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Tangled Up

The debut single from his upcoming new album, in stores this fall
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DEALMAKER
Citadel Closes $2.7B
ABC Radio Deal

As R&R was going to press, Citadel Broad-
casting was putting the finishing touches on
its T7-month-long, $2.7 billion acquisition of
22 ABC Radio stations. It is handing the Walt
Disney Co. about $1.35 billion in cash and the
balance in Citadel stock based on the compa-
ny’s June-4 closing price of $8.47.
Citadel is adding kucrative radio brands in

radio’s largest mareets, inclucing New York, Los

MOVER
Johnson Joins M20OM

Midwest Television news/talk KFMB-AM
and adult hits KFMB-FM (Jack FM)/San
Diego VPYGM Tracy Johnson, who also
served as PO of Jack FM, is exiting to
become COO of Mass 2 One Media
(M20M). The company bills itself as “the
leading on-air, online, on-location marketing
solutions company specializing in media.”
Johnson will continue to consult both
KFMB properties and is assisting in the
search for a new Jack FM PD. —Mike Boyle

SHAKER
Balis Expands Role At
Emmis

Emmis/St. Louis 23-year vet Rick Balis is
named to the newly created position of VP of
rock programming. He currently serves as PD
of rock KSHE and classic hits KIHT (KHits 96)
and oversees programming for Emmis’
crosstown talk KFTK and alternative KPNT.

That's What Friends Are For

NAB president David Rehr, ke, presents Eleon John the NABS cowted Leadership Award for
his work with HIV/AIDS awareness in the United States and Great Britain, during the NABS
Service to America Awards presencation June 11 in Washingson, DC. At right is Bake Reese,
president/CEQ of Bonnevilke International, which sporsors the annual event. John sahuted
broadcasters for their ongoing efforts to support the AIDS awarenes canypaign,

NUMBER CRUNCH

034,98 33M  $250M

The number of people age 12 and
older who use the mobile Web.
More than 8 million people in
that demo view mobile video,
reports the Nielsen Co. as it
prepares for a July launth in the
United States of Nielsen Wireless,

a mobile-phone audience

The amount of a five-and-a:
half-year senior secured loan

The amount of first-quarter ad
spending, off only slightly from
the %35 billion spent in first-
quarter 2006, according to
TNS Media Intelligence

from Morgan Smle, to Sirius

The covenants ar
those under Siriu
5/8% senior notes

Leading the growth was
Internet ad spending, which
TNS says jumped 17% to $2.7
billion. Radio was off 2% to
$2.3 hillion

measurement operati
also owns R&R.

RealNetworks chairman/CEQ Rob Glaser, Yahoo founder and board member Jerry Yang,

Live365 chairman/CEO Mark Lam and Pandora president/CEO Joe Kennedy sent a letter to
every member of Congress last week asking lawmakers to look again at the webcast rates
set by the Copyright Royalty Board in March.

The CRB raised the per-performance fee to be paid by webcasters to 0.08 cents in 2006,
rising to 0.9 cents by 2010, with a minimum annual fee of $500 per channel. The new rates
become effective July 15.

The letter claimed that the CRB- d ities “will cause diate bank y of
nmdummwummmmhmwu
restore balance and fairness 3o this new industry can survive.”

mmwhs«mnmmmmmmmcwmmw
set a transitional royaity rate of 7.5% of revenue, but the letter didn’t mention the bilts—both
called the Internet Radio Equality Act—by name.

SoundE> the perfy rights organ that collects digital royaities on
behalf of composers and copyright owners, did name the bills in its response, which began,
“Don’t let backers of the internet Radio Equality Act fool Congress.”

Pointing out that before the CRB decision, webcast royalty rates hadn’t changed for seven
years, SoundExchange called the new rates "a good deal for Internet radio.” —Brida Connolly

—effy Yorder

ON THE WEB
Arbitron: Terrestrial
Listening Grows On Net

Internet listening to terrestrial radio stations
grew substantially in fall 2006, acconding to 2
new report from Arbitron hased on 30 markets.
Listening during thar period accounted for
20,331 unwrighted quarter-hours, which was
up from the 4,684 quarter-houn noted in
spring 2000 survey diaries.

The increaw coincides with the implemen-
tation of new diary instructions in the fall that
identity Internet and satellite radio as sources of
listening for respondents to note in their diary
in addition to AM/FM radio.

Despite the growth, Internet listening to
terrestrial stations still accounts for less than
1% of unweighted quarter-hours overall.

—Ken Tucker

Figenshu Wants Back In

Softwave Media Exchange SWMX) COO Bill
Figenshu is leaving the company, effective June
29,10 return to radio broadcast operations.
Figenshu says, “The bottom line is, | mised
radio. Even with all of its
wues, ity aill oy
hone” No word yet on
where e headed.
Betor: joinayg SWMX
in January 2006, Figen-
shu was president/CEQ
of FigMedial, a broad-
cast comsulting firm he
founded. Prior 1o that he spent two yeans a west-
em region president for Citadel. He's abo made
stops at CBS Radio/nfinity, Chancellor Medha
—Mike Bople

and Viacom Radio.

Lincoln Financial Media
Explores Options

Lincoln Financial Group announced that it is
m for its Lincoln Financial

luding selling oft” its media
engaged
Merrill Lynch’s services 1o nvestigate possi-

properties.  The

company  has

bilities. but cautions that it is merely looking
into the matter.
The division includes 18 radio stations in

top 30 markets, three TV stations and a TV
production company. In April The Wall Street
Journal estimated that such a sale would be
worth $1.5 billion. —Keith Berman
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Get A Leg Up On the Competition

From Radio, Broadcast TV, Local Cable, and Newspapers, we know more about spots and
advertisements than anyone else. To date, we've tracked, researched and documented more than
150 Million spots and advertisements. Verify your ad campaigns. Compare your flights against your
competitor's campaigns. Generate instant sales leads. Deliver multiple advertising media with one
click. Media Monitors: Tactical media intelligence from anywhere, anytime.

For a free trial of Media Monitors for your market, call 914.259.4718 www.mediamonitors.com

.
.
MEDIA MONITORS o i e

Media Monftors is @ service mark of Media Monitors. LLC.




Zed's Dead, Baby—In
Vancouver

After 16 years as a top 4, Sandand Radio
flipped CKZZ (Z95.3)/Vaiwouwr o 95
Crave, z difficult-to-describe format that
appears 1o be a thythmic AC/hot AC hybrid.

PD Eric Samucks says that several market
studies and perceptuak pointed towand a
new brand for the station and a hole in the
market to tanget 27- to  37-year-old
women. " The attitude of the station is what
really drives the music sclection,” he says.
“We hawe this touchstone of “music that
moves you'—its got to cither move you

physically or emotionally.” —Keith Berman

eBay Now Auctioning
Radio Ads

Online auctioneer eBay has begun auction-
ing advertising airtime on 2,300 participat-
ing US. radio sations. The ¢ is

Katz, CBS Radio Add Political Units

hmmwmmmlwwmmmcmp(mm
3,000 radio stations for such groups as Clear Channel, Radio One and Univision Radio) and
CBS Radio have launched new political units aimed at advertisers that are poised to spend
upwards of $2.5 billion In the 2008 presidential election cycle, according to TNS Media

C ign Media Analysis Group.

Katz' new 15- to 20-person unit will be headed by former senior account executive
Genelle Niblack as VPidirector of political sales and strategy.

“Right now (political advertisers] have to cut too many checks. There are too many choices,
and it's difficult to execute campaigns across a large number of stations. We're going to make
buying radio the easiest thing they've ever done,” Katz Media Group CEO Stu Olds says.

CBS Radio president of sales Mike Kincaid, who was brought over from the CBS
Television Group last month, says, “Radio hasn’t done a very good job of positioning itself
for political money. The industry as a whole hasn’t done anything to attract it. Radio has to

make itself accessible.”

In addition to on-air spots, the new political units for both groups will offer interactive
features such as polling, mobile marketing and text messaging.
Katz has a Web site dedicated to its initiative: katzpolitical.com. —Koty Bachman

Logan Resurfaces At
KBSG/Seattle

Dave Logan is the
newly installed PD of
Bonneville oldies
KBSG/Scatde, filling
the gap made by Jay
Coffeys exit Lt
month. Logan’s previ-
ous stops include Lagen

such heavyweighe call ketters 2s WCBS-FM
and WNEW/New York, WLUP/Chicago
and KFOG/San Francisco. He abso spent
five years at XM Satellite Radio as VP of

partnering with  Bid4Spots, which has
been hosting weekly online auctions of
radio airtime since January 2005,

The move places eBay in a head-to-head
batde with Google's Audio Ads, which in
April announced it would sell ads on hun-
dreds of Clear Channel stations, in addition
t6 Softwave Media Exchange, which has a
slightly different model for selling unsold
radio ad inventory.

eBay will reccive a commission for
cach dollar spent on ad buys, via ¢Bay
Media Marketplace. which abso brokers
cable TV ads. —Mike Boyke

Redskins Radio Partners
With CC’s WBIG

Washington Redskins-backed Red Zebra
Radio Network has  enlisted  Clear
Channel’s classic hits WBIG/Washington
to carry play-by-play coverage of the NFL
team’s 2007 season after the Dan Snyder-
owned radio operation failed to buy a sig-
nal strong enough to be heard cleardy in
the Redskins' home park., FedEx Field. in
Landover. Md. WBIG. at 1003, has a
30,000-watt signal that easily covers the
nation’s capital region. giving Redskins
Radio its first solid radio signal since the
end of the 2005 season, —Jeffrey Yorke
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*Dave has all the necessary skills that are
needed to lead KBSG in chis very importane
time: leadership, strategic thinking. creativi-
ty. heightened sense of urgency and a proven
track recond of success.” Bonneville/Seatde
VP/market manager Scott Sutherland says.

—Kcith Berman

FCC Sets Comment
Period For Satcast
Merger

The FCC's Media Bureau has begun seck-
ing comments and petitions from the pub-

lic on the proposed Sirius-XM satellite
radio merger. They are due July 9.

MOVERS

Clear Channel classic hits WBIG/Washington
promotions director Kelly Tober has joined
iBiquity Digital as broadcast market manag-
. Tober will help broadcasters with Web
promotions, on-air presence, trade shows
who most recently served as VP of
AustinRyan Productions, a full-service
advertising and production agency, joins
CBS Radio/Houston as national sales man-
ager. The cluster includes country KILT-FM,
sports KILT-AM, smooth jazz KHJZ and
news/talk KIKK. Stout replaces Sherry
Dollas, who recently moved to the general
sales manageér position at KILT-FM . . . Dan
Kruchkow and Ezra Doty—both of whom
weve named senior VP—join Universal Music
Group's global digital initiatives division.
Kruchkow joins the group from UMG’s island
Def Jam label, where he was VP of digital
media and e-commerce. Doty is new to
UMG, hailing from Waterfront Media.

SHAKERS

Veteran broadcasting executive Jon Petrovich
has joined the Associated Press in the new
role of VP of domestic broadcast operations.
Based in Washington, D.C, he will work with
TV, radio and cable brosdcasters with respect
to their on-ais, internet and mobile platforms.
Most recently, Petrovich was professor

' of the broadcast d at

Resp or opp to the submi
sions must be filed by July 24.

Setting the comment period comes on
the heels of NAB president/CEO David
Rehr asking Sirius CEO Mel Karmazin to
withdraw the merger plan from FCC
review. In a letter. Rehr complained chat
the merger runs afoul of antitrust regula-
tions and would hurt consumers.

Neither Karmazin nor representa-
tives at XM responded to Rehrs accu-
sations. but the campanies did release a
statement commending the FCC for
setting a comment schedule.

~—Jefiicy Yorke

Northwestern University’s Medill School of
Universal Music Classical as senior VP. Based
in New York, she’ll oversee U.S. marketing,
new media, publicity and promotion. Mueller
was most recently managing director of Avie
Records in London . . . Phil Grosch, interac-
tive content manager at Emmis/Chicago’s
alternative WKQX (Q101) and classic rock
WLUP (the Loop), moves to Emmis
Interactive as affiliate manager. Grosch will
work with all Emmis stations on their Web
sites and the services that Emmis interactive
provides to them.

Business
Briefing

By Jaffrey Yorke

NAB, Others Lobby Against
Proposed Rx Ad Restrictions
The Advertising Coalition, a group of prominent
organizations including the NAB, CBS, NBC and
the American Assn. of Advertising Agencies, is
opposed to pending Capitol Hill legrstation that
would increase advertising restrictions on new
prescription drugs.

In a two-page letter sent to Rep. John Dingel,
D-Mich., chaman of the House Energy and
Commerce Committee, the coalition contends that
speech restrictions inchuded in the Enhancing Drug
Safety and Innovation Act are unconstitutionat.

The bill s to “give the [Food and Drug
Administration] enhanced tools to ensure post-
market drug safety,” according to backers, by
increasing the possible moratorium on direct-to-
consurmer advertising from two years to three
years for new medhcations.

CRTC Approves CTV
Purchase Of CHUM

The Canadian Radio-television and Tele-
communications Commission approved the sale
of CHUM L td. to CTVglobemedia on June 8,
including the CHUM Radio division of 34 sta-
tions, Howevey, to comply with ownership limits,
CTVom has 30 days to submit a plan to divest
five City T Vstations in Toronta, Winnipeg,
Edmonton, Calgary and Vancouver.

Analyst Rates Radio One,
CBS ‘Overweight’
JP Morgan Securities analyst John Blackledge
called Radio One urban AC KRBV/Los Angeles’
0.2-0.3 rating point move in the winter 2007
Asbitron survey a "positive indicator” and rated
Radio One shares “overweight.” calling the
potential valuation of its shares “compelling.”
Blackledge’s quick take on CBS’ May 30 acqui-
sition of Last.fm also prompted an overweight rat-
ing on (BS. He says the deal should deepen (BS’
Internet reach and provde a platform for CBS to
potentially monetize its content an the Web.
Meanwhile, CL King & Associates’ Jim Boyle
is loving what he sees with Arbitron’s Portable
People Meter signups. He says the catalysts for
growth among radko companies accepting audi-
ence measuremment by the PPM is “coming
sooner than we thought” and he suggests that
investors looking at shares of Arbitron “don’t
wait for Houston in July.”

Tidbits . . .

Sirius has re-signed James E. Meyer as president
for operations and sales through Apxil 30, 2010,
at his current $900,000 annual salary, according
1o a Securities and Exchange Commission Form
8-K filing . . . MINI USA is joining sister brand
BMW in offering HD radio receivers with FM
multicasting capability as an option on the 2007
MINI Cooper and Cooper S hardtops.
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RHYTHMIC
URBAN

URBAN AC

RAP
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CHRISTIAN AC
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AC

HOT AC

SMOOTH JAazz
ALTERNATIVE
ACTIVE ROCK
ROCK

TRIPLE A
AMERICANA
LATINROCK / ALTERNATIVE
REGIONAL MEXICAN
LATIN POP
LATIN TROPICAL
LATIN RHYTHM

MPACTC

DADDY YANKEE

Page

26

31

Title /

Summer Love

Buy You A Drank (Shawty Snappin’)/
Buy You A Orank (Shawty Saappin}/
Please Don't Go /

Party Like A Rockstar /
Blessed And Highly Favored /
Undo /

Atter The World /

Say This Sooner

Br;ng m} Rain/

MercyMe

Find Out Who Your Friends Are /
Waitiig On The World Yo Change /
Home

Hypnotic /

What I've Done /

What 've Done /

| l')on'; Wanna Stop /

Better Than /

Cimarron Manifesto /
Hzr\:l}:su Por Excelencla /
ﬁame Un Beso /

Todo Cambio /

Mas Que Tu Amigo /

Impacto /

A PUBLICATION OF Bl"b.(]rd INFORMATION GROUP

ontents.........

FEATURES

TECHNOLOGY SPECIAL

12 RADIO MEETS “WEB 2.0"
Broadcasters find their place online as
Internet continues to evolve.

RADIO GADGETS YOU SHOULD
KNOW ABOUT

Reinventing remote gear and HD's
newest offerings.

E-LABEL REVOLUTION

New record retail model bucks
traditional physical CD releases in favor
of online sales.

PUBLISHER'S PROFILE:

JOHN DIMICK

After programming no fewer than nine
radio formats, a return to Lincoin
Financial Media as VP of programming
and operations.

DEPARTMENTS

O MANAGEMENT/MARKETING/SALES
Learning the hurricane dance: There’s
more to hurricane preparedness than
boarding up windows.

18 NEWS/TALK/SPORTS
Mars, Venus and Talk Radio: Valerie
Geller on how men and women listen
differently to talk radio.

citizens of Kansas City—armed only with
electric guitars, amps and a dream—to
show up at KC's Community America
Ballpark to set a Guinness World Record
for the most people playing “Smoke on
the Water” at the same time.

THE SPIN

Justin Timberlake becomes the first
artist in the Y4-year history of the
Nielsen BDS CHR/Top 40 chart to
score four No. 1 hits from an album as
“Summer Love” (Zomba) jumps 3-1.

WWW.RADIOANDRECORDS.COM:

Online

‘We've made it
simple for
listeners to
create the
content, upload
it to the station,
have

other
listeners select
their favorites
and rate it,
and create a
whole circle.” .-
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The local economy of Colorado Springs has been
strong during the past decade, aithough recent trends
indicate some slowing in the rate of growth. The eco-
MWMOMNXMMW&

tions, defense

semiconductor manufacturing. telecommunications,
refigious and nonprofit associations, and tourism.

POPULATION: 467,900
RADIO MARKET RANK: 97

DEMOGRAPHICS:*

AGE 18-24
AGE 25-34

PORULATION®  METRO%

9339599

HALDOWNS SATRADIOSUS 6%
NO. OF RADIO STATIONS: 19
RADIO OWNERSHIP:

OwNER

cmapeL

CLEAR CHANNEL
BAMAKEL

NO.OFSTATIONS  RATINGS SHARE** |
2AM3FM(3)

4P
2Mm

RS IR

Eur

o™
0%
5%

FORMATS: 6 N/T; 3 regional Mexican, 2 country,
2 AC, 2 classic rock, | rhythmic, | CHRAop 40, 1 hot AC,

1 sports, 6 other

RATINGS LEADERS:**

STATION
werru
KVOR-AM
KLO-FM
KATC-FM
KKMG-FM

FORMAT
RHYTHMIC
NEWS/TALK

m,
CouNTRY
CHR/TOP 40

AQH SHARE 12-PLUS

EBRER

INTERESTING FACT:*

Among the households of the most avid radio listen-
ers in Colorado Springs, 319 have investments in
stocks or stock options, 3% have investments in
mutual funds and 24% have investments in bonds.

“Source: Scarboraugh Rrsearch 2006
*Source: Astatron Wintes 2007 Report

LR

Edited By Susan Visakowitz and Jetfrey Yorke

nielsen

Goin’ High Tech In
Colorado Springs

This week, as part of our Technology Special. we take a look at the tech
habits of consumers in Colorado Springs.

There are some key bits of data that should stand out for stations look-
ing to increase interactivity levels with listeners and extend brand reach.
First, (24%) of Colorado Springs resid are downloading
music/li g to audio or downloading/warching video in an average 30-
day period. To make sure they are reaching these media-savvy consumers,
sations should not only be streaming their broadcases online, but should
consider using their Web sites (or sites like YouTube) to share video of sta-
tion activitics, such as station-sponsored events or “behind-the-scenes™
footage of station shows.

Additionally. with almost two-thirds of Colorado Springs residents
subscribing to wircless/cell phone service and 14% of residents already
using their cell phones to text-message. stations should consider aug-
menting existing i campaigns—Ilike e-mail or direct
mail—with text campaigns. —Susan Visak

e
PERIOD: APRIL-SEPT. 2006
WAYS ONLINE SERVICES USED PAST 30 DAYS
DOWNLOAD MUSIC/LISTEN TO AUDIOCLIPS

DOWNLOAD/WATCH VIDEO
E-MAL

quart

32533393 43 33 133179

PICTURE MESSAGING
| SOURCE: Nislssn Monitor-Plus

| Transactions At A Glance
! Cool Radio’s Village, Colo., plus CP for FM translstor to

Colorado West Broadcasting for $1.0S miliion.

Deal Of The Week

WAVX-FM/Schuyler Falls (Burlington, Vt.-Plattsburgh, N.Y.)
PRICE: $11 milion
TERMS: Asset sale for cash

| BUYER: Vermont Public Radio, headed by president/GM Mark Vogeizang.
Phone: 802-655-945L. tt owns seven other stations, including WVPS-FMW/

Buriington-Plattsburgh.
| SELLER: Christian Ministries, headed by GM/VP of operations Ric McClary.
Phone: 802-878-8885
FORMAT: Christian
COMMENT: Christian Ministries’ WAVX-FM/Schuyler Falls, NY,, to
| Vermont Public Radio for $1.1 million, payable in cash at closing, with a
' $110,000 escrow deposit.

2007 Deals To Date

Dollars to Date: $1256,390,974  (Last e $3362183932)
Dollars This Quarter: $956,191,842 (Last Yoar: $275,265,620)
Stations Traded This Year: 63 (Last Yeur: 435)
Stations Traded This Quarter: 450 (Last Year: 186)

24/7 NEWS ONLINE @ www.RadioandRecords.com
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MANAGEMENT / MARKETING / SALES

There's more to hurricane preparedness than boarding up windows

o
Learning The
= ‘It's surprisingly a very
Hlll‘l‘lcal'le Dal‘lce dynamic and fluid, but

yet well-choreographed
event. It's community
service at its highest,
highest level.” _outews

Ken Tucker

. une 1 was the official beginning of the Atlantic hurricane season,

which runs through Nov. 30. 8 While there’s nothing magical about Be Prepared And Make Sure

those dates, they encompass more than 97% of tropical activity. ® | - | jsteners Are, TJoo

Those who regularly flirt with cones of probability are well aware

of the choreographed advertising dance that takes place as concerned MM:I-:.M‘M-O : ::-:s = "*m%w. sl

citizens follow a hurricane’s potential path. @ Clear Channel regional huurvicane season outlook indicates & very high chance of an ‘sbove-
VP and New Orleans market manager Dick Lewis has been there, done that normal activity, with T5-17 named storms, seven to 10 hurricanes and
and bought the fund-raising T-shirt when it comes to hurricane season. three to five major hurricanes.
Operating from Clear Channel’s cluster in Baton Rouge, Lewis was the com- But because scientists made similar predictions in 2006 and it
pany’s point man for Louisiana and the Mississippi Gulf Coast when Katrina tumed out to be a relatively quiet year, Ray Stagich, diractor of affilate
came ashore in August 2005. B “Advertisers that buy the Gulf Coast are pret- |~ ales for Westher Channel Radio, fesrs that stations may be compla-
ty astute,” Lewis says.““Most of the buyers have been through the hurricane drill Cantiwhen icomag Boihericarne PrEpRECES

before and [know] what happens.” 8 What happens is that as the cone of prob- PR b‘:m oo h"x":‘m ::" il

4

(

ability narrows, a predetermined plan kicks in.

the yesr before,” he says.

Special updates, announcements and weath- The key to the dance is to plan your steps in Markets that didn’t get hit in
er bricfings are among the first programming  advance, Lewis says. “One thing that we've 2004 or 2005 should especially
elements to be added. Usually, these are spon-  learned over the years is that there’s no time to be careful about being compla-
sored messages and will contain information  get ready for a storm once it starts moving. We cent, Stagich wams.
about how the listener and community may  have our contacts. we have relationships and Among other things, sta-
need to respond. they know our inventory and how it's going to tions should plant the yeed

As the cone of probability narrows, cerain  change. They know who's going to have access with listeners—well before 2
advertisers, such as insurance companies, which  to it and what the priorities are.” hurricane is heading their
can't write new business.when a hurricane may The dance continues after the storm passes. way—as to which station in a
be bearing down on the area, drop their spots. When a near-miss occurs, insurance compa- cluster will be the “informa-
Likewise, entertainment venues also drop off.  nics use the airwaves to get information out tion station,” Stagich says.
Other advertisers, like home improvement  about who to contact to make a claim. Other “Peopie get into their car to
stores and utility companies, have spots that are  than that, “it moves back to normal pretty start evacuating but they
canned and ready to go if there's a storm that  quickly,” Lewis says. don’t know where to tum to
may make landfall. If there’s a direct hit or significant wide- get the most accurate infor-

“It’s an intricately chorcographed relation-  spread damage, as was the case with Katrina, mation,” he adds.
ship and dance that has been crafted over  “the broadcaster will stay in community serv- I every station in the cluster
years.” Lewis says, noting that cancellation pro-  ice mode,” Lewis says. "It will be a while is going to simulcast the news/

visions are waived during this time. "It's a col-
laborative effort between the advertising com-
munity—~which is a service community at the
moment—and the broadcaster, who is a pub-
lic information source.

"Our whole focus changes to, “What is the
greatest need and what is our role in that?” ™ he
adds.”For the broadcaster, our roke is public aware-
ness and information and speed of information.”
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before the dard ¢ ial i y is
made available. Its made available on an as-
needed basis—the people that have supplies
and those that can provide a unique service get
on the air first.

“It's surprisingly a very dynamic and fluid,
but yet well-chorcographed event.” Lewis
says. “It's community service at its highest,
highest level.” RR

talk station when the westher gets rough, listeners need to know that.
“Let your listeners know what you‘re doing and when you're doing it,”

he says.

In addition, Stagich says, “let them know how to prepare.” Remind
listeners to have three days’ supply of water (a galion a day for each
person), plus a good supply of batteries and contact lenses, and that
call phones are charged. “Be ready in case you are asked to evacuate,”
Stagich recommends telling listeners. —KT
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Baby Poop
Congrats and hugs to
Geffen CHR promo
honcho Greg Marella
and his ;'vﬂe, Amy, on
the birth of their sec-
ond child: Daughter
Samantha Lynn
Marella arrived at the
ungodly hour of 6:47
a.m. on June 9. She
weighed in at 8 Ibs., 7
oz, and measured 21

inches long. Everyone

STREET TALK

Next Trick:

Fire In The Sky

Q@: How much do the head-ban-  Midwestern  baseball
gin mullet-sportin® citizens of  stadium or something
Kansas City love Oeep Purple’s (sec  picture).  This
classic “Stnoke on the Water™ A: magical event was the
Well enough so that .ucarly 1,700  brainchild of

of them, armed only with electric
guitars, amps and a dream, showed

up last  weekend  at KC3
C ity America Ballpark
set an actual damn  Guinness

World Record for the most, um,
people playing “Smoke on the
Water™ at the same time in a

Entercom classic rock
KYYS/Kansas  City,
which managed to convince 1,683
to Id-be rock stars to show up,
plug in and play their respective
asses off, thus, handily shattering
the existing record of 1,323, set in
1994 in Vancouver. "It was gen-

By Kevin Carter and Keith Berman

baseball

uinely the most ‘rock nroll” moment
P've ever seen or heard,” KYYS PD
Greg Bergen tclls ST.

1.683 g\mamts filling an entire
\ li

Toke that, Canadal

ible. No kidding, it was one of the
greatest radio promotions and lis-
tener interactions I've ever been a
part of.” Check out the video of
this historic event by going to youtubxe

“Picture

Ritchie Blackmore—it was

wom/watchv=n10E3XwV3kA,

involved in this blessed
project is doing just
great.
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The Programmmg Department

There's been a disturb in the prog

force at CBS Radio FM talker WYbl’ (943 Fnt
delphia. as 1) G Edwerds cxits after a

dn.ldc of service. No word yet on his replace-

ment. Edwards can be reached at 267-254-6991

or gpjdind@aol.com.

The gobal scarch is over, so you can stop call-
ing: Dean Kattarl has been duly anointed APD/
MD of CBS Radio tripic A KINK/Portiand, Ore.
Hooray! Seiior Kattari comes from the APD chair
at KBWF (the Woilf)/San Franciaco and tills the Kavin
Weich-shaped ass print keft by, yup, Welch, who left
inApril to p KMTT (the M in)/Sesttle.
“This u)uldnt be more perfect, as KINK has
always taken 2 very ‘green’ approach to everything,
and Dean’s favorite color is green. See how it is2”
CBS/Portdand marketing queen Susan Reynolds
says. “He abo has a2 huge vinyl record collection
and so does Dennis, so we might have to arrange
soine sort of competition.”

With new PID Den Hunt now in the house at
Citadel rhythmic WWKX (Hot 106)/Providence,
acting Hot 106 M) Davey Morris can now focus
on his other longtinie gig across the hall: APD/
MID/afternoon host at sister WPRO-FM. Hunt will
fill the Hot MDD void himself for now.

Jot Black (may be an asumed Crayola color) has
left his cushy APD/MD/night gig at KTBT (921
the Best)/Tudsa to take over as PID of Cox rhyth-
mic WHZT (Hot 98,7/ Greenville, S.C. That job was
recendy vacated by Fisher, who's now. program-
ming Cox hot AC sister WMXB/Richmond.

After two years doing weekends and swing at
Clear Channel AC WRVF (015 the River)/Toledo,
Ohio, KC Pelmer has been rewarded with a promo-
tion to afternoon host/MID. The position has been
open since Tom Kennedy left in April. Market vet

www.RadioandRecords.com

Palmer previously programnied crosstown classic
hits (now urban) WIZE and did afternoons on
WWWiW Toledo. "KC has done a great job on
weekends and fill-in, always delivering a warm,
relatable show that makes 2 connection with our
audience” Rivwr PD Tom
Cook tells ST. “Plus, he really
likes to cook, so making lunch
for us ewry day will abo be
part of his dutics. We had a
small budget to purchase him
an Easy-Bake Owen, but since
there’s only so much you can
cook with a 60-ware light
bulb, you can expect some of
us to be out sick after cating
KC's undercooked food.”
After 2 year-and-a-half pro-
gramming Clear Channel AC
WBBQ/Augusta, Ga, Les
Reynolkds s returning to his
former stomping grounds of
Huntsville, Ala,, in the newly
created position of OM for Black Crow's cluster:
AC WAHR, urban AC WLOR and active rock WRTT
(Rocket 95.1). He'll abo assume the PID position at
Rocket, which has been vacant since Jimbo Wood
left in January to program WENN/Blrmingham.“['m
excited to do this because, as you know, people like
o typecast you in this business”” Reynolds tells ST.
“Rocket will give me a chance to use the other side
of my brain—the morally ambiguous part. As we
speak, I'm making a list of innuendos and non-fam-
ily—friﬂldyuviu."l{cym)kkismm'rmhis

Ky. and Talihasee, Fla., & well a3 KKMG and
KKCS/Colorado Springs a1d WEIO/Tamps.

Sean Stevens is upped from “interim” to “actu-
al damin” PD) of Clear Channel top 40 WAKZ (95.9
Kiss FM/Youngstown, Ohio. He's been running the
place since Jorry Mac lefi in
April o become OM of
NextMedia/ Wilimington, N.C.
Now that he’s a grown-up PD
and all, Stevers will drop his
midday shift on hot AC sister
WMXY (Mix 98.9). which Mix
PD) Steve Granato Wwill ke
owr. In his first ofticial act,
Stevens  ataches  periwinkke
MDD stripes to midday goddes
Krissy Taylor, who picks up the
MD dutics left behind when
Mac left.

Matt Murrey has been awand-
ed the prestigious combination
MD/Burger King auwn at
Press Communications akerna-
tive WHTG and WBBO0 (G Rock)/Monmouth-Ocean.
The festive ceremony, complete with cake, was
presided over by PI) Terrie Carr (the two used to
work together at WOHAMorristown, N.L). Murray
has been at G Rock doing part-time for a coupke
of months and was recendy upped to nighes. In
other scintllating G Rock news,a man known sim-
ply as Kramer comes aboard to do mornings, and
he's paired with Jersey native Erin Vogt. Mr. Kramer,
who did not run Kramerica Industries, is a 14-year
industry wet with stops in San Diego, Vegas and

new g, having p ly progr

WAHR: be&nrAupmHupumnmxnnnm
stops include OM gigs for Cumulus in Lexington,

Memphis, among other places.Vogr was last seen a
WORMNew York. They replace Brian & Jen, who left
last month.
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Jock-O-Rama-
Lama

Rachel Glordano has been named producer of *Mojo
in the Morning™ on Clear Channel top 40 WKQI
(Channel 95.5)/Detroit. She comes from the same
position at WSTR (Star 94)/Atlanta and replaces cur-
rent producer Chad Mitchell. who will now focus on
more of an on-air role on the show. Giordano is no
stranger to referecing her share of morning drama:
She spent some time in the TV aenches as the one-
time assistant to Barbara Walters aud Star Jones on
“The View.” ’

Afternoon dude Zakk Tyler has left Enunis classic
rock WLUP (Dasaa Loop)/Chicago as his contract
wasn't renewed. Tyler, who joined the Loop in June
2005, has also worked at WRRK/Pittsburgh,
WTFX/Loulsville, WMFS/Memphis and WTPT/
Greenville, S.C. He can be reached at 312-718-8931,
zakktyler@comcast.net or throngh his Web site at

For now, the popular revolving
in meat will be activated uncil a new

zakkster.com.
wheel of fill
show is announced.

Meet Matt Walker, your genial new co-host for
“The KFR Morning Show™ on Cumulus top 40
WKFR/Kalamazoo . . . yes, the one in Michigan, smar-
tass. He replaces Glen Dillon, who left twa weeks ago.
Walker most recently did afternoons at Citadel coun-
try WTNR (Thunder 94.5)/Grand Rapids before relo-
cating to Kalamazoo last year. He joins co-hostess
Shelly Kay.

Former WVEE (VIO3)/Atlanta midday personality
Magic Man is the new production director for Radio
One's Adanta cluster: urban WHTA (Hot 107.9). urban
oldics WAM) (102.5 Grown Folks Radio). gospel
WPZE (Praise 97.5) and smooth jazz WIZZ. In his
vast spare time, Mr. Magic will also jam in weckends
on WAM]J.

Tony B. who left afternoons at uwrban AC
KRNB/Dallas in February, is back on the radio, this
time doing weckends across the street at Radio One
urban AC KSOC (94.5 K Soul).

On the heels of the recent exit of “Booker Show™
co-host Jil at Clear Channel CHR/top 40 WIOQ
(QID2)/Philadelphia. rumors arc already circulating
that former Q102 morning co-host Angi Taylor will
audition for the gig via the magic of ISDN from her
home in Chicago. Stay tuned for more details. That
being said. however, P1) Rick Vaughn telis ST that the

search for a co-host will continue. Also, “Booker
Show™ associate producer/gootball Ryan “Scorsese”
Chowansky has transterred to sister WFLZ/Tampa,
where he's been hired by MJ Kelli as the new assistant
producer for “The M) Morning Show.”

After a two-year hiatus from the station, Porsche
Foxx makes her trivmphant return to CBS Radio
urban WVEE (VIO3)VAtlanta, this time for middays.
Foxx used to do afternoons, but left the station ewo
years ago after a DU incidene, 1 feel very blessed to
be coming back home to what 1 missed most, the
Atlanta comnunity and my radio fam
“Being a part of one of the most talented airstaffs in
the country is not just an opportunity. bue a privilege.”
Foxx replaces Osel the Dark Secret. who will still do
weckends on V103 and WPGC/Washington.

Entercom/Wichita made a bunch of changes
throughout the cluster: Lets start at chythmic KDGS
(Power 93.9). where midday personality Jessica Rose
exits, replaced by Chase Taylor, who's upped from
weekends. Meanwhile, night guy Deuce has been
rewarded with bonus MD stripes. Those stripes have
been sitting on the shelf since Mac Payne left in April.
At oldies KEY N, morning duo John Speer and Becki
Gardner have left the building, along with Shand, the
midday talent at hot AC KFBZ, as her position is elim-
inated. Also out: Mike Meyer, the local producer of the
syndicated * Walton & Johnson™ show, carried on talk
twins KFH-AM-FM.

Phil Grosch. interactive content manager at Enmmis
alternative/classic rock duo WKQX (Q101) and WLUP
(97.9 Daaaa Loop)/Chicago. is going nationwide as he
moves to Emmis Interactive as affiliate manager. A
nine-year company vet, Grosch will work wich all
Emmis stations on their Web sites and whatnot.

Dayton market legend Kim Faris magically reap-
peans on the scene in mornings at Clear Channel AC
WLQT (Lite 99.9). as AP1)/MD Brian Michaels moves
back to the slightly more humane afternoon shift.
Afternoon dude Dean Taylor heads to Dayton Traffic.

There's been a major drivetime change-a-roo at
Sinclair alternative WROX (96X)/Norfolk, as afiernoon
dudes Mike & Bob move into mornings. replacing
“Mancow's Morning Madhouse.” Their former afier-
noon shift has been filled by Damien, who is promot-
ed from weekends.

" Foxx says.

Condolences

The entire R&R family extends its deepest sympathies
to Coleman president Jon Coleman and his wife, Linda,
on the june 5 passing of their 14-year-old daughter,
Chioe. In licu of flowers, the Coleman family requests
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that donations in Chloe’s memory be made to Holt
Inter l. an international adoption organization.

For more details, go to holtind.org.

MADE IN
THE USA

Rocking the world's
greatest audience.

For over 50 years, Armed Forces Entertainment
has brought the itry's hest entertau

to the world nunriva

of over
sfaction

military men and wome nd th

f knowing you rocked the world's toughest
For more informa

visit www.armedforcesentertainment.com

ARMED
FORCES

NAY

WHERE STARS EARN THEIR STRIPES
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Radio Meets
‘Web 2.0’

Broadcasters find their place online as the
Internet continues to evolve

By Brida Connolly

The Internet has always been a chatty place. The
online world began with user-to-user communica-
tion on Usenet and bulletin board systems, and the
lively global conversation that started in the early
"80s continues today. B But when the World Wide
Web appeared in the early *90s, the emphasis began
shifting from conversation to content. By the mid-
'90s, newspapers, movie studios, TV networks and
other “old media” had arrived online. Newspapers
largely did what they'd been doing offline—created
and published content for a relatively passive audi-
ence—while movie studios and TV networks
offered the earliest “official” promotional Web sites.
And they were successful. People going online for
the first time were attracted to established content

providers and familiar brands.

OF course, people kept building personal Web
sites (with the help of beginner-friendly hosting
services like GeoCities), Usenet was thriving, and
new platforns for user participation—social net-
working, weblog (online journal) hosting, wikis
(Wb sites that let any visitor add to and edit their

)—dcbuted throughout the *90s and into
this decade. But the major content providers
continued to draw big traffic and generate much
of the attention.

Introducing Web 2.0
But in the last few years, focus has begun to
shift again. The Web is part of everyday life
now, and users, especially younger ones, want
and expect to contribute and collaborate as
part of their online experience. Even those
who don't contribute themselves (still the
majority) are finding value in content gener-
ated by their fellow Web users.

Since every growing trend needs a name, this
one is called “Web 2.0." Coined by O'Reilly

The Z Ztme“9
Clear Channg has
launched social
networking sites that
are attached to several
large-market stations,
including WHTZ
(2100)/New York.
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Media in 2003, Web 2.0 originally referred to
the technological shift to “the Web as plat-
form"—a move away from desktop software to
Web-based applications.

But many of the Web-based applications then
taking off were part of the resurgence of the user-
to-user Web, and soon Web 2.0 was being used
to refer to Web sites and Web-based applications
that rely on user participation and uscr-genetated
content for their growth and development and.
in some cases, for their existence.

The wildly popular MySpace social net-
working site, video hosting/sharing site You-
Tube, podcast aggregator PodOMatic, user-
ranked news site Digg. “social bookmarking™
site del.icio.us and even venerable online auc-
tioncer ¢Bay are all Web 2.0 by chis definition.
It’s a broadband-powered, higher-tech exten-
sion of the democratization of media that
began in the Internet’s carliese days.

Radio’s Online Seesaw

So where was radio
while all this was
going on? Radio sta-
tions began launching
Web sites in the mid-
'90s, and the eardiest
staion  sites  placed
emphasis  firmly on
promoting  over-the-
air  product. Radio
soon began streaming
its signals online, while
station sites hosting those streams often had little
chse to offer.

But then there was a flap with AFTRA over
royalties for over-the-air commercials used
online. That was followed in 2001 by a U.S.
Copyright Office ruling that stations owe sep-
arate royalties for music streamed over the
Internet, and in 2002, a  Copyright
Arbitration Royaltics Panel set royalty rates

that were widely decried as destructively high.
With cach setback. streams came down, leav-
ing many station sites without their most
compelling content.

But even as they were being forced to recon-
sider streaming. radio companics were at last
getting serious about the potential of the Web.
Dedicated interactive divisions were launching,
and experienced online executives were hired
to run them. Improved. content-rich radio sta-
tion Web sites were coming online.

It took a while, but radio was adjusting to the
digital world.

Is Radio Ready For 2.0?

So is radio at last ready for Web 2.0, or are broad-
cast companies stll playing catch-up when it
comes to the Web?

"It is definitely more about sparency and
giving users control,” Cox Radio Interactive VP
of new technologies Gregg Lindahl says of the
Web 2.0 phenomenon. “It's all about having the
sites be dy gh that they bec Fve
heard it described this way—"living organisms.
That niakes sense to me. It's a pretty exciting con-
cept and, for traditional media publishers, alo a
lictle scary.”

After offering the caweat that “there’s a big
|consumer| contingency that doesn’t want to
participate, has no interest in it, as many as half
of the people who are online,” Lindahl says that
*user-generated content and social networking
are driving a lot of growth on the Web with-
‘'out question.”

Emmis Interactive VP Rey Mena views Web
2.0"as an evolution, from the carly versions of the
Web to chats to forums and the like. 1 don't think
its a fad”

Acconding to Clear Channel Online Music &
Radio VP of marketing Paul Miraldi, radio broad-
casters have effectively stayed in tune with the
evolution of the Internet.

*“1 don't sce oursclves as necessarily reacting to
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Clear Channel Online Music & Radio VP of marketing Peul Mirsidi, left, and Emmis Interactive VP Rey Mena

it.” he says.“Radio has always communicated and
interacted with audience in different ways. First
it was over the phone, having listeners call in.
Since then, over the last couple of years, | think
we've adapted nicely.

*We started with podeasting two years ago, get-
ting our stations to publish the most compelling
content from. our local brands and naking it avail-
able to listeners. Since, we've delivened more than
45 million picces of content to our listeners.”

Mena says radio stations are bucking tradition-
al chinking. Instead of re-creating a MySpace or
YouTube type of application,“we take the brands
we've buile and build technology that leverages
that same kind of user-generated content, but i
a way that's different from what you're secing in
the Internet pure-plays.”

Mena points to the "My Shuffle” feature
offered on the Web sites of alternative WKQX
(QI01)/Chicago  (q10l.com) and other
Emmis stations. “Listeners go through the
entire library of the radio station’s playlist and
can compile their own playlist of six songs.” he
sayd. "The station goes through the entries—
we've had about 27000 since we launched
this—and selects playlists that have been sub-
mitted, then calls listeners, records them intro-
ducing the playlist and puts it on the air. In
essence. we're taking that listener and inaking
them the product.”

Meanwhile, at Emmis classic rock WLUP (the
Loop)/Chicagos site (wlup.com), there’s the “Ink
Stop.” where users post pictures of their tattoos
and other visitors rate the pics. And. Mena says,
a video project using YouTube as the back-end
technology is also in the works.

At Cox Interactive, Lindahl notes,“On our sites
right now, for those stations that choose to do it,
we allow people to post on miessage boards.
Stations have encouraged users to submit photos
and then ket people vote on that content. We let
people rate our songs online right now.”

Lindahl says there's more to come to personal-
ize the interactive relationship between station and
listener. "We're about to run out a product with-
in the next 30 days that represents the next step
in terms of moving in this direction. For people
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who register on the sites, it will allow more per-
sonalization around how people interact with us.”

Clear Channel recently lunched social net-
working sites attached to several lange-market sta-
tions, including CHR/top 40 WHTZ (Z100)/
New York, rhythmic KYLD (Wild 94.9)/San
Francisco and CHR/top 40 WKSC (103.5 Kiss-
FM)/Chicago. Z100's Z Zone recently took a big
step into user-generated content.

“Z100 did a comtest with new artist Kat
DeLuna, where listen-
ers created videos of

AR ——

her  new  song”
Minaldi says.
“Listeners  uploaded

videos of themselves
dancing to her. then
she selected one of
the listeners to appear
in her new video.

“A few years ago. it
would have  been
really cumbersome to
get  something  like
that done, but now
we've made it simple
for listeners to create
the content, upload it
to the station, have
other listeners sclect
their  favorites  and
rate it and create a
whole circle”

Control Issues
Letting audience generate a portion of online
content means giving up a certain amount of
control while taking on new responsibilities.
Lindahl says, “If you're going to engage in
user-generated content, you have to think
about the cost of the editorial review you
might have to apply.
“Ie’s pretty much a manual process to take out
ial that could be offk ~and there is a cor-
tain seg of the online population that would
try to take advantage of the holes to post mate-

Ink Stop On
The Loop

Tattooed WLUP/
Chicago listeners show
off their ink by posting
photos on the station’s
Web site. Listeners can
view a gallery of more
than 100 photos and
vote for their favorites.

Streaming audio from
morning show spoofs an
Paris Hilton and Mike
Tyson are part of theQ
Morning Zoo Blog for
Cox Radio country
KKBQ/Houston.
Updated daily, the blog
features a text recap of
each day’s show and a
plug for what's on deck
for the next morning.

rial that might not be appropriate. There is a cost
associated with that.

“And then there’s the whole idea of the brand.
If you're willing to give up control, you need to
engage in a meaningful dialogue with people. If
you censor them in some way. you're going to be
vilified for that.so you have to be prepared to give
up that control in the right way

Mena says of content control, “That's always a
challenge. Theres a tremendous number  of
providers out there that will license you a plat-
form similar t0 a YouTube or 2 MySpace. but the
real challenge for radio stations is. how do you fil-
ter content? Who does that? At most radio sta-
tions, you have one person working on the Web
site. So going that route, while it sounds logical.

sometinies is not as practical for radio”

Mirakdi adds, “If we wouldn't play it on the
radio station or its not appropriate for an audi-
ence, we wouldn't publish it to the Web. There is
a tiker in place. We make sure that ic’s appropri-
ate for the Web™

Om the social networking side, he says,” We do
have chats and people can publish their own pro-
files. But again, just like with any social network-
ing site, if someonc abuses it or posts inappropri-
ate content, listeners can self-monitor  and
actually repore other listeners. Listeners are actu-
ally doing a lot of the heavy lifting.”

Catch-Up?

Perhaps it's true that at the beginning radio was
slow to take advantage of the online domain, and
a perception arose that the medivm was a bit
technologically backward. But is radio still play-
ing catch-up?

“As an observer. 1 would say that theres a
range of companies that were out there cardy,
offering listeners a great online experience and

dvertisers some great sol " Lindahl says.

“Our philosophy has been to be proportion-
al. learning lessons from the dot-com boom and
to try to apply a new technology or new user
expericnce when we know we can produce a
return for and our sharcholders; along
with creating an experience that's going te-cither
increase audien ase results for advertis-
ers,” he says. "Once we knew that we could do
that, then we mowved. One could argue that we're
playing catch-up, but the good news is we can
catch up”

Mena says, “It’s how radio looks at itself. If
you see yourself as a radio station. then when
you look at any of the new media, whether it's
the Web or mabile, it all starts to look like a
transmitter. But if you see yourself in the rela-
tionship business, then the question becomes:
How do you tap the relationship you've buile
with consumers and leverage that through mal-
tiple channels?”

Migaldi adds. “I've been in radio for a long
time, and there have been a lot of fakse starts that
Pve seen. As Clear Channel goes, there's buy-in
at all levels: the station level, nt level
and the personality level. Maybe there have been
missteps, but 1 think the plan is sound. Now we
have a road map.” RR
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Radio Gadgets
You Should
Know About

Reinventing remote gear and HD’s newest offerings

By Mike Boyle

With all due respect to the legacy of George W.
Marti—who in 1947 was granted an FCC license to
build KCLE/Cleburne, Texas, and created a portable
VHEF transmitter or remote pickup unit (RPU) capa-
ble of sending high-quality radio programming from
a temporarily remote location to a receiver located at
a radio studio—it’s time for a 2007 reality check.

Fifty years later, how many broadcasters ane
still hugging around Marti units and having to
cither strap a big-ass Yagi directional or base
antenna to a pole—that is. if they don't have the
“luxury™ of cranking one up into the air from a
station van or truck to shoot a signal back to the
studio for every remote, sometimes multiple
times a day?

While there'’s nothing wrong with that tried-
and-true  technology  and  its  advancements
through the years. there are a couple of new kids
on the block that just might serve “worldwide™
remote needs in a whole new way: the Comrex
Access nd Tieline Technology 3G Internet/wine-
less broadband remote units.

Comrex Access
“Most radio stations have had the need to collect
audio from someplace—perhaps a car dealer or a
concert—and the way we've done that up uneil
recendy is ISDN or a simple telephone .
Comrex managing director Kris Bobo says.
“People are ahways complaining that they can't
get a phin phone line. and 1ISDN is getting hand-
et to get. Other technologies, such as an RPU,
run into traftic problems [that} make them dithi-
cult to work. You've got to hawe a big antenna,
which can be annoying to raise up.”

Enter the Comrex Access, which has been
developed in response to changing technologi

“The Access is really seen as the holy grail”

Sony Car Stereo
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Bobo says. “If you can get a public Internet con-
nection, you can get high audio quality back. The
Access also works on phones and is compatible
with a lot of what broadcasters already own. But
the cool part is if you have the new G3 service
from a cellular carrier such as Verizon or Sprint
—or if you can get a DSL line—the Access can
use that as well. In addition, if you're doing a
remote at a Starbucks or car dealer that has Wi-
Fi, the Access can handle that, too.”

Bobo continues, "What this is starting to mean
to broadcasters is that they're able to deliver
audio instantly, because you can get an Internet
connection rather cheaply and easily in a lot of
different places. whether it's a hotel or just in the
air. If you've tried to download e-mail using a
laptop, it's a similar type of techvology that we're
using, only we're using it to deliver real-time
audio. So, now if you need to do that press con-
ference at city hall, chances ane you can just walk
up and do it with the Access using a Wi-Fi con-

nection. You no longer need to plan to get a
phone line ahead of tme.”

Additionally, he says, let’s say you have a sta-
tion that wants to cover a pub crawl in Dublin,
“Before that would have taken 2 huge amount
of planning. Now if you can run around
Ircland and find an Internet connection.
which is surprisingly easy to do, all of a sud-
den you don't even have long distance connect
charges. You basically have a free remote. You
just have to get there”

The Access is available in a rack and as a
portable unit. If you need more than one
microphone input, an optional mixer module
that slides onto the side of the Access is avail-
able for purchase. There are five more
inputs/outputs. In addition, the Access oper-
ates in high-fidelity sterco whether being
used on the public Internet or using a single
phone line.

For more information, visit comrex.com.

Sony Tunes In To HD Radio

Last month, Sony Electronics underscored its long-term commitment to HD
radio technology with the announcement of its first two HD devices: a new table
radio and an in—car audio adapter.

The AM/FM/HD table-top (Model XDR-S3HD) features a large backlit blue
LCD display set in a mesh-covered front panel and cabinet with cherry-wood
finish. It also has stereo speakers with a simulated surround sound function,
built-in AM/FM/HD digital tuner and separate bass and treble controls.

In addition, there's an auxiliary input jack and supplied cable to connect an

external music device, enabling consumers to play MP?3 files from a digital

sleep timer and alarm.

music player through the radio. Available in July for about $200, the unit has
20 AM and 20 FM presets, a wireless remote control and a built-in clock with

Designed to receive HD radio broadcasts in select Sony car stereos, the

mobile HD radio tuner (Model XT-I00HD) is a hideaway module that connects
through the Sony head unit’s bus interface. it displays information, including
artist names and song titles, on the car stereo’s display. Additionally, it shows
radio station names and genres where available. Also available in July, the new
tuner will retall for about $100. —M8
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Tieline Technology 3G
Ticline Technologies GM Kevin Webb claims
that, aside from the Marti unit, his company’s
Ticline 3G wireless broadband Internet remote
device is “the biggest development in broadcast
remote history in the last 40 years.”

Webb says, “This is one of the few picces of
equipment that a radio station can use to gener-
ate extra money, but more importanty, it helps
stations become more involved with their com-
munities by actually being there. Its exciting to
not only be broadeasting to your audi but
with your audience.”

All you have to do is turn the unit on, and it
can be contigured to work within 30 seconds.

“You dont have to haw a phone line, you
don't have to set up ISDN. If wireless broadband
is available, you can just turn on the Tieline and
broadcast-in high-quality mono or sterco audio
—FM quality is the best way to put it—back to
the studio. It makes it casy for the taient and the
chief engineer.” he says.

Webb, however, doesu't necessarily recommiend
using Wi-Fi because it can be spotty, But by the
end of September, he says that Verizon is coming
out with a high-end cellular Wi-Fi service called
“RevA™ that is expected to blanket the United
States. So, at that point, if you can pick up a
Verizon signal, which is pretty much anywhere
in the States, you'll be able to get their high-speed
data service,

*Otwioasly, other high-speed providers such as
Sprint and AT&T will akso be jumping in with their
new offerings untl there’s ubiquitous high-speed
access virtually anywhere in the US." Webb adds.

In addition to the Ticline 3G’ standard line. the
company also offers the Commander 3G that has
a field unit and a rack unit. Beyond that, there's
a IRU and 2RU rack unit. The 1RU is the less
expensive version.

Webb says Ticline also offers a langer six-input
unit that's available for sports and talk stations. It’s
self-contained and has four headphone controls
and a bunch of other bells and whistles.

For more information on the Ticline 3G,
visit ticline.com. AR

Ferrara: ‘A Watershed Event For HD Radio’

Sony stepping into the HOD radio arena makes an
important statement, one that isn’t lost on HO
Digital Radio Aliance president/CEQ Peter Ferrara.
Here, he discusses the electronic giant’s HO entry
and what it means to the ongoing promotion and
marketing of the technology.

Explain the signifigance of Sony entering the
HD radio gear arena.

We're delighted obviously. Sony is the largest
manufacturer of radios in the world. To have them
in the HO radio space in such a big way with two
different devices signals—with even more to come
down the pipeline from them—something I've
dubbed a watershed event for HO radio.

The pricing of the units stands out as a plus,
When you're the lead dog and you've got the man-
ufacturing muscle to do what they can do, they can
price it 50 it becomes a mass-market product.
That's one of the reasons this is so significant.

There are a lot of great radios out there and
more cool devices are on the way, but having said
that, Sony is going to take this from a niche prod-
uct to a mass product quickly.

One of the frequent criticisms of the HD rollout
is that marketing needs to be stepped up
considerably. Will Sony coming to the table
spark that initiative?

1 can’t speak for Sony, but I'm sure they're not

going to bring new devices to market without
some level of promotion and marketing. Suffice it
to say that they have one of the most extensive
retail channels of anybody in the elec-
tronics industry. So that is a huge win. To have a
Sony HD radio on the shetf at Best Buy is about
the best marketing you can possibly get.

Now having said that, the HD Radio Alkance is
also going to be promoting Sony products inde-

dently. We'll continue to p Best Buy,
Circuit City, Radio Shack, Crutchfieid and all our
other retail partners.

Has Sony’s pricing sent a message to other
manufacturers?

Prices have been coming down in general over the
past 12-18 months. When you think back to when
the alliance was formed a year-and-a-half ago, the
cheapest radio you could buy was $500-$600. So,
the bill of materials—the “bomb" as it is referred
to in the consumer electronics industry—has
dropped and continues to drop. Clearly having
Sony manufacture at this level will continue to
drive prices down.

In addition, the new Samsung chipset that
was recently announced for 2008 will not only
make HD radio portable and able to integrate
into iPods, MP3 players, cell phones and other
portable devices, but will also be significantly
less expensive.

So, it’s the typical technology curve. As demand
grows, price drops. Having Sony in the game will
drive that further and faster. —~MB ~
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E-Label Evolution

New record retail model bucks traditional
physical CD releases in favor of online-only sales

BY-Chuck Taylor -

With worldwide sales of more than 5 million
albums, Skye, lead singer of pre-eminent Brit elec-
tronica group Morcheeba, was ready to break out
on her own following the group’s 2003 greatest-hits
collection. @ But instead of pitching her debut
album “Mind How You Go” to a major label for
marketing and distribution in the United States, she
aligned with Cordless Recordings, one of a bur-
geoning handful of “e-labels” This new breed of
record company bucks the traditional dynamic of
physical CD release in favor of using the online
space to generate exposure and ultimately fuel sales.

“Being signed to Cordless is cool as | have per-
sonal contact with all the people at the label and
feel that | can call on them at any time,” Skye says.
“I'm not a psychic, but I'm guessing that the
majors will eventually have to change their model
to survive, Just look at how many of us own MP3
players. The tuture is digital, and [ am happy to
be at the cutting edge.”

So far, Cordless, with a roster of nearly 30 acts,
is the leading name in a trend just wetting its feet
against the stormy seas of traditional music retail.
The bottom line for e-labels: As new acts build a
fan base via personal Web sites, social networking
destimation MySpace and video-sharing tsunami
YouTube, the company provides marketing sup-
port and aids in fostering touring. merchandising
and alliances with TV, film and inobile, with the
ultimate goal of online singde sales via vendors fike
iTunes, Napster, AOL, Rhapsody and MSN,

Making the arrangement all the more alluring,
artists “signed” to Cordless—a  subsidiary  of’
Warner Misic Group—maintain ownership of’
their nuaster recordinggs, and it'a song and ultimate-
Iy carcer take off, they are potentially bumped up
to an associated Warner label, including Atlantic,
Elckera, Lava, Mawerick, Nonesuch, Reprise,
Rhino, East West, Asylum and Sire.

“Prople sill want nusic, that hasn't changed. Bue
the ways that people acquire nnsic has” says Jason
Fiber, president of Condless, which unched neardy
two years ago “The e-label moded allows us a way
to get music in comsumers’ hands in an economical
way. Given the changing nature of the nusic busi-
ness, we have a new flexibility in the approach

deasingg music. A kot of traditional libeks do well, bue
they don't have the ability to risk their core moded.
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For us, the price of success is much kess than what
most traditional recond labeks can afford ¢o risk.”
David Nevue, author of the book "How to
Promote Your Music Successfully on  the
Internet,” is a fervid proponent of the online retail
model. “The Web is an incredible promotional
tool for independent musicians. You can get radio
play. grow a fan base, create a distribution chan-
nel and sell music downloads all online,” he says.
“Your future is not at the mercy of a record label,
some A&R person or an agent who may or may
not have your best interest in mind. If your music
is quality, you can find an audience online no mat-
ter what the genre. Yes. you can use the Internet
to create a lot of exposure for music. to bring in
additional income to invest right back into your
music business and to advance your career”

Other Paradigms

E-label Magnatune offers a business model sig-
nificandy different from Cordless. It strikes
nonexclusive agreements with artists, splicting
online sales and licensing proceeds 50/50. Users
stream and download music in the MP3 format,
actually choosing their own price, from $5 to $18
per album. Mag com, which maintains a
quality standard by only “signing” acts chat it
sanctions—with a lean toward classical, electron-
ica, jazz, blues, metal, punk and new age—says it
sells more than 1,500 full albums a month at an
average price of $8.21.

Mag also just ed an i
alliance with MusicIP that places preloaded music
from its acts on a new digital audio player from
Memorex that is being sold at Target stores. The
tracks can be mixed with a consumer’s existing
music collection, introducing users to new tracks
from cmerging artists.

The company was founded in 2003 by John
Buckman, after his artist wife suffered at the hand
of a traditional label. On the Magnatune Web site,
Buckman states his reason for starting the compa-
ny:"When she was signed o an indie record labed,
we were really excited. In the end, she sold 1,000
CDx, lost all rights to her music for seven years and
carned a total of $137 in royalties paid.

“The record label that signed her wasn't evil.
They were one of the good guys, and gave her a
70/30 split of the profits. But the label got screwed
at every turn. Distributors refused to carry Chs
unless they spent thousands on uscless print ads,

record stores demanded gratt in order to stock the
albums and, in general. all forces colluded to pre-
vent this small. progressive label from succeeding.
1 thought, why not make a record label that has a
clue, that helps artists get exposure, make at least
as much money as they would make with tradi-
tional labels and get fans and concerss”

Other paradigms. like GarageBand.com, allow
musicians to post music and bio information.
Bands pay fees, which vary depending on mem-
bership levels and other criteria, and compete in
“contess.” Songs are reviewed by listeners—
where the site functions as a Web radio station—
and have the opp to climb GarageBand's
automated charts. Unlike other e-labels, the site
does not actively sell downloads—it’s a listen-only
model—but provides links for artists to then sell
music through their own sites, using charted suc-
cess as bragging rights.

Majors In On The Act

Major labek are abo in on the online act.
Universal Music Group launched its version affan
e-label with UMe Digital, which sells releases
exclusively through downl and ing
services like iTunes, Rhapsody and Napster. Its
strategy differs from Condless, Magnatune and
GarageBand in that it ains to further established
artists instead of discovering new acts.

UMe president Bruce Resnikoff says, “The
retail environment has changed significandy
with the shift from the big-box chains, There
are so few records in stores now it's almost
impossible to get many artists into thos
places.” The label distributes no physical CDs,
though content is available from d

p d by brick-aud-mortar retailers. “It's
hard to imagine that every label will not have
a similar download-only imprint at some
point soon,” ResnikofF adds.

Universal Music Latinohas also begun exper-
imenting with signing new acts to limited digi-
tal-singles deals rather than full albums, Pacts call
for artists to release one or two singles, which are
marketed and promoted online and at radio, with
an option for a full album if a song achicves
enough success. UML garners a percentage of
other revenue streams, such as touring and spon-
sorships. In the United States. UML has signed
three artists to singles deals. Universal Music Latin
America’s e-label has signed four aces in Brazil

JUNE 15, 2007




RLUSTRATION: CHAD

and two in Mexico,

UML president John Echevarria says, “Its a
back-to-the-roots approach. Remember how it
was with the Beatles? They would release singles,
then the album.”

Meanwhile, the label hasn't stopped signing
new acts to physical full-album deaks, but the new
model gives the company more mileage for its
A&R budget. “If we're able to give an opportu-
nity to three acts instead of one, well, that'’s won-
derful.” Echevarria says.

Among indie Labels tinkering with the online
singles model is Cleopatra Records, which has
taken the approach with veteran artists like Pac
Travers. Cleopatra owner Brian Perera says,
“There is less room in stores, so we are focusing
more on compilations and hits and signing bands
to issue their biggest track as a digital single”

Robbins Entertainment also has its eye on
the new dynamic. As a label with a primary
focus on dance hits, it has always waited for a
hit single to break at radio before committing
to a full physical album.

“There's a definite future in online sales as CDs
eventually d to little or nothing,” found
and president Cory Robbins says. “For now, it's
certainly the right model for singles, since those
sales are virtually 100% digital already.”

His label has seen sakes of physical maxi-singes,
which are still available for most every release, dwin-
dle into the kw thousands, while digital downloads
accounted for more than 3 million in sakes kst year,
As a result,“we're starting to phase out physical sin-
ges commercially, though' we'll saill make them
available 35 pronos for radio stations and Djs”

However, Robbins takes exception to the
notion of not following a hit single with a phys-
ical CD release. "Not everybody wants to buy
albums digitally yet. CDs remain the dominant
way that people purchase albums, so why would
you want to lose sales?”

JUNE 15, 2007

Radio’s Role

Among questions hanging in the cther s
whether e-labels ultimately have the sway o
Launch hits at radio, which remains paramount for
propelling an artist 10 mainstream recognition.
“Absolutely they do.” offers Michael McVay,
founder and presid of radio ¢ ltancy
McVay Media."Radio stations have been receiv-
ing music via the Internet for some time now.
Seldom do | see an actual CD anymore. When |
started in radio, we called record stores to see
what 455 were selling. Programmers  today
should be looking at online sales o gauge the
popularity of a song. The Internet may not out-
sell bricks and mortar, but it is where trendset-
ters shop”

In terms of whether stations still depend sole-
ly on major labels for hits, McVay adds,"A decade
ago the label chat a song was on made a differ-
ence, but today it's about raw, honest, good music.
We have so much more information to factor into
music decisions: downloads, iPod ¢ i
music on TV like "American 1dol,” music TV on
the lnternet, satellite radio. Smart programmers
take all of the rescarch and exposure available and
factor it into their decision-making process.”

Edison Media Rescarch VI of music and pro-
gramming Scan Ross agrees that “those PDs who
are willing to take singles sales into account—and
there are more of them because of the iTunes
Music Store—ane mostly looking at digital prod-
uct anyway. sometinies many weeks before there's
a physical album. So, I can't imagine that they're
hung up on the physical product question.”

For now. he adds, a labed specializing in downkoads
has the samie isues v any indic label or startup,
“There are the program directons that Jook for the
hits, regandless of where they conwe from, and those
who are sill very much influenced by the najors’
agendas. But if you're trying to get somebody’s aen-
don. any sakes story is a good place to sart”

P

—Bruce Resnikoff

.

Chasing Radio Play

For its part, Cordless is Jess interested in chasing
radio play than nurturing the new business model.
“If there was something we felt we could do well
with certainly we would be aggressive. But radio
is its own bininess.” Fiber says."Research and sales
and buzz are genenally required to get onto tradi-
tional FM radio. Most of our artists are so young
that it something we traditionally don't pursue,
and radio is so expensive to build a campaign. so
it just hasn't made sense for us”

Besides, the label seens to be accomplishing
its goak with a slow, steady approach. Four
Cordless aces—Jihad Jerry & the Evildoers, the
Residents, Roger Joseph Manning Jr. and yes,
Skye—have released full physical atbums via
indie distribution arm Alternative Distribution
Alliance. And afier delivering a pair of digital EPs
in 2006, clectronic duo Dangerous ‘Muse has
been optioned for an album deal with-Warner's
Sire imprint, which is now being upstreamed by
the label.

Fiber says,"We spent a year and a half helping
that band find an audience, and they gencrated
decent sales and huge buzz in the press. They
becamie something that Sire thought could be

lidated ¢ 3 s ceabtional -nasd
gh a more |

£
and distribution strategy.

“In the past an artist had one time at bae,”
he adds. “We are able to build an artist brick
by brick. Instead of three mounths to make
something happen, we've got as much time as
it takes. With the model we've built, the suc-
cess we can have with artists far outweighs the
potential for failure. A ing that the indus-
try will continue to explore new ways to get
music to consumers, we think that Cordless is
at the vanguard.” RR

Additional reporting by Billboands Leila Cobo and
Brian Garrity.
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How men and worp;en listen differently to talk radio
Mars, Venus

[}
And Talk Radio

Valerie Geller
vgeller@aol.com

f you're a man, perhaps you've had the experience of driving with

. a woman in the car with the radio on. Maybe it's your wife, your
mom,a friend. Then, suddenly—out of nowhere—she says,“I've put
up with this for over half an hour and I just can’t stand it anymore.”
She reaches over, hits the button for the AC station and that's what
you hear for the rest of your drive.

What was on? The game? Talk radio? News?
Why can’t men and women listen happily to the
same radio stations?

Because men and women listen differency.

Research shows that traditional commercial
radio news, talk and sports formars tend to have
higher male appeal, and AC formats are female-
intensive. But now focus group findings show chat
men are getting sick of the anguing, egos and—
pontificating associated with wlk radio, and the
numbens retlect this.

While many aalk programmers are struggling
to ateract female listeners and to keep their
male listeners listening longer, they also need
to continue to grow their audiences.

If that's your goal. it becomes important to
understand the differences in how men and

women listen.

You may already be familiar with these ideas
from “"Men Are From Mars, Women Are From
Venus,” or Dr. Deborah Tannen’s earlier, *You
Just Pon’t Understand: Men and Women in
Conversation.” But it didn’t really click for me
until [ was working in Australia a few years ago
and met Dr. Evian Gordon, head of the Brain
Resource Co. When we began working with
some of the results of this brain rescarch, it
became clear how this could be applied to talk
radio and help programmers succeed.

To understand the different ways men and
women take in and process information, it's
important to know the following:

Principles Of
Creating Powerful
Radio

1 Speak visually, in terms your listener can
“picture”

2. Find, and start with, your best material.
3. Tell the truth.

4. Never be boring.

S. Make it matter.

6. Listen to your station, even when you are
not on.

7. Use “you.” Telk to one person at a time.
8. Do smooth and engaging transitions and
handoffs.

9. Promote and brag about your stuff.

10. Brag about other people’s stuff.

Ti. Be who you are on the radio.

12. Take risks. Dare to be great. —VG

What Women Want

Female listeners respond to, and need, powerful sto-
ries that touch the heart. They are interested in
moral issues and want to hear likable personalitics.
For then, it works best when listening to radio feels
like hanging out with a friend. Women have a
deeper need 1o connect emotionally with a topic
or subject, otherwise they tend not to stick with ic.

Men—Show Me!

Men nespond to the visual. While most men are
competitive and like new information, they are
stimulated by visual detaiks. Brain rescarch empha-
sizes the importance of the visual, so linguage that
describes evénts with accurate visual elements and
details tends to make men pay closer atgention to
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what & being said. Whie

and cnjoy sports radio on days

women cnjoy the visual, men mTﬂ“M other than Super Bowl Sunday?
actually need it mcm“ Sports announcers, this onc's for
Both men and women say you: In addicion to the visuak,

they listen to talk radio for new H you're planning to attend the Conclave, dig deeper to find and tell beter
information, both want “talka- join Valerie Geller for more on “Creating stories. Women respond to sto-
ble topics.” All listencrs, male Powerful Radic: Getting, Keeping and ries, emotion and relationships.
and female, respond to humor. Growing Audiences. for News, Tallc and

Sports.” at 2:30 p.m. on June 29 at the

Marriott City Center Hotel. For more infor- There Are No Boring
He Says, She Says mation or to register, visit theconclave.com. Stories, Only Boring
Sports announcers are among W
the best in the business at visu- Heres an example: When | was

al description—the “play-by-play.” They are mostly men,
talking to men, in 2 way men understand. At baseball and
football games, perhaps you have noticed men listeni

working in Australia in 2004 during the Summer
Olympics in Athens, part of my job was to listen to some
of the Australian Broadcasting Corp’s Olympics coveragr.

¢o radios while watching the game with their own eyes?
The play-by-play announcers enhance the visual experi-
ence for them.

Women, on the other hand, are emotive. If 2 woman
can "feel” an emcticnal connection to a story, she is more
likely to isten closely and take in the information. So, for
a story to appeal to both men and women, it should deliv-
er information using both visual and emotional language.

The Sports Radio Challenge
Our rescarch shows that about one in five women enjoys
sports radio. Out of that 20%, about one-thind, tumed out
cither to have played sports when they were young or phay
on teams now. They know the feeling of hitting or kicking
that ball and enjoy sports radio. Roughly another third of
females interested in sports had men in their lives who were
really into spores. To please these men, and have things in
common to talk about with them, the women, while not
personally pasionate about sports, paid o or fol-

1 had licde interest in an ivem that began, “Up next, i’ the

Bux then, 2 reporter said, “This next young woman first
picked up 2 bow and arrow when she was just a child.
Today she's among the finest our country has to offer. Her
mom and dad are right here beside me. Now here’s what
she's got 1o do: Hit a black target the size of 2 grapefruit
acroms three football fickds.”

Two minutes eartier, | could not have cared lews about
the ten’s archery peticion. Now | was paying

-

‘Imagine talking to a
blin J:erson. ow
would you describe
things visually? If you
can learn to “talk in

pictures,” you will

create compelling and
powerful radio.’ —vaierie Geller

obscrved detaib and think and speak visually. Do you
remember Paul Harwey's appearance & an R&R Talk
Radio Seminar luncheon a few years ago at the Marina
del Rey Marriott Hotel? When the nation's most listened-
to broadcaster accepted his award, he took 2 moment to
thank Erica Farber and the folks &t R&R.“for the ocean
view room and kst night's Tahitian moonlight through a
Venetian blind.”

In that moment, you could see two things: that room,
and why Harvey is one of America’s premicr storytellers.
He's got the visual details and the emotional coment to
connect with men and women.

Ome trick: Imagine talking to a blind person. How would

atention. If you can get your listeners to “sce it” and“fecl | Laasning To Talk In Pictures
it.” then they will care and bisten closely.
Anceh le from England: A rep e

Hy? If you can kearn to “talk in

from a bystander’s camera phone video, paints the soene
of a pit bull attack on a small child using visual and emo-
same size, The dog had its jaws imbedded in the litle boy's
neck. The child was screaming in terror and pain.
“Within moments you couldn't tell the difference
b the red-and-white pattern in the child’s shirt

lowed the scores and games. The final third were “oldest
daughters” Because their Eathers didn't have sons to take to
games, they took their daughters. These women now cquate
sports with a fun time spent with their dads and often

Bue what abowt the remaining 80% of the women? Ifthe
game is on in the car, how do you get women to tolerate

fek, standing by helplessly as the vicious beast attacked
her child?”

See It On Your Radio
Talented broadcasters and  writers nacurally inchude

pictures,” you will create compelling and powerful radio.

Listeners are hungry for the connection talk radio
offers them. By understanding the differences in the
ways men and women listen to the information and sto-
rics you're telling, you'll grow your audience. And next
time you're driving, you might cven get to hear the
whole game. [

News/ialle broadcast consulsam Valesie Geller is presidem of
Geller Media lmernational and author of thece books abosws sadio.
Gellers “Creating  Powesfl Radio: Getting, Keeping &
Growing Andiences” (Focal Press).

What do you want YOUR
programming to do?

CALL Skip Joeckel 719.579.6676 *
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Grow Local $ponsors. Capture Listeners. Car Clinic P

CarClinicNetwork.com

amming does it.
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= Super Ex-GirIfriend

1. Miranda Lambert enjoyed a little preconcert hobknobbing with
Sony BMG Nashville and CMT executives backstage at the
University of Arkansas in Fayetteville, Ark. The singer/songwriter
opened for Dierks Bentley. Her second CD,“Crazy Ex-Gitlfriend,”
arrived in stores May 1. From left are Sony BMG Nashville executive
VP Butch Waugh, CMT manager of music and talent Laurissa
Juzwiak, CMT director of music programming and talent relations
Evan Kroft, Lambert, CMT executive VP/GM Brian Philips, Sony
BMG chairman Joe Galante, Columbia national promotion VP Jimmy
Rector and Sony BMG Nashville VP of marketing Tom Baldrica.

ACahili@RadicandRecords.com.
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2. Grace Under Pressure Debra
Messing discussed her starring role in
USA Network’s “The Starter Wife” with
ABC News Radio entertainment
correspondent Bill Diehl. The Emmy
Award-winning comedian plays a woman
who is dumped by her husband, a
powerful Hollywood mogul. 3. Talk of
the Tewn R&R president/publisher Erica
Farber, right, and sales representative Rob
Plerce, left, greeted former President Bill
Clinton at Air America’s relaunch party in
New York. &. Last Dance Veteran PO
Elroy Smith, left, said goodbye with style
on his last day at Clear Channel urban AC
WVAZ (V103)/Chicago. Midday personality
Trol Tyler, right, and other WVAZ staffers

advertisers and radio station personne}
joined actor Dan Aykroyd for a special
lunch at the new House of Blues in Dallas.
The actor and radio personality—he hosts
“The House of Blues Radio Hour"—
discussed inner-city school music
education programs with his guests. From
left are Bicoastal Media classic rock
KBDN/Eugene, Ore., PD Jerome Fisher
and Aykroyd. 6. So Far, So Good
Megadeth frontman Dave Mustaine,
center, talked to Greater Media active rock
WMMR MD Sean “Rabbi” Tyszler, left,
and PD Bill Weston about his band’s Tith
studio album during a visit to
Philadelphia. “United Abominations” was
released May 15 by Roadrunner Records.
7. Music Manla Pianistiomposer Arthur
Hanlon, left, chatted with iLaunch en
Espafol format manager Rosy Castro
about his latest release, “Mecanomania.”
The CD includes hits from popular ‘80s
Spanish pop group Mecano.
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By Wade Jessen, Gary Trust, Anth

Timberlake Goes Fourth

Justin Timberdake becomes the first artist in
the 14-year history of the Nicken BDS
CHR/Top 4 chart to score four No. | hits
from an album as “*Summer Love™ (Zomba)
jumps 3-1.The song follows fellow *Future-
. Sex/LoveSounds™ cuts “SexyBack,” *My
’.- o 5 - Love” and *What Goes Around . . . Comes
o h_‘." = Around” to the top. He ako becomes the first
male lead artise with four straight No. 1s and
the second overall after Alanis Morissette, who hit with four consecutive
tracks (three from “Jagged Litde Pill” in 1996 and “Uninvited™ from the
*City of Angek™ soundtrack in 1998). “Summer™ is Timberlake's fifth
carver chart-topper. a total that moves him past Nelly for most by a male
artist. The sum ties Avril Lavigne for most No. s this decade one week
after Lavigne set the mark with “Gidfriend™ (RMG), which dips to No. 2.
Both Timberlake and Lavigne trail format leader Mariah Carey who has

had six No. 1s.

Linkin Still
Parked In
Alternative
Top Spot

Linkin Park’s “What I've Done”
(Warner Bros.) retains the No.
1 spot at Alternative for a 10th
week in a row and becomes the
group’s second track to hold
the pole position for a double-
digit stay. Of the band’s six
other chart-toppers, only
“Numb,” which totaled 12
weeks at No. ) between
November 2003 and January
2004, has spent more time at
No. 1. “What I've Done” is the
first track to accumulate 10
weeks atop the Alternative
chart since the Red Hot Chili
Peppers’ “Dani California” hit
the 10-week mark one year ago
this week on its way to a 14-
week stay at the top.

Moffitt

New ‘World’
Records

With 2 2-1 nebound. John Mayer’s = Waiting
On the Word to Change™ netuns o the
AC st for 3 vond-setting sixth dis-
tnct stay 2t No 1. Werld” pawes the imark
sct by Natasha Bedingtikl's "Unwrinen.”
which made five separate ascetndons trom
Septanber 2006 thauggh March.
Colktirgg 2 13¢h total week at the top,
“World" abo becomes the komaest-rubing
tithe by 2 wolo nule on Cohnnbia Revonk
since the AC chart comverted to Nicken
BIDS data in July 1993. That yvar, Bily
Joods “The River of Drcans™ and Michacl
Bokons “Said 1 Loved You . .. Bt 1 Lied™
bogan back-to-back 12-wevk reiggns,

Kingston Salls Ti
Big Gal: At T
Rhythmic

One week aficr Sean Kingeon had ane gf
the fastest clinibs into the top 10 by 2 new
artist this decad, the RAB upstart posss the
Langest plays increase on the Rhythnne chant
since 2004 2« “Beautitil Girks™ (Epic/Kach)
s 1071 spisr, nuowvingg 9-60. Ies the charts
best improscanent since Emineim’s “Just
Lose It colkected 1,63 ackditional plays on
the Oct. 9. 2004, Nicken BDS-powered
Rhythini: chart. Last s Kitgeton boked
into the wp 10 in four wocks, the shortest
trip by a debut male artiw since Afroman
ook three frames with “Bevase 1 Got
High™ in Sepenber 2001,

y Colombo and Raphael George |

7

Vega Ends
Five-Year
Chart Hiatus

Suzanne Vega makes her first appearance on
the Nielsen BDS-driven Triple A chart in more
than five years as “Frank & Ava” (BLG) debuts
at No. 25. Vega last drew chart ink in January
2002 when “Widow's Walk” ended a 15-week
run after peaking at No. 6. Vega's new song
introduces her new album, “Beauty &
Crime,” due July T2.
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11 Years Later, Lawrence
Returns To No. 1

With the largest audience impressions increase inside the
top 10, Tracy Lawrence's “Find Out Who Your Friends Are”
(Rocky ComiortACOS) leaps 4- on the Country chart. The
track is his eighth No. 1 and his first since “Time Marches.
On” led for three weeks in June 1996. The Thyear lapse is
the longest for any artist since Kenny Rogers dosed a B-
uer period between chart-toppers when “Buy Me a Rose”
ruled for one week in May 2000. Lawrence's single replaces
Emerson Drive’s “Moments™ (Midas/New Revolution) at No.
1 it’s the first time that an independently
distributed label has replaced another
since June 1950, when Moon
Mulican’s “Tll Sal My Ship
Alone” (King) took over
the top spot from

cimb by “Friends” to
No. 1is the longest in the
chart’s history, beating
the 36 weeks it took
Steve Holy's “Brand
New Girifriend” to do
20 in the Sept. 15,

2006, issue.
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Austin’s heritage top 40 explodes—not literally—in the winter book

KHFI Enjoys Some Fine
Austin Living At No. 1

Kevin Carter

hile taking an idle look through the winter book, it suddenly
leapt out at us like an armadillo crossing a dusty Texas high-

way late at night: KHFI (96.7 Kiss FM)/Austin is sitting all
alone at No. 1 in the market 12+, having ignited the afterburn-
ers to jump 5.1-6.5. We immediately decided to pester PD Jay
Shannon, asking him how on Earth that situation could have

happened. 1 have no idea,” he answers with a laugh. Thankfully, he actually did
have some ideas, otherwise, this column would be over right about . . . now.

“The morning show really exploded over the
past year,” Shannon says, referring to “The
Bobby also  stan
Lunchbox, Amy, Carlos and Alayna, and is syn-
dicated to Clear Channel CHR /top 40 sister
KZCH (Channel 96-3)/Wichita. “Bobby and
the crew have just done 2 phenomenal job of
capturing the 18-34 cell, which has even grown
into more of the 25-54s as well. They have com-
pelling content and do funny biws, and the
chemistry between the chree of thes
ic. I chink that’s the biggest reason for the suc-
cess of the station.”

Of course, there's always that question of, Does
the show have to nuake an extra effort to remain
local despite syndication? Shannon says that
Bones and company still have local segments, but
at the end of the day, it's simply a good morning
show. “It’'s about elements that connect with lis-
teners, and whether that’s Lindsay Lohan gossip
or street stunts thae could run in any market,
compelling content is compelling content,” he
says, adding that such benchmarks as traffic and
weather keep a station locally relevant.

“We'ne not going to talk about the state capi-
tal, that’s not CHR. Its about a younger demay
and what's important to them.'American Idol*is
a great example, We spent hours talking about it,
but that’s not local”

And of course, its all about the music.
Shannon (and the audience, obviously) are lov-
ing top 40 current music cycle. where artists
ranging trom Justin Timberlake to Nelly Furtado
and Timbaland are delivering mass-appeal pop/

Bones  Show.”  which

rhythm reconds that transcend any perceived for-
mat boundarics.

“Whether you like hot AC, rock and espe-
cially the rhythmic cumers who come over to
the station, those types of songs make it very
friendly for those guys to like and accepe the
station,” he says. “The rhychmic stations are
your biggest threat, so being friendly to those
listeners—and we have two rhythmics in the
market—without getting too thug or urban,
that's a mass-appeal staple that just translates
into huge numbers.”

Meanwhile, Shannon kept the station consis-
tent with a concrete music strategy. “For a while,
when we relaunched as Kiss, it was really more
of a pop-rock-leaning station, then more of a
rhythm, then back to mainseream. Ie's a mateer of
keeping the music cycle and the music strategy
comsistent to our listeners, so they'll know what
to expeet out of the station.” While music was
strong for top 40 in the winter book, it wasn't so
great for other formats, he adds.

Promotionally, Kiss wrapped itself around
the artists like aluminum foil and did a ton of
in-studio performances. “The nontangible
things like bringing artists through and letting
listeners meet them and shake hands is really
cool,” Shannon says. Kiss also gave away a new
Cadillac  Escalade, which he describes as
probably the biggest giveaway the station has
ever done.

Naturally. Shannon wants to give props to the
people responsible, starting with the aistaff, “The
Bobby Bones Show.” midday princess Micki
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Gamez (who's  voice-tracked  from  WKQI/
Detroit but is from Austin and is a natural at
throwing in local references), APD/MD/afternoon
dude Tony Cortez and night guy Cruz.

*I've worked for stations before where it's not
a perfect work environment, and you don't have
the freedom to do what you think is right
because you're questioned every day by upper
management—but that's not the case here in
Austin,” Shannon  says, thanking OM  Mac
Danick and new market manager Pat McKay.
“They're very supportive people.” RR

Radio editor Keitl Berman usts so instrmmental in the

preparation of this colwmn, pou hare no idea.

Get To Know Jay Shannon .

Recent ratings highlights: No. rhythmic KXBT (the Beat),

112+ and 18-34 (winter ‘07) rhythmic oldies KFMK (Jammin
Career recap: Weekend over- 105-9) and country KBUK (104.9)
nights at KFQX/Abilene, Texas; La Grange, Texas.

overnights at KRLB/Lubbock, CDs in your car player: Ha—this
Texas; back to KFQX for momings;  will make me either look really
PD/moming host at KZIVLubbock;  cool or a guy attempting to be
after attending Texas Tech, begins  really cool, but | have Mike
doing regional programming and Jones—| loved “Sittin' Sideways”
morning-show syndication in —2Puac’s “Greatest Hits,” 30
other smaller Texas markets; PV Segonds to Mars and Blue
morning host at KHFVAustin; two  October.

years as PDéafterncon driver of Hobbies: | love the lake.
KXXM/San Antonio; now KHF1 Gadget you can’t live without:
and KFMIK/Austin PO, Agrit

Whatever possessed
you to get into this

What do you drive?
An FI50

business? Growing up Favorite sports
in Abilene, it amazed teams: University of
me to visit Dallas-Fort Texas at Austin
Worth and hear Y95 football and Texas Tech
[KHYT], KEGL and football
K104 [KKDA]. Dallas . Favorite junk food:
radio captivated me oy Chocolate milkshakes
and inspired me to give it ashot.  Favorite TV show: “American idol”
After the first airshift, | was Favorite nontrade publication:
hooked and completely fellinlove  Consumer Reports
with the business. | used to drive Stations, other than your own,
100 miles with a boom box and that you admire and why:
record hours and hours of Y95 KHKS/Dallas—very well-
and KEGL (the Eagle). | learned programmed, great morning show
more about radio from listening with Kidd Kraddick, great talent
than you could imagine. and presentation. WFLZ/Tampa—
Early influences: My first PD have always been impressed with
Scott Michaels. | remember him their imaging. KIIS/Los Angeles—
putting me on the air with zero a well-packaged station, they just
experience. Had that not do it right. WHTZ (Z100¥New
happened, I'd be living in a van York—larger-than-life presentation
down by the river, but Dallas radio  and imaging.
is what made me pursue the Pets: My wife has a shih-tzu.
business in general. Birthplace: Tulsa
Family: Wife, Heather, and my Store you would choose to max
two sons, Paul, 9, and Austin, 7. out your credit cavd at: Best Buy
Stations preset in your ear: Last person you went out to
Austin’s rhythmic KDHT (Hot dinner with: My wife
93.3), CHRAop 40 KHF1 (96.7 Most annoying thing people ask
Kiss FM), hot AC KAMX (Mix you: At what age did you start
94.7), alternative KROX (101X), losing your hair?
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JUNE 28 - JULY 1, 2007 - MARRIOTT CITY CENTER HOTEL « MINNEAPOLIS, MINNESOTA

2007 Rockwell Award: Erica Farber. Neal Boortz Keynote.
Awards Luncheon. 30 Under 30 Luncheon. 8 Scholarship Awards.
The Promotion Summit. Conclave College. Job Fair. Air Talent Coaching Clinics.

Tuition: $399 until 6/15
(Preregistration closes on 6/15)
Student/Educator/Free Agent: $99
Saturday-Only Tuition: $99 until 6/15

Presented by Platinum Partner Radio & Records Partners Arbitron * AudioBItXChange/BitXChange « BMI -
Lincoln Financial Modia » McNaity-Smith Coliega « McVay Media + MediaSpan « Mogatrax « Musicrypt/DMDS - Nieison Entortalnment/BDS Radlo » Play MPE « Premiore Radio Notworks/Mediabase + PromoSuite
Specs Moward Schooi * Troy Research * Last-misute sponsorship opportunities still oxist at the 32nd annual Conclave Learning Conference. Contact Phil Wilson: philGtheconclave.com or 952-927-4487

Networking. Small Market Magic. PPM. Radio Rules & Regs. Production.
Technology. The Next Big Thing. 9 Format Symposiums.

Over 40 individual sessions + 8 meals/snacks inciuded with tuition!
gistrants

Marriott sleeping room ble only to Conclav

JUNE 15, 2007

8rown Colioge *

he Conclave

Edison Mcdia Re:

Registration and agenda details for the
industry’s best education value is available at
www.theconclave.com or by calling
952.927.4487

a 32 year-old, 501(c})(3) non-profit education organization.

MusicMaster
RCS

ch « Envision Radio Networks ¢ Jones Radio Networks -
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Techno decisions: The pros and cons of two new super phones

Upgrade U

Darnella Dunham °
DDunham@RadicandRecords.com

he days of using a cell phone simply to make phone calls
are long gone, and it's become really hard to stay on top
of things at work without a phone that can keep you
connected in every way. B About six years ago, | was
stuck on my Motorola Skytel pager, and Radio One sen-
ior VP of programming content Jay Stevens told me that
the BlackBerry was completely on another level. It took me a couple of
years to make the switch, but now I am addicted to my CrackBerry. Now,
however, I am admittedly considering breaking up with BlackBerry to

get with iPhone.

My BlackBerry 7290 has served me well in
the last ewo years, but it is definitely time to
upgrade. Yes, it handles all my basic needs, bue
I've dropped it countless times and it looks real-
Iy beat up. But most annoying are the frequent
dropped calls. From what I've been told, tower
upgrades were made shortly after 1 purchased
my 7290, so my phone (purchased in Miami)
ish't consistently connecting with the towers in
Los Angeles.

I know | need to get another cell phone
soon, but I'm having the hardest time decid-
ing which one to get. I've managed to narrow
my selection to just two, and when you see
how amazing the BlackBerry 8800 and the
iPhone are. you'll understand my inability to
make an easy choice. Even if you're perfectly
happy with your phone, these two are cool
enough to make you want to make the leap.

BlackBerry 8800
When BlackBerry's Peard hit the markeeplace, |
was tempted to get one, but I was turned off
when I realized that it didn't have 2 Qwerty key-
board. But BlackBerry's new 8800 does have a
keyboard, and it's lighter and less bulky than the
phone 1 have now. Plus, it has a great overall
look—very clean and sleck.

I'm not a fan of Bluetooth, but I'd like my
next phone to be Bluctooth-capable in case )
ever need it, and the 8800 has Bluctooth 2.0.1

JUNE 15, 2007

don't have a Global Positioning System (GPS)
in my car, so it would be cool to have access to
it with the BlackBerry 8800,

Another feature I'm excited about is the
media player, which works for music, videos and
photos. It would be so convenient to be able to
listenr to music anywhere, and it would really
help me stay on top of new music as it comes
to me via e-mail. The memory isn't as robust as
my iPod’s, but additional memory can be pur-
chased if [ need it

You can see who's available before calling
with the push-to-talk button, and there'’s
also voice-activated dialing, conferencing
and a speaker phone. Even though it's been
a few years since I've been out of the coun-
try. | love the BlackBerry 8800° ability to
receive and send calls and messages in more
than 120 countries.

I don’t really browse the lnternet with my
BlackBerry 7290 because it seems to take for-
ewver to load each page. The 8800, on the other
hand, is much faster. Another highlighe is the
battery, which holds enough juice for five hours
of talk,

lustead of a scroll wheel like the 7290, the
8800 has trackball navigation. kt feels kind of
awkwand to me, but maybe that's because I'm
not used to it. Fve had my eye on the
BlackBerry 8800 for a minute, but I've been
reluctant to get it because I've been anticipat-
ing the next product.

iPhone

Like many people, | cant wait to get my hands
on Apple’s il’hone. It does everything | need and
more—and its just cute. The home screen is
straightforward and easy to navigate. Making calls
ent since the touch sereen allows
you to go rig’ll to the penon you
need to reach instead of scrolling
through or typing 4 name into a
list of contacts.

My current phone makes me
listen 1o old voice-mail messages
betore § get to the new ones, and
1 hate that. But with the iPhone,

is extra conv

I'm in control of the onder in
ch 1 listen to messages or read
my c-mail.

The iPhone has a camera and
a direet link ta maps, two features
I've never had on a phone but
could really use. Internet brows-
ing is available on the iPhone,
computer-based bookmarks can
be synched, and you can zoom
into Web  pages. Google and
Yahoo searches are built in to the
inchided Safari Web browser.

Just  like  BlackBerry, the
iPhone synchs with my contacts.
But iPhone has the edge musical-
ly because 1 can synch my MP3s
and videos through iTunes. It even allows you to
g in the music library—
a feature no iPod model has.

The touch screen on the iPhone is an advan-
tage and a drawback for me. I like the ability
get the iPhone to do what | need by just touch-
ing it but I think having to constantly rub off the
fingerprints would get annoying. Other minor
weaknesses are the
Ik of Bluctooth
capability and GIS.

I fed like the
iPhone was made for
me, but Fm pretey
frugal and—§ don't
know if | want to pay
more than twice
the price, of the
BlackBerry 8800,
Also. brand-new
prochucts tend © have
a few glitches, and |
don't know it I want

wh

use “cover low ™ searct

to num into those,
The  BlackBerry
8800 and  the
iPhone would be
fun toys to have, but the best part about them—
and pretty much every cell phone out now—is
how much more efficient and effective they allow
us to be in our jobs. | still don't quite know which
phone I'll get, but | know I'lf be happy with
cither one,
Its amazing to see how far cell-phone technol-
ogy has come in a relatively short ime—I1 can't
wait to see what they can do in 2012, RR

Phone.
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With Elroy Smith’s departure, Kris Kelley and Armando Rivera

take over WGC| and WVAZ

Winds Of Change Blow

In Chicago

Hillary Crosley

HCrosley@RadiocandRecords.com

n Feb. 6, a tornado of changes began swirling at Clear
Channel/Chicago that would ultimately serve as a cata-
lyst for long-term changes within its programming
department. Within the npext several months, urban
WGCI's PD and MD would be gone, and several new
programming appointments would join the Clear
Channel/Chicago team. Here'’s how it all transpired. B Led by veteran pro-
grammer Elroy Smith, urban WGCI ruled the 12+ roost in Chicago for
more than 40 quarterly ratings books, almost consecutively. The cluster was
highly successful, and WGCI blossomed into one of the country’s premier
urban stations in Chicago’s heavily signaled market. Then in February,
Clear Channel announced that MD Tiffany Green, who'd been with
WGCI for five years, had been relieved of her duties. In a major reorgan-
ization the following month, the company allocated new PDs for each of
the cluster’s urban stations—which also include urban AC WVAZ and

inspirational WGRB-AM.

Smith was repositioned from Clear Channel/
Chicago OM/WGCE PD 1o WVAZ PD, while
former urban WJLB/Detroit APD/MD/midday
personality Kris Kelley segued into the WGCE PD
position, Then in mid-May, Smith announced thae
he was departing Clear Channel/Chicago in
search of new opportunities. Armando Rivera was
appointed WVAZ PD.

Smith's contract with the company is official-
ly runs out in August, but June 1 was his last day
in the office, " After time doing the same thing
over and over, 1 was truly comfortable in run-
ning WVAZ—we're talking 15 years,” Smith
says of his time with WGCL “GM Marv Dy-
son was known to hire a PD for 18 months, but
God had a different plan and let me stay for 15
years. I'm graceful that corporate and manage-
ment gave me an opportunity to  explore
unlimited possibilities. It was a tremendous
learning experience, and | thank my staff, who
followed my vision.”

Home-Grown Music Hot At ‘GCI

Kelley began her carcer at urban WAMO/

JUNE 15, 2007

Pitsburgh in 1990 and was promoted to
MD/midday announcer before joining
WJLB in 1998, She has now been in the
programming seat at WGCI for three
months. Describing  the move from
Detroit to Chicago as a relatively smooth
transition, Kelley says that she has learned
from some of radio’s best, including former
WJLB PD K.J. Holiday in preparation for
her new gig.

“Radio in general is always changing and
morphing with the times.” Kelley says of
WGCI's new direction, “New technology. for
instance. is changing the way we all do things
in this business. I'm really looking forward to
exploring WGCI's Web potential and making
our Web site more interactive.”

Kelley adds that her team is preparing a
special summer promotion that will align
Chevrolet and WGCLL

“We're bringing two of the biggest brands
together to, create Chicagos hottest strect
eam, WGCIs Chevy Riders” Kelley says.
“We'll have a strong street presence. We akso
[had| our high school party. Schools Oue

Jumpoff, on June 12 with Huey, DJ UNK,
Sammie and Rich Boy.” Tickets were free and
could only be won from WGCI.

Another event, the Taste of Chicago, is
coming June 29-July 8, Kelley adds.

“We're expecting over 450,000 people
cach day. We have Lyfe Jennings and Musiq
Soulchild performing on July 5. which is
free as well”

Kelley recenty amped up her staff by pro-
moting Kenard "K27 Karter 10 MDD, succeed-
ing Green. Karter joined WGCH more than
three years ago. He previously served as
vvernight weekend air personality, a role he'll
continue on Sundays from 2 am. to 6 a.m.,
and as production assistant.

“I come from very humble beginnings and
feel extremely blessed to have this opportu-
nity to work alongside Kris Kelley,” Karter
says. 1 am so thankful for my music produc-
tion experience, specialized cémputer skills
and ability to effectively interact with record
companies and recording artists.”

Karter steps into the MDD position during
a fertile musical period in Chicago. Home-
grown talene like R. Kelly. Kanye West and
Common are all releasing slbums this sum-
mer, and will most y rule the Urban
chart. Kelly's “Same Girl” teaturing Usher is
already No. 5, and “I'm a Flirt” featuring T.1.
and T-Pain spent two weeks at No. 1.
Meanwhile, West recently released a mixeape,
“Can't Tell Me Nothing,” with the tide track
beginning to receive airplay.

“It just so happens that a lot of great music
has been coming out of Chicago,” Kelley says.
“What I've found so far is that Chicagoans

Jjust love great music.”

V103 Open To Change

Rivera, who succeeded Smith June 4 3 WVAZ

PD, served as APD/MD at CHR /top 40 sister

WKSC (103.5 Kiss-FM) until 2001, when he

Jjoined V103.

“V103 has a solid foundation, and the goal
avill be to build on that and make—it even
stronger,” he says. “l am very excited about a
few changes at V103, including our new
gospel show *Get Your Praise On’ and our
*V103, Back in the Day’ show that features
old-school funk and hip-hop.”

On the station’s events calendar, V103
morning man Tom Joyners sky show, a
traveling version of the syndicated host’s
morning show, comes to town June 29, while
V103 will host performances by Frankic

4 Beverly and Maze on the opening day of the

Taste of Chicago event.

- However, Rivera is also looking past the
summer. He truly believes that openness to
change is the most important lesson he has
gained in his career thus far.

“We all need to be prepared for change,” he
says. "Our programming mind-set will need to
evolve with the [Portable People Meter| and
the numerous choices that listeners now have
for obtaining music and content.” RR
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MD: Jeft Harrison MD: Freddy Foox
KQXL/Baton Rouge, LA*
PO: iichest Francois WHRPHantoville, AL>  © VA*
(OM: Ken Johnson OM/PD: Wak Ford
A PD: Mark Raymond
PO: Darryl Johnson APDYMD: Toni Terrell e
APD: Chris Coleman PO/MD: Eugene Brown
e
A Bri KBLX/San Franciace, CA®
PD: JohnLong APDMD: The First Lady PD; Kevin Brown
MO: Kimwrie Taylor
WMGL/Charteston, SC* WKXUSackson, MS®
OMPD: Terry Base OM/PD: Stan Branson Music Choice Smonth REB/Satelite
MD: TK Jones OM/PD: Damon Williams
A APD: Mecca Thames
- od OM: Gait Austin MO: Lamonda Wilkiams.
OM/PD: Michael Tee POMD: KJ Brooks
Sirtus Hoart & Soul/Satelite®
N KUK/ Kansas City, MO® B.J. Stone ’
POMO: Terr: Avery PO: Jevold Jackson MO: Sasha Montevo
WONC/Chariotte, NC* w The Touch/Satelite
PL: Abvin Stowe P0:D-Rock PD: Stan Boston
MO: Chris James. APO/MD: Hollywood Hemandez
KOKY/Utie Rock, AR®
™ OM/PD: Mark Dylan XM Sulte 62/Satelite®
OM: Keith Landeches PD: Vic Clemons
PO: Andres Perry KILH/Los Angaies, CA*
POMD: Aundrae Russell GA*
ne (OM: Brad Kelly
POMD: Fracie Reynolds POMD: Gary Young
POMD: Tim Gevard Girton
e [
OM/PD: Elvoy Smith ™ PO: Yolanda Neely
Asmanda Rvera PO: Edeen Coller o
WZAK Chrveland, OH® A OM/PD: Quenn Echols
OM/PD: Kim Johnson PD: Phil Michaels-Trueba
MD: Terry Bello APD: Karen Vaughn w
MD: Ken James PD: Roshon Vance
WLXC/Colembia, SC*
POMO: Doug Wilkiams. WIS/, AL KMUM/SL. Louls, MO*
PD: Mara Melendez PO: Dasvel Eason
'WWOM/Colbumbia, SC* MO: Vanessa Benedetty Jerome MD: Tesrence Bibb
POMD: Mike Love:
WIMRAwanduwe, WI* WFUN/SL. MO*
WAGH/Columbus, GA* POMD: Lawsi Jones OW/PD: Joweol “Boogie 0° Gildwist
PIVAPD: Queen Rasheeda WOLTMohile, AL®
MD: Edhward Lewss OM/PO: James Alexander Ny
MO: Cathy Barlow OM: Rich Lauber
WKZIM Cohewbus, GA PO: Buach Charles
OM/PD: Carl Conney, . APD/MO: Kennwy Dees
MD: Brandon Connes PO: Chris Collins
OHe
OHe WWMC/Montgessary, AL
OM: )., Kunes POMO: Darry! Eliott APDYMO: Brandi Brown
PO: Wasren Steverrs
WOQK/Mashille, TN® AL
KRNE/Dallas, TX* PD: Kenny Smoow OM: Greg Tomascelio
PO: Shay Moore POMD: Charles Anthony
KMEZ/Naw Orloana, LA®
KSOC/Dallea, TX?® PO: Lefron "LBJ" Joseph 'WGOV/Veldesta, GA'
OM/PD: John Candelarls APO/MID: Kelder Summers PO/MO: Jammin' Jammie Brooks
OHe WYLD/MNew Orisans, LA® | o
MO: Traci LaTrelle
e WBLS/New York, NY*
PO: Carolyn James, PO Vinny Brown oce
MO: Karen Addison PO: Kathy Brown
WRKS/New York, NY* MO: Mikee Chase
e PO: Toya Beasley .
OME: KJ Holiday MO: Jube Curstines, WNEW/Wast Paim Boach, FL*
PO: Jasnillah Muhammad OM/PD: Mark McCray
APD: Oneil Stevens VA APD: Kyle Stewart
MO: Krysti Burchett PO:DJLaw MO: Patrice Wright
WEBBK/Dothan, AL WYKL/ Norfolk, VA®
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Christian radio moves forward

Embracing New

Technology

Kevin Peterson
K

s technology continues to march forward, Christian radio sta-

tions arc changing as well. They are adapting to the technol-

ogy their listeners are using and finding easier and more effi-

cient ways to do their jobs. B From text messaging to new

high-tech toys for remote broadcasting to a smart phone that

controls a radio station, Christian broadcasters share stories on
how they are using new technology on the job.

At KCMS/Seattle, text mewaging is the next big
thing. Webmuaster Matt Munde says, “It’s such a cool
new technology and a way t© alkw listeners o
commumicate with their favorite radio station and
buikd ity."Any time hears a song
they like on the air and wants to know what it is,
they can text ‘now phying’ w 23754, Within sec-
onds, they get a reply text mesage that tells them
the bst three songs plaved on the radio station.™

Mundt says the nexe step is to get the feature
sponsored by a client or o incorporate an addi-
tiomal message that plugs something happening at
the station.

Additionally, the station is ising text mesaging
at concerts in two ways. “During the intro stage
announcements we do as the sponsoring radio sta-
tion, we tell peopk to text ‘tront row” o 23754,
Munde says.*We pick a winner randomly and bring
them down to the front-row seats. We've abo used
it for backstage meet-and-greets. Michael W. Smith

was the first concert we did that for, and we got
about 400 or 500 texts out of a crowd of 3,000

The station has ako used texting day-of-show
to offer coupons for ticket discounts at the door.
“In the future” Mundt says, “we iighe abo do
something called “live text,’ whene people can text
messages or send pictures during the concert, and
they will display on the video screens in the
venue,” referring to a practice stations in other for-
maes have employed.

JOY-FM ncework PD Carmen Brown has a
solution for stadons weary of looking for phone
lines at remotes or, worse yet, doing remotes by cell
phoue. “Its the Ticline Commander G3, and it
rocks,” she says." You plug a wirckss broadband card
into a Linksys Wirckess-G router and plug that into
the Ticline." You can even plug your laptop in and
surf the Net on the same wircless broadband con-
nection you're using for the broadcast, and the qual-
ity is top-notch. When we were broadcasting from

‘Brandon
Heath is
coming with
us on our
Summer
Cruise and,
with this
technology,
we'll be able
to have him
sing live
sessions at
each stop
throughout
the week.’

—Carmen Brown

the Luis Palau testival in carty March, the folks from
WAY-FM heand it when they were driving up and
assumed it was ISDN.”

JOY-FM has plans to use this technology on the
upcoming S Cruise throughout its listening
area in Florida."Brandon Heath is coming with us,
and with this technology we'll be able to have him
sityg live sessions at cach stop chroughout the week,”
Brown says. “It$ that dlear” (See page 14 for more
on wirckess broadband remote units.)

KADI/Springficld, Mo., P> Rod Kittkeman says
that with the new technology available, he can
essentially run the station with his cell phone.” With
nry Palm Treo 700p smart phone, using VPN toch-
nology to contiect to the on-air computer, | can
start and stop songs. move conunercials, change
soutd fiks and keep things on time.” He abo uses
his Treo as a digital recorder for on-the-spot inter-
views and liners, using thind-party software that
reconds broadeast-quality WAV fikes:*1 can ako use
it 23 2 USB modent connected to my laptop, with
speeds as high as 921kps. | use thind-party softwane
that turns the SID card on the Treo into tile storage.
My laptop can then read and write tiks to my Tieo,

“Finally. | use the Tivo to do live remotes using
aJK Audio Adaptor 2 to plug into the carphone jack
of the Treo. Plug the wirckess mic and headphones
into the Adaptor 2 and its a remote-caster.”

Technology has ako helped stations broadcast
from outside the country. WCSG/Grand Rapids
GM/PD Chris Lemke says, “With the popularity
of YouTube, we won big with video coverage of our
recent staff trip to Colombia. We were there to paint
a biggrer picture of the need to sponsor children.

“"Whike we fed digitalquality audio back w the
Sates for ame-hour reporss, we were shooting
video of our visit that we uploaded to the station’s
Web site that night. It was great to be able to point
people to a visual of what they were hearing while
we were there”

Revord labeks are abo taking advantage of new
technology. Far Valentine's Day, Word Reconds art-
ist Mark Schultz wrote and performed a special lowe
song for one grand-prize winner. More thin 7.500
K-LOVE network listeners submiitted personal kowe
storics for 2 chance at the prize. *Another part of
the contest was giving listeners the chance to send
loved ones a personalized voice mail from Mark,”
Word promotions  coondinator Kenny Rodgers
says. “Listeners were given the choice of six mes-
sages that would go to Joved ones. Wee sent mone
than 8000 of these messages over five days, with
9B coming on Valentines Day.™ AR

dav
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Toodaloo ADDS NOW!

E I’fh" “She’s Fresh and Fun. Just what | needed for my Summer Playlist!”
a - Olivia Paff, WBVM/Tampa, FL

“Fresh voice that ROCKS and adds new variety to the mix!”
~ Rod KitHeman, KADI/Springfield, MO

Contact - Chris Chicago - 615.465.8247 - chris@chrischicago.com
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Taylor Swift reaches stardom at 17

The Sweet, ‘Swift’ Smell
Of Success

COUNTRY

R.J. Curtis
RCurtiwi sdicandHecords.com

itting on her tour bus before a recent show at Buck Owens’
Crystal Palace in Bakersfield, Taylor Swift reflects on how things
have changed for her in less than a year: Last summer, during
her first radio tour, Swift sopped at KUZZ/Bakersfield. @“My
goal at the beginning was just,‘Put me on the air, " Swift recalks.
It didn't happen on that visit, but at the Palace, with a sparse
lunchtime crowd in attendance, KUZZ PD Evan Bridwell encouraged Swift to

Jjump onstage and play a few songs.

Fast forward to the recent show, where two
hours before Swift hit the stage, a sold-out crowd
was already emsconced in the club. Mcanwhile,
a sizable group of fans had gathered by her bus
hoping for a chance to meet the 17-year-old

“Taylor is one of those artists where I've had to
Ly some of the numbers aside and listen to what
listeners arc saying and reacting 10" Journal KFDI/
Wichita PD Beverlee Brannigan says. “There’s def-
initcly something there that the research hasnt

‘She’s
acutely
aware of the
Britney

It's our job
to make
sure she
never
becomes
that because
sheis a
teenager.’

My&urpagmamuﬁnanlmdmm—
cable TV.

“GAC had a big part in this.” Borchetta says.“We
created one-minuee vignettes that play inside 2
video hour, called the ‘Shortcun’ series. In May of
2006, with no single o video, GAC ‘Shortcues’ fea-
wring Taylor stareed playing 15-20 times 2 week™

People who saw Swift on TV went to her My-
Space page, and, Borchetta says, “thats when i
started to blow up. It wene from zevo to 1,500
plays a day, then to 3,000 and 5,000 By this
week, he says, Swift will have accumulaced 17
million plays.

Online exposure is priccless, but hicting the road
and playing before as many fans as possible is still
a fundamental way to build a carcer. Swilt has been
part of George Strait’s show in the past year, is on
all of Brad Paisley’s 2007 dates, has done several
Kenny Chesney shows and is part of Tim Mc-
Graw and Faith Hill's Soul2Soul tour.

When you're only 17, such quick success can
beanuxdhlt-n’M:mnnnngalwdhadmd

is chall
myoaemdn&tg&wﬂ.mwbemof
“Of course, I'm looking at i five or six years
down the road, but you have to keep your wics
abouwt you right now” she says. “Things can
change 30 quickly.™

Brannigan expreses concern abowt the “care
and feeding” of young artises, saying, “It’ a long
road ahead, and | hope she has 2 good wam
around her to keep ik real and heakthy for her. If
shes got thae, the sky's the limic for Taylor Swift.”

Borchetea says of Swift, “She's acueely aware of
Lohan mistakes. It's our job to make sure she
never b that b she is 2 teenage
There are times | have to encourage her to please,
just go be 2 teenager”

phenomenon. caught up to yet* For her part, Swift says simply. “I'm just about
Taylor is, if you'll pardon the pun, swifily build- Nate Deaton, MD/GM of Empire Broad- doing the work right now; so that five or six years

mmywﬂnmmdhywsmmm mngGmpsKKTY/Sm]me agrees, citing from now, [Tl still be around.” [

goers, using 3 combination of good old-£ashi Swifts “absolutcly stage

elbow grease and 21s-century technology. mwmmmm

Swilt cstimates the number of station visis she
has made during the past year at more than 100.4]
try v look at my career a8 2 constant radio tour and
not just 3 single period in my carcer,” she says,
“becane you don't have 2 carver if you dont make
radio a prioriey”

But shell abo ecll you about the 275,000 My-
Space friends she has collected. *If you use [My-
Space] correctly, it can be the best thing.” she says.
“k makes people tak and communicate and
spread music.”

Swift explains her first-person, open-book ap-
proach to her MySpace profile.1f you keep peo-
ple 2t such a distance where they think they could
never be friends with you, then why would they
want to go buy your album? Itk about letting
peopie in and being personal and not being afraid
of that.”

While some programmers R&R spoke with

24/7 NEWS ONUINE @ www.RadicandRecords.com

KSCS/Dallas MI> Chris Hulf says that during
his first encounter with the then-16-year-old Swik,
“she was more poised, articulate and knowledge-
able than many veteran artiss”

Big Machine prosident/CED Scott Borches-
ta met Swift way back in the day, when she was
only 14.%} just kept having her play more songs,
and | was smicten,” says Borchetta, who hadn't
stage at the time. He promised Swift thac once
the wheek were rolling, she'd have a record deal,
and, he says,“Somehow | was lucky enough, and
she was crazy enough to say.'I'm going to wait
for you.'

“kaamedalotaDlunWovhwdljma
Andrews.” Borchetta says of anoth
artist he worked with when she was siill in her

teens. “We. learned there was  absoluecly 2
mwmfnrmmym

According to Borchetta, one of the mantras
for the team at Big Machine is “attack all
media.” Swift, he says, was the perfect artist for
putting that strategy in play, end the cffort
extended beyond her personal Web site and

Lightning Round With Taylor Swift

Dogs or cats? Cats: How long does it take to do
Favorite animal: Fox your hair? Ten minutes.
Favorite movie: "Love, Actuslly”  “Jeopardy” or “Whaeel of
Food: Japanese, ice craam, In-N- Pk Tpely”

Out burgers ite “S

Dessert: Ben & Jerry's Chocolate m*m
Chip Cookle Dough ice cream M you weren't a country singer,
Person you would most like o~ what would you be doing?
have dinner with: Garth Brooks  Criminal justice, working in a
How mamy Harry Potter books forensics lab.

have you read? Teo MAdvice for Lindsey Lohan: Stick
Ever been grounded ? Never wiith your natural hair color.
Favorite subject in schook: Englsh  Favorite holiday: Hallowsen. |
How many pairs of boots do love to dress up, [and the] candy
you own? Eight and food.

Dream duet partner: it wes. Favorite Tim McGraw song:
Phillip Sweet of Litthe Big Town,  “Can’t Tell Ma Nothin® =

lbut then he got married. Favorite current song: Sugarend,
Ever watch “Blues Clues™ as s “Stay”

kid? Neo, it bothered me. Text or IM7 Text

“Sesame Street”7 Yes MySpace or YouTube? MySpace
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JEREMY MCCOMB

FIRST SINGLE FROM HIS DEBUT ALBUM!

"WAGON WHEEL’

PRODUCED BY PAUL T. RIDDLE
WRITTEN BY BOB DYLAN & KETCH SECOR
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AC/HOT AC

‘Millennial AC" takes on Gotham—and now looks to strategically

blossom nationwide

‘Fresh’ Air

Chuck Taylor

hen CBS Radio AC WWFS (Fresh FM) sprouted in New

flat at roughly a 2.0 share for the past year.

From the start, Fresh strived to differentiate insclf
mdd-mp."(flﬁkaﬁornirVPdmn—
ming Greg Stramcll defines the format
nnlnmnlh(‘anmmgpounform-nm

music radio. We found that &

WLTWaddaldmnhrdwdnqﬂlnm

Fresh's target 5 women 25-M4, specifically a
34-year-old female. The station aims o not only
heist listeners from WLTW s base, but abo WPL)
and Clear Channel CHR/top 40 bellwether
WHTZ (Z1on),

Taking on the premicr AC in the nation was a
daring endeavor, but carly signs are promising. In
the winger 2007 Asbitron report, Fresh ticked from
2 2.5 share 10 2.7. WPL) dipped slighdy 2.1-1.9,
while Z100 rose 4.5-4.6. WLTW did from a 7.1
share 0 6.2,

While Clear Channeds fortres is hardly crum-
bling, Fresh has proved formidable enough in what
is perhaps America’s most mulish market o strate-
gically hang i format hat in markets across the
country. Former Colernan VP Greg Dunkin, who
originated the Fresh format concepe, list month

‘When you
look up

“fresh” in the
dictionary, it
means new,
different and
contemporary.’

i 2 contemporary sound that reflects the lifestyle
of today’s modern fermale.™

By modern, of course, Fresh aiams to captivase the
fullsp of the AC demographic.“Most main-
stream ACs cangee older.” partner Harv Blain says.
*Fresh opens the door 10 both 25-34s and 35-4%

One of the primary took in launching Fresh in
New York was 2 massive promotional and market-
ing campaign that included a blanketing of TV
pots across the New York metro.

“It is imperative that a7y new station be able o
effectively exphin its position to listeners and dif-
forentiate itclf from other stations.” Dunkin says.
“There’s not a ot of fuff or meaningless position-
ing. Each sweeper has a purpose. Additionally, cach
song is 2 marketing decision.”

So far, be is pleased with Fresh's progress in New
Yuk—mdbtkvadnm-hvmglpmu
moniker, "Ratings aside, | think Fresh is off 0 an
incredible stare.” Dunkin says.”l made a list of the
attribuses the name should contain. Fresh was an
adjective | had written down to help spur the cre-
ative process when it occurred 10 me that the word
itsclf would work. When you look up ‘fresh’in the
dictionary, it mcans new; different and contempo-

st Wislhie - R ichuards-1 Consulting
exchsive agent and consultant 0 anoint other
markets with Fresh air. No outlets ousside New
York have yct committed to the format, with the

“This will prove 10 be the best branding of an
AC format in the past 20 yean” VRIC partner
1an Vallic says.“Over the years the AC format has
showly evolved, but it has taken tme and strategy
0 appeal to the new AC auds C

York on jan. 2, supplanting struggling classic dance WNEW rary. That describes Fresh w a T Lo
(Mix 102.7), it signaled an audacious batde with Clear
Channel AC powerhouse WLTW (which hasspentmomdun
a decade as the 12+ leader in the nation’s No. 1 radio mar- 'ﬁ o“ Fresh
ket) and with ABC Radio hot AC WPLJ, which has remained h mm *wcm
Brand's Origins
dema”™ With Fresh, he says, there is no precon- In 2005 some variations of ACwere  Mike Anthory, Colernan consultancy
ceived perception, strugging. What were theressons~ president Jon Colerman, ack Taddeo
While traditional AC . 0 d ‘for declining performance? At the Consultants president Jack Taddeo,
wnhnml!ﬁ'anmmdmmy top was & shift in population Alan Burns & Associstes principsl
other format, VRDC parmer Jim  Richards demographics. in ity heydey, hot AC  Alan Burms, Zapolson Music
mmm-amw”um typically targeted 25- to S4-year- Strategies president Cuy Zapoleon,
the p ) is dous. Look at the p ial ‘olds, cormprising & healthy bulk of Clear Channel Tri-Staks/Hudson
hlnraﬂMumbd‘medtyb:wwno the populstion. These isteners were  Vailey VPimarket manager Bob
effective. Bue on the other hand, we hope Fresh rowing clder and as a tansitory  * Dunply, Emsmis Racio president
will not become just another name for a struggling tmrgeted format, hot AC was no Rick Curmmings and Jourmal Broad-
radio station. The goal is to make strategic deci- longer attracting & core demo. cast Group/Ormaha OM Tom Land.
sions where Fresh goes on the air only where the While marty mainstresm ACs A monith later, | joined Colerman.
chance of succes is significant, where there s 2 slowty embeaced th Jon Coleman, who has been s
hole in the market, where existing stations are vul- had been owned by hot AL, the mentor since my days at WNSR/
nerable and by a company willing to rescarch the model for AC had not evolved to Mew York, was also 2 fan of the
format locally and support i with marketing. facilitate the active festyle of this  Fresh idea, but to avoid possible
“We want to do it right and noc just allow Fresh audience. client conficts, we agreed to table
to be a band-aid for a station,” Richards says. Sodety aleo changed and with Fresh indefinitely.
“Orher brands have weakened thenacives just w0 advances in technclogy—cell Several months later, CBS ashed
have another station doing the format, bt cven- phones, Pods, s for assistance with WNEW.
tually many of those stations fail and tha weak and emad—we ‘When discussing format options,
the brand. With Fresh, our goal is to0 have succes ing and living very differently. But Strussell said, “Why don't we
stories by doing it right and only in the right com- | AChad not evolved. investigate this Fresh thing Greg
petitive situations.” The stage was set for 2 paracigm e talling sbout a couple of
I‘-mmeRDC'-;nI-m“by shift. Simultanecusly, inherited 8~ years ago?” That was one of many
athe huating cach individual market,” Ietle money from my grandparents.  options on the table. Al this point,
p-mer M:ke l)nnovan says. “The Fnsh brand Instead of buying a new cr or | remowed myself from the
h will be consi acrom while imvesting in an IRA, | decided o ressarch process.
M:ﬂnﬁhﬁgmpﬁwﬂkm irnvest in Fresh. | hired an artist 1o A it turned out, Fresh was the
tomized. What you hear on the next Fresh could | dhesign a loge, developesd clocks, best option. M it hadn't have been
be diffcrent from what you hear in New York.™ plarylists and festures, then man them  for Greg, Fresh would not be here
More specifically, Dunkin says, Fresh “weaves the by friends, including CBS senior VP toduy. If all goes. well, my kids will
theories of co-creation and -hu-cﬁlw-.nm- of programming Greg Strassell, for-  somedary owe that man a very
action and marketing tochnologict wich mer KTAR/Phoenix news director nice dinner. L
gineothe  marketing and research methodologies The resuk
JUNE 15, 2007
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It's not only the destination, it's the whole experience

St. Lucia Jazz
Festival

Carol Archer
CArcher@RadioandRecords.com

mong R&R editors” perks are frequent invitations to hear live

music—in the studio and at club gigs and concerts. 1 have

attended my fair share of incredible jazz festivals through the

years, such as the JVC and Playboy festivaks presented every

summer at the Hollywood Bowl. Last month it was the 16th

year of the St. Lucia Jazz Festival, the region's second-largest
annual music event and a sublime experience for this jazz lover.

World-class festivals combine a number of requisi v
cach—from the lineup to the wenue, production and staging, attention to detail and
intangible vibe factors—bears on their success. The St. Lucia Jazz Festival surpassed
expectation on all counts,

Many consider St. Lucia the most beautiful island in the Caribbean: idyllic beach-
es, pristine reefs, verdant rain forest, thermal geysers and lush mountainous terrain,
crowned by the two towering, sheer volcanic pinnacles known as Les Pitos.

But it’s not only the destination, its the whole experience. The other half of the
equation is BET Event Productions, which presents St. Lucia Jazz and mounts other
festivals in the Caribbean for BET): on Anguilla, the Cayman Idands and Turks and
Caicos. According to BET project manager Stephon Crumley, BET and BETSs audi-
ence provides the right demographic fit and tanget market for such events, which are
a win-win for BET, as well as local island economies. They promote tourism, stim-
ulate sponsorship revenue and attract repeat visitors to the particular destination, while
ing content and revenue for BET), she says.

Smooth jazz radio played a central role in marketing St. Lucia Jazz, Begining in
February, BET's cvent marketing department laanched a campaign that encompassed
60-second spot time buys. pramotional mentions, Web-only and other ofi-air con-
tess and several trip giveaways on major-market smooth jazz stations. including
WQED (CD101.9)/New York, WNUA/ Chicago, W]JZ/Philadelphia, W) ZZ/ Adanta
and CIWV (the Wave)/ Toronto, The
St. Lucia tourism board placed direct
buys for ad Hights on KTWV (the
Waw)/Los Angeles and WLVE (Love
94)/Miami.

Festivals are 2 boon to smooth jazz
radio on another lewel, acconding to
WPZ promotion and marketing
director Chrissy  Sirianni. “An ad
campaign and trip giveaway pronio-
tion for a jazz festival, like St. Luciak,
reinforces the impression that we are
connected to.the wider world of jazz,”
she says. )

WNUA’s  highly rated midday
host/MD Rick O'Dell broadcast his
regular longtime simooth jazz Sunday
brunch show from S$t. Lucia. Clear
Chanuel/Chicago  regiomal VI

clements evenhandedl,

as

ge I custom p
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‘It's no
different

s
People walk
out buying
the album.’
—Bruce Lundvall

‘Playing jazz
festivals
exposes us
to the widest
possible
audience,
raises
awareness of
our music
he!s) sell cDs
an ?IVES us
identity with
mainstream
fans.

~Norman Brown

Darren Davis says his interviews with several artists made the
remote special.

*“Anything we can do, particulary in smooth jazz, to make our
format fit into the fabric of people’s lives, the better off we obvi-
ously are: vacationing, the arts, food and wine, concerts and the-
ater are a natural fit for the stnooth jazz audience,” Davis says. It
really helps us keep smooth jazz a part of peoples lives when we
embrace those many [lifestyle) aspects that people love.”

The St. Lucia music and festival scene was fabulous, with great
live performances for throngs of passionate, multicultural fans—
everyone in a good mood and a mile-deep groove. The well-
balanced roster skewed toward smooth jazz: four nights of out-
door showvs on Pigeon Island featured George Benson and Al
Jarreau, whose tremendous set 1 caughe with WJZZ. afternoan
diva Rene Miller. Jarreau brought down the house with a song
1 had never heard him sing, a nuanced reading of Elton John's
“A Song for You.” Other performers included Norman Brown,
Gerald Albright and Maysa, John Legend, Naaalie Cole, Isaac
Hayes, Pete Escovedo and a trove of talented, if lesser-known,
local and regional acts. All were praised with applause by the
ardent crowd. On par with the music, production and pacing
were seamless throughout.

Weighing the crucial role touring and jazz festivals play in the
continued vitality of America’s indigenous art form, Blue Note
Label Group president Bruce Lundvall says that it’s hard to quan-
tify the impact of festivals on music sales. Fests represent a tremen-
dous opportunity for the artist to make a living. he adds.

Its 2 way to showcase the music to a larnger public that docsn't
usually go to clubs as well,” Lundvall says. “And there are places
where venue sales do very, very well. Its no different than a
Broadway show. Prople walk out buying the album.”

Afier Brown, Albright and Maysas dynamic set, [ queried
Brown to get further perspective on the impact of playing jazz
festivals on artists’ carcers. " Playing jazz festivals exposes us to the
widest possible audience, raises awareness of our music, helps sell
CDs and gives us identity with mainstream fans, which is a chal-
lenge for instr wmore than . he said. RR
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ALTERNATIVE/ACTIVE/ROCK

Interactive Technology

That Rocks

Mike Boyle

s part of R&R’s special technology issue, we checked in
with three rock stations—an alternative, an active rock
and a rock station—to see how they utilize their Web
sites to create interactive experiences with listeners using
available technologies, and in many cases, just some good

old ingenuity.

Web Relaunch

Saga  Communicatioms rock KAZR (Lazer
103.3)/D¢s Moines recently went through 2
relaunch of its Wb site. For the new design, PD
Ryan Patrick says the station looked at some
new and different angles.

“We hadnt been streaming in the past, and we
were finally able to get that going. We've con-
tinued to do a lot of blogging with the jocks and
its gone over well, especially for those that do
it religiounsly.” he says. “Some jocks do it on a
daily basis and it shows that people have made
that a daily destination.”

Patrick abo siremes the importance of creat-
ing a Wb site that is a onc-stop destination for
pop cukure.

“We abso have a sports page that not only hits
the local teams but has RSS feeds from ESPN
and the local teams a3 well”

In addition, KAZR used the new Web site to
relaunch its e-mail club. Employing a YouTube
player format, the “Lazer T&A™ (Total News &
Acces) newsletrer sent to the station’s database
includes embedded videos. Patrick says that
they're abo able to send out audioclips of songs.

“We're using the Web and enhancing it with
the technology that so many of our listeners are
using on a daily basis.”

The station has plans to augment its online
menu with the addition of regular podcases.,

“We recently started 2 local morning show, and
once we get them up and running we're hoping
to offer podcasting. We want to make this con-
tem as casy for our listencrs to use as possible,
On-demand is key and we have to adape to that
and make sure we're giving them that option.”

Touch Points
Finding as many listener “touch points™ as pos-
sible for listencrs is foremost on PD Jacemt
Jackson's mind & Milwaukee Radio Alliance
alternative WLUM/Milwaukee—uwith a caveat.
“On some leveks, it's a good idea, but as
short-staffed as many radio stations are, the
more things that you're opening up and feed-

‘We're using
the Web an
enhancing
g
echnology
that so
many of our
listeners are
using on a
daily basis.’
—Ryan Patrick

ing the with, well, lly you'll
end up taking your eye off the ball,” Jackson
says."There are probably a lot of radio stations
that are guilty of doing too much and then
not paying attention to the radio station.
There arc others doing too little. We're prob-
ably in between.”

'Welnwn\nndrthejumpyn.lhohda
a texting provider carlier this year and couldnt
quite pull the trigger on a deal.”

Aside from streaming, WLUM is also using is
Web site as an access point for the interactive
countdown i airs cach wecknight, which
involves a Web-based voting tool.

“I'm fairly comfortable with how our Web
site is sct up.” Jackson says. “We did a relaunch
of the site recendy. and while a lot of it is sill
static, we now have webcasts of the morning
show that can be downloaded. We'll start taping
bandundpmllmanwTubtwnhdlemn-
nonofmmdmlpmma\m‘al
nature. We're abo doing online rescarch of the
masic, too.”

WLUM has buik an interactive destination
for the station & MySpace, complete with con-
testing. Jackson is aho hoping to beef up the

2477 NEWS ONUINE @ www.RadicandRecords.com

“Locabk Only™ section of the station’s Web site
o help local bands use the station a 3 portal.

On The Forefront

As previously chronicled in these pages, Greater
Media active rock WRIF/Detroit has been on the
forefront of HID radio. It started streaming in
1997 and has developed a highly successful non-
intrusive pinpoint e-mail blast system for alerting
listeners to contests and ticket on-sake info.

More recently the station turned to text mes-
saging for contesting—on-air and on the Web.
To increase cachet with it younger listeners,
WRIF posts photos from station-spomored
“extreme” club night promotions and streams
local music.

Like other stations, WRIF offers a menu of
podcasts. Among the offerings: the station's
25-year-old public affairs show, local-music
program "Motor City Rifs” and birs from
Drew & Mike's morning show. The station has
ako been able to monctize podcasts through
sponsorships.

OM Doug Podell says, “It's more important
to me that we make an effort to have our call
betters in iPods and MP3 players than it is to bat-
te them or pretend that they don't exist”

One arca that Podell is looking to get more
involved with is video streaming. The station
has been using its airstaff to record video pro-
a "Riff Tube™ feature on its site, but Podell
wants more.

“We're thinking about bringing back the stu-
dio webcam. The quality of the video and
streams is 30 much better these days than when
we were doing it carly on. We used to have a
camera focused on the D), bue it wasnt very
compelling and we pulled it he says. “I'm
thinking that the Web camera’s time has finally
come and there could be some interesting incer-
action to engage listeners, whether it an artist
interview or an interesting guest on Drew &
Mike's show” R
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CHART LEGEND

Charts are ranked by plays (except for
Country chart, which is based on audi-
ence enpressions, computed by cross-
referencing exact times of asplay with
Arbxtron listener data).

Songs showing an increase in

plays (audience for Country)
over the previous week, regardiess of
chart movement. A song will also
receive a bullet it ts percentage loss
in plays (audience for Country) does
not exceed the percentage of moni-
tored station downtime for the for-
mat. Exempting the Country chart, a
song that has been on the chart for
more than 20 weeks will generally not

receive a bullet, even if it registers an
increase in plays. Country titles that
dechine in audience but increase in
plays wil also recerve a bullet i the
total audience erosion for the week
does not exceed 3%. A song in its
first week at No. | will always receive
2 bullet, even if it has lost plays.
(audhence for Country).

AUDIENCE TOTALS:

Derived, in part, using certain
Arbitron Inc. copyrighted Persons 12+
audkence estimates, under license.

AIRPOWER:
Awarded to songs appearing in the
top 20 on both the Airplay and

Audience charts for the first time with
Jncreases in both plays and audience.

BREAKERS:

Awarded solely on the Country chart
to songs that receive airplay on 60%
of the panel for the first time.

MOST INCREASED PLAYS:
Awarded to the five songs with the
largest Increases in plays (sudience
for Country). Title with the top
increase will also be highlighted if on
chart. If two or more songs have an
equal increase, the song ranked
higher on chart will be isted first.

MOST ADDED:
A listing of songs with the total number

24/7 NEWS ONLINE @ www.RadioandRecords.com

of new adds either reported by each
station or by automatic add thresholds.
Tithe with top most added totals will
i30 be highlighted # on chart.

NEW AND ACTIVE:

ous week is ranked first if tied with
another song on the chart. If the songs
are stil tied at this point, the title that

RECURRENT RULE:
Songs below the top 20 (top 1S for
Urban AC, Hot AC, Christian AC,

weeks. In addition, songs that have

to recurvent after 20 weeks if they rank
below No. 10 in etther audience or
plays. Descending AC titles move to
recurrent after 52 weeks if they rank
below No. 5, after 26 weeks if they
rank below No. 10, or after 20 weeks if
they rank below No. T5. Songs on Latin

charts move to recurrent after 20
weeks if they rank below No. 20 in
both audience and plays.

Nietsen BDS certification for
B scoiay of 100,000 plays on o
monitored stations, including satellite
and national networks, across the
United States and Canada. Numeral
following symbol indicates multiple
level of 100,000 plays.
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Triple A's ability to adapt is one of its strengths

Keeping The Window
Open For Tomorrow's
Core Listeners

John Schoenberger

or the past few years, the triple A community has been talk-
ing a lot about the need to attract younger adults to the for-
mat. In fact, the ideal target listener’s age may be leaning just
a tad younger for many stations today than it did just a cou-
ple of years ago.

But triple A ahways has been and always will be a format for
adults who appreciate the music of the past while remaining hungry to discover new
artists and fresh sounds.

Obviounly, the music that triple A stations phay is the
best wary to groom the next generation of adules who will
become the core supporters of the format. Forrunately
during the past few years there has been a great selection
of younger artiss who mix well with the library.

Among recent successes at triple A have been such
newer “mainstream” acts as Coldplay, Keane, Jack
Johunson. the Fray and KT Tunstall. Last year the for-
mat akso began to see success with acts that have a
hipper sound. including Death Cab for Cutie, Feist,
Modest Mouse and the Raconteurs. This year the
ante has been raised even higher, with such aces as Anty Winehouse, Arcade Fire, Bright
Eyvs, Kaiser Chiefs, the Killers, Plain White T, the Shins and Spoon.

SBR Creative co-president John Bradley feck keeping an open mind is the key.
woting that successful triple A programmers have always had that mind-set. Many core
acts at the format today were new and different five, 10 or 15 years ago. Triple A has
abways supported new talent, and it just so happens that the newer artists of today help
keep the core happy while allowing the format to skew a bit younger on the 25-54
scale. “It is a misassumption to think that triple A is all of a sudden open to new
kinds of music when, in fact, it always has been,” Bradley says.“Right now there just
happens to be a kind of ‘pertect storm” scenario. At the same time that many pro-
grammers decided co find the right new acts to sup-
port, there has abo been a wealth of great new adulke
alternative music to choose from.

*Further. there has been a low number of heritage
or core artists with new music out, making it even
easier to get behind some of these exciting new acts.”

Broad Appeal
WXPN/Philadelphia GM of prog "
Bruce Warren thinks the mainstreaming of many of’
these “indic” bands is coming simply because they ane
creating great music that has broad appeal without selling out on what made them
successtul to begin with. -

“These are all bands that came up in the digital age. 00" he says, “and that
can't be underscored enough. They have learned how to reach a significant audi-
ence in new ways in addition to touring, and if we want to reach that same audi-

JUNE 15, 2007

» RYAN ADAMS

©0 660 60 ©

06 ©6

‘Itis a
misassumption
to think that
triple A is all
of a sudden
open to new
kinds of music
when, in fact,
it always has
been.’

~Joh Bradley

will never be
stuck in
time.’

—Lauren MacLeash

ence, we have to play the right selection of these artists and
then find ways to let the younger adult audience know we're
playing them.”

KTCZ/Minneapolis P> and Clear Channel triple A brand
manager Lauren MacLeash realizes that, as each year passes, she has
to adjust the music and the image of the station to it core listen-
ers” tastes. The median tanget age nuay not change much. but, as tme
passes, new listeners with different nusical tastes $ill chae position.

“The 30- o H-year-old of 10 years ago does not have the
ical o lifestyle makeup as a 30- to 40-year-old today.”
she says. “These newer artists fit right in with everything we are
trying to do at triple A right now; yet they are comparible with
the core acts we already play.

“Granted, many of these artists will get airplay ac other for-
mats, but [ do belicve that ic is our format thae will get-the most
out of embraciang them and their inusic.”

sane m

Audience Of Tomorrow
WBOS/Boston P1 David Ginsburg. who.at 36, is in the younger
adule demo, says the process is not only about attracting a younger
audience for tomorrow but building a new audience coalition for
the format today.

“In addition to buying insurance for the future,” Ginsbung says,
“we have the potential to grow the overall audience for the format

rigtht now. Fortunately, many of the listeners at the upper end of the

25-54 coll are saill musically curious, whike playing some of these
hipper artists gets a brand-new listener to try out the formae.”
Embracing new artists and exploring novel sounds ane nothing
new o triple A, and, as it continues to adjust to the tmes and the
tastes of the modern adult nusic fan, MacLeash reminds us that one
of the format’s hallmarks has always boen its ability to xdapt over time.
“We ahvays have been and can continue to be an adule-
oriented format that cares about artises and is deeply involved in
the community, with listenens who trust us enough to go along
for the ride,.” she says. “If we are doing our jobs properly, our
stations will never be stuck in tme” RR
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AMERICANA

MOST ADDED

FOR WEEK ENDING JUNE 10, 2007

TRIPLE A

'WAPS/Akren, OH { Od KTCZAinnsapolis, 0
OM: Andrew James OMMD: John Farneda PO: Lauren Maxct eash OWV/PD: Dylan Benefiekd
POMO: 84 Gruber PO: Norm Wines MO: Thorn APOMO: Diane Mchaets
KNBA/Anchorage, AK WOBECohwmbus, OH 'WZEWAAehile, AL* KBAC/Samta Fe, NM
OM/PD: Loren Dixon O Tammy Allen OMt: Tim Camp POMD: ka Gordon
MO: Dary Preston PD: Dan Mushalo PO: Gene Murrel
MO: Maggie Brennan MO:Lee A Kond-Camp ~ KRSH/Santa Resa, CA®
Sunsaalm WMWY/ Comuay, NH LT] e
PO: 'WBJB/Monmouth,
POMD: Mark Johnson OM: Tom Brennan OMX Felk Rock/Satelite
™ Roy PO: Ri O Leanne Flack
OM: Chase APD: Leo Zacrasi MO: Dave Sloan
PO: Chris Edge KBOO/Denver, C0°* MO: Jeif Raspe
APO: Jody Denberg PO: Scott Arbough Music Chosice Aduit
MO: Susan Castle MO: Mark Abuzzahab A
OM: Frank Cagrista PO: hrstin Prager
™ KCUV/Oesvar, CO* APD: Adeen MacNeary MO: Tittony Sinder
PO: Hawk Mendenhal PO: Doug Clifton
D: Jeft McCord MO: Beryi McPhail WRLT/Mashville, TN® Spectrum/Satellite®
OM/PD: David Hall PO: Gary Schoenwetter
MD*  KPTL/Des Meines, A APO/MD: Rev. Keith Coes MO: Sean Mascol
OM/PD: Bob Waugh PO: Deeya McClurkin
APOYMD: Alex Cortright WFUV/New Yark, NY XM Cafe/Sateliite
[ OM: Ralph Jennings PO: Bll Evans
MO PO:Matt Frankin PO: Chuck Singleton MO: Brian Chambertain
POYMO: Mike “Matthews™ APD: Tara Anderson
A MD: Rita Houston KMTT/Sesttle, WA*
OM: Ciff Berhowitz PO: Kewin Weich
Dronk APDMD: Haley Jones
OM/PD: Doug Donoho APD: Larry Tiask PO: Sean 0'Mealy
APD: Cavid Miller MO: Johriny Memphvs
WFIV/Ferrapet, TN (OMV/APD: Pete Nugent
(OME: Brian Tatum KDBB/Purk Hills, MO PO: Wil Staniey
OM/PD: Dan McColly POMO: Todd Ethridge OM/PD: Greg Camp MO: Will Baykes
MD: Tim Johnstone 5 APO: Glenn Berry
Ma* PO Tom Yates PN/Philsdeiphia, A OM/PD: Dave Kester
PO: Oavid Cansburg APDMO: Kate Hayes OM/MO: Dan Reed MD: Mastin Anderson
MD: Dara Marshall PD: Bruce Warren
NY KXLY/Spokane, WA
WXRV/Besten, MA® PO: Lawren Stone woh, PA PO: L
OM/PO: Ron Bowen PO: Kyle Smith D: Marie McCallster
APO/MD: Catie Wilber KSUT/ignacie, CO MO: M Sauter
PD: Steve Rauworth MA*
OM/PO: Michelie Wolle PD: Herb vy
N*  MD:Brian James KCLC/St. Lowds, MO
€0 PO: Brad Holtz PO: Rich Reighard
PO: TomFricke APO/MD: Lawwa Duncan oRe MO: Will Baker
MD: T) Sanders PD: Dennis Constantine
KMTW/ Jackson, WY
VI POMD: Mark “Fish” NY  Springs,
PO: Zeb Norris Fishman OM: Greg Gattine M s Arvotti
APDMO: Jarmie Cankield PO: Jimemy Bult PIVMD: John Johrrston
. KTBG/Kansas City, MO MO: Dave Doud
WMVY/ Cod, MA PD; Jon Hart KTAO/Tass, MM
POVMD: P) Finn MD: Byron Johmson KSQY/Ragid City, SO OM: Dave Nol
OM/PO: Chad Carkon POMD: Brad Hockmeyer
SC WW
OM/PO: Mike Allen PO Dave O™ Tibbs  KTHX/Remo, NV®
MO: Joel Frank APDMD: James PO Mark Keele OMe Tim Richards
APIVMO: Dave Herold PO: Blabe Roge
VA  KOHOMAssvenwerth, WA
M Rick Daniels PO: Eliott Saimon , MD N
PO: Brad Sovage MO: Carl Widing OM: David Rothrer PO: Matt Cooper
APD: Tad Abbey POVAMO: Skip Decxon MD: Jeff White
MO: Jeft Sweatman
OME: Rick Bamichel KENZ/Salt Labe City, UT®  WXPK/White Plaing, NY
WNRN/Charisttenville, VA  POMO: Sandy Blackwell PD: Mike Peer PD: Cheis Heyrmann
OM: Tim Davis: Robr i
PD: Michael Friend WFPK/Louisville, KY KPRUSon Dlege, CA*
MO: Jaz Tupelo inConn * /PO:
PD: Stacy Owen APD: Sean Smith POMO: Amy Meller
WDOD/Chattansags, TN®  APD: Lara Shine
OM/PD: Danvy Howard KFOG/Sen Fronciace, CA*  WUIN/Wilmington, NC
4t . PD: David Bemson PO: Beau Gunn
OM: Davie Moore MO: Kelly Rarnsird MOD: Michelle Dariel
PD: Pt Gallagher
MO: Gabiby Persons
* Manitored Reporters
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Programmers on why radio is vital to music promotion

Taking The Pulse On
Radio

Jackie Madrigal

. n the era of MySpace, You'Tube and personalized ringtones,
is radio still the ultimate vehicle for lamching and promot-
ing music? Each Latin format has its own issues to contend
with, station playlists are tight, and the pop format has fewer
stations than it did a few years ago.

Meanwhile, the number of tropical and Latin rh\ thin sig
nals is small compared with other formats, And at the largest format, regional
usic being released at
any given time means stations have a huge selection from
which to choose.

For rock and alternative artists. station specialty shows
ly airplay vehicle.

So what's a label to do? Many have turned 1o alter-
native methods of promotion, including the Internet and
other technologies, to get their music to the masses. Is
radio, then, not considered as vital as it used to be?

It is a fact that Latinos love radio and tune in much
more often and for longer periods of time than gener-
al-market listeners. That is one of the reasons why radio
remains such an important medium, acconding to the radio executives and pro-
grammers with whom R&R spoke.

Spanish Broadcasting System’s pop WPAT (Amor)/New York PD Tony Luna
says that. so far. no other medium or system has proved to have the massive impact
of terrestrial radio, which he calls “magic and captivating.™

Mexican, the sheer volume of

are the ¢

Luna

“Radio is the No. 1 place where people find out whatk new in music and wich
the artists.” SBS VP of programming Pio Ferro says. And whi
new technologics have a role, Ferro says radio’s potential for “spontanciry
it unique. A radio station should be predictable, he says, but it’s the unpredictable
that keeps i special.

e no one denies that

Luna also points to radio’s portability, its locat and
regionat elements and the influence it has on society.,
especially on Latino listeners—influence that Internet
services don't yet share. Plus, he adds, "Radio is free.”

Uni-Radio regional Mexican XHTY (La Invasora)

and pop XHFG (Pulsar)/San Diego PD Elvis Valle
points out that radio can be listencd to while driv-
ing. and a receiver is much less expensive than a com-
puter. And. because many Latinos work in construc-
tion or in farm fields, Valle says, “They use the radio
as a form of dntncnon to get their work done and

entertain themselve:
He says of radio’s promotional power, “It's a proven fact that if an artist gets
played on the radio, he or she has much more success selling out live events—
particularly dances, which are a very important part of regional Mexican acts—
and has higher record sales.™
When radio supports a song, SBS Latin rhythm WODA (Reggacton
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‘A song on
the Internet
isa
curiosity,
but a song
on the radio
is a hit.’

—Rogie Gallart

94)/Pucrto Rico PD Rogie Gallart says, it sends a message to
the public that this is the best there is at the moment, and chat
itis what chey should be listening to.”A song on the Internet
is a curiosity.” he says, “but a song on the radio is a hie.”

Those who don't consider radio an important promotion-
al vehicle are kidding themselves. Even suggesting it. Luna says,
is "wrong and rash.”

“Every promotion vehicle is incredibly necessary,” he
adds. “We are in a business where we have to add. not sub-
tract. Technology is important. but so far | haven't seen any
cars flying.”

Labels that don't see radio as their main tool probably have
artists who are not for radio Valle says. In Puerto Rico, Gailart
says, “labels depend on radio.” and not acknowledging its
importance in promoting music would be a “contradiction.”

The best way to measure how significant radio is to the
Latin market is to take a look at fisteners’ feedback. Gallart says
the CD-buying consumers purchase “Chs they heard of on
the radio.”

The Internet is a great tool, Ferro says, but “radio is where
the magic happens.” R
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WWVA/Atlanta, GA XHPX/EI Paso, TX KSSE/Los Angeles, CA WAMR/Miami, FL 'WFID/Puerto Rico KBMG/Salt Lake City, UT
OM: Clay Hunnicutt PO: David Castiflo OM: Elas Autran PD: Pedro Javier Gonzalez PD: Lucy-Ann Ramos. OM: Carlos Martin Valdez
KMMM/Fresno, CA APD: Andrea Becerra WRMA/Miaml, FL WIAC/Puerto Rico
OM/PD: Romeo Herrera KWIZ/Los Angeles, CA OM: Robin Flores
MO: Julieta § KQQK/Houston, TX PD: Eddie Leon KEXA/Monterey, CA WIOA/Puerto Rico PO/MD: Manny Herrera
PO: Ezequiel Gonzalez yol PD: Vicente Romero PO: Fernando De Hostos
KPSL/Bakarsfield, CA MO: Raquenell Villarreal KNVO/AdcAlien, TX XHFG/Sam Disgo, CA
PO: ksidro Roman PD: Robert Montaivo WPAT/New York, NY WKAQ/Puerto Rico PD: Elvis Valle
KLVE/Los Angeles, CA MO: Mando San Roman PO: Tony Luna PO: Carlos Gonzalez
KTCY/Dallas, TX POD: Jose Santos APD: Natalia Cuevas XLTN/San Disgo, CA
OM: Jeff Koch " PD:Edgar Pineda WXYX/Puerto Rico
PO: Juan Facundo PO/MD: Herman Davila
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» EL GRAN COMBO DE PUERTO
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OPPORTUNITIES

Morning Show Talent
Major Market Radio Station in Canada is conducting
an international search for its next Morning Show!
Looking for a creator of compelling content that will
make an adult audience, laugh, cry, want to partici-
pate, and need to hear more. This is a rare opportu-
nity in a great lifestyle city. Doesn't matter where you
are currently living in North America . . . we want to
hear from you! All packages will be held in the strictest
confidence. Send materials to Radio & Records, 5055
Wilshire Blvd, Suite 600, #1178, Los Angeles, CA 90036
or kwood@radioandrecords.com ¢/o Job #1178. EOE.

B WEST _
GM/GSM

Live and work in the beautiful Pacific Northwest!!!
Churchill Media, the Northwest's leader in Spanish lan-
guage radio, is lookir&for a GM/GSM for one of our
clusters. If you are 1) Detail oriented. 2] A ground level
manager who specializes in local ~ direct.
Understands the importance of selling, servicing, and
collecting. 4) Can come into a market and build relation-
ships with the community, we want to hear from you.
We are growin? monthly and need qualified leaders.
Please e-mail a résumé and a cover letter to
P.Polter@churchillmedia.com

NEXTMEDIA

Vice President/
General Manager
Joliet and Aurora, Illinois

NextMedia Group, Inc. is looking for a dynamic leader
to manage two of our very successful Suburban
Chicago clusters. All candidates must have a proven
track record of delivering results. Come see why near-
by Naperville is considered one of the top cities in the
country to both work and live. Why not work in a mar-
ket that is not a “recruitment nightmare?”

Send your résumés and salary requirements to Jeff
Dinetz, President & COO Radio Division, NextMedia
Group, Inc. at dinetz[@nextmediagroup.net.

Equal Opportunity Employer

FREE TOPIGAL PREP

WWW.FREETOPICALPREP.COM

FOR THE RADIO PRO

— AUDIO & VIDEO AIRCHECKS —
CURRENT #321, KDIT/Bobby Ocean, KPLZ/Kenl & Alan. KNS/Suzy Tavare2,
WKSC/Nina Chantele, KRBE/Carson & Lauren, WOGL/Big Ron 0'Brien,
KPWR/Miguet. $13 CD.

CURRENT #329, KHKS/Billy the Kidd, KRBV/CIt Winston, KZZA/Domino,

KPLX/Amy B.. WSTR/Nudge, KFRC/Baltazar & Maria. $13CD.

PERSONALITY PLUS 8PP-229, KMPS/ichabod Caine, WSB-FM/Keily &

Alpha, KHKS/Xidd Kraddick, KIOV/Don Bleu. $13 CD

PERSOMALITY PLUS 8PP-228, WTMI/Er i & Kathy, KZOK/Bob Rivers,

KPWR/Big Boy, WSTR/Steve & Vicki. $13 CD

PERSOMALITY PLUS 8PP-227, KNRW/Dean & Rog. WMMR/Preston &

Steve. KYSR/Valentine & Lisa Foxx, WMET/Greaseman $13CD

ALL CHR SCHR-146, KRBE. KUBE, KHKS. $13CD

ALL A/C SAC- 184, KBIG, KRWM, WTMX. $13 CD

ALL COUNTRY #CY-176, LLBO, KILT, WUSY, WUSN, WKKT. $13 CD

MARKET PROFILE #5-874 ATLANTA! CHR AC UC Ciry AOR. $13CD

MARKET PROFILE #5-878 SEATTLET AOR CHR AC Ctry Gold $13CD

PROMO VAULT #PR-468 - promo samples - all market sizes - all formats.

$15.50CD

SWEEPER VAULT #SV-84 - Sweeper & Legal 1D samples, all formats.

$15.50 CD

CHIG-40 [CHR MIBHTS), 0-29 [ALL OLDIES], CR-1 ICLASSIC ROCK), ALT-11

(ALL ALTERMATIVEL AOR-17 (ALL AOR] at $12.00 each CD.

CLASSIC #C-314, WXXL/Bubba The Love Sponge- 1990, KFI/Lohman &

Barkley- 1984, WJW/Alan Freed-1953, KFXM/Steve Sands- 1976,

KUBE/Chartic & Ty-1985. $16.50 CD

VIDEO #1809, Dallas’ KHK/Billy The Kidd, KVIL/LeighAnn, Houston's.

KRBE/Carson & Lauren, Atlanta’'s WSTR, Nudge, Prov.’s WCTK/Robby

Bridges. Seattle’s KKWF /Valerie Hart. 2 hrs. $30 VHS, $35 DVD.
E ‘www.californiasircheck.com o=
. CALIFORNIA AIRCHECK

5478 Sogepenaek Drive - Ferasadias Bessh, FL 32834 - 004 548-9008

/¢ CLASSIFIED

PUBLICATIONS... ONE LOW RATE!

@© R&R Magazine
@ radioandrecords.com

® And, your choice of R&R Today
or Street Talk Daily

WE DELIVER THE REACH AND FREQUENCY YOU NEED TO FIND YOUR NEXT STAR!

Contact KIM WOOD at kwood@radioandrecords.com or 323-954-3434 for information

JUNE 15, 2007
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CHR/TOP 40

: THE BACK PAGES

RHYTHMIC

#] MOST ADDED
GIRLS Sesn Kingsten )

#] MOST INCREASED PLAYS

#] MOST ADDED
A BAY BAY Hurricane Chris (POLO GROUNDS//G)

#] MOST INCREASED PLAYS

#] MOST ADDED
SHAWTY Plies Fent. T-Puin (SUP ¥-SLIOEATLANTC)

#] MOST INCREASED PLAYS

I
ARTIST ARTST PRINT / PROMOTION LABEL l
0 1) g SUYUADRAK(SHAWTY SNAPPW) NO.1EWKS) N ff W DUY UADRANK (SHAWTY SKAPSW)  NO.1EWKS) Ny !
s o . VOMNFATIBC XX _ FOACTRAPPY BOVIVETZOMBA T FEATURSC VUL O — _SONCIIPYSORIIIONS
o n & 2 p oTmw § PARTY LIKE A ROCKSTAR *
L e uwos L7 ) < uovo THE ORLANIVERSAL MOTOWN | swoeovz MOECASIVISAL AL
8 UsUmHAND n 3 g PARTY LIKEAROCKSTAR p "= MEOOWN
o e LAACHPOMMA — SOPKNT OMDECUAUNVERSAL RERUBLIC LA BOOSE FEATSRING FONX & WERSEE TRRLLASYLUMATLANTIC
n Wom * 's 1 POR LOCK & OROP IT | WENIsmU * l
[ MAKES ME wONDER n & o UMmRmLIA " G *
Bl MAARDON 5 MK TENLNTERS(APE j - § _ ANA FEATURSG av 2 SRPVOEF MO R RLKELLY DUET WATH USHER VUM I
0 o 9 s SAUTFW GRS MOST INCREASED PLAYS 7 *
¥ mweurtanmen wrz SANDEF DAL _® stwxston E  BELUCA HEGHTSASRRO0 LD MRS FLATUR -2 SAFOES JMONG
» TWTTOM ik ] 4 s TRED * s GEYIT SHAWTY *
® wau " o Au T THE BCASVERSAL MOTOWM
@ BUY U A DRANK (SHAWTY SHAPPSF) 7 20 OUTTAMYSYSTEM * n LKETHS *
=] PN FEATURSIL YUNG K00 NOBVCTAAPPY SOV INT/ZOMBA :__‘ (SOW WOW FEATURING T-MAN 6 JONNTA AISTH (OLAMRA Ii: KELLY ROWLAND FEATUS £V O R
5 DOOMLS DONT CRY # i@ n Mo vouws ® DOR LOCK & DROP IT
o oo WAL LAASMNTERSCOPE CRME DS FEATURIG LR STAMPPY CRMSUIMEREPRSE/ AR SRR | | HTZORASTTEL IV Z0MA
& DEFORE HE OMATS s © ™MARmT g NG THINGS POPREF (DO IT) *
[ AR LMOIRWO0D ARSTVMSSTA MASHVILLEAW, = & T80 B u GAND HUSTLESTLANTC

SEAUTIFUL GIRLS Sean Kingston (R UGA HECHTSERC) BEAUTIFUL GIRLS Sean Kingsten (BELLCA HEGHTS/ARCADO) T-Pain Fest. Aben
TOP 5§ NEW AND ACTIVE TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE
THE waY | ARE paosEve CENT PARK 30 Cant UMD SHUFFLE Cupld (ATLWT)

REHAS Amy Winshouse (UMVERSAL REPURLI) (MOSLEVL
TIME AFTER TIME Quistddrive (RED 890U85Y0)
FIRST TIME Wilshause (CEFFEN)

SEXY LADY Yumg Burg Fost. Jasler (YUNG 0SSATX)

60
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THE WAY | AR
9IG GIRLS DON'T CRY Forgle (WLLLAMALMANTERSCOPE)

CANTY THLL ME NOTHING Kavye Wast (R0C-A FELLAGE MDA
INT'L PLAYERS ANTHEM () CHOOSE YOU) UGK Fost- OutiKast (VE20MBA)
COFFEE SHOP Yimg Juc Fost. Gorills Zoe (MLOCUBAD B0Y SOUTHITLANTIC)
KRISPY Kia Shing (WP HUSTLAZAUNVERSAL MOTOWO

COMPLETE URBAN CHART ON PAGE 28

COMPLETE RHYTHMIC CHART ON PAGE 26

___NIELSEN 805
CERTWICATIONS
IMPRIMT / PROMOTION LABEL

i

NO. 1{6WXS)
ARG MOTOWN

STAR TRAX/NTERSONPE

¥ F NS o |,

RECRCRLRE A AR AR AR ™
lvﬂj‘l

#] MOST ADDED #] MOST ADDED

#] MOST ADDED

HOW DO | BREATHE Marie (WO STRFIML) NEVER WANTED NOTHING MORE Kenswy Chasney (94) HOME Daughtry (XARK)
#] MOST INCREASED PLAYS #] MOST INCREASED AUDIENCE #] MOST INCREASED PLAYS
ME Tomis PLUS VAT * MEVER WANTED NOTHING MORE Keny Chasnay () EVERYTHING Micheo! Buble (veermese)

TOP 5§ NEW AND ACTIVE
F WE WERE ALONE Kelte Young Fest. N'ssndl (HIDDEN SEACH)
THINIUING OF YOU Victor Flsds (REGINA)
GET ME BODIED Beyonce (MSK WORLINOLUMEIA)
ME 15 Onitshe (STILL WATERSAHIDDEN BEACH)
HOOK LINE & SINKER B) (RECATTA)

TOP 5 NEW AND ACTIVE
HEAVEN KNOWS Tayler Hichs (ARSTARMG)
(YOU WANT TO) MAKE A MEMORY Ben Jovi (MERCURYISLANDADAL)
WAST FOR YOU Ellott Yosmise (MOWORY)
FORWARD Ayle Brown (DOUSLE DEAL BRAND)
NENE MILLION BICYCLES Katle Mulvs (DRAMATICO)

TOP 5§ NEW AND ACTIVE
GET MY OREEX ON Taby Kalth (SHOW DOG NASHMLLE)
G DOG DADDY Taby Kelth (SHOW 0OG NASHVLLE)

GLETAR SLINGER Crossin Diwen (BROKEN SOW)

MINETESN Woycress (DREAMCATOMER)

YMPLET

OMPLETE URBAN AC CHART OF t COUNTRY

24/7 NEWS ONLINE @ www.RadloandRecords.com




:THE BACK PAGES

0
»
E‘, LANTIVLAVA-
l mw;!
bad miﬂ‘m'
» UTTU woNows *
‘_ OB THOMAS WAL T (NSMEV/MELISMAATLANTIC
® 3 UsUmHAND e
6 SAYITMGHT 2 4
L NELYFURTADD MOSLEVAIFFEN
2 TSNOTOVER ‘i
=iy DAUCHTRY ROAMNL

L

#] MOST ADDED
HEY THERE DELILAN Plain White T°s (HOLLYWOOD)

#' MOST INCREASED PLAYS
WEY THERE DELILAH Plain White T8 (HOLLYWOOD)

TOP 5 NEW AND ACTIVE
& 1N THE MORNING Guan Stolond (INTERSCOPE)
EVERYTHING Buckcherry (ELEVEN SEVENATUATICUAVA)
THINKS FR TH MMRS Fall Out Soy (FUELED BY RAMENASLANDTOLAIC)
ALL AT ONCE The Fray (70
THE OLDER § GET Shillst (ARDENTATLANTILAVA)

MPLETE HOT AC CHART ON PAGE 42

ACTIVE ROCK

WHAT IVE DONE NO. 17 wxs)
[ L MACHIE SHOMWARER SROS.
. FOREVER
PP ROACH L TONALCEFFEN
1B0N'T WANNA STOP
QEY oeoume -4
YOU WOULDN'T KNOW
o
PARALTTER
AR ELEVEN w01
SIDE OF A BULLET
Loa i pen
| SREAKDN BBUAN _ HOLLYWOOD
SHE BURLDS QUACK MACHINES MOST MCREASED PLAYE
VELVET REVOLVER amc
TARANTULA
THE SMASHI RSN -
O EN SRSV
LA

#] MOST ADDED
1 GET IT Chovelle (070)

#] MOST INCREASED PLAYS
SHE BUILDS QUICK MACHINES Velvet Revolver (RCARMC)

TOP 5 NEW AND ACTIVE
HEY THERE DELILAM Plain Wiite Ts (HOLLYWOOD)
SOLDIERS Drowning Pesl (ELEVEN SEVEN)
TEENAGERS My Chamicsl Romence (REPRISE)
THE BIRD AND THE WORM The Used (REPRSE)
GET 1N GET OUT Cinder Read (CAROUNE)

ACTIVE ROCK

JUNE 15, 2007

ALTERNATIVE

cnm‘r& ST
d % IMPRINT 7 PROMOTION LABEL
1 ! m 0. 1(3WKS) 1 : m-lmm?) -!
1 THE RMYTIM METHOD 0 2 FoREvER
A O PEARATNOORD U5 ewmmoan EL TONALIEFFEN
22 NEADY FOR LOVE . 4 k-4
'WALTER BEASLEY HEADS UP iy THE SMASHINL PUMPXONS. REPRSE
2 LET'S TAKE A MDE . 7 KXY THUMP o
BROWN PEACONCORD -1y THE WAITE STRIFES THIRD MAN WASNER BROS.
" GOT 70 GIvE IT UP 5 HEY THERE DELLAM -3
I WATERS. e b = 8 PLANWRITE TS HOLLYWOOD
) - m:mx;"eo AP o _',. FOGERELEVEN prrary
21 90 NOT OVER YOU © 2
D SAPLYREDCOM .= BIREAKING BEM AN HOLLYWOOD
22 SAVE ROOM © 7 CAMTALG Y
J0MN LELEDD OO0 AR UMEA _ NN M NALS NOTHING/NTERSCOPE
2 MISTER MAGIC a2 LAZY IVE
PETER WHITE UCACYAOLUMEA bix SAVERSUN OIS GANCE RS0
7 BORN 2 GROOVE . 6 'WORKING CLASS HERO o
= NARADA ZZLL RPN DAY Reperst
#] MOST ADDED #] MOST ADDED
STREET LIFE U-Nam (TRIPOMN W AHYTHM) Ofl. AND WATER Incubus (MUORTALERC]
#] MOST INCREASED PLAYS #] MOST INCREASED PLAYS
STRELT LIFE U-Mosw (TREPIN W RHYTHM) NEVER TOO LATE Three Days Grace (IVE70084)
TOP 5 NEW AND ACTIVE TOP 5 NEW AND ACTIVE 61

‘TERESA Pleces Of A Dream (HEADS UP)
PARKSIDE SHUFFLE Down To The Bone (MARADA JAZZBLG)
RIGHT HERE. RIGHT NOW Eric Davius (NARADA MAZZBLG)
LET ME LOVE YOU Janite (OFRAIGHTYEAR)
EVERYTHING Miches! Buble (a3REPRISE)

(

MPLETE SMOOTH JAZZ CHART ON PAGE 45

BLEED IT QUT Linkin Park (MACHIME SHOPWARMR 8R0S,
SOULCRUSHER Oparater (ATLANTI)
ORIVEN Severshust (7BROVASYLUM)

ON CALL Kings Of Losn (RCASMC)

7

,.
/4

7

ETE ALTERNATIVE CHART ON PAGE 47

V

NIELSEN 805 NIELSEN BOS
TIME CERTIFICATIONS é e
ARTIST IMPSENT / PROMOTION LABEL ARTST IMPRINT / PROMOTION LABEL
1 1 9 1 DON'T WANNA STOP MO, 1(8WKS) 1 1 » THAN MO, 1(6 WXS)
8. -2 T GRXvossoume al L. THE JOMM BUTLER TRID A
2 0 'WHAT 'VE DONE MOST INCREASED PLAYS ” YOU KNOW I'M ND GOOD
—— [r L MACHIE SHOPYWARINER BR0S. - AMY WOEHOUSE UNIVERSAL REPUBLX
[ ronaven 19 READ MY M0
o=t AP ROACH B TONALCEFFEN - THE KALLERS ISLANDOMC
5 ARGy & s THESTORY
o= L) ANTHEMAATLANTE B 17 T T 0L UNENA
2 - . 8 UNDER THE INFLUSNCE
= g —d g V) HOLLYWOOD MMES MORRISON POLYDOR/ANTERS(OPE
B an n Q 6 HEY THERE DELILAH
=5 THMREE DAWS CRACE IVLIOMBA PLAMWHITE TS HOLLYWOOD
'!'. SVERYTHING . 0 G e
WA ELEVEN SEVENATLAMIILAAVA . TOM AMODS [ ¢
O a WHAT | WANT . 6 WORKING CLASS HERO
— oaCHTIY s . T REPRISE
o . SHE BUILDE QUICK MACHINES 1 TELL MESOUTIT
= VELVET REVOLYER L . XsssTom VIRON
o 1! FOKERELEVEN P . "4 :&‘o" NOMESLICH/WARME R BROS.
#] MOST ADDED #] MOST ADDED
WASTED TIME Fuel (€7) SING IT ALL MIGHT Desel (sa7on)
#] MOST INCREASED PLAYS #] MOST INCREASED PLAYS
WHAT FVE DONE Linkin Park (MACHIE SHOPMARNER SROS.) & SUBBLY Calble Calllat (LPeVERSAL REPURLK)
TOP 5 NEW AND ACTIVE ToP § NEW AND ACTIVE
AL THESE My Vlwniing THE PERFECT CRIME #2 The Decemsherists (CARTOL)

SWEET SACRINCE Svensscence (WIND-LP)
A WIZARD Black Stane Cherry (N OF COOTROADRUNER)
. THE PURSUIT fvars Ble (HOLLYWOOD)
LI Black Light Burms 0 AMWOLFPACKADRENALINE)

HOLLYWOOD Collective Saud 1)
NOBODY Rysn Shaw (OME HAVENCOLUMBIARED)
MAKES ME WONDER Meresn S (AGMOCTONEANTERS(OPE)
OONT STOP NOW Crowded Hause (ATORED)

COMPLETE TRIPLE A CHART ON PA
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Liwer Notes
Profile: John Dimick
Tithe: Lincoln Financial
Media radio division VP
of programming and
operations

Favorite radio format:
“Pop, but | love all
formats.”

Favorite TV show:
“Family Guy”

Favorite song: “Country,
it's Carth Brooks’ ‘The
River.” | absolutely love
Chris Brown. | think this
new Maroon 5 single is
great. | like disposable
pop—shallow music.”
Favorite movie: “It's a
toss up between "Top
Gun’ and “Full Metal
Jacket.” ”

Favorite book: “I just
finished reading a book
called ‘A Long Way
Gone’ by Ishmael Beah.
It caused me to think
about the things going
on in the world. A book
1 refer back to a lot is
‘Working With
Emotional Intelligence’
by Daniel Goleman.”
Favorite restaurant:
The Marine Room, San
Diego

Beverage of choice:
Grey Goose and
cranberry

Hobbles: “Flying. 'm a
private pilot, and it's
usually augmented by
camping and fishing. |
love to fish.”

E-mall address:
john.dimick@lfg.com

In his first group PD role,

versatile programmer focuses on keeping radio fun

John
Dimick

By Erica Farber

ountry, oldies, rock, top 40, hot AC, smooth jazz, alternative, rhyth-
mic, R&B—jJohn Dimick has programmed them all, most recent-
ly as PD of rhythmic WQHT (Hot 97)/New York. In February,
Dimick was named VP of programming and operations for Lincoln
Financial Media’s radio division, marking a return to the compa-
ny where he carlier served as San Diego OM.

Getting into the business: My father referced a
football game, and the head refs job was to drop
oft scores at the local radio station. We pulled in,
and | saw Jim Nue alking into the microphone
at the same time | was listening to him on the
radio. I saw the two turntables turning in front
of him and thought it was the coolest thing 1d
ever seen.

“Then mry band teacher’s father got a license for
a 25,00-watt AM daytime station in nry home-
town, Helper, Utah. | volunteered to tile public
aftains stories and do weekend news.

1 went on to Utah State, and working in radio
helped put me through college. 1 did overnighes
at (QU2-FM, KBLQ in Logan, Utah.

Joining Lincoln Financial Media: Al Moinct,an old
recond guy, introduced me to [Lincoln Financial
Media radio president] Don Benson years ago. |
went to Salt Lake [City|] in "% and *91 and then
Seattle. When 1 left Seattle to go to Columbus,
Ohio, $on and 1 stayed in touch.

The Nationwide sale happened, and Don
called and asked if 1 could do country. Then |
moved o New York. 1 loved Emmis. |[Emmis
radio division VI’ of programming]| Jimmy Steal
is brilliant and oo dann good, and 1 was fecling
e for me to learn more about the busi-
ness part of radio.

Don hadn’t hired anybody to till his position
when hie became president, and we got together
over dinner and 1 was like,"Let's talk.” Had some
great conversations with |[Emmis radio division
president] Rick Cu M and J v and
Ennuis showed an incredible amount of class,
with Rick sayi e always found that what-
ever’s best for the employee is abways best for the
company.” So they let me out of my agreement
ecarly 50 1 could come and work for Don.

it was th

2477 NEWS ONLINE @ www.RadicandRecords.com

Programming philosophy: Just give the audience
what they want and stay focused. I think some-
times we overthink things. If you're listening to the
radio station and you're having fun, chances are
pretty good that so are the listeners.

My philosophy is to hire good programmers, stay
out of their way and try not to screw them up.

Biggest challenge: We are decentralized, and every
narket is unique. One of the things that makes
this a great company is that there are very few
mandates, While it might be casier for me to say,
“Ewverybody has to do this” we just don't do it
that way.

State of radio: | think we're great. I'm so tired of
reading about how something is going to take us
out. If our stations do the job their local markets
expect, and we keep the people entertained and
informed, it’s great.

Something about Lincoln Financial that might
surprise our readers: We're a wel-run, quict com-
pany. We value our employees. We'ne owned by
an company. but | don't think we act
like insurance people.

ISUTANC

Career highlight: Every single station I've pro-
grammed. Almost every place I've progranuued,
I'm proud that when [ left. they were able t pro-
mote internally.

1 abways believe in hiring people better than
you in arcas where you may be weak. That's prob-
ably the thing I'm most proud of. being able to
say the people I've worked with have gone on to
bigger and better things.

Career disappointments: There are always deci-
sions you make that you wish you had made dif-
ferendy, but there is nothing on a grand scale. 1
look back at the stations I have been fortunate
enough to be involved with and it's like, " Wow.”
There are somwe pretty cool things and 1 havwe
worked with some pretty amazing people.
There's really not anything | regret.

Most influential individual: Don Benson. He's
been niy mentor, and he has taken chances on me
when common sense would indicate  you
woukint. Dave Robbins, who hired me to

become  the  program  director  at WNCI/
Columbus, Ohio, right afier him. | was an
) and d. Rick C ings and

Jimmy Seeal. They alt took chances.

Advice for broadcasters: If you build it, they will
come. Stop listening to the outside. No one ever
‘holds them accountable when what they say is
wrong. It's casy to stand up and say what'’s wrong
with something, but it takes guts and courage to
say what's right.

We're a great industry. We do some wonderful
things. We entertain listeners, we talk them off
bridges, we help them celebrate their happy days,
and you know what? We sell a fair amount of
burgers, too, and computers and cars and wallpa-
per and homes. And we just get too caught up in
all chis crap. Let’s just keep having fun. RR

‘Stop listening to the
outside. No one ever
holds them
accountable when
what they say is
wrong.’ —John Dimick
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CONVENTION

September 26-28, 2007

Charlotte Convention Center e Charlotte, NC

REGISTER NOW!

\ www.radioandrecords.com

R&R CONVENTION CO-LOCATED WITH RARK,

MEI_'__I i'-ll_'u__‘ e g = - .



PERFORMANCE-DRIVEN
MARKETING




