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What are all these radio
heads talking about?...

ﬁi A&D are helping to put more FUN back in radio promotions! ‘Two Strangers and A Wedding’
on Scott and Todd’s morning show was a big hit. It created wonderful water cooler
conversation and gave us a ton of media exposure. 7 ”
g P 97 Tom Cuddy

VP of Programming - Citadel Radio / WPLJ

56 Ive been impressed with how A&D think about promotion..it's all in the content. With a
new measurement system for radio, with all of us seeking ways to ‘engage’ our brands
with our audiences, we think this is what matters. ,,

-
BB Ees nes B

Rick Cummings president of Emmis Radio

i ‘ 95.5 KLOS received over 1,000,000 page views in one morning, Reality Radio works! ,,
John Davison citadel Radio /KLOS - Los Angeles

EE 11ove the brilliant minds at A&D at a time when our industry needs it the most. J%
Buzz K“ight Vice President of Program Development for Greater Media, Inc

£ In the world of the Infinite Dial, Radio must embrace the content vision & perspective of
globally experienced operators like A&D. % La rry Rosin

Co-founder and President of Edison Media Research

“ Just wanted to say thanks for a terrific promotion! The Fugitive took Boston by Storm -
only heard great things from the audience. ,,

: Phil Redo GM - Market Manager - Greater Media - Boston

Visit | aljows and find out.

a4
BIRTH OF A DREAM

K>, »

SR

AbsoluteDowse.com

The Fugitive trademark is owned and licensed by New World Communications. All other logos, concepts and intellectual Property are subject to copyright of Absolute & Dowse
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MOVER
WYSP, WPHT/Philly
Tap Cook

CBS Radio talk stations WYSP (94 WYSP
Talks) and WPHT (the Big Talker 1210
AM)/Philadelphia have selected native son
John Cook as PD. He replaces Gil Edwards at
WYSP, who left last month, and Grace Blazer
at WPHT, who exited in May to take the PD
chair at Greater Media talk WTKK/Boston.

“John's background at legendary radio
stations with marquee talent is a perfect fit
to create compelling, unique content,”
WYSP/WPHT VP/GM David Yadgaroff says.
Cook previously programmed for CBS Radio
in Dallas and San Antonio from 2001 to
2004. Prior to rejoining CBS, he pro-
grammed KPLX/Dallas, KHKS/Dallas and
KIIS/Los Angeles. —Mike Boyle

SHAKEP
Reeb Appointed Finest
City President/CEO

After joining Finest
City/San Diego as inter-
im GM in May, Trip
Reeb has neen officially
named president/CEO
of the cluster, which
consists of alternative
XTRA (91X), rhythmic
XHTZ (290.3) and
rhythmic oldies XHRM (Magic 92.5).

Reeb was last seen at CBS Radio alterna-
tive KROQ/Los Angeles, where he served as
GM for 17 years. Prior to that he spent
1987-1989 as PD of 91X.

Reeb replaces Mike Glickenhaus, who
departed in May. Reeb is a partner and board
member of Finest City. —Darnella Dunham

DEALMAKER
Cumulus Signs Limited

Houston PPM Deal

Cumulus Media has signed a 13-month agree-
ment for Arbitron’s Portable People Meter
radio ratings service in Houston for two of its
three stations in the market. Covered in the
deal, whidh runs from April 1, 2007, to April
30, 2008, are rock KIOL (103.7) and CHR/top
40 KRBE {104.1). Sports KFNC (the Ticket
97.5) is not included because it has not met
the current minimum reporting standards for
the PPM radio ratings reports issued to date
Houston. All three stations are in the
Jrocess of encoding for the PPM. —Mike Boyle

AUGUST 3, 2007

FCC's Martin Proclaims
Fairness Doctrine Dead

The chairman of the FCC sought to assure lawmakers that he is not plan-
ning to have the commission reinstate the so-called “fairness doctrine””
In a July 26 letter to Rep. Mike Pence, R-Ind., FCC chairman Kevin
Martin said the agency found no compelling reason to revisit its 1987
decision that enforcing the federal rule was not in the public interest.

“Discussion of controversial issues over the airwaves has flourished
absent regulatory constraints, and the public now enjoys access to an ;
ever-expanding range of views and opinions. With continued prolif- Martin
eration of additional sources of information and programming, the need for the fairness dac-
trine has lessened ever further since 1987, Martin wrote.

Pence introduced the Broadcasters Freedom Act, which would prevent Congress from
reinstating the doctrine. He also has pushed an amendment to a government spending
bill that does the same thing. Some notable Democrats have reportedly suggested that
Congress needs to resurrect the FCC doctrine that required broadcast licensees to present
controversial issues of public importance in what was deemed by the government as an hon-
est, equal and balanced manner. Republicans contend that Democratic ire at conser-
vative talk radio and other conservative news outlets like Fox News Channel has
fueled desire to reinstate the doctrine. —Brooks Boliek, The Hollywood Reporter

NUMBER CRUNCH

30 62% 7.4%

The number of years “Morning
Becomes Ecleckic” has heen
on-air at Santa Monica
College’s KCRW. Santa Manica,
Lalif. Originally hosted by Tom
Schmatel and then Chris
Dowridas, the show 5 now
helmea by Mic Harcourt. &
celebratory special will air and
stream on KCRW.com on
Labsor Dlay.

Satellite Q2 Radio Revenue,
Sub Numbers Soar

Revenue for satcasters Sirius and XM went to the moon during second-quarter 2007, as

The percentage of children ages
8 to 12 years ald whe like
listening to the radio and have
specific station preferences,
according to-a survey of 3,314
children by Bridge Ratings. The
study also reveals that tweens
intend on listening to radio
mare in the future;

The percentage by which
French media and telecom
group Yivendi 5A's secomd-
quarter sales rose, helped by
the success of compuber game
“Waorld of Warcraft™ and robust
growth in its telecom and pay -
T units, On the downside,
sales fefl at the company's
Ureversal Music Group, droppirg
0.8% ta SLAT billian.

both companies experienced tremendous subscriber growth.

Sirius had revenue of $226.4 million for the three-month period ending June 30, a 51%
increase from $150.1 million one year ago. It added 561,493 new subscribers for a total of
7,142,538, a 53% jump from the 4,678,207 subscribers it had in Q2 2006, and ad revenue
was $9.2 million for the most recent quarter.

Sirius lost $134 million, or 9 cents per share, opposed to a $238 million, or 17 cents per share
loss one year ago. On an adjusted tax basis, the loss narrowed to 8 cents from 11 cents a year
ago. Thomson Financial analysts expected a 10-cent per share loss on revenue of $228 million.

XM finished Q2 with $277 million in revenue, up 22% from $228 million during Q2 2006,
and its second-quarter net loss narrowed to $176 million, a 23% improvement over a Q2
2006 loss of $229 million. XM had a net loss of $175.7 million, or 57 cents per share, com-
pared with $229.1 million, or 87 cents per share, in Q2 2006. The Q2 2007 loss included a
12-cent per share charge related to an investment in Canadian Satellite Radio. A Thomson
Financial poll of analysts called for a 44-cent per share loss. —Jeffrey Yorke

ON THE WEB
Rosen Named Radio
One/Philly VP/GM

Andrew Rosen is now VP/GM of Radio
One/Philadelphia, Chester
Schofield, who departed in June. Rosen has

replacing

more than 20 years’ experience, including
a stint at Clear Channel/New York as
regional VP In his new position. Rosen will
oversee  day-to-day
operations of urban
WPHI (the Beat),
gospel WPPZ (Praise
103.9) and urban AC
WRNB (107.9).

“l feel privileged
to lead the team that
Radio
One synonymous with excellence in
Philadelphia,” Rosen says.—Darsella Dunharm

Rosen

is  making

Radio One/Detroit
Names OM

Al Payne is transferring from Radio One/
Richmond, where he 1s OM/PD of urban
AC WK]JS, to Radio One/Detroit as OM.
He replaces Skip Dillard, who had been in
the position since 2005 but resigned in
March to accept the PD job at CBS Radio
urban WPGC/Washington. Payne pro-
grammed Service urban A€ KRNB/
Dallas before heading to Richmond. The
Radio One/Dallas cluster includes news/
talk WCHB, urban AC WDMK (105.9
Kiss FM) and urban WHTD (Hot 102.7).

—Darnella Dusntham

Ponch The Right Mix
For KMXV/KC

Wilks CHR/top 40 KMXV {Mix 93.3)/
Kansas City has filled its PD opening from
within the family as morning co-host Ponch
gets the nod.“Obviously, this is the opportu-
nity of a lifecime,” Ponch says. “The fact that
I'm going into this situation with a veteran
airstaff behind me makes it even sweeter.”

Ponch, who co-hosts the “Rocket &
Teresa” morning show, has been with the
station since January 2000, when he was
hired by then-PD Jon Zellner. The PD
position has been open since J.R. Ammons
program WAPE/
Jacksonville. —Kevin Carter

left in June to

MEWS UPDATES ARCUND T HE CLOCK:
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Radio and Records’
27 Member News

=
Carol Archer Keith Berman Mike Boyle Alexandra Cahill Kevin Carter
Smooth Jazz Editor Radio Editor/Street Talk Daily Evil Minion ~ Senior Editor; News, Alternative/Active/Rock Editor Online Editor Street Talk Daily & CHR/Top 40 Editor
323-954-3419 323-954-3432 646-654-4727 646-654-4679 323-954-3433
tarcher@radioondrecords.com kberman@radioandrecords.com mboyle@radioandrecords.com acahill@radioandrecords.com kearter@radioondrecords.com
Anthony Colombo Hillary Crosley RJ Curtis Darnella Dunhaom Erica Farber Raphael George
Alternative, Active Rock, Heritage Rock, Triple A Contributing Urban Editor Country Editor Urban/Rhythmic/Gospel Editor President & Publisher Chart Manager; Urban, Rhythmic, Rap
646-654-4640 646-654-4647 323-954-3444 323-954-3421 323-954-3422 646-654-4623
acolombo@radioandrecords.com herosley@radioandrecords.com reurfis@rodioandrecords.com ddunham@radioandrecords.com efarber@radioandrecords.com rgeorge@radioandrecords.com
Julie Gidlow Hurricane Heeran Paul Heine Wade Jessen Jackie Madrigal
News Editor Ratings Editor Executive Editor Directar of Charts & Operations, Nashville Latin Formats Editar
323-954-3417 323-954-3425 646-654-4669 615-321-429 323-954-3427
igidlow@radioandrecards.com hheeran@rodioandrecords.com pheine@radioandrecords.com wiessen@radioandrecords.com JMadrigal@rodioandrecords.com

Cyndee Maxwell Gordon Murray Kevin Peterson Silvio Pietroluongo Jose Promis John Schoenberger
Editorial Director & Associate Publisher Chart Manager; Smooth Jozz Christian Editor Directar of Charts Chart Manager; Latin Triple A/Americana Editor
323.954-3420 646-654-4638 850-916-9933 646-654-4624 323-525-2287 323-954-3429
maxwell@radioondrecords.com gmurroy@radioandrecords.com kpeterson@radioandrecords.com spietrolvongo@radioandrecords.com jpromis@radioandrecords.com jsthoenberger@radioandrecords.com

Chuck Taylor Gary Trust Ken Tucker Susan Visakowitz Jeffrey Yorke

Senior Editor Features; AC/Hot AC Editor Chart Manager; Hot AC/AC Radio Editor Senior Online Editor Washington DC Bureau Chief/Business Editor
646-654-4729 646-654-4659 615-321-4286 646-654-4730 301-773-7005
daylor@radioandrecords.com gtrust@radioandrecords.com ktucker@radioandrecords.com svisakowitz@radioandrecords.com iyorke@radioandrecords.com
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GreenStone Media
Executive VP/COO Exits

GreenStone Media VP of operations Jim
LaMarca confirms that executive VIP/
s COO Nancy Vaeth-
DuBroft’ left  the
company several
weeks ago to attend

to some family mat-
ters that need her

. " full  attention. A

replacement has not
Vaeth-DuBroff
vet been named.
Vaeth-DuBroft joined the women’s
talk radio network in January, replacing
Edie Hilliard, who joined the Green-
Stone board. —Mike Boyle

NAB's Rehr Seeks
Bush’s Aid

NADB president/CEO David Rehr wants
President  Bush’s support m  helping
broadcasters resist creation of a new per-
tormance fee the recording industry
hopes to Jevy against broadcasters for air-
ing its reeordings. Rehr has written Bush
a two-page backgrounder on the topic,
adding, “You should know that the
recording industry is asking Congress to
support the creation of a new “perform-
ance right” that would require local
broadcasters to pay tor the use of sound
recordings when they are aired on the
radio. But this 1s not a right; this is a new
tax” Rehr told Bush the fee would upend
“the mutually beneticial business relation-
ship radio has with record labels and
recording artists and Dbroadcasters,” ulti-
amtely hurting broadcasters. —Jefficy Yorke

House Subcommittee
Hears Argument On
Artist Royalties

R&DB legend Sam Moore and folk singer
Judy Collins told a House Intellectual
Property subcommittee July 31 that radio
broadcasters should pay pertormers royal-
ty fees for airing their work. Currently,
only digital broadcasters—satellite, cable,
Internet-—pay musicians, singers and
record comparues for the right to pertorm
sound recordings under the Copyright
Act. Moare, half of ’6()s duo Sam & Dave,
said, “American broadcasters earn billions
playing our records. All we ask is to receive
what artsts in every other developed
country recerve when their recordings are
broadcast: fair compensation.”

ICBC Broadcast Holdings president
Charles Wartield, speaking for the NAB,
called the royalty a “tax” on listeners.
Broadcasters contend that promotional
benefits trom airplay are more valuable
than cash. — Biooks Boliek, The Follywood
Reporter and Susan Butler, Billboard

AUGUST 3, 2007

Business
Briefing

By Jeffrey Yorke

CBS Radio Rev Down 11%
To $463 Million In Q2

CBS on July 31 reported second-quarter
revenue of $3.4 billion, a 3% drop from
the $3.5 billion earned during the sane
period last year. The CBS radio division
slipped 11%, tinishing the quarter with
$463.4 million in revenue. Overall, CBS
had Q2 net earnings of $404.0 million, or
55 cents per diluted share, compared with
$439.8 million or 64 cents last year. In
2006, CBS saw a $291.9 benetit from the
company’ discontinued operations steni-
ming from the sale of Paramount Parks
coupled with several other tax benefits.

CI3S saw strong improvement in its
publishing and outdoor advertising divi-
sions, which offset its talling radio per-
formance. The radio division has sold a
number of its stations in 10 markets since
2006, which accounts for part of the
radio division’s downward movement, but
a steep decline n advertising accounted
tor the biggest portion of the loss.

CC Radio Rev Up 1% In Q2

Clear Channel Comimunications report-
ed second-quarter revenue of $1.8 bil-
lion, an mcrease of 5% trom the $1.7 bil-
lion reported in Q2 2006. The company’s
radio division revenue mcreased 1% to
$918 million, compared with Q2 2006,
crediting an increase in its syndicated
radio programming, trathic and online
businesses. Total operating expenses
increascd 6% to $1.1 billion in Q2 over

the same period last year.

Analyst: Satcasters’ A La
Carte Offer Aids Merger
Chances

By submitting a la carte pricing to the
FCC, Sirius and XM “have undoubtedly
increased the likelihood of gaming gov-
ernmental approval of the proposed
merger,” Washington Analysis reports. The
Washington, D.C.-based Wall Street-type
operation provides government policy
and legislative analysis for mutual and
hedge funds. “This pricing scheme
appears to satisty one of |[FCC]| chairiman
Kevin Martin’s top agenda items . . . as
being in the public interest,” the report
says. Why is a coiipany that provides
analysis on government policy looking at
this deal? “This is as political as it gets,”
senior policy analyst Joe Lieber says.

Oops. Dropped the keys again.
But, she won’t lose your station’s
decal. It’s on her car and she’s
driving all over town showing

her loyalty for your station!

Give your customers decals

and watch your ratings soar.

For more information on screen-
printing vivid and long-lasting

decals, call today.

Preferred by more radio stations
for more than 30 years!

“Communication D
~xGraphics Inc
THE DEC AL CIOMWIPIAINN

(800) 331-4438
www.cgilink.com

“ When you see this symbol, you know ~ou're buying
quality printing DIRECT from the mawufacturer.

Decals shown above as printed by Corymunication Graphics.

DECALS *LABELS*STATICS<«<CLUB CARDS

24/7 NEWS ONLINE @ www.RadioandR=cords.com
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Because bad things can
happen to good people...

The Broadcasters Foundation of America
IS here for you.

The Broadcasters Foundation of America
IS making a difference for:

A television executive, 28 years in the business, suffers a debilitating stroke and exhausts
all of his resources trying to fight back. For six years, the Broadcasters Foundation of
America has been providing the financial assistance necessary for him to regain a level of
independence and maintain his personal dignity.

For 30 years, this nationally known radio personality entertained millions. Now in the
final years of his life, suffering from Lou Gehrig's disease, he has been able to remain in
his home because of the support of the Broadcasters Foundation of America.

The wife and mother of two young girls of a broadcaster who died of a massive heart
attack in the prime of his career. Three weeks after his death she was diagnosed with
Multiple Sclerosis. The Broadcasters Foundation of America has helped keep this family
together for over four years.

If you or a friend or colleague are
in need of help please contact us at:
203-862-8577 or EMBCAST@aol.com

BROADCASTERS FOUNDATION OF AMERICA MISSION STATEMENT

The mission of the Broadcasters Foundation of America is to improve the quality of life

and maintain the personal dignity of men and women in the radio and television broadcast
profession who find themselves in acute need. The foundation reaches out across the country
to identify and provide an anonymous safety net in cases of critical iliness, advanced age,
death of a spouse, accident and other serious misfortune.

BROABCASTYRS FOUNDATION OF AMERICA

www.americanradiohistorv.com
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JEREMY CAMP RETAINS HIS

SRASP ATOP TWO CHRISTIAN
ZHARTS: “GIVE YOU GLORY”
_EADS CHRISTIAN AC FOR A
FOURTH WEEK, WHILE “LET IT
RIDE” RULES CHRISTIAN CHR
rOR A SECOND FRAME.

FORMAT
CHR/TOP 40

ontents...........

FEATURES

14 MONETIZING TEXT MESSAGING
As radio marketers go mobile, radio
adds text couponing and sponsorships
to its client menu.

‘PPM is just
going to be a
nice, big, fat,

wet, gravy-
covered !(ISS
for rock.” .s

Title / Artist

Big Girls Don't Cry /
Fergie

16 2007 R&R TRIPLE A SUMMIT
HAPPY 15TH ANNIVERSARY!
Meet the more than two dozen acts
performing Aug. 1-4 at the Triple A

Summit in Boulder.

Bartender /
T-Pain Featuring Akon

Make Me Better /
Fabolaus Featuring Ne-Yo

Same Girl /
R. Kelly Duet With Usher

teachme /
Musig Soulchild

Encourage Yourself /
Donald Lawrence Presents The Tri-City Singers

Give You Glory /
Jeremy Camp

Let it Fade /
Jerempy Camp

Play It Safe /
Dizmas

Bring The Rain /
MercyMe

Never Wanted Nothing More /

RHYTHMIC
RAP
URBAN

28 THE BUSINESS SIDE OF THE SUMMIT
Performances are complemented by a
series of business sessions that address

ongoing concerns facing the format.

URBAN AC
GOSPEL
CHRISTIAN AC

74 PUBLISHER'S PROFILE:
MIKE WALSH

After 17 years as an employee and
client of Interep, the radio veteran

steps up as COOQ.

CHRISTIAN CHR

CHRISTIAN ROCK
INSPO

COLUMNS

COUNTRY  — for Mo DEPARTMENTS 4 CHR/Top 40
AC [ E\{erything/ 37 Rhythmic
Michael Buble
OT AC Hame / 11 MANAGEMENT/ 40 Urban
! Daughry MARKETING/SALES 44 Christian
SMOOTH JAZZ Let’s Take A Ride / Radio sales and management trainer 48 Country
:“z'm:: B'°W/” Irwin Pollack offers a handy calendar of 51 ACfHot AC
ALTERNATIVE Tthethil:;"SPmpes fourth-quarter money.-r'naking ideas. 55 Smooth Jazz
e Revar Tealey Yesvember or Tanksgiving, anyone? 57 Rock
Three Days Grace 62 Trigle A
1 Don’t Wanna Stop / e
ROCK| 0 |{Deiiamasis 12 STREET TALK 65 Latin

Best-laid plans: The End/Sacramento
offers K-Fed an on-air job—until listeners
respond loud and clear: “No way.”

Hey There Delilah /
Plain White T's

Easy Tiger /

Ryan Adams

TRIPLE A 69 National Airplay

AMERICANA
Rainin In Paradize /
Manu Chao

A Ti Si Puedo Decirte /
El Chapo De Sinaloa

30 NEWS/TALK/SPORTS

McVay Media’s Holland Cooke
compares consumers’ increasing lean
on the Internet against radio, TV and

newspaper usage.

LATINROCK/ ALTERNATIVE
REGIONAL MEXICAN

Dimelo /
Enrigue Iglesias

Mi Gente /
Marc Anthony

LATIN POP
TROPICAL

33 THE SPIN
R. Kelly extends his lead for most

Urban No. 1s to 11 with “Same Girl.”

Mi Corazoncito /
Aventura

LATIN RHYTHM

MARC ANTHONY PADS o AN ]

HIS LEAD FOR MOST NO. 1s e ey

IN THE TROPICAL TALLY'S g o P - i
HISTORY, AS “MI SENTE” o » Gy f

BECOMES HIS 19TH CAREER i

CHART-TOPP=R (5-1).

WWW.RADIOANDRECORDS.COM:

L W L

M F

,,,,,,,,,,,,,,,,,, S, B ;
z/Ag Aug. 6 Aug. 7 Aug. 8 Aug. 9 Aug. 10
’ v e |}
ew Spring 2007 Salem and More spring Saga releases its | Find out who's
Radio and Records is published weekly except the Jast weex of December and the first week of January. Subscriptions
are available for $325.00 per year (plus applicable sales tax) in the United States, $330.00in Canada and Mexico, Arbitrons are Spanish 2007 Arbitrons second-quarter ruling radio
and $495.00 overseas U.S. funds only from Rad o & Recoeds Inc., PO Box 16555, North Hollywood, Califarnia 91615~ ) .. . . ]
9338, Annual subscription planincludes the weekly newspaper plus two R&R Directories ssues and other special pub- still arriving. See | Broadcasting roll in. See fiscal results across the pond

lications. Refunds are prorated based on the actual value o: issves received prior to cancellatio. Nonsetundable quar-
terly rates available. All reasonable case taken bat no responsibility assumed for unsolicited material. R&R reserves
all rights in material accepted for publication, Allletters addressed to R&R or its Editors wifl be assumed intended for
publication reproduction and may theefore be used far th's purpose. Letters may be edited for space and clarity and

This
Week

Louisville and

New Orleans,
may appear in the electronic versions af R&R. The writer assumes all liability regarding the content of the letter and

its publication in R&R. Nothing may be reproduced in whote or in part without written permission from the Publisher. among ot hers,

© Radio & Records, Inc. 2007 today
POSTMASTER: Send address changes to R&R, PO Box BB555, North Hollywood, Californiz 91615-9338 Click
Under Canadian Publication Mail Agrsement No. 872857 reaurn undeliverable Canadian atidresses to DHL Clobal » Click on
Mail, 7496 Bath Road Unit 2, Mississauga, ONL4T 1L2 Rau ngs

Online

A PUBLICATION OF BI"b‘Cfd INFORMATION GROUP

www.americanradiahistorv.com

System reveal
their second-
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CONVENTION

September 26-28, 2007

Featuring DAN MASON, CBS Radio President/CEOQ
Interviewed by ERICA FARBER, R&R President/Publisher

REGISTER NOW! www.radioandrecords.com

R&R CONVENTION CO-LOCATED WITH RiE3,
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CGMurray@RacioandRecords.com
(646)654-4638

Jose Promis

(Latin)
JPromis@RadipandRecards.com
(323)525-2287

Gary Trust

(Hot AC, AC)
GTrust@RadigandRecords.com
(646) 654-4639

Director of Music Operations
Josh Bennett
JBennett@RadioandRecords.com
(323)954-3431
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Michael Vogel
MVogel@RadioandRecords.com
(323)954-3439
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(Country, Christian, Gospel)
MDeCroce@RadioandRecords.com
(615)321-4293
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Michael Cusson
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Alex Vitoulis
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Creative Director Josh Klenert
Art Director Ray Carlson
Advertising Artist Ken Diamond
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Production Director Terrence Sanders
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Barry Bishin
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Susan Chicola

Editorial Production
Rodger Leonard, Anthony T. Stallings
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Chris Dexter

Director of Digital Products
Susan Shankin

Design Albert Escalante,
Clorioso Fajardo, Patricia McMahon

SALES

Director of Sales Henry Mowry
HMowry@RadioandRecords.com
(323)954-3424

Sales Manager Kristy Scott
KScott@RadioandRecords.com
(323)954-3435

Sales Representatives
Melissa Garn
MGarn@RadioandRecords.com
(615)321-4283

Brent Gilinsky
BGitinsky@RadivandRecords.com
(323)954-3416

JessicaHarrell
JHarrell@RadiozndRecords.com
{615)497-7299

Meredith Hupp
MHupp@RadioandRecords.com
(615)321-4282

Maria Parker
MParker@RadioandRecords.com’
(323)954-3437

Roh Pierce
RPierce@RadioandRecords.com
(646) 654-4707

Steve Resnik
SResnik@RadioandRecords.com
(323)954-3445

Michelle Rich
MRich@RadioardRecords.com
(812)303-7676

Kim Wood
KWood@RadioandRecords.com
(323)954-3434

Sales Assistant Jana Rockwell
JRackwell@RadioandRecords.com
(323)954-3428

Advertising Coordinator Mirna Gomez
MGomez@RadioandRecords.com
(646} 654-4695

ADMINISTRATION

Executive Assistant Lisa Linares
LLinares@RadicandRecords.com
(323)954-3436

SUBSCRIPTIONS

(800) 562-2706{U.5.);
(818) 487-4582 (outside U.S.)
radioandrecordsi@espcomp.com

REPRINTS

Alisha Hairston

Foster Reprints
(866)879-9144
AHairston@fostereprints.com
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BY THE NUMBERS

Network Radio’s
Big-Screen Blues

The big movie studios were a cheap date for network radio in first-quarter
2007, at least when compared with the year-prior period. In Q1 2006, the
combined spending of eight major houses totaled roughly $2.1 million in
network radio advertising, A vear later, only six of the big studios showed
up to the party, spending in the ballpark of $1.6 million.

So who tightened belts the most? News Corp., which had spent more
than $500,000 at network radio in Q1 ’06, dropped out of the picture a

year later, as did Metro-Goldwyn-Mayer. Time Warner, meanwhile, cut more |

than $200,000 from its budget year over year; General Electric (parent com-
pany of Universal Pictures) siphoned off more than $185,000; and Walt
Disney shed more than $150,000.

But not every studio pulled back on network radio advertising. Lions
Gate had quite a surge year over year, jumping more than $370,000 from
Q1’06 to Q1 07, while Sony added more than $150,000 and National
Amusenments (owner of DreamWorks and Paramount) added about $3,000
in new spending. —Susan Visakowirz

Top Network Radio Motion Picture

Advertisers (Dollars)
PERIOD: JAN. 1-MAR. 31

PARENT COMPANY Q1 2006 Q1 2007
TIME WARNER - $772,565 $545,000

LIONS GATE ENTERTAINMENT $40,000 $413,670

~ WALT DISNEY CO. $388,292 $229,699

GENERAL ELECTRIC (UNIVERSAL PICTURES)  $414,730 $228,930

SONY o $1,400 $153,999

© NATL. AMUSEMENTS (DREAMWORKS & PARAMOUNT) $51,300 $54,200

METRO-GOLDWYN-MAYER  $1,400 =

NEWS CORP. $501,000 =

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

Tri-State Broadcasters’ WTSA-AM-FM/Brattleboro, Vt., to Four Seasons Media
for $1.5 million . . . KDJQ LLC's KDJQ-AM/Meridian, Idaho, to Churchill Media
for $962,500 . . . Pro-Com Communications’ WHZQ-FM/Cross Hill and WCRS-
AM/Greenwood, S.C., to Big Fish Broadcasting for $600,000 . . . Steve White
and John Taylor Paschal are selling their 51% and 49% interests, respectively,
in Century Broadcasting, licensee of WOHT-FM/Grenada, Miss., to Gregory
Slotsky for $520,000 . . . C.R. Communications’ KTNC-AM/Falls City, Neb., to
KNZA Inc. for $330,000 . . . Santa Fe Community College’s KSFR-FM/Santa
Fe, N.M., exchanged for Educational Media Foundation's KSFQ-FM/White
Rock, N.M., and $141,000.

Deal of the Week

Multistate Deal for Cumulus Broadcasting

PRICE: $1.3 billion = TERMS: Merger/privatization

BUYER: Cumulus, headed by chairman/president/CEO Lewis Dickey. Phone:
404-949-0700. It owns no other stations. This represents its entry into
this market.

SELLER: Cumulus Broadcasting, headed by president Lewis Dickey. Phone:
404-949-0700.

COMMENT: Merger and privatization of Cumulus Media from stockholders
to an investor group led by Dickey and an affiliate of Merrill Lynch Global
Private Equity. Cumulus stockholders will receive $11.75 in cash for each
share of Cumulus common stock. Including assumption of debt, estimated
total value of the transaction is $1.3 billion.

2007 Deals to Date

Dollars to Date: $2,782,272,877  (Last Year: $4,951,000,142)
Dollars This Quarter: $1,467726,620 (Last Year: $1,574,957,2210)
Stations Traded This Year: 1,326 (Last Year: 632)
Stations Traded This Quarter: 403 (Last Year: 82)

Edited By Susan Visakowitz and Jeffrey Yorke

nielsen | MARKET SNAPSHOT:

Harrisburg's first International Jazz Festival is going to

be held Aug. 11-12 at an outdoor stage and will include

performances by artists from ltaly, the United Kingdom
and North and South America.

POPULATION: 560,800
RADIO MARKET RANK: 79

DEMOGRAPHICS:*

TOTAL HARRISBURG
75-MARKET  ARBITRON
POPULATION%  METRO %
AGE18-24 3% 12%
AGE 25-34 18% 6%
AGE 35-44 20% &%
AGE 45-54 B %% 20%
FEMALE 52% ) 5_2‘3/0_
WHITE 8% P
| AFRICAN-AMERICAN 2% 7%
HISPANIC ORIGIN - '|_4°£| 3%
e

NO. OF RADIO STATIONS: 17

RADIO OWNERSHIP:
NO. OF STATIONS

OWNER

CLEAR CHANNEL 2 AM, 3 FM (5)
1AM, 3 FM (4)

CUMULUS

INDEX

91

_ 188
2

104

101

no
57
20

128

RATINGS SHARE**

CITADEL

3FM

30.4%
21.8%
13.6%

FORMATS: 5 country, 4 AC, 3 classic hits, 2 hot AC,
2 talk, 2 CHR/top 40, 1rock, 1 classic rock, 1 adult hits,

1 rhythmic, 7 other

RATINGS LEADERS:**

AQH SHARE 12-PLUS

STATION  FORMAT
WRBT-FM COUNTRY
WNNK-FM HOT AC
WRVV-FM CLASSIC HITS
WHP-AM ~ TALK
WQXA-AM ROCK

INTERESTING FACT:*

9.0

-l

8.2 _

75
6.1

Harrisburg’s most avid radio listeners are 10% more

likely than all Harrisburg listeners to have a dog as a

household pet and 23% more likely to have shopped

at Super Petz in the past 12 months.

*Source: Scarborough Research 2007
**Source: Arbitron Spring 2007 Report

24/7 NEWS ONLINE @ www.RadioandRecords.com
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NEW DIRECTIONS. NEW DEFINITIO“S‘NEW DEVICES.

»

Join radio leaders from across the country this September as we prepare
to spark the industry towards higher prominence — and profits! From
influential speakers to timely education to the latest technologies, this

year’s NAB Radio Show promises to be explosive. ' MARCONI

STATE OF THE INDUSTRY KEYNOTE ADDRESS

ADDRESS

o

Frank Cooper

Vice President of Marketing,

Pepsi-Cola North America

Technical Program:

RF Safety Course

Richard Strickland
RF Safety Consultant.
RF Safety Solutions

oy
AWARDS

r NAB Marconi Radio Awards

_ % Reception, Dinner & Show
.‘ ‘\ Sponsored by

New this Year! Presentation of
first-ever NAB HD Radio Multicast Award

AWARDS SHOW HOST
Glenn Beck

BMO 0 Capital Markets Talk Show Host,

Premiere Radio Neiworks

Super Session:

oy 1
T D ) (e ENTERTAINMENT PROVIDED BY
Influential Marketers Say COLLECTIVE SOUL

About Radio Courtesy of El Music Group, CO5 Music. LLC
Afterwords feazuring the single ‘Hollywood”

Tony Ponturo Frances Allen Super Session:

Vice President of Global  Brand Marketing Officer, The Bedroom Project:
Media & Sports Marketing, Dunkin’ Donuts

i e How Young Americans

nheuser busci -

President/CEO, David Verklin Fred Jacobs Use, Consume, and Interact

Busch Media Group CEO, Carat Americas President with Technology & Media
Jacobs Media

Radio Luncheon
Luncheon Sponsored by

= ASCAP

g : NAB NATIONAL RADIO
‘- - 5 AWARD RECIPIENT

: Jerry Lee
- President, WBEB (BI01)
=3 Philadelphia

Technical Program:
AM/FM Transmitter Workshop

John Bisset
North East Regional Sales Manager, September 26-28, 2007 INCLUDSS
Broadcast Electronics Charlotte Corvention Center "

Charlotte, North Carolina

-
www.nabradioshow.com CONVENTION

www.americanradiohistorv.com
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‘Here are
suggestions
to get clients
on-air, rea
them results
and then
renew them
for first-
quarter 2008
and in the
months
ahead.’

—Ilrwin M. Pollack

AUGUST 3, 2007

MANAGEMENT / MARKETING / SALES

Ideas to get clients on-air, reap them results and renew them for

first-quarter 2008

owls The Time To
Increase Fourth-
Quarter Revenue

Irwin M. Pollack

irwin@massflg.com

ith Labor Day weekend approaching, the reality that sunimer
1s coming to an end 1s setting in. The good news 1s that the back-

to-school season and fall are upon us,and September-December
money-making ideas are straight ahead. ® Now 1s the ame to
act. Top sales managers are orchestrating their sales teams to plan,
organize, lead and control the radio dollars in the market. While

agency money 1s always nice to get, the reality 1s that local, direct retail 1s what drives
any market. On top of that, fewer and fewer clients are accepting straight spot sched-
ules without attempting to broach the issue of promotions or value-added items.

It’s no secret that price objections melt in the heat
of a great idea. Here are suggestions to get clients
on-air, reap them results and then renew them for
first-quarter 2008 and in the months ahead:

September

Book covers: Tied in with back-to-school time,
these NTR opportunities are endless. Find a
local printer who can print book covers for
barter or mentions. Put a sponsor on the cover
and find several advertisers to put coupons on the
inside flaps. If you can generate $450-$750 per
month from each during the school year, you'll
bring in close to $20,000.

Sports calendars: Consider one for each sea-
son: football, basketball and baseball. Put a local
school’s or college’s schedule in the middle, con-
sider an on-air tie-in that would entice people to
post these calendars and make sure you lay out
the poster to accompany local business ads.

In-Labor Day Baby: Certain formats will have
a lot of fun with this one. Offer a prize package
for the couple in labor the longest during Labor
Day weekend. Get five sponsors: toy store, hos-
pital, children’s clothing outlet, children’s furni-
ture store and a baby-oriented vendor product.
Since it’s a 10-day promotion, consider asking for
$795-$1,500 apiece.

Cash for Class: With school starting, find three
community-oriented businesses that will reward

the classroom with the highest attendance record
with class gifts: a computer, pizza party, etc. Since
there will likely be on-air mentions, charge each
sponsor $750-$1,500 per month during the
school year, in addition to the cost of the prize.

Dollars for Scholars: Take a 60-second commer-
cial and divide it into four 15-second pieces of real
estate. Take the first 15 seconds to describe the pro-
motion, how each sponsor will offer prizes—in-
creasing in value—based on the number of A’
from one’s report card. Take the next three pieces
and send listeners into each of the sponsor’s busi-
nesses. Use the airtime as a mini commercial.

Project A+: Go to a shopping center, Home
Depot, Wal-Mart or the like and have straight-A
students register for a chance to win a prize based
on their success in school.

October

Time-change announcements: Even though
Daylight Savings Time extends to the first week
in November this year, it’s still bound to be a
week of unknown issues. What day do we
change? How will listeners be affected? Solution:
Have a local watch or clock store sponsor short
messages to spark interest and educate people on
the new time-changing standards.

Mall-O-Ween:

doors, orchestrate a traftic-generating promotion

Instead of Halloween out-

at the local mall. Children can go from store to

store looking for their candy, not outside in a
dark neighborhood. Ask the mall director for a
large commitment or consider smaller invest-
ments from individual merchants.

Trick-or-Treat Trot: During Halloween, get the
Humane Society involved and consider dressing
up your audience’s dogs in costumes. Ask local
veterinarians, pet supply stores and pet-product
manufacturers to sponsor your event.

Free dental check-ups: The week before Hallo-
ween (through the week following the event), find
sponsoring dentists to offer free check-ups for
kids. Moreover, have them offer to “buy back”
unwanted Halloween candy for 25 cents-50 cents
per pound. They get good will in the communi-
ty, children start building their bank accounts and
the dentists will likely find some cavities.

November

Veterans Day blood drive: Find a venue like a
local hotel to take listeners’ blood and send it to
U.S. troops. Sell sponsorships to food and bever-
age vendors.

Thanksgiving on the Mayflower: Taking a trip
back in time, many remember how the May-
flower was associated with Thanksgiving. Re-
enact this historical event by asking hsteners who
would like to be part of history to register at
sponsor locations for their chance to participate
in another Thanksgiving holiday as 1t comes to
the 21st century on the back of a Mayflower
moving van in the center of town.

Yesvember: As simple as it seems, taking the “no”
off November and replacing it with “yes” offers dis-
count retailers the opportunity to say “yes” to spe-
cial prices, interest rates, etc., all month long.

Tanksgiving: With today’s gas prices, use Thanks-
giving as a chance for local gas station managers to
create attention and generate talk. Sponsors sell gal-
lons of gas for a price tied into your station’ fre-
quency. Before committing to a faraway date, con-
sider selling this with an opportunity ta do it every
Friday, renamed Tank God It’s Friday Parties.

December

Home for the Holidays: In this joint promotion,
listeners register to win a holiday trip home for
the holidays. Get 10 sponsors to commit to
$1,000 during December. Run a $9.000 sched-
ule, then take the remaining $1,000 to buy air-
plane tickets for a lucky winner.

Christmas Cash: Much like Home for the
Holidays, 10 clients commit to $1,000 during the
Christmas shopping season. If you only run a
schedule totaling $9,000, there’s the extra $1,000
for the winner.

Noon Year’s Eve: Not all listeners are capable
of staying up until midnight. Accordingly, con-
sider a countdown to Noon Year. At the end,
give away prizes, including a trip for a real New
Year’s Eve in New York. ReR

Wellesley, Mass.-based radio sales and ‘nanagement
traiver Iwin M. Pollack gives speeches, conducts sem-
inars and consults broadcast groups and individual sta-
tion clusters. He can be reached at 781-237-1700.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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REET TALK.

- By Kevin Carter and Keith Berman

AN N+

Why, Yes,
KOCK Is
Available

Thanks to our pal Erika
Engle at the Honolulu
Star-Bulletin, who
tipped us off about
some alleged
naughtiness going on
over on Maui, where KM
Communications
succeeded where many
of us have jokingly
thought of going: The
company just scored the
call letters (brace
yourself} KUNT for a
new TV station on the
island. As if that wasn't
hilarious enough, KM
also requested—and
got—KWTF for a station
in Arizona. Bonus! It
turns out that the FCC
system is completely
computer-operated;
there aren’t any chimps
or humans involved, and
no one bothered to
teach it the dirty words.
Kevin Bae, VP of KM
Communications, had
the crap appropriately
embarrassed out of him
when Engle called him:
“We'll file to change
those calls immediately,”
he promised, so if you
want to grab them for
yourself . . . “l can't tell
you how long my lawyer
laughed at me when he
learned of it,” Bae says.
Thankfully, the
indecency cops are not
investigating. By the
way, if you're looking for
other ways to screw
with the system, we can
tell you that the KCUF
calls (give it a sec) are
already on a station in
Aspen, Colo.

24/7 NEWS ONLINE @

K-Fed Welcome In Sacto? Not So Much

A couple of weeks ago, Entercom’s
KDND (1079 the End)/Sacramento
temporarily took leave of its senses by
publicly offering inexplicable “celebrity”
Kevin “Mr. Spears” Federline a shot at
filling in for the station’s vacationing
morning show. With hindsight being
20/20, it’s painfully apparent this week
that PD Dan Mason and “The Wake Up
Call With Jason, Kelly & Gavin” may
have slightly underestimated their listen-
ers’ enthusiasm (or extreme lack there-
of) about the prospect of having
Federline on their air. Here’s Mason
now to tell us more:“After thousands of

complaint calls and e-mails, it was clear that our audience
was not interested in hearing K-Fed’s comedic stylings in
the morning . . . therefore, we opted to rescind our offer

of employment,” he tells ST.

Thanks for
depriving your
listeners of
this.

——

The official
read, in part, “Although we respect

station’s statement
Mr. Federline’s desire to make a bet-
ter career for himself and a better life
for his children, we feel that it is not
in the best interests of 107.9 the End
to add him to our roster of air talent
at this time. Thus, we have decided
to rescind our offer of employment
to K-Fed. We wish him all the best
in his future endeavors.” Despite this
minor setback, Mason and crew
don’t appear to have suffered any
permanent trauma: Their stupid lit-
tle Federline offer was extensively

covered by two local TV stations, as well as by gossip
site PerezHilton.com, E!’s “Talk Soup”—and the inter-
nationally reviled, er, renowned Street Talk Daily.

Mission accomplished.

107.3 Bottles Of Beer On The Wall

Those evilly creative faolks at Clear
ChannelRechester, MUY, havwe stum-
hled onto a pretty imentive way to
whaore out . . . er, “rebrand” ane of its
stations for the summer and gener-

ate some sweet MTR cash in the intrigued (and flashing on Jose statement that may or may not be
process: Say how-deeee to WCRR Cuerve Street Dunkin® Donuts Talk), related to this revolutionary product-
[Country 107.3), which has been wie hit up Rochester Ol Dave integration concept, we now direct
hastily repainted as Labatt Blue LeFrois for the whole poop and noth-  your attention to the musings of
Country 107.3—yup, the makers of ing but the poop: “I'm now taking renowned philosapher Homer

that fine Canadian brain cell-dulling lessons from MASCAR on how to Simpson: “Homer no function beer
adult beverage have paid wads of subliminally—Labatt Blue Light—slip well without.”

cash for the privilege of having their
name subtly woven into the station's
on-air and online branding. 1t's even
been inserted into the station logo for
your canvenience. Immediately

Jock-O-Rama-Lama

W Chicago native Silly Jilly
has been named the new
night jock on Clear Channel
CHR/top 40 WKSC (103.5
Kiss FM)/Chicago. Ms. Jilly
is currently doing nights at
Clear Channel sister WHKF
(99.3 Kiss FM)/Harrisburg,
but is a former WKSC part-
timer. “She’s fresh, she has a little edge to her, and
she’s a home girl,” PD Rick Gillette tells ST. “ real-
ly like bringing people back to Chicago once they've

e
Silly Jilly

seen places like Wausau and Harrisburg. Chicago is
a fabulous city, but | think sometimes people don't
fully appreciate that fact until they leave and come
back.” Ms. Jilly, who starts Aug. 6, replaces
Mack@Night, who left this week after nearly three

www.RadioandRecords.com

years in the air chair. Before that he was APD/MD/
night host at Clear Channel sister WFKS/Jackson-
ville. He can be reached at 312-927-7779 or
mackontheradio@aol.com.

B Cheryl Kaye has left the “Greg & Cheryl” morning
show at Hubbard hot AC KSTP (KS95)/Minneapolis.
While PD Leighton Peck commences the search for
a replacement, various in-house staffers will help fill
the void. Kaye can be reached at 612 723-1991 or
cherylnbart@msn.com.

M Our pal Suzanne Ansilio has landed in Las
Vegas as the new morning co-host at Beasley clas-
sic hits KSTJ (Star 102.7). She's teaming up with
Eddie Webb, who recently crossed the hall from
classic rock sister KKLZ. Ansilio most recently co-

www americanradiohistorv com

sponsor mentions into evenything—
Ceico—that we say,” LeFrois tells 5T,
“Serioushy, our friends at Labatt are
smart marketers. Hey, did | mention
McDaonald's? Chrysler!” In a previous

myCountryFM.com

hosted mornings at WDHA/Morristown, N.J., and
also did weekends/fill-in at the former Free FM/
New York, but she’s probably best-known for her
many years at KLOS/Los Angeles.

B Mike the Enforcer has left the night shift on
Clear Channel alternative WHRL (Channel 103-1)/
Albany, N.Y.

M Enjoy these major changes at Univision rhythmic
KPTY (Party 104.9)/Houston: Morning hostess
Dana Cortez transfers to sister KKSS (Kiss 97.3)/
Albuquerque for the same shift. She’s replaced in
Houston by market vets the Mexicanz; and MD
Warren G Z has left the building, leaving regional PD
Cindy Hill with PD and MD openings. Hill will handle
Party programming until she can hire some help.

AUGUST 3, 2007
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The Programming Department

B Congrats to Fabi, MD of CBS Radio AC WWFS (Fresh 102.7
FM)/New York, who adds fashionable APD stripes. Ms. Fabi is a
longtime fixture in the hallways of CBS/New York, having start-
ed at sister WXRK as an assistant. She crossed the hall to then-
WNEW in 2003 as MD, and the rest, as they say, is history.

B KPWR (Power 106)/Los Angeles assistant MD/mixer Mikee
Mike is leaving the nest and returning to Phoenix as the new
MD of recently launched CBS Radio rhythmic KZON (101.5
JamZ) under equally new PD Dennis Martinez. It's a Phoenix
homecoming for Mikee—before joining Power 106 in January,
he was MD/mixer at KZON’s new archrival, Riviera rhythmic
KKFR (Power 98.3)/Phoenix. Can you say “awkward”?

B After two-and-a-half years programming Calaxy alterna-
twins WKRH and WKRL (K-Rock)/Syracuse, Scott Petibone
has left the building. Petibone’s résumé includes PD stops in
the more temperate climates of WPLA/Jacksonville and
WXSR/Tallahassee, Fla. For now, K-Rock APD/MD/midday
goddess/self-described “whip-smart sarcasm rocket” Ty has
been handed Velcro interim PD stripes, but the station has
fired up its Ronco PD Search-o-Matic.

B PD Tom Lee has left CBS Radio sports monster WIP-AM/
Philadelphia after he and the station failed to come to terms
on a new contract. GM Marc Rayfield tells ST that he's

already lcoking at several replacement candidates. Lee joined
the station two-and-a-half years ago from Fox Sports Radio.

@ The latest Harry saga has come to a close—and we don't
mean Potter. We're talking about Harry Nelson, the leg-
endary jock we used to listen to back in the day on WRKO/
Boston. Nelson announced that he’s stepping down as PD
of Saga’s WPOR/Portland, Maine. The decision is all his,
and, as be tells ST, market manager Cary Pahigian at
WPOR/Portland Radio Group “is a dear friend of mine and a
great supporter. | do have a few things outside radio that |
want to pursue, but will always keep my hand in it, doing
some voice-over work and the like.” We hear Nelson will

stick around until his replacement is named.

B After a cup of coffee at Federated active rock WBYR (the
Bear)/Fort Wayne, Ind., PD Chuck “DJ Manic” Wright has left
the building. It was just June 18 when Wright segued from rhyth-
mic sister WYPW (Power 95.7)/South Bend, Ind., to take the
reins of the Bear. He's reportedly headed home to the Seattle
area in search of new opportunities. For now, Bear APD/MD/mid-
day jock Stiller has been named interim PD, while GM Jim
Allgeier begins the search for a permanent replacement.

B MD/night princess Amber adds fluorescent APD stripes
at Times-Shamrock alternative KMYZ (2104.5 the Edge)/
Tulsa, which just may assist her in the mind-numbing tran-
sition from nights to become morning show producer—yup,
she’ll be waking up when it's still dark and going to sleep
when it's light, instead of the normal way she’s used to.
“Thanks for caring,” Amber tells ST. “You're nice.”

B Cox has made some significant cutbacks in San Antonio,
starting with the elimination of PD Robert John's position at
hot AC KSMG (Magic 105.3). Virgil Thompseon, VP/GM of
Magic and rock sister KISS, now adds day-to-day programming
duties for Magic to his to-do list. Down the hall, Dave Griffith
has left the afternoon shift on oldies KONO-AM-FM, while
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Megan Bishop departs middays at country KCYY (Y100).
Robert John can be reached at robertjohn@satx.rr.com.

B Sucks to be on the beach—even Panama City Beach, if
you're Jo Valentine, whose gig as OM of Magic Broad-
casting’s cluster in Panama City, Fla., has been eliminated
after 13 months on the job. Valentine, who also did morn-
ings on CHR/top 40 WILN (lIsland 106), is exploring his
various options, so give him some more to look at: Reach
out at 850-541-6448 or vtown@jovalentine.com.

B Jamie Marchiori is willingly giving up the tinsel and glamour
of Des Moines, where he’s spent the past four years as OM of
Clear Channel alternative KCCQ (Channel Q) and news/talk
KASI, and will be joining the family business in Chicago. No, it's
not as sordid as it sounds. Marchiori, who also does afternoons

on Channel Q, will remain at the station through August.

B Kevin “Coolin” " Fox has been named PD of Clear
Channel urban WIBB and urban AC WRBV (V101.7)/
Macon, Ga. He replaces B. Paiz, who left in June to
become APD/MD/afternoon personality of WXBT (100.1 the
Beat) and APD of WNOK/Columbia, S.C. Fox's last PD gig
was at Citadel urban AC WUHT (Hot 107.7)/Birmingham.

B Louie Diaz, PD of American General Media rhythmic KPAT
(95.7 the Beat) and adult hits KBOX/Santa Maria, Calif., is
headed further inland to program Citadel rhythmic KWIN/
Stockton. He will relieve interim PD Don Amiche, who

remains in afternoons.

B Jennie Grabel has been upped from “Interim” to
“Actual Damn” MD at Clear Channel triple A KWMT (the
Mountain)/Tucson.

P OI N

e =

Tim Bronsit
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As Marketers Go Mobile,
Radio Adds Text Couponing
And Sponsorships To Its
Client Menu

With an increasing number of Americans relying on
text messaging for everyday communications, radio
has begun to more aggressively embrace the technol-
ogy to interact with and market to audiences. As tex-
ting initiatives become more common at stations,
broadcasters and text messaging service providers are
working to develop programs to monetize the tech-
nology—without alienating listeners. * Already, sev-
eral applications have emerged that programmers
and marketing directors say are generating imme-
diate, positive results.

The Mobile Coupon

The first and most obvious way to monetize text
messages is to sell sponsorships to advertisers—
and the most popular way of doing that has been
through coupons or messaging that give listeners
the opportunity to get something for free. For
example, many fast food companies have been
executing “buy one get one free” text promotions
with tremendous results.

Ivan Braiker, CEO of Seattle-based mobile
marketing facilitator HipCricket, says he recent-
ly set up several client stations with text cam-
paigns for McDonald’s.

The program often involves a schedule of 10-
or 15-second spots conveying a simple call to
action: “Want a free Quarter-Pounder with
cheese today? Text ‘QPC’ to [the station’s five-
digit short code].”

Listeners who do receive an automatically
generated bounce-back message to their cell
phone containing an electronic coupon. When
shown at any local McDonald’s, the listener
receives a free Quarter-Pounder with cheese that
day with purchase.

Braiker says the program worked so well for
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one station that McDonald’s renewed the pro-
gram for a year. Since then he says the entire fast
food category has continued to grow in its use of
mobile marketing.

Clear Channel rhythmic KUBE/Seattle is
among the stations that received strong response
to a McDonalds text-coupon campaign.
CHR /top 40 sister KIIS/Los Angeles had simi-
lar results with a food/beverage vendor, the
Coffee Bean chain. KIIS listeners who heard the
Coftee Bean spot on the air and sent a text with
the word “bean” to the station’s short code
received a free iced drink when they bought a
regular iced drink at any chain location in
Southern California.

KIIS director of marketing Eileen Woodbury
says, “While the response rate won't be 10,000,
off of one 15-second announcement, you might
get 500, but those are real responses from people
genuinely interested in the clients product
Needless to say, Coffee Bean was extremely
pleased, as were we.”

Woodbury says that advertisers are, more than
ever, seeing the value in texting.

“The campaigns that we've done, they love.
Everybody that we talk to is interested enough
that thev want to see detailed presentations and
they're thoroughly excited about it. Getting them
to understand the response rates is getrng easier.
When you put a commercial out over the air-
waves, it's alimost a guessing game in terms of an
advertiser secing a response. When they use
texting, they see the resules instantly from those
responiding to the text offer”

Exploring food further,
Braiker says he has executed successful text cam-
paigns for stations where listeners can actually
order food via texting.

In that scenario, a pizza chain airs commercials

vendor  options

encouraging listeners to text the word “pizza” to
receive a message on their phone informing them

www.americanradiohistorv.com

of the pizza special of the day. Listeners who want
to place an order then text the word “order.”

“When that’s done, our system auto-forwards
that information to the pizza store and the mes-
sage that goes back to the listener’s cell phone tells
them to be standing by for a call from the pizza
store to place their order,” Braiker says. Their info
is automatically forwarded to the pizza store with
the listener’s phone number.

Concert Applications

Chris Stacey, president of Hurricane Interactive
Promotions, a Nashville-based mobile marketing
firm that specializes in music and entertainment,
says texting can improve awareness of concerts
and that stations are incorporating it into their
time-buy pitches to promoters. Stations are also
using tickets to sold-out, must-see concerts as bait
to build mobile loyal listener databases.

“We did a contest with a country station in a
medium market where listeners could win two
pairs of tickets to the sold-out Kenny Chesney con-
cert,’ Stacey says.“It was the stations first time using
a text element. The station went on the air and pro-
moted it heavily and within 10 days there were over
6,000 listeners that opted-in to their mobile fan
club for a chance to win tickets via texting.”

Stacey attributes the large number of signups in
such a short amount of time to the ease of use of
the technology and the ability to actually react to
something heard on the radio. By comparison, the
station told Stacey that the greatest response it ever
had to a standard on-air promotion that drove lis-
teners back to its Web site was 600 in a week.

Working with concert promoters and nightclub
owners to give away tickets via text is now rou-
tine for KUBE, but PD Powers looks forward to
when the station can share revenue with promot-
ers and ticket agencies on tickets sold directly over
cell phones, an option already available in

AUGUST 3, 2007
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Europe. He says,“We're trying to stay ahead of the
curve, as Europe, Australia and Asia are way ahead
of the U.S. when it comes to text marketing”
KIIS® Woodbury says the station liberally
employs text messaging at concerts for the simple
reason taat most concertgoers have cell phones and
it’s a fun way to get them involved with the con-
cert. “We get thousands and thousands of texts,”
she says.“When you see them it’s pretty major.”
At KIIS-sponsored concerts, the station displays
a message on the venue’s Jumbotron, instructing
people ro text the word “upgrade” to the station’s
short code for a chance at being bumped up to
the front row. The station then calls the winner’s
cell phane and if he or she answers, a station staffer
is dispatched to escort the winner to the front row.
For its annual Wango Tango concert, KIIS gave
away tickets the same way for the entire six-week

AUGUST 3, 2007

campaign. “We told listeners to find out the song
name that they’re listening for in a particular hour
by logging on to kiisfm.com and keyword
‘Wango’ or text the word “Wango’ to [our short
code],”Woodbury says.“So they either logged on
to see the song they’re listening for or they sent
a text with the word *Wango’and it bounced back
to their phone.”

At the concert, listeners could text shout-outs
that were projected on the Jumbotron screens
before the show started.

Braiker also recently worked with a station on
a post-concert delayed text messaging campaign
for Taco Bell. When the show was over, listeners
that were in the station’s database were sent a text
message telling them they could get a free taco
from the fast food chain with a purchase on their
way home from the concert.

‘Programmers
know that if
ou draw a
istener back
to the station
that you're
not picking
up a quarter-

hour,

ou're

probably
ﬁ-llckln'g up

Fé€. —ivan Braiker

Research Potential

With Arbitron’s Portable People Mzter (PPM)
scheduled for deployment in the top 50 mar-
kets by 2010, “appointment” or “invitation” lis-
tening will become even more important.
Texting programs can serve as a valusble tactic as
stations strive to increase listening occasions.

“Many stations have mobile music clubs that
send out text alerts to listeners with a heads-up
message that a favorite song of theirs will be play-
ing within the next 15 minutes,” Braiker says.
“You can also do that as a heads-up that a con-
test will be happening in a few minutes, inviting
listeners to tune in for their chance to win.”

He adds,“Programmers know that if you draw
a listener back to the station that you’re not pick-
ing up a quarter-hour, you're probably picking up
three. PPM is measuring real listening. So, by
doing things like invitation listening and encour-
aging people to come back to the stion at cer-
tain times, progranmmers understand that they
really have an opportunity and that texting can
be a very important tool in the PPM world”

Texting also opens up opportunities to poll lis-
teners on individual songs and lifestyle topics.
“American [dol” proved the power of the medi-
um for collecting votes and now KUBE, XM
Satellite Radio and other broadcasters are using
the technology to tally votes for music count-
down shows.

Braiker suggests that listeners can become part
of a music panel, “and if they've opted in, you
push out a message that says, ‘“We're going to be
playing a brand-new
Timberlake at 7 p.m. tonight and we need your

song from Justin

L1}

opinion”” When listeners hear the song, they
rate it on a scale of one to five and text back their
answer. Braiker suggests tying in a sponsor by
offering those participating entrance into a
drawing to win a gift certificate for dinner for
two or something equivalent.

Citing a recent study that predicted that by
2008, 25% of the Fortune 500 companies would
be dedicating at least 10% of their overall mar-
keting budgets to mobile marketing, Hurricane’s
Stacey offers one additional revenue idea that he
says is picking up steam: a $4.99 manthly morn-
ing show subscription service where listeners
receive via text the joke of the day, a funny audio
bit or a ringrone based on bits from the morn-
ing show. “There are no royalty issues to deal
with because that content is created by the radio
station,” Stacey says.

He adds, “I want stations to look at texting as
an opportunity to make money. [ want them to
say,"We have the media mechanism that allows us
to spread the word on how amazingly easy it is
to use this technology and the ability to build
huge databases of fans very quickly:

“Radio and advertisers should ke looking at
texting as a one-to-one touch point for their
audience via cell phones and not just a ‘Hey, buy
a spot and whoever is listening at 6 a.m. will hear
that spot and maybe pay attention to it Now, in
addition to that, as a value-added cr additional
paid service, we can reach out to the consumer
in a very personal way and at the same time tar-
get the demo we want.” ReR
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Happy 15th Anniversary!

Welcome to R&IL s Triple A Summit special.
Its hard to believe that we have been gathering
in beautiful Boulder, Colo., for 15 years now. It
1s equally difficult to fathom that this is the
sixth year that my R&R colleagues and I have
had the honor of putting this important event
together. m Even though we will address the
pressing issues that the radio and record indus-
tries face in several summit sessions, it is also a
time for celebration. After all, this gathering and
the triple A format as a whole have weathered
the storms of change for 15 years, and we con-
tinue to find solidarity among ourselves. m As
we have before, we will honor the best this
community has to offer at the Industry
Achievement Awards Luncheon. Sadly, this year
one of the triple A format’s greatest advocates
left us way too soon: The late Laura Ellen
Hopper—architect of Northern California’s
KPIG Radio, the first terrestrial station to
stream its signal online—had a healthy respect
for the heritage of radio and cared passionately

about the music. We will present a special
Industry Achievement Visionary Award in
Hopper’s name, and she is the first to receive the
honor. Going forward, R&R will annually select
an individual from either the radio or recording
industry to receive this award, based on his or
her contributions to furthering the growth and
success of the triple A format. m It 1s reassuring
to know that we have a place where we can
gather to share ideas, see and hear great music,
reinforce our bonds and enjoy each other’s com-
pany. 'm grateful to be part of making that hap-
pen. I am all about accentuating the positive, and
I can think of no better way to do so than to
bring us all together for few days of conviviality
and shared purpose. @ Within these pages you'll
find brief reviews of the bands that are perform-
ing at the summit, along with an overview of
the business sessions. ® Welcome!

John Schoenberger
R&R triple A editor

24/7 NEWS ONLINE @

A Musical Guide To The
R&R Triple A Summit

A Fine Frenzy
(Virgin)

Business session, Wednesday afternoon, Aug. 1

A Fine Frenzy

A Fine Frenzy is essentially the music of 22-year-old Alison Sudol, who
developed a strong love for the works of C.S. Lewis, E.B. White, Lewis
Carroll and Charles Dickens while becoming an author in her own right.
Sudol also explored a broad variety of music, from classical and jazz to
soul and swing, as well as more popular styles. As the self-taught pianist
melded her piano playing with her lyrical sense, her sound began to blos-
som and A Fine Frenzy was born.
We’ll get to hear a couple of selections from debut album “One Cell in
the Sea” just before the Q&A with Jason Flom starts.
Continued on page 18

www.RadioandRecords.com AUGUST 3, 2007

wWWwWwW americanradiohistorv.com


www.americanradiohistory.com

'\ I 'a | \ 3 1”7 see Ryan Adams
LR R - & The Cardinals
0 n&n AAA Monitored, hart w ¢ £ pertorm 21 R

Q% 1 R&R AAA Indicator Chart AAA Boulder Summit
| -‘~? 1 R&R Americana Chart at the Fox Theater on
g 1 FMQB AAA Chart Thursday at 9:30pm.
" 1* FMQB Non-Comm Chart

5* Mediabase AAA Chart

E

}a,‘t »
.

“Be Good Or BE 60

‘%V £, v&-’*ﬁ | 4 - v -r
mIEIm "KEXP, KCMP, WT n N
N, | SUT WUMB, Vg
m Sirius Left of Center“XM The Loft,

CoRE Cate | ¥
and many more. = L -

i z % & »
|y . POICTPRESY  HER et | %
Fionn Regan is SRR BT L & S e
g : & i i\ '

Ireland’s answer
to Bright Eyes”
-NME Magazine

See See Fionn Regan Perform
at the R&R AAA Boulder Summit
at the LuLu’s on Wednesday at 9:00pm.

www.myspace.com/fionnregan


www.americanradiohistory.com

K\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\a

¥> TRIPLEA

2007 SUMMIT

Continued from page 16

Over the Rhine
(Speckled Dog/Music Allies)
Fox Theatre, Wednesday evening, Aug. 1
Perhaps one of the most overlooked bands of the
past 15 years, Over the Rhine consists of accom-
plished vocalist Karin Bergquist and multi-instru-
mentalist Lintord Detweiler. The husband-and-
wife team avrites intelligent, probing songs and
surrounds them with sophisticated arrangements.
From its early days with IRS Records to more
recent efforts via Back Porch, Over the Rhine has
taken inspiration from its Ohio roots (the duo is
based in Cincinnati) and created music with uni-
versal insight. Now fully independent, the act’s
newest effort,“ The Trumpet Child,” finds the duo

as inspired and creative as ever.

Matt Nathanson
(Vanguard)
Fox Theatre, Wednesday evening, Aug. 1
San Francisco-based singer/songwriter Matt
Nathanson has been doing it the old-fashioned
way for more than a dozen years, constantly
touring and gradually building a loyal fan base
from coast to coast. He has released six albums,
the latest being “Some Mad Hope,” produced by
Marshall Aleman and Mark Weinberg.

The press has lauded Nathanson’ talent, and
over time he has received significant airplay at
triple A. But it has all really been leading up to

this moment in his career, as he now has a strong
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MUSICAL GUIDE

collection of songs and the right team, with Van-
guard behind him, to take it all the way home.

The Subdudes

(Back Porch/Manhattan/BLG)

Fox Theatre, Wednesday evening, Aug. 1
Formed in 1987, the Subdudes blended the bluesy
and soulful sounds of New Orleans music with
the vibe of the Rocky Mountains. It was their
penchant for somewhat subdued acoustic music
that led to the name of the group.

A desire to branch out and play with other musi-
cians led to the bands 1997 breakup. But as tate
would have it, the members crossed paths on the
road and began to sit in with one another onstage.
Before they knew it, the spark to rekindle the
Subdudes had been fanned into a fire.

The "Dudes re-formed in 2004, and now re-
turn with “Sereet Symphony” The band 1s on
the road all year long, and we are lucky have it
headlining this date at the summit.

Fionn Regan
(Lost Highway)
Fox Second Stage, Wednesday evening, Aug. 1
Hailing from rural Ireland, 26-year-old Fionn
Regan was exposed to the arts and music for
most of his formative years, thanks to his parents.
This thoughttul songwriter and accomplished
guitarist puts his faith in the power of well-
crafted songs, and on his debut album,“The End
of History,” those compositions stand front and
center. He focuses on the essence of the melody
and message and feels, when done well, that is
more than enough.
As engaging as his impressive debut is. wait
until you see him live, where the full majesty and
intensity of this artist becomes blatantly obvious.

www americanradiohistorv com

Willy Mason

(Astralwerks)

Fex Second Stage, Wednesday evening, Aug. 1
Just when you thcught pure American folk music

cculd only be found in the Smithsonian archives,
redackaged in boxed sets or purveyed by grace-
fully aging men and women, along comes a 19-
year-old from Ma-tha’sVineyard, Mass., rejuvenat-
ing the genre.

Willy Mason is already popular in the United
K:ngdom, and his consistent touring in the States
is giving him a solid fan base here. In his short
recording career, he has issued five EPs. The
recently released ‘It the Ocean Gets Rough” is
his second full aloum. The best way to experi~
ence Mason live is up close and personal, and that
is -he setting for hus Wednesday evening pertorm-

ance at LuLu’s Krtchen.
Continued on page 20

Fionn Regan

The Subdudes
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Continued from page 18

Josh Ritter

(Victor)

Club R&R, Wednesday evening, Aug. 1

There are two sides to Josh Ritter: the serious

singer/songwriter who crafts songs of depth and
candor, and the totally oft-the-wall troubadour
who can break through all your social defenses
i short order. Both sides co-exist comfortably in
this talented artist.

His last album, “The Animal Years,” seemed to
represent the more cerebral side of Ritter, so it
was only natural that the raw and often Inghly
emotional part of his persona would manifest itself
this time around. And Ritter will be the first to
admit that he held nothing back when he record-
ed “The Historical Conquests of Josh Ritter”

Augie March
Jive)
Summit lunch, Thursday afternoon, Aug. 2
Hailing from Melbourne, Augie March is a band,
not a person. Formed in 1996, the group soon
established a strong following in its homeland.
“Moo,You Bloody Choir,” the band’ third full-
length album and first to be ofticially released in
the United States, has already gone platinum in
Australia. The band was nominated for six Aus-
tralian Recording Industry Assn. Awards this past
year, won the Australian Music Prize (the equiv-
alent of England’s Nationwide Mercury Prize)
and recently picked up two Australia Performing
Rights Assn. Awards, including song of the year for
“One Crowded Hour”

Josh Ritter

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Robbers on High Street
(New Line)
Summit lunch, Thursday afternoon, Aug. 2

Each year there are more acts than the summit
has slots for; and a couple of years ago we unsuc-
cesstully tried to find a place for Robbers on
High Street. But this year we were able to book
the band—and at one of the lunches, no less.

This trio hails from New York, and although
it has that certain musical sophistication that
only a metropolis can nurture, in terms of lyrics,
it is the everyday things in life that mnterest this
band the most.

For 1its second album, “Grand Animals,” the
group tries out some new ideas, expanding its
horizons to include strings and horns.

Sara Bareilles
(Epic)
Fox Theatre, Thursday evening, Aug. 2
One way to be successful as a musician 1s to study,
practce and learn the cratt of making music.
Another is to recognize you have a God-given
talent and simply let it flow. The latter is the MO
that has brought young singer/songwriter Sara
Bareilles to where she is today.

While music has always been a part of her life
and she has appreciated its power to convey mes-
sage and emotion, it wasn’t until just a few years

www americanradiohistorv com

ago, while in college, that Bareilles realized that
the only thing she really wanted—needed—to
do was make music. Basing her sound around the
piano and allowing her naturally soulful voice to
take flight, Bareilles delivers songs on debut effort
“Little Voice” that seem much wiser than her age
should allow:

Bareilles” songs have appeared on TV and in
film. Now it’s radio’s turn.

Ryan Adams

(Lost Highway)

Fox Theatre, Thursday evening, Aug. 2

Since we were first introduced to Ryan Adanis via
his band Whiskeytown, it has been clear that he 1s
one of the strongest, most succinct songwriters
working today. As a solo artist, he has shown profi-
ciency in a surprisingly broad range ot musical styles.

But, as 1s often the case with an artist as pro-
lific as Adams, 1t’s hard to get him to stand still
for very long. He’s rocked, revisited his Americana
roots and musically indulged himself. Whenever
he prepares to release a new album, one simply
wonders which side of his creative personality
we’ll meet.

The wondering is over with “Easy Tiger,” an
eTort that blends all the facets of Adams we have
learned to love.

Continued on page 22

Ryan Adams
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“HOLD ON”

R&R Monitored: 20 - 5 1!
Biggest jump on the Triple A chart THIS YEAR!!!

R&R Indicator: 18 — 7 1l

Sophomore album Drastic Fantastic in stores 9/18
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Continued from page 20

Paula Cole

(Decca)

Fox Theatre, Thursday evening, Aug. 2

It has been eight years since Paula Cole graced
us with her angelic voice and intelligent songs.
During that hiatus she nurtured a daughter, en-
joyed married lite and rediscovered herself. Cole
recently split with her husband, moved from Los
Angeles back to the East Coast and returned to
making music.

Cole had an amazing ride the first time
around: touring with Peter Gabriel, recording her
own albuins, being an integral part of the Lilith
Fair phenomenon, having hit songs and winning
a best new artist Grammy Award.

Now that she is a little older and a Little wiser
trom the joys, trials and tribulations of the past
eight years, perhaps her best is yet to come.

Paula Cole’
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a solid following in L.A.,

Marc Cohn

Sea Wolf

(Dangerbird)

Fox Second Stage, Thursday evening, Aug. 2
Like Wolf Larsen, the main character in Jack
London’s “The Sea-Wolf,” Alex Brown Church
is a bit of a wanderer. Raised in California, he
traveled the world as a young man, and the expe-
rience of different places and perspectives informs
his music, as is evident on his debut, “Get to the
River Before It Runs Too Low”

After a stint with Los Angeles-based group
Irving, Church decided the best way to express
himself was as a solo artist. The band Sea Wolf is
a revolving group of players who join him when
the timing is right. Church has already developed
and word of this gifted
songwriter 1s beginning to spread.

Jeremy Fisher

{(Wind-up)

Fox Second Stage, Thursday evening, Aug. 2
Vancouver-based singer/songwriter Jeremy
Fisher 1s a DIY kind of guy. Atter recording his
tirst independently released album in a friend’s
basement, he began a coast-to-coast tour, from
Seattle to Halifax, Nova Scotia—on his bicycle
from his

Further, for the song “Cigarette,”

latest effort,

“Goodbye Blue Monday,” Fisher

www americanradiohistorv. com

produced his own stop-motion video that has
received more than 2 million hits on YouTube.
Fisher has since become more collaborative and
is now touring with a backing band. He has
partnered with Wind-up for the release of his
current album in the States.

There are two sides to Fisher’s music—light-
hearted and deadly serious—and sometimes
both are present in the same song.

Marc Cohn
(Decca)

Club R&R, Thursday evening, Aug. 2

Marc Cohn burst on the scene in 1991 with his
self-titled debut, which included the mega-hit
“Walking in Memphis”’ That song, which helped
lum win a best new artist Grammy Award the
same year, launched Cohn on a lifetime of tour-
ing and recording. Cohn has always been known
for deeply personal songwriting and an ability to
present a complete story in each song he writes,
a path he continues on with his Decca debut,
“Giving Up the Ghost.

”»

Jesca Hoop

(3E/RED/Columbia)

Summit lunch, Friday afternoon, Aug. 3

F.aised in a Mormon family, Jesca Hoop decided
to strike out on her own, ultimately landing in Los
Angeles, where, as fate would have it, she ended
up beconung nanny to the children of Tom Waits
aad his wife, Kathleen Brennan.

Hoop started writing her own music and,
through friends of Waits, received airplay trom
Mic Harcourt on noncommercial KCRW /Santa
Monica, Calif,, eventually leading to a record deal
with 3 Entertainment and Columbia.

Part of the indie-MySpace-YouTube genera-
von, Hoop’s debut album, “Kismet,”
duced by Damian Anthony and veteran Tony

was pro-

Eerg. While 1t has a sophisticated side to it, it 1s
aso unconventional and unique.
Continued on page 24
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Continued from page 22

Glen Hansard & Marketa Irglova
(Canvasbag/Columbia)

Summit lunch, Friday afternoon, Aug. 3

It 15 not often that a movie perfectly melds
music and imagery into a seamless storyline,
but “Once” accomplishes just that. The John
Carney-directed film, starring Glen Hansard
and Marketa Irglova, shows what can be done
with a limited budget when everyone involved
is inspired and dedicated to the project.

Hansard is a member of Irish alternative pop
group the Frames. Irglova is a musician from the
Czech Republic. Carney was the Frames’ bassist
in the band’s early days.

The music featured on the “Once” soundtrack
easily stands on its own. The songs are thought-
ful, inspired and often quite beautiful. In fact,
Carney asked Hansard and Irglova to write the
songs for the film, long before either of them real-
ized they would be recruited to star.

After seeing Hansard and Irglova perform at
the Friday luncheon, summit attendees can take

in the film on Saturday morning,.

New Orleans Brass

Featuring John Boutte

(Putumayo)

Summit cocktail party, Friday afternoon, Aug. 3

Known for its dedication to exposing tradi-

tional and modern music from all over the

world, Putumayo World Music also ensures

that the United States is fairly represented. A

torthcoming compilation pays homage to

New Orleans brass band music, which has

been influenced by myriad styles and genres.
The cocktail party this year will be spiced up

with a Mardi Gras flair when New Orleans Brass

G‘I!euil-t nsard §

Wiadketa Irglova
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MUSICAL GUIDE

featuring John Boutte hit the stage. Boutte, a
Crescent City-based singer/trumpet player, has a
strong cult following in the States and is popular
throughout Europe.

Lori McKenna

(Reprise)

Fox Theatre, Friday evening, Aug. 3

At 19, Lori McKenna married the childhood
sweetheart she grew up with in Stoughton, Mass.,
a small town 20 miles outside Boston. They have
five children, ranging in age from 2 to 17, and
McKenna was basically a stay-at-home mom.

She has always written songs, and at the age
of 27—and three kids in—she started perform-
ing her music for the public. Since then Mc-
Kenna has released five albums, including her
latest, “Unglamorous.” The press favorite’s songs
have been recorded by such stars as Faith Hill
and Sara Evans.

Just because McKenna’s new album was pro-
duced by Tim McGraw and Byron Gallimore,
don’t get the idea she is a country artist. She 1s,
however, a singer/songwriter who writes music

with organic flavor and universal appeal.

Rodrigo y Gabriela

(ATO)

Fox Theatre, Friday evening, Aug. 3

What are two young Dublin-based Mexicans
who love metal doing playing modern His-
pano-classical music? Its a long story, but
through hard work, loyalty to one another and
unswerving dedication, Rodrigo y Gabriela are
quickly becoming one of the hottest live acts
on the planet.

Blending music styles from their cultural her-
itage and adding the flare and structure of rock
music, they have taken what could easily be cate-
gorized as world music and elevated it to a whole

new energy level, which they call “fusion music.”

Steve Earle

www americanradiohistorv com

Lori McKenna

Steve Earle

(New West)

Fox Theatre, Friday evening, Aug. 3

When Steve Earle’s debut album was released in
the mid-"80s on MCA Records, the provocative
and thoughtful artist was already detying the
rules. Though he gained some success at country
and rock radio in his early days, Earle was really
more about the roots that informed those gen-
res, and because of that, larger radio support has
come from triple A and Americana.

After a rare three-year break from recording,
Earle will release “Washington Square Serenade,”
his debut for New West Records, Sept. 25. Pro-
duced by John King of the Dust Brothers in New
York, where Earle now lives, it features guest
appearances by several artists, including Earle’s
wife, Allison Moorer.

Earle will preview some of his new songs dur-
ing his performance at the Fox.

Continued on page 26

Rodrigo y Gabriela
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Back Door Slam

(Blix Street)

Fox Second Stage, Friday evening, Aug. 3

[t’s surprising how much the music of past gen-
erations 1s influencing the one that is just com-
ing of age. A perfect example is Isle of Wight
trio Back Door Slam.

Guitarist/vocalist Davy Knowles (20), drummer
Ross Doyle (20) and bassist Adam Jones (19) have
taken the great blues-influenced rock artists ot the
"60s and *70s as inspiration to create a sound that
1s at once fresh and dmeless.

Sure, they rock and revel in the opportunity
to improvise while performing live, but Back
Door Slam also understands the importance of
song structure and dynamic arrangement, as is
evidenced on its debut albuim, “Roll Away”

Sarah Borges &

the Broken Singles

(Sugar Hill)

Fox Second Stage, Friday evening, Aug. 3

Many have been introduced to Sarah Borges & the

Bamﬁm Slam

Sarah Borges & The Broken Singles
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Broken Singles via 2005 “Silver City” Tt had a
roots-rock feel, just enough twang and killer songs.

What may surprise you is that Borges calls
Boston home and that she has worked at the
Berklee College of Music. But rather than ap-
proach things too analytically, Borges let her own
instincts lead her on a quest of discovery of all
kinds of American roots music.

She and the Singles, now signed to Sugar Hill,
return with “Diamonds in the Dark” Produced
by Paul Q. Kolderie, who handled the group’s
2005 debut, it picks up where the band left off,
adding some new and interesting elements.

MoZella
(Warner Bros.)
Club R&R, Friday evening, Aug. 3
This young singer/songwriter, who now lives in
Los Angeles, was born and raised in Detroirt, and
that city’s music informs her sound. Yet, at the same
tme, there is an intimacy and sensitivity to her
songs that lean in a folk direction. MoZellas debut
albuim, “1 Will,” was produced by Jude Cole, who
beautifully captured the two sides of this artist.
MoZella has toured with Lifehouse, Dave
Matthews Band, Five tor Fighting and Daniel
Powter. Her songs appeared on volume two of
the soundtrack to the WIB show “One Tree Hill,"
and have also been used in episodes of “Las
Vegas,” “What About Brian” and “Wildfire.”
[ addition, another of her songs was featured in
a Mercedes-Benz commercial for the automaker’s
high-protile Framed Portraits campaign last year.

Matt Wertz

(Nettwerk)

Summit Awards lunch, Saturday afternoon, Aug. 4
Born i Missouri but now based in Nashville, Matt
Wertz has a sound one wouldn’t naturally associ-
ate with Music City. He’s bluesy and rootsy, to be
sure, but there is also a sophistication and pop
sensibility to his music that gives him a more
urban feel.

Wertz has been pursuing his musical career for
several years now, and, through constant touring
and good press, is now primed to take it to the next
level. His performance at the awards luncheon

www americanradiohistorv com

MoZella

should do the trick in getting triple A interested in
new album “Everything in Between”

Cary Brothers
{Bluhammock)
Summit Awards lunich, Saturday afternoon, Aug. 4
Cary Brothers may be a new name to most of the
triple A community but his songs have been fea-
tured in such TV shows as “Scrubs,” “Bones,”
“Smallville,” “ER” and “Greys Anatomy.” His
music has also been included in a few films, ap-
pearing on the soundack to “Garden State”
The Los Angeles-based singer/songwriter 1s a
core player at the now-famous Hotel Cate, and was
instrumental in putting the nationally targeted Hotel
Cate tours together. Brothers is destined to be a big
artist, so why not get in on the lobby floor?  R&R
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GRACE POTTER AND THE NOCTURNALS

“AH MARY" | The Tonight Show with Jay Leno 8/2
R&R AAA | Good Morning America 8/7
Top 20 The Late, Late Show with Craig Ferguson 8/10
Indicator | Grey’'s Anatomy (Prominent Placement) 9/6
Top §
FMQB THIS IS SOMEWHERE
Top 5 : In Stores August 7
Non-Comm

Top 10

“Poftter, who
plays funky s
keyboards and
sings like a \§
fighting-mad '
Bonnie Raitt, is
poised for
bigger things...”

|

David Fricke E
ROLLING STONE / i

HOLLYWOOD Bl &
RECORDS Ju . "
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The Business Sid
Of The Summit

AN\

By John Schoenberger

Although R&R’s Triple A Summit is renowned for its
musical showcases, those performances are complemented
by a track of business sessions that address ongoing concerns
facing the triple A community. m Things kick oft Wednesday
afternoon (Aug. 1) at the Xanadu II & III rooms at the St.
Julien Hotel & Spa in Boulder, Colo., where R&R presi-
dent/publisher Erica Farber sits down with recently named
Capitol Music Group chairman/CEQ Jason Flom for a

one-on-one conversation about the recording industry’s

current challenges and opportunities.

Last year we heard broadcasters’ perspective via
a Q&A with Clear Channel Radio president/
CEO John Hogan. This time we’ll learn what's
happening on the other side of the fence.

2007 marks several important milestones for
the triple A community. Not only is it the 15th
year of the summit, it is also the 15th anniver-
sary of the Fox Theatre in Boulder. Further, sev-
eral triple A stations are celebrating or are get-
ting ready to mark important birthdays.

In honor of these milestones, the Thursday
morning (Aug. 2) “Happy Anmversary!” session
is devoted to how heritage triple A stations have
remained successful and what they are doing to
ensure a bright future. The session will also
examine what methods used to work but no
longer do. SBR Creative Media co-presidents
John Bradley and Dave Rahn are moderating.
The panel includes KBCO/Denver MD and
former WNCS/Burlington, Vt., PD Mark
Abuzzahab; current WNCS P Zeb Norris;
KBCO PD Scott Arbough; KINK/Portland,
Ore., PD Dennis Constantine;
WTTS/Indianapolis  PD  Brad  Holtz;
KRSH/Santa Rosa, Calif.,, PD Pam Long;
KFOG/San Francisco MD Kelly Ransford; and
Fox Theatre co-owner Don Strasburg.

There isn’t any shortage of top-of-mind sub-
jects for Sony BMG Commercial Music Group
director of artist and catalog development Dave
Einstein to explore at Thursday afternoou’s “Hot

Topics” session. Among them are:

B The format embracing more adult alternative
music.

B The increasing difficulty of securing song
clearances for live-performance charity CD
compilations.

24/7 NEWS ONLINE @ www.RadioandRecords.com

W Digital delivery of music and other content to

radio stations.

B The new post-Eliot Spitzer ways that radio sta-
tions and record labels are doing business with
one another.

B The ramifications of the American Assn. of
Independent Music and FCC consent decrees
with major broadcasters.

B The changing business model for record labels.

B The growing need for stations to expand their
presence on the Web.

This panel features knowledgeable people in each
of these fields, including Clear Channel/DenverVDP
of FM programming Joe Bevilacqua; Sony
BMG/IRED senior VP of promotion and artist
development Danny Buch; former KMTT/Seattle
APD/MD Haley Jones; Glassnotes Entertainment
president Daniel Glass;Yangaroo/DMDSVP of sales
Jon Klein; KTCZ/Minneapolis MI> Thorn; and
WXPN/Philadelphia assistant GM of programming
Bruce Warren.

Making use of the vast research resources of R&R
parent company Nielsen, two of our colleagues will
give a presentation specifically designed for the triple
A format, including trend data generated from
Nielsen SoundScan and Nielsen BDS.

Get ready for some surprises and interesting

insights as Nielsen Music director of salesVinnie
Martino and R&R  rock chart manager

www americanradiohistorv com

Anthony Colombo present their findings at the
Friday morning session “Did You Know?”

The summit would not be complete without
the annual “Rate-a-Record,” taking place
Friday afternoon (Aug. 3). The session is again
hosted by WXPN assistant GM of programming
Bruce Warren, who chose the “mystery” artists
summit attendees will hear and vote on.

In addition to the opinions of the radio and record
community, we have invited listeners from summit
host station KBCO to rejoin us for the session. Tt will
be a chance to preview some exciting new releases
scheduled for late summer and early fall.

Amid these activities will be ample network-
ing opportunities, including Thursday afternoon’s
special carnival-themed cocktail party. On
Saturday morning, the John Carney-directed
film “Once” (starring Glen Hansard and
Marketa Irglova, and winner of the 2007
Sundance  Film  Festival World Cinema
Audience Award) will be screened before the
Industry  Achievement Awards Luncheon.
Coming the day after Hansard and lrglova’s
luncheon performance, the screening is an
opportunity for attendees to appreciate the inte-
gral role that music plays in the film’s storyline.

Among the summit-sanctioned events on
Saturday afternoon and evening are the Radio
vs. Records softball game coordinated by Right
Arm Resource’s Jesse Barnett and KMTN/
Jackson Hole,Wyo., P> Mark “Fish” Fishman; an
“E-town” taping at 7 p.m. at the Boulder Theatre
featuring performances by Steve Earle and
Meshell Ndegeocello; and a 9 p.m. show at the
Fox Theatre featuring Marc Broussard’s soul
revue and Toby Lightman.

All in all, we believe we have put together an
exciting and compelling agenda for this year’s
Triple A Summit and are confident attendees will
return home armed with new ideas and enthu-
siasm for the artists they experienced live.  RR
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José Gonzdlez
Down the Line

the debut single off the forthcoming release

In Our Nature

IMPACTING RADIO NOW

APPEARING ON:

Late Night w/ Conan O'Brien (September 28th)

Late Show w/ Jimmy Kimmel (October 11th)
Morning Becomes Eclectic on KCRW (October 11th)

ON TOUR:

Q/27/07 Thurs  New York Blender Theater at Gramercy
Q/28/07  Fri New York Blender Theater at Gramercy
9/29/07 Sat Brooklyn Music Hall of Williamsburg
9/30/07 Sun Boston Paradise

10/1/97 Mon  Philadelphia World Café
10/2/07 Tues  Washington DC  9:30 Club

10/4/07 Thurs  Chicago Park West
10/5/07  Fri Portland OR Aladdin Theater
10/7/07 Sun Seattle Showbox

10/8/07 Mon  San Francisco  Great American Music Hall
10/9/07 Tues San Francisco  Great American Music Hall
10/1G/07 wed Los Angeles El Rey Theater

10/12/07 Fri Denver Bluebird Theater

10/13/07 Sat Minneapolis Fine Line Music Café

Radio Contact Info:
Ellena Osis, Mute Records ¢ 212-255-7670 x 7683 ¢ Elena@Mute.com

Jennifer Sperandeo, EMI Shared Radio Services » 323-871-5347 « Jennifer.sperandeo@caroline.com

M:M Music « 818-223-8888 « 323-939-8206
Dauntiess Promotion ¢ 415-861-1865 » dauntiess2@earthlink.net
The Syndicate « 201-864-0900 * Specialiy@thesyn.com

. 4
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WSave the world
one song at a time
IMPACTING NOW!

Korby Lenker

King of Hearts
Jason Feller
& DM JONEBS Goodnight Moon

‘Joan Jones
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NEWS / TALK / SPORTS

‘Read it and
weepg or read

it and reap.
The data
suggests
specific
opportunities
for radio
stations, of
any format.
Clearly, the
worst thin
radio can do
right now is
the same old
same old.’
—Holland Cooke

K\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\S

Which is the dog? Which is the tail?

On-Air, Online

Holland Cooke

talkradio@hollandcooke.com

he lines are crossing. Right now, we are witnessing media histo-
ry. Consider the following: m This year, for the first time, more
money will be spent on Internet advertising than on radio adver-
tising. M Paul McCartney recently released an album—at Star-
bucks. And he sang and danced in an 1Pod commercial. ™
Presidential candidates met to debate without any reporters, in-
stead fielding questions “real people” sent via YouTube. @ Grown-ups lined up
for iPhones like kids lining up for a Harry Potter book. iPhone does every-
thing but AM/FM. m Rush Limbaugh gave away iPhones. To enter the draw-
ing, Dittoheads merely had to sign up for his daily e-letter. Genius. @ Why is
the iPhone flying oft the shelves? As Edison Media Research learned from
Arbitron diary keepers, the Internet has surpassed radio and is closing in on
TV as the “most essential” medium in American life. @ Since 1998, Edison and
Arbitron have been studying the Internet, new-media devices and their impact
on other media. Fifteen studies have been released. Beginning in 2002, the sur-
vey included the question, “Among the Internet, newspapers, radio and TV,
which one is most essential to your life?” m A couple of other headlines
emerged in that study: Newspapers have a real problem. And TV is already per-
ceived as “stale and boring.”

This is a real whack on the side of the head to
radio, because Arbitron is still using diaries in all
but two markets. So if you're anywhere but in the
Portable People Meter markets of Houston or
Philadelphia, your ratings are a memory test. And
listeners now think that the Internet is more a
part of their lives than AM/FM radio.

This development would be more startling if
we didn’t see it coming on stilts.

Your choice: Read it and weep, or read it and
reap. The data suggests specific opportunities for
radio stations, of any format.

Clearly, the worst thing radio can do right now
is the same old, same old. And if promo copy on
your station includes the phrase “check out our
Web site” or “log on,” it’s time to call a meeting
and announce that it’s no longer 1995.

Remind your team that no other medium
partners better with the Internet than radio. Many
readers no longer purchase newspapers because
they're reading them online. An hour spent online
is an hour subtracted from TV viewing.You’ll also
find plenty of supporting data about that on the
Edison and Arbitron Web sites.

The Internet is fundamentally more compati-
ble with, and opportune to, radio than other old
media, because:

M The Internet takes us where AM/FM otherwise
won’t go. One reason AM radio won’t come in at
work? Computers. So it’s downright poetic that
we use computers to break radio silence there.

B Radio’s strength is also a weakness: We're live.
Programming is gone in an instant. Archiving,
podcasting and streaming make us one of the on-
demand, pick-and-choose options that listeners
now favor. For talk stations, this is demographi-
cally opportune. Too often talk stations skew old.
Retirees have time to wait on hold and are thrilled
to have someone to talk with. It’s not unusual to
hear rambling callers who sound like the grand-
father on “The Simpsons.” This new platform not

ABC N EWS RADIO 2008 PRESIDENT[AL ELECTION COVERAGE

DEBATES - PRIMARIES AND CAUCUSES - CONVENTIONS © EXPERT ANALYSIS - ROADR TGO THE WHITE HOUSE FEA * SPECIAL REPORTS - ELECTION DAY

Ann Camptan Sam Donaldson Charles r_1||:1'-| i voulas George Will

" EWS
m&u?in

TRUSTED. CREDIBLE. COMPLETE.

Programming Information: andrew.|.kalb@abc.com e Affiliate Information: ron.riviin@citcomm.com
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only gets us Homer and Marge on the go, but it’s where
Lisa and Bart are and where Maggie will be.

B We're not strangers. Yes, that line at the Apple store
made someone in line feel lucky to get one. One. But he
or she already owns a half-dozen radios. New tech is pro-
liferating, but AM/FM receivers are already installed. And
unlike competing new-media choices, you have an estab-
lished brand—your call letters. Listeners know and trust
vou, although post-consolidation cutbacks in local pro-
graming have given radio less opportunity to continue
earning listeners’ trust.

B The Internet does things audio-only transmitters can’t
do. Some stations are making money with video.

B There is an opportunity to tap into non-radio budg-
ets. Sales managers, here is one plan you can put on the
street tomorrow. Hit youtube.com/hollandcooke, then

click “see all videos” and watch “Revenue ... Right
UnderYour Nose” for an excerpt from my session at the
RADB convention in Dallas in February and NAB 2007

in April in Las Vegas.

Bottom line: The genie is out of the bottle. In 2007, Sprint
Nextel starts rolling out its $3 billion WiMax network.
(“Worldwide interoperability for microwave access.”)

The Wi-Fi you use at home and at Starbucks and other
hot spots has a 300-foot range. WiMax will blanket entire
cities, at faster speeds than DSL and third-generation data net-
works. Sprint Nextel will light up Baltimore/Washington,
D.C.,and Chicago by the end of the year. Americans get cov-
erage tfrom Clearwire, another network.

WiMax makes anyone with a computer a virtual radio
or TV station. But they’re experimenting. You're a pro.
And while podcasters are now deriving a business model,
radio has been selling time for 85 vears.

And you have a head start—your cume. If you're a

‘New tech is proliferating,
but AM/FM receivers are
already installed. And
unlike competing new-
media choices, you have
an established brand—your
Ca" Ietters.'—Holland Cooke

news/talk station, you’re already interactive. Talk radio is
the original chat room.Your audience is already coming
to you for information and to interact. Unlike music
radio, listeners don'’t use you for audio wallpaper. So the
new platform offers you an opportunity more in charac-
ter with what you’re doing on-air than what music sta-
tions are doing.

Be there or be square. RsR

Holland Cooke is news/talk specialist for McVay Media. His
Wel site is hollandcooke.con.

Internet Trails Only Television As

‘Most Essential’ Medium
“Among Internet, Newspapers, Radio and Television, which one

Television Dominant First Source For

Major News Story; Internet Doubles

“Among Internet, Newspapers, Radio and Television, which one
would you turn to first in the event of a major news story?”

is most essential to your life?”
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What do you want YOUR
programming to do?

Grow Local $ponsors. Capture Listeners. Car Clinic Programming does it.

AUGUST 3, 2007

CALL Skip Joeckel 719.579.6676
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CarClinicNetwork.com
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

Lonesome Jubilee

1. New Columbia Nashville act Cole Deggs & the Lonesome and
Clear Channel country KCCY (Y96.9)/Colorado Springs staffers
were in a celebratory mood after the band performed for fans at
local club Mr. Biggs. From left are guitarist David Wallace,
drummer Brian Hayes, keyboardist Jimmy Wallace, PD Jesse Garcia,
bassist Shade Deggs, promotions assistant Cara Vecchiarelli, station
sales manager Chrissy Adsit, vocalist Cole Deggs, night jock Jessica
Lynn and MD/midday jock Chris Brooks.

Hey, big shot! E-mail high-resolution
photos from your promotions,
appearances, promo tours and other
radio and record industry events to
ACahill@RadioandRecords.com.

24/7 NEWS ONLINE @ www.RadioandRecords.com

2. All Aboard Entercom active rock KRXQ (S8
Rock)/Sacramento promotion director John
Boyle, left, gave Epic artist Ozzy Osbourne an
enthusiastic welcome before his Ozzfest show
at the Sleep Train Amphitheatre. “Black Rain,”
Osbourne’s ninth studio album, was released
May 22. 3. The Young and the Restless
Twin brothers Benji and Joel Madden ventured
north to CHR/top 40 CKEY (Z101)/Buffalo-
Niagara Falls to promote Good Charlotte’s latest
Daylight/Epic CD, “Good Morning Revival.” From
left are Epic Records VP of top 40 promotion
Tommy Nappi, Benji Madden, PD Dave
Universal, Joel Madden and Epic rep Kara
Montelione. 4. Who's the Boss? No shrinking
violet, ARTizen saxophonist Mindi Abair
recently commandeered Lincoln Financial Media
smooth jazz KJCD/Denver-Boulder PD Michael
Fischer’s office. Fischer looked on in shocked
amazement as Abair got comfortable behind his
desk. 5. Magic Moments R&R senior editor
Chuck Taylor, left, had the surreal pleasure of
accompanying musical hero Olivia Newton-
John, center, to the July Broadway premiere of
“Xanadu” in New York. Newton-John starred in
the 1980 movie that inspired the Broadway
musical. The evening was capped by a dinner
with Newton-John's friends and colleagues,
including John Farrar, right, who wrote and
produced the majority of her hits, including
“Magic” and “Suddenly” from the “Xanadu”
score. 6. London Calling RIAA and Interscope
representatives presented Fergie with a double-
platinum album plagque for “The Dutchess” and
gold and platinum master ringtone awards for
“London Bridge,” “Glamorous” and
“Fergalicious.” From left are Interscope’s Chris
Moradi, tour manager Polo Molina, RIAA GM of
West Coast operations Joel Flatow, Fergie, DAS
communications manager William Derella and
RIAA manager of West Coast operations Kate
Harold. Photo: AP Images/Chris Polk.

7. Mmmm . . . Doughnuts Homer Simpson
dropped by Emmis rhythmic KDHT (Hot
93.3)/Austin to share doughnuts with morning
show staffers and promote “The Simpsons
Movie.” No, really. From left are Mr. Simpson
and APD Picazzo Stevens.
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Arbit-ort annour ces that New
Orlzans and Bilexi, Miss., will get
MZLLEY their first ratings books
since Hurricana Katrina hit 8

Layoffs claim dczens of jobs at
Westwood Ore. 8 3rad Mindich
takes over as president o Phoenix

Media/Commumications Growp while Mindich

Andy Kingstor: rises to seriior VP.

Hilzry Shaev is named executive ¥P of
5 premotion for what was Virgin
MIZIE Recoids Ameriza at the
' g

Shaev

time. B The Irternet Radio ~airness
Act is introducec, alowinc busi-
nesses grossing less than $5 mil-
lion arnually t= he exempted from

webcast performamze royzlties.

Ths FCZ cites Howard Stern’s then-
lo flazsnip station. WXRK/New York,
MILLI for irdecency viblations, despite any

proof that K-Rock ever aired the offending
Stern dialogues B The top-billing radio station
in America for 1396, spo-ts WFAN/New Yark,

celebrates a —ecade of sictess.

DeMann Entertainment restructires
as management staffers Burt Stein
MZBTI  anc Sharry Marsh exit. B “Cop Killer”
contrcversy toas Feadlines as Ice-T pulls <he
track off his “Badv Count” album due to numer-
ous threats tc T.me Warne:.

Mo=ow moves closer to deliverirg

the irdustry’s irst promotional mini-
MIL  CD single with an upcoming Stevie
Wonder relea=e. M Formen Coca-Cola TV chair-
man Frank Bicadi becomes presi-

dent/CEO of Viacon |nternational.

Erize Farber Is oro-
mcted to VP a7 pro-
MIZLT  mctional sales devel- Farber
opment for tha McG-aven Cuild
Radio rep firr=. B Kahn Communications
receives FCC aparaval for its AM stereo system
and KTSA/San Artonio becomes the first sta-

tion to conver: to full-time AM stereo.

Tte 7ak Asbitror radio survey runs four
weaks n duration for the first time. B
Dzvid Krebs ane Steve Leber form
Silver Cloud Peccrds, to be cistributed by CBS.
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THE SPIN

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George

Three Days Grace Hits Active Apex

Three Days Grace makes it
three No.ls at Active Rock
from its latest album, “One-
X,” as “Never Too Late”
(Zomba) pushes 2-1. “Never”
follows “Animal | Have
Become” and “Pain,” each of
which posted nine-week
reigns. All six of the band’s
chart entries have reached
the top two at Active, with
“Never” its fourth No. 1 on
the Nielsen BDS-based list.

At Alternative, the track flies 8-5 with Most Increased Plays
(up 177) to become the group’s third straight top five hit. At 10
weeks, it also marks the act’s quickest ascent to the top five,
passing three of its previous tracks, which each reached such

heights in 12 weeks.

A No. 1 Two Punch
From R. Kelly & Usher
R. Kelly extends his lead for the most
Urban No. 1s as “Same Girl” (Zomba)
jumps 2-1. The singer’s 11th chart-top-
per completes his first back-to-back trip
to the summit since “| Can't Sleep Baby
(If )" and "I Believe | Can Fly" in 1996.
Prior to “Same,” R. Kelly spent two
weeks at No. 1 with “I'm a Flirt.” Usher's
contribution earns him his ninth No. 1,
keeping him in second place on the all-
time list, two behind his duet partner.

No ‘Hold’-ing Back
Tunstall

Highlighting the anticipation for KT
Tunstall’s forthcoming sophomore set,
“Drastic Fantastic,” lead single “Hoid
On" (Virgin) rockets 20-5 at Triple A in
its second chart week. “Hold” makes the
biggest leap into the top five since U2's
“Window in the Skies” bounded 26-4 in
the Nov. 24, 2006, issue. “Hold”
becomes Tunstall’s fourth Triple A top
10—her entire chart output.

Rascal Flatts

Races Into
Top 10

Rascal Flatts becomes the second
act this year to sprint into the
Country top 10 in a month or less
as “Take Me There” (Lyric Street)
jumps 12-10 1n 1ts fourth week. The
only other song to soar so quickly
in 2007, Kenny Chesney’ “Never
Wanted Nothing More” (BNA), is
No. I for a third week. Flatts halves
its prior best top 10 climb, which
was eight weeks, for “What Hurts
the Most,” which topped the chart
for four weeks in April 2006.

Elsewhere in the top 10, Reba
McEntire leaps 10-6 with her
55th Country top 10, “Because of
You” (MCA Nashville). That tally
ties her with Dolly Parton as the
female artist with the most top
10s in the chart’s 63-year history,
four ahead of Loretta Lynn, who
stands in third place.

/

"Memory’ Serves
Bon Jovi Well

Bon Jovi reaches the Hot AC top 10 for a third
time as “(You Want To) Make a Memory’
(IDJMG) rises 11-10. The band’s previous two
visits to the top 10 occurred on its last two
tries: “Have a Nice Day” (No. 6 in late 2005)
and “Who Says You Can’t Go Home” (No. 5 in
May 2006). Many of the band’s biggest hits—
including four No. Is on The Billboard Hot
100 between 1986 and 1989—predate the Hot
AC chart’s 1996 debut.

Chubby Checker Charts

Though his career predates the 1961 inception of
the AC chart, the legendary Chubby Checker makes
his first appearance on the list, as “Knock Down
the Walls” (TEEC) debuts at No. 30. Checker
placed 22 titles in the top 40 of The Billboard Hot
100 between 1959 and 1965, with his most beloved
song, “The Twist,” hitting No. 1 in two separate

//////////////%/////////////////3

runs in 1960 and 1962. A reworked ceover version,
subtitled “Yo, Twist!” by the Fat Boys with
Checker, marked his most recent chart entry, a No.
16 Hot 100 hit in 1988.

Cyrus Blasts Past Country
Starting Line

{ With Hot Shot Debut stripes at No. 47 for

“Ready, Set, Don't Go” (Walt Disney/CQO5), Billy
Ray Cyrus claims his highest debut on the
Country chart. Cyrus also enjoys his highest over-
all rnk since July 2001, when “Southern Rain”
reached No. 45.“Ready,” the
first single from Cyrus’
“Home at Last " album, is an
ode to his daughter Miley.
better-known as Disney
Channel’s Hannah Montana.
Cyrus’ biggest Country hit
remains his first, the pop-cul-
ture phenomenon “Achy
Breaky Heart,”a No. | in
summer 1992—just months

before Miley was born.
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Stations increasingly use online gossip sites to promote themselves |

The Internet: Radio’s
New Promotional

Destination

Kevin Carter

KCarter@RadioandRecords.com

t’s an increasingly familiar phenomenon: Radio stations are no
longer measuring their outside promotional power by how

often they can manage to squeeze their call letters on some
“local TV station.” The goal is now worldwide domination,
thanks to wildly popular celebrity gossip sites like YouTube,
TMZ.com, perezhilton.com and the like.

Case in point: WBLI/Nassau-Suffolk,
which recently scored a sweet TMZ men-
tion simply by offering to throw a post-
rehab bash for Island
Lindsay Lohan—a party that would serve

Long homegirl
only water to the estimated 4,000 guests.
WBLI morning personality Dana Di-
Donato told the Web site, “The party will
have bottles popping, but not of champagne,
only sparkling water bottles. The party will
be alcohol-free in respect to Lindsay’s reha-
bilitation recovery efforts.”

Amazingly, TMZ failed to refer to WBLI
as “some radio station somewhere” and
actually used its call letters. (The promotion
took place before Lohan’s July 24 arrest on
DUI charges.)

At the time, we contacted WBLI PD/resi-
dent parental-type authority figure Jeremy
Rice, who initially confirmed that the offer had
been made to Lohan’s people.

“I originally wanted to do something
when Paris Hilton was let out of jail, but she
got out so fast that first time that it totally
messed me up. Sometimes, when you wait,
good things happen,” he says. “Lindsay’s from
Long Island and people from here unfortu-
nately have a long history of doing really stu-
pid things and making the news, like Joey
Buttafuoco, Billy Joel's drunken driving
incident, Roseanne’s rendition of the
national anthem . ..

Given that Lohan’s a hometown girl, 'BLI
thought it would be a great idea to help with
her plan to stay alcohol-free by providing her

with a kickin’ party that didn’t serve the for-

bidden beverage.

The station contacted Lohan’s people
several times, but there was no official
response—and we all know what happened
the
developments, obviously Lindsay hasn’t

next. “If you’ve read latest news
followed that alcohol-free plan, and the
fact that she didn’t accept our offer is
probably the reason she’s in jail right now,”
Rice theorizes.

A few weeks ago, KDWB/Minneapolis
morning maven Dave Ryan offered noted
unemployed ex-con Paris Hilton a cool $1
million to be his new co-hostess. She
passed. More recently, KDND (107.9 the
End)/Sacramento dug a little lower, er,

deeper into that faux celebrity talent pool

and reached out to Kevin “K-Fed”
Federline to come up and play on the radio.
Yup, the erstwhile soon-to-be-ex-Mr.

Britney Spears was offered a chance to fill in
for “The Wake Up Call” with Jason, Kelly
and Gavin for a week in August when they
go on vacation. It turns out that Federline
has reportedly expressed interest in a possi-
ble radio career, so the End leaped at this
unique promotional opportunity.

End PD Dan Mason insists the offer was
legit: “We’re willing to offer him a competi-
tive salary, plus free lodging”—the guest room
of morning co-host Jason Barsky’s home, on
the condition that Federline feed and walk
12-pound Jack Russell
Maizee. “Gavin is actually going away next

Barsky’s Terrier

week, so Kevin is welcome to come up early
and work with Jason and Kelly as a tryout,”

24/7 NEWS ONLINE @ www.RadioandRecords.com
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‘Pop culture
is what top
40 is about.
Just rotate
Paris Hilton,
Lindsay
Lohan and
Britney
Spears
around, and
that's a
whole
morning
show right
there.

—Jeremy Rice
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Mason says. “If that goes well, he’ll be ready
to solo in August.” A special voicemail box was
set up “so listeners can share their messages of
show K-Fed that
Sacramento is ready to welcome him with

love and support and
open arms.”

Always the optimist, Mason changed the
morning show splash page at end-
online.com to read, “The Wake-Up Call
With Jason, Kelly, Gavin & K-Fed?” with
Federline’s face added in for maximum
realism.

As time went on, it rapidly became appar-
ent that Mason and “The Wake-Up Call”
folks might have slightly underestimated
about having

Federline on their air. Mason says, “After

their listeners’ feelings
thousands of complaint calls and e-mails, it
was clear that our audience was not interest-
ed in hearing K-Fed’s comedic stylings in the
morning, therefore, we opted to rescind our
offer of employment.”

The station’s official statement reads like
this: “After listening to hundreds upon hun-
dreds of voicemails, it was obvious that the
overwhelming majority of our Sacramento
listeners were not interested in hearing the
comedic stylings of Kevin Federline during
their morning commute. Although we
respect Mr. Federline’s desire to make a bet-
ter career for himself and a better life for his
children, we feel that it is not in the best
interests of 107.9 the End to add him to our
roster of air talent at this time. Thus, we have
decided to rescind our offer of employment
to K-Fed. We wish him all the best in his
future endeavors.”

Despite this minor setback, Mason does-
n’t appear to have suffered any permanent
trauma: In addition to the initial mention
on Perez Hilton’s site, his little Federline
offer was also extensively covered by two
“local TV stations,” as well as El’s “Talk
Soup” and the internationally reviled, er,
renowned Street Talk Daily. Mission
accomplished.

“It’s sad, but unfortunately people are dying
in Iraq every day, and what makes the head-
lines is crazy stuff like this,” Rice says. “But this
is what'’s happening now, and pop culture is
what top 40 is about. Right now, just rotate
Paris Hilton, Lindsay Lohan and Britney
Spears around, and that’s a whole morning
show right there.”

It’s no longer about just getting play in
the

going for the national (and even interna-

local newspaper. Now, stations are
tional) stage and the smaller, more boutique
Web sites that give their white space to pop
“They're

and

culture and celebrity antics.

smaller, but they create attention,
those Web sites totally make sense for us,”
Rice says.

“You've got to know where the teens
and 18- to 34-year-olds are going, and
they’re not always going to newspapers and
local news. Maybe we’ll put our fall book

ad on YouTube.” RsR
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WFLY/Albany, NY
OM: Kevin Callahan
PD: Terry O'Dannell
APD: Brian Cady

WKKF/Albany, NY
PD: Randy McCarten

KKOB/Albuquergque, NM
OM: Eddie Haskell

PD: Justin Riley

APD: Mark Andersan

MD: Carlos Duran

WAEB/Allentown, PA
PD: Laura St. James
MD: Eric Chase

WIXX/Appleton, WI
PD: Tony Waitekus
MD: David Burns

WKSZ/Appleton, Wi
PD: Dayton Kane
APD/MD: Brian Davis

WSTR/Atlanta, GA
PD: Dan Bowen
MD: Michae! Chase

WWWQ/Atlanta, GA
OM: Rob Roberts
PD: Dylan Sprague

WHHD/Augusta, GA
PD: Chuck Whitaker
APD: Kris Fisher

KHFI/Austin, TX
OM: Mac Danieis
PD: Jay Shannon
MD: Tony Cortez

WFMF/Baton Rouge, LA
PD: Kevin Campbell

KQXY/Beaumont, TX
OM: Jim West

PD/MD: Brandin Shaw
APD: Patrick Sanders

WXYK/Biloxi, MS
OM: Kenny Vest
PD: Lucas

WQEN/Birmingham, AL
OM: Tom Hanrahan

PD: Keith Allen

APD/MD: Madison Reeves

KSAS/Boise, ID
PD: Steve "Keke Luv"
Kicklighter

KZMG/Boise, ID
OM: Rich Summers
PD: Brad Collins
MD: Miggy Santos

WXKS/Boston, MA
PD: Cadiltac Jack
APD/MD: Chris Tyler

CKEY/Buffalo, NY
PD/MD: Dave Universal

WKSE/Buffalo, NY
OM/PD: Sue O'Neil
APD/MD: Brian Wilde

WXXX/Burlington, VT
OM/PD: Ben Hamiiton
MD: Pete Belair

WZKL/Canton, OH
PD: John Stewart
MD: Nikolina

WIHB/Charleston, SC
OM/PD: Bryan Taylor
MD: Dave Ryan

WSSX/Charleston, SC
OM/PD: Mike Edwards
APD/MD: Special Ed

WVSR/Charleston, WV
OM: Jeff Whitehead

PD: Wade Hill

MD: Jason Reed

WNKS/Charlotte, NC
OM/PD: John Reynolds
MD: Otis

WKSC/Chicago, IL
PD: Rick Gillette
MD: Jeff Murray

WKFS/Cincinnati, OH
OM: Scott Reinhart
PD: Mark Anderson

WAKS/Cleveland, OH
OM: Kevin Metheny
OM: Jeff Zukauckas
PD: Bo Matthews
APD/MD: Kasper

KKMG/Colorado Springs, CO

OM: Bobby Irwin
PD: John Foxx
MD: Kat Jensen

WNOK/Columbia, SC
PD: Wes McCain

APD: Brian Paiz

MD: Kelly Nash

WCGQ/Columbus, GA
OM/PD: Bob Quick
MD: Rob Carter

WNCI/Columbus, OH
PD: Michael McCay
MD: Maxwell

KKPN/Corpus Christi, TX
OM/PD: Scatf Halt
APD/MD: Dave Ross

KHKS/Dallas, TX
PD: Patrick Davis
APD/MD: Billy The Kidd

WDKF/Dayton, OH
OM: Tony Tilford
APD/MD: Ryan Drake

WGTZ/Dayton, OH
OM: J.D. Kunes
PD: Scott Sharp

WVYB/Daytona Beach, FL
OM: Frank Scott
PD: Ammie Olson

KKDM/Des Moines, 1A
PD/APD: Greg Chance
MD: Scotty Cage

WKQI/Detroit, MI
PD: Dom Theodore
APD/MD: Beau Daniels

WWCK/Flint, MI
OM: Jeff Wade
PD: Jeff Andrews

WXKB/Ft. Myers, FL
PD: Matt Johnson
MD: Bruce The Moose

WYKS/Gainesville, FL
OM/PD: Kevin Quinn

WHTS/Grand Rapids, M1
OM: Brent Alberts
PD: Jack Spade

WSNX/Grand Rapids, Ml
OM: Doug Montgomery
PD: Eric O'Brien

APD: Holmes

WKZL/Greenshoro, NC
PD: Jason Coodman
APD/MD: Mike Klein

WERO/Greenville, NC
PD: Chris "Hollywood" Mann
APD/MD: Beaver

WFBC/Greenville, SC
PD: Chase Murphy
MD: Natalie Randall

WHKF/Harrisburg, PA
OM: Chris Tyler

PD: JT Bosch

APD: Mike Miller

WKSS/Hartford, CT
PD: Stan "The Man’ Priest
MD: Brian "Munchie” Donovan

KQMQ/Honotulu, HI
MD: Ryan Sean

KRBE/Houston, TX
PD: Leslie Whittle

WZYP/Huntsville, AL
PD: Michael Storm
APD: Ally "Lisa" Eliiott

WNOU/Indianapolis, IN
OM: David Edgar

PD: Chris Pickett
APD/MD: Tim Rainey

WYOY/Jackson, MS
OM/PD: Johnny O
APD/MD: Nate West

WAPE/Jacksonville, FL
PD: JR Ammons

APD: Chase Daniels

MD: Jay Styles

WFKS/Jacksonville, FL
OM: Gail Austin

PD: Todd Shannon

APD: Jonathan Reed

WAEZ/Johnson City, TN
OM: Bill Hagy
PD/MD: Jason Reed

KMXV/Kansas City, MO
OM: Mike Rowen
PD: Ponch

WWST/Knoxville, TN
PD: Rich Bailey
MD: Scott Bohannon

KSMB/Lafayette, LA
OM: Keith LeBlanc

PD: Bobby Novosad
MD: Chris Reed

WLAN/Lancaster, PA
PD: Dennis Mitchell
MD: Jeff Hurley

WJIM/Lansing, Ml
PD: Josh Strickland

WLKT/Lexington, KY
PD: Dale O'Brian

KLAL/Little Rock, AR
OM/PD: Randy Cain
APD: Ed Johnson

MD: Charlotte

KIIS/Los Angeles, CA
PD: John Ivey
APD/MD: Julie Pilat

WDJX/Louisville, KY
PD: Shane Collins
APD/MD: Ben Davis

WZKF/Louisville, KY
PD/MD: Chris Randolph

WZEE/Madison, W|
OM: Mike Ferris
PD: Jon Reilly

WAOGA/Melbourne, FL
PD: Tony Banks
MD: Jimmy Knight

WBVD/Melbourne, FL
OM: Ken Holiday
PD/MD: B-Rock

WHBQ/Memphis, TN
OM: Chris Taylor

PD: Karson Witha K
MD: Joe Mack

WHYVMiami, FL
OM/PD: Rod Phillips
MD: Michael Yo

WXSS/Milwaukee, W1
OM/PD: Brian Kelly
APD/MD: JoJo Martinez

KDWB/Minneapolis, MN
OM/PD: Rob Morris
MD: Lucas

WABB/Mobile, AL

PD: Tom "Jammer" Naylor
APD: Q-Tip

MD: Jonathan Shuford

KHOP/Modesto, CA
OM: Richard Perry
PD: Joe Roberts

WHHY/Montgomery, AL
OM: Bill Jones
PD/MD: Steve Smith

WRVW/Nashville, TN
PD: Rich Davis
MD: Tommy Butter

WBLI/Nassau, NY
OM: Nancy Cambino
PD: Jeremy Rice
APD: Al Levine

MD: Gabrielle Vaughn

WFHN/New Bedford, MA
PD: Jim Reitz
MD: Michael Rock

WKCI/New Haven, CT
PD: Chaz Kelly
MD: Mike "Jagger” Thomas

WEZB/New Orleans, LA
OM/PD: Mike Kaplan
APD: Tyler

MD: Stevie C.

WHTZ/New York, NY
OM: Tom Poleman

PD: Sharon Dastur

MD: Romeo

KJYO/Oklahoma City, OK
OM: Tom Travis

PD: Mike McCoy

MD: Frito

KQCH/Omaha, NE
OM: Tom Land

PD: Erik Johnson
MD: Corey Young

WXXL/Orlando, FL
PD: Michael Bryan
APD/MD: Jana Sutter

WI10Q/Philadelphia, PA
PD: Rick Vaughn
APD/MD: Jo Jo Brooks

KZZP/Phoenix, AZ
PD: Mark Medina

MD: Greg "DJ Greggy D"
D'Angelo

WKST/Pittsburgh, PA
PD: Alex Tear

APD: Drew Hall

MD: Dylan

WJBQ/Portland, ME
OM/PD: Tim Moore
MD: Mike Adams

KKRZ/Portland, OR
PD: Briar Bridgman
APD: Mick Lee

WPRO/Providence, Rl
OM/PD: Tony Bristol
APD/MD: Davey Morris

WDCG/Raleigh, NC
OM: Chris Shebel
PD: Randi West
APD/MD: Brody

KWYL/Reno, NV
OM/PD: Nick Elliott

WRVQ/Richmond, VA
PD: Boomer
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WXLK/Roanoke, VA
PD: Kevin Scott

APD: Danny Meyers
MD: Bab Patrick

WKGS/Rochester, NY
PD: Erick Anderson
MD: Jesse Craff

WPXY/Rochester, NY
PD: Mike Danger

KDND/Sacramento, CA
PD: Dan Mason
MD: Christopher K.

WIOG/Saginaw, MI
PD: Jerry Noble
APD: Demas

KZHT/Salt Lake City, UT
OM: Jeff Cochran

PD: Jeff McCartney

MD: Tricia Jenkins

KXXM/San Antonio, TX
OM: George King

PD: Tony Travatto

APD: Russell Rush

KHTS/San Diego, CA
PD: Jimmy Steele
APD/MD: Hitman Haze

Sirius Hits 1/Satellite
PD: Kid Keily
APD/MD: Ryan Sampson

XM Top 20 on 20/Satellite
OM: Jon Zellner

PD: Michelle Cartier

MD: Priestly

WAEV/Savannah, GA
PD/MD: Russ Francis

WZAT/Savannah, GA
OM: Sam Nelson

KBKS/Seattle, WA

PD: Marcus D.

APD: Kristin "The Island Girl"
Ceong

MD: Eric Tyler

KRUF/Shreveport, LA
OM: Gary McCoy

PD: Erin Bristol

MD: Andrew "A.C." Gordon

KSPW/Springfield, MO
OM: Chris Cannon
PD: Adam Adams

KSLZ/St. Louis, MO
PD: Tommy Austin
MD: Taylor J

WNTQ/Syracuse, NY
OM/PD: Tom Mitchell
MD: Rick Roberts

WWHT/Syracuse, NY
PD: Butch Charles
MD: Jeff Wise

WFLZ/Tampa, FL
OM: Doug Hamand
PD: Tommy Chuck

WTWR/Toiedo, OH
PD: Steve Marshall

WVKS/Toledo, OH
OM/PD: Bill Michaels
MD: Boomer

WPST/Trenton, NJ
OM/PD: Dave McKay
APD/MD: Matt Sneed

KRQQ/Tucson, AZ
OM/PD: Tim Richards
MD: Chris Peters

KHTT/Tulsa, OK

APD: Billy "The Baby DJ"
Sexaur

MD: Dylan

WIHT/Washington, DC
PD: Jeff Kapugi

APD: Toby Knapp

MD: Gillian Sussman

WLDI{/West Palm Beach, FL
OM: Dave Denver
PD: Kobe

KZCH/Wichita, KS
OM: Lyman James
PD/MD: Sammy Suarez

WBHT/Wilkes Barre, PA
PD: Justin Bryant
APD/MD: A.J.

WKRZ/Wilkes Barre, PA
OM: Jim Rising

PD: Mike O'Donnell
APD/MD: Kelly K

WSTW/Wilmington, DE
PD: Mike Yeager
APD/MD: Mike Rossi

WAKZ/Youngstown, OH
OM: DanRivers

WHOT/Youngstown, OH
PD: John Trout

» GEORGE LANDS HIS
THIRD STRAIGHT TOP 25

HIT AS “LAST TIME”
LEAPS TO NO. 24 ON THE
CANADA CHR/TOP 40 CHART.

POWERED BY

niclsen

WAIT FOR YOU ELLIOTT YAMIN

e
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§§ Ig'g IMPRINT / PROMOTION LABEL TprAYE/-
12 BIG GIRLS DON'T CRY FERCIE WILLLAMASM/NTERSCOPE ~ 3467  +50
9 BEAUTIFUL GIRLS SEANKINGSTON  BELUGAHEIGHTS/EPIC | 3146 151
.16.» HEY THERE DELILAH PLAINWHITET'S  FEARLESSHOLLYWOOD 2855 +217
. UMBRELLA RIHANNA FEAT. JAY-Z o  spoeF JAMIIDJME 2685 -190

HICKORY ~ 2595 +298

e 0 Q@a & Qea THIS WEEK
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@I LIEJCKSTAR NICKELBACK - - ROADRUNNER/ATUMULAVA 1361 +217
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@l TIME AFTER TIME QUETDRIVE. REDNKEPC | 694  +116
@ FIRST TIME LIFEHOUSE - CEFFEN ~ 693 466
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30 l GET IT SHAWTY I].OYD T THEINC/UNIVERSAL MOTOWN 615 -1-82' ]

MAKE ME BETTER FABOLOUS FEAT. NE-YO o DESERT STORM/DEF JAM/IDIMG 589 +116
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STRONGER KANYEWEST ROC-A-FELLA/DEF JAMADIMG ~ 369 +213
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37 AND THEN I'M GONE CRINGE USTEN | 289 -12
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@ WHINE UP KAT DELUNA FEATURING ELEPHANT MAT - EPIC/SONY BMG_ 437 ] +4
0 SHUT UP AND DRIVE RIHANNA SRP/DEF JAM/UNIVERSAL 427~ +61 N

12 BUY U A DRANK (SHAWTY SNAPPIN']_T-PAIN FEAT, YUNG JOC xuuwc?mnppv BU\;IJRITSUNV BMG 369 -59
@ DO IT NELLY FURTADO ¥ ) h ) S ]AEV/GEFFEN/UNIVERSAL 363 o94_h
@ LOVH)NED JUSTIN TIME-IE_RLAKE o JI;IE;SONV B;d 333 +73

15 PAIGLYZER FINGER ELEVENl - WIND-UP 333 -23

16 }HiNKS FR TH MMRS FaLL OUT BOY* - " FUELEDBY RAMEN/ISLAND/UNIVERSAL " 329 -26
G REHAB AMY WINEHOUSE ) ) ISLAND/UNIVERSAL 323 g +49
@ WAIT FOR YOU ELLIOTT YAMIN o HICKORY/SONY BMG 307 +13

19 HOME DAUGHTRY ) o o " reasowvewc | 278 M4
@ PAR?Y LIKE A ROCKSTAR SHOP BOYZ E«DECK/UNWERSAL REPUBLICAUNIVERSAL 277 N

21 4N THE MORNWG GWENSTEFANI ) INTERSCOPE/JNERSAL 267 -_22*
22 GI;!LFRIEND AVRIL LAVIGNE & - RCA/éONV BMG 237 -44
@ WALLS FALL Domoar: SE)UND(LASH * o DINE ALONE/UNIVERSAL 230 +12 =
@ 6  LAST TIME GEORGE % HCENTERTAINMENT 226 +29 b
25 1 N B_EFORE HE CHEATS CARRIE U;DERWOOD ARISTAIARISTA NASHVILLE/SONY BMG 226 -13
26 ? ALL GOOD THINGS (COME TE) ;N_ END]_NELLVETADd & MOSLEY;CEFFEN/UNIVERSAL 222 -26
27 16 DON'TBE SHY I;ELL?FEATURING NINA sxv?r o 222 _—?_Sj_
28 7 bON'T MATTER AKON KO;JVI(T/UPFROET/SR(/UNIVERSAL MOTOWN/UNIVERSAL 196 _ZL

ﬂ—{o’kYESTERDAY MAN ROZ BELL ¥ B UNIVERSAL 196 24
14__  WHAT I'VE DONE LINKIN PARK 6

FOR WEEK ENDJINC JULY 29, 2007
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MACHINE SHOP/WARNER BROS./WARNER 193
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RHYTHMIC

How should rhythmic stations report entertainment news?

Responsible Reporting

Darnella Dunham
DDunham@RadioandRecords.com

hanks to the Internet, information is instantly available to on-

air personalities. It’s not unusual for talent to incorporate what

they read online into entertainment news segments or into

actual breaks. Many people use the radio as a trusted source

for information, but is anyone verifying what they report? And

1s 1t realistic to expect personalities to confirm their facts be-
fore mentioning news or gossip on the air?

Entercom’s KDGS (Power 93.9)/Wichita and
American General Medias KPAT (95.7 the
Beat)/Santa Maria, Calif., have live morning
shows with entertainment news segments. PDs
Greg Williams and Louie Diaz, respectively, are
mindful of how their outlets handle the delivery
of information that has not been thoroughly ver-
ified, admitting that when it comes to entertain-
ment news and gossip, the standards of reporting
tend 10 be somewhat loose.

The Source

*“Most radio stations do get that kind of informa-
tion from a prep service or a Web site and they
present it from a gossip standpoint; they don
offer 1t as literal,” Williams says.“It depends on the
source, the story and the person. On the other
hand, if you see a story that says, for the sake of
this conversation, ‘50 Cent raped a 16-year-old
girl] you're not going to go with that without

confirming it, because something like that could
be very damaging.

“Still, if it’s another story about Britney Spears
or Lindsay Lohan getting arrested or drinking,
it's been said and done so much and found to
be true that the audience is just not going to be
that shocked by it. So it depends on the story
and the sensitivity.”

Is it important to mention or credit the source
of information that is being disseminated over
the airwaves?

“Its really a gray area in the sense that you
open up the radio station to liability,” Williams
says. “Even naming the source does not reduce
your responsibility. I can come on the air and say,
‘TMZ is reporting XYZ story’, but if XYZ is
defamatory, untrue, slanderous and libelous, the
fact that you said TMZ.com originated it does
not limit your liability whatsoever. It doesn't
matter if you've listed a source or not.You're just
as much at fault by repeating it.”

Beyond The Thirty-Mile Zone

TMZ.com is so popular that even
respected news outlets report on
some hits that are posted there,

However, that's not the only site

A

that can provide fodder for morning shows’
ertertainment news segments. According to
Ertercom’s KDGS (Power 93.9)Wichita PD
Cr=g Williams, "There are a number of
credible sources who gossip. If talent takes

AUGUST 3, 2007

the time to look around, they will
find a number of sites that aren’t
necessarily prep sites, but are
really credible.

"There's the Mew Yark Post's Page Six,
which is also generally a day or two if not fur-
ther ahead than most of the prep services,
since that's where they are actually getting
their stuff a lot of times.” —0D

| ‘It doesn't
matter if
you've listed
a source or

not.

You're

just as much

at fault by

repeating it.’
—Greg Williams

..

‘You want to
be careful
with slander
and with
today’s
lawsuit-

h
wi':ﬁ]'. You

need to
protect the
company

first.

www americanradiohistorv com

—Louie Diaz

First Version

Diaz adds, “A lot of what happens in the enter-
tainment field comes out so fast, and the first or
second versions sometimes aren't accurate. With
our KPAT morning show and pretty much all the
personalities, we do look at TMZ and some of
those bigger sites and we have our staff of peo-
ple who write stuff.

“However, when we go on the air with the
story, we're always quick to say, ‘This is all alleged
at this point. If TMZ is writing it, to us it’s still not
fact until we have it confirmed ourselves. Our guys
aren’t journalists; they are not sure of whether what
they're reading is true or not. So we do back it up.

“You don't want to jam yourself up; you want
to be careful with slander and with today’s lawsuit-
happy world. You need to protect the company
first,” he adds. “You can say you read it from
somewhere, but that doesn’t matter. It was still
your air personalities that read it. You're opening
yourself up personally,and you're opening up the
company for a potential lawsuit.”

Urgency

Even though rhythmic stations are music-
intensive, there’s still a sense of urgency to de-
liver breaking news about core artists. “Taking
the time to verify sources is time-consuming
and also can impact the timeliness in a com-
petitive landscape if the other guy talks about
it first,” Williams says.

But there is a different approach to local news.
Instead of depending on online sources, KPAT
goes directly to alocal media outlet.*“We do have
one of our local television stations here in Santa
Maria that not only does our weather in the
morning, but in case there’s local breaking news,
they're able to jump on here and confirm or deny
something that’s going on in the market,” Diaz
says. “It works out pretty well for us.”

“I do have a policy that I instituted, particu-
larly when it comes to local stories,” Williams
adds. “We weren't going to necessarily break a
story, but if it was reported on TV or printed in
the newspaper, we consider it open game. We
didn’t necessarily report it, but it’s out there.”

Lessen The Liability

On the other hand, he says, "It doesn’t lessen the
liability; you're still at risk to do it that way. We
actually had a story here where a local station said
they had captured the BTK Killer. He made
national headlines, and the story was covered on
Court TV, CNN and the whole nine yards. He
was finally captured after 31 years, and the local
TV station went on and said prematurely that
they had captured BTK and no one else went
with the story.

*“As a result, that TV station ended up getting
sued and had to pay somewhere around $1 mil-
lion to the guy who they listed in the story,”
Williams adds. “Most TV and newspapers will
check their sources, check the credibility of their
sources before going with it. So you're kind of safe
if you go that way, but you still take a risk.” RR
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MOST ADDED

TITLE NEW
ARTIST / LABEL STATIONS
THEY LIKE ME 24
Shop Boyz

(ONDECK/UNIVERSAL REPUBLIC)

KBBT, KBDS, KBMB, KCAQ, KDDB, KDGS,
KHTN, KISV, KKFR, KKSS, KPTY, KSEQ,
KVEG, KVYB, KWIN, KYZ2, KZFM, KZZA,
WNHT, WRCL, WRDW, WRED, WWKX,
wXIs

CELEBRITY CHICK 14
Ludacris, Chingy, Small World &

Steph Jones

{DTP/DEF JAM/IDJMG)

KBDS, KBMB, KDDB, KHTN, KISV, KSEQ,
KSFM, KYZZ, WNHT, WRCL, WRDW, WRED,
WRVZ, WXIS

ME LOVE 13
Sean Kingston

{BELUGA REIGHTS/EPIC/KOCH)

KEZE, KKFR, KSEQ, KUBE, KVYB, KYZZ,
KZZA, WAJZ, W1IS, WKHT, WLTO, WZMX,
XMOR

SORRY, BLAME IT ON ME 10
Akon

{KONVICT/UPFRONT/SRC/

UNIVERSAL MOTOWN)

KBDS, KDON, KOHT, KPWT, KWIN, WBTS,
WJJS, WLLD, WLTO, WNVZ

CRANK THAT (SOULJA BOY) 10
Soulja Boy

(COLLIPARK/INTERSCOPE)

KDDB, KVEG, KVYB, KWIN, KXJM, KZFM,
WHZT, WRDW, WRVZ, WWKX

GIVE IT TO YOU 9
Eve Feat. Sean Paul

(AFTERMATH/FULL SURFACE/RUFF
RYDERS/GEFFEN)

KBDS, KCAQ, KDDB, KHTN, KISV, KXJM,
WRCL, WRDW, WRVZ

AYO TECHNOLOGY 8
50 Cent Feat. Justin Timberlake &
Timbaland
(SHADY/AFTERMATH/INTERSCOPE)

KGGI, KKWD, KPTY, WAJZ, WBBM, WBTT,
WRED, XMOR

YOU KNOW WHAT IT IS 7
T.I. Feat. Wyclef Jean

[GRAND HUSTLE/ATLANTIC)

KBDS, KDGS, KEZE, KQKS, KVYB, WWKX,
WXIS

SHAWTY 6
Plies Feat. T-Pain
(SLIP-N-SLIDE/ATLANTIC)

KLUC, KOHT, KSFM, KTBT, WBEBM, WQHT

STRONGER 6
Kanye West

(ROC-A-FELLA/DEF JAMAIDIMG)

KIKi, WBBM, WBTS, WMBX, WPOW,
WWKL

ADDED AT... —r E! 7=
Miami, FL

PD: Tom Calococci

MD: Eddie Mix

Kanye West, Stronger, 5
Baby Bash Feat. T-Pain, Cyclone, 3

FOR REPORTING STATIONS PLAYLISTS GO TO:

www.RadicandRecords.com

NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL IGAIN
MY GIRL GOTTA HOOD FIGGA 330/103
BEST FRIEND 419/56 Gorilla Zoe

Ray Lavender (BLOCK/BAD BOY SOUTH/ATLANTIC)
(KONLIVE/GEFFEN/INTERSCOPE) TOTAL STATIONS: 24
TOTAL STATIONS: k)| — —
——— - — CLOTHES OFF!! 3127100
MONEY IN THE BANK 374/66 Gym Class Heroes

Swizz Beatz (DECAYDANCE/FUELED BY

(UNIVERSAL MOTOWN) RAMEN/ATLANTIC/LAVA)

TOTAL STATIONS: 21 TOTAL STATIONS: 21
SUMMERTIME ANTHEM  352/16 WHEN | HUSTLE 297/128
Mr. Capore-e Huey Feat. Lloyd

(SMC) (HITZ COMMITTEE/IVE/ZOMBA)

TOTAL STATIONS: 24 TOTAL STATIONS: 24
BEAUTIFUL GIRLS 348/236 GOOD THINGS 281/10
Jolo Rich Boy Feat. Polow Da Don & Keri Hilson
(DA FAMILY/BLACKGROUND/ (ZONE 4/INTERSCOPE)

UNIVERSAL MOTOWN) TOTAL STATIONS: 27
TOTAL STATIONS: 725 -

— = — — | FELL IN LOVE

GET BUCK IN HERE 342/67 WITH THE DJ 268/67
DJ Felli Fel Feat. Diddy, Akon, Ludacris & Che'Nelle

Lil Jon (SCIPICAPITOL)

(ROCK HILL) TOTAL STATIONS: 35
TOTAL STATIONS: 35

SHAWTY

Plies Feat. T-Pain (Slip-N-Slide/Atlantic)
KSFM +37, KSEQ +34, KYZZ +31, WRVZ +30, WROW 429,
WZMX +27, KDHT +27, XHTZ +27, KTBT +27, KEZE +25

AYO TECHNOLOGY
50 Cent Feat. Justin Timberlake &
A Timbaland (Shady/Aftermath/Interscope)
WXIS +4), WPOW +33, WUFX +32, KYZZ +30, WWKX +29,
KBDS +27, WRCL +24, KDGS +24. KSEQ +23, KBFM +22

T CRANK THAT (SOULJA BOY)
Soulja Boy (ColiiPark/Interscope)
KXHT +41, KZZA +37, WLLD +35, KVEG +35, WBTS +30,
KDHT +25, XHTZ +25, WPYQ +23, WRDW +22, WRCL +2!

STRONGER

Kanye West (Roc-A-Fella/Def Jam/IDJMG)

WMBX +38, KVEG +33, WBBM +29, WBTS +25, WRED 24,
XMOR +24, KYZZ +23, WWKX +22, KIK) +22, KSEQ +20

SORRY, BLAME IT ON ME

Akon (Konvict/Upfront/SRC/Universal Motown)
WBBM +43, KPWT +38, WBTS +37, KKWD +35, KISV +3),
KPHW +30, WLLD +24, WPYQ +21, WLTO +20, KQKS +16

FOR WEEK ENDING JULY 29, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

75 chythmic stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week.© 2007 Nielsen Business Media, inc. All rights reserved.
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WAJZ/Albany, NY*
OM: Kevin Cdllahan
PD: Rob Ryam

MD: JD Redman

KKSS/Albuguerque, NM*
PO: Homie Marco Arias
MD: Matthew Candelaria

KFAT/Ancharage, AK
OM: Tom Oakes
PD/MD: McConnel!
"Man@Large" Adams
APD: Brad Erickson

WBTS5/Atlanta, GA*
PD: Lee Cagle
APD/MD: Maverick

KDHT/Austin, TX*
OM/PD: Chase

APD: Picazza Stevens
MD: Bradley Grein

KXBT/Austin, TX*
OM: Dusty Hayes
PD: Rudy Ramos
APD: Chico Rico

KBDS/Bakersfield, CA*
PD: Robert Chavez

APD: Adlai "BJ D-Lay"
Wilson

KISV/Bakersfield, CA*
OM: Eric Sean
PD/MD: J. Reed

WJIMN/Boston, MA*
PD: Cadiltac lack

APD: Dennis O'Heron
MD: CeeSpin

WCZQ/Champaign, IL
PD: Roderick “Suava” Lake

WRVZ/Chareston, WV*
OM: Rick Johmson
PD/MD: Woctly Woods

WIBT/Chariotte, NC*
OM: Bruce Logan

PD: Rob Wagman
APD/MD: JoJo

WBBM/Chieago, IL*
PD: Todd Cavanah
APD/MD: Erik Bradley

KIBT/Colorado Springs,
co*

PD: Jared Goldberg

MD: Madboy

KZFM/Corpas Christi, TX*
OM/PD: Ed Cranas
MD: Arlene M. Cordell

KZZA/Dallas, TX*
PD/MD: Joe “Jammin Joe"
Martinez

APD: Roger "DJ Spin" Sosa

KQKS/Denver, CO*
PD: Cat Collins
APD/MD: John E. Kage

KPRR/EI Paso, TX*
OM: Steve Gramzay

PD: Patti Diaz
APD/MD: DJ Slo Motion

XHTO/El Paso, TX*
OM/PD: Francisco Aguirre
APD/MD: Alex "Big Al" Flora

WRCL/Flint, MI*
OM: J. Patrick

PD: Nathan Reed
MD: Clay Chuich

KBOS/Fresno, CA*
PD: Creg Hoffman
MD: Danny Salas

KSEQ/Fresno, CA*
OM/PD: Tommy Del Rio
MD: DJ Lace

WBTT/Ft. Myers, FL*

PD: Scrap Jackson
APD/MD: Orrar "The Big 0"

AUCUST 3, 2007

WFFY/Ft. Walton Beach, Fi.
OM: Dan Collins
PD: Chris Stryker

WJFX/Ft. Wayne, IN*
PD: Phil Becker
APD/MD: Weasel

WNHT/Ft. Wayne, IN*
PD: Vincent "MoJo" Wilson
APD/MD: Shady Spencer

WHZT/Greenville, SC*
OM: Steve Crumbley
PD/MD: Jet Black

WOLD/Hagerstown, MD
OM:Rick Alexander
PD/MD: Artie Shultz

WWKL/Harrisburg, PA*
OM/PD: John O'Dea
APD/MD: Venetia

WZMX/Hartford, CT*
OM: Steve Salhany
PO/MD: DJ Buck

APD: David Simpson

KDDB/Honolulu, Hi*
PD: Ryan Sean

KIKI/Honolulu, HI*
PD: Tony Tecate
APD: Pabio Sato
MD: K-Smooth

KPHW/Honolulu, HI*
OM: Wayne Maria

PD: KC Bejerana

MD: Kevin Akitake

KPTY/Houston, TX*
OM: Arnulfo Ramirez
PD: Cindy Hill

WXIS/Johnson City, TN*
PD/MD: Todd Ambrose

KCHZ/Kansas City, MD*
OM/PD: Maurice DeVoe

WKHT/Knoxville, TN*
OM: Rich Bailey

PD: Russ Allen

MD: Joey Tack

KNEX/Laredo, TX
PD: Arturo Serna lll

KLUC/Las Vegas, NV*
OM/PD: Cat Thomas
APD/MD: J.B.King

KVEG/Las Vegas, NV*
PD: Sherita Saulsberry
MD: Jesse "J-Noise" Garcia

WLTO/Lexington, KY*
OM: Robert Lindsey
PD: Tabatha Levrautt

KPWR/Los Angeles, CA*
PD: Jimmy Steal
APD/MD: E-Man

KBTE/Lubbock, TX
OM: Jeff Scott
PD/MD: Magoo

KBFM/McAllen, TX*
OM: Billy Santiago

PD: Johnny O

MD: Frankie G

KXHT/Memphis, TN*
PD: Mo Better

WPOW/Miami, FL*
OM/PD: Tom Calococci
MD: Eddie Mix

KTTB/Minneapolis, MN*
PD: Sam Elliot
MD: Zannie K.

KHTN/Modesto, CA*
OM/PD: Rene Roberts

KDON/Monterey, CA*
OM/PD: Sam Diggedy
APD/MD: Eric "The Funky 1"

KYZZ/Monterey, CA*
PD: Tommy Del Rio
APD/MD: Q "Your Boy Q"
Meyers

WWRX/New London, (T
PD/MD: Brian Ram

WQHT/New York, NY*
PD: Ebro
APD/MD: Jill Strada

WNVZ/Norfolk, VA*
OM: Don London

PD: Tias Schuster
MD: Shaggy

KMRK/Odessa, TX
PD: Christopher Marquez
APD/MD: Kid Vicious

KKWD/Oklahoma City,
OK*

OM: Chris Baker

PD: Ronnie Ramirez

WPYO/Orlando, FL*
OM/PD: Steve Holbrook

KCAQ/Oxnard, CA*
PD/MD: Big Bear

KVYB/Oxpard, CA*
PD/AMD: Daniel "Mambo™
Herrejon

KKUU/Palm Springs, CA
PD: Anthony "Antdog”
Quiroz

APD: Erin Deveaux
MD:Ron T.

WZPW/Peoria, IL
OM: Matt Bahan
PD/MD: Quint "Q" Hafron

WRDW/Philadelphia, PA*
PD: Leo "Kid Leo” Baldwin
MD: Marian Newsome-
McAdam

KKFR/Phoenix, AZ*
PD: Bruce St. James
APD: Karlie Hustle
MD: DJ Joey Boy

WRED/Portland, ME*
OM/PD: Buzz Bradley
MD: 0J Jon

KXJM/Portland, OR*
OM: Tim McNamera

PD: Mark Adams

APD: Carrie "Careezy” Fisher
MD: Big Kid Bootz

WPKF/Poughkeepsie, NY
PD: Aaron "Dave" McCord
APD/MD: C.J. Mclntyre

WWKX/Providence, RI*
OM: Tony Bristol

PD/MD: Dan Hunt

APD: Joey Foxx

KEWB/Redding, CA
OM: Rick Healy
PD: Rico Carcia

KGGI/Riverside, CA*
PD: Jesse Duran

APD: Mike Medina
MD: ODM Cutierez

KWIE/Riverside, CA*
PD/MD: Al Fuentes
APD: Chris Loos

WJJS/Roanoke, VA*
PD/MD: Cisgo

KBMB/Sacramento, CA*
PD: Pattie Moreno
MD: DJ Short-E

KSFM/Sacramento, CA*
PD: Byron Kennedy

APD: Randy Fox

MO: Freeze

WOCQ/Salisbury, MD
PD: Wookie
MO: Deelite

KUUU/Sait Lake City, UT*
OM/PD: Brian Michel
APD/MD: Kevin Cruise

KBBT/San Antonio, TX*
PD/MD: Cindy Hill
APD: John Henry Medina

KPWT/San Antonlo, TX*
OM: Roger Allen
PD/MD: Doug Bernett

XHTZ/5an Diego, CA*
PD: Rick Thornas
APD:DJ Tre

XMOR/San Diego, CA*
OM/PD: Lee Cornell

KYLD/San Francisco, CA*
OM: Michael Martin
PD/MD: Jazzy Jim Archer
APD/MD: Travis Loughran

KWWV/San Luis Obispo,
CA

OM: Drew Ross
PD/MD: JoJo Lopez
APD: DJ Mel

KPAT/Santa Maria, CA
MD: DJ E-Wrek

KSXY/Santa Rosa, CA
PD: Dray Lopez

KUBE/Seattle, WA*
OM: Shellie Hart
PD: Eric Powers
APD/MD: Karen Wild

WYPW/South Bend, IN
OM: Ron Stryker

APD/MD: Mike "The Mayor
Mike Jax" Jackson

KEZE/Spokane, WA*
OM: Roger Nelson
PD: Boomer Davis

KWIN/Stockton, CA*
PD: Louie Diaz
APD: Michael Mann

WLLD/Tampa, FL*
PD: Orlando

APD: Scantman
MD: Kristi Reif

KOHT/Tucson, AZ*
OM: Tim Richards

PD: Fred Rico

APD/MD: Rico Villalobos

KTBT/Tulsa, OK*
OM: Don Cristi
PD: Corbin Pierce

KBLZ/Tyler, TX

PD: Charlie O'Douglas
MD: Marcus "DJ Marcus
Love" Love

WMBX/West Palm Beach,
FL*
OM/PD: Mark McCray

KDGS/Wichita, KS*
PD: Creg "Hitman" Williams
MD: Dave "Deuce” Jacobsen

KHHK/Yakima, WA

OM: Dewey Boynton
PD/MD: Matt Foley

* Monitored Reporters

FOR WEEK ENDING JULY 29, 2007
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clear. consistent. quality.

All hooks are not created equal. Some are too short, some are too long, and some

are just wrong. You invest big dollars in research - why risk testing with bad hooks?
Hooks Unlimited's clear, consistent, quality never leaves you guessing about your

404-835-0205 » hooks@hooks.com = www.hooks.com = Featuring #W=nruR¥ Hitdiscs 3 N L | M | T E D

listeners’ music tastes. Contact Michael Pelaia for your next project.
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Radio One hires controversial personalities two years after Clear

Channel fired them

Bringing Kaos Back

To The Lou

Darnella Dunham
DDunham@RadioandRecords.com

eviewing the results of a market study shortly after taking over

as OM of Radio One urban WHHL (Hot 104.1) and urban
AC WFUN (Foxy 95.5)/St. Louis in March, Boogie D dis-
covered a huge opportunity. Urban listeners wanted Big Sexy
Kool DJ Kaos and Sylli Asz back on the air in a big way. Last
month, the controversial personalities returned to St. Louis

terrestrial radio, in nights at Hot 104.1.

“When I first got to St. Louis, Kaos and Sylli
Asz’s names came up a lot as far as two person-
alities that definitely had an impact on the mar-
ket,” the programmer says,* They did some things
that latched onto people’s memories and they
wanted them back. I started to ask questions—
Who are they, and what happened? Then I found
out about the story with the police controversy
about how they got dismissed when they were
on the radio before.”

The story Boogie D is referring to happened
two years ago when the two jocks were termi-
nated from Clear Channel’s crosstown KATZ
(100.3 the Beat) for making disparaging com-
ments about local police officers. During their
“Kaos in the Morning Show,” the pair report-
edly suggested that white officers don't know
how to appropriately respond to African-
American civilians and that taking an officer’s
walkie-talkie is an effective defense during a
scuffle with police.

On the day the statements were made on
the air, St. Louis police chief Joseph Mokwa,
in an interview with a local news outlet, said
that the St. Louis police were not offended by
their statements and were not going to call for
their firing.

However, others found the comments offen-
sive, including the local and national branches
of the Fraternal Order of Police. The incident
drew national attention from such outlets as Fox
News, “The O’Reilly Factor” and CNN.

After their firing, the duo broadcast a morn-
ing show on Internet radio station thenuera.net
and hosted a local cable TV show.

Exploring the possibility of putting them
back on the air, Boogie D says he and his GM
Michael Douglass met with Kaos. “We sat
down, got to meet him, know who he is and
talk to him,” Boogie DD says. After a second

. . . {
meeting, the station asked the personality to

send an aircheck of the incident.

“We had a clip of the actual break that cre-
ated the controversy after we got the whole
backdrop story from him,” Boogie 1) says.* We
did some homework—Michael and I were
like Pls. We talked to a couple people that
used to work in the building at the time that
were on the sales side, some people on the
programming side, and we started to get peo-
ple’s opinions about what they thought of the
situation and how they were affected by it.
Were they offended? What did they think of
what had happened on the air and how it was
portrayed in the media? And I'm talking about
the media outside of St. Louis, because we
found out—Michael and myself—that in the
local media here, it wasn’t portrayed in the
same way that it was nationally.

“Things can spiral out of control, and it |
gs

sounds like this situation just spiraled out of |

control beyond them and probably beyond the
radio station. It’s in the past. It didn’t happen
on Radio One airwaves, so it’s not really my
place to even comment or talk about it. It's

about what they do on Hot 104.1 from this |

moment forward.”

Boogie 1D says that he can see both sides of |

the story. Still, he says the comments weren't
“that bad or that damaging. I just think it was

24/7 NEWS ONLINE @ www.RadioandRecords.com
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0J Kaos

Committed

Community involverment is a
priority for Boogie 0, something
he embraced while working at
Entercom’s WIMH (102 Jamz)/
Creensboro, Radio One's WCHH

[Hot 92.7)—now WQNC

(G52 7V Charlotte—and CBS

Radio’s WPGC-FM/
Washington. Now in St.
Louis, he says WHHL's
entrenchment in the

two guys on the radio that missed the point just
a little bit”

On their first Hot 104.1 show, Kaos and Asz
didn't directly address their dismissal. But they
did bring some special guests.*“We didn't know
what the reaction would be,” Boogie D says.
“Their first show on the air was with police
officers from all different districts here in St.
Louis that got on to say we'’re happy that he's
back and what happened has happened. It’s
2007 and 1 think everyone in St. Louis has
moved on.

“Our standpoint was, what can we do
now to further bridge the gap between the
police and the community? It wasn’t really
about what happened; it was more about
moving forward.”

The topic of sometimes strained relations
between African Americans and police officers
can be a touchy one for personalities to address,
yet it is an issue that deeply affects their listen-
ers. So how should air talent proceed?

According to Boogie D, “Everything should
come from the PD. If something happens where
the community is outraged, I think the program
director should make sure to go to their staff
and say, ‘This is how we’re going to handle this
situation and how we want to present it on the
air. The smartest thing is to always get all par-
ties involved.

“Sometimes you've got to stop the music
and say it’s time for us to have a round table—
people from the community, people from the
police department—we're going to stop the
music and get on the radio and talk.That is one
of our jobs as a station, to do what we have to
do to be responsible programmers and on-air
talent. You don'’t just leave it up to the person-
alities—it comes from management, it comes
from the top.” RR

To The Community
and see the officers and the fire-
fighters in a different setting.
That's something we were daing
before we hired Kaos and Sylli, so
you can already see that's where
our mind-set has ahwvays
been—to be in the com-
munity.”

The programmer says
the locale is welcoming
Kaos and Sylli back with

community has helped 0 Kaos
and Sylli Asz get a warm reception
in the market.

"Hot 104.] is @ very community-
focused radio station, so we don't
just play hip-hop records and
party—we are in the community.
We do community days, where we
g0 out to different parks and have
a free barbecue and then we play
the police and the fire department
combined team in softball, That's
%0 the community can come out

open arms. “It's been very posi-
tive. A lot of people are listening to
see what they're going to bring
differently and what they are
going to bring back that they
remember, For those guys right
now, it's been more of them get-
ting comfortable being back on the
air and getting their chemistry
right and being in a whole new sit-
uation working. In another month
or so, they're really going to be off
and rockin” —00
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BUY U A DRANK (SHAWTY SNAPPIN') 12 o ' Shop Boyz
T-PA N FEATURING YUNG JOC KONVICTINAPPYBOYUIVEZOMBA 2100 ~436 24930 T (ONDECK/LNIVERSAL REPUBLIC)
SEXY LADY KBTT, KIPR, K MM, KNOA, KOPW, KRRQ, KVSP,
 YUN3BERC FEATURING JUNIOR - VuncBossERCon | 2009 198 121056 B .
BED AIRPOWER 1r WPEG, WQHH, WREL, WTMCG., WWWZ, WZHT
J.HCLIOAY merapro, 2000 386 TEe4 W ——eie i
T = = B T CAUGHT UP n
UNTIL THE END OF TIME r
1977 +229 18879 1B Xxzotic Feat. Pimp C
ﬁ:gfy l:.T:(L:K; 0CKS 51 s Kio, Ko,
ROCKSTAR 1 I 5 KIPR, KOPW, KRRQ, WDKX, WEMX, WEUP,
SHO2 BOYZ o ONDECK/UNIVERSALRZPLBLIC | 1957 412 e WJTT, WU, WJZD, WJZE, WQHH 41
TAMBOURINE S - \
EVE AFTERMATHIFULL SURFACE/RUFF RYDERS/GEFFeN. B89 417 16406 20 ¥ 'OFL: :':3(‘?: 'VJ:'::“ (215 MOST \
LIKE THIS r F 3 (GRAND HUSTLE/ATLANTIC) \\\
KELLY ROWLAND FEATURING EVE MUSIC WORLDICCLUMBIA 180D 239 16399 i WAMO, WCDX, WHRK, WJLB, WKKY, INCREASED \
GET ME BODIED o N . Bl WPGC, WQST, WUSL, WZFX PLAYS \
 BEYONCE MUSIC WORLD/COLUMBIA : T T 3 \
CUAID SHUFFLE 5 Ja Rule Feat. Lil Wayne \
wPo - asviuwarnmc 1997 1 +85 (2B 24 (THE INC/JUNIVERSAL MOTOWN) \
CAN'T LEAVE ‘EM ALONE o 5 KMJJ, WAMO, WBLX, WFXE, WJKS, ) \
CIARA FEATURING SO CENT - Lkacezoves D7 184 13355 23 AR N waki] +501 LET IT GO \
CAN'T TELL ME NOTHING BED 7 Keyshia Cole Feat. Missy Elliott & Lil Kim \
KANYE WEST ROC-A-FELLA/DEF JAW/ DIMG 1512 164 0191 28 J. Holiday (Imani/ie"en) 5, TR \
WGCI +446, WENZ +35, WHTD +33, WUSL +27, WAUC +27,
HOOD FIGGA ! (MLG/CAPITOL) A e \
CORLLAZ0E BLOCKBADBOY SoUTHiTLaNTC | 12B8 7B 12078 25 ey S R e G ZKNOARE \
HOW DO | BREATHE o 5 \
o sy 1237 306 10797 27 = : +448 CRANK THAT (SOULJA BOY) \
COFFEE éHOP — = = Mya Suu|ja Boy (ColliFark/Interscope) \
WGZB H WPWX
YUNG JOC FEATURING CORILLA Z0E BLOCK/BADBOY soUTHTLANTIC 107 | 125 [ 6496 1 33 %’gxizsi‘* S KVSP .ng'v%htgg\igmﬂﬁa‘%n .n%"fe'u \
=, T . Siriws Hot Jamz, . B 4 5
SHAWTY IS DA SH*! (10) WHTD, WIZF, WWPR = " \
THE-DREAM B oerawnoe | 1077 135 4803 "0_ +402 DO YOU —
YOU KNOW WHAT IT IS o5 .79 8970 29 ROCK ON 7 Ne-Yo (Def Jam/ID-MG)
T.. FEATURING WYCLEF JEAN GRAND HUSTLE/ZTLANTIC i Montana Ca Mac Feat. Unk KKDA +43, WCC) 935, IHTE +31, WEDR +29, KBXX +28,
= = (KOCH) WGQOK +27 WXEBT +25,KRRQ +21, WCDX +20, WPEG +20
WONDERFUL g19  -46 4785 - KRRQ, WAVO, WCDX, WEAS, WFXA, — =
MAFQUES HOUSTON T.UG./UNIVERSAL MOTOWN P WQUE, WZFX BED
ANONYMOUS = 8
907 84 12045 26 BEAUTIFUL GIRLS 6 J. Holiday (MLG/tagitol)
BOEBY VALENTINO FEATURING TIMBALAND DTP/DEF JAMADIMG i by i T oA e e e s hrrD e
CAN U BELIEVE o 894 +B6 5522 . 36 (BELUGA HEIGHTS/EPIC/KOCH) WBTJ +13, WHRK +18, WIZF 18, KHTE +k4, WPRW <13
ROBIN THICKE STAR TRAK/INTR5(OPE £ e KBFB, WB™P, WHHH, WHRK, WHTD, W.LB =
LIKE THIS P < oy - r BARTENDER
Mivs GapiToL # T-Pain Feat. Aken (Konvict/Nappy Boy/Jive/Zomba)
GET IT SHAWTY n v WGZB +49, WQEBT +4% WETP +36, WEDR +33, WCKX 432,
LLOVD THEING/UNVERSALMoTOWN 800 203 2735 30 ADDED AT... WILB 32, WEUP +27, WIZF +20, WGCI +20, WIHM +I15
U AIN'T GOIN NOWHERE
YOLNG BUCK FEATURING LATOLYA WILLIAMS cUNTINTRsCoPE 199 89 330 1 WIKS ﬂ
T Wilmington, DE
INT’L PLAYERS ANTHEM (i CHOOSE YOU)
UGk FEATURING OUTKAST UGKLIVE/ZOMBA N 5 R ;% I:"v C\IJ:;WO"!
AST h Lok S : Manuel Mena
PUT A LITTLE UMPH INIT 1 i
§  JAGIED EDGE FEATURING ASHANTI sosopsripvg | B97 126 3414 - f“';"‘l B:" 'c"‘:'.'l"“NT"a' (f;"g‘;f: ";' 3
4 = a Rule Feat, Lil Wayne, N
WALL TO WALL °r | FOR WEEK ENDING _ULY 29, 2007
CHFIS BROWN JIVZ/20MBA 696 -200 5798 35 Shep Doy They Like Mer0 LEGEND: See legenc to charts in charts sectlon for rules and symbol explanations.
'MONEY IN THE BANK e FOR REPORTING STATIONS PLAYLISTS GO T0: 83 urban stations are e ectronically monitored by Nielsen Broadcast Data Systems 24 hours a day,
SWEZ BEATZ UNIVERSAL MCTOWN 691 +3 &.917 32 www.RadioandRecords.com 7 days a week. Rap chart comprised of 83 urban and 75 Rhwthmic electronically monitored Nielsen

Broadcast Data Systerms stations. © 2007 Nielsen Business Media, Inc. All rights reserved.
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‘
" s - P
0 REA {t 8D
8 = Dl A akale OR ‘ -
. = RE BAB A A i
L] A A A 0 » -
3
)
Eg NIELSEN BDS - NEW AND ACTIVE
S TITLE CERTIFICATIONS PLAY AUDIENCE
8  ARTIST IMPRINT / PROMOTION LABEL _ TW +/-  MILLIONS RANK Ig#,g,  ABEL: p,é’;‘,'z Ig‘::IEST IOABEL L
TEACHME NO. 1{3WKS) BETTER DAYS 108723 I'M COMING HOME 60/1
1973 +80 12.754 2
_MUSIQ SOULCHILD ATLANTIC s — Lorenzo Owens & Michael Spencer Tank
WHEN | SEE U (MUSIC MIND) (GOOD GAME/BLACKGROUND/
FANTASIA e A4S 419 .67 1 MOST ADDED TOTAL STATIONS: 1 UNIVERSAL MOTOWN)
: o JAl= TOTAL STATIONS: 30
PLEASE DON'T GO 1624 a2 16,395 3 ANGEL 7812
TANK COOD CAME/BLACKGROUND/UNIVERSAL MOTOWN | 927 a2l e HEARTBREAKER 5917
CAN U BELIEVE (BURGUNDY) Tank
ROBIN THICKE STAR TRAK/INTERSCOPE | _W" +53  [1266h | 4 TOTAL STATIONS: % (GOOD GAME/BLACKGROUND/
UNIVERSAL MOTOWL()
jgs' WAS YOUR MAN wezowss 12601 250 12341 S SOMEBODY ELSE 70731 TOTAL STATIONS: 8
e X TITLE NEW Lenny Vslliams
ANOTHER AGAIN na a3 9.040 8 ARTIST / LABEL STATIONE (LENTOM) SUPERSTAR $8/S
JOHN LECEND G.0.0.D./C0LUMBIA 3 BABY 28 TOTAL STATIONS: 10 Bar-Kays
IF | HAVE MY WAY Angie Stone Feat. Betty Wright (RIGHT NOW)
CHRISETTE MICHELE D saminove | 7 4196 NS 6 (STAX/CONCORD) f”T :[m ;’::p: INIT 64/35  TOTAL STATIONS: 8
S e agge at. ant
LOST WITHOUT U o g e e eI kY, (SO SO LEFADIMC) YOU CAN TELL ME 50/5
10 121 8.554 KQXL. KRNB, KVMA, WAGH, WBAV, WBLS,
ROBIN THICKE STAR TRAK/INTERSCOPE e WFXC, WHQT, WHRP, WHUR, WIMX, TOTAL STATIONS: 9 Tomi
DJ DON'T WIMZ, WKJS, WKXI, WLXC, WMCL, (ROSEHIP)
GERALD LEVERT AL 1083 4 10572 7 WMM., WTLZ, WUHT, WVBE, WWOM, LETIT GO Qiows 64/2 TOTAL STATIONS: 6
5 E | - WXST Keyshia Zole Feat. Missy Elliott & Lil Kim
WHAT'S. Y [NAME DN 3 EERE 13 — (IMANHCEFFEN) CHICAGO (HERE WE GO)  48/6
BRANMONIGHT WARMEREROS. 8 FUTURE BABY MAMA 2 TOTAL STATIONS: 10 Andec Word
MAKE YA FEEL BEAUTIFUL 207 .96 8521 10 Prince (HUSH/ORPHEUS)
RUBEN STUDDARD JIRMG i (NPG/COLUMBIA) TOTAL STATIONS: 10
=l " KRNB, WOLT, WHQT, WHRP, WIMX, WJMR,
IN MY SONGS P G
| GERALDLEVERT marc SN 7 JEEEE 12 WIMZ WS WIRUMMBARPHR WQMG |
FUTURE BABY MAMA MOST INCREASED PLAYS ALREADY GOT JOY
PRINCE NPCrOlMBIA B34 7254 5755 14 (SIMPLY BECAUSE) 8
BUDDY Darlene Mccoy
623 77 5717 16 (EMI GOSPEL)
:ﬁiﬁu“'w ATUANTIC KMEZ, KNEK, KOKY, KQXL, WAGH, WBLS,
WLXC, WMPZ
NEYO DEF JAM/IDIMG 620 +122 6.955 n | — _
ME == e I LIKE 8
TAMIA pLUSUMAGE | D12 o 5729 15 Serl
HOW DO | BREATHE : E(FBAS(IL;;RQE.EI)(OKV KQXL, WAGH, WKXI
MARIO wosREETyRG | O10 71 4882 17 WMPZ, WXST o
CUPID SHUFFLE = - e -
cuPiD ASYLUM/ATLANTIC 578 +150 4.656 18 JBRUSIQSED BUT NOT BROKEN 7
e g - 0SS one
HATE ON ME (VIRGIN/CAPITOL)
JLLSCOTT wooengean | 9900 ‘136 3E6ST 19 KJLH, KM jM, KRNE, KVMA, WBAY, WIMX,
CAN U FEEL ME wTYB
340 +47 1.347 36 ol e
;‘_’rw‘““ "E:’_:TME ol L IF | HAVE MY WAY 6 MOST
AY Wi Chrisette Michele
NORMAN BROWN PEAK/CONCORD 327 3 _"657 29 (Dé‘FSjAM“DjMG) INCREASED
2 PIECES 177 15 2482 23 KIMS, KMJQ, WCFB, WLVH, WMJM. WRNB PLAYS
:;;:: ;:o:n:‘soﬂ‘\ - UMBRELLAVBUNCALD & 2 BT S =
Jil Scott
MACY GRAY wiLLawcerren 297 100 11259 37 R BEACH)
SAME GIRL ! KJMS, KMJK, KRNB, WQQK, WRNB, WYLD
R.KELLY DUET WITHUSHER avezowsa | 29V *56 . T = +254 FUTURE BABY MAMA
BRUISED BUT NOT BROKEN Basisd Prince (NPG/Columbia)
0SS STONE veoncapoL | 282 M9 1544 30 (VEI;\'/E FORECASTIVERVE) KRNB +38, WLVH +16, WDLT +I6, WSRB +I5, KOKY +14,
- e T — = WHQT +B3, KNEK +10, WIMR +10, WMIB #10, WPHR +10
BLOCK PARTY 281 23 1.801 26 WKXI, WPHR, WQMG, WTLZ, WXST, wyLD
CHUCK BROWN FEATURING DI KOOL FULL CIRCLE/RAW VENTURE : - v —
T B:AVEF:MY LIFJE s TEARS DRY ON THEIROWN 6 +]96 iIF | HAVE MY WAY
KIERAN BLACK RAIN 280 +39 0.579 - Amy Winehouse Chrisette Michele (Def Janm/IDIMG)
=] - (UNIVERSAL REPUBLIC) WIMX +16, WKSP T3, WRNB +T5, WMUIM +T3, WSRB +11
BABY MOST ADDED 278 <125 2296 24 KMEZ, KOKY, KQXL, WAGH, WKXI. WMPZ KMEZ +8, WLXC +8, KMUK «8, WFLM +7, WWOM 7
ANGIE STONE FEATURING BETTY WRICHT STAX/CONCORD » e e T -
WALK IN MY SHOES = . I g::l . +150 CUPID SHUFFLE
EMILY KING LIFEPRINT/V/RMG N L Rl s Cupid (Asylum/Atiantic)
TASTE i WDZZ, WMJM, WROU, WXMG, WZAK A LRI R OLLS, WML BIWTLZE7,
RICK JAMES STONECITY —2337 39 R 39 | KMEZ 47, KMUK 6 KVMA -6, WZAK +6, WTLC »5
ANYTHING
PATTILABELLE FEAT MARY MARY WITHKANVEWESTACONGEQUENE. Lkl aBscan | 200 10 1543 32 HATE ON ME
ALRIGHT = Jill Scott (Hidden Beach)
KRB +30, WIMX +16, KIMS +11, WRNB +1l, 5iHS
LEDIS! ververoRECasTvERve | 202+ [3.038 21 R AN e L Qi
LEAVING TONIGHT
NE-YO FEATURING JENNIFER HUDSON DEF JAM/DIMG _20] n = »lieo 25 BABY
HOW DID YOU KNOW 5 Angie Stone Feat. Betty Wright
PAUL TAYLOR FEATURING REGINA BELLE PEAK/CONCORD _'96 i 27 r R 8 (Stax/Concord)
WHAT HAPPENED KRNB 16, WBAV +I3, WMMJ +12, WKXJ +12, WHQT +1,
ALCEBRA KEDAR 18_5__ = 0._759_ ) ADDED AT... 1 PR ESNEAa = S BiRp 25
THINKING OF YOU ; Q od MG
VICTORFIELDS recna | 189 g/ 0.520 chMGC 7 Q
= ™ N
BECAUSE OF YOU FEenThome
NE-YO DEF JAM/IDIMG E“ 1 - _2_8"_3_ g2 pOShilynnelo
VALENTINE Ledisi, Alright, O
LLOYD THENC/ANVERSALMOTOWN 127 %46 131 33 ankhieRTbresker: [0
LIKE THIS
KELLY ROWLAND FEATURING EVE MUSIC WORLD/COLUMBIA 137 - 1668 28 - . FOR WEEK ENDING JULY 29, 2007
DON'T MATTER FOR REPORTING STATIONS PLAYLISTS GO TO LEGEND: See legend to charts in charts section for rules and symbol explanations.
126 86 030 = Tturban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours
CLl) KORVICIUPRAONTISREUNIVERSAL MOTOWN www.RadioandRecords.com 2 oy, 7 days a week. © 2007 Nielsen Business Media, Inc. All ights reserved
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: SLESSED AND HIGHLY FA » [ 19
+ : R RS DROPS FRO 50
AFTER : .
= A A 0 n N
. PLA P 79), AND OST ADDED vl
/4 ¥
=
L 11 NIELSEN 3DS NEW AND ACTIVE
S TITLE CERTIFICATIONS PLAYS AUDIENCE
g% ARTIST IMPRINT / PROMOTION LABEL ™ +-__ MILLIONS RANK Zg.hgs., /LABEL p,é‘;ﬁ Ig.',‘é., 1 LHBEL ) F;'aﬂ,i
1 2 34 ENCOURAGE YOURSELF NO. 1{12 WKS) 761 26 4362 1 | BELIEVE 13072 WITH ALL OF MY MIGHT 120/79
DON=LOLAWRENCE PRESENTS THE TRI-CITY SINGERS EMICOSPEL : Micah Stampley Byron Cage
BLESSED AND HIGHLY FAVORED {LEVITICAL) (GOSPO CE v RIC/ZOMBA)
THE ZLARK SISTERS emicospeL 701 = 39 3 MOST ADDED ‘TOTAL STATIONS: 17 TOTAL STAT ONS: 13
FATTHFUL IS OUR GOD 682 24 3941 2 GLORY TOYOU 128/42  STRONGER nnz
HEZEKIAH WALKER & LFC o VERITY/ZOMBA =Ny o W Myron Butler & Levi
NOBODY BUT THE LORD 645 +20 2315 8 (F HAMMOND/VERITY/ZOMBA) (EMI GOSPE_
_ ALVEI DARLING & CELEBRATION EMTRC GOSPEL g s TOTAL STATIONS: 13 TOTAL STATRINS: 13
LET GO e IS A u— 2, = -
; 603 -1 3168 S iT'S ALREADY DONE 12813 LORD | LQVE YOU n3ss
~ DEWAYNE WOOOS & WHEN SINGERS MEET QUIET WATER/VERITY/ZIMBA s J TR o AR = ren
BROKEN BUT I'M HEALED 570 a7 3550 4 __ARTIST / LABEL STATIONS (EMI GOSPEL) {SOUL MUZTK/PAID IN FULL)
BYRON CAGE GOSPO CENTRIC/ZIMBA [ 1 LIVIN® 4 TOTAL STATIONS: 15 TOTAL STAWOINS: n
NEVER WOULD HAVE MADE IT The Clark Sisters e
NRPINCATE vervzowes | 5% 5 278 10 o RISE 126/0  BE BLESS:D n/n
S - — == — WCAO, WHLW, WXV, XM The Spirit Jamie Jones Feat. All-4-One Bishop Paul 5. Morton
WE PRAISE YDU ‘ b .
495 +18 2,748 6 (CGENESIS) {TEHILLAH/_CHT}
THE MCCLURKIN PROJECT ~ GOSPOCENTRIU/ZOMBA N WITH ALL OF MY MIGHT 3 TOTAL STATIONS: 5 TOTAL STARONS: 3
HIGH PRAISE = Byron Cag2 ~ = i
ANCINTED PACE SISTERS Tescor 490 -8 232 7 e B LIVIN 124/79  EVERYBGOY CLAP
—~ WXOK, WXVI, WYLD The Clark Sisters YDUR HANDS non2
PRAISE DN THE INSIDE 480 +7 228 9 i (EMI GOSPEL) Joshua's T-eap
PO CENTRIC/20MBA : L
MEES . PALAWGOSRO o L - WITH LONG LIFE 3 TOTAL STATIONS: 15 (NEW HAV=) =
PRAYIN' 4 U Israel & New Breed TOTAL STETIDNS:
7504 OF SOUL o SOULWORLD/VERT//20MBA 404 f L 2 (INTEGRITY)
BRAND NEW DAY WOAD, WXOK, XM The Spirit
418 +45 1.724 16 |
ﬁ:ﬁég%qm - MRS AT = GLORY TO YOU 2
Joann R (|
MAURETTE BROWN CLARK AIRCOSPEL'MALACO b ’E . . F HAMM ;ar:[';NEmTwzomaA)
JESUS, JESUS, JESUS WGRB, wxvi
RE\. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHP MASS CHOIR vowses 20! i2l g0 1B g
STEP ASIDE o . N i ’
¥ Georgia Mass Choll
'YOLANDA ADAMS - guwtc | 098 B 7]2 2124 1 (;:\;gcmico'; ’
YOU KEEP DN BLESSING ME 5 KOKA, WTHE
U3 i LUTHER BARNES & THE RED BUDD GOSPEL CHDIR ARGDSPEL/MALACO EES e Bl ¢ Tich S =
‘ CALL JESUS 335 416  0.843 24 Kevin Vasser
A BRUCEPARHAM B EMTR) CDSPEL e ) s (EMI GOSPEL)
i1 THE BLOOD WCAO, WXVI
(& JAMES FORTUNE & FIYA WCRLDWIDE sEh 'ﬂ ) == 207 T e Y -
‘ NOT ABOUT US : )
@ ‘ 1S ~OP NOEL JONES PRESENTS THE CTTY OF REFUCE SANCTUARY CHDIR  ALPHADCG/TYSCOT EEl ° Sl ?,;','GYHRT':SWS; HelAng iV aicesI0n Faitn 43
' HOW GOOD AND PLEASANT WLOK, WOAD \
@ X NE™ BREED wraTy 278 21 087 22 MOST \
IGET JOY7 - - NEVER wWDULD HAVE MADEIT 1 \
Q CORD i 255 410 17642 15 Marvin Szpp INCREASED
R - - = Ll (VERITY/ZO| LA
— ZOMBA) P Ys
2 MZRCY 24 -8 1848 7 WhLs \
JEFF MAJORS MUSIC ONE/EPIC/COLUMBIA g 2 = \\
| I i a PRAISE ON THE INSIDE
@ & CE&TWTLELSM'?FQ?E;&G LEE WILLIAMS BLACKBERR"NALACO 207 7 2eal g AlliEss \
f B osesT enl = = - — = (PAJAM/COSPO CENTRIC/ZOMBA) \
END WYLD TR
24 2 T RANCEALLENGROUP ) vsor (RN T REREN 0 LIVIN' \
: GRACE The Clark Sisters (EMI Gospel) \
@ |5 5P T0.JAKES ANDTHE POTTFRSHOUSEMASSCHOR  DEXTERITY SOUNDS/RHINO. 170 i R 2 WCAQ +12, WEUP +10 ¥LIB +I10, WLOU +10, WXV1 +8,
B T = = - ADDED AT... WUFO «8, WHLH +7, YEILT +6, WSOK +3, WHLW +3
%]~ I ?Tspsrlmbfnn wecary GG 9 BEEREE - KOKA v A {63, § \
i o CE-LEBRATE =  — — N Lty WITH ALL OF MY MIGHT \
i ' B Cage (Ges= Centri/Z \
@ 28 3 GuokewoRFUL - wicospe. V70 o e 26 ;%; Esd:ie GiIFels e ,fmge[,‘.ﬁw;”,‘{ AT f’{ D e x
: THERE'S HOPE : Sharon Flournoy WHLH 47, WUFQ +6, #*_NI +5, WFLT 2, KROJ +1
@ 5 NmAARE ) - B UNIVERSALMOTOWN 189 _O_ e _2_3 Georgia Mass Choir, Tell It, 1 — \
@ | 3 1 NEVER LOST MY PRAISE © o 0444 Maurette Brown-Clark, One God, 1 BRAND NEW DAY \—
A _ TRAMAINE HAWKINS GOSPO CENTFIC,Z0MBA - = ] Jonathan Butle- (Maranathal)
p FOR REPORTING STATIONS PLAYLISTS GO TQ: | WOAD 429, KATZ +IC. #PZZ +10, WXOK +6, WLOU +4,
30 3 T"D‘mK gg)u (1 WON'T COMPLAIN) VERITY.ZOMSB 49 -4 05N - " KHLR +4, KROI +2, W80 +2, WJNI +2, WXV1 41
EEEDHAMM RITY.ZOMBA www.RadioandRecords.com
GLORY TO YDU
RECURRE Joann Rosario I Hammond/Verity/Zomba)
WXVI +10, WLOU +3, WOGC +3, WLIB +7, WGRB +4,
NTS WXEZ +2, WEAL +2, "CAQ +|, WUFO #1, WNOO 41
& & BE BLESSED
4 2 Bishop Paul 5. Morton (TehilahLi
=N TITLE 11 NIELSEN BDS PLAYS N TITLE 11 NIELSEN BDS PLAYS ishop Paul 5. Mortan (Tehillah/Light)
= WYLD 16, WCAQ +4 &FLT «4, WSOK +3, WUN| 43,
= ARTIST / IMPRPT / PR:OMOTION LABEL CERTIFICATIONS ™ _“LW ' (3 ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ __Ew WPCC +2, KOKA 2, 2 WNOO
LL TRUST YOU IT'S ON THE WAY
RICHARD SMALLWOOD{SOUL WORLD/VERITY/ZOMBA) jol‘ E 225 NEAL ROBERSON (BLACKBERRY/MALACO) 4 2 24l
IMAGINE ME SO GOOD TO ME
KIRK FRANKLIN (F3 YO SOUL/GOSPO CENTRIC/ZOMBA] B _287 21 VANESSA BELL ARMSTRONG (EMI GOSPEL) _Z‘i il
HALLELUJAH THE STRUGGLE IS OVER
“TROY SNEED (EMT RO GOSPEL) a3 353 YOUTH FOR CHRIST (EMTRO GOSPEL) 232 240
VICTORY UM GOOD
TYETRIBBETT & Z.A. (INTEGRITY/COLUMBIA) Rz __297_ | SMOKIE NORFUL (EM COSPEL) 231 23 FOR WEEK ENDING JULY 29, 2007
I'M STILL STANDING HEAVEN KNOWS LEGEND: See legend to :har_ts in :har‘ts section for <iles and symbol explanations.
267 275 - 212 210 38 gospel stations are electronically monitored by Nielses Broadcast Data Systems 24 hours a
BISHOP PALL S. HORTON [TEHILLAH/LICHT) —_— DETRICCHANDCN (L{SCOTIVERITY/ZOMBA) — day, 7 days a week. © 2007 Nielsen Business Media, Ine- All rights reserved.
WPZE/Atlanta, GA* WINI/Charleston, SC* WFMV/Columbia, SC* KROI/Houston, TX* KPRT/Kansas City, MO WMBM/Miami, FL WPPZ/Philadelphia, PA* KOKA/Shreveport, LA*
OM: Frank Johnson OM: Michael Baynard PD: Tony "Gee" Green OM/PD: Terri Thomas OM: Andre Carson OM: E. Claudette Freeman OM: Elroy Smith 1°D: Eddie Giles

PD: Derrick Harper

WTHB/Augusta, CA
OM/PD: Ron Themas
APD: Sister Mary Kingzannon

WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD
PO: Jeff Majors
MD: Jean Alston

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Jozeph
PD/MD: J'Michael Francois

WUFO/Buffalo, NY*
OM: Carol M. Salter
PO/MD: Lee Pettigrew

PO: Belinda Parker
MD: Anthony Baxter

WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef" Wright

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear
PD/MD: Sam Terry

WGRB/Chicago, IL*
PD: Sonya M. Blakey
APD/MO: Effie Rolfe

WJIMO/Cleveland, OH*
OMY/PD: Kim Johnson

AUGUST 3, 2007

APD/MD: Monica Washington

WEAM/Columbus, GA
OM: Carl Conner, Jr.
PD: Pam Dixon

WAJV/Columbus, MS
OM: GQ Riley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Mosby

KHVN/Dallas, TX
PD: Dion Mortenson

WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
MD: Anna Johnson

WEAL/Greenshoro, NC*
PD/MD: Joseph Level

WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes
WTLC/Indianapolis, IN*

OM: Brian Wallace
MD: Donavan Hartweli

WHLH/Jackson, MS*
OM: Steve Kelly

PO: Jerell Reberts

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

PD: Myron Fears
APD: Freddie Bell
MD: Debbie Dee Johnson

KHLR/Little Rock, AR*
OM: Sonny Victory
PO: Torrez Harris

KPZK/Little Rock, AR

OM: Mark Dylan
PO/MD: Bily St. James

‘WLOU/Louisville, KY*

PO: Bill Price
WBBP/Memphis, TN
MD: Doreen Craves

WHAL/Memphis, TN*
PO: Eileen Collier
APD/MD: Tracy Bethea

WLOK/Memphis, TN*
PO/MD: Kim Harper

www americanradiohistorv com

PO/MD: Greg Cooper

WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Kenny J.

WXVI/Montgomery, AL*
PD: Glinda Perkins

WTHE/Nassau, NY*
PD: Darren K. Greggs
MD: Clara Mack

WPRF/New Orleans, LA
PD: Kris “Cap'n Kris" McCoy
WYLD/New Orleans, LA*
APD/MD: Loretta Petit
WLIB/New York, NY*
PD: Denise Hill
WXEZ/Norfolk, VA*

OM: John Shomby
PD: Date Murray

MD: MoShay LaRen

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jerry Smith
PD: Reggie Baker

Rejoice/Satellite
PD: Willie Mae Mciver

Sheridan Gospel
Network/Satellite
PD: Michael GCamble
APD: Morgan Dukes
MD: Ace Alexander

XM The Spirit/Satellite*
PD/MD: Jay Bryant

WSOK/Savannah, CA*
PD: E. Larry McDuffie

APD/MD: Sharon Flournoy

KATZ/St. Louis, MO*
130: Terrence Bibb
+D: Dwight Stone

WIMG/Trenton, NJ
IM/PD: Felicia Brannon
APD/MD: Robyn McCollum

WTSK/Tuscaloosa, AL
IM: Greg Tomascello
PD/AMD: Charles Anthony
WPGC/Washington, DC*
20/MD: Cheryt Jackson
WYCB/Washington, DC
PD: Ron Thompson
WFAI/Wilmington, DE
DM: Melvin Brittingham
2D/MD: Manuel Mena

*Monitored Reporters
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Understanding the difference is mission critical for programmers

Programming Strategy

Vs. Tactics

Kevin Peterson

KPeterson@RadioandRecords.com

oodratings Strategic Services partner John Frost has a handy

mantra when trying to distinguish the difference between
programming strategy versus tactics: Strategy, he says, is doing
the right thing and tactics are about doing things right. In
strategy you're focused on bigger-picture issues. B Under-
standing the difference and applying the principles of each is

an important part of successfully programming a radio station.

Frost adds that until he met his current busi-
ness partner, Alan Mason, in 1989, he didn't
really understand the two either: “My idea of
programming a radio station was just to make
it sound good. I knew what sounded good. ]
knew what the jocks should sound like. But
until | met Alan, I didn’t really understand strat-
egy. He began to teach me about the fact that
the radio station exists for a purpose and that
every single thing that you do—mnot just the big
things—needs to reinforce what that strategy is
all about.”

Frost uses a story from a recent market visit
with client station WLF] (HIS Radio)/Green-
ville, S.C., to illustrate the difference.“We were
sitting at Starbucks looking at their cups and
wondering why they had quotes on them. If it
were simply a tactical kind of thing it could be
just for fun or to help people pass time. But
with Starbucks, everything is strategic, and the

strategy behind having quotes on cups really
goes back to why Starbucks exists. [t’s not about
the coffee. It’s about the experience and con-
necting people.”

Applying strategy to radio means that you
should first get to the core of why the station
exists. Frost says,“The irony for me getting into
Christian radio was that in a format that is most
obvious about why we exist, the fewest num-
ber of radio stations actually deliberately try to
do things on the air that reinforce the purpose
of the radio station.”

Frost says that when he made his first
HIS Radio,
through the building and told him how the

visit  to execs took him
station was born. The people of the com-
munity gathered together, raised money,
went to Radio Training Network president
Jim Campbell and said, “Please, would you

put a radio station on in our market?” They

‘In a format
that is most
obvious
about wh¥
we exist, the
fewest
number of
radio
stations
deliberately
do things
that
reinforce the
purpose.’

—John Frost

even found the frequency and gave them
the building.

After hearing the story, Frost asked his new
clients, “Why isn’t any of this ever on the air?
You have the most wonderful story about why
this radio station exists.”

The strategy is “Why is the radio station here,
and what is its higher purpose?” In Christian
radio, we're all in it for obvious reasons, but
Frost says most stations go about the business of
the format in a tactical manner. They put slo-
gans on the air that don't really mean anything.
They label themselves in generic ways.

“To be able to tap into the root of why
people care and why radio stations exist is
what I try to teach my clients, to teach them
to begin to think strategically, so that every-
thing they do, every promo, every break by
jocks, every song they play, every promotion
they do, even the jingles that they produce
and the lyrics in the jingles are all specifical-
ly to reinforce the strategy of the radio sta-
tion,” Frost says. “The tactics do not define
the strategy, but the strategy defines the tac-
tics you utilize.”

According to Frost, there are two important
benchmarks in a station’s life. One is when
someone listens to it for the first time. That’s
sort of a no-brainer because it’s only at that
point that you even have a chance at turning
that person into a listener or a fan. The second
is when the person becomes a fan and start lis-
tening to your station more than any other.The
length between those two points will determine
how fast a station grows.

Frost says, “What strategy does for you is clar-
ifies inside the building what it takes to turn a
casual listener into a fan. What is most mean-
ingful about the radio station and most benefi-
cial to the listener?

“The tactic is how we convey that systemati-
cally, efhiciently, compellingly, so that the growth
curve between listening for the first time and
becoming a fan is as quick as possible.”

Stations that are the most developed, have the
highest ratings and the greatest impact in their
communities are the ones that are most disci-
plined in applying such theories.

Frost says, “We’re not just talking about hav-
ing one meeting one day, writing a bunch of
stuff on the blackboard and then going away.
You have to live strategy. You have to do it

every day” RR

One Of The Top Gainers
at CHR this week (!

Making The Jump To AC Soon!

CURB -

www.plumbinfo.com
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EVERY TIME | SREATHE w29 3 44 2 STILL CALLS ME SON 235/21 40 DAYS 158/23
| BIGDADDY WEAVE FERVENT/WORD-CURB _ S 3 John Waller Mark Schultz
I'M NOT WHO | WAS 1379 -23 3818 5 (BEACH STREET/REUNION/PLG) (WORD-CURE
BRANDONHEATH MONOMODE/REUNION®LG - . TOTAL STATIONS: 13 TOTAL STATIZNS: 9
UNDO =
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@l 9 kg?si'_ﬁ?"cm CURE 492 +14 1067 23 KCMS, KLJZ, KTSL, KXOJ \\\\\
SUNDAY N - SUNDAY CH \
@ 3 TReres weop | O3 Y124 RSN 2 tree63 \
N w ; (INPOP)
L 'a WREN | GET WHERE I'M GOING B v \
22 B GEOVF MOORE )  RoC<ETOWN 452 32 | 0.840 2_6 KSBU, WCSG, WLAB \
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LOVE THE LORD
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WFFH +3, WRCI +3, W +3, KXOU +3, KLTY +2

MY SAVIOR MY GOD BY HIS WOUNDS

AARON SHUST (BRASH) (Y <o § CADRYREVEALEDFEAT, MAL FOWELL, MARK HALL, STEVENCURTIS CHAPMAN; BRIANLITTRELL (REUNION/PLE) 517 _ffi_
BLESSED BE YOUR NAME ] WILL LIFT MY EYES
TREEG3 [lNPOﬂ 557 ) 22l BEBO NORMAN (ESSENT AL/PLG) 473 f?z_
HOLY IS THE LORD WHAT COULD BE BETTER (THE DAYS AHEAD)
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) P28 gL L 33MILES (INO) {‘66 £
HOW GREAT IS OUR GOD 525 549 1 AM 456 464 FOR WEEK ENDING JULY 29, 2007
CHRIS TOMLIN (SI*STEPS/SPARROW/EMI CMG) MARK SCHULTZ (WORJ-CURB) LEGEND: See legend to charts in charts sectlon for ries and symbol explanations.
. — I 54 Christian AC stations are electronically monitored by Melsen Broadcast Data Systems 24
PRAISE YOL IN THIS STORM 1 CAN ONLY IMAGINE iy ; A o
CASTING CROWNS :BEACH STREET/REUNION/PLE) 521 509 MERCYME (INO) 456 473 haurs a day, 7 days a week. Christian AC Indicator chart mmpiled of 32 reporters, christian CHR

b 28, christian rock 29 and inspo 18. © 2007 Nielsen Busine:s Media, Inc. All rights reserved.

CHRISTIAN CHR REPORTERS

KLYT/Albuquerque, NM KXWA/Denver, CO WDRQ/Green Bay, Wi WJLZ/Norfolk, VA* KTPT/Rapid City, SD WBVM/Tanpa, FL*

CM: Johann "Yo" Sryder PD: Scott Veigel OM/PD: Jim Raider OM/PD: JF Morgan OM: Tom Schoenstedt PD: Johnny Jincent

MD: Joey Belville APD: Anne Verebely PD/MD: Joseph Standish MD: Olivia Faff
KZZQ/Des Moines, IA WAYK/Kalamazoo, M!

KAFC/Anchorage, AK PD: Mike Schlote PL/MD: Mike Couchman KJTH/Poaca City, OK WPRJ/Saginaw, MI WYSZ/Toedo, OH

CM/PD: Mark Guy
APD/MD: Mike Carrier

OM: Gary Bugh

PD/MD: Tony Wei
i PD/MD: Aaron Dicer

APD: Jeremy Louis

PD/MD: Je— Howe
WJRF/Duluth, MN APD: Rob Feirchild

PD/MD: Terry Michaels

WYLV/Knoxville, TN*

Pi/MD: Jonathan Unttank
WHMX/Bangor, VE

COM/PD: Tim Collins
£PD/MD: Morgan Smith

KLFF/San Luis Obispo, CA*
PD: Matt Williams
MD: Noonie Fugler

KZRI/Por:land, OR*
OM: Mike Movak

PD: David Pierce

APOD: Eric Allen

KDUV/Vizalia, CA*
PD: Joe Crct
APD/MD: € 1annon Steele

KNMI/Farmington, NM
OM: Wilann Thomas

PD: Darren Nez

MD: Kenny Montano

WAYM/Nashville, TN*
OL/: Dave Senes
PD: Jeff Brown

KWOF/Cedar Rapids, IA M2: Stace Whitmire

OM/PO: Jack Davis

WBYO/Sellersville, PA
OM: David Baker
PO/MD: Kristine McClain

WCLQ/W:nsau, WI
KFFR/Pullman, WA PD/MD: Mxt Deane
WSCF/Ft. Pierce, FL OM/PD: Chris Gilbreth

PD/MD: Paul Tipton

WNAZ/Nashville, TN*
OLA/PD: Dave Queen
APD: Jennifer Houchin
MD: Seth Routzahn

WONU/Chicago, IL*
OM: Justin Knight

F'D: Johnathon Eltrevoog
MD: Mallory DeWees

KADI/Springfield, MO*
PD/MD: Rod Kittleman

* Monitorec ~eporters
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KLy T/Albuguerque, NM KBNJ/Corpus Christi, TX
ZN: Johaan ™0" Snyder PD: Arron Daniels
\C: Joey Be ville

) KVRK/Dallas, TX
#CVK/Bowling Green, KY PD: Chris Goodwin
=M KenBurs MD: Drue Mitchell

D Susar Woodard

WL: Whitey Yule WSNL/Flint, Ml

MD: Brian Goodman

NVOF/BridEeport, T
?D'MD: Eob Felberg WORQ/Glreen Bay, WI*
‘WCWP/Brookville, NY OM/PD: Jim Raider

P) Pezer 3ellctti
L = Reena Temaurni

WUFM/Columbus, OH*
O M chael 3uzkingham
P2.MD: Nikki Cantu
AP J: Lain2 Moreyhon

WBFJ/Greensboro, NC
PD/MD: Wally Decker
APD: Darren Stevens

24/7 NEWS ONLINE @ www.RadioandRecords.com

WJTL/Lancaster, 3A*
PD: John Shirk
MD: Phil Smitt

WJLZ/Norfolk, VA*
Ow/2D: JP Morgan
APD: Anne Verebely

KIBZ/Lincoln. NE
OM: Lester St. Jam=<
PO/MD: Ron Drury

WITR/Rochester, NY
PO/MD: Samme Palermo
APD Wil "The Tuna" Benson

WDML/Maricn, IL
MD: Tom Schrceder

WPRJ/Saginaw, M|
OA: Sary Buch
PD/MD: Aaroa Dicer
WMKL/Miami, FL
PD: Rob Robbins
MD: Kelly Downing

WJIS/Sarasota, FL
OM: <ris Byerly

PD: Michelie Tellone
Effect Radio Metw xk/Network M23: Elisha Skorski
PD/MD: Brian Harmen

APD: Amanda Harman

www americanradiohistorv com

Firexcape/Satellite
PD/MD: Joe Hayes

Positive Rock Show/Satellite
PO/MD: Josh Booth

Red Letter Rock 20/Satellite
PD: Cody Christopher
MD: Reid Johnson

Sirius Spirit 66/Satellite*
PD: Al Skop
MD: Joey Black

The Sound Of Light/Satellite
PD/MD: Bill Moore

») . . »)
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| TOBYMAC FOREFRONT/EMICMG | 102° o W pporecTas - - - T00THENAL | 200 g R
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vou | I NEED YOU
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p SOMETHING BEAUTIFUL R SOMEWHERE IN THE SKY =
NEWSBOYS - == — _INPDP elire : V’_ i 6 (uttess B - BecTooTHaNAL | 200 10
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HAWKNELSON B - Tootmana REAES 2 S pvervosvsuow - B - negp (199 24
AFTER THE WORLD y FIGHT LIKE THIS
DISCIPLE i — srEmno | 12 98 g 0" Decvreroown - B - sremo | 198 0_
F I'M NOT WHO | WAS [ ATTITUDE
L] 9
BRANDON HEATH - — = REUNION/PLG el ‘_5?_ 5 et B - FLICKER/PLG B _2?_
BEAUTY NEW SKEPTIC
: AYIESHA WOODS - — GOTEE 6357 -46 ¢ i 9,, THE FOLD B B - TOOTH&NAL 186 *}3—
RIGHT NOW TIME (TO LET THIS GO)
L}
THIS BEAUTIFUL REPUBLIC B - FOREFRONT/EMICMG e :6_ U 8 NEVERTHELESS - FUCkERPLG | 18O ‘P_
MISSING PAGES - ZERO
12 .
SEVENTH DAY SLUMBER B BECTOOTHENAL | 205 2 2 B vk NeLsOn B B roomana. [ENNE 2
ONLY THE WORLD PERFECT
MANDISA . _ SPARROW/EMICMG 5922 _‘_‘ci FLYLEAF - - AGMIOCTONE/INTERSCOPE | 180 »1‘0 -
SIGNATURE OF DIVINE (YAHWEH) ] FINDING OUT
1
: 'NEEDTOBREATHE — - ATLANTIC/LAVA/WORD-CURB 587” :1_0‘"_ 8 a; STELLARKART - - - WORD-CURB [ j ~
LONE RANGER - LIE TO ME
_ NATESALLIE — CURB 587 _']2_ 9 B STONES B wrowp | 17 e
IN MY ARMS 5 ¥ SCREAM
G X
PLUMB ) wee [EER 37 3 8 Jonans B B aces [N 6
- GIVE UNTIL THERE'S NOTHING LEFT HOLE IN MY HAND
RELIENTK - _CAPITOL/GOTEE e _‘58_ U ] OAY OF FIRE B - ESSENTIALPLG 129 <
PRAISE AND ADORE (SOME LIVE WITHOUT IT) 506 T 18 HOTEL AQUARIUM 151 38
£ wavoRly B B FLICKER/PLG 0 FALLINGUP BEC/TOOTH & NAIL 3
46 18 UNDO . | LOVE YOU TO DEATH
8; RUSHOF FOOLS B mpas | 204 : _,4, 20 oLy FORCE S B o MAVERICK/MONO VS STEREO/GOTEE | 193 ]_ ~
. TUNNEL WAKE UP
% _‘?_ THIRD DAY B ESSENTIALPLG | 220 =2 22 '_1'8__ Kis2 o secoomanaL Ik 2
e HOME " YOUR DEMON
2
% 8 oaucHTRY B _ RCA/RMC ¥ ‘25_ 2 . KIDSINTHEWAY - _— FLICKER/PLG s _‘7. h
~ EAST TO WEST 7 FALLS APART
22
% | H . CASTINGCROWNS _ BEACHSTREET/REUNION/PLG So0 Er “'3_ & © THOUSAND FOOT KRUTCH TOOTH& NAIL = 38
2. WHAT DO WE KNOW AWAKENING R
% L5 mousmoroorkcy ~ TootHenaL | 399 *69 I swiawroor ) SPARROW/COLUMBIAEMICMG 122 20
HERE'S MY LIFE POPULARITY
/ & S BaRLOWGRL B FERVENT/WORD-CURB 00 ‘_5? i 23 3 JonezETA B - TooTHENAL | 120 o
: | WANNA LIVE . SING TO ME -
/ Z 5 STELLARKART - o WORD-CURB e § fg - ! RUNKID RUN i TOOTH &NAIL =7 _""] e
/ 5 BEAUTIFUL DISASTER 353 3 5= 5 TEMPTATION COME MY WAY 2 6
/ JON MCLAUGHLIN N - ISLAND/UMCG " SHOWDOWN i MONO VS STEREO/GOTEE 2
- IT'S BEAUTIFUL + FIENDS (SELLING OUT AIN'T EASY) '
2
% = B ELEVENTYSEVEN FUCKERPLE | S98 ﬁs_ 2 CHASINGVICTORY o MONO V5 STEREO/COTEE o '18
JUST ME = F-STOP
DS
% 3 |, SEVENGLORY 75PN | o049 _‘56 SULLIVAN B - B TooTHENAIL | 104 o
2 = EVERY TIME | BREATHE 3 ! AWAKE
i > BIGDADDY WEAVE FERVENT/WORD-CURB 263 5 2 URSNE SEVENTH DAY SLUMBER BEC/TOOTH & NAIL i ot
s EVERYTHING GLORIOUS AMAZING BECAUSE IT IS
DAVID CRDWDER BAND SIXSTERS/SPARROW/EMICMG | 20 2 2 THE ALMOST. TOOTH & NAIL 99 )
§ INSPO
1 g TITLE PLEYS TITLE PLAYS
2Z&  armisT IMPRINT / PROMOTION LABEL ~ TW - WKS ARTIST IMPRINT / PROMOTION LABEL ~ TW. +-
o BRING THE RAIN MERCYME N0 300 -2 = il CONVINCED NICOLEC.MULLEN ~ WORD-CURB 161 +6
BE THOU NEAR TO ME SELAH CURB 262 3 16/1 S YOU ARE GOOD POINT OF CRACE WORD-CURB 158 +19
G, S LUV AR — S — Rl RSN . —— -=— B — —— o
’é 4 EAST TO WEST CASTINGCROWNS ~ BEACHSTREET/REUNION/PLG 255 +46 wn o 'S I BELIEVE IN YOU JOELENGLE o - SPIN360 | 144 +19
:. 8 GOD SPEAKING RONNIE FREEMAN HARDLY | 248 +18 14/1 'S WHEN | GET WHERE I'M GOING CGEOFF MOORE ROCKETOWN 138 -78
g . V- S _ PARDLY HEes o 2 W A WHEN " LET — 2 —— T— LS =
> B EVERY TIME | BREATHE BIGDADDY WEAVE FERVENT/WORD-CURB 237 -6 10/0 3 OUR GREAT GOD T0DDAGNEW FEAT. REBECCA ST. JAMES ARDENT/INO 133 +21
3 i . ! B W ; oY - ol T bl LS ——
- 23 UNDO RUSKOFFOOLS - - MiDAS 229 #8  ho 3 LET YOUR LIGHT SHINE BETHANY DILLON _ SPARROW/EMICMG 133 +5
§ 6  GIVE YOU GLORY JEREMY CAMP - BEC/TOOTH&NAIL 277 +50 N2 4 HALLELUJAH, JESUS MONK & NEAGLE - N REUNION/PLG 132 +9
: 9  GIVE ME WORDS TO SPEAK AARON SHUST BRASH 25«2 1/0 |3 COMING BACK TO LIFE ECHOING ANGELS INO 125 -6
X e R LA - - R B C ¢ 1
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Whip Of Cords/Satellite
OM/PD: Matt Rhodes<

KCLC/St. Louis, MO
MD: Dave Merket

WBVM/Tampa, FL¥
PD: Johnny Vincent
MD: Olivia Paff

WYSZ/Toledo, OH
PDO/MD: Jeff Howe

WCLQ/Wausau, Wi
PD/MD: Matt Ceane

* Monitored Reporters
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KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVFJ/Atlanta, GA*
OM/PD: Den Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Stave Swanson

KPEZ/Austin, TX

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Bzltimore, MD*
PD: David Paul
MD: Mike Alley

WDJC/Bitmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Baise, ID*
OM: Chris Gilbreth
PD: Jerry \Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Eurns

PD: Susan Woodard

MD: Whitney Yule

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WAKW/Cincinnati, OH*
PD: Rob Lewis
MD: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Fowser
MD: Josh Booth

KGTS/Ccllege Place, WA
PD/MD: Elizabeth Nelson

KBIQ/Colorado Springs, CO*

PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MLC: Michael Prendergast

KNWI/Des Moines, IA
PD/MD: Jave St. John

WMUZ/Detroit, MI*
PD: Miranda Beicher
APD: Radi Myles
MD: Jon Culbert

WWIB/Zau Claire, Wi
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymond
PD/MD: Adam Frase

KHPE/Eugene, OR
MD: Pav| Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD:Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: SyndiLong

MD: Steve Turley
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KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Frederickshurg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
OM: Don Michael

PD/MD: Chris Lemke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM/PD: Troy West
APD/MD: Gary Thompson

WBFJ/Greensboro, NC
PO/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PB/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD/MD: Jason Sharp
APD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, Ml

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WIIE/Lauisville, KY*
PD: Jim Caligeau
APD/MD: Chris Crain

WRV|/Louisville, KY
OM/PD: C.C. Matthews
APD: Dave Reichel

KSWP/Lutkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Gamblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WMCU/Miami, FL*
OM/PD: Dwight Taylor

WFZH/Milwaukee, WI*
PO/MD: Danny Clayton

KTIS/Minneapolis, MN*
PD: Kurt Wallace
MD: Paul Perrault

KBMQ/Monroe, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PD/MD: Vance Dillard

New Life Media Network/Network

PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KGBI/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPOZ/Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

MD: Scott Smith

KLVA/Phoenix, AZ*

WMSJ/Portland, ME*
PD: Paula K.
APD: Joe Polek

KF1S/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD: Dave Masters

MD: Jennifer Walker

KSGN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roancke, VA*
OM: Jackie Howard

PD: Jason Sharp

MD: Brian Sumner

WRCl/Rochester, NY*
PD: Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD: Darren Mariar
MD: Joe Buchanan

KKFS/Sacramento, CA*
PD: Max Miller
APD/MD: Mark Standriff

KOAY/Salt Lake City, UT
PD/MD: Alan Hague

Sirius Spirit 66/Satellite*
PD/MD: Al Skop

XM The Message/Satellite*
OM/PD: Jon Zellner
MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff Mackarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PO: Chris Keily

APD: Dale Christopher

KX0J/Tulsa, OK*
PD: Bob Thornton
APD: Dave Cordon

WGTS/Washington, DC*
PD: Ty McFarland
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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RETURNS TO THE TOP 10 (UP
62 PLAYS) AND HITS A NEW
PEAK POSITION AT NO. 7.
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ﬁ MUSIC RESEARCH
TroyResearch
TITLE w w w w
ARTIST IMPRINT / PROMOTION LABEL ~ FAMS ~ 2554 2534 3544 ' 4554
BY HIS WOUNDS GLORY REVEALED POWELL, CHAPMAN, HALL, LITTRELL ] REUNIONPLG  95% 423 4.24 4.21 4.2{.
BRING THE RAIN MERCY ME IND  B4% 4.21 419 4.26 4.—21
HOW CAN | KEEP FROM SINGING CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG ~ 99% 421 412 419 4.30
MY SAVIOR MY GOD AARON SHUST BRASH  95% I.L 41 4.24 zﬂs
EVERLASTING GOO LINCOLNBREWSTER VERTICAL/INTEGRITY ~ 94% 414 403 419 4.20
MAOE TO LOVE TOBYMAC FOREFRONT/EMICMG ~ 96% 413 422 438 4.00
GIVE YOU GLORY JEREMY CAMP BEC/TOOTH&NAIL  95% 4mn 407 413 432
EAST TO WEST CASTING CROWNS BEACHSTREET/REUNIONPLG  63% 408 407 409 4.09
EVERY TIME | BREATHE BiCDADDY WEAVE FERVENT/WORD-CURB  85%  4.08 408 410 4.07
MOUNTAIN OF GOD THIRD DAY ESSENTIALIPLG  96% 405 413 406 395
YOUR NAME PHILLIPS, CRAIG & DEAN N0 95% 403 46 380 413
I'M NOT WHO | WAS BRANDON HEATH REUNION/PLG  91% 401 339 403 402
UNDO RUSH OF FOOLS ESSENTIAL/PLG  92% 4.01 408 382 4.2
DOES ANYBODY HEAR HER CASTING CROWNS BEACHSTREET/REUNIONPLG  95% 395 4.05 399 3.82
SOMETHING BEAUTIFUL NEWSBOYS INFOP  94% 394 402 377 402
GIVE ME WORDS TO SPEAK AARON SHUST BRASH  70% 39 385 388 4.00
YOU BRITT NICOLE MDAS  89% 384 375 418 361
NOTHING LEFT TO LOSE MAT KEARNEY INPOP  91% 383 386 38 379
SUNDAY TREEE3 INFOP  30% 379 X62 409 368
ONLY THE WORLD MANDISA 3n

SPARROW/EMICMG ~ 91% 3.70

3.76 « 363

Total Sample size is 2250. These are average scores for music in the Contemporary Christian AC format, basec
on data from surveys conducted throughout the US, using TroyResearch Online Music Tracking. Online panelists
score each song on a 1-5 scale where 1 = strongly dislike and 5 = strongly like. TroyResearch is a registered trade-
mark of RadioResearch.Com. To inquire about Online Music Tracking with TroyResearch, call Jonathan Little at
740-549-9700, x61 or email jlittle@troyresearch.com.
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Tomorrow’s radio stars may be today’s listeners

Wanted: Real People,
Sincere Entertainment

R.J. Curtis

RCurtis@RadioandRecords.com

n the surface, the recent promotion conducted by Lincoln
Financial Media’s KYGO/Denver seems like your run-of-

the-mill, crazy-kooky-wacky radio stunt designed to garner
as much media attention as possible. M Upon further inves-
tigation, however, the talent search contest that ultimately
made Skip Miller KYGO’s newest, albeit most inexperienced

part-timer was less about free publicity and more about making station fans a
bigger part of KYGO. It also speaks to PD Joel Burke’s belief that radio needs
to look for nontraditional means to find the next compelling, breakthrough on-

air talent.

“The days of the big host/announcer person-
alities are disappearing,” he says. “We've got to
have real people on the radio having fun.”
how the
KYGO talent search was a six-week promo-
tion from start to finish. After soliciting

So here’s story goes: The

entries on-air, KYGO evening personality
Flipput put together an example of a demo
and posted it on the station’s Web site as a
guideline for listeners.

Standard mail was accepted as a means of
entering, in addition to a voice mailbox where
listeners could audition over the phone.
According to Burke, entries were accepted from
“anybody who was interested, no matter what
their technological handicap was.”

Even for those who had no understanding of
what a demo is or what doing radio is like,
Burke says, “we made it easy for people to
enter.”” KYGO listeners then voted online, nar-
rowing the field to five finalists. Each sat with
Flip for two hours a night during the course of
the final week. Voting was open for the next
four days, where more than 8,000 votes were
recorded, with no repeat voting permitted.

KYGO isn’t by any means the first station to
employ this method of finding new talent. In
fact, Billy Greenwood, PD at Clear Channel’s
KSD/St. Louis, completed a talent search just
two months ago for an addition to “The Craig
Cornett Morning Show.”

Greenwood says the station was looking for

someone “who would give us a real perspective
on topics without delivering it like an
announcer.” Like KYGO, five finalists ultimate-
ly had their chance at stardom when they each
sat in with Cornett for an entire morning show.
KSD listeners chose Kelly Wyld, and while
Greenwood says adding a new player to an
important daypart like morning drive is “a risky
move, the listeners have been very supportive,
mainly because it was their selection.” Wyld has
been on the air for only four weeks, but
Greenwood describes it as ““a great experiment
to this point.”

While not all the programmers R&R spoke
with have actually tried this at home, all appear
to embrace the concept, including John
Crenshaw, PD at Clear Channels WCOL/
Columbus, Ohio: “As radio strives to be more
relevant to our audience, why shouldn’t we look
outside the established talent pool for someone
who is relatable yet real?”

And although Scott Lindy, director of coun-
try programming for Sirius Satellite Radio, has
never hired anyone this way, he calls it “a very
cool idea” and believes it’s a realistic way to find
talent. “Allowing those persons with passion for
the radio biz and music they love to come to
you is not only a good idea but it’s a proven
way to find talent” Lindy cites “American
Idol” and “Nashville Star” as proof that talent
searches can work.

Another believer is Don Jeffries, PD at CBS

24/7 NEWS ONLINE @ www.RadioandRecords.com

‘Radio in
eneral has
one a

horrible job

of

mentoring,
uiding and
eveloping
talent. We
have all
these
options and
kids are
growing up
without the
mystique
and love for
radio they
once had.’

—Joel Burke

‘The goal is
to just find
people who
are real,
who are also
looking to
potentially
make a
career
change.’
—Steve Reynolds

www americanradiohistorv. com

Radio’s KFRG (K-Frog)/Riverside, Calif.

“Listeners have no preconceived notions
about what an on-air personality is supposed to
be,” he says. “The supply is endless, as long as
you are willing to put some time into it.”

Making time for regular aircheck sessions is
important even when coaching an experi-
enced jock, but especially critical when work-
ing with radio neophytes. “Radio in general
has done a horrible job of mentoring, guiding
and developing talent,” Burke says. Part of the
problem: “We have all these options and kids
are growing up without the mystique and love
for radio they once had. For those who do
come into this business, we have nobody to
blame but ourselves.”

Burke believes the problem lies with people
in management positions who aren’t properly
equipped for talent development. He says,
“Many are enormously talented, but they’re
wearing so many different hats they barely have
enough time to communicate with their
morning show, much less have a part-time proj-
ect going on the side.”

According to talent coach Steve Reynolds of
the Reynolds Group, once the hire is made
from the ranks of listeners, “you have to be
careful that they’re not so over the top that they
burn with listeners quickly” Reynolds says
good advice for the recently discovered person-
ality “is to understand that other listeners are
drawn to you when the topics you've chosen
for the show have high relevance to their lives
and theyre engaged with an interesting per-
spective closer to the top of the break.” Unless
they have a perspective that is ultimately fun to
listen to, Reynolds says, “others will not want
to hang with you.” That’s why learning the art
of show prep is so important. “You can’t just
go in there and wing it; listeners no longer
afford us that luxury. So, be highly relevant, be
fun and your authentic self and listeners will
gravitate to you.”

KYGO may have benefited from an
already successful track record with a nontra-
ditional radio personality. Since 2001,

Mudflap has been an important member of
the morning show. Prior to joining KYGO, he
was a stand-up comedian, and though radio’s
track record with comics generally isn’t par-
ticularly stellar, Mudflap proved to be an
exception. According to Burke, “One of the
things about Mudflap that is so strong,
besides his comedic timing and the stuff he
says, is he’s a real person on the radio, he’s very
transparent.” Though radio has been his full-
time job for a while now,“he doesn’t see him-
self as a radio guy.”

Reynolds believes if you find the right peo-
ple through a talent search, it’s no stunt. “This
is as viable a way to find talent as any conven-
tional method. The goal is to just find people
who are real, who are also looking to potential-
ly make a career change.”

And how about this: In Burke’s case, he
found three. Not only did he hire Skip Miller,
the people’s choice, he also signed runner-ups
Janet Blair and Priscilla Torres. RR
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NEW AND ACTIVE WHAT DO YA THINK  HEAVEN, " DNLINE S o
TTLE — m ABOUT THAT 26  HEARTACHE AND Brad Paisley ECeLmAEE b :
ARTIST / LABEL AUD / GAIN ARTIST / LABEL AUD/GAIN  ARTIST / LABEL AUD / GAIN Montgomery Gentry THE POWER OF (ARISTA NASHVILLE) 1 e o
- - (COLUMBIA) LOVE KASE, KHEY, KILT, KKGO, JOYRIDE 13
18 VIDEO YOU DON'T SIMPLE LOVE 0.204/0.190 KATM, KKNG, KRTY, KUBL, Trisha Yearwood KPLX, KSSN, WCTO, WDAF, s e e
TAPES 0.331/0.040 PLAY FAIR 0.268/0.01 Alison Krauss MOST ADDED KVOO, KWJJ, WBEE, WCTQ. (BIG MACHINE) WESC, WKKT, WMAD, (UNNERSA SOUTH)
o [lamwtva | {ROUNDER) WFBE, WGH, WIL, WITL, KDRK. KFKF, KILT, KKGO, WPAW, WPKX, WQBE, R ERE S RIGWE HeKS)
{BACCERSTICK/COS) {SHOWCASE) TOTAL STATIONS: 6 WIVK, WKDF, WKXC, WNCY, KRTY, KSKS, KUBL, KW.J, WRBT, WUBL, WXBQ KSOP, KYGO, WFBE, WITL,
TOTAL STATIONS: 10 TOTAL STATIONS: 2 OB G T WBEE, WCTK, WFBE, WONA,  ———— T WIVK, WKCQ, WKDF, WNCY,
: : ROLLIN' WITH THE WPUR, WQBE, WQYK, WGNE, WIL, WITL, WKDF, FIRECRACKER 16 WPUR “ ¢ ’
- WWQM, WXBQ, WXCY, WKHX, WKLB, WOGI, WPCY, Josh Turner
THE PRIZE  C.294/0.83 YOU DON'T HAVE TO GO FLOW 0.196/0.196 e WQMX, WUSJ, WWGM, {MCA NASHVILLE)
Joanna Cotter HOME 0.252/0.113 Mark Chesnutt WXBM, WYRK KIIM, KILT, KKGO, KTOM,
(WARNER BROS/WRN) Gretchen Wilson (LOFTON CREEK) KUSS, WBEE, WCTO, WKKO,
TOTAL STATIONS: n (COLUMBIA) TOTAL STATIONS: 4 FOR WEEK ENDING JULY 29, 2007
TOTAL STATIONS:

LEGEND: See legend to charts in charts section for rules and symbol explanations.
130 country and 24 Canada country stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicatar chart compr sed of 96 reporters.
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POWERED BY

» KENNY CHESNEY CROWNS ALL
THREE COUNTRY CHARTS AS “NEVER
WANTED NOTHING MORE” HOLDS AT NO. 1

niclsen
ON THE MONITORED LIST WHILE MOVING

TO THE TOP OF COUNTRY INDICATOR AND

CANADA COUNTRY.

COUNTRY

n
\\o

\

N

N

COUNTRY INDICATOR REPORTERS

COUNTRY INDICATOR

PLAYS TOTAL
ARTIST IMPRINT / PROMOTION LABEL ~ TW ol AUD.
KEAN/Abilene, TX WXTA/Erie, PA WBBN/Laurel, MS WWEFG/Salisbury, MD 3 8  NEVER WANTED NOTHING MORE KENNY CHESNEY BNA 3759  #274 8.7
M: Randy Jones OM/PD: Adam Reese OM/PD: Tom Freeman OM/PD: Brian Cleary —_— — . =
Pg{)MSDh Rudy| Fernandez APD/MD: Sandra Lee 2 15 I TOLD YOU SD KEITHURBAN CAPITOLNASHVILLE 3720  +196  7.823
Sl ool S ——— ———— 23 TEARDROPS ON MY GUITAR TAYLORSWIFT BCMACHNE 3628 | 4107 7722
T 1 PD/MD: Jliﬁel)"ae\;is (p)gl Jim 'S":;gL"'l 5&!}}!}.{/}5? AngeKIo, > @ 19 THESE AREMY PEOPLE RODNEY ATKINS (URB 3297 232 69N
exandria, : Hoss Michaels : Boomer Kingston I e I —— “zonz BTN
PD: Hollywood Harrison APD/MD: Carol Turner = 26 ADIFFERENT WORLD BUCKY COVINGTON - LYRICSTREET ~ 3283 4266  6.676
MD: Melissa Frost WKDQ/Evansville, IN & 10 BECAUSE OF YOU REBAMCENTIRE DUET WITH KELLY CLARKSON MCANASHVILLE 3201 +305  6.854
PD/MD: Jon Prelt KKJG/San Luis Obispo, CA 3 i g ] A = T
KLLL/Lubbock, TX ON/PD: Peoner Danials 9 14 I NEED YOU TIMMCGRAW WITH FAITH HILL CURB 2885 +228 5.795
KGNC/Amarillo, TX PD: Jeff Scott MD: Adam Montiel 112 4 TAKEME THERE RAsCALFLATTS (YRICSTREET 2884  +545 6180
OM/PD: Tim Butler MD: Neely Yates . —— - S T B
APD/MD: Patrick Clark gxﬁoﬁ/n Fcaer oﬁ{?gm 1D 19 TOUGH CRAIG MORGAN BROKENBOW 2843 +298 623
N I it — —_—
PD: Eric Heyer KRAZ/Santa Barbara, CA & 24 JOHNNY CASH JASON ALDEAN BROKENBOW 2821 -180  5.857
MD: Scott Winstan KIAl/Mason City, A PD/MD: Stefan Carpenter - ——— =-———— — — e
KBRJ/Anchorage, AK PO: Phil O'Reill 10 EYERYDAY AMERICA SUGARLAND MERCURY 2647  +198 5.734
ggbmg:\gldeé Moswell MD: Robin McCann 7 LOVEME If YOU CAN ToBY KEITH SHOWDOGNASHVILLE 2501 ~ +284  5.296

WKML/Fayetteville, NC

KSNI/Santa Maria, CA

PD/MD: DeanQ PD/MD: Tim Brown 8  PROUD OF THE HOUSE WE BUILT BROOKS&DUNN ARISTANASHVILLE 2422 325 5.094
KRWQ/Medford, OR 1 - BED - g D o B B 4
\(%B%/Au usia' GA* OM/PD: Las"ﬁ Neal 5 29_ | WONDER KELLIEPICKLER BNA ] _2251 +14 4.56% |
Eteveliurks KAFF/Flagstaff, AZ MD: Scott Schuler Jones €D Country/Sateliite* 1 8 IF YOU'RE READING THIS TiMMCCRAW i wRB 2189 €233 4492
PD: C.J. Murri OM/PD: Jim Murphy 2) 9 FREE ANDEASY (DOWN THE ROAD | GO) DIERKSBENTLEY  CAPITOLNASHVILLE 2162  +267  4.523
MD: Jenny Brawn MD: Rick Morgan . - = L P
KBKO/Bakersfield, CA* KUBB/Merced, CA 19 18 ALLMY FRIENDS SAY LUKE BRYAN CAPITOLNASHVILLE 2039 ~ +136 | 4.368
PD:Danny Spanks Oh[g/pD: Renle Roberts 1B 13 Howl FEEL MARTINAMCBRIDE - RA 2026 +B9 4302
. M M +
WXFL/Florence, AL MD: Dee Kelly Sirius New - ——— - — —— —
I OM: Jeff Thomas Country/Satellite* 23 4 ONLINE BRAD PAISLEY ARISTANASHVILLE 1843  +361  4.077
, WV B : i &  Sweeeas = = — ’
E’)"ﬁéfj \‘MZ RHIEEBoN WOKK /Meridian, MS %fﬁ‘ﬁsfgg“ Lindy 21 ALITTLE MORE YOU LITTLE BIC TOWN EQUTY 1764 +22 3.674
PD/MD: Fred Persinger PO: Todd Rupe 2 16 LIVIN' OUR LOVE SONG JASON MICHAEL CARROLL ARISTANASHVILLE 1640  +156  3.510
WEGX/Florence, SC B 5 ucaciios o =10
T - \%WPD: Randy "Mudflap"” WEAMIM A ;);%’I?igkwiy 16/Satellite* 2_3 _13 b MEASURE OF A MAN JACK INGRAM BIG MACHINE 1416 +121 2.999
1lings, ilcox ontgomery, : Jon Antnony -
OM: Jay Brandon MD: Chase Matthews MD: Jay Thomas V,’ FAL (LAVYVALKER ASVLUM-CURE SI2C _ﬁ_ . 202y
PD/MD: Mark Hill 15 JUST MIGHT HAVE HER RADIO ON TRENT TOMLINSON LYRICSTREET 1222 +48 2539
WKKW/Morgantown, WV 10 ANOTHER SIDE OF YOU J0ENCHOLS  UNWVERSALSOUTH 1148 +74 2396
WFRE/Frederick, MD* OM: Hoppy Kercheval WJCL/Savannah, GA* E— " S S B
WHWK/Binghamton, NY PD: Lisa Allen PD/MD: fohn Bowen OM: Pat Garrett 2= 16 1 WANNA FEEL SOMETHING TRACE ADKINS CAPITOLNASHVILLE ~ TIO8 -324 2085
PD: Dan Brake PD: Boomer Lee . — —= — ———— =
1 FAMOUS IN A SMALL TOWN MIRANDA LAMBERT owmBlA 1047 +82 2.462
WFLS/Frederickshurg, VA*  WMUS/Muskegon, MI* 3 FIRECRACKER JOSH TURNER MCANASHVILLE 1038  +304 ' 2.243
WBWN/Bloomington, IL OM/PD: Paul Johnson OM: Dave Taft WBFM/Sheboygan, Wi 1 = 8§ — pp—— — o I a4
OM/PD: Dan Westhoff APD: Mike Vincent PD: Mark Dixon PD: Eddie yhar['a __6_¥ NOTHIN BEEER TO DO LEANNRIMES . - ASYIUM:CURE] 839 57 ]_69(_)
APD/MD: Buck Stevens APD: Jeff "J.R." Kelm 9 LOST FAITHHILL WARNERBROS/WRN 830 2 1770
WHKX/Bluefield. Wy SHGFE’/’:IrWTO' CA %G]J’%/Mng”?eachl SC - e 3.- S_ AS IF SARAEVANS - - RA 805 an L_S_87_
uefield, M: Paul Wilson : Johnny Walker KXKS/Shreveport, 5 THE MORE I DRINK BLAKE SHELTON WARNERBROS/WRN 703 +30 1404
OM: Ken Dietz PD: Chuck Geiger MD: Korby Ray OM: Cary McCoy — K S e
PD/MD: Jge Jarvis PD: Chris Evans 6  YOUNEVER TAKE ME DANCING TRAVIS TRITT CATEGORYS 679 +19 1.378
2 TANGLED UP BILLY CURRINGTON MERCURY 620 +63 1.266
KUAD/Ft. Collins, CO KJCS/Nacogdoches, TX — — = e,
KQFC/Boise, ID* PD: Mark Callaghan OM/PD: Wakeman "Cator” KSUX/Sioux City, |A 6  SUNDAY MORNING IN AMERICA KEITH ANDERSON ARISTANASHVILLE 608 +42 1.256
i WeslMeshay R0 Davelensen i=coerl POMD: Tony Michaels 2 LAST TRAIN RUNNING WHISKEY FALLS MIDAS/NEWREVOLUTION ~ 500 +47  0.992

MD: Ruby Cortez

KAGG/Bryan, TX
MD: Danny Merrell

MD: Brian Cary

KTCS/Ft. Smith, AR
OM: Lee Youn
PD/MD: Troy Eckelhaff

APD: Erin Rohde

WCTY/New London, CT
OM/PD: Jimmy Lehn
APD: Dave Elder

WBYT/South Bend, IN
PO: Clint Marsh

APD: Stinger

MD: Shannan Marie

\IVHATBO YA THINK ABOUT THAT MO;TGOMERV GENTRY
WAY BACK TEXAS PAT CREEN
WATCHING AIRPLANES CARY ALLAN

BNA 388

+101

COLUMBIA 450 _0283  0.860

0743

MCANASHVILLE 374 4182 B 0.793

BAD FOR ME DANELLE PECK BGMACHNE 360 +58  0.689
WIXY/Champaign, IL
PD: Sky Phillips WBTU/Ft. Wayne, IN KHKX/Odessa, TX WTH|/Terre Haute, IN
MD: Nicole Beals OM: Phil Becker PD: Mike Lawrence OM/PD: Barry Kent =
PD: Scott Roddy APD/MD: Kelley Peterson -
APD/MD: Adam Mayfield ,,,g CANADA COUNTRY
x
WOGT/Chattanooga, TN* WIBW/Topeka, KS g2 TITLE e
PRIDIeraSannen e e £L KSL/N épaém Springs, CA QBD’}%‘ ,\éomgomeg § %3  ARTIST IMPRINT / PROMOTION LABEL ~ TW +-
ainesville, PD: Al Gordon : Stephanie Lynn
OM/PD: Shane Finch MD: Kory James 4 7 ] NEVER WANTED NOTHINGJORE KENNY CHESNEY B BNA/SONY BMG 583 +59
WYGY/Cincinnati, OH* MD: Dave Tyler 1 9  BECAUSE OF YOU REBAMCENTIRE DUET WITH KELLY CLARKSON MCA NASHVILLE/UNIVERSAL 570 -6
OM: Patti Marshall WTCM/Traverse City, MI 3 10 DIDN'T EVEN SEE THE DUST pAUL BRANDT % BRANDTUNVERSAL 536 +10
PD: Kathy O’ Connor WPAP/Panama City, FL OM/PD: Jack O'Malley 2 . — = — - B
WTNR/Grand Rapids, MI*  OM/PD: Jay Cruze MD: Carey Carlson 2 15 1TOLD YOU SO KEITHURBAN CAPITOLNASHVILLE/EMI 515 -26
(FJ,BA:SBrentSAIberts MD: Shane Collins - AT DOVOUSEEG = — — —4—9— e
: Steve Stewart B s DOC WALKER OPEN ROAD/UNIVERSAL 8 +
8!&(&/[](82:3: i SR chacts WWZD/Tupelo, MS -I: 16 TEARDROPS ON MY GUITAR TAYLOR SWIFT a BCMACHNEAUNNERSAL 475 +48
: upeto,
PD/MD: Brian Thomas WYCT/Pensacola, FL OM: Rick Stevens AN .- S — — —
. PD: Ric Sacola —_— PD: Paul Stone 75 9* FREE AND EASY (DOWN THE ROAD | GP! DIERKSBENTLEY CAPITOL NASHVILLE/EMI :7_5 _+13
WSTH/Columb ol Blhjl\/YPZl)/-"F'{;?\g;sl-sﬁz“;?rﬁ%ns e 1 7 PROUD OF THE HOUSE WE BUILT BROOKS & DUNN ARISTANASHVILLE/SONY BMG | 473 +25
olumbus, GA - Tort _— ————— — — ——
EB/I: Alr'?riarb Waters WA O S— (\S\IFFN/Tuscaloosa, AL 127 6 DONE YOU WRONG AARON PRITCHETT & oM 466 +29
: Alan Quin WFYR/Peoria, M: Greg Thomas _— et e R .
APD/MD: Mike Kelly . OM/PD: Ric Morgan PD: Trey Daniels 3 8 ROk IN MY BOOT JASONBLAINE % UINDEPENDERT: |8 443 i e
‘gg;%ﬂm‘:;‘;’g' pax 16 4  ONLINE BRAD PAISLEY ARISTANASHVILLE/SONYBMG 442 +49
:\(ABTXICWPDUS Christi, TX* gﬁ%mﬁukﬂaﬁbd’ ME* EVFR%’%'W r)i: 8 _]5 PICKUP TRUCK SHANE YELLOWBIRD L 306/UNIVERSAL ; 4110~ -22
: Austin Daniels : Randi Kirshbaum M/PD: Bill McAdams 3 R TO KEEP HER AARON LINES S 43) i
WTCR/Huntington, WV MD: Shelly Kincaid _5_ 14 CHEAPER® ER AARON * OUTSIDE THE LINE 51 50
PD: Clint McElroy 18 3  TAKE ME THERE RASCAL FLATTS LYRIC STREET/UNIVERSAL 423 +55
KQUL/Corpus Christi, TX* ] KJUG/Visalia, CA G 21 LOSTIN THIS MOMENT BIG&RICH WARNERBROS./WARNER |~ 409 -49
T — ghl}VgD/Panéghkﬁepéle, NY PD/MD: Dave Daniels —0 —_ R EEDOD - ——‘-262— i
oplin, : Reggie Osterhoudt 1 12 TIMMCGRAW WITH FAITHHILL CURB/EMI -
M: Chad Elli D: 9 N T p— == — —— S . e
KTYS/Dallas TX* ol RanEy':rt ApD’:*E;'iQ QDU?,‘!{" McCord S——. 15 16 THESE ARE MY PEOPLE RODNEY ATKINS RBEMI - 384 3
N r 3 | - — —— B -
PD: Gayle W. Poteet PD: Chad Edwards - 23 6 LOVEMEIF YOU CAN TOBYKETH SHOW DOG NASHVILLE/UNIVERSAL 368 B +43
MD: Chris Huff \é\IDNgVJN{KaIamazuu, Vi Kg/lf\%ﬂﬁpis City, S APD/MD: Vanessa Ryan 19 20 WRAPPED GeORGe STRAT MCANASHVILLE/UNIVERSAL 3-30 37
: PJ. Lacey Pl : Mark Houston K
T APD: Scatt ngner LB 20 3:_'._ FIND OUT WHO YOUR FRIENDS ARE TRACY LAWRENCE ) RDCKY COMFORT/COS | i27 3_8 N
OM/PD: Ame Pullard MD: Tim Harris PD/MD: Jim Elliott” 17: 22 LUCKY MAN MONTCOMERYGENTRY ) COLUMBIVSONYBMG 319 57
MD: Mike Casey gr\B/IUl\lfulc 'z%’l‘l%t{w* 122 12 KICKING STONES JOHNNY REID % - MAPLEMUSIC - 301 -34
‘FI’VDK?A‘::I:.Z{Efne’ IN PD/MD: Derek Gunn WILQ/Williamsport, PA 21 1 14 1 ONEREATH FROM A HEABTACHE ADAMGREGORY ¥ MENSA/EEI ’_—22 _-SS_
KKCB/Duluth, MN APD: Annie James OM/PD: Ted Minier 24 18  LET'S TALK ABOUT LOVE JESSIE FARRELL % UNIVERSAL © 290 -9
PD: Derek Moran MD: Boh Vizza APD/MD: John O'Brien - —— - — _ R e
SldUB/Rﬁlna, NV 33 S  EVERYDAY AMERICA SUGARLAND MERCURY/UNIVERSAL 266 +65
:Ji i B = =— — S
. APD: "'Eig"ccfrliz Hart i 27 8 GOTTAGET ME A CADILLAC wILLIE MACK ¥ OPEN ROAO/UNIVERSAL 266 +28
WQRB/Eau Claire, Wi KXKC/Lafayette, LA* KXDD/Yakima, WA | B ; " -y
PD/MD: Mike McKay PD: Casey Carter OM/PDI:J DeweyBBtyntan 126 10 NOBODY DIED THE WILKINSONS ¥ ) (LATGIO/ANGELINE 251 -28
APD/MD: Sean Riley WCEN/Saginaw, M| APAMD e Bt TESTIFY EVERSON DRIVE & MOASKOCH 240 4167
WRSF/Elizabeth City, NC RD/MD:zJoby Biilips ‘[25" 20 GOOD DIRECTIONS BILLY CURRINGTON ~ MERCURY/UNIVERSAL 236 -58
OM: Tom Charity I 2 IF YOU'RE READING THIS TIMMCCRAW cuRB/EMI | 232 +69

PD: Ray Turner
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Wish and Lite vie for adult listeners for nearly 30 years

Pittsburgh’s Steel-Plated
Dueling AC Competitors

Chuck Taylor

CTaylor@RadioandRecords.com

o the uninitiated, the mention of Pittsburgh conjures 1mages
of steel, a blue-collar populace and musically, classic rock.
Certainly, that last signature is irrefutable: Clear Channel’s
powerhouse WDVE has been playing some form of rock in
the market since 1969 and continues to lead today, boasting
a vigorous No. 1 12+ 9.6 share.

But the clichés end there. In recent times,
Arbitron market No. 24 has become a boon for
white—collar high tech and education, featuring
seven Fortune 500 companies, ranking Pitts-
burgh in a No. 6 tie for the most such headquar-
ters in the nation. On the radio side, the city is
also home to a surprising number of adult-
targeted current music formats and in fact, coni-
mands the unusual feat of two competing AC
outlets—Dboth heritage signals.

Renda Broadcasting’s WSHH (Wish 99.7) and
Steel City Media’s WLTJ (Lite Rock 92.9) each
launched with an easy listening format as FM
was just establishing identity in the 1970s, segue-
ing to AC in the 1980s.They also share the novel
distinction of independent ownership in a mar-
ket—or for that matter, a nation—dominated by
Clear Channel and CBS Radio. In the winter
2007 Arbitron quarterly report, Wish led the pair
with a 4.1 share to Lite’s 2.8.

In separate interviews, the stations’ PDs give
plenty of insight into how two ACs can thrive
in a market that also offers an adult hits outlet
(Steel City’s WRRK, a 4.8 share in winter 2007),
a hot AC (CBS Radio’s WZPT, 2.5) and even a
third, albeit less threatening AC (Keymarket's
WKPL, (.7).

“It certainly is a unique situation,” Lite PD
“You hard
pressed to find head-to-head mainstream AC

Chuck Stevens says. would  be
competition such as ours in other markets. 1
think one of the reasons we both exist can be
strangely attributed to WDVE. Once you get
past their share of the market, it literally can be
a photo finish in terms of where the remaining

stations are ranked. Eight-tenths of a share can

AUGUST 3, 2007

move your rank position five slots. With six
metro counties and a ton of signals, you are
fighting for fractions, literally superserving spe-
cific demographic cells.”

Wish PD/morning man Ron Antll adds,
“This is a pretty old market, rivaling Dade
County, Fla. Eight of the top 10 stations appeal

to adult denios, so two ACs fit right in. The older |

market provides enough of a target, and both sta-
tions work very hard to grab an audience.
Though the market loves classic rock, a look at
the kinds of stations that make up the greatest
concentration of audience include country, taltk
and AC, including AC-leaning stations.

To differentiate themselves, on the marketing
side both outlets make it a high priority to be
visible in the marketplace.“Lite’s goal is to be out
on the street and in front of people as much as
possible,” Stevens says. “We love shaking hands
and kissing babies. We want listeners to get to
know our personalities.”

Wish utilizes digital billboards throughout
the market to keep its calls front of mind.
Antill says, “We use the technology of the
automation system’s features with digital bill-
boards popping up all over the place,” display-
ing current song title and artist. “Through
coding we can interject other messages on the
board during commercials.”

Both PDs tout the advantages of working for
smaller, private group owners. Stevens says that
Steel City Media provides “a great experience.
Because it’s a family business, we can move faster
than the big guys. If something needs to be done
in terns of research and marketing, there are no
corporate ladders to climb. As a result, T feel we

www americanradiohistorv

illustrate how much of
each station’s average
quarter hours comprise
the core AC demos.

WLTJ

Women 25-34: 4%
Women 35-44: 14%
Women 45-54: 25%
Women 55-64: 21%

WSHH

Women 25-34: 4%

Women 35-44: 6%

Women 45-54: 18%
Women 55-64: 17%

Source: Arbitron Listener AQH
Composition, Winter 2007

Stevens

Meet The PDs

put our heart and soul into what we do for both
our listeners and our clients”

At Antill’s Renda, “we have a forward ap-
proach. The ‘corporate floor’ is responsive
and involved, and we can get things done
quickly. Many folks have left this company
only to return, which says something about
the environment.”

The PDs are also in agreement about the
overall health of AC. “It’s exciting to see
artists like Maroon 5 and Gwen Stefani com-
ing to the format,” Stevens says. “It becomes
a timing issue for AC PDs; you have to know
when your station’s audience is ready to
accept these acts.”

Antill adds, “Everyone is trying to find that
magic something to attract the younger
audience. Thinking younger is the first thing
that matters.”

Despite working in an industry that certainly
has close ties in the community, Stevens and Antill
admit that surprisingly, they have never met.

“We've both been around for a long time, but
believe it or not, no, we don’t know each other,”
Stevens says.

Antill adds, “I have been in the same room
as Chuck at luncheons, and thats about it. |
suppose it might be nice to go to lunch once
in while. We could talk about the Steelers and
the weather.” RR

ask yourself, ‘How am | going to
make the radio station batter
today?™ It's never boring.”

Fon Antill, maming man/PD at
Renda Broadcasting's crosstown
AL WSHH [Wish 9270, grew up in
the market that he calls home, “so
I consider myself lucky.” He landed
his first major-market gig at coun-
try WDSY/Pittsburgh in 1974 and

com

AC WLTJ (Lite Rock 92.9)f
Pittsburgh PD Chuck Stevens has
been working in broadcasting since
he was in high school. *1 hate to
talk about iy history because it
makes me sound old,” he says.
“But I've been interested in the
business since | was T2 He started
working in country radio in
Raochester, MY, then Buffalo-
Miagara Falls, for 13 years, primarily
at what was then AC WBUF. From
there, he moved to Youngstown,
Dhin, to prograrm country WK
and eventually becames OM for the
nine-outhet Comulus cluster there.
He also began consulting country
radio stations for McVay Media. "In
2000, the opportunity came to
program Lite Rock 92.9 in
Pittshurgh with Steel City Media,
and | was thrilled to accept it. Each
day brings rew challenges. You
have to get up each maorming and

24/7 NEWS ONLINE @ www.RadioandRecords.com

remained there for 13 years, on-air
and as PD for most of that time.
Then it was on to a year or so at a
crosstown rival then known as "K-
Bear,” and next to hot AC WQSM/
Fayetteville, N.C.—*1 wanted to be
near the beach” —before heading
farther south to country WCOS/
Calurnbia, 5.C. In 1996, he returned
to Pittshurgh on-air and as pro-
grammer of Wish. Antill queries,
“What other business pays you to
talk about the things people are
discussing at the bus stop?” —CT

K//////////////////////////////////E


www.americanradiohistory.com

: OR TEXAS-BASED TR ) P
us DB R/SO 3D
=l ROAD ¢ i
A AR A »,
A OER
B
[~
g of 11 NIELSENBDS  ¥r HITPREDICTOR NEW AND ACTIVE
g I z TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE TITLE PLAYS TITLE PLAYS
TIST 1
: < IMPRINTZPROMOTIONICACEL 44 *- ESERE RANK ARTIST . LABEL IGAIN ARTIST / LABEL GAIN
EVERYTHING NO. 1(3WKS) 1 )
1 18 1681 +75 1.838 5 WHO KNEW S1/10 REHAB 33/7
" MCHAELBUBLE WIREPRISE 0 Pink Amy Winehouse
WAITING ON THE WORLD TO CHANGE n3 (LAFACEAZOMBA) (UNIVERSAL REPUBLIC)
= 1 JOHN MAYER AWARE/COLUMBIA 617 ’E | 12.504 3 MOST ADDED TOTAL STATIONS: 5 TOTAL STATIONS: 6
© HamE, RCl/:/RﬁIG 5 <40 13766 FIRST TIME 4BN1 LOST IN THIS MOMENT 32716
] g o |:"z; 1 el Lifehouse Big & Rich
4 e 6 el (GEFFEN] [WARNER BROS.)
THE FRAY EPIC ! = | TOTAL STATIONS: 2 TOTAL STATIONS: 4
CHASING CARS n3
S 42 1527 -45 1.886 4 DO YOU KNOW? WHAT GOES AROUND...
S SNOWPATROL POLYDORASM/INTERSCORE L= TITLE NEW (THE PING PONG SONG) ~ 41/3  COMES AROUND 303
e 15 THE SWEET ESCAPE n 495 +86 12763 2 __ARTIST /LABEL _STATIONS Enrique lglesias Justin Timberlake
; 2 GWEN STEFANI FEATURING AKON INTERSCOPE 422 e LOST IN THIS MOMENT B (UNIVERSAL LATINO/INTERSCOPE) (IVE/ZOMBA)
o [BAE?:?I?N% ';VEOS;'EATS n3 1255 42 1093 5 Big & Rlich TOTAL STATIONS: 1 TOTAL STATIONS: 6
IE UNDE - r
o T ARSTAARSTANASHVILLEIRME S L= R R et ek GLAMOROUS 3B/2  MESSAGE TOMYSELF  29/20
8 | 28 HEERTEV TR p — 976 12 4.043 14 WFMK, WHLG, WHUD, WLTJ, WOOD, Fergie Feat. Ludacris Melissa Etheridge
| EREEVILUCKE] URB/REPRISE I = WSHH, WYJB (WILL.LAM/A&M/INTERSCOPE) (ISLAND/IDJMG)
STREETCORNER SYMPHONY N ¢ e e e e SR R TOTAL STATIONS: 2 TOTAL STATIONS: 4
9 43 957 -22 7.296 0 .
ROB THOMAS MELISMA/ATLANTIC BIG GIRLS DON'T CRY 10 =
= mewkv = v =y T e ALL GOOD THINGS GIVE IT TO ME 28/3
10 NICKELBACK ROADRUNNER/ATLANTIC/LAVA 952 -50 7.797 9 (WILL.L AM/A&M/INTERSCOPE) {COME TO AN END) 33/1 Timbaland Feat. Nelly Furtado
- = ATREINE A 4 : s LRI KISC, KRWM, WARM, WFPG, WJKK, WMGS, Nelly Furtado & Justin Timberlake
» MAKES ME WONDER \E 763 +28 6861 1 WMGV, WMXS, WRRM, WYYY (MOSLEY/GEFFEN) (MOSLEY/BLACKGROUND/INTERSCOPE)
" MAROONS AGM/OCTONE/INTERSCOPE i — = TOTAL STATIONS: 1 TOTAL STATIONS:
= HEY THERE DELILAH 7
LITTLE WONDERS A
. | 6 copHomas ] B WALT DISNEVIMELISMAATLANTIC 705 44 4407 T3 SJ:RY;;;H?L 0
3 15 BIG GIRLS DON'T CRY MOST INCREASED PLAYS 11ty 700 4167 881 8 KUMU, WHUD, WLHT, WLTJ, WMAS,
°  FERGE WILLIAWASMINTERSCOPE . WMJX, WWFS
h FEBRUARY SONG
a JOSH GROBAN WyRePmise | 290 80 2453 17 ::AKESS ME WONDER 6
- ] ] r laroon
15 MY WISH n<e ¢ - [A&M/OC TONE/INTERSCOP
RASCAL FLATTS LYRIC STREET/HOLLYWDOD 4“6_ & | ]Z_Bl‘_ 20 KISC, KMGL, WARM, WLIT, VEV)TFM, WWDE
(YOU WANT TO) MAKE A MEMORY -
@ BON JDVI MERCURVISLANDIDIMG | 327 *53 3842 15 (YOU WANT TO)
i B b MAKE A MEMORY s
[ n Bon Jovi
9 = §. MARTINA MCBRIDE RCANASHVILLE __Mi . i J . (;ER;L:;?Y/ISLAND/IDJMG)
EVER PRESENT PAST WCRZ, WEZF, WJKK, WMGV, WMX5
@ PAUL MCCARTNEY MPLHEARICONCORD | 0 | K R © WAIT FOR YOU 4
SAY IT RIGHT m-
52 @ NELLY FURTADO MOSLEY/GEFFEN _225 | 4 2439 ' 18 (E:::E:O?\;]nnn
WAIT FOR YOU KUMU, WLTJ, WMJX, WWFS
% @ ELLIOTT YAMIN mckory | 292 +64 149260 12 - —
f = MESSAGE TO MYSELF 4
/ / n :5&::36'("0\"'5 2 a 0427 26 Melissa Etheridge
7 / L A AR'ST‘YR;: N {ISLAND/IDJMG)
Y i IF EVERYONE CARED n WFMK, WHLG, WJXB, wOOD
:% 9 | 23 ) ]ci_ NICKELBACK ROADRUNNER/ATLANTIC/LAVA _V_E :10 | 1394 23 *IJ—S—T‘BEZU-S—E—‘* —, T
Y 9 27 HEY THERE DELILAH n d 188 +69 2.240 19 Cali
% | PLAINWHITET'S FEARLESS/HOLLYWOOD - . LEVITY)
[ LEMONADE KKBA, WFMK, WHLG, WJKK = — - —
:% OF i nocowven W20 O 0200 - ©r  BIG GIRLS DON'T CRY
# - 1 NEEDED TO FALL Fergie (will..am/A&MAnterscope)
/ * S REQ SPEEDWAGON - SPEEDWAGON/MAILBOAT o 25 S 0 WTFM 414, WWES +1l, WLTW +IL, WLHT 49, KKMY +9,
/ @ B NO ONE IS TO BLAME T 3 ADDED AT... KKBA +3, WARM +8, WMGN +8, WDEF +8, KESZ +7
/ 2 _© KATRINACARLSON WITH HOWARD JONES KATAPHONIC - '23_ D10l . WSHH - & - _H OEE
,¢ 9 .28 BESTIOFIME g7 0 0.089 Pittsburgh, PA Daughtry (RCA/RMG)
8 £ S = . .
4 / S CHRISETTEMICHELE DERIAM/IDIMG PO/MD: Ron Antill KOS 419, WOOD +T7, KKMY +10, KSNE +10, WLTW +3,
V/ @ ‘39 CHANGES 89 .5 0.088 - Daughtry, Home. S KOST +3, WMGN +8, WSLQ +6, KWAV +6, WMJY +5
/ LAREAU WARRIOR Ll : Gwen Stefani Feat. Akon, The Sweet Escape, 5 e ——
/ @ M ROAD -3 = | o, . Big & Rich, Lost In This Moment, O THE SWEET ESCAPE
WO TRUEHEART EHEART ety Katrina Cartson With Howart Jones, No One s To Blame, 0 Gwen Stefani Feat. Akon (interscope)
@ ﬁ KNOCK DOWN THE WALLS = 5 oy FOR REPORTING STATIONS PLAYLISTS GO TO: WAHR +15, WLTW +TL WCRZ +I0, KOST +8, KBEZ +7,
* g WWIFS WS'
CHUBBY CHECKER TEEC www.RadioandRecords.com L e
fr FEBRUARY SONG
Josh Groban (143/Reprise)
RECURRENTS WWDE +7, WHLG +5, WWLL +4, KRWM +4, KSOF #3,
WIBR 3, WLQT +3, KUMU +3, WRCH +3, WFPG +3
g g r EVERYTHING
el TiTLe 1! NIELSEN BDS PLAYS - TITLE 11 NIELSEN BDS PLAYS Michael Buble 043/Reprize)
B ARTIST / tMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w Bl ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ Lw EVMIK.:A‘?; %m ’?'KKMmY ’57' WRVRWOOO:‘-&KKTSMWY*;‘&
UNWRITTEN . BECAUSE OF YOU ' ' ' '
f NATASHA BEDINGFIELD (EPIC) I 1006 1024 Bl KeLv cLaRKSON (RCA/RMG). B ¥ £ 5\
BAD DAY 4 YOU AND ME
DANIEL POWTER (WARNER BROS.) n o | B02 Ly LIFEHOUSE (GEFFEN) i _677_ i
PUT YOUR RECORDS ON YOU'RE BEAUTIFUL ]
CORINNE BAILEY RAE (CAPITOL) N e JAMES BLUNT (CUSTARDIATLANTIC) ] B
RAINCOAT 763 7o HEAVEN N5 634 710 FOR WEEK ENDING JULY 29, 2007
KELLY SWEET (RAZOR & TIE) o1 LOS LONELY BOYS (OR/EPIC) B i LEGEND: See legend to charts in charts section for rules and symbal explanations.
WHAT HURTS THE MOST a DRIFT AWAY 5 98 £C, 27 Canada AC and 23 Canada hot AC stations are eIe:(ronisa“y monit.ored by Nilelsen
RASCAL FLATTS (LYRIC STREET/HOLLYWOOD) 1t m ‘_ZE ) UNCLE KRACKER FEAT. DOBIE CRAY (LAVA) B | I, 629 586 i;rz;::tria:::gstems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.
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Treat your listeners to The Beacon Sunday Mornings

~ Great AC Hits
~ Celebrating 60 + Affiliates
~ Generous Barter Terms - Retain 6 min. Avails

-Ei::

beacon

Contact Affiliate Relations at 1-800-788-8405 or go online to www.beaconradio.org for ycur demo!
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. Dl A PG AIRPO R ¢ ‘11
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AND MO ACD ONOR ‘
1
-
L 11 NIELSEN BDS Y HITPREDICTOR NEW AND ACTIVE
W TITLZ CERTIFICATIONS STATUS PLAYS AUDIENCE
Z TITLE PLAYS TITLE PLAYS
83  armisT IMPRINT / PROMOTION LABEL | TW- +/-  MILLIONS RANK ARTIET / LABEL. e a s e T TS beRIn
. HOME NO. 1{9WKS) n v BEAUTIFUL GIRLS 240/32 SHUT UP aND DRIVE 158/64
17 7.
! DAUCFTRY - - _ RCA/PMC i :3 i AT ]_ Sean Kingston Rihanna
MAKES ME WONDER 12 (BELLGA HEIGHTS/EP C) {SRP/DEF JA wNDIM!
E MAROINS - A&M/OCTONE/INTERSCOPE 3‘—53_ +45 NEEERl 2 MOST ADDED TOTAL STATIONS: 16 TOTAL STATICNS: 10
HEY THERE DELILAH N | 2e3g WONDERFU 226120 SONG ) 155/82
BIG 3IRLS DON'T CRY n ¥ i (POLWDOR/INTERSCOPE) (EPIC)
B feror o WILLLAM/ASM/INTERSCOPE R 252 g . TOTA_ STATIONS: 19 TOTAL STAT ONS: 18
f5l| FIRST TIME B oa27 428 | N448 5 1972 ~ 215/215  HEREYES 152/76
LIFEHOUSE CEFFEN
S O _ - N e TITLE NEW James Blunt Pat Monahaw
29 THE SWEET ESCAPE n3 2867 P& 10028 6 ARTIST /LABEL STATIONS (CUSARD/ATLANTIC) (COLUMBIA)
CGWENSTEFANI FEATURING AKON INTEFSCp;E L : HOW FAR WE'VE COME 22 TOTA_ STATIONS: 26 TOTAL STAT:@NS: 16
ROCKSTAR 1 284 matchbox twenty = T
NICKEBACK B ROADRUNNER/ATLANTI/LAVA M >0 e i (MELISMA/ATLANTIC) LAST REQUEST 200/20 HOLD ON h9/60
F U + UR HAND 1‘2 ﬁ T KAMX, KEZR, KIMN, KLCA, KLLC, KLLY, Paolc Nutini KT Tunstall
37 o b URaceroves | B9 -85 9,761 ? KYIS, KYKY, WHYN, WINK, WLK, WKTI, (ATLANTIC) (RELENTLESZ/VIRGINY
B |r EVERYONE s L - = ﬁx WMMX, WMYX, WNNK, WQAL, WQLH, [CTGTA. STATIONS: 18 TOTAL STATIONS: 15
1 NE CARED i . WRQX, WTSS, WWMX, WXLO, WZPL v — =
NICKELBACK ROADRUNNERATLANTLLAvA | 1889 -9 9641 & WAKE UP CALL 196/59 MY WISH 14115
= . - . ~4 | HER EYES 12 Marcon 5 Rascal Flatts
1 gg&vrvANT TO) MAKE A MEMORY ERCURYISLNIY | T92 | 4 7827 12 Pat Monahan (ASM/OCTONE/INTEF SCOPE) ] (LYRIC STREET/HOLLYWQQD)
8 . S S ™ . . o I (COLUMBIA) TOTA STATIONS: 18 TOTAL STATIONS: 6
BEFORE IT'S TOO LATE (SAM AND MIKAELA'S THEME) ¢ | .04 .72 | sggs 16 KCDU, KLCA, KLLY, KLTG, KMHX, WAYV,
_©  C00COODOLLS. B B ) WARNERBROS. ! 3 : WCDA, WKRQ, WMC, WTMX, WWHA,
. BEFORE HE CHEATS IER ] R
3? _ CARREUNOERWOOD ARISTA/ARISTA NASHVILLE/RMG . 20 R 9 | WHO KNEW n
IT'S NOT OVER n3 ¢ o ' Pink
DAUCHTRY B ReaRM | P92 86 8362 1 (LAFACE/ZOMBA)
T 3 3 == KALZ, KBBY, KEZR, KYIS, WHYN, WINK,
ES :ﬁf :UTR'::ID?)HT MOSLEV‘AEF‘E{‘ k2 09 6965 14 WPTE, WQAL. WRQX, WZPL, WZPT
LITTLE WONDERS N B ; 1973 n
43 ROB “HOMAS - WAL DISNEY/MELISMAZATLANTIC MBE 99 72053 13 James Blunt
KNEW (CUSTARD/ATLANTIC)
mKl) o B 35 +338 5757 13 KLCA, KLLC, KLLY, KYSR, K220,
S = e Sirius The Pulse, WA, WBMX, WMJC,
7 28 2 MATFHBOE'”TEWVEE,‘CKO"‘ i""m pCS{lEResEn “"S’mﬁﬁ’wﬁc BC2 <638 593 1 WWHA, XM Flight 26
o T REMAB . poc e WHEN YOU'RE GONE 10
AMYWINEHOUSE B B UNIVERSAL REPUBLIC EN ' B B (A;Ic':/ln‘:é')"'
9 WHEN YOU'RE GONE 353 , +232 3299 I3 KALZ, KCDA, KFBZ, KSRZ, KZZO, WJLK,
AVRL LAVIGNE o -  REARMG el WLNK, WNNK, WQLH, WXMA
- FACE DOWN " 1 \
20 THE ED JUMPSUIT APPARATUS wron L SHOS 58 3888 ' 20 CALLING YOU 7 MOST
I — — = — = Blue October
W _ 379  +9 28 26 {UNIVERSAL MOTOWN)
’ =T woes B o o mwomaueRc | STE L T7 =2 | KI(X:LC, KCDA, KLTG, KQKQ, KZZO, WAYV, lN%RE¢§ED
) WHAT I'VE DONE n pveDR LA
@ _‘ﬁ# LINKIN PARK - WARNER BROS. 35 & | 459 | o | TR Al
- THNKS FR TH MMRS ! 1 BROKEN HEART 6
9 “2 " rauouteOY FUELED BY RAMEN/ISLAND/IDJMG B 95 i 3300 22 John Mayer
- IF 'YOU'RE GONNA LEAVE = (AWARE/COLUMBIA) — I
@ | = EMERSONHART B MANHATTAN/ZAPITOL 75y . ’]95 1 s >3 KCDA. KVUU, WAL, WKDD, WMGX, WMMX +638 fr HOW FAR WE'VE COME
o 4 IN THE MORNING ] _ oN matchbox twenty (Melisma/Atlantic)
9 i GWEN STEFANI wrerscore [ Ado ‘B9 RZSSGE 25 rTOTI;E,,,“ 6 KQKQ +38, WAYV 431, K=BZ 426, KYKY 425, WDVD +23,
1 - - =t 25 KSTZ +21, KCIX +21, Wi +2], WPTE +20, WRMF +19
@ ﬁ{lEI;R:VT ONCE e B32 61 357 2 KALC, KCDU, KCIX, KLAC, KPEK, WTIC +338 %  WHO KNEW
@ E :LA(:T.I; ;c;ﬁ You AKORY 651 173 | 3283 24 MESSAGE TO MYSELF 6 Pink (LaFace/Zomb=)
! E B I £ | - - Melissa Etheridge WBNS +40, WKRQ +22, WZPT +22, KFBZ 421, WMGX +I8,
n SUMMER LOVE N egr o 185 (ISLAND/IDJMG) WMEE K, KEZR +14, WiNK +73, KQKQ +12, KLZR +11
JUSTIN TIMBERLAKE  IVi20MBA M | KCDU, KLLY, KLTG, WAYV, WBMX, WCDA = %
& GIRLFRIEND n S N o —T - +290 % HEY THERE DELILAH
AVFIL LAVIGNE - CVRMG = Colbie Caillat Plain White T's Fearless/Hollywood)
WHEN WE DIE - (UNIVERSAL REPUBLIC) WD 2SN SRR IM KB 20 KRSHEL
1 sowuncrorsoup IVErzOMEA 516 216 ! 0.94&. < KCIX, KYSR, KZZU, WENS, WPTE KMY1 T2 WRME 4%, FBUZ °5, KLLC +¥, WBNS +33
; DREAMING WITH A BROKEN HEART SRR
(5 ] |80 2 OReaMk oL, 482 33 2372 29 LPLPAN ¢ BIG GIRLS DON'T CRY
@ ! UMBRELLA n2 Eos oo WEgEe o Fmergigéﬂwgmtfngxapﬂ 9, KMY1 48,
RIHANNA FEATURING JAY-Z SRP/DEF JAM IDJMG i WKRGQ +17, KZZU +T7, Wa_) #13, WOMX +12, WMMX +10
NEVER AGAIN
33 KELLY CLARKSON roveve [ 103 REEE 27 I WHEN YOU'RE GONE
4 BUBBLY Avril Lavigne (RCA/RMC)
@ 1 COLBIE CAILLAT UNIVERSAL 3E2UBLIC 444 +94 | 1780 32 WMGX +20, WKRQ +E. KZZU) +18, WWMX +T7, KSTZ +15,
HOLLYWOOD = o KQKQ +15, WNNK +15, WXMA +¥, WTMX +T5, KALZ #1
@ 7% °  COLLECTIVESOUL o NG 5 RS - ADDED AT... @
36 FEEAOHDIARY cq 403 04 148 39 WAJI Ted e
B leoeRy NG - pei=—d Ft. Wayne, IN 25.Nom
@ MICHAEL BUBLE JoREPRISE 0% 2 . >4 :1% B;"’ R}"'a"‘s
S - — N : Marti Taylor
PARALYZER n
@ FINGER ELEVEN wnpup | 220 25 0742 - James Blunt, 1973, 0
BEAUTIFUL DlsiASTEﬂi - MEEEes = John Mayer, Dreaming With A Broken Heart, 0
2 3 -
JOMCLAUGHLIN SLADIDMG | % 82 e FOR WEEK ENDING JULY 29, 2007
] PICTURES OF YOU FOR REPORTING STATIONS PLAYLISTS GO T0: LEGEND: See legend to charts in charts section for sules and symbol explanations.
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AC/HOT AC

WKDD/Akron, OH*
OM/PD: Keith Kennedv
WRVE/Albany, NY*
OM/PD: Randy McCarten
APD: Kevin Rush

MD: Tred Hulse
KPEK/Albuquerque, NM*
PD: Tony Manero

MD: Jamie Frve
KDBZ/Anchorage, AK
OM/PD: Tom Oakes
KMXS/Anchorage, AK
PD/MD: Roxi Lennox
APD: Joe Camobell
WAYV/Atlantic City, NJ*
PD: Paul Kelly
KAMX/Austin, TX*
PD: Dusty Hayes

APD: Carrie Benjamin
MD: Carev Edwards
KLLY/Bakersfield, CA*
OM/PD:E.J. Tyler

APD: Erik Fox

MD: Darci Dawn
WWMX/Baltimore, MD*
OM: Dave LaBrozzi

PD: Crea Carpenter
WMRV/Binghamton, NY
PD: Bob Tavlor
KCIX/Boise, ID*
PD/MD: Brent Carey
WBMX/Boston, MA*
PO: Jerry McKenna
APD/MD: Mike Mullanev
WUHU/Bowling Green, KY
PD/MD: Brooke Summers
WTSS/Buffalo, NY*
OM: Sue O'Neil

PD: Brian Demay

MD: Rob Lucas
WHBC/Canton, OH*
PD: Hunter Scott
APD/MD: Kavleigh Kriss
WCOD/Cape Cod, MA
OM: Steve McVie

PD: Kevin Matthews
WLNK/Charlotte, NC*
PD: Neal Sharpe

APD: Anthony Michaels
MD: Todd Haller
WTMX/Chicago, IL*
PD: Mary Ellen Kachinske
MD: Nikki Chuminatto
WKRQ/Cincinnati, OH*
OM/PD: Patti Marshall
APD: Crover Collins

MD: Brian Douolas
WQAL/Cleveland, QH*
PD: Dave Popavich
KVUU/Colorado Springs, CO*
MD: Datren McKee
WBNS/Columbus, OH*
PD: Jay Taylor

MD: Sue Leighton
KLTG/Corpus Christi, TX*
OM/PD: Bert Clark
KDMX/Dallas, TX*

PD: Rick O'Bryan

MD: Lisa Thomas
WDAQ/Danbury, CT
PD: Chris Duggan
APD/MD: Scott McDonnell
WMMX/Dayton, OH*
OM/PD: Jeff Stevens
APD: Shaun Vincent
KALC/Denver, CO*
OM/PD: Dave Symonds
APD/MD: Sam Hill
KIMN/Denver, CO*

PD: John Roberts

MD: Hollvwood Henderson
KSTZ/Des Moines, IA*
PD: Jim Schaefer

MD: Jimmv Wright
WDVD/Detroit, MI*
PD: Ron Harrell

MD: Jesse Addv
KBMX/Duluth, MN
OM: Derek Moran

PD: Corev Carter

KSII/El Paso, TX*

OM: Courtney Nelson

PD: Jerry Kidd
WBQB/Fredericksburg, VA
OM/PD: Chris Carmichael
MD: Crystal Presley
KALZ/Fresno, CA*
OM/PD: Paul Wilson
APD: Laurie West
KKPL/Ft. Collins, CO
OM/PD: Mark Callaghan
MD: Beano

24/7 NEWS ONLINE @ www.RadicandRecords.com

WINK/Ft, Myers, FL*
PD: Chad Rufer

APD: Dave Alexander
WAJI/Ft. Wayne, IN*
PD: Barb Richards

MO: Marti Tavlor
WMEE/Ft. Wayne, IN*
OM/PD: Rob Keltey
APD/MD: Dave Michaels
WQLH/Green Bay, Wl*
PO: Jimmy Clark

WWHA/Greenville, NC*

OM/PD: Mike "Maddawa" Biddle

WIiKZ/Hagerstown, MD
OM/PD: Rick Alexander
MD: Jeff Roteman
WNNK/Harrisburg, PA*
OM/PD: John O'Dea

MD: Denny Logan
WTIC/Hartford, CT*
OM: Steve Sathany
PD/MD: Jeannine Jersev
KHMX/Houston, TX*
OM: Ken Charles

PD: Vince Richards
APD/MD: Keith Scott
WZPL/Indianapolis, IN*
OM/PD: Scott Sands
APD: Kari Johl!

MD: Dave Decker
KMXB/Las Vegas, NV*
PD: Justin Chase
WCDA/Lexington, KY*
PD/MD: Chris Elliott
KURB/Little Rock, AR*
OM/PD: Randy Cain
APD/MD: Beckv Rogers
KYSR/Los Angeles, CA*
PD: Charese Fruge
APD/MD: Deanne Saffren
WXMA/Louisville, KY*
PD: Ceorge Lindsey

MD: Katrina Blair
WMC/Memphis, TN*
OM: Jerry Dean

PD: Lance Ballance

MD: Jill Bucca
WKTI/Milwaukee, WI*
PD: Bob Walker

WMY X/Milwaukee, WI*
OM: Brian Kelly

PD: Mike Nelson
KSTP/Minneapalis, MN*
PD: Leighton Peck
APD/MD: Jill Roen
KOSO/Modesta, CA*
PD: Zac Davis

APD: Jack Paper
WILK/Monmouth, NJ*
OMY/PD: Lou Russo
APD/MD: Debbie Mazella
KCDU/Monterey, CA*
OM/PD: Kennv Allen
WMJIC/Nassau, NY*
PD/MD: Jon Daniels
WPLJ/New York, NY*
OM: Tom Cuddy

PD: Scott Shannon

MD: Tonv Mascaro
WPTE/Norfolk, VA*
PD: Barry McKay

MD: Heather Branch
KYI5/0klahoma City, OK*
OM/PD: Chris Baker

MD: Cisco
WMXO0/0lean, NY

MD: Chris Hicks
KQKQ/Omaha, NE*
PD/MD: Nevin Dane
KSRZ/Omaha, NE*
OM: Tom Land

PD: J. Pat Miller

MD: Jessica Dol
WOMX/Orlando, FL*
PD: Jeff Cushman

MD: Laura Francis
KBBY/Oxnard, CA*
OM: Tom Watson

PD: Todd Violette

MD: Keli Revnolds
KFYV/Oxnard, CA*
OM/PD: Mark Elliott

MD: Maverick
KPSI/Palm Springs, CA
PD: Connie Breeze

MD: Bradley Rvan
WXMP/Peoria, IL

PD: Scott Seipel

HOT AC REPORTERS

KMXP/Phoenix, AZ*
OM: Alan Sledge

PD: Ron Price

MD: Allen Frev
WZPT/Pittsburgh, PA*
OM/PD: Keith Clark

APD: Jonny Hartwell

MD: Scott Alexander
WMGX/Portland, ME*
OM: Chris Mac

PD: Randi Kirshbaum
APD/MD: Ethan Minton
KRSK/Portland, OR*
PD: Jeff McHugh

MD: Shervl Stewart
WBWZ/Poughkeepsie, NY
PD: Aaron “Dave" McCord
MD: Chris Chase
KLCA/Reno, NV*

OM: Bill Schulz

PD: Beej Bretz

MD: Connie Wrav
KZZ0/Sacramento, CA*
OM: Byron Kennedy

PD: Jeff Z.

APD/MD: Shawn Cash
KUDD/Salt Lake City, UT*
OM/PD: Brian Michel
KMYI/San Diego, CA*
PD: Jimmy Steele

MD: Jen Sewell-Sorenson
KIOI/San Francisco, CA*
OM: Michael Martin

PO: Stacy Cunningham
MD: Darren McPeake
KLLC/San Francisco, CA*
PO: Chris Mays

APD/MD: Javn
KEZR/San Jose, CA*
PD: Dana Jang

MD: Kirk Peffer
KRUZ/Santa Barbara, CA*
KMHX/Santa Rosa, CA*
PO: Dannv Wright

Sirius The Pulse/Satellite*
PO: Jim Ryan

MD: Heidi O'Brien

XM Flight 26/Satellite*
OM: Jon Zellner

PD/MD: Mike Abrams,
KPLZ/Seattle, WA*

PD: Kent Phillips

APD: Leonard Barokas
MD: Alisa Hashimoto
KCDA/Spokane, WA*
OM: Robert Harder

PD: Scott Shannon
KZZU/Spokane, WA*
OM: Roger Nelson

PD: Ken Hopkins
APD/MD: Paul "Patch” Adams
WHYN/Springfield, MA*
OM/PD: Pat McKay

MD: Kevin Johnson
KYKY/St. Louis, MO*
PD: Mark Edwards

MD: Jen Mvers
WQKX/Sunbury, PA
PD: Drew Kelly

APD: Chad Evans

MD: Rob Senter
WBOW/Terre Haute, IN
PD: Sketch Brumfield
WWWM/Toledo, OH*
PD: Ron Finn
KLZR/Topeka, KS*

PD: Jon Themas

MD: Bobbv Rock
WRQX/Washington, DC*
OM/PD: Kenny King

MD: Carol Parker

WRMF/West Palm Beach, FL*

OM: Eiizabeth Hamma
PD: Bob Neumann
APD/MD: Amv Navarro
KNIN/Wichita Falls, TX
OM: Chris Walters

PD: Liz Rvan
KFBZ/Wichita, KS*
PD: JJ Morgan
WINC/Winchester, VA
OM/PD: Jeff Adams
APD/MD: Paula Kidwell
WXLO/Worcester, MA*
OM/PD: Jay Beau Jones
APD/MD: Mary Knight

* Monitored Reporters

POWTRED BY

niclsen

» WITH “DOWN IN HEAVEN"
MOVING TO NO. 28, KALAN
PORTER HAS HIS BEST CHART
NUMBER ON CANADA HOT AC.

TITLE PLAYS
25 ARTIST IMPRINT /PROMOTION LABEL ~ TW +-

0% CANADA AC

19  EVERYTHING MICHAEL BUBLE

143/REPRISE/WARNER 424 -19

1
S 15 MAKES ME WONDER MAROONS A&M/OCTONE/UNIVERSAL 370 +39

= 15 (VOIJ;VANTTO) MAKE A MEMCE [:)ON Jovi MERCURY/ISLAND/UNIVERSAL 369 +1
? _1_6— ;HAT VOUWANT;&YLEY SALES ¥ 7 o jIVERSAT _3_6—6—- +2 >
T ? THE SWEET ESCAPE CWEN STTEFANI FEAE?ING AKOT - o INTER;OPE/UNIVERSAL 361 +23
:Z _2; WdlmiERFULC?&NTALEVIAZUK: B COLUMBzA/sorTv BMG 314 +8
E-E__ —7— E& OF AEACHRA.;N JA;N ARDEN 07 B - UNIVERSAL 295 ~12—_

6 S2 WAITING ON THE WORLD TO CHANGE JOHN MAYER AWARE/COLUMBIA/SONY BMG 293 -16

=
P13 | 34 CHASING CARS SNOw PATROL POLYDOR/A&M/INTERSCOPE/UNIVERSAL 274 +13

-0° - 00000
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SMOOTH JAZZ

Transition between commercials is as important as
song-to-song

‘Stacking’ Spots
Becomes Relevant
Art Form In PPM Era

Carol Archer

CArcher@RadioandRecords.com

hile many programmers have always scheduled commercial
inventory with the same care and concern that they program
music, as radio markets edge closer toward achieving
Portable People Meter currency, the issue of “stacking” com-
mercial messages with precision has become a hot topic for

the smooth jazz community at large. Perhaps more than any
other music format, the playlist is designed to coax and caress the listener.
Nowadays, the sanme rule is applying at many stations for advertising,

Sonic Compatibility

Among factors PDs are taking into account are spots’ sonic compatibility with
the format’s music and ambience, as well as length and production values.
KJCD/Denver PD Michael Fischer says that he constantly flips the order in
which spots run, always leading with the smoothest spot in order to keep the
station’s flow consistent from music into commercial transitions.

Fischer believes most radio commercials scream at the listener in an attempt
to garner attention: “Perhaps someone once said that if your spot is too pas-
sive, your message won't cut through,” he says. Indeed, how often do advertis-
ers insist upon spots that holler, “Sunday, Sunday, Sunday!”

Fischer contends that people engage in commercials only for products that they
already have some interest in.“] could care less about some guy screaming about
0% interest on a new car if I don’t need or want one. But if [ need brakes, you
bet I'li listen. It’s all about relevancy to the listener,” he says. But if programmers
can find compelling ways to keep the listener engaged by factoring production
values into commercial breaks, they may actually create need for a product.

Commercials Close To The Vibe
KTWYV (the Wave)/Los Angeles PD Paul Goldstein suggests that it’s best to play
commercials that sound closest to the vibe of the station first in the break—"for
example, concert or other music spots or those great-sounding Lexus, BMW or
other well-produced, smooth-sounding spots,” he says. “If a listener is in the
‘ahhh’ zone, grooving to a song, as it fades. hopefully the air personality does
his or her job to keep the listener feeling good, so it makes sense to not sud-
denly jar them with an aggressive-sounding commercial first in the stopset.”
WSJT-FM/Tampa-St. Petersburg-Clearwater, Fla., PDD Ross Block further the-
orizes that 60-second spots feel longer when they follow a 30 or a 10,“so we try
very hard to arrange our breaks with 60s first. followed by 30s and 10s. Sometimes
a spomsorship is sold so that a 10 has to be first in a break, though. Other factors
we cansider are keeping competitive clients away from each other, which the traf-
fic software mostly handles, and keeping the same voices from appearing in back-
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‘Maybe it’'s
old school,
but every
ni%ht,
betore | go
home, | still
massage
the log:
separate
same voice
spots, put
the No. 1
action
spots first.
It's about
doing the
ordinary
things
better than
the other
person that
can help
you stand
out.’

—Lori Lewis
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to-back spots™

WNUA/Chicago PD Darren Davis also goes ‘to a lot of
trouble to flow the commercials just like we flow the music:
voice separation, avoiding jolting transitions, etc. Commercials
make up almost about 15% of every hour, so we ought to pay
close attention to stopsets and how they air. PDs can’t just
schedule songs and jingles and call it a day.”

KKSF/San Francisco Ken Jones PD adds that Clear
Channel’s “Less Is More” spot initiative has changed the
nature of how spots are stacked on the air—far the better.
He says, “Spot clusters have specific rules now that can real-
ly only be handled by our traffic and continuity folks.”

Holding On To Listeners During Stopsets
WSM]/Baltimore PD Lori Lewis agrees. “The flow could
allow listeners to sit through the set, especiatly on Clear
Channel stations that have made Less Is More clear on-air.
If you’re known to have ‘fewer commercials’—and you prop-
erly stack a stopset—odds are you won't lose everyone the
moment you stop the music.”

She recalls the days when commercials were an carts,“and
we labeled them, like ‘No. 1’ was to run first in the stopset,
probably a big concert spot or something big beld and beau-
tiful. It was imperative that we follow the order the produc-
tion director or jock labeled the spots.”

Today’s technology, she says, has a tendency to allow peo-
ple to forget artful flow. “Maybe it’s old school, but every
night, before I go home, I still massage the log: separate same
voice spots, put the No. 1 action spots first and the lesser
entertaining in the middle, with another interesting one at
the end. It’s about doing the ordinary things better than the
other person that can help you stand out.

“To me, massaging the logs and airing the best stopset you
can is an ordinary thing that WSM] tries to do better than
the competition, so the break in music isn’t teo painful for
the audience.” RR

24/7 NEWS ONLINE @ www.RadioandRecords.com
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PI)/MD: Dave Kosh

WEAA/Baltimore, MD

PD: Sandi Mallor

APD/MD: MarceIYus "Bassman"
Shepard

WSMJ/Baltimore, MD*
PCYMO: Lori Lewis

WVSU/Birmingham, AL
OFA/PD: Andy Parrish

WNUA/Chicago, IL*
OM/PD: Darren Davis
MB: Rick O'Dell

WNWV/Cleveland, OH*
OM/PD: Bernie Kimble

OM/PD: Jeff Stevens

KJCD/Denver, CO*
PD/MD: Michael Fischer

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FL
OM: Louis Kaplan
APD/MD: Randi Bachman

WSBZ/Ft. Walton Beach, FL
PD: Mark Carter
MD: Mark Edwards

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

PD/MD: Stewart Stone

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Greg Morgan

KPVU/Houston, TX
PD: Wayne Turner

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye
MD: Brad Ellis

WJSJ/)acksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Turner

APD: LaVaughn Wilson
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PD: Samantha Pascuat
MD: Lynn Briggs

KUAP/Little Rock, AR
PD/MD: Michael Nellums

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein

WGRV/Melbourne, FL
OM: C.J. Sampson
PD/MD: Randy Bennett

WLVE/Miami, FL*
OM/PD: Rich McMiltan

OM/MD: Doug Wulff
PO: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WOQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednarski

WHOV/Norfolk, VA
PD: Kevin “The Moose” Anderson

WLOQ/Orlando, FL*
PD: Paul Lavoie
APD/MD: Brian Morgan

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs
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PD: Smokey Rivers
APD/MD: Angie Handa

KIJZ/Portland, OR*
OM/PD: Tony Coles

KJZS/Reno, NV*
OM: Mark Keefe
PD/MD: Jay Davis

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez
APD: J. Wiedenheimer
MD: Kelly Cole

PD/MD: Ken Jones

KJZY/Santa Rosa, CA*
PD: Gordon Zlot
APD/MD: Rob Singleton

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally
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ALTERNATIVE/ACTIVE/ROCK

Catching up with Emmis’ newly named rock czar

Balis Spreads His Wings

Mike Boyle

MBoyle@RadioandRecords.com

ick Balis began his 30-year radio career on a whim.
Attending the University of lllinois, the journalism major
saw a flier for an open house at WPGU/Champaign, Ill.
Having grown up within earshot (and in complete awe) of
Chicago radio legend Larry Lujack, he stopped by the sta-
tion to check it out and ended up working there in one

capacity or another for four years.

Upon graduation in 1976, Balis, by his own
admission, skipped a lot of rungs on the radio
ladder and landed at rock KSHE/St. Louis—
then owned by Century Broadcasting—in a
jack-of-all-trades position that included news,
comimercial production and weekend air work.
By Janunary 1977 he was hosting afternoon
drive, which led to his appointment to MD
in spring 1980. The following year he was
promoted to PD and remained in that chair
when Emmis Communications bought the
station in 1983,

Fast-forward to 2007: Balis, still PID of
KSHE, now also programs classic hits sister
KIHT (KHits96) and has programming over-
sight of talk KFTK and alternative KPNT (the
Point). In June, Emmis named Balis to the
newly created VP of rock programming posi-
tion, handing him the additional responsibili-
ties of advising Emmis’ rock stations in Chi-
cago (alternative WKQX and classic rock
WLUP), Austin (rock KLBJ and alternative
KROX) and Terre Haute, Ind. (classic rock
WWVR).

Sweetmeat Turns 40

On Mav. 7, Emmis” rack KSHESE. Louis
celebrates its 40th anniversary, and VP of rock
programming Rick Balis, unlike other
programmers facing such a
milestone, is embracing the chance
to flaunt the station's heritage on
the air.

“4t KSHE, we recognize that we
wene one of the first in the country
to play rock on the FM band, and
5o it is a rather unigue situation. We trumpet
how many years we've been doing this, espe-
cially when we hit a benchmark like 40 years,
hut the key to that is keeping what goes
through the radio relevant.”

The main festivities center on a Mov, 7
concert. Four days later, the station will put
an its first half-marathon, followed by shows
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Mav. 13-14 with KSHE mainstay Sammy
Hagar at the Fox Theatre.

But what Balis is most excited about is the
forthcoming Web site rollout for
the anniversary of the KSHE Real
Rock Museum.

"Many people have been work-
ing on it for a long time,” Balis
says. “When we launch it, you'll go
to the Web site, kshe95.com, and
be greeted by a map not unlike you'd get on a
museum tour that points you to various
rooms—the audio room, the video room, the
listener memorabilia room and a hall of fame.
There will be so much fabulous stuff to view
and listen to, but it will also have KSHE sta-
tionality. We're still collecting a lot of fascinat-
ing audio and photos as we speak.” —ME

| ‘l think PPM
is just going
to be a nice,
big, fat, wet,
gravy-
covered kiss
for rock.
—Rick Balis

www americanradiohistorv com

Balis, who says he’s “walked the Earth with a
‘rock cap’ on for a lot of years,” feels his new
position was the result of Emmis being a com-
pany that espouses a collaborative armosphere.

“We share a lot of ideas and thinking, not
only across station lines in one particular mar-
ket, but throughout the whole country.”

Several years ago, Balis was asked for his pro-
gramming opinions on WLUP (the Loop) and
KLBJ. That evolved into strategic phone calls
and research projects, which eventually led to
his promotion in June.

“Qutside of St. Louis it’s a big-picture role
that allows me to continue to be involved in
strategic issues,” Balis says.

He adds that Emimis radio divisicn president
Rick Cummings “has described my position as
an ‘inside consultant’ for the rock stations.
Once, in a kidding way, he called me the CSO:
chief suggestion officer.”

As for how he’ll attack being pulled in mul-
tiple directions at once, Balis says he will rely
on the “great people” inside and outside of the
Emmis/St. Louis cluster.

“As I've matured in the business it became
just as important to me to hire good people
as much as talented people. I have people
who will bust their butt for this company. So,
with that kind of support behind me, [ can
pull this oft.”

Comfortable with his support system, Balis
says he can now concentrate on what he con-
siders to be his biggest challenges.

“How do we best take on the tech world
that we’re now living in? Are we going to be
as prepared as we possibly can for [the Portable
People Meter (PPM)] in all of our markets?
Making the transition from a recall form of
measurement to a behavior-based form of
measurement is going to be a huge transition
for everybody involved. We’re just doing
everything we can to answer the challenges of
those issues.”

The Rock Formats Today

Balis, as you would expect, is bullish on the rock
formats, but he believes he has a good reason
to be.

“The rock formats are as healthy as they
could be, and I'm saying that in advance of
PPM coming to this market. I think PPM is just
going to be a nice, big, fat, wet, gravy-covered
kiss for rock.”

He adds.*“The alternative format, in particu-
lar, is thriving, at least here in St. Louis with the
Point being No. 1 with persons 18-34 [tied
with Clear Channel’s urban KATZ in winter
07 with a 7.8]. We sputtered for a while, just
like the entire format. But I do believe it’s just
a matter of doing the best that we can and
weathering storms thrown in our way.”

Balis elaborates by saying that the Point
turned it around after finally finding a morn-
ing show host, Donnie Fandango, to replace
Howard Stern. He also credits the station’s evo-
lution to “Everything alternative” positioning

and its My Shuffle programming. RsR
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receive a bullet, even if it registers an BREAKER: of new adds either reported by each Urban AC, Hot AC, Christian AC, in both auo ence and plays.

CHART LEGEND

Charts are ranked by flays (except for
Counry chart, which is based on audi-
ence mpressions, computed by cross-
referencing exact times of airplay with
Arbitron listener data_.

Songs showir g an increase in

plays (audience for Country)
over tha previous week, regardless of
chart movement. A song will also
receive a bullet if its percentage loss
in plays (audience for Country) does
not exceed the percetage of moni-
tored station downtime for the for-
mat. Exempting the “ountry chart, a
song that has been on the chart for
more than 20 weeks will generally not
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increase in plays. Country titles that
decline in audience but increase in
plays will also receive a bullet if the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. 1 will always receive
a bullet, even if it has lost plays
(audience for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audience estimates, under lice1ze.

AIRPOWER:

Awarded to songs appearing in the
top 20 on both the Airplay and
Audience charts for the first time with
increases in both plays and audience.

Awarded solely on the Country chart
to songs that receive ai-play on 60%
0~ the panel for the firs: ime.

HOT SHOT DEBUT:
PAwarded solely on the “ountry chart
to the highest-ranking 1ew entry.

MOST INCREASED PLAYS:
F.warded to the five songs with the
largest increases in plays (audience
for Country). Title with tae top
i1crease will also be highlighted if on
dhart. If two or more songs have an
equal increase, the sorg ranked
higher on chart will be listed first.

MOST ADDED:
A listing of songs with th= total numbe

www.amer

station or by automatic add thresholds.
Title with top most added totais will
also be highlighted if on chart.

NEW AND ACTIVE:
Current songs below the chart threshold
that are showing an increase in plays.

TIES ON CHART:

A song with the best plays differential
(audience for Country) over the previ-
ous week is ranked first if tied with
another song on the chart. If the songs
are still tied at this point, the title that
is being played on the most stations at
that format will be ranked first.

RECURRENT RULE:
r  Songs below the top 20 (top 15 for

Christian CHR, Inspo, Christian
Rock, Gospel, Rock, Triple A and
Smooth Jazz) become recurrents
and are removed from the chart
after 20 weeks. In addition, songs
that have been on the chart for
more than 52 weeks and rank below
No. 10 become recurrents and are
removed from the chart. Descending
Country titles move to recurrent
after 20 weeks if they rank below
No. 10 in either audience or plays.
Descending AC titles move to recur-
rent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks
if they rank below No. 15. Songs on
Latin charts move to recurrent after
20 weeks if they rank below No. 20

Nie=en BDS certification for

] air—bay of 100,000 plays on all
monitorec ztations, including satellite
and nationd networks, across the
United Sta—=s and Canada. Numeral
following symbol indicates multiple

level of 1CO000 plays.

Inocates title earned HitPredictor
m staws in research data provided
by Promosguad. Songs are tested online
by Promos=uad using muiltiple listens
and a nati—wide sample of carefully

profiled m<ic consumers.
Inckcated soley on the Canadian
ckets for songs meeting

Canadian —ntent requirernents.
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Bl ARTIST /IMPRINT / PROMOTION LABEL CERTIFICATIONS  Tw LW Sl ARTIST / IMPRINT / PROMOTION LABEL
LAND OF CONFUSION . 156 COMING UNDONE
DISTURBED (REPRISE) - 7 RGN
THE ENEMY _— SWEET CHILD O MINE
GODSMACK (UNIVERSAL REPUBLIC) - s GUNS N’ ROSES (GEFFEN)
ANIMAL | HAVE BECOME B9 | 140 THROUGH GLASS
THREE DAYS CRACE UIVE/ZOMBA) = STONE SOUR (ROADRUNNER)
THE POT - 123 CRAZY BITCH
TOOL (TOOL DISSECTIONAL/VOLCANG/ZOMBA) - BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA)
ROCKSTAR 27 19 BACK IN BLACK

NICKELBACK (ROADRUNNER)

AC/DC (ATCO/ATLANTIC)

NEW AND ACTIVE
TITLE PLAYS TITLE PLAYS
ARTIST / LABEL JGAIN ARTIST / LABEL IGAIN
NOT GOING AWAY 32/6 DIRTY LITTLE ROCKSTAR 21/9
Ozzy Osbourne The Cult
(EPIC; (ROADRUNNER)
TOTAL STATIONS: 8 TOTAL STATIONS: (-3
ROCK AND ROLL 32/6 SOLDIERS 19/8
Poets & Pornstars Drowning Pool
(WENZL HOPPER/ADRENALINE} (ELEVEN SEVEN)
TOTAL STATIONS: 7 TOTAL STATIONS: 8
LE 26/0  GET IN GET OUT 16/m
TITLE NEW Black Light Burns Cinder Road
ARTIST / LABEL STATIONS | (1 AM:WOLFPACK/ADRENALINE) (CAROLINE)
ALCOHAULIN® ASS 3 TOTAL STATIONS: g TOTAL STATIONS: 4
Heliyeah
(EPIC)

KMOD, WJXQ, WKLC

DIRTY LITTLE ROCKSTAR 3
The Cult

(ROADRUNNER)

KBER, KMOD, WKLC

NOT GOING AWAY 2
Ozzy Osbourne

(EPIO)

WIXQ, WVRK

RISE TODAY 2
Alter Bridge

(UNIVERSAL REPUBLIC)

WKLC, WNOR

PARALYZER 1
Finger Eleven

{WIND-UP)

KUFO

TARANTULA

Smashing Pumpkins
{MARTHA'S MUSIC/REPRISE)
KMOD

WASTED TIME 1
Fuel

(EPIC)

WVRK

1 GET IT 1
Chevelle

(EPIC)

KBER

LIFE IS BEAUTIFUL 1
Sixx: AM

(ELEVEN SEVEN)

KIOC

ADDED AT...

KBER

Salt Lake City, UT

PD: Kelly Hammer
MD Daryl Norsell

Chevelle, | Get It, 1

The Cult, Dirty Little Rockstar, 1

FOR REPORTING STATIONS PLAYLISTS GO TO:
www.RadicandRecords.com

11 NIELSEN BDS PLAYS
CERTIFICATIONS 1w w

ns N4
m o s
: | m 103
7110 - 108
R _106_ 102

LIFE IS BEAUTIFUL

Sixx: AM (Eleven Seven)

WNOR +7, KIOC +10, KBER +6, WKLL +4, KMOD +3,
KSHE +2, KZRR +1, WDHA +], WEBN 4

HOMECOMING QUEEN

Hinder {Universal Republic)
WKLL +12, KMOD +8, WVRK +8, KIOC +8, KSHE +

THANK YOU

Tesla (Tesla Electric Co.)

WVRK +10, KZRR +7, KMOD +4, WNOR +3, KBER +2,
WKLC +2

I GET IT

Chevelle (Epic)
KAZR +7, WKLC +7, KIOC +4, WIXQ +2, KBER +1

BROKEN GLASS

Buc kcherry (Eleven Seven/Atlantic/Lava)
WVRK +8, WKLC +5, KSHE +2, KMOD +], WDHA +1

FOR WEEK ENDING JULY 29, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.
24 rock stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours a
day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
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ROCK

ALTERNATIVE & ACTIVE REPORTERS

ALTERNATIVE

WEQX/Albany, NY*
DM/PD: Willoaee
MD: Amber Miller

WHRL/Albany, NY*
OM: John Coaper
PD/MD: Tim Hoble

WNNX/Atlanta, GA*
OM: Rob Roberts

PD: Leslie Fram

APD: Steve Craig

WJSE/Atlantic City, NJ
DM/PD: Nick Giorno
APD/MD: Shawn Castelluccio

WAEG/Augusta, GA
OM: Ron Thomas
PD: J.D. Kunes

KROX/Austin, TX*
OM: Chase

PD: Lynn Barstow
MD: Toby Ryan

KRAB/Bakersfield, CA*
OM: Steve King

PD/MD: Danny Spanks
APD: Jared Mann

KNXX/Baton Rouge, LA*
DM/PD: Dave Dunaway
APD: Phillip Kish

MO: Darren £authier

KQXR/Boise, ID*
DM: Dan McColly
MD: Jeremi Smith

WBCN/Boston, MA*
PD: Dave Wellington
MO: Dan O'Brien

WFNX/Boston, MA*
PD: Keith Dakin
MD: Paul Driscoll

WBTZ/Burlington, VT*
OM/PD: Mztt Grasso
APD/MD: Kevin Mays

WAVF/Chzrleston, SC*
PD: Lance Hale
MD: Wendy Rollins

WZJO/Charleston, WV*
PD/MD: Bruce Clark

WEND/Charlotte, NC*
OM: Bruce Logan
PD/MD: Jazk Daniel

WKQX/Chicago, IL*
PO: Spike
MD: Nicole Gamboa

WSWD/Cincinnati, OH*
OM: Patti Marshall

PD: Tommy Bodean

APD: Julie Evans

WKRI/Cleveland, OH*
PD: Domiric Nardella

WARQ/Columbia, SC*
PD: Dave Stewart
MD: Matt Lee

WWCD/Columbus, QH*
OM: Randy Malloy
PD: Andy “Andyman" Davis

KDGE/Dallas, TX*
PD: Duane Doherty
APD: Chris Ryan
MD: Josh Venable

WXEG/Dayton, OH*
OM: Tony Tilford

PO: Steve Kramer
APD/MD: Boomer

KTCL/Denver, CO*
PO: Nerf
MD: Eric "Boney" Clouse

CIMX/Detroit, MF*
PO: Vince Cannova
MD: Jay Hudson

KXNA/Fayetteville, AR
PD: Dave Jackson

AUGUST 3, 2007

WYSK/Fredericksburg, VA
PD: Jim Spector

KFRR/Fresno, CA*
PD: Jason Squires
APD/MD: Ryan Oldfield

WJBX/Ft. Myers, FL*

PD: John Rozz

APD: Anthony "Roach” Proffitt
MD: Jeft Zito

WGRD/Grand Rapids, MI*
PD: Jerry Tarrants

WXNR/Greenville, NC*
DM: Bruce Simel
APD/MD: Greg Brady

KUCD/Honolulu, HI*
PD: Adam Carr
MD: Chris Sampaio

KTBZ/Houston, TX*
PD: Vince Richards
MD: Don Jantzen

WRZX/Indianapolis, IN*
PD/MD: Lenny Diana

WTZR/Johnson City, TN*
OM/PD: Bruce Clark

KRBZ/Kansas City, MO*
DM: Bob Edwards

PD: Creg Bergen

APD/MD: Jason Ulanet

WNFZ/Knoxville, TN*
OM: Terry Gillingham
PD: Shane Cox
APD/MO: Valerie Hale

KFTE/Lafayette, LA*
PD: Scott Perrin
MD: Jude Vice

KXTE/Las Vegas, NV*
PO: Chris Ripley
MD: Homie Pooser

KROQ/Los Angeles, CA*
PD: Kevin Weatherly

APD: Gene Sandbloom
MD: Lisa Worden

WLRS/Louisville, KY*
OM: J.D. Kunes
APD/MD: Joe Stamm

WMFS/Memphis, TN*
PD: Rob Cressman
MD: Sydney Nabors

WLUM/Milwaukee, Wi*
PD: Jacent Jackson
MD: Chris Calef

WHTG/Monmouth, NJ*
PD: Terrie Carr
MD: Matt Murray

WKZQ/Myrtle Beach, SC
OM/PD: Mark McKinney
MD: Mase Brazelle

WROX/Norfolk, VA*
OM/PD: Jay Michaels

KHBZ/0klahoma City, OK*
OM: Tom Travis

PD: Jeff Blackburn

MD: Crystal Clements

WJRR/Orlando, FL*
PO: Rick Everett
MD: Brian Dickerman

WOCL/Orlando, FL*
PD: Bobby Smith

KMRJ/Palm Springs, CA
OM/PD: Thomas Mitchell
APD/MD: Dwight Arnald

KEDJ/Phoenix, AZ*
PD: Bruce St. James
APD/MD: Tim Virgin

WXDX/Pittsburgh, PA*
OM/PD: John Moschitta
MD: Vinnie Ferguson

WCYY/Portland, ME*
PD: Herb vy
MD: Brian James

KNRK/Portland, OR*
PD: Mark Hamilton
APD: Jaime Cooley

WBRU/Pravidence, RI*
PD: Chris Novello

APD: Tom Ghiden

MD: Noah Chevalier

KRZQ/Reno, NV*
OM: Mark Keefe
PD: Melanie Flores
MD: Chris Payne

WDYL/Richmond, VA*
PD: Eric Kristensen
MD: Jessicalee

WRXL/Richmond, VA*
OM: Bill Cahill
PD/MD: Casey Krukowski

KCXX/Riverside, CA*
PD: John DeSantis
APD/MD: Bobby Sato

WZNE/Rochester, NY*
OM/PD: Stan Main

KWOD/Sacramento, CA*
OM/PO: Curtiss Johnson
MD: Andy Hawk

KXRK/Salt Lake City, UT*
DM: Alan Hague

PD: Todd Noker

APD: Corey O'Brien

MD: Artie Fufkin

KBZT/San Diego, CA*
PD: Garett Michaels
APD: Mike Hansen

MD: Mike Halloran

XETRA/San Diego, CA*
PO: Phil Manning
MD: Capone

KITS/San Francisco, CA¥
PD: Dave Numme
APD/MD: Aaron Axelsen

KJEE/Santa Barbara, CA*
PD: Eddie Gutierrez
MD: Dave Hanacek

Music Chaice
Alternative/Satellite
PO: Justin Prager

MD: Gary Susalis

Sirius Alt Nation/Satellite*
OM: Gary Schoenwetter

PO: Rich McLaughlin

APD: Khaled Elsebai

MD: Zach Brooks

XM Ethel/Satellite*
PD: Steve Kingston
MD: Erik Range

WFXH/Savannah, GA*
OM: Susan Groves
MD: Leslie Scott

KNDD/Seattle, WA*
PD: Lazlo

APD: Jim Keller

MD: Andrew Harms

KQRA/Springfield, MO*
PO: Kr sten Bergman
MD: Shadow Williams

KPNT/St. Louis, MO*
PO: Tommy Mattern
APD: Kyle Guderian
MD: Scott Rizzuto

WKRL/Syracuse, NY*
MD: Ty

WSUN/Tampa, FL*
PD: Shark

WRWK/Toledo, OH*
PD: Dan McClintock
APD/MD: Carolyn Stone

KFMA/Tucson, AZ*
PD: Matt Spry
MD: Greg Rampage

KMYZ/Tulsa, OK*
PD: Ken Wail
MD: Amber Fiedler

WWDC/Washington, DC*
PD: Chris Cruze

WPBZ/West Palm Beach,
FL*

PD: John D'Connell

MD: Ross Mahoney

WSFM/Wilmington, NC
OM: Jerry Mac
PD/MD: Mike Kennedy

ACTIVE

KEYJ/Abilene, TX
OM: Randy Jones
PD/AMD: Frank Pain

KTEG/Albuguerque, NM*
OM/PD: Bill May
MD: Aaron "Buck” Burnett

WWWX/Appleton, WI*
PD/MD: Guy Dark

WCHZ/Augusta, GA*
OM: Harley Drew
PD: Chuck Williams

WIYY/Baltimore, MD*
PD: Dave Hill
APD/MD: Rob Heckman

WCPR/Biloxi, MS*
OM: Kenny Vest
APD/MD: Maynard

WKGB/Binghamtan, NY
OM/PD: Jim Free
APD/MD: Tim Boland

WAAF/Boston, MA*
PD: Ron Valeri
MD: Mistress Carrie

WEDG/Buffalo, NY*
PD/MD: Evil Jim

WYBB/Charleston, SC*
OM/PD: Mike Allen
MD: Amy Hutto

WRXR/Chattanooga, TN*
OM: Kris Van Dyke
PD: Boner

WIIL/Chicago, IL*
OM/PD: John Pery
APD: Tom Kief
MD: Steve Salman

KRQR/Chico, CA
OM: Chad Perry
PD: Neil Randall

KILO/Colorado Springs, CO*

PD: Ross Ford
MO: Jack Mehoff

WBZX/Columbus, OH*
PD: Hal Fish
APD/MD: Ronni Hunter

KNCN/Corpus Christi, TX*
OM/PD: Paula Newell
APD/MD: Monte Montana

KBPI/Denver, CO*

PD: Willie B.

APD/MD: Aaron "Double A"
Montell

WRIF/Detroit, MI*
OM/PD: Doug Podell
APD/MD: Mark Pennington

KRBR/Duluth, MN
OM/PD: Mark Fleischer

KLAQ/E! Paso, TX*
OM/PD: Courtney Nelson
APO/MD: Glenn Carza

WOGBF/Evansville, IN
OM/PD: Mike Sanders
APD/MD: Slick Nick

WWBN/Flint, MI*
OM: J. Patrick

PD: Brian Beddow
APD/MD: Tony LaBrie

KRZR/Fresno, CA*
OM/PD:; Paul Wilson
MD: Skippy

LL'S FIR

EIGHT

POWERE

niclsen

= i
g §§ L CANADA ROCK .
E = ARTIST IMPRINT / PROMOTION LABEL = TW s
“1.7'_ WHAT I'VE DONE LINKIN PARK - MACHINE SHOP/WARNER BROS.IWARE! 02 =23
(2] "l SHEBUILDS QUICK MACHINES VEWETREVOVER RCASONVEMG | 488 =75
(3] ? FALLING ON FINGERELEVEN % wNDUP | 457 <28
5 16 |DON'T WANNA STOP 027Y OSBOURNE EPIC/SONY BMC ~ 32 -4
(5 {3 BORNLOSERS MATTHEWGOOD C unveesa 4B 48
8 14 ICKY THUMP THE WHITE STRIPES THIRD MAN/WARNER BROS./WARNER 41 7
7 i 13 WORKING CLASS HERO CREEN DAY T REPRISE/WARNER 3?5 =]
(5] mn‘_- WHAT | WANT DAUGHTRY - RCA/SONY BMG m_ a5
g ;. TARANTULA THE SMASHING PU\;KINS » - MARTHA'S MUSIC/REPRISE/WARNER 329 &7
[ 14 UNDERCLASS HERO SuM 4! & AQUARIUS/EMI 3002 -43
D "I MONEY HONEY STATE OF SHOCK % CORDOVABAY I 5
@ g FAMOUS PUDDLE OF MUDD FLAWLESS/GEFFEN/UNIVERSAL 252 : _-3
3 E NEVER TOO LATE THREE DAYS GRACE ¥ JIVE/SONY BMG | -26
@ _11- CAPITAL G NINE INCHNAILS Nommmm?resco;/umvms& _lSB_ +71
B T7  SURRENDER BILLY TALENT & T auwowane | 36 3
Q {8 NOTHING SPECIAL ILLSCARLETT % - REDINGSONYBMC 228 +25
(7] 5 HOMECOMING QUEEN HINDER & T UNVERSALREPLBLICUNVERSAL | F19 - +5E
ﬂ i Q | FAMILY BAND THE TRACICALLY HIP & B - UNIVERSAL 2139_ +23 i
L] 26 DIG INCUBUS IMMORTAL/EPIC/SONY BMC 2007 -18
B ? E.VERVTENGECK(HERY = ELEVEN SEVEN/UNIVERSAL _;ﬁ_ E_
m % AINTLIFE AMAZING KIMMITCHELL % ALERT/KOCH _ TR
& & BLEEDIT OUT LINKINPARK WARNERBROS/WARNER 15 +27
b 2 KEEP THE CAR RUNNING ARCADE FIRE & MERCE 153 <
) 2'| FOREVER PAPAROACH - G ELTONAIJGEFFEN/UNIVERSAL i 'Iﬂ:_ -B
125) 50 THEHEINRICH MANEUVER WTERPOL cPmouRM | WA sE
& (@ INSTANTKARMA u2 WARNERBROS/WARNER | 145+l
7 % THE WHITE WITCH WOMAN BLUES PRIDE TICER ¥ M | &2 -24
28 zz TALK TO HER PRIESTESS ¥ T B RCA/SONY BMC e N
3._L STRAIGHT LINES SILVER(HAIR_ - ELEVEN/ILG 132 & rz-E_
3 E FAR?RV REH * ANTHEM/UNIVERSAL 27 G

FOR WEEK EMDIME JULY 25, 2007

WBYR/Ft. Wayne, IN*
PD/AMD: Stiller

WRUF/Gainesville, FL*
OM/PD: Harry Guscott
MD: Kyle Devlin

WKLQ/Grand Rapids, MI*
OM: Brent Alberts
PD/MD: Michael Grey

WZOR/Green Bay, WI*
PD: Joe Calgaro

APD: Cutter

MD: Borna Velic

WXQR/Greenville, NC*
OM: Rolf Pepple
PD/MD: Dave Tripp

WTPT/Greenville, SC*
OM/PD: Mark Hendrix
MD: Twisted Todd

WQXA/Harrisburg, PA*
OM/PD: Ken Carson
APD/MD: Nixon

WCCC/Hartford, CT*
PD: Michael Picozzi
APD/MD: Mike Karolyi

WAMX/Huntington, WV
PO/MD: Erik Raines
APD: Robin Wilds

WRTT/Huntsville, AL*
OM/PD: Lee Reynolds

WRXW/Jackson, MS*
PD: Johnny Maze
APD/MD: Brad Stevens

WRZK/Johnson City, TN*
PD/MD: Scott Onks

KQRC/Kansas City, MO*
OM/PD: Bob Edwards
MO: Paul Marshall

KOMP/Las Vegas, NV*
PD: John Griffin
MD: Carlota

KZCD/Lawton, OK
PD: Don "Critter” Brown
APD: J.C. "Kelso" Kellison

www americanradiohistorv com

WXZZ/Lexington, KY*
OM: Robert Lindsey
APD: Twitch

KDJE/Little Rock, AR*
OM: Sonny Victory

PD: Jeff Petterson

MD: Adam Peterson

WTFX/Louisville, KY*
PD: Charlie Steele
MD: Frank Webb

KFMX/Lubbock, TX
OM/PD: Wes Nessmann

WJJO/Madison, WI*
PD: Randy Hawke
APD/MD: Blake Patton

KFRQ/McAllen, TX*
OM/PD: Mike Quinn

KBRE/Merced, CA
PD/MD: Mikey Martinez
APD: Jason LaChance

WHDR/Miami, FL*
DM: David Israel

PD: Kevin Vargas
MD: Dave Hanson

KXXR/Minneapolis, MN*
OM: Dave Hamilton

PD: Wade Linder

APD/MOD: Pablo

WRAT/Monmouth, NJ*
OM/PD: Carl Craft
APD/MD: Robyn Lane

WCLG/Morgantown, WV
OM/PD: Jeff Miller

WBUZ/Nashville, TN*
OM: Dean Warfield
PD/MD: Russ Schenck

KATT/Oklahoma City, OK*
OM/PD: Chris Baker
MD: Jake Daniels

WYYX/Panama City, FL
PD: Chris Alan
APD/MD: Stroke

WTKX/Pensacola, FL*
PD: Joel Sampson
APD/MD: Mark The Shark

WIXO/Peoria, IL
OM/PO: Matt Bahan

WMMR/Philadelphia, PA*
PD: Bill Weston

APD: Chuck Damico

MD: Sean "The Rabbi" Tyszler

KUPD/Phoenix, AZ*
PD/MD: Larry McFeelie

KDOT/Reno, NV*
OM: Jim McClain
PD/MD: Jave Patterson

KRXQ/Sacramento, CA*
OM/PD: Jim Fox

WKQZ/Saginaw, MI*
PD: Hoser
APD/MD: Matt Bingham

WZBH/Salisbury, MD
OM: Sue Timmons

PO: Sean McHugh

MD: Chris Steele

KHTB/Salt Lake City, UT*
PD: Kayvon Motiee
APD/MD: Roger Orton

KISS/San Antonio, TX*
PD/MD: LA Lloyd

KIQZ/San Diego, CA*
OM: Jim Richards
PD/MD: Shauna Moran-Brown

KURQ/San Luis Obispo, CA
OM/PD: Andy Winford
APO/MD: Stephanie Bell

KXFX/Santa Rosa, CA*
PD/MD: Scott Less

Music Choice Rock/Satellite
PD: Justin Prager
MD: Gary Susalis

Sirius Octane/Satellite*
PO: Jose Mangin
MD: Tom Wilkinson

XM Squizz/Satellite*
PO: Bodhi Ebright
MD: Grant Random

KISW/Seattle, WA*
OM/PD: Dave Ridhards
APD: Ryan Castle

WHBZ/Shebaygan, Wi
PD: Ron Simonet
MD: Dave Nelson

WRBR/South Bend, IN
OM/PD: Ron Stryker

KHTQ/Spokane, WA*
PD/MO: Barry Bennett
APO: Kris Siebers

KZBD/Spokane, WA*
OM: Cary Rolfe
PD: Frank Jaxon

WLZX/Springfield, MA*
PO/MD: Courtney Quinn

KZRQ/Springfield, MO*
OM: Chris Cannon
PD: Simon Nytes

WXTB/Tampa, FL*
OM: Brad Hardin
PD: Double Down
APD: Mike Killabrew

WKLL/Utica, NY
MD: Ty

KFMW/Waterloo, iA
OM/PO; Michael Cross

KICT/Wichita, KS*
PD: Ray Michaels
MO: Rick Thamas

WBSX/Wilke: Barre, PA*
PD/MD: James McKay

KATS/Yakima, WA
OM/PD: Ron Harris

WWIZ/Youngstown, OH*
PD: Wes Styles

* Monitored Reporters

* indicates CanCon

24/7 NEWS ONLINE @ www.RadioandRecords.com
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TRIPLE A

Summit founders find success as authors, while
holding precious memories of format’s early days

Life After The
Summit

John Schoenberger

JSchoenherger@RadioandRecords.com

rothers Kent and Keith Zimmerman—the Zimmermen—are
best-known in the radio industry for their two decades as sen-
ior editors with now-defunct trade magazine The Gavin
Report. It was during their stint there that they got the idea to
start an industry gathering focused on the needs and interests

of a new format known as triple A. In 1992, Gavin sponsored
the first Triple A Summit.

Kent and Keith oversaw the event for the first seven years, after which then-triple A
editor Dave Einstein assumed the role. R&R inherited the Triple A Summit in 2002 when
The Gavin Report went out of business.

The Zimmermen have since moved on to become successful writers, having
penned 16 books—the first were published while they were still at Gavin. In April
2005, the Zimmermen were named writer laureates by the San Francisco Friends
of the Library. In addition, they teach a weekly creative writing class in H-Unit at
San Quentin State Prison.

Since we are celebrating the 15th anniversary of the summit, it is only fitting to touch
base with the event’s founders. Kent talks about the early days of the summit and where
he and his brother’s careers have taken them since.

How did the idea for the summit come about?

In 1992, the format was just beginning to come into its own. Bill Hard at The Hard Report
had already started a chart with the stations and coined the phrase “triple A” for the for-
mat. We decided to follow suit and developed our own reporting panel and chart.

It was actually David Dalton, who was the publisher of Gavin at the time, who came
into my office and suggested the idea that we do something that was more format-focused.
At that time, we were just doing the big Gavin convention.

I got on the phone with indie promoter Harry Levy and Jim Trapp—who had been
with Hard but had since started programming a triple A station—and we started talking
about the idea and how we would do it.

We came up with the idea of modeling it after a picnic—you bring potato salad and
I'll bring the chicken. Only in this case, it would be each label person’s responsibility to
help bring in a radio person so that we could end up with a good ratio between radio
and record folks.

Obviously, it sounds incredibly natve in today’s landscape, but back then it was actu-
ally pretty pure. No one expected something in return for helping a person get to the
summit and it was a great way to get us together to solidify a community.

So you had a vision about what this summit would accomplish?

Sure we did. The idea was to help build a format and to help launch artists’ careers.
That first year we had Sheryl Crow and the Counting Crows, which have both obvi-
ously gone on to great things. Dave Matthews was another early artist we had. And
each year we saw other acts launch out of the summit. I certainly won't take full
credit for breaking these acts but I would like to think the summit played a big part
in that.

Once the word got around that we were doing good things for music, we began to
have some pretty big names come to play at the Fox such as John Mellencamp, John
Fogerty, Willie Nelson, Bonnie Raitt, David Byrne, Emmylou Harris, Natalie Merchant,

24/7 NEWS ONLINE @ www.RadioandRecords.com
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The Zimmermen

16 And
Counting

The Zimmermen have written 16
books, including:

B “Alice Cooper: Golf Monster”™
[2007)

B "Orange County Choppers: The
Tale of the Teutuls” (2006]

B “Huey: Spirit of the Panther”
[2008)]

B “"Mythbusters: The Explosive
Truth Behind 30 of the Most
Perplexing Urban Legends of All
Tirne” (2005]

W “Sing My Way Home: Voices of
the New American Roots Rock™
(2004)

B "Soul on Bikes" [2002)

B "Hell's Angel: The Life and Times
of Ralph "Sonny” Barger and the Hell's
Angels Motorcycle Club™ (2000}
B “Daddy-0: lguana Heads and
Texas Tales” [1996])

B “Rotten; Mo Irish, No Blacks, Mo
Dogs"” (1994)

www americdanradiohistorv com

AH MARY CRACE POTTER AND THE NOCTURNALS

SHE MOVES IN HER OWN WAY THE KOOKS

THE PERFECT CRIME #2 THE DECEMBERISTS

HEY THERE DELILAH PLAINWHITET'S

2 POOR MAN'S PARADISE THE SUBDUDES

2 THE DAY WE MET SARAHBORCES & THE BROKEN SINGLES

Il: & LOVE IS THE ONLY WAY ROBERT RANDOLPH& THE FAMILY BAND FEAT. DAVE MATTHEWS
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10  TWO RYAN ADAMS LOST HIGHWAY SET =2

EPIC 543 5

IN THE COLORS BEN HARPER AND THE INNOCENT CRIMINALS VIRGN | #4884 U= =]

ATORED 4?'5 : =43
HOLLYWOOD | 472 <36
BLUENOTEBLC = 423  -4E
RELENTLESS/VIRGIN '-wz +l62

T NONESUCH/WARNERBROS. | 31 42
ASTRALWERKS | 345 +35

MERGE | 3%] +d

Aol | 36
CHERRYTREE/POLYDOR/INTERSCOPE | 3B -27
SAZON 2'!30 45
FEARLESS/HOLLYWOOD  2B7  -&&
UNIVERSALREPUBLIC ~ 288 <14
" BACKPORCH/MANHATTANBLG | 360 =34
UNIVERSAL REPUBLIC | 243 5
INDEPENDIENTE/EPIC 2301 300
- " alzm =
SUGARHILL 200 -1

G T

B-UNIQUE/UNIVERSAL MOTOWN a8 -22
T vANGUARD | BE -l

WARNERBROS. | Ky B

DANGERBIRD 'I'?.? +2
ONEHAVEN/RAZOR& TIERED | T I

ATLANTC | 175 -20

REPRISE 1?2 22

CAPTOL - 18R T
MPL/HEAR/CONCORD 185 +B4

Paul Westerberg, Patti Smith and others.

Needless to say, Keith and [ have a lot of
memories from those days. Some are sort of
nightmarish, but most of them are positive. We
have always loved music and being able to help
musicians. Making the summit a platform to
accomplish that was very rewarding.

Keith and I don't pay as close attention to it
now as we once did, but it is nice to know that
the basic premise of the event is still held dear by
everyone who still supports it. I must say that when
we launched the summit we had high hopes that
it would endure and I guess that has been fulfilled
since it is still around 15 years later.

Tell us a bit about your writing accomplishments.
It has been a slow process, but we are now doing
very well as authors. Several of our books are
still selling and some have been translated into
other languages. We released the Alice Cooper
book earlier this year and we have just finished
work on the official 50th-anniversary book for
the Monterey Jazz Festival that will be released
in September.

We also just finished work on a rewrite for a
book about a big NFL player and we are finish-
ing up a book for a huge country artist that I can’t
name yet. Plus we have stuff'in the works for some
films and television.

Lately we have been seeing a lot of musi-
cians and music people reaching out to us.
They see book deals as a new source of
income. Hopefully some good projects will
come out of that.

So we are keeping busy and seeing success.
We see these books as our children in many
ways. Both of us keep each other motivated
and inspired. RsR
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THIS WEEK

OHNMAYER [AWA3E/COLUMBIA)

PO R D B
&
NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LAZEL /GAIN
BE MY SOMEBODY N6/26 POOR MANM S PARADISE 7M4
Norah Jones The Subdudes
(BLUE NOTE/BLG) (BACK PORCH JANHATTAN/BLG)
TOTAL STATIONS: 14 TOTAL STATITHS:
1973 97/97  STRAIGHT _INES 7128
James Blunt Silverchair
(CUSTARD/ATLANTIC) (ELEVEN/ILG
TOTAL STATIONS: 16 TOTAL STATICWS: 6
NOBODY aaun PARALYZER nn3
Ryan Shaw Finger Eleven
(ONE HAVEN/RAZOR & TIE/RED) (WIND-UP)
TOTAL STATIONS: Ly TOTAL STATHENS: 4
INSTANT KARMA B9/6  HAMOA BEACH 69/3
U2 Gomez
(WARNER BROS.} (ATO/RED)
TOTAL STATIONS: 13 TOTAL STAT @~S: 9
MAKES ME WONDER 82/4 ALl AT OE 6417
Maroon 5 The Fray
(A&M/OCTONE/INTERSCOPE) (EPIC)
TOTAL STATIONS: 5 TOTAL STATIONS: 6

MOST

INCREASED
W\ £
+126 HOLD ON

+97

KT Tunstall (Rele=ess/Virgin)
WOLZ 416, WCOO +12, WT 1, KWMT +10, KTHX +10,
KRVB +9, KMTT +9, WRNX +3, WRNR +8, WDOD «7

1973

James Blunt (Cussard/Atlantic)
KRVB +25, WBOS +T7, KINK +11, KPTL +1L CIDR +9,
WXRV os, WRNR +4, KF®I +3, KMTT +2, SISP +2

HOW FAR WE VE COME

matchbox twenty (Melisma/Atlantic)
KRVB +27, WDOD +2), KT Z +¥6, KBCO +8, KENZ +6,
wzzw»:\ KINK +4, WTTS +2, KMTT +2, KXLY +1

SHUT YOUR EYES

Snow Patrol (Poseor/A&M/Interscope)
SISP 412, WMMM +10, Y¥BLT +9, KFOG +5, KMTT 45,
WZEW +5, KRVB +4, KTZ +4, KINK +3, WRNX +3

REHAB

Amy Winehouse “Universal Republic}
KRVB +16, WCLZ +B, KXMCZ +8, WXRT +7, WZEW +6,
KGSR +4, KPRI +3, KWNE™ +3, KXLY +2, WCOO +1

///////////////////
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ORY A ALB
&
0w 11 NIELSEN BDS
5 TITLE CERTIFICATEONS P_AYS AUDIENCE
£3 arTS” IMPRINT / PROMOTION LAEEL ™ +/-  MILLUONS RANK
HEY THERE DELILAH NO. 1{4 WKS}
PLAINWHITET'S N FEARLESS/HOLLYAGOD 002 & _ _25“ J !
BUBBLY a8
COLBIEZAILLAT UNIVERSALREPUBLIC %" :40 1843 2 MOST ADDED
LAST REQUEST
PADLO~UTINI ATLANTIC _“5_8_ e L. °
TWG
VAN ADAMS - B 7 LDST HICHWAY 132 ] +2 10898 ©
HOLD ON MOST INCREASED PLAYS
KT TUPSTALL Ry o e ED WEe - e b
UND=R THE INFLUENCE _ARTIST / LABEL STATIONS
JAMESIMORRISON POLYDOR/INTEFSCIPE g 522 e How FAR WE'VE EOME = 7 7
SHUT YOUR EYES matchbox twenty
SNOW 2ATROL POLYDORAGMINTEFSCOPE o ] &1 s ° (MELISMA/ATLANTIC)
MISLED THE BOAT KBCO, KTCZ, WBOS, WDOD, WMMM,
MODEET MOUSE P _Z’>3C ] +27 _0.983‘“ n WTTS, WXRV i
DON'T STOP NOW 1973 6
CROW3ED HOUSE somep | 02«27 F1030°0 10 James Blunt
REHAB (CUSTARD/ATLANTIC)
AMY V/INEHOUSE ) wversaLREUsLc | S2 . 31 1Sl 7 RCREL IS GNE RN S AGRIR
YOL KNOW I'M NO GOOD > 3 HOLO ON -
AMY VINEHOUSE —  UNIVERSAL RESUBLIC 2 38_ _”53 5 KT Tunstall
IN THE COLORS AIRPOWER (RECENTIESSAVIRAI)
BEN HARPER AND THE INNOCENT CRIMINALS VIRGIN __z‘aiﬂ _’37 _0'822 & S I ELZ R AR
THE STORY s MESSAGE TO MYSELF 3
BRANSI CARLILE CO_UMBIA _zis_ _'3 0.898 _13 Melissa Etheridge
RUEY (ISLAND/IDIMG}
KAISER CHIEFS BUNIGUE/UNVERSAL MOTOWN 202 'u: e KINK, KPRI, WNCS
HOLLYWOOD REHAB “F
COLLITTIVE SOUL o S ' B ° Pt e
1,234 ). (UNIVERSAL REPUBLIC)
FEIST CHERRYTREE/POLYDOR/INTERSCOPE 2 g ___0'898 14 KMTT, KWMT
AH HARY : IN THE COLORS 2
GRAC POTTER AND THE NOCTURNALS woLwoop 249 A e | Ben Harper And The Innocent Crinsinals
WHAT LIGHT (VIRGIN)
WILCE B NONESUCH/WARNER EROS. __23_' & 0_70_2 | 19 KTCZ, WBOS
DAMCE TONIGHT AIRPOWER " SHE MOV " W
PAULMCCARTNEY MPL/HEAR/CONCORD 228 023 _0.665 23 f:EK::?sVES IN HER DWN WAY 2
YOWNG FOLKS (ASTRALWERKS)
PETE2 BJORN AND JOHN FEAT. VICTORIABERGSMAN  ALMOSTGOLD/RED/CCLUMBIA 203 . o WCOO, WRLT
SING IT ALL NIGHT
QESCL szon 207 23 @39 - BE MY SOMEBODY 2
THE PERFECT CRIME #2 ) b= ¥, :;Lr\j: ;;";;,am
5 ) b)
THE DECEMBERISTS apmoL 198 '_8 _C'GH 2l WCLZ, WXRV
WOIKING CLASS HERO =
CGREE~ DAY EPRISE 7 =B e
INTD THE DCEAN n .
BLUBOCTOBER UNIVERSAL NOTOWN 155 ) ’23 @06 1
FRANK & AVA = ADDED AT..
SUZANNE VEGA BLUE NDTZ/BLG _‘15"__ 5 : €.398° 30 SlRlUS
BIG WHEEL 153 a8 C3%6 - &ECTRUM
TORIMOS EPIC = i
SHE MOVES IN HER OWN WAY [ mieaig Satellte
THE 200KS i ~ ASTRZLWERKS = 525 0.472 2?_ PD: Gary Schoenwetter
HOW FAR WE'VE COME MOST ADDED e S0l Seanitiascoll
_MAT HBOXTWENTY MELISMA/ZTLANTIC <) +85 Q.446 26 Suzanne Vega, Frank & Ava, 8
= —— S S Ryan Montbleau, The Boat Song, 0
7 e SHDERPOD wee: | 1B 46 (0526 23 Sara Bareilles, Lave Song, 0
FIRST TIME FOR REPORTING STATIONS PLAYLISTS GO TO:
- 15 +14 0.407 29
BIEESDUISE GZEEEN www.RadioandRecords.com
RECURRENTS
bl
S
“ITLE 11 NIELSEN BDS PLAYS CH TITLE 11 NIELSEN BDS PLAYS
ARTIST / MPRIN™ / PROMOTION LABEL CERTIFICATIONS ~ TW w Rl ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS w
BETTER THAN THINKING ABOUT YOU
THE JOKK BUTLER “RIO (JARRAH/ATLANTIC/LAVA) 26? Z R NORAH JONZS (BLUE MDTE/BL) V‘] ] 157
READ MY MIND YOU'RE ALL | HAVE
“HE KILLZRS {ISLA} D/IDJMG) EGE 430 7 Y [POLYDOR/ASM/INTERSCOPE) ]36_7 =l
SEE THE WO3LD BELIEF
BOMEZ(4TORED) ”203 . 2 JOHN MAYE (AWARECOLUMBIA] % 157
THINK I'M IN LOVE 1| WILL FOLLOW YOU INTO THE DARK
BECK (INTERSCOPE [ e e DEATH CAB “OR CUTIE(ATLANTIC) B w7 n2
SRAVITY 163 PHANTOM LIMB ? 18

LEGEND: See legend to charts in charts section for “s-es and symbol explanations.

30 triple A stations are electronically monitored by Nielser 3roadcast Data Systems 24 hours a
day, 7 days a week. Indicator chart comprised of 48 repo ners.

© 2007 Nielsen Business Media, Inc. All rights reserved.
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® Craig Ferguson TV Appearance Aug 6th

- ® World Café National Broadcast Aug 8th
® Spin Magazine - Buzz Catcher Sept Issue out Aug
® Yahoo! Who’s Next Home Page Hit List

MOO, YOU BLOODY CHOIR

New This Week:
KTBG
WNCW

24/7 NEWS ONLINE @ www.RadioandRecords.com
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24
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A » A A
TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL  TW -
mf Zn;l;:? & LosTHiway 208 *32 e
7 ;(I'melfb:TED FROM LOVE ROE ,_SE__ +9 } ﬂ*
| ngy?ﬂ:f& AN ANTHOLOGY OF DUETS STPERTRTONEE »4479” 36 3232
Jﬁ:ﬂhh:vAngogN MANIFESTO T 366 -2_2 4104
/?D%?NLNIEI& rf'eROW IOBESEIE 358 _—]9 3178
?HTE'gSBEnIng;{ MPHONY BACK PORCHIMANHATTANBLG | 520 74 8
?Amrgngcgi:«gr:gio?xmms SUGARHILL o =
VJOTJES(';P;EZWHO'S LEAVIN' GREATNORTH ﬁ_ +19 1463
;E:';TEEVI:LSL FROM SINNERS & STRANGERS STTORESEIG 298 02-8 1431
AAM':E:\'/?R'ES & ANVILS ARCHER = ! -4.5 R
#‘(E)g)bﬁngﬂ EATURES Ve 295 +29 m
:]:UEEA;?;S;?DM SAN ANTONIO orevy | 281 4T3 1829
DOA%JNO#GH TOWN REDPARUDH 279 +7 1927
ANCHORED IN LOVE: A TRIBUTE TO JUNE CARTER CASH % 8 215
VARIOUS ARTISTS ) DUALTONE
KNS S ) e (AL 28 (108
KREE‘&?(\:IAI‘}ES& MIRROR TEARS - TRAIN WRECK 267 -n ‘ 3509
gm&:xns TO DUST akow 26 0 479
EBLQ::;-;H CooK 31TIGERS . ' S
3,;2{2 St ) - NONESUCHWARNER BROS. | 202 "‘8 ik
| EﬁgﬁF THE DITCH NEW WEST 243  +70 g 630
%QTGERO Vmﬁ?m B anTLEpTAPH | 220 *12 =
‘ SST'I'WRE?SQEEERTNAiMES AND NEW SENSATISNS 29516 217 o nos
.s'gr:sofTE ARC'_" ) TRANSMIT SOUNDILEGACYRED | 207 | '107__ FEL
i .T';Z';:BEI Hs[:[::;TUAL KIND wiod 200 gz. ) 501
}_ iﬁ%ﬁﬁégﬂsﬂgms SHOELESS -BO - .’E e
TEAVETT BT B i wusen (W9 N 29890
;ﬁ:\’/’wfx?zu"TRYfUITE zoemonoEr | 198 B 19
VAT WLKNS NDTHE SRS C uonwo (81 28 TS0
IGSAVI;CECTAENA A':DATHE TRAILER PARK TROUBADOURS orn [N -5 =]
26 3;%;&0" ELHES HACKTONE = B

LET US NOW YOU'LL NEVER AFTER HOURS 9  AMERICANA 8
PRAISE SLEEPY BE A STRANGER Raul Malo Various
JOHN 15 ATMYDOOR 11 (new pooR/UME) (PUTUMAYO)
Peter Case Tracy Nelson -,
(YEP ROC) (MEMPHIS WE NEVER
INTERNATIONAL) CLOSE 9
PRETTY T A EAD RItIE  Red Meat
MOST ADDED WORLD 15 SLEARBLUE - ancEro)
Sam Baker Defta Moon
(BLUE LIMESTONE) LUMPING JACK)
UNDER THE UPFRONT &
INFLUENCE OF DOWN LOW -]
BUCK 3 Teddy Thompson
The Derailers (VERVE
(PALO DURO) FORECAST/VERVE)

FOR WEEK ENDING JULY 29, 2007

The Americana chart represents the reported play of terrestrial radio stations, nationally syndicated radio shows, satellite radio and internet stations that have
agreed to submit weekly spin counts. For more information please visit www.americanamusic.org. ©@ 2007 Americana Music Association.

TRIPLE A

TRIPLE A REPORTERS

WAPS/Akron, OH
OM: Andrew James
PD/MD: Bill Gruber

KNBA/Anchorage, AK
OM/PD: Loren Dixon
MD: Danny Preston

KSPN/Aspen, CO
PD: Sam Scholl

KGSR/Austin, TX*
OM: Chase

PD: Chris Edge

APD: Jody Denberg
MD: Susan Castle

KUT/Austin, TX
PD: Hawk Mendenhalt
MD: Jeff McCord

WRNR/Baltimore, MO*
OM/PD: Bob Waugh
APD/MD: Alex Cortright

WTMD/Baitimare, MD
PD/MD: Mike "Matthews"
Vasilikos

KLRR/Bend, OR
OM/PD: Doug Donoho
APD: David Miller

KRVB/Baise, ID*
OM/PD: Dan McColly
MD: Tim Johnstone

WBOS/Bostan, MA*
PD: David Ginsburg
MD: Dana Marshall

WXRV/Boston, MA*
OM/PD: Ron Bowen
APD/MD: Catie Wilber

KMMS/Bozeman, MT
OM/PD: Michelle Wolfe

KYSL/Breckenridge, CO
PO: Tom Fricke
MD: TJ Sanders

WNCS/Burlington, VT*
PD: Zeb Norris
APD/MD: Jamie Canfield

WMVY/Cape Cod, MA
PD/MD: PJ Finn

WCOO/Charleston, SC*
OM/PD: Mike Allen
MD: Joel Frank

WCNR/Charlottesville, VA
OM: Rick Daniels

PD: Brad Savage

APD: Tad Abbey

MD: Jeff Sweatman

WNRN/Charlottesville, VA
OM: Tim Davis

PD: Michael Friend

MD: Jaz Tupelo

WDOD/Chattanooga, TN*
OM/PD: Danny Howard
MD: Brad Steiner

WXRT/Chicago, IL*
OM/MBD: John Farneda
PD: Norm Winer

WCBE/Columbus, OH
OM: Tammy Allen

PD: Dan Mushalko

MD: Maggie Brennan

WMWYV/Conway, NH
PD/MD: Mark Johnson
APD: Roy Prescott

KBCO/Oenver, CO*
PD: Scott Arbough
MD: Mark Abuzzahab

KCUV/Oenver, CO*
PD: Doug Clifton
MD: Benji McPhail

KPTL/Oes Moines, 1A*
PD: Deeya McClurkin

CIOR/ODetroit, Mi*
PD: Matt Franklin

KHUM/Eureka, CA
OM: Cliff Berkowitz
PD/MD: Mike Dronkers
APD: Larry Trask

WFIV/Farragut, TN
OM: Brian Tatum
PD/MD: Todd Ethridge

KOZT/Ft. Bragg, CA
PD: Tom Yates
APD/MD: Kate Hayes

WEHM/Hamptans, NY
PD: Lauren Stone
MD: Harry Wareing

KSUT/lgnacio, CO
PD: Steve Rauworth
MD: Stasia Lanier

WTTS/Indianapalis, IN*
PD: Brad Holtz
APD/MD: Laura Duncan

KMTN/Jackson, WY
PD/MD: Mark "Fish"
Fishman

KTBG/Kansas City, MO
PD: Jon Hart
MD: Byron Johnson

WEBK/Killington, VT
PD: Dave "Uncle Dave” Tibbs
APD/MD: James Emmaons

KOHO/Leavenworth, WA
PD: Elliott Salmon
MD: Carl Widing

KROK/Leesville, LA
OM: Rick Barnickel
PD/MD: Sandy Blackwell

WFPK/Louisville, KY
OM: Brian Conn

PD: Stacy Owen

APD: Laura Shine

WMMM/Madison, Wi*
OM: David Moore

PD: Pat Gallagher

MD: Gabby Parsons

KTCZ/Minneapolis, MN*
PD: Lauren MacLeash
MD: Thorn

WZEW/Mobile, AL*
OM: Tim Camp

PD: Cene Murrell

MD: Lee Ann Konik-Camp

WBJB/Monmouth, NJ
OM: Tom Brennan

PD: Rich Robinson

APD: Leo Zaccari

MD: Jeff Raspe

KPIG/Monterey, CA
OM: Frank Caprista
APD: Aileen MacNeary

WRLT/Nashville, TN*
OM/PD: David Hall
APD/MD: Rev. Keith Coes

WFUV/New York, NY
OM: Ralph Jennings
PD: Chuck Singleton
APD: Tara Anderson
MD: Rita Houston

WRSI/Northamptan, MA
PD: Sean 0'Mealy

KDBB/Park Hills, MO
PD: Clenn Berry
MD: Kenny Carrow

WXPN/Philadelphia, PA
OM/MD: Dan Reed
PD: Bruce Warren

WYEP/Pittsburgh, PA
PD: Kyle Smith
MD: Mike Sauter

WCLZ/Portland, ME*
PD: Herb vy
MD: Brian James

KINK/Portland, OR*
PD: Dennis Constantine
APD/MD: Dean Kattari

WDST/Poughkeepsie, NY
OM: Greg Gattine

PD: Jimmy Buff

MD: Dave Doud

KSQY/Rapid City, SO
OM/PD: Chad Carlson

KTHX/Reno, NV*
PD: Mark Keefe
APD/MD: Dave Herold

WOCM/Salisbury, MD
OM: David Rothner
PD/AMD: Skip Dixxon

KENZ/Salt Lake City, UT*
PD: Mike Peer

KPRI/San Diego, CA*
OM/PD: Bob Burch
APD: Sean Smith

KFOG/San Francisco, CA*
PD: David Benson
MD: Kelly Ransford

KPND/Sandpoint, ID
OM: Dylan Benefield
APD/MD: Diane Michaels

KBAC/Santa Fe, NM
PD/MD: Ira Gordon

KRSH/Santa Rosa, CA*
PD/MD: Pam Long

OMX Folk Rock/Satellite
OM: Leanne Flask
MD: Dave Sloan

Music Choice Aduit
Aiternative/Sateliite
PD: Justin Prager

MD: Tiffany Sinder

Sirius Spectrum/Sateilite*
PD: Gary Schoenwetter
MD: Sean Mascoll

XM Cafe/Satellite
PD: Bill Evans
MD: Brian Chamberlain

KMTT/Seattle, WA*
PD: Kevin Welch
APD/MD: Haley Jones

WKZE/Sharan, CT
OM/APD: Pete Nugent
PD: Will Staniey

MD: Will Baylies

WNCW/Spindale, NC
OM/PD: Dave Kester
MD: Martin Anderson

KXLY/Spokane, WA*
PD: Ken Richards
MD: Marie McCallister

WRNX/Springfield, MA*
APD: Kevin Johnson

KCLC/St. Louis, MO
PD: Rich Reighard
MD: Will Baker

KFMU/Steamboat
Springs, CO

OM: Julia Arrotti
PB/MD: John Johnston

KTAO/Taos, NM
OM: Dave Noll
PD/MD: Brad Hockmeyer

KWMT/Tucson, AZ*
OM: Tim Richards
PD: Blake Rogers

WVOD/Wanchese, NC
PD: Matt Cooper
MD: Jeff White

WXPK/White Plains, NY
PD: Chris Herrmann
APD/MD: Rob Lipshutz

WTYD/Williamsburg, VA
PD/MD: Amy Miller

WUIN/Wilmington, NC

PD: Beau Gunn
MD: Michelle Daniel

*Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com
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The unlikely story of Shawn Kiehne, an Anglo who
became a nortefio singer

Introducing
El Gringo

Jackie Madrigal

JMadrigal@RadioandRecords.com

hawn Kiehne’s fascination with Mexican music began one
summer when the U.S.-born Anglo was sent to work on his
father’s cattle ranch outside El Paso. The ranch’s employees,
mostly Mexican immigrants, blasted nortefio and ranchero
music all day while they worked.

Kiehne started to appreciate the sound, feel and lyrics of
the songs—Ilyrics that his Mexican co-worker friends translated for him.*La Puerta
Negra,” by Los Tigres del Norte, was his favorite.

Now a singer/songwriter with an almost perfect Mexican accent, Kiehne launched
his career as a nortefio artist four years ago, calling himself*“El Gringo.” It is his sec-
ond stab at a music career, following an earlier unsuccessful attempt at country.

After singing in and around his hometown of Albuquerque, E1 Gringo’s luck
changed when he was invited to perform on Univision’s nationally broadcast “Don
Francisco Presenta” TV show. In an even luckier break, Eddie “Piolin” Sotelo—
host of Los Angeles’ No. 1 morning show “Piolin por la Mafana” on KSCA (La
Nueva)—was also a guest on the show and saw him perform “El Corrido del
Gringo,” a song in which he pays tribute to hard-working immigrants. Within days
of his TV appearance, requests for radio and TV interviews rolling in from across
the country.

El Gringo speaks with R&R about his career, his appearance on Don Francisco’s
show and his future plans.

How did your appreciation for Mexican music begin?

[ can remember clear as day riding around with a Mexican guy and hearing “La
Puerta Negra.” [He begins to sing, “Ya estd cerranda con tres candados . . "] They
had showed me how to say, “:Qué quiere decirz” [What does this mean?] and
“:Cdmo se dice?” |How do you say this?] And I would ask that all day long. That’s
how I would learn what the words of the songs meant and how I fell in love with
“La Puerta Negra” and Mexican music.

Is that how you learned to speak Spanish?

I had been around Spanish-speaking people all the time. My dad, grandfather and
uncles speak Spanish. That’s why I never had any problem rolling my r%s. I took a
semester off from college to travel and spend time in Mexico. I met my wife in
Mexico, and then my Spanish really got better.

Why did you decide to become a nortefio singer?

In the late *90s I tried to make it in the country business and got compliments, but
there was always a “but.” My brother-in-law in Mexico told me [ was wasting my
time with country music and suggested I take advantage of my love for Mexican
music and ability to speak Spanish to become a nortefio singer. He also told me not
to use my name because Mexicans wouldn't be able to pronounce it. “Call yourself
something like ‘El Gringo, ™ he said. When he said that, a light bulb went on.

Like country, the Mexican music world seldom accepts outsiders. Have you struggled
for acceptance?

AUCUST 3, 2007

5 TITLE
gi ARTIST

RAININ IN PARADIZE MANU CHAO

1= ME CAMBIO ALLISON

ROCK/ALTERNATIVE

IMPRINT / PROMOTION LABEL

NACIONAL/BECAUSE

AMARTE PASTILLA - SONY BMGNORTE

& ENTRELAGUERRAYELAMORDELUX SONY BMGNORTE
25 NARCISISTA POR EXCELENCIA PANDA_ - WARNER LATINA
9 INTOCABLE ALEKSSYNTEK - EMI TELEVISA
N BESAMEELTR - FONOVISA
l_i. LA VIDA RABANES - UNIVERSAL LATINO
I_T DIOSA RULETA STOIC FRAME - EL COMANDANTE/V&S
= _'9'— NANAI MALA RODRIGUEZ - MACHETE
9 ENAMERADD GUSTAVO LAUREANO  UNVERSALLATIN
LOS_MALMC‘.I'LFADDS ﬁo LLORAN PANDA B WAR_NER LAKA

ME GUSTAS CEMO QUIERAS MlLLans Y EL TERCER PLANETA TRIBAL VIBES
PRISIONERO MIRANDA - EMITELEVISA

ANGEL DELIRIO - GOLDFLAME

CANCION PROTESTA ATERCIOPELADOS T ) NACIONAL

GATO ENCERRADO CATO BLANCO - ) TROPISOUNDS/WATTS UP
- SONY BMG NORTE

Ul SENTIMENTTAL MODERATTO - EMI TELEVISA
WAYSIDE BIRDS OF TOKYO - MGM

OJALA PUOIERA BORRARTE MANA WARNER LATINA
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DIME QUE FALTO ZACARIAS FERREIRA

TITLE
ARTIST IMPRINT / PROMOTION LABEL
LA FOTO SE ME BORRO ELVIS (RESPO  MAcHETE
MI GENTE MARC ANTHONY SONY BMG NORTE
EMPECE A LLORAR ANTHONY CRUZ MP
ADONDE SE FUE X TREME LACALLE/UNIVISION
DALE AZOTA TONY TOUCH FEAT. IVY QUEEN EMITELEVISA
NADA PUEDE CAMBIARME PAULINA RUBIO UNIVERSAL LATINO
NO ME LA PONGAS DURA PEDRO CONGA MP,
CORTAME LAS VENAS TONO ROSARIO UNIVERSAL LATINO
TE QUIERO ASI BETZAIDA MELODY/FONOVISA
CONECTATE 0PTIMO SONY BMG NORTE
TUYA JENNIFER PENA UNIVISION
SI LA VES POR AHI EL GRAN COMBO DE PUERTO RICO DISCOS 60S/SONY BMG NORTE
WHINE UP KAT DELUNA FEAT. ELEPHANT MAN EPIC
DALE PA TRA (BACK IT UP) NOTCH CINCO POR CINCO/MACHETE
ME SIENTO VIVO MICHAEL STUART MACHETE
EN QUE FALLAMOS IvY QUEEN UNIVISION
CHIQUILLA CHIQUITA JOE VERAS JVN
LA MUJER QUE MAS TE DUELE ISSAC DELGADO FEAT. VICTOR MANUELLE LA CALLE/UNIVISION
MALDITO AMOR ANDY ANDY EMITELEVISA
J&N

i

‘l haven't
really
received any
negative
feedback,
just that
some people
don’: believe
I'm really a
ringo,
ecause |

speak
‘JJ;anish o)
well.’

—El Gringo

www americahradiohistory com

[ haven't really received any negative feedback, just that some
people don't believe I'm really a gringo, because [ speak Spanish
so well and don’t really have an accent. I've been singing in New
Mexico and El Paso and had nothing but positive response, even
from the hardcore nortefio bands.

How did the invitation to appear on Don Francisco's show come
about?

My management company, Nueva Generacién, made the call to
the show. The day before the 4th of July the show’s producer
called them to invite me, because they were doing a show on
immigration and they really liked my song “El Corrido del
Gringo.” They thought it would be great to have a white
American who could bring a different perspective.

Tell us about “E! Corrido del Gringo.”

1 wrote the song because people always asked me the same ques-
tion: “How did you learn Spanish?” I thought a corrido would
be the best way to tell my story and show my respect and admi-
ration for the guys I used to work with, and give my own point
of view on immigration. RR
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KJFA/Albuguerque, NM
PD: Antonio Covarrubias

KLVO/Albuquerque, NM
PD/MD: Rene Leon

WBZY/Atlanta, GA
OM: Clay Hunnicutt
PD: Robbie Ramirez
APD: Aly Young

KHHL/Austin, TX
PD: Jose "Jime" Martinez

KIWI/Bakersfield, CA
PD/MD: Raul Evangelista

KMQA/Bakersfield, CA
OM: frene Escalante
PD/MD: Yesenia De Luna
APD: Victor Martinez

KMY X/Bakersfield, CA
OM: Robert Chavez
PD: Pepe Escamilla

KWEI/Boise, ID
OM: Steve Ramirez
PD: Melvin Albanez

WLEY/Chicago, IL
PD: Marylu Ramos

WO0J0/Chicago, IL
OM: Cesar Canales
PD: Rafael Bautista

KLHB/Corpus Christi, TX
PD/MD: Luis Munoz

KSAB/Corpus Christi, TX
OM: Paula Newell
PD/MD: Dan Pena

REGIONAL MEXICAN MONITORED REPORTERS

KDXX/Dallas, TX
OM: Andy Lockridge
PD: Chayan Ortuno

KESS/Dallas, TX
PD: Chayan Ortuno

KBNO/Denver, CO
PD: Socorro Rios
MD: Zenon Ferrufino

KXPK/Denver, CO
PD: Napoleon Sanchez

XHNZ/El Paso, TX
PD: Francisco Aguirre
MD: Arturo Buenrostro

KLBN/Fresno, CA
PD/MD: Jorge Cuillen

KOND/Fresno, CA
PD: Juan Fernando

24/7 NEWS ONLINE @ www.RadioandRecords.com

KOQO/Fresno, CA
PD: Jorge Guillen

KLTN/Houston, TX
PD: Raul Brindis
MD: Angel Basulto

KQBU/Houston, TX
PD: Arnulfo Ramirez

KTIM/Houston, TX
PD: Ezequiel Gonzalez

WEDJ/Indianapolis, IN
PD/MD: Manuel Sepulveda

KISF/Las Vegas, NV
PD: Jose Ramon Bravo

KBUE/Los Angeles, CA
PD: Pepe Garza

KLAX/Los Angeles, CA
OM: Pio Ferro

PD: Juan Carlos Hidalgo
MD: Lupita Del Castilio

KLYY/Los Angeles, CA
OM/PD: Elias Autran

KSCA/Los Angeles, CA
PD: Veronca Nava

KGBT/McAllen, TX
PD: Hugo De La Cruz
MD: Armando Almazan

KKPS/McAllen, TX
PD: Mando San Roman
MD: Robert Montalvo

KRAY/Monterey, CA
PD: Vicente Romero

www americanradiohistorv.com

KXLM/Oxnard, CA KLEY/San Antonio, TX
PD/MD: Salvador Prieto 8BA Robin Flores
KHOT/Phoenix, AZ e ;%aar,?,?j D.

OM: Eleazar Garcia

PD: Nelson Oseida KROM/San Antonio, TX
WYMY/Raleigh, NC PD: RogelioLea

PD: Julie Garza SSAH/San Antonio, TX
KXSB/Riverside, CA ORIl
PD/MD: Salvador Prieto APD: Minnie Ochoa
KTTA/Sacramento, CA MD: Juan Martinez

PD: Juan Gonzalez KXTN/San Antonio, TX
KDUT/Salt Lake City, UT ~ PD: Jon Ramirez

OM: Carlos Martin Valdez
PD: Cesar Valdiosera

APD: Pete A. Morales Ill

KLNV/San Diego, CA
PD/MD: Jose Gadea
APD: Gabriel Alvarez

XHTY/San Diego, CA
PD: Elvis Valle

KRZZ/San Francisco, CA
OM: Olga Rosales
PD: Jesse Portillo

KSOL/San Francisco, CA
PD/MD: Jose Luis Gonzalez

KSTN/Stockton, CA
PD: Kent Rodriguez

KCMT/Tucson, AZ
PD/MD: Enrique Mayans

KYQQ/Wichita, KS
OM: Beverlee Brannigan
PD: Arnoldo Gonzalez
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MOST ADDED

NEW

TITLE
ARTIST / LABEL STATIONS

MORENA MIA b-.
Miguel Bose Feat. Julieta Venegas
(WARNER LATINA)

KEXA, KRIO, XHFG

"TU Y YO SOMOS UNO MISMO
Timblriche

(EMI TELEVISA)
KQQK, KTCY, XHFG

w

MI CORAZONCITO 3
Aventura

(PREMIUM LATIN)

KPSL, KQQI, KTCY

'SUENOS ROTOS
La Sa Estacion

(SONY BMG NORTE)
KQQK, KTCY

N

TENGO MIEDO 2
Chayanne

(SONY BMGC NORTE)

WWVA, XHFG

Belanova
(UNIVERSAL LATINO)
KXXS, XHFG

HOY YA ME VOY 2
Kany Garcia

(SONY BMG NORTE)

WPAT, XHPX

LLORARAS 2
RKM & Ken-Y

(PINA/UNIVERSAL LATINO)

KQQK, KTCY

BESAME SIN MIEDO 2
RBD

(VIRGIN/EMI TELEVISA)

WKAQ, XAVO

TODO CAMBIO 1
Camila

(SONY BMG NORTE)

WWVA

ADDED AT...

WWVA

Atlanta, GA

OM: Clay Hunnicutt

PD/MD: Robbie Ramirez

Camila, Todo Cambio, 17
Chayanne, Tengo Miedo, 10
Mana, Ojala Pudiera Borrarte, 9

FOR REPORTING STATIONS PLAYLISTS GO TO:

ViVA

105.7 rmt

an Lotieo CONO WY
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TITLE
ARTIST / LABEL

PO R D ]
"
NEW AND ACTIVE
PLAYS TITLE PLAYS
/GAIN ARTIST / LAEE_ /GAIN
162/37 DIME POR CUE 12V/8

LO QUE CALLAS

Intocable
(EMI TELEVISA)
TOTAL STATIONS:

NO LLORES

Gloria Estefan

(BURGUNDY/SONY BMG NORTE)

TOTAL STATIONS:

Mi CORAZONCITO
Aventura

(PREMIUM LATIN}
TOTAL STATIONS:

QUIEN ERES TU
Maria Jose
{WARNER LATINA)
TOTAL STATIONS:

DIME AMOR

Mille Torres Y El Tercer Planeta
(TRIBAL VIBES)

TOTAL STATIONS:

MOST

INCREASED
PLAYS

Antonio Orozeo
(UNIVERSAL LATING}
9 TOTAL STATICNS: 4

149/1 SUMMER LOVE n3/3
Justin Timberlaxe
(JIVE/ZOMBA:
TOTAL STATIOMS: %
143/27 APARIENCIAS 108/8
Hector Montaner
(VENEMUSIC)
9, TOTAL STATIONS: 6
129/12 MAKES ME WONDER 101/8
Maroon 5
(A&M/OCTONEANTERSCOPE)
S TOTAL STATIORS: 3
12176 BIG GIRLS DON'T CRY 84/9
Fergie
(WILL..AM/A SM/INTERSCOPE)
2 TOTAL STATIUBS: 3

[o)]

7

74

OJALA PUDIERA BORRARTE
Mana (Warner Latina)

KRIO 28, XLTN +2], XHFC +T7, KQQK +13, WWVA 43,
WFID +7, WXYX +6, WIOK «5, XHPX +3, KVVA +2

ME DUELE AIMARTE
Reik (Sony BMG Norze)
KSSE +21, XHPX 7, KVVE 416, WFID +8, KXXS +6,
WPAT +5, XAVO +4, KRID 3, KTCY +3, WXYX «3

BESAME SIN MIEDO

RBD (Virgin/EMI Telev-sa)
XAVO +32, KRIO +21, WEAQ +20, KLVE +1

MORENA MIA
Miguel Bose Feat. Julieta Venegas
{Warner Latina)
XHFG +T7, KRIO +16, KEX2 +15, WKAQ +I3, WAMR +3,
XHPX +2, KQQK +2, XAJD +1, KTCY +, WIOA +1

7

7

////

7Z;

TU Y YO SOMOS UNO MISMO
Timbiriche (EMI Tekvisa)

XHFG 414, KTCY +12, KOGK +10, KXXS +8,

XHPX +6, KWIZ +6, KRO=S

FOR WEEK ENDING JULY 29, 2007

LEGEND: See legend to charts in charts section for rales and symbol explanations.

25 Latin pop, 13 tropical and 12 Latin rhythm stations are sectronically monitored by Nielsen
Broadcast Data Systems 24 hours a day, 7 days a2 week. © 2007 Nielsen Business Media, Inc.

All rights reserved.

WWVA/Atlanta, JA
OM: Clay Hunnicut
PDMMD: Robhie Ramirez

KXX5/Austin, TX
DM/PD: Romeo Herrera
MD: Julieta Jil

KP35 _/Bakersfied, CA
9D: Isidro Roman

KTZ'¢/Dallas, T
PD: _avier Casanova

AUGUST 3, 2007

LATIN POP MONITORED REPORTERS

XHPX/El Paso, TX
PD: David Castillo

KMMM/Fresno, CA
PD: Jorge Guillen

KQQK/Houston, TX
PD: Ezequiel Gonzalez
MD: Raquenell Villarreal

KLVE/Los Angeles, CA
PD: Jose Santos

KSSE/Los Angeles, CA.
OM: Elias Autran

PD: Nestor Rocha

APD: Andrea Becerra

KWIZ/Los Angeles, CA
PD: Eddie Leon

XAVO/McAllen, TX
OM: Jeff Koch
PD: Juan Facundo

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

WRMA/Miami, FL
PD: Rogelio Alfonso

KEXA/Monterey, CA
PD: Vicente Romero

WPAT/New York, NY
PD: Tony Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

WFiD/Puerto Rico
PD: Lucy-Ann Ramos

www americanradiohistorv com

WIAC/Puerto Rico
PD: Valerie Mejia

WIOA/Puerto Rico
PD: Fernando De Hostos

WKAQ/Puerto Rico
PD: Carlos Gonzalez
APD: Natalia Cuevas

WXY X/Puerto Rico
PD/MD: Herman Davila

KRIO/Sar Antonio, TX
OM: Robin Flores
PD/MD: Manny Herrera

XHFG/Sa1Diego, CA
PD: Elvis valle

XLTN/San Diego, CA
PD: Libia Sauza

24/7 NEWS ONLINE @ www.RadiocandRecords.com
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PR:-Rayrond Torres

24/7 NEWS ONLINE @ www.RadioandRecords.com

PD: Eobby Ramos

www americanradiohistorv com

APD: Mark Garcia
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Billbeard TOP ALBUMS

| ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

VARIOUS ARTISTS

UNIVERSAL/EMY/SONY BMG/ZOMBA 009055/UMRG (18.98)

GREATEST SOUNDTRACK
8}

PRINCE
NPG/COLUMBIA 12970/SONY MUSIC (18.98

Title ‘-E I

NOw 25
Hairspray

Planet Earth

MILEY CYRUS
WALT DISNEY/HOLLYWODD 000465 (23.98)

Hannah Montana 2 {Soundtrack)/Meet Miley Cyrus

TA.

GRAND HUSTLE/ATLANTIC 202172"/AG (18.98) TLVsTLP
FERGIE

WILL.LAM/A&M/INTERSCOPE 007490/1GA (13.98) The Dutchess
SUM 41

ISLAND 008987/10JMG (13.98)

Underclass Hero

LINKIN PARK
MACHINE SHOP 44477/WARNER 8ROS. {16.98) ®

Minutes To Midnight

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428*/UMRG (10.98)

Back To Black

PLAIN WHITE T'S
FEARLESS 000377/HOLLYWOOD (11.98)

Every Second Counts

NICKELBACK
ROADRUNNER 618300 (18.98) ®

All The Right Reasons

BON JOVI
MERCURY/ISLAND 008902/UMGN/IDJMG (13.98)

Lost Highway

TAYLOR SWIFT
BIG MACHINE 120702 (18 98)

Taylor Swift

RIHANNA
SRP/DEF JAM 008968*/IDJMG (13.98)

Good Girl Gone Bad

KELLY CLARKSON
RCA 06900/RMG (18.98)

My December

BRAD PAISLEY
ARISTA NASHVILLE 07171/S8N (18.98)

5th Gear

MAROON 5
A&M/OCTONE 008917/1GA ({18.98)

It Won't Be Soon Before Long

THE WHITE STRIPES
THIRD MAN 162940 /WARNER BROS. (18.98)

Icky Thump

T-PAIN
KONVICT/NAPPY BOY/JIVE 08719/Z0MBA (18,98)

Epiphany

BILLY RAY CYRUS
WALT DISNEY 000707 (18.98)

Home At Last

COLBIE CAILLAT
UNIVERSAL REPUBLIC 009219/UMRG (10.98)

Coco

THE SMASHING PUMPKINS
MARTHA'S MUSIC/REPRISE 138620/WARNER BRDS. {18.98)

Zeitgeist

AVRIL LAVIGNE
RCA 03774/RMG (18.98) ®

The Best Damn Thing

ROBIN THICKE

STAR TRAK/INTERSCOPE 006146°/1GA {13.98)

The Evolution Of Robin Thicke

DAUGHTRY
RCA 88860/RMG (18 98)

TITLE
ARTIET (IMPRINT / PROMOTION LABEL)

1 BEAUTIFUL GIRLS
SEAN KINGSTON (BELUGA HEIGHTS/KOCH/EPIC)

- HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

THE WAY | ARE

TIMBALAND FEAT. KERI HILSON (MOSLEY/BLAC OPE)

BIG GIRLS DON'T CRY
FERGIE (WiLL.I AM/A&M/INTERSCOPE)

SORRY, BLAME IT ON ME
AXON (KORVICT/UPFRONT/SRC/UNIVERSAL MDTOWN)

UMBRELLA
RIHAKNA FEAT. JAY-Z (SRP/OEF JAM/IDJMG)

. A BAY BAY
!URWEANEC_HNS (POLD GROUNDS/J/RMG)

PARTY LIKE A ROCKSTAR
SHOPBOYZ (ONDECK/UNIVERSAL REPUBLIC)

SHUT UP AND DRIVE
RIHABNA (SRP/DEF JAM/I0JMG)

POTENTIAL BREAKUP SONG
ALY & AJ (HOLLYWDOD)

'BARTENDER
* T-PAIN FERT. AKDN (KDNVICT/NAPPY BOY/JIVE/ZDMBA)

GIRLFRIEND
AVRIL LAVIGNE (RCA/RMG)

THNKS FR TH MMRS
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

CRANK THAT (SOULJA BOY)
SOULJA BDY (COLLIPARK/INTERSCOPE)

REHAB
AMY WINEHDUSE (UNIVERSAL REPUBLIC)

ROCKSTAR

NICKELBACK (ROADRUNNER)

SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
WHAT I'VE DONE

LINKIN PARK (MACHINE SHOP/WARNER BROS )

BIG THINGS POPPIN' (DO IT)
© T). (GRAND HUSTLE/ATLANTIC)

WAIT FOR YOU
ELLIOTT AMIN (HICKORY)

MAKES ME WONDER
MARGON 5 (A&M/OCTONE/INTERSCOPE)

THE GREAT ESCAPE
BOYS LINE GIRLS (COLUMBIA)

'SEXY LADY
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)

BUY U A DRANK (SHAWTY SNAPPIN')

] FIRST TIME
LIFEHOUSE (GEFFEN)
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7 MAKE ME BETTER

23

27
O

Daughtry

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

WHINE UP
KAT DELUNA FEAT. ELEPHANT MAN (EPIC)

FABOLOUS FEAT. NE-YQ (DESERT STORM/DEF JAM/IDJMG!

WHEN YOU'RE GONE
AVRIL LAVIGNE (RCA/RMG)

1 CYCLONE

38 27 8

%

2
B =
D
mss z
41 I

e

BABY BASH FEAT. T-PAIN (ARISTA/RMG)
STRONGER
KANYE WEST (ROC-A-FELLA/OEF JAM/IDJMG)
GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.LAM/A&M/INTERSCOPE)
LEAN LIKE A CHOLO
DOWN A.K.A. KILO (SILENT GIANT/MACHETE)
BEFORE HE CHEATS
CARRIE (ARISTA/ARISTA NASHVILLE)
~ THE SWEET ESCAPE
" GWEN STEFAN! FEAT. AKON {INTERSCOPE)
LIP GLOSS
LIL MAMA (JIVE/ZOMBA}
5 SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZDMBA)
HOLD ON
JONAS BROTHERS (HOLLYWOOD)
POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA}
TEARDROPS ON MY GUITAR
TAYLORSWIFT (BIG MACHINE)
YOU CAN'T STOP THE BEAT
_CAST OF HAIRSPRAY (NEW LINE)
READY, SET, DON'T GO
BILLY RAY CYRUS (WALT DISNEY)
LIKE THIS
MIMS (CAPITOL
WHO KNEW
PINK (LAFACE/ZOMBA)
HOME
DAUGHTRY (RCA/RMG)
NEVER WANTED NOTHING MORE
_KENNY CHESNEY (BNA)
SAME GIRL
R. KELLY DUET WiTH USHER (JIVE/ZOMBA)
TEENAGERS
MY CHEMICAL ROMANCE (REPRISE)
'LOST IN THIS MOMENT
BIG & RICH (WARNER BROS. MH\LILLE 'WRN)
NOBODY'S PERFECT
HANNAH MONTANA (WALT DISNEY)

3¢ GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

Z

:
]

ICERT.

'
|

MTV

Sr, VPMusic & Talent Amy Doyle
VP/Music & Talent Peter Baron
Viscom 212-258-8000

VH1

Exec, VP/Talent & Music: Rick Knm
Sr. VP Music & Talent Bruce Gilimer
VPMusic & Talent Sandy Alouete
Viacom 212-258-7800

STREAMS

Vigcom 212-258-8000

™ W ™w W
1 Sean Kingston, Beauttul Girls 14 1 Amy Winehouse, Rehab 21 %
2 Fergie; Big Gris Dont 8 5 2 Fevgue Big Girls {ont Cry 5%
3 Boys Like Girts, The Great &cape 8 5 3 Plain White Ts, Hey There Dellah 55
Paramare, Miser ) 4 Rihanna, Umbrella 2 18
5 ung Berg, Se rIady 7 3 5 Gwen Stefani, 4 In The Momlnﬂ 2 17
6~ Kanye West, Stanger 2= 6 BonJovl (Vou Wam To)Make AMemory 20 20
7 Phﬁ, Shay 4 7 Lifehouse, Fi 19 17
8 Plain White H There Deliiah § 8 Goo Goo Dalls. Bpfove It's Too Late 18 16
9 The White Strj Thump 5 9 The &AII At Once 17 3
10 rC?vl.s‘ BBmwn. A lITn (S" ¢ 7 10 Eﬁml;'dl mﬂl:’e Tgamy H {g
1 ings Poppin’ (Do 7 11 Michael Buble, Everythin
12 G aaslgauegp &lﬂl 2 12 Feist, 1 J 1716
13 mm Party lee A Rocks‘xar 3 13 Justin ’I‘mbedaka LoveStoned 1% 13
1" Typical 5 14 Marcon 5, Makes Me Wonder 1523
15 Lil Mama, Lip Gloss 1 b5 RKeII Duet th Usher. Same Girl 12 13
16 KatDeIuna. e Up 4 3 16 L 1413
n inehouse, Refaby 4 3 R Elllm Vamm Wavt For Vou 407
18 T The Way i Are 4 4 18 Avril Lavigne, When You're Gane 13
18 Hil Duﬂ Strang % 4 5 19 Fall Out Boy, Thnks Fr Th Mmrs 13 17
€ Fal The Take Ovar TheBreak® 4 8 20 Paul McCartey, Dance Tonight 107
b4l Rnhanna ShutUp d Driv 4 7 21 Mandy Moore, nautdmarv 09
22 MIKA Love Today 1 22 MatKeamey, Underiable 10 9
23 Gwen Stetani, 4 In The Moming 2 Z3 Incubus, Dig 9 0
24 Ciara, Can't Leave 'Em Alone 2 2 Mark Ronson, Snﬂ.a Me 9 5
2 Justin Tanberlake, LoveStoned 5 Y] . When Did Your Heart Go Missing? 9 8
2% Hurmcane Clhwis, A Bay Bay 0 2% Pmk 10 Knew 9 8
21 Faholous, Make Me Better 0 21 AFine , Almost g9 8
28 Justice. [, 1 28 Jon Mel hlin, Beaunful Olsaster 8 4
23 Common, The People 1 29 Kanye West, Slmn% 8 5
30 Kom, Evolution 0 30 Kanye West, Can't Tell Me Nothing 71
" A+ The White Stripes, Icky Thump 6 5 R4 Thebray ATAiOnce S ]
= - A+ Mark Ronson, Stop Me GEE
A+ Jor MclLsughlin, Beautful Disaster 8 4
BET CMT CM
VPlMusu: Prog: Stephen Hill VP, Music & Talent Ret: Chns Parr
Iz G Dir Music Pgmg: Evan Kreft
V/ﬁt‘ﬂm 12-975-4055 Viacom 615-335-8400
™ W ™w W
1 Plies, Shawty 2110 1 Big & Rich, Lost In This Moment % 18
2 UGK, Intt Players Artthem {t Choose Youd 19 14 2 Kellie Pickler, | Wonder %5
3 Chris Brown, Wail To Wall 1§ 15 3 Trace Adkins, | Wanna Feel Something 5 12
4 Ciara, Can't Leave Em Alone B 8 4 Keith Urban, | Toid You So A5
5 TL Bxi.Thlngs Poppin’ (Do IIIL 18 21 § Brad Paisley, Dnhne 3 2
6 Seal Beautiful Git 16 18 & Rodney Atkins, These Are My Peaple Y]
7 T-Pain, Banender 16 17 7 Toby Keith, Love Me If You Can 2 19
8 Hurricane Chris, A Bay Bay 15 16 8 Tim McGraw With Faith Hill, | Need You 21 2t
9 Keyshia Cole, Let ft Go 14 4 9 Dierks Bentley, Free And Easy 21 n
10 Ne-Yo, Do You 1313 10 Tracy Lawrence, Find Qut Who Your Friends 19 14
1 VungJoc Cn"ee Shop 2 5 11 Travis Tri Vuu Never Take Me Dancing 16 11
12N ns 12 14 12 Lite Bi o More You B 17
13 TL You Know%at ftls 9 6 13 Blake hnn The More ! Drink 6 17
1% 4 Holiday. Bed I 14 y Clarison Because 16 23
15 Ti Evans, Promise Ring 0 15 Danielle Peck. Bad For Me 2 0
16 Fabolous, Make Ma chel 6 16 Jasoﬂ Aldean, Johnny Cash 07
17 Mzmo How Da | Bre: 13 17 an, Tou h 0 10
18 Kanye West, Canthil Me Nathing b} 18 M 00
19 Cupid, Cuj dShuﬂIe 2 19 LeAnn Rimes, mhm Bem:v ToDo 1017
20 Common, The Peo) 4 20 Martina McBnd-.Anyww 9 4
21 Famasia, When | See U 8 2 Sugadand, Want To 9 7
2 Chamillionaire, Hip Hop Police 0 22 Lee Brice, She Anni Right 9 9
23 Musig Soulchild, teachme 8 23 Jack Ingram, Measure Of A Man g 9
24 Eve, Tambourine 3 24 Luke Bryan, Ail My Friends S 9 10
%5 Kanye West, Stronger 1 25 Miranda Lambert, Famous In A Smail Town 9 10
% USDA. Curvovaleg'lmﬁ 2 26 Bon Jovi, (You Wart To) Make AMemory 9 11
b1 i , Smatl &S. Jones, Celebrty 4 3 21 Rascal Hatts, Stand 9 1
28 Rihanna, Umbrella 6 28 Billy Ray . Ready, Set. Don't Go 8 0
p-:] Rnano&Gnod Things 3 0 29 0ld Crow Medicine Show, | Hear Them All 8 5
30 Mims, Like ] 30 Dierks Bentiey, Long Trip Alone 87
A+ Yung Joc, Coffee Shop 125 A+ Danielle Peck, Bad For M 120
A+ Evans, Promise Ring 70 Ak Bifly 5, Ready, Set, Don't Go 8 0
A+ Cupid, Cupnd Shuffle 6 2 A+ Old Crow icing . {Hear ThemAll 8 5
Great American Country mz FUSE usel
MD: Tony Trovato Dll Pgmg Janis Unterweiser h
Scripps 615-321-1525 212-324-3816 L
™ W ™ W
1 Rodne: Murs These Are My People K 1 Plain White Ts, Hey There Delilah 2 12
2 Keﬂh lim fou So 2P 2 My Chemical Romance. Teenagers z2n
3 Covington, A DﬁeremWoﬂd 2 3 3 Muse, Supermassive Black Hole 19 10
4 .Iason Aidean, Johnny Cash B! 4 Gym Class , gs Offt 19 14
S Big & Rich, Lost In This Moment 31 3 5 Almost, Saxﬁ:é:gnerﬁ 19 18
[ Tavlm Switt, Te mps On My Guitar -] 6 i e, Monster 18 10
7 Morgan, Tc N 29 7 Sean Kingston, Beautitul Girls 18 15
8 ﬂdcﬁmw thJFam. N|I| INeedYou 29 30 8 The The Bird And The Worm 1715
9 Jaka QOwen, Starin’ Wi %6 4 9 Linkin Park. What 've Done 16 19
10 Kellie Picider, IWnnder 2 17 10 Yeliowcard, Light Up The Ska 15 8
11 Reba McEntire Duet With Kelly Clarkson Because 24 2 n Velvel Revolver, She Bunlds mck Machines15 11
12 Rascal Ratts. Stand % 2 12 The White Stripes, Icky 5 32
13 Came Underwood, Wasted % 2 13 Good Charlotte, | Dnn(Wanna Beinlove 15 12
14 Dierks , Fres And Easy 2B 14 Saosin, You're Not Alone 15 14
15 Brad Paisley, Unline 2 0 15 Paramore, Misery Buslnass 15 14
16 Toby Keuh.ezova Me If You Can AN 1 16 The Smas.hmg rantula 15 14
17 Trace Adkins, | Wanna Feet Something 20 2 17 Awnl Lavigne, When You're Gone 14 8
18 Emerson 20 2 18 Green Day, Working Class Hero “on
13 LeAnn Rimes, thln Beney ToDo 19 11 13 Bags Like Girls, The Great Escape 14 14
20 Sugariand, Everyday America 19 15 20 Chris Brown, Wail To Wall " 14
21 Miranda Lambert, Famous InASmatI Town 18 19 21 Fyleal, Al Around Me 13 12
22 Alan Jackson. A Woman's Love [} 2z Tmee Days Grace. Never Too Late 1313
23 Tracy Lawrence, Find Out Who Your 17 1 n Makes Me Wonder 13 15
2 Blake Shelton, The Mere | Drink 171 u Kelly Clarkson, Never Again 12 10
% Joe Nichots, Another Side Of You 16 1 5 Momm Ci Sonndtrack Broken Heart 12 14
26 Brad Paisley, Ticks 15 1 2% Lily Al 1mna
27 Liue Big Town, A Litle Mum You 1 a Shaklra ans Don't Lie 10 2
28 luke A!lMy tiends X 28 Myl‘.hem 1 Romance, Famous LastWords 9 3
23 Jason Michae! Carroll, Lvan' Our Love Songll 1 23 Pink, Who Knew g 6
30 Rodney Atkirs, If You're Going Through 10 7 3 Mark Ronson. Stop Me g g
A Danielle Peck, Bad For Me K] A+ Inmrpat The Heinnch Maneuver 8
A+ Whiskey Fails, Last Train Running 6 4 A+ Circa Survive, Driference Between 5 0
* Kamnne McPhee, Love Story 6 0
MTV2 MuchMusic Canada
St. VPMusic & Talent: Amy Doyle Dir. Music Pgmag: Sheila Sullivan
VPMusic & Talent Peter Baron CHUM Limited 416-531-5757
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™ w ™ W

1 UGI(. intl PWeraAmhem(l Choose You} , 26 22 1 Rihanna, Shut Up And Drive B 2
Zu 25 B 2 Tmmbaland. The Way | Aré R W
3 P||es Sha % % 3 Sean Kingston, Beautiful Girls 2 18
4 Boys Like Gnls, The Great Escape 2 2 4 TL, You Know What Itis % 18
5 Mutemath, T, po s} 5 Hilary Duff, Stran Hg 25 18
6 Paramore, lse Buslness U B & Plain White T, Hey There Delitah 24 19
7 Yung Berg, Sexy 25 1 Bnlly, Don't Be Shy z 22
8 West. Stronger 1818 8 Finger Eleven. Faling Dn 2 18
9 My ical Romance, Teenagers 16 15 9 J Dl?ﬁ.v?lmmle Dat 2115
10 Hurricane Chris, A Bay Bay 1B 17 10 A ne, When You'ra Gone 2 15
11 Saasin, You're Not Alone 16 18 11 Fall Out Buv The Take Dver, The Breaks 18
12 11, Big Things Pop i’ (Do it} % 18 12 Kanye Stronger 18 6
3R I(elg{ Duet W'nh er, Same Girt 16 18 13 Nelly Furtado, Do It 8 8
14 TL You Know What It Is 16 19 14 Maroon 5, Makes Me Wonder 18 12
15 Common, The Peaple 16 20 15 WScarlett, Nothing Special 18 14
16 Sum 31, Underciass Hero 1515 16 Rihanna, Umbrella 18 18
17 TheWIme Stpes, icky Thump 15 16 17 My Chemical Romance. Teenagers 182
IBW It Around Me 15 16 18 AlexisOnFire, Rough Hands 1715
;3 Supen‘nasswa Black Hole { }; g Sum 41, Underclass Hero : H
a R:se Agams, The Good Left Undone 15 18 2 Tite Sm Thump 15 16
2 Kia Shine, Krispy 15 18 2 Femle Big Girl Don‘l 1520
23 Kom, Evolution 10 B Juhusnmcs Gone For A Long Time m 5
24 T-Pain, Bartender 14 " 24 Queens Stone Age, Sick, Sick, Sick 14 8
25 Fabolous, Make Me Better 119 25 UGK, it Pla ers Anthem {I Choose You) 11 §
2 Ciara, Can't Leave Em Alone 1313 2% Billy Talent, Surrender 1 13
27 Timbaland, TheWayIAr 12 13 Z7 The Used, Pretty Handsome Awiward 10 0
2 Vngur. Coﬂee Shiop 11 9t 28 Shop Boyz, Party Like A Rockstar 10 6
2 Justice, DANCE 1t 1 2 Rise Agalnﬂ.The Good Left Undon 10 14
3 Madina Lake Here { Stand aon 3 Ten Second Epic, Oid Habits Die Ha'd 9 10
B+ Kom, Evolulian - JLa] B+ Johriones. Gone For A Long Time % 5
A+ Bone Thugs-N-Harmony, Ui Love n 4 As UO&M | Plavers Anthem (i eYoul 11 §
g A+ Used, Pretty Handsome Awkward L[]

AOL % :
Song On Demand AOL & music
Pete Schiecke
212-652-840D
™ w
1 Sean Kir 3
" Beatttifus Girls 67682 84812
Bartender 637 913
3 Akon,
Sorry, Biame it On Me 51640 55010
4
gi‘%ds[}ontCrv 46802 10
S nWhite T's,
Hey_TheveDehlah a1 2122
§. Huriicare Chris,
A Bay Bay 40580 38205
7 T#ain,
Buy U A Drank 34564 38385
8 Shop
F’artvLuLeARod(star BE80 32923
9  Elliott Yamin,
Wait For'Yu 8604 29765
10 Plies,
Shawty 21358 2mB4L
11 Keyshia Cole,
Let it Ge 2102 28768
12 Chris Brown,
WallTo Wall BRD B9
13 Rihanna,
Umbrela %5904 29519
14 Fall
q ThanFrTh mrs um 734
1
Shu( UpAnd Drive 438 B
16 Avril
Girtfrienc B93%  BM5
17 Awril Lavigne,
WhenYoure Gone BAKW 234
18 KanyeWest,
TStmnger BI8 1878
19 Ti,
BigThings Poppin’ (Do Ity 19551 20,147
B Taylor .
Teardroas On My Guitar 19304 19045
T
YAHOO!
Vidso steams @ MUSIC
John Lerac
310-526 4200
™ W
1 Awil Lav? ne,
Girlfrien 404097 427,926
2 Kelly Garkson,
Never 3gain 09814 377858
3 Rihanra
Umbrelia 26,709 24341
4 T-Pain,
Buy U A Drank M8 IN3BH
5 nce & Shakira,
Beautiind Liar 201906 184969
6 Justin MNimberake,
LoveSioned 173087 191879
7 Ciara,
Like ABoy 163418 20129
8 Maroan 5,
Makes MeWonder 6143 159436
9 Chris B
- WaIITCWaH 164289 158,053
W
B!gGVlsDonlCl‘v 163560 181774
n Winehouse,
You Kricw Fm No Good 159092 180,086
12 Sean ston,
" Ber:tmml irls 158016 175801
Shut UpAnd Drive 157800 181,242
14 Loy
Getlt:'lawlv 155248 200579
L LJ G 52261 181,17
s’ 1 7 18,1
16 A&n
DontManer 14852 156008
7
e Panyu(eARod&s‘ar 144377 163,793
Glamaous 140016 13746
19 TPain
Bartencer 138297 169453
2 Justin Timbetake,
What Goes Around 132858 125879
AOL & @,
1 Sean Kingston,
2 Bealm‘ul Sirls. 966,934 1020034
il
(o w288 071
3 Rihanna,
Umbrella 910,772 943,400
4 Fergee,
%Giﬂs Don't Cry 705174 765000
5 THaim,
Buy 'J A Drank 692,906 744281
6 Shop Boyz,
Party Like A Rodkstar 585060 603807
7 Marocn 5,
Makes Me Wonder 572516 525083
8 Kelly Clarkson,
Never Again 560517 700.767
9 Plain WhiteT's,
Hey "here Delilah 558513 493109
10 Effiort vamin,
WaitForYou 4BN9 456N
1 TPain,
. Baneﬂder 492906 483,155
Wall'l'bWall 486238 525751
13 Ciara
IJkeABoy 456,118 461,794
14 Kat Defuna,
WhinﬁUp 42114 WM
15 Ma‘n
40841 469,962
% R.K!I-vDuetVWthUshBr,
SarreG:rI 426512 54101
17
ShuIUpAnd Drive 418083 447,16
18 ce B Shakira,
Beauifuanr 406687 396626
19 Huricane Chris,
AB;:] Bay 39390 366,986
2
Get it Shawty 3612 434017
bl Like Girls,
The Great Escape 372306 335420
2 Avri Lavigne,
WherYou're Gone 372265 335%
B Huey,
- Por, 'ock & Drop It 362873 3984
Ma!:EMsBenpr 352358 318107
5 FallCut
Thm FrTh v 337849 322490
® Yoabo
- How | Breathe 335129 371817
Bem;seOfYOu 25291 33816
3 Bowland
lee ;038 121
23 Tayo ift,
Tea arops On My Guitar 315755 339,644
B Ak,
Do s Matter 315154 302857
3N Linkin Pari
Wha I've Done 300,189 265442
2 &AJ,
Patantial Breakup Song 208589 334
k<] Iglesias,
Doﬁ Know’ 26586 2887%
k]
Flr"ﬂ'ma 290890 2298%
B Neo,
DoYou 951 05718
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OPPORTUNITIES

Vice President,
Programming - Los Angeles

Radio Disney is searching for a dynamic individual to
oversee all aspects of Radio Disney programming. We
are seeking a leader with a youthful sensibility. Must
be a strategic thinker who can work well within a cor-
porate environment. Must love Hannah Montana and
High School Musical. Must be able to think like a kid
and keep up with the latest trends and technology.
Leading candidates will be respected Radio programming
executive with 5+years of network or major market expe-
rience. Exceptional leadership and communication skills
are essential. Must be creative and collaborative.
For more information and to apply visit
www.disneycareers.com. Search keyword 96029.

Director, Music-
Los Angeles

Radio Disney is seeking a Director of Music to over-
see on-air playlist, music and artist strategy. This indi-
vidual will guide music content, identify relevant,
appropriate music and talent and serve as our liaison
to the Music Industry. You will manage the flow and
feel of the music on Radio Disney and lead music strat-
egy for non-linear content.

Ideal candidates will have 5+ years of music industry,
network or major market radio experience. A passion
for pop/top 40 music /artists and kids' media as well
as strong relationships within the music industry
required. Exceptional interpersonal and communica-
tion skills are essential.
For more information and to apply visit
www.disneycareers.com. Search keyword 93034.

Creative Director - Dallas

Radio Disney is seeking a creative leader to oversee the
presentation of our programming. Duties include set-
ting on-air style and environment for the network and
stations, including coaching and motivating on-air tal-
ent, oversight of feature and promo content. This role
is dedicated to enhancing the listening experience,
establishing an emotional connection with the target
audience, ideal candidate must be able to think like a
kid and keep up with the latest trends and technology.

Finalists will have 5+ years of network or Top 20 major
market radio experience. Exceptional leadership and
communication skills are essential. Must be creative
and collaborative.
For more information and to apply visit
www.disneycareers.com. Search keyword 93033.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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espn.com/joinourteam
Multiple Openings

ESPN Radio has openings at our New York, Los
Angeles, Dallas, and Connecticut locations. Hiring for
Account Executives, Program Director, Promotions
Director, Talk Show Host, Sales Assistant and
Promotions Assistants.

Résumés now being accepted on line at:
www.espn.com/joinourteam. EQE

RADIO
ONE

THE URBAN RADIO SPECIALIST

Vice President
Opportunities - Maryland

Radio One, Inc., is seeking (2] Vice Presidents to set
us apart from the rest; one to oversee Marketing and
the other for Online Programming. We are looking for
strategic, innovative thinkers to bring our company to
new heights in the media world and thrive in a corpo-
rate environment.

Successful candidates will possess fresh ideas that

are unique to the industry, are intimately involved with

our audience and have a demonstrated list of accom-

plishments.

For a more detailed description of each position and
to apply, please visit our website at
http://radio-one.com/careers EEOQ.

WBAL

IEEETETYAM 1090
Talk Show Host

WBAL Radio is seeking an entertaining, innovative,
resourceful, creative and relevant talk show host.

We're looking for a talented personwho can reach out
and capture another generation of loyal listeners. So,
if you have fresh ideas and know how to really enter-
tain an audience, we would like to hear from you.

This is a chance to be a part of a winning team who
works for a great company.

Email your demo and résumé to:
Jeffrey Beauchamp
|beauchamp(@hearst.com

WBAL is an Equal Opportunity Employer

www americanradiohistorv com

R&R OPPORTUNITIES/MARKETPLACE

SOUTH

All the hits.

Promotions/Marketing
Director - Q100 Atlanta

Reports to Dylan Sprague, Q100 Program Director;
Rob Roberts, Atlanta Operations Manager.

We are looking for the best promotional mind in the
biz! Q100 s Atlanta’s premiere Top 40 station and the
most visible radio station in the city. Q100 is legendary
for creating promotions and events that get the city
buzzing. We are looking for a new leader to manage
our amazing team and create even more sizzle when
we leave the building.

Applicant must be extremely detail orientated with
strong organizational skills. Must be intimately
involved and/or aware of Q100 lifegroup and lifestyle
and be able to effectively communicate with and mar-
ket to them. Radio experience not a must, but 2-3
years marketing/promotions director experience or 4-
5 years assistant marketing/promotions director
experience required.

Pretend you're the radio station and we are your
potential listener. Make us love you!!! Send pro-
posals, promotional materials, ideas, past promotion-
alwins - anything you think sells you. {Oh and for good
measure, throw a résumé in there].

Go to allthehitsg100.com , keyword JOBS for details
on how to apply.

Cumulus Media Partners, EOE
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Promotions Assistant

Are you energetic, organized, and dependable? Do you
love God, people, and radio? New Life 91.9/WRCM-
Charlotte, NC could be the perfect place for you to
assist in our marketing department. Send your
résumé immediately to New Life 91.9, Attn: Linda
Senneker, P.0. Box 17069, Charlotte, NC 28227.
Résumés must be postmarked by August 24, 2007.
No phone calls please. EOE.

AUCUST 3, 2007
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RADIO&RECORDS

Assistant Editor -
Urban, Rhythmic, Gospel

R&R is looking for an assistant editor for the
urban, rhythmic and gospel formats. The perfect
person for this position will be knowledgeable
about all these formats and very detail-oriented.
If you're interested or know someone who is,
please send your résumé to Darnella Dunham at
ddunham(@radioandrecords.com.

Equal Opportunity Employer

POSITIONS SOUGHT VOICEOVER SERVICES

Great personality, enthusiastic, persistent
and works extremely well under pressure, and will-
ing to travel. Phillip Jones 214-405-6315, or
BigPhill 06@yahoo.com

30yr vet can be your female voice track talent!
Rock, Country, Oldies. Very knowledgeable, | was
there! spiritwalkerx1(@att.net

Christian professional eager to work/learn!
Exceptional listener, show prep, boards! Follows
direction well, methodical, and team player. Sharon
214-527-7177; blesslynn1966(@yahoo.com

15yr Vet looking for a new Gig! Looking for a station
that believes in LIVE and Local Jocks. Call 616-285-
1995 or radioshowprep{dgmail.com

Good on-air presence, creative copywriter, humor-
ous, responsible, quick thinker, who gets along well
with others, and is industrious! Jeff 972-276-0389

Creative, energetic, female with a sultry voice who
has a passion for copywriting, delivering news and
traffic! Tasha Brown 817 689-2192

21 year Audio Production Engineer available for
station in Pittsburgh, PA or Youngstown, OH.
Adobe, RADAR, Cubase exp. Call 724-709-3582 or
RadioMike[dcomcast.net

R&R OPPORTUNITIES/MARKETPLACE

ID’S—LINERS—PROMOS

JEFF DAVIS

DEMOS ONLINE: WWW.JEFFDAVIS.COM
PHONE: 323-464-3500

Payable In Advance

Opportunities Advertising orders must by typed on
company/station letterhead and accompanied by
advance payment. Please submit ad copy & logos via
email to kwood{dradioandrecords.com. Ads are
also accepted by fax: 323-954-3412 or mail, Visa, MC,
or AMEX accepted. Include card number, name as
it appears on credit card, expiration date and phone
number. Blind box responses are sent to advertis-
ers every Friday by first-class mail.

To appear in the next available issue, ads must be
received by 10:00am (PST), the Monday prior to
issue date. Address all ads to: R&R Oppcrtunities,
5055 Wilshire Blvd., Suite 600, Los Angeles, Ca.
90036.

RS CLASSIAED

PUBLICATIONS... ONE LOW RATE!

© R&R Magazine
@ radioandrecords.com

@ And, your choice of R&R Today
or Street Talk Daily

WE DELIVER THE REACH AND FREQUENCY YOU NEED TO FIND YOUR NEXT STAR!

Contact KIM WOOD at kwood@radioandrecords.com or 323-954-3434 for information

AUCUST 3, 2007
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CHR/TOP 40

% S 11 NIELSEN BDS T HITPREDICTOR e 11 NIELSEN BDS HITPREDICTOR
ES g TITLE CERTIFICATIONS STATUS vg CERTIFICATIONS STATUS
%‘ g; ARTIST IMPRINT / PROMOTION LABEL m; ARTIST IMPRINT / PROMOTION LABEL
= 20 = 20
1 12 BIGGIRLS DON'T CRY NO. 1{4 WKS) n 3 12 BARTENDER NO. 1(1WK) ihe
_° FERCE _ WILLLAM/AGM/INTERSCOPE ~© T-PAINFEATURING AKON _ KONVICT/NAPPY BOY/IVE/ZOMBA
Q 10 BEAUTIFUL GIRLS n MAKE ME BETTER
. SEANKINCSTON BELUGA HEICHTS/EPIC F FABOLOUS FEATURING NE-YO DESEBT STORM/DEF JAM/IDJMG
HEY THERE DELILAH  MOST INCREASED PLAYS 1 1 ‘ ’JI 1 12 BEAUTIFUL GIRLS n
PLAIN WHITET'S . FEARLESS/HOLLYWOOD | | SEAN KINGSTON 'BELUGA HEICHTS/EPIC/KOCH
WAIT FOR YOU N 3 g UMBRELLA n? ¢
ELLIOTT YAMIN HICKORY I 47 L RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDJMG
UMBRELLA n? -] g g ABAYBAY
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG &% ~ HURRICANE CHRIS POLO GROUNDS/J/RMG
BUY U A DRANK (SHAWTY SNAPPIN") n? 4 15 PARTY LIKE A ROCKSTAR n
~ T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/AIVE/ZOMBA -8 ~  SHOPBOYZ ONDECK/UNIVERSAL REPUBLIC
SUMMER LOVE N r. g 7 THEWAYIARE
JUSTINTIMBERLAKE JIVE/ZOMBA " Bl TIMBALAND FEATURING KERIHILSON B MOSLEY/BLACKGROUND/INTERSCOPE
THE WAY | ARE i 7 21 BUY U ADRANK (SHAWTY SNAPPIN') N2 ¢
TIMBALAND FEATURING KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE e - s ~ T-PAIN FEATURING YUNG }OC = KONVICT/NAPPY BOY/JIVE/ZOMBA
MAKES ME WONDER n 13 g SHAWTY MOST INCREASED PLAYS
MAROON 5 AGM/OCTONE/INTERSCOPE — PLIES FEATURING T-PAIN SLIP-N-SLIDE/ATLANTIC
PARTY LIKE A ROCKSTAR n K g p BIG THINGS POPPIN' (DO IT)
SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC Bl - TL CGRAND HUSTLE/ATLANTIC

#] MOST ADDED

1 GOT IT FROM MY MAMA will.i.am {WiLLI.AM/NTERSCOPE)

#] MOST INCREASED PLAYS

HEY THERE OELILAHK Plain White T's (FEARLESS/HOLLYWOOD)

TOP 5 NEW AND ACTIVE
o0IT Nelly Furtado (MOSLEY/GEFFEN)

ME LOVE Sean Kingston (BELUGA HEIGHTS/EPIC)
OVER YOU Daughtry (RCA/RMG)
UNDENIABLE Mat Kearney (AWARE/COLUMBIA}
PICTURES OF YOU The Last Goodnight (VIRGIN)

COMPLETE CHR/TOP 40 CHART ON PAGE 35

URBAN AC

I~
£ TITLE
S
4
o

11 NIELSEN BDS
CERTIFICATIONS

ARTIST IMPRINT / PROMOTION LABEL

THIS WEEK

TEACHME NO. 13 WKS)
MUSIQSOULCHILD ATLANTIC
WHEN | SEEU
FANTASIA JIRMG
PLEASE DON'T GO n
TANK £.00D GAME/BLACKGROUND/UNIVERSAL MOTOWN
CAN U BELIEVE
ROBIN THICKE STAR TRAK/INTERSCOPE
IF I WAS YOUR MAN
| J0E JIVE/ZOMBA
ANOTHER AGAIN
JOHN LEGEND G.0.0.D./COLUMBIA
IF | HAVE MY WAY
CHRISETTE MICHELE DEF JAM/IDIMG
LOST WITHOUT U n
_ ROBINTHICKE STAR TRAK/INTERSCOPE
DJDON'T
GERALD LEVERT ~ ATLANTIC
WHAT'S MY NAME
BRIAN MCKNIGHT WARNER BROS.

#] MOST ADDED

BABY Angie Stone Feat. Betty Wright (STAX/CONCORD)

#] MOST INCREASED PLAYS

FUTURE BABY MAMA Prince (NPG/COLUMBIA}

TOP 5§ NEW AND ACTIVE
BETTER DAYS Larenza Owens & Michael Spencer (MUSIC MIND)
ANGEL Chaka Khan (BURGUNDY)
SOMEBODY ELSE Lenny Williams (LENTOM}
PUT A LITTLE UMPH IN IT Jagged Edge Feat. Ashanti (50 50 DEFIDJMC)
LET IT GO Keyshia.Cole Feat. Missy Elliott & Lil Kim (IMANYGEFFEN)

_ COMPLETE URBAN AC CHART ON PAGE 42

24/7 NEWS ONLINE @ www.RadioandRecords.com

#] MOST ADDED

THEY LIKE ME Shop Boyz (ONDECK/UNIVERSAL REPUBLIC)

#] MOST INCREASED PLAYS

SHAWTY Plies Feat. T-Pain (SLIP-N-SLIDE/ATLANTIC)

TOP 5 NEW AND ACTIVE
MY GIRL COTTA BEST FRIENO Ray Lavender (KONLIVE/GEFFEN/INTERSCOPE)
MONEY IN THE BANK Swizz Beatz (UNIVERSAL MOTOWN)
SUMMERTIME ANTHEM Mr. Capone-e (SMC)
BEAUTIFUL GIRLS JoJo (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)

GET BUCK IN HERE DJ Felli Fel Feat. Diddy, Akon, Ludacris & Lil Jon (ROCK HILL)

COMPLETE RHYTHMIC CHART ON PAGE 38

I 2 11 NIELSEN BDS L! HITPREDICTOR
ES wg TITLE CERTIFICATIONS STATUS
£ E; ARTIST IMPRINT / PROMOTION LABEL
= 20

SAME GIRL

NO. 1T WK)
R.KELLY DUET WITH USHER -

MAKE ME BETTER

IVE/ZOMBA

FABOLOQS FEATQRING NE-YO DESERT STORM/DEF JAM/IDIJMG
SHAWTY
PLIES FEATURING T-PAIN SLIP-N-SLIDE/ATLANTIC
BIG THINGS POPPIN' (DO IT) The
E GRAND HUSTLE/ATLANTIC
LET IT GO MOST INCREASED PLAYS hd
KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KIM ~ IMANI/GEFFEN
BARTENDER
T-PAIN FEATURING AKQN KONVICT/NAPPY BOY/JIVE/ZOMBA
WHEN [ SEE U
FANTASIA JIRMG
A BAY BAY

| HURRICANE CHRIS POLO GROUNDS/J/RMG
DO YOU
NE-YO DEF JAM/iDJMG
UMBRELLA n2
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDJMG

#] MOST ADDED

CRANK THAT (SOULJA BOY) Soulja Boy (COLLIPARK/INTERSCOPE)

#] MOST INCREASED PLAYS

LET IT GO Keyshia Cole Feat. Missy Eiliott & Lil Kim (IMANI/GEFFEN)

TOP 5 NEW AND ACTIVE
LIL LCVE Bone Thugs-N-Harmony Feat. Mariah Carey & Bow Wow (FULL SURFACE/INTERSCOPE]
FREAKY GURL Gucci Mane (SO ICEY/CZAR/ASYLUM/ATLANTIC)
GOOD THINGS Rich Boy Feat. Polow Da Don & Keri (ZONE 4/INTERSCOPE)

RIDIN® Mya (UNIVERSAL MOTOWN)

I GET MONEY 50 Cent (SHADY/AFTERMATH/INTERSCOPE)

COMPLETE URBAN CHART ON PAGE 41

#] MOST ADDED

WHAT DO YA THINK ABOUT THAT Montgomery Gentry (COLUMBIA)

#] MOST INCREASED AUDIENCE

ONLINE Brad Paisley (ARISTANASHVILLE)

TOP 5§ NEW AND ACTIVE

18 VIDEO TAPES Jason Meadows (BACCERSTICK/COS)
THE PRIZE Joanna Cotten (WARNER BROS./WRN)
YOU DON'T PLAY FAIR Jasan Brown [SHOWCASE)
YOU DON'T HAVE TO GO HOME Gretchen Wilson (COLUMBIA)
SIMPLE LOVE Alison Krauss (ROUNDER}

COMPLETE COUNTRY CHART ON PAGE 49

FOR WEEK ENDING JULY 29, 2007
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£ 11 NIELSEN BDS ¥ HITPREDICTOR e 11 NIELSEN BDS ¥ HITPREDICTOR
o< TITLE CERTIFICATIONS STATUS 2 gnZ TITLE CERTIFICATIONS STATUS
é ; ARTIST IMPRINT / PROMOTION LABEL G m; ARTIST IMPRINT / PROMOTION LABEL
20 ul . %0
g NEVER WANTED NOTHING MORE NO. 1(2WKS) g 1 EVERYTHING NO. 133 WKS)
KENNY CHESNEY BNA MICHAEL BUBLE IIJIREPRISE_
16 | TOLDYOU SO 2 WAITING ON THE WORLD TO CHANGE n3
Lo KEITH URBAN CAEIEL NASHVILLE i JOHN MAYER AWARE/COLUMBIA
25 TEARDROPS ON MY GUITAR 5 HOME n
' TAYLORSWIFT BIG MACHINE 'DAUGHTRY RCA/RMG
51 THESE ARE MY PEOPLE o a HOW TO SAVE A LIFE né
~©" RODNEY ATKINS CURB THE FRAY EPIC
25 LOST IN THIS MOMENT n 3 CHASING CARS n3
_ BIG&RICH WARNER BROS./WRN ] SNOW PATROL POLYDOR/ASM/INTERSCOPE
n  BECAUSE OF YOU 6 THE SWEET ESCAPE 13
_ REBAMCENTIRE DUET WITHKELLY CLARKSON MCANASHVILLE ‘GWEN STEFANI FEATURING AKON INTERSCOPE
2g A DIFFERENT WORLD 7 BEFORE HE CHEATS N>
BUCKY COVINGTON LYRICSTREET CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG
18 1 NEED YOU g 8 CHANGE
TIM MCGRAW WITHFAITH HILL CURB al KIMBERLEY LOCKE CURB/REPRISE
25 JOHNNY CASH STREETCORNER SYMPHONY N
JASON ALDEAN BROKEN BOW ROB THOMAS 'MELISMA/ATLANTIC
4 TAKE ME THERE FAR AWAY N4 dy
RASCAL FLATTS LYRIC STREET NICKELBACK ROADRUNNER/ATLANTIC/LAVA

#] MOST ADDED

LOST IN THIS MOMENT Big & Rich (WARNER BROS.)

#] MOST INCREASED PLAYS

BIG GIRLS DON'T CRY Fergie (WILL..AM/A&M/INTERSCOPE)

TOP 5 NEW AND ACTIVE
WHO KNEW Pink (LAFACE/ZOMBA)
FIRST TIME Lifehouse (GEFFEN)
DO YOU ENOW? (THE PING PONG SONG) Enrique lglesias (UNIVERSAL LATINO/INTERSCOPE)
GLAMOROUS Fergie Feat. Ludacris (WILL.. AM/A&M/INTERSCOPE)
ALL GOOD THINGS (COME TO AN END) Nelly Furtado (MOSLEY/CEFFEN)

COMPLETE AC CHART ON PAGE 52
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#] MOST ADDED

HOW FAR WE'VE COME matchbox twenty (MELISMA/ATLANTIC)

#] MOST INCREASED PLAYS

HOW FAR WE'VE COME matchbox twenty {MELISMA/ATLANTIC)

TOP 5 NEW AND ACTIVE

BEAUTIFUL GIRLS Sean Kingston (BELUGA HEIGHTS/EPIC)

WONDERFUL WORLD James Morrison (POLYDOR/INTERSCOPE)

1973 James Blunt (CUSTARD/ATLANTIC)
LAST REQUEST Paolo Nutini {ATLANTIC)
WAKE UP CALL Maroon 5 (A&M/OCTONE/INTERSCOPE)

COMPLETE HOT AC CHART ON PAGE 53

ACTIVE ROCK

SMOOTH JAZZ

ALTERNATIVE

= = 11 NIELSEN BDS T HITPREDICTOR = B TRELSERLBDS = £ 1) NIELSEN BD5 %Y HITPREDICTOR
S < TITLE CERTIFICATIONS STATUS z B of TITLE CERTIFICATIONS ES ws TITLE CERTIFICATIONS STATUS
2 z ARTIST IMPRINT / PROMOTION LABEL g xg B2 awmst {MPRINT / PROMOTION LABEL g B2 ARTIST MPRINT / PROMOTION LABEL
HOME NO. 1(9 WKS) re } 1o LET'STAKEARIDE NO. 1{4 WKS) i w 'CKY THUMP NO. 12 WKS) g
DAUGHTRY RCA/RMG s _ NORMANBROWN PEAKICONCORD 8 % THEWHITE STRIPES THIRD MAN/WARNER BROS.
MAKES ME WONDER 112 BORN 2 GROOVE PARALYZER nfr
MAROON§ AEM]OLTONENNESCQPE i 14 EUGE GROCVE NARADA JAZZ/BLG i | 24 FINGER ELEVEN WIND-UP
HEY THERE DELILAH THE RHYTHM METHOD WHAT I'VE DONE n
PLAIN WHITE TS FEARESS/HOLLVW@ 4 2% PAUL BROWN PEAK/CONCORD i | 7UNK|N PARK WARNER Bﬂs.
BIG GIRLS DON'T CRY n e GOT TO GIVE IT UP TARANTULA
FERGE W|LL.|.AM/A&7M/INTERSCOPE __f_» 2% KIM WATERS SHANACHIE __“ THE SMﬁéHlNG PUMPK|NS_ 7MA8THA'S MUSIC/REPR|£
FIRST TIME CANTALOUPE ISLAND NEVER TOO LATE MOST INCREASED PLAYS  fr
LIFEHOLISE CEFFEN 5 20 BRIAN BRGMBERG ARTISTRY 8 B TEEE DAYS CRACE - = JIVE!ZOMBA
THE SWEET ESCAPE HYPNOTIC HEY THERE DELILAH n
GWEN STEFANIFEATURING AKON INTERSCOPE i z %6 3 BONEY JAMES - CONCORD _32_ PLAIN WHITE TiS FEARLEES/HOLEVWUUD
ROCKSTAR n g 15 BLACK RIVER MOST INCREASED PLAYS , BLEEDITOUT
N|CKEL"1A£K ROADRUNNER/ATLANTIC/LAVA e KEIKO MAT}U! SHOUT! FACTORY . LINKIN PARK yVARNER BROS.
U + UR HAND I 7 5 TROUBLE SLEEPING 51 SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY 1 D0).
PINK | LAFACE/ZOMBA L0 ©©  CORNNEBALEYRAE CAPITOL ' THEALMOST. TOOTH & NAILVIRGIN
{F EVERYONE CARED n STREET LIFE CAPITALG
1 NICKEL 3ACK ROADRUNNER/ATLANTIC/LAVA 10 10 U-NAM TRIPPIN ‘N' RHYTHM 1: NINE {NCH NAILS BOTH|NG/)NT§RS[0F£
(YOU WANT TO) MAKE A MEMORY RNR FOREVER n
BON JovI MERCURY/ISLAND/IDIMG (B 8 QkBrAUNG RICHARDELLIOT ARTIZEN 28 psparoach  EL TONAL/GEFFEN

#] MOST ADDED

AIN'TNO WOMAN (LIKE THE ONE | GOT) Jeff Golub Feat. Richard Elliot (NARADA JAZZ/BLG)

#] MOST INCREASED PLAYS

BLACK RIVER Keiko Matsui (SHOUT! FACTORY)

TOP 5 NEW AND ACTIVE

WATER TO DRINK (AGUA DE BEBER) David Benoit (PEAK/CONCORD)

FOREVER Jeff Kashiwa (NATIVE LANGUAGE)
NOT TOO LATE Norah Jones (BLUE NOTE/BLG)
HI-LO SPLIT Marc Antoine (PEAK/CONCORD)

RIGHT HERE, RIGHT NOW Eric Darius (NARADA JAZZ/BLG)

COMPLETE SMOOTH JAZZ CHART ON PAGE 56

#] MOST ADDED

BECOMING THE BULL Atreyu (HOLLYWOOD)

#] MOST INCREASED PLAYS

NEVER TOO LATE Three Days Grace (JVE/ZOMBA)

~N
W

TOP 5§ NEW AND ACTIVE

A BEAUTIFUL LIE 30 Seconds To Mars {INMORTAL/VIRGIN]

24

TIME IS RUNNING OUT Papa Roach (EL TONAL/GEFFEN)
WASTED TIME Fuel (EPIC)

77

7

YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD) The White Stripes (THIRDMAN/WARNER BROS.)
YOU'RE NOT ALONE Saosin (CAPITOL)

COMPLETE ALTERNATIVE CHART ON PAGE 58

7

TRIPLE A

Y

-1 11 NIELSEN BDS 11 NIELSEN BDS ] £ 11 NIELSEN BDS
= TITLE CERTIFICATIONS TITLE CERTIFICATIONS S v TITLE CERTIFICATIONS
% ARTIET IMPRINT / PROMOTION LABEL ARTIST IMPRINT / PROMOTION LABEL % E; ARTIST IMPRINT / PROMOTION LABEL
— - [=]
NEVER TOO LATE NO. 1(1WK) 1 DON'T WANNA STOP NO. 1015 WKS) 1 13 HEY THERE DELILAH NGC. 1(4 WKS) n
THREE DAYS GRACE JVEZOMBA 0ZZY OSBOURNE EPIC PLAINWHITET'S FEARLESS/HOLLYWOOD
5 PARALYZER " WHAT I'VE DONE n 5| g B8usBLY
FINGER ELEVEN WIND-UP LINW PARKf WARNER BROS. l'"““J COLBIE CAILLAT UNIVER§AL REPUBLIC
° SHE BUILDS QUICK MACHINES WHAT | WANT 3 1, LASTREQUEST
1 VELVET REVOLVER RCA/RMG DAUCHTRY RCA/RMG '; PAOLONUTINI ATLANTIC
° EVOLUTION SHE BUILDS QUICK MACHINES 2 1o TWo
KORM VIRGIN VELVET REVOLVER RCA/RMG L. RYANADAMS - LOST HIGHWAY
1| DON'T WANNA STOP FOREVER n 50 2 HOLDON MOST INCREASED PLAYS
0277 0SBOURNE. EPIC ~ PAPAROACH EL TONAL/GEFFEN ! KT TUNSTALL RELENTLESS/VIRGIN
G FAMOUS PARALYZER n Pl 5| i UNDER THE INFLUENCE
PUDDLE GF MUDD FLAWLESS/GEFFEN ’ FINGER ELEVEN WIND-UP i JAMES MORRISON B POLYDOR/INTERSCOPE
- TARANTULA FAMOUS . ‘JB ¢ SHUT YOUR EYES
3 THE SMASHING PUMPKINS MARTHA'S MUSIC/REPRISE PUDDLE OF MUDD FLAWLESS/GEFFEN = SNOW PATROL B POLYDOR/A&M/INTERSCOPE
e 1GETIT PAIN n ' 8 o MISSED THE BOAT
CHEVELLE EPIC ! THREE DAYS GRACE JIVE/ZOMBA : MODEST MOUSE EPIC
9 WHAT I'VE DONE n SOULCRUSHER . g 7 DON'TSTOP NOw
LINK IN PARK WARNER BROS. 'OPERATOR ATLANTIC CROWDED HOUSE ATO/RED
° SOULCRUSHER FAR CRY @ % & REHAB
OPERATOR ATLANTIC RUSH ANTHEM/;}TLANTIC i Al _ Amy WINEHOUSE UNIVERSAL REPUBLIC

#] MOST ADDED

RISE TODAY Alter Bridge (UNIVERSAL REPUBLIC)

#] MOST INCREASED PLAYS

BLEED IT OUT Linkin Park (WARNER BROS.)

ToP 5§ NEW AND ACTIVE
RISE TODAY Alter Bridge (UNIVERSAL REPUBLIC)
EETTER THINK AGAIN Submersed (WIND-UP)
50 MANY PEOPLE Neurosonic (BODDG)
GIVEN UP Linkin Park (WARNER BROS.)

#] MOST ADDED

ALCOHAULIN® ASS Hellyeah (£PIC)

#] MOST INCREASED PLAYS

LIFE 1S BEAUTIFUL Sixx: AM (ELEVENSEVEN)

ToP 5§ NEW AND ACTIVE

NOT GOING AWAY Ozzy Osbourne (EPIC)

ROCK AND ROLL Poets & Pornstars (WENZL HOPPER/ADRENALINE)

LIE Black Light Burns (| AM:WOLFPACK/ADRENALINE)
DIRTY LITTLE ROCKSTAR The Cult (ROADRUNNER]

#] MOST ADDED

HOW FAR WE'VE COME matchbox twenty (MELISMA/ATLANTIC)

#] MOST INCREASED PLAYS

HOLD ON KT Tunstall (RELENTLESH/VIRGIN)

ToP 5 NEW AND ACTIVE
BE MY SOMEBODY Norah Jones (ELIJE NOTE/BLG)
1973 James Blunt (CUSTARD/ATLANTIC)
NOBODY Ryan Shaw (ONE HAVEN/RAZOR & TIE/RED)

INSTANT KARMA U2 (WARNER BROS.)

YOU AND ME AND THE DEVIL MAKES 3 Marilyn Manson {INTERSCOPE)

COMPLETE ACTIVE ROCK CHART ON PAGE 58

MAKES ME WONDER Maroon S (A&M/OCTONE/INTERSCOPE)

COMPLETE TRIBLE A CHART ON PAGE 63

SOLDIERS Drowning Pool (ELEVEN SEVEN)

COMPLETE ROCK CHART ON PAGE 60
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Lwer Notes
Profile: Mike Walsh
Title: Interep COO
Favorite radio format:
Sports talk, news/talk,
classic rock

Favorite TV show:

“ ‘24, but right now my
appointment television
is Yankee baseball.”
Favorite song: “It's
Only Rock & Roll” by
the Rolling Stones
Favorite movie: “Patton,”
“The Godfather,”
“Animal House"”
Favorite book: “ "When
Pride Still Mattered,’ the
biography of Vince
Lombardi, and also
Rudy Giuliani’s book,
‘Leadership. ”

Favorite restaurant:
Rossini’s in New York
Beverage of choice:
“Tropicana orange,
strawberry and banana
juice. | also like
Smirnoff Ice coolers.”
Hobbies: “Colf. | only
get to play nine holes a
week, but I'm a big
golfer. | love Yankee
baseball. I'm a big Jets
fan. And | coach my
boys’ baseball teams.”
E-mail address:
mike_walsh{@irtersp.com

PUBLISHER’S f ] I

After 1/ years as an employee and client of Interep,

meet the new COO

[ |
Mike
Walsh

By Erica Farber

With a radio career spanning more than 20 years, Mike Walsh has been involved
with Interep for almost the last 17 as an employee and a client. Just three weeks

ago, he was named COO.

Getting into the business: While I was in college,
I got an internship at WPLJ/New York in promo-
tions and continuity. Then I got a part-time job in
the programming deparunent. WABC was in the
same office and it switched to talk. The station was
looking for producers and call screeners for the
weekends. From there, I filled in on weekdays, and
they needed a full-time producer for the sports talk
show with Al Rust Jr. I was just out of college and
did that for a couple of years. I made a complete
change in my career direction and went to
Arbitron as a client service rep in New York. I got
promoted to account executive and had a 24-mar-
ket territory in the mid-Atlantic region. It was a
fabulous experience.

Joining Interep: | was talking to one of my clients
at Arbitron and he suggested I call his national
rep. | interviewed and didn’t get the position, but
they referred me to Group W Radio Sales, and |
met with Bob Turner—this was in 1990. With my
Arbitron experience, I was hired at Interep to
work for Group W Radio Sales as an account
executive. There was a managers opening in
Philadelphia, so I moved and managed the office.
I brought in Lisa Sirotka as my account execu-
tive; shes now president of McGavern Guild.
Being in Philadelphia, my biggest market was
New York. I dealt almost daily with the people at
WINS and WNEW. They were looking for a
national sales manager and asked me if | was
interested. With Bob and Group W's president
Tony Miraglia’s blessing, I took the job. About the
middle of 1998, I got a call saying there was an
opportunity to come back to Interep to oversee
the Susquehanna team for McGavern Guild. A
year before, Susquehanna had consolidated all its
stations under the Interep umbrella as a team
within McGavern Guild. 1 was hired to be
VP/GM of what was then called McGavern
Guild Susquehanna. We evolved into a stand-
alone rep firm. Cumulus, who purchased

24/7 NEWS ONLINE @ www.RadioandRecords.com

Susquehanna, then decided to consolidate under
the Katz umbrella in December of last year.

Being appointed COO: I was contemplating making
amove outside the company, and Ralph Guild asked
me not to. He took me into his confidence that he
was talking to Dave Kennedy about coming
onboard. Dave was planning on restructuring the
company and wanted to have his own COO.Three
weeks ago, he offered me the job. As the Grateful
Dead would say, “It’s been a long strange trip.”

Describe the structure of the company: We have four
operating rep companies: CBS Radio Sales, ABC
Radio Sales, McGavern Guild and D&R Radio.
Then you have our unwired network division,
which we call Net Solutions. That's the part of the
company that will report directly up through me.
In addition, we have Interep Interactive, which is
our Web site rep division. We also have our new
business division, Interep Innovatons, which
includes the Interep Marketing Group. About two
years ago, Ralph saw an opportunity representing

Spanish television stations, so we started a TV rep
firm called Azteca Spot Television. Azteca, Interep
Innovations and the Interep Interactive division

WwWWW americanradiohistorv com

report up through Dave. The new business side
Dave and [ will oversee jointly.

Long-range plans: I'd like to see us build out even
deeper into a digital platform, taking advantage
of other technologies that we can bring to the
marketplace. | also want to look at our existing
structure to see if we're servicing the needs of the
radio stations properly.

Biggest challenge: Capitalizing on new-media
opportunities. Can we effectively make money
with the Internet? We have to get our arms
around the capabilities of the new technologies.
We need to make radio kind of the center of that.

State of radio: You can look at a Miller Kaplan
report to see that business is not great, but two
words summarize the state of radio for me: tran-
sition and opportunity.

State of national radio: It's important we have two
strong rep entities. | would like to see us work
together when appropriate. Qur primary job is to
represent our client radio stations and meet the
needs of the advertisers and the agencies. I'd like
to see both companies continue to nurture talent,
train them properly and make sure we have two
strong entities that compete hard, but fair.

Most influential individual: Several people. In my
last few years here, Les Goldberg. Scott Herman,
the GM of WINS. I learned a lot from Bob Turner
and Tony Miraglia. And back in my Arbitron days,
Jay Guyther had a big influence on me.

Career highlight: I am most proud of the work
we did with Susquehanna, growing that from a
small team within McGavern Guild that billed
$20-o0dd million to a fully functioning profitable
company that was going to do $60 million-plus.

Career disappointment: The biggest disappoint-
ment of my career—the sale of the Susquehanna
stations to Cumulus—ended up being a benefit
to me. If Dave bought those stations, then he
wouldn’t have come here, and | wouldn’t have
become COQ, so it’s kind of a disappointment
with a caveat.

Advice for broadcasters: Continue to have fun,
bring fresh programming ideas to the audience. Be
creative and challenge yourself programming-
wise. From a sales standpoint, | would continue to
sell the value of our medium. Let’s get away from
negative-selling our competitors and focusing on
Jjust selling rank position and numbers. RR

‘We have to get our
arms around the
capabilities of the new
technologies. We need
to make radio kind of

the center of that.’
—Mike Walsh
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RITA WILDE | BDSradio.com -

RITA WILDE: Continuing an illustrious career * Over two decades at KLOS-FM in Los Angeles » Program Director since 1999.
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