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MOVER
Radio One Recruits
Elroy Smith

After resigning from
the PD post at Clear
Channel urban AC
WVAZ (V-103)/Chicago
in late May, Elroy
Smith’s brief radio hia-
tus is history. The vet-

Smith

eran urban programmer

joins Radio One/Philadelphia as OM,
gramming responsibilities for gospel WPPZ
(Praise 103.9) and urban AC WRNB. I addi-
tion, Smith will assist PD Colby Colb i pro-
gramming urban WPHI (100.3 the Beat). The
three stations compete directly with ur‘:an

ith pro-

properties owned by Smith’s former employer.
Smith replaces Daisy Davis, who nT‘departed
July 5. Smith, who spent 15 years in Chicago,
says he’s ready “to go to Philadelphia and
make a difference.” —Darnella Dunham
|

SHAKER
Valentine's Day At Re‘tprise

Former Epic Records
VP of rock pr'pmotion
Cheryl Valentine has
snagged the newly
created positipn of the
same name at Reprise
Records, based in
Burbank, Calif.
Valentine I-Fft Epic
last December after a second tour of duty
with the Izbel that lasted six-and-a-half
years. Since splitting from Epic, she’s been

Valentine

working projects with ILG/Asylum. ‘
“I'm psyched and ready for this move,”
the longtime New York-based Valentine

says. —Mike Boyle

|
NAB Creates HD Radio
Award
The NAB anns to bring additional exposure

f the HD
Radio Multcast Award. to be given o a mul-

to HD radio, with the creation

ticast station ““that is creating unique, inova-
ove or groundbreaking progrunming.”

NAB member stations slwoul‘ll submit
nominations onhne through NAB org,

The award will be presented Sepe 27 at the
keynote session of the NAB Radice: Show in
Charlotte, N.C., which 1s being held in con-
Juncaon with the R&R Convention, Sept.
20-28. —]Jeffrey Yorke

JULY 13, 2007

Oldies Are Back In The Big Apple

Oldies returned to NewYork s WCBS-FM on July 12, 35 years and
five days after the format first bowed on the 101.1 frequency. The
tormat had been mussing from the city’s radio landscape since June
3,2005, when ina widely derided move, former CBS Radio CEO
Joel Hollander presided over a lip to adule hits “Jack FM.”

Now Jack, which didn’t pay the ratings dividends in New York
that it has 1 Los Angeles and other markets, has been relegated to the WCBS-HD?2 chan-
nel that kept the oldies brand alive during its two-year hiatus.

In late May, Hollander’s successor, Dan Mason, greenlighted WENY/New York flip-
ping trom talk Free FM back to rock as K-Rock. Now the newly installed CBS Radio
CEO. perhaps eyeing how well oldies sister WOGL/Philadelphia is faring with Arbitron’s
Portable People Meter. has brought oldies back to radio’s largest market.

I addition to tormat staples from the Beatles, Beach Boys und Motown, WCBS-FM%
detinition of oldies has expanded to take listeners through the late "80s.

Dan Tavlor hosts mornings. along with Mr. G (weather) and Al Meredith (news). Bob
Shannon also returns to the station 1 middays, and 1s joined by market vet Broadway
Bill Lee, who hosts atternoons. "CBS-FM will be a station that celebrates its past with
an updated sound appealing to a whole new generation of listeners on many levels,” says
I’D Brian Thomas. who also served as Jack FM PD. —Mike Boyle

NUMBER CRUNCH

How much Adam Nathanson's
Los Angeles-based Mapleton
Communications will pay
Citadel for seven stations in
Spokane, Wash. The deal was
announced June 29 but a price
was not disclosed.

The number of Citadel-owned
stations whose programming
will be carried by mSpot Radio, a
music, radio and video
entertainment service found on
Sprint mobile phones. Stations
include hot AC WPLJ/New York,
country KSCS/Dallas and classic
rock KLOS/Los Angeles.

The number of metros, including
New York, Los Angeles,
Chicago, Dallas, Atlanta and
Miami, in which Clear Channel
Radio’s Total Traffic Network
has begun transmitting traffic
data via HD radio. This launch
marks the first commercially
available data service over HD,
according to the company.

Live Earth Made For Radio

The July 8 Live Earth event was the concert from around the world heard around the world
thanks to stunning digital presentations in the United States by XM, Sirius and Premiere
Radio Networks, which provided the concerts to Clear Channel HD radio multicast stations in
the top 50 markets. XM took sound from the Intelsat pool and fed it to competitors Sirius
and Premiere along with World Space, Italy’s RDS and Radio Express. Each of the broadcast-
ers retrofitted the sound for their own presentations.

In Washington, D.C., where concert organ-
izer Al Gore kicked off the U.S. leg with a
special Saturday morning concert featuring
Garth Brooks and wife Trisha Yearwood, XM
used seven different channels to provide

LIVE EARTH

blanket coverage of the eight concerts on
seven continents—a sizzling spectacular that
aired live for some 27 hours beginning
Friday evening. The satcaster had more than
60 people fan out at Wembly Stadium in

London and Giants Stadium in East

XM hosts Joe Bonadonna, left, and Mike Marrone
anchor the Saturday afternoon portion of XM's
Live Earth coverage.

Rutherford, N.J., collecting sound and pro-
ducing interviews. —Jeffrey Yorke

www americanradiohistorv com

ON THE WEB
Groups File Against
Satellite Merger

The FCC received petitions from a hand-
ful of groups to deny the proposed $13.6
billion merger of Sirius and XM on July
9, the deadline tor public comment.

In its petition against the merger, the
NAB said the FCC “should not counte-
nance this assault on compention.” Ina 57-
page joint petition filed by Common
Cause, Consumer Federation of America,
Consumers Union and Free Press, the
groups told the FCC that “this merger to
monopoly must be rejected.”

The groups said that “the rapid growth of’
the satellite radio market™—with 14 million
subscribers signing on 1n just tive years and
as many as 40 million predicted—shows the
new industry is not dormant. —Jeffrey Yorke

Barnett Exits WKIS

The search is on tor a
new PD ac Beasley’s
WKIS (999 Kiss
Country)/Miami.

Bob
exited  the

atter Barnett

station

July 3. Barnett joined
WKIS in
2002, after previous

summer e
Barnett

programnung stops in Nashville, St. Louis
and Rochester. NUY. Bob McKay, PD at
sister . WXTU/Philadelphia, s
temporarily handling programining duties
in Miami. McKay programmed WKIS
before moving to Philly. WKIS GM
Carole Bowen says WKIS personality
Jeffery T. Mason will assist McKay during
the search process. —R_ . Curtis

Beasley

WYDE/Birmingham
Flips To AC

Crawtord Broadcasting  conservative  talk
WYDE (the Source)/Birminghain flipped
to AC July 5 as Star 1011, after stunting with
a “Christmas 1 July” format at the begin-
mng of the month. Some programnung cle-
ments of the previous outlet, including local-
ly  produced wlk

shows. mowved to

co-owned Christian teaching WXJC-AM
(the Truth) and Christian WPHC-FM
begimmng July 10. —Cluick laylor

NEWS UPDATES AROUND THE CLOCK:
www.RadioandRecords.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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200M
DIGITAL 198.6M
ou TRACKS
00M
SOM o2
Q2 02 @

U.S., Global Music Sales
Spiraling Down

The nudyear ended with the Ub. music industry still
rechng from ¢he downturn 1n physical goods. According
to Nielsen SoundScan, album sales were down 15.1% to
nearly 230 nullion units i the sixkmonth period ended
July 1.

But on the plus side, digital syles continue to be a
growing torce, with track downloads totaling 417.3 mil-
lion units in the first half of 2007, That represents a 48.5%
increase over the corresponding period last vear, when
track downloads totaled nearly 28/ million units.

If track downloads are converted mnto track-equivalent
albuims (10 individual downloads tqual one album) and
added to the album sales total abpve, then total album
sales equal 271.6 nulhon units, only a 9.1% decline from
last vear’s total of 298.7 million scans.

Meanwhile. the global recordedimusic market in 2006
shipped by 5% vear on year according to new figures pub-
lished by the IFPI. the organization that represents the
recording tmdustry worldwide.

The combined market of physical and digital music
dropped to $19.6 billion last vear, down trom $20.7 bil-
lion in 2005, the 1FP] reports in[“Recording Industry
i Numbers 20077

Against a backdrop of shrinking CD sales and piracy,
however, the value of physical music shipments was
down 11% to $17.5 billion last yuar.

—Ed Christman and Lars Brandle, Billboard

Danny C’s Epic Mot

Danny “C” Coniglio joins Epip
Records as VP of urban and rhythr.-[l
promotion. Coniglio had beenVP ¢
crossover promotion at TVT Rec
ords since June 2005 as part of 1
three-year stretch with the label.

Epic recently  resurrected it

Coniglio

urban and rhvthmic department
and currently has two active tiiles (Sean Kingston's
“Beautitul Girls” and Yung Berg's ['Sexy Lady™) at both

tormats. — Darnella Dunliam

KVET/Austin Names Henson PD

Enjoyving some downtime since cxiting the PD post at

WWW.RADIOANDRECORDS.COM: 24/7.

Business
Briefing

By Jeffrey Yorke

Emmis Meets Expectations, Has 3%
Q1 Loss

Emims Communication met its expectations for the
first quarter ending May 31, but it wasn’t good news:

The company reported a 3% loss i revenue at $87.3

| million compared with $89.8 million. Emmis says its

diluted net loss per common share from contimuing
operations for the quarter was again 7 cents—no
change trom the same quarter in 2006. The multimedia
company also savs its radio net revenue fell 5.5%. while
publishmyg net revenue jumped 6%. Overall. operating
income fell to $12.1 million. tfrom $16.1 million for the
same quarter last vear.

As 1ts executives have been telling analvses tor
months, the decline is the result of lackluster results at
the company’s New York and Los Angeles stations.
Enmus’ significant radio station holdings in Europe and
South America gave the international radio division net
revente of $8.2 nullion—up 28%0.

“Our results were i line with guidance for the
quarter”” Emnus chairman/CEQ Jeft Smulvan says. “As
expected. weakness moour radio division persisted, and
we will continue o face challenges as we look for the
changes we've implemented in our largest markets to
gam momentum.” He later told C.L. King & Associates’
Jim Bovle. “In an industry that is as challenged as this
one is, we are always looking for answers to how to

turny 1t around.”

| Last.fm, Sony BMG Music Go Global

Greater Media sports WPEN (930 AM)/Philadelphia, |

Gregg Henson takes over pragramming at Clear
Channcel sports KVET (AM 1300 the Zonce)/ Austin. He
replaces Trey Poston, who rcturnei] to Beaumont, Texas,
in March as OM of Clear Channf‘j country KYKR and
PD of oldies KCOL. .

KVET OM Mac Daniels says| “I’'m excited about
Gregg’s winning attitude and his ability to embrace new
media, which is extremely important to us.”

Prior to WPEN, Henson progfammed WDFN and
WXYT/Detroit. —Mike Boyle

JULY 13, 2007

l
[

Together

The complete Sony BMG Music Entertainment cata-
log will soon be in the hands of 20 million Last.fin
users 1 a deal cut by the two companies July 9. The
agrecment puts Sony BMG’s extensive recordings on
Last.fm’s streaning service.

U.K.-based Last.fin, acquired May 30 by CBS
Interactive for $280 million, 1s an online music radio
service that recommends new music to its users based
on their cstablished listening habits. Terms of the deal

were not disclosed.

Tidbits . . .

XM Satellite Radio this month will introduce the XM
CommanderMT by Audiovox, an in-dash receiver that
works with any existing AM/FM car stereo and fea-
tures a four-line display and the technology to alert lis-
teners when their tavorite tunes, artists or sports cvents
are airing on another channel. [t will scll for about
$180 ... Wind-up Records has tapped mobile media
tirm Airborne Entertainment to create a hine of ring-
tones and ringback tones as well as an over-the-air full-
song download service for its top acts, including

Evanescence, Secther and Finger Eleven.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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Rocking the world’s
greatest audience.

For over 50 years, Armed Forces Entertainment
has brought the country’s best entertainers
to the world’s largest theater. Gain unrivaled
exposure to a loyal audience of over 500,000
military men and women and the satisfaction
of knowing you rocked the world’s toughest
audience. For more information on touring,
visit www.armedforcesentertainment.com.

ARMED

FORCES
ENTERTAINMENTsw

WHERE STARS EARN THEIR STRIPES
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PROMOTE YOUR STATION
COMPRNY OR SPECIFL EVENT!

o Cost effective and reusable

¢ Durable for indoor and outdoor use
¢ |deal at concerts and remotes

ESTRBLISH YOUR PRESENCE A

It's easy to use... just roll off the desired

WITH ROLL-A-SIGN" BANNERS! M engmandcu

Visit our website today for more
information or call to place an orderl

TOLL  1.800.231.6074
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RIHANNA, ATOP URBAN

=CR A SECOND FRAME WITH
“UM3RELLA,” IS ALREADY
ASCENDING CHRATOP 40 WITH
—ER FOLLOW-UF “SHUT UP
AND DRIVE” (28-25), WHICH
EWORKS NEW ORDER'S "80s
ZLUB CLASSIC “=LUE MONDAY."

Contents.......

20

FORMAT pPage
CHR/TOP £0

RHYTHMIC |
URBAN

Title / Artist
Big Girls Don™ Cry /
i Fergie
‘1 Beautiful Girls/
Sean Kingston
Umbrella /
Rihanna Featu-ng Jay-Z
Please Don't Go /
Tank
Party Like A Fockstar /
Shop Boyz
Blessed And Highly Favored /
The Clark Siste s

Give You Glos= /

Jeremy Camp

The Last Nigh: /

Skiliet

Evil (A Chorus Of Resistance) /
Project 86

Bring The Rai /

MercyMe

Lost In This Moment /

Big & Rich

Waiting On The World To Change /
John Maver

b3

URBAN AC

RAP

GOSPEL
CHRISTIAN AC
CHRISTIAN CFR
CHRISTIAN ROCK
INSFO
COUNTEY

AC

HOT AC
SMOOTH JAZZ
ALTERNATIVE

Home /
Daughtry

Let’s Take A Side /
Norman Brown
What i've Do /
Linkin Park

Paralyzer /
Finger Eleven

I Don't Wanne Stop /
Ozzy Osbourna

Hey There Dalilah /
Plain White T's

Easy Tiger /

Ryan Adams

A Marte /
Pastilla

A Ti Si Puedo Decirte /
El Chapo De Sinsloa

Dimelo /
Enrigue Iglesias

Mas Que Tu Amigo /
Tito Nieves

ACTIVE ROCK

ROCK

TRIPLE A
AMERICAMA
LATINROCK/ ALTERNATWE
REGIONAL MEXIC2AN
LATIN POP

GRAOMBYFHUSEEE0ARRSHR U xE

TROPICAL
LATIN RHYTHM

impacto /
Daddy Yankee Featuring Fergie

M
wn

EIGHT YEARS AGO THIS WEEK, =
ENRIQUE IGLESIAS
LED LATIN POF WITH
“BAILAMOS.” THIS SSLE, A e ¢
“DIMELO" REBOUNDS 2-1 f h }‘
FOR A SECOND WEEK A~
THE CHART'S SUMMIT.

.
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MARKET SNAPSHOT: Food Advertisers’

Barely Bulging nielsen

On July 2, Mayor Mark Mallory released the Shop 52

DrillDown study, which drew on 27 different sources

of information to show that Cincinnati’s average
household income is $54,083, not the $43,992
reported by the 2000 Census, and that Cincinnati's
citywide income is more than $9.2 hillion, not the
$6.5 hillion reported by the 2000 Census.

POPULATION: 1,721,200
RADIO MARKET RANK: 28
DEMOGRAPHICS:*

TOTAL CINCINNATI
75-MARKET  ARBITRON
POPULATION % ) METRO%  INOEX
AGE18-247 - - 13% 13% 104
AGE 25-34 ) 18% 18% a8
AGE 35-44 20% - 20% 100 B
AGE 45-54 B 19% - 20% 103
FEMALE 529 529 !03
WHITE 83% o 86% 104
AFRICAN-AMERICAN - 12% o ) 11’/07 92
ASIAN 3% 1% 237
SEEOUE o

NO. OF RADIO STATIONS: 22
RADIO OWNERSHIP:

OWNER NO.OFSTATIONS ~ RATINGS SHARE**
CLEAR CHANNEL 3 AM, 4 FM (7) 35.3%
BONNEVILLE 4FM 15.9%
CUMULUS 3FM 12.4%

FORMATS: 5 country, 3 active rock, 3 hot AC, 2 N/T,
2 AC, 2 oldies, 2 CHR/top 40, 1 urban, 9 other

RATINGS LEADERS:**

STATION FORMAT  AQH SHARE 12-PLUS
WLW'AM,_ TALK - 9.77
WUBE-FM  COUNTRY 6.2
WGRR-FM OLDIES 61
WEBN-FM ROCK 57
WRRM-FM - AC . 5.2

INTERESTING FACT:*

Cincinnati’'s most avid radio listeners are also big-time
fast-food eaters. In the past 30 days, these listeners
visited a fast-food restaurant 10 or more times, 41%
above the average of all Cincinnati consumers.

*Source: Scarborough Research 2006
**Source: Arbitron Winter 2007 Report

Waistlines

The top 10 network radio food advertisers of first-quarter 2007 were decid-

Amcrican Egg Board and Sara Lee.

edly split in their spending habits, with five having spent more than they
had in the year-prior quarter and five having spent less. Sull, together the
top 10 foodies beat out their vear-ago spending total by about $4 million.

Landing on top of the heap. though with a slimmer budget than o year
carlier, was the National Grape Cooperative, which spread $3.555.326 over
network radio in Q1 '07. Others that were down year-to-year were Nos.
6-9 finshers General Mills, Himmel Group (parent company of Ovaltine),

On the upswing were No. 2 fimisher Campbell Soup, with $2,059.743
spent in the first quarter of this year: No. 3 Merisant Worldwide (parent com-
pany of Equal). which bounced from zero spending in Q1706 to $2,395,178
a year later; No. 4 GFA Brands (parent company of Smart Balance): No. 5
JM Smucker; and No. 10 Mcllhenny, maker of Tabasco-branded products.

Total Q1 '07 tood advertising spent by the top 10 finishers was slight-
lv more than $14 nullion. All network food radio advertising came 1 at
$15,842,624. —Susan Visakowir=

Top Network Radio Food Advertisers

PERIOD: JAN. 1-MAR. 31

PARENT COMPANY Q1 2007
NATL GRAPE COOPERATIVE $3,555,326
CAMPBELL SOUP $2,959,743
MERISANT WORLDWIDE (EQUAL SUGAR) $2,395,178
GFA BRANDS (SMART BALANCE) 61,084,085
JM SMUCKER $863,070
GENERAL MILLS $790,410
HIMMEL GROUP (OVALTINE) $780,082
AMERICAN EGG BOARD $742,085
SARA LEE $652,565
MCILHENNY $500,000
ALL OTHER $1,520,080
GRAND TOTAL $15,842,624

SOURCE: Nielsen Monitor-Plus

Transactions at a Glance

Q1 2006
$3,618,149
$2,130,415
$0
$753,910
$0
$884,270
$1,134,242
$828,500
$1,303,850
S0

$4,601,557
$15,254,893

Citadel Broadcasting’s seven stations in Spokane, Wash., to Mapleton
Communications for an undisclosed price. Stations involved in the deal are
KEYF-FM/Cheney; KEYF-AM/Dishman; and KBBD-FM, KDRK-FM, KGA-AM,
KJRB-AM, KZBD-FM/Spokane . . . Clear Channel's WCHV-AM, WCJZ-FM and

WKAV-AM/Charlottesville; WSUH-FM/Crozet; WHTE-FM/R
WCYK-FM/Staunton, Va., to Sistema 102 for $7.75 million

uckersville; and
. . . Educational

Media Foundation's KBAC-FM/Las Vegas to Hutton Broadcasting for
$650,000 . . . John Wood is selling his 90% interest in Wood Broadcasting,
licensee of WRKM-AM and WUCZ-FM/Carthage, Tenn., to Dennis and Tracy

Banka for $500,000 . . . Campbell University’s WCCE-FM/|
to Radio Training Network for $350,000.

Deal of the Week

WNTD-AM/Chicago
PRICE: $15 milion ~ TERMS: Asset sale for cash

Buies Creek, N.C.,

BUYER: Sovereign City Radio Services, headed by managing member Mark

Follett. Phone: 920-435-1249. It owns no other stations.
entry into this market.

This represents its

SELLER: Multicultural Radio Broadcasting, headed by president/CEO Arthur

Liu. Phone: 212-966-1059
FORMAT: Spanish AC

COMMENT: Multicultural Radio Broadcasting's WNTD-AM/Chicago to
Sovereign City Radio Services for $15 million, payable in cash at closing. Terms

call for a $10,000 initial deposit plus a second deposit of $

750,000 in escrow.

2007 Deals to Date

Dollars to Date: $1,339,627357
Dollars This Quarter: $25,081,000
Stations Traded This Year: 966
Stations Traded This Quarter: 43

24/7 NEWS ONLINE @ www.RadioandRecords.com
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(Last Year: $3,435,622,942)

(Last Year: $13,580,010)
(Last Year: 570)
(Last Year: 18)
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Rhythmic Editor Darnelia Dunham
DDunham@RadioandRecords.com
(323) 954-3421

Christian Editor Kevin Peterson
KPeterson@RadioandRecords.com
(850)916-9933

Triple A Editor John Schoenberger
JSchoenberger@RadioandRecords.com
(323)954-3429

Smooth Jazz Editor Carol Archer
CArcher@RadioandRecords.com
(323)954-3419

Radio Editor Keith Berman
KBerman@RadioandRecords.com
(323)954-3432

Senior Online Editor Susan Visakowitz
SVisakowitz@RadioandRecords.com

Director of Music Operations
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JBennett@RadioandRecords.com
(323)954-3431

Charts & Music Manager
Michael Vogel
MVogel@RadioandRecords.com
(323)954-3439

Chart Assistant Mary DeCroce
(Country, Christian, Gospel)
MDeCroce@RadioandRecords.com
(615)321-4293

Chart Production Manager
Michael Cusson

Associate Chart Production Manager
Alex Vitoulis

ART

Creative Director Josh Klenert
Art Director Ray Carlson
Advertising Artist Ken Diamond
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Production Director Terrence Sanders
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Barry Bishin
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Susan Chicola
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Rodger Leonard, Anthony T. Stallings
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(323)954-3435
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Melissa Garn
MCGarn@RadioandRecords.com
(615)321-4283

Brent Gilinsky

BCGilinsky@RadioandRecords.com

(646)654-4730
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BConnofly@RadioandRecords.com
(323)954-3417

Online Editor Alexandra Cahill
ACahili@RadioandRecords.com
(646)654-4679
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HHeeran@RadioandRecords.com
(323}954-3425
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Wayne Robins, Christa Titus
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SPietroluongo@RadioandRecords.com
(646) 654-4624
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and Charts Wade Jessen
{Country, Christian & Gospel)
Wessen@RadioandRecords.com
{615) 321-4291

Chart Managers

Anthony Colombo
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Rock, Triple A)
AColombo@RadioandRecords.com
(646) 654-4640

Raphael George

(Urban, Rhythmic, Rap)
RGeorge@RadioandRecords.com
(646) 654-4623

Cordon Murray

{Smooth Jazz)
CMurray@RadioandRecords.com
(646) 654-4638

Jose Promis

(Latin)
JPromis@RadioandRecords.com
(323)525-2287

Cary Trust

(Hot AC, AC)
CTrust@RadioandRecords.com
{646)654-4659

(323)954-3416

Jessica Harrell
JHarrell@RadioandRecords.com
(615)497-7299

Meredith Hupp
MHupp@RadioandRecords.com
(615)321-4282

Maria Parker
MParker@RadioandRecords.com
(323)954-3437

Rob Pierce
RPierce@RadioandRecords.com
(646} 654-4707

Steve Resnik
SResnik@RadioandRecords.com
(323)954-3445

Michelle Rich
MRich@RadioandRecords.com
(812} 303-7676

Kim Wood
KWood@RadioandRecords.com
(323)954-3434

Sales Assistant Jana Rockwell
JRockwell@RadioandRecords.com
(323)954-3428

Advertising Coordinator Mirna Gomez

MGomez@RadioandRecords.com
(646) 654-4635

Executive Assistant Lisa Linares
LLinares@RadioandRecords.com
(323)954-3436

SUBSCRIPTIONS

(800)562-2706 (U.S.):
(818) 487-4582 {outside U.S.)
radioandrecords@espcomp.com
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Alisha Hairston
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AHairston@fostereprints.com
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The NAB Radio Show® promises to delivar a one-of-a-kind * New Directions — Find out how new technologies are changing
netwcrking opportunity for station professionals representing your markets and learn what works (and what doesn’t).

all formats and market sizes. Discover wkat’s hot, what's not,
and how to boost your station’s success. This year’s focus is on:

* New Definitions — Gain insight into how PPM will revolutionize
the way you define and track your audience.

* New Devices — Go Digital. Discover multicasting and wireless
data text options.

Register today for the most explosive week in radio!

“The NAB Radio Show will have value-packed sessions

for large and small market broadcasters.Whether you need
creative sales and marketing tools, insightful research resuits
that relate to your listeners, or ways to benefit from new
technologies, you'll find it all in Charlotte!”

Susan 2atrick
Executive Vice President/
Co-owner, Legend
Communications

THE NAB

I}:}:}:;..
oW

September 26-28, 2007

INCLUDES

SERR T Charlotte Convention Center
Charlotte, North Carol na

CONVENTION www.nabradiostow.com
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‘People
spending
less time
with radio
while at
home is one
thing.
Households
not having a
single radio
is altogether
disturbing.
The radio
industry has
to do
something
about it.

-Larry Rosin

How many households no longer have radios in them?

Radio: They Don’
Got You, Babe

Larry Rosin

Irosin@edisonresearch.com

he 1993 movie classic “Groundhog Day™ used a clock radio as a
memorable plot device. Every morning, Bill Murray’s Phil Connors

character was jarred awake by that radio blasting Sonny & Cher’s “I

GotYou, Babe,” followed by some inane banter from the local morn-

ing team. M In the recent “Evan Almighty,” another plot device is

built around an alarm clock. Even though Evan sets the clock for 7
a.m., it keeps going off at 6:14 several days in a row, like in “Groundhog Day.”

But there is one crucial difference. In the bed
and breakfast where Phil is staying, the device s
a clock radio. In 2007, Evan doesn’t have a radio
next to his bed.

The absence of the radio struck me for one
special reason: | had been wondering how many
houscholds no longer have any radios in them.

Last month | was facilitating listener panels
tor a large-market hot AC. The respondents
were women ages 21-34 At one point we start-
ed discussing whether any ot them ever listen
to the station online. One woman said to me,
“IF T didn’t listen to the station online while at
home I couldnt listen at all, because T don'
have a radio in my house.”

I think she and the other respondents could see
me blanch at that stateinent. “You don't have any
radios in vour home?” I asked,“No," she contirmed.

And then, another woman said, “1 don't
cither”” A third woman said,”T don’t either”” And
then a tourth: *Me neither.”

Four of these 15 or so women do not have a
single radio in their home? Wow.

I probed a bit. All four were living in relative-
ly new houscholds that they had set up as their
first homes since tinishing school or moving out
of their parents” homes. And it simply had not
occurred to them that a radio was one ot the
requirements for setting up a house. (For the
record, all had computers, cell phones and TVs.)

The fact that none of them thought to put a
radio in their abodes is all the more remarkable
when one considers that these respondents are
part of a station’s Loval Listener Database and
cared enough to come to a discussion at the sta-
tion. where they were promised nothing more
than pizza and some gifts from the prize closet.
These women are radio fans.

Arbiron  has been showing a  consistent

24/7 NEWS ONLINE @ www.RadioandRecords.com

downturn i at-home radio listening. Total at-
home listening among persons 12-plus is down
12% from fall 1998-fall 2006. Among women
18-34, the demographic group in my listener
panel, at-home listening has fallen 18% in the last
cight vears.

The more one thinks about at-home radio
usage, the more easily explained these drops
become. As people work longer hours and live
busier lives, they simply spend more time outside
of the house. That puts pressure on all at-home
media usage. There are so many other ways to dis-
tract oneself at hone, trom videogames to the
Internet. Local TV stations have become intense-
ly competitive with radio for the early-morning
at-home weather and wrathic info that has long
been such a radio staple. TV, the Internet and
phone blasts now fulfill the role for school clos-

ings—let’s face it—Dbeteer than radio does.

In the not too distant past, one listened to base-

www.americanradiohistorv.com

ball games or other sports events on the radio at
homie, because there was no TV coverage. Now
it’s hard to think of a sports event that is only
available on the radio.

For pure background-listening music service,
Music Choice or satellite radio have to be carv-
ing into what was once radio’s at-home listening
base. In my houscehold, XM-through-Direct TV
has become the option of choice in the backyard.

People spending less time with radio while at
liome is one thing. Houscholds not having a sin-
gle radio is altogether disturbing, The radio indus-
try has to do something about it.

One of the casiest ways the industry could
make certain that people have a working radio in
their home 1s to get them to think of satety. In
addidon to a working flashlight, smoke detectors
and some stored food, everyone should have a
battery-operated radio at home—just ask the
people of New Orleans.

When asked,*Which medium would you turn
to tirst in the event of a major news story?” 18%
of respondents in our 2007 Internet and multi-
media study (mostly young people) chose the
Internet. TV tinished first. We need to remind
people that in the worst kind of major news story,
you won't be able to access the Internet or TV.

In the United Kingdom, dozens of radio sta-
tions are available through cable TV systems.
Radio listening has risen as a result. It has been a
long time since 1 have heard of radio stations or
groups pushing to be on cable in the United
States. Radio also has to keep promoting its
online streams and reminding consumers that this
1s an option while at the computer.

In short, radio has to go back to promoting its
benetits as a medium. We have gotten expert
through the years at marketing stations against
one another, and we certainly have promoted
radio for usage at the workplace. But no one is
telling America’s consumers that they should con-
sider listening to the radio while at home. And
now it scems we have to remind people simply
to own one. We need to think more about media
usage in the home, or we will watch what 15—
let’s remind  ourselves—the  biggest  listening

location accelerate downwards.

Larry Rosin is president of Edison Media Rescarch.
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Not So Great
Moments In
Syndication
After being unable to
reach a new agreement
with TKO Radio
Network, president
Tom Kent has decided
to leave the company
and give up hosting
duties on his three
nationally syndicated
shows: "Classic Top 40
With Tom Kent,” “Hall
of Fame Coast to
Coast” and “into the
"70s With Tom Kent,”
heard in more than 200
markets. TKO CFO/CM
Susan Thompson tells
ST that all three shows
will continue with new
hosts. "We've been here
for 30 years and will
continue to deliver
these great products,”
she says. “The TKO
Network is alive, kickin’

and moving forward.”

Formats You'll
Flip Over

The Albany, N.Y.,
market welcomes a new
triple A station as
WHMT Educational
Broadcasting flips
classical WBKK to
WEXT (Exit 97.7).
Your humble PD is
Chris Weink, who can
be reached at 518-880-
3434 or chris@
exitS77.org. Mail
product to 4 Global
View, Troy, N.Y. 12180.

y Kevin Carter and Keith Berman

Oddly, Not An iPhone-Related Frenzy

Just your typical Sunday atternoon in Haming hot Tucson, as KMXZ

I’D/morning mouth Bobby Rich and his wite, Debbie Rich, enjoved
“Ratatoutlle™ at a “local shopping mall movie theater” After the movie,
the Riches rounded a corner near the mall’s tood court entrance and
somehow stuimnbled into the scene of a shooting. Not bright enough to
flee or take cover, Bobby instead decided to risk both of their lives by
standing around watching as security guards, local police, EMTs and

S WA T locked down the mall, sending about 1.000 shoppers out into
the sweltering 108-degree (“but it’s dry heat!™) afternoon. In a
moment of unintentional irony. Bobby called Journal sister TV station
KGUN (yup, K-GUN . . ), which immediately dispatched a camera

crew to the “Mall Under Siege®.” Seconds later, he swung into action,
positioning himself at the mall entrance as the selt-appointed “guy who
tells people they can't come . Seriously.

“One of the most amazing things to me was that nobody questioned
my authority,” says Bobby, who was clad in the most unauthoritative
garb of big old baggy shorts, Birkenstocks and a five-day beard growth.

“Even when SW.AT. did a sweep about 100 feet away, they didn't

look twice at me. Probably because 1 have one of those ‘radio faces’
and bodies™ Epilogue: All of the shooting injuries ended up being
minor, Journal s TV station got some sweet live shots, and Bobby plans

on shaving real soon.

NAB Entertained By Nutty Professor

Hey, look! Someone who's never that . .. Some hilarious nuggets

worked a day in our industry is pon-

tificating about it! This MusicFIRST
group is pushing for performance
rights payments from radio, and it
has been waving around a “study”
put forth by Stan Liebowitz, an
economics professor at the
University of Texas at Dallas, who
claims that radio airplay—get this—
actually hurts album sales. We'll

pause while you try to comprehend

among the 40 pages of big words,
charts and graphs include
Liebowitz's claim that “a song is
considered to be in heavy rotation if
it's played twice a day.” He also
notes that record sales plummeted
during the rise of radio—except he
is referring to the Roaring "20s,
when music was still being sold on
cylinders, the Hindenburg was un-
blowed up and Scotch Tape hadn't

been invented yet.

NAB executive VP Dennis
Wharton immediately weighed in
with his respectful rebuttal. “Every-
thing’s bigger in Texas, including
the imagination of professors who
claim that radio airplay of music
does not boost record sales. There
are certain alleged ‘studies’ that
can be rejected out of hand as non-

sense, and this one belongs at the

Your actual professor

top of the charts.”

The Programming Department

B Former WPYO/Orlando PD Jill Strada confirms
the numerous rumors that had been attached to her
name of late by scoring the coveted ST Gig o’ the
Week™—the APD/MD position at Hot Friggin’ 97/
New York. Rumors began circulating in earnest that
Strada was oh-so-close to a major-market gig when
she bailed out of a perfectly good job at WPYO after
eight years. She begins her WQHT (Hot 97) adven-
ture July 16.

B Jerry Kidd is jumping from the velour-upholstered
PD/afternoon chair at KMCK (Power 105.7)/
Fayetteville, Ark., into barbecue country as the
new PD of Regent hot AC KSII (93.1 Kiss FM)/EI
Paso, replacing JJ Riley, who left in April to pro-

gram KKOB-FM and KMGA/Albuquerque. Kidd,
who arrives July 16, appears fairly excited about
his new gig, according to OM Courtney Nelson:
“He sent me a picture of him and his wife doing
tequila shots to celebrate that he got the job, so he
better bring a bottle of tequila for me.”

B Albany Broadcasting in, well, Albany, N.Y.,
makes some adjustments, starting at active rock
WZMR (104-9 the Edge), where midday talent
General James (may not be an actual military
rank) exits. Seconds later, Edge morning co-host
Darwin relinquished his APD/MD duties to focus
on “The Darwin & Cat Radio Show.” OM Kevin
Callahan picks up the story: “Based on this, those

nasty rock guys snuck cross the hall to WFLY and
kidnapped MD/afternoon talent Christy Taylor to
plug her into the role of APD/MD/midday princess
on the Edge.” Callahan wasted zero time replacing
Taylor on WFLY: "Starting July 16, enter Rexx &
Smitty, who most recently did mornings at active
rock WZBH/Ocean City, Md.,” he tells ST. “I
know—it’s like the equivalent of dogs and cats
sleeping together . . . could be a sign of the apoca-
lypse.” The cluster still has two prime openings: a
promotions director for WFLY to replace JoAnn
Razanno, who is leaving the dumb to work with
the blind, and promo director/middays host at
rhythmic WAJZ, as Big Rube moves to the West
Coast for family reasons.

Like he newer left.

24/7 NEWS ONLINE @ www.RadicandRecords.com

As radio gecks, we were excited about Mondays “re-debut”
(is that a word?) of Dave “the Duke” Sholin on KFRC/San
Francisco. One of Duke's (and Kevin Carter) tellow ex-Gavin
compadres Quincy McCoy (now VI of radio tor MTVN—
igital Music Group) woke up extra carly and sent along this
report: 1 set my clock radio to a radio station-—something 1
haven't done in years—so 1 could catch the Dukes morning

debut on KFRC. Onee the Duke began rocking the Bay Arca

The Duke Rides Again!

with classic hits, T felt like T was in a time warp; the spirit of
KFRC had been reborn and powered up. T wasn't the only one
to teel it either: Huey Lewis called in and told a great story
about listening to KFRC and hearing [his band¥] tirst hit
record played by the Duke in afternoon drive in the "80s. Great
music, great storytelling and the warm personality of the Duke
had me leaving a lictle late for the oftice this morning. The
Duke and KFRC are back”

JULY 13, 2007
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Quick Hits

M After a lengthy search that left OM/PD John Reynolds
exhausted and hungry, Taylor Shay has been inked for mid-
days at CBS Radio CHR/top 40 WNKS (Kiss 95.1)/
Charlotte (home of R&R '07). Shay segues from the same
shift at Flinn CHR/top 40 WHBQ (Q107.5)/Memphis. The
shift has been up for grabs since Keli Reynolds left in May.
(Reynolds just landed as MD/middays host at KBBY/
Oxnard-Ventura, Calif.) Shay’s previous stops include
KCHZ/Kansas City and KCLD/St. Cloud, Minn.

W Samantha Layne, morning co-host on Nassau classic
hits WODE (99.9 the Hawk)/Alleritown, gets the biggest
call of her career, politely says thank you, hangs up the
phone and screams. That means she’s headed for that shin-
ing major-market metropolis in the distance: Philadelphia,
for a similar role with Jerry Lee's At monster WBEB
(B101). She will join existing host Tiffany Hill and news
dude Bill Tafrow in early August.

B Radio One VP of marketing Marsha Meadows has
resigned and will now focus on M2 Media—a marketing,
event planning and radio consultation company she
launched four years ago. Meadows spent her entire radio
career with Radio One, starting out ps an intern at WHTA
Hot (107.9)/Atlanta.
Meadows can be reached via
her Web site: m2media-

marketing.com.

B Art Bell has retired—again,
Bell, the host of Premiere’s
weekend version of the spook-
ily entertaining “Coast to
Coast AM,” made the

announcement at the begin- :
Art Bell: Don't worry,
he'll be back.

ning of his Sunday night
show, telling listeners he

Baby Poop

Congrats to WFHN/New Bedford, Mass., M1) Michael
Rock and his wite. Cindy, on the birth ot their second
child. Matthew John Rock madc his carthly debut July 1.
Everyone who had a hand in the project is doing great.

Condolences

B We're saddened to report the pass ng of former promo-
tion executive Joey Bonner, who spe}nt many years working
as an independent record promoter aLwd is the father of
Jive/Zomba senior VP of urban promotion and marketing
Larry Khan.

B Our condolences go out to the Yeskel family: Paul Yeskel,
president of AIM Strategies; David Yeskel, a veteran of
J/RCA and V2; and daughter Ronnie, a film industry vet, on
the July 5 passing of their mother, Florence. She was 80.

JULY 13, 2007

wants to spend more time with his wife and their brand-new
daughter, but that he’ll be back occasionally to fill in or hast

special shows. Bell previously retired in 1998, 2000 and 2002.

M The unimonikered Grego has exited mornings at North
American active rocker WBZX (99.7 the Blitz)/Columbus,
Ohio, after 22 months in the shift. Sefior Grego, who arrived
in September 2005 when the Blitz dropped Howard Stern’s
show, has also worked at KEGL/Dallas, KLOL/Houston,
WIOD/Miami and WIYY (98 Rock)/Baltimore. Director of

programming operations Hal Fish is looking for a replacement.

B WJFK/Washington, one of CBS Radio’s remaining Free
FM outlets, has made some substantial lineup adjust-
ments. First, it welcomes back station vets Big O &
Dukes. Oscar “Big O” Santana and Chad Dukes, who
got their radio start as interns at WJFK and later worked
at WHFS/Baltimore, will do 7 p.m.-11 p.m. It's a market

homecoming for the boys, who had been doing nights at
KZON/Phoenix until the station recently flipped to rhyth-
mic as “101.5 JamZ, Blazin’ the Valley’'s Hitz & Hip Hop,”
causing their hasty exit. WJFK also pleases the area
“Clone” population by picking up sports/talk icon Jim
Rome for 1 p.m.-3 p.m. These swell improvements go into
effect July 16.

B Kerri Griffith departs middays at CBS Radio hot AC
WZPT (Star 100.7)/Pittsburgh, forcing VP of program-
ming Keith Clark to spend his weekend sifting through
airchecks rather than enjoying mojitos.

B Atlantic’s Special Ops makes several additions: VP Azim
Rashid has named Junius Thomas, formerly of Virgin
Records, as Special Ops Southwest market manager. Atlantic
mixshow staffer Niles Goodwin also transfers within the

company and joins Special Ops as artist development rep.

P SRS
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Best Strategies
Most Experience

Highest Quality

NoBoDY DOES IT BETTER.
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T DIRECT MARKETING SOoLUTIONS I

513.231.0344

Elizabeth Hamilton 703.757.9866
Mark Heiden 970.472.0131
Rick Torcasso 972.661.1361

www.ptpmarketing.com
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ACTIVE ROCK
SPECIAL

Early electronic measurement indicators point to
marked growth and stability in Philadelphia and Houston

By Mike Boyle

ith Arbitron’s Portable People Meter
(PPM) electronic ratings measure-

ment device

WMMR/Philadelphia  and  Clear

now

churning  out

weekly ratings in Philadelphia and
Houston, results for rock stations—
particularly Greater Media active rock
Channel

alternative

KTBZ (the Buzz)/Houston—have shown tremendous
growth and stability compared with the sometimes erratic rat-
ings reported by the decades-old diary recall methodology.

While such carly indicators are certainly pos-
itive for the tormat, broadeasters and industry
observers sound a note of caution: It’s still early.

That has not stopped a whirlwind of predic-
tions that the PPM could be the catalyst for a
resurgence for rock formats.

“On the one hand itis very much like an exper-
imental drug,” Jacobs Media president Fred Jacobs
says. Early test results are very promising and so
there is understandable excitement in the rock
radio community. The other side: Tty carly and 1
don’t think we know with any degree of certain-
ty that rock is back or that PPM completcely lev-
¢ls the playing ficld to a point where rock radio is
going to perhaps get a better shake in the ratings.”

Having said that, however. Jacobs adds, Tt sure
feels thae way, especially based on what we're see-
ing i Philadelphia”

In addition, as carly as it is in the new world
of the PPM, he says there are already lessons to
be learned. “That granularity that Arbitron talks
about in some of their PPM road shows is soie-
thing that 1 think cveryone is excited about.
Clearly though, PPM is changing some of the
basic ways that progranuners are beginning to
look at what they're doing.”

WMMR PD Bill Weston has seen firsthand
how the PPM uncovers an even larger audience
than he was accustomed to seeing from the diary
system. And that is causing companies to rethink
the role of rock, he says.

“PPM has had an immediate impact,” Weston
says. “CBS Radio talk WENY [Free FM| recent-
ly flipped back to WXRK and rock in New York.
I'll bet they certainly had been following what
was happening in Philadelphia, and not just
WMMIR, but our sister classic rock WMGK and
CBS Radio oldies WOGL and other male-
dominated formats, and how PPM better reflects

‘PPM is
changin
some o
the basic
ways that
programmers
are beginning
to look at
what they're
doing.’

~Fred Jacobs

24/7 NEWS ONLINE @ www.RadioandRecords.com

listening. Mcen may not have been the best par-
deipants in a diary world. but it PPM is going to
be a part of their world in New York in a few
months, they may have looked at Philly and liked
what they saw. And then you sce Clear Channel
WREFF (Radio 104.5) turn on here in Phila-
delphia recently, after not even giving its Hispanic
format a year.”

He adds, I think the PPM bodes well for male-
oriented tormats like rock. Overall. the cume lev-
els we're seeing are good tor our industry. T think
sales and agencies are having a bit of a time try-
ing to figure out how to compensate tor the lower
point levels, not discounting the value of our com-
mercials, but that’s their issue to figure out.”

However, one Houston  programmer  who
asked to remain anonymous. offers a word of cau-
don to the carly analyzers ot the PPM: “Just
because rock stations have done well in Phila-
delphia and Houston doesn’t mean rock stations
are going to do well everywhere. I think its a real
tallacy to come to that conclusion so carly on.
They are two totally separate markets.”

The Houston programmer adds. “The pare
about PPM that really surprises me is why would
rock listeners not fill out a diary. vet they will

carry the PPM around with them?”

Tag-Along Listening

How rock and other formats tare with clectron-
ic audience measurement is a product of the dra-
matically ditferent cume and average quarter hour
numbers being generated by the PPM.

“With the average listener in the panel showing
exposure to five to six stations a week versus the
three we saw in the diaries, cume numbers are soar-
ing to 60% or 70% more than we saw in the diary;”
McVay Media VI of rock Dave Lange says.""With
more stations in the mix we have to expect lower
AQH. But we sall see stronger shares and ranks based
on shares because rock actually lost less than the other
formats. I guess there’s good and bad news there”

Another observation surfacing is that totally
male-targeted stations don’t look as male-heavy
with the PPM.

“That’s a really interesting developmient.” Ja-
cobs says. "What may be happening there is that

a lot of the tag-along histening among females
the girlfriend or the wite who is in the car while

the guy is listening to WMMR—that might not

wWwWw.americanradiohistorv.com

Is The PPM Contributing To
A Rock Resurgence?

have been reported in the diary systemn because

she either forgot to write it down or becausce she
chose not to—is now being recorded in PPM.
We're clearly seeing female numbers with rock
that are higher than they were in the diary sys-
tem. It might get us to rethink targeting tor
rescarch and chose types of chings.”

It the positive profile ot rock  listeners
revealed by the PPM in Philadelphia holds true
in other markets, rock radio sales deparoments
may be better positioned to sell the format than
they were with the diary. "PPM [panclists] em-
ploved full-time and in households with higher
incomes are actually reporting higher listening
than those that are not working and have lower
incomes.” Jacobs says. “There’s a real interesting
sales aspect to that, especially as it relates to rock,
because tor so long rockers have been typecast as
out-of-work, blue-collar dirtbag types that don't
buy expensive products and don't shop.

“Yet PPM is suggesting, at feast in Philadelphia
—and again it’s very carly on—that the full-time
emploved are the ones making the greatest con-
tributions. Whether thac holds up in Philadelphia
and translates to New York this fall and 1A, in
the winter and some of these other markets

remains to be seen”

JULY 13, 2007
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Rock formats roll, return and radiate in markets across the nation

Rock’N'Roll Is Here To Stay

By Keith Berman

ike a punch in the gut, the last couple of years saw

the demise of a number of prominent rock radio

stations. After the disappearance of such notable

outlets as KEGL (the Eagle)/Dallas, KSJO/San

Jose, KLOL/Houston, WPLY (Y 100)/Philadel-

phia and WHES/Washington-Baltimore, armchair
quarterbacks around the country were singing the mourntul
cry of the death of rock radio. m I don’t think we ever did-
n't believe in rock,” Clear Channel regional VP of program-
ming Brad Hardin says. “We made some format changes—
specitically in Dallas and Houston, where we had three rock
stations—and had the opportunity to do Spanish-language
with one of them, and I think that was a smart play”

Ty many markets, rock never left and has been alive
and well for many years. Hardin points to Denver,
where Clear Channel owns four stations in the for-
mat family: heritage active rocker KBPI, alternative
KTCL {Channet 93-3), classic rock KIRFX (the Fox)
and triple A KBCOL In Seattle, Entercom operates
triple A KMTT (the Mountain), active rock KISW
and alternative KNDD (107.7 the End).

Cox active rock KISS/San Antonio is consistent-
ly top tive in Arbitron’ quarterly ratings. In Phoenix,
Sandusky owns active rock KUPD, rock KDKB and
classic rock KSLX, while Riviera has crosstown
KEDJ (the Edge 103.9). Hearst-Argyle WIYY (98
Rock)/Baltimore celebrated it 30ch anniversary this
year, and Greater Medias WMMR/Philadelphia
recently passed the 35-year mark.

Additionally, rock has made a prominent return

to a number of different locales within the last few

‘With Linkin
Park havin
the biggest-
sellin

record of the
year and no
outlet in
New York
City for their
music, it
seemed like
a pretty
good
opportunity.’

-Kevin Weatherly

24/7 NEWS ONLINE @ www.RadioandRecords.com

months. Clear Channel launched KYRK/New
Orleans; filled a hole created by another company's
fip by taking WENN/Birmingham to rock as*‘the
Vulcan™; brought KCNL/San Jose back  from
Spanish-language  to alternative under its old
“Channel 104-9" banner; retocused classic rock
WKLS/Atlanta in more of an active-alternative
direction as “Project 9-6-1"; and launched alterna-
tive WIRFF (Radio 104.5)/Philadelphia.

And in late May, CBS Radio returned rock to
the nation’s largest market by relaunching 92.3 as
“K-Rock,” renewing the New York station’s 20-
years-plus rock heritage and ending the year-and-
a-halt gap as “Free FM.”

Is It A Comeback?

But is it a comeback? Given the dramatic loss of
rock in New York in December 2005, why bring
it back when there is more than one format hole
that could have been plugged, like country?

“If you're under 35 in New York, there really
wasni't a place for vou to go to hear rock music,”
CBS Radio senior VP of programming Kevin
Weatherly says. “With Linkin Park having the
biggest-selling record of the year and no outlet
in New York City for their music, it seemed like
a pretty good opportunity. With us heading into
a |Portable People Meter| world, early indica-
tions would suggest that rock stations will cer-
tainly benefit from the new methodology. 1 think
all of those factors together made it seem like it
was the best option.”

Trip Reeb, who consulted the relaunch of K-
Rock in New York, says it’s all part of the natu-
ral cbb and flow of radio. " This is sort of natural.
I don’t think there’s a resurgence " says Ieeb. for-
merly GM of alternative KROQ/Los Angeles
and currently interim GM for Finest City’s San

Trip Rech

www.americanradiohistorv.com

Diego cluster. “But when you have been losing
this format 1n a lot of places. that potentially is
going to create some holes.

“In the case of K-Rock, there was an obvious
reason to do it and recapture some of the excite-
ment about the station that there was betore.
We've seen just exactly that—the reception, on
all Tevels, from listeners and advertisers, has just
been fabulous.” Reeb says.

Hardin agrees, noting that rock has always been
healthy and that people love the format’s music,

but—as Reeb says—it’s  cyclical: “Sometimes
you have hot product and other times, you don’t.
In the last couple of years, there’s been some good
rock music. But it has to make sense for that par-
ticular marketplace”

Making sense means that sometimes, one has
to color outside the lines that the industry has
imposed on itselt to keep certain tormats within
particular boundaries. No longer is it just about
calling this station “alternative”™ or that song
*active tock”When it comes to broad-based rock
stations, why not throw everything in  the
blender. let it run on purée for a while and let
everyone join the hoedown?

“We didn’t want to be pigeonholed in a really
narrowly defined industry format label.” Weatherly
says regarding how K-Rock’s playlist runs the
gamut from the Killers, Beck and the Raconteurs
to Rush. Tom Petty & the Heartbreakers and Ozzy
Osbourne.” We're trying to be a big-tent rock sta-
tion for adults under 35. Especially in the begin-
ning, we want o cast as wide a net as possible and
nvite as many people as we can to the party. As the
station takes hold. it will become more clearly
detined by the audience”

It's a stilar picture in Adanta, where Project
9-6-17s playlist ranges from Billy 1dol. the Cule,
Green Day, Sublime and Led Zeppelin to Pink
Floyd. Breaking Benjamin, 30 Seconds to
Mars, Van Halen and My Chemical Romance.

‘It’'s All Rock’N’'Roll’

“To me, they're all just rock stations that play rock
music for the audience they're going for in their
particular city.,” Hardin says. “I've never been
about labeling songs; ity about seeing what fits
vour station. Either you play a lot of new music
or just a little bit and some old music or all old
music. Its all rock’n’roll.”

Weatherly agrees that classic rock artists can be
woven into the rock blanket well with a lot of
"90s artists and current titles, saying that it’s all
about authenticity. “That’s the common thread
that ties it all together,” he says. “Good rock is
good rock.”

JULY 13, 2007

WEATHERLY: KEVIN ESTRADA/RETNA LTD.
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Syndicated Shows That

By Mike Boyle

Looking to fill some of your airtime with quality targeted

programming? R&R ofters a snapshot of some of the syn-

dicated options available to active rock programmers.

‘HardDrive’

Host: Lou Brutus

Length: Two hours

Syndicator: United Stations Radio Networks
Affiliates: 115

History: SW Networks hired executive producer
Roxy Myzal in 1994 to produce a metal-leaning
niche program with artist interviews for stations to
air on weekends, “Pure Conerete™ debuted in fall
1994, By mid-"97. Myzal says she and SW realized
that rock was changing: Alternative stations were
playing Metallica. while such bands as Korn, Rage
Against the Machine and Limp Bizkic were blow-
g up. " We decided to modity the show, change
1ts name, find a new host and design it for rock sea-
tions that were embracing this kind of new rock,”
Myzal savs. " We hired Lou Brutus as host and put
together a show that would complement what sta-
tions were dalready doing. It has superstar talent
every week. with top-charting songs and ground-
breaking acts. We re even out covering some of our
athliates’ shows and testivals” United Stations took
over the show’s syndication in 2001,

Best elements: Myzal points to the information
packed mto cach show including band gossip.™1
also think fisteners appreciate the treshness of the
show and the fact that we turn people on to at
least two new bands cach week.”

Biggest changes in the past year: “As rock has
changed. we have been able to stay close to what
stations are currently plaving.” Myzal says. " Plus,
we take the lead on newer bands such as
Sevendust and Shpknot, and more recenty. Red
and Fair to Midland.”

Contact info: unitedstations.com

‘HardDrive XL’

Host: Lou Brutus

Length: Five hours (weeknights)

Syndicator: United Stations Radio Neoworks
Affiliates: 10

History: In conjunction with the 10th anniversary
of “HardDrive,” United Stations moved to translate
the brand into a nighty show beginning Ieb. 5.
With Lou Brutus as host, a primary tocus is on lis-
tencr interaction. Executive producer Roxy Myzal

says the show’ new, longform version is “exactly

‘As rock has
changed, we
have been
able to stay
close to what
stations are
currently

laying.

lus, we take
the lead on
newer bands.’

—~Roxy Myzal

24/7 NEWS ONLINE @ www.RadicandRecords.com

what one of our affiliates. WJJO/Madison, Wis..
would do with its own night show. Its not just new
music. Theres recurrents and gold. We Keep a pret-
tv tight playlist, though, and its not as far-reaching
as we go with ‘HlardDrive ™

Best elements: “Honestly, its Tou” Myzal savs.
“The info we give out on the music is also key,
plus the tact that listeners tell us to provide things
that thetr local station had been doing.”

Contact info: unitedstations.com

‘House of Hair’

Host: Dee Snider

Length: Two hours (weekly), five to seven min-
utes (daily)

Syndication: United Stations Radio Networks
Affiliates: 200

History: When exccutive producer Pam Edwards con-
ceved the concept for the show more than 10 years
ago, all signs pointed to the Tavisted Sister frontiman.
“We auditioned many people to host the show, but
Dee was really the guy that stood out” she says."He
has a great sense of radio. thanks in part to his doing
morning.nd evening shows. He has a wondertul abil-
ity to tke written words and make them his own.
He edits the seripts so that they sound like him, He
is one of the tew guvs of the genre that has remained
press=worthy and out there” A daily vignette version
of the show launched in February.”On that one we
have a liede more freedom to play newer material
trom classic artists,” Edwards savs. " We canalso give

current information because deadlines are ditferent

trom the weekly show”

www.americanradiohistorv.com

Rock The Active World

Best elements:

Listeners like that they get two

sobd hours of what we call "House of Hair rock’
on their favorite radio staton.” Edwards says. ™ We
don’t program the mainstream songs back to back,
plus theres an “oh, wow” factor with a "House of
Hair Song From the Vault” cach week, which is a
track vou just won't hear anvimore or o't avail-
able to buy unless vou go online and scarch for i
Biggest changes in the past year: A new Web
site—houscothaironline.com—and  the recent
launch of the daily version of the show. “They
have certainly made the weekly version of the
show tresher, because we have current informa-
rion every weeh and current contests.” Edwards
savs, " We're playing the music of vesterday, but we
focus on relating it to listeners” lives today. Tt used
to be more of a Hashback show. Now we're mak-
ing sure we talk about recent developiments with
bands, plus give listeners a chance to meet them
and win special things from them.”

Contact info: unitedstations.com

JULY 13, 2007


www.americanradiohistory.com

‘LA Lloyd’'s
Top 30’

Host: LA Lloyd

Length: Threc hours

Syndication: Nineball Radio

Affiliates: 25

History: In 1998, LA Lloyd was soice-tracking a
weekly top 30 show on KNCN L orpus Christ,
Texas. The station let him put hit own stamp on
the countdown and send it out (o regional PDs
in Texas. After shopping the show to syndicators,
X Radie picked it up and “LA Toyd’s Rock 307
entered syndication July 4, 2000,

Best elements: “We trv not t sound like 2
national countdown,” Llovd says. TPDs don’t want
a slick, polished show; they wang something that
sounds a lede more local. I'll do Iejeal imaging and
promos for the stations, t0o.”

Biggest changes in the past year:\When Nineball
Radio came onboard tive-and-4-half years ago,
Lloyd says the company helped him improve cle-
ments like the logo. the Web site) and the overall
structure, “The show’s cleaner ngsw; its just bet-
ter,” Llovd adds, "It was Iiterally o one-man show
when [ started 16 I was recordinig, editing. pro-

ducing and mailing it all out™

Contact info: rock30.com

‘Racing Rocks’

Host: Riki Rachunan

bength: Two hours

Syndication: United Stanon Radio Networks
Affiliates: 100

History: “We had been doing weekend music
shows covering NASCAR, but they had always
been country music shows” United Stations
exccutive VI of programming Andy Denemark
says.“When you syndicate, you ' always looking
to borrow your own template tih see if you can
create that success m another fosmat. We started
noticing that the NASCAR 1ices themselves
The
younger, Fox was now pickmg 1jp TV coverage,

were  changing drivers | were  getting
and they were using hard rock 11y the production
of the shows. We decided that thik sport had out-
grown being regional and was nk: longer just of
interest to those in the Southeat. We said. "Lets

borrow the template from our ¢n country for-

JULY 13, 2007

mat “Thunder Road” show and do a rock ver-
sion m 2003 Twvo mixes of the show are avail-
able: one for mainseream/active rock and one for
classic rock. While both teature interviews with
rock bands, most of the chatter between the
records is about the drivers, the tracks and
NASCAR trends.

Best elements: Denemark savs, The passion. And
I give Rikia lot of the credic for that. He's a strecet
guy, he’s one of the tans.and he’s not one of those
announcer-type guys. He's very accessible to the
stations and that passion comes through.”
Biggest changes in the past year: " Two important
ones,” Denemark says. “First, we've been able to
provide more and better in-depth content, main-
Iy from how Riki has grown in this sport. The
other is digital distribution, which has given us
some options. We have always produced the show
the same week that it airs. What that means 1s that
it the race is on the weekend. when we produce
the show on Monday or Tuesday tor this weekend,
we have all the most current results. That's count-
er to how most syndicated shows Jare produced],
16 days to two weceks before they air. Digital dis-
tribution gives us an advantage to have shorter
deadlines to get the shows to the statons.”
Contact info: unitedstations.com

‘Rockline’

Host: Bob Coburn

Length: Y0 minutes

Syndication: Crystal Media Neoworks
Affiliates: 75

History: A rock radio staple for more than 25
vears, “Rockline™ went on the air in May 1981
with B. Mitchell Reed as the original host. Bob
Coburn took over in October 1981 after Reed
experienced health issues. (Reed died in March
1983 of heart problems at age 56.) Coburn
ended his first run as host in 1994 I his absence,
Steve Downes, Bo Rials and Riki Rachtman
filled in. In 1997, Coburn was asked to step in
for Rachtman. A week later, he was offered the
permanent host position again."Rockline™ split
meo two versions in 1999 under then-owner
AM/FM: active rock on Monday nights and clas-
sic rock on Wednesday nights. Coburn has
owned both shows for the past four-and-a-half
years, having aequired-tsrights—fromPremiere
Radio Networks.

Best elements: “The prime reason for the
longevity of the show and what sets it apart from
anything else out there is that the fans get to talk
to the stars and in turn the stars get to talk to the
fans.” Coburn says. ™1 think both enjoy it equally.
We get 850000 hits a day on our Web site, because
I mention it all the tme.” Coburn adds. "People
certainly go to see who is coming up on the
show, but we recently started streaming the shows
after they've aired and we get a lot of people
conmng to the site that didn't hear the Tive show
on their local station.” Recent bands appearing on
“Rockline” include Daughtry, Black Light Burns,
Kittie, Buckcherry, Stone Sour, Circus Diablo, Korn
and Linkin Park.

Biggest changes in past year: *W¢ have far more

‘We get
85,000 hits
a cfay on our
Web site.
We recently
started
streaming
the shows
after they've
aired and we
get a lot of
people
coming to
the site that
didn't hear
the live
show on
their local
station.’

—Bob Coburm

Baob Caburn

live, tull-band clectric performances as we are
now in an incredible recording studio, Valley
Sound,” Coburn says.

Contact info: rocklineradio.com

‘“The Tour Bus’

Hosts: Ralph Sutton, Stacey X

Length: Four hours

Syndication: Wilbur Entertainment

Affiliates: 50

History: Built around the party rock sound of the
Bis and "90s, " The Tour Bus™ 1s where histeners
can hear a favorite Motley Criie song tollowed
by new music trom Ozzy Osbourne and an inter-
view with Def Leppard thrown into the mix. The
concept tor the show hatched eight years ago
when Ralph Sutton was working as a D} in a
strip club. Hle pitched the idea to a friend, Matt
Murray—mnow APD at Press Communications
WHTG/Monmouth-Ocean—and
the pair ultimately convinced management at
Murray's station (WINNJ/Newton, N[} to put it
on the air. After one book, it went from last place

alternative

to first. Sutton and Murray then took the show
to WHHA/Morristown, N.J. Within six months,
there was similar ratings success. Believing they
had a winner on their hands. the pair scarched out
syndication and selected NBG. However, wanting
to be proactive about signing athliates, the duo drove
up and down the East Coast and landed the fust 15
athliates themsclves, while NBG signed none. Saying
goodbye to NBG. the pair later signed a syndie deal
with Wilbur Entertaimment that brought more out-
lets. Earlier this year, McVay Media began consult-
ing the program.

Best elements: ~ We're not just a nostalgia show.”
Sutton says. “We look for new music and bands
that keep the rock vibe alive. We do live, in-
studio performances. We also take the show on
the road and do things like the annaal motorey-
cle event in Sturgis, S.D

Biggest changes in the past year: “Having
MecVay Media onboard has given us insight on
what programmers want in a show <uch as ours.”
Suzton savs. " We're also doing things for athliates
like setting up ticket giveaways, doing 1Ds and
even interviews for their morning shows.”

Contact info: thetourbus.com I

From left, Scott Evil, Stacey X
and Ralph Sutton.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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FCC Consent Decree Hasn't Thawed

Radio-Label Relations Yet
By Paul Heine and Ken Tucker

Flash back to late 2004. Subpoenas are flying.
Spooked by New York State Attorney General Eliot
Spitzer’s sweeping pavola probe, programmers clam up.

Radio’s largest chains ban indie promoters from talk-
ing to their stations. m As the probe broadens in 2005
and 2006, Iabgl:-_a:é_ecs say 1t has ushered in a climate of
fear and ;‘ium;_’ioia, causing a breakdown m communica-
ﬁan-ﬁ&mmen their promotion staffs and radio. Indie labels
cry foul, saying the bans could potentially ruin their busi-

nesses, which rely on indie promoters to augment bare-

bone promotion departments.

Fast torward nearly three year

ed governor of New York in 2006—uncovered
the seedy underbelly of record promotion,
reaching settdements with all four major-label
groups and several large broadcast companies. The
FCC—armed with damning details provided by
Spitzer—formally initiated a national payola
investigation. On April 13, 2007, the commission
torged a “consent decree” with Clear Channel,
CBS Radio, Entercom and Citadel.

The four

reforms and a compliance plan that includes no

broadcasters  agreed to  business
longer denying indie promoters access to the
companies’ employees, providing that the indies
are not compensated based upon adds or
increased spins. In Clear Channel’s case, program-
mers are not required to meet with any individ-
ual indie that requests it—the prohibition has
nierely been removed. The decision is at the dis-
cretion of the station’s market manager, regional
VP and/or compliance ofticer.

Twinned with, but not part of, the govern-
ment’s settlement, the broadeasters reached a vol-

untary understanding with the American Assn. of

Independent Musicians (AAIM). The radio com-

panies agree to devote 8,400 halt~hour blocks of

airtime  on appropriately formatted stations to
independent, unsigned and local artists. For Clear
Channel, the commitiment entails some 1,600
hours during a three-year period.

Three months later, label promotion executives
and indie promoters rate the ettectiveness of the
agreements as mixed, and say the icy radio-label
relationship is only beginning to thaw:

Island Def Jam executive VP of promotion Greg
Thompson says he hasn’t seen any noticeable
impact. “Ie hasn't changed anything dramadcally
for us, but it has opened us up to the fact that there
may be more people discussing music with more
broadcasters,” he says. "1t may have made us open
to working with more retainer indies but we're
still going to only hire people that we believe will
contribute positively. At the end of the day, [ still
don’t see more music going on the radio.”

Frank Murray, VP of promotion at independ-
ent dance label Robbins Entertainment, says it’s

‘“The walls at
stations
where | was
barred from
lnteractmg
are slowly
commgr
down. There
are forms and
agreements
to sign
before we do
business, but
that is fine
with me.’
—Sean Coakley

too carly to gauge the impact of the agreements.
“We hope radio will comply with the consent
decree,” he says. “But its so carly in the process
that we haven't had a chance to benefit from the
changes. So far, we're using the same [indie] pro-
moters and hoping their access will improve.”
Veteran rock radio indie promoter Lenny
Bronstein, who specializes in small, unmonitored
markets, says little has changed. "My impression is
that there is vircually no more access and advan-
tage than before,” he says.” Independent labels have
always been at a disadvantage, not having the clout,
staff and product flow” of the majors and lacking
high-profile artists to use as leverage for airplay on
new artists.“Most depended on the services of one
or more indie promoters to supplement or essen-

tially become their promotion departments.”

‘Walls Slowly Coming Down’
Sean Coakley, president of triple A promotion and
marketing company Songlines, was involved in the
beginning of the process that resulted in the AAIM
agreement. “The walls at stations where 1 was
barred from interacting are slowly coming down,”
he says. “There are forms and agreements to sign
before we do business, but that is fine with me”

Coakley, who pronmotes a format known for
embracing new and independent artists, says the
agreenient 1s having a positive impact. But he and
others say 1t’s too early to tell how it may ulti-
mately affect independent artists.

“Some of the best new music these days is
Coakley
says. “If it is heard by programmers and can be

coming from the independent sector,”

promoted to them, then it has a better chance at

Still

getting radio support than not. But independent
labels need to understand that just because the
doors are opening again, that is no guarantee
they'll get the support they seek. For every act that
makes 1t at radio, there are a hundred that dont”

One Nashville-based VI of promotion, who
asked not to be identified, says his independent-
related expenditures dropped by 80% once
indies were prevented from cutting exclusive
deals with stations and he hopes it stays that way.
But he notes that as large as they are, the four
companies that signed the consent decree don't
own every reporting station, leaving potential
room for exclusive deals with other operators.
“You have to pay the greens fees if they're there
to renain competitive,” he says.

David Haley, senior VP of promotion for
Nashville-based Equity Music Group, says that

since he has always
continued to hire them even during the period
m which Clear Channel, CBS and others banned
independents—he has seen littde change since the
signing of the consent decree. “It hasn’t affected
the way we have done business in the past or the
way we will do business,” he says.*“We still see the
benefit of independent promotion.”

Haley continued using retainer indies, he says,
because we still telt there were still enough stations
that they were in contact with to see their merit.”

One

R&R Indicator stations, says their relationship

independent  promoter, who  works
with stations never really changed and was there-
tore unaffected by the consent decree. “In the
smaller markets there were very few Clear
Channel guys, and the ones that were there, we
knew well enough that it wasn't going to be an

Clear Channel Automates Local Artist Submissions

Clear Channel is using station Weh

cites and its "Mew!” online artist devel-

opment program to accept submissions
from lecal, unsigned artists who want
their music to be considered for on-air
and online programming.

An artist submission form, which is
accessible on'the sites, allows artists to
create a profile that includes a photo,

bio, one song, a link to the artist's Web
site, contact info, a note to the local PD
and the option to have their music con-

sidered for bath on air and/or anline.
Artists can also make their songs

available for free consumier download
andior on-demand streaming on station
sites. Submissions that are chosen for
inclusion compete for premium place-
et on the “Mew!” page, based on the
number of listens and votes. On a recent
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lalegunner Joe & the Earts of Slander

visit to the "MNew!"” site, Talegunner Joeg
& the Earls of Slander were tops on the
alternative page with more than 6.1 mil-
lion votes. In contrast, L.OM. led the
urban page with nearly 29,000 tallies,
and the Wells Farnily Band was tops at

country with almost 12,000 votes.

Az part of the submission process,
artists must waive any digital rovalties
they might be entitled to. This particular
point has drawn the ire of the Future of
Music Coalition, which says that Clear
Channel is forcing “local and independent
artists to give up hard-won performance
rowalties as a condition for consideration
for play.” Artists and copyright owners
ordinarily receive a royalty whenever their
music s streamed over the Internet.

A Clear Channel representative
points out that under the agreement,
artists can choase whether they want
to make their music available for
streaming or download and may termi-
nate the license they grant to Clear
Channel at any time. :

—=Ken Tucker ond Brido Connofly
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Sidetracked

issue,” the promoter says.

A country independent has a sinjilar take—while
their business has suffered significaiptly, they contin-
ued o tlk to 1 number of statons that quote
unquote couldn’t talk tw independent promoters.™A
lot of the people at those statdons continued to talk
to me because they knew 1 never participated in the
buying of adds or selling of adds,” the promoter says.
“Because of the way [ have always promoted
records, people give me slack or look the other way.”
McClusky &

Associates to dump the business m‘odcl it made an

Spitzers probe caused  Jeff

industry standard. No longer provi"fling annual fees
to broadcasters in exchange for exclusive access,
the once powertul firm was t;lkcn.i out of the pro-
motion game with the largest broadcast chains.
“We were talking to less bro(uicas\tcrs than i the
past,” JMA senior VP/GM West Cfast Rick Stone
says. Now being paid a flat retainer fee instead of
fees tied to station adds, Stone says, “We're talk-

|

1

i

¢
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mg to radio again.”

The FCC and AAIM agreements “potentially
mean that radio is opening up again and that we
can use the relationships we've already had in
place to the best maximum potential for our
clients,” Stone says, noting that JMA is in compli-

ance with business reforms enacted by the labels.

Musical Conservatism Prevails
While the setdements forced labels and broadcast-
ers to adopt strict new promotion policies, some
argue that the entire process sidetracked the music
business. IDJs Thompson says the ultimate out-
come is a climate of musical conservatism at radio
unaffected by either the consent decree or the
AAIM agreement.

“I'm not sure that any of these policies have
changed the climate that we work within every-

dély to try to mtroduce new music to consumers

‘The whole
business is
based on
relationships.
The Spitzer
thing
sidetracked the
fundamental
basis of doing
mutually
smart
business
between
broadcasters
and music
companies.’
—Rick Stone

via radio,” Thompson says. “People have been put
mto a little bit more conservative mode over the
last few years, maybe because they feel a need to
justify their decisions more so. The climate is so,
‘Let’s not play any new music. ™

“It is hard to compare a before and after when
the whole model i1s going through drastic
changes.” Songlines’ Coakley says. "One thing [
am sure of is that labels are happy they sull don't
have to layout the millions of dollars like they
were before in promotion and marketing. It has
also freed the labels up—both large and small—
to make the promotion and marketing choices on
their own, and not because only one gatekeeper
had a hold on a given station or group of stations.”

While guardedly optimistic that the radio-label
reladonship is beginning to thaw, JMA’S Stone
says it has a long way to go. “It’s in a formative
stage of growing back to where it needs to be,”
he says.*The whole business is based on relation-
ships. The Spitzer thing sidetracked the funda-
mental basis of doing mutually smart business
between broadeasters and music companies.”

Bronstein doesn’t foresee the use of retainer indies
rising to their pre-Spitzer levels.“The whole inves-
tigation either put so many indies out of business
or limited relationships and contacts, few statons are
welcoming being ‘bothered” again by more record
people.” he says.“They finally got their wish to take
tewer calls from the record side and certainly not
from indies who now don't have the value added
exclusive deal their GM signed off on.”

Althougl broadcasters have, in theory, re-
opened their doors to indies, rules and paperwork
are creating obstacles. “One Citadel station made
mie till out a form six to eight weeks ago, and [
can't sull communicate with the station I've
talked to tor 20 years,” Bronstein says.

The reverse is true as well. Clear Channel pro-
grammers are required to log “items of value”
received from a record label, including CDs, which
has prompted a number of prograinniers to request
that labels stop sending music, particularly in light
of the fact that Clear Channel stations have access
to a company-wide nusic database anyway.

Sdll unclear is how the four radio commpanies
plan to fultill their agreements to play more inde-
pendent music. Entercont said ics still working on
its plan and declined further comment. Citadel
and CBS Radio would not comment. While
Clear Channel has automated the submission
process trom local and unsigned artists (see story,
page 20), it, too has yet to spell out how it will
structure the airtime requirement.

Also unclear is how independent and local music
that’ already being played by stations will factor in.
Many stations—particularly in the rock formats—
already play hundreds of hours cach year of local and
unsigned acts on weekend specialty shows. R

Additional veporting by John Schoesiberger and Mike Boyle.
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= —Glenn Beck

Why honesty without party loyalty is paramount to

the future of our industry

The Fusion Of

Entertainment And

Enlightenment

Commentary By Glenn Beck

me@glennbeck.com

support the tairness doctrine. ® Not the one promoted by certain
members of Congress in their overt statement of frec market sur-
render. That tairness doctrine is the pathetic effort ot public servants
to supposedly serve the public by telling them what they can listen
to. What [ support is talk radio that supphes programming that is
tair to the audiences, their stations and to the hosts themselves.

My tairness doctrine begins with the realization thar
Republican versus Democrat talk radio is dead. Years
and years ago, the party line was one that was never
crossed. I vour audience expected you to support the
clephant, then the donkey was evil. and vice versa. But
thatis no longer the case That border, which was once
never crossed, was obliterated by another border where
crossng s far too casy.

The death of the comiprehensive immigration
bill was viewed by many as a victory for talk
radio, and it was, Not because of our superhuman
power  to  overcome  special interests in
Washington and change the course of the coun-
try: the people were responsible for that. The vie-
tory cune trom the tact that talk vadio’s most vis-
ible stand in vears camc at the cxpense of a

Republican president. Talk radio placed ideas
solidly in front of party allegiances and it put itself
exactly where it should be, hand in hand with the
American public loudly realizing that both par-
tics are SCrewing us.

Immigracion helped remind Amnerica thae talk
radio must be an idea and enterramment medium.
Thats why an uncountable iimount of hosts on the
lett and nght have failed miserably. Thev bought
o the cartoomsh vision of what a talk radio host
does. They believed that hosts “just read talking

3¢

points,”“scream at anyone who disagrees” and “lie
to zombic DListeners” Many have come and gone
attempting to execute that horritic business plan.

The overlooked clement ot talk radio has tor a
long time been the entertaimment factor. It peo-
ple wanted to hear nonstop policy discussion, they

would watch C-Span. That’s why when 1 firse

-« Clenn Beﬂ(

THE WORLD IS ON ALERT
AND SO ARE WE.

ANYTHING CAN HAPPEN AT ANY TIME.
ABC NEWS RADIO IS ON ALERT 24/7 TO KEEP YOUR LISTENERS INFORMED THE MOMENT NEWS BREAKS.

212.735.1700 - WWW.ABCRADIONETWORKS.COM * RON.RIVLIN@CITCOMM.COM
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started doing talk we implemc‘ntd}d the show’s motto “the
fusion of entertainment and cnlightenmcnt." It wasn't done
in a bragging way, it was a mission|stateiment. [n sone ways,
1ts casy (and also limiting) to wrapgle an audience of hard
core right wing political junkies. But to keep your audi-
ence young and to expand it from that base, the talk must
be entertaining. Ie muse be ch;lllcdging you mentally at one
moment, and challenging you to keep a straight face the
next. We've achieved varving levels of success of actually
doing that, but the motto is a constant reminder of where
we need to be. The farther we stray, the less success we have.

At times, F've been wrapped up in taking myself too
seriously and getting too bogged down in politics,and I'm
certainly not the only one. Whag we all need to remem-
ber is that political parties are in and of themselves, noth-
ing. They are just empty vehicles designed to win elec-
tons. 1t's the ideas that matter tg the success of America,
and they work hand in hand widy entertainment to make
your talk show a success as well.

So many people treat politics |ike you're rooting for a

team, but there’s no need for that/kind of blind allegiance

m the real world. When vour party lets you down, you
should feel free to abandon it, mTi that’s 10 essence what

talk radio did during the illegal iinmigration debate.

The Battle Of Ideas |

I'said that [ believe Republican versus Democrar talk radio
is dead because 1ty something I sense from the American
people. Theyre sick of the pointless game of Team 1D versus
Team R But that doesn’t mean thev're sick of the batte of
ideas, They just want purity in that battle. They need to
know that their favorite host isn't driven by the same idiot-

ic forces that move our politicians. This is why honesty with-

out party loyalty 1s parunount to the future of our industry.

Being blatantly honest even when it challenges audi-
ence expectations is dithicult and chn lead to somie uncon-
fortable moments. That philompl)y has led me to make
massive nustakes, taking posirion‘s that were completely
wrong, and are honestly cmbm‘rass‘ng to look back on. But
the way [ personally solve those missteps is simple. T just
tell the audience exactly how wrong | was. I make fun of

- . | 5 .
myself. I niake sure my ll%tencr.\I know that I'm just a

recovering alcoholic D) slash rodeo clown who isn't per-
feet, doesn’t know everything. and is on the same journey
that everyone else 1s on. Sometimes you trip, sometimes
you stumble, and sometimes you face plant into the con-
crete from two stories up. Its being honest about the talls
that endears you to your audience.

To look ouwside of our industry tor a minute, think
about Oprah. Do vou think the tact that she has been on
an out of control weight roller coaster in public view for
20 years has hurt her show? It's the best thing that ever
happened to her. Her propensity for baked goods has made
her relatable, which has made her a billionaire. Now, she
somehow maintains the role of relatable billionaire. You
can’t lic your way into that position.

Ifyoure on the right, many in your audience have com-
pletely changed their views during their lives. They may
have  considered an abortion, or  protested  against
Vietnam, or embraced political correctness at one point
in their life. It you're on the left,a good part of your audi-
ence was in tavor of the Iraq war just a few years ago (so
were your politicians, but thats another story). The point
is, your audience is on the same human journey as you
are. When vou show them the path you've taken, you
show that you're human. A shift in opinion or a major dis-
agreement with the party you support isn’t something to
shy away from; 1ty something to embrace, because its
probably the most difticult torm of honesty you're ever
going to have to show the world.

Luckily, when you show your audience who vou real-
ly are, you win. When you can produce passionate, hon-
est and entertaining talk radio every day, the ratings part
is easy. But the benetits go far beyond Arbitron. If you're
credible with your listeners as it relates to your opinions
on issues, you're also going to be credible to them when
it comes to your opintons on the products and services
you endorse. Far too many talk show hosts believe its up
to them to get raungs and that’s where their jobs end. It

the "I talk, they sell” philosophy.

Talk Radio Endorsement

Of course that's true to some degree, but it you have built

a long term record of henesty with the issues and the

“To keep your audience
oung and to expand it
rom that base, the talk

must be entertaining.

It must be challenging you

mentally at one moment,

and challengin% you to
keep a straight face the
next.” —clenn Beck

products vou endorse, vou won't need a miracle-work-
ing sales statf, If you want a way to add stability to your
carcer, make the life of your sales staft casy. Make your
endorsements work for the clients they sell to. It you
think it’s easy to negotiate a contract with higher ratings
than the rest of the station, you'll love negotiating when
you have a higher cost per point.

Remember, talk radio has tools that other mediums would
die for. In my limited experience i television I've seen the
ditference berween the two. No medium moves people like
radio does. The talk radio endorsement is the single best form
of advertsing on the planet. Its incredibly effective and ludi-
crously underpriced. Sure,advertisers get the occasional calls
from the same 23 activists who get e-mail alerts from well
funded idiots, but that minor inconvenience is nothing com-
pared to what they get for their money.

Assuming they are a good company, they are essential-
ly buying the un-buvable: word of mouth advertsing. An
endorsement from someone your listeners trust. You. It
up to you to make sure therr trust is rewarded, by only
endorsing products and services you really believe in. All
of this feeds your program too, creating a feedback loop
that does nothing but help your show, your station, your
bank account and your vision of the country.

Entertainment, honesty and independence. That’s the
sort of tairness doctrine that talk radio needs. And I assume
since Trent Lote says that talk radio is running America,
I'll have no trouble getting that through Congress.  RsR

Talk radio and TV personality Glenn Beck is lieard on inore than
230 stations and NM Sarellite Radio. In May 2006, he began
hosting an hourlong 'V show on CNN Headline News.

(//////////////////////////////////u
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CALL Skip Joeckel 719.579.6676 e
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CarClinicNetwork.com

Grow Local $ponsors. Capture Listeners. Car Clinic Programming does it.
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BIG SHOTS
Compiled by Alexandra Cahill

ACahill@RadioandRecords.com

New York State Of Mind

1. Galaxy Communications president Ed Levine welcomed the
New York State Broadcasters Assn. 2007 Hall ot Famers to their
imduction ceremony n Bolton Landing, N.Y. From left are Levine,
Normal Communications chairman/CEOQO Albert “Bud”
Wertheimer, Buttalo radio legend Dan Neaverth, Fox 5/New York
news anchor Ernie Anastos, Main Street Broadcasting oldies
WLNG (92.1)/Sag Harbor president/GM Paul Sidney and
NYSBA president Joseph A. Reilly WNYT-TV Albany
broadcaster Ed Dague and ABC correspondent/host Barbara
Walters were also inducted.

2. Home Is Where the Heart Is Billy Ray
Cyrus, right, made a special appearance at
Hey, big shot! E-mail high-resolution | the CMT Country Fresh booth at the

phOtOS from your promotions Nashville Convention Center to promote his

¢ d oth new album, “Home at Last.” His fans lined
dEped@nEeSn AN O OSaNE BHEL up at 10 a.m. for autographs and snapshots.

radio and record industry events to | photo: Margaret Cooper 3. Boys of
ACahill@RadioandRecords.com. | Summer Fox Sports Radio’s Sean Farnham,
left, and Denny Hocking, right, welcomed
baseball legend Dave Winfield to “The Drive
on Fox” to discuss his new book, “Dropping
the Ball: Baseball’s Troubles and How We
Can and Must Solve Them.” Hocking and
Winfield were teammates when they played
for the Minnesota Twins. &. Survival of
the Fittest Actress/singer Ciara was in a
celebratory mood at Zomba Label Group’s
pre-BET Awards party at Ritual in
Hollywood, after receiving three nominations
for her sophomore album, “Evolution.” From
left are ZLG president of urban music Mark
Pitts, Ciara and ZLG president/CEQ Barry
Weiss. 5. The Real McCay Bad Boy
Records artist Jordan McCoy clowned
around with Emmis CHR/top 40 WNOU
(Radio Now 93.1) staffers during a visit to
Indianapolis. McCoy’s debut CD, “Just Watch
Me,” is set for an Aug. 21 release. From left
are MD/evening jock Rayne, McCoy and
operations director David Edgar. 6. Easy
Does It Lost Highway artist Ryan Adams
has been on the road doing shows and
making promotional visits in support of his
new album, “Easy Tiger.” He recently
stopped by Greater Media triple A WBOS/
Boston to chat and play live on the air. From
left are WBOS MD Dana Marshall, Lost
Highway VP of promotion and artist
development Ray Di Pietro, Adams and
WBOS PD David Ginsburg. 7. Secret Agent
Man Comedian Stephanie Miller, host of
Jones Radio Networks' syndicated progressive
talk show “The Stephanie Miller Show,” gave
her in-studio guest, former CIA intelligence
officer Larry Johnson, a warm welcome.
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VNU acquires Radio & Records.. R
Helen Little joins WWPR/New York
YEAR AGO [ERECTo R
Spanish news/talk WAFS/
Atlanta flips to tropical as
“Mega 1790 AM.”

Keith Hastings
appointed PD at
WAAF/Boston.
W WAQZ/Cincinnati selects
John Michael as PD. B Soft
AC KQSR/Oklahoma City flips to aliernative
KHBZ (the Buzz).

10

YEARS AGO

YEARS AGO'

Little

Craig Kallman

promoted to
executive VP/
office of the chairman at
Atlantic Records. B SFX
Broadcasting taps John
Cook as OM of its Houston
stations. 8l Seventies

Kallman

oldies WYSY/Chicago converts to regional

Mexican as WLEY (La Ley).

Richard Penn installed as VP/GM of
15 talk WRKO/Boston. Bl Marc Kalman
MILLOE recruited as GM of WDCY and
KDWB/Minneapolis. B WCSX/Detroit imports
Ralph Cigoila as PD.

Jim McKeon
20 appointed VP of

YEARS AGO

album promotion

at RCA Records. H Bill

Coffey rises to VP/GM of _
KUSA anc KSD/St. Louis.
WMAQ/Chicago OM Bill )
Camble migrates to WEAG/
Indianapois as station manager.

B a4
McKeon

John Goodwill joins WPIX/New York
as VP/GM. B Daniel Friel r. hired as
MILEZSE  VP/GM at KDKA/Pittsbungh. B
Manufacturers of blank tape and recarding
equipment form a coalition to counter the record
industry’s ampaign for a levy on blank tape.

Top 40 WPIX/New York flips to
AOR. B Clark Smidt joirss WEEI-FM/
Boston as director of prcgramming
and promotion. B KRAM/Las Vegasi PD Bob
Jackson upped to GM.

YEARS AGO

ULY 13, 2007

The gateway to music formats, the week in charts and airplay data.

THE SPIN

With Fourth Single

Fergie notches her tirst solo
No. I on the CHR/Top 40
chart, as “Big Girls Don't
Cry” (Interscope) jumps 2-1
As a member of the Black
Eved Peas, she previously led
with “Where Is the Love?” in
2003, which featured vocals
from Justin Timberlake—
whose “Summer Love”
(Zomba) 1s displaced by her
new chart-topper. Ot Fergie's
previous hits from her solo
debut “The Dutchess,”

“London Bridge” reached No. 4, while “Fergalicious™ and
“Glamorous” climbed to No. 2. Timberlake, meanwhile, makes
1t five charting singles from ““FutureSex/LoveSounds™ as

“LoveStoned” debuts at No. 37.

Deep Cuts

Highlighting the depth of current
pop albums, the back-to-back
reigns of Justin Timberlake’s
“Summer Love” and Fergie’s “Big
Girls Don’t Cry” mark the first
time in the J4-ycar history of the
Nielsen BI>S-based CHR/Top 40
chart that a fourth single has fol-
lowed another to the top. At Hot
AC, Nickelback also stretches the
staying power of its most recent
album, as “Rockstar”
(Atlantic/Lava) bounds 13-9 to
become the band’s fifth top 10
from “All the Right Reasons.”
Previously at the format, only Kelly
Clarkson’s “Breakaway” album fea-
tured five top 10s—although the
title cut was origimally released on
“The Princess Diaries 27 sound-
track before its subsequent inclu-

sion on her own set.

Brown ‘Rides’ To No. 1

Concord Records scores a No. 1 three-
peat at Smooth Jazz as Norman
Brown'’s “Let’s Take a Ride” (2-1) fol-
lows the reigns of labelmates Paul
Brown (“The Rhythm Method”) and
Boney James (“Hypnotic”). “Ride”
leads off Brown's “Stay With Me”
set, which became his first No. 1 on
Billboard’s Top Contemporary Jazz
Albums chart upon its debut in May.
His seven previous charting albums,
dating back to 1992, all hit the top 10;
four of those reached No. 2.

A Half-Dozen For
Three Days

Three Days Crace earns its sixth con-
secutive Active Rock top five (the
act’s entire chart output) as “Never
Too Late” {Zomba) hops 7-5. That
moves the Canadian quartet into a
second-place tie with Godsmack for
most consecutive top five tracks
from the start of a career. Creed,

with eight, stands alone in first place.

By Wade Jessen, Gary Trust, Anthony Colombo and Raphael George ‘

‘Delilah’ Anything But Plain
At Triple A

Plain White T* notch a chart-topper on their
first visit to the Triple A chart as “Hey There
Delilah™ climbs 2-1. [t's Hollywood Records’
first Triple A No. | since May 1998, when
Fastballs *“The Way ™ led the way for three con-
secutive weeks.

Silverchair Ends Long
Alternative Hiatus

Silverchair makes its first appearance on the
Nielsen BDS-fueled Alternative chart in eight years
as “Straight Lines” (ILG) enters at No. 35. The
Australian trio last charted in June 1999 with the
No. 12-peaking “Ana’s Song (Open Fire).” The
most successful of its seven chart appearances
was debut track “Tomorrow,” which hit No. 1 for
three weeks in 1995.

Kingston Sprints To
Rhythmic Peak

After just nine weeks on the Rhythmic chare,
Scan Kingston rolls 2-1 with “Beautful Girls”
(Epic/Koch) for his first No. 1. The song’s journey
to the top is the fastest by an artists debut track
since Lou Bega's “Mambo No. 5 (A Litde Bit Ot
.Y hit No. 1 after eight weeks in October 1999.

Big & Rich Savor The ‘Moment’
More than three-and-a-half years after they bowed
on the Country chart, Big & Rich rise to No. 1 for the
first time as “Lost in This Moment” (WRN) bounds
3-1. Previously, the duo's highest-charted title was a
No. 1t peak with “Save a Horse (Ride a Cowboy)” on
the July 31, 2004, Nielsen BDS-driven chart. Big &
Rich first appeared on the chart with “Wild West
Show,” which peaked at No. 21in April 2004.
Elsewhere in the upper section of the Country chart,
Tim McCraw and Faith Hill's “I Need You”
(Curb) shoots 13-10. That’s the 40th
top 10 for McGraw and the 22nd for
Hill. “I Need You” is the couple’s
fourth duet to impact the chart,
the biggest of which was
“It's Your Love,” which
had a six-week run at

No. tin June and
July 1997.

24/7 NEWS ONLINE @ www.RadioandRecords.com

wWWW americanradiohistorv com


www.americanradiohistory.com

L\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\\%

CHR/TOP 40

Hanging with the Twin Cities top 40 home team at Conclave

‘07

R&R Rips The Roof
Off Of KDWB

Kevin Carter

KCarter@RadioandRecords.com

¢'ve been coming to Conclave in Minneapolis for years, and
heritage CHR/top 40 monster KDWB is always there in the

same format since

background, the reliable soundtrack of the city. For this year’s
Conclave top 40 symposium, I decided to get up close and
personal with the brain trust of a station that has been in the
hold on to something—1959. M I sclect-

ed tour people who represent KDWDB in various stages of its recent life cycle:
OM/PD Rob Morris, tormer PID Mark Bolke (now VP/COO of A-Ware),
morning personality Dave Ryan and MD/midday dude Lucas.

Bolke's claim to fame is that he has done three
separate tours of duty at KDWB: T would be the
KDWB 705, "80s, "90s and today guy” he
quipped. "Eddic Mandel and 1 would man the
phones tor |'70s KDWB fixture| the True Don
Bleu. That's what started it. There've been a lot
of evolutions and reincarnations I've been tortu-
nate to be a part of. Its an amazing station. The
call letters are legendary. and it's really a magical
place to work.”

Bolke, in fact, hired two of his fellow panelists:
I4-year mormng fixeure Ryan and programmer
Morris. Ryan recounted how he flew to San
Francisco to mterview with Bolke and “two other
intmidating people.” but was convinced he had
completely blown the meceting. “So it vou ever
think you sucked at an interview, you probably
didnn” he said, before discussing the challenges
of trying to tind a new co-host now that he'’s on
the hunt again. " We've been through several part-
ners because I'm really ditficult to work wich.”
he joked. " The lucky thing is, Rob is letting me
do some of the searching because it's good to find
who vou're going to bicker with for the next four
or five years.”

Morris came to KDWB while the station was
n transition, just after its infamous radio war wich
rival WLOL m the late "80s that had devastated
Minneapolis and left thousands homeless. Show-
mg attendees a piece ot radio history, Morris dis-
plaved a picture of the full-page newspaper ad he
has framed on the wall of his office. Tt depicts a

bottle of truth serum and the label, " We'd like to

inject a little something into WLOLS clann of
plaving the most music.”

Moving to the other side of the panel, there
was the station’s resident Gen-Y delegate: faux-
hawked MD)/midday jock Lucas, who's been in
the house for slightly more than two years. Lucas
recounted how he cleverly rose above the com-

o
g.

petition to land the gi

“T sent Rob a garbage can” he said. “At the
botton, I wrote, Put all other demos here! | came
up here to interview atter a club gig. I was on no
sleep and about eight Red Bulls. Rob looked at
me with this haircut and thoughe I was on erack.”

Morris, however,seems to think this Lucas guy
knows a thing or two, saying his skill set proved
he was capable in the studio and on the street.
“He does exude vibe at the station, and that'’s cer-
tainly something you want,” Morris said. " That’s
the first compliment I've gotten in two years,”
Lucas retorted.

Rvan agreed that its about getting out, shak-
ing hands and kissing babies."Lucas doesn't hang
out in the D] booth at clubs or at the GMY office
at a remote. [ was talking to someone at a casino
who told me they loved the station because our
DJs actually get out and mingle and meet the
people.” he said. “Don’t hang out in the station
van or the D] booth, because there’s such a value
abourt approaching the listeners.”

Passion is where it's at for radio—it’s what gets
people in the station door. " You have to be able
to work the terrible shifts and the ones no one

wants on New Years Eve; vou have to run the
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Morris

“The people
Rob hires
are the
ones pissing
their pants
to get in the
door. If you
have that
enthusiasm,
you'll be
better than
999 of the
people out

there.”

-Dave Ryan

com

board: and you have to want to be a part of'it for
the right reasons,” Lucas said. "Te's a cool job, but
you have to want it because it’s fun.”

The way Ryan described passion for radio, it
almost went beyond geckery and into obsession.
“Radio geeks are the ones who go on vacation
and have to listen on vacation because they have
to hear what the stations sound lhke,” he said.
“"The people Rob hires are the ones pissing their
pants to get in the door. If you have that enthu-
stasnt, you'll be better than 99% of the people
out there”

Morris believes the next wave of talent needs
passion and told a story of a job applicant he
encountered who has it Atter learning that some-
one else got the gig, this person showed up in the
station’s lobby the next morning and camped out
until there was a chance to talk to the P IS
those things that make you pause and say, "They
have the passion and will go the distance.” ™ he
said. |Ed. note: We don't advise you to stalk PIs
for jobs.|

Switching gears, the reminiscing began anew,
and the late former KDWB PD Dan Kieleys
name inevitably came up. “One thing about
Kicley was that he was always positive.” Morris
recalled. “Dan was kind of a mad scientist; he
worked on the big-picture stuff. He was compet-
wive as all get out” Morris commented  that
Kicley frequently bridged the gap between busi-
ness and art, going as far as decorating the stu-
dios with lava lamps.

Ryan and the other DJs said they loved Kieley
tor being a rebel and a bad ass who had no prob-
lem getting i as much trouble as the morning
show."He got busted for smoking so many times
in the building, they sealed the stairwell. The
window in the studio was broken and we
weren’t allowed to open it But he said, ‘Serew
that. Open it so T can smoke, ™ Ryan said. "He
gave us the attitude that radio is fun, and taught
us to bend the rules, because that’s what makes

a great station.” RR

Next week: More on the KDIWE session, incuding
how Dave Ryan speat a small fortune to own a picce

of pep-cutlture history.

The KDWB panel of miscreants, from left: Mark Bolke, Dave Ryan, Kevin Carter, Rob
Morris and Lucas,
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CONVENTION

September 26-28, 2007

Charlotte Convention Center » Charlotie, NC

|

R&R CONVENTION 2007

Advisory Committee Members

With
Jacobs
Media

~jacobs media

Fred acobs Paul Jacobs Dave Beasing

i\ Mark Adams
KXJM/Portland, OR

Geo Bivins
J Records
URBAN/URBAN AC

Laura Curtin
IDJMG
AC/HOT AC

Mark Edwards

AC/HOT AC

Jimmy Harnen
Capitol Records
COUNTRY

Bud Harner

SMOOTH JAZZ

A Jim Lawson
Clear Channel
LATIN FORMATS

LA Lloyd
KISS/San Antonio
ROCK FORMATS

Pattie Moreno
KBMB/Sacramento
RHYTHMIC

Adrian Moreira
RCA Music Group
AC/HOT AC

Dave Reynolds
| Virgin Records
/ CHR/TOP 40

B\ John Reynolds
il WNKS/Charlotte
CHR/TOP 40

Noan Sheer Nir Seroussi
IDJIMG Sony BMG
RHYTHMIC LATIN FORMATS

KEZK & KYKY/St. Louis

Chapman Management

Chris Brody
Broadcast Architecture
SMOOTH JAZZ

; Michael Fischer
i | KJCD/Denver
8"/ SMOOTH JAZZ

'\ Cynthia Johnson
URBAN/URBAN AC

Tony Luna
WPAT/New York
LATIN FORMATS

Jamillah Muhammed
WMXD/Detroit
URBAN/URBAN AC

Denise Roberts

COUNTRY

Gary Spangler
Universal Republic
RHYTHMIC

Blair Garner After Midnight

Terrie Carr

WHTG/Monmouth-Ocean

ROCK FORMATS

Joanne Grand
Zomba Label Group
ROCK FORMATS

Jazzy Jordan
Zomba Label Group
GOSPEL

Michael McCoy
WNCI/Columbus, OH
CHR/TOP 40

Erik Olesen
Isiand Def Jam
CHR/TOP 40

Reggie Rouse
CBS Radio
URBAN/URBAN AC

Jimmy Steal
KPWR/Los Angeles
RHYTHMIC

Frank Cody
Rendezvous Entertainment
SMOOTH JAZZ

Joe Guzik
Columbia Records
ROCK FORMATS

Walter Kolm
Universal Music Latino
LATIN FORMATS

John McMann
Atlantic Records
RHYTHMIC

Tree Paine
Warner Bros. Nashville
COUNTRY

4 Jim Ryan
{ WLTW/New York
" AC/HOT AC

Alvin Stowe
Radio One/Charlotte
GOSPEL

REGISTER NOW! www. rudlou ndrecords com
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23 11 NIELSEN BDS YT HITPREDICTOR NEW AND ACTIVE
35 TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE
=z TITLE PLAYS TITLE PLAYS
TE  ARTIST ~ IMPRINT / PROMOTION LABEL ™o - VMILLIONS RANK Mol — TeAIN ARTIST / LABEL o
- BIG GIRLS DON'T CRY NO. 1( WK} LiP GLOSS 869/150 LEAN LIKE A CHOLO S513/41
“ ° _ FERGE WILLL AM/AGIM/INTERSCOPE 9?1,‘_2 7l ,6,"36,2, ] Lil Mama Down AK.A. Kilo
SUMMER LOVE nodr (JIVE/ZOMBA) (SILENT GIANT/MACHETE)
JUSTIN TIMBERLAKE JIVE/ZOMBA S07%) =125 [prdod ! 2 MOST ADDED TOTAL STATIONS: 82 TOTAL STATIONS: 25
UMBRELLA N g R
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG 781'33 s “51?24,_ 3* 5‘::: FEEaNLDAEkcn ae7/288 :erntB KEST THING s
BEAUTIFUL GIRLS I (KONVICT/NAPPY BOY/JIVE/ZOMBA) (COTEE/CAPITOL)
SEANKINGSTON BELUGA HEIGHTS/EPIC fE?. +824 | lesozg) 4 TOTAL STATIONS: 87 TOTAL STATIONS: 33
BUY U A DRANK (SHAWTY SNAPPINY) n<
T-PAIN FEATURING YUNG JOC KONVICUNAPPY BOVIVEIZOMBA 045 261 46'5‘5. > TITLE NEW mﬁi'fif::l“ " ?oiﬁ«L:LI;gl%nDISASTER 1 e
MAKES ME WONDER U 048 410 38066 6 __ARTIST / LABEL - STATIONS | (DESERT STORM/DEF JAM/IDIMG} (ISLAND/IDIMG)
MAROON5 A&M/OCTONE/INTERSCOPE . THE WAY | ARE 21 TOTAL STATIONS: 56 TOTAL STATIONS: 39
HOME ner - r Timbaland Feat. Keri Hilson
DAUGHTRY RCA/RMG gjzg_ Pl == R (MOSLEY/BLACKGROUND/INTERSCOPE) b'KE THIS 6431 ?;CEUFGE(’S do_FhYOU T 4240166
KMXV, KQXY, WAEV, WBLI, WDCG, WFBC, pms € Last Loadnig
:ﬁ:vﬁﬂﬂs DELICAK O LYWO%{J 5866 +573 34398 7 WHHY, WHTS, WIXX, WKKF, WNCI, WNKS, (cAPITOL) (VIRGIN)
] L o S WNDK, WSSX, WTWR, WWCK, WWST, TOTAL STATIONS: 57 TOTAL STATIONS: 32
WAIT FOR YOU *r WWWQ, WXSS, WZAT, WZYP
ELLIOTT YAMIN wckopy D684 +4B0 33729 8 = S S H | LITTLE WONDERS ¢ 5717107 A BAY BAY 422168
B —-— W SR SO LOVESTONEO 21 Rob Thomas Hurricane Chris
;J‘N; UR HAND . (Enzo g& 5528 515 31569 9 Justin Timberlake (WALT DISNEY/MELISMA/ATLANTIC) (POLO GROUNDS/J/RMG)
ACEZOM A (IVE/ZOMBA) TOTAL STATIONS: 16 TOTAL STATIONS: 45
PARTY LIKE A ROCKSTAR 5005 +432 29322 T CKEY, KDWB, KHTS, KKMG, KQXY, KSPW,

SHOP BOYZ ONOECK/UNIVERSAL REPUBLIC

GIVE IT TO ME ne
TIMBALAND FEAT,NELLY FURTADO& JUSTIN TIMBERLAKE  MOSLEY/BL ACKGROUND/INTERSCOPE

GIRLFRIEND n
AVRIL LAVIGNE RCA/RML

KZCH, KZZP, WBLS, WHBQ, WJBQ, WKKF,
WKSE, WSSX, WTWR, WWCK, WXYK,
4463 -202 28904 12 WYOY, WZAT, WZKF, WZYP

WHEN YOU'RE GONE 16

4303 -604 20543 17 " .
B - - Avril Lavigne
{(RCA/RMG)
;TL%.U(TSB(;B Grives FUELEDBY RAMEN/ISLAND/ID}MﬁG 4256 134 23206 B KJYO, KZZP. WAEB, WADA, WBLI, WFLZ,
PRoe— WHHY, WM, WKRZ, WLAN, WNCI, WNTQ,
THE WAY | ARE MOST INCREASED PLAYS/MOST ADDED 3815 41028 23479 14 WPXY, WRVQ, WYDY, WZAT
TIMBALAND FEATURING KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE 4 =
- SHUT UP AND DRIVE L]
WHINE UP .
KAT DELUNA FEATURING ELEPHANT MAN e 3792 +266 27088 T3 Rianna
BEFORE HE CHEATS me ELTL/DEQ JéM\ngE,;'GJVERO WFMF, WCTZ
i , KZMG, ) , WEMF, WGTZ,
 CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG 37360A 554 ) %3'209_ ) ]Sf WIOG, WIIM, WKKF, WVSR, WWST
REHAB AIRPOWER AT == =
AMY WINEHOUSE UNVERSALREPUBLC  1P4 452 16.808 19 BARTENDER n
28 3 WHAT I'VE DONE n s — T-Pain Feat. Akon 3
g : 28 (KONVICT/NAPPY BOY/IVE/ZOMBA!
~ LINKINPARK WARNERBROS. E‘O(? 1087 _,_" L KHTS, KKMG, KKPN, KSAS, WFHN, WFKS,
. LIKE A BOY N WIBQ, WKSS, WNKS, WZKF, XM Top 20 on
% : CIARA \AFACEZOMBA 059 68 18327 18 20
/ i . 2 . £ —
- 4 IN THE MORNING 1 I FELL IN LOVE WITH TREDJ 10
% ' - - CWENSTEFANI Wrerscope  J030 <268 1_5'078 23 Che'nelle
i) ROCKSTAR N (SCIP/CAPITOL)
/ @ NICKELBACK ROADKUNNERATLANTICLAVA 2979 *431 w2 27 KHOP, KKMG, KSAS, KWYL, WFBC. WKSE,
/ = e T AR T WKSZ, WVYB, WYOY, WZEE
% @ =5 BOYS LIKEGIRLS COLUMBIA 2_‘_‘:/_6 Rl g2 | 726 MAKE ME BETTER Sl
E CLOTHES OFF!! Fabolous Feat. Ne-Yo S E—
/ ‘ 2 GYMCLASS HEROES DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA 2309 352 12356 23 [DESSR}IKSTZOigC[z)E;;Agll\?vJF'SJWHTZ THE WAY | ARE
: KKOB, KKRZ, KSLZ, KSMB, ) , ; -
/ @ = SHUT UP AND DRIVE r 2240 451 252 2 WHYI, WKSE, WKSS Timbaland Feat. Keri Hilson
/ = RIHANNA SRP/DEF JAM/IDIMG i (Mosley/Blackground/interscope)
-1 - = = +42, WAEZ +34, WVSR +33, WDKF +29, WNTQ +25,
52 GET IT SHAWTY n CLOTHES OFF!! 8 O ‘ s oK )
/ @ : LLove THENC UNVERSALMOTOWN 1000 *36 14828 21 Gym Class Heroes W 2 R AL ZNT2002]
; o SR W i (DECAYDANCE/FUELED BY
/ . ROFIEOCK EaDROR przcownTeeve o, 1765 +37 8666 33 RAMEN/ATLANTIC/LAVA) BEAUTIFUL GIRLS
/ z - KHKS, KSPW, KZCH, WFMF, WHKF, WNOK, Sean Kingston (Beluga Heights/Epic)
@ : EASY 1732 +247  NE20 25 WQEN, WRVW WKKF 40, WXXL +33, WGTZ +37, KHTS +32, WQEN +31,
/ - PAUL A DEANDA FEATURING BOW WOW ARISTARMG 72 hs Tiinctoes B WLAN +31, KXXM +30, KKRZ +28, WKCI +22, KZZP +22
WHEN YOU'RE GONE ; S . )
@ o AVRIL LAVIGNE RCA/RMG 1656f "_526 8'480* 34 ;‘J':V"éfz':')LBA] BIG GIRLS DON'T CRY
I TRIED n KHKS, KSLZ, KZZP, WFLZ, WKSZ, WLDI, Fergie (will.i.am/A&M/Interscope)
30 BONE THUGS-N-HARMONY FEATURING AKON FULLsURFACE/INTERSCOPE 1927 “269 6.897 37 WXSS, WZKF KSAS +56, KZMG +S1, WIHT +43, WXXL 37 WNOU +36,
o N — WXLK +32, WKST +30, KKRZ +27, WSTR +27, WYOY +2]
1596 -27 7017 36 THE GREAT ESCAPE 7 — -
BLABY BOY DA(;PR\N[E FEATURING LIL BOOSIE UNIVERSAL REPUBLIC Boys Like Girls HEY THERE DELILAH
AST NIGHT n (COLUMBIA) 4 - 1 g . J
DIDDY FEATURING KEYSHIA COLE BAD BOY/ATLANTIC ]_539_ . e 81 2_“_ 52 KDWB, KQMQ, KXXM, KZZP, WRVW, m,at;\'] XZ“V'V'XESST,; w\‘;{lys“f;gﬂwa +25, WAOA +25,
TIME AFTER TIME 372 - ey WWST, WXLK WNKS +24, WKST +23, KZCH +22, WNOK +22, WKCI +21
QUIETDRIVE RED INK/EPIC 698 - o e e i —
- - ey .
NEVER AGAIN % 4 ¥ Yr WHEN YOU'RE GONE
KELLY (L ARKSON RCA/RMG ] i RDDED AT Avril Lavigne (RCA/RMG)
FIRST TIME WKZL +33, WBVD +29, WXLK +26, WPXY +24, WKRZ +20,

LIFEHOUSE GEFFEN 1;'»11. +196 4.251 - w H BQ WLAN +18, KKDM +16, WSSX +16, WAEB +16, WNO) +16
WHO KNEW 1219 +266 1077 29 Memphis, TN

AT eAFACEIZOMER 4 OM: Chris Taylor

LOVESTONED PD: Karson With a K

JUSTIN TIMBERLAKE JIVE/ZOMBA MD: Joe Mack

BECAUSE OF YOU oy Justin Timberlake, LoveStoned, 1
NE-YO DEF JAM/DIMG Good Charlotte, | Don't Wanna Be In Love

SEXY LADY oim 56 el = E*D‘"’"FE e ‘_‘"':eé“)' g o FOR WEEK ENDING JULY 8, 2007
YUNG BERG FEATURING JUNIOR YUNG BOSS/EPIC 4 e LEGEND: See legend to charts in charts section for rules and symbol explanations.
ROCK YO HIPS n FOR MORE STATIONS €0 TO: 127 CHR/top 40 and 17 Canada CHR/top 40 stations are electronically manitared by Nielsen

k Broadcast Data Syste ns 24 hours a day, 7 days a week. CHR/Top 40 indicator chart comprised
ERIMEMOBREATRRANGINSERARRY ERUNKIBME(RERRISE of 50 reporters. © 2C07 Nielsen Business Media, Inc. All rights reserved.
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SPIN AWARD WINNER

BDSCertified Spin Awards June 2607 Recipients:
900,000 SPINS

The Way You Love Me/ Faith Hill /Warner Bros.

800,000 SPINS

Thank You/ Dido /Arista

500,000 SPINS

Bye Bye/ Jo Dee Messina /Curb
One More Day/ Diamond Rio /Arista
Roll To Me/ Del Amitri /A&M

400,000 SPINS

Far Away/ Nickelback /Roadrunner/Lava/Atlantic

Livin' La Vida Loca/ Ricky Martin /C2/Columbia

My Boo/ Usher & Alicia Keys /LaFace/Zomba

Promiscuous/ Nelly Furtado Feat. Timbaland /Mosley/Geffen
Temperature/ Sean Paul /VP/Atlantic

What Hurts The Most/ Rascal Flatts /Lyric Street

300,000 SPINS

Dani Catifornia/ Red Hot Chili Peppers /Warner Bros.
My Humps/ Black Eyed Peas /A&M/Interscope
When The Sun Goes Down/ Kenny Chesney & Uncle Kracker /BNA

200,000 SPINS

Buy U A Drank (Shawty Snappin’)/ T-Pain Feat. Yung Joc /Konvict/Nappy Boy/Jive/Zomba

Give It To Me/ Timbaland Feat. Nelly Furtado & Justin Timberlake /Mosley/Blackground/Interscope
If Everyone Cared/ Nickelback /Roadrunner/Lava/Atlantic

The Cowboy In Me/ Tim McGraw /Curb

U + Ur Hand/ Pink /LaFace/Zomba

Underneath Your Clothes/ Shakira /Epic

Walk Away/ Paula DeAnda Feat. The DEY /Arista/RMG

Wave On Wave/ Pat Green /Republic/Universal South

When | Get Where I'm Going/ Brad Paisley Feat. Dolly Parton /Arista Nashville

100,000 SPINS

A Woman's Love/ Alan Jackson /Arista Nashville

Coming Undone/ Korn /Virgin

Find Out Who Your Friends Are/ Tracy Lawrence /Rocky Comfort/CO5
Get It Shawty/ Lloyd /The Inc./Universal Motown

High Maintenance Woman/ Toby Keith /Show Dog Nashville

Home/ Daughtry /RCA/RMG

| Tried/ Bone Thugs-N-Harmony Feat. Akon /Full Surface/Interscope
I'm A Flirt/ R. Kelly or Bow Wow /Columbia/Jive/Zomba

Kryptonite/ Purple Ribbon All-Stars /Purple Ribbon/Virgin

Like A Boy/ Ciara /LaFace/Zomba

Makes Me Wonder/ Maroon 5 /A&M/Octone/Interscope

Moments/ Emerson Drive /Midas/New Revolution

Outta My System/ Bow Wow Feat. T-Pain & Johnta Austin /Columbia
Party Like A Rockstar/ Shop Boyz /OnDeck/Universal Republic

Pop, Lock & Drop It/ Huey /Hitz Committee/Jive/Zomba

Rock Yo Hips/ Crime Mob Feat. Lil Scrappy /Crunk/G's Up/Reprise
Summer Love/ Justin Timberlake J/ive/Zomba

Umbreila/ Rihanna Feat. Jay-Z /SRP/Def Jam/IDJMG

What I've Done/ Linkin Park /Warner Bros.

50,000 SPINS

A Different World/ Bucky Covington /Lyric Street

Antes De Que Te Vayas/ Marco Antonio Solis /Fonovisa
Beautiful Girls/ Sean Kingston /Beluga Heights/Epic/Koch

Big Girls Don't Cry/ Fergie /will.i.am/A&M/Interscope

Eres Mi Religion/ Mana /Warner Latina

Everything/ Buckcherry /Eleven Seven/Atlantic/Lava

Hey There Delilah/ Plain White T's /Hollywood

I Told You So/ Keith Urban /Capito! Nashville

Johnny Cash/ Jason Aldean /Broken Bow

Lost In This Moment/ Big & Rich /Warner Bros./WRN

Made To Love/ tobyMac /Forefront/EMI CMG

Never Again/ Kelly Ciarkson /RCA/RMG

Open Skies/ David Crowder Band /sixsteps/Sparrow/EMI CMG
Teardrops On My Guitar/ Taylor Swift /Big Machine

The Woman In My Life/ Phil Vassar /Arista Nashville

Thnks Fr Th Mmrs/ Fall Out Boy /Fueled By Ramen/island/IDJMG
U Got That Love (Call It A Night)/ Gerald Levert /Elektra/Atlantic
When | See U/ Fantasia /J/RMG

Wipe Me Down/ Lil Boosie Feat. Foxx & Webbie /Trill/Asylum/Atlantic
Your Love Oh Lord (Psalm 36) Third Day /Essential/PLG

ANV A rica
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CHR/TOP 40

CHR/TOP 40 INDICATOR REPORTERS

KQID/Alexandria, LA
PD/MD: DK. Preice

KGOT/Anchorage, AK
OM: Mark Murphy
PD/MD: Bill Stewart

WWBX/Bangor, ME.
OM: Jeff Pierce
APD: Holly Rae

KRSQ/Billings, MT
OM: Kyle McCoy
PD/MD: Jason "Big J" Harris

WWYL/Binghamton, NY
PD: Matt Johnson

WBNQ/Bloomington, IL
OM: Dan Westhoff

PD: Dave Adams

APD: Chad Fasig

MD: Masan Schreader

KNDE/Bryan, TX
OM/PD: Lesley Henton

WRZE/Cape Cod, MA
OM: Steve McVie

WDAY/Fargo, ND
PD: Troy Dayton
MD: Special Ed

KMXF/Fayetteville, AR
OM: Dave Ashcraft
PD/MD: Jay Steele

WJIMX/Florence, SC
OM: Randy "Mudflap" Wilcox
PO/MD: Scotty C.

KISR/Ft. Smith, AR
OM/PD: "Big Dog" Rick Hayes
APD/MD: Mike "Mike at Night" Oldham

KKXL/Grand Forks, NO
OM: Rick Acker

PD/MD: Trevor D

APD: Dave Andrews

WQPO/Harrisonburg, VA
PD: Babby Mason
MD: Ryan O'Bryan

WKEE/Huntington, WV
PD: Jim Davis
APD/MD: Cary Miller

PD: David Duran KSYN/Joplin, MO

OM: Chad Elliot
PD: Steve Kraus
MD: Chris Cortez

KTRS/Casper, WY
OM/PD: Donavan Short

KZIA/Cedar Rapids, |1A
OM: Rob Norton

PO: Greg Runyan

MOD: Ric Swann

WQQB/Champaign, IL
PD: Jack Taddeo

WJYY/Concord (Lake Regions}, NH
PD/MD: AJ Dukette

WKMX/Dothan, AL
PD/MD: Squirrei

WWAX/Duluth, MN
OM: Bill Jones
PD/MD: Tony Hart

WNKI/Elmira, NY
OM/PD: Scott Free
MD: Eric McKay

WRTS/Erie, PA
PD: Jessica Curry
APD: Danial Baxter

WDKS/Evansville, IN
PD: Keith Curry

WSTO/Evansville, IN
OM: Tim Huel sing
PD: Jason Addams

WAZY/Lafayette, IN
OM: Karen Rite

PD: Chris

MD: Kim

KFRX/Lincoln, NE
OM: Lester St. James
PD: Matt McKay
APD/MD:- JJ Ryan

KZIl/Lubbock, TX
OM: Wes Nessmann
PD: Jacqui Neal

WCIL/Marion, IL
PD: Jon E Quest
MD: vy

KIFS/Medford, OR
OM/PD: Michael Moon

KNOE/Monroe, LA
OM/PD: Bobby Richards
MD: Mike Austin

WVAQ/Morgantown, WV
OM: Hoppy Kercheval
PD: Lacy Neff

WWXM/Myrtle Beach, SC
OM: Jimmy Fueger

PD: AJ Seliga

MD: Larry Knight

WQGCN/New London, CT
PD: Kevin Palana

WSPK/Newburgh, NY
PD: Scotty Mac

APD: Sky Walker

MD: Danny Valentino

KCRS/Odessa, TX
PD/MD: Nate Rodriguez

WILN/Panama City, FL
PD/MD: Chris Alan
APD: Kris Kaane

KRCS/Rapid City, SD
OM/PD: Charlie O'Douglas
APD/MD: Jayden McKay

KIXY/San Angelo, TX
OM: Jay Michaels
PD/MD: David Carr
APD: Teri Jacobs

WNDV/South Bend, IN
PD: Karen Rite
MD: Scotty Wylde

KCLD/St. Cloud, MN
OM: Matt Senne

PD: JJ Holiday

APD: Wayne D.

MD: Timmy Daniels

WHTF/Tallahassee, FL
PD/MD: Brian O'Conner

WMGI/Terre Haute, IN
MD: Jamie Dawson

WKHQ/Traverse City, MI
OM/PD: Luke Spencer
MD: Dave B. Goode

KUJ/Tri-Cities, WA
PD: AJ Brewster

WWKZ/Tupelo, MS
OM/PD: Rick Stevens
MD: Marc Allen

WIFC/Wausau, WI
PD: Jahn Jost
MD: Belky

WAZO/WiImington, NC
OM/PD: Jerry Mac

KFFM/Yakima, WA
OM: Ron Harris
PD/MD: Steve Rocha
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POWERED BY

» AMY WINEHOUSE POSTS
THE THIRD-LARGEST SPIN BDS

INCREASE (UP 62) ON THE
CANADA CHR/TOP 40 CHART

AND CLIMBS 29-22.

S WEER

TITLE
ARTIST

mg CHR/TOP 40 INDICATOR

IMPRINT / PROMOTION LABEL ™ +-

9 BIG GIRLS DON'T CRY FERCIE
13 SUMMER LOVE JUSTIN TIMBERLAKE
T3 UMBRELLA RIHANNA FEAT. JAY-Z
14 MAKES ME WONDER MAROONS
"6 BEAUTIFUL GIRLS SEANKINGSTON
T35 BUY U A DRANK (SHAWTY SNAPPIN') T-PAINFEAT. YUNG JOC
Nl? HOME DAUGHTRY '
7 HEY THERE DELILAH PLANWHITET'S
10 WAIT FOR YOU ELLIOTT YAMIN
: 12 THNKS FR TH MMRS raLL OUT BOY

1’7‘ GIRﬁIENEl AVRIL LAVICNE o
| 8  PARTY LIKE ARDCKSTAR SHOPBQYZ
= 7  WHINE UP KAT DELUNA FEAT. ELEPHANT MAN
29 U+UR HAND PINK
! 3 THE WAY | ARE TIMBALAND FEAT. KERI HILSON
12 WHAT I'VE DONE LINKIN PARK o
4 REHAB AMY WINEHOUSE
8  4IN THE MORNING GWENSTEFANI
7 10 LIKEABOY ciama
; 22 7G|VE IT TOME TIMBALANUFEATHLV FURTADQ & JUSTIN TIMBERLAKE
: TB- ROCKSTAR NICKELBACK
6 CLOTHES OFF!! GYMCLASS HEROES
3 SHUT UP AND DRIVE RIHANNA
" 9 GETITSHAWTYLOW

2

4 THE GREAT ESCAPE BOYS LIKE GIRLS
WHEN YOU'RE GONE AVRIL LAVIGNE
"4 EASY PAULA DEANDA FEAT. BOW WOW
E | TRIED BONE THUGS-N-HARMONY FEAT. AKONi
-Ev NEVER AGAIN KEeLLY CLARKSON
7 WHOKNEW Pk
—TE LAST NIGHT DIDDV’FEA?KEYSHIA COLE

3 BARTENDER T-PAIN FEAT. AKON

WILLLAM/AGM/INTERSCOPE 3070 4307

JIVE/ZOMBA 1 505‘5 ~—76

SRPIDEF JAMIDIMG 2967  +32
AGMIOCTONE/INTERSCOPE 2865 168

BELUGAHEGHTSEPIC 2672 +286
KONVICT/NAPPY BOY/JIVE/ZOMBA T 2458 437
RCA/RMG —T@: 289

HOLLYWOOD 2154 +256

HICKORY 211_2 +155
FUELEOBYRAMEN/SLANDAOMMG 1879 -44
RCA/RMG *fsaf -379

ONDECK/UNIVERSAL REPUBLIC —1_746_—‘ +66

e 7727 9
 LAFACE/ZOMBA 771686“3137

MOSLEV/BLACKGROUND/INTERSCOPE 1552 +275
WARNERBROS., 1545 +51
UNIVERSALREPUBLIC 1461  +265

INTERSCOPE 1432 +75

LAFACE/ZOMBA 1272 -36
MOSLEY/BLACKGROUND/INTERSCOPE 1005 -196

ROADRUNNER/ATLANTIC/LAVA 964 +56

DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA 923 +213

SRP/DEF JAM/IDIMG 915 +190

THE INC/UNIVERSAL MOTOWN 855 +44
- COLUMBIA I 775 *127)4
RCARMG ;Sloé 288

ARISTARMG —595 +101

FULLSURFACE/NTERSCOPE 570 -167

 RcaRMG 507 34

LAFACE/ZOMBA 478 166

BADBOY/ATLANTIC 448 ~—163

KONVICT/NAPPY BOY/JIVE/ZOMBA 431 +126

84 3 TIME AFTER TIME GUETDRIVE
NEW ] LOVESTONEDJUSTIN;MLAKE
%= 18 THE WAY I LIVE BABY 80Y DA PRINCE
13 OUTTA MY SYSTEM BOW WOW FEAT. T-PAIN & JOHNTA AUSTIN

900 :0" 0000000 0000 - 0-:-00-00-0-0
(o]

)

(V]
m
i

=
W

REDINK/EPIC 386  +60

JVE/ZOMBA 367  +250
UNIVERSAL REPUBLIC 320 -118
COLUMBIA 35 -4
JIVE/’ZoMea 298 +99

NEW LIP GLOSS LiLMAMA
: MAKE ME BETTER FABOLOUS FEAT. NEYO
* AND THEN I'M GONE CRINGE
O 2 FIRST TIME LIFEHOUSE

6006
in

g% rme CANADA CHR/TOP 40
23 ARTIST

DESERT STORM/DEF JAM/IDIMG R —279—8 +4b
LISTEN 77 12
GEFFEN | 262 +58

9  BIGGIRLS DON'T CRY FERGE

13 SUMMER LOVE JUSTINTMBERLAKE
" 14 MAKESMEWONDER MAROONS
T BEAUTIFUL GIRLS SEANKINGSTON

9 THE WAY | ARE TIMBALAND FEATURING KER! HILSON
14__» UMBRELJRIHANNAFEATURJNGJAV—Z
8  INSATIABLE ELISEESTRADA ¥
o8 ALL GOOETHINGS [COME TO AN END) NELLY FURTADO 4
' BUY U ADRANK [SHAWTY SNAPPIN') T-PAIN FEAT. YUNG JOC
20 PARALYZER FINGERELEVEN ¥

6  WHINE UP KAT DELUNA FEATURING ELEPHANT MAN

= 12 HOME DAUGHTRY
‘;‘ THNKS FR i’H I;MRS FALLOUT BOY
"5 HEY THERE DELILAH PLANWHITET'S
: T WHEN YOU'RE GONE AVRIL LAVICNE &
4 SHUTUP AND DRIVE RIHANNA
20 GIRLFR]END AVRIL LAVIGNE &
AB. - DON'T BE SHY BELLY FEATIJRING NINA SKY .
13  BEFORE HE CHEATS CARRIE UNDERWOOD
8 4 IN THE MORNING CWEN STEFANI

000 90000 6-9-0° 00 - @ mwx

12 FALLIN' FOR YOU EvAAVILA &
3  PARTYLIKE A ROCKSTAR SHOPBOYZ

22 (UPID'SCHOKEHOLI/BREAKFASTINAMERICA GYMCLASSHEROES
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MOSLE v/BLACKSTONE/INTERSCOPE/UNIVERSAL 558 +49

PLAYS
IMPRINT / PROMOTION LABEL ~ TW +-
WILL.LAM/ASM/INTERSCOPE/UNIVERSAL 668 +2
JIVE/SONY BMG 653 -20
ASMIOCTONEUNWVERSAL 570 37

BELUGA HEIGHTS/EPIC/SONY BMG 562 +67

SRP/DEF JAM/UNIVERSAL 557 -2
RoCksTAR | 466 19
) MOSLEY/GEF;EN/UNIVERSAL 464 -21
) KONVICT/NAPPY BOYAIVE/SONY BMGﬁ 452 v 6"7

WIND-UP 413 -18

EPICISONY BMG 390 +38
RCA/SONYBMG 384 -22

FUELED BY RAMEN/ISLAND/UNIVERSAL 379 +27
HOLLYWOOD/UNIVERSAL 353 +35
RCA/SONY BMC 345 +9

SRP/DEF JAM/UNIVERSAL 343 +79
RCA/SONY BMC 324 +19
P 324 -5

ARISTA/ARISTA NASHVILLE/SONY BMG 309 -bty

INTERSCOPE/UNIVERSAL 291 +19

287 13

© WAITFOR YOU £LLIOTT YAMIN HICKORY/SONY BMG
-5“ REHAB AMY WINEHOUSE - 7ISLAND/UNIVERSAL 277 +62 B
F GIVE T TD ME TIMBALAND FEAT NELLY FURTADDS JUSTIN TIMBERLAKE MDSLEV/BLACKGROUND/INTERSCOPE/UNVERSAL 272 -4
T WHAT I'VE DONE LINKIN PARK MACHINE éHop/WARNER BROS.MARNER 270 = 3_
~-24’ 1 EN':I’WHZER AKON - ?ON\;CT/UPFRONT/SR(/UNER;AL MOTOWN/UNIVERSAL #—555&?
7 YESTERDAY MAN ROZBELL & - UNWVERSAL 241 -29
27 U+URHAND PNk o B LAFACCSONYEMG 230 31

SONY BMC 223 +33

ONDECK/UNIVERSAL REPUBLIC/UNIVERSAL 215 +34
DECAYDANCE/FUELEDBY RAMEN/ATLANTIC/WARNER «%212 -13

& indicate. CanCon
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A look at past rhyth !ic winners of
R&R Industry Achieverment Awards

Winning Streaks

Darnella Dunharq

DDunham@RadioandRecords.com

very year we honor the best and the brightest from the radio

and record communities with the R&R Industry Achieve-

ment Awards. While rhythmic’s history is relatively short com-

pared with other formats, there are sull several noticeable

trends. Some categories are typically dominated by repeat

winners, but others always scem to be up tor grabs. B In the
station of the year catcgo{'y, CBS Radios WBBM (BY6)/Chicago took home
the award 1 2001, but then Emmis” KPWR (Power 106 FM)/Los Angeles
owned it for tour consccutive years. Last year, much to the delight of PD Eric
Powers. Clear Channels KUBE/Seattle emerged victorious.

In 2005 the station of the yepr Cavanah was voted the best in “01,

category was split to recognize dit- f I o but KPWIR P1)/Emmis VP of pro-
terent market sizes. That’s \\'h]n ’ gramming Jimmy Steal has not relin-
Clear Channels KGGH/Riversidle quished the tophy since 2002, mak-

and  Malkans  KZFM  (Hoe
795)/Corpus Christ, Texas, won

mg him a five-time winner in the

category.

Last year’s MDD of the vear was
WBBM APD/MD Erik Bradley.
his  third  victory. KPWR
APD/MD E-Man has won the
category twice, 1n 2003 and 2005,
and  KUBE  APD/MD
Wild jumped in for a win in 2004,

tor markets 26-100 and 101-plus,
respectively. Last year Univision's
KBBT (98.5 the Beat)/San
Antonio received the award for
20-100, and  KZFj

repeated its win tfrom 2005,

markets
Karen

The PLY of the vear award has ony
had  two  winners  since 2001
WEBBM {BY6)/Chicago P1) 'l'otrd

Undefeated as personality of the

vear since 2001 is KPWR morning

They’ll Be There

The rh~thmic sessions at the Zé J7R&R
Convertion are being put together with the help
of KPV*R (Power 106)/Los
Angeles PD and Emmis VP W . ';a
of programming Jimmy 1 % ONVENTION
Steal; Pose City KXJM PEL smraezs o0
(Jamm n 95.5)/ Portland, '

Ore., OM/PD Mark Adams; Entravision KBMB
(103.5 -he Bomb)/ Sacramento PD Pattie
Morenc; Universal Republic VP of crossover

Noah Sheer.

The R&R Industry Achievement Awards will be
handed out at the R&R
Convention, which will be
held Sept. 26-28 at the
Charlotte Convention

Center. Once again, this
year's event will be co-located with the NAB
Radio Show, and registering for the R&R
Convention will also get attendees into most NAB
promotion Cary Spangler; Atlantc senior VP of sessions. Registration is $495 until Sept. 21. You
pop and crossover promotion John McMann; can register now by visiting radioandrecords.com

and Islznd Def Jam senior director of promotion  and clicking on the Conventions tab. —DD

JULY 13, 2007
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2006
Rhythmic
R&R Industry
Achievement

Award Winners

Station of the year,
Markets 1-25:
KUBE/Seattle
Station of the year,
Markets 26-100:
KBBT/San Antonio
Station of the year,
Markets 100-plus:
KZFM/Corpus
Christi, Texas

PD of the year:
Jimmy Steal,
KPWR/Los Angeles
MD of the year:
Erik Bradley,
WBBM/Chicago
Promotion executive
of the year:

Marthe Reynolds,
Island Def Jam
Music Group

Label of the year
(platinum):

Island Def Jam
Music Group

Next Generation Jive
Attending Jive's Next Generation: BBQ & Showcase are Jive/Zomba director of rhythm/
crossover West Coast Beata, left, and Jive/Zomba artist Lil Mama. Beata was nominated
for R&R Industry Achievement Awards in the MD category from 2003 to 2006, but she
left radio for the records side of the business before she could claim an award for her work
at CBS Radio WLLD (WiLD 98.7)/Tampa.

man  Big Boy. There has
been strong competition i
the category every year, but
R&R readers consistently
recognize hint as the best.
Greater diversity has been
evident in the promotion

exccutive of the vear contest.

Val Delong, formerly  of

Universal, has won the award
twice, as has Interscope Gef-
ten A&M VP of promotion
Nino Cuccinello. Universal
Motown

promotion  Gary  Murella
nabbed @ victory in 2003, and

last vear Islind Def Jam

Music Group senior VI of

promotion  Marthe  Rey-
nolds received top honors.
Revnolds is now retired.
The label of the vyear
category is sometimes split
between major labels and
mdependents. On o the
major-label. platinum side.
IDJMG has won
vear since 200 [—except
Geffen

A&MS well-deserved honor

every
tor  Interscope

m 2005, In the gold cate-
gory, the tophy has been
evenly distributed among
Tommy Boy (2001), Holly-
wood (2002) and Dream-
Works (2003).

Will the tamiliar names

dominate. or will a crop of

NEW NONNNEES SUTPrise us
i the 2007 R&R Industry
Achievement  Awards?
Find out when the nomi-
nees are announced in the
Aug. 17 1ssue of Radio &
Records. And don't forget

to vote. RsR

senior VP ot

Big Boy

Cuccinello

24/7 NEWS ONLINE @ www.RadioandRecords.com
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£ o3 I} NIELSEN BDS T HITPREDICTOR
g By TmE CERTIFICATIONS STATUS
=5 ARTIST IMPRINT / PROMOTION LABEL
Ml 5s *° e
2 o BEAUTIFULGIRLS NO. 1(1WK)
SEANKINGSTON BELUGA HEIGHTS/EPIC/KOCH
1 12 PARTY LIKE A ROCKSTAR R
R SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC
4 13 VUMBRELLA r
| - RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMG
5 g BUY UA DRANK (SHAWTY SNAPPIN') n2 g
+ T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOY/JIVE/ZOMBA
& o BARTENDER

T-PAIN FEATURING AKON

KONVICT/NAPPY BOY/IVE/ZOMBA

’ 8 o MAKEMEBETTER hig
i FABOLOUS FEATURING NE-YO DESERT STORM/DEF JAM/IDIMG
5 1 GETITSHAWTY n
LLOYD THE INC./UNIVERSAL MOTOWN
g 5 ABAYBAY
b HURRICANE CHRIS POLO GROUNDS/J/RMG
7 1g POP. LOCK & DROPIT n
™. HUEY HITZ COMMITTEE/JIVE/ZOMBA
W 1 LIKETHIS
| MIMS CARITOL
0 1 7 SUMMER LOVE Nt
| - | . JUSTIN TIMBERLAKE JIVE/ZOMBA
| 12 1 LEANLIKE A CHOLO
haad DOWN AK.A. KILO SILENT GIANT/MACHETE
13 15 ROCK YO HIPS n
| CRIME MOB FEATURING LIL SCRAPPY CRUNK/BME/REPRISE/WARNER BROS.
.| 1 g BIGTHINGS POPPIN' (DO IT)
4] GRAND HUSTLE/ATLANTIC
5 21 4« THEWAYIARE AIRPOWER/MOST INCREASED PLAYS 1
TiMBALAND FEATURING KER! HILSON MOSLEY/BLACKGROUND/INTERSCOPE
" 4 4 SEXYLADY
Eii YUNG BERG FEATURING JUNIDR YUNG BOSS/EPIC/KOCH
16 8 WALLTOWALL r
- CHRIS BROWN JIVE/ZOMBA
s IS 50 | TRIED *r
i BONE THUGS-N-HARMONY FEATURING AKON FULL SURFACE/INTERSCOPE
CANDY KISSES
]
3 2 £ 20 9 AMANDA PEREZ UPSTAIRS
/ 8 19 LIKEABOY n
/ % 1| CIARA LAFACE/ZOMBA
7
7/ 21| 25 3 LETITGO 1w
/ i-:-—— || KEYSHIA COLE FEATURING MISSY ELLIOTT & LIL KiM IMANI/GEFFEN/INTERSCOPE
/ 23 g LILLOVE W
BONE THUGS-N-HARMONY EEAT. MARIAH CAREY & BOWWOW  FULL SURFACE/INTERSCOPE
7 < 24 g WIPEMEDOWN
‘% / - LiL BOOSIE FF.ATURING FOXX & WEBBIE TRILL/ASYLUM/ATLANTIC
3/ .| 25 7 SAMEGIRL Iy
;/ y_:_ - R.KELLY DUET WITH USHER JIVE/ZOMBA
/ / 53 3 SHAWTY
:4 _:‘ PLIES FEATURING T-PAIN SLIP-N-SLIDE/ATLANTIC
/A 39 4 BIGGIRLS DON'T CRY
: |3 s FERCIE WILL.LAM/A&M/INTERSCOPE
7 [ 23 17 VMAFLRT n
i R.KELLY OR BOW WOW (FEATURING Tt & T-PAIN) COLUMBIAZHIVE/ZOMBA
7/
DO YOU
2
- 34 5 e DEF JAM/IDIMG
r 59 5 KRISPY
KIA SHINE RAP HUSTLAZ/UNIVERSAL MOTOWN
i 37 3 CYCLONE
- BABY BASH FEATURING T-PAIN ARISTA/RMG
y 35 g EASY
- PAULA DEANDA FEATURING BOW WOW ARISTA/RMG
% o HOWODOIBREATHE
= MARIO 3RD STREET/I/RMG
- STRONGER
KANYE V\{E§T ROC-A-FELLA/DEF JAM/IDIMG

HIP HOP POLICE
CHAMILLIONAIRE FEATURING SLICK RIiCK

ANONYMOUS
BOBBY VALENTINO FEATURING TIMBALAND

CAN U WERK WIT OAT
THE FIXXERS AKA DJ QUIK & AMG

WHINE UP
KAT DELUNA FEATURING ELEPHANT MAN

REHAB
AMY WINEHOUSE

WE TAKIN' OVER

DJKHALEDFEAT. T.i, AKDN, RICK ROSS, FAT JOE, LIL' WAYNE & BABY

LIKE THIS
KELLY ROWLAND FEATURING EVE

CHAMILLITARY/UNIVERSAL MOTOWN
DTPIDEF JAM/IDIMG
INTERSCOPE

EPIC

o

UNIVERSAL REPUBLIC
TERROR SQUADVKOCH

MUSIC WORLD/COLUMBIA

PLAYS AUDIENCE
™ t/;_ MILLIONS RANK
5594  +291 39293 2
5486 -IBT 41.85] 1
/-09—50 +83 3;.014 » 4
_1:60-2 : -:Olo_ 36358 3
4223 ! +359 i 33.317 5
3675  +64] 31407 6
3438  -479 25317 7
.-32’56 *6/4; ;;1420 ' 8
3239 -251 | 20:1-0— 79
2717  +203 15847 4
2596 +10 15598 15
2576 +72 V ]3'6,’:7 —17‘
-23140 -139 18892 1
2265 +312 20060 10
2253 +685 -1644]6 3
235 -43 ' 6819 12
1993 +29 -14.300 16
1850 312 450 18 -
1785 +142 8358 27
1466 = -302 9618 22
1403  +229 8647 24
;371 -35 7056 28
1257 +29 -9.279 23
1255  +100 9.768 20 V
1219 +269 8364 26
71]74- +170 9644 21
7]]67 7 -190 6.029 31
1064 :;5 10208 1
1025 +8 DISCERY 32
982 +134 5.312 36
| 919 +7 ] ;;0 —:0_
825 -131 3.887 =
797‘ +254 5.?;82 35
766 +226 3137 ' -
n7 -331 5893 33
693 -130 4.388 39
683 +44 4614 38
669 +38 5181 37
625 -29 B.444 25
Cen om0 2008 -

TITLE g NEW

ARTIST / LABEL STATIONS

CAN'T LEAVE "EM ALONE 20
Clara Feat. 50 Cent

(LAFACE/ZOMBA)

KBDS, KBMB, KCAQ, KDDB, KHTN, KISV,
KKSS, KSEQ, KVEG, KWIN, KXJM, KYZZ,
KZFM, WMBX, WNHT, WQHT, WRVZ,
WXIS, WZMX, XHTZ

LOVESTONED 12
Justin Timberlake

(IVE/ZOMBA)

KCHZ, KDDB, KISV, KVYB, KYLD, WAJZ,
WJIFX, WiIS, WLTO, WRCL, WRDW, WRED

| FELL IN LOVE WITH THEDJ 0
Che'netie

(SCIP/CAPITOL)

KDDB, KHTN. KKSS, KWIN, KXJM, KZFM,
WNVZ, WRDW, WRED, WXIS
STRONGER 8
Kanye West

(ROC-A-FELLA/DEF JAMADIMG)

KEZE, KHTN, KVEG, KVYB, KZFM, WJFX,
WKHT, WLLD

SPEAKER 8
David Banner Feat. Akon, Lil Wayne &
Snoop Dogg

(SRC/UNIVERSAL MOTOWN)

KBMB, KDDB, KDGS, KKSS, KUUU, WNHT,
WRDW, WRVZ

MAKE ME BETTER 6
Fabolous Feat. Ne-Yo

{DESERT STORM/DEF JAM/IDJMG)

KCHZ, KLUC, WHZT, WIBT, WLTQ, WPOW
A BAY BAY 6
Hurrlcane Chris

{POLO GROUNDS//RMG)

KLUC, KVYB, WBBM, WIBT, WJJS, wPOW

THE WAY | ARE 6
Timbaland Feat. Keri Hilson
(MOSLEY/BLACKGROUND/INTERSCOPE)
KPHW, KSFM, KUBE, KXBT, WRCL, WwWKL

LETIT GO 6
Keyshia Cole Feat. Missy EHiott & Lil' Kim
(IMANI/GEFFEN)

KCHZ, KEZE, KRKA, KTTB, WKHT, WLTO

SHAWTY 6
Plies Feat. T-Pain
(SLIP-N-SLIDE/ATLANTIC)

KBBT, KBOS, KEZE, KPWR, WJFX, WS

AOOEO AT...

KRKA

Lafayette, LA

PD: Chris Lagan

Keyshia Cole Feat. Missy Eltiott & Lil* Kim,
Let It Go, 8

Kia Shine, Krispy, 7

Hel 1074

FOR MORE STATIONS GO 70:

www.RadioandRecords.com

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL JGAIN
SORRY, BLAME IT ON ME 612/87 FAST (LIKE A NASCAR}  372/13
Akon Katani
(KONVICT/UPFRONT/SRC/ (ICE KING/KOCH)
UNIVERSAL MOTOWN) TOTAL STATIONS: 20
TOTAL STATIONS: 29
MONEY IN THE BANK 367/21
MAMI MIRA S20/50 Swizz Beatz
Mr. Criminal Feat. Nate Dogg & Mr. Capone-e (UNIVERSAL MOTOWN)
(Hi POWER) TOTAL STATIONS: 33
TOTAL STATIONS: 25
SHUT UP AND DRIVE 2931
MY GIRL GOT Rihanna
A GIRLFRIEND 451772 (SRP/DEF JAM/IDIMG)
Ray Lavender TOTAL STATIONS: 21
(KONLIVE/GEFFEN/INTERSCOPE)
TOTAL STATIONS: 36 MAMACITA 2513
Collie Buddz
JUicy 4410 (COLUMBIA)
Candy Hill TOTAL STATIONS: 26
(LATIUM/UNIVERSAL REPUB_IC)
TOTAL STATIONS: 30 MAKES ME WONDER 249/19
Maroon 5
WAIT FOR YOU 382/39 {A&M/OCTONE/INTERSCOPE}
Elliott Yarin TOTAL STATIONS: 12
{HICKORY)
TOTAL STATIONS: 7

tr THE WAY | ARE
Timbaland Feat. Keri Hilson
{Mostey/Blackground/Interscope)
KYZZ +4), KXBT +39, WAJZ +36, KLUC +34, WKHT +32,
KSFM +30, WZMX +27, KCAQ +27, KIKI +22, KSEQ +22

A BAY BAY

Hurricane Chris (Polo Grounds/J/RMG)

KPWT +42, KBFM +38, WKHT +35, KWIE +34, WZMX +22,
WUFX +22, WIMN +2), WRVZ +2, WPYO +21, KGCl +21

fr MAKE ME BETTER
Fabolous Feat. Ne-Yo
{Desert Storm/Def Jam/IDJMG)
WBBM +56, WHZT +50, KLUC +49, KPWR +40, KPTY +33,
WPOW +35, KXHT +34, WKHT +32, KYZZ +27, WLTO +24

fr BARTENDER
T-Pain Feat. Akon
{Konvict/Nappy Boy/Jive/Zomba}
KCHZ +27, WNHT +27, WPOW +24, KOHT +24, WLLD +19,
WAZ +15, KRKA +13, WUMN +18, KPWR +18, KVYB +6

fr BIG THINGS POPPIN' (DO IT)

T.1. (Grand Hustle/Atlantic)
WHZT +31, KWIE +23, KPWR +23, KHTN +22, WRVZ ~21,
KVEG 419, KKSS +19, KDHT +18, KISV +15, WIMN +14

FOR WEEK ENDING JULY 8, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

75 rhythmic stations ace electronically monitored by Nielsen Broadcast Data Systems 24 hours
a day, 7 days a week.© 2007 Nielsen Business Media, Inc. All rights reserved.

24/7 NEWS ONLINE @ www.RadioandRecords.com
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URBAN/URBAN AC/GOSPEL

Universities are poised to produce the next wave of personalities

and programmers

Where's The Talent?

Hillary Crosley

HCrosley@RadioandRecord :.com

cONIMo

concern among industry people these days is,

“Where will the next generation ot radio personalities come

trom?” M Big Tigger, afternoon personality on CBS Radio’s
urban WPGC/ Washington, is among those asking the ques-
tion. “Now overnights are automated, syndication is ruining

radio and nights—who knows where they get these people,”
he says. B “At WPGC, we had an air check every week. These days, if you asked
someone to do an air check, they’d ask you, “What’s that?” Where are the next

program directors coming trom? Interns need to move up the ranks like 1 did.
[ learned the most doing dvernights and weckends.”

Fortunately, there are many| colleges with

student-stafted radio stations. Among the best
are Boston’s Emerson College (WERS/Bos-
ton), Clark Atlanta Uni\'crxit)}' (WSTU/At-
lanta) and  Florida A&M  University
(WANM/ Tallahassee, Fla.). 'I'I'.‘cse and other

schools offer radio curricula | that work in
. . l. .
tandem with the stations to give interested

Cwith what it

students hands-on experience
takes to make great radio.

“Because the college is a likeral arts insti-
tution, theyre extremely supportive,” WERS
GM Jack Casey says. “We're the only liberal
arts college in the area with ajtotal orienta-
tion toward the communicatipn arts. We're
also the oldest noncommercial IM in New
England." The station was licensed, Casey says,
around 1945,

Florida A&M’s station went on the air in
1978 as jazz WAME But m 1998 the station
changed its call letters and slogaiy, repositioning
itselt as WANM, “the Flava Station” It now
plays gospel, R&B, nco soul, I\Fp—lmp, reggae
and jazz, FAMU students produce two daily
newscasts during the fall and spring semesters
and five daily sportscasts. L

Clark Atlanta’s 90.5/WSTU launched in 1999
via professor Bill Clark’s radio programming class.
The station is student-run and mjint;lincd by the
school’s Division of Communication Arts.

“I've had my chance to use my imagination

on-air,” WSTU PD and Clark Atlanta senior

JULY 13, 2007

Markisha Steele says. "Now [ like working be-
hind the scenes, helping other students learn how
to work the boards and share their voices on-air”

Steele says that Clark’s mass-media depare-
ment covers TV, radio and film. *Our profes-
sors provide classes that give us both book and
hands-on  knowledge. For example, they'll
teach us how to set up the remote truck and
do live remotes from events.”

WERS follows that philosophy of balancing
classroom studies and protessional skills.

“The radio programuming class that 1 teach is
a tavorite,” Casey says. “We analyze air checks
from the past 50 years of radio. The students get
tully schooled on Arbitron and PPM.”

Steele says WSTUSY playlist sets it apart from
Atlanta’s commercial urban outlets, Radio One’s
WHTA and CBS Radio s WVEE. D] Drama, Lil
Jon and video director Bryan Barber are among
WSTUYS alumni.

“We're always willing to take on unsigned
artists and signed artists alike” Steele  savs.
“We're a radio station with a homey atmos-
phere. And it you've ever been to Atlanta. then
vou know they play only Adanta music on the
urban stations here. But at "'STU. we have a
well-rounded playhse.”

Casey says she is proud that WERS was the
tirst radio station in Boston to play hip-hop.
Under the direction of Fran Berger, WERS saw
the music on the horizon and grabbed hold.

Cherry Martinez, now in mghts on Clear

wwWwW americanradiohistorv
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Hillary’s New
Road

As most of you know,
Darnella Dunham will
be taking over as
R&R’s primary urban
editor next week. I'll
still be around as a
contributing editor.

As | focus my ener-
gies on covering urban
music for Billboard, |
want to thank everyone
for teaching me all that |
know about the radio
business and answering
my annoying e-mails
and phone calls. I'm sure
| drove you crazy, but it's
been a wonderful learn-
ing experience.

You can still reach

me for any issues you
may have. Go, R&R!
—HC

o gew W
st

P o

P BT Sl

At the board, on the air:
WERS DJ Will Wheeler.

On the air: WERS DJ Chris Brey.

Channel’s urban WWPR/New York. was one of
the staton’s tirst hip-hop DJs.

The WERS format varies depending on the
hour: triple A during the day, reggae in the
evening and hip-hop at night, Casey says. *“On
the weekends, we're blocked with a mixture of
Jewish music, a cappella and children’s music.
We've also got an R&DB love songs show on
Saturday evenings.

“We are a professionally managed on-campus
station. As the general manager., I've got 40 years
of radio experience.”

Financially. Emersons WERS is fortunate
because the college has made the station a top
priority. Casey says alumni include Cumulus
VP of urban programming Ken Johnson and
Radio One/Philadelphia OM Elroy Smith—
and their contributions haven't been too shab-
bv. either.

Schools like these offer new hope to pes-
simistic progranumers and personalities. There
really are students, like Steele, who are inter-
ested in radio and its intricacies. So have faith:
Someone will eventually knock on your door
with a fresh air check and a bright attitude o
work their way up the ladder. And when they
do. give them a chance. They could be the next
Elroy Smith or Lil Jon.

“We have a lot of students who want to be
on-air,” Casey says. "But we've set a high bar
and only take the people most qualified. We
really teach them to sound like theyre at
home on the radio. like they're talking to one
person in a very friendly way. We drill in che
basics and get them to a point where they teel

ReR

at home”

24/7 NEWS ONLINE @ www.RadicandRecords.com
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] DEB AS A AD AR . . BD
OR R . ,
al= AR OBOD ‘
- B D" A O i ¢
{
11 NIELSEN BDS ¥ HITPREDICTOR NEW AND ACTIVE
TITLE CERTIFICATIONS STATUS PLAYS AUDIENCE ey PLAYS N et
ARj‘STi ,IMPRINT p”OlOT’,ON LA e - ‘/; MIEFIONS BAf}i ARTIST / LABEL /GAIN ARTIST 7/ LABEL /GAIN
UMBRELLA NO. 1(2 WKS) n ¢ MONI BANK WOODGRAIN WHEEL 431/91
RIHANNA FEATURING JAY-Z SRPDEFAWDIMG 4V Y12 39358 2 3 EINTHE © 664/30 Shim Thu
N ﬁr e Deatz (STAR TRQAK GEFFEN)
WHEN | SEE U (UNIVERSAL MOTOWN) s
FANTASIA JIRMG 3985 -93 36683 4 MOST ADDED TOTAL STATIONS: 67 TOTAL STATIONS: 45
SAME GIRL o
BT T o wezoven 3774 28 36401 S SHAWTY IS DA SH*! (10} 592/140  VIDEO tr 415/37
The-Dream Johnta Austin Feat. Unk

MAKE ME BETTER (DEF JAM/IDIMG) (SO SO DEF/ISLAND URBAN/IDJMG)
FABOL DUS FEATURING NE-YO DESERT STORMIDEF am/iname 5770 *374 39706 TOTAL STATIONS: 60 TOTAL STATIONS: 49
WIPE ME DOWN

3605 -196 31433 8 INT'L PLAYERS ANTHEM THE PEOPLE 408/108
LIL BOOSIE FEATURING FOXX & WEBBIE TRILLASYLUM/ATLA

. ' - | i Uiz NEW (I CHOOSE YOU} 546/17 Common

BUY U A DRANK (SHAWTY SNAPPIN'} v [ 14 3486 395 36751 3 ARTIST / { ABEL __ STATIONS UGK Feat. OutKast (C.00.D./CEFFEN)
T-PAIN FEATURING YUNG JOC KONVICT/NAPPY BOYAIVE/7OMBA PUT A LITTLE UMPH IN IT £ (UGKZJIVE/ZOMBA) TOTAL STATIONS: 58

SHOP BOYZ

PARTY LIKE A ROCKSTAR

n ¢
ONDECK/UNIVERSAL REpUBLIC o7 564 32208 6

Jagged Edge Feat. Ashanti
(50 SO DEF/IDJMG)

TOTAL STATIONS: 70
YOU KNOW WHAT IT I5 448/167

HIP HOP POLICE
Chamillionaire Feat. Slick Rick

373125

(1 X X] [ XX EEENX ENE

A BAY BAY g KBTT, KHTE, KIPR, KJMM, KKDA, KNDA;
URRICANE CHEIS 3289  +151 28893 10 KOPW, KPRS, KRRQ, KVSP, Sirius Hot T.. Feat. Wyclef Jean {CHAMILLITARY/UNIVERSAL MOTOWN])
HURR ROCDGROCNDS /RN Jamz, WBFA, WBLK, WBTF, WDKX, WEMX, (GRAND HUSTLE/ATLANTIC) TOTAL STATIONS: 39
BIG THINGS POPPIN' (DO IT) 1r WEUP, WFXE, WJKS, WJMI, WJTT, WJUC, TOTAL STATIONS: 60
T, CRANDHUSTLEATLANTE 5215 *217 29.088 3 WJZD, WJZE, WPEG, WQHH, WRBJ, WTMC, FREAKY GURL 342/45
TEACHME g WWWZ, WZHT, XM The City WHEN | HUSTLE 445/58 Gucci Mane
MUSIQ SOULCHILD aanTic 2909 +75 31497 7 - Huey Feat. Lioyd (S0 ICEY/CZAR/ASYLUM/ATLANTIC)
SR S ERE RS PiiYS = HOOD FIGGA 30 (HITZ COMMITTEE/IVE/ZOME.A) TOTAL STATIONS: 42
N PL Garilla Zoe TOTAL STATIONS: 45
PLIFS FEATURING T-PAIN SLPN-SLDEATLANTIC 2703 *426 24698 13 (BLOCK/BAD BOY SOUTH/ATLANTIC)
TAMBOURINE KBTT, KHTE, KIPR, KJMM, KKDA, KNDA,
. 2683 +203 20540 17 KOPW, KRRQ, KTCX, KVSP, WAMOD, WBFA,
EVE AFTERMATH/FULL SURFACE/RUFF RYDERS/CEFFEN a WBLK, WBTF. WOKX. WEMX, WEUR, WEXE,
BARTENDER r 2521 205 270 16 WHXT, WIMI, WITT, WJZD, WJZE, WPEG,
T-PAIN FEATURING AKGN KONVICT/NAPPY BDY/JIVE/ZOMBA o ' WQHH, WRB.J, WTMG, WWWZ, WZFX, WZHT
LET IT GO 1 i 29
5 KEVSHIACOLE FEATURING MISSY ELLIOTT &LIL KIM mancerren 2481 362 22544 14 gig‘%l:;:l"foiw B G (A H“i?
DO YOU ™ (ZONE 4/INTERSCOPE)
7 Nevo oersawmpimg 2429 250 22345 15 KBTT, KHTE, KIPR, KJMM, KKDA, KOPW,
LIKE THIS KRRQ, KVSP, WAMO, WBFA, WBLK, WBTF,
15 KELLY ROWLAND FEATURING EVE MUSIC WORLD/COLUMBIA 2345 -6 ey 2 x?gg'vmmxm%m“égéwgg"xg;ﬁ
PLEASE DON'T GO 1r WRBJ, WTMG, WWWZ, WZFX, WZHT
5 (00D GAME/BLACKGROUNDIUNIERSAL woTOWN 1950 -85 26509 11 - - -5
& RIDIN' 7
10 :gg S REEAIRT smosmeEmyRMG D40 4 15048 22 Mya
- L {UNIVERSAL MOTOWN)
UNTIL THE END OF TIME r KBTT. KHTE, KIPR, KJMM, KOPW, KPRS,
34 7_ JUSTIN TIMBERLAKE yverzowss 1790 56 16.924 20 KRRQ, KVSP, WBFA, WBLK, WBLX, WBTF,
WDKX, WEMX, WEUP, WFXE, WJKS, WIMI,
/ n g:;ngE EODIED i 1740 -93 17.601 19 WITT, WIUC, WJZD, WJZE, WQHH, WRBJ,
/ = MUSIC WORLO/COLUMBIA ) A =
[ BEAUTIFUL GIRLS
:% . B SEANKINGSTON BELUGA HEIGHTS/EPIC/KOCH 1696  +274 13.597 23 SPEAKER 27
/ y b David Banner Feat. Akon, Lil Wayne &
/ | SEXY LADY
;% . e B NG BERC FEATURING JUNIOR YUNG BOSS/EPIC/KOEH 169“__ 77 ] 13.049 24 ) (S;;g/'z’zwg% LTS
¢ . GET IT SHAWTY 1 KBTT, KHTE. KIPR, KJMM, KNDA, KOPW,
;/ 23 7 oo THEINC /UNIVERSAL MOTOWN 1080 -259 16.056 21 KRRQ, KVSP, WBFA, WBLK, WBLX, WDKX,
/ ANONYMOUS WEMX, WEUP, WFXA, WFXE, WJKS, WiMI,
7 E
’ % 2% BOBBY VALENTIND FEATURING TIMBAL AND oTPEFMibNG 1087 27T 17759 18 aigj V\:,JTUP&'CWVJV‘C’VZV;I;V"ZD' PAZER QLN SHAWTY
7 CUPID SHUFFLE ¥ ’ Plies Feat. T-Pain (Slip-N-Slide/Atlantic}
:% cupiD ATLANTIC 1382 2 9892 26 BED 6 WIWZ +3), KBFB +29, WPEG +27, KKDA +24, WILB +18,
7z . | 1. Holiday WIMH +16, WQBT +15, KBXX 415, WBHU +13, WJTT +13
E/ fﬁlmgf BB GNETRR ROC-A-FELLA/DEF JAM/IDIMO s 7 . %ﬁc@ﬂmuwmn WJLB, WQHH, MAKE ME BETTER
Y, - b ; , , b
7 WALL TO WALL T oy 97 8% 30 wusL Faholous Feat. Ne-Yo
/ CHRIS BROWN JIVE/ZOMBA - -
7 THE PEOPLE 6 {Desert Starm/Def Jam/IDIMG)
,/ CRANK DAT SOULJA BOY (SUPERMAN) 1023 4339 9.930 25 a WBTP +45, WHTD +34, WQBT +23, KBXX +29, KMJJ +27,
7 / SOULJA BOY NUBLUD/ELEMENT 9 : ((?SSBHIGEFFEN) WEMX +26, SIHJ +25, WUSL +20, WWWZ +20, WDHT +20
7 / TATTOO < s o WEXA, WJLB, WIZE, WKKY, WOWl, WXBT

A\~

THE ALLIANCE FEATURING FABO

WONDERFUL
MARQUES HOUSTON

CAN'T LEAVE 'EM ALONE
CIARA FEATURING 50 CENT

NCE/ASYLUM/ATLANTIC

LET IT GO

Keyshia Cole Feat. Missy Elliott & Lil Kim
{tmani/Geffen)

WOHT +33, WIMH +32, KHTE +21, WQHH +21 WCKX +21,
WPEG +16, WPHH +15, WQOK +13, WOWI 13, WJTT +12

LET IT GO 3
Keyshia Cole Feat. Missy Elliott & Lil’ Kim
(IMANI/GEFFEN)

KBXX, WCKX, WOHT, WHRK. WIMH

TUCANNVERSALMOTOWN 075 92 4356 -

LAFACE/ZOMBA 966  +252 7408 32

CAN'T LEAVE ‘EM ALONE

T i ooro. 937 6 3728 Ciara Feat. SO Cent CRANK DAT SOULJA BOY
BED (LAFACE/ZOMBA} (SUPERMANJ

Q07 +25) 6.744 33 KATZ, KBTT, WEUP, WHRK, WPGC

J HOLIDAY MLG/CAPITOL
AMUSEMENT PARK

S0 CENT SHAOY/AFTERMATH/INTERSCOPE
COFFEE SHOP

YUNG JOC FEATURING GORILL A ZOE

Soulja Boy (NuBlud/Element 9}
KBFB +39, WZHT +27, KATZ +27, WPEG +25, WWWZ +25,

855 -427 5167 35 WIMH +22, KKDA +13, WPRW +18, WJIZE 418, WHHL +I5

794 +14 4782 38 BEAUTIFUL GIRLS

i
00 O R BLOGK/BADB0YSOUTH/ATCANTIC ADDED AT... P j Sean Kingston (Beluga Heights/Epic/Koch}
N w "ﬂ WZHT +44, WPHH +26, WCKX +24, WUSL +20, WVEE +16,
4. C ] 3 J g ,
ROBIN THICKE STAR TRAK/INTERSCOPE 727 *53 4331 40 H XT ﬁ,% qQ WEUP +¥%, KRRQ +T3, WBFA +13, WCDX +12, WOWI +12
Columbia, SC e

U AIN'T GOIN NOWHERE
YOUNG BUCK FEATURING LATOIYA WILLIAMS

NOBODY DO IT BETTER

KEFTH MURRAY FEATURING JUNIOR & TYRESE
HOOD FIGGA

CORILL A ZOE

OUTTA MY SYSTEM D)
BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN COLUMBIA

699 +87 3.099 - PD: Chuis Conners

MD: Shanik Mincie
Gorilla Zoe, Hood Figga, 15
Robin Thicke, Can U Believe, 1
681 +95 9088 27 Rich Boy, Good Things, O
7 7 FOR MORE STATIONS GO TO:

677 115 8547 29 WW‘\EEB

C-UNIT/INTERSCOPE

biFsquapkocd  ©97 ‘126 3022

FOR WEEK ENDING 1ULY 8, 2007

LEGEND: See legend to charts in ¢harts section for rules and symbal explanations.

83 urban stations are dectromcally monitored by Nielsen Broadcast Data Systems 24 hours a day,
7 days a week. Rap chart comprised of 83 urban and 75 Rhythmic electronically manitored Nielsen
Broadcast Data Systers stations. © 2007 Nielsen Business Media, Inc. All rights reserved.
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- » A A D qQ
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E3 Q% 11 NIELSEN BDS ) NEW AND ACTIVE
@Y TITLE CERTIFICATIONS PLAYS AUDIENCE
% 3 ARTIST - _ IMPRINT/ PROMOTION LABEL ™ /- MILLIONS RANK Z'JTLFST / LABEL ",;’;Tﬁ Igh'zg / LABEL F’/E’Zﬁ
PLEASE DON'T GO NC. 1010 WKS) r HATE ON ME Nn6/22 SHOULDA BEEN
VT 40 o CODDGAMENE ACKCROUNDIUNVERSALMOTOWN V774 87 15998 1 Jill Seott LOVIN® YOU 60/60
TEACHME MOST INCREASED PLAYS (HIDDEN BEACH) Brian McKnight
3 16 MUSI( SOULCHILD ATLANTIC 763 %239 15.863 2 MDST ADDED TOTAL STATIONS: 12 (WARNER BROS.)
¥ TOTAL STATIONS: 30
Bl p WHENISEEU 647 +32 15269 3 LIKE THIS 109/
FANTASIA JRMG Kelly Rowland Fea . Eve I'M COMING HOME 59/59
IF | WAS YOUR MAN (MUSIC WORLD/CCLUMBIA} Tank
o 5 wwezowes 1400 19 12en 4 TOTAL STATIONS: 20 (BLACKGROUND/UNIVERSAL MOTOWN) -
= TOTAL STATIONS: 0
B 33 LOST WITHOUTU 06 69 N920 5 SPEND THE NIGHT 20/90
e ROBIN THICKE STAR TRAK/INTERSCOPE | TITLE NEW Donell Jones EIGHTH WONDER 54/8
CAN U BELIEVE ARTIST / LABEL STATIONS (LAFACE/ZOMBA) Norwood Young
7B oeNTHICKE SaRTRAKINTERSCOPE 1292 *29 MOS0 6 L TOTAL STATIONS: 30 (NORBET)
REBIEL L2 s TOTAL STATIONS: 8
. 20 ;:r:r? chmm NAME wARNERGROS, 1200 43 286 10 E’}I-::DSDUE): BEACH) BABY, 129157 -
= i KDKS, KME 2, KOKY, WBLS, WHUR, WKX1 Angie Stane Feat. 3etty Wright WHY YOU WANNA
Bl 1> ANOTHER AGAIN 1213 «49 9797 9 WLXC, WMEL, WMPZ, WSRB, WTLZ, (STAX/CONCORD] SETTLERORILESS 4972
JOHN LEGEND .0D.D./COLUMBIA TS (o g g TOTAL STATIONS: 9 The O'Jays
MAKE YA FEEL BEAUTIFUL A i ‘ R (MUSIC WORLD)
B8 23 | gensTuODARD e 96 48 now 8 WHAT | GOTTA DO 5 BETTER DAYS 74/M TOTAL STATIONS: 7
5 ) . Macy Gray Lorenzo Owens & Aichael Spencer
m s DJDONT ¢ 1047 69  N023 7 (WILL..AM/SEFFEN) (MUSIC MIND) [TEARS DRVIONITHEIRIOWN 35/10
=y CERALD LEVERT ATLANTI P, (P SR VR T TOTAL STATIONS: g Amy Winehouse
! 877 74 8.509 n — —— (UNIVERSAL REPUBLIC)
MUSIQ SOULCHILD ATLANTIC - 3 1 ANOTHER AGAIN 4 TOTAL STATIONS: 6
IN MY SONGS Jtfizn Wi ]
CERALD LEVERT e 852 o gl f&%g-%gig”xsm —
IF | HAVE MY WAY : ‘ g ——
CHRISETTE MICHELE DEF JAM/IDJMC par el 6855 13 CHICAGQ (HERE WE GO) &4
TAKE ME AS | AM Andre Warc
MARY 1 BLICE MATRIARCH/CEFFENINTERSCOPE 272 77, ooy 18 %ﬁ’f{(“@?ﬁfxa B
STRUGGLE NO MORE (THE MAIN EVENT) R - '
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD awmc 007 55 3972 15 ME |
HOW DO | BREATHE AIIPOWER Tamia
MARIC 3RD STREET/J/RMG 257 o3 3843 16 (PLUS Vwﬂéﬁ}?
WMMJ
SIMPLE THINGS 509 81 3,658 19 ‘ d
ELISABETH WITHERS BLUE NOTE/VIRGIN i IF | HAVE MY WAY 2
ME Chrisette M chele
TAMIA PLUSUMAGE SO0 7 3748 17 (DEF JAM/ILIMG)
WNEW, WQRC
SLOCK BARTY, 426 +33 2857 23 35
CHUCK BROWN FEATURING DJ KOOL FULL CIRCLE/RAW VENTURE HOW DO 1 BREATHE 5
DO YOU AIRPOWER Mario
NE-YO oeFawnomg 905 133 4385 (3RD STREETL/RMG)
CUPID SHUFFLE 208 T2 B 20 WEEW WQRK L
RO ATLANTIC FUTURE 3ABY MAMA 2
ANYTHING Prince
PATTILABELLE FEAT MARY MARY WITHKANVEWEST SCNSEQUENCE. UMBRELLABUNCALD. S0 *43 2678 (NPG/COLUMBIA)
WNEW, WYLD
Sg;?‘:ﬂvvval;:gvxl = peakiconcoro 528 10 2000 oY
. TEACHME 1
2 PIECES K Musig Soulciid
CARL THOMAS UMBRELLA/BUNGALO 32 57 2253 27 (ATLANTIC) TEACHME
DON'T MATTER %8 37 1476 34 WHQT Musiq Soulchild (Atlantic)
AKON KONVICTAPFRONT/SRC/UNIVERSAL MOTOWN ’ P NTUIREEVE A KMJM +28, WMIM +20, WAKB +19, WMXD +13, WXMG +13,
L KNEK +12, WFUN +11, WKUS +G, WAGH +, WROU +9
HOW DID YOU KNOW 260 433 1441 35 Robin Thicks
PAUL TAYLOR FEATURING REGINA BELLE PEAK/CONCORD L i {STAR TRAK/INTERSCOPE] DJ DON'T
WCFE
E&TRLJ’HE\E/ETI:I ME GROOVE 259 33 W34 40 Gerald Levert (Atlantic}
WFUN +13, KMJK +12, WHUR +7, WIMX +7, WRKS +7,
LEAVING TONIGHT WHRP +6, WIMR +6, WPHR +6, WTLZ +6, KQXL +6
NE-YO F ZATURING JENNIFER HUDSON oeF Ao 220 " 2582~ 25 - \
WHAT | GOTTA DO 26 +56 1084 - ANOTHER AGAIN N\
MACY GRAY WILL.|LAM/GEFFEN 2 John Legend (G.0.0.0./Columbia}
KM.K +10, WAKE +9, WMM +9, WHRP +8, WMGL +8.
:IgyNSAVED MY LIFE sackran 28 27 0476 KOKY +7, WRNB +7, WVBE +6, WIMX +6, WHUR +6
e aehieD o 27 6 0860 MAKEYOUHAPPY
Musiq Soulchild (Atlantic)
VALENTINE M0 -6 2288 26 KMEZ +5, KNEK 5, KOKY +5, KSOC 45, WAMJ 45,
LLOYD THE INC /UNIVERSAL MOTOWN WDAS +5, WFUN +5, WEXC <5, WHUR +5, WIMX 45
BECAUSE OF YOU } e
NE-YO DEF JAM/IDIMG 2 2 3332 2 DO YOU
I'M NOT PERFECT 185 +20 wn 39 Ne-Yo (Def Jam/iDIMG)
JMOSS FEATURING ANTHONY HAMILTON PAJAM/GOSPO CENTRIC/ZOMBA . WTLZ +16, KNEK +, WIMX +9, KQXL +8, WRNB +8,
TASTE WVBE +8, WELS +7, X562 +7, KMEZ +6, WPHR +6
181 +1 0.733
RICK JAMES STONECITY ADDED AT...
THINKING OF YOU ) 100
VICTOR FIELDS REGINA oz, 125) e WVBE Seph s e
Roanoke, V£
BREATHLESS !
CORINNE BAILEY RAE CAPITOL 159 A 2043 29 PD: Walt Fore
Kelly Rowlard Feat. Eve, Like This, 18
:;lJJ('ERE BABY MAMA NPCICOLUMBIA 149 ) 6‘iS 7 L2_7_8‘ i 3? Jill Scott, Hate On Me, O
MAKEYOUHAPPY
MUSIQ SOULCHILD ATLANTIC 14 A4z 3256 2 FOR WEEK INDING JULY 8, 2007
SAME GIRL e = LEGEND: S=e legend to charts in charts section for rules and symbol explanations.
R KELLY DUET WITH USHER JIVE/ZOMEA 44 +5 1.533 33 75 urban AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours

a day, 7 day: a week. © 2007 Nielsen Business Media, inc. All rights reserved.
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Dan Turner, Vice President >
. . " > . Programming Services <=

The Leaders in Advanced Music Scheduling Software for Windows 98/ME/NT/2000/XP

"Powergold offers us limitless options with scheduling criteria and has integrated with all our
] . other systems seamlessly. The reliability, customer service, and support that the folks at
f o /’ . Powergo d have provided us have been exactly what any customer could ask for."
\ \ -~ 4 o =7 7

Call us and we'll make it EASY for you to switch.
Sales: 1-800-870-0033 @ Support: 501-821-1123

Download a free trial version at wwaw.powergold.com
info@powergold.cam
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POWERED BY
» SHOP BOYZ LEAD THE RAP CHART

FOR AN EIGHTH CONSECUTIVE WEEK,
THE LONGEST REIGN BY A RAP CROUP
&, SINCE TERROR SQUAD'S “_EAN BACK”
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URBAN

&% HELD FOR 11 FRAMES IN 2004,

§ & RAP
H ug 11 NIELSEN BDS
URB AN REPORTERS g 829 TITLE CERTIFICATIONS PLAYS AUDIENCE
= ;D ARTIST IMPRINT / PROMGTION LABEL = W +/- MILLIONS RANK
PARTY LIKE A ROCKSTAR 0. 1(BWKS, 1
WJIZ/Albany, GA KNDA/Corpus Christi, TX*  KHTE/Little Rack, AR*  KMEL/San Francisco, CA* Pl B Gorgovz =T N N orcouvers el 8897 45 74080 1
PD/MD: Jammin' Jay OM/MD: Napp-1 PD: Joe Ratliff OM: Michael Martin MAKE ME BETTER MOST INCREASE! o -
/ . : D PLAYS s
KBCE/Alexandria, LA PD: Richard Leal APD/MD: Toni Seville PD: Stacy Cunningham 2 M CB0L0US FEATURING NE-YO DESERT STORM/TEF JAMADIMG s o C SRS “
Z MD: Von "Big Von" Johnson = i
PD: Brion 0'Brion KBFB/Dallas, TX* KIPR/Little Rack, AR* - I e sooGopsyve 6545 795 SI3B. 3
. OM/PD: John Candelaria OM: Mark Dylan Music Choice R&B-Hip D i
gﬁgé‘\ﬂe’;as';gv';a; LA MD:DJBigBink Theodore  PD: Joe Bocker Hop/Satellite o ENGSIEO RN (] GapHUTEATLANTE  SA7B 529 4948 4
: Ja n. b 1 - = 1 s 4
Turner OM/PD: Damon Williams POP, LOCK & DROP IT n

APD: Wade Hampton

KDAY/Laos Angeles, CA*

MD: Lamonda Williams

HUEY HITZ COMMITTEELIVE/ZOMBA

4975 -409 36.066 6

MD: Corey B. KKDA/Dallas, TX* B2 B ouisuille. i bEIE DOWN : e
PD/MD: Skip Cheatham B/Louisville, Music Choice Rap/Satellite 4862 67 4072 S
PO APD: Gary Saunders PD: Tim Gerard irton OM/PD: Darmon Williams e e TRILASYLUMATLNTIC —
APD: Bill Black WDHT/Davton, OH* WFXM/Macon, GA APD: Mecca Tharnes PLIES FEATURING T-PAIN supns peaTaNTc 3982 +695 33062 7
o yton, p we . MD:Lamonda Williams T T T
MD: Stix Malone OM: J.D. Kunes PO/MD: Dock "DJ Doc” Ervin SEXY LADY 3829 434 29868 8
. PD: Regge Beas ) . Sirius Hip Hop YUNG BERG FEATURING JUNIOR YUNGBOSS/EPIKOCH =<7 | e
:J\{I]VEE/AHEHM' CA ;\[/)HgK/Mgmplhls, TN Nation/Satellite LIKE THIS el o T
. Reggie Rouse WHTD/Detroit, Mi* : Devin Stee ) m | MIMS. capimoL = o
WFXA/Augusta, GA* OBt e gg/!'F?Geegrg\:‘lngkiﬂs ROCKAYOIHIES Usz0p w2 2758 9
" Berita" " ) CRIME MOB FEATURING LIL SCRAPPY B S. 3
OM/PD: Rom Thomas APD: Benita "Lady BG" Gray WIXNUMeridian; MS MD: Ron Mills Triana MOB FEATURING LIL SCRAP CRUNK/BME/REPRISE/\WARNER BRO)!
TAMBOURINE 3082 4161 24683 10
WPRW/Augusta, GAX ;\glﬁ/gelt;oit, Mi* PD: Jigga JT Sirius Hot Jamz/Satellite* EVE AFTERMATH/FULL SURFACE/RUFF RYDERS/GEFFEN = — : o
OM: Steve Burke AnSiolcay WEDR/Miami, FL* OM: Geronimo CEAN LIKEAICHOCO 2626 63 13720 15
;% Tim "Fattz" Snell WJJN/Dathan, AL PD: Derrick Baker EA%.T\?”YB BYVGd n ]D-(:»;VT;&:;O 2ALENTIGIANY GMNT/MACHE{E— ——— e
S TuTu OM/PD: JR Wilson MD: Shelby Rushin - vanessa Lrution R.KELLY OR BOW WOW (FEATURING T... & T-PAIN) coMBAvEZOVBA 2190 324 15632 13
E{)E'l\?/g{gaslgr:ore, MO WZFX/Fayetteville, NC* \[;\gKlévllMgv:aukee, i z)([h)d &ZWGISatelhte IBOTbI?:'ﬁLI?CS—N—HARMONY FEATURING AKON FULLSURFA(E/INTERSCOEP‘E e 7 sl °
] OM: Mac Edwards - DBlgy Loieman ’ ' 2
MD: Neke Howse . g OUTTA MY SYSTEM n
igbje&ff"?e?o” APD/MD: Reggie Brown XM The City/Satellite* BOW WOW FEATURING T-PAIN & JOHNTA AUSTIN oMl Al 446 UIEITE . 12
WEMX/Baton Rouge, LA* SLl N ., WBLX/Mobile, AL* PD: Lisa M. lvery 2 STEP
PD: J-Tweezy mD: Sherman "DJ Drotc OM: James Alexander MD: DJ Xclusive UNK mcoowpkorn - 1B>4 92 15552 14
MD: Kool DJ Supa Mike QWZE . =
patd FD: Al Weeden WEAS/Savannah, GA* zg:r{? RAPHUSTLAZIUNIVERSALMOTOWN 142 i e
KTCX/B TX* WMXV/Florence, AL OM/PD:
PD: Do ge;umm' OM/PD: Brian Rickman KRVV/Manrae, LA AEAS/PMDSETQE'SO” THIS IS WHY I'M HOT n2 DEEN . BEEes
: Uoug Harris . PD: Chris Callins s MIMS CAPITOL b
APD/MD: Adrian Scott —— SRR
WTMCG/Gainesville, FL* * LIL LOVE
WJZD/Biloxi. MS* PD/MD: Jamie "DJ Babyface” OWF\JA“![Z/MOMQOT“GTY: AL* %qggﬁ:::\:‘"ah’ GA  BONE THUCS-N-HARMONY FEAT. MARIAHCAREY & BOW WOW PSR 1008 3 8478 25
g - : Terry Barber . A CAN'T TELL ME NOTHING
PO: Rob Neal i;ﬂ[ilgfte?znce Brown PD/MD: Marvin "Doughboy”  APD: Jeff Nice KANYE WEST ROC-A-FELLA/OEF JAM/IDIMG ]31‘?_ 22 | 9'13? 25
WBHJ/Birmingham, AL* Nugent KBTT/Shreveport, LA* CRANK DAT SOULJA BOY (SUPERMAN) 1242 419 NS52 18
PD: Mickey Johnson WJIMH/Greensboro, NC* WZHT/Mantgomery, AL PD/MD: Quenn Echals SOULJABOY NUBLUD/ELEMENTS  * |
APD: Mary K. OM/PD: Brian Douglas OM/MD: Mi & TATTOO ne3 181 10531 20
MD: Lil Homie MD: Tap Money o Darr.y’\\AElir];tii Long KMJJ/Shreveport, LA* THE ALLIANCE FEATURING FABO NCE/ASYLUM/ATLANTIC - I
: PD: JayTek HIP HOP POLICE .
WBLK/Buffalo, NY* WIKS/Greenville, NC* WUBT/Nashville, TN* CHAMILLIONAIRE FEATURING SLICK RICK CHAMILLITARY/UNIVERSALMOTOWN 1129 *35T ST
PD: Chris Reynolds PD: J-Dot ’ ' KATZ/St. Louis, MO* AMUSEMENT PARK ¥ i
— - APD: Teresa Terry PD/MD: Pamela Aniese PD: Terrence Bibb 24 SOCENT SHADY/AFTERMATH/INTERSCOPE 1056@ 521 6670 27
arleston, ]
b WQUE/New Orl , LA* . WE TAKIN' OVER X
OM/PD: Terry Base WPHH/Hartford, CT* PDqAn el:r/\v/at;::ns WHHL/St. Louis, MO* 25 DIKKALED FEATURING T AKON, RICKROSS.FAT JOE LU WAYNES BA8Y  TERRORSQUADKOH  1O#8 174 T1.846 - 17
MD: Yonni "Da Rude Bwoi" PD/MD: Mychal Maguire -ANg OM/PD: Jowcol "Boogie D" MONEY IN THE BANK
Rude APD: Spank Buddah WWPR/New York, NY* %cglr;\jt[) . @ | SWIZZBEATZ unversaLvoTowN 103! ] ﬂL 1205 - 19
B . dtadl dtatic
WPEG/Charlotte, NC*  KBXX/Houston, Txx ~ PD: HelenLittle (27) CvcLONE 016 3% 5425 3
EAD:'Terri Avery PD: Terri Thomas APD/MD: Nadine Santos WBTP/Tampa, FF“ zﬁ;:ﬁ: :::;F:,NCT-MW ARSTARMC -
DrDeon Cole ’\AA%DJE\;\: g WOWI/Norfolk, VA* EA[I)]%OT( me?r;a bShep‘:]rd @ YUNG JOC FEATURING GORILLA Z0E BLOCK/BADBOY SOUTHATLANTIC 20 33 5197 34
WUVA/Charlottesville, VA pii=E b e (9] STRONGER 910 286 6548 28
OM/PD: Tanisha R. WEUP/Huntsville, ALx 00 e WJUC/Taledo, OH* } . KANYEWEST ROCAFELLATDEF JAWIDIMG :
Thompson OM: Steve Murry - DJ Fountz PD: Charlie Mack 30 f&zxigfzﬁm;ﬂﬁ: INTERSCOPE 854 164 5204 33
PD: Anthony "Big Ant" + 5 < — -
WJTT/Chattancoga, TN* ¢ """ =9 KVSP/OklahomaCity, vy 7€ /Toledo, OH* o HOOD FIGGA 788 20 10098 22
PD: Keith Landecker MD: Jeffrey "DJ lllie " R 0K PD: Rockey Love CGORILLA ZOE BLOCK/BAD BOY SOUTH/ATLANTIC {
MD: Magic Crutchel =EITEY el Rice  OM/PD: Terry Monday s ; - i o
: Magic Crutcher Yty APD: Brandi Brown 22 MY 64 744 222 478 36
e n WHHH/Indianapolis, IN* - Jo Corleone MIKE JONES FEAT BUNB4& SNOOPDOCG ICE ACE/SWISHAHOUSE/ASYLLM/WARNER BROS. YK
/Chicago, PD: Brian Wallace KJMM/Tulsa, OK* U AIN'T GOIN NOWHERE s :
PD: Kris Kelley MD: Dclm "DJ Wrekk 1" gg%‘?{(gﬁ?&?&:y OM/PD: Terry Monday @ YOUNG BUCK FEATURING LATOIYA WILLIAMS C-UNIT/INTERSCOPE 27 il - .
. . Willi . " 1 APD: Aaron Bernard NOBODY DO IT BETTER
g}pﬁxﬁhr:‘ag"*“f s MD: Albert "Big Al" Harper @ KEITH MURRAY FEATURING JUNIOR & TYRESE oeFsquapkoc 708 7 3397 -
-3y Al WJMI/Jackson, MS* WESE/Tupelo, MS YOU KNOW WHAT IT IS o N . ==
MD: Barbara McDowell . ; WJHM/Orlando, FL* R 608 +206 6790 26
e v I O | Il .
nci i % L Alice Marie - Kol N
pg,zgégizné;:fn’ oH ,\AA%[_)DKE'thCMemgW“ MD: Julian "DJ XTC" Vaughn P @ _ UGK FEATURING OUTKAST USKLIVE/ZOMBA el ° el
MD: Cres Willams WRBJ/Jackson, MS* A0aRn A g z 5 GOOD THINGS = .5 e
PD: Kwasi Kwa WPHI/Philadelphia, PA* \F:\I’]Lvs)él\‘/a|d°5‘ar GA 2 _ RICH BOY FEATURING POLOW DA DON & KERI ZONE 4/INTERSCOPE 2 2 .
WENZ/Cleveland, OH* ’ PD: Colby Colb ;nalluv 2 MAMI MIRA
OM/PD: Kimn Johnson gdBGT/-_’la;ks‘?"‘“”er e o Boen\t( Rg( MD: Fabian Croom 3 @ MR. CRIMINAL FEATURING NATE DOGG & MR, CAPONE-E Hrowen el 51 EoMESE 29
APD: Robin Simone Zba i Austin ' 4 THE PEOPLE :
MD: DJ Latin Assassin PD: G-Wiz WUSL/Philadelphia, PA* Owh?Té(;{EIf;s::c;nGA § @ COMMON ‘.0.0.0./GEFF=N/INTERSCOPE :7f‘ 1o 3 _-5_'96_7__ 39
. PD: Thea Mitchem N (% m WOODGRAIN WHEEL
WHXT/Columbia, SC* KPRS/Kansas City, MO* o\ o Kashon Powell PD: James "Killa Groove ) @ SLIMTHUG satrakcerren S99 B4 2266 -

PD: Chris Connors
MD: Shanik Mincie

WXBT/Columbia, SC*

OM: Andre Carson
PD/MD: Myron Fears

KRRQ/Lafayette, LA*

WAMOY/Pittshurgh, PA*
PD: DJ Boogie
MD: Kode Wred

Walton

WKYS/Washington, DC*
OM: Kathy Brown

OM: LJ Smith PD: D-Rock oy

. i ; : Dionne Burkett
PD: Wes McCain K JMH/Lake Charles, LA 8’3,%_/ ?a'fo'fnh S MD: Paul Stewart
WBFA/Columbus, GA* [0 Bryanilaylor APD/Mb:\ghawngA\exander

OM: Brian Waters
PD: Derrick "Lil' D" Greene

WFXE/Columbus, GA*
OM: Carl Conner, Jr.

PD: Michael Soul

MD: Kenya White

WMSU/Columbus, MS
OM: GQRiley

PD: Sebastian Riley

MD: Shawna Young

PD/MD: Erik Thomas
APD: Gina Cook

KZWA/Lake Charles, LA
OM: Antony Bartie
MD: Tammy Tousant

WQHH/Lansing, MI*
PD: Brant Johnson
MD: J. Hicks

KJMZ/Lawton, OK
OM/PD: Terry Monday

WBTJ/Richmond, VA*
PD: AaronMaxwell
APD/MD: Mike Street

WCDX/Richmond, VA*
OM: Al Payne
PD/MD: Reggie Baker

WDOKX/Rochester, NY*
OM/PD: Andre Marcel
APD: Jim Jordan

MD: Tarig Spence

WPGC/Washington, DC*
PD: Graham "Skip" Diflard
MD: Brown Hornhit

WJIKS/Wilmington, DE*
PD: Tony Quartarone
MD:Manuel Mena
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s - : . .
1 RO AIRPO R RD A8 A0
A D P » 0O RDFE A e ,
. ) PLA AND MO ADDED HONOR ‘
BRAND DA 0. 16
or ] [t
48 5 ) NieLsen 5o NEW AND ACTIVE
0 B Y TITLE CERTIFICATIONS PLAYS AUDIENCE
3 %3 ARTIST - ~ IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK X';TL“"_ST 7 LABEL ",LG‘;T: XETL,EST J LABEL p,LG‘X,’ﬁ
] 19 BLESSED AND HIGHLY FAVORED NO. ¥(5WKS) 829 3 3.905 2 CELEBRATE 159/5 PUT YOUR HANDS UP 12717
THE CLARK SISTERS | EMI COSPEL 7_“7__ Smokie Norful Darius Brooks
4 ENCOURAGE YOURSELF i (EMI GOSPEL) UMG/KOCH)
2 DONALD LAWRENCE PRESENTS THE TRI-CITY SINCERS emcospe. 823 a 4.331 L MOST ADDED TOTAL STATIONS: 17 TOTAL STATIONS: 5
3 FAITHFUL IS OUR GOD 701 +9 3724 3 THANK YOU RISE 124/1
mE HEZEKIAH WALKER & LFC VERITY/ZOMBA ™ T B {1l WON'T COMPLAIN) 157118 Jamie Jones Featuring Ali-4-One
= NOBODY BUT THE LORD Fred Hammond (GENESIS)
4 ALVIN DARLING & CELEBRATION EMTRO GOSPEL 616 Sl s 2 (VERITY/ZOMBA] TOTAL STATIONS: 6
TR LET GO =y o =~ o TOTAL STATIONS: 15 =
592 12 2935 5 IT'S ALREADY DONE 99/25
DEW£YNE WOODS & WHEN SINGERS MEET QUIET WATER/VERITY/ZOMBA ] TITTE e DESTINY 157710 e S TR e
BROKEN BUT I'M HEALED 536 19 3.697 4 ARTIST / LABEL STATIONS Stephen Hurd (EMI GOSPEL)
BYRON CAGE GOSPOCENTRIC/ZOMBA I BRAND NEW DAY 3 (INTEGRITY) TOTAL STATIONS: n
HIGH PRAISE s27  +6 2807 6 Jonathan Butler TOTAL STATIONS: o o3
ANOINTED PACE SISTERS TYSCOT i (MARANATHA!) | -
— — KROI, WJYD, WNNL BELIEVE 147/8 Vickie Winans
WE PRAISE YOU 506 54 2633 7 Bl S i Micah Stampley (VERITY/ZOMBA)
THE MCCLURKIN PROJECT GOSPO CENTRIC/ZOMBA | ONE GOD 3 (LEVITICAL) TOTAL STATIONS: "
PRAYIN' 4 U P R e F TOTAL STATIONS: 6
7SOMS OF SOUL SOUL WORLD/VERITY/ZOMBA 455 18 el I (AIR GOSPEL/MALACO) FOR MY GOOD 91/19
A WHAL, WPPZ, WXEZ GRATEFUL V47/4 VaShawn Mitchell
STEP ASIDE 448 +24 2155 10 Hezekiah Walker & LFC (TYSCOT)
NOTANDATADARSS ATEANTIC CALL JESUS 2 (VERITY/ZOMBA) TOTAL STATIONS: 10
NEVER WOULD HAVE MADE IT Bruce Parham TOTAL STATIONS: 3
MARVIN SAPP VERITY/ZOMBA f‘ii_ %52 1467 20 [ErMTRo EOSPEL)
PRAISE ON THE INSIDE WAl SRS
431 +6 1.850 13 R =
j:c;sss P PAJAM/GOSPO CENTRIC/ZOMBA ° STRONGER 2
. . Myron Butler & Levi
REV. “IMOTHY WRIGHT & THE NEW YORK FELLOASHIP MASS CHOIR wowses 424 34 -3.160 2 (nggo;p:& !
YOU KEEP ON BLESSING ME WHLH, WNOO
408 +14 1.636 16 .
LUTHER BARNES & TH! D COSPEL CHO AIR GOSPEL/MALACO g m———— —
HALLELU_E,AH EREDBUD L CHOIR L CELEBRATE 2
| Smokie Norful
TROY SNEED EMTROCOSPEL _“08, 7 2"‘04__ 8 (E",::l G'EOSF?EL‘;
BRANO NEW DAY AIRPOWER/MOST IMCREASED PLAYS/MOST ADDED WHNL, WTLC
JONATHAN BUTLER MARANATHA! 390 ’?9 720 B I e - 3
ONE GOD kS
MAURETTE BROWN CLARK ARGosPELMALACO Se0 28 1528 19 3:’;;2;,;’:;‘1
THE BLOOD WHLH, WOAD
JAMES FORTUNE & FIYA WORLDWIDE _3_“'_ ) =B 1541 18 P T -
|'!‘;L5 gN THE WAY A — 294 +6 1.282 2 Melvin Williams 37
NEATROGERSON ! MA | (BLACKBERRY/MALACQ)
HOW GOOD AND PLEASANT KHLR, KOKA \
NEW BREED wrecary 280 +38 0645 30 o T — x
- . o
NOTFABODTUS . 273 +8 1.037 22 Anointed Pace Sisters \
BISHOP NOEL JONES PRESENTS THE CITY OF REFLGE 5 NCTUARYCHOR  ALPHADOG/TYSCOT Avscom \
CALL JESUS WPZE, WPZZ \
BRUCE PARHAM EMTROGOSPEL 270‘ 27 _023# | 277 \
| GET JoYy \
COKC: Lot 263 433 1660 15 x
MERCY — e \
JEFFMAJORS MUSIC ONE/EPIC/COLUMBIA 2% R iS LD Y BRAND NEW DAY \
1 LOVE ME BETTER THAN THAT Jonathan Butler (Maranatha!) \
SHIR_EY MURDOCK wsor 2B 5 0625 - ADDED AT... WNNL <77, WIYD 12, KROI +7, WPZE +5, WEMV +5, \
GRACE o . B = WCAO S WNOO +4, WOAD 15 WLIB 3 WNI 5 WHAL 12 x
. I + . | foavon 6004
iSNH[é:-;ﬁ E;ZESBTE;ET:ER SHOUSEMASSTHOR — DEXTERITY SOUNDS/RHING N Baltimore 4 PRAISE TO THE ROCK \
- 75 434 0423 - B L (MRt 0 Youthful Praise (Evidence Gospel/Light) \
MELVIN WILLIAMS BL ACKBERRY/MALACO B ot MD: Danielie Brown WgG'P Q;WL(;S';?M fg‘f,m";ﬁ’; o 7 \
CLOSEST FRIEND e L DY . Deitrick Haddan, Count Your Blessings, 16 WNOO +2, WPGL \
THE RANCE ALLEN GROUP Tyscor - L. Spenser Smith & Testament, Surgery, 15 - = = —
s ¥ S s = I Bishop Paul . Morton, Be Blessed. 12 NEVER WOULD HAVE MADE IT "\
INDIL ARIE UNIVERSAL MOTOWN g - Joann Rosario, Clory To You, 9 Marvin Sapp (Verity/Zomba)
1 NEVER LOST MY PRAISE FOR MORE STATIONS GO TO: WXOK +1, WNOO +7, WFMV +7, WTHE +6, WCAD +5,
162 +23 0.360 = - WINI +5, KHLR +4, WXVI +3, WEUP +3, WLOU +3
TRAMAINE HAWKINS COSPO CENTRIC/ZOMBA www.RadioandRecords.co
STRONGER
Myron Butler & Levi (EM! Gospel)
RECURRENTS WPGC 12, WHLH +0, KHLR +7, WUFO +5, WNOO +4,
WXOK +1, WGRB +1, WXVI +1, WCAD #1, WFLT +1
E BORN TO WORSHIP (LIVE)
TITLE 11 NIELSEN BDS PLAYS El TITLE I NIELSEN BDS PLAYS ;‘;:; d':‘/t'_:;gt:r)ﬁate Mass Choir
i
ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w (=8 ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS ™ w WOAD +11, WXVI +10, WLOU +8, WLIB +8, WUFQ +2
IMAGINE ME VICTORY
KIRK FRANKLIN (FO Y0 SOUL/GOSPO CENTRIC/ZOMBA) 327 N - 325‘ TYE TRIBBETT &C.A. (INTECRITY/COLUMBIA) 255 . 2% B
I'LL TRUST YOU - THE STRUGGLE IS OVER
RICHARD SMALLWOD (SOUL WORLO/VERITY/ZOMBA) 522 ,V_ZE‘_M YOUTH FOR CHRIST (EMTRO GOSPEL) 2 250 3
I'M STILL STANDING HEAVEN KNOWS
BISHOP PAUL 5. MORTON (TERILLAH/LIGHT) s0e 2_87_ DEITRICK HADDON (TYSCOT/VERITY/ZOMBA) 225 3 ‘2_2:5__
UM GOOD 279 292 EVERY BODY EVERY BODY! n 236
SMOKIE NORFUL (EMI GOSPEL) KENNY LEWIS & ONE VOICE {ICEE INSPIRATIONAL/ICEE) FOR WEEK ENDING JULY 8, 2007
. I LEGEND: See legend to charts in charts section for rules and symbal explanations.
EAONEES(:(;E?LII?hﬁrREONC(EM\ COSPEL) 258 276 GOD IS IN CONTROL (IT'S NOT OVER) 209 213 38 gospel stations are etectronically monitored by Nielsen Broadcast Data Systems 24 hours a

WILMINGTON CHESTER MASS CHOIR (EMTRO GOSPEL)

day. 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.

GOSPEL REPORTERS

WPZE/Atlanta, GA*
OM: Frank Johnson
PD: Derrick Harper

WTHB/Augusta, GA
OM/PD: Ron Thomas
APD: Sister Mary Kingcannon

WCAO/Baltimore, MD*
PD: Lee Michaels
APD/MD: Danielle Brown

WWIN/Baltimore, MD
PD: Jeff Majors
MD: Jean Alston

WXOK/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD/MD: J'Michael Francais

WUFO/Buffalo, NY*
OM/PD: Carol M. Salter

WJNI/Charleston, SC*
OM: Michael Baynard
PD: Belinda Parker

MD: Anthony Baxter

WXTC/Charleston, SC*
OM: Bryan Taylor

PD: Michael Tee

APD: Edwin "Chef" Wrct

WPZS/Charlotte, NC*
PD: Alvin Stowe
MD: Tonya Rivens

WNOO/Chattanooga, TN*
OM: Lee Clear

PD/MD: Sam Terry
WGRB/Chicago, IL*

PD: Sonya M. Blakey
APD/MD: Effie Ralfe

WJIMO/Cleveland, OH ¢
OM/PD: Kim Johnson

WFMV/Columbia, SC*
PD: Tony "Cee" Green
APD/MD: Monica Washington

JULY 13, 2007

WEAM/Columbus, GA
OM: Carl Conner, Jr.
PD: Pam Dixon

WAJV/Columbus, MS
OM: CQRiley

PD: Sebastian Riley
WJYD/Columbus, OH*
OM: Jerry Smith

PD: Dawn Moshy

KHVN/Dallas, TX
PD: Dion Mortenson

WFLT/Flint, MI*
OM/PD: Sammie L. Jordan, Jr.
MD: Anna Johnson

WEAL/Greensboro, NC*
PD/MD: Joseph Level
KROI/Houston, TX*
OM/PD: Terri Thomas

WDJL/Huntsville, AL*
PD/MD: Walter Peavey

WEUP/Huntsville, AL*
OM: Hundley Batts

PD: Steve Murry

MD: Ricky Sykes

WTLC/Indianapolis, IN*
OM: Brian Wallace
MD: Donavan Hartwell

WHLH/Jackson, MS*
OM: Steve Kelly

PD: Jenell Roberts

MD: Lance Fuller

WOAD/Jackson, MS*
OM: Stan Branson
PD/MD: Percy Davis

KPRT/Kansas City, MO
OM: Andre Carson

PD: Myran Fears

APD: Freddie Bell

MD: Debbie Dee Johinson

KHLR/Little Rock, AR*
OM: Sonny Victory
PD: Tarrez Harris

KPZK/Little Rock, AR
OM: Mark Dylan
PD/MD: Bilty St. James

WLOU/Louisville, KY*
PD: Bill Price

WBBP/Memphis, TN
MD: Dareen Graves

WHAL/Mempbhis, TN*
PD: Eileen Collier
APD/MD: Tracy Bethea

WLOK /Memphis, TN*
PD/MD: Kim Harper
WMBM/Miami, FL

OM: E. Claudette Freeman
PD/MD: Greg Cooper

wwwW americanradiohistorv com

WHLW/Montgomery, AL*
OM: Michael Long
PD/MD: Kenny J.

WXVI/Montgomery, AL*
PD: Glinda Perkins

WTHE/Nassau, NY*
PD: Darren K. Greggs

WPRF/New Orleans, LA
PD: Kris "Cap'n Kris" McCoy

WYLD/New Orleans, LA*
APD/MD: Loretta Petit

WLIB/New York, NY*
PD: Denise Hill

WXEZ/Norfolk, VA*
OM: John Shomby
PD: Dale Murray

WPPZ/Philadelphia, PA*
OM/PD: Daisy Davis
MD: MoShay LaRen

WNNL/Raleigh, NC*
OM/PD: Jerry Smith
MD: Melissa Wade

WPZZ/Richmond, VA*
OM: Jerry Smith
PD: Reggie Baker

Rejoice/Satellite
PD: Willie Mae Mclver

Sheridan Gospel
Network/Satellite
PD: Michael Camble
APD: Morgan Dukes
MD: Ace Alexander

XM The Spirit/Satellite*
PD/MD: Jay Bryant

WSOK/Savannah, GA*
PD: E. Larry McDuffie

KOKA/Shreveport, LA*
PD: Eddie Giles
APD/MD: Sharon Flournay

KATZ/St. Louis, MO*
PD: Terrence Bibb

MD: Dwight Stane
WIMG/Trenton, NJ
OM/PD: Felicia Brannon
APD/MD: Robyn McCollum
WTSK/Tuscaloosa, AL
OM: Greg Tomascello
PD/AMD: Charles Anthony
WY(B/Washington, DC
PD: Ron Thompson
WFAI/Wilmington, DE
OM: Melvin Brittingham
PD/MD: Manuel Mena

* Monitored Reporters

24/7 NEWS ONLINE @ www.RadioandRecords.com
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CHRISTIAN

Fear, lack of resources stymie Christian rock radio

Ready To Soar Or
Indefinitely Grounded?

LX\\\\\\\\\\\\\\\\\\\\\\\\\\\\\&

Kevin Peterson

KPeterson@RadioandRecords.com

hristian rock keeps growing, selling thousands of records and

producing dozens of new artists and bands. Unfortunately,

Christian rock radio has not experienced that same boom.
B There are only a handful of full-time Christian rock sta-

tions, including WUFM

(Radio  U)/Columbus, Ohio;

WMKL (the Call)/Miami; KVRK/Dallas; and the Effect
Radio network based in Twin Falls, Idaho. Other stations playing an abundance
ot Christian rock music include CHR /rock hybrid outlets like KLY T/Albu-

querque and WYSZ/Toledo. With the continued expansion of Christian rock

music coming from the labels, why
around the country?

“1 think fear is the No. 1 thing” WUFM PD
Nikki Cantu says.” They're afraid that the money
won't be the same as what they think comes with
being more of an adule format”

WMKL president/GM Rob Robbins believes
the potential is there for a station willing to take
arisk, especially for a nussion-oriented Christian
broadcaster. " In terms of youth-oriented Chris-
nan radio taking off. the need and the potential
listening audiences are enormous, but untortu-
nately there is little priority to meet the need.”
Robbins says.

e points out that during the past year the
tormat continued losing full-time rock stations,
including two in Oklahoma, both of which he

feels had superior talent, production. program-

aren’t more rock stations popping up

ming and community involvement, and were
located inside the Bible Belt. He adds, “The
continuation and addition of such mission-
driven stations is predicated on the parent orga-
nization’s overall commitment to the vision and
the willingness to make the enormous sacrifice
required to reach young adults in light of what
may be sater, higher-income-producing, con-
sultant- and rescarch-driven formats that target
older listeners, aka Becky”

Instead of seeing the growth in Christian rock
stations run parallel with the growing quantity of
good Christan rock musie, stations like rock
KCXR/Tulsa and CHR/rock hybrid KOKE/
Oklahoma City have flipped formats. Sirtus and
XM took their Christian rock channels off the bird.

Goodwin

Robbins

KVRK D Chris Goodwin savs,I'm really
hoping that when HD is a bigger realicy than
it 1s today and there are more receivers out
there, that this will be a good format choice for
HD2 channels tor AC and inspirational stations
that really want to do something different to
reach a whole ditferent crowd. that younger
audience.”

Since Christian rock stations haven’t made a

huge ratings impact, the fear that Cantu men-
tions will probably remain with some boards of
directors, GMs and  owners. Even  though
Cantu’s WUFM has done well in its fund-rais-
ing efforts. she says resources can still be a chal-
lenge, too.
“You don't deal in the same money brack-
et as some of the other stations in the market,”
she says. "But we can't let chae be our excuse
to not even try. Even though we don't have
that million dollar giveaway, let’s be more cre-
ative and come up with a way to give away this
or that and really come up with a wav to con-
nect a person with a band and che radio sta-
tion. We find that listeners really gravitate to
that sort of stutt.”

Goodwin agrees that not having enough
resotirees s a big challenge for his station. specit-
ically when it comes to rescarch and marketing.

“I'd like to do more of the rescarch to find
out if we're doing the right thing and playing
the right songs.” he says. "That’s one of the
things I miss about not having the mspo sister
station that has the larger audience and bigger
share-a-thon. When we were together with
KVTT we were able to fund things like a TV
campaign, and we did some movie trailer things
i theaters across the area. I want to be able to
market ourselves in a bigger way and let people
know that we're here”

Yet Robbins says that share-a-thons and other
technigues and strategies that work well in other
formats do not suit a voung adult formarc like
Christian rock.

“Almost every aspecet of a station that ap~
peals to listeners under the age of 25 has to
be reconsidered outside of the box.” he says.
“The format can and will succeed and grow
when it adopts a mission-driven model that
reaches the target listener with effective pro-
gramming but carns the financial support of
the older |non-listening advertisers] who
can’t stand the music but realize that we're

reaching their kids.” RR

david crowder*band
new single“every‘l-hing g|OI’IOUS”

B W e

45 stations in 3 weeks!

Lahel Group

for promotional information contact josh lauritch | jlauritch@emicmg.com or 615.371.4201
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www americanradiohistorv com

JULY 13, 2007


www.americanradiohistory.com

“I'd never heard of her and wasn’t feeling the song title, but then | listened...
and | knew this was the next one we had to add! Hooky, fun, and quite a
message! This song is encouragement packaged in a short, fun, pop tune!
Toodaloo Earth — as in..."this world is not my home.” Awesome...just take one
listen and you’ll get it.” — Johnathon Eltrevoog PD/WONU/CHICAGO ,IL

CALI’'S SELF-TITLED DEBUT ALBUM AVAILABLE NOW ON LEVITY RECORDS!

N CONSIDERATION!

[:ﬂl'ﬂmﬂalnu
Farth

ALREADY SPINNING AT
WBVM TAMPA, FL
WSCF FT.PIERCE, FL
WONU CHICAGO,IL
KADI SPRINGFIELD, MO
KNMI FARMINGTON, NM
KFFR PULLMAN, WA

NEW AND ACTIVE

ON CHRISTIAN CHR CHART
LOOKING FOR YOUR ADD NOW
PLEASE GIVE IT YOUR TOP

DANCE REMIX COMING SOON

PROMO CONTACT: CHRIS CHICAGO.
SHAMROCK MEDIA GROUP.

mail to: CHRIS@CHRISCHICAGO.COM
615.465.8247

Jﬁé MIREGE

PAETIINA ISROLIF
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gy TITLE CERTIFICATIONS PLAYS AUDIENCE
Sz " TITLE PLAYS TITLE PLAYS
: 28  arTIST _ IMPRINT / PROMOTION LABEL ™ /- MILLIONS RANK AR ITAGED FeAin T ABEL e
GIVE YOU GLORY NO. 1(1WK) 1678 +60  S.303 1 TEARS OF THE SAINTS  247/27 YOU CARRIED ME 174/6
_ JEREMY CAMP BEC/TOOTH & NAIL =< Leeland Building 429
EVERY TIME | BREATHE i (ESSENTIAL/PLG) (WORD-CURB)
BIC DADDY WEAVE FERVENT/WORD-CURB ]598 i »'[7 -2 ] MOST ADDED TOTAL STATIONS: 18  TOTAL STATIONS: n
I'M NOT WHO | WAS X LET LIGHT SHINE  230/4 DAY
BRANDON HEATH noNomoDEREUNONPLG 1990 <30 5091 3 Be(hanvyc:)LifISn 2 g i::s 157183
UNDO . - (SPARROW/EMI CMG) (INPOP)
RUSH OF FOOLS MIDAS ]555 = 2203 2 TOTAL STATIONS: 12 TOTAL STATIONS: 14
I ERLAIN w1527 92 3;23S BE STILL 21518 OUR GREAT GOD 149/18
2 TITLE NEW StorySide:B Todd Agnew Featuring Rebecca St. James
SOMETHING BEAUTIFUL N4l 28 2865 & __ARTIST / LABEL STATIONS (SILENT MAJORITY/GOTEE) (INO)
NEWSBOYS INPOP i . EAST TO WEST 6 TOTAL STATIONS: n TOTAL STATIONS: 10
ONLY THE WORLD 5 Casting Crowns
MANDISA sparrowmicng 019 *57 eeooy ° (BEACH STREET/REUNION/PLG) YOU ARE MY GOD 200724 RIGHTNOYY , 139/21
— KBIQ, KLVA, KVMV, WBDX, WLFJ, WMHK Adam Cunningham This Beautiful Republic
MoD 950 +93 2.688 Z/ — =l - (TRACK STAR) (FOREFRONT/EMI CMG)
BRITTNICOLE SPARROW/EMI (MU - i o . "LOVE THE LORD 6 TOTAL STATIONS: 10 TOTAL STATIONS: 2
TUNNEL - in B
THIRD DAY EsseNmiaple 87 S0 926 w2 i STILLCALLSMESON  182/38  SNEAKIN' INTO HEAVEN 137714
. KBIQ, KBNJ, WAFJ, WAWZ, WD.C, WMCU John Waller ris Rice
GIVE S“:ES:NORDS TO SPEAK a 821 37 uES6 17 / e (BEACH STREET/REUNION/FLG) (EB+FLO/INO)
AARON = gha et YOu s TOTAL STATIONS: 1 TOTAL STATIONS: n
HOW CAN | KEEP FROM SINGING ] . Britt Nicole
CHRIS TOMLIN SIXSTEPS/SPARROW/EMICMG  O18 £ SReE 15 [;;ARQOW,EM. CMG)
EVERLASTING GOD KTIS. WAKW, WFFH, WLFJ, WMHK
LINCOLN BREWSTER VERTICAL/INTEGRITY 27_ ‘766 2603 8 SOTDAY =
MADE TO LOVE Tree63
TOBYMAC FOREFRONT/EM! CMG EZ_ ;65 ; 2127 _5]1 B (,ﬁsgp)
WHEN | GET WHERE I'M GOING KBNJ, Sirius Spirit 66, WFZH, WMCU
GEOFF MOORE ROCKETOWN OB 4 "853> i TEvrRy N loHoL S|
WHAT COULD BE BETTER (THE DAYS AHEAD) = T o B e B o)
BSMIES IND " E (SIXSTEPS/SPARROW/EMI CMG)
EASTTOWEST =~ AIRPOWER/MOST INCREASEDPLAYS/MOSTADDED 00 5,0 |45 19 WCQR, WMSJ, WPAR
CASTING CROWNS. BEACH STREET/REUNION/PLG o.m S FRUcal Rl i A R 5
I'M FOR YOU g 8
TOBYMAC FOREFRONTEMICMG Db 73 1093 26 g:ﬁ)mo" sl
OVER MY HEAD WBDX, WCSG, WRCH
BRIAN LITTRELL REuNOnmLG  OBC 22 ol 25 B F T T
40 LONE RANGER 50z +85 1202 20 Mark Schultz
g NATE SALLIE (URB (WORD-CURB)
ANYWAY WIQK, WMSJ, WRCI
,,/// MARTINA MCBRIDE reaplc  98€ 7 2353 10 A EWaRD 5
7 = LL THE WOR!
/ LOVE THE LORD ’
2 LINCOLN BREWSTER VeRTICALNTEGRITY 272 #101 1517y 18 m’g;g_fcﬁ';;
/ INTO THE DAY = WJIE, WRCH
/ BERO NORMAN fssenTiavplc 6% 45 0616 30 15" e R
'/ COMING BACK TO LIFE 2
YV HOME |
; 2 DAUCHTRY NG 445 +72 1.891 14 Eahoo)mg Angels
Vs N
7 PROMISE OF A LIFETIME : WDJC, WMSJ
/4 KUTLESS pecooTHaNaL 438 70 0724 29 EAST TO WEST
/ T o . -
7 ALL THE WORLD Casting Crowns (Beach Street/Reunion/PLG)
y ;7// POINT OF GRACE viorpcUrs S8 B0 DAk4 - WPAR +27, WLAB +26, WBSN +24, WRCM +22, WCGR +21,
7 R NGB e TOINEE ADDED AT... ST KTSY +20, KSBU +18, KBN +T7, WCSG +16, SIST +I5
7 % 2 3 2% KFSH thedish :
7z ECHOING ANCELS INO 95.9 ¢m LOVE THE LORD
/ FIND ME TONIGHT Los Angeles St mn o
7 e DAY, INPOP 359 +2 111 25 9 Lincoln Brewster (Vertical/lntegrity)
;7/ R = D Chuckivler WAWZ +22, XMES +21, WBDX +10, WMCU <9, WFFH +8,
/ / EVERYTHING GLORIOUS 338 .53 097 27 MD: Bob Shaw KKCM +7, WDJC +7, WPAR +6, WCQR +4, KBIQ +4
7, DAVID CROWDER BAND SIXSTEPS/SPARROW/EMICMG 27 L 5 Adam Cunningham, You Are My God, 17 =
vy
/4 SAVED THE DAY : YOU
/ PHILLIPS, CRAIG & DEAN INO 30 +6 0.363 Britt Nicole (Sparrow/EMI CMG}
YOU KNOW MY NAME 583 35 N 2 FOR MORE STATIONS GO TO: WRCM 425, KXQU +13, WMCU +10, WAKW +7, WMHK +7,
DETOUR 180 SLANTED/SPRING HILL ¥ d www.RadicandRecords.com WG KTSL S5, WLAB 4, KLTY 4, KBNJ +4
BRING THE RAIN
= MercyMe (1NO)
RECURRENTS KAIM +21, KGBI +12, WMHK <7, KFSH +6, KWND +5,
WFHM +5, WMCU 45, SIST +4, WRUC +4, KLIC +4
§ g . LONE RANGER
o TiTLE 1 NIELSEN BDS PLAYS N TTLE i1 NIELSEN BDS PLAYS Nate Sallie (Curb)
£ = / KXOJ +16, WLPJ +15, SIST +14, KAIM +10, WDC +7,
ARTIST / IMPRINT / N ! / TION ] ' d ) 4
= /1M PROMOTION LABEL CERTIFICATIONS ™ w 8l ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS TW Lw WOVO 7 WCRJ «5, KLIC +. WEDX 4 WVFJ 3
MY SAVIOR MY GOD | WILL LIFT MY EYES
AARON SHUST (BRASH) 745 2z BEBO NORMAN (ESSENTIAL/PLG) 525 . gos
BLESSED BE YOUR NAME VOICE OF TRUTH
TREEE3 (INPOP) = ___55’3 CASTING CROWNS [BEACH STREET/REUNION/PLG) 218 g5
HOW GREAT IS OUR GOD 542 520 BY HIS WOUNDS 509 523
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) ) . CLDAY REVEALEDFEAT MAC POWELL, MARK HALL, STEVENCURTIS CHAPMAN, BRIANLITTRELL (RELNIDN/PL)
HOLY IS THE LORD 539 539 DOES ANYBODY HEAR HER 506 548 FOR WEEK ENDING JULY 8, 2007
CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG) CASTING EROWNS (BEACH STREET/REUNION/PLG) LEGEND: See legend to charts in charts section for rules and symbol explanations.
B s - ar i 54 Christian AC stations are electronically monitored by Nielsen Broadcast Data Systems 24
PRAISE YOU IN THIS STORM 538 553 MOUNTAIN OF GOD 482 488 hours a day, 7 days a week. Christian AC Indicator chart compiled of 32 reporters, christian CHR

CASTING CROWNS (BEACH STREET/REUNION/PLG)

THIRD DAY (ESSENTIAL/PLC)

28, christian rock 29 and inspo 18. © 2007 Nielsen Business Media, Inc. All rights reserved.
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Announcing This Month’s Recipients of BDSCertified
Spin Awards based on CHRISTIAN RADIO

50,000 SPINS

Mountain Of God/ Third Day /Essential/PLG
Sing A Song/ Third Day /Essential/PLG

-R D ADC 'iﬁ

| 40,000 SPINS
AnnguncingJhis Month’s Reuplents of E
Made To Love/ tobyMac /Forefront/EMI CMG
w D Ce rTIfI Ed Sometimes By Step/ Rich Mullins /Harborwood
. ‘ Surrender/ Joy Williams /Reunion/PLG
Welcome Home/ Brian Littrell /Reunion/PLG

30,000 SPINS

A Littte More/ Jennifer Knapp /Gotee

Everlasting God/ Lincoln Brewster /Vertical/Integrity
I Will Lift My Eyes/ Bebo Norman /Undone

Undo/ Rush Of Fools /Midas

When | Praise/ FFH /Benson

You Alone/ Echoing Angels /Ino

20,000 SPINS

Big Enough/ Ayiesha Woods /Gotee

Every Time | Breathe/ Big Daddy Weave /Fervent/Word-Curb

Give It All Away/ Aaron Shust /Brash

How Can | Keep From Singing/ Chris Tomlin /sixsteps/Sparrow/EM|I CMG
I'm Not Who | Was/ Brandon Heath /Reunion/PLG

Something Beautiful/ Newsboys /Inpop

10,000 SPINS

After The World/ Disciple /SRE/INO

Bring The Rain/ MercyMe /INO/Columbia

Days Of Elijah/ Twila Paris /Integrity

Find Me Tonight/ Everyday Sunday /Inpop
Hallelujah/ Bethany Dillon /Sparrow/EMI CMG

I T T

1

He Took The Scars/ Brother's Keeper /Training Union/Ardent

Il Lead You Home/ Michael W. Smith /Arista
Love Song/ Third Day /Reunion/PLG

Save Me/ Nate Sallie /Curb

The Last Night/ Skillet /Ardent/SRE/INO

o (00 ) A et L2

The Noise/ Jessie Daniels /Midas

ww.bd_".?gjonline.com

LTI

They Don't Understand/ Sawyer Brown /Curb

Things We Go Through/ Hawk Nelson /Tooth & Nail

SPIN AWARD WINNER .
We Fall Down/ Kutless /BEC/Tooth & Nail

wh Ll

You/ Britt Nicole /Sparrow/EMI CMG
You Know My Name/ Detour 180 /Slanted/Spring Hill
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ws CHRISTIAN CHR CHRISTIAN ROCK
EE TITLE PLAYS TITLE PLAYS
23 ARTIST IMPRINT / PROMOTION LABEL ™ /- ARTIST IMPRINT / PROMOTION LABEL ™ +-
| THE LAST NIGHT EVIL (A CHORUS OF RESISTANCE)
; X e AROENTSREANG 1084 4B PROJECT 86 TOOTH & NAIL _Zﬂ__ 26
SOMETHING BEAUTIFUL MADMEN
8 \ewssovs meop 1015 8 WAVORLY FLICKER/PLG ~27i ) 'E
I'M FOR YOU % PERFECT
7 ToBYMAC FOREFRONT/EMICMG 298 50 FLYLEAF ASM/OCTONE/INTERSCOPE ZE“ +2
= LET IT FADE BREAK ME DOWN
4 _‘2 JEREMY CAMP BECTOOTHSNAIL 989 *30 RED ESSENTIAL/PLG WZE]_ v
= b= AWAKENING PLAY IT SAFE
= | ]i" SWITCHFOOT SPARROWICOLUMBIVEMICME 978 5 DIZMAS CREDENTIAL/EMI CMG fi ) =16
~| AFTER THE WORLD AWAKENING
. } _2C__ DISCIPLE SRE/INO EE? ) iy SWITCHFOOT SPARROW/COLUMBIA/EMI CMG _248 212
(1= You CROSS THE LINE
‘ Z ]i, BRITTNICOLE SPARROW/EMI CMG _ﬁ i “’? ] . RUTH O _—21_..8_— +10
BEAUTY o | LOVE YOU TO DEATH
AYIESHA WOODS COTEE _72§ -8 +82 E FAMILY FORCE S MAVERICK/MONO VS STEREQ/COTEE __236 Bl
ONLY THE WORLD ATTITUDE
MANDISA sparrOwEMICMG ©9) N RE4 FIREFLICHT FLICKER/PLG __2__3_1 0
TUNNEL SOMEWHERE IN THE SKY
THIRD DAY ESSENTIAUPLG E’E | :7 KUTLESS BEC/TOOTH & NAIL «220 13
ZERO YOU'RE ON FIRE
HAWK NELSON TOOTH & NAIL 6_66_’ ! 'f MXPX TOOTH & NAIL 217_ 1
I'M NOT WHO | WAS WAKE UP
_ BRANDONHEATH ReUnonmLe 929 _‘" N K52 BEC/TOOTH & NAIL _25 i
MISSING PAGES 615 435 TIME IS RUNNING OUT (WHERE TO START) oM 22
SEVENTH DAY SLUMBER BEC/TOOTH & NAIL HIGH FLIGHT SOCIETY RKT/ROCKETOWN
UNDO AN EPIPHANY
_ RUSHOFFOOLS MIDAS i73 i i THE SEND TooTHeNAL 184 7
LONE RANGER 567 436 SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY | DO). 182 60
NATE SALLIE CURB - ALMOST. TOOTH & NAIL |
RIGHT NOW TIME (TO LET THIS GO)
THIS BEAUTIFUL REPUBLIC FOREFRONT/EMICMG 50_5‘ 0 ! NEVERTHELESS FLICKER/PLG 1z8 *5
552;35 AND ADORE (SOME LIVE WITHOUT IT} 492 452 SING TO ME 177 .8
FUCKERPLG T4 RUN KID RUN TOOTH& NAIL
HOME ZERO
~ DAUGHTRY reamMc 402 +81 5 HAWK NELSON TootHanAL 199 0
REACHING FINDING OUT
LEELAND ESSENTIALPLG 9% 58 i STELLARKART worD-cuRs 166 A j ul
IN MY ARMS FIGHT LIKE THIS
PLUMB CURB 0y & DECYFER DOWN semvo 127 R =9
EAST TO WEST 340 217 FIENDS (SELLING OUT AIN'T EASY) 154 9
CASTING CROWNS BEACH STREET/REUNION/PLG . CHASING VICTORY MONOVSSTEREQ/COTEE >
SIGNATURE OF DIVINE (YAHWEH) 334 184 T HOLE IN MY HAND 150 +38
_ NEEDTOBREATHE ATLANTIC/LAVA/WORD-CURB 2~ DAY OF FIRE ESSENTIALIPLG  ° PP
EVERY TIME | BREATHE =) LIE TO ME
BIG DADDY WEAVE FERVENT/WORD-CURB '3]5 2 & 12 STONES WIND-UP ]_M‘ B
BEAUTIFUL DISASTER g | NEED YOU
JON MCLAUCGHLIN ISLAND/EMI CMG 304 +60 B ’ RELIENTK CAPITOL/GOTEE _]?9 +105
LEAST OF THESE NEW SKEPTIC
DECEMBERADIO SLANTED/SPRINGHILL 285 L -67 & FOLD TooTHaNAL 12 i
| WANNA LIVE SCREAM
STELLARKART woro-curs 267 s 5 JONAH 33 ARES _B_Oﬂ i 54
GIVE UNTIL THERE'S NOTHING LEFT SAY YOUR PRAYERS
RELIENTK capmocoree 262 i WEDDING BRAVENEW WORLD _1_27__“ &
HERE'S MY LIFE - LET'S GO BACK
BARLOWGIRL FERVENT/WORD-CURB 249 i & EVERYDAY SUNDAY INPOP e L
IT'S BEAUTIFUL = YOUR DEMON
ELEVENTYSEVEN FLICKER/PLG 2t 23 = KIDS IN THE WAY FLICKER/PLG "2_ o2
JUST ME . MINOR PROPHETS
SEVENCLORY 7sem 233 32 =t HASTE THE DAY joomHanaL 100 &4
TITLE PLAYS TITLE PLAYS
ARTIST IMPRINT / PROMOTION LABEL ~ TW - ARTIST IMPRINT / PROMOTION LABEL ~ TW +-
BRING THE RAIN MERCYME INO 342 +14 I BELIEVE IN YOU JOFLENCLE SPIN360 164 -9

OM/PD: Mark Cuy
APD/ME: Mike Carrier

WHMX/Bangor, ME
OM/PD: Tim Collins
APD/MD: Morgan Smith

KWOF/Cedar Rapids, IA
OM/PD: Jack Davis

WONU/Chicago, IL*
OM: Justin Knight

PD: Johnathon Eltrevoog
MD: Mallory DeWees

2477 NEWS ONLINE @ www.RadioandRecords.com

WJRF/Duluth, MN
PD/MD: Terry Michaels

KNMI/Farmington, NM
OM: Wilann Thomas

PD: Darren Nez

MD: Kenny Montano

WSCF/Ft. Pierce, FL
PD/MD: Paul Tipton

WYLV/Knoxville, TN*
PD/MD: Janathan Unthank

WAYM/Nashville, TN*
OM: Dave Senes

PD: Jeff Brown

MD: Stace Whitmire

WNAZ/Nashville, TN*
OM/PD: Dave Queen
APD: Jennifer Houchin
MD: Seth Routzahn

PD/MD: Tony Weir
APD: teremy Louis

KZRI/Portland, OR*
Ot Mike Novak

PD: David Pierce

APD: Eric Allen

KFFR/Pullman, WA
OM/PD: Chris Gitbreth

www.americanradiohistorv.com

OM: Gary Bugh
PD/MD: Aaron Dicer

KLFF/San Luis Obispo, CA*

PD: Matt Williams
MD: Noonie Fugler

WBYO0/Sellersville, PA
OM: David Baker
PD/MD: Kristine McClain

KADI/Springfield, MO*
PD/MD: Rod Kittleman

EVERY TIME | BREATHE BiC DADDY WEAVE FERVENT/WORD-CURB 274 *56 GIVE YOU GLORY JEREMY CAMP BEC/TOOTH & NAIL 150 +76
5 It BE THOU NEAR TO ME SELAH CURB __ZESW +38 EAST TO WEST CASTING CROWNS BEACH STREETREUNION/LG 143 +81
% WHEN | GET WHERE I'M GOING GEOFF MOORE ROCKETOWN 261  +33 ~ SAVED THE DAY PHILLIPS, CRAIG & DEAN N0 143 9
; UNDO RUSHOF FOOLS MIDAS 241 422 YOU ARE GOOD POINT OF GRACE WORD-CURB 141 +36
i ~ FATHER JADON LAVIK BEC/TOOTH&NAIL 216 +44 HOW CAN | KEEP FROM SINGING CHRISTOMLIN SIXSTEPS/SPARROW/EMI (MG 125 el
§ | I'M NOT WHO | WAS BRANDONHEATH REUNION/PLG 198 +4 - UNTO THE ONE MATTPAPA SPIN360 _1]5 _| +24
é GOD SPEAKING RONNIE FREEMAN HARDLY 177 +13 FAITHFUL GOD SHANNON WEXELBERG QISCOVERY HOUSE N5 10
§ GIVE ME WORDS TO SPEAK AARDN SHUST BRASH 170 4 LU OVER MY HEAD BRIANLITTRELL REUNION/PLG N3 +48
§ . CONVINCED NICOLE C. MULLEN WORD CURB 168 +5 | L= 00 COMING BACK TO LIFE ECHOING ANGELS INO 106 +35
CHRISTIAN CHR REPORTERS

KLYT/Alb 1qwerque, NM KXWA/Denver, CO WORQ/Green Bay, Wi WJLZ 'Norfolk. VA* KTPT/Rapid City, SD WBVM/Tampa, FL*

PD Matt Centry PD: Scott Veigel OM/PD: Jim Raider O WPD: _P Maraan OM: Tom Schoenstedt PD: Johnny Vincent

ML Joey Eelv le APD: £.nre Veresely PD/MD: Joseph Standish MD: Olivia Paff

KZZQ/Des Maines, 1A WAYK/Kalamazoo, Ml
KAFC/Anchorage, AK PD: Mike Schiote PD/MD: Mike Couchman KJTHPonca City, OK WPRJ/Saginaw, Ml WYSZ/Toledo, OH

PD/MD: Jeff Howe
APD: Rob Fairchild

KDUV/Visalia, CA*
PD: Joe Croft
APD/MD: Shannon Steele

WCLQ/Wausau, WI
PD/MD: Matt Deane

* Monitored Reporters

JULY 13, 2007
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November 15-16, 2007

Marriott at Vanderbilt University, Nashville, Tennessee
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CHRISTIAN AC REPORTERS

KGNZ/Abilene, TX
PD/MD: Gary Hill

WFSH/Atlanta, GA*
PD: Kevin Avery
MD: Mike Stoudt

WVEJ/Atlanta, GA*
OM/PD: Don Schaeffer
APD: Steve Williams

WAFJ/Augusta, GA*
PD/MD: Steve Swanson

KPEZ/Austin, TX

OM: Mac Daniels

PD: Cary Walsh
APD/MD: Steve Etheridge

WRBS/Baltimore, MD*
PD: David Paul
MD: Mike Alley

WDJC/Birmingham, AL*
APD/MD: Ronnie Bruce

KTSY/Buoise, ID*
OM: Chris Gilbreth

PD: Jerry Woods
APD/MD: Travis Culver

WCVK/Bowling Green, KY
OM: Ken Burns

PD: Susan Woodard

MD: Whitney Yule

WAYR/Brunswick, GA
PD/MD: Bart Wagner

WRCM/Charlotte, NC*
OM: Gary Morland
PD: Dwayne Harrison

WBDX/Chattanooga, TN*
OM/PD: Jason McKay
APD/MD: Justin Wade

WAKW/Cincinnati, OH*
PD: Rob Lewis
MO: Daryl Pierce

WFHM/Cleveland, OH*
PD: Len Howser
MD: Josh Booth

KGTS/College Place, WA
PO/MD: Elizabeth Nelson

KBIQ/Colarado Springs, CO*
PD: Bret Stevens
MD: Jack Hamilton

KCVO/Columbia, MO
OM/PD: Jim McDermott

WMHK/Columbia, SC*
PD: Steve Sunshine

WCVO/Columbus, OH*
APD/MD: Mike Russell

KBNJ/Corpus Christi, TX*
PD: Joe Fahl

KLTY/Dallas, TX*
PD: Chuck Finney
APD/MD: Michael Prendergast

KNWI/Des Maines, IA
PD/MD: Dave St. John

WMUZ/Detroit, MI*
PD: Miranda Belcher
APD: Randi Myles
MD: Jon Culbert

WWIB/Eau Claire, Wi
OM: Paul Anthony
PD/MD: Greg Steward

WCTL/Erie, PA
OM: Ronald Raymand
PD/MD: Adam Frase

KHPE/Eugene, OR
OM: Jeff McMahon
MD: Paul Hernandez

KYTT/Eugene, OR
OM: Dave DeAndrea
PD/MD: Rick Stevens

KLRC/Fayetteville, AR
PD/MD: Mark Michaels

WCLN/Fayetteville, NC
OM/PD: Dan DeBruler
APD: Syndi Long

MD: Steve Turley

24/7 NEWS ONLINE @ www.RadiocandRecords.com

KGCB/Flagstaff, AZ
OM: Daniel White
PD/MD: Mike Medlin

WPER/Fredericksburg, VA
PD: Frankie Morea

KZKZ/Ft. Smith, AR
OM/PD: Dave Burdue

WLAB/Ft. Wayne, IN*
PD: Don Buettner
MD: Melissa Montana

WCSG/Grand Rapids, MI*
OM: Don Michael

PD/MD: Chris Lemke

APD: John Balyo

WJQK/Grand Rapids, MI*
OM/PD: Troy West
MD: Brian Nelson

WBFJ/Greenshoro, NC
PD/MD: Wally Decker
APD: Darren Stevens

WLFJ/Greenville, SC*
PD/MD: Rob Dempsey
APD: Gary Miller

KAIM/Honolulu, HI*
OM: Jack Waters
PD/MD: Corry Reynolds

KSBJ/Houston, TX*
PD: Chuck Pryor
MD: Jim Beeler

WCRJ/Jacksonville, FL*
PD: Roger Henderson
MD: Theresa Ross

WCQR/Johnson City, TN*
PD/MD: Jason Sharp
APD: Chalmer Harper

KOBC/Joplin, MO
OM/PD: Lisa Davis

KLJC/Kansas City, MO*
PD/MD: Michael Grimm

WJTL/Lancaster, PA*
PD: John Shirk
MD: Phil Smith

WLGH/Lansing, M|

KFSH/Los Angeles, CA*
OM: Jim Tinker

PD: Chuck Tyler

APD/MD: Bob Shaw

WJIE/Louisville, KY*
PD: Jim Galipeau
APD/MD: Chris Crain

WRVI|/Louisville, KY
OM/PD: C.C. Matthews
APRD: Dave Reiche!

KSWP/Lufkin, TX
OM/PD: Al Ross
APD/MD: Michelle Ross

KVMV/McAllen, TX*
PD: James Camblin
APD/MD: Bob Malone

KJIL/Meade, KS
PD/MD: Michael Luskey

WMCU/Miami, FL*
OM/PD: Dwight Taylor

WFZH/Milwaukee, WI*
PD/MD: Danny Clayton

KTIS/Minneapolis, MN*
APD/MD: Paul Perrault

KBMQ/Monrae, LA
PD/MD: Phillip Brooks

WFFH/Nashville, TN*
PB/MD: Vance Dillard

New Life Media Network/Network
PD/MD: Joe Buchanan

WBSN/New Orleans, LA*
OM: Julie Headrick

PD: Tom Krimsier

MD: Libby Krimsier

WAWZ/New York, NY*
OM: Scott Taylor

PD: Johnny Stone

MD: Keith Stevens

KCB{/Omaha, NE*
PD: Melody Miller
MD: Jeff Devereaux

WPO0Z/0Orlando, FL*
OM/PD: Dean O'Neal
APD: Jeff Cruz

MD: Scott Smith

KLVA/Phoenix, AZ*

WMSJ/Portland, ME*
PD: PaulaK.
APD: Joe Polek

KFIS/Portland, OR*
PD: Dave Arthur
MD: Kat Taylor

KSLT/Rapid City, SD
OM: Tom Schoenstedt
PD: Dave Masters

MD: Jennifer Walker

KSGN/Riverside, CA*
PD/MD: Bryan O'Neal

WPAR/Roanoke, VA*
OM: Jackie Howard

PD: Jason Sharp

MD: Brian Sumner

WRCI/Rochester, NY*
PD: Mark Shuttleworth

WQFL/Rockford, IL
OM: Ralph Trentadue
PD: Darren Marlar
MD: Joe Buchanan

KKFS/Sacramento, CA*
PD: Max Miller
APD/MD: Mark Standriff

KOAY/Salt Lake City, UT
PD/MD: Alan Hague

Sirius Spirit 66/Satellite*
PD/MD: Al Skop

XM The Message/Satellite*
PD: Jon Zeliner
MD: Jim Epperlein

KCMS/Seattle, WA*
PD: Scott Valentine
MD: Sarah Taylor

WFRN/South Bend, IN
PD: Jim Carter
MD: Doug Moaore

WHPZ/South Bend, IN
PD/MD: Tom Scott

KTSL/Spokane, WA*
PD/MD: Beau Tyler

KWND/Springfield, MO*
PD/MD: Jeremy Morris

KKJM/St. Cloud, MN
OM/PD: Diana Madsen

KHZR/St. Louis, MO*
OM: Sandi Brown
PD/MD: Greg Cassidy

WLPJ/Tampa, FL*
PD: Carmen Brown
APD: Dave Cruse
MD: Jeff MacFarlane

KKCM/Tulsa, OK*
OM: Steve Hunter
PD: Chris Kelly

APD: Dale Christopher

KXOJ/Tulsa, OK*
PD: Bob Thornton
APD: Dave Gordon

WCGTS/Washington, DC*
PD: Ty McFarland
MD: Rob Conway

WGRC/Williamsport, PA
OM: Don Casteline
PD/MD: Larry Weidman

WXHL/Wilmington, DE
OM: Dan Edwards
PD/MD: Dave Kirby

APD: Sal April

* Monitored Reporters
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» AFTER TOPPING THE
MONITORED CHRISTIAN AC LIST
LAST ISSUE, BRANDON HEATH

INCREASES 26 PLAYS AND HOPS 3-1
ON CHRISTIAN AC INDICATOR WITH
“I'M NOT WHO { WAS.”

CHRISTIAN AC INDICATOR

| g AT}IQTI'EE IMPRINT / PROMOTION LABEL TprAYSv-
I'M NOT WHO | WAS BRANDON HEATH REUNION/PLG 907 +26
i BRING THE RAIN MERCYME o E 897 _:;177
{ EVERY TIME | BREATHE BIG DADDY WEAVE - FERVENT/WDR[;-CURB 877 3 ‘z;
7 GIVE YOU GLORY JEREMY CAMP 7 BEC/TOOTH & NAIL .“870> -38
17 TUNNEL THIRD DAY ESSENTIAL/@ 7*7—3; 12
' 2] SOMETHING BEAUTIFUL NEWSBOYS o 7 iNFOP 688  -67
I | 24 IJN[;RUSH OF FOOLS - - o MIDAS - BBS *—é; B
-~ B
| 8 J ONLY THE WORLD MaNDISA SPARROW/EMICMG~ B42 +8
. | 9 - GIVE ME WORDS TO SPEAK AARON SHUST BRASH © 602 +34
10°  YOU BRITT NICOLE - - - SPARROW/EMI CMG K &27777
13 INTO THE DAY BEBONORMAN 7 ESSENTIAL/PLG 463 +3 -
12 HOW CAN | KEEP FROM SINKG[HR!STOMLIN SIXSTEPS/SPARROW/EMI CMG 3 437 —‘-77‘
3 DVE;H HEAD BRIAN LITTRELL ;ZEUNION/PLG 435 -20 1
' EAST TO WEST CASTING CROWNS o - BEACH STREET/REUN\ONE 398 *1557‘
' T:E REMEDY AYIESHA woonsii o o COTEE ‘ 324 +7 }
@ I'M FOR YOU TOBYMACfi FOREFRONT/EMICMG 34 +28
) } Y;J CARRIED ME BUILDING 429 WORD-CURB 33 14
(1) LONE RANGER NATE SALLIE 7 - o we - 273 6
‘ EVERYTHING GLORIOUS DAVID CROWDER BANTJ SIXSTEPS/SPARROW/EMICMG 272 +67
@ FIND ME TONIGHT ;VERYDAY SUNDAY INPOP ¢ 250 +22
. ALL THE WORLD POINT OF GRACE vivono-cups 250 *177*
@ PROMISE OF;A LIFETIME KUTLE557 . BEC/TOOTH & NAIL ; 225 +1
@ TEARS OF THE SAINTS LEELAND 7 ESSENTIAL/PLG H; +12
24 S-AVET'HE DAY P;ILL\P;, CRAIC & DEAN INO 7 215 -34
@ LEAST OF THESE DECEMBERADIO I ;LANTED/SPRING HILL m +27
e STILL CALLS ME SONm WALLER - o REUNION/PLG -210 +25 .
‘ COMING BACK TO LIFE FCHOING ANGELS - INO 209 +24
G BE STILL STORYSIDE:B GOTTE 204 +45
@ PRAISE AND ADORE (SOME LIVE WITHOUTIT) WA;OI:LY FLICKER/PLG 194 +4
30 2 THERE IS A RIVER JARS OF CLAY ESSE;AL/FJLG 191 35 n
CHRISTIAN CHR
@ MUSIC RESEARCH
Hit Music Research
TITLE w w w
ARTIST IMPRINT / PROMOTION LABEL TOTAL. FAM% BURNYS 18-24 2534 1834
THE LAST NIGHT SKIL-LET ARDENT/SRE/NO 71..24 9% . 20% : 429 4.25: 4.27
EHTIME 1 B]l EATHE BIG DADDY WEAVE FERVENT/ WORD-CURB 4;‘; ] 94% % 423 410 435
I'M FOR YOU T10BYMAC FbREFR(;NT/EMI MG 413 81% S% - 410 400 405
AWAKENING swITCHFOOT - SPARROW/COLUMBIA/EMI CMGV 412  86% B% 400 403 401
EETHIN}.;AUTIFUL NEWSBOYS INPOP  4.08 QE‘; 21% 395 702 399
HOME DAUCHTRY R(iA/RMC 406 9% 23% 366 437 3 4.01_
FIN;ME TONIGHT £VERvDAY SunDAY 7 INPOP - 4.04 -940/-0 + 15% 4._08 398 A.CE
I'M NOT WHOTWAé BRANDONT—!EATH REUNION/PLG - 4.04 BO%  15% 400 428 414
AFTER THE WORLD DISCIPLE SRE/INO  4.03 : 98%  22% 408
LE:r T FADE;;REMV CAMP - o BEC/TOOTH& NAIL ~ 4.02 ;%‘ B 7%
MISSING PAGES SEVENTH DAY SLUMBER BECTOOTH&NAL - 3.99 9% 1B% 380 413 397
UNDO RUSH OF FOOLS - MiDAS -~ 3.99  81% B% 379 399° 390
ZEROHawkNELSON BEC/TOOTH&NAIL ~ 3.94 ~ 780/; 13% 4 400 378 393
IN MY ARMS pLUMB CURB P 3.98" 83% 13% - 391 408 400
WORK JARS OF CLAY o ESSENTIALPLC  3.89 89% 20% @ 388 393 390
DEARLY LOVED JiMMY NEEDHAM - 7 INPOP ~ 3.88 ;g% 2% ;; 3N - ;6
770;4'T GIVE UP SANCTUS REAL i SPARROW/EMICMG ~ 3.88  97% 17% 4m 3 355 - 380
PRAISE & ADORE (SOME LIVE WITHOl;IT) WAVORLY FLICKERPLC 386 87%  21% ° 405 355 R;BO#
RIGHT NOW THIS BEAUTIFUL REPUBLIC 75PARROW/EM! MG 3.81 ¢ 71%_ 15% i 370 350 ;6‘0 7
YOUR WAY ApIE cﬁ BEC/TOOTH&NAIL ~ .3.78«  79% 22%: 3.77 4N 394

This report is a cumulative sample of current online music surveys conducted by Christian CHR stations across the country. Total
sample size is 726 respondents. Total average favorability estimates are based on a scale of 1-5. (1= don't like it at all, 5 = love it).
Total familiarity represents the percentage of respondents wha recognized the scng. Total burn represents the number of respon-
dents who said they are tired of hearing the song. Sample composition is based on persons 12+. Persons are screened via the
internet. Once passed, they can take the music test when invited to do so by their local radio station. When comparing this data
with what is happening at your station please keep in mind that number of spins, percentage of familiarity, and other factors mus:
be considered, and that your results may vary accordingly. HitMusicResearch.com results are intended to show opiniors of par-
ticipants on the internet only. Hit Music Research is a registered trademark of HitMusicResearch.com. The HMR system is avail-
able exclusively for local Christian radio stations by contacting Ken Farley at (615) 331-0736 or Ken@hitmusicresearch.com
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Competing for listeners in the 2lst century

Sleeping With

The Enemy

R.J. Curtis

RCurtis@RadioandRecords.com

ne of the greatest movies ot all time provides a valuable les-
son for| business. In “The Godfather, Part 2 Michael

Corleore advises tellow mob boss Frank Pentangeli to “keep
your friends close, but your enemies closer.” B [t may be sur-
prising o learn that this classic axiom is more accurately
attributed to Sun-tzu, the Chinese general and military strate-

gist who took care of business around 400 B.C.

Its radio application occurred to me after a
conversation with CB3S Radio KIUPL/Portand,
Ore., PD John Paul, who recounted a true story.
At a recent concert, Paul and his wife encoun-
tered Mike Moore and his wife in the beer line.
Moore programs the crosstown  competitor,
Entercom’s KW]J. The two programmers have
known each other for years and get along fine.
Apparently the wives hit it off too, and Pauls
wite spontancously invited the Moores to a din-
ner party at the Pauls” house.

Looking at each other, the husbands had a vin-
tage “Saturday Night Live”™ mompene:"Nah” they
both said. Moore’s wife countered with a sugges-
tion that the couples do dinner QJJmctimc‘, which
momentarily seemed possible [but was again

quickly. albeit lightheartedly, vetopd by both PDxs,

‘Civil And Professional’

Paul believes that in another place and tme, he
and Moore could be buds, just|not right now.
Nonetheless, their open line of fommunication
may be a factor in the Portland bactle being so
evenly, yet cleanly fought. The recent five-book
average for KUPL 15 5.2: the Wolfs is 5.3.
According to Paul, both stations are “at or near
the top of the ratings in nearly| every demo in
Portland.”

Despite such intense competition, Paul says,

“Mike Moore and 1 have a very good relation-
ship,” dating back to when Modre programmed
WWYZ/Harttord and Paul was| PD at WYRK/
Buffalo. "I have always respected him and know
hes a great P Even though| he and Moore

JULY 13, 2007

don’t talk all that much, Paul says that “its very
civil and professional.” Further, Paul says both
realize that if they fight publicly, “the only peo-
ple that lose are the listeners.”

Moore and Paul aren’t the only rival program-
mers who feel this way. Clear Channel KIXZ/
Spokane PP Paul "Coyote™ Neumann says he
and Cary Rolte, P at Citadel competitor
KDRK, both believe “that we need to grow our
format by not playing the leverage game, but
Jjoining our collective cume to promote the for-
mat.” L.J. Smith, who programs Clear Channel
WCOS/Columbia, S.C., describes his market as
a place where “everyone knows everyone!”
Smith says many employees of WCOS and 1t
competitor, Double O Radio’s WWNU, have

cither worked together or “go to church
together” Smith says the two statls “have a
healthy amount ot respect for all the stations in
this market”” And while he admits 1es sall a radio
war, “we're all just people trying to accomplish

the same thing.”

Market Drama
OK, now that we're arm in arm, swaying to and
fro, singing " Kumbaya,” 1s it just me, or does any-
one remember a tme when things got prety
ugly in two-station country markets? Label guys
sure do. MCA Nashville VI of promotion Royce
Risser recalls market drama involving stations
that shall remain unidentitied.

One station refused to play music from a
major artist. The competitor—which did play the

artists  music—received  tavored-nation status

wwwW americanradiohistorv ¢

‘Both
stations
should work
hard to keep
people using
radio longer.
We need to
focus on
making each
of our own
stations
look better
and do more
than the
other.’

—John Paul

Neumann

when the tour hit town, only to have the other

station announce the show had been canceled
when it had not. “Thats when it got weird,”
Risser says. But in recent years, apart from a few
markets, Risser contends that 'it’s probably a lit-
tle bit better than it has been.”

RCA Nashville VP of promotion Keith Gale
also has stories that may be better left for the
Bridge Bar at | am. during Country Radio
Seninar.“For the most part it is less nasty than it
used to be.” Gale says of markets with two com-
peting stations. “They still compete,” but there
seems to be a new level of understanding in many
of these markets that stands in stark contrast to
an cra Gale describes as “the Wild, Wild West.”

The great Northwest  shootout
KUPL and KW]J takes place on the high road
in Portland, a market Paul proudly claims is “one

berween

of the biggest cities tor country music in the
United States” Pauls competitive philosophy 1s
symbolic of the 360-degree approach today’s
programmers must apply to their jobs. While
KW]JJ is KUPLS primary competitor, Paul
believes “the Web, satellite, ilods, ete., are just as
much a competitor to us.”With more media than
ever vying for people’s attention, Paul
says that “both stations should work
hard to keep people using radio
longer.”” He and Moore “have agreed
that we just need to focus on making
each of our own stations look better

and do more than the other.”

Focusing On The
Listener

Other programmers feel the same
way. Listeners are best-served when
“both parties are tocused on the lis-
teners” benefit,” says WWNU PD Rick Taylor.
When planning on-site or on-air strategy, Taylor
says decisions at his station are based on creating
an unforgettable impression, not to piss oft the
bad guvs."Ifit’s only for them, it gets
scratched,” he says.

That's perfectly tme  with  the
record community too, which often
ends up in the middle—an uncom-
fortable, unwanted position. “Yes, we
feel better about that” RCAYS Gale
says. " We try to do the best we can to
stay out of the fight while supporting
our clients.”

One of the many takeaways
from country’s halecyon days ot the
carly "90s is the realization thar
when radio stations choose  to

scorch the earth during one-on-

one competition, it can cause a
disconnect for core country fans. It doesn’t fit
their value system.

“Country listeners don't care or want to hear
or see that scutt,” Paul says. When competing sta-
tions wage a public battle the real losers are the
listeners. Mid-West Family Broadcasters P1) Brad
Austin agrees. " The game is played and won on
a level so much deeper. I put our call letters on

a higher pedestal than that” ReR

24/7 NEWS ONLINE @ www.RadioandRecords.com
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LOST IN THIS MOMENT NO. 1 (1 WK} ; JUST MIGHT HAVE HER RADIOON b
322 pospion WARNERBROS/WRN 55655 #1499 4857 1 31 € IRenT ToMLINSON Wricstreer 2287 +0907 078 3)
WRAPPED FAMOUSIN & SMALL TOWN °r -
. 2B CoRcesTRAI MCANAsHwILLE SO +0448 4823 2 32 € ) RANDALAMBERT cowvea 77> «zn - 8s4 32 L
LUCKY MAN ANDTHER SIDE OF YOU =
B k V2% onTcoMERY CENTRY cowumipa 0506 3536 4332 3 33 € Jgemckons UNversaLsouty 4822 #0327 773 35 N Q
1TOLD YOU SO SUNDAY MORNING IN AMERICA
. i = 3 KEITH URBAN CAPITOL NASHVILLE 29803 +1978 4313 4 38 Z KEITH ANDERSON ARISTA NASHVILLE 4268 +1.278 743 36
! NEVER WANT ED NOTHING MORE r SHE AIN'TRIGHT
. 5 5 hwvCrEsnEY pne Loaiampiosd) UZ B 3> 18 leree ssviomcups 4N #0512 81033
y STARTIN' WITHME Rhid LOST
. | E -+ 40 JAKE OWEN RCA 2677 .53 a2 & 34 8 FAITHHILL WARNER BROS./WRN 4063 +0194 799 4
TEARDROPS ON MY GUITAR ONLINE
. _8_ 22 pvlorswirT somaciine 2067 2233 3738 7 48 3 geanpassLEY ARSTANASHYILLE 043 +2.388 584 38
JOHNNY CASH YOU NEVER TAKE ME DANCING BREAKER
. i 5 JasonALDEAN mRokengow 24397 MB0 3615 8 3710 pavisTRITT catecoRys 3622 +0590 536 39 -
THESE ARE MY PEOPLE r NOTHIN' BETTER TO DO BREAKER
‘ T8 cooney atking g (23537 A7 339 D 36 eannmmes asviumcurs 3339 +0.266 585 37 i
. =) )
INEED YDU r ASIF
@ B 5 TIMMCCRAW WITH FAITHHILL CURB 21479 41933 3065 1 e f‘z 5 SARA EVANS RCA 2884 +0.987 462 41 J oR
ADIFFERENT WDRLD r DAISY
{ ] 2 25 ADFERENTWD Scste, 20965 4312 367 10 1) I e 2430 032 433 43 3
BECAUSEOF YOU r - ONEOF THEBOYS
. 15 B rrAMCENTIRE DUET WITH KELLY CLARKSON MCANASHVILLE 19485 +3.272 2827 12 ol 3% T eerchenwison copma 2N 0849 399 45
TOUGH r THISISMY LIFE
. 14 9 CRAIG MORCAN BROKEN BOW 17017 +0.630 2707 13 47 7 PHIL VASSAR UNIVERSAL SOUTH 1952 +0506 404 44
TICKS r FIRECRACKER R e 0
Ll 0 % oo ARSTANASHVILE 19253 5.801 2390 15 ' 58_ 2 J0SH TURNER weaNASRVILE 047 1360 7278[‘777 42 = e
. IWONDER r MEN BUY THE DRINKS (GIRLS CALL THE SHDTS) a / % &
. %% 23 KELLIE PICKLER BNA 15647 +0.990 2448 14 @ 44 7 STEVE HOLY CURB 1799 +0144 443 42 g &f
EVERYDAY AMERICA 1 THEONE IN THE MIDDLE : 2
. 18 8 SUGARLAND MERCURY 15607 +3.052 2376 16 . 46 10 SARAH JOHNS BNA 1735 +0.220 329 46 o 4 L
PROUD OF THE HOUSE WE BUILT AIRPOWER N WAY BACK TEXAS - 3 : -4
2 & ar00kssDUNy ARISTANASHVILLE 1946 +2.988 2164 18 ' 52 7 oy pny 1O58 <0828 197 54 3”.?: '”('L'h%‘a“ IB%%
GUYS LIKE ME LAST TRAIN RUNNING (MCA Nashvile}
. Y 1 25 ERIC CHURCH CAPITOL NASHVILLE 13.885 ‘0246 | 2287 . 7 @ 45 9 WHISKEY FALLS MIDAS/NEW REVOLUTION 1573 +0.026 468 40 Eairs] '0298,1NDS\'0I16,
LOVEMEIF YDUCAN 'LL STAND BY YOU WUBE +023€. KNIX +IE],
5 2
. 5 oeykem sHowDoGNAshviLE o109 +2685 2005 21 =2 AT R unperwooD FREanTLENg  4B0 0481 207 53 mlm:g%mseég”'
IF YOU'REREADING THIS 1 BADFORME WXEBQ +QH7 KFKF +GTi
(0] 488 s [FYOURER I opme s wo 3 [sc) &3l o BADFORME sowce 1395 0475 240 50 e i
HOW IFEEL 1 DIRTY GIRL 1r
k]
. 20 12 MARTINA MCBRIDE RCA 12521 +<.023 2082 19 1 | _43 18 TERRICLARK BNA 1268 -0.609 187 55
ALLMY FRIENDS SAY THEMORE I DRINK
2
@ ‘1_ 24 | ke BRYAN capoLNAsHviLLE W32 0617 1930 22 e 500 3 g akesHeLTON wamnergRos wan W82 +0.280 280 48
2 ALITTLEMORE YOU TANGLEDUP
e 2220 e town rqury 81 +R091 2031 20 @ 49 3 gV CURRINGTON wercupy 1169 +0.266 232 51 Sugarland (Mercury)
JUPS +0.349, KSCS +C 200,
TAKE ME THERE  HSD/BREAKER/MIA/MOST ADDED DAYS OF THUNDER g 4
m RASCAL FLATTS Lygicsteeer 10384 +10.384 1095 30 @ 54 T ARKWILS pqury  M4B +0.342 233 52 ok ﬁg; mf‘;‘g
FREE AND EASY (DOWN THE ROAD 1GO THE STRONG ONE WXTU +OT5% KIM +082Y
@ 7 DeresBENTLEY ! capmoLnasiviLe  0-028 41489 134l 27 @ 56 : 3 AnTBiAK gqury 0993 <0307 102 59 VTQR +0123, WKKT 218
. LIVIN' OUR LOVE SONG GUITAR SLINGER 2 B
@ ] 9 JASON MICHAEL CARROLL ARISTA NASHVILLE 9.966  +0.567 1793 24 @ S5 3 CROSSINDIXON BROKEN BOW 0985 +0.268 252 43
IWANNA FEEL SOMETHING FLIP-FLOP SUMMER
>
. 27 B e anin crpToLNASHvILLE 5490 +0.936 1532 25 @ 95 ewvcreswe g 0787 0248 60 -
2 1GOT MORE NINETEEN
@ “_8_ 25 (OLEDEGGS & THE LONESOMF compa 621 #0744 1472 26 @ 57 4 yaycross DREAMCATCHER 0725 *0.060 46 -
- MEASURE OF AMAN ' m NOWHERE THAN SOMEWHERE Brooks & Dumn
@ ﬂ B3 Ak ncraM BomacHNg 7098 +0537 1279 28 O £ NNVILLE TRAIN showboonasvie 0837 10163 156 2 ot e s
= FALL L k. TATTO KEEY +0.233, WIL -0213
(5] 23 6 i el 5848 w027 US3 29 Bl 2 [iToRost voume 0523 0025 105 58 NKLB 0187 WDSY <183,
ABEE 40160, NKIS + J2€,
WMIL 40127, EMPS +GIT7
KASE +0113, WDTW -CIE
NEW AND ACTIVE TAKE ME THERE 79 WIL, WIRK, WITL, WIVK, KKNG, KKWF, KUSS, KWJJ., AS IF 10
WKCQ, WKDF, WKHX, WKIS, KXKT, WAMZ. WBEE, WGNA,
TITLE TITLE TITLE Rascal Flatts WKKT, WKSF, WKXC, WMAD, WGNE, WGTY, WIL, WITL, Sara Evans
ARTIST /LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN ARTIST / LABEL AUD / GAIN f(LZEE’C:/ITBCEEPZ/iTM e WNKT, WOGI, WOKQ, WPCY, WKCQ, WKSF, WOG!, WOKQ, [.(Rﬁel P
+ KATC, KATM, KBEQ, WPUR, WQHK, WQMX, WQHK. WQYK, WUBE, . KKWE, KMPS, KPLE,
BIKER CHICK  0.406/0.096 | LOVE THIS COUNTRY KCYE, KDRK, KEEY, KFDI, R o _ Wi KSKS, KUSS. WBCT, WFES,
Loy g TOWN 0.307/0.050 GIRL 0.273/0.106 MOST ADDED KERC, KHKJ, KIIM, KILT, AL (TR, LS. (R WKCQ, WM
Bon Jovi Rissi Palmer KIZN, KJJY, KKNG, KMDL, WUSN, WWGR, WWNU, FIRECRACKER 19 S
TOTAL STATIONS: 14 [MERCURY/ISLAND/MERCURY) (1720) KMLE, KNCI, KPLX, KRST, WWQM, WXCY, WXTU. i BIKER CHICK 10
TOTAL STATIONS: TOTAL STATIONS: n ?g;;' ::*_:55 ";Sgi ’;a’;g WYCD, WYPY, WYRK (MCA NASHVILLE) Jé’ '::;) Messina
TIL 1 WAS A DAODY o (SIS, (UL, (WU - KATC, KBQ!, KCYE, KERG, (cu . I
ToQ 0.388/0.026 JUSTONE  0.300/0.003 MIGHTY MIGHTY O I LT YL ONLINE 26 KUY, KKNG, KMPS, KRTY, KHKI, KSKS, KUBL, WCAY
WAMZ, WBCT, WCTK, WDAF, T AEL “WFBE, WIRK, WIVK, WKDF,
Tracy Lawrence Lisa Shaffer LOVE 0.271/0.203 WDTW, WEBE, WGAR o B A LIRYGOTIE B '
, ' h Y 4 (ARISTA NASHVILLE) WAMZ, WGNA, WKDF, WKHX, WOCK, WXEQ
{ROCkY "OMFORT/COS) (LYRIC STREET) P = WGGY, WGH, WGNE, WGTY, : i
y Herndon 5 ,
TOTAL STXTIONS: 1% TOTAL STATIONS: 8 [ R, GO, W PARIDWIRRAANED

(TITAN/PYRAMID/QUARTEREACK)
TOTAL STATIONS:

FOR WEZK ENDING JULY 8. 2007

LEGEND: Sce legerd to charts in charts section for rules and symbol explanations.
127 cauniry and 25 Canada country stations are electrorically mornitared by Nielsen Broadcast Data Systems 24 hours a day, 7 days a week. Indicator chart comprised of 92 reporters.

© 2007 Nielsen Business Media, Inc. All rights reserved.
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COUNTRY MONITORED REPORTERS

WQMX/Akron, OH
PD: Sue Wilson
APD/MD: Ken Steel

WGNA/Albany, NY
PD/MD: Tom Jacobsen

KBQI/Albuguerque, NM
OM: Bill May

PD: Tim Jones

APD/MD: Jeff Jay

KRST/Albuguergque, NM
OM/PD: Eddie Haskell
MD: Paul Bailey

WKSF/Asheville, NC
OM/PD: Jetf Davis
APD/MD: Brian Hatfield

WKHX/Atlanta, GA
OM/PD: Mark Richards
MD: Mike Macho

WPUR/Atlantic City, NJ
PD: Joe Kelly

WKXC/Augusta, GA
PD: T Centry

KASE/Austin, TX
OM/PD: Mac Daniels
APD/MD: Bab Pickett

KUZZ/Bakersfield, CA
PD: Evan Bridwell
MD: Donna James

WYPY/Baton Rouge, LA
PD: Dave Dunawa
APD/MD: Jimmy éruuks

WZKX/Biloxi, MS
OM/PD: Bryan Rhodes

KIZN/Boise, ID
OM/PD: Rich Summers
APD: Steve Shannon
MD: Spencer Burke

WKLB/Boston, MA
OM: Don Kelley

PD: Mike Biophe:
APD/MD: Ginny Rogers

WYRK/Buffalo, NY
PD: Wendy Lynn

WOKO/Burlington, VT
OM/PD: Steve Pelkey
MD: Bill Sargent

WNKT/Charleston, 5C
PD: Brian Driver

WQBE/Charleston, WV
OM: Jeff Whitehead

PD: Ed Roberts

MD: Bili Hagy

WKKT/Charlotte, NC
OM: Bruce Logan
PD/MD: John Reberts

WSOC/Charlotte, NC
PD: D.J. Stout
APD/MD: Rick McCracken

WUSY/Chattanooga, TN
PD: Kris Van Dyke
MD: Bill Poindexter

WUSN/Chicago, IL
PD: Mike Peterson
MD: Marci Braun

WUBE/Cincinnati, OH
OM/PD: Patti Marshall
APD. Kathy O'Connor
MD: Duke Hamilton

WGAR/Cleveland, OH
PD:; Brian Jennings
MD: Chuck Collier

KATC/Colorado Springs, CO
M: Bobhy Irwin
PD: Jim "Catfish" Miller

WCOS/Columbia, SC
OM/PD: LJ Smith

WWNU/Columbia, SC
PD. Rick Taylor
MD: Tyler On The Radio

WCOL/Columbus, OH
PD: John Crenshaw
APD/MD: Dan E. Zuka

KRYS/Corpus Christi, TX
OM: Paula Newell
PD: Frank Edwards

KPLX/Dallas, TX
PD: John Sebastian
APD: Smokey Rivers

KSCS/Dallas, TX
OM/PD: Tom Hunter
APD/MD: Chris Huff

KYGO/Denver, CO
PD: Joel Burke

MD: Garrett Doli
KHKI/Des Moines, |A

OM: Jack O'Brien
PD/MD: Andy Elliott

JULY 13, 2007

JULY 13, 2007

KJJY/Des Moines, IA
OM: Jack O'Brien

PD: Andy Elliott

MD: Eddie Hatfield

WDTW/Detroit, MI
OM: Dom Theodore
PD: John Trapane
APD: Scott Caines

WYCD/Detroit, Mi
PD: Tim Roberts
APD/MD: Ron ChT nan

KHEY/EI Paso, TX
PD: Steve Cramzay
MD: Marty Austin |

WFBE/Flint, Ml |
PD: Jay J.McCrae
MD: Keith Allen

KSKS/Fresno, CA
PD: Steve Pleshe
MD: Jady Jo Mize

WWGR/Ft. Myers, FL
PD/APD: Steve Hart

WQHK/Ft. Warnr‘;, IN
OM/PD: Rab Kelley
MD: Dave Michaels

WOGK /Gainesville, FL
PD: Mr. Bob
MD: Big Rex!

WBCT/Grand Ragids, MI
OM/PD: Doug Morrgomery
APD/MD: Dave Tafi

WNCY/Green Bay, W1
OM: Jeff McCarthy

WTQR/Greenshoro, NC
OM: Tim Satterfield
PD/MD: John Roberts

WRNS/Greenville, NC
PD/MD: Wayne Cadyle

WESC/Greenville} SC
PD: Steve Ceofferies
APD/MD: John Laggdrum

WSSL/Greenville, SC
PD: Steve Ceofferi
APD/MD. Kix Layton

WRBT/Harrisburg, PA
PD: Joe Kelly rF
APD/MD: Newmar

WWYZ/Hartford CT
PD: Pete Salant

KILT/Houston, TK
PD: Jeff Gariison
MOD: Greg Frey

WFM5/Indianapolis, IN
PD: Bob Richards
MD: J.D. Cannon

WUSJ/Jackson, B1S
PU: Russ Williams

WGNE/Jacksonville, FL
PD/MO: Jetf Davis

WXBQ/Johnson (ity, TN
PD/MD: Bill Hagy

KBEQ/Kansas City, MO
PD: Mike Kennedy
MD: T.J. McEntire

KFKF/Kansas City, MO
OM/PD: Dale Cartér
APD/MD: Tony Stevens

WDAF/Kansas City, MO
OM. Tham McCinty
PD: Michael Cruise

WIVK/Knoxville, TN
OM/PD: Mike Haramond
MD: Colleen Addar

KMDL/Lafayette, LA
PD: Scott Bryant
MD: T.D. Smith

WPCV/Lakeland, FL
OM/PD: Mike Janes
APD/MD: Jeni Tayjor

WITL/Lansing, Ml
OM: Brent Alberts|
PD: Jay J. McCrae
APD/MD: Chris Ty-er

KCYE/Las Vegas, NV
PD/MD: RW. Smith

KWNR/Las Vegas, NV
PD: Brooks O'Briaf
MD: Jason Steiner

WLXX/Lexington, KY
OM: Robert Lindsey
PD/MD: Marshall ntewart

KSSN/Little Rock, AR
PD/MD: Chad Heritage

WAMZ/Louisville, KY
PD: Coyote Calhoun
MD: Night Train Lane

WMAD/Madison, WI
OM: Mike Ferris

PD: Jon Reilly
APD/MD: Tyler Reese

WWQM/Madison, W
PD/MD: Brad Austin

KTEX/McAllen, TX
OM: Billy Santiago
PD: JoJo Cerda
APD: Frankie Dee
MD: Patches

WGKX/Memphis, TN
PD: Lance ~idwell
APD/MD: Trapper John

WKIS/Miami, FL
PD: Bob McKay
APD: Billy Brown
MD: Darlene Evans

WMIL/Milwaukee, WI
OM/PD: Kerry Wolfe
APD: Scott Dolphin
MD: Mitch Morgan

KEEY/Minneapolis, MN
OM/PD: Gregy Swedherg
APD: Travis Moon
MD: Mary Callas

KTOM/Monterey, CA
OM: Sam Diggedy
APD: Jim Pearson

WKDF/Nashville, TN
OM: Dave Kelly
PD: Bud Ferd

WSIX/Nashville, TN
PD/MD: Keith Kaufman

WSM/Nashville, TN
PD: Kevin King
MD: Frank Seres

WGH/Norfolk, VA
OM/PD: John Shomhy
APD/MD: Mark McKay

KKNG/Oklahoma City, OK
OM/PD: Kevin Christopher
MD: Lynn Waggoner

KTST/Oklahoma City, OK
OM/PD: Tom Travis

KXKT/Omaha, NE
PD: Tom Coodwin
MD: Craig Alien

KHAY/Oxnard, CA
PD: Tom Watson

WXBM/Pensacola, FL
PD/MD: Lynn West

WXTU/Philadelphia, PA
OM/APD: 20y Land
PD: Bob McKay

KMLE/Phoenix, AZ
PD: Jay McCarth
APD/MD: Dave Collins

KNIX/Phoenix, AZ
PD: Ray Massie

WDSY/Pittsburgh, PA
OM/PD: Keith Clark
APD/MD: Stoney Richards

WOGI/Pittsburgh, PA
OM: Frank Bell
PD: Dave Anthony

KUPL/Portland, OR
PD: John Paul
APD/MD: Rick Taylor

KWJJ/Portland, OR
OM: Clark Ryan

PD: Mike Moore
APD/MD: Savannah Jones

WOKQ/Portsmouth, NH
OM: Mark Ericson

PD: Mark Jennings
MD-Dan Lunnie

WCTK/Providence, RI
PD/MD: Stephen Guittari

WQDR/Raleigh, NC
OM: Paul Michaels
PD: Lisa Mckay

KFRG/Riverside, CA
OM: Lee Douglas
PD/MD: Don Jeffrey

WSLC/Roanoke, VA
PD: Brett Sharp
MD: Robynn Jaymes

WBEE/Rochester, NY
PD: Billy Kidd
MD: Weslea Neas

KNCl/Sacramento, CA
PD: Mark Evans
APD: Greg Cole

WKCQ/Saginaw, M|
OM/PD: Mike Skot
APD: Kevin Profitt
MD: John Richards

KSOP/Salt Lake City, UT
APD/MD: Debby Turpin

KUBL/Salt Lake City, UT
PD: Ed Hill
MD: Pat Garrett

KA JA/San Antonio, TX
OM: George King

PD: Clayton Allen

MD: Kactus Lou

KSON/San Diego, CA
PD; John Marks
MD: Wes Poe

KUSS/San Diego, CA
PD: Mike O'Brian
MD: Cindy Spicer

KRTY/San Jose, CA
PD/MD: Julie Stevens

WCTQ/Sarasota, FL
OM: Ron White

PD: Sammy Cruise
APD/MO: Heidi Decker

KKWF/Seattle, WA
OM: Dave Richards
PD: Rob Walker

MD: Valerie Hart

KMPS/Seattle, WA
PD: Becky Brenner
MO: Tony Thomas

KRMD/Shreveport, LA
PD: Paul Ore
APD/MD: James Anthony

KDRK/Spokane, WA
OM/PD: Cary Rolfe
MD: Ryan Dokke

KIXZ/Spokane, WA
OM: Robert Harder
PD/AMD: Paul "Coyote”
Neumann

WPKX/Springfield, MA
OM: Pat McKay

PD/MD: Justin Tyler

APD: Marc Spencer

KTTS/Springfield, MO
OM/PD: Chris Cannon
APD/MD: Curly Clark

KSD/5t. Louis, MO
PO: Billy Creenwood
MD: Erin Austin

WIL/St. Louis, MO
PD: Greg Mozings
APD/MEJ: Danny Montana

KATM/Stockton, CA
OM: Richard Perry
P0: Randy Black

MD: Nikki Thomas

WQYK/Tampa, FL
OM/PD: Mike Culotta
APD: Beecher Martin
MD: Jay Roberts

WKKO/Toledo, OH
PD/MD. Cary Shores
APD: Harvey Steele

KIIM/Tucson, AZ
OM: Herh Crowe
PD/MD. Buzz Jackson

KV0O/Tulsa, OK
PD/MD: Ric Hamptan

WIRK /West Palm Beach, FL
PD: Mitch Mahan
MD: JR Jackson

KFDI/Wichita, KS
OM/PD: Beverlee Brannigan
APD/MD: Carol Hughes

KZSN/Wichita, KS
OM/PD: Lyman James
APD: Todd Taylor

MD: Rick Regan

WGCY/Wilkes Barre, PA
OM: Jim Risin

PD: Dac MedeE

MD: Jaymie Cordon

WXCY/Wilmington, DE
PD/MD: Dave Hovel

WGTY/York, PA
PD: Coyote Callins
MD: Scott Donata

WQXK/Youngstown, OH
OM: Scatt Kennedy

PD: Dave Steele

APD: Doug James

MD- Burton Lee

‘* p AARON LINES PICKS UP
HIS FIRST CANADA COUNTRY
NO. 1 SONG WITH “CHEAPER
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g =
& B e COUNTRY INDICATOR N oy -
y =3 ARTIST IMPRINT / PROMOTION LABEL ™ +- AUD.
1 20  LOSTIN THIS MOMENT B(G& RICH WARNERBROS./WRN 3665 -45 7998
—2_‘ 18 WRAPPED CEORGE STRAIT MCANASHVILLE 73490 ) 7.508
AA ' 12 I TOLD YOU SO KETHURBAN CAPITOLNASHVILLE 3435 +61 7579
6 5 NEVERWANTED NOTHING MORE KENNY CHESNEY BA 3306 +260 7481
"5 20 TEARDROPS ON MY GUITAR TAYLORSWIFT BOMACHNE 3237  +163 7475
B’L 22 LUCKY MAN MONTGOMERY GENTRY COLUMBIA 3056 ‘—-53 6.549
_é— 21 JOHNNY CASH JASON ALDEAN BROKENBOW 2862 »967 6339 ]
T é} A DIFFERENT WORLD BUCKY COVINGTON LYRIC smwiizsos 'Tioa_ 6.009
"7 28 STARTIN' WITHME JAKE OWEN RCA 2784 +8 5569
_TC—- 16 THESE ARE MY PEOPLE RODNEY ATKINS twre 2730 +52 5910
2 7  BECAUSE OF YOU REBA MCENTIRE DUET WITHKELLY CLARKSON MCANASHVILLE 2458  +183  5.247
T1Z 16 TOUGH CRAIG MORGAN o BROKENBOW 2423 -4 5.478
~lt— T | NEED YOU TiMMCGRAW WITH FAITH HILL CURB 2406 78 5020
e 7 EVERYDAY AMERICA SUGARLAND MERCURY 2172 ¥ +218 4700
T 71 WONDER KELLIE PICKLER BNA 2072 +22 4.391
1 23 GUuys LIKE ME ERIC CHURCH CAPITOLNASHVILLE 2002 46 4407
e 10 HOW I FEEL MARTINAMCBRIDE RCA 1932 T 4180
26 4 LOVEMEIF YOU CAN TOBY KEITH SHOWDOGNASHVILLE 1841  +342  3.823
25 5 IF YOU'RE READING THIS TIMMCGRAW (RE 1795 261 3997
20 5  PROUD OF THE HOUSE WE BUILT BROCKS & DUNN ARISTANASHVILLE 1785+ 3.921
1€ 15 ALL MY FRIENDS SAY LUKF BRYAN CAPTOLNASHVILLE 1745 18  3.647
"2 18 ALITTLEMORE YOU LITTLE BC TOWN EQuTY 1697 28 3647
22 13 ) WANNA FEEL SOMETHING TRACE ADKNS CAPITOLNASHVILLE 1541 +3 3176
26 6 FREE ANDEASY (DOWN THEROAD | GO) IERKSBENTLEY  CAPITOLNASHVILLE 1464 +153  3.042
1% 18  TICKS BRADPAISLEY ARISTANASHVILLE 1455 -427 3.095
25 13 LIVIN' OUR LOVE SONG JASON MICHAEL CARROLL ARISTA NASHVILLE 1355 ::9—— 2963
"2° 9 MEASUREOF A MAN JACK INGRAM BOMACHNE 1278 2 2634
28 11 FALL CLAYWALKER Asvluwcurs 1162 «2  2.300
29 12 JUSTMIGHT HAVE HER RADIO ON TRENT TOMLINSON WRCSTREET TG 414 2313
3 7  ANOTHER SIDEOF YOU I0ENICHOLS UNVERSALSOUTH 956 6 1935
TAKE ME THERE RASCALFLATTS LYRIC STREET 886 +886 1983
33 6 LOST FAITHHILL ) WARNER BROS./WRN 858 X +Sé 1759
| Ef 8  FAMOUS IN A SMALL TOWN MIRANDA LAMBERT COLUMBIA 828 a0 1.870
m ONLINE BRAD PAISLEY ARISTA NASHVILLE ) 753 ES‘ 1.615
36 2 THEMORE | DRINK BLAKE SHELTON WARNEREROS/WRN 583 71 1126
38 3 NOTHIN' BETTER TO DO LEANNRMES ASYLUM-CURE 559 473 1146
37 3 YOUNEVER TAKE ME DANCING TRaviS TRITT CATECORYS 555 51 1240
38 2 ASIFSARAEVANS RA 527 +43 N5
35 7 SHEAINTRIGHT LEE BRICE ASYLUMCURE 526 43 0.959
4D 3 SUNDAY MORNING IN AMERICA KEITH ANDERSON ARSTANASHVILLE 519 +42 1102
=
¢% e CANADA COUNTRY L .
28 ARTIST IMPRINT / PROMOTION LABEL ~ TW -
N CHEAPER TO KEEP HER AARON LINES & OUTSIDE THE LINES 549 +23
E BECAUSE OF YOU REBAMCENTIRE DUET WITH KELLY CLARKSON MCA NASHVILLE/UNIVERSAL . 534 +53
18 LOST IN THIS MOMENT BIG&RICH WARNERBROS/WARNER 533 O
—15 1 TOLD YOU 5 KEITH URBAN CAPITOLIASHV\LLE/EM} 533 -31
7 DIDN'T EVEN SEE THE DUST PAUL BRANDT & BRAND-T/UNIVERSAL ;6 +36
Z NEVER WANTED NOTHING MORE KENNY CHESNEY BNA/SONY BMC 510 +48
13 PICKUP TRUCK SHANE YELLOWBIRD ¥ 306/UNIVERSAL 503 +2
20 FIND OUT WHO YOUR FRIENDS ARE TRACY L AWRENCE ROCKYCOMFORTCOS 470 5
9 I NEED YOU 7IMMCGRAW WITH FAITHHILL CURB/EMI 469 -46
19 LUCKY MAN MONTGOMERY GENTRY (OLUMBIA/SONY BMG 467 +9 -
13 r THESE ARE MVEE)PLE RODNEY ATKINS CURB/EMI 432 14
17 - TICKS ERA_D F;AISLEV ARISTA NASHVILLE/SONY BMG 42‘;; -19
13 TEARDROPS ON MY GUITAR TAYLOR SWIFT BIC MACHINE/UNIVERSAL 421 +35
17 WRAPPED CEORGE STRAIT MCA NASHVILLE/UNIVERSA; MATZ_ i ?
S ROCKINMY BOOT JASON BLAINE & INDEPENDENT z;lli 14
‘—'5*7977' KICKING STONES JOHNNY REID & MAPLEMUSIC ;»072 +13
T2 3 DONEYOUWRONG ARONPRITCHETT & oM 385 468
TT PROUD OF THE HOUSE WE BUILT BRODKS & DUNN ARISTA NASHVILLE/SONY BMG 385 +39
—n_ 1777 GUOOD DIRECTIONS BILLY CURRINGTON MERCURY/UNIVERSAL 376”" -48
B 1 ONEBREATH FROM A HEARTACHE ADAM GRECORY & MENSMEM 370 34
31 6  FREE ANDEASY (DOWN THE ROAD I GO) DIERKS BENTLEY CAPITOLNASHVILLEEMI 351 +24
15 [ LET'S TALK ABOUT LOVE JESSIE FARRELL @ UNIVERSAL 340 +2
4 7 NOBODY DIED THE WILKINSONS ¥ LATIGID/ANGELINE 595 s
28 22 | WANT YOU TO LIVE GFORGE CANYON # UNIVERSAL 7269 o0
2 WHAT DO YOU SEE DOC WALKER & OPEN ROAD/UNIVERSAL ? +129
6 ) INTO YOI.I CAROLYN DAWN JOHNSON & ANGELINE/UNIVERSAL 263— fzz N
10 WHAT WOULD YOU HAVE ME BELIEVE SEAN HOCAN ¥ RAVING ROOSTER 257 -9
27  MOMENTS £MERSONDRIVE ¥ MONTAGE/MIDAS/UNIVERSAL i 254 B -25 B
3 LOVEMEIF YOU CAN TOBYKEITH SHOW 0OG NASHVILLE/UNIVERSAL 235 67
F DIRTY GIRL TERRI CLARK BNA/SONY BMG *7231: ] -39 )

% indicates CanCon
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5 ES TITLE CERTIFICATIONS STATUS
3 2S  ARTIST IMPRINT / PROMOTION LABEL
1 1 1 HOME NO. 1(6 WKS) vy
DAUGHTRY RCA/RMG
15 MAKES ME WONDER
MARCON 5 A&M/OCTONE/INTERSCOPE
10 FIRST TIME L4
LIFEHOUSE GEFFEN
26 THE SWEET ESCAPE
GWEN STEFANIFEATURING AKON INTERSCOPE
10 HEY THERE DELILAH g
PLAIN WHITE T'S HOLLYWQOOD
29 IF EVERYONE CARED
NICKELBACK ROADRUNNER/ATLANTIC/LAVA
2, U+ URHAND :
PINK LAFACE/ZOMBA
2 BEFORE HE CHEATS
CARRIE UNDERWOQD ARISTA/ARISTA NASHVILLE/RMC
26 ROCKSTAR
NICKELBACK ROADRUNNER/ATLANTIC/LAVA
5 BIG GIRLS DON'T CRY MOST INCREASED PLAYS
FERGIE WILL.) AM/A&M/INTERSCOPE
53 LITTLE WONDERS
ROB THOMAS WALT DISNEY/MELISMA/ATLANTIC
3g SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
50 BETTER THAN ME
HINDER UNIVERSAL REPUBLIC
33 IT'S NOT OVER
DAUGHTRY RCA/RMG
15 (YOU WANT TO) MAKE A MEMORY
BON JOVI MERCURY/ISLAND/IDIMC
|8 UNDENIABLE
MAT KEARNEY AWARE/COLUMBIA
s BEFORE IT'S TOO LATE (SAM AND MIKAELA'S THEME)
GOO GO0 DOLLS WARNER BROS.
1 FACE DOWN
THE RET} JUMPSUIT APPARATUS VIRGIN
13 GIRLFRIEND
AVRIL LAVIGNE RCA/RMC
g REHAB AIRPOWER
AMY WINEHOUSE UNIVERSAL REPUBLIC
) DIG
. 22 n INCUBUS IMMORTAL/EPIC
NEVER AGAIN
2 8 12 KELLY CLARKSON RCA/RMG
e 54 1 WHAT I'VE DONE
LINKIN PARK WARNER BROS.

24 [N
(5] 26 s
D K
e E

25 1
(5] 35 4
(50) B 4
[ ] o
(] 20 o
(-] -
(] =
o .

7 s

= 3

CUPID'S CHOKEHOLD/BREAKFAST IN AMERICA

CGYMCLASS HEROES FEAT. PATRICK STUMP

SUMMER LOVE
JUSTIN TIMBERLAKE

DECAYDANCE/FUELEDBY RAMEN/ATLANTICLAVA

JIVE/ZOMBA

IF YOU'RE GONNA LEAVE

EMERSON HART

WHO KNEW
PINK

EXTRAORDINARY
MANDY MOORE

4 IN THE MORNING
GWEN STEFANI

THNKS FR TH MMRS
FALLOUT BOY

ALL AT ONCE
THE FRAY

BEAUTIFUL DISASTER
JDN MCLAUCHLIN

WHEN YOU'RE GONE
AVRIL LAVIGNE

WHEN WE DIE
BOWLING FOR SOUP

GLAMOROUS
FERCIE FEATURING LUDACRIS

EVERYTHING
MICHAEL BUBLE
THE STORY
BRANDI CARLII E
BUBBLY
COLBIE CAILLAT

WAIT FOR YOU
ELLIOTT YAMIN

UMBRELLA
RIHANNA FEATURING JAY-Z

MANHATTAN/CAPITOL

LAFACE/ZOMBA

FIRM

INTERSCOPE

FUELED BY RAMEN/ISLAND/IDJMG

EPIC

ISLAND/IDIMG

RCA/RMG

JIVE/ZOMBA

WILL.LAM/A&M/INTERSCOPE

143/REPRISE

COLUMBIA

UNIVERSAL REPUBLIC

HICKORY

SRP/OEF JAM/IDIMG

ALL AT O
ROUP TO PL A 0
ROM A DEB B
0 A
BO AND
PLAYS AUDIENCE
™ +/- MILLIONS RANK

3472 -30 17.882 1
3251 +38 16.863 2
2375  +158 10.635 7
2338 -155 1.676 6
2335  +252 12.00 S
2305 123 12344 4
2277 -34 10.600 8
2168 ~34 13.284 5
1889 +198 8.898 12
1758  +370 8.490 13
1757 -129 8.920 n
1677 N2 9.235 9
1675 -65 7.302 14
1656 -45 9.207 10
1527 +43 7.280 15
1349 +45 4.478 17
1095 +131 4078 19
1036 +102 3.464 21
1017 -151 4.766 6
937 +137 4139 18
876 +77 3406 22
793 -180 3.825 20
718 +61 3234 24
668 -32 2645 25
612 +69 2126 29
606 +74 1.314 37
601 +131 3.378 23
537 -6 1.800 3]
531 +109 1.722 33
526 : 95 2127 28
523 +97 2423 26
513 +28 0.968 3
500 +156 1726 32
497 +36 1.250 38
393 -69 1.983 30
372 2 1686 34
366 -8 1356 36
356 +79 1181 39
352 +30 1431 35
329 +29 2222 27

MOST ADDED

TITLE
ARTIST / LABEL

DREAMING WITH A

BROKEN HEART 9
John Mayer

(AWARE/COLUMBIA)

KCDU. KLTG, KZZO, WAYV, WCDA, WHBC,
WILK, WPLJ, WXLO

NEW
STATIONS

WHO KNEW 8
Pink

{LAFACE/ZOMBA}

KLCA, KLTG, KMHX, KPLZ, KVUU, WKDD.
WMEE, WOMX

BEFORE IT'S TOO LATE {SAM
AND MIKAELA'S THEME) 7
Goo Goo Dolls

(WARNER BROS.}

KCDA, KFYV, WBNS, WHYN, WMMX,
WRMF, WXLO

ALL AT ONCE 6
The Fray

(EPIO)

KALC, KRUZ, KSlI, KURB, KZZ0, WBNS

WHEN YOU'RE GONE 6
Avril Lavigne

(RCA/RMG)

KCIX, KPLZ, KVUU, WCDA, WHBC, WMJC

THNKS FR TH MMRS 6
fall Out Boy

(FUELED BY RAMEN/ISLAND/IDJMG)

KEZR, KMHX, KZZU, WBMX, WWMX,
WZPT

 BIG GIRLS DON'T CRY 5

Fergie
(WILL.LAM/A&M/INTERSCOPE}
KCDA, KSRZ, KURB, WKT!, WWWM

4 IN THE MORNING g

Gwen Stefani
(INTERSCOPE)
KURB, WBNS, WJLK, WMEE, WMJC

SUMMER LOVE S
Justin Timberlake

(JIVE/ZOMBA)

KALZ, WBMX, WKTI, WLNK, WZPT

YOUNG FOLKS 5
Peter Bjorn And John Feat. Victoria
Bergsman
(ALMOSTGOLD/RED/COLUMBIA)

KPEK, Sirius The Pulse, WJLK, WKRQ,
WRMF

ADDED AT...

WXLO

Worcester, MA

OM/PD: Jay Beau Jones
APD/MD. Mary Knight

Goo Goo Dolls, Before It's Too Late (Sam
And Mikaela's Theme), 1

Paolo Nutini, Last Request, 1

John Mayer, Dreaming With A Broken Heart, O
Kelly Clarkson. Sober, O

PO R D B
‘ , BD
NEW AND ACTIVE

TITLE PLAYS TITLE PLAYS
ARTIST / LABEL /GAIN ARTIST / LABEL JGAIN
HOLLYWOOD 316/35 PARALYZER 176/21
Collective Soul Finger Eleven
(EL) (WIND-UP)
TOTAL STATIONS: 24 TOTAL STATIONS: 16
DREAMING WITH A BEAUTIFUL GIRLS 174/5
BROKEN HEART 212/56 Sean Kingston
John Mayer (BELUGA HEIGHTS/ERIC)
{AWARE/COLUMBIA) TOTAL STATIONS: n
TOTAL STATIONS: 14

PICTURES OF YOU 145/60
WONDERFUL WORLD 20014 The Last Goodnight
James Morrison (VIRGIN}
POLYDOR/INTERSCOPE) TOTAL STATIONS: 16
TOTAL STATIONS: 19

I'D LIKE TO 10717
GIVE IT TO ME 193/48 Corinne Bailey Rae
Timbaland Feat. Nelly Furtado & Justin Timberlake (CAPITOL)
(MOSLEY/BLACKGROUND/INTERSCOPE) TOTAL STATIONS: n
TOTAL STATIONS:

FOREVER 104/6
YOUNG FOLKS 177/66 Papa Roach
Peter Bjorn And John Feat. Victoria Bergsman {EL TONAL/GEFFEN)
(ALIMOSTGOLD/RED) TOTAL STATIONS: z

TOTAL STATIONS: 14

BIG GIRLS DON'T CRY

Fergie (will.i.am/A&M/Interscope)
WXLO +24, WKTI +23, WMGX +22, WNNK +21. KPEK +21,
WWWM +2), KSIl +16, WPL) +16, KBBY +15, KRUZ +13

HEY THERE DELILAH

Plain White T's (Hollywood)
WINK 21, WNNK 20, WDVD +17, KQKQ +16, KZZU +16,
KIMN +16, KSIl +14, KLCA +13, WPTE +12, WQAL +12

ROCKSTAR

Nickelback (Roadrunner/Atlantic/Lava)

KQKQ +23, WDVD +20, KCDA +19, WXLO 418, KLTG +16,
KPEK #14, KMHX +12, KZZU +11, KZZ0 -1, WOMX +11

¥r  FIRST TIME
Lifehouse (Geffen)
KEZR +37, WWMX +25, KBBY +19, WDVD +I8, KLZR +12,
KVUU +12, KCiX +10, WBNS +10, WHBC +9, KSil +9

WHEN YOU'RE GONE

Avril Lavigne (RCA/RMG)
KLCA +18, KVUU +T7, WPL 16, SIPL +14, KOSO +12,
KLTG +71. KMHX +10, WZPT +8, KSii +8, KSTZ +7

FOR WEEK ENDING JULY 8, 2007

LEGEND: See legend to charts in charts section for rules and symbol explanations.

82 hot AC stations are electronically monitored by Nielsen Broadcast Data Systems 24 hours 4
day, 7 days a week. © 2007 Nielsen Business Media, Inc. All rights reserved.
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AC/HOT

WYJB/Albany, NY*
OM: Kevin Callahan
PD: Ric Mitchell
APD/MD: Chad O' Hara

KMGA/Albuquerque, NM*
OM: Eddie Haskell
PD/MD: Justin Riley

WLEV/Allentown, PA*
OM/PD: Shelly Easton
APD/MD: Jerry Padden

KYMG/Anchorage, AK
OM: Mark Murghy
PD/MD: Dave Flavin

WFPG/Atlantic City, NJ*
PO/MD: Gary Guida

KKMJ/Austin, TX*

PD: Alex O'Neal

APD: Stephen Michael Kerr
MD: Terri McCormick

WCDV/Baton Rouge, LA*
OM: LeBron "LBJ" Joseph
PD: Jeff Johnson

KKMY/Beaumont, TX*
OM: Joey Armstrong
PD: Don Rivers

WMJY/Biloxi, MS*
OM/PD: Walter Brown

WMXW/Binghamtaon, NY
PD: Bob Taylor

WMJX/Boston, MA*
OM/PD: Don Kelley
APD: Candy O'Terry
MD: Mark Laurence

WEBE/Bridgeport, CT*
OM/PD: Curt Hansen
MD: Danny Lyons

WEZF/Burlington, VT*
OM: Steve Cormier
PD/MD: Gale Parmelee

WSUY/Charleston, SC*
OM/PD: Mike Edwards
APD/MD: John Quincy

WVAF/Charleston, WV*
OM/PD: Rick Johnson

WDEF/Chattanooga, TN*
OM/PD: Danny Howard
APD: Patti Sanders

MD: Rabin Daniels

WLIT/Chicago, IL*
OM/PD: Darren Davis
APD/MD: Eric Richeke

WRRM/Cincinnati, OH*
PD: TJ Holland
APD: Ted Morro

WDOK/Cleveland, OH*
PD: Scott Miller
MD: Ted Kowalski

WTCB/Columbia, SC*
OM/PD: Brent Johnson
APD: Jennifer Jensen

WGSY/Columbus, GA*
PD: Alan Quin

KKBA/Corpus Christi, TX*
OM: Ed Ocanas

PD/MD: Bart Allison

APD: Norma Jean Morales

WLQT/Dayton, DH*
OM/PD: Jetf Stevens
APD/MD: Brian Michaels

KQSI/Denver, CO*
PD: Dave Symonds
APD/MD: Steve Hamilton

WNIC/Detroit, MI*
PD: Don Gosselin
APD/MD: Theresa Lucas

WOOF/Dothan, AL
PD/MD: Leigh Simpson

KTSM/El Paso, TX*
PD/MD: Bill Tole
APD: Sam Cassiano

WXKC/Erie, PA
OM: Adam Reese
PD: Ron Arlen

WIKY/Evansville, IN
PD: Mark Elliott
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KEZA/Fayettevi
PD: Jim Harvill |
MD: Rich Higdon |

WCRZ/Flint, MI*
OM/PD: J. Patrick
APD/MD: George Mclntyre

WDAR/Florence, SC
PD/MD: Wil Nichals

WAFY/Frederick, MD
OM/PD: Chris Pusrro
APD/MD: Marc Richards

KSOF/Fresno, CA*
OM: Paul Wilson |
PD:Mike Brady |
MD: Kristen Kelley

KTRR/Ft. Collins, CO
OM/PD: Mark Caliaghan
|
WHLG/Ft. Piercg, FL*
PD/MD: George (bles

WLHT/Grand Ripids, Mi*
OM/PD: Bill Bail
MD: Kim Carson

WOOD/Grand Rapids, MI*
OM: Doug Montgpmery
PD/MD: Tim Kiesling

WMGV/Greenville, NC*
PD: Colleen Jack:
|

WSPA/Greenville, SC*
OM: Mark Hamlin
PD/MD: Mike McKeel

WRCH/Hartford, CT*
PD: Allan Camp ‘
MD: Joe Hann |

KSSK/Honolulu, HI*
PD: Jamie Hyattj

KUMU/Hanolulu, HI*
MD: Lee Kirk ‘

WAHR/Huntsv?le, AL*
OM: Lee Reynold
PD: Chris Callow

WRSA/Huntsvijle, AL*
PD: John Malone
MD: Nate Cholevi

WJKK/Jackson MS*
PD/MD: John An}hony

WTFM/Johnsog City, TN*
PD/MD: Mark Barer

KCKC/Kansas Gity, MO*
OM: Mike Kennedy
PD: Luke Jensen

KUDL/Kansas City, MO*
OM/PD: Thom M‘(Gmty

WIXB/Knoxville, TN*
PD: Jeff Jarnigan

KQIS/Lafayette, LA*
PD: "Fast Eddie” Nelson
MD: Ed "Big Tuna" Perkins

KTDY/Lafayette, LA*
PD: C.J. Clements
APD: Debbie Ray,
MD: Steve Wiley |

WFMK/Lansing, MI*
OM: Brent Alberts
PD/MD: Chris Reynolds

KSNE/Las Vegas, NV*
PD: Tom Chase
MD: John Berry

KOST/Los Anggles, CA*
PD/MD: Stella Sn{hwartz

WMGN/Madisdn, Wi*
PD: Pat O'Neili |
APD: Amy Ziebell
MD: Amy Abbott

WZID/Manchester, NH*
OM/PD: Boh Brgnson

KVLY/McAllen, TX*
OM/PD: Mike Quinn

WLRQ/Melbourne, FL*
OM/PD: Ken Holjday
APD/MD: Michasl W. Lowe

WRVR/Memphis, TN*
OM/PD: Jerry Dean
MD: Larry Wheeljer

WMGQ/Midd| NJ
PD: Tim Tefft

le, AR
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WMXC/Mobile, AL*
OM: Steve Powers
PD: Dan Mason

MD: Mary Booth

WOBM/Monmouth, NJ*
PD: Steve Ardolina
MD: Brian Moore

KWAV/Monterey, CA*
PD/MD: Bernie Moody

WMXS/Montgomery, AL*
PD/MD: Brian Roberts

WALK/Nassau, NY*
PO/MD: Rob Miller
APD: Patrick Shea

WKJY/Nassau, NY*
PD: Bill Edwards
MD: Jodi Vale

WLTW/New York, NY*
PD: Jim Ryan
APD/MD: Morgan Prue

WWFS/New York, NY*
PD: Rick Martini
MD: Fabi Pimentel

WHUD/Newburgh, NY*
OMY/PD: Steven Petrone
APD/MD: Tom Furci

WWDE/Norfolk, VA*
PD: Don London
MD: Mark McCarthy

KCHX/Odessa, TX
OM: Steve Driscoll
PD/MD: Grace Tijerina

KMGL/Oklahoma City, OK*
PD/MD: Steve O'Brien

KLTQ/Omaha, NE*
OM: Mark Todd
PD: Billy Shears

WMGF/Orlando, FL*
OM: Chris Kampmeier
PD/MD: Ken Payne
APD: Brenda Matthews

KEZN/Palm Springs, CA
PD/MD: Rick Shaw

WMEZ/Pensacola, FL*
PD/MD: John Sykes

WSWT/Peoria, IL
OM/PD: Randy Rundle

WBEB/Philadelphia, PA*
PD: Chris Conley

KESZ/Phoenix, AZ*
PD: Kevin Gossett

WLTJ/Pittsburgh, PA*
PD/MD: Chuck Stevens

WSHH/Pittsburgh, PA*
PD/MD: Ren Antill

WHOM/Paortland, ME*
OM/PD: Tim Moore

KKCW/Portland, DR*
OM/PD: Tony Coles
APD/MD: Alan Lawson

WBYY/Portsmouth, NH
OM/PD: Duncan Dewar
APD: lan Horne

MD: Pat McCrueden

WSNE/Providence, RI*
PD: Rick Everett
APD/MD: David O'Leary

WWLI/Providence, RI*
OM/PD: Tony Bristol
APD: Mike Rovin

WRAL/Raleigh, NC*
PD: Barry Fox
APD/MD: Jim Kelly

KNEV/Reno, NV*
OM/PD: Nick Elliott

KRNQ/Reno, NV*
PD/MD: Dan Fritz

WTVR/Richmond, VA¥
OM/PD: Bill Cahill

APD: Adam Stubbs

MD: Kat Simons

WSLQ/Roancke, VA*
PD: Jim Murphy
MD: Dick Daniels

WGFB/Rockford, IL
OM: Jim Store
MD: Gail Lewis

KGBY/Sacramento, CA*
OM: Don Alias
PD: Sonia Jimenez

WGER/Saginaw, Mi
OM: Dave Maurer
PD: Bob Moore

KBEE/Salt Lake City, UT*
PD: Rusty Keys

KBAY/San Jose, CA*
PD: Dana Jang

KSBL/Santa Barbara, CA
OM/PD: Keith Royer
MD: Peter Bie

XM The Blend/Satellite*
OM: Jon Zeliner
PD: Mike Abrams

KRWM/Seattle, WA*
PD: Laura Dane

WNSN/South Bend, IN
OM/PD: Jim Roberts
APD/MD: Brad King

KISC/Spokane, WA*
PD: Robert Harder

WMAS/Springfield, MA*
OM/PD: Paul Cannon
APD/MD: Rob Anthony

KGBX/Springfield, MO*
OM/PD: Pau! Kelley

KEZK/St. Louis, MO*
PD: Mark Edwards
APD: Bob London

WYYY/Syracuse, NY*
OM: Rich Lauber
PD: Kathy Rowe
APD/MD: Marne Mason

WMTX/Tampa, FL*
OM/PD: Doug Hamand
APD/MD: Kurt Schreiner

WRVF/Toledo, OH*
OM: Bill Michaels

PD: Tom Cook

MD: KC Palmer

KONA/Tri-Cities, WA
PD: Doug Daniels

KMXZ/Tucson, AZ*
OM: Darla Thomas
PD: Bobby Rich
APD/MD: Leslie Lois

KBEZ/Tulsa, OK*
PD: Dave Dallow

KOOI/ Tyler, TX
PD: Rick Evans
MD: Rodd Wayne

WLZW/Utica, NY
PD: Eric Miller
MD: Mark Richards

KLRK/Waco, TX
OM: Tom Barfield
PD/MD: Dustin Drew
APD: Beth Richards

WASH/Washington, DC*
PD: Bill Hess

KRBB/Wichita, KS*
OM/PD: Lyman James
MD: Dave Wilson

WMGS/Wilkes Barre, PA*
PD: Stan Phillips

APD: Fran Pantuso

MD: Brian Hughes

WJIBR/Wilmington, DE*
OM/PD: Michael Waite
MD: Catey Hil!

WSRS/Worcester, MA*
PD/MD: Tom Holt

WARM/York, PA*

PD: Dave Russell
MD: Melanie Gardrer

* Monitored Reporters
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SMOOTH JAZz

‘We always tell you what we play. Then again, maybe not

The Back-Sell: White
Noise Or Job One?

Carol Archer

CArcher@RadioandRecords.com

istening to KWJZ/Seattle recently, [ was struck by the fact that

its DJs idenafy every song—and often the CID tide. That was a

novelty, as my hometown smooth jazz station, KTWV  (the

Wave)/Los Angeles, back-sells only the last song in a set, if that.

For years. one of the top listener gripes about radio is that

it doesn’t always announce the names of the songs it plays.

Curious to know why a PD would ignore this perennial complaint, | queried Wave

PD Paul Goldstein, who says the days of providing a laundry list of back-announces
are history.

“Today, when asong on the Wave fades out. we back-announce it so that song is show-
cased and illuminated, rather than being diluted as part of a long list of other tracks.”
Goldstein says.*In an Internet world. where listeners can very casily access song 1D info,
that laundry list of song titles serves virtually no purpose. Thats especially so in our for-
mat, given the mstrumental confusion factor, which makes it ditticult to identify a song
without lyrics in a laundry-list lineup of back-announced songs.”

Goldstein says one of the most popular elements on the Waves Web site is a What Was
That Song?/Now Playing feature. Song titles and artists are displayed on the home page
as they air. Listeners looking for music played carlier simply enter the date and approxi-
mate time the song aired to access the station’s playlist. A link to purchase is included with
both functionalities.

“In a world where listeners are inundated with messages, less is more,” Goldstein says.
"Now the songs we back-sell and front-sell stand out more because they aren’t diluted
as part of a white-noise monologue of artist names and song titles.”

While Broadcast Architecture president Allen Kepler agrees it would be monotonous
to come in after every song, he says it’s important to let listeners know song titles as often
as possible without interrupting the low of music. Like Goldstein, he cites the effective-
ness of such station Web site features as scrolling Now Playing and Last 10 lists, which he
deems important given the new and unfamiliar music smooth jazz plays.

“Back- and pre-selling and properly framing new music offers entertaimment value and
deepens the connection between the listener, the radio station and the artist.” he says.
“Evervone wins.”

WSMJ/Baltimore I’ Lori Lewis agrees. When you don't back-sell, you piss the listen-
er off. Classic or a new, unfarniliar instrumental, people want to know what that song was.”

n this case it was for

Lewis says a recent instance of a 1] blowing off a back-sell
Bobby Caldwell’s *“What You Wont Do for Love™
everyone knew the song, but a listener called to ask what it was. WSM] back-sells every

illustrates her point. “He assumed

tme we talk, but we can’t do it on every song.”

Like KTWV,WSM]J touts that every song played in the last weck is listed on its site.

KIFM/San Diego P Mike Vasquez says that going into songs during speed breaks,
his s tront=sell the next song. When coming out of a music set, they back-sell every-
thing that hasn’t already been mentioned. *We don't give more than one CD tide at a
time, and we don't tease more than two upcoming artists,” Vasquez says.

Clear Channel/Chicago regional VP Darren Davis says he’s not 100% convinced
that back-selling music sweeps truly benefits the listener but adds, *We still take time
every few songs to back-sell the most recent few tunes.”

KOAS/Las Vegas PD Samantha Pascual says it’ critically important that her DJs back-
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‘In a world
where
listeners are
inundated
with
messages,
less is more.
Now the
songs we
back-sell and
front-sell
stand out
more
because they
aren’t diluted
as part of a
white-noise
monologue
of artist
names and
song titles.’

—Paul Goldstein
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sell two songs. then tease two. That. she says, “covers 70% of songs
we play”

Chapman Management associate Bud HFarner observes that.
especially in instrumental music, where there is no vocal hook to
imprint the song in listeners” minds, the back-announce is vital to
their remembering the name of a song if they want to buy it.

“But more important.” he adds,*is announcement of the album
title that it comies from. because, in the case of an event record, like
the Luther Vandross and Ivan Lins tributes, if a song is announced as
the latest from Kirk Whalum or the latest by Sting, the listener won't
know the song isnt from the artists latest CD.”

W]JZ/Philadelphia PI> Michael Tozzi explains that to cover the
music, DJs front=sell two songs and back-sell two.*In the very near
tuture we'll reinstate the phrase, “Where we always tell you what we
play, which worked so well for us in the past.” he says."We need to
use it because so much of the music we play is unfamiliar that we
have to satisty curiosity and build artist and song awareness.

Rendezvous Entertainment CEQ Frank Cody notes that US.
radio has failed to universally embrace the Radio Data System, used
all over the world, which displays information in real time on com-
patible receivers.

“Sometimes less is not more. Sometirmes less is less,” he says.“There
is nothing more frustrating than sitting in your car, waiting to hear
the name of a song, only to be disappointed. It foolish to make your
most enthusiastic customers have to try and chase down a ttle or
artist on the Internet at a time so far removed from the very moment
they connect with your station.

“The danger?*As long as I'm here on the Internet, I might as well
listen to Internet radio. Besides, I'll hear more variety.” Satisfying the
listener in the moment is a big advantage of terrestrial radio.”

Cody adds,*“Can you imagine any other business not inform-
ing you about their product? Waiters sell the food at a great restau-
rant or a salesperson intorms you of the brand, fabric, cut and
quality of a fine article of clothing. In today’s sped-up world of
shorter attention spans, multitasking and multimedia competition,
when stations fail to back-announce, everybody loses—Ilisteners,
the station and artists.” RR

JULY 13, 2007

PEAK/CONCORD =] +23

GOLDSTEIN: MARISSA ROTH


www.americanradiohistory.com

A A PO R D B
: DIET O 00D - . .
: QUP” BR - BD
DURSO ,
AlIRP . D A ‘
0.0 A
X !
£ . NIELSEN BDS NEW AND ACTIVE
E ES TITLE CERTIFICATIONS PLAYS AUDIENCE T T ITAYS
_P_. B8 aRTIST $1PR NT / PROMOTION LABEL ™ +-  MILLIONS RANK ARTIST / LABEL e ARTIST / LABEL JCAIN
LET'S TAKE A RIDE NQ. 1[FWK) THE PINK PANTHER 82/6 TAKE ME 46/6
2 16 NormanBROWN peaconcorn B2 55 7I6B Dave Koz Steve Cole
THE RHYTHM METHOD (CAPITOL) (NARADA JAZZ/BLG)
3 25 PAUL BRCWN PEAK/CONCORD 590 22 6.127 2 MOST ADDED TOTAL STATIONS: 12 TOTAL STATIONS: 4
HYPNOTIC 45727
3 23 565 +4 5.406 3 WE GOT LOVE 57/23 NOT TOO LATE
BONEY JAMES CONCORD [ v - Ryan Shaw Nl s
GOT TOGIVE IT UP (ONE HAVEN/COLUMBIA/RED) (BLUE NOTE/BLG)
& 3 KiM WATERS SHANACHIE S0 L 550 ol TOTAL STATIONS: 7 TOTAL STATIONS: 7
BORN 2 GROOVE
S n 473 -19 4.231 8 RIGHT HERE, RIGHT NOW 54/13 POINCIANA 36/3
EUCE GROOVE NARADA JA7Z/BLG T S e ER T
CANTALOUPE ISLAND ARTIST / LABEL STATIONS (NARADA JAZZ/BLG) [HEADS UP)
77 GRanerdveerc aprsTRY 443 4 (I % RWR B T 4 TOTAL STATIONS: 3 TOTAL STATIONS: 4
READY FOR LOVE Rick Braun & Richard Elliot
& 26 TERmEASLEY weansup o890 63 3091 15 (ARTIZEN)
KYOT, WIJZ, WSMJ, WMV
1 5 339[:?;1 <V SwPLREDCOM ST+ *24 4086 10 )
) - e EVERYTHING 4
SAVE ROOM Micnael Buble
8 26 g coonsolmMen 527 6 400 (142/REPRISE)
KYOT, Sirius Jazz Cafe, WLVE, WQCD
i 55 EHCJS(EG.;O = weaosup 00> *B 2935 W B
1 REMEMBER ME 2
TROUBLE SLEEPING B Marion Meadows
~ 19 CORINNE SalL EV RAE ceror 320 19 syl (HEADS UP)
Jones Radio Networks, WLOQ
g 2 A siounpaciory S0 0 alke 9 - o
TiEE : — NOT TOO LATE 2
STREET LIF Norah Jone
57 PPN RHYTIM 509 *B2 4854 5 (BLUE NOTE/BLE)
) KB2ZN, WJZZ
a8 k(%ﬁ;l;m}:'[rHOUT 4 STAR TRAK/INTERSCOPE 27 8’/ o8] W
ANTHEM FOR A NEW AMERICA i g -
e Eug2 G
%19 e oreer BENOTERLC 27O E 3281 B (,\:‘2; ABT]ZZZ/BLG)
RNR MOS™ ABDED WLVE
2C 3 QICKBRAUNS RICHARD ELLIOT przen 208 +58 525 M —
E RAINCOAT GODD TO GO 1
VT4 ey swrer nazoReTE 262 16 2224 19 f:EAlE) ;c::]
LADIES' CHOICE WLVE
8 pulmw peakconcoRs 200 (13 2935 6 ST T -
18 g 12y TDCEJO0R AIRPOVER e 240 4 2024 20 Paul Taylor 53
(PEAK/CONCORD)
EVERYTHING AIRPOWER/MOS™ INZREASED PLAYS WNUA \
234 pCAeLAUBLE WIREPRISE 2] = 241 1B : \
- STREET LIFE
2y 120 E&LC%)(L)U?ETTV NaRADAAZZBLG 212 = 1553 24 UHOT:
= . (TRIPPIN 'N' RHYTHM)
CATNAP WVMY
21 6 NILS BAJA/TSR 202 +6 1,859 22 5
HELLO BETTY 1
g7 15 SAOPAULO ® 21 1943 20 Jett Galub
RICK 8RAUN ARTIZEN
SUAMMIN wésAoA JAZZ/BLG)
24 8 s weroove P8 4 123826 EVERYTHING
STAY WITH ME TONIGHT Michael Buble (143/Reprise)
26 7 ACKIEM JOVNER wrzen 92 B 124 28 WDSJ 415, KHIZ +13, KLIZ 410, WISJ +10, WQCD +7,
MYSTICAL RAODEDIAT. PR KJZS +6, KYOT +5, WLVE +4, WZW +3, KSSJ +2 N
25 6 e MINUCCI 8 SPECIAL EFX SHANACHE 192 6 1646 23 wizZ 107‘.5_h_‘£VJZZ \
: TERESA Atlanta, GA RNR
28 4 i 45 0827 - Rick Braun & Richard Elliat (ART:
E R O HEADSLP > PD/MD: Dave Kosh sulé 3, vrv?J%r:e, WDSI,J +8,KBZN +7, JS.(J v, =
REMEMBER ME Norah Jones, Not Too Late, 16 KYOT +6, KLIZ +6, WJSJ +5, WMV +4, XWRC +3
30 2 ARONMEADOWS weapsup 108 7 T 7 Ryar Shaw, We Got Love, 16 N
JUST AS YOU ARE LET'S TAKE A RIDE &
27 B Heperrenan samacwe 108 1 0629 Norman Brown (Peak/Concord)
PARKSIDE SHUFFLE FOR MORE STATIONS GO T0 WNUA +8, KID +7, KYOT +6, KSS. +6, KIZ +6,
RE-ENTRY pfeminitershoh NARADA JAZZ/BLG 101 12 0.766 - " WEIW +3, KBZN +3, KJZS 3, WLVE +3, WIZW +2
STREET LIFE
U-Namt (Tappin 'N' Rhythm)
KLIZ 10, WDS) +8, WSJW +5, KKSF +5, WS +5,
RECURRENTS WNUA +6, WYJZ +4, WIZW +3, KHJZ 3, KTWV +2
g NOT TOO LATE
& Norah Jones (Blue Note/BLG)
TITLE NIELSE N EDS PLAYS "N TITLE NIELSEN BDS PLAYS t:ura+ o 2 i . "
ARTIST / IMPRINT / PROMOTION LARFL CERTIFICAXTIONS  Tw w Ell  ARTIST / IMPRINT / PROMOTION LABEL CERTIFICATIONS  TW w WZZI0 K WIZRIBIKBZN el O EIAWIVEGIWSMIET
DRESSED TO CHILL SLICK
MAFION MEADOWS (HEADS UP) 213 208 ERIC DARIUS (NARADA JAZZ/BLG) 17 159
MISTER MAGIC GIRL IN THE RED DRESS
PETER WHITE (LEGACY/COLUMBIA) 21 225 GREGG KARUKAS (TRIPPIN "N RHY THM) 144! W
50 AMAZING THINKING ABOUT YOU
PAT™| AUSTIN (RENDEZVOLS) 68 158 NORAH JONES (BLUE NOTE/BLC) ] __157 .
WAY UP! 158 164 BLOOM 140 136 FOR WEEK ENDING JULY 8, 2007
WAYMAN TISDALE (RENDEZVOUS) MINDI ABAI (GRP/VERVE) LEGEND: Sec legend to charts in charts section for rules and symbol explanations.
. 32 smooth jazz stations are electronically monitored by Niclsen Broadcast Data Systems 24
FREEJASNTHE WIND 53 5 MORNIN 38 133 hours a day, 7 days a week, Indicator chart comprised of 16 reporters.

JAZZMASTERS (TRIPPIN 'N' RHYTHM)

GEORGE BENSON & AL JARREAU {MONSTER/CONCORD)

© 2007 Nielsen Business Media, Inc. All rights reserved.

SMOOTH JAZZ REPORTERS

WJZZ/Atlanta, GA*
FD’MD: Dave Kosh

WEAA/Baltimore, MD

FD Sandi Mallory

AP JI'MD: Marcellus "Bassman
Shepard

WSMJ/Baltimore, MD*
FD/MD: Lo Lewss

W\V'SU/Birmingham, AL
CM/PD: Andy Parrish

WNUA/Chicago, IL*
OMVPD: Darren Davis
N D: Rick O'Dell

WNWV/Cleveland, OH*
OM/PD: Be nie Kimble

WDS)/Dayton, OH*
OW/PD: Jett Stevens

KJCD/Denver, CO*
PD/MD: Michael Fischer

WVMV/Detroit, MI*
OM/PD: Tom Sleeker
MD: Sandy Kovach

WZJZ/Ft. Myers, FLL
OM: Lours Kaplan
APD/MD: Randi Bachiman

WSBZ/Ft. Walton Beach, AL
PD: Mark Carter
MD: Mark Edwaids

WSJW/Harrisburg, PA*
PD/MD: Paul Scott

WQTQ/Hartford, CT
PD/MD: Stewart Stone

KHJZ/Houston, TX*
PD: Maxine Todd
APD/MD: Creg Morgan

KPVU/Houston, TX
PD: Wayne Turner

WYJZ/Indianapolis, IN*
OM/PD: Carl Frye
MD: Brad Ellis

WJSJ/Jacksonville, FL*
OM/PD: Joel Widdows

KJLU/Jefferson City, MO
OM: Mike Downey

PD/MD: Dan Tuiner

APD: LaVaughn Wilson

KOAS/Las Vegas, NV*
PB. Samantlia Pascual
MD: Lynn Briggs

JULY 13, 2007

KUAP/Little Rock, AR
PD/MD: Michael Nellums

KSBR/Los Angeles, CA
OM/PD: Terry Wedel
MD: Vienna Yip

KTWV/Los Angeles, CA*
PD: Paul Goldstein

WGRV/Melbourne, FL
OM: C.J. Sampson
PD/MD: Randy Bennett

WLVE/Miami, FL*
OM/PD: Rich McMillan

KRVR/Modesto, CA*
OM/MD: Doug Wulff
PD: James Bryan

WVAS/Montgomery, AL
OM: Candy Capel
MD: Jay Holcey

WQCD/New York, NY*
PD: Blake Lawrence
MD: Carolyn Bednaiski

WHOV/Norfolk, VA
PD: Kev n "The Moose" Anderson

WLOQMrlando, FL*
PO: Pau Lavoie
APD/MD: Brian Morgan

WJJZ/Philadelphia, PA*
PD: Michael Tozzi
MD: Frank Childs

KYOT/Phoenix, AZ*
PD: Smckey Rivers
APD/ML): Angie Handa

K1JZ/Portland, OR*
OM/PD: Tony Coles

KJZS/Reno, NV*
OM: Mark Keefe
PD/MD: Jay Davis

KSSJ/Sacramento, CA*
PD/MD: Lee Hansen

KBZN/Salt Lake City, UT*
OM/PD: Dan Jessop

KIFM/San Diego, CA*
PD: Mike Vasquez

APD: J. Wiedenheimer
MD: Kelly Cole

KKSF/San Francisco, CA*
PD/MD: Ken Jaries

KJZY/Santa Rosa, CA*
PD: Gordon Zlot
APD/MD: Rob Singleton

DMX Jazz Vocal Blend/Satellite
PD/MD: Rochelle Matthews

DMX Smooth Jazz/Satellite
PD/MD: Rochelle Matthews

Jones Radio

Networks/Satellite*
OM/PD: Steve Hibbard
APD/MD: Laurie Cobb

Music Choice Smooth
Jazz/Satellite
APD: Will Kinnally

Sirius Jazz Cafe/Satellite*
PD: Shirley Maldonada
MD: Rick Laboy

XM Watercolors/Satellite*
PD: Trinity
MD: Lily White

KWJZ/Seattle, WA*
PD: Carol Handley
MD: Dianna Rose

KCOZ/Springfield, MO
OM: Jae Jones
PD/MD:- Jarrett Grogan

WSJT/Tampa, FL*
PD: Rass Block
MD: Kathy Curtis

WJZW/Washington, DC*
PB: Steve Allan

* Monitored Reporters

WWW americanradiohistorv com

24/7 NEWS ONLINE @

w.RadioandRec

A

om


www.americanradiohistory.com

(o)}
B

NN\

NN

Q AD RO PO D B
. g bt ; . .
. D
A Q DIJO A A0
A 0 REASED PL A / _ ,
R o2 ‘
. . . 2 D DEB .
0 A POP A 0 i
G “_.u 3
o3 1) NIELSEN BDS NEW AND ACTIVE
o &9 TITLE CERTIFICATIONS PLAYS AUDIENCE
g’» £3  arTisT IMPRINT / PROMOTION LABEL ™ +/- MILLIONS RANK I P fICEm o PLATS
2 > DIMELO NO. 12 WKS) 8s8 “ 8774 1 TENGO MIEDO 160/20 LUCHAR POR ELLA n3/8
ENRIQUE ICLESIAS INTERSCDPE/UNIVERSAL LATING & Chayanne Draco Rosa
TODO CAMBIO (SONY BMG NORTE) (PHANTOM VOX)
CAMILA SONvBMONORTE D46 -24 746 4 MOST ADDED TOTAL STATIONS: 9 TOTAL STATIONS: 5
ME DUELE AMARTE
739 +28 5.007 14 NO TE VEO 150/39 IMPACTO mn3a
REIK SONY BMG NORTE Casa De Leones Daddy Yankee Feat. Fergie
TE VOY A PERDER 738 2 8627 2 [WARNER LATINA) (EL CARTEL/INTERSCOPE)
ALEJANDRO FERNANDEZ SONY BMGNORTE o TOTAL STATIONS: 5 TOTAL STATIONS: 9
A LD SHATROCCRTIEMRD onvmmnone 698 1 7065 S DIME POR QUE 18/29  APARIENCIAS 103/22
TITLE NEW Antonio Orozco Hector Montaner
BELLA TRAICION 629 +59 5147 12 ARTIST /LABEL _ STATIONS (UNIVERSAL LATINO) (VENEMUSIC)
BELINDA EMi TELEVISA B QUIEN 5 TOTAL STATIONS: 5 TOTAL STATIONS: 7
OJALA PUDIERA BORRARTE Ricarda Arjona
MANA waRnERLATINA 20> *3B 7545 s 3 (SONY BMG NORTE) 3U_lEJN ERES TU Nn6/34 'I(-iOYGYA_ ME VOY 98/32
KBMG, KEXA, KLVE, WAMR, WXYX BIAEREES anyisaicia
PERDONAME EN SILENCIO 558 +70 5372 10 . N | B (WARNER LATINA) (SONY BMG NORTE)
REYLI SONVBMONORTE 7~ T T NO LLORES 3 TOTAL STATIONS: 6 TOTAL STATIONS: 9)
ERES PARA M| ! Gloria Estefan
JULIETA VENEGAS sonvemcnorre 00 0 344219 (SONY BMG NORTE) DIME AMOR ne/24 TUYA 9871
MEMUERS === WAMR, WIOA, WPAT Millo Torres Y Ei Tercer Planeta Jennifer Pena
n /\SAHEAST/\(IO'J 527 +13 6.108 7 —_ s = 2 i (TRIBAL VIBES) (UNIVISION)
SONYIBMGNORTE TU 2 TOTAL STATIONS: 3 TOTAL STATIONS: %
DUELE (CRAZY) Jeremias
KALIMBA SONY BMG NORTE 510 - 3299 120 (UNIVERSAL LATINO)
MANDA UNA SENAL WKAQ, WXYX
MANA waRneRLATINA 479 =8 R27ay B - —— == =3
AHORA QUE TE VAS ) [ N Sl 2
F Rab,
LASAESTACION SONY BMG NORTE a5 g0 5_'367_ n (JNR;‘ESS AL LATINO)
INTOCABLE KQQK, KTCY
ALEKS SYNTEK ETELEviss 438 B3 2649 26 i @ =
QUE ME DES TU CARINO w6  Veom & S
JUANLUIS CUERRA Y 440 EMI TELEVISA (BABY/CMG/SRC/UNIVERSAL MOTOWN)
PEGATE WFID, WIAC
RICKY MARTIN SONY BMG NORTE 20 ! 3229 2 == ——
NENA == 7 = MARCAME LA pPIEL 2
MICUEL BOSE FEATURING PAULINA RUBIO wARNERLATINA 0O 735 1.946 i E::/}X{:NER LATINA)
LO MEJOR DE TU VIDA KQQK, KTCY
ALEXANDRE PIRES EMITELEVISA S92 12 SN2y 2 Ty - 5=
M L
BENDITA TU LUZ 334 2 5972 8 Cruz Martinez Presenta Los Super Reyes
MANA WARNER LATINA (WARNER LATINA)
POR AMARTE KSSE, KVVA
PEPE ACUILAR eMTEEVSA 520 B3 2783 24 =g [
SERA ELLA ME LEVANTO 2
SINBANDERA SONY BMG NORTE S 24 A4 32 PET_ng;;ESETERSCOPE)
CELESTIAL WFID, WXYX
RBD EMITELEVISA 310 3 0.823 : = ——
I PERDONAME EN SILENCIO i
JORRE DEGASEL 309 +28 5120 3 Reyl
1D BISBAL VALE/UNIVERSAL LATINO 7 B EERE
SOLO MIO ) XLTN
ANAIS UNIVISION 296 0 25008 23 - QUIEN
aan AHORA QUE TE VAS 1 Ricardo Arjona (Sony BMG Norte)
MARCO ANTONIO SOLIS FONOVISA 291 -22 4.889 16 '(-305‘:( E;::éi:‘g RTE) WAMR -20, WXYX +20, WIAC *T7, KEXA +14, WPAT +73,
: SON' KAQ 12, +7, 7, +6, KPSL +4
BEAUTIFUL LIAR/BELLO EMBUSTERO 7 B, o e KR e
BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA/SONY BMC NORTE L™ MUEVELO
gg&:«f)gARJONA MOSTRECHERSED PLAYSIMCS);"I; QEEOE}#E 251 +120 4.910 15 Cruz Martinez Presenta Los Super Reyes
& {Warne- Latina)
AYUDAME
- - +£0, KVVA 428, 4, KWIZ 4, a
PAULINA RUBIO UNIVERSALLATINO »2{‘6 4 _]'53_3 ) ! 1 SIS R XHPx
SUENOS ROTOS MORENA MIA
243 +58 0.584 3
CABAESTANION SONVIBMGINGRITE i — Miguel Bose Featuring Julieta Venegas
HOY TENGO GANAS DE TI Warne- Latina)
RICARDO MONTANER EMI TELEVISA 252 &3] 4¥76] 17 SVI:?E& ;(‘:vao +18, XLTN «13, WKAQ +9, WIOA +5,
MORENA MIA XHPX +3, WFID +2, KBMG +I, KEXA +1
MIGUEL BOSE FEATURING JULIETA VENEGAS WARNERLATINA 229 73 2;07737 40 o
SOLO DEJATE AMAR - e ] PERDONAME EN SILENCIO
KALIMRA SONY BMG NORTE y Reyli (Sony BMG Norte)
™y WPAT +22, KMMM +19, XLTN 412, KBMG T}, KEXA 10,
Y SI TE DIGO 5 B ¥ B e
FANNY LU UNIVERSAL LATING 221 +12 3.582 18 e 1 WIAC +2, XAVO +, KSSE +1, XHFG +1, KVWWA +
ENSENAME TUS MANOS NO LLORES
220 +21 2465 29
ALE JANDRO SANZ WARNER LATINA Gloria Estefan (Sooy SMCNor)
LLORARAS E ADDED AT... P WIDA +28, WAMR +T7, WPAT +16, WRMA +7
RKM. & KEN-Y PINAUNIVERSALLATIND 208 27 ?ﬁso 2 WKAQ H
CON TU NOMBRE 189 KA 2437 20 s Promer
RICKY MARTIN SONYBMGNORTE  '©7 o San Juan, PR
ESQO Y MAS PD: Carlos Gonzalez
JOAN SEBASTIAN MUSART/BALBOA 181 = LEE] - APD: Natalia Cuevas
HABLA EL CORAZON Divino, Pobre Corazon, 20
YURIDIA SONY BMG NORTE Uz i 1.650 ) Jeremias, Tu, 13
Issac Delgado Feat. Victor Manuelle, La
TU ° FOR WEEK ENDING JULY 8, 2007
JEREMIAS UNVERSAL LATIND 177 +51 1609 - Mujer Que Mas Te Duele, 7 LEGEND: See legend to charts in charts section for rules and symbol explanations.
FOR MORE STATIONS GO T0: 26 Latin pop, 12 tropical and 12 Latin rhythm stations are electronically monitored by Nielsen
Y TODAVIA 177 -10 2431 31 Broadcast Data Systems 24 hours a day, 7 days a week. © 2007 Nielsen Business Media, Inc.
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All rights reserved.

LATIN POP MONITORED REPORTERS

WWVA/Atlanta, GA
OM: Clay Hunnicutt
PI/MD: Rot bie Ramirez

KXXS/Auszin, TX
OM/PD: Romeo Herrera
MD: Julieta Jil

KPSL/B akersfield, CA
PD: Isidrc Roman

KTCY/Dallas, TX
PD: Javier Casanova

XHPX/El Paso, TX
PD: David Castillo

KMMM/Fresno, CA
PD: Jorge Guillen

KQQK/Houston, TX
PD: Ezequiel Gonzalez
MD: Raquenell Villarreal

KLVE/Los Angeles, CA
PD: Jose Santos

KSSE/Los Angeles, CA
OM: Elias Autran

PD: Nestor Rocha

APD: Andrea Becerra

KWIZ/Los Angeles, CA
PD: Eddie Leon

KNVO/McAllen, TX
PD: Robert Montalvo
MD: Mando San Roman

XAVO/McAllen, TX
OM: Jeff Koch
PD: Juan Facundo

24/7 NEWS ONLINE @ www.RadioandRecords.com

WAMR/Miami, FL
PD: Pedro Javier Gonzalez

WRMA/Miami, FL
PD: Rogelio Alfonso

KEXA/Monterey, CA
PD: Vicente Romero

WPAT/New York, NY
PD: Tony Luna

KVVA/Phoenix, AZ
PD: Edgar Pineda

www americanradiohistorv com

WFID/Puerto Rico
PD: Lucy-Ann Ramos

WIAC/Puerto Rico
PD: Valerie Mejia

WIQA/Puerto Rico
PD: Fernando De Hostos

WKAQ/Puerto Rico
PD: Carlos Gonzalez
APD: Natalia Cuevas

WXYX/Puerto Rico
PD/MD: Herman Davila

KBMG/Salt Lake City, UT
OM: Carlos Martin Valdez
PD: Ana Perez

KRIO/San Antonio, TX
OM: Robin Flores
PD/MD: Manny Herrera

XHFG/San Diego, CA
PD: Elvis Valle

XLTN/San Diego, CA
PD: Libia Sauza

JULY 13, 2007
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WPRM/Puerto Rico
PD: Jorge Pabcn

JULY 13, 2007

PD: Tony Santos
MD: Ramo1aRiwera

WCAA/New York, NY
PD: Pete Manriquez
MD: DJ Kazzanova

24/7 NEWS ONLINE @
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5 ALB OD . 00
RUMBERO 0 VIVO A ,
O 5 AND A
‘ AIRP . » . A - . » A
o L
we TITLE CERTIFICATIONS PLAYS AUDIENCE gj.‘ H3 TITLE CERTIFICATIONS PLAYS AUDIENCE
£8  arTsT INPRINT / PROMOTIONLABEL ~ TW  +/-  MILLIONS RANK ¥ 25 armist o IMPRINT / PROMOTION LABEL ~ TW /- MILLIONS RANK
MAS QUE TU AMIGO NO. (13 WKS) . —  IMPACTO NO. 1(12 WKS)
22 SioNeves waneuvsoy 297 7 2828 7 DADDY YANKEE FEATURING FERGIE ELCARTELNTERSCOPE 051 46 6811
LA FOTO SE ME BORRO IGUAL QUE AYER E
9 ELVIS CRES PO MACHETE 253 3 _ 3.975 ¥ RKM. & KEN-Y PINA/UNIVERSAL LATINO 497 40 6.767 2
QUE ME DES TU CARINO SIENTE EL BOOM .
JUANLUIS CUERRA Y 460 ewtrevs 243 *3D 58808 2 TIT0“EL BAMBIND” FEATURING RANDY mteeisa 477 40 54400 4
MI CORAZONCITO NO TE VEO
2% AVENTURA PREMIUM LATIN 217 3 3n9 3 CASA DE LEONES WARNER LATINA 461 -2 7609} 3
MI GENTE THE WAY SHE MOVES
4 MARCANT -ONY sonvewonomre 210 *AT 2989 5 ZION FEATURING AKON MOUNVERSALMOTOWN S0 73 =
CORTAME LAS VENAS ; MI CORAZONCITO
8 TONOROSARID UNIVERSAL LATIND 210 H 3061 & AVENTURA PREMIUM LATIN 380 & 4.501 i 5
ARROZ CON HABICHUELA LLORARAS 5
22 GRANCOMBODE PLERTORICO DISCOSEOS/SONY BMGNORTE 78 4 Lye RKM &KEN-Y PRAUNVERSALLATNG D00 Y8 4083 7
QUE LLOREN SOLA ;
2 vgueen wwision 167 B _pasis T3 HECTOR "EL FATHER" vmacere 273 3 el 12
LA MUJER QUE MAS TE DUELE QuIzas i
10 |SSAC DELCADO FEATURING VICTOR MANUELLE towEunvsoy 20 12 163817 TONY DIZE womscrere 27 2l ey ©
PASARELA QUE LLOREN g
3 DINELSON ¢ DALMATA FLOWUNVERSALLATRD 1! & HES i 2= Y QUEEN wvisioy 290 21 3565 9
EN EL AMOR LA CUMBIA DE LOS ABURRIDOS -
24 overas v B e | 2 B CALLETS SONY BMC NORTE *2756 s4 1290, U
S = Si LA VES POR AHI AIRPOWER/MUCST INCREASED PLAYS DIMELO
= 235 G GRANCGUBODE PUERTORICO DISCOSOS/SONYBMCNORTE 142 *43 2958 6 ENRIQUE IGLESIAS INTERSCOPE/LNIVERSAL 1 aTND 246 2 2z ™
ke NUNCA HABIA LLORADO ASY PEGAO
a VICTOR MAMUELLE DUET WITH DON OMAR sonvemnore 142 ¢ L0308 o8 WISIN & YANDEL FEATURING LOS VAQUERDS wymachere 229 40 272618
. IGUAL QUE AYER LEAN LIKE A CHOLO 1,
; RKM &KBLY PINVUNVERSALLATING  T*2 i 22Z6) 1 OOWNAKA KILO sLEenTGaNTMackETe 227 23 2401 23
’ IMPACTO ZUN DADA MOST ADDED
sl DADDY YA KEE FEATURING FERGIE BowEnERscore e 7 0701 36 ZI0N CMG/UNIVERSAL MOTOWN 222 *34 4123 6
< ME SIENTO VIVO AIRPOWER NUESTRO AMOR ES ASI
22 5 \CHAEL STIART mACHETE 134 32 1877 I3 MACNATE vimachere 2% +26 3150
- — —
- Y S| TE 3IGO CONECTATE
e _:_2-0'_ > B UnveRsaLLaTNG 123 26 26824 8 OPTIMO sonvevenopre 208 3 1957 28
] CONECTATE AYER LA VI .
o B 8 oo sowvevonorre 20 (12 0778 34 DON OMAR wmachge 90 +32 2413 22
75 EMPECE A LLORAR LOS INFIELES
0 &t 1B oy auz we 18 i o AVENTURA e V7219 Zlily 2> 55
- SIENTE EL BOOM S LETRAS AIRPOWER
2l B 19 J0H BAMBING FEATURING RANDY mreevss 10 1903 12 ALEXIS & FID0 sonvsmonoRTE 168 28 2899 15 %
DIME QUE FALTO TORRE DE BABEL \
e _']7 T4 ZACARIAS FERREIRA J&N o -2 19703 16 DAVID BISBAL VALE/UNIVERSAL LATINO joe i 1837 | 129 x\
- BE MARIA ERES PARA MI \
B S oo owvson 08 2 vOfO 33 JULIETA VENEGAS sonvevcnopre  ©% 23 1825 30 \
- ME VOY EN QUE FALLAMOS E \
;9 2 20 jecoracosTa oan 9 o= Kl VY GUEEN wwvson  ©1 g 1o \\\\
B, TORRE DE BABEL YO TE QUIERO r \
. _ZE " pavisisea wiEveRsaL Lo 0 B | 025 o WISINS YANDEL womcwere 7 M6 319310 X
7 SOLO TU Y YO WHINE UP \
Q BT LACALLEUNVISION 2 4t 1 et 18 KAT DELUNA FEATURING ELEPHANT MAN B B T 2 \\\
= DICEN DON'T MATTER ; \
2 21‘ 16 JOHNNY RIV'ZRA CMG/UNIVERSAL MOTOWN 9 2 1152 23 AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 143 8 2478 20 \
NO TE VEO DALE PA' TRA (BACK IT UP) K \\\
° 323 Casavereones wamieRLaTNG S0 *22 1958 M NOTCH oncoPORCNCOMACHETE 43 1B 2034 27 \\\
< DIMELO UMBRELLA \
Z S IF TERSCOPE/UNIVERSAL LATIND. % R RIHANNA FEATURING JAY-Z sepoerswinme o0 30 1643 33 §
5 LA CUMBIA DE LOS ABURRIDOS APARENTEMENTE \_‘
a2 5 e sonvemcnopte B2 -5 JR0S82Q K40 YAGA Y MACKIE FEATURING ARCANGEL Y UE LA GHETTO WoauEunvison 28 8 2778 16
MALDITO AMOR MOST ADDED - PERDONAME ~
ANDY ANDY EMTELEVISa 76 +32 0962 50 LAFACTORIA iveRsaLLao 7 B 124
THE WAY SHE MOVES ‘ < S| NOS QUEDARA POCO TIEMPO
ZION FEATURING AKON CMGUNIVERSAL MOTOWN 7 “ P, 8 CHAYANNE sonvemonorre 1O 5 MSpsl 38
Y TODAVIA RASTRILLEA
YOLANDITA 4ONGE LACALLEUNVSON 7 > NOSSoN = REGCAETON RULERS LAsRenemTELEVIS, 100 *40 1295 39
YO TE QJIERO Y SI TE DIGO
WISIN & YANDEL wymackere 70 a7 FANNY LU UNvERsALLaTNO 102 1B 087 -
LO MEJCR DE TU VIDA PASARELA
ALEXANDRE 2IRES EMITELEVISA &3 B YOI = DJNELSON Y DALMATA FOWUNVERSALLATNO 98 12 0628 -
PEGATE PEGATE
RICKY MARTIN SONY BMG NORTE b2 I 0'_50_4 ) RICKY MARTIN SONY BMG NORTE ?1 = } 1‘239 =Y 5
CHOCOLATE DAME UN MOMENTO =
KARIS PINA o =2 AO.SGI. ) THE DEY EPIC/SONY BMG NORTE = <) I8 ) ©
SOLO MID - ELLA ME LEVANTO ]
ANAIS O L~ DADDY YANKEE ELCaRTEUNTERSCOPE B4 3 0986 - 2
i i i | — 1 - [~}
ELLA ME LEVANTO Y TODAVIA z
DADDY YANKEE ELCARTELUNTERSCOPE 04 29 1873 W YOLANDITA MONGE LACALELNVISION O ‘127 mRICOZN =
: = z
DAME UM MOMENTO AMORES COMO EL TUYO 1 x
THE DEY EPIC/SONY BMGNORTE % pa = TOBY LOVE sowvemcnogre S0 24 0909 Y
S1 NOS QUEDARA POCO TIEMPO BUY U A DRANK (SHAWTY SNAPPIN')
CHAYANNE SONY BMC NORTE 53 7 0.214 T-PAIN FEATURING YUNCG JOC KONVICT/NAPPY BOY/JIVE/ZOMBA 78 19 1432 36 g)
TROFICAL WRUM/Orlando, FL WZNT/Puerto Rico LATIN RHYTHM WTLQ/Ft. Myers, FL KVIB/Phoenix, AZ
PD: Raymond Torres PD: Pedro Arroyo PD: Al Sanchez OM/PD: Josh Villa
WLAT/Hartford, CT . . T WVW/Chicage, IL APD: Mark Garcia
Sy B' " WEMG/Philadelphia, PA WSPR/Springfield, MA OMITs gC, l KLOL/Houston, TX
; Melson Bru ) i : Cesar Canales . :
L PD: DJ Frankie PD: Marcos Rivera APD Lacvb PD: Bobby Ramos WODA/Puerto Rico
L. scyFarrera :
WXDJ/Miami, FL . Angeles, C OM: Jose Nelson
: WKKB/Providence, RI WYUU/Tampa, FL M. rmado Peyes RO e AT ghes, S e il
PD Ruud/Hernandez , OM: Pio Ferro ‘ROg ar
PD: Juan D. Genzalez OM: Mike Culotta - PD: Jerry Pull
i . . KF2))/Da las, TX :Jerry Pulles WVO2Z/Puerto Rico
WSKO/New York, NY APD: Darvin Garcia PD: Ricardo Blanco OM And Kid
. ndy _ock-idge P - g
PD Jo-ge Mier . MD: Carlos Jose Peralta ¥ 9 WMGE/Miami, FL PD: Jamie Ortiz
WPMZ/Providence, RI PD: Chayas Ort uno OM: Rod Phillips MD: Edgar Diaz
WNUE/Crlando, FL PD: Zoilo Carcia WLZL/Washington, DC APD Algjancro Covarrubias PD: Frank Walsh 2/SanF R C
PD: Rafae Grullon MD: Dilson Mendez, Jr. PD: Aracely Rivera KLLE/F A MD: Raymand Hernandez 'P(\DNB /San krEanﬂsco, A
) resno . Bi i
MC: Jcse Martinez “u G HUCICSLER
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ore; mass merchant. direct-to-cansumer transactinns

Hot Digital Sangs - The top 75 paid download songs sold via the Internet.

The Biltboard 200 - based on a national sample nf retail

16
2154
18

19

22
23

24

I UNIVERSAL REPUBLIC 008428°/UMRG (10.98)
e & 6 L hmmNHSﬁi}; WARNER BROS (18.98) + Minutes To Midnight I
oy ¢ 2 I{’I:DEM\:Y\(}-:S’SEO'S\L?!\!EPRERSOS 18.98) Icky Thump
D i FEF‘G'E ,
: (TILT0 wILL 1AM/ RM/INTERSCOPE 007480/1GA (13.98)
= 0 8 | Msﬁ%ﬁ%oasgmm 118.98)
13 - 11 10 t“ KT(;E:AACIT'\:W’PV BOY, JIVE 0B719/70MBA (18 98) Epiphany
14 4z RN e Good Girl Gone Bad
ok 15! 13 i: JF\(\/'E :J(BEa%IEZMBA (18 98) Do Uy
ey 18 4 ;?MIBKI)(!(NE:IIVTL[ 005 (18 98) Big Dog Daddy
17 R E:!? '):[/s\[BRrosl;gbjusﬁ JAM 008162° IDJMG (13.98) Froniothiﬂo So_methm'
18 19 18 B IAYLOR S Taylor Switt M
19 9 5 ﬂ! ;QH";R“,’J'KSS‘}O':CTJ’;‘LFL " Memory Almost Full
20 Q\:?;hhﬁsl:]??ss* The Best Damn Thing | |
vm@ 5£&?13IR£‘S:§ (13.98) Transformers: The Album

DAUGHTRY N
= KCA 88860 RMG (18 98) Daughtry B r
NE-YO
23 -2t 25 RN Ger i 00s6s7 - 10UMG (13 98) Becaus¢/ORron
.} NICKELBACK . ]
@ 25 28 RIH Conpaunen 18300 (18 98) All The Right Reasons [ L’_:

21

25

22

15

ARTIST

'MILEY CYRUS
¢ WALT DISNEY HOLLYWDOU 00046

(23 98)

< | IMPRINT & NUMBER DISTRIBUTING LABEL PRICE)
et suor I8 TI.
BEBUT 23 GRAND HUSTLE/ATLANTIC 202172°/AG (18.98)

Hannah Montana 2 (Soundtrack) Meet Miley Cyrus

Title %
5
8

TI. Vs TiP.

KELLY CLARKSON
1= ji RCA 06900 RMG {18.98)

My December

3 1 BON JOVI
MERCURY/ISLAND 008902

LMGN/IDUMG (13.98)

Lost Highway

VELVET REVOLVER

@ ARISTA NASHVILLE 07171/8BN (18 98)

RCA 88859 RMG (18 98) Libertad
KELLY ROWLAND
MUSIC WORLDCOLUMBIA 75586 SONY MUSIC (18.98) Ms. Kelly
w
st i3 . BRAD PAISLEY e

AMY WINEHOUSE

Back To Black @

SILVERSTEIN
VICTORY 350 (16 98)

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
HEY THERE DELILAH
PLAIN WHITE T'S (HOLLYW00D)
12 BIG GIRLS DON'T CRY
FERGIE (WILL | AM/AZMINTERSCOPE)
UMBRELLA
RIHANNA FEAT. JAY-Z (SRP/DEF JAM IDJME)
PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK UNIVERSAL REPUBLIC)
THE WAY | ARE
TIMBALAND (MOSLLY. BLACKGROUND. INTERSCOPE )
GIBRLFRIEND 4}
AVRIL LAVIGNE (RCA RME)
A BAY BAY
HURRICANE CHRIS (POLO GROUNDS/J/AMG)
- BIG THINGS POPPIN' (DO IT)
T1_(GRAND HUSTLE/ATLANTIC)
MAKES ME WONDER
" MARDON 5 {A&M/OCTONE/INTERSCOPE)
19 BUY U A DRANK (SHAWTY SNAPPIN')
T-PAIN (KONVICT/NAPPY BOY/JIVE 20MBA)
THNKS FR TH MMRS
FALL OUT 8OV (FUELED BY RAMEN/ISLAND/IDJMG)
WHAT I'VE DONE
LINKIN PARK (MACHINE SHOP WARNER BROS.)
) REHAB
AMY WINEHOUSE (UNIVERSAL REPUBLIC)
BARTENDER
T-PAIN FEAT, AKON (KONVICT/NAPPY BOY. JIVE ZOMBA)
LIP GLOSS
LIL MAMA (JIVE ZOMBA)
MAKE ME BETTER
FABOLOUS FEAT. NEYO (DESER] STORM DEF JAM. IDJNG)
12 SUMMER LOVE
“ JUSTIN TIMBERLAKE (JIVE ZDMBA)
23 GLAMOROUS
FERGIE FEAT, LUDACRIS (WILLI AMASM INTERSCOPE]
LIFE'S WHAT YOU MAKE IT
HANNAH MONTANA (WALT DISNEY)
NEVER AGAIN
KELLY CLARKSON (RCA/RMG)
. ROCKSTAR
NICKELBACK (ROADRUNNER)
POP, LOCK & DROP IT
HUEY (HIT2 COMMITTEE/IVE/ZOMBA)
WAIT FOR YOU
ELLIOTT YAMIN (HICKORY)
42 BEFORE HE CHEATS ]
 CARRIE UNOERWOOO (ARISTA ARISTA NASHVILLE)

5 NOBODY'S PERFECT
HANNAH MONTANA (WALT DISNEY)

»
x
i
)
=

.CERT.

0000

= 0N GHT.

18

31

45
33
32

42

35
36

46

64
53

40

Arrivals & Departure

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

SHUT UP AND DRIVE
RIHANNA  SRP/DEF JAM IDJMG)

POTENTIAL BREAKUP SONG
ALY & AJ (HDLLYWOOD)

THE SWEET ESCAPE
GWEN STEFAN! FEAT. AKON (INTERSCOPE)

THE GREAT ESCAPE
BOYS LIKE GIRLS (COLUMBIA)

LIKE THIS
MIMS (CAPHTOL

GET IT SHAWTY
LLOYD (THE INC /UNIVERSAL MOTOWN)

HOME
DAUGHTRY (RCA/RMG)

NEVER WANTED NOTHING MORE
KENNY CHESNEY (BNA)

LIKE THIS
KELLY ROWLAND FEAT. EVE (MUSIC WORLD COLUMBIA)

TAMBOURINE

EVE (Af TERMATH FULL SURFACE/RUFF RYDERS/GEFFEN) _
LEAN LIKE A CHOLO

DOWN AKA KILD (SILENT GIANT/MACHETE)

U + UR HAND
PINK (LAFACE/ZOMBA)

GIVE IT TO ME
TIMBALAND (#10SLEY/BLACKGROUND/INTERSCOPE)

WHINE UP
KAT DELUNA FEAT. ELEPHANT MAN (EPIC

| TRIED
BONE THUGS-N-HARMONY (FULL SURFACE/INTERSCOPE)

ICKY THUMP
THE WHITE STRIPES (THIRD MAN WARNER BROS |

TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE;

SAME GIRL
R KELLY DUET WiTH USHER (JIVE/ZOMBA)

2 STEP
UNK (BiG ODMP/KOCH)

DO YOU KNOW? (THE PING PONG SONG)

ENRIQUE IGLESIAS (UNIVERSAL LATINO/INTERSCOPE,

LOST IN THIS MOMENT
BIG & RICH (WARNER BROS (NASHVILLE)/'WRN)

SEXY LADY
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)

HOW DO | BREATHE
MARIO (3RD STREET/J/RMG)

FIRST TIME
LIFEHOUSE (GEFFEN)

(YOU WANT TO) MAKE A MEMORY
BON JOVI (ISLAND/MERCURY/\DIMG)

24/7 NEWS ONLINE @ www.RadivandRecords.com

GERT.

u
=
i
a

MTV

St VP/Music & Talent. Amy Doyle
VP/Music & Taluat. Peter Baton
Vizcom 212-258-8000

VH1

Exec. vP/Talerit & Music Rick Knm
St VP Music & Talent. Bruce Gillmer
VP Music & Talent Sandy Aloue.e
Viacom 212-258-7800

™ W ™ W
1 Fergie, Big Gurls Don't Cry 15 1 Amy Winehouse, Rehab 72
2 Kanye West, Stronger 9 1 2 Fergie, BICLEITIS Dont Cry % 28
3 Paramum Misery Business g 3 Daugh ome 2% %
4 Eve, Tamboutine 9 12 4 Maroon 5 Makes Me Wonder ]
S T, Big Things Poppin’ (Do It} g 13 5 Gwen Stefani, 4 In The Monmg 21 16
6 Sean ingsten, Beautiful Girls 8 0 & Bon Jow. (You Want To} Make A Memory 20 27
7 Ptain White Ts. Hey There Dellah 8 7 7 Linkin Park, What i've Done 19 18
8 Yung Berg, Sexy Lady 8 12 8 Plain White Ts, Hey There Dellah 19 2
3 Mutemath, Typical 3 13 9 Rihanna, Umnbrella 18 22
10 Amy Winehouse, Renaly 74 10 R Kelly Duet With Usher, Same Girl 1713
11 Chris Brown, Wall To Wall 6 0 11 Michael Buble, Everythmg 1713
12 Justin Timberlake, Lovestoned 6 2 12 Brandi Carlile. The Stos ory 17 18
13 Shop Boyz, Party Like A Rockstar 6 5 13 Goo Goo Dolls, Before It's Tm Lale (Sam 16 3
14 Plies, Shawty B 13 14 Fall Out Boy, Thnks Fr Th Mi 16 18
15 Linkin Park, \W!at | ve Done 5N 15 Justin Timberlake, | oveStor °d IEE]
16 Chemical Romance, Teenagers 4 2 16 Avrit Lavigne, When You're Cone 9
17 ary Dutf, Stranges 12 17 Ltehouse, First Time 13 0
18 Boys Like Girs. ﬂ‘ve Great Escape 4 2 18 Elliott Yamin, Wait For You 1313
13 Ne Yo, Do You 4 4 19 Green Day Wurklnq Class Her 1319
20 Gym Class Heroes, Clothes Off!1 4 4 A Feist 1,23 12 10
21 Gwen Stefam, 4 In The Moming 1 6 21 Paul McCarrncy Dance Tonight n g
22 Rihanna, Umbrelia 4 16 22 A Fine Frenzy, Almast Lover 00
Z3 Fall OwtBoy, The: Tuke Over The Breaks 3 0 23 Mandy Maore Extiaordina, 10 8
24 Rihanna, Shut Up And Drive 30 24 Velvet Revolver, She Buiilds Ouick 010
2 Awril Lavigne, Grrifriend 3t 2 The Bravery, [ime Won 1 Let Me Go 113
2 Lil Mama, Lip Gloss 3 4 26 Mat Keamey. Undeniable g n
27 Faholous, Make Me Better 3 4 27 Paolo Nutini, Last Request g 12
2 The White Stripes, Icky Thump 3 5 28 Peter Bjom And John Young Folks 8 6
y:) Prpw‘klck Push [t Baby 3 5 23 Buckehery, Everything 8 n
2 aled, We Takin' Over 3 6 30 Sarah MclLachian, Anqsl 6 3
A+ Kanye West, Stronger g 1 A+ Goo Goo Dolls, Before It Too Late 6 3
A+ Sean Kingston, Beautr(u\ Girls 8 0 A+ Justin Timberlake, LoveStored 4
A+ Chris Brown, Wail To Wali 6 0 A+ Lifehouse. First Tine 130
) BETx MT
VP/Music Prog Stephen Hill VP Music & Talent Rel. Chris Parr C
MD Ke\I)Z(G Dir Music Pgmg Evan Krolt
Viacom 217.975-3055 Viaram 615-335-8400
™ W ™ W
1 11, Big Things Poppin’ (Do 1) 20 17 1 Dierks Beitley, Free At Easy {Down 2519
2 50 Cent, Amusement Park 19 15 2 Big & Rich, Lost In This Morent 24 18
3 Eve, Tambourne 18 8 3 le Big Town, A Littie More You 30
4 Mario, How Do | Breathe 15 19 4 Kellie Pickler, | Wonder 23 18
5 K Kelly Duet With Usher Same Girl 15 19 5 Jason Aldean, Johany Cash 23 19
6 Lit Boosie, Wipe Me Down 13 13 6 Rodney Atkins, These Are My Peaple 230
7 Kan u West, Can't Tell Me Nothing 13 13 7 Tim McGraw With Faith Hill, [ Need You 22 17
8 Ne-Yo. Oc You 12 12 8 Rascal Flatts, Stand 2
9 UGK, mn Players Amhen: (| Choose You! 1110 9 Reba McEntire Duet With Kelly Clarkson, 21 ©
0 TPain, Bartender 10 6 10 Jake Owen, Startin’ With Me 21 14
11 Yung Berg, Sexy Ladg 10 14 11 LeAnn Rimes, Nothin' Better To Do 20 20
12 Faholous, Mike Me Better 0 17 12 Keith Urban, | Toid You So 2
13 Musiq Soulchild, teactime 8 7 13 Brad Paisley, Online 16 3
14 Kelly Rowland, tke Thm 7 6 1 Trace Adkins, | Wanna Feel Something 118
15 Beyonce, Get Me Bo a3 15 Crossin Dixon, Guttar Slinger 2 5
16 Shop Boyz, Party L»ke A Hocks\av 71 16 Miranda Lambert, Famous (1 A Small Town 12 10
7 Jason Fox, A nt Jackie 6 b 17 Toby Keith, Love Me If You Can 1]
18 Rihanna, Umbrella 6 6 18 Sugadand, Everyday Anmenica H 10
19 Plies, Shawty 6 6 19 Bon Jovi, {You Want Tnl Make AMemory 11 25
20 Bobby Valentino, Annnymous 6 9 20 Keith Urban, Stupid Boy 4
21 Yung Jog, Colfee S} 5 5 21 Alison Krauss & John Waite, MissingYou 10 8
2 T-Pais, Euy UA Drank{Shawty Snappint 5 5§ 22 Ken rEy Chesney, You Save Me § 7
23 Hurricane Chris, A Bay Bay 5 9 23 Enic Church, Guvs Like My 9 8
24 Chris Brown, Wall To Wall 5 12 24 Terri Clark, Dmx il 9 10
2% Famtasia, When | See U 4 8 25 Jack Ingram, Measure Of A Man 9 18
2% Ciara, Cant Leave £m Alone 30 26 Sara Evans. You'll Always Bz My Bahy 8 1
27 Tony Yaye, So Seductve 30 27 Jennifer Hanson, Joyiide 8 7
28 Kia Shine, Krispy 3 28 Jason Michael Camoll, Lvin’ Our iove Song 8 8
2 Ciara, Like A Boy 3 2 23 Carmen Rasmusen, Nathin' Like The 8 8
30 Jennifer Hudson, And | Am Tefling You 3 2 30 Joe Nichols, Another Side O0f You 70
A+ Ne Airplay Adds A+ Tohy Keith, Love Me If You Can e
A+ Joe Nichals, Anather Side Of You 70
Great American Country mc FUSE b 1o
MD: Tony Trovato S Dir. Pgmg. Janis Unterweiser h
Seripps §15-327-7525 B0 A v COGITRY Rainbow Mediz 212-324-3416
™ W ™ W
1 Joe Nichols, Another Sule Of You 3B 0 1 Linkin Park, What J've Done 17
2 Brad Paisley. Onfing B2 2 Kelly Clarkson, Never Again 19 2
3 Bucky Covington, A Difterent World B 3 3 Maroon 5 Makes Me Wonider 18 13
4 Keith Urhan, TTold You So 33 3 Paramore. Misery Business 18 17
5 Big &Rich, Lost In This Moment 3 o 5 Plain White T's, Hey There Jeliiah 1818
6 TimMcGraw With Faiti Hill, | Need You 31 34 6 Boys Like Girls. The Great Escape 8 18
7 Jake Owen, Starin” With Me 3 28 7 The Whiite Stripes, Icky Thump 16 16
8 Craiy Margan, Tough 0 34 8 The Red Jumpsuit Apparatus, Faise 16
9 Jason Aldean, Johnny Cash 8 2 8 Almost, Say This Sooner (Vo One Will See 16 22
10 Alan Jackson. A Woman's Love 8 2 10 Velvet Revolver, She Buds Quick 1413
11 Taylor Swilt, Teardioi:s On My Guitar 28 35 1 Green Day, Working Class Hero 14 14
12 Rodney Atkins, These Are My People 2 % 12 Three Days Grace. Never Too Late 1314
13 Brad Paisley, Ticks 78 B3] 13 Flyteat, Al Around Me 13 14
14 Carrie Undlerwood, Wasted 35 14 Higher, Insurance? 1315
15 Little Big Tawn, A Little More Yoy 22 15 The Used, The Bird And The Worm 13 15
16 Miranda Lambert, Famous In ASmall Town 22 23 1% MyChemmai Romance, Teznagers 1315
17 Rascal Aatts, Stand 2 B 17 Gym Class Heroes, Clothes Oifl! 1318
18 Kellie Pickler, { Wonder 2 19 18 Red Hot Chifi Pep}zers Hump De Bump 12 12
19 Luke Bryan, All My Friends Say 19 14 19 Arctic Monkeys, fliorescent Adoloscent 1110
20 Trace Adkins, | Wanna Fesl Snmethmg 13 46 2 Automatic Aitomatic, Morster 1112
21 Dierks Bentley, Long Trip Atone 176 21 Saosin. You're Not Alone 1115
22 Sugarland, Evaryday Amenca 7n 22 Good Charotte. | Don't WannaBe InLove 11 15
23 Emerson Drive, Moments 17 25 n n Class Hemes Cup\db Chokehold 0 7
28 Tahy Keith, Love Me if You Can 6 0 24 hkl“rk Ronson, Sto 1010
25 Tem Clark, Um Girl 18 13 25 Muse, Supeymassive Black Hole 1010
2% Sugarland. Settin’ 15 15 % Killswitch Engage, The Ams Of Sorcow 10 13
27 Dierks Bemdey, Free And Easy (Down 15 18 2] Sean ngslun vautitul Gils 8§ 0
28 LeAsn Rimes, Nothin' Better 7o Do B2 28 Lily Allen. LON g |1
23 Reba McEntire Duet With Kelly Clarkson, 14 10 29 Finger Eleven, Paralyzer 9] 6
30 Jason Michael Camoll, Uvin® Gur Love 1418 30 Kelfv Clarkson, Since U Bean Gone 9 8
A+ Joe Nichols. Anather Side Of you »H o A+ Sean Kingston, Beauttul Gls 9 0
A+ Toby Keith, Love Me if You: Can 1% 0 A+ Kat Deluna, Whine Up 8 0
A+ Taylor Swit, Picture To Burn 6 0
MTV2 MuchMusic Canada
Sr VP.Music & Talent: Amy Doyle Dir. Music Pgmg: Sheda Sullvan
VP/Music & Talent Feter Baron CHUM Limited 316-581-5757
Vigcom 212-258-8000
™w W ™ W
1 Kanye Wes\, Stmn%er 30 1 Maroon 5, Makes Me Wonder 2119
2 ag 2 8 2 Rihanna, Shut Up And Orive 19 %5
3 R Kelly Dnel With Usher ame Girl 2 31 3 Timhaland, The Way | Are 87
4 Faholous, Make Me Better 2 32 4 Classified, Hard To Be Hip Hop 18 B
§ Kia Shine, Krispy 2 33 5 Bllly Talent. Surrender 18
6 Eve, Tambouring 2 3 [ iggz. Gimmie Dat 17 6
7 My Chemicat Romiance, Teenagers 19 3 7 Ten econd Eplc Ulri Habits Die Harg 1719
8 Yung Berg, Sexy Lai 9 39 8 Hilary Duff, Stra: 16 17
9 Shop Boyz. Pany Like A Rockstar 19 39 9 Awril Lavigne, When You're Gane 16 19
10 Flyleaf. und Me 18 0 10 Fergie, Big Girls Don't Cry 5 4
1 OueeusolThe Stone Age. Sick, Sick, Sick 18 31 11 Sum 81, Underclass Hero 1420
12 Lil Boosie. Wipe Me D 18 B 12 AlexisOnFire, Rough Hancs 133
13 TI B Things Pupp\n (00 1] 18 38 13 TI, You Know What It Is 12 10
1 SJ k\‘v‘ Lmp 18 39 14 Justin Timberlake, Lovestoned 217
15 Kanye Ww. CanxTeH le Nothing 170 15 The White Smpes (cky Thump 23
16 Rise Against. The Goad Left Undone 17 13 16 Belly Don't Be Sh 12 26
17 UGK Int) P 1ayer5 Anthem {} Choose You) 17 18 17 Gwen Stefani, 4 In The Morning 1110
1B f\X picat 17 38 18 Linkin Park, What {'ve Done 1mn
19 Pavamnre isery Business 1739 19 KellyCIarkson Never Auein 0 n
20 T-Pain, Bartender 16 0 20 Kanye West, Can't Teil Me Nothing 19 13
21 Common, The People 16 0 21 Mananas Trench, Shake Tramp 10 2
22 Linkin Park, \What |'ve Done 16 20 2 Finger Eleven, Fafiing On ¢
23 Three Days Grace, Never Toc Late 18 3t 23 Rise Against, The Good Left Undone 5
24 Senses Fail, Can't Be Saved 1B 24 Oueens Stone Age, Sick. Sick, Sick 9 15
% TI You Know What ft s 16 32 %5 Three Days Grace, Never Too Late g 20
25 Mims, Like This 15 19 % Gwen Stefani. Hollaback Girt (8,
27 The Bravery. Trme Won't Let Me Go 15 31 vl & Compten To Scarboro 8
28 Phes, Shawty 15 40 28 S0 Cent, Amusement Park 8 6
23 Boys Like Girls, The Great Escape 14 20 29 Grgen DaKAWnrkmg Class Hero 8 9
30 Susn 81, Underclass Hero 13 32 0 Man 71
Kuwemtm o 30 A% KlexisOinfire, | Ruugh Hands R
A+ Rvﬁeaf Al An B0 As+ Finger Heven, Fal 3 0
Kamye West, Can 't Tell Me Nothing 17 0 A+ Rise Against The Good Left Undone EAr
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AOL

Song Streams

Pete Schiecke

212-652-6400

™w w

1 Rihanna,

Umbrella 108,779 122,080
2 JustinTimberake,

Summer Love 83400 95646
3 Sean Kingston,
P Beautiful Girls 86,474 92432

Get It Shawty 73357 718355
5 R.Kelly DuetWith Usher,

Same Girl 72,731 64439
6 ris Brown,

Wal’ToWall 72669 82315
7

P(xm( L\keA Rockstar 71,219 69494
8  Linkin Park,

Whatlve Done 70628 77883
9 Fabolous,
20 Make Me Better 70,101 66721

HowDoIBreathe 63722 60793
11 Kelly Rowland,

Like This 68289 78,280
12 Babby Valentino,

Anonymous BATI5 75463
13 Ne-Yo,

DoYou 64463 72824
14 FPain Feat Akon,

Bartender 84245 64,558
15 DJ Khaled,

WeTakin’ Over 63212 61253
16 FallOutBO\kA

{_Il‘lnks FrTh Mrmrs 62361 71,248
17 Tl

BigThings Poppin’ (Do It} n8728 61412
L] Lﬂ(eGiri}s,p

The Great Escape 58065 65784
13 Ne-Yo,

Because OfVou 5477 70116
2 Crime Mob,

RockYo Hips 55654 62390

é\oggLOn Demand AOL » mUSiC

Pele Schiecke

212-652-6400
™ w

1 Sean Kingston,

Beautiful Girls 115572 108,657
2 Fergie,

Biar Girls Don't Cry 8385 72859
3 TPain,

Bartender 57.2% 64855
4 T-Pain,

Buy U A Drank 53429 69654
5 Akon,
. gorrv Blarme It On Me 51838 13667

Panv Like A Rockstar 42476 56032
7 PlainWhiteT's,

Hey There Delilah 3945 39556
8 Rihanna,

Umbrella 37028 485%
9 Awril Lavigne,

Girlfrienc 36250 4860
10 Jordin Sparks,

This Is My Now 30200 37514
1 Fall Out

Thirks FrTh Mmrs 29795 34652
12 Elliott Yamin,

Wait ForYou 283% 31573
13 Keyshia Cole,

Lm ItGo 26898 24,483
1 ris Bro

WaIITo WaII 2525 23946
15

BlgThrm_]s Poppin’ (Do 1t) 2251 21499
5 e B0 2055

awty 1 555

17 Ne—Vo

DoYo! 21723 2748
18 R Ke"y DuetW'nh Usher,

Same Girl 21708 27348
19 Enrique Iglesias,

You Know 2109 259/9

2 Bone Thugs-N-Hanmony,

Tried 20874 28158

b

AOL

Video On Demand
Pele Schiecke

AOL % music

212-652-6400
™ w
1 Ll Mama,
Lip Gloss 38657 41379
2 Rihanna,
Umbrella 32333 074
3 Fergie,
Big Girls Don't Cry 30833 28,166
4 AJ,
Potential Breakup Song 28857 0
5 Chris Brown,
Wall To Wall 2387 15105
6 Hilary Duff,
Stranger 21037 20022
7 Avril Lavigne,
WhenYou're Gone 043 829
8 Awvrl Lavigne,
Girlinend 020 1858
8 TPain,
Buy U A Drank 19877 26,247
10 Hannah Montana,
The Cther Side Of Me 835 ]
11 Shop Boyz,
Party Like A Rockstar 18,187 14815
12 Kelly Clarkson,
Never Again 1779 17064
13 Kelly Rowland,
Like This 13083 13419
14 Keily Clarkson,
Maybe 9002 117286
15 Kelly Osboume,
OreWord 8801 7003
16 Kelly Clarkson,
Sober 78T 10036
17 The Red Jumpsuit Apparatus,
Face Down 308 7250
18 Kelly Clarkson,
Since U Been Gone 5818 7%
19 Linkin Park,
InThe End 5,636 5922
20 Keilly Clarkson,
A Moment Like This 5158 4718
21 Kelly Clarkson,
Miss Independent 5003 4,651
z | 2
The Heinrich Maneuver 5083 &0

B Christina Aguilera, Ui’ Kim. Mya & Pink,

Lady Marmalade 4 4505
24 Kelly Clarkson,

Walk Away 459 503
2 Rihanna,

S0s 4323 2577
2% Maroon 5,

Makes Me Wonder 4212 7316
21 Mims,

LikeThis 4081 5029
28 Three Days Grace,

{l Hate) EvervthnngAboulVou 4015 3866
23 Martina McBride,

Concrete Angel 3991 39%
0 ce,

Ireplaceable 3524 824

JULY 13, 2007
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RsR oPPoRTUNITIES

OPPORTUNITIES

®

Business
Development Manager

SparkNet Communications has a newly created
opportunity for a Business Development Manager. We
own and manage the vibrant JACK FM ® radio brand,
consult with major media companies and conduct in-
depth radio research. The JACK FM ® Business
Development Manager will be responsible for manag-
ing and promoting the JACK brand through nurturing
relationships with client stations, building awareness
in the marketplace and pursuing new business
opportunities for JACK FM ® licensing.

Required Qualifications:

» 5+yearsof sales and/or marketing experience with
aradio station or in related business development.

» Track record of increasing revenue in a highly com-
petitive environment.

¢ Strong interpersonal and cornmunication skills,
including well developed presentation skills.

» Proven self starter that is highlly motivated, confi-
dent and dynamic. ‘

e Bright, analytical, creative, resourceful and a
team player.

Interviews will start immediately! If you're inter-
ested in learning more about| this exciting ca-
reer opportunity, please send your cover letter
{including compensation expectations) and résumé to
JACKmanager(dsparknetcommunications.com.

No phone calls please. EOE.

sparknet

communications

_',‘_

NATIONAL
Morning Drive Host

Major Market CHR looking for Mprning Drive Host!
Can you dominate and relate to wpmen 18-347 Send
your demo to: Radio & Records, 5055 Wilshire Blvd,
Suite 600, #1179, Los Angelss, CA 90036 or
kwood(dradioandrecords.com c/o Job #1179. EQE.
No beginners please!

JULY 13, 2007

-

97.7/107.3

AFTERNOON DRIVE
PRODUCER

The Mistress Carrie Show
3PM-7PM

Boston's top rated rock station needs a producer for
the afternoon drive. if it's in your skills set to properly
PREP and contribute compelling CONTENT daily, then
we want to hear from you. Are you able to set the tal-
ent up to creatively extemporize on current events?
Correctly screen callers? Are you imaginative with the
use of sound to engage an audience? Do you know who
to call to get that newsmaker or celebrity on the air?
Understand how to use the web as a weapon? Know
your way around a production studio? Have some on-
air ability? Do you understand that EVERYTHING
(except being the star] is your job? If you didn't answer
yes toall of these questions, please do not apply. There
are still many more important questions to come.

Sendairchecks, résumé and your producer philosophy to:
Ron Valeri, Director of FM Programming
Entercom/Boston
20 Guest Street, 3rd Floor
Boston, MA 02135

Entercom is an Equal Opportunity Employer.

CLASSICROCK

G K

MORNING
SHOW PRODUCER

The producer of WMGK/Philadelphia’s John DeBella

Show is leaving to host his own morning show in
Atlanta. This means you could take his place! If you're
totally dedicated to producing great morning radio,
uber-organized, connected, resourceful, have the
ability to add your own personality to the on-air mix
and have a burning desire to help our legendary morn-
ing personality connect to a weekly audience of over
1.25 million passionate Classic Rock fans, we want to
hear from you!

Send your information a.s.a.p. to:
Charley Lake, PD
WMGK
1 Bala Plaza, Ste. 339
Bala Cynwyd, PA 19004

Greater Media is an Equal Opportunity Employer

www.americanradiohistorv.com

Operations Manager

Emerson College in Boston, MA is looking for an
Operations Manager for their award winning student-
staffed radio station.

As 0.M. you will:

e Manage 24/7 day-to-day broadcast operations

¢ Supervise and mentor volunteer student staff

+ Participate in the programming of AAA/reggae/

hip-hop / news-talk formats

» Train students on the proper use of all equipment
¢ Ensure compliance with FCC rules and regulations
* Manage accounts payable, payroll, and purchasing

Requirements include Bachelor's degree, preferably
in a related field, as well as professional broadcast-
ing experience. Office administration and previous
supervisory preferred. Understanding of profession-
al broadcasting operations and programming con-
cepts is also necessary.

Complete an online application at: emerson.edu/hr
No phone calls please.

SOUTH

Rare opportunity for a
Program Director

Miami/Fort Lauderdale - Market #12
Beasley Broadcasting
Are you passionate about the country format? Are you
an innovative thinker who can create compelling, rel-
evant radio? Do you know how to write, create, and
sustain effective station imaging and staging? Create
killer events and promotions? Embrace new media
and technology? You must be able to lead by example
and coach an exceptional air staff. We'll give you all the
tools . . . and an outstanding compensation package.

Send your résumé and information to:
kisspdjobfdgmail.com.
Equal Opportunity Employer

POSITIONS SOUGHT

Chris Barnes Boston College communications grad,
current graduate student in Md. Seeking entry level radio
experience (443) 955-1490 barneschri@gmail.com

Automation Technical Wizard Programming Geek
Guru with Red Hot Marketing Plan. Really wired! Ready
to go anywhere. 305-230-1791, billelliott[d3dsj.com

24/7 NEWS ONLINE @ www.RadioandRecords.com
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THIS WEEK

£ 11 NIELSEN BDS ¥ HITPREDICTOR 5 E
ws TITLE CERTIFICATIONS STATUS ¥ o< TITLE CERTIFICATIONS STATUS wi TITLE CERTIFICATIONS STATUS
ES  armST IMPRINT / PROMOTION LABEL té &S aRTIST IMPRINT / PROMOTION LABEL ES  aRTST IMPRINT / PROMOTION {ABEL
23 23 £5

g  BIG GIRLS DON'T CRY NO. 1(1WK) > g BEAUTIFUL GIRLS NO. 1(1WK) UMBRELLA NO. 1{2 WKS)
FERGIE WILL AM/AGM/INTERSCOPE SEANKINGSTON ' BELUGA HEICHTS/EPIC/KOCH RIMANNA FEATLIRING JAY-Z SRP/DEF JAM/IDIMG.
SUMMER LOVE N PARTY LIKE A ROCKSTAR i WHEN | SEE U
JUSTIN TIMBERLAKE JIVEIZOMBA SHOP BOYZ ONDECK/UNIVERSAL REPUBLIC FANTASIA JRMG
UMBRELLA Nt UMBRELLA SAME GIRL
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDIMC RIHANNA FEATURING JAY-Z SRP/DEF JAM/DIMG R.KELLY DUET WITH USHER JIVE/ZOMBA
BEAUTIFUL GIRLS BUY U A DRANK (SHAWTY SNAPPIN") n2 ¢ MAKE ME BETTER

SEANKINCSTON

BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEATURINC YUNC JOC

MAKES ME WONDER

#] MOST ADDED

BELUCA HEIGHTS/EPIC
n

KONVICT/NAPPY BOY/JIVE/ZOMBA

n

MAROON 5 A&M/OCTONE/INTERSCOPE
HOME N
DAyGHTRY RU\]RMG
HEY THERE DELILAH

PLAINWHITET'S HOLLYWO00D
WAIT FOR YOU 1
ELLIOTT YAMIN HICKORY
U + UR HAND 12 17y
PINK LAFACE/ZOMBA

THE WAY | ARE Timbaland Feat. Keri Hilson (MOSLEY/BLACKGROUND/INTERSCOPE)

#] MOST INCREASED PLAYS

TOP 5§ NEW AND ACTIVE

LIP GLOSS Lil Mama (IVE/ZOMBA)

THE WAY | ARE Timbaland Feat. Keri Hilson (MOSLEY/BLACKGROUND/INTERSCOPE}

BARTENDER T-Pain Feat. Akon (KONVICT/NAPPY BOY/JIVE/ZOMBA)

LIKE THIS Mims (CAPITOL)

MAKE ME BETTER Fabolous Feat. Ne-Yo (DESERT STORM/DEF JAM/IDJMG}

LITTLE WONDERS Rob Thomas (WALT DISNEY/MELISMA/ATLANTIC)

URBAN AC

COMPLETE CHR/TOP 40 CHART ON PAGE 28

T-PAIN FEATURING YUNG JOC

BARTENDER
T-PAIN FEATURING AKON

MAKE ME BETTER

KONVICT/NAPPY BOY/IIVE/ZOMBA

KONVICT/NAPPY BOY/JIVE/ZOMBA

FABOLOUS FEATURING NE-YO DESERT STORM/DEF JAM/IDJMG
GET IT SHAWTY n
LLOYD THE INC/UNIVERSAL MOTOWN
A BAY BAY

HURRICANE CHRIS POLO GROUNDS/I/RMG
POP, LOCK & DROP IT n
HUEY HITZ COMMITTEE/IVE/ZOMBA
LIKE THIS

MIMS CAPITOL

#] MOST ADDED

CAN'T LEAVE 'EM ALONE Ciara Feat. 50 Cent (LAFACE/ZOMBA)

#] MOST INCREASED PLAYS

THE WAY | ARE Timbaland Feat. Keri Hilson (MOSLEY/BLACKGROUND/INTERSCOPE)

TOP 5 NEW AND ACTIVE

SORRY, BLAME IT ON ME Akon (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
MAMI MIRA Mr. Criminal Feat. Nate Dogg & Mr. Capone-e (HI POWER)
MY GIRL GOT A GIRLFRIEND Ray Lavender (KONLIVE/GEFFEN/INTERSCOPE)

JUICY Candy Hill (LATIUM/UNIVERSAL REPUBLIC)

WAIT FOR YOU Elliott Yamin (HICKORY)

COMPLETE RHYTHMIC CHART ON PAGE 32

}Elwlmlultlmlu}miu‘—a.quTwm'g

FABOLOUS FEATURING NE-YO

WIPE ME DOWN
LIL BOOSIE FEATURING FOXX & WEBBIE

DESERT STORM/DEF JAM/IDIMG

TRILL/ASYLUM/ATLANTIC

BUY U A DRANK (SHAWTY SNAPPIN") ne ¢
T-PAINFEATURING YUNG JOC KONVICT/NAPRY BOY/JIVE/ZOMBA
PARTY LIKE A ROCKSTAR nofr
SHOPEQYZ 7 ONDECK/UNIVERSAL REPUBLIC
A BAY BAY
HURRICANE CHRIS POLO GROUNDS/J/RMG
BIG THINGS POPPIN' (DO IT)
Tl GRAND HUSTLE/ATLANTIC
TEACHME

~ MUSIQ SOULCHILD ATLANTIC

#] MOST ADDED

PUT A LITTLE UMPH IN IT Jagged Edge Feat. Ashanti (5050 DEF/IDJMG)

#] MOST INCREASED PLAYS

SHAWTY Plies Feat. T-Pain (SLIP-N-SLIDE/ATLANTIC)

TOP 5 NEW AND ACTIVE

MONEY IN THE BANK Swizz Beatz (UNIVERSAL MOTOWN)
SHAWTY IS DA SH*I (10) The-Dream (DEF JAM/IDJMG)
INT'L PLAYERS ANTHEM (I CHOOSE YOU) UGK Feat. QutKast (UGK/LIVE/ZOMBA)
YOU KNOW WHAT [T IS T.I. Feat. Wyclef Jean (GRAND HUSTLE/ATLANTIC)

WHEN | HUSTLE Huey Feat. Lloyd (HITZ COMMITTEEZIVE/ZOMBA)

COMPLETE URBAN CHART ON PAGE 34

11 NIELSEN BOS ~ ¥¥ HITPREOICTOR

i = 11 NIELSEN BOS e 11 NIELSEN BOS HITPREDICTOR £
= v TITLE CERTIFICATIONS wg TITLE CERTIFICATIONS STATUS ws TITLE CERTIFICATIONS STATUS
03 ERTIF ng kS
G 2% armst IMPRINT 7 PROMOTION LABEL BY  ARTIST IMPRINT / PROMOTION LABEL W5 ARTIST IMPRINT / PROMOTION LABEL
S 23 EX] EXS]
1  4p PLEASEDON'T GO NO. 1(10 WKS) LOST IN THIS MOMENT NO. 11 WK) ) WAITING ON THE WORLD TO CHANGE  NO. 116 WKS) n3
TANK GOOD GAME/BLACKGRDUND/UNIVERSAL MOTOWN BIG& RiCH . WARNERLROS_/V&{ JDHNMAYER B AWARE/COLUMBIA
3 15 TEACHME MOST INCREASED PLAYS WRAPPED CHASING CARS n3
= MUSIQ SOULCHILD ATLANTIC GEORGE STRAIT MCA NASHVILLE SNOW PATROL POLVDOR/A&M/INTERSCQPE
2 jg WHENISEEU LUCKY MAN EVERYTHING
FANTASIA J/RMG MONTCOMERY GENTRY COLUMBIA MICHAEL BUBLE 143/REPRISE
4 325 IF1WAS YOUR MAN 1 TOLD YOU SO HOW TO SAVE A LIFE n
JOE JIVE/ZDMBA KEITH URBAN CAPITOL NASHVILLE THE RRAY EPIC
s 3g LOSTWITHOUTU n NEVER WANTED NOTHING MORE 7 THE SWEET ESCAPE  MOST INCREASED PLAYS Ik
ROBIN THICKE STAR TRAK/INTERSCOPE KENNY CHESNEY BNA GWEN SEFANI FEATURING AKOE INTERSCOPE
7 13 CANUBELIEVE STARTIN' WITH ME 7 HOME n ey
| ROBIN THICKE STAR TRAK/INTERSCOPE JAKE OWEN RCA DAUGHTRY RCA/RMG
6 20 WHAT'S MY NAME TEARDROPS ON MY GUITAR BEFORE HE CHEATS no gy
L BRIAN MCKNIGHT WARNER BROS. TAYLOR SWIFT BIG MACHINE CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMG
‘g 12 ANOTHER AGAIN JOHNNY CASH FAR AWAY n
| . JOHNLEGEND G&D /COLUMBIA JASON ALDEAN BROKEN BOw NICKELBACK 'ROADRUNNER/ATLANTIC/LAVA
'8 23 MAKE YA FEEL BEAUTIFUL THESE ARE MY PEOPLE 25 CHANGE
R RUBEN STUDDARD RODNEY ATKINS CURB KIMBZRLEY LOCKE (QRB/REPFLSE
_“ . ¢ DJDONT | NEED YOU 40 STREETCORNER SYMPHONY
5 CERALD LEVERT TIMMCCGRAW WITH FAITH HILL CURB _ ROBTHOMAS MEUSMA/ATLANTE

#] MOST ADDED

HATE ON ME Jill Scott (HIDOEN BEACH)

#] MOST INCREASED PLAYS

TEACHME Musiq Soulchild [ATLANTIC)

TOP 5§ NEW AND ACTIVE
HATE ON ME Jill Scott (HIDDEN BEACH)

LIKE THIS Kelly Rowland Feat. Eve (MUSIC WORLD/COLUMBIA)
SPEND THE NIGHT Donell Jones (LAFACE/ZOMBA)
BABY Angie Stone Feat. Betty Wright (STAX/CONCORD)
BETTER DAYS Lorenzo Owens & Michael Spencer (MUSIC MIND)

COMPLETE URBAN AC CHART ON PAGE 35

24/7 NEWS ONLINE @ www.RadiocandRecords.com

#] MOST ADDED

TAKE ME THERE Rascal Flatts [LYRIC STREET)

#l MOST INCREASED AUDIENCE

TAKE ME THERE Rascal Flatts (LYRIC STREET)

TOP 5§ NEW AND ACTIVE
BIKER CHICK Jo Dee Messina (CURB)

TIL | WAS A DADDY TOO Tracy Lawrence (ROCKY COMFORT/COS)
| LOVE THIS TOWN Bon Jovi (ISLAND/MERCURY/IDJMG)
JUST ONE Lisa Shaffer (LYRIC STREET)

COUNTRY GIRL Rissi Palmer (1720)

COMPLETE COUNTRY CHART ON PAGE 46

FOR WEEK ENDING JULY 8, 2007

www.americanradiohistorv.com

#] MOST ADDED

BIG GIRLS DON'T CRY Fergie (WILL.LAM/ASM/INTERSCOPE)

#] MOST INCREASED PLAYS

THE SWEET ESCAPE Gwen Stefani Feat. Akon [INTERSCOPE)

TOP § NEW AND ACTIVE
HEY THERE DELILAK Plain White T's (HOLLYWOOD)
FORWARD Ayla Brown (DOUBLE DEAL BRAND)
LOST WITHOUT U Robin Thicke (STAR TRAK/INTERSCOPE)
DANCE TONIGHT Paul McCartney (MPL/HEAR/CONCORD)
KNOCK DOWN THE WALLS Chubby Checker (TeeQ)

COMPLETE AC CHART ON PAGE 49
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THIS WEEK

SMOOTH JAZZ

| 11 NIELSEN BDS Y HITPREDICTOR = B 1 BDS
g‘ TITLE CERTIFICATIONS STATUS  F Qg TITLE ce;«'#%éi?.ms
§u ARTIST IMPRINT / PROMOTION LABEL ‘é‘ g % ﬁ‘; ARTIST IMPRINT / PROMOTION LABEL
N 20
HOME NO. %6 WKS) nyw LET'S TAKE A RIDE NO. 11 WK)
—_ DAUGHTRY RCA/RMG NORMAN BROWN - PEAK/CONCORD
MAKES ME WONDER THE RHYTHM METHOD
MAROON S A&M/OCTDNE/INTERSCOPE = PAUL BROWN PEAK/CONCDRD
FIRST T ME i HYPNOTIC
~  LIFEHOUSE GEFFEN BONEY JAMES CONCORD
26 THE SWEET ESCAPE n2 GOT TO GIVE IT UP
k=1 CWEN STEF# NI FEATURING AKON INTERSCOPE N KIM WATERS SHANACHIE
HEY THZRE DELILAH BORN 2 GROOVE
| e PLAINWHIT=T'S HOLLYWGCOD EUCE GROOVE NARADA JAZZ/BLG
IF EVERYONE CARED n2 CANTALOUPE ISLAND
NICKELBACK ROADRUNNER/ATLANTIC/LAVA BRIAN BROMBERG ARTISTRY
55 U+ URHAND I READY FOR LOVE
e PINK LAFACE/ZOMBA WALTER BEASLEY HEADS UP
BEFORE HE CHEATS SO NOT OVER YOU
= C&RRIE UNDERWOOD ARISTA/ARISTA NASHVILLE/RMGC SIMPLY RED SIMPLYRED.COM
26 ROCKSTAR SAVE ROOM
NICKELBACH ROADRUNNER/ATLANTC/LAVA JDHN LEGEND C.0.0.D./COLUMBIA
BIG GIRLS DON'T CRY MOST INCREASED PLAYS GOOD TO GO
FERGJ WILL.I.AM/A&ﬂINTERxDPE CHUCK LOEB HEADSUP

|
#] MOST ADDED |

DREAMING WITH A BROKEN HEART John Mayer (AWARE/COLUMBIA)

DREAMING WTTH A BROKEN HEART John Mayer

#] MOST INCREASED PLAYS

BIG GIRLS DON'T CRY Fergie [WILL.I.AM/A&MJ.INTERS(OPE]

TOP 5 NEW AND ACTIVE

HOLLYWOOD Collective Soul (EL)

{AWARE/COLUMBIA)

WONDERFUL WORLD James Morrison (POLYDGR/INTERSCOPE)

GIVETTOME

Timbaland Feat. Nelly Furtado & Justin Timberlake (MOSEEY/BLACKGROUND/INTERSCOPE)

YOUNG FOLKS Peter Bjorn And John Feat. Victoria Bergsi'nan (ALMOSTGOLD/RED)

COMPLETE HOT AC CHART ONPAGE 50 COMPLETE SMOOTH JAZZ CHART ON PAGE 53

THIS WEEK

|
|

ACTIVE ROCK

| 11 NIELSEN BDS

COMPLETE ACTIVE ROCK CHART ON PAGE 56

Ju

TITLE CERTIFICATIONS

ARTIST IMPRINT / PROMOTION LABEL

PARALYZER NO. 112 WKS)

FINGER ELEVEN WIND-UP

| DON'T WANNA STOP l

077Y OSBOURNE EPIC

WHAT I'VE DONE "
,,UWN PARK WARNER BROS.

SHE BUILDS QUICK MACHINES

VELVET REVOLVER ‘ RCA/RMC

NEVER TOO LATE ‘

THREE DAYSGRACE JIVE/ZOMBA

TARANTULA

THE SMASHING PUMPKINS MARTHA'§MUSI[/REPR1S£

YOU WOULDN'T KNOW

HELLYEAH | EPIC

FAMOUS

PUDDLE OF HUDD FLAWLESS/GEFFEN

WHAT | WANT

DAUCHTRX RCA/RMC

EVOLUTION

KORN VIRCIN

#] MOST ADDED

BLEED IT OUT Linkin Park (WARNER BT)SJ

#l MOST INCREASED PLAYS

BLEE®D |T OUT Linkin Park (WARNERBROS.)

ToP 5 NEW AND ACTIVE
LIFE IS BEAUTIFUL Sixx: AM (ELEVEN 5EVEN)
GET IT Deepfield (N O£ GOOT)

OIL AND WATER Incubus (IMMORTAL/EPIC)
151 Eve To Adam (KDS) T

HEAR ME NOW Framing Hanley (SILENT MAJDRITY/ILG)

Ly 13, 2007

#] MOST ADDED

R N R Rick Braun & Richard Elliot (ARTIZEN)

#] MOST INCREASED PLAYS

EVERY THING Michael Buble (143/REPRISE)

TOP 5 NEW AND ACTIVE
THE PINK PANTHER Dave Koz (CAPITOL)
WE GOT LOVE Ryan Shaw (ONE HAVEN/COLUMBIA/RED)
RIGHT HERE, RIGHT NOW Eric Darius (NARADA JAZZ/BLG)
TAKE ME Steve Cole (NARADA JAZZ/BLC)

NOT TOO LATE Norah Jones (BLUE NOTE/BLG)

E | NIELSEN BDS
= TITLE CERTIFICATIONS
g ARTIST IMPRINT / PROMOTION LABEL
1 DON'T WANNA STOP NO. 1012 WKS)
02ZY OSBOURNE EPIC
WHAT I'VE DONE
LINKIN PARK WARNER BROS.
FOREVER
PAPA ROACH EL TONAL/GEFFEN
SHE BUILDS QUICK MACHINES  MOST INCREASED PLAYS
VELVETREVOLVER RCA/RMG
WHAT | WANT
~ DAUCHTRY RCA/RMG
PARALYZER
FINGER ELEVEN WIND-UP
FAR CRY
RUSH. ANTHEM/ATLANTIC
PAIN 1
THREE DAYS CRACE JIVE/ZOMBA
BREATH
BREAKING BENJAMIN HOLLYWOOD
FAMOUS
PUODLE OF MUDD FLAWLESS/GEFFEN

#] MOST ADDED

LIFE IS BEAUTIFUL Sixx: AM (ELEVEN SEVEN)

#] MOST INCREASED PLAYS

SHE BUILDS QUICK MACHINES Velvet Revolver (RCA/RMC)

TOP 5 NEW AND ACTIVE
ALL AROUND ME Flyleaf (A&M/QCTONE/INTERSCOPE)
BREATHE INTO ME Red (ESSENTIAL/RED)
ALL THE SAME Sick Puppies (RMR/VIRGIN]
ROCK AND ROLL Poets & Pornstars (WENZL HOPPER/ADRENALINE)
WASHINGTON IS NEXT Megadeth (ROADRUNNER)

COMPLETE ROCK CHART ON PAGE 57

COMPLETE ALTERNATIVE CHART ON PAGE 55

THIS WEEK

LOVE IS THE ONLY WAY Robert Randolph & The Family Band Feat. Dave Matthews (WARNERBROS.)

COMPLETE TRIPLE A CHART ON PACGE 60

11 NIELSEN BDS
TITLE CERTIFICATIONS

ARTIST

¥ HITPREDICTOR
STATUS

IMPRINT / PROMOTION LABEL

WHAT I'VE DONE NO. 1{14 WKS) nyr
LINKIN PARK . WARNER BROS,
TARANTULA

THE SMASHING PUMPKING MARTHA'S MUSIC/REPRISE

n ICKY THUMP

THE WHITESTRIPES THIRD MAN/WARNER BROS.
19 HEY THERE DELILAH

PLAINWHITET'S HOLLYWOOD
2 PARALYZER

FINCER ELEVEN WIND-UP

1 | CAPITALG
_ | NINEINCHNAILS

25 FOREVER

PAPA ROACH EL TONAL/CEFFEN
26 BREATH
A BREAKING BENJAMIN HOLLYWOOD

SAY THIS SOONER (NO ONE WILL SEE THINGS THE WAY | DO).

THE ALMOST. TOOTH & NAIL/VIRGIN
16 THE BIRD AND THE WORM
THEUSED REPRISE

#] MOST ADDED

BLEED IT OUT Linkin Park (WARNERBROS.)

#] MOST INCREASED PLAYS

OIL AND WATER Incubus (IMMORTAL/EPIC)

TOP 5 NEW AND ACTIVE
HONEST GOODBYE Bad Religion (EPITAPH)
TWO SISTERS Fiction Plane (BIELER BROS.)
TYPICAL Mutemath (WARNER BROS.)
ISLAND (FLOAT AWAY) The Starting Line (VIRGIN)
SHE MOVES IN HER OWN WAY The Kooks (ASTRALWERKS)

TRIPLE A

E

£ TITLE
Y ARTIST
3

#] MOST ADDED

REHAB Amy Winehouse (UNIVERSAL REPUBLIC)

#] MOST INCREASED PLAYS

DANCE TONIGHT Paul McCartney (MPL/HEAR/CONCORD)

ToP 5 NEW AND ACTIVE

SHE MOVES IN HER OWN WAY The Kooks (ASTRALWERKS)
CAR CRASH Matt Nathanson (VANGUARD)
I'D LIKE TO Corinne Bailey Rae (CAPITOL)
FIRST TIME Lifehouse (GEFFEN)

24/7 NEWS ONLINE @ www.RadicandRecords.com
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NDTHING/INTERSCOPE

1 NIELSEN BDS
CERTIFICATIONS
IMPRINT / PROMOTION LABEL

HEY THERE DELILAH NO. 101 WK)
PLAIN WHITET'S HOLLYWOOD
YOU KNOW I'M NO GOOD
AMY WINEHOUSE UNIVERSAL REPUBLIC
BETTER THAN
THE JOHN BUTLER TRIO JARRAH/ATLANTIC/LAVA
LAST REQUEST
PAOLONUTINI ATLANTIC
UNDER THE INFLUENCE
JAMES MORRISON POLYDOR/INTERSCOPE
BUBBLY
COLBIE CAILLAT UNIVERSAL REPUBLIC
THE STORY
BRAND! CARLILE oLUMBIA
WHAT LIGHT
WILCO NONESUCH/WARNER BROS.
TWO
RYAN ADAMS LOST HIGHWAY
RUBY
KAISER CHIEFS B-UNIQUE/UNIVERSAL MOTOWN

)]
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Liner Notes
Profile: Henry Hinton
Title: Hinton Media
Group founder/president

Favorite radio
formats: News/talk and
country

Favorite TV show: “i
was a ‘Sopranos’
junkie. Beyond that,
'm kind of a news guy.
| end up flipping
between MSNBC, Fox
News and CNN.”
Favorite song: “Right
now, it's ‘Good
Directions’ by Billy
Currington.”

Favorite movie: “Good
Will Hunting”

Favorite book: “I just
read it: ‘Lone Survivor.' |
sat on the beach with
tears in my eyes.”
Favorite restaurant:
Stillwater Cafe in
Beaufort, N.C.
Beverage of choice:
Red zinfandel wine
Hobbies: “I golf—I am
an 11 handicap. | play
with guys that are five,
so they always end up
kicking my butt, and
then | have to pay
them.”

E-mail address:

henry@ibxmedia.com

Broadcast vet believes local radio, done right,

can weather any storm

Henry
Hinton

By Erica Farber

enry Hinton loves radio, especially local radio. Under a part-

nership with Beasley Broadcast Group, he’s developed the Talk

1070 brand, heard on WMCT-AM and seen on the local cable

system i Greenville, N.C. Earlier this year he partnered with

legendary broadcaster and Curtis Media Group founder Don

Curtis to purchase additional stations in the market: CHR/
top 40 WRHT and WRHD and country WWHA and WWNK.

Getting into the business: [ grew up listening to
top 40 radio; it was a passion for me. When [ got
into college, I worked at the campus radio station
at East Carolina University. From there, I kept
working on my top 40 skills until I was hired by
a commercial station.

My career has always been a parallel of working

on the air and working in sales and management,

Moving into ownership: | had been running sta-
tions torVilCom, and I had a mentor outside the
business who had done very well in the automo-
bile business.

In "89 T was i1 Raleigh, at WZZU, and found
out there was a stacion becoming available in the
market. I went to this friend and said, " I'm ready
to do this” We started shopping banks and final-
ly found one crazy enough to lend me the money
to buy the tirst station.

Founding Hinton Media Group: As ownership
rules continued to change and bigger broadcast-
ers started coming into the market, [ started to
worry [ wouldn’t be able to compete, so we sold
by 2003. It looked like I was going to be out of
the business, but two things happened.

First, one of the stations we owned was a
news/talk FM, and the local cable television com-
pany came to me and said, " Why don’t you take
a channel on the local cable system and simulcast
your news/talk programming?”

We started leasing a cable TV channel, simul-
casting our live, local news/talk programs. It
became so popular that the cable company start-
ed moving it into outlying communities around
Greenville. When we divested the news/talk FM,

we had this cable television product that still had

24/7 NEWS ONLINE @ www.RadioandRecords.com

our local programs on it.

The second thing that happened was my son
University  of  North
Carolina at Chapel Hill with a communications
degree. He worked at WRAL-FM in Raleigh and

wanted to come back and be a part of what I was

graduated  from  the

doing.

Beasley had an AM that had just been granted
a  50,000-watt
Broadcast

upgrade. 1 called

president/COQOY
Beasley and said,* What are you going to do with
that AM when you take it to 50,000 wates>” He

[Beasley

Group Bruce

said,”I don’t know. Why don't you take it and run
it for us?” So we came up with a deal where we

became partners on a revenue-sharing plan.

His latest venture: Archway Broadcasting was

divesting its properties in |the Greenville-New

Bern-Jacksonville, N.C., market] and the broker

wWwWw.americanradiohistorv.com

shopped me and also shopped Don Curtis. |
didn' feel 1 had the financial depth to compete
and [ passed.

I got a call from Don Curtis, who said, **Have
vou Jooked at these stations?” [ explained 1 was
involved in the Hinton Media Group stuft but
didn’t feel like I could stick my neck out against
the big players.

To make 1 long story short, he and [ formed
a 50-50 company called Inner Banks Media.
We bought the Archway stations and now have

tour stations.

Long-range plans: It a little odd because | have
partners on the AM that 'm competing with on
the FM. T guess that only works it everybody is
triends. [Beasley CEQ| George Beasley has been
a friend for 25 vyears, and he’ been a friend of

Don’ longer than that.

Biggest challenge: Breaking into an established
metro with new properties and new formats.

State of radio: We've weathered so
storms that all the new stuff out there is just

many

more of what we've seen for the last 30 years.
Nothing has put us out of business because no
one can do what local radio, programumed the
right way, can do. Radio stations are a huge part

of our community.

Career highlight: That my son decided it was
the right profession and joined me. 1 have been
very blessed.

This 1s an industry where you can really make
a difference, and 1 think we have made a ditter-
ence on several very important local issues. Its a
great resporsibility, but, at the same time, its a
g

reat opportunity.
Career disappointment: Not yet!

Most influertial individual: There are several. Jim
Heavner, who was the prestdent, owner and
founder of VilCom. [ learned a work ethic from
him that has really helped me become successtul.

The other guy would be Harry Land, who was
my hmancier when 1 first got into the business
and was my parter in the previous FMs | owned.
Don Curts is another one. I have great respect
tor Don, and his success in the North Carolina
broadcasting industry is almost unparalleled. I'm

learning from him right now.

Advice for broadcasters: [Don’ listen to the neg-
ativism. We're a great industry, and the things that
have always worked in radio still work and will

continue to \\’Ol'k.

‘Nothing has put us
out of business
because no one can
do what local radio,
programmed the right
way, can do-,—Henry Hinton
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The John Tesh Radio Show is proud
to announce our newest affiliate,

WKTI/FM-Milwaukee

“John Tesh has one of the most
compelling shows on the radio today.
The show is the perfect pop culture
fit for WKTI's Hot AC format and
will blend perfectly with our music.
John is a great storyteller and
always sounds like he is rooting

for the listener.”

Bob Walker
Program Director
94.5 WKTI / Mulwaukee

Now on over 260+ affiliates!
On TEN different Formats!
And in EVERY daypart!

VIUSICETTU BMTETIGENCEROT A OUT SATE

Affiliate Relations: Scott Meyers « The TeshMedia Group * 888-548-8637 or 516-829-0964 scott@meyers.net

“americanradiohistorv.com
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I Toodaloe
Earth

ALREADY SPINNING AT
: WBVM TAMPA, FL
7 WSCF FT.PIERCE, FL
e WONU CHICAGO, IL
o KADI SPRINGFIELD, MO
‘«\\Cf KNMI FARMINGTON, NM
\ KFFR PULLMAN, WA

A NEW AND ACTIVE
ON CHRISTIAN CHR CHART
'4&\ n LOOKING FOR YOUR ADD NOW

PLEASE GIVE IT YOUR TOP
Y 1in :». CONSIDERATION!
3::'1 ’ r \k\‘

L [,:.' P S =
E\\ { ’»ﬁ{i& A

“I'd never heard of her and wasn’t feeling the song title, but then | listened... DANCE REMIX COMING SOON

dlk thi. dd! , fun, it
an new this was the next one we had to a Hooky, fun, and quite a PROMO CONTACT: CHRIS CHICAGO.

message! This song is encouragement packaged in a short, fun, pop tune! SHAMROCK MEDIA GROUP.
Toodaloo Earth — as in..."this world is not my home.’ Awesome...just take one mail to: CHRIS@CHRISCHICAGO.COM
listen and you’ll get it.” — Johnathon Eltrevoog PD/WONU/CHICAGO ,IL 615.465.8247

h . ; .
CALI'S SELF-TITLED DEBUT ALBUM AVAILABLE NOW ON LEVITY RECORDS! w M 9 :

MEDINA GRO1I-
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