Lesourd says, speaking
of the station’s listeners in terms of being both

di bers and “1 chink this
is something this station has always and con-
tinues to stand for. It really goes back to our
talent in many ways. Listeners love calling the
station. The talent answer the phones them-
selves and spend time with the listeners™

“That's one of the myriad reasons why K-
Earth is beloved,” Kaye says, “because we
haven't lost the excitement of performing on
the radio.” [
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SMOOTH JAZZ

The darkest hour: just before dawn or behind us?

CD Sales: The Tragic
Abyss

Carol Archer
CArcher@RadicandRecords.com

ou don't have to be an industry insider to know that the music

industry is grappling with a perilous decline: Music sales have

dropped across all genres. As billboard.biz reported Oct. 9,

three of the year’s most anticipated releases—by 50 Cene,

Kanye West and Kenny Chesney—cntered in the’top three

slots on The Billboard 200; however, despite the hubbub over
the sales showdown, music sales were still down 9% compared with the same week
last year (at 9.16 million units).

The scenario is not a kot brighter on Billboands Top Contemporary Jazz Albums chare.
In 2007, according to Nicken SoundScan, a mere three albums have sold 75,000 copies
or more: Dave Koz's "At the Movies.” George Benson & Al Jarreau's “Givin® It Up™
and Kenny G5 1'm in the Mood for Love: The Most Romantic Melodies of All Time.”

Borders jazz buyer Jesica Sendra points out that although jazz and smooth jazz sales
are indeed down, the silver lining is that at least they haven't plummeted as dramat-
ically this year, compared with declines between 2003 and 2006. She attributes dwin-
dling sales to an cvononty where consumiers have fewer entertainment dollars to spend
amid a plethora of choices, particularly DVDs, which she notes provide three hours
of enterainment in contrast to 8) minutes at most on a CD.

“Last year we were in free fall: this year we deployed a parachute. Maybe we'll find
our plateau, a level of sales we can come to expect for a time longer from the kind
of jazz buyer who wants physical goods,” she says.

Music consumners appear less likely to take a chance on full-length CDs today, as
opposed to a time when Sendra’s recommendation for and robust stocking of a title
bore “significant” sales at Borders. Today, she considers customers less likely to respond
in-store and more apt to be driven by an artist’s exposure on *CBS Sunday Morning™
or NPR or in the New York Times.

On the plus side, she says that in-store appearances affect sales “massively.” partic«
ularly if Borders partners with radio to promote them. In fact, she believes that smooth
Jazz artists” live performances are strikingly more dynamic in person than their record-
ings, " Artists tell you that they have to follow a formula to get radio play. which imay
not be their passion, so they let loose live, which is such a draw for the customer.”
she says.

While acknowledging the role of radio exposure in generating CD sales, Sendra
also observes that not every No. | airplay record is a top seller. “It’s rare today that
smooth jazz airplay translates to sales, but the product that stands out sells because it's
of higher quality.” she says. pointing to Rendezvous artists Kirk Whalum and Wayman
Tisdale, whose CIs consistently sell well nationwide at Borders. "I the lase year, F've
abso noticed sales resurgence of mainstays who had fallen off. like Spyro Gyra, with
strong new releases”

Music: Disposable?

Tower Records founder Russ Solomon recently opened a brick-and-mortar retail
outet, R3, at 16th and Broadway in Sacramento—the very location of his first
Tower store. R5 buyer Dal Basi cites today’s vast array of enticing consumer goods
as a factor in dectining CD sales: “Nobody lives on music anymore. It doesn't

24/7 NEWS ONLINE @ www.RadioandRecords.com

SMOOTH JAZZ INDICATOR
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‘The
packaging is
crap, an
the so-called
extras aren’t
worth it.
Even
independent
retailers
don’t do
anything to
entice you to
buy music.’
—Dsl Basi, RS

‘It's rare
today that
smooth jazz
airplay
translates to
sales, but

the product
that stands
out sells

because it's

of hi?her
quality.’
—Jesica Sendra, Borders

define who you are and guys don't sit around talking about
records they bought; instead. it's their *Halo' scores. [The] time
was that you had to pay attention to music: Turn the record
over and you couldu't walk away. Now ¢veryone has a six-CD)
changer in their car that they fast-forward the whole time. Chs
made music disposable.”

Basi says that CDs are too expensive, and major-label
releases typically don't provide consumers with sufficient
value for their hard-carned buck. “The packaging is crap. and
the so-called extras aren't worth it. Even independent retail-
ers don't do anything to entice you to buy music, and they
can’t pay competent clerks,” he says. “We sell cons of jazz back
catalog and we never pass on smooth jazz releases, even if we
stock one copy. We're customer-friendly; we listen and we sell
everything below lise.”

Among fundamental strategics for ARTizen Music Group head
of marketing and sales Randall Kennedy is working the label’s
modest fan base with e-mail blasts, but he is increasingly focused
on digital delivery, which accounts for about 15% of sales.
depending on the tide.

“"More and morv, our consumer is getting pushed out of'stores
to the point where we must offer downloads, because we don't
wane them unsatisfied. but our sales at online retailers, like
Amazon.come at a price.” To compete, he says,“we have to have
product in stock at key h and a 24-| hipping time,
or better.”

Kennedy says that the fact that Amazon now sells music down-
loads is likely to tip the equation in favor of digital delivery. " They
use an agnostic format—high-res, MP3—that will work on a
Zune. iPod or Creative Labs player. Because MP3s are cvery-
where, there will soon no longer be dialogue that says you can't
download something to™ most any digital device, he says.

Kennedy predicts that the glory days of traditional brick-
and-mortar domination are clearly behind us. “No prob. Drop
it.,” he quips—and not like a bad habit, but into the digital play-
ers that are becoming more ubiquitous in every demographic
every day. RR
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ALTERNATIVE/ACTIVE/ROCK

The return of WYSP to rock and a surging alternative WRFF
challenge active rock WMMR's position in the market

Reshaping Philly’s

‘Rockscape’

Mike Boyle

MBoyla@RadicandRecords.com

istening with a Cheshire cat grin on my face to the first few

hours of CBS Radio WYSP/Philadelphia’s rock reincarna-

tion Sept. 13 took me back to the "80s and *90s when rock

radio wars were constantly raging in the City of Brotherly

Love. B Triggering this pleasant flashback were some of the

new big-voiced “The Rock Is Back™ imaging pieces that
'YSP was. airing several times per hour, taking potshots at its longtime
crosstown nemesis, Greater Media active rock WMMR.

Ah. the good old days, when rock wars were the
rule, not the exception, when programmers like
WMMR s Geonge Harris and Ted Utz squared off
against WYSP's Michacl Picozzi and Andy Bloom.

1 did weekends on “YSP in the mid- to late
“80s, and can attest to the intemsity of those ha(-
thes. Some of the sh were good
some were downright mean-spirited, but it was a
“war,” 50 all bets and any professional courtesies
and decorum were flushed into the depths of the
murky Schuylkill River.

But Jacobs Media president Fred Jacobs, who
consulted WYSP for 10 years, sces potential
pitfalls in this renewed dynamic between
WMMR and WYSP.

“Artack strategies are what underdogs do when
they have nothing to lose, and the ratings are all

somewhere else—in this case,'MMR.” Jacobs says.
“1t’s a fine line, because "YSP is obviously trying to
steal away "MMR fans, but there’s backlash poten-
tial.too.ldon‘tdainkdlisisdnbeginningofa
nuajor to start king the
ton. Itkslmplypnswwdmg'YSl’dcadcdwdo"
While the market hasn't seen this much rock
competition since Ronald Reagan was president,
1 don't currently sec the same intensity of war-
fare. But 1 know full well there is an ultra-high
level of competitive spirit from all involved that,
in its decpest, darkest Rocky Balboa voice, is say-
ing, " Yo, we're gonna kick their ass!™

Then There Were Three . . . Or Four
Having WYSP back in the rock mix in Cheese-

Carving Out The Currents

A quick look at a recent Nielsen BOS report
highlights deep musical differences among
the playlists of WMMR, WYSP and WRFF.
Among each station’s SO most-played tracks
during the period from Sept. 24 through
Sept. 30, only four songs were played by all
three outlets: Finger Eleven’s “Paralyzer,”
Linkin Park’s “Bleed it Out,” Three Cays
Grace’s “Never Too Late” and the White
Stripes’ “Icky Thump.”

WRFF has clearly staked out the altemative
turf, as it shared only seven of its top SO

songs each with WMMR and WYSP. Those
two stations shared 12 songs among their top
50 tracks.

As one might expect, most of the songs that
WMMR and WYSP shared are currents (eight
of 12). However, most of the tracks on the
WYSP side are bunched near the top of its
playlist (eight of the first TI) while on WMMR
those shared songs are spread more evenly
through the top 50, perhaps owing to the fact
that "MMR plays roughly double the number of
currents that 'YSP does. —Anthony Colombo
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‘The .
competition

as
intensified
in the rock
arena in
Philly, but
not all these
stations will
necessarily

e
successful
over the
long haul.’
—Fred Jacobs

'WRFF is
oin

exacaﬁ what

done for the
last two
years: It's a
mass-appeal
rock station
with wide
functionality.’
—Sean Ross

steakville isn't the only thorn in WMMR's side.

Flipping the calendar  back to March,
WMMR was king of the rock hill, the result
of a station revitalization projece led by PD
Bill Weston and a perfect storm of market fac-
tors: Howard Stern’s terrestrial radio exit, the
conversion of his Philly atfiliate from rock to
talk and "MMR’s luring of the successtul
“Preston & Steve” morning show from an
alternative competitor (that subsequently left
the format).

Yes, life was good for ‘'MMR, and lo and
behold, Arbitron rolled out a new ratings sys-
tem that actually reported just how dominant
it was. In March, the Portable People Meter
had "MMR ranked No. 3 in persons 12+ with
an average weekly cume of 1,015,800,

Five months later, WMMR was facing
competition from Clear Channel's WRFF,
which came on strong after flipping from trop-
ical WUBA to a clutter-free alternative format
May 16. By August, the ’PM showed "MMR
trailing its new competitor in persons 12+
with an average weekly cume of 860,000 to
WRFFs 939,300,

WYSP, still programming talk in August, reg-
istered an average weekly 124 cume of 440,100,

You can't look at the Philly rock scene with-
out factoring in WMMRs classic rock sister
WMGK. In August, ‘MGK scored an average
weekly 12+ cume of 1,095,100, ahcad of big
brother 'MMR.

All of the programmers in this heated three-
way battle declined to comment for this column.

Edison Media Rescarch VP of music and pro-
gramming Sean Ross credits WRFF with doing
“a very good job of covering scveral different
positions in the market. Like the old WPLY
[Y100], its doubling as an alternative and a
modern AC, and maybe even sharing CHR
with its sister WIOQ [Q102]. In doing so, it's
doing exacdly what WMMR has done for the
last ewo years: It's a mass-appeal rock station with
wide functionality.

1 think WMMR has already distinguished
itself by having Preston & Stewe,” Ros adds.

“And it’ sill a very mass-appeal station—the

market just isn't giving it every rock position
except classic rock anymore. And WMGK was
already a steady market presence that has gotten
the same sort of initial boost from PPM that
rock, oldies and AC got.”

Jacobs agrees that the PPM clearly captures the
impact of such a startup as WRFF. but he abo
points out that the unknown is whether a new
station has staying power.

“The competition has i in the
rock arena in Philly, but not all these stations
will necessarily be successful over the long
haul.” he says. “The good news is that rock
stations are going to be back on the *“Wheel
of Formats® in conference rooms all over
Amecrica, especially in markets where PPM is
coming within the next 12-18 months. The
‘incumbents’—stations  like ‘MMR and
'MGK—will be playing some defense. will
have to keep up a marketing profile and won't
be able to ‘mail it in” ” RR
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WONE/Akron. OH® KIOC/Beaumont, TX* WEBN/Cincinnati, OH* WRVC/Huntington, WV WNOR/Norfolk, VA® KCAL/Riverside, CA® KSHE/SL. Louis, MO*
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OM: Bill May APO/MD: Monty Foster PD: Sheri Vegas APD/MD: Zak Tyler . MD: Jon Schutz OM: Tom Mitchell
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WZ20/Allentown, PA*  ~ MOD: Jenn Brewski APOMD: Oartry Wikox KMOD/Tuisa, OK®
PO: Torl Thomas WPXC/Cape Cod, MA KAZR/Des Moines, IA* 'WXFX/Montgomery, AL* OM/PD: Don Cristi
MD: Kexth Moyer POMD: Suzanne lonaire OM: Jim Schaefer PU: Rick Hendrick KUFO/Portland, OR* KZOZ/San Luks Obispo, CA
PD: Ryan Patrick APL/MD: Dan Boeyk oM Danvels WMZK/Wausaa. W
KWHL/Anchorage, AK WKLC/Charleston, WV® MD: Andy Hal WDHAMorristown, NJ* PO/MO: Dusty Rhoads PD: Jetf Cecil
% Jen DS'EITS OM/PD:; Lay Nunley = . PD: Tony Pasge WHJY/Providence, RI®
: Brad Stennett APD: Brian Thompson ‘M/Hagerstown, MO APD: Curtis Kay PO: Scott Laodani KTUX/Shreveport, LA® KBZS/Wichita Fatls. TX
MO: Dawn Cox OM: Rick Alexander MO: Mike Beangitorte MO: Fiynt Stone PD:Liz Ryan
WTOS/Augusta, ME PO/MD: Mike Holder
OM/PD: Steve Smith
APD: Cheis Rush
* Montored Reporters.
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ALTERNATIVE WIRIUFL Myers, FL* e, R1*

PO: John Roxz PO: Chets Nowello PO: Cruze
'WEPUARany, NY* AP(E Anthorty “Roach™ Proffitt ~ APD: Tom Cluden APD: Dave Hennessy
OM/PD: Wikobee MO: Jeff Zito MO: Noah Chevaler MO: Greg Roche
MD: Amber Mifler .

e N WPBZ/West Pobm Beach,

WHRL/ARawy, NY* PO: Jerry Tarants OM; Mask Keele R
OM: John Cooper PO Melarse Flores PO: John O'Connell

POMD: Tim Noble MO Chris Payne MO: Ross Mahoney

WX/ Adkanta, GA® WOYL/Richmond, VA® WSFM/Wilswingtasn, NC
(OM: Rob Roberts POML: Eric Kristensen OME: Jevry Mac
PO; Leslie Fram KUC/Mamubulus, HI® POMD: Mike Kernedy
APD: Steve Craig PD: Adam Cart WRXL/Richmend, VA*

MO: Chwis Sampaio OM: B Cahd ACTIVE

POMD: Casey Krubowskt

KCXX/Riverside, CA*
PO: John DeSantis
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. n 1947, Fordham University in New York's Bronx borough
launched a modest college station that for the next 40
years operated as a student-run outlet, training talent and

s
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:
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;
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w

introducing youngsters td the exci of the entertain-
ment industry.

Who knew then that the station would serve as the launch-
ing pad for a number of national namne-brand talents, including actor Alan Alda, chil-
dren'’s show host Bob Keeshan (Captain Kangaroo), TV journalist Chardes Osgood
and current station hosts Pete Fornatale and Vin Scelsa?

By the mid-"80s, the radio landscape- was changing, and ial radio was
gaining momentum. So in 1986, the board at Fordham brought Ralph Jennings in
as GM to turn WFUV into a public station with paid professionals to run it.

Today, at 60 years old. WFUV maintains the best of both worlds: It continues to
project a bold individuality along with a professionalism that has made it among
New York's spected dial d d

Soon after Jennings' arrival, Chuck Singleton was hired as news and public affairs
director. In 1987, he was involved in the process of applying for WFUV's Corp. for
Public Broadcasting funding, which was granted the next year, opening the doors
for the outlet to become a bona fide public station,

By the carly "90s, WFUV was still a patchwork of block programming, but it did
have 2 morning show that focused on singer/songwriters called “City Folk,” By then
Singleton had become PD, and it was he who decided to institute more consistent
programming on the station,

“We took the three-hour ‘City Folk® show and used that as a2 model to build out
our progi ing during the kdays,” Singl says. “It was time to abandon
much of our crazy-quilt approach and focus into a more cohesive and sophisticat-
«d public service.”

Over time, the approach of the “City Folk™ brand filled the station’s weekdays
from 6:30 a.m. through 6 p.m., with specialty prog ing this tac-
tic in evenings and on weekends.

Musically, “there is no question we are the source in the metro arca for singer/
songwriters,” Singleton says.”"But we have also held onto elements of rock and other
genres in the mix. We are very proud of the new-music position we hold in this
market and constantly try to find new ways to expand our reach and association in
that arca.”

Another admirable aspect of WFUV is that a number of people have come to the
station from other high-profile positions within the broadeast industry. These indi-
viduals wanted to be at a station that would still allow them to pursue whatever
aspect interested them in the business in the first place. Among those notables are
Liz Opoka, who was the station’s first MDD, and New York rock radio legend Meg
Griffin, as well as current MD Rita Houston, afternoon-drive host Dennis Elsas and
station alunini Fornatale and Scelsa,

This group also includes John Platt. He made a name for himself as the original
PD of WXRT/Chicago before coming to the Big Apple to work at the legendary
WNEW-FM. He joined WFUV 10 years ago as
director, and later began hosting the “City Folk Sunday Breakfast” show.
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Plate says the station is hitting a great stride right now. For
several years WFUV hovered around a weekly cume of
200,000, but that has been growing: in the spring book it
reached 350,000, In addition, fund drives are continually
breaking records, while underwriting surpassed $1 million

“Clearly there is 2 growing demand for us,” he says. “This
has been enhanced by moving into brand-new state-of-the-
art studios, Plus, we finally resolved the tower issue we had
been embroiled in for 13 years, and our signal reach has

WFUV/New
York: 1947-2007

1947: Signs on in July.

1954: Begins broadcasting in stereo.
1570: Dudly rock programming begins.
1288: “City Folk"™ morning show
debuts.

1988: Becomes a public radic
station.

1933: “City Folk” now heard all day.
1994: Rita Houston joins in
middays.

1997: Denwis Elsas joins in
afternoons. g
2001 Claudia Marshall and Julianne
Welby debut in mornings. 2
2001: Pete Fornatale and Vin
Sceisa return.

increased d ically,”

Despite WFUVS growing prominence in
the New York radio landscape. Platt says the
staff is serious about its threefold mission as a
public station. “First, we continue to be

. Fordham Univenity's voice.” he says, “Second.

we challenge ourselves every day to be a com-
pelling programming institution for the New
York metropolitary arca. And lastly, we take
pride in acting as a training ground for
Fordham students who are interested in
understanding broadeasting.”

WEUV has also made cffores o expand ies
reach, Through online streaming and other
Web initiatives, and by having a physical pres-
ence at such national events as Bonnaroo and
the Newport Folk Festival, it now bas support-
ing members in 49 U.S. states and from around
the world.

Further, the New York Statee Music Fund
recently awarded WFUV a $500,000 gramt to

center.

zooe;aqb-hmm.
new antenna.

2007: Awarded $500,000 grant.

pport devel ent of a second full-time
radio streain tangeting music fans in their 205
and 30s. Scheduled to debut in fall 2008, it will
launch as an HD2 channel, a second online
strecam and a Wi-Fi channel to complement
WEUV's current programming. AR
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The PPM, language weighting, Hispanic representation
in ratings samples discussed at R&R Convention

Arbitron Issues That
Affect Latin Formats

Jackie Madrigal

n array of importnt issues were discussed at the “No

Tramstation  Needed: Latin Radios Growth, Ratings &

Revenue” session at the R&R Convention. From ratings sam-

ples that mirror Hispanic population growth to language

weighting to the Portable People Meter (PPM), panclist Rich

Tunkel, Arbitron VP of national group services, was there to
answer the tough questions,

Moderator José¢ Santos, president of consultancy Santos Latin Media, went straight
to the point, questioning Tunkel sbout how the ratings provider is adjusting diary
placements for Hispanic populations in emenging markets.

Arbitron receives anmal census updates from demographer Claritas, which tracks
population changes. Tunkel explained.”We use that as a guideline and we've seen the
growth, and a lot of it comes from emenging markets. We're secing thae track, and
we're adjusting our figures in those markets that bave sigmificant [Hispanic| popula-
tion to make sure we're able to represent properly”

Santos asked Tunkel about ratings wobbles in such markets as Raleigh, where region-
al Mexican WYMY (La Ley) rnked in the top five in one book and No. 12 in the
next. Or in Portland, Ore., where one of his client stations had a great spring book
followed by an Arbitrend that showed 4#7% of the market's Hispanic population had
disappearcd. In the List trend he received, Santos joked. the missing population reap-
peared and another M2% showed up. “Thanks, | really appreciate that.” Santos told
Tunkel. before asking how Arbitron s adjusting Spanish-language weighting.

Arbitron has introduced language weighting in langer markets, Tunkel explained.
which has gradually increased ratings stability.* Arbitron works with Nicken to secure
their universe estimates to find out how many Hispanics are in a market and how
many are Spanish-dominant and how many are English-dominant, which is a key
driver of the radio consumption.” Tunkel said.

However, linguage weighting is not being applied in smaller and emenging mar-
kets, and that’s why those wobbles are occurring, Tunkel said. And they're exacerbat-
¢d in the Spanish-language formats because a langer percentage ofa typical Spanish-
Language station's audicnce cones from ultra-core listenes—Tlisteners that spend 20
hours per week with a particular station.

Because of economics, Tunkel dogsn't foresee implementation of language weight-
ing in these markets. “It's a very expensive proposition.” he said. “Nielsen right now
does not have a universe estimate being collected in somie of those markets.” Arbitron
has universe estimates in 21 Hispanic markets in the United Seates.” We'd like to have
more, but the g is. What is cc lly viable?™

Before moving on to the PPM, Tunkel presented a study called “The Shift in
Mainstream [ ographics: Hispanic Is the General Market.” which addressed ¢he
growth of Hispanic populations and Spanish-language formats, and the PPM,

The study showed that the U.S. Hispanic 12+ population increased by 27.9% from
2000 to 2007, compared with 15.1% growth in the black population and 4.3% in
“other” races (non-Hispanic white. non-Hispanic Asian and others). Hispanics account
for H0% of the 18-34 population growth during that period in California, inois,
Indiana, Michigan, Ohio, Kentucky, Louisiana, West Virginia, North Cavolina,
Pennsylvania, New York, New Jersey, Connecticut, Rhode Island and Massachusetes.
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In fact, without Hispanics, those states’ populations would have
declined. "It is the population that fucls the growth, Tunkel said.

“Business sectors that tanget 18-34 population but ignore the
Hispanic demographic will serve an ever-shrinking pool of cus-
tomens,” acconding to the study. “Radio formats that tanget the
non-Hispanic 18-34 population will see a decline in available
audicnce shares.”

As tor how the PPM will affect Spanish-linguage radio, Tunkel
said that although ratings are lower with the PPM, Sp.
tion rankers are not likely to change deamatically, *We'ne
that Spapish-language stations in Houston make up a significa
portion of the top 10 stations, which makes sense based on pop-
ulatioy.” he said.

The good news, Tunkel said, is that Spanish-language radio’s
value proposition for advertisers remains intact, whether meas-
ured by the PPM or the diary. " To reach [Hispanics] effectively,
you need to use Spanish-language radio to do so. TSL s sill
among the highest of any denio group, it you look at Hispanics
vs. black or other. There's been a kot of talk about TSL going down
with PPM and that is true, but in terms of degree you still have
the highest TSL among Hispanic populations.” Tunkel said. &
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FISHERMMA

"~ JOQWANTED

Are you mildly insane, but know the basics inside and
out? Do you sound like a human and not a DJ? If we
called you back tonight, would you be out at a show?
Can you tell us something we didn't already know
about Linkin Park, The White Stripes, Muse and
Paramore? Can you do it with brevity? Do you know
what brevity is? If not, never mind.

The World Famous KROQ-FM, Los Angeles has a
rare opening for a unique, one-of-a-kind, Afternoon
Orive on-air talent. Send your latest MP3 to
airchecks(@krog.com or CD to:

Hire Me
KROQ
5901 Venice Blvd.
Los Angeles, CA 90034

Please no calls. EOE.

communications

Ifyou're passionate about radio, a person of integrity,
and committed to growing people as well as the bot-
tom line, we should talk. Fisher Radio is looking for a
General Manager to lead our 5-station cluster in Great
Falls, MT. The successful applicant will have a proven
track record, a desire to get involved in the commu-
nity, and the ability to lead by example. E.O.E. Email
resume to: LarryR(@fisherradio.com

VOICEOVER SERVICE

> N : M
JEFF DAVIS
DEMOS ONLINE: WWW JEFFDAVIS.COM

PHONE: 323-464-3500

R&R Opportunities

Free Advertising

Radio & Records, Inc. provides free (20 words maximum)
listings to radio stations ON A SPACE AVAILABLE BASIS
in Opportunities. Free listings of the same length are also
available to viduals seeking work in the industry
under Positions Sought.

Deadline

To appear in the following week's issue, your ad must be
received by Thursday noon (PST), eight days prior to issue
date. Free Opportunities listings should be typewritten
or printed on 81/5" x11° company/station letterhead and
are accepted only by mail or fax: 310-203-8727. Only
free positions sought ads are accepted by e-mail to:
rcorreafdradioandrecords.com, Address all 20-word ads
to R&R Free Opportunities. 5055 Wilshire Blvd., Suite 600,

Los Angeles, Ca. 90036.

Dedicated to my work, with great personality.
Extremely detail oriented, respectful. Experienced:
broadcasting, voice work, board-operator, digital.
Robert 469-254-8535; robfdr-o-b.tv.

Multi-talented, life experienced with exceptional wit
looking to broaden current radio broadcasting field.
General talk with unique twists.
sfarmerfdnetzero.net

Young, hip and energetic! Good on-air pre-
senceftechnical abilities. Out going and energetic, plus
witty personality! Aven Polk 817-846-1838;
aven30fdhotmait.com

Major Market Vet seeking part time on-air in the Los
Angeles area. A/C, Oldies, Country. Smooth Jazz, and
Classic Hits. Contact majormarketradio@hotmait.com

Looking for Norcal/PacNorthwest gig after
returning from Oregon vacation. Contact former
Modesto #1 weekender Frank at (510) 223-1534

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
emailto rcorrea@radioandrecords.com, Ads arealso
accepted by fax: 323-954-3412 or mail, Visa, MC, or
AMEX accepted. Include card number, name as it
appears on credit card, expiration date and phone num-
ber. Blind box responses are sent to advertisers every
Friday by first-class mail.

Deadline

To appear in the next available issue, ads must be
received by 10:00am (PST), the Monday prior to issue
date. Address all ads to: R&R Opportunities, 5055

Wilshire Blvd., Suite 600, Los Angeles, Ca. 90036.

63
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DECLARATION (THIS IS ITT) Kirk Frawkiin (COSPO CENTRIC/ZOMBA)
MY LOVE Jil Scatt (-DDEN BEACH)
NEVER Juhsbe (DIVINE MLL/ATUANTIO)
1 CAN LOVE YOU BETTER Kehth Swest Fest. Keyshia Cale (SWEATSHOP)

Amiva

COMPLETE URBAN AC CHART ON PAGE 30

1  LOVE MK YOU CAN *
¥ rosvaEm ‘SHOW DO MASHVRLE
O] A ramandio &
) 2 PREE AND EASY (DOWN THE ROAD | GO) *
< omeseemey CAPTIOL MASVLLE
) n 9OSMALL *
| 20 PROUD OF THE HOUSE W BURLT 4
| SROOKS & O ARESTA MASHVLLE
p Omss -
L AETAMSMLLE
7 MORE YHAN A MIRORY *
_ CARTHEROORS PEARL/SIC MACHDE
1 TAKE ME YHERE *
o MSOARATTS LYMC STREET
33 LIVISr OUR LOVE SONG &
7 JSOMMOWE CARROLL

™s
ARTST
v o8 R, w'mmlmm’;
0 2 UNTILTHE BeD OF TR *
L ASSTO TRBERLAKE OUET WATH BEVORCE SATO—
o 7 woOm *
AR TT Y -
(-] s Kms *
_o--”m'u IVE/Z0MBA
o 10 DUFFLE 8AG BOY
. AAAIOROE FUARIGLL W OTAOEF s
. @ 4 GoOODLA MOST INCREASED PLAYS
J CRAMK THAT (SOULIA BOV) Nl
B cuswormm
in SWNTYSAD *
—— OFF S
3_ PUES FEATURING T-MA B SLUBEATLANTE
L) N W%
" KEYSHMA COLE FEATURING MISSY ELLIOTT § LA KM ANV FEN

#] MOST ADDED
SUFFOCATE J. Hollday (MUSK LBECANTOL)

#] MOST INCREASED PLAYS
GOOD LIFE Kanye Wast Fant. T-Puin (ROCA-FELLADES MMADAC)

TOP 5§ NEW AND ACTIVE
BOTTLE POPPIC Vg Juc Fast. Gorifla Zae (BLOCKRAD BOY SOUTHMTLANTIC)
DON'T CALL ME ND MO Praject Pat (%00
THEME SONG (HOGGS OM DA GRIND) Slm Thug (STAR TRAVGEFFEN)
WATCH MY SHORS Sdesp (TRLL/ASYLLAM)
BODY Ja Rulde Fast. Ashiny Jul (THE NCAMVERSAL MOTOWN)

COMPLETE URBAN CHART ON PAGE 28

& GRS DONT CRY .1
- LLLAMAALSSTERS P
O Uit ——_1
» THE SWEET ESCAFS
5 owevsTeme RsTRG MON NTERSCOPE.
© 1 (YOU WANT TO) MAKE A MEMORY *
= savon MRSV AR
2 BEPORE ME CHEATS 1" g
T e woowo ARSTAMASTA MASVLLUWML
) B WAIT POR YOU ]
| &l BLLIDTT WA ROy
3 *
T wOowsh SR L T
2 NOWTO SAVE A LNR
2 nerw [,
n s WHOWLONG WOSY INCREASED PLAYS -
oans [~4

#] MOST ADDED
WINNER AT A LOSING GAME Rascal Flatts (1YW STREET)

#] MOST INCREASED AUDIENCE
READY, SET, DON'T GO Billy Rey Cyrus With Miley Cyrus (WALT DENEYKDS)

TOP 5 NEW AND ACTIVE
DEVIL AND THE CROSS Helfway To Hasard (MERCLRY)
LOVE IS A DRUG JYPS) (ARISTA NASHALLE)
Wi RODE IN TRUCKS Lube Bryan (CARTOL NASHVLLE)
TR I WAS A DADDY TOO Ty Lawrence (ROCKY COMFORTADS)
TOQUILA SHEILA Fiyweville Taln (SHOW DOG NASHVLLE)

PLETE COUNTRY CHART
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#] MOST ADDED
BUBSLY Collsle Calliat (VERSAL REFUBLX)

#] MOST INCREASED PLAYS
HOW LONG Eagles (F0)

TOP 5 NEW AND ACTIVE
OREAMENG WITH A BROKEN HEART Juhn Moyer (AWARECOLLMBIA}
1JUST LOVE YOU Five For Righting (AWAREXOLLMBIA)
OVER YOU Danaghtry (RCASME)

100 Nassnin (BODOC)

READY, SET, DON'T GO Billy Ray Cyrus (WALY DSNEY)




MPLETE HOT AC CHART ON PAGE 44

WAKE UP CALL MOIT NCREASED PLAYS
MAROON S

DREAMING WITH A BROKEN MEART
JOMAVER

RGCE FTRR

SSCRELBACK

DRI ™

#] MOST ADDED
APOLOGIZE Font. R (WOs!

1V
AN WHITE TS FEARLESSHOLEYWOOD

#] MOST INCREASED PLAYS

WAKE UP CALL Maroon S (AbM/OCTONEWTERSIDRE)

TOP 5 NEW AND ACTIVE
LIGHT UP THE SKY Yellowcard (CAXTOL)
FALLING DOWN Dwsan Dusan (5900
234 Feist (O4ERRY TREEPOLYOORANTERSCOPE)
LOVE LIKE THIS )
SHUT YOUR EYES Snow Putral (POLYDOSVASAVINTERSCOPE)

ACTIVE ROCK

#] MOST ADDED
DULL BOY Musdveyne (t90)

#l MOST INCREASED PLAYS
COOD TIMES BAD TIMES Gedemeck (L0VERSAL RERURLC)

TOP 5§ NEW AND ACTIVE
MW"IMVLHM (WARNER BROS.)
THE RUNMNING FREE Cahosd Aral Cambria (COLLMBIA)
TALL TALES Far To Mdland

ANGER CAGE Courve Of Nature (SLENT MAJORITYALL)
35 & 7'S Queens OF The Stene Age (REXORDS REXORDSANTERSCORE)

OMPLETE ACTIVE ROCK CHART ON

NIELSEM 805
CERTFICATIONS
IMPRINT 1 PROMOTION LABEL

#] MOST ADDED
POETRY MAN Queen Latiah (FLAVOR LATVERVE)

#] MOST INCREASED PLAYS
POSTRY MAN Queen Latiioh [FLAVOR LOST/VERVE)

TOP 5 NEW AND ACTIVE
COMING MIGHT AT YA Michael Manssn (MUGROOVE)
STAY Shngly Rad (SAPLYRED.COM)

THE HEARTT OF SATURDAY NIGHT Diama Keall (vERVE)
DO YOU MISS ME? Mindl Abslr (CREVERVE)
KEEPIN IT CDOL Nick Collomme (NARADA JAZZBLG)

COMPLETE SMOOTH JAZZ CHART ON PA

w ane WO 17 WKS)
7 moiswssacwsonuor rn
@ ARCT MO WOMAN (LIKE THE ONE ) GOT)
JEFF COLUS FEATURING RICHARD £LLI0T RARADA MI7ARC
26 BLACK RrveR
KEID MATSU SHOUT! FACTORY
2 ‘ADES O
A TANLOR PEAKCONCORD
25 90mN 2 GRooVE
- EUCE CROOVE NARADA WIZBL
5 STREETUR
- Uau PPN W RHYTHM
| 25 MNOOCDLE SOWP
®  rouneoeAsT AT LA
| o e AND RAM
i “SABYFACE" MRS AD
3B come v art o,
2 A
v som 00w

GE 47

THE WTE STRIPES.

#] MOST ADDED
HARD SUN Edalie Vieddor (MOMKE YWERE N W VRN )

#I MOST INCREASED PLAYS
GOOO TIMES BAD TIMES Gadamack (NviRSAL REPUBLC )

TOP § NEW AND ACTIVE
TEN YOMN BRIOK Mawrt (CAPITOL)
QUEEN B Pusciier (PUSCFERSED)

GOOD TIMES SAD TIMES Gedemack (LMVERSAL REPUBLK )

RISE TODAY Alter Bridge (LMeVERSAL REPUBLK )
LONG ROAD TO RUIN Foo Fighters (ROSWELLACARMG)

FUILED Y RAMENATUANTICALAVA

THIREE DAY GRACE SVE/IOMBA
PARALYZER *
FOILER ELEVEN P
G CASIND *
MY EAT WORLD TINY EVILINTERS(OPE
FAKE IT

SEETER WD P
ALL AROUND ME &
ANEN ARMOCTONE /N TERSIDE.
SMPTY WALLS

SER) TAMIUAN SERJCAL STRIGE REPRISE

VOU DONTY KNOW WHAT LOVE 5 (YOU JUST 0O AS YOURE TOLD) ¢
THIRD MANWARNER B0

COMPLETE ALTERNATIVE CHART ON PAGE 49

#} MOST ADDED
FAKE IT Sesther (We0 )

#] MOST INCREASED PLAYS

GOOD TIMES BAD TIMES Gadasach (WSVERSAL REPURLI)

TOP 5 NEW AND ACTIVE

KING OF THE STEREO Salive (SLANDIOAG)
UNTIL THE END Brasking Banjemin 0:0LLYWO0D)
PEYCHO Pusidie Of Musld (FUAWLESSGEFFEN)
HOLD ON Kern (VIRGA

#] MOST ADDED
HARD SUN Eddlie Vedder (MOMKEYWREN(H /RML)

#] MOST INCREASED PLAYS
YOURE THE WORLD TO ME Devid Gray (ATORED;

TOP 5 NEW AND ACTIVE
IVERYBOOY KNOWS Ryan Adems (LOST HIGHWAY)
ALMOSY LOVER A Fine Frensy (VIRGIN)
SHLVER LINING Rife Kilyy (WARNER BROS.)

INTO THE MIGHT Santans Fest. Ched Kreager (ARISTARIG)
ANT NO T

NIELSEN 80S

e
’ ARTST WERUNT / PROMOTION LABEL
p WO om NO. 1(7WKS)
P auesww
7 RADIO NOWHERE
AT Y oL
n SWUT YOUR EvEs
2 PATROL. POLYTOR/AMVINTERSCOPE
g THE LNDERDOG
= SPON [
n W3
LT MEsmuaT CUSTARIATLANTC
20 Busmy
S oesoan VERSAL REPUBLC
6 PUNISH THE soNKEY

MARK KNOPFLER WARNER 805,
5 ™ THE CoLons
L EENNARPER & THE DIIDCENT (RIMINALS VRGN
s COME GOWE, GONE (DONE MOVED ON)
_ ROBERT PLANT & ALISOM KRAUSS ROMOER
20 OMISED THE BOAT
ad MOust Lo

And The
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Host/musician trades lucrative TV career for ‘the power of radio’

John
Tes_h

By Erica Farber

[l ohn Tesh has done it all. Following a successful career in TV news
and entertainment and as a full-time musician, he decided to use
the airwaves as his pulpit for what he refers to as “purpose-driven”
radio. Using his great passion and abounding energy, Tesh’s award-
winning radio show is now heard on more than 260 stations across

the country.

Beginning your career: | went to North Carolina
State and studicd with heavy-duty clasical
teachers of piano and trumpet. My parents were
afraid | was going to starve if | was 2 mussician,
0 they enrolled me in textile chemisery. A friend
of mine told me a way to bring up my grade-
point average, because it was pretty bad: Radio/
Television 101, | was 2 sophomore, went into this
class and | was like, “I'm home.” My friend and
1 created live radio programs. We did man on the
strect fsogments| and pretended there were fires
and stuff, and we'd put them on the campus TV

First job: | ended up at WKIX in Raleigh, N.C.
| begged these guys for a job. | found owt a year
Later that | got the job because the station had 2
basketball team. and it was between me and a guy
that had three years” experience. | didn't have one
minute of experience—but | got it, because | was
tall. My first job was playing the religious tapes
on Sunday mornings. Every now and then one
of the tapes would break and 1'd be on the air live.

Moving into TV: | showed up on the doorstep a
WTVB |Coldwater, Mich.| and was hired o
become the guy who put film through the pro-
ceming machine 0 it would be ready for the
news. The anchor guy quit onc day. and and | was
the only guy under 55— was 19 or 20—and
they said, *You're the anchor guy until we find
somebody.” [ didnt even have a jacket. From that
moment on, | became 2 eelevision guy.

I ended up in Orlando for four months and
Irving Waugh, who started the Grand Ole Opry.
aw me on the news. He said,“ Young man. you're
coming to work in Nashville 2 WSM."So a 21,
| keft college, didnt finish and went to work in
Nashville with 2 guy named Dan Miller, who is

2477 NEWS ONLINE @ www.RadisandRecords.com

Oprah |Winficyl, at 19, was on channel five. |
then ended up 2 WCHBS in New York as a street
reporter and weekend anchor, then wene to CBS
Sports for six yeass.

Returning to radio: | had been at “Entertainment
Tonight™ for 10 years. I'd go in four hours a day,
do the show and then spend the rest of my time
in the reconding studio. When “The Three
Tenons™ came out on PBS, | decided to take every
bit of cash | had from years of television and put
on 2 $1.5 million TV special. | rolled the dice—
and i became a No | instrumental record. It just
sort of blew up and | said, “You know whae? |
really dont want to do this television thing any-
more anyway.” so | keft.

| was gone six of scven years, and Cascy Kasem
was in one of his contract disputes. We got a call
asking if | would fill in: | said surc. Then

Westwood One said, “Let’s create a show for
you™" We did—bu it just sort of fell apart.

Creating “The John Tesh Radio Show”: | realized
the power of radio and called Scott Meyers, who
was a song plugget for me. and said,“ We're going
o do a radio program oursclves, and you're head
of syndication.” He said. "I donY know how to
do that” [ told him he was the best salesperson |
know—"You'll figure it out.”

My wife, jactress| Connie [Selleccal is a news
hog. You can sk her about anything and she
reads all these magazines. | thought, “Let’s create
a show for that woman. Let's take these articles,
give me some copy poines and we'll call them
“Ineciligence for Your Life. ™

There were maybe five or six carly stations. and
IMcVay Media president] Mike McVay said |
should do a 7 p.m.-midnight show cvery day. We
hired 10 people whose job is to subscribe to
everything and then carve it up so | can wrn it
imo a2 two-minute picce. We had  more
rescarchers than when | was at CBS in New York.

On the success of the show: For 10 years at
“Entcrainment Tonight,” | would get ketters flom
people saying. “Can you get me LeAnn Rimes’
autograph?” or 1 love your tic” But now | get
hundreds of e-maik a day from people who say,
*You helped me save my marriage” or 1 Jost five
pounds because of you.”

State of radio: I'm a big fan of terrestrial radio.
In Los Angrles when [ sec all the traffic jans, I'm
like,* Yes, more listeners!™ | think television is cat-
ing inclf alive. There are some really good shows
like “American Idol™ or “Dancing With the
Sars™—fun enterainment. But there i some
other stuff that's just horrible.

I have this great memory, jon New York's|
Long istand, how we used to go to Jones Beach
and in those days you could walk along the beach
and hear the same radio station all along. | re-
member how much a part of my life ridio was.

Something about you that might surprise our read-
ers to learn: | know all the words to the clean ver-
‘sion of the Kanye West album |*Graduation™).

Career disappointment: | wish | had left eelevi-
sion cartier. | fek like | went for the moncy a cou-
ple times and | shouldn have.

Advice for broadcasters: Find 2 way to meet lis-
teners regularly and in person. Abo, the stations
that work with service organizations and con-
nect with their listeners are the ones that end up

the strongese, [
‘'m a big fan of
ol rocdio. In Los
when | see all
the traffic jams, I'm
like, es, more
| 17/ _ohn Tesh
OCTOBER 13, 2007




CHRISTIAN

Summit 2007

8:08am-5:00pm REGISTRATION OPENS

8:30-10:80am OPENING KEYNOTE/BREAKFAST
Featuring Gave Burchett

Sponsored by Integrity Label Group

Performance by Paul Baloche

E€mmy Award-winning television sposts director,
author and Christian speaker Dave Burchett will open
the Summit with his unique blend of humor, compas-
slon, insight and honesty. He is the author of “When Bad Christians
Happen to Good People” and "Bring‘'em Back Alive ~ A Healing Plan
For Those Wounded by the Church.” He and his
wife, Joni, were aiso statf members of Campus
Crusade’s Athietes In Action. To leam more about | i
Burchett. go to savw.daveburchett.com. e

10:15-11:36am GENERAL SESSION

Facing The Facts About New Media

Internet radio, satellite radio, podcasts. social
networking sites and other forms of new media that
compete for listeners' attention surround terrestrial
radio. This panel will cover not only how to compete
with new media. but how to use new media to pro-
mote your radio station and engage the new-media-
savvy listeners of today.

Mederater: Mark Adkison. EMI CMG VP of digital
strategy & development. Paselists: Alan Mason. Goodratings Strategic
Services partner. Scott Lindy, Sirius director of country programming;
Joe Galante, Sony BMG chairman

11:45am-1:30pm LUNCH

Sponsored by Word Entertainment

Performances by Mark Schultz. Stellar Kart, Cadia word
1:45-2:45pm GENERAL SESSION

One Step Closer To The Truth: Arbitron's PPM

Arbitron will host this session to bring you up to speed on the latest
PPM information. including the most recent numbers from PPM
markets, and some of them may surprise you. PPM is definitety chang-
ing the way programmers think. We'll find out why, what they're doing
differently and how it's working.

3:00-5:00pm GENERAL SESSION

Radio And Records Group Therapy

Performance by Justin Unger

Co-sponsored by Helghts Music Group and ONGO Entertainment
This panel is back for the third year in a row by popular demand.
Panelists from the Christian radio community and from the Christian
record community will discuss what's most important to their com-
munity right now. With interaction from audience members, we'll all

November 15-16, 2007

Marriott at Vanderbilt University
Nashville, Tennessee

discuss how we can continue the growth of the Chris-

tian music industry, radio and records, and continue t0

lead people to Christ.

Mederater: John Styll, Gospel Music Association

president Panelists: Mike Novak. EMF

Grant Hubbard, EMI CMG; Dave Senes, WAY-| FM Dofek Jones, Word

Records: Jim Kirkland, Blue Ridge Broadcasting:
John Butler, Curb Records; Chuck Finney, KLTY/
Dallas; Brian Dishon, Provident Label Group O[\‘do
5:30-700pm DINNER Music

Sponsored by EMI-CMG E"' Christian Music Group
Performances by Mandisa, Matthew West. Britt Nicole, Robbie Seay,
Danie Doss. Josh Wilson

7:15sm CLUB R&R (offsite)
Sponsored by Curd

FRIDAY

8:00am-5:00pm REGISTRATION OPEN

8:30-10:00am KEYNOTE/BREAKFAST
Featuring David Nasser

Sponsored by INO Records

Performances by 33Mdes. Addéson Road. Laura Story
Author, speaker and minister David Nasser will
deliver the Friday morning keynote with his amazing
story of his family’s escape from Iran when he was
just 9 years oid. They maved to the United States.
where he struggled as a young man, then found Christ in college and
began sharing his story with others. Today he speaks to over 500,000
people a year. Nasser also authored “Glory Revealed,” H

CURB

siconnd

(&

which was released along with the “Glory Revealed™ CD,
and joined Third Day’s Mac Powell and other artists on
the “Glory Revealed™ tour.

18:15-11:30am GENERAL SESSION

The Slacker And The Spoiled:

EngagingGea X & Y

Sponsored by INO Records

Performance by Fee

How can you attract and keep younger listeners tuned in to your
station? We'tl find out from ane of the top expets in this field, Tristan
Coopersmith, director of marketing, research and trends at The Intel-
ligence Group, a division of Creative Artists Agency that focuses on
consumer insights and trend torecasting. Tristan will first

explain what these two very different generations want

and then share how Christian radio stations and record

labeis can meet those needs in a way that will resonate

and have a lasting impact.

.
2

provident

11:45am-1:30pm LUNCH

Sponsored by Provident Label Group
Performances by Michael W. Smith, Leeland,
Brandon Heath. Kelly Pease. Matt Maher

1:45-2:45pm GENERAL SESSION
Brand Development: Making The Big idea Happen
Sheri Warnke is a senior media and marketing execu-
tive wnh more than 25 years of natmal experience in
i national Q. entertain-
ment and music marketing, experiential manwtmq
and event promotion. If you've had big ideas but
have never been able to pull them oft, Shen will let
you know how straleolc partnerships with national
ies in your own

can heip make
them happenA

3:00-4:00pm GENERAL SESSION

Creating Powertul Radio

Geller Media International president and “Creating
Powerful Radio™ author Valerie Geller will show you
how 1o get, keep and grow your audience by creating
powerful radio. Most importantly, she'll talk about
how to never lose a listener!

4:15-5:30pm GENERAL SESSION

Christian Rate-A-Record*

Another popular panel returns for the third straight year as panelists
from radio and labels, as well as audience members, get to iisten to
brand-new music. then rate each song using Broadcast Architecture’s
Mix-Master digital dials. Panefists: Dan Michaels, INO Records; David
Pierce. K-LOVE/Air 1; Andrea Kleid. EMI CMG: Scott Smith. WPOZ/
Orlando

5:39-7:30pm
R&R CHRISTIAN INDUSTRY ACHIEVEMENT AWARDS DINNER
Sponsored by INO Records
by G 's Call, Atters, Skillet
MR Christian ladusiry Achievement Awards
Once again this year, awards will be presented for sta-
tions of the year in all market sizes. plus PD, MD and per-
sonalities of the year. We'li also crown labels and record
promoters of the year as nominated and voted on by you.

7:45pm
CLUB R&R

-

Register Now!

www.radioandrecords.com
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